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DOES RADIO WORK LIKE DRUGS?

Well ... there are parallels, according to
R&R’s resident sage George Burns. It can
alter your mood when it’s there and cause
withdrawal when it's absent.

Page 13

MANAGE YOUR INVENTORY!

Sales consultant Irwin Pollack offers eight
ways sales managers can better control
their inventories.

Page 14

CHAKA KHAN, LEMME ROCK YOU!

Two months into
her new late
evening show
on.Rhythmic
ACKIBB/LA., |
Chaka Khan is
cruisin!

Page 62

CRITICS’ ALTERNATIVE VIEW

Former pop music critic Sky Daniels
checks in with a few of his contemporaries
for their take on Alternative radio.

Page 80

‘The Planet’ debuts on KQUE-FM as
Nostalgia format flips to AM

Wade Linder becomes PD at KCFE,
KREV & WREV/Minneapolis

Katz establishes Amcast rep firm,
dissoives Banner. Bob McCurdy named
Amcast President

Michael Castello becomes United
Stations Talk Net Managing Director

Page 3

(THiS #] WEEK

CHR/POP
* CARDIGANS Lovefool (Mercury)

CHR/RHYTHMIG

* BLACKSTREET Don't Leave Me (Interscope)

URBAN
© 702 Get it Together (Biv 10/Motown)

URBAN AC
© AFTER 7 Sara Smile (Virgin)

COUNTRY

W — s O e s g

*TRACE ADKINS (This Ain't) No Thinkin’ Thing (Capitol)
MAC/SMOOTH JAZZ

* PAUL HARDCASTLE Jokers Wild (JVC)

HOT AC

* JEWEL You Were Meant For Me (Atlantic)

AL

© CELINE DION All By Myself (550 Music)
ACTIVE ROCK

* LIVE Lakini's Juice (Radioactive)

ROCK

¢ AEROSMITH Falling in Love... {Columbia)

| ALTERNATIVE |
¢ U2 Staring At The Sun (/sland)

ADULT ALTERNATIVE '
¢ U2 Staring At The Sun (/sland)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

R&R STAFF WRITERS

used for recruiting.

RAB Leads Radio Job Fairs
For Minority Recruitment

M FCC — set to release new EEQ rules — is
impressed with quality of job applicants

By HeatHER VAN SLOOTEN AND RON RGDRIGUES

The tedious and often murky process by which broadcasters
have to recruit and emplov minarities may get somewhat eas-
jer in a few months when the FCC issues new EEO guide-
i lines. According to FCC Mass Media Bureau Chief Roy Stew-
{ art, the new regulations are supposed to mean simpler paper-
work requirements and more flexibility in which sources are

Among the more popular recruiting methods: job fairs. Events
like these aren’t new — state and [>cal broadcaster groups. along
! with the NAB, have done them “or years. But some operators
were lefl dissatisfied with a few of these attempts because the
recruitment pool was laced with too many inexperienced col-
lege graduates ar underskiiled labor. In other cases. paperwork
was carelessly bounced from stazion to station — resulting in
misappropriated resumes or job applications.

Enter the RAB. The organization’s top brass recognized early
on the impending need for more salespeople in this business.
They also observed that certain radio station sales departments
didn’t reflect the ethnic diversity of the communities they
served. So they developed a program called “Radio Careers

EE0/See Page 9

MARCH 28, 1997

Oscar’s Battle 0f The Ballads

Celine Dion (l) performed two Oscar-nominated songs at Manday’s (3/24)
Academy Awards ceremony: her “Because You Loved Me” (from “Up Close
& Personal”) as well as Barbra Streisand & Bryan Adams's “| Finally
Found Someone” (“The Mirror Has Two Faces”). But it was the Andrew
Lloyd Webber/Tim Rice-penned “You Must Love Me,” as performed by
“Evita” star Madonna, that won the Best Original Song trophy.

Fee Weighs In As "PHT/Philly VP/GM

Chuck Fee has been appointed
VP/GM at CBS Talk outlet
WPHT-AM/Philadel-
phia, effective in April.
Fee had held a similar post
at crosstown WMMR-
FM since 1990; CBS has
agreed to swap "MMR
and two Boston stations
for two Greater Media
stations in L.A.

“Chuck is an accom-
plished station manager
who will make a positive
impact on WPHT,” stat-
ed CBS Radio President
Dan Mason. “We're very
pleased that he will remain a part
of CBS Radio and guide this six-
month-old format to its next
phase of development.”

Fee succeeds Roy Shapiro,
who had been VP/GM of both
PHT and all-News
KYW-AM. Shapiro
now will manage KYW
exclusively. “Roy has
done an outstanding job
of planning and launch-
ing the Talk format on
WPHT,” Mason said.
“He has assembled a ter-
rific staff and a solid base
to build on.”

Fee’s extensive Phila-
delphia radio career began
in 1970 at WFIL. He
worked between 1975-80 at then-
WCAU, where he was an AE and
Sales Manager. Joining WMMR in
1985 as an AE, Fee later moved
up to LSM, GSM, and his most re-

KLOS/L.A. PD Post
Filled By Duncan

KYYS/Kansas City PD John
Duncan has been tapped as PD
A of ABC Ra-

m dio’s KLOS-
- % FM/Los An-

: geles, effec-
A tive March 31.
: “#% Duncan re-
places Carey
Curelop, who
exited the Rock
outlet in Janu-
E— — KABC-AM,

Duncan — grzN-AM &
KLOS President/GM Maureen
Lesourd remarked, “I"m delight-
ed to have John join our team of
professionals. He's competitive,
experienced, and committed to
winning. John is a positive lead-
er and takes an active interest in
the talent and the marketing of the
radio station.”

Duncan added, “I’m thrilled to
be working at KLOS! It’s proba-
bly the best job in Rock radio. I
am also very excited to join the
outstanding team ABC Radio has

DUNCAN/See Page 24

By Warr Love
R&R URBAN EDITOR
| / erna Green is the mother of two young men
who belong to a group that both the Cen-
ters for Disease Control and the FBI have iden-
tified as endangered: black males between 13-
24 being preyed upon by other young black
males. So when two prominent, young rappers
~ Tupac Shakur and the Notorious B.L.G. —
were gunned down in separate incidents during
the past year, Green used her role as Sr. VP/
GM of WJLB-FM & WMXD-FM/Detroit to
send a message:

““Tdon’t accept that violence is specific to rap-
pers. I think there is too much violence, period.
Even before rap was a genre, there was violence
— inside our community and outside. Violence
has been modeled for this country in every en-
tertainment medium that exists. So for rap to take
{the blame] for all of this violence is simply not
fair. It is not fair, it is not accurate, and it takes
people’s attention away from the acceptance of
violence in the American culture.”

Green says it’s other forms of music — not
just rap — that promote violence. “Lord knows
most movies sell and promote violence. And
they have incorporated rap music as a music bed
to their story lines of violence. But rap did not
cause violence. Rap simply reflects violence. It
is very easy to make a form of music a scape-
goat. But I don’t accept that.”

All The Industry News —Updated Twice Daily: http.//www.rronline.cam

Radio Responds To Rap’s Recent Violence

2Pac

Notorious B.1.G.

And the station will continue to play rap. “We
play all the ‘hit rap’ on WJLB. When there is
language that’s not appropriate to be broadcast,
we simply edit the music. In fact, on the day
following Biggie’s death, people wanted to hear
his music. People were allowed to make com-
ments, but just in terms of contemplating the
scope of this thing. They simply wanted to hear
that which made him special to them.

“But we did not stop the music, and we did
not break our normal format. We had announc-
ers who were able to incorporate the reflections
of listeners throughout the day — for & couple
of days. Even moming talent Mason éave his

RAP/See Page 42
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~ Linder Lifted To

. PDOf ABC Active

' Rock Triplecast

g T‘ Wade Linder has been named PD

of ABC Radio Active Rock triple-
cast KCFE-FM, KREV-FM &
WREV-FM/Minneapolis. Linder
previously was Asst. PD/MD of Al-
ternative sister KEGE-FM.

KQRS-FM, KEGE & KREV
Community Relations/Public Rela-
tions Director Kim Perry told
R&R, “Wade has been with both
KQRS and the Edge for a number
of years, and he was the logical
choice. We like to promote from
within. The new station will be a
challenge for anyone to master, let
alone that it’s a triplecast. We believe
Wade is the obvious choice.™

Linder added, “It’s great to deliv-
er Active Rock to the Twin Cities. It
has been over two years since you
could find hard rock on the dial here,
and we’re here to stay.”
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Castello Managing
Director At United
Stations Talk Net
I Voelzke also joins
; 7 United Sta-
tions Radio Net-
works has pro-
moted Michael
Castello from Di-
{ rector/Affiliate
| Relations to Man-
aging Director of
the United Sta-
tions Talk Radio
Network.
Reporting to
Castello will be
Kathleen Voel-
| zke, who has
i been named Di-
8 rector/Affiliate
¥ Relations. West-
ern Region for
USTRN. She
most recently was
Manager/Affili-
ate Relations for
CBS Radio Net-
works’ South-
west division.
“In the last year, we have seen the
tremendous response and appetite
for United Stations talk programs,”
noted USRN VP/Programming
=~ Andy Denemark. “With a new
team in place under the leadership
of Michael Castello, we are certain
to see further affiliate growth and
expansion on the talk front.”
Additional USTRN appointments:
David Blaustein rises from Produc-
er of “The Barry Farber Show” and
“Left To Right” to Production Man-

-
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‘Freedom Works’ For Marshall

Joe Marshall (second from left) — who hosts the syndicated radio pro-
gram “Street Soldiers”— was presented with the “Freedom Works Award”
for his part in founding the Omega Boys Club. On hand to congratulate him
were (I-r) Rep. Ron Dellums (D-CA), U.S. House Majority Leader Dick Armey
(R-TX), and Rep. Nancy Pelosi (D-CA). More details: Page 42.

New Hot AC ‘Planet’ Found In Houston
= SFX moves KQUE’s Nostalgia format to AM

SFX Broadcasting shifted KQUE/Houston’s Nostalgia format from
102.9 FM to 1230 AM last week (3/19) at 4pm, clearing the way for the
company to debut an FM Alternative-leaning Hot AC. Jack Taddeo-con-
sulted “Modern Hits 102.9 —The Planet” will continue to operate as KQUE
until the FCC approves new calls.

Interim PD Rich Hawkins is on loan from SFX Soft AC sister KYXY/
San Diego until a fulltime programmer is hired. SFX/Houston also owns

{ Soft AC KODA, and one of the Planet’s prime targets would appear to be

crosstown Nationwide Hot AC KHMX.

According to SFX/Houston Market VP/GM Michael Crusham, *“This is
the next logical progression in SFX’s plan to provide quality programming
and deliver a quality audience to our advertisers. This format change was
the result of months of research, and we will market, promote, and super-

KQUE/See Page 24
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Blue Mailer Has Phoenix Seeing ‘Red” |

A whole bunch of Phoenix residents were up in arms over this direct-
mail piece sent by market Rocker KUPD. In addition to a misleading teas-
er on its cover (above, left), the mailer promises “Free Sex” inside (it's
actually a KUPD “Red Card"). Most startling of ail: a pic of moming “May-
or’ Dave Prattin ... er ... a prone position behind a sheep with the head-
line, “98KUPD with Praaaaaaaat in the Moming!” (You think we’d show
that one to you?) The mailer generated two days’ worth of coverage on at
least four local TV stations.
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New Katz Arm Dubbed Amcast Radio Sales
™ Management reshuffled as Banner dissolves

Katz Radio Group gave
a name to the dedicated
ABC Radio rep firm it
formed three weeks ago —
Amcast Radio Sales —
and at the same time said
it will dissolve Banner
Radio. Katz’s Sentry Ra-
dio President Bob Mc-
Curdy is the new divi-
sion’s President, while
Banner VP/GSM Mitch
Klineis Amcast’s VP/GM
(R&R 3/7).

Meanwhile, Katz has moved
Christal Radio President Bill
Fortenbaugh — a 27-year Katz
veteran — to President of Sentry.
Christal VP/GSM Steve Shaw has

McCurdy

=7 moved up to Fortenbaugh’s
| former post. And Christal’s
Tucker Flood has risen
| from VP Stations/Eastern
Division to VP/GSM. Katz
said most of Banner’s em-
ployees will move to other
company sales divisions.
The rationale for the shifts
was to allow the managers to
“assume positions for which
they’ve been groomed,” Katz
Radio Group President Stu
Olds said. “If there is one thing that’s
of paramount importance here at
Katz, it’s making sure cur clients’
needs are being met. and that’s the
direct result of our management,
sales, and support personnel.”

All Aboard The Stern Express ... Bus

5 ¢ ;‘:.?g}j]\lrﬂﬂ ROANIN (A

= e,

WJFK/Washington was one of three stations that put a vinyl wrap on a
40-ft. bus to promote the “Private Parts” release and the fact that Stern is
on the station. Listeners had the opportunity to view a clip from the movie
on the bus and enter to win tickets to the movie’s NYC world premiere.
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Cochran Tapped As New RTNDA President

CBS Exec. Producer/Politics Barbara Cochran will be-
come the new President of the Radio-Television News Direc-
tors Association, effective April 28. Cochran replaces David
Bartlett, who stepped down in December 1996 following philo-
sophical differences with the board of directors. She is report-
ed to have signed a three-year contract.

Commenting on the appointment,
RTNDA Chairman Mike Cavender
said the group hopes Cochran will
help RTNDA “take a more public
posture on issues affecting broad-
casting media. Barbara’s prestigious
news background and the respect
accorded to her by her colleagues
will be especially valuable in RTN-
DA’s efforts to guard the First
Amendment rights of all media, es-
tablish our stance on legislative mat-
ters affecting our members, and to

ensure that RTN-
DA’s views are
brought to the
public where ap-
propriate.”
“Radio and tele-
vision news di-
rectors are man-
aging the media
that more Amer-
icans turn to than
any other for
their news,” Co-

chran noted, “and it is an honor to
represent these journalists.”

Before her most recent CBS stint,
Cochran served as VP/Washington
Bureau Chief for the network from
1989-95. Prior to that she joined
NBC news as a political editor in
1983 and shifted to Exec. Producer
of “Meet The Press” in 1985. Her
background also includes four years
as News Director for National Pub-
lic Radio, where she advanced to
VP/News in 1982. Cochran’s news
days began in 1968 as a copy desk
trainee at the (now defunct) Waush-
ington Star; she rose through the
ranks there to become Managing
Editor in 1978.

Cochran, who is married to ABC

Continued on Page 9

Allen Shaw and Gordon Gray Jr. announced this week the
formation of Winston-Salem-based Centennial Broadcasting.

Shaw — who will serve as compa-
ny President — is a former partner of
Crescent Communications. Gray be-
comes Chairman of the new endeavor.
He had been involved with family-
owned Summit Communications.

In addition, former New Market
Media VP/CFO Steven Watts joins
Centennial as Exec. VP/CFO. Coin-
cidentally, the three previously
worked together in the early "80s at
Summit.

Centennial has wasted no time
delving into the acquisition arena with
its first purchase for $12.5 million:
KQOL-FM/Las Vegas. The deal is
subject o FCC approval, and the sta-
tion will maintain its Oldies format.
The company is anticipating addition-
al acquisitions in the near future.

INTEREP HOSTS PANEL — Durin,

g the recent annual “Marketing Opportunities Through Black Entertainment”
(MOBE) Conference in New Jersey, members of the panel, “Radio: Media Partnerships To Sell Product And Serve
Communities,” took a break for this photo op. (I-r)American Urban Network President Jack Bryant, Interep VP/
Urban Marketing Tony Bass, RAI/MOBE President Yvette Moyo, Johnnie Cochran, Interep Radio Marketing Spe-
cialist/Director/Urban Marketing Sherman Kizart, and RAI/MOBE CEO Kofi Moyo.

_RADIO BUSINESS

§
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BUSINESS BRIEFS
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Commodore Chiefs Leave; Create A Triumph

Commodore Media President Bruce Friedman, CFO James Sulli-
van, and Director/ investor Relations Sandra Nacinovitch have left
the company — but not the building. The trio have created Triumph Hold-
ings Group Inc., an investment firm that will be located in the same build-
ing as — but operating independently of — Commodore.

Commodore was acquired last June for $200 million by Capstar Broad-
casting. Capstar spokesperson Lisa Dollinger told R&R, “We got some
great properties out of that acquisition. | just wish we couid keep the great
people we are unfortunately losing. We really wish them the best.”

Triathlon Buys Nebraska Sports Producer

riathlon Broadcasting (Nasdaq: TBCOA) is beefing up in its largest

market, but not by buying radio stations. The 35-station group has
said it will buy Nebraska-based Pinnacle Sports Productions for $5
million. Triathlon owns or has agreed to buy eight stations in the Omaha
and Lincoln markets and it intends to acquire other broadcast networks
in the future.

Pinnacle holds the rights to all of the University of Nebraska men’s
football, basketball and baseball games, plus women'’s basketball and
volleyball games. Triathlon said Pinnacle will continue to produce the
games and sell the advertising for the University of Nebraska Network.
Pinnacle Managing Director Paul Aaron will continue in that position.

Smith Barney Rates ARS, Clear Channel

mith Barney analyst John Reidy has lowered his rating of Ameri-

can Radio Systems (NYSE: AFM) from “buy” to “outperform.” Re-
idy, who has placed an earnings estimate of $1.26 perARS share in 1997,
said he downgraded ARS based on its valuation, noting that year to date
the stock is up 25% .

Reidy also began coverage of Clear Channel Communications
{(NYSE: CCU) with a rating of “outperform.” He said Clear Channel is a
“really good company” and added the group should earn $1.96 per share
this year and $2.52 in 1998.

Morgan Stanley: Evergreen A ‘Strong Buy’

E vergreen Media Corp. (Nasdaq: EVGM} is a good buying opportuni-
ty, according to Morgan Stanley analyst Frank Bodenchak , who
added that the recent dip in Evergreen’s stock price may be due to fears
the group paid too much for the Viacom (AMEX: VIA) stations and to the
overall weakness in the Nasdaq market.

Bodenchak said the upcoming Evergreen merger with Chancellior
Broadcasting Co. (Nasdag: CBCA) will improve Evergreen’s free cash
flow per share and reaffirmed his strong buy rating on the stock.

FTC Gives Nod To Portion Of Chancellor Buy

peaking of Evergreen Mediaand Chancellor Broadcasting, a por-
tion of the massive Chancellor/Evergreen/Viacom deal has received

Continued on Page 9

Bring Wink Martindale, Gary Owens &
Chuck Southcott into your market today!

Houston, Phoenix, Cincinnati, Kansas City, Tampa,
Minneapolis, Hartford, Rochester and Nashville.
Plus 50 other markets and growing fast!

Call Jones Radio Network. Gene Ferry, NSM 303 ¢ 784 « 8700

JONES RADIO NETWORK:®
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DEAL OF THE WEEK 1997 DEALS TO DATE

e Fritz Broadcasting stations

$45 million

* WSGW-AM, WGER-FM & WIOG-FM/

Dollars To Date:

$3,619,371,695

{Last Year: $2,440,227,051)

This Week’s Action: $114,645,533

(Last Year: $170,080,600)

Saginaw-Bay City, Ml . . i
o WTOD-AM, WIMX-FM, | Stations Traded This Year.(Last maﬂ; 3{
WKKO-FM & WRQN-FM/Toledo ] ) ‘
Stations Traded This Week: 33
(Last Year: 42)
TRANSACTIONS

Fritz Stations Get New 62nd Street Address

] For $45 mlllmn, gmup now has a Saginaw six-pack and entry into Toledo

Fritz Broadcasting

stations

PRICE: $45 million

TERMS: Asset sale for cash
BUYER: 62nd Street Broadcast-
ing, headed by co-owners Charles
McLravy and Gregory Capogna.
It owns WKQZ-FM, WMJA-FM &
WMJK-FM/Saginaw. Phone: (517)
337-2877

SELLER: Fritz Broadcasting,
headed by CEO Jock Fritz. Phone:
(810) 641-9952

WSGW-AM, WGER-FM
& WIOG-FM/Saginaw-
Bay City, Ml

FREQUENCY: 790 kHz; 106.3

MHz; 102.5 MHz
POWER: 5kw day/1kw night;

2.05kw at 381 feet; 86kw at 801 feet | | -

FORMAT: News/Talk; AC; HotAC

WTOD-AM, WIMX-FM,
WKKO-FM & WRQN-

FM/Toledo

FREQUENCY: 1560 kHz; 95.7
MHz; 99.9 MHz; 93.5 MHz
POWER: 5kw; 3.5kw at 433 feet;
50kw at 499 feet; 4.1kw at 397 feet
FORMAT: Country; Urban AC;
Country; Oldies

Salem
Communications Corp.
acquisitions

PRICE: $3 million

TERMS: Asset sale for cash
BUYER: Salem Communications
Corp., headed by President Ed-

| POWER: 50kw day/10kw night;

ward Atsinger lll. It owns WHK-AM/
Cleveland. Phone: (805) 987-0400
SELLER: Guardian Communica- |
tions, headed by President Mark
McNeil. Phone: (513) 931-8080
BROKER: Hal Gore of Force
Communications

WITH-AM/Baltimore
FREQUENCY: 1230 kHz
POWER: 1kw

FORMAT: Adult Standards

WTSJ-AM/Cincinnati
FREQUENCY: 1050 kHz

POWER: 1kw day/279 watts night | ‘o

FORMAT: Religious

WCCD-AM/Cleveland
FREQUENCY: 1000 kHz
POWER: 500 watts

FORMAT: Religious

SFX acquisitions

PRICE: $35 million

TERMS: Not available at presstime
BUYER: SFX Broadcasting Inc.,
headed by President Robert Sill-
erman. [t owns WDVE-FM, WXDX-
FM & WJJJ-FM/Pittsburgh. Phone:
(512) 477-7338

SELLER: Hearst Broadcasting
Group. Phone: (212) 649-2300

WISN-AM & WLTQ-FM/

Milwaukee
FREQUENCY: 1130 kHz: 97.3 MHz

15.5kw at 912 feet
FORMAT: Talk; AC

WTAE-AM & WVTY-FM/

Pittsburgh
FREQUENCY: 1250 kHz; 96.1 MHz

| PRICE: $6.5 million

POWER: 5kw; 44kw at 522 feet

. FORMAT: Sports/Talk; HotAC

WVFG-FM/Uniontown ‘
PRICE: $70,000

TERMS: Asset sale for cash
BUYER: Charles Jones Jr. Phone: {
(334) 289-2892

SELLER: James Wilson lil. |
Phone: (334) 671-1753

KATA-AM/Arcata & |

KFMI-FM/Eureka

PRICE: $1.4 million

TERMS: Asset sale for $500,000
cash and a 15-year, $900,000
promissory note at 8.5% interest
BUYER: North Country Commu-
nications Inc., headed by Presi-
dent William Groody. It owns
KGOE-AM, KKHB-FM & KRED-
FM/Eureka; KXBX-AM & FM/Lake-
port, CA; and KQPM-FM/Ukiah,
CA. Phone: (707) 263-6113
SELLER: Merit Broadcasting
Corp., headed by President Jef-
frey Martin. Phone: (707) 822-
7223 ‘
FREQUENCY: 1340 kHz; 96.3 |
MHz |
POWER: 1kw; 30kw at 1581 feet
FORMAT: Sports; AC

KOCN-FM/Monterey-
Salinas

TERMS: Asset sale for cash
BUYER: Lartigue Multimedia |
Systems Inc., headed by Presi- 1
dent John Lynch. It has agreed to ‘
acquire KHTX-AM, KTOM-AM &

TRANSACTIONS AT A GLANCE

—

© Salem Communications Corp. acquisitions $3 million
® WITH-AM/Baltimore
® WTSJ-AM/Cincinnati
® WCCD-AM/Cleveland
® SFX acquisitions $35 million
® WVFG-FM/Uniontown, AL $70,000
® KATA-AM/Arcata & KFMI-FM/Eureka, CA $1.4 million
® KOCN-FM/Monterey-Salinas $6.5 million
® WINV-AM/Inverness, FL $5000
® KUMU-AM & FM/Hcnolulu $2.8 million
°* WHOW-AM & FM/Clinton, IL No cash consideration
°* WLBH-AM & FM/Mattoon, IL No cash consideration
* WFKN-AM/Franklin, KY $365,533
°* WNTX-FM/Allegan, Mi $425,000
® KQOL-FM/Las Vegas $12.5 million
® WPXX-FM/Semora, NC $3 million
® WDBL-AM & FM/Springfield (Nashville), TN $580,000
® KMMX-FM & KONE-FM/Lubbock, TX $4 million

FM, KDON-FM & KRQC-FM/
Monterey-Salinas. Phone: (5319)
229-8900

SELLER: C.R. Pasquier Praper-
ties Inc., headed by President Rog-
er Pasquier. Phone: (408) 375-
2242

WHOW-AM & FW/

Clinton
PRICE: Stock transfer; no cash con-

| sideration

FREQUENCY: 105.1 MHz
POWER: 4.2kw at 791 feet
FORMAT: Oldies

BROKER: Austin Walsh and Tom
McKinley of Media Services |
Group

WINV-AM/Inverness

| PRICE: $5000

TERMS: Asset sale for cash

BUYER: WGUL-FM Inc., headed
by Chairman Carl Marcocci. It
owns WGUL-AM & FM/Dunedin,
FL. Phone: (813) 849-2285

SELLER: WINV Inc., headed by
President Robert Webb. Phone:
(352) 726-1560 |

BUYER: James Livesay and Shir-
ley Herrington are receiving Corn-
belt Broadcasting Co. Phone:
(217) 935-2161

SELLER: The Estate of J.R. and
Leffel Livesay. Phone: (217) 234-
2929

WLBH-AM & FM/

Mattoon

PRICE: Stock transfer; no cash con-
sideration

BUYER: James Livesay and Shir-

| ley Herrington are receiving Mat-

toon Broadcasting Co. Phone:
(217) 234-6464

SELLER: The Estate of J.R. and
Leffel Livesay. Phone: (217) 234-
2929

KUMU-AM & FM/

Honolulu

PRICE: $2.8 million

TERMS: Asset sale for cash
BUYER: Pacific West Broadcast- |
ing Inc., headed by President Jeff
Coelho. Phone: (808) 262-2227
SELLER: John Hutton Corp., |
headed by PresidentJohn Weiser.
Phone: (808) 531-4511
FREQUENCY: 1500 kHz; 94.7 MHz |
POWER: 10kw; 100kw at 79 feet
FORMAT: B/EZ; Nostalgia

WFKN-AM/Franklin
PRICE: $365,533

TERMS: Asset sale for cash
BUYER: HG Acquisition Inc., a
wholly owned subsidiary of A.H.
Belo Corp., headed by Chairman
Ward Huey. Phone: (214) 977-8249
SELLER: Gleaner and Journal
Publishing Co., headed by Presi-
dentWalter Dear. Phone: (502) 586-
4481

Continued on Page 9

Get the data the
industry’s leaders
depend on.

Show Me the Info'

U.S. Radio or Television

* Revenues

* Ratings

* Ownership

» Coverage Maps
* and more...

B “Investing in” Market Reports
W “Investing in” Ownership Files
W BIA’s Yearbooks

& State of the Industry Studies

B MasterAccess Analyzer Database Software
M Custom Research B Newsletters

BIA RESEARCH

BIA Research, inc.
(Formerly BIA Publications, Inc.)
Call 800-331-5086

(or 703-818-2425)
Intemet: http://www.biacompanies.com

Come see us at
NAB ‘97
April 7-10
Booth #1617

Radio/Audio Hall
or

Suite #1410
Las Vegas Hilton




For the first time ever, you can
make programming, marketing,
anil management decisions
hased on up-to-the-minute facts!

Exclusively from Strategic Media Research,
AccuTrack is a valuable new tool for programmers

and managers that consists of three key components:

(1) Audience tracking: Weekly faxes, based on
AccuRatings's huge sample sizes, give you advance
information on listening behavior in your market —
allowing you to see trends weeks or even months
before they finally show up in Arbitron.

(2) Marketing tracking: AccuTrack will tell you
which of your advertising and marketing expendi-
tures are working and which aren't — with weekly

 Radio's ultimate
audience trac

King system!

updates when your marketing is in the field.

(3) Perceptual tracking: AccuTrack will allow
you to track key station perceptions year-round —
on both yourself and your key competitors.

To learn about special introductory prices and
avails options for AccuTrack — or about any of
Strategic's other innovative, high-quality research
services — call Tripp Eldredge at 1-800-777-8877.

| | I | 1 | |

STRATEGIC

”  RESEARCH

180 N. Wabash, Chicago. IL 60601
Phone (312) 726-8300
Fax (312) 726-8383




Senior Debt Financing
$14,000,000

on behalf of

Northern NJ Radio, L.P. and

New Jersey Broadcasting Partners, L.P.
(E. Burke Ross, Jr., General Partner)

for

WDHA(FM)
Dover, N}

WMTR(AM)
Morristown, NJ

and

WRAT(FM)
Point Pleasant, N)

LSS L S LLEO0000S8
Patrick Communications served as the
investment banker for this transaction

NAB-Hilton Suite 430
Please call today for an appointment

p Pririck COMMUNICATIONS

5074 Docsey Hall Drive ¢ Suite 205 ¢ Ellicott City, MD 21042 » 410-740-0250

J/

CLOSED!
WBIZ-AM/FM

Eau Claire, Wi
Americus Limited
Partnership

10 fo
A Subsidiary of Salem
Communications
Corporation

$6 Million

CLOSED!
WBNW-AM

Bosion, MA

Back Bay
Broadcasters, Inc.

CLOSED!
WWYZ-FM

Hartford-New Britain
Middleton, CT

WATR, Inc.

fo
Phillips Broadcasting SEp Bmafdcas'i"g

Company
$4.15 Million

Hanfo(;d, Inc.
$25.25 Million

SOLD!

KDON-FM

SOLD!
WMEZ-FM

Pensacola, FL

SOLD!
WMWR-AM
WAYS-FM

Macon, GA
WMEZ, Inc. Ocmulgee
- KO_A(;’N-FM - o Broadcasting
Salinas-Monterey,

inas Z erey, Patterson Company, Inc.

Broadcastin o
ting U.S. Broadcasting
Limited Partnership

$4.7 Million

CLOSED! |
KCIX-FM
KXLT-FM

Boise. ID
Contemporary Media

Corporation
to
Lartigue Multimedia
Systems, Inc.

$7.56 Million

Lartigue Multimedia
Systems, Inc.

$22.75 Million $7 Million

SOLD!
KEZJ-FM
KLIX-AM/FM

Twiri Falls, 1D
B & B Broadcasting Lesso, Inc.

LY to

Lartigue Multimedia GoodStarr
Systems, Inc. Broadcasting, L.L.C.

$9 Million $8.5 Million

MEDIA SERVICES GROUP, INC.

ACQUISITIONS « VALUATIONS « FINANCING - CONSULTATION

San Francisco * Philadelphia « Washington « Kansas City « Providence » Salt Lake City « Jacksonville * Richmond

(804) 282-5561

CLOSED!

12-Station
C}(roup

Will there be more than

10 broadcast owners
left in the year 20007

CEA invites you to listen to top
industry experts and regulators as
they discuss this topic at the

CEA
Financial Breakfast

at the

NAB '97

Wednesday, April 9, 1997
7:45a.m.-9:00 a.m.
Las Vegas Convention Center
Room N250

&®

COMMUNICATIONS
__EQUITY
ASSOCIATES

nember of the National Associntion of RISl LS i L ] [;

d with the NASD.

New Acquisitions?
Minimize your risks

Avoid costly gitfalls
Validate financial numbers
Ensure timely closing
Speed up negoliations

Due diligence services
for the broadcast industry

Call Peter Bowman or Mark Giannini at

(703) 818-2425

YA A

BIA CONSULTIN
L‘

The leading provider of financial zind strategic solutions
'or the communicatiors indusiries

Internet: http://www.biacompanies.com

——————
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TRANSACTIONS

Continued from Page 6

WNTX-FM/Allegan
PRICE: $425,000

TERMS: Asset sale for cash
BUYER: Forum Communications
Inc., headed by President Robert
Brink. It owns WQXC-AM & FM/Os-
tego, Ml and WMSH-AM & FM/St-
urgis, MI. Phone: (616) 692-6851
SELLER: Spectrum Communica-
tions Inc., headed by President
Mitch Ambler. Phone: (616) 341-
4100

FREQUENCY: 92.3 MHz

POWER: 860 watts at 600 feet
FORMAT: Alternative

KQOL-FM/Las Vegas
PRICE: $12.5 million

TERMS: Not available at presstime
BUYER: Centennial Broadcast-
ing, headed by Chairman Gordon
Gray

SELLER: American General Me-
dia of Nevada, headed by President
Anthony Brandon. Phone: (410)
832-5870

FREQUENCY: 105.5 MHz
POWER: 3.65kw at 1588 feet
FORMAT: Oldies

WPXX-FM/Semora
PRICE: $3 million

TERMS: Asset sale for cash
BUYER: Pinnacle Southeast Inc.,
headed by Chairman Phillip Marel-
la. Phone: (212) 247-1760
SELLER: Southeastern Entertain-
ment Corp., headed by President
Samuel Cooper

FREQUENCY: 106.7 MHz
POWER: 6kw at 492 feet
FORMAT: AC

BROKER: Zoph Potts and Tom
Snowden of Snowden Assoc. for

Pinnacle and Gary Whittie of the
Whittle Agency for Southeastem

WDBL-AM & FM/
Springfield (Nashville)
PRICE: $580,000

TERMS: Asset sale for cash
BUYER: Tuned In Broadcasting
Inc., headed by President Lester
Turner. It owns WY YB-FM/Dickson,
TN: WRLT-FM/Franklin, TN; and
WRLG-FM/Smyrna, TN. Phone:
(615) 366-5454

SELLER: WDBL Broadcasting
Inc., headed by President Terry
Forcht. Phone: (606) 528-9600
FREQUENCY: 1590 kHz; 94.3 MHz
POWER: 710 watts day/30 watts
night; 3kw at 325 feet

FORMAT: Gospel; Country

KMMX-FM & KONE-FW/

Lubbock

PRICE: $4 million

TERMS: Asset sale for cash
BUYER: Pinnacle Broadcasting
Co. Inc., headed by Chairman Phil-
lip Marelia. Phone: (212) 247-1760
SELLER: HD Inc./West Texas
Broadcasting Co.,headed by Pres-
ident Mark Harlan

FREQUENCY: 104.7 MHz; 101.1
MHz

POWER: 100kw at 794 feet; 100kw
at 751 feet

FORMAT: AC; Country

BROKER: Paul Leonard of Star
Media Group

For the Record

In the 1996 year-end business
review (R&R 1/31), Star Media
Group’s totals were incorrect.
The total number of stations bro-
kered by Star Media was 118,
worth $2,736,020,000, making
them the year's top broker. The
corrected overall totals for the Bro-
ker Scorecard are 790 stations
and $6,824,320,000.

e e =

Cochran Tapped As New RTNDA President

Continued from Page 4

Correspondent John Cochran and
has one son, also serves on the board
of the International Women'’s Me-
dia Foundation, the National Press
Foundation, the Board of Visitors

of the University of Maryland Col-
lege of Journalism, and the Colwm-
bia Journalism Review Advisory
Board. She received her master’s
degree from the Columbia Univer-
sity Graduate School of Journalism
and a BA from Swarthmore College.

EED

Continued from Page 1

Workshops™ in conjunction with lo-
cal and statewide broadcasters as-
sociations.

Under this plan, the RAB sets up
a turnkey event in which the partic-
ipating stations are asked only to
supply 40 60-second spots promot-
ing the fair during the two weeks
before the event and a few station
staffers to discuss their careers with
the job seekers. The sponsoring as-
sociation usually arranges for a ven-
ue (some will do this via a hotel trade
or a local university) and pay the
RAB a $1000 fee plus travel costs
for the coordinator.

RAB Exec. VP/Training George
Hyde has conducted about 30 of
these fairs over the past couple of
years, and he’s been asked back to
several cities. including Dallas, St.
Louis, Kansas City, and Tampa.

An important element in these
fairs, Hyde said, is to get the involve-
ment of the local Urban League or
similar organizations: “They lend a
lot of credibility to this. All of a sud-
den, people don’t think they’re be-
ing invited to a DJ training course.
An organization like the Urban
League can also help with recruit-
ment, and they can handle reserva-
tions to the fair.”

Hyde said the RAB job fairs typ-
ically draw minority attendance
“around double” their proportion to
the general population. A sizable
number of the applicants are em-
ployed, have college educations, and
careers similar to those they are
seeking in radio. Once the fair is
completed, the RAB will take the
application forms completed by the
job prospects and put them into a
database. A report is then sent to all
of the participating stations.

RAB Chairman Skip Finley said
RAB President Gary Fries and
Hyde have created an “outstanding
video” that will help station manage-
ment in markets of all sizes to fairly
and effectively recruit qualified staff
and meet the intended EEO goals.
Finley told R&R he’d like to see the
FCC put its stamp of approval on
the program because “it’s something
that works.”

Commission Impressed

FCC EEO Branch Chief Paulette
Laden was impressed by the RAB’s
efforts, particularly because they
involve painstaking record-keeping
and they are effective in targeting the
minorities stations are likely to hire.
“It is unbelieveable the applicants
the RAB gets,” Laden said. “These
fairs get hundreds of applicants with
previous experience.” That, she add-
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ed, is significantly better than re-
cruiting at colleges where the appli-
cants have little or no experience and
are not as likely to get hired.

Job fairs, which are typically held
in large cities, can even be an effec-
tive way for stations in smaller mar-
kets to recruit if they can offer proof
that attendees to the fairs would be
willing to relocate.

The NAB has been trying to get
the FCC to “‘give greater weight to-
ward attendance at job fairs and at
the state association’s job banks,”
according to NAB General Counsel
Jeff Baumann. ‘‘That is something
we have advocated and are actively
discussing with the FCC, and it is
something we will continue to dis-
cuss.”

According to Laden, radio job
fairs are already allowed as a sta-
tion’s sole source of recruitment. But
there are several qualifications: *“We
advise people to rely on job fairs as
their sole recruitment source for
about three months. After that, the
resumes become stale — and sta-
tions had better add other sources.”

But the RAB thinks that time
frame should be extended or, at the
very least, clarified. Broadcasters
have been frustrated by the fact that

=
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the three-month limit on the validi-
ty of job fair recruiting is not in writ-
ing. To make matters more confus-
ing, Laden said the FCC might con-
sider resumes received at fairs to be
valid for more than three months if
a station has other recruitment sourc-
es. How much more? “It depends,”
Laden responded.

The current EEO rules require sta-
tions to recruit for each vacancy as
it occurs, which could make it diffi-
cult to justify a job fair as the only
recruitment tool. Still, Laden said,
“You can have 100 sources, and if
what you do is send them a form let-
ter, that’s probably worse than us-
ing only one job fair.”

Streamlining On
The Horizon

Baumann also believes the new
EEO rules will come abont “during
the second quarter or sometime
shortly thereafter.”” But whether the
new rules will be a significant
change from what is currently in
place is anyone’s guess. “If we don’t
do a massive overhaul, it will have
been a conscious decision to keep
what we already have,” Laden said.

EEQ/See Page 24
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clearance from one of the three federal agencies interested in the merg-
er: the Federal Trade Commission. The FTC granted early antitrust
clearance to new group Chancellor Media’s acquisition of WLIT-FM/

AR

still reviewing the deal.

Chicago, WDRQ-FM/Detroit, KIBB-FM & KYSR-FM/Los Angeles, and
WAXQ-FM & WLTW-FWNew York. That still leaves Viacom's Wash-
ington, DC stations waiting to be cleared: WBZS-AM, WJZW-FM &
WMZQ-AM & FM. The Department of Justice and FCC, of course, are

SFX Cleared To Purchase Richmond Outlets

he FTC has granted Robert Sillerman’s SFX Broadcasting Inc.
(Nasdag: SFXBA) early antitrust clearance to acquire ABS Com-
munications’ four Richmond, VA stations. The stations, which have a
purchase price of $37.5 million, include WBZU-FM, WKHK-FM, WILEE-

FM & WVGO-FM.

the transaction.

Done Deals: Chancellor/ARS Swap; Jacor/lowa

merican Radio Systems (NYSE: AFM) and Chancellor Broad-

casting (Nasdag: CBCA) have closed their $40 million swap of
stations in Sacramento and West Palm Beach. To recap,ARS paid Chan-
cellor $33 million in cash plus KSTE-AM/Sacramento. In exchange,ARS
. received Chancelior's WEAT-AM & FM & WOLL-FM/West Palm Beach.
i Paul Leonard of Star Media Group was the broker.
i Palmer Broadcasting's sale of WHO-AM & KLYF-FM/Des Moines
i and WMT-AM & FM/Cedar Rapids to Jacor Communications closed
today. The sale of the four lowa outlets ends Paimer’s involvement with
the radio industry. With this purchase, Cincinnati-based Jacor now owns
122 radio stations in 28 markets. Kalil & Company represented Jacor in

-Diane Bonilla Lee
President, Master Media

For market cvcilcbiliz call PEE?’ Rcwlinﬁs at 800-422-9997

“Get the talk show that gets advertising dollars!”

BULLETPROOF YOUR FINANCIAL FUTURE

“He’s been a well kept secret that I highly
recommend to stations looking for quality
Financial Talk Programming.”

Hosted by Bruce Lefavi
e Accredited talk show host

* Best selling author
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NEWSBREAKERS.

Swerling Steps Up
To Dir./Nat’l Pop
Promotlon At Epic

Epic Records
has elevated Feli-
cia Swerling to
Director/National
Pop Promotion.

| in Santa Monica.
CA — will report
directly to VP/
Promotion Dale
Connone.

“T am thrilled to
be working with Felicia. this time in a
national capacity,” Connone told

Swerling

R&R. “Herrelationships with radioare |

second to none, and she will play a vi-
tal role in breaking all of our records.”

Swerling added, “I feel very for-
tunate to be working with profes-
sionals such as Dale, [Sr. VP/Pro-
motion] John Boulos, and [Sr. VP]
Craig Lambert. I know they will
help take our artists and myself to
the next level.”

Swerling joined Epic in 1996. She
worked with Arista Records be-
tween 1992-96, where she rose to
Director/West Coast Promotion. She
was IRS Records’ Manager/West
Coast Regional Promotion between

1990-92. She also worked with Cha- |

risma Records as Regional West
Coast Promotion Manager.

i

N2K Encoded Music
Into Hensley As Sr.
VP/Mktg. & Promo

N2K Encoded Music has tapped
Chris Hensley as Sr. VP/Marketing &
Promotion. A vet-
eran with over two
decades of radio
{ and record experi-
ence, Hensley will
be based in New
York and report to
N2K Encoded Mu-
sic President Phil
Ramone.

“T am delighted
to welcome Chris
to the N2K En-
coded Music family,” stated Ra-
mone. “He is an extraordinary
record company executive who
combines drive and commitment
with a true love of the music. I am
confident he will make a prominent
contribution to the shaping of N2K
Encoded Music as a dynamic and
forward-thinking fabel.”

Hensley joins the company after
nearly two years with Guardian/
EMI, where he was VP/Marketing
& Promotion. Previously, he had ris-
en through the ranks at RCA
Records, from Regional Director/
Midwest Field Promotion in Cleve-
land (1989-91), to Sr. Director/Na-
tional Field Promotion in Chicago
(1991-93). and finally to Sr. Direc-
tor/Artist Development (1993-95).

Before his tenure with RCA. Hen-
sley founded his own company in
Atlanta, Union Street Management,
and served as VP/Outside Counsel of
Mediagraphics International. He
began his music industry career in
1974 at PD at WRPL/Charlotte.

Hensley

Baduizm Catches On & On

To celebrate the release of Erykah Badu’s groundbreaking debut album
on Kedar Entertainment/Universal, Kedar has entered into a worldwide
joint venture with BMG Music Publishing. Smiling on and on are (I-r) Ke-
dar attorney Fred Davis, Director/Publishing Aleta Carter, GM Kojo Bentil ‘
and President Kedar Massenburg, BMG Songs Creative Director/Urban
Music Derrick Thompson, President Danny Strick and VP/East Coast Cre-
ative Services Clyde Lieberman. |

Macky To Direct MCA/Nash. Nat’l Promo

MCA/Nashville Director/Western Region Promotion
Bill Macky has been upped to Director/National Promo-
tion. He will be moving from L.A. to Nashville to as-
sume his new duties.

“Stations in the West love working with Bill,” MCA/
Nashville VP/National Promotion David Haley com-
mented. “He has the creativity, radio knowledge, and work
ethic to shine in this new leadership role. I am looking
forward to his arrival in Nashville.”

Prior to joining MCA in 1994, Macky was PD at
WEEP-AM & WDSY-FM/Pittsburgh. A 16-year
broadcasting veteran, he previously has worked for EZ
Communications as well as KRTY-FM/San Jose;
KMIX/Modesto, CA; KSON/San Diego; and KUZZ-AM/Bakersfield. |

Lake Appomted PD At WRNolNew 0rleans

KCFX/Kansas City personality Charley Lake has
been named PD at Oldies WRNO/New Orleans, ef-
fective April 14. Both stations are owned by Heritage
Media.

“Tam eternally grateful to Heritage Media and KCFX
PD Beau Raines for bringing me out of retirement last
year,” Lake told R&R. “I will pay them back big-time at
our legendary sister station in New Orleans.”

The former R&R Sr. VP is a 30-year veteran of the
radio and record business. Prior to becoming the KCFX
morning host in October, Lake served as VP/Promo-
tion at Epic Records, EastWest Records, and Mo-
town Records.

Jordan Dlr /Ops At KFMS & KWNRNegas

Tom Jordan has been named Director/Operations for KFMS-AM &
FM & KWNR-FM/Las Vegas. The KWNR PD got the promotion fol-
lowing final approval of Jacor Communications’ acquisition of’ Regent
Communications.

Noting that Jordan will also serve as PD for the stations, Jacor/Las Ve-
gas Market Manager Michael Ginsburg told R&R, “I decided if they can
clone sheep, I can clone Tom Jordan. He’s a good guy. He does a fabulous
job, and he’s up to the task. In making him operations director, that means
I can give him the keys to the on-air product. He and the team he works
with. both corporately and locally, can run this show.”

Jordan had also been handling momings at KWNR, but he now will
relinquish his airshift. The station is looking for a new morning host.

Mega Fllps Spamsh ’NEZ/Hartford To UC

Following its 1996 purchase of WNEZ/Hartford from American Ra-
dio Systems, Mega Broadcasting Corp. flipped the Spanish station to
Urban on Wednesday (3/26) at noon. “JAMZ 910” will be programmed by
Mega VP/Programming Nemar Vizcarrondo, while sales/management
functions will be handled by Mega VP Gene Bryan.

“Since taking over WNEZ in mid-December, our intention has been to
service the minority community of central Connecticut,” Mega Presi-
dent/CEO Alfredo Alonso remarked. “After a brief period as a Spanish
station, we have decided that the Hispanic population has a healthy num-
ber of radio outlets, but the black community was void of a fully dedicat-
ed radio station. After researching the format, we decided to move in that
direction immediately.” |

Fair Game For KFWB/L.A. Exec. Producer Post

on Fair has been named to all-News KFWB/Los

Angeles’s newly created Exec. Producer post.
Fair — who's been serving as acting Exec. Producer
since last November — most recently operated his
own consulting firm.

“In the information age, the consumer is being bom-
barded by news and information,” stated PD Greg
Tantum. “The executive producer looks ahead so g
KFWB is prepared not only to react to future events, |
but also to better prepare lisieners so they can make
informed decisions in their lives. Don has demonstrat-
ed the ability not only to work on-air product from day
to day, but also to work with sales and promotions on
such projects as our first live remote broadcast.”

Fair's other experience includes reporter, writer, and producer posts at

YW-AM & TV/Philadephia.

Fair

Carroll Now MCA Dir. /Alhum Promo, Black Musu:

llen Carroll has been elevated to Director/Al-

bum Promotion, Black Music at MCA Records.
He joined the label in 1986 as a local promotion rep
for San Francisco.

“MCA never had a better or wiser promotion strat-
egist than Allen,” stated President/Black Music Ken
Wilson. “It's always great to see the cream rise to
the top, and that’s the case with Allen Carroli.”

In 1990, Carroll relocated to MCA's Burbank, CA
branch, where he began overseeing West Coast pro-
motion of MCA releases. He began his career at Elek-
tra Records, where for three of his five years he
served as a pop and R&B promotion rep.

\Head Hired For Big Beat Nat’l Rap/Radlo Promo

S hirlene Head has joined Big Beat/Atlantic
Records as National Director of Rap/Radio Pro-
motion. She most recently was Director/Promotion for
Virgin Records’ Rap-A-Lot and Noo Trybe labels.
Based in Los Angeles, Head will report to Big Beat
VP/GM Darren Higman.

Big Beat President/Atlantic Sr. VP Craig Kallman
noted, “Shirlene comes to us with an unrivaled reputa-
tion for doing what's needed to establish and break art-
ists in today's hip-hop marketplace. A comprehensive ¢
knowledge of and passion for the music — coupled with
exceptional management skills — make her the ideal
person to oversee our national promotion efforts.”

Head began her career in 1987 as KMJQ/Hous-
ton’s Program Coordinator. In 1991, she started doing independent radio
promotion throughout Texas. She moved to L.A. in 1992 to assume Ave-
nue Records’ Director/Promotion post and joined Virgin three years later.

Burch Becomes GSM Of N/T WMAL/Washington

MAL/Washington LSM Dean Burch has been promoted to GSM

of the ABC Radio News/Talk outlet. He had been acting GSM since
January, when Elaine Saunders departed to become NSM at CBS Ra-
dio’s WZGC-FM/Atlanta.

“It's always wonderful ta hire from within, and the local staff has really
rallied around Dean,” WMAL GM Tom Bresnahan told R&R. “We're ex-
ceeding budgets under his leadership [as acting GSM], and that’s great.
We are the powerhouse News/Talk station in Washington, and that’s a
great situation for him to be in."

Burch joined WMAL as an AE in February 1990. He then rose to NSM
before being elevated to his most recent position. Burch is the son of
former FCC Chairman Dean Burch.

Industry Mourns SCBA Pres. Emeritus Bob Light

R obert Light, President Emeritus of the Southern California Broad-
casters Assn., passed away last Friday (3/21) from pneumonia.
Light joined the SCBA in January 1959 as Exec. Director, a position he
held until his retirement in 1984. Before that, he served as head of all
West Coast advertising and promotion for RKO General, which included
departmental oversight of KHJ-AM & TV/Los Angeles, KFRC/San Fran-
cisco, and the Don Lee Radio Network.

“Under Bob’s leadership, the SCBA became the best organized and
productive association of its kind in the country, setting high standards in
both the public affairs and marketing areas,” commented SCBA Presi-
dent Gordon Mason.

Alongtime colleague of Light's, KNX/L.A. GM George Nicholaw add-
ed, “He was responsible for aiding and providing a lot of moral support for
a lot of people. When | first joined KNX 30 years ago, it was a very difficult
point in the history of radio, and he did a lot to help it out.”

Light is survived by his wife, Julie, and three children. For service and
donation information, call the family at (818) 784-5135.

Carroll

Head
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Thal which separates a pair of Nike's from all other sneakers is ‘branding’..
creating an image that transcends the product line,

What separates you from all the other stations? When your listeners become diary
keepers...what makes you so sure they're writing down your call fetters and not the
competition’s?

Image is everything,
Imagio™ (i*MAH-je- o) is everything your station needs to build brand dominance,
Imagio is radio’s first and only imaging library,

The legendary composer Rob Rettberg and a team of nine other award-winning
writers have created in Imagio all the tools your station needs to build promos,
stagers, IDs and sweepers,

Each quarter brings a new two-disc hox set jammed with brand new elements along
with a CD-ROM database for searching and sampling,

2002 Academy e Dallas, TX 75234
972/406-6800 e tmci@tmcentury.com

Espariol: 972/406-6821 © Canada: 905/709-3798 For a demo and to check on the availability of Imagio in your market, call us today.

Imagio: Audio Architecture™ for imaging and brand building,
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Dallas. He most
recently held the
VP/GSM post at
crosstown KLTY.

Thomson

® JOHN SLOAN has been appointed
GM of Kovas Communications’ Ft.
Wayne properties: WIFF-AM, WGL-
AM & FM, WEJE-FM & WGLL-FM. He
most recently served as VP/GM for
WOI-TV/Des Moines.

® PENNY MITCHELL has risen from
MD to Asst. OM of Jones Satellite Net-
works’ U.S. Country format.

Records
—————— ® CRAIG DAVIS
has become Direc-
tor/Mid-Atlantic
R&B Promotions
forArista Records.
Davis — who will
be based in Phila-
delphia — previ-
ously served as an
| independent pro-
| moter.

from National Man-
ager/Promotion to
Associate Director/
Promotion for Rhi-
no Records.

. Kayser

1 ® ALLYSON CuU-
NEO has been
named National Di-
rector/Singles
Sales at MCA
Records. She most
recently served as
Singles Sales Spe-
cialist/L.A. for Poly-
Gram Distribution. l

Cuneo

UNTDOWN BRI T

MARRIAGES
Velvet Records promotion rep
Mike Abbattista to Nancy Sher-
man, March 22,

BirHs

WWBB-FM/Providence mom-
ing host Daria Bruno, husband
Matt, daughter Rachel Chase,
March 18

Warner Bros. Records VP/
Int'l Operations Steve Margo,
wife Amy Simon, daughter Rudy
Edith, March 8

Atlantic Nat'l Dir./Rock Promo
Jon Nardachone, wife Tracey,
son Nicholas Jon, March 4

KHMX/Houston MD Rich An-
horn, wife Amanda, son Grant Ri-
chard, February 28.

KPLS/Anaheim, CA GM Greg
Schoenbaum, wife Kathy, daugh-
ter Carolann Jillian, February 21.

® MICHELLE MUNZ has been named
Rock Promotion Manager and DEN-
NIS BLAIR has become Hard Rock
Promotion Manager at Geffen

Blair

Munz

Records. Munz was previously a Bos-
ton-based Local Promotion Manager;
Blair had formerly served as a Hard
Rock promotion assistant.

® PATRICK WHALEN has been
named Manager/National Radio Pro-

| motion for K-tel International. He most

recently served as North American
Branch Manager, Minneapolis for CMP
Records, a German label.

® NANCY ZANNINI has risen from Sr.
VP/Public Relations & Development to
Sr. VP/Soundtracks at PolyGram Clas-
sics & Jazz.

® CRAIG CAMPBELL has been upped
from Manager/Media & Publicity to As-

sociate Director/Media & Publicity at
Epic Records/Nashville.

® TRACY GRAHAM-McCLOCKLIN
has been promoted from Supervisor/
Sales to Manager/Sales & Marketing
at Sony Music/Nashville.

3 - B 3 -

National Radio
®* WESTWOOD ONE ENTERTAIN-
MENT presents country artist Wynon-
na live from Caesar’s Palace in Las
Vegas on April 7. The 90-minute per-
formance, recorded in December 1996,
coincides with the release of the coun-
try superstar’s greatest hits album.

In related news, WW1 has signed
NBC-TV news Managing Editor/anchor
TOMBROKAW to host “The Tom Brokaw
Report,” a daily 90-second feature cover-
ing politics and human interest stories.
Brokaw will share his personal thoughts
on topical issues with analysis and com-
mentary; (212) 641-2066.

©® SONY’'S SW NETWORKS will ex-
pand its entertainment news coverage
with the establishment of a new Los
Angeles studio. MARI CARTEL will
serve as L.A. Bureau Chief, while LAU-
REN SAFT will head booking efforts
from SW Networks’' New York head-
quarters.

® SJS URBAN ENTERTAINMENT
will begin a feature focusing on new,
up-and-coming hip-hop and R&B art-
ists, “On The Rise,” slated to debut
on April 7. The short-form programs
focus on individual artists in short in-
terview segments that can be cus-
tomized to fit a station's program-
ming needs; (212) 679-3200, ext.

224.
Industry

® TRACEY EDWARDS, President/CEO
of Yab Yum Entertainment, and TOM
SILVERMAN, Chairman of Tommy Boy
Music, have been elected to fill two in-
dependent seats on the RIAA's board
of directors. Edwards is the wife of pro-
ducer Kenneth “Babyface” Edmonds.

Products & Services

® HEPBURN’S BROADCAST CON-
NECTION is now offering a six-
month subscription that includes free

weekly data updates for subscribers
with an e-mail address. The Internet-
based business tool provides radio
executives with Arbitron data, tech-
nical and personal data for all rated
stations, and industry contacts. For
further information, call (513) 271-

b

5400 or order a free demo via the

World Wide Web at http://
www.hbemedia.com.

See Changes Page 24

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Starstation — Peter Stewart
JON SECADA Too Late, Too Soon

MR-35 — Cary Pall
CARDIGANS Been It

COUNTING CROWS Daylight Fading
DURAN DURAN Out Of My Mind

§ R R e et

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

CHR/Rock

AEROSMITH Falling In Love (Is Hard ...)
CARDIGANS Lovefool

COLLECTIVE SOUL Precious Declaration
BRUCE SPRINGSTEEN Secret Garden

Mainstream AC
JOOSE If Tomorrow Never Comes
MAXI PRIEST t/SHAGGY It Starts In The Heart

Lite AC

JOOSE if Tomorrow Never Comes

JOURNEY If He Should Break Your Heart
MAXI PRIEST [/SHAGGY It Starts In The Heart

uc

“AFKAP" Somebody's Somebody
WARREN G | Shot The Sheriff
GINUINE Tell Me Do U Wanna
SWV Can We

I L e R R

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

CHR — J.J. Cook
BLACKSTREET Don't Leave Me

HANSON MmmBop
BRUCE SPRINGSTEEN Secret Garden

Digital AC — J.J. Cook
JEWEL You Were Meant For Me

Hot AC — J.J. Cook
U2 Staring At The Sun

Digital Soft AC — Mike Bettelli
ROD STEWART When [ Need You

Digital AC Mix — Mike Bettelli
JEWEL You Were Meant For Me

Alternative — Leslie Cohan

PAULA COLE Where Have All The Cowboys Gone
FOUNTAINS OF WAYNE Sink To The Bottom
THIRD EYE BUND Semi-Charmed Life

R T

JONES SATELLITE NETWORKS
Phil Barry ® (303) 784-8700

Aduit Hit Radio — JJ McKay
JOURNEY If He Should Break Your Heart

Rock Alternative — Doug Clifton
DISHWALLA Give

INXS Elegantly Wasted

LIVE Lakini's Juice

0DDS Someone Who's Cool

MATTHEW SWEET Where You Get Love
WHY STORE Surround Me

WESTWOOD ONE RADIO NETWORKS
Charlie Cook ® (805) 294-9000

Adult Rock & Roll — Jeff Gonzer
AEROSMITH Pink
GEORGE THOROGOOD Rocking My Life Away

The ONLY Country Radio Team, with the added

d fans from a nationally syndicated TV show!

Already on 375+ radio stations,
110+ major market TV stations and TNN.

Crook & Chase - Hotter Than Ever!
Put their power to work for you today! joNES RADIC NETWORK:

Call Jones Radio Network. Gene Ferry, NSM 303 ¢ 784 « 8700

®
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The Pharmaceutical Nature Of Radio

The medium doesn’t work like a drug ... or does it?

little over a month ago, I lost my favorite radio station.
I’m not complaining. If I were the new owner, I would
probably have done the same thing. Changing format to Span-
ish certainly made more sense than doing what they were
doing. It was just good business. The “radio guy” inside me

couldn’t disagree.

But there is also a radio listener
somewhere down in here. Many
years ago I learned that those of
us who call radio a way of life
have been spoiled as audience
members. We can’t just listen to
radio like Joe Lunchpail. We’re
always critiquing and comparing.
A normal person drives into a new
town and looks for a place to eat
and to go to the john. Not us! The
first thing we do is start scanning
and setting. Legions of ex-wives
and former children can testify to
that.

Emotional Fix

And so it was a genuine surprise
when I realized my life had been
ever so slightly diminished when
KSCA/Los Angeles slipped sad-
ly out of the Adult Alternative for-
mat and resurfaced as a Spanish
outlet. My routine plodding on the
freeway system became even
more trying. I began to act like a
radio guy: I switched and scanned,
I sniffed and snorted, I puffed and
dragged, but no other station
seemed to provide quite the atti-
tude adjustment, the emotional fix
that I received from good old
101.9. I had actually become a
regular, everyday listener to the
station!

It’s been nearly 20 years since |
first began writing about the
“Pharmaceutical Nature of Ra-
dio.” Back in the late *70s, focus
group participants and one-to-one
respondents were talking about
radio like it was a drug. The more
Ilooked at it, the clearer it seemed.
As fragmentation forced stations
to specialize, listeners began to
“use” radio to change their moods
and attenuate their perspectives.

Comments like, “It gets me going”
and “I get akick out of them” slow-
ly formed a pattern. People talked
about turning to certain stations,

1 concluded that the
radio dial had become
a virtual medicine
cabinet.

“whenever I’'m down.” I conclud-
ed that the radio dial had become a
virtual medicine cabinet. I wrote
about this and made it part of our
Burns Media Radio Studies Sem-
inars throughout the *80s.

But back then, the pharmaceuti-
cal nature of radio was mere theo-
ry. It wasn’t until last month —
when I experienced actual with-
drawal from KSCA — that the re-
ality behind the theory came home.
I had become accustomed (addict-
ed?) to a certain mood. It was are-
peatable emotional and mental ex-
perience that usually occurred
within moments of tuning to the
station. This radio-induced mental
state was part emotion and part
thought. It gave me a good feeling
about the way I thought and felt
about myself. It made me happy to
be an old hippie.

But that was purely personal.
Sadly there are not enough old hip-
pies and hippy wannabes to make
financial sense. And so I've lost my
audio drug of choice. Tuning
around I've found bits and pieces
of the old feeling, but not the feel-
ing itself. I'll have to get addicted
to some other kind of noise.

non.

ﬁfe are some urmmiant“fhmimg ants” about “Thﬁ :

Phamtar.euﬁcai Nature of Radio”™: ;

; "_1 N@statlah s wnmutan overall mood. The quasuon s the

i ope, you repuiimg out rhaa mst one far. the station?

. : - 5 The overall mood of yﬁw.station is the sum of all the program
slements, This includes Tecords, announce: breaks, promos,

- commerials, news breaks, and everything olse.

3. Records are the primary building blocks of a music station's

maood. Simple popularity should not be the only repetition crite-

4. It's vital that non-mmusical elements on a music station blend
- asily with and enhance the emotional tone of the music.
' 5_Talk and News stations are as much a part of this pharmaceu-
tical thing as any other cutfets. The mix of moods and tones is
- justas important as it is with music stations.

By George Buns

Radio: The Drug

The whole experience started
me thinking again about the phar-
maceutical nature of radio. I be-
gan to wonder if I couldn’t get a
little closer to proving that radio
actually is a mood attenuator, a
trance inducer. A friend of mine
let me “borrow” one of his music
tests. I added a personality ques-
tionnaire to the other questions he
normally asked before the hook
parade began.

1 was able to correlate the tastes
and habits of respondents to spe-
cific patterns of emotions and feel-
ings as measured by the psycho-
logical test. It’s true! There are
specific, differing and repeatable
patterns of mental states associat-
ed with various formats. Songs,
promos, and even appreciation of
nationaily known television per-
sonalities correspond with mea-
surable personality traits. It ap-
pears that each of us has a certain
number of hardwired “pre-sets” of
our own. These “buttons in the
mind” can be pushed by different
radio formats and on-air elements.
The purer the mix of psychologi-
cal ingredients, the better the
“stuff” that comes out of the
speaker, the more effective the
trance. The greater the fix.

It is clear that a station’s over-
all mood and tone is best summa-
rized by its total marketing image.
Off the air promotional materials
like TV commercials, direct-mail
pieces, and live events can actu-
ally be harmful if they aren’t ap-
propriate to the station’s on-air
tone. This is so even if these ac-
tivities never reach the air.

Early Mood Pushers

In the early days of radio the
“mood” was set by the man behind
the scenes. Gordon MacLendon
and Todd Storz were the engines
of their stations’ trance-inducing
apparatus. The same was true with
people like Tom Donahue. The
mood he set up there in San Fran-
cisco defined FM Rock radio. The
late Rick Carroll breathed life
into KROQ/Los Angeles and
gave everyone else a contact high.
Somewhere out in the mists a guy
named Buzzy Bennett is still soar-
ing around. This man set some of
the greatest stations ever heard in
motion. Ditto Ren Jacebs and
KH] during the *60s in L.A. The
earliest pharmacists in radio were
the leaders who were often behind
the scenes.

But today things have become
a little more complicated. Our in-
dustry has become totally corpo-
ratized. Like it or not, colorful
characters like our early heroes
justdon’t survive very well as ex-
ecutives in such organized envi-
ronments. The only eccentrics
who survive today are the few who
are zctually on the radio, people like
Howard Stern. But their impact

* April 4-7 — Broadcast Educa-
tion Assn. 42nd Annual Conven-
tion “Reinventing Electronic Media:
Multimedia in the New Millennium.”
Las Vegas Convention Center;
(202) 429-5354,

* April 5-10 —NAB'97. Las Vegas
Convention Center; (202) 775-4970.

¢ April 5-10 — NAB Multimedia
World. Las Vegas Convention Cen-
ter; (202) 775-4970.

« April 23 —Academy of Coun-
try Music Awards. Universal Am-
phitheatre, LosAngeles; (213) 462-
2351.

« April 30-May 2 — Radio Only
Management Conference. Phoeni-
cian Hotel, Scottsdale, AZ; (609)
424-6800.

* May 15-21 — 21st Annual NA-
BOB Spring Broadcast Manage-
ment Conference. Site TBA; (202)
463-8970.

e May 17 — Third Annual Pro-
ducer’s Workshop. Radisson Em-
pire Hotel; New York; (212) 580-
3385.

*May 21-24 — 37th Annual
Broadcast Cable Financial Mgmt.
Convention. Hyatt Regency, San
Francisco; (708) 296-0200.

¢ June 4-7 — PROMAX Con-
vention. Chicago Navy Pier; (310)
788-7600.

¢ June 11 — Radio Mercury
Awards. Waldorf Astoria, New York;
(212) 681-7207.

e June 11-14 — 46th Annual
AWRT Convention. Adolphus Ho-
tel, Dallas; (818) 783-7886.

*June 16-22 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashvilie; (615)
244-2840.

« June 26 (through September
7) — Summer Arbitron.

¢ July 8 — Major League Base-
ball All-Star Game. Jacobs Field,
Cleveland.

¢ July 16-20 — Upper Midwest
Conclave. St. Paul Radisson, Min-
nesota; (612) 927-4487.

* August 1-2 — Orkin & O'Day’s
International Radio Creative &
Voiceover Summit. Summit Hotel
Bel-Air, LosAngeles; (310) 476-8111

¢ August 14-16 — Talentmas-
ters Morning Show Boot Camp
Westin Canal Place Hotel, New
Orleans; (770) 926-7573.

¢ August 23-26 — Jack The
Rapper Convention. Site TBA.

* September 17-20 — NAB Ra-
dio Show. New Orleans Convention
Center; (202) 429-5420.

* September 17-20 — 52nd
RTNDA Intemational Conference &
Exhibition. New Orleans Conven-
tion Center; (202) 659-6510.

* September 18 (through De-
cember 10) — Faii Arbitron

e September 24 — CMA
Awards. Grand Ole Opry, Nashville;
(615) 244-2840.

¢ October 19 — Radio Hall Of

Fame Awards Ceremony. Chicago
Culturat Center; (312) 629-6005.

beyond their airtime is minimal.

Those people who are in a posi-
tion to influence the highs and lows
from behind the scenes tend to be
rather buttoned down. There is an
emerging cadre of technocrats pro-
gramming radio today. There real-
ly isn’t anything wrong with that,
as long as we don’t rely on them to
turn on the audience with their
moods. Very few people will “get
off” on a low-level hum.

Nurture Station’s Tone

Today it behooves the manager
to become aware of the overall
emotional and psychological tone
of the station. He or she must first
bring it to consciousness, and then
nurture and promote it. The mood
is the “taste” of the station. You
have to make sure nothing adul-
terates it. Don’t spit in momma’s
chicken soup. Those folks out
there are counting on you to get
them through the next few quar-
ter hours. The overall mood of the
station emanates from so many

departments:; programming, pro-
motion, sales, and even the on-air
sound quality. Only the manager
has the juice to control all of it.

Some managers will want to re-
search these moods, to analyze,
monitor and expand upon them.
Others will rely on their intuition,
the old gut, to sense and sustain
it. That will be, and always has
been, a matter of personal style.
But don’t forget one thing. The
audience doesn’t care if there’s a
colorful character behind the
scenes or some Wall Street geek.
They’re plugging in to the moods
and trances you generakwe on the
air. If you aren’t putting out the
right buzz, they’re going to find
another connection.

George Buens s Prasident
of Bums Media Consuftants.
Reach tum at (7 14) 758-F057 or
burnamedia & earthiink.net
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Better Ways To Manage Your Inventory

hile many salespeople dread the sales manager’s inven-

tory management lecture — fearing the long, drawn-
out “get your rates up” speech — the overall inventory man-
agement concept goes a lot more in-depth.

Inventory management is best
defined as selling every single com-
mercial avail at the highest rate pos-
sible. Note: It doesn’t suggest the
only way to better manage your in-
ventory is to raise rates. While that
may need to be the case on Thurs-
day and Friday in prime dayparts,
actually lowering the rate on Sun-
day and Monday may be a smart
move. The concepts below will help
you with a better overview:

1. Insist that your inventory man-
agement start on the streets with
how salespeople negotiate each
schedule. Example: Buyers want as
narrow and specific days and day-
parts as possible. Salespeople, who
take the path of least resistance, just
want an order and will too easily
concede to a buyer’s demands un-
less they understand the importance
of flexible scheduling.

2. Consistently train salespeople
to negotiate on days and dayparts,
as well as on rate, on every order.
Make the process of salespeople
turning orders into you for approv-
al a demanding concession pro-
cess. Question salespeople on all
narrow, specific orders that are not
at optimal rate. Ask what conces-
sions the buyer made. Never let up
on the “if we ..., then you ...” ne-
gotiation process.

3. Stop giving in to buyers’ “pol-
icies.” Create policies of your own.
Example: A client says their “poli-
cy” is only to air schedules 6am-
7pm. You respond that your “‘poli-
¢y is 5:30am-8pm. Demonstrate
your willingness to compromise by
airing the schedule 6am-8pm.

4. Develop and sell different
classes of rotators. As a way to
spread the inventory over all seven
days and all five daily dayparts, con-

By Irwin Pollack

sider “ROS 7-Day Equal,” *“Week-
end ROS,” or “Daily ROS 2/3-1/3”
(66% 5am-8pm, 34% 8pm-mid.).
Note: These are also effective alter-
natives to rate increases for resistant
buyers.

5. Schedule spots per week in-
stead of spots per day. This allows
more flexibility in scheduling and
opens end-of-week inventory for
those who are willing to pay the pre-
mium. Important: When orders are
sold on a “per week” basis, insist the
sales manager be the one who forc-
es and hand picks the days where
the commercials actually air (usual-
ly toward early week); not the traf-
fic director.

6. Remove all inventory manage-
ment decision-making from the trat-
fic director. Since the sales manag-
er is ultimately responsible for the
revenue of the radio station, let them
control those elements crucial to the
entire picture. The client who ends
up running on Tuesday (versus
Thursday) or the ROS client whose
commercial falls in afternoon drive
(versus 8pm-mid.) should be a func-

Agency Owner A Fan Of Radio

U1 Q&A with BOC Advertising/Portland’s Kristin Taylor Brettman

By Bryan FarrisH
RADIO-MEDIA NEWSLETTER

Bryan Farrish: Give us a gener-
al description of your position and
your agency, with an emphasis on
radio activities.

Kristin Taylor Brettman: [ am
the co-owner of the agency, and also
supervise account service and me-
dia. I have worked with many local,

regional, and national clients, in-
cluding ConAgra/Beatrice foods,
local Pepsi marketing, and Subaru.

BF: What percentage of your to-
tal media (agency-wide) goes to ra-
dio? What are your billings for to-
tal media?

KTB: Our current billing has ap-
proximately 15% going to radio.
This is largely due to a very large
print client we have right now. Our

total media billings are approximate-
ly $2 million.

BF: What do you like to see in a
rep? What do you dislike ?

KTB: I like reps that listen, re-
spond to needs, and use creativity
in their sales. I dislike pushy reps
who do not consider the clients’
needs, and also who do not take cre-
ativity into consideration in their
sales, or in their station.

Are :10s As Effective As :30s?

here appears to be litlle available research on the sub- -

ject of 10-second spots vs. :30s in a media plan. Here
; are a few experiences and observations:

i A definite advantage of a :10 i5
the lower cost for each unit, and
| therefore logically more bang for
| the buck (e, more GRPS with the
same budgel). It is curious that
l most media-buying software at-
| taches the sama rating foa 10 that
i it does to a :30. Some software
I gives you adjustrment options {sim-
ilar to how radio ratings can some-
times be adjusted if thera is a bill-
board attached), so that the rafing
| value can be 20% higher than a
spot alone (i.e., an index of 120).
| However, thiz raisas an interast-
ing question; Should & 10 spot
’ have one-third the rating of & 30,
of is this just-a gray theory of aca-

demia? It is cenainly trua that thera
is g higher chance that the <10 spot
can go unnoticed, or not be remem-
berad die 1o its short length. Medwark
TV uvsually doesn’t charge exacty
one-ihird of a 130, but instead charg-
a5 incrementally ‘'morg. The argu-
ment for thisis that 1 10s cause greaf-
er placement headaches ~— other
shorer spols have 1o be tound which
can fili tp a pod of "X minutes, and
the higher rates kind of compensata
for this stress,

in my experence, local cable op-
arators inparticular are nof vary used
to dealing with “unusual” spat
lengths. | do think a :10 spot has
somewhat of an "outdoor board”

function, where one can basicaly
introduce a name,; a brand, or a
service inthe nick of fime. Itis a
very good reminder-tool, which can
be used fo freshan somaona’s
memany aboul whatever was said
before. However, a 110 neadstobe |
cornpileimented by some other form
of massage: delivery, unless the
wiight of the 10 itsel |5 2o great it
deivers encugh reach and fregueen-
oy by Hselt, Needless fo say, you
would need o be very selective
with your target, evan on cable, to
raach this avdionce.

Spot-lengths, Ethink, play a basic
role in recency (defined as the re-
membering of somsthing after-
wards. . the what, andthe how long).

Olaf Werdear iz Madia Planner
for Falton McElligott Advertising
In-Minmeapolis.

WWMX-FM.

Sr. Mktg. Consuitant.

Consultants.

Salespeople On The Move

* Ardie Gregory is named GSM of WJFK-AM & WLIF-FM/Balti-
more. She most recently served as VP/GM of crosstown WOCT-FM &

* Tim Turner joins XTRA-AM/San Diego as Sales Manager. He previ-
ously served as LSM of KIRO-AM/Seattle.

* Scott Heffner heads to XTIN-AM (X-Bach)/San Diego as Associate
Dir/Sales. He previously served as Regional Sales Mgr. for sisters KGIL-
AM & KKGO-FM/Los Angeles. Additionally, Tom O’Reilly joins XTIN as

* GuifStar Communications/Beaumonttaps Kenneth Belaire, Tony
Exby, Jean Fulton, Frank McHaney, Dixie McKee, Steve Monk, Paula
Murphy, Mike Simpson, and Allan Tapley as Certified Radio Marketing

tion of the sales manager; not some-
one who holds an administrative
position at the station.

7. Create non-prime inventory
packages. Push 8pm-5am low-rate
packages. Design “Bar Drive” or
“Church Drive™ sponsorships for
those clients who they would fit best.

8. Post avails daily on a large
board in the sales area where sales-
people can easily see them. Berter:
Have salespeople deduct commer-
cial units from the board before they
turn in each order. This gets them

BF: What are your feelings on
radio’s consolidation?

KTB: It causes me problems in
several small markets I work with
right now. There are so many sta-
tions in a combo, it makes it very
difficult to negotiate and target.

BF: Do you use network radio?
Does its structure work for you?

KTB: I have used network in the
past, and it worked well. It’s cost-
efficient and a good frequency
builder.

BF: Rep firms are designed 1o
make radio buys simpler, more like
TV network or magazine buys. Do
they succeed, in your opinion?

KTB: Yes, in most cases they do.
I am astounded at the variances in
the levels of service from firm to
firm, but those that structure it well
make radio a very efficient medium
to buy and plan.

BF: Consumers use radio about
as much as they use TV. However,
radio’s revenue is only one-third as
much (812 billion vs. $36 billion).
What is your reason for this?

KTB: I use radio primarily as a
frequency builder in a target, but use
television as a broad-reach vehicle.
I see their functions as being very
ditferent, and I think that this could
contribute to the variance in billings.
There is no denying that the [wide]
reach of television gives it the
knock-down power that many ad-
vertisers seek in major campaigns ...
and this reach is expensive.

BF: Radio is called a “local”
medium. Some people have said this
it’s because it is audio-only. Do you
Jollow this theory, or do you believe
it’s because of some other faciors?

KTB: No, I see radio’s local na-

involved in the process of manag-
ing the inventory, plus they’re al-
ways involved in the inventory man-
agement process.

Many broadcast groups consider
up to one-third of a sales manager’s
overall evaluation be based on their
ability to maximize inventory. Yes.
it is a tedious, laborious, boring, and
long process. But, in the long run,
in a world of supply and demand it’s
one of the most important ways to
maximize the revenue function of a
radio station.

ture as one of its biggest attributes.
This 1s partly due to the promotion-
al opportunities of radio, which is
one of the strong points of the me-
dium. Also, until recently, owners
of stations were local members of the
community. Radio is more immedi-
ate, and therefore it responds more
quickly to the community. Its out-
of-pocket cost being much lower
than television or magazine — and
often newspaper — makes it the first
choice for many local advertisers.

BF: Should radio concern itself
with selling against other media, or
Just against itself?

KTB: I think radio has a very dis-
tinct position in a solid media plan.
I think the concept of selling
“against” other media is a flawed
one. I think the best tactic is to pro-
mote radio’s strengths rather than try
to compare it.

BF: What specifically does radio
offer your brands that other media
do not?

KTB: Radio offers the best meth-
od of targeting a specific group, es-
pecially in markets where addition-
al research on demographics is avail-
able, such as Media Audit. Radio
offers value-added promotions and
opportuntties for clients to become
tied in to the community through
community-oriented events. Radio
offers immediacy and flexibility. I
am also a strong believer in the
strength of radio creative. The use
of the consumers’ imagination in the
process of a good radio ad makes it
especially compelling.

You can reach Brettman at
LetsDoAds@aol.com.

For a subscription to the RADIO-
MEDIA newsletter; send an e-mail request
to RADIO_MEDIA®@adsong.com.
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Matsui, Smooth Jazz Stations
Team To Fight Breast Cancer

Breast cancer will dramatically affect a substantial core of
NAC/Smooth Jazz listeners. Here are some staggering facts:
it’s the leading cause of death among women 40-55. Over 1.6
million women are currently diagnosed with the disease, and
one out of every eight in America will develop breast cancer

in her lifetime.

Through awareness and education,
breast cancer can often be detected
early on, leading to treatment that can
often preserve the breast and save
lives. With Mother’s Day fast ap-
proaching, top NAC/Smooth Jazz art-
ist Keiko Matsui decided to do some-
thing about promoting awareness of
the disease. Matsui will promote a
national breast cancer awareness and
education campaign throughout May
in association with the Y-ME Nation-
al Breast Cancer Organization, a
non-profit group founded by women
who have survived cancer.

No Blues, Lots Of Pink

Matsui will embark on a week-
long tour to raise awareness and
funds for Breast Cancer Education
and Research. Slated for May 5-11,
the series of benefit concerts will be
held at House Of Blues locations in
Chicago. Boston. New York. and
L.A. with corresponding NAC/
Smooth Jazz outlets WNUA,

WOAZ,WQCD, and KTWYV (The
Wave). Says Matsui, “It is my hope
that through awareness and educa-
tion, breast cancer will be detected
earlier, which can lead to treatment
that preserves the breast and saves
lives. It is also my hope that women
with breast cancer, their friends. and
their families can find support groups
and counseling. It is my ultimate
hope and dream that together we can
find a cure for cancer. And finally, it
is my hope that my music will make
a difference.”

The “House Of Pink™ perfor-
mances (pink is the symbol for
breast cancer awareness) will also
coincide with the release of Matsui’s
latest single. “Hope.” The track is
three minutes in length. and was re-
corded so on purpose — every three
minutes. an American woman is di-
agnosed with breast cancer. Pro-
ceeds generated from a “Gift Of
Hope™ CD package containing the
single and Matsui’s live perfor-

Pro:Motions

™v

at WXKS-FM/Boston.

AM, WSAI-AM & WWNK-FM.

« Gaye Lenihan has been added to the Sports Mkig. staff at WMAQ-
AM/Chicago. WMAQ recently acquired the broadcast rights to the Chi-
cago Bears and has created a special marketing team for all NFL-related
programming. She most recently served as an AE at crosstown WPWR-

« Paul “P.C.” Cook has been named Mktg. & Promotion Manager at
KXGL-FM/San Diego. A 14-year industry veteran, Cook has served as
Mktg. Dir. for Paxson Communications, Fairbanks Communications,
and Ackerly Communications, and has also served as Promotions Dir.

+ WAQZ-FM, WEBN-FM & WOFX-FM/Cincinnati Promotions Dir. Ter-
esa Birdsong adds similar duties at Jacor sisters WCKY-AM, WLW-

« Claudette Bond rises from Promotion Coordinator to Promotion Dir.
at KPOl/Honoluly, replacing Richie Sweet.

mances will benefit the Y-ME Or-
ganization. Additionally, Matsui
will provide NAC/Smooth Jazz ra-
dio with :30- and :60-second PSAs
for broadcast throughout the month.

What Stations Can Do

NAC/Smooth Jazz outlets that
wish to become involved in the
fundraising opportunities may con-
duct silent auctions, including priz-
es such as a trip for four to L.A. to
aftend a show at the House Of Blues
on Sunset Blvd. Other ideas include
a local “night on the town,” or oth-
er types of community-oriented
fundraising events.

For further information on how
your station can get involved, contact
Bill Clodfelter at Unity Entertain-
ment at (800) 860-1917, ext. 199.

Show Us Your Marketing Campaign!

H ow is your station marketed visually? Care t> share
) your campaign with us?

R&R has started to prepare “Marketing & Promotion Guide
1997,” the industry’s comprehensive resource to effective
radio station marketing for a new era in broadcasting.

The guide will prominently showcase radio’s finest visual
images from these categories:

e Billboards, buscards, and other outdoor signs
* TV spots (stills)

* Bumper stickers

* Print ads

¢ In-house publications

* Web sites

+ Station CDs

¢ T-shirts and other merchandise

I

Send your materials by April 1 to:
Margo Ravel - R&R
10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067
Materials will be returmned upon request.

: Monthly Events W

* Actor’s Appreciation Month

* AlcoholAwareness Month

» Cancer Control Month

* Child Abuse Prevention Month

» Confederate Heritage Month

* DogAppreciation Month

* Fair Housing Month

* Fresh Florida Tomato Month

* Holy Humor Month

* Home Improvement Month

* International Amateur Radio Month

« International Guitar Month

» KeepAmerica Beautiful Month

» Knuckles Down Month

« Listening Awareness Month

» Mathematics Education Month

* Month Of The Young Child

» Multicuitural Communication Month

» Municipal Community Services Month

« National Anxiety Month

* National Fresh Celery Month

* National Humor Month

« National Occupational Therapy Month

* National Poetry Month

« National Recycling Month

* National Welding Month

» National Woodworking Month

* Parkinson’s Awareness Month

« Prevention Of Cruelty To Animals
Month

April Promotional Opportunities

By Irwin Pollack
» SexualAssaultAwareness Month World's Largest Trivia Contest
» Sports Eye Safety Month April 13 — World's Largest Hula
» StressAwareness Month Competition

» Travel & Entertainment Books Month
[Special Days & Weeks|

April 1- Dollar sign ($) created (1778)
Nat'l Radio Talk Show Host Day

April 14 — Webster’s dictionary first
published (1828)

April 14-20 — National Library Week
April 15 — Get That Stain Out Day
First McDonald's (1955 - Des

Firefigher’s Day Plaines, IL}
i April 1-7 — National Laugh Week | National Hostility Day
April 2 - First motion picture theater Rubber Eraser Day

opened (1902)

April 3 - American Circus Day

Don't Go To Work Unless It's Fun Day
April 5-7 — Alcohol-Free Weekend
April 6 — Mormon Church founded

April 16 — Lookalike Day
National CPAs Goof-Off Day
National Stress Awareness [Cay
April 18 — First crossword puzzle
book (1924)

(1830) First Walk/Don’t Walk sign (1955}
Twinkies Day April 21-28 — Big Brothers/Sisters
April 7 — Matches invented (1827) Appreciation Week
No Housework Day | National Lingerie Week

| Television first shown to the public Professional Secretaries’ Week
(1927) ! April 23 - New Coke introduced (1985)
April 7-13 - National Birthparents April 24 — Change Your Batteries In
Week ! Your Car Alarm Day

National TV Turn-Off Day
April 25 —Abortion first legalized (1967)

April 8 - Behave Yourself Day
April 8-14 — National Garden Week

Egg Salad Week | Take Our Daughters To Work Day
April 9 — Longest Word Day April 26 — National Crayola Day
TV Guide Birthday (1953) | April 27 - Largest bank robbery
April 11 — Sexual harassment (1981, Tucson, $3.3 million)
banned (1980) [ April 28 ~ Kiss Your Mate Day

April 12 - Stupid Pet Tricks Day April 30 — National Honesty Day

ONLINE NOW AT: www.rronline.com

TODAY’S NEWS IS NOW
AVAILABLE TODAY
THROUGH R&R ONLINE

Up-To-The-Minute Industry and Media News

The fastest, most comprehensive way to receive the latest
radio industry headlines, station trades, Street Talk, Top
100 market ratings, and financials with continuous daily
updates at least twice each business day...all live online.

CALL R&R TO TRY IT FREE! 310-788-1625

(This Feature Is Available For R&R Newspaper Subscribers Only)
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“I was worried | was going to
have to hide in my bunk,
‘cause there’s no way | was gon-
na start hanging out with some
dude who's in a band that every
girl wants to fuck” — No Doubt's
Gwen Stefani airs second
thoughts about dating Bush lead
singer/heartthrob Gavin Ross-
dale (Details).

Other Gwenisms: “l think earli-
er on there were ideas that since
I’'m a rock chick | would be some
slutty wild woman. People are
suddenly starting to accuse me of
selling myself, like obviously |
knew that 10 years down the line
if | kept it up, | would make some
money off this belly button.”

Speaking of Gavin, Nine Inch
Nails’ Trent Reznor had this to
say about Gwen’'s boyfriend's
band: “There are a few innovators
and imitators. It shocks me to see
Bush go to No. 1. Not to single
them out, but | just can't respect
them. | cannot respect or tolerate
the lack of innovation. Music is my
life. | know everything | can about
it. And that's why | hate when
something so uninteresting can
be successful” (Spin).

Here’s Mud In Yer Eye

Reznor, who is Spin's cover
boy as the Most Vital Artist in
Music Today, says this about the
title: “It’s nice to have some kind
of mainstream-media apprecia-
tion. But, you know, I'm just a foot-
note in rock history, the guy that
had mud on at Woodstock.
‘Where Are They Now: The Nine-
ties.” | hope 10 years from now I'm
making soundtracks or producing
or something. | don’t want to be
putting mud all over myself at the
Sands in Las Vegas.”

Rounding out the top 10 of
Spin's 40 Most Vital Artists In
Music Today: Smashing Pump-
kins (No. 2), Wu-Tang Clan (3),
Beck (4),U2 (5), Oasis (6), Pearl
Jam (7), Hole (8), Fugees (9),
and PJ Harvey (10).

Photo Play

The National Enquirer, the
Globe, and the Star ali run pho-
tos of a baby who is supposedly
Michael Jackson'’s, although the
latter 'zine says to “Get Real!
Those ‘First Photos’ of Jacko’s
Baby Are Fakes.”

Airier Than Thou

“I'm coming from a place that's
more ancient than air. This is life.
It's a serious thing. This ain't just
one girl coming out of the ghetto
who got a record deal. The world

Gwen Stefani’s Dating Tips!

is going through a rebirthing pro-
cess, and | feel like I’'m one of the
midwives aiding in that process,
through black music” — Erykah
Badu gets spiritual in Interview.

“For a long time | didn’t know |
was this person [Queen of Hip-
Hop Soul]. | couldn’t see that  was
somebody. That something good
was happening in my life. it only
hit me that | was a singer and
meant something at the beginning
of last year. Before that, my men-
tality was still in the ghetto” —
Mary J. Blige opens up in Vibe
and Essence, which both feature
her on the cover.

“When we first talked about
making this album a doubie
record, we said, ‘Good, it's more
pretentious.” And in a way, that's
more honest. Because it's a pre-
tentious thing to play in a rock-
and-roll band, to get up onstage
and say, ‘Look at me!’| think peo-
ple who look at it any other way
are deluding themselves” — Wil-
co’'s Jeff Tweedy sets his “No
Depression” fans straight (GQ).

Virgin Confessions

Virgin Group Chairman Rich-
ard Branson is profiled in an
eight-page GQ story. The piece
focuses on Branson's numerous
business ventures, the most no-
table being Virgin Records, from
which he used the profits to take
off with Virgin Airlines. Since
selling the label in 1992 to Thorn
EMI for approximately $1 billion,
he has created the well-known
Virgin megastores, a modeling
agency, hotels, and his most re-
cent venture — a one-stop wed-
ding superstore called Virgin
Bride. He is set to launch a 24-
hour music-television channel
plus biue jeans and clothing lines.

Fond Memories

“At the Social [nightclub],
someone set their shoe on fire
and threw it at us once. That was
pretty good” — Chemical Broth-
ers’ Ed Simons reminisces (Details).

“If you're trying to identify what
the enemy is, obviously the ene-
my is having to listen to Celine
Dion or really bland R&B” — Si-
mons defends dance music (/n-
terview).

I’ve Got A Secret

The Globe prints Howard
Stern “sidekick” Robin Quivers’s
deepest secret: “Miss Lonelyheart
Robin Quivers Can’t Find A Guy.”
Says Quivers, “I'm just looking for
candidates willing to rub my feet
and put me to sleep.”

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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¢ SELENA

A

CURRENT

Single: Dance Mediey/Selena (EMI/Latin)

* JUNGLE2JUNGLE (Walt Disney)

Single: It Starts In The Heart/Maxi Priest

Other Featured Artists: Peter Gabriel w/Youssou N’ Dour, Jam Nation
* PRIVATE PARTS (Warner Bros.)

Single: Hard Charger/Porno For Pyros
Other Featured Artists: Marilyn Manson, Green Day, Van Halen

* LOVE JONES (Columbia)
Single: Hopeless/Dionne Farris

Other Featured Artists: Maxwell, Xscape, Groove Theory
¢ JERRY MAGUIRE (Epic Soundtrax)
Single: Secret Garden/Bruce Springsteen (Columbia)

Other Featured Artists: Neil Young, Aimee Mann, Bruce Springsteen

* BOOTY CALL (Jive)
Singles: Can We/SWV

Don’t Wanna Be A Player/Joe
Other Featured Artists: KRS-One, R. Kelly, Johnny Gill

¢ THE PREACHER'S WIFE (Arista)

Single: Step By Step/Whitney Houston
* LOST HIGHWAY (Nothing/Interscope)
Single: The Perfect Drug/Nine Inch Nails

Other Featured Artists: David Bowie, Lou Reed, Smashing Pumpkins |

* WHEN WE WERE KINGS (Mercury)
Singles: Rumble In The Jungle/Fugees
When We Were Kings/Brian McKnight & Diana King
Other Featured Artists: James Brown, B.B. King

* ONE FINE DAY (Columbia)

Single: For The First Time/Kenny Loggins
Other Featured Artists: Keb’Mo’, Tina Arena, Natalie Merchant

+ DANGEROUS GROUND (Jive)

Singles: The World Is Mine/lce Cube
Ghetto Smile/B-Legit f/Daryl Hall (Sick Wid' It/Jive)
Other Featured Artists: Keith Murray, Jay-Z, KRS-One

Hot new music-related Worid
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

'Net Chats

The Mighty Mighty Boss-
tones, Monday (3/31) at
7:30pm ET/4:30pm PT, Prodi-
gy (jump: CHAT).

“Rock 'N Roll Fantasy Camp”

- (guestsTBA), Wednesday-Sat-
. urday (4/2-5) at 10pm ET/7pm
. PT, Prodigy (Music area).

Microsoft Network debuts

. “Hard Rock Live On MSN,” an
i online companion to the VH1
series, on Sunday (3/30); Jew-
el headlines the first show (On-
stage Channel 5).

Sky Cries Mary, Monday at
9:30pm ET/6:30pm PT, Ameri-
ca Online (Keyword: WARNER)

On The Web

Check out Nada Surf live
from NYC's Knitting Factory on
Friday (3/28) at 9pm ET/6om PT
(http://www.sonicnet.com).

One hour later (10pm ET/
7pm PT), Bush fogs on with its
show, live from Memphis ( http:/
/www.rocktropolis.com or
www.audionet.com).

The House Of Blues is now cy-

CYBERSPACE

H
1
'i
s
i
i
E:

£

bercasting its Gospel Brunchev-  §
COMING . ery Sunday at 3pm ET/noon PT  *
» THE SAINT (Virgin) . (httpAwww.LiveConcerts.com).
Single: Out Of My Mind/Duran Duran : Chick Corea performs, then
Other Featured Artists: Sneaker Pimps, Duncan Sheik, Luscious Jackson chats live on Tuesday (4/1) at
o THE SIXTH MAN 9pm ET/6pm PT (http://
Single: Like This And Like That/LaKiesha Berri (Hollywood) www.audionet.com).
MONDAY, APRIL 7 victed of trafficking in pirated SATURDAY, APRIL 12
1956/%88 Radio premier"es ‘fRock ‘N’ Re/east:::e;éul McCartney's “My Love” 1961/Ray Cha;les is the big winner at
oll Dance Party” with Alan - the third annual Grammy
Freed, the nation’s first regular- (1973), Percy Sledge’s DI Awards, taking home four
. Man Loves A Woman” (1979) ] .
ly scheduled music show. y awards including Best Pop Vo-
1967/Veteran DJ Tom “Big Daddy” | 50 CarlPerkins (1932), Byrds drum- cal, Best Vocal (Album), and Best
Donahue introduces “Progres- mer Gene Parson (1944) R&B Performance.
sive FM Radio” to listeners in 1962/The New Music Express concert
San Francisco, eventually THURSDAY, APRIL 10 is held in London. A few of the
evolving into "Album Oriented wn: . acts include: Beatles, Rolling
Radio” by the '70s. 7969”9"‘ Big Daddy” Donahue re- Stones, Moody Blues, Hergf '
Releases: Little Richard's “Long Tall :'r%r:‘i?:cha”d helKSARSET man’s Hermits, and the Kinks.
Sally” (1956), Elton John's e 1969/The 11th annual Grammy Awards
“Daniel” (1974) 7979/Tuhe EtOON%I\?v ﬁo?':fjse%gfnecig ?ﬁ:ls are given out. Winners include
Born: Billie Holiday (1915), Grate- Pfayers include John :eg Hook; Simon & Garfunkel’s “Mrs. Rob-
ful Dead’s Bill Dreutzmann er, Lightnin’ Hopkins, and “Big |nson"(Re_cord Of The Year) gnd
(1946), Janis fan (1951) M:’ama" Thornton . Jose Feliciano (Best New Artist).
. ) . 1979/Mickey Thomas replaces Marty
Releases:Doors’ “Love Her Madly” (1971) Balin as lead singer of Jefferson
TUESDAY, APRIL 8 Starship. _
1974/Elton John’s “Bennie And The
- 1976/Phil Ochs, a folk singer famous . SUNDAY, APRIL 13
for his anti-Vietnam war anthem 1967/The Rolling Stones perform in
“I' Ain’t Marching Anymore,” Warsaw, Poland. Police use ba-
hangs himself in Queens, NY. tons and tear gas to subdue 2000
1977/The Damned become the first p § fans trying to get into the sold-
British punk group to perform Bob Dylan: Opened for a Hooker at 19 out show.
in America. They play at CBGB's 1961/19-year-old Bob Dytan makes his 1973/The J Geils Band and Curtis
in NYC. first NYC stage appearance cpen- Mayfield are cgnsored on separate
Born: Julian Lennon (1963) ing for John Lee Hooker. TVshoY\‘/si Geils fora"sexua'l refer-
1970/Paul McCartney annouces a “tem- Cigelia iy !\fle, Mayﬂeld’for
porary break” with the Beatles, drug references in “Pusherman. ;

» WEDNESDAY, APRIL 9

1965/The Rolling Stones make their
first live British TV appearance
on the show “Ready Set Go.”

1981/Sam Goody record chain and a
top company executive are con-

citing “personal differences.”
1977/Alice Cooper is put under “house
arrest” at his Australian hotzl af-
ter an Aussie promoter claims
Cooper failed to perform a pre-
paid engagement years before.

Releases: Rolling Stones’ “Brown Sug-
ar” (1971)

1979/David Lee Roth collapses on a
Seattle stage five days into Van
Halen’s world tour.

— Jay J. Levy
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USIC ARST g " 4 WEEKEND BOX OFFICE §
59.4 million househoids 50.8 million households : TOP TEN SHOWS _ | MARCH 21-23 :
Patti Galtuzzi, Lee Chesnut, VP/Music Programming MARCH 17-23 ‘ Monday, 3/31
VP/Music Programming Wayne Isaak, St VP/Music & Talent Relations
Total Audience * Reba McEntire servesas = * 1 Liar Liar $31.42
O host during ABC’s nine-week (Universal)*
[ ADDS l I ADDS J | (97 million households) run of vintage "All My Children,” 2 Selena (WB)* $11.61
BEE GEES Alone (Polydor/A&M) j “One Life To Live " and “Gener- 3 Return Of The Jedi $7.51
U2 Staring At The Sun (/sland) U2 Staring At The Sun (/sland) .1 Seinfeld e (Fox)
L . . al Hospital” episodes (11am).
. . RICHARD MARX Until | Find You Again (Capito) ; ]
AZ YET Hard To Say I'm Sorry (LaFace/Arista) KENNY G Havana (A,'ista)'” U Again ( 2 Friends | « Patty Loveless and Exile, 4 .(lgggrzzz\.;tslggle $6.01
CELINE DIDN All By Myselt (550 Music) MORPHINE Early To Bed (DreamWorks/Rykodisc) 3 Suddenly Susan | “Prime Time Country” (TNN, 5 Private Parts $4.40
GINUINE Tell Me Do You Wanna (550 Music) TONY TONI TONE Thinking Of You {Mercury) ; gg:ﬂ’;’;’l‘teez Truth . %m EST/6pm PST). (Paramount) g
INXS Elegantly Wasted (Mercury) l ; ] 6 LawAnd Order 1 6 (D;)gnic-; Brasco $3.31
. ' riStar, H
LIL’ KIM Crush On U (Undeas/Big Beat/Atlantic) XL 7 Touched By An Angel Tuesday, 4/1 z 7 Sling Blade $3.01 t
MATTHEW SWEET Where You Get Love (Z00) PAULACOLE Where Have All The Cowboys Gone? (/maga WB) 8 Home Improvement - (Miramax) 1
: : : SHERYL CROW Everyday Is A Winding Road (A&M) 9 Primetime Live _*Tanya T“ucker is inter- 8 Love Jones $255 |
[ HEAVY I CELINE DION All By Myself (550 Music) 10 20/20 viewed when “Ralph Emery On (New Line) j.
bl e - JEWEL You Were Meant For Me (Atiantic) The Record With Tanya” airs on 9 The Empire Strikes $2.42 |
AEROSMITH Falling In Love {Is Hard On ...} (Columbia) WALLFLOWERS One Headlight (/nterscope) Teens 12-17 TNN (10pm ET/7pm PT). Back (Fox)
BABYFACE Every Time | Close My Eyes (Epic) ' * Shudder To Think per- i 10 The English Patient $2.01
BECK The New Pollution (DGC/Getfer) l LA RGE i 1 Sabrina The Teenage forms v»{hen.the 30-minute “Viva : (Miramax)
BLACKSTREET Don't Leave Me {/nterscope) e Witch \EILEETUE e LTl All figures in millions

BLUR Song 2 (Virgin)

COLLECTIVE SOUL Precious Declaration (Atiantic)
SHERYL CROW Everyday Is A Winding Road (A&4M}
OFFSPRING Gone Away (Columbia)

PUFF DADDY Can'’t Nobody Hold Me Down (Bad Boy/Arista)
SPICE GIRLS Say You'll Be There {Virgin)
SQUIRREL NUT ZIPPERS Hell (Mammoth/Atlantic)
SUBLIME Santeria (Gasoline Alley/MCA)

U2 Staring At The Sun (/sland)

VERVE PIPE The Freshman (RCA)

WALLFLOWERS One Headlight (/nterscope)

[STRESS |

A/A Hanti

“AFKAP” The Holy River (NPG/EMI)

BABYFACE Every Time | Close My Eyes (£pic)
BEE GEES Alone (Polydor/A&M)

WHITNEY HOUSTON Step By Step (Arista)

INXS Elegantly Wasted (Mercury)

SAVAGE GARDEN | Want You (Columbia)
DUNCAN SHEIK Barely Breathing (Atiantic)
BRUCE SPRINGSTEEN Secret Garden (Columbia)
U2 Staring At The Sun (/sfand)

| MEDIUM l

ERYKAH BADU On & On {Kedar/Universal)
SHAWN COLVIN Sunny Came Home {Cofumbia)
DURAN DURAN Out Of My Mind (Virgin)
RICHARD MARX Until | Find You Again (Capitol)
JON SECADA Too Late, Too Soon (EM/)

SPICE GIRLS Say You'll Be There (Virgin)

AALIYAH One In A Million (BlackGro
FIDNA APPLE Sleep To Dream (Work)

ERYKAH BADU On & On {Kedar/Universal)

MARY J. BLIGE Love Is All We Need (MCA)

FDXY BRDWN !'ll Be Good (Def Jam/RAL/Mercury)
PAULA COLE Where Have All The Cowboys Gone ?(/mago/WB)
WARREN G | Shot The Sherift { Def Jam/RAL/Mercury)
GHOST FACE KILLER All | Got Is You (Epic)

DRU HILL In My Bed (/sfand)

WHITNEY HDUSTDN Step By Step (Arista)

KORN A.D.|.D.AS. (/mmortal/Epic)

MAKAVELI To Live & Die In L.A. (Death Row/Interscope)
METALLICA King Nothing (Elektra/EEG)

MONICA For You | Will (Warner Sunset/Atiantic}

NINE INCH NAILS The Perfect Drug (Nothing/interscope)
NOTORIOUS B.1.G. Hypnotize (Bad Boy/Arista)

VERUCA SALT Volcano Girls (Outpost/Geffen)

WILCO Outtasite (Outta Mind) (Reprise}

|BREAKTHROUGH |

JAMIRCQUAI Virtual Insanity (Work)

[ACTIVE ]

ALLURE 1/NAS Head Over Heels (Crave)
AZ YET Hard To Say I'm Sorry (LaFace/Arista)

[cusTom |

AALIYAH One In A Million (BlackGround/Atlantic)
AFTER 7 Sara Smile (Virgin)

LEAH ANDREDNE It's Alright, it's OK (RCA)

FIONA APPLE Steep To Dream (Work}

AZ YET Hard To Say I'm Sorry (Laface/Arista)
BARENAKED LADIES The Old Apartment (Reprise)
T. BENNETT & B. HOLIDAY God Bless The Child { Colurnbia)
BIG HEAD TODD & THE MONSTERS Resignation... (Revoluion)
BLACKSTREET Don't Leave Me (/nterscope)
COLLECTIVE SOUL Precious Declaration (Atlantic}
DAVE MATTHEWS BAND Crash Into Me (RCA)
KENNY G Havana (Arista)

DRU HILL In My Bed (/siand)

FREEDY JOHNSTON On The Way Out (Elektra/EEG)
KENNY LATTIMORE For You (Columbia)

MONICA For You | Will (Warner Sunset/Atiantic)
MORPHINE Early To Bed (DreamWorks/Rykodisc)
VAN MORRISON The Heahing Game (Polydor/A&M)
0DDS Someone Who's Cool (Elektra/EEG)
RUPAUL A Little Bit Of Love (Rhino/Atlantic)
SELENA Dance Medley (EM! Latin)

SPACE Female Of The Species (Universal)

2 Home Improvement
. 3 King Of The Hill

: (tie) Step By Step

5 The Simpsons

6 Friends

(tie) Seinfeld

8 Boy Meets World

9 Suddenly Susan
10 The X-Files

Source: Nielsen Media Research
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All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
fect to change.

Friday, 3/28

¢ Cardigans, “Late Show
With David Letterman.”

* Fiona Apple and Jamiro-
quai, “ABC In Concert” (check
local listings).

Saturday, 3/29

* Suzy Bogguss performs
on ‘The Statler Bros. Show”

Comedy Central (10pm).

* Tracy Lawrence, “Prime
Time Country.”

* Bee Gees, ‘“The Tonight
Show With Jay Leno.”

+ Nanci Griffith, “David Let-
terman.”

Wednesday, 4/2

* Roy Orbison is profiled on
TNN's “The Life And Times Of
‘ .." series (8pm ET/5pm PT).

* BlackHawk, “Prime Time
Country.”

| ¢ Cyndi Lauper, “David Let-
terman.”

| Thursday, 4/3

* George Jones and Daryle
Singletary, “Prime Time Coun-
try.”

» Wallflowers, “Jay Leno.”

l * Johnny Cash, “David Let-

E:
E:

S

BIG HEAD TODD & THE MONSTERS Resigration ... (Revolution)
CELINE DION All By Myself (550 Music)

DJ KOOL Let Me Clear My Throat (American/WB)
GINUWINE Tell Me Do You Wanna (550 Music)

INXS Etegantly Wasted (Mercury)

KULA SHAKER Hey Dude {Columbia)

JONNY LANG Lie To Me (ASM

LiL’ KIM Crush On U {Undeas/Big Beat/Atlantic)
LUSCI0US JACKSON Naked Eye (Grand Royal/Capitol)
MIGHTY MIGHTY.... The impression That | Get (Mercun/
SAVAGE GARDEN | Want You {Columbia)

DUNCAN SHEIK Barely Breathing (Atfantic)
SILVERCHAIR Freak (Epic)

BRUCE SPRINGSTEEN Secret Garden (Columbia)
MATTHEW SWEET Where You Get Love (Z00)

TONIC If You Could Only See (Polydor/A&M)
WESTSIDE CONNECTION Gangstas Maee.. (Lench Moty Pion)

Video airplay from March 31-April 6

TONY TONI TONE Thinking Of You (Mercury) (T';":‘ gp: ETJ’SP_"‘ PT). | W1

LUTHER VANDROSS | Can Make it Better (LV/Epic) on Bon Jovi appears on * Steve Earle & The V Roys,

VERVE PIPE The Freshman (RCA) “A Gala For The President At | “Late Night With Conan

WILD GRCHID Talk To Me (ACA) Ford’s Theater” (ABC, 10pm). O'Brien.”

Video airplay from March 31-April 6.
- ) 36 miliion households Al B -
‘ Lvdia Cole 21 milfion h.auseha/ds
) yaia Lo Liz Kitey,
(A PR N V- Music Programming VE/Proara - ®
ogramming CONCERT PULSE

| . Video Playlist | MISC TEEVISON e

PUFF BADDY Can't Nobody Hold Me Down {Bad Boy/Aristz . _ : R (in 000s)

WHITNEY HOUSTON Step By Step (4rista) { " National Top 20 l 1 METALLICA $5682.3

KEITH SWEAT Just A Touch (Elektra/EEG) - : 2 KENNY G/TONI BRAXTON $436.4

“AFKAP™ Somebody's Somebody (NPG/EMS MAKAVELI Hail Mary (Death Row/Interscope) 3 REBA McENTIRE $434.6

IHANE Request Line (/fitown/Motown) TRU | Atways Fee! Like (Priority) 4 RUSH $295.1

ORU HILL In My Bed (/siand) WHITNEY HOUSTON Step By Step (Arista) 5 PHISH $284.9

HEAVY D Big Daddy (Uptown/Universal) LIL' KIM Crush On U (Undeas/Big Beat/Atiantic) 6 TRAGICALLY HIP $279.7

FOXY BROWN I'll Be (Violator/Def Jam/RAL/Mercury) MARY J. BLIGE /NAS Love Is All We Need (MCA) 7 ALAN JACKSON $249.2

BABYFACE Every Time | Close My Eyes (Epic) SPICE GIRLS Wannabe (Virgin) 8 STONE TEMPLE PILOTS $2434

BRAT 1/T-BOZ Ghetto Love (So So Det/Columbia) 9 DAVE MATTHEWS BAND $238.7
DRU HILL in My Bed (/sland) 10 SMASHING PUMPKINS $232.4

Information for week ending March 28. WESTSIDE CONNECTION Gangstas... (Lench Mob/Priorty) 11 VINCE GILL $214.1

RAHSAAN PATTERSON Stop By (MCA) 12 EMMANUEL TOUR $157.6

F T MARIO WINANS Don't Know (Motown) 13 CLAY WALKER $92.0

| i Hﬂp Cﬂ}, Tap 10 £ | 112 Cupid (Bad Boy/Arista) 14 STEVEN CURTIS CHAPMAN $87.8

FOXY BROWN I'l Be (Vioiator/Def Jam/RALMercury) TASHA HOLIDAY Just The Way You Like It (MCA) 15 SOUNDGARDEN $86.0

RZA Tragedy (Epic) AZ YET Hard To Say I'm Sorry (LaFace/Arista) Among this week's new tours:

LIL' KM Crush On U {Undeas/Big Beat/Atiantic) ROME | Belong To You (RCA) JIMMY BUFFETT PHISH

TRACY LEE The Theme {Universal) “AFKAP” Somebody’s Somebody (NPG/EMI) MARY CHAPIN CARRENTER  DUNCAN SHEIK

HEAVY D Big Daddy (Uptown/Universal) PUFF DADDY Gan't Nobody Hold Me... (Bad Boy/Arista) BOB DYLAN SHONEN KNIFE

PUFF DADDY Can'tNobody Hold Me Dwn (8 By Arist B-ROCK & THE BIZ MyBabyDaddy (LaFace/Arista) JMMIEDALE GILMORE  SISTER HAZEL

:‘E“:'::: a;;’;:::’h‘:aﬁ':‘g:;jf:%:m’:gyf;’”"m RZA Tragedy (Priority) JAMIROQUAY SOUL ASYLUM
JOHNNY GILL Love In An Elevator (Motown) PAVEMENT VIGILANTES OF LOVE

GHOST FACE KILLER All | Got Is You (Epic)
SNOOP DOGGY DOGG ... Wanted... (Death Row/Interscope)

Information for week ending March 28

BILLY LAWRENCE Come On {Elektra/EEG)

Most requested for week ending March 21

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383: Califoria (209) 271-7900.

* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week's openers include
“The Sixth Man,” starring Mar-
lon Wayans and Kadeem Har-
dison. The film's Hollywood
soundtrack sports Doug E.
Fresh's cover of Stevie Won-
der's “Superstition” as well as
Pharcyde’s “Tasty,” Guru’s
“llest Man,” J’'son’s “Down And
Dirty,” Johnny Gill's “All He’s
- SupposedTo Be,”Marcus Mill-
: ers “Anything Can Happen,”
Jade f/LiI’ Rachett & VAZ's
“Keep On Risin’,” and “Make Me
Say It Again Girl” by Mint Con-
dition’s Stokley. Tracks by
LaKiesha Berri, Sovory, Pub-
lic Demand, Marquis, Domin-
ica, and Ortis completethe LP.

The animated “Cats Don't
Dance” — featuring voiceovers
by Scott Bakula, Jasmine
- Guy, and Elektra/EEG record-
. ing artist Natalie Cole — also
i opens this week. Cole contrib-
utes “Tell Me Lies” and “Noth-
ing’s Gonna Stop Us Now” to
the film’s Mercury soundtrack,
which showcases six new
songs by Randy Newman.
Also included are “| Do Believe”
by Will Downing and “Our Time
Has Come” by James Ingram
& Carnie Wilson.

Halle Berry and Martin Lan-
dau star in “B.A.P.S.," another of
this week's openers. The film’s
Milan soundtrack spotlights cuts
by Veronica f/Craig Mack (“No
One But You”), Kool & The
Gang (“Get Down On It"), Gyrl
(“Get Your Groove On”), Kinsui
("Giddy Up Let's Ride”), Sheree
Ford-Payne (“Move On’), Alex
Brown (“I'm So Glad”), and the
88/X Unit's version of “A Fifth Of
Beethoven.”

Rounding out this week'’s
openers is “Turbo: A Power
Rangers Adventure.” its Mercu-
ry soundtrack features Fulflej's
“Shift Into Turbo,” along with
songs by the Mighty RAW, the
Power, OO-Spies, and more.
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NEW THIS WEEK

. * KORN: WHO THEN NOwW?
(Epic)

This 45-minute collection con-
tains live performances, back-
stage footage, and more. Selec-
tions include “Blind.” “Shoots And
Ladders,” “Clown,” and the previ-
ously unreleased “Faget.”

e

A ORR 0

Fasasad R 950 AR

i ».o-o&x»&owﬁ S e
e f%»,";oa
F e
e i
i

i B

Q-

AL

B RS



18 ® R&R March 28, 1997

Kenny Rogers
Tammy Wynette

Waylon Jennings

Don Willi
S D Dolly Parton

Merle Haggard

Charlie Pride

Where Have
They Gone?

Country's biggest hits and
the artists everyone knows!

Now on

i)

BT GOV RY

JONES RADIO NETWORK
Call Jones Radio Network.
Gene Ferry NSM, 303 ¢ 784 « 8700

RADI
Iﬁ%@u

'STREET TALK.

Tales As Tall As Texas?

hat's the real deal in Dallas? What

started as conversations between a

prominent consultant and several key
CHR DJs regarding a new “Big D” CHR sign-on
has erupted into a mountain of rumors
throughout the Metroplex. Everyone is asking,
“Just what station is flipping to CHR?”

Well, if you consider that Howard Stern is
reportedly up for renewal on Active Rock KEGL,
a lot of people might want to believe this is the
station that will return to CHR.

ButNationwide head honcho Clancy
Woods emphatically stated, “We have an
agreement with Howard Stern and we plan on
keeping it that way. Would it make sense to
have Howardona CHR?”

Stern’s rep, Don Buchwald adds, “This is
the first I've heard about it.”

And let’s not discount the possibility that a
Stern wanna-be affiliate might be stirring the
waters in order to rattle “The Eagle’s” cage.

There’s also recycled chatter that
Bonneville is kicking the tires of the remaining
Gannett stations, including CHR KHKS (106.1
Kiss-FM).

ConsultantDon Kelly and WRKE/
Salisbury-Ocean City, MD Owner/GM Tony
Quartarone have joined forces to form QC
Communications in order to acquire radio
stations. The pair’s first deals: WNNN-FM/
Wiimington and WJIiC-FM in nearby Salem,
DE. Kelly and Quartarone worked together in
New York and Philadelphia during the °80s.

LATE FLASH!ST has learned that Heftel/
Miami GM Louis Diaz Albertini was let go.

Rumors

= With CBS Radio acquiring KITS-FM/SF and
selling N/T KPIX-FM to Bonneville, the San Fran-
cisco Business Journal speculates that KPIX will flip
to Classical. If this is true, does that fuel already
rampant rumors that Evergreen-owned Classical
KDFC is exploring a contemporary format?

= Any truth to Windy City chatter that ABC Ra-
dio's WKXK will abandon Country? President/GM
Zemira Jones tells ST, “We are still very committed
to Country. | have no plans of changing the format;
the rumors out there are all plants to get misinforma-
tion printed.”

The San Diego morning wars continue as
KFMB-FM (Star 100.7) morning drivers Dave
Smiley, Kim Morrison, and producer Matt
McWhirter will seque to Jacor CHR KKLQ
(Q106) sometime in the very near future. They
replace current KKLQ morning guys Jeff & Jer,
who have already signed to do mormings at Star
sometime after April 25. WCiL/Carbondale, iL
overnighter Roscoe Cherry makes the leap of
the week, taking overnights at KKLQ.

Longtime Philadelphia rivals WMMR and
WYSP have planned a four-hour truce: WMMR’s
Earle Balley and WYSP’s Ray Koob will

Continued on Page 21

Rumbles Pt. 1

* ABC Radio Networks will discontinue its Alter-
native “MR-35" programming on May 31.

* KPLX/Dallas morning driver Jonathan Wilde
chooses not to re-up with the Susquehanna outlet.
Afternoon driver Cody Allen is filling in until a re-
placement is named.

* Former WHYT/Detroit PD Rick Gillette joins
Network 40 as Top 40 Editor and will split his time
between L.A. and his home of Detroit.

* WWDX/Lansing, Ml PD Mike Childs exits the
Aiternative station to join McGathy Promotions in
NY and is replaced by crosstown WHZZ PD Chris
Kerr. Chris Brunt is upped to APD/MD.

* WFYV/Jacksonville pulls WIXV/Savannah, GA
PD/MD Derek Myers in for MD/night duty, Charlie
Logan joins for middays.

« KISF/Kansas City changes monikers from “Kiss
107.3" to “107.3 The X" with the debut of Mancow in
the moming.

* Americom's KQNV/Reno changes from New
Country to Alternative AC as KLCA (Alice) under
KRZQ PD Rob ‘Blaze’ Brooks and VP/GM Kevin
Mashek. Jacobs Media's Dave Beasing will con-
sult.

* WMEE/Ft. Wayne afternoon driver Joe Nasty
and middayer Capt. Chris are named co-PD’s re-
placing Jeff Davis, who steps down to concentrate
on PD duties at sister WQHK.

* KHTQ/Spokane Promo Director Brian Scott
adds MD stripes.

* WKHQ/NW Michigan PD Ron Pritchard adds
MD dutes.

* WRQX (Mix 107.3)/Washington morning show
co-host Dave Corrigan exits for similar morning co-
host duties at WNKS (Kiss 95.1)/Charlotte begin-
ning March 31st. Corrigan will be known on the air as
“Frankie C”.
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Just Say No To Cloned Call-Out.

CALL-OUT MUSIC RESEARCH FOR THE NEXT MILLENNIUM
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POP RADIO/UNIVERSAL COMPETITION

JOHN IVEY KISS108¢BOSTON, MA

“Well it’s about time! After 18 years, and 27 competitions...I knew I had to do

something drastic if [ was ever going tc win one of these damn things!
1 Of course Dave Universal, of WKSE, won the 1997 BMW-Z3 Roadster,
but how many people can say they have a semi-used 1978 classic
Schwinn bicycle in the garage? When I first heard about the

_ AIRPLAY competition presented by Universal Records
‘) (no relation to Dave), I acted quickly. I immediately, called my

L ) local Universal Rep., Damon Cox, and told him of my desire to
.‘; go for the glory. He politely told me that he couldn’t play favorites,
J however he did tip me off about an exciting new band he was working,
SISTER HAZEL. When I first heard SISTER HAZELs “All For You”, it
seemed too easy! They had the look, the hook, and I was in the middle
of a book...how can I go wrong? Well, after only three weeks of
airplay, we're already seeing Top 10 phones from all demographics

and big sales in the marketplace...in one word, smash!”

Frst Slace — /978 Glassic Shewinn A )'/('(y(‘/(’

Produced by Paul Ebersold, Track Mixed by Brian Malouf,
Managment: Southland Music Company & Spilt Nickel Entertainment
www.sisterhazel.com

Universal Records would like to thank John Ivey, KISS108, Jonas Cash, Alan Smith Bruce Tyler, Il P
and everyone at AIR for allowing us to shamelessly plug SISTER HAZEL’s “All For You” WiNIY ER AL |

T — sconss, —~

...and congratulations to Dave Universal. Did we mention we're going for adds 3/31? L—' -
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Continued from Page 18

broadcast from two studios just a few feet apart
at the WMMR site on Independence Mall from 6-
10am tomorrow morning (3/29). The two outlets
are swapping studio space as part of the
recently announced trade between Greater
Media and CBS Radio. it's expected that by
10am each station will be settled in its new
home.

All-Sports WTEM/Washington VP/GM
Bob Snyder has been named President of
Paxson Sports. Reporting to Paxson Radio
President Jay Hoker, Snyder will oversee the
day-to-day operations of the new venture, which
currently operates an Arena Football League
team and an American Hockey League team.

Arbitron has reissued the Atlantic City-
Cape May, NJ (market 136) Fall 96 book,
thanks to “media-affiliated individuals” having
contact with a household with four diaries. So
those diaries get pulled and a new report;
complete with slightly altered numbers, has

been published.

After a week of dry runs, CHR WWZZ-FM/
Washington plans to unveil its new morning
show with Billy Bush and Janet Elliot.

Bush, nephew of former President George
Bush, was recruited from crosstown Classic
Rocker WARW-FM to be paired with Elliot, who
was sidelined for four months while the search
for a partner was underway. APD/MD Ron Ross
had been hosting AM drive. Ernie Kelly,
formerly of WVTY-FM/Pittsburgh, is the show’s
Executive Producer.

“It will be a high-energy show. No
negative stuff, a lot of topical information
and listener involvement,” GM Allan Hotlen
told R&R.

Bush agrees. “it'll be a ton of fun, natural
and real. 'm not a smooth broadcaster. 1 just
turn on the mike and do what’s on my mind.
We'll be doing the 'F’ word. That's FUN, man!”

Hotien said the pair will begin on April 1
(wink-wink)!

The Other Bush
In Washington

A few more additions to our “DJs in The
Movies” bit. Though we mentioned some of
M.G. Kelly's appearances, he was alsoin
“The Enforcer,” and “Roller Boogie”; Marc
Coppola appeared in “Apocolypse Now” and
“Cotton Club”; Jordan Walsh was in the

“Mighty Ducks”; and let’s not forget Sean
Phillips’ appearance in “Convoy.”

Happy birthday today to John “Records”
Landecker, who tums 50.

Michigan State University Professor
Bradley Greenberg will receive the 1997
Hugh Malcolm Beville Jr. award from the
NAB and the Broadcast Education
Association at the April 6 BEA luncheon in
Las Vegas. The award recognizes outstanding

Continued on Page 22

Rumbles Pt. 2

= After an extended audition for momings at WPLL
(Planet Radlo 103.5)/Miami, Linda Energy exits
with a replacement to be named soon. PD Dave
Stewart is filling in during the interim.

* WBLUVLong Island nighttimer Danny Wright
joins WPRO-FM/Providence for similar duties.

» WIOD/Miami hires Karen Kaye, last with WEZB
(B97)/New Orieans, for 9-12mid, while Brooke
Daniels handles 6-Spm.

* XHTZ (290)/San Diego Music Coordinator
James Dee is appointed interim MD and Production
Director Big Daddy adds night duties.

* KKMG/Colorado Springs nighttimer Rich
Ward and co-host Julie Kay exit for an undisclosed
moming gig in Minnesota.

*» WJMH/Greensboro, NC morning show co-host
Marlo Devoe has resigned to move to Phoenix.

*New CHR WBAM(Star 98.9yMontgomery af-
ternoon criver/Production Director Todd Stone ex-
its and is replaced by crosstown WXFX nighttimer/
Production Director Lon “The Lon Man” Simmons.

» Industry figure Mark Driscoll signs with Don
Buchwald & Associates for voice over manage-
ment.

» At KZFM Corpus Christi, TX, GM Lillian Katz
exits. Owner Audrey Malken stepping in to replace
Katz.

* WMCS/Wilkes Barre MD Stan Phillips adds
interim PD duties as OM/PD Mike Edwards exits.

* WTCR/Huntington, WV morning drive host
Chuck Black becomes interim PD/MD.

« KTST/Oklahoma City's Keith Marlow has
stepped down from his MD post to concentrate on
the midday show. OM Charlie Harrigan will serve
as interim MD.

» Congrats to KKCS-FM/Colorado Springs,
which was named the Colorado Broadcasters As-
sociation’s “Station of the Year” The station also
won two news awards, while Charlie Cassidy &
Wendy Green were named “Best Broadcast Per-
sonality Team.”

« WXLE/Albany, NY OM Cliff Nash segues to
WBOS/Boston for MD/nights beginning March 31.

+ WDRK/Panama City, FL welcomes WRDU/Ra-
leigh Promotions Director Mike Lee as MD.

« KQDS/Duluth, MN PD Paui St. Andrews and
MD Bill Jones both exit. Jones joins KREV (X105)
Minneapolis as MD.

« WXLE/Albany, NY names Neil Hunter as PD,
replacing Cliff Nash.

" The Original ’80s Show is...

] sl

#4Backtrax USA is performing so well for us in Milwaukee,
Frun it twice every Sunday!%%

S g
"
-

—Danny Clayton, WKTI Milwaukee

Call Kathy Gilbert at

201-487-0900

A\ wwith
“\KID KELLY.
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The first single and video

from their debut album

middie of nowhere.
hansoii.
where music is headed.

#1 MOST ADDED!
R&R CHR/POP DEBUT (P

100 POP STATIONS
in the first week

KIS-FM WXKS

WNCI
B97
KMXV
KFMB
WNTQ
WDRQ
WFLZ
KRUZ
WKTI
WPST
WHYI

WNKS
KKRZ
WPLJ
KALC
WZPL
WKSS
Q102
WPRO
WMTX
KKLQ
WPLL
KZHT  WXXL
WAPE  WKSE

750 BDS
HOT 100 SPINS
already!

Management: triune music group
Produced by the dust brothers
additional production hy stephen lironi
mixed by tom lord-alge
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New This WeeK:
WXRK/New York
WBCN/Boston

WHZ=RZ Y0U S=E7T LOV=

The first single

Rock ©-®

Alternative -@

Active Rock - @

Aduit Alternative @-Q

Billboard Modern 14*
Mainstream 30*
Adult Alternative 21*

David Letterman 4/9
Modern Rock Live 3/30
Rockline 3/31

from the new album

Landing in stores March 25

MOV T DU NRGRTIo
CONTROL..

Produced by Brendan 0'Brien and Matthew Sweet ¢ Mixed by Brendan 8'Brien
Lettering Roger Dean © 1997 « Management: Russell Carter Artist Management, Ltd.
© 1997 Volcano Entertainment « All Rights Reserved

T TALK-

Continued from Page 21

achievement in the field of audience research.
Greenberg has been at Spartan since 1964 and
is considered one of the most prolific
researchers in mass communications over the
past 25 years.

March really did a number on Dick
Cavett's life. Two weeks ago, he was hit with
a $35 million breach-of-contract suit by his
producer (ST 3/21). Now workers using
torches to repair the roof of his Victorian
mansion are being blamed for accidentally
burning his $3 million structure on Long Island
to the ground. Cavett and his wife had owned
“Tick Hall,” an ocean-front home builtin 1882
since the late 1960s.

Granville “Granny” Klink, Jr., 87, a
broadcast engineer who worked at WTOP-
AM/Washington since 1937, died of cancer
March 18. He began his radio careerin
1930, before joining the station (then known
as WJSV) seven years later. Klink worked
on network programs such as “The Arthur
Godfrey Show,” “The $64,000 Question,”
as well as presidential broadcasts by FDR.
Klink helped design the station’s Wheaton,
MD transmitter site, which has been
designated a historic landmark. He worked
as a fulltime consultant to WTOP-AM until
his death.

In the wake of last week’s Midwest ice
storm, WJR-AM/Detroit essayist Dan
Streeter was left without power for several
days. But with the use of an extension

Records

« Discovery Records SE Regional Dir./Promo
Jed Tauber exits.

* Hats off to Palge Levy, who was promoted to Sr.
VP/A&R at Warner/Reprise Nashville.

* Epic moves Houston regional promo rep Ann
Carloss to L.A. She succeeds Pam Newman, who
will leave the label on May 1.

* 550 Music ups Chuck Field to Associate Dir/
Nat'l Pop Promo in L.A. and Kim Stolz to Associate
Dir./Nat'l Pop Promo in New York.

« is Jive’s Karen McLellan about to take on more
promotion duties at the label, specifically with Na-
tional AC and Hot AC/Secondary Markets/Special
Projects? Meantime, Sr. VP/Promotion Jack Satter
names Erica Sandoval-Cooper as Promo Coordi-
nator and Phil Poulous as Dallas regional promo
rep.

« Best wishes and a get well soon to Epic’s Dir/
Nat't Pop Promo Felicia Swerlting, who suffered a
fractured lower back in a recent car accident.

Station Magazines » CD & Cassette Mailers - Direct Mail » Pasters  SuperLists™ » Newsletters ¢ Greeting

The Best Job'In Radio! ||

Vendor Has Opportunity In Paradise For Big Ticket Salesperson
Motivated, confident rep needed to sell our high-quality, customized direct marketing | |
projects to radio managers {current competitors welcome). South Florida location:

¢ The challenge is rewarding, fun, fulfilling and eight minutes from the beach, N\

¢ You’ll be proud of the award-winning, well-advertised products you're selling,

* You can draw against liberal commussions plus health, dental and retirement C P M

¢ The lobby jukebox is always set on free play!

Fax resume, requirements and clever note to (561) 743-7842. Follow up by phone at (561) 743-0548. EOE.
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» David L=2ach boosted to Mercury Records
Exec. VP/GM.

* Ray Harris tapped as Epic Records
Sr. VP/Black Music.

* Marijane Milton promoted to KRWM/Seattle GM.

» John Sebastian returns to Los Angeles as
KLAC & KZLA PD.

» Tom Casey chosen WERQ (92Q)/Baltimore PD.

v

* Vince Faraci rises to Third Stone/Atlantic
Exec. VP.

« Craig Wilbraham elevated to
KKBT/Los Angeles GM

*Rich Kahn tapped as KOME/San Jose
Station Manager.

* Russ Schell set as WYAY & WYAI/Atlanta PD.

» Going for the Gold in L.A.: Dave Hull returns to
KRLA for mornings, Johnny Hayes joins KRTH;
and Benny Martinez gets late nights at

KCBS-FM.

 Bill Knobler returns to Dallas as
KLDD & KZEW GM.
* Joe Krause recruited as WCSX/Detroit PD.
« Steve Gallagher named WMRE &
WSSH/Boston PD.
* Ron Rodrigues rejoins R&R editorial dept.

A4

¢ John Baytliss chosen Surrey
Broadcasting President.

* Bill Ward set as Golden West
Broadcasting Radio President.

¢ WCFL/Chicago PD Dave Martin joins
crosstown WCLR as PD.

* Tom Barsanti boosted to WTIC-AM &
FM/Hartford VP/Ops.

*Jim Freeman elevated to KHTZ/Los Angeles

GSM.

*Jim Maddox selected KLYX/Houston VP/GM.

¢ Frank Oxarart tapped as KFWB/Los
Angeles GM.

« Charley Lake elevated to Bartell Broadcasting
National PD.

* Joe Galante appointed RCA Records Director/
Nashville Ops.

* Roxy Myzal spins into WXLO-FM (99X)/New York

I MD chair. I

cord, he tapped into WYCD-FM News
Director Bob Shuman’s house, who lives right
behind Streeter. Not a bad gesture for a fellow
competitor.

GROUP
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The Extraordinary Story
and Mﬁsic From A Talent

Who Touched Us All.

- v

FEATURING THE HIT SINGLE

“Disco Medley”

(LasT DANECE/THE HUSTLE/ON THE RADIO)

#2 Movie In America!

e . On .over 50 stationé including:
B KIS 77plays KTFM 47

KRQ 25 Y100 15
KKLQ 22 WPRO 25
Z90 17 WFHN 23

“Huge response. We gave it a shot
and it turned out to be much bigger

than we thought”
~Tracy Austin MD KIIS/Los Angeles

AVALBLE ON E’,,;A,./ COMPACT DISC AND CASSETTE #55535
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Continued from Page 9

“We may not change every clause,
but we are looking at every single part
of the rules.”

One of the major objectives small-
market broadcasters hope to achieve
with the new rules is more flexible
paperwork requirements. Several
broadcasters have raised the idea of
delegating recruitment and EEO pa-
perwork to their state broadcasters
associations. Laden said there “al-
most definitely”™ will be changes in
the paperwork requirements, but the
proposal to allow associations to han-
dle the job could hit a few snags.

“You can’t know how you’re do-
ing if the broadcast associations have
all of the resumes,”” Laden said. *“The
only reason you need the records is
for self-assessment.”” As long as sta-
tions don’t try to delegate their EEO
responsibilities, Laden admitted, “It
makes a lot of sense to have associa-
tions handle the paperwork.” The
NAB has not lobbied to allow asso-
ciations to manage stations’ recruit-
ment or EEO paperwork.

Fines On The Decline

Millions of dollars in fines later,
broadcasters are beginning to learn
the EEO ropes, which has meant a

slight decrease in the number of fines
the FCC doles out. One year into the
current radio cycle, the FCC is clear-
ing 94% of license renewals imme-
diately. During the last full renewal
cycle, 87% were immediately re-
newed.

Laden also offered some statistics
on a typical renewal cycle:

* 5% of all applications will get
petitions to deny.

* 3% of the total will get some sort
of inquiry from the FCC. Of those,
2.5% have already been subject to a
petition to deny.

* The FCC will ask for more in-
formation from less than 1% of ap-
plications that did not receive a peti-
tion to deny.

* 3% of the total will receive a
sanction, and 1% get forfeitures.

The FCC doesn’t fine stations for
discrimination; it fines them for in-
sufficient record-keeping and recruit-
ment efforts. If someone were fined
by the EEOC, however, the FCC
could rule that person does not have
the character to be a station licensee.

Laden brushed off the widespread
criticism that the FCC’s EEO branch
is unnecessary, given the existence of
the EEOC. “We do different things.
They don’t look at recruitment, and
we don’t look at discrimination or af-
firmative action.”

Duncan
Continued from Page 1

created in Los Angeles. KLLOS real-
ly has an opportunity to regain its
dominance in the marketplace, and
I look forward to a long tenure of

growth and success.”

Duncan hasbeen at KYYS for two
years. Previously, he was OM of
WRDU & WTRG/Raleigh. He also
has programming experience at
WLZR/Milwaukee and WMAD/
Madison, WI.

Castello

Continued from Page 3

ager; WRKO/Boston weekend pro-
ducer Cynthia Hughes is named
Producer of “The Alan Colmes

Show™; and Jonathan Costantino
exits Sweet Talk Productions to be-
come Associate Producer for Colm-
es, Farber, and “The Victoria Jones
Show.”

LETTER TO THE EDITOR

sechat of SAP's success.

Beautiful Music Ripe For Return

One of the mast successful radio FM formats of the '70s was Beautiful -
Music, It was an instrumental-based sound that featiired the greatest popu-
lar music ever written, offered complementary vocals, and ganarated huge
quartar-hour audiencas — in many casss upwards of seven‘hours a day!

As someone who was very closs 1o that scene (| was VP/Creative Direc-
tor for Schulke Radio Productions), my instincts tall me that the first major
FM station that decides to switch back to- Beautiful Music, in its purast 705
form, and iz willing 1o provide the time and promo doflars, will not hiave 1o say
“show me the money (or steners)" veryloudly. —© _

| know there are stations currently offering what ks called Exsy Listening.
and a few syndication firms provide music for it Howavar, it is not traditional
Beautiful Music, and it is not programmed with the special touch that was the

A staticn or group that has the courage b coloroutside the fines of today's

strict contemparary radio confines, and doesn’t give & damn if they're called
a background musie station {(as a matter of fact, Pd make that my image), wilt
find & large disanfranchised audience ot there lost listenars who have been
saarching the dial for the Beaudiful Muskc they remamber. Radio might also
be pleasantly surprised al the younger demos now avallable to this format.
Lounge is int i :

A broadoaster might have been reluctant 1o sk it before, bist now with
mode group-owned stations per marked, |t makes & lot of sense 1o considar
Boautiful Music as a legitimate altamative format. it's umkey and user- and
. listangr-inendly, and if anyone out them has guts, I'd be happy to help them
achieve the giory. L

- Crosa Country Communications/Gilen Gardner, N cocomm @aol.com

P — .

Continued from Page 12
AdultAlternative: Dan Jessopjoins

KUMT/Salt Lake City as MD/mid-
days.

AC: Ed Maloney departs the Pro-
duction Dir. post at Hot AC KYSR/
Los Angeles ... Kelly Marshall joins
new rhythmic-leaning Soft AC
KMCG/San Diego for middays.
Chris Wilcox joins from KMXZ/
Tucson for an as-yet-undetermined
shift ... Kellie Quinn rises from
nights to middays at WEZN/Bridge-
port-New Haven. Carla St. John
joins from crosstown WKCI for
Quinn’s old shift ... Tom Ryder seg-
ues from nights to overnights at
WDKB/De Kalb, IL. Helen
Michaels assumes Ryder’s former
shift ... KEZK-FM’s new address is
3100 Market St., St. Louis, MO
63103.

Alternative: WHTG/Monmouth-
Ocean Asst. MD/afternoons Rob
Acampora  exits WEQX/
Manchester, VT Production Dir./af-
ternoons Kevin Quinn is promoted
to Asst. PD as DeAnna Mach be-
comes Music Asst.

CHR: WNVZ/Norfolk nighttimer
Kevin Scott adds weekends at
WWZZ/Washington ... XHTZ-FM/
San Diego MD Jeff Nelson exits,
with no replacement named. At
crosstown KKIL.Q-FM, KRQQ/Tuc-
son MD/nighttimer Ryneo joins for af-
ternoons, effective April 1. In other
Q106 news, crosstown KGB after-
noon driver Cindy Spicer moves to
middays ... WIBT/Jacksonville
swinger Easy E replaces nighttimer
Jeff E ... KWIN/Stockton, CA after-
noon driver Maverick takes similar
duties at KDON/Monterey-Salinas ...
KCAQ/Oxnard, CA PD Dan Garite
adds MD duties as Steve Perez exits
... KCDD/Abilene, TX MD/middays
Steve Brown splits for similar duties
at KDUK/Eugene, OR ... Sam Dia-
mond is the new APD/MD/nights at
KSMB/Lafayette, LA, while Ner-
vous Mitch stays on as AMD/over-
nighter ... Former WQSL/Wilming-
ton, NC PD James Gregory joins
WMGB/Macon, GA for similar du-
ties ... WVSR/Charleston, WV night-
timer Kidd Conley exits with no re-
placement named ... WMEE/Ft.
Wayne parttimer Joe Nasty segues
to afternoons while afternoon host
Capt. Chris moves to middays ...
WERZ & WSRI/Portsmouth, NH
Promo Dir. Brett Richards adds in-
terim MD duties.

KQUE

Continued from Page 3

serve our target audience of women
18-34."

The Planet’s core artists include the
Cranberries, Sheryl Crow, Melis-
sa Etheridge, Gin Blossoms, Hoo-
tie & The Blowfish, Alanis Moris-
sette, Oasis, and R.E.M. Regional
VP/Programming Dave Dillon add-
ed, “Finding another winning format
in a market like Houston is a com-
plex process. We interviewed hun-
dreds of 18-59-year-olds and are sure
that this mass-appeal format will be
a real winner.”

Country: KCYY/San Antonio after-
noon host Rick Taylor departs with
no replacement named ... Krystal
Carlisle joins KDRK/Spokane as
morning co-host ... Beth Brooks joins
WWZD/Tupelo, MS for middays ...
John Boyle is the new MD/afternoons
at KGRT-FM/Las Cruces, NM while
taking evenings at sister KGRT-AM.
Additionally, Antonette Beret takes
middays at KGRT-FM while assum-
ing afternoons at KGRT-AM.

News/Talk: KNX/Los Angeles has
won a National Headliner Award, pre-
sented by the Press Club of Atlantic
City, for “Best Coverage Of A Live
News Event.” The station was hon-
ored for “Death Of A Killer,” a re-
port of a killer’s execution at San
Quentin, reported by Stephanie Rob-
ert .. Tyrone Bynum takes the 3-
4pm shift at WKWM-AM/Grand
Rapids.

Rock: Josie Fieser is the new Asst.
Business Mgr. at KSHE/St. Louis ...
WRQR/Wilmington, NC adds the
syndicated “LovePhones™ program,
airing Monday through Thursday
10pm-midnight ... KEYJ/Abilene,
TX adds Jones & Stevens for wake-
ups ... Tim Boland joins WKGB/
Binghamton, NY as Production Dir./
middays, replacing Dave Berman ...
WFRD/Hanover, NH promotes Asst.
MD Chadd Kline to MD. P.J. Wolfe
takes Kline's former duties ... At
KCMQ/Columbia, MO, morning
show producer Lee Peak and night-
timer Mood Man switch duties. MD
Debbie Wylde’s shift moves from 2-
6pm to 3-7pm ... KFMF/Chico, CA
welcomes new morning show *“Buc
& Chase.” Tim “Buc” Moore was
previously in afternoons, while Hol-
ly Chase joins from middays at sis-
ter KPPL. Mike Bower takes after-
noon duties ... WEGW’s new address
is Capital Music Hall, 1015 Main St.,
Wheeling, WV 26003.

Sports: Peter Brown joins the One-
On-One Sports Radio Network for
afternoons.

Urban: Melissa Summers joins
WALR-FM/Atlanta for middays.

Records: Lisa Otto is now VP/Pro-
duction at Virgin Records ... Cecille
Pagarigan is appointed Sr. Dir./
Mktg. at Universal Music & Video
Distribution ... Rani Hancock rises
to Dir/A&R Administration at Aris-
ta ... Josh Zieman takes VP/Product
Development duties while Rachel
Mintz is named Manager/Advertis-
ing for Mercury Records ... Michele
Singer is upped to Sr. Counsel/Le-
gal & Business Affairs at BMG En-
tertainment ... Marcel Garaud and
Nadja Webb are appointed Counsel
in Sony Music Entertainment’s law
department ... Several changes at
MCA/Nashville: Steve Armstrong
rises to Dir/Advertising & Creative
Mktg., Jim Roe becomes Dir./Re-
gional Sales, David Sanders as-
sumes Dir./Inventory Control duties,
Phil Hart takes Associate Dir./Field
Mktg. duties, and Julie Hall is now
Mgr./Mktg. ... Peter Brooks is pro-
moted to Sr. VP/Logistics Manage-
ment at EMI-Capitol Music Group.
In related news, Janet Gallagher is
now VP/Human Resources, Felix
Cromey becomes Dir./Int’l, and
Nancy Park assumes Mgr./Int’l du-

ties at Capitol Records ... Fran
Lichtmanrises to Sr. VP/Int’l forAt-
lantic Records ... Patrick Conseil is
elevated to VP/Creative Services Int’]
at Warner/Chappell New York ...
Milan Records announces several
changes: Jenni Glenn becomes Dir./
Media Relations, Dana Berez is
named Dir./West Coast A&R, and
Hipolito Martinez-Mendez is now
Marketing Dir.

Industry: Alex Ferrari is named Sr.
VP/CFO for MTV Networks. Susan
Keith rises to the VP/Affiliate Sales
& Marketing post. In related news,
MTYV Networks’ L.A. offices have
relocated. Their new address is 2600
Colorado Avenue, Fourth Floor, Santa
Monica, CA 90434.
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STEVE WONSIEWICZ

For Today’s Pop Music, The ‘Skas’ The Limit

[] Southern California trend now the national Alternative sound

Spring is here! And as the buds bloom and tree limbs sprout
new leaves, isn’t it appropriate that the airwaves are ushering
in the new season with the funky, brassy-filled, ska-influenced
tunes out from several West Coast-based bands?

You know the style I'm talking
about. Currently receiving mass
popularity, these tunes by a hand-
ful of Southern California acts are
distinctly different from such no-
tables as 311, Rancid, or No
Doubt. This “third wave” of bands
is producing an
energetic blend
of music that’s
more true to its
form and even
features some
elements  of
swing — punc-
tuated by a full-
horn section
throughout near-
ly every song
each act per-
forms. IU’s a softer. more mass ap-
peal hybrid than the original punk
ska popularized throughout the late
*70s and "80s.

Mighty Mighty CD Sales

Along with the improbable, in-
credible increasing airplay. many in-
dustry pros took notice last week at
the strong sales of long-time college
faves the Mighty Mighty Boss-
tones’s new album, “Let’s Face It.”
Nearly 27,000 copies were sold in
its first week at retail, making it the
45th best-selling album in the coun-
try. The new-style ska also picked
up some impressive press in recent
issues of Spin and Alrernative Press;
readers of both magazines gave the
music an enthusiastic thumbs up.

Ska-influenced pop has always
played a role at heritage Alterna-
tive stations. Stations such as
XTRA-FM (91X)/San Diego,
KROQ/L.A.. and WLIR/Long Is-
land all had great success with
tunes from such acts as the Spe-
cials. Madness, and the English
Beat. Now. the Bosstones join oth-
er new generation groups set to
explode onto the national musical
forefront. Mojo/Universal’s Reel
Big Fish (“Sell Out”) and Capi-
tol’s Less Than Jake (“Automat-
ic”) are just two of the acts har-
boring lots of potential. Other
West Coast acts in the pipeline in-
clude TVT's Buck-O-Nine and
Save Ferris (“The World Is
New”). which is on the verge of
signing with a major label.

While the West Coast may be get-
ting the attention of A&R execs at
the majors, it’s somewhat fitting that
the veteran Bosstones are leading
the way at radio with “The Impres-
sion That I Get,” the debut single
from their fifth album. That radio-
friendly single, from such a richly
textured album, perhaps best repre-
sents why this more accessible

Jay Rifkin

sound is attracting the attention of
programmers everywhere.

Focusing On
Phone Reaction

Admittedly, I'd forgotten how
much fun ska is — whether i’s lis-
tening to it at
home. on the ra-
dio, or seeing
bands live. That
changed after
seeing several
bands at a jam-
packed Austin
club during the
recent South By
Southwest con-
vention. It also
showed me how
well the music is being embraced
by the heartland.

Commenting on what it's been
like working radio, Mojo President
Jay Rifkin observes, “Some of it
comes from knocking on dcors
long enough to get people to take
notice. We heard from the begin-
ning it was tough to program horns.
But when the music gets such a
great phone reaction programmers
realize that, at a certain point, they
can’t ignore it.

Unlike the Bosstones. who have
paid their dues for eight years.
many of the newer bands are only
now laying their foundations. Says
Rifkin. “At first we were pretty
disappointed with the national ra-
dio picture with Reel Big Fish, but
then we realized we had to reeval-
uate whatwe're trying to accom-
plish. We focused on the West
Coast first and made sure we got
our backyard in order. People are
now seeing that success and real-
izing that it could translate to their
market as well.

“You have to be patient. It's sui-
cidal to go to commercial radio until
you have a story. We didn’t really
look hard at commercial radio before
we scanned over 40.000 records be-
cause we knew radio wasn't ready
for it. You can’t force feed them.”

IU’s the passion level of that fan
base that is opening many people’s
eyes. “I think even KROQ/Los An-
geles was a little surprised at how
intense the fans are,” says Rifkin,
noting that 3000 people showed up
at a Reel Big Fish show at Tower
Records in nearby Long Beach;
1000 kids made it into the store
while the remaining 2000 kids had
to be turned away.

“That shows how passionate the
fans are about supporting their art-
ists. The network [for this kind of
music] is pretty tight around the
country. We’ve seen sales jump in

Craig Aaronson

_SOUND DECISION

markets where the band hasn’teven
performed and wondered what hap-
pened, which shows how important
radio is but also how strong word
of mouth is. There are pockets all
across the country. Kansas City is
a pocket for us. Who would have
thought that city would be one?”
KISF/Kansas City PD Jon An-
thony, however, isn’t too surprised.
Local ska bands (of different
styles) have built quite a following.
In fact, a sampler of regional acts
sold at Best Buy did very well.
What really piqued Anthony’s in-
terest in the music, however, was a
concert last year by 311 and No Doubt
— before both bands became red hot
— 1in which 13.500 people attended.
“That got my attention,” he says.

Rock With A Beat

Like many. Anthony believes the
time is right for the music to sur-
face at radio. Part of that can be con-
tributed to the platinum-plus suc-
cess of 311, No Doubt. and Sub-
lime. “People are tired of rock and
grunge and this is almost the oppo-
site in some regards. It’s thythm in-
stead of riff-based music. It’s about
having a good time versus the doom
and gloom of grunge.”

He also notes it’s also showing
up in callout. “’l have three clusters
in callout. One is comprised of
music from bands like 311, No
Doubt, Beck, and Sublime. The
second is Soundgarden, Pearl
Jam, Smashing Pumpkins, and
Stoane Temple Pilots. The last is
Alanis Morissette, the Gin Blos-
soms, and Natalie Merchant.
While the music from the other two
clusters still is liked by a lot of peo-
ple, the first cluster is fast becom-
ing a preference here.”

That bodes well for developing
bands. In fact, Capitol Director/
A&R Craig Aaronson goes so far
to say that 1997 will be the summer
of ska. If he’s right. the acts that
breakout now stand a better chance
of achieving long-term succeess.

What also appeals to many is
the natural growth of the music;
it’s not something that’s been
dreamed up in A&R or promotion
offices. “The kids are looking for
something new and fresh. and
these bands are giving it to them.
Less Than Jake has been using
horns for about three or four years.
The reason they brought in the
horns was because they wanted to
bring something unique and inter-
esting into their music. What's
driving this is the kids. It’s all been
word of mouth so far. The band
has been selling around 3000 cop-
ies a week since the record came
out three months ago because of
that. We didn’t even go to radio
until about four weeks ago.”

Kids may be driving sales and
phones now, but in order for the

The Bee Gees 1997: This Ain’t No Disco!
By Jaq Levy

f “Star Wars” can have a 20th anniversary celebsation,

why can’t the Bee Gees? That's right, it's been 20 years
since the brothers Gibb ushered in an entire musical move-
ment with the release of “Saturday Night Fever.” No multi-
million dollar spruce-up in this case, though. Just three broth-
ers from Britain doing what they've always loved to do —
only this time they're hoping to create a few special effects
of their own.

ft's shaping up to be a big year for Robin, Barry, and Maurice. The
American MusicAwards honored them in January, the BritAwards Fonored
them last month, the Rock & Roll Hall of Fame will be inducting them in
May, their new album “Still Waters™ debuted at No.1 on the British charts a
few weeks ago, and now they're taking it to America with the album’s first
single, “Alone.”

| recently talked with Robin about some of the challenges the Bee Gees
have experienced over the years, as well as what's on the horizen for a
group of singers/songwriters/producers whose career actually tracas back
to their first hit in Australia a full 30 years ago.

Robin recalls the humble beginnings of their musical aspirations. *“Maurice
got a guitar on his seventh birthday and we just started singing. It wes totally
organic. Our famnily was poor, iving on the back streets of Manchester. We just
started and kept on doing ii. We didn't think about the consequences.”

The brothers’ rise to fame started when they were at a fairly earty age.
To what does Rabin attribute their longevity in a very trend-oriente- indus-
try? “We've always believed in what we were doing. We've had hurdies and
times where we've had to make transitions. But we've always fedt that if

you're going to have any type of iongevity, you've got to really take the
knocks and changes.”

Trend Resistant

“We've never been ones to sail with trends. If there have been tends in
our life, they’ve been inflicted on us, rather than our actually giving in to any.
For instance, the ‘Fever’ music was very organic. We never actually went
out and said, by design, ‘Let’s make a disco record.’ It started as a progres-
sive R&B feel —to us, it was our new studio album. Then, [RSO Records
founder}Robert Stigwood calied and asked for some songs.And ~ve said,
‘Well, we've only got these.” it just happened that they ended up as a
soundtrack.”

The “Fever music, as he put it, became a tidal wave of success for the
Bee Gees. That same success, however, had an inherent mixed blessing
attached. “There was a bit of a backlash,” says Robin, “which kind of froze
us out at radio for unknown reasons. it was probably one of the rost un-
necessary backlashes that could have been inflicted on anyone. People
just stopped listening to the music for a while.”

Now in 1997, with “Alone” in the top five on the British charts nd “Still
Waters” making an impressive debut there as well, the Bee Gees are poised
to cross over to the U.S. — and to hopefully write their biggest success
storyin a long time. The question is, why now? Robin responds honestly: ‘1
don’t know. It's stunning. I'm trying to figure out what's happening A lot of
young people are buying this album. We're getting a lot of letters from 12 -
14 year-olds saying it's the best record they've ever heard, so obxiously a
young market is responding to it.”

Part of what Robin attributes their recent British success to are the differ-
ences between English and American marketing mentality. He explains,
“AnAmerican view is that [record companies] aim at markets. Our view is a
very English mentality: you don't aim at markets. You just put a record out.
You don't even have to aim at a fan base. If the record’s a hit, you're picking
up more than just your fan base, you pick up new fans and a wiole new
generation who explores your history. That's very important to us.’

To expand that fan base and broaden their appeal even further, the Bee
Gees chose several big-name producers whose styles vary from soul to
rock to work on the new album. The guest producers include David Foster
(Celine Dion), Hugh Padgham (Melissa Etheridge, Phil Collims), Arit
Mardin (Aretha Franklin), and Raphael Saadiq (En Vogue). Robin ex-
plains the varied selection simply: “We really don't put up any wals or stip-
ulations on what we do. We like to experiment with different peaole, and
they bring out different parts of you.”

We know that at this point, Robin (along with his brothers) has probably
given hundreds of interviews and answered thousands of queries ‘rom ca-
reer to personal life to fashion (“What kind of shoes do you wear with that
coat?”). Always fair-minded, | asked Robin what he would like to say to the
warld that he might not have had a chance to declare in 30 years. e said,
“} just want to thank everyone who has supported us. It's hard, because
people don't applaud you all the time. People are only human and they
change, so we have to convince them to listen. That's why we're here and
doing our part. Hopefully we'li convince them.”

Jay Levy is CHR Asst. Editor

music to cross in a big way it’s
going to have to be embraced by
a larger audience. Says Rifkin,
“Like any style of music, it’s go-
ing to take a hit song to get peo-
ple to take notice. But we’re also

living in the reality of radio and
advertising. so the music has to
start skewing a little older to at-
tract those demos. [ think it already
has, based on seeing who’s com-
ing to the shows.”
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SOUND DECISIONS

Handsome Looking Good At Active Rock

Don’t tell Active Rock program-
mers that Generation X angst doesn’t
work anymore. A growing number

Handsome

sic it won’t feel out of place.”

In setting up the band and single
to radio, Epic made sure program-
mers were familiar
with the album be-
fore the add date
and had a chance (o
see the band per-
form. The group
did over a dozen
dates from mid-
February to mid-
March opening tor
Silverchair. The
band also toured
for a while with
Corrosion Of
Conformity.

Comments Epic
VP/Rock Promo-

of'major-market PDs are finding suc-
cess with Epic hard-rock quintet
Handsome’s debut single, “Nee-
dles.”” Outlets reporting the power-
tully dense track include KEGL/
Dallas, WAAF/Boston, KISW/Se-
attle, KUPD/Phoenix. WIYY/Bal-
timore, WXTB/Tampa. KUFO/
Portland, and KQRC/Kansas City.

The New York-based group was
formed in 1993 and featured Hel-
met guitarist and founding member
Peter Mengede. As a foursome the
band released two singles in the lat-
ter part of 1995, “Waiting” and
“Swimming.” Shortly thereafter,
tormer Quicksand guitarist Tom
Capone joined the group, which
went on to tour with the Deftones
before recording its debut Epic al-
bum.

One big supporter of the band is
WAAF PD Dave Douglas. who's
played the single over 230 times
since first adding it in mid-January.
“We had some success with Quick-
sand, and this band is a bit of an off-
shoot, so there are some musical sim-
ilarities. And trankly, because we
had a relationship with the group it
was easy to continue with Hand-
some.”

While “Needles” might come
across pretty hard at first listen, Dou-
glas says that’s not a reason to not
give the track a spin. “We’ve had a
tair amount of success with harder
rock, so this isn’t out of place. It
appeals mainly to males under the
age of 30; but hey. those are the guys
buying records.

“I think too many Rock stations
are overreacting to the hardness of
some of the music in an effort to ap-
peal to more upper demos. I've
talked with enough programmers
across the country to get a sense that
they aren’t looking closely enough
at some of this music. That’s a big
mistake. Just because a listener is
over 30 doesn’t mean they stopped
liking this kind of music.”

As with all music, it comes
down to balance. “Hardness is
something that often mellows over
time. It may feel hard now, but
when you mix it in with other mu-

tion Laura Curtin — who credits
WAAF, KISW, and WIYY with
building the buzz at the format —
“We wanted them out there touring

so people could get a good look at
what they’re all about. And we got
some great early feedback.

“Yet because of the merits of the
album, we wanted radio to live with it
for a while. The record was complet-
ed in December. and we were playing
it for a lot of people. With this kind of
music it’s really important for people
to get a sense of the record and let them
discover other songs as well. This
format is very loyal and will stay with
artists who deliver. You can’t just
give programmers a single for a
while, give them an add date, and then
pressure them to play the song. Once
you prove to them you have the mu-
sic, they’ll come back for second and
third singles.”

Handsome begins another round
ol support dates for Silverchair, be-
ginning on April 11 and ending on
May 13. The album went to retail on
February 4.

band manager Michael Goessling.

STIR ROCKS THE TROUBADOUR — Capitol rockers Stir recently complet-
ed a two-night stand at Los Angeles's famed Troubadour, where they opened
for the Samples. Pictured after the show are (standing, I-r) Capitol VP/Mar-
keting Steve Rosenblatt, Stir's Kevin Gagnepain, Capitol Sr. VP/Sales Joe
McFadden, Stir's Andy Schmidt, and Capitol VP/A&R Perry Watts-Russell;
kneeling (I-r) Stir's Brad Booker, Capitol Sr. VP/New Media Liz Heller, and

b

A SUBLIME CELEBRATION —MCA, Sublime, and Gasoline Alley recently
celebrated the platinum certification of the band's latest self-titled album. On
hand for the bittersweet presentation are (I-r) Universal Music Group Presi-
dent Zach Horowitz, producer Miguel, Sublime bassist Eric Wilson, MCA
President Jay Boberg, Sublime collaborator Field Marshall, Troy Nowell (widow
of Sublime’s late singer/songwriter Brad Nowell), Sublime drummer Bud
Gaugh, MCA Exec. VP/GM Abbey Konowitch, Sublime co-Manager Jon
Phillips, producer David Kahne, Brad'’s father Jim and son Jakob Nowell,
kneeling(l-r) MCA Sr. VP/Promotion Skip Bishop, Sublime co-Manager Jas-
on Westfall, MCA Director/Marketing Paul Orescan, Lou Dog, MCA Sr. VP/
Field & Sales Marketing Jayne Simon, Gasoline Alley President Randy Phil-
lips and Gasoline Alley GM Lome Saifer.

Ra-ge\ Opens For U2

It's official. Rage Against The Machine will open the first
two weeks of U2's worldwide | ;

“Pop Mart” tour, performing
nine shows beginning with
the April 25 opering date in
Las Vegas. The politically
active Epic hard rockers will |,
donate proceeds from their # {
gigs to a variety of causes,
including Friends & Family of
Mumia Abu-Jamal, Faimess
and Accuracy In Reporting, the National Commission for De-
mocracy in Mexico, the Zapatista Front for National Libera-
tion, and the garment workers’ union UNITE.

Je”rrj, Hall Says "Siériés )
To Tour In 97

In other tour news, Mick Jagger's wife Jerry Hall is said to
have told the UK commercial network ITV’s morning show that
the Rolling Stones, who are in the midst of working on a new
Virgin album, will kick off
their world tour in August in
the U.S. ... Prodigy has
pushed back its first U.S. tour
to early June. It was slated
to begin onApril 14 in Chica-
go ... The “Warped Tour" has
added the following acts:
Helmet, the Descendents,
Social Distortion, Sick Of It
All, the Mighty Mighty
Bosstones, Reel Big Fish,
Less Than Jake, Face To Face, the Suicide Machines, and
the Vandals. The tour will also feature for the first time a lo-
cals-only show spotlighting homegrown regional talent ... Look
for Toad The Wet Sprocket to announce a handful of college
shows in late April and early May, as well as a brief national
club tour to promote the group’s new album “Coif”... For all of
you Grand Funk Railroad fans, the trio will get together for
three U.S. shows (Detroit, New York, and Los Angeles) to ben-
efit the Bosnian Relief Fund. The group then jets off to Japan
and Europe before returning in mid-summer for a series of
shows with Ted Nugent.

- Green Day In The Studio

Green Day has just begun work on a new album for Re-
prise. Rob Cavallo is producing the disc, which could hit re-
tail by early October. Expect a new single going to radio by this
summer ... K-Ci and JodJo, founding members of Jodeci, are
putting the finishing touches on their debut duo album slated
for release June 3 on MCA.

Signing News: Beyond Music — the new record compa-
ny formed by Epitaph, Tommy Boy, and artist management
firm the Left Bank Organization — has just signed one of its
first bands, Chronic Future. The deal reportedly is for six
albums ... RCA has picked up Agents Of Good Roots, who
will begin recording their new album in August.

Rage Against The Machine

\

Helmet

industry Condolences ,

Lastly, sad to note the passing of two industry veterans:

Cash Boxmagazine founder George Albert and soul great
Harold Melvin.

Albert originally created Cash Box in 1942 to cover the
vending machine industry. He later expanded the influen-
tial trade publication to include information on the growing
jukebox industry, which led to the first record company ad-
vertisements. In 1957 Cash Box was the first magazine to
publish music charts, starting with rhythm & blues. Two
years later Albert coined the term “bullet” to highlight fast-
moving records on the chart. He died on March 24 at the
age of 83.

Melvin, whose rich voice defined the “Philly sound,” also
died on March 24, from complications suffered after a debil-
itating stroke last year. He was 57. Melvin founded the in-
fluential group Harold Melvin & The Blue Notes (which
inciuded former member Teddy Pendergrass), which re-
corded such hits as “If You Don’t Know Me By Now,” “Wake
Up Everybody,” and “The Love | Lost.”
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NEWS/TALK

FORMATS MAINTAIN SUPERB PERFORMANCE

News/Talk/Sports: Qualitative Strengths

Last year, when R&R debuted Scarborough Qualitative
Research in its semiannual “Ratings Report & Directory,”
News/Talk stations posted consistently high scores across the
consumer spectrum. In a few weeks, you’ll be receiving the
next edition of the “Ratings Report,” along with a fresh batch

of Scarborough scores.

In the meantime, the story hasn’t
changed. N/T remains a format with
superb qualitative numbers. See for
yourself in the tables below. Because
of the vast amount of data supplied
to us, we couldn’t possibly print all
of it here or in the “Ratings Report.”

So look for a complete breakout of

automotive ownership by brand. soft
drink and beer consumption, finan-

cial services, and computer and on-
line usage in the “Ratings Report,”
along with a sampling of other con-
sumption characteristics below.
And for the first time ever, R&R
is presenting Scarborough qualita-
tive numbers culled from Sports
station listeners. Owing to space
limitations, we were unable to in-
clude these into the “Ratings Re-

port.” So the numbers you’ll see
below are the only place where
youw’ll find them for the time being.

How To Read

Scarborough Research operates
in €0 of the top radio markets and
gathers consumption data for adults
18+. Information is then sorted by
“composition” and “‘index.” For ex-
ample, the Scarborough survey base
is composed of 48% men and 52%
women. But N/T listeners are com-
posed of 60% men and 40% wom-
en. That means N/T’s index among
men is 126% of the norm while its
index among women is just 76% of
the norm.

News/Talk Notes

The format scores highin ...
* Most sports categories
¢ 50k+ incomes
¢ Computer software usage

It's about even with national averages in ...

* “Walking for exercise”

o Department store credit card holders

o Disneyland attendance
And it scores low among...
¢ 18-34 listeners

* Those with an incomplete
high school education

¢ Blue collar workers

Scarborough Qualitative Research
News/Tatk  Sports News/Talk  Sports
Comp% Comp% Index Comp% Index Comp% Comp% Index Comp% index
Total Adults 18+ 100% 100% 100 100% 100 Total Adults 18+ 100% 100% 100 100% 100
Gender Presence of Children
Adult Men 48% 60% 126 87% 182 None 57% 67% 116 56% 98
Adult Women 52% 40% 76 13% 24 One 17% 1 3°/3 77 17% 95
Age Two 16% 13% 81 18% 111
Three or more 10% 7% 76 10% 102
18- 34 34% 17% 49 30% 88 r or 2 ° °
35-54 39% 43% 111 50% 128 Employment & Occupation
55+ 27% 40% 148 21% 75
Employed full/
Household Income parttime 67% 65% 97 83% 123
Less than $25K 25% 18% 73 11% 45 ] White collar 43%  47% 108 57% 131
$25K-$50K 42% 38% 91 35% 83 Blue collar 24% 18% 76 26% 109
50K 34% 44% 13 549 162 t . . . R L A
o = L s Business Decision-Making, participation
Education (highest level) -
N - Business travel
Some high school : o o o
oAlESs 199, 7 59 4% 36 or convention 5% 6% 117 8% 160
; Company health care
High school o, o, o
graduate 38% 32% 85 20% 77 pIograms 2% 3% 121 4% 146
O, (=} O,
Some college Computer hardware 8% 1% 131 16% 195
or more 50% 61% 121 67% 133 Computer software 10% 13% 128 18% 182

News/Talk Sports

Comp% Comp% Index Comp% Index
Total Adults 18+ 100% 100" 100  100% 100
Entertainment & Recreation -
Sailboating 3% 74% 135 6% 190
Goilf 17% 20% 116 30°/3 _187
Walking for exercise 64%  65% 101 . _6(;% . E
In-line skating 8% 6% 79—1 (;’/oj 725
Rock ;:ogert— - 1-4:'6_ 1% % 2_0;’/0 . 1743
C_omedy club o 10°-6 9"’/:, _94 L 14% _ 1_33
"Dance or ballet - -
performance 8% 8% 101 8% 99
Any professional -
sports event 34% 37% 109 53%_‘ E_S
Recreational Vehicle Ownership
Sailboat 1% 2% 125 2% 175
Personal watercraft 3% 3% 82 3% 94
RV (motor home) 3% 3% 100 2% 66
| None of these 83% 84% 101 83% 100

Home Improvements & Repairs, past year

Carpeting or floor

covering 12% 13% 102 13% 102
Remodeled kitchen 6% 6% 95 7% 120
Siding 2% 2% 100 3% 133

Continued on Page 28

What do

singer Engelbert Humperdinck, prisoner Susan McDougal, comedian Tim Conway, Judge Robert Bork, The Jerky Boys, drug
czar General Barry McCaflrey, twister Chubby Checker, pornographer Larry Flynt, Senator Barbara Boxer, Labor
Secretary Robert Reich, actor David Hasselhoff, and President William Jefferson Clinton have in common?

They’'ve all risked their careers by being guests on

so have billionaire Steve Forbes, former Surgeon General Joycelin Elders, treker William Shatner, communist
Gus Hall, comedian Tommy Chong, MTV star Eleanor Mondale, folk singer Peter Yarrow, rapper Chuck D,
impresario Dick Clark, and a host of others, including Radio Graffiti callers by the thousands.

The Alan Colines Show: Mon.-Fri.3-5p E & 12-2p P Satcom C5, Transponder 23, channel 55
United Stations Talk Radio Network (212) 764-5800 x17 Risk your career, call now!

Warning: This program has been shown to have an adverse effect on anal retention syndromel!
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News/Talk  Sports

Scarborough Qualitative Research oo v

News/Tatk  Sports
Comp% Comp% Index Comp% Index

Total Adults 18+ 100% 100% 100 100% 100
One 3% 3% 103 4% 127
Five-Nine 4% 4% 1M 6% 145
Fifteen+ 2% 2% 118 2% 135

Travel: Attractions Visited, past year

Disney World 9% 9% 103 12% 134

Disneyland (Anaheim) 6% 6% 100 4% 68

Universal Studios (L.A.) 3% 3% 110 2% 80

Universal Studios (Orlando) 5% 5% 102 6% 140

Comp% Comp% Index Comp% index
Total Adults 18+ 100%  100% 100  100% 100

Groceries

(amount spent past week)
Less than $30 5 5% 89 5% 85
$100 - $124 17% 17% 101 20% 119
$200 or more 5% 5% 102 6% 116
Items Personally Purchased,
past three months

Compact discs 42% 40% 95 51% 122
Paperback books 46% 48% 105 49% 107
Photographic film 44% 44% 100 47% 105

Travel: Car Rental, past year

Personal Items Purchased, past year

Avis 6% 8% 131 MN% 176

Hertz 8% 10% 129 14% 178

Travel: Hotels/'Motels, past year

Athletic shoes 48% 45% 95 52% 108
Watches 21% 20% 92 20% 94
Men's suits 12% 13% 113 19% 160
Travel: Air Trips Taken, past year
None 84% 82% 98 79% 94

Days Inn 12% 12% 96 12% 100
Hyatt 4% 5% 129 7% 168
Motel 6 6% 6% 98 5% 77
Ritz-Carlton 1% 1% 122 2% 200

Copyright 1896-1997 Scarborough Research

Spods Story

it ranks ﬁigh among...
* Ritz-Carlton Hotel customers

¢ American Express goid/platinum

card holders
‘» Rental car consumers
Average amang. ..
o Cat owners
¢ Days Inn customers

¢ Ballet or dance performance
attendance

And low among ...
¢ Adult women

(and women’s clothing/cosmetics)

« Disneyland attendance
* Motel 6 customers

e
et e e e

ViPs AT WBT — WBT/Charlotte recently boasted a couple of VIPs in its midst. In the photo at left, middayer Mike Matthews (r) talks shop with syndicated TV host Jerry Springer. In the photo at right,
PM driver John Hancock (1) enjoys a rare on-air interview with Nationsbank Chairman/CEQ Hugh McColl.

B Cool colorful icons help host pick best line

m Caller clocks for time on hold, time on air

B Pie charts & bar graphs analyze calls

Free Fast Fax Form: Busy? Simply jot your
name and call letters in this box and fax to 914-723-2258.
We’ll send you a Free Demo and info on TalkBack. ?g&f\s OF

Fax: 914-723-2258  Tel: 914-723-8567

www.rcsworks.com
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Keep bad & boring callers
off the air!

TalkBack Software for talk hosts, screeners, PDs

B Instant history of all recurring callers




CALLOUT AMERICA.
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EXCLUSIVE NATIONAL MUSIC RESEARC H 28, 1997
CaLLouT AmERIcA & SONG Selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of March 3-9.
CALLouT AMERICA:
CHR/POP

on e | HoOt Scores
ARTIST TITLE LABEL(S) ™ LW 2w 3w FAMILIARITY  BURN By ANTHONY ACAMPORA
hile th ie “Space Jam”
CARDIGANS Lovefool (Mercury) 405 394 410 399 895% 25.0% has already moved from the
JEWEL You Were Meant For Me (Atlantic) 405 410 411 397 79.8% 19.5% | bigscreentohome video,iwosongs

404 401 4N 399 90.0% 275% | onCallowtamerics R&R'sexch
3.96 3.82 — —_— 55.0% 8.5% sive listener survey of 400 women
389 ] 3.84 - 4’007 4393 _ 74‘,30_/0 18_8?/0 aglggl}(z);\?:?r.lg the success of R.
3.84 384 402 3.87 88.8% 26.5% | Kellys'IBelicvel CanFly" (Jive)
381 386 381 395 B15% 28.3% | LN, oI
3.80 380 3.84 396 67.3% 20.5% |3.96in ol favorability this week

T XTON Un-break My Heart (LaFace/A 379 379 3.80 397 93.0% 35.8% |_ ¢ gﬁlfgftlgrg;nv<§r;}ll-~7“‘j5;; s
BABYFACE Every Time | Close My Eygs (EplC) B 3.72 315 37! 3§7 7 68.3% 7 19.3% 4.13, second among 18-24s (3.95),
R. KELLY | Believe | Can Fly (Jive) 7 3.67 3.78 3.66 3.79 77.5% 25.0% | 2nd sixth with 25-34s (3.64). Key

WALLFLOWERS One Headlight (/nterscope) 367 363 348 354 46.8% 10.3% | s WIOQ/Philadeiphia and

NO DOUBT Don't Speak (Trauma/Interscape)
MONICA For You | Will (Warner Sunset/Atlantic)
BLACKSTREET No Diggity (Interscope) B

EN VOGUE Don’t Let Go (Love) (FastWest/EEG)

SPICE GIRLS Wannabe (Virgin)
KEITH SWEAT Nobody (Elektra/EEG)

TONI BRAXTON Un-break My Heart (LaFace/Arista)

COUNTING CROWS A Long December (DGC/Geffen) 364 361 353 3.61 708% 21.5% |WNVZNorfolk o
CELINE DION All By Myself (550 Music) 358 3.56 3.53 3.65 87.8% 24.3% A SR
SHERYL CROW Everyday Is A Winding Road (A&M) 357 366 353 3.44 785% 22.8% | teranimpressive Callout America
BRUCE SPRINGSTEEN Secret Garden (Columbia) 356 370 —  —  305% 10.0% [ pmeiye e Combiny
DUNCAN SHEIK Barely Breathing (Atlantic) 352 354 351 342 57.3% 16.8% | continuestopostsolidresulis—in-
LEAH ANDREONE It's Arright, I'sOK (RCA) ~ 3.45 343 353 340 44.8% 11.8% nggipagggﬁ}“iy"sgjgﬁb v 2
PAULA COLE Where Have All The Cowboys Gone? (Imago/WB) 3.39  3.25 3.14 — 44.0% 13.5% | have uncovered the secret include
GINA G Ooh Aah...Just A Little Bit (Eternal/WB) 3.30 343 339 331 685% 23.5% |WAKS/Boston (39 plays) and
SAVAGE GARDEN | Want You (Columbia) 324 325 314 315 595% 10.0% | OneHeadiight" by the Wallfiow-
MADONNA Don't Cry For Me Argentina (Warner Bros.) 323 331 320 3.20 87.8% 31.3% | ers(nterscope)isbuildinginCall-
JON SECADA Too Late, Too Soon (SBK/EMI) 340 —  —  —  203%  BB% | e e e
CRYSTAL WATERS Say...If You Feel Alright (Mercury) 317 323 321 3.23 33.3% 11.5% | shining with women 1824, where
BLACKOUT ALLSTARS | Like It (Columbia) 314 340 3.05 315 69.0% 23.0% |G ot e
AEROSMITH Falling In Love... (Columbia) 306 334 —  —  31.8% 10.5% | regions.Stations with“Headlight"in
NO MERCY Please Don't Go (Arista) 300 207 319 3.00 55.8% 22.3% | DEhrouen e e
WHITNEY HOUSTON Step By Step (Arista) 293 302 297 —  44.3% 19.0% | I:alwaysimportanttouseamul-
REAL MCCOY One More Time (Arista) 281 — —  —  31.0% 11.5% | Upleweekuendbeforemakingafi

nal judgment on a song with callout

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). reiea_lrct;.\\tf]hllet: anysongfhw!ll stay
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the relauvely tlat throughout their run,
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Boston, there are titles that will increase fa-
Buffalo, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orfando, vorability with increased familiari-
Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas Gity, Minneapolis. WEST: Los Angeles, Portland, Salt Lake City, San Diego. Songs are removed from ty — especially in cases involving
Callout America after 20 weeks of testing. © 1997, R&R Inc.

new artists.

Cost effective plastic banners for your station. We print any picture, logo or design
in up to four colors. Perfect for concerts, public appearances, expos and giveaways.
Packaged on a roll and easy to use. Put up brand new signs at every event.

e Durable banners for a throw-away price
e UV stabilized plastic won't fade indoors
or outdoors 1-800-231-2417
« Simply fax your logo and color separation  Canada 1-800-847-5615
information for a free price quote Fax (713) 507-4295
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L] Ethnic mix, at-home work force, adult education on the rise

February 17, 1997: KJMN/Denver drops CHR for Span-
ish. February 4, 1997: Adult Alternative KSCA/Los Angeles
signs off, and on February 5 the New Heftel Group Regional
Mexican format debuts with a 4.1 12+ share in the extrapolat-

ed February Arbitrend.

Are Hispanic-targeted CHRs —
including KPWR/L.A.; WKTU/
NY; KYLD/SF; WPOW/Miami;
KPRR/El Paso; KTFM/SanAnto-
nio; KZFM/Corpus Christi, TX;
XHTZ/San Diego; KBOS/Fresno;
KXXX/Bakersfield; KWIN/
Stockton, CA; KHYS/Houston;
and KCAQ/Oxnard, CA — about
to become the rule instead of the
exception?

The obvious answer is that it still
mostly depends on where your sta-
tion is geographically located. How-
ever, it is increasingly important to
note that Hispanics are one of the
fastest-growing ethnic groups in
America today.

In last week’s look ahead at
America in the new millennium, [
explored population and age trends.
This week. | detail Interep Radio
Store’s exclusive research study on
“America in the 21st Century.”
Once again, Interep’s Exec. VP/Di-
rector of Research Marla Pirner
and Research Director/Marketing
Communications Michele Sketti-
no provide the statistics and trends
on America’s ethnic growth. edu-
cation, occupation. income, and
family structure.

America’s Ethnic Mix

According to the Census Bureau,
immigration and higher-than-aver-
age birth rates will continue to
move the U.S. ethnic population
upward. Presently. the two fastest-
growing ethnic groups are Hispan-
ics and Asian/Pacific Islanders. The
percentage for both of these groups
is expected to more than double

over the next few decades. In 1980,
non-Hispanic whites comprised
80% of the population. Here’s how
current ethnic composition of the
U.S. population breaks down: non-
Hispanic white (74%). black
(13%). Hispanic (10%). Asian
(4%), and “other™ (1%).

Ethnic growth is coming from:
Mexico (6.3 million), Philippines
(4). Cuba (.8), El Salvador (.7), Can-
ada (.7). Germany (.6). China (.6),
Dominican Republic (.6). Korea
(.5), Vietnam (.5) and India (.5).

Looking at percentages of the na-
tion’s total population, African
Americans represented 12% in both
1980 and 1990. Projections move
that number to 14% by the year
2020, inching up to 16% by 2050.

In 1980, Hispanics accounted for
a mere 6% of the total U.S. popu-
lation. That number jumped to 9%
in 1990 and is estimated surge to
16% in 2020. By the year 2050, In-
terep’s research estimates that His-
panics will comprise 23% of the
U.S. population.

Similarly. Asian growth is also
expected to leap forward. In 1980,
the Asian population was 2%. mov-
ing up slightly to 3% in 1990. But
looking ahead. the Asian population
in America will almost triple by the
year 2020 to 8%, and by 2050 it
looks to increase again to 11%.

In 2050, the Census Bureau es-
timates only 50% of this country’s
population will be non-Hispanic
white. with Hispanics becoming
the largest ethnic group at 23%,
African Americans (16%), and
Asians (11%).

Ethnic Growth Trend

(% total population)

30%

20%

10% |

only 4% over the span of 70 years.

Om0OE

1980 1990 2020 2050

Hispanics and Asian/Pacific Islanders are the Iwi astest-growing etfinic
groups in America. The percentage for both of these groups is expected
to more than double from 1980 census numbers over the next few de-
cades, while the African-American population is sstimated 1o increase

A Look At Education

According toSimmons Research
(Fall 1996). looking at education
levels of adults 18+: 34% of U.S.
adults have earned a high school
degree. while 19% have not. When
it comes to college, 26% of Ameri-
cans have had some college, 11%
earned a college diploma, and an-
other 10% have received their grad-
uate degree.

Interep research trends point out
arise of “non-traditional” students,
which includes adults over 25 years
old. working parents. and those
seeking a career change. It's esti-
mated that by the year 2005. one
out of every five college students
will be over 35 years old. Trends
show adult education courses gain-
ing in popularity. especially work-
related courses or personal devel-
opment studies. Last year, 30% of
all aduits participated in this type
of educational program.

Changing Work Habits

There isn’t a day that goes by
where we don’t hear something
about technology: computers, the
World Wide Web, satellites, and cel-
lular phones to name a few. Our
world is a technological marvel. Not
surprisingly, the future work envi-
ronment is the home. In 1985, it was
estimated that 7 million Americans
worked at home. In 1989, that num-
ber moved to 27 million. in 1993 it
bumped up to 40 million, and in the
year 2000 it is estimated that 52
million people will work at home.

Since in-car and at-work listen-
ing have been such positive forces
for radio listening. the next challenge

In an interview with WKTU/NY MD
Andy Shane (3/14), his response
to his prediction for 1997 and be-
yond should have read, “I don’t
wantto get caught up in being No.
1 12+. | am more concerned with
maintaining and growing our mon-
ey demos 18-34 and 25-54.”

Michele Skettino Marla Pirner

In last week’s column (R&R 3/21),
the photos and names of Interep’s
Marla Pirner and Michele Sketti-
no were transposed. Also, their
names were misspelled. We apol-
ogize for the error.

mary points:

R&R Quick Read

nterep Radio Store’s “America in the 21st Century” sum-

parent homes.

* America’s population is becoming ...

» Bigger in the South and West.

* Older in population skew.

* More ethnically diverse.

* More educated over longer time periods.

* Increasingly mobile through technology.

* Richer for some, poorer for others.

» Singled out ... fewer married adults and two-

will be the competition of at-home
radio listening and the TV and com-
puter. Has your radio station put to-
gether a game plan yet?

America’s work resume’ points
out that among all adults, approxi-
mately seven out of every 10 are
currently in the work force. White-
collar workers now outnumber blue-
collar workers. Of the white-collar
work force, 30% hold professional
or managerial jobs. 16% are cleri-
cal. and 12% are in sales.

Genderwise, women represent
46% of the total work force, and that
number is projected to increase to
48% by 2005. Women also account
for 60% ot growth in the work force
between 1984 and 1994. Women,
Hispanics,Asians, and those over 65
are expected to comprise the most
significant growth shares of the la-
bor force in the years to come.

Wider Rich And Poor Gap

According to the U.S. Census,
here is the income distribution
breakdown of all U.S. households:
Under 4% of American households
make an annual income of $5000 or
less. That number moves to 9% for
both the $5000-$9999 and $10,000-
$14,999 ranges. Among households
making $15,000-24.900 a year, the
number increases to 17%. Ameri-
cans making $25,000-$34.999
stands at 14%, those in the $35,000-
$49.999 bracket account for 16%,
and 17% of U.S. households make
up the $50.000-$74,999 demo. In the
higher regions, 7% of all Americans

fall in the $75,000-$99,000 range
and another 7% bring in $100,000+.

The disparity between the rich
and poor is widening with time. In
1969, 38.9% of households earned
under $25.000. In 1984 it was
39.5%. and in 1994 39.4%. House-
holds making $25,000-$75.000 in
1969 averaged 54.2%. That number
decreased t049.4% in 1984 and 47%
in 1994. On the flip side. households
making over $75,000 comprised
only 6.8% in 1969. almost doubled
to 11% in 1984, and increased again
in 1994 10 13.6%.

Family Changes

Interep notes the number of mar-
ried adults has declined from 82%
in 1980 to 61% in 1994. Obvious
reasons include an ever-increasing
divorce rate and adults waiting long-
er to get married. Forecasters pre-
dict that the number of single adults
will rise to 50% of the population
by 2005.

The latest statistics from the Cen-
sus Bureau and the U.S. Dept. of
Commerce reveal some other star-
tling numbers: A 20-year trend of
children living with two parents
shows incredible declines. In 1970,
90% of white children lived with two
parents. In [980 that number declined
t0 83%. and in 1993 77%. For His-
panics, the number was 78% in 1970,
75% in 1980. and 64% in 1993. For
African Americans, 59% (1970),
42% (1980). and 36% (1993).

CHRAsst. EditorJay J. Levy con-
tributed to this column.

Future‘Work Environment

1989

Rise in At-Home Work Force
%0 52
80 [--=----=mmmmemeeeoals -_-_--""_4_,6“"-" - - - - ~
40 Numbers in Millionf:“'" T e

In 1985, it was estimafed that 7 million Americans worked at home. In
1589 thal number afmost quardrupled o 27 million, increasing steadily in
1993 {40 million), in the year 2000, it s eslimated thal 52 million people
wiill wiork af home, Since in-car and at-work listening are where radio is
strongest, o sundve, programmers will have to effectively tap into the
home and compaete for fime spent istening against TV and computers.
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MOST ADDED! ADD!

CHR/Pop
Hot AC
AC

INCLUDING:

Y100 WFLZ WNTQ WFLY Large
WAKS (Top 5 Phones!)

The Media Eve;lts

4/1 Jay Leno
5/6 “Still Waters” in stores
Rock & Roll Hall of Fame Induction

5/9 David Lerterman
5/17 World Music Awards
other May events:

CBS News Specials

Access Hollywood

FULL U.S. CONN
SUMMER TOUR Entertainment Tonight

Details Soon! coming in June...
6/13 Today Show




_CHR/POP TOP 50 BREAKERS.
MARCH 28, 1997
MONICA
—- TOTAL PLAYS ————— roTAl For You | Will (Warner Sunset/Atlantic)
WwWooW W TW ARTIST TITLE LABEL(S) ™ w W 3w STATIONS/ADDS | TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
1 1 11 CARDIGANS Lovefool (Mercury) 6299 6441 6527 6644 1270 2265/339 95/10 (18]
2 2 2 @ JEWEL You Were Meant For Me (Atiantic) 6117 6037 6070 5967 12472 REAL MCCOY
3 3 3 3 NODOUBT Don't Speak (Trauma/Interscope) 5306 5568 5812 5887 1190 One More Time (Arista)
a4 4 4 4  SPICE GIRLS Wannabe (Virgin) 5014 5310 5346 5256 11810 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
77 s s SHERYL CROW Everyday Is A Winding Road (A&M) 4689 4706 4405 4155 119A4 2138/512 106/3 @
v o s @ SAVAGE GARDEN | Want You (Columbia) 4500 4214 3974 3590 1220
n 1w 9 @ CELINE DION All By Myself (550 Music) 4237 4027 3930 3645 12010 SeBcl::lIcGEaf:e?l“(‘L(';osImEh':a )
s u n @  DUNCAN SHEIK Barely Breathing (Atiantic) 927 3727 3574 3} 080 | SSSTCTTATCEN (SOU -
6 1w 12 €@ WALLFLOWERS One Headlight (Interscope) 3863 3527 3315 2846 1101 2102/381 7310 @
6 s & 1 ENVOGUE Don't Let Go (Love) (EastWest/EEG) 3781 4044 4442 4753 9710
¢ & 7 11 COUNTING CROWS A Long December (DGC/Geffen) 3725 4130 4163 414 1030
w 16 u (@ PAULACOLE Where Have All The Cowboys... (ImagoWB) 3625 3272 2877 2332 1171 MOST ADDED -
s & 1w 1 TONIBRAXTON Un-break My Heart (LaFace/Arista) 3345 3751 4423 4850 95/0 ARTIST TITLE LABEL(S) ADDS
w w w6 BABYFACE Every Time | Close My Eyes (Epic) 3234 3002 2835 2639 1050 | HANSON Mmm Bop (Mercury) 65
9 1 1 15 GINA G Ooh Aah..Just A Little Bit (Eternal/WB) 2835 3182 3524 3854 8710 BEE GEES Alone (Polydor/A&M) 28
w 1 15 KEITH SWEAT Nobody (Elektra/EEG) 2617 3028 3444 3404 7500 ERASURE In My Arms (Mute/Maverick/WB) 26
w5 7w R.KELLY | Believe | Can Fy (uve) N 2322 | 2701 3177 352 T Egg’:lGSEWMEfTr?E:t itf}ro L’Egp(lggzﬁ%n%orks/t;eﬂen) fg
BREAKER (18) MONICA For You | Will (Wamer Sunset/Atlantic) 2265 1926 1541 1274 95110 MARK MORRISON Return Of The Mack (Atiantc) 16
BREAKER )  REAL MCCOY One More Time (Arista) 218 1626 1370 827 106 | pyypan oumaN Out Of My Ming (Virgn %
BREAKER @ BRUCE SPRINGSTEEN Secret Garden (CO/UInbia) 2102 - 1721 1219 752 71310 U2 Staring At The Sun (Island) 13
# 2 19 2 LEAH ANDREONE It's Alright, It's OK (RCA) 1973 2049 1870 1693 8in SPICE GIRLS Say You'll Be There (Virgin) 12
2 2 2 2 BLACKSTREET No Diggity (Interscope) 1915 1975 2064 2226 61/0 WHITE TOWN Your Woman (Chrysalis/EMI) 12
2 2 22 @ JON SECADA Too Late, Too Soon (SBK/EMI) 1622 1523 1325 1124 79/
w 19 18 2  NOMERCY Please Don't Go (Arista) 1620 2050 2319 2342 6400 MOST INCREASED
— — s €@ INXS Elegantly Wasted (Mercury) 1610 1000 272 — 886 PLAYS ToTAL
— x x @ U2 Staring At The Sun (/sland) 1605 1185 810 399 96/13 ARTIST TITLE LABEL(S) (NCREASE
7z 2 2 2 CRYSTAL WATERS Say...If You Feel Alright (Mercury) 1570 1689 1665 1522 68/2 INXS Elegantly Wasted (Mercury) +610
s =2 2 2  WHITNEY HOUSTON Step By Step (Arista) 1483 1870 1872 1694 7110 REAL MCCOY One More Time (Arista) +512
- — w @ WHITE TOWN Your Woman (Chrysalis/EMI) 1389 936 531 279 8412 HANSON Mmm Bop (Mercury) +496
1w u w € LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol) 1315 1231 1154 1094 TR WHITE TOWN Your Woman (Chrysalis/EMI) +453
% % 2z 3 AEROSMITH Falling In Love... (Columbia) 1271 1347 1280 1173 78 | U2 Staring At The Sun (Island) o+
s wu s w BLACKOUT ALLSTARS | Like It (Columbia) M4 1320 567 1597 a7 | SOV SRNSTRE Seott arden (Coumbia) 381
o o o @ JOOSE f Tomomow Never Comes (Ravor UnifEastestBEG) 1115 1013 810 715 713 | pou b iRl 8 e o0 Gl o8
s « w €@ SHAWN COLVIN Sunny Came Home (Columbia) 1105 859 755 650 749 WALLFLOWERS One Headlight (interscope) +336
4 w u €  WILD ORCHID Talk To Me (RCA) 1099 1002 844 701 65/2 DURAN DURAN Out Of My Mind (Virgin) +293
0 1 22 3% MADONNA Don't Cry For Me Argentina (Warner Bros.) 1089 1808 2796 3745 46/0
7« s @ JOURNEY If He Should Break Your Heart (Columbia) 929 915 7N 583 50/0 HOTTEST
- « o € OMC How Bizarre (Mercury) 904 765 639 530 56/5
$RE 3 JOHN MELLENCAMP Just Another Day (Mercury) 807 1003 173 1255 3@ | ggc“’RRENTs
I DISHWALLA Give (A&M) 861 805 681 389 623 .
~ — s @ AZYET Hard To Say ' Sorry (LaFace/Arists B5 666 504 343 54 | pr e o ooy (anic
37 3% 39 a2 GINUWINE Pony (550 Music) 805 898 916 978 350 ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)
- — & (O MARK MORRISON Return Of The Mack (Atlantic) 776 555 472 349 46/16 KEITH SWEAT Twisted (Elektra/EEG)
» u 3 « HOOTIE & THE BLOWFISH { Go Blind (Reprise) 769 974 1090 1143 381 NO MERCY Where Do You Go (Arista)
— — s @ BLACKSTREET Don't Leave Me (Interscope) 756 538 327 100 59110 SHERYL CROW If It Makes You Happy (A&M)
s — « (D BARENAKED LADIES The Old Apartment (Reprise) 21 679 629 572 48/4 TONI BRAXTON Yoy’re Makin’ Me High (LaFace/Arista)
2 s w o LIVIN JOY Don't Stop Movin’ (MCA) 662 676 737 718 450 | DISHWALLA Counting Blue Cars (AGM)
s « o«  MERRIL BAINBRIDGE Under The Water (Universa) 572 633 658 563 380 :‘(I]Eg(:lTl:ITng?dTer:t')Es ?Ir?;ums/j;;g rg’c‘gg’e’)”“)
@ HANSON Mmm Bop (Mercury) 557 61 37 28 70/65
DEBUT @ TONI BRAXTON | Don’t Want To (LaFaCB/AfISta) 542 274 17 - 48/11 Breakers: Songs registering 2000 plays or more for the first time. Bullets
awarded o songs galning plays over the previous week. If two songs are
) B} i . o tied In number of plays, the song being played on more stations is placed
This chart reflects airplay from March 17-23. Songs ranked by total plays. Highlighted songs indicate Breaker. first. Most Increased Plays lists the songs with the greatest week-to-week
129 CHR/Pop reporters. 126 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R Inc. Rctetssy Thita jpleys: Wt charlsopsara[ SR RRRIOMLINE
L
Q u a I Ity For information contact
Auditorium Brg A%S A Le
(573) 443-4155
Te St H 00 k Ta pes Internet: hooks@hooks.com
http://www.hooks.com
Digitally Produced Hooks Compuserve: 72223,2705
FAX: 573-443-4016
Sienr SERe 200 Old 63 South, Suite 103 ¢ Columbia, Missouri 65201-6081
Consistent Tiohgth TM CENtury GoldDiscs and HitDiscs*
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POP/ALTERNATIVE TOP 20

- TOTALPLAYS — TOTAL
W TW ARTIST TITLE LABEL(S) ™ LW STATIONS/ADDS
. @ JEWEL You Were Meant For Me (Atlantic) 7305 7214 1743
1+ 2 CARDIGANS Lovefool (Mercury) 7211 7606 166/0
s € WALLFLOWERS One Headlight (Interscope) 6812 6560 1941
4 4 NODOUBTDon't Speak (Trauma/Interscope) 5564 5962 134/0
5 5 SHERYL CROW Everyday Is A Winding Road (A&M) 5519 5697 158/1
7 @ U2 Staring At The Sun (/siand) 4780 4070 195A3
s 7 COUNTING CROWS A Long December (DGC/Geffen) 4678 5457 14500
s @ PAULA COLE Where Have All The Cowboys... (Imago/WB) 4219 3747 153/6
12 @ WHITE TOWN Your Woman (Chrysalis/EMI) 3513 2856 16416
11 ) VERVE PIPE The Freshmen (RCA) 3260 2992 129/6
o ) SUBLIME Santeria (Gasoline Alley/MCA) 3158 3121 126/5
18 @ INXS Elegantly Wasted (Mercury) 3101 2098 16412
10 13 LIVE Lakini’s Juice (Radioactive) 2932 3004 921
11 ) COLLECTIVE SOUL Precious Declaration (Atlantic) 2779 2680 104/0
16 O VERUCA SALT Volcano Girls (Outpost/Geffen) 2435 2410 9610
13 16 BUSH Greedy Fly (Trauma/Interscope) 2433 2737 850
17 (@) BECK The New Pollution (DGC/Geffen) 2413 2301 12273
15 18 SILVERCHAIR Abuse Me (Epic) 2105 2587 ~ 81/0
— (® MATTHEW SWEET Where You Get Love (Z00) 2035 1891 93/3
19 20 LEAH ANDREONE It's Alright, It's OK (RCA) 2026 2094 841

This chart reflects airplay from March 17-23. Songs ranked by total plays. 129 CHR/Pop reporters
and 100 Alternative reporters combine from the custom chart function on R&R ONLINE. Alter-
native tities are manually extrapolated. For complete reporter lists refer to Pop and Alternative
sections. © 1997, R&R Inc.

KILLED BY THE MANN — The R&R staff was blown away by Billy Mann after he played a set
at “Club R&R”, Satisfied listeners include (I-r) A&M’s Tami Shawn, Manager David Pringle,
R&R sales gal Kristy Reeves, Mann, CHR Editor Tony Novia, sales gal Missy Haffley, CHR
sales guy Paul Colbert, and Rock Editor Cyndee Maxwell.

THE HAPPY McCOUPLE — WJET/Erie married (listeners) Brian Kelly and Sandy Pamula
live on-air at a local McDonald'’s as part of a recent promotion. They billed it as “The McWedding
Of The McCentury.” Free extra value breakfast meals followed at the reception.

RICHARD MARX Until | Find You Again (Capifol)
Total Plays: 468, Total Stations: 42, Adds: 1

SELENA Dance Medley (EMI Latin)
Total Plays: 458, Total Stations: 26, Adds: 1

AALIYAH One In A Million (BlackGrounc/Atlantic)
Total Plays: 424, Total Stations: 15, Adds: 0

CRUSH Jellyhead (Robbins)
Total Plays: 410, Total Stations: 15, Adds: 0

VERVE PIPE The Freshmen (RCA)
Total Plays: 396, Total Stations: 35, Adds: 6

JOCELYN ENRIQUEZ Do You Miss Me (Classified)
Total Plays: 391, Total Stations: 12, Adds: 0

DRU HILL In My Bed (/sland)
Total Plays: 380, Total Stations: 44, Adds: 4

TONIC I You Could Only See (PolydorA&M)
Total Plays: 375, Total Stations: 34, Adds: 2

SPICE GIRLS Say You'll Be There (Virgin)
Total Plays: 371, Total Stations: 23, Adds: 12

0DDS Someone Who's Cool (ElektraEEG)
Total Plays: 342, Total Stations: 31, Adds: 2

SUBLIME Santeria (Gasoline Alley/MCA)
Total Plays: 340, Total Stations: 37, Adds: 3

JANA What Am | To You (Curb)
Total Plays: 337, Total Stations: 30, Adds: 2

DURAN DURAN Qut Of My Mind (Virgin)
Total Plays: 310, Total Stations: 35, Adds: 14

COLLECTIVE SOUL Precious Declaration (Atlantic)
Total Plays: 301, Total Stations: 19, Adds: 0

BECK The New Pollution (DGG/Geffen)
Total Plays: 268, Total Stations: 27, Adds: 3

ERYKAH BADU On & On (Kedar/Universal)
Total Plays: 265, Total Stations: 34, Adds: 2

FREAK NASTY Da Dip (Power)
Total Plays: 265, Total Stations: 16, Adds: 3

LE CLICK Call Me (Logic)
Total Plays: 219, Total Stations: 12, Adds: 1

FUNKY GREEN DOGS Fired Up (TwistedMCA)
Total Plays: 218, Total Stations: 18, Adds: 3

ERASURE In My Ams (Mute/Maverick/WB)
Total Plays: 184, Total Stations: 31, Adds: 26

Songs ranked by total plays

Dionne Farris

Jock Jam

Mint Condition
Sister Hazel
Temperance
us3

Luther Vandross

“Hopeless” (Columbia)

“The Jock Jam” (Tommy Boy)

Bricn McKnight/Diana King “When We Were Kings” (DAS/Mercury)

“You Dont Have To Hurt No More” (Perspective/A8M)
“All For You” (Universal)

“Forever Young” (Critique/Popular)

“Come On Everybody” {Capitol/Blue Note)

“Love Don’t Love You Anymore” (Epic)

ey
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MERCY, MERCY ME — The No Mercy boys recently took part in KRUF/Shrevepert, LA’s
“Big Dog’s Pre-Spring Break Concert.” PD Gary Robinson takes front & center for a photo-op

with the guys.
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CHR/POP REPORTERS

Stations and their adds listed alphabetically by market

WFLY/Albany, NY
PD: Michael Morgan
MD: Ron Witiiams
9 KEITH SWEAT “Touch”
SHAWN COLVIN “Sunny”
BEE GEES “Alone”

WAEB/Allentown, PA
PD: Brian Check
MO: Chuck McGee
9 MONICA “For”
HANSON “Mmm™

KQiZ/Amarillo, TX
POMOD: Ted Kelly
KEITH SWEAT “Touch”™
BEE GEES “Alone”
WILD ORCHID “Tak"
ERASURE “Arms”
CYNDILAUPER “Know”

KGOT/Anchorage, AK
OM: Mark Murphy
PD: Paul Walker
APD: Bill Stewart
11 AZYET “Sorry”

WSTR/Atlanta, GA
PD: Dan Bowen
MD: J.R. Ammons

No Adds

WAYV/Atlantic City, NJ

PD: Tommy Frank

APD/MD: Paul Keily

16 WHITE TOWN “Woman”
GEORGE MICHAEL “Star”

W2ZNY/Augusta, GA
PD: Bruce Stevens
SPICE GIRLS *Say"
MARK MORRISON “Return”
HANSON “Mmm"

KHFi/Austin, TX
PO: John Roberts
MD: Femando Ventura
34 ERASURE “Arms™
MONICA “For”
U2 “Stanng”

WLSS/Baton Rouge, LA
DM/PD: Chwuck Geiger
APD/MO: Spencer Kane
8 DURAN DURAN "Mind"
2 HANSON “Mma™
AZ YET “Somry”

KOXY/Beaumont, TX

PD: Dale Baird

MD: Jammer

19 HANSON "Mmm"”

3 QUAD GITY DJ'S "Do”
SPICE GIRLS “Say”

WXYK/Biloxi, MS
PD: Patty Steele

MD: Ken Ctark

U2 *Staring”

WMRV/Binghamton, NY
PD: Bill Sheridan
MO: Rick Keily
26 BRUCE SPRINGSTEEN "Secret”
7 BEE GEES “Alone”
MARK MORRISON “Retun”
KEITH SWEAT “Touch™
ERASURE “Arms™
HANSON “Mmm”

KZMG/Boise, ID
PO: Mike Kasper

MD: Carl B3llance
MONICA “For™

WXKS/Boston, MA
PO: John ivey

MD: David Corey

3 INDIGOGIRLS “Shame™
TONY TONI TONE “Thinking”
WHITE TOWN “Woman™

WKSE/Bufalo, NY

PD: See D'Nel
APD/MD: Dave Universal
HANSON “Mrnrm®

MONICA For”

FUNKY GREEN DOGS “Fired

WRQK/Canton, OH
PO/MD: Rick Michaels
APD: Todd Downerd

OURAN DURAN “Mind™
HANSON “Mmm”
CYNDILALPER “Know™
CHEAP TRICK Say”
SISTER HAZEL “Al"

WESX/Charleston, SC
PD: Cabvin Hicks
MO: Coristine Cruss

HANSON “Mrme™

ERASURE “Ams”

WVER/Charieston, WV
PO: Bil Stakian
APD: Mike Edwards

BRUCE SPRINGSTEEN “Secret”
GEORGE MICHAEL "Star”
TONI BRAXTON “Want”

WNKS/Chariette, NC
PD: Brian Bridgman
MD: Marcie Crescente
10 HANSON "M
5 CYNDILAUPER "Know”
WHITE TOWN “Woman”

WZST/Chattanooga, TN
PD: Robin Daniets
APD/MD: Mike Gibson

4 MONICA *For”

3 BEE GEES “Alone"

3 GEORGE MICHAEL “Star”

2 AZYET“Somry”

2 CHEAP TRICK “Say"

WKRQ/Cincinnati, OH

PO: Jimrory Steal

APD/MD: Race Tayior

48 NOMERCY “Where"

44 HANSON “Mmm”

36 ERIC CLAPTON “Change”

32 JEWEL “Save”

29 HOOTIE & BLOWFISH “Band™

27 WALLFLOWERS "Heartache”

22 CELINE DION “Coming”

22 CELINE DION “Because™
SHAWN COLVIN “Sunny”

DISHWALLA “Give™

WZJM/Cleveland, OH

PD: Dave Eubanks

MD: Action Jackson
BLACKSTREET “Leave”
KEITH SWEAT “Touch™
HANSON “Mmm”

PD: Scooter B, Stevens.

MD: Tim McKenna

5 HANSON "Mmm"
AZ YET “Somy”

WNOK/Columbia, SC
PD: Jonathan Rush

MD: T.J. McKay

10 MARK MORRISON “Retum”
8 HANSON “Mmm”

WNCI/Columbus, DH
PD: John Dimick
APD/MD: Neal Sharpe
13 GEORGE MICHAEL “Star”
7 OMC “Bizame”

ERASURE "Arms”

KHKS/Dallas, TX

PD: Ed Lambert

MD: John Reynoids

44 JEWEL “You"

MARK MORRISON “Retum”
ERASURE “Ams”

WGTZ/Dayton, DH
PD: Mary Franco

MD: Dani Steete

47 HANSON “Mmm”

MARK MORRISON “Retum”™

WKMX/Dothan, AL
PD: Phil Thomas

MD: Tim Godwin

BEE GEES “Alone”

AZ YET “Sorry”

WNKI/Elmira, NY
PO/MO: Bob Quick

KEITH SWEAT “Touch”
TONI BRAXTON “Want'
DURAN DURAN “Mind"
SUBLIME “Santena”

BARENAKED LADIES "Apartment”

KKMG/Colarado Springs, CO

WJET/Erie, PA
PD: Dana Lundon
MD:J.J. Foxx
INXS “Elegantly”
ERASURE “Arms”
KEITH SWEAT “Touch™

KDUK/Eugene, OR
P: Barry MeGaice
MD: Steve Brown
U2 “Staring”
WHITE TOWN “Woman™
TONIC “Could”

WSTO/Evansville, IN
PD: Barry Witherspoon
11 GEORGE MICHAEL "Star”
000S “Cool™
INXS “Beganty”

KMCK/Fayettevilie, AR
PD: Bo Shanaon
MD: Mike Chase
HANSON “Mmm™
VERVE PIPE “freshmen”
MARK MORRISON “Retum”
TONY TONI TONE “Thinking”

WWCK/Flint, MI

PD/MD: Scott Seipel

14 HANSON “Mmm*
DURAN DURAN “Mind"
BEE GEES "Alone”
DRU HILL “Bed”

WJMX/Florence, SC
OM: Keith Mitchelt
MD: Jack Kahan
HANSON “Mmm”
BEE GEES "Alone™
GEDRGE MICHAEL “Star*
CYNDI LAUPER “Know™

WXKB/Ft. Myers, FL
PD: Chris Cue
MD: Randy Sherwyn
U2 *Staring*
BLACKSTREET “Leave”
HANSON “Mmm™
MARK MORRISON “Return™

KISR/Ft. Smith, AR
PO/MD: Fred Baker
HANSON "Mmm”
ERASURE "Ams™
TONY TONI TONE “Thinking”
CHICAGO "Heart"

WYKS/Gainesville, FL
PO/MD: Jori Banta
APD: Joha Harlow

HANSON “Mmm”™

GEORGE MICHAEL “Star”
ERASURE “Arms”

CHEAP TRICK “Say"

WSNX/Grand Rapids, M
PD: John Thomas

MD: Kefth Curry

24 HANSON “Mmm”

18 INXS “Elegantly”

15 BRUCE SPRINGSTEEN “Secret”
BLACKSTREET “Leave”

WDXX/Green Bay, Wi
PD: Dan Stone

MD: David Bams

No Adds

WRHT/Greenville, NC
PD: J.T. Bosch

APOMD: Gina Gray

GEORGE MICHAEL "Star”
CHEAP TRICK “Say”

DURAN DURAN “Mind”
HANSON “Mmm”

ERASURE “Anms”
BLACKSTREET “Leave”

WFBC/Greenville, SC
PD: Rok Wagman

APD/interim MO: J. Love
VERVE PIPE “Freshmen”
KEITH SWEAT “Touch”

WKSSHartford, CT
PD: Jay Beau Jones

MD: Christine Fox

HANSON “Mmm™
WHITE TOWN “Woman

KRBEMHouston, TX
PO: John Peake
APD: Scolty Sparis
MD: Jay Michaels
8 DEPECHE MODE “Good™
GEORGE MICHAEL “Star”
SPICE GIRLS “Say”

WZYPMuntsville, AL
PD: Marc Summers
MD: Chris Callaway
& SHAWN COLVIN “Sunmy”
LUSCIOUS JACKSON “Naked"
HANSON “Mmm”™

WZPL/ndianapolis, IN
PD: Tom Gjerdrum
MD: Dave Docker
19 SPICE GIRLS “Say”
HANSON “Mmm™

PD: Cat Thomas

APO/MD: Tony Mann
HANSON “Mmm”
WHITE TOWN “Woman™

WGLU/Johnstown, PA
PD: Rich Adams
MD: Mitch Edwards

HANSON "Mmm"™
MONICA “For"
BEE GEES “Alone”

WKFR/Kalamazoo, MI
PD/MD: Dave Michaels
GEORGE MICHAEL “Star"
TONI BRAXTON “Wart”
ERYKAH BADU “0n™
BEE GEES “Alone”

KMXV/Kansas City, MO
PD: Jon Zeliner

22 HANSON “Mmm”

14 ERASURE "Amms™

12 VERVE PIPE “Freshmen”

WWST/Xnoxville, TN
PD: Rich Bailey

MD: Andi Jackson

U2*Staring”

INXS “Elegantly”

JOOSE “Tomorrow™

TONI BRAXTON “Want

KSMB/Lafayette, LA
PD: Bobby Novosad

MD: Sam Diamond

BEE GEES “Alone”
ERASURE “Arms”
HANSON “Mmm"
GEORGE MICHAEL “Star”
WILD ORCHID “Tak"
SHAWN COLVIN “Sunry”

WLANA ancaster, PA
PD: Jordan Walsh

APD/AMD: Vince O'Ambrosio
SPICE GIRLS “Say”

REAL MCCOY “Mare”
BLACKSTREET “Leave™

WHZZLansing, MI
Interim PD/MD: Woody Houston
GEORGE MICHAEL “Star”
KEITH SWEAT “Touch”
CYNDI LAUPER “Know"
ERASURE “Arms™

WLKTA exington, KY
PD: JH Mayer

HANSON “Mmm”

DJ KOOL “Clear”

U2 “Staring”

311 “Mixed”

KFRX/Lincoln, NE
PD: Sonny Valentine

OMC “Bizarre”

TONI BRAXTON “Want”
BEE GEES “Alone”
HANSON “Mmm”

KESR/Little Rock, AR
PD: Tom Galtagher
No Adds

WAPE/Jacksonville, FL

31 BRUCE SPRINGSTEEN “Secret”
BARENAKED LADIES “Apartment”

WBLI/Long island, NY
PD: Ken Medek
MD: Al Levine
18 TONi BRAXTON “Want”
18 PAULA COLE “Cowbays™
18 MARK MORRISON “Retum”

KiiS/Los Angeles, CA
PD: John Cook
APD/MD: Tracy Austin
10 MARK MORRISON “Retum™
7 HANSON “Mmm”
§ BLACKSTREET “Leave”

WDJXALouisvitle, KY
PD:C.C. Malthews
APO/MD: Kares Rite
42 HANSON “Mmm"
S JANA“Wat"
5 AZYET“Sony”
5 SHAWN COLVIN “Sunny”
TONIC “Could”
BECK “Polution”

KziiAubbock, TX

PD: Jay Shannon

MD: Chiris Katly

16 JEWEL “You™
ORUHILL “Bed™
BEE GEES “Alone”
CYNDI LAUPER “Know™

WMGB/Macon, GA
PD/MO: James Gregory

48 WALLFLOWERS “Headfight”
35 U2 Staring”

WZEE/Madison, Wi
PD: John Harrison
Music Coord.: Tom Dean
16 AZYET “Somy”
9 HANSON “Mmm"

KBFM/McAllen, TX
OM: Bilty Santiaga
MO Joft Dewitt
8 SELENA“Couid”
8 SELENA "Dreaming”
FREAK NASTY “Dip”
BEE GEES “Alone”
GEORGE MICHAEL “Star”
TONI BRAXTON “Want”
SFSPANISH FLY "See”
SUBLIME “"Santeria”

WAOA/Melbourne, FL
OM/PD: Rocky Borden
APD/MO:J.T. Danvels

17 LEAH ANDREONE “Alright”
INXS “Elegantly”

BEE GEES “Alone™

WHYI/Miami, FL
PD: Rob Roberts

MD: Al Chio

23 HANSON “Mmm"
TONI BRAXTON "Want”
BEE GEES “Alone”
SPICE GIRLS “Say"
JOCK JAM “Jock”

KDWB/Minneapolis, MN
PD; Dan Kieley

APD/MD: Rob Morris

27 MARK MORRISON “Return”

WABB/Mobile, AL
PD: Wayne Coy

MD: Darrin Stone

10 CHEAPTRICK “Say”
REAL MCCOY “More™
ERASURE “Arms™

WVAQMorgantown, WV
PD/MD: Jon Anderson

9 BRUCE SPRINGSTEEN “Secret”
8 TONI BRAXTON “Want™

VERVE PIPE “Freshmen”
HANSON “Mmm”™

WWXM/Myrtle Beach, SC
PD: Nikki Nite

MOD: WallyB.

HANSON “Mmm”

CRYSTAL WATERS “Say"
BLACKSTREET “Leave”

BRUCE SPRINGSTEEN “Secret”

WRVW/Nashville, TN
PD; Charlie Quinn

APD; Tom Peace

MD: Scooter

9 REAL MCCOY “More”
MONICA “for’

U2 Staring”

WKCI/New Haven, CT
PO: Tony Bristol
APD/MD: Jeif McCartney
25 HANSON “Mmm”

OM/PD: Franco

13 JON SECADA “Late”
KEFTH SWEAT “Touch”
BEE GEES “Alone™
DISHWALLA “Give"
VERVE PIPE “Freshmen”
ERASURE “Arms”

PD: Bill Thorman

APD/MD: Kandy Kiwtch

18 KEITH SWEAT “Touch”
BEE GEES “Atone”
TONY TONI TONE “Thinking"
FAITHLESS “Insomnia”
SPACE “Female™
JENNIFER PAGE “Fools”

WEZB/New Orleans, LA
PD: Jos Larson
APD/MD: Joey G.
HANSON “Mmm”
COWBOY MOUTH "Jenny”

WHTZMNew York, NY
PD: Tom Poleman

MD: Cubby Bryant

20 WHITE TOWN “Woman”
19 U2 “Staring”

14 OMC “Bizarre”

10 SPICE GIRLS “Say”

2 ERASURE "Arms”

WNVZMNorfolk, VA
PD: Don London
MD: Jay West
MARY J, BLIGE “Need”
GINUWINE “Tei"

WKHQ/NW Michigan
PO/MD: Ron Pritchard

8 AZVYET “Sony"

8 MARK MORRISON “Return”

8 OMC “Bizarre™

7 BARENAKED LADIES “Apartment™
6 INXS “Elegantly”

& WHITE TOWN “Woman"

2 BLACKSTREET "Leave”

KCHY Odessa-Midtand, TX
PD/MD: Leo Caro
KEITH SWEAT “Touch™

KJYO/Oktahoma City, 0K
PD: Mike McCoy

MD: Simmy Barreda

HANSON “Mmm”

OURAN DURAN “Mind”
ERASURE "Arms™

BEE GEES “Alone™

KQOKQ/Omaha, NE
PD: Mike J. Steele

MD: Jimi Jamm

24 ERASURE “Arms™
HANSON “Mmm”

U2 "Staring”
TEMPERANCE “Forever”

WXXL/0rlando, FL

OM: Adam Cook

APD/MD: Pete DeGraafl

% SPICEGIALS “Say”

16 HANSON “Mmm”

LUSCIOUS JACKSON “Naked"

KPSi/Palm Springs, CA
PO: Mike Keane

MD: Bobby Sato

7 NEW EDTION “Stil™

FREAK NASTY “Dip”
MAXWELL “Sumthin™

WKZW/Peoria, IL

PD:B.J. Stone

MD: Jack Sheil

2 HANSON “Mmm”

2 CHEAP TRICK “Say”

2 GEORGE MICHAEL “Star”
1 BEE GEES “Alone”

WI0Q/Philadelphia, PA

PD: Glenn Kalina

MO: Dee Dee McGuire
SPICE GIRLS “Say”
DRUHILL “Bed”

WOGN/New London, CT

KHOM/New Orleans, LA

WBZZPitishurgh, PA
PD: Keith Clark
MD: Jotm Cline
No Adds

KKRZ/Portland, OR
PD: Ken Benson
APD/MD: Tommy Austin
38 SPICE GIRLS “Say”
8 HANSON “Mmm”

WERZ/Portsmauth, NH
OM/PD: Jack D'Brien
Iorim MO: Brett Richards

BEE GEES *Alone”
HANSON “Mimem”
ERASURE “Arms”
VERVE PIPE “Freshmen”
DURAN DURAN “Mind”

PD: Stew Schantz
MD: Scolty Mac
4 HANSON “Mmm”
3 KEITH SWEAT “Touch”
1 ERASURE “Ams™
BEE GEES "Alone”
MARK MORRISON “Return”

WPRO/Providence, RI
PD: Chris Shebel
MD: Tony Mascary

SHAWN COLVIN *Sunny”

OM:; Tony Waitelus
MD: Brian Scott
4 HANSON “Mmm™
2 MARK MORRISON “Retum™
MONICA “For”

WDCG/Raleigh, NC

DM: Brian Bums

PD: Kip Taylor

23 THIRD EYE BLIND “Lite”

9 COUNTING CROWS “Dayiight”
DURAN DURAN “Mind"

WRFY/Reading, PA

PD: Al Burke

MD: Mike Browne

14 ROBERT REILEY “Satisfiec”

12 DEPECHE MODE “Good”
CHEAP TRICK "Say”

DURAN DURAN “Mind”
BRUCE SPRINGSTEEN “Sacret”

WRVO/Richmond, VA
PO: Lisa McKay
APD/MO: Billy Surl

12 BRUCE SPRINGSTEEN “Sacret”
MONICA “For”

WXLK/Roanoke, VA
PO: Lisa Jo Elilott
HANSON “Mmm”

WPXY/Rochester, NY
OM: Clarke Ingram

APB/MD: J.J. Rice

11 DAVE MATTHEWS BAND “Crash”
RICHARD MARX “Find”

WZDK/Rockford, IL
PD: Scott Chase

MO: Eric Wiison

20 HANSON “Mmm™

1 U2“Staring”

1 JOOSE “Tomorrow™

WTCF/Saginaw, MI
PD: Mark McGilt

APO/MD: Juli Jay

HANSON “Mmm”

TONI BRAXTON "Want"
MARK MORRISON “Retum”

KZHT/Salt Lake City, UT
PD: Chet Buctanan

MD: Dr. Doug

21 KEITH SWEAT “Touch™

8 ERASURE “Ams”

DEPECHE MODE “Good™

KKLQ/San Diego, CA
PD: Mark Todd

25 HANSON “Mmm™

23 SELENA "Mediey”

5 OMCBazarre”

5 MARK MORRISON “Retum”
4 CRYSTAL WATERS “Say”

WSPK/Poughkeapsie, NY

WHTS/Quad Cities, IL-A

KRUF/Shreveport, LA
PO/MD: Gary Robinson
12 SPICE GIRLS *Say”
5 BECK “Pollution™
§ KEITH SWEAT “Touch”
BEE GEES “Alone™
DURAN DURAN “Mind™
DISHWALLA “Give™
HANSON “Mmm"

WNDU/South Bend, IN
PD/MD: Bikl Mitchel
14 CHEAP TRICK “Say”
HANSON “Mmm”
BEE GEES “Atone”
SHAWN COLVIN “Sunny”

KHTO/Spokane, WA

PO: Scott Shannon

MD: Brian Scoit

8 KEITH SWEAT “Touch”
BECK *Poltion”
CYNOI LAUPER “Know™
DURAN DURAN “Mind”
FUNKY GREEN DOGS “Fired”
GEORGE MICHAEL “Star”
BEE GEES “Alone”

KZzU/Spokane, WA
PD: Ken Hopkins
MD: John Conner
HANSON “Mmm”

WDBR/Springfield, IL
OM: Bill Kiaproth
MD: Rik Blade
DURAN DURAN “Mind"
GEORGE MICHAEL “Star™

KHTO/Springfield, MO
OM: Dave Alexander
PD: Ray Michaels
23 ERASURE “Ams™
23 DURAN DURAN “Mind”
US3 “Come™
QUAD CTY DJ'S “Do”

WNTQ/Syracuse, NY
PD: Tom Mischeli
MD: Jimmy Disen
12 BRUCE SPRINGSTEEN “Secret”
HANSON “Mmm”
BEE GEES “Alone”
SHAWN COLVIN “Sunny”

WWLD/Tallahassee, FL

PD: Lee Reynoids

MD: Oriando

15 FREAK NASTY “Dip"

4 HANSON “Mmm"”
BLACKSTREET “Leave”

WFLZ/Tampa, FL
PD: Joft Kapugi

MD: Tom Steeie

40 HANSON “Mmm”

13 WHITE TOWN “Woman™
BEE GEES “Alone”
JANA “What”

SUBLIME “Sarteria”

WMGI/Terre Haute, IN
PD: Beau Richards

MO: Rich D'Brien

LEANN RIMES “Melody”
GEORGE MICHAEL “Star”
HANSON “Mmem”

WPST/Trenton, NJ

PD: Dave McKay

APD/MD): Mike Kaptan

20 HANSON “Mmm™

11 LE CLICK “Call”

BARENAKED LADIES “Apartment™

KRQQ/Tucson, AZ
PD: Tim Richards

interim MD: Adam Smasher
BLACKSTREET “Leave”

KHTT/Tulsa, OK
OM; Sean Philfips
PO/MD: Carty Rush

SPICE GIRLS “Say”

WWKZ/Tupelo, MS
PD/MD: Rick Stevens

GEORGE MICHAEL “Star”
HANSON “Mmm™
BEE GEES “Alone”
ERASURE “Arms”
CHEAP TRICK “Say”
FUNKY GREEN DOGS “fired™

KISX/Tyler, TX
PD: Michae! Storm
WO: Mick Feigham
HANSON “Mmm™
WHITE TOWN “Woman”
TON: BRAXTON “Want”

WSKS/Utica, NY

PD: BHi Caicher

MD: Diane Chase
BRUCE SPRINGSTEEN “Secret”
U2 “Stanng”
MADONNA “Must”
CHEAP TRICK “Say"
BEE GEES “Alone™

KWTX/Waco, TX
PD: Flash Philligs
26 WHITE TOWN “Woman”
HANSON “Mmm™
ORU HILL “Bed”

WWZZ/Washington, DC
PD: Dale D'Brian
APD/MD: Ron Ross

4 SHERYL CROW “Everyday”

WIFC/Wausau, W1
PD: Rod Phillips
2 SHAWN COLVIN “Sunny”

KKRD/Wichita, KS
PO: Jack Oliver
MD: Craig Hubbard

No Adds

WBHT/Wilkes-Barre, PA
PD: Kid Kaity
APD/MO: Danny Ocean
5 HANSON “Mmm”
WHITE TOWN “Worman™
ERASURE “Arms™
000S “Cool”

WKRZ/Wilkes-Barre, PA
PD: Tony Banks
APO/MD: Jorry Padden

HANSON “Mmm”

WSTW/Wilmington, DE
PD: Mike Somers

MD: Mike Rossi

HANSON “Mmm”™

MONICA “For”

GEORGE MICHAEL "Star”

KFFM/Yakima, WA
PO/MI: Michae! Jack Kirty
APD: Scary Jerry Kelly

3 KEITH SWEAT “Touch”™
2 U2“Stanng”

2 JOOSE “Tomomow™

WYCR/ork, PA

DM: Rick McCaustin

PD: Davy Crocksit

GEORGE MICHAEL “Star”
ERASURE “Arms”

MARK MORRISON "Retum”
ERYKAH BADU “On”

WHOT/Youngstown, DH
PD: Tom Pappas

MD: Joany Hartwell

DURAN DURAN “Mind”

KEITH SWEAT “Touch™

ERASURE "Arms™

129 Total Reporters
129 Current Reporters

126 Current Playlists

Reported Frozen Playlist (2):
WNNKMarrisburg, PA
WVKS/Toledo, OH

Did Not Report, Playlist Frozen (1):
WMEE/Fort Wayne, IN
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FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE
WHTZ/New York KIiS/Los Angeles WI0Q/Philadelphia 1061 IKESSFM | | KHKsDallas WWZZ/Washington
(212) 239-2300 102.7 (818) 845-1027 (610) 667-8100 ” (214) 891-3400 = (3011 8991041
Poleman/Bryant - |Cook/Austin Kalina/McGuire Lambert/Reynolds 0'Bran/Ross
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W W LW TW 3W 2W LW TW W 2W LW TW 3W 2W LW W W W W
62 67 60 64 SPICE GIRLSMannabe 47 44 69 83 SELENADance Mediey €3 67 61 65 CAROIGANS/Lovetool 73 73 77 78 NODOUBTDon't Speak 7 67 72 71 ENVOGUE/Dont Let Go iLove)
62 62 63 62 CARDIGANS/Lovetool 81 81 81 81 TONI BRAXTONUn-break My Heart 8 24 42 64 MONICAFor You | Wil 76 73 78 77 CARDIGANSAovetool 65 67 72 70 CARDIGANS/Lovetool
60 61 62 61 JEWELou Were Meant.. 78 78 78 77 NO DOUBT/Dont Speak 64 62 54 62 SUMMER JUNKIES/'m Gonna Love... 44 63 75 73 TONIBRAXTON/Un-break My Heart 59 67 73 70 JEWEL"ou Were Meant.
63 62 62 60 NO DOUBT/Dont Speak 83 62 83 72 JOCELYN ENRIQUEZ/Do You Miss Me 11 9 37 56 BABYFACEEvery Timel.. 73 76 74 71 ENVOGUE/Dont Let Go (Love) 65 67 72 69 NO OOUBT/Don't Speak
39 36 38 56 ENVOGUEDon't Let Go (Love) 83 82 81 67 CARDIGANS/Loveiool 32 57 53 55 NODOUBT/Don't Speak 26 28 44 58 CELINE DION/AI By Myself 57 56 58 64 BLACKSTREETMo Diggity
38 40 38 39 CRUSHiellyhead 31 28 45 51  CELINE DION/AI By Myse 62 62 59 55 ROCKELLA Fell In Love 54 §5 49 56 LECLICKTonight is The Night 56 §7 58 61 SPICE GIRLSWannabe
20 25 30 39 CELINE DION/AN By Myselt 79 79 51 49 ENVOGUEDont Let Go (Love) 48 S0 S1 51 SPICE GIRLS/Wannabe 54 60 57 52 SPICE GIRLSMannabe 59 56 58 50 NOMERCYMhere Do Yau Go
55 61 60 39 GINAG/Ooh Ash..Just.. 45 42 44 48 SPICE GIRLSMWannabe 52 39 43 50 FUNKY GREEN DOGSfired Up 54 §1 51 52 GINAG/OoOh Aah..Just.. 47 46 45 47 CRYSTAL WATERS/Say. Hf You Feel..
36 33 34 38 LEAH ANDREONE/MS Alright, tts. 40 41 41 48 BABYFACE/Every Time |.. 42 43 42 42 BLACKSTREET/MNo Diggity 48 55 49 51 AMBER/Ths Is Your Night 48 47 45 47 BLACKOUT ALLSTARS/ Like 1
26 37 30 37 SHERYL CROW/Everyday Is.. - 20 41 46  SPICE GIRLS/Say You'l Be There 62 69 50 42 DENINE W/COLLAGE/Love Of A Lifetime 43 53 46 50 KEITH SWEAT/Twisted 44 46 44 45 GINAG/Ooh Aah. Just..
30 30 28 36 SAVAGE GARDEN/ Want You 47 46 47 46 JEWELYou Were Meant.. 39 §9 48 41 KEITH SWEAT/Nobody - - - 84 JEWELYou Were Meant... 34 31 30 39 SAVAGE GAROENA Want You
23 28 37 36 DUNCAN SHEIK/Barely Breathing 82 B3 53 45 GINAG/Ooh Ash..Just.. 40 38 42 40 GINAG/Ooh Azh..Just.. - 18 33 41 JOCELYN ENRIQUEZ/Do You Miss Me 42 38 33 38 COUNTING CROWS/A Long December
- 33 33 32 BRUCE SPRINGSTEEN/Secret Garden - - 35 44 LECLICK/Tonight Is The Night 21 33 40 38 TONI BRAXTON/Un-break My Heart - - 9 38 AZYETMardToSayIm.. 22 27 27 37 RKELLY/IBelreve | Can Fy
20 18 28 30 WALLFLOWERS/One Headlight 43 43 43 42 MONICAFor You | Wil 33 40 21 34 KEITH SWEAT/Twisted 7 15 37 38 MONICAor You | Will S5 45 46 35 AMSER/TRis Is Your Nigin
32 29 30 29 LUSCIOUS JACKSONNaked Eye 43 42 40 41 SLACKSTREETMNo Diggity 67 §3 37 34 ENVOGUEDon't Let Go (Love) 44 42 41 36 R KELLY/ Believe | CanFly 18 28 20 34 AMBER/Colour Of Love
32 32 29 29 TONIBRAXTOM/You're Makin' Me... 43 41 39 39 KEITH SWEAT/Nobody 44 38 31 33 R.KELLY/ Believe | Can Fly 37 37 39 35 BRUCE SPRINGSTEEN/Secret Garden 17 28 32 33 GINUWINEPony
27 25 27 28 COUNTING CROWS/A Long December 40 39 35 36 AZYET/LastNight 10 21 27 32 DJKOOL/Let Me Clear My. 44 47 46 33 ALANIS MORISSETTEHead Over Feet 30 26 30 33 REAL MCCOY/One More Time
- 18 14 26 REALMCCOY/One More Time 25 22 26 32 REALMCCOY/One More Time 40 - - 31 NO MERCY/Please Don't Go 29 28 29 33 DONNA LEWIS/ Love You Ahways... 25 21 26 32 LECLICK/Call Me
18 28 30 26 MONICAFor You | Will 29 - - 2T KEITH SWEAT/Twisted 36 33 36 31 JOCELYN ENRIQUEZDo You Miss Me 25 25 27 27 TONY RICH PROJECT/Nobody Knows - 4 23 24 3RDPARTY/Can U Feel i
129 24 25 BABYFACE/Every Time .. 39 42 33 27 NOMERCY/Please Don't Go 28 32 31 30 EVERYTHING BUT./Missing - 21 22 25 BABYFACE/Ewery Timel. 18 19 21 21 FUNKY GREEN DOGS/Fired Up
18 22 26 25 AMBER/This Is Your Night 34 35 26 24  TONI BRAXTON/You're Makin' Me... - - 26 30 SANDY BMake The World Go. 24 17 21 23 2 UNLIMITED/Get Ready For This 53 38 25 21 TONI BRAXTONAIn-break My Heart
31 35 37 24 TONIBRAXTONUn-break My Heart - 14 26 23 AZYET/Mard ToSay Im.. 26 28 28 28 REAL MCCOY/One More Time - - - 22 REALMCCOY/One More Time 16 22 20 20 KEITH SWEAT/Nobody
20 14 - 24 LE CLICK/Tonight Is The Night 13 11 14 20 OMC/How Bizarre - 32 33 28 NOMERGYMhere Do You Go 20 23 18 22 PLANET SOUL/Set U Free 27 27 22 20 LIVIN' JOY/Don't Stop Mavin
19 18 24 24 JEWELWho Wil Save... 13 14 15 18  GINUWINEPony 10 33 40 27 AMBER/Golour Of Love 25 22 21 22 EVERYTHING BUT..Missing 45 4B 45 19 LE CLICK/Tonight Is The Wight
11 11 25 21 PAULA COLEMhere Have All. -~ 10 14 17 PAULACOLEWhere Have AlL... 57 45 43 27 LIVIN JOY/Dont Stop Movin' - - 14 20 SPICE GIRLS/Say You'l Be There 22 21 19 18 KEITH SWEAT/Twisted
- - - 20 WHITE TOWN/Your Woman - - - 16 TONY TONI TONE/Lets Get Oown 23 26 24 26 CRUSH.Jelyhead 18 22 20 20 BLACKSTREETM Diggity 21 24 22 17 R.KELLYA Can't Skeep.
1§ 11 14 20 BLACKSTREET/No Diggny - - 8 13 FREAKNASTY/DaDip 27 28 25 26 GHOST TOWN OJ'SMy Boo 25 21 23 20 REAL MCCOY/Ancther Night 37 32 21 16 NO MERCY/Please Don't o
25 19 14 20 JOCELYN ENRIQUEZ/Do You Miss Me 22 18 18 12 SHERYL CROW/Everyday Is.. 25 29 24 26 LE CLICKCall Me - - 15 19 NO MERCYMWhere Do You Go - - - 14 MONICAFor You | Wil
- - - 19 U2fStaning At The Sun -7 12 11 LIVIN JOY/Don't Stop Mowin’ 23 28 25 24 LE CLICKTonight Is The Night 22 17 19 18 ANGELINA/Release Me 12 13 12 14 CELINE DION/AN 8y Myseit
- - 20 15 CRYSTALWATERS/Say..f You Feel... - - - 10 MARK MORRISON/Retum Of The Mack 27 27 25 23 GINUWINEPony 20 - 19 18 REAL MCCOY/Run Away - - - 13 LUSCIOUS JACKSONNaked Eye
40 35 29 15 MADONNADon't Cry For Me.. - - - T HANSONMmm Bop 36 25 21 23 AMBERHs Is Your Night 16 18 - 17 ALANIS MORISSETTE You Leam -+ - 11 REAL MCCOY/Another Nignt
16 17 - 15 DONNALEWIS/I Love You Always . - - - 6 BLACKSTREET/Don't Leave Me 26 24 24 22 CRYSTAL WATERS/Say...f You Feel. 17 20 19 16 MONTELL JORDAN/This Is How We 0o It - 11 SMASHING PUMPKINS/1379
- - - 15 DISHWALLA/Counting Blue Cars - - - 4 ERYKAHBADU/On & On 17 16 18 18 TONI BRAXTONYou're Makin' Me. - 16 - 16 CRYSTAL WATERS/100% Pure Love - - - 11 LABOUCHE/Sweet Dreams
- - - 14 OMG/How Bizame - - 13 16 ACID FACTOR/Fantasy 14 - 17 16 BRANDY/Sttin' Up In My. < - 10 11 QUADCITY DJ'S/C'mon W Ride 1.
18 18 12 13 AMBER/Colour Of Love 24 17 21 13 WILD ORCHIO/Talk To Me 38 37 37 15 MERRIL BAINBRIDGEMouth 14 14 13 10 0J KOOULet Me Clear My
14 - 14 13 MERRIL BAINBRIDGE/Mouth - - 13 AFTER7/Sara Smile 19 14 21 15 NEWEDITION'm StillIn Love. - - - 10 DONNALEWIS/ Love Yo Aways.
13 - 15 13 EVERYTHING BUT./Missing 12 14 12 FAITHLESS/insomnia 16 16 16 15 SNAP/Rhythm Is A Dancer - - - 10 BABYFACE/Every Time L.
- - - 13 CELINE DION/Because You Loved Me 9 11 11 JON SECADAToo Late. Too Soon - - - 14 DES'REEMou GottaBe - - - & SHERYL CROW/Everydayis.
19 24 13 12 NO DOUBT/Spiderwebs - 8 11 BLACKSTREET/Don't Leave Me 7 912 8 JONSECADAToo Late. Too Soon
- - - 12 QUADCITY DJSSIC'mon N Ride It . - - - - SPICE GIRLS/Say You'll Be There - - - 7 JOOSEIf Tomorrow Never.
MARKET #
> ET #10 —
KRBEMouston WXKS/Boston WHYI/Miami mﬂl WSTR/Atlanta e KKLG/San Diego
(713) 266-1000 (617) 396-1430 (305) 620-9299 ATLANTA (404) 261-2970 (619) 560-5464
KRHE Peake/Michagls Ivey/Corey Roberts/Chio Bowen/Ammons Todd
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW TW 3W 2W LW W W W W W 2w LW W W LW TW
61 61 61 63 CARDIGANS/Lovetool 57 57 57 59 NODOUBT/Dont Speak 59 56 55 60 NO DOUBT/Don't Speak 70 67 67 63 ENVOGUEDon't Let Go (Love) - 21 36 65 BLACKOUT ALLSTARS/ Like It
57 56 54 58 AMBER/Tis Is Your Night 58 §5 55 58 JEWEL/You Were Mean.. 34 50 54 58 CELINE DIONAI By Myset 65 63 64 63 JEWEL/You Were Meant.. 64 65 65 65 ENVOGUEDon'tLetGo (Love)
53 56 50 57 ENVOGUEDont LetGo (Love) 54 37 §3 55 CRANBERRIESMWhen You're Gone 36 39 53 58 DUNCAN SHEIK/Barely Breathing 65 67 66 59 COUNTING CROWS/A Long December - 46 63 65 KEITH SWEATNobody
57 58 56 56 NODOUBT/Don't Speak 54 57 58 55 CARDIGANS/Lovefool 37 S0 56 49 BLACKOUT ALLSTARS/ Like t 66 65 67 58 NO DOUBT/Don't Speak 77 64 64 63 SHERYL CROW/Everyday ..
21 45 §3 SO TONI BRAXTON/Un-break My Heart 24 41 54 55 GINAG/Ooh Aah..Just.. 56 47 33 48 CARDIGANS/Lovetool 64 67 69 57 SHERYLCROW/Everyday Is.. 73 65 65 62 DUNCAN SHEIK/Barely Briathing
56 46 38 48 SPICE GIRLSMWannabe 58 §5 5B 54 CELINE DION/AI By Mysel 51 45 52 48 ENVOGUEDon't Let Go (Love) 66 70 62 56 HOOTIE & BLOWFISHA Go Biind 75 47 45 48 SAVAGE GAROEN/ Want ou
3t 34 30 38 KEITH SWEAT/Twisted - 28 31 50 BRUCE SPRINGSTEEN/Secret Garden 35 36 35 47 R KELLY/I Believe | Can Fy 37 35 36 35 MONICAFor You | Wik - 34 35 47 WALLFLOWERS/One Heackight
31 44 44 37 JEWEL/You Were Meant.. 57 56 43 38 COUNTING CROWS/A Long December 25 29 35 37 SAVAGE GARDEN/ Want You 34 35 36 35 WALLFLOWERS/One Headight 46 34 46 46 PAULA COLEMhere Have ..
39 32 37 35 NO MERCY/Please Don't Go 36 3B 33 36 DUNCAN SHEIK/Barely Breathing 45 41 37 36 GLORIAESTEFAN/'m Not Giving. 36 33 37 34 CARDIGANS/Lovetool - 65 42 46 COUNTING CROWS/A Lo December
24 32 29 34 JOCELYN ENRIQUEZ/Do You Miss Me 56 57 39 36 MADONNA/Dont Cry For Me... 27 28 36 35 JEWEL/You Were Meant... 29 30 31 34 PAULACOLEMWhere Have All. 26 45 45 46 NO OOUBT/Don't Speak
31 32 24 32 BLAGKSTREETMo Diggity 17 22 36 36 SHERYL CROW/Everydayls.. 3G 38 34 35 NOMERCY/Please Don't Go 33 30 34 32 SAVAGE GARDEN/ Want You 40 46 46 46 SPICE GIRLSWannabe
34 34 35 30 MERRIL BAINBRIDGEMouth 20 19 35 35 SAVAGE GARDENA Want You 27 32 34 34 JON SECADA'Too Late. Too Soon 34 35 30 30 JOHN MELLENCAMP/Key West. 23 45 47 45 JEWELNou Were Meant..
33 26 36 30 GINAG/Ooh Ah..Just.. 36 36 35 35 SUSANNA HOFFS/AN | Want 37 46 39 33 BABYFACEEvery Timel.. 35 35 36 30 R KELLYA Believe | Can Fly 31 65 64 42 CARDIGANS/Lovetool
41 37 26 29 LECLICKTonight Is The Night 16 18 27 31 SHAWN COLVIN/Sunny Came Home 16 24 27 32 LE CLICK/Call Me 34 35 36 29 BABYFACEEveryTimel. 73 45 46 40 BABYFACE/Every Time ..
- - 11 28 PAULACOLEMWhere Have Al 23 29 31 31 PAULACOLEMhere Have Al.. 57 §7 41 30 BRUCE SPRINGSTEEN/Secret Garden 32 34 36 28 WALLFLOWERS/th Avenue Heartache - 46 45 34 LEAH ANDREONEAtS Alight, Its.,
20 25 21 26 EVERYTHING BUT. Missing 34 38 28 27 ENVOGUEDon't Let Go {Love) 37 42 35 28 SPICE GIRLSMWannabe 19 19 24 27 BRUCE SPRINGSTEEN/Secret Garden - - 5 33 DURAN DURAN/Out Of My Mind
13 19 24 23 SHERYL CROW/Everyday Is... 16 23 29 24 SPICE GIRLS/Wannabe - 10 22 26 WHITE TOWN/Your Woman 29 29 28 27 VERVE PIPE/The Freshmen - - - 25 HANSONMmm Bop
- - - 23 MARIAH CAREY/Atways Be My Baby - - 14 23 BLUES TRAVELER/But Anyway 14 21 25 25 JOOSE/H Tomorrow Never... 36 33 35 27 JOHN MELLENCAMP/Just Another Day - - - 23 SELENA/Dance Mediey
18 22 19 21 LABOUCHE/Be My Lover 18 20 18 20 U2/Staring At The Sun 10 18 24 24 AZYET/Hard To Say {m. - - 28 26 SPICE GIRLS/Say You'l Be There 16 14 23 23 CELINE OION/AN By Myset
18 21 22 20 WHITE TOWN/Your Woman 13 11 13 19 SISTER HAZEL/AN For You - - - 23 HANSONMmm 8cp - - 26 26 TONIBRAXTON/ Dont Want To 29 27 30 22 LUSCIOUS JACKSONNakes Eve
18 18 29 20 WILD ORCHIOTalk To Me 18 29 25 19 WALLFLOWERS/One Headiight 11 17 16 22 REAL MCCOY/One More Time 29 31 28 26 SPICE GIRLSWannabe 7 4 11 21 BRUCE SPRINGSTEEN/Seset Garden
19 20 21 20 NOMERCYMWhere Do You Go 32 35 - 19 TON} BRAXTON/Un-break My Heart 24 18 18 22 JOCELYN ENRIQUEZ/Do You Miss Me 29 30 23 25 DUNCAN SHEIK/Barely Breathing - - 4 20 WHITE TOWN/Your Woman
- - 7 19 CYNDI LAUPER/ou Don't Know 9 13 19 18 RICHARD MARX/Unti | Find You. 20 24 21 21 GINAG/Ooh Ash._Just.. - 21 16 18 AEROSMITH/Falling In Love... - - 4 19 REALMCCOY/One More Time
25 30 30 19 SHERYL CROWAI It Makes You... 17 15 14 17 AEROSMITHfFaling In Love... 61 47 25 21 TONI BRAXTONUn-break My Heart 21 24 18 18 311/Al Mixed Up - - 17 18 KS/Passion
19 32 30 18  CELINE DIONAL By Mysetf - - 16 17 ERASURE/InMy Ams 21 24 15 20 AMBER/This Is Your Night 22 19 24 17 U2Staring At The Sun - 16 15 18 BLACKSTREET/No Diggity
- 15 11 18 ERASURE/In My Arms 5 11 15 16 HANSONMmm Bop 18 19 19 20 ROBERT MILES/Children 18 22 15 16 NOMERCYMWhere Do You Go 30 47 13 17 GINAGOoh Ah .Jusl.
13 15 - 18 ALANIS MORISSETTENou Lear 8 6 15 16 REALMCCOY/One More Time 16 20 23 19 WHITNEY HOUSTON/Step By Step 12 12 11 15 CELINE DION/AI By Myself 40 21 42 16 MADONNADon't Cry For We...
14 17 22 18 DONNALEWIS/I Love You Abways. 10 14 16 16 JON SECADAToo Late, Too Soon - - 11 17 MONICAFor You | Wil - - 16 15 INXS/Elganty Wasted - 16 13 16 HOOTIE & BLOWFISH/I Ga Biind
36 33 29 18 CRUSHAellyhead 19 17 20 15 LEAH ANDREONE/I'S Alnght. 1ts.. 16 - 15 17 ERICCLAPTON/Change The World - 20 22 14 DONNALEWIS/I Love You Always. -4 13 15 KEITHSWEAT/Just A Touch
38 36 34 17 BRUCE SPRINGSTEEN/Secret Garden 45 13 11 10 NOMERCY/Prease Don't Go 15 15 14 17 MERRIL BAINBRIOGEMouth 9 11 13 12 WHITNEY HOUSTON/Step By Step - 13 13 15 DONNALEWIS/I Love You Aways.
18 14 17 16 2 UNLIMITEO/Get Ready For This 6 8 10 10 LIVIN JOV/Dor't Stop Movin® 16 16 17 16 SELENA/Dance Mediey 12 15 13 12 MARIAH CAREY/Always Be My Baby 24 14 16 15 JON SECADA‘Too Late, Toc Soon
19 18 16 15 REAL MCCOV/Another Night 12 13 11 10 BABYFACE/Every Time ... 24 17 17 16 SHERYL CROW/I it Makes You.. - - 7 8 SHAWN COLVIN/Sunny Came Home 26 12 12 15 NOMERCYMhere Da You 50
15 15 14 15 LA BOUCHE/Sweet Dreams - - 6 9 DISHWALLAGve 19 15 13 15 BRYAN ADAMS/Lets Make A .. -7 12 8 RICHARD MARX/Uniil | Find You. 28 - 12 14 ALANIS MORISSETTE/Head Over Feet
12 17 - 15 FUGEES/Kiling Me Softly - - - 7 INXSElegantly Wasted 14 11 13 15 SHERYL CROW/Everyday Is. - 7 7 B JONSECADAToo Late. Too Soon - 11 12 14 AMBER/This Is Your Night
12 16 13 14 BABYFACEEvery Timel.. - - & 7 MONICAFor You | Will 29 19 15 15 CRYSTAL WATERS/Say...Hf You Feel... 23 17 16 14 0C TALK.Just Between You
- - - 14 ALANIS MORISSETTE/onic - - 5 T MERRIL BAINBRIDGE/Under The Water 17 17 17 15 NO DOUBT/Spiderwebs - - 12 13 GHOST TOWN DJ'S/My Boo
24 19 15 14 CELINE DION/Because You Loved Me 7 11 6 5 TORIAMOS/Silent All These . 16 14 13 15 PAULACOLEWhere Have All.. - 13 12 13 FUNFACTORY/ Wanna B With U
B 13 13 13 SHAWN COLVINSunny Came Home - - - 5 TONIBRAXTON/ Don't Want To -9 14 14 U2fStaring At The Sun - 14 - 13 LABOUCHE/Sweet Oreams
20 15 16 12 SAVAGE GARDEN Want You - - - 3 INDIGO GIRLS/Shame On You 1119 12 14 WAY OUT WEST/The Gift - 16 13 12 EVERYTHING BUT./Missiy
7 7 7 11 MERRIL BAINBRIOGE/ Under The Water - - - - TONYTONI TONE/Thinking Of You 18 21 17 14 OISHWALLACounting Biue Cars - - - 12 OELAMITRVRoll To Me
JAMMIN
f WBLI/Long istand KDWB/Minneapolis WBZZ/Pitisburgh WFLZ/Tampa WZJM/Cleveland
(516) 732-1061 (612) 340-9000 (412) 920-9400 (813) 839-9393 (216) 621-9566
A [ Medek/Levine Ia’-} Kietey/Morris today's At music Clark/Cline Kapugi/Stesle Eubank./Jackson
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITULE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W W Iw TW W 2w W TW IW 2w LW TW W 2W LW W W 2W LW TW
30 42 42 42 AMBER/Tis IS Your Night 31 38 42 63 KEITH SWEATNobody 62 61 61 64 CARDIGANS/Lovetool 75 75 73 73 CARDIGANS/Lovetoo! 43 39 64 T1 SAVAGE GARDENA Want Ybu
42 42 42 42 CARDIGANS/Lovefool 64 70 68 63 JEWEL/You Were Meant... 63 63 63 60 JEWEL'You Were Meant.. 24 29 50 71 BABYFACE/Every Timel.. 70 74 68 69 SPICE GIRLS/Wannabe
30 30 30 42 JOCELYN ENRIQUEZ/O0 You Miss Me 41 32 44 62 SPICEGIRLS/Wannabe 56 54 57 54 NODOUBT/Don't Speak 75 74 75 71 ENVOGUE/Don' Let Go (Love) 70 64 66 68 CAROIGANS/Lovetool
30 30 30 42 ENVOGUEDon't Let Go (Love) 65 69 67 61 BLACKSTREET/No Oiggity 42 48 52 44 CELINE DION/AI By Myseft 75 69 60 67 NO OOUBT/Don't Speak 62 56 SB 67 KEITH SWEAT/Nobody
47 47 42 42 JEWELYou Were Meant.. 37 19 23 53 R KELLY/ Believe | Can Fly 29 37 40 43 SAVAGE GAROEN/ Want You 62 62 63 61 SLACKSTREETMNo Diggity 62 71 67 66 JEWEL/ou Were Meant.
47 42 42 42 LECLICK/Tonight Is The Night 60 41 27 50 GINUWINEPony 38 35 31 42 COUNTING CROWS/A Long December 47 31 55 59 KEITH SWEAT/Nobody 70 68 66 65 BLACKSTREET/No Diggry
42 42 42 42 NOOOUBT/Don't Speak 64 67 66 48 ENVOGUEDont Let Go (Love) 61 §1 45 38 TONI BRAXTON/Un-break My Heart - - - 40 HANSONMmm Bop 68 67 69 49 GINUWINEPony
18 18 18 30 BABYFACE/Every Time .. 40 68 65 43 COUNTING CROWS/A Long December 30 33 34 38 DUNCAN SHEIK/Barely Breathing 33 32 33 40 SHERYL CROW/Everyday Is... 23 31 31 49 BABYRACE/Every Time ..
18 18 18 30 CELINE DIONAIl By Myseit 44 38 38 42 BRUCE SPRINGSTEEN/Secret Garden - 6 24 37 PAULACOLEMhere Have Al 74 74 59 40 JEWEL/ou Were Meant. 35 31 34 48 MONICAor You | Will
30 30 30 30 GINAG/Ooh Aah. Just.. 41 44 47 41 GINAGOoh Aah__Just.. 29 27 36 37 LEAH ANOREONE/' Alright, Its. 13 10 22 40 CELINE DION/AN By Myselt 23 31 35 45 TONY TONI TONE/Let's Get Down
30 30 30 30 R KELLYA Believe | Can Fly 32 38 65 40 BABYFACE/Every Time .. 29 33 34 37 WALLFLOWERS/One Headlight 47 37 42 37 GINAG/Ooh Adh..Just.. 28 30 35 35 COUNTING CROWS/A Long December
18 18 18 30 LIVIN JOY/Don't Stop Movin' 65 46 45 38 CARDIGANS/Lovefoo! 36 33 35 35 BABYFACE/Every Timel.. 5 21 27 31 MARKMORRISON/Retum Of The Mack 66 32 22 32 ENVOGUEMon'tLet Go (Luve}
30 30 30 30 MONICATor You | Wil 29 27 23 36 WALLFLOWERS/One Headlight 36 40 38 35 ENVOGUEDon'tLet Go (Love) 48 41 42 37 SPICE GIRLSMannabe 32 47 40 32 R.KELLY/ Believe | Can Fly
- 18 18 30 REAL MCCOY/Dre More Time - 20 21 34 WHITE TOWNYour Woman 41 37 30 35 R.KELLY/ Believe | Can Fly 38 42 37 36 LEAH ANDREONE/Is Alright. It's.. 22 34 35 31 WHITNEY HOUSTON/Step 1y Step
42 30 30 30 SPICEGIRLS/Wannabe 48 71 36 30 NO DOUBT/Dont Speak 34 41 33 34 KEITH SWEAT/Nobody 19 25 29 36 PAULACOLEMhere Have All. 17 27 22 30 LEAH ANDREONE/Is Angitt its.
18 30 30 30 LOVE TRISE/Stand Up - 25 26 29 REAL MCCOY/One More Time 35 40 39 31 SHERYL CROW/Everyday .. 11 29 39 35 REAL MCCOY/Dne More Time 32 20 19 29 NEW EOITION/'m St In Love..
18 30 30 30 CRYSTAL WATERS/Say... You Feel. - - 31 29 MONICAor You | Will - 22 30 31 MONICAFor You | Wil 41 60 46 34 TONI BRAXTONUn-break My Heart - 14 24 27 LECLICK/Cal Me
- - 18 18 SANOY B/Make The World Go... - - - 21 MARKMORRISON/Retum Of The Mack 14 26 29 31 U2fStaring At The Sun 31 29 32 33 TONI BRAXTONYou're Makin' Me.. - 12 26 PAULACOLEMWnere Have All
- 18 18 18 MERRIL BAINBRIOGE/Under The Water - - 20 25 OMCMow Bizarre - - 21 28 JEWELWho Wil Save... - - 9 24 CRYSTAL WATERS/Say..If You Feel.. 16 14 18 26 311/AI Mixed Up
- - - 18 TONIBRAXTON/ Oont Want To 27 33 27 24 NODOUBT/Spiderwebs 9 16 15 28 LUSCIOUS JACKSONNaked Eye - 14 19 22 FUNFACTORY/Oh Yeah Yeah. 12 30 34 24 CRYSTAL WATERS/Say...f ¥ou Feel.
- - - 18 PAULACOLEMhere Have All.. 16 18 16 24 OONNA LEWISA Love You Aways. . - - - 27 INXS/Ekegantly Wasted 16 14 14 22 OMCHow Bizarre 18 25 25 24 LA BOUCHE/Sweet Dreams.
30 30 18 18 SHERYL CROW/Everyday Is. 27 30 23 24 QUAD CITY 0J'SA'mon ‘N Ride It 26 31 23 27 SPICE GIRLS/Wannabe 26 26 26 22 GINUWINEPony 13 22 27 23 WILD ORCHIO/alk To Me
18 18 18 18 FUNKY GREEN 00GSFwred Up 30 29 29 23 ALANIS MORISSETTE/Head Over Feet 41 41 40 25 MERRIL BAINBRIOGEMouth 21 17 16 20 R KELLY Believe | Can Fly 22 27 23 23 NOMERCYMhere Do You so
- 18 18 18 WHITNEY HOUSTON/Step By Step 34 24 25 22 CELINE OION/AI By Myseli 24 21 24 23 JANN AROEN/nsensiive 31 26 19 20 NO OOUBT/Spiderwebs 28 29 26 22 NO DOUBT/Don't Speak
18 18 18 18 LE CLICK/Call Me 17 10 10 21 BLACKOUT ALLSTARSA Like i 23 18 21 22 NOMERCYMWhere Oo You Go 17 15 12 19 KS/Passion 17 18 24 21 QUAO CITY OJ'S/ICmon N Aide it
- - - 18 MARKMORRISON/Retusn Of The Mack 20 21 15 21 FREAKNASTY/DaOp - 18 18 21 COLLECTIVE SOUL/The World | Know 13 18 21 16 COUNTING CROWS/A Long December 49 37 34 21 GINAG/Ooh Aah..Just..
18 18 18 18 NOMERCY/Please Don't Go 14 26 27 21 PAULA COLEMhere Have All.. 20 19 20 20 OISHWALLAZCounting Biue Cars - 10 15 16 R KELLY/I Can't Sleep.. 13 13 16 21 SABELLE/One O'Clock
18 18 18 18 SAVAGE GAROEN/ Want You 34 30 30 19 TONI BRAXTON/You're Makn’ Me. 19 19 19 19 SMASHING PUMPKINS/1979 -7 16 15 MONICAor You | Will 17 24 22 20 JOOSE/ Tomorrow Never.
18 18 18 18 WILDORCHID/Tak To Me 22 33 33 18 SHERYL CROW/Everyday Is. 19 19 15 19 GIN BLOSSOMS/Foliow You Down 16 21 12 15  KETH SWEAT/Twisted - - 12 20 REAL MCCOY/One More Time
42 42 42 15 TONI BRAXTON/Un-break My Heart 29 27 24 18 KEITH SWEAT/Twisted 24 19 - 19 OONNA LEWIS/I Love You Always.. - - 7 14 LUSCIOUS JACKSONNaked Eye 14 22 21 20 ALANIS MORISSETTEMean Over Feet
15 15 10 15 MERRIL BAINBRIOGEMouth 41 25 39 18 REO HOT CHILI. /Love Roklercoaster 13 14 13 17 AEROSMITH/Falling In Love.. - - - 13 WHITE TOWNNour Woman 16 23 21 19 JON SECADA/Too Late, Too Soon
- 15 10 15 CELINE DION/I'S Al Coming... - - 20 17 OUNGAN SHEIK/Barely Breathing - - 16 16 LIVELightning Crashes 14 13 14 13 FUNKY GREEN DOGS/Fired Up - - - 19 DJKOOLAet Me Clear My.
- 15 10 15 FUN FACTORY/Close To You 24 19 19 17 C00LION.234 (Sumpin'..) - - - 16 ALANIS MORISSETTE/You Learn - - - 12 AZYETMardToSay'm.. 15 5 15 19 MAX-A-MILLION/Sexual Healing
15 18 10 15 OONNA LEWISA Love You Always... 43 44 23 16 TONI BRAXTONUn-break My Heart - - - 16 NATALIE MERCHANTMonder 7 5 12 11 OUNCAN SHEW/Barely Breathing 26 29 31 17 GHOST TOWN DJSMy Boo
- 15 10 15 LWVIN JOY/Dreamer 21 26 10 15 SAVAGE GARDEN/ Want You 29 26 26 15 SHERYL CROW/ It Makes You.. 14 21 22 10 BLACKOUT ALLSTARS/I Like t 21 15 10 16 DONNALEWIS Love You Abways...
15 15 10 15 BILLIE RAY MARTINYour Loving Arms 9 17 19 14 CRYSTAL WATERS/Say...f You Feel.. 12 13 13 15 KEITH SWEAT/Twisted 39 28 17 10 NEW EDITION/'m Stll In Love.. 10 13 17 16  KEMTH SWEAT/Twisted
- 15 10 15 ALANIS MORISSETTE/ronic 24 17 16 14 LL COOL Loungin 31 31 25 14 TONI BRAXTON You're Makin' Me. - 12 12 9 FREAKNASTY/Da Oip 5 10 18 15 AZYETMard ToSay 'm..
15 15 10 15 REAL MCCOY/Another Night 25 23 19 13 HOOTIE & BLOWFISHA Go 8lind 26 31 20 14 BETTER THAN EZRA/Desperately Wanting 37 34 20 8 NOMERCY/Please Don't Go 11 13 16 15 RICKY MARTINMaria
- -8 12 WILD ORCHID/ Tk To Me - - - 14 ALANIS MORISSETTEAronic 9 9 5 8§ WLOORCHID/Talk ToMe 13 17 14 15 MARIAH CAREY/Fantasy
- 17 19 12 BLACKSTREET/Don't Leave Me 13 14 11 12 311/A Mixed Up 9 8 12 8§ AEROSMITH/alling In Love. 11 16 11 14 MARIAH CAREY/Aways Be Wy Baby
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KKRZ/Portland, OR.

KMXV/Kansas City

e,

WPRO/Providence

L1 979

WNCI/Columbus, OH

(503) 226-0100 (816) 753-0933 (401) 433-4200 Not 100 hasct..of tog Hea. (614) 224-9624
Benson/Austin Zellner Shebel/Mascaro Dimick/Sharpe
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/NITLE
W W W TW IW IW LW TW IW W LW TW IW 2w L IW2W LW TW
65 70 67 69 JEV/EL/You Were Meant . 59 64 65 71 CARDIGANS/Lovetool 56 56 56 56 CARDIGANS/Lovefool 64 57 61 63 CARDIGANS/Lovefool 41 61 61 63 SPICE GIRLSMWannabe
45 45 50 68 BRUCE SPRINGSTEEN/Secret Garden 40 37 42 67 DUNCAN SHEIK/Barely Breathing 54 54 54 56 JEWEL/You Were Meant.. 60 56 57 62 CELINE DIDN/AIl By Myseit 46 51 53 57 CELINE DIDN/AY By Myselt
65 68 70 66 R.KELLY/I Believe | Can Fly 67 65 67 66 ND DDUBT/Don't Speak 50 50 50 54 ENVOGUE/Don't Let Go {Love) 58 63 59 53 JEWEL/You Were Meant. 54 58 55 57 TONI BRAXTON/Un-break My Heart
68 68 67 62 CARDIGANS/Lovefool 56 64 66 66 JEWEL/You Were Meant. 46 48 48 52 CDUNTING CROWS/A Long December 39 54 56 53 DUNCAN SHEIK/Barety Breathing 57 59 63 54 JEWEL/You Were Meant.
25 33 47 60 CELINE DIDN/A By Myselt 49 49 4B 50 EN VOGUE/Don't Let Go (Love) 36 42 42 50 WALLFLDWERS/One Headlight 62 60 58 57 NOMERCY/Please Don't Go 34 35 36 54 BABYFACEEveryTmel.
69 62 46 52 BLACKSTREET/No Diggity - - - 48 NOMERCYMWhere Do You Go 38 38 38 48 SAVAGE GARDEN/ Want You 40 39 41 57 SAVAGE GARDEN/IWant You 56 55 55 54 ENVOGUE/Don't Let Go (Love)
39 40 41 43 MARK MORRISON/Return Of The Mack 67 66 54 47 TONI BRAXTON/Un-break My Heart 14 18 22 46 DUNCAN SHEIK/Barely Breathing 26 33 35 54 BABYFACE/Every Time!. 56 56 36 52 DONNALEWIS/' Love You Always..
53 67 59 46 DUNCAN SHEIK/Barely Breathing - - - 44 HANSONMmm Bop 42 46 46 44 SHERYL CROW/Everyday Is 59 62 60 45 COUNTING CROWS/A Long December 64 46 59 44 NODOUBT/Don't Speak
33 55 60 44 SHERYL CROW/Everyday Is. 32 30 42 42 WALLFLOWERS/One Headlight 56 44 44 42 NODOUBT/Don't Speak 61 62 60 43 SPICE GIRLSWannabe 18 22 37 41 SAVAGE GARDEN/ Want You
40 39 40 41 KEITH SWEAT/Nobody 51 47 47 42 SPICE GIRLS/Wannabe 24 40 40 40 BRUCE SPRINGSTEEN/Secret Garden 38 38 39 39 WALLFLOWERS/One Headlight 37 38 34 40 MADONNA/Don't Cry For Me
31 33 39 33 COUNTING CROWS/A Long December 43 44 44 41 SAVAGE GARDEN/ Want You 52 52 52 38 TONI BRAXTON/Un-break My Heart 27 23 33 38 LEAH ANDREONEALS Alright, It's 38 41 39 40 MERRIL BAINBRIDGE/Mouth
33 34 36 38 CRYSTAL WATERS/Say...!f You Feel . 38 38 39 40 SHERYL CROW/Everyday Is. 24 36 36 36 PAULA COLEMhere Have All.. 37 40 39 38 FRANCE JOLLTouch 42 38 41 38 GINAG/Ooh Aah._Just.
59 44 33 38 ENVOGUE/Qon't Let Go (Love) 55 45 42 38 JOHN MELLENCAMP/Just Another Day 22 34 34 34 R KELLY/i Believe | Can Fly - 21 33 36 BRUCE SPRINGSTEEN/Secret Garden 17 19 17 36 DUNCAN SHEIK/Barely Breathing
- - - 38 SPICE GIRLS/Say You't Be There 42 34 41 37 JOHN MELLENCAMP/Key West. 48 56 56 34 SPICE GIRLS/Wannabe 23 25 25 35 REAL MCCOY/One More Time 46 44 27 36 BRUCE SPRINGSTEEN/Secret Garden
43 46 45 36 GINA G/Ooh Aah.. Just. 32 37 - 36 ERIC CLAPTON/Change The World 32 32 30 32 KEITH SWEAT/Twisted - - 20 34 MONICAFor You | Will 53 59 57 36 R.KELLY/I Believe | Can Fly
45 43 40 32 NODOUBT/Don't Speak - - 42 36 SPICE GIRLS/Say You'll Be There 24 24 28 28 CELINE DION/AI By Myself 37 36 32 32 SHERYL CROW/Everyday is 36 33 31 31 ERIC CLAPTON/Change The World
32 32 33 31 KEITH SWEAT/Twisted - - 37 36 DAVE MATTHEWS BAND/Crash Into Me 34 34 32 24 MERRIL BAINBRIDGE/Mouth - 24 25 26 WHITNEY HOUSTON/Step By Step 11 11 22 30 BLACKSTREET/No Diggity
12 24 23 30 CRANBERRIES/When You're Gone - - - 36 TORIAMDS/Silent Al These. 16 20 24 24 KEITH SWEAT/Nobady - - 20 26 U2/Staring At The Sun 46 45 45 27 CARDIGANS/Lovetool
38 32 27 30 SPICE GIRLSWannabe 16 13 50 35 CELINE DION/ANl By Myselt = = 22 HANSONMmm Bop - 23 25 25 PAULACOLEMhere Have All . 43 39 26 27 ALANIS MORISSETTE/Head Qver Feet
32 36 42 23 SAVAGE GARDEN/ Want You 39 44 41 35 COUNTING CROWS/A Long December 14 16 18 20 U2/Staiing At The Sun 28 25 27 25 WILD ORCHID/Tak To Me 7 15 13 18 CELINE DION/It's Al Coming
17 24 30 29 PAULA COLE/Where Have All = - 31 34 INXS/Eiegantly Wasted - 16 18 18 INXS/Elegantly Wasted 14 18 20 25 JON SECADA/Too Late, Too Soon 16 32 38 18 CRYSTAL WATERS/Say. if You Fee!
S5 22 26 28 WALLFLOWERS/One Headlight - - 31 34 BRUCE SPRINGSTEEN/Secret Garden - 14 16 16 JOURNEY/If He Should 26 27 26 25 JOURNEY/if He Shoutd. - - 9 14 MERRIL BAINBRIOGE/Under The Water
33 30 28 27 MERRIL BAINBRIDGEMouth - 26 35 34 U2/Staring At The Sun - 14 16 TONI BRAXTON/I Don't Want To 20 22 25 24 LUSCIOUS JACKSON/Naked Eye 16 13 14 43 JON SECADA/Toa Late, Too Soon
33 29 25 27 R KELLY/Can't Sieep 36 37 - 32 JEWEL/Who Will Save. - - - 14 ERASURE/In My Arms - e 23 INXS/Elegantly Wasted - - 13 13 HANSONMmm Bop
20 26 26 26 REAL MCCOY/One More Time - 29 HOOTIE & BLOWFISH/ Go Blind 20 20 22 14 BABYFACE/Every Time | 28 26 25 23 SELENA/Dance Mediey S 13 GEORGE MICHAEL/Star People
26 18 20 25 SHERYL CROW/If It Makes You 47 36 34 28 CRANBERRIESWhen You're Gone 12 14 14 14 AEROSMITHAalling In Love. - - - 22 HANSON/Mmm Bop - - 10 13 SHAWN COLVIN/Sunny Came Home
21 20 20 20 BETTER THAN EZRA/Desperately Wanting - - - 27 WALLFLOWERS/Gth Avenue Heartache 12 12 12 14 JON SECADA/Too Late, Too Soon 20 24 21 22 AEROSMITHfFaliing In Love. 7 8 6 12 RICHARD MARX/Until | Find You.
11 12 13 18 MONICAFor You | Wil 40 39 49 25 PAULA COLEAVhere Have Alf - - 12 VERVE PIPE/The Freshmen - - 21 SPICE GIRLS/Say You'll Be There 11 16 12 11 WILD ORCHID/alk To Me
- - 5 16 WHITE TOWN/Your Woman - - - 22 CELINE DION/t's All Coming.. - 12 12 12 COLLECTIVE SOUL/Precious Declaration - - 1921 WHITE TOWN/Your Woman 15 12 13 11 WHITNEY HOUSTON/Step By Step
30 27 20 13 TONI 8RAXTON/Un-break My Heart - - - 22 CELINE DION/Because You Loved Me 14 14 14 10 MERRIL BAINBRIDGE/Under The Water 11 11 14 16 SMASHING PUMPKINS/1979 1112 12 10 KEITH SWEAT/Nobady
10 14 15 12 AEROSMITH/Falling In Love 31 29 32 20 LEAH ANDREONE/L'S Alright. Its. - 7 7 10 RICHARD MARX/Until | Find You. 10 15 HOOTIE & BLOWFISH/ Go Blind 5 8 8 REAL MCCOY/One More Time
16 13 12 10 LEAH ANDREONE/It's Airight, 1's. - - 24 18 OMCHow Bizarre - 7 7 REAL MCCOY/Dne More Time 36 35 34 14 NODOUBT/Don't Speak - - - 7 OMC/How Bizarre
- - - 8 HANSON/Mmm Bop 10 15 22 18  AEROSMITH/Falling In Love 11 - 13 14 ORIGINAUA Luv U Baby 10 7 7 6 COUNTING CROWS/A Long December
- 5 7 T UZStaring At The Sun - 11 DURAN DURAN/Qut Of My Mind - - 10 13 SEAUFly Like An Eagle 7 - ERASURE/In My Arms
- 5 6 6 JOOSE/M Tomorrow Never. 57 52 12 7 GINAG/Ooh Aah.Just. 23 31 31 10 MERRIL BAINBRIDGE/Under The ‘Water
- 5 5 6 RICHARD MARX/Unti | Find You 6 5 6 6 RICHARD MARXUnti ! Find You 42 10 GINA G/Ooh Aah. .Just
-5 DISHWALLA/Gwve 38 39 9 5 RKELLY/I Believe | Can Fly 35 - - 10 MADONNA/Don't Cry For Me.
5 JON SECADA/Too Late, oo Soon 30 9 7 5 KEITH SWEAT/Nobody - - - SHAWN COLVIN/Sunny Came Home
- - - - SHAWN COLVIN/Sunny Came Home
- BARENAKED LADIES/The O1d Apartment
a MARKET #38
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IW 2W W TW w 2w ™ W W LW IW oW W TW W 2W LW
60 59 63 64 SPICE GIRLSWannabe 31 52 62 65 SHERYL CROW/Everyday Is 68 65 60 65 TONI BRAXTON/Un-break My Heart 60 62 60 67 ENVOGUE/Don' Let Go {Love) 57 56 55 54 JEWEL/You Were Meant
59 52 58 59 BLACKDUT ALLSTARS/I Like It 62 63 65 64 CARDIGANS/Lovefool 48 50 47 63 BABYFACE/Every Time | 59 63 58 64 JEWEL/You Were Meant 56 56 58 54 NODOUBT/Don't Speak
51 52 57 59 MONICAFor You | will 45 60 64 62 SAVAGE GARDEN/I Want You 68 69 72 62 ENVOGUE/Don't Let Go (Love) 60 61 62 64 CARDIGANS/Lovefool 34 41 41 47 KEITH SWEATNobody
55 45 57 59 BLACKSTREET/No Diggity 56 61 63 61 CELINE DIDN/Aif By Myselt 63 62 54 56 NODOUBT/Dont Speak 55 58 62 60 NODOUBT/Don't Speak 19 48 52 47 CELINE DION/AIl By Myselt
3 36 53 58 MARKMORRISON/Return Of The Mack 62 62 65 61 JEWEL/You Were Meant. 76 73 57 53 JEWEL/You Were Meant 38 47 46 57 SPICE GIRLS/Wannabe 56 55 52 46 CARDIGANS/Lovefoo!
54 56 53 58 BABYFACE/Every Time ! 33 32 56 60 MARKMORRISON/Return Of The Mack 24 42 45 53 PAULA COLEMhere Have All 32 36 37 55 GINAG/Ooh Aah. Just 42 45 35 43 BLACKSTREET/No Diggity
56 57 55 57 AZ YET/Last Night 37 53 62 51 BRUCE SPRINGSTEEN/Secret Garden 50 41 43 52 COUNTING CROWS/A Long December 55 49 39 48 TON) BRAXTON/Un-break My Heart 43 42 42 43 CRUSH/Jelvhead
22 41 47 50 NOMERCY/Please Don't Go 36 42 47 43 REAL MCCOY/One More Time 50 41 53 51 CARDIGANS/Lovetool 29 39 32 43 BLACKSTREETNo Diggity 43 43 41 42 GINA G/Ooh Aah. Just.
50 47 44 4% SAVAGE GARDEN/ Want You 8 35 46 43 PAULA COLEMWhere Have All 44 51 46 48 WALLFLOWERS/One Headiight - 30 37 38 KEITH SWEAT/Twisted 52 51 41 41 ENVOGUE/Don't Let Go (Love)
52 51 48 49 CRYSTAL WATERS/Say. .!f You Feel. 31 32 31 42 BABYFACEEvery Timel.. 25 45 44 48 R.KELLY/I Believe | Can Fly 19 28 26 34 DUNCAN SHEIK/Barely Breatring 24 50 48 39 JOCELYN ENRIQUEZ/Do You Miss Me
7 49 ROCKELL/I Felf In Love 10 32 42 42 WALLFLOWERS/One Headlight 38 47 45 41 SAVAGE GARDEN/ Wanl You 16 24 24 34 CELINE DIDN/All By Mysel 41 42 40 39 MONICAFor You | Will
. 34 47 GINA G/Ooh Azh...Just - 13 20 34 BLACKSTREET/Don't Leave Me 31 33 30 41 DUNCAN SHEIK/Barely Breathing 37 14 46 34 R.KELLY/I Beleve | CanFly 47 51 40 39 SPICE GIRLSAVannabe
13 26 27 47 REAL MCCOY/One More Time 42 35 34 34 SPICE GIRLSWannabe - - - 40 INXS/Eiegantly Wasted 7 29 35 33 BRUCE SPRINGSTEEN/Secret Garden 14 30 29 34 REAL MCCOY/Dne More Time
19 45 43 46 FUN FACTORY/Oh Yeah Yeah 31 31 33 33 MONICAfFor You | will - 22 21 35 U2/Staring At The Sun 32 35 28 31 REDHOT CHILI. /Love Rollercoaster 16 20 31 32 FREAK NASTY/DaDip
19 22 23 46 ZHANE'/Request Line 62 65 39 33 ND DOUBT/Don't Speak 32 31 30 32 BARENAKED LADIES/The Oid Apartment 7 15 17 30 BABYFACE/Every Time | 26 33 35 31 SHERYL CROW/Everyday Is.
25 40 50 45 LIVIN' JOY/Don't Stop Movin® 31 32 31 32 COUNTING CROWS/A Long December 30 30 23 32 ALANIS MORISSETTE/Head Over Feet 23 23 30 30 WALLFLOWERS/One Headlight - - 24 31 BRUCE SPRINGSTEEN/Secret Garden
49 54 52 43  AALIYAH/One in A Millien - 5 30 HANSONMmm Bop 45 42 46 31 JOHN MELLENCAMP/Just Another Day 32 32 24 25 SHERYL CROW/If It Makes You 13 19 20 31 BABYFACE/Every Time |.
51 48 52 42 CRUSH/Jeltyhead 63 44 31 29 SHERYL CROW/It It Makes You 57 68 59 30 TONIBRAXTON/You're Makin' Me. 31 34 25 20 AMBER/This Is Your Night 24 28 33 30 BLACKOUT ALLSTARS/ Like It
19 24 25 24 SABELLE/One O'Clock 27 26 25 25 WILD ORCHID/Talk To Me 35 30 30 30 WHITNEY HDUSTON/Step By Step 25 39 29 18 QUADCITY DJ'S/C'mon N Ride it 27 30 24 28 SAVAGE GARDEN: Want You
- 22 21 24 SWv/CanWe 5 5 22 24 JON SECADA/Too Late, Too Soon 35 31 34 27 LEAH ANDREONEAt's Alright. i's. - - 19 17 LABOUCHE/Sweet Dreams o W 26 SPICE GIRLS/Say You'll Be There
- 18 20 24 LECLICK/Call Me 23 31 28 24 DUNCAN SHEIK/Barely Breathing 18 20 29 27 AEROSMITH/Falling in Love 14 12 16 16 CELINE DION/Because You Loved Me 18 24 21 24 PAULA COLE/Wnere Have Al .
- 3 22 3RO PARTY/Car U feel It - - - 21 KEITH SWEAT/Just A Touch 21 22 24 25 BETIER THAN EZRA/Desperately Wanting - 6 11 16 LUSCIOUS JACKSON/Naked Eye 20 26 27 22 WALLFLOWERS/One Headlight
- - 17 21 WHITNEY HOUSTON/Step By Step 5 5 5 20 AZYET/Hard ToSay 'm. 35 31 24 24 HOOTIE & BLOWFISH/! Go Blind 24 31 24 15 MERRIL BAINBRIDGEMouth 14 25 25 22 OMC/How Bizarre
- 24 20 20 WILD ORCHID/Talk To Me - 5 15 16 OMC/How Bizarre - - 23 24 JDHN MELLENCAMP/Key West 4 18 24 14 REALMCCOY/One More Time 18 18 - 22 AMBER/This Is Your Night
12 18 22 19 ALLURE FNAS/Head Over Heels - - - 15 WHITE TOWN/Your Woman 22 23 20 23 SUBLIMEWhat | Got 17 17 18 13 ALANIS MORISSETTE/Head Over Feet 23 26 22 13 NOMERCY/Please Don't Go
14 22 22 17 JANAMWhat Am | To You - - 15 14 INXS/Elegantly Wasted 20 18 20 21 LUSC!OUS JACKSONNaked Eye 21 17 18 13 DONNA LEWIS/| Love You Always 9 18 WHITE TOWN/Your Woman
- 3 13 BLACKSTREET/Don't Leave Me 16 15 14 13 AALIYAH/One In A Million 20 16 - 21 EVERYTHING BUT. Missing 22 16 15 13 SAVAGE GARDEN/ Wanl You 9 14 17 17 DUNCAN SHEIK/Barely Breathing
- 7 10 12 JON SECADA/To0 Late, Too Soon - 13 NU FLAVOR/Sweet Sexy Thing 6 9 11 1% SHAWN COLVIN/Sunny Came Home 7 6 6 12 PAULA COLE/Where Have Al 45 15 16 16 TON) BRAXTON/Un-break My Heart
4 9 9 % DRUHLLIN My Bed - - - 8 JOOSE/If Tomorrow Never - - - 1% SPICE GIRLS/Say You'li Be There 5 7 11 12 UZStanng At The Sun - - - 16 HANSONMmm Bop
o 1 6 ERYKAH BADU/On & On - - - 8 ERASURE/In My Arms - 18 18 MONICA/For You ! Will - - - 12 HOOTE & BLOWFISH/Tucker's Town 44 14 16 15 R KELLY/I Believe | Can Fly
> 1 & AZYET/Hard To Say I'm - - 6 U2/Staring At The Sun 14 15 19 15 BRANDY/Sittin’ Up In My. 12 18 24 11 SHERYL CROW/Everyday Is 26 21 16 13 MADONNA/Don't Cry For Me
7 7 18 5 KEITH SWEAT/Just A Touch 8 8 5 TRE/Take Your Time - - 13 14 SHERYL CROW/If It Makes You 25 21 20 10 PLANET SOUL/Set U Free - 6 13 12 RICHARD MARX/Until | Find You
- - - - MARYJ.BLIGEMLove Is Al We Need - 6 5 DISHWALLA/Gve - 10 11 14 DiSHWALLAGive b - 10 HANSONMmm Bop 14 - - 10 GINUWINEPoay
GINUWINE/Tell Me Do U Wa'ina - - 5 FAITHLESS/Insomaia 14 17 17 12 DONNA LEWIS/! Love You Always. 16 10 11 7 31UAIMixed Up 13 10 11 8 WHITNEY HOUSTON/Step By Step
15 8 5 5 DRUHILL/InMy Bed 27 12 12 11 AMANDA MARSHALL/Fall From Grace s 5 6 JOOSE/If Tomorrow Never. - - - 8 LIVINJOY/Don't Stop Movin'
5 5 TONIBRAXTON/I Don't Want To - 14 10 WALLFLOWERS/6th Avenue Heartache 3 6 7 5 JANAWhatAm | To You 6 11 8 6 AZYETMardToSayI'm
- - - DEPECHE MODEA's No Good = 6 6 RICHARD MARX/Until | Find You. 5 CYNDI LAUPER/You Don't Know - - 6 BLACKSTREET/Don't Leave Me
45 47 39 5 SHERYL CROW/Everyday s - 5 5 MERRIL BAINBRIDGE/Under Thz Water E B - LUSCIOUS JACKSON/Naked Eye
49 26 26 5 CELINE DION/AIl By Mysett - - WHITE TOWN/Your Woman
11 9 10 5 SPICEGIRLS/Wannabe
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PLAYS ARTIST/MILE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW IW W W TW IW W W T IW 2w LW TW IW W W TW
68 74 75 78 SPICE GIRLS/Wannabe 42 42 39 45 DUNCAN SHEIK/Barely Breathing 56 55 56 57 CARDIGANS/Lovefool 56 57 60 63 JEWEL/You Were Meant. 41 52 52 54 DUNCAN SHEIK/Barely Breathing
18 31 74 75 AZYET/Hard To Say I'm 53 53 43 43 NO DOUBT/Don't Speak 45 51 55 56 BLACKSTREET/No Diggity 59 62 57 61 CARDIGANS/Lovefool 50 53 52 53 NODOUBT/Don't Speak
73 75 74 74 MONICAFor You | Wil 57 57 44 43 COUNTING CROWS/A Long December 47 50 56 56 BARENAKED LADIES/The Old Apartment 56 60 58 60 ENVOGUE/Don't Let Go {Love) 33 40 53 53 CARDIGANS/Lovefool
75 73 73 73 BUFFYMirst Love 53 53 43 42 JEWEL/You Were Meant. 56 58 57 55 SPICE GIRLSMWannabe 55 53 53 86 SPICE GIRLS/Wannabe 52 52 52 51 JOHN MELLENCAMP/Just Another Day
67 72 61 71 AALIYAH/One In A Million 39 39 44 41 SHERYL CROW/Everyday Is 54 55 51 55 NODOUBT/Don't Speak 53 54 54 51 NO DOUBT/Don't Speak 51 46 30 41 JEWEL/You Were Meant
12 24 57 68 ACID FACTOR/Fantasy 52 52 42 40 CARDIGANS/Lovefool 56 56 52 54 JEWEL/You Were Meant. 47 49 44 46 GINA G/Ooh Aah.. Just. 30 31 30 32 SAVAGE GARDEN: Want You
11 24 38 67 JOOSEN Tomorrow Never. 34 34 32 36 WALLFLOWERS/One Headlight 40 43 41 50 DUNCAN SHEIK/Barely Breathing 48 50 43 45 TONI BRAXTON/Un-break My Heart 52 50 50 32 CELINE DION/AN By Myself
79 74 72 67 PEGGY SCOTT-ADAMS/Bill 51 51 44 35 TONIBRAXTON/Un-break My Heart 43 43 44 47 SHERYL CROW/Everyday Is. 37 37 40 38 WALLFLOWERS/One Headlight 28 32 31 31 DC TALK/Jjust Between You
52 73 72 67 BRUCE SPRINGSTEEN/Secret Garden 39 39 28 32 CELINE DION/AI By Myself 45 47 50 43 TEMPERANCEForever Young 39 36 32 37 COUNTING CROWS/A Long December 17 22 29 30 SHERYL CROW/Everyday is.
75 80 74 66 KEITH SWEAT/Nobody 34 34 31 31 SAVAGE GARDEN/ Want You 53 48 42 41 ALANIS MORISSETTEMary Jane 35 35 35 36 MERRIL BAINBRIDGE Mauth 33 31 32 30 ENVOGUE/Don't Let Go (Love)
- 11 42 65 MECO/Star Wars Theme 28 28 30 30 BRUCE SPRINGSTEEN/Secret Garden 38 42 43 41 LEAH ANDREONE/'s Alright, It's. 21 23 25 33 CELINE DION/AI By Myself 41 22 29 23 R KELLY/ Believe | Can Fly
74 75 59 61 NODOUBT/Dont Speak 39 39 30 30 JOHN MELLENCAMP/Alust Another Day 26 31 41 41 AZYET/Last Night 57 61 45 32 MADONNA/Don't Cry For Me 28 30 32 29 COUNTING CROWS/A Long December
71 73 60 61 JEWEL/You Were Meant 31 31 13 28  BABYFACE/Every Time |. 40 42 38 40 COUNTING CROWS/A Long December - 25 26 31 DUNCAN SHEIK/Barely Breathing 25 31 27 28 AMANDA MARSHALL/Fall From Grace
21 31 56 60 BABYFACE/Every Time!. 30 30 24 26 WHITNEY HOUSTON/Step By Step 42 43 43 3% ROCKELL/ Fell n Love 34 33 31 31 KEITHSWEAT/Nobody 12 25 25 27 WALLFLOWERS/One Headlight
75 75 65 32 TONI BRAXTON/Un-break My Heart 34 34 24 26 PAULA COLEMhere Have All. 22 23 27 39 OMC/How Bizarre 43 38 32 28 SHERYL CROW/Everyday Is 26 25 25 24 JON SECADA/Too Late, Too Soon
74 73 37 29 CELINE DION/AIl By Myselt 23 23 23 24 SHAWN COWIN/Sunny Came Home 54 51 56 3% ENVOGUE/Don't Let Go (Love) 12 12 17 28 R.KELLY/I Believe | Can Fly 1113 15 21 PAULA COLE/Where Have All
52 68 54 29 CARDIGANS/Lovefool - 22 24 JOURNEY/If He Should 36 31 29 39 DONNA LEWISMithout Love - - - 27 TONYRICH PROJECT/Nobody Knows -9 24 21 AZYET/Hard To Say I'm.
12 18 20 22 SCIENCE/Get Your Groove On - - 16 21 UStaring At The Sun 25 26 26 28 CRYSTAL WATERS/Say..If You Feel - - - 24 LECLICK/Tomight Is The Night 21 21 20 20 DONNA LEWIS/ Love You Always,
78 74 38 22 ENVDGUE/Dont Let Go (Love} 22 22 20 20 NOMERCY/Where Do You Go 40 40 41 28 TONIBRAXTON/Un-break My Heart 15 18 20 23 REAL MCCOY/One More Time 20 23 21 1% ERIC CLAPTON/Change The World
45 39 19 20 K5/Passion - 21 20 LA BOUCHE/Sweet Dreams 27 30 28 27 LL COOL Jloungn 7 16 18 23  PAULA COLE/Where Have All - - 10 18 TDNIBRAXTONA Don't Want To
- - - 18 KEITH SWEAT/Just A Touch 19 13 19 20 MERRIL BAINBRIDGE/Mouth < 11 28 26 BABYFACE/Every Time L. 11 11 11 22 BLACKSTREETMNo Diggity 127 10 17 LEAH ANDREONE/It's Alright, It's.
25 19 16 18 BLACKSTREET/No Diggity 20 20 19 19 HOQTIE & BLOWFISH/I Go Blind = 18 26 WALLFLOWERS/One Headlight 28 29 - 21 AMBER/This Is Your Night 16 12 12 17 JOURNEY/If He Shouid
5 3 27 18 CDUNTING CROWS/A Long December - - 18 18 GIN BLOSSOMS/Foltow You Down 26 27 25 26 PAULA COLEMWhere Have Al 8 12 23 21 SAVAGE GARDEN/ Want You 20 21 20 17 PHIL COLLINS/Dance Into The Light
3 15 TON( BRAXTON/I Don't Want To 17 17 16 18 JOURNEYAVhen You Love. 22 19 20 23 GINUWINE/Pony 23 20 20 20 ERIC CLAPTON/Change The World 15 17 - 17 DOG'S EYE VIEW/Everything Falls.
3 11 15 15 JON SECADA/Toa Late. Too Soon 16 16 18 17  ALANIS MORISSETTEAronic - - - 22 ERASURE/In My Arms 30 29 - 20 KEITH SWEAT/Twisted 19 20 19 17 MARIAH CAREY/Always Be My Baby
14 13 12 15 TiASlip N Siide e 18 17  NATALIE MERCHANT/Jealousy 19 20 19 21 WHITE TOWN/Your Woman 14 13 15 18 BABYFACE/Every Time | 16 15 16 16 CELINE DION/Its All Coming.
16 15 15 15 LOS DEL RID/BAYSIDEMacarena 19 19 18 17 DISHWALLA/Counting Blue Cars 17 20 21 20 REAL MCCOY/One More Time 5 12 14 17 CRYSTAL WATERS/Say .If You Feel 23 18 25 16 JOURNEY/WhenVou‘che
16 14 15 14 GHOST TOWN DJ'SMy Boo 19 19 17 17  MARIAH CAREY/Always Be My Baby - 20 MARY J. BLIGE/Love Is All We Need 25 24 - 16 NOMERCYMWhere Do You Go -9 10 15 RICHARD MARX/Until | Find You
13 14 14 PLANET SOUL/Set U Free 17 17 - 16 ALANIS MORISSETTE Head Qver Fest 20 19 20 20 BLACKOUT ALLSTARS/ Like It - - 11 16  U2/Stanng At The Sun = 15 DEEP BLUE SOMETHING/Breakfast At
15 15 14 14 NOMERCY/MWhere Do You Go 19 19 - 16 SHERYL CROWI/If it Makes You 29 25 25 20 WILD ORCHID/Talk To Me - - 15 REAL MCCOY/Another Night 18 16 15 15 NATALIE MERCHANT/Jealousy
- 14 14 13 ROULA/LIck t 16 16 17 16 CELINE DION/t's All Coming 42 34 22 19 GINAG/Ooh Aah. Just 10 10 14 12 LUSCIOUS JACKSONNaked Eye - 16 16 15 ALANIS MORISSETTE/You Learn
24 16 14 12 QUADCITY DJ'S/Space Jam 22 22 17 16 JOHN MELLENCAMP/Key West 17 19 17 19 LA BOUCHE/Be My Lover 17 19 25 12 NOMERCY/PIeaseDon‘IG_o 18 17 16 15 SEAL/Fly Like An Eagle
13 15 11 12 OUTHERE BROTHERS/Boom Boom Boom 19 19 - 15 ERIC CLAPTON/Change The World - 7 18 JON SECADA/Too Late. Too Soon 9 12 14 12 BLACKOUT ALLSTARS/! Like 1 22 24 17 14 TONI BRAXTON/Un-break My Heart
12 13 16 11 VILLAGE PEOPLE/YM.CA - - 17 14 LEAH ANDREONE/It's Alright, It's. 21 20 19 18 LIVIN' JOY/Don't Stop Mavin' - - - 11 BLACKSTRE