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IT’S A ‘NATIONAL BUY —
OR MAYBE IT’S NOT!

Was that Sears spot you heard on your
crosstown competitor a “national” buy —
or not? Revenue Development Systems
consuitant Laura Van Son explains how
to get “national” business through
local contacts.

Page 10

BUILDING A TOP 5 NAC
AND KEEPING IT THERE
Three top NAC programmers — KTWV/
L.A.’s Chris Brodie, WNUA/Chicago's Lee
Hansen, and KKSF/SF's Steve Feinstein
— tell what you need to take your station
to the top and stay there.

Page 62

CHR WNNK/MHARRISBURG, PA
KEEPS THE DOUGH ROLLING

Although WNNK-FM (Wink 104)/
Harrisburg, PA has seen three owners
in as many years, the CHR/Pop outlet
has held on to its No. 1 billing status.
How does the staff do it?
Page 22

Steve Swenson appointed
WTOP-AM/Washington VP/GM

Dave Donahue named
GM at WKIS-FM/Miami

" Tim Dukes becomes OM at
XTRA-FM (91X)/San Diego

“ Rock KNRX-FM/Denver flips
to a CHR/Rhythmic format; Mark
Feather now PD; sister KYBG-AM
goes sateilite Spanish

® ‘99.5 The Hawk’ debuts in Denver; Scott
Taylor appointed Dir./Programming &
Ops; Lois Todd now Format Mgr.

* Giant renamed Revolution; Missy
Worth named Sr. Creative Exec.
Page 3

CHR/POP

* EVERYTHING BUT THE GIRL Missing (Atiantic)
CHR/RHYTHMIC

* BRANDY Sittin’ Up In My Room (Arista)
URBAN

* BRANDY Sittin’ Up In My Room (Arista)
URBAN AC

® MARY J. BLIGE Not Gon’ Cry (Arista)

COUNTRY
* GARTH BROOKS The Beaches Of Cheyenne (Capitol)

NAC
* SPECIAL EFX Seduction (JVC)

HOT AC
* HOOTIE & THE BLOWFISH Time (Atlantic)

AC

* ROD STEWART So Far Away (Lava/Atiantic)

ACTIVE ROCK
* EVERCLEAR Santa Monica (Watch...) (Capitol)

ROCK
 SMASHING PUMPKINS 1979 (Virgin)

ALTERNATIVE
© ALANIS MORISSETTE ironic (Maverick/Reprise)

ADULT ALTERNATIVE
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Clear Channel Turns 61
B $140 million deal for U.S. Radio makes group

the largest numerically —

Clear Channel Communica-
tions took the lead in the “who’s
biggest” contest this week by
committing to buy U.S. Radio’s
18 stations for $140 miltion. The
deal will give Clear Channel a
total of 61 stations, the most of
any radio group.

The largest groups behind Clear
Channel are Jacor Communica-

Infinity Buys Granum, Unties McCord

W KKR exits radio with $410 million sale; McCord expected to pursue
more stations down the road; Infinity to sell Dallas FM

By Roy FurchcotT

R&R WASHINGTON BUREAU
our weeks ago at the RAB Marketing [ ead-
ership Conference in Dallas, the GSMs of
the 12-station Granum Communications

group asked President/CEO Herb McCord if

Rock WHTQ-FM & AC WMMO-FM.

The deal takes Infinity into Orlando and bol-
sters its existing positions in the other four mar-
kets. In fact, the deal puts Infinity over the sta-
tion limit in Dallas with six FMs; the current
allowable maximum is five.

the company would be sold by its
investment bankers, Kohlberg
Kravis Roberts.

Deal Details:

Infinity also announced on
Monday that Westwood One
Inc., which Infinity controls via

“I said KKR isn’t going to sell Infinity to own 45 a management agreement, has
this group unless we gat a huge stations in 15 markets | purchased Shadow Broadcast
premium on it,” recalled McCord. | , 1995 billings | Services for an undisclosed sum.

So unless [Infinity Broadcast- exceeded $460 mil. Shadow provides traffic, news,

ing President/CEQO] Mel Kar-
mazin calls and puts $300 or
$400 million on the table, we’re

* WW1 buys Shadow
Traffic in four cities

sports, and weather broadcasts on
a barter basis for about 250 TV
and radio stations in nine of the

not selling. The next day, Mel Top 20 markets.

called.” Infinity Broadcasting Under the terms of the agree-
On Monday (3/4), Karmazin market-by-market: ment, Westwood One buys Shad-

put $410 million on the table, plus See page 18 ow operations in New York, Los

working capital for a total of about
$425 million. He gets 12 stations in five markets:

* Atlanta: Gospel WAOK-AM & Urban
WVEE-FM

* Baltimore: Gospel WCAO-AM & Urban
WXYV-FM

* Boston: Adult Alternative WBOS-FM &
NAC WOAZ-FM

* Dallas-Ft. Worth: Gospel KHVN-AM, NAC
KOAI-FM & Urban AC KRBV.FM

Angeles, Philadelphia, and Chica-
go, and holds options to buy Shadow operations
in other cities.

Purchases Aplenty

Infinity’s acquisition of Granum comes a week
after Karmazin purchased the country’s domi-
nant transit advertising company, TDI World-
wide, for $300 million.

The Granum deal will be a straight stock pur-

© GIN BLOSSOMS Follow You Down (A&M)

NEWSSTAND PRICE $6.50

* Orlando: Nostalgia WHOO-AM, Classic

INFINITY/See Page 18

fancow-abunga!

“Whoever came up with the
idea of ‘less talk, more music’
n shot radio in
the foot,” says
WRCX/Chi-
€ago moming
drivetime
dominator
i Mancow
Muller.
“These sweat-
er-vested, tal-
entless rat-
bastard PDs
who gave us
liner cards turned on us.”

In an interview with the ring-
leader of Mancow’s Morning
Madhouse, R&R Rock Editor
Cyndee Maxwell uncovers
what’s cooking with one of the
“weeds who has grown through
the cracks.”

The interview begins on
Muller’s chosen page number: 69,

Mancow

CRS 27 A Rousing Success

By Lon HELTON
R&R COUNTRY EDITOR

NASHVILLE — A record-
setting crowd of 2257 radio
professionals, exhibitors,
sponsors, press, staff, and vol-
unteers crammed into the
Opryland Hotel last week
(2/28-3/2) for the 27th annual
Country Radio Seminar.

Besides the 50 panels, ses-
sions, and roundtable discus-
sions, the four-day event also
highlighted more than 30
seminar-affiliated perfor-
mances — plus over 100 oth-
ers that took place in suites
and off-site label showcases.

The convention was rather
quiet. Even the panel “Radio
And Records Meet In The
Middle — Again” was rela-

CRS SNAPSHOTS: Pages 8, 42, 44

k! 72
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tively subdued. There were no
“hot topics” that dominated
any of the sessions, which
ranged from “Managing Sales
For Profit” to “Making The
Internet Work For You.”

And it was only the “Town
Meeting” — featuring Chan-
cellor Broadcasting Region-
al VP George Toulas, EZ
Communications President

CRS/See Page 18

Great Big Gobs Of Grippin’, Grinnin’ Grammy Pix — Pages 3 & 19!

at least for now

tions with 52 stations and SFX
Broadcasting with 51 stations.
U.S. Radio is owned by Chair-
man/CEO Ragan Henry and
Blackstone Capital Partners.
The purchase wilt be a stock buy,
which carries some tax conse-
quences for Clear Channel. But
analysts are still calling the pur-

CLEAR CHANNEL/See Page 18

0’Keefe Now
Exec. VP/Ops
For Evergreen

Evergreen Media has tacked
on another nameplate in front of
its executive
suite: Kenneth
O’Keefe has
been named
Exec. VP/Op-
erations, where &
he will be re- |
sponsible for
operational
management
and strategic
planning and
development.

O’Keefe most recently was
Exec. VP/CFO for Pyramid
Communications, which Ever-
green acquired earlier this year in
a $306 million transaction.
O’Keefe and partner Richie Bals-
baugh were Pyramid principals
(along with Vestar Capital Part-
ners). He joined the company in
1983 as Director/Finance & Ac-
quisitions.

“As we look to the future, the
passage of the telecom bill ushers
in a new era of radio ownership,
creating new opportunities for
Evergreen in all of our markets,”

O0’KEEFE/See Page 8

O’Keefe

Kordus New GM At
Emmis’s KPWRAL.A.

KPWR (Power 106)/L.osAnge-
les GSM Marie Kordus has been
elevated to p
GM. She suc- g‘#
ceeds Emmis
Broadcasting
President
Doyle Rose,
who has presid-
ed over the
CHR/Rhyth-
mic station for
the past four §
years.

“I am so gx-
cited when I see talented people
like Marie move up the Emmis
ladder,” commented Emmis CEO
Jeff Smulyan. “Itis truly a well-
deserved promotion. This move
frees up Doyle Rose and [Emmis
Exec. VP] Rick Cammings to

XORDUS/See Page 8

Kordus
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"TOP Taps Swenson
For VP/GM Duties

Former WINS-AM/New York
Exec. Editor/PD Steve Swenson has
been named VP/
GM of Ever-
green Media
Corp. all-News
WTOP-AM/
Washington. He
replaces  Tom
McKinley, who
resigned last
week.

! “When itcomes
to all-News radio,
Steve is the best,”

said Evergreen President/COO Jim

de Castro. “Since the nation’s lead-
ers get their news from WTOP, it’s

a real challenge to run this opera-

tion. To have Steve take the reins

guarantees WTOP’s continuing
dominance of radio news in the cap-
ital.”

Swenson’s broadcasting career
began in 1980 at Group W all-News
KFWB-AM/LosAngeles, where he
held several news positions, includ-

Swenson

ing Asst. News Director. He joined |

WINS in 1985 as News Director.

“I'have a real love and passion for
all-News radio,” Swenson com-
mented. “It’s a format unique in its
ability to connect its audience to
their community and the world. I’'m
looking forward to working with
the professionals at WTOP in mak-
ing what is already Washington’s
leading radio news source even
stronger.”

Donahue Dons VP/
GM Title At Beasley
Country WKIS/Miami

WJHM/Orlando VP/GM Dave
Donahue has transferred to a simi-
lar post at Beasley Broadcasting’s
newly acquired WKIS-FM/Miami.
The Country outlet was previously
operated by Sunshine Wireless co-
owners Jeff Greenwald and Don
Cohen. WIHM, meanwhile, was
recently sold to OmniAmerica.

Beasley President/COO Simon T
told R&R, “While we’re very dis-
appointed that we had to exchange
Orlando to get the Miami stations
[WQAM-AM was also part of the
deal], we’re very happy that we can
keep Dave in this company. Since
WIJHM’s inception, it’s consistent-
ly been in the market’s top 5 in both
ratings and revenue. Dave has the
temperament and the passion to take
WKIS to the next level. Plus, he’s
glad to get back to Miami and work
with his old friend Greg Reed.”

Reed — who will oversee WQAM
— is VP/GM at Beasley’s WPOW/
Miami, where 10-year Beasley vet-
eran Donahue served as GSM be-
fore transferring to Orlando to
launch WIHM.

CIRCULATION:
NEWS DESK:
R&R ONLINE SERVICES:

ADVERTISING/SALES:

Arista-Crats

Arnista Records’ 10th annual pre-Grammy party drew music’s heaviest
hitters to the Beverly Hills Hotel the night before last week’s awards. Gath-
ered (I-r) are Arista President Clive Davis, Quincy Jones, Whitney Hous-
“ton, Bobby Brown, and Bonnie Raitt.

‘Denver Defections & Debuts!

|

l

B KQKS staff, format
go to crosstown 'NRX

Get out your
scorecards for
this one. In one of
the most convo-
luted format flip
scenarios ever,

B ‘The Hawk’ lands on
KVOD’s old frequency

Simultaneous with Classical |

KVOD/Denver’s move from 99.5
t0 92.5 — the dial position formerly
occupied by Country KZDG —
Tribune/Denver Radio’s “The
Hawk” debuted on the 99.5 frequen-

EXCL Com- cy last Monday (3/4) at 7pm.

munications The Hawk, which has applied for
switched Alterna- KKHK calls, plays core artists such
tive KNRX-FM/ as the Eagles, Fleetwood Mac, the

Denver to CHR/ 2 £

Rhythmic last 3 '
Feath

Wednesday (2/28) S

at 8pm and hired the entire staff —
including PD Mark Feather — from
crosstown CHR/Rhythmic KQKS
(KS104). But since the radio stations

Rolling Stones, Bruce Spring-
steen, Steely Dan, and the Wheo. It
reportedly will use the country’s first
all-digital transmitter.

Scott Taylor, Director/Program-
ming & Operations for Tribune/
Denver’s Nostalgia-Soft AC combo

are located under the same roof,

KNRX/See Page 7 '

KEZW-AM & KOSI-FM, has
HAWK/See Page 7

Giant Records Is Red

Giant Records has offi-
cially changed its name to
Revolution and has tapped
former Columbia Records
Sr. VP Missy Worth as Sr.
Creative Executive.

“The landscape of the
business has changed signif-
icantly since we started in
1990, said label owner/ §#
founder Irving Azoff. “Our &K
new name and new team
underscore our recognition
of those changes.”

*“The opportunity to create a label
from the ground up is phenomenally
exciting to me — as is working with
Irving,” said Worth, who oversees all
label operations. “The potential is

Worth

ubbed Revolution

| = Worth becomes label’s Sr. Creative Executive

1988 when she was MCA
{ Concerts Director/Talent
Acquisition Jim Guerinot’s
assistant. When Guerinot
departed, Azoff promoted
Worth to replace him. She
went on to become VP/Tal-
ent Acquisition for L.A’s
Universal Amphitheatre
and serve on the think-tank
responsible for launching
the Lollapalooza tour in
1991. In 1994, Worth ac-
cepted a post coordinating touring
and marketing strategies at Sony and
assumed her most recent post a year
later.

Giant acquired the name Revolu-
tion last year from Elektra Sr. VP/

unlimited and the possibilities are as-
l tonishing.”
| Worth first worked with Azoff in

GM Ron Laffitte, who owned a
Capitol imprint with the same name
in 1993-94.
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WMG’s Hootie-Nanny

After nabbing Grammys for Best New Artist and Best Pop Perfoimance
by a Duo or Group with Vocal, Hootie & The Blowfish celebrated at the
Wamer Music Group’s post-awards bash. Hanging at L.A.’s historic Am-
bassador Hotel are (I-r) the band’s Mark Bryan, Atlantic Group ca-Chair-
man/co-CEQ Val Azzoli, the band’s Soni and Dean Felber, Atlantic A&R
rep Tim Sommer, Atlantic Group co-Chairman/co-CEQ Ahmet Ertegun,
the band'’s Darius Rucker, Atlantic Records Sr. VP/GM Ron Shapiro, and
Hootie manager Rusty Harmon.

Seams T s e

Named OM At XTRA-FM/San Diego

Dukes

Jacor Alternative XTRA- achieved. I also wanted
FM (91X)/San Diego has someone who could work
tapped Tim Dukes as OM. with [PD] Mike Halloran
He most recently served as in creating a complete,
WEBN/Cincinnati’s PD. competitive station.”

“I hope to keep my home
address a complete mystery
to Tim,” joked 91X GM
Mike Glickenhaus. On a |
serious note, he added, “T’ve
been considering how to
approach the programming
department for some time. I

Dukes commented, “My
two years at WEBN have
spoiled me since it has such
rich heritage. I’'m lucky to
head into a similar market
position in San Diego at
91X.”

Prior to his stint at WEBN,

Dukes

wanted someone who could comple-
ment the essence of this station and
be an adjunct to the success we’ve

L Prone <>
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310-553-4330  310-203-9763
310-788-1675  310-553-4056
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Dukes was Asst. PD at WTFX/Lou-
isville and afternoon drive talent at
WFLZ/Tampa.
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Indecency Guidelines Are Indecently Overdue

[0 Two years have passed; FCC says broadcasters will have to wait longer

Nearly two years after a court settlement required the FCC
to give broadcasters clear indecency guidelines, there’s nary a

guideline in sight.

However, Mass Media Bureau
Chief Roy Stewart told R&R this
week that his bureau finished polish-
ing the guidelines a little more than a
week ago, and they could be out by
mid-April. He said the bureau sent
its final revision to the general coun-
sel’s office, which would pass it along
to the commissioners’ offices.

“We are going to give the [com-
missioners] one shot, then put [the
guidelines] out,” added Stewart.

Status Unconfirmed

Despite Stewart’s prediction, it
was impossible to confirm the sta-
tus of the guidelines even as they
were supposed to be in the general
counsel’s hands. That office told

R&R the guidelines were with the
commissioners. However, aides to
the commissioners said they had yet
to see them.

Yet other senior FCC officials told
R&R the guidelines are indeed forth-
coming. These sources said formu-
lation of the guidelines was delayed
while precedent-setting indecency
cases were being settled by the fed-
eral appeals court. The last of those
cases was completed several weeks
ago. David Siddall, Mass Media
Advisor to Commissioner Susan
Ness, predicted the guidelines would
be released sometime in March.

The genesis of the guidelines
evolved as part of a court agreement

two years ago in which Evergreen
Media Corp. agreed to dismiss its
claim that the FCC'’s indecency en-
forcement policies were unconstitu-
tional. In exchange, the agency
agreed to drop an indecency com-
plaint against Evergreen’s WLUP/
Chicago and issue specific guidance
on what types of material it consid-

ers to be indecent.

Evergreen has taken no steps to
see the court agreement enforced,
even though it says the guidelines
are a year overdue. “Evergreen has
no present plans to alert the court to
the status of the FCC’s compliance
with the court’s order,” said Latham
& Watkins lawyer Eric Bernthal,
who represents Evergreen. “Howev-
er, a broadcaster faced with a poten-
tial forfeiture from the FCC may

have a different view.”

NPR To Compete With Commercial Radio?

Rep. Jack Fields (R-TX) introduced legislation last week
to privatize public broadcasting — including public radio —
by creating a $1 billion trust fund and allowing public stations

to sell some advertising.

The bill would give the Corpo-
ration for Public Broadcasting
(CPB) a trust fund of up to $1 bil-
lion, which would be raised by auc-
tioning off 351 vacant non-commer-
cial television channels that could be
converted to commercial use. The
yearly earnings from the fund would
underwrite PBS and NPR affiliates.

The proposal requires that 25% of
CPB’s grants from the proposed trust
fund will go to NPR. CPB will be

allowed to give grants to more than
one radio station in a market.
Rising Resistance
Fields’s idea has already met re-
sistance from conservatives who
oppose the trust fund, budget bal-
ancers who want the money for bud-
get reduction, and liberals who want
a larger trust fund. NPR President/
CEO Delano Lewis has also voiced
opposition to the plan. Lewis recent-
ly told a House panel that he hates

the idea of commercializing NPR,
which, he added, needs more mon-
ey than the Fields proposal would

provide.

The bill originally set no adver-
tising limits on public stations.
However, the current version in-
cludes restrictions on commercial
messages that would probably keep
many mainstream ads off noncom-

mercial outlets.

Fields predicted that adding com-
mercial messages to public broad-
cast programming will be at the
heart of the opposition. “[Advertis-
ing] is part of what this battle is go-

ing to be about. I am ready for it.”

EARNINGS

Saga Communications Inc.
(AMEX: SGA) reported fourth-
quarter and year-end results,

fourth consecutive year.

The company had fourth-quarter
eamings of $705,000 (11 cents per
share) on revenue of $12.5 million,
compared to eamings of $647,000
(10 cents) on revenue of $12.6 mil-
lion for the same period the prior year.

Year-end earnings were $2.6
million (41 cents) on revenue of
$49.6 million, an increase over last
year's eamings of $2.3 million (36
cents) on revenue of $28.8 million.

The company said it reduced
debt to less than two times broad-
cast cash flow, which, it claims,
makes it one of the least-leveraged
publicly traded broadcast compa-
nies. Saga concentrates its owner-
ship in medium and small markets.

ulti-Market Radio Inc.

(Nasdaq: RDIOA) an-
nounced fourth-quarter and
year-end earnings, claiming a
214% increase in cash flow.

claiming record earnings for a

The company posted fourth-
quarter earnings of $439,915 (nine
cents) on revenue of $5.8 million,
compared to a loss of $300,505
(nine cents) on revenue of $2 mil-
lion for the same period the previ-
ous year.

Muiti-Market reported a year-end
loss of $1.6 million (48 cents) on
revenue of $18.2 million, compared
to a loss of $765,782 (25 cents) on
revenue of $7.1 million.

The company, which has
bought — or is in the process of
buying — 18 stations since the
start of 1995, said broadcast cash
flow grew to $7.2 million from last
year's $2.3 million.

M Century Inc. (Nasdaq:

TMCI) reported results for
first quarter fiscal 1996, which
ended December 31, 1995.

The company posted eamings of
$15,473 (one cent) on revenue of
$1.5 million, compared to a loss of
$110,000 (four cents) on revenue
of $2 million for the same period in
fiscal 1995.

Saga, Multi-Market Report Strong Year

The company said results were
depressed by a decline in sales of
its broadcast automation systems
because the account was handed
to new salespeople during a tradi-
tionally slow season.

Citicasters (Nasdagq: CITY),

which is in the process of be-
ing purchased by Jacor Commu-
nications Inc., announced fourth-
quarter and year-end resulits. The
company said results were not
comparable because it sold four
TV stations included in its 1994
report.

The company showed fourth-
quarter earnings of $4.5 million (21
cents) on revenue of $36.4 million,
compared to eamings of $14.8 mil-

" lion (67 cents) on revenue of $37.3
million for the same quarter the pri-
or year.

Radio revenue was $19.3 mil-
lion in 1995’s fourth quarter, com-
pared to $17.3 million for fourth
quarter 1994,

Continued on Page 7
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BUSINESS BRIEF.

Broadcast Leaders Meet Reguiators And Lobbyists

egional broadcasting leaders were in DC last week for the NAB

State Leadership Conference, where they were briefed on tele-
communications changes and legislative issues facing broadcasters.
Among the hot topics discussed in private meetings were possibie leg-
islative proposals to lessen tax deductions on advertising and require
warnings with alcohol advertising, the return of the Fairness Doctrine,
and a proposed requirement that stations provide free time for political
advertising.

In one of the public sessions, FCC Mass Media Chief Roy Stewart
informed the crowd of several new or pending decisions facing the Com-
mission. One, a rulemaking on satellite radio services, will be out in about
three months. He said that while the commissioners were sensitive to the
competitive trouble the NAB has claimed the new service will bring on
broadcasters, “itis very difficult for the Commission to stop technology.”

Stewart also told the crowd that a rulemaking to loosen the EEO re-
porting requirements woulid not exempt stations with fewer than 10 em-
ployees. While stations with fewer than four employees will probably re-
main exempt, those with less than 10 would stilt have to file, albeit through
a less rigorous process than larger stations. “We are not proposing an
exemption, but relief,” he said.

In other news, Stewart announced that Audio Services Division acting
Chief Linda Blair will become Chief, unless blocked by the commission-
ers, who are expected to approve the recommendation. Biair will perma-
nently fill the void left by Larry Eads, who exited the agency about six
months ago to start a consulting business.

WKRQ Errs In Airing Henley

C iticasters’ WKRQ-FM/Cincinnati received a letter from the FCC
admonishing the station for airing a telephone conversation with
singer Don Henley before getting his permission.

'KRQ personalities called Henley last April to thank him for compli-
mentary comments he made about the station at a concert. Henley com-
plained he was never informed that the conversation was going to be broad-
cast, and that, had he known, he would have stopped talking to the jocks.

After listening to the tape, the FCC agreed with Citicasters that Henley
had been told he was on the air, but not until after his voice had been
recorded. “Individuals have a right to prior notice even if it involved re-
cording and broadcasting only one word. You are hereby admonished for
this rule violation,” said the letter from FCC Complaints and Investiga-
tions Branch Chief Norman Goldstein.

Interep Signs Deal With Entercom

Interep Radio Store has signed an exclusive, long-term agreement
with Entercom to provide national advertising sales representa-
tion for the group’s 11 stations in six markets.

The agreement consolidates national sales for Entercom under the In-
terep umbrelia. Previously the group's stations had been represented by
Interep’s D&R Radio, Katz Radio Group, and CBS Radio Reps. “It is
very gratifying to see D&R rewarded for their superb performance in rep-
resenting four of Entercom’s stations,” said Interep President Les Gold-
berg. Entercom marks the third major exclusive group representation
agreement signed by Interep since January 1. Clear Channel was the
first, followed by Keymarket Radio stations.

EZ Names EEO Coordinator

Z Communications has named Glenise Cloudy as National

Equal Employment Opportunity Coordinator. EZ, which has EEO
coordinators in each of its eight markets, is the first radio group in the
country to create such a post at the national level.

Cloudy will continue to serve as Research Director at EZ's KSD-AM &
FM & KYKY-FM/St. Louis. As EEO Coordinator, she is responsible for
coordinating the EEO efforts of the individual stations and redesigning the
corporate EEO program.

*We're finding that we need to reach out in a different way. The tradi-
tional ways of finding the best people are not necessarily the best,” said
KSD-AM & FM & KYKY VP/GM Karen Carroll. “We are trying to expand
the number and diversity of the applicants ... and get more people to see
radio as a profession.”

Vegas Market A Good Bet
L as Vegas is projected to be the fastest-growing radio market through
1999 according to research by BIA Publications. The analysts pre-

dict an average growth rate of 6% for radio throughout the industry, while
Las Vegas weighed in at 7.7%. Other markets above 7% include:

Atlanta 7.6% | Raleigh 7.4% Nashville 7.0%
Charlotte 7.5% Denver 71% Portland 7.0%
Aqstin 7.5% Houston 71% Albuquerque 7.0%
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What A Difference A Chance Makes!

£ o

Y.E.S. TO JOBS Interns 1987

Look where they are now!

Racquel Caldwell - Real Estate Administrator
Jai Cannon * Independent Producer/Owner, Oktav Productions & Studio
José Castellon - Assistant Engineer, A&M Studios
Marsha Cole - Program Coordinator, Y.E.S. TO JOBS
Kisha Cravin « Administrative Services Manager, Perspective Records
Morgan Fouch * Account Coordinator, Burrell Communications Group
Sergio Gonzales - Assistant Data Processing Production Manager, WEA
Stan Kurianski *+ Owner/Commercial Artist, Stan Kurianski Advertising & Design
Heidi Othmer « Promotions Director, KLAX FM & KXED AM Los Angeles
Eric Reed ° Jazz Pianist, Impulse! Records
James Staten © Field Director, Rock the Vote
Derrick Wade - Business and Legal Affairs Assistant, Hanna Barbera

“People Can’t Be What They Don’t Know Exists”

To give a chance to a 16-18 year old minority, high-school student, contact:
Y.E.S. TO JOBS ¢ JALEESA HAZZARD » 213 ¢ 469 ¢ 2411 x3598

0
Anniversary

YoEe§

To Jobs

= —e——AAAAE-S A CKICaNradichistionscom - -
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DEALS OF THE WEEK

© Granum Communications Corp $410 million
o WADK-AM & WVEE-FM/Atianta

"M/Boston
© KHVN-AM, KOAI-FM & KRBV-FM/Dalias
o WHOO-AM, WHTQ-FM &

* US Radio Inc. $140 million

FESE s s

1996 DEALS TO DATE TRANSACTIONS AT A GLANCE

Dollars To Date:

This Week’s Action:

o KHEY-AM & FM & KPRR-FM/EI Paso
FM/Mouston

* KJOJ-AM &

© KDDKX-FM & KMJX-FM/Little Rock
© WDIA-AM & WHRK-FM/Momphis
° WNKV-FM/MiIwaukeo

o WSVY-AM & FM, WICD-FM & WOTW1-FMyMorfolk

o WNND-FM & WOOK-FM/Ralelgh

o WRAW-AM & WRFY-FM/Razding, PA

TRANSACTIONS

Stations Traded This Year:

Stations Traded This Week:

RADIO BUSINESS

AR R S S

$2,006,636,376
(Last Year: $620,609,967)

$653,709,127

(Last Year: $88,606,220)

182

(Last Year: 175)

4

(Last Year: 21)

Infinity Grabs Granum
In $410 Million Megadeal

[ After buying U.S. Radio, Clear Channel jumps into lead with 61 stations
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Granum Communications
Corp.

PRICE: $410 million

TERMS: Duopoly deal; stock sale for
cash

BUYER: Infinity Broadcasting Corp.,
headed by President/CEO Mel Kar-
mazin. It owns 34 other stations.
SELLER: Granum Communications
Corp., headed by President/CEO Herb
McCord

WAOK-AM & WVEE-FM/
Atlanta

FREQUENCY: 1380 kHz; 103.3 MHz
POWER: 5kw day/4.2kw night; 100kw
at 1020 feet

FORMAT: Gospel; Urban

WCAO-AM & WXYV-FM/

Baltimore

FREQUENCY: 600 kHz; 102.7 MHz
POWER: Skw; 50kw at 436 feet
FORMAT: Gospel; Urban

WBOS-FM & WOAZ-FW/
Boston

FREQUENCY: 92.9 MHz; 99.5 MHz
POWER: 8.8kw at 1152 feet; 32kw at
1670 feet

FORMAT: AC; NAC

KHVN-AM, KOAI-FM &
KRBV-FM/Dallas

FREQUENCY: 1240 kHz; 107.5 MHz;
100.3 MHz

POWER: 1kw; 25kw at 1647 feet; 98.3
MHz at 1670 feet

FORMAT: Religious; NAC; Urban

WHOO-AM, WHTQ-FM &

WMMO-FM/Orlando
FREQUENCY: 990 kHz; 96.5 MHz;
98.9 MHz

POWER: 50kw day/5kw night; 100kw
at 1598 feet; 38kw at 440 feet
FORMAT: Nostalgia; Rock; AC

US Radio Inc.

PRICE: $140 million

TERMS: Duopoly deal; stock sale for
cash

BUYER: Clear Channel Communica-
tions Inc., headed by President/CEO
Lowry Mays. It owns 43 other U.S. ra-
dio stations, 16 U.S. television stations,
and eight radio stations in Australia.

SELLER: U.S. Radio Inc., headed by |

Chairman/CEO Ragan Henry

KHEY-AM & FM & KPRR-
FM/EI Paso

FREQUENCY: 690 kHz; 96.3 MHz;
102.1 MHz

POWER: 10kw; 88kw at 1391 feet;

100kw at 1191 feet
FORMAT: Oldies; Country; CHR

KJOJ-AM & FM/Houston
FREQUENCY: 880 kHz; 103.3 MHz
POWER: 10kw day/1kw night; 100kw
at 994 feet

FORMAT: Religious; Religious

KDDK-FM & KMJX-FM/Little
Rock

FREQUENCY: 100.3 MHz; 105.1 MHz
POWER: 82.9kw at 1053 feet; 79%w
at 1053 feet

FORMAT: Country; Classic Rock

WDIA-AM & WHRK-FM/
Memphis

FREQUENCY: 1070 kHz; 97.1 MHz
POWER: 50kw day/5kw night; 100kw
at 532 feet

FORMAT: Urban; Urban

WKKV-FM/Milwaukee
FREQUENCY:100.7 MHz
POWER: 50kw at 499 feet
FORMAT: Urban

WSVY-AM & FM, WJCD-FM
& WOWI-FM/Norfolk
FREQUENCY: 1350 kHz; 107.7 MHz;
105.3 MHz; 102.9 MHz

POWER: 5kw; 5.2kw at 328 feet; 50kw

R S S S s e s

® WSRF-AM & WSHE-FM/Miami $57.5 million

® WFRX-AM & FM/West Frankdfort, IL $285,000
® KSGS-AM & KMJZ-FMMinneapolis $22 million
® WAYV-FMWAtlantic City, NJ $3.1 million

°* WJDM-AMEIlizabeth, NJ $11.5 million

® WTKO-AM & WQNY-FMAthaca, NY $2.1 million

| POWER: 7.9kw at 577 feet; 100kw at

® WENZ-FM/Cleveland $6 million

* WRRO-AM/Warren, OH $35,000

® WTTC-AM & FM/Towanda, PA $175,000
® WBCR-AM/Aloca, TN $114,127 for 75%
® KRTX-FM/Galveston $900,000

at 499 feet; 50kw at 469 feet
FORMAT: Urban; Urban; NAC; Urban

WNND-FM & WQQK-FM/

Raleigh
FREQUENCY: 103.9 MHz; 97.5 MHz

981 feet
FORMAT: NAC; Urban

WRAW-AM & WRFY-FMW/
Reading, PA

FREQUENCY: 1340 kHz; 102.5 MHz
POWER: 1kw; 19kw at 807 feet
FORMAT: Nostalgia; CHR

e e e
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WSRF-AM & WSHE-FM/

Miami

PRICE: $57.5 million
TERMS: Duopoly deal; terms not avail-
able at presstime

BUYER: TK Communications, head-
ed by President John Tenaglia
SELLER: Paxson Communications,
headed by Chairman/CEO Lowell Pax-
son. It owns 18 other stations, includ-
ing WFTL-AM, WINZ-AM, WLVE-FM
& WZTA-FM/Miami.

FREQUENCY: 1580 kHz; 103.5 MHz
POWER: 10kw day/S5kw night; 100kw
at 1007 feet

FORMAT: Ethnic; Adult Alternative
BROKER: Paul Leonard of Star Me-
dia Group

WFRX-AM & FM/West
Frankfort

PRICE: $285,000

TERMS: Duopoly deal; asset sale for |
cash !

| BUYER: Dennis Doelitzsch. He has

interests in WDDD-AM/Johnston
City, IL; WDDD-FM/Marion, IL; and
WVZA-FM/Herrin, IL. Phone: (618)
997-8123

SELLER: Pyramid Radio and Tele-
vision Broadcasting Co. Inc. Phone:
(618) 932-6615

FREQUENCY: 1300 kHz; 97.7 MHz

POWER: 1kw day/60 watts night; 3kw
at 164 feet

FORMAT: NAC; NAC

i e
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KSGS-AM & KMJZ-FM/
Minneapolis

PRICE: $22 million

TERMS: Cash

BUYER: Nationwide Communica-
tions Inc., headed by President Steve
Berger. It owns 10 other stations.
SELLER: Park Communications
Inc., headed by President Wright
Thomas

FREQUENCY: 950 kHZ; 104.1 MHz
POWER: tkw; 92kw at 1070 feet
FORMAT: Oldies; NAC

BROKER: Charles Giddens and
Brian Cobb of Media Venture Part-
ners and Gary Stevens of Gary
Stevens & Co.

WAYV-FM/Atlantic City
PRICE: $3.1 million

TERMS: Cash

BUYER: Equity Communications
L.P,, headed by Stephen Gormley

Continued on Page 7

©1996 Broadcast Electronics, Inc.

“6. Call today for information of

217-224-9800, or contact us now on the World Wide Web at
http://www.bdcast.com, e-mail future@bdcast.com.
See AudioVAULT at NAB '968, Las Vegas, Booth #2601

Radio- Digital
Storage System

B free demo kit at

You need tight sound. It's what'’s
expected and what your station needs to
stay on top. Broadcast Electronics’
AudioVAULT® is in your future. Its
“grab-'em-as-you-need-'em” random
access is at use in more stations than
any other system. And for good reason.
Your on-air staff will find the Windows™-
based AudioVAULT as easy to use as a
cart machine. It will grow as vour
operation grows. As for what it does for
your sound... let’s just say you'll never
‘be this tight, ever.

E’BROADCAST
ELECTRONICS, INC.

WORLD LEADER IN RADIO BROADCAST TECHNOLOGY

4100 N. 24th Street/P.0. Box 3606/Quincy, IL 62305-3606/(217)224-9600/Fax: (217)224-9607
Internet: www.bdcast.com/E-Mail' bdcasi @bdcast.com

Windows™is a trademark of Microsoft

WWW-amerecanradrohtstory-com
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TRANSACTIONS

Continued from Page 6

and Gary Fisher

SELLER: Osborn Comunications
Corp., headed by President Frank
Osborn. It owns 15 other stations.
FREQUENCY: 95.1 MHz

POWER: 50kw at 331 feet

FORMAT: AC

WJDM-AM/Elizabeth

PRICE: $11.5 million

TERMS: Stock sale for $10 million
cash and a $1.5 million non-compete
and consulting agreement

BUYER: Children’s Broadcasting
Corp., headed by President Christo-
pher Dahl. it owns eight other stations.
Phone: (612) 338-3300

SELLER: John Quinn, selling Radio
Elizabeth Inc. Phone: (908) 965-1530
FREQUENCY: 1530 kHz

POWER: 1kw

FORMAT: Children's

COMMENT: The station has temporary
authority to operate on the AM expand-
ed band at 1660 kHz.

WTKO-AM & WQNY-FM/

ithaca

PRICE: $2.1 million

TERMS: Duopoly deal; cash
BUYER: Eagle Il Broadcasting
Corp., headed by President Kenneth
Cowan. it owns WHCU-AM & WYXL-
FM/ithaca

SELLER: Gilmore Communications
Inc., headed by President James
Gilmore il

FREQUENCY: 1470 kHz; 103.7 MHz
POWER: 5kw day/1kw night; S5kw at
876 feet

FORMAT: News/Talk; Classic Rock

BROKER: Tony Rizzo of Blackburn |

& Co.

WENZ-FM/Cleveland

PRICE: $6 million

TERMS: Cash

BUYER: Clear Channel Communi-
cations, headed by President/CEO
Lowry Mays. It owns 44 other stations
and 10 television stations.

SELLER: Ardman Broadcasting

Corp., headed by President Myer
Feldman. It owns four other stations.
FREQUENCY: 107.9 MHz

POWER: 15.9kw at 892 feet
FORMAT: Altemative

BROKER: Bruce Houston of Black-
burn & Co.

WRRO-AM/Warren

PRICE: $35,000

TERMS: Asset sale for cash

BUYER: Star Communications Inc.,
headed by President Phillip Levine.
Phone: (216) 831-2680

SELLER: Robin Best and Lyle Will-
iams. Phone: (216) 533-5694
FREQUENCY: 1440 kHz

POWER: Skw

FORMAT: Talk

annevivanis j

WTTC-AM & FM/Towanda
PRICE: $175,000

TERMS: Stock sale for cash
BUYER: Wats Broadcasting Inc.,
headed by President C.C. Carver Jr.
It owns WATS-AM/Sayre, PA and
WAVR-FM/Waverly, NY. Phone: (717)
888-7745

SELLER: Twin Tier Broadcasting
Inc., owned by Michael and Ann De-
sisti. Phone: (717) 888-2352
FREQUENCY: 1550 kHz; 95.3 MHz
POWER: 500w; 3kw at 125 feet
FORMAT: AC; AC

WBCR-AM/Aloca

PRICE: $114,127 for 75%

TERMS: Stock sale for $62,500 cash
and assumption of approximately
$51,627 in debt

BUYER: Harry Grothjahn, acquiring
a 51% interest in Blount County
Broadcasting Corp., and Freida
Grothjahn, acquiring a 24% interest.
Phone: (423) 983-0890

SELLER: James Ledford, selling his
75% interest in Blount County Broad-
casting Corp. Phone: (423) 983-0890
FREQUENCY: 1470 kHz

POWER: 1kw day/105 watts night
FORMAT: News/Talk

KRTX-FM/Galveston

PRICE: $900,000

TERMS: Asset sale for cash
BUYER: Tichenor Media System
Inc., headed by President McHenry
Tichenor Jr. it owns 14 other stations,
including KLAT-AM, KMPQ-AM &
KLTN-FM/Houston.

SELLER: Adrienne Davis Revocable
Trust, headed by Trustee Irvin Davis.
Phone: (314) 862-7800
FREQUENCY: 104.9 MHz

POWER: 1.9kw at 404 feet
FORMAT: AC

EARNINGS

Continued trom Page 6

The company reported year-end
1995 earnings of $14.3 million (68
cents) on revenue of $136.4 million,
compared to 1994 earnings of $63
million ($2.55) on revenue of $197
million.

Total 1995 radio revenue was
$74.8 million, compared to $66.3
million the previous year.

V iacom (AMEX: VIAand VIAB)
reported a fourth- quaner loss
of $10.5 million (three cents) on
revenue of $3 billion, compared to

Saga, Multi-Market
Report Strong Year

a loss of $65.2 million (18 cents)
on revenue of $2.7 billion for the
same period in 1994,

Year-end 1995 results showed
earnings of $162.5 million (43
cents) on revenue of $11.6 billion,
compared to eamings of $14.6 mil-
liecn (seven cents) on revenue of
$7.3 billion for 1994.

Viacom’s radio revenues in-
creased 12% over the previous
year. Broadcasting increases were
led by MTV Networks, particularly

. by the Nickelodeon/Nick At Nite
cable channel.

KNRX

Continued from Page 3

“most of the staff didn’teven change

offices.

KNRX has applied to bccome
KJMN (Jam’n 92.1 FM), and
Spanish sister station KYBG-AM
is seeking new calls KMXA.
Former KCVR-AM & KWIN-
FM/Stockton President/owner and
WLIT/Chicago VP/GM Mike
Murphy has been tapped as GM
for newly formed EXCL’s two
properties.

The en masse exit from KQKS
adds a bizarre twist in an already
strange situation. EXCL has been
operating KYBG & KNRX under
an LMA pending the closing of a
$7.7 million deal to purchase
them from Century Broadcast-
ing. In turn, Century has been
operating KQKS for nearly three
years under an LMA with owner
Western Cities Broadcasting.
The LMA was set to expire on
March 31.

After March 31, Western Cities
is expected to either operate KQKS
itself or set up an LMA with an-
other company. R&R has learned
that EXCL, when it bought the Cen-
tury stations, had hoped to sign a
new LMA to keep control of
KQKS. But after those efforts were
unsuccessful (sources close to the
negotiations said Western Cities
was looking to double the LMA’s

price), EXCL decided to move
KQKS’s format to KNRX, along
with théstaffers, whose fates were
unknown past the LMA’s expiration
date. Western Cities GM Mark
Stevens declined to comment on
the situation.

According to Murphy, “After
learning of the significant LMA fee
increase, we carefully analyzed our
options. While KNRX won critical
success, the station’s narrow target
made it only a break-even opera-
tion financially. On the other hand,
[KQKS’s] CHR formar has enjoyed
excellent ratings and revenues, and
Mark Feather has engineered ter-
rific growth in the past six months.

“We're going to take all of the
things that made KQKS successful
— add the best CHR minds in the
business, an improved technical fa-
cility, and an innovative marketing
plan — and get huge ratings!”

Current KQKS GM Fritz Stah-
mer said his station will maintain
its current format with “the exact
same music and rotations.” He add-
ed that after the Century LMA ends
(and assuming that no LMA part-
ner steps up before March 31),
Western Cities plans to continue
with the same format. As for his
plans, 15-year Denver vet Stahmer
said, “I’m going to stay with Cen-
tury until this sale is dane. I’ve had
numerous conversations with oth-
er broadcasters and plan to stay in
the market.”

Continued from Page 3

added similar duties for the Hawk;
former KBCO/Denver Asst. PD
Lois Todd has been appointed For-
mat Manager.

For The Record

Last week's 1996 Deals to Date
nd Dollars to Date figures were
misstated. This week’s Deals and
Doliars to Date totais reflect the
correct numbers.

Taylor noted, “Our in-depth re-
search convincingly showed that
Denver listeners are looking for a
fresh rock ’n’ roll approach.”

According to VP/GM David Ju-
ris, “We’ ve assembled Dienver’s fin-
est staff and are commutted to pro-
viding the highest level of service
to listeners and advertisers.”

The Hawk’s airstaff includes:

¢ Dan Mitchell, 5-9am

¢ Asst. Production Director Rich

Hudson, 9am-noon

¢ Lois Todd, noon-3pm

¢ Bob LaBorde, 3-7pm

¢ Marty Lenz, 7pm-midnight

¢ Melissa Morgan, overnights

CD MAILERS & STATION MAGAZINES

WAY COOLER AND

| EXPENSIVE THAN CASSETTES

e Up to 75 minutes

e Custom designed for your station

e All formats available
e /|n Homes for*1% -

s2%each

LESS

e No boilerplate

e No syndication

Includes
Postage

e All formats available

Database Marketing * SuperlLists™ » Direct Mail « Cassette Mailers
Posters ¢ Cards » Mascots * Graphic Design * and more!

Superlists™ are made up of actives in your ZIP-SCFs who have purchased
a CD or cassette within the last six months — in your format!

CusToM PUBLISHING AND MARKETING GROUP, INC.

P.O. Box 1150 ¢ JUPITER, FL 33468-1150 ¢ Fax (407) 743-7842

(407) 743-0548

e O L o A e a i oot o L oo

1995 CPM Group, inc

COMPLETELY CUSTOMIZED S°UNDCHECK1
AND LOCALIZED

Build Cume ...
| Increase TSL ...

Be the envy of the other stations!
R S e STy
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Persigehl Leaps To
KVRY/Phoenix PD

Hot AC WKEE-FM/Hunting-
ton, WV PD Dan Persigehl has
made the programming leap of the
week — from market No. 139 to No.
20 — as he becomes PD at KVRY/
Phoenix. He succeeds Steve Elliott,
who departs the Nationwide Com-
munications station.

Although KVRY is currently Hot
AC, rumors of a format change may
become fact as early as next week.

“Dan was the best candidate for
the job,” GM Paul Talbot told
R&R. “He’s a terrific guy, is highly
skilled, and we're both on the same
wavelength.”

Persigehl had been at WKEE for
approximately seven years.

ABG Set To Unveil
Alternative Format
For Adult Audience

On March 25, ABC Radio Net-
works will debut a new 24-hour for-
mat geared towards upper-demo
rock 'n’ rollers.

Called “MR-35,” or Modern
Rock for Adults, the format will tar-
get the 35-year-old male and female
Alternative listener with classic
songs from the late *70s and "80s to
current music with upper-end ap-
peal. Featured artists will include the
Police, R.E.M., the Clash, and Na-
talie Merchant, among others.

ABC Sr. VP/Programming Rob-
ert Hall said MR-35 satisfies adult
listeners to Alternative radio sta-
tions “that face a growing crisis. As
they are developing into stations
with mainstream ratings, they must
play the cutting-edge artists and
new music to keep their edge. The
30-t0-40-year-olds listening to
these stations want more of their

favorite oldies and the currents that |

fit their adult tastes.”

Consultant Ted Bolton did the
research for the format, the first
fulltime offering from ABC in three
years.

| Far The Love Of Gauntry Radm
|
l

The Country Radio Seminar drew a slew of country stars, afflllates and
execs to Nashville recently. Pictured in the ABC Radio Networks suite are
(I-r) “American Country Countdown” host Bob Kingsiey, artist Neal Mc-
Coy, R&R Country Editor Lon Helton, and magician David McGee. More

CRS photos begin on page 42.
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Milwaukee Rocker WOFM Flips To NAC

Longtime Shamrock Communications Rock station WQFM/Milwau-
kee flipped to NAC last Friday (3/1) immediately after Jonathon Brand-
meier’s momning show. New call letters are pending approval.

“We’re committed to serving as large a listener audience as we can,”
GM Raymeond Cal commented. “When it became clear that we were not
performing well in Rock, we looked at the biggest opportunity available
in Milwaukee. We found a large unserved audience for smooth jazz.

“With our strong signal that covers the entire metro area — and the
commitment our company is willing to make to relaunch the radio sta-

tion with advertising and promotions — we felt NAC was the perfect

| format for us.”

Although Cal is actively seeking a PD, he said the airstaff has been

ture 1s not slated to be involved.

invited to stay. The station may be consulted, but Broadcast Architec-

*

Flelds

WKKV’s Fields Now Blue Chip Recruit

Tony Fields, PD/morning man at WKKV/Milwaukee
and VP/Broadcast Operations for parent UNC Media,
has joined Blue Chip Broadcasting as VP/Broadcast Op-
& | erations. In his new job, he’ll oversee programming at

4 Blue Chip’s WGZB-FM & WLSY-FM/Louisville and
WIZF/Cincinnati as well as develop programming strat-
egies for future acquisitions.

Blue Chip President/CEO Ross Love commented,
“We're extremely pleased to bring someone of Tony’s
caliber into the company. This represents another step in
building a high-performance organization by attracting
the top professionals in Urban radio. Tony’s built an 1n-
credible reputation as an on-air personality and program-

mer who delivers major ratings growth.”

Before arriving at WKKY, Fields was National PD for Willis Broad-

casting, PD at WBLZ/Cincinnati and WJYL/Louisville, and morning man

at KSOL/San Francisco.

O0’Keefe
Continued from Page 1

remarked Evergreen Chairman/CEO
Scott Ginsburg. “To favorably po-
sition our group in this environment,
we continue to seek the best man-
agement in the industry, and execu-
tives like Ken add the necessary ca-
pacity to allow us to further expand.”

Added Evergreen President/COO

Jim de Castro: “Having played a
leading role in the development of
Pyramid, Ken’s experience is con-
sistent with Evergreen’s emphasis on
financial growth through acquisi-
tions, adept station management,
and improving audience share.”
“Evergreen has established itself
as one of the nation’s premier radio
broadcasting operators,” O’Keefe

said. “I believe we share a common
view of the industry landscape, ac-
quisition opportunities, and station

management needs, and I am excit- |

ed to participate in and contribute
to Evergreen’s future.”

Before joining Pyramid, O’Keefe
was a banker, most recently with
State Street Bank and Trust in
Boston.

Kordus
Continued from Page 1

concentrate on other Emmis stations
as well as prepare Emmis for a year
of continued expansion.”

Rose commented, “Marie has
done an outstanding job for the
station and the company. She’s a
very bright and devoted individu-
al, is well-prepared for this posi-

tion, and has been the key to the
station’s success.”

“This is truly an honor, a dream
come true, and a great opportunity
to advance my career,” said Kordus.
“Working with some of the most
exceptional people like PD Michelle
Mercer, MD Bruce St. James, and
Promotions Director John Boyle
can only mean a winning team.
Doyle Rose and all the Emmis ex-

ecutives have demonstrated out-
standing leadership skills and con-
fidence in me — I welcome the op-
portunity to give back.”

Kordus has been with KPWR for
the past 11 years, serving as GSM,
LSM, andAE. Prior to that, she held
the AE posts at KMGX/L.A. and
WISN-TV/Milwaukee. She began
her career at WOKY-AM &
WMIL-FM/Milwaukee.

WYWWoamericanrorostory.com
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Froelich Flocks To WWRL/NY As GSM

Former WBLS/New York GSM Bill Froelich has accepted a similar
position at crosstown WWRL-AM,

“Bill's experience and expertise will help the station advance in a high-
ly competitive marketplace,” said WWRL President/GM Adriane Gaines.
“He will create innovative sales and research strategies to boister WWRL's
‘Urban Inspirational’ format.”

Froelich, who has been VP/Sales at both Interep and the Christal
Radio, remarked, “WWRL is sending a message in the metro market —
one that is overlooked and underutilized by the advertising community of
New York. WWRL is beneficial not only to listeners, but to advertisers
who want to see their ads run in a positive environment.”

Viacom Vet Kaake Creates Consulting Firm

iacom Broadcasting VP/Programming Bob Kaake has formed
Bob Kaake Radio Strategies Inc. as a new consulting firm.
“Just what the industry needs — another consultant!” joked Kaake.

“Yet, in this age of ‘oligopoly,’ it may be just what [7% %
the beleaguered GM needs. Duopoly made iteven |
harder to keep track of the programming depart- |
ment. And now that the telecom bill has passed,
who's taking the time to expose their programmers
to new ideas? It's becoming almost impossibie for
the GMs to keep up.”

A 10-year Viacom veteran, he served as PD at the
company's WLTVDetroit and WRVR-AM & FM/Mem-
phis. His other programming experience includes |
WSPA-AM/Greenville-Spartanburg; WKTM-FM/
Charleston, SC; and WBET-AM & WCAV-FM/
Brockton, MA.

Marince Moves To M[TECH] As VP/Product Dev.

Former WWSW-AM & FM (3WS)/Pittsburgh OM/PD Gary Marince
has been appointed VP/Product Development for Media Market-
ing Technologies (M[TECH]), a division of Arbitron. In his position,
Marince will develop sales- and marketing-related computer software
designed for radio stations.

“With a background in programming, computer software development,
and broadcast engineering, Gary is a perfect fit for M[TECH],” said COO
Kirk Stirland. “He has terrific ‘real world' radio experience and has al-
ways been ahead of the game with his approach to ratings methodology.
He’s brimming with great ideas and will help us get even closer with the
world in which our clients compete.”

Prior to his most recent post, Marince served as Chief Engineer for
3WS. He was Chief Engineer for crosstown Rock WDVE-FM from 1981
to 1987 and Broadcast Engineer for Cincinnati-based Taft Broadcast-
ing between 1977-81.

Opry Veteran Minnie Pearl Dies At 83

omic Minnie Pearl, one of the country’s

most beloved entertainers, died Monday
(3/4) at Nashville’s Centennial Medical Center after
suffering a stroke on February 25. She was 83.

Her legions of fans knew her as the spinster from
the mythical town of Grinder’s Switch, TN. With a
tacky straw hat adorned with flowers and a $1.98
price tag — and her introductory yell of “How-dee!
I’'m just so proud to be here” — she entertained at
the Grand Ole Opry for more than five decades.

Bom Sarah Ophelia Colley in Centervilie, TN,
Pearl was married for 49 years to former commer-
cial pilot Henry Cannon. She was named Nash-
ville’s Woman of the Year in 1965, and a complex at Centennial Medical
Center was renamed the Sarah Cannon Cancer Center in 1991 in honor
of her community service.

Pearl joined the Opry in 1940 as the show's only female act and was
featured on the Opry’s weekly national broadcast on the NBC Radio
Network. During the '50s, she appeared regularly on network television
shows hosted by Jack Paar, Jimmy Dean, and Dinah Shore.

A 1975 inductee into the Country Music Hall of Fame, she made her
last Opry appearance on June 14, 1991. Three days later, she suffered a
stroke which left her in ilt health until her death.

Funeral services were held Wednesday (3/6) in Nashville.
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National Network
Radio Ratings
1 RADAR 52, Fall 95

12+ Persons

Radar 51 Rada 52% Change
ABC Prime 3661 3689 +0.8
ABC Platinum 2040 2120 +39
WWI1 CNN 1969 1866 -5.2
WW]1 Variety 1977 1806 -8.6
ABC Genesis 1683 1668 -0.9
CBS Spectrum 1733 1647 -5.0
CBS 1399 1477  +5.6
WW1 AC 1216 1129 -7.2
ABC Excel 1199 1113 7.2
WW1 Yng Adult 1044 952 -8.8
American Urban 824 897 489
ABC Galaxy 800 885 +10.6
WW1 Country 931 774 -169
WW1 Source 925 716 -22.6

Top 10 Network Programs

12+ Persons
DayfTime  Awy.
M-F/8:30a 5330

M-F/12:06p 4264

Network/Program
1. ABC/Paul Harvey

2. ABC/Paul Harvey

3. ABC/Paul Harvey Sav11:10a 3153
4. ABC/Paul Harvey Sav/8:30a 3141
5. ABC Prime/News M-F/8a 3117
6. ABC Prime/News M-F/7a 3103
7.CBS/Osgood File M-F/7:25a 2759
8. ABC/Paul Harvey M-F/3:06a 2740
9. ABC Prime/News M-F/9a 2599

10. ABCPlatinum

News-Music M-F/10:30a 2434

Statistical Research Inc. figures were
supplied to R&R by major radio net-
works. Average person estimates in
thousands.

Y B~ 5 A= S e gl o T T i 5

Bruce Becomes PD
At N/T WINO/WPB

{ Cleveland PD
Gary Bruce has
““# been named PD at
B News/Talk
§1 WINO/West
! Palm Beach.
| The post has been
covered by News
Director Jim Ed-
wards for sever-
al months.

“I expect big results,” WINO
GM Chet Tart told R&R. “I've
interviewed a ton of candidates,
and most of them were ... medio-
cre. Gary’s philosophies and mine
all married with each other. I am
expecting a quantum leap for the
stations.”

Bruce

Bruce has over a decade of pro-
gramming experience. He was
PD at AC WMBD-AM/Peoria,
IL between 1984-86, then segued
to Director/Programming & Op-
erations at WHAS-AM/Louis-
ville for three years. He then si-
multaneously programmed Full-
Service WIOD-AM/Miami and
served as start-up PD for AC sis-
ter WFLC-FM.

DA
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MJI'’s Auto Motives

!

MJI Broadcasting helped drive the Grammys home to the nation on radio
via a three-day pre-show from Petersen’s Automotive Museum in L.A.
Captured prior to one of many one-on-one interviews are MJl Broadcast-
ing President Joshua Feigenbaum and Carlos Santana.

Patterson Scores As KTCK Station Mgr.

Tim Patterson has been named Station Manager at SFX Broadcast-
ing’s all-Sports KTCK-AM/Dallas-Ft. Worth. He replaces Bob Hunt-
ley, who resigned last week.

“Tim’s background in station management and his expertise in sports
marketing make him the perfect choice for this position,” said KTCK VP/
GM Jerry Bobo.

Patterson told R&R that he plans to “continue to grow the station, grow
the audience, and build on the good things ‘The Ticket’ has created here.”

A 15-year broadcasting veteran, Patterson most recently was Sports
Marketing Director at all-News KRLD-AM/Dallas. He spent five years
in sales posts at crosstown Classic Rock KZPS-FM before becoming
VP/GM at AC-News/Talk combo KTYL-AM & KTBB-AM/Tyler, TX
in 1987.

GRP Ups Wilkins To VP/Urban Promo

The GRP Recording Co.’s Urban Promotion Depart-
ment has elevated Doug Wilkins from Sr. Director
to VP.

*I want to thank former GRP President Larry Rosen
and current President Tommy LiPuma for giving me
the opportunity to explore my talents here,” Wilkins told
R&R. “I’'m fortunate to be at a label that allows me to
promote various styles of music from jazz to urban
adult.”

Prior to GRP, Wilkins served as CBS Records’ Na-
tional Director/Jazz Promotions for nine and a half years.

Wilkins

Disney Lands Grammy

Walt Disney Records Sr. VP Carolyn Beug (c) congratulates songwriters
(r) Alan Menken and Stephen Schwartz on their Grammy win during
Disney’s post-Grammy Beverly Hills Hotel extravaganza. The duo’s “Col-
ors Of The Wind” from “Pocahontas” was named Best Song Written Spe-
cifically for a Motion Picture or for Television.

You DeMann!

Maverick Records President/co-CEQO Freddie DeMann (third from |) had
plenty to celebrate after Alanis Morissetie’s four-Grammy sweep. He did
so at the Wamer Music Group's post-show blowout with (I-r) Wamer Bros./
WMG co-Chairmervco-CEQOs Terry Semel and Bob Daly, and attomey
Alan Grubman.

Richards Shifts To WLUM/Milwaukee PD

WEDG/Buffalo PD Vince Richards has resigned that
post to become PD at Alternative WLUM/Milwaukee.

“We're fortunate to have found a qualified program-
mer with experience and, more importantly, a winning
track record with Rock and Modern Rock stations,” stat-
ed WLUM VP/GM Steve Sinicropi. “We're excited to
have Vince on board and confident he will bring New
Rock 102 more success.”

Richards added, “Steve and I share the same vision
that will take WLUM to new heights. As I exit the
Edge in Buffalo, I look forward to working with a ~
passionate staff at WLUM and continue evolving it
into the new music leader in Milwaukee.”

Richards joined WEDG two years ago, when it was known as Rock
WUFX. He previously programmed WQLZ/Springfield, IL.

Richards

Poorman Responds To ‘Loveline’ Column

As the originator and creator of the radio-turned-television hit
“Loveline,” | am compelled to respond to Sky Daniels’s column
(R&R 2/23) concerning the show and its syndication success.

First, 1 note with some displeasure that the article [marks] the
first time R&R has neglected to acknowledge me as the “creator”
of the Loveline radio program — even though your publication has
done so in several features over the past 10 years. Given this
history, you can imagine my chagrin when the article character-
ized the creation of Loveline as the result of on-air discussions
between myself and [air talent] the Swedish Egil. This is untrue! |
alone created the Loveline concept, format, and name in early
1983. | am proud of this fact as well as the show’s success.

As you know, under my guidance the show went from one night
a week to five nights a week — all because of the momentum
driven by the show’s outstanding ratings and popularity. In fact,
the show’s ratings numbers have never been as great as they
were in my last book in Spring 1993 — we had a 12.2 [10-11pm,
M-F] and 13.9 [11pm-midnight, M-F] 12+ Arbitron. Since then,
L.A.’s Loveline has lost nearly one-third of these numbers.

While this success was driven by the unique blend of concept
and creative talent, | believe that audiences were receptive to the
show because it offered a unique forum for the serious yet enter-
taining discussion of “real world” '80s and '90s issues such as
AIDS and others. In that sense, the program’s acceptance by
mainstream America (evidenced by animminent television release
on Fox) is really due to a large segment of the American public
that believes it's time to address problems rather than ignore them.

Some little known facts about Loveline: After creating the show,
| brought it to the airwaves at a time when on-air personalities and
programmers at KROQ owned their own shows and had no writ-
ten contracts with station owner Ken Roberts or GM Pat Weich.
Around the same time, PD Rick Carroll developed and owned
the original “Rock of the '80s” Modern Rock format that he subse-
quently made famous and licensed around the world. Neither Rob-
erts nor Welch were involved in Carroll selling his format. Addi-
tionally, DJ Rodney Bingenheimer had a show called “Rodney
on the ROQ” and sold records under the same name — the sta-
tion did not share in this venture, either.

When 1 created Loveline, Welch acknowledged my ownership
of the program to Infinlty Broadcasting after it purchased KROQ
in 1986. Despite KROQ's recognition of my ownership, in August
1993 Infinity recanted and claimed the program as its own. Since
then | have been fighting an uphill battle to establish my owner-
ship in a lawsuit, Jim Trenton v. Infinity Broadcasting, which goes
to trial April 29.

Before anyone gets the wrong idea, | receive no safisfaction
from the lawsuit — | would much rather be doing the program |
nurtured for 10 years myself. Frankly, | think the time and resourc-
es would be better spent pursuing my other creative projects.

Nonetheless, | could not and cannot allow Infinity to use its con-
siderable leverage over me to take my show and sweep the truth
under the rug. There have been countless programmers and idea
people whose ideas have been taken by industry giants. This in-
dustry is singularly fraught with situations in which the corporation
wields all the power. As we know, “negotiation” is in large part just
a word, not reality.

Meanwhile, Loveline continues to air ... wrongly. The saddest
thing is 'm no longer doing what | love doing the most. But what-
ever you do, don’t count me out. | don’t plan to give up until | am
doing it again!

Yours truly,
James D. Trenton — “The Poorman”

ARG CH AR adiohistionAacom
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It’s A ‘National’ Buy! Or Is If?

n radio station conference rooms all across the country,

the competitor’s monitors are read aloud. As an account
executive reports hearing Sears on another station, some-
one undoubtedly responds with “national,” and the report
moves on. But was that a national buy for Sears that was
heard? How can you be sure? Well, these days you can’t.

Savvy vendor/new business de-
partments are calling on and get-
ting local money from all types of
national retailers. While every re-
tailer has a unique stance from
which it operates, there are some
guidelines to uncovering the local
opportunities.

Start by finding the area (usual-
ly district) manager for your mar-
ket. Your best bet here is to simply
ask a store manager. You’ll find
less resistance and red tape than
trying to get the name from the cor-
porate office. A store manager also
can provide valuable information
about the company that will come
in handy later.

Secure your appointment with
the district manager by saying that

while you understand the firm’s
advertising is handled nationally,
you’d like to see if there is any way
your station can assist the compa-
ny with its local objectives. Ex-
plain that you have many traffic-
building promotions that you may
be able to tie them into. He’ll most
likely object by saying he has no
budget! While most advertising
reps would stop right here, it’s
important to push for the appoint-
ment by saying that there may be
some “creative” ways to fund a
promotion and you’d like to ex-
plore these options.

Create The Budget!

So now you have the appoint-
ment. You may even have a cou-

Sales Execs On The Move

¢ Robin Stoan has been appointed Director/Sales for Emmis’s WQHT
(Hot 97) & WRKS (KISS FMYNew York. Sloan had spent the last six
years at crosstown all-Newser WCBS-AM, where she had been LSM for

a year and GSM for five years.

highly competitive marketplace.”

tionwide’s KVRY/Phoenix.

“We're really excited to have someone of Robin’s caliber and experi-
ence join our two great radio stations,” remarked Emmis Sr. VP Judy
Ellis. “She’s a welcome addition to our family.”

 Bili Froelich has joined Urban/Gospel WWRL/New York as GSM. He
was GSM at crosstown Urban WBLS.

“Bill will create innovative sales and research strategies to bolster
WWRL's Urban Inspirational format,” stated President/GM Adriane
Gaines. “His experience and expertise will help the station advance in a

¢ Also: Maria Mastrocola becomes an AE with Katz Radio Group Di-
mensions in New York ... Jennifer Yee is named Account Mgr. for Na-

beneath

o qrow

1561 FAIRVIEW AVENUE

By Laura Van Son

ple of great ideas to share, but
you're thinking, ‘What am | do-
ing? This guy said he had no bud-
get!” Ah, the beauty of vendor and
new business development! Re-
member, whether you’re working
with manufacturers or retailers, in
many cases you are creating the
budget. Here’s how:

DSD: Find out if the store has
any Direct Store Delivery (DSD)
items. These are items that —
rather than ordered and delivered
through the store’s headquarters
— are purchased and delivered lo-
cally. This is one of your best
“ins” because the district manag-
er or someone else locally has dis-
cretion over the ordering and dis-
play of the items. Also, because
it’s handled locally, you have di-
rect access to the vendors them-
selves. In this scenario, you can
run a typical retail-driven vendor
program. Design a promotion
based on the stores’ needs, and
make arrangements for participat-
ing DSD vendors to fund it.

Non-traditional Display: Ask
if the district manager has author-
ity to bring other items into the
stores. The soda, snack, and can-
dy manufacturers are desperately
looking for non-traditional outlets
for their goods. They’ve saturat-
ed the traditional grocery and con-
venience outlets and are willing
to invest money to get into other
retailers (e.g., hardware stores, of-
fice supply stores) where impulse
sales can be big. Be sure the
agreement about ordering, pric-
ing, and unsold product is crystal
clear.

Leased Departments: Don’t
assume that the optical, jewelry,
or beauty departments within a
national retailer are actually
owned by them. There may be
another company altogether that
would have interest in a traffic-
building promotion. Find out who
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Team El Dorado Links Spanish
Stations And Hispanic Reps

| Dorado Communications has foormed Team El Do-

rado, a new radio representation firm designed to serve
Hispanics. The partnership brings together El Dorado’s three
AM and four FM stations in Los Angeles and Houston with
a staff of Hispanic market media professionals based in
L.A., New York, Dallas, Detroit, Chicago, and Miami.

Spearheading the venture are Glenda Vilianueva, Mark Mufioz, and
Gabriela Donitz, who have been named SM/Eastem Division, VP/SW
Region, and VP/Westem Region, respectively, for Team Ei Dorado. Vil-
lanueva was most recently a SM at CBS Americas, Mufioz was Execu-
tive/Sales for Lotus Hispanic Rep, and Donitz was a SM for Katz His-
panic Broadcasting.

“Our vision is to serve as the ultimate source for Hispanic media,” said
Team E! Dorado President Chris Nevil. “We intend to provide our clients
with ground-breaking Hispanic market and media information, transac-
tions, and opportunities that will enable them to fully realize their goals.”

Added Chairman Barrett Altey, “Our niche is to provide focused rep-
resentation in the key Hispanic markets and to serve as a one-stop source
for all Hispanic media needs.”

Nevil has more than 15 years experience in media management and
most recently served with Caballero Spanish Media. Alley is past Pres-
ident of Cadena Radio Centro and former Associate Publisher of Vista
magazine.

e

these companies are and find their
district managers.

Special Events/Public Rela-
tions People: Although these peo-
ple typically have limited power
and no budgets, they do have a
lot of events that they need to get
promoted. If you have a great idea
for filling this need, they can be a
great ally in getting your idea
funded. They may take it to a key
buyer at corporate, who then in
turn can use his or her power to
obtain vendor funding. This one
sounds a little complicated, but it
has worked.

Recruitment/Store Openings:
You may find that the district
manager does have a budget to
recruit employees and/or promote
store openings. Don’t let the
newspaper or the inflatable goril-
la companies get this money. It
could be yours.

There are a variety of ways to
work with national retailers on a

local level. Start by making a hit
list — not just typical radio users
either! — and build relationships
with the district managers. Go
though the creative funding op-
tions with them and do a needs
analysis. When your program
airs, you can smille knowing that
in a conference room somewhere
across town, someone has just
yelled, “National!”

Laura Van
Sonis acon-
sultant with
Revenue De-
velopment
Systems, a
division of [
Emmis
Broadcast-
ing. For more
information,
contact the
company at (617) 424-8718.
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MARKETING & PROMOTION
Let The Generation X Games Begin!

By Scott Slaven

Share Your Marketing Plan!

e hope you'll take part in the industry’s newest weekly forum for
marketing & promotion professionals.

¢ Just what did it take to pull off that remote?

¢ How much time went into that station concert?

¢ Who chose the colors for that outdoor campaign?

¢ Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promption in the

billy musician Ronnie Mack, and
a 100-voice choir to help welcome
the runners, walkers, and riders of
the marathon. KIIS covered the
event with its state-of-the-art
“Megacruiser,” a mobile entertain-
ment complex that features a high-

he sports cable-TV channel ESPN has announced the
first ever “X Games Road Show,” a 12-city touring pro-
duction that integrates “extreme” sports and alternative, cut-
ting-edge tunes. Pitched squarely at that prized demograph-
ic of disillusioned youth who drown their angst with dispos-
able income, the daylong events will feature local rock bands

and “don’t try this at home”-style sports exhibitions.

There also will be radical —
OK, supervised — participation
competitions, including in-line
skating, skateboarding, freestyle
biking on the half-pipe, snow skat-
ing on a mobile mountain, an ex-
treme skills obstacle course, bun-
gee jumping, and a rock-climbing
wall.

Musicland stores are the offi-
cial music sponsors of the events,
which will put the spotlight on al-
ternative athletes and their musi-
cal counterparts, and will be free
of charge to the record-buying pub-
lic. Spokesperson Steve Yanovsky
cites Gen X music as a major part
of the culture of extreme sports,
and he’s looking for the participa-

tion of alternative bands and radio
formats in local markets across the
country. The righteous events be-
gin in that playground-of-the-mo-
ment, Miami, on March 30 and
culminate in Boston on June 22.

Run, Run, Run

A somewhat milder — though
no less grueling — sports-themed
event involved KIIS-FM/Los
Angeles, Capitol Records, and
historic concert venue the Palace.
The three sponsors hosted the
“1996 L.A. Marathon Finishline
Festival” at the celebrated corner
of Hollywood and Vine.

The blowout featured L.A. May-
or Richard Riordan, local rocka-

tech stage, a deafening sound sys-
tem, and larger-than-life video
screens. Now that’s the way to
cross a finish line!

Promoting Health
Care Pros

Everyone complains that they
cost too much, book too many pa-
tients, and lie when they say it
won’t hurt. But we all need ’em,
so Mix 93.9/Corpus Christi, TX
is saluting those frequently ma-
ligned — but rarely celebrated —
health care professionals with a lis-
tener-nominated “Human Health
Care Professional Of The Week”
campaign. It’s a sure-fire way to
tug listener heart strings, and just
possibly score some free advice
about that recurring back problem.

Love Is All Around, No Need To Waste It

Radio stations across the nation helped America’s lovers
celebrate Valentine’s Day with a bevy of timely pro-

motions, including:

Tattoo You

WPLJ/New York morning star
Rocky Allen’s Valentine’s Day
gift to a pair of lucky listeners was
the opportunity to get their lov-
er’s name tattooed on each oth-
er’s hindquarters. Contestants —
married, unmarried, straight, or
gay — were invited to fax in their
entry several days in advance. The
ceremony, which concluded with
astop-off at a local 7-11 for a bot-
tle of Olde English 800 or the
screw-top wine of their choice,
was broadcast live on-air, of

the “Second Annual Barsky On
Ice — Valentine’s Day Wedding
Spectacular,” which featured
Philly Mayor Ed Rendell marry-
ing hundreds of listeners in a live
broadcast from a local skating
rink. This year, gay couples were
invited to participate in the cere-
mony even though the state of
Pennsylvania doesn’t legally rec-
ognize same-sex marriages.

Ministry Of Love
KFRX/Lincoln, morning minis-
ter Reverend Donuthole — yes,
he’s an ordained minister — mar-

course. ried two listeners during halftime

at the University of Nebraska
women’s basketball game on Val-
entine’s Day. The lucky couple

Ice, Ice Baby
WPLY/Philadelphia staged

LOVE & MARRIAGE — The “96 WCMF’s Seventh Annual Numerous
Nuptials” marked the seventh year in a row that the moming show has
presided over the marriage of more than 100 couples. All first-time mar-
riages, t0o; no renewing vows allowed. Seen on the scene of the live
broadcast are (I-r): WCMF/Rochester, NY moming maniac Brother Wease,
co-host Cincy Pierce, “Rock ‘N’ Roll Judge” Bristol, and co-host/profes-
sional comic Tom Mule. (That's PD Stan Main keeping a walchful eye in
the background!)

WHEN WE GET MARRIED —
WOW-AM & FM/Omaha’s Woody
Johnson of the “Woody & The
Wake-Up Call Show” treated two
listeners to a fairy tale wedding.
Everything from the tumn-of-the
century theater to the rings and
bridal dress were donated by the
show's sponsors, when Johnson
publicized the pair had been
forced to postpone their wedding
because the groom had to have a
liver and pancreas transplant last
year.

was chosen on-air and received a
honeymoon in Las Vegas.

Marry-Go-Round

WFLY/Albany’s morning
dudes Woody & Jimsetup a “Val-
entine’s Day Circle Of Love.” The
30 bachelors who registered were
given numbers to wear and agreed
to line the metro’s busiest traffic
circle for 90 minutes. Female lis-
teners were encouraged to drive
around the circle, then call the sta-
tion when they saw a gentleman
who piqued their interest and iden-
tify him by the number he was
wearing.

Woody & Jim would fill in the
info on the guy wearing the num-
ber (e.g., “Bob’s in construction
and enjoys mountain climbing ...”).
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radio industry.

Please send your ideas, releases, and photographs to Scott Slaven,
Director of Communications, PROMAX International, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.

Canned Film Festival

You say you’re looking for the
perfect movie-themed promotion
but the fundance Festival is over,
the Oscar people laugh when you
ask if they have any spare tickets,
and you can’t afford to jet your lis-
teners to the South of France?

WXRT/Chicago has come up
with an inexpensive way to go
Hollywood. It’s holding the “Third
Annual Canned Film Festival,” an
all-day event that showcases four
feature films, selected by votes

from the station’s listeners and
Chicago Tribune readers. Attend-
ees will be asked to pay a reduced
admission price and donate one
non-perishable food item to the
Greater Chicago Foad Deposito-
ry. Co-sponsored by Sony The-
aters and the local newspaper, the
event gives audiences the chance
to view classic films such as “Ben
Hur” and “The Sound Of Music”
on the big screen, the way they
were meant to be seen. Two
thumbs up!

3 5

BOSOM BUDS — WMFS/Memphis air talent Tony Vazlini visited se-
lected Piggly Wiggly grocery store locations to conduct the “‘Bud & Bud's
Valentine’s Day Giveaway” — a dozen roses for her and a dozen cas-
es of Budweiser for him! The noontime promotion was enthusiastically
received (as evidenced by the above picture) by nearly 300 people
during the course of the five-day campaign. Participants met Vazlini in
the beer aisle of the store, where he collected entries for 15 minutes

before drawing the lucky winner.

If the woman was still interested,
she could meet the man later at a
local club appearance.

Best Kissers In The World

WKRQ/Cincinnati’s morning
team of Linda Welby & Terry
Boyd sponsored a “Valentine’s
Day Kiss-Off,” featuring 30 cou-
ples vying to see who could hold a
kiss the longest. The winning cou-
ple won a two-carat diamond ten-
nis bracelet.

Lover’s Leap

Finally, KL.C1/Boise, ID mom-
ing star Matthew Arnett celebrat-
ed the leap year by encouraging fe-
male listeners to propose to their
sweethearts. Arnett, who’s also an
ordained minister, promisedto mar-
ry every couple next year — next
leap year, that is.

Pro:Motions

» Carrie Thomas has been
named Promotions Mgr. at
WGN-AM/Chicaga.

* Michael Hall becomes
Promotional Dir. at Connois-
seur Communications’
KJOC-AM, KBOB-FM &
KORB-FM & WXLP-FM/
Quad Cities, IA-IL. He had
been an AE for KBOB.

* Brian LeBow s the new
Promotions Dir. at Clark
Broadcasting’s KMML-AM &
KSZQ-FM {(92Q)/Sonora, CA
and KVRG-FM/Mesced, CA.
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ime picks the big Grammy
Awards winners (Coolio's ac-
ceptance speech, NARAS itself, and
seven-time Best Polka Album winner
Jimmy Sturr) and losers (Eddie
Vedder’s acceptance speech, Mari-
ah Carey's zero wins-for-six nomi-
nations, and God himseif — 'cause
Joan Osborne's song lost),
Incidentally, Catholic League
President William Donohue blasts
Osbome's “One Of Us,” claiming “the
effect dances awfully close to the line
of Catholic baiting” (Globe).

Say You, Say Me

Conway Twitty's widow wants
the late singer’s body dug up and cre-
mated so she can take his ashes with
her when she leaves Nashviile.
Meanwhile, the country legend’s
daughters have come out against the
idea, saying they want to be able to
visit his grave (Star, Globe, National
Enquiren).

While the Star sports a two-page
picture of Madonna's bodyguards
“racing to her rescue,” the reality is
the two gentiemen were caughtin the
act of catching her when she stum-
bled on her way into a restaurant.

In the meantime. the Globe re-
ports Madonna’s sneaking in a
“hunky longhaired gaucho for love
trysts” via the secret tunnel that
connects her villa to a neighbor-
ing hotel

And ... while the Star reports that
Kenny Rogers, 57, has proposed to
galpalformer waitress Wanda Mill-
er, 29, the Globe gleefully notes Mr.
Rogers is going in for his third lipo-
suction treatment.

Finally, the Giobe devotes two
pages of pics to Diana Ross frolick-
ing in the surf with her kids, noting
that “time and gravity have taken a
toll.on the once-svelte singer,” but the
National Enquirer says La Ross
“keeps hanging on to a shapely fig-
ure.”

All What Jazz?

“There's no such thing necessar-
ily as a folk song or a pop song, it's
how you do it. What it is is not as im-
portant as how you do it and why you
do it. You bend time and space in
your own way” — jazz vocalist Cas-
sandra Wilson explains her eclec-
tic choice in non-jazz material ( Time).

“Why not try treating tunes writ-
ten by the pop songwriters of today
like we used to treat tunes written by
pop songwriters then?" — jazzman
Herbie Hancock answers the musi-
cal question raised by his new album
of today's pop tunes (Entertainment
Weekly).

Pam Andersonville

The Star notes that Pam Ander-
son spent $400 on sex toys and “his

R
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‘Time’ Picks Grammy Winners, Losers!

'n’ hers” leather bikini underwear to
keep hubby/Motley Crue drummer
Tommy Lee interested while she's
pregnant. incidentally, the 'zine's
“Sex, Drugs & Rock ‘N’ Roll” story fea-
tures nothin’ but old news about Pam
&Tommy, Courtney
Love, Madonna,
Sheryl Crow,
and TLC's Lisa §
“Left Eye” Lopes.
Same goes forits
“50 Most Scan-
dalous Women”
feature.

Meanwhile,
Anderson, Yas-
mine Bleeth,
Joe Piscopo, Richard Lewis, and
Bea Arthur all want to be part of
Howard Stern’s “Private Parts” mov-
ie (Globe).

Howard Stern

Money Matters

Staffers called security when

TLC stormed into the Arista offic- |

es with a noisy gang of pals and
bodyguards, demanding to see la-
bel boss Clive Davis, whose ap
pearance — and private discus

sion with the group about financ- |
es — calmed everyone down l

(Globe)

Elton John spent $114,000 on 80
ties, 12 suits. and 20 sweaters at the
Versace boutique in Toronto (Star).

Fun Couples

Sharon Stone is snapped be-
ing squired around London by Eric
Clapton (Globe, National Enquirer)

Members of R.E.M. recently
were spotted playing a pre-dawn
game of spin-the-bottle with Natalie
Merchant, model Helena Chris-
tensen, and others (People).

Model/actress/sometime re-
cording artist Grace Jones, 43,
married Turkish bodyguard/wres-
tling champ Atila Altaunbay, 21, in
Rio de Janeiro recently (Globe,
People).

Courteney Cox is dating
Counting Crows frontman Adam
Duritz (National Enquirer)

Rod Stewart refused to appear
on the talk show co-hosted by his
ex-wife, Alana Stewart (Star).

Write On!

| won a poetry contest when |
was nine, and kept a journal for al-
most a decade while making albums™
— Rosanne Cash tells People how
she was able to write a book, “Bod-
ies Of Water.”

Charlie Daniels’s blazing reply
to a pair of University of North Caro-
lina at Wiimington students who
didn't want the non-college gradu-
ate addressing the graduating se-
niors gets reprinted in the Star.

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

CYBERSPACE

World Wide Web sites, cool

cyberchats, and other points of
interest along the information

. superhighway.

E 'Net Chats

If you're reading this before 10pm
ET/7pm PT onThursday (3/7), jump
onto Compuserve (GO: CONVEN-
TION) to join MCA/Nashville coun-
try legend Reba McEntire foraiive

! radio/online interview.

Country rocker Steve Earle will

. be talking about his new E-

Squared/Warner Bros. debut “|
Feel Alright” onAmerica Online's
Cyber-Talk Monday night (3/11)
at 9:30pm ET/6:30pm PT.

Billy Squier celebrates the re-

- lease of his new anthology

(“Reach For The Sky") with a

* Prodigy chat Tuesday night (3/12)

at 10pm ET/7pm PT. (GO CHAT)

Nashville session guitarist
Harold Bradley visits Microsoft
Network (GO: COUNTRY MU-
SIC) Wednesday evening (3/13)

. at 9pm ET/6pm PT. (MSN is

available to Windows 95 users.)
Say “Woo-hah!” Elektra/fEEG
hip-hop artist Busta Rhymes
busts onto Prodigy Thursday
night (3/14) to talk to fans at 8pm
ET/5pm PT. (GO CHAT)

On The Web

If your Country station carries
“After MidNite with Blair Garner,”
the syndicated overnight show's
got a new Web site at http:/
www.aftermidnite.com.

et T
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CURRENT

* UP CLOSE & PERSONAL

Single: Because You Loved Me/Celine Dion (550 Music)

* MR. HOLLAND’S OPUS (Polydor)
Single: Visions Of A Sunset/Shawn Stockman (Polydor/A&M)
Other Featured Artists: Stevie Wonder, Jackson Browne

* DEAD MAN WALKING (Columbia/CRG)
Featured Artists: Bruce Springsteen, Mary Chapin Carpenter

* MR. WRONG (Hollywood)

Single: The Things We Do For Love/Amy Grant
Other Featured Artists: Joan Osborne, Chris Isaak, Ben Folds Five

* BEAUTIFUL GIRLS (Elektra/EEG)

Single: Beautiful Girl/Pete Droge

Other Featured Artists: Afghan Whigs, Chris Isaak, Ween

» WAITING TO EXHALE (Arista)
Singles: Exhale (Shoop Shoop)/Whitney Houston
Why Does It Hurt So Bad/Whitney Houston
Sittin’ Up In My Room/Brandy
Not Gon’ Cry/Mary J. Blige

Let It Flow/Tonl Braxton

Count On Me/Whitney Houston & CeCe Winans
Other Featured Artists: Aretha Franklin, For Real, TLC

* DON'T BE A MENACE ... (Island)
Singles: All The Things (Your Man Won't Do)/Joe
Don't Give Up/island Inspirational All Stars
Can't Be Wasting My Time/Mona Lisa f/Lost Boyz

Renee/Lost Boyz

Other Featured Artists: Jodeci, Mobb Deep, R. Kelly

* FROM DUSK TILL DAWN (Epic Soundtrax)
Single: She'’s Just Killing Me/ZZ Top (Los Hooligans/Epic ST)
Featured Artists: Mavericks, Blasters

MUSIC DATEBOOK

MONDAY, MARCH 18

1965/Rolling Stones members
Mick Jagger, Keith Rich-
ards, and Bill Wyman are
arrested for urinating on
the wall of a gas station ’
whenits ownerwouldn'tlet |
them use the restroom. |

1982/Teddy Pendergrass is
paralyzed after crashing l
his Rolls Royce into a
tree in Philadelphia.

1989/Phil Collins and wife Jill
become parents to
daughter Lily Jane.

1994/The Rolling Stones an-
nounce Darryl Jones
has replaced bassist Bill
Wyman, who had an-
nounced he’d no longer
tour with the group.

Born: Wilson Pickett 1941,
Vanessa Williams 1963,
Jerry Cantrell (Alice In |
Chains) 1966

WEDNESDAY, MARCH 20

Eric Clapton — tears in heaven.

1969/John Lennon marries Yoko
Ono.

1970/MDavid Bowie marries Ange-
la Barnett.

1990/Gloria Estefan breaks sev-
eral bones in herback when
a truck slams into her tour
bus. She makes a full re-
covery in 10 months.

1991/ ric Clapton’s son Conor,
4, falls to his death from a
53rd story window.

| Born: Carl Palmer (Emerson,

TUESDAY, MARCH 19

1957/Elvis Presley buys the
Graceland Mansion.
1958/Simon & Garfunkel re-
lease their first single, “Hey
Schoolgirl,” under the nom
de rock Tom & Jerry.
1982/0zzy Osbourne guitarist
Randy Rhoads is killed
in a plane crash.
1994/Pat Benatar and Neil Gi-
raldo become parents to
daughter Anna Juliana.
BomBilly Sheehan (Mr. Big) 1953

WWW-amertearracieohtsStorr-conT

Lake & Palmer) 1950, Jim-
my Vaughan 1951

THURSDAY, MARCH 21

1961/The Beatles play the Cav-
ern Club for the first time.

1970/The Small Faces release
“First Step,” their first album
with Rod Stewart and Ron-
nie Wood.

1994/Bruce Springsteen wins a
Best Originai Song Oscar for
“Streets Of Philadelphia”
from the film “Philadelphia.”

FRIDAY, MARCH 22

1969MNewlyweds John Lennon
and Yoko Ono hold their
first “Bed-In For Peace” at
the Amsterdam Hilton.

1989MDick Clark announces he’ll
no longer host “American
Bandstand,” ending a 33-
year run.

1992/Tone Loc guests on “Roc”
as a neighbor fighting local
drug dealers.

Born: George Benson 1943,
Stephanie Mills 1957

SATURDAY, MARCH 23

1963/The Beach Boys release
“Surfin’ U.S.A."

1964/John Lennon'’s first book, “In
His Own Wirite,” is published.

1978/The Police sign with A&M.

1985/Billy Joel and model
Christie Brinkley are mar-
ried in New York. :

Bomn: Ric Ocasek 1949, Chaka
Khan 1953

SUNDAY, MARCH 24

1958/lvis Presley is inducted
into the Army.

1986A.ionel Richie wins a Best
Original Song Oscar for
“Say You, Say Me,” from the
film “White Nights.”

1991/The Black Crowes are
dropped as opening act on
ZZ Top's tour for repeated-
ly criticizing tour sponsor
Miller Beer.
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59.4 million households
Patti Galluzzi,
VP/Music Programming

MUSIC PIRST
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, S VPMusic & Talent Relations

|ADDS

ADDS |

“WEIRD AL” YANKOVIC/Amish Paradise (A¥ American)
BODEANS/Closer To Free (Sias/vReprise)
GOLDFINGERMere In Your Room (Mojo)
JEWEL/Who Wikl Save Your Soul (Atiantic)
NDIONS/Sister (MCA)

| HEAVY

ALICE (N CHAINS Heaven Beside You ( Columbia/CRG)
MARY J, BUGENot Gon’ Cry {Avista)
BRANDY/Sittin’ Up In My Room (Arists)

MARIAH CAREY/Always Be My Baby (Columbia/CRG)
FOO FIGHTERS/Big Me (Capito)

GREEN DAY/Brain Stew (Reprise)

LENNY KRAVITZ/Can't Get You Off My Mind ( Virgin)
ALANIS MORISSETTE/ronic (Maverick/Reprise)

NO DOUBTAust A Girl ( Trauma/interscope)
PRESIDENTS OF THEUNITED . /Peaches (Cobrmbir CRG)
RED HOT CHILI PEPPERS/Aeropiane ( W8)
SMASHING PUMPKINS/1979 ( Virgin)

TONY RICH PROJECTNobody Knows (LaFace/Arists)
2PAC YDR. DRE/California (Death Row/Interscope)

| JAM OF THE WEEK

BUSTA RHYMES/Woo-Hah! ...(Elektra/EEG)

JONI MITCHELL/How Do You Stop (Repriss)
BODEANS/Closer To Free (StashvRepriss)

XL |
BEATLES/Real Love (Capito))

MARIAH CAREY/Always Be My Baby (ColumbiaURG)
MELISSA ETHERIDGEN Want To Come Over (/siand)
HOOTIE & THE BLOWFISH/Time (Atiantic)

JOAN OSBORNE/One Of Us (Biue GoriliaMercury)

| LARGE

BLUES TRAVELER/Hook (A&M)
COLLECTIVE SOUL/The World | Know (Atantic)
CELINE DION/Because You Loved Me (550 Music)
GIN BLOSSOMS/Follow You Down (AZM)
WHITNEY HOUSTONExhale (Shoop Shoop) (Arist)
NATALIE MERCHANT/Wonder (ElekiraEEG)
ALANIS MORISSETTEAronic (Maverick/Reprise)
SEALDon't Cry (ZTTWE)

SON VOLT/Drown (WB)

| MEDIUM

TRACY CHAPMAN/Give Me One Reason (Elektra/EEG)
EVERYTHING BUT THE GIRL/Missing (Atiantic)
SOPHEEB. HAMIONS OniyLove(The Baled ) (Catmb0RG)
W. HOUSTON & C. WINANS/Count On Me (Arfsta)
JEWEL/You Were Meant For Me (Afiantic)

JONI MITCHELLHow Do You Stop (Reprise)
OASIS/Wonderwall (Epic)

STINGA et Your Sout Be Your Pilot (A&M)

TONY RICH PROJECT/Nobody Knows (Arista)

TOP TEN SHOWS
FEB. 26-MAR. 3

Total Audience
(95.9 million households)

Seinfeld

Friends

Caroline In The City

ER

Home Improvement

The Single Guy

Murphy Brown

(tie) 60 Minutes

9 38th Annual Grammy
Awards

10 The Nanny

NOODWN -

Adulits 18-34

Seinfeld

Friends

Caroline In The City
(tie) The Single Guy
ER

Melrose Place
Beverly Hills, 90210
38th Annual Grammy
Awards

Movie (Sunday)
(“Dragon: The Bruce
Lee Story”)

10 Home Improvement

©W NN Wh=

Source: Nielsen Media Research

| STRESS

| CUSTOM

ORI AMOS/Caught A Lite Sneeze (Atiantic)
COOLIOA,2,3 4 (Sumpin’” New) (Tommy Boy)
D'ANGELO/Lady (EM)

DOGG POUNDNew York, New York (Dezth Rowsinierscope)
DOG'S EYE VIEW/Everything Falls Apart ( CoumbiaCRG)
EVERCLEAR/Santa Morica ... (Capito)
GARBAGE/Orly Happy When R Rains (Afmo Souncis/Geer)
GIN BLOSSOMS Follow You Down (A&M)

G0O GDO DOLLS/Naked (Meta/ Biade/WB)

W. HOUSTON & C. WINANS/Count On Me (Arists)
KRS KROSS/Tonke's The Nite  Fsfose ok et R
RADIOHEAD/High & Dry (Capitol)

3T/Anything (MAVS50 Music)

“WEIRD AL" YANKOVIC/Armish Paradise (Scotti Bros.)

| ACTIVE

BODEANS.Closer To Free (Siasfy/Reprise)

DEBORAH COX/Who Do U Love (Arista)

CYPRESS HILL lusions (Columbia/CRG)

MELISSA ETHERIDGE/ Want To Come Over (/skand)
FUGEESFu-gee-ta ( Rurthovss Tovunniae THG)
IMMATURE/We Got it (MCA)

JUNIOR M.A.F.L.A./Get Money (Big Beat/Attantic)

R. KELLY/Down Low (Nobody ...) (Jive)
KISS/Rock And Roll Afl Nite (Mercury)

LA BOUCHE/Be My Lover (Logic/RGA)

JOAN DSBORNE/Right Hand Man (Blue GorityMercury)
PHARCYDERunnin’ (Capito))

SEAL/Don't Cry (ZTTWB)

SILVERCHAIR/Israel’s Son (Epic)

SPACEHOG/In The Meantime (Sire/EEG)

STABEING WESTWARD Wt DoiHae ToDo? (Cabmba 0RG
STING/Let Your Soul Bs Your Pilot (ASM)

TOTALNo One Else (Bad Boy/Arista)

|ON

AFGHAN WiGS/Honky's Ladder (Eektra/EEG)
GOLDFINGER/Here in Your Room (Mojo)
JARS OF CLAY/Flood (Sivertone)
JEWEL/Who Wil Save Your Soul (Atiantic)
NOD(ORS/Sister (MCA)

0ZzY 0SBOURNE/See You On The Other Side (Epic)
RUBY/Tiny Meat (CreationyWork/CRG)
SALI/Bluster (isi2nd)

ADAM SANDLER/Steve Polychronopolis (WB)
SON VOLT/Drown (WB)

TOADIES/Away (Interscope)

Video airplay from March 11-17.

ACE OF BASE/Lucky Love (Arista)

TORI AMOS/Caught A Lite Sneeze (Atiantic)

BEL CANTO/Rumour (Atianticy

MARY J. BLIGE/Not Gon' Cry (Arista)
BODEANS/Closer To Free (Reprise)

BRANDY/Sittin' Up In My Room (Arista)

JACKSON BROWNE/Some Bridges (Elektra/EEG)
COWBOY JUNKIES/Common Disaster (Geffen)
D'ANGELO/Lady (EM)

DOG’S EYE VIEW/Everything Fallis Apart ( Columbia GRG)
ENYNAnywhere Is (Reprise)

CHRIS ISAAK/Graduation Day (Reprise/Elektra/EEG)
JARS OF CLAY/Flood (Sivertone)

JOE/AN The Things (Your Man Won't Do) (/sianc)
R. KELLY/Down Low (Jive)

LENNY KRAVITZ/Can't Get You Off My Mind ( Virgin)
K.D. LANG/Sexuality (WB)

MIKE OLDFELD/Let There Be Light (Reprise)

JOAN OSBORNE/Right Hand Man ( Biue GorillaMercury)
RADIOHEADHigh & Dry (Capito))

CHANTAY SAVAGE/! Will Survive (RCA)
SOLOMWhere DoU Want Me To Put it (Perspective/A&M)
BRUCE SPRINGSTEEN Dead Man Walkin' (Cobmba/CRG)
ROD STEWART/So Far Away (WB)

3V/Anything (M550 Music)

Video airpiay from March 11-17.

Conng Nexr Week

All show times are ET/PT
unless otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain time
zone. All listings subject to
change.

Friday, 3/8

*Howard Jones, “Late
Night With Conan O’Brien.”

*Del Amitri’s Justin Cur-
rie is interviewed on “Lauren
Hutton And ...” (syndicated;
check local listings).

Saturday, 3/9

*Tracy Byrd performs on
“The Statler Brothers Show”
(TNN, 9pm ET/6pm PT).

Monday, 3/11

*KATVJefferson City, MO
moming team Don & Susan
Glaze appear on CBS's “Guid-
ing Light” (check local listings).

*David Ball, Bill Monroe,
and Travis Tritt perform “At

The Ryman With Ricky
Skaggs” (TNN, 8pm ET/

5pm PT).

sLari White, “Prime Time
Country” (TNN, 9pm ET/
6pm PT).

*Bush, “The Tonight Show
With Jay Leno.”

Bush

Tuesday, 3/12

*“An Evening In Dublin
With Mary Chapin Carpenter
And Paul Brady” airs on TNN
as an hourlong performance
special (8pm ET/5pm PT).

*Shenandoah, “Prime
Time Country.”

Wednesday, 3/13

sRonnie Milsap, Pam
Tillis, and Bob Welch, “Prime
Time Country.”

Thursday, 3/14

*Bob Wills is profiled on
TNN's documentary series
“The Life And Times Of ..”
(8pm ET/5pm PT).

 j 36 miltion households
) % Lydia Cole,

(AW IEERY v°Music Programming
| Video Soul Top 10 |

2PAC /DR, DRE/California Love (Death Row/Interscope)
BRANDY/Sittin’ Up In My Room (Arfsta)

MARY J. BUGENot Gon' Cry-(Arists)

JANET JACKSON/Twenty Foreplay (AGM)

TONY RICH PROJECT/Nobody Knows (LaFace/Arists)
GROGVE THEORY/Keep Tryin' (£pic)

KRIS KROSS/Torkte's The Nite ( FutfnsmeTnbmia (R
D'ANGELOLady (EMY)

W. HOUSTON & C. WINANS/Count On Me (Arista)
FUGEESFu-gee-ta  Fufousa Camisa TG

Information for week ending March 8.

| RapCityTop10 |

BUSTA RHYMES{Woo-Hah) | Got Ya in Check (EasMeSYEED)
REAL LIVEA DEF & LARRY O/Real Live (Atianti)
REDMAN/Funkorama {Death Row/Interscope)
PHARCYDEDrop (Capitol
mﬂmlm(ﬂm{'ﬂw
ERICK SERMONWelcome (RAL/Isiand)

L.B.C. CREW/Baware Of My Crew (Jac-Mac/WB)
NONCHALANT/S O'Clock (MGA)

GOODIE MOB/Soul Food (LaFace/Arista)

LOST BOYZRense (isiand)

Information for woek ending March 9.

T HE

BOR

MUSIC TELEVISION
YOU CONTROL.

21 million households
Les Garland,
Exec. VP/Programming

National Top 20

R. KELLY/Down Low (Jive)
DOMING/Physical Funk (Outburst/RAL/Isiand)
JSON/Take A Look (Holywood)

JSUNIOR M_A.F.1A/Get Money (Big Beat/Atiantic)
MARY J. BLIGE/Not Gon' Cry (Aristz)

DOGG POUNIYNew York, New York (Death Row/kersoape)
D'ANGELO/Lady (EM)

RAPPIN' 4-TAY/Ain't No Playa Like ... (EM))
£00LI0/,2:3 4 (Sumpin’ New) (Tommy Boy)
DEBORAH COXWho Do U Love (Aristz)
TOTALNo One Elss (Bad Boy/Arista)

BUSTA RHYMESWhoo-hah Got You Allin Check (Baki )
W. HOUSTOM & C. WINANS/Count On Me (Arista)
MC EMT YCMW/Thuggin' tt Up (Epic)
BAHAMADUA B Tiowhowsedy (Chrysaks EMY)

PURE SOUL/Stairway To Heaven (StepSun/iterscope)
TONY RICH PROJECT/Nobody Knows (LaFace/Arista)
CONSCIOUS DALGHTERSGamars (Priority)

2PAC YDR. DRE/Calitoria Love (Death Row/interscope)
FAT JOE/Ervy ( Viokator/Relativiy)

Most requestad for week ending February 23.

PSILLSTAR.

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 ROD STEWART $526.5
2 BOBSEGERSTHESLVERBLLLETEOND $347.0
3 AC/DC $319.2
4 PHISH $254.3
5§ 0ZzZY OSBOURNE $250.7
8 JODECUMARY J. BLIGE $228.8
7 ALAN JACKSON $213.5
8 “YOUNG MESSIAH TOUR” $171.2
9 BROOKS & DUNN $163.9
10 TIM McGRAW $163.6

11 JOHN MICHAEL MONTGOMERY $141.8
12 BRUCE SPRINGSTEEN $139.0
13 BUSH $127.6
14 WHITE ZOMBIE $110.8
15 GREEN DAY $103.3

Among this week's new tours:

TORI AMOS

FUGEES/ROOTS

R. KELLY

G. LOVE

NILS LOFGREN

POPA CHUBBY

The CONCERT PULSE is courtesy of Polistar, a
publication of Promolers’ On-Line Listings, (800)
344-7383; California (209) 224-2631.
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WEEKEND BOX OFFICE

MARCH 1-3

1 Up Close & $11.10
Personal (Buena Vista)*

2 Down Periscope $7.23
(Fox)*

3 Rumble in The $6.78
Bronx (New Line)

4 Broken Arrow $6.04
(Fox)

5 Happy Gilmore $4.81
(Universal)

6 Muppet Treasure $4.79

Island (Buena Vistz)

7 Mr. Holiand'’s $4.20
Opus (Buena Vista)

8 City Hall $2.50
(Columbia)

9 Dead Man Walking $2.13
(Gramercy)

10 Before And After $2.02

(Buena Vista)

All figures in milfions
* First week in reloase

Source: Entertainmert Data Inc.

COMING ATTRACTIONS:
This week’s openers include “If
Lucy Fell,” starring Sarah Jessi-
ca Parker, Eric Schaeffer, and
Elle Macpherson. The film con-
tains nine songs from the self-ti-
tled, debut album by 550 Music
recording act Marry Me Jane.

NEW THIS WEEK

*ACE VENTURA. WHEN
NATURE CALLS (WB)

Jim Carrey stars in this fea-
ture film, which spawned an MCA
soundtrack with Mr. Mirainga’'s
“Bumin’ Rubber,” Blues Traveler's
remake of “SecretAgent Man,” the
Goo Goo Dolls' version of INXS's
“Don’t Change,” and a rendition of
“Spirits In The Material World” with
Sting and Pato Banton. Songs by
Matthew Sweet, Blessid Union
Of Souls, Montell Jorcan, White
Zombie, the Presidents Of The
United States Of America, and
others round out the LF.

*MURIEL'S WEDDING (Miramax)
This feature film stars Toni
Collette and Bill Hunter and car-
ries a Polydor soundtrack with vin-
tage tunes by ABBA (“‘Dancing
Queen” and “t Do, | Do, | Do, | Do,

! | Do"), Blondle (“The Tide Is
High”), the Carpenters (“We've
Only Just Begun”), Dusty Spring-
field (“I Just Don’t Know What To

. Do With Myself”), and the Turtles

% (“Happy Together”), among others.

*NEVER TALK TO STRANGERS

Starring Rebecca DeMornay
and Antonio Banderas, this fea-

I
;
E (Columbia TriStar)
g.

ture film sports a Scotti Bros.
. soundtrack with Edwyn Collins’s
“A Gir Like You,” Tina Moore’s
version of Etta James's “At Last,”
the Nylons’ rendition of Marvin
Gaye's “Sexual Healing,” Artie
; The 1 Man Party’s “A Mover La
% Colita,” and more.
*MOONLIGHTAND VALENTINO
(PolyGram)
Bon Jovi frontmanJon Bon Jovi

PR R RO

co-stars as a house painter in this fea-

ture film, which also stars Elizabeth
Perkins and Gwyneth Paltrow.

*THE BROTHERS McMLILLEN(Fax)

The Arista soundtrack to this
feature film — starmring Jack Mut-
cahy, Mike McGilone, and direc-
tor Edward Burns — spotlights

SRR ORI RESSSIO

Sarah McLachian’s recent single j

% “t Will Remember You.”
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‘take a look”

KKFR
WFLZ
WZJM
WNVZ
KHOM
WXXL
KJYO
WGTZ
WFLY
WFBC
KBFM
WSNX
WWST
KQKQ
WNNK
WVKS
WRHT
WFMF

.y

'WFHN
WHOT
WAOA
KSMB
WDJB
WLAN
WHZZ
WWCK
WERZ
KQXY
WKZW
WXYK
WAYV
WSKS
KISX
KDUK
KHTO

Already on:

WZOK
WSPK
WMRV
KMCK
WQGN
KISR
WKFR
Kzl
KFRX
WMGI
WIXX
KFFM
KQlZ
KWTX
WNKI
WJMX
KQID

Hollywood
ol

"EC'R ' STREET TALK.

Steve Dahl No Longer Chicago’s 'MVP!

ighteen-year Chi-town air talent Steve

Dahl exits WMVP/Chicago. In a

prepared statement, Dahl said, “With the
addition of the White Sox this year, and the Bulls
next year, WMVP’s financial focus will not be the
air talent. They will be dedicated to the sales and
promotion of the Hawks, the Bulls, and the Sox.

“, too, am a sports fan, but it is only one

facet of my life. For this, and a variety of other
reasons, | have decided that | cannot concede
or compromise any more.”

The Gateway City is arching a collective
eyebrow over the three KMOX/St. Louis air
personalities — morning co-hosts Bill
Wilkerson & Wendy Wiese and mid-morning
talker Kevin Horrigan — who quit this week to
join WIBV-AM/Belleville, IL, a low-powered
suburban station that ex-KMOX exec Tim
Dorsey is in the midst of acquiring.

According to Horrigan, Dorsey and the
troika of air talents hope to recreate the kind of
warm, fuzzy “mother hen” radio that KMOX did
in the heyday of its former GM, the late Robert
Hyland. Dorsey was Hyland’s right-hand man
for several years.

Horrigan said he and his WIBV colleagues
were unhappy with the direction the station was
taking, culminating with the recent layoffs of
about a dozen staffers.

Horrigan also said the trio signed on with
Dorsey because “he’s one of those guys you
foliow into hell wearing a gasoline sportscoat.”
What's more, he added, Dorsey is paying more
than they earned at KMOX. That's possible, he
said, because the venture is backed by
numerous well-heeled St. Louis investors who
want to see a revival of the old KMOX.

KMOX PD Tom Langmyer told ST that
although he was saddened by the trio’s
departure, their exit won't hurt the station. On
Wednesday (3/6), he announced that afternoon
host Charles Jaco would be paired with Nan
Wyatt for morning drive. Wyatt —who most

Rumors

» What is going on at WDRE/Long Island? Talk
about a format flip is raging.

» With WJHM/Orlando GM Dave Donahue head-
ed to Beasley's new WKIS/Miami as GM (see Page
3), attention turns to longtime WJHM PD Duff Lind-
sey. While rumors that Lindsey will cop the open PD
slot at Beasley’s WPOW/Miami are running rampant,
ST hears Lindsey has had absolutely no discussions
with WPOW. While his contract is up at the end of
March, he'd prefer to stay with WJHM, which is being
sold to OmniAmerica.

recently anchored the afternoon drive news on
WBBM/Chicago — previously did news and
talk at KMOX.

Veteran Bay Area radio figure Dana Jang
has joined Lund Consultants as an associate.
Jang will continue as PD of Rock outlets
KUFX-FM & KSJO-FM/San Jose.

And the grand prize winner of the 12th
Annual R&R Grammy Contest is (drumroll
please ... ) WRNO/New Orleans PD Joey
Giovingo, who takes home a camcorder.
Congrats also to KUPR/San Diego PD
Sherman Cohen (second place, a car stereo)
and WRHQ/Savannah, GA GM Jerry Rogers
(third place, a 35mm camera).

All of the three gentlemen picked 10
winners out of 12 categories; a random drawing
was held to break the tie. By the way, TV ratings
for the Grammy Awards show (14.6, 23 share)
were up 24% over last year’s telecast.

WWDB/Philly is retooling to attract a
younger audience. Veteran afternoon driver Irv
Homer shifts to mid-morning to make room for
ex-WCBM/Baitimore yakker Tom Marr,
Susan Bray moves from mid-morning to earty
evening, and late-nighter Bernie Herman and
weeknight money-gabber Harry Gross are
out. Dr. Laura Schiessinger now is heard
weeknights from 10pm-1am.

The station also debuted a new jingle
package and its first-ever TV campaign. Still
unresolved: a replacement for morning driver
Paul W. Smith, who remains on duty but
expects to assume the morning job at WJR/
Detroit by the end of this month.

Despite what you read in the headlines
here last week (ST 3/1), Mark O’Brien is the
GM of WASH-FM/DC and he hasn'’t resigned.
{Tom McKinley did exit the WTOP-AM/DC GM
post, however.)

WMCS/Milwaukee PD/MD/morning host
Kathy Brown exits to become PD at WWIN/
Baltimore, effective March 18.

KUTQ & KZHT/SLC OM Brian Degeus
exits. KZHT PD Geronimo becomes acting
OM for both stations until KUTQ finds a new
PD. Meanwhile, KZHT night siammer Doug
Dodds adds MD duties.

Continued on Page 16

W4/Detroit

KX'I]-KQQK/Houston :

KGGI/Riverside, etc.

VTR ("

o

“Ibe Hassle-Free Way To Do Call-Out”

INTERACTIVE IN-HOUSE CALL-OUT...AVAILABLE NOW.

Patent Pending

FREE VIDEO & BROCHURE

WYWW. amertecapradiomstorycom T
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“IN THE MEANTIME"

R&R Alternative @-€3
R&R Active Rock ©-€©
R&R Pop Debut (O
Album Rock Monitor *6-*4
Modern Rock Monitor *5-*2
Soundscan Album 84-65
Mainstream Monitor *93-*75

Hogging Space This Week:

WKSS WSKS KHTQ WKZW
WZNY KKMD WABB WMXQ & more

Hogging Space In The Meantime:

WAKX 13x  WHYT 25x  WPLY 31x
KBZR 40x KISF 38x - KRBE 51x
KFRX 20x KLRZ 20x WWCK 19x
WHTZ 25x ~ WMMS 43x  WZST 20x

It's All About YY1

™ M BUzz The Hog

‘?racy Chapman

“Give Me One Reason”

Most Added Again:

WZJIM Cleveland ADD WABB Mobile ADD
KMXV Kansas City ADD WGTZ Dayton ADD
KWMX Denver ADD KSLY San Luis

WKSS Hartford ADD Obispo ADD
WAYV Atlantic City ADD KDUK Eugene ADD

Already On:
WSTR  WRFY ~ WAPE  WRQK WHYT
Q99  WFLZ  WWCK WWST KwOD

WZYP  WNOK WHOT 99X KFOG

R&R Alternative @ @ ;

Billboard Top 200 *84-*65 sane

Continued from Page 14

Get-well wishes to veteran programmer/
former R&R CHR Editor/current KRLD-AM/
Dallas fishing show host J.J. Jordan, who's in
critical — but stable — condition at the Dallas-
based Baylor University Medical Center
following a Greenville, TX auto accident last
Thursday (2/29).

Thanks to GRP recording artist George
Howard, who wowed the crowd with his saxy
performance at the worid-famous Ciub R&R
last Friday (3/1).

Hot AC WRQX/DC morning duo Jack
Diamond & Bert! (Weiss) were feeling pretty
good about the phone interview they just
finished with supermodel Rachel Hunter.
About 20 minutes later, a caller on ’'RQX’s hot
line identified himself as Hunter’s husband,
Rod Stewart, and asked to speak to Diamond
& Weiss on the air.

A skeptical Bert! asked the caller for his
number and said the station would call him
back. The caller was outraged, but complied.
Truth is it was Stewart — Hunter had given her
hubby the number for the Hot AC’s hot line.
Stewart wound up doing an impromptu
15-minute interview with Diamond & Bert!

WFLZ/Tampa morning drivers MJ & BJ
welcomed Newt Gingrich’s mother to their
Thursday (3/7) show. During the
controversial Connie Chung TV interview,
the duo noticed that Mrs. Gingrich was a
heavy smoker. Since then, every time
they've done a bit on her, they've sent her a
case of her favorite cigarettes.
Overwhelmed by MJ & BJ’s generosity, she
agreed to guest host the morning show. ST
expects “Newtie” got an early Thursday
wakeup call.

Rumbles

* KKSF/SF MD Dore Steinberg exits.

* WGCl/Chicago MDDon E. Cologne addsAPD duties.

¢ Former R&R Alternative Editor Shawn Alexander
joins former R&R CHR Editor Joel Denver's Ali Ac-
cess Music Group to open up an Aitemative Promo
& Mkig. division.

¢ Former KKRZ/Portland, OR morning zoomaster
John Murphy returns after a six-year hiatus, rejoin-
ing Dan-O Ciark, who himself returned last year af-
ter a three-year absence.

* WARQ/Columbia, SC names ex-WRXK/Ft.
Myers APD/MD Austin Keyes PD.

* KATS/Yakima, WA PD Kevin Welch exits.

* Former WRBQ-FM/Tampa moming star Cleve-
land Wheeler returned to the market's airwaves on
Monday (3/4), doing wake-ups at Oldies WYUU (U92).

* KYSRAL.A. welcomes aftemoon driver Ryan Seacrest.

* KRLA/L.A. aftemoon driver Bobby Romero (aka
Sky Waiker) segues to weekends/swing at KBIG/L.A.
Meanwnhile, Manny Pacheco rejoins KRLA for his fourth
tour of fullime duty, and his second as afternoon driver.

T e L ‘

* Hollywood Records names Bob Pfeifer
President, Richard Leher Exec. VP, and John
Fagot Sr. VP/Promo.

* Group W buys WSCR-AM & WXRT-FM/Chicago
for $60 miltion.

* Tom Jackson upped to WBT-AM & FM/Charlotte

* Johnny Barbis becomes PolyGram Label. Group
Sr. VP.

* WEGX/Philly lands John Lander as OM/
morning man and Brian Phillips as PD.

* PD Carey Curelop exits KLOS/L.A. to captain
crosstown KQLZ (Pirate Radio).

* Dave Parks retums to KSDO-FM/San Diego as OM.

v

» Cox names Jere Sullivan PD at WIOD/Miami and
Harry Lyles OM at WAIA/Miami.

» Columbia Records appoints John Fagot
VP/Promo and Ruben Rodriguez VP/Black
Music & Jazz Promo.

* KFYV/Phoenix ups Tom Leykis to PD and names
Ed Walsh ND.

\ 4

* Jay Cook elevated to KSD-FM/St. Louis
President/GM.

* Ray Anderson named Pasha Music Group
VP/GM.

* Walt Tiburski upped to WMMS/Cleveland VP/GM.

¢ Corinne Baldassano becomes ABC
Contemporary Network PD.

N4

* Art Laboe appointed KRLA/L.A. PD.

* David Graves named KDKA/Pittsburgh
Program Mgr.

* Sacramento PD Steve Rivers exits KNDE for
KROY.

¢ Jack Forsythe becomes WKTQ (13QY

. Pittsburgh MD. I

Records

¢ Former Relativity Nat'i Dir/Alternative Promo
Doug Ingold becomes Sr. Dir./Alternative Promo for
Zoo, replacing Thomas Westfall.

* Look for Imprint regional promoter Mila Thomas
to be upped to Dir./Nat'l Promo.

* Magnatone shifts Dir./Nat'l Promo Joe O’Donneil
to the Southwest Regional promo post, based in Al-
buguerque; he replaces Dallas-based Randy Chap-
man, who exits.

« Jive/Silvertone Mgr./L.A. Regional Promo Tom
Casey exits.

Hit the mark

 Customized prepaid
phone cards

o Interactive television
o Telemarketing

o Database « Interactive direct mail
management « Interactive
o Direct mai! phone systems

impact Target Markating 100 corporate Place, Suite 202 « Pesbody, MA 01960 (508) 535-4500 + FAX (508)535-0011

Campaigns tailored
to reach your
marketing goals

j

Whatever it takes to hit the mark!

See us at the CRS In Sulte 7524 or call

1-800-3IMPACT
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Infinity

Continued from Page 1

chase for cash. Infinity will also re-
imburse KKR for Granum’s work-
ing capital (about $15 million). In-
finity stock moved up $1.50 a share
upon the news of the purchases, and
the company claims it still has about
$1 billion in purchase power.
McCord said he will exit when the
deal closes, which is expected in

June. He said he would then take a
few months off before setting up a
new radio company with his partner,
Granum VP/COO Peter Ferrara.

Although he doesn’t know what
form his next radio enterprise will
take, McCord said he will keep in
touch with KKR — just in case the
investment giant once again decides
to cash in on depressed station val-
ues. “If prices ever correct, I think
KKR will back us in another ven-
ture,” he said.

Infinity’s Group — Market By Market

ere is a breakdown of Infinity Broadcasting's current and proposed

holdings and revenues: 1995 Est.
Rank/Market Calls Format Revenues
1. New York WFAN-AM Sports $38.5
WZRC-AM Korean 0
WXRK-FM Altemative 30.5
2. Los Angeles KROQ-FM Alternative
KRTH-FM Oldies
3. Chicago WJJD-AM Talk
WJIMK-FM Oldies
. WUSN-FM Country

] 4, San Francisco" KIERCQAM

Oldies
KFRC-FM Oldies
KYCY-FM Country
5. Philadelphia WIP-AM Sports
- WYSP-FM Classic Rock
P X 3. ~mtqw: Somel T
6. Detroit WXYT-AM N/T
WOMC-FM Oldies
WYCD-FM Country ;
| T Markettotal: 303
7. Dallas-Ft. Worth KDMM-AM Nostalgia $0.5
KVIL-FM AC 26.8
KLUV-FM Oldies 10.0
KSNN-FM News 0
KYNG-FM Country 14.3
KOALFM NAC 10.2
KHVN-AM Gospel 1.2
KRBV-FM Urban/AC 5.2
I - Markettotal: ...~ 682
8. Washington, DC WPGC-AM Urban $0.8
WPGC-FM CHR/Rhythmic 22,0
WJFK-FM Talk/NAC 15.5
B Markettotal: . . = 383
9. Houston KXYZ-AM Spanish $1.1
' Market total: - I
10. Boston WBCN-FM Alternative $19.8
WZLX-FM Classic Rock 13.3
WSSH-FM NAC 55
WBOS-FM Adult Alt. 7.4
C Market total: -~ , .. ...46.0
12. Atlanta WZGC-FM Classic Rock $8.0
WAOK-AM Gospel 25
WVEE-FM Urban 20.0
- Market total: -~ - - .30.5
18. Baltimore WJFK-AM Talk
WLIF-FM AC
WCAO-AM Gospel
WXYV-FM Urban
21. Tampa-St. Pete  WQYK-AM Talk
WQYK-FM Country
Market total: e
30. San Jose KOME-FM Altemative $5.3
Market total: - 53,
39. Orlando WMMO-FM AC $4.1
WHOO-AM Nostalgia 0.8
WHTQ-FM Classic Rock 2.1
Market total: 7.9

Total revenues, all markets: $467,000,000

Source: BIA MasterAccess

NEWS

Clear Channel
Continued from Page 1

chase a bargain. Represented by

Alex. Brown & Sons in the sale,
U.S. Radio has estimated 1995 reve-
nue of $34.3 million. Clear Channel
has estimated 1995 revenue of
$153.7 million.

“I think it makes sense,” said Duff
& Phelps media analyst James
Goss, who estimates the purchase at
10x trailing cash flow.

“It’s that or a little lower [than 10x]
if you take out [NAC WJCD/Nor-
folk], which didn’t really contribute,”
said Clear Channel VP/Treasurer
Randall Mays.

T = s e

Some analysts and industry ob-
servers were perplexed over the strat-
egy of the buy, which puts Clear
Channel into nine new markets and
overlaps existing Clear Channel ra-
dio properties only in Houston.

Mays said the company was plant-
ing its flag in markets where it intends
to concentrate and dominate. “I think
this gives us an entry into several very
good markets,” he said. “It gives us
more markets in which to execute our
strategy.”

‘Buying For Breadth’

According to First Union Capi-
tal Markets analyst Bishop Cheen:

CRS

Continued from Page 1

Alan Box, Great Empire Broadcast-
ing President/COO Mike Oatman,
broker Tim Menowsky, MCA/Nash-
ville President Tony Brown, River
North artist Rob Crosby, and a num-
ber of radio programmers — that
spawned a discussion (if only for a few
minutes) of the Telecommunications
Act of 1996 and its effects on radio.

Other Highlights

¢ The Country Radio Broadcast-
ers’ Humanitarian Award was present-
ed to Billy Ray Cyrus. Winners of the
Radio Humanitarian Awards: Small
Market, KOOV/Copperas Cove, TX
and KRRV/Alexandria, LA; Medi-
um Market, KSSN/Little Rock; Large
Market, WGAR/Cleveland.

* Harold Hensley and Mike Hoy-
er were elected to the DJ Hall Of Fame
in the living category, with Hiram
Higsby being inducted posthumously.

* Fox-TV football commentator/
former Pittsburgh Steelers quarterback
Terry Bradshaw delivered an uproar-
iously funny motivational speech. Its
“Back To Basics™ message urged are-
turn to love, family, and passion for
what you do.

¢ In a three-hour session, the Eagle
Group’s Dr. Roger Wimmer and
Matt Hudson presented a special re-
search study commissioned by the

MARRIAGES

KSFM/Sacramento morning
talent Davey D. to Marielle
Vaughn, February 10.

Bwrtus

WXTU/Philadelphia moming
talent Dr. Michael Lynn, wife
Stephanie, son Alec Richard,
February 29.

WTFX/Louisville PD Micha-
el Lee, wife Tamara, daughter
Hannah Renee, February 24.

WKFR/Kalamazoo, Mi PD
Dr. Dave Michaels, wife Peg, son
Andrew Stevens, February 21.

Uni Distribution Director/Re-
tail Logistics Linda Leighton,
husband Gary Jones, twins Jas-
on Thomas and Kira, February 6.

WGCV/Chicago weekend tal-
ent Derrick Brown, wife Karla,
son Sterling James, December
12,

CRB. “The State Of Country Radio”
is a lifestyle study based on the opin-
ions of 502 Country listeners, broken
out by male-femnale, four demos, daily
Country TSL, years listening to Coun-
try radio, and four regions.

The full study is available from the
CRB for $195 and benefits the CRB
Scholarship Fund. Incidentally, a silent
auction raised more than $22,000 for
the fund.

* Wednesday night’s Epic showcase
featured a surprise visit from the Beach
Boys — including Brian Wilson —
who joined James House on “Little
Deuce Coupe.” The band was in town
recording a Beach Boys tribute album
set for release on River North.

* A&M’s Chely Wright paused be-
tween songs in her “New Faces Show”
performance to tell the crowd that they
had consumed more than $60,000 in
alcohol in the CRS’s first three and a
half days. That included 300 cases of
beer and over 800 gallons of spirits —
and didnt include what was consumed
in the suites.

Elections Held

InCRB business, President Ed Sala-
mon, VP Shelia Shipley Biddy, Sec-
retary Gene Dickerson, and Treasurer
Jeff Walker were re-elected to their
posts. Newly elected to the board was
WSOC/Charlotte PD Paul Johnson;
the new Agenda Chairman is MJI
Broadeasting VP/GM Gary Krantz.
The CRB’s third regional event is set
for September 20-21 at the Doubletree
Kansas City Airport Hotel.

Meanwhile, the board of directors
voted to fund a grant to Leadership
Music, the music industry program
which has been likened to a master’s
degree program. More information on
the unique program and an applica-
tion form can be obtained by faxing
LM Executive Director Tabitha Eads
at (615) 327-9846. Completed appli-
cations are due between April 1-May
1, 1996 for the 1996-97 program year.

'PROS ON

THE LOOSE

Tom Casey — Regional Pro-
motion Manager Jive Records
(310) 442-9152

Logan Kelly — Mornings
WXWX/Greenville (864) 241-0676

Scott Marinoff (aka “Scott
Michaels”) — Weekends WIZF/
Cincinnati (606) 525-9180

WWW - raase-arrraehednreterr—reom

“[Clear Channel] is buying for
breadth, not depth. You want a good
deal, and 10x trailing looks good in
a 13x world.”

The purchase also makes more
strategic sense when Clear Channel’s
TV properties are factored in, said
Goss. “This gives them more in
Memphis, where they have TV and
a TV LMA. In Little Rock, Clear
Channel also has TV and a TV
LMA,” he said.

Henry will stay with U.S. Radio,
which will operate as a separate
company, said Mays. Mays added
that he doesn’t expect many man-
agement changes after the purchase.
“These are great assets with very
strong local management,” he said.
“There are a few that can perform a
little better, but they are all strong
properties.”
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The Show After The Show

O Hot post-Grammy label parties rev into wee hours

or many Grammy attendees, the real show isn’t the ceremony itself but
one of the many lavish label after-parties. This year was no exception,
and while the Grammy Awards produced numerous upsets, there weren’t
many upset faces in these crowds following the show.

BMG’s Annie Hall

BMG fixed up Hollywood'’s old American Legion Hall for its fete, which served to celebrate its
10 Grammy wins. Sporting smiles all around are (I-r) BMG Entertainment North America Pres-
ident/CEQ Strauss Zelnick, Best Female Pop Viocal Grammy winner Annie Lennox, and BMG
Entertainment International President/CEQ Rudi Gassnar.

Columbia House

4 -
Sony Music artists bonded with Columbia President Don lenner at the Sony party, held at
Jimmy’s in Beverly Hills. Huddling up are (I-r) Alice In Chains’ Mike Inez and Sean Kinney,
Sophie B. Hawkins, lenner, Dionne Farris, Alice In Chains’ Layne Staley, Pearl Jam’s Mike
McCready, and Presidents Of The U.S.A.’s Jason Finn.

Epic-nic Table

Also regaling at Sony were (I-r) Epic Records Group Chaiman David Glew, Sony Music Enter-
tainment President/COQO Thomas Motlola, director JonAvnet, Celine Dion, her manager Rene
Angelil, Sony 550 Music President Polly Anthony, and Epic Soundtrax Sr. VP Glen Brunman.

MCA Brass Ring

]

L - n |

MCA’s slylish Four Seasons party was a who's who of veteran record execs. The brass included
(I-r) Uni Distribution President John Bums, Universal Records President Daniel Glass, MCA
Musiz Entertainment Group President Zach Horowitz, MCA Records Sr. VP/Black Music Colec-
tive Hank Shocklee, Geffen Records Chairman/CEQ Ed Rosenblatt, MCA Music Enitertainment
Group Chairman/CEQ Doug Mormis, MCA Records President Jay Boberg, Interscope Recards
co-heads Jimmy lovine and Ted Field, MCA Reeords Nashville President Tony Brown and Chair-
man Bruce Hinton, and MCA Music Entertainment Group Vice Chairman ifel Lewinter.

Koppel-Hood

EMI’s gala at Rex drew a host of artists and executives, including (I-r) EMI Music President/
CEQ Jirn Fifield, EMI Records Fresident/CEC Davitt Sigerson, D’Angele, EMI-Capitol Music
Group North America Chairman/CEO Charfes Koppelman, EMI-Capitol Music Group North
America Exec. VYP/GM Terri Santisi, and D'Angekc manager Kedar Massenburg.

PolyGrammy Night

PolyGram’s party, thrown at the specially reopened Chasen’s, was so popuiar that many invitees
couicn't make it inside. Among those who did were (I-r) Motown Records President/CEO Andre

Harrell. R&B Male Vocal winner Stevie Wonder, PolyGram President/CEQ Alain Levy, Joan Os-
bormne, Motown Chairman Clarence Avant, and Mercury President/CEQ Danny Goldberg.

Chair And Chair Alike at WME

The Wamer Music Group’s Ambassador Hotel soiree drew label ambassadors, including {I-r)
Wamer Bros./amer Music Group Chairman/co-CEQ Terry Semel, Wamer Bros. Records
Chaimman/CEO Russ Thyrei, Elektra Erdertainment Group Chairman/CEO Sylvia Rhone, At-
lantic Group co-Chairmen/cc-CEOs Ahmet Ertegun and Val Azzoli, and Wamer Bros./WMG
Chaimman/co-CEO Bob Daly.
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Los Angeles-based trio Goldfinger
is steadily gaining airplay with their cur-
rent single, “Here In Your Bedroom,”
on Santa Monica-based indie Mojo
Records. Leading the charge are
KROQ/Los Angeles, WXRK/New
York, KOME/San Jose, WKQX/Chi-
cago, and KREV/Minneapolis.

Strangely, the ska-influenced alter-
na-band owes its success to a pair of
shoes. Explains Mojo President/own-
er Jay Rifkin: “My A&R guy went
into a store to buy a pair of shoes and
the person who sold them to him was

and we’ve already signed two indepen-
dents to work college and commercial
Alternative radio. We’re also trying to
put together some tour dates and get in-
volved in the radio shows later this year.
I know a lot of bands don’t think that’s
a cool thing to do, but these guys are so
into this that it’s a thrill to them. They
can’t wait to get on the road.”

The group will play South By South-
west March 16.

Verve Pipe In The Pipeline

RCA alterna-rock five-piece Verve

Pipe is off and running at Alternative
radio with their

Goldfinger

first single, “Pho-
tograph.” The
lead track from
their new album,
“Villains,” is
playing at 45 Al-
ternative reporters
this week. The al-
bum, produced by
former Talking
Heads member
Jerry Harrison,
hits retail March
26.

Word about
Verve Pipe started
spreading after
they performed in
early January ata

the lead singer, John Feldman. He
walked out of the store with a 20%
discount and a demo tape.”

Rifkin became involved with the
band last year, releasing its first EP,
“Richter,” which picked up about 1000
spins on 300 college stations. That
success is NOW Crossing over to com-
mercial radio.

Says Alternative KREV/Minneap-
olis PD Kevin Cole, “I heard a buzz
on it and called [indie promoter] Jack
Springer, who got me in touch with
the label. We play a fair amount of
ska on the station, so it fits in with
bands like Rancid and unsigned local
bands like Suspect Bill and Umbrel-
la Bed.” After only a few days on the
air, Cole says the single “got over-
whelmingly positive response, so we
added it into full rotation right away.”

For Rifkin, the plan is to spread the
word at radio and retail. “We’re about
to finalize a distribution deal with Uni

BMG meeting in
New Orleans. They soon found them-
selves on the receiving end of a great
live reputation, which has helped push
the single through the roof.

*“This song has gotten more phones
than any record I can remember,” says
Alternative WGRD/Grand Rapids PD
Allan Fee. “I can’t tell you how excit-
ed our listeners are about the song. This
band has sold about 40,000 copies of
their previous independent release.
That’s almost unheard of in this market.”

Fee credits the band with bringing
attention to a burgeoning local music
scene in Western Michigan. “There’s a
real local roots-rock scene starting to
burst out. And bands like Verve Pipe,
Domestic Problems, Knee Deep Shag,
and Milk House are all a part of it. The
last time I saw something like this was
when I was in Seattle, and we all know
what came of that.”

For its part, RCA plans to capitalize

Bass Is Base

Mojo Has Goldfinger On Alternative’s Pulse

on the local fervor. The band will per-
form for Michigan retailers in differ-
ent cities, as well as visit Alternative
and Rock stations. On the promotion
front, VP/Promotion Dave Loncao
says the label moved up the single’s
Alternative add date to February 27
because demand was so strong. (The
official Active Rock and Rock add
date 1s still March 11.)

Loncao downplays the signifi-
cance of the different add dates. “We
feel this is a formatless record. The
lines among formats are so thin these
days it’s much less important. That’s
why we shipped the single to all for-
mats so anybody who wanted to play
the record could.”

Island’s Bass-ic Instinct

Add Urban-flavored pop to the
growing list of musical styles being
exported from Canada. Loose Can-
non/Island is trying to capitalize on
the trend by crossing Bass Is Base’s
new single, “I Cry,” to U.S. air-
waves. The track, from the group’s
major label debut, “Memories Of
The SoulShack Survivors,” was re-
ported by 28 CHR/Pop stations last
week.

Verve Pipe

Island Sr. VP/Promotion Joe
Riccitelli calls the group a cross be-
tween bands like the Brand New
Heavies and Digable Planets. “The
music has all the earmarks of a great
pop record but still has a very Ur-
ban feel. There’s a real need at
mainstream CHR for songs like this
because there aren’t a lot of them
out there.”

In order to increase awareness,
the band has teamed up with YM
magazine and upscale retailer Nord-
strom for six in-store performances
in cities such as New York, Chica-
go. and San Francisco. Late last
year they performed at a Derails
magazine-sponsored showcase in
New York. “We want them to be

‘visible in places other than just ra-

dio. And a lot of consumer maga-
zines are looking for bright new fac-
es in the music world to tie in with.
It’s a great combination. And that
visibility will only help with their
familiarity when radio does their
callout.”

The album, already out in Cana-
da, hit U.S. retail February 27.

Metallica To Headline
Lollapalooza

Metallica has signed on as the main stage headiine act
at Lollapalooza. Plus... joining the band are Soundgarden
and the Ramones, with the latter using the event to make
their “official” last perfor-
mances. Lollapalooza orga-
nizers say most of the shows
this year will be held at fields
instead of regular venues.
The fun begins at the end of
June. Look for more main
and second stage acts to be
announced in the next few
weeks. Look for Metallica’s
new set to bow before the
group boards the Lollapaloo-
za express.

Three former members of
the Talking Heads — Chris
Franz, Tina Weymouth,
and Jerry Harrison — have
teamed up with an all-star
cast for a new record. The
group, which is unofficially
calling itself the Heads, is
currently negotiating with
several labels and hopes to
release the still as-yet-unti-
tled album sometime in the
second quarter. Featured on
the album are Johnette Na-
politano (Concrete
Blonde), Debbie Harry
(Blondie), Michael Hutch-
ence (INXS), Ed Kowalczyk (Live), Gordon Gano (the
Violent Femmes), Maria McKee (Lone Justice), Shaun
Ryder (Happy Mondays/Black Grape), Richard Hell (Tele-
vision) and Andy Partridge (XTC). Early plans call for the
Heads to perform five to six benefit concerts, then head out
on a full-tength tour.

Ramones

it's official: “Old Man & Me," the first single from the new
Hootie & The Blowfish album, “Fairweather Johnson,” goes
to radio April 8. The album drops at retail April 23. in other
release news, Soundgarden’s new album is set to hit the
streets May 21 ... The House of Blues's eponymously titled
new label releases its first set, “Way Past Blue,” by Mick Jag-
ger guitarist Jimmy Rip on March 26. The album features
Jagger on backup vocals and harp ... Noted jazz guitarist
Ronny Jordan'’s third Island album, “Light To Dark,” hits re-
tailin May . . . Gap Band member Charlie Wilson is slated to
release a solo effort on Intersound in June. The set is being
produced in part by Brian McKnight and Dr. Dre.

Signings: The first signing by Revolution Records (for-
merly Giant) is Seattle-based alterna-rock band Super De-
luxe. Their new album debuts May 11 . . . MJJ Music has
signed Brooklyn-based Urban/crossover quintetMen Of Vi-
sion. The group’s first single, “House Keeper,” bows this
month while their self-titted album follows in May . . . Cana-
dian alternative soloist Hayden inks with Outpost Records
for the U.S.

Brooks Now Top
Male Solo Artist

Garth Brooks has become the top male solo artist of all
time, according to the RIAA, with cumulative domestic sales
of 58 million copies, knocking Billy Joel off the top perch (57
million). The country superstar hit the milestone in less than
seven years. In other country sales news, George Strait's
“Strait Out Of The Box” hit the triple platinum mark, making it
the best-selling country boxed set of all time. And Shania
Twain, whose “The Woman In Me” is the top-selling female
studio album of all time, hit the quintuple platinum mark.

Rumors of a second MTV are heating up again. Word
spreading from MTV parent Viacom is that the media giant
reportedly has signed off on the launch of a more music-
oriented channel that could begin by the end of the year.

Status No

Veteran Brit rockers Status Quo reportedly are suing
BBC'’s Radio One for nearly a half-million dollars for alleg-
edly not playing one of its records, a cover of the Beach
Boys’ “Fun, Fun, Fun” that the band recorded with the surf-
music legends last year. Status Quo says the pop music
network allegedly committed itself to playing songs in the
top 40 chart and “Fun” currently hovers -around No. 20. No
word yet on when or if a trial date has been set.

The remaining Beatles have turned down an American/
German group's muitimillion dollar offer for an international
22-date tour of Europe, the U.S., and Japan. Paul McCart-
ney, who called the size of the offer “scandalous,” says the
band nixed the idea because it wouldn't be the same with-
out the late John Lennon.
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RANDALL BLOOMQUIST

Getting A Grip On Limbaugh’s Ratings Dip

Okay. Enough rumbles, mumbles, speculation and innu-
endo about Rush Limbaugh’s ratings. These are the very sim-

ple facts:

* Yes, on a fall-to-fall basis Limbaugh’s numbers were down
dramatically in many top 100 markets.

* No, Limbaugh’s show is not spinning slowing into obliv-
ion. On the contrary, Limbaugh-affiliate PDs contacted for this
story said they still have full confidence in the “Big Man.” In
fact, they believe he is poised for a major surge in 1996.

Dippin’ And Divin’

According to an analysis of Ar-
bitron data compiled for R&R by
the research wizards at the Interep
Radio Store, Limbaugh’s 25-54
numbers were down in 73 of the top
100 markets on a Fall ‘94-Fall *95
basis. The hits ranged from the in-
significant (.6% at WABC/New
York) to the breathtaking (56.3% at
WGST/Atlanta), and averaged out
to a very disconcerting 27.7%.

The 18+ numbers were equally
grim. In that demo, 77 of Lim-
baugh’s top 100 affiliates suffered
audiences loses. The average shrink-
age: 23.6%. All those numbers were
initially greeted with bewilderment
and anger from Limbaugh affiliate
PDs — several of whom pointedly
noted that while Rush’s numbers had
tanked, the affiliation fees charged
by syndicator EFM Media were
holding firm.

But after taking time to recover
from their shock and analyze the
numbers, many of these PDs have
come to terms with that train wreck.
They have identified explanations
for the hair-raising plunge and come
to the conclusion that it did not mark
the End of the Rush Era.

KDKA/Pittsburgh (-13.2% in
25-54) PD Diane Cridland and
WGST/Atlanta PD Eric Seidelare
among those who theorize that O.J.
Simpson cut into Limbaugh’s audi-
ence during most of 1995.

WFLA/Tampa (-35.2% in 25-
54) OM Gabe Hobbs offers perhaps

@

From the outset,
Rush said, ‘No 0.J.,
because it wasn’t a

subject he was
interested in. It was a
huge story. But it
wasn’t our story.
— John Axten

the broadest explanation for Lim-
baugh’s fall-fall tumble: He reminds
that Fall 94 was a white-hot time
for politically driven Talk radio as
the Republicans, led by Newt Gin-
grich, were in the midst of taking
over Congress. That topic, Hobbs
concludes, powered Talk radio rat-

ings to heights that were — under-
standably — hard to duplicate a year
later when things were relatively
quiet on the political front.

Talkin’ About A
Revolution

“Fall 95 was the Republican
revolution,” Hobbs says. “It was a
high-water mark for our station
and other political Talk stations
that I've spoken to.”

EFM Media President John
Axten agrees that both O.J. and
Newt played major roles in Lim-
baugh’s recent ratings turmoil.
“Rush’s show, like all talk shows,
is heavily affected by events,” he
suggests. “In 1994, we had the
anomalous event of a major elec-
tion. In 1995 the anomalous event
was the O.J. trial. From the out-
set, Rush said, ‘No O.J.,” because
it wasn’t a subject that he was in-
terested in. It was a huge story.
But it wasn’t our story.”

Axten says the Simpson cover-
age probably hurt Limbaugh the
worst in the largest markets, where
people could watch the trial on
broadcast television or tune to
wall-to-wall radio coverage. Ac-
cording to Axten, recent trends
suggest that Limbaugh is recover-
ing well from his Simpson-inflict-
ed wounds — he just isn’t quite
back to full strength.

“The further we get from the tri-
al the more [Rush’s] performance
improves,” says Axten. “But there
are some people whose listening
habits were disturbed and it’1l take
some time to get them back. I think
the election will help with that.”

NEWS/TALK

Top 10 Talk Topics

on the chart.

Gilbert; WXYT/Detroit, Pat Sheehan.

February 1996
hat's on Americans’ minds? Each month R&R con-
ducts an exclusive survey of the nation’s leading Talk
radio stations to determine the 10 issues that have gener-
ated the greatest amount of listener phone response over
the past four weeks. Following is a comparison of last
month’s and this month’s hottest topics.

Magic Johnson Returns To NBA
Buchanan Aide Steps Down

1996 Presidential Campaign

M ™

1 1 Flat Tax Proposals
— 2 Pat Buchanan
— 3 lowa Caucus
— 4 New Hampshire Primary
— 5
— 6

7 7 0O.J. Interviews

10 B
— 9 Steve Forbes
— 10

U.S. Troops In Bosnia

The flat tax proposals remain in the number one spot for the second
month; the 1996 presidential campaign marks its fifth consecutive month

Reporting Stations: KIRO/Seattle, Tom Clendening; KMOX/St. Louis, Tom Langmyer; KOA/
Dernver, Robin Bertolucci: KSTPMirvwaapdls, Steve Konrad; WABC/New York, Phil Boyce; WBAF/
Dallas, Tyler Cox; WFLA/Tampa, Gabe Hobbs; WGST/Atlanta, Mike Rose;WLS/Chicago, Diana
Bodkins; WOC/Davenpont, 1A, Jon Zimney; WRKO/Boston, Al Mayers;, WTAE/Pittsburgh, Bruce

Rush Back To Greatness

The PDs contacted for this story
agree with that assessment. Because
Limbaugh is the consummate polit-
ical talker, they believe he will re-
peat — and perhaps even exceed —
his 1994 ratings performance in this
election year.

For example, despite a fall-fall dip
in his station’s Limbaugh audience,
WMAL/Washington OM Jim Gal-
lant is upbeat. “T don’t think you’re
going to find anybody who’s too up-
set at this point,” he says. “[Lim-
baugh’s] as sharp as ever and he’s
adding new production to the show.
Plus, we’re heading into an election
year, which has to be good for him.”

Seidel echoed that sentiment. “I
think the near-term future for Rush
is very bright. [An election year] is

Rush’s prime time. Our research
shows that Rush is still very big; he
is seen as both a tremendous infor-
mation source as well as an enter-
tainer.”

And despite the debate over
whether Limbaugh has become one
of the Washington insiders he once
bashed with glee, WGOW/Chatta-
nooga PD Bill Lockhart thinks the
Big Man will still cash in on listener
resentment of the establishment:
“We’re looking forward to Rush’s
1996 numbers. There is a great deal
of anti-Washington sentiment in our
area, and I think that’s really going
to help him this year.”

In other words, the more angst
Americans have about their govern-
ment, the less heartbumn Limbaugh
affiliates will get. Is this 2 great busi-
ness, or what!

The Dolans
Jay SEVERIN

Dr. Joy Browne

Money News You Can Use
Dr. Ronald Hoftman

ARTHUR FROMMER
WARREN EcksTein
Ralph Snodsmith
Joey Reynolds

ArTHUR SchwarTz

For availability in your marker Call Rich Wood ar
(212) 642-45%3

TALK...FOR EVERY TASTE

One-Stop For All Your Talk Programming Needs

All programming is 100% barter
Customizable to your market
15kHz - FM Quality
Complete with automation cues
Exclusive in every market

e ADIO NVETWOIK

- ——— I o A A i ol ot o oo


www.americanradiohistory.com

22 * R&R March 8, 1996

CHR

TONY NOVIA

CONTEMPORARY HIT RADIO

WNNK/Harrisburg Roll$ On And On

[] Station eschews traditional sales methods to stay No. 1

WNNK-FM (Wink 104)/Harrisburg has been CHR/Pop
since 1985, is in the middle of an ownership transfer from
Calendar/June Broadcasting to Patterson, and was origi-
nally a Keymarket station. Patterson will be the station’s third
owner in three years, and it’s no wonder — the station has been
a hot property with the revenue stream it’s been able to gener-

ate (see “Station Profile”™).

Here’s a look at a very success-
ful ratings- and revenue-driven,
medium-market CHR through the
eyes and ears of one of the station’s
co-Sales Managers, Ron Giovan-
niello.

Unconventional Approach

When Calendar bought WNNK,
VP/GM Dan Savadove promoted
Giovanniello and Karen Richards
to co-Sales Managers of WNNK and
Urban AC sister WTCY-AM (The
Touch). Giovanniello says WNNK
isn’t a typical CHR. He notes, “We
won the Marconi award in "95 for
CHR Station of the Year, but we’re
probably the most untraditional
CHR. One might say we take a Hot
AC or Full-Service approach with
the station. That makes a difference
because if you go into the larger mar-
kets, CHR is probably going to be
more 12-24-focused.

“Our success begins with the pro-
gramming. Most CHRs rely solely
on music, contesting, and promo-
tion. While we also spend a great

Most CHRs dismiss
news and information
because they don’t
believe they can own
that image in the
market. We disagree.
We are the news and
information station
for Harrisburg.

deal of money on music and promo-
tion to keep ’NNK on top, there are
other elements to that success. Per-
sonality is a big part. In addition to
having a traditional high-profile
morming show, our aftemoon talent
Bruce Bond [sounds] like having a
moming show in aftemoon drive. In
middays we don’t let talk interrupt
the music, but in afternoons we don’t
let music interrupt the talk. Our per-
sonalities are household names in the
market. We’ve been fortunate that
most of them have remained with the
station for a long time. That helps
keep the station well-rounded.

Karen Richards and Ron Giovanniello

“Most CHRs dismiss news and
information because they don’t be-
lieve they can own that image in the
market. We disagree. We are the
news and information station for
Harrisburg. Two years ago when we
had a really bad winter like we’re
having now, we saw tremendous
surges in the winter book.

“Our news department has won
the AP state Best News Department
award three of the last four years.
You don’t normally find that kind
of commitment to news at a CHR
station. We do news in morning and
afternoon drive. In morning drive we
also do sports and have a meteorol-
ogist. We don’t subscribe to a tradi-
tional traffic service. We own an air-
plane and are the only station doing
its own traffic. By using these types
of resources, we provide the most
up-to-date information and add our
own flair to it.”

Untraditional Sales

Giovanniello is also proud of the
strong working relationship and mu-
tual respect between WNNK s sales
and programming departments. ‘T
can’t say enough about PD John
O’Dea. We have one of the very best
PDs and staffs in the country. He’s
very stern and resolved in his beliefs,
and that’s his job — to protect the
integrity of the station programming.
He’s also very understanding and
sensitive to what we need to accom-
plish in sales. He knows our perfor-
mance is based on revenue. On the
other side, we know his performance
is based on ratings. There is an in-
terdependence between the two, and
neither of us can afford to be short-
sighted and ignorant enough to think
otherwise. We need help from each
other. There are promotions, theme
weekends, cars and trips he needs
to give away, and he needs help from
sales to do them. At the same time,

we need assistance from program-
ming to accomplish our job.

Following programming’s lead,
WNNK'’s sales department is also
set up in an untraditional manner
Giovanniello explains, “It begins
with our sales infrastructure.
WNNK and WTCY have a unique
sales setup with no GSM or LSM.
Karen Richards and I serve as co-
Sales Managers, splitting the re-
sponsibilities for WNNK and
WTCY equally. We have eight lo-
cal reps on the FM. We have a na-
tional sales manager who was pro-
moted from local sales. Savadove
also has clients and assists in sales.
Our [sales] staff numbers about 13
people in all.”

Giovanniello is outspoken about
the relationship he and Richards
have with Savadove. “It’s really a
strong synergistic triangle. He lets
us do our jobs. From our standpoint,
it’s outstanding to have a GM who
trusts his sales managers and gives
us the autonomy to do our job.”

WNNK runs 12 units per hour,

PROMOTIONAL STANDARD
PROCEDURE TEST

A What does the stalion gain from tus promotion?

B What does the lisiener gain from this promotion?

C  is this promoiion easy lor listeners to understand?

D Is this promotion easy for the jocks 1o expialn and execuie?
E  What is the mam demo larget of this promotion?

F. Are thew expenses Lo this promotion? Who will cover costs?
G. Isclient deing any other form of adverusement?

H. Will thas promotion increase TSL of existing listeneres?

I, Witi 1his promotion ierease cume?

] Does this promotion have any communily ties?

NOTES

WNNK’s in-house promotion test

two stopsets of six spots. Giovan-
niello estimates its business is about
85% local and 15% national. “Our
agency to non-agency business dif-
fers from a lot of stations. I know
the trend at most high-performing
stations is that agency business
keeps swelling and swelling. I’d say
we’re about 60/40 agency-to-direct
business.”

Serve the Customer

“Our view is that advertising is
much more than cost divided by the
number of people reached, which
unfortunately is the way our indus-
try is going. As an industry we’ve
let Arbitron dictate what we’re
worth and what we’ll sell our prod-
uct for. We continue to allow our-
selves to be beat up by media buy-
ing agencies,” Giovanniello says.

“At WNNK we don’t buy into
that. Our philosophy is summed up

VAR e earachelteterr—eonT—

Station Profile

® Market rank No. 73
* Population 518,600

® Station billing rank No.1

In 1995, WNNK ruled the Harrisburg, PA roost, according
to Jim Duncan’s Radio Market Guide:

® Estimated market revenue $19 million
* Estimated station billing $6.5 million for WNNK & sister WTCY-AM

® Estimated market revenue share 34%

in three words: serve the customer.
Customers want a return on their in-
vestment. They buy advertising be-
cause they expect to get good re-
sults. They don’t care about how
many points we maintained for a
given advertising schedule. Cost
per point and cost per thousand are
necessities we have to deal with in
the real world of radio. But in real-
ity you must have a strong founda-
tion and serve the customer through
good creative ideas and promo-
tions. If your customer sells beer,
you must help them sell beer. Even
though we may not be the No. |
male 18-34 station in the market,
we can be a valuable asset in help-
ing sell beer.

“We’re in a people business, and
people make the difference. The
first approach is having a well-
trained, highly skilled staff who can
deal with that scenario when the sit-
uation comes up. Every advertiser
in this market would use WNNK if
we had the same prices as the other
stations. We wouldn’t need sales-
people, and my job wouldn’t exist.
We’d constantly be sold out and just
need a patient person who would
deal with clearances.

“We get what we feel our prod-
uct is worth using the laws of sup-
ply and demand. Our price is based
on the demand the market dictates.
If we continue to put out a good
product that is well-received and
works for clients, they’ll continue
to invest in our station. If we’re
three times the cost per point, our
job is to demonstrate why. The
number-one objection we deal with
is the price.”

A Mercedes Or
An Escort?

“Proving your value starts with
a strong relationship between price
and value,” Giovanniello continues.
“If you’re looking to buy some-
thing, there’s a price value link that
exists, and you make a decision —
‘Do I think that car is worth $X?” It
could be the difference between a
Mercedes and a Ford Escort. Both
cars take you from point A to point
B, so why does one cost 10 times
more than the other? There’s a per-
ceived value that makes the Mer-
cedes cost more. For WNNK it’s
many factors, including the quali-
tative makeup of the people we
reach. We’re fortunate to be able to
offer so many different things to the
advertiser that other stations can’t.
We can offer across-the-board dom-
inance — the ‘womb to tomb’ ap-

proach. In the fall book we were
No. 1 teens, 18-34, 18-49, 25-49,
25-54, and 35-64. Since we’re able
to bring that across-the-board dom-
inance, it makes us worth more.”
After years of working at a suc-
cessfully programmed and profit-
able radio station, Giovanniello of-
fers insight about mistakes CHRs
may be making. “On a surface lev-
el, CHR is losing identity with what
it’s trying to accomplish as a radio
format. I read a great story about
how the railroad business took such
a beating to the point where it’s al-
most extinct. The reason is because
they saw themselves as being in the

[Many stations] think,
‘A consultant says we
have to be X,’ so they
become X. That’s a
bunch of crap.
We’re going to be
what our local market
wants us to be.

railroad business and not the trans-
portation business.

“Radio may be forgetting its rea-
son for existing. Many stations
narrow themselves to the point
where they narrow their potential.
They think, ‘A consultant says we
have to be X,’ so they become X.
That’s a bunch of crap. We’re go-
ing to be what our local market
wants us to be. If they want us to
be a news and information station,
that's what we’ll be. In that case,
music will take a back seat.
WNNK’s secret formula to ratings
and revenue success is two words:
hard work. It doesn’t just happen
or come easy. Persistence, hard
work, and good people have got-
ten the job done for us.”

CHR Asst. Editor Paul Colbert
contributed to this column.

TALK BACK TO0 R&R!

Do you have questions, comments,
or feedback regarding this column
or other issues?

Call me at {310) 788-1663 or
e-mail: tnovia@rronline.com
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CaLLouT AMERICAs SONQ Selection is based on the top titles from the CH R/Po P

R&R CHR/Pop chart for the week of February 12-18.
FAVORABILITY ESTIMATE (1-5)

TOTAL%

TOTAL%

ARTIST TITLE LABEL(S) ™ LW ow aw  FAMILIARITY BURN
ALANIS MORISSETTE Ironic (Maverick/Reprise) 4N — — —  685% 10.0%
DASIS Wonderwall (Epic) - 400 376 382 376 650% 12.5%
SMASHING PUMPKINS 1979 (Virgin) 392 389 380 3.88 555% 9.5%
DEEP BLUE SOMETHING Breakfast At... (RainMaker/Interscope) 3.88  3.77 3.71  3.90 86.3% 23.8%
GOO GOO DOLLS Name (Metal Blade/WB) - 386 3.80 387 395 B815% 21.3%
MARIAH CAREY One Sweet Day (Columbia/CRG) ~ 3.86 373 381 385 925% 35.3%
TONY RICH PROJECT Nobody Knows (LaFace/Arista) 383 371 369 348 44.8% 9.5%
ALANIS MORISSETTE Hand In My Pocket (Maverick/Reprise) 3.81 374 3.61 3.68 85.8% 27.5%
BLUES TRAVELER Hook (A&M) B 381 37 376 369 63.3% 16.5%
HOOTIE & THE BLOWFISH Time (Atlantic) =~ 3.79 356 351 352 82.8% 24.3%
COLLECTIVE SOUL The World | Know (Atlantic) 376 368 374 385 67.3% 125%
JOAN OSBORNE One Of Us (Blue Gorilla/Mercury) 374 367 367 366 885% 29.0%
BODEANS Closer To Free (Slash/Reprise) 366 360 3.69 3.71 55.8% 10.3%
3T Anything (MJJ/550 Music) 363 346 — — 493% 9.8%
BRANDY Sittin’ Up In My Room (Arista) 356 368 — —  49.8% 10.8%
GIN BLOSSOMS Follow You Down (A&M) 354 351 351 —  62.8% 13.8%
MONICA Before You Walk Out Of My Life (Rowdy/Arist) 350 — —  —  49.5% 11.8%
NATALIE MERCHANT Wonder (Elektra/EEG) 349 355 360 353 64.5% 14.3%
TLC Diggin’ On You (LaFace/Arista) 348 347 361 34 685% 22.5%
WHITNEY HOUSTON Exhale (Shoop Shoop) (Arista) 346 345 341 332 820% 30.8%
GROOVE THEORY Tell Me (Fpic) - 336 352 347 353 545% 15.5%
BLESSID UNION OF SOULS Oh Virginia (FM/) ~ 3.34 326 312 330 32.0% 5.5%
EVERYTHING BUT THE GIRL Missing (Atlantic) 331 329 335 327 64.0% 24.0%
LA BOUCHE Be My Lover (Logic/RCA) 331 323 337 331 598% 21.3%
MADONNA You'll See (MaverickWB) 327 325 351 329 823% 28.3%
SEAL Don'tCry (ZTTWB) B 321 318 3.03 334 64.5% 20.5%
ACE OF BASE Lucky Love (Arista) 315 — — —  233% 58%
MELISSA ETHERIDGE | Want To Come Over (Island) 314 312 313 299 55.8% 17.8%
SOPHIE B. HAWKINS Only Love (The Ballad...) (CoumbiaCRG) 311 284 —  —  31.0% 7.0%
GEORGE MICHAEL Jesus To A Child (DreamWorks/Geffen)  2.83 2.85 2.76  2.68 41.0% 12.8%

Total sample size is 400 respondents with a +/-5 margin of error. Total average tavorability estimates are based on a scale of 1-5 (1 = dislike very much,
5 = like very much). Total tamiliarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon-
dents who said they are tired of hearing the song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, New York, Philadelphia, Pittsburgh, Providence. SOUTH: Atlanta
Charlotte, Dallas, Houston, Miami, Norfolk, Orlando. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis.

WEST: Los Angeles, Phoenix, Portland, Salt Lake City, San Diego. © 1996, R&R Inc.

Callout America.

HotScores

By Tony Novia

b
Il probably isn’t “Ironic” that Alanis

Morissette (Maverick/Reprise) de-

buts on R&R’s exclusive Callout
America survey as the top-testing song
following her stellar Grammy win last
week. “Ironic” scores a 4.11 total fa-
vorability score — 4.29 among women
12-17, 4.18 among women 18-24, and
3.65 among women 25-34.

The nation’s best-testing songs by de-
mographic (ranked in descending order)
are:

¢ Women 12-17 — Alanis Morissette

Tronic,” Oasis, Smashing Pumpkins,
BoDeans, Deep Blue Something, Ma-
riah Carey, Tony Rich Project, Goo
Goo Dolls, Alanis Morissette “Hand,”
and Blues Traveler.

* Women 18-24 — Alanis Morissette
“Ironic,” Smashing Pumpkins, Alanis
Morissette “Hand,” Deep Blue Some-
thing, Oasis, Tony Rich Project, Goo Goo
Dolls, 3T, and a tie between BoDieans and
Joan Osborne..

* Women 25-34 — Hootie & The
Blowfish, Blues Traveler, Mariah Carey,
Goo Goo Dolls, Collective Soul, Deep
Blue Something and Natalie Merchant
(tie), Oasis, Alanis Morissette “Ironic,”
and Gin Blossoms.

The best-testing songs in Callout
America’s four regions this wesk are:

* East — Alanis Morissette *Ironic,”
Smashing Pumpkins, Goo Gaoo Dolls,
Tony Rich Project, Alanis Mbrissette
“Hand,” Blues Traveler, Oasis, Hootie &
The Blowfish, BoDeans, Marizh Carey,
and Deep Blue Something.

* South — Tony Rich Project, Alanis
Morissette “Ironic,” Oasis, Smashing
Pumpkins, Brandy and Mariah Carey
(tie), Deep Blue Something and Hootie
& The Blowfish (tie), Goo Goo Dolls,
and Blues Traveler.

* Midwest — Alanis Morissette “Iron-
ic,” Oasis, Blues Traveler, Goo Goo
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