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PROGRAMMING & RESEARCH
TIPS FOR FALL SUCCESS

The fall book is under way. Are

your research systems and positioning
statements in place, defined, and
focused? Dave Elliot offers tips to
help keep you on track.

Page 21

SAGE ADVICE FOR NEW
RADIO SALES RECRUITS

The first six months on the job can
be stressful for anyone ... particularly

salespeople. lrwin Pollack has five
pointers for new AEs on the job.

Page 22

BETTER RADIO, NOT MUSIC,
KEY TO COUNTRY’S SUCCESS

Two prominent Country

figures tell Lon Helton what

stations should — and shouldn't — do
to keep their numbers up in these
challenging times.

Page 58

* Ritch Bloom rejoins
Capitol as VP/Promotion

¢ Bob Neumann named
WMMS/Cleveland PD

“ Mike 0’Connor becomes
PD for KRFX/Denver

* Becky Taylor PD at KHIH/Denver

* Terry Wood named VP/GM
for WKKV/Milwaukee

* Grys Quimby becomes News

Director at KFWB/L.A.
Page 3
Warren Stevens now
WCKX/Columbus, OH PD
Karen Curtis directs news
at WEAT/West Palm Beach
Page 14

CHR/POP

o DONNA LEWIS | Love You Always Forever (Atlantic)
CHR/RHYTHMIC

» KEITH SWEAT Twisted (Elektra/EEG)

URBAN

» BLACKSTREET No Diggity (/nterscope)

URBAN AC

* LUTHER VANDROSS Your Secret Love (LV/Epic)
COUNTRY

* TY HERNDON Living In A Moment (Epic)

NAC

« DAVE KOZ Let Me Count The Ways (Capitol)

HOT AC

* DONNA LEWIS | Love You Always Forever (Atlantic)
AC

» ERIC CLAPTON Change The World (Reprise)
ACTIVE ROCK

* SOUNDGARDEN Burden in My Hand (A&M)
ROCK

e RUSH Test For Echo (Atlantic)

« 311 Down (Capricorn/Mercury)

ADULT ALTERNATIVE
« JOHN MELLENCAMP Key West Intermezzo... (Mercury)
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By Tony Novia
R&R CHR EDITOR

Shamrock Broadcasting
and its new owner, Chancel-
lor Broadcasting, are press-
ing ahead in New Jersey Su-
perior Court with a breach of
contract lawsuif against
former WHTZ (Z100)/New
York PD Steve ﬁingston.
The suit alleges tha! Kingston
signed a non-comgpiete clause
with Shamrock, but since
leaving the station e has:

» Contacted a local concert
promoter as well a; WXRK/
NY Asst. PD (and former
Z100 Asst. PD) Sam Milk-
man, trying to arrange
WXRK sponsorship of the
Jones Beach concert series

By JEFFREY Y ORKE
R&R WASHINGTON BUREAU CHIEF

Electronic mail has made
communicating €dsy — per-
haps 100 easy. And that’s
where it gets dicey.

Some of the evidence
against former WHTZ/New
\ York PD Steve Kingston pre-

sented in Shamroi‘nk Broad-
casting’s lawsuit éllegedly is
| in his own words — e-mail he
| sent to a variety of people
|
!

pitching promotion sponsor-

Chancellor, Kingston Tangle
In Lawsuit Over Non-Compete

* Allegedly sent e-mail to
“RADIOLIZ,” suggesting
that MTV not affiliate itself
with Z100

¢ Received and used pre-
liminary results of a strategic
study ordered for Z100.

Chancellor is demanding
extension of Kingston’s non-
compete period by five
months (preventing Kingston
from working at WXRK or

anywhere in radio until April

1, 1997) and monetary dam-
ages of $250,000. including a
portion of Kingston’s salary,
a new strategic study, and
costs to replace a couple of
7100 employees who have

KINGSTON/See Page 25

Suit Raises E-Mail’s Red Flag

M Cyber messages don’t guarantee privacy

ships. discussing potential
business relationships with a
competing station, and even
mocking Shamrock for con-
tinuing to pay him (as part of
the deal in a non-compete
clause) while he is working
for the crosstown competitor,
Infinity Broadcasting’s
WXRK.

“There are also admissions
by the defendant regarding e-

E-MAIL/See Page 25
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Miller, Kaplan, Arase Radio
Study Shows Inventory Pacing

bout two-thirds of a typical radio station’s inventory has been
sold eight weeks in advance, and more than 90% was sold a
month in advance. according to a Miller, Kaplan, Arase & Co. na-
tional breakout of radio commercial avails.
The study, which focused on the month of August and included
stations among all formats and in all market sizes natior wide, also
found that local business was booked earlier than national business.

10 weeks in advance
9 weeks in advance
8 weeks in advance
7 weeks in advance
6 weeks in advance
5 weeks in advance
4 weeks in advance
3 weeks in advance

2 weeks in advance

1 week in advance

- S o e

aypiing

Local National
58.8% 52.8%
63.9 57.8
66.7 61.6
74.4 66.3
812 725
87.4 817
93.0 89.1
97.6 96.1
9.7 984
99.7 39.6
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Woulfe Upped To Paxson/Miami Pres.

Ronna Woulfe has =
been promoted to Presi- | ¢
dent of Paxson Broad- |
casting/Miami, which
consists of all-Talk
WFTL-AM, all-News
WINZ-AM, News/Talk
WIOD-AM, all-News
WSRF-AM, NAC
WLVE-FM, Adult Al-
ternative WPLL-FM,
and Rock WZTA-FM.
Paxson is expected to
close on WIOD at the end of this
month; Woulfe most recently
was VP/GM for the other six sta-
tions.

Paxson Radio & Outdoor Di-
vision President Jay Hoker com-
mented, “Woulfe’s performance
in "95 and "96 — along with her
outstanding operating capabilities
— makes her a natural to lead
Paxson’s Miami stations to the
next level of success.”

Woulfe

“My mother was disap-
pointed that I didn’t be-
come a doctor, but she
i never dreamed I'd be

| President!” Woulfe joked
to R&R. “I look forward
to the continued growth
and success of Paxson/
Miami. With the fast-
paced, cutting-edge phi-
losophy of the company
— along with the num-
ber of stations we have in
the market — it’s the tremendous
people who work with me that
make it all happen.”

Woulfe began her radio ca-
reer in 1979 as a salesperson for
WRBD-AM & WCKO-FM/
Miami and joined WINZ &
WZTA in 1984. Following
eight years as Sales Manager,
she was upped to VP/GM of
Paxson/Miami in January
1995.

KRFX/Denver’s

hrowing Stones Over Who’s Next*

e

A

Forget the presidential debates ... never mind negative advertising. Bill Clinton and Bob Dole duke it out on a new Mark Heckman-designed

KRFX/Denver billooard.
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For nearly 20 years, Strategic has
been the leader in radio research
innovations, offering fresh insight
and exciting new ideas.

In fact, our innovations have actually
helped change the way radio does
business, in both programming and sales.

In 1980, we introduced the first
dedicated phone center to an industry
that had previously “farmed out” its work
to low-quality local subcontractors. What
Strategic pioneered has changed the way
research is done throughout the radio
industry.

In 1984, we offered an alterative
to the traditional once-a-year research
studies with “Strategic & Tactical Audience
Research (STAR)"—a sophisticated,

waany, americanradiohistorv com:: o o o o

comprehensive program of weekly
audience research that includes testing

of currents, recurrents, and oldies, plus
ongoing perceptual research. Today, STAR
1s America’s premier research program,
used by leading radio stations across the
U.S. and Canada, plus both MTV and VH1.

In 1988, our Format Search
revolutionized the way that major
broadcast groups identify and evaluate
potential formats. Qur unique study can
actually predict shares and rankings in
key sales demos for up to five potential
formats.

In 1992, we introduced our most
dramatic innovation yet—AccuRatings.
This state-of-the-art management
information tool tracks changes in radio
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listening behavior on a weekly basis. continues to evolve and grow, Strategic is
AccuRatings allows programmers to make the firm that will continue to be the leader
smarter decisions, and it allows sales- in innovation, helping its clients achieve
people to introduce newer, fresher and further growth and additional success.

better information into the sales process.

In 1996, we premiered Qualitative
2000 which provides salespeople with
customizable quarterty data in hundreds
of categories, further improving the
relationship between radio and its clients.

What does the future hold? More
changes and more opportunities.

Want to change the way you do business?
Call 1-800-777-8877.

We're introducing cutting-edge
technology into our phone center to

improve research quality and provide

faster turnaround. We're developing
sophisticated new desktop software for
our entire range of products. And as radio

RESEARCH

I
180 N. Wabash Avenue, Chicago, IL 60601
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Bloom Is Back As
Capitol VP/Promo

Ritch Bloom has rejoined Capi-
tol Records as VP/Promotion.
= Bloom returns to
Ll the Tower from
Qwest Records,
where he has
served as VP/Pro-
| motion  since
1 1993.
| “Tvebeen known
110 return to the
| scene of acrime,”
Bloom comment-
ed, to which Cap-
itol Sr. VP/Pro-
motion Phil Costello replied:
“Crime? I'll show you crime!
Ritchie, get in my oftfice now!”

Prior to Qwest, Bloom spent more
than seven years at Capitol, starting
as Director/Album Rock Promotion
in 1986; he later became VP/Rock
Promotion and, finally, VP/Promo-
tion. He began his career with CBS
Records (now Sony Music) in
1977, serving in a variety of promo-
tion capacities.

Capitol’s new VP/Promotion post
was created after Sr. Director/Na-
tional Promotion Chris Lopes seg-
ued to EMI Records earlier this
year.

Bloom

Taylor Tapped As
NAC KHiH/Denver PD

Becky Taylor has been promot-
ed from MD to PD at Jacor Com-
= munications

NAC KHIH/

places Chris
Conley, who is
now program-
ming WBEB/
Philadelphia
A (R&R 9/13).
“We saw what
Becky was made
of during the in-

Taylor

departure of former PD Jaime Kar-
tak and the arrival of Chris Conley,”
remarked 'HIH VP/GM Mary
Rawlins. “She assumed leadership
without missing a beut and gar-
nered the highest ratings in the sta-
tion’s history. Her absolute passion
for NAC music makes her stand
alone above other candidates. I am
excited that we were able to pro-
mote from within. Along with that,
we were able to promote morning
personulity Cheri Marquart 1o
Asst. PD”

Taylor added, “I’m honored to be
the new program director of a heri-
tage NAC station. As a native Col-

oradan — and a six-year veteran ol

KHIH — I'm thrilled to take the
reins of the best station in the best
city. With the backing of Jacor, I look

TAYLOR/See Page 25

terim between the |

Maca-crane-a

KLVE/L.A. drew more than 75,000 people to a stadium in El Monte,
CA to celebrate Mexican Independence Day and attempt to break the
August 17 record of 48,000 dancing the Macarena at Dodger Stadium.
Rising to the occasion is featured singer Eririque Iglesias. Information
necessary for Guinness certification is on its way to the company's
| Stamford, CT headquarters.

Denver. She re- |

Neumann New 'MMS/Cleveland PD

Bob Neumann has been

named PD at Alternative

" WMMS/Cleveland, com-
pleting a months-long ex-

| haustive search. Neumann

| most recently was PD at |

crosstown Alternative-

!
‘ | tions to his credit. I'm
thrilled to have him as part
of the WMMS management
team.”

Neumann remarked, “Na-
tionwide is one of the pre-

Classic Rock combo mier radio groups in Amer-
| WENZ-FM & WNCX- ica. I'm happy to be able
FM. | to work with them and in-

herit a post at the legend
that is ‘Buzzard Radio.””

Previously, Neumann had
served as PD at WLVQ/Columbus.
OH and WRXL/Richmond.

“Bob brings a wealth of
experience, passion, and
creativity to WMMS,” GM
| Bob Bellin said. “He’s an aggres-
sive, creative programmer with a

Neumann
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‘ 0’Connor Adds PD Duties At KRFX/Denver

| Adult Alternative KBCO/Denver PD Mike O’Connor has added those
| duties at Jacor Communications Classic Rock sister KRFX.

“I am pleased with Jucor’s confidence in me,” O’Connor commented.
“This works because of the teams in place at both KBCO and KRFX. |
look forward to working with ‘Grand Poobah’ [Asst. PD] Beau Bennett in
making things happen at KRFX.”

Originally, O Connor was going to relinquish his KBCO post in order to
program KRFX. Now it appears he’ll maintain both positions, although —
according to O’Connor — a successor eventually may be named at KBCO.
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V100/Milwaukee Welcomes Wood As VP/GM

Twenty-five-year radio veteran Terry Wood has joined Urban WKKV-
FM (V100)/Milwaukee as VP/GM. He previously held a similar position

at AC WLTI-FM/Detroit.

Wood has officially taken over the duties of outgoing President/GM Con-
nie Balthrop after they worked together through a transition phase. Wood
explained, “Connie and [ worked together for almost a month, which was a
great help to me because I got to meet all of the people she’s built relation-
ships with over the past five or six vears. Most managers have 1o scratch

| around to do that, and [ was very fortunate to have her give me a great entré

history of winning radio sta- |

into the community. With all of the community involvement projezts we
do, it’s vital that the management be actively involved in the community as
well.”

Wood — who added that the station would continue in its maingtream
Urban direction under PD Nate Bell — spent 13 years at Viacom, Zirst at
WRVR-AM & FM/Memphis, then at WLTI. He has programmed a num-
ber of stations and once served as a member of NAB’s Legislative Liaison
Committee.

(lulmby Returns ToL.A. As KFWB s ND

All-News KFWB-AM/Los Angeles has hirerd WBBM-AM/Chicago’s
Crys Quimby as its News Director. Quimby, who starts her new jab on
October |, returns to L. A. after a year and a hall as a producer/editor. wril-
er, and reporter in the Windy City; she previously was a producer/zditor
and writer at format foe-turned-CBS Radio sibling KNX-AM.

“Crys shares a lot ol our views and our vision of what the next generation
of all-News radio should be,” KFWB PD Greg Tantum told R&R. “The
format’s been looking at how to grow with the changing times und in-
creased competition. We’ve got to grow and relate to the changing fzce of
our audience. She has an enthusiasm und creativity we think is tremen-
dous, and she brings the whole package: the ability to motivate peopls and
understand not only broadcast news, but radio as well.”

Quimby added, “CBS has been very good o me, and it’s exciting now
that CBS and Westinghouse are merging. I see it as a whole new era of
cooperation. T see a lot of changes coming down-the pike, and [ think they’ll
be good for both stations.”

Quimby has worked in broadcast news since 1981, including six years in

- TV news. She started working with KNX as a freelancer in the mid-"80s

before joining its staff in 1991.
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Newswire Story On Privacy Concerns ‘A Hoax’

By JEFFREY YORKE
R&R WasiINGTON BUREAU CHIEF

Radio-Television News Directors Association President
David Bartlett last week fired off a missive to Judge Tony
Cothren after a newswire carried a story reporting that the
Bessemer, AL domestic relations judge, noting privacy con-
cemns, decided to bar the public and press from certain pro-

ceedings in his courtroom.

*In our view, the mere possibility
that some participants might be em-
barrassed is insufficient justification
for conducting otherwise public ju-
dicial proceedings in secret,” Bart-
lett wrote. “Indeed, it is our under-
standing that your ownAlabama Su-
preme Court has ruled that even a
request from the parties for a private
proceeding is insufficient cause to

close a courtroom. We urge you to
reconsider your decision to conduct
court proceedings in secret.”
Cothren, however, told R&R that
Bartlett is reacting to a newswire
story that “is a hoax, a total hoax
perpetrated by a [local print] report-
er urged on by Democrats in this
a.” The Republican judge said
the article that inspired the RTNDA

letter was a distortion of a set of
guidelines he issued recently to an-
swer a series of questions on court
procedures posed by attorneys who
practice in his court.

Cothren said he had no plans toclose
his court to the public or the media and
would only consider doing so on a case-
by-case basis. He’s been advised by
other judges not to discuss the matter
but feels it has escalated to the point
where he has to give his side. Cothren,
who is blind and was appointed to the
bench inApril amid great controversy,
said that two Talk radio stations in the
Bessemer area have invited him todis-
cuss the matter. He is considering do-
ing that.

FGC Modernization Act In Slow Motion

LI Fields’s reform bill saddled with time-consuming issues

This may not be the year for an FCC overhaul. While
the House Telecommunications & Finance Subcommittee
last week passed Rep. Jack Fields’s (R-TX) FCC-reform
act, it saddled it with two amendments that could make it
unlikely for the bill to see the House floor before Congress

adjourns next month.

The FCC Modernization Act,
which is co-sponsored by Rep. John
Dingell (D-MI), would force the
agency to slim down and shape up.
Itrequires the FCC to reduce expens-
es, eliminate unnecessary functions,
and shift the focus of FCC personnel
to reflect the U.S.’s “pro-competitive
policies.” Under the bill, the FCC also
would have to report its progress to
Congress regularly, beginning with
an interim report six months after the
date the bill is passed.

To aid the bill’s passage through
the subcommittee, Dingell dumped
his controversial provision that FCC
Chairman Reed Hundt be forbid-
den to travel more than 50 miles
from Washington, DC on business.

Premature Amendment

Nevertheless, House Commerce
Committee Chairman Thomas
Bliley (R-VA) has not yet sched-
uled a committee markup — a pro-
cess that could prove time-con-
suming if two issues are not re-
solved before the full committee
looks at the bill.

An amendment by Rep. Michael
Oxley (R-OH) that would allow the
Commission to waive foreign own-
ership restrictions in certain instanc-
es is seen by many as being prema-

ture, given that the FCC is only half-
finished implementing the Telecom-
munications Act of 1996.

Rep. Rick White (R-WA) pro-
posed in an amendment that the
Commission be barred from reg-
ulating the Internet. Although the
FCC currently has no jurisdiction
over the Internet, some commit-
tee members and FCC staffers are
concerned this would give Inter-
net providers an unfair advantage
— if the technology is expanded
— to act as a cable carrier.

A provision that would prevent

the FCC from granting pioneer
preferences to companies that de-
velop new technologies did sur-
vive. If the bill ever passes, it could
have an effect on FCC spectrum
auctions and, in particular, satel-
lite digital audio radio (DARS).
CD Radio, the first company to
ask the FCC to devote spectrum
to DARS, has asked for a license
to start its system. Since then, three
other companies have developed
similar technologies and are also
asking for spectrum. A four-mem-
ber committee is investigating the
issue and is expected to report to
the FCC sometime this month.
Spokespersons for both the FCC
and the National Telecommunica-
tions Information Administration
said their respective agencies do not
have members on the committee.

NABOB Holds 20th
Annual Fall Conference

he Clintaon administration recognizes the importance
of targeting minority audiences, and the Democrats
are committed to launching a sizable advertising campaign
{o reach biack voters, according to White House Director/

Office of Public Liaison Alexis Herman.
Speaking before a luncheon crowd at the National Association of
Btack Owned Broadcasters' (NABOB) recent 20th annual fall broad-

NABOB/See Page 25
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~ BUSINESS BRIEFS

Premiere Expands Its Holdings

P remiere Radio Networks found three more investment venues
this week: jingles, sports, and the Internet.

Premiere has agreed to buy Philadelphia Music Works Inc. (PMW)
for $635,000 cash and up to an additional $700,000 based on audience
levels over the next few years. PMW is owned by Premiere’s Broadcast
Results Group President Andrew Mark. Mark will oversee operations at
PMW, which will be a part of the Broadcast Results Group.

Premiere also announced it's investing $4 million in AudioNet, which
provides “broadcast” audio for the Internet via more than 85 U.S. and
Canadian stations. Paxson Communications recently added its stations
to the network, which brings the number to 125. As part of the deal, Pre-
miere will serve as AudioNet's sales rep for network advertising and help
AudioNet attract more affiliates, while AudioNet will advertise on Premiere's
networks. Motorola recently announced a similar investment in Audio-
Net. Alex. Brown & Sons was the placement agent.

The company also made a deal with 24-hour sports network One-On-
One Sports to become its exclusive network radio sales representative.

Paxson, Heftel On ‘Buymg Spree

lex. Brown & Sons analyst Drew Marcus has started coverage

of Paxson Communications with a buy rating. He set a 12-month
price target of $15 for Paxson, saying he estimates the company will
break even this year in after-tax cash flow and make 38 cents a share
next year. Alex. Brown also initiated coverage of Heftel Broadcasting
with a buy rating.

Sillerman Takes Over MMR

FX Broadcasting Exec. Chairman Robert Sillerman has gained

voting control over Multi-Market Radio. Sillerman has converted
his non-voting stock (493,334 shares of Class B common stock) to vot-
ing stock (360,000 shares of Class C common stock and 133,334 shares
of preferred stock). The stock exchange, which gives Sillerman 53.5%
voting control over MMR, has already been approved by the FCC.

Triathlon, ARS Ante Up

T riathlon Broadcasting will pay a regular quarterly dividend begin-
ning September 30 to preferred shareholders of record as of Sep-
tember 20. The dividend equals $2.26 per preferred share or $0.236 per
depository share. The ex-dividend date is September 18. A dividend of
$18.67 per share of American Radio Systems will be payable Septem-
ber 30 to each holder of record of its 7% convertible exchangeabie pre-
ferred stock as of September 19. The dividend equals $0.9335 per de-
pository share. The ex-dividend date is September 17.

Sun Sets On Sundance

olfax Communications has closed its $95 million purchase of Sun-

dance Broadcasting's nine stations: KIDO-AM, KARO-FM & KLTB-
FM/Boise, ID; WOKY-AM & WMIL-FM/Milwaukee; and KISO-AM, KOY-
AM, KYOT-FM & KZON-FM/Phoenix. Kalil & Co was the broker.

KACY Airs KDYS Stuff

P owell Broadcasting's KACY-AM/Lafayette, LA has switched its
calls to KDYS and broadcasts Children’s Broadcasting's Radio
AAHS format. The former Sports/Talk station flipped to children’s pro-
gramming on September 7.

“AAHS will be the next best thing to gumbo,” said CBC Presudent/CEO
Christopher Dahl. KDYS GM Chuck Wood added, “Everywhere | go,
the people of Lafayette tell me, ‘I'm glad you're doing this kind of radio.”

Continued on Page 25
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NEST MARKETING

Nest Marketing: The Latest Database Weapon

B Trademarked tool converts at-work listeners into station advocates

TV, billboards, bus sides, and bumper stickers are tradi-
tional marketing tools that get listeners to try your station.
But now there’s a new implement in the toolbox, one design-
ed to build listener loyalty in a way never before attempted.

“Nest Market-
ing” — a term
trademarked by
Critical Mass
Media — targets
listeners where
.. they gather and
turns them and
their peers into sta-
tion advocates. Ac-
cording to CMM
Exec. VP/Market-
ing Michael Albl, Nest Marketing
allows a station/company to tailor its
marketing to the individuals who'll
offer the greatest rewards.

‘Maximedia’ Faults

“Stations must stop spending a lot
of money on maximedia that have
little impact and start talking to peo-
ple who will hang around the sta-
tion longer than anybody,” says Albl,
who contends Nest Marketing is on
the verge of replacing “‘branding” as

CRITICAL
MASS MEDIA

a method of creating product loyal-
ty. “Branding is fading because
there’s very little loyalty left for any-
thing, panticularly radio stations. As
the number of choices increase, lis-
teners regard radio more as a utility
or commodity — resulting in disbe-
lief of brand imaging. Like any other
product, a radio station tnust go be-
yond branding itself as ‘Oldies’ or
“Today’s Hot Country.’ It must en-
dear itself to listeners.”

Albl says these endearment at-
tempts often fail because most mar-
keting is done in time of need.

Michael Albl

(1)

Stations must stop
spending a lot of
money on maximedia
that have little impact
and start talking to
people who will hang
around the station

longer than anybody.
I 1)

*“Managers then grab onto the latest
hot marketing item for a quick fix.
They usually run to TV — it’s the
easiest way to achieve universal
awareness and great as a mass-ap-
peal, top-of-mind cume builder.

“Stay away from billboards and
bus sides — the recall is low and ef-
fectiveness is difficult to measure.
Consumers are bombarded by
20,000 messages a day, and only a
few cut through the clutter. The
average person must see a message
eight times before achieving the ‘Tri-
ple A’: awareness, acceptance, and
action.

“‘Broadcasters also throw a lot of
money at people with contests. In an
age when people can buy a $I lot-
tery ticket ihat offers a chance to win
millions, asking them to sit around
and listen for hours for a chance to
win $100 just doesn’t work anymore
as a tool to build cume or TSL."

Group Efforts
So why Nest Marketing? Albl re-
sponds, “It recognizes that individ-
uals form collective groups that

CRITICAL MASS MEDIA

Revolutionary Radio Research « Nest Marketing « Mental Weaponry

For more information about Nest Marketing
Please call (513) 631-4CMM

Donna Leonard
Abbe Harris
Elizabeth Hamilton
John Martin

Visit Radio’s Home On The Internet
World Wide Web Site: http.//www.cmmnet.com
World Wide E-Mail: cmm@cmmnet.com

lunite] based on interests, attitudes,
and opinions. As a group, they tend
to emulate or mirror one another
and adopt similar behavior traits to
fit into the group. They have a strong
sense of loyalty to that group, which
can be as small as a family unit or
as large as a social club or compa-
ny.”
Albl says nests can be transient
(short-term gatherings with no set
location) or rooted (those with a
foundation such as an office); rooted
nests are much easier to track than
either transient nests or individuals.
“It’s easier to market to 50 peopie
at ane location than 50 people at 50
different locations. You spend less
and maximize every available lim-
ited marketing dollar.

“We market to offices and find
people we call ‘gatekeepers’ — those
who will advocate your station to
others. We also seek referrals, ask-
ing them to recommend the station
to friends. Gatekeepers act as entry

fax numbers.

one-way relationship.

further relationships.

decide which radio station to turm
on. It's important to reach them at
these times, because once they be-
come engrossed in their work, radio
becomes secondary. At-work tele-
marketing is very effective in reach-
ing these folks and affecting their
decision.”

Albl says marketing to the data-
base is very efficient. “It allows you
to approach gatekeepers as individ-
uals. The most cost-effective mar-
keting is done to an individual who
wants or needs a product and is
ready or able to buy it. Being able
to isolate that individual enables you
to maximize those limited marketing
dollars.”

6ol

it's easler to market to 50 people at one
location than 50 people at 50 different

locations. You spend less and maximize
every available limited marketing dollar.

points into that office. One listener
becomes two, then four, and so on.
We go back to them again and again,
in a variety of ways, and sell the sta-
tion to them. It's a pyramid, like
Amway — they sell it to other folks.”

The lasting effects of that loyalty
is critical, says Albl. “Imagine a
competing station trying to come in-
to an office where we've recruited
a number of gatekeepers. It’s very
difficult to get them to switch over.”

Work Vs. Drive Times

CMM targets at-work listeners for
ratings reasons. Albl explains, “The
tour prime hours of daily drive time
— two AM and two PM — yield 80
available quarter hours. The hours
from 8am-4pm offer 160 available
quarter hours. No matter what you
do in morming or afternoon drive.
if you don’t win those 160, you can’t
make it up with the 80 from the
drives.”

Nest Marketing targets people at
specific times of day, aiming to max-
imize listening during those daytime
quarter-hour availabilities. Notes
Albl, “People treat the first 20 min-
utes in the moming and just after
Ipm — right after lunch — as “per-
sonal time” They're preparing for
the workday or planning the remain-
der of the afternoon. We try to reach
them then because theyre about to

Albl adds that marketing to peo-
ple at work is also highly efficient
because they’re “‘captured” there for
more than 160 quarter hours a week.
Because you know where and when
they’re at work — as opposed to
guessing when they might be home
— it’s easier to reach them. In ad-
dition, he says there's a 25% tur-
nover in residences, making it diffi-
cult to track individuals in their
homes. Once you've made numer-
ous contacts within a workplace. a
25% yearly database tumover won't
drastically damage your efforts —
there usually are a number of folks
remaining to carry the message.

Create, Cultivate,
Superserve

Albl outlines Nest Marketing’s
strategies: ‘

1. To create and form a long-term
integrated direct response marketing
program designed to influence lis-
tener behavior at point of decision
(when they get to work) and time of
tune-in (when they decide what
they're going to listen t0).

2. To cultivate listeners in order
to develop a mutually beneficial, co-
dependent relationship.

3. To superserve the core, expand
cume, and convert present cume (o
core and ratings to revenue.

These strategies are carried out to
answer the listencr’s usual question:

Building The Perfect Nest

ritical Mass Media Exec. VP/Marketing Michael
Albl offers a step-by-step guide to Nest Marketing:

@ Secure business names, addresses, and phone and
@ Cultivate the nest through interactivity to avoid a

@ Implement and maintain an ongoing impact, reach, and
frequency program with the targeted at-work nests.

® Use gatekeepers to advocate the station.

@ Infiltrate the nest through additional gatekeepers.

® Recontact the nests in order to cultivate

@ Expand the number of nests continually.

“What's in it for me?” Says Albl,
“How — and how often — does a
station answer that question? It rare-
ly answers in listener terms. Man-
agers and programmers have a bad
habit of not doing perceptual re-
search to find out what listeners
want. Instead, they go by what they
read in the trades or do what their
mentors taught them.

“If we can endear the station to
listeners and make them dependent
on it for entertainment, information,
and other things of value, chances
are they’ll keep coming back. That’s
how we create co-dependency. We're
their friends all the time, not just in
times of need. We don’t just stop by
when we need something.”

And when it comes to “‘stopping
by,” friends get a much warmer wel-
come than strangers. “When person-
alities visit a nest — whether to
deliver lunch or say hello — they ask
for gatekeepers by name and person-
ally thank them for being part of the
station’s network. Asking for them
by name creates a big impression on
them and their co-workers.” Gate-
keepers also are rewarded with in-
vitations to special station events by
mail or fax — sent to the office. of
course.

if we can endear the
station to listeners
and make them
dependent on it for
entertainment,
information, and
other things of value,
chances are theyll
keep coming back.

I (1)

Nest Marketing can also piay a
key role for a station’s sales depart-
ment. Albl suggests sales people use
the database when targeting an ad-
vertiser to see if any key contacts are
already in place within the business.
“If a nest is active with listeners, the
potential advertiser will be more in-
clined to accept the sales message
— especially if the station has done
something nice for the people in the
business. Each potcnnial advertiser
not only is a possible revenue
source. but also a potential diary-
keeper.”

Copyright ©, Radio & Records, Inc. Reprinted by permission.

(ADVERTISEMENT)
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DEAL OF THE WEEK ! 1996 DEALS TO DATE

el il ol ond

TRANSACTIONS AT A GLANCE

® WLDX-AM/Fayette, AL $220,000

 Dollars To Date: $12,176,631,520

(Last Year: $4,464,110,398)

o WOAD-AM, WKXI-AM & FM ' This Week’s Action:  $47,416,700

& WIMI-FM/Jackson, MS

$14,997,500

TRANSACTIONS

‘ Stations Traded This

(Last Year: $89,285,847)

Year: 1728
(Last Year: 982)
Stations Traded This Week: 42

(Last Year: 40)

Benchmark Buys A Bunch In Mississippi

C1 It’s Tulsa time as Cox picks up an OK combo

R AT
En

e et

WOAD-AM, WKXI-AM
& FM & WJMI-FM/

Jackson, MS
PRICE: $14,997,500
TERMS: Cash
BUYER: Benchmark Communica-
tions, headed by Bruce Spector.
Phone: (410) 244-0600

SELLER: Chrysler Capital Corp.,
a subsidiary of Chrysler Corp.
FREQUENCY: 1300 kHz; 1400 kHz;
107.5 MHz; 99.7 Mhz

POWER: 5kw day/1000 watts night;
1kw; 98kw; 98kw

FORMAT: Urban; Urban AC; Urban
AC; Urban

BROKER: Gary Stevens of Gary
Stevens & Co. for Chrysler Capital

T

WLDX-AM/Fayette
PRICE: $220,000
TERMS: Cash

BUYER: Thomley Broadcasting
Co.Inc., headed by President Eloise
Thomley. Phone: (205) 932-3318
SELLER: Sis Sound of Fayette
Inc., headed by William Grant. It
owns two other stations. Phone:
(205) 221-3114

FREQUENCY: 990 kHz

POWER: 1kw day/42 watts night
FORMAT: Country

|
KEZA-FM/Fayetteville
PRICE: $6 million

| TERMS: Cash

BUYER: Gulfstar Communica-

tions Inc., headed by President

John Cullen. Phone: (512) 320-

7222

| SELLER: Comcorp of Lafayette
Inc., headed by President Wayne
Elmore. Phone: (318) 237-1142

‘ FREQUENCY: 107.9 MHz

| POWER: 99kw at 1260 feet

FORMAT: AC

KTOB-AM/Petaluma
PRICE: $450,000

| TERMS: Asset sale for cash

| BUYER: Kim Broadcasting Corp.,

| headed by President Edward Kim

| SELLER: Petaluma Broadcasting
Corp., headed by David Devoto
FREQUENCY: 1490 kHz

' POWER: 1kw

| FORMAT: Classic Rock

| BROKER: Andrew McClure of the

Exline Co.

TERMS: Asset sale for cash
BUYER: Jan-Di Broadcasting
| Inc., headed by President Janet
Maynard. It has interests in
KEKB-FM/Fruita, CO and KBKL-
FM/Grand Junction. Phone:
(970) 243-3699

SELLER: Blackridge Broadcast-
ers Inc., headed by President Mar-
tiey Miller. Phone: (970) 257-1043
FREQUENCY: 104.3 MHz
POWER: 100kw at 1460 feet
FORMAT: Hot AC

i

 WPVJ-FM/Ponte Vedra

| Beach (Jacksonville)

PRICE: $4 million

TERMS: Cash

BUYER: Paxson Broadcasting of
Jacksonville L.P. It is a general
partner of Paxson Communica-
tions of Florida Inc. Phone: (407)
659-4122

SELLER: Intermart Broadcasting
! First Coast Inc., headed by James
Martin. It has interests in six other
stations.

FREQUENCY: 106.5 MHz

| POWER: 30kw at 328 feet

| ] T A “TRM e | FORMAT: This station is dark.

| R 5 el | O SR e o RS
N e B 5;&\. .5

' KMXY-FM/Grand shduh it bt |

| Junction
PRICE: $290,000

‘ \‘I\;LEiT;KI\X&VFM/T occoa
PRICE: $2.2 million

PLASTIC
BANNERS

® KEZA-FM/Fayetteville, AR $6 million

® KTOB-AM/Petaluma, CA $450,000

® KMXY-FM/Grand Junction, CO $290,000

® WPVJ-FM/Ponte Vedra Beach, FL $4 miliion
® WQVE-FM/Camilla, GA $325,000

® WSGF-FM/Springfield, GA $700,000

® WLET-AM & FM/Toccoa,

GA $2.2 million

¢ KMRC-AM/Morgan City, LA $85,000
® KNFX-FM/Spring Valley, MN $150,000
* KWPM-AM & KSPQ-FM/West Plains, MO $58,200
® KUKU-AM & FM/Willow Springs, MO $37,000
® WERA-AM/Plainfield, NJ $1 million
® WNRS-AM & WXUR-FM/Herkimer, NY $237,000
: ® WXHD-FM/Mount Hope, NY No cash consideration
® KPFX-FM/Fargo, ND $2,125,000
® KNOX-AM & FM/Grand Forks, ND $1.1 million
® KOKB-AM/Blackwell, OK $90,000
® KGTO-AM & KRAV-FM/Tulsa $5.5 million
* WPIC-AM & WYFM-FM/Sharon, PA $600,000
[ ® KWSN-AM & KRRO-FM/Sioux Falls, SD $3 million
| ® WIZO-AM/Franklin, TN $130,000
® KTCX-FM/Beaumont, TX $650,000

® KLVL-AM/Pasadena, TX $1 million
® KQXC-FM/Wichita Falls, TX $10,000

® WSTK-AM/Colonial Heights, VA $550,000
® KBRC-AM/Mount Vernon, WA $340,000

® WATK-AM & WRLO-FM/Antigo, W1 $1,467,000

¢ KBBS-AM/Buffalo, WY $105,000

TERMS: Cash

| BUYER: Southern Broadcasting

Companies of Pensacola Inc.,

has interests in WOWW-FM &
WTKX-FM/Pensacola. Phone:
(706) 369-7301

SELLER: Sonic Broadcasting
L.P,, headed by President Eugene
Mark Jr.

FREQUENCY: 1420 kHz; 106.1
MHz

POWER: 5kw day/73 watts night;
I 92kw at 1132 feet

FORMAT: News/Talk; Rock

WQVE-FM/Camilla
PRICE: $325,000
TERMS: $50,000 stock sale, a 15-

headed by President Paul Stone. it |

SELLER: Williams Broadcsting
System Inc., headed by President
James Williams. Phone: (404) 522-
6964
FREQUENCY: 105.5 MHz
POWER: 6kw at 276 feet
FORMAT: Urban

WSGF-FM/Springfield
PRICE: $700,000

| TERMS: Asset sale for $250,000

| cash and a five-year $450,000
promissory note at 9% interest
BUYER: Savannah Communica-

\ tions L.P,, headed by President Ri-

| chard Verne. {t also owns or oper-
ates WBMQ-AM and WIXV-FM/Sa-
vannah. Phone: (516) 668-3844

| SELLER: Phillip O’Dell Ltd.,

| 8% interest, and a $95,000 loan as-

Today’s level of fierce competition demands that
you prominently display your name every
chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With
theft, vandalism and loss, it becomes a costly
proposition to continuously replace expensive
signs and banners costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to
four vibrant colors printed on durable, high
quality 4 or 6 mil plastic film to display your
logo and message brilliantly for an economical
price. Now you can afford to display a bright
new sign at every public event. They even make
great cost-effective promotional give-aways. Just
roll off what you need and cut.

800/231-2417

year $180,000 promissory note at | owned by Phillip O’Dell
FREQUENCY: 103.9 MHz
sumption POWER: 6kw at 328 feet
BUYER: Mitchell Broadcasting | FORMAT: Urban

Inc., headed by W.H. Nesmith Jr.

Phone: (912) 294-0010 Continued on Page 13

Durable banners for a
throw-away price.

UV stabilized plastic won’t
fade indoors or outdoors.

Simply FAX your logo and
color separation information
for a free price quote.

72" x 36" gwves you 170 banners per roll

36" x 24" gives you 330 banners per roll

31 x 18" gives you 340 banriers per roll.

Banners are available-in 18", 24" and 36" heights on-1000 ftrolls.
The number of banners on each roll is determined by banner iength

Call today
and get exposed. e w
Houston, TX 77275-0245
713/507-4200
713/507-4295 FAX

KT

REEF INDUSTRIES, INC.
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THERE ARE TWO TOP

RADIO RESEARCH COMPANIES.

Coleman Research Plan Developers Chris Ackerman, Jon Coleman, Warren Kurtzman, and Andy Bloom.

“The Plan” for Success

In radio research, there are hundreds of data
vendors. But only a couple of companies
with proven expertise as strategic thinkers.
We’re one of them. Coleman Research. The
Company with “The Plan.”

At Coleman Research, we do more than just
collect data. We interpret the numbers, then
help you develop a strategic game plan to
break away from the competition.

Every Coleman study includes “The Plan” —
a point-by-point set of strategic recommen-
dations encompassing formatting decisions,
music image management, secondary image
development of program attributes, and spe-
cific recommendations for marketing and
advertising initiatives.

COLEMANR

The Plan” Gets Resulis

The results are impressive. Just ask your
colleagues at:

o KISS-FM in New York City
e HOT 97 in New York City

* POWER 106 in Los Angeles
e MIX 106.5 in Baltimore

* KJR-FM in Seattle

e WBAP in Dallas

And dozens of other stations in markets
around the country.

“The Plan” from Coleman Research helped
them make the climb to the top. We can
help take you there, too. Call Coleman
Research today and put the power of “The
Plan” to work for your station.

“V'm so
| dldn':r.Ztaﬂ
with Coleman
Research
sooner!”

“After two years, we have great confidence
and trust in T%e Plan. The tables are easy, but
most importantly, Coleman’s interpretation is
key. Their experience and overview really
bring the research to life! If you ask me, I
would say, Call Coleman.”

Jobn Gebron,
American Radio Systems

ESEARCH

One of America’s Top Two Radio Strategists

(919) 571-0000

Hamburg * Research Triangle Park ® Los Angeles

___________unany amaricanradiahictarns.com
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Introducing the CGI Creative Group.
The one company putting it all together for radio.
Breakthrough creative, solid marketing, more than
25 years of industry experience.

After investing millions in your station,

you want more than a disjointed, piecemeal,

| fragmented image. We've all seen it, though.

' Some stations continue to plaster their 1D

on everything under the sun. Problem is,

£ the imagesgusually lack continuity and a
cz;tive spark. ‘

i A

= unique

t MakeésAn Impact.

Our award-winning
logo and design work is the start.
Now, we can extend your creative identity
into every facet of your advertising, marketing
and promotions. Whether it’s outdoor boards, print
ads, direct mail, whatever. We’re ready now to show
% you work that will have a big impact in your market.

» So call our new CGI Creative Group when you want
to break down barriers. We're the people who
. know how to make you look as good as you
sound. 1-800-331-4438.

coeesdGommunication
R Graphics Inc

L
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TRANSACTIONS

Continued from Page 8

KMRC-AM/Morgan City
PRICE: $85,000

TERMS: Asset sale for a six-year,
$85,000 promissory note at 12% in-
terest

BUYER: Tiger Island Broadcast-
ing Inc., headed by President Den-
nis Miller. It also owns KFXY-FM/
Morgan City.

SELLER: Tri-City Broadcasting
Inc., headed by Warren Fortier.
Phone: (504) 384-1430
FREQUENCY: 1430 kHz
POWER: Skw

FORMAT: Sports/Talk

KNFX-FM/Spring Valley
PRICE: $150,000

TERMS: Cash

BUYER: KFIL Inc., headed by
Michael Borgen. it owns KFIL-AM
& FM/Preston. Phone: (507) 765-
3856

SELLER: Radio Ingstad Minneso-
ta inc., headed by Robert Ingstad.
Phone: (701) 845-1430
FREQUENCY: 104.3 MHz
POWER: 2.8kw at 472 feet
FORMAT: Country

KWPM-AM & KSPQ-FM/
West Plains

PRICE: $58,200

TERMS: Assumption of debt
BUYER: Missouri Ozarks Radio Net-
work Inc., headed by President Tom
Marhefka. it owns or operates two oth-
er stations. Phone:(417)256-1025
SELLER: Neathery Broadcasting
Inc., headed by President Bret
Neathery. Phone: (417) 256-3131
FREQUENCY: 1450 kHz; 93.9 MHz
POWER: 1kw; 100kw at 650 feet
FORMAT: News/Talk; Rock

KUKU-AM & FM/Willow
Springs

PRICE: $37,000

TERMS: Assumption of debt
BUYER: Missouri Ozarks Radio
Network Inc.

SELLER: Neathery Broadcasting
Inc.

FREQUENCY: 1330 kHz; 100.3
MHz

POWER: 1kw day/52 watts night;
50kw at 492 feet

FORMAT: Oldies; this station is
dark.

WERA-AM/Plainfield
PRICE: $1 million

TERMS: Asset sale for cash
BUYER: Unity Broadcasting Net-
work

SELLER: Cloud 9 Broadcasting
Inc., headed by President Jesse
Carroll Jr. Phone: (908) 755-1590
FREQUENCY: 1590 kHz
POWER: 5kw

FORMAT: Country

WNRS-AM & WXUR-FM/

Herkimer
PRICE: $237,000

promissory note with no interest
BUYER: Mindy Barstein and
Thomas Davenport, acquiring
Arjuna Broadcasting Corp.
Phone: (315) 894-0543
SELLER: Walter Davenport.

| Phone: (315) 866-9200

FREQUENCY: 1420 kHz; 92.7 MHz
POWER: 1kw; 3kw
FORMAT: Sports; Oldies

WXHD-FM/Mount Hope
PRICE: No cash consideration
TERMS: Assumption of debt
BUYER: Auricle Communica-
tions, headed by President Ken
Friedman. Phone: (201) 678-8264
SELLER: Shawangunk Commu-
nications. Phone: (914) 386-4001
FREQUENCY: 90.1 MHz
POWER: 14kw at 600 feet
FORMAT: Full Service

R R

KPFX-FM/Fargo
PRICE: $2,125,000

| TERMS: Cash
| BUYER: Radio Ingstad of lowa Inc.,

headed by PresidentJames Ingstad.
it owns or operates 24 other stations,
including KQFN-AM/West Fargo, ND
and KLXX-AM, KBYZ-FM & KKCT-
FM/Bismarck, ND.

SELLER: T & J Broadcasting Inc.,
headed by Thomas Ingstad
FREQUENCY: 107.9 MHz
POWER: 100kw at 656 feet

| FORMAT: Classic Rock

KNOX-AM & FM/Grand

Forks

PRICE: $1.1 million

TERMS: Asset sale for cash
BUYER: Leighton Enterprises
Inc., headed by President Al Leigh-
ton. It owns or operates KYCK-FM/
Crookston, MN, as well as four oth-
er stations.

SELLER: Radio Grand Forks As-
sociates Ltd., headed by general
partner Henry Slane. Phone (309)
691-3010

FREQUENCY: 1310kHz; 94.7 MHz
POWER: 5kw; 100kw at 249 feet

FORMAT: Country; Country

KOKB-AM/Blackwell
PRICE: $90,000

TERMS: Cash
BUYER:Blackwell Radio Inc.,
headed by Bill Coleman. Phone:
(405) 765-2485

SELLER: Moore Communica-
tions Inc., headed by Donald
Moore. Phone: (405) 363-4567
FREQUENCY: 1580 kHz
POWER: 1kw day/49 watts night
FORMAT: News/Talk

KGTO-AM

& KRAV-FM/Tulsa

PRICE: $5.5 million

TERMS: Cash

BUYER: Cox Broadcasting, head-
ed by Exec. VP/Radio Bob Neil
SELLER: Kravis Co., headed by
President George Kravis
FREQUENCY: 1050 kHz; 96.5 MHz
POWER: 1kw day/2200 watts night;
96kw at 1329 feet

FORMAT: Oldies; AC

%é
SE

WPIC-AM
& WYFM-FM/Sharon

TERMS: Stock sale for an 11-year | PRICE: $600,000

P ———TT

RADIO BUSINESS

TERMS: Asset sale for cash
BUYER: Connoisseur Communi-
cations, headed by Jeffrey War-
shaw. Phone: (203) 227-1978
SELLER: Sharon Broadcasting
Co. Inc., owned by Wicks Broad-
cast Group L.P, headed by Craig
Kiask. Phone: (212) 838-2100
FREQUENCY: 790 kHz; 102.9 MHz
POWER: 1kw day/51 watts night;
44w at 456 feet

FORMAT: B/EZ; Oldies

KWSN-AM & KRRO-FM/
Sioux Falls

PRICE: $3 million

TERMS: Cash

BUYER: Midcontinent Radio of
South Dakota Inc., headed by CEO
N.L. Bentson. lt has interests in
KELO-AM & FM/Sioux Falls.
Phone: (612) 844-2600

SELLER: SFR Inc., headed by
President John Biddinger. Phone:
(317) 744-7390

FREQUENCY: 1230 kHz; 103.7
MHz

POWER: 8.1kw; 50kw at 187 feet

FORMAT: News/Talk; Rock

o

WiZO-AM/Franklin
PRICE: $130,000
TERMS: Asset sale for $10,000 and

a five-year, $120,000 promissory
note

BUYER: Mid-State Communica-
tions Corp., headed by President
Randolph Bell. Phone:(615)385-
7211

SELLER: AJ Communications
Inc., headed by President Alice
Jackson. Phone: (615) 791-1380
FREQUENCY: 1380 kHz
POWER: 5kw day/500 watts night
FORMAT: News/Talk

KTCX-FM/Beaumont
PRICE: $650,000

TERMS: Stock sale for $125,000
cash and an eight-year, $525,000
promissory note at 11% interest
BUYER: Pacific Broadcasting of
Beaumontinc., headed by Stephen
Bunyard, is acquiring a 67% inter-
est in Beaumont Skywave Inc. It
owns or operates two other stations.
Phone: (314) 727-8900

SELLER: Alice Marie Felix Ram-
sey, selling her 67% interest in
Beaumont Skywave Inc. Phone:
(409) 833-6020

FREQUENCY: 102.5 MHz
POWER: 50kw at 500 feet
FORMAT: Urban

KLVL-AM/Pasadena
PRICE: $1 million
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TERMS: Asset sale of $750,000 and
a 10-year, $250,000 promissory
note at 6% interest

BUYER: Houston Hispanic
Broadcasting Inc., headed by
Thomas Castro. Phone: (310)
914-8300

SELLER: Estate of Angela Vera
Morales. Phone: (713) 237-0222
FREQUENCY: 1480 kHz
POWER: 1kw day/500 watts night
FORMAT: Spanish

KQXC-FM/Wichita Falls
PRICE: $10,000

TERMS: Cash

BUYER: Sam and Pamela Beard.
They own KLUR-FM/Wichita Falls
and KYYI-FM/Burkburnett. Phone:
(817) 761-2691

SELLER: Red River Communica-
tions Inc., headed by David Mess-
ing. It has no other interests. Phone:
(402) 873-7061

FREQUENCY: 102.5 MHz
POWER: 4.5kw at 412 feet
FORMAT: Rock

WSTK-AM/Colonial
Heights (Richmond)
PRICE: $550,000 plus real estate
TERMS: Cash

Continued an Page 25

HELPING RADIO ENTREPRENEURS
BunLp THEIR COMPANIES

$75,000,000
Senior Debt Financing
has been arrar;ged for
Paxson Communications
Corporation

¢

COMMUNICATIONS

$11,200,000
Equity Capital

has been arranged for

Shockley Communications

Corporation

COMMUNICATIONS

— EQUITY

ASSOUATES

$150.000.000
Senior Credit Facility

has been arranged for
Paxson Communications
Corporation

@

CATIONS
TY
ATES

COMMUNICATIONS
EQUITY
ASSOCIATES

$24.200,000
Senior Debt Finaricing

has been arranged fer

Mel Wheeler, Inc.

¢

COMMUNICATIONS
— EQUITY
ASSOCIATES

$10,000,000
Sale of Preferred Stock

has been arranged for

Excl’ Holdings, Inc.

Financings » Mergers & Acquisitions ¢ Valuations
Strategic Advisory e Merchant Banking

CEA, Inc.
375 Park Ave., Suite 3808
New York, NY 10152

(212)319-1968; Fax (212)319-4293

http://www.commequ.com

CEA and CEA, Inc. are members of the National Association of Securities Dealers, lnc.

and their

s ———iiidmHAR O AHAE A A RE L e -EaRa

professional associates are reg

istered with the NASD. Member S1PC.
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NE WSBREAKERS

Stevens Rises To
Program Director
At WCKX/Columbus

WCKX/Columbus Production
Director/middayer Warren Stevens
has been upped to PD, replacing
Frank Kelly. Stevens’s appointment
coincides with the Urban outlet’s
formatic adjustment from — as VP/
GM Joe Woodford told R&R —
“more matnstream to more hip-hop/
dance.”

“We're excited to have someone
on staff with Warren Stevens’s cre-
dentials,” Woodford added. “He not
only has a strong Urban back-
ground, but aiso cut his teeth in Top
40, so he’s diversified. He’s still
very young, and he has his fingers
on the pulse of the tastes of the 12-
34 demographic, which is our new
target. We're sure he’s goingto give
us the sound Columbus has been
waiting for.”

Stevens, who has been with "CKX
nearly four years, is a Columbus na-
tive with 13 years of broadcasting
experience.

’KOC Re-Establishes
Adult Alternative

WKOC-FM/Norfolk has revert-
ed to the Adult Alternative format
after spending the past three and a
half months as a Rock station and
the previous year and a half as an
Alternative. WKOC PD Perry
Stone — who also serves as PD for
Alternative sister WROX-FM —
retains those duties.

WKOC GM Bob Sinclair stated
that the move was being made in re-
sponse to “overwhelming” market re-
action. He added, “The format will
be an eclectic mix of alternative. clas-
sic rock, folk, reggae, and blues and
will also feature new artists.”

Dal Hunter, who served as
WKOC’s MD between 1993-95,
returns to the station as Asst. PD/
MD. The outlet will continue to
carry Howard Stern in morning
drive.

| station. [But we’ve eliminated] hard-rock, head-banging songs.

My Label (And Ia Have One)

Comedienne Ellen DeGeneres has inked with Lava Records to distribute
her newly launched L .A.-based comedy label, Soda Jerk. Pictured during
the recent WEA convention are (I-r) WEA Sr. VP/Sales Fran Aliberte,
Atlantic Records Sr. Dir./Promotion & A&R Kim Stephens, Atlantic Group
co-Chairman/co-CEO ValAzzoli, Lava Sr. VP Daniel Savage, DeGeneres,
Warner Music Group and Wamer Bros. Chairman/co-CEO Robert Daly,
Lava President Jason Flom, WEA President/CEO Dave Mount, and WEA
Exec. VP/Sales & Marketing George Rossi.

Curtls Leads WEAT AM News/Programmmg

Karen Curtis has been named Director/News & Pro-
gramming at American Radio Systems’ all-News
WEAT-AM/West Palm Beach. Curtis — who has been §
serving as acting News Director since May 1 — suc-
ceeds Jon Lewis.

Prior to her most recent post, Curtis co-hosted the
morning show on WEAT sister WOLL-FM. A seven-
year West Palm Beach veteran, she joined ABC affiliate [
WPBF-TYV in 1989 as a health specialist reporter. She
later became morning anchor, then evening anchor, at
the TV station.

“Karen is a seasoned pro.” said WEAT-AM & FM &
WOLL OM Les Jacoby. “Her experience as a local TV
anchor and as acting ND has given her a great sense of news and a strong
background

Curtis

Loulswlle S WXNU Swnches To Hot AC
[] Gox gives WRVF’s Smith additional PD job

After approximately four books as Alternative, WXNU-FM/Louisville
flipped to Alternative-leaning Hot AC last Friday (9/13) at 6pm. The for-
mat change comes about two weeks after Cox took control of WXNU from
Otting Broadcasting (8/29).

David Smith, PD at co-owned WRVI-FM, is also overseeing 'XNU.
The station — billed as *“The Most Music — Hits 105.9” — is currently
automated with no personalities, but there are plans to hire a morning tal-
ent/Asst. PD.

WXNU?’s core artists include Blues Traveler, Melissa Etheridge, Gin
Blossoms, Natalie Merchant, and Alanis Morissette. GM Brent Millar
told R&R, “About 30% of the music we're playing now was on the old

*“As s the case with all [other] Cox stations, we put a format-finder into the
market and it was pretty clear that this particular format was the hole. A big
key is that we won’t play dance music. We think the stations most affected by
this change will be [CHR] WDJX-FM and [Bright AC] WLRS-FM.”

Among 22 rated stations in this spring’s Arbitron, WXNU ranked 12th
12+ (2.4).

Balcom Boosted To New Mammoth VP/GM Post

Mammoth Records has promoted Steve Bal- T
com to its newly created VP/GM post. He
previously was the company’s Label Manager.
“Steve’s unwavering dedication to the Mammoth
staff and artists has clearly helped push our label to
new heights,” remarked owner/President Jay Faires.
“His involvement with A&R and marketing aspects of
Mammoth have helped give this label a vision for the
future.” ;
Balcom, who began his career with Mammoth, has
been with the label since its 1988 inception. o

Patterson Ups Savadove To VP/Eastern Reglon

atterson Broadcasting has named Daniel

Savadove to its newly created VP/Eastern
Region post. He will oversee Patterson’s 12 sta
tions, located in Allentown; Harrisburg; Pensaco-
fa, FL: and Savannah,K GA.

“We're extremely pleased about Dan's appoint-
ment,” said Patterson President/CEO Jim Wesley.
“His results-oriented track record makes him a valu-
able asset for our eastem region °

Savadove has been VP/GM of Patterson’s
WTCY-AM & WNNK-FM/Harrisburg for the past
four years and will continue in that capacity. He also
has worked in Philadelphia, serving as GSM at
WJJZ-FM for five years and in sales and management positions at
WYSP-FM and WIFI-AM.

Savadove

WFNQ/GreeanIe Goes Rock Tyler PD

Country WFNQ/Greenville, SC flipped to Rock on September 13 at
6am as “93.3 The Planet ... Rock For Your World.” Former WMFS/Mem-
phis MD Zakk Tyler has been tapped as the Planet’s PD.

Although it was rumored the station would switch to Alternative, GM
Allen Power told R&R, “It will be a well-researched station that plays
very familiar rock from the *70s, *80s, and today. There will be a small base
of classic rock, but a stronger emphasis on new music.”

Regarding Tyler, Powers remarked, “Zakk is an energetic guy with a
passion for this format. That’s the only kind of person to lead it — a person
who knows the music and is passionate about it.”

Tyler added. “I’'m excited to join Benchmark Communications and to
again be working with Buzz Casey [PD at sister WROV/Roanoke]. The
last ttime we worked together [at WTFX/Louisville], we defeated the her-
itage competitor in four months. Since then we're both smarter, one of us is
better-looking, and we’re not as patient. We expect great results from the
get-go here as well. And my special thanks go to Allen Power for taking a
chance on a first-time PD.”

and work.

Today, less than 10% of the U.S. workforce represents the traditional family, with father at
work and mother at home with the kids. That means issues like child care, stress, burnout,
time-management, even elder care are more critical than ever. In addition to making one’s
home-life more complex, these issues can have a dramatic impact on workplace performance.
Work & Family from The Wall Street Journal® is the new talk radio program that offers true
insight and sound advice on these important topics. Best of all, it’s hosted by Sue
Shellenberger, the creator and writer of the popular Journal column.

For more information on this truly relevant program featuring Sue Shellenbarger—the country’s
foremost expert—call Nancy Abramson, Marketing Manager, at 1-800-828-6397.

Available Saturdays 10 a.m.-12 Noon (ET), Satcom C-5,
Transponder 23, SEDAT Channel 56

A radio program that really hits home...

SUE SHELLENBAR%ER S

FAMII.V

FROM THE WALL STREET JOURNAL

Real-life solutions
to real-world problems.

©1996 Dow Jones & Company, Inc. AH rights reserved. The Wall Street Journal
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Already on: KEX, Portland, WH] ], Providence, WJNO, West Palm Beach, and more! _’;" VLTS f"‘l:bo‘”‘“ v ',‘g'ss' ZICES S S AT (e D T AL =
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Bob & Tom

Deliver Lots of Ones and Twos
in Morning Drive

Men 25-54 Men 18-49 Men 18-34
Afilliate since share rank share rank share rank

WFWI-FM, Fort Wayne Jan9, 1995  30.7 #1 325 #1 34.6 #1
WGBF-A/F, Evansville Jan 16,1995 28.4 #1 31.7 #1 40.2 #1
WRBR-FM, South Bend Mar 18,1996 18.9 #1 24.9 #1 34.1 #1

KSHE-FM, St. Louis Jan 2, 1996 98 #1 111 #1 155 #1
KJFX-FM, Fresno Oct 2, 1995 8.4 #2 8.8 #4 3.7 #9
WING-FM, Dayton Aug 31,1995 135 #1 14.0 #2 111 #£3

Persons 25-54 Persons 18-49 Persons 18-34
Afilliate since share rank share rank share rank

WFWI-FM, Fort Wayne Jan 9, 1995 21.6 #1 226 #1 22.0 #1
WGBF-A/F, Evansville Jan 16, 1995 189 #2 209 #1 26.9 #1
WRBR-FM, South Bend Mar 18, 1996 141 #1T 189 #1 257 #1

KSHE-FM, St. Louis  Jan 2, 1996 57 #6 65 #6 9.0 #3
KJFX-FM, Fresno Oct 2, 1995 6.9 #2 7.0 #4 42 #8
WING-FM, Dayton Aug31,1995 8.0 #5 82 #7 7.1 #5
ARBITRON Sp '96 {(6am-10am Mon-Fri)

The For Syndication Information or

BOB
& TOM

an Appointment at the NAB
Call Rob Ridder
Secret Communications

Show 313-202-3375

waany aaricanradinhictarnvs com
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® MILT McCONNELL has been ap-
p2inted VP/GM at Trumper Communi-
cations’ Albuquerque outlets: KDZZ-
AM, KZSS-AM, KETG-FM, KHTZ-FM,
KLSK-FM & KZRR-FM. McConneil
was most recently VP/GM at KZSS,
KLSK & KZRR, which were recently
purchased by Trumper. The sale is
pending final FCC approval.

® DAVID PAGE has joined Children’s
Broadcasting Corp. affiliate WJDM-
AM/Elizabeth, NJ as GM. He will also
help develop national spot sales for
CBC.The 16-year broadcast market-
ing vet was most recently with Katz
Media.

Records

® RON FAIR has
been promoted to
Sr. VP/A&R/Pro-
ducer at RCA
Records. He pre-
viously was Sr.
VP/West Coast
A&R/Staff Pro-
ducer.

Clifford Farbman

® PATRICK CLIFFORD joins High
Street Records as VP/A&R. He exits a
similar post at Capitol Records. In oth-
erlabel news, NANCY FARBMAN has
been named VP/International for
Windham Hill/High Street. She most
recently was VP/Intemnational for BMG
UK Records.

@ BILL JOHNSON
steps up from Sr.
Creative Director
to VP/Creative |
Services at Sony/
Nashville.

Joﬁnsbn ]

® L AUREN MURPHY has been pro-
moted from VP/Media & Artist Rela-
tions to VP/National Media & Artist
Relations at Mercury Records.

| a sidekick.

® UNIVERSAL RECORDS will be at
the following address as of 9/23: 1755
Broadway, 7th Floor; New York, NY
10019. Phone and fax remain the
same.

® HOUSE OF BLUES MUSIC COM-
PANY and PLATINUM ENTERTAIN-
MENT have announced a joint partner-
ship to produce and distribute ail cur-
rent and future artists signed to HOB
Music Company, as well as unlimited
compilation packages; (213) 848-2558.

National Radio

® DENNIS GREEN has been named
Midwest Regional Manager/Affiliate
Relations for Westwood One Entertain-
ment. He formerly held a similar post
at LH&S Communications.

® Comedian
J. ANTHONY
BROWN joins -
ABC Radio Net- |

works’ Tom Joyner
Morning Show as

Brown

® WESTWOOD ONE's guest schedule
for “Celebrity Connection,” 10-minute,

Proudly Presents:
The Definitive Way To Debut

Hosted By:

Already Confirmed:

(s.Js entertainment

The World Premiere Jazz/NAGC Series

David Sanhorn’s

“Songs From The Night Before.....”

With David Sanborn. Himself!!!

Steve Huntington, WL0Q/Orlando

WNWV/Cleveland! WLVE/Mlaml! WSJT/Tampa!
KWJZ/Seattle! WOAZ/Boston! and many more....

Become a part of this IMPORTANT 90 minute
CD event airing week of 9/23/96

Call 212-679-3200 ext. 210 today!

Next in the series - Al Jarreau!

(sJs entertainment

there's something special on the air.....

WWAAL-amMericanradiehister-—-eorm-

live one-on-one interviews conducted
by affiliate air personalities, includes:
® Cheri Oteri & Jim Brenner,
September 23
® Deana Carter, September 24
® Vince Gill, September 24
® Ty England, September 27
® NBC-TV’s “Mr. Rhodes” star
Tom Rhodes, September 20
For more information, call (212) 641-
2066.

® CBS RADIO NETWORKS will
broadcast a new, 60-second program |
called “The Forbes Report,” Monday-
Friday. In related news, CBS Radio
Sports will celebrate its 21st year of
baseball coverage with full and com-
prehensive broadcasts of the division
playoff games, beginning Oct. 1;
league championship series, beginning
Oct. 8; and World Series coverage,
beginning Oct. 19; (212) 975-3773.

® SPORTSAMERICA RADIO NET-
WORK has begun its nightly, two-hour
syndicated broadcasts from Dyersville,
IA, home of the Field of Dreams base-
ball park. The shows, which air 11pm-
1am ET/8-10pm PT, feature Irv Cross
on Sundays, Michelle Tafoya on Mon-
days, Kevin Harlan on Tuesdays, and
Charlie Jones on Wednesdays. Tom
Skibosh, Mickey Charles, and Ray
Scott will host on Thursdays, Fridays,
and Saturdays, respectively; (319) 875-
6111 or (888) 776-7878.

® CHARLES MICHELSON & SONS
will present “The War Of The Worlds”
for broadcast on October 31. CM is the
sole ficensor for the hourlong radio spe-
cial; (310) 278-4546.

® VVeteran voiceover talents BOB
MAGRUDER and JULIE WILLIAMS
will hold a weeklong workshop aboard
the Enchanted Isle cruise ship during
a Caribbean voyage between March
15-22, 1997. The tour will embark in
New Orleans and make stops in Mex-
ico, Jamaica, and the Bahamas. Work-
shop registration is $150 before Sep-
tember 30 and $175 before December
31. For further information, contact
Williams at (800) 264-1807.

Industry

e CARSON
JAMES exits
WLWI-FM/Mont- §
gomery, AL after §
eight years as PD @&
to join Nashville- &
based consultancy
John Hart Media
as Head of Radio

Operations. L

James

® J. WILLIAM GRIMES, former ESPN
President/CEO and CBS VP/Broad-
cast Group, has been elected Chair-
man of the Board for Netcast Com-
munications Corp., the first multime-
dia entertainment network designed
for the Internet; (212) 888-6610 or
pr@middieberg.com.

® APRES MIDI has opened its new New
York-area mufltimedia facility, offering au-
dio recording, audio post production, and
video production and editing studios.
IRENE CONRAD will serve as GM. Its
address is 120 Route 17 North, Paramus,
NJ 07652. Phone (201) 261-3959.

Changes

AC: Longtime KLYF-FM/Des
Moines moming host Pam Dixon
has left the station after 10 years.
Former partner Dave Campbell
shifts 1o afternoons, while PD Kenn
McCloud and crosstown WHO-TV
feature reporter Rob Olson assume
mornings at the AC outlet ... WSPT-
FM (Star 98)/Stevens Point, Wl has
increased its power from 51,000
watts to 100,000 watts ... WMGQ-
FM/New Brunswick, NJ parttimer |
Corey Hanson has risen to over- |
nights at the gold-based AC.

AdultAlternative: David Chaney
lands as MD at KTHX/Reno, NV.

CHR: Sharkman has risen to
PD/MD at KUTZ-FM/Killeen-
Austin, replacing Daryl O’Neal
...WRQK/Canton, OH renames its
morning show “The Breakfast |
Flakes” and inks Kelly Cannon
from crosstown WQAL for momn-
ing show co-host duties ... Jason
Cox has been promoted to Produc-
tion Director of WQQB (Q96), Z-
Rock affiliate WHZT-FM, and

" Rock WZNF-FM/Champaign-Ur- |
| bana, IL. Josh Edwards rises to

nights at Q96, while Manuel
Miravedi takes the morning show
producer slot at’ZNF ... AtWBHV-
FM (B103)/State College, PA, PD
Dave Dallow trims his shift to
noon-2pm. Morning co-host Chris-
tian Myers will add 10am-noon du-
ties, while Jonathan Michaels
joins for overnights.

Priority Dir./Nat’l Promo Sean
Lynch (using the nom de aire Dan |
Cuervo) is now hosting KIIS-FM/ |

Los Angeles’s Saturday night retro
show ... Speaking of KIIS, morn-
ing co-host Ellen K. will be moon-
lighting as the “mistress of ceremo-
nies” for TV's new “Newlywed

| Game™ ... KIIS shuttles its airstaff

outside of Rick Dees in mornings.
Recent afternoon addition Billy
Burke takes middays; “Magic
Matt”” Alan rejoins in his old pm
drive slot; 14-year station vet Bruce
Vidal segues from middays to over-
nights: Wendi returns to swing du-
ties; and KHKS-FM/Dallas night
slammer Valentine joins for nights
replacing Domino, who heads to
sister KHKS/Dallas ... Former
KKFR/Phoenix overnighter Rox-
anne Steele joins WBBM-FM/Chi-
cago for swing .. WKBQ/St. Lou-
is’s Steve & D.C. morning show is
now syndicated via Superadio.
WRVQ-FM/Richmond sets its

new morning team: Jeff Wicker

and sidekick Betty Bodine ...
KZHT-FM/Salt Lake City morning
man Andy Miller exits; PD Chet
Buchanan takes Miller’s place,
while MD Dr. Doug moves from
nights to afternoons ... KBFM/
McAllen nighttimer Marisa exits
... KFFM/Yakima, WA nighttimer
Harrison Wood is the new night-
timer at KHTQ/Spokane replacing
Dooky Taylor; KFFM middayer
Michele Matthews also exits ...
Former WAEG & WAEJ/Augusta,
GA morning driver Bryan Scott
takes the same duties at WJZA/Co-
lumbus, OH ... Former WHTZ/NY
swinger Tricia Thomas picks up
similar duties at crosstown WKTU
... Former KLOL & KTRH/Hous-
ton programming assistant Shana

Continued on Page 18


www.americanradiohistory.com

This FREE promotion is exclusively available
November 5 - 17 in these markets:

Atlanta
Chicago
Columbus
Detroit

Los Angeles
Minneapolis
Philadelphia
Portland

St Louis
Seattle

Baltimore
Cincinnati
Dallas
Houston
Miami

New York
Phoenix
Providence
San Diego
Tampa

~ Denver

‘Milwaukea

BRING YOUR
LISTENERS T0 LIFE!

Bostor
Clevelenc

Kansas Citv

Norfolk
'Pi?trsrta)urgh MA RI{E

‘ou can give your listeners “The Adventures Of Pinocchio,” the new video release
of the hit film starring Martin Landau and Jonathan Taylor Thomas. Ask your
listeners about the biggest lie they aver told ... and everybody wins!

TING

g amaricanradiohistorv.com.

e

wane®  210_788-1626

Washington, DC or e-mail hmowry@rronline.com

®
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Changes

Continued from Page 16

Lowry is the new programming as-
sistant at KRBE/Houston
WPXY/Rochester, NY middayer
Jo-Jo segues to nights.

The new lineup at WRFY/Read-
ing, PA: Mike & Dave (mornings),
Nick Harris (middays), PD Al
Burke (afternoons), and Freddy
Isitti (late-atternoons). Overnighter

PROS ON

THE LOOSE

Brian Butler — Talk show host
KPIX/San Francisco (415) 255-
7807

Sonny Fox — Mornings
WMXJ/Miami (954) 340-3546

Just Kevin — APD/momings
WJIST-FM/Ft. Myers (941) 765-
7251

Jonathon Reed — Nights
WXYK/Biloxi, MS (601) 896-5431

Shark — PD/MD/middays
WJIST-FM/Ft. Myers (941) 463-
7523

Kurt Windandrain — After-
noons WJST-FM/Ft. Myers (941)
463-4335

NEWSBREAKERS.

Todd Matthews stays in place cre-
ating a night opening ... Former
KHF1/Austin Promo Dir. Carl
Smith takes similar duties at new
CHR WKLT/Lexington, KY ...
KJMN/Denver ups receptionist
Mercedes to morning show co-host
... Wll/Ithaca, NY personality Eric
Moon segues to overnights at
WNKIElImira. NY ... WSTR/Atlan-
ta PD Kevin Peterson’s Contempo-
rary Christian show “Sonrise” is
now being syndicated by United Sta-
tions ... KKSS/Albugquerque ap-
points Randy Savage Prod Dir. ...
Former KTXY/Columbia, MOAPD
Chad Elliot is the new APD/MD/
afternoon driver at WKXJ/Chatta-
noogi ... KBFM/McAllen-Browns-
ville names Tony P. nighttimer ...
Staff changes at WXLK/Roanoke:
The K-Krew in the Morning,
Mofo, and Sally (morings); Jen-
ny Sarver (middays); Gary Blake
(APD/MD/afternoons); Andrew
Wright (nights); Carter Garrett
(late-nights); and Chris Mann
(overnights).

WDIJB/Ft. Wayne swinger Jus-
tin Tyme takes over night duties for
Rick Hummer. who exits for
nights at KGGIl/Riverside ...
Former KYLD/SF parttimer Dra-
ma D picks up similar duties at
KSFM/Sacramento. WOCQ/Salis-

bury-Ocean City, MD nighttimer
Jon B exits and is replaced by
Brian O’'Brien from WRKE/
Ocean View, DE ... Former KGDE/
Omaha morning driver Chris
O’Brien joins KDWB/Minneapo-
lis for overnights .. With the de-
parture of PD Joe Larson, the line-
up at WZEE/Madison shuffles as
Promo Dir. Bonnie Olsen goes on-
air {0am-noon; nighttimer Catfish

BirtHs

WKFR/Kalamazoo, M| MD
Craig Russell, wife Amy, daugh-
terAnika Kathleen, September 14.

WMGX/Porttand, ME APD/
MD/aftemoons Doug Erickson,
wife Mary Love, son Cole Wam-
er, September 6.

MARRIAGES
WRCX-FM/Chicago Asst. MD/
ovemights Chris Payne to Cher-
yl Williams, September 14.
WMAX/Rochester, NY MD/
co-PD Jennifer Vanderslice to
John Sciarabba, September 7.

CONDOLENCES
Singer and veteran broadcast-
er Anna Hridel, 82, September
16.
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w Computer Conceptis
pﬁorp@mmgg

! 8375 Melrose Drive, lenexa, Kansas 66214 ® Phone 800-255-6350 ® Fax 913-541-0169

Maestro is the heart and the brain of the digitally inte-
grated radio station. All operations, from commer-

minute scheduling information, are at your fingertips.
Maestro brings all your digital operations together
into one, easy-to-use command center and is your
key to accessing CD quality audio directly from

And when you chouse Maestro, or any product from
Computer Concepts, you're buying from a company
with industry leading technology and worldwide radio
experience. Computer Concepts has been developing
software applications and manufacturing computer-
based products for radio since 1974. Our comprehen-
sive understanding of radio broadcasting, plus excep-
tional customer service, set Computer Concepts apart
from other suppliers.

Discover how Maestzo trom Computer Concepts can
(1} bring excellence and widen the creative range of
your station. Call us today for complete information,

1-800-255-6350.
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handles noon-3pm; interim PD
Dana Lundon takes 3-6pm; and
overnighter Tim Sweet moves to
nights ... Former WVAQ/Morgan-
town, WV APD/MD night talent
Chris Knight gets parttime at
WBZZ (B94)/Pittsburgh.

Classic Rock: Scott Hawk exits
his PD post at KLRZ/New Orleans
to take a similar post at WXRG/
Biloxi, MS.

Country: Neal Harkner joins
KUAD-FM/Windsor, CO for
nights.

Oldies: WWSF-FM/Pensacola-
Ft. Walton Beach, FL has flipped
from a satellite-delivered Hot AC
format to Oldies. Sister WXBM-
FM OM Bruce Clark will serve
as '"WSF’s PD.

News/Talk: WPTS/Philadelphia
has added “The Garden of Eden
with Jack Eden” to its lineup. The
program airs 8-10am Saturdays ...
KSTE-AM/Sacramento Asst. OM
Randy Cox has become Creative
Dir. for the station and sister
KFBK-AM.

Rock: Lineup change at WZBH/
Salisbury, MD: “The Morning Ad-
diction” K.T. Harris & Paul Mc-
Call join for mornings, PD Cepth
Michaels moves to middays, Sa-
mantha Chase shifts to after-
noons, John Allen remains in
nights, and R.T. The Nightman
handles overnights ... KFRQ/
McAllen-Brownsville MD/nights
Tony Forina and pm driver Keith
West swap airshifts ... Aaron Lee
is named Production Director at
KUFO/Portland, OR.

WDVE/Pittsburgh adds Steelers
running back Erric Pegram, de-
fensive lineman Brentson Buck-
ner, and WPXI-TV’s Sam Nover
as regular participants (o its morn-
ing show during the current NFL
season ... Classic Rock KUFX/San
Jose evening host Greg Kihn shifts
to mornings at the outlet, replac-
ing Don Imus’s syndicated show

. WBYR/Ft. Wayne parttimer
Woody is upped to overnights ...
Chris Payne has joined KDOT/
Reno for nights and will assist in
the programming department.

Records: Kathy Coleman has ris-
en to VP/Motion Picture & Televi-
sion Music/Creative for MCA Mu-
sic Publishing ... JoAnn Klass has
joined Higher Octive Music as
Manager/Artist Development ...
Ken Citron has been promoted to
VP/Distribution & Logistic Sys-
tems at Sony Music Entertainment
.. Bret “Epic” Mazur and Bruce
‘“Haji B.” Saidihave been named
A&R Directors at All American
Music Group ... Karen Walker
has become Art Director forA&M
Records ... BMG Distribution has
purchased a half-interest in Zeb-

ulon, NC-based CMC Records
and, in related news, has signed

an exclusive U.S. agreement with
nu.miliennia records that allows
BMG to distribute the label’s
product to record stores ... MCA
subsidiary Way Cool Music has
entered into a joint venture with

Philadelphia-based independent
label Big Pop.

National Radio: James Lofton
and Doug Looney have joined
Prime Sports Radio as on-air ana-

Continued on Page 25

NATIONAL
RADIO
FORMAT.

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Starstation — Peter Stewart

BRYAN ADAMS Let's Make A Night To Remember
ELTON JOHN You Can Make History (Young Again)

Hot AC — Robin Jones
MERRIL BAINBRIDGE Mouth

Classic Rock — Chris Miller

ERIC CLAPTON Ain't Gonna Give Up
R.E.M. Bittersweet

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

Mainstream AC

ELTON JOHN You Can Make History (Young Again)
TINA TURNER Missing You

uc

AALIYAH if Your Girl Only Knew

AZ YET Last Night

MINT CONDITION What Kind Of Man Would | Be

p s

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital AC — J.J. Cook

MELISSA ETHERIDGE Nowhere To Go
ELTON JOHN You Can Make History (Young Again}

Digital Hot AC — J.J. Cook

BRYAN ADAMS Let's Make A Night To Remember
MERRIL BAINBRIDGE Mouth
CRANBERRIES Free To Decide

Digital CHR — J.J. Cook

SHERYL CROW If It Makes You Happy
NEW EDITION I'm Stifl In Love With You

Digital Soft AC — Mike Bettelli
KENNY G The Moment

Digital AC Mix — Mike Bettelii
JORDAN HILL How Many Times

Modern Rock — Leslie Cohan

LEAH ANDREONE It's Alright It's OK
BECK Devifs Haircut

LOCAL H Bound For The Floor
SMASHING PUMPKINS Muzzie

JONES SATELLITE NETWORKS
Phil Barry ® (303) 784-8700

Adult Hit Radio — J.J. McKay

BEACH BOYS {/KATHY TROCCOLI | Can Hear Music
LA BOUCHE Sweet Dreams

Rock Alternative — Bryan Schock

LEAH ANDREONE It's Airight It's OK
JACKOPIERCE Trials

MATCHBDOX 20 Long Day

DUNCAN SHEIK Barely Breathing
SUGARSPOON Like Shine

SUZANNE VEGA No Cheap Thill
WALLFLOWERS 6th Avenue Heartbreak

Soft Hits — Rick Brady
ELTON JOHN You Can Make History (Young Again)

WESTWOOD ONE NETWORKS
Bob McNeill ® (805) 294-9000

Soft AC — Andy Fuller
BEACH BOYS 1/KATHY TROCCOLI | Can Hear Music
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ADOBE[GRAPHICS/S!DESIGN
1-800-7-COYOTE

SERVICE

We are either away from our desk or on the
other line. Please leave a message or hit 0
for the operator and have us paged.

DEADLINES

Haven't made one yet.
Goin’ for the record.

PRICES

All costs are dependent upon
the atutude of the client.

FREE

20 page color catalog with
promotional/premium items specifically
designed for the broadcasting and
recording industry. Quarterly specials.
Valuable gift. worth millions.

REFERENCES:

FIRST TIME ON CASSETTE

Improve Your Voice

Master Clinician and Professor of
Speech Language Pathology

Dr. Robert Blakeley’s
clinically demonstrated techniques
improve quality, enrich resonance

and can even lower your voice

to develop optimal pitch

Digitally mastered to teach you to find the
richer, deeper, self-confident voice you
want in as little as 30 days. All exercise
techniques demonstrated in practice-along
sessions. Improve your opportunities for
success by developing your most valuable
asset: YOUR VOICE!

$19.95 Call to Order

NTASVANVATTATAVAV

{TADIUM (CLSHIONS

with handle ® 12" x 12" x 1"

Y/

=
]
40
&

/41,99

Sturdy vinyl ® 500 pe. min. 1 color imprint
Includes all charges, no hidden costs

g

LEE ARNOLD PROMOTIONS

7

N,

(414) 351-9088 + Fax (414) 351-6997

+4.955x 1-800-257-6154 | 4% .

All major credit cards accepted

ABC RADIO NETWORK «-UNITED STATIONS » WARNER BROTHERS
JONES SATELLITE NETWORKS « WESTWOOD ONE « CNN
BILLBOARD * BMG/RCA * MCA « Plus over |.000 Radio & TV stations!

INZINZINTYNENT NN

Email: voicenew@aal.co

An Outstanding Way
To Promote Your Event!

FREE STUFF!

Call today for your free

illustrated booklet-“29 Creative LLEHRER
Ways To Use Banners on a Roll” v LLEN

1-800-786-7411

ECONOMICAL CONVENTENT LFFFECTINVE

2068837400 Fax: 8834499

Can your talk show
phone system do this?

O Conterence 4 callers on-air
0 Permit simuitaneous on-air and off-air use

O Provide talent, producer, and screener locations

O Expand to multiple studios
[J Provide clear, understandable audio

Gentner's TS612 can do all this, and more!

Call today for more information.

.

MAURER POLWJER

WAXQ-New York Has It!
WDVE-Pittsburg Has It!
KZPS-Dallas Has It!
KSLX-Phoenix Has It!
KSHE-St. Louis Has It!
KGB-San Diego Has It!
KGON-Portland Has It!

GET IT !

800-932-9007

Voice-over/Station Imaging
VOICEPRINT (sm)

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

==
Call Toll Free: [ C
U.S. 1-800-231-2417

Canada 1-800-847-5616  ®A"™**
(713) 507-4295 FAX

R V.V V.Y,V VLAY 'a VoV d Tatat alZaVa [Tal alTal 7ol aVATaYal o '« W

INFLATABLE IMAGES...Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
you mascot or create your own shape and
event. contact: Lenny Freed, 2880 Interstate
Drive, Brunswick, OH 44212. FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES. ..
Phone: (330)273-3200, EXT.137.

Display Your Wares In

PRODUCT
SHOWCASE

Call Matt Parvis
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MANAGEMENT _

Fall Research/Programming Tune-Up

A s we enter the first week of the Fall 96 Arbitron survey
period, here are a few drops of oil for your station’s re-
search and programming machinery:

Review Your Screening
& Interviewing

In the research business, screen-
ing is everything! The results you
produce will be exactly as good as
the input. It all comes down to the
screening and interviewing process.
You can come up with the perfect
questionnaire and test the perfect
universe of music, but if your
screening parameters are off-target,
your results will be, too.

Many programmers put a lot of
weight on callout research in the
weekly music decision-making pro-
cess. Since research is such an im-
portant part of the decision-making
process — and since so much of
your station’s success rides on it —
this week, take some time to evalu-
ate and re-evaluate your screening
parameters and interview proce-
dures. Programming shifts occur
constantly these days. You can’t just
set your screener on automatic pi-
lot and simply change hooks every
week.

You may want to narrow the age
requirement, or remove a station
from the screener, maybe because
it’s shifted too AC. Or maybe you
want to broaden your appeal, so you
loosen the screening parameters to
allow a more diverse range of lis-
teners to participate. Whatever you
decide to do, simply make sure you
know how — and why — you came
to that decision.

Never base any decision on re-
search with less than 33 responses
in the sample. (Even this low num-
ber should be taken with a grain of
salt.) At a sample base of around 66
responses, you should see results
stabilize. In addition, it’s not a good
idea to make any decision based on
any one rating or research period.
Stick to making decisions based on
multi-week trended information.

All research has a built-in mar-
gin of error. Don’t get too specific
with regards to actual numeric rank-
ings. For example, “Well, gee, this
song finished tenth with a 3.89 and
the other one only finished twelfth
with a 3.82. Make sure you play the
3.89 song more often!” This is too
precise of a distinction to make
based on callout.

As a general guide, break the
ranker into the top third, the mid-
die third, and the bottom third.
Songs within the same third are
pretty much the same statistically.
No one song is so important that

Stay Tuned!

ook for Dave Elllott's inter-

view with lagendary mar-
keling strateqist Al Ries, exclu-
sivaly in the Octobar 11 isgue
of HER.

Radio traditionally has
been programmed
from an analytical

viewpoint. A holistic
approach says no one
element is so
invaluable that the
whole station’s
success rides on it.

93

your entire station’s success rides
on it. How you tie them all togeth-
er as acompelling defined segment
has much more to do with success
than the difference between .82 and
.89.

Radio traditionally has been pro-
grammed from an analytical view-
point. That is, you take the research
rankers and figure out which indi-
vidual records test best. A holistic
approach says no one element is so
invaluable that the whole station’s
success rides on it.

Remember Critical Mass

In radio, when you do some-
thing, commit to it fully! If you
decide to play a song, commit to
at least four or five plays a day —
or forget about it. It doesn’t do any
good to play a song once or twice
a day. You can’t expect it to make
any impact. It’s better to play one
new record six times a day, than
three new records two times a day.
You get a better response in call-
out when the airplay is concentrat-
ed: Critical mass kicks in more
quickly, you reap the rewards more
quickly, and can move on to the
next song. (CHR/Rhythmic sta-
tions demonstrate this effectively.)

Too many times, people throw
in the towel just as critical mass
was about to kick in. Remember
lag factor: It may take people a
week or two longer to start saying
they like something once they ac-
tually decide they like it. Then the
first week it would start showing
up, the research may be on the
higher end of the margin of error
scale.

Overall, lag time is probably
longer than you think. The prob-
lem you create by dropping a song
too early (just as critical mass is
about to kick in) is that you’ve in-
vested all the time and airplay into
a song, then dropped it just as you
were about to see substantial results
and reap the rewards. And then you
have to move on to a new song and
start the process all over again from
ground level (and many times see
the results finally kick in as soon
as you’ve changed everything).

By Dave Elliot

Watch the correlation between
increased familiarity percentages
and overall positive scores. If the
famuliarity has steadily moved up,
and the positives haven’t — you
may be on to something. But make
sure you’'re seeing the familiarity
increase before you become criti-
cal of a song’s overall score.

Make sure your perception of
how many plays a song is getting
per day is the actual amount. Many
times, someone thinks a song is
getting more plays per day than it
actually ends up receiving. Has
anyone ever pulled a song because
“it wasn’t testing,” then discovered
the song wasn’t getting the actual
rotation it was perceived to be get-
ting”?

Remember, research does not
predict. It provides a snapshot of
past perceptions. You should nev-
er base your music decisions off a
research ranker alone. If this
worked, accountants would make
great program directors. There is
no knowledge without prediction!
Numbers must be used to predict.
That’s what research is for — to
help stack the decision-making
odds in your favor!

Keep Your Position
Defined & Focused

In today’s increasingly fragment-
ed radio market, it’s more impor-
tant than ever to make sure your
station is executing a focused, well-
defined position 100% of the time.

“Focus” means creating a
unique, specialized position you
can dominate by becoming the in-
stantly recognized, top-of-mind
leader in the category. How do you
do this? One way is to make sure
every music segue on your station
defines and supports your unique,
instantly recognizable position.
Even if you do duplicate some ti-
tles with other stations, they should
be programmed in a such a way that
any “two in a row” on your station
is unique to the market and can’t
be heard anywhere else.

Remember, in the larger markets
especially, you can no longer be all
things to all people. You may have
to sacrifice part of your position in
order to become a focused special-
ist. For example, a mainstream
CHR may have to drop some rock
music to defend against an all-
Dance start-up. Or a heritage AOR
may have to dump the classic rock
titles to defend against an Alterna-
tive flank attack.

Position Relentlessly

Every promo, sweeper, and talk
break must be used to position your
station. In response to the era of 15-
second liner-card jocks, program-
mers have given air talent a lot more
flexikility on-air. Unfortunately,
this can mean wasting an hour’s
worth of breaks in afternoon drive
on the “Question Of The Day” or
“Call in now with your votes for
the Top Five countdown.”

Advertisers spend millions of

——liidr oo oo oot oo

DATELINE

* September 19 (through De-
cember 11) — Fall Arbitron.

* October 2 — CMA Awards.
Grand Ole Opry. Nashville.

¢ October 4-6 — '96 Women In
Communications Conference. Red
Lion Jantzen Beach Hotel, Port-
land, OR; (703) 359-9000.

* October 9-12 — NAB Radio
Show. Los Angeles Convention
Center; (202) 429-5420.

* October 9-12 — RTNDA 51st
International Conference & Exhibi-
tion. Los Angeles Convention Cen-
ter; (202) 659-6510.

* October 12 — NAB Marconi
Radio Awards Dinner & Show.
Westin Bonaventure, Los Angeles;
(202) 429-5350.

* October 23-26 — RAP
SHEETs Working Towards A Uni-
fied Hip Hop Nation lii. Site TBA,
Los Angeles; (213) 634-3528

= October 27 — '96 Radio Hall
of Fame Induction Ceremony &
Dinner. Radio Halt of Fame, Chica-
go; (800) 860-9559.

* October 30 — John Bayliss
Foundation Roast. Waldorf Hotel,
New York; (408) 624-1536.

* October 30-November 2 —
Philadelphia Music Conference,
Doubletree Hotel; (215) 426-4109.

* November 2-5 — RAB Board
Meeting. Ritz-Carlton, Dearborn,
Mi; (214) 753-6750.

* January 2 (through March 26)
— Winter 97 Arbitron.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

* February 6-9 — RAB '97 Mkig.
Leadership Conference & Exec.
Symposium. Marrioft Marquis, At-
lanta; (800) 722-7355

* February 26 — '97 Grammy
Awards. Madison Square Garden,
New York; (310) 392-3777.

* February 27-March 2 — R&R
Talk Radio Seminar '97. Grand
Hyatt Hotel, Washington, DC: (202)
783-3822

*March 5-8 — 28th Country
Radio Seminar. Opryland Hotel,
Nashville; (615) 327-4487.

* March 8-11 — 39th Annual
NARM Convention. Orlando World
Center; (609) 596-2221.

*March 12-16 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979.

* March 27 (through June 18)
— Spring Arbitron;

dollars to position and promote
their products over your airwaves.
Programmers need to, once again,
remember the value of the immu-
table laws of marketing warfare and
use it to their advantage.

An example of positioning your
station every break would be state-
ments like “Now, here’s another
song you won'’t hear on any other
radio station!” Or, “Here’s another
new song the other station won’t be
playing for a month.”

Music montage sweepers are an-
other great way to position your sta-
tion and drive home your unique,
focused music position.

TSL Tips

Once again, a unique, narrowly
defined position is always the best
way to maintain Time Spent Lis-
tening (TSL). What are some other
ways?

Despite popular opinion, increas-
ing/speeding up the rotations of
yaur most valuable titles is the best
way to increase TSL. Usually when
a station is faced with a TSL prob-
lem, conventional wisdom says,
“We better slow down the rotations
so people can listen longer.” What
this really means is that people will
be hearing their favorite songs —
the ones they’re tuning in to hear
— less often.

In addition, this means you’ll
have to decrease your hit factor by
adding marginal, filler product to
make up the difference. According

to research, listeners will always
say they want “more varniety and
less repetition,” but what they re-
ally want — and what real!y keeps
them tuned in — is hearing their
favorite songs where and when they
expect to hear them!

Radio is primarily an in-car me-
dium. The bulk of your ratings is
garnered during morning and after-
noon drive. These days, listeners
create their own variety by button-
punching between their faverite sta-
tions. Make sure you program your
core MVPs (Most Valuable Pow-
ers) during this time and deliver
upon listener expectation. This is
the best way to improve TSL.

Finally, if you want to be a mar-
ket leader, you have to lead the
market!

Dave Elliotis
President of |
the Innova-
tion Net-
work, a radio
research
consulting
firm that spe-
cializes in po-
sitioning and
marketing | r
strategies. L

He can be reached by phone at
(310) 457-2288 or by e-mail at
innonet@aol.com
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he first six months can be an emotional rollercoaster for

the new radio salesperson. Beyond the novelty of a new
company, new co-workers, and new clients, many are new to
radio as an industry — or even sales as a profession. Follow-
ing are five pieces of advice managers can give new recruits
that should make the transition a little smoother.

Number One

You can’t sell anyone radio time.
They must discover they need it. De-
spite what you learn at sales seminars,
or what most sales books say about
selling, trying to convince prospects
that they want— or need — your sta-
tion is difficult.

Furthermore, trying to show some-
one that your station is better than the
one he or she is currently using is only
going to evoke feelings of defensive-
ness. Why? Because your prospect
will unconsciously begin defending
what he or she alieady uses and muk-
ing a new decision can be threaten-
ing.

In assessing the needs of your new-
found prospect— by asking questions
and matching up how your station can
help this prospect accomplish his or
her goals — you'll end up helping the
prospect discover that although a pre-
vious decision to use another station
(or advertising vehicle) was a wise
one, making a new decision also will
be to his or her benefit.

We’ve all heard that people don't
want to be rold what to do: it needs to
be theiridea. By showing document-
able proof (success letters from other
advertisers or pictures of events) that
your station has achieved certain re-
sults for other businessess like your
prospect’s, he or she will be able to
relate to your station. But ... let it be
his or her idea.

Be patient. Take your prospect
through the natural steps of the sules
process so that he or she will end up
buving, instead of you having to do
the selling.

Number Two

The “Big Account List” is a fal-
lacy. All too otten, new salespeople

are heard grumbling among their
peers. saying everything from “If [ just
had the Big List. I'd be billing so much
more” to “Robbie has all the accounts.
He’s got a cake job.”

The truth is, the majority of sales-
people have Duilr their lists up to to-
day’s level. When they started, it was
with floundering lists of prospects and
suspects, and 1t was their cultivating
of these names that got these lists to
where they are today.

The bottom line is that the per-
ceived lifestyle of top-billers was
earned by them doing the very same
things that you’ve got to start doing
right now.

Number Three

Sell your station through exam-
ples and third-party stories. How
often have vou been in front of a pros-
pect trying to make a point — or, for
example, fielding rate objections —
and no matter what you say ... norh-
ing seems to be working?

Rather than defending your posi-
tion. your station, and your rates, the
best way to position what you’re try-
ing to sell is through examples and
stories of what other people — just
like vour client — have done.

For example, “Matt, 1 know how
vou feel. Just six months ago, when |
was making a first presentation to Tim
Walters of Walters Chevrolet. he also
thought that what I was asking for was
a lot of cash outlay for just one 60-
second commercial.

“Then. when we put the focus on
the type of return on investment that
he would get after a successtul week-
long campaign. Tim said it would only
take one person to buy a car during
the entire schedule to make the sched-
ule pay for itself.

for...
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By Irwin Pollack

“And the result — our station de-
livered Walters Chevrolet much more
than just one buyer — put Walters
Chevrolet on the air with us every
month thereafter”

You’ll find other real people —
who are in similar situations as your
client — have more credibility than
you, the salesperson. who appears
only to be interested in another com-
mission.

Number Four

Selling radio requires 5% skill
and 95% psychology. People buy
with their emotions and justity their
decisions with logic. The stellar sell-
er understands this and goes about the
job of keeping this at the forefront of
the prospect’s mind.

When selling your radio station, the
best strategy to use 1s to arouse the
prospect’s emotions tirst, then justify
your idea with logic via a step-by-step,
written proposal.

Here's one example: Give the pros-
pecta great promotional idea. Get the
prospect excited (arouse his or her
emotion). Then show pictures of oth-
er promotions that your station has
successfully completed in the past,
thereby justifying the decision that he
or she made when aroused. Finally.
recap your idea on paper. showing
exactly what you'll be doing and how
it makes sense.

Here's another example: Show the
prospect the logos of other business-
es that are currently using your sta-
tion on aregular basis. (Make sure the
prospect’s prime compellors are in-
cluded 1n this group.) Then, when
you’ve aroused the prospect’s emo-
tions by making them feel left out —
and at a competitive disadvantage —
be sure you back it all up with a sen-
sible and smart solution to some of
his or her business needs.

Number Five
You're being paid to fail. You're
not judged by the number of times
you fail. but by the number of times
you succeed. However, the number of
times you succeed is in direct propor-

Invest in Radio’s Future and...
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Black Tic—Formal
Individual Scats: $350
Corporate Table tor 10: $3.500
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* Cynthia Morgan has become
an AE at WQHT/NY. She was previ-
ously an AE at crosstown WXRK-
FM.

* Buddy Leehas segued from the
LSM position at Bonneville’s
WTMX-FM/Chicago to the GSM
post at co-owned KDGE-FM &
KZPS-FM/Dallas.

* Joe Costello has risen from
GSM to Sales Manager of
Sandusky Radio's KEZX-AM &
KWJZ-FM/Seattle.

*Don Tomasulo has been
named GSM of Mercury Radio
Communications’ WHTT-AM &
FM, WEDG-FM & WGRF-FM/Buf-
falo. He previously served as LSM
of WEDG and WGRF.

* Bill Mathews has been named
Director/Sales for Regent Com-
munications’ Salt Lake City sev-
en area radio stations. Kris Bur-
ton steps in as NSM for the sta-
tions. Mathews has in turn an-
nounced the following new sales
execs for the SLC outlets: Colleen
Leslie (KODJ-FM), Keith Pasker
(KALL-AM), and Mark McKean
(KRKR-FM, KUTQ-FM & KZHT-
FM). Mathews will continue to over-
see the sales management of
Country combo KBKK-FM &
KKAT-FM.

In other Regent news, Bruce
Corrigan has been named Station
Manager of recently acquired KUTQ
& KZHT.

Salespeople On The Move

* SFX Broadcasting has restruc-
tured its Raleigh-based sales man-
agement team, making the following
changes:

WDCG-FM & WZZU-FM (now
WRSN-FM) Dir/Sales Steve McCall
has added similar responsibilities at
sisters WRDU-FM & WTRG-FM.

Terry Swain has been promoted
to Dir/Marketing Services, Mid-Atlan-
tic Region, reporting to Regional VP
Mike Cutchell. Swain previously
served as SM for WRDU.

Mike Hartel has joined SFX as
NSM/Raleigh. He had most recent-
ly been Sr. AE at Banner Radio,
New York.

 Daryl O'Neal has risen from PD/
MD to GSM at KUTZ-FM/Killeen-
Austin.

« Kip Kirby and Christine Fitzger-
ald have joined the Albany Broad-
casting Company as AEs. Kirby
was previously an AE at WPYX-FM
& WTEN-TV/Albany; Fitzgerald was
formerly a customer service repre-
sentative at Albany-based Riverfront
Medical Services.

* Barbara Dean Brill has been
named GSM of Patterson Broad-
casting's KHVH-AM, KIKI-FM &
KKLV-FM/Honolulu. She was for-
merly VP/GM of Bonneville’s KIDR-
AM & KOHT-FM/Phoenix.

* Joy Smithson has risen from
LSM to GSM of WMSP-AM, WNZZ-
AM, WLWI-FM & WMXS-FM/Mont-
gomery, AL.

tion to the number of times that you
can tail and keep on trying. Remem-
ber: If an average client order is
$1000, and 1t takes 10 contacts to
make a sale, then every contact is a
$100 order.

Sales is a numbers game, just like
baseball. Think of baseball players
who hit .300 or better. They fail two
to three times more often than they
succeed. and they're paid millions of
dollars every year. Hank Aaron,
Babe Ruth. Reggie Jackson, and
Pete Rose all failed more than they
succeeded, but most of us think of
them as all-star winners.

Sales trainer Tom Hopkins says it

join the Bayliss Foundation in highlighting
FCC Commissioner Quello’s many years of

dedicated service to broadcasting

finance the education of

Attend the 11th Annual Bayliss Media Roast
“dis”honoring The Honorable James Quello.

Proceeds to: The John Bavliss Broadeast Foundation Scholarship Fund

(408) 624- 1 536

RO 707 R TR 0 GO

best: “When you're cold-calling and
you get turned down. the best attitude
to have is to say ‘thank you’ to the
person who just turned down your
presentation. After all. aftereach tum-
down, you’re thut much closer to your
next, ‘Yes!”

against the backdrop of its

own decade-long efforts to

voung radio hopefuls.

Irwin Pollack is President of
his own radio sales and mange-
mentfirm. He consults and presents
“how-to” seminars to radio stations
across the U.S. and Canada, and
can be reached at (412) 952-0602.
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ore Than

You buy research to go up in

the ratings. Research by itself,

however, won't help—it’s just
numbers on a page.

It's what you do with the
research that determines
whether you grow. That’s why
it’s important to work with the
right research company. One

that understands research,

Research —

and more importantly —
understands radio.
Richard Harker has over two
decades of radio programming
and management experience. He
understands research from
your perspective, so you learn
more about your station, your
competitors, and your
listeners. 1f you want Answe rs .
to find out how
research can help you grow
and learn more about Harker
Research, call Richard Harker
or Glenda Shrader-Bos.

{ Harker
Research

. Phone: 919.954.8300
. Fax: 919.954.8844

wanny amaoricantadicohiction, com
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Shopping Genter Promotional
Ideas For The Fourth Quarter

I I ere are 10 timely promotions designed for shopping
centers that tie-in with events taking place in the

fourth quarter.

Halloween Safety Stickers

Distributed through different re-
tail businesses in the center, these
2 x 6-inch, glow-in-the-dark “safe-
ty stickers” can be affixed to chil-
dren’s outer clothing while trick or
treating. Different retailer’s logos —
or the shopping center’s logo —
could be the prominent visuals on
the sticker.

Safety Street

Different businesses in the center
stay open late on October 31 and
offer trick or treaters (and their par-
ents) a safe alternative to busy
streets, etc.

Pay For ‘A’s

During the first term of the school
year, the mall association encourag-
es children to do well in school by
offering dollar-off or a percentage-
off different retail items in its stores
by bringing in an “A” on any test or
report card.

Even better, any parent or child
who brings in an “A” can register
for the grand-prize drawing — a

$1000 college scholarship (provid-
ed as an annuity by a participating
bank sponsor).

Refrigerator Art Show

As a possible tie-in with Crayola,
parents (and their children) are en-
couraged to go to the mall and reg-
ister their best refrigerator art. (The
merchants’ association may want to
offer a quiet play area in the center
where children can color while par-
ents are shopping.)

Consider dividing the entries into
two age groups — younger children
(age five and under) and older kids
(age six and up). Winning parents
get a new refrigerator/freezer; the
children get a 60-second shopping
spree at a toy store.

Better yet, prior to the event, or-
der refrigerator magnets that feature
the mall and the radio station’s log-
os and hand them out as take-home
prizes to everyone who participates.

Child Safety Events

Seeing as how the issue of miss-
ing and abducted children is a per-

sonal as well as a community-wide
concern, have the sponsoring mall
— and/or its merchants — put on
several child safety events at which
free ID cards are provided with the
child’s picture and thumbprint on it.

Mall Bingo

This requires a 3 x 5-inch cover-
stock card that will be available at
any retail outlet in the shopping cen-
ter. On one side is a schematic dia-
gram of the entire center with the
exact location of each store. On the
back of the card is a five-square by
five-square graphic that’s similar to
a bingo card. (Instead of the letters
B, L, N, G, O, use your call letters in
their place.)

Each of these squares should
contain the logo for one of the shop-
ping center’s businesses and a
blank space. Players have to find
the “*secret” item displayed in each
specific store (usually located in the
back of the store) and mark off the
appropriate square. (This encourag-
es walk-in business.) When the
player marks off every square on
the card, he or she turns it in at a
center point to be eligible for priz-
es, discounts, etc.

_MARKETING & PROMOTION

Lugay

Pro:Motions

as Promotions Director.

« Bismarck Espinoza has joined Spanish KOFY-AM/San Francisco

* Phil Lobrovski is the new Promotions Dir. at WRCN/Long Island.

‘Yes-vember’

This is a theme for the entire
merchants’ association at the shop-
ping center. Each of the stores
pledge to stop saying “no” during
the month of November, thus mak-
ing all the stores more desirable to
shop. It’s “yes” to low prices,
“yes” to better service, “yes” to
payment plans, etc. As a matter of
fact, the month will be called “Yes-
vember”!

Home For The Holidays

All during November, each
store in the center becomes an of-
ficial registration outlet for “Home
For The Holidays.” Customers go
into any store and register for a
one-week trip for two — travel and
hotel included — to go home for
the holidays. Pull the winning en-
try from all the registration boxes
at a remote broadcast on the Sat-
urday night immediately following
Thanksgiving.

Note: If the winner is already at
home, he or she can use the prize
to bring someone else home for the
holidays. Hint: Consider calling an
airline and/or national hotel chain

and making them a co-sponsor in
exchange for the trip. Or ... take
$1000 out of the schedule to pay
for the merchandising.

Wishing Well

Have a series of “Wishing Well
Weekends.” Shoppers come to the
center and look for the one item
they wish they could have, and de-
termine the price they wish they
could pay. They then go to the
shopping center’s “wishing welil”
and fill out a “wish slip” — which
includes their name, address,
phone number, what they wish
they could have, and what they
wish they could pay. One winner
is chosen each weekend, and the
database of shoppers becomes a
valuable marketing source for
merchants in the mall.

Movie Theater Tie-Ins

Shoppers go to the mall’s mov-
ie theater (or one nearby). After-
wards, they show their ticket stubs
to receive discounts from stores
inside the center. The stores as
well as the theater promote the
natural tie-in between both enti
ties.

WONB-FM/Ada, OH (NAC)
KAMX-FM/Austin (Hot AC)
WYBR-FM/Big Rapids, Mi (Hot AC)
WBMX-FM/Boston (Hot AC)
WBOS-FM/Boston (Ad. Alt)
WBZ-AM/Boston (News)
WEGQ-FM/Boston (Oldies)
WJMN-FM/Boston (CHR/Rhy)
WPLM-FM/Boston {NAC)
www.smoothjazzfm.com

www.kcrg.com
www.mix95.com
www.wkic.com
www.virginia.edu/~wuva
WFMT-FM/Chicago (Clas)
WMJI-FM/Cleveland (Oidies)

www.columbusin.comfwesl
WINN-FM/Columbus, IN (CHR)

www.columbusin.comvickg’
WCOL-AM/Columbus, OH (Talk)
www.wwwrks.com/k99

WwwWW.wrog.com
KRVA-AM/Dallas (Spanish)

www.krva.com

New On The 'Net

he following stations’ World Wide Web pages were recently
added to the Passport section of R&R’s web site
(www.rronline.com). Note: All addresses begin with http:/.

KCRG-AM/Cedar Rapids, IA (News/Talk)
WIKZ-FM/Chambersville, PA (Hot AC)
WKLC-FM/Charleston-Huntington, WV (Rock)

WUVA-FM/Charlottesvitle, VA (Cl. Rock)
WCSI-AM/Columbus, IN (News/Talk/Sporis}
WKKG-FM/Columbus, IN (Country)
WCOL-FM/Columbus, OH (Country) weol.cony
KRYS-AM & FM/Corpus Christi, TX (Country)

WROG-FM/Cumberiand, MD (Country)

KTLR-FM & KRVA-FM/Dallas {Spanish)

KXEB-AM/Dallas (Spanish) www.krva.com
KHIH-FM/Denver (NAC) www.khih.com
KTCL-FM/Denver (Alf) ktel.com

WQEN-FM/Gadsden, AL (Hot AC)
WKPK-FM/Gaylord, Ml (CHR)
www.gtii.com/peak1067

KLDR-FM/Grants Pass, OR (CHR) www.kidr.com KFMB-FM/San Diego (Hot AC) www.histar.com

WKRR-FM/Greensboro (Rock) www.rock92.com KIFM-FM/San Diego (NAC) www.kifm.com
onu.edu/wonb WTRE-AM/Greensburg, IN (Country) www.gpbx.net/wtre XHTZ-FM/San Diego (CHR) www.z90.com
www.mix947.com | ClIOO-FM/Halifax, Canada (AC) KBLX-FM/San Francisco (NAC) www.kbix.com
wybr.fm.net www.newedge.ca.c100 KNBR-AM/San Francisco (News/Talk)
www.wbmx.com CJCH-AM/Halifax, Canada (Full Service) www.knbr.com
www.wbos.com ‘ www.newedge.ca.cjch KTYD-FM/Santa Barbara, CA (Rock) www.amfm.com
www.wbz.com WNNK-FM/Harrisburg-Carlisle-L.ebanon, PA {CHR) WSGD-FM/Scranton, PA (Oldies)  www.cool94.com

www.wegg.com
www.jamn.com

www.jloveradio.com/wink 104/
WWKL-FM/Harrisburg, PA (Oldies) kool993.fm.net

WDRC-FM/Hartford (Oldies)
www.wdrc.com/fmonair.html

www.wfmt.com
www.wmji.com

www.winn106.com WGMT-FM/Lyndon, VT {AC) WWDC-FM/Washington, DC (Cl. Rock)
www.kingcon.comWGMT } www.DC101.com
WZTA-FM/Miami (Rock) www.949zeta.com | KSLQ-FM/Washington, MO (AC)
wcol.com WAFL-FM/Milford, DE {Hot AC) www.eagle977.com www.usmo.com/~kslq/
WFMI-FM/Milwaukee (NAC) www.wfmi.com | WXLC-FMWaukegan, iL (CHR)
WFMR-FM/Milwaukee (Clas) www.wimr.com ‘ www.iconnect.nethoi102.3
KOSO-FM/Modesto-Stockton (AC) www.ainet.com/b93 WILI-FM/Willimantic, CT (CHR)
WSUL-FMMonticello, NY (HotAC) www.wsul.com WFQX-FM/Winchester, VA {AC)
KZFN-FM/Moscow, ID (CHR) www.zfun106.com WINC-FM/Winchester, VA (Hot AC)
www.krva.com WARVW-FM/Nashville (CHR) ‘ www.visuallink.com/wincfm
www, 1075theriver.com WGLX-FM/Wisconsin Rapids, Wi {Cl. Rock)
WSIX-FM/Nashville (Country) www.wsix.com } www.wctc. net/~onradio’iwglx.him

WFSJ-FM/Jacksonville (NAC)
WCCQ-FM/Joliet, IL (Country)
www.wceg.com/index.html
KOFI-AM/Kalispell, MT (AC)
www.marsweb.com/kofi/kofiam.htm
KOFI-FW/Kalispell, MT (Country)
www.marsweb.com/kofi
KHJJ-AM/Lancaster, CA (News/Talk}
www.khj1380am.com
KMGX-FM/Lancaster, CA (AC)
KFI-AM/Los Angeles (Talk)
www.calypso.com/amb40/

www.wgen.org

www.wisj.com

www.kmix106.com

WQLZ-FM/Springfield, IL (Rock)
WYTZ-FM & WZTY-FM/St. Joseph, MI (Ctry)

www.wyitz.com

KXOK-FM/St. Louis (Urban AC)
WEYY-FM/Talladega-Sylacauga-Pell City, AL (Country)

www.y92fm.com
WFLZ-FM/Tampa (CHR)

WRBQ-FM/Tampa (Country)

WSJT-FM/Tampa (NAC)
WBUZ-FM/Toledo (Rock)

WKLT-FMTraverse City, Ml (Rock)

KCKI-FM/Tulsa (Ctry)
KHTT-FM/Tulsa (CHR)

KCKR-FM/Waco, TX (Ctry)

WFHN-FM/New Bedford, MA (CHR)
www.fun107.com/fun107
WCLT-AM/Newark, OH (Talk)
WCLT-FM/Newark, OH (Country)
WHJY-FM/Providence (Rock)
KROC-FM/Rochester, MN (CHR)

KVOO-AM & FM/Tulsa (Ctry)
KBRG-FMMWaco, TX (Cl. Rock)

www.wclt.com
www.wclt.com
www.whjy.com
www.kroc.com

www.fgi.net/wqlz

www.kxok.com

www.933ffz.com
www.q105-wrbg.com
www.wsjt.com
www.wbuz.com/buzz
wkit.com
www.kick99.com
www.khits.com
www.kvoo.com
www.kbrq.com
www.kckr.com

www.wili.com/fm
www.froggy99.com

To link your station to R&R'’s web site, e-mail Jeff Axelrod at jaxelrod@rronline.com.
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Kingston
Continued from Page 1

defected to WXRK, plus legal fees.

Neither WHTZ VP/GM Jeff Di-
netz nor Kingston would comment
on the charges. Through sources who
asked not to be identified, R&R has
learned that Kingston and Dinetz had
already gone 1o court last March. At
that time, the judge told Kingston to
abide by the terms of his non-com-
pete and found no damages against
Kingston for Shamrock.

Michael Greene, Kingston’s at-
torney. told R&R, “Steve plans to
start at Infinity Broadcasting's
WXRK on the first of November
pursuant to the terms of his contract.
The action pending is being vigor-

PusLISHER/CEQ: Erica Farber
Chier Financiae Orricer: Bill Ferrari
SeNIOR VP/RESEARCH & DevELOPMENT: Dan Cole

ENTORIAL

Managing EDITOR: Ron Rodrigues
Executive EDIToR: Gail Mitcheli
Senior Epimor: Don Waller
DiRecTOR/CHARTS & FORMATS: Kevin McCabe
Music EoiTor: Steve Wonsiewicz
Format EDITORS: AC: Mike Kinosian
ATERNATVE: Sky Daniels CHR: Tony Novia
CouNTRY: Lon Helton NAC: Carol Archer
Rock: Cyndee Maxwell Urean: Walt Love
DIRECTOR OF RESEARCH SeRvICES: Hurricane Heeran
AssociaTe EniTors: Jeff Axeirod, Julie Gidlow,
Adam Jacobson, Corey Levitan, Margo Ravel
AssISTANT CHART DirecToR: Anthony Acampora
AsSISTANT EDiToRS: Lynn Beaudoin,
Paul Coibert, Frank Correia,
Lanetta Kimmons, Jay Levy, Tanya O’Quinn

INFORMATION SERVICES

SaLEs & MarkeTinG DIRECTOR: Jeff Gelb
Manager: Jill Bauhs
CUSTOMER SERVICE REPRESENTATIVES:
Marko Kiric, Linda Gratigny
DistrisuTion Manager: John Ernenputsch

DATA PROCESSING

DP/CommunICATIONS DIRECTOR: Mike Onufer
Computer Services: Mary Lou Downing,
Dan Holcombe, Saeid Irvani, Cecil Phillips,
Marjon Shabanpour, Kenton Young

CIRCULATION

CircuLATION MANAGER: Paige Beaver
Circutation COORDINATORS: Kelley Schieffelin,
Jim Hanson

ELECTRONIC PUSLICATIONS

Hotrax PropucTION: Jeff Steiman
Designer: Carl Harmon

PRQDUCTION

Propuction DIRECTOR: Kent Thomas
PropucTion Manager: Roger Zumwalt
Design DirecToR: Gary van der Steur
AssoctaTe ART DiRecTOR: Marilyn Frandsen
Designer: Tim Kummerow
GRaPHICS: Lucie Morris, Derek Cornett,
Renu Ahjuwalia

ADMINIS TRATION

LegaL CounseL: Lise Deary
Orrice ManAGER: Jacqueline Lennon
Accounting ManageR: Tony Munoz
ACCOUNTING: Maria Abuiysa, Nalini Khan,
Magda Lizardo
RecepTion: Juanita Newton, Karen Mumaw
Ma Services: Rob Sparago, Tim Walters

BUREAUS

WastmNGTON, DC: 202:783:3822, FAX: 2027830260
Bureau CHier: Jeffrey Yorke
AssocIATE Epitor: Heather Van Slooten
LegaL CounseL: Jason Shrinsky

NASHVILLE: 61524498822, FAX: 61542486655
Bureau CHIEF: Lon Helton
AssociTe EiTor: Calvin Gilbert
Orrice Manacer: Ashley Selby

ADVERTISING

Los ANGELES: 310055304330, FAX: 310920348450
VICE PRESIDENT/ADVERTISING: Michael Atkinson
SALES ManaGER: Henry Mowry
ADVERTISING COORDINATOR: Nancy Hoff
SaiES REPRESENTATIVES: Missy Haffley, Kristy Reeves
SALES AssISTANT: Julie Sanders
ADMINISTRATIVE ASSISTANT: Ted Kozlowski
MARKETPLACE SALES: Matt Parvis
OppORTUNITIES SALES: Dawn Garrett
WASHINGTON: 2022783+3826. FAX: 202+783°0260
VICE PRESIDENT/ SaLes: Barry O’Brien
SALES RePRESENTATIVE: Lauren Belcher
ADMINISTRATIVE ASSISTANT: Shannon Weiner

NASHVILLE: 6159244+8822, FAX: 615°248%6655
DiReCTOR/SALES: Jennifer Scruggs

A Perry Corp. Company

ously defended, and in light of the
leaks, we will amend the answer we
file on behalf of Steve to include a
defamation of character suit.”
Greene also alleges that Chancel-
lor obtained the e-mail illegally.

Greene continued. "Z100 and
Chancellor Broadcasting have at-
tempted to litigate this case in court,
and now they want to litigate it in
the news media because they know
they can’t win. We unequivocally
state that Steve has done nothing on
behalf of WXRK. has performed no
services on the part of Infinity Broad-
casting and WXRK, and will contin-
ue to do nothing until November I,
1996. at which time he will start his
[new] job.”

E-Mail

Continued from Page 1

mail messages that he contacted
[promoter] Delsener Slater and
Sam Milkman [who was em-
ployed at the time by K-Rock] to
pitch K-Rock’s sponsorship of the
Jones Beach concerts while still
emplioyed by the plaintiff,” said
Shamrock attorney Alan J. Karch-
er in his filing.

The suit claims that Kingston
said he "advised '‘RADIOLIZ’ by
e-mail not to give Z100 the MTV
affiliation because WXRK was in-
terested in it.”

The filing notes that “the defen-
dant also admits that he has been

Taylor
Continued from Page 3
forward to KHIH climbing even
higher.”
Taylor has spent her 18-year ca-

reer working in Colorado radio as an
air talent at such facilities as KBCO/
Denver, KGNU/Boulder, Jones
Satellite Network, and KDKO-
AM/Denver.

NABOB

Continued from Page 6

cast management conference in
Washington, DC, Herman also said
the advertising campaign would be
conducted by black ad agencies and
carried on stations with large black
audiences. One WBLS-FM/New
York staffer commented that it was
important for the decision-makers to
understand “the difference between
Black stations and black-owned sta-
tions.”

Herman gracefully noted the dis-
tinction. She said that her party was

also taking steps to increase fund-
ing for blacks enrolled in commu-
nications programs in the nation’s
colleges and universities.

The four-day conference includ-
ed such programs as “Talk Radio:
What Is the Controversy in Black
Talk?”; “Black Radio, R&B, and Rap
Music: If the Message Is in the Mu-
sic, Are We in Trouble?”’; *“Preven-
tion and Handling of Employment
Disputes in the 90s”; and *‘Promo-
tions and Value-Added Marketing —
How to Score a ‘Win-Win’ for Your
Station and Its Advertisers.”

Changes
Continued from Page 18

lysts for NFL and college football
pre-game commentary. respective-
ly ... Bryan O’Neal has become
Production Dir. at the Religious-ori-
ented K-LOVE Network ... The
syndicated “Judy Jarvis Show”
has added WBSM-AM/New Bed-
ford, MA; WINE-AM/Danbury,
CT; and WFAS-AM/White Plains,
NY as affiliates.

Industry: Roger Greenaway has
been named Sr. VP/International at
ASCAP ... Linda Klosterman has
become VP/Marketing for Word
Distribution ... Steve Baker is the
new Video Marketing Asst. for

AristoMedia ... Matt Woodard and
Lara Mansell have joined Coun-
try Club Enterprises as Exec. Asst.
and Project Coordinator. respec-
tively ... Trevor Gale has joined
SESAC as Dir./Urban & R&B Mu-
sic for the company’s Writer/Pub-
lisher Relations department and
will serve in its NY office ... Pam-
ela Marcy has joined IMAGE
Management as Associate Manag-
er ... Ed Maxin has become a Min-
neapolis-based Midwest Sales
Manager, Michael Cornetteis now
a Miami-based SE Sales Manager,
and Mark Heyert is now a NY-
based NE Sales Manager at Navar-
re Corporation. All three will report
to VP/Sales Vyto Lazauskas ...
Carla Mercer-Katz has been
named Sr. AE/Music at the Lee
Solters Company.

Grin & Tonic

Members of Polydor’s Tonic, holding steady at No. 3 on the R&R Active
Rock Chart, pose with those who made it happen. Pictured (I-r) are A&M
Dir/Rock Promotion Mike Rittberg, Tonic’s Emerson Hart and Jeff Russo,
and A&M VP/Promotion J.B. Brenner.

————d oo oo oy diobhict o, oo

receiving his biweekly salary pay-
ments under the non-competition
clause and stated that he was ‘now
working for the biggest broadcast
company in America.””

False Security

E-mail might be user-friendly on
the front end. but the potential for
payback is frightening. Users drop
their guard. lulled into a false sense
of secure communication. It’s the
keyboard equivalent of wagging
tongues or loose lips. Particularly
in the workplace, e-mailers need to
remember to keep their messages
brief and to the point and limit their
words to only business matters.

And in this case. how did the
plaintiff get the e-mails?

Sources close to the case have
told R&R that Kingston suspects
a 7100 staffer “broke into” his
computer after he left the station
and made copies of his communi-
ques. However, it could not be de-
termined how Shamrock obtained
Kingston’s e-mails.

“Normally in the workplace, em-
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ployers make it known that e-mail
is not to be used for personal busi-
ness,” said Irv Gastfreund, a com-
munications attorney with the
Washington, DC firm Kaye, Scho-
ler, Fierman, Hays & Handler
LLP. “They’ve claimedthe right to
monitor e-mails. and the courts
generally have been sympathetic to
those claims.™

Simply put, said Gastfreund.
“You don’t have a right to use em-
ployers equipment and then claim
a right to privacy.”

Although Congress has jaw-
boned about potentially obscene or
dangerous material on the Internet,
e-mail content is not regulated by
a federal agency, and an FCC
spokeswoman made it clear her
agency has no interest in getting
into that arena. After hearing an
outline of the Shamrock suit, a
spokesman with the College Park,
MD-based Internet provider Na-
tional Multimedia Assn. of Amer-
ica said, "It sounds like a case of a
company protecting corporate as-
sets. Period.”
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Continued from Page 6

Operating In The Dark

he FCC soon wiil hold hearings concerning another batch of dark sta-

. BUSINESS BRIEFS

tions. Under new rules, if a station is off the air for a year, the licensee
essentially is given the option of being relieved of its licensee duties or
attending a hearing to explain why the station is dark and how scon it can
get back on the air — which could result in a fine. The stations slated for
hearings include KRKE-AM/Aspen, CO; WLVC-AM/Fort Kent, ME;
WMTD-AM/Hinton, WV; and WSJR-AM/Madawaska, ME.

Jacor Closes In Lexington

acor Communications has ctosed its purchase of Trumper
Communications’ WLAP-AM, WMXL-FM & WWYC-FM/Lexing-
ton, KY. The purchase price was $14 mittion.

Compiled from reports by the Associated Press, Dow Jones News
Service, Reuters, United Press International, and R&R staff writers.

TRANSACTIONS

Continued from Page 13

BUYER: MCL/MCM Inc., headed by
Ronald Davenport. It is affiliated with
Sheridan Broadcasting Corp., which
owns four other stations.

SELLER: Fletcher Communications
Inc., headed by David Fletcher. Phone:
(810) 750-1110

FREQUENCY: 1290 kHz

POWER: 5kw day/41 watts night
FORMAT: Nostalgia

BROKER: Bruce Houston of Black-
burn & Co. Inc.
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KBRC-AM/Mount Vernon
PRICE: $340,000

TERMS: Cash

BUYER: Jim and Ann Keane. They
also own KAPS-AM/Mount Vernon.
Phone: (360) 424-7676

SELLER: M.C. Radio Inc., headed by
Elisabeth Clapp Williams. Phone:
(206) 628-3121

FREQUENCY: 1430 kHz

POWER: 5kw day/1000 watts night
FORMAT: AC
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WATK-AM & WRLO-FM/
Antigo

PRICE: $1,467,000

TERMS: Asset sale for cash and a
promissory note

BUYER: Marathon Media. it owns or
operates three other stations.
SELLER: AdMark Communications
Inc., headed by Robert McCormick
FREQUENCY: 900 kHz; 105.3 MHz
POWER: 2.5kw day/196 watts night;
100kw

FORMAT: Nostalgia; AC

BROKER: W. Donald Roberts Jr. of
Kozacko Media Services

KBBS-AMIBuffan

PRICE: $105,000

TERMS: Asset sale for cash

BUYER: Communication Systems Ili,
headed by President Albert Wildeman.
It also owns KLGT-FM/Buffalo. Phone:
(307)684-5126

SELLER: KBBS Inc., owned by
Jeanette Maxwell. Phone: (307) 684-
7070

FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Full Service
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he Globe speculates Tupac

Shakur's killers were hired be-
cause the rapper boasted of sleep-
ing with 22-year-old singer Faith
Evans, wife of East Coast rap im-
presario Notorious B.1.G. Unchar-
acteristically cautious for a tabloid,
the report repeatedly mentions that
B.I.G. denies any involvement.

“Most likely they were aiming for
Suge [Knight] and missed their
mark. He’s got a lot of enemies” —
Entertainment Weekly quotes a
source.

“Take the high road and your
record never sees the light of day.
Take the low road and you sell a
million copies” — former Public
Enemy vocalist Chuck D decries
gangsta rap's marketing dynamic
following the tragedy (Newsweek).

“The mentality there is you have
to be mad at somebody in order to
feel good, even to be able to make
a record” — in a pre-Tupac cover
interview, Death Row Records co-
founder Dr. Dre foretells serious
trouble at his former label (Vibe).

Shakur's killers may face the iron
fist of Mike Tyson if the rapper’s
buddy finds them before police. A
source tells the Star that Tyson
“knows no one is going to talk with
cops, but he knows there are other
ways to find out.”

Kenny Rogers Dying?

Kenny Rogers is suffering from
an incurable kiiler disease, accord-
ing to the National Enquirer and
Globe. The Enquirer reports the
Gambler may have contracted hep-
atitis C from one of the many ladies
decorating his life and that Kenny
Rogers has been divorced four
times, has had a string of affairs, and
was linked to several sex scandals.

“t was told about two years ago |
had hepatitis C and informed | had
nothing to worry about. t have not
had a single side effect and my liv-
er is perfect” — Rogers addresses
concerned Globe readers.

There Goes My Girl

Tom Petty faces divorce pro-
ceedings from his wife of 22 years,
Jane. The two had been living
apart since last January ... Also
outsville are Vanessa Williams
and hubby/former manager Ra-
mon Hervey ... And Michael Jack-
son’'s ex, Lisa Marie Presley, will
remarry first hubby Danny Keough
by year’s end (Star).

“I don’t know what it is about
me, but | think | was born to go
through terrible things and then
survive them” — Natalie Cole
ponders her life and impending
divorce from music producer An-
dre Fischer (In Style).

New Yorkreports the honeymoon
may be over between Motown and
its wunderkind President, Andre
Harrell. Repeating rumors that
PolyGram President Alain Levy

 SCENE
All The News That’s Fit Tupac

wants mega-producer Quincy
Jones to replace Harrell, the report
quotes a “well-placed source” as
saying, “Levy regrets ever hiring
this kid.”

Sex, Spies & Videotape

“We keep our video in an under-
ground safe where no one else can
get it” — Heather Locklear, who
admits making X-rated tapes with
hubby Richie Sambora, vows not
to make the same mistake as her
ex, Tommy Lee (Star).

Paula Abdul had fiance Brad
Beckerman removed from the
set of her new TV movie. Seems
Beckerman exploded following a
steamy scene betweenAbdul and
costar Adrian Pasdar (National
Enquirer).

“I haven't had a drink or drug in
10 years, and I'm really fucking
proud of it" — straight-as-an-Aero-
smith Steven Tyler to Rolling
Stone a month after manager Tim
Collins told the same 'zine his
former client was “using again,” an
accusation he based on nothing
more than “looking into his eyes.”

Love Me (Legal) Tender

“Having money makes the point-
less pursuit of happiness easier” —
six-miltion-dollar-a-year man Don
Imus in New York's annual “Sala-
ry Survey” issue. Also surveyed:
Rush Limbaugh ($25 million a
year), Howard Stern ($7 million),
and Time Warner Chairman/CEO
Gerald Levin ($5 million).

Baby Talk

The Globe details some sur-
prising changes pregnancy has
made in Madonna’s life. The
confirmed health-food freak has
given in to late-night 7-11 raids,
banned visits from gay friends,
and moved from her castle in the
Hollywood Hills to a more baby-
friendly home in Los Feliz, CA.
There are some things an im-
pending bundle can’t change,
however: Madonna stili adheres
to a workout regimen that wor-
ries her doctors.

Also from the Globe, Bobby
Brown is confident that baby
number two is on the way for
he and wife Whitney Houston.
Insiders say the impetus was
an ultimatum laid down by
Houston in an attempt to save
their marriage.

Celine Dion was rushed to
the hospital following a San
Francisco concert last month,
fearing her stomach pains re-
sulted from a miscarriage. The
singer, who has been trying to
conceive with hubby Rene An-
gelil, was merely suffering from
acid stomach and exhaustion.
Nevertheless, she postponed a
European tour for two months
(Star).

"MUSIC & MOVIES

CURRENT

* BULLETPROOF (MCA)

Singles: Champagne/Sait-N-Pepa
Where I'm From/Passion

How Could You/K-Ci & Jojo
Other Featured Artists: Nonchalant, Delinquent Habits

* TIN CUP (Epic Soundtrax)

Featured Artists: Chris Isaak, Patty Loveless, Shawn Colvin

* SHE’S THE ONE (Warner Bros.)

Single: Walis/Tom Petty & The Heartbreakers
* THE CROW: CITY OF ANGELS (Hollywood)

Singles: Jurassitol/Filter

I'm Your Boogie Man/White Zombie (Hollywood/Geffen)
Other Featured Artists: Bush, Hole, PJ Harvey

* PHENOMENON (Reprise)

Singles: Change The World/Eric Clapton
Crazy Love/Aaron Neville
Other Featured Artists. Jewel, Peter Gabriel
e ESCAPE FROM L.A. (Lava/Atlantic)
Single: Blame/Gravity Kills (Lava/Atlantic/TVT)
Other Featured Artists. Stabbing Westward, Butthole Surfers, CIV

« KINGPIN (A&M)

Single: But Anyway/Blues Traveler

Other Featured Artists: Goldfinger,

* EDDIE (Island/Hollywood)
Single: Teli Me/Dru Hill

Freedy Johnston

Other Featured Artists: J'son, Jodeci, House Of Pain

* THE CABLE GUY (Work)

Single: Standing Outside .../Primitive Radio Gods (Ergo/Columbia)
Other Featured Artists: Cypress Hill, Porno For Pyros, Silverchair

COMING

* THE FIRST WIVES CLUB

Single: Over And Over/Puff Johnson (\Work)

« SET IT OFF (EastWest/EEG)

Singles: Missing You/Brandy/Tamia/Knight/Khan
Days Of Our Livez/Bone Thugs-N-Harmony

Other Featured Artists: En Vogue,

Queen Latifah, Seal

* HIGH SCHOOL HIGH (Big Beat/Atlantic)
Singles: | Got Somebody Else/Changing Faces

Wu-Wear: The Garment ..

/RZ f/Method Man ...

Other Featured Artists: Braxtons, D’Angelo, De La Soul

CYBERSPACE

Hot new music-related World
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

’Net Chats

Tom Petty, Monday (9/23) at
9:30pm ET/6:30pm PT, Ameri-
ca Online (keyword: WARNER).

Vernon Reid, Tuesday (9/
24) at 7:30pm ET/4:30pm PT,
Prodigy (jump: CHAT).

Randy Travis, Thursday (9/
26) at 10pm ET/7pm PT, Amer-
ica Online (keyword: LIVE).

On The Web

Log on to LiveConcerts.com
(httpz//ivww.LiveConcerts.com)
for a live Squeeze show Sat-
urday night (9/21) at 10pm ET/
7pm PT. Go back Wednesday
night for saxman Joshua Red-
man, at 10:30pm ET/7:30pm
PT and 1:30am ET/10:30pm
PT. A live chat precedes the
first performance at 8:30pm
ET/5:30pm PT.

L.A. Live (http://
www.lalive.com) cybercasts
concerts this week from Face
To Face (Monday) and Manic
Street Preachers with Penny
Dreadfuls (Thursday); check
the site for more details.

Ziggy Marley chats at Mi-
crosoft's Mungo Park web site
(http://mungopark.msn.com)
Wednesday (9/25) at 9pm ET/
6pm PT.

i
H

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MUSIC DATEBOOK

- MONDAY, SEPTEMB'ER_30

1961/Boh Dylan signs with Columbia.

1988/John Lennon is posthumously
awarded a star on the Hollywood
Walk Of Fame.

Born: Johnny Mathis 1935, Patrice
Rushen 1954, Basia 1956

TUESDAY, OCTOBER 1

1967/Pink Floyd arrive in New York for
their first U.S. tour.

Curtis Mayfield — first Impression.

1970/Curtis Mayfield leaves the Im-
pressions to form Curtom
Records and start a solo career.

1989 Tom Petty makes a guest appear-
ance as himself on “It's Garry
Shandling’s Show.”

.1990/Jazz great Nancy Wilson is

awarded a star on the Hollywood
Walk Of Fame.
Born: The late Donny Hathaway 1945

Wi americanradiohistory com

WEDNESDAY, OCTOBER 2

1976/John Belushi does his Joe Cock-
er impression on “Saturday
Night Live” — with Cocker per-
forming just a few feet away.

1986/The Everly Brothers are award-

ed a star on the Hollywood Walk
Of Fame.
Also ... Billy & The Beaters’ “At
This Moment” is played on “Fam-
ity Ties.” NBC-TV’s phones are
flooded with questions about the
song the next day.

1994/John Mellencamp, 42, confirms
he recently had a mild heart at-
tack, caused by an 80-cigarettes-
per-day habit and a cholesterol
level of 300.

Born: Don McLean 1945, Mike Ruth-
erford (Genesis, Mike & Me-
chanics) 1950, Sting 1951,
Freddie Jackson 1956

THURSDAY, OCTOBER 3

| 1980/Stevie Wonder announces he’ll
launch a campaign to make Mar-
tin Luther King Jr.’s birthday a
national holiday.

1990/A Forida record store owner is
found guilty of distributing ob-
scene material — seiling 2 Live
Crew’s “As Nasty As They Wan-
na Be" LP.

| Born: The late Eddie Cochran 1938,
| Chubby Checker 1941, Lindsey

Buckingham 1947, Ronnie
Laws 1950, the late Stevie Ray
Vaughan 1954, Tommy Lee
(Motley Crue) 1962

FRIDAY, OCTOBER 4.

1970/Janis Joplin dies of a heroin
overdose.

1995/Alanis Morissette simultaneous-
ly graces the covers of Rolling
Stone and Spin magazines.

Born: Helen Reddy 1942, Chris Lowe
(Pet Shop Boys) 1959

SATURDAY, OCTOBER 5

1962/The Beatles’ first singie, “Love
Me Do,” is released in the UK.
1990/Quincy Jones’s film biography
i (“Listen Up — The Lives of Quin-
cy Jones”) opens nationally.
1992/Former Temptations member Ed-
| die Kendricks, 52, dies of lung
cancer.
| Born:Steve MWiller 1943, Brian
[ Johnson (AC/DC) 1949, Bob
Geldof 1954

| SUNDAY, OCTOBER 6
|

1969/George Harrison gets his first
Beatles A-side with the release
of “Something.”
1976/Rick Dees receives a gold record
for “Disco Duck.”
| Born: Kevin Cronin (REO Speedwag-
on) 1951
— Paul Colbert
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WMUSIC
59.4 million households
Patti Galluzzi,
VP/Music Programming

MUSIC FRST
50.8 miffion households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

| ADDS ]

|ADDS

SHERYL CROW If It Makes You Happy (A&M)
MARILYN MANSON The Beautiful People (Nothing/Interscope)
NEW EDITION I'm Still in Love With You (MCA)

112 Only You (Bad Boy/Arista)

AZ YET Last Night (LaFace/Arista)

CHINO XL Kreep (American)

SCREAMING TREES Sworn And Broken (£pic)
WEEZER E| Scorcho (DGC/Geffen)

| HEAVY |

SHERYL CROW If It Makes You Happy (A&M)

FILTER Jurassitol { Holfywood)

FUGEES Ready Or Not (Ruffhouse/Columbia)

L.L. COOL J Loungin (Def Jam/RAL/Mercury}

JOHN MELLENCAMP Key West Intermezzo ... (Mercury)
METALLICA Hero Of The Day (Elektra/EEG)

NAS If | Ruled The World (Columbia)

RAGE AGAINST THE MACHINE Peopie Of The Sun { £pic)
R.E.M. E-Bow The Letter (Warner Bros.}
SALT-N-PEPA Champagne (MCA)

SOUNDGARDEN Burden In My Hand (A&M)

SUBLIME What | Got (Gasoline Alley/MCA)

311 Down (Capricorn/Mercury)

WALLFLOWERS 6th Avenue Heartache (/nterscope)

| JAM OF THE WEEK |

BLACKSTREET 1/OR. DRE No Diggity (/nterscope)

|STRESS |

ALICE IN CHAINS Qver Now (Columbia)

BONE THUGS-N-HARMONY Days Of Our Livez (EastiWestEEG)
TON! BRAXTON Un-Break My Heart {LaFace/Arista)
CAKE The Distance (Capricorn/Mercury)
CRANBERRIES Free To Decide (/sland)

EELS Novocaine For The Soul (DreamWorks/Geffen)
GEGGY TAH Whoever You Are (Luaka Bop/WE)

GROUP THERAPY East Coast West .. (Aftermath Ent Arterscope)
MARILYN MANSON The Beautiful {/nterscope)

MAXWELL Ascension (Don't Ever Wonder) (Columbia)
ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)
NEW EDITION I'm Still In Love With You (MCA)
REPUBLICA Ready To Go (RCA)

SOCIAL DISTORTION | Was Wrong (550 Music)

KEITH SWEAT Twisted (Elektra/EEG)

| ACTIVE

AALIYAH If Your Girl Only Knew (BlackGround/Atiantic)
TOR! AMOS Hey Jupiter (Atlantic)

AZ YET Last Night (LaFace/Arista)

BETTER THAN EZRA King Of New Orteans (Swel/Elektra/EEG)
TRACY BONHAM The One {/sland)

CHINO XL Kreep (American)

JOHNNY GILL Let's Make The Mood Right {Motown)
MINT CONDITION What Kind Of Man... ( Perspective/A&M)
KEB'MO’ More Than One Way Home { Okeh/Epic)
ME'SHELL NDEGEQCELLO Who Is He ... (Maverick/Reprise)
RuPAUL Srapshot (Rhino)

BRIAN SETZER ORCHESTRA Rumble In Brighton (interscape)
SUZANNE VEGA No Cheap Thrill (A& M)

| XL

ERIC CLAPTON Change The World (Reprise)

CELINE DION It's All Coming Back To Me Now (550 Music)
JEWEL Who Will Save Your Soul (Atlantic)

JOHN MELLENCAMP Key West Intermezzo ... (Mercury)
ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)

| LARGE

BRYAN ADAMS Let's Make A Night To Remember (A&M)
TON! BRAXTDN Un-Break My Heart (LaFace/Arista)
TRACY CHAPMAN Give Me One Reason (Elektra/EEG)
CRANBERRIES Free To Decide (/s/and)

SHERYL CROW If It Makes You Happy (A&M)
MELISSA ETHERIDGE Nowhere To Go (/sland)

DONNA LEW!S | Love You Always Forever (Atlantic)
PRIMITIVE RADIO GODS Standing Outside A ... (Erga/Columbia)
WALLFLOWERS 6th Avenue Heartache {/nterscope)

| MEDIUM

MERRIL BAINBRIDGE Mouth (Universal)
DISHWALLA Counting Blue Cars (A&M)

GLORIA ESTEFAN You'll Be Mine (Epic)

GARBAGE Stupid Girl (Almo Sounds/Geffen)

ELTON JOHN You Make History (Young Again) (MCA)
AMANDA MARSHALL Birmingham (Epic)

MAXWELL Ascension ... (Columbia)

TINA TURNER Missing You (Virgin)

| CUSTOM i

FIONA APPLE Shadowboxer (Work)

BLUES TRAVELER But Anyway (A&M)
BRANDY/TAMIA/KNIGHT/KHAN Missing You (EastiestEEG)
BRAXTONS So Many Ways (Atfantic)

BRIAN SETZER ORCHESTRA Rumbie In Brighton (interscope)
CHER One By One (Reprise)

DAVE MATTHEWS BAND So Much To Say (RCA)

FOR REAL Like | Do (Rowdy/Arista)

JOHNNY GILL Let's Make The Mood Right (Motown)
WHITNEY HOUSTON Why Does It Hurt So Bad (Arista)
ISLEY BROTHERS Floatin’ On Your Love { T-Neck//sland)
JEWEL You Were Meant For Me (Atlantic)

PUFF JOHNSON Over And Over (Work)

KEB’MO’ More Than One Way Home (OkefvEpic)

R. KELLY | Can't Sleep Baby (If 1) {Jive}

KENNY LATTIMDRE Never Too Busy (Columbia)
ELEANOR MCEVOY Precious Little (Columbia)

MINT CONDITION What Kind Of Man... (Perspective/A&M)
ME'SHELL NDEGEOCELLO Who Is He .. (Maverick/Reprise)
OASIS Don't Look Back In Anger (Epic)

R.E.M. E-Bow The Letter (Warner Bros.}

RuPAUL Snapshot (Rhino)

DUNCAN SHEIK Barely Breathing (Atfantic)

SWV Use Your Heart (RCA)

3T Why (MJUJ/550 Music/Epic)

SUZANNE VEGA No Cheap Thrilt (A&M)

Video airplay from September 23-29.

reevision

TOP TEN SHOWS
SEPTEMBER 9-15

Total Audience
(95.9 million households)

1 Monday Night Football
(Eagles vs. Packers)
2 Seinfeld
3 3rd Rock From The Sun
(Thursday)
4 60 Minutes
. 5 1996 Miss America Pageant
' (tie) Touched By An Angel
(Sunday)
7 Movie (Sunday)
(“Undue Influence,” Part 1)
8 Friends
9 Dateline NBC (Tuesday)
10 Home Improvement
(tie) The Single Guy

~

Adults 18-34

Seinfeld
3rd Rock From The Sun
(Thursday)
The Single Guy
Friends
Beverly Hills, 90210
ER
(tie) Melrose Place

8 Monday Night Football

(Eagles vs. Packers)

9 Home Improvement

10 Party Of Five

DhdhL A =

Source: Nielsen Media Research

Coning MexT WEek

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
Ject to change.

Friday, 9/20

¢ Lari White, “Prime Time
. Country” (TNN, 9pm ET/6pm
©OPTY.
* Pearl Jam, “Late Show
With David Letterman.”

Saturday, 9/21

* Tone Loc provides voice-
overs and produces “C-Bear
And Jamal,” a new cartoon de-
buting on Fox (8am).

o A Sty

* “Gloria Estefan: The Evo-
lution Tour” — a two-and-an-
half-hour concert special from
the Miami Arena — airs live on
HBO (10pm).

Monday, 9/23

« Clint Black, “The Tonight
Show With Jay Leno.”

e Donna Lewis, “David Let-
terman.”

Tuesday, 9/24

* Trisha Yearwood, “David
Letterman.”

* Republica, “Late Night
With Conan O'Brien.”

Wednesday, 9/25

« “Ralph Emery On The Rec-
ord With Waylon Jennings” —
an hourlong interview special —
airs on TNN (8pm ET/5pm PT).

* Trace Adkins, Billy Dean,
and Emilio, “Prime Time Coun-
try.”

«John Cale, “Jay Leno.”

¢ Vince Gill, “David Letter-
man.”

Thursday, 9/26

 Natalie Cole, “Jay Leno.”

H
H

GHOST TOWN DJ'S My Boo (So So Def/Columbi
DONNA LEWIS | Love You Always Forever (Atiantic)
ME'SHELL NOEGEOCELLOWho Is He .. (Maverick/Repnise)
NO MERCY Where Do You Go (Arista)

112 Only You (Bad Boy/Arista)

OUTKAST Elevators (Laface/Arista)

POE Angry Johnny (Modern/Atlantic)
REFRESHMENTS Down Together (Mercury)
RZA{/METHOD MAN ... Wu-Wear ... (8ig Beat/Atlantic)
SEBAOOH Ocean (Sub Pop)

SWV Use Your Heart (RCA)

TOM PETTY & THE HEARTBREAKERS Walls ( Wamer Bros.)
WHITE ZOMBIE I'm Your Boogie Man (Hollywood/Geffen)

LON |

FYONA APPLE Shadowboxer (Work)

ASH Goldfinger (Reprise)

OEFTONES 7 Words {Maverick/W8)

FUN LOVIN’ CRIMINALS Scooby Snacks (EM/)
NIRVANA Aneurysm (DGC/Geffen)

IGGY POP Lust For Life (Capitol)
SCHLEPROCK Suburbia (Warner Bros.)
SCREAMING TREES Sworn And Broken (£pic)
WEEZER EI Scorcho (DGC/Geffen)

Video airplay from September 23-29.

36 miffion households
?r‘- ‘ Lydia Cole,
72N TR vP/Music Programming
| Video Soul Top 10 |

NEW EDITION Hit Me Off (MCA)

D’ANGELO Me And Those Oreamin’ Eyes Of Mine (EM)
NAS If | Ruled The World (Columbia)

GINA THOMPSON The Things That You Do (Mercury)
MAXWELL Ascension ... (Columbia)
BRANDY/TAMIAKNIGHT/XHAN Missing You (EastiWestEEG)
BLACKSTREET No Diggity (/nterscope)

AALIYAH If Your Girl Only Knew (BiackGround/Atiantic)
112 Only You (Bad Boy/Arista)

KEITH SWEAT Twisted (Elektra/EEG)

Information for week ending September 20.

| RapCityTop10 |

WESTSIOE CONNECTION Bow Down (Lench Mob/Prionity)
GROUP THERAPY East Coast West Coast .. (Interscope)
OUTKAST Elevators {LaFace/Arista)

DO OR OIE Po Pimp (Rap-A-Lot/Noo Trybe)

LOST BOYZ Music Makes Me High (Universal)

E-40 Rappers' Ball (Sic Wid itiJive)

BONE THUGS ... Days Of Our Livez (FastWest/EEG)
CYPRESS HILL Boom Biddy Bye Bye (Columbia)
HELTAH SKELTAH Therapy (Priority)

NAS I | Ruled The World (Columbia)

Information for week ending September 20.

T H E
21 million households
Les Garland,
Exec. VP/Programming

MUSIC FELEVISION
YOU CONTROL.

| National Top 20

ALFONZO HUNTER Just The Way (EM))

DO OR OIE Do You Wanna Ride (Rap-A-Lot/Noa Trybe)
RZA {/METHOD MAN ... Wu-Wear (Big Beat/Atlantic)
NO MERCY Where Do You Go (Arista}
BLACKSTREET No Diggity (/nterscope)

CRUCIAL CONFLICT Ride The Rodeo (Universal)
JASON WEAVER Stay With Me (Motown)

GROUP THERAPY East Coast West Coast (/nterscope)
AZ YET Last Night (Laface/Arista)

3T Why (/550 Music/Epic)

0'ANGELO Me And Those Dreamin’ Eyes Of Mine (FM)
SWV Use Your Heart (MCA)

CHANGING FACES | Got Somebady Else (Atiantic)
GHOST TOWN 0J'S My Boo (So So Def/Columbiaj
R. KELLY | Can't Sleep Baby (I 1) {Jive)

FOR REAL Like | Do { Rowdy/Arista}

DRU DOWN Can You Feet Me (Relativity)

SHADES Tell Me (I'lt Be Around) (Motown)

E-40 Rappers Ball (Sick Wid it/ive)

KEITH SWEAT Twisted (Elektra/EEG)

Most requested for week ending September 13.

PRILSIAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 JIMMY BUFFETT $1010.6

2 GARTH BROOKS $836.0

3 NEIL DIAMOND $799.3

4 “LOLLAPALOOZA '96" $796.6

5 KISS $760.8

6 H.0.R.D.E. FESTIVAL” $473.3

7 HOOTIE & THE BLOWFISH $423.1

8 GLORIA ESTEFAN $407.0

9 STING $394.4

10 ALANIS MORISSETTE $385.6
11 DAVE MATTHEWS BAND $376.6
12 REBA MCENTIRE $342.8
13 STEELY DAN $331.7
14 JAMES TAYLOR $315.7
15 “FURTHER FESTIVAL" $286.0

Among this week’s new tours:

A TRIBE CALLED QUEST
HARRY CONNICK JR.
MELISSA ETHERIDGE

“G3”" — JOE SATRIANI, ERIC JOHNSON,
STEVE VAl
MEAT BEAT MANIFESTO
PANSY DIVISION
PSYCHOTICA
JUNIOR WELLS
The CONCERT PULSE is courtesy of Pollstar, a

publication of Promoters’ On-Line Listings, (800)
344-7383; Calitornia (209) 271-7900.

WEEKEND BOX OFFICE
SEPTEMBER 13-15

1 Maximum Risk $5.61
(Columbia)*

2 Fly Away Home $4.70
(Columbia)*

3 Bulletproof $4.10
(Universal)
4 Tin Cup (WB) $3.32

5 The Rich Man’s $3.13
Wife (Buena Vista)*

6 First Kid $3.11
(Buena Vista)

7 A Time To Kill $2.83
(WB)

8 The Spitfire Grill $2.43
(Columbia)
9 Independence Day $2.06
(Fox)
10 Jack (Buena Vista)  $2.00

All figures in milliorss
* First week in release
Source: Ententainment Diata Inc.

COMING ATTRACTIONS:
This week’s openersinclude “The
First Wives Club,” starring Bette
Midler, Goldie Hawn, andDiane
Keaton. The fim’s Work sound-
track sports Puff Johnsom's cur-
rent single (“Over And Over”) as
well as Dionne Farris’s “Heart-
break Road,” Brownstone’s
“Game Of Love,” Dionne War-
wick's “Wives & Lovers,”M Peo-
ple’s remix of “Moving On Up,”
the Rascals’ “A Beautiful Mom-
ing,” Billy Porter's “Love is On
The Way,” and cover tunes by Di-
ana King (Janis Joplin's “Piece
Of My Heart”), Chantay Savage
(Gloria Gaynor's “| Will Survive”)
andMartha Wash (Elton John's
“I'm Still Standing”). Aietha
Franklin performs ‘“Think” and
teams with Eurythmics or “Sis-
ters Are Doin’ For Themseives,”
while the movie’s three stars
complete the LP with their rendi-
tion of Leslie Gore’s “You Don'’t
Own Me.”

Opening in limited release this
week is “Big Night,” starring Min-
nie Driver and Stanley Tucci.
The film’'s TVT soundtrack show-
cases Rosemary Clooney’s
“Mambo Haliano,” along with four
tunes by Louis Prima, three by
Claudio Villa, two by Mattec Sal-
vatore, and one by Keely Smith.

“Last Man Standing,” starring
Bruce Willis and Christopher
Walken, rounds out this week’s
openers. The fim’s Verve scund-
track features a score by Ry
Cooder.

NEW THIS WEEK

* MARK KNOPFLER: A
NIGHT IN LONDON
(PolyGram)

Filmed at the BBC Studios,
this live performance collection
spotlights cuts from Mark Knop-
fler’s latest album, “Golden
Heart,” as well as such Dire
Straits classics as “Brothers In
Arms,” “Sultans Of Swing,”
“Money For Nothing,” and more.
* OLIVER & COMPANY
(Walt Disney)

This animated feature film
showcases voiceovers and
songs by recording artists Billy
Joel, Joey Lawrence, Huey
Lewis, and Bette Midler.

_aanany amaricanradinhictanz.com.
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ARISTA
BUZZ TALK

ARISTA BUZZ TALK

“First, a big “thank you” for supporting our hit product. l

And there’s lots more on the way!

No Mercy - Now a Top 5 mainstream Top 40 hit as well ‘
as a Top 10 crossover smash that is heading higher. MTV
has added the song and before you know it, these '
handsome faces will be just as familiar as their music!
Audience is over 40 million and climbing!!

Robert Miles - Coming off a worldwide #1 song with
“Children,” Robert continues to gain momentum with
“One And One”. Already Top 3 callout at B96 and getting
major market support from WZPL, Y100, WZJM, WWKX,
KHOM, KTFM, and Z90. Another mainstream and
crossover smash in the making!

Qkumba Zoo - “The Child Inside” - The early
believers show the impact this song is having at radio -
WKTU, KYLD, WPRO, WWKX, KRBE, WFLZ, KKFR,
KHOM, WNVZ, WXXL. This will be a major hit thru the end
of the year. It has the tempo and unique sound that Top 40
can own thru the fall book. What are you waiting for?

For Real - These ladies have got what it takes! As you
look for contemporary music that will bring you adult
| listeners during the book, give a good listen to “Like | Do.”
| Already receiving major play at diverse stations like KBXX
(where the 25+ callout was terrific and the single debuted in
the Houston Soundscan at #36!) WKTI, KHOM, B95, and
WWCK. It’s also on VH1.

Toni Braxton - The feeling is that Toni has a “career”
song on her hands! Coming off the #1 hit “You’re Makin’
Me High,” “Unbreak My Heart” has an official airplay date |
of 9/23 at crossover and AC. The official airplay date at 1
mainstream Top 40 is 9/30. Already WPGC, KMEL, WJMN,
92Q, and WRQX have it in rotation. All 4 video stations
(MTV, VH1, BET, BOX) have embraced the outstanding

- video, so your listeners are already becoming familiar with
this Diane Warren song from a double platinum album. Get
| ready for the biggest concert tour of the winter starring Toni
| and Kenny G.
|

Speaking of Kenny G - His new album is called
“The Moment” and that is also the first single coming to
you for Top 40 airplay. The appeal of Kenny to your
| audience is really beyond words. The fact that he has the
| largest selling instrumental album of all time and the best
selling holiday album of all time speaks volumes! His last
three albums have sold 23 million copies in the U.S. alone!
| How many other artists being played on your station can |
make that claim? Kenny is the weapon you need to have on
your station to keep those 25-34 female demos throughout {
the fall book!
|
|

AZ YET - “Last Night” - Now Top 10 crossover and
climbing! At mainstream Top 40, KHOM has put this song into
rotation - and the response is so huge that Bill Thorman is now
playing it 75 times a week!!! This will get you instantaneous

phones - don’t wait!

Before the end of the year, you'll be able to treat your
listeners to more terrific Arista product. Get ready for new
releases from Tony Rich, Gary Bariow (lead singer of Take |
That), the retum of Lisa Stansfield (ask your fellow
programmers who attended the Arista Music meeting during |
the Monitor Convention about Lisa’s incredible new |
materiall), and, of course, the breathtaking new songs from
Whitney Houston’s new movie,“The Preacher’s Wife,”

| which will do tremendous box office business during the

| holiday season. |

* Music that is multi-format and mass appeal *
ARISTA

- (Advertisement)

B —

KABG/L.A. Shufﬂes Morning Lineup

ix-year KABC/L.A. morning co-host

and Southem California legend Roger

Barkley was let go from his duties at
the Talk station this week and will be replaced
by Peter Tilden, morning co-host at Cap
Cities/ABC co-owned KMPC. “Roger will be
missed by all of us at KABC, but the time has
come for a significant change in the direction of
the morning show,” remarked KABC Ops. Dir.
Dave Cooke. Read: The station is looking to
Tilden to attract younger demos. Meanwhile,
former Tilden co-host Tracy Miller will go solo
at KMPC until a new co-host is announced.
Barkley has been on the air almost
continuously in L.A. since 1961, when he
teamed with Al Lohman for 25 years.

Across town KBIG morning co-host Bill
Wright has exited, leaving Sylvia Aimerito as
sole morning host.

By the time you read this, expect a major
station deal about to come down in Miami.

Rumors

¢ |s Clear Channel NAC KLJZ/New Orleans go-
ing to flip to Alternative? Is this the new home for
former WLUM/Milwaukee PD Vince Richards?

* instead of taking over momings at WIOQ/Phiily,
as previously reported, is veteran programmer/mom-
ing driver Gary Bryan headed for the PD/moming
slot at crosstown sister WYXR?

*» Who are those mystery jocks who've been mak-
ing late night appearances on the jockiess KIBB/L.A.?

* Is it true that KKL.Q (Q106)/San Diego moming
drivers Jeff & Jer are so mad at that station that they
have not said “Q108” on the air in over two months?
Where will this highly sought-after moming team end
up after their three-year contract ends on April 26 of
next year?

* Will former WWST/Knoxville APD/MD/moming
man Ron Geronimo ultimately end up atJacor’s new
CHR/Rhythmic KHTS/San Diego in a similar posi-
tion? Has PD Todd Shannon already hired cross-
town XHTZ personality Angel for a yet-to-be-deter-
mined position?

* |s a contemporary music station in L.A. re-evalu-
ating its moming show and getting ready to shake
things up again?

* Now that Ed L.aComb has been named APD at
Cox’s new CHR WWHT/Syracuse, will they appoint
Alan Furst PD?

* Has former WQLH/Green Bay PD John Tho-
mas already rebounded as the next PD at WSNX/
Grand Rapids?

Ch-Ch-Ch Changes...

A number of stations have flipped formats
or adjusted their market positions in the past
week. Among them...

* WJZZ/Detroit changes calls to WCHB
(105.9 The Beat) and flips format from NAC to
Urban.

» Classic Rock WZGC/Atlanta evolves to
“Rock & Roll Classics,” with the addition of
such artists as America, Billy Joel, and Todd
Rundgren. PD Harve Alan tells ST that
WZGC is still Classic Rock but has expanded
its variety.

* CBS News/Talk KPIX-AM & FM/San
Francisco will shift to all-Talk in the coming
weeks, with Don Imus’s syndicated show
joining the lineup next week (9/23). Imus had
aired on KUFX/San Jose until last week. KPIX
also has slated current 'PIX hosts Dr. Nancy
Snyderman for 9am-noon, Dr. Laura
Schlessinger for noon-3pm, and Pat
Thurston for 6-9pm.

* KLOL/Houston has completed its
gradual evolution from Rock to a Classic-based
Rock presentation.

* NAC WJZE/Toledo flipped to Classic
Rock last Friday (9/13). No staff changes.

* Longtime Rocker WHCN/Hartford made
the move to Classic Rock last Wednesday
(9/11), billing itself as “Hartford’s Only Classic
Rock.”

* Active Rock WJST/Ft. Myers will change
to a satellite-fed Nostalgia format within the
next few days; the entire staff has been issued
walking papers.

Jacor To Stay Out
Of Dalton Deal

The Justice Department says it has
received assurances from Jacor
Communications that it would not finance
Tsunami Communications’ purchase of
Oldies WGGR-FM/Cincinnati. The feds had
been concerned that Jacor’s participation in the
proposed deal could adversely affect
competition in the Cincinnati market. The
Daiton Group is selling the station for $31
million to Tsunami.

Continued on Page 30
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You wouldn’t let an outside company schedule your music...
Why in the world would you let one do your call-out?

CALL-OUT MUSIC RESEARCH FOR THE NEXT MILLENNIUM
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DON'T LET GO [LOVE]

THE NEW SINGLE AND VIDEO |

FROM THE ORIGINAL SOUNDTRACK TC THE NEW LINE CINEMA MOTION PICTURE "SET IT OFF."

Going for

Adds 9/23! PRODUCED BY ORGANIZED NOIZE FOR ORGANIZED NOIZE PRODUCTIONS. INC.

SOUNDTRACK ALBUM IN STORES SEPTEMBER 24

SOUNDTRACK EXECUTIVE PROCUCER: SY'LVIA Rﬂﬂﬂi SOUNDTRACK CO-EXECUTIVE PRODUCERS: ORGANIZED NO!ZE AND MERLIN 808_13.

, Af) MFEATIRES NEW® Brandy. Tamia. Bladys nght & Chaka hhan Bone Thugs-»Nh
Harmony Urgamzed Noize featurmg Queen Latifah; En Vague Busta Rhymes Seal; Snrply Red: Bnudle Mﬂh
Blulight; Queen Latifah; Billy Lawrence featuring MC Lyt.e~ Ray] Da 5 Footaz and X l%n featunng H Squali

50 avaiabla on En Vegae's EaciWest Reco/ds Amerca 1597 relea
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BECK

WHERE IT'S AT

DO YOU KNOW
Where It's At,
CONNECT THE DOTS:

@ RHYTHM-CROSSOVER

PWR96/Miama - Kid Curry
KDON/Monterey - Michael Newman
KKSS/Albuquerque - Jacque James
and Jeff Andrews - Top 5 phones

KCAQ/Oxnard - Dan. Garite & Steve Perez

@ MAINSTREAM TOP 40

WAPE/Jacksonville-Cat Thomas & Tony Mann
WNKS/Charlotte - Brian Bridgeman
G105/Raleigh-Durham - Brian Burns & Kip

Taylor - Top 5 Phones

WLZEE/Madison - Dana Lundon
WKSS/Hartford - Jay Beau Jones
KQKQ/Omaha - Mike Steele & Jimi Jamm
KRVQ/Richmone - Lisa McKay & Billy Surf
WPST/Trenton-Michelle Stevens & Dave McKay

WABB/Mobile - Brett Dumler

WBHT-Kid Kelly, KSMB,Bobby Novosad, WVSR-Bill Shahan,
WQSL, WXIS-Todd Ambrose, KHTY-Damion Young, WSSX-
Calvin Hicks, WNOK-Jonathon Rush, WYCR-Davy Crockett,
WZST-Mike Gibson, WXXX-Ben Hamilton, WRHT-JT Bosch,
WIXX-Dan Stone.

@ MODERN AC

KFMB/San Diego - Tracy Johnson

@ MTV

BEST MALE VIDEO - MTV Video Awards
Heavy - 18 Spins

@ SOUNDSCAN
455,636 Record Buyers

(SoundScan Album TW: #29/29,813 units)
Produced by Beck Hansen/Dust Brothers
From the DGC Album ODELAY

19

DAVID GEFFEN COMPANY

BONG LOAD
Cstiion:
recards

i ——— s

Continued from Page 26

Three years ago, Bennett Zier snagged
exclusive rights to Washington Bullets
basketball games from all-News WTOP-AM for
his upstart all-Sports WTEM-AM. This week,
Bullets President Susan O’Malley announced
that Zier-managed WWRC will become the
Bullets’ flagship station beginning with the
upcoming NBA season in October through the
year 2000 (Meanwhile O’Malley, who also runs
the Capitals hockey franchise, has extended
that team’s broadcasts on WTEM through the
'99 season.)

} A Bunch Of Bull...

The folks at KACD & KBCD (Groove
Radio)/L.A. thought they hit it big when
Chicago Bulls forward Dennis Rodman
showed up at their Thursday night dance party
in Hollywood. With a gold-hooped-pierced nose

Rumbles, Pt. 1

¢ ARS’s Country KRBT/Fresno flips to Hot AC as
“Star 101,” steering it clear of crosstown Country sis-
ters KNAX and KSKS. KNAX PD Larry Santiago is
interim PD. Another ARS Fresno format flip: KKDJ
has switched from Classic Rock to Spanish. All of the
KKDJ air personnel are running the board for the new
“Star 101,” which is jockless for now.

* Former WJR/Detroit interim morning show co-
hostJimmy Barrett picks up afternoons at crosstown
WXYT, replacing stand-up comedian Bill Thomas.

* Longtime Constantine Consulting partner Jas-
on Parker joins KMTT/Seattle as APD/evenings.

» KZZP/Phoenix dropped its moming simulcast of
Jonathon Brandmeier after just six months, appar-
ently because the station felt Brandmeier’s program
focused too heavily on Chicago. News Director Bry-
an Allen is now handling momings.

* WWKX/Provldence MD/morning driver B.B.
Good steps down from her MD position to concen-
trate on momings. APD Becky lanonne assumes
MD duties.

¢ WFLZ/Tampa's Bubba The Love Sponge adds
another simulcast partner as he joins WKLS/Atlanta
for the 10pm-midnight slot. Bubba's addition moves
Dr. Judy’s Love Phones program to midnight-2am.

* WLS/Chicago late-night talk hostJay Marvin ex-
its for an aftemoon shift at an as-yet-unspecified ma-
jor-market station.

* KSTE-AM/Sacramento Asst. OM Randy Cox is
named Creative Director for the station and sister
KFBK-AM.

« WMXJ/Miami moming driver- Sonny Fox exits,
while co-host Ron Hersey remains with the station.

* WXYV/Baltimore morning driver Frank Ski
crosses the street for mornings at WERQ.

* Twenty-six-year Boston radio vet and news an-
chor Nick Mills exits Oldies WROR and is replaced
by Judi Paparelli.

Dr. judy Kunansky, host of

the nationally syndicated Love Phones,

gives you:

¢ Fun, down-to-earth strategies
for meeting new people

¢ Sure-fire icebreakers and
great apening lines

4 Help in achieving the
relationship of your dreams

Dr. Judy Kuriansky

ISN’T IT MORONIC? — From nationally syndicated
“ ove Phones” host Dr. Judy Kuriansky comes “The
Complete Idiot's Guide To Dating,” an Alpha Books
softcover featuring pickup techniques, dating tips, and
relationship maintenance advice.

and a close-cropped 'do dyed to match the fiery
crimson dress ... he, er, she signed autographs,
accepted drinks, and burned up the dance
floor. When Groove radio personality Womina
Wells was set to invite the fellow gender-

bender on stage to be introduced to the packed °

club, Wells took a close look at him/her and
noticed some subtle Rodman inaccuracies.
Realizing s/he was busted, the Rodman look-
alike made a very un-Rodman-like exit!

Despite what you read here last week —
or in the Detroit Free Press — WDZR/Detroit is
no longer owned by Ragan Henry, but by
Syndicated Communications.

The syndicated TV show “Night Stand with
Dick Dietrick” is searching for three radio
personalities with the best DICK-ISMS (Darn

Records g

* Following the dissolution of its joint venture with
Private Music, House Of Blues Music has inked
Platinum Entertainment, a subsidiary of PolyGram
Records, for distribution. Former PG vet and current
Platinum Exec. VP/GM Bill Gilbert wilt now helm HOB.

* Look for Atlantic SF local rep Joe Reichling to
replace Felicia Swerlingmomentarily as Arista West
Coast Regional Director, based in L.A. Swerling de-
cides this week whether to accept offers from Jive or
Epic. Other Arista news: Look for Dir/Dance Promo
Davey D. to join Motown as Dir./Crossover Promo.
And Arista Boston local promo rep Carl Cross has
resigned to join BMG in a marketing position.

¢ American Recording Marketing/New Media chief
Marc Geiger is exiting at the end of the year.

Continued on Page 32

GET THE INFORMATION ADVANTAGE...

A 2 day advance on the hottest news, business,
promotions and ratings trends...plus hot Street Talk.
Try it free... Call R&R today. 310-553-4330

HOTFAX service available only to R&R subscribers
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“What 1 Got”

From Their New Album

Already A Smash At Alternative Radio!

J
MUSIC TELEVISION®

HEAVY ROTATION!

#4 MOST PLAYED VIDEO!

R&R Alternative
0-0

Modern Rock BDS

18* - 8*

On Over 30
Active Rock Stations

GOING FOR CHR/POP
ADDS NOW!

Produced By David Kahne
Management: Jon Phillips & Jason Westfall
Get AMPed: hitp://www.mica.com/mca_records

MCA

Continued from Page 30

Interesting and Cute Komebacks) or
outrageous TV talk show ideas. Winners fly to
L.A. and appear on TV with Dietrick. Entries

N must be 50 words or less. More details: Dan
N Smigrod at (404) 303-7311

Thanks to Virgin recording artist Kristen
Barry and Upstart recording artist Jim
Lauderdale, who wowed the crowd with their
performances at the world-famous Club R&R

8l on Wednesday (9/11) and Friday (9/13),

respectively.

Paxson Communications has closed on
its Pensacola, FL properties and made some
moves, beginning with the departure of PD
Strummer and MD Gregg Golden from Active

4 Rock WTKX. They're replaced by crosstown

Alternative sister WOWW PD Joel Sampson
and MD Alexander. WOWW, which is
currently doing an “all-Macarena” thing, will

| have a new PD to go with its new format by
| the time you read this! The syndicated Ron &

Ron have been added to the WTKX lineup.
(Incidentally, Ron & Ron have also joined
WIOD/Miami this week).

Rumbles, Pt. 2

* Hot AC WMXS/Montgomery, AL boosts APD Al
Mason to PD and midday host John Rogers to MD.

* WMFS/Memphis welcomes Bob Curry aboard
as MD/afternoon delight.

* Rock KBOY/Medford, ORfills the vacant PD siot
with crosstown Country KRWQ PD Jim Zinn.

* AC WEAT-FM/West Paim Beach promotes MD
Chad Perry to APD/MD.

* WEZN/Bridgeport, CT is now known as “Star
99.9."

* WGVM/Greenville, MS flips from News/Talk to
Rap/R&B under MD Randy Pinksten.

* Former WHTZ/NY PD Steve Kingston's WTBB/
Panama City adds Howard Stern to momings.

* KQMQ/Honolulu receptionist Sherry Clifton
moves to nights/weekends and Traffic Director Sher-
ry Peterson is named Promotion Director.

* WJBT/Jacksonville promotes Hitman Haze to
APD.

* KYLD/SF appoints Jazzy Jim AMD.

* WKSE/Buffalo MD Dave Universal has been
promoted to APD/MD.

* WFHN/New Bedford, MA MD Christine Fox
segues to a similar position at WKSS/Hartford re-
placing Dave Vayda.

* Rock WIXV/Savannah, GA PD Mark Blake is
upped to OM for the station and LMA partner WSGF.
Former WQBZ/Macon PD/MD Eric Stevens be-
comes WIXV & WSGF's PD.

* WEZL-FM/Charleston, SC PD T.J. Phillips has
been elevated to OM for the Country outlet and Old-
ies sister WXLY-FM. And former WKCN/Columbus,
GA PD Kris Van Dyke has been named PD for
WEZL-FM.

¢ A /SF vet David Chaneylands as MD at KTHX/
Reno.

» Rick Mack moves to WBIG/Washington as VP/GM.

» Steve Brill becomes KSD-FM/St. Louis
Program Manager.

* Brian Kelly tapped as WMYX/Milwaukee PD.

* WHJY-FM/Providence PD Bill Weston adds duties
for sister WSNE-FM.

» Jeff Gelb upped to R&R Information Services
Director/Sales & Marketing.

v

*» WBZ-TV/Boston GM John Spinola assumes
WBZ-AM GM duties.

» Ken Beck becomes KFWB/Los Angeles PD.

» Chris Miller returns to program KZAP/Sacramento
for third time in 12 years.

* Alex Cosper boosted to KWOD/Sacramento PD.

4

* Radio pioneer Gordon McLendon dies at age 65.

* James “Jazzy” Jordan appointed Tommy Boy
Records Dir./National Promo.

* Jack Merker promoted to KSDO/San Diego
VP/Operations.

* Gary Byran becomes KUBE/Seattle OM.

* Denton Marr now KCFX/Kansas City PD.

A4

* Tom Bigby tapped as KFl/Los Angeles PD.

¢ Alan Sneed appointed KSRR/Houston PD.

* Heftel sets C.C. Matthews as WIKS/Indianapolis
PD and Ted McAllister as WYYS/Cincinnati PD.

* Tom Owens joins WQMF/Louisville as PD.

¢ Storer Broadcasting sells last radio station,
WLAK/Chicago to Viacom for $8 million

v

* WIGB/Philadelphia picks Chuck Knapp as PD and
Bill Gardner as APD.
* George Taylor Morris elevated to
wCO02Z/Boston PD
* John Long selected WHBQ/Memphis PD.
* WMJX/Miami taps Eric Rhodes as MD and
Kid Curry for nights.
« Jay Thomas hired for mornings at
WXLO (99X)/New York.
* Larry Lujack returns to WLS/Chicago for mornings.

h

Call toll-free and let us help.
THE VOICE OF HOPE

1-800-572-1717

OUR LIFELINE IS TOLL-FREE

The Muscular Dystrophy Association’s support services help Americans
live with 40 neuromuscular diseases. And our cutting-edge research
offers hope for a future without these disabling disorders.

MWDR

MUSCULAR DYSTROPHY ASSOCIATION

wwww-americanradiohistorvy com

[


www.americanradiohistory.com

< . ! '

™ -~ A 4
* "LIFE IS SIMPLY A .
r="Y MA‘TTER OF Pmspﬁc;w 17

CRASH TEST DUMMIES

" “He Liked To Feel K /

fdl -

4 AN ; RM‘S LIFE ipuu AﬁNATIVE‘DEBUT-@&/’
The follow-up 1o i heis » MOST ADD A”lN'

A Doublegel sumum albign - ' CIDR KBOS WX KUPR. ¥
3 God,.,Shufﬁeu“Hﬁ Feeu NHPT KXPK KINK K Mcsn »,

3 -~ WRNX KMBY KAEP KFX WNCS KTMN :
':' Lot pi B coliiby Bty Tes, umv @ KTHX vmvnwox. WMAD xxgu y o
-

- Wy _ . ﬁ. . .-
A . . o



www.americanradiohistory.com

34 ¢ R&R september 20, 1996

STEVE WONSIEWICZ

_SOUND DECISIONS

Latin Beats Flavor Rhythmic Radio

LI Success of Latin dance and hip hop in key markets fuels CHR trend
More Latin dance and hip hop is predicted for CHR/Rhyth-

mic, according to four pros closely associated with the music.

The experts point to the Delin-
quent Habits’ “Tres Deliquentes”
and Ricky Martin’s “Maria” as ex-
amples of divergent Latin records
being embraced at Rhythmic and
Pop stations. Another plus: the mu-
sic meshes nicely with the increas-
ing revival of dance music. While
“Macarena” by Los Del Rio may
have turned into the big summer
smash of 1995 and 1996. experts
believe a more diverse mix of Lat-
in music is on the verge of hitting
the airwaves thanks to widespread
airplay on “Macarend,™

Spanglish Commitment

One of the biggest contributors
to the growing popularity of Latin
————  — dance and hip
hop is the simple
fact that many
Rhythmic sta-
tions target His-
panics. Case in
| point: KPWR
(Power 106)/
Los Angeles,
widely credited
as the original
home of the
genre.

“You’re going
to see a lot more songs cross over,
especially now that we and a cou-
ple of other stations are committed
to the music,” says WPOW (Pow-
er 96)/Miami PD Kid Curry. “The
record companies have learned
how to service us with the right
mixes of Spanglish songs and know
we’re serious about putting them on
the air.”

It was only this past January, says
Curry, that Power 96 made a com-

People sometimes
think it has to be
dance instead of

looking at the entire
audience. You can’t
get them by only
playing songs
with cowbells.
—Michael Martin

7)

mitment to programming more
Spanglish records, usually with En-
glish intros. In addition to “Mac-
arena” (for the second time), Cur-
ry tested tracks from Proyecto Uno
and Artie The One Man Party,
“These were records we never fo-
cused on until we decided to go

ém -
e e o el

Kid Curry

The record companies
have learned how to
service us with the
right mixes of
Spanglish songs
and know we’re
serious about putting

them on the air.
—Kid Curry

7))

ahead and take the plunge. And we
ended up number one for the first
time in the station’s history. In or-
der to live in South Florida you
eventually are going to have to be-
come bilingual. American English-
speaking kids are growing up with
Cuban friends who are throwing
slang back and forth and listening
to a different kind of music than
they grew up with.”

Can it spread into the heartland?
“Absolutely. Look at ‘Macarena.’
That song s
wasn’t being | d
played in the
heartland one
year ago. It
could be the im-
petus that gets
this particular
style of dance
opened to other
markets. The
same thing goes
with Ricky Mar-
tin’s bilingual version of ‘Maria.’
Play that in any market and some-
one is going to notice that it’s a
great song. These songs are going
to cross for the simple reason that
a hit is a hit. But for us, I don’t
think our audience will even no-
tice it because it’s so much a part
of the culture.”

.. “Yived Of Hip Hop’

€HR/Rhythmic KYLD/San
Francisco PD Michael Martin
firmly agrees, predicting that a
wide variety of Latin rhythmic
music will begin receiving more
exposure. “If it’s young and hip,
the audience will react to it. Peo-
ple sometimes think it has to be
dance instead of looking at the
entire audience. You can’t get
them by only playing songs with
cowbells. If people jump on the
Latin dance bandwagon then it
will die just like disco.

“We are a Latin station that plays
dance, hip hop, urban ballads, old

S

i
Michael Martin

school, hi-NRG and a lot of other
styles. We play Donna Lewis be-
cause my Latin audience came
back and toid me they wanted it.
They're just like any other audi-
ence, very hit-driven.”

Martin says KYLD opted for
more Latin rhythms within the past
year “because our audience was
starting to get tired of hip hop. They
still want to hear it. but they wanted
something fresh. Around that time
Latin dance songs started coming on
strong. And it’s become deeper mu-
sically. The house tracks are very
smart. The kids are sampling tradi-
tional Latin records, which makes
the song more familiar and still con-
temporary, just like many of today’s
biggest hip-hop records.”

Martin concurs that airplay and
sales for Latin house and hip hop
will increase. “As the population
grows the desire for the music is
going {o grow. That’s the reason we
chose our direction. The Hispanic
population is the fastest-growing in
the Bay Area and we wanted to fill
that hole. I'm happy that “churban”
stations like ours — and even some
of the Pop stations — finally are
acknowledging that there is an au-
dience out there. We need to figure
out what they want to hear because,
like anyone else, they want to hear
the hits, and more importantly,
they’re diary-holders.”

Martin also says the Hispanic fo-
cus could come in handy in
counter-programming Spanish lan-
guage music stations. “[Rhythmic
stations] are going to have to do it
before the Spanish stations figure
it out because they’re going to catch
on sooner or later. If they start play-
ing more rhythmic records we
might have a little trouble.”

Music Expanding

CHR/Rhythmic KTFM/San
Antonio PD CIiff Tredway is an-
other firm believer that the music
will continue to expand beyond
Latin strongholds. “‘Macarena’
was the No. 1 song in the country.
That ought to tell us something. To

“"me it shows that even with songs

that lean to the Hispanic side, the
Anglo culture will be accepting in
the right situations. Yet, keep in

I didn’t think in a
million years Urban
radio would be
interested in Spanish-

language music.
—Joey Carvello

UGLY MOB — Ugly Kid Joe recently wrapped a new album, “Motel Cal-
ifornia,” for release in October on its own Castle Records-distributed Evil-
ution label. Mixing in the studio are (standing, I-r) UKJ manager Dennis
Rider, drummer Shannon Larkin and guitarist Dave Fortman, Castle Pres-
ident/CEQ Steve Lerner, UKJ manager Lorraine Ellison; (seated, I-r)
Castle Dir/Sales & Marketing Derek Graham, UKJ's Whitfield Crane,
engineer Phil Nicolo, and UKJ's Klaus Eichstadt and Cordell Crockett.

# mind that Hispanics don’t want or
need to hear only ‘Hispanic-type’
music to get into your station. Kei-
th Sweat is probably our biggest
artist right now and has a huge fol-
lowing in that community.”

You have major cities
with huge Hispanic
populations —
New York being
one of them
— that don’t have
stations dealing with
those people from a

rhythmic standpoint.
—Cliff Tredway

One key factor in future growth,
says Tredway, is that some markets
are screaming for Hispanic target-
ed Rhythmic outlets. “You have
major cities with huge Hispanic
populations — New York being one
of them — that don’t have stations
dealing with those people from a
rhythmic standpoint.

Another trend Tredway points to
is the exploration of new opportu-
nities by some of the Latin com-
munity’s biggest artists. “That’s go-
ing to continue, which will only
help Hispanic-leaning Rhythmic
stations” because the newest mu-
sic from those artists may not fit on
Hispanic radio.

Records Take

On the label side, H.O.L.A. Re-
cordings VP/Promotion Joey
Carvello says the indies and ma-
jors already are revving up their
Latin engines. “One reason you
didn’t see the music in the past was
that the Spanish-oriented labels
didn’t know how to compete or
even think they could compete in
the crossover zone.

“Macarena’ picked up pretty im-

pressive airplay at Urban radio. And
I talked with [Urban WXY V/Balti-
more PD] Steve Crumbley and
played him a DAT of one of my Ur-
ban-leaning Latino artists; he end-
ed up putting it on the air. I didn’t
think in a million years Urban radio
would be interested in Spanish-lan-
guage music. Because of all of this,
the record companies — RCA with
Delinquent Habits and Sony Latin
with Ricky Martin and us with
Proyecto Uno — are starting to de-
liver music for the Latin kids, as well
as the urban and white youth.”
One of the reasons Carvello is so
bullish is because, like hip hop, Lat-
in music is alsoabout a lifestyle.
“That’s what helps you sell records.
The younger kids look at a lot of
the stuff as their parents’ or older
brother’s and sister’s music. If we
give them something that’s more
street, that’s purely theirs, it’s go-
ing to explode. It’s similar to back
in the *80s when black teens loved
the Jacksons and Ray Parker Jr.,
but the music really wasn’t theirs.
Boom — hip hop came along and
those kids became very active buy-

»

€rs.

Carvello goes so far as to predict
that a unique format could emerge
in markets with
significant His-
panic popula-
tiens. “Spanish
radio will start to
change. In major
markets they
will . become
more bilingual
and start to play
both the Fugees
and Proyecto
Uno. An entire-
ly new crossover format is going
to emerge on the Spanish end in the
next year.

Joey Carvello

“If you are doing crossover pro-
motion, you’re going to be calling
on Spanish radio in the next six
months. And if you’re going to be
in the rhythmic end of the business
in the year 2000, I suggest you learn
the language and the lifestyle.
There’s no getting around it.”
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SOUND DECISIONS

First project, first single, first taste
of airplay success. Nice trifecta for
EMI, Erick Sermon’s imprint Def

“D’ Angelo put together hip hop and
old school and came up with a new
sound. Alfonzo’s skills are a little dif-

ferent given his jazz back-

7 ground. But when you bring
Erick as a producer into the
fold you also create a new
sound.”

To get things going at radio.
Rosas organized a showcase
on a boat in Chicago. “This
is an artist we’ve been talking
about in the company and
with radio for a long time, but
we wanted to introduce him
the right way. The showcase
in Chicago was a way to pay
respect to his hometown and
introduce him to a few radio
and press people, and he killed
them. He has a great live band
and, for people who don’t
know him, they’re finding out
he plays a mean sax.”

For the next step, Rosas
plans a series of showcases in
October in Atlanta, New York,

Alfonzo Hunter

Squad, and newcomer Alfonzo
Hunter, whose debut single “Just
The Way (Playas Play)” last week
earned Breaker status on the Urban
50. The song. from the 23-year-old
Chicago vocalist and saxophonist’s
album “Blacka Da Berry.” is current-
ly being reported by 67 stations.
According to Urban KMJM/St.
Louis VP/Operations Chuck Atkins,
the song “fits perfectly with what’s
going on at our station. There aren’t
many uptempo records out. so our
listeners think I’m a hero by playing
a midtempo groove record like this.
Our audience is also relating to the
vocals. The record is getting phones
from both men and women. It's a
pretty easy record for me. When
people call in and start talking about
it, ’'m not going to let it get away.”
Neither is EMI Sr. VP/Urban Pro-
motion Dave Rosas, who says Hunt-
er reminds him in some ways of plat-
inum-plus labelmate D’Angelo.

Los Angeles, and New Or-

leans. He’s held off doing any
extensive radio meet-and-greets.
“When I was in

Hunter Bags Urban Hit With “Just The Way’

us and the artist.”
Hunter’s album drops at retail
on October 15.

Active Rock Adds
‘Headshot’ To Portfolio

Interscope rockers Lifter are
finding a home at Active Rock
courtesy of their new single
“Headshot.” The band and label
got a nice shot in the arm two
weeks ago when WYSP/Philadel-
phia added the track. Major and
medium-market outlets also re-
porting “Headshot” include
WRIF/Detroit, KEGL/Dallas,
WZTA/Miami. KIOZ/San Di-
ego, and KUFO/Portland.

For KUFO APD/MD Al Scott,
the decision to support the single
and band was simple: He likes
multiple tracks on the album and
the group, management. and label
have been “extremely supportive in
most everything we do with them.”

Scott says “Headshot” contin-
ues to be “a very strong track for
us. and we’ve been on the record
for well over a month. Callout is
starting to come in and it’s look-
ing very strong. We remain very

radio my attitude pg
was, ‘Just give |
me the record
and let me and
my listeners get
into it. If they
like it then we’ll
have more to talk
about.” You can
do the radio pro-
mo thing, but it
gets pretly ex-
pensive. And §
now is not a great |
time to do it be-
cause of all the
superstar product. I'd rather have him
visit radio after they and the listeners
have had a chance to hear the music.
Then we can start thinking about track
dates and things like that, because the
more familiar he is with listeners the
more successful the dates will be for

Morrissey (I) exchanges pleasantries with Mercury Records Sr. VP/GM West Coast
Allison Hamamura and President/CEQ Danny Goldberg after signing with the la-
bel. His new album is slated for an early 1997 release.

Lifter

committed to the song and proba-
bly will be bumping it up in the
next few weeks. These are three
guys who produce great songs that
have great guitar hooks without
any frilly crap. That’s what our
audience is looking for. They
don’t want anything too alterna-
tive, but straight-ahead rock. We
used to be able to get away with
more alternative stuff in the past
because that’s all that was out
there. Now we have to be more
picky, and bands like this give us
the sound we are looking for.”

The 12-song album from Lift-
er, who sprung from the fertile Sil-
verlake community in Los Ange-
les. will drop at retail in the next
few months.

1

cht to share an
opinion about this
column? Call me at

(615) 244-8822 or fax
(615) 248-6655.

New Tonys In Time For Turkey
Mercury trio Tony! Toni! Tone! is applying finishing
touches to its eagerly
anticipated “House Of
Music” album. Follow-
ing up the Tonys’ 1993
two-million-plus-selling
“Sons Of Soul,” the set
was produced by the
group and recorded in
Los Angeles and Oak-
land. The album drops
at retail in November.
Capitol will release Blind Melon's final album, “Nico,” on
November 12. The setis a collection of previously unreleased
material spanning the band's brief history. Blind Melon will
donate a portion of the album sale proceeds to the substance
abuse organization Musician’s Assistance Program.

Ballard’s Java To
Percolate At Capitol

Producer/songwriter Glen Ballard (Alanis Morissette, Aero-
smith) has inked a multimillion, multiyear joint venture deal with
Capitol for his imprint Java Records ... Ozzy Osbourne has
formed Ozz Records. Manager/wife Sharon Osbourne will
co-head the label with Ozzy, while a search is on fora GM and
a distributor (it won't be Epic). The imprint will focus on more
than metal, though the first release will be an album of previous-
ly unreleased Osboume tracks recorded between his Black
Sabbath exitin 1979 and his first solo album ... Warner Bros.
has bowed the new children's label Kids WB! The first re-
lease, slated for November 5, will be the soundtrack to the
upcoming Michael Jordan movie “Space Jam,” which also
features songs by Seal, Coolio, R. Kelly, Naughty By Na-
ture, All-4-One, Quad City DJ’s, and Monica ... Pioneering
group Earth, Wind & Fire has signed a recording pact with
WEA-distributed Pyramid Records. The first release will be
a live, greatest-hits package slated to hit retail on October 29.
A five-track sampler goes to radio in the coming weeks.

Tony! Toni! Tone!

Oasis, Cranberries
Cancel Tours

After only five U.S. performances, Oasis has pulled the plug
on its on-again, off-again tour. The news comes amid reports,
strongly denied by Epic and Creation Records in the UK, that
the group is verging on a breakup. Also, the Cranberries have
canceled the remaining nine dates of its U.S. tour due to the
illness of lead singer Dolores O’Riordan.

In other tour news, Soundgarden wili get a little closer to its
fans during a national tour commencing November 6 in Salt
Lake City. The grunge superstars, who warm up with a month
of European shows, promise to play concert halls smaller than
arenas. Opening in the U.S. are Interscope altema-rockers
Rocket From The Crypt ... Columbia Urban newcomer Max-
well begins his national club tour on September 29 in Port-
land, supporting his debut album, “Urban Hang Suite” ... Auss-
ie Zoo Entertainment rockers the Hoodoo Gurus are finaliz-
ing plans to resume their worldwide tour. The initial phase was
cut short when drummer Mark Kingsmill severely injured his
arm after the second show.

Former Minutemen member Mike Watt is slated to begin
work on his next solo album in February or March. Joining him
will be guitarist Nels Cline and Tom Waits drummer Steve
Hodges .. The Golden Palominos have enlisted Nicole
Blackman as vocalist forits new album, “Dead Inside,” set for
an October release.

Tupac Mourned

The radio and record communities are still reeling from
the death of Tupac Shakur on September 13, six days af-
ter the rapper was gunned down in Las Vegas while ridingin
a car driven by Death Row chief Marion “Suge” Knight
Jr. CHR/Rhythmic and Urban stations coupled Shakur's
tunes with on-air tributes as the news leaked out and fans
phoned in to express their horror. A New York native who
relocated to the Bay Area, Shakur released four solo al-
bums, including rap’s first double-CD, “All Eyez On Me.”
The 25-year-oid was also a former member of Digital Un-
derground. All of Shakur's recordings are expected to show
marked sales and airplay increases in the coming weeks.
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Music PDs Talk Abhout Talk

[ Veteran programmers dish up their insights on what works, what doesn’t

One of my fondest memories of working as the morning
editor at all-News KFWB/Los Angeles during the late *70s
was the biweekly editors’ meeting held by PD Ken Draper.

Draper, one of the original Top 40
programmers, had designed Group
Ws still successful “You give us 22
minutes  and ]| W
we’ll give you
the world” for- |
mat. The format
treated news sto-
ries like they
were records, as-
signing them a
rotation of A, B,
or C, based on
their importance
and/or interest.

At KFWB,
Draper took his Rock radio touch a
few steps further, experimenting
with the beat of the ever-present
teletype in the background, timing
the anchors’ pacing by using a met-
ronome, and commissioning catchy
jingles that opened each 20-minute
segment. The jingles were “covers”
of the ones KFWB had when it was
L.A.’s Top 40 giant, except that
“KFWB Channel 98” became
“KFWB News 98.” | got goose-

Good is good no
matter how long.
Bad is bad, no matter
how long. [A great
talk show host]
has sincere and

genuine convictions.
—Scott Shannon

Scott Shannon

bumps every time I heard one of
those Chuck Walsh-voiced section
intros. Ken Draper made the station
“swing.” He made it cool to do
news.

Atone meeting, the dapper Drap-
er — with a glass of wine in one
hand and a cigar in the other —
wrote one word on the blackboard:
It. We spent the next few hours talk-
ing about what It is, how you get It,
how to recognize It, and, sadly, how
some people will never have It.
More about It later.

For this column, I interviewed
two other renowned music program-
mers, Scott Shannon of New
York’s WPLJ and John Gehron,
formerly PD/GM of Chicago’s
WLS and now co-COO of Ameri-
can Radio Systems. They both lis-
ten to Talk radio — not because they
have to, but because they like it.

Mesmerized By Talk

Shannon was quick to provide the
disclaimer that he doesn’t consider
himself an expert in the format. I
thought, “Good! That’s exactly why
I'm talking to him.” I wanted to re-
port the observations of an “‘educat-
ed listener” who isn’t involved with
Talk radio as a career.

Shannon grew up as an “army
brat” who didn’t have a lot of friends
and for whom radio was “his bud-
dy”” no matter where he moved. The
spoken-word format fascinated him
after he heard Paul Harvey for the
first time. He was “mesmerized by
Harvey’s writing, delivery, and sto-
ry-telling abilities” and he still
thinks Harvey’s the best at what he
does. He also remembers hearing

By John Mainelli

NBC’s “Monitor” as a kid and
couldn’t believe that “people were
actually talking to me in my dad’s
car from studios far away in Chi-
cago and New York ... right there,
then, now!” Shannon was especial-
ly fond of *“Mon-
itor” host Gene
Rayburn and
Indianapolis
personality Dick
Summer. Sum-
mer, “in between
records at WIBC,
talked to the peo-
ple, not callers,
and told stories,
even poems.”
John Gehron
got interested in Talk radio later in
his life while running WLS. He says
Chicagoans like Steve Dahl and
Jonathon Brandmeier “‘whetted
his appetite” for spoken-word radio
as he found himself “growing into

A great talk show
host has a good
education and
vocabulary but
doesn’t lean on it
to impress or

intimidate you.
—Scott Shannon

John Gehron

Talk by wanting more substance” in
his life. Gehron’s biggest complaint
about Talk radio today is that it’s be-
coming “‘too superficial: too much
talk about what you ate for break-
fast and how things are at home with
the kids.” He believes information

@

Rush Limbaugh’s so good when he talks about
lifestyle things, | wish he wouldn’t spend so

much time on politics.
—Scott Shannon

and entertainment can exist in tan-
dem, and that it’s risky to try either
one by itself.

Shannon makes Gehron’s case by
citing a recent listening experience

Talk show hosts have
to be smart. They
have to have depth.
This is not a format for

dummies.
—John Gehron

with one of ARS’s own stations,
Boston’s WRKO. He likes '/RKO’s
“good mix of news, talk, and cross-
promotion.” He says the news re-
sembles the “Drake style: bright,
tight, concise, punchy, and power-
ful; authoritative and in-charge
but not pukey thunder-throat.” Sh-
annon was also fascinated by after-
noon host Howie Carr, who’s a
newspaper columnist as well. Sh-
annon says that “although {Carr]
was talking exclusively about lo-
cal Boston politics, which I don’t
know anything about, the way he
did it was incredibly interesting.”
He says Carr transcended mere pol-
itics to discuss the personalities and
human nature of it all. He did it
with a large dose of humor and,
“best of all, he didn’t take himself
too seriously, like when he said of
Olympic swimmer Janet Evans
[who implied an opponent was tak-
ing steroids]. “Why don’t you just
shut up and swim.’”

Gehron, who presided over
WLS’s initial transition from mu-

sic to talk, has strong feelings about
what works and doesn’t work in the
format. Gehron doesn’t like “forced
anger and forced confrontational
style. 1t only takes you so far, and
it’s not from the heart.” He says
“true success marries the heart and
style” and “Talk radio has an op-
portunity to do much with what
concerns people and the issues.”
He says, “listeners want to be chal-
lenged. [Talk show hosts] have to
be smart. They have to have depth.
This is not a format for dummies.”
Gehron also feels “Talk radio is in
its golden age: The audience is
growing into the demo, and they
want to talk about a lot of things
that bother them today. It’s not an
easy life to live.”

The ‘It’ Facter

Shannon was still at New York's
7100 when, quite by accident, he
tuned in Rush Limbaugh not long
after Limbaugh’s 1988 debut on

I don’t like forced
anger and forced
confrontational style.
it only takes you so
far and it’s not from

the heart.
—John Gehron

WABC. Recalls Shannon, “Here
was this guy turning on baby blend-
ers and playing ‘Ain’t Got No
Home’ by Clarence Frogman

Continued on Next Page
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Music PDs Talk About Talk

Continued from Page 37

Henry.” He’d never heard a talk
show host “making such use of
music and bits before” and quick-
ly became a fan of “this really
strange-sounding fellow with an
unusual name.” Shannon’s only
complaint about Limbaugh today
is that **he’s so good when he talks

I hate talk show
hosts who try too
hard to get something
going and who want
to break a record
for the number of

phone calls they take.
—Scott Shannon

about lifestyle things, 1 wish he
wouldn’t spend so much time on
politics.”

Other talk show hosts (or talky
DJs) whom Shannon has enjoyed
over the years include WLS’s Lar-
ry Lujack, WIOD/Miami's Neil
Rodgers. and Rick & Suds. While
living in Nashville, Shannon “got
hooked on Lujack while staying up
late to listen to an overnight public
affairs show on clear-channel
WLS.” Lujack, the station’s sarcas-
tic, popular morning man, “would
come in early and just start taking
phone calls on the public affairs
show!” In New York City, he used
to listen to the old lineup at WNBC
and now likes Mike & the Mad
Dog at Sports/Talk WFAN (“They
talk about a whole lot more than
just sports”) and legendary Talk ti-
tan Bob Grant, now at WOR. Not

to mention WPLJ's own Rocky
Allen and Blaine Endsley, who
don’t play many records. When he
was at Pirate Radio in Los Ange-
les, Shannon “frequently taped and
enjoyed a competing morning
show, Ken [Minyard] and Bob
[Arthur]” (now Ken & Barkley)
on the once-dominant KABC.

What Scott Shannon “hates” as
a talk show listener are hosts who
are “pompous or boring, try too
hard to get something going, and
seem to want to break a record for
the number of phone calls they
take.” He also doesn’t like talk
show hosts who *“seem to generate
topics on a quota or timetable,”
noting that Rush Limbaugh “nev-
er seems to be on a deadline or a
schedule.” Shannon also thinks it’s
a bad idea to have strict limits on
caller length. “Good is good no
matter how long. Bad is bad. no
matter how long.” A great talk
show host, he says, “has sincere
and genuine convictions” and is
like “a guy you want to hang out
with. He has a great education and
vocabulary but doesn’t lean on it
to impress or intimidate you.”

ARS’s John Gehron says the ris-
ing star to watch these days is
KFI's Dr. Laura Schlessinger,

Talk radio today is
becoming too
superficial: too much
talk about what you
ate for breakfast and
how things are at

home with the kids.
—John Gehron

who has “exploded” onto the syn-
dicated scene from her base in Los
Angeles. Gehron says that “while
everybody was out looking for the
next Rush Limbaugh, here comes
somebody out of another corner.
Dr. Laura and Rush know how to
present their stories or ideals, be-
lieve in what they’re saying, and
have an ability to connect with the
listener.” But he warns that after

@

Lots of DJs and
talk show hosts do all
the basics right but
lack the final piece of

the puzzie.
—John Gehron

3

Rush and Laura, “the network
pickings are pretty slim.” And
that’s doubly bad, according to
Gehron, because “just try to find
a local show at night on almost
any station around the country.”

Gehron adds that “lots of DJs
and talk show hosts do all the ba-
sics right but lack the final piece
of puzzle.” And that, of course.
brings us back to Ken Draper’s
“It.” Gehron is convinced that you
“either have It or you don’t. It
can’'t be taught. Even the talent
themselves often don’t know what
their It is.”

The trick then for all PDs, no
matter what their format, is to be
able to know It when one sees It. If
you have thoughts on what It is, e-
mail me at JPMain@aol.com and
maybe we’ll pursue It further down
the road.
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ROGER & DAVE? — “Roger & Me" filmmaker Michael Moore stopped
by the WFDF/Flint, MI studios to chat with talk host Dave Barber. Not
camera shy are (I-r) WFDF PD Michael Thorp, Moore, GM Roger Moor-
man, and Barber.

CONVENTION COVERAGE — WLS/Chicago was on hand for the re-
cent Democratic Convention. Among the guests who stopped by the sta-
tion's booth was ABC-TV correspondent Cokie Roberts. Here, she chats
with afternoon drive team Roe Conn & Garry Meier.
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R&R Talk Radio Seminar 97

FEBRUARY 27-MARCH 1, 1997
WASHINGTON D.C.

Participate in the most useful,
informative, and comprehensive radio
seminar you’ve ever attended!

ontinuing to recognize the importance of non-music programming

to radio, this second annual seminar is an extension of R&R'’s com-

mitment to the Talk radio format. The R&R Talk Radio Seminar ’97

offers a tremendous opportunity for general managers, program
directors and producers who are interested in the continued growth and
success of the Talk radio format. Concurrent sessions and keynote
speakers will address a broad spectrum of issues confronting Talk radio
today: from managing talent to increasing revenue opportunities, from
today’s hot topics to tomorrow’s technologies. Fill out the forms below and
mail or fax to our Los Angeles office. Register today!
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Seminar Registration

SEMINAR FEES There is a $50.00

cancellation fee.
BEFORE JANUARY 31, 1997 $350 No refunds after

AFTER FEBRUARY 1, 1997 $400 February 19, 1997.

INFORMATION

FAX BACK THIS FORM TO (310)203-8450 OR MAIL TO:

R&R Talk Radio Seminar
10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004 METHOD OF PAYMENT: SEMINAR

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Please print carefully or type in the form below. Full payment must accompany registration
form. Please include separate forms for each registration. Photocopies are acceptable.

MA'L'NG ADDRESS Amount Enclosed. $

D Visa D MasterCard D American Express D Discover D Check

Account Number l

Call Letters/Company Name

Expiration Date

L JL_J

Month Year Signature

Street

City

Teleph #
phone Print Cardholder Name Here

Hotel Registration

Amount $

. Date of Arrival: Time of Arrival

We look forward to hosting you in
The Grand Hyatt our nation's Capital at the Grand

at Washington Center | Hatt Washington, located in the . [ American Express [ visa [ MasterCard [ Discover

heart of downtown Washington DC. Date of Departure

The Grand Hyatt at Washington Center is conveniently located 15 minutes

from Washington National Airport, and within walking distance of the White [ Diners/Carte Blanche [ Check

House, Ford’s Theatre and Lincoln Museum. The US Capitol, Smithsonian,

Vietnam Memorial and more are located nearby. » To guarantee your reser-

vation we require either an enclosed check or money order covering the first Account Number

night’s stay, or a major credit card number, expiration date, and sig e.

Deposits will be refunded only if cancellation notification is received at least 7 Company

days prior to arrival. » Reservations requested after February 6, 1997 or after Expiration Date: Month

the room block has been filled are subject to availability and may not be

available at the convention rate. Check in time is 3:00 pm; Check out time is Address

12 noon. » NOTE: IF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR Signature

HOTEL RESERVATION TO THE GRAND HYATT, AND A SEPARATE CHECK TO

R&R FOR YOUR SEMINAR PAYMENT.

TYPE OF ROOM NO. OF ROOMS CONVENTION RATES
Single (1 person) * $145 / night

Double (2 people) * $165 / night

1 Bdrm Suite $475-1000 / night

* Regency Club Rates Availabie

Cit
g Print Cardholder Name Here

Telephone # Gold Passport #

Sharing Room with Non-Smoking Room Requested Q
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Finetuning Fall Music Success

! How to avoid some of the more common scheduling problems

In my column last week, several do’s and don’ts concern-
ing music scheduling for the fall Arbitron sweep were dis-
cussed. This week, A-WARE Software (home of
MusicMaster)President Joe Knapp and Micropower (home
of PowerGold) OM Ken Wall discuss some of the more com-
mon scheduling problems — and how to avoid them.

When it comes to CHR music
scheduling. Knapp notes that with
tight-formatted stations it’s always
more important
to have strong
rotations. “You
have to spend a
little extra time
avoiding some
common pit-
falls. Something
many PDs and
MDs overlook is
how rotations
are affected by
the system’s fea-
tures, such as dayparting.

“Sometimes moving a few songs
around will affect a category that
gave them just the right amount of
plays. All of a sudden. a category
that was filled with fulltime songs
could be filled with dayparted
songs. As a result, that category
could move much faster or slow-
er.”

The science of music scheduling
kicks in when a core act such as
Hootie & The Blowfish has a cou-
ple of currents and several hot re-
currents receiving airplay. Many
hits from one art-
ist will have an m
impact on several
categories, and
separation is cru-
cial. Knapp advis-
es, “If you're
aware of all the
system’s options,
you can make in-
formed decisions.

"5& o
Joe Knapp

Most people listen to
a station at the same
times every day. If
that’s true, you’ll want
to make sure the

er you may find that every second
play from an A song ends up next
to the same B song. That may be
because you’ ve got a harmonic pat-
tern created.

“For example, if your A records
repeat every five hours and your Bs
every 10, every other time an A
plays, it’s right next to the same B
song. This is tough to see unless you
look at both patterns together.”

For songs that are tough to sched-
ule because of tempo, Knapp offers
a solution. “Maybe if a song, be-
cause of tempo, is overlooked on
the first pass, it should be given
stronger consideration on the sec-
ond. MusicMaster does that auto-
matically. If your system has a fixed
percent back, that can give you a
good compromise.”

Avoid Common Problems

Some of the more common prob-
lems Knapp notices include having
a minimum rest setting that isn’t a
prime number. “Think of minimum
rest setting as a wall. Some songs
try to come around too early. They
finally do it once they pass a mini-
mum rest setting. If [the minimum
rest setting] is an
even number or
not a prime
number, the
songs will play
in a rotation pat-
tern that’s not
good [because
they’ll end up
playing on the
same day or in

If you're unfamil- material isn’t the same daypart
iar. you may rely = H each rotation].”
on only the op- bunching up in each “You should
tions you know or daypart. also go back and
just accept the sit- —Joe Knapp look at the pre-

uation. One solu-

tion might be to

filter in the titles

with the creative

use of packeting songs. Or you
could reduce that artist’s slower-
rotating titles. You could also rest,
platoon, or daypart the artist’s old-
er titles.”

Solving Tempo Conflicts

Since tempo and tight lists are
crucial elements for the majority of
CHRes, the trick is to not look at just
one aspect but two at a time. Knapp
recommends you “check how your
A rotation pattern relates to your B
rotation. Independently, the two
categories may rotate very well
each hour, but put next to each oth-

dicted analysis

m of how your cat-

egories are go-

ing to turn over.

Make sure you’re not asking for

more rest for songs than you can
reasonably ask for.”

Other subtle mistakes are made
when recycling gold titles. Knapp
doesn’t recommend recycling mu-
sic from overnights to the follow-
ing midday. “If someone happens
to listen to both dayparts, the odds
are they slept in between, eliminat-
ing some hours from their con-
sciousness. [Recycling overnights
to middays] gives the appearance
that those songs played close to-
gether. The listener may fall asleep
listening to an oldie you don’t play

CONTEMPORARY HIT RADIO

very often, then wake up and hear
the same song a couple of hours lat-
er.

“Programmers also miscalculate
is the natural rotation pattern that
requires songs to play through dif-
ferent dayparts before returning to
the original daypart, as well as mak-
ing sure songs from similar cate-
gories don’t
cluster together.
Most people lis-
ten to a station at
the same times
every day. If
that’s true, you’ll
want to maxi-
mize your li-
| brary’s exposure
o that listener.
' The only way to

do that is to
make sure the material isn’t bunch-
ing up in each daypart.”

So how long should it take a typ-
ical CHR PD or MD to schedule a
day’s worth of music? Says Knapp.
“If you’re spending more than an
hour a day scheduling and editing,
you’re probably being overly criti-
cal. Or there may be something
wrong with the your raw schedule.
The raw schedule really has to be
solid, especially with CHR’s limit-
ed library. You have to make sure
core artists are appearing with the
proper frequency, each quarter-hour
is representative of the station, and
that you’ve got the mix you want.
To do that, you have to lay your
eyes on every daypart because
there’s always a human factor you
may not have accounted for.”

Ken Wall

You’re In Control

As do many other programming
specialists. Micropower’s Ken Wall
believes it’s important to under-
stand the fundamentals. “The pri-
mary rule is to understand you’re
the one in control. Many don’t re-
alize it, but software doesn’t think.
You have to tell it what to do, so
don’t be intimidated. If you tell a

NAB Coming Soon!

egister for the NAB Radio

Show coming to the Los
Angeles Convention Center
October 9-12. The CHR ses-
sion is scheduled for October
11 (9-10:15am) in room 502A
and features WBBM/Chica-
go PD Todd Cavanah, KIS/
L.A. PD John Cook, KLUC/
Las Vegas PD Jerry Dean,
and KMEL/San Francisco
PD Michelle Santosuosso.
For registration info, call (800)
342-2460.

—oYO A ericanrarhohrstory tom
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POWERGOLD.
Cheat Sheets

Shortcuts and Tips to Make Your Life Easier!

Log Witk Yratfic

Mhvging Miesic
Log for LIDS

Chevkiag
HNizplay $Rstary

port, and more.

PowerGold, A-WARE, and Selector music scheduling systems all have
web sites for trouble-shooting, online demos, downioading, technical sup-

scheduling program not to sched-
ule two slow songs in a row, and
your library is 80% slow songs. that
rule obviously won’t be obeyed
very often.”

Since there are so many options
when setting up your music sched-

uling system,
Wall suggests m
this tactic:

“Since there is
no such thing as
a perfect music
database, rules
should be set in
order of impor-
tance. You’d
probably rather

The primary rule is to
understand you’re the
one in control. Many
don’t realize it, but
software doesn’t

or fewer plays per day, equals a
faster turnover time. Make adjust-
ments and run the turnover analy-
sis until poor turnover times dis-
appear.”

After you’ve satisfied all the
aforementioned requirements,
your music
scheduling sys-
tem should pro-
duce a perfect
log the first time

. right? Wall
says no. “If the
initial process
produces a flaw-
less music log.
you're doing

have two slow  think. Youhave totell something
songs play back = sp wrong. Believe it
1o back than two it Wha! tq d?’ so don’t or not, your
songs by the be intimidated. scheduling pro-
same artist. The —Ken Wali gram  should
program will have some rule

sacrifice the slow
song rulein favor
of the artist rule.”

How do you choose what rules
to use? Wall advises using only the
rules that are important to you.
“Avoid the temptation to ‘over-
code’ your songs. Each code you
place on each song has a rule that it
must follow. Each rule affects ev-
ery other rule. Overcoding can re-
sult in songs having too many con-
flicts. As a result, they could vio-
late dozens of rules each time
they’re considered for airplay and
may never get played at all. You
could easily find yourself back-
tracking through a tangle of rules
to find the source of the problem.”

Don’t Repeat Your
Repetition

One of the most crucial areas
CHRs need to review is how each
music category turns over. “Turn-
over analysis of each of your cate-
gories can alert you to songs that
may repeat at the same time or day
they played last time,” says Wall.
“It’s all in the math. Categories
that show poor turnover times need
to be adjusted. Placing more songs
in a category, or not playing as
many songs per day, will cause that
category’s turnover time to slow
down. Fewer songs in a category.

1 ] ¥a8y 70777

violations. This

m indicates you're

pushing the sys-

tem to its limits. A music log with

no violations means you aren’t

making your software work hard
enough.”

One time-saving function Pow-
erGold offers is the Auto-Editor
function. “The Auto-Editor will
eliminate these rule violations for
you,” says Wall. “By entering
some ground rules for the program
to follow, it’ll perform tests to see
if the songs violating some rules
can be flipped with other songs on
the log to eliminate the violation.
This function can cut the amount
of time the music scheduler spends
on a log up to 75%. If you have to
spend more than 30 minutes a day
on your music log, something isn’t
set up right. Remember, the best
way to learn about scheduling soft-
ware is to ask questions.”

MusicMaster offers 24-hour-a-day
support. Users may contact Joe
Knapp at (414) 521-2890, or visit
the company’s web site at http://
www.a-ware.com. PowerGold also
has a web site at  http://
www.powergold.com. Users may
reach Ken Wall at (501) 221-0660.
Selector s web site address is http://
www.rcsworks.com.
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\EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES SEPTEMBER 20, 1996

CawLouT AMERICA. SONQ Selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of August 26-September 1.

CaLLour AMERICA.

Hot Scores

CHR/POP

TOTAL AVERAGE FAVORABILITY ESTIMATE {1-3) TOTAL% TOTAL%
ARTIST TITLE LABEL(S) ™ w w w FAMILIARITY ~ BURN
ALANIS MORISSETTE You Learn (Maverick/Reprise) 4.04 393 386 4.06 95.0% 32.3%
NO DOUBT Spiderwebs (Trauma/Interscope) 397 398 380 395 515% 11.3%
CELINE DION It's All Coming Back To Me Now (550 Music) 392 395 371 —  62.0% 8.5%
DONNA LEWIS | Love You Always Forever (Atlantic) 387 393 386 396 84. 5% 21.3%
KEITH SWEAT Twisted (Elektra/EEG) 382 38 — —  410% 9.0%
R. KELLY | Can't Sleep Baby (If ) (Jive) B 379 372 387 371 59.8% 12.8%
JEWEL Who Will Save Your Soul (Aflantic) 375 373 358 3.79 87.3% 25.5%
BUTTHOLE SURFERS Pepper (Capitol) 312 361<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>