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AIR TALENT TODAY

This week, R&R’s format editors train
their collective spotlights on the men
and women behind the mike, reflecting
on such topics as:

* NEWS/TALK
Battling talent burnout
*CHR
Staying in touch & on top
, *URBAN
| Local connection essential
* COUNTRY
Making it in today’s market
*AC
What programmers look for
*NAC
Doing a ‘virtual airshift’
*ROCK
Managing top air talents
* ALTERNATIVE
Gettin’ clean, stayin’ crazy
© ADULT ALTERNATIVE
Evaluating your airstaff

And ... R&R'’s weekly Management
' column finds former WAXQ/NY APD/MD
| Vinny Marino advising air talents on how
to handle being “on the beach.”

Begins Page 16
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* Bonnie Goldner now
RCA VP/Nat'l Promo

Dale 0’Brian appointed PD at
WXTR/DC & WXVR/Frederick, MD

* John Hiatt named VP/GM
at KLOU-FM/St. Louis

" Kid Curry becomes
PD for WPOW/Miami

Dave Dannheisser named
Warner Bros. VP/Promo

 Ali Castellini new WXDX/Pittsburgh PD
Page 3

THIS ] WEEK

CHR/PO!
© ALANIS MORISSETTE You Learn (Maverick/Reprise)

© KEITH SWEAT Twisted (Elektra/EEG)

URBAN
* 112 Only You (Bad Boy/Arista)

URBAN AC
* TONI BRAXTON You're Makin’ Me High (LaFace/Arista)

GCOUNTRY
* GEORGE STRAIT Carried Away (MCA)

NAC
 NORMAN BROWN Better Days Ahead (MaJAZZMotown)

HOT AC
 ERIC CLAPTON Change The World (Reprise)

AC
* ERIC CLAPTON Change The World (Reprise)

ACTIVE ROCK
* SOUNDGAROEN Burden In My Hand (A&M)

ROCK
* BLACX CROWES Good Friday (American/Reprise)

ALTERNATIVE
* PRIMITIVE RADIO GODS Standing... (Erga/ColumbiaCRG)

ADULT ALTERNATIVE
* PRIMITIVE RADIO GODS Standing. . (Ergo/Columbia/ CRG)

NEWSSTAND PRICE $6.50
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Clinton Nominates FCG Staffer
Keeney To Commissioner’s Seat

Amid glowing endorsements
from all sides, Regina Keeney —
a longtime congressional and
FCC staffer — has been nomi-
nated by President Clinton to fili
a vacant Republican seat at the
Commission.

Keeney, 40, was designated to
fill the remaining four years of the
term vacated by Andrew Barrett,
who returned to the private sec-
tor in March. The nomination

B
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ARS Continues Acquisition Spree
With Takeover Of EZ Communications

M No regulatory problems expected; American Radio Systems would end

. up with 97 stations after $655 million deal

By Steven CoLrorRD
R&R WASHINGTON BUREAU

American Radio Systems
anticipates no regulatory prob-
lems for its newly proposed
merger with EZ Commumica-
tions — a deal valued at $655
million.

With its third major deal of

. the year, ARS would take an-
. other major leap in status if the
¢ merger wins approval. The
emerging group would be 97
stations strong if it exercises all
of its purchase options through
its LMAs and JSAs, Director/

$218 million in cash and stock.
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Investor Relations Bruce Danziger said.

In separate deals earlier this year, ARS ac-
quired nine and four stations from Henry Broad-
casting and BayCom Partners, respectively, for

Only Clear Channel Communications, with
102 stations, would have more stations in its
group than ARS. The proposed combination of
Westinghouse/CBS with Infinity Broadcasting

EZ Does It

¢ Combined ARS regis-
tered $333 million in
annual revenues in 1995

¢ Three Sacramento
stations likely to be sold

¢ EZ principals Kellar, Box
to join ARS board

RS

would remain the industry’s
dominant financial player, with
combined revenues of more
than $1 billion, about triple the
combined revenues of a post-
merger ARS.

The ARS-EZ combination
— the latest in an ongoing
streak of major deals emanat-
ing from the February imple-
mentation of the 1996 Telecom-
munications Act — would
close early next year, assuming

@ requisite regulatory and share-
© holder approvals, Danziger

said. The price includes $452

million in stock and cash, plus assumption of
$203 million of EZ debt, Danziger said.

ARS already is under the Justice Department’s
antitrust microscope because of its Lincoln

Group acquisition, which gave the group more
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Radio Settles With ASCAP
On New Licensing Gontract

r I % he radio industry and AS-
CAP have settled on a
new blanket license that

maintains the current rate through

the year 2000. In addition, per-
program licenses will offer more
liberal terms to stations program-
ming music on a parttime basis.

According to the Radio Mu-
sic License Committee, the cur-
rent blanket license rate of
1.615% (of a station’s gross rev-
enues) will remain in effect
through the next cycle.

Under the terms of the new
agreement, the number of allow-
able cost-cutting deductions will
increase, and more stations will
be able to itemize deductions.

Stations with gross revenues of
$15,000 or below will now pay a
flat fee for their licenses (the
FMLC estimates that about 2000
stations would be affected by this
change).

Per-program license rules are
being liberalized. Stations that
play music in more than 10% of
their yearly reported hours will
pay about 50% less for those ad-
ditional hours. This is particular-
ly significant for those stations
that program a majority of talk
programming, yet offer a signifi-
cant amount of music program-
ming.

Other Changes

Other changes to the agreement
include revised music reporting
penalties — including allowanc-
es for occasional clerical mistakes
— and provisions that exclude
from gross revenue computations
certain revenues not directly tied
to advertising or non-broadcast
events and projects.

“I am very pleased that we
could reach an agreement which

ASCAP/See Page 28

than 60% of the Rochester, NY revenue market.
“We’re waiting to hear, hopefully in the next
month,” Danziger said. “In a worst-case scenar-

ARS/See Page 28

ki o wommancoial

would bring the Commission
back toits full complement of five
and — for the first time ever —
would result in a fernale-majori-
ty FCC.

Keeney has been at the FCC
since 1994, first as chief of the
Wireless & Common Carrier Bu-
reau, then chief of the Common
Carrier Bureau dealing with tele-
phone issues. Previously, she

KEENEY/See Page 12

Cuddy Adds WP/
Music Programming
At ABC Stations

Tom Cuddy been ramed to the
newly created VP/Music Pro-
gramming post
for Capital
Cities/ABC
Radio Divi-
sion’s 10 mu-
sic-formatted
stations. He re-
tains his duties
as WPLJ-FM/
New York’s
VP/Program-
ming, a posi-

Cuddy

tion he’s held
since 1990.
In his new position, Cuddy will

direct the music strategy for Al-
ternative stations WHYT-FM/
Detroit and KEGE-FM/Minne-
apolis; Classic Rock KQRS-

inneapolis; Country out-
lets WKXK-FM/Chicago,
KSCS-FM/Dallas, ar.d WKHX-
FM & WYAY-FM/Atlanta; Hot
ACs WPLJ and WRQX-FM/
Washington; and Rock KLOS-
FM/LosAngeles. According toa
press release, Cuddy’s responsi-
bilities “will extend 10 assisting

CUDDY/See Page 10

Kaplan, Arase & Co.

Example: The difference in
billings between December and
January is not as great as it used
tobe. Just eight years ago, there
was a 37% drop in revenues.
between December and Janu-
ary. Over the last five years, that
drop was measured at 25%.

The typically light months
of January and February,
which contributed 11.68% to
average annual revenues be-
tween 1985-88, accounted for
an average 13.04% of reve-
nues between 1991-96. On the
other side of the coin, the
heavy months of November
and December, which made
up 18.4% of revenues in the
*80s, were worth 17.05% dur-
ing the recent five years.

Radio’s Monthly Revenues
More Balanced Than In Past

Radio revenue fluctuations are somewhat less seasomal than
they were in the ’80s, according to a breakout prepared by Miller,

Industry Billings:
Month-By-Mconth
1985-68  1991-96
Month % of Total % of Total
January 5.29 6.04
February 6.39 7.00
March 1.96 8.01
April 7.67 8.45
May 10.93 10.36
June 9.58 9.13
July 1.82 8.32
August 8.77 8.46
September 8.78 8.32
October 8.42 8.86
November  9.98 8.96
December  8.42 8.09

Same-Day Spring "96 Ratings Results: http.//www.rronline.com
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ALL COMING BACK TO ME NOW” ASEE AVENY

Destined to be a classic.

From the triple-platinum album “FALLING INTO YOU”

CHR/POP DEBUT €D
HOT AC DEBUT €D

ABD-O

“lT?

)

Written and pro(luu-(l |)_v Jim Steinman.

D =

: : "
hitp:ifivwwsonvaom Executive Producers: Vito | uprano and lulm U(-clp
5500 Music ™ and design, “SONY. Epic and 2 Rez U S 1 & Din O Morca Registrada 19960 Sony Music 1 atertaimnent (Canada) e Managenment: Rene \ng‘clil, I u-ling’ Productions Inc.
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RCA VP/National
Promo A Goldner
Opportumty

m RCA Records

VP/Promotion
IHI Bonnie Goldner
has been promot-
ed to VP/Nation-
al Promotion and
is relocating
from L.A. to
New York. Ironi-
cally, she replac-
es Skip Bishop,
who recently
moved from New
York to L.A. to
become Sr. VP/Promotion for MCA
Records.

“This is the most exciting an-
nouncement I’ ve had the pleasure of

GOLDNER/See Page 28

Goldner

Bonneville’s 2104
Taps 0’Brian As PD

Former WMXL-FM/Lexington,
KY PD/morning talent Dale
a O’Brian has
been named PD
at Bonneville
CHR simulcast
WXTR-FM/
Washington &
WXVR-FM/
Frederick, MD,
effective in late
8 August. “Z104”’s
@ new call letters —
WWZZ — were
approved by the
FCC on Tuesday (8/6) and will be
launched on the station August 12;
new calls for WXVR were expect-
ed by the end of the week.
“There were lots of applicants, and
my sense about Dale is that he’s a
very creative guy,” WXTR &

0’BRIAN/See Page 28

O’Brian

Dannheisser Jumps
To Bunny VP/Promo

Warner Bros. Records has ele-
vated Dave Dannheisser from Na-
tional Rock Promotion Director to
VP/Promotion. He will continue to
be based in Atlanta.

“Dave has been a cornerstone of
our promotion department for al-
most as long as we’ve had a promo-
tion department,” said Sr. VP/Pro-
motion Stu Cohen. “As a vital com-
ponent in getting rock on the radio,
there is simply no one his equal.”

Dannheisser joined the Bunny in
1973 as a Local Promotion Rep in
Charlotte. In 1978, he was promot-
ed to Regional Album Promotion
Manager/Southeast. He assumed his
most recent post in 1987.

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

The Presidents Of The United States Of America were recently award-
ed plaques commemorating the double-platinum sales of their self-
titled Columbia debut album. Marking the occasion are (I-r) Colum-
bia Dir./A&R Josh Sarubin, the band's Chris Ballew, Columbia Pres-
ident Don lenner, band members Jason Finn and Dave Dederer, band
manager Staci Slater, and Sony Music Entertainment President/COO
Thomas Mottola.

Hiatt Heads To KLOU/St. Louis As VP/GM
I Appointment |spend|ng CBS swap with SFX

dovetails with our plan of
{ putting GMs at the helm of
each of our FMs. KLOU
| has been extremely well-
| managed under Rod, [but
N the station] needs the atten-
d§ tion of its own GM. John
will take up that charge.”

Hiatt has been with
KKRW over the past four
years. He also served a
three-year (1982-85) term
as GM at the station when
it was KLTR. He previously was
owner/President of KCHL-AM &
KMMX-FM/SanAntonio and VP/
GM of KISS/San Antonio.

Pending the approval of pm
CBS Radio’s swap of Clas- [
sic Hits KKRW/Houston {
to SFX Broadcasting for ||
KRLIVDallas and the Tex- |
as State Networks, KKRW
VP/GM John Hiatt will
become VP/GM of CBS
Oldies KLOU-FM/St.
Louis. KMOX-AM &
KLOU VP/GM Rod Zim-
merman would then serve
solely as KMOX VP/GM.

According to CBS Radio President
Dan Mason, “John’s an outstanding
broadcaster, and we’re very pleased
to keep him in the company. This

Hiatt

Curry’s Got The Power At WPOW/Miami

Kid Curry officially has been named PD at WPOW (Power 96)/Mi-
ami. He has served as the station’s interim PD since January, when former
PD Frank Walsh departed.

“We’re doing this for all the trades,” Curry told R&R. “In reality, I've
been in charge of programming since January. When we were at our ratings
party last Thursday (8/1), they decided to finally name me PD. I guess the
last ratings said it all, and we’re looking to take it to No. 1.”

Curry said he will continue to present a more “Spanglish” approach with
Power 96, using drops and sweepers in Spanish and adding bilingual songs
to the playlist. The station rose to second place 12+ while he served as
interim PD.

While Curry will celebrate 20 years in Miami radio in September, this is
his first PD gig since 1984, when he programmed WASH/Washington.
Prior to that, he served as PD of KITY/San Antonio, KTSA/San Antonio,
WHYL/Miami, and the former WMJIX/Miami.

310-788-1625  310-203-8727 moreinfo @ rronline.com

OPPORTUNITIES/MARKETPLACE: 310-788-1621
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WXDX-FM Casts Gastellini In PD Role

WXDX-FM/Pittsburgh [
MD/afternoon driver Ali []
Castellini has been upped
to PD, replacing Cris Win-
ter. Winter currently is MD
at Rock sister WDVE-FM,
where she will add morning
show duties.

WDVE & WXDX Oper- |
ations Manager Gene Ro-
mano stated, “Ali is going [
to be one terrific program
director for the ‘X.” After
all, it’s been weeks since we’ve had

any major changes — we
were due!”

Castellini added, “I may
be in for 14-hour days, but
I'm doing something I love.
This is an incredibke oppor-
tunity.”

Castellini joined WXDX
two months ago from her
4 Asst. PD post at WNRQ/
Pittsburgh. Prior to that,
she was Asst. PD at
WROX/Norfolk and MD
at WOXY/Cincinnati.

Castellini

It’s All In The Games

The Fabulous Sports Babe recently took her show on the road to champi-
on the 1996 Summer Games in Atlanta. Her daily sports talk program
was the only radio show to broadcast live from Nike Park (located across
the street from Centennial Olympic Park) for the two-week period. Reaching
more than 180 affiliates of ABC’s ESPN Radio Network, the Babe also
afttracted a parade of on-site visitors, including (Ir) Birmingham affiéates
Tony Kurro of WZRR and Herb Winches of WJOX.

WEB SITE: hitpZ//www.rronline.com

310-203-8727  hmowry @ rronline.com

310-553-4330 310-203-9763 newsroom@ rronline.com EDITORIAL, OTHER DEPTS: 310-553-4330 310-203-9763 mailroom@ rronline.com

310-788-1675 310-553-4056 jil@rronline.com WASHINGTON, DC BUREAU: 202-783-3826 202-783-0260 rnrdc @aol.com

310-553-4330 310-203-8450 hmowry @ rroniine.com NASHVILLE BUREAU: 615-244-8822 615-248-6655 mailroom @ rronline.com
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" BUSINESS BRIEFS

Jacor Agrees To Divest As
Condition Of Merger Approval

Jacor Communications can proceed with its proposed $770
million acquisition of Citicasters following the group owner’s
agreement to divest WKRQ-FM/Cincinnati, as required by

the Justice Department.

To gain the department’s seal of
approval, which was issued Friday
(8/2), Jacor also agreed to notify the
agency of certain future acquisitions
in the Cincinnati market. The Jus-
tice Department said that without di-
vesting WKRQ, one of the 19 radio
stations to be acquired from Citicast-
ers, Jacor would “dominate” the
market for the sale of ad time and,
subsequently, ad rates would likely
increase. Without divesting, Jacor
would have owned six stations in
Cincinnati and controlled the sale of
ad time for three more.

No Road Map

Unfortunately for Westinghouse/
CBS, Infinity Broadcasting, and oth-
er groups with pending merger propos-
als, the Justice Department’s Jacor re-
view did not provide a clear road map
of how group owners might proceed
with their mergers and acquisitions
without incurring the wrath of the law.

“There is not yet a [departmen-
tal] policy or formula or bright line
for guidance yet,” said Justice De-
partment Sr. Counsel Charles Big-
gio. “We’re not comfortable enun-

ciating a policy yet; if we develop
one, we will inform those who
would want to know.”

For example, the Jacor-Citicasters
deal would have resulted in Jacor
enjoying a 53% share of the estimat-
ed $100 million in annual radio ad
revenue dollars in the Cincinnati
market, up from its current 42%. But
passing the 50% mark is no guaran-
tee the department will even review,
or reject, a proposed radio deal. “We
will investigate mergers where the
market shares will be less than 50%,”
Biggio said. “These are very much
fact-specific cases.”

The Jacor deal also is complicat-
ed by the inclusion of two TV sta-
tions in Cincinnati previously owned
by Citicasters.

il
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FX Broadcasting (Nasdaqg:

SFXBA) posted record reve-
nues and broadcast cash flow in
the second quarter. And not even
a $42 million net loss (negative
$5.77 per share) for the three
months ending June 30, com-
pared to iast year's $2.5 million
net loss (44 cents), couid damp-
en the enthusiasm of Exec. Chair-
man Robert F.X. Sillerman. Net
revenues for the quarter were up
34% to $27.7 million from $20.7
million, while broadcast cash flow
jumped 23% to $8.6 million from
$7 million.

For the first six months of the
year, SFX net revenues increased
38% to $47.5 million from $34.4
million in 1995; broadcast cash flow
rose 30% to $14.4 million from al-
most $11.1 million. SFX reported a
net loss of $43 millicn (negative
$5.91) for the first six months, com-
pared to a net loss last year of $3
million {nexgative 54 cents). But SFX
noted that nearty $27.5 million was
from a non-recurring charge. Sili-
erman showed no inclination of
slowing down his company’s rapid
rate of acquisitions.

The quarterly and half-year net
losses obviously didn’t trouble Wall
Street: Morgan Stanley, the day
after SFX issued its financial fig-
ures, had the company rated a

“strong buy.”

SFX Has Record Revenues, Net Loss In Second Quarter

C hancellor Broadcasting
(Nasdaq: CBCA), thanks
largely to its acquisition of Sham-
rock Broadcasting, reported triple-
digit increases in net revenues and
broadcast cash flow for both the sec-
ond quarter and the first six months
of 1996. Net revenue for the quarter
grew 150% to $44.4 million from
$17.7 miltion, while station operating
expenses were up 156% to $26.2
million from last year's $10.2 miflion.
Broadcast cash flow was up 143%
to nearly $18.2 million from an esti-
mated $7.5 milion.

Chancellor reported a netloss for
the quarter of more than $2.3 million
(negative 14 cents), down 50% from
$4.7 million (negative 53 cents) a
year earlier. Same-station figures
showed a 6.9% increase in net reve-
riue i S44.4 miflion from $41.5 mil-
lion and a 50.6% hike in broadcast
cash flow from $12.1 miflicn to $18.2
million.

Net revenues for the first half of
1996 were up 127.4% 10 $70.1 mil-
lion from $30.8 million a year ago;
station operating expenses in-
creased 127.3%to $42.7 million from
$18.8 million. The group pasted a net
loss of $14.6 million (negative $2.05)
compared to $8.2 million {negative
93 cents) last year. Broadeast cash
flow was up 127.5% to $27.3 million
from $12 million. Same-station fig-
ures showed net revenues up 6.8%

for the six-month period to $79.2 mil-
lion from nearly $74.2 million and
broadcast cash flow up 40.6% to
$28.5 million from $20.3 million.

estwood One (Nasdagq:

WONE) enjoyed a record
performance for revenues, operating
cash flow, and net income for the sec-
ond quarter of 1996. Net revenues for
the three months ending June 30 were
up 21% to $45.4 mition —a jump from
$37.6 million a year earfier. Operating
cash flow for the quarter was $12.6
million, up 25% from last year’s $10.1
mitlion. Net income increased 65% to
$7 million (20 cents) from $4.2 million
(12 cents) a year ago.

For the first six months of '96, net
revenues were up about 18%to $79.2
milion from $69 milion a year ago, while
net income jumped more than three-
fold from last year's $1.7 million (5
cents) to more than $6.3 miflion (19
cents).

President/CEOQMe! Karmazin not-
ed thatthe quarterty results were the
best in company history and repre-
sented the 10th consecutive quarter
of record operating results since In-
finity Broadcasting assumed man-
agement of Westwood One. Kar-
mazin said third-quarter resuts will be
strengthened by revenue from the
company’s Olympics broadcast and
predicted favorable financial perfor-

mances for the balance of the year.

E 2

Regent Buys Bountiful; Tele-Media Acquires 4M

Regent Communications will buy the stock in Bountiful Broad-
casting’s KUTQ-FM & KZHT-FM/Sait Lake City for an undis-
closed sum. The deal gives Regent four FMs and an AM in Salt Lake
City, including KALL-AM, KKAT-FM & KODJ-FM.

Tele-Media Broadcasting Co. has agreed to buy WAZL -AM & WZMT-
FM/Wilkes Barre-Scranton from 4M Broadcasting Inc. The purchase
price was not disclosed. Tele-Media owns 18 other stations in Pennsylva-
nia, Rhode Island, and lllinois.

Two Philly Stations Fined

he FCC has fined Westinghouse’s WMMR-FM/Philadelphia and

Beasley Broadcasting's WXTU-FM/Philadelphiaa total of $14,000
and $12,000, respectively, for inadequate EEO recruitment efforts. How-
ever, Commissioner James Quello called the fines a “classic case of
bureaucratic overkill ... the FCC's inability to see the forest for the trees in
implementation of its EEO regulation.”

Quello pointed out that although 'XTU could not demonstrate its re-
cruitment efforts, the station employed above 50% parity for minorities in
the work force. As for 'MMR, Quello said since Westinghouse acquired
the station only two years before the end of the license term, it didn’t have
time to implement an EEO program.

Minority Radio Ownership Static

M inorities owned 293 radio stations in 1995, only one more than
the previous year, according to a report by the National Tele-
communications and Information Administration (NTIA). The re-
port noted that the inability to access capital remains the main obsta-
cle to increased minority ownership.

AfricanAmericans, Hispanics, AsianAmericans, and Native Americans
owned 118 FM stations in 1995, up from six the previous year, while AM
minonity ownership decreased by five to 175. The NTIA report defined
station ownership as holding more than 50% of a broadcast corporation’s
stock; having voting control in a partnership; or owning a property as an
individual proprietor.

“An analysis of variation in the number of radio broadcasters in each
state and in each of the top 100 markets ... shows that, where the network
of minority financing is best developed, there are higher numbers of mi-
nority broadcasters,” the NTIA said. Minority-owned stations suffer com-
paratively, the report said, by generally being inferior in frequency band
and signal strength to non-minority stations.

In an effort to expand minority ownership, the NTIA said it will “continue
to examine ways of increasing opportunities for disadvantaged and un-
derserved groups and communities. In particular, we will examine how
best to promote majority/minority partnerships in telecommunications that
would be particularly beneficial in assisting minorities to overcome obsta-
cles to capital access.”

Clear Channel Completes $1.3 Billion Credit Line

lear Channel Communications (NYSE: CCU) has completed a new

$1.3 billion revolving credit facility. President/CEQO Lowry Mays said
it wilt be used “to evaluate acquisition opportunities in both radio and tele-
vision which meet our stringent investment criteria and which we believe
will enhance shareholders’ value.”

The arangement with a consortium of 29 banks will replace Clear Chan-
nel’s existing $600 million revolving credit facility. The company said more
than $1 billion of the new revolving credit facility will be committed and imme-
diately available, with the option of increasing it to the full $1.3 billion.

Eearaannel/ll—eftel 707ffer Expires; n?.-u clo_sf.:s

peaking of Clear Channel, its offer to buy all the outstanding shares

of Heftel Broadcasting (NASDAQ: HBCCA) expired on Monday
(8/5). Clear Channel offered $23 per share for Heftel's Class B common
stock; 269,309 shares were tendered.

Clear Channel also closed its purchase of 4,871,713 shares of Heftel
common stock for $23 per share from Heftel principals Cecil Heftel and
Carl Parmer. The deal gives Clear Channel a 63.2% interest in Heftel,
which it has agreed to merge with Tichenor Media Systems.

programming, music, talent development and station launch.

Call John Lund today!

The Lund Consultants to Broadcast Management, Inc. 415-692-7777

ADULT CONTEMPORARY e COUNTRY * TOP 40 ® ROCK ¢ CLASSIC ROCK e OLDIES ®* NEWS-TALK

WAWW.americantadiohictar, caom
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KKBT-FM: #3 12+ and #2 English
Language in Los Angeles!

¢¢ ‘ x ]
e are a hybrid

urban radio station,
which presents complex

strategic challenges

because of the unique
ethnic composition in Los Angeles. We want to
attract a diverse audience to maximize our share
potential, so we looked for a research company
with vision and one that could help us understand
the wants and needs of a broader audience. We
chose The Research Group. They have a passion
for this radio station and what we’re trying to
accomplish, which we find unique and refreshing.
The Research Group has become a vital part
of our strategic team. Their passion for radio and
“The Beat’ comes through in their work. The peo-
ple we deal with are terrific. We're thrilled with
our success. We look forward to continuing our
relationship with The Research Group for a long

time to come.”

—Harold Austin, PD
—Craig Wilbrabam, VPIGM

—Maurice Devoe,
Assistant PD

The Research
Group develops

the right infor-
mation, then
uses a special system of strategic
planning to help you win and
stay strong in tough, competitive
environments. Some managers
may have the perception that
using the best is prohibitively
expensive. With The Research
Group, that is not true. Call
today about our availability in
your marketplace and for prices

that will fit your budget.

For great results like these, call Larry Campbell, President, (206) 443-3888

The Research Group

The World’s Foremost Strategic Advisors to Radio
2601 FOURTH AVE, SUITE 250 * SEATTLE, WA 98121 * (206) 443-3888

Now an employee-owned company.

*Spring 1996 Arbitron. AQH Share, 12+,M-S,6A-12M.

__ _____________uaany amaricanradinhictans cam -
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DEAL OF THE WEEK | REEE DEALS To DATE

® American Radio Systems-EZ Com.
merger $655 million (est.)

* WSOC-FM & WSSS-FM/

Dollars To Date:

$11,172,889,951

(Last Year: $3,939,582,802)

Charlotte-Gastonia-Rock Hill | This Week’s Action: $747,467,400
. KBEH-AAA:: M & l’{fxrrmn’;ss city | (Last Year- $415,124,010)
o WBZ-FM & WZPT-F | Stations Traded This Year: 1531
o KHTK-AM, KNCI-FM & KRAK - (Last Year: 810)
L AT A ions Taded This Woek: 60
o KFNS-AM, KSD-AM & FM, KEZK-FM 1ons e Is Wvee, "Last Year: 54)

& KYKY-FM/SL. Louis '

TRANSACTIONS

Ubiquitous ARS Acquires EZ

l.atestmga—dmlputsgmup in seven new markets; over the limit in Sacramento

rtnee e e e

American Radio
Systems-EZ

Communications Merger
MERGER VALUE: $655 million (esti-
mated)

TERMS: EZ Communications share-
holders will receive .9 shares of Amer-
ican Radio Systems ClassAcommon
stock and $11.75 in cash per share of
EZ

BUYER: American Radio Systems,
headed by Chairman/CEO Steve
Dodge, owns, operates, or has agreed
to buy 74 other stations, including
KCTC-AM, KMJI-AM, KXOA-AM &
FM, KQPT-FM, KSFM-FM, KSSJ-
FM & KYMX-FM/Sacramento.
SELLER: EZ Communications, head-
ed by Chairman Art Kellar and Pres-
ident/CEO Alan Box

WSOC-FM & WSSS-FM/
Charlotte-Gastonia-Rock
Hill

FREQUENCY: 103.7 MHz; 104.7 MHz
POWER: 99kw at 1050 feet; 96kw at
1211 feet

FORMAT: Country; Oldies

KBEQ-AM & FM & KFKF-
FM/Kansas City
FREQUENCY: 1030 kHz; 104.3 MHz;
94.1 MHz

POWER: 1kw day/500 watts night;

99w at 988 feet; 100kw at 994 feet

| FORMAT: Talk; Country; Country

WIOQ-FM & WUSL-FM/

Philadelphia

FREQUENCY: 102.1 MHz; 98.9 MHz
POWER: 27kw at 669 feet; 18kw at
830 feet

FORMAT: CHR; Urban

| WBZZ-FM & WZPT-FMW/
| Pittsburgh

FREQUENCY: 93.7 MHz; 100.7 MHz
POWER: 41kw at 551 feet; 17kw at
850 feet

FORMAT: CHR; Classic Hits

KHTK-AM, KNCI-FM &

KRAK-FM/Sacramento
FREQUENCY: 1140 kHz; 105.1 MHz;
98.5 MHz

POWER: 50kw; 50kw at 500 feet;
50kw at 495 feet

FORMAT: Talk; Country; Country

KRPM-AM, KMPS-AM &
FM, KBKS-FM, KYCW-FM
& KZOK-FM/Seattle-

Tacoma

FREQUENCY: 1090 kHz; 1300 kHz;
94.1 MHz; 106.1 MHz; 96.5 MHz;
102.5 MHz

POWER: 50kw; 35kw day/16kw night;
57kw at 2343 feet; 57kw at 2343 feet;
100kw at 1224 feet; 58kw at 2343 feet
FORMAT: Country; Country; Country;

Hot AC; Country; Classic Rock

KFNS-AM, KSD-AM &
FM, KEZK-FM & KYKY-

FM/St. Louis

FREQUENCY: 590 kHz; 550 kHz; 93.7
MHz; 102.5 MHz; 98.1 MHz
POWER: 1kw; Skw; 100kw at 860 feet;
14.5kw at 400 feet; 90kw at 1027 feet
FORMAT: Sports; Nostalgia; Classic
Rock; AC; HotAC

WGZS-AMIDothan

PRICE: $65,000

TERMS: Asset sale for cash
BUYER: Dothan Christian Radio
Inc., headed by President L.E. Willis
Sr. It owns 26 other stations. Phone:
(804) 622-4600

SELLER: Genesis Radio Inc., head-
ed by President Buford Hunt. it owns
WARI-AM & WIZB-FWAbbeville, AL
Phone: (334) 693-5672
FREQUENCY: 700 kHz

POWER: 1.6kw

FORMAT: Sports

BROKER: Media Services Group

WGSY-FM/Phoenix City
PRICE: $2 million

TERMS: Asset sale for cash

BUYER: M&M Partners, headed by
Thomas Milligan. it also owns WPNX-
AM/Phoenix City & WVRK-FM/Co-
lumbus, GA. Phone: (904) 763-6651
SELLER: The Woodfin Group, head-

Er

T A P o

TRANSACTIONS AT A GLANCE

® WGZS-AM/Dothan, AL $65,000
® WGSY-FM/Phoenix City, AL $2 million
® KGCB-FM/Prescott, AZ No cash consideration

¢ KMRR-AM/Tucson $110,000

® KFSD-FM/San Diego $23 million

® WLIS-AM/Old Saybrook, CT $675,000

® WYFX-AM/Boynton Beach, FL $2.25 million

® WSEY (FM CP)Mount Morris, IL $13,000

¢ KFMG-FM/Des Moines $2.7 million

® KCII-AM & FM/Washington, 1A $800,000

® KKCV-FM/Waterioo-Cedar Falls, 1A $3.2 million

©® KOEL-AM & FM/Waterloo-Cedar Falls, 1A $6.7 million
¢ KRFM-AM/Salina, KS $500,000

® KVOL-AM & FM/Lafayette, LA $1.05 million

® KDEA-FM/New lberia, LA $2 million

* WWTM-AM & WAAF-FM/Worcester, MA $24.8 million
® KEGE-AM/Minneapolis $3 million

¢ KYRX-FM/Chaffee, MO $70,000

¢ KOTC-AM/Kennett, MO $190,000

® WDCS-AM/Cobleskill, NY $30,000

® WPGY-AM/Canton, OH $75,000

® WCRE-AM/Cheraw, SC No cash consideration

® KCRS-AM & FM/Midland, TX $1,004,400 (approx.)
® KNCN-FM/Sinton, TX $2.1 million

® WIKE-AM/Newport, VT $225,000

® WVMX-FM/Stowe, VT $675,000 (approx.)

* WFOG-AM & FM & WPTE-FM/Norfolk $15 million
® KENU-AM/Auburn, WA $40,000

® KTOL-AM/Lacey, WA $160,000

* WMOV-AM/Ravenswood, WV $35,000 for 51%

ed by Ken Woodfin. Phone: (706) 327-
9955

FREQUENCY: 100.1 MHz

POWER: 6kw at 328 feet

FORMAT: AC

SELLER: Patricia Ruiz. Phone: (520)
297-9966

FREQUENCY: 1330 kHz

POWER: 2kw day/5kw night
FORMAT: This station is dark.

KGCB-FMIPrescott

PRICE: No cash consideration
TERMS: Stock transfer

BUYER: Roger Camping, acquiring
a 25% interest in Grand Canyon
Broadcasters Inc. Phone: (800)
720-0909

SELLER: Leland Shaffner, selling his
interest in Grand Canyon Broadcast-
ers Inc. Phone: (800) 720-0909
FREQUENCY: 90.9 MHz

POWER: 57.8kw at 2532 feet
FORMAT: Religious

KMRR-AM/Tucson

PRICE: $110,000

TERMS: Asset sale for cash

BUYER: Hudson Communications
Inc., headed by President Aldona
Sprei. Phone: (708) 579-5876

KFSD-FM/San Diego
PRICE: $23 million

TERMS: Asset sale for cash
BUYER: Employers Insurance of
Wausau, acquiring San Diego Lotus
Corp. Phone: (715) 845-5211
SELLER: Nationwide Communica-

tions Inc., headed by President

Stephen Berger. It owns 12 other sta-
tions. Phone: (614) 249-7676
FREQUENCY: 94.1 MHz

POWER: 100kw at 640 feet
FORMAT: Classical

COMMENT: Nationwide and Employers
have interlocking boards of directors.

WLIS-AMIOId Saybrook
PRICE: $675,000
Continued on Page 8

Rudio
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..you can do it with AudioVAULT".

Unlike all the other competing products out there, only

L AudioVAULT® can do almost everything, It

was the first Windows™-based studio system
and is the most mature, stable and widely
used software in the industry. It's not a pre-
configured system. It's not bound by its
designer’s limitations. It doesn't dictate how
you should work in the studio.

AudioVAUILT is what you want, the way you want it
A little now, or a whole bunch later. With AudioVAULT you can play
carts, record liners and spots, edit, cut and paste, mix, play music,

adjust levels, go live, go automated, go both, capture feeds, create logs, adjust
rotation, manage the news, generate traffic reports. And it’s so easy to operate.
In fact, your on-air staff already knows how.
From the world's most popular line of digital radio products, comes the
world's most reliable digital studio solution - AudioVAULI. To find out more, or
for a free demo kit, contact a Broadcast Electronics Digital Systems Consultant
at 217-224-9600. Or visit AudioVAULT on the web at:

http://www.bdcast.com (e-mail: future@bdcast.com).

‘BROADCAST
ELECTRONICS, INC.

WORLD LEADER IN RADIO BROADCAST TECHNOLOGY

4100 N. 24th Street/P.0. Box 3606/Quincy, IL. 62305-3606/(217)224-9600/Fax: (217)224-9607

|=E

©1996 Broadcast Electronics « Windows is a trademark of Microsoft
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Congratulations!

#1

In 9 of the

Top 15 Markets

Thank you for believing in Critical Mass Media.
Thank you for having us on your winning team.

You knew your world had changed. You knew there
were new rules. You found the new answers you
needed to succeed. Congratulations!

To become market leaders you've demonstrated
the difference between success, “just getting by,”
and failure. This lies in your ability to use
knowledge in revolutionary ways, to recognize
ahead-of-the-pack opportunities for success and
take decisive action.

To stay market leaders you’ve shunned the old
guard and upgraded to a new way of winning.

New World. New Rules. New Answers!™

We pledge to continue delivering the
revolutionary innovations that help you succeed.

TrueVariety™ music research,

Nest Marketing™ listener cultivation,
Mental Weaponry™ perceptual research
and TrueCore™ Targeting.

That is our promise to you.

Most of all ... Congratulations on your success!

CRITICAL MASS MEDIA

Revolutionary Radio Research ® Nest Marketing ® Mental Weaponry

To upgrade to Critical Mass Media’s revolutionary services, contact:

John Martin, Abbe Harris, Elizabeth Hamilton, Donna Leonard.
(847) 441-9CMM -+ (847) 441-4FAX » cmm@cmmnet.com

© 1996 Critical Mass Media, Inc.

intemet site: www.cmmnet.com

annr amaoricanradiohictary . com
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TRANSACTIONS

Continued from Page 6

TERMS: Asset sale for $505,000 cash
and a 20-year, $170,000 promissory
note at 6.25% interest

BUYER: Crossroads Communica-
tions of Old Saybrook L.L.C., head-
ed by President Donald DeCesare.
Phone: (203) 847-6661

SELLER: Del Raycee. Phone: (203)
388-3546

FREQUENCY: 1420 kHz

POWER: 5kw day/500 watts night
FORMAT: AC

WYFX-AM/Boynton
Beach (West Palm Beach)

PRICE: $2.25 miillion
TERMS: Asset sale for cash

BUYER: Fairbanks Communications l
Inc., headed by President Richard Fair- |

banks. It owns or has agreed to buy nine
other stations, including WJNO-AM,
WCLB-FM, WRLX-FM & WRMF-FW/
West Palm Beach. Phone: (561) 8384370
SELLER: Beach Broadcasting Co.
Inc., headed by President Gary Lewis
Schroepfer. Phone: (561) 737-1040
FREQUENCY: 1040 kHz

POWER: 10kw day/1kw night
FORMAT: Urban

WSEY (FM CP)YMount
Morris

PRICE: $13,000

TERMS: CP sale for cash
BUYER: Farm Beit Radio Inc., head-
ed by President Nathan Goetz. it owns
WIXN-AM/Dixon, IL.

SELLER: American Family Associ-
ation Inc., headed by President
Donald Wildmon. It owns nine other
stations. Phone: (601) 844-5036
FREQUENCY: 95.7 MHz

POWER: 3.15kw at 358 feet

KFMG-FM/Des Moines
PRICE: $2.7 miillion

TERMS: Asset sale for cash
BUYER: Saga Communications Inc.,
headed by President Ed Christian. It
owns 32 other stations, including
KIOA-AM & FM, KRNT-FM & KSTZ-
FM/Des Moines.

SELLER: Intergalactic Communica-

tions Inc., headed by President
Ronald Sorenson

FREQUENCY: 103.3 MHz

POWER: 100kw

FORMAT: Rock

BROKER: Gary Stevens

KCII-AM & FM/

Washington

PRICE: $800,000

TERMS: Asset sale for $350,000 cash
and a $450,000 promissory note
BUYER: Home Broadcasting Inc.,
headed by PresidentMel Suhr. He has
an interest in the seller.

SELLER: Washington Radio Inc.,
headed by President Al Leighton.
Phone: (319) 653-2113

| FREQUENCY: 1380 kHz; 95.3 MHz

‘ POWER: 500 watts day/25 watts night;
3kw at 299 feet

| FORMAT: AC; AC

KKCV-FM/Waterloo-

| Cedar Falls

PRICE: $3.2 million

TERMS: Cash

BUYER: Connoisseur Communica-
tions, headed by President Jeff War-
shaw. It owns 17 other stations and is
also buying KOEL-AM & FM/Water-
loo-Cedar Falls (see next deal).
SELLER: Thin Air investments Inc.,
headed by President Diane Winkey
FREQUENCY: 98.5 MHz

POWER: 15.1kw at 423 feet
FORMAT: Country

BROKER: Michael Bergner of
Bergner & Co.

KOEL-AM & FM/

Waterloo-Cedar Falls

PRICE: $6.7 miillion

TERMS: Cash

I BUYER: Connoisseur Communica-
tions (see KKCV-FM deal, above)
SELLER: Independence Broadcast-

| ing, headed by President Peter Sulick

| FREQUENCY: 950 kHz; 92.3 MHz

POWER: 5kw day/500 watts night;

3 | 95kw at 991 feet

FORMAT: AC; Country
BROKER: Michael Bergner of
Bergner & Co.

PRICE: $500,000

TERMS: Asset sale for cash
BUYER: Taylor Communications
| Inc., headed by President W. Kent

Lips. Phone: (813) 632-5661
SELLER: H.R.H. Broadcasting Corp.
Phone: (913) 545-3377
FREQUENCY: 550 kHz

POWER: 5kw day/110 watts night
FORMAT: Country

E L R R
KVOL-AM & FM/Lafayette
PRICE: $1.05 million

TERMS: Asset sale for cash

BUYER: KVOL Radio Broadcasting
Co., headed by President Nanette
Kelley and CEO John Peroyea. KVOL
is owned by Powell Broadcasting Co.
inc. It also owns KACY-AM & KSMB-
FM/Lafayette. Phone: (504) 922-4540
SELLER: Cavaness Broadcasting
Inc., headed by President Roger Ca-
vaness. Phone: (318) 233-1330
FREQUENCY: 1330 kHz; 105.9 MHz
POWER: 5kw day/1kw night; 1kw at
459 feet

FORMAT: Oldies; Urban

KDEA-FM/New Iberia
PRICE: $2 million

TERMS: Asset sale for cash

BUYER: KDEA Radio Broadcasting
Co., headed by President Nanette
Kelley and CEO John Peroyea.
KDEA is owned by Powell Broadcast-
ingCo. Inc. Phone: (504) 922-4540
SELLER: Cajun Consulting Inc.,
headed by President Roger Cavan-
ess. Phone: (318) 233-1330
FREQUENCY: 93.7 MHz

POWER: 24kw at 591 feet

FORMAT: B/EZ

WWTM-AM & WAAF-FM/
Worcester

PRICE: $24.8 million

TERMS: Cash

BUYER: American Radio Systems
(See Deal of the Week, Page 6)
SELLER: Zapis Communications,
headed by President Xenophon Za-
pis. it owns six other stations.
FREQUENCY: 1440 kHz; 107.3 MHz
POWER: 5kw; 18.5kw at 820 feet
FORMAT: Sports; Rock

BROKER: Peter Handy of Star Me-
dia Group

KEGE-AM/Minneapolis
PRICE: $3 million
TERMS: Cash

BUYER: Salem Communications
Corp., headed by President Ed
Atsinger lll. It owns 32 other stations.
SELLER: Entercom, headed by Pres-
ident Joseph Field. It owns 13 other
stations, including KEGE-FM.
FREQUENCY: 980 kHz

POWER: 5kw

FORMAT: Altemative

BROKER: Gary Stevens

. BRI bbb .4.-: b .-_'5;:'_._"2'-‘|
KYRX-FM/Chaffee

PRICE: $70,000

TERMS: Asset sale fora 10-year prom-
issory note at 8% interest

BUYER: Dana Withers. She has an
interest in two other stations. Phone:
(618) 435-8100

SELLER: Chartres Media Inc., head-
ed by President Mark Huffman.
Phone: (703) 425-6879
FREQUENCY: 104.7 MHz

POWER: 6kw at 328 feet

FORMAT: AC

KOTC-AM/Kennett

PRICE: $190,000

TERMS: Asset sale for $47,500 cash
and a $142,500 promissory note
BUYER: Duke Broadcasting Corp.,
headed by President Larry Duke Sr.
He owns three other stations. Phone:
(314) 888-8881

SELLER: Eagle Bluff Enterprises,
headed by general partners Rochelle
and Steven Fuchs. They have inter-
ests in two other stations.
FREQUENCY: 830 kHz

POWER: 10kw

FORMAT: Country

WDCS-AM/Cobleskill
PRICE: $30,000

TERMS: Asset sale for cash
BUYER: Candice Broadcasting
Corp., headed by President Joseph
Lalino. Phone: (718) 893-4328
SELLER: Kevin Smith Broadcast
Group Inc. Phone: (518) 884-2749
FREQUENCY: 1190 kHz

POWER: 1kw

FORMAT: Oldies

WPGY-AM/Canton
PRICE: $75,000
TERMS: Asset sale for cash

BUYER: Pinebrook Corp., headed by
President Barb Patrick. Phone: (330)
658-3423

SELLER: SabreCom Communica-
tions Inc., headed by President Paul
Rothfuss. It owns 11 other stations.
Phone: (717) 323-8200
FREQUENCY: 1520 kHz

POWER: 1kw

FORMAT: Nostalgia

B Rl

WCRE-AM/Cheraw
PRICE: No cash consideration
TERMS: License transfer

BUYER: Orr Broadcasting Inc.,
headed by President Michael Orr.
Phone: (803) 537-7887

SELLER: De Hope Communications
Inc., headed by President Aibert De
Hope. Phone: (803) 537-7887
FREQUENCY: 1420 kHz

POWER: 1kw day/97 watts night
FORMAT: AC

KCRS-AM & FMMidland
PRICE: $1,004,400 (approximate)
TERMS: Asset sale for $200,000 cash
and an 11-year, $804,400 promissory
note at 1% interest. The purchase price
includes a Muzak franchise.

BUYER: Parker Humes Broadcast-
ing Co., headed by President Parker
Humes. Phone: (915) 563-0550
SELLER: Midland Broadcasting Co.,
headed by Chairman Wendell Mayes
Jr. He owns five other stations. Phone:
(915) 563-0550

FREQUENCY: 550 kHz; 103.3 MHz
POWER: 5kw day/1kw night; 100kw
at 919 feet

FORMAT: News; Country

Contiaved on Page 14

Update

The sale price of WUSS-AM/Atlan-
tic City, NJ has increased since its
initial publication in Transactions
(R&R 7/26). In a court auction, the
total price was bid up to $180,000,
$40,000 more than originafty report-
ed. This week’s Dollars To Date total
includes the revision. The buyer re-
mains South Jersey Radio; Ray
Rosenblum brokered the deal.

BA\DIO

October 9-12, 1996
Los Angeles Convention Center
Los Angeles, CA

Panelists:

Don't miss this featured session —
Group Heads: Meeting The Challenge of Change
Thursday, October 10 * 2:30 - 3:45 pm

Join us and find out what some of radio’s top leaders believe our indus-
try will look like in the next year... and the next century. Bill Clark,
former Chairman/CEQ, Shamrock Broadcasting, Inc., moderates.

Bob Callahan, ABC Radio, New York, NY

Steve Dodge, American Radio Systems Corp., Boston, MA
Scott Ginsburg, Evergreen Media Corp., Dallas, TX

Dan Mason, CBS Radio Group, New York, NY

Randy Michaels, JACOR Broadcasting Corp., Cincinnati, OH

KEYNOTE ADDRESS
Guy Kawasaki — bright and irreverent — but lethal! What he says
might change the way you do business. Sponsored by McVay Media

LUNCHEON SPEAKER
Rising Tide recording artist Dolly Parton will keynote
The NAB Radio Show luncheon on Friday, October 11.
Sponsored by CBS Radio

NAB MARCONI RADIO AWARDS
DINNER & SHOW

A showcase of radio’s top stations and personalities and great enter-
tainment provided by Premiere Radio Networks. Hosted by Leeza
Gibbons of Premiere Radio Networks. Dinner sponsored by ASCAP

For more information...

e Call The NAB Radio Show Fax on Demand service at (301) 216-1847

from the touch-tone handset of your fax machine.
* Call (800) 342-2460 or (202) 775-4970
» Check our website at www.nab.org/conventions/

w
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THE KING OF THE

COUNTDOWNS

ON THREE FORMATS!

(ASEYSIop
K40

WITH CASEY KASEM

WITH CASEY KASEM

If it's climbing the charts, Casey Kasem is
counting it down! That's why millions of people
across the country and around the world tune in
week after week, year after year, to hear the
one and only “King of the Countdowns.”

Listeners tune in and stay tuned in to hear
the week's higgest hits... to hear Casey tell
the facinating stories behind the hits... and
to share the lives of others through
unforgettable “Requests and Dedications.”

To satisfy the needs of radio in the "90s,
Casey does three weekly countdowns,
each one specifically tailored for today’s
targeted radio stations: the legendary
“Casey’s Top 40" for CHR, “Casey’s Hot 20"
for Hot AC and “Casey’s Countdown™ for
Mainstream AC.

For details on how Casey can help build your
audience, call your Westwood One Entertainment

representative at (310) 204-5000. To advertise,
call (212) 641-2102.

VIS WESTWOOD ONE
VT ENTERTAINMENT. 4
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Atlantic Promo Ups
Stephens, Fritzges

Atlantic Records has upped
Kim Stephens from National Di-
rector/Promotion & A&R to Sr. Di-
rector/Promotion & A&R and
Mark Fritzges from National Di-

R

Stephens

rector/Promotion to Sr. Director/
National Promotion.

Stephens — who held Asst. PD
posts at New Orleans stations
WNOE-FM and WTIX-AM ear-
ly in his career — joined Atlantic
in 1981 as Local Promotion Man-
ager for New Orleans and Hous-
ton. He served as the label’s South-
ern Regional Pop Promotion Di-
rector between 1986-93.

Exec. VP/Promotion Andrea
Ganis stated, “Beginning with his
work in the South and continuing
upwards to the national level, Kim
has been one of the brightest lights
in the Atlantic promotion family
throughout his 15 years with the
label.

“[And Mark’s] ceaseless hard
work, which has gained him in-
valuable relationships with sta-
tions across the country, has made
him one of the industry’s most re-
spected and effective promotion
people.”

Fritzges began his career in
1979 at WPEZ-FM/Pittsburgh
as Asst. PD/MD. He joined Atlan-
tic in 1980 as Local Promotion
Manager for Pittsburgh and Co-
lumbus, OH, rising to Northeast
Regional Promotion Director in
1989 and National Director/Pro-
motion in 1992,

Cuddy

Continued from Page 1

each of the station PDs with com-
petitive music programming in
their individual markets.”

A 16-year vet of Cap Cities/
ABC Radio, Cuddy was hired for
nights at WPRO-AM/Provi-
dence, RI in 1980 and was upped
to OM/PD for WPRO-AM & FM
in 1982. In 1987, he became VP/
Entertainment Programming for
ABC Radio Networks in New
York and Exec. Producer for
“American Top 40” and “Ameri-
can Country Countdown with Bob
Kingsley.”

“Tom has done outstanding
work for this company at WPLJ,
the ABC Radio Networks, and
WPRO,” ABC Radio President
Bob Callahan noted. “He’s terrif-
ically smart, aggressive, and has
built great teams that excel. We
plan to use all of Tom’s experience
to harness opportunities through-
out our radio stations.”

Cuddy told R&R, “This is a

B i L P ——

Al Together Now

“Weird A" Yankovic was presented with a platinum record for his latest
album, “Bad Hair Day,” as well as awards for “Even Worse” and “Alapal-
ooza: The Videos” during a recent L.A. concert stop. The group included
(Fr) Al American Communications Chairmarn/CEO Anthony Scotti and
President/COO Myron Roth, All American Music Group Director/Special
Projects Tad Dowd, Imaginary Entertainment’s Jay Levey, Yankovic, and
AAMG President Chuck Gullo and GM Johnny Musso.

Cudd To Nat’l Dir./Radio & Artist Dev’t;
Hughes Dir./Nat’l Promo At A&M/Nashville

A &M/Nashville has named Direc-
tor/National Promotion Randy Cudd
to its newly created National Direc-
tor/Radio & Artist Development post.
Concurrently, veteran record promoter
Gene Hughes — who’s been consult-
ing A&M/Nashville for over a year
— has officially joined the label as
Director/National Promotion.

“As the need for more contact be- §
tween labels and radio grows, we g
felt the need to create this new po-
sition,” VP/Promotion Sam Cerami
commented. “It fits Randy and his background perfectly.

“We’re proud to have Gene join us in this post. His years of experi-
ence and knowledge of country music and Country radio will be in-
valuable to us.”

Cudd joined A&M/Nashville (then Polydor) in September of last year
as Director/National Promotion. He spent two years in promotion at Liber-
ty and sister label Patriot (now Capitol/Nashville). He has previously
worked in artist management, publicity, and booking.

Hughes has operated an independent promotion company for the bet-
ter part of nine years. He was VP/Promotion for MCA/Nashville in the
mid-’80s.

kY

Cudd Hughes

Hendrich, Morel To GMs At Cox/Orlando

Cox Broadcasting/Orlando has elevated Bill Hendrich and Debbie
Morel to GM posts. Hendrich will manage News/Talk-Country combo
WDBO-AM & WWKA-FM; Morel will manage Nostalgia WHOO-AM,
Classic Rock WHTQ-FM, and Rock AC WMMO-FM.

Hendrich most recently was Director/Sales at WDBO, Urban AC
WCFB-FM & WWKA, while Morel was GSM at Cox’s WCKG-FM
& WYSY-FM/Chicago. Both report to WCFB GM Rich Reis, who
continues to oversee all Cox stations in the Orlando area.

The company currently operates WHOO, WHTQ & WMMO under
an LMA and expects final approval later this year on its deal to acquire
the stations from Infinity Broadcasting.

NEWSBREAKERS.

great vote of confidence from Bob
Callahan, who’s just beginning his
reign at the top of this company.
From talking to Bob, my longevi-
ty here — knowing where we’ve
been and where we want to go —
plus my multiformat experience at
both the radio and network levels
are what gave me the nod for this
new post, and I'm flattered.”
Asked about the company’s
plans for the post, Cuddy said,
“This position was created by Bob

to give an extra set of ears and a
sounding board to our stations. It’s
using the resources within the com-
pany for its benefit. [The stations]
will all remain totally autonomous.
Down the line, if we can accom-
plish something as a group that’s in
the best interest of the company, we
may have to take a look. Presently,
there’s no situation meaningful
enough to make group decisions
about and nothing in the fire to
change our philosophy on this.”

waany amaricanradinhictan, cam

WABC-AM/New York Keen On Keane As GSM

PLJ-FM/New York LSM Ed Keane has become GSM of ABC
Radio sibling WABC-AM.

“In the search for a GSM, we looked for a leader with vast market
experience who will propel our team to the next level and beyond,” com-
mented WABC & WPLJ Director/Sales Tim McCarthy. “In formulating
the best team possible you need the best captain, and that person is Ed
Keane. His success as part of the 'PLJ management team is an enduring
testament to his ability."

Prior to joining WPLJ in 1991, Keane served as NSM & Dir./Special Pro-
gram Sales at crosstown WNEW-FM. Beginning his career in 1970 as an AE
at WINS/NY, he later served as GSM at WRKO/Boston, Eastem Sales Direc-
tor for the NBC Radio Network, and as Sr. AE/Network Sales for Blair Radio.

Gallagher, White, David Move To Motown

olstering the staff at its new Big Apple headquarters, the formerly
Los Angeles-based Motown Records has made the foliowing
executive appointments:
® Serena Gallagher |
has been named VP/ | 4
Publicity. Most recently |@#
proprietor of Gallagher
Communications
Group, she also has
served as Sr. Account
Supervisor for the Terrie
Williams Agency and in
publicity posts at PR

" White

company Pretty Special Gallagher David
Inc., Sutra Records, and the New Schooi For Social Research’s Jazz &
Contemporary Music Program.

® Adrian White becomes Sr. VP/Business & Legal Affairs. She most re-
cently was VP/Sony Music, having begun her career there as Records Coun-
sel before rising to Sr. Counsel West Coast and VP/Sr. Counsel West Coast.

® Chip David comes aboard as VP/Controller, Finance. He was most re-
cently an Audit Sr. Manager at Emst & Young LLP.

Motown President/CEO Andre Harrelltold R&R, “| am confident that these
seasoned executives will make an important contribution to Motown as we set
up to break new artists and build a strong and productive company.”

SFX/Raleigh Boosts Burns, Holt To OMs
[ Taylor is promoted to PD at CHR WDCG

After closing its purchase of four Raleigh outlets, SFX Broadcasting
has restructured the stations’ programming teams:

e Brian Burns has been elevated toc OM of CHR/Pop WDCG-FM and
Rock WRDU-FM. He most recently was WDCG's PD.

¢ Andy Holt has been promoted to OM of Oldies WTRG-FM and Classic
Rock WZZU-FM; he’ll retain his *TRG PD duties until a successor is named.

¢ WDCG MD Kip Taylor has assumed Bums’s former PD post.

“The dynamics in the age of deregulation are unchartered territory,” com-
mented SFX Raleigh VP/GM Mark Kopelman. “Brian and Andy are vision-
ary programmers with the experience and knowledge to help maximize our
stations individually, while simultaneously achieving the greatest amount of
operating synergy between all four operations.

“Concerning Kip Taylor, we're convinced that his extensive music knowl-
edge will play a major role in keeping WDCG the market ratings leader as well
as carrying on the tradition of being an industry music leader.”

Prior to joining WDCG, Burns was OM of WWKB-AM & WKSE-FM/
Buffalo. Holt has held the PD posts at WGCX/Mobile and WQXY-FM &
WTGE-FM/Baton Rouge. After stints as PD/mormings at KISF/Kansas City
and Asst. PD/MD/momings at KQKS/Denver, Taylor joined’DCG as midday
talent; he moved to aftemoons before taking on MD duties.

Dishtinguished Guests

T T

Dishwalla stopped by A&M'’s landmark L.A. lot recently to hang with the
brass. Dishing it up are (I-r) the band's Rodney Browning, A&M VFP/Alter-
native Promotion Jack Isquith and Sr. VP/Promotion Rick Stone, the band’s
Scot Alexander, George Pendergast and J.R. Richards, and A&M VP/
National Promotion J.B. Brenner and Sr. VP/Sales Richie Gallo.
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ore Than

You buy research to go up in
the ratings. Research by itself,
however, won't help—it’s just
numbers on a page.

It's what you do with the
research that determines
whether you grow. That’s why
its important to work with the
right research company. One

that understands research,

Research —

and more importantly —
understands radio.
Richard Harker has over two
decades of radio programming
and management experience. He
understands research from
your perspective, so you learn
more about your station, your
competitors, and your
listeners. If you want Answe rS °
to find out how
research can help you grow
and learn more about Harker
Research, call Richard Harker
or Glenda Shrader-Bos.

Harker
Research

Phone: 919.954.8300
Fax: 919.954.8844

vy americanradinhictorvy com
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12+ SPRING "96 ARBITRON RESULTS

©1996 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.

| rector Andrew Schwartzman said

. : . |
Indianapolis New Orleans | Nashville Sokusky Signs On As Netcast VP/Content Dev’t.
Wi’96 Sp 96 Wi’96 Sp'96 Wi'96 Sp'96 : m
WEMS-FM (Country) 134 126 | WQUEFM (Uban) 124 132 | WSICFM (Country) 149 164 F S e bl ol o S UL L
WFBQ-FM (Cl. Rock) 10.9 11.3 = WYLD-FM (Urban/AC) 7.3 7.5 | WSM-FM (Country) 10.0 9.8 3ot vrseteastoutisteas tiaslvii S antenl Develpmeginhernew
WIBC-AM (News/Talk) 9.7 82 = WNOE-FM (Country) 85 7.4 | WRVW-FM(CHR/Pop) 54 7.7 gostign, SeldiskytlFIertie CoptentipeiRers, I deyelop[FisgrEmy,
WTPI-FM (AC) 66 67 | WWL-AM(News/Talk) 83 6.4 | WQQK-FM(Uban) 68 68 mifSjionihaewsssponsrandialicoriontcdisenicesiiiereormpa gyl
WNAP-FM (Cl. Hits) 49 64 = WRNO-FM(Oldies) 48 53 | WKDF-FM (Rock) 63 6.3 aEgeipSlials _ ' o
WENS-FM (AC) 58 61 | KHOM-FM(CHRPop) 41 50 | WGFX-FM(CLHts) 70 56 byl QU LBl T
WGRL-FM (Country) 57 6.1 WTKL-FM (Oldies) 55 50 | WJXA-FM (AC) 66 5.1 ‘ and multnmedLa content an the N'et, said Netcast President/CEO JII"h
WRZX-FM (Atemative) 53 4.5 = KMEZFM (Uban/AC) 39 48 | WRMX-FM(Oidies) 38 39 || | Sutterworth 'AnnaMae's extensive background in News andTalk radio
WTLC-FM (Urban) 41 44 WLMG-FM (AC) 53 48 | WLAC-FM (AC) 39 138 transiates well to th(f new medium. She'll be a great asset to our growing
WZPL-FM (CHR/Pop) 42 4.3  WLTS-FM (AC) 40 43 | WSM-AM (Country) 38 37 management team. _
WHHH-FM (CHR/Rhy) 46 4.0 | WEZB-FM (Tak)* 45 36 | WLAC-AM (News/Talk) 40 356 Sokusky was a 26-year CBS veteran, having started at KCBS-AM/
WMYS-AM (Nostalgia) 35 3.5 | WYLD-AM (Religious) 25 36 | WWTN-FM (News/Talk) 3.4 3.3 San Francisco back in 1970. Before ascending to her VP post in 1988,
WTTS-FM (AdultAlty 22 25 WCKW-FM (Rock) 45 34 | WJCE-FM (Urban) 27 o8 Sokusky was Exec. Director/News at six CBS stations and Exec. Pro-
WGGR-FM (Urban/AC) 1.9 13 KLJZ-FM (NAC) 3.0 3.0 | WAMB-ASF (Nostalgia) 1.4 15 ducer for the CBS Radio Stations News Service.
WQFE-FM (Oldies) 1.1 1.3 | WBYU-AM (Nostalgia) 27 2.9 | WRLT-FM (AdultAl) 14 1.4
WGLD-FM (Urban/O)* 11 1.2 | WBOK-AM (Religious) 1.6 2.7 | WMDB-AM (Urban) 15 12 Krugman Joins Arista As Sr. VP/Marketing
WNDE-AM (Sports) 18 1.1 WZRH-FM (Alternative) 2.1 20 | WVOL-AM (Urban/O) 1.4 11 K
WTLC-AM (Urban/0) 13 11 WRLG-FM (Altemative) 1.7 1.0 rista Records has tapped Jay Krugman as
*Switched to CHR/Pop on June 7. Sr. VP/Marketing. He spent six years as Co-
*Was WXTZ-FM (B/EZ) until early *Was WYHY-FM until mid-February. lumbia Records’ VP/Marketing.
January. “Jay has long been regarded as one of the indus-
0 I’I a n dn fry's top marketing executives,” said Arista President
G re e n Sb 0 rn | . [ Clive Davis. “In addition, he combines this expertise
w e St P a Im B e a m . Wi’'96 Sp’96 | | with special experience in the creative process. Jay
Wi’'96 Sp’'96 | WWKA-FM (Country) 87 7.9 will be a tremendous asset for us, and | welcome him
wi’'96 Sp’96 | WTQR-FM (Country) 117 11.3 | WOMX-FM (AC) 75 72 to the Arista family.”
WRMF-FM (AC) 7.8 7.7 | WJMH-FM (CHR/Rhy) 6.4 8.6 WXXL-FM (CHR/Pop) 6.8 7.0 Krugman joined Columbia in 1986 as Product Man-
WEAT-FM (AC) 72 72 | WKZL-FM(HotAC) 72 68 | WMGF-FM (AC) 81 68 ager. He began his career in 1976 as an engineer B8 %
WRLX-FM (B/EZ) 62 69 | WMAG-FM (AC) 72 61 | WJHM-FM (Uban) 64 65 and producer. Krugman
WIRK-FM (Country) 59 66 | WQMG-FM (Uban) 47 6.1 | WTKS-FM (Talk) 58 62
WPBZ-FM (Alternative) 4.0 4.9 = WMQX-FM (Oidies) 51 55 | WLOQ-FM (NAC) 47 61
WJNO-AM (News/Talk) 4.8 4.7 | WSJS-AM (News/Talk) 4.3 45 | WDBO-AM (News/Talk) 62 56
WKGR-FM (Cl. Rock) 38 41 | WHSL-FM(Country) 45 44 | WJRR-FM(Rock) 45 52 his reaction to the Keeney nomina-
WJBW-FM (Nostalgia) 40 38 | WKRR-FM(Cl.Rock) 44 40 | WDIZ-FM (Rock)* 41 44 Keeney _ tion was “considerable pleasure.”
WBZT-AM (News/Talk) 21 34 | WXRA-FM (Rock) 51 35 | WHTQ-FM (Cl. Rock) 3.2 40 Continued from Page 1\ ¢\ pyoc g FETUER L GHtEoH
WEDR-FM (Urban) 36 33 | WKSIFM (Country) 37 34 | WCFB-FM (Urba/AC) 4.1 3.9 spent nine years as Republican consolidation in the radio industry.
wgtf-lf:: ((g%u:;r)y) gz ;g wsgaix‘ ((/édters?nt; ;/e) fg g? agg‘f ;:Fh:n (gm;;xq gg gg I counsel for the Senate Commerce “We’re relieved there’s an appoint-
- | d . = ou . . - K b . . 5
WPOW-FM (CHR/Rhy) 25 2.2 WEMX-FM (Country) 10 18 | WHOO-AM (Nostalgia) 3.2 3.1 Con:;lmmee, »éhft:)rle she helped devel- rr}l)er}t aE ;ll}; and G'ma 1§da“§ood
WTMI-EM (Classical) 21 20 | WWGL-FM (Religious) 17 14 | WTLN-FM (Religious) 12 1.4 | | OPthe 1992 CableAct. e g T ST
WZZR-FM (Rock) 13 19 | WDCG-FM(CHRPop) 19 13 | WPCV-FM (County) 10 13 || _ Keeney'snominationisexpected —she’saRepublican, butshe’salways
WBGG-FM (Cl. Hits) 1.5 1.8 = WMFR-AM (News/Talk) 1.2 1.3 to go before the Senate aft_er.qs Au-  been a straight shoqter‘ with us.
WDBF-AM (Nostalgia) 23 17 | WQMG-AM (Religious) .9 1.3 | *Switched to HotAC in June. gust recess and, based on initial re-  Atax lawyer earlier in her career,
WKIS-FM (Country) 12 17 WAAA-FM (Uba/AC) 1.3 1.2 actions, would seem likely to win  Keeney received her law degree
WSHE-FM (AdultAt) 13 17 | —— _ - ql.uck approval. NAB PresidentEd-  from Harvard and worked for the
WEAT-AM (News) 14 16 Format I.egend i die Frith calleq Keeney a f‘suPerb firm of Hamel, Park, McCabe &
WHQT-FM (Urban/AC) 1.8 1.5 AC-Adult Contemporary, Adult All-Adult Aemative, Atemative-Aflemative, B/ | and logical choice who enjoys bi- ~ Saunders. She was considereda top
WLVE-FM (NAC) 20 15 EZ-BeautifuVEasy Listening, CHR/Pop-Contemporary Hit Radio/Pop, CHR/Rhy- partisan support. Her depth of choice for a Commission seat in
WPOM-AM (Urban) 12 15 Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic Hits, Classical-Classical, knowledge of the many complex 1994 that seat was eventually tak-
WZTA-FM (Rock) 24 15 Cl. Rt)_ck-C[assic Rock, Country-Country, Full Serv-Full Service, Hot AC-Hot . issues before the Commission is an ~ en by Rachelle Chong. Even then,
WIOD-AM (News/Talkk) 1.8 1.4 Qw;mmm:;xforzg_mm’;t%ﬁ?::gﬁ&?g:@%g?;:,’g;ﬁ: | asset not only to the FCC butto the  she gnjoyed widespread support, ip—
WLYF-FM (AC) 13 14 Rock-Rock, Spanish-Spanish, Sports-Sports, Talk-Talk, Uban/AC-Urban Aduft entire telecommunications indus-  cluding endorsements from Presi-
WMXJ-FM (Oldies) 15 14 Contemporary, Urban-Urban Contemporary, Urban/O-Urban Oldies. | 2 dent Clinton and Rep. Newt Ging-
WHYI-FM (CHR/Pop) 12 1.0 | L = == 1 Media Access Project Exec. Di-  rich (R-GA), now Speaker of the

House.
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BIG NAMES & FACES
AT THE NAB RADIO SHOW...

| Keynote Address
Thurs., October 10
10:30-11:.35am
Guy Kawasaki — best

seling author and marketing
maverick. What he says might
change the way you do business.
Sponsored by McVay Media

The NAB Radio Show
Luncheon

Friday, October 11
12:00-1:30 pm
Entertainer, actress,
songwriter, business
executive and Rising

Tide recording artist
Dolly Parton will keynote
the luncheon. National Radio
Award Winner Ed McLaughlin
Chairman/CEO of EFM Media
Management, Inc., will be
honored at the luncheon where
he will receive the National Radio
Award. Sponsored by CBS Radio

NAB Marconi Radio Awards Dinner
& Show

Saturday, October 12, 6:00 pm

A showcase of radio’s top stations
and persondlities and great
entertainment provided by
Premiere Radio Networks.

Hosted bylLeeza Gibbons

. } of Premiere Radio
. f’j Networks. Dinner
Sponsored by ASCAP

QMEDIA

Please send me information on The NAB Radio Show (JAttending [ Exhibiting
Fax this completed form to: (202)429-5343

Name

Calitetters |__ | | | | CJAM OJFM

City Zip

Country

Phone

E-Mail Address

You can also receive information from:
Fax-On-Demand — dial 301/216-1847 from the touch-tone handset of your fax
machine and follow the voice instructions.

World Wide Web - http://www.nab.org/conventions/

For more information on attending, call 800/342-2460 or 202/775-4970
To learn about exhibiting, call 202/775-4988
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Radio

e STEVE GALLAGHER has been el-
evated from PD to GM at WXLO/
Worcester, MA.

Records

® RANDY HOCK has joined Zero Hour
Records as VP/Promotion & Market-
ing. He most recently served as VP/
Sales & Marketing at Musicom Inter-
national.

e MAURICE
WHITE, founder
ofthe group Earth,
Wind & Fire, has
formed Kalimba
Records. Band
co-manager ART
MACNOW will
handle Kalimba's
business affairs.
Additionally, the
label has signed
keyboardist Fred-
die Ravel as its first artist and will open
its new studio next month. Kalimba's
address is 1358 Fifth St., Santa Moni-
ca, CA 90401; (310) 576-6140, fax
(310) 576-6146.

White

® Wu-Tang Clan bandmember RZA
{akaPRINCE RAKEEM) has launched

BirtHs

W.JLB/Detroit MD Frankie Dar-
cell, husband Edward Foxworth,
daughter Phallone Simone, Au-
gust 5.

KMJZMinneapolisGM Dan See-
man, wife Cyndie, daughter Claire,
July 31.

Former Sweet bassist Steven
Priest, Rogers & Cowan Exec. VP
Maureen O’Connor, adopted daugh-
ter Margaret Etta, bom July 27.

Wu-Tang Records. The label will be
distributed by Priority Records. lts first
signed artists are Sunz of Man; (718)
442-7757.

Changes

Alternative: WGRG (Power 101)/
Binghamton, NY flips from CHR/Pop
to Alternative.

Hot AC: Joe D’Andrea (aka Joey
Kramer) adds WPLJ/New York week-
end duties. He will continue weekend
duties at WKCI/New Haven.

Country: Larry Scott joins KVOO-
AM/Tulsa for ovemights.

PRECIOUS METAL

i

i

&

i

G

The RIAA has issued the following awards for the month of July:

MULTIPLATINUM ALBUMS

“Jagged Little Pill,” Alanis
Morissette, Maverick/Reprise
(11 million); “Some Gave All,”
Billy Ray Cyrus, Mercury (9
million); “Daydream,” Mariah
Carey, Columbia/CRG (8 mil-
lion); “E. 1999 Eternal,” Bone
Thugs-N-Harmony, Ruthless/
Relativity (4 million); “Relish,”
Joan Osborne, Blue Goriila/
Mercury (3 miilion); “New Begin-
ning,” Tracy Chapman, Eiektra/
EEG; “A Boy Named Goo,” Goo
Goo Dolls, Metal Blade/WB;
“Blackhawk,” Blackhawk, Aris-
ta; “Celine Dion,” Celine Dion,
550 Music; “Alabama Christ-
mas,” Alabama, RCA (2 mil-
lion).

PLATINUM ALBUMS

“Gettin’ It (Album Number
Ten),” Too Short, Jive; “To The
Faithful Departed,” Cranber-
ries, isiand; “Crash,” Dave Mat-
thews Band, RCA; “Blue Clear
Sky,” George Strait, MCA;
“Borderline,” Brooks & Dunn,
Arista; “Words,” Tony Rich
Project, LaFace/Arista; “The
Remix Album,” Boyz il Men,
Motown; “Garbage,” Garbage,
Almo Sounds/Geffen.

GOLD ALBUMS

“Gettin' It (Album Number
Ten),” Too Short; “Mission To
Please,” Isley Brothers, T-
Neck/Island; “Mission: Impossi-
ble” ST, Various Artists, Mother/
Island; “Siang,” Def Leppard,
Mercury; “Older] George
Michael, DreamWorks/Geffen;
“Twister” ST, Various Artists,
Warner Bros.; “To The Faithful

Departed,” Cranberries; “Crash,”
Dave Matthews Band; “New Be-
ginning,” SWV, RCA; “Blue Clear
Sky,” George Strait; “Wild Mood
Swings,” Cure, Fiction/EEG; “Bor-
derline,” Brooks & Dunn; “Songs
Of West Side Story,” Various Art-
ists, RCA Victor; “We Got It,” Im-
mature, MCA,; “Life’s So Funny,”
Joe Diffie, Epic; “The Remix Al-
bum,” Boyz il Men; “Very Best Of
Otis Redding,” Otis Redding,
Rhino; “Resident Alien,” Space-
hog, HiFi/Sire/EEG; “311," 311, ;
Capricorn; “Clueless” ST, Various |
Artists, Capitol; “Greatest Hits,”.
Billy Dean, Capitol; “Billboard Top
Hits 1979,” “Billboard Top Rock’'N
Roll Hits 1969,” and “Billboard Top
Rock 'N Roll Hits 1962,” Various
Artists, Rhino. :

PLATINUM SINGLES

“You're Makin’ Me High,” Toni
Braxton, LaFace/Arista; “C’Mon
'N Ride It (The Train),” Quad City
DJ’s, Quadra Sound/Big Beat/At-
lantic; “Gettin’ Money,” Junior
M.A.F.I.A., Big Beat/Atlantic;
“Macarena,” Los Del Rio, RCA.

GOLD SINGLES

“Twisted,” Keith Sweat, Elek-
tra/EEG; “You're Makin’ Me High,”
Toni Braxton; “Why | Love You So
Much,” Monica, Rowdy/Arista;
“All The Way Live (Now),” Coo-
lio, Tommy Boy; “Only You,” 112,
Bad Boy/Arista; “Fastlove,”
George Michael; “Theme From
Mission: Impossible,” Adam Clay-
ton & Larry Mullen, Mother/ls-
land; “Hay,” Crucial Conflict,
Pallas/Universal; “Free As A Bird”
and “Real Love,” Beatles, Capi-
tol; “Gettin’ Money,” Junior
M.A.F.LA.

News/Talk: Brad Johansen has be-
come host of Bengals football pre-game
and post-game shows on WCKY-AM/
Cincinnati. He will continue his Sports
Director duties at WKRC-TV ...
WILM/Wilmington, DE parttimer
Mike Young has departed. He will
continue his fulltime duties at WAFL/
Milford, DE.

Rock: Former WAXQ/New York
moming host Trent Tyler joins KMJX/
Little Rock for afternoons ... WZXL/
Atlantic City, NJ MD Rich DeSisto
adds parttime duties at WY SP/Phila-
delphia ... Joe Kleon joins WIXV/Sa-
vannah, GA for nights ... Laura Lynn
is the new MD at KSQY/Rapid City,
SD ... WXKE/Ft. Wayne’s new phone
number is (219) 484-0591 ... KBOY’s
new address is 1438 Rossanley Dr.,
Medford, OR 97501. Its new area code

‘ is (541); the phone number remains

| the same ... WWWV/Charlottesville,

| VA has a new fax number: (804)
977-0747.

Records; Asylum announces a num-
ber of changes: Valerie Main be-
comes A&R Coordinator, David
Baird is now Publicity Coordinator,
Marla Burns joins as Asst. to co-
President Kyle Lehning, Michael
Hagewood is the new Creative Ser-
vices Asst., and Shanna Strassberg
joins as a parttime receptionist.

National Radio: Correction: The num-
ber for Estrella Radio Networks is (214)
491-7244. It appeared incorrectly in the
July 26 issue of R&R.

|

| Industry: Ron Lane has become AE/
| Medium Market Sales at Pacific Re-
| search & Engineering Corp.

TRANSACTIONS |

Continued from Page 8

KNCN-FM/Sinton (Corpus
Christi)

PRICE: $2.1 million

TERMS: Cash |
BUYER: Gulfstar Communications
Inc., headed by President John
Cullen. It owns 27 other stations, in-
cluding KRYS-AM & FM & KMXR-
FM/Corpus Christi. Phone: (512)
320-7222

SELLER: Tippie Communications
of CC Inc.,headed by PresidentHen-
ry Tippie. It owns two other stations.
FREQUENCY: 103.7 MHz

POWER: 100kw at 361 feet
FORMAT: Rock

BROKER: Bill Whitley of Whitley

Media

i e = S V‘»uﬂ %8
|3 S|
WIKE-AM/Newport
PRICE: $225,000
TERMS: Cash
BUYER: Steele Communications
Co. Inc., headed by President Tom
Steele. it also owns WMOO-FM/Der-
by, VT.
SELLER: Northeast Kingdom
Broadcasting Inc., owned by Eric
Johnson. it aiso owns WNKV-AM &
WSTJ-FM/St. Johnsbury, VT.
FREQUENCY: 1490 kHz
POWER: 1kw
FORMAT: Country
BROKER: David Kimel of New En-
gland Media Inc.

e

WVMX-FM/Stowe
PRICE: $675,000 (approximate) 5
TERMS: Stock sale I
BUYER: GAC Acquisition Il Corp.,
a subsidiary of General Electric Cap~
ital Corp. Phone: (770) 246-6256
SELLER: Leonard Fassler, Gerald
Poch, Gerald LeBow, Anthony Tow-
ell, James McCleary, Richard Will-
iams, and Edward Kerbs, selling their
interests in Sage Broadcasting Corp.
of Vermont. Sage is owned by Ameri-
Data Technologies Inc. Phone: (203)
357-1464

FREQUENCY: 101.7 MHz |
POWER: 43 watts at 2654 feet i
FORMAT: Ciassic Rock |
COMMENT: This station sale is part i

of GE’s merger with AmeriData.

[

[ - e - i o
WFOG-AM & FM & WPTE-
FM/Norfolk

PRICE: $15 million

TERMS: Cash

BUYER: Max Media Properties
L.L.C., headed:by CEO A.E. Loving. It
owns seven other stations, including
WNVZ-FM & WWDE-FM/Norfolk.
SELLER: Sunshine Wireless Co. of
Virginia Inc., headed by President Dan
Cohen

FREQUENCY: 1600 kHz; 92.9 kHz,
949 MHz

POWER: Skw; 50kw at 479 feet; 50kw
at 499 feet

FORMAT: B/EZ; AC; AC

BROKER: Blackburn & Co. inc.

KENU-AM/Auburn (Seattle-

Tacoma)

PRICE: $40,000

TERMS: Asset sale for cash

‘BUYER: Green River Foundation,
headed by President Donald Lisko. It
owns KGRG-FM/Auburn. Phone:
(206) 833-9111

SELLER: Country Goid Network Inc.,
headed by President Barbara Gees-
man. She owns five other stations.
Phone: (360) 568-1140

FREQUENCY: 1330 kHz

POWER: 500 watts day/26 watts night
FORMAT: Country

BROKER: Jerry Dennon of Montcaim

KTOL-AM/Lacey (Seattle-
Tacoma)

PRICE: $160,000

TERMS: Asset sale for cash

BUYER: Skip Marrow. He aiso owns
KBRD-AM/Lacey. Phone: (206) 754-
5757

SELLER: Bar-B Broadcasting Inc.,
headed by Président Barbara Gees-
man. She owns five other stations.
Phone: (360) 568-1140
FREQUENCY: 1280 kHz

POWER: 1kw day/500 watts night
FORMAT: Country

WMOV-AM/Ravenswood
PRICE: $35,000 for 51%

TERMS: Stock sale for $7500 cash and
a 15-year, $27,500 promissory note at
7% intérest

BUYER: Rex Osborne, increasing his
interest in Good Neighbor Broadcast-
ers Inc. Phone: (304) 273-4204
SELLER: Sidney Tweel and Regina
Tweel Blazek, selling their 51% inter-
est in Good Neighbor Broadcasters
Inc.

FREQUENCY: 1360 kHz

POWER: 1kw

FORMAT: Religious
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PROS ON

THE LOOSE .

Jodd James — PD/afternoons .
WHMQ/Findlay, OH (419) 659-
2314 |

Kelly Nash — Afternoons
WBLI/Nassau-Suffolk (516) 696-
1516

NATIONAL
RADIO
FORMATS \&&

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Het AC — Robin Jones

MELISSA ETHERIDGE Nowhere To Go
DONNA LEWIS | Love You Atways Forever

Touch — Monica Logan

KIRK FRANKLIN & THE FAMILY Melodies From Heaven
JOHNNIE GILL Let's Get The Mood Right "
MONICA Why | Love You So Much 3¢
ANN NESBY I'm Still Wearing Your Name §
JOHNNIE TAYLOR Good Love q

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800} 231-2818

Mainstream AC

COLOR ME BADD The Earth, The Sun, The Rain
STYX it Takes Love

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital CHR — J.J. Cook

BLUES TRAVELER But Anyway
GIN BLOSSOMS As Long As It Matters
QUAD CITY DJ'S C'mon Ride 'N it (The Train)

Digital AC — J.J. Cook

REQ SPEEDWAGON Building The Bridge
LIONEL RICHIE Ordinary Girl

Digital Hot AC — J.J. Cook

JEWEL Who Will Save Your Soul
TOM PETTY & THE HEARTBREAKERS Walls

Digital Soft AC — Mike Bettelli
BEACH BOYS {/KATHY TROCCOLI| Can Hear Music

Digital AC Mix — Mike Bettelli
CELINE DION It's All Coming Back To Me Now

Modern Rock — Leslie Cohan

EELS Novocaine For The Soul
FUN LOVIN’ CRIMINALS Scooby Snacks
STABBING WESTWARD Shame

JONES SATELLITE NETWORKS
Phil Barry ® (303} 784-8700

Adult Hit Radio — J.J. McKay
TOM PETTY & THE HEARTBREAKERS Walls

Soft Hits — Rick Brady
BEACH BOYS UKATHY TROCCOLI| Can Hear Music

‘Rock Alternative — Bryan Schock
PEARL JAM Who You Are

WESTWOOD ONE NETWORKS
Bob McNeill ® (805) 294-9000

Bright AC — Bill Michaeis
HOOTIE & THE BLOWFISH Tucker's Town

Soft AC — Andy Fuller
ALL-4-ONE Someday

Adult Rock & Roll — Diana Laird
JOHN MELLENCAMP Key West Intermezzo ...
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We let Rick Dees use one
and novwv he won't give it back!

“Nope. No way. Forget it.
This Instant Replay is mine.”

# Hey, we understand. After all, Instant Replay
puts 1,000 of his favorite noises right in front of him
— ready for instant playback. No other audio player
makes it so easy to be spontaneous and creative.

It's fast, it's easy and it’s fun.
Check it out. One Instant Replay can store
up to 16 hours of stereo sound. That's 16 hours
of sound effects, spots, promos, even entire
songs — anything — and you can play any
of them back instantly just by pressing on= of
50 Hot-Keys! There’s no need for a computer
and no need for training. It's self-containzd
and it works right out of the box — just

push the buttons and go!
To prove

Tey Instant Replay Free!

Call 818-051-0360 how Instant

Replay can make
your station better, you can Test Drive
" one with no obligation! Call us now for
free overnight delivery of your Test Drive
unit. And like Rick Dees, once you get
your hands on Instant Replay you
won't want to give it back either.

LAY ame
o D
M
KR, ...

Wb ol e i i e I Transfer one cut or one Print hard copy lists of all Store up to 16 hours

U e v o oy v m— thousa;d betweenhmahchinesd stored cuts so youhalways oé CD-quality digitlal
e : using the D-NET high-spee know what's where! audio on Instant Replay's
haa Pl iene floan f hoan ik onad b o f 1o f Loed L igital audio network. internal havd disk.
P Y ST T - GRRY | BNY VMY - S

- T WY . SR T . T T e T e
s S STEMT TR PETT W | prew ver b h—— — - - -

PROFESSIONAL DIGITAL AUDIO

5321 Sterling Center Drive ® Westlake Village, CA 91361

(818) 991-0360 * fax (818) 991-1360 * http//www.360systems.com

If you're a call-letter station, you can try Instant Replay for 10 days with no obligation. If you decide to buy Instant Replay, we'll make
----- arrangements through one of our authorized dealers. Offer good in the continental US only. Offer expires December 31, 1996.

*Suggested retail prices: $2995 for 4 hours of storage; $3495 for 8 hours of storage and $3995 for 16 hours of storage.

360 Systems Instant Replay is a registered trademark of 360 Systems. ©1996 360 Systems.
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How To Handle Being ‘On The Beach’

(4 CO n the beach” is a quirky term. Sure, it sounds better than

“fired” or “bounced,” but what does it really mean?
Logically, if it’s summer or if you worked in a perennially
warm climate, you literally could have your toes in the sand
as you wait for your next gig. To most of us, it means you’re
home waiting for the mailman to bring that severance check.

I can tell you first-hand, it sucks
to be out of work. Because what we
do for a living involves long hours,
lots of energy, and a great deal of
stress, having it suddenly taken
away from you leaves you empty.
The on-air mike becomes our psy-
chological “missing limb.” It’s not
there anymore, but you still feel its
presence.

So, what to do? First — and fore-
most — remember that getting fired
is part of your job description. As
with any business today, there is no
job security. With that in mind, al-
low yourself time to grieve. There’s
nothing wrong with being angry,
sad, and disillusioned — for a little
while.

Get all the pathos out of your sys-
tem. Call all of your friends and rel-
atives and tell them your tale of woe.
Hang out with other radio buddies
and commiserate. They’ve all been
there too. Write that “fuck you” let-
ter to the GM or PD who fired you.
Get it all out on paper and be as nasty
as you like. Put it in an envelope,
seal it, address it, then TEAR IT UP!

The first rule of radio is “never
burn a bridge.” You never know,
you could wind up working with or
for that S.0.B. that gave you the axe.
Just let it go.

The deregulation of the industry
has opened up Pandora’s Boom-
box. There’s great promise and ex-
citement to be found, but for a stiff
price — literally and figuratively.
Radio is thriving. Stations are being
bought and sold for huge amounts
of money. Wall Street is happy, but
for those of us on Desolation Row,
the news is not good. One company
buying many stations means people
lose jobs.

However, if you’ve been let go
because your station was sold, re-
member this: It’s not your fault. You
did nothing wrong. The new own-
ers want to run the store their way,
with their own people. Don’t take it
personally. Your abilities and
strengths are still there, and another
opportunity to use them will happen.
Probably a better one.

In my case, Viacom purchased
WAXQ-FM (Q104.3)/New York
for $90 million. In one day, 42 out
of 50 employees — myself includ-
ed — were fired. The format was
changed from Active Rock to Clas-
sic Rock. Obviously, my first ques-
tion was, “Didn’t they think I was
good enough to make the flip with
them?”

I survived a format change from
Bach to Rock — Classical WNCN
to Q104.3 — surely I could handle
this one. However, Viacom wanted
its own people in the building to do
radio its way. Therefore, I was let
go along with all of the management
staff and most of the jocks. In the
words of Michael Corleone, “It’s

s

The first rule of radio
is ‘never burn a
bridge.’ You could
wind up working with
or for that S.0.B. that
gave you the axe.

Just business, it’s not personal.”

I hope you’ve received a decent
severance package. This will allow
you not to worry about money for a
while. Enjoy the time off. Do all the
things you’ve been meaning to do,
but have been way too busy to do
them. Get the car serviced, clean
your apartment, clear out the storm
drains, anything. You’ll probably
never have this much free time
again. Use it.

Your first stop should be the un-
employment office. Yes, it sucks to
have to go there, wait in line, and
be one of the many poor souls out
of work. However, you’re entitled
to receive unemployment benefits,
0 go get "em. It’s money you didn’t
have before. Most states have sim-
plified this process greatly. After an
initial trip to the office to sign up,
you usually can claim benefits by
phone thereafter. Remember, your
former employer is paying out this
money to you.

After a brief period of rest and
reflection, it’s time to look for your
next radio gig. This newspaper is the
first place to look, R&R’s Oppor-
tunities page is filled with jobs from
across the country. You should also
read the rest of R&R very carefully.
It can be like a “Where’s Waldo” of
radio. Lurking within the News-
breakers section are clues t6 where
gigs may be opening up. Be realis-
tic, one guy’s misfortune may be
your pot of gold. It’s sort of like
searching for an apartment in New
York City by scanning the obituar-
ies. Hey, it works!

Stay in touch with your industry
contacts. Consultants and record la-
bel folks are usually the first ones
to know about potential radio jobs.
The smart ones will call you. They
know how vital it is to keep up the
relationship. You'’re going to wind
up somewhere eventually, and they
will most probably wind up work-
ing with you again. If the relation-
ship is still there, it makes the tran-
sition much easier. Keep in mind
that once you are out of work, you
will learn who your true friends in
the business are. This can be a hard
realization.

Once you’ve found a few leads,
put that package together. The key
elements are the aircheck cassette

By Vinny Marino

and the resume. Remember, the
aircheck should be no more than two
minutes in length with your best
stuff at the top. Start the dub right
after the leader so it kicks in right
away. After the first 30 seconds or
s0, most PDs will decide whether
they want to listen some more, or
put you in the “to be bulked” pile.

Use a decent cassette for the dubs.
It doesn’t have to be metal/high bias,
but don’t use a flimsy budget tape
either. A 30-minute cassette will do
just fine. Believe it or not, Radio
Shack makes a great 30-minute cas-
sette. It’s inexpensive and does the
job. Put a nice label on the cassette,
making sure your name and phone
number are big and easy to read.

The resume should be no more
than one page. Put your vitals
(name, address, phone number) at
the top of the page in bold type. List
your radio experience (dates, call
letters, city, and format). Put your
last job first, then work backwards.

Your education (name of college,
city, state, degree earned, and year
of graduation) comes next. If you
didn’t go to college, put down the
last level of formal education you
made it through.

Always do a cover letter for each
job for which you are applying. Per-
sonalize each letter. Form letters
may save you time, but they come
off as cold and rude. Don’t you hate
getting a rejection letter that reads,
“Dear Applicant ... “?

Get the correct spelling of the GM
or PD’s name, and write a few brief
paragraphs — not your life story.
The aircheck and resume will do all
the talking. Also include any perti-
nent print material (articles in the
trades written about you, a blurb in
the local paper that says how great
you are, etc.) that you think may
help you.

Once you are out of
work, you will learn
who your true friends
in the business are.
This can be a hard
realization.

I cannot stress enough how im-
portant a computer is for your job
search. If you don’t own one, use
someone else’s. With a decent com-
puter and a laser jet printer, your
cover letter and resume will look
neat, clean, and professional. Use
the printer for your cassette and ad-
dress labels as well. Most brands of
word processing software allow you
to print out custom labels for your
aircheck cassette as well as the mail-
ing label. Again, they look great and
will show your prospective employ-
er that you have an eye for detail.

Send out a lot of packages. A
few every day if you can. The guys
at the post office will love you
(“You again??!!™), and you’ll have
more chances to get a job. A week
after you send out a package, call
the station and ask to speak to ei-
ther the PD or GM, depending on

* June 26 (through September
18) — Summer Arbitron.

* August 8-10— Talentmasters
Morming Show Boot Camp. Westin
Canal Place Hotel, New Orleans;
(770) 926-7573.

* August 16-17 — O'Day/Or-
kin's Intemational Radio Creative &
Voiceover Summit. Summit Bel-Air
Hotel, Los Angeles; (310) 476-8111,

* August 22-25 — Jack The
Rapper Convention & Expo. Geor-
gia Intemational Convention Cen-
ter and Sheraton Gateway Hotel,
Atlanta; (407) 290-2289.

* September 4 — MTV Video
Awards. Radio City Music Hall,
New York.

* September 8 — 48th Annual
Emmy Awards. Pasadena Civic
Auditorium, Pasadena, CA.

* September 9 (through De-
cember 11) — Fall Arbitron.

* September 10-14 — 20th An-
nual NABOB Fall Broadcast Man-
agement Conference. Sheraton
Washington Hotel, Washington,
DC; (202) 463-8970.

what job you’re applying for.

Don’t be discouraged if you don’t
get to speak or him or her on the first
call. Leave a message, and make
sure your answering machine stays
on. If you don’t get a call back, wait
aday or two, then call again. There’s
a fine line between being persistent
and being an asshole. Try not to
cross that line.

Back in 1991, I had been out of
work for six months. I came across
an ad in, of all places, the New York
Times Sunday Business section. It
was for an APD job at a Classical
radio station in New York City.
Though I started my career in Rock
radio, I knew a lot about classical
music, and I had all the quallifica-
tions for the job listed in the ad. I
sent in a package and got a standard,
form rejection letter.

I called the PD and told him —
politely, but succinctly — that I was
upset about receiving this form let-
ter. I had all the necessary qualifi-
cations, and I related how unfair I
thought it was for him just to brush
me aside. He paused, then asked me
if I could meet with him the next
day. I said yes. Two weeks later, he
hired me.

Did I take a chance by calling the
PD on the carpet? Yes, but it worked.
Sometimes you do have to say,
“What the fuck.” He could have said
one of two things to me when I
phoned him — “get lost” or “come
talk to me.” Something in my irri-
tated, yet passionate tone convinced
him to at least meet me. That’s the
goal. GET IN THE DOOR. If you
do, you’re halfway home. Then it’s
Jjust a matter of selling yourself. You
did that on the air everyday for loads
of people. Now focus, and do it for
a very important audience of one.

OK, so it’s taking you a bit long-
er than you thought to find the right
radio gig. Keep this in mind: It usu-
ally takes one month for every
$10,000 you make per year, to find
suitable employment. If you made
$40,000 at your last job, expect it to
take to four months to find another
job. However, if you’re hitting a
brick wall, perhaps it’s time to do
something else for a while.

There’s probably many other re-
lated jobs you could take temporari-
ly until the right radio gig comes
along. Whether it be because the
severance ran out, you can’t cut it
on unemployment, or you’re just
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bored out of your skull, think about
an alternate job path.

If your heart is still set on radio,
do something related that will in-
crease your skills and make you
more “employable.” Working in a
record store is a great option. You
won’t make much money, but you’ll
still be “in the loop.” You’ll know
what’s out, what’s selling, and what
people are into. Remember, those
customers are your listeners. What
better way to find out what to play
on the radio than seeing what's be-
ing purchased. You also can learn
more about other kinds of music
with which you may not be that fa-
miliar. Go through the country, jazz,
and classical sections. Ask ques-
tions.

Another option is teaching. Most
colleges have Adult or Continuing
Education programs. Find out who
runs the program at a local college
and talk to them about offering a
class on radio. The average person
may not know the intricacies of our
business, but they are probably fas-
cinated by it. Here’s a way for an
adult who's been out of school a
while to go back one or two nights
a week and learn something differ-
ent. Perhaps seek another career.
Who better to teach a class on the
mysteries and magic of radio than a
radio pro — namely you? All you’ll
really need is a college degree, a
plan of action, and the desire to do
it. I'll bet the school would love to
have you, and they’ll pay you for it.
I’ve been teaching radio at Baruch
College in New York City for a year
now, and I get so much pleasure out
of doing it. The extra money doesn’t
hurt either.

So there are a few options. Al-
ways remember that no one can
take your talent or abilities away.
Even if you’ve lost a job that you
loved, don’t worry. You’ll get an-
other one that you’ll love even
more. You knew going into this
business what the risks were. “The
Beach” can be a tough place to be,
but the good news is — the tide
eventually comes in.

¥inny Marino was the APDY
MD at WAXOMNew Yark City
urtil June 30 of this year. He's
“on the beach™ and looking for
his next radio gig. Beach him at
(718) 236-8402. :
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Q: What do the Orlando Magic, HBO, Universal Studios,

The Democratic National Committee, Comedy Central, and

60 great radio stations have in common?

A. They choose Edison Media Research.

It all started with an idea: to provide quality, clear-
sighted radio research faster. Edison Media Research is
built on this principle. We’re working smarter, harder, and

faster than the old radio research companies.

With radio changing every day, you can’t afford to wait
for the answers you need. Edison Media Research con-
ducts complete perceptual research and music testing in

two weeks — a fraction of the time it

takes most other companies.

And word is traveling. Clients
from television, publishing, sports,
and politics are now using the inno-
vative techniques we’ve developed
for radio. Our reputation is built on

unique methods, insightful results,
\ and the fastest turnaround in the business.
? Call us today to find out how quickly

the best information can be delivered.

WDOK Cleveland’s Sue Wilson:
“Edison Media Research brought
a down-to-earth, ‘usage’ oriented
approach to our latest strategic
project. They ask the right ques-
tions, in the right way, and cut
through the clutter with common
sense presentations. Getting
results quickly is just the icing on
the cake!”

Herb McCord: “We called after
Thanksgiving wondering if it was
possible to get research by
Christmas. We were amazed to get
top quality information, with a full
presentation and their unique video
report, well in advance of the holi-
day.”

The Orlando Magic’s John
Cook: “We had been working
with another research company
when we heard about how quickly
and how well Edison Media
Research worked. We were so
impressed with their performance
that we’re using them for several
more projects. Radio stations are
lucky to have a company like
Edison concentrating on their
field.”

edison media research

NEw IDEAS FOR BETTER, FASTER RADIO INFORMATION

334 Elizabeth Avenue, Suite B » Somerset, NJ 08873

(908) 560-8787 / fax (908) 560-8989 / e-mail LarryRosin@aol.com
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Turnabout Is Always Fair Play In The USA

hat goes around comes around. Hearing the whining
from the American Association of Advertising
Agencies (aka the “4As”) about radio station ownership con-
solidation proves that there is a Higher Power, who eventu-

ally levels all playing fields.

When I first heard about the 4As’
complaint about their predictions
that super-duopolies would/could
cause agencies to lose their historic
dictatorial ruling over radio sales-
people and sales, I thought I'd died
and gone to the Big Radio Station
In The Sky.

Wait a minute ... Now, let me see
if I heard the 4As correctly. They
wrote to Reed Hundt at the FCC
that, “Pending radio station merg-
ers appear to produce excessive lo-
cal concentration of advertising
market power.”

Aren’t these the same outfits who
started their own industry consoli-
dation a tad earlier than radio sta-
tion owners were permitted? Almost
all radio salespeople who called on
five agencies — all owned by one
master agency holding company —
can vividly remember the Cost Per
Point party line dictated by the mas-
ter. Imagine what our complaining
to the 4As would have gotten us.

Back in the *50s, I started as a lo-
cal salesman for WJR/Detroit. We
didn’t subscribe to any rating ser-
vice. Management’s view, then, was
that ratings were used by agencies
to punish successful stations — not
to reward them for their ratings ex-
cellence.

After seven years of selling local-
ly — and 27 years as a national sales
rep— I found agencies and their al-

lied media buying services to be
consistently creative in their ways
to dictate what rates they’d pay. The
FCC’s lack of birth control in add-
ing thousands of new stations over
the past 25 years almost guaranteed
our rate flexibility to agencies.

First came the Cost Per Thousand
device. That was implemented so
“We (the agency media planner and
buyer) have a homogenous measur-
ing tool for all markets — in spot
and network.” Sound familiar?

Therefore, you (the station own-
ers and general managers) spend
years and gazillions of bucks to
build a mature, top-rated stations.

Then the agency CPM calculator
said, “Nope, we don't buy quality
unless it meets our intra-agency and
media buying service CPM levels.
Cut your rate and maybe you’'ll
make the cut.”

Then they invented the Cost Per
Point — to take better advantage of
more sophisticated research. Gotta
keep control over those radio station
rate cards. Golly, they may want to
charge $500 a spot in NY or L.A.
Those radio people are sure getting
pushy and uppity.

Remember when you went to an
ad manager or product manager to
debate seemingly unfair and collu-
sive agency buying practices? You’d
think the ad manager’s response was
scripted by the agency: “Gee, we

* Errol Dengler has become
Dir/Sales of Chancellor Broad-
casting’'s WKYN-AM, WYGY-FM
& WUBE-AM & FM/Cincinnati. He
was formerly Dir./Sales & Market-
ing of OmniAmerica’s Radio One.

* Neal Schore has added VP/
Regional Manager duties at Mc-
Gavren Guild Radio, a division of
the Interep Radio Store. He will
continue his Director/Sales duties.

¢ Eli Bockol has been namedAE
at Clear Channel Radio Sales, a
division of the Interep Radio Store.
He was most recently a Sales Asst.

Salespeople On The Move

for Katz Radio.
Inrelated news,
Jyll Stone has
become AE for
Interep’s D&R
Radio, follow-
ing completion
of its Radio Ap-
prentice Pro-
gram. She was
previouslyAsst.
Mktg./Promo-
tion Dir. at Via-
com’s KXEZ-FM & KYSR-FM/L.A.

Schore
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have to trust our five agencies who
buy for all our brands to have a fair
and equitable media buying formu-
la, etc. ... "Caused by collusion or
consolidation among agencies?
Whatever.

Aren’t these the same people who
think that paying stations on the
120th day is being unusually current?
You ask them why they don’t pay
more promptly. The agency says,
“Well, we hear from other agencies
that it’s normal for us 1o take at least
90 days to process the paperwork.”
If this remark isn’t true, why do most
national agencies take more than 90
days to pay their bills?

Do you feel it’s a big fat coinci-
dence that so many agencies require
“moochandising” (aka value-added
promotions) — especially for all
agencies serving a multi-brand ad-
vertiser?

Some of my best friends are ad
agency people. They still firmly
believe that radio station salespeo-
ple and their rate cards are Silly
Putty — to be molded to fit the
agency’s media department budget
needs.

For radio to now take away that
historic God-given privilege is sa-
creligious — quelle dommage.
How can the government permit
this atrocity to happen? This own-
ership consolidation defies all
carefully structured rate control
logic!

Yes, ad agency friends, as Pogo
wisely said, “We looked at the ene-
my and it was us.” For more than
50 years, the oppressed have been
waiting to be freed from the CPM-
CPP rate tyranny designed by very
creative ad agency executives.

As the worm turns, we promise
you that we’ll be kinder and gentler.

We promise we’ll help you learn
the forthcoming new rate card lin-
£0, such as:

CPGA — Cost Per Group Ad-
vantage

CPSV — Cost Per Synergistic
Value

CPCD — Cost Per Cume Demo

Look in the future mirror —
you're going to have just as much
fun on your receiving end as we’ve
enjoyed calling on your media de-
partments for the past 50 years.

What goes around, comes around
— it’s the law!

Frank Boyle,
President,
Frank Boyle & Co.

Radio Format Fans Profiled:
Audience Sharing Surveyed

oh Interep and Katz conduct periodic analyses of the
major radio formats that often generate interesting —

if not surprising — resuilts.

‘Who's Listening To What?

For example, this recent Katz study broke out audience profiles for the

major formats:
Male/Female Median Largest Cell
% Comp. Age (% of total)
Mainstream AC 37/63 37 35-44 (29.1%)
HotAC 38/62 31 25-34 (29.8%)
SoftAC 34/66 42 35-44 (25.8%)
Alternative 60/40 26 25-34 (36.1%)
Beautiful/Easy 43/57 56 65+ (35.2%)
CHR/Pop 41/59 25 25-34 (25.5%)
CHR/Rhythmic 44/56 22 18-24 (27.5%)
Classic Rock 69/31 33 25-34 (37.2%)
Country 47/53 39 25-34 (21.5%)
Full Service 49/51 59 65+ (39.4%)
NAC 52/48 M 35-44 (34.7%)
News 53/47 58 65+ (38.5%)
Nostalgia 40/60 68 65+ (69.8%)
Oldies 49/51 43 45-54 (32.3%)
Rock 68/32 28 25-34 (37.7%)
’70s Oldies 57/43 33 35-44 (36.0%)
Spanish (FM) 46/54 33 25-34 (28.0%)
Talk 64/36 52 65+ (31.4%)
Urban 45/55 27 25-34 (24.9%)
Urban AC 44/56 35 35-44 (30.3%)
Who Shares Who's Listeners?

Meanwhile, Interep conducted a nationwide survey to
determine audience sharing between formats. Here are the
highlights (How do they compare with your station’s pro-

file?):

* 25% of AC’s audience also listens to Country.

* 33% of all-News also listens to News/Talk and Business.
* 39% of Alternative/Adult Alternative also listens to Rock.

* 26% of Rock also listens to AC.

* 36% of CHR also listens to AC.

* 34% of Classic Rock also listens to Rock.
* 31% of Classical also listens to News/Talk.
* 22% of Country also listens to AC.

* 32% of Beautiful/Easy also listens to AC.

* 23% of Full Service also listens to News/Talk.

* 32% of Oldies also listens to AC.

* 29% of NAC also listens to AC.

* 20% of News/Talk also listens to Country.

* 31% of Nostalgia also listens to News/Talk.
* 25% of Religious also listens to Country.

* 31% of Soft AC also listens to AC.

* 30% of Spanish also listens to CHR.

* 24% of Urban also listens to AC.

pius’nc visors
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MARKETING & PROMOTION

KRTH/L.A. Gashes In Charity GHIPs

By Scott Slaven, PROMAX International

RTH-FM/Los Angeles rewarded two listeners who
coughed up more than $3000 during the recent “CHiPs
For Kids” toy drive for needy children, which utilize the par-
ticipation of the California Highway Patrol. The listeners orig-
inally bid on a miniature golf game between a team of station
personalities and wound up scoring a dinner at posh L.A. eat-

ery the Palm.

Hosted by KRTH morning
star Robert W. Morgan and
CHP Chief Ed Gomez. the din-
ner was inspired by Chelsea
Clinton’s school raising money
by auctioning off a golf game
with President Bill Clinton.
OK, so some people have better
connections than others ...

Monster Mash

The T-Rex of traffic jams was
recently instigated when KIIS-
FM/Los Angeles teamed up with
Universal Studios. The station
invited listeners to a Supersticker
installation party at a San Fernan-
do Valley gas station. The first
1000 cars to have the KIIS stick-
er affixed got a free pass to the
popular theme park to experience
the new Jurassic Park ride. Once
the cars got stickered. KIIS DJ
Domino hopped into the “Juras-
sic Park Monster Truck™ and led
a caravan down the 405 Freeway
to the studio.

Motor City Madness

WCSX-FM/Detroit is throw-
ing its Seventh Annual Radiothon
to benefit the Children’s Leukemia
Foundation. The station will con-
duct an on-air auction that will in-
clude such items as a hunting ex-
cursion with the Motor City Mad-
man himself, Ted Nugent, as well
as a private chartered plane to the
Rock And Roll Hall of Fame.

PR@MAX

PANNETION & WANREICON ERECHTIVES IO 10 LLECTROOIC WENLL

Listeners will get to hear their
favorite classic rock songs in ex-
change for their donations. The
station also will be broadcasting
live over the Internet. and air per-
sonality Danger Dave has pledged
to in-line skate through the streets
of downtown Detroit until he rais-
es $500.

Singin’ In The Shower
WENS-FM/Indianapolis lis-

Pro:Motions

e Jennifer Markham is the
new Promotions Dir. at KMXB/
Las Vegas. She had previous-
ly been Marketing Dir. at
WBMX/Boston.

* Chris Edge adds Promo-
tion Dir. duties at SFX’s WRDU-
FM & WTRG-FM/Raleigh. He
will retain similar duties at sis-
ter stations WDGC-FM &
WZZU-FM.

¢ Allen Chase is tapped as
Promotions Dir. for KDON/
Monterey-Salinas. He was for-
merly APD/MD/afternoons at
crosstown KTHN.

teners who could carry a tune were
encouraged to call in with their
best performance — sung while in
the shower. The 10 best on-air
singers were invited down to the
station to sing in a shower that had
been set up in the studio. The
Grand Prize winner harmonized
his way to a weekend trip for two
to the Scottsdale Princess Spa Re-
sort in Arizona.

Down On The Farm

Things are getting nasty down in
Corpus Christi, Texas. All summer
long, Country KRYS-FM has been
giving away $100 bills on a daily
basis with $1000 handed out on
Thursdays. Meanwhile, crosstown
competitor KOUL-FM qualified its
listeners for a “We're Giving Away
The Farm” summer promotion.

However ... the ultimate win-
ner of the farm turned out to be
less than thrilled with what she’d
won. The faux farmer put in a call
to KRYS, complaining about the
lousy gift she’d received and the
shoddy way KOUL had treated
her. A quick thinker at KRYS
taped the woman’s comments as
she proceeded to trash KOUL for
“giving” her the farm, then offer-
ing to buy it back — without ever
giving her a deed or an estimate
as to what the farm was worth.

Furthermore, the winner la-
mented that she was stuck with a
bunch of farm animals that she
didn’t want. Will full permission
from the disgruntled winner, the
KRYS team slapped together a
promo trumpeting the ecstatic re-
sponses of its own winners, fol-
lowed by a KOUL winner’s com-
plaints. Can KOUL save face?
Stay tuned ...

September Promotional Opportunties

Month-Long
Opportunties

* Baby Safety Month

* Marriage Heaith Month
 National Chicken Month
» Self-Improvement Month
« National Courtesy Month

« National lce Cream Sandwich
Month

« Children’s Eye Heaith &
Safety Month

¢ Classical Music Month
¢ international Visitors’ Month

 National Alcoho! & Drug
Treatment Month

* National Beach Clean-Up
Month

* National Cholesterot
Awareness Month

* National Honey Month

Special Days & Weeks

September 1-6 — Child Injury
Prevention Week
National Oral Hygiene Week
September 2 — Bowling shirt is
designed (1921).
September 3 — First bowling
league in the U.S. (1921).
First professional football game
(1895).
September 4 — The Beatles
record their first single (1962).
September 5 — National Shrink
Day.
September 7-13 — Kiss A Bald
Head Week
National Housekeepers Week
September 7 — ESPN premiered
{1973}
Firsf Miss America Pageant
{1921).
Postal Worker Day

By Irwin Polack

September 8 — National Grand-
parents Day
“Star Trek™s Birthday

September 9 — National Boss/
Employee Exchange Day

September 13 — Blame Scrmeone
Eise Day
First automobile fatality (1899).

September 15 — National
Chiropractic Day

September 16-22 — National
Singles Week
National Sports Junkie Week
National Tie Week

September 18 — U.S. Air Force
established (1947).

September 19 — World’s first
beauty contest (1888).

September 21 — NFL Monday
Night Football first broadcast
(1970).

September 23-29 — Roller
Skating Week

September 23 — National
Checker Day

September 24 — Buy Nothing Day
Buliwinkle’s Birthday

September 25 — First major

league basebail doubleheader Na-

tional One-Hit Wonder Day

September 26 — “Rocky Horror
Picture Show” premiered {1975).

September 27 — Answering
machine invented (1950)

September 28 — National Yo-Yo
Day

September 30 — Chewing Gum
Day
Ask A Stupid Question Day
The“Flintstones™ birthuday
(1960).

For national sponsor address:
es and phone numbers for 2ny na-
tional month, waek, or day, contact
Irwin Pollack at (412) 852.0602.

¢ |nteractive television
¢ Telemarketing

¢ Database
management

¢ Direct mail

e Customized prepaid
phone cards

¢ |nteractive direct mail

¢ Interactive
phone systems

* Country Call sm

s

e
G

%
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~ Find Out Why America’s
- Top Broadcasters
| 2 Use Impact

i Whatever it takes to hit the mark!

Call

1-800-3IMPACT

Impact Target Marketing 100 Corporate Place, Suite 202 « Peabody, MA 01960 (508) 535-4500 * FAX (508) 535-0011
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SHOW PREP _

Courtney Enters Rehab To Save Child!

H ole frontwoman Courtney
Love, 32, checked herself
into a $10,000 rehab programin a
desperate bid to kick heroin before
she loses custody of her two-year-
old daughter and the affections of
her new beau, 26-year-old actor
Edward Norton (Globe, National
Enquirer).

Pictures Of You

The Globedevotes two pages to
shots of Howard Stern’s three
daughters enjoying family day atan
exclusive ($5500 per kid for the
summer) Pennsylvania kids camp.

The Star devotes two pages to
pics of Cher, 50, and her boyish new
“mystery man.”

People devotes two photo-
packed pages to Stephen Bishop's
new book, “Songs In The Rough:
Rock’s Greatest Songs In Rough-
Draft Form,” which contains pictures
of more than 70 first flash-of-inspi-
ration efforts.

Hot Stuff

Recommended reading: Rolling
Stone's page-long story on the in-
creased influence that indie record
promoters have at Altemative radio.
Geffen Dir./Altemative Promo Ted
Volk — who notes his budget for in-
dies has quadrupled in recent years
— says, “Regardless if Jesus is your
indie, [programmers] still have to like
the record.”

Meanwhile, Rolling Stone’s “Hot
Issue” features the Screaming
Trees (Hot Band; even though
they've been recording since 1987),
BR5-49 (Hot Country Act), Altema-
tive (Hot Subgenre), Ruffhouse
(Hot Label), Brandy (Hot TV Star),
Tim Simenon (Hot Producer), and
Kenny Garrett (Hot Jazz Artist).

Sex & Drugs &
Rock °N’ Roll

Lorrie Morgan'’s boyfriend/duet
partner Jon Randall, is being sued
by his former live-in lover, who
claims he gave her herpes (Star).

Ex-model Janice Dickinson is
promising to write a tell-all book
about her former lovers, which in-
clude Rod Stewart and Mick Jag-
ger (National Enquirer). Meanwhile,
the Star reports Jagger recently
gave wife Jerry Hall a $60,000 dia-
mond and sapphire bracelet — an-
other one of his post-philandering
gifts to win back her affections. She
claims to have amassed “quite a
collection over the years.”

Pamela Anderson Lee denies
a British tabloid’'s report that she
used cocaine while she was preg-
nant (National Enquirer).

Newsweek devotes two pages
to Sublime, centering around front-
man Brad Nowell's May 25 heroin

overdose. Drummer Floyd “Bud”
Gaugh recalls the band’s getting
kicked off the 1995 Warped tour:
“Basically, our daily regimen was
wake up, drink, drink more, play, and
then drink a lotmore. We'd call peo-
ple names. Nobody got our sense
of humor. Then we brought the dog
outand he bit a few skaters, and that
was the last straw.”

Entertainment Weekly's seven-
page “Heroin’s Hold On Hollywood”
cover story trots out all the usual re-
cent music-related drug incidents,
adding nothing.

“| opened for Tracy Lawrence
at Six Flags in Dallas and then went
out in the park and rode everything,
but | didn’t know they’d let me cut in
line” — LeAnn Rimes, 14, discov-
ers the perks of stardom (Entertain-
ment Weekly).

“You can end up at 50 years old
still in your tight leather trousers
with your hair plugs and your cor-
set and pretending that you're in a
street gang. | would find that un-
dignified” — Sting essays the need
to grow old gracefully (Entertain-
ment Weekly).

Trouble In Paradise

Barbra Streisand is busily re-
editing her as-yet-unreleased, $9
million-over-budget “The Mirror Has
Two Faces” film because it failed to
get the hoped-for audience reaction
at a recent Van Nuys, CA screening
(Stan).

“Emilio is a neat freak, okay?
He hoses everything down. l've
pondered getting him a fire truck.
When we were just married, he
would vacuum walking backward
toward the bed to erase his foot-
prints” — People cover star Gloria
Estefan describes life with her hub-
by/bandieader.

U Got The Look

L.L. Cool J was sued for firing
one of his backup tour singers for
reporting to work overweight — be-
cause she’d just given birth to a
daughter — and settled out of court
for an undisclosed sum (Star).

A “top plastic surgeon” says
50-year-old Naomi Judd’'s new
figure is the result of a boob job
(Globe). Meanwhile, Lyle Lovett
has rekindled his romance with
Naomi's daughter, actress Ashley
Judd (Starn).

Incidentally, Lovett tells People:
“There was a piece in Newsweek a
while back, and they used a picture
of Denzel Washingtonas an exam-
ple of what people find attractive,
and they used my picture as an ex-
ample of what people find unattrac-
tive. | thought, ‘My God, this is like
having your picture next to the defi-
nition of “ugly” in the dictionary!™

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

. TELEVISION

TOP TEN SHOWS
JULY 29-AUGUST 4

Total Audience
(95.9 million households)

Olympics (Monday)
Olympics Closing
Ceremonies
Olympics (Tuesday)
Olympics (Thursday)
Olympics (Wednesday)
Olympics (Friday)
Olympics (Saturday)
Home Improvement
Coach

60 Minutes

Adults 25-54

SOBNIMEL M=

Olympics (Monday)
Olympics Closing
Ceremonies
Olympics (Tuesday)
Olympics (Thursday)
Olympics (Wednesday)
Olympics (Saturday)
Olympics (Friday)
Home Improvement
Coach

10 Movie (Sunday)
(“Frankie And Johnny”)

NN N -

Source: Nielsen Media Research

All show times are ET/PT un-
less otherwise noted; subtract one
hour for CT. Check listings for show-
ings in the Mountain time zone. All
listings subject to change.

ComMING NEXT WEEK

Friday, 8/9
* Sex Pistols, “Late Show
With David Letterman.”
* Allen Toussaint, “Late
Night With Conan O’'Brien.”

Monday, 8/12

* Bela Fleck, Vince Gill,
Bruce Hornsby, and host
Ricky Skaggs perform on
TNN's hourlong “CMT Presents
Monday Night Concerts” (8pm
ET/5pm PT).

* Gloria Estefan, “The To-
night Show With Jay Leno.”

* Lionel Richie, “David Let-
terman.”

Tuesday, 8/13
* Bellamy Brothers, PrimeTme
Country” (TNN, 9pm ET/6pm PT).
¢ Bryan Adams, “Jay Leno.”
* Randy Travis, “David Let-
terman.”

Wednesday, 8/14

* John Sebastian, “Conan
O'Brien.”

Thursday, 8/15 '

* Glen Campbell is profiled
on the latest installment of
TNN's “The Life And Times Of
...” series (8pm ET/5pm PT).

* Steve Wariner, “Prime Time
Country.”

* George Jones, “David Let-
terman.”

|

WEEKEND BOX OFFICE
AUGUST 24

1 ATimeToKill  $13.26
(WB)
Independence Day $10.99
(Fox)
Matilda (TriStar)*
Chain Reaction
(Fox)*
Phenomenon
(Buena Vista)
Kingpin (MGM/UA) $4.50
Courage Under Fire $4.45
(Fox)
The Nutty Professor$4.17
(Universal)
Supercop (Miramax)$2.52
The Adventures Of $1.92
Pinocchio (New Line)

$8.20
$7.54

$5.08

S® ® N N AW N

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include “Es-
cape From L.A.” starring Kurt
Russell. The Lava/Atlantic
soundtrack features Gravity Kitls’
current single, “Blame (L.A. Re-
mix),” along with new tunes by
Butthole Surfers, Ministry, Stab-
bing Westward, White Zombie,
Toadies, and Deftones.

“Basquiat,” starring Jeffrey
Wright as the title character and
Virgin recording artist David
Bowie as Andy Warhol, opens in
limited release. Look sharp for
Hole frontwoman Courtney
Love in a supporting role. The Is-
land soundtrack sports songs by
Bowie, PJ Harvey, Public Image
Ltd., John Cale, Toadies, and
Tripping Daisy, among others.

MUSIC DATEBOOK

MONDAY, AUGUST 19

1969/Miles Davis records the “Bitch-
es Brew” LP.

1973/Kris Kristofferson marries Rita
Coolidge.

1995/Death Row Records CEQ Suge
Knight's Club 662 opens in Las
Vegas.

Born: Ginger Baker (Cream) 1940,
John Deacon (Queen) 1951

TUESDAY, AUGUST 20

1967/Technicians R. and D.W. Dolby
introduce their noise-reduction
system for audio recording.

1969/Frank Zappa disbands the Moth-
ers Of Invention, claiming he’s
“tired of playing for people who
clap for the wrong reasons.”

Born: Isaac Hayes 1942, Jim Pankow
(Chicago) 1947, Robert Plant
1948, the late Phil Lynott (Thin
Lizzy) 1951, John Hiatt 1952

WEDNESDAY, AUGUST 21

1980/“The Pirates Of Penzance” — co-
starring Linda Ronstadt —
moves to Broadway, marking her
debut.

1993/Bernie Taupin marries Stephanie
Haymes.

. 1994/“Barbra Streisand — The Con-
cert” becomes the highest-rated
special in HBO's history, attract-
ing 11.2 million viewers.

Born: Kenny Rogers 1938, Joe Strum-
mer (Clash) 1955, Budgie
(Siouxsie & Banshees) 1957

THURSDAY, AUGUST 22

1964/The Beatles play the Hollywood
Bowl. The show is recorded
and released as an album in
1977.

1968/Cynthia Lennon files for divorce
from her husband, John.

1979/Led Zeppelin releases the
group’s last album, “In Through
The Qut Door.”

1980/Barry Manilow is awarded a
star on the Hollywood Walk Of
Fame.

1992/8ting marries his girlfriend of
10 years, Trudy Styler.

1993/Queen Latifah makes her TV
acting debut as “Living Single”
premieres on Fox-TV.

Born: Roland Orzabal (Tears For
Fears) 1961, Debbi Peterson
(Bangles) 1961, Tori Amos
1963, Layne Stayley (Alice In
Chains) 1967

FRIDAY, AUGUST 23

1962/John Lennon marries Cynthia
Poweil.

1974/Drummer Max Weinberg joins
Bruce Springsteen's E Street
Band.

1993/Duran Duran receives a star on
the Hollywood Walk Of Fame.

Born: The late Keith Moon 1946, Rick
Springfield 1949

SATURDAY, AUGUST 24

1967/The Beatles begin studying
Transcendental Meditation with
the Maharishi Mahesh Yogi.

Keith Moon— hot rod Lincoln.

1968/The Wha's Keith Moon drives a
Lincoln into the pool at a Flint,
MI Holiday Inn.

1981/Mark David Chapman is sen-
tenced to 20 years for murder-
ing John Lennon.

1994/Pearl Jam drummer Dave Ab-
bruzzese quits. He’s replaced by
Jack Irons.

SUNDAY, AUGUST 25

1970/Elton John makes his U.S. debut
at L.A.’s Troubador.
Also ... Emerson, Lake & Palm-
er make their concert debut,
playing Plymouth, England.

1989John Mellencamp, 38, becomes
a grandfather when his daughter
Michelle gives birth to daughter
Elexis Suzanne Peach.
Also ... Duran Duran singer Si-
mon LeBon and wife Yasmin be-
come parents to daughter Amber
Rose.

1994/Billy Joel and Christie Brinkley
are divorced.

1995/“The Show” — featuring Snoop
Doggy Dogg, Dr. Dre, Notorious
B.1.G., Run-D.M.C, among sev-
eral other rappers — opens na-
tionally.

Born: Gene Simmaons (Kiss) 1950, Rob
Halford (ex-Judas Priest) 1951,
Elvis Costello 1954

~— Paul Colbert
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|ADDS |

| ADDS

A TRIBE CALLED QUEST 1nce Again (Jive)

EELS Novocaine For The Soul (DreamWorks/Geffen)
BLACKSTREET f/DR. DRE No Diggity (/nterscope)
CRUCIAL CONFLICT Ride The Rodeo (Pallas/Universal)
GEGGY TAH Whoever You Are (Luaka Bop/WB)
GRAVITY KILLS Blame (Lava/Atiantic/TVT)

| EXCLUSIVE |

SOUNDGARDEN Burden In My Hand (A&M)

| HEAVY |

BECK Where !{'s At (DGC/Geffen)

TONI BRAXTON You're Makin' Me High (LaFace/Arista)
BUTTHOLE SURFERS Pepper (Capitol)

CRANBERRIES Free To Decide (/sland)

DAVE MATTHEWS BAND So Much To Say (RCA)
FUGEES Ready Or Not (Ruffhouse/Columbia/CRG)
L.L. COOL J Loungin {Def Jam/RAL/Mercury)

JOHN MELLENCAMP Key West Intermezzo ... (Mercury)
METALLICA Until It Sleeps (Elektra/EEG)

NADA SURF Popular (Elektra/EEG)

NAS If  Ruled The World (Columbia/CRG)

OASIS Don't Look Back In Anger (Epic)

TOM PETTY Walls (Warner Bros.)

PRIMITIVE RADIO GODS Standing... (Erga/Columbia/CRG)
QUAD CITY DJ'S C'mon 'N Ride It ... (Big Beal/Atlantic)
311 Down (Capricorn)

| JAM OF THE WEEK |

A TRIBE CALLED QUEST 1nce Again (Jive)

| STRESS l

ALICE IN CHAINS Over Now {Columbia/CRG)

BONE THUGS ... Tha Crossroads (Ruthless/Relativity)
MARIAH CAREY Forever (Columbia/CRG)

ERIC CLAPTON Change The World (Reprise)
DISHWALLA Counting Blue Cars (A&M)

EELS Novocaine For The Soul (DreamWorks/Geffen)
HOLE Gold Dust Woman (Hoilywood}

HOOTIE & THE BLOWFISH Tucker’s Town (Atfantic)
WHITNEY HOUSTON Why Does It Hurt So Bad (Arista)
R. KELLY | Can't Steep Baby (If 1) (Jive)

MAXI PRIEST /SHAGGY That Girl ( Virgin)

NEW EDITION Hit Me Off (MCA)

NO DOUBT Spiderwebs ( Trauma/Interscope)
SMASHING PUMPKINS Tonight, Tonight (Virgin)
SPONGE Wax Ecstatic (To Sell...) (Columbia/CRG)
STABBING WESTWARD Shame ( Columbia/CRG)
SUPERDRAG Sucked Out (Elektra/EEG)

TONY RICH PROJECT Like A Woman (LaFace/Arista)
WALLFLOWERS 6th Avenue Heartache (/nterscope)

| ACTIVE

AALIYAH If Your Girl Only Knew (BlackGround/Atiantic)
BETTER THAN EZRA King Of New Orleans (SwellElektra EEG}
BLACKSTREET {/DR. DRE No Diggity (/nterscope)
BLUES TRAVELER But Anyway (A&M)

BRYAN ADAMS Let's Make A Night To Remember (A&M)
TORI AMOS Hey Jupiter (Atfantic}

BRAXTONS So Many Ways (Atiantic)

ELEANOR MCEVOY Precious Little (Columbia/CRG)

| XL

TONI BRAXTON You're Makin' Me High (LaFace/Arista)
TRACY CHAPMAN Give Me One Reason (Elektra/FEG)
ERIC CLAPTON Change The World (Reprise)

JEWEL Who Will Save Your Soul (Atlantic)

JOHN MELLENCAMP Key West Intermezzo ... (Mercury)

| LARGE

MARIAH CAREY Forever (Co/umbia/CRG)

MELISSA ETHERIDGE Nowhere To Go (/sfand)
HOOTIE & THE BLOWFISH Tucker’s Town (Atiantic)
LOS DEL RIO/BAYSIDE BOYS MIX Macarena (RCA)
NATALIE MERCHANT Jealousy {Elektra/FEG)
ALANIS MORISSETTE You Learn (Maverick/Reprise)
TOM PETTY Walls {Warner Bros.)

WALLFLOWERS 6th Avenue Heartache (/nterscope)

| MEDIUM

BRYAN ADAMS Let's Make A Night To Remember (A&M)
CHER One By One (Reprise)

HARRY CONNICK JR. Hear Me In The Harmony (CoumbiaCRG)
CRANBERRIES Free To Decide (/siand)

GLORIA ESTEFAN You'll Be Mine (Epic)

GIN BLOSSOMS As Long As It Matters (A&M)
WHITNEY HOUSTON Why Does It Hurt So Bad (Arista)
DONNA LEWIS | Love You Always Forever (Atiantic)
PRIMITIVERADIO GODS Sending Outside A (Egoobmba/CRG)
TONY RICH PROJECT Like A Woman (LaFace/Anista)
PATTI ROTHBERG Inside (EM)

| cCUSTOM

TORIAMOS Hey Jupiter (Atfantic)

FIONA APPLE Shadowboxer (Work}

BADLEES Angeline Is Coming Home (Polydor/A&M)
BLUES TRAVELER But Anyway (A&M)

BRAXTONS So Many Ways {At/antic)

COWBOY JUNKIES Angel Mine (Geffen)

DISHWALLA Counting Blue Cars (A&M)

PUFF JOHNSON Forever More {Work/CRG)

R. KELLY | Gan't Sleep Baby (1f 1) (Jive)

KENNY LATTIMORE Never Too Busy (Columbia/CRG)
AMANDA MARSHALL This Could Take All Night (Epic)
DAVE MATTHEWS BAND So Much To Say {RCA)
MAXWELL Ascension (Columbia/CRG)

ELEANOR McEVOY Precious Little (Columbia/CRG)
OASIS Champagne Supemova (Epic)

MAXI PRIEST f/SHAGGY That Girl (Virgin)
REFRESHMENTS Banditos (Mercury)

KENNY WAYNE SHEPHERD Aberdeen (Revolution)
SMASHING PUMPKINS Tonight, Tonight (Virgin)

Video airplay from August 12-18.

Singles: Change The World/Eric Clapton
Dance With Life .../Bryan Ferry
Other Featured Artists: Jewel, Peter Gabriel
» KINGPIN (A&M)
Single: But Anyway/Blues Traveler
Other Featured Artists: Goldfinger, Freedy Johnston
» THE NUTTY PROFESSOR (Def Jam/RAL/Mercury)
Singles: | Like/Montell Jordan
Ain't No Nigga/Jay Z f/Foxxy Brown (Roc-A-Fella/Priority)
Other Featured Artists: Warren G, Monica, Def Squad
* THE ADVENTURES OF PINOCCHIO
Single: Kiss Lonely Goodbye/Stevie Wonder (London)
« FLED (Rowdy/Arista)
Single: Touch Myself/T-Boz
Other Featured Artists: Goodie Mob, Tony Rich Project, Joi
» TRAINSPOTTING (EMI/Capitol)
Featured Artists: lggy Pop, Blur, Elastica
* ERASER
Single: Where Do We Go From Here/Vanessa Williams (Mercury)
* THE HUNCHBACK OF NOTRE DAME (Walt Disney)
Singles: Someday/All-4-One (Hollywood/Walt Disney)
God Bless The Outcasts/Bette Midler
« KAZAAM (Perspective/A&M)
Singles: Wishes/Nathan Morris
I'll Make Your Dreams Come True/Subway
Other Featured Artists: Barrio Boyzz, Immature f/Quindon
* THE CABLE GUY (Work/CRG)
Single: Standing Outside .../Primitive Radio Gods (Ergo/Columbia/CRG)
Other Featured Artists. Cypress Hill, Porno For Pyros, Silverchair
s TWISTER (Warner Sunset/WB)
Single: Long Way Down/Gioo Goo Dolls (Metal Blade/WB)
Other Featured Artists: Shania Twain, Mark Knopler, Tori Amos
* EDDIE (Island/Hollywood)
Singles: Tell Me/Dru Hill
Say It Again/Nneka
Other Fealtured Artists: J'son, Jodeci, House Of Pain

COMING

* BORDELLO OF BLOOD (Mercury)
Featured Artists: Red Kross, Thin Lizzy, Anthrax
* BASQUIAT (Island)
Featured Artists: Toadies, PJ Harvey, David Bowie
e THE CROW: CITY OF ANGELS (Hollywood)
Singles: Gold Dust Woman/Hole
Jurassitol/Filter
I'm Your Boogieman/White Zombie
Other Featured Artists: Bush, Korn, PJ Harvey
» SHE’S THE ONE (Warner Bros.)
Single: Walls/Tom Petty & The Heartbreakers
* TIN CUP
Single: Little Bit Is Better Than Nada/Texas Tornados (Reprise)
*» ESCAPE FROM L.A. (Lava/Atlantic)
Single: Blame/Gravity Kills
Featured Artists: Stabbing Westward, Butthole Surfers, CIV
* SET IT OFF
Single: Missing You/Brandy, Tamia, Knight, Kahn (EastWest/EEG)

Hot new music-related World

MUSIC ARST
59.4 million households 50.8 million households CURR EN T Wide Web sites I rchats
Patti Galluzzi, Lee Chesnut, VP/Music Programming * PHENOMENON (Reprise) A th —— cof °_ tcy mt | '
VP/Music Programming Wayne Isaak, Sr. VP/Music & Talent Relations and other points of interest along

the information superhighway.

Get the lowdown on Gravity
Kills during an America Online

. session (keyword: SPIN) Friday
* night (8/9) at 11pm ET/8pm PT.

To mark the first anniversary
of the Grateful Dead head’s death,
former Jerry Garcia manager
Steve Parish will appear on Prod-
igy (jump: CHAT) Friday night at
10pm ET/7 pm PT, reflecting on his
27 years with Garcia.

’50s teen idol Frankie Avalon
surfs onto CompuServe (go: CON-

* FERENCE) Monday night (8/12) at
9pm ET/6pm PT.

On Tuesday (8/13), |azz gui- -
tarist Ronny Jordan guests on
CompuServe (go: CONFER-
ENCE) at 6pm ET/3pm PT.

Parody. Polka. Prodigy. Party.

. All the elements add up to a

“Weird AlI” Yankovic event on
Prodigy (jump: CHAT) Tuesday
night at 11pm ET/8pm PT.

Hey hey! It's the Monkees,
talking about their 30th anniversa-
ry tour Wednesday night (8/14) at
6pm ET/3pm PT on CompuServe

- (go: CONFERENCE).

MeetMelissa Etheridge next
Thursday night (8/15) onAOL (key-
word: LIVE) at 9pm ET/6pm PT.

Porno For Pyros leader
Perry Farrell chats on the Tick-
etmaster Online site (http://

. www.ticketmaster.com) Tuesday

at 6pm ET/3pm PT, and web surt-
ers will have chances to win tick-
ets to Farrell's new ENIT festival.

The Can'’t Stop Rockin’ tour,
featuring REO Speedwagon, For-

. eigner, and Peter Frampton,

beams from Dallas to your desk on
Thursday. Log on to http:/
www.audionet.com for details.
Eric Johnson's new CD “Venus
Isle” isn't out 'til September 3, butyou
can preview tracks, buy the disk now,
and qualify for prizes at the Capitol

. Records web site (http://

Wi hollywoodendvine.com).

- VIDEO

TRACY BONHAM The One (/sland) —TH E
CRUCIAL CONFLICT Ride The Rodeo (Pallas/Universa) - — £ ”WLI;Z:‘; "g:;eho’ds 21 million households NEW THIS WEEK
D'ANGELO Me And Those Dreamin’ Eyes ... (EM)) ) A A\ Ia'rrmin Les Garland, °
FILTER Jurassitol {Hollywood) & 9 Exec. VP/Programming CONCERT PULSE * INTRODUCING MORRISSEY
WARREN G, What's Love Got To Do With It {interscope) I Video Soul Top 10 l MUSIC TELEVISON (Warner Reprise)
GHOSTOWN DJ'S My Boo (So So Def/Columbia/GRG) : LC XU Avg. Gross Spotiighting excerpts fromMor-
MONTELL JORDAN { Like (Def Jam/RALMercury) ey A Secp (B:;/:y (it g""’) l National Top 20 | Pos. Artist (in 000s) rissey’s 1995 Sheffield and Black-
MAXWELL Ascension (Dort Ever Wonder) (Columbia/CRG) 112 Only You (8ad Boy/Arista P 1 GARTH BROOKS o pool, Endaf\d concerts, this hour-
NATALIE MERCHANT Jeatousy (Elektra/EEG) MONTELL JORDAN | Like (Def Jam/RAL/Mercury) D' ANGELO Me And Those Dreamin’ Eves Of Mine (EM) 2 KISS $647.8 long collection contains 15 songs.
MISTA Blackberry Molasses {EastWestEEG) :;\: EDmONsHil Me Oﬂ (MCA) BONE THUGS.... Tha Crossroads (Ruthiess/Relativity) 3 ROD STEWART $506.7 e FROM DUSK TILL DAWN
NATHAN MORRIS Wishes (Perspective/A&M) — ;‘:‘::;B;"l‘;;:‘g:m:ém’::’:’g‘:” e DEBORAH COX Where Do We Go Fram Here (Arista) 4 BOB SEGER ::21 4 (Miramax)
; . 5 GEORGE STRAIT 10.6 ; ;
KEITH SWEAT Twisted (Elektra/L'-'EG) BUSTA RHYMES Its A Party (Columbia/CAG) WATTS G'S Stuck In Da Game (Hood Rat) 6 STING - Starring Harvey Keitel,
T-BOZ Touch Myselt (Rowdy/Arista) MARIAH CAREY Forever (Columbia/CRG) 2PAC HowDo U Want It... (Death Row/Interscope) 7 ALANIS MORISSETTE $320.2 George Clooney, and screen-
L.L. COOL J Loungin (Def Jam/RALMercury) :5“‘ sm:nmﬁﬁe;e(ilmzﬂnﬁ; 8 FURTHER FESTIVAL $311.2 play writer Quentin Tarantino,
|0N J HADES Tell e (1l Be Around) (Motown) , 9 DAVE MATTHEWS BAND  $273.9 this film spawned an Epic
Information for week ending August 9. AALIYAH ¥ Your Girl Only Knew (BlackGround/Atlantic) 10 SMASHING PUMPKINS $252.8 s dt LP with ZZ T
RYAN DOWNE Scratch (Rocket/Island) < A+ All | See (Kedar/Universal) 11 BUSH $227.2 ouncirax w P
GEGGY TAH Whoever You Are (Luaka Bop/W8) I Rap Cliy TOp 10 J HORACE BROWN Things We Do For Love (Matown) 12 ALLMAN BROTHERS BAND  $224.1 Stevie Ray Vaughan & Double
GRAVITY KILLS Blame (Lava/Atiantic/TVT) ) CODE 3 Humpin' Bumpin’ (OutbursVRAL/Mercury) 13 0ZZY OSBOURNE $208.0 Trouble, Tito & Tarantula. the
HAYDEN Bad As They Seem (Outpost/Geft OUTKAST Elevators (LaFace/Arista) CRUCIAL CONFLICT Hay (Paias/Universal) 14 MOODY BLUES $204.9 Blasters, the Mavericks, Jim-
ey Seem ( effen) NAS 1t | Ruled The World (Columbia/CRG) TONY RICH PRDJECT Like A Woman (LaFace/Arista) 15 CROSBY, STLLS & NASHCHICAGO $192.2 mie Vaughan. the Leftovers
KISS Shout It Out Loud (Mercury) A TRIBE CALLED QUEST 1nce Again (Jive) ROBERT MILES Children (Arista) ghan, g
ROBERT MILES Children (Arista) L.L. COOL J Loungin (Def Jam/RAL/Mercury) . ) . and Jon Wayne.
- NO MERCY Where Do You Go (Arista} Among this week’s new tours:
POE Angry Johnny (Moderr/Atfantic) DE LA SOUL Stakes Is High (Tommy Boy) ) g . * BARB WIRE (PolyGram)
gry Johnny =y LOST BOYZ Music Makes Me High (Universal) =y
(GGY POP Lust For Life (Capi SADAT X Hang ‘Em High (Loud/RC/) : This film stars Pamela
pito)) LOST BOYZ Music Makes Me High (Universa) NEW EDITION Hit Me Off (MCA) CROSBY, STILLS & NASH
REACHAROUND Big Chair ( Trauma/Interscope) BAHAMADIA 3 Tha Hard Way (Chrysalis/EMJ) T-802 Touch Myself (Rowdy/Arista) PRIMITIVE RADIO GODS Anderson Lee, whase hus-
REPUBLICA Ready To Go (RCA) ROOTS Clones (DGC) MC LYTE Everyday (EastWest/EEG) SPACEHOG band, Motley Crue’s Tommy
SCREAMING TREES All | Know (Epic) TOO SHORT Gettin’ it (Dangerous/Jive) MAGNAPOP Open The Door (Priority} Lee, contributes “Wel::ome To
The CONCERT PULSE is courtesy of Pollstar, a n [PR)
) . Information for week ending August 9. Most requested for week ending August 2. publication of Promoters’ On-Line Listings, (800) Planet Boom” to the movie’s
Video airplay from August 12-18. 344-7383; Califomnia (209) 271-7900. London soundtrack.

_________uaanar amaricanradinhictan:, cam e
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Radio’s Top Programmenrs
Accused of Having Big Mouth.

NEW LABEL TAKES AGGRESSIVE POSITION

he music industry is buzzing over upstart label,
Universal Records inflammatory accusation that one
of the nation’s top radio prograrnmers has a big
mouth. The fireworks erupted when Tracy Johnson,
Program Director of STAR 100.7/San Diego began playing
“Mouth,” the new single by Merril
Bainbridge. Within days of airing this track,
the request lines at the station began ringing
off the hook at a record setting pace eventual-
ly catapulting “Mouth” to the #1 position at
the Southern California Top 40 outlet. The
mild mannered Johnson, who is known to

Tracy Johnson

many within the radio and record community
as an intelligent programmer with conservative instincts, sur-
prised everyone by constantly running his mouth about the
incredible success he is currently having with the record. But
Universal’s accusations did not stop there...

It wasn’t long before Greg Stevens and Ray Kalusa of

= Q106/San Diego soon followed suit by play-

ing “Mouth” (#10 - 42 spins at press time),
only to find similar results. Currently the
Mouth sensation has reached a feverish pitch
as premier programmers across the country

have been adding the record into rotation _
weeks before the official airplay date. They
include Pat Paxton and Rich Anhorn of

Ray Kalusa

KHMX/Houston, Dan Persigehl and Dave
Cooper of KZZP/Phoenix, Chris Shebel of
PRO-FM/ Providence, and Big Dave
Eubanks of WZJM/Cleveland, just to name
a few.

John Ivey

John Ivey and Tad
Bonvie of KISS108/ Boston who committed
' to the record last week, stated that “‘Mouth’

g

sounds great on the air and will be around for
a very long time.” Radio guru Guy Zapoleon,
i who has been aware of Merril Bainbridge for

Guy Zapoleon some time now, is calling this “the pop follow
up to the Donna Lewis record.” And in an unprecedented
move, Kid Curry, Program Director of one of the nation’s
most successful thythm crossover stations, POWER96/Miami
has also made the decision to hit the record early with substan-
tial success, already generating Top 20 requests after only one
week of airplay.

Tom Gjerdrum, a former Johnson accomplice and current-
ly Program Director of Indianapolis powerhouse WZPL, was
overheard at a local tavern as saying he believes that Johnson’s
ability to hear a hit song is “nonsense,” and that Johnson
“couldn’t hear a door slam..” When asked about the “Mouth”
record, Gjerdrum muttered in an inebriated state, “...it’s damn
good...no question, this will be a Breaker within weeks.” In an
unrelated story, Gjerdrum was later picked up by local authori-
ties for public lewdness. No charges were filed.

celebrating our 219th day in business

SRRt

o T ERER L

EX I O

From ‘Radlo Mowe channel’ To ‘K- Hlts’

fter terminating its regular CHR
programming at midnight last Friday
(8/2), playing the familiar 20th

Century-Fox fanfare and becoming America’s
first-ever “radio movie channel” — airing 17
hours of audio from several classic and
semi-classic movies — KWMX/Denver
introduced the station’s new slogan, “The New
K-Hits 107.5, Denver’s Hit Music Station.”

PD Dan Bowen says the station will be a
mainstream CHR, albeit more current and
younger-skewing. Meanwhile, night slammer
Rick O’Bryan segues to middays, and
parttimer Rick Evans will handle nights until a
permanent host is named.

WMXD/Detroit PD Skip Dillard exited
last Friday (8/2); no replacement named.

KIKF-FM & KYKF-FM/Anaheim-San
Fernando PD Bob Harvey exits to devote
more time to his syndicated “Country
Connection” TV show.

Shortly after veteran L.A. air talent Jim
“Poorman” Trenton took his “Loveline” act to

-the KACD & KBCD (Groove Radio)/L.A.

morning airwaves, he was hit with a C&D
claiming ownership infringement — courtesy of
Infinity and crosstown KROQ. Trenton has
abided by the C&D.

Look for WVAE/Cincy PD Rich McMillan
to resign by summer’s end because he’s been
unable to sell his Florida home, which has
prevented his wife and children from living in

* While VP stripes are in Patricia Bock’s near fu-
ture, will they be at Epic?

« Is the new KKSS/Albuquerque PD search down
to several leading candidates? Could one of them
presently be sweltering in the Lone Star heat?

* Will ex-KALC/Denver air talent Alan Kabel snag
an audition for the KYSR/L.A. aftemoon siot? Or will
interim KYSR aftemoon delight Gary Spears lock it
up?

* Are WSM-FM/Mashville MD/aftemoon co-host
Kim Leslie’s exit for a record promo gig and Asylum

. Midwiest regional Jennifer Lyons leaving the label
somewhat related events?
. *Nowthat WQCD/NY PD Fleetwood Gruver has
" left toapursue expanding his consultancy — which
inclides such dlients as WJZF/Atianta and WJzV
.'Mi!yvaukee — will acting PD Steve Williams take
the official PD reins?

the market where he signed on the station last
year.

WPLY/Philly welcomes new MD Doug
Kubinski, coming from the acting PD post at
WMMS/Cleveland.

KROQ/L.A. welcomes new night slammer
Carson Daly, most recently afternoon driver at
KOME/San Jose.

KIFM/San Diego MD Kelly Cole adds
APD duties; Larry Himmel, who hosted
“Champagne Jazz” for 12 years, exits. New
KIFM owner Jefferson-Pilot's San Diego PD,
Mike Shepard, will oversee KIFM’s

Continued on Page 25

brains for names ..
that the one named “Records” is on top of “Radio.”

TOO COOL CATS — When Country WKXK-FM/Chicago AE Lori Worobel and fiance MCG Records Midwest
Regional Promo rep Nathan Cruise recently purchased the pair of pussycats pictured above, they racked their
. but proceeded to christen the kittens “Radio” and “Records” anyway. ST can't help but notice

WMMS-WMJ1/Cleveland K]Klﬂﬁf Pr(widmu'

KUPR/San ui‘.iiff:gn., ete,

(
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“The Hottest New Thing Since Call-Out Was Invented”

INTERACTIVE IN-HOUSE CALL-OUT...AVAILABLE NOW.
FREE VIDEQ & BROCHURE S8 ;

Patent Pending

5 .
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DaveMatthewsBand

ACTIVE ROCK €I) %
ROCK (D)

ALTERNATIVE ()

| ADULT ALTERNATIVE - .
ALREADY #1 - =

the new single from
Dave Matthews Band §

from the new album @ e

b oy “Read§ To Go™ ana “OFjilllead Gorgeous™
: ® - from the album “REPUBLICA™ on deconstructionfiecords d(_,
Produted by Republ';'ml‘xed by Ben Grosse ] & ccirmracron

Web St i Tt m
MANAGEMENT, Diane Waos ano Davits Jarmses a7 pasi My

“Cup Of Tea” the new single from
the verve pipe

from the albbum Villains

ACTIVE ROCK €D |
ALTERNATIVE DEBUT () i o
rRocK DEBUT (D)
TOTAL PLAYS-1171

196 BME ENTERTANMERT

S B0 GG & BYA ENTERTARMIENT -

TRATA B GFS{RA ELIC RIC,

From the album . o) kR

Russell Carter Artiss Management
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Continued from Page 22

programming in addition to that of crosstown
Oldies KBZT and Country KSON.

} New Radio Hall Of Famers ‘

The late
great Wolfman
Jack, FCC
Commissioner
James Quello,
talk host Jerry
Williams, news
anchor Susan
Stamberg, and
former Chicago
Cubs
sportscaster
Jack
Brickhouse
will be this
year’s
inductees into
the Chicago-
based Radio
Hall of Fame.
The ceremony
is set for
October 27.

h =
Wolfman Jack James Quello

Jerry Williams

After being purchased
and LMAd by Saga
Communications, Adult
Alternative KFMG/Des
Moines flipped to Active Rock
and the “Lazer 103.3” moniker

Rumbles

* Frankie “Hollywood” Rodriguez — half of
WBBM (B96)/Chicago’s “George & Frankie Show”
- will be doing moming drive solo in the wake of
George McFly’s exit for WXTR/Washington. Rod-
riguez will handle 5-8am, with the 8-10am slot filled
by Karen Hand and Dr. Kelly Johnson’s “Private
Live” love advice shovi.

* Rock WTGE-FM/Baton Rouge flipped to Coun-
try last Thursday (8/1), becoming the market's fourth
Country outlet. Former KBUL/Reno, NV PD Randy
Chase becomes PD for new owner Guaranty Broad-
casting. Chase will also program crosstown Classic
Rock WGGZ-FM and Country WFPR-AM & WHMD-
FM/Hammond, LA.

Meanwhile, KIDX/Billings, MT moming dudes
Scott Innes & Derrick Haskins segue to wakeup
duties at WTGE. Rounding out the WTGE airstaff are
midday maven Devan Adams, coming from the same
slot at crosstown Country WYNK-FM; aftemoon driver
Bubba, known as Sean Powell when he was APD
at KBUL; APD/MD Bob Pittman, formerly weekends
at WHMD-FM; and overnight sensation Greg
Michaels, most recently doing weekends at the sta-
tion.

« KCAQ/Oxnard-Ventura, CA PD Rooster
Rhodes and MD Lucy B are out. The new PD is
Dan Garite, coming from crosstown KOCP (The Oc-
topus). Bill Stairs has bzen retained as consultant.

Meanwhile, KCAQ drops its “Q105" handle for
“Q104.7" and heads in a mainstream direction. Plus,
Hal “9000” Abrams is r2united with former partner
Juanita for the “Hal & Juanita Live From the 805"
moming show.

* Former WTIC-FM/Hartford PD Paul Cannon filis
the programming vacancy atAC WMAS-FM/Spring-
field, MA.

* WARQ/Columbia, SC PD Austin Keyes exits.
MD Susan Groves becomes interim PD.

last Thursday (8/1). New calls

are pending.

Saga owns crosstown
KRNT-AM, KIOA-AM & FM, and KSTZ-FM;
their Prez/GM, Phil Hoover, will add KFMG
GM duties once the sale closes as well.
KFMG GM Ron Sorenson will remain at the
station for now; current KFMG PD Mark Vos
takes the interim PD reins.

Jack Brickhouse

Kudos to KTWV-FM/L.A., which saw a
pair of looong features on the NAC outlet
appear in the L.A. Times and the Daily News
on the same Tuesday (8/6).

Look for AC WASH-FM/Washington to
drop “David Letterman’s Top 10 List,” effective
August 15. GM Mark O’Brien explained the
decision to the Washington Post thusly,
“Lately the content of the feature has gotten
further and further away from the values of
WASH-FM listeners.”

Thanks to Hollywood recording artists
Super 8, who wowed the crowd with their
Thursday (8/1) performance at the world-
famous Club R&R.

Continued on Page 26

LET IT ALL HANG OUT — More than 1000 of
WRCX-FM/Chicago morning manatee Mancow
Muller’s loyal listeners showed up at the Ponderosa
Sun Club in Roselawn, iN to participate in the self-
explanatory “Nudestock II” festival, which included
guest appearances by the Scorpions and adult film
star Hyapatia Lee. Seen on the scene displaying their
shortcomings are Mancow (center) and his legions
of naked truthseekers.

Famous words in our
business. Give us half
that time and we'll give
you the one place in
broadcasting where all
the suppliers are listed
with fresh info updates
every day — and it's free.

Consultants, syndica-
tors, promotions, equip-
ment ... thousands of
listings ... every known
supplier in broadcasting.
It's all on the Internet
and waiting to serve you
at: www.Radiolnfo.com
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Brandy, Tamia,
Gladys Knight,
Chaka Khan

“MISSING YOoU"

A2 MO0ST ADDED

SOUNDTRACK ALBUM IN STORES SEPETMBER 24.
SOUNTRACK FEATURES EN VOGUE,
BONE THUGS-N-HARMONY,
ORGANIZED NOISE AND MORE.

NEW THIS WEEK

WKSS/HARTFORD
KHOM/NEW ORLEANS
KJMN/DENVER
WIJM/CLEVELAND
KKFR/PHOENIX
KQKS/DENVER

ALREADY THERE

KUBE KDON
KMEL KWIN
KTEM  WERQ
XHTZ  KHTN

Clextos En- rlainment
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the Cranberries

':. The Cranberrics Free To Decide

L%

“Free To Decide™

John lvey WXKS/Boston

“It's already closing in on Top 5 Callout
after 100 plays. Looks like it could
be a #1 Callout Record. Also Top
Ten Phones and Top Ten Sales.”

R&RED - D
MAINSTREAM MONITOR 33*
ADULT MONITOR 33*

GOOD RESEARCH STORIES AT:
Q102 /CINCINNATI
WNKS /CHARLOTTE
WHYT/ DETROIT
WPLY /PHILADELPHIA
WMMS /CLEVELAND

95 POP STATIONS ON!

NEW THIS WEEK AT:
KBFM
KFFM

MUSIC FIRST

ISLAND

STREET TALK.

Continued from Page 25

Olympian Effort
WKLS/Atlanta sponsored a contest to
get its “96rock” logo on TV during the
Olympics, with the grand prize being an
autographed Shaquille O’Neal basketball.
However ... bombing suspect Richard Jewell

was swarmed by photographers standing next

to his truck, which sported a “96rock” window
sticker.

The station has yet to award the prize to
Jewell, pending the outcome of the
investigation.

Rumbles, Pt. 2

* CHR-Rock combo WILN & WTBB/Panama City,
FL welcomes new PD Tom Russell. Previously mom-
ing show producer/night slammer at KFMB/San Di-
ego, Russell replaces WILN's Sean Phillips, who's
now Programming Mgr. at WHTT/Tulsa.

* With WQLZ/Springfield, IL PD Jon “The Ani-
mal” Terry retumning to KIBZ/Lincoln, NE for mom-
ings, WQLZ APD Jeff “Fatboy” Braun rises to PD
and MD John “Crash” Carroll adds APD duties.

* WKML/Fayetteville, NC APD Don Chase is
upped to PD in the wake of Mac Edwards’s becom-
ing GM at crosstown WAZZ.

* Former WRCN/Nassau-Suffolk PD Tim Shee-
han is named PD/MD at WGIR/Manchester, NH. He
replaces Todd Thomas, who segues to the WVIC/
Lansing, Ml PD siot.

* KCiX/Boise, ID PD Don Jennings exits; Russ
Novak becomes interim PD.

* KAPZ-AM & KKSY-FM/Searcy, AK names Mark
Mathis PD.

* KUBL/SLCMD Travis Moonbecomes APD/MD/
midday maven at KEEY/Minneapolis, replacing
Mark Hauer, who joins the intemet Netradio opera-
tion.

* Infinity Lite AC WLIF/Baltimore draws from the
local TV pool to form its play-by-play team for NFL
Ravens broadcasts: WMAR-TV Sports Dir. Scott
Garceau and WBFF-TV Sports Dir. Bruce Cunning-
ham.

* WZPL/Indy MD/night slammer Rob Blair steps
down to concentrate on his airshift. Midday maven
Dave Decker adds MD duties.

* KZHT/SLC PD Chet Buchannan adds momings
as Andy Miller exits; MD Dr. Doug trades nights for
afternoons.

* WGTZ/Dayton night slammer Wilbur Wright
adopts the nom de aire Andrew Wright and segues
to nights at WEZB (B97)/New Orleans, starting next
week.

* KISS/San Antonio weekender Sonny Joe shifts
to nights at KISX/Tyler, TX, replacing Eric Scott.

* KFRR/Fresno MD Kozman takes the KMXB/Las
Vegas MD/aftemoon drive gigs.

* WXKE/Ft. Wayne ups ovemighter J.J. to the
newly created APD post.

* WJJS/Roanoke-Lynchburg, VA night slammer
Melissa Morgan fills the vacant MD chair and moves
to a noon-3pm shift, parttimer Flyin’ Brian moves to
nights, and Production Dir. Lisa Joe EHiott takes
middays, replacing the exiting Blair Carter.

* KQID/Alexandria, LA afternoon delight/ APD
Sharkman exits.

* WSSX/Charleston, SC night slammer Mitch
Zatto exits.

y

* Chancellor Broadcasting buys Shamrock
Broadcasting for $395 million.

» Capitol Records ups Bruce Kirkland to Exec. VP;
names Bruce Lundvall GM/East Coast.

= Daniel Glass becomes Rising Tide Entertainment
Exec. VP.

* Kerry Wolfe promoted to WOKY &
WMIL/Milwaukee OM.

 Jim Allen appointed WWRC/Washington PD.

v

* Harry Palmer elevated to Atco Records President.

* Don Troutt named KKBQ-AM & FM/Houston
President/GM.

« Jim Hilliard adds COO duties at Fairbank
Communications, remains WVBF/Boston VP/GM.

A4

» Virgin Records reactivates U.S. operations;
Jeff Ayeroff and Jordan Harris appointed
co-Managing Directors.

* New Gannett Missouri PDs: Dene Hallam at
KBKC/KC, John Mainelli at KCMO/KC, and
Ron Morgan at KSD-FM/St. Louis.

* Sylvia Rhone named Atlantic Records
VP/GM of Black Music Ops.

* Frank Cody becomes KMET/L.A. PD.

v

* Richard Dudley elected Forward Communications
Chairman of the Board/CEQ.

* Russ Thyret promoted to Warner Bros. Records
Sr. VP/Mktg.

* Bill Phippen upped to WRC/Washington
Station Mgr.

* Chuck Geiger becomes KPKE/Denver MD.

* MTV debuts.

¢ Allen Shaw promoted to President ABC-FM
0&O0 stations.

* Hal Smith becomes KNEW/Oakland GM.

* KROQ-FM/L.A. resumes broadcasting with an

| AOR format.

Records

* Look for Imprint VP/Promo Anne Weaver to
name a new Midwest regional promo rep shortly.

¢ Asylum elevates Kristi Brake from Promo Co-
ordinator to Creative Services Mgr., Nancy Tunick
segues from SOR to Asylum’s Field Promo Mgr.,
and Julie Johnson moves from intern to Promo
Coordinator.

A

KDWB Minneapolis

WPNT Chicago KKRZ Portland WKaQ! Detroit
WRQX Washington WKT! Milwaukee KHMX Houston
WFLY Albany WZPL Indianapolis KPLZ Seattle

: I | IJJ_ 'ﬁmll;hxnur.

EACH WEEK OVER 200 STATIONS BROADCAST THE
ORIGINAL 80s MUSIC SHOW
Backtrax USA with Kid Kelly:

WTIC Hartford WBMX Boston

Your Arbitron-rated station can get
a free one-month trial of Backtrax
USA on a market exclusive basis.
Try it for a month and we know
you'll want it for good. Call Kathy
Gilbert at (201) 487-0900.
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“Letis G_et
The Mood Right”

FIRST WEEK:
URBAN # 1 MOST ADDED!
URBAN CHART DEBUT @
79 URBAN REPORTERS-96%

KKBT WEDR KPRS

WEM WVEE WKKV

WGCI KMI|M WNOV

WUSL WXYV WCKX

WILB WAMO  WOWI

KKDA WZAK KSJL

WKYS WIZF ...and many more!

URBAN AC #1 MOST ADDED!
URBAN AC CHART DEBUT ) BREAKER
27 UAC REPORTERS — 87%

KJILH KMJQ KMJK
WVAZ WILD WTMP
KSOL WHQT KDKO
WDAS KXOK WMCS
KRBV WWIN WIJZA

...and many more!

BDS: Over 1,000 Spins
Over 10 Million Listeners
BDS R&B Adult Debut @®

Video World Premiere Coming Soon

AN

MOTOWN'

»
JOHNNY GILL HEREDPaWE S, NOV@,
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ARS

Continued from Page 1

io, we would divest one [Rochester]
station, but still would be left with
more than 50% of the market’s rev-
enue.”

Sacramento Sell-Off

Federal regulators should not
voice any concerns about the EZ
deal, Danziger said, since the two
groups share only one common
market — Sacramento — and al-
ready have promised to sell as many
as three stations in that market. Dan-
ziger said KMJI-AM, KQPT-FM,
and KSSJ-FM probably would be
sold to satisfy the FCC’s market
ownership limits. ARS would then
have five FM and three AM stations
in Sacramento.

“As for the Justice Department,

ate “one of the most attractive port-
folios of stations in the industry,”
with concentration on markets sev-
en through 62. “We carefully as-
sessed EZ’s markets and stations, and
we believe they have stunning
growth potential,” Dodge said. “We
know ours do. We believe ARS is as
fine a platform for long-term value
creation as exists in radio today.”

EZ Chairman Art Kellar would
become a member of the ARS board,
as well as its executive and compen-
sation committees, while EZ Presi-
dent Alan Box would be Exec. VP
and a board member. Kellar and Box,
who control about 74.9% of EZ’s
voting power, have already agreed to
endorse the deal.

ASCAP

0’Brian
Continued from Page 3

WXVR GM Allen Hotlen told
R&R. “This will not be a cookie-
cutter, generic [CHR]. He’s a ‘peo-
ple person,’” confident, and a real
conceptual individual. I didn’t want
to hire a mechanic.

“Market size was never a factor
for this job. Dale’s the type who
will take the vision, shape it, and
make it come alive. The station will
have a very fresh, appealing feel to
it. Every person we’ve brought on
is a passionate preparer.”

O’Brian added, “Obviously, this
is an unbelievable opportunity to
work with one of the most respect-

ed broadcast groups in the country.
To program a Top 40 station in
Washington, DC after a five-year
absence ... this is the opportunity
you work for your entire career.”
Prior to joining WMXL in 1991,
he served as PD/momings at WMXF
(now WAZZ)/Fayetteville, NC. He
also was OM/mornings at then-
CHR WKSI/Greensboro. O’Brian
comes off-air for the first time in
his career and is currently direct-
ing airstaff hiring. Hotlen said he
expects to have all major dayparts
filled by next Friday (8/16).
George McFly and L.A. Reid have
already joined for mornings and af-
ternoons, respectively.
Meanwhile, crosstown WRQX-
FM Production Manager John
Pleisse joins WXTR & WXVR as
Creative Services Director. Hotlen
said, “[Pleisse] has done all the pro-
duction and staging for this station,

Goldner
Continued from Page 3

making,” said RCA Sr. VP/Promo-
tion Butch Waugh. “Bonnie Gold-
ner epitomizes record promotion in
today’s marketplace. She is reality-
based, focused, determined, and has
a unique management style that
brings everyone to a higher level of
performance.”

Goldner added, “Butch Waugh is
an outstanding executive and is tops
in his field. He is a leader with un-
paralleled integrity, and I’m thrilled
to be given the opportunity to work
alongside him.”

Goldner has served on Nipper’s
National Promotion staff for more
than 15 years, the last five as VP/
Promotion.

there is no reason they should have Continued from Page 1
a problem with the deal, since there Wan'f to share an and officially started [in-house] on
i s . .
are no markets where we’d have | provides benefits to both the radio in- opinion or a hot Monday [8/5]. We're hiring the
dramatically high revenue posi- | dustry and ASCAP,” noted RMLC 2 . very best people we can find and _
ions.” i : : . A . tip¢ E-mail us at creating the best atmosphere for LUSCSHERICED Erica Earber
tions,” he said. Chairman Dick Harris. “In addi- g : P Crir FinanciaL Orricen: Bl Ferrari
. C e . e them to work in.” Senor VP/ResearcH & DeveLorwent: Dan Cole
ARS Chairman/CEO Steve | tion,” he added ominously, “we were
Dodge said the merger would cre- | able to avoid costly litigation.” EDITORIAL
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5 Philadelphia ASSISTANT CHART DIRECTOR: Anthony Acampora
WIOQ-FM (E) CHR/Pop 7.5 39 44 25 41 Hartford-New Britain AssisTANT EDITORS: Lynn Beaudoin,
WUSL-FM (E) Urban 10.5 54 70 6.5 WNEZ-AM (A) News A 16.6 15.7 A Paul Colbert, Frank Correla, |
Philadeiphia total $18.0 $194.1 9.3 1.4 9.0 WTIC-AM (A) News/Talk 7.6 16.6 15.7 1.8 Lanetta Kimmons, Jay Levy, Tanya 0’Quinn

10 Boston WRCH-FM (A)AC 6.0 131 120 103 2
WEEHAM (A) Sports 17.5 98 45 44 WTIC-FM (A)Rock 42 92 83 58 INFORMATION SERVICES
WRKO-AM (A) News/Talk 9.0 5.0 85 66 WZMX-FM (A)Oldies 50 109 79 53 SALES & MARKETING DIRECTOR: Jeff Gelb
WBMX-FM (A) Hot AC 130 73 54 38 Hartford-New Britain total ~ $22.9 $45.9 499 2.4 336 ManaGer: Jill Bauhs
WEGQ-FM (A) Oldies 44 25 32 29 45 Rochester CuSTOMER SERVICE REPRESENTANVE:

Boston total $43.9 $179.1 245 216 174 WCMF-AM (A) Sports 2 06 0.4 5 Marko Kiric, Linda Gratigny

13 Seattie-Tacoma WHAM-AM (A) News/Talk 42 13.2 13.7 106 DisTriBunon Manaser: John Emenputsch
KMPS-AM (E) Cou 3 0.2 0.3 0.1 WHTK-AM (A) Talk 4 13 10 8 -
KBKS-FM ((E) AC ey 48 39 39 1.7 WCMF-FM (A) Rock 55 17.4 128 85 DATA PROCESSING
KMPS-FM (E) Country 12 9.0 62 5.3 WNVE-FM (A) Adult Atemative 1.5 47 4.8 63 DP/CoMMUMCATIONS DIRECTOR: Mike Onuter
KYCW-FM (E) Country 35 28 35 46 WPXY-FM (A) CHR/Pop 3.0 9.5 102 88 CowpuTeR Services: Mary Lou Downing,
KZOK-FM (E) Classic Rock 7.0 5.6 46 42 WRMM-FM (A) AC 35 11.0 9.3 78 Dan Holcombe, Saeid Irvani, Cecil Phillips,
Seattie-Tacoma total $26.8 $124.2 215 185 159 WVOR-FM (A) AC 18 57 6.0 52 Marjon Shabanpour, Kenton Young

17 St. Louis i Rochester total $20.1 $31.7 63.4 582 485
KFNS-AM (E) Sports 6 0.7 11 = 47 West Palm Beach-Boca Raton CIRCULATION
KSD-AM (E) Nostalgia 4 04 13 1.1 WBZT-AM (A) News/Talk 12 30 41 34 CIRCULATION - Paige Beaver
KEZK-FM (E) AC 8.0 9.0 8.1 6.9 WEAT-AM (A) Nows 45 11 2.1 16 CIRGULATION CM“"‘"‘“’WORS‘: Ke“g; Schieffelin,
KSD-FM (E) Classic Rock 6.0 6.7 29 33 WSTU-AM (A) Classic Rock 3 0.7 28 = Jim Hanson
KYKY-FM (E) Hot AC 75 8.4 6.0 5.6 WEAT-FM (A) AC 6.0 148 106 7.2
St. Louis total $225 $89.3 252 19.4 169 WHLG-FM (A) AC 14 3_2 8.3 = ELECTRONIC PUBLICATIONS

18 Baitimore WIRK-FM (A) Country 6.0 14, 126 6.6 °
WBGR-AM (A) Gospel 4 05 08 03 WKGR-FM (A) Classic Rock 43 106 68 41 Hmﬁm&ﬂ Steiman
WBMD-AM (A) Religious 0.00 0.0 0.1 — WOLL-FM (A) Oldies 22 54 36 22 - mon
WQSR-FM (A) Oldies s10.0 50 124 7.7 74 WPBZ-FM (A) Rock o2 5;/ st05 5; 7 sg.s 22.2 PRODUCTION
Baltimore total 10.4 .7 129 86 77 West Paim Beach total ! I .7 7 I -

19 Pittsburgh 48 Las Vegas rPknoucmm_ pmecron.n l:;m“ 1"homas
WBZZ-FM (E) CHR/Pop 6.4 8.4 76 6.7 KVEG-AM (A) Sports 35 0.9 14 11 Desion DIRECTOR: Gary van der Steur
WZPT-FM (E) Oidies 19 25 38 36 KXNO-AM (A) Travel 0 na na = ASSOGATE ART DinteTon: Marilyn Frandsen
Pittsburgh total $8.3 $76.6 108 14 103 KFBI-FM (A) Classic Rock 225 5.9 43 34 Desiguer: Tim Kummerow

24 Portiand KLUC-FM (A) CHR/Rhythmic 3.3 8.7 83 71 Graptics: Lucie Morris, Derek Comett,
KBBT-AM (A) Alternative 85 11 14 07 KMXB-FM (A) Hot AC 125 33 48 46 Renu Ahluwalia
KDBX-FM (A) Religious a5 05 1.0 17 KMZQ-FM (A) AC 3.85 10.1 6.1 56 -

KKJZ-FM ((A)) NAC. 28 36 45 37 Las Vegas total $11.0 $38.1 289 249 218 ADMINISTHATION
KUFO-FM (A) Rock 6.4 83 6.9 5.1 52 Dayton LeawL CounseL: Lise Deary
KUPL-FM (A) Country 6.5 84 74 6.0 WONE-AM (A) Country 6 19 29 27 Orrice ManAGER: Jacqueline Lennon
Portiand total $16.9 $77.1 21.9 21.2 17.2 WDOL-FM (A) Oldies 4 13 23 17 ACCOUNTING MANAGER: Tony Munoz

26 Kansas City WLQT-FM (A) AC 28 9.1 71 7.3 ACcoUNTING: Maria Abuiysa, Naiini Khan,
KBEQ-AM (E) Talk 3 05 09 08 WMMX-FM (A} AC 4.7 15.3 10.3 9.3 _Magda Lizardo
KBEQ-FM (E) Country 27 47 6.4 6.3 WTUE-FM (A) Rock 49 159 12 6.7 R'Emcsrnou. Juanita Newton, K:lren uu&‘m
KFKF-FM (E) Country 67 ns 86 77 WXEG-FM (A) Altemative 6 19 27 5.3 I Services: Rob Sparago, Tim Wa
Kansas City total $9.7 $57.0 17.0 159 14.8 Dayton total $14.0 $30.8 455 36.5 33.0 BUREALS

29 Sacramento 54 Austin
KCTC-AM (A) Nostalgia 1.1 1.5 46 4.0 KJCE-AM (A) Urban 2 05 1.2 1.6 WisgTon, Dﬁcm% ::112@;/'&3412&7
KMJI-AM (A) Sports 2 03 07 04 KAMX-FM (A) Hot AC 15 35 32 43 BU'*EQ; m*:"f;‘_“‘ cgm“rg" st
KXOA-AM (A) Oldies 35 05 09 08 KKMJ-FM (A) AC 48 1.1 9.4 7.3 EomonAL At sw-ns_ feven oo -
KHTK-FM (E) Talk 12 17 23 19 Austin total $6.5 $43.1 15.1 138 132 firea CWM-:' J”"am"'“smmky
KNCIFM (E) Country 6.4 9.0 79 59 65 Fresno
KQPT-FM (A) Adult Altemative 1.6 23 27 26 KMJ-AM (A) News/Talk 55 21.1 138 95 NasHviLLE: 61524448822, FAX: 615+248+6655
KRAK-FM (E) Country 35 49 45 32 KOQO-AM (A) Spanish .25 1.0 09 0.2 BuReay CHIEF._ Lon Helton
KSFM-FM (A) CHR/Pop 6.4 9.0 9.0 8.4 KKDJ-FM (A) Classic Rock 75 29 26 22 Aosiwm szgg: g::‘vln %ﬁ:ﬂ
KSSJ-FM (A) NAC 0.7 10 22 27 KNAX-FM (A) Country 17 6.2 i.(: g.ﬁ c : Ashiey Selby
KYMX-FM (A) AC 38 53 5.6 4.3 KOQO-FM (A) Spanish 12 4, 5 .
KXOA-FM zA; Classic Hits 42 59 48 52 KRBT-FM (A) Country 15 06 26 12 ADVERTISING
Sacramento total $29.45 $71.1 414 452 394 KSKS-FM (A) Country 18 6.9 6.2 35 Los AnceLss: 310553330, FAX: 310-20308450

30 San Jose Fresno total $11.35 $26.1 435 352 226 Vice P ApvermsinG: Michael
KSJO-FM (A) Rock 72 184 107 3.7 72 Omaha-Council Bluffs . ;ﬂwgmmm :‘Oc'"zw
KUFX-FM (A) Classic Rock 29 74 56 19 KFAB-AM (A) News/Talk 47 169 98 80 SuEsR s Coo ‘“'y : K}[my
San Joss total $10.1 $39.1 258 56 KGOR-FM (A) Oldies 20 72 7.3 8.0 m&us fdelaif ul"“'h""’sz- 3  —

37 Chariothe-Gastonia-Rock Hill Omahatotal $6.7 $27.8 7.2 7.3 16.0 AssistanT: Tod K
WSOC-FM (E) Country 9.0 157 130 8.0 106 Worcester, MA MARKETPLAGE SALES: Matt Parvis
WSSS-FM (E) Oldies 3.1 . 5.4 56 32 wwmeF F:‘M( }\/;)Rﬁns 4.3 23. (1) 2(:.3 5.3 OPPORTUNITES SALES: Andre La Tour
Chariotte total $12.1 7.3 214 186 12 X ! I ! I WsemoTon: 202-783-3826, FAX: 2027830260

40 Buﬁa;ovr;i;ma(u:) Urban - so 65 4o Worcester total $43 $14.3 30.1 221 6.8 S\ff: et SMES:LEMV O'Brien
WECK-FM (A) Nostaigia 3 08 65 5.2 Combined ARS/EZ total  $3333  $1340.0 249 257 ., Gae o el
WJYE-FM (A) AC 38 9.7 85 9.1 - :

WSJZ-FM ((A; NAC 85 22 44 44 * Local Commercial Share ‘ NasmviLLe: 615'244'58&":;"- si 1‘5":943'6655
WYRK-FM (A) Country 50 12.8 120 9.0 A = American Ra'dio Systems Source: BIA's MasterAccess Radio Analyzer DRECTOR/SALE
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STEVE WONSIEWICZ

Industry Summer Madness

ew-artist signings, band performances, album releases, video shoots — here’s a quick
pictorial catch-up on what some of the movers and shakers in the industry have been
up to this summer.

:

S
= R

DOG MEET — Discovery Records recently drew 300 industry guests to L.A.’s historic Farmers Market for a re-
lease party marking the debut album from Farm Dogs. Hosting and toasting are (I-r) Farm Dogs Jim Cregan, Bemie
Taupin and Robin LeMesurier, Discovery President Syd Birenbaum, Dir./Marketing Cindy Paul, Chairman Jac Holz-
man, VP/Promotion Jack Ashton and VP/Media Cary Baker, and Farm Dog Dennis Tufano.

REVERSE PSYCHOLOGY — Love In Reverse and execs from their record label partied following a recent perfor-
mance at L.A.’s Viper Room. Skooching in are (I-r) LIR manager Johnny Z, LIR’s Andres Karu, Reprise VP/Promo-
tion Marc Ratner and National Dir./Rock Promotion Jann Hendry, LIR’s Dave Halpem, Reprise New Media’s Jimmy
Dickson, LIR’s Mike Ferentino, Crazed Management's Marsha Zazula, and Reprise VP/Artist Development & Cre-
ative Marketing Gary Briggs, Sr. VP/Artist Development & Creative Marketing Craig Kostich, Sr. VP/Promotion
Steve Tipp, Manager/College Promotion Jay Harding, and VP/Promotion Michael Linehan.

BSOS T SO |

WHO IS HE AND WHY IS HIS HAND ON YOUR SHOULDER? — It's Christopher Ciccone (c), the director of
Me’shell Ndegeocelio’s video for her latest single, the Bill Withers-penned “Who Is He And What Is He To You,”
featured on her “Peace Beyond Passion” album on Maverick. Captured in the moment are (I-r) Handprint Entertain-
ment’s James Lassiter and Benny Medina, Ndegeocello, producer Michele Abbot, Warner Bros. Records Sr. VP/
Video Randy Skinner, and exec. producer Victoria Strange.

Sy 2 g

SIMMONS GETS RICH — Def Jam Music Group CEO Russell Simmons
recently welcomed East Oakland, CA-based rapper Richie Rich to his
label. Sealing the deal are (I-r) Def Jam VP/Business Affairs Frank Coo-
per, Rich manager Kevin Washington, Rich, Simmons, and Def Jarm COO
Lyor Cohen.

jh |
VANCE FEVER — Kenny Vance and the Planotones marked the re-
lease of their new album, “Looking For an Echo,” following a show at
New York’s Bitter End. Celebrating are (I-r) the band’s Jerry Friedman,
32 Records co-President Robert Miller, Kenny Vance, 32 Recoids co-
President Joel Dorn, and the band’s Murray Weinstock, Eddie Hoken-
son and Gary Bonner.

= . o 4 4 k!

REMBRANDTS PAINT MOUSE HOUSE — The Rembrandts recently
recorded a mediey from “The Lion King” for Walt Disney Records’ up-
coming “Music In The Park,” an album honoring Disney Worid's 25th an-
niversary. Pictured are (standing, I-r) producer Allen Sides, WDR Dir./
A&R and project executive producer Harold Kleiner and Product Manag-
er Frank Keating, and project co-producer Richard Page; (seated, I-r)
Rembrandts Phil Solem and Danny Wilde.

TONIC WITH LEMON — Polydor recording act Tonic recently visited the
label’s Hollywood offices and shot the video for its current single, “Open
Up Your Eyes,” from the “Lemon Parade” debut album. Enjoymg their
visit are (I-r) video director Thomas Mignone, Tonic drummer Kevm Shep-
ard and guitarist Jeff Russo, Polydor A&R rep Tom Storms, Tonic vocal-
ist/quitarist Emerson Hart, A&M Dir./Video Production John Campbell,
and Tonic bassist Dan Rothchild.

________wun amaricantadiohistonscom.
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SOUND DECISIONS

A good many high-fives are prob-
ably being slapped at Alternative and
Active Rock stations (not to mention
Island’s promotion team) based on
early audience reaction to Local H’s
new single “Bound To The Floor.”

B
e
i

g

LocalH

Alternative WBRU/Providence
MD Matt Maloney agrees. “The pul-
sating guitar and hook in the song
sounds great on the air. The opening
guitar draws you in and keeps people
tuned in, so we are hitting it early. It’s
a straight-down-the-mid-
dle rock song that segues
well with a lot of differ-
ent records and is already
getting a lot of response.
It’s also a good track for
us because even though
the summer’s about over
" people still want to hear
“| uptempo songs. It helps
push the station for-
ward.”
¥ “As Good As Dead,”
& which was released April
16, is the second album
for Zion, IL’s Scott Lu-
cas and Joe Daniels. The
duo teamed in 1987 and
morphed from a quartet

The second track from the group’s
Island debut album, “As Good As
Dead,” is currently being played on
35 Alternative outlets, including such
major-market stations as CIMX/De-
troit and K-Rocks East and West
(WXRK/New York and KROQ/Los
Angeles); 36 Active Rock outlets are
also on the ball, among them WDZR/
Detroit and KUPD/Phoenix.

Comments Active Rock WJRR/
Orlando MD Pat Lynch, “It’s the
catchiest damn thing I've heard in a
while. When we first added the song,
the label wasn’t actively working us
on it yet. It kind of floated to the top
of the pile and we wanted to go with
it early because we liked it so much.”

Reported by WIRR for three
weeks, the track is “getting pretty
good phone response,” says Lynch.
“It’s the type of record that doesn’t
appeal only to a small segment of
our audience. It’s getting phones
from all demos. The song fits in
very well with the sound of our sta-
tion. It’s a pretty straight-ahead
rocker from a good rock band. So
we feel very positive about help-
ing develop the group.”

to a power duo when
their bassist and second guitarist quit
the band. Guitarist Lucas then added
a bass pickup in his guitar (which is
fed through a bass amplifier) so it
sounds like he’s simultaneously play-
ing both instruments. At the same time
drummer Daniels moved front and

Local H ‘Bound’ For Chart Greatness

grind it out on the club and radio
show circuit. For the past month the
duo has been opening for Magnap-
op and Tripl3fastaction. Look for
more dates with other bands to be
announced soon.

Geggy Tah-rific
For Alternative

Rhythmic-leaning records con-
tinue to make headway at Alterna-
tive radio. The latest beneficiary:
Luaka Bop/Warner Bros. band
Geggy Tah, whose debut single
“Whoever You Are” is being played
by 32 Alternative stations. Among
those are powerhouses KROQ/Los
Angeles, WKQX/Chicago, KITS/
San Francisco, WNNX/Atlanta,
and KNDD/Seattle. Taken from
their new album “Sacred Cow: Tor-
nadoes And Terriers” — released on
April 23 — the track has been earn-
ing programming praise.

According to Alternative KCXX/
Riverside PD Chuck Summers, the
track has “a great summertime feel
to it. It has a rhythmic, hip-hop thing
going on with an alternative guitar
line mixed in. It’s working great and
has proven to be an immediate reac-
tion record that is appealing to all
demos. We plan to put it into heavy

center during perfor-
mances.

To get the ball roll-
ing at radio, Island re-
leased “High-Fiving
MF” to Alternative and
Active Rock, all the
while knowing it would
get limited airplay be-
cause of lyrical content.
According to Assoc.
Dir./Alternative Promo-
tion Paul Langton, the
label “didn’t want to
strong-arm” radio with

Geggy Tah

“High-Fiving MF’” be-
cause of the nature of the song and the
fact that “we knew we already had
with ‘Bound To The Floor.” ‘High-
Fiving’ put a face on the band, which
they never had before.”

As for what’s in store promotion-
wise now, Island and Local H will

1% A Lty
FIELD PROMOTION — Thanks to Atlantic’s Gathering Field, who wowed the
crowd at the renown Club R&R recently. Gathering after show are (I-r) GF’s Bill

Deasy, R&R'’s Missy Haffley and Sky Daniels, Atlantic VP/WC Operations Bob
Clark, R&R’s Cyndee Maxwell, and GF’s Dave Brown.

rotation very soon.”

Summers credits Manager/Op-
erations Dwight Arnold with find-
ing the record. “He brought it to
my attention and we both had a gut
reaction and decided to go ahead
and give it a try.” Another indica-
tor of the song’s appeal, says Sum-
mers, is audience reaction at the
clubs. “It’s getting a lot of requests
at the clubs our station is involved
with. Hopefully, the label will do
aremix and really get the fans ex-
cited about the record.”

Like many people, Summers be-
lieves Alternative needs to embrace
bands like Geggy Tah and records
like “Whoever You Are.” “That’s
what’s going to make or break the
format. We need to find different
records that separate us from the
competition. Continuing to share too
many records isn't the way to go.”

This month the band will ap-
pear at the annual outdoor festivals
for WKQX/Chicago, WFNX/Bos-
ton, and KNDD/Seattle. A nation-
al club tour is being planned for
later this year.

Nirvana Fans Get
Their ‘Wishkah’

October 8 is the date DGC/Geffen Records has slated for
the release of “From The Muddy Banks of the Wishkah,” an
album of 16 live Nirvana tracks spanning the group’s short but
creatively fertile career. The disc traces the band from the pas-
sion and hunger of its salad days through the ill-fated European
tour of 1994. Sound quality is said to be excellent, as sources
for the tracks — mixed with engineer Andy Wallace — range
from soundboard reference cassettes to 24-track recordings.

“Nirvana was a great live band and | always felt there
should be an album to document the intensity of their best
performances,” says DGC A&R exec Mark Kates. “Un-
plugged In New York’ represents a great moment and an
important side of the band. But this record gets to the core of
what it was like to see one of their shows.”

Two “Wishkah” tracks (“Polly” and “Breed”) were record-
ed in a London club in December 1989. Most of the others
— including “(Smells Like) Teen Spirit,” “Drain You,” “Aneu-
rysm,” “Been A Son,” “Lithium,” “School,” “Negative Creep,”
“Blew,” and “Spank Thru” — are taken from the band's wortd
tour in the winter of 1991.

“Wishkah” is named after a river running through the
small Washington State logging town of Aberdeen,
where Kurt Cobain and Nirvana bassist Krist Novosel-
ic were raised.

Jailhouse Country Rock

Warner Bros. country rocker Steve Earle and his band
the Dukes have recorded a performance at the Cold Creek
Correctional Facility in Henning, TN for broadcast by MTV on
August 17. The special also features g
interviews with Earle and Cold Creek |
inmates. Wamer is expected to ship |
to radio shortly a live version of Ear-
le’s latest single, “Hard Core Trouba-
dour,<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>