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SPOTLIGHT ON RADIO SALES

This week, R&R’s format editors focus on
the latest trends in radio sales.

* NEWS/TALK

Sports KNBR/SF scores big
* CHR

Two products to boost revenues
¢ URBAN

It's salespeople who count
¢ COUNTRY

A tale of two combos
® AC

The state of barter today
¢ NAC

Positioning for national spots
* ROCK

Format's strong selling points
® ALTERNATIVE

Finding the sales center

Begins Page 31

NEW SLANT TO OLD ISSUES

Katz VP/Radio Info Systems Gerry
Boehme addresses how two familiar
research concepts (sample size and
response rate) and one new one
{electronic file sharing) bring new
challenges in '97.

Page 16
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¢ Jane Bartsch new Barnstable/

Long Island Group Manager

Bruce Blevins becomes GM
for KHTC/Phoenix

* Jaye Albright, Keith Hill, and Michael

0’Malley merge consultancy firms

* $tan Byrd now VP/Promo

for Asylum/Nashville

Brian MacDonald appointed Capitol
VP/Alternative Promo; Brian Corona
and Brian Rhoades now Nat'i Dirs./
Alternative Promo
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CHR/POP
* NO DOUBT Don't Speak (Trauma/Interscope)

CHR/RHYTHMIC
* EN VOGUE Don't Let Go (Love) (FastWest/FEG)

URBAN
© AALIYAH One in A Million (BlackGround/Atiantic)

URBAN AC
* LUTHER VANDROSS | Can Make It Better (LV/Epic)

COUNTRY

* BROOKS & DUNN A Man This Lonely (Arista)

NAC

* 0AVIO SANBORN Rikke (Elektra/FEG)

HOT AC

* NO O0UBT Don't Speak (Trauma/Interscope)

AC

© WHITNEY HOUSTON | Believe In You And Me (Arista)
ACTIVE ROCK

* LIVE Lakini's Juice (Radioactive)

ROCK
* WALLFLOWERS One Headlight (/nterscope)

ALTERNATIVE

¢ U2 Discotheque (/sland)

ADULY ALTERNATIVE
* WALLFLOWERS One Headlight (/nterscope)

NEWSSTAND PRICE $6.50
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Viacom To Auction Stations

M Group could sell them separately or by market

By JEFFREY YORKE

THE INDUSTRY’S NEWSPAPER

R&R WASHINGTON BUREAU CHIEF

After months of back-room
discussions with such suitors as
Disney and Evergreen Media,
R&R has learned that Viacom
International will put its 10-sta-
tion group on the auction block.
It is expected to sell the outlets as
individual stations or in market
clusters — not as an entire group.

Industry sources report Viacom

By RoN RODRIGUES
R&R MANAGING EDITOR

dation.

Four years into duopaoly and a year after tele-
com reform, there appears to be a growing in-
consistency among the way radio sales depart-
ments are operated, according to R&R’s annual
Management/Sales Survey. That conclusion, of
course, should be of no surprise to anyone who’s
witnessed radio’s upheaval spurred by consoli-

But at a time when the radio industry is mount-
ing a campaign to increase the industry’s share

Radio Sales Depts. Gontinue Their Evolution

i R&R Management/Sales Survey '97 results: more salespeople,
more sales teams hitting streets; far fewer GM’s running the show

lofty figure, sales managers everywhere are still

dealing with issue

salespeople on the

One of the big q

teams to field in each market, who should lead
those teams, and how to pay sales reps.

And while some answers are coming into fo-
cus — most managers, for example, feel more

— there’s still plenty of experimentation with
sales department administration.

either consolidate or expand the number of sales
teams in their markets. Here’s how they current-

s such as the number of sales

street leads to more revenues

uestions GSMs face is how to

Example: Among operators with two stations in a market, 37% use one sales team to sell both
stations while 63% use two sales teams.
Source: R&R Management/Sales Survey, 1997; may not add up to 100% due to rounding of figures

SURVEY/See Page 14

Masterson Makes A
Strategic Move To

CEOQ/President Post

Bruce Masterson has been
appointed CEO/President at
Strategic Me-
dia Researeh.
He most re-
cently spent
11 years at Re-
uters Hold-
ings PLC; he
served as CEO
of one of its in-
formation
business units
between 1994
and 1996.

“During his 20 years in the in-
formation services industry,
Bruce has pioneered a number of
innovative changes,” said Strate-
gic Media Chairman Kurt Han-
son. “His strategic vision, entre-

MASTERSON/See Page 11

Masterson

has retained New York-based cap-
ital venture bank Credit Suisse
First Boston to handle the deal,
which observers predict could set
a record for station pricing —
perhaps pushing the rate to more
than 20 times cash flow.

Over the past year, Viacom has
publicly discussed selling the
group, which includes four sta-

VIACOM/See Page 28

WFAN/NY: Nation’s
Top Biller For ’96

CBS Radio owns seven of the
10 top 1996 billing stations in the
country, according to a BIA In-
vesting In Radio ranking of the
nation’s top money-making sta-
tions. WFAN-AM/New York re-
mained the top-billing station,
pulling in 15% more than it did
last year. WGN/Chicago, which
was No. | in 1993 and 1994, saw
its billing rise 5% in 1996. Ac-
cording to BIA, the two other big
growth stations in thz Top 10 were
WCBS/NY (+17%) and KGO/
San Francisco (+14%).

of ad revenues from its current 7% to a more ly break down:

1 = | Rank  Calls/Market Revs Owner

i NUMBER OF SALES TEAMS IN MARKET 2 WGN-AM/Chicage 37.9 Tribune
: 1 2 3 4 5 6+ 3 KGO-AM/SF 330 ABC
. « 1 100% - - - - S 4 WINS-AM/NY 316 CBS
% w2 37% _63% = - B e s 5 KRTH-FM/LA. 310 CBS*
g‘§ 3 | 3% 29% 32% A R 6 WXRK-FM/NY  30.5 CBS*
O 4 21% 16% 26% L Sl N 7 WCBS-FM/NY 303 CBS
_ 2 _5 5% 2% @ 25% @ 25% 2% - 8 KVIL-FM/Dallas 300 CBS*
6+ 5% 5% 19% 24% 10% 38% 9| WoRRIMNY 230 Ges
e e i 10 KLOS-FM/LA. 280 ABC

Revenue estimates in millions

* Formerly owned by Infinity Broad-

casting prior to CBS purchase (6/96)
Source: BIA

Nava Now PD As KSCA/L.A. Flips To Spanish

By Apam Jacosson
R&R STAFF WRITER

On July 1, 1994, Golden West
Broadcasters debuted Adult Al-
ternative
KSCA-FM.
Despite a loyal
following of
listeners who
enjoyed the
station’s laid-
back attitude
and free-form &
presentation,
the station was |
unable to gen- -
erate the num-
bers needed to keep the station
successful. And on Wednesday
(2/5) at 12:01am, “L.A.’s finest
rock” signed off the air. It also
marked the departure of Golden

KSCA/See Page 28

‘The Cowboy’ Hangs Up His Spurs

With the sale of KSCA/
Los Angeles to Heftel
Broadcasting, Gene Au-
try’s seven-decade-long
love affair with radio has
come to an end.

Starting out as a radio
actor in 1928 and later be-
coming proprietor of a po-
tent group of West Coast
radio stations in Golden
West Broadcasters, Autry
often expressed a greater love for radio than any of the other
media he excelled at — either as a performer or as a busi-
nessman.

A testament to his reign as the originalking of all media: He
is the only person to be honored with five stars on the Holly-
wood Walk of Fame — one each for radio, records, movies,

TV, and live performances.
AUTRY/See Page 28

Nava

‘Galaxy's Largest Job Opportunities — Begin Page 97
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Bartsch Group Mgr.
For Barnstable/LI

Barnstable Broadcasting has pro-
moted five-year WHLI-AM &
. - WKJY-FM/Nas-
sau-Suffolk Pres-
ident/GM Jane
Bartsch to its
newly created
Long Island Ra-
dio Group Man-
ager slot. In addi-
tion to retaining
WHLI & WKIJY
management du-
ties, Bartsch will
be responsible for
strategic planning and supervision of
the company’s Long Island radio in-
terests.

According to Barnstable President
David Gingold, "Jane has a perfect
blend of business and people skills
and a superior track record as a radio
manager. The decision to select her
to assist us to grow on Long Island
was an easy one.”

Prior to joining the Nostalgia/AC
combo, Bartsch was GSM at
WYNY/New York and an AE for
WCBS-FM/New York. “There’s no
other place I'd rather be,” Bartsch
added, “‘than right here helping Barn-
stable build its future.”

Byrd Flies To VP/
Promo For Asylum

Stan Byrd has been named VP/
Promotion at Asylum Records,
- . filling the vacan-
cy created when
Denny Moses-
man left the
Nashville label in
| December. In ad-
dition to a lengthy
| career in label
promotion, Byrd
most recently was
head of his own
record promotion
and management
firms, Chart Attack and BDM
Management.

Asylum co-President/CEO Joe
Mansfield commented, “Stan’s ex-
perience in the industry, passion for
the music, and commitment to the
artists make him the perfect person
to fill this valuable position. I’ve had
the pleasure of working with Stan
in the past, and — without a doubt

BYRD/See Page 28

R&R Observes
Presidents Day

In observance of the Presi-
dents Day holiday, R&R's Los
Angeles, Nashville, and Wash-
ington, DC offices will be closed
Monday, February 17.

Bartsch

Byrd

HOW TO REACH US RaDIO & RECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

A

Local +12%
National +25%

Source: RAB

‘Radio Closes Out *96 Up;"/:_ |

The radio industry finished 1996 by surpassing the $12 billion mark in ad rev-
enues, according to the RAB. The figure is 8% higher than in 1995, with local
and national revenues (up 9% and 8%, respectively) contributing to the gains. All
told, 1996 local revenues totaled $9.85 billion, national was $2.09 billion, and
network business rang in.at $426 million.

Commissioners Split On Alcohol Issue
® Hundt, Ness defend FCC; Quello, Chong support FTC

All four FCC Commissioners have responded to Rep. John Dingell’s
(D-M]) letter asking whether they think the FCC has jurisdiction over reg-
ulating alcoho! advertising.

Their answers, not surprisingly, were split: Chairman Reed Hundt and
Commissioner Susan Ness defended FCC action, while Commissioners
James Quello and Rachelle Chong repeated their beliefs that any rules
should come from Congress or the Federal Trade Commission.

The Ranking Commerce Committee Member, irked by Hundt’s claims
that the FCC has jurisdiction, pointed out in last month’s letter that the
FCC’s power comes only from Congress. He also asked the commission-
ers a series of questions, including whether they believe it is “appropriate,

DINGELL/See Page 11

Motor City Moves: WYST Flips To Rock
With Stern In Mornings; Imus On *XYT

CBS Radio ’70s outlet WYST (Star 97)/Detroit (lipped to “the New 97
Rock”™ on Monday (2/3) with the launch of Howard Stern in morning
drive. Sister WYSP/Philadelphia PD Tim Sabean is overseeing the for-
mat change.

When asked why Rock was chosen as the new format, Sabean respond-
ed, “Rock music is more compatible with Howard Stern. We see the oppor-
tunity to put on a premier Rock station, with better music and better talent
[than currently exists in the market].”

Aside from Stern, the station 1s currently jockless; the station’s previous
personalities are handling board op duties.

WYST’s morning slot previously was filled by Don Imus; he has re-
placed morning man Bill Bonds at crosstown Talker WXYT-AM. In relat-
ed news, WXYT-AM & WYCD-FM GM Scott Meier has relinquished
his duties at Country >YCD in order to concentrate on *XYT fulltime.

Albright, Hill & 0’Malley Join Forces
For New Country Radio Consulting Firm

Veteran consultants Jaye Albright, Keith Hill, and Michael O’Malley
have merged their companies to become Albright, Hill & O’Malley —
Radio IQ, The Country Radio Specialists. With offices in Bainbridge
Island, WA and suburban New York City, the merger results is the second-
largest Country radio consultancy.

Albright’s Radio 1Q is her most recent accomplishment during a 35-year
radio career. She previously served as VP of Drake-Chenault Enterpris-
es, President of her own Let’s Talk Inc. consulting and research company,
and GM of BP Consulting Group. Hill and O’Malley were consultants

CONSULTANTS/See Page 28
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MacDonald Named Capitol VP/AIt. Promo

M Two more Brians, Corona & Rhoades, now Nat’l Dirs.

Capitol Records’ Alter-
native Promotion Depart-
ment has elevated Brian
MacDonald from Sr. Nu-
tional Director to VP.

He began his career at
Restless Records in 1987 in
college radio promotion,
moving 1o Enigma |
Records in 1988; he joined
Capitol in 1991 as Nationa
Director/Alternative Pro-
motion.

Concurrenily, Brian Corona and
Brian Rhoades have been named
National Directors/Promotion,

based in Los Angeles and
New York, respectively.
Corona formerly was Sony
550 Music’s Director/Al-
ternative  Promotion;
Rhoades has served as Co-
lumbia Records’ and Vir-
gin Records’ Southeast Re-
gional Promotion Manager

“If your name is Brian,
call me — I'may have a job
for you,” joked Capitol Sr.
VP/Promotion Phil Costel-
lo. “Seriously though, MacDonald

CAPITOL/See Page 28

Blevins Becomes GM At KHTC/Phoenix

KPOP-AM & KGB-
FM/San Diego GM Bruce
Blevins has been named
GM ol Classic Hits |
KHTC-FM/Phoenix,
which Bonneville Interna-
tional Corp. recently
agreed to sell to Nation-
wide Communications. |
Blevins — who will as-
sume responsibilities some- |
time between February 15
and March 1, when final
FCC approval of the transaction is
expected — succeeds Buz Powers,
who had served as GM since join-
ing the station in 1994,

“Bruce is an obvious choice based

310-553-4330
202-783-3826
615-244-8822

Blevins

310-203-8727
310-203-9763
202-783-0260
615-248-6655

@ on his previous experience
% in Phoenix,” Mationwide
4| VP/Radio, Western Opera-
A tions Clancy Woods re-
| marked. “He did a great job
fas GM of crosstown]
KMLE and did such a great
il job under a temporary situ-
ation in San Diego. We have
.| very high expectations that
i he can duplicate that success
in Phoenix.”

Blevins commented on
KHTC’s current ’ 70s programmings
“We'll focus it a little more. The fo-
cus now is on pop and classic rock.

BLEVINS/See Page 28
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DARS Auction Stalls Again; FGC Mulls Over Issues

No satellite digital audio radio (DARS) proposal for spec-
trum auctions has yet emerged from the FCC Commissioners’
offices, but sources say the shoe could drop any day now.

The FCC's International Bureau
handed the Commissioners its pro-
posal more than two weeks ago. But
now the Consumer Electronics
Manufacturers’ Association
(CEMA) is warning FCC commis-
sioners that auctioning certain spec-
trum for satellite digital audio radio
is a mistake. A CEMA spokesper-
son said the spectrum — located on
*S-band”” — which the Telecommu-
nications Act requires that the FCC
sell, involves high frequencies that
will cause gaps in DARS signals.

Others in the industry are saying
this simply isn’t true and maintain
the current DARS systems will be
fine on S-band.

CEMA says “L-band” spectrum
would solve the problem, but that
spectrum is allocated primarily to
the government and is managed by
the National Telecommunications
Information Administration.

CEMA is also hoping to get the “Eu-
reka- 147" terrestrial digital radio
system working on L-band, as it
currently is in Canada and Europe.

Avoiding Mutual
Exclusivity

FCC commissioners are also split
over whether to have public service
requirements for the licenses and
what those requirements should be.

Also at issue is whether the four
companies vying for the spectrum
should be allowed to bid together to
avoid mutual exclusivity. CD Ra-
dio, whose application was first en-
tered in 1990, has said it would not
collude with another DARS compa-
ny to receive spectrum.

The American Mobile Satellite
Corp. and the Satellite Industry
Association (SIA) have each asked
the FCC not to hold auctions at all.
“The licensing of satellites has in-

ternational ramifications, [and] the
FCC’s use of auctions to license sat-
ellite spectrum raises a host of
unique and serious problems,” SIA
Counsel Cheryl Tritt said.

Nevertheless, an auction appears
imminent, and the next question is,
which part of the spectrum is first?
While 25 MHz of spectrum has been
allocated solely for DARS, another
25 MHz originally set for DARS use
has now been opened up for other
wireless services. CD Radio Presi-
dent Dave Margolesesays his com-
pany will likely not bid for the wire-
less spectrum, but has asked the
Commission to ensure the DARS
spectrum is auctioned first.

CD Radio Counsel Dick Wiley told
the Commission that holding the wire-
less auction first “would permit other
entities not even yet on file to receive
licenses before CD Radio, which has
been waiting nearly seven years. In-
deed, simple fairness suggests that the
FCC should conduct any satellite
DARS auction as much in advance of
the WCS auction as possible.”

Capstar & Hicks, Muse Acquire 20 Stations

Capstar Broadcasting Partners, along with parent com-
pany Hicks, Muse, Tate & Furst, has agreed to purchase 20
middle-market radio stations from four separate groups.

The deal, valued at $60 million,
involves the following broadcast
companies: the Madison Group
(six stations in Madison, WI),
Commonwealth Broadcasting of
Arizona L.L.C. (three stations in
Yuma, AZ). Cavalier Communi-
cations (five stations in Roanoke-
Lynchburg, VA), and COMCO
Broadcasting Inc. (six stations in
Anchorage and Fairbanks, AK).
This deal will bring the Capstar/
Hicks, Muse roster to 120 stations.

Capstar President R. Steven
Hicks said, “The transactions re-

flect our continuing progress to-
ward achieving Capstar Broad-
casting’s goal of being the lead-
ing consolidator of middle-mar-
ket radio properties throughout
the United States.” The deal was
brokered by Americom for the
Madison Group and Cavalier
Communications, and Media
Venture Partners for Common-
wealth and COMCO.

Commodore Media
Stock Purchase

In addition, Capstar announced

Monday (2/3) the initiation of a se-
ries of undisclosed transactions, of
which $110 million has been allo-
cated to purchase Commodore
Media common stock. Commo-
dore, which owns and operates 53
stations, expects the Capstar fi-
nancing to close mid-first quarter,
coinciding with Capstar’s $125
million acquistion of Osborn
Communications Corp. Capstar
expects the new financing, which
could total $85 million, to repay
debt resulting from the Osborn
acquisition. Capstar has agreed to
purchase 67 additional stations
from Commodore for an estimat-
ed $281 million.

'RADIO BUSINESS

- BUSINESS BRIEFS

l(armazm, Smith Join Westinghouse Board

BS Radio Chairman/CEO Mel Karmazin and Bell Atlantic Corp.
CEO Raymond Smith have been elected to Westinghouse Elec-
tric Corp.’s board of directors.

“As President/CEO of Infinity Broadcasting, Mel Karmazin has cap-
tured the attention of Wall Street and the entire media industry as a tough
competitor and successful leader,” Westinghouse Chairman/CEQO Michael
Jordan said in a release.

ARS Moves To NYSE; Completes Private Placement

merican Radio Systems’ (Nasdag: AMRD) stock is moving to the

New York Stock Exchange and will trade under the symbol “AFM.”
The stock will continue to trade on the Nasdaq National Market until the
move is effective, which was expected to be on February 5.

In addition to prestige value, one analyst pointed out that an advantage
to trading on the New York Stock Exchange is that the higher volume of
trading makes the stock more liquid.

ARS also said it completed a private placement of 2 million shares of its
11 3/8% exchangeable preferred stock to institutional buyers. The more
than $192 million in proceeds will be used to repay debt. ARS also com-
pleted a $750 million revolving credit facility, led by the Bank of New York.

KFUOD Receives EEO Break

he licensee of KFUO-AM & FM/Clayton, MO can breathe a bit easi-

er. This week the FCC reduced its EEO forfeiture to $25,000, thanks
to a statute of limitations. The stations had originally faced having their
licenses revoked and paying $50,000 in fines due to deficient EEO re-
cruiting and “lack of candor” in explaining their EEO recruiting procedures
to the Commission.

The licensee, the Missouri Synod Lutheran Church, said “Lutheran
training” and “classical music expertise” were required for certain posi-
tions. An administrative law judge ruled that those policies “improperly
[gave] preferential treatment to individuals with knowledge of Lutheran
doctrine and to active members of Lutheran congregations for positions
which were not reasonably connected with espousal of the Church's reli-
gious views.”

The group said their hiring decisions were part of their constitutional
right to religious freedom. The FCC responded, “There is ... no basis for a
conclusion that the Commission'’s failure to provide an absolute exemp-
tion for religious institutions in its EEO rules is unconstitutional.”

McCGain Bill To Allocate Public Safety Channels

bill sponsored by Senate Commerce Committee Chairman John
McCain (R-AZ) that would allocate four new radio channels for pub-
lic safety was introduced Tuesday (2/4).

The bill, the “Law Enforcement and Public Safety Telecommunications
EmpowermentAct,” involves spectrum between television channels 60 to
69. A Commerce Committee staffer said television broadcasters would
not need the channels as they convert to digital since that system uses
spectrum more efficiently.

The radio channels would be used for law enforcement and other pub-
lic safety groups. Under the current spectrum allocation, interference in
urban areas prevents public safety channels from operating properly.

Continued on Page 8
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“The lead dog always has the best view.
I’m not following anyone!”

- Spockman, The Planet 107.8

o win, I had one
clear choice to make.
Use the old-line thinking of
The Research Factory or upgrade
to a new way of doing radio.

"I chose to break out front.

I knew I needed a clear
advantage to win in my new

Your world has changed.
Your rules have changed.
So have the answers
you need to succeed.

To become a market leader
you demonstrated the
difference between success,
“Just getting by,” and failure.
This lies in your ability to use

multi-opoly world.

So before making a decision I did my homework.

I uncovered that what other companies claimed
to be revolutionary innovations were actually
already behind-the-curve. The QT score,

the Magnum program ... okay stuff ...

just not cutting edge.

I wanted to upgrade my results.

I wanted to work with radio’s true innovators.
The braintrust of people who are going to make
sure I stay up front as the lead dog.

That’s why Critical Mass Media is in!”

CRITICAL MASS MEDIA

knowledge in revolutionary ways,
to recognize ahead-of-the-pack opportunities for
success and to take decisive action.

To stay a market leader you shunned the old
guard and upgraded to a new way of winning.

You took the lead and stepped out in front of the
pack. You found us there waiting to take you
further with the revolutionary innovations that
help you succeed:

TrueVariety™ music research,

Mental Weaponry™ perceptual research,
Nest Marketing™ listener cultivation,
and TrueCore™ Targeting.

New World. New Rules. New Answers!™

Revolutionary Radlo Research e Nest Marketing ® Mental Weaponry

To upgrade to Critical Mass Media’s revolutionary services, contact:

John Martin, Abbe Harris, Elizabeth Hamilton, Jennifer Hodlick, Donna Leonard.
(847) 441-9CMM e (847) 441-4FAX » cmm@cmmnet.com

© 1997 Critical Mass Media, Inc.

intemet site: www.cmmnet.com




6 * R&R February 31,1997

RADIO BUSINESS

DEAL OF THE WEEK [l 1997 DEALS TO DATE

® (apstar/Hicks, Muse, Tate & Furst
acquisitions $60 million (est.)

© KYAK-AM, KGOT-FM

& KYMG-FM/Anchorage, AK

® KIAK-AM & FM

& KAKQ-FM/Fairbanks, AK
o KBLU-AM, KTTI-FM

& KYJT-FM/Yuma, AZ

® WJJS-AM & FM, WJJX-FM, WLDJ-FM & |

WRDJ-FM/Roanoke-Lynchburg, VA
o WTSO0-AM, WIBA-AM & FM, WMAD-FM, 1

- Dollars To Date: $592 556,741
(Last Year: $419.420,949)

 This Week’s Action:  $90,083,353
. (Last Year: $236,291,171)
Stations Traded This Year: 200
(Last Year: 184)

Stations Traded This Week: 46

WMLI-FM & WZEE-FM/Madison, Wi

TRANSACTIONS

(Last Year: 57)

Capstar’s Captains Crunch Into New Territories

LI Expanding group acquires 20 more stations, including two Alaskan clusters

Capstar/Hicks, Muse, Tate

& Furst acquisitions

PRICE: $60 million (estimated)
TERMS: Undisclosed

BUYER: Capstar/Hicks, Muse,
Tate & Furst, headed by Chairman/
CEOR. Steven Hicks. Phone: (512)
404-6840

SELLER: Various groups (see sta-
tion listings)

BROKERS: Eliot Evers, Randy
Jeffreys Sr., and George Otwell of
Media Venture Partners for Com-
monwealth and COMCO and Tom
Gammon of Americom for the Mad-
ison Group and Cavalier Communi-
cations.

KYAK-AM, KGOT-FM &

KYMG-FM/Anchorage, AK
SELLER: COMCO Broadcasting
Inc., headed by President Craig
McCaw. Phone: (907) 272-5945
FREQUENCY: 650 kHz; 101.3 MHz;
98.9 MHz

POWER: 50kw; 26kw at -66 feet;
100kw at 499 feet

FORMAT: Children's; CHR; AC

KIAK-AM & FM & KAKQ-

FM/Fairbanks, AK
SELLER: COMCO Broadcasting
Inc.

THE INDUSTRY’S NEWSPAPER

FREQUENCY: 970 kHz; 102.5 MHz;
101.1 MHz

POWER: 5kw; 55kw at 1621 feet;
25kw at 371 feet

FORMAT: News/Talk; Country; AC

KBLU-AM, KTTI-FM &

KYJT-FM/Yuma, AZ
SELLER: Commonwealth Broad-
casting Of Arizona L.L.C., headed
by President Dex Allen. Phone:
(619) 236-9599

| FREQUENCY: 560 kHz; 95.1 MHz;

100.9 MHz

POWER: 1kw; 25kw at 75 feet: 3kw
at 262 feet

FORMAT: Oldies; Country; Classic
Rock

WJJS-AM & FM, WJJX-
FM, WLDJ-FM & WRDJ-
FM/Roanoke-Lynchburg

SELLER: Cavalier Communica-
tions L.P., headed by President Ri-
chard Verne. Phone: (804) 847-
1266

FREQUENCY: 1320 kHz; 1061
MHz; 101.7 MHz; 102.7 MHz; 104.9
MHz

| POWER: 1kw day/24 watts night;

5.8kw at 89 feet; 5.5kw at 692 feet;
22kw at 745 feet; 2.84kw at 965
feet

FORMAT: CHR; CHR; CHR; Oldies;
Oldies

WTSO-AM, WIBA-AM &
FM, WMAD-FM, WMLI-
FM & WZEE-FM/
Madison, WI

| SELLER: Madison Radio Group

FREQUENCY: 1070 kHz; 1310 kHz;
101.5 MHz; 92.1 MHz; 96.3 MHz;
104.1 MHz

POWER: 10kw day/5kw night; Skw;
12kw at 1013 feet; 17.5kw at 400
feet; 5.1kw at 673 feet; 9.4kw at 1119
feet

| FORMAT: News/Talk; News/Talk;

Classic Rock; Alternative; B/EZ;
CHR

KSEA(FM CP)/

Greenfield

PRICE: $600,000

TERMS: Asset sale for cash
BUYER: National Farm Workers
Service Center Inc., a wholly owned
subsidiary of Farmworker Educa-
tional Radio Network Inc., headed
by President Anthony Chavez. It
owns KUFW-FM/Woodlake, CA.
Phone: (805) 822-5571

SELLER: Troposphere Broadcast-
ing L.P.,, headed by co-President
Clifford Burnstein

FREQUENCY: 107.9 MHz
POWER: 1510 watts at 2388 feet

R

TRANSACTIONS AT A GLANCE

® KSEA (FM CP)/Greenfield, CA $600,000
® KNTA-AM/Santa Clara (San Jose), CA $2.2 million

e KRDZ-AM/Wray, CO $33,000

°* WWCO-AM/Waterbury, CT $500,000
® WAKT-FM/Springfield & WRBA-FM/Panama City Beach

(Panama City), FL $3.4 million

* WKDQ-FM/Henderson, KY (Evansville, IN) $8 million

® KSCQ-FM/Silver City, NM $410,000

°* WGR-AM & WWWS-AM/Buffalo $1.5 million

® WMVI-AM/Mechanicvitle, NY $140,000

* WWBG (AM CP)/Greensboro $85,000

® WISE-AM/Asheville & WTZQ-AM/Henderson (Asheville), NC

$816,044

o WAHL (FM CP)/Ocracoke, NC $6709

* WMAN-AM & WYHT-FM/Mansfield, OH $7.65 million

® KRVC-AM/Medford, OR No cash consideration

® KSKD-FM/Sweet Home, OR $4 million

® WNCC-AM/Barnesboro (Johnstown) & WRDD-AM/Edensburg,

PA $20,000

® WNZT-AM/Columbia (Lancaster), PA $73,600
e WXLJ-FM/Spangler (Johnstown), PA $105,000
* WWBD-FM/Bamberg, SC $109,000

® WCPH-AM/Etowah, TN $39,000

® KCUB-FM/Stephensville, TX $396,000

KNTA-AM/Santa Clara

(San Jose)

PRICE: $2.2 million

TERMS: Asset sale for $1,302,000
cash and a promissory note for
$898,000

BUYER: Inner City Broadcasting
Corp. Of Berkeley, a wholly owned
subsidiary of Inner City Broadcast-
ing Corp., headed by President
Pierre Sutton. It owns KVTO-AM &
KBLX-FM/Berkeley, CA. Phone:
(415) 284-1029

SELLER: Imperio Enterprises Inc.
FREQUENCY: 1430 kHz

POWER: 1kw

FORMAT: Spanish

o —

ad

KRDZ-AM/Wray

PRICE: $33,000

TERMS: Assumption of a $33,000
loan

BUYER: KRDZ Broadcasters inc.,
headed by President Robert Zellm-
er Jr. Phone: (970) 332-4171
SELLER: New Directions Media
Inc., headed by President Robert

Zellmer Sr. Phone: (970) 353-6522

WWCO-AM/Waterbury
PRICE: $500,000

TERMS: Not yet available

BUYER: Buckley Broadcasting Of
Connecticut, headed by President
Richard Buckley. It owns WDRC-
AM & FM/Hartford, CT and has
agreed to purchase WSNG-AM/Tor-
rington, CT. Phone: (203) 661-4307
SELLER: Mattatuck Communica-
tions Inc., headed by President Rob-
ert Johnson. Phone: (203) 755-9926
FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Oldies

BROKER: New England Media Inc.

WAKT-FM/Springfield &
WRBA-FM/Panama City

| Beach (Panama City)

PRICE: $3.4 million
Continued on Page 8

DON’T MISS YOUR FREE LISTING!

CHECK ALL CATEGORIES THAT APPLY:

Fill in and return this form to
request a listing for your

company’s programs and

complete and return them. The

program services in the R&R

PROGRAM SUPPLIER GUIDE.

received the forms, please

editorial closing is February 28.

FAX BACK TO
310-203-8727

If your company has already

A Fulltime Formats
O Syndicated Programming
QIDs & Jingles, Music Libraries, Sound FX

O News Networks
O Show Prep Material
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TRANSACTIONS

Continued from Page 6

TERMS: Asset sale for cash
BUYER: Root Communications,
headed by President James Devis.
It has agreed to purchase four sta-
tions in Georgia.

SELLER: Styles Communications
Inc., headed by President Bob Ger-
main Jr. Phone: (904) 769-2299
FREQUENCY: 105.1 MHz; 95.9
MHz

POWER: 50kw at 335 feet; 50kw at
282 feet

FORMAT: Country; Oldies
BROKER: Frank Boyle & Co.

WKDQ-FM/Henderson

(Evansville, IN)

PRICE: $8 million

TERMS: Asset sale for cash
BUYER: TSB IV L.L.C., headed by
President Alan Brill. Phone: (812)
423-6200

SELLER: Bristol Broadcasting
Co. Inc., headed by President Pete
Nininger. Phone: (703) 669-8112
FREQUENCY: 99.5 MHz

POWER: 98kw at 984 feet
FORMAT: Country

BROKER: Tony Rizzo and Bruce
Houston of Blackburn and Co.

oo

KSCQ-FM/Silver City

PRICE: $410,000

TERMS: Asset sale for cash
BUYER: Drew Hunter. Phone: (801)
277-3864

SELLER: Avila Beach Ltd., head-
ed by President John Alsip. Phone:
(505) 538-3396

=

WGR-AM & WWWS-AM/
Buffalo

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: Sinclair Broadcast Group
Inc., headed by CEO David Smith.
It owns WBEN-AM, WWKB-AM,
WKSE-FM & WMJQ-FM/Buffalo.
Phone: (410) 467-4545

SELLER: Rich Communications
Corp., headed by President Melin-
da Rich. Phone:(716) 884-5101
FREQUENCY: 550 kHz; 1400 kHz
POWER: 5kw; 1kw

FORMAT: News/Talk; Urban

WMVI-AM/Mechanicville
PRICE: $140,000

TERMS: Asset sale for $25,000 cash
and a 10-year, $115,000 promissory
note at 7% interest

BUYER: Christian Broadcasting
Corp., headed by President L.E.
Willis Sr. Phone:(757) 624-6500
SELLER: Joseph Motto. Phone:
(518) 664-1703

WISE-AM/Asheville &
WTZQ-AM/Henderson
(Asheville)

PRICE: $816,044

TERMS: Stock donation for assump-
tion of $816,044 debt. In addition,
Glenn Wilcox Sr. will relinquish his
1820 shares of stock to the corpora-
tion. This stock will become treasury
shares of United Broadcasting
Enterprises Inc.

BUYER: J. Ardell Sink, acquiring
United Broadcasting Enterprises Inc.
Phone: (704) 682-1310

SELLER: Glenn Wiicox Phone:
(704) 274-3939

FREQUENCY: 1310 kHz; 1600 kHz
POWER: 5kw day/1kw night; 5kw
day/21 watts night

FORMAT: Variety; Variety

WWBG (AM CPY

Greensboro

PRICE: $85,000

TERMS: Asset sale for $30,000 cash
and a one-year, $55,000 promisso-
ry note at 10% interest

BUYER: Salem Media of North
Carolina Inc., headed by President
Stuart Epperson. Phone: (910)
765-7438

SELLER: Triad Network Inc., head-
ed by PresidentWalter Cocherahm.
Phone: (910) 273-4485
FREQUENCY: 1470 kHz

POWER: 5kw day/3.5kw night
BROKER: The Whittle Agency

WAHL (FM CP)/

Ocracoke

PRICE: $6709

TERMS: Asset sale for cash
BUYER: Bruce Cotton. Phone:
(910) 323-2509

SELLER: Ocracoke Broadcasters,
headed by general partner William
Pennington. Phone: (413) 562-
3341

WMAN-AM & WYHT-FM/

Mansfield

PRICE: $7.65 million

TERMS: Asset sale for cash
BUYER: Faircom Inc., headed by
President Joel Fairman. It owns
three other stations. Phone: (516)
676-2644

SELLER:Treasure Radio Associ-
ates L.P., headed by PresidentHar-
rison Fuerst. Phone: (419) 529-
2211

FREQUENCY: 1400 kHz; 105.3
MHz

POWER: 920 watts; 50kw at 371
feet

FORMAT: News/Talk; AC
BROKER: The Crisler Co. for Fair-
com and Joe Sitrick of Blackburn
& Co. for Treasure Radio

KRVC-AM/Medford
PRICE: No cash consideration
TERMS: Donation

RECEIVER: Educational Media
Foundation, headed by President
K. Richard Jenkins. it owns KEZF-
AM/Tigard, OR. Phone: (916) 928-
1515

DONOR: Galaxy Broadcasting
L.L.C., headed by member Heath-
er McDaniel. Phone: (503) 451-
5588

FREQUENCY: 730 kHz

RADIO BUSINESS

POWER: 1kw day/74 watts night
FORMAT: Religious '

KSKD-FM/Sweet Home
PRICE: $4 million

TERMS: A 30-year promissory note
at 6% interest

BUYER: Educational Media
Foundation, headed by President
K. Richard Jenkins (see preced-
ing deal)

SELLER: Galaxy Broadcasting
L.L.C., headed by member Heath-
er McDaniel. Phone: (503) 451-
5588

FREQUENCY: 107.1 MHz
POWER: 8.3kw at 2477 feet
FORMAT: Religious

WNCC-AM/Barnesboro
(Johnstown) & WRDD-

AM/Edensburg

PRICE: $20,000

TERMS: Asset sale for cash
BUYER: Vernal Enterprises Inc.,
headed by President Larry Schre-
congost. Phone: (412) 543-1380
SELLER: Eagle Broadcasting
Group Inc., headed by PresidentJ.
Richard Lee. Phone: (814) 536-
9270

FREQUENCY: 950 kHz; 1580 kHz
POWER: 500 watts; 1kw day/4 watts
night

FORMAT: Religious; Religious

WNZT- -AM/CoIqmbia

(Lancaster)

PRICE: $73,600

TERMS: Payment of existing lien
BUYER: Lancaster County Asso-
ciation For The Blind, headed by
President Stephen Patterson.
Phone: (717) 291-5951

SELLER: Hadley Media Corp.,
headed by President Theodore By-
rne. Phone: (717) 299-0064
FREQUENCY: 1580 kHz
POWER: 500 watts day/5 watts
night

FORMAT: News/Talk

WXLJ-FM/Spangler
(Johnstown)

PRICE: $105,000

TERMS: Asset sale for cash
BUYER: He’s AliveInc., headed by
President James Johnson. It owns
WRIJ-FM/Masontown, PA & WRWJ-
FM/Murrysville, PA. Phone: (301)
895-3292

SELLER: Broadcast Communica-
tions Inc., headed by President
Robert Stevens. Phone: (412) 834-
0600

FREQUENCY: 97.3 MHz

POWER: 1.75kw at 610 feet
FORMAT: Rock

WWBD-FM/Bamberg
PRICE: $109,000

TERMS: Asset sale for cash
BUYER: Tri-County Broadcasting
Inc., headed by President Robert
Clary. Phone: (803) 245-2608
SELLER: Branch Communica-
tions, headed by general partner
Frankie Pittman. Phone: (910) 738-
3590

WCPH-AM/Etowah

PRICE: $39,000

TERMS: Asset sale for cash
BUYER: Starr Mountain Broad-
casting Inc., headed by President
Paul Wilson. Phone: (423) 263-
5157

SELLER: Stonewood Communi-
cations Corp., headed by President
Jasper Woody. Phone: (423) 338-
2864

KCUB-FM/Stephensville
PRICE: $396,000

TERMS: Asset sale for cash
BUYER: M & M Broadcasting Co.,
headed by President Gary Moss. It
has agreed to purchase KWOW-FM/
Clifton, TX. Phone: (817) 645-6643
SELLER: Pyramid Broadcasting
Inc., headed by President R. La-
Vance Carson. Phone: (708) 255-
5132

" logue about radiv antitrust rules.
. radio board member al a time.

will be held in Seattla.

5 over

NAB Board Discusses
Spectrum Of Radio Issues

“§ he NAB Radio Board met in Maples, FL last waek and
B reviewed the growing list of radio issues tobe addressed
- this year. Among the highlights:

@ The bodrd urged the NAB to ask the FCC to relax the radio-television
' cross-ownership rule, as well as the ownarship attribution rule,

* The status of digilal satellite mdio service (DARS) was discussead,
- and the NAB estimated a spactrum auction could take place by Apeil,

"~ ®Members were brisfed on possible alcohol advertising laws, cam-
paign finance reform, and the continued NABDeapartment of Justice dia-

® The Board recommended allowing companies to have more than.one
® NAR Sr. VP/RadioJohn David announced the 1997 NAB Radio show

At a meeting of the NAB Joint Board, NAB's fiscal year 1997 budge!
" was approved, Expenses will be nearly $41 million, a $2 million increase

B

For The Record

from the trusts to Infinity.

An item in last week’s Business Briefs (R&R 1/31), “Infinity Texas Trusts
Terminated” should have mentioned that the transfer from the respective
trusts of Infinity stations KLUV-FM & KRBV-FM/Dallas and KHVN-AM &
KOAI-FM/Ft. Worth is pending. The termination of these trusts hinges on
the closing of the Infinity/CBS/SFX swap deal involving KRLD-AM/Dallas
(to CBS), KKRW-FM/Houston (to SFX), and FCC approval of the transfers
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Continued from Page 4

state’s specific needs.”

The bill also mandates additional spectrum auctions, with 10% of the
proceeds being distributed to the states for public safety radio.

Under the act, state govemors can lease or sell extra channel capac-
ity to “ensure that the four new radio channels are used as efficiently as
possible and that they provide communications resources tailored to each

Closings Update

million.
Detroit.

daq: AMRD).

the ARS deal.

ker.

® Chancellor Broadcasting’s (Nasdaq: CBCA) wrap-up of its $30
miltion acquisition of Evergreen’'s WDFN-AM & FM & WWWW-FM/

bundle of deals closed late last week, including:
® Evergreen Media’s (Nasdaq: EVGM) purchase of KDFC-AM &
FM & KKSF-FM/San Francisco from the Brown Organization for $115

® The $24.8 million purchase of Zapis Communications’ WWTM- |
AM & WAAF-FM/Worcester, MA by American Radio Systems (Nas-

Note: Star Media was the broker for both of the Evergreen deals and

® Apogee Communications’ $13 million purchase of Max Media
Properties L.L.C.'s KKLZ-FM/Las Vegas. Dick Foreman was the bro-

® Jacor Communications’ (Nasdaq: JCOR) acquisition of KIDO-AM,
KARO-FM & KLTB-FM/Boise, IDfor $11 million from privately held Col-
fax Communications. Kalil & Co. brokered.

SRR

Compiled from reports by the Associated Press, United Press In-
ternational, Dow Jones News Service, and R&R staff writers.




$38.5 Billion

Want a piece
of this ad buy?

Newspapers pulled in more than three times what radio rang
up in 1996. If you want to win more newspaper dollars this year,
don’t miss the Newspaper Advertiser Perceptual Study from
Arbitron and the RAB. Knowing why advertisers invest as much
as they do in newspaper is the first step in getting them to invest
more in radio.

Friday, February 7, 1997
12:15-2:00PM

Radio Advertising Bureau
Marketing Leadership Conference
Marriott Marquis

Atlanta

Can’t make the session? Call your Arbitron representative or the
RAB for a complimentary copy.

ARBITROR
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‘ ‘ Our logo is our primary graphic identity. Providing quality decals that people are
passionate about creates excitement and brand loyalty. Our listeners go crazy for them! But
it has to be more than just a sticker. CGl is a sole source. They really understand our need
for outstanding creative, and back it up with the graphic design, production and service to

really help us make waves in the Boston market. , ,

DAVE DOUGLAS, PROGRAM DIRECTOR 's'communicaﬁon
T EEE R N e ]
Ceeeemnedaraphics Inc

1765 North Juniper, Broken Arrow, OK 74012 « 1-800-331-4438 « 918-258-6502 ¢ Fax 918-251-8223

PRINTER OF STICKERS AND DECALS.
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Johnson Shifts To
Mercury As VP/R&B

Ronnie Johnson has been
named VP/R&B Promotions for
- i Mercury
| Records. He
most recently
| was VP/Promo-
| tion for Island
| Records” Black
Music division.
“Ronnie’s pro-
fessionalism,
dedication. and
experience |
make him an in-
valuable mem- |
ber of the promotion team.” said [
Mercury Sr. VP/Promotions Way-
man Jones. "I am extremely |
pleased to welcome Ronnie to the |
Mercury family.” ‘
Johnson began his career as Na- (
tional Director/Promotion for Re-
prise Records. He later moved to
PLG as Sr. National Director/Pro-
motion.

Johnson

LaGambina Heads To
Revolution As Head/
Alternative Promo

Doug LaGambina has been
named Head/Alternative Promo-
=1 tion for Revolu-
| tion. He previ-
ously was Na-
{ tional Director/
Promotion for
Canada’s
Nettwerk

Records.

i “One of the
| great things
about Doug is
he’s  grown
along with the
Alternative format, a format that’s
continually changing,” said label
Sr. Creative Executive Missy
Worth. “To work effectively, you
need to appreciate a wide vari-
ety of music. and you need to be
flexible.”

LaGambina began his career as
GM of the University of New Ha-
ven's WNHU-FM. He later joined
Imago Records, advancing from
Promotions Coordinator to Nation- ‘
al Manager/College Radio. Before
joining Nettwork. he served as Na-
tional co-Director/Promotion for
TVT Records.

e
B

LaGambina

Records by hitting the sheets with label President/CEO Syd Birenbaum.

Tommy Boy, Epitaph, Left Bank Bow EBT

Indie labels Tommy Boy Records and Epitaph Records have partnered
with Left Bank Management to form the radio promotion firm EBT Pro-
motion. The venture marks the first time such organizations have teamed to
jointly handle national promotion. Meanwhile, Left Bank will launch its
own imprint, Beyond Music, whose first release is expected this spring.

Left Bank President Bruce Tenenbaum, the former MCA Records Sr.
VP/Promotion and Atco Records promo vet, will oversee day-to-day oper-
ations of the company. “Access to a high-level promotion staff is a dream
that most growing labels cannot afford,” said Tenenbaum. “By working to-
gether, we were able to develop a unique approach that utilizes our com-
bined strength to build the future growth of our three labels.”

Joining EBT is former MCA VP/Rock Promotion Gina lorillo. Prior to

|

her stint at MCA, orillo worked local and national pop promotion for Is- |

land Records and was Promotions Director at WMMS/Cleveland.

Epitaph is home to such alternative acts as Rancid, NOFX, and the De-
scendents. Tommy Boy includes on its roster rap and hip-hop acts such as
Coolio, De La Soul, House Of Pain, and Naughty By Nature. Left Bank
counts among its clients Clint Black, the Cranberries, En Vogue, John
Mellencamp, and Tony Toni Tone.

Katz Hispanic To Rep All Of New Heftel

Katz Hispanic Media has signed an exclusive agreement with New
Heftel Group to represent alt 34 of its Spanish-language stations through-
out the U.S. The division of the Katz Radio Group previously represent-
ed 18 Heftel stations; the additional outlets will increase KHM’s annual
gross billings by almost $18 million.

“This partnership enables us to grow our core business as well as solid-
ify our position as the top national Hispanic radio representative.” com-
mented KHM President Felix Perez. “The coverage offered by the New
Heftel station lineup throughout Hispanic USA is phenomenal. We are
proud to be working with the committed New Heftel management team,
which is comprised ol veteran, well-respected, and highly professional
radio operators dedicated to serving the Hispanic market.”

New Heftel recently was created from the merger of Heftel Broadcast-
ing and Tichenor Media (R&R 7/19/96). Its holdings include WADO-
AM/New York; KTNQ-AM, KLVE-FM & KSCA-FM/Los Angeles;
and WIND-AM, WLXX-AM & WOJO-FM/Chicago.

Dingell

Continued from Page 3
consistent with the First Amend-
ment, for the Commission or any
commissioner to suggest, inti-
mate. or threaten that a broadcast
license may be denied, condi-
tioned, limited. or not renewed
on the basis of the content or oth-
erwise lawful advertising aired
by a licensee.”

In his response. Hundt denied
he had threatened broadcasters.
Quello told Dingell the differ-
ence between a commissioner
expressing an opinion versus
“impermissibly intimidating lic-
ensees” is “somewhat vague.”
Still, he urged broadcasters to

FCCin 1969 relied on this same rule
to ban cigarette advertising on radio

think about the public interest be-
fore airing the ads.

Hundt said FTC jurisdiction “over
false and misleading advertisements
and unfair or deceptive practices does
not divest the Commission of juris-
diction over the broadcast of distilled
spirits advertising.” And he reiterat-
ed that the FCC should issue a No-
tice of Inquiry on distilled spirits ad-
vertising. Chong and Quello main-
tain the regulatory authority lies sole-
ly with the FTC.

As proof of the FCC’s authority to
regulate alcohol advertising, Hundt
said the Communications Act re-
quires that renewal of a broadcast li-
cense must serve “the public inter-
est, convenience, and necessity.” The

and television.

Quello sees it another way. “l am
unable to locate in the Communica-
tions Act any provision giving the
Commission the ability to censor
specific programming or advertis-
ing.” he wrote. Chong was more
succinct: “T believe this is too thin a
reed to rely on.™

Ness didn’t refer to the Commu-
nications Act in her response, but
said, “It would be premature for me
to conclude that every conceivable
FCC action that affects alcohol ad-
vertising would be either unconsti-
tutional or beyond the Commis-
sion’s jurisdiction.”
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Supovitz Now Arbitron Mgr./Nat’l Radio Sales

B ruce Supovitz has been promoted to Manag-
er/National Radio Sales for Arbitron Radio. He
most recently was Sr. AE for Arbitron Radio Station
Services

Supovitz reports to Sr. VP/National Radio Sales
Les Tolchin, who commented, “Bruce’s keen un-
derstanding of the current industry atmosphere and
the unique needs of broadcast groups will further en
hance Arbitron’s efforts to deliver quality service in
the most expeditious manner possible

Supeovitz joined Arbitron in 1995 after serving as
GSM at WLIF-FM/Baltimore. He's also worked in
Washington, DC as LSM at WCPT-AM & WCXR-
FM and Retail Sales Manager at WWRC-AM & WGAY-FM.

Supovitz

Ewing Joins SportsFan Radio Net As Pres./C00

portsFan Radio Network has named Michael Ewing to its newly
created President/COO post. Ewing spent 16 years of his career
with CBS Radio Network, where his last position was VP/GM.

Exec. VP/co-founder Jonathan Goldman commented, “The experi-
ence Michael brings to SportsFan will grable him to assume day-to-day
controt of all operating units of the orjdi-:fzation, including sales affilia-
tions, programming, and the interactive properties.”

Ewing added, “This is an exceptional opportunity for me to participate
early on in what will be the next great sports information company.”

St. Clair Named Red Ant Nat'l Dir./Alt. Promo

M ichelle St. Clair has been named National Di- |
rector/Alternative Promotion at Red Ant Enter-
tainment. She most recently headed alternative pro-
motion for Priority Records.

“Michelle’s one of the true stars in the alternative
arena,” said label Sr. VP Nancy Levin. “She's been
through the mine field and back, her music manage-
ment savvy is unparalleled, and | won't tell anyone
that for such a hardcore alternative chick, she’s got
an awful lot of Neiman Marcus bags in her office ™ ;

Prior to Priority, St. Clair was National Promotion LRI
Director for Morgan Creek Records. She began her St. Clair
career as an Alternative Promotion Representative for Enigma Records
in 1990.

Virgin Ups Acquaviva To VP/Publicity, W.C.

F ormer RCA Records Sr. Di- z
rector/Publicity Kathy Ac- i
quaviva has been named VP/Pub-
licity, West Coast at Virgin
Records. The post was created for
Acquaviva to allow VP/Publicity Su-
zanne MacNary to shift her base
of operations from Virgin's LosAn-
geles headquarters to New York;
she opens shop there next week.

“With her breadth and depth of
experience, Kathy brings vital as
sets to our media efforts,” Mac
Nary said. “Her versatility and expertise will benefit
all the artists on our diverse roster.”

Acquaviva Elvira

Prior to her two years at RCA, Acquaviva spent
three years with Hollywood Records and 10 with
Atlantic Records.

Concurrently, MacNary announced the promotions
of Director/Publicity Yon Elvira to Nationa! Director/

Publicity and Associate Director/Publicity Meryl
Wheeler to Director/Publicity, East Coast

Wheeler

Masterson
Continued from Page 1
preneurial skills, and leadership
have played a pivotal role for vari-
ous information services industry
leaders. His talent is critical to both
our short- and long-term growth.”
Masterson added, “Strategic Me-
dia Research has a first-rate team of
professionals building databases and
developing value-added analyses
from which new products and servic-

es will be brought to the market. My
background and experience should
enable the company to expedite the
launch of these new services.”

Prior to joining Reuters in 1985
as VP/Central Region., Masterson
was VP/Industrial Sales & Servic-
es for McGraw-Hill's electronic
information subsidiary, Data Re-
sources Inc. (DRI]). He began his
careerin 1977, when he joined DRI
as a consultant.
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® JIM BROWN has joined Shadow
Broadcast Services as Exec. VP/Na-
tional Sales. Brown, who previously
served as NSM of KYW-TV, has also
held sales and managerial positions at
WFIL-AM & WUSL-FM/Philadelphia
and WMVB-AM & WREY-FM/Vine-
land, NJ.

® UNITED STATIONS RADIO NET-
WORKS has signed an exclusive rep-
resentation agreement with RIGHT-
TURN RADIO INC., a syndicator of
Christian music to AC, Hot AC, and
Country outlets; (972) 471-0249.

® SUSQUEHANNA RADIO CORP. is
consolidating its four Norfolk properties,
News/Talk WTAR-AM, Sports-Country
combo WGH-AM & FM, and Oldies
WLTY-FM, under one building. The
stations will relocate to a new facility at
Greenwich Road and Southern Bivd.
in Virginia Beach, VA.

Records

® MARK SHIMMEL has been named
COO of LaFace Records. Shimmel will
relocate to Los Angeles from Atlanta,
where he owned his own artist man-
agement firm.

® RICH KUDOL-
LA has joined
EMI Records as
Sr. VP/Sales. He
had most recent-
ly served in a
similar post for
Columbia Music
Group.

Kudolla

® CLIFF O’'SULLIVAN has been
tapped as VP/Marketing for RCA
Records. He most recently served as

_@\ . :::.;:. :

o . i
O’Sullivan

Bruzzone

VP/Artist Development for EM! Music
Distribution. In related news, JULIE
BRUZZONE has been hired as Sr. Di-
rector/Marketing. She previously held
the Director/Product Management post
at Virgin Records.

® PAT SHIELDS
has been elevat-
ed to VP/Market-
ing for Warner
Bros. Records
Black Music Di-
vision. Shields
most recently
served as VP/
Artist Relations,
Black Music for
the label.

Shields

® JAMES ELLIOTT has been named
Sr. VP/A&R at Red Ant Entertainment.
He previously served as VP/A&R at
Gasoline Alley Records. In related
news, Gasoline Alley Manager/A&R
JOHN PHILLIPS and Qwest Records
Director/A&R JASON BERNARD
have come aboard as Directors/A&R,
while DAVID WEITZMAN joins as

Manager/A&R. Weitzman previously
was a college radio promoter with
Skunk Records.

® LORIS KRAM-
ER has been pro- ‘
moted from Sr.
Director/Creative

Affairs to VP/Cre-
ative Affairs at
Sony Wonder.
Kramer
® JOE REICH-
LING has been
appointed Region-

al Director/West
Coast Promotion
forArista Records.
He previously
served as a San
Francisco-based
Promotion Manag-
er for Atlantic
Records.

Reichling

® ZENOBIA SIMMONS has become
Director/Publicity at Correct Records.
She previously served as an in-house
publicist for Priority Records.

National Radio

®* WESTWOOD ONE RADIO NET-
WORKS’ “CNNRadio” will broadcast
a daily, one-minute feature, “This Far
By Faith,” in commemoration of Black
History Month. Anchored by Pat St.
Claire, the vignettes spotlight a mul-
titude of African-American celebrities
who have made an impact on histo-
ry. Among those interviewed are Cor-
etta Scott King, Hank Aaron, Bernard
Shaw, Essence editor Susan Taylor,
and Lou Gossett Jr.

In related news, WW1’s Mutual News
and NBC Radio News will present spe-
cial editions of “NBC Extra,” “America
In The Morning,” “First Light,” and
“Weekend Headliner” in addition to a
special series saluting Black History
Month. The “Weekend Headliner” spe-
cial airs February 14-16; “America” will
feature a tribute to Jackie Robinson in
its February 7 broadcast.

For further information, call (212)
641-2039.

® ABC RADIO NETWORKS has ded-
icated the month of March to combat-
ing teen drug use by launching a pub-
lic service campaign, “ABC’s March
Against Drugs.” Radio coverage, de-
livered in conjunction with Partnership
For A Drug-Free America, includes a
five-part series examining the rise in
drug use among children; an extensive
report on ABC Radio's “Perspectives”;
a radio simuicast of ABC-TV’s “Town
Meeting,” airing March 30 from 7-8pm
ET; and anti-drug PSAs.

For more information, call (972)
776-4644.

BirTHS

WDJX/Louisvillemoming host
Shelly Sexton, son Lucas Allen,
born January 30

Arista Records Dir./Product
Management L.T. Bramble, hus-
band Marcus Blassingame, son
Caleb Jaye, January 28. |

CONDOLENCES

Arista Records VP/Promotion
Ken Lane’s father Herbert, 67,
February 1.

PROS ON

THE LOOSE

Reggie Buckingham
Nights WSGF-FM/Savannah, GA
(912) 353-7566

Robin Duff— Moming co-host
WQSM/Fayetteville, NC (910)
678-7188

Jeff Hanley — PD/middays
KTYD/Santa Barbara, CA (805)
965-0608

Gail Lewis — Mornings
WZST-FM/Chattanooga (423)
622-6371

Leslie Marshall — Middays
KHTK-AM/Sacramento (415)
922-1059

® NOSTALGIA BROADCASTING has
released two new radio programs avail-
able for barter on a market-exclusive
basis. “The New Rock Countdown,”
hosted by Daryl Summers, is an hour-
long show featuring the top alternative
songs of the week; “The Flip Side”is a
daily, three-minute vignette hosted by
Danny Davis and Chris Hatfield that
explores the hits and misses of A and
B-sides of vintage 45s from the '50s,
'60s, and '70s. Both are delivered via
satellite or cassette; (503) 293-2601,
ext. 770.

® |KE PAPPAS NETWORK INC. and
DICK BRESCIA ASSOCIATES have
teamed to present “Millennium Report,”
a nationally syndicated program host-
ed by Pappas and set to begin May 5.
The two-minute program will cover
developing medical, scientific, environ-
mental, and lifestyle advances; (201)
385-6566.

® SMALL PLANET is set to nationally
distribute “Rise Up,” a Sunday morn-
ing Christian-based “Positive Country”
program hosted by John Ritter based
at WRBQ-FM/Tampa. The program,
which commences February 23, will be
available live via satellite or on CD;
(914) 424-4722.

® JUBILEE RADIO NETWORK's 60-
minute, weekly religious program,
“Joy,” is available for nationwide syn-
dication. The program airs between
5am-10pm Sundays and is available
on a barter basis; the program includes
three minutes of national spots with a
three-minute window for local adver-
tisements. The program is distributed
on CD; (800) 257-5448.

ey

P

Industry

® STANLEY
GREENE has
been appointed
President of The
Box- USA. He pre-
viously served as
VP for Bell Atlan-
tic Video Services.

® SHERI TIMMONS has become VP/
Creative Development, EILEEN
SANDBERG has joined as Account
Manager, and LISA O’NEIL has been
named Account Manager, New York,
for RPMC, an entertainment market-
ing and travel promotions firm. Tim-
mons previously operated her own con-
sulting agency; Sandberg and O’Neil
previously held various promotional
and media positions within the adver-
tising industry.

Products & Services

® AIRTALENTS.COM, an online ser-
vice providing stations, PDs, and con-
sultants with the ability to immediately
hear airchecks of available air talents,
is set to debut on February 14.

Airchecks will be divided by format
and presented in CD-quality sound via
Shockwave. Once station personnel
hear a talent they have interest in, they
can either e-mail or phone the compa-
ny to obtain the talent's phone num-
ber.

The service is available at no cost to
radio stations. One month of unlimited
access is available to air talents for
$99.95; their tape is online the day of
receipt.

For further information, call (601)
924-6647.

Changes

AC: WAOA-FM/Melbourne mid-
dayer Michael Lowe joins cross-
town WLRQ-FM for mornings.

Alternative: Shelli Scott is named
MD at KTOZ/Springfield, MO.

Classic Rock: At WYMG/Spring-
Continued on Page 28

penaity.

For an official entry form or contest information, call (212) 681-7207.

Mercury Award Nominations Sought

Call for entries in this year's Radio Mercury
Awards, to be held June 11 at the Waldori-
Astoria Hotel in New York, is currently under way.

The $100,000 Radio-Mercury Gold Award
will be presented to the creators of the best
overall commercial entry, while $20,000 for a
Gold Award and $5000 for a Silver Award will
be presented for winners in humor, music and
sound design, radio-station produced, His-
panic, and non-humor categories. In addition,
an award will be presented for the best PSA
of the year; a summer fellowship at Brown
University will be presented to the student
producing the year’s best collegiate PSA.

Ali entries will have aired for the firsttime
during the 1996 calendar year on a com-
mercially licensed U.S. radio station and
will be received by February 28. Late en-
tries must be received no later than March 7.A $100 non-refundable
fee must accompany each spot entered, with late entries incurring a $30

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Hot AC — Robert Hall
SHERYL CROW Everyday Is A Winding Road

Classic Rock — Chris Miller
BIG HEAD TODD & THE MDNSTERS Resignation ..

MR-35 — Cary Pall
COLLECTIVE SOUL Precious Declaration
DDDS Someone Who's Cool

ALTERNATIVE PROGRAMMING
Steve Knoll e (800) 231-2818

CHR/Rock
DISHWALLA Give
VAN HALEN Can't Get This Stuff No More

Mainstream AC
BABYFACE Every Time | Close My Eyes
WHITNEY HOUSTON | Believe In You And Me

uc

BLACKSTREET Never Gonna Let You Go
BRAXTONS Only Love

DRU HILL In My Bed

MDNTELL JORDAN What's On Tonight?
ROOTS What They Do

702 Get It Together

BROADCAST PROGRAMMING
Walter Powers e (800) 426-9082

CHR — J.J. Caok

“AFKAP" The Holy River
CELINE DION All By Myselt
WALLFLOWERS One Headlight

Digital AC — J.J. Cook
CELINE DION All By Myself

Hot AC — J.J. Cook
EN VOGUE Don't Let Go (Love)

Digital Soft AC — Mike Bettelli
MICHAEL ENGLISH When | Need You

Digital AC Mix — Mike Bettelli
ND DDUBT Don't Speak

Alternative — Leslie Cohan
NINE INCH NAILS Perfect Drug
00D0S Someone Who's Cool

SPACE Female Of The Species
SQUIRREL NUT ZIPPERS Hell
VERUCA SALT Volcano Girls

VERVE PIPE The Freshman

WILCO Outtasite (Outta Mind)

JONES SATELLITE NETWORKS
Phil Barry e (303) 784-8700

Adult Hit Radic — JJ McKay
PHIL COLLINS it's In Your Eyes
SHERYL CROW Everyday Is A Winding Road

WESTWOOD ONE RADIO NETWORKS
Charlie Cook e (805) 294-9000

Bright AC — Bill Michaels

PHIL COLLINS It's In Your Eyes

SHERYL CROW Everyday Is A Winding Road
EN VDGUE Don't Let Go (Love)

GLORIA ESTEFAN I'm Not Giving You Up
KENNY LOGGINS For The First Time
MADONNA Don't Cry For Me Argentina
JOHN MELLENCAMP Just Another Day

S T—




LOYALTY MARKETING LEADER

THE BEST WORK WITH THE BEST

e ¥

WKTU - New York
KLOS - Los Angeles
KSAN - san Francisco
WMZQ - Washington
W]MN - Boston
KZOK - seattle

K]R AM - seattle
KTCZ - Minneapolis
B94 - pittsburgh
KBUQ - Phoenix
WZJM - Cleveland
WGRR - Cincinnati
KFRG - Riverside
KRAK - sacramento
WSOC - Charlotte
WSM FM - Nashville
W]NO - W. Palm Beach
WQ'K - Jacksonville
KMXZ - Tucson
KZZU - Spokane
K]ZY - Santa Rosa

KABC - Los Angeles
K101 - san Francisco
KFOG - san Francisco
WIJZW - Washington
WKLB - Boston
KUBE - Seattle

Q1 06 - san Diego
WIL FM - st Louis
WZPT - Pittsburgh
KGME - Phoenix
KW]] - Portland
KCMO - Kansas City
Y92 - Sacramento
KHTK - sacramento
WWMG - Charlotte
WSM AM - Nashville
WRLX - w. Palm Beach
WGY - Albany
KKHG - Tucson
WAIA - Melbourne
CKBD - vancouver

e ¥

KMPC - Los Angeles
KNBR - san Francisco
WXTU - Philadelphia
KISS - Boston

KMPS - seattle

K]R FM - Seattle
KIOZ - san Diego
WPOC - Baltimore
KED] - Phoenix
WZAK - Cleveland
KFXX - Portland
KLTH - Kansas City
KNCI - sacramento
KSS] - Sacramento
WMAG - Greensboro
WRMF - W. Palm Beach
W(CLB - w. Palm Beach
WRVE - Albany
B106 - Columbia
KZST - santa Rosa
ADFM - Australia

The Fairwest Direct Loyalty Marketing System is now considered a mainstream strategy
for leading stations. Based on the efficiencies and effectiveness of Loyalty Marketing,
stations are enjoying dramatic rating increases and new revenue.

Fairwest Direct is a full service direct marketing company. From interactive phone systems, the building and
management of a pure database and the development of targeted direct mail and telemarketing campaigns,
leading stations rely on the company that pioneered the concept of Loyalty Marketing for Radio.

Call Reg Johns, Rob Sisco, Jyl Auxter or Dave Parks at Fairwest Direct and
let us help you chart your course in direct marketing strategies.

FAIRWEST DIRECT

LOYALTY MARKETING SYSTEMS

INTERACTIVE SYSTEMS ® DIRECT MAIL * TELEMARKETING
DATABASE MANAGEMENT ® SALES APPLICATIONS
9815 CARROLL CANYON RoaDp, SUITE 206, San DiEGo,CA 92131 PHONE (619) 693-0576 Fax (619) 693-0778
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Radio Sales Depts. Continue Their Evolution

: Staﬂanclustmﬁaies Teams

Continued from Page 1
Salespeople
The preceding chart shows that : Avg. #Teams M:I:e' Aﬁrlgr:re g
; a7 o XK73: ho T6 into a market. To see how it breaks ‘

as a company expands the number Clusters With One ISM down according to cluster size, note = 1 1 77 77
of stations it owns in a market, 0 Two stations: 75%  the table at right. @ . ——————
does the number of sales teams it Three stations: 74% In the national/corporate sales are- 2 2 | 13 8.7 5.7
operates. o Four stations: 73%  na, most clusters use one rep firm to :"é 3 1.9 12.5 6.4

Next on the list is the numbe.r of  Five stations: 61%  handle all their stations, but not uni- rEre . 18.3 ]
ma";ger\i/?iCh Coglpal;‘y tl:seéI:;l] 2 Six+ stations: 36%  versally so. Nearly 95% of two- and 5 25 : AL
LGRS QLR (GO B X L three-station clusters are repped by = 5 3.5 22 6.4
the most C(""S.Ol.‘da‘ed managerial Clusters With One NSM one firm. That number drops into the % 6+ 4.9 30 5.3
position in radio: Two stations: 100%  80s with four- and five-station clus- g —_—e——

Pertentage Of Clusters Three stqtions: 100% ters., and it’s down to 62% in six+ DR — .

Using One GM Four stations: 95%  station clusters. Some GSMs noted Scuurzo; R R Managemeny/Sales Survey, 1997; may not add up to 100% due 1o rounding
Five stations: 85% that their clusters are new and they o fighret

Two stations: 95%  Six+ stations: 64%  haven’t had an opportunity to con-
Three stations: 87% solidate rep firms.
Four stations: 80% A slight majority of responding Another growing trend is the pro- T R
Five stations: 78%  stations said the GSM leads the in-  liferation of corporate sales depart-
Six+ stations: 55%  dividual sales teams in a market, ments. Many of our respondents

Other sales positions also see sig-
nificant consolidation:

Clusters With One GSM

with the LSM a close second. Some
stations are experimenting with a
non-management person as a team
leader.

Most sales departments are put-
ting more salespeople on the street.

have corporate rep firms, which are
actually departments run by one of
radio’s two major rep firms. Others
are starting company-operated de-
partments, most notably in the ven-
dor arena.

What Sales Managers Are Saying

&R’s Management/Sales Survey '97 asked respon-
dents to describe their “biggest challenge involved

with operating a sales department following duopoly/con-

Two stations: 81%  That solution, in the opinion of most solidation.” Here are selected responses from the top 75
Three stations: 74%  sales managers, is how radiowillbe ~ Additional responses from R&R s markets. Answers from markets 75+ will appear next week
Four stations: 50%  able to mine more dollars from ad- Management/Sales Survey will ap- ;

. X ‘ " . on this page.
Five stations: 37%  vertisers. Some station clusters are  pear on next week’s Management
Six+ stations: 35%  putting as many as 75 salespeople  page. “Competing with bigger combos that can throw in

stations for either nothing or nominal amounts in order
to help CPP”

“In-fighting. Jealousy over resources.”

“Making sure we fully represent our combo and don't
favor one station.”

“Turnover and hiring.”

“Using all (four) of our stations together without
cannibalizing one over another.”

*Maximizing radio’s share. Coordinating three sales
teams to not undercut each other.”

“Not ending up selling more for less! Sell for rate and
not share.”

“Working the staffs synergistically.”

“Not let one station dominate.”

“Answering to different general managers.”
“Remaining competitive with each other.”
“Positioning for share.”

“Selling the stations with equal enthusiasm.”

“Dealing with below-market pricing strategies that often
emanate from duopoly stations.”

“Using the power of four stations to the best result for
our company.”

“Competing with larger groups.”
“Focus and attention on individual salespeople.”

“Effective communication, consistent customer service,
compensation, restructuring.”

“Clearly defined goals for each team.”
“Communicating with sister stations.”
“Getting salespeople knowledgeable enough to sell

“When you hire me to consuit
with you for just one day, I’ll find
at least 10 documentable ways
to improve your billing...
or the day is FREE!” ],

Irwin Pollack

Sales and Management
Training Services

Can you say, without a doubt, that your sales department is
reaching its fullest potential? Be honest. Do you have inventory or rate
problems? An inordinate amount of agency business? A sales
management problem that you can't seem to overcome? If the answer
to any of these questions is yes, then you need my help.

My name is Irwin Pollack, and I'm sure you've heard of our radio
sales and management training. My companies have helped more
than 10,000 radio salespeople, 750 radio stations, and countless TV
stations increase their billing.

In just one day, I'll identify at least 10 significant opportunities that
will increase your billing and drive cash flow through the roof... or my
time is free.

My training reflects the lessons I've gathered over the past 15 years
visiting, speaking to, and observing this country’s best radio stations,
along with their managers and salespeople.

Quite frankly, the training I provide is for those who really want to
out-perform their revenue shares. Those who want to “shake things up”.
Even rock the boat. In fact, if we don’t help improve things at your
station, we simply aren’t doing our job... that’s why I've put teeth into
my guarantee.

Just ask a small sample of our client stations: :

) Consulting &
Management
Sales Training
Sales Manager Training
Money-Making Sales Promotions
Sales Department Audits
Tum-Around Plans
Accountability Systems
Inventory Management
Higher Rates
New Business Revenue Streams
Incentive Programs
Start-Up Guidance
Sense of Urgency Training
Recruiting, Interviewing, & Hiring

Seminar Topics
A Year’s Worth of Great Sales Ideas
Effective Negotiating

Prospecting and Qualifying _
Talking ROI With Clients * KLSX-FM/KRLA-AM, Los Angeles » WLEV-FM/WEST-AM, Allentown § both or three.”
ok B“;e' ?P?uﬂﬁﬂgdu ® m‘%x ?arl‘(“b“"g * agg&% \gc:uilgs§own ' “Having the salespeople sell what is the correct match
Habits of Radio’s Super-Achievers [ -FM, Spokane 4 -FM, St. Louis : ; : ”
Account List Management « WPRO AM/FM, Providence - « WYVE-FM, Mystic for the client ... not what is easiest to sell.

&, .~ ”
SuperShrewdiSalesibrcsentations As you can see, if you're in a larger market or a smaller one... right Predatory pricing.

Making Your Station a "Must Buy™ 1.0 3¢ this very moment, your station is capable of exponential “Companies confusing bottom-line consolidation

Elfeativei 3o indgpment improvement in its sales performance. You really don’t have to settle savings with the concept of one-on-one sales needs.

for things as they are now. If you're ready, I'm ready. More management, not less.”
Stop and think about it. Here's the way it goes — “more of the “Finding qualified salespeople to represent our
DADIO SALE same” usually gives you more of the same. stations.”
. INTELLIGENCE" When you would like to schedule a consultation, please give me a call at “Selling each station on its own merits.”
598-9300. ,
RADIO ) - “Who calls on what accounts; combo sales; staying

SALES W Radio Piaza » 410 Amherst Street ® Suite 360 » Nashua, NH 03063 focused during pending acquisitions.”

Phone: (603) 598-9300 ¢ Fax: (603) 598-(_)200 ¢ Email: irwird@irwinpollack.com
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1o1ALY Cool PromcTionsl

800+786°8011

An Outstanding Way
To Promote Your Event!

Call today for your free
illustrated booldet“29 Creative LEHRER
Ways To Use Banners on a Roll” VAv LLEN

1-800-786-7411

ECONOMICAL CONVENIENT EFFECTIVE

2068837400 Fax: 8834499

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417
Canada 1-800-847-5616
(713) 507-4295 FAX

Really Great Sounding
Telephone Audio!

The new HotlLine

POTS codec sends

up to 10 kHz

two-way audio

on a single,

standard dial

telephone line.

It’s ideal for drop-in

remotes or breaking news.
The HotLine is compact,
lightweight and easy-to-use.
Call today for more information!
MRH Comrex Corp, USA

Tel:508-263-1800 Fax:508-635-0401
Fax-on-Demand:508-264-9973 (Doc#116)
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B/W - 8x10’s
500 — $80.00
1| 1000 — $108.00

4x6 - JOCK CARDS

2000 — $125.00

#* PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

# OTHER SIZES & COLOR
PRINTS AVAILABLE

GHARLIE TUNA

30 Years A Los Angeles Radio Legend

V : f. Dozens of Network TV Shows + National & Intemational
Olce 0 Syndicated Radio/TV Programs - Commercials

A NOW.., o amsaoni " |

| Studio (818) 344-6749

Fax (818) 344-8083

| e-mail: ctunaedejavudesign.com
[ htip: //www.dejavudesign.com/charlietuna

Overnight DAT, Analog Reel
or LIVE ISDN

Rates scaled to market size

{1000 — s91.00||
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WINTER SALE

T-SHIR'T

BLOWOUT
100% COTTON

HANES /FRUIT OF
BEEFY-T/ THE LOOM

2 COLOR/FRONT & BACK

NO SET UP OR
SCREEN CHARGES

COMPARE--THEN CALL US!!

$4.99

+ SHIPPING
(100 pc. mim.}

T,

T

INCLUDES
ALL
CHARGES

LEE ARNOLD PROMOTIONS

(414) 351-9088 * Fax (414) 351-6997

AN INYNYINZ ENTYNTZL N

MMN@N

NH

Can your talk show
phone system do this?

[0 Conference 4 callers on-air

[0 Permit simultaneous on-air and off-air use

O Provide talent, producer, and screener locations
00 Expand to multiple studios

[0 Provide clear, understandable audio

Gentner’s TS612 can do all this, and more!

Call today for more information.

—=—= fomorrow

with Dave Graveline

RADIO NETWORK

The Latest in
| Consumer Electronics

' H // www guvlmecom

i (305) 824-9000

TUGSON, TUPELO, PEORIA, FLINT, SACRAMENTO, WITCHITA LITTLE ROCh, DUBUOUE
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Old Issues, New Slant In 1997

At the start of a new year, you hear people say, “Ring out
the old and ring in the new.” Radio certainly will face its
share of new challenges in 1997. However, when we gaze into
our crystal ball, we also see some older issues resurfacing to
play important roles. These include two research concepts —
sample size and response rate — and one technological devel-

opment: electronic file sharing.

Do salespeople need to be con-
cerned with “research” or “tech-
nical” issues? Can they really af-
fect the way radio is bought and
sold? The answer is “yes —in a
big way!”

Our world is getting more
complex. Developments in one
field affect the way business is
conducted elsewhere. By under-
standing the links between seem-
ingly divergent areas, well-
rounded sales executives can
take advantage for the benefit of
their clients.

Research Terms Still Key

How accurate are radio rat-
ings? Sample size and response
rate help explain the results.
While each is equally important,
they measure two very different
things.

e Sample size — the number
of respondents in the survey —
measures the consistency of the
data in comparison with other
surveys. The smaller the sample
size, the more a station’s num-
bers will “bounce” statistically.
A larger sample size will lead to
more consistency.

Each respondent in a survey
represents a certain number of
people in the marketplace. If we
poll 100 people to represent a
population of 1000, each person
counts for 10 people. If we try
to measure the same population
with a sample of 50. each respon-
dent now counts for 20 people.
The more weight that respondent
carries, the bigger the role he or
she plays in representing the
population. Since one person’s
behavior may not necessarily
match the norm, smaller sample

Salespeople
On The Move

*» Al Tacca is promoted from
GSM to VP/Sales of Berkshire
Broadcasting, owners of
WLAD-AM, WREF-AM &
WDAQ-FM/Danbury, CT.

¢ Lisa Fell rises to the newly
created VP/Sales post at
WXKS-FM/Boston. She previ-
ously held the GSM position.

* WVIC & WWDX/Lansing,
MiI GSM Jennifer Mefford be-
comes GSM at KMYZ/Tulsa.

¢ Art Garzarelocates from K-
LOVE Radio Networks’ Phoe-
nix office to Sacramento to
serve as Regional Sales Rep-
resentative.

By understanding
the links between
seemingly divergent
areas, well-rounded
sales executives can
take advantage for the
benefit of their clients.

sizes lead to more chances of
atypical results, such as unex-
plained audience gains and loss-
es from one book to the next.

* Response rate measures a
very different characteristic. Re-
search companies try to make
sure all types of people are rep-
resented in a survey. If certain
groups are nol measured, their
behavior is not included in the
report. When response rate is
low, we wonder if the respon-
dants behave differently than the
non-respondants. If that’s the
case, the picture of reality (the
survey) may not be as represen-
tative of what reality actually is.

Real World Effects

How does this affect radio
sales? Let’s look at Arbitron as
a case in point. If the sample size
is smaller than in the past, the sur-
vey results are likely to vary, and
the salesperson will have to ex-
plain why. On the other hand,
what if heavy radio listeners fill
out more diaries than light listen-
ers? If so, the Arbitron survey
would be weighted toward heavy
listeners (the diarykeepers) and
away from light listeners (the
non-respondants). Survey results
may be consistent with what they
were in the past. but they may not
reflect true radio listening levels
in the marketplace.

Sample size and response rate
will take on more importance in
1997 due to the growing popular-
ity of another source of informa-
tion: qualitative. Qualitative in-
formation has been a hot topic for
years, but the temperature is ris-
ing. Scarborough and MediaAu-
dit continue to expand their mar-
ket lists and subscribers. Arbitron
intends to deliver qualitative in-
formation in every market
through products such as Retail
Direct.

By Gerry Boehme

What exactly is qualitative in-
formation? Here’s a practical def-
inition: Quantitative is what Ar-
bitron traditionally measures —
age, sex. race, geography: quali-
tative is everything else. Adver-
tisers want to reach consumers.
Qualitative sources help us mea-
sure these consumers beyond the
limits of broad age/sex defini-
tions. We can actually pitch soda
drinkers to Coke or Pepsi, and
new car buyers to Mercedes or
Chevrolet.

We like to say that qualitative
helps to get us beyond selling
numbers. While that sounds nice,
it’s not really true. We can only
look at qualitative information by
using numbers. Whether it's car
owners, travelers, college gradu-
ates, or people with $100,000+
incomes, it's numbers, plain and
simple. Only the categories are
different.

Sampling Effects

The problem with qualitative
sources? The groups we measure
are usually much smaller than the
demos in Arbitron. We're not in-
terested in adults 25-54 anymore;
now we want to look at adults 25-
54 with high incomes and college
educations, who live in a certain
area and drive an expensive car.

When consumer groups get
smaller, they become more diffi-
cult to measure. The smaller the
sample size, the more the random
error. The more non-respondants
there are in a category. the more
the ratings do not reflect reality.

How many people really make
$100,000? How many of them
consent to reveal their income or
participate in a survey? If 20 peo-
ple making $100,000 respond to
aradio survey in a mid-sized mar-
ket, and there are 30 radio stations
listed in the book, how good is
that data? What happens when we
slice and dice the $100,000 group
according to the car they drive or
the products they buy? The com-
puter printout looks impressive,
but how good is the data?

As more people use qualitative.
more results will be called into
question. By understanding how
surveys work, we can interpret
the results in the best interests of
our clients.

Electronic Data Interface

Electronic Data Interface (EDI)
refers to the ability of different
computer systems to “talk” with
each other. One of the things that
makes radio difficult to buy is we
use many different sales, re-
search, traffic, and billings sys-
tems. After the sales presentations
are made, the schedules are
pitched, the rates are negotiated,
and the spots are placed, the hard
part really begins.

We enter the schedules into
our respective computer systems.
The paperwork trail extends

two cells show steady strength.

New Year, Same Radio Value

adio heads into 1997 in a position of real strength.
Media competition may be stronger than ever, but
radio continues to hold its own.

In fact, over the last 12 years, radio listening has increased significant-
ly in the age cells that advertisers covet most. Just-released Fall 1996
data shows that the average person’s time spent listening with radio is
higher in four of six cells within the 25-54 age group, and the remaining
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continue to appreciate its value.
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Source: Katz Radio Group Arbitron Fall 1996 MSA
Mon-Sun 6am-Mid Average Hours Per Week

Radio has faced many challenges in the past, but listening times re-
main high. Now, with the growth of the Internet presenting yet another
choice for American consumers, it's nice to know that radio’s listeners
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from the agency through the rep
to the station, with each side key-
ing the information in by hand.
The process takes time and leads
to human error. After the sched-
ule runs. the same process occurs
in reverse, with invoices sent
back to the agency for payment.
Electronic communication will
ease the communication back
and forth between the parties.
Schedules will be placed, revi-
sions made, records exchanged
— all with one system talking
with the other.

Great news — except for one
thing.

Posting: More Attention

Posting died down a bit as a
hot topic after attracting a lot of
attention in 1995 and early 1996.
Be forewarned — this lull is not
likely to last for long. Posting
means agencies hold stations ac-
countable for achieving goals ne-
gotiated during the buying pro-
cess. For some agencies, posting
means checking if spots ran
where they were supposed to.
Others also match new ratings
against those in the proposal.
Stations that fail to deliver the
projected ratings are asked to
compensate the agency for the
shortfall.

Some agencies have posting
policies; others do not. Of the
non-posters, some don’t believe
that the ratings are accurate
enough to within a range where

T - 1

posting makes sense — usually
within 10% of the original pro-
posal. However, other agencies
don’t post because they feel it’s
just not worth the time and ex-
pense. The contracts must be re-
input and re-analyzed, taking
precious time and personnel
away from current negotiations.

If the process were electronic,
and the flick of a switch could
compare the original schedule
with an electronically delivered
record of what actually ran, do you
think more agencies would decide

to post? Would others join in — if

they felt they were losing a com-
petitive advantage?

If posting has not been an issue
in your shops, it may become one
soon. We can minimize problems
by understanding the issues and
proactively initiating a discussion.

Gerry
Boehmeis Sr.
VP/Director of
Radio Infor-
mation Sys-
tems, Katz
Radio Group.
He can be
reached via
phone at(212)
4246784 and
via e-mail at
gerry_boehme @katz-media.com
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THE MUSIC SCHEDULING SYSTEM

INTRODUCING THE ALL-NEW
WINDOWS-ENHANCED MUSICMASTER

For more information call today

Or visit booth #1 at the RAB AWNQ::

MusicMaster
RealTime

MusicMaster
Nexus

We’ve added Mouse Support, Scroll Bars and other enhancements to make MusicMaster
fully compatible with Windows 3.x, 95 and NT. Other new features include Linked Songs,
Extended History Storage, a new Traffic and Billing interface and much more.

We're also introducing the MusicMaster Nexus Server, which provides an automatic
multiuser interface between MusicMaster, RealTime, your Automation System, and other
compatible software products.

800-326-2609

Intelligent Software ¥ Unparalleled Support

22600 Arcadian Avenue * Waukesha * W| 53186 » 414-521-2890 « fax: 414-521-2892 » e-mail: info@a-ware.com ¢ web: www.a-ware.com
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SCREEN SCENE

MARKETING & PROMOTION

Radio Goes To The Movies

M ovie openings can make for great promotion ideas. And
the time to create a promotion based around a forth-
coming release is now. R&R will detail some of the major
movies set to be released in the coming months. For informa-
tion on creating a promotion for a specific movie, call the stu-
dio’s regional/field representative for your market. Check out
movies opening this week and charting movie soundtracks on

Show Prep (Pages 20 and 21).

February 14

FOOLS RUSH IN (Columbia)
— A romantic, funny story about
a straight-laced corporate type
(Matthew Perry) and a fiery
Mexican-American (Salma
Hayek), whose single night of
passion takes them on a path they
didn’t expect.

THAT DARN CAT (Walt Dis-
ney Pictures) — Christina Ricci,
Doug E. Doug, and Michael
McKean co-star in the remake of
this Disney classic wherein Patti
Randall (Ricci), whose tomcat,
D.C. (Darn Cat), delivers an im-
portant clue to a mysterious kid-
napping.

VEGAS VACATION (Warner
Bros.) — Chevy Chase, Beverly
D’Angelo, and Randy Quaid return
as the Griswold family as they hit
the road again for another ill-fated
vacation: This time it’s Las Vegas.

WHEN WE WERE KINGS
(Gramercy) — The dramatic ac-
count of the “Rumble In The Jun-
gle,” which is what the heavy-
weight championship matchup be-
tween reigning title holder George
Foreman and challenger Muham-
mad Ali was called. Spike Lee,
Norman Mailer, and George
Plimpton take turns narrating the
events.

February 21

GROSSE POINTE BLANK
(Hollywood/Caravan Pictures) —
John Cusack has established a lu-
crative business as a hired gun,
specializing in assassinations.
Looking for real meaning in his
life, he decides to return to his
home for his 10-year high school
reunion where he plans to reunite
with the girl he left behind (Min-
nie Driver) and, conveniently, do
one last “hit.”

THE EMPIRE STRIKES
BACK (20th Century Fox) —The
sequel to “Star Wars™ continues
the battle to save the galaxy from
the evil empire. This digitally ren-
ovated version features improved
sound and sundry other innova-
tions.

i ot 223
Muhammad Ali gets in shape in
one of the scenes from “When We
Were Kings.”

February 22

ROSEWOOD (Warner Bros.)
— John Singleton co-wrote and
directs this tale of an early 1920s
Florida black community that falls
apart when a woman from an all-
white neighboring town falsely
claims that she was assaulted by a
black man. Jon Voight and Ving
Rhames are among the ensemble
cast.

. February26
BOOTY CALL (Columbia) —
Vivica Fox, Jamie Foxx, Tommy
Davidson, and Tamia Jones play

two couples grappling with the dif-
ference between lust and love.
February 28

DONNIE BRASCO (TriStar/
Mandalay Entertainment) — In
the deepest and most intense mob
infiltration in FBI history, Agent
Joe Pistone, alias Donnie Brasco
(Johnny Depp), becomes torn be-
tween his commitment to his job
and family and the increasingly
violent and seductive demands of
his new identity. Al Pacino plays
Lefty, the mob veteran who be-
comes his mentor.

HARD EIGHT (Goldwyn En-
tertainment) — Gwyneth Pal-
trow, Philip Baker Hall, and
Samuel L. Jackson co-star in this
tale about a seasoned gambler

whose friendship with a young
man is threatened by a dark secret
of his past.

INVENTING THEABBOTTS
(20th Century Fox) — Raised in
the shadow of an unresolved se-
cret between their families, two
brothers (Joaquin Phoenix, Bil-
ly Crudup) compete for the af-
fection of three wealthy and beau-
tiful sisters, played by Liv Tyler,
Jennifer Connelly, and Joanna
Going. Set in a small Illinois
town in the late 1950s, the scene
is set for the revolutionary chang-
es that jolted America from the
quiet complacency of the post-
war boom.

S March?

RETURN OF THE JEDI
(20th Century Fox) — Among the
changes made to this — the third
chapter of the “Star Wars” series —
are a fleshed out musical number
that takes place in Jabba the Hutt’s
palace and an enhanced sand pit
sequence where the protagonists
clash with Jabba’s henchman.

JUNGLE2JUNGLE (Walt
Disney) — Before successful
commodities trader Michael
Cromwell (Tim Allen) can marry
Charlotte (Lolita Davidovich), he
must finalize his divorce with his
former wife (JoBeth Williams),
who happens to live in the Ama-
zon jungle. He goes, only to find
he has a son (Sam Huntington),
who has been raised by tribesman.
Michael takes his son back to his
Jungle — New York — and chaos
ensues.

WIDE AWAKE (Miramax) —
Denis Leary, Dana Delaney,
Robert Loggia, and Rosie
O’Donnell are among the adults
newcomer Joseph Cross comes
across during his mission to find
God and make sure his beloved,
recently deceased grandfather is in
the right hands.

March 21

MIMIC (Miramax) — Mira
Sorvino and Jeremy Northam
star in this thriller about a brilliant
scientist and her husband, a de-
partment health official, who, af-
ter saving New York City from a
budding infectious disease that
killed dozens of people two years
ago, must now deal with the ef-
fects of their genetic engineering
genius,

Carrie Fisher as Princess Leia in the special edition of “Return Of The
Jedi.”

SELENA (Warner Bros.) —
Jennifer Lopez portrays the
charismatic singer, whose tragic
death cut short a rising career that
transcended the Tejano scene and
launched her into crossover, main-
stream success.

March26

CATS DON’T DANCE (Warn-
er Bros.) — Natalie Cole, Scott
Bakula, Jasmine Guy, and Don
Knotts are among the stars lend-
ing their voices to the this animat-
ed tale of Danny, an idealistic cat,
who comes to Hollywood to make
his fortune. Randy Newman
wrote the film’s music.

THE DEVIL’S OWN (Colum-
bia) — NY police officer Tom
O’Meara (Harrison Ford) wel-
comes his young Irish houseguest
Rory Devaney (Brad Pitt), not
realizing he has a violent purpose
for coming to America. Horrified
the young soldier has brought cen-
turies of bloody war into his home,
O’Meara must walk the fine line
between rage and duty when he
Joins the manhunt to find Devaney.

TURBO: A POWER RANG-
ERSADVENTURE (20th Centu-
ry Fox) — They’re back! Now
imbued with new Turbo powers
and driving custom-designed Tur-
bo Zords, the five superheroes bat-
tle an evil space pirate to save a
wise and gentle alien.

CHASING AMY (Miramax)
— The final installment in writer-
director’s Kevin Smith’s New Jer-
sey trilogy (*“Clerks” and “Mall-
rats”) follows two best friends
(played by Ben Affleck and Jas-
on Lee) enjoying success as cre-
ators of the cult hit comic book
“Bluntman & Chronic” and the
problems that arise after they meet
fellow artist Alyssa Jones (Joey
Adams).

April 4

BLISS (Triumph Films) — A
sensual story about love, relation-
ships, and self-discovery between
a young couple (Craig Sheffer
and Sheryl Lee). After he discov-
ers his wife has been seeing an un-
conventional sex therapist (Ter-
ence Stamp), he confronts the
therapists and learns unexpected
truths about his life.

DOUBLE TEAM (Columbia/
Mandalay) — They’re a lethal
combination: Jean-Claude Van
Damme is a world-class counter
terrorist, and Dennis Rodman is
a weapon’s specialist and (sur-
prise!) a free spirit.

PICTURE PERFECT (20th
Century Fox) — Directed by
Glenn Gordon Caron, this ro-
mantic comedy stars Jennifer
Aniston, Jay Mohr, Olympia
Dukakis, Ileana Douglas, and
Kevin Bacon. Aniston attempts to
rev up her dormant ad exec career
by using a random photo to invent
a fictional “picture perfect” boy-
friend and love life. Troubte en-
sues when she actually meets the
man in the picture.

Compiled by R&R Associate Edi-
tor Margo Ravel; (310) 788-1659
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* Bonny Chick is now Director/
Marketing & Promotions at KTWV-
FM/Los Angeles. She previously
held the Marketing Manager and
Promotion Manager posts at the
LosAngeles Times and before that,
served as Promotion Manager for
KFWB-AM & KTWV.

* WRCX/Chicago names Kate
Darling Marketing Director.

*Lisa Arellano is the new Pro-
motions Director at KLBJ/Austin.
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TuNE-IN 70 NAB...Your Raoio CONNECTION.

N With all the changes the radio industry is going through — deregulation, consolidation, new technologies —
how can you survive? And thrive? You can start by attending two can’t-miss events. Both sponsored by NAB
and filled with the tools you need to successfully navigate this new era.

Conferences: April 5 & 6-10, 1997
Exhibits: April 7-10, 1997
Las Vegas, Nevada USA

E Whe it comes to radio, NAB'97 really pours it on. Witt. two
targeted Radio/Audio Pavilions, NAB'97 is setting the pacz of
convergence. At NAB'97, you'll:

WV See the hottest new technologies, products and services for
radio broadcasting and audio production; plus explore the
latest innovations for satellite communication,
telecommunications, multimedia and the Internet.

W Learn tools and techniques to succeed at the NAB Radio
Management Conference and RAB Sales and Marketing
Conference plus have full access to 10 additional conferences

covering topics like law & regulation, satell:te commu-
nication, the Internet and more.

W Network with thousands of your colleagues
and rub elbows with industry leaders at dozens
of special events.

NAB'97. Everything you need to
, compele in the world of
k. convergence.

RADID

SHOW

September 17-20, 1997
Morial Convention Center
New Orleans, Louisiana f s

This event is 2 magnet for the best and brightest who are leading the §
industry into the 21st century. So, come to New Orleans in

September and get ready to super-charge your business:

W Learn from radio’s leading managers in dozens of interactive and
idea generating sessions.

W Sharpen your edge in sessions on management, programming

and production, as well as in the Radio Advertising Bureau’s Sales {8

& Marketing program.
WV Hone your skills in NAB’s new Engineering Certification Program.

W Meet nearly 200 suppliers of Radio/Audio technologies,
products and services, follow up on your NAB'97 contacts
and wrap up end-of-year purchases.

W Network at the one event that’s a who’s who of radio.

The NAB Radio Show. It’s a hot bed of ideas, opportunities, and
entertainment. If you’re a radio professional, this is the one
event you can’t afford to miss!

Win a free hotel stay in New Orleans!
Check our website for details.

REgIStEl‘ on the Web! check our website ar www.nab.org/conventions/
for all the latest information on NAB'97 and The 1997 NAB Radio Show conferences, exhibitors, registration and housing,

For more information, complete this form and fax to: (202)429-3343
Please send me information on NAB'S7 Q Attending Q Exhibiting

RR

Areas of Interest (Check ail that apply): Q Radio/Audio O Television/Video/Film QO Multimedia QO Internet/Intranet O Telecommunications O Satellite

Name Title

Company
Address

Call Letters L[ [ | |

OAM UFM ATV

City State
Phone Fax

Zip(Postal Code)

Country

E-Mail Address

For up-to-the-minute registration, exhibitor and program details:
» Visit the NAB Website at www.nab.org/conventions/

o Call the NAB Fax-On-Demand Service at (301)216-1847 from the touch-tone handset of your fax machine and follow the voice instructions.
« Or for information on attending, call (800)342-2460 or (202)775-4970. For information on exhibiting call (800)NAB-EXPO or (202)775-4988.
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SHOW PREP

Stern Says Playing Himself Is Hard!

€{[Director] Betty [Thomas] and

[producer]lvan [Reitman] said
I'm better in the scenes with my
wife and in the general manager’s
office than | was doing the stuff
on the radio. | was surprised, be-
cause to me the radio stuff is the
no-brainer. But I'm used to just
going on and saying stuff off the
top of my head. The hardest part
was making it fresh” — Howard
Stern talks about playing himself
in Premiere’s two-page “Private
Parts” feature.

The Vision Thing

“I went with him because he was
young, black, very smar, and he
had a vision. None of the other la-
bels had a vision. | was afraid I'd
get lost in the shuffle of a bigger
label” — Erykah Badu explains
why she signed with 32-year-old
Kedar Massenburg’s Kedar En-
tertainment label (7ime).

“Really, the energy is parallel
to that of Nirvana” — KNDD-FM/
Seattle MD Marco Collins en-
thuses over recent Maverick big
bucks signing the Prodigy in
Newsweek’s three-page story on
techno music.

“l didn’t dream that someone
else would record it" — the re-
cently deceased Richard Berry,
author of “Louie Louie” (People).

Tom Cruise will portray leg-
endary record producer/label
owner Phil Spector in a forthcom-
ing biopic (National Enquirer).

Helping Hands

Courtney Love was attending a
private party where she was an-
noyed by a neighbor’s barking dog,
s0 she went outside and screamed,
“Shut that (expletive} dog up!”

When that outburst didn’t si-
lence the offending animal, Love
walked down the street, kicking
the tires of neighbors’ cars, which
set off all the car alarms. After
everybody ran outside to see
what the commotion was, Love
shouted, “Now that | have your at-
tention, whose (expletive) dog is
barking?” (National Enquirer).

Incidentally, the National En-
quirer also reports that Ms. Love
has been taking glamour and eti-
quette tips from Sharon Stone,
who loaned her the Valentino
dress that the punk-rock maven
wore to the Golden Globe awards.

In the days before he died, the
late Col. Tom Parker told a “close
friend” that he kept Elvis Pres-
ley from hanging himself after

Priscilla dumped the Big E in
1972 (National Enquirer).

Pretty Scary, Kids

“I'm delighted it's become a
standard spooky thing. | haven't
seen the movies it's been in. But
when they get to Blockbuster or
pay per view, I'll check them out”
— Blue Oyster Cult guitarist
Donald (Buck Dharma) Roeser,
author of “Don’t Fear The Reap-
er,” which has been featured in
the soundtracks to “Stephen
King’s The Stand,” “The Fright-
eners,” “Scream” and — back in
1978 — “Halloween” (Entertain-
ment Weekly).

Ice Ice Baby

Madonna is offering a huge re-
ward for the missing journal that
she'd been keeping since becoming
pregnant with baby Lourdes (Star).

Meanwhile, the National En-
quirer reports that Madonna is
planning to have her body frozen
when she dies, so she can be
thawed out and resume her ca-
reer in the future.

Teenage News

“I'll probably wait until I'm 19. |
want to enjoy one more year of
getting my washing done for me”
— Silverchair guitarist Daniel
Johns explains when he'll leave
home (Entertainment Weekly).

Two On The Aisle

Paula Abdul & Brad Becker-
man, Michael Jackson & Deb-
bie Rowe, Lorrie Morgan & Jon
Randall, Lionel Richie & Diane
Alexander, Eva Herzigova &
(Bon Jovi drummer) Tico Torres,
Stephen Stills & Kristen Hatha-
way, Carole Bayer Sager &
(Warner Bros. co-Chairman)
Robert Daly, and Judy Collins
& Louis Nelson are on People’s
“Celebrity Weddings '97" list.

Moments Of Truth

“It's like [baseball]. There are a
lot of mediocre pitchers out there
and a lot of mediocre bands that
should not have been signed” —
A&M President/CEO Al Cafaro ex-
plains the record industry’s '96 sales
problem (Rolling Stone).

“I think the potency of marijuana
has come a long way in the past 10
years, and life is too short to trash
your lungs on schwag bud” — 311
frontman Nick Hexum explains his
philosophy of life {Rolling Stone).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the nidicu-
lous in music news. R&R has not verified any of these reports.

MUSIC & MOVIES

* JERRY MAGUIRE (Epic Soundtrax)
Featured Artists: Neil Young, Aimee Mann, Bruce Springsteen

* SCREAM (TVT Soundtrax)

Featured Artists: Nick Cave & The Bad Seeds, Moby, Connells

* EVITA (Warner Bros.)

Single: Don't Cry For Me Argentina/Madonna
Other Featured Artists: Antonio Banderas, Jonathan Pryce

* BEVERLY HILLS NINJA (EMI)

Featured Artists: Patti Rothberg, Hazies, Blondie

* MICHAEL (Revolution)

Single: Through Your Hands/Don Henley
Other Featured Artists: Kenny Wayne Shepherd, Bonnie Raitt
* THE PEOPLE VS. LARRY FLYNT (Angel)
Featured Artists: Gary Wright, KC & The Sunshine Band, McCoys

* ONE FINE DAY (Columbia)

Single: For The First Time/Kenny Loggins
Other Featured Artists: Keb’Mo’, Tina Arena, Natalie Merchant

* THE PREACHER’S WIFE (Arista)

Single: | Believe In You And Me/Whitney Houston

* SET IT OFF (EastWest/EEG)

Single: Don't Let Go (Love)/En Vogue

Other Featured Artists: Brandy, Queen Latifah, Seal
* SPACE JAM (Warner Sunset/Atiantic)

Singles: | Believe [ Can Fly/R. Kelly {Jive)

For You | Will/Monica

Other Featured Artists: Coolio, D'Angelo, All-4-One

* ROMEO & JULIET (Capitol)

Singles: Lovefool/Cardigans (Mercury)
Number One Crush/Garbage
Other Featured Artists: Radiohead, Everclear, Des'ree
¢ THE MIRROR HAS TWO FACES (Columbia)
Single: | Finally Found Someone/Barbra Streisand & Bryan Adams

COMING

* SUBURBIA (DGC/Geffen)

Featured Artists: Beck, Butthole Surfers, Girls Against Boys

* WHEN WE WERE KINGS

Single: Fugees/Rumble In The Jungle (Mercury)
¢ LOST HIGHWAY (Nothing/interscope)
Single: Nine Inch Nails/The Perfect Drug

CYBERSPACE

Hot new music-related World
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

‘Net Chats

Silverchair, Monday (2/10)
at 8pm ET/5pm PT, America
Online (keyword: LIVE).

Red Hot Chili Peppers guitar-
ist Dave Navarro, Monday at
9:30pm ET/6:30pm PT, America
Online (keyword: WARNER).

Debbie Gibson, Monday at
11pm ET/8pm PT, America On-
line (keyword: LIVE).

RhettAkins, Tuesday (2/11)
at 10pm ET/7pm PT, America
Online (keyword: LIVE).

FormerKinks guitarist Dave
Davies, Wednesday (2/12) at
10pm ET/7pm PT, Prodigy
(jJump: CHAT).

On The Web

Audio and video from Tom
Petty’s Friday night (2/7) show
atthe Fillmore in San Francisco
will be cybercast live at midnight
ET/9pm PT (http://
www.wbr.com/tompetty or
http:/flive.apple.com).

Check out Fountains Of
Wayne live from NYC Saturday
nightat9pm ET/6pm PT (htip:/
/www.sonicnet.com).

~ MUSIC DATEBOOK

MONDAY, FEBRUARY 17

1960/Elvis Presley receives his first
gold album (“Elvis™).

1989/“Bill & Ted’s Excellent Adven-
ture,” featuring cameos by the
Go-Go's’ Jane Weidlin, Clar-
ence Clemons, Fee Waybill,
and Martha Davis, opens.
Also ... Whitesnake's David
Coverdale marries actress Taw-
ny Kitaen.

1990/Aerosmith guest as themselves
on the “Wayne’s World” segment
of “Saturday Night Live.” The
band also performs a version of
the “Wayne's World” theme,
which is later released as the B-
side of “The Other Side” single.

Born: Gene Pitney 1941, Melissa Bel-
land (Voice Of The Beehive}
1966

TUESDAY, FEBRUARY 18

1968/David Gilmour replaces Pink Floyd
founder/guitarist Syd Barrett.

1974/Kiss release their first album.

1995/Former Repfacements guitarist
Bob Stinson, 35, dies.

Born: Yoko Ono 1933, Dennis DeYoung
(Styx) 1947, Randy Crawford
1952, Robby Bachman (Bach-
man-Turner Overdrive) 1953

WEDNESDAY, FEBRUARY 19

1878/Thomas Edison patents the pho-
nograph.

1977/Stevie Wonder wins his third
straight Best Album Grammy,
this time for “Songs In The Key
Of Life.” George Benson's “This
Masquerade” wins Best Record,
and the Starland Vocal Band are
named Best New Artist.

1980/AC/DC singer Bon Scott chokes
to death on his own vomit after
an alcohol binge.

1981/George Harrison is found guilty
of plagiarizing “He's So Fine"”
when writing “My Sweet Lord.”
He’s ordered to pay $1 million.

1996/Pulp singer Jarvis Cocker dis-
rupts Michael Jackson's Brit
Awards performance in England
to protest what he calls Jack-
son’s “self-importance.”

Born: Smokey Robinson 1940, Mark
Andes (Heart) 1948, Tony lom-
mi (Black Sabbath) 1948, Fran-
cis Buckholz (Scorpions) 1954,
Dave Wakeling (ex-General
Public) 1956. Seal 1963

THURSDAY, FEBRUARY 20

1965/The Supremes release “Stop! In
The Name Of Love.”

1971/Marvin Gaye releases “What's
Goin’' On.”

1982/Pat Benatar marries guitarist
Neil Geraldo.

1996/Snoop Doggy Dogg and his
bodyguard are found not guilty
in their first-degree murder tri-
al. The duo’s voluntary man-
slaughter charges end in a mis-
trial.

Born: Jazz singer Nancy Wilson 1937,
J. Geils 1946, Walter Becker
(Steely Dan) 1950, the late Kurt
Cobain (Nirvana) 1967

FRIDAY, FEBRUARY 21

1990/Bonnie Raitt wins four Grammys,
including Best Album for “Nick Of
Time.” Bette Midler's “Wind Be-
neath My Wings” wins Best
Record and Song, and Milli Van-
illi are named Best New Artist.

1992/Jon Mellencamp makes his film
acting, writing, and directing
debut as “Falling From Grace”
opens.

Born: Jerry Harrison (Talking Heads,
Heads) 1949

SATURDAY, FEBRUARY 22

1968/Genesis release their first single,
“The Silent Sun.”

1989/George Michael’s “Faith” wins a
Best Album Grammy, Bobby
McFerrin's “Don’t Worry, Be
Happy” wins Best Record and
Song, and Tracy Chapman takes
Best New Artist.

Born. Ranking Roger (ex-General
Public) 1961

SUNDAY, FEBRUARY 23

1972/Elvis and Priscilla Presley sep-

: % £ ]
Debby Boone — Best New Artist.

1978/The Eagles’ “Hotel California”
wins a Best Record Grammy,
Fleetwood Mac’s “Rumors”
takes Best Album, and Debby
Boone wins Best New Artist.

1983/Toto win five Grammys, includ-
ing Best Album (“Toto IV}, and
record (“Rosanna”). Men At
Work win Best New Artist.

1992/Anthrax make their TV debut,
playing themselves on “Married
With Children.”

1995/0riginal Temptations bass vocal-
ist Melvin Franklin, 52, dies of
a brain seizure.

Born: Johnny Winter 1944, Brad Whit-
tord (Aerosmith) 1952, Micha-
el Wilton (Queensryche) 1962

— Paul Colbert

t ¢ B



r—————

February 7, 1997 R&R ® 21

OFFSPRING All | Want (Columbia)

PORNO FOR PYROS Hard Charger { Warner Bros.)
SILVERCHAIR Abuse Me (Epic)

SPICE GIRLS Wannabe (Virgin)

U2 Discotheque {/sland)

WALLFLOWERS One Headlight (/nterscope}

|STRESS |

ERYKAH BADU On And On (Kedar/Universal)
BLOODHOUND GANG Fire Water Burn (Repubiic/Geffen)
FOXY BROWN Get Me Home ( Violator/Def JarryRAL/Mercury)
FUGEES Rumble In The Jungle (Mercury)

WHITNEY HOUSTON Step By Step (Arista)

LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol)
JOHN MELLENCAMP Just Another Day (Mercury)
PROOIGY Firestarter (Mute/Maverick/WB)

R.E.M. Electrolite (Warner Bros.)

SOUL COUGHING Super Bon Bon (Siash/WB)
SUBLIME Santeria (Gasoline Alley/MCA)

TONY TON!I TONE Let's Get Down (Mercury)

2PAC & SNOOP DOGGY ... Wanted Dead ... (Death Row/Inferscope)
VERUCA SALT Volcano Girls (Outpost)

VERVE PIPE The Freshman (RCA)

|ACTIVE |

FYONA APPLE Sieep To Dream (Work)

BLACKSTREET Don't Leave Me (/nterscope)

OAVIO BOWIE Little Wonder {Virgin)

CAKE | Will Survive {Capricorn/Mercury)

DEPECHE MOOE Barrel Of A Gun (Reprise)

E-40 Things'll Never Change (Sick Wid” It/Jive)

FUN LOVIN’ CRIMINALS Fun Lovin’ Griminal {EMY)
GINA G Ooh Aah ... Just A Little Bit (Eternal/WB)

DRU HILL In My Bed (/sland)

MAXWELL Sumthin’ Sumthin’ (Columbia)

MC LYTE Cold Rock A Party (FastWest/EEG)

MONICA For You | Will (Warner Sunset/Atiantic}

NEW EDITION {/PUFF DADDY You Don't Have To Worry (MCA)
PRESIDENTS OF THE UNITED STATES ... Vokcano (Columnbia)
PUFF DADOY Can't Nobody Hold Me Down {Bad Boy/Arista)
ROOTS What They Do (DGC/Geffen)

DUNCAN SHEIK Barely Breathing (Atiantic}

SOUL ASSASSINS The Puppet Master (Columbia)
KEITH SWEAT Just A Touch (Elektra/EEG)

[ON

BJORK | Miss You { Elektra/EEG)

KORN A.D.1.D.A.S. (fmmortal/Epic)
ASHLEY MaciSAAC Sieepy Maggie (A&M)
REPUBLICA Drop Dead Gorgeous (RCA)

Video airpiay from February 10-16.

R. KELLY | Believe | Can Fly (Jive)
OUNCAN SHEIK Barely Breathing (Atfantic)

| CUSTOM |

LEAH ANDREONE It's Alright, it's OK (RCA)

FIONA APPLE Steep To Dream {Work)

ERYKAH BADU On And On (Kedar/Universal)

BETTER THAN EZRA Desperately Wanting (Elektra/EEG)
BIG HEAD TODD & THE MONSTERS Resignation... (Revolution)
BLACKSTREET No Diggity (Interscope)

CRANBERRIES When You're Gone {/s/and)

PHIL COLLINS It's In Your Eyes (Atiantic)

DAVE MATTHEWS BAND Crash Into Me (RCA)

GINA G Ooh Aah ... Just A Little Bit { Eternal/WB)
JOHNNY GILL It's Your Body (Motown)

DRU HILL In My Bed (/sianc)

SUSANNA HOFFS All | Want (London/Island)

{SLEY BROTHERS Tears (T-Neck/Island)

ASHLEY MaclISAAC Sleepy Maggie (A&M)

MAOONNA Don't Cry For Me Argentina (Warner Bros.)
MAXWELL Sumthin’ Sumthin’ (Columbia)

GEORGE MICHAEL Star People (Dreamworks/Geffen)
MINT CONDITION What Kind Of Man... (Perspective/A&M)
NEW EDITION I'm Still In Love With You (MCA)

R.E.M. Electrolite {Warner Bros.)

RuPAUL Snapshot (Rhino)

BRUCE SPRINGSTEEN Secret Garden (Columbia)
KEITH SWEAT Nobody (Elektra/EEG)

LUTHER VANDROSS | Can Make It Better (LV/Epic)

Video airpiay from February 10-16.

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject
to change.

Friday, 2/7

* Pat Boone guest-stars on
CBS's “Dave’s World” (8pm).

* NBC’s “Unsolved Mysteries”
explores the death of Nirvana front-
man Kurt Cobain (8pm).

¢ Pat Boone, “The Tonight Show
With Jay Leno.”

« Silverchair, “Late Show With
David Letterman.”

Saturday, 2/8

* PBS’s “Austin City Limits”
showcases “ABluegrass Tribute To
Bill Monroe” (check local listings).

* David Bowie, “Jay Leno.”

¢ Barry Manilow, “David Letter-
man.”

*Big Head Todd & The Mon-
sters, “Late Night With Conan
O'Brien.”

Wednesday, 2/12

¢ Immature’s Marques Hous-
ton guest-stars on WB’s “Sister,
Sister” (check local listings).

* Westside Connection (Ice
Cube, Mack 10, and W.C.) guest-
star on WB’s “The Jamie Foxx
Show” (check local listings).

¢ Luther Vandross performs on
“Beverly Hills, 90210” (Fox, 8pm).

* Alice Cooper guest-stars on
CBS’s “Pearl” (8:30pm).

¢ Kenny Chesney, “Prime Time
Country” (TNN, 9pm ET/6pm PT).

¢ Mary Chapin Carpenter, “Co-
nan O'Brien.”

Thursday, 2/13

« Elvis Costello, Deborah Har-
ry, and Jazz Passengers, “David
Letterman.”

- 36 million households
) ) Lydia Cole,

(AN RN rusic Programming
| Video Playlist |

TONY TONI TONE Let's Get Down (Mercury}

FOXY BROWN Get Me Home ( ViokatorDef Jarm/RAL Mercury)
NEW EOITION I'm Still In Love With You (MCA)
ERYKAH BAOU On And On (Kedar/Universal)
WHITNEY HOUSTON | Believe In You And Me (Arista)
R. KELLY | Believe | Can Fly (Jive)

EN VOGUE Don't Let Go (Love) (EastWest/EEG)

LIL KIM No Time (Undeas/Big Beat/Atiantic)

AALIYAH One In A Million (BlackGround/Atiantic)
“AFKAP" Betcha By Golly Wow! (NPG/EMI)

Information for week ending February 7.

| RapCityTop10 |

MACK 10 & DOGG POUND Nuthin' But... (Buzztone/Priority)
FUGEES Rumble In The Jungle (Mercury)

REDMAN Whateva Man (Def Jam/RAL/Mercury)

PUFF DADDY Can't Nobody Hold Me Down (Bad Boy/Arista)
MAKAVELI To Live & Die In LA. (Death Row/Interscope)
TRACY LEE The Theme (Universal)

MONSTARS Hit 'Em High (Wamer Sunset/Atlantic)

MC LYTE Cold Rock A Parly (FastWest/EEG)

LOST BOYZ Get Up (Universal)

ROOTS What They Do (DGC/Geffen)

Information for week ending February 7.

T H E
21 million households
Liz Kiley,
VP/Programming
MUSIC TELEVISION
YOU CONTROL..
| National Top20 |

ORU HILL in My Bed {/sland)

PUFF DADDY Can't Nobody Hold Me Down {Bad Boy/Arista)
WHITNEY HOUSTON | Believe In You And Me (Arista)
ICE CUBE The World Is Mine (Jive)

FUGEES Rumbe In The Jungle (Mercury)

SPICE GIRLS Wannabe { Virgin)

AALIYAH One In A Million (BlackGround/Atlantic)

TRU | Always Feel Like...( Priority)

MACK 10 & DOGG POUND Nuthin' But... (Buzztone/Priority)
MASTER P Is There A Heaven... (Priority)

MAKAVELI To Live And Die In LA (Death Row/Interscope)
MONICA For You | Will (Warner Sunset/Atiantic)
RAHSAAN PATTERSON Stop By (MCA)

ERYKAH BADU On And On (Kedar/Universal)

REOMAN Whateva Man (Def Jam/RAL/Mercury)

R. KELLY | Believe | Can Fly (Jive)

BILLY LAWRENCE C'Mon (Elektra/EEG)

RAY J. Let it Go (Elektra/EEG)

RICHIE RICH DoG's Get To Go... (Def Jam/RAL/Mercury)
MONIFAH You Don't Have To Love Me (Uptown/Universal)

Most requested for week ending January 31.

PRALSTAR
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 WHO $632.0
2 KISS $536.8
3 REBA McENTIRE $398.8
4 KENNY G/TONI BRAXTON $398.1
5 TRAGICALLY HiP $352.8
6 RUSH $305.5
7 PHISH $277.4
8 NEIL YOUNG $271.0
9 SMASHING PUMPKINS $2498
10 STONE TEMPLE PILOTS $218.8
11 DAVE MATTHEWS BAND $208.7
12 ALAN JACKSON $206.5
13 MELISSA ETHERIDGE $188.2
14 VINCE GILL $176.9
15 BROOKS & DUNN $1755
Among this week’s new tours:
PAUL ANKA
BLOODHOUND GANG
JULIANA HATFIELD
GARY HOEY
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800)
344-7383; California (209) 271-7900.

: SR R e R e R S RO LR e -
MUSIC TELI MUSIC FIRST . AL » WEEKEND BOX OFFICE
59.4 million households 50.8 million househotds TOP TEN SHOWS * “Tina Turner: Wildest Dreams JAN. 31-FEB. 2
Patti Galluzzi, Lee Chesnut, YP/Music Programming JANUARY 27-FEBRUARY 2 — a 95-minute concert taped in - -
VP/Music Programming Wayne Isaak, St VP/Music & Talent Relations Amsterdam — premieres on
Total Audience Showtime (8pm). 1 (S;g;)lg/ars $35.90
[ ADDS I l ADDS | (97 miition households) » Clay Walker performs on “The 2 Jerry Maguire $5.18
) Statler Bros. Show” (TNN, 9pm ET/ (TriStar)
, WHITNEY HOUSTON Step By Step (Arista) )
WHITNEY HOUSTON Step By Step (Avista) FIONA APPLE Sicep To Oream (Work) 1 ER 6pm PT). 3 Scream (Miramax)  $4.50
FIONA APPLE Sleep To Dream (Work) DRU HILL In My Bed (/siand) 2 Seinfeld * Queen L atifah serves as guest- 4 Evita ] $4.37
DRU HILL In My Bed {/siand) 3 Friends host on Fox’s “Mad TV” (11pm): (Buena Vista)
KORN A.0.1.0.A.S. (ImmortalEpic) [ l 4 The Naked Truth « David Bowie, “Saturday Night 5 ?g?;terga Vista) $4.36
i Live” (NBC, 11:30pm).
[EXCLUSIVE ] XL : e iC ( prm) 6 Beverly Hills $4.16
EXCLUS : . EN VOGUE Don't Let Go (Love) (EastWest/EEG) 6 Home Improvement Sunday, 2/9 Ninja (TriStar)
BUSH Greedy Fly (Trauma/Interscope) WHITNEY HOUSTON Step By Step (Arista) 7 Touched By An Angel " 7 In Love And War $3.47
LIVE Lakini's Juice (Radioactive) JEWEL You Were Meant For Me (Atlantic) 8 20/20 » Willie Nelson lends his voice (New Line)
JOHN MELLENCAMP Just Anather Day (Mercury) 9 American Music Awards to Fox’s “King Of The Hill” (8:30pm). 8 The Relic $2.83
NO O0UBT Don't Speak { Trauma/Interscope) 10 60 Minutes (Paramount)
HEAVY . N Monday, 2/10 9 Michael $2.70
! R (te) Spin City (New Line)
AALIYAH One In A Million (BlackGround/Atfanti ARGE ool s Ll o 10 Gridlock'd $2.67
BABYFACE:e im; |I cr:( o M Em:sn(E ican ’ “AFKAP" Sombody's Somebady (NPG/EM) Adults 18-34 nutt, Diamond Rio, Joe Diffie, (Gramercy)*
ryime | Glose My Eyes (Epic TONI BRAXTON Un-break My Heart (LaFace/Arista) Vince Gill, Sammy Kershaw, Tra-
CAROIGANS Lovefoal (Mercury) CARDIGANS Lovefool (Mercury) 1 Seinfeld cy Lawrence, Kathy Mattea, Sam All figures in mitlions
COUNTING CHOWS BloralDecemberl(DECEETen) PAULA COLE Where Have All The Cowboys Gone (imaga ) 2 ER Moore, Connie Smith, and Travis * First week in release
SHERYL CROW Eveyay s A inin Foad 1161 zgmucs"gm?ﬁdfzn': ge:’emmd;:? (F;();g/éiff::)) 3 Friends Tritt perform on “Hello Darlin’: A Trib- Source: Entertainment Data Inc.
DAVE MATTHEWS BAND Crash Into Me (RCA) CELINE DION A1 By Kyt (550 Muse) 4 The Single Guy ute To Conway Twitty.” a two-hour
SNOOP 00GGY D0GG Vapors ( Death Row/Interscope) U2 Discotheque {/sland) 5 The Naked Truth TNN special (9pm ET/6pm PT). COMING ATTRACTIONS:
JEWEL You Were Meant For Me (Atlantic) WALLFLOWERS One Headlight (/nterscope) 6 The X-Files * Shaquille O’Neal, “Jay Leno.” This week’s openers include
R. KELLY | Believe | Can Fly (Jive) 7 King Of The Hill * Fugees, “David Letterman.” “Suburbia,” starring Parker Po-
MARILYN MANSON Tourniquet (Nothing/Interscope) l l 8 The Simpsons sey. The film's DGC/Geffen
METALLICA King Nothing (Elekira/EEG) MEDIUM 9 Home Improvement Tuesday, 2/11 soundtrack sports three tunes
e e | I e et (te) World’s Scariest Police » Jeffrey Osborne guest-stars by Sonic Youth —“3ee-Bee's
NO DOUBT Excuse Me Mr. { Trauma/interscope) DAVID BOWIE Little Wonder (Virgin) “ » Song,” “Sunday,” and “Tabla In
) g JOURNEY When You Love A Woman (Columbia) : Chases on “Cosby” (CBS, 8pm). 9. o

Suburbia” — as wel as Sonic
Youth member Thurston
Moore’s “Psychic Hearts,”
Beck’s “Feather In Your Cap,”
Butthole Surfers’ “Human
Cannonball,” Flaming Lips’
“Hot Day,” Skinny Puppy’s
“Cult,” Superchunk's “Does
Your Hometown Care?” and
cuts by Girls Against Boys,
U.N.K.L.E., Boss Hog, Gene
Pitney, and Elastica w/Ste-
phen Malkmus.

Opening in limited 1elease this
week is “Hotel De Love,” star-
ring Saffron Burrows. The fim’s
Milan soundtrack features two
songs by Tim Finn — “In A Mi-
nor Key” and “In Love With ItAII”
— as well as one from his former
band, Split Enz (“| Hope | Nev-
er’). Cowboy Junkies’ “Blue
Moon Revisited/Song For Elvis,”
K.C. & The Sunshine Band's
“Get Down Tonight,” 10cc’s “I'm
Not In Love,”Little River Band's
“Reminiscing,” Air Supply’s
“Lost In Love,” Olivia Newton-
John's “| Honestly Love You,”
Grass Roots’ “Sooner Or Lat-
er,” Ronnie Grey’s cover of the
Captain & Tenille’s “Love Will
Keep UsTogether,” and the “Ho-
tel De Love Band™s “Sway” com-
plete the LP.

 VIDEO

* TREES LOUNGE (Live)

Starring writer/director Steve
Buscemi, this feature film car-
ries an MCA soundtrack with two
cuts each by Brenda Lee (“You
Always HurtThe One You Love”
and “Break It To Me Gently”) and
the Ink Spots (‘| Never Had A
Dream Come True” and “l Un-
derstand [Just How You Feel]")
as well as Shane MacGowan
& The Popes’ “That Woman’s
Got Me Drinking” and Hayden’s
title track. Songs by Bill Deal &
The Rhondels, Patrick Tuzzoli-
no, Craig Ross, the Mills
Brothers, and others complete
the album.
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“Better Than £zra is testing very well
with females which is significant because
typically alternative music does

not research well for us. | think
'Desperately Wanting' will go all the way.”
John 0'Dea/WNNK/ Harrisburg
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New Aiplay!
WIPL - Indianapolis  WIEE - Madison
WAEE - F. Wayne

Amazing Callout!

WPRO - Providence - #10 W18-34

XHRM - San Diego - #1 overall

WXDX - Pittsburgh — #4 overall

KOME - San Jose - #5 Women overall

99x - Atlanta - #1 Women 18-13
#3 Women 14-19

KDGE - Dallas - Top 5 Nomen overall

2

Elakira Entartalnment

Ww1 To Market CBS Radio Networks?

Iready a titan among radio networks,

Westwood One now looks like it's a

couple bites away from becoming the
industry’s 800-pound gorilla, either by buying
CBS Radio Networks or by taking over its ad
sales and affiliate relations (with CBS
remaining in control of programming and
content).

While no final deal has been decided,
sources tell ST that an agreement could be
only weeks away and that marketing of the
CBS products appears more likely than an
agreement to purchase the networks.

In any event, it’s also likely that Wall Street
wonderboy Mel Karmazin would continue to
run CBS Radio and Westwood One. The two
companies have been related since 1992,
when Karmazin’s previous company, Infinity
Broadcasting, bought a piece of WW1. That
share, now owned by Westinghouse, is
estimated to be worth about a quarter of
Westwood One’s $800 million value.

On Tuesday (2/4), Karmazin did not return
ST’s calls regarding the matter. Westwood
Chairman Norm Pattiz declined to discuss the
report.

KRXQ/Sacramento PD Curtiss Johnson
is upped to Station Mgr.

Humhles Pt. 1

* KLLC/SF welcomes former WDREIPhrIIy morn-

ing stars Sarah & Vince.

¢ In the wake of Jacor’s taking over KGB FM/San
Diego from Nationwide, moming drivers Brian Whit-
man & Jack Silver exit. Look for Whittman to join
WABC-AM/NY and for Silver — a former morning
show producer for Rick Dees — to establish a morn-
ing show consultancy, with KMELIS F already signed
as a client.

Meanwhile, KGB welcomes new Production Dir.
Mike Madrigal, who segues from the same duties at
KEGL/Dalias.

* CMT names Chris Parr PD ofits U.S. network.
Parr previously served as VP/Label Relations for MOR
Music Television, a natronal direct response music
video network.

* WFBC-FM/Greenville, SC momrng co-hostMar-
ty Selby becomes VP/Programming for Paxson
Communications/Cookeville, TN, which includes
News/Talk WPTN-AM, Country WGSQ-FM, Soft AC
WHUB-FM, and WHUB-TV. _Selby — aka Marty
McFly — previously worked atWYHY-FMINashvrlIe
WFLZ-FM/Tampa, and KNIX-FM/Phoenix,

Bust A Groove {

Dance simulcast KACD-FM & KBCD-FM
(Groove Radio)/L.A. GM Jeff Wyatt resigned
on Tuesday (2/4). Station insiders told ST not
to look for the position to be filled anytime in
the near future.

News WGST/Atlanta Station Mgr. Eric
Seidel — a 16-year station vet — exits.
Words has it that Seidel will resurface with
parent company Jacor on the West Coast.

In a surprise move, Alternative KNDD/
Seattle MD/nights Marco Collins — quoted in
Newsweek this week (see 'Zine Scene, Page
20) — gives up his music duties to
concentrate on his airshift. When contacted
by ST, Collins stressed this decision was his
own and not mandated by PD Phil Manning’s
recent arrival.

The State of Connecticut has dropped
sexual assauit charges against former WKSS/
Hartford MD Dave Vayda (ST 7/12/96).

“I have always maintained that | was innocent
of these charges, and ultimately, my position
was vindicated,” said Vayda. “What happened
to me could have happened to any DJ or any
person who does appearances.”

Oooops. In our recent (ST 1/24) item on
superjock Doug Banks’s legal battles with
agent Robert Eatman, ST said that the
Chicago Sun-Times failed to report that
Eatman initiated the legal battle by filing a $1
million arbitration claim against Banks.

However, Sun-Times columnist Robert
Feder called the ST “fun-fone” to inform us
that he did dutifully and professionally report
on the arbitration claim, and we stand
sheepishly corrected.

Now that Sandusky is the new owner of
KSLX/Phoenix, the station will return to a
Classic Rock approach, targeted to the 35-49
demo. But will the Dean & Rog morning
show be part of it? Sandusky VP Chuck
Artigue said he asked the duo to modify their

Continued on Page 24
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“The more | hear it, the more | love it! That's

pretty good since I've been listening to it
since | discovered it in Australia 2 years ago!”
GUY ZAPOLEON,

Zapoleon Consulting

“l am recommending it to all of my stations.”
BILL RICHARDS,
Bill Richards Consulting

“Great follow-up to ‘Mouth’...Very hooky
and memorable...Fits well in todays'
music scene...Several client stations are
playing it early.”

HARYV BLAIN, Blain Consulting

“We put ‘Under The Water’ into rotation
early, because we were looking for artist
familiarity and felt that the song had a
very catchy hook and was a great follow-
up to ‘Mouth.””

TOM STEELE, WFLZ/Tampa

Music Director

“We were one of the first to play ‘Mouth’
and now we’re doing the same with ‘Under
The Water’ because we feel it has the same
hit potential...From our early airplay, we are
already getting some phones.”

CHRIS SHEBEL & TONY MASCARO
PD/MD PRO-FM/Providence

merrijlEilgbridge

| > g}

(56112)

the follow-up to the #1, g[lfsIf)cle “mouth WEigdulldse album the garden

Management: Siew Qoi

(56018) (53019)
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Did
Branberrles
have a

STREET TALK.

Continued from Page 22
demise [E! carries the TV version of his show]
approach to the upper demo; Dean & Rog has been greatly exaggerated.
said they couldn’t do that. As ST went to
press, they'd been off the air — but under
contract — since Friday (1/31). } Cyber Boy & CybesGorn

Having recently dropped the “LovePhones”
sex advice show, WHTZ/NY debuts the “Z100
Chat Room.” Airing from 10pm-midnight, the
show will feature night slammer Lukas — joined
by “Cyber Boy,” who's said to be the nation’s first
computer-generated jock.

When a listener posts a request or
dedication by fax or the Internet, “Cyber Boy”
reads it on-air via a computer-generated voice
program. Look for Z100 to give “Cyber Boy” a
wise-cracking female side-kick (“Cyber-Grrrl™?)
shortly, too.

Time Bomb Ticking?

Will A&M VP/Alternative Music Promo
Jack Isquith — who exits on the heels of
longtime A&M promo domo J.B. Brenner —
resurface at ex-A&M exec Jim Guerinot's
BMG-distributed Time Bomb label?

in the wake of Disney’s spending $321
million for a majority interest in E!
Entertainment TV, the L.A. Times reports that
“the rumor of Howard Stern’s imminent

Great Week
in
Gallout

America m

See page 36
Or MOre

Rumbles, Pt. 2

* KKSS/Albuquerque APD/Production Dir. Ran-
dy Savage becomes PD and Mickey Fuentes is
named AMD/nights as PD Jeff Andrews exits.

* Clear Channel/Ft. Myers OM Ron Ellis exits.
He'd been overseeing Country WCKT-FM, Country
WFSN-FM, Soft AC WXRM-FM, Oidies WOLZ-FM
and News-Talk/Nostalgia WKII-AM. The new WCKT-
FM PD is Paul Orr, who previously served as cou-
ple of stints as PD of Country competitor WWGR-
FM. Meanwhile, look for WKIl OM Jim Radford to
program WFSN, WXRM, and WOLZ.

In other local news, WNOG/Ft. Myers-Naples flips
from Talk to CHR. The new call letters are WPRW,
the new moniker is “Power 95.5," and Jan Jeffries
is consulting.

* WPLA/Jacksonville PD J.R. Randall adds pro-
gramming duties at sister Sports WNZS.

* Eighteen-year WBAB/Long Island veteran Bob
Buchmann re-inks as the station's VP/Programming
and morning co-host.

* HotAC WUKS/Tampa — which had been WUSA
— changes calls again to WAKS.

* Classic Rock KKLV/Honolulu PD Bill Logan
exits.

* WLEV/Allentown OM/PD John Lodge exits.

* WOOD-FM/Grand Rapids OM/PD Stan Atkin-
son now will oversee sister WAKX-FM, which de-
buted Monday (2/3) as Hot AC “Variety 96.1.”

* As previously rumored (ST 1/24), Rhythmic CHR
comes to Huntsville, AL on the FM simulcast of
WXQw & WWXQ, which flipped from Hot AC on Fri-
day (1/31).

* New WWZD/Tupelo, MS PD isRusty Pough and
the new MD is Tom Bigbee. They repiace the exiting
T. J. McKay and Mark Summer, respectively.

* WQLR/Kalamazoo, Mi ups MD Brian Wertz to
PD.

* Classic Rock KZAP/Chico, CA segues to Rock
with market veteran Ron Woodward as OM/PD/MD.

* Look for former KNDD/Seattle staffer Ron Har-
ris to join KATS/Yakima, WA as PD/MD next week.

» Shorlly after her live! on-air liposuction bit, WKDF/
Nashville morning host Beth Donahue exits. Dick
Broadcasting VP/GM Steve Dickert said her con-
tract wasn't renewed.

> All My New Best Friends ...

Consultant Charlie West contacted ST
regarding last week’s rumor that he was one of
the candidates that might get involved with
KLOS/L.A’s programming. Charlie says it's safe
to tell all his “new best friends” that he hasn’t
talked to anyone at the station or company in
years.

All-Beatles Radio Il ‘

Due to what’s been described as
“overwhelming public response,” KGIL-AM/L.A.
will continue to air its all-Beatles format
indefinitely. Owner Mt. Wilson-FM
Broadcasters also is said to be constructing a
second all-Beatles station, sporting 10,000 watts
at 1650 AM (KGIL is located at 1260). Look for
the new station — expected to be called KBTL
— to hit the airwaves on March 1.

After picking up the Los Angeles Dodgers
radio broadcast rights for the next five years —
beginning with the 1998 season — for a rumored
$7 million per year, KIIS-AM/L.A. stopped
simulcasting sister KIIS-FM. (KIIS-AM is
currently broadcasting the greatest moments in
Major League Baseball history.)

Jacor Prez/COQ Bob Lawrence told ST
that options regarding a power increase, possible
signings of other L.A. pro sports teams, and the
ultimate formatic fate of KIIS-AM are still being
explored. However, he added that Jacor is
looking to keep KIIS-AM out of the way of sister
Sports XTRA-AM/San Diego, which covers
much of the L.A. market.

Continued on Page 26

Searching for the Cure.

Cancer sounds like such a grown-up disease, but each
year, more than 6,000 American children will be stricken.
The doctors and scientists at St. Jude Children’s Research

Hospital are working to wipe childhood cancer from the
face of the earth. To learn more about this life-saving
work, please call 1-800-877-5833.

ST. JUDE CHILDREN’S
RESEARCH HOSFITAL

Danny rhomas, Founde

details.... §
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Change
the course
of music
history.

Hearing loss has altered many
careers in the music industry.
H.E.A.R. can help you
save your hearing.

A non-profit organization
founded by musicians and
physicians for musicians, music
fans and other music
professionals.

H.E.A.R. offers information
about hearing loss, tinnitus,
testing, and hearing protection.
For an information packet,
send $10.00 to:

H.E.A.R.

P.O. Box 460847
San Francisco, CA 94146
or call the H.E.A.R.
24-hr hotline at
(415) 773-9590

HEAR/

HEARING EDUCATION AND AWARENESS FOR ROCKERS

Continued from Page 24

Alternative KNNC/Austin’s recent
announcement of an impending sale has
created an interim scenario wherein
crosstown competitor KROX will simulcast on
KNNC'’s old signal at 107.7. KNNC principal
Richard Rees told ST that the new ownership
would be in place by August 1, with KROX
broadcasting on the frequency until then.

Eleven-year WIP/Philly sportscaster
Howard Eskin acknowledged sending a
married woman a dozen red roses that may
have gotten her killed by her jealous husband.

The Associated Press reported that
Eskin had been corresponding with Marlene
Stumpf via e-mail for about a month, then
sent her flowers to “brighten her day.” Her
husband, Raymond, allegedly killed her on
January 20 by repeatedly stabbing her;
Raymond Stumpf has been charged with
murder.

Eskin, who is married and has four
children, has disavowed any romantic interest
in Mrs. Stumpf and insists he didn’t
specifically order roses. He remains on-air at
WIP.

WKRQ (Q102)/Cincy morning drivers
Brian & Johnjay will attempt to get their
names in the Guinness book of world records
by breaking Q102’s existing world record for
the biggest radio prize. (According to Page
140 of the 40th anniversary issue of the
Guinness book, “WKRQ [Q102] gave Mary
Buchanan of Cincinnati $1 million and
secured its place in world record history.”)

In its attempt to break the record, Q102
will give away a chance at winning $1,000,002
on March 31, 1997.

One lucky listener will be invited into a
bank vault filled with 102 money bags stuffed
with several thousands of dollars, but only one
bag contains the really BIG money. If the
listener beats the 102-1 odds and picks that
bag, he or she will take home the record-
breaking bucks.

KFMB-FM/San Diego morning driver
Dave Smiley is throwing a “Save Our Stadium
Bake Sale” in an attempt to raise $18 million
to make the required stadium repairs, thereby
saving next year’'s Super Bowl and keeping
the San Diego Chargers and Padres in town.

Voiceover talent Sandy Thomas joins
WAXQ/NY for weekends and fill-ins; he’ll also
be doing the voice work for KIIS-FM/L.A’s new
identifiers, promos, etc.

Records

« Look for Capricorn to leave its Nashville head-
quarters to consolidate its offices in Atlanta later this
year.

» Former Discovery VP/Promo Jack Ashton joins
Marina Del Rey, CA-based Higher Source Records
for a six-month stint as VP/Promo & Mktg. He also
continues to consult.

'

¢ Clear Channel Radio Sales formed;
Bob Turner named President.

* Danny Buch boosted to Atlantic Records
Sr. VP/Promo.

* Paul Brown appointed Arista Records
VP/Rock Promo.

* Mike Bernardo elevated to Mercury Records
VP/Urban Promo.

* Patrick Ready becomes KISN-AM & FM and
KUMT-FM/Salt Lake City VP/GM.

A

» Jeffrey Naumann elevated to Virgin Records
VP/Radio Promo.

* Roy Sampson upped to
WCAO & WXYV/Baitimore OM.

* Michael St. John named KHTK/St. Louis PD.
* Buddy Scott becomes WBZZ/Pittsburgh PD.

v

* Dick Williams named Quantum Music
Exec. VP/GM.

* Mike Kakoyiannis upped to
Metropolitan Broadcasting Sr. VP.

+ Eddie Mascolo elevated to RCA Records
Sr. VP/Product Development.

* Mark Chernoff appointed WNEW-FM/NY PD.

* Sonny Taylor becomes
WGCI-AM & FM/Chicago PD.

v

* ABC Radio restructures owned-station group;
names Chuck DeBare President and
Don Bouloukos VP/Ops.

* New Big Apple Big Wigs: Jim Lowe becomes
WNEW-AM/NY PD; WNEW-FM ups Scott Muni to
Ops. Dir. and Richard Neer to PD.

* Harry Lyles appointed WBLZ/Cincy PD.
* Lee Arnold returns to WHN/NY for middays.

N4

* Bill Garcia named WXLO (99X)/NY PD.

* Bob Hamilton appointed KRTH/L.A. PD.
* Robin Mitchell chosen KYAC-FM/Seattle PD.

* Don Cox becomes WKTQ (13Q)/Pittsburgh

I morming man.

Condolences to family and friends of
Arista VP/Promo Ken Lane on the sudden
death of his father, Herbert G. Lane, who
passed away on Sunday (2/1) at age 67. In lieu
of flowers, the family has requested that
donations be made to Temple Israel at 112 East
75 Street, New York, NY.

Imus Comedy LP Coming

ST hears multicity morning mouth Don
Imus signed a deal with Mercury to do a
comedy album. Meanwhile, KZSS-AM/
Albuquerque ends its eight-year simulcast of
Rock KZRR-FM, adding “Imus In The Morning”
and debuting a “Personal Achievement Radio”
format.

e
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“One O’Clock strikes me as a very female
friendly record with a killer hook.

This could be a sleeper. Certainly one to
keep your eyes on.”

- Erik Bradley, B96/Chicago

WORK

OVER 50
STATIONS IN
THE FIRST
TWO WEEKS!!

Including:

KHKS WFLZ
B96 wIioQ
WKSE Z90
KHTS WFLY
KHOM WWKY
KWNZ KZHT
WFHN WWCK

Meet Sabelle at the
Gavin Convention,
February 14th at 12:30 P.M.
in the WORK suite.

h N

MUSIC TELEVISION
YOUCONTROL.

WRITTEN AND PRODUCED BY SABELLE AND REX RIDEOUT
MANAGEMENT: NICK MOYLE/AGGRESSIVE ENTERTAINMENT
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Viacom
Continued from Page 1

tions in Washington along with a pair
each in New York and Los Angeles.
During that time, Viacom brass said
the selling price was not likely to
budge from the whopping $1.4 billion
that Viacom International Chairman
Sumner Redstone sought.

It was a staggering sum, acfhowl-
edged several company insiders, who
noted it was roughly 24 times cash
flow. Although no deal has been
struck for the entire package, at least
one potential buyer “is exploring the
deal on a market-by-market basis to
add to their existing strengths,” said
one R&R source.

Viacom Broadcasting Sr. VP/Cor-
porate Relations Carl Folta declined
to comment. “It’s not our policy to
discuss this,” he told R&R on Tues-
day (2/4). On Monday (2/3), Viacom
President/CEO Bill Figenshu told
R&R, “I'm not looking at selling any-
thing. We’re not going to confirm or
deny anything, but for the right price,
really, anything’s for sale. If someone
offered you $5 million for your house,
would you sell it?”

Simply put, Viacom is looking for
a sum that, based even on the extraordi-
nary mega-deals of the recent past, is
phenomenal. “To get to the $1.4 billion
point, that’s pretty tough,” First Union
VP Bishop Cheen told R&R. “Twenty-
four times cash flow, well ... that would
set an absolute new benchmark. Some
of these stations are chumning along with
a decent margin, a 45% margin, so this
would push the envelope.

“This will be a real test of the auc-
tion market. What it sounds like on

the surface is that Viacom is attempt-
ing to create a new benchmark in val-
ue — First Boston’s prowess in the
radio market notwithstanding.”

Prowess indeed. Some industry
voices speculate that Viacom, the
company that brought “Forrest
Gump” to the big screen and Nickel-
odeon to cable, will use some of its
Paramount TV outlets, particularly
in Hartford, as bait to help drive up
the sale price of its radio outlets. But
Cheen cautions skeptics that anything
is possible. “Remember, an analyst
can run numbers all day but it only
matters what the market thinks. Via-
com operates a terrific bunch of prop-
erties, and Figenshu has done a won-
derful job and is a hell of a manager.
Radio has always been the hidden
jewel in the Viacom empire.”

Viacom’s Stable
Viacom — which is expected to

auction off its stations elther sspa-
ratety or by market — owns the fol-
lowing 10 stations (listed in order of
markel sizea}; : :
Cafls Markat 2R
WLTW-FMMNew York AC
KIEB-FMLos Angebes  HatAC
KYSH-FM/Los Angeles  Holas
WLIT-FMiChicago A
WORG-FMDetroit CHR/Rythmic
WEZS-AMWashington  Talk
WZHF-AMMWashington  Talk
WMZO-FWWashington  Coaniry

¢ WJIW-FMMashinglon  MAG

Capitol

KSCA

Continued from Page 1

West owner Gene Autry from the
radio industry (see related story,
Page 1).

Wednesday evening at 6:15pm —
following six hours of silence and a
12-hour laugh track — incoming
owner New Heftel Group returned
KSCA to the airwaves as Spanish-
language “La Nueva 101-9.”” Maria
Nava, formerly MD of Spanish AC
sister KLVE-FM, will serve as
KSCA PD/MD and report to KTNQ-
AM, KLVE & KSCA President/GM
Richard Heftel. KSCA, which is ex-
ploring the availability of the KNVA
calls, will air a Regional Mexican
format that pits itself directly against
crosstown KBUE-FM and KLAX-
FM.

“Maria is an extremely capable
person. She was an integral part of
KLVE’s success, along with [PD] Pio
Ferro and [consultant] Bill Tanner,”
Heftel said. Acknowledging the for-
mat would be a mix of Banda, Gru-
po, Nortefia, and Ranchera music,
Heftel commented, “I honestly think
we can do a better job and offer a
better product to listeners. With more
stations, there’s more fragmentation
—and that’s a good thing. It will pro-
vide Spanish listeners with more
choices.”

Nava added, “Whatever you hear
on the other Regional Mexican sta-
tions, you’ll hear here. Were just try-
ing to make it sound better and en-
tertaining. I worked a lot with Bill
and, put in conjunction with what I
know about the music, we’ll make it
work.”

The flip quelled rumors that the

station would debut an uptempo
Spanish-language format to attract
listeners from not only suburban
Spanish Contemporary KRTO-FM/
West Covina, but also CHR/Rhyth-
mic KPWR-FM and Urban KKBT-
FM.

“There would be no point in emu-
lating a ‘tropical’ format that’s on the
East Coast,” commented Tanner.
“We will bring our own twist to it.
[KSCA] is only the second full-cov-
erage station in Spanish in L.A.
KLAX absolutely is not; it doesn’t
cover the San Fernando Valley. This
station will be able to be received
everywhere.

“We’ll give away $1000 at a time
to listeners, have artist-jacket give-
aways, and remain jockless for a
while. There’ll be two weeks of com-
mercial-free music, with the only
voices on the station being artists do-
ing liners and contest winners.” Tan-
ner added that such acts as Tigres
Del Norte, Bronco, and Enrique Ig-
lesias will guest-host some shifts as
a permanent air staff is assembled.

New Heftel originally planned to
drop KSCA’s Adult Alternative for-
mat on January 30, but allowed the
format to remain on the air for five
additional days to allow listeners and
the airstaff to say their goodbyes.
“Adult Alternative seems to be via-
ble only in that it attracts a very nar-
row, but very affluent, group of lis-
teners,” Tanner remarked. “It has low
Arbitron numbers, but high quality
interest. It would attract a tiny piece
of cake, but a lot of the icing. It’s just
not going to be a boxcar-number per-
forming format in large cities with a
significant minority population.”

— il

Continued from Page 3

Corona Rhoades

tivated, and is constantly looking
ahead of the format to develop the
roster.

“As for the other two Brians, I've
been trying to work with Rhoades
again since our days together at Vir-
gin. And my grandfather told me it
would be a good idea if I hired Coro-
na. Shortly after that I got a dead fish
in the mail from Tony ‘Bologna’ Co-
rona, and Brian was on the payroll
the next day.”

Autry

Continued from Page 1

Following his entry into the enter-
tainment business, Autry began a re-
cording career that quickly earned him
the reputation as “America’s Favorite
Cowboy.” His version of “Rudolph
The Red Nosed Reindeer” — at 35
million copies sold — is the second-
best-selling single in history (Bing
Crosby’s “White Christmas” is tops).
He was also a co-writer of the Christ-
mas favorite “Here Comes Santa
Claus.” That fame transferred to the sil-
ver screen, and by the 1940s he was a
top-five draw at the box office.

But as Autry’s longtime friend and
film historian Alex Gordon notes,
“Gene knew this kind of fame
wouldn’t last forever ... there was al-
ways a chance he would be injured per-
forming on horseback or whatever, so
he wanted to invest his money for the
long term.”

So, following a World War II stint
in the Army, Autry found such an op-
portunity in radio. He purchased
KPHO/Phoenix, which he later trad-
ed for crosstown KOOL. He then
bought KMPC/Los Angeles and es-
tablished it as the flagship of his Pa-
cific Coast empire.

Until the success of L.A.’s Top 40
stations, KMPC was the market’s No.
1 station. With Dick Whittinghill in
mornings and other personalities such
as Johnny Grant and Ira Cook dur-
ing the day, KMPC was known as the
“Station of the Stars.” That tradition
continued into the *70s when Autry
spent lavishly to acquire the talents of
Gary Owens, Wink Martindale,
Geoff Edwards, Roger Carroll, and
others.

His other stations up the coast, most
notably KSFO/San Francisco in the
’50s and ’60s, were equally if not more
sucessful.

The station was also known for its
sports broadcasts. When Autry lost the
L.A. Dodgers rights two years after the
baseball team moved to California, he
attended the baseball winter meetings
in the hopes of securing the broadcast
rights to the new L.A. expansion fran-
chise. He came home with the whole
franchise.

The California Angels became his
passion over the next couple of de-
cades. And sadly, despite coming close
a couple of times, none of the 35 teams
he fielded made it to a World Series.

By the early ’80s, Autry began sell-

Consultants
Continued from Page 3

with Pollack-Mullins Nashville/The
Moon Mullins Company. After Mul-
lins’s retirement from consulting last
year, the pair continued the business as
Hill & O’Malley.

“My commitment from the very start
of Radio IQ has been to provide high-
caliber personal involvement with a lim-
ited number of clients,” Albright noted.
“As these owners have grown, it has
become obvious I needed to affiliate
with some top-flight people who, by
working as a team on key client projects,
could improve each one of our individ-
ual abilities to help clients find winning
solutions through uncompromising ex-
ecution and attention to detail.”

O’Malley added, “The new Albright,
Hill, & O’Malley affiliation will mean
all our stations will have access to great-
er human resources than ever. Jaye's rep-
utation as an outstanding thinker and
great consultant is well deserved, and
her successes are equally well docu-
mented. Plus, her support staff is ser-
vice-focused. This merger is truly a case
of the total being greater than just the
sum of its parts.”

Nearly 70 stations consulted by the
newly enlarged company now receive
all services each individual firm provid-
ed to its clients.

T R B e L TR
Byrd

Continued from Page 3

— he is the best promotion person I
know. His strengths are in training and
developing a solid staff and in develop-
ing and breaking great artists. As the la-
bel continues to grow, we are fortunate
to have someone of Stan’s talent to help
set the course.”

While attending Texas A&M, Byrd
began his music career as a disc jockey
at a Top 40 station in Conroe, TX. In
1970, Capitol Records hired Byrd as
Manager/Local Promotion in Houston.
He later worked a series of promotion
jobs inTexas, including stints with Mer-
cury Records and later Cnlumbia/Epic
Records, where he worked under Mans-
field as Manager/Local Promotion in
Dallas. In 1976, Warner Bros. Records
chief Mo Ostinselected Byrd as VP/Pro-
motion in that label’s Nashville office.

Byrd left WB in 1984 to launch his
record promotion firm, Chart Attack.
In 1990, Byrd and business partner Joe
Ladd formed BDM Management.
BDM'’s primary client is Decca record-
ing artist Mark Chesnutt; Ladd will
assume day-to-day responsibilities for
Chesnutt’s career while Byrd makes the
transition to his Asylum post.

*“This is an opportunity I couldn’t pass
up,” Byrd noted. “I have a lot of respect
and admiration for Joe Mansfield and
[co-President] Kyle Lehning. I look for-
ward to working with the roster of artists
and a gifted staff.”

B ="
ing off his broadcasting chain, and it
wasn’t long before he was down to
KMPC and his final acquisition,
KSCA/Los Angeles. Age — he turns
90 this year — and estate planning
prompted Autry to offload the last of
his prized assets. Ironically, both
KMPC and the Angels fell into the Dis-
ney Co.’s hands ... and he’ll earn a pret-
ty penny on KSCA's sale.

Autry’s departure from radio marks
the closing of another chapter in this
business and signifies the passing of
another baton to a new generation of
radio operators.

— Ron Rodrigues

“ Changes
Continued from Page 12

field, IL, Mike Thomas joins as PD/mid-
days. Former PD/afternoons Peter Scott
exits, while middayer Marty moves to
afternoons and evening host Brian Hart-
mann becomes a parttimer.

Blevins
Continued from Page 3

We will stay in the *70s vain and try to
make it an interesting station.” KHTC
will complement Nationwide Hot AC
KZZP-FM.

Blevins has held VP/GM posts at
KBSG-AM & FM, KISW-FM,
KMTT-FM & KNDD-FM/Seattle and
KABL-AM, KNEW-AM, KBGG-FM
& KSAN-FM/San Francisco. He served
as KMLE’s GM between 1993-95.
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STEVE WONSIEWICZ

Urban Radio Poised For More Musical Diversity

[ Inroads made by last year’s newcomers open doors for more styles to surface

Is Urban radio about to see greater musical diversity at the
format? That’s what a quartet of programming and promotion
pros believe will happen after watching new styles consistent-

ly surface over the past year.

Execs are encouraged by the
strength of the old-school sound and
how well listeners have embraced the
jazzy hip hop of Erykah Badu's “On
And On” and even the blues of Peggy
Scott-Adams’s novelty hit “Bil.”
These pros believe they can push the
music envelope ——
even more in '97.

One key rea-
son: the music is
surfacing organi-
cally and not being
driven by any oth- |
er outside factors.
PDs are giving the
records a shot and
listeners are re-
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sponding by re-
quests and by
plunking down their hard-earned mon-
ey to buy albums.

As proof that the movement is well
under way, many point to the surge in
airplay and sales for the "90s old school
of D’Angelo, Tony Rich Project, and
Maxwell, the contemporary funk/hip
hop of Ginuwine, and the jazzy beats
of Badu and Roots. Given those stic-
cess stories, some programmers are be-
ginning to look more closely at other
styles to see how they might fit into the
Urban mix.

Tony Wright

Formatic Implications

What's going on in Urban is impor-
tant in that it has direct implications to
other formats. Urban has made the
changes because some leaders in the
radio and record communities openly
wondered if the format was beginning
to be too closely aligned with a partic-
ular style or sound. Interestingly, Al-
ternative and Country currently have
been debating the same thing. The
former, for instance, is taking a long
hard look at electronica and other styles
to juice the format and create more ex-
citernent about the music.

Observes WQQK/Nashville PD/
MD Tony Wright. ‘It got to the point at
Urban where everything sounded the
same, so it wasn’t too surprising that peo-
ple reacted very positively when they
heard songs from Erykah Badu, Max-
well, or even [Scott-Adams’s] ‘Bill.’

“I'think a lot of it also had to do with
the fact that programmers were burned
out with some of the hard rap and
weren’t getting enough R&B. When
they heard good R&B records they
started playing them because they be-
lieved those songs would appeal to
both kids and adults and not just one
particular demo.”

Like most execs, Wright says Ur-
ban is taking the right course of action
by not jumping in with both feet. “It’s

not going to go too far [in any musical
direction] for the simple reason that if you
play too many different-sounding records
you will sound like two different radio
stations. It’s all about placement of the
songs — and we e seeing the results.”
_Those results also could mean even

s Wiy

Michael Tom
Saunders Bracamontes

higher ratings if PDs step out early and
spike in the right records, says Wright.
“Your station will sound fresher if you
step out on these records earlier rather
than later — that 1s if your research
shows the records might work.

“We went out of the box on Maxwell
and Badu because they had a different
sound we believed would appeal across
the board; and there are not that many
across-the-board records out there.”

Something Else Wonderful

WJILB/Detroit PD Michael
Saunders agrees there’s “a very
good possibility™ more styles of mu-
sic will see the light of day at Urban.
For one thing, listener reaction to
“Bill” caused him to rethink how far
he could push the envelope.

“Every now and then radio goes
through a period where certain songs are
big enough to warrant airplay on main-
stream Urbans and Urban ACs. The
songs initially don’t sound like they
would fit what you are trying to do. Yet
they’re songs that the target happens to
appreciate and really wants to hear.
Whenever you throw something new
in, people appreciate it. But that some-
thing else has to be wonderful.”

Like Wright. Saunders stresses that
PDs can’t be different just for different’s
sake — programmers have to take cal-
culated risks and play the records in
measured doses early on in the game.
“You can kill a station if you play cer-
tain records just because nobody else
in the country is. Just because it’s dif-
ferent doesn’t mean it’s good.

“We are not going to go in a more
blues direction because of ‘Bill’. It
goes back to prove my and other pro-
grammers’ point that you cannot look
at artists anymore when deciding to
play records. You have to look at it on
a song-by-song basis.”

Saunders says he wasn’t trying to
outguess the competition when play-
ing the tracks. “When I'saw what kind
of reaction these records had gotten I
knew we had to play them. [ didn’t
think about the competition. [ thought
about superserving my audience.”

Label Perspective

From the label perspective. Sony 550
Music VP/Urban Music Promotion
Tom Bracamontes agrees that “the
market is looking for something new
i andexciting. One
problem was that
we had alot of art-
ists with one big
record who didn’t
have any sub-
stance to be able to
follow through
with a second sin-

gle.
“We're seeing art-
ists like Maxwell
Stanley Winslow 1. had a first sin-
gle that didn’t blow

up at first but made enough noise to force
people to take a closer look; and what they
found was that the music is incredible.

“The format has a pocket of artists
who are slightly unconventional and
who don’t necessarily fit in the cate-
gory of straight-up Urban. They have
elements of rock, jazz, or whatever.
The market needed the diversity. It
was too boring.”

Now that the door is open, Bra-
camontes predicts other styles will
walk in. “These artists have laid a firm
base that will allow others to reap the
benefits as well. This wouldn’t have
happened if {the first wave of artists]
didn’t have great albums. Great
records find ways to get through

e e
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It got to the point at Urban where everything
sounded the same. So it wasn’t too surprising
that people reacted very positively when they

heard songs from Erykah Badu, Maxwell, or

even [Peggy Scott-Adam’s] ‘Bill.’
— Tony Wright

boundaries. When that happens, at
some point programmers reach a cer-
tain degree of comfort or familiarity so
that they feel better about going out
early on the next single or album.”

MCA VP/Urban Promotion Stanley
Winslowalso believes *97 will be aban-
ner year when it comes to seeing greater
musical variety at the format. “Lastyear
I couldn’t say that definitively. These days
I'm very impressed with the way Urban
is handling new material.

*“] feel the change in the tempera-
ture; Urban's going to become a lot
more diversified. Over the past few
years we were totally producer-driv-
en. Now we are seeing a fuller artistic
approach to the music that focuses on
the vocal and live instrumentation as-
pects, which is very healthy.”

The change couldn’t come at a bet-
ter time for the labels, given the uncer-
tain sales picture. *“The market was very
soft last year,” says Winslow. “That’sa
sign that customers are saying ‘Enough
already. That’s not what we want now.
Give us something different.’”

Identifiable Sound

Winsiow observes that the new styles
of music are reaching a broader audi-
ence and touching some hot buttons.
“The producer projects had a younger,
trendy, female [appealing] sound; the
records had dynamic impact, but quick
burn. It seemed more like a fashion
statement for the moment.

“A lot of this new music offers a
sound that programmers, many of
whom are 35-55 years old, can quickly
identify with because there definitely are
influences from superstars like Stevie
Wonder or Sly Stone. The music taps
into PDs’ taste buds, arouses their sense
of musical history, and makes them
more inclined to give the music ashot.”

He agrees with a common radio
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complaint — that many acts didn’t
have musical depth. ““There have been
some big hits, but when you got deep-
er into the album you found nothing
there. When that happens. the public
loses interest and you can’t build any-
thing. That's not the case with many
of these new artists.”

Nevertheless. it isn’t going to be easy
for the trailblazers, says Winslow.
“When we started setting up Rahsaan
Patterson in October there initially
weren't a lot of believers. But that can
be a good sign when you have great
music. Ifeverybody all of a sudden got
it, I'd be concemed about the potential
for quick burn or the focus being too
much on the song and not the artist.”

Crossover Potential

As for the potential for the music to
cross to other formats, Winslow says
it depends on just how popular it be-
comes. “[Crossover and Pop radio] are
so research-driven they might not have
achoice, because the minute the num-
bers pop up they’ll be forced to play
the records. That’s why I cradit Cross-
over radio, because they really try to
serve what the public wants. They did
itin a big way with hip hop and are to
be saluted. especially when the GMs
and many advertisers were against it.
They found a way todo it.”

Looking forward. things could get
even more interesting at the format,
especially with artists like Beck. Snoop
Doggy Dogg, Trent Reznor (Nine
Inch Nails), and Dr. Dre openly talk-
ing about collaborating.

Comments Winslow, “One of the
most beautiful things I've witnessed
this year is those artists wanting to get
together. What that does is set the stage
for yet another form of music to be
bom. Who knows what it will turm out
to be, but it’s healthy for the world.”

CHR/Rhythmic Opening Doors To New Influences

Urban radio and record execs aren’t the only ones bullish
about the potential to expand their musical boundaries. Many
CHR/Rhythmic pros also are betting the format will incorpo-
rate new styles into the mix this year.

Comments WPGC/Washington
PD Jay Stevens, “People are getting
burned out on cer-
tain types of mu-
sic and are look-
ing for something
fresh. On the
CHR side, some
of the alternative
pop is starting to
disappear while
the dance music is
happening. On
the Urban side I
think listeners are
getting a little
tired of hip hop. That music will al-
ways be around, but people want
something new and that something

Jay Stevens

new is an artist like Erykah Badu.
I also believe you are going to see
some of the dance music start to hap-
pen at Urban, like something similar
to the La Bouche records. ['m see-
ing a real resurgence in older styles
of music, like the P-funk and ‘back
in the day’ party records. I've cer-
tainly put a lot more of it in the mix.
“Listeners on the Urban and cross-
over side are hungry for that type of
music again. They’re getting tired
of the hardcore rap and some of the
really super-slow ballads and are
looking for something that’s a little
more uptempo and fun. The amount
of time people used radio in this last
book was off in this market. Could
that be because people are going

back to their stereos and are burned
out on radio because we’re all play-
ing the same stuff?”

The changes, says Stevens, have
occurred gradually over the “past six
to eight months™ and are now begin-
ning to show up on playlists. More
importantly, he believes that PDs
who take the chances have a better
shot at seeing higher ratings.

“The exciting thing about what’s
going on now is the PDs who find
those fresh new records and blaze
some of those trails are going to see
some significant ratings increases.
Listeners are going to check you out
and stay with you. [This format] gets
to a fork in the road [musically] ev-
ery few years. But to me that’s when
it gets very exciting because it means
there’s a huge opportunity. People
are looking for something new and
you have the opportunity to take the
lead.”
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Alternative Romancing ‘Your Woman’

The electronica dam is about to
burst wide open at Alternative. The lat-
est artist to benefit from the newfound
attention on the genre: EMI's White
Town with “Your Woman,” from the
album “ Women In Technology.” Early
believers reporting the track two weeks
ago included KROQ/Los Angeles,
KITS/San Francisco, WFNX/Boston,
KOME/San Jose, and WBRU/Provi-
dence. Last week notable stations such

uct in the last quarter or so, but I think a lot
of it has to do with fragmentation. That's
why records like this can be important be-
cause they're something the Active Rock
and Rock stations won’t play.”

The genre’s newfound status as me-
dia darling is a big plus for stations with
a long lustory of supporting the music.
Observes Schiavelli. “We’ve always in-
cluded elements of the music in what
we do. I’s not a big thing for us to play

Vallejo

as WKQX/Chicago, KDGE/Dallas,
and WNNX/Atlanta showed their sup-
port by adding the record. Others are
expected to join the party.

The driving force behind White
Town is 30-year-old singer/songwriter/
producer/musician Jyoti Mishra, who
received a big boost in the UK when
BBC Radio One FM personality
Mark Radcliffe played the single and
raved about it on the air. What followed
was a deal with Chrysalis UK and a
No. | single on the charts out of the box
on January 19 — only the fourth single
to accomplish such a teat.

Not surprisingly, most Alternative
PDs say listeners are telling them the
music works because it’s fresh and
sounds different. While that’s to be ex-
pected at most heritage stations that
have a history with the genre, what's
mteresting is that several rock-leaning
Alternatives now are beginning to give
the music a good shot.

Says KOME PD/MD Jay Taylor,
who notes *“Your Woman” got imme-
diate phones after a few plays and was
number-two phones two weeks ago.
“The music is compatible with what
we're doing. We don't play too much,
but it’s important to have a couple of
the songs on the air in order to strike a
balance and make sure the station has
the right texture. I mean, how many
grunge records can you play in a row?”

WBRU PD Tim Schiavelli agrees.
“My first reaction was similar 1o when
heard ["Standing Outside A Broken
Phone Booth With Money In My Hand’
by] the Primitive Radio Gods. “Your
Woman’ has a very hypnotic beat that
could be a smash. We felt we should start
finding out now rather than later. We
made it ‘Screamer Of The Week’ and
it’s already a top phone record.”

Alternative PDs also see the records
as vital in competing against rivals. Tay-
lor says. “Some Alternative stations
don’t have the ratings they used to.
Maybe it was the lack of strong prod-

Moby or White Town. We haven't been
playing as much over the last few years,
mostly because there wasn't much out
there and it wasn’t a big priority at the
labels.”

That’s all changed. Breaking elec-
tronica has become a top priority at
most major {abels. with many promo
heads turning on a dime to set up and
work the records.

Comments EMI Sr. VP/Promotion
Peter Napoliello, “I had g
the record played for me
in December and we all
agreed that it was a great
song and was a great pros-
pect to cross very quickly.
KROQ certainly proved
that when they played it
and the phones exploded.”

Many radio and record
execs are encouraged
about the music’s pros-
pects because of how the
songs are surfacing. “This
record. like a few others,
happened very organicat-
ly — through word of
mouth in the radio com-
munity. That’s exactly the
way we love to see things
happen.”

gle “Just Another Day” has found fans
at Alternative outlets such as KCXX/
Riverside and KTCL/Denver and Ac-
tive Rockers WXRA/Greensboro and
KLBJ/Austin.

Influenced musically by the their
Guatemalan mother and Mexican-
American father, siblings A.J., Alejan-
dro and Omar started playing in high
school as the Vallejo Brothers in their
hometown of Birmingham. The group
— which received early support from
local Alternative WRAX — cut its teeth
on the southern club circuit before mov-
ing to Austin a couple of years ago to
refine its Latino blend of alterna-funk
and straight-up rock.

KLBJ OM Jeff Carrol says the
group has what it takes to appeal to au-
diences across the country. “I love the
band. Their music is {resh and exciting.
They are part of a new breed of musi-
cians in the market who are creating their
own kind of sound that’s a step away
from the rhythm and blues that was a
part of the Austin scene for so long. It's
like the baton has been passed (o Valle-

jo. the Ugly Americans, and Ian Moore,

who are taking it to a new generation of
listeners.”

Commenting on the single, Carrol
adds, “It has an energetic, fresh sound
that has a pure rock base but enough
uniqueness to stand out.”

To capitalize on the inroads the
band has made on the West Coast, the
label has the band doing a residency
tour in late January/early February in
California. After that it’s off to a con-
vention and some select radio shows.

Women In Technology

White Town

Napoliello also likes his chances
of crossing “Your Woman™ to pop.
“It’s not unhealthy to go to CHR
quickly with a song like this. It
doesn’t have screaming vocals or loud
guitars. It has the very real possibili-
ly to be a pop smash. It has to build
somewhere. and Alternative is the ob-
vious place, but the initial audience
reaction indicates we can go to CHR
sooner rather than later.”

TVT Betting On Latino
Siblings Vallejo
Are listeners about to get a taste of
some alterna-rock with a little Latino
flavor? TVT certainly hopes that’s the
case with the group Vallejo, whose sin-

Says TVT Director/National Pro-
motion John Perrone, “We have a
nice little story building in Los An-
geles and Santa Barbara. The priori-
ty is to build on that vibe. The song
has elements ot what Alternative and
Active Rock play, like the rappy
sound in records like Cake and Fun
Lovin’ Criminals.

“Also, there’s never been a Latino
band that has entered the Alternative
scene. We think there's a hole for it.”

Originally signed to Chicago indie
IMI Records — which released the
album last year — TVT inked the band
in December and re-released the al-
bum on January 28.

Crows Fans Take To Net

The Counting Crows
and Ticketmaster have
teamed to sell a limited
number of advance tick-
ets to the band’s upcom-
ing shows in Kansas
City, Seattle, Los Ange-
les, and Denver via the
ticket vendor's Web site
(www.ticketmaster.com).
More dates are expect-
ed to be announced in the near future. The seats will be
offered prior to any public sale.

In other tour news, John Mellencamp kicks off his first-
ever U.S. theater tour on March 10 in Detroit. It's the singer/
songwriter’s first major tour since =
'94 and will include dates in most
major markets. He will be accom-
panied by a seven-piece band.
Opening for Mellencamp will be
fellow Hoosiers the Why Store ...
Look for another major tour an-
nouncement regarding Kiss, last
year'’s top grossing live act ... It's
official: Neil Young has boarded
the H.O.R.D.E. Festival. The
Godfather of Grunge will headline
the sixth edition of the show,
which will run from early July
through Labor Day.

The Monkees are said to be
eyeing the launch of their tour
in late July-September. Mean-
while, the group's half-hour TV
special — loosely based on their
'60s sitcom — will be televised
on February 17 ... The Presi-
dents Of The United States Of
America begin their U.S. tour on February 22 in Austin ...
The Fun Lovin’ Criminals scored the opening slot for plat-
inum-plus, alterna-rock act Live for several major-market
dates, beginning on February 18 in Philadelphia ... Lastly,
nothing's official, but word has it that Fleetwood Mac —
Stevie Nicks, Christine McVie, Lindsey Buckingham, and
co-founders Mick Fleetwood and John McVie — have been
testing the waters for a possible reunion tour and a new
album. Stay tuned.

Counting Crows

"Q}, 3 £

John Mellencamp

- Neil Young

Rundgren Bows Online

Staying true to his vision, longtime Internet/multimedia im-
presario Todd Rundgren is offering public subscriptions to his
new online entertainment company
PatroNet. The company will allow fans
access to completed material and
works-in-progress ... In other record-
ing news, the Smashing Pumpkins's
Billy Corgan will twirl the knobs on a
few tracks for former Cars driver Ric
Ocasek's new solo album ... Former
Creedence Clearwater Revival lead-
er John Fogerty is thisclose to com-
pleting work on his new album, tenta-
tively stated for a late spring/early fall
release ... Toad The Wet Sprocket is
finishing its fifth album, “Coil,” in San-
ta Barbara ... King Britt (aka Sylk 130) is nearly done working
on his debut solo album, “When The Funk Hits The Fan,” slat-
ed to hit retail in late spring. Britt also just finished producing a
jazz-funk-sour remix of Paula Cole’s Adult Alternative hit
“Where Have All The Cowboys Gone.”

Bits 'N’ Pieces: Beck, No Doubt, and the Smashing Pump-
kins are being tipped as performers for this year's Grammys ...
Karl Wallenburg’s World Party has signed with Enclave. Look
for a new album in June ... Capricorn has inked deals with
Box Set and Acoustic Junction (who will change its name to
Fool’s Progress) ... Platinum-plus alterna-rockers Everclear
have a new member, guitarist Steven Birch ... Sepultura’s
lead singer Max Cavalera and the band have parted ways.

Todd Rundgren
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Sports Scores Big In The Bay Area

1 KNBR/San Francisco VP/GM Salvadore discusses keys to the format's sales success

Susquehanna Radio Sports/Talk outlet KNBR-AM/San
Francisco is one powerful station. Besides its 50,000-watt sig-
nal — which can be heard in Southern California at night —
the station remains one of the Bay Area’s top-rated outlets with
the majority of its programming focusing on sports.

1 KNBR contin-
ues to succeed in
a market with
two other notable
50,000-watt AM
powerhouses:
¥ | ABC Talk outlet
KGO-AM and
CBS all-News
KCBS-AM.
i Lastyear, KNBR
was the market’s
second-highest
biller with $24.5 million, according
1o BIA.

In San Francisco’s Fall *96 Ar-
bitron survey, KNBR posted a 3.5
12+ (sixth overall), while tying for
first with KGO in men 25-54 with a
6.0. KNBR was second to KGO in
men 35-54 and men 35-64 with a
6.6 and 6.4, respectively. KNBR’s
numbers are strong in nearby San
Jose as well, placing seventh 12+
(3.7). second in men 25-54 (6.1) —
beating KGO and trailing only Rock
outlet KSJO in that demo — and
first in men 35-54 (7.3).

KNBR is the 18-year {lagship sta-
tion for San Francisco Giants base-
ball and carries the NBA’s Golden
State Warriors. It runs pure sports
programming from noon until S5am.
Morning drive features 33-yeur sta-
tion vet Frank Dill, while Rush
Limbaugh airs between 9am-noon.

On the subject of non-sports pro-
gramming in mornings and early
middays, KNBR & KFOG-FM VP/
GM Tony Salvadore comments,
“The tone and tenor of our morming
show, while it is full-service, centers
around sports. Every day we talk to

Tony Salvadore

Fox-TV commentator John Mad-
den at 8:05am, and this season dur-
ing football we had the [49ers quar-
terback) Steve Young show.”

KNBR also aired shows with Oak-
land Raiders quarterback Jeff
Hostetler and former Raiders coach
Mike White. Salvadore adds, “*Dur-
ing baseball season. we’ve had the
[former major league player and Gi-
ants commentator] Mike Krukow
show over the last two years.”

Selling Points
On the sales side. Salvadore says.
“KNBR is a 35-54 male-oriented ra-
dio station. We do fairly well 25-34,
but if you really pinpoint, it’s 35-54.
We're dominant. We’re No. | or No.

@
KNBR has a
tremendous ability to
bring huge amounts of
people in. It’s a
universal like. It goes
across all barriers,
across all boundaries.
It’s the toy store of
life. It’s a fabulous
format to sell.
EE

2 in every daypart across the board.
That’s the value to our advertisers;
that’s where we’re right in their
wheelhouse. And we have Rush

who delivers a fairly significant
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number of women as well — so
overall we do well in adults. The key
behind a station like KNBR is to be
dominant in your primary demo.”
Salvadore discusses the increased
use of sponsor-specific segments
and features. “The rights fees have
become extraordinarily high. The
game of baseball, football. or bas-
ketball is still the same game. But

the rights fees for the privilege of

carrying these games have gone up
considerably. I think the costs of
these rights fees have increased pret-
ty dramatically over the last 10
years. It may have been low 10 years
betore that. but the owners and op-
erators have certainly caught up.

“Broadcasters have been faced
with a dilemma. For those of us who
want and need, from a strategic
standpoint, to be associated with
major sports, there’s a going rate.
And the ability to get your money
returned [on your investment] has
led broadcasters to invent {the spon-
sored segments].”

Salvadore explains how the spon-
sorship of play-by-play has changed

Continued on Page 32
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At O’Freel’s Pub, three 20-
something yuppies arec downing
cocktails; the focal point of de-
bate is the new coalition govern-
ment in Bosnia, spearheaded by
President Slobodan Milosevic.

Let Listeners Own The Agenda

By Mike Young

At your local insurance company, three co-workers are
standing around the water cooler, pondering wheth-
er the House Republicans can maintain enough votes to
keep Newt Gingrich as House Speaker.

Universal Topics

On my former talk show at
WILM-AM/Wilmington and
my current morning show at
WAFL-FM/Dover, DE, listen-
ers have always owned the agen-

It's really a rudimentary, simplistic, yet
typically overlooked concept: Talk
about what your listeners care about,
not what you care about.

And, listening in on a private
phone conversation, you hear a
young woman query her friend
on the latest witness to testify at
the congressional Whitewater
hearings.

Chances are, these scenarios
will never take place.

But for some unfathomable,
inexplicable reason, radio talkers
and programmers assume these
topics are central to the agendas
of Talk audiences. Even worse,
Talk stations are staking multi-
million-dollar investments
and their very survival — on this
flawed premise. Sadly, egocen-
tric programming philosophies
are the norm, and talkers devote
most of their time discussing
subjects which only they, not
their listeners, care about.

It’s really a rudimentary, sim-
plistic, yet typically overlooked
concept: Talk about what your
listeners care about, not what you
care about (assuming you care
about Bosnia, Whitewater, and
Newt Gingrich).

da. They piped up when a recent
survey showed that married men
and women are more sexually
active than singles.

Why? Because sex applies to
people of both genders, all rac-
es, all age groups, and all politi-
cal persuasions; it’s a universal
topic. And because married peo-
ple and singles — comprising the
entire universe of listeners — can
all relate to the survey.

When somebody left a bag of
stale popcorn open in our sta-
tion’s break room, my partner
and I talked about annoying co-
worker habits — and the phones
rang off the hook. Again, it’s a
topic all working people can re-
late to — and (hopefully) work-
ing people comprise 90% of your
target demo.

When a recent story detailed
how acustomer found a used con-
dom in his Chinese take-out food,
our listeners called in to describe
the most revolting items they dis-
covered in their food. It was com-

Continued on Page 32
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Continued from Page 31

over the years. “It used to be a sim-
ple business many years ago. Gen-
erally there was beer, the oil com-
pany ... there were four sponsors,
and they got all the time. Then you
had one sponsor do a pre-game and
one do a post-game. For example,
in baseball, your total advertiser
count might have been

baseball, and they interrupt it with
bursts of incredible action and en-
ergy. I think you get much more
from baseball either live or certain-
ly on the radio.

“Baseball, in particular, needs ra-
dio. It’s a promotion arm for them.
It’s the principle medium, even

minds of the Bay Area sports fans,

we want to own the 49ers image.
“You cannot run around calling
yourself “The Sports Leader” and ig-
nore a team you don’thappen to have
the rights for. In fact, 1 think you go
the opposite way. When the Bay Area
thinks about the 49ers, I want them
to think about KNBR.

six or seven. Now it’s
enormous because there
are so many things that
are sold and so many
packages that are put to-
gether.”

‘Baseball Needs
Radio’
How does the increas-
ing number of baseball

5/\

FRANCIS

ANTS

When they think about
the A’s [baseball’'s Qak-
land Athletics], I want
them to think about
KNBR. We’re the Giants
rights holder, and we
spend most of our time
promoting the Giants.
But we’ve got a live re-
porter at the A’s games.
We cover the entire gam-

games available on TV
affect radio? ““One of the
best buys in radio is Major League
Baseball because it is a radio sport;
it’s not a television sport. I think base-
ball has been overexposed on televi-
sion, and I think quite frankly it’s hurt
the game — especially as it’s com-
pared against basketball and football.

“While basketball and football are
terrific games to attend live, you can
get the drama and feeling from them
on television. They translate very
well to television. Baseball does not.
There is plenty of non-action in

@

There are a ton of
choices in every
market. And when a
station devotes itself
to this particular
avenue of sports,
there really is not
much of a question
in an advertiser's
mind as to who it’s
going to reach.

-‘:‘;G.JH .

though they probably generate more
money out of television. With base-
ball, every single game, every sin-
gle pitch, every single out — not just
50 games a year — is on radio. And
it’s very important to baseball.”

Owning The Image

While KNBR is the Bay Area’s
sports leader, it’s not the home to the
most successful sports franchise in
Northern California— the NFL San
Francisco 49ers. Even though KGO
owns the 49ers’ broadcast rights,
“We cover the 49ers 200% better
than KGO does ... We have the time
to do that,” says Salvadore. “KGO’s
a News/Talk operation that happens
to carry the 49ers. They did the
[former 49ers coach] George Seif-
ert show in morning drive, and then
they’d do a pre-game and post-game
and some feature one time during
the week.

“During football season from
noon until 5am, KNBR’s talking
about the 49ers, Raiders. and what-
ever. No one covers the 49ers like
KNBR. So. basically we own them.
Even though KGO is the rights hold-
er. people tune to us to find out their
information on the 49ers. In the
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ut of sports in this mar-
ket whether we have the
broadcast rights or not.”

Can a Sports station survive with-
out a team’s play-by-play rights?
“It’s more difficult. I think you can
— but you should not do it without
a baseball franchise. Baseball is the
magnet for radio. and vice versa.
think you could run a successful
Sports station with just a baseball
franchise and nothing else. We're
very fortunate here to have two
MLB teams. two NFL teams. and
an NBA team — and KNBR has the
premier baseball franchise and the
only NBA franchise. We feel pretty
lucky about that, and we use it as a
springboard for a lot of the other
things we do.”

‘Valuable To Advertisers’

Salvadore expounds on what
makes the Sports format lucrative to
advertisers: “'It’s so specifically tar-

You're Invited!

R&R invites your perspec-
tives on the News/Talk format.
Submit letters or guest columns
to Managing Editor Ron Rod-
rigues at ronr@rronline.com.

Continued from Page 31

pelling, dynamic, amusing, dis-
gusting, thousht-proveking, and
exciting theuter-of- the-mind Talk

seems) has found something
gross in his or her food!

Models Of Talk

Perhaps the models of Talk
radio-excellence should be Jay
& Hillary, formerly on
WKXW/Trenton, NJ. Jay &
Hillary could keep you glued to
your radio, ruminating the
dumbest comments you’d ever
heard on their show “The Hour
Of Duhhh.”

And if somebody sticks a gun
to your head and forces you to
hit a “newsy” topic, why not ap-
proach the subject as an enter-
tainer — like tatker Lionel from
WABC/New York? In a recent
bit about Ebonics, Lionel did a
hysterical impersonation of an

It's the hottest, bippest show to hit the air.

Led by the “Cigar General,” SMOKE THIS! celebrates
the cigar resurgence in a lively, fast paced, downright
entertaining format. It's your chance to generate
big nontraditional revenues at the high rates you've
only dreamed about on the weekends.

In other words, it's smokin’!

For market availability call Victoria Miller at (813) 579-3323.
Satcom C-5, Transponder 23, SEDAT Channel 49
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Let Listeners Own The Agenda

radio. And almost everybody (it

osdon’t give a flying you-know-

Ebonics professor speaking
“Black English.”

1 guess what’s most mind-bog-
gling are the programmers and
talkers who lament the dearth of
25-34 demos — then present
topics which those younger dem-

what about.

Mike Youngis
News Director r
at WAFL-FW/ |
Dover, DE,

where he also |
serves  as |
morning co-
host. In addi-
tion, he works
parttime at
WDEL-AM &
WSTW-FM/
Wilmington. He canbe reached
at (302) 422-7575.

geted. There’s no question in the ad-
vertisers’ minds what they're get-
ting. Radio is an extremely compet-
itive business. There are a ton of
choices in every
single market. m
And when a sta-
tion devotes itself
to this particular
avenue of sports,
there really is not
much of a ques-
tion in an advertis-
er’'s mind as to
who it's going to
reach and who it
wants to reach.

“Men are
reached on Rock
stations... but the listeners come and
go. We have a tremendously loyal
audience and we are the source for
sports. so people know exactly who
we are — and that’s why we’re so
valuable to advertisers.”

Salvadore is a 29-year industry
vet who has spent most of his ca-
reer with music formats. Regarding

You cannot run around
calling yourself ‘The
Sports Leader’ and
ignore a team you
don’t have the
rights for.

Cigar Dave
Saturdays 12NOON to 2PM (ET)

KNBR, he stresses, “When we put
an advertiser on the air, and they buy
an adequate. significant schedule, it
works. Our listeners respond to our
advertisers.
“Music styles
change. [Susque-
hanna] runs
KFOG. which is a
successful Adult
Alternative sta-
tion, but it’s mu-
sic-based. No
matter how much
people love it,
there are a couple
of songs an hour
m people don't like.
KNBR has a tre-
mendous ability to bring huge
amounts of people in. It’s a univer-
sal like. It goes across all barriers,
across all boundaries. It’s the toy
store of lite. It's a fabulous format
to sell.”

Anthony Acampora is R&R’s Asst.
Chart Director.

Hosted by:




R&R Talk Radio Seminar ’97

FEBRUARY 27-MARCH 1, 1997
WASHINGTON D.C.

Participate in the most useful,
informative, and comprehensive radio
seminar you’ve ever attended!

ontinuing to recognize the importance of non-music programming
to radio, this second annual seminar is an extension of R&R’s com-
mitment to the Talk radio format. The R&R Talk Radio Seminar '97
offers a tremendous opportunity for general managers, program

directors and producers who are interested in the continued growth and

success of the Talk radio format. Concurrent sessions and keynote

speakers will address a broad spectrum of issues confronting Talk radio

today: from managing talent to increasing revenue opportunities, from
today’s hot topics to tomorrow’s technologies. Fill out the forms below and

mail or fax to our Los Angeles office. Register today!

)'Q uolbuIySeAN 66} | UdIBW - /g Alenigad

Seminar Registration

INFORMATION

R&R Talk Radio Seminar
10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004

Please print carefully or type in the form below. Full payment must accompany registration
form. Please include separate forms for each registration. Photocopies are acceptable.

MAILING ADDRESS

FAX BACK THIS FORM TO (310)203-8450 OR MAIL TO:

Call Letters/Company Name

City

Telephone #

SEMINAR FEES There is a $50.00

cancellation fee.
BEFORE JANUARY 31,1997 $350 No refunds after

AFTER FEBRUARY 1, 1997 .$406— February 19, 1997.

METHOD OF PAYMENT: SEMINAR

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $

D Visa D MasterCard D American Express D Discover D Check

Account Number I

Expiration Date

| —

Month. Year  Signature

Print Cardholder Name Here

[ ]
l lSAlr FOR DETAILS REGARDING SPECIAL
AIRFARE PRICING, CALL 800-334-8644 —
MEETINGS 5 CONVENTIONS  REFER TO GOLD FILE #67670038

Hotel Registration

8 A Date of Arrival

we look forward to hosting you in
The Grand Hyatt our nation's Capital at the Grand

at Washington Center | Hyat Washington, located in the

Time of Arrival

Amount $

[J American Express D visa [ MasterCard [ Discover

heart of downtown Washington DC. Date of Departure.
The Grand Hyatt at Washington Center is conveniently located 15 minutes
from Washington Nationai Airport, and within walking distance of the White

[ Diners/Carte Blanche [ Check

House, Ford's Theatre and Lincoln Museum. The US Capitol, Smithsonian,
Vietnam Memorial and more are located nearby. © To guarantee your reser-
vation we require either an enclosed check or money order covering the first

Account Number

night's stay, or a major credit card number, expiration date, and signature.
Deposits will be refunded only if cancellation notification is received at least 7 Company
days priof to arnival. e Reservations requested after February 6, 1997 or after

the room block has been filled are subject to availability and may not be

Expiration Date: Month

available at the convention rate. Check in time is 3:00 pm; Check out time is Address
12 noon. e KOTE: IF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR
HOTEL RESERVATION TO THE GRAND HYATT, AND A SEPARATE CHECK TO

Signature

R&R FOR YOUR SEMINAR PAYMENT.
TYPE OF ROOM NO. OF ROOMS CONVENTION RATES

City

Print Cardholder Name Here

Single {1 person) * $145 / night
Double (2 people) * $165 / night

Telephone #

Gold Passport #

1 Bdrm Suite $475-1000 / night

* Regency Club Rates Available

Sharing Room with

Non-Smoking Room Requested a
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Don Parker - KKFR: Great phones
from all demos! Male and female! This
song has lots of Pop potential!

”
./

Mark Feather - KJMN: Top 5 _
phones since day one. Positively impacting ¥ e
both anglo and ethnic audiences. ‘

Mainstream familiar hook sets it apart!

THINGS'LL NEVES

‘ * Added to Active Rotation on BT

© Mass-appeal / Familiar sample from #1 Pop record
“The Way It Is*

© E-40 album Tha Hall Of Game debuted on Billboard's

Pop Album chart at #13!
¢ “Things'll Never Change” SoundScan Single Sales: 44-27
o Top 5 requests: KKFR, KJVIN, KIKI & WWHKX! e <>

< Lxacte
‘ (10N

© 1997 Zomba Recording Corporation




TONY NOVIA

CONTEMPORARY HIT RADIO

Two Hot Products To Increase Ratings & Revenues
] Spotlight on Media Marketing Technologies’ MapMaker and RadioPhone

With ever-increasing pressure to increase cash flow, radio sta-
tions are always searching for alternate revenue streams. It’s also
a bonus when the additional revenue generators can complement
and enhance programming, ratings, and the overall operation of a

radio station or station group.

One company providing two cut-
ting-edge products for radio is Media
Marketing Technologies (M-Tech).
M-Tech. a division of Arbitron
owned by the Ceridian Company.
was launched in 1994. M-Tech is Ar-
bitron’s “new products lab,”
a software and database com-
pany specializing in radio
products. In 1996 M-Tech
merged with The Media
Gallery, a company created |-
and headed by Ruth Press-
laff. now the President of M-
Tech.

Recently CHR Assistant
Editor Paul Colbert and I
spent some time with Press-
laft as she demonstrated two
of M-Tech’s hottest products.
The first is MapMaker. an easy-to use,
PC-based mapping tool designed with
radio sales in mind. but also provid-
ing valuable programming and mar-
keting benefits.

Information is knowledge and
MapMaker provides your radio sta-
tion with a secret weapon that lets your
sales department superserve your cli-
ents. [t will also identify the most ef-
fective locations for your promotions,
remotes, and billboards.

How MapMaker Works

Don’t let the following confuse
you. MapMaker (see example at right)
simplifies by creating a picture that
shows the station’s advertiser and

Ruth
Presslaff

trade area. MapMaker then shows
what otherwise could be a very con-
fusing database of Arbitron’s respon-
dent level data, ClaritasPRIZM data,
U.S. Census Bureau data, United
States Geological Survey (USGS),
Geographical Names I[nfor-
mation System (GNIS) Pop-
* ulated Places data, Geo-
graphical Data Technology
(GDT) Zip+4 data, Data-
base America retail loca-
tions data, and Qualizip
i1 ZIP code data. MapMaker
;| combines all of these enor-
mous and powerful re-
4 sources into easy-to-read,
{ pretty pictures.
Using Arbitron respondent
level data through MapMak-
er, you can develop a custom-
ized map of where your radio stations’
listeners live in comparison to any cli-
ent’s trade area. Using the powerful
database, MapMaker provides the cli-
ent with simple overlay maps, an age/
sex pyramid — including age and de-
mographic breakouts — general sta-
tion information, and statistics for the
predominant characteristics of the
trade area surrounding the client.

The maps are printed in bright col-
ors that cut through the clutter. You
can provide clients with easy-to-read
usable information that highlights
your station’s strengths. You can also
include your AE’s name, with phone
and fax numbers.

(seminars, directions, specs}

reduces on-air clutter.

‘RadioPhone Revenue Opportunities
his feature helps you increase your share of the busi-
ness, justify a higher rate, generate new revenue from

RadioPhone inventory, and close the deal. There are fDur i
different types of RadioPhone advertisements: N

* Basic — The sponsor's message is played for the caller

¢ Active - The sponsor's message is played, then the calleris asked
to leave a messaga for the sponsor

* Transfer — The sponsor’s message is followed by the choice of
transferring the call directly to the sponsor's swilchboard.

» Fax — Automatically generates a fax including client information

Programming Benefits

» The RadioPhone has 99 information lines. Popular lines include jokes,
concerts, club info, movie reviews, sports scores, and local events. This

s Listeners can talk back and leave messages for their favorite person-
ality, the PD, or to comment on new music.

* You can collect names, addresses, and phone numbers for your data-
base. You can also conduct off-air contesting such as a secret song
contest just for RadioPhone users.

» Callers hear information courtesy of your station while your call let-
ters, positioning statement, and sponzars’ names are reinforced in their
minds. With thousands of callz a maorith, that transiates into thousands
of impressions on loyal listeners and callers.

* Exclusive ahility to track listenars through the system.

* Coflects database information by captisring canars phone numbers
for hassle-free database collection.

The Hot Zip feature of MapMaker
is a very exciting multipurpose fea-
ture. With the touch of a button the
user can print their station’s Hot Zip
codes on a cotored map. This feature
allows the station to fine-tune and tar-
get station promotions and billboard
placement. If your station uses direct
mail, Hot Zip can identify the most
effective locations to target. With the
cost of promotions and direct mail
today, maximizing your budgets and
ratings is key. What programmer or
account executive wouldn’t appreci-
ate taking some of the guessing out of
the level of success a sales promotion
will have in a selected ZIP?

Off-Air Revenue Sources

RadioPhone is M-Tech’s other
product already in use at radio stations
in New York, Los Angeles. Chicago.
San Francisco. Orlando and many oth-
er cities across the U.S. Companies
such as CBS Radio, NewCity Com-
munications, Evergreen Media,
Gannett, and Bonneville Broadcast-
ing have already installed Radio-
Phone. If you would like to hear Ra-
dioPhone in action call WTMX/Chi-
cago at (312) 946-9869 or WKQX
(Q101)/Chicago at (312) 245-9800.

RadioPhone is an interactive phone
system designed specifically with ra-
dio stations in mind. Its mission is to
help generate new revenue, create and
communicate with a database of
known listeners, reduce on-air clutter,
and build a more personal relationship
with listeners.

We’ve all had good and bad expe-
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