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GMs, GSMs IN MARKETS

100+ ARE OPTIMISTIC

What are the key issues and the hottest ad
categories for radio stations in markets
100+? A recent Arbitron survey of GMs &

GSMs has the answers.
Page 19
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RADIO’S FAVORITE FREEBIES

Clothes, condoms, coolers, keychains, and
bumper stickers remain Rock radio’s top
glveaway items.

Page 75

FOCUS ON FOCUS GROUPS

Focus groups are extremely valuable — if
you use them correctly. Consultant Mark
Kassof offers some pointers.

Page 16

» John Hogan named Jacor Sr. VP,
Lee Armstrong Clear now GM at
KATZ-AM & FM & KMJM/St. Louis;
Dave Reinhart to be Market Mgr.
for 13 Tampa & Sarasota stations

Lorna Gladstone named
OM at WMAQ-AM/Chicago

Damon Williams becomes
PD for WKYS/Washington

* Clark Ryan to be KISW/Seattle PD

Bruce Blevins appointed GM at
KPOP-AM & KGB-FM/San Diego

Page 3

THE INDUSTRY’S NEWSPAPER

Hard Liquor Group Opens Door
To Radio, TV Advertisements

B Regulators, politicians condemn the move

By HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU
n a move that has raised the ire of the FCC, Senate Repub-
lican Leader Trent Lott, and President Clinton, the Dis-
tilled Spirits Council of the U.S. (DISCUS) this week changed
its 62-year-old advertising code to include radio and televi-
sion.

“For decades, beer and wine have been advertised on television
and radio while the distilled spirits industry has upheld its own
voluntary ban,” said DISCUS President/CEO Fred Meister. “The
absence of spirits from television and radio has contributed to the
mistaken perception that spirits are somehow ‘harder’ or worse
than beer or wine and thus deserving of harsher social, political,
and legal treatment.”

And now the pols are involved. In his first radio address
since the election, Clinton condemned DISCUS for changing
its advertising policy, saying it means “‘exposing our children
to such ads before they know how to handle alcohol or are
legally allowed to do so ... That is simply irresponsible.”

Lott was quick to applaud the president. On NBC-TV’s
“Meet The Press” last Sunday (11/10), Lott said the policy
“would have a bad impact on our children, on society as a
whole. That is totally wrong.”

Meister cited in a release that regulations and legislation have
used DISCUS’s previous advertising code as a justification for

LIQUOR/See Page 23
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D0J Clears Merger Between
Westinghouse And Infinity

M But groups will divest in Boston, Philly

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
Westinghouse Electric Corp.
cleared a major hurdle in its $3.9
billion merger bid with Infinity
Broadcasting on Tuesday (11/12)
when the Department of Justice
said it would allow the two com-
panies to form the nation’s larg-
est radio group if they divest two

Who’s Choosing,

Who’s Refusing?

here do some of the major

broadcast groups stand on the
issue of hard alcohol advertising?
Here are the resuits of R&R’s poll:

WILL RUN ADS

Spanish Broadcasting
Z Spanish Radio

WON'T RUN ADS

ABC Radio

American Radio Systems
Beastey Broadcast Group
Chancellor Broadcasting
Clear Channel Communications
Cox Radio

Emmis Broadcasting
Entercom

Evergreen Communications
EZ Communications
Gulfstar Communications
Heftet Broadcasting
Heritage Media

Infinity Broadcasting

Jacor Communications
Jefferson-Pilot Communications
Nationwide Communications
Patterson Broadcasting
Paxson Communications
Salem Communications
SFX Broadcasting

Southern Broadcasting
Susquehanna Radio
Viacom

Westinghouse/CBS

NO COMPANY POLICY

Osborn Communications
Saga Communications

radio stations — one in Boston,
the other in Philadelphia. When
the deal is complete. the com-
bined group will operate 79 sta-
tions in 17 markets, including 64
stations in theTop 10 markets.
“We’re here to preserve com-
petition. not prevent mergers,”
said Joel Klein, Acting Asst. At-

MERGER/See Page 23

R&R Sets Talk
Radio Seminar
Advisory Panel

R&R this week announced the
Advisory Panel for Talk Radio
Seminar *97. The group of prom-
inent format professionals will
help set the agenda for the sec-
ond annual R&R Talk Radio
Seminar.

Panel members include: West-
wood One Talk PD Larry Kahn;
CBS Radio Networks VP/Pro-
gramming Frank Murphy; ABC
Radio Networks VF/Program-
ming Frank Raphael; EFM
Media Affiliate Relations Direc-
tor Lee Vanden-Handel; Radio
Today VP/Marketing & Program
Development Tom Shovan;
United Stations VP/Program-
ming Andy Denemagk; Sony’s
SW Networks Aftiliate Market-
ing Director Amy Bolton; and
ESPN Radio Exec. Producer
Drew Hayes.

Distinguished R&R Talk Ra-
dio Seminar '97 advisory panel-
ists also include Salem Radio

SEMINAR/See Page 23

Justice Dept., FCC Address Emmis: Genesis And Prognosis

(
© ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)

. —r

HR/RHYTHMI
l_‘ | t2 TR L] 1%
« KEITH SWEAT Nobody (Elektra/EEG)
}

o KEITH SWEAT Nobody (Elektra/EEG)

URBAN AC
* MINT CONDITION What Kind Of Man. . (Perspective/A&M)

COUNTRY
¢ GEORGE STRAIT | Can Still Make Cheyenne (MCA)

NAC
¢ CHUCK LOEB The Music Inside (Shanachie)

HOT AC

© CELINE DION Ht's All Coming Back To Me Now (550 Music)
ﬂc

© ELTON JOHN You Can Make History {Young Again) (MCA)
ACTIVE ROCK

* BUSH Swallowed (Trauma/Interscope)

ROCK

o VAN HALEN Me Wise Magic (Warner Bros.)

ALTERNATIVE
* BUSH Swallowed (Trauma/Interscope)

ADULT ALTERNATIVE

*R.E.M. Bittersweet Me (Warner Bros.)

NEWSSTAND PRICE $6.50

Radio’s Antitrust Concerns

i Panel probes medium’s relationship with DOJ

The Westinghouse/Infinity
deal with the Department of Jus-
tice (see story above) shouldn’t
give broadcasters reason to think
they’re off the hook. In a panel
before the Federal Communica-
tions Bar Associa-
tion last week, fed-

DOJ’s Merger Task Force, tried
to explain that the DOJ has not
set a numerical limit on the per-
centage of ad revenues allowed
in amarket. He also defended Jus-
tice’s definition of radio advertis-

ing as a separate

market from televi-

eral regulators indi- = “What would attractour  sion and newspa-
cated there’s a long  attention most are large . pers, adding that ra-
way to go before transactions relative to dio stations may say
broadcasters and the . they compete with
government are on the size of the.maﬂ(et' other media, but
common ground. Absolute size is “that’s not how they
“This is a clash not important.” behave.”
of cultures,” FCC —Craig Conrath “This is a very

Competitive Divi-
sion Chief Jim Ol-
son said of the DOJ-radio rela-
tionship. “People from Justice
were shocked and bemused when
they heard {radio’s] reaction to
the investigations.”

The room full of attorneys
seemed as confused by Justice’s
actions as the radio industry is.
Craig Conrath, Chief of the

common issue in
every indhstry,”
Conrath stated. He said that to
consider radio a part of the entire
ad market could theoretically —
if not for the Telecommunications
Act — result in a group owning
all of the stations in a market. That
would, in most cases, be only

DOJ/See Page 10

By MIke Kivosian
R&R AC EDITOR

The objective for
most major group |
owners is owning [8
properties in New |
York, Los Angeles, |
and Chicago. In addi-
tion to accomplishing
that feat, Emmis
Broadcasting also
has sticks in St. Louis
and Indianapolis.

It’s been 15 years
since Emmis was founded by
President/CEQ Jeff Smulyan,
who named the company af-
ter the title of a book he was
writing at the time. Since get-
ting out of law school in the
mid-’70s, Smulyan’s been one
of the industry’s most admired
and respected broadcasters.

And while some company
heads come and go at dizzy-
ing speeds. he still oversees his
Indianapolis-based operation.
He recently talked candidly
with R&R about the compa-
ny’s history, today’s business,

Smulyan

and future plans. We
also couldn’t resist
asking the former Se-
attle Mariners owner
to reflect about his in-
volvement with the
country’s national
pastime.

R&R: Who were
the original players
in the formztion of
your company?

Jeff Smualyan:
There were a few fi-
nancial partners who were in
the cable television business,
but I was always the largest
shareholder and operating
guy. They’re doing other
things now and aren’t with
Emmis. Interestingly enough,
almost all the original employ-
ees are still here. [Emmis f1#-
ship AC] WENS/Indianapo-
lis Chief Engineer Bob
Hawkins was our first em-
ployee and Rick Cummings
— our head of programming

EMMIS/See Fage 60
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FEARLESS. UNPREDICTABLE VITAL.

CASH

“‘Rusty Cage’ has generated a tremendous amount of requests without
one single negative. It’s clearly our #1 most requested song, not just
with our audience but with our entire staff. Everybody’s talking about

how special this record is.”
Chris Baker KATT/Oklahoma City

“RUSTY CAGE”

Written by Chris Cornell of SOUNDGARDEN.
Performed by JOHNNY CASH, with TOM PETTY AND THE HEARTBREAKERS.
Produced by RICK RUBIN.

Management: Artist Consuitants Productions. TOM PETTY AND THE HEARTBREAKERS appear courtesy of Warner Bros. Records Inc. 1396 American Recordings.

MOUOY AMmerica
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WTGE (Cat Country 100.7)/Baton Rouge morning meisters Scott Innes and Big “D” man the bottom of this billboard
(look closely), hoping to raise enough money to buy out Louisiana State University head football coach Gerry
DiNardo’s previous employment contract. It seems Vanderbilt University is holding DiNardo to his deal, making the
coach responsible for his own buyout. In the first week of the ongoing promotion, more than $25,000 was raised.

Gladstone GoesTo
"MAQ/Chicago As OM

Lorna Gladstone has been ap- |
pointed OM of CBS Radio’s News/
= Sports WMAQ/
Chicago. Glad- |
i stone, who has
@ consulted the sta-
s tion over the past
ear, takes over
the post left va-
§ cant when Chris
b Witting resigned
{ 10 enter the syndi-
! cation business.
~ This marks Glad-
stone’s fulltime
return to Chicago radio; she previ-
ously spent 12 years at crosstown
WGN, the last six as PD.

“She is one of the most talented
people I’ve met in the business,”
explained WMAQ VP/GM Weezie
Kramer. ““She’s smart, has strategic
vision, has great programming in-
sight, is a terrific manager of talent,
and has great Chicago roots. She
understands the ins and outs of play-
by-play programming, and with our
acquisition of the Chicago Beuars
{broadcast rights], there was no one
else to look to but Lorna.”

“Weezie and I had been working
on getting the Bears to move from |
WGN to WMAQ),” Gladstone told
R&R. “Last Thursday, the Bears
told us they would, and that clinched
it — that’s just too exciting to walk

GLADSTONE/See Page 23 |

Gladstone

R&R Observes
Thanksgiving

I n observance of the Thanks-
giving Day holiday, R&R’s
Los Angeles, Nashville, and
Washington, DC offices will be
closed Thursday, November 28
and Friday, November 29.

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

Jacor Ups Hogan To Sr. VP
M Clear to St. Louis; Reinhart rises in FL

“l' PCH-FM/Atlanta GM John Hogan has been promoted to
v ¥V the newly created Sr. VP post for parent Jacor Communica-
tions. He’ll be responsible for Jacor’s 26 radio stations in Salt Lake
City: Las Vegas: Louisville; Charleston, SC; Des Moines; Lexing-
ton, KY, Boise. ID; and Cedar Rapids, TA.

In other Jacor news, WZAZ-AM, WIJBT-FM & WSOL-FM/
Jacksonville GM Lee Armstrong Clear has transterred to a similar
post at Urban trio KATZ-AM & FM & KMJM-FM/St. Louis.
And WFLA-AM, WDUV-FM & WFLZ-FM/Tampa GM Dave
Reinhart has assumed Jacor’s new Market Manager/Florida Gult |
Coast Broadcasl Area post.

“As we continue to build Jacor, it is essential that we have strong
senior managers who can oversee our operations on a regional ba-
sis,” Jacor CEO Randy Michaels said of Hogan. “John has proven
his ability to do this, and we’re delighted that he is taking a key role
1n our management team.”

Hogan began his radio career in 1981 as a member of WGST-
AM & WPCH's sales staff. He has held a variety of sales and man-
agement positions with the stations since their acquisition by Jacor
in 1986.
| Clear — who replaces Steve Mosier in St. Louis — joined Ja-
cor in December 1995 after stints as GSM at WBLX/Mobile and |
WYLD/New Orleans and GM at WLOK/Memphis. “I’ve done
everything one can do in this business,” he told R&R. “I'm ex-
tremely excited about the opportunity to operate these radio sta-
tions. Jacor is a player, and St. Louis is a very important Black
market with 400,000 people.”

Clear added that KATZ-FM is set to increase its power in less
than two weeks, at which time a format modification will occur.
Although Clear would not say what that change would be, he be-
lieves “we can be quite competitive with [crosstown Urban] KXOK-
FM, and we’re looking forward to the fight.”

JACOR/See Page 23

WKYS/DC Welcomes New PD Williams

WPGC-AM/Washington PD Damon Williams has joined crosstown
Urban WKYS-FM in a similar capacity. In his new position, he’ll take
over responsibility for the station’s day-to-day operations from Radio One
VP/Programming Steve Hegwood.

“Pmstill at WHTA/Atlanta and trying to do this, so I needed someone to
help me out,” Hegwood told R&R. “And Damon was the person who im-
pressed me the most. I'd talked to Damon for a while, and Damon is a very
creative young guy who can help bring the station to life.

“ like his ability to bring promotional activities to life. He understands
the packaging of a radio station, and he understands playing the hits and
managing a staff.”

310-788-1625 310-203-8727 moreinfo @ rronfine.com
310-553-4330

310-788-1675

310-203-9763
310-553-4056

newsroom@ rronline.com
jill@rronline.com
310-553-4330

310-203-8450 hmowry @ rrontine.com
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KPOP-AM & KGB-
FM/San Diego PD Clark
Ryan has been tapped to fill
the five-month PD vacancy
at Rock KISW/Seattle, ef-
fective November 18. Prior
to joining KGB & KPOP,
Ryan served as co-GM & |
VP/Operations at KLBJ-
AM & FM/Austin.

Entercom Seattle Radio
Group President G. Micha-
el Donovan remarked,
“Clark has had great success in both
San Diego and Austin. His Rock ra-
dio expertise and tremendous ener-
gy and team-building skills make
him the perfect programming lead-
erfor ‘Seattle’s Best Rock, KISW.””

Ryan told R&R, “I’m very excit-
ed to go to Seattle. Entercom is a

Ryan

~ Ryan To Fill KISW/Seattle PD Vacancy

very good company, and
they’ve done some amazing
things in Seattle in building
their cluster. KISW is a
great heritage Rodk station,
Michael Donovan is a dy-
namic guy, and I'm looking
forward to working with
| him along with the rest of
{ the staff. I'll miss the peo-
ple at KGB — we've had a
very tight and strang fami-
ly atmosphere — but I hope
to build the same kind of chemistry
with the folks in Seattle.”

Ryan joined KLBJ in 1981 as
MD/mornings, was upped to PD
a year later, and became OM in
1986. Ryan has also worked at
KATT/Oklahoma City and
KMOD/Tulsa.

Former Entercom Seattle
Radio Group VP/GM |
Bruce Blevins has joined
Nationwide Communica-
tions as GM of Nostalgia-
Classic Rock combo
KPOP-AM & KGB-FM/
San Diego.

“Fm tickled to be involved
with KGB — it’s one of the
great rock ’n’ roll stations on
the West Coast,” Blevins re-
marked. “It has a profession-
al staff who have done a great job.
| There is a lot of turmoil in the mar-

310-553-4330
DC BUREAU: 202-783-3826

615-244-8822

Blevins

310-203-8727
310-203-9763
202-783-0260
615-248-6655

Blevins Becomes GM At KPOP & KGB/SD

§ ket right now. Buthf we can
¥ focus on our listeners with
passion, we’ll survive very
well. KPOP is a gem that’s
probably underutilized, but
we have plans to improve
that situation. And it’s the
only Nostalgia statfon in San
Diego with a great morning
show.”

| Blevins has also held the
VP/GM posts at KABL-
AM, KNEW-AM KBGG-
FM & KSAN-FM/San Francisco,
KMLE/Pheenix, and KKCY/SE.

WEB SITE: http://www.rronline.com

> >
- il
garrett@rronline.com
mailroom @ rronlina.com
mailroom @ rronline.com

Ihelton @rronline.com
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FCC Considers Cross-Ownership Options

The FCC is still considering whether to eliminate or change
the rule that prohibits owning a radio and a television station
in the same market. Currently the Commission grants waiv-
ers for the Top 25 television markets or where the deal in-
volves a failed station.

The Telecom Act requires the

FCC to extend the waiver policy to
the Top 50 markets, provided there

Fcc Seeks Rinduhétry Input
On Attribution Issue

The FCC last week (11/7) announced it’s seeking further
comment in its review of broadcast attribution rules. The Com-
mission, which has set February 7, 1997 as the deadline for
comments, expects to use the feedback to update its rule-mak-
ing following the Telecom Act’s passage earlier this year.

are more than 30 independent voic-
es in the market.
Among the options the Com-

For the purpose of applying mul-
tiple ownership rules, the FCC hopes
toidentify those interests or relation-
ships that give its holders *a degree
of influence or control such that the
holders have a realistic potential to
affect programming decisions or
other core operating functions of lic-
ensees.”

Because ownership rules were
relaxed by the Telecom Act, the
Commission wants industry com-

EARNINGS

acor Communications (Nas-

daq: JCOR) cited third-quarter
1996 eamings of $100,000 (O cents
per share) on revenues of $54.3
million. Third-quarter eamings last
year were $3.5 million (17 cents)
on revenue of $32.3 million.

Jacor Dips, Infinity
Posts Record Quarter

ments on how ownership rule re-
visions should affect its review of
the attribution rules. It also is look-
ing for input on whether it should
add a new attribution rule that
would limit, but not eliminate, the
single-majority shareholder and
non-voting stock exceptions to the
attribution rules, including propos-
als concerning attribution of
LMAs and JSAs in specified cir-
cumstances.

The company said eamings were
affected By “higher interest ex-
pense, higher depreciation, and
amortization expense and an ex-
traordinary loss, ail of which relate
to Jacor’s recent acquisitions.” Ja-

Continued on Page 10

mission is considering is whether
the waiver policy should be ex-
tended to any market that has 30
voices or to groups that own more
than one AM or FM. It is also ask-
ing whether to reduce the 30-voic-
es rule, and whether a group that
owns the maximum number of ra-
dio stations in a market should be
allowed to also buy a television
station.

Competition &
Diversity Key

“If radio stations and television
stations do not compete in the same
local advertising, program delivery,
or diversity markets, we propose to
eliminate this rule entirely and rely
on our local ownership rules to en-
sure competition and diversity at the
local level,” the Commission said.
“If, on the other hand, radio and tele-
vision did compete in some or all of
the same local markets, then we pro-
posed to modify the one-to-a-mar-
ket rule to allow radio-television
combinations.”

Several radio and television sta-
tion owners have already respond-
ed to the Commission’s suggestions.
Some owners, the FCC said, say that
programming diversity would actu-
ally increase thanks to cost savings
involved in having both properties.
Others note the FCC already grants
nearly all of the cross-ownership
waivers that are requested.

While Citicasters pointed out
that radio and television appeal to
different audiences and have differ-
ent peak listening times, the FCC
said studies by economic groups
“asserted that radio and television
and other media were economic
substitutes in the local advertising
market and in the delivered pro-
gramming markets.”

The FCC still sees the issue as
unclear, however, and is soliciting
additional comments on radio-TV
cross ownership.

1

PLASTIC
BANNERS

©1996 Reef Industres. Inc |
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800/231-2417
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Introducing Telecom’s New Faces

onservative Sen. John McCain (R-AZ) is set to take ousted Sen.

Larry Pressler's (R-SD) seat as head of the Senate Commerce
Committee and Communications Subcommittee. McCain was the only
senator to vote against the Telecommunications Act; he favored an
even more deregulatory approach.

His place at the helm could be a good sign for broadcasters, since
McCain is likely to continue efforts to reform the FCC and deregulate
telecommunications. However, many broadcasters are also nervous be-
cause McCain has said a bill that would require stations to give free air-
time to senate candidates will be a top priority next year.

Rep. Billy Tauzin (R-LA) will likely succeed retiring Rep. Jack Fields
(R-TX) as head of the House Telecommunications and Finance Subcom-
mittee.

The Westinghouse Broadcasting Corp.?

W estinghouse Electric Corp.’s board met last week to consid-
er whether the company will split into two separate entities,
broadcasting and industrial. No decision has been reached as of yet.
Although Westinghouse has not said what will be done, analysts be-
lieve it will create two separate stocks.

The board was expected to meet again earlier this week to consider its
options. Adecision could be reached by the end of the month, dependent
upon shareholders’ approval.

Financial Facts

M ulti-Market Radio Inc. (Nasdaq: RDIOA) Tuesday (11/12) closed its
exchange of 368,000 shares of Class A common stock forits 1.84
million Class B warrants. Atotal of 1,090,540 (59.3%) of the outstanding
warrants were tendered in exchange for 218,108 shares of common
stock.

Under Multi-Market's merger agreement with SFX Broadcasting, MMR
shareholders would receive less for their stock unless more than 50% of
the Class B warrants were tendered. The deal is expected to close after
the companies’ respective meetings on November 22.

SFX also said it will pay a regular quarterly dividend of $0.8125 per share
to Series D cumulative convertible exchangeabile preferred stock sharehold-
ers of record as of November 15. Payment will be made December 2.

In other Sillerman financial news, MMR said it redeemed all of its Class
A warrants that were outstanding as of 5pm on November 7. About 4000
warrants were outstanding at the exercise deadline and were redeemed
at $.01 per warrant.

And in other financial news, Donaldson Lufkin & Jenrette upgraded
Emmis Broadcasting Corp. to “buy” from “market perform.”

Finley Heads RAB Board

merican Urban Radio Networks chief Skip Finley has been elect-
ed Chairman of the RAB Board of Directors. Emmis Broadcasting
Chairman Jeff Smulyan becomes Vice Chairman and Jacor Communi-
cations Radio Division President Dave Crowl is elected Finance Com-

mittee Chairman.
Continued on Page 10

EXPOSE YOURSELF WITH A MINIMUM OF RISK.

Today’s level of fierce competition demands that
; you prominently display your name every
chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With
theft, vandalism and loss, it becomes a costly
proposition to continuously replace expensive
signs and banners costing hundreds of dollars

¥ Durable banners for a
throw-away price.

UV stabilized plastic won't
fade indoors or outdoors.

& Simply FAX your logo and
color separation information
for a free price quote.

Roll-A-Sign™ offers a better way. You get up to
four vibrant colors printed on durable, high
quality 4 or 6 mil plastic film to display your
logo and message brilliantly for an economical
price. Now you can afford to display a bright
new sign at every public event. They even make
great cost-effective promotional give-aways. Just
roll off what you need and cut

72" x 36" gives you 170 banners per roll

36" x 24" gves you 330 banners per roll

Barnars ara aviila
The rumbsr of Bann

Call today

and get exposed. P.0. Box 750245

®
Houston, TX 77275-0245
713/507-4200

REEF INDUSTRIES. INC 71 3/507-4295 FAX

WA americartaeitis et oo

31°x 18 gwes you 340 banners per roll
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With Host Gary Chapman 9-10 pm et

weeknights on € I TNN

THE NASHVILLE NETWORK -

C]/(/'e cure %untryw

A GAXLORD ENTEFTAINMENT COM”ANY

© 1996 Group W Setellite Communications. THE NASHVILE NETWERK, TNN and the TNN logos are registered service marks, arsi = BE CCUNTIY s a service wark. of HLME, Inc.
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i ADIO BUSINESS

DEAL OF THE WEEK Qi 1996 DEALS TO DATE

Dollars To Date: $13,598,711,858

® WSOM-AM & WQXK-FM/Salem
(Youngstown-Warren), OH

$13.5 million

TRANSACTIONS

. Stations Traded This Year:

Stations Traded This Week:

(Last Year: $5,302,948,676)

' This Week’s Action: $16,200,601

(Last Year: $28,619,250)

1994

(Last Year: 1210)

16

(Last Year: 24)

Gonnoisseur’s Appetite Grows In Ohio

(1 Acquisition of Salem duo brings market total to six

WSOM-AM &
WQXK-FM/Salem

(Youngstown-Warren)

PRICE: $13.5 million

BUYER: Connoisseur Commu-

nications of Canton L.P., head-

ed by President Jeffrey War-

shaw. It owns WBBW-AM, WRTK- }
|

AM, WBBG-FM & WHOT-FM/
Youngstown and WPIC-AM &
WYFM-FM/Sharon, PA. Phone:
(203) 227-1978

SELLER: Lincoln Group L.P,
headed by PresidentAlbert Werthe-
imer. Phone: (315) 478-5030
FREQUENCY: 600 kHz; 105.1 MHz
POWER: 1kw; 88kw at 430 feet
FORMAT: Nostalgia; Country

WDJL-AM/Huntsville
PRICE: $110,000

BUYER: 5th Ave. Broadcasting,
headed by President James Sharp.
Phone: (205) 534-8188

SELLER: Debco Productions Inc., ‘
headed by President Roger Jones.
Phone: (205) 852-1223
FREQUENCY: 1000 kHz

POWER: 5kw

FORMAT: Nostalgia

PRICE: No cash consideration
BUYER: Applied Life Ministries
Inc., headed by President Timothy
Brooks. Phone: (501) 623-2300
SELLER:Applied Life Education-
al Broadcasting Foundation,
headed by President Timothy
Brooks

3

KVVQ-AM/Hesperia &
KVVQ-FM/Victorville
PRICE: $1 million

BUYER: Power Surge Inc., head-
ed by President John Power.
Phone: (602) 488-2596

. SELLER: William Rice. Phone:

(317) 844-7390

FREQUENCY: 910 kHz; 103.1 MHz
POWER: 700 watts day/500 watts
night; 95 watts at 1424 feet
FORMAT: Nostalgia; Oldies

rv’ ke EE

WZNO-AM/Pensacola
PRICE: $85,000

BUYER: 1230-AM Broadcasting
Corp., headed by President

Micheal Glinter. Phone: (913) 894-
2113

SELLER: Florida Information Ra-
dio Inc., headed by President Dav-
id McDonald. Phone: (304) 432-
1232

FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: News/Talk

WEJM-FM/Chicago
PRICE: No cash consideration
BUYER: Charles Giddens of Me-
dia Venture Partners, trustee.
Phone: (703) 827-2727
SELLER: Evergreen Communica-
tions, headed by President Scott
Ginsburg
FREQUENCY: 106.3 MHz
| POWER: 2kw at 397 feet
FORMAT: Urban
COMMENT: WEJM is being placed
in a trust so that Evergreen can com-
plete its acquisition of WPNT-FM
from Century Broadcasting Corp.
in compliance with FCC market own-
ership limits.

TRANSACTIONS AT A GLANCE

* WDJL-AM/Huntsville, AL $110,000
* KALR-FM/Hot Springs, AR No cash consideration

® KVVQ-AM/Hesperia &

KVVQ-FM/NVictorville, CA $1 million
®* WZNO-AM/Pensacola, FL $85,000
* WEJM-FM/Chicago No cash consideration
* WCEG-AM/Middieboro, MA $150,000 ;
®* WXYQ-FM/Manistee, Ml $200,000

* WHDM-AM/McKenzie, TN $1

* KDAE-AM/Sinton &

KLTG-FM/Corpus Christi, TX $945,600 ?

® WMON-AM & WZKM-FM/Montgomery & WVAR-AM/

Richwood, WV $210,000

BUYER: Steven Callahan. Phone:
(617) 254-9267

SELLER: Metro South Broadcast- |
ing Network Inc., headed by Presi- |

' dent Donald Sandler. Phone: (508)

587-1410

B o
WXYQ-FM/Manistee

PRICE: $200,000 l
BUYER: Crystal Clear Communica-
tions Inc., headed by PresidentMarc
Rosseels. Phone: (616) 352-9603
SELLER: Bay View Broadcasting
Inc., headed by President Patrick
Lopeman. Phone: (414) 482-1959

WHDM-AM/McKenzie
PRICE: $1

BUYER: Su-Mat Inc., headed by
President Martha Bennett. Phone:
(901) 352-3371

SELLER: Southwind Communica-
tions Inc., headed by President
Martha Bennett

SRR nligm

| WCEG-AM/Middleboro
| PRICE: $150,000

KDAE-AM/Sinton &
KLTG-FM/Corpus Christi

: | Corp.,

PRICE: $945,600

BUYER: Broadcast Corporation
of the Southwest, headed by
President William York. It owns
KCTA-AM, KOUL-FM & KRAD-
FM/Corpus Christi. Phone: (512)
883-1600

SELLER: Stereo Broadcasting
headed by President
Stephen Dewalt. Phone: (512) 882-
4394

FREQUENCY: 1590 kHz; 96.5 MHz
POWER: 1kw day/500 watts night;
97kw at 955 feet

FORMAT: Nostalgia; Oldies

- WMON-AM & WZKM-FMW/

Montgomery &

WVAR-AM/Richwood
PRICE: $210,000

BUYER: J & K Broadcasting,
headed by President James
Hardman. It owns WAFD-FM/
Webster Springs, WV. (304) 847-
5144

SELLER: R & S Broadcasting Inc.,
headed by President Jean Brown..
It owns WCWV-FM/Summersville,
WV.

BROKER: Ray Rosenblum

You'll get a written guarantee...with no fine print.

In fact, there’s not enough space in this entire publication to explain
all the benefits a TeleDATA “phone site” will provide to virtually
every department in your station, and...
Pay For Itself while doing so.

The Features and Applications increase daily and
are limited only by the imaginations of our clients.

Call us for all the details.

A QUANTUM LEAP

TeleDATA-:

lelecommunications Systems

e

T aAmMericanitadioRietorn cormn.
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Radio’s first and only authorized feature with exclusive ties to the stars and
behind the scenes news of the most talked about drama on television!

- First.. “"Last week on Melrose place”

Then...An exclusive sneak preview of tonight’s episode,

Tuesdav: Second... Relive Monday nights’ episode with the inside track on
y: who’s doing what to whom, when, where and why.

Third.  Behind the scenes interviews with castmembers, past
and present.

You're on the air when they’re on the the air - 32 weeks a year.

Available in a fully produced or plain-wrap version. For more information call 818-377-5300.

RADIO NETWORIKS

DR\
WATCH MELROSE PLACE MONDAY NIGHTS ON FOX. ’m

Warning: Melrose Piace is the property of Speling Telewision Inc. The Malrose Piace Minule is the property of Premiere Radio Networks tnc. Any urauthorized use of this feature of audio elements of the tefevision program without the written consent of Fox Broadcasting, of Premiere Radio Networks Inc.. is ilegal

WisML-aRRercantadiohistanscom
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RADIO BUSINESS

BUSINESS BRIEFS

Continued from Page 6

Maad?’s Confirms Capstar

bout three weeks after Capstar Broadcasting closed its purchase
of Commodore Media, Moody’s has confirmed its B3 rating of Com-
modore's $76.8 million senior subordinated notes at 13.25%. The rating
confirmation indicates that Moody’s does not think the Capstar purchase
has changed Commaodore’s credit risk.
Commodore has offered to repurchase the notes at 101% of the cur-
rent accreted value.

More Power To Them

he FCC has granted WCHB-AM/Detroit's 40th anniversary wish: a

power increase to 50kw. The increase makes ‘CHB the first station in
the Detroit market to receive a grant for clear-channel service from the
FCC in more than 40 years. Beli Broadcasting’s WCHB is the only Black
News/Talk station in the market. Bell itself was the first African-American-
owned broadcasting company to receive a new radio station license —
for WCHB in 1956.

FTC Green Lights Deals

he Federal Trade Commission has granted early antitrust clearance
to the following deals:
® Jacor Communications’ purchase of Gannett’s KIIS-AM & FM/Los
Angeles, KSDO-AM & KKBH-FM/San Diego, and WDAE-AM & WUSA-
FM/Tampa.
® nfinity Broadcasting/CBS's sale of WYSY-FM/Chicago to Salem
Communications for $30 million.
® Evergreen Communications’ $103 million purchase of WDAS-AM
& FM/Philadelphia from Beasley Broadcast Group.
® American Radio Systems’ buyout of Zapis Communications’
WWTM-AM & WAAF-FM/Boston for $22.8 million.
® SFX Broadcasting’s purchase of Delsner/Siater Enterprises Inc.

CBC Receives $15 Million Loan

hildren’s Broadcasting Corp. (Nasdaq: AAHS) has received a $15
million loan from Foothili Capital Corp., a division of Norwest Corp.
The loan is secured by the company’s assets. According to the company, the
funds will provide working capital and cash for radio station acquisitions.
Closing on the financing is expected to occur sometime this month.

Compiled from reports by the Associated Press, Dow Jones New
Service, Reuters, United Press International, and R&R staff writers.

EARNINGS

Continued from Page 6

cor attributes the extraordinary loss
to the write-down of deferred financ-
ing costs for refinancing its senior
credit facility.

Broadcast cash flow was up 75%
to $16.1 million from $9.2 mitlion in
the same period last year. On a
same-station basis, cash flow was
up 17%, from $9 million in third-
quarter 1995 to $10.6 million this
year.

infinity Broadcasting

nfinity Broadcasting (NYSE:

INF) reported its 20th record
quarter. Third-quarter 1996 eamn-
ings were $25 million (21 cents) on
revenues of $201.1 million, com-
pared to third-quarter 1995 eam-
ings of $15.9 million (16 cents) on
revenues of $84.1 miltion.

Operating cash flow rose 67%,
from $41.6 million for third-quarter
1995 to $69.6 million this past
quarter.

American Radio Systems
merican Radio Systems
(Nasdaq: AMRD) posted

third-quarter 1995 revenues of

$52.5 miftion, a 109.2% jump over
last year’s $25.1 million. The com-
pany reported a loss of $1.5 million

(7 cents) compared to eamings of

$121,464 (1 cent) for the same pe-

riod last year.

Broadcast cash flow increased
95.9% to $17.1 million from $9.2 mii-
lion. Revenues and cash flow in-
creased 12% and 18%, respectively,

on a same-station basis.

“While the recent action of the
Department of Justice with respect
to radio consolidation has been chai-
lenging,” said company Chairman/
CEO Steve Dodge, “we feel our an-
nounced settlement regarding the
Rochester transaction provides at
least a measure of predictability go-
ing forward. [Based] on what we have
been able to learn about the DOJ’s
concems, we do not anticipate a
material alteration of our company’s
ability to execute its articulated busi-
ness strategy.”

Cox_Radio Inc.

C ox Radio Inc. (Nasdag: CXR),
which went public on October
2, reported third-quarter earnings of
$2.37 million (8 cents) on revenues
of $33 million. Eamings for the same
period in 1995 were $1.4 million (5
cents) on revenues of $31.4 miltion.

Shortly after the announcement,
Morgan Stanley raised Cox’s rating
from “outperform” to “strong buy.”
Cox also received an initial “buy” from
CS First Boston one day later.

Broadcast cash flow was $10.6
million, a 26.7% increase over
third-quarter 1995 cash flow of
$8.4 million.

Evergreen Media Corp.

vergreen Media Corp. (Nas-

daq: EVGM) registered a net
loss of $2 million (7 cents), down from
$3.6 million (14 cents) for the 1995
period. Net revenues increased
64.9% to $78.8 million from $47.8
million last year, while broadcast

cash flow rose 66.8% to $32.6 mil-
lion from $19.6 million in third-quar-
ter 1995.

Evergreen Chairman/CEO
Scott Ginsburg added, “On Oc-
tober 17, Evergreen completed a
public equity offering of 9 million
shares of its Class A common
stock. The approximately $265
million in net proceeds from the
offering are being used to reduce
senior credit facility borrowings
and to finance acquisitions.”

Osborn
Communications Corp.

sborn Communications

Corp. (Nasdaq: OSBN)
showed third-quarter earnings of
$426,000 (7 cents) on revenues
of $11.2 million. For the same pe-
riod in 1995 Osbom reported a net
loss of $3.7 million (70 cents) on
revenues of $12 million. Cash flow
also was down to $3.1 million from
$3.4 million the previous third
quarter.

Osborn attributes the decreas-
es in revenue and cash flow to the
disposition of its properties in Syra-
cuse; Anniston, AL; Atiantic City;
Daytona Beach; Jacksonville; and
Raleigh, which was offset by prop-
erties in several other markets.

Frank Osborn, President and
CEO, pointed out that operating
cash ftow increased 15% on a
same-station basis.

Capstar Broadcasting Partners
has signed a deal to merge with
Osborn, set to close in February
1997.

Clarification

A recent interview with FCC Audio Services Chief Linda Blair (R&R
10/11) should have noted that because of the tremendous increase in
volume, her staff is stilt acting on sales applications that don’t involve
waivers and are not contested within 10 days from the close of the 30-day
public notice period.

Under the Telecom Act, comparative renewat applications and therefore,
comparative hearings, have been eliminated with respect to all renewal appli-
cations filed after May 1, 1995. Thus, the FCC has dismissed any application
that is mutually exclusive with a renewal application after that date.

Do you HEAR
What § HEAR?

DoJ

Continued from Page 1

about 7% of the total ad revenues
for the market.

Still, Conrath admitted, “It is true
that we’re on a learning curve here.
But we have a benefit in radio in that
there are a lot of transactions at
once.”

The only concrete clue Conrath
gave to the workings of the DOJ’s
collective mind is a fairly obvious
one: DOJ is concerned with deals

(@- HE CAROLS oF CHRISTMAS

Sounps Like

SMASH

Houipay Hr

@,HE CAROLS oF CHRISTMAS

Featuring

JIM BRICKMAN

“Do You Hear What I Hear?”

MARION MEADOWS

“We Three Kings”

GEORGE WINSTON

“Christmas Time Is Here”

and many more

O O

© Windgham Hill 1996

~ CONTACT WINDHAM HILL RADIO:

wWYWamerncanrachiohiStory om

that result in heavy concentration.
“What would attract our attention
most are large transactions relative
to the size of the market. Absolute
size is not important.”

He also acknowledged the vola-
tility of radio stations’ market share.
“This is not a simple issue of add-
ing up the market share like auto-
mobiles. We try to evaluate and get
a real picture of what’s going on in
the market in terms of the station’s
history, its signal, its format, etc.”

‘Paranoid Fantasy’

Regarding recent speculation in
the radio industry that VP Al Gore’s
office is behind the DOJ’s interest

in radio deals, Olson called it *

paranoid fantasy.”

‘a

Howrey & Simon attorney Ed-
ward Henneberry concurred. “To
suggest there’s any kind of political
pressure is so far off the mark, and I
think it can be dangerous. I know
there’s a lot of frustration out there,

though.”

ELTIC CHRISTMAS ll

Featuring

JAMES GAIWAY
“The Wexford Carol”
“Pll Rock You To Rest”

 NIGHTNOISE
“BRID OG NI MHAILLE”
and many more

m'.

&

Hawaii's Greatest Slack Key Guitarists
including Keola Beamer, Cyril Pahinui
and many more

David Morrell: tel 212.930.7083 fax: 212.930.4827 e-maik: dmorrell@bmgmusic.corﬁ FOR COMMERCIAL
Crystal Ann Lea: tel: 310.358.4845 f;x: 3__10\358.4807 -e-mail: clea@bmgmusic.com

FOR NON COMMERCIAL
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Slmple Sales Software W|th Bmlt-m Arbitron Ratings that
Paints a Picture of Your Audience for Your Advertisers.
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MapMAKER Cllent Sales Prospects Map

Mapping Option
{Check Box to Show/Not Show
] on the Map)
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Finally, a Sales Tool that answers the question; “How do | get on this buy?”
It’'s MapMAKER and it uses Arbitron’s respondent level data to show
prospective advertisers that you have listeners where they have customers.

Call your Arbitron Representative for a free demo and see how MapMAKER can work for you!

M ARBITRGIN
[TecH]. TeL: 212-887-1300

MEDIA MARKENING TECHNOLOGIES © 1996 THE ARBITRON COMPANY
A CERDIAN CORPORATION
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Massie Moves To CA |
Country Combo’s OM

WIL-FM/St. Louis PD Ray
Massie has been named OM of
Counlry combo KFRG-FM &
KOOJ-FM/
Riverside-San
Bernardino as
well as KXFG-
FM/Sun City,
£ CA, which will
| debut in January
and simulcast
with KFRG. He
succeeds Lee Lo-
gan, who left in ‘

s

September to be-
come Group
Head/Programming for South Cen-
tral Communications (R&R 9/13).

KFRG, KOOJ & KXFGVP/GM
Tom Hoyttold R&R,*“T'mdelight-
ed Ray is joining our great group |
of radio stations. We wanted to con-
tinue to reach up. reach higher, and
get the best programmer to help us |
be the best. The staff is looking for-
ward to having him here as we con- ’
tinue to grow in the fastest grow-
ing area of California.”

Massie joined WIL as PD in 1987.
He previously served as PD for ]
WYNK/Baton Rouge, KFKF/Kan-
sas City,and WLLR/Davenport, IA.

Massie

o s Sl

SR
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Irwin Isollack

Sales and Management
Training Services

Consulting &
Management
Sales Training
Sales Manager Training
Money-Making Sales Promotions
Sales Department Audits
Turn-Around Plans
Accountability Systems
Inventory Management
Higher Rates
New Business Revenue Streams
Incentive Programs
Start-Up Guidance
Sense of Urgency Training
Recruiting, Interviewing, & Hiring

s
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] Seminar Topics
& AYear's Worth of Great Sales Ideas
} Effective Negotiating
t Prospecting and Qualifying

Talking ROl With Clients
Better Copywriting
30 Habits of Radio’s Super-Achievers
Account List Management
Super-Shrewd Sales Presentations
Making Your Station a “Must Buy”
Effective Sales Management

RADIO SALE
"\ INTELLIGENCE —
RADIO

SALES AND MANAGEMENT
CONSULTANTS

—
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EMI Prioritize

EMi-Capitol Music Group NorthAmerica has acquired a 50% equity share
of rap label Priority Records, which it had been distributing. The joint ven-
ture arises from an option EMI acquired in its 1994 distribution renegotia-
tion. Sealing the deal are (I-r) EMI-Capitol Music Group North America
Exec. VP/GM Terri Santisi and Chairman/CEQ Charles Koppelman, and
Priority President/CEQ Bryan Turner and President/Sales Mark Cerami.

Rosenblum Rlses In Elektra Alt. Promo

Pete Rosenblum has been elevated to National Di-
rector/Alternative Promotion for the Elektra Entertain-
ment Group. He previously served as Director/College |
Promotion for the label. :

“Pete’s a passionate music man with a keen under-
standing of promotion,” said EEG Sr. VP/Promotion |
Greg Thompson. “He's been a tremendous asset
throughout his tenure with Elektra, and we look for-
ward to the invaluable contribution he’ll be making
to Elektra in his new role.”

Rosenblum began his music career in 1991 as an assis-
tant in Elektra’s alternative promotion department.

Rosenblum

S B s

“When you hire me to consuit
with you for just one day, I’ll find
at least 10 documentable ways
to improve your billing...

or the day is FREE!” %

Can you say, without a doubt, that your sales department is
reaching its fullest potential? Be honest. Do you have inventory or rate
problems? An inordinate amount of agency business? A sales
management problem that you can’t seem to overcome? If the answer
to any of these questions is yes, then you need my help.

My name is Irwin Pollack, and I'm sure you've heard of our radio
sales and management training. My companies have helped more
than 10,000 radio salespeople, 750 radio stations, and countless TV
stations increase their billing.

In just one day, I'll identify at least 10 significant opportunities that
will increase your billing and drive cash flow through the roof... or my
time is free.

My training reflects the lessons I've gathered over the past 15 years
visiting, speaking to, and observing this country’s best radio stations,
along with their managers and salespeople.

Quite frankly, the training 1 provide is for those who really want to
out-perform their revenue shares. Those who want to “shake things up”.
Even rock the boat. In fact, if we don't help improve things at your
station, we simply aren’t doing our job... that's why I've put teeth into
my guarantee.

Just ask a small sample of our client stations:

¢ KLSX-FM/KRLA-AM, Los Angeles ® WGTR-FM, Myrtle Beach
e WRKZ-FM, Harrisburg e WHOT-FM, Youngstown
¢ KHTQ-FM, Spokane ¢ WCBW-FM, St. Louis

¢ WPRO AM/FM, Providence ¢ WIMX-AM/FM, Florence

As you can see, if you're in a Jarger market or a smaller one... right
now, at this very moment, your station is capable of exponential
improvement in its sales performance. You really don’t have to settle
for things as they are now. If you're ready, I'm ready.

Stop and think about it. Here's the way it goes — “more of the
same” usually gives you more of the same.

When you would like to schedule a consultation, please give me a call at
(603) 598-9300.

Radio Plaza ¢ 410 Amherst Street ¢ Suite 360 ¢ Nashua, NH 03063
Phone: (603) 598-9300 ¢ Fax: (603) 598-0200 ¢ Email: 1rwm@1rwmpollack com
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K-LOVE Ups Parker To GM; Jenkins Now Chair

-LOVE Radio Network has promoted Operations Director Lloyd

Parker to Network GM. Prior to joining K-LOVE — which consists
of 12 non-commercial Christian music outlets and 17 FM translator sta-
tions — Parker was VP/GM at WLIX-AM/Long Island.

Meanwhile, K-LOVE President Richard Jenkins has added Chair-
man of the Board duties and will head the company’s signal expan-
sion team. That team also welcomes current Controller/CPA Joseph
Miller on a parttime basis as well as Joseph Miller, who most re-
cently worked in the FM translator departments at Family Stations
and Calvary Chapel.

i “Our goal is to double the number of radio stations we serve within the
next 18 months,” Jenkins stated. “And with our current team, we are well
on the way to accomplishing this goal”

Umversal Welcomes Fwe To Promotlon

Universal Records’ promotion
universe has expanded by five key ex-
ecutives:

¢ Evan Forster has been tapped as
Sr. Director/Crossover Promotion. His
experience includes stints as Tuff
Break Records’ President and Im-
mortal Records’ VP/Marketing. ’

¢ Charlie Foster has been hired as [
Sr. Director/Top 40 Promotion. He
most recently was Arista Records’
Regional Director/Midwest Promo-
tion.

* Howard Leon and Kyle Wong
have become co-National Directors/
Rock Format Promotions. Leon pre-
viously was Arista’s AAA Promotion
Head; Wong was Island Records’
National Director/Alternative Promo-
tion, West Coast. :

e And Kay McCarthy has joined *—
Universal as National Director/Field
Promotion, exiting American Recordings’ West Coast
Promotion Manager post.

“These hirings complete our national ranks, allow-
ing us to successfully compete not only on the streets
but on the airwaves,” said label Sr. VP/Promotion
Steve Leeds.

VP/Promotion Monte Lipman added, “With exten-
sive experience in the job of breaking artists, Evan,
Charlie, Howard, Kyle, and Kay will make signifi-
cant and immediate contributions to the success of
Universal.”

cantrell Named PD At WWSN/charIotte

Onetime KQKS/Denver PD Stacy Cantrell has
joined WWSN/Charlotte as PD. She succeeds John
McFadden, who will continue doing his midday air-
shift at the Jefferson-Pilot Communications Hot AC.

GM Rick Jackson told R&R, “We wanted an out-of-
the-box thinker and someone who understands the com-
plications of marketing. Stacy’s very bright and has many
unconventional ideas — and I like that. I’ve been in ra-
dio for 20 years and don’t fully understand — and am
frustrated by — Hot AC. But Stacy seems to have a
good vision for what she’d like to do with the format
and how it will work here. I wanted someone who was

more than just a musicologist. CANTRELL/See Page 23

Forster Foster

Leon

McCarthy

Canlrell

Franco Fills PD Post At WGTZ/Dayton

Former WMXYV/New York MD and Paxson Broadcasting exec Mary
Franco has been named PD at Great Trails CHR WGTZ/Dayton. She
replaces Louis Kaplan, who resigned to become PD at KLL.C/San Fran-
cisco (R&R 9/13).

“We are very excited to have Mary join the team,” WGTZ OM Michael

Luczak told R&R. “Her market experience is broad-based — she’s worked
in a management capacity in Topeka, KS and New York City. She has a

FRANCO/See Page 23
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America’s #1 Station

“We think the perfect marriage
for the nation’s first all-news
station should be with the
nation’s first and best weather
service.”

1519
WINS

ALL NEWS. ALL THE TIME.

Scott Herman-Vvice President
& General Manager

THROUGH SUNDAY, 6AM t0 MIDNIGHT CUME.

Mark Mason- Executive Editor
& Program Director

ER®

AR R
=1 A4 - To secure AccuWeather services on a barter basis, contact
el RN CRRAYsISIaS=] your Premiere Radio Networks representative at 818-377-5300.

“SOURCE - ARBITRON, SPRING 1996 NATIONWIDE MONDAY
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Radio

® TOM LOVE has been named GM at
Sabre Communications'WRQK-FM/
Canton-Akron, replacing Tom Collins.
He most recently served as VP/GM of
Patterson Broadcasting’s WMGR-AM
& FM & WOBB-FM/Albany, GA.

® CHRIS WEGMAN has joined Guif-
star Communications’ WJBO-AM &
WYNK-AM & FM/Baton Rouge as GM.
He previously served as GM of Sun-
burst It inc.'s KFRQ-FM, KKPS-FM &
KVLY-FM/Mc Allen-Brownsville.

Records

® DOUGLAS
KLUTHE has
been promoted
from Sr. Director/
Artist Develop-
ment to VP/Video
Development at
EMI Records.

Kiuthe

® L EE DURHAM has been named Di-
rector/Promo at Word/Nashville. He
most recently served as Director/Re-
gional Promo at A&M/Nashville.

® GIA DeSANTIS |
has become Di- |
rector/Video Pro- |
motion for Reprise
Records. Shewas |
formerly Reprise’s

Associate Direc- |
tor/Video Promo-
tion. In other Re-
prise news, ANNE
DONOGHUE has
risen from Nation-
al Director/Media

DeSantis

Relations to Sr. National Director/Me-
dia Relations.

® JANA FLEISH-
MAN has been
elevated from
Manager/Media &
Artist Relations to
Associate Direc-
tor/Media & Artist
Relations at Mer-
cury Records.

Fleishman

® MARK PINCUS
has been upped
from Sr. Director/
Licensing & Spe-
cial Products to
GM/Special Mar-
.ets at Rhino
Records.

Pincus

National Radio

® LINDA STERN has become VP/Af-
filiate Marketing at Shadow Broadcast
Services. She most recently served as
Regional Director/Affiliate Marketing at
ABC Inc.

® WESTWOOD ONE's “Celebrity Con-
nection” has added the following guests
to this week’s schedule:

® Mary Tylter Moore, November 20
and 22

;i ;B&R’THS
WLRW/Champaign-Urbana,
IL Sales Mgr. Karen Cochrane,
husband Scott, son Adam, No-
vember 5
WLRW PD Mike Blakemore,
wife Mary, son Bret, November 1

ConpOLENCES

KSD-FM/St. Louis PD Steve
Brill's father, Charles F. “Chuck”
Brill, 66, November 9.

Jazz saxophonist Eddie Har-
ris, 62, November 5.

WEJM-FM/Chicago late-night
hostisadore “Rapmaster Pink-
house” Pink, 31, November 2.

® Bob Goen, November 21
For additional information, call (212)
641-2066.

® KRIS STEVENS ENTERPRISES
has released two new Christmas pro-
grams for the upcoming holiday sea-
son. “The Magic of Christmas” has
been updated and digitally rerecorded
on compact disc; “Christmas In The
Air,” designed for AC stations, is a
music-intensive program featuring car-
ols and contemporary holiday songs.
For a demo presentation and further
information, call (800) 231-6100. ‘

® SPORTSFAN RADIO has acquired
the rights to “John Madden’s Sports

Quiz" and his “Sports Calendar”;
“SportsFan Report” and “SportsFan
Flashback,” hosted by Pat O'Brien; and
“Costas Coast-to-Coast,” hosted by
Bob Costas; (212) 681-1947.

® CSR MEDIA is set to launch “Eight-
ies Energy,” a weekly three-hour pro-
gram focusing on CHR hits from the
1980s, on January 5. The program will
include 18 minutes of local commer-
cial time for affiliates and up to five
minutes of local client copy per month.
Special live appearances at station
events will also be offered; (303) 420-
7106 ext. 270.

® AMERICA ON THE AIR RADIO
NETWORK is offering WTOP/Wash-
ington gardening show host Jack
Eden's “The Garden Of Eden” for na-
tional syndication. The call-in program
airs Saturdays from 8-10am ET; (800)
292-5881.

® OVER THE EDGE PRODUCTIONS
has launched “Over The Edge,” a talk
show that “combines music and char-
acters dealing with people living on the
edge.” The program is hosted by Scott
Hardy and Greg Amour and is being
syndicated on an market-exclusive
basis. For further information, call toll
free (888) 246-3343.

® Former Entertainment Radio Net-
works Production Director GLENN
GORDON has formed GORDON
AUDIO PRODUCTIONS, a new
company focusing on voice imagery,
promo work, and mixing of self-pro-

NEWSBREAKERS.

duced syndicated programming;
(818) 710-9067.

® CARMEL MEDIA INSTITUTE, anin-
dustry think-tank based in Carmel, CA,
has opened an office in the nation’s
capital. lts address is 3905 Connecti-
cut Ave. NW, Suite 575, Washington,
DC 20008. Phone: (202) 965-3453.

Industry

® ALLIED RADIO PARTNERS, a divi-
sion of the Interep Radio Store, has
acquired REGIONAL REP SERVIC-
ES, anindependent rep firm serving the
Northwestern US. Representation be-
gan on November 11.

® DWAYNE BOLT and TERESA
HAENN have formed Take Out Pro-
ductions, a radio production company.
Bolt most recently held the Production
Dir. post at WXTU/Philadelphia; Haenn
was formerly National Sales & Market-
ing Asst. for WPGC-FM/Washington.
The company’s address is 45 E. City
Avenue, Suite 536, Bata Cynwyd, PA
19004. Phone (610) 660-8298, fax
(610) 660-8293.

® TERRILL FISCHER has rejoined
Norman Fischer & Associates as VP.
He departed the media brokerage and
appraisal firm in 1991 to pursue other
interests.

® FIRSTCOM MUSIC has released 10
new production CDs containing music
beds and liners for commercial and pro-
motional use. They include NAC-in-

Changes |

AC: Julie Stoeckel is the new MD
at Alternative-leaning Hot AC |
KLLC-FM/San Francisco ... Jeff |
Donovan, Cody White, and Mar-
ge Fizzy depart WIVY/Jacksonville
.. WLHT/Grand Rapids afternoon
host Mary Turner and night talent
Gene Parker become co-MDs ...
Hot AC WMEE/Ft. Wayne adds
Coyote for nights.

Alternative: WMRQ/Hartford wel-
comes former WNNX/Atlanta air
talent David Hillas MD/swings and
former WXRK/NY air talent Pike
for nights. SKkip Isley rises from Pro-
motions Dir. to APD ... KXPK/Salt
Lake City MD Gary Schoenwetter
adds APD duties. LaLaine Bill and
Mike Wilson join for swings.

CHR: WZPL/Indianapolis moming
show co-host Mark Vanness and
producer Craig Hixson exit. Co-
host Julie Patterson retains her
morning duties ... Darren Stone
becomes interim MD at KDON/
Monterey-Salinas as PD/MD Jen-
nifer Wilde goes on maternity leave
... WZYP/Huntsville, AL MD/night
slammer Kramer takes over nights
at WFLZ/Tampa in the wake of
Bubba The Love Sponge’s exit to
concentrate on his syndicated show.
Meanwhile, back at WZYP, former
WMIJJ/Birmingham night jammer
Mindy Madison joins for nights ...
Scott Hawk is new to afternoons at
WXYK/Biloxi, MS ... KQXY/
Beaumont, TX parttimer Brandin
Shaw is elevated to morning show
producer/overnights.

Country: Martha Martinez joins
KYNG-FM/Seattle for morning
news anchor duties ... Sean Michael

| Lisle is now OM/PD/mornings at

KGRT-AM & FM/Las Cruces, NM.
He had most recently been morning
host at WQLT/Muscle Shoals, AL.

News/Talk: Kevin McCarthy re-
turns to KLLIF-AM/Dallas for mid-
day duties ... JimAlan joins KOGO-
AM/San Diego for overnights ...
WTVN/Columbus has announced
the following changes, effective 11/
18: Dr. Laura Schlessinger’s syn-
dicated show has expanded to cov-
er the 9am-noon shift. “WTVN
NewsDay at Noon” airs noon-1pm,
while Rush Limbaugh’s syndicat-
ed program shifts to the 1-4pm slot
and Gary Burbank takes the 4-6pm

opening.

Rock: Classic Rock KRKQ/Des
Moines adds WFBQ/Indianapolis’s
syndicated Bob & Tom morning

show ... WZXL/Atlantic City AMD/
nights Kathy Pellicoro moves to
WONE/Akron for nights ... KBER-
FM’s new address is 434 Bear Cat
Dr., Salt Lake City, UT 84115.
Phone: (801) 485-6700, fax (801)
487-5369.

Records: Coco Shinomiya is now
Art Dir. at MCA Records ... Jess
Auerbach has been appointed VP/
Production for the label.

National Radio: Mark Elfenbein
pairs with Art Mehring as morning
co-host at Prime Sports Radio.

Industry: Digital Equipment
Corp. has opened its new Digital
Call Center to provide additional
customer service and technical
support. Its new number is (800)
344-4825.

keting Steve Backer.

Enclave Conclave

Partying it up at the release party for the debut album from September ‘67
are (clockwise from left) the group’s Kristin Asbury, Enclave President/
CEO Tom Zutaut, the group’s Shannon Worrell, and Enclave Head/Sales
Mike Worthington, Head/Business Affairs Steven Ehrlick and Head/Mar-

spired material, “edge effects,” and
country and altemative-flavored back-
ground music; (800) 858-8880.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (214) 991-9200

Starstation — Peter Stewart
STREISAND & ADAMS | Finally Found Someone

Hot AC — Robert Hall
NO MERCY Where Do You Go

Classic Rock — Chris Miller
BETTER THAN EZRA Desperately Waiting
JOHN MELLENCAMP Just Another Day
RUSH Half The World

7Z TOP Bang Bang

MR-35 — Cary Pall

SHAWN COLVIN Get Out Of This House
CRASH TEST DUMMIES A Worm's Life
CHRIS ISAAK Think Of Tomorrow
JOHN MELLENCAMP Just Another Day
WHY STORE Father

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

CHR/Rock

FINE YOUNG CANNIBALS The Flame
R.E.M. Bittersweet Me

ROD STEWART If We Fall In Love Tonight

Lite AC

TONI BRAXTON Un-break My Heart
KENNY G The Moment

MADONNA You Must Love Me

uc

BABYFACE This ts For The Lover In You
TONI BRAXTON Un-break My Heart
SIMPLY RED Angel

BROADCAST PROGRAMMING
Walter Powers (800) 426-9082

Digital AC — J.J. Cook
STREISAND & ADAMS | Finally Found Someone
SEAL Fly Like An Eagle

Digital Hot AC — J.J. Cook
DC TALK Just Between You And Me
R. KELLY i Believe | Can Fy

Digital CHR — J.J. Cook
CRANBERRIES When You're Gone
DONNA LEWIS Without Love

ROD STEWART If We Fall In Love Tonight

Digital RHR — J.J. Cook
JOCELYN ENRIQUEZ Do You Miss Me
ROCKELL | Fell In Love

RUPAUL Snapshot

Digital Soft AC — Mike Bettelli
LIONEL RICHIE Still In Love

Digital AC Mix — Mike Bettelli
TONY RICH PROJECT Leavin’

Alternative — Leslie Cohan
BETTER THAN EZRA Desperatety Wanting
DISHWALLA Charlie Brown's Parents
KORN No Place To Hide

WESTWO0OD ONE NETWORKS
Bob McNeill » (805) 294-9000

Bright AC — Bill Michaels
TONI BRAXTON Un-break My Heart
SHERYL CROW If It Makes You Happy

Soft AC —— Andy Fuller
ROD STEWART If We Fell In Love Tonight
STREISAND & ADAMS | Finalty Found Someone
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MANAGEMENT

Geltmg The Most Out Of Focus Groups

Focus groups are probably one of the most powerful yet
misunderstood and misused research tools. When I was
doing CHR in the *70s, our group PD conducted what he called
“focus groups” with 30 listeners or more. But these were not
focus groups — you can’t get spontaneity and depth from

groups that large.

The “focus groups’ that some sta-
tions do with selected listeners after
a music test may be somewhat use-
ful, but they’re not true focus groups
either. Respondents hardly come in
with a fresh, unbiased point of view
after hearing 400+ song hooks!

Focus Groups Defined

Focus groups gather from eight to
12 respondents who’ve been recruit-
ed by telephone and meet specific
qualifications (such as demograph-
ics, listening behavior, attitudes,
etc.). For around 90 minutes, the
moderator conducts a discussion on
topics of concern to the client, usu-
ally starting out in a very general
way, then focusing in on key issues
as the session progresses.

The size of a focus group is crucial.
Too small and they’re more easily
dominated by one or two members.
Fewer respondents also mean fewer
points of view. Too large and they leave
respondents frustrated and bored as
they wait to get involved. Large groups

also preclude the kind of probing fol-

low-up that provides deep insights.

Much has been made of focus
groups’ disadvantages — small sam-
ple sizes, domineering individuals who
can sway an entire group, and respon-
dents who may not be representative
of the average listener.

These criticisms miss the point.
They are disadvantages only if you
use focus groups for the wrong rea-
Sons.

What They’re For, What
They’re Not For

Don’t use focus groups to decide on
your station’s format. Don’t even ad-
just its music mix based on focus
groups. Don’t fire an air personality
based solely on focus group responses.

Focus groups aren’t intended to .

deliver definitive answers to big ques-
tions. Focus groups are an explorato-
ryresearch tool. Use them to provide
insights into particular issues — or
to determine what the issues are.

e For example, your station’s rat-
ings are heading south and you have
no idea why. Use focus groups to ex-
plore possible explanations.

Hum'ﬁér;:‘ﬁiickers

Lshirts

key taQs

pens

huts
.magneﬁ mugs

golf stuFF

® Research reveals that your
morning team isn’t succeeding with
its target listeners. Use focus groups
to understand why, and what you
can do about it.

© You're considering a new posi-
tioning liner or TV campaign. Use
focus groups to test ithefore you waste
time and money airing it. (By the way,
the issue is#of how much respondents
like a TV spot or a liner. The issue is
what it communicates, how believ-
ableitis, and how interesting they find
it. Focus groups are ideally suited to
answer these questions.)

One reason focus groups are so
powerful an exploratory research
tool is the synergy between respon-

Conducting focus
groups is an art.
Everyone can do it —
not everyone can do

it well.
7))

dents. Often, there is a snowballing
effect — where a comment by one
individual triggers a chain of re-
sponses from others. Focus group
respondents bounce ideas off of
each other — even argue — and in
the process come up with issues and
insights we might not get otherwise.

Another reason focus groups are
an excellent exploratory tool is they
provide the opportunity to probe re-
spondents. Telephone interviewers
usually don’t have the time or abil-
ity to follow up comments with fur-
ther questions that delve into the
why of what respondents say or do.

In focus groups, we can follow
up, challenge respondents, play
devil’s advocate, watch body lan-
guage, and dig-into their attitudes,
preferences, and perceptions in all
sorts of ways.

The Art Of Moderating

There are certain things everyone
thinks he or she can do. Everyone

S

bc:llocns

mouse pcds

By Mark Kassof

thinks he or she can create ads bet-
ter than the ones on TV. Everyone
thinks he or she can pick the hits.

Everyone seems to think he or she
can conduct focus groups. Consult-
ants, programimers, general manag-
ers — you know, everyone!

The truth is, conducting focus
groups is an art. Everyone can do it
— not everyone can do it well.

So what makes a great focus
group moderator?

A great focus group moderator
really listens to what respondents
say, so he can probe further. He or
she also remembers what they’ve
said (so he or she can follow up on
any inconsistencies later).

A great moderator is objective, not
leading respondents in any particular
direction. He or she draws out shy re-
spondents, and doesn’t allow others to
dominate the conversation. He or she
never lets the discussion stray from the
topic for long, but is flexible enough to
abandon “Plan A” and pursue the un-
expected if it could be helpful.

In essence, the moderator acts as
a catalyst for the groups. The best
focus groups are wide-open sessions
that stay focused on acheiving the
stations objectives.

My personal moderating style is
to make respondents feel comfort-
able, relaxed, and loose. I want them
to have fun, open up, and really
speak their minds. It’s a waste to run
a focus group like a straight, dry,
group interview. The spontaneiry of
the group — and the insights that
can result — is what we’re after.

The Art Of Viewing

All of this time, management is
observing the process from behind
a one-way mirror. It can be fun
watching focus groups, munching
on goodies from a deli tray and
drinking beer or wine. Sometimes,
though, 1 think it’s a mistake to put
food in the viewing room, because
the general manager might choke on
some of the things that come out of
respondents’ mouths!

One of the worst is when respon-
dents credit your $100,000 contest
or $500,000 TV campaign to your
primary competitor. Yes, it happens,
and it’s enough to make a general
manager slit his or her throat.

Similarly, it isn’t very pleasant
when they slam your station’s morn-
ing talent, especially if you are that
morning talent! (It’s a mistake to

ﬁamzﬁﬂé
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* September 19 (through De-
cember 11) — Fall Arbitron

A AT
Lo

* January 2 (through March 26)
— Winter '97 Arbitron.

¢ January 27 — American Mu-
sicAwards. Shrine Auditorium, Los
Angeles; (213) 655-5960.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

* February 6-9 — RAB '97 Mkig.
Leadership Conference & Exec.
Symposium. Marriott Marquis, At-
lanta; (800) 722-7355.

* February 21-22 — Dan
O'Day’s PD Grad School. Summit
Hote! Bel-Air, Los Angeles; (310)
476-8111.

e February 26 — '97 Grammy
Awards. Madison Square Garden,
New York; (310) 392-3777

* February 27-March 2 — R&R
Talk Radio Seminar '97. Grand
Hyatt Hotel, Washington, DC; (202)
783-3822.

* March 5-8 — 28th Country
Radio Seminar. Opryland Hotel,
Nashville; (615) 327-4487.

e March 8-11 — 39th Annual
NARM Convention. Orlando World
Center; (609) 596-2221

e March 12-16 — South By
Southwest Conference. Austin Con-
vention Center; (512) 467-7979.

| ¢ March 27 (through June 18)
— Spring Arbitron

* April 4-7 — Broadcast Educa-
tionAssn. 42nd Annual Convention
“Reinventing Electronic Media:
Multimedia in the New Millennium.”
Las Vegas Convention Center;
(202) 429-5354.

o April 5-10 — NAB '97. Las
Vegas Convention Center; (202)
775-4970.

¢ April 5-10 — NAB Multimedia
World. Las Vegas Convention Cen-
ter; (202) 775-4970.

* April 23 —Academy of Coun-
try MusicAwards. Universal Amphi-
theatre, Los Angeles; (213) 462-
3253.

* April 30-May 2 — Radio Only
Management Conference. Phoeni-
cian Hotel, Scottsdaie, AZ; (609)
424-6800.

* May 21-24 — 37th Annual
Broadcast Cable Financial Mgmt.
Convention. Hyatt Regency, San
Francisco; (708) 296-0200.

¢ June 4-7 — PROMAX Con-
vention. Chicago Navy Pier; (310)
788-7600.

e June 11-14 — 46th Annual
AWRT Convention. Adolphus Ho-
tel, Dallas; (818) 783-7886,

* June 16-22 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840

¢ June 26 (through September
| 7) — Summer Arbitron

have talent watch a focus group. The
results can be devastating to their
egos. But sometimes the morning
talent and the program director are
the same person, and the PD really
ought to be there.)

One of my most memorable fo-
cus group experiences was for a lo-
cal TV news program. During one
session, a female respondent was
slamming the station’s top female
anchor. Her voice, her clothes, her
hair, everything about her — this re-
spondent hated.

This made the station’s general
manager — who was involved per-
sonally as well as professionally with
the anchor — increasingly angry. Fi-
nally, when the respondent said the
anchor “looked like a whore,” he lost

‘it. Out from behind the mirror came

a disembodied voice, screaming,
“No she doesnt, you f***king bitch!”

‘sun shddes
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That group didn’t proceed much
further.

Despite potentially unpleasant mo-
ments, observing focus groups can be
a very helpful-experience for radio
managers. Watching respondents talk
about radio is one of the best exercis-
es I can think of for getting managers
out of the radio zone and into the way
listeners perceive radio.

¥

Mark Kassof
is President of
Mark Kassof &
Co., a research
and strategy
firm. He can be
reachad at (313)
GE2-5700
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Now 1 239 markets

Today, Arbitron delivers more than just ratings; we can give
you access to detailed profiles of the consumers in your mar-
. ket. Now you can talk about the consumers who are reached
® by your station and by the other advertising media in your
market. That’s valuable information you can use to pitch and
win new local retail business.

From the Scarborough Report in 60 major markets, to
RetailDirect®™ in 42 mid-sized markets, and the new Qualitative
Diary Service slated for Spring 1997 in 133 markets* Arbitron
provides the right qualitative information tailor-made for the needs
of your local market.

Ad dollars gain more power
There’s one word that makes a retailer sit up and listen: “custom-
ers.” With any of Arbitron’s qualitative services, you can talk to
your local advertisers in the language they want to hear. You can
help an advertiser see their customers as they are: their income,
education, where they shop, the retail services they use. You can
help advertisers find the customers they want to reach, spend ad
dollars more efficiently and increase the power of marketing re-
sources with every buy.

Contact your local Arbitron representative for more informa-
tion about the local market qualitative services that can help your
business grow.

*Number of markets as of November 11, 1996.

& Scarborough markets
w» RetailDirect markets

% Qualitative Diary Service
markets

ARBITRGIV

© 1996 The Arbitron Company
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INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
you mascot or create your own shape and
gvent. contact: Lenny Freed, 2880 Interstate
Drive, Brunswick, OH 44212. FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330)273-3200, EXT.137.

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free: iR CR
U.S. 1-800-231-2417
Canada 1-800-847-5616

(713) 507-4295 FAX

BANNERS

HOTTEST NEWS, SPORTS
Y ENTERTAINMENT

Talk Show!

If you understand #1 Ratings ~ #Y There’s No Other
Winners everywhere.. . C A Y Radi
o Talk

you can understand the P .
ratings power of the p  Show Like It!

HOT
TUB!

Larry John, Scott Anderson,

Jay Victor, Mike Dewitt
& Mickey Mouth

The Evolution
of Talk Radio for
the '90's & Beyond!

Call: 1-800-821-5068
24 Hour Listener Line: (602) 655-0500

FOCUS ON YOUR TALK SHOW
NOT THE EQUIPMENT

R

Gentner's TS612 multi-line telephone
system is so easy to use, your talent can
concentrate on the callers without worrying
about how to handle the calls. Plus, it's
expandable to cover multi-studio applications.

Call today for a free brochure!

An Outstanding Way
To Promote Your Event!

FREE STUFF!

Call today for your free
illustrated booklet-“29 Creative LEHRER
Ways To Use Banners on a Roll” V LLEN

1-800-786-7411 1068937400 P 8834499

ECONOMICAL CONVERgn EFFPFCTIVE

AAPEX

© RADIO CONSULTANTS

A CALIFORNIA CORPORATION

Rob Edwards Bob Darling
*Adult Programming Experts

Soft-Mainstream-Hot AC
Gold/Oldies/Country/Easy

Reach the *Apex
"_of ratings and revenue!

Rob Edwards (213) 664-0442
Bob Darling (805) 520-7653

Ca
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PROMO SPECIALS

best quality. fast service, lowest prices
no hidden costs (full disclosure pricing)

WE SPECIALIZE IN RUSH
ORDERS AND HARD TO FIND
IMPRINTED MERCHANDISE

FLYERS + TATTOOS * KAN KOOLERS * LIGHTERS *
KEY CHAINS « BEVERAGE WRENCHES * TOWELS -
FANNY PACKS « YOYOS « ICE SCRAPERS ¢
SUNGLASSES + BALLOONS * STICKERS * DECALS -
T-SHIRTS « JACKETS « WATCHES « MUGS *
GLASSES « PENS « SQUEEZE BOTTLES * HATS
RS st rcs o5 00 S

* LETTEROPENERS * SWEATSHIRTS * AND MORE

LEE ARNOLD PROMOTIONS
(414) 351.9088 + Fax (414) 351-6997

NV LNGNZINT/ENTINT/ZN
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MAURER POLJER

WAXQ-New York Has It!
WDVE-Pittsburg Has It!
KZPS-Dallas Has It!
KSLX-Phoenix Has It!
KSHE-St. Louis Has It!
KGB-San Diego Has It!
KGON-Portland Has It!

GETIT !!!

800-932-9007

Voice-over/Station Imaging
VOICEPRINT (sm)

Display Your Wares In

PRODUCT
SHOWCASE

Call Matt Parvis

¥ W .
THE InousTRY'S NEwspaPER

310-788-1621
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GMs & GSMs In 100+ Markets Surveyed

hile megagroup consolidation dominates the headlines,
what’s happening in markets outside the Top 100? Things
are extremely positive in these markets, according to a recent
perceptual study conducted among 250 general managers and

general sales managers.

Arbitron conducted this per-
ceptual study to get an in-depth
understanding of the state of 100+
radio in terms of revenue oppor-
tunities, key station selling issues,
and the hottest local ad catego-
ries.

Somerset, NJ-based Edison
Media Research contacted 250
GMs and GSMs in markets 132-
263. The interviews were conduct-
ed by phone in September 1996.
Half the sample consisted of Ar-
bitron clients. Half of the decision-
makers were in markets 133-200
and the other half were in markets
200+.

Local Ads Rule

Not surprisingly, radio managers
indicate that the majority (80%) of
their sales comes from local adver-
tisers. Of their local business, 71%
comes directly from clients who pur-
chase radio without the benefit of an
agency.

Better Than *95

When asked to compare local
business from 1995 to 1996, 31%
said "96 revenues are “much bet-
ter” and 40% said they’re “a little
better.” While 20% said 1996 busi-
ness was the same as 1995, only
10% said 1996 local revenues
were worse than the previous
year’s.

Bright Future

What are manager expectations
for local revenues in 19977 Bull-
ish! When asked to indicate expec-
tations for the coming year, 46%
said things would be “much better”
and 43% said things would be “a
little better.” Only 7% said it would
be the same. and less than 4% said
it would be worse.

Top Priorities

One of the most frequently
asked questions of an Arbitron ra-
dio account executive is, “Do you
know any good salespeople?” Of
the Top 5 issues of importance to
decision-makers, three relate to
attracting, keeping, and training
the sales staff. Attracting revenue
from newspapers takes precedence
over taking money away from TV
stations, cable TV, or even other
radio stations.

Only 33% of the respondents
said obtaining reliable ratings infor-
mation was very important. This
finding was a key element in lead-
ing Arbitron to make the decision
of implementing the qualitative di-
ary in 100+ markets in 1997. With
a large amount of local direct busi-
ness in 100+ markets, stations feel
that it’s more important to talk to
retailers about the type of people
listening, as opposed to how many
are listening.

Who’s Listening?

By more than a four-to-one mar-
gin, managers felt that — to make
sales — the rype of person listen-
ing was more important than the
number of listeners. The great ma-
jority (90%) of stations agreed that
having more detailed information
on the lifestyle and buying habits
of their listeners would increase
revenues. When pressed, the major-
ity of stations felt that their sales
staffs currently do not have suffi-
cient information about the lifestyle
and buying habits of their listeners.

How To Grow Revenues

When given the choice of en-
hancing revenues by either devel-
oping new business or raising

By Pierre Bouvard

rates, broadcasters resoundingly
pick new business. An overwhelm-
ing majority (76%) say new busi-
ness development is more crucial
than raising rates (10%).

Cars! Cars! Cars!
Resoundingly, 80% of GMs
and GSMs say car dealers are a
“major” category of business.
The huge importance of car deal-

Hotlest Gategories
Stations were asked to

rate the importance of
25 specific advertising cate-
gories. We will use this data
to select the questions for the
qualitative diary debuting in
Spring 1997 in 129 markets
outside the Top 100.

The tabte below indicates those
advertisers citing as being a “ma-
jor” category of business:
Category Percentage
Car Dealers 82%
Fumiture/Bedding Stores 54
Fast Food 54
Groc. Stores/Supermarkets 52
Soft Drinks 48
Banks 43
Beer 42
Nightclubs/Bars 33
Auto Parts/Service 29
Concerts 28
Clothing Stores 28
Consumer Electronics 27
Home Improvements 26
Jewelry Stores 26
Malls 25
Discount/Dept. Stores 23
Hospitals 23
Computers/Software 20
Carpeting 20
Drug Stores/Pharmacies 18
Sporting Goods 17
Music/Video Stores 16
LLocal TV/Local Cable 12
Doctors/Lawyers 8
Travel/Tourism 7
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he table below indicates the key issues that decision-

makers cite as “vitally important”:

Issue Percentage
Retaining business from current clients 95%
Attracting quality salespeople 90
Proper training of sales staff 85
Instructing clients about radio’s value 74
Keeping sales staff from tuming over 74
Properly managing your inventory 68
improving your station’s rates 5¢
Taking business away from newspapers 52
Obtaining reliable ratings information 3%
Taking business away from cable TV 29
Information you get fromthe RAB 286
Taking business away from local TV 23
Taking business away from other radio stations 16
Advice from a sales consuiltant €

ers to 100+ market revenues is
further demonstrated when
broadcasters were asked to name
the most crucial advertising cat-
egory.

Stations were asked: “Think-
ing of all types of advertising on
your station, what is the one cat-
egory that you see as most im-
portant?” An enthusiastic 46% of
radio stations say car dealers are
the one category most crucial to
their business. The next catego-
ry was mentioned by less than
5%!

Local Qualitative
Data Wanted

Broadcasters were asked to
think about a service that will pro-
vide their sales staff with informa-
tion on what people buy and where
they shop in their market. When
asked how much this information
would assist in local direct sales
efforts, 38% said “a lot” and 42%
said “‘somewhat.” Based upon the
results of this Edison Media Re-
search project, Arbitron made the
decision to implement the quali-
tative diary in 129 markets in
1997.

In Conclusion

In the 100+ markets, there is a
huge need for qualified salespeo-
ple. For those desiring 1o break
into radio in smaller markets, this
study reveals a career in sales is
a great opportunity. Salespeople
need to bone up on the automo-
tive category because it’s such an
important factor in local reve-
nues.

Comparing local revenues,
managers feel that 1996 was bet-
ter than 1995, and the 1997 reve-
nue outlook is bright. This study
paints a positive and optimistic
view of the future for 1¢0+ mar-
kets.

{  Pierre Bou-

vard is General
| Manager/Radio

for the Arbitron
Company. He
can be =eached
at (21Z) 887-
1300.

TIME TO FAGE THE MUSIC?

To make sure the next book is everything you want, be sure your music is everything it needs to be.

H o w ? With MusicLINK, the NEw standard in music test software.

MusicLINK is a tool designed to increase your market share.
Because unlike other software, MUSICLINK can help you:

¢ Analyze each song’s compatibility with audience segments and demos
¢ Better understand and fine tune your music core
¢ Identify the songs that inspire your listeners to keep listening

And MusICLINK is completely compatible with MusicMaster and Selector so you can make
changes quickly and easily. Call Mike Henderson today for more information. You'll discover
that when you face the music with Paragon Research, you'll like what you see.

¢ Auditorium Music Tests ® Auditorium Format Analyses # Perceptual Studies ® Tracking Studies ® Focus Groups

_ waany amavricanradiahistarvy com

NusicLin

PA E;"&EDN

5 E

(303) 922-5600
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A Marketing & Promotion Plan For *97

he growing number of stations working under the same

roof makes promotional planning and marketing more
and more difficult. Staff members who are responsible for more
than one station have to stay focused on the goals and objec-
tives of each station. The best way to accomplish this is through
proper planning for each station. Before the year-end holidays,
have a meeting to plan 1997. A broad sketch for all of 1997
should be in place as well as a detailed plan for the first quarter

of the upcoming year.

Preparing For
The Meeting

A meeting date should be deter-
mined weeks in advance at a ho-
tel or other location outside of the
radio station for a full day (two
half-days will also work). Each
station should have its own plan-
ning day to ensure focus and cre-
ativity. Usually included are the
general manager, program direc-
tor, sales managers, promotion di-
rector, consultants, and members
from the corporate office. Don’t
overlook other creative sources in
the station, such as the morning
show, copywriter, and maybe a
creative sales assistant. Weeks be-
fore the meeting, each member
will prepare.

Preparations may look like this:

The promotion director will
bring calendars with all the station
events and promotions from 1996
listed. plus 1997 calendars for
each member of the group. Which
promotions were successful and
profitable and which ones
weren't? What promotions would
you like to be associated with next
year that you weren’t this year?

The sales manager will bring a
list of major and annual accounts
that must be included in a 1997
promotion along with the details.
What promotions in 1996 were
profitable and which ones
weren't?

The program director will ac-
quire a list of ail 1997 annual
community events from the
Chamber of Commerce (along
with the dates of these events). He
or she also should bring a list of
music venues as well as a list of

&

Which promotions
were successful and
profitable and which

ones weren’t?

What promotions
would you like to be
associated with next
year that you weren’t

this year?

)

other major local events. Which
events does he or she want to be
involved with and which ones
doesn’t he or she want to be in-
volved with?

The general manager will state
the goals and objectives for the
station in 1997 and have some idea
of the budget allotted for the ma-
jor promotions per quarter.

All members should bring a
wish list and a set of goals for
1997, with a copy for each mem-
ber of the group.

Meeting Day

Everything in the meeting
should be recorded in writing and
given to the staff after the meet-
ing. The execution from beginning
to end should be listed, followed
by a deadline date and a name.

Assess Your Goals At The
Meeting: Each member will state
what they would like to achieve
from the meeting.

1 — New Year’s Day
1-7 — Diet Resolution Week
Universal Letter Writing

Week

2 — Begin Winter Arbitron

4 — Trivia Day

6 — Nancy Kerrigan
Assaulted
Anniversary

7-13 — “Someday We'll Laugh
About This” Week
8 — Elvis Presley’s Birthday
9 — Show & Tell At Work Day
11 — International Thank You
Day
12 — Clean Off Your Desk Day
13 — First Radio Broadcast
20 — Martin Luther King Jr.
Day

Stader Ideas For January

21 — Hugging Day

22 — Chinese New Year

23 — Pie Day

26 — Backwards Day

27 — American Music Awards

TBA — Golden Globe Awards

26 — Super Bowl Sunday

28 — Kazoo Day

29 — Puzzle Day

30 — Beatles’ Last Public
Appearance

National January Events

Diet Month

Eye Care Month

Hot Tea Month

Oatmeal Month

March Of Dimes Birth Defects
Month

By Kim Stiles

The general manager will go
over the stations’ target audience,
so that each member can draw a
mental picture of that individual.
All marketing and promotions
should match the likes, wants, and
needs of that targeted individual.

A mission statement also should
be posted in the room.

What’s Hot And Trendy:
Brainstorm a list of all things that
are important to your particular
audience: work. play, day care,
habits, environment, families, in-
come, etc. Where do they go?
What do they do? What are their
needs, dreams, and desires”?

If you’ve done research, this
would be a good time to disclose
that information. Post it on the
wall for everyone to see during the
meeting.

Need To Change: Now is the
time to discuss any changes that
affect all departments in the sta-
tion. Do your logos, handouts
and speciality items, station ve-
hicles, newsletters, remotes, in-
ternal systems and procedures,
and merchandise sales match
your goals and your targeted au-
dience?

A Plan For The Year

The yearly plan will be a broad
overview. Put annual events and
promotions on the calendar for the
whole year. The last two hours
should be spent detailing promo-
tions for the first quarter. You
should include:

Major Promotions: Big money,
cars, trips, and big fundraisers.

Holiday Promotions: See the
box at upper right.

On-air: Weekends, nights,
lunch time, and all ongoing fea-
tures.

Community Events: All large
crowd events that will benefit your
station to be involved.

Annual Events: Events you did
last year, or want to do this year.

Marketing: TV, billboards.
telemarketing. direct mail. web
page, etc.

A Closer Look
At The First Quarter

This is where you have a com-
plete plan for each of your promo-
tions, including:

* Promotion name and descrip-
tion

* Timeline in writing

* Who'll get the prizes, make
the contacts, write the promos, fol-
low-up, etc.

All of this should be listed on a
calendar.

Check out the box at lower left
for some starter ideas for January.

Sample Detailed
Promotions

“To The Rescue”: Listeners fax
in resolutions and items that will
help them to meet these resolu-
tions in 1997. Winners will be cho-
sen and given prizes from clients.

Dates: December 28 - January
3. Promos will run January 3. Win-

wererrrrericanradiohistor com

January

1 — New Year's Day

2 — Begin Winter Arbitron
26 — Super Bowl Sunday
27 — American Music Awards

February

14 — Valentine’s Day
17 — Presidents’ Day
20 — Mardi Gras

26 — Grammy Awards

March

17 — St. Patrick's Day

20 — First Day Of Spring
24 — Academy Awards

26 — End Winter Arbitron
27 — Begin Spring Arbitron
28 — Good Friday

30 — Easter Sunday

April

1 — April Fool's Day
6 — Daylight Savings Time
15 — Tax Deadline Day
22 — Earth Day
23 — Secretaries Day
26 — March Of Dimes Walk
America

May

5 — Cinco De Mayo
11 — Mother’s Day
25 — Indianapolis 500
26 — Memorial Day

' 1 997 Prama Plahner

June

15 — Father’s Day

18 — End Spring Arbitron

21 — First Day Of Summer
27 — Begin Summer Arbitron
Graduation

Bridai Events

July

4 — Independence Day
Christmas In July Sales

August
Back To School
September
1 — Labor Day

7 — Grandparents Day
17 — End Summer Arbitron
18 — Begin Fall Arbitron
Football
Hunting & Fishing

October

2-3 — Rosh Hashanah
13 — Columbus Day
31 — Halloween

November

4 — Election Day
27 — Thanksgiving Day
28 — Busiest Shopping Day

December

10 — End Fall Arbitron
21 — First Day Of Winter
25 — Christmas Day

31 — New Year's Eve

ners will be called on the morn-
ing show at 7am.

Prizes will be acquired by Jan-
uary 2. (The names of the staffers
in charge of this should be listed
here.)

“Free Money Song™: Listeners
will pick up calendars from client
location(s) and listen to win cash.

Dates: December 30 - March
26.

December 1. Client location(s)
acquired by sales manager.

December 13. Calendars print-
ed.

December 21. Calendars in
stores with instructions.

December 28. Breakfast for all
store managers explaining contest.
Promos start to air.

January 5 - March 12. TV spots
will run.

March 28. Meeting with client
to follow-up.

A Final Note

A meeting should be held to
plan in detail each quarter at least
two months before the quarter be-
gins. This simple plan will have
everyone moving in the same di-
rection in 1997.

Kim Stiles is the creator of the
Stiles System Radio Day Plan-
ners, designed for sales manag-
ers, account managers, and pro-
motion directors. Detailed planners
for 1997 include daily, weekly, and
monthly planning; more than 200
promotion ideas; and much more.
She can be reached by phone or
fax at (770) 974-6590 or e-mail at
StilesSys @aol.com

keting & promotion professionals.

radio industry.

Share Your Marketing Plan!

We hope you'll take part in the industry’s newest weekly forum for mar-

« Just what did it take to pull off that remote?

+ How much time went into that station concert?

* Who chose the colors for that outdoor campaign?

* Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promotion in the

Please send your ideas, releases, and photographs to Scott Slaven,
Director of Communications, PROMAX International, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.
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+ ROMEO & JULIET (Capitol)

CURRENT

Singles: Lovefool/Cardigans (Mercury)
Number One Crush/Garbage
Other Featured Artists: Radiohead, Everclear, Des’ree

* SET IT OFF (EastWesVEEG)

Singles: Missing You/Brandy/Tamia/Knight/Khan
Days Of Our Livez/Bone Thugs-N-Harmony
Don't Let Go (Love)/En Vogue
Other Featured Artists: Brandy, Queen Latifah, Seal
* HIGH SCHOOL HIGH (Big Beat/Atlantic)

Single: | Just Can't/Faith Evans

Other Featured Artists: Braxtons, D’Angelo, De La Soul

* THE FIRST WIVES CLUB (Work)

Featured Artists: Puft Johnson, Dionne Farris, Brownstone

* THE ASSOCIATE (Motown)
Single: Keep Hope Alive/Tamia

Other Featured Artists: Wynonna, Patra, Shades

* THAT THING YOU DO!

Single: That Thing You Do!/Wonders (Epic)

* PHENOMENON (Reprise)

Single: Crazy Love/Aaron Neville

Other Featured Artists: Eric Clapton, Jewel, Peter Gabriel

* CURDLED

Single: Obsession Confession/Slash (Geffen)

« BULLETPROOF (MCA)

Single: How Could You/K-Ci & Jojo

Other Featured Artists: Nonchalant, Delinquent Habits

¢ SHE’S THE ONE (Warner Bros.)

Single: Climb That Hill/Tom Petty & The Heartbreakers
COMING
* SPACE JAM (Warner Sunset/Atlantic)

Singles: Fly Like An Eagle/Seal

| Believe | Can Fly/R. Kelly (Tavdash/Jive)
Other Featured Artists: Coolio, D’Angelo, All-4-One
* THE MIRROR HAS TWO FACES (Columbia)
Single: | Finally Found Someone/Barbra Streisand & Bryan Adams
Other Featured Artists: David Sanborn, Richard Marx

* JINGLE ALL THE WAY

Single: Jingle Bells/Brian Setzer Orchestra (TVT)

* DAYLIGHT

Single: Whenever There |s Love/Donna Summer (Universal)
* BEAVIS AND BUTT-HEAD DO AMERICA (Geffen)
Singles: Love Rollercoaster/Red Hot Chili Peppers
Walk On Water/Ozzy Osbourne
Other Featured Artists: White Zombie, Butthole Surfers, L.L. Cool J.

* EVITA

Single: You Must Love Me/Madonna (Warner Bros.)

L O

Hot new music-related
World Wide Web sites, cool
cyberchats, and other points
of interest along the informa-
tion superhighway.

&

; ’Net Chats

Crystal Bernard, Friday (11/
15) at 10pm ET/7pm PT, Amer-
. ica Online (keyword: LIVE).
¢ The former Prince, Sun-
- day (11/17) at 7pm ET/4pm
PT, America Online (key-
word: LIVE).
Greg Kihn, Thursday (11/
. 21)at10pm ET/7pm PT, Com-
¢ puServe (go: CONFERENCE).

On The Web

Plug into an “unplugged”
Susanna Hoffs performance,
live from Houston on Saturday
(11/16) at 7pm ET/4pm PT
(http://www.audionet.com).

Cracker and Joan Osborne
will be cybercasting live at http/
Mwww.liveconcerts.com this
week. Cracker's show is Sun-
day, and Osborne performs
. Wednesday (11/20); both
¢ shows start at 10:30pm ET/
7:30pm PT.

Hear the Why Store and
the Jerry Garcia Band in
concert on Tuesday (11/19)
and Wednesday (11/20), re-
spectively; check http:/
www.mmn.net for defails.
¢ Better Than Ezra hosts a
% web cyberchat Wednesday (11/

20) at 8pm ET/5pm PT (http:/
www.ticketmaster.com).

SHOW PREP
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- MUSIC DATEBOOK

MONDAY, NOVEMBER 25

1968/The Beatles release the “White
Album.”

1969/John Lennon returns his MBE
{Member of British Empire)
medal, protesting England’s
support of U.S. involvement in
Vietnam.

1984/Several British and American
stars convene as Band-Aid, and
record the “Do They Know It's
Christmas” famine relief single.

1985/Bobby Brown leaves New Edi-
tion to go solo.

1992/Whitney Houston makes her
acting debut as “The Body-
guard” opens.

Born: Amy Grant 1960

TUESDAY, NOVEMBER 26

1968/Cream gives its farewell con-
cert at London’s Royal Albert
Hall.

1976/The Band plays its last show at
San Francisco’s Winterland. In-
vitees to “The Last Waltz" in-
clude Eric Clapton, Neil Dia-
mond, Bob Dylan, Joni Mitch-
ell, Van Morrison, Muddy Wa-
ters, and Neil Young.

Born: Tina Turner 1938, John McVie
(Fleetwood Mac) 1945

WEDNESDAY, NOVEMBER 27

1987/Then-Eurythmics member Dave
Stewart and then-Bananarama
member Siobhan Fahey be-
come parents to son Samuel
Joseph Hurricane Stewart.

1995/The Beatles’ “Anthology 1” sets
a first-week sales record, mov-
ing 1.2 million units.

Born: The late Jimi Hendrix 1942

THURSDAY, NOVEMBER 28

1974/Elton John convinces John Len-
non to perform onstage for the
first time in years. Backstage at
Madison Square Garden, Lennon
reunites with Yoko Ono, whom
he hadn’t seen in more than a
year.
: Berry Gordy Jr. 1929, Randy
Newman 1944

FRIDAY, NOVEMBER 29

1959/Frank Sinatra’s “Come Fly With
Me” wins Best Album at the sec-
ond Grammy Awards. Bobby
Darin’s “Mack The Knife” wins
Best Record.

1992/U2’s first TV special (“U2's Zoo
TV Outside Broadcast”) airs on
Fox-TV.

Born: John Mayall 1933

SATURDAY, NOVEMBER 30

1976/Singers-songwriters-producers
Nickolas Ashford and Valerie
Simpson marry.

1988/L.L. Cool J performs the first rap
concert held in Africa.

1994/Tupac Shakur is shot five times
while being robbed outside a
Manhattan studio.

1995/TLC members make their TV act-
ing debut on “Living Single.”

Born: Dick Clark 1929, Billy Idol
1955

Tupac Shakur — voice of
a generation

i

SUNDAY, DECEMBER 1

1957/8uddy Holly & The Crickets and
Sam Cooke make their TV de-
buts on “The Ed Sullivan
Show.”

1975/Bette Midler’s birthday present
is an emergency appendectomy.

1982/Michael Jackson releases his
“Thriller” album.

1988/Steve Winwood and wife Euge-
nia become parents to daugh-
ter Elizabeth Dawn.

1994/Tupac Shakur, stili recovering
from gunshot wounds, is con-
victed on charges of sexually
abusing a woman in a hotel
room.

Born Lou Rawis 1935, Richard Pryor
1940, Bette Midler 1944, John
Densmore (Doors) 1945, Eric
Bloom (Blue Oyster Cult) 1951

— Paul Colbert
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Vedder Story A ‘Stone’ GCover-Up?

R olling Stone sports anine-page
cover story centering on the

pre-stardom past of Pearl Jam
frontman Eddie Vedder, who re-
fused to be interviewed for the piece.

Fair Warning

Sony Music Entertainment
Chairman Thomas Mottola and
his wife, Mariah Carey, are the
subject of 12-page Vanity Fair pro-
file, which space does not permit
us to excerpt here.

Jackson Action

The Globe headline wonders
“why is a blonde, frumpy, 37-year-
old divorcee having wacko Jacko's
baby?” Answer: Because the 5'
9", 140-pound medical technican
— they met at Michael Jackson's
skincare clinic —worships him like
a god. She even collected photos
of boys aged 7-13 for him to look
at while receiving treatments be-
cause it helped him ease his pain.
The ’zine also claims she was arti-
ficially inseminated.

The National Enquirer has the
woman claiming MJ was still mar-
ried to Lisa Marie Presley when
he first started trying to have a baby
with her and that his idea of fore-
play was to put on a horse’s head
or a suit of armor.

The Star also says the two
trysted before MJ’s marriage was
over, and that they had to resort to
artificial insemination to achieve
the pregnancy. Meanwhile, Peo-
ple prints Jackson’s denial of the
artificial insemination story.

Tooth & Nails

One of Paul Anka’s crowns
flew out of his mouth during a Las
Vegas performance and landed in
the audience (Globe, People).

The IRS claims Stevie Nicks
owes $85,887 for taking improper
business deductions for makeup,
hairstyling, and stage clothes (Globe).

Madonnarama!

Madonna sent her pet chihau-
hua to a doggie shrink because the
beast has been tearing up her
house and peeing on the rug —
ever since the star brought her
child home from the hospital (Star).

And ... Madonna offered Brigit-
te Bardot $3 miillion for the film rights
to her autobiography — but Bardot's
holding out for $7 million (Stan).

Sick, Sick, Sick

Frank Sinatra, 80, was cough-
ing up blood and suffering from
pneumonia when he went into the
hospital, where he's being tested
for Alzheimer’s (Globe). The Na-
tional Enquirer claims Sinatra was
raging 'round the hospital, yelling

that he wants to die with dignity.
The Starand People recount sim-
ilar stories.

Prince and wife Mayte’s baby
boy was born with Cloverleaf skull
syndrome, which has made the
child deformed and retarded (Na-
tional Enquirer).

Another ‘Women In
Rock’ Story

Sharing the spotlight when Us
does the obligatory “women in
rock” story are: Tracy Bonham
(“When somebody says that a
song wouldn’t leave their head,
that's not necessarily because
they like it”), Ani DiFranco (‘It's
one of those ‘Your album accom-
panied me in my most fragile mo-
ments, and now if you dor't have
coffee with me, I'll kill myself™),
Bjork (‘| grew up with a nice mix-
ture of fantasy and reality”),
Me’Shell Ndegeocello (“I'm real-
ly no different from the mom that
lives in Idaho”), ToriAmos (| was
a hit at parties”), Fiona /Apple
(“When | go home, all this stress
will come out, and I'll kick my wall,
going, ‘| can't believe | chase this
life. | can't believe all this
bullshit.””), and Garbage front-
woman Shirley Manson (*I'm no
more a bitch now than when | was
a rabid failure”).

Family Ties

A woman who claims to be Ray
Charles’s love chiid says he’s stopped
paying the $3500 he was sending her
mom every six weeks (Gilobe;,

Paula Abdul and her new hub-
by left their Hawaiian honeymoon
site after three days 'cause she
was convinced every hotel guest
and staffer was out to take her pic-
ture (Globe).

Say, Say, Say

“According to some people, I'm
bankrupt and crazy. | woke up one
day, and the radio said | was dead.
People say, ‘He changed his
name; he doesn't even know who
he is” — Prince discusses his
public persona (Rolling Stone).

“I'm adventurous, | love to
have fun, and I'm not afraid to
jump where no man has jumped
before. I'm silly like that — I'm
just silly. And | love carrots” —R.
Kelly, whose “i Betieve | Can Fly”
kicks off the “Space Jam”
soundtrack, lists what he has in
common with the movie's ceo-star,
Bugs Bunny (Entertainment
Weekly).

“Eventually, it'll come down to
entertaining the dog, | suppose.
He likes me. Tail wags every time
| play” — Sting addresses being
an aging pop star (Us).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

———— A A QLo S a cialict o L oo
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MUSIC
59.4 million households
Patti Galluzzi,
VP/Music Programming

MUSIC RST
50.8 miflion households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

|ADDS |

| ADDS

SMASHING PUMPKINS Thirty-Three (Virgin)
SNOOPDOGGY ... Snoop's Upside Ya Head (Deatt Rowiterscope)
B. REAL/BUSTA ... Hit 'Em High ... (Wamner Sunset/Atiantic)
MINT CONOITION What Kind Of Man... (Perspective/A&M)
A.F.K.A.P. Betcha By Golly Wow (EMI)

CHEMICAL BROTHERS Setting Sun (Astrefwerks/Caroling)
DRU HILL Tell Me (/sfand)

GARBAGE Milk (Aimo Sounds/Geffen)

| EXCLUSIVE |

BUSH Swallowed { frauma/interscope)
RED HOT CHILI PEPPERS Love Rollercoaster (Geffen)

| HEAVY |
BECK Devils Haircut (DGC/Geffen)

BLACKSTREET t/DR. DRE No Oiggity (/nterscope)
TONI BRAXTON Un-break My Heart (LaFace/Arista)
COUNTING CROWS Angels Of The Silences (DGC/Geffen)
SHERYL CROW If It Makes You Happy (A&M)

DR. DRE Been There, Done That ( Death Row/iInterscope)
FUGEES No Woman, No Cry (Ruffhouse/Columbia)
HODTIE & THE BLOWFISH Sad Caper (Atantic)
MAOONNA You Must Love Me (Warner Bros.)

MARILYN MANSON The Beautiful People (Nothing/Interscope)
NO DOUBT Don't Speak { Trauma/interscope)

R.E.M. Bittersweet Me ( Wamer Bros.}

SMASHING PUMPKINS Thirty-Three (Virgin)

SNOOP DOGGY ... Snoop's Lipside Ya Head ( Death Row/Iferscope)
SDUNDGARDEN Blow Up The Outside World {A&A)
SUBLIME What | Got {Gasoline Alley/MCA)

311 All Mixed Up {Capricom/Mercury)

\JAM OF THE WEEK |

FOXY BROWN Get Me Home { Violator/ Def JamvRAL Mercury)

| STRESS |

FIONA APPLE Shadowboxer ( Work)

AZ YET Last Night (LaFace/Arista)

BABYFACE This Is For The Lover In You (£pic)

BONE THUGS-N-HARMONY Days Of Our Livez (EastWestEEG)
BRAIDS Bohemian Rhapsody (Big Beab/Atlantic)

CAKE The Distance (Capricorn/Mercury)

DAVE MATTHEWS BAND Crash Into Me (RCA)

CELINE OI0N It's All Coming Back To Me Now (550 Music)
EN VOGUE Don't Let Go (Love) (EastWesV/EEG)
GINUWINE Pony (550 Music/Epic)

METALLICA Hero Of The Day {Elektra/EEG)

NAS Street Dreams (Columbia)

NEW EDITION 1'm Still in Love With You (MCA)
PRESIDENTS OF THE UNITED STATES ... Mach 5 Columbia)
SEAL Fly Like An Eagte (Atiantic)

TOOL Track #1 (Zoo)

| ACTIVE

A.F.K.A.P. Betcha By Golly Wow (EM))

AMBER This Is Your Night (Tommy Boy)

MERRIL BAINBRIDGE Mouth (Universal)

BRAT Sittin' On Top Of The World (So So Def/Columbia)
CRANBERRIES When You're Gone (/sland)

0D OR DIE Po Pimp (Rap-A-Lot/Noo Trybe)

HEADS Damage I've Done (Radioactive/MCA}

JEWEL You Were Meant For Me (Atiantic)

R. KELLY | Believe | Can Fly (Tavdash/Jive)

KULA SHAKER Tattva (Columbia)

LOCAL H Bound For The Fioor (/sfand)

MINT CONDITION What Kind Of Man... (Perspective/AGM)
SHAQUILLE O’NEAL You Can't Stop... (77 pe)

A.F.K.A.P. Betcha By Golly Wow (EM)

ANI DIFRANCO Joytul Girl (Sub Pop)

GLORIA ESTEFAN I'm Not Giving You Up (Epic)
R. KELLY | Believe | Can Fly (Tavdash/Jive)
LINDA PERRY Fill Me Up {Interscope}

XL

TONI BRAXTON Un-break My Heart (LaFace/Arista)
ERIC CLAPTON Change The World (Reprise)

SHERYL CROW If It Makes You Happy (A&M)}
MADONNA You Must Love Me (Warner Bros.)

ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)

| LARGE

A.F.K.A.P. Betcha By Golly Wow (EM)

COUNTING CROWS Angels Of The Sitences (DGC/Geffen)
CELINE DION It's All Coming Back To Me Now (550 Music)
EN VOGUE Don't Let Go {Love) (FastWest/EEG)

CHRIS 1SAAK Think Of Tomorrow (Reprise)

ELTDN JOHN You Make History (Young Again) (MCA)
JOHN MELLENCAMP Key West Intermezzo ... (Mercury)
ND DDUBT Don't Speak (Trauma/Interscope)

SEAL Fly Like An Eagle (Atlantic)

STREISAND & ADAMS | Finally Found Someone (Columbia)

| MEDIUM

TORI AMOS I'm On Fire (Atlantic)

FIDNA APPLE Shadowboxer ( Work)

MERRIL BAINBRIDGE Mouth (Universalt

DAVE MATTHEWS BAND Crash into Me (RCA)
GARBAGE Milk (Almo Sounds/Geffen)

HOOTIE & THE BLOWFISH Sad Caper (Atfantic)
JEWEL You Were Meant For Me (Atlantic)

RuPAUL Snapshot (Rhino)

RDD STEWART If We Fall In Love Tonight { Warner Bros.)

| CUSTOM

LEAH ANDREONE !t's Alright, It's O.K. (RCA)

AZ YET Last Night (LasFace/Arista)
BRANDY/TAMIAKNIGHT/KHAN Missing You (EastWestEEG)
CARDIGANS Lovefool (Mercury)

CHALK FARM Lie On Lie (Columbia)

TRACY CHAPMAN New Beginning (Elektra/EEG)
NATALIE COLE w/NAT ... When | Fail In Love (Elektra/EEG)
SHAWN COLVIN Get Out Of This House (Columbia)
CRANBERRIES When You're Gone (/sfand)

DC TALK Between You And Me (Virgin)

ANI DIFRANCO Joytul Girl (Sub Pop)

EELS Novocaine For The Soul (DreamWorks/Geffen)
GLORIA ESTEFAN 'm Not Giving You Up (£pic)
JOHNNY GILL Let's Make The Mood Right (Motown)
SUSANNA HOFFS All | Want (London/Island)

R. KELLY | Believe [ Can Fly (Tavdash/ive)

MAXWELL Ascension ... (Columbia)

CURTIS MAYFIELO New World Order (Reprise)
ELEANOR McEVDY Precious Little (Columbia)

MINT CONDITION What Kind Of Man... (Perspective/A&M)
ANN NESBY I'm Still Wearing Your Name (Perspective/A&M)
NEW EDITIDN I'm Stili In Love With You (MCA)

LINOA PERRY Fill Me Up (/nterscope)

R.E.M. Bittersweet Me (Warner Bros.)

SEBADOCH Willing To Wait (Sub Pop)

DUNCAN SHEIK Barely Breathing {At/antic)

KEITH SWEAT Nobody (Elektra/EEG)

TONY RICH PROJECT Leavin' (LaFace/Arista)

LUTHER VANDROSS Your Secret Love (LV/Epic)
SUZANNE VEGA No Cheap Thrill (A&M)

WHY STORE Father (Way Cool Music/MCA)

WEEKEND BOX
OFFICE
NOVEMBER 8-10
© 1 Ransom $34.21
i (Buena Vista)*
. 2 Romeo & Juliet $9.02
(Fox)
. 3 Setit Off $8.81
(New Line)*
4 Sleepers (WB) $3.71
5 High School High  $3.08
(TriStar)
6 The First Wives Club $2.24
(Paramount)
7 Larger Than Life $2.01
(MGM/UA)

8 The Ghost And The $1.72
Darkness (Paramount)
@ Dear Ged $1.50
(Paramount)
10 Michael Collins (WB) $1.40

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers in-
clude “Space Jam,” star-
ring Chicago Bull Michael
Jordan. The film's Warner
Sunset/Atlantic
soundtrack showcases cur-
rent singles by Seal (his
version of Steve Miller
Band’'s “Fly Like An Ea-
gle”) and R. Kelly (“I Be-
lieve | Can Fly”) as well as
“Hit '"Em High (The Mon-
stars’ Anthem),” featuring

o B e i i

B Real, Busta Rhymes,
Coolio, L.L. Cool J, and
Method Man. Spin Doc-
tors f/Biz Markie cover KC
& The Sunshine Band’s
“That’s The Way (I Like It),”
while Salt-N-Pepa perform
“Upside Down (‘Round-N-
’Round)” using the melody
from Diana Ross’s original.
Cuts by Coolio (“The Win-
ner”), D'Angelo (“i Found
My Smile Again”), Monica
(“For You | Will"), Robin S.
(“Givin’” U All That I've
Got"), All-4-One (“| Turn To
You”), Barry White & Chris
Rock (“Basketball Jones”),
and co-star Bugs Bunny
(“Buggin’™) — as well as the
title tune by Quad City DJ’s
— complete the LP.
Columbia recording art-
ist Barbra Streisand di-
rects and stars in “The Mir-
ror Has Two Faces,” which
also opens this week. The
film’'s Columbia soundtrack
spotlights Streisand’s “All
Of My Life” and her duet
with Bryan Adams (“| Final-
ly Found Someone”), Rich-
ard Marx’s “The Power In-
side Of Me,” David San-
born’s version of “Try A Lit-
tle Tenderness,” Luciano
Pavarotti's take on “The
Apology/Nessun Dorma,” and
Marvin Hamlisch’s score.

NEW THIS WEEK

. *311: ENLARGED TO SHOW
‘' DETAIL (PolyGram)

This hourlong compilation
showcases live performances
and behind-the-scenes footage
from 311’s concerttours, along
with interviews with band mem-
bers and two video clips:
“Down” and “Homebrew.” For
a limited time only, the collec-
tion will be packaged with a
companion CD of previously

* KAZAAM (Touchstone)
Twism/Trauma recording
artistand L.A. Laker Shaquille
O’Neal stars in this feature
film and contributes three
tunes to its Perspective/A&M
soundtrack: “We Genie” (with
Wade Robson), “I Am Ka-
zaam,” and “Mr. Material.” Cuts
by Subway, Nathan Morris,
Usher, Shyheim, Immature,
Jason Weaver, Spinderella,
Choice, Barrio Boyz, Tangi,
YBTO, Backstreet Boys, Ja-
mecia, and Almighty Arrogant

&
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B. REAL/BUSTA ... Hit ‘Em High ... (Wamer Sunset/Atianticy
KEITH SWEAT Nobody {Elektra/EEG)

SWV All About You (RCA)

TONY TONI TONE Let's Get Down (Mercury)
WALLFLOWERS One Headlight (/nterscope)

WESTSIDE CONNECTION Bow Down (Lench Mob/Priority)
NEIL YDUNG This Town (Reprise}

[ON |
BETTER THAN EZRA Desperately Wanting (Elektra/EEG)
CHEMICAL BROTHERS Setting Sun (Astrelwerks/Caroline)
CRASH TEST OUMMIES He Liked To Fee! It (Arista)
DISHWALLA Charlie Brown's Parents (A&M)
FOUNTAINS OF WAYNE Radioactive Vibe (Atlantic)
FUN LDVIN’ CRIMINALS Scooby Snacks {EM/)
GARBAGE Milk (Aimo Sounds/Geffen)

GRAVITY KILLS Enough (TV7)

DRU HILL Telt Me (/sfand)

LEMONHEADS If | Could Talk I'd Tell You ( Tag/Atfantic)
PRODIGY Firestarter (Mute/XL Recordings)

STING I'm So Happy | Can't Stop Crying (A&M)

TONIC Open Up Your Eyes (Polydor/A&M)

Video airpiay from November 18-24.

WILO ORCHIO At Night | Pray (RCA)
Vido airply from November 16-24, unreleased tracks. I complete the album.
36 million households yr e .
) 21 miltion households
) Lydia Cole, Liz Kiley
(/N VPMusic Programming - *
VP/Programmin,
— CONCERT PULSE

layli || | vesstnsy Avg. Gross
Video P y st ° Pos. Artist (in 000s)
BRAT Sittin' On Top Of The World (So So Def/Columbi; " 1 JIMMY BUFFETT $1001.6
2PAC | Ain't Mad At Ya (Death Row/Interscope) | National TOp 20 | 2 NEIL DIAMOND $738.5
GINUWINE Pony (550 Music) 3 GARTH BROOKS $734.8
BABYFACE This s For The Lover In You (Epic) MAKAVELI Toss It Up (Death Row/Interscope) 4 KISS $615.1
TONI BRAXTDN Un-break My Heart (Laface/Ansta) MD THUGS FAMILY Thug Devation (Mo Thug/Relativity) 5 GLORIA ESTEFAN $570.8
KEITH SWEAT Nobody (Elektra/EEG) KEITH SWEAT Nobody (Elektra/EEG) 6 GEORGE STRAIT $442.4
AZ YET Last Night {LaFace/Arista) ALFONZO HUNTER Just The Way (Piayas Play) (EM/) 7 “H.0.R.D.E. FESTIVAL” $431.0
SWV it's All About You (RCA) BONE THUGS... Days Of Our Livez (EastWest/EEG) 8 ALANIS MORISSETTE $385.9
NENT CONDITION What Kind Of Man Wouid | Be (PerspectieASM) JASON WEAVER Stay With Me (Motown) 9 STING $371.9
702 Steelo (Biv 10/Motown) BRAIOS Bohemian Rhapsody (Big Beat/Atiantic) 10 REBA McENTIRE $347.7
DRU HILL Tell Me (/sland) EN VOGUE Don't Let Go (Love) ( Elektra/EEG) 11 HOOTIE & THE BLOWFISH  $323.9
EN VOGUE Don't Let Go (Love) (FastWesVEEG) WILD ORCHID At Night | Pray (RCA} 12 STEELY DAN $319.7
Information for week ending November 15. 2PAC | Ain't Mad At Ya (Death Row/interscope) et $302.0
WESTSIDE CONNECTION Bow Down (Priority) SMASHING PUMPKINS $301.3
15 JAMES TAYLOR $297.8

| RapCityTop10 |

JERU THE DAMAUA Ya Playin’ Yaself (Payday/London/Isiand)
ROOTS Concerto Of The Desperado (Geffen)
NAS Sweet Dreams (Columbia)
KEITH MURRAY The Rhyme (Jive)
DR. DRE Been There Done That (Aftermath/interscope)
DE LA SOUL Itzsoweezee (Tommy Boy)
JAY-Z wMARY J. BUIGE Can't Knock ... (Roc-A-Fella/Priority)
LIL' XIM No Time (Undeas/Big Beat/Atlantic)
DO OR DIE Po Pimp (Rap-A-Lot/Noo Trybe)
SADAT X The Lump, Lump (Loud/RCA)
Information for week ending November 15.

FAITH EVANS | Just Can't (Big Beat/Atlantic)

TONI BRAXTON Un-break My Heart (LaFace/Arista)
JAY-Z Can't Knock The Hustle (Roc-A-Fefla)

E-40 Rappers Ball (Sick Wid' t/Jive)

MISTA Lady (Elektra/EEG)

00 OR O1E Do You Wanna Ride (Rap-A-Lot/Noo Trybe)
NEW EDITION I'm Still In Love With You (MCA)
GINUWINE Pony (550 Music/Epic)

BOUNTY HUNTER Change Like The Weather (TV7)

Most requested for week ending November 8.

Among this week's new tours:
HARRY CONNICK JR.
GRAVITY KILLS
JOHN WESLEY HARDING
HAZIES
t MOTHER EARTH
BETTE MIDLER
SMOKING POPES
SUPER 8
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; Californja (209) 271-7900.
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TOP TEN SHOWS
NOVEMBER 4-10

Total Audience
(95.9 million households)

ER

Seinfeld

Suddenly Susan
Friends

Movie (Sunday)
(“Pandora’s Clock, Part 1")

' (tie) The Single Guy

7 Monday Night Football
(Broncos vs. Raiders)

8 Touched By An Angel

9 60 Minutes

1 0 Cosby

Y

P

SRR AR

P ———

Adults 18-34

ER

Seinfeld

Friends

Suddenly Susan

The Single Guy

The X-Files

The Simpsons (8:30pm)
Melrose Place

Movie (Sunday)
(“Pandora’s Clock, Part 1")
Beverly Hills, 90210

OWONOOOLGHEWN -

~
o

Source: Nigisen Media Research

All show times are ET/PT
unless otherwise noted, sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All listings
subject to change.

Friday, 11/15

¢ Deryl Dodd, “Prime Time
Country” (TNN, 9pm ET/6pm PT).

¢ Lionel Richie, “The Tonight
Show With Jay Leno.”

* Natalie Cole performs and
Sugar Blue sits in with the band on
“Late Show With David Letterman.”

* Elton John, “Late Night
With Conan O'Brien.”

* Midnight Oil andREM., “ABC
In Concert” (check local listings).

Saturday, 11/16

* Willie Neison guest-stars
on CBS's “Dr. Quinn, Medicine
Woman” (8pm).

* Fiona Apple, “Saturday
Night Live” (NBC, 11:30pm).

Monday, 11/18

e Harry Connick Jr.,
Leno.”

¢ Reba McEntire, “David Let-
terman.”

Tuesday, 11/19

* Reba McEntire and Terri
Clark, “Prime Time Country.”

* Barry Manilow, “Jay Leno.”

¢ Tony Toni Tone, “David
Letterman.”

Wednesday, 11/20

» Alan Jackson and Oak
Ridge Boys, “Prime Time Country.”
* Michael Bolton, “Jay Leno.”
« Ani DiFranco, ‘Conan OBrien.”

Thursday, 11/21

« Tony Rich Project performs on
Fox's “New York Undercover” (9pm).

* Trace Adkins and Rick
Trevino, “Prime Time Country.”

* Luther Vandross, “David
Letterman.”

* Garth Brooks,
O'Brien.”

“Jay

“Conan

Borttattnsse St R L B
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Seminar
Continued from Page 1

Network President Greg Anderson;
WOR/New York GM Bob Bruno;
WWRL/New York GM Adriane
Gaines; Jacor Director/Programming,
Sector A Gabe Hobbs; Sports/Talk
KTCK/Dallas PD Mike Thompson;
Metro Traffic VP/Industry Relations
Ted Dorf; and Associated Press Man-
ager/Affiliate Relations, All-News Ra-
dio Ken Mellgren.

R&R Talk Radio Seminar 97 is set
for February 27-March 1 at Washing-
ton, DC’s Grand Hyatt Hotel. The reg-
istration fee — which includes access
to all seminar events, including sever-
al meals and receptions — is $350 be-
fore January 31 and $400 after Febru-
ary 1. For more information, call (202)
783-3826.

PueLisHER/CEQ: Erica Farber
Crier FinanciaL Orricer: Bill Ferrari
SEnIOR VP/ResearcH & DeveLopmenT. Dan Cole

EDITORIAL

ManaGING Epior: Ron Rodrigues
Executive Eortor: Gail Mitchelt
SEnoR EpiTor: Don Waller
DirecTOR/CHARTS & FORMATS: Kevin McCabe
Music Eorror: Steve Wonsiewicz
Format EDiTors: AC: Mike Kinosian
Aervmve Sky Daniets CHR: Tony Novia
Country: Lon Helton NAC: Carol Archer
News/Tark: John Mainetli
Rock: Cyndee Maxwell Ursan: Walt Love
DiRECTOR OF RESEARCH SERVICES: Hurricane Heeran
AssoCIATE Epmors: Jeff Axelrod, Julie Gidlow,
Adam Jacobson, Corey Levitan, Margo Ravel
AssiSTANT CHART DIRECTOR: Anthony Acampora
AssisTanT EpiTors: Lynn Beaudoin,
Paul Colbert, Frank Correia,
Lanetta Kimmons, Jay Levy, Tanya O’Quinn

INFORMATION SERVICES

SaLes & MarkeTinG DIRECTOR: Jeff Gelb
Menacer: Jill Bauhs
CusTOMER SERVICE REPRESENTATIVES:
Marko Kiric, David Riley
DistriBuTioN Manager: John Ernenputsch

DATA PROCESSING

DP/Communications DIRECTOR: Mike Onufer
CompUTER SErviCES: Mary Lou Downing,
Dan Holcombe, Saeid Irvani, Cecil Phillips,
Marjon Shabanpour, Kenton Young

CIRCULATION

CircuLaTioN Manager: Paige Beaver
Cincuamion CooroinaTors: Kelley Schieffelin,
Jim Hanson

ELECTRONIC PUBLICATIONS

Hotrax ProbucTion: Jeff Steiman
Designer: Carl Harmon

PRODUCTION

PropbucTion DirecToR: Kent Thomas
PropucTios Manacer: Roger Zumwalt
Design DiRecToR: Gary van der Steur
AssocIATE ART DIReCTOR: Marilyn Frandsen
DesiGnER: Tim Kummerow
GrapHics: Lucie Morris, Derek Cornett,
Renu Ahluwalia

ADMINISTRATION

Lecat CounseL: Lise Deary
Orrice Manager: Jacqueline Lennon
Accounting Manager: Tony Munoz
AccounTing: Maria Abuiysa, Nalini Khan,
Magda Lizardo
Recepmion: Juanita Newton, Karen Mumaw
MaiL Services: Rob Sparago, Tim Walters

SUREALS

WasHNGTON, DC: 202+78303822, FAX: 202#783°0260
Bureau CHier; Jeffrey Yorke
AssociaTe Eoitor: Heather Van Slooten
Leaat CounseL: Jason Shrinsky

NASHVILLE: 615024498822, FAX: 61592486655
Bureau CHiEr: Lon Helton
AssociaTe Epitor: Calvin Gilbert
Orrice Manager: Ashley Selby

ADVERTISING

Los AMGELES: 310255324330, FAX: 310220328450
Vice PRESIDENT/AOVERTISING: Michael Atkinson
SaLes Manager: Henry Mowry
ApverTisING CooroinaToR: Nancy Hoff
SALES REPRESENTATIVES: Missy Haffley, Kristy Reeves
Saies AssisTant: Deborah White
ADMINISTRATIVE AssISTaNT: Ted Kozlowski
MaRKeTPLACE SaLes: Matt Parvis
OpPORTUNITIES SALES: Dawn Garrett
WASHINGTON: 202278323826, FAX: 20227830260
Vice PResIDENT/ SALEs: Barry O’Brien
SaLES REPRESENTATIVE: Lauren Belcher
ADMINISTRATIVE ASSISTANT: Shannon Weiner

NASHVILLE: 61502448822, FAX: 615924896655
DIRECTOR/SALES: Jennifer Scruggs

A Perry Corp. Company
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Gladstone |

Continued from Page 3 l

away from. WMAQ has a great group
of people, Chicago has the best pizza,
and it’s just a great city ... [ love it!” [

With all-News format competitor
WBBM-AM now a co-owned entity,
are there changes in the works aimed at
separating the two formatically? |
“There’s already some differentiation
between WMAQ and WBBM-AM,”
Gladstone pointed out. “Are we going i
to gointo aTalk format? No. “The Sports |
Huddle’ has been on the air since West-
inghouse started the station. While
’BBM holds the strong traditional news
role in town, WMAQ has positioned it-
self effectively toward a younger audi-
ence — a little more non-traditional.
There are things we can do with the sta-
tion within the News format but not with
atraditional News sound. We have some
very interesting ideas.”

Gladstone will continue to operate her
consultancy on a “very limited” basis.
“My firstcommitment is toWMAQ),” she
said. Prior to opening that business, Glad-
stone was Station Manager for all-Sports
start-up WDFN-AM/Detroit and Oper- |
ations Director at KFAN-AM & KEEY-
FMMinnesapolis. |
T T ———

Jacor

Continued from Page 3

In his new position, Reinhart will as-
sumne responsibility for Jacor’s 13 radio |
stations in Tampa and Sarasota-Braden- |
ton. “‘Dave’s one of the rare individuals
who has come to station management
through the programming side of our
business,” Michaels continued. “He’s |
proven his ability to build our business
in Tampa, and I'm excited about the
contributions he will make to building
our business on Florida’s Gulf Coast.”
Reinhart served as PD of Jacor’s
WLW/Cincinnati for four years be-
fore relocating to Tampa in April 1990.

Cantrell |
Continued from Page 12

“She has [several university] de-
grees, and one thing that scares me
is that she may get bored with the job.
So we want to make sure to keep her
[active]. Radio’s her first love, and
when we discussed this opportunity
she jumped at it.”’

Out of day-to-day programming
the past year, Cantrell has been a web
developer/designer for Architext
Effects. Her last radio assignment
was Director/Operations for QMI |
Radio Network. Cantrell has held
various programming and on-air po- |
sitions for Denver stations KBCO, |
KHIH,and KHOW and El Paso sta- ‘

tions KFIM, KHEY, and KISO. She
also has served as a rep for Mercury
Records.

Franco l

Continued from Page 12
strong research background and has a ]
reputation for working hard and getting ‘
things done. She was the best man for
the job!”

Franco commented, “I have great |
respect for GM David Macejko, and
Michael Luczak and I really hit it off. I
look forward to working with both of
them on a day-to-day basis and carry-
ing on the WGTZ winning tradition.”

In addition to WMXYV and Paxson,
Franco’s research and programming
background includes stops at WRMF/ |
West Palm Beach and freelance work
with consultant Bill Richards.

Liquor
Continued from Page 1

“discrimination” against distilled
spirits advertising. He also said that
in 1934, when the code was adopt-
ed, it was not as simple as it is to-
day to direct advertisements to adult
audiences. “At that time, there were
only a few channels,” he said.

Shortly after the announcement,
FCC Chairman Reed Hundt gave
a terse response: “This decision is
disappointing for parents and dan-
gerous for our kids.”

“This is not a good thing,” Hundt
later said at a press conference. “We
are going to do more to try to deal
with this unwelcomed event. This
is a simple request by the liquor in-
dustry that they want more. The
question remains what broadcasters
will do.”

NAB President Eddie Fritts re-
leased a statement saying his asso-
ciation is unhappy with DISCUS’s
decision “despite NAB’s staunch
support of the First Amendment
rights of broadcasters to advertise
legal products.” He added that de-
cisions over whether to advertise
hard alcohol should be left to indi-
vidual stations.

“Broadcasters have a long histo-
ry of educating the public on the
dangers of alcohol abuse,” Fritts
said. “These positive pro-social ef-
forts will continue regardless of the
DISCUS action.”

The ad flap started last summer
when Seagram began advertising
its Royal Crown Whiskey; the Can-
ada-based company is a member of
DISCUS. Seagram spokesperson
Bevin Gove said the company is not
releasing the markets or stations on
which it is advertising. “We firmly
believe that as long as the ads are
responsible, tasteful, and appropri-
ate, we have every right to adver-
tise our legal product,” she said.

Since the DISCUS decision, most

publicly traded radio groups have
instituted company policies not to
accept liquor advertising. The most
prominent of those groups is Infin-
ity Broadcasting, whose President/
CEO, Mel Karmazin, said at Tues-
day’s (11/12) American Women In
Radio & Television luncheon in
New York, “I don’t believe the gov-
ernment should tell us what prod-
ucts we should advertise if they are
legal products ... I absolutely would
fight for anyone’s right to run those
ads.” Nevertheless, Infinity stations
— at least for now — are not ac-
cepting them. Karmazin qualified
the company policy by saying, “We
might revisit it again.”
Evergreen Media Chairman
Scott Ginsburg was more vehe-
ment. “First [liquor companies]
want to be able to buy advertising.
But second, they want equal treat-
ment even if equal treatment means
getting beer and wine banned. It’s
so difficult to understand what they
want here. The president, Trent Lott,
and Reed Hundt all agree on this.
The four major [TV] networks
agree. [The distilled spirits lobby]
is not going to get relief from the
president, not going to get relief
from Congress, and not going to get
relief from the FCC. What’s the pur-
pose if not to take beer and wine
advertising off the air?”

Jefferson-Pilot Radio Division
President Clarke Brown took this
stance: The DOJ’s investigation of
radio deals — not liquor advertis-
ing — is the issue on which the ra-
dio industry should go head to head
with government. “We’ve done
without [liquor advertising] for so
long that for us to champion this
cause now would be silly,” Brown
said. “We have bigger fish to fry.”

But Brown also said there is rea-
son to differentiate between beer/
wine advertising and hard liquor. “I
am not a chemist, but generally I
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have a feeling that beér and wine
are benign in comparison to hard
liquor,” he said.

At least one group is still consid-
ering the matter. “It’s not a construc-
tive move, but we can’t bury our
heads in the sand about it,” said Os-
born Communications President/
CEO Frank Osborn. “I’m inclined
to say ‘no,” but we haver’t been con-
fronted with it.”

‘Alcohol Is Alcohol’

Meister and Hundt came face to
face on ABC-TV’s “Nightline”
Monday (11/11), and both essential-
ly reiterated the statements they had
made earlier. Hundt stopped just
short of saying the FCC would work
toward banning the ads, calling it at
the press conference a “long, long
and hard road to travel.’

But on the ABC program, Hundt
said, “If I'm disappointed, which I
don’t want to be and don’t think I'm
going to be, then I believe there will
be tremendous pressure ia this coun-
try to have Congress write laws, to
have the FCC go through the rule-
making process, and to write the
right kind of rule that will help pro-
tect our kids from this dangerous
product.”

But Meister reiteratec that DIS-
CUS is not marketing liquor toward
children and that, measured in stan-
dard servings, “alcohol is alcohol”
— beer, wine, and hard liquor have
the same effect.

“What is Mr. Hundt saying to the
broadcasters about accepting $1 bil-
lion a year in beer and wine adver-
tising?” Meister asked. “T°d like to
point out that when we made this
decision, we spent four years talk-
ing to parents, focus groups ... mem-
bers of Congress, members of the
administration, third-party groups.
Frankly, their concern is not the me-
dium as much as it is whether we
are responsible.”

Merger

Continued from Page 1

torney General in charge of DOJ’s
Antitrust Division. “If you do a deal
that doesn’t threaten competition, or
you fix the parts of it that do, you
won't have a problem with us.
That’s the message the radio indus-
try should take away from this
case.”

His remarks were contained in a
DOJ statement that reflected a sur-
prisingly harmonious attitude to-
ward the radio industry — a stark
contrast to the department’s Octo-
ber 24 news release announcing
American Radio Systems must di-
vest three Rochester, NY stations
and drop a joint sales agreement
with another.

That action sparked an industry-
wide cry of government interference
that some observers suspect may
have spawned DOJ’s newfound
conciliatory tone and could, per-
haps, pave the way for less hostile
regulating of future mergers.

‘One Step Closer’

Acquisition of Infinity stations in
Boston (which has an advertising
revenue pie of about $179 million)

_____uwanvy amaricanradiahictory com

and Philadelphia (about $194 mil-
lion) would give the new group over
40% of the radio advertising reve-
nues in each city, the Justice Depart-
ment said, and “would eliminate
competition between them for radio
advertisers trying to reach particu-
lar demographic groups.” To satis-
fy regulators, Infinity and Westing-
house will exchange or sell Adult
Alternative WBOS-FM/Boston
and Rock WMMR-FM/Philadel-
phia, respectively.

“With this approval, we are on
course to complete the Infinity ac-
quisition within our anticipated time
frame,” said Westinghouse Chair-
man/CEO Michael Jordan. “With
significant benefits for listeners, ad-
vertisers, and shareholders, it will
be a merger of two outstanding ra-
dio groups with proven track
records in outpacing the industry’s
revenue and profit growth.”

Infinity President/CEO Mel Kar-
mazin said, “We have cleared a ma-
jor hurdle and are now one step clos-
er to sharing the excitement of this
radio group and these great stations
with our audiences. We are looking
forward to getting into the market
and beginning our new business.”

And it will be some new business:

The recent third-quarter earnings
reports for both companies showed
skyrocketing growth over 1995.
For instance, Infinity’s net income
increased a whopping 57%, the
20th consecutive quarter of earn-
ings growth since the company
went public in January 1992. CBS
Radio, which Westinghouse paid
$5.4 billion for a year ago, had a
529% profit increase and 14% reve-
nue improvement.

Paper Trail

Since the merger was first an-
nounced in June, both cempanies
have been the subjects of a thor-
ough government review. Accord-
ing to R&R sources, the two com-
panies have provided regulators
with about 6200 boxes of docu-
ments — about 8 million pieces of
paper in all — with the cost of
copying the files said to be about
$5 million.

But wait ... it’s not over yet. Fi-
nal approval is still left to the
FCC. “We are working diligent-
ly on it,” said Commission
spokesman David Fiske. “We
have no timetable for approval.
There have been some objections
filed, and we’re working through
the public concerns.”
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he FCC fined CHR KTFM/San Antonio

$7500 for playing the unedited version of

Prince’s “Erotic City.” The fine — $2500
higher than the usual for a first-time offense —
was said to reflect a higher degree of culpability
because the FCC had already judged that
particular song to be obscene.

KTFM GM Joe Ernest told ST, “Our music
is on a hard drive and we do not play unedited
versions of obscene material. I'm baffled as to
how we could have played that song at
5:20pm. We play an edited version, not an
unedited version.

“l just got the notification from the FCC. If
you give me 24 hours, I'd have a much better
reaction to it. My PD [Cliff Tredway] is on
vacation and I've had him call in; all | can tell
you is we've got an edited version on our
computer system.”

WEBNY/Cincy PD Brad Hardin segues to
similar duties at WXTB/Tampa — full details
next week. And speaking of Jacor ... ex-
WFLZ/Tampa night slammer Bubba The Love
Sponge soaks up another affiliate as his night
show is added at Rock WLVQ/Columbus, OH.
Meanwhile, rumors that he'll join WXTB in
morning drive continue to rage.

Rumors

s Hot AC WMXV/NY about to become a Gold-
based Alternative AC? Will the shift come as soon as
Thursday (11/14)? Now that morning show producer
Jeff Spurgeon and ND Liz White are o-u-t, are ex-
WTIC-FM wakeup artists Kelly & Klein already in the
morning driver’s seat for the debut?

« Will Geffen Rock promo domo Alan Oreman exit
for Almo, leaving Warren Christiansen to head up
the department?

« Will WKEE/Muntington, WV segue from HotAC
to CHR? Is sister WAEB/Allentown PD Brian Check
already in the house as a consultant?

« Will WZJM/Cleveland honcho Lynn Tolliver Jr.
wait "til after New Year's to pick his new PD? Does
current MD “Big” Dave Eubanks have the inside
track?

* Will ex-WRMF/West Palm Beach and KDMX/
Dallas PO Russ Moriey cop the open WMC-FM/
Memphis PD slot?

« 1s Dwight Douglas on the case in the search for
the new WIXV & WSGF/Savannah PD?

+« CHR WZPL/Indy PD Tom Gjerdrumdenies curb
chatter that his station will be flipping to Hot AC, not-
ing only that WZPL is trying to clean up an unwar-
nted teen/rap image.

> McVay Media Multiopoly <

McVay Media continues to offer program
consulting services for multiple formats in
multiopoly situations. AC, Country, Oldies,
70s Gold, CHR, and News/Talk are formats
handled by the 7-person consulting team of
McVay Media.

The Advisors Alliance between McVay
Media and Burkhart, Douglas &
Associates combines two major consulting

ot o -

= STREET TALK.

| KTFM/San Antonio Fined For ‘Erotic City’

Arbitron is reissuing the Charleston, SC
Summer '96 book. Apparently, a couple of
diaries went to a household where someone
affiliated with a local radio station lives. It was . .
not immediately clear how the change will affecf
the market's numbers.

Look for Epic Records Chairman Dave
Glew to receive the next T.J. Martell
Humanitarian of the Year award, according to
the NY Post.

Without taking action, the FTC ended its
three-year investigation into alleged unfair
distribution practices by the world’s six largest
music conglomerates. The inquiry had focused
on allegations that the firms had threatened to
withhold product and promotional allowances =
from retailers who sold CDs for less than the
suggested retail price.

The FCC approved WCHB-AM/Detroit’s
application to increase power to 50,000 watts.
The Bell Broadcasting “Black News/Talk”-
formatted station — which celebrated its 40th
year on the air on November 7 — is the first
Detroit outlet to receive permission for 50,000-
watt clear-channel service in more than 40
years.

WRCX/Chicago taps TM Century
Creative Dir. Rusty Humphries as Exec. Dir. of
Mancow’s Morning Madhouse, overseeing the
programming, personnel, and syndication of the
show. Although leaving TM, Humphries will
continue to serve as Exec. Dir. for its Comedy
Network.

After 21 years of service, CBS Radio
Stations News Service will be shut down and
merged into CBS News by the end of the year.
The service operates in concert with the CBS
News Radio Washington bureau. About six
fulltime employees are affected by the closure.

The Florida prison inmate who murdered
fellow prisoner Donald McDougall last October
2 — allegedly after hearing a WTKS-FM/
Orlando broadcast in which morning hosts

Continued on Page 26

(advertisement) _.

companies to expand services that also
include AOR, Modern Rock, Classic Rock,
and CHR/Hot AC.

} Buy Big, Hire Big ‘

If you‘re going to own 100 radio stations,
why not hire a consulting firm that can help
you with all 1007

Contact Mike McVay at 216-892-1910 cr
Dwight Douglas at 770-394-4756.
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THERE ARE
450 BILLION
CHRISTMAS
RECORDS...
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FESTIVAL OF LIGHT
and the special radio release
“Lighting Up The World”
on your desk now

and just in time for this year’s
Hanukkah Holiday

(DEC. §TH TO 12TH, 1996)

featuring:

MARC COHN e PETER HIMMELMAN e
DAVID BROZA ¢ JANE SIBERRY e
THE KLEZMATICS ¢ DON BYRON e
JOHN ZORN and others!

For more information,
contact Six Degrees Records
at (415) 626-6334
E-mail: *@sixdegreesrecords.com

&
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Continued from Page 24

Russ & Bo supposedly joked about lynching
McDougall, a convicted child-killer who was up
for early release — pled guilty to second-
degree murder and received a life sentence to
top off the 114 years he’s serving for other
crimes.

While prison inmates cited the broadcast
as the impetus for McDougall’'s murder, last
month WTKS GM Jenny Sue Rhoades told
ST the station had done nothing wrong, and
the local sheriff's department backed off a
statement that it believed the broadcast was
responsible. Nevertheless, Reuters reports
that the McDougall family is considering a
lawsuit over the broadcast.

KROQ/L.A.’s nationally syndicated
“Loveline” program — hosted by Adam
Carolla and Dr. Drew Pinsky — finally will be
seen, not just heard, when MTV premieres the
call-in advice show on November 25 at
midnight ET/PT. The show will runin an
hourtong form Monday-Ffriday.

ST’s all-seeing eyes couldn’t help notice
WAMG/Milwaukee morning driver Greg
Valentine’s appearance on the recent NBC-TV
miniseries “Pandora’s Clock.”

Congrats to R&R Computer Services guru
Daniel Holcombe and wife Diane on the birth
of their daughter, Emily, on November 7.

Thanks to Pure recording artist Scott
Thomas, who wowed the crowd with his
performance at the world-famous Club R&R
on Friday (11/8).

Capping a nationwide search that began
in September, three radio personalities
displayed the best DICK-isms — that’s Darn
Interesting and Cute Komebacks, gentle
readers — and won all-expenses-paid guest
spots on the syndicated TV show “Night
Stand.” (Starring Dick Dietrick, the weekly
comedy series spoofs talk shows and is

Rumbles

o KLiiWalla Walla, WA hit the airwaves with 36
siraight hours of Los Del Rios “Macarena” before
debuting & Hot AC format.

» CHR KZI0Duluth, MN flips to Active Rock.

* WPDOQ/Jacksonville flips from Adult Standards
to all-Sports and & new handie, “The Ball.” New calls
to coine.

* KKCS-AM/Colorado Springs shifts from Coun--
try to News/Talk; KKCS-FM remains Country.

* KUPL-AMMPartland is now Classic Country.

¢ KAVS/Lancaster, CA flips to Altemative via sat-
ellite; thia entire staft exits.

* WSFL/Greenville, NC PD Jay Lopez adds pro-
gramming duties for crosstown sister WXNR.

* KTOM-AM & FM/Monterey-Salinasnames Car-
rieann Hamilton interim PD in the wake of Eric
Foxx's exit.

 Didies WOLX/Madison, WI weicomes new PD
Mark Maloney, coming fram the PD post at WYMJ-
FM/Harrisburg, PA.

* WXLK/Roanoke, VA MD Gary Blake cops the
official irterim PD nod. Meanwhiie, crosstown WdJS
middayer maven/Froduction Dir. Lisa Jo Elliott seg-
uas to Assl. Promotion Dirdnights at WXLK,

STREET TALK-

« Joe Riccitelli becomes Island Records Sr. VP/Promo.

* Dave Ervin upped to Bonneville Nat'| PD.

* New Houston PDs: Dennis Winslow at KLDE and
John Roberts at KIKK-AM & FM.

* Elektra Entertainment hires Michelle Madison as
VP/Black Music Promo and Rene McLean as
Dir./Rap & Street Promo.

¢ Zeb Norris named KUMT/SLC PD.

A\

* Steve Humphries elevated to TK Communications
Exec. VP.

* WETWilwalikes VP/GM Cari Gardner adds WTMJ duties.

* Al Brady Law named WQFM/Milwaukee VP/GM.

« Ray Cal appointed WEZW/Milwaukee VP/GM.

* Kevin Robinson becomes WBUF/Buffalo PD.

v

» Cox Enterprises sets Bob Neil as WSB-AM & FM/
Atlanta Station Mgr. and Gregg Lindahl as 3
WSOC-AM & FM/Charlotte GM.

» Tom Bender retums to Detroitas WHND & WMJC GM.

* Steve West appointed KQKT/Seattle GM.

* Rick Gillette becomes WHYT/Detroit PD. .~

* Garry Wall named KLZZ-AM & FM/San Diego PD.

A\ 4

« Jim deCastro elevated to Heftel Broadcasting
Exec. VP.

* Frank Osborn upped to WYNY/NY VP/GM.

* Norm “Oogie” Pringle becomes
WWWE/Cleveland OM.

» Greg Solk appointed WLUP/Chicago APD.

* XTRA-AM/San Diego names Jeff Hunter PD and

Jim Richards MD.

* Robert John appointed KROlV/Sacramento Ops Dir.

¢ Judy McNutt named KMYR/Albuquerque MD.

* Fred Winston joins WMAQ/Chicago for aftemoons.

* Jim Zippo hired at KMEN/San Bernardino for 1

kmomings.

marketed as an alternative to late-night,
weekend programming.)

And the winners are (drum roll, please ...)
WRCX-FM/Chicago’s morning manatee
Mancow Muller, KLOL-FM/Houston'’s
Stevens & Pruett morning show producer Tom
Lawler, and WCEZ-FM/Columbus, OH
afternoon driver Jim Kane.

Records

* MCA hires lsland's John Sigler as VP/Hock Promo,

« Ex-Lava Nat'l Promo Dir. Steve Kline segues o
a Geffen East Coast promo post.

« Despite what you read here last week, it was Eu-
lis Cathey — not Kathy Eulis — who exited Atlan-
tic’s Nat'l Dir./Jazz Promo post for NYC-based N2K,
an interactive madia entertainment company.

*Red Ant welcomes Joanne Grand to its NYC-
based Nat'l Rock Proma department.

» Discovery Nat'l Dir/Attemative Promo Tami Mor-
rissay oits.

* Magnatone Sr. VP/Arist Development Bob Bur-
well gxits.

* Virgin welcomes former RCA Sr. Dir/Publicity
Kathy Acquaviva to a VF/Publicity post.

= I A1 8210 111NN IO YA (018 A] 1


www.americanradiohistory.com

MINT CONDITION

ITION

Produced and Arranged by Mint Londition for Mint Factory Productions

OF A BAND
S,

B
-
JJ .
—

At Executive Producers: Jimmy Jam & Terry Lewis and Mint Condition

, Management: Larkin Arnold, Esq.

- o ©1996 Perspective Records. Manufactured & marketed by A&M Records, dnc. All rights reserved.
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SOUND DECISIONS

STEVE WONSIEWICZ

Active Rock Rocks On

[] Format pros look at music sharing with Alternative and other issues

Are the number of currents being shared by Active Rock
and Alternative beginning to decline? It certainly appears that
way now. And some programming and promotion execs predict
that the lines will become even more defined in the months ahead.

Key issues facing Active Rock for
the remainder of this year and into
1997 include making music deci-
sions based on target listener prefer-
ences and their 3
station expecta-
uons. KEGL/
Dallas PD Duane [g
Doherty points to
the simple fact of
what works and
what doesn’t for |
KEGL and Dallas. §
“Being a hard-
edged Rock sta- -
tion. we thought
people wanted to
hear more alternative music. Given
all the hype about the music, we de-
cided to give it a shot and broaden
the station by playing more. Over
time, however, the ratings indicated
otherwise. Some of the alternative
music didn’t fit the texture or tempo
of our station. We learned that we had
to be more focused. we had to be
more of a Rock station.

“Listeners set up certain bound-
aries, and as a programmer you have
to find that fine line. If you cross it
you get your hand slapped. We did.
But if you don’t play [those songs]
you’ll never find out.”

Comments WRCX/Chicage PD
Dave Richards, “Why are there more
exclusive stories
at [Active Rock]?
I don’t have a
simple answer.
.| Whatlcansayis
i ! | these records
R | seem to be cus-
“‘W /7 tom made for the
"W format. I don’t
"8 understand why
the Hunger
didn’t work atAl-
ternative. It cer-
tainly could have.

“People are looking for rock mu-
sic. We are finding that listeners are

Duane Doherty

bl

{

i
¥ *
i,

-
A .

Dave Richards

tiring of the same riffs and of copy-
cat bands. There’s a reason Jimi Hen-
drix and Led Zeppelin live on at
Rock radio. The music doesn’t get old
and tired despite what some critics
think. And some of the new stuff fits
right in.”

Richards admits format lines still
are “blurry as hell” and songs will
continue to work at multiple Rock-
based stations. Meantime, he’s betting
on an overall mainstream rock sound.
“We find a lot of success with Local
H, Metallica, Soundgarden, Van
Halen, etc. We’re not going to fight
over bands like No Doubt, Fun Lov-
in’ Criminals. the Eels, or Cake,
which do well at Alternative. We can’t
fight that war ... wouldn't even try.
They own those bands and they be-
long on those stations.”

Owning The Rock Side

KBPI/Denver PD/MD Bob Rich-
ards agrees “There are more acts for
each of the charts these days. But the
most successful stations will contin-
ue to blend the 7
best of both. s

“We kind of |
own the rock side |
because nobody |
else is playing §
those records. We
are the only sta- |
tion playing Me-
tallica and Danzig
in regular rotation.
We're also play-
ing Geggy Tah
and the new Poe, but there are five
other stations playing those records.

“It’s still important to own certain
acts. Quite frankly. it’s a music sched-
uling mightmare to balance every-
thing. But you can’t let your station
be niched into one particular style. If
we were just a guitar-based Alterna-
tive we would be a 3.5-4.0 share. By
exploring the pop side and stealing
some cume we have a 5.5-6.0 share.”

Bob Richards

OWWT STANDING — Filmmaker/actor Fred Williamson recently congrat-
ulated execs from the newly formed L.A. label Whey Owwt Records, which
is gearing for the launch of debut act Jellie. Pictured are (I-r) label CEQ/
President Tee Phillips, Williamson, Jellie, and label VP Roderick Johnson.

Richards also believes duopolies
will help rather than hinder the labels.
“The upside for the labels is that by
having different niches, stations can
break their own artists and step out
on music that we may have in the past
because we had a direct format com-
petitor.”” In the long run, the mass-
appeal hits will ultimately cross.

Crossover To Continue

Columbia Sr. VP/Album Promo-
tion Jim Del Balzo cautions, howev-
er, that limited crossover isn’t healthy
for radio or records. “It’s frustrating

: =m (0 some extent be-
1 cause with all the
L| duopolies and
H{ LMAs going on
there is very little
room for overlap.
i Now we might
4 have only one sta-
{ tion playing a
¢] record where we
#{ used to have two.
" It’s understand-
able given what
they are trying to do, but it limits what
we can do.”

Sharing, however. could also in-
crease between formats. Says Del
Balzo, “[Crossover] doesn’t always
happen with the first track. Alice In
Chains was played at Rock radio for
years before Alternative could spell
the name of the band. It wasn’t until
‘No Excuses’ that the band was ac-
cepted at Alternative.”

He says the same thing could hap-
pen with bands such as Corrosion Of
Conformity. “It’s not that COC
changed; Alternative changed. At
some point we have to get the two
together. Alternative has to realize
that COC is not far afield.”

Nevertheless. the subtle change is
proving a boon to baby alternative-
edged and mainstream rock bands
such as the Hunger, the Hazies, Stir,
Expanding Man, Darlahood, and
Failure — all of whom are finding a
home at Active Rock.

Observes Capitol VP/Rock Pro-
motion Dave Ross, “There’s no

23

Jim Del Balzo

Which artists can each format calt
exclusive to each format:

NO DOUBT Don't Speak

KULA SHAKER Tattva
311 All Mixed Up
WEEZER =i Schorcho

LUSCIOUS JACKSON Naked Eye

GEGGY TAH Whoever You Are
HEADS Damage I've Done
CRANBERRIES When You're Gone
FIONA APPLE Shadowboxer
GARBAGE Supervixen

FACE TO FACE | Won't Lie Down

VAN HALEN Me Wise Magic
STIR Looking For

DARLAHOOD Grow Your Own
CRACKER Sweet Thistle Pie
ALICE IN CHAINS Would?

BLACK CROWES Blackberry
SPONGE Have You Seen Mary
EXPANDING MAN Downioad (1 Will)

HAZIES Trip Free Life

RUSH Test For Echo

0ZZY OSBOURNE Walk On Water
HUNGER Undone

METALLICA Ain’t My Bitch
FRAMES DC Monument

| Counting The Differences

he Alternative and Active Rock formats shared 29 out

of 50 titles on their respective charts last week (R&R
11/8). There were also a handfui of shared records in the
New & Active categories of both formats.

Alternative

LEMONHEADS if | Could Talk I'd Tell You
SHERYL CROW If It Makes You Happy

ALANIS MORISSETTE Head Over Feet
RED HOT CHiLi PEPPERS Love Rollercoaster

LEAH ANDREONE it’s Alright, It's OK

FOUNTAINS OF WAYNE Radiation Vibe
Active Rock

TOM PETTY & THE HEARTBREAKERS Climb That Hilf

CORROS{ON OF CONFORMITY Drowning In A Daydream

its own? Following is a list of titles

question people are definitely look-
ing for other records to play™ be-
cause some projects didn’t pan out.
“If [Active Rock] bites on the first
single and it &

works, you have a
90% or better shot
that they’ll be
there for the next
track. That’s op-
posed to Alterna-
tive, where we
could literally
spend hundreds
of thousand of
dollars on Stir to
a get atrack going
there even though the odds aren’t
that great that the stations will be

Dave Ross

there for the second song.”

Ross agrees the pipeline is flow-
ing with better product. “As soon as
R&R came up with Active Rock it
kind of gave A&R guys a renewed
interest in signing something other
than alternative acts, which was the
only game in town. They saw how the
bands were appearing on the chart
and wanted a piece of the action.”

Nevertheless, Ross isn’t overly
concerned about increased competi-
tion for slots at radio. “People ask me
if Darlahood gets in my way. I tell
them the more bands that break, the
better for the format because it shows
the world how vibrant it is and gives
radio an incentive to want to break
miore bands.”

=

Dir/A&R, Black Music Jeff Redd.

MCA GETS REEL — MCA Records has formed Reel-2-Real Music, a production company/record imprint with
musician/producer James Mtume. MCA execs integral to the deal included (I-r) Sr. Dir/Administration & Planning,
Black Music Kevin Bass; Sr. Dir/A&R, Black Music Madeline Randolph; Sr. VP/Black Music Hank Shocklee; Reel-
2-Real Music President Damu Mtume; President/Black Music Ken Wilson; Mtume; President Jay Boberg,; and Sr.
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Bloodhound Gang Fire Up The Charts

halk up another one for Alterna-

tive radio’s specialty shows. The
latest benefactor: Republic Records
quintet Bloodhound Gang, who have
just signed on with Geffen. The act’s
expletive-filled single “Fire Water
Bum” — which incorporates the cho-
rus of Rock Master Scott’s old school
rap classic “The Roof Is On Fire” — is

ple of new members, and refocused its en-
ergies on Alternative and College radio
with the release of the current. more rock-
flavored album. Says Alperowitz, “We
knew it was going to be an uphill struggie
but we wanted to establish the band as a
rock act. We thought, *What the fuck: let’s
do it. Maybe a major [label] will pick it up
sometime down the road.””

It worked. A concen-

Bloodhound Gang

trated effort to win over
College radio resulted in
airplay for the track “Kiss
Me Where It Smells Fun-
ny” and, later, “Why’s
Everybody Always Pick-
in” On Me.” The next
slep was to win over Al-
ternative  specialty
shows. “We sent people
the album and a t-shirt
and started to plant the
seeds and get people talk-
ing about the record,”
Alperowitz continues.
“We suggested some
tracks, but didn’t ask any-

taking oft” at the format thanks to early
specialty show airplay. This week, 23
stations are reporting the single, taken
from the album “One Fierce Beer
Coaster.”

This isn’t the first time around, how-
ever, for the Bloodhound Gang. The band
was originally signed to indie Cheese
Factory (which became Republic),
owned by two somewhat influential
brothers: Universal VP/Promotion Mon-
te Lipman and Sony International As-
soc. Dir/Contract Administration Avery
Lipman. Brett Alperowitz, the label’s
informal Manager/Artist Development
and Bloodhound Gang’s manager, is the
company’s sole employee.

Republic released a six-song EP in
94, “Dingleberry Haze,” that was
picked up by Columbia. The label, in
turn, worked the track “Mama Say” to
CHR/Rhythmic radio in 1995. It was
that experience, says Alperowitz, that
set the wheels in motion for what’s hap-
pening now.

The group retrenched, recruited a cou-

body to play any certain
song. Some just gravitated to ‘Fire Wa-
ter Burn.””

Alperowitz & Co. credit Alternative
KNDD/Seattle MD Marco Collins with
first breaking the band and KROQ MD
Lisa Worden for giving the song key ex-
posure in Los Angeles (Worden first
heard the song on KNDD while visiting
Seattle). After that, the floodgates
opened.

One big fan of the song is Alternative
KNRK/Portland PD Mark Hamilton,
who picked up his copy from Alternative
KITS/San Francisco via ISDN. The
song “has been number one phones since
the first day we played it over two weeks
ago,” says Hamilton, who is playing a
new edit of the song every few days. “Not
only are people — young and old demos
— requesting the song, but they’re ask-
ing for their favorite version. We’re go-
ing on our fourth or fifth edit. The edits
not only give us a chance to add a differ-
ent twist on the song, but to extend its life
and make the station sound more fun.”

With the format “being attacked from

Cardigans

all sides, this is something we can own
for quite a white. Active Rock is prob-
ably scratching its head wondering
what’s going on. No one else is going
1o play it.” Geffen plans to re-release
the album on December 3.

Cardigans Get
Box-Office Exposure

Mercury quintet the Cardigans re-
ceived a nice shot in the arm last week
thanks to several key adds at such sta-
tions as Alternatives KROQ/Los An-
geles and KEGE/Minneapolis and
CHR/Pop outlets WZJM/Cleveland
and KHFI/Austin. 1t also didn’t help
that the band’s current single, “Love-
fool,” is included on the soundtrack to
“Romeo & Juliet” — jast week’s top-
grossing film.

The critically acclaimed band from
Sweden has been built an international
fan base on the strength of its three al-
bums, “Emmerdale,” “Life.” and “First
Band On The Moon,” its most recent
album. Other early U.S. supporters in-
clude CHR/Pop’s WXKS-FNM/Boston
and WVKS-FM/Toledo, Hot AC
KFMB-FM (Star 100.7)/San Diego
and Alternatives KITS (Live 105)/San
Francisco. KTCL-FM/Denver and
WFNX-FM/Boston.

KFMB APD/MD Greg Simms
says he’s on the single — which was
number one phones last week — be-
cause “it really defines the sound of our
station. It’s a short, three-minute, upt-
empo pop record that has a huge hook.
It’s not too fluffy and has & nice edge
toit.”

Even though the single was first ser-
viced to Alternative, Simms says, “l
don’t think our listeners see it as an al-
ternative record. We’re a song-driven,
pop music station for adults. We can’t
worry about what gets worked where

or we’d lock ourselves out of some.

great music.”

Mercury initially targeted Alierna-
tive and Adult Alternative, but moved
up the CHR add date because the label
felt the single hadn’t reached its poten-
tial at those two formats after several
weeks. The exposure “Romeo & Juli-
et” received on MTYV probably played
a role in that decision as well. Says
Mercury VP/Singles & Field Promo-
tion Tony Smith, “We’ ve had the sup-
port from several leading Alternative
stations but telt the time was ripe to tuke
it beyond that format. So we moved
the record up to CHR and Hot AC and
immediately started getting results.”

In some respects, Smith says the ear-
lier move to pop forced Alternative’s
hand. Stations knew competitors were
more than likely going to add the track.
“There was a buzz building at Alterna-
tive and some of the Pop stations that
were on the record very early on, but
we knew it hadn’t reached its potential
atAlternative. The staff loves the record
and we all believe this is a multiformat
act. We’ve been playing the record for
other formats for quite a while so they
were familiar with the band and song.
The timing just seemed right.”

New INXS LP Due March

Album Update: Mercury is eyeing a March 1997 re-
lease for a new album from Aussie rockers INXS. The 12-
song set, called “Elegantly
Wasted,” was produced by
Bruce Fairbairn. A world
tour in support of the album
is planned. In other release §
news, here’s the updated
lineup of guest artists grac-
ing Cypress Hill member §
DJ Muggs’s solo album
“Soul Assassin,” due from
Columbia on February 25: Wyclef (Fugees), MC Eiht,
the Wu Tang Clan's RZA and GZA, the Darkman, Infa-
mous Mobb, Cypress Hill, |
Dr. Dre, Mobb Deep,
Goodie Mobb. and KRS
One. Muggs has complet-
ed about 85% of the record-
ing ... Work drops British al-
terna-dance act Jamiro- |
quai’s “Travelling Without
Moving” in the U.S. on Jan- *
vary 14. The album, the
band’s third, was released to the rest of the world on Sep-
tember 9 and is double-platinum in Japan, platinum in the
UK and Italy, and gold in France.

Look for the Cheap Trick tribute album on Grass
Records to hit retail in late January. Among the contribut-
ing artists are Everclear, Dig, NY Loose, the Nixons, Deep
Blue Something, and the Refreshments ... Revolution
tentatively has slated February 11 as the release clate for
Big Head Todd & The Monsters' new “Beautiful World”
album ... Hard rockers Megadeth are holed up ai Nash-
ville's the Castle with producer Dann Huff; expect a new
album next year.

Sponge Returns; Republica
Ready To Go

Sponge returns from Europe for a series of club dates
beginning on November 21 in Rochester, NY and wiapping
on New Year’s Eve with a
homecoming Detroit con- |
cert. In other tour news, ki
RCA aiterna-pop act Re-
publica hits the road for a
headline radio show tour
beginning November 18 in
Phoenix ... Capitol alterna-
tive group Mazzy Star be-
gins its national tour November 30 in Philadelphia while la-
belmate and rock guitarist Eric Johnson starts his solo
tour on November 22 in St. Louis.

A handful of unsigned bands is about to receive some
impressive national exposure from the finals of the 1996
National Ticketmaster Music Showcase. Winning groups
headed to the Palace in Los Angeles on Novembes 21 in-
clude Bloom (Gainesville, FL), Hidden Persuaders (New
York ), Lughead (Albany, NY), Marigold (Eugene), and TV
Fifty (Kansas City). Each band will receive $2500 in devel-
opment grants from Ticketmaster, $2500 in musical equip-
ment from Guitar Center, Ovation guitars, 500 CD copies,
and a video of their showcase performance. Internet junk-
ies can listen 10 the event live via Ticketmaster Online ( hitp./
/www.ticketmaster.com). Past participants include Dish-
walla (A&M), the Verve Pipe (RCA), and the Refresh-
ments (Mercury).

Renowned producer/singer/songwriter Kenneth “Baby-
face” Edmonds has inked a three-year deal to produce
movies for Fox. The first project is “Soul Food” starring
Vanessa Williams, Nia Long, and Vivica Fox ... A tip of
the cap to the Four Tops, Smokey Robinson & The Mir-
acles, Clarence “Gatemouth” Brown, the Spinners,
William Bell, and Gary U.S. Bonds, who will be hcnored
at the 1997 Rhythm & Blues Foundation PioneerAwards
on February 27 in New York ... Producer-songwriter Den-
nis Lambert (the Righteous Brothers, Steely Dan, the
Commodores) has bowed his own record company, Baby-
lon Entertainment.

Sponge

———— A adade e B EadiohistanL com.
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R&R Talk Radio Seminar 97

FEBRUARY 27-MARCH 1, 1997
WASHINGTON D.C.

Participate in the most useful,
informative, and comprehensive radio
seminar you’ve ever attended!

ontinuing to recognize the importance of non-music programming

to radio, this second annual seminar is an extension of R&R’s com-

mitment to the Talk radio format. The R&R Talk Radio Seminar '97

offers a tremendous opportunity for general managers, program
directors and producers who are interested in the continued growth and
success of the Talk radio format. Concurrent sessions and keynote
speakers will address a broad spectrum of issues confronting Talk radio
today: from managing talent to increasing revenue opportunities, from
today’s hot topics to tomorrow’s technologies. Fill out the forms below and
mail or fax to our Los Angeles office. Register today!

'0°g uoibulysepm « /661 ‘L UdRp - 22 Arenigad

Seminar Registration

INFORMATION §..E__M__!_N__A.RF—EES. There is a $50.00

: cancellation fee.
BEFORE JANUARY 31, 1997 $350 No refunds affer

FAX BACK THIS FORM T0 (310)203-8450 OR MAIL TO: AFTERFERRURRY-1, 1697  1S300 N srrion

R&R Talk Radio Seminar
10100 Santa Monica Blvd., 5th Floor

Los Angeles, CA 90067-4004 METHOD OF PAYMENT: SEMINAR

Please print carefully or type in the form below. Full payment must accompany registration PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

form. Please inciude separate forms for each registration. Photocopies are acceptable.
MAILING ADDRESS Amount Enclosed:  $

D Visa D MasterCard D American Express D Discover D Check

Account Number l

Call Letters/Company Name

Expiration Date

L_JL_|

Year  Signature

Print Cardhoider Name Here

Hotel Registration

Amount §

Date of Amrival Time of Amrrival

We ook forward to hosting you in
The Grand Hyatt our nation's Capital at the Grand
at Washington Center| Hyatt Washington, located in the 3 American Express [ Visa MasterCard [ Discover

heart of ington DC. Date of Departure

The Grand Hyatt at Washington Center is iently located 15 mi
from Washington Nationai Airport, and within walking distance of the White O piners/Carte Blanche [ Check
House, Ford's Theatre and Lincoln Museum. The US Capitol, Smithsonian, Name
Vietnam Memorial and more are located nearby. = To guarantee your reser-
vation we require either an enclosed check or money order covering the first Account Number
night's stay, or a major credit card numbes, expiration date, and sig !
Depaosits will be refunded only it canceiiation notification is received at least 7
days prior to arrival. « Reservations requested after February 6, 1997 or after Expiration Date: Month
the room block has been filled are subject to availability and may not be
available at the convention rate. Check in time is 3:00 pm; Check out time is
12 noon. * NOTE: IF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR Signature
HOTEL RESERVATION TO THE GRAND HYATT, AND A SEPARATE CHECK TO
R&R FOR YOUR SEMINAR PAYMENT.

TYPE OF ROOM NO. OF ROOMS CONVENTION RATES
Single (1 person) * $145 / night Toie 7
Doubie (2 people) * ' $165 / night

1 Bdrm Suite $475-1000 / night Sharing Room with ] Non-Smoking Room Requested [
* Regency Club Rates Available

Chy Print Cardholder Name Here

Goid Passport #

TATATAES anradionistory.cormrn . i Mt
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JOHN MAINELLI
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NEWS/TALK _

Summer Ratings Roundup

] i was the best of times; it was the worst of times

News/Talk remains King of All Formats, ending the Sum-
mer ‘96 Arbitron with a combined audience share of 14.3,
Urban was a distant second with 10.3, 12+.

In 1989, there were an estimated
308 News/Talk stations. Now there
are 1272. Here’s how some of them
did between July and September.

Big Apple Action

In New York City, WOR —
the station that hired Bob Grant
— held its two-book lead over
WABC, the station that fired
Grant. But WOR’s 12+ advan-
tage (3.4 for eighth place vs.
WABC’s 3.3/10th) shrank to a
tenth of a point, and WINS (3.7/
seventh) emerged as the AM
band leader. Sportstalk WFAN
(2.7/16th)) led the 25-54 demo
among News and Talk stations
with a 3.3 share.

WOR’s highest-rated time slot

@

Even for summer,
this [book] was
disappointing.
We're treating it
like a wakeup call

to do better.
— Greg Tantum

was Grant’s PM drive, followed
by John Gambling in the morn-
ing. Rush Limbaugh led the ros-
ter on WABC, followed by former
Mayor Ed Koch. WABC also got
a boost from the World Series
Champion Yankees at night.
WFAN’s top draw was Don
Imus, seconded by Mike & The
Mad Dog.

In AM drive, Howard Stern
ruled as always (7.6, 12+), in front
of all-News stations WINS and
WCBS, which finished second (6.5)
and third (5.4).

New News Lows

In Los Angeles, all the News
and Talk stations received bad
news in varying degrees, except
for ever-steady KFI. KFI was
fourth in 12+ (4.0) and fifth in 25-
54 (3.7). KABC (3.3/ninth) was
up two-tenths from Spring 96, but
much credit goes to the Dodgers
and the final book of the Ken &
Barkley Show (now Minyard &
Tilden), which had K&B at fifth
in the morning. FM Talker KLSX
sank to a 1.7 share (and 22 rank)
despite having the No. 3 morning
show in Howard Stern. KABC’s
Talkradio sister, KMPC, barely
registered with a 0.7.

Both L.A. all-News stations
posted their lowest numbers in
memory. KNX dropped to a 2.1

share for 19th place and KFWB
dipped even more, to 1.9 and 21st.
This means Los Angeles now has
acombined all-News share of only
4%, three to four points lower than
the News station totals in other
major markets.

KFWB PD Greg Tantum ex-
plains the L.A. News numbers this
way. “There was some interesting
erosion in reported Hispanic lis-
tening, especially men. It was a
particularly young book, too. Even
for summer, this one was disap-
pointing. Though the reported
cume erosion seems too out of
whack and more like a wobble.
we’re treating it like a wakeup call
to do better.” Tantum says the third
phase of the summer book looked
more encouraging.

The two top shows at format lead-
er KFI were Rush Limbaugh, fol-
lowed by Dr. Laura Schlessinger.
KABC’s were Ken & Barkley, then
Michael Jackson.

Windy City Winners

Disney/ABC got some good
news in Chicago, where WLS
climbed again, this time to a 4.1
share and sixth rank. Longtime mar-
ket leader WGN — with the Cubs
— finished with a 6.8 for No. 1. In
25-54, WGN had a 3.4 share (10th)
and WLS delivered a 2.6 (17th).

WLS PD Mike Elder replaced
ESPN-bound Drew Hayes in Au-
gust. Elder credits WLS’s rise to
“the addition of Dr. Laura, Roe
[Conn] and Garry [Meier] getting
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We expected KSFO to take a little cume
from KGO and a little cume from

a lot of other stations.
— Jack Swanson

word of mouth in the afternoon, the
consistency of Don Wade & Roma
in the morning, and the Loop
[WLUP-FM] dumping Talk around
July.”

All-News WBBM held steady
with 3.6 (eighth). Sister-Newser
WMAQ fell almost a full point, to
a 2.1 and 20th place. WLUP-FM’s
last book as a Talk station registered
2.2 (19th) and Sportstalk WSCR
was 2.1 (20th). Among 25-54s,
WSCR topped WLS with a 2.9
share.

The two top Talk talents at
WGN were Bob Collins, fol-
lowed by Kathy & Judy. At
WLS, the station was led by Lim-
baugh, then Don Wade & Roma.
The current fall book will be in-
teresting to see when Stern and
Steve Dahl have more time un-
der their belts at WCKG. They
debuted on the Infinity station
just before the Summer 96 book
started — and the station’s al-
ready up 2.1 to 2.8. 12+.

The Old 1-2

Our Arbitron tour of America
heads back West to San Francisco.,
where KSFO seems to be taking a
little bite out of big sister KGO.
KGOQO’s still No. 1, of course (6.6),
but by a margin that’s slightly low-
er than usual. KSFO, meantime, al-
most cracked the Top 10 by finish-
ing 11th with 2.8, its fourth “up
book” since last summer’s feeble
1.1. Former KGO star Jim Eason
segued to KSFO in the spring.

KGO/KSFO PD Jack Swan-
son says he's not worried about

3

KSFO munching away at the
Big Franchise. “We expected
KSFO to take a little cume from
KGO and a little cume from a
lot of other stations. KSFO took
the cume it got and did huge
TSL with it.” Swanscn notes
that KGO’s tiny dip was a lot
smaller than KSFO’s rise.

KPIX-AM & FM, which lost
about half the numbers it had
last year when it aired gavel-to-
gavel 0.]J. Simpson coverage,
ended this summer with 1.4
(23rd). KPIX is also about to
lose three hours of Dr. Laura
Schlessinger (and her four-plus
shares) to KGO, which will air
just one hour at noon starting
next month.

In the last book, Bay City Talk,
News. and Sports AM stations de-
livered a 1-2-3 punch. This time, it’s
back to the old 1-2. All-News
KCBS was steady and second with
4.8. But Sportstalk-and-Rush
KNBR dropped nearly a point,
from third to seventh place (3.6).
In the 25-54 derby, KGO was No.
1 as always with a 4.9 share.
KNBR had 3.7. KCBS had 3.6, and
KSFO had 2.1.

KGO’s top two shows were the
AM newsblock with Jim Dunbar
and Ted Wygant, followed by
Ronn Owens. KNBR’s tcp draws
were Rush Limbaugh and Sports-
talk host Gary Radnich. KSFO’s
were Jim Eason and the team of Lee
Rogers & Melanie Morgan.

Continued on Page 32

Provocative. Conservative.
Satirical. Adored by tens of

millions. Known to take

listener calls.

RUSH LIMBAUGH

SHOW

MONDAY-FRIDAY 12 NOON-3PM (ET)

Both programs via Satcom C5, Transponder 23, Channel 54.

YT AT T
For the full story please call Lee Vanden-Handel at 212-338-1406 or Catherine Beronilla at 212-338-1405.

____uana aaaricanradichictaory com

Health-medical news,
issues, opinions and
advice to callers by
America’s favorite M.D.

| DR. DEAN EDELL

SHOW

MONDAY-FRIDAY 4PM-5PM (ET)
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Philly Ratings Stakes
On to Philadelphia, where
there’s no news in all-News
KYW remaining No. 1 with 7.3
(5.2/seventh in 25-54). FM Talk-

m .
We credit the addition
of Dr. Laura, Roe and
Garry getting word of
mouth in the afternoon
.. and the Loop

dumping Talk.
— Mike Elder

er WWDB bounced back from
4.4 to 5.1 and sixth place. Sport-
stalk WIP dropped from 3.7 to
2.8 (17th), on par with last sum-
mer’s 2.9. In 25-54, however,
WIP netteda 3.5 to WWDB’’s 3.0.
Rush Limbaugh was the No. 1
show on WWDB. In morning
drive, Howard Stern is No. 2 on
WYSP, after KYW.

Detroit’s WJR had its lowest
ratings ever this summer. It fin-
ished second, but its 6.2 share
was down from 6.8 in spring and
off from 7.9 a year ago. All-News
WWJ was roughly steady with
5.4 (sixth) and Talker WXYT
held at 3.8 (10th). Rankings are
different in 25-54, where WWIJ
leads with a 3.9 share, followed
by WIR’s 3.5and WXYT’s 2.4.

WIR'’s top two hosts were Paul
W. Smith (who took over for the
late J.P. McCarthy near the start
of the book) and Ken Calvert. At
WXYT, Limbaugh led the pack,

followed by Mark Scott.

In Dallas, WBAP and KRLD
enjoyed their best books in
awhile, while KLIF sagged a lit-
tle, though it was up from a year
ago. WBAP moved up to third
place with 5.4 (from 4.9). Its 1-2
programs were Rush Limbaugh
and the AM newsblock hosted by
Hal Jay, Dan Potter, and Dick
Siegel. KRLD moved into eighth
place with 4.3. Dr. Laura
Schlessinger is tops there, fol-
lowed by Ernie Brown.

KLIF dipped from 2.6 to 2.3
and a rank of 20th. Its top listen-
er-getters were Norm Hitzges
(AM drive Sportstalk) and Dav-
id Gold. KLIF’s 25-54 share was
2.6. WBAP’s was 4.2, and KRLD
had 3.9 in the demo.

Boston Talk Party

Washington, DC is a city that
hasn’t had a truly dominant News
or Talk station in many years.
This is all the more unusual be-
cause the nation’s capital creates
so much news and talk for sta-
tions everywhere else! WMAL
was 11th (4.0), WJFK-FM 13th
(3.7), all-News WTOP 15th
(3.0), and WWRC 19th (1.3,
down from 2.0).

Among listeners 25-54, the
rankings were altogether differ-
ent. WJFK-FM led with a 4.6
share, followed by WTOP (2.5),
WMAL (2.3), and WWRC (1.1).
In the morning, Howard Stern on
WIFK-FM dominated all for-
mats, shooting from 5.4 to 6.9
(12+).

Moving right along ( I only
have two pages): All-News
KTRH/Houston was off nearly
a point from last summer, com-
ing in 10th this time with 3.7.

NEWS/TALK

KPRC, also down from year-ago
levels, finished 16th at 3.1. In the
25-54 demo, the stations were
closer — KTRH with 3.2 and
KPRC at 3.0

Boston is an ARS town when
it comes to Talk. American Ra-
dio Systems’ WRKO and Sport-
stalk WEEI are off a little from
spring and a year ago, but they
combine for a double-digit share
(10.1 to be exact). WRKO ended
summer in third place with 6.4.
WEEI was 3.7/11th.

Interestingly, WRKO is one of
the few Limbaugh affiliates (if
not the only one) where the host
doesn’t dominate the talk show
portion of the schedule. Its top
two talkers are Howie Carr and
Clapprood & Whitley.

No. 1 in Boston, as always, is
all-News WBZ, steady at 7.8
(and a healthy 5.1 in 25-54). The
syndicated Don Imus is the main
attraction on WEEI.

Miami’s WIOD rebounded
from a discouraging spring to fin-
ish summer in 12th place at 3.4. It
looked better in 25-54, where the
station with Neil Rogers had 3.9
for 10th place. Sportstalk WQAM
climbed from 1.7 to 2.3 and a rank
of 19th. All-News WINZ, off al-
most a point from last year, had
1.5 for 23rd place. Apparently, the
influx of new arrivals in recent
years has overwhelmed the fabled
Miami population of “seasoned
citizens” who used to be counted
on to deliver big numbers for Talk
stations.

Honorable Mentions
A quick scan of noteworthy
Summer ’96 book developments

in other markets reveals that base-
ball is good for KFMB/San Di-

WCBM/Baitimora 1.9-3.1
WTMbMilwaukee 9.4-10-5
WIOD/Miami 2834
WCKY/{Clncinnat] 4856
KOTK/Portiand, OR 1622
WOAMMiami 1.723
KSFO/San Francisco 2228
WSCR/Chicago 1.6-2.1
KFMB/San Diego 5.6-6.1

Summer’s Biggest Movers

Here's a quick rundown of some major market News/
Talk stations’ Spring ‘96-Summer’96 fluctuations:

KEX/Portiand, OR 5.8-3.6
WLW/Cincinnati 11095
WiP/Philadelphia 3728
KNBR/San Francisco 45386
KTRHMouston 4637
WMAG/Chicago 2921
KVl/Saattie 55-4.7
WWHC/Washington, DC  2.0-1.3
WJRDetroit

6.8-6.2

ego, which shot to third place
with 6.1. Among San Diego’s five
Talk stations, L.A.’s KFI finished
in the middle of the pack (3.0/
12th).
In St. Louis, upstart WIBYV has
a four-book trend that reads 1.0,
1.5, 2.7, and 2.8. Longtime lead-
er KMOX, No.1 with 13.2, might
start to get nervous if its lead
shrinks to below double-digits.
WFLA/Tampa had a solid
book, finishing t<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>