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THE TALK OF THE TOWN

In conjunction with this week’s first R&R
Talk Radio Seminar, R&R’s format editors
tackle the following Talk-oriented topics:

® SALES:
Taking a fresh look at News/Talk

° NEWS/TALK:
Top topics at the Talk Seminar

© URBAN:
Can Urban Talk survive?

¢ COUNTRY:
What Talk taught a Country vet

* ROCK:
Talking about more than music

* ADULT CONTEMPORARY:
‘Love Doctors’ & afternoon drive

* ALTERNATIVE:
‘Loveline’ helps listeners

* ADULT ALTERNATIVE:
Talk’s place in the format

Begins Page 14

* John Knapp named WPLY/Philly PD

* John Lytle appointed Decca
VP/Nat't Promo

Jon Zellner now KMXV/KC PD

* Dick Sheetz becomes PD
for WDIZ/Orlando

Page 3

CHR/POP |
* EVERYTHING BUT THE GIRL Missing (Atiantic) '

CHR/RHYTHMIC

« BRANDY Sittin’ Up In My Room (Arista)

URBAN
o R. KELLY Down Low (Nobody Has To Know) (Jive)

URBAN AC |
* MARY J. BLIGE Not Gon’ Cry (Arista)

COUNTRY
» ALAN JACKSON 1'li Try (Arista) 1

NAC
® SPECIAL EFX Seduction (JVC)

ROT AC
 MARIAH CAREY One Sweet Day (Columbia/CRG)

AC
* ROD STEWART So Far Away (Lava/Atlantic)

ACTIVE ROCK
* EVERCLEAR Santa Monica (Watch ...} (Capitol}

ROCK
e COLLECTIVE SOUL The World | Know (Atlantic)

ALTERNATIVE
* SMASHING PUMPKINS 1979 (Virgin)

ADULT ALTERNATIVE
° GIN BLOSSOMS Follow You Down (A&M)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

L|steners Stlll Hold ngh
Opinion Of Limbaugh

Talk show icon Rush Lim-
baugh appears to be just as
vibrant, controversial, and in-
fluential to his listeners today
as he always has been, accord-
ing to a Paragon Research
study conducted for R&R.

Limbaugh has taken a few
hits in the mediarecently, with
! some articles alleging that
many of his listeners now see
him as part of the Republican
“establishment,” less willing
to criticize his own.
| But the survey indicates oth-

erwise. Paragon asked 325 ra-
dio listeners if they had lis-
tened to Limbaugh in the past
month. Forty percent (skewing
toward older males) answered
in the affirmative. About 59%
said they listened between
twice weekly and every day,
and 45% said they’ ve been lis-
| tening for three years or more
| — which means they were
tuned in to Limbaugh during
the past couple of national
elections.

The results:

* By near-unanimous num-
bers (90%), listeners feel Lim-
| baugh’s radio show “still has

Limbaugh

the same aggressive political
edge it always had.” Only 5%
disagreed with that staterent.

* Ninety percent also feel
Limbaugh’s “is still a very en-
tertaining program.” Only
17% said Limbaugh is less
entertaining these days.

» More than half (53%}) said
they would give “serious con-
sideration to a presidential
candidate endorsed by Rush.”
Forty-one percent disagreed,
perhaps indicating that Lim-
baugh’s value as an entertain-

LIMBAUGH/See Page 32

Blue Becomes P For WKTU/NY

Following his resigna-
tion as The Box’s Direc-
tor/Programming last
week, Frankie Blue has
officially been named
PD of WKTU/New
York. The station, for-
merly WYNY, dropped
Country February 10 af-
ter nine years and debut-
ed with what Evergreen
Media President/COO
Jim de Castro describes
as a “‘pop-mass appeal-rhythm”
station.

“Having Frankie Blue back in
New York at the new WKTU is
like having Joe DiMaggio in cen-
ter field,” de Castro told R&R.
“Frankie’s coming home, he’s
wearing pin stripes, and we are
going to the World Series at
’KTU"’

Blue commented, “A new era
in New York radio has begun: with

Blue

the sizzling-hot pop/
rhythm sounds of 103.5
’KTU. The electricity
around this place is in-
credible. The feedback
we’ve already received
from the audience and
the artists we’re playing
tells us that 103.5 ’KTU
is going to be a must-
stop on the dial for any
New Yorker who wants
to hear sizzling music,
exciting personalities, and the
sound that says, ‘You’re listening
to radio in the most exhilarating
city in the world!””’

Prior to programming The
Box, Blue was Asst. PD/MD at
crosstown competitor WHTZ
(Z100). He also interned at the
old WKTU in the 1970s

More on the evolution of
WKTU: Page 33
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Telecom, Consolidation Hot
Topics At RAB Conference

] Attendance at Dallas meet tops previous record

By RoN RODRIGUES
R&R MANAGING EDITOR

DALLAS — Another year of
record ad revenues produced an-
other conference with record reg-
istrations for the RAB. More than
2200 sales execs showed up this
year. Participation
was up 10% from
last year, and 1000
more people at-
tended the Market-
ing Leadership
Conference than
four years ago.

As usual, anoth-
er lineup of meaty
sessions — com- |
plemented by a
host of marquee motivational and
keynote speakers — made this a
premier radio industry event. But
if the buzz emanating from the
hallways, exhibit floor, and hos-
pitality rooms didn’t have much
to do with the conference itself,

‘“When we
become a bigger |
army, we also
become a blgger | half-humorously

target.”

— Gary Fries

you might want to excuse the at-
tendees just this time.

The big talk around the conven-
tion was telecom. Word had al-
ready spread around the mam-
moth Wyndham Anatole Hotel
that Jacor and SFX bought
, enough stations to
| surge past the 50-

station mark, spur-
ring some sales
| managers to won-
' der — perhaps only

! — who they might
it bc reporting to
| whenthey returned
home.
Other group own-
ers complained of excessive pric-
es for properties in top 10 markets,
which were going way beyond the
current 10-times-cash-flow
benchmark. And vendors in the
exhibit hall were dealing with how

RAB/See Page 32

Cafaro Now A&M chalraﬁaﬁ/cEG

Al Cafaro has been
promoted from President/
CEO to Chairmar/CEO
of A&M Records. _

“Al totally deserves (§
his promotion,” said
Alain Levy, President/
CEO of A&M owner
PolyGram. “In the last
five years, he has as-
sumed leadership and
vision for A&M and
made it a quality house
for artists and the creative com-
munity at large.”

Said Cafaro, “I work in a very
creative environment with tal-
ented artists and staff. Alain has
given me an opportunity to do
one of the best jobs in the mu-

Cafaro

sic mdustry I am very
fortunate.”

+ Following a stint as
| GM at WRPL/Char-
| lotte, Cafaro joined
{ A&M in 1976 as a local
promotion representa-
tive for Nerth Carolina
and South Carolina,
moving on to positions
in Philadelphia and New
York City. He was
named VP/Promotion in
1987, and subsequently was
upped to Sr. VP/Promotion and
label GM. He was named Presi-
dent/CEOQ in 1990, one year af-
ter PolyGram purchased A&M
from founders Jerry Moss and
Herb Alpert.

[

By Roy FurcHGorT
R&R WASHINGTON BUREAU

The NAB is sticking with
its undivided support of in-
band on-channel (IBOC) dig-
ital audio broadcasting, even
though a report from its own
consultant raised critical
doubts about the system. The
confidential report, recently
obtained by R&R, warns that
failure to examine alternate
DAB systems may result in
radio’s loss of audience and
advertisers to competing ser-
vices that are in development.

“I am increasingly con-
cerned that U.S. broadcaster

Did NAB Forsake Eureka B
System To Its Detriment?

' Organization reportedly ignored consultant’s
waming on in-band, on-channel digital pelicy

AB

support for in-band solutions
may be misguided,” wrote
Ben Fisher of Fisher, Way-
land, Cooper, Leader &
Zaragoza. “At the very least,
other options should be ex-
ploi

Fisher — a paid consultant
to the NAB concentrating on
international issues — said he
attended the Toronto DAB
Symposium on behalf of the
NAB. He declined to discuss
the NAB’s response to his 10-
page report because it was con-
fidential and subject to client-
lawyer privilege.

DAB/See Page 11

The Slings & Eros Of Outrageous Fortune — See Page 17
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#1 Hot AC Sinﬁle, #1 Hot AC Male Artist & #2 Hot AC Artist - Billboard

#1 AC Record Of The Year - Gavin

#4 Hot AC Pecard Of The Year & #5 Mainstream AC Record Of The Year - R&R
and the longest charting single in the history of Billboard's Hot AC Chart --

“In The House Of Stone And Lignt” -- on the chart over a year and counting...

Now his debut album just got deeper...

Your Heart”

the first single for the new year

2 et

=i S ! 3 R

g _ . : Linda Silver MB WMXV/New York |
R&R Ac BHART DEBUT @ Fn & grma o flome ane fud “It was myv favo-ite song on the album and now it is my favorite song on
MOST ADDED! % te radio. A Suse-Fire-Hit!

" Banny Clayton D WKTIl/Milwaukee

“Incredible Song - Great lyrics, gets right to the hook. Martin Page is
&n important arwist for the format, this was an easy one to add.”

R&R HOT AC CHART ¢

. 1 MOST ADDED!
L - - — = \3 3 § Bobby Irwin PD KLSY/Seattle
: é : TR § ‘ “Martin Page’s Light In Your Heart’ sounded great in my office apd soungs
= - ' I cven better on tae air.” '
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Knapp Named PD At
WPLY/Philadelphia

Former WMRQ/Hartford PD
John Knapp has been tapped as PD
at Alternative
= WPLY (Y100)/

| Philadelphia, ef-
fective February
26. He succeeds
Garett Michaels,
who was appointed
PD atWHYT/De-
troit (R&R 2/2).

“I was immedi-
ately impressed
" by John’s charac-

ter,” Y100 Exec.

VP'GM Lynn
Bruder told R&R. “It was impor-
tant that we found someone who
could fill the void left by Garett and
help maintain the wonderful chem-
istry we have at Y100.”

Knapp added, “It’s a great oppor-
tunity for me to inherit a station
with a great morning show, a fan-
tastic programming team with
Chuck Tisa and consultants Scott
Shannon and Mike Preston, and
great management in Dan Lerner
and Lynn Bruder, who are commit-
ted to getting the job done.”

Knapp’s other experience in-
cludes stints as National Alterna-
tive Manager at 550 Records/
Sony Music and MD at WIYY/
Baltimore.

Knapp

Decca Lifts Lytle
To VP/Nat’l Promo

Decca Records Director/Nation-
al Promotion John Lytle has been
elevated to the
newly created po-
i sition of VP/Na-
| tional Promotion.
{ “All of us at
Decca are ex-
tremely proud of
the accomplish-
ments of the pro-
motion depart-
ment under
John’s leader-
ship,” Sr. VP/GM
Shelia Shipley
Biddy commented. “He not only has
met our expectations, he’s exceed-
ed them. It is with great pride that
we recognize his hard work with this
promotion.”

Lytle said, “This promotion not
only recognizes my efforts, but also
the accomplishments of the entire
promotion department. This ad-
vancement reaffirms our company’s
commitment of returning Decca to
the prominent position it once held
within the country music industry.”

Lytle spent four years in Decca sis-
ter label MCA/Nashville’s Admin-
istration Department before joining
Decca for regional promotion when

LYTLE/See Page 32
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After 7 joined producer Babyface and Virgin execs backstage after a re-
cent performance at L.A.’s Universal Amphitheatre. The stellar clique in-
cluded (back row, I-r) producer Don Was, Virgin Dir./A&R Brenda Walker
and Dir./Product Management Bruce Henderson, Babyface’s wife Tracey
Edmonds, Babyface, Virgin VP/A&R Gemma Corfield, Sr. VP/Sales Joyce
Castagnola, Sr. Dir./R&B Field Operations Eric Thrasher, and (front row,
I-r) President/CEO Phil Quartararo with After 7's Melvin Edmonds, Keith
Mitchell, and Kevon Edmonds.

Internet Indecency Suit May
Challenge FCC’s Regulations

& ACLU says smut rules too vague for cyberspace

A federal judge’s decision last week to temporarily prevent enforcement
of a new law banning indecent material from the Internet could prompt a
new challenge to the FCC’s broadcast indecency rules.

“I think it may have a significant effect on radio,” said Latham & Wat-
kins lawyer Eric Bernthal. “If those courts seize on [the FCC’s definition
of indecency] and find it unconstitutional, the radio industry will be back
with another crack at it.”

U.S. District Judge Ronald Buckwalter issued his injunction in response
to a suit filed by the American Civil Liberties Union (ACLU) challenging
the Communications Decency Act. Part of the recently signed telecommu-
nications bill, the Act imposes fines of up to $250,000 and a jail term of up
to two years for anyone who knowingly makes indecent material available
to children under 18 on the Internet. The law uses the same definition of
indecency that the FCC uses. '

Broadcasters have long argued that the FCC’s definition of indecency is
unconstitutionally vague, but the industry has never successfully argued its
case in court.

This time, says ACLU lawyer Marjorie Heins, the case stands a chance
because it applies to a broad form of communication that more closely
resembles printed material, which is not subject to the indecency standard.

‘Out Of Control’

“Congress’s use of the indecency standard to censor has gotten out of
control,” said Heins. “To extend a standard that is inherently vague to ap-
ply to cyberspace is unthinkable. Information people should have access to

INDECENCY/See Page 32

Sheetz Shifts To ’DiZ/Orlando PD Post

Dick Sheetz — formerly OM of Sports-Classic Rock-Alternative trom-
bo KFXX-AM, KGON-FM & KNRK-FM/Portland — has been tapped
as PD for Shamrock Communications Rock outlet WDIZ/Orlando.
Sheetz replaces Mike Beck, who left late last year for PD duties at WAFX/
Norfolk (R&R 12/1/95).

Sheetz remarked, “I'm looking forward to this great challenge. I had a
good time doing Classic Rock, but I'm excited about playing new music
again. The station has incredible heritage and huge potential. And the scu-
ba diving is going to be much warmer than in Portland. The Sheetz Hotel
will be open soon.”

In addition to the Portland properties, Sheetz’s programming experience
includes stints at KKZX/Spokane and KRZQ/Reno. His first day on site
will be March 4.

310-788-1625
310-553-4330
310-788-1675

310-203-8727 moreinfo @ rronline.com
310-203-9763

310-553-4056

newsroom@rronline.com
Jil@rronline.com
310-553-4330

310-203-8450 hmowry @ rronline.com
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Zellner Set To Serve As KMXV/KC PD

Zellner added, “GMMike
Payne and Tom Land have

Former KTHT/Fresno
OM/PD Jon Zellner has

been appointed PD at CHR/ put together an excellent
Pop KMXV (Mix 93)/ team. There is a giant hole
Kansas City. Slated to be- for mainstream Top 40 in
gin his new job on Febru- Kansas City that’s not be-
ary 26, Zellner is replacing ing served by anyone else.
Steve Wall. so we have an incredible op-
KMXV & KUDL-FM § portunity to win.”
OM Tom Land told R&R, Zellner’s career includes

“Jon has done an excellent
job turning good radio sta-
tions into great radio sta-
tions. We are most pleased after a
60-day search to finally have Jon
Zellner leading Mix 93.”

stops as an air personality
at WNCI/Columbus; Asst.
PD/MD at WKZ71 /Greens-
boro, KVRY/Phoenix, and KOY/
Phoenix; and PD at KYI5S/Oklaho-
ma City.

Zellner

Lyons Roars Across America |

ABC News Radio correspondant John Lyons smiles for the camera be-
fore “Rolling Across America,” his five-week tour of diners, coffee shops,
and truck stops designed to gauge the country’s political mood during this
election season.

WERB SITE: http://www.rronline.com

310-203-8727 mailroom@rronline.com
310-203-9763

202-783-0260

310-553-4330
202-783-3826

mailroom@ rronline.com
rnrdc @aol.com
615-244-8822

615-248-6655  mailroom @ rronlime.com
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Children’s Broadcasting Seeks Programming ‘Credit’

[ Broadcaster wants support from TV to help venue meet Children’s Television Act rules

n response to an FCC request for comments on how

the Commission can strengthen its rules implement-
ing the Children’s Television Act of 1990, Minnesota-
based Children’s Broadcasting Corp. (CBC) suggested
“credit” for TV stations that support children’s program-

ming on radio and other venues.

The CBC, which distributes radio
entertainment for kids under the
“Radio AAHS” moniker, has sug-
gested one way that TV broadcast-
ers might meet the Children’s Tele-
vision Act requirements: Pay Radio
AAHS to meet the requirements for
them.

The CBC comments propose that
a minimum amount of broadcasting
time be required on TV. However,
the time limit can be met by “airing
a portion of the prescribed amount
themselves and taking responsibili-

ty for the remainder by providing fi-
nancial or other ‘in-kind’ support for
programming aired on other stations
in their market.”

The Children’s Television Act
basically requires that TV broadcast-
ers serve the educational needs of
children by providing educational
and informational programs. The
Act also limits the amount of adver-
tisements on children’s television.

Finding Financial Support
The CBC was up front in admit-

ting its request was made partially
because “finding the financial sup-
port to maintain the service provid-
ed by Radio AAHS has proven to
be a constant challenge.” Part of that
challenge is the fact that no one
tracks children’s listening habits and
the effect on parent’s spending, mak-
ing it difficult to attract advertisers.

And according to the CBC, “Ra-
dio AAHS could be preserved by
emancipating children’s radio broad-
casters from dependence solely on
advertising sales for sustenance.”

Radio AAHS pointed out that the
proposal might benefit competitors
and public broadcasting, both of which
air a number of children’s shows.

Children’s Media Network,
which broadcasts kids’ radio pro-
grams including Kidstar, had no
comment at press time.

R e o

The new law includes a provi-
sion creating a small-business in-
cubator fund. The Telecommuni-
cations Development Fund is a
non-profit, quasi-governmental
agency set up to provide low-in-
terest loans to small telecommu-
nications businesses, promote the
development of new technology,
support universal service technol-
ogies, and increase service to ru-
ral or underserved areas.

Communications businesses,
including radio operators with
less than $50 million in annual
gross revenues, can apply for the
loans. The fund will also provide
financial advice, research, and
financial analysis to eligible
businesses.

Telecom Development Fund Boon For Small Businesses

The new Telecommunications Act doesn’t just benefit large radio groups — it could also
prove helpful to small businesses.

Promote Fund’s Purposes

Although the law doesn’t set pa-
rameters on what businesses may re-
ceive loans, it does specify that busi-
nesses applying for the loans must
present a business plan, have collat-
eral available to secure the loan, and
demonstrate that the loan would pro-
mote the purposes of the fund.

Money for the Telecommunica-
tions Fund may be drawn from
three sources: Up-front payments
from spectrum auctions, private do-
nations, and money appropriated to
the FCC for the fund.

The FCC is required to appoint
a board of directors to administer
the Fund and determine which busi-
nesses are eligible. The Commis-
sion is accepting nominations for

the board until today (2/23). FCC
Office of Communications Business
Opportunities spokesperson Cathy
Sandoval said the Commission
plans to name achairman by March
8 and have the rest of the board in
place by April. She also said the
agency hopes to have the funding
criteria in place by early summer.

According to the Telecom Act,
four members of the board must
come from the private sector, one
from the FCC, one from the Small
Business Administration, and one
from the Department of Treasury.
The directors must include mem-
bers with experience in finance, in-
vestment banking, government
banking, communications law, and
public policy.
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-‘Radlio’'s best user interface... AV AIR.

I ..E ‘BROADCA =
1= k= ELECTRONICS, INC

- WOMDEADERW RADIO BROADCAST TECHNOLOGY
4100 N ZATH STREET/P.O. BOX 3606/QUINCY,, II. 62305-3606

s

wasaLamericanradiohistorv.com

RADIO BUSINESS

e RN

' BUSINESS BRIEFS
FCC Streamlining A Reality?

he FCC recently asked broadcasters to offer suggestions as to how it
can reform its policymaking. Last week the agency offered its own ideas on

streamlining various procedures:
* Provide more time to build radio and TV stations
* Update Mass Media Bureau databases and tracking systems

* Create an electronic filing system for construction pemmits, licenses, and icense renewals

* Make forms available on the Intemet and World Wide Web

* Develop an electronic system for call sign assignments

* Establish an electronic means for broadcasters to update their address information .
The Commission also outlined steps that have alraady been taken:

* Establishing a policy to screen and immediately reject frivolous petitions and -

informal objections

» Shortening the decision documents and reducing backiogs in the Audio and
Video Services Divisions; reducing the processing time for FM license applica-

tions from 10 months to 90 days
» Cutting the Enforcement Division’s branches from four to two to reduce man-
agement review and encourage peer review

Chancellor’s Lucky Shamrock

C hancellor Broadcasting Co. has closed its purchase of Shamrock -
Broadcasting Inc. The $395 million deal gives Chancellor an additional :

19 stations, bringing its total holdings to 33. Chancellor now has duopolies in
San Francisco (four stations), Minneapolis (five), And Denver, Cincinnati and
Sacramento (all three). Bill Steding of Star Media Group and Smith Barney
represented Chancslior.

WFXK Sale Gives Oshorn A Boost

i

sborn Communications Corp.'s (Nasdaq: OSBN) sale of WFXK-FM/Ra- :

leigh-Durham to Pinnacle Broadcasting Co. will result in a pretax gain
of about $2.2 million (40 cents per share), according to Osborn. The $5.9 million
sale of WFXK, which Pinnacle has operated under an LMA for several years, is
expected to close in the second or third quarter.

US Broadcast Up And Running

T he US Broadcast Group, a newly formed company created to buy mid-
dle-market radio and television stations, has raised $108 million in debt and

equity financing to purchase seven television stations. Communications Equi-

ty Associates Inc. was USBG's representative for the acquisitions and financ-

ing. The new firm is headed by Chairman Bob Fish and President Ray Schon- -

bak. Schonbak was formerly with Metro Media.

More Fourth-Quarter Earnings

hree more companies have released fourth-quarter resuits:

BTG (et

*American Radio Systems (Nasdaq: AMRD) reported fourth-quarter eamings of -

$970,822 (six cents a share) on revenue of $28.1 million compared to a loss of $2.4 million
(28 cents a share) on revenue of $22 million for the same period the previous year.

The company also reported year-end resuits of $7.4 million (59 cents per
share) on revenue of $37 million compared to a loss of $3.1 million (33 cents per
share) on revenue of $68 million for the previous year. The company said the
increases were the resuit of acquisitions and improved operations.

*Euphonix inc. (Nasdaq: EUPH) posted record eamings for the quarter. The
company, which develops and manufactures audio mixing consoles, reported
eamings of $508,262 (nine cents per share) on revenue of $4.5 million com-
pared to eamings of $290,000 (seven cents per share) on revenue of $2.8 mil-
lion for the same period the previous year.

+Video Jukebox (Nasdaq: JUKE) reported eamings of $543,221 (two cents
per share) on revenue of $6.6 million, compared to a loss of $1 million (five

x

cents per share) on revenue of $5.5 million. The company said it made large .
advertising gains and reduced costs by renegotiating fees with cable TV sys- *

tems that carry its show.
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On air... off air... air quality. As a PD you
manage air time. And you need a
powerful tool to help get that job done.
That’s where AudioVAULT® comes in, the
industry-leading Digital Audio System.
With AudioVAULT you get AV Air, radio’s
easiest user interface. With AV Air you
can customize screens for each show,
preset on-screen buttons for drop ins,
and have immediate access to playlists
and your entire audio inventory. And
because AudioVAULT is from Broadcast
Eilectronics, you’'ll have 24-hour support,
every day of the year. AudioVAULT. It
helps manage the studio, while you
manage your future.

Sample AudioVAULT on the World Wide Web:
http://www.bdcast.com
Or e-mail or fax us for a free demo kit:

future@bdcast.com
Voice: 217-224-9600 Fax: 217-224-9607
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“Star 103.3,” Tulsa:
#3 with a 9.3

W
hen we were

looking for a new
opportunity in Tulsa,
we turned to our trust-
ed partners at The
Research Group. They
designed and conducted
a format search for us,
which revealed an
opportunity for a new

— Jeff Couch
Program Director

KISR-FM, Tulsa

The Research
Group develops
the right informa-

tion, then uses a

special system of
strategic planning

to help you win —

variation of 70s. The
Research Group played
a key role in helping us develop the new
format during the kick-off and initial
stages. We accessed many of their new
services and received ongoing support and
advice — no cookie-cutter remedies, just
thoughtful recommendations based on our
concerns and looking deeply at the listen-
ers’ wants and needs. Our partnership
really paid off, as we debuted well above
our expectations and have continued to
stay strong as one of the most

successful 70s stations in America.”

and stay strong —
in tough, competitive environ-
ments. Some managers may
have the perception that using
the best is prohibitively expen-
sive. With The Research Group,
that is not true. Call today
about our availability in your
marketplace and for prices that

will fit your budget.

For great results like these, call Larry Campbell, President, (206) 443-3888.

Le Research Group

The World’s Foremost Strategic Advisors to Radio
2601 FOURTH AVE, SUITE 250 ® SEATTLE, WA 98121 ® (206) 443-3888

Now an employee-ouned company.

*Fall 1995 Arbitron. AQH Share, A 25-54, M-S, 6A-12M.

waany amaericanradighistory com
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DEAL OF THE WEEK

+ WQAM-AM/Miami & WKIS-FM/Boca Raton
{Miami) $57 million

it’s a “sunshine day” for Beasley Broad-
cast Group, which creates a Miami duopoly
with WPOW-FM by picking up this Sports/
Country comho from Sunshine Wireless.

TRANSACTIONS

| This Week’s Action:
Stations Traded This Year:

Stations Traded This Week:

DIO BUSINESS

1996 DEALS TO DATE

Dollars To Date:

$1,278,920,949

(Last Year: $497,916,047)

$241,362,000

(Last Year: $45,437,277)

115
(Last Year: 134)

53

(Last Year: 19)

Beasley Basks In Miami Sunshine

— SR — e | e I R —

T

i . Group Deal |
Alaska Broadcast
Communications Inc.

PRICE: $3.5 million

| TERMS: Stock sale for $100,000 cash,
a $100,000 promissory note, and as-
sumption of $3.3 million debt
BUYER: Steven Rhyner

SELLER: Media Ltd.

KJNO-AM & KTKU-FM/
Juneau, AK

FREQUENCY: 630 kHz; 105.1 MHz
POWER: Skw day/1kw night; 3.8kw at
-1060 feet

WQAM-AM/Miami & WKIS-FM/
Boca Raton (Miami)

PRICE: $57 million

TERMS: Duopoly deal; cash

BUYER: Beasley Broadcast Group,
headed by Chairman/CEO George
Beasley. The company owns 18 other
stations, including WPOW-FM/Miami.
SELLER: Sunshine Wireless Inc.,
headed by President Dan Cohen. It
owns three other stations.
FREQUENCY: 560 kHz; 99.9 MHz

L] WOOD shopped to Clear Channel as part of $42 million+ Grand Rapids deal

FORMAT: AC; Classic Rock

KIFW-AM & KSBZ-FM/Sitka, AK
FREQUENCY: 1230 kHz; 103.1 MHz
POWER: 1kw; 3.1kw at -650 feet
FORMAT: AC; Rock

KHAR-AM & KBRJ-FM/

Anchorage
FREQUENCY: 590 kHz; 104.1 MHz
POWER: 5kw; 55kw at 62 feet

TRANSACTIONS AT A GLANCE

¢ Alaska Broadcast Communications Inc. $3.5 million
* KUNO-AM & KTKU-FM/Juneau, AK
* KTKN-AM & KGTW-FM/Ketchikan, AK
* KIFW-AM & KSBZ-FM/Sitka, AK
* KHAR-AM & KBRJ-FM/Anchorage
* KOOL-AM & FM/Phoenix $35 million
* KYBG-AM/Aurora & KNRX-FM/Castle Rock, CO $7.7 million
¢ KVLE-FM/Gunnison, CO $150,000
* WGTX-AM/Defuniak Springs, FL $5000
* WAXE-AM, WAVW-FM & WKQS-FM/Ft. Pierce-Vero Beach, FL $8 million
* WJHM-FM/Orlando $21.3 million
* WOWW-FM/Pensacola, FL $2.6 million
* WNLS-AM & WTNT-FM/Tallahassee, FL $3.5 million

i * KORL-FM/Honolulu $132,000

¢ KLNT-AM & KCLN-FM/Clinton, IA $200,000
* WGSO-AM/New Orleans $575,000
* WHOU-FM/Houlton, ME $31,500
* WYBR-AM/Big Rapids, MI $225,000
¢ Noordyk Trust stations No cash consideration for 51%
* WSHN-AM & FM/Fremont, MI
* WCMM-FM/Gulliver, Mi
* WTIQ-AM/Manistique, Ml
* WOOD-AM & FM & WBCT-FM/Grand Rapids $42.25 million
* KWKZ-FM/Cape Girardeau, MO No cash consideration
* KEXS-AM/Excelsior Springs, MO $550,000
* WEW-AM/St. Louis $435,000
* KPLY-AM, KQNV-FM & KZAK-FM/Reno, NV $1.9 million
* WRPT-AM/Peterborough, NH $10,000
* WFXK-FM/Raleigh-Durham $5.9 million
¢ KBQQ-FM/Minot, ND $271,000
* WLQT-FM/Kettering-Dayton & WDOL-FM/Englewood, OH $12 million
* WNXT-AM & FM/Portsmouth, OH $477,500
e KWJJ-AM & FM/Portland $35 million
¢ WKWK-AM & FM/Wheeling, WV $2.65 million
* This figure will be rounded off to the nearest dollar for use in weekly and
year-to-date totals.

wsid

BROKER: Kalil & Co. Inc.

COMMENT: Par is purchasing the
stations from Compass Radio
Group. Coifax’s purchase of KOOL-

Inc., headed by President Steven Gold-
stein. It owns five other stations.
SELLER: Par Broadcasting Co.
FREQUENCY: 960 kHz; 94.5 MHz

FORMAT: AC; Country |

KTKN-AM & KGTW-FMW/
Ketchikan, AK

POWER: 5kw day/1kw night; 100kw at
984 feet
FORMAT: Sports; Country

KOOL-AM & FM/Phoenix
PRICE: $35 million
TERMS: Asset sale for cash; $7 million

BROKER: Gary Stevens of Gary
Stevens & Co. and Paul Leonard of
Star Media Group

FREQUENCY: 930 kHz; 106.7 MHz
POWER: 5kw day/1kw night; 4kw at -
308 feet

for KOOL-AM, $28 million for KOOL-FM
BUYER: Colfax Communications

WAAM-akaeticantadiohistorv.com—

POWER: 5kw; 100kw at 1654 feet
FORMAT: Oldies; Oldies

AM & FM is expected to close with
the Compass/Par closing.

Continued on Page 7
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TRANSACTIONS

Continued from Page 6

KYBG-AM/Aurora & KNRX-
FM/Castle Rock (Denver)
PRICE: $7.7 million

TERMS: Asset sale for cash
BUYER: Norte Broadcasting of Col-
orado Inc., headed by President/CEO
Athena Marks. It is a subsidiary of
EXCL Communications Inc. EXCL
owns five otherstations in California.
SELLER: Century Denver Broad-
casting L.P. Phone: (312) 922-1000
FREQUENCY: 1090 kHz; 92.1 MHz
POWER: 50kw day/500 watts night;
30kw at 614 feet

FORMAT: Sports; Rock

KVLE-FM/Gunnison

PRICE: $150,000

TERMS: Asset sale for cash
BUYER: E. Terrill Weiss. Phone:
(601) 853-5033

SELLER: High Country Communi-
cations Inc., headed by President J.D.
Brown. Phone: (970) 641-3225
FREQUENCY: 102.3 MHz

POWER: 3kw at -459 feet

FORMAT: Country

WGTX-AM/Defuniak Springs
PRICE: $5000

TERMS: Asset sale for cah
BUYER: Sonshine Communicaticns
L.L.C., owned by Dale Riddick and
Randall Williams. Phone: (904) 837-5414
SELLER: Sonic Enterprises Inc.
Phone: (334) 671-1025
FREQUENCY: 1280 kHz

POWER: 5kw
FORMAT: This station is dark.

WAXE-AM, WAVW-FM &
WKQS-FM/Ft. Pierce-Vero
Beach

PRICE: $8 million

TERMS: Cash

BUYER: Commodore Media, head-
ed by President Bruce Friedman. It
owns 20 other stations, including
WQOL-FM & WZZR-FM/Ft. Pierce-
Vero Beach.

SELLER: Media VI owned by James
and Jan Pagano

FREQUENCY: 1370 kHz; 101.7 MHz;
94.7 MHz

POWER: 1kw day/74 watts night;
3.1kw at 466 feet; 25kw at 299 feet
FORMAT: Nostalgia; Country; Country
BROKER: Randall Jeffery & Randall
Jeffery Jr. of Media Venture Partners

WJHM-FM/Oriando

PRICE: $21.3 million

TERMS: Duopoly deal; cash
BUYER: OmniAmerica Group, head-
ed by Chairman/CEO Carl Hirsch. It
owns nine other stations, including
WXXL-FM/Orlando.

SELL FR: Beasley Broadcast Group, head-
ed by ChaimaryCEO George Beasley
FREQUENCY: 101.9 MHz

POWER: 61kw at 1585 feet
FORMAT: Urban

BROKER: Paul Leonard of Star Me-
dia Group

WOWW-FM/Pensacola

PRICE: $2.6 million

TERMS: Cash

BUYER: Southern Broadcasting of
Pensacola, headed by President Paul
Stone

RADIO BUSINESS

SELLER: Sun Mediz Inc., headed by
President John Bidinger
FREQUENCY: 107.3 MHz

POWER: 100kw at 1407 feet
FORMAT: Rock

BROKER: Charles Giddens of Me-
dia Venture Partners

WHNLS-AM & WTNT-FM/
Tallahassee

PRICE: $3.5 million

TERMS: Cash

BUYER: WTNT Inc., headed by Pres-
ident R. Sanders Hickey. Hickey has
an interest in WTKX-FM/Pensacola.
SELLER: Park Communications
Inc., headed by President Wright M.
Thomas

FREQUENCY: 1270 kHz; 94.9 MHz
POWER: 5kw; 100kw at 841 feet
FORMAT: News/Talk; Country
BROKER: Brian Cabb and Charles
Giddens of Media Venture Partners
COMMENT: See K'WJJ-AM & FM/
Portland deal.

KORL-FM/Honolulu

PRICE: $132,000

TERMS: Duopoly deal; asset sale
for cash

BUYER: Loew Broadcasting Corp.,
headed by President Robert Loew. It
also owns KDEO-FM/Waipahu, Hl.
Phone: (808) 533-7509

SELLER: Agnew-Sachs Broadcast-
ing, headed by partnhers Roger and
Jacqueline Agnew. Phone: (512)
292-8200

FREQUENCY: 99.5 MHz

POWER: 15kw at 1988 feet
FORMAT: This station is dark.

KLNT-AM & KCLN-FM/Clinton
PRICE: $200,000

TERMS: Stock transfer for the as-
sumption of a $125,000 promissory
note and a $75,000 tax liability
BUYER: K&K Broadcasting Inc.,
headed by President Jack Kauffman.
Phone: (319) 243-1390

SELLER: Kto Z Ltd., headed by Pres-
ident James Zimmermann. It also
owns WGLR-AM & FM/Lancaster, WI.
Phone: (608) 723-7671
FREQUENCY: 1390 kHz; 97.9 MHz
POWER: 1kw day/91 watts night; 3kw
at 299 feet

FORMAT: Oldies; AC

WGSO-AM/New Orleans
PRICE: $575,000

TERMS: Asset sale for cash

BUYER: NOPG L.L.C., headed by
President William Metcalf Jr. Phone:
(504) 834-9292

SELLER: Phase ll Broadcasting Inc.,
headed by PresidentEdmond Muniz.
It owns WLTS-FM/Slidell (New Or-
leans) & WTKL-FM/New Orleans.
FREQUENCY: 990 kHz

POWER: 1kw day/400 watts night
FORMAT: News

BROKER: Chapin Enterprises

WHOU-FM/Houlton

PRICE: $31,500

TERMS: Asset sale for cash
BUYER: County Communications
Inc., headed by President David
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Moore. Phone: (207) 532-3600
SELLER: Gary Growe, trustee for the
Estate of Peak Communications Inc.
Phone: (207) 945-5608
FREQUENCY: 100.1 MHz

POWER: 3kw at 299 feet

FORMAT: Country

PRICE: $225,000

TERMS: Asset sale for cash

BUYER: KMF Communications Inc.,
headed by President Jeffrey Kortes.
Phone: (616) 754-3656

SELLER: Chickering Associates
Inc.,headed by PresidentJohn Chick-
ering. It owns four other stations.
FREQUENCY: 102.3 MHz

POWER: 10.5kw at 436 feet
FORMAT: AC

Noordyk Trust stations

PRICE: No cash consideration for 51%
TERMS: License transfer

BUYER: Helene, Todd, and Donald
Noordyk as co-trustees of Stuart P.
Noordyk Restated Trust. Phone:
(616) 924-4700

SELLER: Stuart P. Noordyk Restated
Trust., sellinga 51% interest in WSHN
Inc. Phone: (616) 924-470D

WSHN-AM & FM/Fremont
FREQUENCY: 1550 kHz; 100.1 MHz
POWER: 1kw; 2.75kw at 295 feet
FORMAT: News/Talk; Country
WCMM-FM/Gulliver
FREQUENCY: 94.7 MHz
POWER: 100kw at 814 feet
FORMAT: Full Service
WTIQ-AM/Manistique
FREQUENCY: 1490 kHz

Continued on Page 10

ROCK ALTERNATIVE

It's mainstream. Familiar, but right to the edge “adult alternative”

music from the late 70s, the 80s, and the 90s. It's rock alright.

But it's better. Much better.

waany amaoricanradiohistornyz com

JONES SATELLITE NETWORKS

303-784-8700
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Carlton Upped To
GM/Rykodisc USA

Bob Carlton has been promot-
ed to the newly created position of
GM/Rykodisc
USA. He had
been VP/Sales
& Marketing
since joining the
company in
1993.

ties] have shift-
ed increasingly
toward the stra-
tegic side, we
found it desir-
able to empower senior manage-
ment with a greater degree of re-
sponsibility and prerogative,”
Rykodisc President Don Rose told
R&R. “We are fortunate to have
executive talent already in place on
staff, ready and able to meet the
operational challenges we face on
a daily basis. In particular, Bob
Carlton’s impressive background
and ‘Ryko-sensibilities’ make him
uniquely qualified for this impor-
tant new position.”

Carlton

Before Rykodisc, Carlton was
Director/National Marketing for
REP Distribution. He’s also
worked at Precision Sound Dis-
tributors, JEM Records, and in
various music retail posts since be-
ginning his career in 1971.

“As my [du- |

N e

e s

Jones Satellite Adds New OM, Format

(] Hibbard to FM Lite

Steve Hibbard has been
named OM of Jones Satellite
Networks’ ‘ ;
NAC-orient-
ed FM Lite
format. He
most recently
was PD of
WNWYV (The
Wave)/Cleve-
land.

“This is a
coming home
of sorts for
Steve, since he
was the original architect of the
FM Lite format and has been in-
strumental in guiding the format’s
direction at various stages over the
past several years,” said Jones VP/
Programming & Operations Phil
Barry. “Steve brings a unique per-
spective to this position because
he has consulted and worked at
stations in markets of all sizes na-
tionwide. He has always been in
a position to shape a station’s
sound and image.”

Prior to WNWYV, Hibbard held
PD posts in Albuquerque at
KMGA-FM and KLSK-FM. He
also has been a TM Program-
ming national programming con-
sultant and a Drake-Chenault
format director.

e

Hibbard

1 Rock Alternative set

Jones Satellite Networks is
slated to debut Rock Alterna-
tive, its ninth 24-hour music for-
mat, in May. The format’s cre-
ation and development will be
led by Paragon Research Man-
aging Partner Mike Henry.

“Research has shown in mar-
ket after market there is a huge
appetite for Adult Alternative
music,” Henry said. “Rock Al-
ternative is targeted directly at
25-44-year-old adults who grew
up listening to underground al-
ternative music in the 1980s, but
who also enjoy the great new
music that is so popular today.”

Jones VP/Programming &
Operations Phil Barry added,
*The number of Alternative sta-
tions has increased three-fold
over the past two years. Rock
Alternative specifically repre-
sents the best potential ‘power
ratios’ for stations in this genre.”

Core artists of the library-
based format will include U2,
Talking Heads, Gin Blossoms,
Annie Lennox, the Pretenders,
R.E.M., Hootie & The Blow-
fish, Sheryl Crow, Stone Tem-
ple Pilots, Peter Gabriel, the
Cranberries, INXS, and Pearl
Jam.

Grosenick Now New Century/Seattle VP/Sales

Michele Grosenick has been promoted to VP/Sales at New Century
Media’s three Seattle stations, KJR-AM & FM & KUBE-FM. She had
served as Exec. Director/Sales for two years.

“It has been a delight watching Michele's professional growth from
salesperson to GSM," said New Century President Michael O'Shea.
“This promotion is in recognition of and a reward for her marvelous suc-
cess in merging two different sales groups and cultures into the terrific
team we have here at New Century/Seattle.”

Grosenick originally joined the KUBE staff 15 years ago.

Lawrence Becomes Big 106/Miami Sales Mgr.

WBGG-FM (Big 106)/Miami-Ft. Lauderdale has [
hired Kathy Lawrence as Sales Manager of the '70s
outlet. She most recently was GM of KGME-AM,
KEDJ-FM & KHOT-FM/Phoenix.

“I'm proud to be a part of such heritage radio sta-
tions,” said Lawrence, who reports to WBGG &
WHYI-FM GM David Ross. “l look forward to grow-
ing with Big 106 and Clear Channel radio.”

Lawrence’s previous experience includes the
GSM post at KOY-AM & FM/Phoenix.

Lawrence

Clarification

On Page 1 of last week’s R&R (2/16), CBS Radio President Dan
Mason was pictured in front of a mural depicting the original 16
stations in the CBS Radio Network, circa 1927.

WAAMLamaticantadiohiston.com
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o WESLEY SPENCER has been named
VP/Controller for CBS Radio. He had
most recently served as VP/Controlier for
Group W Radio.

® TOM GIGLIO has been promoted to
VP/Engineering for Jefferson-Pilot
Communications' radio division. He
was previously Chief Engineer of com-
pany-owned WQXI-AM & WSTR-FM/
Atlanta.

Records

* BRUCE

HARTLEY has
been tapped as
Sr. Director/New
Media for Mercu-
ry Records. He
was formerly the
label’s Associate
Director/Publicity.

Hartley '

e JEAN MACDONALD and STEVEN
COHEN have become Sr. Manager/
National Publicity and Manager/Na-
tional Publicity, respectively, at Amer-
ican Recordings. MacDonald was
formerly in management at World
Domination; Cohen previously han-
dled marketing and publicity for Son-
ic Images Records. They succeed
former Director/National Publicity
MELISSA DRAGICH.

National Radio

Westwood One Entertainment
has teamed with SPIN magazine to
launch the SPIN RADIO NETWORK.
The new network will provide Alter-
native outlets with music and enter-
tainment material via SPINfax, a
morning prep sheet; SPINbites, ra-
dio-ready comments via satellite;
SPINexclusives, including interviews,
performances, and premieres; and
SPINsessions, a series of 90-minute
specials hosted by SPIN publisher
Bob Guccione Jr.; (212) 641-2052.

Industry

* BARRY
KNITTEL has
been promoted to
Sr. VP atAE) Mu-
sic Network Inc.
He was most re-
cently AEl's Di-
rector/Business
Affairs.

* RADIO POTATO has entered into
a cooperative marketing agree-
ment with Harris Broadcast Divi-
sion. Stations that purchase a Vox-
Pro, DDS system, Orban DSE
7000 or two 360 Systems Instant
Replays from Harris will receive a
coupon good for a discount on any
Radio Potato production library
over $1000; (817) 481-4453.

&
5y

______________waww americanradiohistorv.com

Changes

AC: KRDO-FM/Colorado
Springs PD Dan Cowen becomes
interim wake-up host and is look-
ing through T&Rs ... WSLQ/
Roanoke ND David Page departs
... Hot AC WNSN/South Bend, IN
names Phil Britain PD ... WSPT/
Wausau, WI elevates Keith Collins
to PD, replacing Darren Lee, who
remains Regional PD for parent
Americus Communications ...
KRUZ/Santa Barbara, CA hands
Duncan Payton PD/MD duties.
Sandy Lipowski and Kim Ken-
drick are named GSM and morn-
ing host, respectively ... Sean Ca-
sey is named GM/GSM of KXXK/
Chickasha, OK.

Classical: Former KLSX/Los
Angeles middayer Shana is the
new APD at Pacifica’s crosstown
noncommercial KPCC-FM.

Country: KBUL taps afternoon
driver Chuck Reeves as its new MD
.. Lon Harris is the new PD at
KRRV/Alexandria, LA ... Jeri Holm
is promoted to APD/MD at WRSF-
FM/Edenton, NC ... KMET-AM/
Banning, CA adds Wayne Hender-
son for weekends ... Dan William-
son is the new afternoon driver at
CISS-FM/Toronto. Kris James seg-
ues to middays.

Spanish: Joaquin Garza is the
new morning maniac at KKHJ (Ra-
dio Alegria)/Los Angeles, replacing
Renan Almendarez. Meanwhile,

The Foo Fighters had no resignations about accepting gold plateers for
their self-titled Capitol debut. Enjoying this decidedly non-punk moment
are (I-r) the band'’s William Goldsmith, Dave Grohl and Pat Smear, Cap-

itol President/CEO Gary Gersh, and the band'’s Nate Mendel.

crosstown sister KBUE-FM (Que
Buena) welcomes Mexican radio
veteran Jorge Duarte.

Records: Steven Nurme has
been named Director/Interactive
Sales for BMG Distribution ... Aris-
ta Records has named Ari Martin
Associate Director/Artist Develop-
ment ... Frank Keating and Negin
Kamangar have been promoted to
Managers/Marketing at Walt Dis-
ney Records ... Faithe Raphael has
been promoted to VP/Product Man-
agement & Direct Response Mar-
keting for Rhino Records ... Dis-
covery Records VP/Sales Debra
Saroyan departs ... Former WIMH/
Greensboro air talent Apollo joins
Rip-It Records as Director/SE Re-
gion and Director/National Mix
Show ... Rondor Music Internation-

al ups Derek Alpert to VP/Motion
Picture Music.

National Radio: Al Snyder
becomes Director/Affiliate Rela-
tions for the Road Radio Network
... Rev. Adelmo Dunghe and
Chuck Warner have bezn named
Producer and Associate Produc-
er, respectively, for Jesuit Produc-
tions’ Religious radio show
“CONTACT.”

Industry: Susie Penley has
been promoted to Manager/Print
Advertising for PolyGram Hold-
ing Inc. ... TNN VP/GM Kevin
Hale departs for a GM position
at a Seattle TV station ... Bob Ti-
tley and Clarence Spalding have
formed Titley/Spalding Associ-
ates, a management firm.

Introducing Rock Alternative. The format that connects your station
with adults who know what's what and what's hot. Not extreme like

Modern Rock. Rock Alternative reaches adults who have a well-

developed sense of rock.

JONES SATELLITE NETWORKS

303-784-8700
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TRANSACTIONS

Continued from Page 7

POWER: 1kw
FORMAT: Full Service

WOOD-AM & FM & WBCT-

FM/Grand Rapids

PRICE: $42.25 million

TERMS: Cash

BUYER: Clear Channel Radio Inc.,
headed by President/CEO Lowry Mays.
It owns 44 other stations and 10 televi-|
sion stations.

SELLER: WOOD Radio L.P,, headed
by general partner Bruce Holberg
FREQUENCY: 1300 kHz; 105.7 MHz;
93.7 MHz

POWER: 5kw; 265kw at 810 feet, 320kw
at 781 feet

FORMAT: News/Talk; AC; Country
BROKER: Kalil & Co. Inc.

KWKZ-FMICape Girardeau

PRICE: No cash consideration

PROS ON

THE LOOSE

Holly Adams — Middays
KOME/San Jose (714) 366-1713

Tim Drumm — Production
Director/Creative KOA-AM &
KTLK-AM/Denver (303) 790-5357

Dave White — Evenings
KCBS-FM/LosAngeles (310) 379-
3777

Randy Williams — Momings
WKGN/Knoxville (423) 584-7550

S

TERMS: Gift of stock

BUYER: Bill and Elizabeth Ann
Anderson. They are the seller’s parents.
SELLER: Dianne Anderson, selling
her 100% interestin Anderson Broad-
casting Co. Inc.

FREQUENCY: 106.1 MHz

POWER: 34kw at 328 feet

FORMAT: Country

KEXS-AM/Excelsior Springs
PRICE: $550,000

TERMS: Asset sale for cash
BUYER: Jeffco Television Corp.,
headed by President Willie Williams
SELLER: Crossway Communica-
tions Inc., headed by President Gary
Babb. Phone: (816) 630-1090
FREQUENCY: 1090 kHz

POWER: 1kw

FORMAT: Religious

WEW-AM/St. Louis

PRICE: $435,000

TERMS: Asset sale for cash

BUYER: Metropolitan Radio Group.,
headed by President Gary Acker
SELLER: Alliance Broadcasting Co.
Inc.,headed by President Richard Frame
FREQUENCY: 770 kHz

POWER: 1kw

FORMAT: Nostalgia

BROKER: John Pierce of Force
Communications & Consuitants

KPLY-AM, KQNV-FM &
KZAK-FM/Reno

PRICE: $1.9 million
TERMS: Cash

SELLER: New World Enterprises inc.
FREQUENCY: 1270 kHz; 100.9 MHz;
100.1 MHz

POWER: 5kw; 6kw at 203 feet; 760
watts at 2956 feet

FORMAT: News/Sports; AC; Rock
BROKER: Greg Merrill and Robert
Maccini of Media Services Grou

srodap beis

WRPT-AM/Peterborough
PRICE: $10,000

TERMS: Asset sale for cash
BUYER: Langer Broadcasting
Corp., headed by President Alexander
Langer. It owns WBIV-AM/Natick,
MA. Phone: (941) 255-0061
SELLER: Peterborough Broadcast-
ing Co. Inc., headed by President
Frank Boyle Jr. Phone: (603) 672-9292
FREQUENCY: 960 kHz

POWER: 5kw

FORMAT: This station is dark.

e .
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WFXK-FM/Raleigh-Durham
PRICE: $5.9 million

TERMS: Cash

BUYER: Pinnacle Broadcasting Co.,
headed by Chairman Philip Marelia. It
owns 12 other stations, including WDUR-
AM & WFXC-FM/Raleigh-Durham.
SELLER: Osborn Communications
Corp., headed by President Frank Os-
born. It owns 15 other stations.
FREQUENCY: 104.3 MHz

POWER: 100kw at 981 feet
FORMAT: Urban

BROKER: Paul Leonard of Star
Media Group

SR

BUYER: Americom, headed by Tom 1 KBQQ-FM/Minot

| Quinn and Rick Nagler

PRICE: $271,000

TERMS: Duopoly deal; asset sale for cash
SELLER: Kitten Radio Inc., headed
by President Justin Hoberg. It also
owns KTYN-AM/Minot. Phone: (701)
852-0301

BUYER: Reiten Broadcasting Inc.,
headed by President Chester Reiten.
It also owns KCJB-AM & KYYX-FMW
Minot. Phone: (701) 852-0361
FREQUENCY: 99.9 MHz

POWER: 100kw at 467 feet
FORMAT: Classic Rock

WLQT-FMW/Kettering-Dayton

& WDOL-FM/Englewood
PRICE: $12 million

TERMS: Asset sale for cash

BUYER: Palm Beach Radio Broad-
casting Inc., headed by Chairman/
President Peter Callahan. Phone:
(407) 686-9505

SELLER: Regent Licensee of Day-
ton Inc., headed by President Terry
Jacobs. Phone: (606) 292-0030
FREQUENCY: 99.9 MHz; 94.5 MHz
POWER: 50kw at 499 feet; 6kw at
328 feet

FORMAT: AC; Oldies

BROKER: Media Venture Partners

WNXT-AM & FM/Portsmouth
PRICE: $477,500

TERMS: Duopoly deal; asset sale
for cash

BUYER: Hometown Broadcasting of
Portsmouth Inc., headed by President
Phillip Bruce Leslie. He has interests
in five other stations, including WLGC-
AM & FM/Greenup, KY. Phone: (606)
473-7303.

SELLER: STARadio Corp., headed

by President Jack Whitley. It owns five
other stations. Phone: (815) 935-9559
FREQUENCY: 1260 kHz; 99.3 MHz
POWER: 5kw day/1kw night; 2.55kw
at 512 feet

FORMAT: Country; Rock

BROKER: Ed Henson of Henson Me-
dia Inc. and George Otwell of Media
VenturePartners

KWdJJ-AM & FM/Portland
PRICE: $35 million

TERMS: Cash

BUYER: Fisher Broadcasting Inc.,
headed by President/CEO Patrick M.
Scott. It owns KOMO-AM, KVI-AM &
KPLZ-FM/Seattle.

SELLER: Park Communications
Inc., headed by President Wright M.
Thomas

FREQUENCY: 1080 kHz; 99.5 MHz
POWER: 50kw day/10kw night; 50kw
at 1266 feet

FORMAT: Country; Country
BROKER: Brian Cobb and Charles
Giddens of Media Venture Partners
COMMENT: See WNLS-AM & WTNT-
FM/Tallahassee, FL deal.

WKWK-AM & FM/Wheeling
PRICE: $2.65 million

TERMS: Cash

BUYER: Osborn Communications
Corp., headed by President/CEO
Frank Osborn

SELLER: WKWK Radio Inc., head-
ed by President James Glassman
FREQUENCY: 1400 kHz; 97.3 MHz
POWER: 1kw; 50kw at 420 feet
FORMAT: Sports; AC

a better way to rock
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DAB

Continued from Page 1

Battle Of The Bands

The NAB has decided that IBOC
— the system favored by most
broadcasters — is the single tech-
nology it is willing to back. But that
was not always so: Early on, the
NAB tried to buy the rights to the
Eureka DAB system, which oper-
ates in the L-band of the spectrum.
The NAB would then have licensed
Eureka, which is becoming the de
facto world standard for DAB, to
U.S. broadcasters.

But the NAB’s radio membership
strongly opposed Eureka mainly be-
cause the medium would move from
alocal to anationally originated me-
dium, but also because the system
would make all signals equal in
strength and clarity. That, in turn,
would take an advantage away from
owners of high-powered stations
who had paid large sums for those
properties.

Some smaller broadcasters, how-
ever, favored Eureka for the same
reason. “They bought these low-
power AM stations, and now they
want someone to make them into a
high-power FM,” said Sconnix
Broadcasting Co. general partner
Randy Odeneal, who chairs NAB’s
DAB Task Force. Odeneal said no
small broadcaster had ever told the
task force it favored Eureka. He ex-
plained that only the Electronics In-
dustry Association (EIA), which
represents foreign electronics man-
ufacturers, favored Eureka.

Rock Alternative is format masterwork from Mike Henry, Managing Partner of Paragon Research and one of the architects of

“The Peak” in Denver. With Rock Alternative, you get Mike's innovative radio expertise and the most researched new format of

the 90s. If you want your market's most desirable adult audience, you want Rock Alternative, the solid new way to rock.

The NAB acknowledges that its
opposition to Eureka is based on
concerns about its economic impact
on broadcasters. “No one will take
away from Eureka the technical
achievement it is, but there is no
business path for a transition,” said
NAB’s head of science and technol-
ogy, Lynn Claudy. “Eureka is not
an economic model that fits with our
culture. We know because we were
the Eureka proponent, and the re-
sounding voice of the broadcasters
were opposed.”

Data Handicap

But ignoring Eureka now may
cause complex and long-term prob-
lems. Fisher’s report on the Toronto
DAB Symposium, dated March
1994, said in part, “Improvement in
audio quality alone would not justi-
fy [DAB]. More important ... would
be the ability [it would give radio
broadcasters] to offer additional ser-
vices and additional features, partic-
ularly data services.”

Without providing these other ser-
vices, IBOC DAB would face a
challenge from personal communi-
cations services providers, who may
eventually add one-way broadcast to
their offerings, and satellite radio
providers, who are already con-
structing orbiting transmitters. Fish-
er said those services may eventu-
ally rob DAB radio of listeners and
advertisers.

Fisher’s report further said that
it would be difficult to deliver data
service through IBOC because of
narrow bandwidth.

Call Gene Ferry, National Affiliate Sales Manager.

In-Band Interference

Recent EIA lab tests raised sim-
ilar questions about IBOC. The
EIA said virtually all of the IBOC
systems tested either interfered
with the analog band, suffered in-
terference from the analog band,
or had other reception problems.

DAB proponents say these
problems can be solved. They also
say lab tests are inconclusive with-
out field tests, which are scheduled
to begin shortly in San Francisco.

“We want to use IBOC if it is a
technical possibility,” said former
NAB Sr. VP/Science & Technol-
ogy Michael Rau, who now as-
sesses new radio technology for
EZ Communications. “The tests
are so far unclear, and we look for-
ward to the field test in San Fran-
cisco.”

Eureka presents its own techni-
cal problems, including the fact
that in the U.S., L-band spectrum
is assigned to the military for aero-
nautical experiments. The Nation-
al Telecommunications & Infor-
mation Administration (NTIA),
which oversees that bandwidth,
said it will under no circumstanc-
es make L-band spectrum avail-
able to broadcasters. However,
NTIA has recently allowed Eure-
ka to run tests on that band.

The Eureka tests were done at
the behest of EIA, not the NAB,
which remains steadfast in its re-
fusal to examine other systems.
According to Claudy, “Success is
more assured when failure is not
an option.”

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall * (214) 991-9200

Hot AC — Robin Jones
BEATLES/Real Love

Touch — Glen Coshy
MARY J. BLIGE/Not Gon’ Cry

l Digital Hot AC — J.J. Cook

GERALD & EDDIE LEVERT/Wind Beneath My Wings |

CHANTAY SAVAGE/I Will Survive

Classic Rock — Chris Miller

BEATLES/Real Love
JOAN OSBORNE/Right Hand Man

ALTERNATIVE PROGRAMMING
Steve Knoll  (800) 231-2818

CHR

DEL AMITRI/Telt Her This
DOG’S EYE VIEW/Everything Falls Apart

Mainstream AC

MARY CHAPIN CARPENTER/Grow Old With Me
PHIL COLLINS/Somewhere

AMY GRANT/The Things We Do For Love
ROO STEWART/So Far Away

uc

GROOVE THEORY/Keep Tryin’
JESSE/Baby, Baby, Baby

| ALANIS MORISSETTE/lronic

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082

Digital AC — J.J. Cook

BEATLES/Real Love
CELINE DION/Because You Laved Me
SOPHIE B. HAWKINS/Only Love

Digital Soft AC — Mike Bettelli
CELINE DION/Because You Laved Me

AC Mix — J.J. Cook
BOB SEGER/I Wonder

CORRS/The Right Time )
W. HOUSTON & C. WINANS/Count On Me

Digital CHR — J.J. Cook
W. HOUSTON & C. WINANS/Count On Me

Modern Rock — J.J. Cook

CANDLEBOX/Best Friend
JOAN O0SBORNE/Right Hand Man

WESTWOOD ONE NETWORKS
Bob McNeill * (805) 294-9000

Bright AC — Bill Michaels
NATALIE MERCHANT/Wonder

Soft AC — Andy Fuller
BEATLES/Real Love

JONES SATELLITE NETWORKS |

303-784-8700

e e AAAAA-adReicanradiohisteon~com
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MANAGEMENT

Controlling The Gost Of Music Research

uring a recent 1996 planning session, a radio executive

across the table leaned in and confessed to me: “I sus-
pect that half the money we spend on music research is wasted
... [ Just don’t know which half.”

It can be frustrating for owners
and managers to authorize expen-
ditures of $20,000 or $50,000 or
$100,000 on music research and
feel that the same results might
have been achieved on half the
budget. As the economy remains
tight, radio stations are forced to
closely scrutinize money allocat-
ed for music research.

Unfortunately, it comes at a
time when format fragmentation
and head-to-head battles are at an
all-time high. The challenge is to
keep in touch with the moving
target so that your station can
reflect the listeners’ evolving
music choices, while concurrent-
ly keeping research costs under
control.

Reduce Costs By
Narrowing Focus

The fragmentation of music
formats — AC, CHR, Rock, Ur-
ban, and Country—has created a
more competitive environment
in markets across the country. At
the same time, it has created an
opportunity for stations to be-
come more efficient with their
music research budget.

For example, if your station
formerly targeted and researched
a broad demographic base such
as 25-54, but has narrowed its
programming focus to concen-
trate on a tighter cell — perhaps
25-40 — you now have a chance
to rethink your research plan and
dramatically reduce your costs
by adjusting the number of demo
cells you test.

By the original design, a 25-
54 research project would call for
at least three demo cells: 25-54,
35-44, and 45-54. Now, with a
25-40 demographic target, you
can do two breakouts, 25-32 and
33-40, and reduce your cost of
music testing by approximately
one-third.

When redesigning your music
research, it’s critical not to jeop-
ardize the integrity of your re-
sults by decreasing the sample
size in individual cells — just
decrease the number of cells to
be tested. The greatest cost asso-
ciated with music research is the
number of interviews conducted.
Knocking out a cell or two can
reduce your overall costs by one-
third to one-half. As long as you
keep the sample size in your in-
dividual cells between 25-35 re-
spondents, the reliability of your
data will not be affected.

Rolling Average Results
Another method we’re using
to help decrease costs and in-
crease information is the use of
rolling average reports for mu-
sic callout. Rather than waiting

@

When redesigning
your music research,
it’s critical not to
jeopardize the

integrity of your
results by decreasing
the sample size in
individual cells — just
decrease the number
of cells to be tested.

two or three weeks between re-
ports, consider spreading your
interviews equally over that two
to three weeks and get a report
every week using rolling average
methodology.

This system gives you a fresh,
updated report every week by in-
corporating the data from calls
made this week and culminating
information as it ages two to
three weeks. The rolling average
method is particularly useful for
current-intensive formats where
high rotation songs are suscepti-
ble to sudden burn. With the roll-
ing average system, you can
track listener fatigue as it increas-
es every week and reduce the
likelihood that excessive burn
will go unnoticed during an “off
week” in your callout.

Stations are watching their
playlists and exposing currents
more carefully as the competitive
environment heats up. This more
disciplined approach to program-
ming will allow your station to
incorporate some library titles
previously tested only in the au-
ditorium into the weekly callout
tape.

As we have found through
years of research, even a heavily
rotated new current needs to be
exposed about three weeks be-
fore a significant portion of the
audience becomes familiar with
it.

Bearing this in mind, there is
no need to bother testing new
entries to your playlist for at least
three weeks. A more cost-effec-
tive strategy would be to include
only your most important, estab-
lished currents and recurrents in
each test, and use the remaining
open slots to include lhibrary ti-
tles in your weekly callout.

If you have 30 slots in your
weekly callout, reserve 20 for cur-
rents and 10 for library. By testing
10 library titles each week, you can
research a significant number of
oldies during the year and poten-
tially eliminate the need for a sep-

By Tom Kelly

arate library music test.

Alternate Methodologies

Radio is beginning to take ad-
vantage of some time-tested, cost-
effective research methodologies
used by many Fortune 500 com-
panies such as Proctor & Gam-
ble, IBM, Philip Morris, and
AT&T, to name a few. One of the
most reliable and least expensive
of these methods is mail-out mar-
ket research. Kelly Research’s
Living Room Music Test is a form
of mail-out research that allows
listeners to participate in a music
test in their home instead of an
auditorium, and cuts the cost of
testing library music in half.

Another form of research gain-
ing popularity is teleconference
focus groups. Instead of traveling
to a test location to participate in a
radio focus group, listeners are in-
vited to discuss music and radio
over the telephone in a conference
call with other listeners and a mod-
erator. Materials that need to be
discussed during the tele-focus
session — such as stickers, logos,
videotapes, and audiocassettes
are mailed to respondents prior to
the conference call. This type of
focus group can save you one-third
the cost of a traditional focus
group.

By researching the audience in
their homes, you can generate your
sample from a wider geographic
area and increase the quality of test
respondents. The convenience of
participating in research at home
eliminates a big reason for refus-
als during sample recruiting. This
greater efficiency during recruit-
ment delivers higher quality infor-
mation at a lower cost.

Faced with continual changes in
listener lifestyles, attitudes, and
music choices, no radio station can
afford to sit back and operate on
autopilot. New times call for new
approaches. Changing market con-
ditions require constant adjust-
ments to research methods in or-
der to stay in touch with the target
audience.

However, keeping the listener/
radio station pipeline open doesn’t
require spending more money.
Economic conditions dictate the
need for greater efficiency. With
new approaches, a station can
achieve more productive results
and more useful information for
the same or less money.

Tom Kelly
is President of
Philadelphia-
based Kelly §
Research,
specializing in
all forms of {
music re-
search. He
can reached
at (610) 446-
0318.
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* February 22-25 — R&R Talk Ra-
dio Seminar. Grand Hyatt Washing-
ton, Washington; (202) 783-3822.

* February 28 — '96 Grammy
Awards. Shrine Auditorium, Los
Angeles.

* February 28-March 2 — 27th
Country Radio Seminar. Opryland,
Nashvilie; (615) 327- 4487.

* February 28-March 2 — Pol-
lack’s New Media & Music Confer-
ence. Westwood Marquis Hotel,
Los Angeles; (310) 459-8556.

* March 8 — NABOB 12th Annual
Communications Awards Dinner.
Sheraton Washington Hotel, Wash-
ington, DC; (202) 463-8970.

* March 13-17 — South By South-
west Conference. Convention Cen-
ter, Austin; (512) 467-7979.

* March 21-22 — First Annual
Sports Radio Conference. Marrioft
Suites, Scottsdale, AZ; (206) 867-
9397.

* March 22-25 — 38th Annual
NARM Convention. Sheraton
Washington Hotel, Washington,
DC; (609) 596-2221.

e April 2 — Sixth Annual The Busi-
ness of Entertainment: The Big Pic-
ture Conference. Pierre Hotel, New
York City; (212) 492-6082.

e April 15-18 — 74th Annual NAB
Convention. Convention Center,
Las Vegas; (800) 342-2460.

* April 24 — Academy of Country
Music Awards. Universal Amphi-
theatre, Los Angeles.

* May 1-3 — Radio Only Manage-
ment Conference. 5/Star/5 Dia-
mond Camelback Inn, Scottsdale,
AZ; (609) 424-6800.

* May (Date TBA) — 19th Annual
NABOB Spring Broadcast Man-
agement Conference, site TBA;
(202) 463-8970.

*May 19-22 — 36th Annual
Broadcast Cable Financial Man-
agement Convention. Buena Vis-
ta Palace Hotel, Lake Buena Vis-
ta, FL; (708) 296-0200.

*June 10-16 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

*June 19-22 — PROMAX Con-
vention. Los Angeles Convention
Center; (310) 788-7600.

* June 20-22 — 25th Siiver Anni-
versary Convention & Bobby Poe
Retirement. Sheraton Premiere,
Tysons Corner, VA; (301) 951-
1215.

* June 27-29 — 45th Annual
AWRT Convention. Ritz Carlton,
Naples, FL; (703) 506-3290.

¢ July 10-12 — McVay Media Ra-
dio School. Site TBA, Cleveland;
(216) 892-1910.

e July 11-14 — Upper Midwest
Conclave. Downtown Marriott, Min-
neapolis; (612) 927-4487.

* August 8-10 — Talentmasters
Moming Show Boot Camp,Westin
Canal Place Hotel, New Orleans;
(770) 926-7573.

* August 22-25 — Jack The Rap-
per Convention & Expo. Georgia In-
ternational Convention Center and
Sheraton Gateway Hotel, Atlanta;
(407) 290-2289.

* September (Date TBA) — 20th
Annual NABOB Fall Broadcast
Management Conference.
Sheraton Washington Hotel,
Washington, DC; (202) 463-
8970.

* October 2 — CMA Awards.
Grand Ole Opry, Nashville.

* October 9-12 — NAB Radio
Show. Los Angeles Convention
Center; (202) 429-5420.

* October 9-12 — RTNDA 51st In-
ternational Conference & Exhibi-
tion. Los Angeles Convention Cen-
ter; (202) 659-6510.

* October 12-15 —'96 Women In
Communications Conference.
Site TBA, Portiand, OR; (703)
359-9000.

Hawes-Saunders Broadcasting, WROU - FM
West Carrollton (Dayton), Ohio

has acquired

WTRJ FM Troy (Dayton), Ohio

from

Vernon R. Baldwin Broadcasting, Inc.

Broker John L. Pierce represented both parties

In this transaction

Force Communications & Consultants, LLC
-Offices in Atlanta and Cincinnati-

John L. Pierce
606-647-0101

Hal W. Gore
706-746-7400 404-350-9401

John L. Lauer
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Watch 30 TV Eews Shows
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SW NETWORKS PRESENTS A TALK PREP SERVICE PACKAGE PROVIDING
ACCESS AND VALUABLE INFORMATION TO HELP YOU DELIVER GREAT TALK RADIO

« TV Monitoring

Service o Clipping Service « Show Prep
SW provides a brief synopsis of SW culls the most provocative SW delivers current events,
the noteworthy issues and news items from newspapers politics, lifestyle, and human
points raised on the key broad- and magazines across the interest stories to use as
cast and cable news shows. country and around the world, catalysts for lively on-air
providing great fodder for your conversations.
talk hosts.

« Production Cbs + Guest Booking Service

SW supplies your station with a
collection of exclusive, original
music including commercial and
promo beds, feature themes
and show elements to enhance
your on-air production values.

SW talk radio producers give
you the inside track on guests
of every type, providing leads
for articulate, relevant authori-
ties for your hosts to interview.

Call SW Networks Affiliate Marketing at 212-833-5400 for details
Sony Worldwide Networks ¢ Fax 212-833-4994 e+ http://www.swnetworks.com
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SALES

Time To Take A Fresh Look At News/Talk

pscale professionals with high incomes — yeah, it’s got
that. But today’s News/Talk format also offers quite a
bit more. And if you haven’t been paying close attention,

some of it may surprise you.

Over the years, sellers have done
a superb job at positioning the up-
scale virtues of the News/Talk ra-
dio format. But if this is the only
way that the format is positioned,
News/Talk is being sold short. This
enduring format, and all the vana-
tions that it now includes, has
evolved into one of the most en-
compassing, multifunctional vehi-
cles in media.

Niche Format For
The Masses

News/Talk is unique in its abili-
ty to draw large numbers of listen-
ers — it remains the top-reaching
Jormat in the major metros — while
delivering the type of upscale au-
dience generally associated with
narrowly focused, limited-reach
formats.

But while niche formats attract

this type of upscale audience
through specialized programming,
News/Talk attracts this audience in
the opposite way. Its programming
serves all aspects of our society —
including the upscale —but certain-
ly not limited to them.

The News/Talk format reaches
more than 35 million adults in the
Top 25 metros. This means that four
out of every 10 adults in the coun-
try’s major metros hear News/Talk
radio each week. When the demo
is narrowed slightly, percentages
are even more impressive. In fact,
in the increasingly requested 35-64
demographic, almost 50% of con-
sumers listen to News/Talk in the
average week.

Who are all these listeners? In
terms of lifestyle groups, they’re
Affluent Empty Nesters, Dinks, and
Graying Affluents. But they’re also

* CBS Radio Reps exec Sue
Schuler joins KRQR-FM/SF as
LSM.

* Leslie Hickman is upped to
NSM for KMPS-AM & FM & KZOK-
FM/Seattle. She was an AE at
KMPS.

¢ KOTK-AM & KINK-FM/Port-
land have merged their sales staffs
and now will be sold in combo un-
der GSM Blake Mendenhall. Shel-
ly Lurie and Jimmy Clarke, previ-
ously with KOTK, will join the com-
bined sales force.

e Liberty Broadcasting pro-
motes Barbara Cash to GSM of
WHJJ-AM, WHJY-FM & WSNE-
FM/Providence.

* WCDA-FM/Albany names
Bruce Smith LSM and Richard
Deleon AE. Meanwhile, Peter Fr-
uscio joins crosstown sister WFLY
as AE.

e Frank Hughes has been

Sales Executives On The Move

named GSM of WBLX-AM & FMW/
Mobile.

» Greg Morin joins Westwood
One Entertainment Group as AE.

e Laura Limbach has been
named VP/Chief Information Offic-
er for Katz Media Group. Also at
Katz, Lydia Clark is the new VP/
Dir., KRG Urban Dimensions; Julie
Lane rejoins as Manager/Mktg.,
KRG Dimensions; and David
Moses is upped to AE/KRG Sports
Dimensions.

» Scott Page becomes Exec. VP
for Global Sales Development, a
sales consulting firm. He was VP/
Sales for Mid-West Family Group.

» Kathleen Evans Maitano and
Dennis Reese have been elected
to the Station Advisory Board of the
Interep Radio Store’s Major Mar-
ket Radio Sales. In related news,
Dusty Black has been named in-
terim Board Chairman.

The INpusTRY's NEWSPAPER

By Marla Pimer

Blue Collars, Dual Income Fami-
lies, and Working Women. In other
words, News/Talk reaches the ex-
ecutive and the secretary, the cab
drivers, teachers, doctors, butchers,
bakers, and candlestickmakers who
make up our diversified society.

Younger Demos

Young, hip, and News/Talk? Ab-
solutely.

Compared to just one year ago,
1995 national Simmons data shows
an increased percentage of News/
Talk listeners in the 25-44 age cells,
and a decreased percentage of
News/Talk listeners in the 45+ cells.

This gradual demographic
movement is occurring for a van-
ety of reasons. One major factor in
this shift is the growth in populari-
ty of controversial radio personali-
ties, who often attract a younger
audience than the traditional radio
talk shows of the past. Because of
the ratings success of these shows,
in the early "90s we began to see
some stations focusing their entire
lineup around this type of Talk pro-
gramming. This was the beginning
of the “Hot Talk™ or “Super Talk”
moniker that we now hear up and
down the dial.

Of course, change isn’t only oc-
curring on the AM dial; it’s spread-
ing to the FM band, as well. Al-
though Talk stations have not been
common on the FM band in de-
cades, over the past two years, this
has begun to change in some of the
largest radio markets in the coun-
try, including No. 2-ranked Los
Angeles. In fact, half of the eight
largest radio metros now have at
least one FM talk station.

Real Women Don’t
Watch Daytime TV

The only way to reach women is
on Soft AC or daytime TV, right?
Wrong.

Too often, the News/Talk format
is automatically eliminated on fe-
male-targeted buys. Does the ste-

Interests & Hobhjes That Score Above
The Norm With News/Talk Listeners
a

| See Movies Monthly 122

| Dining Out 118

| Photography 119

| Play An Instrument 123

| Own Amplifier 136

| Own CD Player 122

| Own Stereo System 138

| Own Motor Boat 126

| Own Sailboat 146

| Hike 142
oy e o LD

reotype that women are not com-
muting to work, not keeping up
with current events, or not con-
cerned with topical issues really still
exist?

Within the Top 25 radio metros,
the gender balance on News/Talk
stations is almost equal. According
to the latest national Simmons data,
44% of News/Talk listening is done
by women — although individual
stations’ female listening often
skews substantially higher.

Ethnic Reach

As we all know, the ethnic com-
position of the nation — especially
in major cities — is changing dra-
matically. These large consumer
bases can no longer be ignored —
or thought of as peripheral — when
they often encompass 25%, 30%,
even 45% of a market’s population.
News/Talk is one radio format that
crosses all racial and ethnic borders.
In almost all cases, it mirrors the
ethnic balance of the market. In
fact, according to Simmons data,
in the top 25 metros, News/Talk
reaches more Hispanic listeners
than any other format — includ-
ing Spanish. It’s also the third high-

est-reaching format among blacks.

Unconventional
Adbvertisers

Foreign cars, airlines, sure. But
stereo equipment, sporting goods,
and movie premieres? Yes.

Obviously, arevised vision of the
News/Talk format demands a re-
vised roster of appropriate News/
Talk advertising targets. As indus-
try professionals, we too must open
up our thinking on possible News/
Talk advertisers and take a fresh
look at the data. If properly posi-
tioned, many retail categories could
open up for the evolving News/Talk
audience. Audio equipment, music
stores, sporting goods, outdoor gear
and apparel, and entertainment are
justa few of the categories that have
a strong showing with the News/
Talk listener.

So, rather than pass on tradition-
ally difficult business, take another
look at the research. Again, what
you find just may surprise you.

Maria Pirner is Exec. VP/Re-
search Dir. for the Interep Radio
Store. She can be reached at(212)
916-0700.

ﬁ%

DON’T MISS YOUR FREE LISTING!

Fill in and return this form to | CHECK ALL CATEGORIES THAT APPLY: bt

2 Fulltime Formats
2 Syndicated Programming
1 IDs & Jingles, Music Libraries, Sound FX

requesf a /lshng for your

company’s programs and

received the forms, please

complete and return them. The

editorial closing is March 15.

|
FAX BACK TO

program services in the R&R
PROGRAM SUPPLIER GUIDE.
If your company has already

CONTACT & TITLE

COMPANY NAME

ADDRESS

QO News Networks
Q Show Prep Material

amy

310-203-8727

PHONE

FAX

STATE

2P
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Winni
Market Modeling, the first real advance in
perceptual research in 20 years gives

you the advantage you need in today's
competitive markets.

Just Got

Market Modeling provides the first fully
integrated picture of your radio station,
your competitors and unexploited
opportunities. It integrates Arbitron results,
perceptual research, and music testing into
a single actionable picture of the market.

Easier.

If you want to find out how research
can help you grow and learn more about

Harker Research, call Richard Harker or
Glenda Shrader-Bos.

W

N | —

MARKET MODELING”

-perceptual mapping for radio -

Hal’ker

e T Phone: 919.954.8300
A % Fax: 919.954.8844

More Than Research— Answers.
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AND RADIO & RECORDS

3RD
ANNUAL

GRAND PRIZE WINNER WILL
APPEAR ON TNN: THE NASHVILLE NETWORKS PRIMETIME
COUNTRY, WIN $2000 AND A GIBSON GUITAR!

For each song you submit, send a complet-
ed entry form, lyrics typed or printed legibly
in English, an audio cassette recording of
each song on a separate cassette (only one
song per tape) and a check, money order,
VISA, MasterCard or AMEX payment
authorization for the $20 per entry fee.
Make sure your name, full address and
song title appear on each item submitted.
See the following official rules for details.

1. Send the following with each entry:

¢ Completed entry form (or photocopy), dll
signatures must be original.

* Each submission requires only one song
per audio cassette including your name and

full address on cassette label.

* Lyrics typed or printed legibly in English.
* Check or money order made payable to
Starfest, Inc. Songwriting Contest, or credit
card approval for $20 (U.S.) for each entry
submitted.

* Contestant’s name, full address and song
file must appear on each item along with
any co-author’s names (if applicable). If
entrant is under 18, signature of parent or
guardian is required.

2. Mail entries to: R & R 3rd Annual
Starfest Songwriting Contest

10100 Santa Monica Bivd., 5th Floor

Los Angeles, CA 90067-4004

Entries must be received no later than April

| certify that | have read and understand the R & R Starfest Songwriting Contest Official rules and |
accept the terms and conditions of participation in this contest as stated in the Official rules (If
entrant is under 18 years old, the signature of a parent or guardian is required).

SIGNATURE of parent or guardian if under 18

Name:

Address: Cystic
City/State: Zip: Fibrosis
Phone: { ) Age: Foundation

Check or money order for $20 per song should be made payable to;

STARFEST INC. SONGWRITING CONTEST
Song Title:

We will add your name to our mailing list for song contest information and music/entertainment

industry opportunities. If you DO NOT want to receive this material, check here:

MAIL YOUR ENTRY TO:

R & R 3rd Annual Starfest Songwriting Contest

10100 Santa Monica Blvd.

5th Floor

Los Angeles, CA 90067-4004

Be sure to sign this form after carefully reading the official rules. This entry form
may be ph:)to copled for additional entries as needed. We thank our sponsors

for their participation in this contest.

\AAAAALalReticaltadiahiston~com
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3. Each song submitted must be contestant's
original work: Songs can be no longer than
5 minutes. Contestants may enter as many
times as he or she wishes, but each song
must have its own entry form and be
recorded with only one song on a separate
cassette accompanied by typed or printed
lyric sheet.

4. Prizes and estimated maximum retail
value:

1 GRAND PRIZE- Winner will have song
produced and aired nationally on “THE
ROAD” RADIO NETWORK, receive a spe-
cial guest appearance on PRIME TIME
COUNITRY as seen nightly on TNN (the
Nashville Network), $2,000 cash, publish-
ing contract for winning song and a GIB-
SON J-200 guitar with case (value $3000).
2 FIRST PRIZES- $1000 cash, publishing
contract for winning song and a beautiful
Peavey acoustic guitar,

3 SECOND PRIZES- $500 cash and a
beautiful Peavey acoustic guitar.

4 THIRD PRIZES- A beautiful Peavey
acoustic guitar.

250 HONORABLE MENTIONS~ Cerfificates
of Achievement to writers judged among

the best.

Employee’s of Starfest, Inc., R&R, Gibson,
Music City News Magazine, American
Songwriter Magazine, Country Wave
Magazine, After Midnight, Idea
Promotions, The Road Radio Network, and
their families, subsidiaries, affiliates, adver-
tising, public relations and promotion
agencies are not eligible.
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RDS :Tums FM Suhcarriels Into
Real-Time Song Displays

Radjo station billboards that display a lineup of sample
artists are nothing new. But ’90s technology has caught
up with the outdoor ad business, and now you can offer a
real-time display of the song that’s currently on the air at
your station. If your radio station’s image is built upon iden-
tifiable artists and songs, this is an important advantage.

“People love our billboard,” re-
marks Pat Fant, GM of Alterna-
tive KTBZ (The Buzz)/Houston.
*“This is an audience that embrac-
es new ideas. They expect us to
provide them with new technolo-

The technology that makes all
this happen is Radio Data System
(RDS). RDS is data that’s broad-
cast on the 57kHz subcarrier of an
FM station. It was developed un-
der the auspices of the Electron-
ics IndustriesAssociation (EIA),
the trade group for consumer elec-
tronics gear.

One of the principal advantages
of RDS is it gives your listeners
the ability to tune into your station
by its nickname or format! Radio
stations also have the ability to
transmit virtually anything they
want over RDS bandwidth. Along
with the abovementioned bill-
board, in-car or tabletop RDS re-
ceivers can display any of the fol-
lowing:

* News or weather reports
* Traffic updates

» Store hours — or other spon-
sor information — while its com-
mercial is playing

* Directions to a station promo-
tion or a remote.

As you might imagine, the pos-
sibilities are numerous. Outside
companies also are paying stations
for their RDS capabilities in order
to broadcast pager messaging and
other non-public messages, includ-
ing global positioning data.

Displaying The Songs

In order to display the songs on
the billboards as the tunes are play-
ing, your programming depart-
ment needs to output songs from
its music computer into software
called MusicBoard (it’s usually
part of the RDS package).

MusicBoard usually is located
in the control room, so the on-air
DJ can make changes as necessary.
The DJ can also add other messag-
es, dedications, or the like to the
song titles and artists. Smaller ver-
sions of the electronic display can
be placed at sponsor locations, in
the station lobby, and on remote
vehicles.

There’s room on the display for
64 characters — more than enough
to display the full song title and

artist for most songs. But remem-
ber the seven-word rule of bill-
boards — don’t attempt to over-
load your message with too much
information. Right now it appears
most stations are displaying only
the artist or title at one time. By
the way, messages can be longer
than 64 characters — if you’d like
them to scroll horizontally across
the display.

The biggest current challenge to
RDS is getting the consumer gear
to market. Right now, the EIA es-
timates there are one million RDS-
equipped radios in the market-
place. BMW, Audi, and Porsche
already put RDS radios in their
U.S. cars as standard equipment.

However, GM will begin install-
ing RDS radios in its vehicles as

STATE OF THE ART — This KCBS-FM (Arrow 93)/Los Angeles billboard
captures all the excitement of the new RDS technology in acticn.

standard equipment this year, and
Ford and Chrysler are expected to
follow suit. Manufacturers say
RDS adds about $20-$30 to the
cost of a receiver.

Currently, 400 stations nation-
wide are RDS-equipped. The EIA
is outfitting radio stations in the

Top 25 markets for no out-of-pock-
et cash. (They’re asking for about
$5000 in trade for the gear.) Sta-
tions outside the Top 25 can pur-
chase gear for about $4000.

For more information about
RDS, call Steve Hill at (212) 986-
6668.

The Slings & Emg of Ouhagénus Farluhe

0, “Lovematch 96" isn’t a strange and terrifying com-
bination of “The Newlywed Game” and “Matchgame *78.”
Instead, “Lovematch *96” was a Valentine’s Day celebration that
came courtesy of WJFK-AM & FM/Baltimore-Washington.

The station played Cupid last
Wednesday (2/14) by hooking up
100 lonely-hearted listeners.
WIFK “Afternoon Ambassadors
Of Love” Don & Mike matched
up 50 couples from all walks of
life through a series of on-air
contests.

WIFK spokesperson Tammy
Sacks says, “People were matched
up on the air in a variety of ways
— through things such as physi-
cal characteristics or just plain des-
peration. Don would tell the listen-
ers, Hey, we need a fat guy to call
in for this fat woman!” And they
would! Some of the people just
really wanted a date for Valentine’s
Day.

“The winners didn’t meet their
dates until the day of the contest,
when Don introduced them to each
other in the style of the ‘Dating
Game.’ Then the couples were
bound together with ‘love-fuzzy
handcuffs’ for four hours!”

Handcuffed together? “Sure,”

MOUTH ALMIGHTY — Behold WCKY (Talk Radio 550)/Cincy’s mascot
— the Meunchen (pronounced: munchin’) Furniture Mouth —a 20 x 25 x
20-foot inflatable, shaped like a pair of chattering teeth! (After all, it's a
station that talks all day.)

says Sacks. “We’ve done that be-
fore -— people love that image of
being joined together with some-
one” The bondage-tinged
“Lovematch 96" was held at a
hotel in suburban Bethesda, MD
and participating couples had a
shot at the grand prize of a ski
vacation.

While the promotion was a
smashing success, one can’t help
but wonder how the newly intro-
duced but bonded couples handled
those private moments we all face
at certain points of the day. Sacks’s
response? “Hey, that’s their prob-
lem!”

’Tine’s Day I
WLTY (Oldies 95.7FM)/Vir-

ginia Beach sent free recorded
messages to local military person-

Pro:Motions

* WRIF/Detroit Dir./Marketing
& Promotion Jim Marchyshyn
segues to crosstown WXYT-AM
to market Detroit Lions football.

* Mark Lapidus has been el-
evated to VP/Mkig. for Liberty
Broadcasting’s 19-station group.

* WiXV/Savannah, GA pro-
motes Keli Reynolds and Jeff
Taylor to Dir./Promotions and
Coord./Promotions, respectively.

* Peabody, MA-based impact
Target Marketing was honored
with the Alex Award for “Get On
The Phone,” an interactive mar-
keting campaign for radio stations
that uses TV and an 800 number.
TheAlexAward is an annual prize
bestowed by Audiotext News, the
business publication for the 800
and 900 number industry.

nel in Bosnia. The weekend prior
to Valentine’s Day, the station set
up recording systems at remotes
around town and gave loved ones
the chance to send a special mes-
sage to their friend, family mem-
ber, spouse, or significant other.

Meanwhile, WPLY (Y100)/
Philadelphia presented their sec-
ond annual *“Barsky On Ice — Val-
entine’s Day Wedding Spectacu-
lar.” The station invited couples
who wanted to get married for the
first time — or renew their vows
—to come on down to a local rink
and take part in a massive public
ceremony. Putting a cutting-edge
spin on the bash, Y 100 also extend-
ed the invitation to their “alterna-
tive lifestyle” listeners and opened
the proceedings to include same-
sex couples. Philadelphia Mayor
Ed Rendell officiated the Skating
Spouses ceremony.

Squeezin’ O.].

It goes without saying that ev-
eryone is sick to death of the O.J.
Simpson spectacle. But since it’s
become a fact of contemporary
life, why not just accept the hand
that fate has dealt us and embrace
the never-ending stream of O.J.

By Scett Siaven

jokes, news bulletins, “Hard
Copy” exclusives, and semi-taste-
less radio promotions”

WCKY (550 TalkEkadio)/Cin-
cinnati recently made O.J. an of-
fer they didn’t think he could
refuse. Since his acquittal, Simp-
son has been tirelessly trying to
track down airtime to hawk his tell-
all video — alas, with liitle success.
To remedy the situation, WCKY
sent a series of letters to the thwart-
ed salesman, asking him to call the
“Jerry Thomas Morning Show”
on Thursday (2/15).

The station assured Simpson that
he’d be allowed to give his side of
the story, and he’d also be free to
shamelessly plug his 800 number
as many times as he liked. OM
Darryl Parks reports that Simp-
son failed to call at the designated
time, but says the starion has re-
newed its offer — if he’ll call any
morning at 7:20am.

To sweeten the deal even further,
the station says it’ll purchase 55
copies of the video at a grand total
of $1647.25 — if Simpson makes
that call. According to Parks, “We
will not rest ... until O.J. is our
guest!”

radio industry.

Share Yaur Marketing Plan!

e hope you'll take part in the industry’s newest weekly forum for
marketing & promotion professionals.

¢ Just what did it take to pull off that remote?

* How much time went into that station concert?

* Who chose the colors for that outdoor campaign?

e Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promotion in the

Please send your ideas, releases, and photographs to Scott Slaven,
Director of Communications, PROMAX International, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.

- —_vwaww americanradiohistorv.com
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WEEKEND BOX OFFICE
FEBRUARY 16-19
. 1Broken Arrow $13.45

(Fox)

2 Muppet Treasure  $10.11
Island (Buena Vista)*

3 Happy Gilmore $10.11
(Universal)*

4 City Hall $8.01
(Columbia)*

5 Mr. Holland's $7.47

Opus (Buena Vista)

6 Mr. Wrong $5.88
(Buena Vista)*

7 Black Sheep $4.82
(Paramount)

8 Leaving Las Vegas $3.62
(MGM/UA)

9 Sense And $3.61
Sensibility (Colurmbia)

10 Dead Man Walking $3.36
(Gramercy)
All figures in millions

* First week in release

Note: Figures reflect a three-
day weekend

Source: Entertainment
Data Inc.

COMINGATTRACTIONS:
This week’s openers include
“Bottle Rocket,” starring Rob-
ert Musgrave and James
Caan and featuring new mu-
sic by former Deve frontman
Mark Mothersbaugh.

Renee/Lost Boyz

* TWO IF BY SEA

* UP CLOSE & PERSONAL

Other Featured Artists: Jodeci, Mobb Deep, R. Kelly

Single: You Love Who You Love/Alannah Myies (TVT)

COMING

Single: Because You Loved Me/Celine Dion (550 Music)

CURRENT

* MR. HOLLAND'S OPUS (Polydor)
Single: Visions Of A Sunset/Shawn Stockman (Polydor/A&M)
Other Featured Artists: Stevie Wonder, Jackson Browne
* MR. WRONG (Hollywood)
Single: The Things We Do For Love/Amy Grant
Other Featured Artists: Joan Osborne, Chris Isaak, Ben Folds Five
* DEAD MAN WALKING (Columbia/CRG)
FeaturedArtists: Bruce Springsteen, Mary Chapin Carpenter
* BEAUTIFUL GIRLS (Elektra/EEG)
Featured Artists: Afghan Whigs, Chris Isaak, Ween
* FROM DUSK TILL DAWN (Epic Soundtrax)
Single: She’s Just Killing Me/ZZ Top (Los Hooligans/Epic ST)
Featured Artists: Mavericks, Blasters
» WAITING TO EXHALE (Arista)
Singles: Exhale (Shoop Shoop)/Whitney Houston
Why Does It Hurt So Bad/Whitney Houston
Sittin’ Up In My Room/Brandy
Not Gon’ Cry/Mary J. Blige
Let It Flow/Toni Braxton
Count On Me/Whitney Houston & CeCe Winans
Other Featured Artists: Aretha Franklin, For Real, TLC
* DON'T BE A MENACE ... (Island)
Singles: All The Things (Your Man Won't Do)/Joe
Don't Give Up/island Inspirational All Stars
Can’t Be Wasting My Time/Mona Lisa f/Lost Boyz

1931/ Cab Calloway records
“Minnie The Moocher,”
which becomes the first
million-selling jazz record.

1972/Roberta Flack’s “The
First Time Ever | Saw Your
Face” wins a Best Record
Grammy, “The Concert
For Bangla Desh” wins
BestAlbum, and America
is named Best New Artist.

1995R.E.M. drummerBill Ber-
ry undergoes a cranioto-
my for a brain aneurysm.

i MONDAY. MARCH 4

John Lennon — “bigger
than Jesus”

1966/4John Lennon tells a Lon-
don newspaper that “We're
[the Beaties] more popular
than Jesus now,” enraging
religious groups woridwide.

1989/Tone Loc’s “Wild Thing” be-
comes the first double-plat-
inum single.

1993/ Whitney Houston and Bob-
by Brown becomes parents
to daughter Bobbi.

Born: Bobby Womack 1944,
Chris Squire (Yes) 1948,
Chris Rea 1951, Jason
Newsted (Metallica) 1963,

Evan Dando (Lemon-
heads) 1968

TUESDAY, MARCH 5

1955£lvis Presley makes his TV
debut on the “Louisiana
Hayride.”

1960/lvis Presley is discharged
from the Army.

1963/Patsy Cline is killed in a
plane crash.

Bomn: The late Andy Gibb 1958

WEDNESDAY, MARCH B

1970/ Charles Manson’s album
(“Lie") is released. It features
“Look At Your Game, Girl,” lat-
ercovered by Guns N’ Roses.

1989/Aerosmith’s Steve Tyler

| and wife Theresa become
parents to Chelsea Anna.

Born: Mary Wilson (ex-Su-
premes) 1944, David
Gilmour (Pink Floyd) 1947

THURSDAY, MARCH 7

1969/The Who release “Pinball
Wizard,” the first release from
their rock opera “Tommy.”

1976/I1ton John becomes the

| first rock star to be immor-
talized at Britain’s Madame
Tussaud’s Wax Museum
since the Beatles.

Born: Peter Wolf (ex-J. Geils
Band) 1946, Ernie isley
1952, Taylor Dayne 1962

FRIDAY, MARCH 8

1962/The Beaties make their
BBC debut.

1970/Diana Ross makes her

A

solo debut, performing in
Framingham, MA.

1973/0riginal Grateful Dead '
keyboardist Ron “Pigpen” :
McKernan dies. :

1991A..L. Cooi J makes his
acting debut, playing an :
undercover cop in “The
Hard Way.”

Born: Mickey Dolenz (Mon-
kees) 1945, Randy Meis-
ner (ex-Eagles) 1946

SATURDAY, MARCH 9

1961/The Supremes release their
first single, “l Want A Guy.”

1990Kid N’ Play and Full Force
make their acting debuts as
“House Party” opens.

Bomn: Jeffrey Osborne 1948

SUNDAY. MARCH 10

1973/The Edgar Winter Group
release “Frankenstein.” :
1986/Anita Baker releases her
“Rapture” LP. :
1988/Andy Gibb, 30, dies of a |
heart/stomach virus.
1993/Producers Jimmy Jam &
Terry Lewis receiveastaron
the Hollywood Walk Of Fame.
1995A..L. Cool J’s first TV sit-
com, “In The House,” pre- :
mieres on NBC-TV.
Born:Dean Torrence (Jan &
Dean) 1940, Tom Sholz

(Boston) 1947, Edie :
Brickeil 1966
—Paul Colbert

Don Imus: ‘New York’s ‘Power Joker’?

New York sports a two-page fea-
ture — headlined “Power Joker” —
on WFAN/NY morning star Don
Imus, who talks about the parade of
politicans passing through his show
these days: “I'm serious to the extent
that | want an answer that's not
bullshit. I'm not serious about the
impact they think they have. I'm not
looking at myself as some kind of
kingmaker.”

Speaking of power brokers, SW
Networks syndicated personality
Marlo Cuomo, A Tribe Calied
Quest member Q-Tip, and Def Jam
mogul Russell Simmons were
filmed doing a Rap The Vote pro-
gram as part of the forthcoming 24
Hours In Cyberspace project (Enter-
tainment Weekly).

Meanwhile, Howard Stern’s
childhood pals tell the Globe all about
the pre-multicity moming manster’s
X-rated puppet shows, his shower-
ing in his underpants, and his class-
mates beating him up and calling him
“Gunky.*

“We've been dying to interact with
[Howard] Stern. The man is the phi-
losopher of our age” — Blues Trav-
eler frontman John Popper’s reac-
tion to Stem’s recent jam session with
the band (Rolling Stone).

Success & Flailure

“Even with ‘Any Man Of Mine,’ |
still think that would've been prema-
ture. | only would have had two hits.
What are you going to do for the rest
of the hour?” — Shania Twain ex-
plains why she hasn't supported her
success by touring (Newsweek).

“Everywhere we go, we get the
same bonehead question: ‘How
many claps are in that song?” —
Rembrandts memberDanny Wilde
basks in the success of “'ll Be There
For You" (TV Guide). Incidentally,
there are four.

“Rock radio changed so much,
and our {ast album had the sound of
the late '80s, not the sound of what
was happening at the beginning of
this decade. The songs that we
could get played were the songs that
were slower; that's what people
gravitate toward” — Bryan Adams
explains why his ballads have been
his biggest hits of late (Entertain-
ment Weekly).

“We look like we are having fun,
because we are. So many other
bands are dumb because they don't
realize how simple that is” — Presi-
dents Of The United States Of
America member Dave Dederer ex-
plains the obvious to Rolling Stone,
while bandmate Chris Ballew adds,
“We're not afraid of flailure.”

More Radio Daze

Entertainment Weekly polls three
programmers on their picks to click:
CHR/Rhythmic KSTN/Stockton,
CA’s John Hampton (George

Michael's “Jesus
To A Child"),
Country KSDMW/
International
Falls, MN's
Mark Riccli
(Stephanle
Bentley's “Who's
That Girl"), and
Alternative
WBRU/Provi-
dence’s Alexa
Tobin (Ben
Folds Five's “Underground”).

Alexa Tobin

The National Enquirer finally gets
around to reporting on how WERQ-
FM/Baltimore DJ Marcel Thorn-
ton’s refusal to play music glorifying
sex, drugs, and violence caused him
to be terminated.

Jackson Action

Michael Jackson plans to relo-
cate to Brazil and set up his own
“Boys Town,” filled with orphaned
children (National Enquirer). Mean-
while, the Starsays Lisa Marie Pres-
ley will give Oprah Winfrey an ex-
clusive interview — once her divorce
from Jackson is final

Fave Raves

Former Grammy winner and “inThe
House"TV sitcom starLL. Cool J picks
Brandy (New Artist), Mariah Carey &
Boyz Il Men (Record), and Mariah
Carey (Album) to win this year’s Gram-
mys in TV Guide. Meanwhile, Entertain-
ment Weekly publishes a mind-numb-
ingly detailed list of the 25 items that
Mariah Carey contractly requires back-
stage at her perfurmancas.

“f wasn't a groupie or anything —
| wanted to be them [Duran Duran).
John Taylor had the best bass lines.
Fucking rock solid, man. He uses
some stupid guitars, but he’s good”
— Smashing Pumpkins bassist
D’Arcy raves about a teenage fave
(Rolling Stone).

“Acting, shmacting. Those are
genuine expressions I'm making
when | pop one of those candies. |
ate about 600 of them ina day, and |
had an extreme feeling of beauty.
Those Mentos really work” — Foo
Fighters frontman Dave Grohl,
whose latest video (“Big Me”) riffs on
three of the confection’s most mem-
orable TV commercial moments (En-
tertainment Weekly).

You Said It

‘My nose ruins pictures. | can only
be photographed from one side. Oth-
erwise it looks like a banana. But |
love my hair” — Rod Stewart as-
sesses his charm (Globe).

“Tracy Chapman’s ‘Fast Car™ —
Neil Diamond tells Us about the last
song that made him cry.

“Rent-controlled apartment” —
Lou Reed describes his idea of per-
fect happiness to Us.

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports,
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MUGIC TEEVSIONS
59.4 million households
Patti Galluzzi,
VP/Music Programming

HUSC FREY
50.8 miltion households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr VPMusic & Talent Relations

|EXCLUSIVE |

[ADDS i ]

ALICE IN CHAINS/Heaven Beside You (Columbia/CRG)

\HEAVYY ]

BLUES TRAVELERMoOk (AdM)

BRANOY/Sittin’ Up In My Room (Arista)
BUSH/Glycerine ( Trauma/interscope)

COLLECTIVE SOUL/The World | Know (Atlantic)

FOO FIGHTERS/Big Me (Capitoh

GREEN OAY/Brain Stew (Repnise)

ALANIS MORISSETTE/Ironic (Mavenck/Reprise}
0ASISWonderwall (£pic)

NO 00UBT/Just A Girl ( Traumadnterscope)
PRESIDENTS OF THE UNITED .. /Peaches (Columba/CRG)
RED HOT CHILI PEPPERS/Aeroplane (WB)

SEVEN MARY THREE/Cumbersome (MammotivAtiantic)
SMASHING PUMPKINS/1979 (Virgin)

TONY RICH PROJECT/Nobody Knows (LaFace/Arista)
2PAC YDR. ORE/Caldornia (Death Row/Interscope)

|JAM OF THE WEEK |

MARY J. BLIGE/Not Gon'’ Cry (Arista)

BEATLES/Real Love (Capito)
RADIOHEADHigh & Dry (Capito)
R. KELLY/Down Low (Jive)

JARS OF CLAY/Food (Sitvertone)

XL 25

BEATLES/Real Love (Capitol)

MELISSA ETHERIDGE/ Want To Come Over (/sianc)
HOOTIE & THE BLOWFISH/Tima (Atiantic)
WHITNEY HOUSTON/Exhale (Shoop Shoop) (Arista)
JOAN 0SBORNE/One Of Us (Blue Gorilla/Mercury)

| LARGE |
BLUES TRAVELERMHook (A&M)

MARLAH CAREY/One Sweet Day (Columbia/CRG)
COLLECTIVE SOUL/The World | Know (Atiantic)

DEEP BLLIE SOMETHING Breakiast .. (RanMaker/nterscope)
CELINE 010N/Because You Loved Me (550 Music)
MADONNA/You'll See (Maverick/WB)

NATALIE MERCHANTWonder (Elektra EEG)
SEAL/Don't Cry (ZTTWB)

SON VOLT/Drown (WB)

| MEDIUM %
EVERYTHING BUT THE GIRLMissing (Atfantic)

GIN BLOSSOMS/Follow You Down (A&M)

SOPHIE B. HRAWKINS Only Love (The Ballad . ) ( Columba/CRG)
W. HOUSTON & C. WINANS/Count On Me (Arista)
ALANIS MORISSETTEAronic (Mavenick/Reprise)
OASISWonderwall (£pic)

ROO STEWART/So Far Away (WB)

STINGA.et Your Soul Be Your Pilot (A&M)

TONY RICH PROJECT/Nobody Knows (Arista)

STRESS

CO0LI/1,2,3.4 (Sumpin’ New) (Tommy Boy)

006'S EYE VIEW/Everything Falls Apart ( Columbia/CRG)
PETE OROGE/Beautitul Girl (Elektra/EEG)
EVERCLEAR/Santa Monica ... (Capitoh

GIN BLOSSOMS/Foliow You Down (A&M)

GO0 GOO 0OLLSMNaked (Metal Blace/WB)

W. HOUSTON & C. WINANS/Count On Me (Arista)

L.L. COOL JMHey Lover (Def JarrvIsiand)

GEDRGE MICHAEL /Jesus To A Child (DreamWorks/Geffen)
MONICA/Before You Waik Out Of My Life (Rowty/Arista)
SEAL/Don't Cry (ZTTWB)

BRUCE SPRINGSTEEN/Dead Man Walkin' ( Columbia/CRG)
3T/Anything (M550 Music)

| ACTIVE

TORi AMOS/Caught A Lite Sneeze (Atlantic)
D’ANGELO/Lady (EM)

DOGG POUND/New York, New York ( Deatft Row/lrterscope)
MELISSA ETHERIDGE! Want To Come Over (fsland)
GARBAGE/Only Happy When It Rains (Akmo Sounds/Geffen)
IMMATUREMWe Got It (MCA)

JUNIOR M.A.FA.A /Get Money (Big Beal/Atlantic)

R. KELLY/Down Low (Nobody ...) (Jive)

KRIS KROSS/Tonite's The Nite ( Ruffhouse/Columbia/CRG)
LA BOUCHE/Be My Lover (Logic/RCA)
PHARCYDE/Runnin’ (Capito)

RADIOHEAD/High & Ory (Capitoh
SILVERCHAIR1srael's Son (£pic)

SPACEHOG/N The Meantime (Sire/EEG)

STING/Let Your Soul Be Your Pilot (ASM)

SHAWN STOCKMANAIsions Of A Sunset { Potydor/ASM)
TOTALNo Ore Else (Bad Boy/Arista)

WHITE ZOMBIE/Super-Charger Heaven (Geffen)

LON ]

AC/DC/Cover You In Oil (EastWest/EEG)

KORN/Shoots & Ladders (/mmortal/Epic)

LENNY KRAVITZ/Can't Get You Off My Mind (Virgin)
RUBY/Tiny Meat (Creation/'Work/CRG)

SALTBluster (/siand)

SON VOLT/Drown (WB)

STABBING WESTWARDW/Ha Do Have To Do? (CobmberCRG)

This week’s video aiiplay chart is frozen.

custom |

TORI AMOS/Caught A Lite Sneeze (Atfantic)

BEL CANTO/Rumour (Atiantic)

MARY J. BLIGE/Not Gon' Cry (Arista)

BRANOY/Sittin’ Up In My Room (Arista)

JACKSON BROWNE/Some Bridges (ElektraEEG)
TRACY CHAPMAN/Give Me One Reason (Elektra/EEG)
O'ANGELO/ ady (EMA

OAVE MATTHEWS BANO/Satellite (RCA)

DOG EYE'S VIEW/Everything Falls Apart (Columbia/CRG)
ENYA/Anywhere Is ( Reprise)

AMY GRANT/The Things We Do For Love (Hollywood)
CHRIS ISAAK/Graduation Day (Reprise/Elektra/FEG)
JARS OF CLAY/Rood (Sivertone)

JEWEL/You Were Meant For Me (Atiantic)

R. KELLY/Down Low (Jive)

LENNY KRAVITZ/Can't Get You Off My Mind (Virgin)
GEORGE MICHAEL /Jesus To A Chiki ( Dreamorks/Geffen)
MIKE OLDRIELDALet There Be Light (Reprise)

JOAN OSBORNE/Right Hand Man (Blue Gorilla/Mercury)
RADIOHEADMHigh & Dry (Capitod

BONNIE RAITT/Buming Down The House (Capito)
SOLOMWhere Do U Want Me To Put It (Perspective/ASM)
BRUCE SPRINGSTEEN/Deac Man Wallon' (Columbia/DRG)
SHAWN STOCKMAN/Visions Of A Sunset { Polydor/AG M)
3T/Anything (MUY/B50 Music)

Video airplay from February 26-March 3.

Owingto the Presidents Day
holiday, this week’s Nielsen
Media Research listing of the
Top 10 TV shows was unavail-
able at presstime.

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. Alllistings
subject to change.

i

COMING NEXT WEEK

B Covine NexT Week

Tube Tops

Mariah Carey & Boyz Il Men;
Coolio; Hootie & The Blowfish;
Whitney Houston, CeCe Win-
ans & Shirley Caesar; Annie
Lennox; Alanis Morissette;
Joan Osborne; Seal; TLC;
Shania Twain; and Dwight
Yoakam are slated to perform live
from L.A.'s Shrine Auditorium
when CBS presents the “38th
Annual Grammy Awards” tele-

cast (Wednesday, 2/28, 8pm).

' NARAS President/CEO Michael
Greene and Grammy host Ellen
DeGeneres

Friday, 2/23

¢ Mickey Gilley and Doug
Kershaw, “Prime Time Country”
(TNN, 9pm ET/6pm PT).

*“Wynonna: Revelations” —

an hourlong performance and
interview special featuring a
duet with Bette Midler — airs
on CBS (10pm).

¢ Don Henley, “Late Show
With David Letterman.”

 Belly and Bjork perform
from the UK’s Glastonbury Mu-
sic Festival on “ABC In Concert”
(check local listings).

Saturday, 2/24

* PBS's “Austin City Limits”
showcases the Allman Broth-
ers Band (check local listings).

¢ Travis Tritt performs on
TNN's “Grand Ole Opry Live”
(8:30pm ET/5:30pm PT).

* “Neil Diamond: Under A
Tennessee Moon” — an hour-
long concert special taped in
Nashville —features duets with
Chet Atkins and Waylon Jen-
nings (ABC, 10pm).

* Sting, “Saturday Night
Live.”

Monday, 2/26

¢ Emilio and Paul Over-
street, “Prime Time Country.”

* Shania Twain, “David Let-
terman.”

Tuesday, 2/27

* Bobby McFerrin hosts and
Shanice performs on “The Wiz-
ard Of Oz On ice,” an hourlong
CBS special (8pm).

¢ Chris Isaak, “The Tonight
Show With Jay Leno.”

* NPR journalist Daniel
Schorr, “Late Late Show With
Tom Snyder.”

Wednesday, 2/28

o Faith Hill, Sawyer Brown,
and Michael W. Smith are pro-
filed on “The Road” (TNN, 8pm
EST/5pm PST)

Thursday, 2/29

¢ Dan Seals, “Prime Time
Country.”

* Mary J. Blige, “Jay Leno.”

¢ Aliman Brothers Band,
“David Letterman.”

I 36 million households
) \ ) Lydia Cole,
[\ VAN oMusic Programming

| Video Soul Top 10 |

MARY J. BUGE/Not Gon' Cry (Arista)

BRANDY/Sittin’ In My Room (Arista)

KRIS KROSS/Tonite's The Nite (RuffhouseCoiumbia CRG)
SOLOMWhere Do U Want Me To Put it (Perspectve/AGM)
2PAC t/DR. DRE/California Love (Death Row/Interscope)
IMMATUREMWe Got It (MCA)

JANET JACKSON/Twenty Foreplay (A&M)

TONY RICH PROJECTNobody Knows (LaFace/Anista)
TOTALNo One Else (Bad Boy/Anista)

GROOVE THEORY/Xeep Tryin' (Epic)

information for week ending February 23.

|__RapCityTop10 |

L
REDMAN/Funkorama (Death Row/Interscope)
PHARCYDE/Drop {Capitol)

KRIS KROSS/Tonite's The Nite ( Ruffhouse/Columbia/CRG)
2PAC {/DR. DRE/Califomia Love (Death Row/interscope)

ERICK SERMON/Weicome {RAL/Isiand)

JUNIOR M A F.LA./Get Money (Big Beat/Atiantic)

REAL UIVEA DEF & LARRY O/Real Live (Atiantic)

BUSTA RHYMES/(Woo-Hah) | Gat Ya In Check (EastWestEEG)
FUGEES/Fu-Gee-La (Ruffhouse/Lolumbia/CRG)
CYPRESS HILLMusions (Ruffhouse/Columbia’CRG)

Intormation for week ending February 24.

T 4 E
21 million households
b Lss Garland,
Exec. VP/Programming
MUSIC TELEVISION
YOU CONTROL.
National Top 20

MARY J. BLIGE/Not Gon' Cry (Arista)

DOGG POUND/New York, New York ( Desth Row/rterscope)
D'ANGELOLady (EM)

DOMINO/Physical Funk (Outburst/RAL/Isiand)
RAPPIN' 4-TAY/Ain't No Playa Like ... (EM))

TOTALNo One Else (Bad Boy/Ansta)

R. KELLY/Down Low (Jive)

W, HOUSTON & C. WINANS/Count On Me (Anista)
J'SON/Take A Look (Hollywood)

JUNIOR M.A.F.1A/Get Money (Big Beat/Atiantic)
2PAC {OR. DRECaifomia Love (Pt 2) (Desth Rowinéerscope)
LUKE/Scarred {/siand)

L.B.C. CREW/Beware Of My Crew (Jac-Mac/WB)
CONSCIOUS DAUGHTERS/Gamers ( Prionty)

TONY RICH PROJECT/Nobody Knows {Laface/Arista)
FROST/La Familia (Ruthiess/Relativity)

CHANTAY SAVAGE/ Will Survive (RCA)

PURE SOUL/Stairway To Heaven ( Stepsun/interscope)
FAB S/ efiaur Laflah Eshkoshka {Duck Dowrv/Priority}
MONA LISA LOST BOYZ/Can't Be Wasting My Time (k&)

Most requested for week ending February 16.

PLILLSTAR.

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 REM. $556.4
2 REBA McENTIRE $351.0
3 AC/OC $293.2
4 PHISH $256.1
5 0ZzZY OSBOURNE $254.6
6 JODECVMARY J. BLIGE $2133
7 BROOKS & DUNN $206.1
8 ALAN JACKSON $201.0
9 “YOUNG MESSIAH TOUR” $171.2
10 TIM McGRAW $149.7
11 BRUCE SPRINGSTEEN $1439

12 JOHN MICHAEL MONTGOMERY $134.9

13 BOB DYLAN $113.4
14 WHITE ZOMBIE $1108
15 GREEN DAY $108.5

Among this week’s new tours:

CHIEFTANS
DE LA SOUL
TY ENGLAND
VINCE NEIL
LOU REED

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 224-2631.

- WA -SRe R eaRraeteistor-com—
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World Wide Web sites, cool
. cyberchats, and other points of
i interests along the information
- superhighway.

f 'Net Chats

Microsoft Network's celebra-
tion of Black History Month con-
cludes this week with nightly on-
line chats featuring (all times
9pm ET/6pm PT): George
Duke (Friday 2/23), Andrae

Tevin Campbell —making history.

Crouch (Monday 2/26), Tevin
Campbell (Tuesday 2/27), Eart
Klugh (Wednesday 2/28), and
Joe Sample (Thursday 2/29).
GO: Black History. (MSN is
available to Windows 95 users.)

Mike Oldfield (“Tubular
Bells”) hosts a special Saturday
(2/24) edition of Cyber-Talk from
his London studio, and it will be
available (at separate times) on
two different services. Oldfield
goes on America Online (key-
¢ word: WARNER) for an hour at
© 2pm ET/11am PT, then imme-
diately electro-leaps over to
Compuserve (Go WARNER) at
3pm ET/noon PT for an hour
there.

On The Web

Jones International Net-
works (the parent company of
Jones Satellite Networks) de-
buts a new country music Web
site, Great American Country, .
in conjunction withits cable TV *
music network of the same
name. Access it at http:/
www.countrystars.com.

0NN

%

NEW THIS WEEK

¢« POCAHONTAS (Walt Disney)

Showcasing voiceovers by
Irene Bedard, Mel Gibson,
and Linda Hunt, this animated
feature film spawned a Walt
Disney soundtrack with Vanes-
sa Williams's version of “Col-
ors Of The Wind” as wellas a
duet by Jon Secada and Shan- :
ice (“if | Never Knew You”).

¢ UNZIPPED (Miramax)
Matador/Atlantic released
the Pizzicato Five's “Happy
Sad" as the single to this fea-
ture film documentary on fash-
ion designer Isaac Mizrahi,
which stars supermodeis Lin-
da Evangelista, Naomi Camp-
bell, Cindy Crawford, and
Kate Moss.

R
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IF YOU’'RE SERIOUS
ABOUT SUCCESS
GET “THE PLAN" FROM
COLEMAN RESEARCH.

Coleman Research Plan Developers Chris Ackerman, Jor: Coleman, Warven Kuvtzman, and Andy Bloowm.

“The Plan” for Success “The Plan” Gets Resvults
In radio research, there are hundreds of data vendors. But The results are impressive. Just ask your colleagues at:
only a couple of companies with proven expertise as

KISS-FM in New York City
HOT 97 in New York Ci
POWER 106 in Los Angeles
MIX 106.5 in Baltimore

e KJR-FM in Seattle

e WBAP in Dallas

strategic thinkers. We’re one of them. Coleman Research.
The Company with “The Plan.”

At Coleman Research, we do more than just collect data.
We interpret the numbers, then help you develop a strategic
game plan to break away from the competition.

Every Coleman study includes “The Plan” — a point-by- And dozens of other stations in markets around the country.

point set of strategic recommendations encompassing “The Plan” from Coleman Research helped them make the
formatting decisions, music image management, secondary  climb to the top. We can help take you there, too. Call
image development of program attributes, and specific Coleman Research today and put the power of “The Plan”
recommendations for marketing and advertising initiatives. to work for vour station.

COLEMAN RESEARCH

One Of America’s Top Two Radio Research Companies
(219) 571-0000

Hamburg ® Research Triangle Park ® Los Angeles

. ————AAAMALaekicanradiohistons.com
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STEVE WONSIEWICZ

Canadian Alternative Acts Making Inroads In U.S.

(] Execs cite increasing exposure in their homeland, growing appetite for new bands

It’s beginning to come together nicely for Canadian alter-

native bands in the U.S.

Highlights include a bidding war
for Hayden, a thriving independent
label scene, greater willingness of
radio and TV to play more alterna-
tive music, the
planned U.S. ex-
pansion by Cana-
dian music video |
channel Much-
Music, and a
growing appetite
south of the bor-
der for new
bands. It all adds
up to the best bull
market for Cana-
dian alternative
bands since the
early '90s, when acts such as the
Crash Test Dummies and the Cow-
boy Junkies burst onto the scene.

Granted, alternative is not the
only musical genre from Canada
making waves stateside. Celine
Dion, Jann Arden, Shania Twain,
Terri Clark, Tom Cochrane, the
Barenaked Ladies, and Sarah
McLachlan — as well as mainstays
Bryan Adams, k.d. lang, Rush,
Neil Young, and Joni Mitchell —
have successfully crossed over to
the U.S. in a wide variety of formats.
And who can forget Alanis Moris-
sette’s multiplatinum pop success in
the States and the rest of the world
with the album “Jagged Little Pill”?

Nevertheless, the alterna-buzz is
growing in Canada and a new wave
of bands is building on the inroads
made over the past year by acts such
as Our Lady Peace, Sven Gali,
Rusty, and the Inbreds. Oft-cited
bands include Treble Charger,
Thrush Hermit, the Crash Vegas,
NoMeansNo, SIANspheric, Ash-
ley Maclsaac, and 13 Engines. The
media attention also could prove to
be a boon to a superstar Canadian
act such as the Tragically Hip, who
for some reason has yet to hit sales
and airplay pay dirt in America.

‘Easier To Record’

Observes MCA Canada Dir./
A&R Brian Hetherman, who also
heads up the company’s publishing
operations: “The [alternative] talent
has always been here. It's more ap-
parent now because people can
make recordings easier than in the
past. A lot of bands are doing it on
their own. The number of indepen-
dent labels in this country has prob-
ably increased tenfold. Anyone who
has a small amount of money to go
into the studio has the ability to start
their own record label.

“Now a guy like Hayden — who
is certainly left of center — can
make a record, put it out, and sell
20,000 copies. That’s massive con-

Jeff Rogers

sidering he’s had very little radio air-
play, even though he’s had a lot of
exposure on MuchMusic. It also
says a lot about how healthy the

Drew Murray

Chris Jeanneret

scene is. And Americans are begin-
ning to realize it more and more each
day.”

Ads Jeff Rogers, manager for
the Crash Test Dummies and Rusty
and owner of the Canadian indie
Hardwood Records: “The door has
always been completely open, but
now more people are walking
through it. When Hayden played in
Toronto, many of my A&R friends

The [alternative])
talent has always
been here. It’s more
apparent now
because people can
make recordings
easier than in the

past.
—Brian Hetherman

were at the gig. Several American
A&R guys asked me if there were
any more acts like him. It was an
exciting thing to see happen. And the
same thing is going on for a lot of
other deserving alternative bands.
It’s not limited to one or two acts.”

The alterna-craze and focus on
independent labels in Canada have
proven a godsend to Mark Milne,
co-owner of Sonic Unyon. “It’s
opened people’s minds to more than
just the music, but to the source as
well.”

That, combined with the success
of alternative in both the U.S. and
Canada, is making Milne rethink his
efforts to break bands across the bor-
der. He continues, “Our company
has only been around for about two
and a half years. We were all in a
band and started the label] as a grass-
roots kind of thing. We didn’t pay
too much attention to the States be-

cause it cost too much and would
take up too much time. But now
we’re going to take a stab at it.”

‘Not Selling Out’

For the most part, Hetherman
says Canadian bands are not wor-
ried about being
seen as “selling
out” when it
| comes to trying
¥ to cross over to
“| the States. “That
‘| attitude is gone.
§ The gap between
bands and labels
is closer togeth-
er now. Every-
one kind of un-
derstands each
other better than in the past.

“The feeding frenzy for Hayden
is a perfect example. Although big
numbers are being thrown around,
the American labels aren’t just talk-
ing about money. They’re talking
about artistic as well as financial
commitment.”

That attitude has changed signif-
icantly since the late ’80s, says Rog-
ers. “Back then you were seen as a
‘bad’ Canadian if you worked for an
American label. Thankfully that’s
behind us.”

Another key change has been the
increasing exposure Canadian radio
and music video channels have giv-
en alternative acts. Says Rogers,
“QOver the last year or so, Canadian
album rock stations have been play-
ing more alternative music in much
the same way their American coun-
terparts have. They are doing the
same thing that a station like
KLOS/Los Angeles has done.
Also, MuchMusic is playing a
lot more alternative music, from
both the majors and the indies.”

Alternative CKEY/Buffalo PD
Chris Jeanneret agrees, adding,
“The format and the music have
become more popular than ever.
Bands that didn't fit the format be-
fore are now getting airplay.

“This market has always been
friendly to Canadian bands, even the
U.S. side. And a lot of that has to do
with touring and building to their fan
base that way. If you look at it, Ca-
nadian alternative music is finally
getting its day in the sun.”

Still A Battle

It’s still a battle, however, ac-
cording to Sonic Unyon’s Milne.
“There still aren’t a lot of commer-
cial alternative stations like there
are in the States. It’s more compa-
rable to college radio in America.
But the album rock stations have
been changing.”

One thing that hasn’t changed is
the politics involved in breaking
bands in another country. Says

John Gorman

WiAM=aRaekicalradtehistorv-com

SOUND DECISIONS

Johnson.

SWEET SUCCESS — Matthew Sweet (1) and his band celebrate the
gold certification of both of his albums, “Girlfriend” and “100% Fun,” at a
party at the Beverly Hills home of Zoo Entertainment President Lou Ma-
glia. Revelers include (I-r) Sweet bass player Tony Marsico, manager
Russell Carter, guitarist lvan Julian, Maglia, and Sweet drummer Stuart

Hetherman, “Canada’s been recog-
nized considerably over the past
couple of decades. But it still boils
down to the fact that the American
labels have a ton of their own acts
to break. So to start worrying about
another country’s acts becomes a
tough issue, which then contributes
to an us-vs.-them thing. We're al-
ways struggling to get attention for
our bands.

“But it’s all beginning to change.
The music business is a global in-
dustry. It’s not American or North
American. And the labels are
changing their attitudes.”

As for airplay south of the bor-
der at Alternative and Active Rock
radio, everyone still agrees: It’s
what’s in the grooves that counts.

Comments Mercury Sr. Dir./
Rock Promotion Drew Murray,
whose label is enjoying initial air-

There still aren’t a lot
of commercial
alternative stations
like there are in the
States.But the album
rock stations have
been changing.
—Mark Milne

play success with Limblifter and
the track “Screwed It Up™: “The fact
that the band is from Canada is only
a conversation piece. It wouldn’t
matter if they were from Vancou-
ver, BC or Vancouver, WA. It still
comes down to great songs. If the
Canadian bands have them, then
they have a good shot at getting on
the air.

“There was talk two years ago
that it was impossible for any band
that was not American to break at
Rock radio. But any barriers that did
exist have come down. Just look at
the success of Qasis and Bush.”

Not surprisingly, stations along
the border tend to give Canadian
bands a better shot because of their
geographic proximity. States Alter-
native WMMS/Cleveland PD
John Gorman, “I pay closer atten-
tion more for my own curiosity be-
cause every so often I will find
something interesting that works

very well on the station. Rusty and
Our Lady Peace are good examples.
Cleveland has always been a good
market for Canadian bands, especial-
ly when it comes to touring.”

Much Help

Gorman also cites inroads made
by MuchMusic’s U.S. operation as
another reason Canadian acts are
getting a better shot at airplay.
“MuchMusic has grown tremen-
dously in this market and is very
close to saturating the Cleveland
metro. The service is also carried in
off-hours at some low-power UHF
stations in Cleveland and Akron.

“It’s definitely catching on with
our listeners. The channel was in the
city for the Rock & Roll Hall of
Fame opening, and a lot of our lis-
teners tuned in because Monday
morning we got a lot of calls about
their show.”

And according to MuchMusic
U.S. St. VP/GM Dennis Patton, the
channel plans to expand its distribu-
tion this year. Over the past year the
service has grown from around
750,000 subscribers to about 3.5 mil-
lion, although cable service is limit-
ed to Cleveland, Boston, and Suffolk
County, NY. The company already
has hired its first full-time U.S. sales
force. And other changes are expect-
ed in the coming months.

Patton declines to say what mar-
kets the company will target next,
saying only, “We feel pretty good
about what we’ve accomplished to
date in the U.S. Our plan is to launch
in several new cities this year and to
expand our U.S. programming.

“There is a growing appetite in the
urban and college markets for a net-
work like ours that appeals to the 18-
34 demo who likes our programming
mix of established and emerging al-
ternatives acts. And we want to meet
that demand.”

Whether a Canadian alternative
invasion takes place or not, every-
one agrees that the heightened inter-
est has changed the playing field for
the foreseeable future. Sums up
Hetherman, “It’s changed for the
better and it’s changed for good. It
will cool down, but it won’t go
away.

“We still don’t have a new, post-
grunge genre of music taking over
in alternative. People are still won-
dering what the next big thing is.
But with alternative becoming so
much a part of the mainstream, it
will remain like that for some time.”
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KRG DIMENSIONS SALESPEOPLE _..
ARE TRAINED TO RECOGNIZE OPPORTUNITIES
THAT OTHER REPS JUST DON'T SEE.

Some sales opportunities are no brainers. Others, however, are a little more infegrated marketing and media plans that can help advertisers and stations
difficult to see. That's one of the reasons we created our Dimensions sales division alike. The Katz Radio Group—KRG Dimensions, Banner Radio, Christal Radio,
—to find real new business opportunities for our client stations and fo develop Eastman Radio, Katz Radio, Katz Hispanic Media and Sentry Radio.

The Katz Radio Group
SUPERIOR PERFORMANCE MAKES US THE BEST

—= ———MAMAaeLicanradiohisteps.com
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some of the opening credits:

“Spaceman” was the biggest-
selling debut for a single in the his-
tory of the UK and at presstime was
No. | for four consecutive weeks;
the band’s album, “The Boy With
The X-Ray Eyes,” debuted at No.

Babylon Zoo’s “Spaceman”

EMI Readies Babylon Zoo’s ‘Spaceman’ For Takeoff

It’s not often a label has a record-breaking story to tell when setting up an
international act in the U.S. In the case of EMI’s Babylon Zoo, here are just

stead of playing A&R men, they are
letting the audience decide.”

The UK isn’t the only market
buzzing about Babylon Zoo and its
24-year-old creator, singer-songwrit-
er/producer Jas Mann. The band is
a top 10 seller in Germany,
Belgium, Ireland, Den-
mark, and a handful of oth-
er European territories.

Observes EMI Sr. Dir./
Rock Promotion Diane
Gentile, “When you see a
story like this breaking in
the UK and the rest of Eu-
rope, it’s a very strong in-
dicator that the record is
going to be successful in
the States. Anyone pro-
gramming an Alternative or
Active Rock station is go-
ing to want to play a song
that has proven to be a
guaranteed hit in major
markets.”

6, and critical acclaim has been lav-
ished by the leading British music
magazines. EMI officially went for
adds this week.

For EMI Sr. VP/Promotion Pe-
ter Napoliello — a long-time be-
liever in breaking international acts
in the U.S. — American radio’s
current willingness to air more
British bands is not some passing
fad. “The pendulum is swinging.
Bands like Qasis, Bush, and now
Spacehog are coming into their
own in the U.S. Programmers are
learning there’s a younger audience
out there discovering a new sound
for the first time.”

When such acts as Babylon Zoo
can captivate a major world market
like the UK, Napoliello says pro-
grammers owe it to their listeners
to clue them in. “That’s what [CHR/
Pop WHTZ/New York] Z100 did.
Even though they were initially a
little concerned about how their au-
dience might respond to the record,
they felt they owed it to them. They
told them they were going to play
the biggest record in the UK. In-

Look for “The Boy With
The X-Ray Eyes” to drop at retail
March 16.

Geffen Goes Hog Wild

Add Geffen to the growing list of
labels that believe Active Rock can
break artists. In this case it’s Los An-
geles alterna-rock trio Hog, whose
current single “Get A Job” was the
“Most Added” at Active Rock last
week. Currently, 47 of the 75 report-
ers are on the single, which Geffen
took for adds on February 13.

Observes Geffen head of nation-
al rock promotion Warren Chris-
tensen, “There’s a real need for a
band and song like this at Active
Rock — it rocks, but leans a little
Alternative. We know both Active
Rock and Alternative can break
bands and sell records. But like
many labels, we are working so
many records at Alternative that we
had to take a load off the department.
We're forcing them to start virtually
everything. And when you have a
format like Active Rock and a band
like this you don’t have to do that.
Once the band has developed an im-

age and the song
takes off, then we
can try and cross it
over to Alterna-
tive.”

One kicker that
helped Active Rock
stations embrace
the track was its in-
clusion in the
Chris Farley/Dav-
id Spade movie
“Black Sheep,”
which opened to

impressive box office numbers.
“We were able to use the movie
company to market the single in-
stead of the other way around. We
got the song placed twice in the
movie, once in the middle and once
over the credits. We were also able
to get the guitar riff played in all
four trailers. And that was all be-
fore we went for adds. That kind of
exposure goes a long way in setting
up the song at radio.”

The band will hit the road for
two weeks with the Nixons before
beginning their own national club
tour. Hog’s debut album, “Nothing
Sacred,” will be released on March
12.

Remix Helps Cement
Mangram’s ‘Name’

Warner Bros./Qwest is gaining in-
creasing airplay at Urban radio for
Kenneth Mangram’s new song
“What’s Yo Name?” thanks to a re-
mixed rap version serviced to radio.
The track, which is at No. 49, is being
played by 41 of the panel’s 81 report-
ers.

According to KQXL/Baton Rouge
PD Chris Clay, the new version, fea-
turing rapper Drama, has the needed
edge “but is still R&B friendly enough”
to stand out at his station, which skews
25-54 adults. “I talk with all the sta-

Kenneth Mangram

erybody’s playing the rap version. If the
track from the album had just come to
me through the mail, I probably would
not have played it. The label did a very
smart thing and gave us a great remixed
version.

“I have to credit my Warner rep who
told me about the new version. He sat
down with me and we both listened to
the record. After that, I let the jocks hear |
it and I played it at the club where I'm
a DJ. When it got such a strong reac-
tion there 1 had to bring it to the sta-
tion.”

Country Honors African-
American Contributions

Warner Bros. has
teamed with the
Country Music Foun-
dation to produce a
multi-CD set recognizing
the contributions of Afri-
can Americans in coun-
try music. Planned for re-
lease in February '97, the
as-yet-untitied anthology
will include material from
over 45 artists, including
Charlie Pride (“Kiss An
Angel Good Morning”),
Ray Charles (‘I Can’t
Stop Loving You"), Es-
ther Phillips (“Release
Me"), and Cleve Francis
(“Love Light").

Oasismania contin-
ues. The group picked up
three awards at the '96
Brit Awards, the UK's
equivalent of the Gram-
mys. The alterna-rock
band earned Best Group,
Best Album for “(What's
The Story) Morning Glo-
ry,” and Best Video for
“Wonderwall.” Also re-
ceiving special awards
during the ceremony
were Michael Jackson
(Special Artist of a Gen-
eration) and David Bowie (Outstanding Contribution to
the British Music Industry).

New Dave Matthews,
Pearl Jam Coming

Begin looking for a new Dave Matthews Band album
shortly. Titled “Crash,” the RCA disc has already been mas-
tered ... Pearl Jam are camped out in Stone Gossard’s
Seattle studio, working on new material for a fourth album
that could be out this year ... Frente!’s new Atlantic al-
bum, still untitled, is slated for a March 12 release ... New
Universal signing Intrigue releases its debut album,
“Acoustic Soul,” this spring ... Columbia’s Corrosion Of
Conformity are currently at Daniel Lanois’s Kings Way
studio in New Orleans working on their new album. The set
is being produced by John Custer, who also helmed their
“Deliverance” set. The album should be released later this
year.

In the international market, alterna-rock foursome Fire-
side — who won Sweden’s version of the Grammys for
Best Hard Rock Band, as well as Song and Album of the
Year for “Do Not Tailgate” — have signed with American
Recordings for the U.S. American will release the album
this summer ... Columbia has just brought Irish foursome
Whipping Boy to the States for a fiurry of promotion for
their debut, “Heartworm,” which was released February 20.

Black Crowes fans should tune to “Court TV" daily at
4pm (EST) to catch taped coverage of the band's legal
standoff with Kevin Jennings, who alleges that he served
as the band’'s manager from August 1983-February 1990
and deserves one-sixth of the band's profits during that
period. The Crowes contend, however, that Jennings was
only a friend and fan. The trial began February 15.

Lastly, sad to note that blues great Waiter “Brownie”
McGhee died of cancer last week. He was 80. McGhee —
who partnered with the late Saunders “Sonny Terry” Ter-
rell for much of his career — recorded over a dozen al-
bums and appeared in the original 1955 Broadway produc-
tion of “Cat On A Hot Tin Roof.” A member of the Blues Hall
of Fame, McGhee also refused to play venues where blacks
and whites were segregated.

Michael Jackson
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R&R ALTERNATIVE DEBUT ()
On 59 Stations Including:

KROQ WHFS KREV KNRK
WKQX KTBZ KPNT WAQz
KITS KNDD WNRQ WOXY
WIBF XTRA WENZ KISF
‘CIMX KEGE KBBT KLZR
WHYT

honky’ s ladder

The premiere single and rideo from the

Jorthcoming new album Black Love

Album in stores March 12.

Produced by Gregy Dulii.

On Elektra compact discs und QW Tey" cussettes. iip/ifwwmw.elektra.com

© 1836 Elektra Entertainmont Group. a division of Warner

Comnranications Ine. § Time Warne: Company
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Fabian Exits WGN-AM VP/GM Gig!

an Fabian resigned as VP/GM of

Tribune Broadcasting's News/Talk

WGN-AM/Chicago, which has been
struggling of late.

Fabian — who joined WGN as an intern in
1965 and got the top job in 1987 — told the
Chicago Sun-Times, “| promised myself a long
time ago that if | ever got to the point of thinking
that | wasn't going to be able to help push [the
station] ahead, I'd get out of the way. Now the
time has come.” (Tribune VP/Radio Wayne
Vriesman will become WGN-AM's interim GM.)

In other Windy City Talk news, former
WLUP wacky yakker Garry Meier has landed
a permanent slot on crosstown Talk rival WLS-
AM.

Meier has been paired with WLS veteran
Roe Conn for late afternoons. WLS OM Drew
Hayes told ST, “Not since 0.J. and A.C. have
two guys made the drive home so exciting.”

’ Dueling Duopoly Deals {

Wonder why it's been taking so long to
bring on a new PD at WPOW/Miami? ST
learned that WPOW parent Beasley
Broadcasting signed a deal with Sunshine
Wireless to purchase crosstown Sports-Talker
WQAM-AM and Country WKIS-FM for $57
million (See Page 6).

Meanwhile, Beasley also will sell WJHM/
Orlando to OmniAmerica for $21.3 million.
Look for a time brokerage agreement,
beginning March 8.

This deal gives Beasley a duopoly in
Miami and OmniAmerica a duopoly in Orlando,
where the latter owns WXXL. Next question:
What happens to ex-WXXL GM Randy Rahe,
who left the station only to wind up at WJHM?
(Incidentally, ST also hears the announcement
of that new WPOW PD is imminent.)

Longtime CHR WYHY (Y107)/Nashville
picked up a new name and — pending FCC
approval — the new call letters WRVW, at 3pm
last Thursday (2/15). The station is now calling
itself “107.5 The River,” too.

OM/PD Charlie Quinn told ST, “We've
been battling imaging problems we've had in
the past with Y107. We can't get past this
outrageous disc jockey, outrageous FM kind of
thing we've done in the past.

“The station will remain CHR, focused
more on Pop than anything. It will not have an
Alternative or Rhythmic lean.”

WYHY also hires Nashville radio vet (most

NY, L.A, Chicago Arbitrends

Here’s a roundup of the latest Phase 1 Arbitrends:

New York

As the contemporary wars heat up, WQHT (Hot
97) still ruled the roost, moving 6.1-5.9. Spanish
WSKQ remains in second with a 5.5. Emmis Urban
Oldies WRKS halted its slide, placing third (4.9-5.0).
Two stations to watch: Hot AC WMXV, up to 3.2 (from
2.9 in the spring) and Sports WFAN, up to 2.8 (from
2.3 in the spring).

Los Angeles

Spanish KLVE was flat at 6.9, but it's still No. 1,
trailed by CHR/Rhythmic KPWR, which moved 5.5-
5.2. Talkk KFI remains in third (4.8-4.8), followed by
Urban KKBT (4.04.2) and Altemative KROQ (3.6-
3.8). One to watch: Hot AC KYSR, up from Spring’s
22t0a29.

Chicago

WGN (6.0-6.5) was back in first, following a rare
second-place finish to Urban WGCI-FM (6.1-6.0) in
the fall. CHR/Rhythmic WBBM-AM (3.94.3) had a
strong showing, as did UrbanAC WVAZ (3.9-4.2). One
to watch: New Country sign-on WKXK — aimed at
standard-bearer WUSN, which moved 4.7-3.9.

recently mornings at crosstown WGFX) Mary
Glen Lassiter, who'll arrive in mid-March.
Meanwhile, WYHY/WSIX Production Dir. Rick
Marino comes aboard for middays, former
WGGZ/Baton Rouge night slammer Jim
McDonald joins for nights/MD duties, Tom
Peace retains his afternoons/APD gigs, and
the Spyderman will do overnights.

NY PD Blue ‘

Now that new WKTU/NY PD Frankie
Blue is in the house (See Page 1), he’s
beginning to assemble his new staff. Look for
WKTU to musically evolve from a recurrent to a
more current-based approach.

Blue told ST, “You have to remember this
is a launch, a brand-new station, and right now
we have it programmed to be recurrent to
ensure it's mass appeal and that every song is
a familiar hit.”

Following up last week’s Big D News/Talk
Street Talk, Dallas newspapers speculate that
KYNG's sister, Gold-based Country KSNN, is a
prime candidate for a format flip. KSNN &
KYNG PD Dan Pearman isn’'t commenting,
except to say that Al Casey — former PD at

Continued on Page 29
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Continued from Page 26

Alliance-now-Infinity sister Young Country
WYCD/Detroit — will soon join KSNN “to take
it to the next level.” Great. As what?

While Casey’s official title has yet to be
announced, his background includes being
Creative Dir. for WYCD predecessor Talk
WOWF (before it flipped to Young Country and
he became its first PD).

MCA is expected to announce its 50%
acquisition of Interscope Records by
Thursday (2/22).

Hot AC WKQUDetroit’s ninth annual Bed
& Bread Club Salvation Army radiothon to help
feed the city’s homeless netted a whopping
$441,000. Hosted by morning legend Dick
Purtan, the 16-hour (6am-10pm) fundraiser
shattered last year's $268,000 mark and
brought the event's nine-year total over the $2
million plateau.

Last Tuesday (2/20), WMXV/NY listeners
got to eat meat loaf and were able to meet
Meat Loaf as they toured the Bonneville Hot
AC’s new home on the 18th floor at 1120
Avenue of the Americas.

TV cameras caught all the action as WB
Nat'l Dir/Adult Top 40 Steve Zap accompanied
k.d. lang on visits to Chicago AC WLIT and
Hot AC WTMX. Look for this “Day In The Life”
footage on a forthcoming Oprah Winfrey
show.

Our deepest condolences to the family
and friends of Bill Cunningham, who died in a
car accident on February 8. Cunningham was
GM of WHYI (Y100)/Miami from 1974-78. He
also worked for Cecil Heftel at WKTQ (13Q)/
Pittsburgh.

Kiddos 'n’ superlatives to WSTR/Atlanta
PD Kevin Peterson and wife Lisa on the birth
of their son, Joshua Rodney, on last Thursday
(2/15).

Rumbles

* Now focusing on the '80s and '90s, AC KRUZ/
Santa Barbara, CA appoints former KOST/L.A. MD/
Mktg. & Promotions Dir. Duncan Payton PD/MD,
Sandy Lipowski GSM, and Kim Kendrick morning
personality.

» Recent NAC convert WLL Z/Detrait will shift calls
toWVMV.

o WNJO/Syracuse welcomes new PD Tom Mitch-
ell, coming from the PD slot at WMME/Augusta, ME,
as PD Dave Edwards is promoted to OM for parent
Pilot Communications. Back at WMME, MD Jay
Kramer is elevated to PD/MD. And over at crosstown
sister WEBB, APD Lisa Allen is upped to PD/MD.

* WNHC/New Haven morning co-host/Promotions
Dir. LaMonda Williams adds PD duties as PD/morn-
ing man Bentley Clarke exits. WQTQ/Hartford week-
ender Novel Mattis joins Williams as moming co-host.
MD Doc Martin adds APD duties. Overnight sensa-
tion L.A. Bachelor takes the Promotions Dir. reins.

o Career Records launched with Denise Nichols
as Dir/Nat’l Promo.
i e Peter Asher joins Sony Music Entertainment
as Sr. VP.
* Ron Valeri appointed WAXQ/NY PD.
o Maxx Myrick named WVAZ/Chicago PD.

v

o Epic Records ups Tom Genetti to VP/Promo Ops.

* Steve LaBeau becomes KAMJ & KMXX/Phoenix
OM.

» Scotty Brink named KGON/Portland PD.

v

¢ Jorry Greenberg named United Artists Records
President.

» Danlel Glass becomes Chrysalis Records
VP/Promo.

* Ernie Singleton elevated to MCA VP/Black Music.

» Dave Van Stone upped to Nationwide Group PD.

® Gerry House joins KLACA..A. for momings.

v

¢ Jack Forsythe named Chrysalis Records
VP/Promo.

¢ Jorry Bouiding becomes MCA Records
Managing Dir./Black Product.

» Steve Dahl & Garry Meier join WLS-FM/Chicago

for afternoons.

+ Sammy Alfano appointed Ariola Records
VP/Promo.
¢ Terry Barnes joins Casablanca Records as Nat'l

| Research Dir.

KQBR/Sacramento PD Lawrence Tanter
is resuming his side career as the stadium
voice of the Los Angeles Lakers. Tanter gave
up that gig when he relocated to Sacramento to
program KQBR.

Records

o Former Capitol Sr. Natt AC Promo Dir. Leslie
Marquez and onetime EMI Nat'| AC Promo Dir. Judy
Valsi-Cunningham have formed an independentAC
promo firm, Lick Entertainment.

» Elektra/Nashville local promo rep Mary Dew
takes over Elektra L A. local promo duties, as Al Tav-
era is upped to Nat'l Promo Dir./Rock for the label.

* Warner Bros. will establish a new soundtrack
label, to be run by Warner Bros. Music President
Gary LeMel.
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TALK RADIO SEMINAR PREVIEW

2

Water Cooler Talk: Issues Promising
To Dominate R&R Conference

More than 200 Talk radio professionals and interested
parties will gather in Washington this Friday and Saturday
to hone their professional skills and discuss the problems,
challenges, and opportunities confronting the format. The
agenda includes 15 workshops, two major speeches, and a
brainstorming lunch. There will also be a great deal of im-
portant information exchanged in the hallways, restaurants,

and cocktail parties.

What are the “big picture” issues
that will dominate conversation?
Here’s a sampling of opinions
from seminar participants.

* Mediavision’s Bill McMa-
hon: “The big issue is how do we
wean the format off politics. We
seem to believe, based on what we
program on spoken-word stations
these days, that politics is the only
thing people care about or will lis-
ten to. If we don’t change that per-
spective, spoken-word radio will
be relegated to much smaller au-
dience shares than it should have.

“[Talk programmers] need to
look beyond what’s working on

AM Talk stations. They should be
looking at the successful FM
moming shows, very few of which
deal with politics. They should be
looking at popular movies and TV
shows. They should be looking at
life and paying attention to the
things that prompt strong emotion-
al or intellectual responses in them.
And then they should ask whether
their stations are addressing those
things.

“This obsession with politics
also limits us in the search for tal-
ent. We categorize talent by polit-
ical orientation and insist on clon-
ing things that have already

The telecom law is going to be very top of
mind. The new [relaxed] local ownership limits
are going to have a serious effect on how we

operate in a market.
—Gabe Hobbs

worked. The irony is that when you
clone you lose one of the things
that made the original so success-
ful — its uniqueness.”

* SW Networks VP/Talk Pro-
gramming David Rimmer: “One
of the hot topics will be the pro-
grammer s relationship with talent.
How do you give your hosts a tre-
mendous amount of room while
still exercising the control you
need?”

« WBAP/DallasOM Tyler Cox:
“Major topics that need to be ad-
dressed include dealing with sales
staffers who aren’t comfortable
with the controversial nature of
Talk radio, and addressing the sales
department’s need for ‘value-add-
ed’ promotional inventory.”

* Benchmark Company’s Rob
Balon: “There will be lot of talk
about local vs. syndicated pro-
gramming. A lot of network peo-
ple would have you believe syndi-
cated-ness is next to godliness, but
I’m not sure that’s true for every
station. One thing I worry about is
whether the use of syndicated ma-
terial will stunt the development of
new local talent, which is really the
backbone of the format.”

* WLS-AM/Chicago OM Drew
Hayes: “There will be a lot of talk
about how there’s no good talent
out there — but every programmer
there will have a hot prospect
stashed somewhere without telling
anybody else!”
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We seem to believe, based on what we
program on spoken-word stations these days,
that politics is the only thing people care
about or will listen to. If we don’t change
that perspective, spoken-word radio will
be relegated to much smaller audience

shares than it should have.
—Bill McMahon

* Walter Sabo, Sabo Media:
“The most important and pressing
issue in Talk radio today is the con-
tent regulation sections of the new
Telecommunications Act. Theoret-
ically, today, if I send you an e-mail
that mentions abortion, I could be
arrested. That’s going to spawn
fear among broadcasters, who will
start to self-censor.

“I think there will also be a lot
of talk and gossip about Rush
Limbaugh’s perceived decline,
and the future of FM talk.”

* WFLA/Tampa OM Gabe
Hobbs: “The telecom law is go-
ing to be very top of mind. The
new {relaxed] local ownership lim-
its are going to have a serious ef-
fect on how we operate in a mar-
ket. [On a group-wide level] it also
raises questions about effective
communication between stations.
How do we share ideas without
them getting out? And how do we
make sure that one station in the
group isn’t unknowingly doing
something that hurts a station in
another market?

“For example, a KOA/Denver
host recently appeared on an all-
Sports station here in Tampa to pro-
mote an Avalanche-Lightning
hockey game. [The KOA host]
probably didn’t stop to think {that
he might be hurting a corporate
cousin].”

* WIMJ/Milwaukee PD Steve
Wexler: “One issue that merits dis-
cussion is the proper role for news
people. Should they be allowed to
go beyond reporting to react, ana-
lyze, and interpret the news?”

* Former WABC/New York PD
John Mainelli: “How will chang-
es in the radio ownership rules ef-
fect Talk programming? Are
‘megalopolies’ good or bad for in-
dependent thought on Talk radio?”

« WRKO/Boston PD Al May-
ers: “I don’t know what the hall-
way topics will be. [ know the main
thing I’m looking forward to get-
ting out of this event is an oppor-
tunity to sit down with some of the
leading programmers in the format
and discuss the issues with every-
body on the same page.”

One issue that merits discussion is the
proper role for news people. Should they
be allowed to go beyond reporting to react,

analyze and interpret the news?
—Steve Wexler
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RAB Exec. VP Judy Carlough holds up a high-tech Bose radio, which was given
to each of the participants at the national advertisers symposium.

RAB

Continued from Page 1

how to price their products now that
they were dealing with owners of
five, six, or seven stations in a mar-
ket instead of the previous two, three,
or four.

RAB President/CEO Gary Fries
set the tone at the program’s open-
ing session. “Change — we tend to
fear it because of the uncertainties it
creates, but change also has made the
radio industry thrive,” he said. “This
change has been rapid and constant
and was capped less than two weeks
ago with the enactment of the tele-
communications bill in Washington.
There’s no question this sweeping
piece of legislation forever will alter
the landscape of the entire telecom-
munications industry in ways that we
can only hope to understand.”

Fries, who foresees a strengthened
industry as a result of telecom, went
on to say, “All of this change can be
good, but only if we take advantage
of the opportunities it brings ... but
it’s important to remember one thing:
When we become a bigger army, we
also become a bigger target.”

Most owner/operators agree. Said
one GSM from a major market, “Ra-

dio now has the opportunity to have
as much leverage as TV or newspa-
pers in a market. That’s awesome. On
the other hand, we may get to a situ-
ation where one GSM will oversee
eight stations. That’s three GSMs de-
moted, bumped down to a smaller
market, or out of the industry.”

‘Branding Medium’

Fries said his organization’s top
priority over the next year will be to
educate the industry “as to how they
can master the forthcoming chang-
es,” not just at the next convention,
but in the ensuing year.

He said radio could become the
“General Mills” of the communica-
tions industry, whereby radio groups
can offer a variety of audience choic-
es to an advertiser much like a con-
sumer has a choice of cereals.

And that’s why the RAB asked
noted marketing expert Jack Trout
to expound on his recent book, “The
New Positioning,” to discuss the very
trends that radio is experiencing.
Thanks to last week’s East Coast bliz-
zards, Trout was a no-show. But Fries
kept emphasizing that radio needs to
market its ability as a “branding me-
dium” to advertisers.

“Our program directors are experts
at branding our stations in the eyes
— and ears — of the American pub-
lic,” said Fries. “The people who lis-
ten to us understand this, but we nev-
er fully have grasped how we can
communicate this same concept to
our advertisers.”

Other Key Sessions

* At a panel of national advertis-
ers, one participant said consolida-
tion in the radio industry will not af-
fect how advertisers buy radio, but
“we’re alittle concerned how it's go-
ing to be sold.” Another panelist said
it will be important for national reps
“to be more comfortable selling five
stations in 15 minutes.”

Among other sentiments: Formats
are becoming so fragmented that na-
tional advertisers are not always
aware of the differences between
certain formats; they’d like a better
handle on format definitions. Anoth-
er national advertiser called for more
consistent “‘creative accountability”
in the hopes of ensuring that a par-
ticular message actually works for
the advertiser.

* At a panel on selecting a new
GM, Heritage Media Radio Presi-
dent Paul Fiddick said his compa-
ny conducts personality testing on its
GM candidates. “We're not trying to
get at how good they do their job,
we try to get to their personality. We
look for intelligence. None of us can
be terrific at everything, but if you're
intelligent, you compensate. I'm also
looking for people who are action-
biased — those who can’t wait to get
started on something as opposed to
those who get into ‘paralysis by anal-
ysis.”

Thanks to ever-bulging attendance
figures, the RAB is moving the MLC
to Atlanta next year (February 6-9).
Itis then expected to bounce between
both coasts in the ensuing years, stop-
ping in Dallas every few years.
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Limbaugh

Continued from Page 1

er crosses philosophical bound-
aries.

* Thirty-seven percent of his lis-
teners believe his show has become
“predictable over the past few
months.” But a majority — 53%
— disagree.

* About 35% of listeners say

they listen to Limbaugh more now
than they did six months ago, while
24% say they listen less.

A noteworthy finding: 27% of
Limbaugh’s fans say his show “is
the only reason I listen to the sta-
tion he’s on”; 69% felt otherwise.

And just one conclusion might
give Limbaugh pause: A 55% ma-
jority felt Limbaugh is now part of

the conservative establishment rath-
er than an independent outsider (but
35% disagreed with that sentiment).

Limbaugh’s image switch from
“iconoclastic gadfly” was pretty
much his doing, according to Para-
gon’s Mike Henry. Limbaugh was
widely credited for helping to ignite
the so-called “Republican revolu-
tion” of 1994.

Although no one here is smiling, all had reason to: Type O Negative’s “Bloody Kisses" was the band'’s first gold album
—and also the label's! Proving a negative can be a positive are (I-r) Roadrunner Records VP/A&R Monte Conner,
National Dir./Radio Promotions Mark Abramson, President Cees Wessels, and Sr. VP/GM Doug Keogh, the band'’s
Peter Steele, Johnny Kelly, Kenny Hickey and Josh Silver, and band manager Ken Kriete.

o L N

Mercury Records has pacted with industry vets Bill Adler and Jim Coff-
man, and poets Bob Holman and Sekou Sundiata, to establish a spoken-
word label dubbed Mouth Almighty. Marking the launch are (I-r) Sundiata,
Coffman, Mercury President/CEO Danny Goldberg, Adler, and Holman.

/ |
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Indecency
Continued from Page 3

is being suppressed.”

The FCC defines indecency as
material that “depicts or describes
— in terms patently offensive as
measured by contemporary com-
munity standards — sexual or ex-
cretory activities or organs.”

The Internet case will eventually
be heard by a three-judge panel and
can be appealed directly to the Su-
preme Court. But to do so is rare,
and some lawyers say it is unlike-
ly. Whenever it does hit the Su-
preme Court, it will revisit issues
the court has not considered since
the Pacifica ruling in 1978, which
concerned the airing of George
Carlin’s seven dirty words come-
dy routine.

“This case is going to force the
Supreme Court to grapple with
what terms like ‘obscene’ and ‘pa-
tently offensive’ mean,” said An-
drew Schwartzman of the Media
Access Project.

The FCC was supposed to come
up with a well-defined set of inde-
cency guidelines as a part of its set-
tlement of smut charges against Ev-
ergreen Media Corp. But those
guidelines are now long overdue,
and there is no indication the FCC
ever intends to release them.

Lytle

Continued from Page 3

the label was reactivated in early
1994. He was Decca’s Manager/
Southwest Regional Promotion,
based in Dallas, when he was ele-
vated to his most recent post last
May.

W antto share an
opinion or a hot
tip? Call R&R’s News-
Tips line: (310) 788-

1699 or e-mail us at

mailroom@rronline.com

PususHer/CEQ: Erica Farber
Crter Fnancias Orricer: Bitl Ferrarl
Semon VP/Researc & Deviwopuent: Dan Cole

EDITORIAL

ManaginG EDiTOR: Ron Rodrigues
Execunive EbiTor: Gail Mitchell
Senior Eninor: Don Waller
DiRecTOR/CHARTS & FoRMATS: Kevin McCabe
Mustc EniTor: Steve Wonsiewicz
Format EiTors: AC: Mike Kinosian
Aernanv: Sky Danlels CHR: Tony Novia
Country: Lon Helton NAC: Carol Archer
News/Tawx: Randall Bloomquist
Rock: Cyndee Maxwell Ursan: Walt Love
DIRECTOR DF ReSEARCH SERVICES: Hurricane Heeran
AssoCIATE EniTors: Jef! Axeirod, Julie Gidlow,
Adam Jacobson, Corey Levitan, Margo Ravel
AsstsTant Chart DIReCTOR: Anthony Acampora
AssisTaNT EniTors: Paul Colbert, Linda Gratigny,
Lanetta Kimmons, Jay Levy,
Tanya O'Quinn, Kym Relsender

INFORMATION SERVICES

Sates & MARKETING DIRECTOR: Jef! Gelb
Manacer: Jill Bauhs
CUSTOMER SERVICE REPRESENTATIVES:
Marko Kiric, Frank Roth
DistriauTion Manager: John Ernenputsch

DATA PROCESSING

DP/Communications DIRecTor: Mike Onufer
CompuTeR SERVICES: Mary Lou Downing,
Dan Holcombe, Saeid Irvani, Mark Mickiich,
Cecil Phillips, Marjon Shabanpour,
Kenton Young

CIRCULATION

CircuLaTION Manacer: Paige Beaver
Circuraion Cooromators: Kelley Schieffelin,
Jim Hanson

ELECTRONIC PUBLICATIONS

Hotrax ProoucTion: Jeff Steiman
DesiGner: Cart Harmon

PRODUCTION

ProoucTioN DIRECTOR: Kent Thomas
PRODUCTION MANAGER: Roger Zumwalt
Oesion Directon: Gary van der Steur
AsSOCIATE ART DiRecTOR: Marilyn Frandsen
DesiGner: Tim Kummerow
Graptics: Lucie Morris, Derek Cornett,
Renu Ahluwalia

ADMINISTRATION

LecaL CounstL: Lise Deary
Orrice MaNAGER: Jacqueline Lennon
ConTroLLER: Marla Gluck
ACCOUNTING: Maria Abuiysa, Nalini Khan,
Aubra Cohen, Magda Lizardo
RECEPTION: Juanita Newton, Karen Mumaw
Maii SERVICES: Rob Sparago, Tim Walters

BUREA us

WasimGTon, DC: 202078343822, FAX: 2027830260
Burtau CHiEr: Randall Bloomguist
ReporTeR: Roy Furchgott
EoiToRiaL AsSISTANT: Heather Van Slooten
LecaL CounseiL: Jason Shrinsky

NASHVILLE: 615+244+8822, FAX: 615°248+6655
Bureau Crief. Lon Helton
AssocIaTE Eoitor: Calvin Gilbert
Orrice ManaGER: Ashley Selby

ADVERTISING

Los AnGeLES: 310255394330, FAX: 310920348450
ViCE PRESIDENT/SALES: Michaed Atkinson
SaLes Manacer: Henry Mowry
ADVERTISING COOROINATOR: Nancy Hoft
SaLes RepresenTaTve: Missy Haffiey, Kristy Reeves
SaLes AsSISTANT. Corina Kramer
AominiSTRATIVE AsSISTANT: Ted Kozlowski
MARKETPLACE SaLes: Matt Parvis
OPPORTUNITIES SaLES: Aissa Juarez
WasHINGTON: 2027833826, FAX: 202+783+0260
Vice Presioent/ SaLes: Barry O'Brien
SaLES REPRESENTATIVE: Lauren Belcher
ADMINISTRATIVE ASSISTANT: Shannon Weiner
NasHVILLE: 61592448822, FAX: 615224846655
OsECTOR/SALES: Jennifer Scruggs

A Perry Corp. Company

WAA-adneticankadiohistorv.com


www.americanradiohistory.com

AT

February 23, 1996 R&R * 33

.

TONY NOVIA

o

CONTEMPORARY HIT RADIO

Formulating The WKTU Battle Strategy

] Evergreen’s de Castro and Rivers discuss plans for NY’s newest station

Now that the new WKTU/New York has hired The Box
Director/Programming Frankie Blue as PD, the pieces of
the puzzle around the top-secret '’KTU project are begin-
ning to come together. This week, Steve Rivers takes part
in my ongoing interview with Evergreen President/CEO
Jim de Castro about the new WKTU.

R&R: Steve, explain your in-
volvement in the project.

SR:I've been heavily involved in
the project for about three months,
even though I've only been official-
ly at Evergreen for
afew weeks. Con-
sultant Guy Za- |
poleon and I have
talked about doing
this for a long
time. We’ve al-
ways felt there
was a hole in New [
York for a mass |
appeal, rhythmic :
hit music station.

We commis-
sioned a major re-
search study to find out if that was
true and to explore other opportuni-
ties. We were very pleased with the
results. A high degree of passion
level was confirmed with the Broad-
cast Architecture Mixmaster test-
ing we just completed. We saw cor-
relations from several angles that
gave us confidence this was the right
format to do.

R&R: How did you handle the
research? Did you cover each bor-
ough separately? What about Long
Island, Connecticut, and New Jer-
sey?

SR: We did an extremely large
sample for the perceptual study.
We did the largest Mixmaster mu-
sic study I’ ve seen. We represent-
ed people from Manhattan, Long
Island, New Jersey, and every-
where. We tried to be as broad as
we could because all of those ar-
eas are important for the station.

R&R: There has been a lot of
discussion about WKTU s sig-
nal. Will it provide the cover-

It’s rhythmic, hit radio.
It’s not a Dance,
Black, Anglo, or

Hispanic station —
it’s all of those.

WKTU is a true mass-

appeal radio station,

completely centered.
—Steve Rivers

Steve Rivers

age you need to win?

SR: I’'m just learning about the
signal. It’s funny because the stations
that are on the Empire State Build-
ing cover certain portions of Man-
hattan and make
it tough for sta-
tions on the World
Trade Center.
And stations on
the World Trade
Center make it
tougher for sta-
tions on the Em-
pire. It’s a trade-
off. I’ve got'a
crack audio team
on it so if there are
any deficiencies,
we’ll get them fixed. According to
the response we’ve had over the last
couple of days, it looks like some-
body’s listening out there.

R&R: How has the response
been?

SR: Great. The request lines have
been buzzing off the hook. We
signed on Saturday at noon, and ev-
ery day we pick up steam. We’re still
jockless now, leaning heavily on
production value. We put a live mike
at the HMV record store in Harold
Square on Monday for four hours
and had about 300-400 people show
up and record their comments. So
right now the listeners are the jocks.

R&R: Musically what'’s happen-
ing on the air?

SR: The music is the star of the
station. We’ve created some daz-
zling elements interspersed with lis-
tener interaction. It’s been a totally
positive experience.

R&R: What is the station’s musi-
cal position?

SR: We tested a sizable number
of records. We were pleased to see
records that hadn’t been played in
New York for several years came
back extremely strong. So for now
you’re going to see a mix of cur-
rents and recurrents that hasn’t been
on the air. Core artists will include
Madonna, Prince, Michael Jack-
son, and Janet Jackson, added to
old-school artists like Donna Sum-
mer and Alisha. The audience will
determine where we’ll go in the fu-
ture.

R&R: There has been a lot of talk
Jfor along time about this huge hole
in New York. Why didn't anyone fill
it until now?

SR: Maybe they saw that
[WQHT] Hot 97 had come in and

Jim de Castro

done its version of it, gave up on it,
and went in another direction. But
this station doesn’t sound like Hot
97 did when it was considered
Dance and doesn’t sound like Hot
97 today. It doesn’t sound like
[WHTZ} Z100 when it was more
mainstream CHR, or WPLJ. It’s
unique. It’s rhythmic, hit radio. It’s
not a Dance, Black, Anglo, or His-
panic station — it’s all of those.
WKTU is a true mass-appeal radio
station, completely centered.

R&R: Has there been any kind
of reaction from other stations in
town?

SR: Not really. I thought the most
brilliant thing done last week was
WPLJ’s Scott Shannon and Todd
Pettengill’s “Country Corner” pro-

We tested a sizable
number of records.
Core artists will
include Madonna,
Prince, Michael
Jackson, and Janet
Jackson added to
old school artists
like Donna Summer
and Alisha.

—Steve Rivers

motion welcoming the WYNY lis-
teners. Typical Shannon brilliance.
R&R: Ona personal note, I hear
you'll be working with Evergreen
Jfrom Seattle. Any truth to the rumor
you’re moving?
SR: Yes.

Making A Statement

Jim de Castro discusses his per-
sonnel plan, a basic marketing strat-
egy, and desired goals for WKTU.

R&R: Have you hired a GM or
other staff members?

JD: I'll handle the hiring of the
GM. PD Frankie Blue will have the
responsibility of hiring his staff, in-
cluding the MD. Starting on Febru-
ary 26, We want to bring in several

__ ________www amoricanradiohistaorvy com
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We’ll have a dramatic impact on the spring
book. Our goal is to be Top 5 18-34 and
Top 10 25-54 in our first book, which in

New York will make a statement.
—Jim de Castro

morning show hosts and sprinkle
them in with stars. When legendary
Cubs announcer Harry Caray was
on leave after his heart attack, stars
like Bill Murray stepped in to call
some games.

We’d like to bring back Jay Tho-
mas, Hollywood Hamilton, Mag-
ic Matt Allan, Bill Lee, Paco —
very famous New York talent. We’d
hiring an exec. producer from
WLUP/Chicago to work at ’KTU
and put these shows together. When
Madonna returns from filming “Evi-
ta” we’ll invite her in, and when
Spike Lee gets back from filming
Michael Jackson’s video we’ll have
him on.

R&R: Have you sold commercial
time yet?

JD: Yes, we’re running commer-
cials. I tell advertisers and agencies
the best time to buy WKTU is now.
Next week and next month it’1l be
more expensive, and next year it’ll
be a lot more expensive. If you look
at what happened with WXKS/
Boston this time last year, or WPLJ
a few years ago, the story is the
same. The cheapest time to buy is
right at the beginning.

R&R: Have you made any rat-
ings predictions?

JD: We’ll have a dramatic impact
on the spring book. We signed on
too late for winter. Our goal is to be
Top 5 18-34 and Top 10 25-54 in
our first book, which in New York
will make a statement.

R&R: What are your promotion
and marketing plans?

JD: We’re interviewing TV pro-
duction people as we speak. We’ll
be a promotional machine.

R&R: Is it true you’ve hired
former Pyramid CFO and Richie

Balsbaugh’s partmer Kenny
O’Keefe?
JD: Yes, he was CFO for Pyramid

and will be Exec. VP/Operations for
Evergreen. Kenny will be my right-
hand man.

R&R: Steve Rivers is one of
America’s most respected program-
mers. What will be his role in your
company?

JD: We’d like Steve to be the
“Grand Puba Programming Dude”
for us. He’ll be intimately involved
with programming for Evergreen.

R&R: What are your goals for
WKTU?

JD: First: Continue to prove to
Wall Street that we know how to
operate very profitable radio sta-
tions. Second: Double the station’s

TALK BACK TD R&R!

Do you have questions, comments,
or feedback regarding this column
or other issues?

Call me at (310) 788-1663 or
e-mail: tnovia@rronline.com

B R

cash flow. We’ve won in L.A. and
Chicago, and we really want to win
and double-up in New York. We're
doing it with seven stations in Chi-
cago, and Evergreen Media can af-
ford two, three, or four more in New
York.

R&R: What are Evergreen’s
goals as a company?

JD: Evergreen buys stations and
builds them up. Our motive is to try
and buy franchise position stations
with great morning shows and be
dominant in all markets.

R&R: What do you say to those
who point out that because of duopo-
lies, joint sales agreements, and con-
solidation, 25% of the radio work
base has gone away?

JD: I don’t believe it. We were
one of the first to condense. We put
two sales departments together in

1 want to bring in
several moming show
hosts and sprinkle
them in with stars. Jay
Thomas, Hollywood
Hamilton, Magic Matt
Allan, Bill Lee, Paco —
very famous New

York talent.
—Jim de Casiro

Jacksonville and Washington, and it
didn’t work. We’ve subsequently
hired and diversified mare, even in
markets where we have duopolies
and clusters. There have been some
economic savings in accaunting, but
other than that there really aren’t
many ways to save money. In Chi-
cago, we have three major morning
shows within 10 feet of each other.
They’re at each other’s throats, and
we haven’t lost any jobs. In fact,
we’ve added some.

R&R: Will we end up seeing five
or six major groups controlling ra-
dio in this country?

JD: There will be different tiers.
In the top 20 markets you’ll have
five or six major groups in each
market. The next wave of activity
will have everyone putting their
cards on the table. You will see com-
panies in one market swap for sta-
tions in another to build a better stra-
tegic alliance for themselves. A year
ago if 1 told you Disney would buy
ABC, that CBS and Westinghouse
would merge, and BPI and Pyramid
would be bought by Evergreen,
you’d say I was out of my mind. This

is just the beginning.

CHR Asst. Editor Paul Celbert con-
tributed to this column.
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EXCLUSIVE NATIUNAL MUSIL‘ RESEARCH ESTIMATES FEBRUARY23 1996

CauLout AmeRIcAs SONG Selection is based on the top titles from the
R&R CHR/Pop chart for the week of January 29-February 4.

ARTIST TITLE LABEL(S)

GOO GOO DOLLS Name (Metal Blade/WB)

0ASIS Wonderwall (Epic)

MARIAH CAREY One Sweet Day (Columbia/CRG)
SMASHING PUMPKINS 1979 (Virgin)

BLUES TRAVELER Hook (A&M)

COLLECTIVE SOUL The World | Know (Atlantic)

TOTAL AVERAGE
FAVORABILITY ESTIMATE (1-5) TOTAL%
FAMILIARITY

™ Lw 2W
387 3.95 3.85
3.82 3.76 3.80
381 385 3.83
3.80 3.8 —
376 369 3.79
3.74 38 3.72

DEEP BLUE SOMETHING Breakfast At... (Ra/nMaker//nterscope) 3.71 390 3.85

BODEANS Closer To Free (SlaslVRepr/se)

TONY RICH PROJECT Nobody Knows (LaFace/Arista)
SOPHIE B. HAWKINS As | Lay Me Down (Columbia/CRG)
JOAN OSBORNE One Of Us (Blue Gorilla/Mercury)
ALANIS MORISSETTE Hand In My Pocket (Maverick/Reprise) 3.61 3.68  3.67
NATALIE MERCHANT Carnival (Elektra/EEG)
TLC Diggin’ On You (LaFace/Ar/sta)
NATALIE MERCHANT Wonder (Elektra/EEG)
GIN BLOSSOMS Follow You Down (A&M)
HOOTIE & THE BLOWFISH Time (Atlantic)
MADONNA You'll See (Maverick/WWB)

369 371 —
3.69 348 3.79
3.68 3.65 3.72

367 366 373

361 361 3.58
3.61 344 3.51
360 353 3.47
351 — —
351 352 3.53
351 329 3.26

TOAD THE WET SPROCKET Good Intentions (Columbia/CRG) 3.48 3.55  3.49

GROOVE THEORY Tell Me (Epic)
WHITNEY HOUSTON Exhale (Shoop Shoop) (Ar/sta)
MARIAH CAREY Fantasy (Columbia/CRG)

LA BOUCHE Be My Lover (Log/c/RCA)
EVERYTHING BUT THE GIRL Missing (Atlantic)
SOUL ASYLUM Promises Broken (Columb/a/CRG)
BIG MOUNTAIN Get Together (Giant/WB)

MELISSA ETHERIDGE | Want To Come Over (/sland)
BLESSID UNION OF SOULS Oh Virginia (EMI)

SEAL Don't Cry (ZTT/WB)

GEORGE MICHAEL Jesus To A Child (DreamWorks/Geffen)

347 353 351
341 332 3.44

338 355 354

3.37 331 3.37

335 327 332

330 346 3.43
324 318 331
313 299  3.15
312 330 —
303 334 3.30
276 2.68 2.97

3w

13.78

3.87

3.79
3.74

397

3.77

3.62
3.64

3.77
3.60

3.55
3.48

3.73
3.42
345
3.45
3.51

3.48

316
3.38
~ 3.62
315

3.32
2.66

78.0%
58.5%
91.5%

1 45.8%

56.0%

66.3%

86.3%
91.5%
48.8%
90.0%
82.0%
82.5%
16.3%

69.3%

58.0%

48.3%
80.5%
85.0%

51.8%

151.0%
83.8%

86.5%
56.0%
63.0%
16.5%
69.0%
' 56.0%
25.3%
58.0%
39.8%

TOTAL%
BURN

19.0%
11.0%
34.3%

8.0%
13.5%
12.0%
29.8%

9.0%
11.0%
29.0%
26.5%
31.0%
20.8%

22.8%

14.8%
8.5%
31.3%

23.3%

14.0%
12.3%
28.8%
40.0%
18.5%
24.8%

3.8%

- 17.0%

- 15.8%
5.0%
23.5%

14.3%

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much,
5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon-
dents who said they are tired of hearing the song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, New York, Philadelphia, Pittsburgh, Providence. SOUTH: Atlanta
Charlotte, Dallas, Houston, Miami, Norfolk, Oriando. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis.
WEST: Los Angeles, Phoenix, Portland, Salt Lake City, San Diego. © 1996, R&R Inc.

Callout America.

HotScores

By Tony Nowvia

in Blossoms’s “Follow You
Down” is the sole new Call-
out America entry this week.

“Follow™ tests best among women 25-
34 with a 3.65 favorability score —
good for seventh in the demo.

The nation’s 10 best-testing songs
this week by demographic (ranked in
descending order) are:

* Women [2-17 — Oasis, Smashing

Pumpkins, Goo Goo Dolls and Joan
Osborne (tic), Sophie B. HawKkins,
Mariah Carey “Sweet” and Deep Blue
Something (tie), Alanis Morissette,
Collective Soul, and TLC.

* Women [8-24 — Blues Traveler,
Oasis, BoDeans, Natalie Merchant
“Carnival,” Tony Rich Project, Collec-
tive Soul, Mariah Carey “Sweet” and
Smashing Pumpkins (tie)., and a tie be-
tween Deep Blue Something and Goo
Goo Dolls.

* Women 25-34 — Goo Goo Dolls,
Blues Traveler, Hootie & The Blow-
fish, Mariah Carey “Sweet,” Natalie
Merchant “Carnival,” BoDeans, Gin
Blossoms, Natalie Merchant “Wonder,”
and Everything But The Girl and La
Bouche (tie).

The best-testing songs in Callout
America’s four regions this week are:

* East — Goo Goo Dolls, Oasis,
Blues Traveler and Mariah Carey
“Sweet” (tie), Deep Blue Something,
BoDeans, Sophie B. Hawkins and Ala-
nis Morissette (tie), and a tie between
Collective Soul and Tony Rich Project.

* South — Collective Soul, Oasis and
Smashing Pumpkins (tie), Blues Trav-
eler, Mariah Carey “Sweet,” TLC, Tony
Rich Project, Goo Goo Dolls, Natalie
Merchant “Carnival,” and BoDeans.

* Midwest — Goo Goo Dolls, Mari-
ah Carey “Sweet,” Tony Rich Project,
Collective Soul, BoDeans, Smashing
Pumpkins, Deep Blue Something and
Joan Osbome (tie), Oasis, and Blues
Traveler.

* West — Qasis; Sophie B. Hawkins
and Joan Osborne (tie); Smashing
Pumpkins; Natalie Merchant “Won-
der”; Blues Traveler; a tie between
Mariah Carey “Sweet,” Goo Goo Dolls,
and Alanis Morissette; and Deep Blue
Something.

To request a detailed copy of Callout
America with demo and region informa-
tion, call (310) 788-1648 or 788-1695.

Fmally. An honest way to turn airplay into cash.

—Rick Cummings
Exec.V.P.,, Emmis
(reported to MediaWeek)

You've heard the rumors. Get the FA(ts. Call Jeff Wyatt at 818-559-FAIR. .,
AR Ak COMMUNICATIONS Partners In Music

—Tracy Johnson

KFMB-FM/San Diego

(posted on AOL)

“F.A.C. supplies “lseenoreason “F.A.C. offers
#¢|| thesynergy that's why ANY station an impressive
been missing wouldn'tagree  package with
betweenradio &the  tobepart great potential.”
music industry.” of F.A.CI" _ Rick Stone

Sr. V.P. Promotion, A&M
(reported to MediaWeek)
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BREAKERS-:
FEBRUARY 23, 1996 ALANIS MORISSETTE
ironic (Maverick/Reprise)
 — TOTAL PLAYS E—
W W W TW  ARTIST TITLE LABEL(S) ™ w W W srAnoTu(:::ns Tm;'z’;:/";c;;‘s‘ m"':l:"m‘m °$'
2 2 1 @ EVERYTHING BUT THE GIRL Missing (Atlantic) 5344 5289 5423 5308 123/0
1 1 2 2 MARIAH CAREY One Sweet Day (Columbia/CRG) 4798 5166 5728 5978 1151 BODEANS
« 3 3 3 JOAN OSBORNE One Of Us (Blue Gorilia/Mercury) 4787 4867 4902 4919 1170 S . 3
w s s @ TONYRICH PROJECT Nobody Knows (LaFace/Arista) ~ 4611 4178 3555 3056 1160 oser To Free (Slash/Reprise)
3 4 4 s GOOGOO DOLLS Name (Metal Blade/WB) 4312 4452 4858 5124 1080 '°';1’;‘6"’/"2";‘1““ Tom s"‘;;j;“” cHaRT o
s s s o HOOTIE & THE BLOWFISH Time (Atiantic) 4208 4348 4471 4517 10900
o 1 o @ LABOUCHE Be My Lover (Logic/RCA) 3812 3593 3421 3158 10700
s o s @ NATALIE MERCHANT Wonder (Elektra/EEG) 3702 3682 3534 3333 1170
w n n €@ BLUES TRAVELER Hook (A&M) 3607 3391 3123 2888 10500
6 & 7 1 WHITNEY HOUSTON Exhale (Shoop Shoop) (Arist) 3478 3948 4158 4416  98/0 MOST ADDED- i
w 1 13 @ COLLECTIVE SOUL The World | Know (Atlantic) 3313 3078 2852 2759  114/2 | ARTSTIME Ll , Mo
v 1 n @ SEALDon'tCry (ZTT/WB) 3144 3141 3056 2002 1137 | DOG'S EYEVIEW Everything Falls... (Columbia/CRG) 45
EEP . 99 9 94 SPACEHOG In The Meantime (Sire/EEG) 1
7 7 w0 13 D BLUE SOME“'"NG Breakfast... (RalﬂMakef/lntefSCOpe) 3004 33 In 3808 /0 CELINE DION Because You Loved Me (550 Music) 23
o 1 u ) OASIS Wonderwall (Epic) 2993 2712 2393 2070 115/2 | BRANDY Sittin’ Up In My Room (Arista) 17
w 15 15 ) MELISSA ETHERIDGE | Want To Come Over (/sland) 2801 2623 2398 2189 1111 | MARIAH CAREY Atways Be My Baby (ColumbiaCRG) 14
— 2 v @ GINBLOSSOMS Follow You Down (A&M) 2622 2200 1804 797 115/4 ALANIS MORISSETTE lronic (Maverick/Reprise) 13
@  BLESSID UNION OF SOULS Oh Virginia (EMI) 2343 2091 1878 1643  100/2 | PRESIDENTS OF THE... Peaches (Columbia/CRG) 12
@ ALANIS MORISSETTE ironic (Maverick/Repriss) 2288 1448 793 503 11413 :&?&.ﬂ?&iﬁ"?ﬁ?ﬂfﬁ i — .
| @ SMASHING PUMPKINS 1979 (Virgin) 2269 2016 1733 1506  111/6 va/Alial
AK g BODEANS fﬁ§§.r'TQ F?B? (Sla_s'ﬁ/ﬁeﬁris__e)ﬁ 21 a0 1869 117'6_1 1637 | 08/7 LINA SANTIAGO Feels So... (Groove Nation/Universal) 11
— a2 € SOPHIE B. HAWKINS Only Love... (Columbia/CRG) 1981 1598 956 152  107/6
s a2z @ 3T Anything (MJJ/550 Music) 1921 1708 1485 1363  74/2
10 14 1 2 TLC Diggin’ On You (LaFace/Arista) 1906 2208 2734 3127 701 MOST INCREASED
— = 2 @ BRANDY Sittin’ Up In My Room (Arista) 1818 1501 1173 755  86/17 PLAYS oL
— _ % € ACE OF BASE Lucky Love (Arista) 1726 1237 560 301  84/8 | AAmsT TmE LaBeLs) INCREASE

GEORGE MICHAEL Jesus To A Child (DreamWorks/Geffen) 1722 1978 2236 2215 92/0 ALANIS MORISSETTE Ironic (Maverick/Reprise) - +840
ALANIS MORISSETTE Hand In My... (Maverick/Reprise) 1649 1851 2244 2503  65/2 | CELINEDION Because You Loved Me (550 Music) +543

-
o o™
-
~ o™
NI

o
NN
~ o

2w u x GROOVETHEORY Tell Me (Epic) 1648 1748 1906 1957 5471 lr‘g:?:::ﬁsgr:gjgzmgbﬁﬁa)aafac . o
5 19 2 2 MADONNA You'll See (Maverick/WB) 1430 1766 2186 2663 610 | o e A oo
» s % @ MONICABefore You Walk Out Of My Life (Rowdy/Arista) 1404 1334 1280 1087 530 | SopHig B, HAWKINS Only Love.. (Columbia/CRG) +383
% x u @ BUSH Glycerine (Trauma/Interscope) 1301 1342 1255 1162 88/4 PRESIDENTS OF THE... Peaches (Columbia/CRG) +355
n u 2z = SOPHIEB. HAWKINS As | Lay Me Down (Columbia/CRG) 1362 1573 1735 1840 5500 | BRANDY Sittin' Up In My Room (Arista) 317
2 » m 3w NATALIE MERCHANT Camival (Elektra/EEG) 1289 1463 1578 1569  52/0 | MARY J. BLIGE Not Gon' Cry (Arista) +289
2 2 un u  MARIAH CAREY Fantasy (Columbia/CRG) 1261 1454 1651 1832 64/0 0ASIS Wonderwall (Epic) +281
2 m 3 3 TOAD THE WET SPROCKET Good Intentions (CoumbizCRG) 1184 1321 1530 1894  47/0

— w « € DEBORAH COX Who Do U Love (Arista) 1176 1081 985 768  73/5

» = w w DELAMITRI Roll To Me (A&M) 1130 1191 1464 1589  61/0

5 % = s SOULASYLUM Promises Broken (Columbia/CRG) 1045 1548 1711 1752  56/0 R E’.C’:%R.'I-REESA.I'-TS

@ & © 3 DAVEMATTHEWS BAND Satellite (RCA) 1014 1074 965 933  53/1

 u m 4« BLESSID UNION OF SOULS LetMe Be The One (EM/) 1013 1166 1462 1510  44p | M ™ wee

% s . « GINBLOSSOMS Til | Hear It From You (A&M) 1004 1115 1315 1393 500 | TLC Waterfalls (Larace/Arista)

% % © « JANET JACKSON Runaway (A&M) 999 1042 1261 1403 53 | SEAL Kiss From ARose (ZTT/W5)

— — w @ SEVENMARY THREE Cumbersome (Mammott/Atlantic) 928 909 B45 766 6777 | coblio Garasias Parsine k)

@  PRESIDENTS OF THE UNITED... Peaches (ColumbiaZCRG) 923 568 234 64 6712 | ALANIS MORISSETTE You Oughta Know (MavericRepriss)

@ JANN ARDEN Insensitive (A&M) 911 734 597 425 61/2 REMBRANDTS I'll Be There For You (EastWest/EEG)
v 3 « 4 HOOTIE& THE BLOWFISH Only Wanna Be With... (Atlantic) 909 1095 1148 1120 52/0 | ALL-4-ONE I Can Love You Like That (Blitzz/Atiantic)
@ « w« « FOLKIMPLOSION Natural One (London/Island) 899 1042 1068 971  57/0 | REALMCCOY Another Night (Arista)

@ 2PAC F/DR. DRE California Love (Death Row/Interscope) 891 726 548 364  46/5 NICKI FRENCH Total Ectipse Of The Heart (Critique)
@ @ & a BLUES TRAVELER Run-Around (A&M) 881 938 986 1059 49/ | GREEN DAY WheniCome Around (Reprise)

49 42 46 50 PLANET SOUL Set U Free ( Sffin/}/ Rhythm) 838 964 1007 914 32/0 Breakers: Songs registering 2000 piays or more for the first tima. Bullets

awarded (o songs gaining plays over the previous week. if two songs

This chart reflects airplay from February12-18. Songs ranked by total pittys. Highlighted songs indicate Breaker. mﬁzhnm::’“‘:m.p?nm m%wmmm:

130 CHR/Pop reporters. 128 current playlists. © 1996, R&R Inc. fo-week increases in total piays. Weighted chart appears on R&RONLINE.

Long after 7 Los Angeles is sold to Mexico and baseball becomes the
great Czech Z%7" o pastime and London wins the Super Bowl and Vietnam’s hottest band

one on the charts,your U.S.Tape & Label bumper stickers will still

USTL

hits number

look good.

1561 FAIRVIEW AVENUE ST.LOUIS, MO 63132 1.800.569.1906 FAX: 314.423.2964
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CHR/POP

POP/ALTERNATIVE TOP 20

— TOTAL PLAYS — TOTAL

W TW  ARTIST TITLE LABEL(S) ™ LW STATIONS/

2 @ OASIS Wonderwall (Epic) 5379 5336 1942
12 JOAN OSBORNE One Of Us (Blue Gorilla/Mercury) 5225 5460  148/0
s € SMASHING PUMPKINS 1979 (Virgin) 4852 4676 193/6
o @ ALANIS MORISSETTE Ironic (Maverick/Reprise) 4782 3826 19713
3 s GO0 GOO DOLLS Name (Metal Blade/WB) 4743 4901  134/0
s @ GINBLOSSOMS Follow You Down (A&M) 4695 4194 19755
4 7 COLLECTIVE SOUL The World | Know (Atlantic) 4670 4768 17072
s & HOOTIE & THE BLOWFISH Time (Atlantic) 4330 4505 1140
7o NATALIE MERCHANT Wonder (Elektra/EEG) 4270 4310 1440
o D BLUES TRAVELER Hook (A&M) 3857 3681 117/0
11 1 DEEP BLUE SOMETHING Breakfast At .. (RainMakerInterscopg) 3109 3545  101/0
12 12 BUSH Glycerine (Trauma/Interscope) 2913 3093 144/
15 ® PRESIDENTS OF THE UNITED... Peaches (Columbia/CRG)2861 2414 152(14
13 14 GREEN DAY Brain Stew (Reprise) 2618 2622 92/0
# 15 EVERCLEAR Santa Monica (Watch...) (Capitol) 2579 2604 11055
— (D BODEANS Closer To Free (Slast/Reprise) 2509 2245 117/8
2 @ SPACEHOG In The Meantime (Sire/EEG) 2415 2331 130/42
1w O GOO GOO DOLLS Naked (Metal Blade/WB) 2415 2379 100A
w7 @ NO DOUBT Just A Girl (Trauma/Interscope) 2396 2386 116/7
19 @) ALICE IN CHAINS Heaven Beside You (Columbia/CRG) 2364 2347 85M1

This chart reflects airplay from February 12-18. Songs ranked by total plays. 130 CHR/Pop report-
ers and 89 Altemative reporters combine from the custom chart function on R&R ONLINE. Alter-
native titles are manually extrapolated. For complete reporter lists refer to Pop and Alternative
‘sections. © 1996, R&R Inc.

MARIAH CAREY Aways Be My Baby (Columbia/CRG)
Total Piays: 768, Total Stations: 36, Adds: 14

L.L. COOL J Hey Lover (Def Jamvisiand)
Total Plays: 655, Total Stations: 38, Adds: 0

CELINE DION Because You Loved Me (550 Music)
Total Plays: 607, Total Stations: 74, Adds: 23

NO DOUBT Just A Girl (Trauma/Interscope)
Total Plays: 602, Total Stations: 45, Adds: 7

DIANA KING Ain't Nobody (Work/CRG)
Total Plays: 596, Total Stations: 32, Adds: 1

LINA SANTIAGO Feals So...(Show.) (Groove NetforvUhiversa)
Total Plays: 568, Total Stations: 36, Adds: 11

J'SON Take A Look (Hollywood)
Total Plays: 562, Total Stations: 45, Adds: 8

MARY J. BLIGE Not Gon' Cry (Arista)
Total Plays: 531, Total Stations: 31, Adds: 8

LISA LOEB & NINE STORIES Taffy (Geffen)
Total Plays: 506, Total Stations: 38, Adds: 0

CORRS The Right Time (143/Lava/Athantic)
Total Plays: 498, Total Stations: 42, Adds; 7

EVERCLEAR Santa Monica (Watch The World Die) (Gapitol)
Total Plays: 464, Total Stations: 35, Adds: 5

HOOTIE & THE BLOWFISH | Go Blind (Reprise)
Total Plays: 367, Total Stations: 10, Adds: 0

GOO GOO DOLLS Naked (Metal Blade/WB)
Total Plays: 337, Total Stations: 16, Adds: 1

ENYA Anywhere Is (Reprise)
Total Plays: 326, Total Stations: 27, Adds: 1

N-TRANCE Stayin’ Alive (Radikal/Critique)
Total Plays: 304, Total Stations: 20, Adds: 3

RADIOHEAD High & Dry (Capitol)
Total Plays: 290, Total Stations: 26, Adds: 4

EDWIN MCCAIN Sorry To A Friend (Lava/Atiantic)
Tota Plays: 277, Tota! Stations: 31, Adds: 11

DOG’S EYE VIEW Everything Falls Apart (Columbia/CRG)
Total Plays: 266, Total Stations: 56, Adds: 45

LENNY KRAVITZ Can't Get You Off My Mind (Virgin)
Total Plays: 244, Total Stations: 16, Adds: 2

SPACEHOG In The Meantime (Sire/EEG)
Total Plays: 220, Total Stations: 47, Adds: 41

Songs ranked by total plays

SELECTED NEW RELEASES

Here are a few hot releases for next week. Release date is subject

to change.

Apps Fesruary 27
Bel Canto “Rumour” (Atlantic) )
Mariah Carey “Always Be My Baby” {Columbia/CRG)
Tracy Chapman “Give Me One Reason” (Elektra/EEG)

Goo Goo Dolls “Naked” (WB)
Whiiney Houston & CeCe Winans “"Count On Me” (Arista)

A HUMAN CHRISTMAS TREE — WZJM/Cleveland air talents Scott Free (I} and Lee Anne
Summers (r) convinced listener Flip Redman to wear Christmas lights and omaments well
into the early moming freeze. For braving the cold for four hours, Redman won a CD 12-pack.

A DOG’S EYE VIEW OF NEW YORK — Dog’s Eye View'’s Peter Stuart (c) took time lo enjoy
the hospitality of the WHTZ (Z100)/New York staff. Taking the tour are (I-r) Columbia’s Charlie
Walk, Z100 MD Andy Shane, Columbia’s Pete Cosenza, and the station’s Axl Nemitz.

Immature “We Got it” (MCA)
Edwin McCain “Sorry To A Friend” (Lava/Atlantic)
Diana Ross “If You're Not Gonna Love Me Right” {(Motown)

THE FEMALE EXPERIENCE — WNCIi/Columbus, OH AMer Kim Zandy challenged her
moming partners Matt Harris and Jimmy Jam to undergo an annual female examination.
Pictured are two doctor's employees who enjoyed watching Harris and Zandy give Jam the

full treatment.
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Stations and their adds listed alphabetically by market “ i

fut,

R Gk, = ks

WFLY/Albany, NY KZMG/Boise, ID KWMX/Denver, CO WIXX/Green Bay, Wi KSMB/Lafayette, LA WRVW/Nashville, TN WBZZ/Pittsburgh, PA KUTQ/Salt Lake City, UT | WWKZ/Tupeln, MS
PO: Micksel Morgan PD: Miks Kaspor PD: John Peake PO/MO; D3a Stane PD: Bobby Novosad PD: Chuvlia Quiae PD: Kelth Clark PO Briss Dagens POAMD; Rick Stevens
20 SELENABoy” MO Cart Ballance APD: Stave Dowglas 15 ALANIS MORISSETTE “lron™ MD: Bubla Boudresux APD: Tom Peace MO: Joha Cline MO: Gerocime TEARS FOR FEARS “Faling”
QUAD CITY DU'S "Ride” CELINE DION “Because” MD: Loo Cagle 18 DOG'S EYE VIEW “Falls” 34 GROOVE THEORY “Tei" MO: Jim McDonsid 35 TLC “Diggin” 24 PRESIDENTS OF... “Lumg” RADIOHEAD “tigh”
KD. LANG “Sexusaley” SEVEN MARY THREE 10 BODEANS “Closer” 8 BRANDY “Sitin™ TORI AMOS “Sneeze™ ACE OF BASE “Lucky” MARIAH CAREY “Always” 8 BUSH Machinshea" ALANS MORISSETTE “Hronic’
LINA SANTIAGO “Feels™ “Cumbersome” SEVEN MARY THREE 7 PRESIDENTS OF.. "Peaches” SPACEHOG “Meartime” ALANIS MORISSETTE “ione” ALANIS MORISSETTE “ronic™ TORIAMOS “Sneeze” SPACEHOG “Miantinne”
“Cumbersome” KD LANG “Sexuaity” DOG'S EYE VIEW “Falks®
MARY J. BLIGE “Not"
KQiD/Alexandria, LA WXKS/Boston, MA WRHT/Greenville, NC BRANDY Sti™ WI?HNINew Bedford, MA KK.RZ/Pomand. OR KKLO/San Diego, CA KISX/Tyler, TX
PO: Kahema PO: Joha bvey WKMX/Dothan, AL PD:.J.T. Bosch DOG'S EYE VIEW “Fals PD: Jiem Reitz PO: Ksa Bemaon P R S
APO: Sharknan MO Tad Boovis PO: Pl Thomas APDND: Giea Grey BLESSIDUNION OF_Virginia™ | MD; Corstine Fen MO: Chet Buckannan et e
20 KD, LANG “Seualty” SMASHING PUMPKINS 1979 | D: Tim Godwin 8 N-TRANGE "Alve" SELENA Boy” 13 GINBLOSSOMS Folow™ » 's"E'L'm " s
10 MAX-A-MILLION “Groovin™ DEBORAK COX “Who" TORI AMOS “Sneeze” SPACEHOG “Meantime™ SMASHING PUMPKING “1979" 13 COLLECTIVE SOt “Wodd™ Oreaming” e
10 BLENDERS Fal" BUSH “Giycerine” CELINE DION “Because” MARY J. BLIGE “Not” WLAN/Lancaster, PA QUAD CITY DS “Ride” 10 2PAC F/DR. DRE “Calforma™ L T e
10 SPEECH "Marvie” DOG'S EVE VIEW “Fals™ EVERCLEAR "Monica” PU: Jordan Waish 9 PRESIDENTS OF...-Peaches™ : f&"ﬁfx oy
SPACEHOG "Meantime™ EDWIN MCCAIN “Sony” EDWIN MCCAIN “Somy’ APO/AMD: Vince D' Ambrosio ALANIS MORISSETTE “ironic™
EDWIN MCCAIN “Sorry” WKSE/Buffalo, NY JSON “Take" DOG'S EE VIEW “Falls” WKCi/New Haven, CT
DUAD CITY DS “Ride” PO: Sue 0'Nelt OM: Gioon Bock KSLY/San Luis Obispo, CA WSKS/Utica, NY
KE' “Strange™ MD: Dave Liniversal WNKI/Elmira, NY SOPHIE B. HAWKINS “Ony" WERZ Portsmouth, NH OM/PD: Dave Christopher PD: Betiy Myers
BRANDY “Sitin™ Inerien PL/MD: Bob Quick WFBC/Greenville, SC WHZZ/Lansing, M OMPD: tack 0'Brien WD Adown Bornes W0: Joe Marpby
N-TRANCE “Aive” 1 DOG'S EYE VIEW “Fals™ PO: Rob Wagmaa Indarim PD: Casey Daniots MD: Liz Jordan 1 DOG'S EYE VIEW “Fals™ 7 CELIWE DION “Wecause™
WAEB/Allentown, PA PRESIDENTS OF... “Peaches™ STING “Soul” MO: Hawh Harrison SOPHIE B. HAWKINS “Only" WOQGN/New London, CT STING “Soul” 1 OAS“Cramgapne” 3 PRESIDENTS (. "Peaches”
PD: Briaa Chock ALANIS MORISSETTE "lronic” PRESIDENTS OF... “Peaches” CORRS “Right” OM/PD: Franco K. LANG "Sexuaity” ﬂ:ﬁ &v‘:ﬁm““:*
MD: Check McGos EDWIN MCCAIN “Sonry” MARIAH CAREY "Ahays” MD: Rob Hayes NO DOUST "Git" ;
BODEANS “Cioser” WRQK/Canton, OH 12 2PAC FIDR. DRE “Calforna” KHTY/Santa Barbara, CA NODOUBT "G )
CELINE DION “Because™ PO: Juy Nuniey KFRX/Lincoln, NE DOG'S EYE VIEW “Fails” PD/MO: Damios Youny TEARS FOR FEARS “Secrets’
APD: Todd Downerd WJET/Erie, PA WNNKMarrisburg, PA PD: Sonsy Valenting K.D. LANG “Seaty”™ WS P/ Poughleapsie, NY SPACEHOG “Meantime”
39 ALICE IN CHAINS “Heaven” PD: Neal Sharpa PD: John 0'Dea PRESIDENTS OF...“Peaches” SPACEHOG “Meantime* PD: Siew Schantr TOR) AMOS “Sneeze”
KQiz/Amarillo, TX 24 NIXONS “Sister” NO: JJ. Fexx MD: Scon Shaw SPACEHOG “Meantsme” MARY J. BLIGE “Not” MO: Scotty Mac DOG'S EE VIEW “Fais™ KWTX/Waco, TX
PO/MO: Ted Kahy 23 VICTOR “Promise” 14 RED HOT CHiLL... “Aeroplane™ BAANDY "Satin™ EDWIN MCCAIN “Sorry™ KD. LANG "Secasality” PD: Tomn Marieas
16 NICKI FRENCH “Know" 22 600600 DOLLS “Naked™ 14 DOG'S EVE VIEW “Falts® ALANIS MORISSETTE *Wonic” DOG'S EYE VIEW “Fals” MO: Fiash Phikips
DEVONE “Energy” 19 RED HOT CHILL. “Asvoplane” 13 SPACEHOG "Meantime™ JANN ARDEN “Insensiti™ KliS/Los Angeies, CA KHOM/New Orisans, LA SPACEHOG “Meantime™ WNDU/South Bend, IN | 12 MARWHCAREY “Nways®
DOG'S EYE VIEW “Fals” 13 SHYERCHAIR “Massacre™ 10 LENNY KRAVITZ "Mind" SELENA"Boy™ PD: Steve Porvn PO/MO: Sii Thorman LINA SANTIAGO Feels™ P SEVEN MARY FHREE
BEATLES “Real® 12 CANDLEBOX “Understand” SEVEN MARY THREE APOAMD: Tracy Ausin STING “Sou” e CORRS“Right”
9 TOADIES “Away” “Cumbersome” 73 MARIAH CAREY “Aiways™ TOR! AMOS “Sneeze” e e
9 SPACEHOG "Meantime™ KDUK/Eugens, OR DOG'S EYE VIEW “Falls” WPRO/Providence, Rl T )
KGOT/Anchorage, AK 7 STABBING WESTWARD “What" PO: Barry McGuire SPACEHOG “Meantime” PO: Chris Shobet ' Sty WIFC/Wausas, Wi
PO: Mark Morply STING“Sour" JSON“Take” WKSSMartford, CT WDJXLouisville, KY TEARS FOR FEARS “Socrets™ MD: Tomy Mascar : g
MD: Roay Laanaa LR BUSH “Giycsrine” PD: Jay Besa Jones PO:C.C. Matiews SELENA “Getting” KZZU/Spokane, WA :"ﬁ'f."...
AT prer MARRY ME JANE “TwentyOne" DOG'S EYE VIEW “Fals” Actieg MD: Dave Vayta MD: 3 Mayer BRANDY “Sdtin™ PD; Kon Hoplas mmmfnm o
CELINE DION “Because” CELINE DION “Because” 31 BRANDY "Sittin™ § TOM PETTY “Tonight™ WHTZ/New York, NY DOG'S EYE VIEW “Falis™ APD: Casey Chrisiopher ¢
HOUSTON & WINANS “Count™ DOG'S EYE VIEW “Fals™ ALANIS MORISSETTE “Isonic” PD: Steve Kingss 15 COLLECTIVE SOUL “Worid™
WESX/Thareston, SC ACE OF BASE "Lucky” SPACEMOG “Meantime™ m Shane GROOVE THEORY “Tryin™
POMRD: Catvin Hicks WSTO/Evansville, IN KD. LANG “Sexasalty” = Imh:mns oo WHTS/Quad Cities, IL-1A KKRD/Wichita, KS
WSTR/Allanta, GA 13 TRAGY CHAPMAN “Reason” PD: Bamy Witherspoon . OM: Chck 0'Brion PI: Jack Ofiver
mﬂm' 9 DOG'S EVEVIEW “Fals™ MO Cinty Mercer WTICMHartford, CT e R MO Brion Scok WOBR/Springfield, IL | g, cougnassars
MO: ) 8. Ammons 6 MARRY ME JANE “TwertyOne” No Adds PO: Paul Cannoa KZIINubbock, TX PRESIDENTS OF...“Peaches” ::l :;:m o Adds
14 DOG'S EYE VIEW “Fals™ § SPACEHOG "Meantime” MD: Towy Brisiol PD/MD: Jay Shannon SPACEHOG “Meantime” :
7 BRANDY“Stin™ DEBORAH COX "Who" 14 MARIAHCAREY “Aways™ 15 4.;:;»,(-.« WNVZ/Norfolk, VA m‘;ﬂ'ﬂn
KD. LANG “Sexuaiity” KMCK/Fayetteville, AR B8 SMASHING PUMPKINS “1979" PD: Don London k " "
o poglosie M San Sl WOCG/Raleigh, NC P
WAYV/Atlantic City, NJ MD: Miks Chase KQMQMonolulu, Hi GIN BLOSSOMS “Foow" MARIAH CAREY "Atways™ PO: Brian Bums WNTQ/Syracuse, NY e D
PD: Tommy Frank WVSR/Charlaston, WV SPACEHOG “Meantime” PO: Jamie Hyad LINA SANTIAGO “Feels” INTRIGUE “Dance” MD: Kip Taylor FomDr N RO
MD: P2ul Kelly PD:Bill Skahan DOG'S EYE VIEW “Falis” MO: Mars Frehioy 7 DOG'S EYEVIEW “Fais™ MO: Jimemry Olsen & PRESIDENTS OF.. “Praches™
13 MARIAH CAREY “Always” APD: Miks Edwards RADIOHEAD “High” No Adds . 6 SPACEHOG “Meantime™ 2 SOPHIED HAWKING “Only”
DOG'S EYE VIEW “Fale” CELINE DION “Bacause STING “Soul" WZEEMadison, Wi KCHN Ochessia-Midand, TX BLESSID UNION OF.. “Virginia™
TEARS FOR FEARS “Secrets™ ACE OF BASE “Lucky” e ' PD: Ciayion Alten
SPACEHOG “Meantime” KRBE/Houston, TX APOMD: s Lindon e WRFY/Reading, PA WHRL Wilkes-Barrs, PA
WWCK/Flint, MI PD: Torn Poleman e 40 ALANIS MORISSETTE “Iroric” PD: Al Burke WFLZ/Tampa, FL 0w Gary Hoftman
WZNY/Augusta, GA POMD: Scot Seipel MD: Cubby Bryant e D DOG'S EYE VIEW “Falls™ MD: Miks Browne PD:B.J. Hamis PD: Kon Modek
PD: Bruce Stevens WEDJ/Charlotte, NC 13 BEATLES "Rea” 20 VDICE OF THE BEEHIVE “Scany” T STNG “Sou” BEATLES "Rear” MD: Jot Kapugi MD: Jorry Padiden
. . e . Meartrne” ™ BADLEES “Fear”
24 MARIAH CAREY “Aways” PD: Brian Bridgman SPACEHOG “Meantime 13 AMMONIA “Drugs OASIS "Wk " BEATLES “Real” SPACEHOG “Meantime 27 BRANDY Skt .
6 DOG'S EYE VIEW “Faiis” 33 ALANIS MORISSETTE “Pocket” JSON "Take” 9 EVERCLEAR "Monica” SPACEHOG “Meantme” SPACEHOG “Meantme” MARLAHCAREY “Abvays
DIANA KING “Nobady™ 10 ENYA “Anywhese™ SCARLET “Love™ 9 BABYLON 200 “Spaceman” TORI AMOS “Sneeze” DOG'S EYE VIEW “Fals™ EVERCLEAR “Menica™
EDWINMCCAIN “Sorry” 5 DOG'S EYE VIEW “Falis™ INTRIGUE "Dance” IS KWNZReno, NV PRESIDENTS OF . “Praches”
DEBORAH COX “Who SEVEN MARY THREE “Cumbersome™ KBFM/McAllen, TX PO Joft Davis WMGLTerre Haute, IN
WIMKFioence, S | reraremer 1 | oo e esliiehe )
lorence, PD: Marc Sumimers MD: Jaft DeWit . SA-DEUCE “Waste” . et WSTW/Wilmington, DE
KHF/Austin, TX WZST/Chattanooga, TN | om: avesate [r— 20 BURFY oo KIYO/Dkiahoma City, OK | ¢y samce-sumer [ 12 ATV SO ey P i Somen o
PD: Joho Roberts OM/PD: Rob Forster MD: Jack Kahan 3 BUSHGiycerine” 7 OUTHERE BROTHERS “Hey™ PD: Mike McCoy ACE OF BASE "Lucky” INTRIG{E'Duu M P
MO: Fersando Ventura MD: Mike Giison JSON“Take” DOG'S EYE VIEW "Falls™ SMASHING PUMPKINS "1979" o JmmyBamrsda SCARLET “Love’ DOG'S EYEVIEW Fal”
MARIAH CAREY "Aays™ EDWIN MCCAIN “Sory” DOG'S EVE VIEW "Fails™ CORRS “Right" SPACEHOG “Meantme N e
CELINE DION “Because” ACE OF BASE "Lucky” NO DOUBT "Girt" CELINE DION “Becanse” K"‘D“LVAJ'-‘GWG‘ ot WRVQRichmond, VA WVKS/Toledo, OH BRANDY “Sitn™
BODEANS “Closer™ BRANDY “Sittin’ SPACEHOG “Meantime’ WZPL/ndianapolis, IN COWIN WCMN"SO'TY') PD:Lisa McKay PD: Mika Whesler
i WAOAMelbourne, FL o e —
. . G i MARIAH CAREY “Aways™ i
WFMF/Baton Rouge, LA | WKRQ/Cincinnati, OH WXKB/F1. Myers, FL :::nfsh;musssm “Wonic® PD: Scolt Chase ' CELINE DION “Because” \ u::"i ‘.”A
PO/MD: Johaay A PO Jimy Steal PO Chvis Coe MO:).T. Daniets KQK0/Omaha, NE O ey B -
11 ALANIS MORISSETTE “Ironic™ APD: Race Taylor MD: Randy Sherwyn CELINE DION “Because™ PD: Mike ). Sioeie WXLK/Roanoke, VA LINA SANTIAGO “Feels™ A6 et
MARIAH CAREY "Aways™ MD: Brian Douglas BODEANS “Closer” INTRIGUE “Dance” MO: Jiew! Jamm OM: Ashby Coleman B )
SPACEHOG “Meartme” 21 ALANIS MORISSETTE "¥rom” WAPE/Jacksonville, FL EDWIN MCCAIN “Sony” MARY J. BLIGE “Not™ APD/MD: Rich-E Cunningham 1 [XJADC!TYDJ’S‘M
PD: Cat Thomas SEVENMARY THREECumbersome” | 13 ALANIS MORISSETTE Focker: | WP S 1/Tremton, NJ RhiLRLT
KISR/R. Smith, AR DOG'S EYE VIEW “Faits™ 3 NODOUBT “Gi PD: Michefie Steveas
KOXY/Beaumont, TX | wzJM/Clevaland, O | pomo:Fredsater . 3 DAVE WATTHEWS BAND “Saioi | MO:Dove Mckay
PD: Daje Baird PD: Lisa Rodman EDWIN MCCAIN "Sorry” WHYMiami, F WXXL/Orlando, FL Hosss WYCR/York, PA
oy - Do Exbeis OGS EVE VEW Tl WGLUNohnstown, PA | 7%i"bRatere . ' o ek Mecantl
A e DOG'S EVE VIEW “Falls™ SPACEHOG “Meantme” e 0: Al Cale PAND: Adam Coot WPXY/Rochester, NY PD: Davy Crocket
LINA SANTIAGO "Foels™ SMASHING PUMPKINS “1979" AT .| Po:Rich Adams ALANIS MORISSETTE “Wronic™ 8 PRESIDENTS OF.. “Peaches™ J KRQQ/Tucson, AZ :
o . fwentyOne MD: Mitch Edwards o 2PAC F/DR. DRE "Calomia” OM: Clarks Ingram PD: Mack Todd 14 DOG'S EYE VIEW “Faits'
CORRS “Right” SPACEHOG “Meantime” LINA SANTUAGO “Feels™ LLlR ) - ] 7 SEVEN MARY THREE "Cumbersorme
4 13 MARIAH CAREY Swoet” BRANDY “Sittin'* APDARD: L. Rice M0 Valerie Knight
PN CORRS “Right” “Meantime” ACE OF BASE “Lucky™ JANN ARDEN “lnsersity™
i SPACEHOG “Meartime BODEANS "Closer”
DOSSEVEVEW F'.. DOG'S EYE VIEW “Falls™ GIN BLOSSOMS “Follow” LAD. “Rigi™ NG DOUBT “GirT™
SPACEHOG “Meantine’ KXMG/Colorado Springs, CO KDWiMinneapolis, MN DEBORAN COX Who posnon
PD/MD: Scsotr B, Sevens WDJB/F. Wayne, IN PO: Dan Koy KPSi/Paim Springs, CA
WXYK/Biloxi No Adds PO/MD: ScoMi Thomas M0: ok Merris PO: Mike Kaane
m:m,sim 20 KD. LANG "Sesualty™ WKFR/Xalamazog, MI 18 2PAC F/DR. DRE “Calffornia” MD: Bobby Sato WZOKRocklord, IL KHTT/Tulsa, 0K mﬁwn' Ly
' g SPACEHOG “Meantime” L LT T 11 BODEANS Closer” 8 ARTIETHE 1 MAR . “Mover” J OM: Tiem Van Maren
D: Kan Clark WNOK/Columbia, SC w TEARS FOR FEARS "Secrets” o SEAL “Dont” PO/MD: Tom Gamett MARRY ME JANE “TwentyOne
PRESIDENTS OF... “Peaches” PD: Jonathan Rush ACE GF BASE "Lucky” T 11 SOPHIEB HAWKINS “Only DS N T PDM: Carly Rush S
DOG'S EYE VIEW Fals™ ME:T.J, Melay SOPHIE B. HAWKINS “Only” ; wwn g 3T “Anything” BRANDY “Sittn™ DOG'S EYE VIEW-Falls™
CARBAGE Hapgy” S EYEEW-Tals LINA SANTIAGO “Foes” é:’L‘C Fsﬂt):dun — e TEARS FOR FEARS “Secrets”
LINA SANTIAGO “Feels™ EDWIN MCCAIN“Sorry" smz‘euoc e — WABB/Mobile, AL WKZW/Peoria, IL STING “Sour™
SPACEHOG *Meartime” . . : APO/MD: Kevin Ross
550N WNCI/Columbus, OH ) b et e
PD: Joh Dimick WYKS/Gainesville, FL RADIOHEAD i WTCF/Saginaw, M
. APDMD: Dan Bowen PDMD: Jeri Banta y “Fals” VP/Prog.. Rich Panama 130 Total Reporters
WMRV/Binghamton, NY | o mon aer B RADIOHEAD gt KMXV/Kansas City, MO | "0°SFEVEW ™ — APOMD:Grg Fry 130 Currentes:porters
PO: ik Sheridan BODEANS “Cioser” 8 SPACEH0G"Meantime POMO: Jon Zeliner WI0Q/Philadelphia, PA O o 128 C t Playlists
MD: Dem Jones BRANDY “Sittn™ 6 NODOUBT Giri” 9 SELENA"Boy" PD: Glenn Kallna MARIAH GAREY “Aiways urren yis
9 CELINE DION “Because” MARY J BLIGE “Not” 9 NO DOUBT “Gi" WVAQ/Morgantown, WV | Mo: Des Dee McGuire BACKSTREET BOYS "Got™
BEATLES “Real” 9 PRESIDENTS OF. “Peaches” PO/MO: Jon Andarson BRANDY "Sittin™ MELISSA ETHERIDGE "Come” Did Not Report,
DOG'S EYE VIEW “Fals™ WGTZ/Dayton, OH 9 SPACEHDG “Meantme® CELINE DION “Because” 2UNLIMITED “Good" Playlist Frozen (2):
e e WSNX/Grand Rapids, MI SPACENG Meanime ‘ KHKS/Dallas, TX
1R AR CAREY Aoy PD: Mark MeGill I . WKBQ/St. Louis, MO WHHY/Montgomery, AL
T MD: Keith Curry WWST/Knoxville, TN KKFR/Phoenix, AZ PD: Michas! St. Joha
WMXQ/Birmingham, AL N AU Danets SPACEHOG “Meartime’ POMD: Ron Geronimo WWXMMyrtle Beach, SC | py. pon parker MD: Kenny Knight NOTE: WYHY (Y107W/Nashville,
PO: Jeft Tysan i DOG'S EYE VIEW “Falis™ 15 N-TRANCE “Alve” PD: Niki Nite MD: Brian Douplas 73 105 DEL MAR “Macarena™
i MARY SELGENO! ) = P . e TN has changed call letters,
MD: Gail 0"Brien CELINE DION “Because™ r-Anythng SELENA "Bloy” CELINE DION “Because GROOVE THEORY “Tryin™™ BEATLES “Real 1
BUSH“Glycenne” CELINE DION “Because” EVERCLEAR “Monica® DOG'S EYE VIEW “Falis™ SPACENDG “Meantime” and is now known as WRVW
(The River).
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CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

BARKET 210
b A L
WHTZ/New York KlﬁFM KIISA 05 Angeles Q{ 2 WI0Q/Philadelphia 104 KRBEMouston WXKS/Boston
{212) 239-2300 102.7 (818) 845-1027 | {610) 667-8100 {713) 266-1000 f {617) 396-1430
e om Kingston/Shane : Perun/Austin b Kalina/McGuire KRBE Poleman/Bryant 108Fm ivey/Bonvie
PLAYS ARTIST/TITLE PLAYS ARTISTATITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W oW W TW W IW W TW W W W TW W W W TW W W W TW
60 56 57 60 LIVE/AN Over You B0 79 77 83 MARIAH CAREY/One Sweel Day 63 59 59 60 LA BOUCHE/Be My Lover 56 55 32 54 FOLK IMPLOSION/Naural One 52 47 52 53 JOAN OSBORNE/One Of Us
29 28 49 ST DAVE MATTHEWS BAND/Sateilite B2 86 B2 79 LA BOUCHE/Be My Lover 60 36 48 58 REAL MCCOY/Automalic Lover 57 51 51 §1 ALANIS MORISSETTE/Ironic 44 51 56 S1 GOO GOO OOLLS/Name
45 37 50 57 BUSH/Comedown 73 82 80 79 3T/Anything 52 60 58 58 TONY RICH PROJECT/Nobody Knows 25 23 22 47 GREEN DAY/Brain Slew 57 60 58 50 DEEP BLUE SOMETHING/Breaktas) At
54 56 60 S7 ALANIS MORISSETTE/ironic 72 70 B8 72 EVERYTHING BUT /Missing 61 62 60 ST EVERYTHING BUT../Missing 35 31 50 47 OASISWonderwall 45 48 41 49 NATALIE MERCHANT/Carnival
53 60 49 S6 BUSH/Glycenine 40 38 50 S2 LAD/Ridin' Low 57 60 58 §5 DEEP BLUE SOMETHING/8reakfast At . 19 13 12 32 BODEANS/Closer To Free 35 46 55 4T ALANIS “ORISSETTE/Hand In My
57 55 56 56 EVERYTHING BUT../Missing 60 48 47 49 GROOVE THEORY/Tel Me 54 60 56 $2 MARIAH CAREY/One Sweet Day 25 23 32 31 GOO GOO DOLLS/Naked 57 56 54 42 LISA LLcd/Do You Sleep?
35 43 46 47 BODEANS/Cioser To Free 24 33 43 48 LINA SANTIAGO/Feels So Good 18 17 29 39 WHITNEY HOUSTON/Exhale (Shoop. ) 56 56 44 31 SMASHING PUMPKINS/1979 25 24 33 39 GIN BLOSSOMS/Til | Hear tt.
29 26 45 46 COLLECTIVE SOUL/The World | Know 43 45 44 48 PLANET SOUL/Set U Free 38 41 25 38 SOUL FOR REAL/Every Little Thing. 34 34 30 29 SEVEN MARY THREE/Cumbersome 50 40 38 37 SOPHIE B. HAWKINS/As | Lay Me Oown
57 56 44 41 GOO GOO DOLLS/Name - 17 43 47 JOAN OSBORNE/One Of Us 34 35 38 38 LIU SUZY/When ) Fall In Love 31 27 28 29 SPACEHOG/In The Meantime 17 23 32 36 LA BOUCHE/Be My Lover
44 40 28 36 HOOTIE & BLOWFISHTime 28 43 48 46 TONY RICH PROJECT/Nobody Knows 25 35 40 37 FUN FACTORY/Celebralion - 13 22 28 PRESIDENTS OF./Peaches 34 50 47 35 HOOTIE & BLOWFISH/Time
26 32 37 36 PRESIOENTS OF. /Peaches 40 42 38 39 SELENA/Oreaming Of You 36 36 39 37 TLC/Oiggin’ On You 49 33 46 28 NATALIE MERCHANT/Wonder 15 15 13 29 COLLECTIVE SOUL/The World | Know
41 43 38 36 OASIS/Wonderwail 42 48 40 39 L.L COOL JHey Lover 35 39 41 36 MAX-A-MILLION/Sexual Healing 13 26 19 27 SEAL/Don't Cry 27 37 45 28 MARIAH CAREY/One Sweet Day
33 11 18 34 PEARL JAM/Corduroy 41 37 42 38 WHITNEY HOUSTON/Exhale (Shoop ..) 37 37 39 35 DENINE W/COLLAGE/AN Cried Out 36 55 53 27 BUSH/Glycerine 16 22 29 28 ALANIS MORISSETTE/Ironic
31 38 42 33 SMASHING PUMPKINS/1979 39 39 39 37 JON B/Pretty Gid 58 59 46 34 LE CLICK/Tonight is The Nighl 13 17 23 26 JEWEL/Who Wil Save.. 23 25 25 27 DEL AMITRVRoI To Me
34 30 35 30 BETTER THAN EZRA/IN The Blood 27 25 29 35 SOPHIE B. HAWKINS/As | Lay Me Down 35 35 37 32 MARIAH CAREY/Always Be My Baby - - 18 25 TORI AMOS/Caught A Lite Sneeze 33 30 22 24 EVERYTHING BUT../Missing
48 37 23 26 BLUES TRAVELER/Hook 63 53 45 34 MARIAH CAREY/Fantasy 34 49 35 30 PLANET SOUL/Set U Free 21 27 29 25 RADIOHEAD/High & Dry 18 18 23 23 TONY RICH PROJECT/Nobody Knows
30 29 25 26 SMASHING PUMPKINS/Bullet With 32 29 23 26 JANET JACKSON/Runaway 24 27 27 30 GOO GOO DOLLS/Name 18 22 30 24 JARS OF CLAY/Flood 24 24 16 22 BLESSID UNION OF./Let Me Be The One|
25 21 23 25 NATALIE MERCHANT/Wonder 22 20 23 26 2PAC F/DR. ORE/California Love 17 28 27 30 REAL MCCOY/Sleeping With An... - 9 26 23 FOO FIGHTERS/Big Me 40 45 42 22 EDWYN COLLINS/A Ginl Like You
48 45 37 24 OEEP BLUE SOMETHING/Breakfast At. - - 18 25 WHISTLE/Chance For Qur Love 22 24 24 30 MONTELL JOROAN/ThiS Is How We Do it - - 16 22 RUST/Not Today 37 24 26 21 HOOTIE & BLOWFISH/Only Wanna Be..
24 23 23 23 GREEN DAY/Brain Stew 30 28 27 24 GOO GOO DOLLS/Name 27 24 25 29 INTONATION F/JOEE/Died In Your Arms 3129 24 21 311/AH Mixed Up 41 31 26 19 MARIAH CAREY/Fantasy
27 23 22 22 GiN BLOSSOMS/Follow You Oown - 14 20 24 BRANDY/Sittin' Up In My. - - - 29 3T/Anything - 14 10 21 PEARL JAM/Better Man 35 35 26 18 COLLECTIVE SOUL/December
16 19 24 22 SPACEHOG/In The Meantime 26 33 33 24 OENINE W/COLLAGE/AIl Cried Out - - 5 2B ALAMIS MORISSETTE/Ironic 11 14 25 20 COLLECTIVE SOUL/The World | Know 1t 17 16 18 OASIS/Wonderwall
- - 5 20 STABBING WESTWARO/Whal Oo | 33 35 29 23 HOOTIE & BLOWFISH/Only Wanna Be. - 30 40 28 MADONNA/You' See - - - 20 VOICE OF THE BEEHIVE/Scary Kisses 40 30 29 17 ALANIS MORISSETTE/You Oughta Know
24 22 24 20 NO OOUBT/Just A Girl - = - 23 MARIAH CAREY/Aiways Be My Baby - - 24 27 GROOVE THEORY/Tell Me 12 12 16 18 LiSA LOEB/Tatty 25 16 18 16 WHITNEY HOUSTON/Exhale {Shoop...)
18 17 18 1B SEVEN MARY THREE/Cumbersome 24 28 30 23 N-TRANCE/Stayin' Alive 25 27 22 26 SOPHIE B. HAWKINS/Only Love... 15 18 16 17 GIN BLOSSOMS/Foliow You Down 13 15 19 15 BLUES TRAVELER/Hook
47 45 37 18 JOAN OSBORNE/One Of Us 15 13 21 23 REAL MCCOY/Another Night 35 32 33 25 FUN FACTORY/Close To You 23 19 20 17 NO DOUBT/Just A Girl 11 15 13 14 GIN BLOSSOMS/Follow You Oown
1 6 6 17 MARIAH CAREY/One Sweet Day 22 23 21 21 NICK FRENCH/Total Eclipse Of.. 22 23 23 25 STEVIE B/Oream About You 21 19 20 16 ENYA/Anywhere Is = - - 14 MARIAH CAREY/Always Be My Baby
16 16 16 16 SPONGE/Molly 30 27 23 21 SEALKiss From A Rose - - 20 23 LA BOUCHE/Sweet Dreams 21 21 16 16 KICKING HAROLO/Everything 8 11 18 12 DOG'S EYE VIEW/Everything Falls...
8 14 18 16 EVERCLEAR/Santa Monica... 24 22 22 21 -CRANBERRIES/Dreams 20 20 20 22 ALL-4-ONE/ Can Love You... 21 23 19 16 GARBAGE/Queer 7 6 5 10 BLESSIO UNION OF /O Virginia
- - - 15 FOO FIGHTERS/Big Me 20 21 21 20 RUFFNECK/Everybody Be. 19 17 20 22 MARIAH CAREY/Fantasy - 16 14 16 JOAN OSBORNE/St. Teresa 21 24 22 10 ALL-4-ONE/These Arms
17 17 15 15 TOAOIES/Possum Kingdom 25 22 19 19 COOLIO/Gangsta's Paradise - 21 21 20 REAL MCCOY/Come And Get Your. - - 12 16 00G'S EYE VIEW/Everything Falls. 11 9 9 10 GEORGE MICHAEL/Jesus To A Chilg
16 16 16 15 BETTER THAN EZRA/Good 16 - 11 15 2 UNLIMITED/Get Ready For This 21 17 23 20 SOPHIE B. HAWKINS/As | Lay Me Down 13 10 15 16 EVERYTHING BUT../Get Me - = - 8 JANET JACKSON/Runaway
- - 10 11 GARBAGE/Only Happy When. 22 20 17 1S TAKE THAT/Back For Good 21 - 18 16 IMMORTALS/Mortal Kombat - - 10 16 STONE TEMPLE PILOTS/Plush 17 - 5 8 TAKE THAT/Back For Good
9 12 10 10 MELISSA ETHERIOGE/ Want To Come... - - 17 14 TLC/Watertalis 9 12 8 15 2PAC F/OR. DRE/California Love 12 13 15 1S STABBING WESTWARO/What Oo |... 9 8 11 8 NATALIE MERCHANT/Wonder
10 13 12 10 DEL AMITRIRONl To Me - - 8 13 FROST/La Familia 1113 12 13 COOL10/Gangsta’s Paradise 26 23 - 15 LIVE/Selling The Drama 9 10 9 7 SEALDon't Cry
17 16 15 10 GREEN DAY/When | Come Around - - 12 13 MONTELL JOROAN/This Is How We... 11 11 13 12 LL COOL J/Hey Lover - - - 14 BUSH/Comedown 5§ 7 5 6 LISA LOEB/atty
- - 9 9 LABOUCHE/Be My Lover 19 18 19 13 SOUL FOR REAUEvery Little Thing.. 11 21 28 12 OREAM WORLD/Movin' Up - 13 15 13 CRANBERRIES/Oreams - 5 6 6 SOPHIE B. HAWKINS/Only Love...
2 2 5 8 MADONNA/YoOU'l See 12 13 15 12 LV/Throw Your Hands Up 5 12 12 10 LINA SANTIAGO/Feels So Good... - - - 13 AMMONIA/Orugs = - - 5§ MELISSA ETHERIDGE/I Want To Come...
7 10 7 8 PEARL JAM/Better Man 13 12 1t 11 OUTHERE BROTHERS/Boom Boom ... 10 11 t0 6 COOLIO/Too Hot 31 46 15 12 EVERYTHING BUT../Missing 7 5 6 S MEAT LOAF/Not A Ory Eye In...
6 9 7 8 BLUES TRAVELER/Run-Around 15 16 10 11 MIGHTY OUB KATS/Magic Carpet Ride 18 14 5 3 GEORGE MICHAEL/Jesus To A Child - 12 11 12 COLLECTIVE SOUL/Oecember - = - - SMASHING PUMPKINS/1979
i 'l nu WHYUMiami #m | | WSTR/Atlanta e KKLO/Szn Diego KDWB/Minneapolis ¥ ‘n ¥ WKBO/St. Lovis
Gt (305) 620-9299 (404) 261-2970 (619) 560-5464 {612) 340-9000 ¥ (314) 644-1380
T weamm Roberts/Chio ATLANTA Peterson/Ammons e Stevens/Kalusa /0/3 KieleyMorris St St. John/Xnight
PLAYS AATIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W OIW LW TW W W W TW W W W TW W IW W TW W W W TW
39 44 44 44 MADONNA/You'll See 55 56 57 S6 GOO GOO DOLLS/Name 30 33 35 36 EVERYTHING BUT../Missing 62 48 62 63 BACKSTREET BOYS/We've Got It... 30 34 49 48 BLUES TRAVELER/Hook
49 43 44 43 DEEP BLUE SOMETHING/Breakfast At... 55 56 56 56 HOOTIE & BLOWFISH/Time 31 27 31 33 WHITNEY HOUSTON/Exhale (Shoop..) 36 63 61 62 HOOTIE & BLOWFISH/Time 47 49 49 47 GOO GOO OOLLS/Name
47 41 44 43 WHITNEY HOUSTON/Exhale (Shoop...) 35 48 57 56 NATALIE MERCHANT/Wonder 32 32 32 33 HOOTIE & BLOWFISH/Time 40 43 44 61 TONY RICH PROJECT/Nobody Knows 39 31 48 46 TOAO THE WET../Good Intentions
13 25 29 43 HOOTIE & BLOWFISH/Time 36 48 58 55 BLUES TRAVELER/Hook 30 30 33 32 MARIAH CAREY/One Sweet Oay 63 42 43 61 BLUES TRAVELER/Hook 46 49 40 40 EVERYTHING BUT./Missing
37 44 44 43 LA BOUCHE/Be My Lover 46 41 38 49 SEAL/Don't Cry 33 33 34 31 GOO GOO DOLLS/Name 61 62 43 60 MARIAH CAREY/One Sweet Day 18 38 40 39 LA BOUCHE/Be My Lover
25 34 43 42 ALANIS MORISSETTE/You Oughta Know 37 38 46 43 OEEP BLUE SOMETHING/Breakfast At.. 26 28 28 30 NATALIE MERCHANT/Wonder 44 42 45 45 EVERYTHING BUT../Missing 21 35 37 39 SMASHING PUMPKINS/1979
- - - 33 LE CLICKTonight Is The Night 54 56 56 39 NATALIE MERCHANT/Carnival 13 31 31 29 TAKE THAT/Back For Good 44 44 23 45 DEEP BLUE SOMETHING/Breaktast Af... 36 34 37 38 HOOTIE & BLOWFISH/Time
- 15 28 27 BOOEANS/Cioser To Free 33 38 39 36 EVERYTHING BUT./Missing - 21 26 27 TONY RICH PROJECT/Nobody Knows 43 43 59 43 TLC/Diggin' On You 39 35 41 38 OASIS/Wonderwail
- - 13 2T SOPHIE B. HAWKINS/Only Love. 37 35 33 36 TOAD THE WET./Good Intenlions - 21 23 27 SOPHIE B. HAWKINS/Only Love... 64 46 65 43 GROOVE THEORY/Tell Me 21 24 36 38 GIN BLOSSOMS/Follow You Oown
45 42 41 27 MARIAH CAREY/One Sweet Day 34 34 36 36 TLC/Diggin' On You 25 26 26 26 SEAL/Oon't Cry 43 60 43 43 GOO GOO OOLLS/Name 36 38 39 33 JOAN OSBORNE/One Of Us
17 28 28 26 TONY RICH PROJECT/Nobody Knows 19 26 31 35 GIN BLOSSOMS/Follow You Down - - 21 26 CORRS/The Right Time 31 34 32 41 JOAN OSBORNE/One Of Us 9 15 33 32 ALANIS MORISSETTE/tronic
13 23 23 25 MELISSA ETHERIOGE/I Want To... 34 35 36 35S JON B.Pretty Girl 28 32 16 26 GIN BLOSSOMS/Til | Hear it... 60 60 61 40 WHITNEY HOUSTON/Exhale {Shoop..) 18 20 12 26 NATALIE MERCHANT/Wonder
- 16 29 25 3T/Anything 27 33 36 35 MELISSA ETHERIOGE/! Wanl To... 33 30 34 25 ELTON JOHN/Biessed 27 24 33 32 BRANDY/Sittin' Up In My. 33 30 31 23 COLLECTIVE SOULThe World | Know
30 26 26 25 GEORGE MICHAEL/Jesus To A Child 14 28 30 34 OAVE MATTHEWS BAND/Satellite 24 26 25 25 JOAN OSBORNE/One Of Us 30 22 28 32 COLLECTIVE SOUL/The Worid | Know - - - 23 LOS DEL MAR/Macarena
19 19 24 24 JOAN OSBORNE/One Of Us 47 42 35 33 DAVE MATTHEWS BAND/Ants Marching 14 14 12 25 BLUES TRAVELER/Run-Around 33 35 43 30 JON B. & BABYFACE/Someone To Love 16 19 14 22 BLESSID UNION OF. /Dh Virginia
14 17 20 24 ACE OF BASE/Lucky Love 26 26 27 30 TONY RICH PROJECT/Nobody Knows 12 12 13 23 COLLECTIVE SOUL/December - - 20 27 MARIAH CAREY/Always Be My Baby 33 32 24 22 MARIAH CAREY/One Sweet Oay
26 27 27 24 GOO GOO DOLLS/Name 11 17 17 29 COLLECTIVE SOUL/The World | Know 15 13 18 23 ROD STEWART/So Far Away 12 27 27 27 BLESSID UNION OF./0h Virginia - 12 20 22 TONY RICH PROJECT/Nobody Knows
13 11 19 23 SEAL/Don't Cry - 15 19 26 SOPHIE B. HAWKINS/Only Love... 31 27 15 22 MADONNA/You'll See 36 37 34 26 LA BOUCHE/Be My Lover 11 8 22 21 BODEANS/Closer To Free
50 29 20 22 TAKE THAT/Back For Good 12 15 17 25 WHITNEY HOUSTON/Exhale (Shoop...) 30 32 32 21 SOPHIE B. HAWKINS/As | Lay Me Oown 29 28 24 23 SOUL FOR REAUEvery Littie Thing.. - - 13 20 PRESIOENTS OF./Peaches
26 20 22 21 SELENA/Oreaming Of You 16 16 17 25 ALANIS MORISSETTE/Ironic 24 18 - 18 SELENA/Dreaming Of You 24 25 26 23 OIANA KING/Shy Guy 15 22 21 19 WHITNEY HOUSTON/Exhale {Shoop...)
15 23 21 19 NAJALIE MERCHANT/Wonder - - 11 24 BODEANS/Closer To Free 15 11 15 18 JANN ARDEN/Insensitive 42 61 41 22 BLESSID UNION OF../Let Me Be The One - 9 9 18 SOPHIE B. HAWKINS/Only Love...
13 14 19 19 HOOTIE & BLOWFISH/Only Wanna Be. 32 29 24 22 ELTON JOHN/Blessed 12 11 15 16 REMBRANDTS/I'Nl Be There For... 18 23 - 22 TLC/Creep 19 12 9 17 GEORGE MICHAEL/Jesus To A Child
46 44 27 19 EVERYTHING BUT. /Missing 10 20 22 18 OASiS/Wonderwali - - - 16 CELINE DION/Because You Loved Me 26 19 27 21 SEALDon't Cry 14 15 14 16 SEVEN MARY THREE/Cumbersome
- - - 19 MARIAH CAREY/Always Be My Baby 18 15 16 17 GEORGE MICHAEL/Jesus To A Child 27 15 11 15 DEEP BLUE SOMETHING/Breakfast At. 25 21 23 21 MARIAH CAREY/Fantasy - - 7 14 EVERCLEAR/Santa Monica...
- - - 19 CELINE DION/Because You Loved Me 18 17 15 17 REAL MCCOY/Another Night 28 28 28 15 MELISSA ETHERIDGEA Want To... 24 21 21 21 MONICA/Don't Take It... 18 15 16 13 BUSH/Glycerine
- 12 13 18 JANET JACKSON/Runaway - - 12 16 LA BOUCHEABe My Lover 12 10 15 14 ALL-4-ONEA Can Love You... 20 15 t6 20 DEL AMITRURoN To Me - - - 12 DIANA KING/Ain't Nobody
17 14 13 17 REMBRANDTS/'lI 8¢ There For. - - - 15 GREEN DAY/When | Come Around - - 13 14 GIN BLOSSOMS/Foliow You Down 15 16 22 20 GIN BLOSSOMS/Follow You Down 10 20 21 11 SEAUDon't Cry
- - 9 16 SMASHING PUMPKINS/1979 17 16 15 1S MARIAH CAREY/Fantasy 33 30 34 14 BIG MOUNTAIN/Get Together 13 13 21 19 O0ASIS/Wonderwall - 7 11 9 FOLK IMPLOSION/Natural One
18 16 12 15 MARIAH CAREY/Fantasy - - - 14 DOG'S EYE VIEW/Everything Fails.. 11 16 12 13 NATALIE MERCHANT/Carnival 14 18 16 18 MONTELL JORDAN/This Is How We Do It 20 17 12 8 MELISSA ETHERIDGES Want To...
29 18 15 15 SOPHIE B. HAWKINS/As | Lay Me Down - - 9 14 SMASHING PUMPKINS/1979 - 7 12 13 LISA LOEB/Do You Sieep? 21 21 19 18 TLC/Waterfalls - - 6 T CELINE DION/Because You Loved Me
22 20 15 15 BLUES TRAVELER/Run-Around 15 13 15 14 BUSH/Glycerine 11 15 14 12 SEAL/Kiss From A Rose - - - 18 2PAC F/DR. DRE/Calitornia Love - - - 5§ STING/Let Your Soui Be..
= - - 14 LA BOUCHE/Sweet Dreams 16 15 15 14 JANET JACKSON/Runaway 11 8 11 12 BLESSID UNION OF ./Let Me Be The One 19 18 19 18 SMASHING PUMPKINS/1979 - = - - BEATLES/Real Love
- 10 16 14 0ASIS/Wonderwalt 15 15 15 13 TLCWaterfails 26 31 27 12 GEORGE MICHAEL/Jesus To A Child 21 20 17 17 HOOTIE & BLOWFISH/Only Wanna Be... - - - - SPACEHOG/In The Meantime
= - - 14 REAL MCCOY/Run Away 14 16 16 12 BOYZ !l MEN/Thank You - 12 13 11 TOAD THE WET../Good Intentions 22 22 26 17 PLANET SOUL/Set U Free
18 17 16 14 ALL-4-ONE/l Can Love You .. 13 14 13 12 DIONNE FARRIS/| Know 9 11 13 11 SELENAA Could Fall In Love 26 20 16 16 COOLIO/Gangsta's Paradise
17 12 16 14 MARTIN PAGE/In The House.. 10 10 7 11 ENYA/Anywhere Is - - - B8 STING/Let Your Soul Be. 18 16 14 16 BIZARRE INC/I'm Gonna Get You
16 20 13 14 GROOVE THEORY/Tell Me 37 24 21 11 DEL AMITRI/Rolt To Me - - - 6 ACE OF BASE/Lucky Love 17 15 16 14 FUN FACTORY/l Wanna B With U
- 12 16 14 COLLECTIVE SOUL/The World | Know 14 13 12 11 SEALKiss From A Rose 7 12 11 4 SOUL ASYLUM/Promises Broken 18 16 16 14 REAL MCCOY/Another Night
12 12 15 13 DIANA KING/Shy Guy 13 15 13 11 ALL-4-ONEA Can Love You 17 17 16 14 BLUES TRAVELER/Run-Around
13 - 15 13 DIONNE FARRIS/I Know 37 34 24 10 GIN BLOSSOMS/Til | Hear tt. 19 19 18 14 CRYSTAL WATERS/100% Pure Love
V%’ /}M WBZZ/Pittsburgh KKFR/Phoenix WFLZ/Tampa WZJM/Cleveland M’X ’015 FM KWMX/Denver
412) 381-8100 602) 258-6161 {813) 839-9393 (216) 621-9566 P ic Mis (303) 321-0950
‘3{&_ _///—»—' E:lark)/(:lme s’arkgr/[)ouolas Harris/Kapugi Rodman/Eubanks Denersliest il Peake/Douglas/Cagle
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTATITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W oW W TW W IW W TW W W W TW IW W W TW W W W TW
61 64 62 64 MARIAH CAREY/One Sweet Day 40 47 61 62 BRANOY/Sittin’ Up In My... 62 53 52 71 LA BOUCHE/Be My Lover 40 43 47 53 GOO GOO DOLLS/Name 46 48 60 66 TOAD THE WET. /Good Intentions
45 59 57 59 COLLECTIVE SQUL/The World ) Know 27 34 46 60 MARIAH CAREY/Always Be My Baby 54 63 68 71 TONY RICH PROJECT/Nobody Knows 44 46 45 48 MAX-A-MILLION/Sexual Healing 63 67 66 B3 HOOTIE & BLOWFISHTime
61 60 63 58 GOO GOO DOLLS/Name 57 57 58 57 GROOVE THEORY/Tell Me 72 71 67 70 JOAN OSBORNE/One Of Us 23 36 39 48 BACKSTREET BOYS/We've Got It... 52 41 52 51 GOO GOO OOLLS/Name
60 62 56 49 HOOTIE & BLOWFISK/Time 60 60 57 52 MAX-A-MILLION/Sexual Healing 46 38 47 B4 FUN FACTORY/Take Your Chance 34 23 25 47 EVERYTHING BUT. /Missing 46 43 42 51 MELISSA ETHERIDGE Want To ..
24 28 30 46 WHITNEY HOUSTON/Exhale (Shoop...} 35 36 39 50 TONY RICH PROJECT/Nobody Knows 73 72 66 60 MARIAH CAREY/One Sweet Day 47 50 37 44 BLUES TRAVELER/Hook 44 41 54 S1 SEAUDon't Cry
26 32 38 43 TONY RICH PROJECT/Nobody Knows 40 46 44 42 DANCE HALL DIVASAt's All About Me 64 36 40 57 WHITNEY HOUSTON/Exhale {Shoop...) 31 34 31 44 LA BOUCHE/Be My Lover 49 36 37 47 SOPHIE B. HAWKINS/As | Lay Me Down
29 29 31 43 LA BOUCHE/Be My Lover 37 34 44 41 MONICA/Before You Walk... 49 74 56 56 EVERYTHING BUT./Missing 16 18 31 43 FUN FACTORY/l Wanna B With U 26 36 32 46 BLUES TRAVELER/Hook
57 59 57 42 OEEP BLUE SOMETHING/Breakfast At... 44 47 46 40 JON B/Pretty Girl 37 38 38 47 O0ASIS/Wonderwall 23 16 31 43 COOLIO/Gangsta's Paradise 54 56 53 45 BLUES TRAVELER/Run-Around
31 28 32 35 TAKE THAT/Back For Good 39 40 37 40 TINA MOORE/Never Gonna Let... 38 35 37 43 MADONNA/You'll See 14 14 18 43 ALANIS MORISSETTE/Ironic 34 47 43 45 EVERYTHING BUT. /Missing
38 37 36 35 JOAN OSBORNE/One Of Us 29 29 40 39 J'SON/Take A Look 43 45 46 41 DIANA KING/Shy Guy - - 21 37 JON B. & BABYFACE/Someone To Love 43 43 43 44 GREEN DAY/When ) Come Around
33 - - 35 TLC/Diggin' On You 20 31 38 38 BOYZ Il MEN/I Remember 35 37 37 41 JON B/Pretty Girl 13 11 11 33 DIANA KING/Shy Guy 54 64 49 44 MAOONNA/You'll See
20 24 25 33 OASIS/Wonderwall 25 26 38 38 OIANA KING/Ain't Nobody 30 39 51 39 NATALIE MERCHANT/Wonder 41 43 41 33 LL COOL J/Hey Lover 43 4% 41 43 UVE/Lightning Crashes
27 27 32 33 SOUL ASYLUM/Promises Broken 38 39 41 38 LA BOUCHE/Be My Lover 69 44 34 35 GOO GOO OOLLS/Name 30 34 42 32 TONY RICH PROJECT/Nobody Knows 52 59 48 43 NATALIE MERCHANT/Wonder
- 18 26 32 MELISSA ETHERIOGE/! Want To.. 35 39 25 37 JANET JACKSON/Twenty Foreplay 45 61 47 35 SEALOon't Cry 14 25 31 32 HOOTIE & BLOWFISH/Time 38 42 40 42 DAVE MATTHEWS BANO/Ants Marching
31 30 29 31 TLCAWaterfalls 53 52 37 32 MARIAH CAREY/One Sweet Oay 32 34 31 35 SMASHING PUMPKINS/1979 - 19 24 29 0ASIS/Wonderwall 39 40 41 41 COLLECTIVE SOUL/The World | Know
29 34 36 31 EVERYTHING BUT. /Missing 26 31 32 31 LL COOL JHey Lover 34 35 36 35 MONICA/Don't Take It... 15 16 18 29 2PAC F/OR. ORE/California Love 25 28 30 41 GIN BLOSSOMS/Foilow You Oown
27 29 31 29 MARIAH CAREY/Fantasy 22 24 22 30 DEBORAH COX/Who Oo U Love 18 32 32 34 COLLECTIVE SOUL/The World | Know 18 21 20 25 MONTELL JORDAN/This Is How We Do It 40 34 38 40 NATALIE MERCHANT/Carnival
- - 15 29 BLUES TRAVELER/Hook 30 32 28 29 LAD/Ridin' Low 16 23 30 29 2PAC F/DR. ORE/Calitornia Love 5 9 17 24 SEAL/Oon't Cry 60 60 60 36 MARIAH CAREY/One Sweet Oay
19 20 22 28 SMASHING PUMPKINS/1979 30 33 30 27 SOPHIE B. HAWKINS/As | Lay Me Down 32 32 39 29 TLC/Diggin' On You - 21 29 24 ACE OF BASE/Lucky Love 65 69 55 34 DEEP BLUE SOMETHING/Breakfast At..
27 27 26 27 PRESIOENTS OF./Lump - - - 26 SELENA/I'm Getting Used... 54 39 33 27 ALAMIS MORISSETTE/Hand In My.. - 19 21 24 GIN BLOSSOMS/Foltow You Oown 27 26 36 33 TONY RICH PROJECT/Nobody Knows
- 19 28 26 SOPHIE B. HAWKINS/Only Love 32 27 23 25 EVERYTHING BUT../Missing - - - 27 BRANDY/Sittin' Up In My. - 17 23 24 SOPHIE B. HAWKINS/Only Love. 24 18 23 33 OAVE MATTHEWS BAND/Satellite
24 23 27 25 ALANIS MORISSETTE/You Oughta Know 16 20 18 24 DEVONE'/Energy - - 23 26 ALANIS MORISSETTE/ironic 24 24 18 23 3T/Anything 22 21 21 24 ALANIS MORISSETTE/ Ironic