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CITADEL BUYS TELE-MEDIA

Larry Wilson heads East to purchase this
25-station group for $117 million. The
deal brings Citadel’s holdings to 84
stations.

Page 4

SECRETS OF MEDIA
PLANNERS UNVEILED!

Last month, Arbitron GM Pierre Bouvard
detailed newspaper advertisers’ attitudes
toward radio. This time, media planners’
point of view is the focus.

Page 18

TECHNOLOGY 1997

No doubt about it, radio’s embrace of the
World Wide Web grows tighter every year.
But the Internet isn’t the only high-tech
innovation radio is using. Here’s a
rundown:

® Subcarrier revenue: Page 30

® News/Talk tools: Page 32

* Making $$$ on the web: Page 34

® Urban web sites: Page 46

® Future technologies: Page 54

® “900” datelines: Page 64

* NAC/SJ web directory: Page 70

® R&R ONLINE detailed: Page 76

® Web basics: Page 84

® Music testing: Page 91

* DARS auction update; one entrant
drops out of pricey bidding

* RAB figures: Double-digit
growth in February

* Dennis Begley takes on VP/GM
duties at WMMR/Philly

* Michael Nasser new Station
Manager for “The Planet”/Houston

¢ Sean Taylor appointed PD
at WHTA/Atlanta
Page 3

CHR/POP

* JEWEL You Were Meant For Me (Atlantic)
CHR/RHYTHMIC

* BLACKSTREET Don't Leave Me (Interscope)

URBAN
* BLACKSTREET Don't Leave Me (Interscope)

URBAN AC
o AFTER 7 Sara Smile (Virgin)

COUNTRY
* CLAY WALKER Rumor Has !t (Giant)

NAC/SMOOTH JAZZ

© SOUL BALLET N.Y.C. Tripin (Countdown/Unity)

HOT AC
* JEWEL You Were Meant For Me (Atlantic)

AC
o CELINE DION All By Myself (550 Music)

ACTIVE ROCK
* COLLECTIVE SOUL Precious Declaration (Atlantic)
ROCK

* AEROSMITH Falling In Love... {Columbia)

ALTERNATIVE
U2 Staring At The Sun (/s/and)

ADULT ALTERNATIVE
* U2 Staring At The Sun (/siand)

NEWSSTAND PRICE $6.50

| THIS #] WEEK

THE INDUSTRY’S NEWSPAPER

Industry, Dept. Of Justice
Navigate Radio Merger Maze

W Deals clear faster as process is streamlined

By JErFREY YORKE
R&R WASHINGTON BUREAU CHIEF
N early 14 months after the
passage of the Telecommu-
nications Act. more than 1000 ra-
dio mergers have taken place.
And according to Charles Big-
gio, senior counsel to the Asst. At-
torney General in the Department
of Justice’s general merger divi-
sion, government regulators have
discovered “most of these deals
are not worth our investigation.”

“They are not anticompeti-
tive,” Biggio told R&R. “They
are either competitively neutral
or. in many cases, they may well
be pro-competitive.”

But this comes, he acknowl-
edges, after a virtual “land rush
of radio mergers” created by new
rules that allow groups to buy
clusters of stations in unlimited
markets. With that have come
growing pains, misinformation,
misunderstandings, and, of
course, a big dose of reality. The

Talker Plays Down
Rumored Connection
To Hale-Bopp Comet

By MarGo RaviL
R&R STAFF WRITER

In the wake of the Heaven’s
Gate suicides. the ensuing inves-
tigation, and
’ countless theo-
! ries on why
people join
cults, one talk
¥ host experi-
enced the pow-
er of Talk ra-
dio and the In-
¥ ternet.
With  the
March 26 dis-
. covery of 39
bodies in Rancho Santa Fe, CA.
Chancellor Broadcasting (no
relation to Chancellor Media)
syndicated talk host Art Bell
emerged as an unwilling connec-
tion when, according to Bell, the
Associated Press sent out a sto-
ry that claimed, “Rumor may
have caused suicides.” Bell said
he was surprised by the news
BELL/See Page 33

reality is that radio can indeed be
a really big business and most
deals are problem-free. There 1s,
however. always some pain with
expansion, and 1t often comes in
the form of increased regulation.
In the case of radio. that means
the scrutiny of the DOJ.
“We've investigated a fair
number of mergers, but nowhere

near a significant percentage of

the overall deals.” Biggio said,
putting the number of DOJ inves-
tigations at “about 150.”

“One thing we’ve learned is, as
we normally expect, mergers can
be helpful competitively. On the
other hand, obviously. there are
some mergers in radio that can be
anticompetitive, and those are the
ones we’ve looked at.” Of the
150. DOJ has forced court-or-
dered changes in two cases and
forced station sales or deal rear-
rangements in two others.

D0J/See Page 23
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WW1 Takes Over GBS Radio Nets

¥ D’Ambrose becomes Westwood One Sr. VP

By HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU

The long-rumored consolidation of Westwood One Inc. (Nasdaq:
WONE) and CBS Radio Networks is official. As of Monday (3/31),
WW 1 began representing and managing the radio network’s sales and
affiliate relations. The deal has already been approved by Westwood’s
board of directors.

The merger 1s a fairly matural one, as radio mogul Mel Karmazin
serves as Chairman/CEO of CBS Radio and President/CEQO of West-
wood One. Plus, C3S’s parent company, Westinghouse Electric, owns
25% of WW 1 stock. CBS Radio will still be in charge of the program-
ming it delivers to WW 1, with Westwood assuming responsibility for
CBS Radio Networks' sales, marketing and promotion, affiliate rela-
tions, research. and administration.

At recent public appearances, Karmazin often hinted that a consol-
idation of his two nets — in a relatively small segment of the radio
industry — was forthcoming. Last year, the traditional wired networks

WW1/See Page 23
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A Hare-Raising Experience!

It would take a very big basket to fit this chocolate Easter bunny!
WENS/Indianapolis morning show co-host Ann Craig was nuts
to agree to this punishment after losing in the overall score of the
“Battle of the Sexes” contest with co-host Scott Fischer. First,
Craig prepared to be dunked by a 70-ton crane into a 300-gallon
vat of chocolate (inset). And to top it off, she rolled around in
nuts. It's hard to tell from her expression whether or not she was
hopping mad ... :

By GERRY BOEHME
KATZ RADIO GROUP

share of the advertising pie?

Radio Can Use The Web
To Attract Newspaper $$

How can radio account for
more than our traditional 7%

For years we’ve tried different

Detroit Newspaper

Union Criticizes
Radio Ad Policies

Detroit radio stations and
newspapers are ganging up
against striking newspaper
workers. That's what the Met-
ropolitan Council of News-
paper Unions is claiming,
anyway. The union this week

fers vast potential to complement
radio in a way that solves adver-
tiser objections and erhances our
strengths. The quicker we recog-
nize the benefits, the Yetter.

approaches to grow our revenue
share, both locally and nationally.
We’ve developed new business
strategies. We’ve consolidated
reps, sales staffs. and station own-
ership. We’ve focused on becom-
ing marketers and problem-solv-
ers, rather than sellers. The results?

We still attract 7% of ad
dollars.

Those who fail to learn from
history are bound to repeat it. Our
experience should count for
something. If all of our past ef-
forts to move past the 7% barrier
have failed, maybe we need some
new approaches.

One new approach stares at us
from the face of the nearest PC
screen: the Internet; the new.
“hot” medium. The Internet of-

Radio’s Perception

Radio’s share of the revenue
stream has been highlighted re-
cently by Arbitron’s release of
the “Newspaper Advertiser Per-
ceptual Study.” The report con-
tains tons of wseful information
which can be used to identify fu-
ture opportunities and possible
problem areas.

The study asked advertising
managers at major newspaper
spenders about their media percep-
tions. The results show that news-
papers continue to control a large
bulk of advertiser expenditures and
mindset. and radio is not perceived
to be a resuits-oriented medium
that delivers what clients need.

WEB/See Page 19

!

said nine out of 10 Detroit ra-
dio stations refused to run
their ads, allegedly because
the stations are “brothers in
arms” with newspapers.

Not surprisingly, the radio
stations had a different story.
“The reasons we did not take
the ads are different than
what’s being construed,” said
WWWW-FM GM Peter Con-
nelly. “Quite simply, | was out
of inventory.” Connelly said
the union offered to buy air-
time last Thursday or Friday
— right before the Easter
weekend. But Lou Mleczko,

President of the Newspaper |

Guild of Detroit, told R&R
the stations were approached
“two weeks ago.”

DETROIT/See Page 14

Expanded Opportunities, Marketplace section: Pages 95-101




filona apple

from the gold album TIDAL

sleep to dream”

"AFTER JUST 70 SPINS, FIONA APPLE TAKES A BIG BITE OUT OF THE BIG APPLE WITH TOP 5 PHONES, IMPRESSIVE
SALES; OVER 41,000 SOLD AND TEST SCORES THAT PERFORM WAY AHEAD OF THE PACK, CAN'T WAIT TO SEE THE

RESPONSE ON HER UPCOMING VISIT TO THE HOWARD STERN SHOW." STEVE Kl N G STO N ’ WXRK «

“WE ARE CONSTANTLY LOOKING FOR REAL ARTISTS AND KROQ LISTENERS LOVE FIONA APPLE. SHE BLEW
EVERYONE AWAY AT ACOUSTIC CHRISTMAS AND PUT ON AN AMAZING PERFORMANCE WITH KEVIN AND

BEAN. HER MUSIC HITS A NERVE. FIoNA APPLE IS A sTAR” (EVIN WEATHERLY, KROQ

“sTRONG cALLOUT. STRONG PHONES.” - OEDIPUS, WBCN (Just the facts, Ma’am)

|

UPWARD
ROTATION:

Qloli
WXRK
99X
KTBZ
WENZ
WXDX
LIVE 105
WHEFS
KTCL
KICT -
WHYT

\+ {MTV BUZICLIP ~ VHI CUSTOM ON TOUR NOW!

ELEAN Produced by Andrew Slater Photo: Stephane Sednaoui Mgmt: HK
SLAA “WORK" is a trademark of Sony Music Entertainment Inc./©1997 Sony Music Enterta inment Inc. heep://www.workrec.com
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Nasser Shifts To
Houston’s ‘Planet’
As Station Manager

SFX Broadcasting Soft AC
KODA/Houston Station Manager
Michael Nasser has segued to simi-
lar duties at Alternative-leaning
Hot AC sister KQUE (The Plan-
et). New calls are pending for the
station, which debuted March 19
(R&R 3/28).

Nasser — who is currently Presi-
dent of the Houston Assn. Of Ra-
dio Broadcasters — commented,
“SFX has a sizable investment in the
Planet, and I'm thrilled to have the
opportunity to meet this exciting
challenge.”

Nasser’s most recent post was his |

second stint at KODA. His first one
as an AE spanned 1983-87. He
went on to become KOSI/Denver’s
NSM and returned to KODA as
NSM in 1989, graduating to GSM
and later Station Manager.

Primosphere Drops
Out Of DARS Race

Total bids reached $164 million
Tuesday (4/1) in the satellite digital
audio radio service (DARS) auctions
in Washington, DC. Of the four com-
panies bidding for the two spectrum
licenses, only three are left — Pri-
mosphere L.P. of New York
dropped out after offering $67.5
million in round 18.

Washington. DC-based Satellite
CD Radio Inc., Reston. VA-based
American Mobile Radio Corp.,
and Seattle-based Digital Satellite
Broadcasting Corp. are still in the
running. CD Radio, which halted
trading on its stock (Nasdaq: CDRD)
until the auction is completed. post-
ed the high final bid Tuesday for the
first license at $83.346 million.
American Mobile held the high bid
for the second license at $80.888
million.

Bidding was to have resumed
Wednesday morning, following
R&R’s deadline. Check out R&R’s
web site (www.rronline.com) for

updates.

"W Spring

- "%
{ <

Don't forget: Daylight Savings
Time begins this weekend.
Remember to set your clocks
forward one hour at 2am on
Sunday (4/6).

HOW TO REACH US RADIO & RECORDS INC. /10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

'Duties For Rocker WMMR/Philadelphia

| Local +9%
National +28%

February Business Up 12%

Posting its 54th consecutive month of revenue gains, the radio
industry experienced a 12% increase in February over the same
month in 96, according to the RAB. Local revenue was up 9%,
while national business skyrocketed 28%. Year-to-date, local
revenues have risen 10%; national is up 17%. RAB President/
CEO Gary Fries said all indications point to another record-
breaking revenue year for the industry.

WPEN & WMGK’s Begley Adds Management

Dennis Begley — VP/
GM of WPEN-AM &

Begley began his broad-
cast career at WPEN &

WMGK-FM/Philadel-
phia — has been assigned
the same responsibility for
Rock outlet WMMR-FM. |
The appointment became |
effective April 3. when |
Greater Media assumed |
control of WMMR's pro-
gramming and sales.
Greater Media COO Tom
Milewski commented. *]
promised Dennis when he came
aboard that we would be expand-
ing in Philadelphia, and this is a
great start. It’s a big job, but he has
WPEN & WMGK GSM Ed Mc-
Cusker and WMMR GSM Rick
Feinblatt to help carry the load.”

Begley

WMGK as an intern in
1981. After a brief stint at
crosstown WFIL-AM, he
returned to WPEN &
.| WMGK to serve as AE be-
tween 1982-86. He worked
at CBS Radio Representa-
tives from 1986 until 1989,
when he joined crosstown
Oldies WOGL-FM as
NSM: he became GM there
later that year. He rejoined WPEN
& WMGK last September in his
most recent position.

*“] look forward to having WMMR

join our group.” Begley stated.
“We're very excited that WMMR is
a part of our family.”

Ausham Now Jacor/Golumbus Dir./FM Prog.

WAZU, WLVQ & WZAZ/Columbus, OH PD Greg Ausham has been
elevated to the newly created post of Director/FM Programming for Jacor
Communications/Columbus. He will continue to oversee the day-1o-day
operations of Active Rock WAZU, Rock WLVQ, and Alternative WZAZ
and will assist in programming Country WHOK & WHQK.

Jacor/Columbus Market Manager Tom Thon said, “Greg’s Rock format
accomplishments in Columbus with WLVQ and our new sign-ons WZAZ
and WAZU speak for themselves. I'm delighted that his expertise will now
be applied to our Country formats as well. Sleep? Who needs sleep?”

Jacor VP/Programming Tom Owensadded, “Greg combines intellect with
instinct as well as any programmer I’ve known. He has done an amazing
job of preserving WLVQ’s quality demos in a complicated, competitive
crossfire and has still found time to launch two additional contemporary
formats, while also assisting us regionally. He really gets both the mechan-
ics and the mystique of great radio, and we’re very honored by the commit-
ment he has made to our company.”

310-788-1625
310-553-4330
310-788-1675

310-203-8727 moreinfo @ rroniine.com
310-203-9763

310-553-4056

newsroom@rronline.com
jill@rroniine.com

310-553-433¢  310-203-8450 hmowry @rronline.com
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Greg Stevens — former-
ly PD atActive Rock-CHR
combo KIOZ-FM &
KKLQ-FM/San Diego — ¥
has been named PD forAc-
tive Rock KQRC (The
Rock)/Kansas City. He
will replace KQRC PD
Doug Sorenson, who was
promoted to Journal
Broadcast Group Direc-
tor/Rock Programming.
Stevens, who left KIOZ at
the end of February, will arrive in
Kansas City in May; Sorenson has
been retained by KQRC to pro-
vide consultancy services

Joumnal currently owns KQRC, bur
has agreed to sell it to Heritage Me-
dia Corp.; that sale is expected tc
close in June. Meanwhile, Heritage
recently was purchased by Rupert
Murdoch’s News Corp. Ltd..
which said it intends to sell off Her-
itage’s radio and TV properties.

Stevens

“Greg and I worked to-
gether when he launched
the first major-market Clas-
sic Rock station at KCFX/
Kansas City,” Heritage/
Kansas City President/GM
Bill Newman told R&R.
“Greg is the best individual
to bring everything we need
to the job. He has program-
ming maturity and a vast
knowiedge of the music. His
past affords him some
knowledge about the market, and
Doug can fill him in on the idiosyn-
cracies that exist today.

“Greg's ability to work with mom-
ing shows and his general demeanor
make him the perfect fit to replace
Doug. And Doug’s involvement with
the station should help us continue to
grow the station and not miss a beat.”

Stevens — who has also pro-
grammed KISS-FM/San Antonio

STEVENS/See Page 14

WHTA (Hot 97.5)/Atlanta Programming Asst. Sean Taylor has been
upped to PD at the Radio Gne Urhan outlet. He takes over the daily pro-
sramming duties from Radio One VF/Programming Steve Hegwood, who
will continue to oversec WHTA and its co-owned stations,

One of Taylor's duties as Programming Asst., Hegwood pointed out, was
overseeing station activities while he was off working with the other Radio

| One properties,

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

“I was very impressed with Sean’s ability to understand research and his
attention to detail,” Hegwood said. “Sean has excellent follow-through skills,
which complement his knowledge of hip-hop music. He developed a very
productive work relationship with MD Chaka Zulu, and I applaud his
courageous ability to manage the staff during my absences.”

EB SITE: http://www.rronline.com

310-203-8727 garrett@rronline.com

310-553-4330  310-203-9763  mailroom @rronline.com
202-783-3826  2(2-783-0260  mailroom@rronline.com
615-244-8822 615-248-6655 Ihelton @ rronline.com
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RADIO BUSINESS

Citadel Builds Its Fortress, Buys Tele-Media

As the wheeling and dealing slows a bit in the largest mar-
kets, things are still heating up in the smaller ones. This week,
for instance, Montana-based Citadel Communications Corp.
agreed to acquire all of Tele-Media Broadcasting’s radio prop-
erties in a 25-station, $117 million deal.

These are the first East Coast
properties for Citadel, which cur-
rently operates in California, Colo-
rado, Montana, New Mexico, Neva-
da, Utah, and Washington. When the
deal is complete, Citadel will own
or operate 84-stations.

Citadel President Larry Wilson
told R&R he had been “looking for
a significant acquisition in the east.
and we have been talking to [Tele-
Media] for some time.” Tele-Media
Chairman/President Bob Tudek will
remain with that company. There
won’t be significant personnel
changes at the station level “at all.”
according to Wilson. “We don't re-

EARNINGS

hildren’s Broadcasting

Corp. (Nasdaq: CBC), which
went public in February 1996, this
week reported a fourth-quarter
net loss of $3.2 million (67 cents
per share) on revenues of $1.7
million. That was down from fourth
quarter 1995's loss of $1.6 million
(55 cents) on revenues of $1.2
mitlion. For the entire year, reve-
nues increased 11% to $5.7 mil-
lion. The company posted a net
loss of $10 million ($1.99) com-
pared to a loss of $6.1 million
($2.22) the year before.

CBC declared its resuits were
significantly affected by ABC Ra-
dio Networks' cancellation of its
operations agreement. CBC is cur-
rently suing ABC for breach of con-
tract. CBC President/CEO Chris-

ally know these people, but these are
good stations, and they’re doing a
good job.” Tele-Media does have
accounting and operations people at
a higher level that Citadel “doesn’t
really need,” Wilson said.

Citadel is buying:

* WEST-AM & WLEV-FM/Allen-
town

* WVAM-AM & WPRR-FM/AI-
toona, PA

* WQXA-AM & FM & WRKZ-
FM/Harrisburg

* WGLU-FM & WQKK-FM/
Johnstown, PA

* WLKW-AM, WPRO-AM &
M, & WWLI-FM/Providence

topher Dahl said network revenues
for the year increased 51%. “Fiscal
year 1996 was a year in which CBC
significantly enhanced the asset
base of the company through the
acquisition of radio broadcast li-
censes in the key markets of New
York, Detroit, and Philadelphia.”
CBC also closed a $16.5 million
credit facility in November.

Children’s Broadcasting's Radio
AAHS network has 30 affitiates, in-
cluding eight owned and operated
by CBC.

996 meant increases in revenue
and cash flow for Premiere
Radio Networks (Nasdaq: PRNI).
Premiere posted earnings of $2.4
million (28 cents) on net revenue of
$23.8 miillion. That was a slight dip

CBC, Premiere Post Year-End,
Fourth-Quarter Financial Reports

* WTAD-AM, WBRJ-FM,
WMOS-FM & WQCY-FM/
Quincy, IL

¢ WBLF-AM, WRSC-AM, WIKN-
FM & WQWK-FM/State College,
PA

* WARM-AM, WAZL-AM,
WMGS-FM & WZMT-FM/
Wilkes Barre-Scranton

WVAM/Altoona, WBRIJ/Quin-
cy, and WARM & WMGS/Wilkes
Barre are pending acquisitions by
Tele-Media. Citadel will also as-
sume Tele-Media’s LMAs and
JSAs for WKQV-AM & FM &
WBHT-FM/Wilkes Barre-
Scranton. Tele-Media also owns
cable outlets.

Expect more deals from Citadel:
Wilson said his group plans on con-
tinued expansion in markets 30+ and
is particularly interested in building
in its existing markets.

from the previous year’s earnings
of $2.6 million (46 cents) on reve-
nue of $18.3 million. The 46 cents-
per-share earnings included a five-
cent earning from a radio station
sale. Net income included the ef-
fects of a $1.9 million write-off of
debt issuance costs, and other pre-
tax charges of $417,000 associat-
ed with acquisitions. 1996 cash flow
increased 45% to $7 mitlion from
$5 million in 1995.

For the quarter, Premiere report-
ed a loss of $595,000 (8 cents) on
revenue of $7 million. During the
same period in 1995, Premiere
posted income of $505,000 (7
cents) on net revenue of $5 mil-
lion. Fourth-quarter cash flow was
up 27% to $1.5 million from $1.2
million.

of Your i

“BUSINESS BRIEFS
CBS/SFX Receive Conditional Waivers

BS Corp. and SFX Broadcasting Inc. will be allowed to complete
their $59 million Washington, DC/Dallas swap, but the FCC has placed
a few conditions on the deal.

SFX wants to trade its WHFS-FM/Annapolis, MD (Washington, DC)
for CBS's KKRW-FM/Dallas and KTXQ-FM/Ft. Worth. Trouble is, CBS
already owns WJ2Z-TV/Baltimore and WCAO-AM, WJFK-AM, WLIF-FM
& WXYV-FM/Baltimore, which are part of the 'HFS market.

CBS was turned away in its bid for a permanent waiver of the radio/TV
one-to-a-market rule. However, the Commission granted a temporary
waiver that is good until the cross-ownership rules are changed. If they
aren’t changed, the FCC said CBS must sell stations within six months of
the rulemaking in order to comply with the current rules.

Cox Closes On NewCity Purchase

Less than a week after receiving approval from the FCC, Cox Radio’s
(Nasdaq: CXR) acquisition of NewCity Communications has closed.
The $250 million deal was announced last May and includes seven sta-
tions in three new markets for Cox: Birmingham, San Antonio, and Bridge-
port, CT. Cox will aiso add 11 stations in its existing markets of Atlanta,
Orlando, Syracuse, and Tulsa.

Cox did not receive its requested permanent waiver of the radio/
TV cross-ownership rute in Orlando, but did receive a temporary waiver
pending the upcoming cross-ownership rulemaking (see above). Cox owns
six radio stations and one TV station in Orlando. Cox also received a
temporary waiver of the radio/newspaper cross-ownership rule, allowing
it to co-own WJZF-FM/Alanta and the Atlanta Journal and Atlanta Con-
stitution.

FTC Blesses Rush, Other Deals

wo weeks after the surprise deal was announced, the FederalTrade

Commission has, as expected, granted early antitrust clearance to
Jacor’s acquisition of EFM Media Management, which syndicates the
“Rush Limbaugh Show”

The FTC also cleared Clear Channel Communications’ $20 million
acquisition of Pinnacle Broadcasting's WDUR-AM, WFXC-FM & WFXK-
FM/Raleigh-Durham, and CBS’s swap of its KPIX-FM/San Francisco
and KLOU-FM/St. Louis to Entercom. In return, CBS gets Entercom’s
KITS-FM/San Francisco out of the deal, which is valued at $70 mitlion.
Entercom is simultaneously selling 'PIX to Bonneville international for
$39.6 million (R&R 3/21).

Jacor Adds Two To Board

J acor Communications Inc. (Nasdag: JCOR) has named Peter By-
noe and Maggie Wilderotter to its board of directors. The appoint-
ments, effective April 1, bring the board member total to nine.

Bynoe is a partner in the Chicago law firm Rudnick & Wolfe, and was
owner and managing general partner of the Denver Nuggets NBA team
from 1989 until 1992. Wilderotter is President/CEO of California-based
Wink Communications Inc., which develops technology for adding in-
teractive capabilities and graphics to mass-media consumer electronic
products.

Continued on Page 8

Bring Wink Martindale, Gary Owens &
Chuck Southcott into your market today!

Houston, Phoenix, Cincinnati, Kansas City, Tampa,
Minneapolis, Hartford, Rochester and Nashville.
Plus 50 other markets and growing fast!

Call jJones Radio Network. Gene Ferry, NSM 303 « 784 « 8700

JONES RADIO NETWORK®




‘ ‘ Nothing moves people like music you can dance to. That's why we’re the City’s
hottest new station, The Beat of New Ycork. We chose CGl to print our new promotional
stickers because the quality and durability from CGl is the best, it’s outstanding

We distribute our stickers at 5 to 10 club nights per week. After just one vear, we've
seen a huge increase in all demos. Can’t beat that! e
JIM FURGESON, PROMOTIONS DIRECTOR & &

et ammunication
eesedaraphics Ing
(1t A G Ea BF L AS T

1765 North Juniper, Broken Arrow, OK 74012 « 1-800-331-4438 » 918-258-6502  Fax 918-251-8223

£ - Quality Rock]
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 EiIR93.9 |
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DEAL OF THE WEEK 1997 DEALS TO DATE

® Tele-Media Broadcasting Co. $117 million
© WTAD-AM, WBRJ-FM, WMOS-FM & WQCY-FM/Quincy, IL |

© WEST-AM & WLEV-FM/Allentown
© WVAM-AM & WPRR-FM/Altoona

©® WOXA-AM & FM & WRKZ-FM/Harrisburg, PA

© WBLF-AM, WRSC-AM, WIKN-FM
& WQWK-FM/State College

© WEGLU-FM & WOKK-FM/Johnstown

© WARM-AM, WAZL-AM, WMGS-FM ‘
& WIMT-FM/Wilkes Barre-Scranton

© WKQV-AM & FM & WBHT-FM/Wilkes Barre-Scranton

® WLKW-AM, WPRO-AM & FM & WWLI-FM/Providence

TRANSACTIONS

$3,768,679,448

(Last Year: $2,511,296,961)

" This Week’s Action: $149,307,753

(Last Year: $71,069,910)

Dollars To Date:

Stations Traded This Year: 564
‘ (Last Year: 530)
] Stations Traded This Week: 47

(Last Year: 47)

Citadel Sitting Pretty With Tele-Media Buy

o e e

Tele-Media

Broadcasting Co.

PRICE: $117 million

TERMS: Asset sale for cash
BUYER: Citadel Communications
Corp., headed by President Larry
Wilson. It owns or operates 56 sta-
tions. Phone: (406) 837-5360
SELLER:Tele-Media Broadcasting

Syndication
Co., Inc.

L1 Wilson’s group enters East Coast scene with 28 stations in nine markets

Co., headed by Chairman Robert | FORMAT: Talk; Rock; Rock; CHR
| Tudek. Phone: (814) 355-8355

WEST-AM & WLEV-FM/

Allentown
FREQUENCY: 1400 kHz: 96.1 MHz
POWER: 1kw; 50kw at 499 feet

| FORMAT: Nostalgia; AC

WVAM-AM & WPRR-

FM/Altoona, PA
FREQUENCY: 1430 kHz; 100.1 MHz

WTAD-AM, WBRJ-FM,
WMOS-FM & WQCY-

- FM/Quincy, IL
FREQUENCY: 930 kHz; 106.7
MHz; 103.9 MHz; 99.5 MHz
POWER: 5kw day/1kw night; 25kw
at 328 feet; 3kw at 289 feet; 27kw at
751 feet

One Hour

Weekly Live Talk Show
About Relationships &

Attitudes in the 90’.

(516)
222.1466

e T

TRANSACTIONS AT A GLANCE

® KEYQ-AM/Fresno $200,000

® KDEO-FM/Waipahu (Honolulu), HI $1.59 million

® KID-AM & FM/ldaho Falls, iD $1,612,000

o KWIK-AM & KPKY-FM/Pocatello, ID $1,987,200

® KRIB-AM & KLSS-FM/Mason City, IA $3.5 million

* WTCO-AM & WCKQ-FM/Campbellsville, KY $720,000

® FM CP/Bagiey, MN $5553

¢ KQHT-FM/Crookston (Grand Forks, ND), MN $500,000
o KJUL-FM/Las Vegas $15.5 million

o WLGX-FM/Carolina Beach, NC $425,000

® WHGG-FM/Roanoke Rapids, NC $100,000

* WPJB-FM/Providence $1 million

® WSEA-FM/Atlantic Beach (Myrtle Beach), SC $526,750
® WJOI-FM/Germantown, TN $4.5 million

® KIJN-AM/Farwell, TX $141,250

POWER: 5kw day/1kw night; 3kw at
955 feet
FORMAT: Country; CHR

WQXA-AM & FM &

WRKZ-FMHarrisburg

FREQUENCY: 1250 kHz; 105.7
MHz; 106.7 MHz

POWER: 1kw day/33 watts night;
25kw at 705 feet; 14kw at 929 feet
FORMAT: Nostalgia; Alternative;
Country

feet; 50kw at 499 feet
FORMAT: Nostalgia; News/Talk;
CHR; AC

A

KEYQ-AM/Fresno
PRICE: $200,000
TERMS: Asset sale for cash
BUYER:The Association for Com-
munity Education Inc., headed by
President Phillip Guthrie. It owns

‘ KMRO-FM/Camarillo, CA. Phone:

WBLF-AM, WRSC-AM,
WIKN-FM & WQWK-FMW/ |
State College, PA
FREQUENCY: 970 kHz; 1390 kHz;
107.9 MHz; 97.1 MHz

POWER: 1kw day/74 watts night;
2kw day/1kw night; 3kw at 328 feet;

| 2kw at 404 feet

FORMAT: Country; News/Talk; Hot
AC; Classic Rock

WGLU-FM & WQKK-FMW/

Johnstown, PA
FREQUENCY: 92.1 MHz;99.1 MHz
POWER: 580 watts at 1043 feet;
50kw at 499 feet

FORMAT: CHR; Classic Rock

" WARM-AM, WAZL-AM, j

WMGS-FM & WZMT-FMW/

Wilkes Barre-Scranton
FREQUENCY: 590 kHz; 1490 kHz;
92.9 MHz; 97.9 MHz

POWER: 5kw; 1kw; 5.3kw at 1385
feet; 15kw at 751 feet

FORMAT: Full Service; News/Talk;
AC; Classic Rock

WKQV-AM & FM &
WBHT-FM/Wilkes Barre-

Scranton

FREQUENCY: 1550 kHz; 95.7 MHz;
97.1 MHz

POWER: 10kw day/500 watts night;
300 watts at 1011 feet; 500 watts at |
1102 feet

FORMAT: News/Talk; News/Talk;
CHR

COMMENT: Citadel will assume
Tele-Media’s LMAs and JSAs for
these stations

WLKW-AM, WPRO-AM |
& FM & WWLI-FW/ |

Providence |
FREQUENCY: 790 kHz; 630 kHz;
92.3 MHz; 105.1 MHz ‘

| POWER: 5kw; 5kw; 39kw at 551

(805) 482-4797

SELLER: Jonna Hooker. Phone:
(209) 439-7766

FREQUENCY: 980 kHz

POWER: 5kw day/48 watts night
FORMAT: Oldies

KDEO-FM/Waipahu
(Honolulu)

PRICE: $1.59 million
TERMS: Asset sale for cash
BUYER: Caribou Broadcasting
L.P., headed by President Kent
Nichols. It owns KQMQ-AM & FM

| & KPOI-FM/Honolulu, HI. Phone:

(303) 436-1869

SELLER: Loew Broadcasting
Corp., headed by President Rob-
ert Loew. Phone: (808) 533-7509
FREQUENCY: 102.7 MHz
POWER: 61kw at 1893 feet
FORMAT: AC

‘ BROKER: Kalil & Co.

i e § -

Simand 3R

KID-AM & FMAdaho
Falls

PRICE: $1,612,000

TERMS: Asset sale for cash
BUYER: Lartigue Multimedia Sys-
tems Inc., headed by President
John Lynch. It has agreed to ac-
quire KWIK-AM & KPKY-FM/Poca-
tello, ID (see following deal). Phone:
(619) 299-8900

SELLER: Fox Communication
Corp., headed by PresidentJames
Fox. Phone: (208) 233-1133
FREQUENCY: 590 kHz; 96.1 MHz
POWER: 5kw day/1kw night
FORMAT: Talk/Country

BROKER: Media Services Group

KWIK-AM & KPKY-FM/

Pocatello
PRICE: $1,987,200
Continued on Page 8



We let Rick Dees use one
and now he won't give it back!

-

DN PN

.

“Nope. No way. Forget it.
This Instant Replay is mine.”

Hey, we understand. After all, Instant Replay

g

puts 1,000 of his favorit= no ses right in front of him
— ready for instant pleyback. No other audio player
makes it so easy to be spotaneous and creative.
It's fast, it's easy and it’s fun.
Check it out. One Instant Replay can store
up to 16 hours cf stareo sound. That's 16 hours
of sound effects, soots promos, even entire
songs — anything — aad you can play any
of them back inszantly just by pressing one of
50 Hot-Keys! There’s ric need for a computer
and no need for training. It's self-contained
and it works right out of the box — just
push the buttons 11d go!

: To prove
Try Instart Replay Free!

Call §18-991-1360 how Instant

Replay can make
your station better, you can Test Drive
one with no oaligation! Call us now for
free overnight dzlivery of your Test Drive
unit. And like Rick Dees, once you get
your hands on Instant Replay you
won't want to give it back either.

£ >
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T ew &t LS
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P

;_-"':?_;-;_ff;g_,_g;_ﬁ:i'.; T A RN 2 i * 5 Transfer one cut or on¢ Priztt hard copy lists of all Store up to 16 hours
T W WSS T e W W - thousand between machines stored cuts s6 you always of CD-quality digital

using the D-NET high-speed know what's where! audio on Instant Replay's
digital audio network. internal hard disk.
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T WS WY NN SN SR NSV T e
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PROFESSIONAL DIGITAL AUDIO

5321 Sterling Center Drive ® Westlake Village, CA 91361

(818) 991-0360 o fax (818) 991-1360 e http.//www.360systems.com

If you're a cali-letter station, you can try Instant Replay for 10 days with no obligation. If you decide to buy Instant Replay, we'll make
arrangements through one of our authorized dealers. Offer good in the continental iJS only. Offer expires December 31, 1996.
“Suggested retail prices: $2995 for 4 hours of storage: $3495 for 8 hours of storage and $3995 for 16 hours of storage.

360 Systems Instant Replay is a registered trademark of 360 Systems. ©1996 360 Systems.
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

TERMS: Asset sale for cash
BUYER: Lartigue Multimedia Sys-
tems Inc., headed by President
John Lynch. It has agreed to ac-
quire KID-AM & FM/Idaho Falls.
Phone: (619) 299-8900

SELLER: KWIK Broadcasting Co.,
headed by co-owners James and
Su Fox. Phone: (208) 233-1133
FREQUENCY: 1240 kHz; 94.9 MHz
POWER: 1kw; 100kw at 1004 feet
FORMAT: Sports/Talk; Oldies
BROKER: Media Services Group

EEEIETE

KRIB-AM & KLSS-FM/

Mason City

PRICE: $3.5 million

TERMS: Asset sale for cash
BUYER: Three Eagles of Mason
City Inc., a wholly owned subsidiary
of Three Eagles Communications
Inc., headed by CEO Rolland
Johnson. Phone: (719) 481-9378
SELLER: Music Man Broadcast-

ing Inc., headed by President Paul | co_ headed by co-owners Jeffrey |

Hedberg. Phone: (515) 423-8634
FREQUENCY: 1490kHz; 106.1 MHz

POWER: 1kw; 100kw at 315 feet
FORMAT: Oldies; AC

,&gﬁ’;,ﬂ_ﬁf oo -m-b;n v»?ﬁgy,@fﬁe =
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WTCO-AM & WCKQ-
FM/Campbellsville
PRICE: $720,000
TERMS: Asset sale for cash
BUYER: Commonwealth Broad-
casting Corp., headed by Chairman
Brereton Jones. Phone: (502) 651-
6050
SELLER: Heartland Communica-
tions Inc., headed by President
George Owen Jr. Phone: (502) 465-
7421

xm

«ngax e
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FM CP/Bagley

PRICE: $5553

TERMS: Asset sale for cash
BUYER: Pine to Prairie Broad-
casting Inc., headed by President
Larry Roed. It owns KKCQ-AM &
KKEQ-FM/Fosston. Phone: (218)
435-1919

SELLER: Omega Broadcasting

Bingham and Phil Ehlke. Phone:
(218) 435-1640

FORCE

Communications & Consultants

Li.C

Combined Over

KQHT-FM/Crookston

(Grand Forks, ND)
PRICE: $500,000

TERMS: Asset sale for cash
BUYER: KJ Radio Inc., headed by
President Jeff Hoberg

SELLER: CD Broadcasting Corp.
of Grand Rapids, a wholly owned
subsidiary of Community Airwaves
Corp., headed by President Chris-
topher Dahl. Phone: (612) 338-
3300

FREQUENCY: 96.1 MHz
POWER: 100kw at 413 feet
FORMAT: AC

L PRl

KJUL-FM/Las Vegas
PRICE: $15.5 million

TERMS: Stock sale for cash
BUYER: Centennial Broadcast-
ing, headed by President Allen
Shaw. It has agreed to acquire
KQOL-FM/Las Vegas.

SELLER: Syndicated Communi-
cations, headed by general partner
Herbert Wilkins Sr. Phone: (301)
608-3203

FREQUENCY: 104.3 MHz
POWER: 25.6kw at 3717 feet

| FORMAT: Nostalgia

100 Years of Broadcasting Experience
$100,000,000.00 IN RADIO AND

During the NAB

TELEVISION SALES

JOIN US IN OUR SUITE AT
THE LAS VEGAS HILTON

John L. Pierce

11 Spiral Drive, Suite #3
Florence, KY 41042

(606) 647-0101

(702) 732-5111

Hal W. Gore

4735 Peeble Bay Circle
Vero Beach, FL 32963

(561) 231-8928

John E. Lauer
4611 Wynmeade Park
Marietta, GA 30067
(770) 565-4465

*Check our website for our latest listings @
www.forcecomm.com

FORCE COMMUNICATIONS & CONSULTANTS, L1.C
The Brokerage Firm that Specializes in Selling the Difficult!

| PRICE: $100,000

BROKER: Bob Cox of Satterfield |
& Perry Inc.

mﬁg*oﬁwn e
B L i

WLGX-FM/Carolina

Beach

PRICE: $425,000

TERMS: Asset sale for $100,000
cash and a 25-year, $325,000 prom-
issory note at 9% interest

BUYER: Baker Broadcasting NC
Inc., headed by President Frank
Baker. Phone: (803) 849-0019
SELLER: Kenneth Noble Il. Phone:
(804) 272-7101

FREQUENCY: 106.7 MHz
POWER: 5kw at 340 feet
FORMAT: Variety

WHGG-FM/Roanoke
Rapids

WE$“¥<M¥“ g_%s-:.
el EASENERE. l

TERMS: Asset sale for cash
BUYER: The Union Mission of
Roanoke Rapids Inc., headed by |
President Samuel Owen. Phone: |
(919) 537-3372 |
SELLER: Appalachian Education-
al Communication Corp., headed
by President Kenneth Hill. Phone:
(423) 878-6279
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WPJB-FM/Providence

| PRICE: $1 million

TERMS: Asset sale for cash |
BUYER: Back Bay Broadcasters |
Inc., headed by President Peter
Crawford. It owns WPNW-AM &
WWKX-FM/Providence. Phone:
(617) 242-5900

SELLER: Full Power Radio of Nar-
rangansett Inc., headed by Presi-
dentJohn Fuller. Phone: (401) 539-
8502

FREQUENCY: 102.7 MHz
POWER: 1.95kw at 226 feet
FORMAT: AC |

BROKER: Robert Maccini and
Steven Sloan of Media Services
{ Group

T T
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WSEA-FM/Atlantic

Beach (Myrtle Beach)
PRICE: $526,750

TERMS: Stock sale for $258,000
cash; a seven-year, $223,750 prom-
issory note at 9.5% interest; and
assumption of $45,000 debt
BUYER: Blue Dolphin Communi-
cations Inc.is acquiring WSEA Inc.
Phone: (803) 661-5000

SELLER: Audrey Morris. Phone:
(803) 237-4087

FREQUENCY: 100.3 MHz
POWER: 2.75kw at 476 feet
FORMAT: This station is dark.
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WJOI-FM/Germantown
PRICE: $4.5 million

TERMS: Asset sale for cash
BUYER: Flinn Broadcasting
Corp., headed by President George
Flinn Jr. Phone: (901) 726-8970
SELLER: Omni Broadcasting Co.,
headed by general partners Sally
Willbourn and Sam Phillips.
Phone: (901) 683-9040
FREQUENCY: 107.5 MHz
POWER: 3kw at 328 feet
FORMAT: Variety

KIJN-AM/FanNeII

PRICE: $141,250

TERMS: Asset sale for cash
BUYER: Metropolitan Radio
Group Inc., headed by President
Gary Acker. It has agreed to acquire
KTNZ-AM/Amarillo. Phone: (817)
430-3548

SELLER: Best Broadcasting Co.
Inc., headed by President Gil
Patschke. Phone: (806) 481-3318
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Merrill Lynch, Prudential Rate Radio

errill Lynch & Co. lowered its intermediate term rating on Viacom

Inc. (AMEX: VIA) from accumulate to neutral. Further details on
the rating were not immediately available. Also, Prudential Securities
has rated American Radio Systems (NYSE: AFM) an initial buy.

Stations Slapped With EEO Fines

here are no streamlined EEO rules yet, but the FCC gavel keeps
falling on stations that are viewed as having poor recruitment and
record-keeping practices. WCWA-AM & WIOT-FM/Toledo were fined
$8000. Another $8000 fine was also levied against WTAX-AM &WDBR-

FM/Springfield, IL and WVAX-AM & WYXY-FM/Lincoln, IL.

Lansing Trio Moves To 62nd Street

2nd Street Broadcasting of Michigan is the proud new owner of  :

Regional Radio Corp.'s WBHR-FM & WJXQ-FM/Jackson (Lan-
sing) and WWDX-FM/St. John’s (Lansing). 62nd Street closed the $15

million deal on Friday (3/28).

Bonneville/Entercom Seal Swap

onneville and Entercom have wrapped up their swap deal in which
Bonneville is acquiring KLDE-FM/Houston, while Entercom gets
KNWX-AM, KIRO-AM & FM/Seattle and KMBZ-AM, KCMO-AM & FM
& KLTH-FM/Kansas City. Entercom also paid Bonneville $5 million cash.

- S T e =
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ealmakers

Will there be more than
10 broadcast owners
left in the year 2000?

CEA invites you to listen to top
industry experts and regulators as
they discuss this topic at the

CEA
Financial Breakfast

ai the

NAB '97

Featured Speakers:

Richard E. Wiley . Wilev, Rein & Fielding
Jamie Kellner, The WB Television Network
Harry Pappas. Pappas Telecasting
others 10 be announced

Wednesday, April 9, 1997
7:45 a.m. - 9:00 a.m.
Las Vegas Convention Center
Room N250

@

COMMUNICATIONS
ASSOCIATES

CEA is a member of the National Assoclation of JREERITESEEEL

New Acquisitions?
Minimize your risks

Avoid costly pitfalls
Validate financial numbers
Ensure timely closing
Speed up negotiations

Due diligence services
for the broadcast industry

Call Peter Bowman or Mark Giannini at
(703) 818-2425

W4
BIA CONSULTIN
l-—-‘ '——_J

The leading provider of financial and stsategic solutions
Jor the communications induestries

Internet: http://www.biacomparies.com

See us at Suite 2838 at the Las Vegas Hilton during NAB!

lo
Phillips Broadcasting
Company

$4.15 Million

CLOSED! CLOSED! CLOSED!
WBIZ-AM/FM WBNW-AM WWYZ-FM
Eau Claire, W1 Bosten, MA Hartford-New Britain
Middleton, CT
Americus Limited Back Bay
Partnership Broadcasters, Inc. WATR, Inc.

LY
A Subsidiary of Salem
Communications
Corperation

86 Million

o

SFX Broadcasting
of

Hartford, Inc.
$25.25 Million

Systems, Inc.
$9 Million

SOLD! SOLD! SOLD!
ﬁgg&:m WMEZI-IELr\/i WMWR-AM
‘ensacola, I o
KHTX-AM W/&Xrus (}EM
KTOM-AM/FM WMEZ, Inc Ocmulgee
KOCN-FM Broadcasting
S'd[lml.\'~A//’(:’lrlereM CA Patterson Company, Inc.
. 4 . H 1]
Lartigue Multimedia Broadcasting Us. Bro;dcasﬁng
Systems, Inc Limited Partnership
$22.95 Million $7 Million $4.7 Million
SOLD! CLOSED! CLOSED!
KEZJ-FM 12-Station Ll
- / KXLT-FM
KLECANIM Group o
. . i Contemporary Mcdia
B & B Broadcasting Lesso, Inc. Corporation
17} 0
Lartigue Multimedia GoodStarr I

Broadcasting, L.L.C
$8.5 Million

Lartigue Multimedia
Systems, Inc.

$7.56 Million

MEDIA SERVICES GROUP, INC.

ACQUISITIONS « VALUATIONS » FINANCING » CONSULTATION

San Francisco - Philadelphia « Washington « Kansas City « Providesce « Salt Lake City - Jacksonville - Richmond

(804) 282-5561

Recent Transactions

Susquehanna Rzdio Corporation

has agreec to acquire

KTHX-FM
Carson City, NV

WHMA-AM/FM

Anniston, A_

R XX
Brill Media Corporation

has agreec to acquire

WVJS-AM/WSTO-FM

Owensboro, <Y

S S S A A

Patrick Communications is proud to have
represented these fine media companies

NAB-Hiltcn Suite 430

Please call today ror an appointment

p ParRick ComMMNICATIONS

5074 Dorsey Hall Drive ® Suite 205 * Bllicott City, MD 21042 © 410-740-0250




AGGRESSIVE - Aggressive pricing and delivery schedules for 1997
New changes in hardware prices and configurations enable us
to be very aggressive in pricing both the CFS and XPS systems.

HARDWARE - We continue to expand our approved hardware
list as hardware becomes more stable industry-wide. Ask us
about using your own hardware.

SALES - More sales people and a Sales Manager!

Our Sales Manager will make sure your account gets the attention
you deserve. And with a larger sales staff we will respond quickly
to your needs.

SALES SUPPORT - Pre-Sales Engineering Support

More support! We have added a broadcast engineer with 15
years of experience to our staff to help your engineer configure
the system.

JD (HARDWARE SUPPORT} IS STARING AT A SILENT PHONE BECAUSE: ]

A} OUR SYSTEM IS JUST THAT GOOD

\

i B} HE REALLY WANTED TO BE A
| MAYTAG REPAIRMAN

JEFF (ENGINEERING SUPPORT] IS POINTING TO A MAP BECAUSE:

C} KEVIN TURNED HIS
PHONE OFF AGAIN

A) HE IS POINTING TO
OGALLALA, NEBRASKA
THE HEADQUARTERS
OF PROPHET SYSTEMS

B} WE CAUGHT HImMm
PRETENDING TO BE A
TV WEATHERMAN

C) WHERE THE HECK IS
SOLDOTNA, ALASKA
ANYWAY?

TODD (SALES} IS GETTING READY

e TO LEAVE BECAUSE:

- A} HE IS LEAVING

TO GIVE A

DEMONSTRATION

B} OUT OF SIGHT,
OUT OF MIND
(SALES RULE #1)

C} ITIS 5 O'CLOCK-

WATCH OUT!

. ORGANIZED
. B) SHE STARTED WORK
. WHEN SHE WAS 3

. (SEE ABOVE)

| C) 5 KIDS~ 'NUFF SAID!

Prophet Systems has expanded tO better serve our customers. Here are just some of the things you WI|| notlce—

| GEORG* (L} AND SCOTT (R] ARE THE ONLY ONES
. WEARING TIES BECAUSE:
A} THEY ARE VERY PROFESSIONAL PROGRAMMERS

B) THEY WEAR A SUIT AT LEAST ONCE A ;

* YES, THAT IS HOW GEORG SPELLS HIS NAME.

! A) SHE USES 20-YEARS EXPERIENCE
TO KEEP PROPHET SYSTEMS

het Systems?

EXPANDED - Manufacturing capabilities fourfold
our expanded facility and inventory allow us to ship more
systems faster.

ADDED - Hundreds of software additions and improvements
We are well known for offering the most innovative software.
Last year was no exception. With the additions over the last
four years, Audio Wizard for Windows is the most complete, full-
featured system on the market.

OFFICE MANAGER - Fast and accurate business system
Colleen, our new Office Manager, will make sure your accounting
and sales orders will be processed quickly.

DEVELOPED - An internal support/business database system
We have developed an extensive support and business database
system that allows us to track your needs on a continuous basis.
We can access your records quickly to reduce the time you
spend on the phone.

YEAR TO SEE IF IT STILL FITS
C) PROGRAMMERS \WEARING TIES ARE
COOL (PROGRAMMERS CR‘QMDO # 3)

KEVIN'S OFFICE IS FULL
OF \WOLF PICTURES

BECAUSE:

A} PROPHET SYSTEMS (S
LIKE A WOLF-
INNOVATIVE AND
AGGRESSIVE

B} PLEASE- DON'T GET HIM
STARTED ON WOLVES!

C} ALL OF US THINK HE \WAS

RAISED BY WOLVES
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on September 17.

REGION 1: Alaska, Colorado,
Idaho, Montana, New Mexico,
Oregon, Utah, Washington, Wy-
oming

LARGE MARKET:

KEX-AM/Portland, OR
Continuing Coverage
News Series
KGMI-AM/Bellingham, WA
Feature Reporting
KOMO-AM/Seattle
Newscast

Overall Excelience
KOA-AM/Denver
Sports Reporting
KPLU-FM/Seattle, WA
Use Of Sound

SMALL MARKET:

KUNM-FM/Albuquerque
Continuing Coverage
KTOO-FM/Juneau, AK
Feature Reporting
KSL-AM/Salt Lake City
Newscast

News Series
KFQD-AM/Anchorage, AK
Spot News Coverage

REGION 2: Arizona, California,
Hawaii, Nevada

LARGE MARKET:

KNX-AM/Los Angeles
Continuing Coverage
Feature Reperting

News Documentary

News Series

Sports Reporting

Spot News Coverage
KCBS-AM/San Francisco
Newscast

Overall Excellence
Use of Sound

SMALL MARKET:
No Winners

REGION 3: lowa, Kansas, Min-
nesota, Missouri, Nevada,
North Dakota, South Dakota,
Wisconsin

LARGE MARKET:

WTMJ-AM/Milwaukee
Continuing Coverage
Feature Reporting
Overall Excelience

Spot News Coverage
Use Of Sound
KWMU-FM/St. Louis
Investigative Reporting
WCCO-AM/Minneapolis
News Series

SMALL MARKET:

WHOG-AM/Des Moines
Continuing Coverage
Overall Excellence
KIOA-AM/Des Moines
Feature Reporting
KUWS-FM/Superior, Wi
News Documentary
KFGO-AM/Fargo, ND
News Series

Spot News Coverage
WOC-AM/Davenport, IA
Newscast

REGION 4: Alabama, Arkan-
sas, Louisiana, Mississippi,
Oklahoma, Texas

LARGE MARKET:

KETR-FM/Commerce, TX
Continuing Coverage
KKDA-AM/Dallas

And The RTNDA Regional Winners Are...

his week, 63 radio stations received Regional Awards from
the Radio-Television News Directors Association for
1997. The winners now compete for the national RTNDA Ed-
ward R. Murrow Awards, which will be presented at the 1997
RTNDA International Conference & Exhibition in New Orleans

Continuing Coverage
WBAP-AM/Dallas
Feature Reporting
KTRH-AM/Houston
Newscast

Overall Excellence
Spot News Coverage
Use Of Sound

SMALL MARKET:

KVOO-AM/Tulsa
Continuing Coverage
Overall Excellence

Spot News Coverage
Use of Sound
WOAI-AM/San Antonio
Feature Reporting
Newscast
WUAL-FM/Tuscaloosa, AL
News Documentary
News Series
WJDX-FM/Jackson, MS
Sports Reporting

REGION 5: lllinois, Indiana,
Michigan, Ohio, West Virginia

LARGE MARKET:

WBBM-AM/Chicago
Continuing Coverage
Feature Reporting
Overall Excellence

Spot News Coverage
WJR-AM/Detroit
investigative Reporting
WHBC-AM & FM/Canton, OH
News Documentary
WLW-AM/Cincinnati
News Series
WIBC-AM/indianapolis
Newscast
WNDE-AM/Indianapolis
Sports Reporting
WBEZ-FM/Chicago

Use Of Sound

SMALL MARKET:

WJBC-AM/Bloomington, IL
Continuing Coverage
WSIU-FM/Carbondale, IL
Feature Reporting

News Series

WSGW-AM/Saginaw, Mi
News Documentary

Use Of Sound
WMBD-AM/Peoria, iL
Newscast
WSOY-AM/Decatur, iL
Spot News Coverage

REGION 6: Florida, Georgia,
Kentucky, North Carolina,
South Carolina, Tennessee

LARGE MARKET:

WGST-AM/Atianta
Continuing Coverage
Spot News Coverage
WMNF-FM/Tampa
News Documentary
WSTR-FM/Atlanta
Newscast
WSB-AM/Atlanta
Overall Excellence
Sports Reporting

SMALL MARKET:

WHAS-AM/Louisville
Continuing Coverage
Feature Reporting
News Series

Sports Reporting
WIVK-AM/ Knoxville
Investigative Reporting
Newscast

Overall Excellence
Spot News Coverage

REGION 7: New Jersey, New
York, Pennsylvania

LARGE MARKET:

WCBS-AM/New York
Continuing Coverage
Investigative Reporting
WHYY-FM/Philadelphia
Feature Reporting
WGLS-FM/Glasshoro, NJ (Phila-
delphia)

News Series
KDKA-AM/Pittsburgh
Newscast
KYW-AM/Philadelphia
Spot News Coverage

SMALL MARKET:
WSYR-AM/Syracuse

Continuing Coverage
Newscast
WHAM/Rochester, NY
News Series

REGION 8: Delaware, Wash-
ington DC, Maryland, Virginia

LARGE MARKET:

WFLS-AM/Fredericksburg, VA
Continuing Coverage
WMAL-AM/Washington
Feature Reporting
WBAL-AM/Baitimore
Investigating Reporting
News Documentary
News Series

Newscast

Overall Excelience
Sports Reporting

Spot News Coverage
Use Of Sound

SMALL MARKET:

WJMA-AM & FM/Orange, VA
Continuing Coverage

Feature Reporting

Use Of Sound
WINA-AM/Charlottesville, VA
Newscast
WVTF-FM/Roanoke, VA
Overall Excellence

Spot News Coverage

REGION 9: Connecticut, Mas-
sachusetts, Maine, New Hamp-
shire, Rhode Island, Vermont

LARGE MARKET:

WBZ-AM/Boston

Continuing Coverage

Newscast

Overall Excellence
WATD-FM/Marshfield, MA (Bos-
ton)

Spot News Coverage

SMALL MARKET:

WTSL-AM/Lebanon, NH
Continuing Coverage
WCFR-AM/Springfield, VT
News Series

Overall Excellence
WPRO-AM/Providence
Use Of Sound

Clinton, FCC Investigating Liquor Industry

President Clinton is asking the FCC to investigate the li-
quor industry’s decision to lift its 50-year voluntary ban on ad-
vertising. Although Clinton has not ordered a complete ban on
the ads, he has asked the Commission to help determine wheth-
er or not the advertising should be severely restricted.

The four commissioners are split
on the role of the FCC in this issue,
but pressure from the White House

could be influential in FCC Chairman
Reed Hundt’s desire for a broad in-
quiry into the matter. Clinton formal-

ly appoints FCC commissioners,
but did not indicate if this issue will
influence appointment — or. in the
case of Commissioner Rachelle
Chong (who opposes FCC inter-
vention), reappointment.

In a letter to Hundt. Clinton com-
mended Hundt’s “comments that
the FCC has an obligation to con-

sider any and all actions that woukl
protect the public interest in the use
of public airwaves ... I would appre-
ciate your help and the heip of the
Commission in exploring the possi-
ble action you could take te support
our parents and children.” This is not
the first time the presicent has
broached this particular issue: he has
previously addressed it in a radio
address and in speeches.

NAB President Eddie Fritts re-
sponded that broadcasters have not

been accepting liquor ads, and said
acticn by the FCC “would represent
a solution to a problem that does not
exist.”

“Moreover,” Fritts continued,
“numerous members of Congress
have indicated it is beyond the FCC’s
[scope] to meddle in issues related
to the advertising of legal products.
As strong defenders of the First
Amendment, we remain staunchly
opposed to government attempts to
dictate appropriate forms of speech.”
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Appleton Appointed
VP/Promotion, East
Coast For Island

Island Records has tapped Jeff |

Appleton for its newly created VP/
Promotion, East
Coast post. Based
in New York, Ap-
i pleton will report
to Sr. VP/Promo-
tion Joe Riccitel-
li and also over-
see Adult Alter-
native promotion.
B “We have been
" searching for
some time for an
executive to add a national dimen-
sion to our field operations,” said
Riccitelli. “Jeff’s vast experience
in radio promotion has made him
a perfect fit for this newly created
position. In addition, having a ded-
icated person looking after Adult
Alternative radio will complement
an already well-rounded national
staff.”

Appleton comes to Island from 550
Music, where he was VP/Rock Pro-
motion & Field Operations, a position
he held for three years. Prior to that,
he worked in a variety of capacities
during a 10-year career at Atlantic.

Appleton

equlpment

Call now for fast response, huge
savings and major market
experience in audio processing,
coverage improvement and digital
From our basic

Epic Records Group Chairman David Glew will be the recipient of the T.J. ‘
Martell Foundation’s Humanitarian of the Year award at the New York Hilton

on May 8. Gloria Estefan will host the evening, Mariah Carey will present
the award, Celine Dion will perform, and Cyndi Lauper will sing the national
anthem. Offering congrats to Glew (c) are (I-r) Dr. James Holland, foundation
Chairman Tony Martell and President Frances Preston, and Sony Music ‘
Entertainment President/COO Thomas Mottola. ‘

’)R‘edmond To Direct Imprint Nat’l Promo |

Joe Redmond has been named Director/National Promotion at Nash- |
ville-based Imprint Records. He exits Marco Promotions, where he served
as Director/Promotion.

“I’m thrilled to have somebody of Joe’s caliber working for us.” Imprint
VP/Promotion Anne Weaver told R&R. “I've had nothing but positive
comments about him from radio and industry people. He’s going to be a
welcome addition to our family at Imprint”

Redmond spent three years at Marco, an independent record promotion
company. He previously served as OM of WKJN & WIBR/Baton Rouge.

“It was a tough decision to make,
and I left behind some wonderful
friends and artists at 550, Appleton
noted. “But Island and Joe offered me
a great opportunity to get more in-
volved in working with the field staff

and to expand my responsibilities.
When I first got into promotion with
Atlantic in 1983, the first artist I worked
with was U2. Now, the first artist I get
to work at Island is U2. T guess it was |
fate that I had to come here.”
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Verve Ups Mitchell; PolyGram Resets Jazz Ops

P olyGram has restructured its worldwide jazz A&R and marketing op-
erations intc a single repertoire center, Verve Records, and has
tapped Chuck Mitchell as President of the division. =
Previousty Sr. VP/GM of Verve U.S., the New York-
based Mitchell will report to London-based PolyGram
Classics & Jazz President Chris Roberts and over- §
see theVerve, Antilles, and Verve Forecast imprints. §

“Chuck’s vision and leadership over the past three
years have helped make Verve the No. 1 jazz label in |
the U.S.,” said Roberts.“He will now turn his attention to
the world where jazz has tremendous growth potential.
As President of the newly formed Verve repertoire cen-
ter, his passion for music and talent and for creative X c
and progressive marketing will enable Verve to strength- Mitchell
en its position as the worldwide leader both artistically and commercially”

Mitchell added, “Dynamic changes in the record industry around the
world are affecting jazz as profoundly as any other form of music. World-
wide artist development perspective is necessary to maintain focus. With
the establishment of the Verve repertoire center, we are thinking globally
in order to act locally”

Prior to joining Verve in 1994, Mitchell was a partner in the audio-visual
marketing company Image Pie and was an independent TV and feature
film (“Zebrahead”) producer.

Haymore Now GM At KVAR/Riverside-L.A.

EXCL Communications has named David Haymore GM of its newly
acquired Spanish AC KVAR-FM/Riverside-LosAngeles. He most recently
served as CEO of now-defunct Cadena Radio Centro, a Spanish-language
network administered by Spanish Broadcasting System.

Haymore told R&R, “KVAR’s biggest strength now is the corporate
strength of EXCL Communications and having the support of professional
broadcasters that understand the aspects of Spanish radio. EXCL is now
the largest Spanish-language broadcaster in California. KVAR is a great
acquisition in that it’s in the No. | Spanish-language market in the U.S.”

While KVAR's city of license is Riverside, its signal serves most of the
Los Angeles area as well as parts of San Diego and Palm Springs; it was
recently acquired by EXCL — along with Regional Mexican/Spanish Old-
ies combo <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>