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UPDATED REPORTING PANELS

This week’s R&R contains the complete
and updated lists of the reporting stations
for each R&R music format, effective with
this issue.

Listings appear in each section.

BUBBA THE LOVE SPONGE
GROWS ON ROCK QUTLETS
Veteran CHR air talent Bubba The Love
Sponge has joined the syndication ranks
— and his first four affiliates are all Rock
outlets. How is he managing the cross-
format transition?
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ALTERNATIVE STATES, PT. 2

Is the Alternative format really dead? In
this second of a two-part series, several of
the format’s top programmers proffer their
positive prognosis.

Page 75

* Alan Oreman appointed
Almo Sounds VP/Promo

THE INDUSTRY’S NEWSPAPER

Department Of Justice Lends
An Ear To Radio’s Concerns

B NAB counsel informed of merger review process

By JEHFREY YORKE
R&R WASHINGTON BUREAU CHIEF

he Department of Justice will

be looking at a handful of
components to radio mergers, in-
cluding market revenue shares,
formats, demographics. and sig-
nal strengths. 1t will even consid-
er “the people who

them [DOJ]” from reviewing
deals, but asked them not to “hold
[mergers] up unfairly.”

“It’s hard for them to give us a
formula that will trigger an inqui-
ry,” acknowledged Baumann. But
he believes enough information
will begin flowing from DOJ that,
by early next year,

NOVEMBER 29, 1995
Toulas Now Chancellor Sr. EVP

Chancellor Broad-
casting has promoted
George Toulas to Sr.
Exec. VP. Most recently |
Exec. VP/Regional Man-
ager for five Chancellor
markets — Atlanta, Min-
neapolis, Pittsburgh, Cin-
cinnati, and Orlando —
Toulas now adds over-
sight duties for the com-
pany’s stations in New
York City and Long Is-
land.

“George’s promotion reflects
our growth-oriented business plan
and the ongoing progression of our
station management,” comment-
ed President/CEO Steve Dinetz.
“As I will be focused on closing
the Colfax and OmniAmerica ac-
quisitions, George will take over
my responsibilities in two of our
biggest markets.”

Chancellor’s two other Exec.
VPs/Regional Managers — Skip
Weller and Rick Eytcheson —
will report to Toulas as well as Di-

advertise in the mar- ¢ F industry lawyers
ket,” NAB General "We left with a will have a better
Counsel Jeff Bau- hetter sense of picture of what rais-
mann told R&R | understanding on hoth | es a red flag in the
this week. sides and agreed that government’s anti-
Baumann, NAB | wp would continue the trllrst divisior_rlio that
President Eddie : clients will get
Fritts, Sr. Associate dialogue and 5|';’H'B I sound advice.
General Counsel information. According to
Valerie Schulte, —Jeff Baumann i Baumann, DOJ act-

and Ted Henneber- |

| ing Asst. Attorney

-+ * Todd Fisherbecomes—
KSTP/Minneapolis PD

* Nat Washington now
PD for WTMP/Tampa

} * Jim Richards now
OM at WEBN/Cincinnati
Page 3

(THis #] WEEK

CHR/POP
o ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)

CHR/RHYTHMIC
o KEITH SWEAT Nobody (Elektra/EEG)

LIRBAN
*R. KELLY | Believe | Can Fly (Jive)

URBAN AG
» TONI BRAXTON Un-break My Heart (LaFace/Arista)

COUNTRY
* ALAN JACKSON Little Bitty (Arista)

NAC ,
o CHUCK LOEB The Music Inside (Shanachie)

HOT AC
* JOURNEY When You Love A Woman (Columbia)

AC
* JOURNEY When You Love A Woman (Columbia)

ACTIVE ROCK

* BUSH Swailowed (Trauma/interscope}

ROCK
* VAN HALEN Me Wise Magic (Warner Bros.}

ALTERNATIVE
* BUSH Swallowed (Trauma/interscope}

| ADULY ALTERNATIVE.
| *R.E.M. Bittersweet Me (Warner Bros.)

NEWSSTAND PRICE $6.50

ry — an anfitrust '

expert counsel for NAB who also
represents Chancellor Broad-
casting — met last week (11/22)
with DOJ to hash out the indus-
try’s concerns over merger regu-
lation.

Henneberry told R&R the pur-
pose of the meeting was to allow
DOI to outline its “‘review pro-
cess and explain how it carries
out enforcement.” He said NAB
was not there to “try and stop

General Joel Klein
said that enough information will
have been reviewed and dissem-
inated by February 1997 that the
industry will be able to get a lay
of the land.

“It’s only been several months
since the merger wave got under
way, and our feeling is that we’ve
gotten some good information out
there,” DOJ spokesman Bill

D0J/See Page 19

Toulas

netz. Weller, who over-
sees Phoenix and Denver,
i will now alsce be respon-
sible for the company’s
Long Island and Pitts-
burgh stations; Eytcheson
will continue to oversee
Chancellor’s Los Ange-
les, San Francisco, River-
side, and Sacramento out-
lets.

Toulas stated, “I’m very
excited about the solid
growth potential for the Chancel-
lor stations, particularly in New
York City and Long Island. I'm
also pleased to have an opportuni-
ty to work more closely with Skip
Weller and Rick Eytcheson. Skip
has produced an excellent record
in Phoenix and Denver and will
be a great asset to our Long Island
and Pittsburgh stations. In addi-
tion, Rick will continue to guide
our California stations, where he
has demonstrated spectacular
same-station growth since their
acquisitions.”

KKSF/San Francisco Taps Hansen As OM
M He’'ll also consult other Evergreen NACs

Evergreen Media has s
named Lee Hansen OM [
of KKSF/San Fran- [# "
cisco, a post left vacant [
by the death of PD Steve [
Feinstein in September. |\ %
In addition, Hansen will
be involved with Ever-
green’s other NAC prop-
erties — WNUA/Chica-
go. which he has pro-
grammed since 1989,
and W JJZ/Philadelphia
—— on a de facto consulting basis.

“Finding a replacement for
Steve Feinstein was a bittersweet
task,” KKSF GM Dave Ken-
drick told R&R. “I obviously
wish I hadn’t been put in the po-
sition to search for a new PD, es-
pecially under the circumstances.

Hansen

At the same time, | knew
i we had to move forward.,
1:'; and 1 had an incredibly
% talented group of candi-
= dates to chocse from. I de-
~ /] cided early on not to try
#| to find someone to fill
L Steve’s shoes; that would
d have been nearly impos-
sible. Instead. I had to find
the best candidate who
could respect and under-
stand the foundation
Steve left us and be able to carry
on (and further enhance) his lega-
cy.

*“Lee has been a guod friend to
KKSF for some time and has con-
tributed greatly to NAC's growth

HANSEN/See Page 19

NY’s WRKS: Star Power

Isaac Hayes, Ash-
ford & Simpson,
Roberta Flack. These
are just a few of the
core artists heard on
New York’s WRKS
(98.7 Kiss FM). But
not only do these acts
show upday today on
the music log, they
also show up behind
the mike as members

of the station’s all-star Morning man Isaac Hayes
shares the small screen with Toni

Braxtor, in Kiss's campaign.

personality lineup.
It was justtwo years

ago when Emmis Broadcasting created the first Big
Apple duopoly by assuming control of WRKS and
pairing it with CHR/Rhythmic WQHT (Hot 97).
Within a matter of weeks, Emmis shifted WRKS's
direction from mainstream Urban to a gold-slanted
Urban AC tailored perfectly to New York.

This week, WQHT & WRKS Sr.VP/GM Judy El-
lis and Director/Programming Steve Smith talk to
R&R’s Kevin McCabe about Kiss’s evolution, its
famous personalities, and its unique marketing strate-

gy. See Page 40.

Call Iettérs only 33.4%
Frequency only 27.9%
Call letters & frequency 15.4%
Station name 10.2%
Name & frequency 6.5%
Name & call letters 2.0%
Blank 1.6%
Program name 1.3%

How Diarykeepers Enter Stations

How do listeners identify radio stations in Arbitron diaries? Here are the rzsults of a
Spring '96 study of 3000 diaries covering 43,145 separate entnes:

A similar survey six years ago foynd that 56% of entries were by call letters and just 9%
were by dial position. it's not hard to figure out the reason for the dramatic change over
such a short period: There are more digital radios — flashing out a station's: exact dial
position — in use these days, and stations are increasing use of their exact frequencies in
their on-air and advertising campaigns.

In-car listening was evenly split between call letters and frequency, but at-horae listening
reflected more frequent use of call letters. Older listeners used call letters more ften: 53%
of 65+ listeners identified stations by call ietters, while just 17% of 18-24 listenars did so.

The Arbitron breakout also found that the typical diary had 2.6 entries per day, 15 entries
for the week, and 2.8 stations credited.

World's Largest Opportunities: See Pages 85-87
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The hcoliday gift for Christmcs 1996 and seasons to come
5-SINGLE RADIO SAMPLER,
A 1-HOUR “THE GIFT” RADIO SPECIAL
AND “THE GIFI” CD
ALL ON YOUR DESK...NOW!
Watch for the video orn CMT/TNN
and for the premiere of “The Gift” TV
Christnaas Special airing on The Family Channel
December 4 and December 1§ at ? p.m. Eastern.

Album produred by Brent Mahez and Jim McKell
For more information call 1-815-383-3600

WAAMW-americanradiohister-—corm
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Oreman Officially
Almo VP/Promotion

Geffen Records Head/Rock Pro-
motion Alan Oreman has shifted to
the newly created
VP/Promotion
post at Almo
4 Sounds, which
i1 Geffen distributes
in North America.

“I’ve had the
opportunity to
work with a lot of
wonderful pro-
motion people,
and Alan stands
out as one of the
very best,” said Almo co-founder
Jerry Moss. “Everyone is thrilled |
to have him with us.”

Geffen President Bill Bennett add-
ed, “Alan not only has an intimate
knowledge of our promotion philos-
ophy, but he has consistently dis-
played the kind of leadership abili-
ties that will make him akey player
at Almo.”

Oreman joined Geffen in 1990 af-
ter spending three years as Director/
Rock Promotion, West Coast for
Columbia Records. He came to
that label in 1976 as a local promo-
tion rep for Atlanta.

OREMAN/See Page 19

Oreman

KS95/Minneapolis
Lands Fisher As PD

Four-month Capitol Broadcast-
ing Radio Division Director/Pro-
gramming and WWMX/Baltimore
PD Todd Fisher has been appoint-
ed PD at KSTP-FM (KS95)/Min-
neapolis, effective December 9. He
replaces Bob Davis, who resigned
from the Hubbard Hot AC several
months ago.

Fisher told R&R, “I planned on
being in Baltimore a lot longer, but
I felt things were somehow point-
ing me in the direction of Minneap-
olis. This opportunity was too good
to pass up.

“|KS95 GM Ginny Morris] and I
met each other at some Coleman
[Research] roundtables, and we re-
ally hit it off. She thought that as
long as I was with Capitol! Broad-
casting, I wasn’t going anywhere.
But we started talking when the sale
[of WWMX to American Radio
Systems] was announced, and she
made it very enticing for me to go
to Minneapolis. She really ‘gets it
they want to win very badly, and this
is Hubbard of Minneapolis — you
can’t beat that.”

ARS has entered into an LMA
with WWMX and expects to close
on the property in about six weeks.

Fisher’s past programming cred-
its include WEGX/Philadelphia,
WBSB/Baltimore, KZZP/Phoe-
nix, WKTI/Milwaukee, WRAL/
Raleigh, and KFTV/Modesto, CA.

HOW TO REACH

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

RAB At Record Strength

A t the same time the RAB announced that its membership rolis have hit the
stratosphere, October radio industry revenues registered a 13% jump over

| October of last year.

“Our growth is no accident,” remarked RAB President/CEO Gary Fries. ‘{Mem-
ber stations] no longer view membership in the RAB as just a way to support our
industry, but they're taking the many new and improved radio marketing resources
developed by the RAB into the local marketplace to help them make more and
bigger sales.”

Fries said the association is now supported by 4639 stations — roughly double
what it was four years ago, not long after he was recruited to lead the RAB.

October’s revenues represented the zenith of election-year spending, and Fries
pointed out that it was an indicator of good things ta come for the entire fourth quarter.

KUPR-FM/SD Flips From AA To Country

The Country battle lines are being drawn between insurance titans in San
Diego. Nationwide flipped newly acquired Adult Alternative KUPR-FM
to Country last Friday afternoon (11/22) — going head-to-head with Jef-
ferson-Pilot-owned KSON-AM & FM, the heritage Country outlet and
longtime 12+ market leader.

KUPR-FM debuted with 10,000 in a row, jockless and commercial-free.
No PD has been named following Mike Halloran’s exit November 21. A
call-letter change is not expected in the short term, said KUPR-FM GM
Dennis Gwiazdon.

Regarding the format change, Gwiazdon told R&R, “Nationwide has a
long-term commitment to this market, and we intend to make our stations
[KUPR, Nostalgia KPOP-AM, and Classical KFSD-FM] successful. We
evaluated our options, and all the research suggests there’s room for a sec-
ond Country station in this market. We’re testing our beliefs.”

Gwiazdon added that KUPR-FM’s signal is in the process of being up-
graded and by the end of the year it will “compete with any signal in the
market.”

Meanwhile, KFSD soon will be changing format, and Nationwide is said
to be looking to make a deal with another station to adopt the Classical
format. Rumors are that Art Astor’s Country KOWF-FM/Escondido, CA
is a strong possibility. Also, Nationwide recently traded Classic Rock KGB-
FM/San Diego to Jacor for a couple of Phoenix properties.

KUPR-FM is licensed to Carlsbad, CA with 7200 watts at 550 feet. It’s
Nationwide’s fourth Country outlet, joining WPOC-FM/Baltimore,
WCOL-FM/Columbus, and WGAR-FM/Cleveland.

Washington PD At Urban AC WTMP/Tampa

WTMP-AM/Tampa afternoon driver Nat Washington has added PD
duties at the Tampa Broadcasting Urban AC outlet. He succeeds Rick
Eaves, who had stepped down to concentrate on his airshift; Eaves subse-
quently announced plans to join NAC WCCJ/Charlotte as an air person-
ality.

“Nat once acted as PD here in a transitional period,” GM Chris Turner
told R&R. “He has worked with me in Charlotte, Mempbhis, and Philadel-
phia, so I'm quite aware of his capabilities.”

Washington joined WTMP two years ago after a stint at WHAT-AM/
Philadelphia. He has also worked at WLOK/Memphis, WOL/Washing-

ton, and WGIV/Charlotte.
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Radio Hears ECO ,

Westwood One Chairman Norm Pattiz recently hosted the launch of a
national public radio awareness campaign for the Earth Communications
Office (ECO), the environmental group whose radio advisory board Pattiz
chairs. Gathered at the Los Angeles Museum of Television & Radio
are (I-r) WW1 personality J.J. Jackson, Premiere Radio Networks Fresi-
dent/CEQ Steve Lehman, Pattiz, KROQ/L.A. personality Richard Blade,
and WW1 Classic Rock DJ Jim Ladd.

WOFX’s Richards Adds WEBN oM Dutles

Jacor Communication
has tapped Jim Richards as |
OM of Rock outlet WEBN
FM/Cincinnati. Expanding |
his current duties as OM of
crosstown Classic Rocker
WOFX-FM, Richards as-
sumes the WEBN post in | |
the wake of Brad Hardin’s |-
recent departure to WTBT-
FM & WXTB/Tampa |
(R&R 11/22).

“I first worked with Jim
in a consulting capacity years ago
when he was doing an outstanding
job programming WSNX/Muskeg-
on, ML’ said Jacor VP/National
Programming Tom Owens. “I was
immediately impressed by his in-
telligence and enthusiasm. One of

/5 RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 80067
Phone W E-mail, Phone.
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310-788-1675  310-553-4056 jll@rronline.com

310-553-4330 310-203-8450 hmowry @ rronline.com
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202-783-3826
615-244-8822

Richards

WEB St

Fax. el
31 O-l‘26:;-8727
310-203-9763
202-783-0260

615-248-6655

the most satisfying aspects
of Jacor’s expansion has
been our ability to reward
| exceptional performance
with intercompany ad-
vancement.”

Richards told R&R,
“Some of the mosi talent-
ed people in radic are in
these hallways. Some of
the minds here are as
warped as they are bril-
liant, and that’s what real-
ly makes "EBN stand out.”

In addition to WSNX, Richards
also has programmed WBHY/
State College, PA. He was OM at
WMYU-FM & WWST-FM/
Knoxville and spent time as a jock
at WLRS/Louisville.
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~ BUSINESS BRIEFS

Veronis, Suhler Releases 96 Report

[J Radio revenues up for third consecutive year

No surprises here: Investment bank Veronis, Suhler &
Associates’ 1996 Communications Industry Report shows that
radio revenues increased over the period from 1991 to 1995.

The report is based on the Securi-
ties & Exchange Commission filings
by publicly traded companies. 1995
was the third consecutive year of
double-digit growth, Veronis said,
with revenues increasing 18%.
Much of this can be attributed to the
relaxing of the ownership rules over
the past three years.

According to the report, “Radio
consolidation proved to be success-
ful in enhancing both revenues and
operating margins. The pace of ac-
tivity increased in the ensuing
years.” Out in front was Clear
Channel Communications, which
posted a 50.6% increase in revenues
in 1995.

Infinity Revenues Rise

Likewise, Infinity Broadcasting
saw revenues increase 18.8% that
year, in part because it was the first
full year, Infinity operated KLUV-

million bucks.

the lottery!

Call now for fast response, huge
savings and major market
experience in audio processing,
coverage improvement and digital
equipment. From our basic
retainer plans to customized
turnkey solutions, CMBE can
make your station sound like a

And that's as good as winning

Mad Passionate

FM/Dallas, WXYT-AM/Detroit,
KRTH-FM/Los Angeles, and
WPGC-AM & FM/Washington.
On a same-station basis, Infinity rev-
enues were up 12%. Clear Channel
and Infinity accounted for more than
half of the operating income growth
among pure radio companies.

Among companies that own
both radio and television stations,
revenues rose 7.8% in '95. The
combined radio/television indus-
try segment was fueled by com-
panies like Sinclair Broadcast
Group, which posted compound-
ed annual growth for the 1991-to-
1995 period of 46% and Gannett,
which had revenues in excess of
$466 million for 1995.

Veronis, Suhler analyzed the en-
tire communications industry, in-
cluding radio; television; subscrip-
tion video services; recorded music;
book, magazine, and newspaper

Chip

Morgan
Broadcast ¥

publishing; business information
services; advertising agencies; and
interactive digital media. Among
those segments, television and radio
broadcasters had the highest oper-
ating income margin — 24.1% —
and the largest increase in operating
income — 12.6%.

The report covered 443 compa-
nies. Of the top 50, Westinghouse
had the fastest-growing revenues
over the five-year period, with rev-
enues increasing at a 52.6% annual
rate. thanks in part to its acquisition
of CBS.

A handful of companies that
own radio stations made Veronis,
Suhler’s list of the top 50 commu-
nications industry companies
(ranked by revenue). Not surpris-
ingly, however, no pure radio com-
panies did. Viacom, ABC Inc.,
and the Walt Disney Company
were ranked fourth, fifth, and
eighth, respectively. Gannett,
Westinghouse/CBS. and Cox
Communications weighed in at
16th, 18th, and 41st.

¢ only thing
better is a winning

Enterprises

Radio

for the 21351 Century

Cardinal Sues SFX Over Swap

A sifithasn’t had enough to deal with in the past month, SFX Broad-
casting is now being sued by Cardinal Communications for
breach of contract, fraud, and negligent misrepresentation — even after
SFX paid Cardinal $1 million to settle part of the suit.

Cardinal, which filed the suit in district court in Dallas, says that when
SFX bought Cardinal's KTCK-FM/Dallas last year (for $8 million cash
plus $2 million in SFX stock), SFX agreed to make payments of up to $7.5
million to Cardinal since SFX would reportedly benefit from “synergistic
effects” resulting from combining KTCK with SFX’s KRLD-AM and its
Texas State Network (TSN). Cardinal claims SFX also agreed to pay
Cardinal between $1 million and $2 million if it sold either of the stations or
the network.

In May SFX sold KTCK for $14 million to Susquehanna Radio Corp.
and swapped KRLD and TSN for CBS’'s KKRW-FM/Houston in a deal
valued at $70 million. Cardinal attorney John Bickel said Tuesday (11/
26) that SFX paid Cardinal $1 million for the sale of KTCK. But in its
response (filed 11/25), SFX denied “each and every one, all and singular,
of the allegations.”

At presstime, an SFX spokesperson would not comment on the suit.

Viacom For Sale

C ontrary to reports in a Chicago newspaper and a trade publica-
tion, ABC Inc. is not discussing a purchase of Viacom Broad-
casting's radio division for $1.3 billion. But even though ABC doesn't
appear to be the buyer, Viacom is for sale — albeit for a hefty premi-
um.

Viacom International chief Sumner Redstone, the person who would
make a final decision on such a deal, reportedly has set the sale price at
a firm $1.4 billion. The figure is about 24 times cash flow, according to
some estimates. That's because Viacom is looking at paying stunning
capital gains taxes and would need lots of motivation to reduce its herd of
cash cows.

Earlier, ABC Radio President Robert Callahan had teased Viacom
Broadcasting President Bill Figenshu about the rumored deal, saying
the price was outrageous — Disney would pay only $1 billion. (For anoth-
er humorous take on the ABC rumor, see Street Talk, Page 20.)

Multi-Market/SFX Merger Offical

FX Broadcasting (Nasdaq: SFXBA) closed its merger with Multi-

Market Radio (Nasdaq: RDIOA) on Friday (11/22). The deal, which
was announced earlier this year (R&R 4/11), was valued at approximate-
ly $90 million. Former MMR President Mike Ferrel officially takes over as
President/CEO of SFX.

A Multi-Market shareholder lawsuit, settled in October, forced SFX to
amend the merger to guarantee MMR shareholders a minimum payment
of $12.50 per share.

The way the transaction finally panned out, MMR Class A common
stock and Series B preferred stockholders received .2983 shares of SFX
Class A common stock per MMR share. Shareholders of MMR Class B
common stock and Original Preferred stock received .2983 shares of SFX
Class B common stock per MMR share.

SFX said approximately 1.6 million SFX Class A common shares and
209,000 Class B common shares were issued.

SFX Exec. Chairman Robert Sillerman said, “The companies share

Continued on Page 12

EARNINGS

Disney, Triathlon,
Heftel Report Revenues

W alt Disney Co. (NYSE: DIS)
reported a 27% increase in

Pro forma operating income was
$858 million compared to $354 mil-

earnings for its fiscal fourth quar- | lion during the same period last year.
ter, with broadcasting profits rising Tri ,
riathlon’s
“more than tenfold” from fourth-
Second Quarter

quarter 1995.

The company reported earnings
of $336 million (49 cents per share)
on revenues of $5.27 billion.Ayear
earlier eamings were $265 million
‘(50 cents) on revenues of $3.12
billion. Disney said per-share eam-
ings were down because it issued
more shares last quarter. Eamings
would have been up 60% had ABC
been inciuded in last year’s quar-
terly resuits.

riathion Broadcasting Co.
(Nasdaq: TBCOA) today an-
nounced resuits for the quarter end-
ed September 30, 1996, the sec-
ond quarter of its 1997 fiscal year.
Triathlon completed its initial public
offering in September 1995,
The company reported a net loss
applicable to common stock of neg-

Continued on Page 19
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If you don’t know what it is,
you’re about to become its next victim.
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Revolutionary Radio Research ® Nest Marketing ® Mental Weaponry

Upgrade to the revolutionary next generation of Nest Marketing™ weaponry.
John Martin, Abbe Harris, Elizabeth Hamilton, Jennifer Hodlick, Donna Leonard.
(847) 441-9CMM - (847) 441-4FAX « cmm@cmmnet.com

© 1996 Critical Mass Media, Inc.
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DEAL OF THE WEEK QB 1996 DEALS TO DATE

' Dollars To Date: $13,702,693,306

(Last Year: $5,476,126,427)

. Mw/g%’ ", %/mes_ I,I ,M ‘fu_ | This Week’s Action: (ﬁ?ygilg@zﬁgg
- luntsville, p p .
$23 million Stations Traded This Yearhast Yefqgg
Stations Traded This Week: 35
(Last Year: 18)
TRANSACTIONS

Osborn Expands In Alabama

[ Odyssey spends $12 million to create New York-area ‘triplecast’

B 7 7

WBHP-AM, WHOS-AM &
WDRM-FM/Decatur

(Huntsville), AL

PRICE: $23 million

BUYER: Osborn Communica-
tions Corp., headed by President
Frank Osborn. It owns WAAX-AM
& WQEN-FM/Birmingham. Phone:
(203) 629-0905

SELLER: Mountain Lakes Broad-
casting, headed by President Wil-
ton Polland. Phone: (205) 534-
3521

FREQUENCY: 1230 kHz; 800 kHz;
102.1 MHz

POWER: 1kw; 1kw day/215 watts
night; 100kw at 981 feet

FORMAT: Country; Country; Coun-
try

BROKER: Stan Raymond & As-
soc.

Anniston

PRICE: $15.05 million

BUYER: WNNX License Invest-
ment Co., a wholly owned subsid-
iary of Susquehanna Radio Corp.,
headed by President Louis Appell.
Phone: (717) 848-5500

SELLER: Sapphire Broadcasting

| Inc., headed by President Hoyt

Goodrich. Phone: (205) 237-8741
FREQUENCY: 1390 kHz; 100.5
MHz

POWER: 5kw day/1kw night;
100kw at 1142 feet

FORMAT: Country; Country
BROKER: Larry Patrick

Burney (Redding)

PRICE: $1.2 million

BUYER: Power Curve Inc., head-
ed by President John Power. it

owns KLXR-AM, KHZL-FM & |

KNNN-FM/Redding. Phone: (602)
488-2596

SELLER: Merit Broadcasting
Corp., headed by President Jeff

' Martin. Phone: (916) 243-2222

FREQUENCY: 600kHz; 106.1 MHz
POWER: 1kw; 100kw at 1969 feet
FORMAT: News/Talk; AC

KLOC-AM/Ceres &
KTDO-FM/Columbia
(Modesto)

PRICE: $1,442,448

BUYER: Silverado Broadcasting
Co., headed by President John
Winkel, is acquiring Clock Broad-

| casting Co. Inc. It owns KCVR-AM

KNRO-AM & KARZ-FM/

| & KWIN-FM/Lodi, CA; KWG-
AM/Stockton, CA; KMIX-FM/Tracy,
CA; and KCDR-AM & KWNN-FM/
Turlock, CA. Phone: (916) 569-1880
SELLER: Michael and Darra Stur-
tevant, Dennis Carrasquilla, Lynn
Bomberger (as executrix of the Es-
tate of Robert Bomberger), and
the Bradford Family Trust. Phone:
(209) 521-5562
FREQUENCY: 920 kHz; 98.9 MHz
POWER: 2.5kw; 6kw at 328 feet
FORMAT: Spanish; Spanish

WTCL-AMW/

Chattahoochee
PRICE: $55,000

BUYER: Metz Inc., headed by
President Todd Van Dyke. Phone:
(815) 226-8500

| SELLER: Bryan Malenius. Phone:
(904) 656-2761

| WCHZ-FM/Harlem
| (Augusta)
PRICE: $1.2 million
| BUYER: Beasley Communica-
tions Inc., headed by President

e

TRANSACTIONS AT A GLANCE

* WHMA-AM & FM/Anniston, AL $15.05 million
¢ KNRO-AM & KARZ-FM/Burney (Redding), CA $1.2 million
® KLOC-AM/Ceres & KTDO-FM/Columbia (Modesto), CA

$1,442,448

® WTCL-AM/Chattahoochee, FL $55,000

® WCHZ-FM/Harlem (Augusta), GA $1.2 million

* WFOM-AM/Marietta, GA $450,000

® KRSS-FM/Chubbock, ID No cash consideration

® KLVJ-AM & FM/Mountain Home, ID $475,500

® WCCZ (FM CP)/Pickneyville, IL $12,643

® KRKN-FM/Eldon, IA $165,000

®* WVJS-AM & WSTO-FM/Owensboro, KY $7 million (est.)
* WTOX-AM & WHMX-FM/Lincoln, ME $80,000

* WFGL-AM/Fitchburg, MA No cash consideration

® KCFE-FM/Eden Prairie (Minneapolis-St. Paul), MN $3.4 million
® WZVU-FM/Long Branch (Monmouth-Ocean), NJ

$12 million (est.)

® KVRM-AM/Eugene, OR No cash consideration

® WISR-AM/Butler, PA $730,000

® WKSL-FM/Greencastle (Hagerstown), PA $1.05 miilion
® KLLR-FM/Amarilio, TX $325,000

® KWTR-AM/Creedmoor (Austin), TX $623,000

® KDSX-AM/Denison-Sherman, TX $359,077

® KTLE-FM/Tooele (Salt Lake City), UT $650,000

®* WUMX-FM/Charlottesville, VA $1.1 million

¢ KBRO-AM/Bremerton (Seattle-Tacoma), WA $350,000
® WLIP-AM & WIIL-FM/Kenosha, WI $8.5 million

gusta, GA. Phone: (813) 263-5000
SELLER: GMR Broadcasting Inc.,
headed by President Frank Copsi-
das Jr. Phone: (406) 863-4500
FREQUENCY: 95.1 MHz
POWER: 5.7kw at 538 feet
FORMAT: Alternative

BROKER: Michael Bergner of
Bergner & Co.

WFOM-AM/Marietta
PRICE: $450,000
BUYER: Midwestern Broadcast- |
ing Co. Inc., headed by President
Lewis Dickey. Phone: (404) 688-
0068

SELLER: WFOM Inc., headed by
President Paul Alford. Phone: (706)
886-6831

i Al
o L1 '

KRSS-FM/Chubbock

George Beasley. It owns WGAC- | PRICE: No cash consideration ‘
| AM, WAJY-FM & WGOR-FM/Au- | RECEIVER: CSN International, |

headed by President Charles
Smith. Phone: (714) 979-0706

DONATOR: Calvary Chapel of
Costa Mesa Inc., headed by Pres-
ident Charles Smith. Phone: (714)

| 492-9800

KLVJ-AM & FM/Mountain

Home

PRICE: $475,500

BUYER: FM idaho Co., headed by
President Wendell Starke. It owns
KMXM-FM/Gooding, ID and KIKX-FIW/
Ketchum, ID. Phone: (404) 892-2246
SELLER: Valley Mountain Broad-
casting Inc., headed by President
Jack Jensen. Phone: (208) 587-
8424

<Rt

WCCZ (FM CPY

Pickneyville

PRICE: $12,643
Continued on Page 8

Take your pick. Only Radio One Networks’ satellite-delivered formats
sound fresh every hour of every day. Call our listen lines and get a taste of

TRUE LOCALIZATION for yourself!

ALTERNATIVE: 970.949.6012
COUNTRY: 970.949.0102
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Mark Kassof & Co. delivers
the most powerful, advanced
research in radio

TO GIVE YOUR STATION A COMPETITIVE EDGE.

You know all the standard questions... Which station plays
the most music? Which one plays the best music? Which
station is your favorite? Every research company uses
questions like these. We do, too.

PAST

But at Mark Kassof & Co., } T
that’s only the beginning... '

|
MARK KASSOF & CO.
GOES BEYOND THE
BASICS...
We specialize in the application
of powerful, advanced MULTI-
VARIATE ANALYSIS tools to

WAAA +

‘ LAIDBACK - .

LIVELY
WEFF +

L]
TARGET SEGMENT (@)

WCCC +

TODAY

“Multi-Dimensional
Scaling is a powerful
positioning tool”

real-world radio situations like
yours. Multi-Variate Analysis
looks at the pattern of listeners’
responses to many questions — not any one or two — to
provide a clearer picture of your station, competitors,
listeners. The result? Focused, actionable strategies that
WIN in today’s competitive, fragmented radio markets.

POWERFUL RESEARCH + PERSONAL SERVICE
= SUCCESS STRATEGIES

Statistics alone (no matter how advanced) never helped
any station. Success requires the application of research
into easy-to-understand, actionable
strategies. Mark Kassof is uniquely
qualified to apply powerful Multi-
Variate Analysis tools to radio.

He has solid research credentials —
an M.B.A. in Marketing and years of

~ experience applying it. And he has
more — over ten years at stations as a
8 programmer, researcher and air talent.
Radio isn’t an “academic exercise” to
him...he’s been there.

“Q
)

Mark Kassof’s research and radio expertise means we give
your station much more than statistics...

v It means we deliver our cLassic core
findings and analysis in
a clear, graphic, easy-
to-understand way.

.
ROCKERS

LOVIN' INFO-MANIACS

LIVELIES

v It means we work
with you to turn
research into a
decisive “plan of action”
customized to your
station and focused on
your market situation.

HOT COUNTRY
JUNKIES

UNINVOLVEDS

“Cluster Analysis
pinpoints meaningful
targets for your station”

v’ It means we are “on your team” exclusively in your
market for a full year...to answer questions and
provide additional input based on the research.

Most importantly, this combination of powerful research
and personal service

|

WORKS for our clients’ Z
e
success! In fact, Mark 1 %, 2 8
. L. m =
Kassof & Co. has applied | 4 % CAN
advanced research and | % F e
\ / /' sgxd’s“
has helped develop i s D
winning strategies for |EASYGOING +——— % i e
. ' =i ./, \ GET SEGMENT
some of the biggest 0™ AN o,
. (®) /
successes in North T @y
; ; «393 § l % T,
American radio. o £ %
S 2 %
.y | g Y%«
Get the competitive edge | 2

of Mark Kassof & Co.’s
powerful, advanced
research. Call us at:

313-662-5700

“Multiple Discriminant
Mapping determines your
station’s opfimum
Stationality”

TN N IR AR NN AN

SUCCESS STRATEGIES FOR RADIO
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TRANSACTIONS

Continued from Page 6

BUYER: Gregory and Gordon
Showalter. Phone: (618) 542-3184
SELLER: Kenneth and Jane
Anderson. Phone: (618) 997-1500

PRICE: $165,000

BUYER: O-Town Communica-
tions Inc., headed by President
Donald Linder. It owns KKSI-FM/
Eddyville, IA. Phone: (507) 345-
4537

SELLER: Sample Broadcasting
Co. L.P. Phone: (515) 683-3611

WVJS-AM &
WSTO-FM/Owensboro

(Evansville, IN)

PRICE: $7 million (estimated)
BUYER: Bril Media Co. Inc,,
headed by President Alan Brill. It
owns WOMI-AM & WBKR-FM/
Owensboro. Phone: (812) 423-6200
SELLER: Owensboro On The Air
Inc., headed by co-Presidents Le-
onard and Claire Tow. Phone:
(502) 685-2991

FREQUENCY: 1420 kHz; 96.1 MHz
POWER: 5kw day/1kw night; 100kw
at 1001 feet

FORMAT:. Sports/Talk; CHR
BROKER: Larry Patrick of Patrick ‘
Communications for Brill Media;
Ed Tornberg of Tornberg & Co. for
Owensboro On the Air

WTOX-AM & WHMX-FM/
Lincoln '
PRICE: $80,000

BUYER: Bangor Baptist Church,
headed by President Richard
Rockwell. Phone: (207) 947-2751
SELLER: Gary Growe, trustee in
bankruptcy. Phone: (207) 945-5608

¥id
Tt s

| WFGL-AM/Fitchburg

PRICE: No cash consideration

RECEIVER: CSN International,
headed by President Charles
Smith. Phone: (714) 979-0706
DONATOR: Calvary Chapel of
Costa Mesa Inc., headed by Pres-
ident Charles Smith. Phone: (714)
492-9800

i .

KCFE-FM/Eden Prairie
(Minneapolis)

PRICE: $3.4 million

BUYER: 105.7 Inc., headed by
President James Cargill. It owns
KLBB-AM, WLOL-AM, WREV-FM &
KREV-FM/Minneapolis. Phone:
(612) 603-5700

SELLER: Southwest Suburban
Broadcasting Inc., headed by
President Raymond Mithun.

Phone: (612) 949-1057
FREQUENCY: 105.7 MHz
POWER: 6kw at 240 feet
FORMAT: Alternative

WZzZVU-FM/Long Branch

(Monmouth-Ocean)
PRICE: $12 million (estimated)
BUYER: Odyssey Communica-
tions Inc., headed by President
Michael Kakoyiannis. Phone:
(914) 592-1071

SELLER: K & K Broadcasting
L.L.C., headed by co-Presidents
Donald Kelly and Jerome Koep-
pel. Phone: (908) 222-1071
FREQUENCY: 107.1 MHz
POWER: 2.3kw at 371 feet
FORMAT: Oldies

BROKER: Gary Stevens of Gary
Stevens & Co.

KVRM-AM/Eugene

PRICE: No cash consideration
RECEIVER: Lane County School

RADIO BUSINESS

District 4J, headed by Superinten-
dent Margaret Nichols. It owns
KRVM-FM/Eugene; KAVE-FM/ |
Oakridge, OR; and KYSD-FM/
Reedsport, OR. Phone: (541)
687-3370 ‘
DONATOR: Quack Radio Corp., ‘
headed by President Richard |
Dames. Phone: (702) 260-8890 |
FREQUENCY: 1280 kHz |
POWER: 5kw
FORMAT: Full Service

WISR-AM/Butler
(Pittsburgh)
PRICE: $730,000
BUYER: WBUT-Inc., headed by |
PresidentRobert Brandon. It owns
WBUT-AM & WLER-FM/Butler. {
Phone: (412) 287-5778

SELLER: Butler Broadcasting
Co. Inc., headed by President Joel
Rosenblum. Phone: (412) 283-
1500

FREQUENCY: 680 kHz

POWER: 250 watts day/50 watts
night

FORMAT: Full-Service

WKSL-FM/Greencastle

(Hagerstown)

PRICE: $1.05 million

BUYER: Chambersburg Broad-
casting Co. Inc., headed by Presi-
dent Margaret Ehle. It owns
WCHA-AM and WIKZ-FM/Cham-
bersburg, PA. Phone: (717) 264-
7121

SELLER: Greencastle Broadcast- |
ing Co., headed by President Rob-
ert Thomas. Phone: (717) 597-
7151

FREQUENCY: 94.3 MHz
POWER: 3.5kw at 430 feet
FORMAT: Country

KLLR-FM/Amarillo |
PRICE: $325,000 |
BUYER: Dragonfly Communica- |
tions L.L.C., headed by Manager

Allen Dawson. Phone: (806) 355-
0848

SELLER: West Jewel Manage- | |

ment Inc., headed by President
Roger Anderson. Phone: (806)
359-4000

FREQUENCY: 99.7 MHz
POWER: 21.5kw at 351 feet
FORMAT: AC

KWTR-AM/Creedmoor
(Austin)

PRICE: $623,000

BUYER: Yellow Rose Communi-
cations Inc., headed by CEO Glo-
ria Burdette. It owns KIKY-FM/Hut-
to, TX. Phone: (512) 218-0111
SELLER: Lower Colorado River
Authority, headed by Robert Cul-
lick, Manager of Communications
Strategy. Phone: (512) 473-3200
FREQUENCY: 1530 kHz
POWER: 10kw

FORMAT: Full Service

KDSX-AM/Denison-

Sherman

PRICE: $359,077

BUYER: Sock Hop Radio AM 950
Inc., a wholly owned subsidiary of
Yellow Rose Broadcasting Inc.,
headed by President W.R. Kerr.
Phone: (903) 464-9595

SELLER: Metrosound of North
Texas L.L.C., headed by President
Richard Witovski. Phone: (972)
931-9141

KTLE-FM/Tooele

(Salt Lake City)

PRICE: $650,000

BUYER: Simmons Family Inc.,
headed by President Roy Sim-
mons. It owns KQMB-FM/Midvale,
UT and KDYL-AM, KRSP-FM &
KSFI-FM/Salt Lake City. Phone:
(801) 524-2600

SELLER: Local Broadcasters
Inc., headed by President Mary
Kirigin. Phone: (801) 882-9906
FREQUENCY: 92.1 MHz
POWER: 1.4kw at -758 feet

WUMX-FM/
Charlottesville

PRICE: $1.1 million

BUYER: Air Virginia Inc., head-
ed by President David Mitchell.
Phone: (804) 964-1076
SELLER: Spectrum Broad-
casting Corp., headed by Pres-
ident Deborah Royster. Phone:
(202) 727-3971

FREQUENCY: 107.5 MHz
POWER: 3kw at 1145 feet

| FORMAT: Classic Rock

}

3

KBRO-AM/Bremerton

(Seattle-Tacoma)

PRICE: $350,000

BUYER: Washington Broad-
cast Management Co., headed
by President Fred Lundgren.
Phone: (713) 575-1270
SELLER: KLDY Inc., headed by
President Josephine Baine.
Phone: (360) 832-4442
FREQUENCY: 1490 kHz
POWER: 1kw

FORMAT: Spanish

M & WIIL-FM/

Kenosha

PRICE: $8.5 million

BUYER: Pride Communica-
tions L.L.C., headed by man-
aging member James Hook-
er. It owns WZXA-FM/Milua-
kee-Racine. Phone: (815)
459-7000

SELLER: Independence
Broadcasting of Wisconsin
Corp., headed by President Pe-
ter Sulick. Phone: (941) 261-
0295

FREQUENCY: 1050 kHz; 95.1
MHz

| POWER: 250 watts; 50kw at 384

feet
FORMAT: Nostalgia; Rock

MARKET
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Tools and Strategies for the New Millennium in Media

HIS SPACE IS TOO DAMN SMALL!

In fact, there’s not enough space in this entire publication to explain
all the benefits a TeleDATA “phone site” will provide to virtually

every department in your skation, and...

Pay For Itself while doing so.

The Features and Applications increase daily and
are limited only by the imaginations of our clients.

Call us for all the details.

A QUANTUM LEAP

TeleDATA-®:
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SoundScan tracks the hottest selling hits
in your market; fed weekly via ABC DATA.

NIARKET SPECIFIC

FoRmiAT: SPECIHE

100 Timies Detp

Local record sale piece counts for every top music-intensive
station: Pop, Rock, Gountry and Urban charts

Critical music research exclusively for

ABC Radio Networks' affiliates

Allows your program director to fine tune your radio station
Reduces call-out and lowers research costs

] I'.fi@@ RADIO NETWORKS

West Affiliation: 972-991-9200 » East Affiliation: 212-456-1777
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McKenna Adds
ARS/Sacramento
VP/GM Duties

Oldies-CHR combo KMJI-
FM & KSFM-FM/Sacramento
VP/GM Jerry McKenna has
added similar duties at Ameri-
can Radio Systems’ co-owned
Classic Hits KXOA-AM and
Adult Alternative KQPT-FM.
He replaces John Geary, who
resigned to join Entercom’s Sac-
ramento stations as VP/GM (see
story. this page).

ARS co-COO John Gehrontold
R&R, “Jerry has done a great job
making KSFM one of the best CHR
stations in America. Frankly, he’s
had too much time on his hands and
was making the staff crazy, so we
thought we’d give him more re-
sponsibilities. Seriously, Jerry is the
right manager to identify with and
lead the staff forward at a station
like KQPT. We think we've deter-
mined an exciting niche for the sta-
tion in the market.”

Concurrent with McKenna’s ap-
pointment, KMJI & KSFM GSM
Steve Cottingim will oversee the
sales efforts of all four ARS stations
in Sacramento.

Morley Becomes PD
At WMC-FM/Memphis

Former
KDMX/Dallas
PD Russ Morley
has been tapped
for similar duties
d at WMC-FM/
1 Memphis. He
| succeeds Chuck
| Morgan,whore-
cently left the Hot
i AC to program

WMTX Tampa.

GM Don Mey-
erstold R&R, “Russ’s background.
education, dedication, and enthusi-
asm will go a long way in helping
to get the job done here. We weren’t
looking for anyone to change the
station’s direction, and I knew he
was the right person for the job
within the first 15 minutes {of our
job interview].”
~ Morley. who begins his new du-
ties December 4, has previously
programmed KIOl/San Fran-
cisco, WSTF/Orlando, and
WRMF/West Palm Beach. He
also was a Regional PD for EZ
Communications.

Morley

Lk

More than 150 radio and record pros attended the “Getting Records To
Radio” conference sponsored earlier this month by the Los Angeles Music
Network. Panelists included (I-r) LAMN President Tess Taylor, Geffen/DGC
Dir./Alternative Promotion Ted Volk, KSCA/L.A. PD Mike Morrison, and
Maverick Head of Promotion Terry Anzaido.

fieary N;'ame& Eniér;:om/Sécramenib VP/G

John Geary has been named VP/GM of Entercom’s Sacramento radio
group. He'll oversee Rock KRXQ-FM, Classic Rock KSEG-FM, and Old-
ies KXOA-FM.

“John is an outstanding strategic thinker with a great track record of suc-
cess,” commented Entercom COO/CFO David Field. “He is an ideal mar-
ket leader, and we’re delighted to have him join our team.”

For the past 10 years, Geary has held the VP/GM post at crosstown KXOA-
AM & FM & KQPT-FM. Entercom recently acquired KXOA-FM from Amer-
ican Radio Systems and KRXQ & KSEG from Jacor Communications.

Geary added, “I'm ready for something new. Entercom has purchased a
trio of excellent radio stations, and I am pleased not only to continue work-
ing with the KXOA team, but to join forces with the talented people at
KRXQ and KSEG.”

Frymire Appointed Virgin

(] Morris rises to Nat’l Field Promotion Dir.

Virgin Records has elevated Sr.
Operations Director/Promotion &
Marketing Bob Frymire to VP/Pro-
motion Operations. The label also has
upped Patty Morris from National
Field Operations Coordinator/Pro-
motion to National Field Promotion
Director.

“Bob’s 25-year promotion back- #i&
ground makes him more than qualified §
to oversee the day-to-day financial *
operation of the promotion depart-
ment.” said Sr. VP/Promotion Michael Plen. “*His atten- g
tion to detail and creative juices make him an exceptional #
record man.”

Frymire joined Virgin shortly after its 1987 inception
and served five years as West Coast Regional Promotion
Director. Prior to that, he headed his own corporate en-
tertainment marketing firm and worked six years with
A &M Records, where he rose from Regional College
Promotion Rep for Denver to National College Promo-
tional Director.

Morris joined Virgin in 1990 with a three-year stint as
Virgin/Charisma’s National Tour Manager. She also
worked in Capitol Records’ Media & Artist Relations Department and at
Mark Spector Management.

“Patty has a fantastic relationship with our field staff and all the key play-
ers in the Virgin organization,” Plen added. “*She’s very creative and a super
businesswoman.”

In other Virgin news, Mike Newman has been promoted to National
College Promotion Manager. He spent two years as an intern at the label
while in college.

Frymire Morris

Newman

. e .
Graham Parker and his new accompanists the Figgs avail themselves of a photo op backstage after a recent gig at

New York's Tramps. Pictured are (I-r) Razor & Tie Records co-owners Cliff Chenfeld and Craig Balsam, the Fjggs’
Mike Gent and Pete Hayes, Parker, the Figgs' Pete Donnelly and Guy Lyons, and Figgs manager Brad Morrison.

T

Parkerfs Bathers

Bryan Takes Mega Broadcasting’s VP/COO Slot

G ene Bryan has joined Mega Broadcasting Co. as VP/COO. He
previously served as VP/GM & GSM of Spanish Broadcasting
System’s WXLX-AM, WPAT-FM & WSKQ-FM/New York.

“The addition of Gene to our current team enhances Mega’s opportuni-
ties In garnishing our fair share of the current Hispanic radio expenditures
in our markets and will help expand the total advertising expenditures,”
said Mega President/CEQ Alfredo Alonso. “Bryan's additional responsi-
bilities will be to help expand the scope of our Radio y Musica conven-
tions to include more of a sales, management, and advertising focus."

The company's first two acquisitions — WURD-AM/Philadelphia and
WNEZ-AM/Hartford — are expected to be finalized within two weeks.
The company also expects to acquire a Boston-area facility shortly. Both
WURD and WNEZ air a hybrid CHR/Rhythmic and Spanish/Tropical for-
mat Bryan described as “Hurban,~

‘It's an Urban sound for Hispanics,” Bryan told R&R. “We invented
the approach of putting crossover, freestyle records on a station [with
Salsa music]. We pioneered that in Fall '93 with WSKQ ... The differ-
ence is that this is Hispanic radio, not Spanish radio. We're bilingual
We're bicultural”

Bryan has also served in various administrative roles with Katz His-
panic Media, Caballero Spanish Media, Infinity Broadcasting, and
Young & Rubicam.

‘ ’ .
Allen Accepts ‘Jamz’/Orlando PD Duties

Former KSOL/San Francisco programmer Russ Allen has been named
PD at Urban WIHM-FM (102 Jamz)/Orlando, effective December 2.
The post had been vacant since Duff Lindsey left the station about three
months ago.

“We’ve been on a long search, trying to find the right PD to take the
station to the next level.” WIHM & WXXL-FM OM Adam Cook told
R&R. “We met a lot of interesting people along the way. but we decided on
Russ. Russ has a really good amount of experience with a lot of different
types of Urban formats, and he brings a broad base of knowledge. We
really felt he would add a different perspective. He best shared the vision of
102 Jamz — where it’s been, where it is now, and where it needs to go. That
made our choice pretty easy.

“The station’s doing very well, and there aren’t a lot of things that need
changing other than fine-tuning. His first order of business is to make the
new Ms. B & Brandy morning show click.”

Allen was PD at Urban AC KSOL up until the station's sale and format
flip to Spanish last August. Prior to that, he programmed CHR/Rhythmic
WERQ (92Q)/Baltimore and worked at KYLD/San Francisco and
WPGC-FM/Washington.

WCHY-FM/Savannah, GA PD/afternoon driver Bruce Logan has been
named PD at WSSL-FM/Greenville, SC. He replaces Mike Chapman,
who resigned last week (11/21) after nine months at the SFX Country out-
let.

Logan, who starts December 16, told R&R, *“The company is outstand-
ing, and there’s an incredible group of people at WSSL.. It’s an opportunity
any PD coming up is looking for, and I couldn’t be more excited.”

Logan programmed WHKW-FM/Louisville for three and a half years
prior to joining "CHY last February.

Red Ant Entertainment has announced its first round of executive ap-
pointments with Randy Phillips as President and Randy Miller as GM &
Exec. VP/Marketing. Phillips was a partner for 15 years at the manage-
ment firm of Stiefel-Phillips; Miller was most recently Exec. VP/Marketing
& GM of MCA Records. Also joining Red Ant are former PolyGram Hold-
ing VP/Legal Affairs Mark Walker as VP/Business Affairs, former Stiefel-
Phillips Sr. VP Lorne Saifer as Sr. VP/Music Publishing & International,
and former MCA Sr. VP/Sales & Field Marketing Jonathan Coffino as Sr.
VP/Sales. Colonizing to make the announcement are (I-r) Coffino, Miller,
Red Ant founder and Alliance Entertainment co-Chair/President/CEO Al
Teller, Phillips, Saifer, and Walker.

WA americanradiohtstory: cormy——
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Now in 23D markets

Today, Arbitron delivers more than just ratings; we can give you
access to detailed profiles of the consumers in your market.
Now you can talk about the consumers who are reached by
your station and by the other advertising media in your market.
That’s valuable information you can use to pitch and win new
local retail business.

From the Scarborough Report in 60 major markets, to
RetailDirect™ in 42 mid-sized markets, and the new Qualitative
Diary Service slated for Spring 1997 in 133 markets* Arbitron
provides the right qualitative information tailor-made for the needs
of your local market.

Ad dollars gain more power

There’s one word that makes a retailer sit up and listen: “customers.”
With any of Arbitron’s qualitative services, you can talk to your local
advertisers in the language they want to hear. You can help an
advertiser see their customers as they are: their income, education,
where they shop, the retail services they use. You can help advertis-
ers find the customers they want to reach, spend ad dollars more
efficiently and increase the power of marketing resources with
every buy.

Contact your local Arbitron representative for more information
about the local market qualitative services that can help your
business grow.

*Number of markets as of November 11, 1996.

s Scarborough markets
w RetailDirect markets

s Qualitative Diary Service
markets

ARBITRGIV

© 1996 The Arbitron Company
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Radio

® BILL JONES has been named GM
of Oldies WHHY-AM, Country WJCC-
FM & Classic Rock WXFX-FM/Mont-
gomery, AL. He most recently served
as Group PD of South Central Com-
munications Corp., responsible for
overseeing the company’s nine sta-
tions in Nashville, Knoxville, and
Evansville, IN.

® JUDY VERSTEEG will be elevated
to Director/Human Resources for Cox
Broadcasting, effective January 1. She
is currently Director/Employee Rela-
tions for the company.

Records

® 700 Entertainment has expanded
its promotion staff with the following
appointments:

* WILLIAM MARION becomes SE
Regional Promotion/Marketing Manag-
er. He previously served as National
Director/Promotion & Special Projects
for 57 Records.

i
Marion

* KATHY LONG is now Mid-Atlan-
tic Regional Promotion/Marketing Man-
ager. She formerly served as Product
Development Coordinator/Alternative
Music at BMG.

* CHUCK GRAHAM and MATT
ULANOFFjoin as Regional Promotion/
Marketing Managers for Seattle and
Detroit, respectively. Graham most re-

Graham Ulanoff
cently served as an independent retait
specialist with BMG/Seattle; Ulanoff
was formerly Director/Publicity, Promo-
tion for Eternal Artists.

* TODD HEFT, CHRISTOPHER
ALLEN, and CHRIS ANDERSON ac-
cept the positions of Promotion/Mar-
keting Manager, New England; West
Coast Regional Promotion; and Re-
gional Promotion/Marketing, Dallas;
respectively. Heft previously held an
airshift at WZZO-FM/Allentown; Allen
was most recently MD at KEDJ-FM/
Phoenix; Anderson had previously
worked in marketing and sales at
BMG/Seattle.

NICK ATTAWAY
as become Na-
ional Director/Col-
ege Music Strate-
ies at MCA
Records. He previ-
| ously served as an
{ MCA college pro-
motion rep in Phil-
adelphia, where he
concurrently
served as a Promo-
tion Field Rep for WMMR-FM.

Attaway

R

® BARRY EHR-
MANN has been
appointed Sr. VP
of Paradigm Music
Entertainment’s
new Archive Re-
cordings division.
He previously
served as Presi-
dent of King Bis-
cuit Flower Hour

Records. Ehrmann

® GAYLORD ENTERTAINMENT
has agreed to purchase WORD
RECORDS AND MUSIC, a Nashville-
based Contemporary Christian label,
for $110 million. ROLAND LUNDY will
continue to head Word Records as an
operating division of Gaylord; the ex-
isting Word management team will also
be retained. Word comprises nine in-
dividual record labels featuring such
acts as Amy Grant, Sandi Patti, and
Petra.

3 = . -
National Radio
| ® WESTWOOD ONE ENTERTAIN-
MENT is offering the following year-end

programs, slated to air between 12/25
and New Year’s Day:

Changes

Adult Alternative: Dom Casual
rises from MD to APD at KENZ/
Salt Lake City.

AC: Jojo and Willie Fisher are
teamed for afternoons at Hot AC
KALC/Denver ... Troy Daniels joins
Alternative-leaning Hot AC KBBT-
FM/Portland as APD ... At KMXB/
Las Vegas, night talent Brandon and
middayer Nikki swap shifts.

Alternative: WSSL/Greenville-
Spartanburg MD Neal Douhne joins
WXNR/Greenville, NC for similar
duties ... Jay Bradley replaces Todd
Howard as APD/MD at WCHZ
(Channel Z)/ Augusta, GA.

CHR: KNRV-FM (The Nerve)/
Killeen-Temple, TX PD Joey Arm-
strong exits. Dan Watson assumes
interim PD duties.

Country: Randy Schell is the new
Production Dir. at KKBQ-AM &
FM/Houston ... KSCS-FM/Dallas
ND Paul Bottoms departs ... Gina
Marino is new to nights at KSSN/
Little Rock.

News/Talk: Lauren Fox and Ellen
at WBT-AM & FM/Charlotte.

Oldies: Russ Riba is new to mid-
days at WOLL/West Palm Beach.

Rock: Caroline Corley joins
Rockfish as morning co-host at
KBPI/Denver ... At WTUE/Tole-
do, Susan Steele takes overnights
and morning news duties as Steve
Kramer assumes middays. Rhon-
da Blevins departs ... Former
WAOR/South Bend, IN afternoon
driver Gary Hegland joins cross-
town WRBR, producing local seg-
ments of the syndicated Bob &
Tom morning show ... Tim White
joins WKPE/Cape Cod, MA as

- S

* “Recall '96" — a three-hour Rock
special that recaps the top music and
concerts of the past 12 months.

* “Rewind '96" — a three-hour Al-
ternative year-in-review featuring mu-
sic and artist news.

* “Playback '96" — a three-hour
Classic Rock retrospective focusing on
the Who's Quadrophenia tour, the Kiss
reunion, and music from Classic Rock
artists.

For further information, call (212)
641-2066.

¢ ABC RADIO NETWORKS is set to
debut “Weekend Morning,” a three-

Valerie Smaldone and Jim Brickman

hour weekend show offered to AC
outlets, on January 4, 1997. Hosted
by WLTW/NY afternoon host Valerie
Smaldone and Windham Hill record-
ing artist Jim Brickman, the show fea-

ND/morning co-host ... WEGW’s
new address is 1015 Main St.,
Wheeling. WV 26003. Phone

R,

PROS ON

THE LOOSE

Rick Somers — Weekends/
swings KOSI/Denver (303) 420-
9375

Steve Wayne — Afternoons
WZYP/Huntsville, AL (205) 461-
1909

tures current Adult Contemporary se-
lections along with special features and
entertainment news; (972) 776-4644.

® FISHER ENTERTAINMENT has
agreed to syndicate the KFI/L.A -based
“John & Ken” show on a national ba-
sis. The show airs 3-7pm PT. For fur-
ther information, contact Glenn Fisher
at (408) 662-3827.

Industry

® BETSY ALEXANDER has been
named Director/Label & Artist Relations
for Pacific Microsonics, an audio tech-
nology firm. She most recently held the
Director/Intemationai post at Hollywood
Records.

| ... Former WTKS/Orlando afternoon
| co-hostMs. B is the new moming host
at WIHM-FM (102 Jamz)/Orlando.

(304) 232-1170, fax (304) 234- |

0036 ... KIBZ’'s new address is
4630 Antelope Creek Rd., Suite
200. Lincoln, NE 68506. Phone
and fax numbers remain the same
... KBER’s new address is 434
Bearcat Dr., Salt Lake City, UT

| 84115. Phone (801) 485-6700, fax

(801) 487-5369.

| Urban: Carey Conley adds weekend

Roberts are named Talk producers |

duties at Urban AC WMXD/Detroit

Records: Kevin Shapiro is now
Manager/A&R for Sony/ATV Mu-
sic Publishing ... Rick Brodey ris-
es to Dir./Graphic Production at
Rhino Records.

National Radio: “On The House
with the Carey Bros.,” a national-
ly syndicated home improvement
show, will expand to 7-10am PT
Saturdays, beginning 1/4/97.

~ BUSINESS BRIEFS

Continued from Page 4

similar management philosophies and strategies ... the combination will
promote business efficiencies and operational synergies, which should
improve our competitive position by enabling us to share the benefits of
our lower cost structure with our advertising customers.”

Jacor Offers Notes

acor Communications (Nasdaq: JCOR) has filed to offer up to $125

miliion in senior subordinated notes due 2006. Underwriters for the
offering are Donaldson, Lufkin & Jenrette and Merrill Lynch. Proceeds
will be used to repay debt and for general corporate purposes.

Three More Join Telecom Development Fund

CC Chairman Reed Hundt has appointed three public sector board
members to the Telecommunications Development Fund. The board
members are FCC General Counsel William Kennard, Small Business
Administration Deputy Administrator Ginger Ehn Lew, and the Treasury
Department's Community Development Financial Institutions Fund Di-

rector Kirsten Moy.

Four private sector board members were named earlier this year. The
Telecommunications Development Fund will provide loans, advice, and

other support to small businesses, including radio stations.

Commission Rescinds Pinnacle Fine

he FCC has dropped a notice of apparent liability (NAL) against then-
Pinnacle- owned KTMS-AM & KHTY-FM/Santa Barbara, CA. The
NAL, which totaled $31,250 for deficient EEQO recruitment efforts, was

rescinded when the licensee showed it was financially unable to pay.

Compiled from reports by the Associated Press, Dow Jones News
Service, Reuters, United Press International, and R&R staff writers.

WWW.americanradiohistervconr—r—

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (214) 991-9200

Hot AC — Robert Hall
NO DOUBT Don't Speak

Touch — Monica Logan
“AFKAP" Betcha By Golly Wow!
WHITNEY HOUSTON | Believe In You

Classic Rock — Chris Miller
DON HENLEY Through Your Hands
ERIC JOHNSON SRV

MR-35 — Steve Sutton

FIONA APPLE Shadowboxer

CARDIGANS Lovefool

SHERYL CROW Everyday Is A Winding Road
GARBAGE Number One Crush

SPONGE Have You Seen Mary

STONE TEMPLE PILOTS Lady Picture Show
311 All Mixed Up

ALTERNATIVE PROGRAMMING
Steve Knoll « (800) 231-2818

CHR/Rock

BETTER THAN EZRA Desperately Wanting

DAVE MATTHEWS BAND Crash Into Me
PRESIDENTS OF THE UNITED STATES OF AMERICAMach §

Mainstream AC
PETER CETERA w/RONNA REEVES S.0.S.
HOOTIE & THE BLOWFISH Sad Caper

uc

CASE More To Love

NEW EDITION I'm Still In Love With You
112 Come See Me

JOHNNIE TAYLOR Sending You A Kiss

BROADCAST PROGRAMMING
Walter Powers  (800) 426-3082

Digital AC — J.J. Cook
LIONEL RICHIE Still In Love

Digital Hot AC — J.J. Cook
SHERYL CROW If It Makes You Happy

Digital CHR — J.J. Cook
JOCELYN ENRIQUEZ Do You Miss Me

Digital Soft AC — Mike Bettelli
CELINE DION Send Me A Lover

Digital AC Mix — Mike Bettelli
“AFKAP" Betcha By Golly Wow!

Alternative — Leslie Cohan
TRACY BONHAM Sharks Can't Swim

BUSH Greedy Fly

FAILURE Stuck On You

RAGE AGAINST THE MACHINE Down Rodeo
SMASHING PUMPKINS Thirty Three

WESTWOOD ONE NETWORKS
Boh McNeill = (805) 294-9000

Bright AC — Bill Michaels
ROD STEWART If We Fall In Love Tonight
STRE{SAND & ADAMS | Finally Found Someone

Soft AC — Andy Fuller
LIONEL RICHIE Still In Love

BirTHS

WODS-FM/Boston air talent
Jay Gordon, wife Bonnie, daugh-
ter Mara Lily, November 10.
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Simple Sales Software with Built-in Arbitron Ratings that
Paints a Picture of Your Audience for Your Advertisers.

s e

MapMAKER CIlent Sales Prospects Map

Mapping Option
{Check Box to Show/Not Show
on the Map)

s ' X My Audi
Neighborhoods L i A e
,_ Competitor’s Audience

With Your . [x client’s Location(s)

Listeners 4 S [ Retail Categories
I_ Qualitative Category
r_ City Names
[ Client’s Prospects

ualitative
Zip Population

r_ Med Age of Population
I_ Med Household Income

I_ Med Years Schooling
r_ White Collar Workers
[— Blue Collar Workers
I_ Service Workers

|_ % White Population

L iS ten ers [ % Black Population

r_ % Hispanic Population

lnSide the | [ Diaries per 1KHH (MKT)
Tra de A rea [ piaries pe 1H .(STA)

W I R L AT SRS AT R L N

Finally, a Sales Tool that answers the question; “How do 1 get on this buy?”
It’s MapMAKER and it uses Arbitron’s respondent level data to show
prospective advertisers that you have listeners where they have customers.

Call your Arbitron Representative far a free demo and see how MapMAKER can work for you!

M ARBITRGN
[TECH]. Tew: 212-887-1300

MEDIA MARKETING TECHNOLOGIES @ 1996 THE ARBITRON COMPANY
A CERIDIAN CORPORATION
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Managing People In A Multistation Environment

Too often, managers focus solely on the technical aspects
of the job, forgetting that the role of the manager is really only
5% skill, but 95% psychology. Without the understanding that
interpersonal skills are becoming so much more important,
managers are quickly becoming frustrated with the complex
interactions they are now facing with so many more people

under the same roof.

In the bestseller “The Peter Princi-
ple,” Laurence J. Peter wrote that
technical skills won’t compensate for
lack of interpersonal skills. Its cen-
tral theme was every manager, if pro-
moted often enough, will eventually
be promoted to his or her own level
of incompetence. The moral of the
story was past technical proficiency
is no guarantee of future managerial
performance, and if we promote sole-
ly on the basis of current technical
competence, we will eventually put
people in positions where they will
be unable to handle the challenge.

16 ‘Psychological’
Strategies

The solution: brushing up on —
even acquiring — those new skills
and abilities demanded by the con-
solidation of our industry. Below,
we’ll identify the 16 “psychological”
strategies necessary for you to mas-
ter to lead your staff toward excel-
lence in the months and years that
follow:

Make your expectations
clearly known. How else can you
expect people to satisfy them? Nev-
er assume that employees know what
behavior or levels of performance
you expect from them. Never be
afraid to tell them exactly what you
want.

e Offer every single possible
tool and resource to your depart-
ment heads. Then insist on over-
achievement across the board — in
every department, by every employ-
ee. Shoot for outpacing market reve-
nue growth, 1.8-2.0 power ratios, and
dominance in all the key demos.

Keep raising the bar, then

reward cooperation and hard
work. Don’t take good perfor-
mance (and good performers) for
granted. Once you reward it, you'll
see a lot more of it.

Give honest feedback to in-
dividuals regarding their perfor-
mance and contribution to the
team. Do this objectively. honest-
ly, and often — with the good and
the bad. Tell them exactly how they
can be even better.

Truly listen to your subor-
dinates. This is the fastest way to
earn their respect and loyalty. You’ll
also learn what’s really going on. At-
titude adjustment: Think of your
employees as your customers. As it
is your job to serve them, conduct a
needs analysis with them in order
for you to provide them with the
tools they need to reach the perfor-
mance level you demand.

Share your goals, visions,
motivations, and reasons. Don’t
tell people what to do; tell them
what your needs are in the situation,
and let them help you decide the
best way of meeting those needs.

Keep preaching refurn on in-
vestment — with both time and
money. Ask employees what their
earning goals are. then ask them to
break out what every week. day, and
hour should equate to when compared
to their annual eaming goal.

Send your team players to
a development or personal en-
richment seminar twice each year.
Attending seminars makes people
feel important and it teaches them
new skills.

Involve them in decision-
making; solicit their suggestions.

By Irwin Pollack

Not only with the menial, unimpor-
tant issues, but also the significant
ones.

@ Don’t solve problems for
them. Teach them how to solve prob-
lems for themselves. Put a note on
your door which says, “1P=28S,” mean-
ing one problem equals two solutions.
Encourage employees to come in ask-
ing for advice on which of the two so-
lutions (that they’ve already thought
through for their own problem) makes
more sense. Stop coming up with the
solutions for them.

Set up goals and standards,
then continually help them track
their progress toward these goals
and standards. Daily, weekly, and
monthly, post team goals for every-
one to cheer on.

Make people your most im-
portant asset. But don’t make it a
mere trite statement. Really deliver
by doing the little things that show
subordinates you value them as indi-
viduals. Hint: You know what makes
you feel good. Chances are the same
things will work with them. People
want to feel important; if you oblige
them, they’ll oblige you.

Use meetings to strengthen
the team. All stations, all depart-
ments, and all team players. Encour-
age participation and idea sharing.
Keep the group focused on goals.

Do what you say you’re go-
ing to do (then remind them that’s
your style). Don’t make promises you
can’t or won’t keep. Most people’s
trust problems have been learmned from
untrustworthy actions in the past.

(® Remember people stay with
you as long as their needs are sat-
isfied. Therefore, it’s important to
understand what drives people be-
fore hiring them — and keep those
drives in mind later on. Example: If
salary and advancement are top mo-
tivators for a valued employee, find
a way to reward the employee be-
fore someone else does.

Whether subordinates ad-
mit it or not, feedback from you

cember 11) — Fall Arbitron

* December9 & 10 — PROMAX
Sales Promotion Conference. Chi-
cago Hilton & Towers; (310) 789-
1554

EreeE
* January 2 (through March 26)
— Winter '97 Arbitron

* January 27 — American Mu-
sicAwards. Shrine Auditorium, Los
Angeles; (213) 931-8200,

= February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510

» February 6-9— RAB '97 Mktg
Leadership Conference & Exec
Symposium. Marriott Marquis, At-
lanta; (800) 722-7355.

*February 21-22 — Dan
O’Day’s PD Grad School. Summit
Hotel Bel-Air, Los Angeles; (310)
476-8111

» February 26 — '97 Grammy
Awards. Madison Square Garden,
New York; (310) 392-3777

¢ February 27-March 2 — R&R
Talk Radio Seminar '97. Grand
Hyatt Hotel, Washington, DC; (202)
783-3822

» September 19 (through De- |

» March 5-8 — 28th Country Ra-
dio Seminar. Opryland Hotel, Nash-
ville; (615) 327-4487.

* March 8-11 — 39th Annual
NARM Convention. Orlando World
Center; (609) 596-2221

* March 12-16 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979

* March 27 (through June 18)
— Spring Arbitron

* April 4-7 — Broadcast Educa-
tionAssn. 42ndAnnual Convention
“Reinventing Electronic Media
Multimedia in the New Millennium.
Las Vegas Convention Center;
(202) 429-5354

* April 5-10 — NAB '97. Las Ve-
gas Convention Center; (202) 775-
4970

* April 5-10 — NAB Multimedia
World. Las Vegas Convention Cen
ter; (202) 775-4970,

* April 23 — Academy of Coun-
try Music Awards. Universal Amphi-
theatre, Los Angeles; (213) 462
2351

* April 30-May 2 — Radio Only
Management Conference. Phoeni-
cian Hotel, Scottsdale, AZ; (609)
424-6800,

is vital to their personal satisfac-
tion on the job. This is particularly
true in recent years as downsizing
and other insecurities have plagued
the radio industry.

One more point. Once you've
mastered these 16 points, do one
more for your own good: Train your
management team so that one or
more of them can take over when you
leave or get promoted. Insight: You’ll
be easier to promote if someone’s
ready to step right in, making the risk
of moving you less severe. Your re-
placement should be working for you

(and involved in daily “finishing
school” for your job) right now.

New Hampshee-
based brwinPol
o Radio Sales
intefligence. He
consUits i S
ficwis mnd brtacd-
‘cast groups and
can bee iesachied 5t
(03} 5968-5300.

Call now for 1997 budgeting. (303) 922-5600.

OUT
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Media Planner Gives Mixed Review Of Radio

ditor’s note: Bryan Farrish, who edits the e-mailed sales

newsletter Radio-Media, recently interviewed New Gloust-
er, ME-based media planner Peter Kern, a heavy radio user
who nonetheless has controversial views about buying the
medium. Radio salespeople will find these excerpts, along with
tips he offers to potential radio advertisers, insightful.

Bryan Farrish: What media
does your company focus its work
on?

Peter Kern: Radio 50%; TV
30%; other media get 20%.

BF: What motivated you to get
into agency work?

PK: Money and independence.

BF: What are your current re-
sponsibilities?

PK: Planning, buying, and writ-
ing.

BF: What do you like about
planning/buying radio compared
to other media?

PK: It’s fast, effective, and easy.

BF: Do you dislike anything
about radio?

PK: Yes ... reps who do not lis-
ten.

BF: In a given market, do you
feel thar radio reps should sell
against other stations, or sell
against other media?

PK: Tough question. However,

RN

Irwin Pollack

]

i Sales and Management
7 Training Services

1 Consulting &

Management
Sales Training
Sales Manager Training
. Money-Making Sales Promotions
Sales Department Audits

5 Turn-Around Plans
Accountability Systems
'g Inventory Management

Higher Rates
New Business Revenue Streams
Incentive Programs
Start-Up Guidance

; Sense of Urgency Training
: Recruiting, Interviewing, & Hiring

Seminar Topics
0 A Year's Worth of Great Sales Ideas
Effective Negotiating
Prospecting and Qualifying
Talking ROI With Clients
Better Copywriting
; 30 Habits of Radio’s Super-Achievers
Account List Management
Super-Shrewd Sales Presentations
Making Your Station a “Must Buy”
Effective Sales Management
g

PTG i i

it’s my job to advise the client on
the budget split among available
media. Info against other media is
interesting, yet does little to put a
commission check in the [radio]
rep’s pocket. So the forced choice
is to sell against other stations.

Now, how to do this? By mak-
ing your station irresistible for a
big buy with more spots, points,
mentions, value (groan) added,
etc. Bad-mouthing another station
is of little value.

BF: When planning/buying ra-
dio, do you prefer large, medium,
or small size markets? Do you find
that the reps in any one market size
have skills from which the others
could learn?

PK: I have seen absolutely no
difference between reps in Boston
or in South Paris, Maine. Market
size, apparently, makes no differ-
ence.

BF: How heavily does Arbitron

L e

play into your planning/buying?

PK: Moderate. A 10% variation
in numbers won’t matter unless
station A is 50% higher or more
efficient than station B.

BF: How do you feel about ra-
dio’s future with respect to the In-
ternet?

PK: What kind of information
could radio provide through the
Internet that people might want?
So far, only a searchable program
listing for a Classical station seems
to make sense to me. As a buyer, |
wish more stations had e-mail ca-
pabilities.

BE: When you buy into a mar-
ket, how deeply do you normally
buy? I know it depends on the
reach you want, but is there a gen-
eral rule of thumb?

PK: We strongly feel that FRE-
QUENCY should determine the
depth of the buy, not REACH. For
example, try to achieve a five fre-
quency with a top station, and if a
budget remains, buy a second, then
a third, etc. On the other hand, a
four-station buy that reaches 60%
could bomb if only a three reach
is achieved.

BE: Do you ever consider stations

“When you hire me to consult g

with you for just one day, I'll find
at least 10 documentable ways

to improve your billing...
or the day is FREE!” .-,

i)

Can you say, without a doubt, that your sales department is

reaching its fullest potential? Be honest. Do vou have inventory or rate

problems? An inordinate amount of agency business? A sales
management problem that you can’t seem to overcome? If the answer
to any of these questions is yes, then you need my help.

My name is Irwin Pollack, and I'm sure you’ve heard of our radio
sales and management training. My companies have helped more
than 10,000 radio salespeople, 750 radio stations, and countless TV
stations increase their billing.

In just one day, I'll identify at least 10 significant opportunities that
will increase your billing and drive cash flow through the roof... or my
time is free.

My training reflects the lessons I've gathered over the past 15 years
visiting, speaking to, and observing this country’s best radio stations,
along with their managers and salespeople.

Quite frankly, the training I provide is for those who really want to

out-perform their revenue shares. Those who want to “shake things up”.

Even rock the boat. In fact, if we don't help improve things at your
station, we simply aren’t doing our job... that's why I've put teeth into
my guarantee.

Just ask a small sample of our client stations:

o KLSX-FM/KRLA-AM, Los Angeles « WGTR-FM, Myrtle Beach
* WRKZ-FM, Harrisburg ¢ WHOT-FM, Youngstown
¢ KHTQ-FM, Spokane ¢ WCBW-FM, St. Louis
* WPRO AM/FM, Providence * WIMX-AM/FM, Florence
As you can see, if you're in a larger market or a smaller one... right
now, at this very moment, your station is capable of exponential
improvement in its sales performance. You really don't have to settle
for things as they are now. If you're ready, I'm ready.
Stop and think about it. Here’s the way it goes — “more of the
same” usually gives you more of the same.

When you would like to schedule a consultation, please give me a call at
(603) 598-9300.

Radio Plaza * 410 Amherst Street ® Suite 360 ¢ Nashua, NH 03063

Phone: (603) 598-9300 ¢ Fax: (603) 598-0200 ¢ Email: irwin@irwinpollack.com

|
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A Buyer’s Tips To Radio Advertisers
_ll ere’s an excerpt from a newsletter media plannei Pe-
ter Kern sent to area advertisers. Says Kem, “It’s ba-

sic, and it works.”

more for your radio ad dofiar:

Survoy ﬁrﬂa).

audience size and efficiency.

Radic's a powerful, affordable, effective ad medium. Here's how to get

1. Simplify the selection. Get your hangs on the lates! Arbitron
estimates. It will contain over 50,000 differant “niimbers.”

2. You only nzed a dozen or so of these numbers to get going.

3. Define one dema, and stick to it If you want to hit men 25-49, don't
let & sales rep lalk you into biying women 25-54.

4. Define your sales area. If 80% of your customars come from the
MBSA {Matro Survey Area), don't even look at the largar TSA (Toal

5. Rank the fop stations based on M-F. Gam-7pm "average quarler
hour" listenars, Again, don't lat the rep confuse you with cumes,
morning drives, waskands, or othar dayparts/data.

6. Do a rough efficiency check. Divide sach slabion's fates by its
listeners to get & CPM {cost-per-thousand).

7. Select three or four stations 1o negotiate with based upon their

with low ratings as possible buys?
PK: Almost never. You can’t
save a soul in an empty church.
BF: What does a small-market
salesperson do for the really small
accounts — $100-8150 per month
— who want to cancel their adver-
tising because they aren'’t getting
any business from the locals?
PK: Although monthly budgets
are appealing to both advertisers
and sales reps, the advertiser is set
up for failure if the schedule can-
not break through the clutter. Pay

the $100/month and run a proper
schedule three weeks per year.
Avoid ROS on low budget; better
to fix position at 6:15am cn a Sun-
day and at least motivate 10 listen-
ers, than to shotgun over a tull week
and fail to even break through.

To subscribe to Radie-Me-
dia, send an e-mail requist to
radio-media @adsong.com.
You can reach Peter Kern at
kern@maine.com.

Media Audit $ale$ Factoid Debuts

eginning with this issue, R&R presents sales facts from
the resources of The Media Audit.

Businesspeople Favor Radio

No question about it, radio is most efficient at reaching proprietors/
managers who are heavy consumers of the following media:
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Source: The MediaAudit 60-market compilation, Jan-Aug '96. Sample size:
66,023. For further details, contact Phillip Beswick at (800) 324-9921.



www.americanradiohistory.com

16 * R&R November 29, 1996

MARKETING & PROMOTION

Ghristmas Gharity, New England Style

By Scott Slaven, PROMAX International

s the holiday season quickly approaches, stations of all

formats and sizes are proving that the old adage “It is bet-
ter to give than to receive” not only applies to its listeners, but
to the needy in their respective communities.

Among the many holiday promo-
tions throughout New England this
season is Alternative WEQX-FM/
Albany’s two holiday “Concerts For
the Hungry.” The first show show-
cases Evan Dando and the rest of the
Boston-based act the Lemonheads,
while the second features format
veterans They Might Be Giants. All
concert-goers must bring a non-per-
ishible food item in order to attend.
Donations will benefit the Regional
Food Bank of Northeastern New York
and the Vermont Food Bank; the sta-
tion is based in Manchester, VT.

PR@MAX
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Toy Story

Across the Green Mountains in Leb-
anon, NH, Talk/Sports WTSL-AM is
teaming up with the Lebanon Police
Department for the “WTSL Christmas
Crusade for Kids.” The police provid-
ed the station with a list of underprivi-
leged area children and what they

Christmas Tune-Up

Oldies WCBS-FM/New York kicks off the holiday season with Volume il of
its “Ultimate Christmas Album” series. Among the 25 tracks on this gem:
Nat King Cole’s “The Christmas Song,” Bing Crosby’s “White Christmas,”
and other classic songs performed by the likes of Eartha Kitt, Dion, Mavis
Staples, Darlene Love, Johnny Mathis, and more. The selections were
made by PD Joe McCoy, and the album was produced by PA-based Col-
| lectables Records. The CD will be sold in record stores in the NY area.

IS COMING
10 YOUR MARKET
A 60-minute weekly program
Music with a touch of CLASS!
Perfect for Sundays
3 minutes available
| for local sales.
For your sample CD call

800-325-6333

J&y

will be exclusively yours!

JOY is produced by Ron Klemm
at the studios of KFUO-FM

would like from Santa this Christmas.
The wishes range from video games
to Barbie dolls to articles of clothing.
For the next month, the station will ask
listeners to call in and pledge a gift
from the list. The officers will then per-
sonally deliver the gifts to the kids —
giving them a chance to interact with
the community in a different light.

Meanwhile, along the banks of the
mighty Mississippi, WVRV-FM
(The River)/St. Louis is kicking off
its annual “River of Toys” campaign
drive with a special acoustic concert
benefitting the Marine Corps Reserve
Toys For Tots campaign. The con-
cert, produced by the Adult Alterna-
tive outlet, will feature a variety of
popular artists that includes Suzanne
Vega. A portion of the proceeds will
toward the charity.

Goodwill Toward All

WHTA-FM (Hot 97.5)/Atlanta
recently teamed with the local UPN
television affiliate for a *“Peace on
Earth™ holiday card contest geared
for the city’s youth. Local elementa-
ry and middle school students were
encouraged to submit an 81/2" X 11"
original color hand drawing reflect-
ing peace on Earth for the holidays.
The winning illustration somehow
managed to incorporate Christmas,
Hanukkah. and Kwanza all on one
card. The Hallmark-bound tyke took
in $1000. and his work will be re-
produced as the official Hot 97.5/
UPN 69 holiday card sent to clients,
viewers. and listeners.

Cars And Crop Circles

Alternative XTRA-FM (91X)/San
Diego was certainly in the giving spirit
this past week. Of course, listeners had
to earn the $20,000 given away in its
“Expose The ‘X’” contest. If they
wanted a car, all they had to do was
dial and smile.

The $20K winners went all out to win
the cash. A guy and his girlfriend rent-
ed a field that just happened to be with-
in the flight pattern for incoming jets at
the city’s Lindbergh Field. They then got
hold of alawnmower and plowed a crop
circle featuring the 91X logo that was
480 feet x 900 feet in diameter!

And if that didn’t blow the promo-
tions budget, the station then decided
to give away seven cars in seven hours
— a “simple TSL contest,” says Ja-
cor/San Diego Promotions Director
Shauna Moran. For no other appar-
ent reason, the station gave away au-
tomobiles ranging from a 1986 Pon-
tiac Fiero to a 1987 Ford EXP to the
right caller between 10am and Spm.

Fun For The Roses

Finally, one of the more creative pro-
motions this week comes from KNIX-
FM/Phoenix. Pitting the state pride of
two college football teams against each
other, the station has set up a bet be-
tween the mayors of the two teams in
this year’s Rose Bowl. The mayor of
Columbus, OH, home of the Ohio State
University Buckeyes, and the mayor of
Tempe, AZ, home to the Arizona State
University Sun Devils, have agreed that
the “winning"” mayor will select the los-
er’s wardrobe for a day. Furthermore,
KNIX's morning team bet a DJ duo
from Ohio plane tickets to visit the win-
ning city. Given the weather in Ohio this
time of year, who’ll be cheering who
on New Year's Day while the two bat-
tle it out in Pasadena, CA?

T

CREEN SCENE

market.

December 6

Daylight (Universal) —
Sylvester Stallone leads a group
of survivors to safety from an ex-
plosion-sealed New York-to-New
Jersey tunnel.

December 8

Hype (Cinepix) — Documenta-
ry on the Seattle rock sound, fea-
turing footage of Nirvana, Pearl
Jam, Soundgarden, and several
lesser-knowns.

December 13

Jerry Maguire (TriStar) —
Tom Cruise pairs with director
Cameron Crowe (“Fast Times At
Ridgemont High”) to show the tri-
als and tribulations of a sports
agent.

Mars Attacks (Warner Bros.) —
Jack Nicholson, Annette Bening,
Glenn Close, and Sarah Jessica
Parker are among the star-studded

J.

cast of director Tim Burton’s sci-fi
fantasy.

Rosewood (Warner Bros.) —
John Singleton co-wrote and directs
this tale of an early 1920s Fiorida
black community that falis apart when
one of its residents is falsely accused.
Jon Voight and Ving Rhames are
among the ensemble cast.

December 20

Beavis And Butt-head Do
America (Paramount) — Creator
Mike Judge brings the antics of

America’s dumbest teen duo to the
big screen. |

Marvin’s Room (Miramax) —

Radio Goes To The Movies

ovie openings can make for great promotion ideas.
And the time to create a promotion based around a
forthcoming release is now. R&R will detail some of the
major movies set to be released in the coming months.
Forinformation on creating a promotion for a specific mov-
ie, call the studio’s regional/field representative for your

Scott MacPherson’s play about
a dysfunctional family comes to
the big screen with a cast that
includes Meryl Streep, Diane
Keaton, Robert De Niro, Le-
onardo DiCaprio, and Hume
Cronyn.

One Fine Day (Fox 2000) —
Michelle Pfeiffer and George
Clooney co-star as an architect/
divorced mom and a hard-driving
columnist trying to have a relation-
ship amidst the chaos.

The Preacher’s Wife (Touch-
stone) — Penny Marshall di-
rects Whitney Houston and
Denzel Washington in the re-
make of the 1947 classic film
“The Bishop's Wife.”

December 25

The Evening Star (Para-
mount) — Shirley MacLaine and
Jack Nicholson reprise their roles
in this continuation of “Terms Of
Endearment,” based on Larry
McMurtry’s novel. Miranda Rich-
ardson and Juliette Lewis (who
plays the daughter of the de-
ceased-Debra Winger character)
co-star.

Evita (Hollywood) — Madon-
na takes the title role in the screen
adaptation of the Andrew Lloyd
Webber-Tim Rice musical. Jon-
athan Pryce plays Juan Peron;
Antonio Banderas plays Che
Guevara. Alan Parker directs.

Hamlet (Castle Rock) — Ken-
neth Branagh directs and acts in
his interpretation of the Prince of
Denmark. Julie Christie, Robin
Williams, Billy Crystal, Jack
Lemmon, and Gerard Depar-
dieu are among the cast.

In Love And War (New Line)
— Sandra Bullock and Chris
O’Donnell star in this love story
based on the letters and diaries
of the nurse who inspired Ernest
Hemingway’s “A Farewell To
Arms.” Richard Attenborough
directs.

Michael (New Line) — John
Travolta plays a promiscuous
angel, who's tailed by tabloid re-
porters Andie MacDowell and
Witliam Hurt. Nora Ephron
(“Sleepless In Seattle”) co-wrote
and directs.

The Portrait Of A Lady
(Gramercy) — Jane C<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>