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SALES MEETING ROLE PLAY

The best sales training often comes by
making your staff “talk the talk” and “walk
the walk.” Irwin Pollack offers tips toward
role-playing success.
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BASEBALL:
MARKET-BY-MARKET

Assuming you’re not
a Cubs fan, baseball :
aficionados are -
savoring the start of o
another season.
R&R’s Anthony
Acampora shines a
spotlight on all 28
major league flagship
stations.

Page 32
HOT AC IDENTITY CRISIS?

With CHR’s recent resurgence, some Hot
ACs are at a crossroads. Mike Kinosian
spotlights a Washington station with a new
CHR competitor and a Norfolk outlet
competing against a co-owned competitor.

Page 72
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[ IN THE NEWS |

Blaise Howard appointed

VP/GM for WBEB/Philadelphia

Marc Kaye takes VP/GM post for
Sandusky's five Seattle stations

Jesse Rios now PD for WYSY/Chicago

as SBS takes station Spanish

KRRW/Dallas flips out
of Classic Rock format to AC

Alan Hennes now Operations
Dir. for J-P’s WSTR/Atlanta

Mark Richards becomes PD
at ARS’'s KMPS-AM & FM/Seattle

Page 3

[ THIS #] WEEK]

CHR/POP

* JEWEL You Were M2ant For Me (Atfantic)
CHERHYTHMIC

*BLACKSTREET Don't Leave Me (Interscope)
URBAN

* SWV Can We (Jive)

URBAN AC

* KENNY LATTIMORE Fcr You (Columbia)
COUNTRY

* GEORGE STRAIT On2 Night At A Time (MCA)
NAL/SMOOTH JATZ

© LEE RITENOUR Water To Drink (/.£./Verve)
HOT AC

 JEWEL You Were Meart For Me (Atlantic)
AG

* KENNY LOGGINS For The First Time (Columbia)
ACTIVE ROCK

* OFFSPRING Gone Aviav (Columbia)

ROCK

* COLLECTIVE SOUL Precious Declaration (Atiantic)
ALTERNATIVE

* 112 Ztaring At The Sun (/sland)

ADULT ALTERNATIVE

* U2 Staring At The Sun (/slang)

NEWSSTAND PRICE $6.50

WKTU-FM (CHR/Bhy) B.2
WCEBS-FM (Didies) 4.5
WSKQ-FM (Tropical) 4.3

Fa'#6 Wi 9§
WOHTFM [CHRBhy) 5.7
WLTW-FM [AC) 54

~ APRIL 18, 1997

New No. 1 In New York Derby

The battle between the new Chancellor Media and Emmis
Broadcasting for young ethnic listeners in the nation’s twc largest
markets continues. Right now, the contest appears at a draw.

ARBITRON/See Page 15

Fa '3 WY '9s
81 | KLVE-FM [Span AG} &8 &0
57 | KKBT-FM {Lirbam) 48 55
4B | KPWR-FM CHRFARY 46 4.6
a4 | KF-AM (Tak) 4% Al
4.4 | KTWWFM (MAC/S)) 36 38

FROM THREE MARKETS: Page 15

TIONS DEBUT: Page 3

Bonneville Out To ‘Achieve Critical Mass’

M President/CEOQ Reese discusses dynamics of recent deals

By HratHeEr VAN SLoOTEN
R&R WASHINGTON BUREAU

In an industry where radio station em-
ployees don’t even know the names of
all of their colleagues and housing four

stations under one roof is rapidly be- |

coming the norm. Mormon Church-
owned Bonneville International Corp.
1s an anomaly.

With stand-alone properties in New |
York. Los Angeles. Houston. Phoenix. |

Salt Lake City. and — until this week
— Chicago. Bonneville President/CEO

Reese

e | after his company agreed o buy Ever-

green Media's WLLUP-FM & WPNT-
FM/Chicago and KDFC-FM/San
Francisco. His answer to the stand-
alone question? Buy more stations, and
keep them in the largest markets.
R&R: How did the Evergreen deal

=] evolve?

Bruce Reese: We have tatked over the

past six or seven months about a num-
] ber of possible transactions. trying to

figure out how to achieve critical mass
in some of our major markets. This one

WDVE’s Romano

Jumps To Jacor

@ Takes new national
programming post

WDVE-FM & WXDX-FM/
Pittsburgh OM Gene Romano
has left the
SFX Rock/Al-
ternative com-
bo to join Ja-
cor in its new-
ly created Na-
tional Director/
Programming

Bruce Reese knows what it’s like to do busi-
ness in the shadow of monster-opolies. Still, he
doesn’t seem fazed. Reese. a former Department
of Justice antitrust attorney. spoke with R&R

evolved pretty quickly trom the Evergreen Me-
dia/Chancellor Broadcasting/Viacom merger.
As we looked at the stations they needed to di-

REESE/See Page 13

watchers, ABC Radio.

Chancellor Heads Week Of Big Deals

he strategies of several radio companies have just become a little clearer: ABC Inc. has decided to
stay on the radio scene (at least for now), while Gannett is bowing out. In a blur of deals this week,
Evergreen Media and Chancellor Broadcasting — which are set to merge as Chancellor Media —
bought Gannett’s five stations, swapped a signal in San Francisco, and sold another five stations to Bon-
neville international, Susquehanna Broadcasting and, in what came as a surprise to many industry

What's more, Chancellor Media will walk away with $14 million in its pocket. it paid $340 million for the
Gannett stations, but ABC is spending $105 million for CHR/Rhythmic WDRQ-FM/Detroit and NAC/Smooth

DEALS/See Page 23

Talk From The Street

W What agencies are saying about
consolidation... and how to answer back

By Mark GUILD
INTEREP RADIO STORE

As radio professionals in the
age of consolidation. not only are
we entering untrodden territory
but — like it or not —we're tak-
ing the advertising world along
with us. And, their only choice
available is whether to join us be-
grudgingly or as eager partners.

At this juncture. it is important
for those of us in radio to ac-

knowledge that some degree of

anxiety from the advertising com-
munity is understandable. Change
is rarely greeted with blind accep-
tance. However. since our entire
source of revenue comes from ad-
vertising dollars, addressing these
anxieties at the outset is vital to
the future of our industry.

In an attempt to unearth these
concerns and work through them
together. Interep Radio recently

conducted focus groups across the
country with agency buyers, me-
dia supervisors. and advertising
executives. Through our conver-
sations, we found both hesitations
and hopes for the future of our
medium. As you'll see. some in-
dividuals expressed worry over
the presumed clout that radio
broadcasters will now have with
advertisers. Others. however. ac-
knowledged that excessive com-
petition among stations has not
helped them to utilize radio. and
agree that if common ownership
reduces this type of bickering —
while maintaining fair market
value — radio as an advertising
medium will become more invit-
ing.

What follows are some of the
key thoughts and observations

SALES/See Page 19
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position. It is
expected that [
Romano will [SEEEEE
relocate to Ja- =,
cor’s Cincin-
nati headquarters. where he’ll be
teamed with VP/Programming
(and former Secret Communica-
tions cohort) Tom Owens.

Romano is a nine-year WDVE
veteran. jeining the station in
1988 as PD and rising to OM
three years later. He added simi-
lar duties for WXDX when it
signed on in September 1995, His
radio dossier also includes a
three-year stint as PD of WZZO/
Allentown.

Romano

‘Delivering On The Promise’

& EMI’s Koppelman sheds the ‘suit,’ realigns
players, shoots for success

By STEVE WONSIEWICZ
R&R MUSIC EDITOR

There’s no deny-
ing the impact that
EMI-Capitol Music
Group NorthAmer-
ica Chairman/CEO
Charles Koppel-
man. has made on
the recording indus-
try.

The colortul and
controversial figure
has been hard chargin® ever
since his first big splash into
the music business: the 1960
Top 10 novelty hit, "Yogi,”
when he was one of the Ivy
Three. Since then, he’s been
a songwriter for Aldon Mu-
sic (whose stable included
Carole King and Neil Seda-
ka): Director/A&R atColum-
bia during the early "70s.

Koppelman

5 where he signed Billy

oel. Journey. Janis
Ian and Phoebe
| Snow: and co-founder
4 of SBK Entertain-
ment World (the
4 forerunner of SBK
& Records) in the mid-
¥ '80s with Martin
Bandier and Stephen
C. Swid.

In his first in-depth
interview in several
years. Koppelman — who’s
been in his current position
since November 1991 — dis-
cusses what it’s been like sit-
ting in the driver’s seat of a
major multinational record
company division that’s had
significant changes this de-
cade. Says Koppelman, “This

KOPPELMAN/See Page 30
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Adon’t miss
tTim meceraw

performing
“it°s your love”

, live
on the
ACM Awards
next

Wednesday
April 23, 1997

“tt’s your love”
the new single
from
tim megraw
Airplay date:
April 28, 1997

tim mcegraw
his new album

will be in the stoves
June 3, 1997
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Howard Heads To
WBEB As VP/GM

KPIX-AM & FM/San Fran-
cisco VP/GM Blaise Howard has
e accepted a simi-

d lar position at
WBEB/Phila-
delphia. Howard
succeeds Meg

ted the AC in
January.

“We conducted
along, nationwide
search and decid-
ed on Blaise,” re-
marked WBEB
owner/President Jerry Lee. “In ad-
dition to finding someone who is an
outstanding manager, we're delight-
ed that Blaise also has an extensive
Philadelphia market background.”

Howard, who begins his new
WBEB duties April 28, previously
was Station Manager/GSM at

KYW/Philadelphia, GSM at
KDKA/Pittsburgh, and GM of
WLEE/Richmond.

Hennes A Rising
Star In Atlanta

Eight-year WSTR (Star 94)/At-
lanta Promotion/Marketing Direc-
tor Alan Hennes
i has been elevated
to Operations Di-
rector at the Jef-
ferson-Pilot
CHR.

WQXI-AM &
WSTR VP/GM
Mark Kanov
told R&R, “Alan
has been with the
station since it
transformed from
WQXI-FM to Star 94 in 1989. His
dedication and commitment to the
company have made him an integral

HENNES/See Page 23

Hennes

Richards Recruited
As KMPS/Seattle PD

Former WKHK-FM/Richmond
PD Mark Richards has been named
PD at Country KMPS-AM & FM/
Seattle. He succeeds Alan Sledge,
who left last December for the
WUSN-FM/Chicago PD post.

ARS/Seattle VP/GM Fred Schu-
macher commented, “Mark has
done a great job in Richmond. His
experience with a station very simi-
lar to KMPS makes him the perfect
fit for Seattle.”

ARS/Seattle General Program
Manager Becky Brenner said,
“Mark has a proven track record for

RICHARDS/See Page 23
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i Delone, who ex- |

Members of Daft Punk played DJ at the premiere party for “The Saint” at
the House of Blues. The group is also featured on the Virgin Records
soundtrack. Going head to head with Virgin execs are (I-r) label Director/ l
| Product Management Eric Ferris, tour manager Cedric Hervet, Virgin
President/CEQ Phil Quartararo, Daft Punk’s Guy Manuel de Hohem Chris-
to and Thomas Bangalter, Virgin Sr. Director/Marketing & Artist Develop-
ment Bruce Henderson and Sr. Director/Soundtracks George Maloian,
and Virgin Music Group Worldwide Sr. Product Manager Lil Gary.

e
=
=

Kaye VP/GM Of Sandusky/Seattle

Veteran broadcaster Mare
Kaye has been appointed
VP/GM of Sandusky Ra-
dio’s five Seattle proper-
ties: ACs KLSY-FM and
KRWM-FM, Nostalgia §
KIXI-AM, NAC/Smooth |
JazzKWJZ-FM,and Busi- £
ness News KEZX-AM. He
succeeds Gary Robb, who
left the stations last month. [

Kaye told R&R, “This ~
was the premier radio job
available. When 1 first spoke with
[Sandusky President] Norman Rau,
I asked him not to take out any ads
for it because I knew he’d get thou-
sands of resumés.

“This is one of those rare opportu-
nities where a person can manage a

Kaye

marvelous superopoly
while living in a marvelous
city. The growth potential of
these five stations is enor-
mous. As a manager of a
five-station group, I'll be
very patient and look care-
fully at each station. The
radio gods were very good
to me.”

i Kaye most recently was
President/GM of Hot AC
WAKS/Tampa. He previ-
ously was President/GM of KIIS/
Los Angeles, President/GM of
KNUA/Seattle, VP/GM for KHI'T/
Seattle, VP/Station Manager of
KKBQ/Houston, KODA/Hous-
ton’s GSM, and VP/GM at WGBB/
Long Island.

Rids Ahpbintéd WYSY/Chicago PD
™ Flip to Spanish format planned for May 15

Jesse Rios — most recently PD at Tejano KINT-FM/E] Paso — has
been named PD of Spanish Broadcasting System’s newly acquired WYSY-
FM/Chicago. The company plans to flip the station from *70s Oldies to an
as-yet determined Spanish format on or about May 15.

SBS Western Regional VP Steve Humphries told R&R, “Jesse worked
at [Tejano}] KXTN/San Antonio [as PD] when I was the Executive Direc-
tor of TK Communications. He’s also been the PD at [Regional Mexican]
KLAX in L.A. and launched [then-Spanish AC] KROM-FM/San Anto-
nio as well. So he has experience in all the formats ... but I think you can

rule out Tropical in Chicago.” RIOS/See Page 23

KRRW/Houston Makes A ‘B’-Line For AC

Classic Rocker KRRW/Dallas has dumped its “Arrow” in favor of AC,
calling itself “B97.9 — Soft Rock of the '70s, *80s, and "90s.” New calls
reflecting its “B” identity are on the way, and the SFX station is in the final
stages of selecting both a PD and Station Manager.

Newly appointed VP/GM Pat Fant told R&R, “Our market research iden-
tified that existing Dallas stations weren’t satisfying Soft Rock needs. In a
market this competitive, nothing’s a slam dunk. However, we’ll support
our researched music with the right marketing and promotion, and I think
our approach will be very successful. SFX has made a name for itself in the
AC world, and we’ll draw on those resources. This company certainly knows
how to do Soft Rock.”

Indicating B97.9 will be softer than crosstown AC mainstay K VIL, Fant
commented, “The beauty of our format is that there’s tempo without inten-

KRRW/See Page 23
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R&R Debuts Spanish Format Breakouts

Following six months of in-house research and review from top Spanish
radio executives, R&R has unveiled nine distinct format designations for
Spanish language radio stations in the United States. The formats, debuting
to coincide with the release of Winter 97 Arbitron results, will be used in
all R&R publications, including HOTFAX and R&R ONLINE.

Format designations were based on station inquiries; input from pragram-
ming and sales executives, GMs, rep firms; and playlist review. The desig-
nations are: :

» Spanish AC. Stations airing mostly ballads and soft contemporary mu-
sic from such acts as Enrique Iglesias, Franco de Vita, and Ana Gabriel.
Stations that call themselves “Romance.” “Suave,” or “Amor” are in this
category. Stations in this format include KLVE-FM/Los Angeles, KBRG-
FM/San Francisco, and both WAMR-FM and WRMA-FM in Miami.

* Regional Mexican. This format continues its evolutionary process from
polka-influenced Banda to more contemporary Grupo and Nortefia sounds.
While presentations may vary from station to station — KBUA-FM &
KBUE-FM (Que Buena)/L.A. is an extremely uptempo station, while
crosstown KSCA-FM (La Nueva) is very low-key — determination was
based on playlist rotations and reporting status to various trade publica-
tions.

The majority of Regional Mexican stations are found west of the Rockies
(with the exception of Texas and Chicago). Top artists in this category in-
clude Marco Antonio Solis, Tigres Del Norte, and Bronco.

» Tropical. This format includes the Salsa, Merengue, and Cumbias styles
of music that dominate Spanish-language stations east of the Mississippi.
Top outlets include WSKQ-FM/New York, WRTO-FM and WXDJ-FM/
Miami, and KGLA-AM/New Orleans, and top format artists include Luis
Enrique, Puerto Rican Power, and Ricky Martin.

» Spanish Contemporary. While some debate exists as to what consti-
tutes a contemporary Spanish format, R&R found a handful of top 100
market stations that fit the traditional sense of CHR using popular Spanish-
language titles from such acts as Thalia, Shakira, and Paulina Rubio.
These stations include KVAR-FM/Riverside-L.A. (which segued from
Spanish AC on Monday {4/14]), XLTN-FM (Radio Latina)/San Diego,
and uptempo crossover stations such as WURD-AM (Mega 900)/Phila-
delphia — it describes its format as “Hurban” (Hispanic-oriented Urban)
— and WPMZ-AM/Providence, which provide a continuous, uptempo,
high-energy presentation targeted at the same demos as a typical English-

language CHR outlet. SPAMSH/SEB Pqe 15

WEB SITE:http://www.rronline.cam
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sioner level.

“Mr. Furchtgott-Roth and Mr.
Powell bring the expertise the FCC
so badly needs at this time,” Lott
said. T hope the President will act
expeditiously on them.”

Senate Commerce Committee
Chairman John McCain (R-AZ)
supported the recommendations.
Another commissioner’s slot will
open at the end of June when Jim
Quello retires after 23 years as an

RADIO BUSINESS

Chong Out; Furchtgott-Roth,
Powell Tapped For FGC Posts

FCC Commissioner Rachelle Chong will not serve a sec-
ond term after her current term ends on June 30. Senate Major-
ity Leader Trent Lott has recommended House Commerce
Committee Chief Economist Harold Furchtgott-Roth and
Department of Justice Antitrust Division Chief of Staff Michael
Powell to fill the two Republican slots at the FCC commis-

.4 FCC Commis-
“4 sioner. The post
4 is expected to be
1 filled by Demo-
| crat Bill Ken-
nard, currently
| the FCC’s Gen-
eral Counsel.
Chong, a Re-
publican appoin-
tee, had indicated

last year she might not seek reap-
pointment, but later said she was hop-
ing for a second term. In a statement
issued after Lott’s announcement,
Chong pointed out that she “brought
the west-coast perspective of an
Asian-American and the experience
of a practicing communications law-
yer to FCC decision-making. [ am
proud of what I have been able to ac-
complish in the last three years.”
Chong will remain in her position
until her successor takes over.

President Clinton has the right to
nominate FCC commissioners, but
the opposing political party has tra-
ditionally been allowed to nominate
its own candidates. The Senate must
confirm the nominations.

Telecom Act Catalyst For Industry Growth;
Veronis, Suhler Glaims

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

The Telecommunications Act of 1996 was the equivalent of
the full employment act for brokers and lawyers and is credited
-with fueling “accelerated growth” that resulted in an “astound-
ing $13.4 billion” in transactions, according to the 1997 Com-
munications Industry Transaction Report released by the
investment banking firm of Veronis, Suhler & Associates Inc.

In fact. the value of radio stations
has skyrocketed over the past five
years. In 1991, transactions totaled
a mere $69 miilion. The following
year saw a significant jump to $458
million, and deals continued at an
explosive pace through 1995 — a
year that reached $1.5 billion in
transactions.

“Radio multiples have climbed
from a low of seven to eight times
cash flow in 1991 to almost 12 to 15
times cash flow today,” reports
Christine Balcius, VS&A's Radio
Industry Director.

At the same time. profits for broad-
cast properties “have increased sig-
nificantly since 1991, making these
properties more attractive as acqui-
sition targets and easier for finance,”
according to the report. VS& A found
that a number of factors spawned
growth in transactions, including:

¢ Stable interest rates in 1995 and
1996, following the 1994 runup in
rates that eased the financing costs
of acquisitions and led to a rebound
in corporate finance activity.

® Radio station transactions were
initially bolstered by the relaxation
of duopoly restrictions in 1992,
then received an additional boost in
1996, when these restrictions were
eased further. .
* Credit liquidity helped compa-
nies finance transactions.

Record-Breaking
Performance

Last year’s record-breaking per-
formance got started with a tailwind
from 1995 — a year in which West-
inghouse Electric Company
bought CBS in November for $5.4
billion (radio and TV properties in-
cluded). Also, the Walt Disney
Company struck a whopping $19
billion deal for Capital Citiess/ ABC
which closed in February 1996.
These represent the two biggest
deals in radio history. But a third
monster deal was around the corner.
Manhattan-based Infinity Broad-
casting paid $685 million for sta-
tions from Alliance Broadcasting
and from Granum Holdings before

jumping into the arms of Westing-
house in a $4.9 billion deal that
closed New Year’s Eve.

And the buying frenzy seemed
contagious: Jacor Communications
spent $770 million for Citicaster’s
(mostly radio and some TV) proper-
ties, later using a TV station as trade
bait for six of Gannett’s radio out-
lets — including high profile KIIS-
AM & FM/Los Angeles. Wheeling
and dealing maintained a dizzying
pace: American Radio Systems

dropped $665 million for EZ Com-.
munications, while fast-biossoming”

Capstar Broadcasting Partners
raked in Commodore Media for
$420 million. Chancellor Broad-
casting, perhaps setting the pace for
an acquisition-wild 1997, reached out
and grabbed Shamrock Broadcast-
ing in a $408 million deal, and then
snatched up a dozen Colfax Com-
munications stations for another
$365 million. Clear Channel paid
$336 million for the remaining 79%
of Heftel Broadcasting. while Irv-
ing, TX-based Evergreen Media
picked up Pyramid Communica-
tions for $306 million.

Simply put by VS&A, “In terms of
the value of traded radio properties.
activity in 1996 significantly outpaced
the previous five years combined.”

Continued on Page 8
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Clear Channel Ups Alabama Holdings, Seals Eller

lear Channel Communications Inc. (NYSE: CCU) is buying six

Mobile stations from Capitol Broadcasting Co. for $24 million. The
stations include WKSJ-AM & FM, WDWG-FM, WRKH-FM, WMXC-FM
& WNSM-FM. Clear Channel already owns NBC affiliate WPMI-TV in
Mobile/Pensacola.

“WKSJ is the heritage Country station in the Mobile market,” Clear Chan-
nel Chairman/CEO Lowry Mays pointed out. “This group of stations has
served the Mobile market extremely well, and we look forward to continu-
ing their success”

Clear Channel also closed its acquisition of outdoor advertising com-
pany Eller Media. The total price of the deal was $750 million in cash,
plus 6.6 million shares of Clear Channel common stock and options to
buy 1.5 million in common stock at $12.99 per share.

Eller Media was founded in 1901 and has over 50,000 display faces in
15 major markets.

Kennedy Introduces Alcohol Ad Gode Bill

R ep.Joe Kennedy (D-MA) has introduced a bill that would allow broad-
casters to develop an industry-wide policy on alcohol advertising.
Currently, such a policy would meet with antitrust problems. The idea has
broad support; especially from broadcasters who, for the most part, have
decided not to carry hard liquor advertising.

FCC Chairman Reed Hundt said that “allowing broadcasters to come
up with a voluntary code will allow broadcasters to keep the high stan-
dards that most — but unfortunately not all — embrace. | hope that broad-
casters will support this proposal, which would allow them to take the lead
in dealing with this important issue.”

CD Radio Closes Stock Deals

D Radio Inc. (Nasdaq: CDRD) has closed its sale of approximately
$86 million of 5% preferred stock and will also close on about $49
million on April 21. The remaining commitments for approximately $65
million will be allowed to expire.
The commitments, totaling approximately $200 million, were contin-
gent on the company winning a license for satellite radio spectrum. CD
Radio won the license April 2, bidding $83.3 million.

Spivak New To Metro Board

M etro Networks Inc. (Nasdaq: MTNT) has named Kenin Spivak to
its board of directors. Spivak co-founded Archon Communications,
¢ amedia communications company that is currently the principal share-
¢ holder of Premiere Radio Networks Inc. Jacor Communications re-
cently agreed to purchase Archon’s Premiere holdings. Spivak has also
served since 1996 as Vice Chairman of John Paul Mitchell Systems,
which makes hair and skin care products.

KRT0 Cleared To Close

‘ox Radio Inc. (Nasdaq: CXR) has received the go-ahead from the

FCC to close its acquisition of KRTO-FM/Los Angeles, and ex-
pects to complete the deal by the end of May. Cox is buying the station for
$19 million from El Dorado Communications (R&R 2/14). Cox also owns
KFI-AM, KACE-FM & KOST-FM/Los Angeles.

Hicks, Muse Go To Mexico

I nvestment bank Hicks, Muse, Tate & Furst will take a minority inter-
estin Grupo MVS, a Mexican company whose holdings include radio
group Groupo Teleradio. The company's other holdings include TV and
video production and direct satellite and video services. Hicks, Muse is
paying $120 million for its portion of the company.

Stern Upped at FCC

J ohn Stern has been named Assistant Chief of the FCC’s Internation-
al Bureau. He was previously Senior Legal Advisor to the Bureau
Chief, and joined the commission in January 1995 as a litigator in the
Office of General Counsel.

Get the data the
industry’s leaders

NAB '97

Convention
Discounts

depend on. U.S. Radio or Television

W “Investing in” Market Reports
W “Jnvesting in” Ownership Files
B BIA’s Yearbooks

W Srate of the Industry Studies

B MasterAccess Analyzer Database Software
B Custom Research H Newsletters

* Revenues

Available
Through

April 30, 1997

BIA Research, Inc.

(Formerly BIA Publications. Inc.}

Call 800-331-5086

(or 703-818-2425)
Internet: http://www.biacompanies.com

* Ratings

* Ownership

» Coverage Maps
* and more...
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§ DEAL OF THE WEEK Jil 1997 DEALS TO DATE il TRANSACTIONS AT A GLANCE |
$4,631,053,249 3 ® ABC Radio acquisitions $105 million ;

§ ' Dollars To Date: % { ® WDRQ-FM/Detroit
(Last Year: $2,765,101,949) g ]

® Chancellor Media Corp. ® WJZW-FMWashington
This Week's Action: $737,855,001

e e ® Bonneville International acquisitions $205 million
acquisitions $340 million * WLUP-FM & WPNT-FM/Chicago

A MBS A

. (Last Year: $143,389,000) © KDFC-FM/San Francisco
e WGCI-AM & FM/Chicago ;
. . ® -AM, g X -FM, i -FM/
o KHKS-FM/Dallas Stations Traded This Year: 616 mm g;f, mf,i: AM & FM, WDWG-FM, WMXC-FM & WRKR-FIW £
o KKBQ-AM & FM/Houston (EEA IR0 * WNUZ-AM/Talladega, AL $125,000
= D . ® KYLD-FM/San Francisco $44 million
Statlans deed T’"s week' 36 ® KGMZ-FM/Aiea (Honolulu), HI $1.6 million
(Last Year: 44) * WWVR-FM/West Terre Haute, IL $1
m—— ‘ — ‘ ® KZMZ-FM/Alexandria, LA $1.55 million
TRANSACTIONS ® WYUS-AM, WICO-AM & FM, WAFL-FM, WLFX-FM & WXJN-FM/

Salisbury-Ocean City, MD $12 million
® WTSB-AM/Lumberton (Fayetteville), NC $75,000
® KFIR-AM/Sweet Home, OR $50,000
® WKRF-FM/Tobyhanna (Wilkes-Barre), PA $150,000
¢ KERB-AM & FM/Kermit, TX $80,000

Chancellor Ghalks Up Another Big Buy

e

Chancellor Media Corp.
acquisitions

PRICE: $340 million |
TERMS: To be determined
BUYER: Chancellor Media
Corp., headed by CEQO Scott
Ginsburg. It owns WMVP-AM,
WLIT-FM, WNUA-FM, WRCX-FM
& WVAZ-FM/Chicago; KSKY-AM/
Dallas; and KTRH-AM & KLOL-
FM/Houston-Galveston. Phone:
(972) 239-6220

SELLER: Gannett Co., headed
by President/Radio Division Ger-
ry DeFrancesco. Phone: (610)
658-3240

WGCI-AM & FM/
Chicago

FREQUENCY: 1390 kHz; 107.5
MHz ‘
POWER: 5kw; 33kw at 600 feet
FORMAT: Urban/Oldies; Urban |

KHKS-FM/Dallas
FREQUENCY: 106.1 MHz
POWER: 100kw at 1585 feet
FORMAT: CHR/Pop

KKBQ-AM & FMW/

Houston
FREQUENCY: 790 kHz; 92.9 MHz

i

POWER: 5kw; 97kw at 1919 feet
FORMAT: Country; Country

ABC Radio '
acquisitions

PRICE: $105 million

TERMS: Asset sale for cash
BUYER: ABC Radio, headed by
President Robert Callahan. It
owns WJR-AM & WHYT-FM/De-
troit and WMAL-AM & WRQX-
FM/Washington. Phone: (212)
456-7777

SELLER: Evergreen Media Corp.,
headed by Chairman/CEQC Scott
Ginsburg. Phone: (972) 869-9020
BROKER: Star Media Group

WDRQ-FM/Detroit
FREQUENCY: 93.1 MHz
POWER: 26.5kw at 669 feet
FORMAT: CHR/Rhythmic

WJZW-FM/Washington
FREQUENCY: 105.9 MHz
POWER: 28kw at 650 feet
FORMAT: NAC/Smooth Jazz

Bonneville
International
acquisitions

PRICE: $205 million
TERMS: To be determined

R S
e S e
S

U1 $340 million deal marks Gannett’s exit from radio ownership

BUYER: Bonneville Internation-
al, headed by President Bruce
Reese. Phone: (801) 575-7500
SELLER: Chancellor Media
Corp. Phone: (972) 239-6220

WLUP-FM & WPNT-F\W/
Chicago

FREQUENCY: 97.9 MHz; 100.3
MHz

POWER: 6kw at 1171 feet; 8.3kw
at 1175 feet

FORMAT: Hot AC; Hot AC

KDFC-FM/San

Francisco
FREQUENCY: 102.1 MHz
POWER: 33kw at 1047 feet
FORMAT: Classical
R

185k
e .g._\-i 1=

(R

Clear Channel
Communications |
acquisitions

WNTM-AM, WKSJ-AM & |
FM, WDWG-FM, WMXC-
FM & WRKH-FM/Mobile
PRICE: $24 million

TERMS: Not available

BUYER: Clear Channel Commu-
nications, headed by President
Lowry Mays. Phone: (210) 822-
2828

SELLER: Capitol Broadcasting
Co L.L.C,, headed by President

R
i R
S S e

G
S e
e e

$850,000

IR

* KWFT-AM/Wichita Falls, TX $275,000
® WAPP-FM/Berryville & WBPP-FM/Strasburg (Winchester), VA

* WJLM-FM/Salem (Roanoke-Lynchburg), VA $3.1 million

ol

Kenneth Johnson. (334) 450-
9220

FREQUENCY: 710 kHz; 1270
kHz; 94.9 MHz; 104.1 MHz; 99.9
MHz; 96.1 MHz

POWER: 1kw day/500 watts night;
5kw day/103 watts night; 100kw at
1555 feet; 100kw at 1555 feet; 94kw
at 1755 feet; 97kw at 1342 feet
FORMAT: News/Talk; Country;
Country; Country; AC; Classic
Rock

BROKER: Blackburn & Co.

WNUZ-AM/Talladega
PRICE: $125,000

TERMS: Asset sale for $30,000
cash and a five-year, $95,000
promissory note at 7% interest
BUYER: Birmingham Christian
Radio Corp., headed by President
L.E. Willis. It owns WAYE-AM/Bir-
mingham. Phone: (757) 622-4600
SELLER: Radio Alabama Inc.,
headed by President James
Whatley. Phone: (205) 234-2492

B g 1T P
-t fgtgeir

KYLD-FM/San
Francisco
PRICE: $44 million

L.
SRR
T
T

TERMS: Susquehanna is pur-
chasing the KYLD frequency and
facilities, as well as the call letters
of Evergreen-owned KSAN. Ev-
ergreen will retain the KYLD calls .
and broadcast its format at KSAN'’s
former 94.9 MHz frequency.
BUYER: Susquehanna Radio
Group, headed by President Dave
Kennedy. It owns KNBR-AM,
KFOG-FM & KFFG-FM/San Fran-
cisco. Phone: (717) 852-2139
SELLER: Evergreen Media
Corp., headed by Chairman/CEO
Scott Ginsburg. Phone: (972)
869-9020

FREQUENCY: 107.7 MHz
POWER: 8.9kw at 1162 feet
FORMAT: CHR/Rhythmic
BROKER: Bill Steding of Star
Media for Evergreen; Larry
Patrick of Patrick Communica-
tions for Susquehanna

SRR wg
e ol e o
*#%Vﬁﬁ’“ﬁ il i i ww%%‘v%

e e

G R SR
KGMZ-FM/Aiea
(Honolulu)

PRICE: $1.6 million
TERMS: Asset sale for cash
BUYER: NPR Hawaii Il L.P.,

Continued on Page 8
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

headed by President Scott Fey. It
owns KRTR-FM/Honolulu. Phone:
(415) 673-6123

SELLER: Visionary Related En-
tertainment inc., headed by Pres-
ident John Detz. Phone: (707)
528-0339

FREQUENCY: 107.9 MHz
POWER: 100kw at 1965 feet
FORMAT: Alternative

BROKER: William Exline for the
seller

WWVR-FM/West Terre

Haute

PRICE: $1

TERMS: Stock sale for cash
BUYER: Howard and Betty Huey
are acquiring United Broadcast-
ing Co. Inc. Phone: (812) 533-
1663

SELLER: Nellie and Floyd Huey.
Phone: (812) 533-1663

KZMZ-FM/Alexandria
PRICE: $1.55 million

TERMS: Asset sale for cash
BUYER: Champion Broadcast-
ing, headed by President Don
Kidwell. It owns KRRV-AM & FM
& KICR-FM/Alexandria. Phone:
(915) 563-9102

SELLER: Stellar Communica-
tions, headed by President Don
Chaney. Phone: (903) 581-0080
FREQUENCY: 96.9 MHz
POWER: 100kw at 1450 feet
FORMAT: Classic Rock
BROKER: BillWhitley of Whitley
Media

WYUS-AM, WICO-AM &
FM, WAFL-FM, WLFX-
FM & WXJN-FMW/

Salisbury-Ocean City
PRICE: $12 million

TERMS: Asset sale for cash
BUYER: Deimarva Broadcasting
Co., headed by President Julian
Booker. It owns WDEL-AM &
WSTW-FM/Wilmington, DE and
WXCY-FM/Havre de Grace, MD.
Phone: (302) 478-2700
SELLER: Prettyman Broadcast-
ing Co., headed by President Wil-
liam Prettyman Jr. Phone: (410)
742-3212

FREQUENCY: 930 kHz; 1320
kHz; 94.3 MHz; 97.7 MHz; 971
MHz; 105.9 MHz

POWER: 500 watts; 710 watts day/
36 watts night; 3kw at 299 feet; 6kw
at 328 feet; 4.6kw at 374 feet; 6kw
at 328 feet

FORMAT: Spanish; Talk; Country;
AC; Classic Rock; Country

WTSB-AM/Lumberton

(Fayetteville)

PRICE: $75,000

TERMS: Asset sale for $25,000
cash and a seven-year, $50,000
promissory note at 8.5% interest
BUYER: Lumberton Christian
Radio Inc., headed by President
L.E.Wiilis. Phone: (757) 622-4600
SELLER: Eastern North Caroli-

na L.L.P,, a wholly owned subsid-
iary of Beasley Broadcasting,
headed by CEO George Beasley.
Phone: (941) 263-5000
FREQUENCY: 580 kHz
POWER: 500 watts day/67 watts
night

FORMAT: Country

KFIR-AM/Sweet Home
PRICE: $50,000

TERMS: Asset sale for $5000 cash
and a 10-year, $45,000 promisso-
ry note at 1.5% interest

BUYER: Shea Enterprises Inc.,
headed by President Robert Rat-
ter. Phone: (541) 367-4335
SELLER: Galaxy Broadcasting
Corp., headed by President Jim
McDaniel. Phone: (541) 367-5115

WKRF-FM/Tobyhanna

(Wilkes-Barre)

PRICE: $150,000

TERMS: Asset sale for cash
BUYER: Sinclair Radio of
Wilkes Barre Inc., headed by
President Barry Baker. Phone:
(410) 467-4545

SELLER: Keymarket of NEPA
Inc., headed by President Kerby
Confer. Phone: (706) 737-8844
FREQUENCY: 107.9 MHz
POWER: 5.7kw at 335 feet
FORMAT: CHR

KERB-AM & FM/Kermit
PRICE: $80,000

TERMS: Asset sale for cash
BUYER: La Radio Cristiania Net-
work Inc., headed by President
Paulino Bernal. It owns KIBL-AM/
Beeville, TX. Phone: (202) 293-
5333

SELLER: Mesa Entertainment
Inc., headed by President Dee
Anna Velasquez. Phone: (915)
333-1227

EARNINGS

tlathlon Broadcasting (Nas-
changed its fiscal year-end 1o De-

forma cash fiow for its fourth quar-
ter rose 64%.

fourth quairier of $57,000 {29 certts

4G5 Triathlon posted a loss of

£473.000. Broadeast cash flow was
| %2 million. compared o $1ﬂﬂ~ﬂﬂﬂ
a year ago. :
For the Ll year, the Gr;!rmm'fl'fan
a loss of §758,000 ($1.07 per
“zhare) on net revenue of $19 mil-
on; Trigthion went pubiic:in Se;»
ternber 1905, sa there ars 1o com:
parable year-efid numibers, ARGLIm-
ing ail stations were owned the:an:
tire yask ourth-Guarer revenues

' have been $21.4. million; wilh. ﬁyt

e 5

ki i i

* Triathlon Cash Flow Rises In 4th Of:
daq: TBCOA), which recently:

cember 31 from March 31, said pro-:

Triathion reported a ioss for the

per share) on net mvenues of $7.
milllen. For the same: pariod in -

| $315,000 {7 cents) on revenue of -

- would have been $6.6 millon, and
s rémmhrﬁwﬁnﬂmwarmukj.g

KWFT-AM/Wichita Falls
PRICE: $275,000

TERMS: Asset sale for cash
BUYER: The Watch Inc., headed
by President David Schum.
Phone: (214) 369-2882
SELLER: Moran Broadcasting
Co., headed by President R.J.
Moran. Phone: (817) 855-6924
FREQUENCY: 990 kHz
POWER: 10kw day/1kw night
FORMAT: Gospel

BROKER: John Saunders

WAPP-FM/Berryville &
WBPP-FM/Strasburg

(Winchester)

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: Mid Atlantic Network
inc., headed by President John
Lewis. It owns WINC-AM & FM/
Winchester, VA. Phone: (540) 667-
2224

SELLER: Signal Knob Radio
Partners. Phone: (540) 465-9100
FREQUENCY: 105.5 MHz; 104.9
MHz

POWER: 3kw at 299 feet; 3kw at
220 feet

FORMAT: Oldies; Oldies R
BROKER: Mitt Younts of Media
Services Group for Signal Knob

WJLM-FM/Salem

(Roanoke-Lynchburg)
PRICE: $3.1 million

TERMS: Asset sale for cash
BUYER: Capstar Acquisition
Co., headed by President R.
Steven Hicks. Phone: (512) 404-
6840

SELLER: WRIS Inc., headed by
President Lloyd Gochenour.
Phone: (540) 342-3131
FREQUENCY: 93.5 MHz
POWER: 5.8kw at 98 feet
FORMAT: Country

BROKER: Bruce Houston of
Blackburn & Co.

million for the year and $1.7 milfion
for the quarter.

Triathion President/CEO Norm
Feuer said the rise in cash flow was
due to an eight-point increase in
broadcast cash flow margins. “In
the next year, we intend to use the
strength of this operating leverage
to bring much of our anticipated
revenue increases to the cash flow
line and to continue to seek addi-
tional streamlining in our station
operfions”

oun 1o be radio-less Gannety.
o Co. [NYSE: GO oaid e first-
guartar earnings rose 51 parcant,
largety due-to its nesvspapar busi-
nass, Thecompary had an income
of $135.1 million {96 cants per
share) on revenues of $1.1 billion,
i pomparad to an income of $834

| miltion (84 cants) on revenue of §1

- piflion & year ago.

' Broadcasting operating net i

i come was up 14 7% to $57.4 million _
from $50 million in first quarter 1995,

www americanradiohistorv.com

Arﬁericom 52 $233.0
John Barger 2 7.3
Bergner & Co. 6 15.2
Blackburn & Co. 17 55.1
Frank Boyle & Co. 2 34
Edward Chase 1 2
Donald Clark 2 28
Crisler Co. 2 7.7
Ed Dugan & Assoc. 2 65.0
Exline Co. 5 27
Norman Fischer & Assoc. 4 15.6
Force Comm. 4 6.5
Richard Foreman & Assoc. 9 142
Goldman Sachs 1 65.0
Hadden & Assoc. 1 .6
Henson Media 1 1.8
Jim Hoffman 3 2.6
Jorgenson Broadcast 1 5
Kalil & Co. 1 1.3
Kozacko 3 1.2
LGG Media Brokers 1 1.0
MGMT Inc. 3 1.1
Media Services Group 25 56.8
Media Venture Partners 35 150.9
Montcalm 2 7
New England Media 6 39
Gordon Rice 1 1.0
William Rice 1 5
Satterfield & Perry 1 4
Serafin Bros. 1 45
Snowden & Assoc. 1 3.0
Star Media Group 69 1077.6
Gary Stevens & Co. 7 107.6
Ben Sudduth 1 2.0
Sunbelt Media 5 25
Whitley Media 7 3.3
Whittle Agency 2 3.1
Total 253 51511.6™

* In rmiltiownis ;

** May nof match suim of broker tolals due to rounding

Swap deals are inciugad in brokers’ number of stations sold,

. but do not contabute to doffar values and overall lotals.

Telecom Act Catalyst For Industry
Growth; Veronis, Suhler Claims

Continued from Page 4

In all, VS&A found 23 transac-
tions of $100 million or more —
and judging by recent acquisition
trends, the gravy train for brokers
and lawyers isn’t about to slow any-
time soon. Earlier this year, Ever-
green and Chancellor joined hands
to purchase Viacom Internation-
al’s 10 stations for $1.075 billion,
and will then merge the operation

in a deal valued at a total of about
$1.75 billion. In the end, the deals
will have an enterprise value of
about $5 billion. Deals this week
continued at a breathless pace: For
details, see Page 6.

Don’t forget to check R&R’s web-
site at http://www.rronline.com for
transactions updated daily.
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RICHARDF"ARX

FIGHT FOR THE ARTS.

if you will, that does not nurture its children’s talent, creativity or

®
I I Culre a WOr]»d7 imagination. A world where there is no infusion of new talent

and a world no longer in need of record stores to sell new product or radio stations to play the latest music.
Given the severe 1dck Of apprOpriate funds to SUppOrt arts Programs in ele-

mentary, middle schools and high schools across our great land, this picture is fast becoming a reality.

Over the past year I have visited with thousands of kids across the country, talented kids, who
seek only a chance at a CATCCTI in the artS I have given some of them an opportunity to
have their poetry, short stories, photographs and drawings published as part of the album liner notes on
my latest album, Flesh and Bone, and have arranged for computer equipment to be donated to their
schools on their behalf. I have met with Congressional Leaders, Senators, Governors and Mayors from all
over the country who echo our concerns, but whose hands are tied by government bureaucracy. 1 have
donated funds, in particular, the royalties from my latest single, “Until I Find You Again,” to the NARAS

Foundation, which supports arts initiatives across the country.

Quite frankly, it is not enough. I need YOUT help Call upon your cus-
tomers, listeners, advertisers, families and friends to write to your local, state and/or
government officials. Urge them to utilize their influence to affect change in current
government, state and local arts initiatives and to increase spending for school arts

programs, equipment and educators. Use your own influence to support your own

retail and radio businesses, by launching your own in-store and on-air initiatives.

In short, we’ve all heard the saying before: a YOung mind, in this
case a willing young mind, 1S A terrible thlng tO waste.

I think it’s criminal.

Thank you for your support.

/_\___
@ ©1997 Capitol Records, 1750 N. Vine Street, Hullywood, CA 90028, hollywoodandvine.com
RICORDS
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RADIO BUSINESS

Selling, Swapping, Shopping
Start 97 Off With A Bang

New year rolls into action with $3.62 hillion worth of deals

So where is the radio business industry one year after
the monumental Telecom Act of *96? Continuing to break
records. Without the hindrance of a government shutdown
to begin the year (as there was last year), station trading
remained in overdrive. The first quarter of 97 closed with
$3.62 billion and 498 stations changing hands, figures
that are 48% and 3%, respectively, above the same peri-

home, the Top 5 radio groups at the
end of the first quarter (in terms of
revenues) are CBS Radio, Chancel-
lor Media, Jacor, American Radio
Systems, and Clear Channel. But
keep those scorecards handy...

The No. | broker this quarter was
Star Media Group (69 stations, $1.07
billion). It was followed by Americom

State-By-State Transactions

(Top 10 states shaded)

od last year. Stat AM FM  AMCP FMCP Total
last year. (52 stations, $233 million), Media : >
The quarter’s biggest deal was the 99 stations, the second largest after  Venture Partners (35 stations, $105.9 Alabama 3 e - - 8
$1.5 b@on acquisition of Viacom’s  CBS Radio. (To give you an ideaof  million), Gary Stevens & Co. (seven Alaska 4 6 - - 10
10-station group by the newly how much the stakes have been stations, $107.6 million), andEd Dug- Arizona 5 8 - - 13
formed Chancellor Media, born of  raised, the top deal in first-quarter 96 an & Assoc. (two stations) and Gold- Arkansas 3 6 9
the Evergreen Media/Chancellor  was Jacor’s acquisition of Citicast- man Sachs (one station), both with : n :
Broadcasting merger. After all is  ers for a “meager” $430 million.) So ~ $65 million. (complete broker score- California 20 31 - 1 52
said and done, Chancellor will own  for those of you keeping score at  card, Page 8). Colorado 3 5 - - 8
; e —— e Connecticut 2 - - 4
‘;k::;Tf?:v‘h”“':'r':-:..”‘{“H::.. R A ..--ﬁi.:.::.:-...-.-._;--: gt " z s Delaware 1 - - 3
 TOP FIRST-QUARTER TRANSACTIONS | o ; S
' ‘ * Florida 6 13 - 1 20
Top Deals Georgia 2 2 - 4
$1.5billion  viacom International stations to Chancellor Media 10 stations in five markets: Hawalii 1 1 - .
it New York, Los Angeles, Chicago, Detroit, and Washington idaho 2 7 _ _
llilinois 5 12 - - 17
Indiana 1 2 - -
$685 million  Evergreen Media/Chancellor Broadcasting merger lowa 1 4 -
o 51 stations in seven markets: New York, Los Angeles, Chicago, San Francisco, Philadelphia, Kansas _ 1 _
i : Detroit, and Washington
Kentucky 7 6 - 13
- : Louisiana 5 10 1 16
$300 million  Heritage Media/News Corp. merger Maine ] ] R R 5
v 24 stations in seven markets: St. Louis, Portland, Kansas City, Milwaukee, Norfolk,
New Orleans, and Rochester Maryland 3 5 5 8
Massachusetts - - - 2
$173 million  Benchmark/Capstar-Hicks, Muse, Tate & Furst merger Michigan 4 - N 9
oo 30 stations in 10 markets: Greenville, SC; Columbia, SC; Roanoke, VA; Jackson, MS; Minnesota 4 12 - - 16
Shreveport, LA; Montgomery, AL; Salisbury, MD; Winchester, VA; Dover, DE; and Statesville, NC Mississippi 4 9 . 1 14
Missouri 6 13 - - 19
$65 million  WWDB-FM/Philadelphia to Beasley Broadcast Group Montana s = = = -
Nebraska - - N - -
i’ Nevada 2 - - 2
$60 million  CapstarMicks, Muse, Tate & Furst acquisitions New Hampshire 1 C: - - =
iy 20 stations in five markets; Roanoke-Lynchburg, VA; Madison, WI; Anchorage, AK; Fairbanks, New Jersey 1 2 - - 3
6 AK; and Yuma, AZ New Mexico - 4 g g 4
5 o New York 11 19 - - 30
million ne-0n-One Sports Inc. acquisitions
Three stations in three markets: New York, Los Angeles, and Miami North Carolina 10 6 ! ! 18
0 ™= North Dakota o S s o S
» Fritz Broadcasting Stations to 62nd Street Broadcasting Ohio 7 10 2 1 18
Seven stations in two markets: Toledo and Saginaw-Bay City, M Oklahoma 1 . - 1
$40 milli Oregon 5 6 - - 11
million  WOKY-AM & WMIL-FM/Milwaukee to Clear Channel Pennsyvania . . - T 19
1 9 Puerto Rico 1 - . . 1
Bt Rhode Island . - - - -
$39.6 million  KPIX-FM/San Francisco to Bonnevilie International South Carolina 6 13 - - 19
1 0 South Dakota 1 - -
W Tennessee 5 4 - -
* Complete list of stations involved can be found at www.rronline.com Texas 7 15 - 1 23
;,:.... , FOT i i éﬁ? é%?& T s : s e ‘: »%Sg%g: Utah - ] - -
: i , Top Swaps S Vermont 3 5 - 8
* $300 miltion CBS/Greater Media ¢ $70miltion  CBS/Entercom KLOU-FM/St. Louis and Virginia 6 15 - 21
WBOS-FM & WOAZ-FM/Boston and KPIX/San Francisco (to Entercom) KITS-FMW/ R — - - - ) )
WMMR/Phitadelphia (to Greater San Fancisco (to CBS) gin 'slands
Media) KRLA-AM & KLSX-FMos L . Washington 5 3 - - 8
Angeles (to CBS) * $65 miltion vsmsFXIEZ" mn;w‘::gaﬁlrt:sm West Virginia - . _ - -
« $190 million Bonneville/Entercom WRFX-FM/Chariotte (to SFX) Wisconsin 7 12 - - 19
KLDE-FMMouston (to Bonneviile) Wyomin 2 2 i 4
KMBZ-AM, KCMO-AM & FM & KLTH- | « $45 million  Heritage Media/Susquehanna yoming
FM/Kansas City (to Entercom) WVAE-FM/Cincinnati (to Susquehanna)
WGH-AM & FM & WLTY-FM/Norfolk (to Heritage)

www americanradiohistorv.com
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STRIKE IT RICH! |
Join the Gold Rush with K-EARTH
America’s hottest oldies stations... |

Los Angeles

WIMK

Chicago

3

P e
Boston

D”C”ONPART
' )

You no longer have to just “get by”
with production elements intended
for someone else’s format!

GOLDMNE

PRODUCTION PARTS
Provide fresh new wa

GOLDMINE Production Parts are
everything you need to sound as much

fun between the music as when the jock | your oldjes radig zg;;homase Houston
n.
pulls the trigger on those 45s. Created . S. Promo ang ID Beds
with oldies radio’s leading PDs and fagers e p"ndllators
®
consultants, GOLDMINE is your hedge Promo Parts -

(an.nouncedA\/VD in the clear)
)
Listeney Reactions

3WS

Pitts%u}gh

against oldies burnout. Always fresh

new ways to showcase your music.

K-BEST

San Diego

these and over 100+
stations have already
signed on.

You Get A rand New CD

Every Two Weeks! === RADIO TODAY

|

R e
————a— E NTERTAI NMENT

—
E——
——
e ———
| e N ————

—d
e . vem——
B =

—

~————

Call Radio Today at (212)581-3962

Make your oldies station glitter with GOLDMINE Production Parts!
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BRI E S HOWCASE

NTAATATATATAVAVZ

TEMPORARY
TATTO0 SPECIFL

The last frontier in cail-letter placement

X ke
=

7N

” GS”‘ lf (| ’
Minrelng

72\

VT AT AT ATV
B

Remote Talk Made Easy

The Nexus ISDN
m : codec is an ideal
g solution for

j remote talk

' hosts, daily

features or

ORLANDO sports feeds. WFMI4
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NEWSBREAKERS.

London Ascends To
Gaylord Pres./CEO

Gaylord Entertainment COO
Terry E. London has been promot-
ed to President/CEO. filling the va-
cancy created by the approaching
retirement of E.W. “Bud” Wen-
dell. The 69-year-old Wendell. who
has held the position since 1978.
will retire on May 1 but will remain
as a consultant.

Gaylord Entertainment Chair-

man Edward L. Gaylerd com-
mented, “Bud Wendell has been the

heart and soul and a great leader of |

this company for 20 years. While
we will miss Bud, I have a great
deal of confidence inTerry London.
Terry has been with us for almost |
20 years and has risen through the
ranks. I am very proud of him and
confident about the future.”

Wendell noted, “With the West-
inghouse/CBS agreement proceed-
ing on track and Terry London’s
handling of the COO duties, it gives
me tremendous confidence that 1
am leaving the company in excel-
lent hands.”

London was appointed COO on
March 3, one month after the com-
pany entered into an agreement
with Westinghouse/CBS to acquire
Gaylord’s two major cable televi-
sion networks, The Nashville Net-
work (TNN) and Country Music
Television (CMT). London be-
came CFO in 1991 and was pro-
moted to Sr. VP and Chief Finan-
cial and Administrative Officer in
1993,

Wendell began working for
WSM/Nashville and its parent
company, National Life & Acci-
dent Insurance Co., in 1950. He
served stints as Manager of WSM'’s
Grand Ole Opry and VP/GM of the
Opry and the Opryland theme park.

Opryland USA Inc. was formed
when Gaylord Broadcasting
bought the properties. TNN and
CMT were established under Wen-
dell’s leadership.

_ Pieces 0f Jewel

Jewel recently celebrated the RIAA triple-platinum certification of her debut
album, “Pieces OfYou” at an award presentation in her honor after a sold-out,
two-night stand at the Beacon Theater in New York City. Showing they were
meant to celebrate are (I-r) Jewel's mother and co-manager Nedra Carroll,
Atlantic Sr. VP/GM Ron Shapiro and co-Chairman/co-CEO Val Azzoli, Jewel,
manager Inga Vainshtein, and label Exec. VP/Promotion Andrea Ganis.

Holt To Program KSMG/San Antonio

WRSN-FM & WTRG-FM/Raleigh OM Andy Holt has been given
KSMG/SanAntonio’s programming chair. Holt succeeds Pat Evans, who

left the Rusk Hot AC in January.

GM Caroline Devine told R&R, “Andy’s coming to a station that’s in a
good position. But it’s one thing to get a station there and another to keep it
there. We had some very special qualities we were looking for in a PD. Our
station has had a very strong performance profile. and we’ve put together a
very fine team. We wanted someone who would be a strong member of that
team and could lead the programming and promotion staff.

“Andy was put through the paces, and we found him to be capable and
proficient. We don’t anticipate making any changes. Andy’s contribution
will be to coalesce our very good group into the most dynamic group we
can possibly be. The platform is certainly here for him, and we feel we

have the opportunity to grow.”

Holt, who starts at KSMG April 28, previously programmed WGCX/
Mobile, WTGE/Baton Rouge, and WQXY/Baton Rouge.

ﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁ
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Wlse Chmce For WTKS/OrIando PD

MJI Broadcasting VP/Programming Bill Wise has been named PD of
Paxson Communications’ all-Talk WTKS-FM (Real Radio)/Orlando,

replacing Harry Valentine.

Commented Paxson/Orlando VP/Programming Chris
Kampmeier, “The response to this opening was large
and varied. We spoke to a lot of high-profile, major-mar-
ket programmers. Bill was far and away the best of the

bunch.”

Added Wise, “I believe in researching the audience
and giving them what they want. Great radio stations,
whether music or talk, win by finding the right talent,
outstanding production, and fun, easy contests to play

along with.”

Wise has programmed Country WYAI & WYAY/At-
lanta, former Rock WGTR/Miami, Rock WKLS/At-

Wise

| lanta, and heritage AOR WFBQ/Indianapolis.

Reese

Continued from Page 1

vest, we saw three markets we were
in — Chicago, Washington, and San
Francisco — [and stations] we liked
and would love to acquire.

R&R: What do you think of the
price you paid? Do you think it’s
on par with what is happening
throughout the industry?

BR: We paid full retail here. I think
it’s a good deal. Scott [Ginsburg,
Evergreen Chairman/CEO] and his
team were very reasonable. They got
the money they were looking for, and
we paid a price we feel good about.
Do I wish it was $150 million instead
of $205 million? Sure. But that’s not
what stations are going for these days.
We paid $40 million for a stick in San
Francisco three weeks ago [KPIX-
FM], and we saw an equivalent trans-
action happen earlier this week at
about $45 million-$50 miltion for a
terrific signal with KDFC and a prod-
uct that works with decent cash flow.
I think that’s a fair price. And the
numbers in Chicago were very nice
for two full signals in the third-big-

gest city in America.

R&R: Are you planning any
major changes in Chicago and San
Francisco?

BR: In San Francisco, we definite-
ly are not. With regards to the Chica-
go stations, we’re studying them, we
have studied them, and we will con-
tinue to study them. I don’t expect
you’ll see major wholesale changes.
They will stay in that general arena
in terms of the type of audience they
are trying to reach. But | think you’ll
see some adjustments.

R&R: When will this week’s
deals close?

BR: This deal is contingent on the
Gannett deal closing and on the Vi-
acom/Chancellor/Evergreen merger
happening. We expect all of those
things will happen, and we’ll either
wait until those are done or until man-
agement on the seller’s side is com-
fortable that they’re going to happen.
We're prepared to close as soon as
the FCC says “yes.” We hope that
will be sometime this summer, but
we understand it could be later.

R&R: What is the role of the
Mormon Church in Bonneville’s

corporate structure?

BR: All of the companies that are
part of the Mormon Church are tax-
paying entities, and we’re one of
those. Bonnevilie is part of a compa-
ny called Deseret Management
Corp., which owns 12 or 13 com-
mercial operations. Deseret, in turn,
is owned by the church. The church
is involved in major policy issues;
they had to approve this transaction.
They appoint the companies’ boards
of directors, as any owner would. But
beyond that, they don’t get involved
in day-to-day operational issues, in-
cluding programming.

R&R: Are there any types of
programming the stations won’t
carry because of the church?

BR: Yes. There are things we just
wouldn’t do because of who owns the
company. The president of the church
doesn’t say, “Don’t carry Howard
Stern.” It’s sort of who we are — we
know what the church stands for, and
there are some things we just
wouldn’t do. These [could be] very
successful things, very popular
things. So it does, to some extent, lim-
it the range of things we can do.
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EXECUTIVE ACTION

Honolulu properties”’

€s,

artists we're developing.”

KYIS/Oklahoma City Appoints Kalusa PD

ormer CHR/Pop KKLQ/San Diego Asst. PD/MD/midday personality

Ray Kalusa has been named PD at Hot AC KY1S-FM/Oklahoma
City. He succeeds Brenda Bennett, who shifts to the morning team at
sister Caribou Rock outlet KATT-FM.

Kalusa told R&R, “I'm from the Midwest and have
been in radio for 17 years, but had never been in-
volved with a station east of the Rockies. The Hot AC
approach can do very well in a market like Oklahoma
City, and | don’t expect making any personnel chang-
es.We have the people in place — we just need todo
a better job of getting the word out about our station.

‘I was flown in to meet [Caribou President] Kent
Nichols and saw the company’s committed to pro-
viding us the tools to win. It's a company looking to
grow, but doesn’t want to grow so fast that it can't
keep a stable hand on its six Oklahoma City and

Before joining KKLQ, Kalusa programmed KWNZ/Reno, NV for four years.

Guardian Promotes White To Sr. Dir. /Promo

uardian/EMI has elevated Susanne White to
Sr. Director/Promotion. In her new position,
White wilt be responsible for all formats, as well as
promoting select Angel Records crossover releas-

‘'ve had a great year at Guardian,” says White. "l
have a terrific team and look forward to the projects
we have scheduled and the continued success of the

White, who will remain based in New York, was
previously Director/National Promotion for the label.

Kalusa

White

skills, and time management.

bureaus, respectively.

Butler Launches RadioPix Sales Consultancy

ndustry veteran Steve Butler has established a new company, RadioPix

Inc., that will produce video products for radio sales departments. But-
ler will serve as the firm’s President.

RadioPix’s first series of videos, “The Weekly Video
Sales Meeting Starter, is set to debut in late spring.
The videos cover such sales-related topics as client
service, developing non-agency business, meeting |
sales goals, new business development, presentation

Says Butler, “We also plan to be involved with videc
production for internal use by radio groups for such things
as training and orientation. For instance, some radio
companies will be expanding the offerings on the cor-
porate ‘intranets’ linking their stations — we plan to be
involved in providing video content to those companies.”

Butler has served as President of Inside Radio, an
industry fax newsletter, since 1989. Prior to that, he supervised news and
programming for KYW/Philadeiphia.

Haake, Strider Upped To Metro Nets VP/GMs

M etro Networks has elevated VP/Regional Directors Michael Haake
and Phil Strider to VP/GMs in its Houston and Seattle/Portland

Ten-year broadcasting vet Haake joined Metro seven years ago as Di-
rector/Operations, Kansas City. Metro hired Strider, a 25-year industry
veteran, eight years ago as Regional Director/Operations, Northwest.

Metro President Chuck Bortnick commented, “Michael’s accomplished
career in the broadcasting industry, as well as his extensive management
skills, have fully prepared him for these new challenges. And Phil’s exten-
sive contributions and experience at Metro, particularly in the Northwest,
will propel our growth in the Seattie and Portland markets even further”

utler

But so far we’ve been able to iden-
tify other areas in which we believe
we can be quite successful. We've got
an array of 10 things to pick from
instead of 20 things. But we don’t
view that as a big limitation. We think
this company can be as successful as
any other company.

R&R: How did the church orig-
inally get involved in radio? And
what is the rationale for continu-
ing in the industry?

BR: Those are two very good
questions — and the second’s a lot
harder than the first. In 1922, the

government contacted a lot of the
newspaper owners and asked them
if they’d like to have a radio license.
The church formed a newspaper
here in Salt Lake Valley in about
1850 called the Deseret News, so it
got a license for the station that’s
now KSL-AM. And May 6 is
[KSL’s] 75th anniversary.

The church believes that being in
the communications business is im-
portant. We expanded because it
was, again, a way for the church to
communicate with its members, but

REESE/See Page 23
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TVT Taps Two As
Nat’l Directors

TVT has upped John Perrone
and Gary Jay to National Directors/
Alternative-Adult Radio Promotion.

Perrone Jay

Perrone, who'’s currently working
with Underworld, Birdbrain,
Buck O Nine, Vallejo, and Royal
Fingerbowl, joined TVT in 1994 as
Manager/College Radio Promotion.
One year later, he was elevated to
National Alternative Radio Promo-
tion and later to Manager/National
Radio Promotion. Before joining the
label, he worked in Caroline’s col-
lege radio department.

Jay signed on with TVT two
years ago as Manager/National
Radio Promotion, working with
such artists as the Connells, KM-
FDM, Gravity Kills, Sister Ma-
chine Gun, and Underworld. Prior
to that, he founded Aim Market-
ing’s independent college radio
promotion department.
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Top-Rated WRLX/
W. Palm Beach
Evolves To Soft AC

Fairbanks transitioned B/EZ
WRILX/West Palm Beach to Soft
AC late last Thursday afternoon (4/
10). The format change is especial-
ly noteworthy because WRLX
ranked first 12+ in this fall’s Ar-
bitron.

PD Paul Dunn and the calls re- |

main intact. but WRLX’s new slo-
gan is “Soft And Easy Favorites.”

Fairbanks Director/Operations
Bob Christy told R&R, “It’s in-
teresting to blow up a No. | sta-
tion. On the surface. it would
seem to be an easy switch, but
these changes are never easy. Our
small staff works very hard. and
making this change was quite
massive.

“Many B/EZs do well | 2+, but are
— to be polite — weak 25-54.
Crosstown WEAT-FM has moved
from being a very Soft AC to now

Pooh Goes Platinum

Sony Wonder execs recently presented an RIAA platinum plaque to Ken-
ny Loggins for sales of 1 million units of his recording, “Return To Pooh
Corner.” Posing in front of the 100-acre forest are (I-r) co-Manager Chuck
Randall, Sony Wonder Sr. VP/Marketing Wendy Moss and Sr. VP/Cre-
ative Affairs Becky Mancuso-Winding, Loggins, Sony Wonder Sr. Direc-
tor’Marketing, and co-Manager Andro Kotula.
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Horton Returns To Barnstable
As WGKX-FM/Memphis OM

Veteran programmer Fred Horton has been named OM for WGKX-
FM/Memphis. Returning to Barnstable Broadcasting, Horton leaves his
post as OM of SFX’s WGNA-AM & FM, WTRY-AM & FM, and

WPYX-FM/Albany.

In making the announcement, WGKX Presndem/GM
John Bibbs commented, “Fred possesses a wealth of |
seasoning and experience. He’s also one of the most suc-
cessful and admired programmers in America, having |
won in several formats, including Country. We welcome
Fred to Memphis and to the Kix team.”

Horton is credited with making the Country WGNA
combo the market’s top-rated stations while Barnstable
owned them (1988-94). He previously programmed

WYNY-FM/New York.

Horton said, “I'm thrilled to be going back to Barnsta-

Horton

ble. It’s a great radio company with a lot of heritage and
commitment to its people. I'm also looking forward to working with PD
J.L. Fisk and the great programming staff at Kix.”
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ARS S WAQB Enters The Het Ac ‘Zene

After taking over WAQB-FM/Rochester, American Radio Systems
launched an Alternative-leaning Hot AC format last Friday (4/11)at 5:35pm.
The station is currently playing 10,000 songs commercial-free.

Core artists include Blues Traveler, Dave Matthews Band, Alanis Moris-
sette, Natalie Merchant, Talking Heads, 10,000 Maniacs, and U2. With new
calls reportedly forthcoming, the station now calls itself “94.1 — The Zone."

Sister Rock WCMF-FM APD Rick MacKenzie adds PD duties for the
Zone and will also handle afternoon drive. Bill Moran shifts from after-
noons on WCMEF to mornings at the Zone; MacKenzie is seeking air talent

for the other dayparts.
MacKenzie told R&R,

“We needed something that wouldn’t cannibal-

| ize ARS’s three other stations: Rock WCMF, AC WRMM-FM, or CHR/
Pop WPXY-FM. We're tailoring the station to the market, and the Zone is
. alittle edgier and more Rock-oriented than some [similarly programmed]

stations I've heard.”

Comparing the Zone to crosstown AC WVOR, MacKenzie told R&R,
“While they may dabble with No Doubt and Alanis Morissette, those art-

ists are our main ingredients.”

match [Fairbanks mainstream AC}
WRMF’s playlist. Everybody in
town wants a piece of "/RMF. Reac-

tion has been typically vicious to this
change, but there was a huge hole
for a Soft AC here.”

Spanish

Continued from Page 3

* Spanish Oldies. A growing for-
mat that differs from market to mar-
ket, format pioneers include
WCMQ-FM/Miami — where the
programming is heavily Cuban and
Puerto Rican — to KXMG-AM/
L.A., which offers Mexican “nos-
talgia” from the "50s and 60s.

* Spanish News/Talk. Once the
leading format designation for Span-
ish-language broadcasters, the de-
velopment of music-intensive FM
stations has diminished its influence.
Most today offer local personalities,

news and weather, traffic reports,
and sports programming. Typical
outlets include WADO-AM/N.Y.,
WAQI-AM/Miami. and KTNQ-
AM/L.A.

* Tejano. A form of music found
predominantly in Texas, Arizona,
New Mexico. and Oklahoma, its top
artists include the late Selena. Lead-
ing stations in this format include
KXTN-FM (Tejano 107)/San An-
tonio and KQQK-FM/Houston.

* Spanish Rock. As of now, only
a handful of stations are offering this
distinct format. And with the sale of
KRTO-FM/L.A.to Cox. its biggest
champion may soon be leaving the

airwaves. Known simply as Rock en
Espariol, the only other major-mar-
ket station airing this format is Al-
ternative hybrid XHMORE-FM/
Tijuana-San Diego. Core artists in-
clude Man4. Heroes Del Silencio,
La Union, and Duncan Dhu.

* Spanish Religious. Most of
these stations offer continuous reli-
gious-oriented broadcasting. They
include WWRV-AM/N.Y., WPHE-
AM/Philadelphia, and WWFE-
AM/Miami.

For a full listing of Spanish-lan-
guage stations in the top 100 mar-
kets, visit R&R ONLINE: h#p:/
www.rronline.com/spanish.htm.
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Arbitron
Continued from Page 1

According to the latest Winter '97
Arbitron estimates, Emmis’s CHR/
Rhythmic WQHT reclaimed the

| market lead. thanks to a 5.7-6.1

surge 12+ (and a 10.3-12.0 boost in
its core 18-34 demo). Chancellor’s
WKTU, which had been New
York’s top station for the last three
books. fell to third 12+ behind AC
WLTW-FM. On the other coast.
Chancellor Urban KKBT-FM
strengthened its lead over rival
KPWR and came in first 18-34 and
third 25-54.

Elsewhere in NY: Spanish AC
WPAT registered its best numbers
since switching to the format a year

ago. and it’s the first time two Span-
ish-language stations have landed in
the Big Apple’s top 10. Also.
WHTZ (Z100) earned its best book
since last winter.

In L.A.. KKBT broke KLVE'’s
lock on 18-34 listeners. but the Hef-
tel Spanish AC still has a command-
ing lead among the market's 25-54s.
New Heftel Regional Mexican sign-
on KSCA quickly took hold during
the winter, debuting in fifth place
among 18-34s and fourth with 25-
54s. NAC/Smooth Jazz pioneer
KTWYV is atits highest 12+ and 25-
54 standing in its 10-year history.

In Chicago. AC WLIT surged to
its best-ever numbers, including a re-
markable 4.2-6.3 jump among 25-
54s, good for first place in that demo.

12+ WINTER 97 ARBITRON RESULTS

New York

Fa '96 Wi ‘97
WQHT-FM (CHR/Rhy) 5.7 6.1
WLTW-FM (AC) 59 57
WKTU-FM (CHR/Rhy) 6.2 4.8
WCBS-FM (Oldies) 45 44
WSKQ-FM (Tropical) 43 44
WRKS-FM (Urban AC) 4.3 43
WINS-AM (News) 34 37

WXRK-FM (Alternative) 3.6 3.6
WCBS-AM (News) 30 34
WOR-AM (Talk) 34 34
WPAT-FM (Spanish AC) 29 34
WABC-AM (Talk) 29 31
WHTZ-FM (CHR/Pop) 2.5 3.1
WQCD-FM (NAC/SJ) 33 3.1
WQXR-FM (Classical) 3.0 3.0
WBLS-FM (Urban AC) 3.0 29
WPLJ-FM (Hot AC) 30 26
WFAN-AM (Sports) 29 25
WAXQ-FM (Cl. Rock) 2.3 2.1
WADO-AM (Span N/T) 19 20
WNEW-FM (Cl. Rock)* 1.2 1.8
WQEW-AM (Nostalgia) 1.9 1.8
WDBZ-FM (Hot AC)™* 19 15
WALK-FM (AC) 1.0 10
WLIB-AM (News/Talk) 1.0 1.0

*Was Rock until January 2
**Was WMXV-FM until November

Los Angeles

Fa '96 Wi ‘97
KLVE-FM (Span AC) 6.9 6.0
KKBT-FM (Urban) 49 55
KPWR-FM (CHR/Rhy) 4.6 4.6
KFI-AM (Talk) 43 43
KTWV-FM (NAC/SJ) 36 38
KSCA-FM (Reg. Mex.)* 1.1 35
KROQ-FM (Alternative) 2.9 3.4
.KRTH-FM (Oldies) 37 33
KIIS-FM (CHR/Pop) 3.1 32
KLAX-FM (Reg. Mex.) 4.0 3.2
KOST-FM (AC) 39 32
KABC-AM (Talk) 32 3.0
KBIG-FM (Hot AC) 25 27
KCBS-FM (Cl. Hits) 19 28
KLAC-AM (Nostalgia) 2.2 2.4
KNX-AM (News) 25 24
KLOS-FM (Rock) 20 23
KFWB-AM (News) 1.9 2.1
KTNQ-AM (Span N/T) 2.1 2.1
KYSR-FM (Hot AC) 23 241
KZLA-FM (Country) 29 21
KBUE-FM (Reg. Mex) 1.7 2.0
KLSX-FM (Talk/Alt) 25 1.9
KIBB-FM (Hot AC) 12 1.8
KJLH-FM (Urban AC) 1.2 1.7
KKGO-FM (Classical) 2.1 1.6
KKHJ-AM (Span N/T) 12 1.1
KWKW-AM (Span/0) 1.7 1.1
KXMG-AM (Span/0) 1.0 1.1
KLYY-FM (Alternative) 1.2 1.0
KRLA-AM (Urban AC) 1.3 1.0

*Was Adult Alternative until Febru-
ary 5

Chicago

Fa '96 Wi '97
WGN-AM (Full Serv) 66 6.2
WGCI-FM (Urban) 65 55
WLIT-FM (AC) 42 541
WBBM-FM (CHR/Rhy) 4.7 4.8
WVAZ-FM (Urban AC) 3.9 45
WBBM-AM (News) 35 441
WLS-AM (Talk) 33 40
WUSN-FM (Country) 3.0 37
WNUA-FM (NAC/SJ) 35 3.5
WJMK-FM (Oldies) 34 3.3
WRCX-FM (Rock) 32 33
WSCR-AM (Sports) 25 29
WXRT-FM (Adult Alt) 28 29

WKQX-FM (Alternative) 3.1 2.8
WOJO-FM (Reg. Mex.) 32 2.7
WAIT-AM (Nostalgia) 2.6 2.6
WCKG-FM (CI. Rock) 2.6 2.6
WMAQ-AM (News) 27 22
WTMX-FM (Hot AC) 26 22
WLUP-FM (Hot AC) 21 241
WEJM-FM (Urban) 25 20
WPNT-FM (Hot AC) 22 290
WYSY-FM (Oidies) 13 19
WNIB-FM (Classical) 1.6 1.6
WFMT-FM (Classical) 16 1.4
WGCI-AM (Urban/O) 1.1 1.2
WKXK-FM (Country) 1.4 1.2
WMVP-AM (Sports) 1.0 1.1

©1997 Arbitron. May not be quoted
or reproduced without prior written
permission from Arbitron.

For same day Arbitron results, look
up R&R Online on the World Wide
Web: http:/iwww.rronline.com.

Format Legend

AC-Adult Contemporary, Adult Ait-
Adult Alternative, Alternative-Alter-
native, B/EZ-Beautiful/Easy Listen-
ing, CHR/Pop-Contemporary Hit
Radio/Pop, CHR/Rhy-Contempo-
rary Hit Radio/Rhythmic, Cl. Hits-
Classic Hits, Ciassical-Classical, Cl.
Rock-Classic Rock, Country-Coun-
try, Full Serv-Full Service, Hot AC-
Hot AC, Misc-Miscellaneous, MOR
- Middle of the Road, NAC/SJ-New
AC/Smooth Jazz, News-News, Nos-
talgia-Nostalgia, News/Talk-News/
Talk, Oldies-Oldies, Reg. Mex.-Re-
gional Mexician, Religious-Reli-
gious, Rock-Rock, Spanish AC-
Spanish Adult Contemporary, Span-
ish N/T-Spanish News/Talk, Span/
O-Spanish Oldies, Sports-Sports,
Talk-Talk, Tropical-Tropical, Urban/
AC-Urban Adult Contemporary, Ur-
ban-Urban Contemporary, Urban/O-
Urban Oldies.
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Radio
© GREG MOZINGO has been promot-
ed to Program Manager and CHAD
HERITAGE has been appointed APD/
MD at KSSN & KMVK/Little Rock.The
moves follow the departure of KMVK
PD and KSSN & KMVK MD TOM
TRAVIS, who recently became PD at
KKIX/Fayetteville, AR.

o JIM ROBERTS, Dir./Affiliate Rela-
tions for the Texas State Networks, has
added Dir./Operations duties.

o INTERNATIONAL DEMOGRAPH-
ICS’s THE MEDIA AUDIT, a local mar-
ket, multimedia, consumer information,
and retail shopping survey, has been
accredited by the Electronic Media Rat-
ings Council.

appointed VP/Artist & Product Devel-
opment for N2K Encoded Music. She
most recently held the VP/Marketing
post at the GRP Recording Company.

o LAURA HYNES
has been named
VP/Artist & Media
Relations for Vel-
vel Records. She
previously headed
her own media re-
lations firm.

Hynes

¢ JULES WORTMAN steps up from
Sr. Dir./Publicity to VP/Publicity & Mu-
sic Video at MCA/Nashville. She pre-
viously held stints at Atlantic/Nashville
and Sony Music/Nashville.

e ANDREA PAULINI has joined
Windham Hill Records as Director/Na-
tional Promotion. She most recently
served in AC promotions at A&M
Records.

o MIKE KLEIN
has become Na-
tional Manager/
Crossover Pro-
motions, West
Coast for Mercury
Records. Prior to
this appointment,
he was Local Pro-
motion Manager/
Mid-Atlantic Re-
gion for the label.

Klein

o DAVID GOLDFARB and CHERYL
BROWN-MARKS have been promot-
ed from Managers/Marketing to Direc-
tor/Product Development and Director/
Marketing, respectively, for Jive
Records. Additionally, former Publicity
Coordinator THEOLA BORDEN has
been upped to Manager for the label.

o MICHELLE LAWS has taken over
Marketing Coordinator duties at Aimo
Sounds. Prior to joining the label, Laws
served as National Sales Coordinator
forWarner-Reprise/Nashville.

PROS ON

THE LOOSE

Bill Thomas — SwingsWXYT/
Detroit (810) 349-2582

Suzy Waud — Mornings
WBZX/Columbus, OH (614)
299-6869

¢ J.B. BRENNER is being retained as
in-house marketing and promotion con-
sultant for Warner/Chappel Music. His
most recent post was VP/Album Pro-
motion at A&M Records.

o DAVID ELLNER
has been appoint-
ed CFO for Uni-
versal Records.
Eliner joins Uni-
versal from EMI
| Music Publishing,
{ where he served
as VP/Finance,
North America.

Eliner

o MATT McCONNELL has been pro-
moted from Supervisor/A&R Adminis-
tration & Production to department
manager at Sony/Nashville.

o SW NETWORKS announces the
launch of its Classic/Album Rock Net-
work, the first show prep package spe-

NEWSBREAKERS.

§ CHRONICLE

Birms
KYGL/Texarkana, AR morn-
ing talent Jim Weaver, wife Julie,
son Jesse James, April 6.
M ARRIAGES
KPSV/Palm Springs PD Mike
Keane to Bonni Shartle, March 29.

cifically designed for the Classic Rock
format. The service provides genre-
specific information, entertainment up-
dates, and other news; (818) 382-2233.

o SPORTSFAN RADIO NETWORK
has acquired exclusive broadcast and
syndication rights to the 1997 Preak-
ness from WORLDWIDE SPORTS-
CASTING. Coverage will begin at 5pm
ET May 17; (212) 681-1947.

o MJI BROADCASTING will air an ex-
clusive two-hour radio special hosted
by PAUL McCARTNEY on Memorial
Day weekend. In addition to the two-
hour show, MJ! will simulcast a live one-

hour VH1 television special May 17 in
which McCartney will perform acousti-
cally; (212) 245-5010.

¢ WESTWOOD ONE RADIO NET-
WORKS has released the following
schedule for its “Celebrity Connec-
tion” broadcasts:

o Leland Elliot, April 18

o Mark Farner, April 23

For further information, call (212)

641-2039.

 Industry

o PHILIP MARUSARZ has been
named CFO of Strategic Media Re-
search. Prior to this appointment, he
was the Division Controller/U.S. Oper-
ations for Nalco Chemical.

¢ REBECCA BEARDEN has been
tapped as VP/Research & Strategic
Planning for MTV Networks Latin
America. She previously served as
Exec. Director/International Television
Research for 20th Century Fox.

Adult Alternative: WHPT/Tampa
afternoon driver Russ Albums as-
sumes momnings, night personality
Mark Stewart is upped to after-
noons, and overnighter Tim Harp-
er moves to nights ... Several
changes have been made at KXPK/
Denver: Eric Schmidt takes over
as APD/MD/afternoons. Jackie
Selby and Chuck Woodford now
handle mornings, Ginger takes
middays, Lalaine assumes nights,
and Tim Bailey mans overnights.

AC: WEBN/Cincinnati news co-
anchor/swings Laura Steele joins
Shadow Broadcasting Services/
Chicago for news and traffic duties.
She’ll also handle fill-ins at Alter-
native-leaning Hot AC WLUP-FM
... WFLC-FM/Miami Marketing
Dir. Sarah Shanely assumes MD
duties. Meanwhile, at crosstown
WPLL-FM, Steve Marshall and
Heidi Hess join for mornings ...
Matt Hesen and Cindy Thayer
join HotAC KURB/Little Rock for
swings, respectively ... Jack
Broady takes middays and Brad
Majors nails nights at KRUZ/San-
ta Barbara, CA.

Alternative: XHRM/San Diego’s
Steve West moves from mornings
to middays ... Mike Hanson is
named APD/MD at KEGE-FM/
Minneapolis. He replaces Wade
Linder, who recently became PD
for crosstown Rock trimulcast
KCFE-FM, KREV-FM & WREV-
FM (X105) ... WXDX-FM/Pitts-
burgh Promotions Dir. Brandon
Davis adds APD duties ... KQRC/
Kansas City nights Traci Wyld ex-
its for afternoon drive at KPNT/St.
Louis ... KCXX/Riverside-San Ber-
nardinoAPD/MD/middays Allison
Strong resigns. Creative Dir./
Nighttimer/ John DeSantis takes
APD duties, while mornings/Pro-
gramming Asst. Lisa Axe assumes
MD duties, and Chris and Joe join
the morning show ... Saul Vigil is
now doing weekends at KWOD/
Sacramento ... Rick Brewer replac-

es Kim Monroe as MD at WEND/
Charlotte ... Woody joins KNRK/
Portland for nights ... KXRK/Salt
Lake City MD/middays Sean Zie-
barth and nighttimer Chet Tap
swap airshifts ... WGRD/Grand
Rapids swinger David Fox adds
Asst. MD duties ... Amy Hudson
rises from evenings to MD/middays
at WMAD/Madison, WI, replacing
Trevor Scott. Robin Ellis shifts
from overnights to evenings ...
WOSC-FM/Salisbury-Ocean City,
MD Jeff Cushman departs ...
WGRG/Binghamton, NY MD/
middays Doc Wells and morning
man Dr. Dave exit ... KNRQ/Eu-
gene, OR names Marconi and Jer-
emy Wingnut as its morning duo
... Nick Nasty replaces Jason at
KQRX/Odessa-Midland, TX for
nights ... Jason Howard rises from
late-nights to evenings and adds
Asst. MD stripes at WMVY/Cape
Cod, MA ... WLUM-FM’s new ad-
dress is 2979 N. Mayfair Road, Mil-
waukee, WI 53222-4301. Phone
and fax remain the same ... All cor-
respondence for KDEO-FM should
now be sent to 711 Kapiolani Blvd.,
Suite 1193, Honolulu, HI 96813.
Phone (808) 591-9369; fax (808)
591-9349.

CHR: Sammi Gonzalez joins
KHKS/Dallas for late-nights ...
WIMN/Boston middayer Mike
McGowan exits ... KHTS-FM/San
Diego’s Boomer and Geronimo
have teamed for a new morning
show ... WZJM/Cleveland hires co-
median Chuck Booms for morn-
ings with Scott Free ... Dylan joins
KMXV/Kansas City for nights, re-
placing Jacqui Lucky .. WZPL/
Indianapolis parttimer Jason Ad-
ams moves to overnights ... Former
WIBT/Jacksonville morning man
Paco Lopez is the new morning
driver at WJHM/Orlando ...
WPXY/Rochester morning show
producer The Magic Man takes
overnights ... WGTZ/Dayton Pro-
mo Dir. David Redelberger exits
... WFLZ/Tampa MD/nighttimer
Tom Steele becomes morning show
co-host at WFBC/Greenville, SC ...
WLSS/Baton Rouge OM/PD

wWwWw.americanradiohistorv.com

Chuck Geiger adds consulting du-
ties at WMGI/Terre Haute, ID ...
KHTQ/Spokane Promo Dir. Brian
Scott adds MD stripes ... KCLD/
St. Cloud, MN morning host John
E. Kage exits for afternoons at
KKSS/Albuquerque ... KQKQ/
Omaha Jimi Jamm assumes APD/
MD duties and weekender Kari
Johll becomes Research Dir. ...
WBHT/Wilkes-Barre morning co-
host Sid joins WVSR/Charleston,
WYV for nights, replacing Kidd
Conley ... Overnighter Jim Lobby
moves to interim afternoons at
WHOT/Youngstown following the
departure of PD/aftemoons Johnny
Hartell. Parttimers Mike Kasper
and Scott Adamstake interim over-
night duties ... WZST/Chattanoo-
ga PM driver Scotty O’Brien seg-
ues to mornings while Big Zack
moves to afternoons ... KQXY/
Beaumont, TX boosts Derrick
Hayes to overnights ... WSNX/
Grand Rapids middayer Britta
Rodewald takes morning co-host
duties at WTCF/Saginaw-Bay City,
MI ... KZFM/Corpus Christi, TX
swinger Arlene assumes middays,
replacing Marisa ... WMRV/Bing-
hamton, NY MD/nighttimer Rick
Kelly exits ... KKMG/Colorado
Springs nighttimer Rich Ward ex-
its for mornings at KCLD/St.
Cloud, MN ... KDUK/Eugene, OR
names Steve Brown afternoon driv-
er, replacing MD/afternoons Matt
James. PD Barry McGuire adds
MD duties ... Johnny Michaels
joins WJPS/Evansville, IN as PD
... WKHQ/NW Michigan PD Ron
Pritchard assumes MD duties ...
Jerry Balletta joins KFRX/Lin-
coln, NE as morning co-host ...
WWCK/Flint, MI morning co-host/
Production Dir. Jeff “Coach”
Newcomer joins WIHC, WKNW
& WYSS/Sault Ste. Marie, MI as
Creative Services Dir. He'll also
handle fill-ins at WYSS.

Classic Rock: Coe Lewis returns to
KGB-FM/San Diego for afternoons.

Country: Several changes at
WUSN/Chicago: Susan Sullivan

Continued on Page 23

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

ADDLD
THIS

WEEK

Starstation — Peter Stewart
BRUCE SPRINGSTEEN Secret Garden

Hot AG — Robert Hall
HANSON Mmm Bop

Classic Rock — Chris Miller
CHEAP TRICK Say Goodbye
1Z TOP Rhythmeen

MR-35 — Cary Pall

INDIGO GIRLS Shame On You

ABRA MOORE Four Leaf Clover

SISTER HAZEL All For You

TOAD THE WET SPROCKET Come Down

R R T R e BB B e e

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

GHR/Rock
AEROSMITH Pink
CHEAP TRICK Say Goodbye

Mainstream AC
TONI BRAXTON | Don't Want To

Lite AC
TON) BRAXTON | Don't Want To
RICHARD MARX Until | Find You Again

uc

MARY J. BLIGE Love s All We Need
JOE Don’t Want To Be A Player
ROME | Belong To You (Every...)

P ™

BROADCAST PROGRAMMING
Waiter Powers ® (800) 426-9082

CHR — J.J. Cook
SHAWN COLVIN Sunny Came Home
SISTER HAZEL All For You

Hot AC — J.J. Cook
AMANDA MARSHALL Fall From Grace
JON SECADA Too Much, Too Soon

Digital Soft AC — Mike Bettelli
BARRY MANILOW I'd Really Love To See You Tonight

Digital AG Mix — Mike Bettelli
ERIC MARTIN ! Love The Way You Love Me

B e R R LR S o

JONES SATELLITE NETWORKS
Phil Barry ® (303) 784-8700

Adult Hit Radio — JJ McKay
HANSON Mmm Bop
OISHWALLA Give

Rock Alternative — Doug Clifton
COUNTING CROWS Daylight Fading
DEPECHE MODE it's No Good

LIVE Freaks

THIRO EYE BLIND Semi-Charmed Life
VERUCA SALT Volcano Girls

Soft Hits — Rick Brady
TONI BRAXTON | Don't Want To

FREEERTY

st

WESTWOOD ONE RADIO NETWORKS
Charlie Cook ® (805) 294-9000

s e

Soft AG — Andy Fuiler

JOOSE if Tomorrow Never Comes
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SCARBOKOUGH RESEARCH SUCCESS STORIES

a nerlect
media mix

“Where Scarborough has been a big help is in
doing regional media planning. It helps us to
delineate the counties better and to pinpoint
media usage.

“One example was a regional Ohio HMO client.
With Scarborough, we could tell that radio
listenership was strong in their region for the
younger target demos they were trying to
reach. It even enabled us - believe it or not -
to find out what highways these people trav-
eled on the most. We were able to do a radio
schedule and outdoor schedule around this
information. People saw the boards and re-
sponded - people responded to the radio, too.
Scarborough allowed us to really refine our
schedule...to really become more targeted. It
was great! It gave the client more justification
for using media and for using us.”

Tom Martin, Media Director
Ira Thomas Associates, Youngstown, OH

“Hcricanradiohistorv.com
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MANAGEMENT

Nine Role-Play Exercises For Sales Meetings |YN71 Y AR

f you’ve led sales meetings that focus on prospecting, over-

coming objections, then collecting, servicing, and raising
the average order ... it’s time you raise the bar and put your
theoretical training to work by asking salespeople to apply
real-life situations in a real-life setting.

The nine case scenarios that fol-
low are everyday, real situations that
happen to radio salespeople today.
There are three ways you can put
these to work:

1. Split the sales team into three
teams. and give each team three sce-
narios. Then, at the pace of one a
week, each team reviews their sce-
nario in front of the other teams, sum-
marizes the pertinent points, and of-
fers two options and the one solution
their group decided to execute.

2. Have each salesperson take a
scenario, then present their solution
to the case in front of the room.

3. Some managers will want to
use this as an interviewing exercise
— ask salespeople to pick any three
and present their overview. Note:
You may even want to ask why they
picked the three that they did and
why they didn’t pick the other six!

Actual Scenarios

The following are the case scenar-
ios you can use with your sales team.

1. You’ve been trying to nail down
“Bill” of Bill’s Auto Body for close
to three weeks. Whenever you call,
you’ve heard the standard lines —
“Bill’s gone to the bank,” “Bill won’t
be back until Monday,” and “He’s
around here somewhere ... oh no, he
left.” Finally, one day you try calling
him at 7:15am — hoping nobody but
Bill will be there so early to answer
the phone. BINGO! Bill answers.
Realizing you won, Bill seems a lit-
tle edgy and says. “Yeah ... I know
you’ve been trying to get me. OK,
what do you want?" Take two min-
utes ... role play what you’ll say to
Bill, then explain the strategy you'd
put in place to crack him,

2. Suzie’s Candyland used to be
on the station for $250/week, two
weeks a month. This went on for

years. Six months ago, she fell
(once) into 90 days, she got mus-
cled by your business manager, paid
her entire balance the next week. but
pulled all future advertising. Enough
time has passed to heal the wounds,
but now Suzie won’t even take your
calls. How do you get in the door?

3. Next Thursday you're going
into Sarah’s Auto. You’re not sure if
they’re truly interested or if they’re
jerking you around. Note: Last
month, they signed a contract for
$300/week for 13 weeks then later
canceled because “we just don’t
have the money.” After numerous
phone calls to revive this thing, you
get in the door at Sara’s Auto.
What's the next step?

4, Just before Christmas, you went
into Dave’s Diner to present a week-
end package. Dave said he loves the
statton, but wants you to come back
after the first of the year. You went
back on January 6. He said, “Give
me a couple more weeks.” In prob-
ing, you try to get an appointment for
January 18. He suggests “the end of
the month.” Ten days before Valen-
tine’s Day, you go in with a package
for a Valentine’s Day fax tied in with
a schedule for Valentine’s Day week-
end. He loves the idea, goes to the
back to check with his wife, then
comes back and wants to know if you
can extend the offer until St. Patrick’s
Day — or maybe even Easter. When
you go back to the station and ex-
plain the scenario to your sales man-
ager. they seem perturbed that you're
getting jerked around. What do you
do? Are you getting jerked around?
How do you determine if you’ve got
a serious situation here?

5. The CHR station across the
street just lowered rates so much that
everybody in town is talking about
it. All you hear is. “Hey ... the other

By Irwin Pollack

station is giving us commercials for
about $9 apiece. Why can’t you guys
do that?” What do you do — lower
your rates? How do you keep rate
integrity? Do you drop your pants?
Question the other station’s credibil-
ity in the prospect’s eyes?

6. Ristorante Italiano calls in for
your sales manager to “send some-
one down here.” It’s your turn for
the call-in. When you go down there,
“Vinny” wants to promote their new
menu items, but only has $200-$300
right now. What do you do? Can you
help this character, or do you sug-
gest he buy a picture to put up in the
waiting area?

7. There’s a new furniture store in
town. On your initial call, you get
them to commit to a 13-week sched-
ule (two morning newscasts a week,
five middays, three afternoons, 10
nights, and two Saturday middays).
Ten days after they start, you get “that
message slip” prominently displayed
in your box that they called. Upon
mustering enough confidence to call
them back, you hear that “it’s just not
working” and they want to cancel.
How do you dance around this one?

8. The Arbitron book comes out,
and your station goes from an 8.4 to
a4.6.Your crosstown rival soars 7.7-
10.1. Everybody’s calling, demand-
ing to cancel or asking for conces-
sions. What do you do?

9. A women’s boutique wants to
run a schedule saying, “Mention the
radio station and get 15% off.” You
don’t think it’s too good of an idea.
You know she’s going to measure
the success of the campaign by how
many people ask for their 15% off.
What do you do? What do you say?

irwin Pollack, CRMC, is Presi-

- dent of New Hampshire-basad

- _Hadio Sales Intelligence and -
consults mdividual stations and
-broadcast groups. He can be |

O reached by a-mall al hitp/
www.irwinpolflack.com or at
{B03) 598-8300.

¢ April 17-20 — IMPACT Con-
ference. Fountainbleu Hotel. Miami:
(215) 646-8001.

* April 23 — Academy of Coun-
try Music Awards. Universal Am-
phitheatre, Los Angeles; (213) 462-
2351.

* April 30-May 2 — Radio Only
Management Conference. Phoeni-
cian Hotel, Scottsdale, AZ; (609)
424-6800.

* May 15-21 — 21st Annual NA-
BOB Spring Broadcast Manage-
ment Conference. Site TBA; (202)
463-8970.

*May 17 — Third Annual Pro-
ducer's Workshop. Radisson Em-

pire Hotel, New York; (212) 580- |

3385.

* May 21-24 — 37th Annuat
Broadcast Cable Financial Mgmt.
Convention. Hyatt Regency, San
Francisco; (708) 296-0200.

*June 4-7 — PROMAX Con- |

vention. Chicago Navy Pier; (310)
788-7600.

*June 11 — Radio Mercury
Awards. Waldorf-Astoria, New York;
(212) 681-7207.

*June 11-14 — 46th Annual
AWRT Convention. Adolphus Ho-
tel, Dallas; (818) 783-7886

¢ June 16-22 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

* June 26 (through September
7) — Summer Arbitron

* July 8 — Major League Base-
balt All-Star Game. Jacobs Field,
Cleveland.

* July 16-20 — Upper Midwest
Conclave. St. Paul Radisson, Min-
nesota; (612) 927-4487.

* August 1-2 — Orkin & O’'Day’s
International Radio Creative &
Voiceover Summit. Summit Hotel
Bel-Air, Los Angeles; (310) 476-
8111.

* August 14-16 — Talentmas-
ters Morning Show Boot Camp.
Westin Canal Place Hotel, New Or-
leans; (770) 926-7573.

* August 23-26 — Jack The
| Rapper Convention. Site TBA.

| *September 17-20 —NAB Ra-
dio Show. New Qrteans Convention
Center; (202) 429-5420.

* September 17-20 — 52nd
RTNDA internationat Conference &
Exhibition. New Orleans Conven-
| tion Center; (202) 659-6510.

* September 18 (through De-
cember 10) — Falt Arbitron.

* September 24 — CMA
Awards. Grand Ole Opry, Nashville;
(615) 244-2840.

* October 19 — Radio Hall Of
Fame Awards Ceremony. Chicago
Cultural Center; (312) 629-6005.

* November 16-18 — Annuat
NAB European Radio Operations
Seminars. Hotel Loews Monte-Car-
lo, Monaco; (202) 429-5426.

“SUMMERTIME, SUMMERTIME
SUM - SUM - SUMMERTIME...; "

Your busiest vacation schedule is almost here. Call
BRIAN WILSON (410) 825-0775 to cover your
vacations now while good dates are still available.
Vacations — or anytime your stars are out — get
VRINKED!! Just like WOR, WBAL, WBAP,
KCMO, KSTE, KFBK, WWRC, KSTP...

Call Brian Wilson at (410) 825-0775.

Keep this ad handy... You never can tell when one of your Stars will be out!

WwWww.americanradiohistorv.com
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Talk From The Street

Continued from Page 1

that emerged from our discussions,
designed to keep us walking and
talking on the same forward path

Day-To-Day Changes

Obviously, most of the contact
between radio broadcasters and
agencies occurs daily between sales
reps and buyers. For this reason,
changes in the basic radio sales
structure can either set the breeding
ground for great distrust, or carry the
potential to improve the entire ra-
dio sales process and increase the
resources available to agencies.

The bottom line: Radio buyers
stated that intimidation tactics would
be a serious detriment to sales ef-
forts. emphasizing the fact that ulti-
mately they are accountable to their
clients for what is bought, why it is
bought, and ar what rate it is bought.
Because of this accountability, all
felt that their freedom of choice must
not be hampered by consolidation.
To this end, they offered these sug-
gestions:

* Present each station individu-
ally on its own merits. including all
research. target audience compati-
bility. and rates. After this informa-
tion is presented. a rep may then
show relevant market combos. again
with audience numbers and rates, so
that buyers can see any discount.

» Leave the choice of stations
and schedule up to the buyers —
don’t try to force a package of sta-
tions, and don’t bundle up rates. Par-
ticipants expressed concern that
groups will force packaging of sta-
tions that are not in the client’s in-
terest.

e Act as marketing partners,
which means suggest and sell pack-
ages that fit a client’s criteria and
will help meet overall marketing
goals. Don’t use discounts to sell a
package that is not really beneficial.

This last point is particularly im-
portant. As mentioned earlier, some
participants saw consolidation as a
way of raising radio sales to a new
level. Many buyers agreed that they

ONLINE NOW AT: www.rronline.com

would like to have access to a mar-
keting partner who would not try to
sell one station. but who would look
at how to best fulfill the client’s tar-
get and cost criteria in the market
as a whole. This type of market rep-
resentative would offer choices of
stations, schedules, local promo-
tions. and rate packages. But again,
the key here is offering choices.

Making Radio More
Valuable — The Wish List

Our discussions also revealed
many practical ideas on how the ad-
vertising community would like to
improve the entire medium of radio.
Here are some of the suggestions
from the buyers’ and supervisors’
proposed “wish list™:

* State-of-the-art research capa-
ble of precise consumer targeting,
both quantitatively and qualitative-
ly, was deemed very important. As
one participant put it, “What does
18-49 reallv mean to an advertiser””
This request-also encompasses new-
er and more accurate methods for
gathering and reporting audience
data. Consumer. sales-oriented re-
search is now at the core of all mar-
keting plans. and radio must remain
competitive with other media in this
arena.

Accuracy in sports research. in-
cluding audience size. composition,
and buying power, was also men-
tioned as an area for improvement
that would greatly benefit the sale
of play-by-play sports on the radio,
an area of vast revenue potential.

* More user-friendly promotions
were, not surprisingly, another area
of interest. Radio promotions have
become central to many buys, and
can serve as a great competitive ad-
vantage for radio. Agencies look
forward to the possibility of more
market-wide promotions that en-
hance the effectiveness and improve
the magnitude of a campaign. It was
also cited that a turn-key package of
services, including all coordinating,
merchandising and events recaps,
would make radio promotion an

even more attractive option.

» Enhanced radio programming
was requested, including increased
choices, more specialized and cre-
ative programming, and fresh for-
mats that speak directly to the life-
style of the listeners. There was also
great interest in developing exciting
radio personalities. Agencies feel
that quality syndicated radio person-
alities are a key way to create en-
thusiasm and interest for radio
among their clients.

Can Radio Deliver?

Fortunately, consolidation puts
radio in a position to make each of
the items on this “wish list” a reali-
ty. Increased profitability for the
broadcasters will mean more avail-
able funds to direct toward program-
ming, client service and marketing.
In turn. these improved services will
make radio an even more efficient
medium, thereby increasing adver-
tisers’ return on investment.

Talent is one of the most visible
areas that will benefit from consoli-
dation. Does anyone still doubt ra-
dio’s ability to create superstars af-
ter the media blitz surrounding the
“King of All Media™’s “Private
Parts™ premiere? Inevitably. more
radio stars will emerge as groups
become able to develop new talent
and keep that talent after they be-
come major personalities. And a
group’s ability to meet the increas-
ing financial demands of rising ce-
lebrities will keep talent from defect-
ing to other media, such as televi-
sion or film.

As a result, “live-reads” should
become more attractive to advertis-
ers, as celebrity IDs will carry more
clout. A personal endorsement by a
celebrity talent separates one adver-
tiser’s message from the others. Ad-
vertisers have found that sales soar
when there is a good match between
a product and a celebrity’s endorse-
ment, and they are often eager to as-
sociate themselves with these *‘ce-
lebrity” spokespersons.

In answer to the call for fresh ra-

WJJD-AM & WIMK.

Salespeople On The Move

* Bob Hogan is the new VP/Dir. of Sales for Trumper Communica-
tions’ KISN-AM & FM & KUMT-FM/Salt Lake City. Hogan transfers
from the VP/GM post at WLAP-AM, WMXL-FM & WWYC-FM/Lexing-
ton, KY, which was recently sold by Trumper to Jacor Communications.

* Marna Spizz is now Dir./Sales Development for CBS Radio’s zight
Chicago stations;: WMAQ-AM, WSCR-AM, WBBM-AM & FM, WCKG-
FM, WIJMK-FM, WUSN-FM & WXRT-FM. She will be responsible for
developing new business for the stations and will report to the GMs of the
above-named stations. Spizz previously served as LSM of the former

dio formats, multiple-station own-
ership in a market should augment
the already substantial rise in new
radio formats. For instance. from a
business perspective. if a group has
one weak link in an otherwise strong
station it is much less risky for that
group to take a chance on an emerg-
ing format than it would be for a sin-
gle owner who depends solely on
one or two stations for profitability.

Should We Count
On Altruism?

I wouldn’t ... radio is a business.
However. cynics who believe that
the only benefit of consolidation will
be to make a handful of broadcast-
ers richer are a bit short-sighted.

Granted. broadcasters will not
suddenly pour money back into the
medium simply because they’ve got
more of it to spend. But remember.
radio is no longer competing against
the station across the street, but with
every other form of media in a mar-
ketplace. And without quality prod-
uct, as with any other business, the
competition will win. Broadcasters
will put money back into the medi-
um precisely so that this does not
happen.

The stakes have been raised. Ra-
dio is now poised to be on the same
level as other media. And, as stated
by the advertising professionals with
whom we spoke, whether we can
compete effectively depends on how
well we invest in making radio a
better medium for advertisers. Dur-
ing our talks. one message was ada-
mantly repeated: If the industry tries
to use consolidation simply as a
means to force up rates without add-
ing value, we will drive away both

current and potential clients.

The 7% Solution

This last point brings us to the
greatest challenge faced by our in-
dustry: increasing radio’s <hare of
advertising dollars — a common
goal shared by reps. broadcasting
groups and individual stations.

A recent AAAA survey of their
500 largest clients revealed the num-
ber one request by advertisers was
for more innovative and value-add-
ed options in media campaigns. Ra-
dio now has the critical mass neces-
sary to be that innovation option.
Traditionally. radio has positioned
itself as the less-expensive media al-
ternative. Now we must simply po-
sition ourselves as the smarter me-
dia alternative. Because of the su-
perior marketing efforts that consol-
idation will bring, the price of radio
may well rise. But agencies must be
assured that it will rise only because
of increased demand caased by
greater perceived value, not because
of monopolistic practices.

As an industry, we need to draw
upon all resources available to suc-
cessfully take radio to the next lev-
el. To maximize our efforts, the en-
tire advertising community —
broadcasters, national reps, agencies
and advertisers — must move for-
ward together as marketing partners.
As with any transition, this period
offers a wonderful opportunity to
forge an even stronger, mutually
beneficial relationship with our
agencies and advertisers.

Marc Guild is the Presideat of In-
terep Radio. He can be reached at
(212) 916-0548, or via e-mail at
marc_guild@interep.com.

TODAY’S NEWS IS NOW
AVAILABLE TODAY
THROUGH R&R ONLINE

Up-To-The-Minute Industry and Media News

The fastest, most comprehensive way to receive the latest
radio industry headlines, station trades, Street Talk, Top
100 market ratings, and financials with continuous daily
updates at least twice each business day...all live online.

CALL R&R TO TRY IT FREE! 310-788-1625

(This Feature Is Available For R&R Newspaper Subscribers Only).
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A ‘Home Of Rock ‘N’ Roll’ On The House!

By Michael Mango, PROMAX International

Never mind new threads, an exotic vacation getaway, or
even a shiny new sports car. Rock WCMEF/Roches-
ter’s latest promotion features a prize with a solid founda-
tion — plus four walls and a roof.

The Western New York station
is giving away a house — or a
home. to be more exact. The sta-
tion teamed with Ryan Homes in
giving away the “Home Of Rock
"N’ Roll” to the lucky contest win-
ner. And what’s inside the
$133,000 abode? To start, it has
four bedrooms, two and a half
bathrooms, a two-car garage, a
basement, a kitchen island, and a
gas fireplace in the family room.

What doesn’t it come with?
Oh, just a deck, patio, or porch;
air conditioning (in Rochester,
NY, that’s no big deal); a paved
driveway (which would be cov-
ered in snow most of the year
anyhow); shrubbery or trees
(hey, wait a minute!); or turnish-
ings (you mean no big-screen TV
with a dish?).

To register, listeners are asked
to visit a Ryan Homes location
and drop their name into the raf-
fle box; they also stmply can mail
or fax in their name. As a TSL
builder, the station selects special
times throughout the day when
listeners can hear their name and
call in to qualify to win the home.
WCMF expects about 500 con-
testants. And it’s safe to say the
winner will be photographed in a
Kodak moment.

Who Gives A Shirt?

With spring-breakers swarming
the beaches and bars of several
Sun Belt locales, residents may
have felt a little out of place and
unappreciated recently as thou-
sands of pale, overweight co-eds
pounded their way through the
sand sporting their school wares
or Greek letters.

Well, one station decided to get
the locals involved with the visit-
ing squadrons by trying to get their

PR@O@MAX
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collegiate clothing. With its “Who
Gives A Shirt?” contest, Alterna-
tive WKRO/Daytona Beach en-
couraged residents to rifle through
their closets in search of their old
college sweatshirts — or make a
deal with those out-of-towners
from James Madison University
for those really hard-to-find school
sweats. The contestant who’s col-
lected the most articles of cloth-
ing with out-of-state logos or
“Spring Break '97” printed on
them wins an all-expenses-paid
trip to “Rockfest” in Dallas, fea-
turing Bush, Collective Soul, No
Doubt, and Counting Crows.
No wonder all the Hurricanes,
Seminoles, and Gators stuff was
80% off at the local Foot Locker ...

Ten Years Later,
Still A Mile High

KXKL-FM (Kool 105)/Den-
ver is celebrating its 10th anniver-
sary as the Colorado capital’s Old-
ies station by throwing a huge
bash at Mile High Stadium on
June 14. Believe it or not, the fol-
lowing acts will appear /ive! and
in person: Chuck Berry, the Four
Tops, the Temptations, Johnny
Rivers, Mary Wilson (of the Su-
premes), Tommy James, Three
Dog Night. the Mamas & The
Papas, and the Platters. Tickets
went on sale via a lottery system
to handle the anticipated demand.
The price? A “Kool” $10 (plus ser-
vice charge, of course). And to

make sure everyone got the
chance to attend the show, a 10-
ticket limit was enforced.

“We worked with [local concert
promoter] Barry Faye and he put
the lineup together,” KXKL PD
Chris Hoffman told R&R. “It’s
amazing. We told him we wanted
10 prominent acts, and he really
came through.”

The station is giving away tick-
ets to the show for the first time. In
its “Double Play” contest, a listen-
er who calls in when two songs by
the same concert performer are
played back to back wins four tick-
ets to the show — plus qualifies to
win a 1997 Chevy Astro van.

Real Radio Really Cares

Alternative/Talk hybrid KLSX-
FM (Real Radio)/L.A. has gone
over the top once again with its fifth
annual Celebrity Art Auction, ben-
efiting the MusiCares Foundation.

This year’s event — to be held
at the Directors Guild of America
on Sunset Blvd. between May 1-
4 — features such memorabilia as
a harmonica signed by Clint
Black; guitars signed by John Lee
Hooker, B.B. King, Sheryl Crow,
and the members of Aerosmith;
and original artwork by Tony Ben-
nett, Judy Collins, and Paul
Anka. All celebrity art items on
display will be available for pur-
chase via silent bidding.

MusiCares provides essential
emergency financial aid for musi-
cians and industry workers in need
of food, counseling, shelter, med-
tcal and dental assistance, treat-
ment of substance abuse, and oth-
er life-threatening illnesses.

Pra;tians

*Joseph Pogge joins
KHMX-FM & KTBZ-FM/Hous-
ton as Dir/Mkig.

Taler, “The Critic,” and Storm Zbel.

A WAVE OF RELIEF—Rock WAVF-FM (96 Wave)/Charleston, SC re-
cently teamed with the local NBC-TV affiliate in presenting $4005.46 in
donations to the American Red Cross to help Midwest flood victims. The
majority of donations came from “96 Wavefest" T-shirt sales, but students
from Charleston’s Mary Ford Elementary School (front) offered to save
their ice cream money to help out. Joining the students for the check
presentation to the Red Cross are 96 Wave morning talents (I-r) Atom

The Quiet Storm’s
Cash Call

KBLX/San Francisco is re-
warding Bay Area listeners with
its largest cash giveaway in its 18-
year history. And it’s as simple as
one postcard and one phone call.

Listeners are asked to send a
postcard with their name, address,
and telephone number. Then, they
should listen at 9am, 2pm, and
Spm to hear if their name is called
during that hour. Once a name is
called, the listener has 10 minutes
and 29 seconds to call the station
to claim $1000. When that
$102,900 amount is whittled down
to $10,900, that amount will be
given away as a grand prize on
May 29 at 7:20am.

Benefiting The
Community

As severe flooding wreaked
havoc on parts of Kentucky, Indi-
ana, and Ohio, the folks at Oldies
WGRR-FM/Cincinnati agreed
the station needed to help those
whose lives had been rearranged
by raging rivers and rampant rain.
The station recruited the likes of
the Chiffons (“He's So Fine™),

Danny & The Juniors (“At The
Hop”), the Del Vikings (“Come
Go With Me”), and Joey Dee &
The Starlighters (“Peppermint
Twist”) for its “Let The Good
Times Roll” concert.

The show wasn’t just a treat for
Queen City residents, either: The
station made the show available
live via satellite in all markets ab-
solutely free. And, of course, what
would a flood relief concert be
without Two Of Clubs doing their
rendition of “River Deep, Moun-
tain High.”

* WMAL/Washington took in
$1.56 million in this year’s
WMAL/Leukemia Radiothon,
which featured a 12-hour broad-
cast from Pentagon City, VA with
such guests as Cokie Roberts.

* Country KMPS-FM/Seattle
raised close to $400,000 from lis-
teners during its seventh annual
“Country Cares for St. Jude Kids”
radiothon. The event was endorsed
by Alabama frontman Randy
Owen and Lorrie Morgan.

R&R Associate Editor Adam
Jacobson contributed to this col-
umn.

Start Me Up.

When you want to crank up listeners and ratings, give us a call.
Award-winning designs, decals and images that last.
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CURRENT

THE SAINT (Virgin)

Singles: Out Of My Mind/Duran Duran
6 Underground/Sneaker Pimps
Other Featured Artists: Duncan Sheik, Luscious Jackson, Daft Punk
* GROSSE POINTE BLANK (London)

Featured Artists: Violent Femmes, David Bowie & Queen, Clash

JUNGLE2JUNGLE (Walt Disney)

Single: It Starts In The Heart/Maxi Priest
Other Featured Artists: Peter Gabriel w/Youssou N’ Dour, Jam Nation

SELENA

Single: Dance Medley/Selena (EMI/Latin)

THE 6TH MAN (Hollywood)

Single: Like This And Like That/LaKiesha Berri

Other Featured Artists: Johnny Gill, Mint Condition, Pharcyde
JERRY MAGUIRE (Epic Soundtrax)

Single: Secret Garden/Bruce Springsteen (Columbia)

Other Featured Artists: Neil Young, Aimee Mann, Bruce Springsteen

B.A.P.S. (Milan)

Singles: No One But You/Veronica /Craig Mack

Get Your Groove On/Gyrl

Other Featured Artists: Alex Brown, Kool & The Gang

LOVE JONES (Columbia)
Singles: Hopeless/Dionne Farris

| Got A Love Jones For You/Refugee Camp
Other Featured Artists: Maxwell, Xscape, Groove Theory

PRIVATE PARTS (Warner Bros.)

Single: Pictures Of Matchstick Men/Ozzy Osbourne w/Type O Negative
Other Featured Artists: Marilyn Manson, Green Day, Van Halen

CATS DON'T DANCE (Mercury)

Featured Artists: James Ingram & Carnie Wilson, Natalie Cole, Scott Bakula

WHEN WE WERE KINGS (Mercury)
Singles: Rumble In The Jungle/Fugees

When We Were Kings/Brian McKnight & Diana King (Das/Mercury)
Other Featured Artists: James Brown, B.B. King

LOST HIGHWAY (Nothing/Interscope)

Single: The Perfect Drug/Nine Inch Nails
Other Featured Artists: David Bowie, Lou Reed, Smashing Pumpkins

THE PREACHER'’S WIFE (Arista)

Single: Step By Step/Whitney Houston

BOOTY CALL (Jive)
Singles: Can \We/SWV

Don't Wanna Be A Player/Joe

Other Featured Artists: KRS-One, R. Kelly, Johnny Gill

ONE FINE DAY (Columbia)

Single: For The First Time/Kenny Loggins
Other Featured Artists: Keb’Mo’, Tina Arena, Natalie Merchant

e

T S T F e P e

APRIL 11-13
1 Anaconda $16.62
(Columbia)*
2 Liar Liar $14.48
(Universal)
3 The Saint $10.80
(Paramount)

4 Grosse Pointe Blank $6.87
(Buena Vista)*

5 The Devil's Own $4.18
(Columbia)
6 That Old Feeling $3.46
(Universal)
7 Jungle2Jungle $2.22
(Buena Vista)
8 Double Team $2.10
(Columbia)
. 9 Scream (Miramax)  $2.01
10 Selena (WB) $1.80

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
No music-related movies are
opening this week.
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MONDAY, APRIL 28

1963/Andrew Loog Oldham sees the
Rolling Stones for the first time
and signs them next day.

1968/The musical “Hair” moves to
Broadway and begins a run of
1729 consecutive performances.

1980/Tommy Caldwell (Marshall
Tucker Band) dies of injuries
sustained in auto accident.

Ozzy Osbourne — Crazy Plane.

1987/0zzy Oshourne, on a Miami-to-
Boston plane with returning
spring-breakers, buys three
rounds cf drinks and sings “Cra-
zy Train” over the PA system.

Releases. Van Halen's “Dance The Night
Away” (1979), Bruce Hornsby's
“The Way It Is” LP (1986)

TUESDAY, APRIL 29

1970/George Harrison announces
plans for his first solo outing.

1983/*The Hunger,” starring David
Bowie, and “Valley Girl: The
Movie” open.

1993/An animated Barry White ap-
pears on “The Simpsons.”

1995/Tupac Shakur marries Keisha
Morris in Clinton Correctional
Facility, where he's serving a
four-and-a-half-year jail term for
sex abuse.

Releases: Aretha Franklin's "Respect”
(1967)
Born: Duke Ellington (1889)

WEDNESDAY, APRIL 30

1965/Bob Dylan’s “Don’t Look Back”
tour begins in the UK.

1983/Blues legend Muddy Waters dies
of a heart attack.

1976/Bruce Lundvall named CBS
Records President.

1992/As rioting and looting begin in
L.A. following the Rodney King
verdict, Madonna’s bustier is
stolen from Frederick’s Of Holly-
wood. A $1000 reward is offered
for its return.

1993/Guitarist Mick Ronsen, 46, dies
of liver cancer.

Releases: Steve Miller Band's “Jet Air-
liner” (1977)

Born: Willie Nelson (1933)

THURSDAY, MAY 1

1966/The Beatles perform their final
British concert.

1967/Elvis Presley marries Priscilla
Beaulieu in Las Vegas.

1977/The Clash begin their first tour
in UK.

1984/Mick Fleetwood files for U.S.
bankruptcy.

Releases. The Supremes’ “Back In My
Arms Again” (1965), the Rolling
Stones’ “Brown Sugar” (1971)

Born: Ray Parker Jr. (1954), Nick
Feldman (Wang Chung) (1955)

FRIDAY, MAY 2

1957/Elvis Presley records “Jailhouse
Rock.”

1960/Ben E. King leaves the Drifters
to go solo.

mMusiIc DATEBOOK

1980/Pink Floyd’'s “Another Brick In
The Wall (Part 11)” is banned by
the South African government
after black students adopt the
song as their anthem during a
school boycott.

1982/Adam & The Ants break up.

Born:Bing Crosby (1901), Lou Gramm
(ex-Foreigner) (1950)

SATURDAY, MAY 3

1969/Canadian Mounties nab Jimi
Hendrix at Toronto international
Airport for possession of narcot-
ics.

1976/Paul McCartney’s new band,
Wings. begins its first U.S. tour.

1986/Dolly Parton’s Dollywood
Amusement Park opens.

Birthdays: James Brown (1928), En-
gelbert Humperdink (1936),
Frankie Valli (Four Seasons)
(1937).

SUNDAY, MAY 4

1959/The first Grammys ceremony is
held. Domenico Modugno’s “Nel
Blu Dipinto Di Blu (Volare)” wins
Best Record and Song, and Hen-
ry Mancini’s "Music From Peter
Gunn” wins Best Album.

1963/The Beach Boys’ “Surfin’ U.S.A.”
debuts on the U.S. LP charts.

1970/Nei! Young writes “Ohio” after
National Guardsmen kill four
Kent State University students.

1976/Kiss perform their first NYC con-
cert.

Releases: Merilee Rush’s “Angel Of
The Morning” (1968)

Born: Tammy Wynette (1942), Randy
Travis (1959)

— Frank Correia
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Dr. Laura: No Shrink Show!

f anything, I'm a philosopher. That
| have training as a shrink is just
one part of what | bring to the fore.
| have something unique to offer, in
terms of perspective, in terms of
thinking about ethics and morality
and values. And what is tiresome
is how it always ends up in the
newspaper as a shrink show. The
purpose of my show is more pro-
phylactic for the millions of peopie
listening than to be able to resolve
every problem that comes on the
air’ — intemationally syndicated ra-
dio host Dr. Laura Schlessinger
explains her purpose (Redbook).
“She doesn't have any idea
whether these people are present-
ing a situation truthfully; she doesn’t
have any idea what the other side
is; she literally doesn't know what
she is talking about” — “I'm Dys-
functional, You’re Dysfunctional”
author Wendy Kaminer disagrees
(Redbook).

Influential Americans

*My goal is to goad guests into
saying something that ruins their
life” — syndicated talker Don Imus,
one of Time's “25 Most Influential
Americans” Aso named: Ken-
neth “Babyface” Edmonds, and
Trent Reznor (| had no expecta-
tions of commercial success.”)

Newsweek turns in its list of 100
people to watch as America pass-
es through the gate to the next mil-
lennium. Members of the “Century
Club” include Beck, Billy Corgan,
Ani DiFranco, Deana Carter, and
Jonny Lang.

2 Good 2 B True?

While “AFKAP” was honored at
astar-studded bash in Manhattan for
the double-platinum triumph of his
latest album, “Emancipation,” accord-
ing to RIAA numbers, Soundscan
shows the triple-CD set as selling
only 460,000 copies. Apparently the
RIAA has double albums being tab-
ulated as two separate units — pro-
vided the running time is at least 120
minutes. “AFKAP™s triple endeavor
required only 666,666 copies to be
shipped to be certified as a 2 million
seller. “It's up to the RIAA — they
make the rules, notus,” says an EM!
spokesperson (Entertainment Week-
.

“l have been blessed with hav-
ing these people come to me. |
don’t want to seem cosmic or any-
thing, but it really seems magical
because in this band | was looking
for a group of four vegetarians” —
“AFKAP” explains the requirement
for his band members (Interview).

Musical Musings

“On stage, | used to be aware of
trying to make the music sound
great and in line with the integrity
of the recordings. Now, the best
moments are when | have a really
rotten day and | take that out on-

stage with me. Some of the best
shows I've given this year have
been when I've been tired or my
personal life has been getting me
down” —Sheryl Crow (/nterview).

“It was out of complete frustra-
tion, like ‘Fuck it, | can't play these
riffs, let the Micro Jammers do it for
$1.99” — L7 singer/guitarist Doni-
ta Sparks finds good use for a toy
guitar (Rolling Stone).

“Obviously, women, at 12 or 13,
get either cursed or blessed with the
fact that they are vessels for human
life to come through. And that's
what music — what creativity — is
to me” — Maxwell (Interview).

Separated At Birth ...
Really!

People, Time, Newsweek, and
the Globe all print photos with an
accompanying story about Joni
Mitchell’'s reunion with her daugh-
ter, Kilauren, whom she gave up
for adoption 30 vears ago

You Go, Girl

‘It's the power of being honest
To be the Senior Vice President of
Red Ant Entertainment and to
have no one care that I'm a lesbi-
an, that couldn’t have happened a
while back” — Nancy Levin tells it
like it should be (Newsweek),

Love & Hisses

Under the headline “Can This
Marriage Be Saved?” are photos of
Michael Jackson and Debbie
Rowe and Whitney Houston and
Bobby Brown (Star).

The 'zine also examines the con-
tents from the trash cans of Madon-
na and Jackson and details the
“wacky” demands of Hollywood
stars. For example, Cher hated her
suite’s wallpaper at Cannes'’s Ho-
tel Du Cap that she had the staff
staple temporary wallpaper over it.
And Van Halen members once
demanded a plentiful supply of
M&M's on every tour stop with the
brown ones weeded out.

As far as the more generous
superstars, Elton John sent $800
Cartier watches to all 80 members
of Melbourne’s Symphony Orches-
tra after performing with them.
Bruce Springsteen once com-
mandeered 54 rooms at London’s
Mayfair hotel for his cohorts.

Spice 0’Rama

Entertainment Weekly offers
these suggestions on what to
name the newest Spice Girl
should one defect: Spice Grrrl
(Courtney Love), Spice Rack
(Dolly Parton), Spice Queen (Ru-
Paul), Spice-T (Queen Latifah),
Spice Cadet (Gwen Stefani),
Spice Cake (Martha Stewart),
Miami Spice (Gloria Estefan),
Vanilla Spice (Michael Jackson),
and Old Spice (Madonna).

Each week R&R sneaks a peek through the nation’s consurer
magazines in search of evenything from e subifme fo the ridicy-
fous in music news. R&R has not verfied any of these reports.
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MUSIC TELEVISIOND
59.4 miflion households
Patti Galluzzi,
VPMusic Programming

PAUSC AT
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, St VP/Music & Talent Relations

|ADDS ]

|ADDS B

FOO FIGHTERS Monkey Wrench (Roswell/Capitol)
TONI BRAXTON | Don't Want To (LaFace/Arista)

{EXCLUSIVE 1

LIVE Freaks (Radioactive)

|HEAVY ‘1

AEROSMITH Falling In Love (Is Hard On ...) (Columbia)

FIONA APPLE Sieep To Dream ( Work)
BLACKSTREET Don't Leave Me (/nterscope)

BLUR Song 2 (Virgin)

FDO FIGHTERS Monkey Wrench (Roswell/Capitol)
HANSON Mmm Bop (Mercun))

JAMIROQUAI Virtual Insanity (Work)

MONICA For You | Will {Warner Sunset/Atiantic)
NOTORIOUS B.1.G. Hypnotize (Bad Boy/Arista)
OFFSPRING Gone Away (Columbia)

PUFF DADDY Can't Nobody Hold Me Down (Bad Boy/Ansta)
SPICE GIRLS Say You'll Be There (Virgin)
SQUIRREL NUT 21PPERS Hell (Mammoth/Atiantic)
SUBLIME Santeria (Gasoline Aliey/MCA)

U2 Staring At The Sun (/siand)

VERVYE PIPE The Freshmen (RCA)

[STRESS ]

ERYKAH BADU Next Lifetime (Kedar/Universal)

BECK The New Pollution (DGC/Getfen)

MARY J. BLIGE Love Is All We Need { MCA)

TONI BRAXTON | Don't Want To (LaFace/Anista)

FOXY BROWN I'll Be Good (Del JamvRAL/Mercury)
PAULA COLE Where Have All The Cowboys Gone? (/magoWs)
COLLECTIVE SOUL Precious Declaration (Atfantic)
ORU HILL In My Bed (/s/and}

FAITHLESS Insomnia {Arrsta)

FREAK NASTY Da Dip (Power/Triad)

MIGHTY MIGHTY ... The Impression That | Get (Mercuny)
SHAQUILLE 0NEAL Strat Playin'( TWisM/ Traurma/interscope)
SAVAGE GAROEN | Want You (Columbia)
SILVERCHAIR Freak (Epic)

VERUCA SALT Voicano Girls (Outpost/Getfen)

| ACTIVE

AZ YET Hard To Say I'm Sorry (LaFace/Arista)

Lo

BEN FOLDS AVE Battie O Who Could Care Less (550 Musi)
0J KOOL Let Me Clear My Throat (American/WB)
FOUNTAINS OF WAYNE Sink To The Bottom (TAG/Atiantic)
WARREN G | Shot The Sheritf { Def Jam/RAL/Mercury)
GINUWINE Tell Me Do You Wanna (550 Music)

INXS Elegantly Wasted {Mercury)

JONNY LANG Lie To Me (ASM)

LIL' KIM Crush On U (Undeas/Big Beat/Atiantic)
MARK MORRISON Return Of The Mack (Atlantic)
MATTHEW SWEET Where You Get Love (Zoo)

SWV Can We (Jive)

THIRO EYE BLINO Semi-Charmed Life (Elektra/EEG)
TONIC It You Could Only See (Polydor/A&M)

WHITE TOWN Your Woman (Chrysalis/EMI)

Video airpiay from April 21-27.

MEREDITH BROOKS Bitch ( Capitol)
TONI BRAXTON | Don't Want To (LaFace/Arista)
CYNDI LAUPER You Don't Know (£Epic)

XL 3
MEREDITH BROOKS Bitch (Capitol)

PAULA COLE Where Have All The Cowboys Gone? (/magoWB)
SHERYL CROW Everyday Is A Winding Road (A&M)
JEWEL You Were Meant For Me (Atfantic)
WALLFLOWERS One Headlight (interscope)

| LARGE

BEE GEES Alone (Polydor/AS M)

SHAWN COLVIN Sunny Came Home (Columbia)
HANSON Mmm Bop (Mercury)

INXS Elegantly Wasted (Mercury)

SAVAGE GARDEN | Want You (Columbia)
DUNCAN SHEIK Barely Breathing (Atiantic)
SPICE GIRLS Say You'll Be There (Virgin)

BRUCE SPRINGSTEEN Secret Garden (Columbia)
U2 Staring At The Sun (/siand)

| MEDIUM

“AFKAP" The Holy River (NPG/EMA

BARENAKEQ LADIES The Old Apartment (Reprise)
TONI BRAXTON | Don't Want To (L aFace/Arista)
CYNDI LAUPER You Don't Know (£pic)

JON SECADA Too Late, Too Soon (EMA

TOPTEN SHOWS
APRIL 7-13

Total Audience
g (97 million househoids)
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Seinfeld

Fired Up

Friends

Suddenly Susan

60 Minutes

Touched By An Angel
Primetime Live
Dateline NBC (Friday)
Dateline NBC (Tuesday)
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Adults 25-54

ER

Seinfeld

Fired Up
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Suddenly Susan

The X-Files

Home Improvement
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Dateline NBC (Tuesday)
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Source: Nielsen Media Research

| CUSTOM -
AFTER 7 Sara Smile (Virgin)
FIONA APPLE Sleep To Dream { Work)
AZ YET Hard To Say I'm Sorry (LaFace/Anista)
ERYKAH BADU Next Litetime (Kedar/Universal)
BIG HEAD TODD & THE MONSTERS Resigriabon ..( Revokution)
BLACKSTREET Don't Leave Me (/nterscope)
BRAND NEW HEAVIES Sometimes (Delicious VinyyRed Ant)
COLLECTIVE SOUL Precious Declaration (Atiantic)
DAVE MATTHEWS BANO Crash Into Me (RCA)
DURAN DURAN Out Of My Mind {Virgin)
KENNY G Havana {Arista)
OIONNE FARRIS Hopeless (Columbia)
JONNY LANG Lie To Me (A8M)
KENNY LATTIMORE For You {Columbia)
RICHARD MARX Until | Find You Again (Capitol)
MINT CONOITION You Don't Have. . (Perspective/A& M)
MONICA For You | Will (Wamer Sunset/Atlantic)
MORPHINE Early To Bed (DreamWorks/Rykodisc)
ANN NESBY This Weekend (Perspective}
00DS Someane Who's Cool (Elektra/EEG)
RUPAUL A Little Bit Ot Love (Rhino)
TONY TONI TONE Thinking Of You (Mercury)
VERVE PIPE The Freshmen (RCA)
WILD ORCHIO Talk To Me (RCA)
WHITE TOWN Your Woman (Chrysalis/EMN

Video airplay Irom Aprit 21-27.

coming NexT WEEK

semomsinen

otherwise noted; subtract one hour
for CT. Check listings for showings
in the Mountain time zone. All list-
ings subject to change.

Tube Tops

Trace Adkins, Clint Black,
James Bonamy, BR5-49, Garth
Brooks, Brooks & Dunn, Burnin’
Daylight, Deana Carter, Billy
Dean, Bill Engvall, Vince Gill,
Alan Jackson, Tracy Lawrence,
Patty Loveless, the Mavericks,
Mindy McCready, Reba McEntire,
Tim McGraw, Ricochet, LeAnn
Rimes, Kevin Sharp, and Bryan
White are slated to perform when
NBC presents the 32nd annual
“Academy Of Country Music
Awards,” hosted by Crystal Ber-
nard, Jeff Foxworthy, and George
Strait (Wednesday, April 23, 8pm).

All show times are ET/PT unless |

Friday, 4/18

*Jon Secada, “The Tonight
Show With Jay Leno”

* James Brown, “ABC In Con-
cert” (check local listings).

Saturday, 4/19

* Coolio, Immature, Jewel, and
Savage Garden are slated to per-
form live from L.A. on Nickelode-
on’s 10th annual “Kids’ Choice
Awards” (8pm).

* Steve Wariner performs on
“The Statler Bros. Show” (TNN,
9pm ET/6pm PT).

* Trace Adkins performs on
TNN's “Grand Ole Opry Live”
(11:30pm ET/8:30pm PT).

* Rollins Band, “Saturday Night
Live” (NBC, 11:30pm).

Monday, 4/21

elLitle Texas ad Ricky
Skaggs, “Prime Time Country”
(TNN, 9pm ET/6pm PT).

¢ Clint Black and Alison Krauss
& Union Station perform on“Mon-
day Night Concerts With Ricky Sk-
aggs” (TNN, 10pm ET/7pm PT).

* Mary J. Blige, “Late Show With
David Letterman”

Tuesday, 4/22

¢ Tony Bennett is interviewed on
“The South Bank Show” (Bravo,
10pm ET/7pm ET).

* Mighty Mighty Bosstones
perform on “Viva Variety” (Come-
dy Central, 10pm).

s Vern Gosdin,
Country”

¢ INXS, “David Letterman”

* Space, “Late Night With Con-
an O'Brien””

* TanyaTucker, “Late Late Show
With Tom Snyder”

Wednesday, 4/23

* Jimmie Rodgers is profiled on
TNN's “The Life And Times Of ..”
series (8pm ET/5pm PT).

* Wilco, “David Letterman”

Thursday, 4/24

* Steven Curtis Chapman, DC
Talk, 4Him, Jars Of Clay, and Point
Of Grace are setto perform onTNN's
28th annual “Dove Awards” (9pm).

¢ LeAnn Rimes, “Jay Leno”

* Verve Pipe, “David Letterman.”

* Radish, “Conan O'Brien””

“Prime Time

36 million households
) Lydia Cole.
VP/Music Programming
Video Playlist |

MARY J. BLIGE Love Is All we Need (MCA)

KEITH SWEAT Jjust A Touch (Elektra/EEG)

HEAVY O Big Daddy (Uptown/Universal)

WHITNEY HOUSTON Step By Step (Arista)

FOXY BROWN I'll Be ( Violator/Def JamvRAL/Mercury)
702 Get It Together (Motown)

MINT CONOITION You Dont Have... (Perspective/A&M)
IHANE Request Line (/iitown/Motown)

LIL' KIM Crush On U (Undeas/Big Beat/Atiantic)
GINUWINE Tell Me Do U Wanna (550 Music)

Information for week ending April 18.

_RapCityTop 10 |

LIL' KIM Crush On U (Undeas/Big Beat/Atiantic)

HEAVY O Big Daddy (Uptown/Universal)

WARREN G | Shot The Sheriff (Def JanvRALMercury)
KR8-ONE Step Into A World... (Jive)

NOTORIOUS B.1.G. Hypnotized (Bad Boy/Arista)

FOXY BROWN I'll Be ( Viokator/Det Jam/RALMercury)
GHOSTFACE KILLAH All That I Got Is You (Epic)

RZA Tragedy (Epic)

SNOOP DOGGY DOGE ... Wanied Deaxl..(Dasth Rowfnersoope)
SUGA FREE It You Say Ready (/sland)

Information for week ending April 18.

T H E
21 million households
Liz Kiley,
VP/Programming
MUSIC TELEVISION
YOU CONTROL.
| National Top 20 |

MAKAVELI Hail Mary (Death Row/Interscope)
NOTORIOUS B.1.G. Hypnotize (B8ad Boy/Arista)
WESTSI0E CONNECTION Gangstas... (Lench MotyPriority)
LIL KIM Crush On U (Undeas/Big Beat/Atlantic)

SPICE GIRLS wannabe (Virgin}

112 Cupid (Bad Boy/Anista)

SPICE GIRLS Say You'll Be There (Virgin}

AZ YET Hard To Say I'm Sorry (LaFace/Arista)

JOE Don't Wanna Be A Player (Jive)

ZAKIYA My Love Won't Fade Away (ASM)

MARY J. BLIGE /NAS Love Is All We Need (MCA)

MAC MALL Telly (Redativity)

TRU | Atways Feel Like__{Priortty)

BILLY LAWRENCE Come On (Elektra/EEG)

ERIC BENET Femininity (Wamer Bros.)

FOXY BROWN 'l Be ( Violator/Def Jam/RAL/Mercury)
LADY OF RAGE Sho Shot (Death Row)

PUFF OADOY Can't Nobody Hold Me... (8ad Boy/Anista)
OUTKAST Jazzy Befle (LaFaca/Ansta)

JOOSE it Tomorrow Never.. (flavor Unit/EastWest/EEG)

Most requested for week ending April 11.

PRULSTAR

CONCERT PULSE

Avg. Gross Pos. Artist
(in 000s)

1 METALLICA $593.7
2 PHIL COLLINS $565.7
3 KENNY G/'TONI BRAXTON $4254
4 ALAN JACKSON $236.0
5 VINCE GILL $229.5
6 SMASHING PUMPKINS $207.8
7 STEVEN CURTIS CHAPMAN $95.6
8 CLAY WALKER $91.1
9 RUSTED ROOT $79.4
10 COUNTING CROWS $72.1
11 SHERYL CROW $68.1
12 MARILYN MANSON $67.4
13 TOOL $64.6
14 KORN $64.4
15 JEWEL $53.0

Among this week’s new tours:
THE BAND
JAMES BROWN
CAMEO

CROSBY, STILLS & NASH
DAN FOGELBERG
FIREHOUSE
PRETENDERS
PRODIGY

SUPERGRASS

CHRIS WHITLEY
The CONCERT PULSE is courtesy of Poltstar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; Californéa (209) 271-7900.

Hot new music-related
World Wide Web sites, cool
cyberchats, and other points of
interest along the information
superhighway.

'Net Chats

SonVolt's Jay Farrar, Mon-
day (4/21) at 8:30pm ET/
5:30pm PT, America Online
(keyword: WARNER).

Warren Hill, Monday at
9pm ET/6pm PT, Prodigy
(jump: CHAT).

Grand Funk Rallroad,
Tuesday (4/22) at 9pm ET/6pm
PT, Prodigy (jump: CHAT).

On The Web

Spend Sunday (4/20) with
Boz Scaggs: a live chat at
7:30pm ET/4:30pm PT, fol-
lowed by an album listening
party, then his Chicago House
of Blues concert at 8:30pm ET/
5:30pm PT (http://
www.LiveConcerts.com).

Monday, chat live with Bry-
an White (5pm ET/2pm PT)
and Blackhawk (7:30pm ET/
4:30pm PT) onNBC-TV's web
site (http://www.nbc.com/
talk/).

SonicNet chats this week
include Ozzy Osbourne on
Friday (4/18), Sneaker
Pimps Wednesday (4/23),
and Supersucker Thursday
(4/24). All chats begin at
7pm ET/4pm PT (http://
www.sonicnet.com).

NEW THIS WEEK

* THIN LIZZY:THE BOYS ARE
BACK IN TOWN (Rhino)
Taped in October 1978 at the
Sydney Opera House in Austra-
lia, this previously unavailable,
45-minute collection contains
the title track as well as “Jail-
break,” “Bad Reputation,” “Cow-
boy Song,” “Waiting For An Ali-
bi,” “Are You Ready," “Baby
Drives Me Crazy," and “Me And
The Boys Were Wondering
How The Girls Are Getting
Home Tonight”

* SET IT OFF (New Line)

Jada Pinkett and Motown
recording artist Queen Latifah
star in this feature film, which
carries an EastWest/EEG
soundtrack with “Missing You”
by Brandy, Tamia, Gladys
Knight, and Chaka Khan as
well as tunes by En Vogue,
Bone Thugs-N-Harmony,
Seal, Busta Rhymes, Simply
Red, Goodie Mob, and others.
* DEAR GOD (Paramount)

Tommy Boy recording artist
Coolio has a supporting role in
this feature film, which stars
Greg Kinnear.

* BIG NIGHT (Columbia
TriStar)

Starring Minnie Driver and
Stanley Tuccil, this feature film
spawned a TVT soundtrack
with Rosemary Clooney’s
“Mambo Italiano” as well as four
tunes by Louis Prima, three by
Claudio Villa, two by Matteao
Salvatore, and one by Keely
Smith.

www americanradiohistorv.com
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Richards

Continued from Page 3

winning. His leadership and motiva-
tional skills will help KMPS stay at
the top.”

Richards remarked, “I’ve been
looking for the right challenge and
programming opportunity. This truly
is one of America’s great radio sta-
tions. Fred, Becky, and the KMPS
team are completely committed to
winning. I look forward to working
with the KMPS staff.”

A 15-year radio vet, Richards pro-
grammed WKHK for nearly four
years before leaving last February.
He’s also programmed WQDR-FM/
Raleigh and WPTN & WGSQ-FM/
Cookeville, TN. He's expected to start
at KMPS on April 28,
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Reese

Continued from Page 13

we’ve never been part of the religious
broadcasting community. We’ve al-
ways been commercial broadcasters.

Why is the church still in the busi-
ness? It’s an important connection
with the businesspeople and journal-
ists who are involved in what is argu-
ably the most significant industry in
America and the world: the commu-
nications industry. It’s a way for the
church to stay current, in contact, and
involved. And I think you need to be
big enough to be taken seriously.

If you look at the really big com-
panies in radio four years ago, we
were in the top 10. We’re still in the
top 10 in terms of audience reach, but
if you look at the number of stations
owned, we don’t even show up in the
first 50 anymore. If we don’t grow,
the concern is that we rapidly lose the
ability to be profitable enough to stay
in business. So we need to be big
enough in the markets we’re in to be
a viable competitor — that’s how you
gain credibility. It’s not just by own-
ing something, but by owning it and
running it well.

R&R: What do you plan on do-
ing with your stand-alones?

BR: We need to achieve a critical
mass in our markets in order to both
survive and thrive in this consolidat-
ed world, and we’re working hard to
do that. It’s hard work trying to find
the right people to deal with and the
right stations.

I’m sure ali of my managers would
like to hear me say we’re done, but
I’m not sure we are. We’ll continue
to try and develop groups of stations.
[ don’t think you’ll see us with seven
or eight stations in any of these mar-
kets, but we’ll try to be in as many

NEWS

large markets as we can, with a sig-
nificant presence in those markets.

R&R: You don’t think that will
be too overwhelming a task in to-
day’s radio market?

BR: That remains to be seen. As |
say, it’s hard work. You look around
and try to identify who is going to say,
“Gee, I don’t want to be in this any-
more.” And there are a lot of compa-
nies out there that are committed to
being in the radio business and trying
to figure out a way to make this work.

R&R: How did you get into ra-
dio?

BR: By accident. I'm an attorney
by training. I went to work for the
Justice Department’s antitrust divi-
sion out of law school, curiously
enough. I was hired by a law firm that
was looking for someone who could
do a little antitrust law. They were
doing telephone company deregula-
tion in the late *70s, and they hap-
pened to represent Bonneville. So I
started doing some of Bonneville’s
work. I went to Denver to do big anti-
trust cases, and then I went back to
Washington in late 1982 to work for
a successor to the same firm and was
doing Bonneville’s legal work there.
In 1984, Bonneville hired me as an
in-house attorney. I worked through
the legal department and eventually
assumed national responsibilities. |
was named President last June.

R&R: Having come from the
DOJ, what is your take on the anti-
trust cases?

BR: You know these horror stories
you're hearing from broadcasters
about antitrust requests of boxes and
carloads of documents from the Jus-
tice Department? Well, I could run a
copy machine and change toner with
the best of them.

[But] as we talked in different in-

dustry meetings about what the NAB
position should be or what the radio
operators’ caucus should be on this,
everybody said, “Let’s deregulate and
let the antitrust lawyers decide what’s
too much.”

That was what we said until it be-
came a reality. I agree with the indus-
try position that radio is not the right
market. The position the Justice De-
partment is taking is that radio is a
separate market: I don’t think that’s
right, but I do understand the argu-
ments they’re making.

A good case can be made that ra-
dio should be grouped with at least
other electronic media in defining the
product market. But I think most of
the problems have arisen from a lack
of understanding of what the antitrust
division is, what its job is, and what it
meant when Congress said, ““You can
own eight stations, but we're not pre-
empting the antitrust laws.”

There’s a certain amount of resent-
ment we have from a lack of under-
standing, but I think the industry is
gaining an understanding of what the
antitrust laws are about and what the
job of the antitrust division is. And
while they might not agree with
them, some of the frustration is go-
ing away.

I am very impressed with [DOJ
Asst. Antitrust Division Chief] Joel
Klein. While he doesn’t agree with
the industry on the product market
definition, Joel is a very bright guy.
He’s very fair, listens, and has been
good to work with.

I think this problem will work its
way through. It may have already.
Somebody may have to eventually
take the product market question to
court if they really care. But I think
this may end up being sort of a non-
issue when it’s all over.

Deals

Continued from Page 1

Jazz WJZW-FM/Washington, and
Bonneville will pay $205 million for
Hot AC combo WLUP-FM &
WPNT-FM/Chicago and Classical
KDFC-FM/San Francisco. Finally,
the signal swap between Evergreen’s
KYLD-FM/San Francisco & Chan-
cellor’s KSAN-FM will cost Susque-
hanna $44 million when it buys the
KSAN calls and YLD frequency.

ABC Back In The Game?

For some time, the 20-station ABC
group looked like it would leave ra-
dio, and rumors persist that the com-
pany is packaging stations in the
hopes of soliciting higher prices for
them later. But other sources main-
tain that ABC will continue to buy sta-
tions, albeit cautiously.

Chancellor acquired WDRQ and
WIZW from Viacom International
earlier this year. ABC owns WHYT-
FM & WHR-AM in Detroit, where
Evergreen is now left with WDFN-
AM, WDOZ-AM, WJLB-FM,
WKQI-FM, WMXD-FM, WNIC-
FM & WWWW.FM. ABC adds
WIZW to WMAL-AM & WRQX-
FM in the nation’s capital; Chancel-
lor Media will still operate WBZS-
AM, WTEM-AM, WTOP-AM,
WWRC-AM, WZHF-AM, WASH-
FM, WBIG-FM, WGAY-FM,
WGMS-FM & WMZQ-FM/Wash-
ington.

The "DRQ sale brings Evergreen
into compliance with FCC ownership

limits in Detroit. However, two more
Washington outlets will need to be
sold to meet limits there. (Sources tell
R&R that all-Business WBZS will be
sold to Douglas Broadcasting short-
ly.) Assuming the FCC gives its bless-
ing, the transaction should close in the
third quarter.

Gannett Gone

Gannett got a healthy price for its
final five radio properties: Urban Old-
ies/Urban combo WGCI-AM & FM/
Chicago, Country simulcast KKBQ-
AM & FM/Houston, and CHR
KHKS-FM/Dallas.

But one source said it is possible —
if not likely — that the deal isn’t really
done yet. Apparently Gannett is still
looking to reduce its tax burden by
swapping for the stations instead. If
that’s the case, Chancellor may have
to shop around for television stations
in order to do the deal to Gannett’s lik-
ing. It wouldn’t be a first: Last Octo-
ber, Gannett swapped six of its radio
properties for Jacor Communica-
tion’s WTSP-TV/Tampa.

Evergreen Chairman/CEO Scott
Ginsburg said Chancellor Media
will retain management from Gan-
nett and Viacom, as well as from the
Evergreen and Chancellor stations
being sold. And he added, “As the
country’s largest radio-only compa-
ny, the new Chancellor Media is fo-
cused on fortifying our presence in
the nation’s leading radio markets.”
According to Ginsburg, Chancellor
Media will rank first in market share

www.americanradiohistorv.com

among radio companies and “first or
second” in market share in eight of
the top 10 markets.

Bonneville Movin’ Up

Bonneville already owns Chicago’s
third Hot AC, WTMX-FM. The ad-
dition of WLUP-FM & WPNT-FM/
Chicago gives Bonneville a much
sturdier Chicago position, although
the Loop, a heritage station that long
personified Evergreen Media, has
seen its ratings slip in recent years.
Bonneville won’t get it all, however,
since Loop personality Jonathon
Brandmeier will move to an as-yet-
unnamed Evergreen locale.

When the deals are complete, Ev-
ergreen will own Chicago’s Urban
landscape, with powerhouse combo
’GCI and WVAZ-FM, as well as
NAC/Smooth Jazz WNUA-FM,
which does well among African-
American listeners. Evergreen also
owns Rock WRCX-FM; Viacom
owns Soft AC WLIT-FM. In San
Francisco, Bonneville adds 'DFC to
its existing combo, KOIT-AM &
FM.

As part of its efforts to solidify
its position in the top markets, Ev-
ergreen is also selling its 107.7 MHz
San Francisco dial position — cur-
rently home to KYLD — and trans-
mission facilities to Susquehanna.
Susquehanna is also buying the
KSAN call letters from Chancellor
Broadcasting. The KYLD calls and
programming will move to KSAN’s
94.9 Mhz frequency.

Hennes
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Continued from Page 3

part of the growth and success of Star
94

“In these times of upheaval in the
radio business, I am extremely grate-
ful to work for a company like Jef-
ferson-Pilot and an incredibly talent-
ed staff — as proven by the contin-
ued ratings and revenue growth —
at WSTR,” Hennes commented. “I
want to thank Jefferson-Pilot Presi-
dent Clarke Brown and Star 94 VP/
GM Mark Kanov for their continued
guidance and vision. I also look for-
ward to working closely with J-PVP/
Programming Don Benson and PD
Dan Bowen to continue to maximize
Star 94’s position in Atlanta.”

Hennes will continue to coordinate
and manage the promotions and mar-
keting departments, while increasing
his interaction with both sales and
programming. Hennes’s extensive
radio background includes stops at
such stations as WAPW/Atlanta,
WRMF/West Palm Beach, and
WHY I'Miami.

e == i me——mnimas o]
Rios

Continued from Page 3
Humpbhries and Rios plan to meet
next week to finalize the hiring of a
sales manager, a sales staff, and an air-
staff, which Humphries expects to be
in place by the end of the month. A
GM will also be hired “within 90 days
of the format launch,” Humphries
said.

KRRW

Continued from Page 3

sity. It’s very comfortable to listen to
for long periods and isn’t sleepy. The
point of our attack will be at-work lis-
tening.” :

Fant arrives in Dallas after previ-
ous Houston GM stints at KTBZ and
KLOL. Among persons 12+ in the
Fall Arbitron, KRRW ranked 22nd
(2.1).

joins for middays, moving Bill Gar-
cia to evenings and Jeff Henschel to
overnights. Also. Matt McCann has
been hired for weekends ... KUBL/
Salt Lake City has hired Aaron Ros-
en for overnights ... WBEE/Roches-
ter evening talent Dr. Frasier Love
has been named MD ... Toni Foxx
joins WQMX/Akron for middays ...
Matt James joins KKNU-FM/Eu-
gene, OR for middays ... KZKX/Lin-
coln, NE MD Jill Kodi exits ... Over-
nighter Brian Davis takes over MD
duties and middayer Michelle Steele
moves to afternoons ... Elaine Woods
joins KMUS/Cheyenne, WY as PD
... WITSH/Rome, GA PD/PM driver
Bobby Reed and MD/middayer Jack
Douglas switch shifts.

HotAC: WMXB/Richmond PD Bar-
ry McKay adds interim morning
show duties as Andi Summers and
Bruce Brady exit.

NAC/Smooth Jazz: Steve Stiles is
the new MD at WNUA/Chicago ...
Maria Martinez becomes MD at
KCJZ/San Antonio ... Les Williams
replaces Diane Cartwright in morn-
ings at KRVR/Modesto, CA.
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Stern Continues His National Assault

oward Stern debuted on his third

Carolina station this week — he’s

already on in Fayetteville and Myrtle
Beach — via Pacific Broadcasting Rocker
WXRC-FM/Charlotte. Market insiders are
already salivating over a possible moming show
war between Stern and crosstown bad boys
John Isley and Billy James (aka John Boy &
Billy) on WRFX. The duo — onin 51 markets —
already compete against Stem (40 markets) in
such cities as Dallas, Orlando, and Myrtle Beach.

But Stern’s arrival isn't the only thing that
has Charlotte tongues a-wagging these days.
Word has it that Isley and James are looking
for a bigger slice of their syndicated program
(WRFX owns those rights), and they're
prepared to leave their longtime home and
launch their own syndication company after
their contract runs out in December 1998.
All this, of course, could be negotiating talk.

In fact, Ed Lowe, who manages Isley’s and
James’s business affairs, told ST a dialogue has
opened up once again between the two parties,
and *the result we've all been striving for is to
come to an agreement. And | think that is what
[WRFX owner] SFX is striving for”

Stern also debuted on Chancellor Media
Country WBOB/Minneapolis, which flipped to
“Real Rock 100” Tuesday (4/15) under GM
Kevin McCarthy. No staff has been
announced; a call letter change still to come.

} He Can Wag On What?? {

As rumored in ST mere weeks ago,
Paxson’s WIOD/Miami midday shocker Neil
Rogers will pocket a cool $5 million for making
the switch to Beasley’s crosstown Sports/
Talker WQAM come Sept. 30. Inside sources
tell ST Rogers has already received a huge

Rumors

* Rock WYST/Detroit is set to go five by April 24. It
has been jockless {except for Howard Stern in AM
drive) since mid-February. Will the call letters spell
out “K-Rock?”

* Look for SFX Rocker KTXQ/Dallas to fill the momn-
ing drive opening by the time you read this. Could
Lex & Terry, from SFX Rocker WFYV/Jacksonville,
be on the shopping list?

signing bonus (pegged in
excess of a quarter mil.). This
— along with his sizable salary
— puts the currently non-
syndicated Rogers in radio’s B- §
I-G league. WQAM VP/GM
Greg Reed told the Miami
Herald, “He’s a phenomenal
talent and has the ratings to
back it up,” citing Rogers’s No.
1-ranked 10.6 share among 25-
54 men in the winter Arbitron.

A non-plussed Bud Paxson responded,
“There are a lot of people who can beat him in
the ratings. Neil doesn’t understand that the
tail never wags the dog. He can go wag on
some other animal’s ass.”

Neil Rogers

KEGL/Dallas veteran GM Donna Fadal
departs “The Eagle” after 15 years. In addition
to her most recent position, Fadal also served
as LSM and GSM at the former Sandusky/
now Nationwide outlet. No replacement has
been named.

Mel Karmazin has been
named Event Chair of the sixth
annual 1997 Radio-Mercury
Awards. Nearly 1000 radio
commercials will be judged for
this competition, for which
$225,000 in cash will be
awarded June 11.

2

Mel Karmazin

CBS’s KNX/L.A. celebrated its 29th
anniversary as an all- News station on Tuesday (4/
15). Founded by VP/GM George Nicholaw in
1968, the station was honored for the 24th time
with a Golden Mike for “Best News.”

WRXQ (96XYMemphis moming maniacs
Tone & Rob were prompted by the upcomming
“Ellen” episode on ABC-TV — in which Ellen
DeGeneres comes out of the closet — to stage
a huge “coming out party” The duo will
encourage their like-minded listeners to do the
same on April 30 at the 96X studios. All
participants have been promised gifts. Gay men
will receive copies of Good Housekeeping and
the women will get a copy of Field & Stream.

Continued on Page 26
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mBUZZ BIN

SOUNDSCANNING
OVER 9,000
PER WEEK!

Produced by Stephen Street
from the new album blur

CMO Management (international) Ltd., London
http://www.virginrecords.com
AOL Keyword: Virgin Records

o Sl ©

Purlaphone

©1997 EMI Records Ltd. Distributed by Virgin Records America, [nc.

W00-HOO!

EXPLOODING AT RADIO!

#1 MOST REQUESTED

AT MODERN ROCK! _

R&R ALTERNATIVE ¢3)- )

1347 PLAYS

BDS MODERN ROCK 30*-23*

986 SPINS

Phones on fire at: Closing out at:
Q101 26X 99X 27X = WJISE
WHFS 15X 89X 42X WEJE
WBRE 22X WBZU 29X ~ WRXQ
WRLE 29X XHRM 13X KEDG
KFMA 21X WROX 18X KPOI
KOME 22X KNRX 14X KFRB

and many more

Crossing to Rock Already nn'

WRCX
WCCC
WZAT
waxL
KATS
wQws
WwDC
KNCN
WRUF
WK@Z
KBOY
KWHL
waLz

WWW.americanradiohistorv.com

WHJY R e
WRCN g
WBUZ R ovn =t 0
KILO
WAZU
WKLQ
KTUX
KTYD
' WAR'Q-
WXRA
WKDF
wroﬁ‘

and many more _
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KEITH SWEAT

FACTS
e 4 million albums sold!
Several sold out tours!

e A core artist for Mainstream
and Rhythm Crossover radio!
Up tempo song from a core
artist in the spring time!

“Twisted” and “Nobody” still on over 90%
of Pop and Rhythm Crossover stations!

Keith Sweat has nothing left to prove!

NEW THIS WEEK:

WLKT Lexington WWCK Flint

WKZW Peoria  WSKS Utica
KISR Ft. Smith

ALREADY ON:
KilS, KKFR, WIMN, Q-106, XHTZ, KHTS,
KRQQ, KZHT, KSFM, KDON, KWIN,
KWNZ, WDJX, WGTZ WFTZ, and more.

X -\ |

B

NEW!
Z-100/ New York
WMEE/ Ft. Wayne

WMGB/ Macon
WKSZ/ Green Bay

If you play Joose your market
single sales will double and your
phones will light up. (Proven Fact)

‘ u s T A s K ® e 00
KGGI, KDON, KKMG, KQMQ, KIKI, KKFR,
XHTZ, KHTS, WIMN, WZJM, WFLZ, WHY],
WPOW, KQKS, KWIN, WKSS, WQGN,
WHHH, KKRZ, KHOM, WWKX, WGTZ,
WBTT, WFLY, KHFI, KHKS, KRQQ, KZHT

PLAY JOOSE AND WIN!

ok | b B

Elektrs Eatariaiamant

Continued from Page 24

Westwood One Chairman Norm Pattiz
has long rubbed elbows with the high and
mighty, but according to press reports, they're
higher and mightier than you’d have imagined.
Seems Pattiz was among 56 White House
donors who shelled out at least $5000 to fly
aboard Air Force One with President Clinton.
The exclusive passenger list was released by
the White House.

njury Report

Best wishes to WPLJ/NY afternoon
driver Rocky Allen, who is recovering from a
back operation. While Allen recovers in rehab
and gets around in a wheelchair, he will
continue to broadcast from his home in New
Jersey ... Same goes to WKQI (Q-95)/Detroit
morning host Danny Bonaduce, who broke
several bones in his hand while preparing for a
charity boxing match recently. Management
went on the air saying, “Because of something
Danny did, he will not be on the air, and we are
sorry for any entertainment inconvenience this
may cause.” Members of the WKQI sales
department went nuclear when Bonaduce
wasn’t able to read live copy for their clients,
so GM Larry Wert sent those AEs into the
studio and had each of them read their own
clients’ copy. Wert even did one spot in a
character voice that sounded very much like
Bonaduce’s.

Hats off to Arbitron GM Pierre Bouvard
and Atlanta physician Mary Rosser on their
nuptials last weekend (4/12).

If you're old enough to remember the great
sound of KGB/San Diego in its Top 40 heydey,
you're probably old enough to remember a
legendary half-hour documentary produced by
Ron Jacobs that aired on the station for 48
continuous hours 25 years ago. So you missed
it? You can hear it again (not to mention about
a zillion other cool airchecks covering every era
of CHR history) in all its AM-fidelity glory by
visiting Richard Irwin’s “Reel Radio” site:
http://www.reelradio.com. Make sure you
have a copy of RealAudio on your computer.

WNOE-FM, KKND-FM, & KHOM-FM/
New Orleans VP/GM Tom Kennedy has
exited the Clear Channel trio.

Kudos to the staff and clients of KFGO,
KPHT, KVOX/Fargo, ND, KIKN/Sioux Falls,
SD, and KOUT/Rapid City, SD who joined
together for flood relief. When the Red River

ONLINE NOW AT: www.rronline.com

WwWwWw.americanradiohistorv.com

STREET TALK-

exceeded flood stage, station staffers worked
tirelessly, providing listeners with emergency
information and working with the American Red
Cross. If your station would like to get involved,
contact Ed Schultz, OM of the Midstates
stations in Fargo: (701) 237-5346.
Looking For Love In

A Bitter Divorce :

Some three years ago, Brad Krantz signed a
moming show deal with WKRR (Rock 92)/
Greensboro that stipulated the jock remain off local
radio for one year if he ever departed the Dick
Broadcasting station. Last August, the station fired
Krantz and gave him a severance package valued
at $70,000 — about half his $135,000 salary.

But on April 7 — just seven months after
leaving WKRR — Krantz returned to
Greensboro radio, on 1000-watt N/T WKEW-
AM. Among the opening show’s highlights:
playing the Temptations’ “I'm Gonna’ Make
You Love Me” every 15 minutes and references
to Rock 92 as “the evil FM-pire” Krantz's old
bosses responded by serving him an injunction
the next day that required Krantz to remain off
the 'KEW airwaves for 10 days until a hearing
could be held to determine whether the non-
compete is valid.

Dick contends that Krantz’s appearance on
WKEW was a malicious act by him and the
station to steal advertisers from WKRR, so
they're suing Krantz for $10,000 to boot. Krantz
calls the charges “ridiculous” and claims 'KEW

Rumbles, Pt. 1

* WRCX (Rock 103.5)/Chicago morning host Man-
cow Muller adds his third affiliate to the Free Speech
Radio Network: Alternative WDGE/Providence.

* WTVR-AM & FM/Richmond OM Mike Allen be-
comes Station Mgr. at KDRE/Little Rock and flips from
Alternative to CHR as Z101.

* Urban WDIA/Memphis night jock Eileen
Nathaniel adds APD duties.

* WGTZ/Dayton PD Mary Franco exits to pursue
other opportunities. WGTZ/WING OM Michael Luc-
zak assumes PD duties.

* Best wishes to industry vet and former Capricorn
Records promo rep Roger Mayer, who is recovering
from tripie bypass surgery.

* KFMW/Waterloo, 1A GM Don Moorehead exits.

* KBFM/McAllen GM Jeffrey Hedgemon is no
longer with the station. GSM John Richards is inter-
im GM.

* KXMX-FM/Cedar Rapids, IA PD Ric Swann has
been upped to OM. Eric hanson joins as PD/midday-
er from KCHI-FM/Washington, IA.

* Amerlcan VP Promo Mark Neiter is still in the
house, contrary to last week's ST mention.

* CHR WINN/Columbus,IN has been purchased
by Findlay Publishing Company, who owns cross-
town Country WKKG-FM. WKKG PD/PM driver John
Paul will oversee programming for both stations.

TODAY’S NEWS IS NOW AVAILABLE
TODAY THROUGH R&R ONLINE

Up-To-The-Minute Industry and Media News

The fastest, most comprehensive way to receive the latest
radio industry headlines, station trades, Street Talk, Top
100 market ratings, and financials with continuous daily
updates at least twice each business day...all live online.

CALL R&R TO TRY IT FREE! 310-788-1625

(This Feature Is Available For R&R Newspaper Subscribers Only)
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Grammy Winners for ““So Much To Say’’!
Approaching Triple Platinum!

Summer Tour Begins June 3!

“Tripping Billies” is on your desk now!

the new single and video from
3 % the grammy -winning album crash

e produced by Steve Lillywhite mixed by Tom Lord-Alge

www.dmband.com
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Continued from Page 26

shouldn’t be really considered a competitor.

A court hearing yesterday (4/17) was to
have answered many of the lingering
questions ... we'll update you in next week’s
ST on the continuing saga.

Curb all the chatter regarding the sudden
relocation of KYLD (Wild 107)/SF to the
KSAN (94.9) frequency. According to Wild 107
PD Michael Martin, “We have a complete
marketing campaign planned. We're not just
gonna flip a switch.”

If Wild 107 simulcasts on both
frequencies (and thus drops Country
completely), would Susquehanna — who
acquired the KSAN calls and 107.7 frequency
— have a reason to return to Country?

GM Musical Chairs ‘
¢ At presstime ST learned that WPOP-
AM, WPKX-FM, and WHCN-FM, WKSS-FM,
WMRQ-FM/Hartford GM Dennis Lamme has
exited.

* As we tipped you last week, WAOA/
Melbourne GM George Mills exited. Former
WAOA sales guru Paul Brooks — who took a
sabbatical when Mills was hired — has
succeeded him.

* Don Boyles has joined WLMX-FM &
WZST-FM/Chattanooga, replacing Bill
McKay, who exits.

Unity Broadcasting’s Black Gospel/Talk
WWRL-AM/NY debuted as “100% Pure Soul”
Wednesday (4/16). Al Goodman and Billy
Brown of Ray, Goodman, and Brown will
host the morning show and Gerald Alston of
the Manhattans will do the same next week

EXCL Communications’ newly acquired
KVAR-FM/Riverside-L.A. has segued from
Spanish AC to Spanish Contemporary as
“Super Estrella 97.5.”

Universal Records midwest regional
promo wiz Dave Reynolds recently finished as

STREET TALK.
4

v

* SFX Broadcasting and Multi-Market Radio merge;
Michael Ferrel becomes CEO.

* David Kantor promoted to ABC Radio Networks
President.

* Jean Riggins appointed Universal Records
President/Black Music.

*J.D. Freeman tapped as KDMX/Dallas GM.

* KMLE/Phoenix PD Shaun Holly crosses street to
become KOOL OM.

v

* Andy Schuon selected as MTV VP/Promo.

* Danny Buch boosted to Atlantic Records VP/Promo.
* Roger Nadel elevated to WWJ & WJOVDetroit VP/GM.
* Dan Michaels named KZFX/Houston PD.

4

* Leap o' the week: PD Charlie West goes from
KMOD/Tuisa (#65) to KLOS/Los Angeles (#2).
* Jeanne Oates tapped as WWBA/
Tampa-St. Petersburg VP/GM.
* John Stevens selected as KFMK/Houston PD.
¢ Andy Ludlum returns to KIRO/Seattle as PD/ND.
* Buzzin' with the B’s: PD Brian Thomas goes from
BJ105 (WBJW-AM & FM)/Orlando to
B104 (WBSB)/Baltimore.

)4

* DeanThacker upped to WMMS/Cleveland Station Mgr.
* John Michaels crowned KING/Seattle PD.
* Dave Bishop knighted as WBT/Charlotte PD.

N4

* Steve Wax elevated to Elektra/Asylum Records
President.

* Harvey Cooper named 20th Century Records
Sr. VP/A&R.

* Bob Sherwood selected Columbia Records
VP/Nat'| Promo.

* Richard Palmese appointed National AM
Promo at Arista Records.

* Sylvia Rhone joins Bareback Records to head

. up in-house Promo Dept. '

first runner-up i.n ) “r.1ame the cemetery” 17) while Carr had a vasectomy /ive from the
contest. The prize: his very own cemetery plot...  y5cators office. Sorrentino, who at one time
and all of the “stiff” jokes he'll be able to handle.  Laaged up the Planned Parenthood

organization in Rhode Island, offered insight on

Bahakel Broadcasting’s 100kw family planning options while her counterpart
Country WDOD/Chattanooga flips to CHR a5 getting snipped. Carr then returned to the
as “The Mountain. air for his afternoon show.

WMYK/Norfolk changes positioning
statements from “Continuous Hits” to “Where
Hip-Hop Lives.”

If you are thinking about going out to eat
with a label rep, you may want to invite former
Revolution VP Ray Carlton, who dined out
last week in L.A. with WBBM-FM (B96)/
Chicago PD Todd Cavanah. When a piece of
food got caught in Cavanah’s windpipe,
Carlton used the Heimlich maneuver to clear
Cavanah’s breathing passage.

A Cut Above The Rest

WPRO-AM/Providence morning talk host
Mary Ann Sorrentino teamed up with PM
drive host Howie Carr Thursday morning (4/

www americanradiohistorv com

Rumbles, Pt. 2

« KHTS/San Diego middayer Geronimo and night-
timer Boomer segue to momings, leaving prime mid-
day and night gigs open.

» WMYHGraenville, NC moming showco-hostand
News DirectorJulie Bryant joins KHTT/Tulsamoming
driver Andy Barber for moming show co-host duties.

* KTUX/Shreveport, LA selects Paul Cannell as
its new PD.

» KNCN/Corpus Christi, TX promotes Promotion
Dir/afterncons Paula K. to APD, and welcomes Mitke
Aradillas for MD/morning co-host duties.

» WTPA/MHarrisburg, PA APD/MD Dina Wagner
becomes APD/Promotions Director; Amy Warner
adds MD duties.

* WTKS-FM {Heal Radio 104.1VOrlando hires Al-
ternative WPBZMWest Palm Beach, FL Prod. Dir
Dan Stone as Creative Dir.

+ WBLM/Partland, ME adjusts its formatcloser to
a Classic Rock starce. :


www.americanradiohistory.com

3/7d now delivered it again..

‘5 miles
fo empty

the new single from

CJR NS TONE

From the bottom up and “stil Climbing"
THE NEW ALBUM

Executive Producers: Michae! Jacksen, Jerre Greenbeg, and Jono Kohan.
- m & R MIJ M Produced by Rig Yam and Victor Meritt for Grand Sury Productions, Inc
] Management: John Dukakis and Qadre Ei-ATin, Soutpaw Entertainment

-
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STEVE WONSIEWICZ

‘Delivering On The Promise’

Continued from Page 1

is the beginning of what I call ‘the de-

_livery of the promise.” Today, I'm
much more involved in making sure
the right music is marketed, promot-
ed, and developed — probably more
than ever since I joined the company.
That’s what I did at SBK and what
I've done most of my life. The last four
years, I've wom this suit and did the
job of a suit — it’s not what I was
trained for, I might add. It was an en-
tirely different role, but it was some-
thing that had to be done. Going for-
ward, [the job of a suit] is going to
take up less of my time.”

Koppelman spent the last four years
reorganizing EMI’s North American
business. During that time, he lured
Gary Gersh as President/CEO of
Capitol, Davitt Sigerson as Presi-
dent/CEOQ of EMI, Scott Hendricks
as President/CEO of Capitol/Nash-
ville, and Tom Zutaut as President/
CEO of EMI's newest label, The En-
clave. With proven A&R execs in
place, Koppelman then set about re-
vamping the distribution business,
creating the Major Account Group
that represents about 70% of the divi-
sion’s business and realigning the field
force into 10 market teams.

Comments Koppelman, “We had to
get away from the old style of brands
and the old ways of doing business.
We went out and changed the system
to where every person in the field can
now take orders. We now have peo-
ple in the field who speak and feel the
music.”

Artists felt the same way, Koppel-
man acknowledges. “EMI was a place
where everybody was faceless and
nameless. Nobody knew we were
here; nobody wanted to work here.
Now we have credibility everywhere.
In the urban world, EMI is a leading
choice now that D’Angelo, AZ, and
Rappin’ 4-Tay have broken. Capitol
has a great heritage, but — quite hon-
estly — it was somewhat direction-
less in an A&R sense until Gary got
there. EMI Latin has done an abso-
lutely brilliant job under [President/
CEO] Jose Behar, and so has Angel
President Steve Murphy.”

Nothing But The Best

Koppelman is pleased with
EMTI’s progress and the outlook
for the future. “My job over the
past four years was to attract the
best talent I could — executive
and artistic — and to give those
guys financial cover because, af-
ter all, we do have to deliver prof-
its for EMI.

“The [financial] cover for Scott
was getting involved with Garth
Brooks when he wasn’t talking to
[former Capitol/Nashville Presi-
dent] Jimmy Bowen; convincing
Garth to do the McDonald’s deal
and the ‘Hits’ album, which went
on to sell a gazillion copies. My
cover for Gary was ‘Duets 1 & 2’

with Frank Sinatra and straight-
ening out the Beatles situation,
which gave us the ‘Anthology’ se-
ries and the ‘BBC’ record. For
Davitt, we went out and signed
The Artist Formerly Known As
Prince and helped him with Jon
Secada and a few other artists.
Now, his music is coming on-
stream. Most people don’t know
we’'ve sold over 700,000 Fun
Lovin’ Criminals albums world-
wide.

“We're right on schedule.
Things are taking shape where
more of the music coming down
the pike is being generated by the
new label heads. Gary’s creative
input now is really being felt. It
started last year with Everclear
and the Butthole Surfers, and
continued to Meredith Brooks
this year ... And even two years
ago when he attracted Daniel
Lanois and got him to work with

Even though retail is in
the crapper and
everybody’s
complaining about
Country radio being
too narmrow and not
playing enough
records, Deana
Carter's approaching 3
million and Trace
Adkins is gold.

Luscious Jackson after they de-
livered a record that Gary thought
was missing one or two singles.
It was about getting them togeth-
er and coming up with [current
hit] ‘Naked Eye.’ It's about Scott
working with John Berry, Billy
Dean, and Trace Adkins, who
just had a No. 1 single and whose
album is certified gold.

“I felt the change starting in
’96, but this is the year when
many of those releases the guys
have been working on are hitting
the public. Next year will be a
good year, but not as good be-
cause in the building process, it’s
a question of how many releases
you have. This year we know we
have a terrific schedule, but all of
those artists aren’t going to come
out with records in '98. I need
another two years before I have a
roster that’s all over the place —
one that delivers hit artists every
year.”

SOUND DECISIONS

‘Business Of Jealousy’

Koppelman dismisses specula-
tion that a couple of those very
same label heads were close to be-
ing shown the door if sales and
profits didn’t drop to EMI’s bottom
line very soon. “We’re in a crazy
industry. Everybody likes to talk
about everybody else. If you speak
to Gary, for instance, he’ll tell you
the only pressure he’s under is his
own self-imposed pressure.”

As for critics who say the back
catalog sales were only short-term
fixes that may have hurt more than
helped in the long run, Koppelman
counters, “We’re in a business with
a lot of jealousy. When we do these
kinds of things, a lot of people say
we’re mining the catalog or strip-
ping the assets. Yet Sony and WEA
do it every day. They have 40 or so
of those artists. We have a handful.
We have to work harder, be more
imaginative, and more focused. We
have to maximize sales for the right
marketing and promotion expendi-
tures. Trust me, we’re not doing
anything different from what the
other labels are doing or spending
any more than anybody else.”

That focus on a few releases is a
mantra from his SBK days and is
something to which he still strong-
ly clings. “My philosophy has al-
ways been, ‘If you have the music,
then focus on it.” Don’t focus on 20
albums. Pick the one or two you are
most confident about and go for it.
We didn’t spend any more money
than anybody else would have
breaking Wilson Phillips at SBK.
The only thing we did was sell 6
million albums. With Vanilla Ice,
we hardly spent anything. That was
a runaway freight train.”

Nor does Koppelman believe a
record company can “buy” hits,
despite what some have written
about. “Look, I've been doing this
for 35 years. You can’t buy a hit. I
don’t care how much money you
have. If you could buy a hit, then
all the independent record compa-
nies — who have about 20% of the
business — would be out of busi-
ness. We would have all the hits
because we have all the money.

“You can’t create or buy a buzz.
The public creates the buzz. If I
played you a bad record, it’s a bad
record, no matter how much mon-
ey a record company spends. It's
our job — if we believe in our art-
ists and their music — to try and
get more people to hear it. I believe
when you have the right music you
can, with full force and vigor, con-
vince others to feel the same way.
And the only reason that it won’t
happen is if we don’t do our job.
When I feel the music, whether it’s
Wilson Phillips or Tracy Chap-
man, [ am unswerving to get more
people to hear it. That’s not about
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My philosophy has always been, ‘Iif you have
the music, then focus on it.’ Don't focus on 20
albums. Pick the one or two you are most
confident about and go for it.

money. That’s about focus and in-
tensity.”
Sitting With
Radio’s Big Boys

Ever the promotion man, Kop-
pelman sees opportunities in the
new radio and record landscape,
even though the business has
changed in many ways since his
heyday at SBK. “The biggest
change is there was more of an in-
dependent promotion mentality
back then and there wasn’t the lev-
el of station consolidation. I think
we can better leverage who we are
with what radio is. One of the
things I’'m planning to do is orga-
nize a meeting with the various
CEOs of the larger chains —
whether it’s Scott Ginsburg or
Mel Karmazin — and sit down
with them.

“We spend ‘X’ millions of dol-
lars a year on various ways to pro-
mote our music. We're paying in-
dependent promoters and tip
sheets, we're doing a million dif-
ferent things. But guess what? The
smallest piece of that goes to ra-
dio. Now that you have radio com-
panies that are leveraged and in
need of generating profit growth
every year, maybe they’ll be more
interested in working out a relation-
ship with a company such as EMI
that says, ‘Why don’t we give you,
Scott Ginsburg, and your company
$5-$10 million and put a program
together that better exposes our art-
ists. Maybe that’s a more effective
way to do business.”

Ownership concentration in a
given market also doesn’t worry
Koppelman. “Some people will say
when one company owns five sta-
tions in a market that it’s a prob-
lem. Maybe, but it can also be an
opportunity to sit down with the
GM who oversees the stations in
that market and turn it into the
‘Garth City’ and leverage those sta-
tions in some fashion.”

How that would unfold is un-
clear, Koppelman says. “When I sit
down with these guys over lunch
or a meeting we’ll figure that out.
It certainly has to be more effec-
tive, for instance, than sending our
artists to 30 cities for one-day
shows.”

Koppelman remains bullish
about radio’s ability to break acts
in today’s multimedia world. “Ab-
solutely” and “more than ever” are
how he describes the medium’s hit-
making potential. Why? “MTV
and VH1 are problematic at times.
The music-buying constituency —
which I define as anywhere from
10 to 57 year olds — are not watch-
ing those channels. Yet they still
have the habit of hearing music on
the radio.

“Where we might have concen-

trated on those channels in the past
I think we're better served now by
concentrating on radio. Do we want
MTV and VHI and are they impor-
tant? Absolutely. But they are play-
ing a narrow band of music to a
narrow audience. There’s a much
wider variety of people out there.
When MTV and VHI1, deliver Lus-
cious Jackson or White Town, we
feel it. But when radio plays Lus-
cious Jackson on many different
formats, we feel it big time.”

In hindsight, Koppelman knows
the future is in breaking new art-
ists. However, he’s undeterred
about the escalating costs of sign-
ing and developing artists. “It all
depends on your expectations. An
artist who you think will take two,
three, or four albums to develop
doesn’t get the same kind of invest-
ment as an artist who you feel has
a chance for immediate success.
Capitol is developing a fantastic act
called Less Than Jake. It’s a grass
roots building process and very dif-
ferent from when it released the
new Foo Fighters album.”

Observations that the industry is
cranking out too.many one-hit
wonders are also unfounded, he
says. “I had a hit record in 1960 but
didn’t have another, so [ was a one-
hit wonder. Our business is full of
them — always has and always
will. Artists who have sustainable
careers historically are few and far
between. It’s just the nature of the
business.”

As for his strategy to increase
sales in a business that was relative-
ly flat last year, Koppelman is look-
ing at all areas. “We want to be in
business with anybody who has the
ability to. create or deliver great
music and artists. Gary just did
great deals with Glen Ballard and
Matador. As we speak, Davitt is
talking with a couple of prospects.
We have the ability and resources
to do whatever we want.

“It’s still all about the music. Ra-
dio thinks it’s all about radio and re-
tail does the same thing. Yet if the
guys I have in place are right about
the music, then we’ll do fantastical-
ly well, whether retail's in bad shape
or not or radio’s fragmented or not.

“Now, if retail is doing great and
radio has the mindset to play hits
in as many formats we can get them
played, then we’ll do even better.
Even though retail is in the crap-
per and, for instance, everybody’s
complaining about Country radio
being too narrow and not playing
enough records, Deana Carter’s
approaching 3 million and Trace
Adkins is gold.

“Overall, the music industry is a
very healthy business. If the music
is great it’s going to work. The pub-
lic still has a big appetite to buy and
listen to great music.”
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SOUND DECISIONS

Sweat Proteges Hip-Hoppin’ Toward The Top

Being linked to one of the hottest
artists around certainly hasn’t hurt
Island duo Lil Bud & Tizone (aged
16 and 22, respectively). Their con-
nection to Keith Sweat has made

In taking the tune to radio, Island
Black Music Manager/Marketing Va-
nessa Levy says the label targeted six
markets: Los Angeles, Chicago, Wash-
ington. San Diego, Cleveland. and Cin-

Lil Bud & Tizone

cinnati. More adult-
leaning clubs were
worked initially be-
cause “even though it’s
{ a rap record, it has a
{ more  mid-tempo
groove that works very
well in those kinds of
§ clubs. Also. Keith has a
huge fan base that
skews a little older.
Younger listeners would
1 come onboard indue time
thanks to radio and the
group members’ ages.”
Interestingly, Urban
wasn’t the first format
that Island went for adds
to. Because of schedul-

quite an impact at Urban and CHR/
Rhythmic — their debut single,
“Gonna Let U Know” was the sec-
ond most-added at Urban two weeks
ago, trailing only Michael Jackson’s
newest single, “Blood On The Dance
Floor.”

Taken from the pair’s forthcom-
ing album, “Ghetto Wayz.” the track
has received spins at such major mar-
ket Urban outlets as Chicago’s WGCI
and WEJM, KMJM/St. Louis,
WIZF/Cincinnati, KPRS/Kansas
City, Milwaukee’s WKKYV and
WNOV, and WCKX/Columbus.
Rhythmic reporters include KBXX/
Houston, WWKX/Providence, and
WBTT/Dayton.

KMIM OM/PD Chuck Atkins
says the phones started ringing “as
soon as we played it. This is a Keith
Sweat kind of town. He can’t do any-
thing wrong. As soon as we get any-
thing he’s on, we’re going to play it.”

Atkins says Sweat’s involvement
with the duo (he served as executive
producer for the album and signed
them to his production company,
Keia) is “icing on the cake. The two
have their own style. It's much more
than just two guys rapping along with
Keith. They carry the song. There’s
much respect due.”

Atkins says his air talent’s approv-
al of the single is a harbinger of good
things to come. “I put it in a DJ’s
choice slot and it ended up getting 15
plays two weeks ago. That tells me
the jocks are into the record and that
it’s generating a lot of requests.”

For The Record

Inthe April 4“Launching Pad”
story on Enclave’s Drain S.T.H.,
Active Recck KRXQ/Sacramen-
to should have been listed as an
early and big supporter of the
single “l Don’t Mind”

ing reasons, the CHR/
Rhythmic  stations
earned that distinction because they
had room on the docket. Notes Sr. Di-
rector/Crossover Promotion Marthe
Reynolds, “We knew it would be a
perfect fit because of the success Kei-
th is having. We knew people would
love it the minute programmers put it
on. Once they did, they started getting
phones and seeing the single sell
through.”

Now that the foundation has been
laid, Reynolds says the strategy is
nothing more complicated than “good
old-fashioned promotion; track down
the spins, and do your best to maxi-
mize airplay in those markets.”

To that end, Island
had the pair performing
at a special concert in
Houston organized by
KBXX that also fea-
tured Dru Hill, SWY,
and others. The act is set
to play this evening (4/
18) at the IMPACT con-
vention in Miami, and
will then move north for
a gig in Jacksonville.

“Ghetto Wayz” ar-
rives at retail on June 16.

‘Cool’ Bet
For August
It’s still April, but

Warner Bros. rockers
Cool For August are al-

WIYY/Baltimore, WMMS/Cleve-
land, KQRC/Kansas City, and
KRXQ/Sacramento. Alternatives on
the single includle WNNX/Atlanta,
WENZ/Cleveland, KTCL/Denver.
WEND/Charlotte, and WRLG/
Nashville.

The band couldn’t have come at a
better time for Rock radio. where soft-
er. more adult-skewing songs from
relatively new bands such as the Wall-
flowers. Verve Pipe. Tonic, and Wil-
co are finding a welcome audience.

Comments Active Rock KSJO/
San Jose PD Dana Jang, “It’s a
quality record that has mass appeal
potential. It belongs on the air. I can
hear elements from a lot of success-
ful bands, including Live, Collec-
tive Soul, and most definitely the
Atlanta influence of R.E.M. But
we’re seeing a trend where the 20
year olds are into a sound that’s less
intense.”

Warner Bros. played it simple in set-
ting up the band. Recalls Director/Na-
tional Promotion Dave Lombardi,
“About all we did was let people hear
the record. let them live with it for a
while, and tell them when we’re com-
ing. By the time we were ready, we al-
ready had a lot of people committed.

“But before that, when we got the
demo tapes and heard how great it was.
we were pretty excited. With Active
Rock still being artist- driven we knew
we would get a good shot, and that’s
reflected in the quality of adds.”

VP/Alternative Promotion Tom
“Grover” Biery agrees it was impera-
tive to give programmers enough time
with the album. “It’s not a one-listen

Cool For August

ready heating up play -
lists nationwide. The quartet, who now
calls Atlanta home after forming in
Los Angeles four years ago, has made
an impressive entrance into the rock
world with its debut single, “Don’t
Wanna Be Here.”

The track debuted three weeks ago
at No. 45 on R&R’s Active Rock
chart and is close to breaking into the
Alternative Top 50. Major market
Active Rockers reporting “Don’t” in-
clude WRCX/Chicago, KTXQ and
KEGL in Dallas, WZTA/Miami,

record. I've talked with a lot of program-
mers who’ve gone from not getting it
to getting it after a few listens. Some of
the best records often take a couple of
spins before they sink in.”

Biery also cites Alternative’s soft-
er sound as a big benefit. “The for-
mat is opening up for these kinds of
records. Programmers are looking for
more balance.” Cool For August’s de-
but album, “Grand World,” hits retail
on April 22. The band will tour with
Matchbox 20 during May and June.
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Music News & ViEws

U2 Popmart Sales Hit $TOM
Concert promoter STEP Entertainment says U2'’s Pop-
mart tour has already grossed more than $70 million in
sales (1.5 million tickets) in
North America. Those
numbers top the band’s
1992 Zoo TV tour. which
raked in $67 million and
was the sixth highest-
grossing tour of all time, ac-
cording to Polistar. How-
ever, the actual number of
tickets sold on the Zoo TV
tour was higher (costs were
lower five years ago). The
festivities begin on April 25 in Las Vegas; about 40% of the
tickets remain for the tour's second show at San Diego's
Jack Murphy Stadium
- Tibetan Trippin’,
Loliapalooza Loungin’
In other tour news, the preliminary “official” lineup for
the Tibetan Freedom Con-
cert, set for June 7&8 at the
28,000-seat Al Downing
Stadium on Roosevelt Is-
land in New York, is as fol-
lows: Porno For Pyros,
Sonic Youth. Patti Smith
R.E.M.’s Michael Stipe
and Mike Mills, A Tribe
Called Quest, Radiohead,
Beastie Boys, Biz Mark-
ie, Bjork, Chaksam-Pa,
De La Soul, Foo Fighters, Ben Harper, Jon Spencer
Blues Explosion, Pavement, Rancid, and Taj Mahal.
Additional acts are expected to be announced soon .. The
following acts have been confirmed for the main stage on
this year's Lollapalooza tour: Tool, Korn, Prodigy (some
shows), Snoop Doggy Dogg, Tricky, and the Jon Spen-
cer Blues Explosion. The Pugs and Failure are among
those that'll perform on the second stage ... Over at the
H.O.R.D.E. festival, Primus, Morphine, Big Head Tedd
& The Monsters, Widespread Panic, and Ani DiFranco
are confirmed. Beck and Kula Shaker are reportedly close
to joining. The 35-date show begins at the Gorge inWash-
ington State and ends on September 1 ... Look for the slec-
trenica concert formerly known as Organic to be rechris-
tened as Chaotica and expand to some 20 shows ... The
Who begin a 20-date tour of the States on July 19 in St.
Louis (ending August 16 in West Palm Beach) thal fea-
tures a full performance of “Quadrophenia” and other ma-
terial ... Hollywood's Suicide Machines, who've already
sold over 100,000 copies of their album “Destructicn By
Definition,” have signed up for the Warped '97 tour. The
band’s new single, “SOS,” goes to radio on May 13
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Release update: Epic has set May 20 as the in-store
date for Michael Jackson’s new 13-song album “Elood
On The Dance Floor: HIStory In The Mix.” The single is
already at radio ... The Enclave will crop World Party’s
new 13-song disc, “Egyptology,” on June 17. It's the
KarlWallinger-led band’s first new release in four years
June 17 also sees the release of Megadeth's new 12-
sang album “Cryptic Writ
ings” on Capitol and the F=
debut album from new
Revolution act Agnes
Gooch (“Blind”).

Odds-n-ends: Reminis-
cent of the Beatles’s 1969
rooftop rendition of “Let It
Be,” Paul McCartney
treated passers-by in Lon-
don to a free rooftop con-
cert Friday. The 20-minute
show was filmed for an
upcoming documentary about his new album ... Word from
the Fugazi camp is the band is in the studio working on
a new album, its first since 1995's “Red Medicine” ... The
Posies and Geffen have reportedly parted ways ... Green
Apple Quickstep, now at Columbia, are set to begin work
on its new album ... And lastly, in case you haven't heard,
Seattle rockers Soundgarden have called it quits after
some 12 years together.

Paul McCartney
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Radio And Baseball: The Buys 0f Summer oy AnthonyAcampaa

It’s that time of year again, when the diamond becomes the crown jewel in many stations” programming efforts. Baseball is back, and radio is turning
hardball into cold, hard cash.

CBS Radio holds the distinction of owning the most flagship stations for major league teams, with its stations broadcasting seven of the 28 clubs. ABC Inc. is next with four, although Jacor
is hot on its heels: It already carries Cincinnati Reds and Colorado Rockies baseball, it has the rights for the expansion Tampa Devil Rays, and it has made a deal to snatch the Los Angeles
Dodgers out of ABC’s grasp next season.

There are also teams and stations that share common owners: Tribune Corp. owns the Chicago Cubs and flagship WGN-AM, while KTZN-AM/L.A. owner Disney holds a controlling
interest in the Anaheim Angels. Also of note: 13 major league teams ofter Spanish-language radio broadcasts, while Montreal Expos games are also broadcast in French.

Here’s a rundown of the teams, their flagship stations and network affiliate totals, and the sponsors who help turn baseball into a radio revenue home run:

NATIONAL LEAGUE AMERICAN LEAGUE

www.americanradiohistorv.com

Flagship Flagship
Station (Owner) Major Sponsors Affiliates Station (Owner) Major Sponsors Affiliates
Atlanta Braves :
WSB-AM (Cox) na 129 KTZN-AM (ABC inc.) Texaco Spires 9
Northern Automotive One Day Paint & Body
Chicago Cubs Dodge (So. Cal.) Chevrolet (So. Cal.)
WGN-AM (Tribune) Old Style Chevroiet 65 Farmers Insurance Office Depot
Amoco Walgreen’s Farmer John Anheuser-Busch
Auto Club
WLW-AM (Jacor) Fifth/3rd Bank Chrysier/Jeep 60 Baltimore Orioles
Kroger Health Alliance WBAL-AM (Hearst) SK Meat Co. Giant Foods 25
Nation's Bank Schmidt’s Baking
Middle Atlantic Milk Firestone
Colorado Rockies Amoco U.S. Airways
KOA-AM (Jacor) va 52 Jerry's Chevrolet Pontiac Dealer Group
Bravo Card Coca-Cola
Amtrak Continental Food
Florida Marlins
WQAM-AM (Beasley) AT &T Humana 14 Boston Red Sox
Discount Auto Parts  So. Florida Ford WEEI-AM (ARS) Sears Polaroid 60
Flagler Dog Tracks Nation's Bank Dunkin' Donuts New England Chrysier
Estrelia Insurance Good Year
Citgo Bentiey's Luggage Chicago White Sox
Health South Sears WMVP-AM (Evergreen) Miller Brewing Co. Amoco 36
So. Florida Dodge Toyota Trump Casino
Chicagoland Chevy/Geo
Houston Astros
KiLT-AM (CBS Radio) va 70 Cleveland Indians
WKNR-AM (WKNR, Inc.) Pepsi Office Max 34
Sherwin Williams Key Bank
Revco Anheuser-Busch
KABC-AM (ABC Inc.) Alemite CD2 Anheuser-Busch 22 Milier Brewing Co. MTD
Auto Club Chevrolet
Coca-Cola Deita Dental DetroitTigers
Dodge Dunlop Tires WJR-AM (ABC Inc.) Chevrolet Strohs 30
Farmer John Glendale Federal Coca-Cola Little Caesar’s
GTE Home Bank Amoco MTD Lawnmowers
L.A. Cellular Nissan Blue Cross/Blue Shield Whittenauer Watches
Office Depot Orthopedic Hospital Michigan National Bank
Sears Brand Central  Sit ‘N’ Sleep
Tower Records Yoshinoya
WIBW-AM (Stauffer) Ford Amoco 100
Montreal Expos Guy’s Salted Snacks
CiQC-AM (Metromedia) Ford Canada Labatt’s 7
Pharmaprix Avis Milwaukee Brewers
Caisse Populaire WTMJ-AM (Journal) Amer. Family Insurance ~ Ameritech Cellular 47
First Financial Miller Brewing Co.
New York Mets Chrysler Midwest Express
WFAN-AM (CBS Radio) Chrysler U.S. Airways 15 Wisconsin Lottery Coca-Cola
Nobody Beats The Wiz Roundy's Pic-N-Save Journal-Sentinel
Philadelphia Phillies State Farm Insurance
WPHT-AM (CBS Radio) n/a 18
WCCO-AM (CBS Radio) n/a 66
KDKA-AM (CBS Radio) Giant Eagle All-Star Jesp/Eagle 50
Coca-Cola Bell Atlantic Nynex Mobile New York Yankees
Delta Airlings Melion Bank WABC-AM (ABC Inc.) Ford Delta Airlines 30
Coors Pittsburgh Post Gazette Coors
Miller Brewing Co. Allegheny General Hospital
Pittsburgh Brewing Qakland Athletics
KFRC-AM (CBS Radio) na 12
St. Louis Cardinals
KMOX-AM (CBS Radio) Anheuser-Busch Ford 100 Seattlie Mariners
KIRO-AM (Entercom) n/a 36
Diego Pad
KFMB-AM (Midwest TV) Miller Brewing Co. Coors N/A KRLD-AM (CBS Radio) Coors Mazda 70
Texaco Glendale Federal Bank Dodge Nation’s Bank
Toyota Brinker
San Francisco Giants Toronto Blue Jays
KNBR-AM (Susquehanna) Coors Chevron 4 CJCL-AM (Telemedia) va 40
Chevrolet Farmer’s Insurance
Pacific Bell Bravo Card . :
Brand Auto Northern Calif. Nissan r/a = not available at presstime
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[ Why and how the Brewers handles its own radio rights

Seven of major league baseball’s 28 franchises retain their
play-by-play radio rights: Houston, Montreal, Pittsburgh, De-
troit, Cleveland, Oakland, and Milwaukee. The expansion Ar-
izona Diamondbacks will do the same in 1998. Milwaukee
Brewers VP/Broadcast Operations Bill Haig explains why the
Brewers decided to bring the radio rights in-house 14 years
ago and how it affects flagship outlet WTMJ-AM and the

Brewers network.

Haig was a 27-year Milwaukee
radio veteran when he joined the
Brew Crew in 1981. At the time,
Haig was one of the first

is a promotional opportunity for
them to talk to the baseball listeners
and convince them to stay with the

baseball execs to hold this
type of position, and he
credits Brewers owner
(and acting Commission-
er of Major League Base-
ball) Bud Selig for being
“a man of vision ... who
elected to go this route for
his club.”

So why did Selig
choose to keep the rights
rather than selling them to
aradio station?*"We could
maximize our revenues
and profits and, in turn.
maintain a very tight con-
trol of the broadcast: who
we work with, where we

network to. matters of that

kind,” Haig says. “If we do our job
very well. we have the potential to
make more money. If we don’tdo it
well, we’d certainly make as much
as we would from a rights fee.”

Win-Win Situation

What does a radio station stand
to gain from such arelationship? “It
is a favorable situation for the net-
work and the flagship station be-
cause they are not in a high-risk po-
sition,” explains Haig. *Yet it brings
great programming and cumulative
audiences for them. Baseball will
deliver 50%-60% of all adults 18+
to those radio stations. Therefore, we
become one of the three stations
people listen to. WTMIJ is an ex-
tremely good radio station, and this

station. During every game, they
have a series of commercials that
sell the audience on their station. We
deliver a large cume audience that,
in turn, offers them the opportunity
to promote and maintain them.”

Haig adds, “Many games are
played at night, and people go to
sleep with the games on or finish
their day with the games on, which
means they wake up to [WTMJ] the
next momning on their clock radios.
It’s a very desirable promotional
asset. Many times, the stations lit-
erally regard it as a promotional ef-
fort to deliver very large audiences
without any significant cost. And as
you see around the country, stations
associated with baseball generally
do very well.”
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it is a favorable
situation for the
network and the
flagship station
because they are not
in a high-risk position

Many NFL teams have switched
their flagship affiliations to FM sta-
tions. and Haig believes the stereo-
type of baseball as an AM-only sport

NATIONAL LEAGUE

Atlanta Braves

is also becoming obsolete: “In the Chicago Cubs

early days. it was thought that FM Cincinnati Reds

was for music and AM was for ser- Colorado Rockies
vices. That’s ridiculous. We are a Fiorida Marlins
programming feature, the same as Houston Astros

any other. My network is built on Los Angeles Dodgers
major-power FM stations. In Wis- LS G D
consin, we have huge geographical New York Mets

territory, and the only effective way

N . . i Philadelphia Phillies
to reach it all is with FM stations.

We have 47 affiliates. and 18 are FM Pittsburgh Pirates
— most of them 100.000-watt [fa- St. Louis Cardinals
cilities).” San Diego Padres

The Brewers take control of WT- San Francisco Glants
MJ’s airwaves 30 minutes before
each game, and the broadcasts in-

clude approximately 15 minutes of

AMERICAN LEAGUE

post-game programming. “We have, Anahelm Angels
in effect, a miniature radio station,” Bammw':ezﬂs%m
Haig says. “We have two announc- 2°"°" X

i hicago White Sox
ers, a producer, and a director. We o e
have salespeople and people that DetroitTi
work with affiliates, working with Kansas cglty Royals

them throughout the year in a coop-
erative service arrangement, and we
have our own traffic department.”

Milwaukee Brewers
Minnesota Twins

Haig notes, “The nice thing about New York Yankees
baseball, compared to football, is Oakiand Athletics
that we’re there almost four hours a WR'::"“"‘

. o ar ‘exas Rangers
day, 180 days a year. It’s habit per: Toronto Biue Jays

formance, opposed to just 16 days

A Perennial Passion For Play-By-Play

he start of the baseball season brings some very familiar names back

to the airwaves. For example, Los Angeles Dodgers broadcasterVin
Scully — the dean of baseball radio play-by-play — is beginning his 48th
season with the club, dating all the way back to their days in Brookiyn.

Jack Buck, beginning his 44th season as the radio voice of the St. Louis
Cardinals, heads up the majors’ only father-son announcing team (sonJae is
one of his colleagues). Bob Murphy of the New York Mets and Herb Camne-
al of the Minnesota Twins are both starting season 36, while the Cleveland
Indians’ Herb Score begins his 34th.

Dave Van Home of the Montreal Expos and Denny Matthews of the
Kansas City Royals have both broadcast all 29 years of their respective fran-
chises’ histories; Tom Cheek of the Toronto Blue Jays and Dave Niehaus of
the Seattie Mariners have both done the same for their 20-year-old clubs.

The biggest off-season move was that of Baltimore Orioles announcer
Jon Miller, who now is the lead announcer of the San Francisco Giants.
(Miller is also known to many baseball fans as the play-by-play voice of ESPN
Sunday Night Baseball telecasts.)

The following is a list of each club’s radio announcers; the lead announc-
er's tenure with the club is in parentheses:

ANNOUNCERS

Skip Caray (22), Pete Van Wieren, Don Sutton,
Joe Simpson

Pat Hughes (2), Ron Santo

Marty Brennaman (24), Joe Nuxhall

Wayne Hagin (5), Jeff Kingery

Joe Angel (5), Dave O'Brien

Milo Hamilton (13), Vince Cotroneo

Vin Scully (48), Ross Porter, Rick Monday
Dave Van Horne (29), Elliott Price, Gary Carter,
Joe Cannon

Bob Murphy (36), Gary Cohen

Harry Kalas (27), Rich Ashburn, Andy Musser,
Chris Wheeler

Lanny Frattare (22), Steve Blass, Greg Brown
Jack Buck (44), Joe Buck, Mike Shannon
Jerry Coleman (25), Ted Leitner, Bob Chandler
Jon Miller (1), Ted Robinson, Mike Krukow, Du
ane Kuiper, Lon Simmons

ANNOUNCERS

Bob Starr (5), Mario Impemba

Fred Manfra (5), Jim Hunter, Chuck Thompson
Joe Castiglione (15), Jerry Trupiano

John Rooney (10), Ed Farmer

Herb Score (34), Tom Hamilton

Frank Beckmann (3), Lary Sorensen

Denny Matthews (29), Fred White, Paul
Splittorff, John Wathan

Bob Uecker (18), Jim Poweli

Herb Carneal (36), John Gordon

John Sterling (9), Michael Kay

Bill King (17), Ray Fosse, Ken Korach

Dave Niehaus (21), Ron Fairly, Rick Rizzs

Eric Nadel (3), Brad Shamm

Tom Cheek (21), Jerry Howarth

where it becomes a feature. We be-
come a part of the lives of all of those
radio stations. It’s like a giant mag-
net in each of the marketplaces.”

compiling this list.

Special thanks to R&R AC Editor Mike Kinosian for his assistance in
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Can’t You Take A Joke?

Clever Oldies stations grab listeners’ attention with April Fool’s merriment

When the calendar flipped to April, the joke was on Oldies
listeners. In addition to gaining greater attention from the audi-
ence, the expert execution of the April Fool’s pranks found
some stations welcoming coverage from local TV news crews

and daily newspapers.

Next April Fool’s Day is still
more than 300 days away, but you
might get some ideas from the stunts
orchestrated this year by your coun-
terparts at Oldies radio.

Up In The Sky

Timing is everything, as WHNN/
Saginaw, MI moming host Johnny
Burke proved while giving listen-
ers plenty of subtle clues in an as-
tronomical hoax. Burke explains,
“We announced there had been a
predicted, but not well-publicized,
collision between the Hale-Bopp
comet and an asteroid which scien-
tists labeled as ‘Lirpa 1.”” Lirpa
spelled backwards is April; the
number denotes the date.

Burke said the collision was go-
ing to result in a spectacular light
show — taking place in broad day-
light during the noon hour. “We told
them you had to put your back to
the sun, standing north and looking
straight up. Even in midday, it’s go-
ing to be bright enough to be visi-
ble to the naked eye.”

To enhance the effect, a filter was
necessary. “We told them to use a
‘Green No. 4197 plastic or glass.
We explained that 4197 is the indus-
try number for colors.” Of course,
4197 again referred to the date. “We
said it was the same green you'd find
in a Sprite or Rolling Rock bottle.

If you just take these bottles and look
straight into the air, the filter would
diffuse the rays. The weirdest call
was from one lady who said she
couldn’t find any bottles around, but
she happened to have a green bowl
that she placed over her face.”

To add to the anticipation, Burke
interviewed a series of so-called au-
thorities. “We said the light show
was the ‘Porter Phenomenon,’
named after our first guest, Arthur
Porter, head of the astronomy de-
partment of the University Of
Schenectady — which doesn’t ex-
ist.” As the other “experts” were in-
terviewed, few listeners caught the
inside joke. “If you took the first let-
ter of their first and last names, it
spelled ‘April Fool’s’”

Most who called the station were
sincerely seeking information about
the light display. Others caught the
joke, but called to play along with
it. “It floored all of us. Right before
the display was to take place, a judge
adjourned the courtroom, policemen
were standing outside their cruisers
looking up, hospitals let whole
wards of patients out, and schools
let out. We got reports of listeners
who called friends and relatives in
other states. There was a company
in Dallas that let its employees out
to see it. The word spread like wild-

L2}

fire.

OLDIES

Burke recognized interest in the
Hale-Bopp comet was at its peak:
“We’ve done some pretty good jokes
in the past, but the timing seemed
just right for this one. We were try-
ing to do something very convinc-
ing, but also fun and not harmful.
Some kids were a little disappoint-
ed, but they got out of class. For just
one moment in time in Michigan,
we were all united — and we
laughed together.”

More Star Power

KEAG/Anchorage, AK men-
tioned a star of a completely differ-
ent kind in its scheme. PD Brian
Roberts says the station had a rep-
utation to live up to on April Fool’s
day: “Last year, we faked a space
shuttle landing and had about 200
people come out to a spot for opti-
mum viewing.”

So morning host Radio Phill
came up with a concept to entice
those who wanted to see a famous
Hollywood star. The station bought
a newspaper ad that proclaimed,
“Amold Is Coming! His latest ac-
tion movie’s grand finale will be
filmed as the McKay Building in
downtown Anchorage is imploded!
200 movie extras needed! It’s histo-
ry in the making!” The ad stated
those interested in seeing *“Arnold”
(Arnold Schwarzenegger was the
implied celebrity) should arrive
downtown at 7am on April 1.

“We had a really good crowd
waiting for the building to be im-
ploded. On the air, we had live sound
effects of airplanes circling overhead
... and Arnold was going to be para-

]

We’ve done some pretty good jokes in the
past. We were trying to do something very
convincing, but also fun and not harmful.
For just one moment in time, we were all

united — and we laughed together.
—Johnny Burke

chuting out any minute now.”

Of course, those who actually
showed up at the site saw nothing
of the sort, but soon realized that the
entire production had been a hoax.
The local NBC-TYV affiliate cov-
ered the prank in a three-minute
news story. “Some listeners were
disappointed, but most of them
thought it was a pretty good joke.”

Falling Objects

With the arrival of baseball sea-
son, WQSR/Baltimore maintained
its tradition of morning and midday
remotes to call attention to the Ori-
oles’ opening day. This time, the
season opener coincided with the
first day of April.

Steve Rouse & Company took
the morning show to the Orioles Bar,
where listeners shared the opening
day excitement with a $1.99 break-
fast special. The remote turned into
“theater of the mind” when it was
reported that asst. morning show
producer Maynard G. had climbed
to the roof of a nearby electronics
store and was tossing down stereo
equipment and televisions. “If you
can catch it, you can keep it” was
the buzz phrase.

Many listeners showed up, obvi-
ously failing to realize it would be
pretty difficult to catch a huge pro-
jection TV being hoisted from the
roof. But they did catch the joke —
and as it turned out, the punch line
came later in the day when the Ori-
oles game was cancelled because of
high winds.

Believe Your Ears

KOOL/Denver listeners were
primed for what they thought was

the station’s “Great Toyota Give-
away.” But big winners at the Mile
High Stadium parking lot didn’t
drive away with a Toyota, but in-
stead got caught up in the “Star
Wars” craze by walking away with
atoy “Yoda” doll; the rest received
KOOL t-shirts.

“This was the greatest four-
minute promotion we’ve ever
done,” says PD Chris Hoffman.
“Once they realized it was an
April Fool’s joke, no one went
away upset.”

Take This Job And ...

WGRR/Cincinnati listeners tuned
in shortly before 9am to hear PD
Marty Thompson lead jocks into the
studio for an on-air exchange involv-
ing some observations made by the
station’s management. WGRR Dir/
Promotions & Marketing Toni Ma-
son recalls that, because of the out-
come, “they all quit and walked out.
We actually had about 30 seconds of
dead air. You could hear scrambling
in the background until the midday
guy [Ron Schumacher] came on and
sounded rather confused and bewil-
dered.”

For the remainder of the day, week-
end air talent filled in for the more fa-
miliar personalities. “They all came
back the next day, but our phone lines
were jammed with calls from people
who couldn’t believe it. We actually
had a number of clients who were
upset, too, because they thought there
was a change in the station.

“People really bought it. They
were quite upset when they thought
the radio station had changed, which
was good to hear. It’s a little job se-
curity for the jocks.”

two weeks!

FINALLY, A COMPLETE PRODUCTION LIBRARY DESIGNED
BY RADIO PEOPLE EXPRESSLY FOR OLDIES STATIONS.

Gold Cuts Instant Imaging gives you everything you need

to keep your oldies station sounding fresh—including things you
never knew were missing. And you get brand-new elements every

Don’t settle for less. Gold Cuts—all meat, no filler!

Available now on a market-exclusive basis. For more
information, call (212) 679-3200, ext. 210.

(cJs entertainment
116 East 27th Street, NYC 10016 Phone: (212) 679-3200 Fax: (212) 679-3310
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Toward The Top

ere’s PD John Peakes report card for his tenure at the

TONY NOVIA

Yo ' Rati T
s ‘Peake’ Ratings Position | H==smse
4-Book
wi'es _8P'08 598 FA 96 Avorage
3 In Houston, fighting new flanks means playing the hits 12+ 42 a5 54 5.8 50|
Cume 515,100 553,800 600,050 651,700 580,300
Imagine taking a big PD job at a well-respected radio station  on being a variety-driven CHR. I un- 18-34 7.0 76 8.1 9.1 8.0 |
such as Susquehanna’s KRBE/Houston. Then, months later, two  derstood that going in so we went back Cume 276,800 294,000 303,900 338300 303,500 |
new competitors emerge, each designed to nibble away at your ~and looked at some recent research.
. 5 e i F18-34 6.5 8.3 9.4 10.0 8.6
fringes. That’s exactly what happened to John Peake within a e ls0 did a new research S
ear at KRBE it validated the listeners’ expectations Cume 139,600 151,000 153,700 163,700 152,000
y " of KRBE being CHR. - :
i 5 After Peake’s  95)/Birmingham. Upon graduation R&R: What about the vears of
& arrival — and  from Dittman, Peake seguedtothe PD  commitment to Alternative?
within weeks of ~ chair at KRQQ/Tucson and then JP: Although Alternative music  a lot of comfort to the sales staff. JP: Yes. because it helps us identi-
each other —  spentthree years at Jefferson-Pilot’s  was hot at the time and for a while R&R: What do you consider some  fy music trends. Il happen in the
Clear Channel's former KWMX/Denver. dominated the CHR charts, itwastime  of KRBE's winning components? clubs first.
KHYS-FM R&R: What happened in the first 1o get the radio station back to more JP: The key is surrounding yourself R&R: What are your expectations
flipped fromNAC  couple of meetings with VP/GM  of a mainstream position. That posi-  with good people. People that are out  of your on-air personalities?

to CHR/Rhyth-
mic with a His-
panic-lean while
# SFX's KQUE-
" FM  switched
from Nostalgia to
Alternative-leaning Hot AC. Further-
more. crosstown Nationwide Alterna-
tive KTBZ-FM has been tweaking its
playlist as well.

For some. accepting a job at a sta-
tion “'in transition” might seem like a
questionable move. At the time, PD
Tom Poleman and MD Paul “Cub-
by” Bryant had just resigned from
KRBE to join WHTZ (Z100)/New
York. Peake was then charged with the
additional duty of growing KRBE s al-
ready-successful position even higher
in the market. Not missing a beat, Peake
and his fellow staffers immediately
moved the station back toward a main-
stream CHR/Pop position, but it’s not
the old “Power 104” — and certainly
not “Hits Without The Hype.” (See the
accompanying sidebar for the result-
ing surge.)

As much as this column is about
Peake’s success since his arrival at
KRBE, it’s also about a new PD who
put his job on the line, and a PD who
wasn’t afraid to take a chance and do
what he felt was right for a station’s
future direction. It also proves once
again that playing the hits is what it’s
all about.

The Resume: Peake’s first PD gig
was at Bernie Dittman’s WAPI (I-

Nancy Vaeth when you knew vou
wanted to move

the station from a m
Pop/Alternative
approach back to-
ward a main-
stream position?

JP: Nancy is
pretty openminded
and really has a
good program-
ming sense. Her
position  was.
“What can we do to
grow even more
and what's our next
opportunity?” We
spent a lot of time
talking  about
where the station
was and where we
could take it. I also
tapped Susquehan-
na VP/Program-
ming Rick MacDonald for his expe-
rience, guidance, knowledge and
unique perspective,

R&R: Making the move to main-
stream CHR looks genius now, but it
was risky given the success the station
had as an Alternative-leaning hitmak-
er. What gives?

JP: KRBE has been CHR for al-
most its entire existence. Its images
were built on being a true CHR radio
station. Even though the radio station
was playing a lot of Alternative mu-
sic at the time, its foundation was built
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The “KRBE Unzipped Cash Giveaway” direct mailer went out to thou-

umonial

We’re being flanked
on both sides, the
younger Hispanic
side and the Pop/
Alternative side.

There couldn’t be a

better position for us
to be in than
mainstream CHR.

We can play all the
records they can’t

because their focus

iS SO narrow.

sands of Houston radio listeners. It features KRBE morning drivers Sam
Malone, Maria, and Psycho Robbie. Every morning during the contest,
Malone announced the “ZIP Code Of The Day.” Then sometime between
8am and 7pm, the correct caller who identified the sound of the bag un-
zipping won 81000. If the listener lived in the ZIP code of the day, they won
an additional $1000.

tion was also validated by the research.
Tom and Cubby
correctly followed
te Alternative
trend and really
embraced that mu-
sic at the radio sta-
tion. But by the
time I got there,
you could see Al-
ternative starting to
cool off. The mu-
sic’s starting to
find its way off the
playlist and we
took what I think
was a natural di-
rection — to fol-
low the music.

R&R: Did vou
have any “second
thoughts” about
m tweaking the for-

mat?

JP: Absolutely. If you have a radio
station firmly ensconced in Pop/Al-
ternative, these moves are seen as pret-
ty bold. I'll never forget the song that
really signalled that we were moving
back to a mainstream position — Eric
Clapton’s “Change The World.” It
raised a few eyebrows, but I think it’s
worked to our advantage.

R&R: Within a month, KHYS and
KQUE debuted. What are you doing,
if anything, to fight those new com-
petitors?

JP: We're being flanked on both
sides. the younger Hispanic side and
the Pop/Alternative side. There
couldn’t be a better position for us to
be in than mainstream CHR. We can
play all the records they can’t because
their focus is so narrow.

Our short-term strategy is to main-
tain our cume position in the market
— we're currently ranked No. 2
cume. We also have uniqueness.
strong music images. a great morn-
ing show. and a very aggressive mar-
keting staft. How's it all going to play
out? We'll see.

R&R: Is the sales department
ready for whatever comes next in
Houston's radio wars?

JP: This is where Nancy's experi-
ence comes in. She's been through the
ups and the downs. She’s also aware
that as a CHR you’re vulnerable in a
lot of ways. Her confidence in the
product and her belief in our ability
to still do well, in spite of all this, adds

www americanradiohistorv.com

in the market that talk with listeners and
listen to music constantly. The music
minds around you will help you see
what’s next. At KRBE. we're No. 1 18-
34 in the morning with Sam Malone,
Maria Todd and Psycho Robbie.
They 've created an identity and an ap-
peal in the morning. We have one of
the very best marketing and promotions
departments. headed by Mark Schet-
erle. And MD Jay Michaels has also
stepped in and really shown his talents
and abilities.

R&R: What do vou look forwhen
you make vour weekly musical de-
cisions?

JP: We look for records that can
be uniquely ours. For example, the
new Erasure record. I've never seen
so much passion for a band. We re-
cently did a show here and the de-
mand for tickets was overwhelming.
That’s unique and certainly more
clearly identified with us. It’s also a
good signature song for us.

R&R: Do you do weekly callout
and tracking requests?

JP: Yes. We place a premium on re-
quest information with phone operators
that are there from 6am to midnight.

R&R: Are clubs and street action
very important to you?

JP: 1 want them to work relentless-
ly on being true personalities. That’s
an area where we can be unique and
more appealing than other radio sta-
tions. I want them to come in every
day and prepare to talk about things
that are interesting and listeners can
relate to. That takes work and that
takes effort. If they come in with a
notebook with details, there may be
three pages. And if they only mention
four or five things out of the whole
thing. that's good.

R&R: If yvou could pass along
some words of wisdom to your fellow
radio warriors, what would they be?

JP: Probably the most important
philosophy I've learned is you have
to use your experience, your knowl-
edge, and your intuition to make de-
cisions you feel are right and appro-
priate for the radio station. If it were
as simple as reading aresearch report
or doing what someone else in anoth-
er city is doing, then there would be a
lot more radio success stories. You
can’t underestimate the value that you
bring to the table. Be courageous
enough to make those decisions.

CHR Asst. Editor Jay Levy con-
tributed to this column.

The 104: Zane,
KRBE’s  free,
monthly lifestyle |
magazine, is sent |

_out to tens of |
thousands of da- |
tabase listeners. |
It's used as a |

- programming |
and promotion | @
tool, and the |
KRBE salesde- | §

" partment uses | -
itto bringinad- |
ditional réve-
nue.
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CALLOUT AMERICA.

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES APRIL 18, 1997

CaLLout America @ SOng selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of March 24-30.

CaLLoUuT AMERICA.
CHR/POP
ows o | JHOL SCOrEs
ARTIST TITLE LABEL(S) ™W W 2w 3w FAMILIARITY ~ BURN ' By Keviv McCasE
JEWEL You Were Meant For Me (Atlantic) 415 408 411 405 03.3%  185% | L o reicracan imionan oy
NO DOUBT Don't Speak (Trauma/Interscope) 400 390 401 4.04 93.0% 31.8% | about Callo}irtl ;e;sc;—]arch: Not altI?
songs test 1 Scores to
CARDIGANS Lovefool (Me(cqry) 396 388 389 405 935% 34.0% &‘l’e onf’girfz; s ftmducrﬁon"r‘:m
SPICE GIRLS Wannabe (Virgin) 3.89 383 3.8 381 90.0%  27.3% | than two years ago, R&R’s Call-
MONICA For You | Will (Warner Sunset/Atlantic) 3.79 400 38 396 658% 15.5% 0“1‘ An':':'?ca hasd‘faCkedlhthC_dC;
BRUCE SPRINGSTEEN Secret Garden (Columbia) 3.78 371 3.90 356 60.8%  14.5% [ congs in ovenal score and
WALLFLOWERS One Headlight (/nterscope) 375 371 378 3.67 61.3% 16.3% | demoand regional strength.
TONI BRAXTON Un-break My Heart (LaFace/Arista) 372 371 372 379 92.0% 353% | oo PnEm AL e
BLACKSTREET No Diggity ( /nterscope) 3.64 3.82 3.77 3.89 78.0% 24.8% | (Columbia) spent nearly a year
KEITH SWEAT Nobody (Elektra/EEG) - 364 380 3.65 3.80 68.3% 19.5% | climbing Pop and AC airplay
BABYFACE Every Time | Close My Eyes (Epic) 3.60 380 3.69 372 T71.3%  21.5% | irons across.the.board callout
AZ YET Hard To Say I'm Sorry (LaFace/Arista) 359 369 — — 53.8% 9.8% scorZi-f The s%{rflfe held tt)rule) for
: “B t At Tiffany’s” ee
CELINE DION All By Myself (550 Music) 359 3.66 3.62 358 90.0% 29.0% Bl:’; sssm ething (Iymersyc op ef
COUNTING CROWS A Long December (DGC/Geffen) 3.594 3.57 3.66 3.64 80.3% 26.0% | Not every song played on the ra-
WHITE TOWN Your Woman (Chrysalis/EM) 353 346 — —  50.0% 11.0% g)i[oh tests [i";';ledialelyl in .Calllogl-
DUNCAN SHEIK Barely Breathing (Afiantic) __ 352 342 358 352 70.8%  17.5% | “Comiing Blue Caro- by Dishwal
R. KELLY | Believe | Can Fly (Jive) 352 372 370 3.67 86.3% 30.5% | la(A&M)and “One Headlight” by
SHERYL CROW Everyday Is A Winding Road (A&M) 352 359 3.62 3.57 883% 30.8% | Allflowers (Interscope), which
‘ is still climbing Callout America.
LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol) 351 347 361 — 99.0%  15.8% | “Headlight” is seventh overall with
SHAWN COLVIN Sunny Came Home (Columbia) 351 — — — 57.5% 9.8% | 2 3('j7£ (Sji{‘r‘]h[sm;’ggz seens (gzg
LEAH ANDREONE It's Alright, It's OK (RCA) 348 341 348 345 52.3%  11.8% | Kecp this in mind when caluat
PAULA COLE Where Have All The Cowboys Gone? (/mago/WB) 3.46 3.50 3.51 3.39 64.5%  19.0% [ ingnewer songs on the survey that
HANSON Mmm Bop (Mercury) 335 —  — = 365%  8.3% | e
U2 Staring At The Sun (/sland) 333 324 — — 44.0%  13.8% | U2(Island) or “Elegantly Wasted”
SAVAGE GARDEN | Want You (Columbia) 330 338 347 324 1755% 23.5% bYOINﬁS EM‘?TF“YY,E e Soi
GINA G Ooh Aah...Just A Little Bit (Eternal/WB) 326 343 351 330 785%  30.3% | Girls contime o sivsle. As o
CRYSTAL WATERS Say...If You Feel Alright (Mercury) 316 335 3.28 317 38.8% 12.8% ?‘erw s}ﬂflgé“sayYou’ll_Be Therg”
1 I irgin 1ns to receive signifi-
REAL MCCOY One More Time (Arista) 314 318 3.05 281 485% 14.8% Camgrplay,gm';ir - Single“%&,an_
JON SECADA Too Late, Too Soon (SBK/EM/) 283 3.08 3.18 3.19 31.5% 10.5% | nabe” scores top five in total fa-
— — 0 0 bility with a 3.89. In fact 12-
INXS Elegantly Wasted (Mercury) 2.716  2.719 38.0%  14.5% | OmoTIY wR A N
Total sample size is 400 respondents with a +/-5 margin of error. Tolal average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). | Callout America markets contin-
Toltal familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the | ue to rate “Wannabe” as “favorite”
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following.reg'ions and markets: EAST. Boston, with its seventh-place status (3.66)
Buffalo, Long Istand, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando, 18-24s and posts its best 25-
Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis. WEST: Los Angeles, Portiand, Sait Lake City, San Diego. Songs are removed from among Sandposts1 S
Callout America after 20 weeks of testing. © 1997, R&R Inc. 34 score to date with a 3.73.
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APRIL 18, 1997 SPICE GIRLS
Say You’ll Be There (Virgin)
[ TOTALPAYS ——————— ToT
W 2w v W ARTISTTITLE LABEL(S) ™ W W W snnouos/:;os T°;;;;’ S_:"I;EE:E T°T"f|5£’f|"°"i"°°s e
2 1 1 1 JEWEL You Were Meant For Me (Atlantic) 5853 5941 6073 6117 12210 d &
v 2 2 2  CARDIGANS Lovefool (Mercury) 5245 5647 5087 6299 1210 SHAWN COLVIN
s & 3 € SAVAGE GARDEN | Want You (Columbia) 5215 4835 4605 4500 1210 Sunny Came Home (Columbia)
s s & € WALLFLOWERS One Headiight (Interscope) 4853 4471 4187 3863 115A TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
2 s s @ PAULA COLE Where Have All The Cowboys... (fmago/WB) 4579 4254 3932 3625 1213 2013/267 93/4 @
3 3 4 & NODOUBT Don't Speak (Trauma/Interscope) 4452 4730 5049 5306 1130
s 4 5 7 SHERYL CROW Everyday Is A Winding Road (A&M) 4419 4568 4732 4689 113A
7 7 9 s  CELINE DION All By Myself (550 Music) 3932 4234 4257 4237 1150
s 15 13 @ MONICA For You | Will (Warner Sunset/Atlantic) 3848 3261 2691 2265 1195 MOST ADDED-
s 1 1w 1 DUNCAN SHEIK Barely Breathing (Atlantic) 3813 3866 3866 3927 105/2 ARTIST TITLE LABEL(S) ADDS
a s 7 1 SPICE GIRLS Wannabe (Virgin) 3754 4266 4680 5014 1050 BLESSID UNION OF SOULS | Wanna Be There (EM/) 51
1w 12 n 12 BABYFACE Every Time | Close My Eyes (Epic) 3482 3566 3461 3234 96/0 NO DOUBT Sunday Morning (Trauma/Interscope) 40
9w 2 18 @& HANSON Mmm Bop (Mercury) 3276 2557 1481 557 122/5 | MARY J. BLIGE Love Is All We Need (MCA) 2
2 1 i ) BRUCE SPRINGSTEEN Secret Garden (Columbia) 3183 2914 2589 2102 9455 DEPECHE MODE It's No Good (Mute/Reprise) 19
w n 1 s ENVOGUE Don't Let Go (Love) (EastWest/EEG) 3168 3364 3524 3781 86/ | BRANDNEW HEAVIES Sometimes (Delious VinyiRed Art) 15
sreaxer (O SPCEGRLS SayYoulBeThere (g Z1% 1966 663 3n  zipa | SUEGRLSSyvanigeTwenon o 14
S P : 0od On The Dance Floor (Epig) 13
19 19 19 ) REAL MCCOY One More Time (Ar/sta) 2574 2536 2351 2138 107M SISTER HAZEL All For You (Universal) 13
9 25 2 @  WHITE TOWN Your Woman (Chrysalis/EMI) 2568 2091 1712 1389 110/6 VERVE PIPE The Freshmen (RCA) 13
% 2 2 (O U2 Staring At The Sun (/sland) 2495 2232 1911 1605 10572 ERASURE In My Arms (Mute/Maverick/WB) 12
15 16 17 20 GINAG Ooh Aah...Just A Little Bit (Eternal/\WB) 2403 2673 2640 2835 810
s 2 2 @ INXS Elegantly Wasted (Mercury) 2360 2114 1839 1610 9773
13 14 16 22 TONIBRAXTON Un-break My Heart (Laface/Arista) 2326 2709 3074 3345 7800
1n 13 15 23 COUNTING CROWS A Long December (DGC/Geffen) 2268 2810 3389 3725 770 MOST INCREASED
'BREAKER @  SHAWN COLVIN Sunny Came Home (Columbia) 2013 1746 1389 M05 934 PLAYS e
s u w @ MARK MORRISON Return Of The Mack (Atlantic) 1902 1516 1052 776 827  |*"° e RO , IWCREASE
% 2 2 2 BLACKSTREET No Diggity (Interscope) 1877 1887 1909 1915 590 SPICE GIRLS Say You'll Be There (Virgin) +1069
HANSON Mmm Bop (Mercury) +719
16 18 20 22 KEITH SWEAT Nobody (Elektra/EEG) 1817 2116 2365 2617 56/0 MONICA For You | Will (Wamer SunsetAtiantic)  +587
7 2 22 2 R.KELLY | Believe | Can Fly (Jive) . 1736 1950 2147 2322 62/0 MICHAEL JACKSON Blood On The Dance Floor (Epic) +555 |
o o » @ LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol) 1708 1684 1514 1315 8573 WHITE TOWN Your Woman (Chrysalis/EMI) +AT7
2 2 2 3 JONSECADA Too Late, Too Soon (SBK/EMI) 1628 1776 1664 1622 73A SISTER HAZEL All For You (Universal) +458
n % 1 &  AZYET Hard To Say I'm Sorry (LaFace/Arista) 1588 1268 1029 805 86/4 ERASURE In My Arms (Mute/Maverick/WB) +393
s o 35 € BLACKSTREET Don't Leave Me (Interscope) 1565 1189 907 756 8177 MARK MORRISON Return Of The Mack (Atlantic) ~ +386 |
% 3 wu € OMC How Bizarre (Mercury) 1457 1237 1016 904  76/8 WALLFLOWERS One Headlight (Interscope) +382
© w » @ JOOSE If Tomorrow Never Comes (Flavor UnitEastWestEEG) 1325 1305 1204 1115  74/3 | SAVAGEGARDEN | Want You (Columbia) e
— — & € ERASURE in My Arms (Mute/Maverick/WB) 1098 705 an 184 8212
so 4 3 @  TONIBRAXTON | Don't Want To (Laface/Arista) 1092 907 706 542 73/6 ?
% s 3 3 WILD ORCHID Talk To Me (RCA) 1042 1214 1225 1099 56/ HOTTEST
2t 24 31 33 LEAH ANDREONE It's Alright, It's OK (RCA) 971 1435 1814 1973 380 RECURR ENTs
0 39 37 % DISHWALLA Give (AGM) 943 956 917 861 590 i e O
% 47 a BARENAKED LADIES The Oid Apartment (Reprise) 938 836 724 1 56/2 )
~ & @ VERVEPIPE The Freshmen (RCA) B9 709 513 3% 613 | wanu SANBRIDGEMedth ooy
@ SISTER HAZEL Al For You (Universa/) 856 398 100 62 65/13 ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)
@® KEITH SWEAT Just A Touch (Elektra/EEG) 735 559 N 152 51/6 NO MERCY Where Do You Go (Arista)
@ MICHAEL JACKSON Biood On The Dance Floor (Epic) 723 168 — — 5313 | KEITH SWEAT Twisted (Elektra/EEG)
2 4 a 4 BLACKOUT ALLSTARS I Like It (Columbia) 714 843 884 1144 310 TONI BRAXTON You're Makin' Me High (Laface/Ansta)
27w 3 4  CRYSTAL WATERS Say...f You Feel Alright (Mercury) 684 900 1383 1570 290 SHERYL CROW If It Makes You Happy (A&M)
@  BEE GEES Alone (Polydor/AGM) 649 457 238 33 669 | DISHWALLA Counting Blue Cars (A&M)
NO DOUBT Spiderwebs (Trauma/Interscope)
— — s @ DRUHILL in My Bed (/sland) 638 582 435 380 49/5 EVERYTHING BUT THE GIRL Missing (Atlantic)
w4 4 4 4 HOOTIE & THE BLOWFISH | Go Blind (Reprise) 622 689 767 769 330
— — 49 @ DURAN DURAN Out Of My Mind (V/rg/n) 596 590 495 310 411 Breakers: Songs registering 2000 piays or more for the first time. Bullets
a_wa(ded to songs gaining piays over the previous week. f two songs are
This chart reflects airplay from April 7-13. Songs ranked by total plays. Highlighted songs indicate Breaker. }I‘,’;’.'?,2;'?}:2::;311;?..’,‘;‘?&2%;":&?&‘2.'.‘9";?:5;:.“322.1’1:“:?;:
129 CHR/Pop reporters. 127 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R Inc. increases in total piays. Weighted chart appears on R&R ONLINE.
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POP/ALTERNATIVE TOP 20

— TOTAL PLAYS — TOTAL

LW TW ARTIST TITLE LABEL(S) ™ LW STATIONS/ADDS
> @ WALLFLOWERS One Headlight (Interscope) 7029 6968 187N
1 2 JEWEL You Were Meant For Me (Atlantic) 6754 7015 159/0
+ @ U2 Staring At The Sun (/sland) 5756 5489 204/2
3 4 CARDIGANS Lovefool (Mercury) 5607 6146 141/0
s €@ PAULA COLE Where Have All The Cowboys... (Imago/WB) 5530 5151 169/3
s @ WHITE TOWN Your Woman (Chrysalis/EMI) 5098 4508 188/6
s 7 SHERYL CROW Everyday Is A Winding Road (A&M) 5037 5333 1441
7 s NODOUBTDon't Speak (Trauma/interscope) 47117 4974 1270
s @ INXS Elegantly Wasted (Mercury) 4252 3928 176/6
10 O VERVE PIPE The Freshmen (RCA) 3996 3775 156/13
12 11 SUBLIME Santeria (Gasoline Alley/MCA) 2908 3005 11772
11 12 COUNTING CROWS A Long December (DGC/Geffen) 2732 3441 1070
15 © THIRD EYE BLIND Semi-Charmed Life (Flektra/EEG) 2575 2331 1035
15 @ OFFSPRING Gone Away (Columbia) 2436 2290 8472
14 15 BECKThe New Poliution (DGC/Geffen) 2421 2498 1114
13 16 COLLECTIVE SOUL Precious Declaration (Atlantic) 2353 2507 8310
19 @ TONIC If You Could Only See (Polydo