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JUST BEAT IT!

Evergreen/Chancellor’s KKBT is
celebrating the highest numbers of any
Urban station in L.A. history. Check out
two articles about the station this week:
Eastman Radio’s Charlie Sislen looks at
the station’s “loyalty components,” while
Walt Love spends quality time with GM
Craig Wilbraham.

Pages 13, 42

THE POLITICS OF TALKING

A survey of 519 Talk radio listeners
indicate passion, not politics, is what
turns a listener on most. And the
biggest tuneout? Find out here.
Page 24

12 HOURS IN THE TRENCHES
WNUA/Chicago NSM John Viela was
accompanied by our very own Carol
Archer on recent sales calls in NY.
Get the play-by-play here.

Page 72

WXRT CELEBRATES ITS 25TH!

Progressive/Adult Alternative icon WXRT
celebrates 25 years as Chicago's most
enduring Rock station. Sky Daniels
commemorates the anniversary with
the first of a two-part spotlight.

Page 94
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* Terry Stone takes President’s chair
at Jefferson-Pilot Communications

* Joel Klaiman, Neda Leppard awarded
promotion VP posts at 550 Music

* Pat McMahon becomes PD
for SFX's KRRW/Daltas

* Duane Doherty appointed PD
for Paxson Rock WZTA/Miami

* Bob Davis assumes PD
position at WALC/St. Louis

Page 3

CHR/POP
« SAVAGE GARDEN | Want You (Columbia)

CHR/RHYTHMIC

* BLACKSTREET Don't Leave Me (/nterscope)

URBAN
* 112 Cupid (Bad Boy/Arista)

URBAN AC
« KENNY LATTIMORE For You (Columbia)

COUNTRY
e ALABAMA Sad Lookin" Moon (RCA)

HAC/SMOOTH JAZZ
o | EE RITENOUR Water To Drink (/ E/Verve)

HOT AC
* WALLFLOWERS One Headlight (/nterscope)

AC
=RICHARD MARX Until | Find You Again (Capitol)

ACTIVE RDCK
= OFFSPRING Gone Away (Columbia)

ROCK
o 1J2 Staring At The Sun (/sland)

ALTERNATIVE
* THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)

ADULT ALTERNATIVE
* VERVE PIPE The Freshmen (RCA)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

Owner Set To Surrender WZLS

M Bechtel v. FCC sets stage for Orion v. BFRI

By HEeaTHER VAN SLOOTEN
R&R WASHINGTON BUREAL
or the five companies engaged in a decade-long battle with the
FCC over WZLS-FM/Asheville, NC, it looked like the night-
marish. bureaucratic quagmire was finally going to clear up. But this
week a bill being introduced in the Senate could hurl everyone back
1o square one.

Orion Communications and 12 other groups applied for i new
FM channel in Asheville (now WZLS) back in 1987. After determin-
ing the other applicants were less qualified. an administrative law judge
finally gave the license to Orion in late 1992 on the condition that
Orion sell its WSKY-AM/Asheville. The FCC grimted a construction
permit a year later.

In December 1993, however. a U.S. Appeals Court in Bechtel v.
FCC rejected the FCC's criteria for deciding among competing appli-
cants. The landmark case — in which Susan Bechtel challenged the
FCC’s procedures after losing an earlier license bid — said the FCC
could not give greater weight to owners who would participate in day-

WILS/See Page 17

Frozen Applications May Soon Thaw

MAY 9, 1997
Jacor Appoints Evans, Chase To New

Regional VP/Programming

Longtime
Jacor Com-
munications
programmers
Jack Evans
and Marc
Chase have
been promot-
ed to the com-
pany’s newly §
created Re-
gional VP/Pro-
gramming
posts. Both report to Jacor VP/
Programming Tom Owens.

Evans — previously San Di-
ego Director/Programming —
now will oversee seven markets:

Evans

Positions

E — 1 land, OR: San-
ta Barbara, CA:
Boise, ID; Las
Vegas; and Salt
Lake City. Cin-
cinnati Direc-
tor/Program-
ming Chase
H now will be re-
sponsible for
nine: Cincin-
nati; Louis-
ville: Cleve-
land; Lexington. KY; Columbus.
OH; Toledo: Rochester. NY; Des
Moines: and Cedar Rapids. IA.
Owens will supervise the remain-
der of Jacor’s broadcast areas.

Chase

San Diego: Los Angeles: Port- JACOR/See Page 17

Adult Alt., CHR, Classic Rock Rebound
Big-Time In Interep Format Tracking

hree formats are trending quite nicely in the latest In-

terep format analysis of the Winter "97 Arbitron contin-
uous markets. Adult Alternative, CHR, and Classic Rock are
each up substantially in year-to-year comparisons. National
leader News/Talk may have lost the most year-to-year, but it
maintains an amazing four-point margin over the top-rated
music format.

Certain radio licenses will head
to the auction block if Senate Com-
merce Committee Chairman John
McCain (R-AZ) gets his way. As
part of an “Omnibus Spectrum Bill"
McCain this week is expected to
include a provision that would free
up the logjam created four years ago
when a federal appeals court reject-
ed the FCC's criteria for deciding
among competing applicants for
new radio andTV licenses (see sto-
ry, above).

Geslin Goes To RCA
As Sr. VP/Promotion

After an extended search.
RCA Records has named pro-
motion veter-
an Ron Geslin
Sr. VP/Promo-
tion. He suc-
ceeds Butch
Waugh, a 15-
year label vet
who left the
Big Apple ear-
ly this year to
become Sr.
VP/GM of the
RCA Label
Group/Nashville.

Geslin told R&R the appoint-
ment “culminates a six-year goal
to come to New York and realize
my dream. which was 1o work
with a respected organization like
RCA at this level. T especially
want to thank [RCA President|

Geslin

GESLIN/See Page 17

The NAB doesn't want auctions.
but General CounselJeff Baumann
told R&R the NAB is “skeptical as to
whether the Commission can craft
adequate comparative criteria.” FCC
General Counsel Bill Kennard said
the FCC is “very sympathetic to the
stations’ plight, and we've given
them opportunities to settle these
cases." Last year, about a third of the
cases were settled when the FCC

McCAIN/See Page 17

Street station format classifications.

Format Win '96 Fall '96 Win 97
News/Talk 15.2 147 14.2
Urban 10.2 9.9 10.1
Country 9.6 9.4 93
AC 9.2 8.5 8.7
CHR 53 6.9 7.0
Spanish 56 54 57
Oldies 4.9 52 51
Rock 55 4.7 4.8
Alternative 4.7 3.8 3.8
Classic Rock 29 3.7 38
Nostalgia 3.3 3.1 3.1
Hot AC 3.1 3.0 29
NAC/Smooth Jazz 27 27 27
Adult Alternative 1.5 2.1 25
Classical 1.8 1.8 1.7

Source: Interep Radio Store breakout of Winter '97 Arbitron data using M

Bill Gamble has
been named PD
at ABC Radio’s
WKXK/Chicago.
which flipped from [#
Country to Classic |
Rock “CD 94.7" last |
week (5/1). Gamble
most recently spent
nine years at cross-
town Emmis Alterna-
tive WKRQX as PD
and Regional VP/Pro-
gramming. A call letter change
to WXCD is pending.

“This was not an easy deci-
sion for me to make.” Gamble
told R&R. "I can’t say enough
about how wonderful it's been
o work with such profession-
als at Emmis as Jeff Smulyan,
Doyle Rose, Rick Cummings,
and Chuck Hillier.

WKXK/Chicago Bets On Gamble As PD
| ABC’s Country station flips to Classic Rock

Gamble

“I look forward to
= joining ABC Radio
-1 and working with such
¢ | pcople as  WKXK
GM Zemira Jones,
WPLJ/New York VP/
Programming Tom
Cuddy, KQRS-AM
& FM & KEGE-FM/
Minneapolis Presi-
1 dent/GM Mark Stein-

metz, and KQRS PD

Dave Hamilton. Chi-
cago is the third-fargest market
inAmerica and. until Thursday.
didn’t have a station playing
Classic Rock 24 hours a day.
Now it does. I saw this as an
opportunity to do something
different.”

Gamble added. "It my career

GAMBLE/See Page 17

R&R Bows New Page
For Emerging Pop/
Alternative Format

This week R&R debuts a new
page dedicated to the emerging
body of stations that are combin-
ing elements of Pop. Hot AC. Al-
ternative. and Adult Alternative.
Though hybrid formats are noth-
ing new. this format is generating
well-deserved industry interest by
targeting musicatly active 25+
adults with a diet of pop/alterna-
tive music.

Each week. the Pop/Alternative
page will seek to educate and in-
form with two main components:
a sub-chart listing the top 20
most-played songs for the R&R
airplay week (an index of contrib-
uting stations is shown): and ob-
senations from a top executive in
the format. ranging from music
1o formatics to promotion ideas.
See R&R's exclusive new Pop/
Alternative feature on Page 29.

Group Owner Listings Updated Daily: hitp.//www.rronline.com

www americanradiohistorv com
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Tobin, Klaiman Now
550 Promotion VPs

Tobin

Klaiman

Neda Leppard Tobin has ascend-
ed to VP/Rock Promotion & Field
Operations at 550 Music, where Joel
Klaiman has been named VP/Alter-
native Music. Tobin will oversee
mainstream, Alternative, College,
and Adult Alternative formats for the
label, while Klaiman will handle Al-
ternative. Tobin and Klaiman remain
based in Santa Monica and New York.
respectively.

Sr. VP/Promotion Hilary Shaev
said, “Over the years, Neda has built
and maintained strong relationships
at all formats of radio. She had the
kind of passion and dedication to
music that continues to be an inspi-
ration to all of us.”

As for Klaiman, Shaev observed,
“I am certain Joel will have an im-
measurable impact on this depart-
ment and this company. Our artists
and staff are lucky to have his fo-
cus, drive, and leadership.”

Tobin, who was upped from Sr.

550/See Page 17

McMahon To ‘B’ PD
At Soft AC KRRW

KEZK/St. Louis PD Pat McMa-

| addition to his ra

hon has accepted the programming |

chair at KRRW/Dallas. Now
known as “B 97.9,” the SFX Broad-
casting Soft AC transitioned from
Classic Rock (“The Arrow”) early
last month and is awaiting new calls.

VP/GM Pat Fant told R&R, “He's
clearly had great success in St. Louis
at KEZK and is also quite familiar
with our market. Pat knows what
makes ACs perform and the unique
sensitivities that programmers must
have to capture the attention of an
audience that’s hard to inspire.

“In addition, he has a great sense
for the business as a whole. He un-
derstands what goes on in the sales
side of a radio station and knows
how to work with the sales depart-
ment to maximize what he’s able to
deliver on the product side.”

McMahon — who begins his new
assignment May 19 — has previous-
ly programmed WUSA/Tampa,
KDMX/Dallas, KEZB/El Paso,
and KORQ/Abilene. TX. He was
also MD at WNCI/Columbus and
worked as a consultant with Vallie
Consulting.

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

. VH1. He reports

AWRT Awards ‘Gracie’

Nge- ok [y

More than 500 electronic media execs, producers, and writers converged
on the Waldortf-Astoria to salute the American Women In Radio & Televi-
sion’s “Gracie” award winners. Michele Lee was presented with the “Out-
standing Achievement by a Woman” Gracie for her Lifetime Television
event, “Color Me Perfect” Sharon Gless and Tyne Daly were inducted into
the Hall of Fame. Shining at the gala event are AWRT Exec. Director Terri
Dickerson (I) and KJCZ/San Antonio Account Manager and AWRT Na-
tional President/Foundation Chair Phyllis Ingram.

Stone Named Jefferson-Pilot Comm. Pres.
m She also becomes Exec. VP of J-P Corporation

Theresa Stone has been appointed President of Jefferson-Pilot Com-
munications and Exec. VP of the Jefferson-Pilot Corp. Currently Presi-
dent/CEO of the Chubb Life Insurance Co. of America, Stone will join
Jefferson-Pilot after the company completes its purchase of Chubb.

Stone succeeds William E. Blackwell, who will retire — perhaps as ear-
ly as June — after 39 years with Jefferson-Pilot. During the past four years,
under Blackwell’s direction, the Greensboro-based communications com-
pany has doubled in size to 17 radio stations (located in Charlotte, Denver,

STONE/See Page 10
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Carroll Ascends To VP/Promo At London
M Dept. also ups Leger to Associate Director

London Records has tapped Bill
Carroll as its new VP/Promotion. In

pany whose commitment to artistry
1 so admire. Thanks to [PolyGram
= Music Group
President] Roger
Aimes, Peter
Koepke, and the
entire London
1 staff for chance to
broaden my re-
sponsibilities into
other formats.”

dio duties, Carroll |
will now oversee |
the promotion de-
partment. includ-
ing working vid-
eos to MTV and

to London Presi-

dent Peter Koep- Carroll, who
ke. joined London in
Carroll said, 1994 as Sr. Direc-

Carroll Leger

tor/Promotion,
entered the music business in 1989

LONDON/See Page 17

“I'm thrilled to
have been given the opportunity to
take on an expanded role in a com-

Doherty To Program Active Rock WZTA

KEGL-FM (The Eagle)/Dallas PD Duane Doherty has been tapped
for similar duties at Active Rock WZTA-FM (Zeta)/Miami, beginning
May 19. He succeeds Gregg Steele, who was promoted to Paxson Com-
munications VP/FM Programming last October. Doherty will report (o
Steele.

“Duane is a highly skilled, dynamic. knowledgeable, and creative pro-
grammer with a tremendous amount of drive,” remarked Steele. “We took
our time looking for the perfect person to keep Zeta at the top. Duane has
been consistently winning the tough Dallas rock wars and we’re fortu-

nate to have him join us.” DOHERTY/See Page 17
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Future Looks Bright For SoundStream
m New Nashville label formed as joint venture

All of the new label’s cre-
ative personnel will remain
based at the EMI Nashville
offices. Curb/Universal VP
Carson Schreiber and staff
will oversee the manufac-
¥ 4 turing, sales, marketing,
promotion, publicity, and
distribution through Uni-
versal Music & Video Dis-
tribution.

Julie Wood has been
named A&R Coordinator.
The first act signed is San Francisco-
based Cactus Choir. Their debut
single is scheduled for October, and
their album is set for a January 1998
release.

As Nashville awaits the
long-rumored Disney,
DreamWorks, and new
Sony Country imprints, the
announcement has come
that SoundStream is Nash-
ville’s newest label. A joint
venture of Curb/Universal
and publisher EMI Nash-
ville, the label will be led
by veteran producer Mark
Bright (Blackhawk, Kip- .
pi Brannon, Burnin’ Day- Bigght
light, Jeff Wood), who becomes
President. Initially, he will produce
all of the new label’s acts while con-
tinuing to work with acts on other
labels.

Davis Set As First Alice/St. Louis PD

Former five-year KSTP-
FM/Minneapolis OM/PD
Bob Davis has been select-
ed to be Alternative-leaning
Hot AC WALC/St. Louis’s
first PD. The Emmis outlet
jettisoned CHR and
WKBQ calls earlier this
year (1/24) to become “Al-
ice @104.1”

“Bob has a great radio
track record,” Emmis/St.
Louis Director/Program-
ming Rick Balis commented.
“We're very pleased that he’ll be in
our camp and are confident that his

programming expertise is
just what we need to truly
make plenty of noise with
Alice.”

Davis added. “This format
is just beginning to emerge
with the portent of tremen-
dous potential for garnering
adult listening shares. Em-
mis is at the top of a very
short list of radio companies
with the knowledge. pa-
tience. and resources neces-
sary to develop the format to its true

Davis

DAVIS/See Page 17
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BY PATRICE WITTRIG
R&R WASHINGTON BUREAU

RADIO BUSINESS
Hearst Rumored To Be Bowing Out Of Radio

The last of the Hearst Broadcasting holdings are up for
grabs, the Baltimore Business Journal reported last week. Top-
ranked News/Sports/Talk WBAL-AM and sister station WIY Y-
FM (*98 Rock’’)/Baltimore (which ranked seventh in the '97
winter Arbitron survey) could sell for as much as an estimated

$60 to $140 million.

WBAL'’s price could fluctuate
depending on its contract with the
Baltimore Orioles, which has main-
tained the AM powerhouse as its

voice for 31 years and signed a three-
year extension last November. Bill-
ings for WBAL are estimated at
$13.4 million, $4.2 million of that

The financially troubled DC government today hung up a
“for sale” sign on WDCU-FM, the University of the District
of Columbia’s (UDC) 6800-watt noncommercial Jazz and com-
munity News station. Although it’s officially on the market now,
it’s been clear since last fall that 90.1 was up for grabs — but

no bidders are in sight.

The trouble is that Jazz 90 must
remain noncommercial, and its
fundraising abilities have been no-
toriously under par. The station,
which has only three fulltime em-
ployees, has not raised even

$200,000 a year since its start in
1981, when the school paid Geor-
getown University $1 for the license.
The DC Financial Control Board
has hired Blackburn & Company
to help get a contract by June 1 and

from Orioles. Among the rumored
prospective buyers: heavy-hitters
Jacor, the newly formed Chancel-
lor Media, as well as American
Radio Systems — already the own-
er of two AMs and three FMs in the
market — and CBS Radio, who’s
Baltimore properties include two
AMs and two FMs.

Continued on Page 8

WDCU-FM Officially On The Market In DG

close the city’s $6.2 million short-
fall. Chairman Jim Blackburn told
R&Rthathe’s confident a buyer will
be found and the deal closed by the
September 30 deadline. “Washing-
ton is a world center for news, pub-
lic affairs, culture, and the arts. I
believe this will have wide appeal.
We know who the prospective buy-
ers are, and this will be organized,

efficient, and definite”
While the station has never
Continued on Page 8
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FCC Upholds WBZU Indecency Fine

he FCC has agreed to lower WBZU-FM/Richmond's $10,000 penal-

ty (R&R 10/25/96) for airing certain Howard Stern broadcasts to
$6000. The decision came after then-licensee Benchmark Communica-
tions requested in its response to the Commission that the fine be cut to
$2500. According to the FCC, the fine was lowered because, prior to the
fine, “and on its own initiative, [Benchmark] acknowledged and corrected
potential problems with its programming” At the time of the broadcasts
‘BZU was WVGO; the current licensee is ABS Communications.

Westinghouse Adds Board Member

tits annual meeting last week Westinghouse Electric Corp. elected

CBS Television & Cable Group President Peter Lund to its board of
directors; it also namedWestinghouse Energy Systems’ President Charles
Pryor a vice president of the corporation. In other sharehoider news: The
company will issue a regular quarterly dividend of 5 cents per share on
common stock, payable June 1. The board also declared a dividend of
$3.214 per share on its series C conversion preferred stock.

Jacor Names Largest Shareholder Chairman

J acor Communications Inc. Jacor has elected its largest sharehold-
er, Sam Zell, as its chairman, replacing Sheli Rosenberg, who will
remain on the board. Zell's Equity Group Investments Inc., has commit-
ted to buy at ieast $20 million in Jacor's common shares. Later this month
Jacor will offer about 4.6 million shares in a public offering. The other 70
million shares will be a part of a private offering

Three Indianapolis Stations Handed NAL

MYS-AM,WTPI-FM &WZPL-FM/Indianapolis are the latest to re-

ceive a notice of apparent liability — this one for $12,000 — from
the FCC for “failing to self assess the effectiveness of its EEQ efforts”” The
Commission notice came after the National Rainbow Coalition and Op-
eration PUSH complained about the stations’ hiring practices. Licensee
MyStar Communications Corp. can still contest the penalty.

Gannett Offers Dividend, Re-Elects Directors

hile Gannett still holds its five properties, it declared Tuesday (5/6)

a regular quarterly dividend of 36 cents per share, payable July 1
to shareholders of record June 6. Directors Drew Lewis, Tomas Rey-
nolds Jr.,and DoloresWharton were re-elected at the company’s annu-
al meeting, and directors Andrew Brimmer, Rosalynn Carter and Rollan
Melton are retiring.

Cox Radio Completes Tender Offer

s of April 30, Cox Radio Inc. sold $74.6 million in principal amount of

NewCity Communications’ 11 3/8% senior subordinated notes due
2003. NationsBanc Capital Markets was the dealer manager and MacK-
enzie Partners Inc. was the information agent.

Station Deals Receive FTC Clearance

he following deals this week received early antitrust clearance from

the Federal Trade Commission:

* Bonneville International’s $205 million acquisition of Chancellor
Media’s WLUP-FM & WPNT-FM/Chicago & KDFC-FM/San Francisco

« Capstar Broadcasting's $173 million acquisition of Benchmark
Communication’s 30 stations and two construction permits in 10 mar-
kets

* Jacor Communications purchase of Premiere Radio Networks
for $165 million

« Citadel Communications Corp.s $117 million acquisition of Tele-
Media Broadcasting’s 28 stations

« Susquehanna Radio Group’s $44 million buy of Evergreen Me-
dia’s KYLD-FM/San Francisco frequency and facilities and the KSAN
call letters.

* Clear Channel Communications’ $24 million acquisition of Capi-
tol Broadcasting’s WNTM-AM, WKSJ-AM & FM, WDWG-FM, WMXC-
FM & WRKH-FM/Mobile

Business Bits

B ear Stearns analyst Victor Miller has started coverage of Ameri-
can Radio Systems with a “buy” rating ... Less than a month after
being granted an FCC license to provide satellite digital audio radio ser-
vice, CD Radio Inc. is building satellites. CD Radio is working with Loral
Space & Communications Ltd., which will build and deliver the satel-
lites by 1999. Loral also has the option to build a third satellite ... Ever-
green Media closed its $103 million purchase of WDAS-AM-FM/Phita-
delphia from Beasley Broadcast Group.

Compiled from reports by the Associated Press, United Press Inter-
national, Dow Jones News Service, and R&R staff writers.
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DEAL OF THE WEEK

o WGUS-AM, WEKL-FM,
WRXR-FM & WUUS-FM/
Augusta, GA $15.5 million

1997 DEALS TO DATE §

Dollars To Date: $4,732,476,438
(Last Year: $3,311,871,199)

This Week’s Action: $61,729,552
(Last Year: $253,853,500)

Stations Traded This Year: 808
(Last Year; 759)

Stations Traded This Week: 40

(Last Year; 76)

TRANSACTIONS

Cumulus Masters The Augusta Market

O3 Georgia foursome goes to company in $15.5 million deal

WGUS-AM, WEKL-FM,
WRXR-FM & WUUS-FMW/

Augusta, GA

PRICE: $15.5 million

TERMS: Asset sale for cash

BUYER: Cumulus Media L.L.C., a
subsidiary of Cumulus Broadcasting
Inc., headed by CEO Bill Bungeroth
SELLER: Wilks Broadcast Acquisi-
tions, headed by President JeffWilks.
Phone: (803) 279-1977
FREQUENCY: 1380 kHz; 102.3 MHz;
96.3 MHz; 107.7 MHz

POWER: 4kw day/70 watts night; 1.5kw
at 666 feet; 15kw at 889 feet; 24 5kw at
577 feet

FORMAT: Classic Rock; Classic Rock;
Rock; Country

BROKER: Joe Sitrick of Blackbum & Co.

R e w*ﬁ"*m&a
Simmons Broadcasting |
Co.

STATIONS:WOCW-FM/Parris Island, ,
SC and WHRD-AM/Huntington, WV [
PRICE: $1000 |
TERMS: Stock sale for cash

BUYER: W. Lee Simmons is acquir-
ing Simmons Broadcasting Co. .
Phone: (803) 785-4445

SELLER: David Simmons

mw

KSPY-FM/Quincy
PRICE: $30,000 !

S

TERMS: Asset sale for cash
BUYER: Ukiah Broadcasting Corp.,
headed by President Keith Bussman.
Phone: (209) 946-7900

SELLER: John LaRue. Phone: (209)
948-2127

WBBT-AM & WLYU-FMW/

Lyons

PRICE: $400,000

TERMS: Asset sale for cash
BUYER: T.C.B. Broadcasting inc.,
headed by President Raymond Bil-
brey. Phone: (919) 368-9258
SELLER: Thompson Radiobroad-
casting Co. Inc. Phone: (912) 526-
8122

s %ﬁ % :.. e 2
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WIXO-FM/Bartonville
PRICE: $853,000

TERMS: Asset sale for $133,000 cash;
afive-year, $315,000 promissory note;
and assumption of outstanding debt
BUYER: Winston Communications
Inc. of lllinois, headed by President
Bayard Walters. Phone: (615) 361-
7560

SELLER: Howard Bill. Phone: (507)
288-1971

o

e Lk

KIKR- FM/Asbury
(Dubuque)

PRICE: $305,673 for 50%

TERMS: Stock sale for $40,000 cash
and a 12-year, $265,673 promissory
note at 10% interest

BUYER: Phillip Fisher, increasing his
interest in KIKR Inc. from 25% to 75%.
Phone: (608) 273-4773

SELLER: Dale and Joanne Ganske.
Phone: (608) 831-8708
FREQUENCY: 103.3 MHz

POWER: 6.6kw at 643 feet

FORMAT: Country

WBQQ-FM/Kennebunk &
WQEZ-FMW/

Kennebunkport

PRICE: $1.6 million

TERMS: Asset sale for $1.05 million
cash and a 10-year, $550,000 promis-
sory note at 10% interest

BUYER: Mariner Broadcasting L.P,,
headed by President Louis Vitali.
Phone: (207) 967-0993

SELLER: Vega Corp., headed by
President Brende Tanger. Phone:
(617) 244-9225

FREQUENCY: 99.3 MHz; 104.7 MHz
POWER: 3kw at 328 feet; 6kw at 285
feet

FORMAT: Ciassical; AC

o ¢vw¢3~
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WJNR-FM/Iron Mountain
PRICE: $388,000

TERMS: Stock sale for $194,000 cash
and a nine-year, $194,000 promissory
note at 9% interest

BUYER: Bruce Grassman is acquir-
ing Wheeler Broadcasting of Michi-
gan Inc. Phone: (715) 524-2194
SELLER: Ray Wheeler and Gary

® KSPY-FM/Quincy, CA $30,000

¢ WBBT-AM & WLYU-FM/Lyons, GA $400,000

® WIXO-FM/Bartonwille, IL $853,000

* KIKR-FM/Asbury (Dubuque), 1A $305,673 for 50%

* WBQQ-FM/Kennebunk & WQEZ-FM/Kennebunkport, ME $1.6

million

* WJNR-FM/iron Mountain, Ml $388,000

® WLLZ-AM/Monroe (Detroit) $3.15 million

® KEXS-AM/Excelsior Springs (Kansas City) $350,000

® KIXQ-FM & KSYN-FM/Joplin & KJMK-FM & KXDG-FM/Webb

City, MO $10.8 million

$500,000

® WEKX-FM/Jellico, TN $400,000

$4.5 million

TRANSACTIONS AT A GLANCE §

® Simmons Broadcasting Co. $1000
* WOCW-FM/Parris Island, SC
® WHRD-AM/Huntington, WV

¢ KRLK-FMW/Kimberling City, MO $150,000

¢ KRLK-FM/Kimberling City, MO $1,088,237

¢ KMTA-AM & KMCM-FM/Miles City, MT $594,000

* WDOX-FM/Wildwood Crest (Atlantic City-Cape May), NJ

® WIOZ-FM/Southern Pines, NC $316,500

® WLEC-AM & WCPZ-FM/Sandusky, OH $7.65 million
® WSUY-FM/Charleston $8.5 million

® KOLY-AM & FM/Mobridge, SD $680,742

® KTAM-AM & KORA-FM/Bryan-College Station, TX

Mach. Phone: (715) 524-2194

WLLZ-AM/Monroe
(Detroit)

PRICE: $3.15 million

TERMS: Asset sale for cash

BUYER: Crawford Broadcasting Co.,

‘ headed by President Donald Craw-

ford. It owns WMUZ-FM/Detroit.
Phone: (215) 628-3500

SELLER: Greater Media Inc., head-
ed by COOThomas Milewski. Phone:
(908) 247-6161

FREQUENCY: 560 kHz

POWER: 500 watts day/14 watts night
FORMAT: Ethnic

BROKER: Glen Serafin of Serafin
Bros. (for Greater Media) and John
Pierce of Force Communicatons (for
Crawford)

- HHSSOU!
KEXS-AM/Excelsior
Springs (Kansas City)
PRICE: $350,000
TERMS: Stock sale for $50,000 cash |

and a 20-year, $300,000 promissory
note at 10% interest

BUYER: Brad and Mica Campbell
are acquiring JeffcoTelevision Corp.
Phone: (913) 851-2244
SELLER:Willieand Aubrey Williams.
Phone: (816) 630-1030
FREQUENCY: 1090 kHz

POWER: 1kw

FORMAT: Gospel

KIXQ-FM & KSYN-FW/
Joplin & KJMK-FM &

KXDG-FM/Webb City
PRICE: $10.8 million

TERMS: Stock sale for $7.1 million
cash and assumption of obligations
worth $3.7 million

BUYER: Jerome Donald, John,
James, and David Zimmer are acquir-
ing Big Mack Broadcasting. Phone:
(573) 335-8291

SELLER: James von Gremp,
Charles and Kendall Dunaway, Will-
iam Mackie, John Blair, Thomas

Continued on Page 8

Reef Industries, Inc.P.O. Box 201752
Houston, TX 77216-1752
713/507-4200 713 /507-4295 FAX
©1997 Reef Industries, Inc.

PLASTIC
BANNERS

STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism
and loss, it becomes a costly proposition to continuously replace
expensive signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or & mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great cost-
. effective promotional give-aways. Just roll off what you need and cut.

1%ﬂ
&’A ¢ Durable banners at an affordable price.
il * UV stabilized plastic won't fade indoors or outdoors.
* Simply FAX your logo and color separation information for a price
quotation today.

Call today
800/231-2417

www americanradiohistorv com
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Chicago's Attitude
Adjustment.

‘ ‘ No other station energizes Chicago like WRCX. We use our stickers at every
event, every concert. It's the cheapest, easiest and fastest way to get our name

out there. CGI has given us great quality and service for years. | love their

creative. We just give them a concept, and they run with it. %

NATALIE DIPIETRO. PROMOTION DIRECTOR J J -"'~'-'-'~'-‘commumcatlon

aiGraphics In

1765 North Juniper, Broken Arrow OK 74012 « 1-800- 331 -4438
918-258-6502 ¢ Fax 918-251-8223 ¢ radio @cgilink.com

WORLD'S LEADING PRINTER OF STICKERS AND
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RADIO BUSINESS

Jacor Moves Into Traffic

acor Communications CEQ Randy Michaels has

moved into traffic via an $18 million acquisition of two
Southern California traffic reporting outlets. Jacor is expand-
ing its interest in the traffic arena, having debuted TotalTraf-
fic, its Atlanta-based operation in January.

The company said on May 1 it had bought Airtraffic Communica-
tions, an Orange County-based operation covering the Los Angeles mar-
ket and Airwatch Communications in San Diego. Both companies, which
rank third behind Metro Networks and Shadow Traffic in each market,
are principally owned by Stephen Springer.

— Jeffrey Yorke

TRANSACTIONS

Continued from Page 6

McCoy, and Phillip and Janet Garv-
in. Phone: (417) 624-1025.
FREQUENCY: 102.5 MHz; 92.5 MHz,
93.9 MHz; 97.9 MHz

POWER: 100kw at 994 feet; 100kw at
430 feet; 48kw at 505 feet; 1.6kw at
443 feet

FORMAT: Country; CHR; Country;
Classic Rock

KRLK-FM/Kimberling
City

PRICE: $150,000

TERMS: Asset sale for cash

BUYER: Mountain Lakes Broadcast-
ing Co., headed by President Scottie
Earls. It has agreed to sell this station
to another party (see following deal).
Phone: (417) 335-3711

SELLER: Kevin and Patricia
Woodlinger.

KRLK-FWKimberling City
PRICE: $1,088,237

TERMS: Asset sale for $342,039 cash,
$250,000 worth of stock in Turtle
Broadcasting, a $250,000 promisso-
ry note at 8.5% interest, and a consult-
ing agreement worth $246,198
BUYER: Turtle Broadcasting L.L.C.,
headed by President Roderick Orr. it
owns KOMC-AM, KRZK-FM/Branson,
MO. Phone: (417) 334-6003
SELLER: Mountain Lakes Broad-
casting Co., headed by President
Scottie Earls. Phone: (417) 335-3711
FREQUENCY: 100.1 MHz

POWER: 2.7kw at 489 feet

FORMAT: Country

KMTA-AM & KMCM-FM/

Miles City

PRICE: $594,000

TERMS: Asset sale for $19,500 cash
and three promissory notes at 8% in-
terest

BUYER: Senger Broadcasting
Corp., headed by President Kevin
Senger. Phone: (406) 232-5626
SELLER: Miles City Broadcasting
Corp., headed by President Austin
Baillon.

WDOX-FM/Wildwood
Crest (Atlantic City-Cape

May)

PRICE: $500,000

TERMS: Asset sale for cash
BUYER: Equity Communications
L.P., headed by President Gary Fish-
er. It owns WAYV-FM/Atlantic City.
Phone: (609) 484-8444

SELLER: Joseph Powers. Phone:
(609) 464-0743

FREQUENCY: 93.1 MHz

POWER: 3.3kw at 292 feet
FORMAT: Rock

WIOZ-FM/Southern

Pines

PRICE: $316,500

TERMS: Asset sale for cash

BUYER: Muirfield Broadcasting Inc.,
headed by President C. Walker Mor-
ris. It owns WIOZ-AM/Pinehurst, NC
and WKQB-FM/Southern Pines, NC.

This announcement appears as a matter of record only

CONNOTSSEUD

$78,300,000

investment and commitment of equity capital
to finance the acquisition program of
Connoisseur Communications Partners, L.P.

This investment and commitment was made by affiliates of

ABRY Broadcast Partners III, L.P.
and
TINICUM INCORPORATED

March 26, 1997

b hancellor Broadcasting Co.
reparted strong ncreases in
broadcast cash Hlew and nidt reve-
nues for #:rshquartm 1897 Net
revensus ncreazed 117 8% 10

up 83.1%:to $177 mmilion ; Chars-
callor hiad a I’imt—quarlﬂr logs of
$15.4 million (90 cents per share)
compared o a last yaars first-cquar-
ter loss of $28.8 million ($2.18).
Chanceflor PresidentCEC Steven
Dinetz says the acguisitions of
Colfax Communications and
OmniAmerica group last year
helped boost the resulls.

$55.8 miltion; Mrﬂed&shﬁuwwas '

mmwam

boasted racord first- quarber
1997 results, reparting that broad-
cast cash fiow ona samg-station”

ened its loss in tha most recent
Guarker to $10.6 milfion (50 cents) -
o et revenues 'of $54.2 millior,
compared to a loss of $456,000 (3
cenls) mrmms uf$2$ ﬁmﬂﬁm .
ayearago: :
- After-tak’ cash Iiuw for Gf!nar_
Channal Gmmmnituijans -
creased 83% to §29.4 millian
ff@m«S161 fitltian H‘iTI!’EI-‘EluEﬂBf
1996, it also raported & 47% in-

Chansellmg ARS Boast Strong First Quarters

| ‘comewas §7.5 million (10 cents)
basis increased 32.3% ARS wid- . | on gross broadcasting reveneus
Zpf $110.8 million, compared fo

| eamnings of $8.2 milllon (3 cents)

- 13 radio stalions as well s 935

prgeear

crease in_broadcast cash flow,
from $24 million to $35 million
during first-guarter 1997. Nat im-

onrevenues of $70.1 millon. Dur
.ing tha Tirst guarter Clear Chan-
el chosed bn the acqeisition of

of Eller Media Corp. It also
agread to acquire an additional
12 stations during the first three
moriths of 1997,

Phone : (910) 692-2107

SELLER: Greene Broadcasting
Corp., headed by President Dwayne
Greene. Phone: (919) 834-3231

WLEC-AM & WCPZ-FM/

Sandusky

PRICE: $7.65 million

TERMS: Asset sale for cash
BUYER: Jacor Communications,
headed by CEO Randy Michaels.
Phone: (606) 655-6550

SELLER: Erie Broadcasting Il Inc.
FREQUENCY: 1450 kHz; 102.7 MHz
POWER: 1kw; 50kw at 135 feet
FORMAT: B/EZ; AC

BROKER: Michael Bergner & Co.

WSUY-FM/Charleston
PRICE: $8.5 million

TERMS: Asset sale for $5.6 million
cash and assumption of existing $2.9
million debt

BUYER: Highbourne Communica-
tions Inc., headed by President Will-
iam Dudley. Through an affiliate, it
owns WRFQ-FM/Mount Pleasant, SC
and WSSP-FM/Goose Creek, SC.
Phone: (803) 884-0520

SELLER: WBG Licence Co. L.L.C.,
a subsidiary of Wicks Broadcast
Group L.P. Phone: (212) 838-2100
FREQUENCY: 100.5 MHz

POWER: 17.5kw at 394 feet
FORMAT: AC

KOLY-AM & FMI

Mobridge

PRICE: $680,742

TERMS: Asset sale for cash

BUYER: James River Broadcasting
Inc., headed by President Robert Ing-

stad. It owns KGFX-AM/Pierre, SD,
and KMLO (FM CP)/Lowry, SD. Phone:
(701) 845-1490

SELLER: Mobridge Broadcasting
Corp., headed by President Nadine
Coleman Gill. Phone: (605) 845-3654

Co. Inc., headed by President Roy
Henderson. Phone: (713) 286-1600
FREQUENCY: 104.9 MHz

POWER: 2.55kw at 351 feet
FORMAT: Spanish

BROKER: Mireya Guerrero

WEKX-FM/Jellico

PRICE: $400,000

TERMS: Asset sale for cash
BUYER:Whitley Country Broadcast-
ing Co. Inc., headed by President Paul
Estes. Phone: (606) 549-2285
SELLER: Trio Broadcasting Inc.,
headed by President Randy Thomp-
son. Phone: (606) 785-3129

KTAM-AM & KORA-FMW/

Bryan-College Station
PRICE: $4.5 million

TERMS: Asset sale for cash

BUYER: Texrock Radio Inc., headed
by President Dain Schult. It has
agreed to acquire KHLB-AM & FM/
Burnet, TX. Phone: (512) 249-2344
SELLER: Springer Broadcasting
Inc., headed by President W. Bennett
Springer. Phone: (409) 776-1240
FREQUENCY: 1240 kHz; 98.3 MHz
POWER: 380 watts; 2.3kw at 528 feet
FORMAT: Nostalgia; Country
BROKER: Jack Riley of Riley Rep-
resentatives

KLTO -FM/Rosenburg

(Houston-Galveston)
PRICE: $3.08 million

TERMS: Asset sale for cash
BUYER: Tichenor Media System
Inc., headed by President McHenry
Tichenor Jr. It owns KLAT-AM, KRTX-
AM & FM, KLTN-FM & KLTP-FM/Hous-
ton-Galveston.

SELLER: Fort Bend Broadcasting

WKEY-AM & WIQO-FM/
Covington

PRICE: $505,000

TERMS: Stock sale for promissory
note

BUYER: Denny Tincher is acquiring
WKEY Inc. Phone: (540) 962-1133
SELLER: James and Joan Croy and
Etheridge, Hazel, Derrick, and
Anastasia Barr. Phone: (540) 962-
4320

KSWW-FM/Raymond
PRICE: $182,400

TERMS: Asset sale for $40,000 cash
and a seven-year, $142,400 promisso-
ry note at 9% interest

BUYER: Jodesha Broadcasting Inc.,
headed by President William Wolfen-
barger. It owns KFMY-FM/South Bend,
WA. Phone: (360) 412-1908
SELLER: Pacific Broadcasting Co.,
headed by President Mary Gauger.
Phone: (360) 942-5533

WMON-AM & WZKM-FM/

Montgomery

PRICE: $205,000

TERMS: Asset sale for cash
BUYER: Hanson Broadcasting Co.,
headed by President Doug Hanson.
Phone: (303) 777-4646

SELLER: J & K Broadcasting Inc.,
headed by President James Hard-
man. Phone: (304) 847-5144

Hearst Rumored To Be Bowing Out Of Radio

Continued from Page 4

Hearst divested its four other ra-
dio holdings — a duo in Milwau-
kee and a pair in Pittsburgh — in
the latter part of March to SFX

Broadcasting for $35 million, ap-
parently concentrating its energies
in cable and television. Hearst ex-
panded its television interests when
it merged with Argyle Television

in March.

Hearst currently owns approxi-
mately 17% of the local market rev-
enue, according to radio analysts at
Duncan’s American Radio.

WDCU-FM Officially On The Market In DC

Continued from Page 4

commanded more than eight-tenths of
a share among listeners 12+, public ra-
dio in general claims nearly an eight

www americanradiohistorvy com

share of the total Washington audience.
In moming drive the noncommercial
andience is even bigger with Ameri-
can University’s WAMU-FM airing of

NPR'’s “Moming Edition” often running
neck-and-neck with Howard Stern on
CBS’s WJFK-FM among listeners 25-
54 for the No. 1 spot.
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N _
At The NAB Radio Show you can take charge of the

era in radio. Help control the destiny of your business
and your career. This is radio’s most exclusive event,
focused on one thing only—your business, the business
of radio! Plan now to attend The NAB Radio Show and...

« Weigh in on the critical issues for « Capitalize on special small/rural mar-

programming, management, sales & ket stations

marketing, production and promations. « Network with radio’s movers and
« Benefit from format specific sessions  shakers.

addressing the topics vital to your  « Make the business deals that will

format. take you into the next century.
« Interact with the industry gurus on e Experience ground-breaking tech-

the issues and opportunities facing nologies first-hand.

your station. » Meet face-to-face with the suppliers

that are shaping the new era of radio!

PLUS, you won’t want to miss these exciting events:
« Radio’s Opening Reception
« The NAB Marconi Radio Awards Dinner and Show sowrTe
« The NAB Radio Luncheon and National Radio Award Presentation - V_- '
« The NAB Career Fair 2 /
o And so much more! W
The excitement is building—Register Today! Er oS adsd
For more information: : p
« WEB: Point your web browser to www.nab.org/conventions/ to register T Ak

on-line or to receive up-to-the-minute conference, hotel and travel information. ' £y
« FAX-ON-DEMAND: Dial 301-216-1847 from the touch-tone handset of '

your fax machine and follow the voice instructions.
« CALL: 800-342-2460 or 202-775-4970. Want to exhibit? Call 202-775-4988

SUCCEED IN THE NEW ERA OF RADIO

GET MORE INFO TODAY!
Fax this completed form to 202-429-5343.
Please send me more information on O Attending O Exhibiting

Name Title
Company __ Call Letters ] O OmM
Address

City State

Country Email

Phone Fax

www.americanradiohistorv.com
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NEWSBREAKERS.

Cathey Joins N2K
As Nat’l Dir./Jazz
& Urban Promotion

N2K Encoded Music has appoint-
ed Eulis Cathey as National Direc-

' tor/Jazz & Urban
=3 Promotion. Based
| in New York and
i reporting 10 Sr.
i VP/Marketing &
i Promotion Chris
Hensley, Cathey
will oversee NAC
as well as Urban
§ and UrbanAC for-
| mats.

Cathey joins
N2K from At-
lantic Records,
where for the last three years he
was National Director/Jazz Promo-
tion. While at Atlantic he also served
in A&R. working with such artists as
Gerald Albright, Gary Bartz, and
Bobby Lyle. Between 1992-94,
Cathey ran his own independent pro-
duction company. Equinox. He was
Director/A&R at Verve Records be-
tween 1990-92 and. prior to that. Great
Lakes Regional Manager/Black Mu-
sic Promotion at Virgin Records. He
also was a jazz on-air talent at WEBR-
AM/Buftalo between 1976-80.

Hensley said. “Eulis is a total
music person who brings to this job
tremendous expertise in both the
jazz and urban areas. His experience
in radio broadcasting. A&R. and ra-
dio promotion give him a particu-
larly knowledgeable perspective. We
are delighted to have him join the
N2K Encoded Music team.”

Cathey

Carey Climbs To
Director/Promotion
Post At Relativity

Relativity Records has upped
Trevor Carey to Director/Promo-
tion. Based in the label’s New York
office, Carey will be in charge of
Rhythm/Crossover radio and also
will work in Pop.
He reports to VP/
Promotion Kevin
Carroll.

Commenting on
Carey’s promo-
tion, Carroll said.
“Trevor's in-
depth knowledge
and diverse back-
ground in radio
promotion has
played an essen-
tial role in con-
tributing to Relativity’s growing suc-
cess. ['mhappy to announce his well-
deserved promotion and will rely on
him as an integral part of Relativi-
ty’s promotion team.”

Carey joined Relativity as West
Coast Regional Promotion Manager
after a stint as Asst. PD at former
CHR KHQT (Hot 97.7)/San Jose.

Carey

1

A Good Influence

Not only was Epic artist Kenneth “Babyface” Edmonds named one of
Time's 25 Most Influential People in America for 1997, but he also was
presented a plaque commemorating combined sales of more than 4 mil-
lion units for his album “The Day” and Top 10 hit single, “Every Time |
Close My Eyes.” Smiling at all the good fortune are (I-r) Epic Records
Group Chairman David Glew, Sony Music Entertainment Exec. VP Michele
Anthony, Epic Records President Richard Griffiths, President/COO Sony
Music Entertainment Thomas D. Mottola, Babyface and wife, Tracey, Exec.
VP/Black Music Epic Records, and Sony Music International Chairman
Mel liberman.

Skolnek Upped To Alternative Promotion
Director/West Coast At Geffen Records

[ Grant steps up to Alternative Promo Manager

Geffen Records has promoted Gabrielle **Gaby™ Skolnek to Alterna-
tive Promotion Director/West Coast. Formerly Northwest Field Promotion
Representative. Skolnek will relocate
from Seattle to Los Angeles.

“Gaby represents everything that
Geflen needs in modern rock.” said
Head/Alternative Promotion Ted Volk,
to whom Skolnek reports. "Her ability
to work with radio. market the artists.
and develop unknown bands has been
superb. We are lucky to have her on
our team.”

Skolnek entered the music industry
as Music Promotion Coordinator at the
Morgan Creek Music Group. She
joined Geffen in 1993 as an assistant
in the Rock department. In 1994 she rose to Adult Contemporary/NAC/
Jazz Manager.

“I’'m very excited about this new position and look forward to the chal-
lenges that lie ahead in Alternative radio,” said Skolnek. “I couldn’t ask for
more than to learn from and share ideas with the great team here at Geffen.”

In related news, Geffen has elevated David Grant to Alternative Promo-
tion Manager. His music industry career began with a PD stint at Loyola
Marymount University’s station KXLU. Grant — who joined Geffen in 1992
as an assistant in the Alternative department — also will report to Volk.

Skolnek Grant

Brindle Now PD At "GNA & 'TRY/Albany

WROW-AM & WY JB-FM/Albany OM Buzz Brindle has been named
PD of crosstown Country WGNA-AM & FM and Oldies WTRY-AM &
FM. He succeeds Fred Horton, who left a few weeks ago to rejoin Barn-
stable Broadcasting as PD of Country WGKX-FM/Memphis (R&R 4/
18). Horton also had responsibilities for Rock WPY X-FM, which will soon
have its own PD.

SFX Broadcasting/Albany VP/GM Bob Ausfeld commented, “Buzz
has definitely made his mark on this market by bringing WYJB-FM to the
point where they are now. We're thrilled that he will now join us to continue
the legacy of WGNA-AM & FM and WTRY-AM & FM.”

Brindle said. “SFX is one of the top radio companies in the country. I'm
honored that Bob has asked me to join his team. Both WGNA and WTRY
are hallmark call letters in this market. and I'm proud to be associated with
both of these excellent radio stations.”

Stone
Continued from Page 3
Atanta. Miami, and San Diego).
three TV outlets. a sports production
company. and other related divisions.
Recognized for her financial man-
agement abilities, Stone served 14
years as a principal with Morgan

Baer Elevated To CBS/L.A. Dir./Business Dev.

arl Baer has been promoted to Director/Business Development for

CBS's Los Angeles properties. In his newly created position, Baer
will oversee eight Los Angeles stations: all-Newsers KFWB-AM & KNX-
AM, Nostalgia KRLA-AM, “Arrow” KCBS-FM, Talk KLSX-FM, Alterna-
tive KROQ-FM, Oldies KRTH-FM, and NAC/Smooth Jazz KTWV-FM.

*Earl’'s varied experience in sales and sales management make him a
great choice for this role,” remarked KTWVVP/GM Tim Pohiman, to whom
Baer will report. “This cluster of stations reaches one of every two people
in L.A. — more than 4.8 million people. If we are to grow radio’s share of
ad revenue beyond its traditional 7%, it will happen by virtue of using the
strength of this outstanding group of stations to assist businesses in get-
ting results for their expenditure of ad dollars.”

Baer's appointment follows CBS'’s recent pattern of hiring one person
to oversee one market's sales efforts; the position already has been es-
tablished in Dallas and Detroit. Baer has spent the last 10 years in radio
sales: the first two at KRTH and the past eight at KFWB, where he moved
up from AE to LSM to GSM.

Two Rise To Radio Today Entertainment- SVPs

R adioToday Entertainment has
elevated Ramona Rideout to
Sr. VP/Affiliate Relations and Tom
Powell to Sr. VP/Production. Both
positions are newly created

“Radio Today has grown in size
and shape by leaps and bounds,’
stated President Geoff Rich. “Ra-
mona and Tom have been instru-
mental in our growth and assumed
ever-increasing responsibilities

Rideout and Powell most recent-
ly served as VPs in their respective
departments

Rideout

Powell

Stanley & Co. and specialized in
corporate finance issues and in
mergers and acquisitions within the
life insurance industry.

“We are delighted to be able to
call on Terry Stone’s management
expertise to continue to guide the
growth of our communications

company.” said Jefferson-Pilot
Corp. President/CEO David
Stonecipher. “Her in-depth
knowledge of the insurance busi-
ness will be a key asset as we ex-
plore ways to utilize the synergy
between our insurance and com-
munications companies.”

WWW.americanradiohistorv.com

WAAF/Boston’s ‘Prenuptial Agreement’

he following is an open letter to the industry from WAAF/Boston PD
Dave Douglas:

Recently, a popular national recording artist accepted a paid date to
play at a festival for my competition. This artist benefited significantly
from WAAF's years of airplay, which was more than any other Boston
station. We helped self their records and made them into an act that can
now command a premium performance fee. Playing these kinds of radio
festivals is no different, in my opinion, than a promoter booking the band

and giving a ‘presents” to a station — which wouldn't happen here. The

artist's record company Rock promotion staff claims they wara not con-

sulted regarding this decision. Had they been, I'm.ceriain they would

have pointed out what an insult this is to the station that took a risk and

would. .
A yoar ago, WAAF infi

medium airplay from our Alternative counterpart. The band is touring
and will spon be coming to town to play a neutral, paid club show. My
Alternative competitor (so | am told) is demanding that the artist play on
the air for them only and insisting that the artist not play on WAAF or they
will drop the record. The head of Rock promotion at the label says that his
"hands are tied” and that both the president of promotion and the band’s
manager have agreed to my competitor's terms.

These are just two examples of the kind of ongoing business practices
that are being conducted here and occur frequently at other Rock sta-
tions all over the country. So why do | bother dealing with record compa-
ny Rock promotion departments when they admit they have litlle clout
within their company and no influence over what their artists do? By ren-
dering a record company Rock promotion staff virtually poweriess against
the Alternative promotion staff with respect to shared artists, record com-
panies have created an atmosphere that unfairly restricts Rock radio’s
competitive capabilities.

Therefore, all future business dealings between WAAF and recording
artists will require a commitment from the artist and label outlining their
promotional intentions in this market as it applies to WAAF. A conversa-
tion followed by a summary in writing signed by either the artist manage-
ment or the president of promotion at their record label will be required
prior to our promotional commitment. It is because of the ongoing and
biatant disregard for our efforts in artist development that it has become
necessary for WAAF to implement this kind of radio ‘prenuptial agree-
ment" This appears to be the only way to avoid the repugnant surprise of
watching a band turn their back on a station that helped them become
successful.

. played their music (including songs that were not hits) when few others:

uced another artist to the market and excly- |
sively played their first two singles in heavy rotation. The third track is -
now becoming a hit as a result of receiving hedvy airplay fromWAAF and -
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® STEPHEN
HILDEBRANDT
has been chosen
as VP and Gener-
al Counsel for
CBS Radio. Hilde-
brandt joined the
CBS Law Depart-
ment in 1996 as
Associate General
Counsel.

Hildebrandt

® BETTY BERNEMAN has been ap-
pointed National Affiliation Director/
News Division for Metro Networks Inc.
Prior to joining Metro Networks, Berne-
man worked as Sales Manager/East-
ern Division for the Associated Press.

® BILL NESBITT has been named Di-
rector/Programming for Entertainment
Radio Network. Nesbitt previously has
programmed such major-market sta-
tions as KIQQ/Los Angeles, and fre-
quently worked as a music program-
mer for the Walt Disney Company.

® BOB STRACZEK has been tapped
as General Manager for WCCQ/Joliet,
IL. He most recently managed KSTB/
Crystal Beach, TX.

® KAREN BARICH has been promot-
ed to Director/Finance & New Business
Development and LOU LAVAUX has
been named Business Manager for
Jones Radio Networks. Barich was for-
merly Business Manager/Financial
Analyst for the company. Lavaux most
recently worked with Jones Internation-
al as Billing System Supervisor.

Records

* KEN TUCKER
has been promot-
ed to Manager/
National Promo-
{ tion for Giant-Re-
prise/Nashville.
Tucker most re-
cently served as
Manager/South-
east Regional Pro-
{ motion for the divi-
sion.

Tucker

* Point Music, a joint venture of Euphor-
bia Productions Ltd. and Phillips Mu-
sic Group, is expanding to inciude a

Johnson Dry

new division creat-
ed as part of Poly-
Gram Classics &
Jazz. Point VP
RORY JOHNSON
and Dir./Market-
ing & Artist Devel-
opment RANDY
DRY have been
tapped to manage
the new division.
Euphorbia, head-
ed by President
KURT MUNKACSI, will continue to
provide Point’s artistic direction.

Munkacsi

| CHRONICLE

Brmis

EBT Promo Goddess Gina lo-
rillo-Corrales. husband Shaun,
daughter, Dakota, April 21.

Capricorn Records act
Fool’s Progress lead singer
Reed Foehl, wife Jen, son
Jaden. April 30.

ConooLENCES

Urban Legends Records busi-
ness partner Pat Barnard, 26,
April 15.

® HARRY PALMER has been promot-
ed to Senior VP/General Manager of
BMG Classics, U.S. Palmer formerly
served asVP/General Manager for the
division.

® CAROL BURNHAM has been
named VP/Publicity and CHERYL

Burnham Kovalchik

KOVALCHIK has become Western
Regional Promotion Director for Cap-
ricorn Records. Prior to joining the la-
bel, Burnham was the owner/operator
of independent publicity firm Huge &
Jolly PR. Kovalchik formerly held a sim-
ilar position with Sub Pop Records.

e LINDA URY
GREENBERG
has been promot-
ed to VP/Market
Research for Sony
Music. She was
most recently Se-
nior Director/Mar-
ket Research for
the company.

Greenberg

e ANDREW STEPHANOPOULOS
has been named VP/A&R and

Stephanopoulos Gizicki

STEVEN GIZICKI has been appoint-
ed Senior Product Manager at The
Track Factory. Stephanopoulos for-
merly served as Product Manager
for the label, while Gizicki most re-
cently worked as a freelance music
journalist.

e SUSANNE
WHITE has
been upped to
Senior Director/
Promotion for
Guardian/EMI
Records. She
formerly held the
Director/National
Promotion post
for the label.

White

e JEFFREY
JACKSON has
been named Se-
nior Director/Ad-
vertising & Mer-
chandising for At-
lantic Records.
Jackson most re-
cently served as
Director/Market-
ing for the adver-
tising firm Ziccar-
di & Partners Inc.

Jackson

® PAUL BARNABEE has been pro-
moted to Senior Director/Finance for
RLG/Nashville. He previously held the
Director/Finance post for the label.

® MARY ANN DANIEL has been
upped from Director to Senior Direc-
tor/Production & Creative Services for
MCA/Nashville.

® J.R. RIZZO has
been appointed
Regional Promo-
tion Manager/Mid-
west for Jive and
Silvertone
Records. Prior to
joining the label,
Rizzo served as
Midwest college
representative and
promotion assis-
tant for EMI
Records/Chicago.

 National Radio -

® RANDY RIDDLE has joined PUBLIC
RADIO INTERNATIONAL's “Market-
place” as Newscaster/Newswriter for
the new BusinessCast Unit. Business-
Cast provides two-minute business
newscasts to be transmitted five times
daily, M-F, starting June 30; (612) 330-
9230.

® UNITED STATIONS RADIO NET-
WORKS is set to air “Moms Around
The Country,” a Mother’s Day weekend
special featuring guest hosts Mark
Chesnutt, Gary Allan, and Rhett Akins.
The three-hour program will spotlight

PROS ON

THE LOOSE

Kristin Burns — MD/middays
WVIC/Lansing, M! (517) 485-7370
Carlito — Production Director/
eveningsWVIC/Lansing, MI (517)
321-1558

John Mammoser — Comedy
Writer/producer Westwood One
(310) 204-4242

Sol — Overnights WVIC/Lan-
sing, Mi (517) 332-2635

Todd Thomas — PD/after-
noons WVIC/Lansing, MI (517)
485-7370

current country music hits and celebri-
ty interviews discussing the roles their
mothers have played in their careers;
(212) 869-1111.

® WESTWOOD ONE’s “Country
Countdown USA”will feature a special
guest appearance by country superstar
Alan Jackson the weekend of May 10-
11. Jackson will co-host the show and
discuss his current family and profes-
sional life; (212) 641-2052.

 Industry

* JUAN MANUEL
ROMERO has
been promoted to
Managing Director
of BMG Venezue-
la. Romero most
recently served as
Director of BMG
Ariola Spain.

Romero

Products & Services
® SJS URBAN ENTERTAINMENT has
announced the addition of “Buliseye
Callout Research” to its list of services
available for Urban radio. The service
tests 35 current Urban and Urban AC
singles weekly, utilizing a 300-person
sample in five geographical areas;
(212) 679-3200.

Alternative: Daria O’Neillis hired
for mornings at KNRK/Portland,
OR ... Russ T. Nailz and Lisa Axe
take over the morning show at
KCXX/Riverside ... KISF/Kansas
City afternoon drive co-host Sam-
mye Phelps exits ... Hambone
joins WMAD/Madison, WI for
overnights.

CHR: WHTZ/New York renews
the contracts of morning drivers
Elvis and Elliot for another two
years ... WWZZ/Washington names
Jeff Roberts Prod. Dir., replacing
John Pleisse ... WIMN/Boston top-
ranked nighttimer Ralphie Mari-
no takes over middays, Ramiro
Torres joins for nights, and club
queen Diedra Degata spins all
night ... WKSS/Hartford middayer
Hollywood Joe exits ... KBFM/
McAllen MD/afternoon driver Jeff
DeWitt adds PD duties ... KBOS/
Fresno nighttimer C.K. is the new
nighttimer at KYLD/San Francisco
... WKCI/New Haven morning
show co-host Ed Sabatino adds

WwWWWwW.americanradiohistorv.com

APD stripes ... WAOA/Melbourne
interim PD J.T. Daniels is named
PD; he needs an MD, afternoon
driver, nighttimer, and morning
news anchor ... KZMG/Boise, 1D
hires Ed Parreira as MD/APD ...
WSPK/Poughkeepsie, NY PD
Stew Schantz officially takes over
morning drive and promotes inter-
im middayer Sue Turk to fulltime
status ... KFRX/Lincoln, NE night-
timer Paul Powers adds MD du-
ties ... KZI/Lubbock, TX parttim-
er Jamie Pierce moves to nights,
weekender John Sandals picks up
overnights, and overnighter Shilo
Stevens exits ... KFFM/Yakima,
WA PD Michael Jack Kirby has
resigned, effective May 15 ... Ed
Weigle takes afternoon drive at
WINN/Columbus, IN.

Country: WDAF/Kansas City
newscaster Dave Morton is pro-
moted to ND ... Kerry Owen re-
places Dude Walker as MD, while
Paul Koffy joins for afternoons at
WSSL/Greenville, SC ... WDWG/
Mobile PM driver Steve Kelley
moves to mornings ... KJUG/Tu-

Continued on Page 17

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (214) 991-9200

Starstation — Peter Stewart
BOB CARLISLE Butterfly Kisses

Hot AC — Robert Hall
SISTER HAZEL All For You

Touch -— Monica Logan
ERIC BENET Femininity

Classic Rock — Chris Miller
SAMMY HAGAR Little White Lie
WIDESPREAD PANIC Tall Boy

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

CHR/Rock

AERDSMITH Hole In My Sout

BLESSID UNION OF SOULS | Wanna Be There
COREY STEVENS One More Time

Mainstream AC
HANSON Mmm Bop
TINA TURNER On Sitent Wings

Lite AC

JIM BRICKMAN Picture This

BOB CARLISLE Butterfly Kisses
WARREN HILL Shelter From The Storm

uc

ADRIANA EVANS Seein’ Is Believing
SHAQUILLE O'NEAL Strait Playin’

3 X KRAZY Keep It On The Real

e R

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082

CHR — J.J. Cook
BLESSID UNION OF SOULS | Wanna Be There
THIRD EYE BLIND Semi-Charmed Life

Digital AC — J.J. Cook
MICHAEL BOLTON Go The Distance
BOB CARLISLE Butterfly Kisses

Hot AC — J.J. Cook
MEREDITH BROOKS Bitch
MONICA For You | Wil

Digital Soft AC — Mike Bettelli
JIM BRICKMAN Picture This

Digital AC Mix — Mike Bettelli
MICHAEL BOLTON Go The Distance

Alternative — Leslie Cohan
ABRA MOORE Four Leaf Clover

NO DOUBT Sunday Morning

SEVEN MARY THREE Rock Crown

JONES SATELLITE NETWORKS
Phil Barry » (303) 784-8700

Adult Hit Radio — JJ McKay
JOOSE It Tomorrow Never Comes
MONICA For You | Will

Soft Hits — Rick Brady
BOB CARLISLE Butterfly Kisses

WESTWOOD ONE RADIO NETWORKS
Charlie Cook  (805) 294-9000

Bright AC — Bill Michaels
BOB CARLISLE Butterfly Kisses

Soft AC — Andy Fuller
CHICAGO Here In My Heart
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Looking Inside The Nation’s Top Metros

A city is a city is a city. Right?

Not exactly, according to an Interep Radio Store research
paper prepared by Michele Skettino earlier this year. The re-
port compared the nation’s top 10 metros against top-line char-
acteristics. First, let’s look at these metros:

1. New York

It has a 4.5 million population
edge over Los Angeles, the second-
largest metro. With a median age of
35 years, it also is one of the oldest
metros (which is common to North-
eastern cities). A little over a quar-
ter of its population is above 55
years; 53% are 25-54.

4. San Francisco

Among the most upscale, highly
educated, and ethnically diverse
markets in the country (its Asian
population is over 10%). Two-thirds
of the populate work in white-col-
lar careers. San Francisco’s median
age is almost 35 years, with 58% of
its population 25-54.

Population: 14,114,700  Population: 5,367,400
Ethnic Balance: Black 18% Ethnic Balance: Black 8%
Hispanic: 17% Hispanic: 16%

White/other: 65% White/other: 76%

Median HH Income: $59,412 Median HH Income: $55,762
% College Grads: 259% % College Grads: 30.9%

Occupations:  Prof./Mgr. 31.7%
Sales/Tech/Admin. 45.5%

Occupations:  Prof./Mgr. 33.1%
Sales/Tech/Admin. 33.7%

Retail Sales: $131.5 billion

Retail Sales: $56.5 billion

2. Los Angeles

The ultimate in cultural melting
pots, more than a third of the resi-
dents are of Hispanic origin, and it
also has the largest population of
Asian Americans. It has one of the
youngest populations (median age:
31.5 years), with one-quarter 12-24
years and 55% 25-54.

Population: 9,687,300
Ethnic Balance: Black 8%
Hispanic: 37%

White/other: 55%

Median HH Income: $50,423
% College Grads: 23.5%

Occupations:  Prof./Mgr. 28.5%
Sales/Tech/Admin. 32.7%

Retail Sales: $89.5 billion

3. Chicago

As the largest city in the Midwest,
this metro’s ethnic composition re-
sembles the nation as a whole.
Among top 10 markets, it ranks in
the middle in median age, education,
and occupational levels.

5. Philadelphia

With its large, vibrant European
ethnic communities, Philadelphia is
rich in heritage with a large middle
class. It’s one of the older-skewing
metros, with a median age of 35 and
27% of the population over 55.

Population: 4,067,000
Ethnic Balance: Black 19%
Hispanic: 4%

White/other: 78%

Median HH Income: $54,260
% College Grads: 22.8%

Occupations:  Prof./Mgr. 29.5%
Sales/Tech/Admin. 35.0%

Retail Sales: $43.1 billion

6. Detroit

With its automobile industry in-
fluence, Detroit has one of the low-
est percentages of college graduates
and high percentage of blue-collar
workers, yet it has a substantial af-
fluent community. Its median age of
34 is about average for a top 10
market.

Population: 6,895,700 Population: 3,652,100
Ethnic Balance: Black 18%  Ethnic Balance: Black 22%
Hispanic: 11% Hispanic: 2%

White/other: 70% White/other: 77%

Median HH Income: $55,280 Median HH Income: $48,965
% College Grads: 23.5% % College Grads: 14%
Occupations:  Prof./Mgr. 28.1% Occupations:  Prof./Mgr. 26.1%

Sales/Tech/Admin. 34.5%

Sales/Tech/Admin. 32.7%

7. Dallas

This gleaming, affluent commu-
nity is one of the youngest metros
(median age: 31.6 years) and
shares second place with neighbor-
ing Houston for highest percent-
age of 25-54s (58%). Dallas has a
growing ethnic population consist-
ing of Hispanics and African
Americans.

Population:
Ethnic Balance:

3,570,000

Black 13%
Hispanic: 14%
White/other: 73%

Median HH Income: $50,405
% College Grads: 25.6%

Occupations:  Prof./Mgr. 28.5%
Sales/Tech/Admin. 35.8%

Retail Sales: $40.2 billion
8. Washington, DC

A very upscale market featur-
ing some of the most educated
and affluent people worldwide.
Washington has the highest me-
dian income and the highest pro-
portion of college graduates and
white-collar professionals among
the top 10 metros. It also has the
highest percentage of 25-54s
(60%).

Population:
Ethnic Balance:

3,512,500

Black 26%
Hispanic: 7%
White/other: 67%
Median HH Income: $67,192
% College Grads: 38.5%

Occupations:  Prof./Mgr. 40.2%
Sales/Tech/Admin. 33.0%

Retail Sales: $40.9 billion

9. Houston

This economically and ethnical-
ly diverse market will see the larg-
est population gain (900,000) over
the next decade of any market in
the U.S. At 32, it has the youngest
median age in the top 10, and like
neighboring Dallas, shows high in-
dices in all high-tech lifestyle char-
acteristics.

Population:
Ethnic Balance:

3,348,800

Black 17%
Hispanic: 22%
White/other: 61%

Median HH Income: $48,280
% College Grads: 24%
Occupations:  Prof./Mgr. 28.4%

Sales/Tech/Admin. 33.5%

Retail Sales: $74 4 billion

Retail Sales: $42.0 billion

Retail Sales: %36 4 hillion

* May 16-21 — 21st Annual
NABOB Spring Broadcast Man-
agement Conference. Maho
Beach Hotel & Casino, St. Mar-
tin, Netherlands Antilles; (202)
463-8970.

* May 17 — Geller Media Inter-
national’s Third Annual Radio Pro-
ducer's Workshop. Radisson Em-
pire Hotel; New York; (212) 580-
3385.

e May 21-24 — 37th Annual
Broadcast Cable Financial Mgmt.
Convention. Hyatt Regency, San
Francisco; (847) 296-0200.

* June 4-7 — PROMAX Conven-
tion. Chicago Navy Pier; (310) 788-
7600.

*June 11 — Radio Mercury
Awards. Waldorf-Astoria, New York;
(212) 681-7207.

* June 11-14 — 46th Annual
AWRT Convention. Adolphus Ho-
tel, Dallas; (818) 783-7886.

* June 16-22 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

* June 26 (through September
7) — Summer Arbitron.

* July 8 — Major League Base-
ball All-Star Game. Jacobs Field,
Cleveland.

e July 16-18 — McVay Media’s
'97 Radio School. Renaissance
Hotel, Cleveland; (216) 892-1910.

» July 16-20 — Upper Midwest
Conclave. St. Paul Radisson, Min-
nesota; (612) 927-4487.

* August 1-2 — Orkin & O'Day's
International Radio Creative &
Voiceover Summit. Summit Hotel
Bel-Air, Los Angeles; (310) 476-
8111,

Morning Show Boot Camp. Westin
Canal Place Hotel, New Orleans;

1 (770)926-7573.

| Hotel Convention Center, Nashville;

| (615) 327-4487.
* August 14-16 — Talentmasters

* August 23-26 — Jack The
Rapper Convention. Site TBA.

* September 3-6 — CMJ. Lin-
coln Center For The Performing
Arts, New York; (516) 466-6000.

* September 17-20 — NAB Ra-
dio Show. New Orleans Convention
Center; (202) 429-5420.

* September 17-20 — 52nd
RTNDA international Conference &
Exhibition. New Orleans Conven-
tion Center; (202) 659-6510.

* September 18 (through De-
cember 10) — Fall Arbitron.

s September 24 — CMA
Awards. Grand Ole Opry, Nashville;
(615) 2442840,

* October 19 — Radio Hall Of
Fame Awards Ceremony. Chicago
Cultural Center; (312) 629-6005.

* November 16-18 — Annual
NAB European Radio Operations
Seminars. Hotel Loews Monte-Car-
lo, Monaco; (202) 429-5426.

* January 9 (through April 1)
— Winter '98 Arbitron

* January 25 — Super Bow!
XXXII. Jack Murphy Stadium, San
Diego; (212) 450-2000.

* February 2 — American Mu-
sic Awards. Shrine Auditorium, Los |
Angeles; (213) 931-8200.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

* February 5-8 — RAB 98 Mktg.
Leadership Conference & Exec.
Symposium. Wyndham Anatole
Hotel, Dallas; (800) 722-7355.

* February 25-28 — 29th Coun-
try Radio Seminar. Renaissance

* March 14-17 — 40th Annual
NARM Convention. San Francisco
Marriott; (609) 596-2221.

10. Boston

As perhaps the oldest estab-
lished city among these 10
profiled, Boston has a rich his-
tory of education and culture,
much of it courtesy of its nu-
merous Irish-American and
Italian-American citizens. It
ranks very high among college-
educated and white-collar
waorkers.

Population: 3,236,600
Ethnic Balance:

Black 6%
Hispanic: 5%
White/other: 89%
Median HH Income: $57,977
% College Grads: 30.8%

Occupations:  Prof./Mgr. 34.7%
Sales/Tech/Admin. 33.7%

Retail Sales: $33.2 billion

e
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One Station’s Faithful Listening Story

H ere are some examples of how one station’s value can be
enhanced through audience loyalty.

The Winter 1997 Los Angeles
Arbitron report lists 48 radio sta-
tions. Among the top 15 stations in
adults 25-54 AQH, KKBT excels in
TSL, P1 audience, exclusive cume
and audience duplication.

KKBT has the highest average
weekly time spent listening of any
of the top 15 AQH stations:

KKBT 9:47
KSCA 9:22
KLVE 9:08
KTWYV 8:41
KFI 7:38
KLSX 7:36
KLAX 7:23

KKBT’s P! listeners supply 79% of
its total AQH:

KSCA 83%
KTWV 81%
KKBT 79%
KLVE 19%
KOST 15%
KBIG 74%
KLAX 70%

KKBT has the highest exclusive
cume percent of any major station
for Mon-Sun, 6am-mid.:

KKBT 17.6%
KLVE 17.5%
KLAX 13.9%
KSCA 12.5%
KRTH 9.6%
KTWV 9.1%
KIIS 8.5%

KKBT’s audience cannot be dupli-
cated. Measured against the top 15
stations:

* KTWYV misses 82% of KKBT’s
audience

« KIIS misses 87% of KKBT’s au-
dience

* KOST misses 90% of KKBT’s
audience

* KRTH misses 93% of KKBT’s
audience

Selling Your
‘Faithful’ Audience
Recent media studies point out

that radio needs to sell its benefits
to advertisers more effectively if we

One of radio’s most
important selling
points should be the
emotional tie that
radio forms with its
core audience.

want to improve our share of the
revenue pie. One advantage we
could position better is the loyalty
of our audience.

One of radio’s most important
selling points should be the emo-
tional tie that radio forms with its
core audience. Virtually every listen-
er picks one station as his or her fa-
vorite. These people spend a major-
ity of their listening time with that
station. They join listener clubs, they
attend remote broadcasts and they
often serve as your biggest advo-
cates in the marketplace.

We’ve all met these listeners: the
ones who truly have a passion for
your station. PDs already know
about the importance of these indi-
viduals — many programming and
promotional practices are designed
to take advantage of their loyaity.
Sometimes we try to take these lis-
teners to the media buyer to help sell
the uniqueness of our station. We
supply pictures of station events and
we talk about our station database.
Through it all we hope to demon-
strate what our station truly means
to its listeners, and how the adver-
tiser can take advantage of that re-
lationship. |

When it comes to Arbitron rat-
ings, however, we often fall back to
standard approaches. The typical
audience estimates used in sales sit-
uations fail to portray the unique
qualities of each station’s audience.

The bond between faithful listen-
ers and their favorite stations ‘can-
not be measured by examining an
average quarter hour. Loyalty is not
a factor in GRPs, and it has little or
no bearing on cost per point. The
good news, though, is that there is
information in the Arbitron report
that helps to portray these listeners
in a way that proves their value to
advertisers.

Four different pieces of informa-
tion can be used:

‘.! Tiq}]&ﬁ[leﬂtlmm : ;

By Charlie Sislen
Eastman Radio

A station that has high time spent
listening, P1 audience, and exclu-
sive cume, along with low duplica-
tion, can highlight the power of its
faithful audience.

Time Spent Listening

Arbitron does not measure aver-
age quarter hour. Arbitron diary
keepers report the different stations
they listen to (cume) and how long
they listen (time spent listening, or
TSL). The two combine to create
average quarter hour.

According to the Katz Radio
Group’s Fall 1996 National Format
Averages, the major formats with
the highest 18+ average time spent
listening are:

Big Band 11:11
Religion 11:08
AM Black 10:41
Urban 10:07
Hispanic 10:02

While a strong cume has many
advantages, high time spent listen-
ing can be directly translated back
to an advertiser. There is a direct
correlation between time spent lis-
tening and frequency. A station that
has high time spent listening offers
an advertiser a better opportunity for
having their commercial heard.

P1 Audience

Long used by program directors
to evaluate their audience, P1 audi-
ence figures represent a crucial part
of understanding how your listen-
ers feel about your station. P1 stands
for “first preference.” All diary keep-
ers who report any radio listening
are designated as a P1 to one radio
station. By Arbitron’s definition, that
station is the one the diary keeper
spends the most quarter hours with.

In layman’s terms, members of
the P1 club identify you as their fa-
vorite radio station. We often refer
to these Pls as “core listeners.”

Why are Pls so important? This
group of listeners provides most of
your average quarter-hour listening.

A recent study done by The Re-
search Director Inc. examined
320,000 Arbitron diaries from Win-
ter 1993 through Fall 1996. The
study found that 36% of an average
station’s cume were P1 listeners, and
this group supplied 72% of all lis-
tening. The average P1 listener
tuned in to their favorite station for
approximately 67 quarter hours per
week (or 16:45).

To understand why this is so dra-
matic, just look at the figures in re-
verse: Nearly 64% of your cume
accounts for only 29% of your lis-
tening. These non-Pl listeners
spend very little time with your sta-
tion. More importantly, they do not
have the emotional attachment that
makes radio so great.

wWwWw.americanradiohistorv.com

specified duties at KFWB shortly.

Chicago.

| Salespeople On The Md;e

* ABC Radio Talk combo KABC-AM & KTZN-AM/Los Angeles GSM
Dina Silvermanis now GSM of CBS Radio’s crosstown all-News KFWB-
AM. She replaces current LSM Earl Baer; Baer will take on as-yet un-

In related news, Todd Murray joins the KFWB local sales team from
the Simmons Company, where he managed sales and product distribu-
tion for Macy'’s Southern California operations.

* Frank DiMatteo becomes GSM of Jacor's KBKK & KKAT/Salt
Lake City. He most recently served as GSM at the former WKXK-FM/

Though advertisers want to reach
all listeners, most advertising cam-
paigns are effective at reaching only
the P1 group, since they are the ones
listening most of the time. Realisti-
cally, they are the only people who
can be reached with effective fre-
quency.

The concept of selling P1 listen-
ership can seem scary at first. Why
reduce the number of listeners we
can claim credit for? The question
really is this: Do we want to try to
sell a bigger number, or do we want
to sell results? P1 listeners will hear
the message, and they’ll react if the
message is right.

We can also point out that, since
Pls listen longest to one station,
they are more likely to be reached
effectively only on that station. That
can be a big chunk of listeners that
sponsors will not want to leave out.

Exclusive Cume

Exclusive cume tracks listeners
who tune to your radio station and
nowhere else for that time period.
Even if an advertiser utilizes every
other station in the market, these lis-
teners are missed. The number of
people can be quite large.

Many believe that
exclusive listeners
are just light radio
listeners. This is far
from the truth.

Many believe that exclusive lis-
teners are just light radio listeners.
This is far from the truth — the same
Research Director Inc. study
showed that only 8.3% of all dia-
ries listed just one station for the
entire week. However, these listen-
ers spent an average of 75 quarter
hours with that station (or, 18:45 of
listening).

Exclusive numbers look even big-
ger within individual time periods.
Many listeners may tune exclusive-
ly to one station in the morning, and
another on during the afternoon or
on the weekend. Matching this in-
formation to the advertiser’s objec-
tives and media plan may enable
you to sell an exclusive audience
that cannot be reached by any other
station in the daypart where the ad-
vertiser is placing spots.

Exclusive listening can be shown
by the total number of exclusive lis-
teners. or by the percentage of all
the station’s listeners that are exclu-
sive. Because of their sheer size, sta-
tions with large cumes often show
a high exclusive cume. However,
stations with exclusive formats in
their market often have a high ex-
clusive percentage. While attracting
asmaller overall audience, a higher
percent of these stations’ listeners
tune only to the one station that car-
ries the programming they like.

Duplication

Sometimes misused or misunder-
stood, audience duplication pro-
vides another method to help a sta-
tion differentiate itself from the
competition.

Duplication represents the audi-
ence that two or more stations share.
It’s commonly expressed as the per-
centage of station A’s audience
reached by station B.

Duplication can be used in sever-
al ways. By using a source such as
Arbitron MaximiSer, you can dem-
onstrate that his/her station reaches
a certain percentage of another sta-
tion’s audience. On the other hand,
you can show that a planned radio
buy does not reach your audience
by showing the unduplicated cume
in combination with stations already
on the buy.

Here’s another idea: By combin-
ing all stations of one specific for-
mat and measuring your duplication
with that total, you can demonstrate
that your station reaches a large per-
centage of the format universe.

In the competitive battle of rank,
GRPs, and CPP, the importance of
alistener’s emotional relationship to
their favorite station can be lost. By
limiting the negotiation to AQH and
efficiencies, radio salespeople are
playing the buyer’s game. More
importantly. they can overlook one
of the most important selling points
of radio, the emotional involvement
of listeners.

Stations that have high time spent
listening, high P1 audience, high
exclusive cumne and low duplication
have a unique selling advantage.
Their listeners have apassion for the
station that a ranker, rating point,
and cost per point cannot measure.

By not selling this unique quality
of our medium, we are discounting
its value.

 Chartle Sislen is VP/Research &
- Marketing for Eastrman Fludlq,;Hia_-l
. ganbe reached at [212) 424-6417, |

Gkatz-modiacom. |

ar at esislen @ katlz-
R
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SCREEN SCENE

Radio Goes To The Movies

Movie openings can make for great promotion ideas. And
the time to create a promotion based around a forth-
coming release is now. R&R will detail some of the major
movies set to be released in the coming months. For informa-
tion on creating a promotion for a specific movie, call the stu-
dio’s regional/field representative for your market. Check out
movies opening this week and charting movie soundtracks on

Show Prep (Pages 15 and 16).
- May 30

GONE FISHIN’ (Walt Disney/
Caravan) — Two life-long fishing
buddies, Gus (Danny Glover) and
Joe (Joe Pesci), get the ride of their
lives when, after winning a grand-
prize vacation to the Florida Ever-
glades, the duo sets out to catch the
ultimate “big one.”

TIL. THERE WAS YOU (Par-
amount) — Gwen (Jeanne Tripple-
horn) and Nick (Dylan McDer-
mott) literally bump into each oth-
er as kids, then grow up in different
directions. However, their mutual
acquaintances mingle and their
paths blindly cross, notably centered
around former child star Francesca
Lansfield (Sarah Jessica Parker).
Will they meet? And what will hap-
pen when they do?

._m. F

CON AIR (Touchstone) —
When a group of the most danger-
ous and notorious prisoners in the
U.S. penal system are transferred to
a new, super-maximum security fa-
cility, parolee Cameron Poe (Nico-
las Cage) hitches a ride on the Con
Air transport flight only to find him-
self embroiled in a meticulously
planned mid-air hijacking master-
minded by Cyrus “The Virus” Gris-
som (John Malkovich). John Cu-

sack, Steve Buscemi, and Ving
Rhames are among the co-stars.
June 13

SPEED 2: CRUISE CON-
TROL (20th Century Fox) -- San-
dra Bullock reunites with director
Jan De Bont in this follow-up to the
'94 summer smash. Vacationing in
the Caribbean, Annie (Bullock) and
beau Alex (Jason Patric) are caught
in the middie of a brilliantly con-
ceived and executed takeover of an
exclusive superliner cruise ship.

BATMAN & ROBIN (Warner
Bros.) — George Clooney dons
the caped crusader’s mask in this
fourth installment of the “Batman”
saga. Providing new crime exploits
are Poison Ivy (Uma Thurman)
and the villainous Mr. Freeze (Ar-
nold Schwarzenegger). Chris
O’Donnell returns as Robin and
Alicia Silverstone joins the dy-
namic duo as Batgirl.

Q‘(i-e A me SR

Walt Disney’s 35th full-length ani-
mated feature, the mighty son of
Zeus is the star. Danny De Vito, Tate
Donovan, Susan Egan, Bobcat

Goldthwait, and James Woods are
among the stars lending their voices.

Laurence Fishburne (1) and Andy Garcia play Bumpy Johnson and Lucky
Luciano, respectively, in UA’s crime saga, “Hoodlum.”

MY BEST FRIEND’S WED-
DING (TriStar) — Julia Roberts
and Dermont Mulroney play
Julianne and Michael, two friends
who made a pact to marry each oth-
er if they hadn’t found anyone eise
by the age of 28. Time’s up. Except
now Michael is set to marry some-
one else and there’s the rub in this
romantic comedy.

July 2

MEN IN BLACK (Columbia)
— Tommy Lee Jones and Will
Smith are the Men In Black, mem-
bers of a highly funded, yet unoffi-
cial government agency, who pro-
vide immigration services and reg-
ulate all things alien on earth. Trou-
ble erupts when the agents uncover
adeadly plot of an intergalactic ter-
rorist on a mission to assassinate two
ambassadors from opposing galax-
ies. Linda Fiorentino co-stars.

CONTACT (Warner Bros.) —
Jodie Foster stars as an astronomer
who realizes her lifelong dream
when she detects intelligent radio
signals from deep space (wonder
what format?). Co-starring in the
drama based on Carl Sagan’s nov-
el about humankind’s first encoun-
ter with extraterrestrial life is Mat-
thew McConaughey, James
Woods, Tom Skerritt, and Angela
Bassett.

R R Misr i

NOTHING TO LOSE (Touch-
stone) — Things couldn’t get
worse for advertising exec Nick
Beam (Tim Robbins), who's just
found out he’s been living a lie.
While sitting at a traffic light, a fast-
talking car-jacker (Martin
Lawrence) leaps into Nick’s car to
rob him. With nothing to lose Beam
turns the tables on his mugger and
takes him hostage while he decides
what to do.

ol

GEORGE OF THE JUNGLE
(Walt Disney) — Brendan Fraser
plays the irresistibly charming
George of the Jungle in this tale of
his amorous love for career woman
Ursula (Leslie Mann) and the op-
portunity to live as a human with all
the comforts of modern-day life.

OK, OK, AIRPLANE FOOD IS GOOD — Gary Oldman plays a Russian
nec-nationalis! who leads the terrorist aftack of e Prasident’s (Harrison
Ford) plane in "Air Force One” from Columbia Piciires.

AIR FORCE ONE (Columbia)
— When Russian neo-nationalists
hijack Air Force One with the First
Family on board, the free world is
plunged into crisis. The President
(Harrison Ford) must put his be-
liefs of never yielding to negotiat-
ing with terrorists to the test. Glenn
Close as the Vice President.

CONSPIRACY THEORY
(Warner Bros.) — An offbeat ro-
mantic comedy about conspiracy-
obsessed NY cabdriver, Jerry
Fletcher (Mel Gibson), and a bright,
albeit skeptical Justice Department
attommey (Julia Roberts), to whom
Fletcher reports his far-flung theo-
ries. The two are thrown together
when one of his craziest theories
turns out to be true.

187 (Warner Bros.) — Samuel
Jackson stars as a committed, in-
ner-city high school teacher who is
attacked by a student for giving him
a failing grade. A year later, he re-
turns as a substitute teacher at a high
school in San Fernando Valley. He
discovers he has changed as a teach-
er and person as he guides tough stu-
dents with personal, innovative in-
struction.

SRR igust1

LEAVE IT TO BEAVER (Uni-
versal) — The Beaver (Cameron
Finley) comes to the big screen in
the '90s with all the wholesome
warmth and humor that made the
family a cherished part of American
pop culture. Janine Turner is June,
Christopher McDonald is Ward,
and Erik von Detten is Wally.

DESPERATE MEASURES
(TriStar/Mandalay) — Barbet
Schroeder directs this suspense
thriller about San Francisco police
officer Frank Connor’s (Andy Gar-
cia) frantic search for a compatible
bone marrow donor for his gravely
ill son. The potential donor is con-
victed multiple murderer Peter Mc-
Cabe (Michael Keaton), who uses
the trip to the hospital as a way to
escape. Now Connor must pursue
and protect the deadly fugitive.

STEEL (Warner Bros.) —
Shaquille O’Neal plays John Hen-
1y, ablue-collar metals specialist, who
finds out that top-secret army defen-
sive weapons he helped design are be-
ing used by street gangs to commit
daring, high-tech crimes. Henry is
forced to form his own clandestine
team and creates counter-weaponry
— an amazing suit of armor and a
mythic alter ego known as Steel.

- Ay 29
HOODLUM (United Artists) —
A gritty crime saga captures Harlem
in 1934 and the popular racket
known as “numbers.” Laurence
Fishburne is Bumpy Johnson, who
fresh out of prison takes over the lu-
crative business of the exotic Ma-
dame Stephanie St. Clair (Cicely
Tyson), which is coveted by Dutch
Schultz (Tim Roth) ... and the trou-
ble begins. Andy Garcia plays
Lucky Luciano. Vanessa Willams,
Clarence Williams III, and Will-
iam Atherton co-star.

Dates are subject to change.

Compiled by R&R Associate
Editor Margo Ravel; (310) 788-
1659

usic
aster

Tune Up Your Music Library!
% Impact Your Ratings
% Increase Your Profits

THE MUSIC SCHEDULING SYSTEM
Call 800-326-2609 or fax 414-521-2892

e-mail: sales@a-ware.com web: www.a-ware.com
A-Ware Software, Inc. * 22600 Arcadian Ave. * Waukesha, WI 53186

% Decrease Your Workload

Discover for yourself why thousands of radio stations
worldwide are scheduled by the Master. MusicMaster!
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'MUSIC & MOVIES

CURRENT

® AUSTIN POWERS: INTERNATIONAL MAN OF MYSTERY (Hollywood)
Single: You Showed Me/Lightning Seeds
Other Featured Artists: Susannah Hoffs, Cardigans

* ROMY AND MICHELE’S HIGH SCHOOL REUNION (Hollywood)
Featured Artists: Smithereens, Vapors, Go-Go’s

« THE SAINT (Virgin)

Singles: Out Of My Mind/Duran Duran
6 Underground/Sneaker Pimps
Other Featured Artists: Duncan Sheik, Luscious Jackson, Daft Punk
» GROSSE POINTE BLANK (London)
: Featured Artists: Violent Femmes, David Bowie & Queen, Clash

.« JERRY MAGUIRE (Epic Soundirax)

Single: Secret Garden/Bruce Springsteen (Columbia)
Other Featured Artists: Neil Young, Aimee Mann, Bruce Springsteen

« THE 6TH MAN (Hollywood)

Single: Like This And Like That/LaKiesha Berri
Other Featured Artists: Johnny Gill, Mint Condition, Pharcyde

.« WHENWEWERE KINGS (Mercury)

Single: When We Were Kings/Brian McKnight & Diana King (DasMercury)
Other Featured Artists: James Brown, B.B. King

¢« LOVE JONES (Columbia)
: Singles: Hopeless/Dionne Farris

I Got A Love Jones For You/Refugee Camp All-Stars
Other Featured Artists: Maxwell, Xscape, Groove Theory

!+ B.A.PS.(Milan)

Singles. No One But You/Veronica f/Craig Mack
Get Your Groove On/Gyrl (Silas/MCA)
Other Featured Artists: Alex Brown, Kool & The Gang

* BOOTY CALL (Jive)
Singles: Can We/SWV

Don't Wanna Be A Player/Joe
Call Me/Too Short & Lil’ Kim

Other Featured Artists: KRS-One, R. Kelly, Johnny Gill

CYBERSPACE

Hot new music-related World
WideWeb sites, cool cyberchats,
and other points of interest along
the information superhighway.

Chicago, Sunday (5/11) at
midnight ET/9pm PT, Microsoft
Network (“Hard Rock Live,’ On-
stage Channel 2).

No Doubt, Tuesday (5/13) at
10pm ET/7pm PT, America On-
line (keyword: LIVE).

Spice Girls, Wednesday (5/
14) at 7:30pm ET/4:30pm PT,
America Online (keyword:
LIVE).

QnThe Web

Live audio and video from Kei-
ko Matsui’s Sunday performance
will be cybercast, starting at
11:30pm ET/8pm PT (http:/
www.LiveConcerts.com).

Hear and see an interactive
web-only ToadTheWet Sprock-
et performance Tuesday night (5/
¢ 13) at 9pm ET/6pm PT (http://
i www.station.sony.com/siren).
: Listen to live Erasure shows
on Monday and Tuesday night at
11pm ET/8pm PT (http:/
www.liveconcerts.com).

MONDAY, MAY 19

1958/Bobby Darin’s “Splish Splash”
becomes the first 8-track record-
ing released on vinyl.

1979/Paul McCartney, George Harri-
son, and Ringo Starr play with
Mick Jagger, Eric Clapton, and
Denny Laine at Clapton’s wed-
ding to Harrison’s ex-wife, Patti
Boyd.

1984/The 0’Jays and the Romantics
perform together on “Soul
Train.”

Born: Pete Townshend 1945, Dusty
Hill (ZZ Top) 1949, Joey Ra-
mone 1952, Grace Jones 1952

Releases: Peter Gabriel’s “So” LP
{1986)

TUESDAY, MAY 20

Townshend makes Moon see stars.

1966/Who guitarist Pete Townshend
brains late-arriving drummer
Keith Moon with a guitar on
stage in Windsor, England. Tired
of waiting for Moon and bassist
John Entwistle, Townshend and
singer Roger Daltrey started the
set with stand-ins.

1971/Peter Cetera undergoes five
hours of emergency surgery af-
ter losing four teeth at a Dodg-
ers-Cubs baseball game. He had
been beaten by four men who
objected to the length of his hair.

1978/The “Buddy Holly Story” film pre-
mieres in Lubbock, TX.

1995/Don Henley marries Sharon
Summerall in Malibu. Billy Joel,
Bruce Springsteen, Sting, and
Tony Bennett all perform.

Born: Joe Cocker 1944, Cher 1946

Releases: Bill Haley & The Comets’
“Rock Around The Clock” (1954)

WEONESDAY, MAY 21

1963/A 12-year-old Stevie Wonder
records his first hit, “Fingertips
I.”

1976/Aerosmith’s “Rocks” LP goes
gold.

1979/Elton John plays the first of eight
shows in Leningrad.

1992/Bette Midler is Johnny Carson’s
last guest on “The Tonight
Show.” She sings a specially
prepared goodbye song for him.

Born: Ronald Isley 1941

Releases: Blood, Sweat & Tears’
“Spinning Wheel” {1969)

THURSDAY, MAY 22

1956/Jerry Lee Lewis telis London re-
porters he’s married his 13-year-
old cousin Myra. A wave of con-
troversy ensues, all but destroy-
ing his career.

1966/Bruce Springsteen, then-guitar-
ist for the Castles, makes his
first record, “That's What You
Get.”

1979/Cheap Trick’s “Live At The Bu-
dokan” goes gold.

1980/Five gold records awarded to
Jimi Hendrix are stolen from
Electric Ladyland Studios in New
York.

Born: Morrissey 1959

Releases: Queen's “You're My Best
Friend” (1976)

FRIDAY, MAY 23

1970/The Grateful Dead play their first
British show at the “Hollywood
Rock Festival.” Mungo Jerry
opens.

P

MUSlGiBATEBBOK,-.;.-.-;,

1979/Tom Petty files for bankruptcy
when his label, ABC Records,
closes.

Born: Robert Moog (Moog Synthesiz-
er inventor) 1934

Releases: the Beach Boys’ “| Get
Around” (1964), the Beatles’
“Paperback Writer” (1966}, Co-
rey Hart's “First Offense” LP
(1984)

SATURDAY, MAY 29

1970/Fleetwood Mac singer, guitarist,
and founder Peter Green quits
to join a religious cult, The Chil-
dren Of God.

1974/Duke Ellington dies of lung can-
cer.

1978/*Van Halen |” goes gold.

1990/After almost a month of mar-
riage, Erin Everly and Guns N’
Roses frontman Axl Rose file for
divorce.

Born: Bob Dylan 1941, Patti Labelle
1944, Rosanne Cash 1955

SUNDAY, MAY 25

1965/At a London performance, Kinks
axeman Dave Davies careens
into drummer Mick Avory’s cym-
bal and is knocked unconscious.
The remainder of the UK tour is
cancelled.

1988/Frank Zappa receives an invita-
tion to play in Moscow on the
first night of the next Reagan-
Gorbachev summit. Citing inad-
equate preparation time and lack
of provided transportation, Zap-
pa says “Nyet.”

1996/Sublime singer Brad Nowell is
found dead in his apartment of
a drug overdose.

Born:the late Miles Davis 1926, Klaus
Meine (Scorpions) 1958
Releases: the Rolling Stones’ “Jump-

in" Jack Flash” {(1968)

— Frank Correia
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Bono Sez Humor Means Freedom!

his week’s Entertainment

Weekly features the con-
cert tours slated for the sum-
mer — with U2 splashed on the
cover. While Bono acknowl-
edges the circus-like/sell-out
potential of the group’s $100
million tour: “We thought, if we
really have balls, let's have
some fun with our bigness. You
know, we can’t be hung for that.
Because humor is the evidence
of freedom, isn'’t it?”

Adds bassist Adam Clayton,
“| think the audience came with
us. | don't think they were out-
side of it going, ‘Oops, this band
has suddenly turned into Kiss.”

“‘Wow! Drummer problems,
double albums, world tours. We
made it man!” — Foo Fight-
ers |ead vocalist/guitarist Dave
Grohl contends with problems
facing the up-and-coming band
.. but with great enthusiasm
(Entertainment Weekly).

‘I don't feel famous. When
we play with bands like No
Doubt, | think, ‘Look at them,
They're so famous; they're all
over the place’ Then people tell
me, ‘Oh, you're all over the
place now!’ We're still a bunch
of slobs doing our shtick” —
Verve Pipe lead singer Brian
Vander Ark contends with his
band’s new- found popularity
(Entertainment Weekly).

Rockers’ ‘Booly’
Secrets

Among the recording artists
making People’'s “50 Most
Beautiful People InThe World”
list: Toni Braxton (she
smoothes her feet with S.0.5,
pads and says she will contin-
ue her asset- flaunting “while
I'm still young, while the tegs
are still firm, while { still have
a teeny bit of booty left”),
Spice Girls (“In high school
they used to call me Holland
because Holland is so flat," ad-
mits sporty Spice Girl Mela-
nie C.), Gwen Stefani (‘| love
makeup and dresses, but now
I'm happy if I'm clean and have
toothpaste”), Gavin Rossdale
(“1 know | say this at the risk
of sounding like the David
Cassidy of rock, but I've nev-
er wished that | was not attrac-
tive”), and Deana Carter.

The ‘zine also does a salute
to mothers and daughters, in-
cluding Diana Ross and her
three daughters, Tracee,
Rhonda, and Chudney.

Drugs Of Choice

*My Heroin Hell!” Former
teen idol Leif Garrett tells how
he lost everything to heroin.
The Globe features before and
after pix of the fallen idol, along
with a photo of the “shabby”
apartment he now rents,

“| created this monster, and
it just overtook what | was
about. it was almost like | want-
ed to kill it off, like in a movie.
Some sad, tragic ending. | re-
ally fed into that drama” — De-
peche Mode singer Dave Ga-
han recounts his downward
spiral into drugs, which culmi-
nated in his near-fatal overdose
of heroin and cocaine in 1996
(Newsweek).

More drama in the Globe
and the Star, which both run
stories about how country sing-
er Trace Adkins’s second wife,
Julie, shot him in the heart af-
ter he came home drunk and
began to strangle her and
threaten to “beat you to death”
with the gun.

We’ve Seen Bigger

According to the Globe, sing-
er George Michael was “hav-
ing a gay old time” at West Hol-
lywood nightclub Axis until he
had to go to the bathroom. He
had bodyguards clear the bath-
room so he could have com-
plete privacy.

Royal Treatment?

It seems Madonna just
can't shed her “raunchy” im
age, says the National Enquir-
er. She was nixed as a possi-
ble resident at a New York
apartment, with the condo
board stating she was an “un-
suitable tenant” The miffed
Material Girl has now set her
sights on a $7.3 million centu-
ry old mansion in England.

He Did It His Way

Despite the critics who
crabbed about the extrava-
gance of Elton John'’s recent
50th birthday costume-ball
gala, Captain Fantastic donned
Louis XIV garb and hosted
what many called the best par-
ty they'd been to. /n Style does
a four-page spread on the cel-
ebration.

Curb Her Appetite!

“She was eyeing him like a
starving cowhand would eye a
steak,” says a source about
Tanya Tucker's crush onNBC-
TV “Dateline” host Stone Phil-
lips. “She told me, ‘'m gonna
melt that heart of Stone™ —
friends tell of Tucker’s subtie at-
tempt to get the married host
under her spelt (Globe).

*He’s married, but he’s not
dead by a long shot,” Tucker
allegedly told a pal about Phil-
lips, who, according to the sto-
ry in the Star, said interview-
ing Tucker was more danger-
ous of an assignment than
when he covered the Israeli
invasion of Lebanon.

Each week R&R sneaks a peek through the pation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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59.4 million households
Patti Galluzzi,
VP/Music Programming

MUSK. ARST
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

[ADDS -

|ADDS

WALLFLDWERS The Difference (/nterscope)
COUNTING CROWS Daylight Fading (DGC/Geffen)

EN VOGUE Whatever (EastWest/EEG)

SNOOP DOGGY DOGG Doggfather (Death Row/interscope)
WARREN G Smokin' Me Out (Def Jam/RAL/Mercury)

FOO FIGHTERS Monkey Wrench {Roswell/Capitol}

FIONA APPLE Sleep To Dream (Work)

BABYFACE How Come, How Long (Epic)
BLACKSTREET Don't Leave Me {/nterscope)

BLUR Song 2 (Virgin)

BUSH Cold Contagious ( Trauma/interscope)

FOXY BROWN I'll Be Good (Def Jam/RAL/Mercury)
CHEMICAL BROTHERS Block Rockin' Beats (Astraiwerks Caroling))
HANSON Mmm Bop (Mercury)

JAMIROQUAI Virtua! Insanity (Work)

LIVE Freaks (Radioactive)

NOTDRIOUS B.1.G. Hypnotize (Bad Boy/Arista)
OFFSPRING Gone Away (Columbia)

SAVAGE GARDEN | Want You {Columbia)

SPICE GIRLS Say You'll Be There (Virgin)
SQUIRREL NUT ZIPPERS Hell (Mammurh/Atlahtic)
U2 Staring At The Sun {/sfand)

VERVE PIPE The Freshmen {RCA)
WALLFLOWERS The Difference (/nterscope)

LI KIM Crush On U (Undeas/Big Beat/Atlantic)

ERYKAH BADU Next Litetime (Kedar/Universal)

BEN FOLDS FIVE The Battie Of Who Couid Care Less (550 Mustc)
MARY J. BLIGE Love ts All We Need (MCA)

TONI BRAXTON | Don't Want To (LaFace/Arista)
MEREDITH BROOKS Bitch (Capitol)

COUNTING CROWS Oaylight Fading (DGC/Geffen)
EN VOGUE Whatever (FastWest/EEG)

FAITHLESS Insomnia (Arista)

FREAK NASTY Da Dip (Power/Triad))

JONNY LANG Lie To Me (A4&M)

MIGHTY MIGHTY ... The Impression That | Get (Mercurn)
NO DDUBT Sunday Morning ( Trauma/interscope)
SILVERCHAIR Freak (Epic)

THIRD EYE BLIND Semi-Charmed Life {Elektra/EEG)

AALIYAH 4 Page Letter (BlackGround/Atianta)
A2 YET Hard To Say I'm Sorry (LaFace/Arista)

CARDIGANS Been It (Mercury)
PAULA COLE Where Have All The Cowboys Gone? (/mago/WB)
DARLAHODD Big Fine Thing {Reprise)
DEPECHE MODE It's No Good (Mute/Reprise)
DIONNE FARRIS Hopeless (Columbia)
WARREN G Smokin’ Me Qut {Def Jam/RAL/Mercury)
GINUWINE Tell Me Do You Wanna (550 Music)
K’S CHOICE Not An Addict {550 Music)
MATCHBOX 20 Push (Lava/Atlantic)
MARK MORRISON Return Of The Mack (Atlantic)
SNOOP 00GGY DOGG Doggfather (Death Row/Interscope)
TONIC }f You Could Only See (Polydor/A&M)
US3 Come On Everybody (Get Down) (Blue Note/Capitoh)
WHITE TOWN Your Woman (Chrysalis/EMI

Video airpiay from May 12-18.

EN VOGUE Whatever (Elektra/EEG)
WALLFLOWERS The Difference (/nterscope)
COUNTING CROWS Daylight Fading (DGC/Geffen)
CHEAP TRICK Say Goodbye (Red Ant)
MATCHBOX 20 Push (Atfantic)

MARK MORRISON Return Of The Mark (Atiantic)
JAMES TAYLDR A Little More Time (Columbia)

MEREDITH BROOKS Bitch (Capitol)
PAULA COLE Where Have Al The Cawbays Gone? (ImagaWB)
JEWEL You Were Meant For Me (Atlantic)

SAVAGE GARDEN | Want You (Columbia)
WALLFLOWERS One Headlight (/nterscope)

|LARGE -

BARENAKED LADIES The Old Apartment (Reprise)
BEE GEES Alone (Polydor/A&M)

SHAWN COLVIN Sunny Came Home (Columbia)
EN VDGUE Whatever (Elektra/EEG)

HANSON Mmm Bop (Mercury)

INXS Elegantly Wasted (Mercury)

SPICE GIRLS Say You'll Be There (Virgin)

U2 Staring At The Sun {/sfand)

WALLFLOWERS The Difference {/nterscope)

TONI BRAXTON | Don't Want To (LaFace/Arista)
COUNTING CROWS Daylight Fading (DGC/Geffen)
DAVE MATTHEWS BAND Crash Into Me (RCA)
CYNDI LAUPER You Don't Know (Epic)

MONICA For You | Will (Warner Sunset/Atlantic)
DUNCAN SHEIK Barely Breathing (Atiantic)

[cusTom
AFTER 7 Sara Smile (Virgin)
FIONA APPLE Sleep To Dream (Work)

AZ YET Hard To Say I'm Sorry (LaFace/Anista)
BABYFACE How Come, How Long (Epic)

ERYKAH BADU Next Lifetime (Kedar/Universal)
BLACKSTREET Don’t Leave Me (/nterscope)
BRAND NEW HEAVIES Sometimes (Delicious Vinyl)
CHEAP TRICK Say Goodbye (Red Ant)

ERASURE In My Arms (Mute/Maverick/WB)
DIDNNE FARRIS Hopeless (Columbia)

KENNY G Havana (Arista)

JONNY LANG Lie To Me (A&M)

KENNY LATTIMDRE For You (Columbiz)
MATCHBOX 20 Push (Atiantic)

MINT CDNDITION You Don't Have...(Perspective/ASM)
MDRPHINE Early To Bed (DreamWorks/Rykodisc)
MARK MORRISON Retum Of The Mark (Atiantic)
ANN NESBY This Weekend (Perspective)

OMC How Bizarre (Mercury)

RUPAUL A Little Bit Of Love {Rhino)

JON SECADA Too Late, Too Soon (EM))

JAMES TAYLOR A Little More Time (Columbia)
THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
TOAD THE WET SPROCKET Come Down (Columbia)
TONY TDNI TONE Thinking Of You (Mercury)
VERVE PIPE The Freshmen (ACA)

WHITE TOWN Your Woman (Chrysalis/EMS)

Video airpiay from May 12-18.

APRIL 27-MAY 4

. Total Audience
(97 million househoids)

Ellen

ER

Seinfeld

Primetime Live
Friends

Fired Up

Suddenly Susan
Movie (Sunday)
(“Forrest Gump”)
Touched By An Angel
10 Home Improvement

WNOOGHE QN -

-]

Seinfeld

Friends

Fired Up

Suddenly Susan
Primetime Live

The X-Files

The Shining, Part Two
Movie (Sunday)
(“Forrest Gump”)

DONODGAWN -

-
(=

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
ject to change.

* Gloria Estefan is featured
on “All Star Moms,” a CBS spe-
cial (8pm).

* Soul Asylum, “Late Show
With David Letterman.”

* Queen Latifah, “Late Late
Show With Tom Snyder”

Saturday, 510

¢ Jewel, “Saturday Night

Live” (NBC, 11:30pm).

¢ Carl Perkins, “Prime Time
Country” (TNN, 9pm ET/6pm
PT).

* Anne Murray, Mark
O’Connor, and John Jen-
nings perform on “Monday
Night Concerts With Ricky Sk-
aggs” (TNN, 10pm ET/7pm
PT).

* GroverWashington Jr. sits
in with the band on “David Let-
terman.”

: Tuesday,5/13

¢ k.d. lang appears as a “ty-
rannical director” in part two of
“Mario Puzo’s ‘The Last Don,”
a three-part CBS miniseries
(9pm).

* Cake Like performs on
“Viva Variety” (Comedy Cen-
tral, 10pm).

¢ Travis Tritt, “David Letter-
man.”

* Shawn Colvin, “Late Night
With Conan O’Brien.”

* Anne Murray is profiled on
TNN’s “The Life And Times Of
.." series (8pm ET/5pm PT).

* Spice Girls, “David Letter-
man.”

¢ Lorrie Morgan and G. Gor-
don Liddy, “Prime Time Coun-

s

try’
* Depeche Mode, “The To-
night Show With Jay Leno”

¢ Collective Soul, “Conan
O'Brien”
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- j 36 million households
) \ Lydia Cole,
(AR P /Music Programming

[ Video Playlist |

NDTORIOUS B.1.G. Hypnotized (Bad Boy/Arista)
SWV Can We (Jive)

MICHAEL JACKSON Blood On The Dance Floor (Epic)
GINUWINE Telt Me Do U Wanna (550 Music)

112 Cupid | (Bad Boy/Arista)

MARY J. BLIGE Love Is All We Need (MCA)

ERYKAH BADU Next Lifetime (Kedar/Universal)
HEAVY D Big Daddy (Uptown/Universaly

MINT CONDITIDN You Don't Have... (Perspective/A&M)
LIL' KIM Crush On U {Undeas/Big Beat/Atiantic)

information for week ending May 9.

|  RapCityTop10 |

NOTORIOUS B.1.G. Hypnotized (Bad Boy/Arista)
KRS-ONE Step Into A World... (Jive)

SUGA FREE If You Say Ready (/stand)

SCARFACE Smile (Rap-A-Lot/Noo Trybe)

HEAVY D Big Daddy (Uptown/Universaly

WARREN G | Shot The Shenitf (Def Jam/RAL/Mercury)
LADY OF RAGE Sho Shot (Death Row)

MAKAVELI Hail Mary (Death Row/Interscope)

JERU Me Or The Papes (London)

LIL" KIM Crush On U {Undeas/Big Beat/Atlantic)

Information for week ending May 9.

™ H E
21 million households
Liz Kitey,
VP/Programming
MUSIC TELEVISION
YOU CONTROL.

| National Top 20 |

ZAKIYA My Love Won't Fade Away (A&M)
CHANGING FACES G.H.E.TT.0.U.T. (Big Beat/Atiantic)
AALIYAH One In A Million (Atlantic/BlackGround)
MAKAVEL! Hail Mary (Death Row/interscope)

TONY BRAXTON | Don't Want To (L aFace/Arista)
B-RDCK & THE BIZ My Baby Daddy (LaFace/Arista)
ERYKAH BADU Next Lifetime (Kedar/Universal)

112 Cupid (Bad Boy/Arista)

MARK MORRISON Return Of The Mack (Atlantic)
WESTSIDE CONNECTION Gangstas Make .. (Lench MobPriorty)
DRU HILL in My Bed (/sfand)

LIL' KIM Grush On U {Undeas/Big Beat/Atlantic)
ROME | Belong To You (RCA)

RONNIE HENSON What Are We Gonna ... (Motown)
SPICE GIRLS Say You'll Be There {Virgin)

702 No Doubt (Biv 10/Motown}

BILLY LAWRENCE Come On(Elektra/EEG)

ZHANE Crush (Motown)

TWISTA Emotions (Atfantic)

LADY OF RAGE Sho Shot (Death Row)

Most requested for week ending May 2.

PRUSIAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 METALLICA $631.8
2 PHIL COLLINS $553.1
3 BROOKS & DUNN $505.3
4 KENNY G/TONI BRAXTON $420.7
5 CELINE DION $384.7
6 KISS $352.0
7 BUSH $288.7
8 SMASHING PUMPKINS $192.0
9 STEVEN CURTIS CHAPMAN $98.6

10 CLAY WALKER $80.5

11 COUNTING CROWS $74.9

12 MARILYN MANSON $71.4

13 SHERYL CROW $68.1

14 KORN $61.2

15 JEWEL $52.4

Among this week’s new tours:

CARDIGANS

CHEAPTRICK

COUNTING CROWS/WALLFLOWERS

ARETHA FRANKLIN

“LOLLAPALOOZA '97" - TOOL, SNOOP
DOGGY DOGG, KORN, JON SPENCER
BLUES EXPLOSION, TRICKY, JULIAN &
DAMIAN MARLEY &THE UPRISING BAND

QUEENSRYCHE

KIM RICHEY

SOCIAL DISTORTION

The CONCERT PULSE is courlesy of Pollstar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; Califomnia (209) 271-7900.

WwWWww.americanradiohistorv.com
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WEEKEND BOX OFFICE
MAY 24
1 Breakdown $12.30
(Paramount)*
2 Austin Powers $9.54
(New Line)*
3 Volcano (Fox) $9.09
4 Liar Liar $5.85
(Universal)
5 Romy And Michele’s $5.32
: High School Reunion
1 (Buena Vista)
i 6 Anaconda $4.72
i (Columbia)
i 7 Warriors Of Virtue  $3.27 -
(MGM/UA)" i
8 The Saint $3.06 :
(Paramount)
9 Murder At 1600 $2.84
(Warner Bros.) E
10 Grosse Pointe $2.05 :
Blank (Buena Vista) :

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
Opening in limited release this
week is “Nowhere,” directed by
Gregg Araki. The film’s Mercury
soundtrack showcases James's
previously unreleased“Thursday
Treatments” as well as 311's
“Freak Out, Radiohead’s “How
Can You Be Sure;” Elastica’s “In
The City,” Hole’s “Dicknail,”
CatherineWheel's “Intravenous;’
Lush’s “l Have The Moon," the
London Suede’s “Trash,” and
Curve’s title cut. Remixes of the
Chemical Brothers’ “Life Is
Sweet,” Massive Attack’s “Day-
dreaming,” Coco & The Bean’s
“Killing Time,” Ruby’s “Flippin' The
Bird,” Chuck D’s “Generation
Wrekkked,” and Marilyn Man-
son’s “Kiddie Grinder” complete
the album.

"*2;2%5%@?
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NEW THIS WEEK

* GET ONTHE BUS
(Columbia TriStar)

Ossie Davis stars and Spike
Lee directs this feature film,
which spawned a 40 Acres
And A Mule/interscope
soundtrack with tunes by Black-
street, D’Angelo, Curtis May-
: field, A Tribe Called Quest,
: Stevie Wonder, the Neville
Brothers, and God’s Proper-
ty #/Kirk Franklin.

* THE FUNERAL (Evergreen)

Starring ChristopherWalk-
en — and associate-produced
by Def Jam Chairman Rus-
sell Simmons — this feature
film sports a Critique
soundtrack with cuts by Son-
ny Boy Williamson, Benny
Goodman, Duke Ellington,
Artie Shaw, Erskine Hawk-
ins, Coleman Hawkins, Bun-
ny Berigan, Mystic, Carlo
Buti, and Concetta Gordon.
* RANSOM (Touchstone)

This feature film starring Mel
Gibson and Rene Russo car-
ries a Hollywood soundtrack
that showcases not only James
Horner's score, but also origi-
nal music composed by
Smashing Pumpkins front-
man Billy Corgan.



www.americanradiohistory.com

May 9, 1997 R&R® 17

550
Continued from Page 3

Director/Pop Promotion, began her
career in the music industry as a Pro-
motion Asst. for CBS Records in
1981. She joined PolyGram in 1983,
where she ultimately rose to Local
Promotion Manager. In 1987 she re-
turned to Sony as Miami Local Pro-
motion Manager for Epic. She was
named Epic’s Director/Video Promo-
tion in 1993 and Director/Pop Pro-
motion for 550 Music shortly there-
after.

Klaiman previously served as
Elektra Sr. Director/National Alter-
native Promotion, a position he held
since 1994. He began his music in-
dustry career in 1990 as Manager for
Frank DiLeo Management, mov-
ing to Savage Records as Director/
Marketing & Promotion in 1992. He
also was Director/National Alterna-
tive Promotion for EastWest in 1993.

PusLisier/CEQ: Erica Farber
Crier FinanciaL Orricer: Bill Ferrari
Senior VP/RESeARCH & DeveLopment: Dan Cole

EDQITORIAL

Managing EDITOR: Ron Rodrigues
DIRecTOR/CHARTS & FormaTS: Kevin McCabe
Music Eoimor: Steve Wonsiewicz
FormaT EDiTORS: AC: Mike Kinosian
ATernanve: Sky Daniels CHR: Tony Novia
CounTry: Lon Helton NAC: Carol Archer
Rock: Cyndee Maxwell Urean: Walt Love
Raoio Eoitor: Frank Miniaci
DirecTOR OF RESEARCH Services: Hurricane Heeran
AssociaTe EpiTors: Jeff Axelrod,

Julie Gidiow, Wendy Hermanson,
Adam Jacobson, Margo Ravel
AssiSTANT CHART DirecTor: Anthony Acampora
AssiSTANT EDiTORS: Lynn Beaudoin,
Frank Correia, Jay Gross
Jennifer Harris, Jay Levy, Tanya 0’Quinn

INFORMATION SERVICES

SaLes & MarkeTING Director: Jeft Gelb
ManaGer: Jill Bauhs
CuSTOMER SERVICE REPRESENTATIVES:
Marko Kiric, David Riley
DisTrisuTioN ManaGeR: John Emenputsch

DATA PROCESSING

DP/CommunicaTIons DIReCTOR: Mike Onufer
Computer Services: Mary Lou Downing,
Dan Holcombe, Saeid Irvani, Cecil Phillips,
Marjon Shabanpour

CIRCULATION

CircuLATION Manager: Andrew O'Donnell
CiRcuLATION COORDINATORS: Kelley Schieffelin,
Jim Hanson

ELECTHONIC PUGLICATIONS

Hotrax ProDuCTION: Jeff Steiman
Desiner: Carl Harmon

PRODUCTION

ProoucTion DirecTor: Kent Thomas
ProoucTion Manacer: Roger Zumwalt
Desien DirecTor: Gary van der Steur
DesteNer: Tim Kummerow
GrapHics: Lucie Morris, Derek Cornett,
Renu Ahluwalia

AODRINISTRATION

Legat CounseL: Lise Deary
Orrice Manacer: Jacqueline Lennon
ACCOUNTING MaNAGER: Tony Munoz
AccounTing: Maria Abuiysa, Nalini Khan,
Magda Lizardo
RecepTion: Juanita Newton, Karen Mumaw
MaiL Services: Rob Sparago, Tim Walters

BUREAUS

Wasrmion, DC: 2027833822, FAX: 2027830260
Bureau CHier: Jeffrey Yorke
Associate EDiToR: Heather Van Slooten
EoiToriaL ASSISTANT: Patrice Wittrig
LeaL CounstL: Jason Shrinsky

NasuviLLE: 6150244+8822, FAX: 6152486655
Bureau CHigr: Lon Helton
Associate EDITOR: Calvin Gilbert
Orrice ManageR: Ashley Selby

ADVERTISING

Los ANGELES: 31025534330, FAX: 310020348450
VIGE PresiDenT/AoverTISING: Michael Atkinson
SaLES ManaGER: Henry Mowry
AOVERTISING COORDINATOR: Nancy Hoft

Saes AssisTanT. Deborah White
ApmiNISTRATIVE AssiSTaNT: Ted Koziowski
MAaRKETPLACE SALES: Matt Parvis

OpporTUNITIES SaLES: Dawn Garrett -
WasHiNGTON: 20207833826, FAX: 20207830260
Vice Presipent/ SaLes: Barry O’Brien
SALES REPRE : Lauren Belch
ADMINISTRATIVE AsSISTANT: Shannon Weiner

NASHILLE: 61502448822, FAX: 615°248%6655

Director/Saies: Jennifer Scruggs
A Perry Corp. Company

Jacor
Continued from Page 1

*“The ideal management configu-
ration promotes regional synergies as
well as an efficient exchange of like-
kind format ideas,” Owens comment-
ed. “We believe that combinations of
regional assignments with national
format brand management deliver
the optimum structure.”

“This promotion caught me by sur-
prise,” Evans admitted. “Conscious of
my approaching 10-year anniversary
with Jacor, I thought, ‘Maybe a
Schwinn 10-speed or aRolex.’ ButVP
... it’s wonderful to be with an aggres-
sively growing company, and it’s a
privilege to be on a team that cares as
much for its people today as it did
when we could count our broadcast
areas on two hands.”

Chase added, ““This was the prop-
er time in my career to remind Tom
Owens and [Jacor CEO] Randy
Michaels of my 12 years of loyal
service to Jacor — as well as the sig-
nificant collection of Polaroids I've
accumulated during that time. They
were understandably receptive to my
suggestion that we evaluate my past,
present, and future within the corpo-
rate structure.”

Doherty

Continued from Page 3

Doherty added, “It’s been an hon-
or and privilege working with the
great staff at the Eagle. ] cannot thank
[former Eagle GM] Donna Fadal
enough for the opportunity to pro-
gram KEGL. I'm proud of the suc-
cesses we’ve had in Dallas. Howev-
er, I'm looking forward to the new
challenges ahead in Miami and work-
ing with Gregg Steele and Paxson
Communications.”

Doherty was at the Eagle for five
years, rising to PD three and a half
years ago. He has also worked at
WCMF/Rochester, NY; WKLC/
Charleston, WV; and WGRF &
WUFX/Buffalo.

Continued from Page 1

to-day management. As a result of
that decision, the FCC froze all com-
parative proceedings until it decid-
ed how to handle the Bechtel deci-
sion. Today, hundreds of applications
remain frozen.

That, however, could change soon.
The court in Bechtel has given the
FCC until August of this year to
come up with new criteria. FCC
General Counsel Bill Kennard told
R&R the FCC has already drafted
those criteria and will submit them
to the appeals court if a Congression-
al plan to auction the disputed licens-
es does not become law (see “Fro-
zen Applications May Soon Thaw,”
Page 1). Either way, the case of
WZLS is about to start all over —
again.

History Of A Headache

The Bechtel case meant Orion’s
case was sent back to the FCC, and
Orion’s opponents asked the Com-
mission to rescind the CP. The FCC
denied that petition, and "ZLS went
on the air in July 1994 amid howls
of protest from the competing appli-
cants — four of whom formed a con-
sortium called Biltmore Forest Ra-
dio Inc. (BFRI). Later that year, the
FCC again denied BFRI’s request
that Orion not be allowed to broad-
cast and said Orion could stay on the
air until the case had been decided.

In late 1995. the Commission
pulled Orion’s temporary license, but
said the competing groups could run
the station together. Orion wouldn’t
agree to this, and a new temporary
license was granted to BFRI. The
FCC told Orion last October that
when BFRI is ready to broadcast,
Orion must sign off and move out.

That, BFRI attorney Stephen
Yelverton says, could happen in the
next couple of weeks. When BFRI
takes over, the station will become
WZRQ and will be managed by

London
Continued from Page 3

as Account Service Rep/Northwest
Territory for PolyGram Group Dis-
tribution. In 1990, he joined the
newly created PolyGram Label
Group as Northeast Promotion Man-
ager, a position he held until 1992.
He later was named Associate Direc-
tor/Alternative Promotion in Los
Angeles.

In related news. London has upped
Guy Leger to Associate Director/
Promotion. He will be responsible for
commercial Alternative and CHR
formats. Leger began his career with
London in 1993 as a Promotion Asst.
and later became Product Manager.
Prior to joining the label, he worked
for three years at Hits.

Continued from Page 11
lare, CA middayer Lisa Hamilton
has resigned. PD Dave Daniels is

looking for a replacement, call (209)
686-2866.

Hot AC: Jonathan Wilde joins
KZZP/Phoenix for mornings.

Rock: Joining the “Wake Up Bomb”
morning show at WXRA/Greens-
boro, NC is Chris Ann Parr ...
Changes at WCMF/Rochester, NY:
Athena Matisikas joins as Morning
Show Producer, BJ Shea returns for
afternoon drive, Beth Donahue as-
sumes evening duties, and Mare

Cronin is promoted to Creative Ser-
vices Chair ... Leigh Taylor joins
KAZR/Des Moines for nights; Ryan
Castle returns to fulltime production
duties after filling in at night ...
WAPL/Appleton, WI night jock Su-
san Curry exits ... At KRQR/Chico.
Eric Brown joins for nights under
the nom de aire “‘Beaver,” replacing
the exiting “Wildcat” ... WKHY/
Lafayette, IN welcomes Izzy Long
to nights ... KRXQ/Sacramento has
a new fax number: (916) 339-4292.

Records: Clark Staub is named VP/
Marketing Planning at Capitol ...
Hernando and Doreen Courtright
announce the launch of their new la-
bel, Fore Reel Entertainment.

wwWw americanradiohistorv com

Betty Gilman and Wanda Cole-
man, both prinicpals in BFRI.

Friends In High Places

The case gained the attention of
Sens. Jesse Helms (R-NC) and
Lauch Faircloth (R-NC), who, inan
October 22, 1996 letter to FCC
Chairman Reed Hundt, called the
decision against Orion “‘outrageous
and callous,” and requested the FCC
grant a stay of the decision and award
a permanent license to Orion. There
was no FCC response to that letter.

Last month, BFRI set up a time
brokerage agreement — which has
since been abandoned — with Cap-
star Broadcasting. Capstar Bi-Re-
gional Chairman Frank Osborn told
R&R Capstar simply “didn’t want
to be in the middle of that battle.”
Rep. Charles Taylor (R-NC) last
week sent a letter to U.S. Attorney
General Janet Reno asking the De-
partment of Justice to investigate
Capstar’s ownership in Asheville;
Capstar also owns WWNC-AM &
WKSF-FM/Asheville. Capstar
President Steve Hicks said he has not
heard from the DOJ regarding
Asheville. BFRI’s current time bro-
kerage agreement is with Tom Di-
Bacco, former GM at WAKT-FM &
WRBA-FM/Panama City, FL.

Yelverton criticized Orion’s efforts
to influence the FCC’s decision, and
said Orion was using complaints
about Capstar and BFRI's qualifica-
tions as a “‘smokescreen, a diversion,
to stay on the air.”

Orion attorney Steve Leckar
countered that the BFRI members
“are seeking to take advantage of the
court’s ruling in Bechtel to be judged
again on other grounds.”

Biltmore’s Tale

Part of the controversy surround-
ing WZLS stems from the compa-
nies who make up BFRI: Biltmore
Forest Broadcasting FM Inc., Lib-
erty Productions L.P., Willsyr

Communications L.P,, and Skyland
Broadcasting Co.

During the initial application pro-
cess, the administrative law judge
calledWillsyr’s a‘‘sham application,”
implying that the company’s minor-
ity president was merely a front for
white backers. He also found that
Liberty had made misrepresentations
about its ability to secure an appro-
priate tower site. The administrative
law judge’s decision was, however,
remanded by a U.S. Appeals Court.

Orion has garnered incredible lo-
cal support: Orion’s president, 86-
year-old Zebulon Lee, has been a
broadcaster in Asheville for more
than 60 years. More than 5000
Asheville residents sent a petition to
the FCC backing Orion, according
to Leckar, which may have some in-
fluence at the Commission.

For now, though, BFRI has been
cleared to broadcast. If auctions never
materialize, the case will go back for
another round of hearings and Orion
could get its license back. The com-
panies that make up BFRI could split
up and compete against each other,
or they could decide to stay together
and continue the duel with Zeb Lee.
Whatever happens, both parties say
they will be relieved to finally put the
whole ugly matter behind them.

McCain

Continued from Page 1

temporarily lifted the ceiling on the
amount that could be paid for one of
these new licenses.

Kennard was insistent that, despite
NAB concerns. “there are ways to
resolve this by coming up with new
criteria. It’s difficult, but not impos-
sible.”” He said key features of the new
criteria must be that they are objec-
tive and easily administered, but
could not elaborate on the details of
the FCC draft.

Geslin
Continued from Page 1

Bob Jamieson and [Exec. VP/GM]
Jack Rovner and Butch Waugh for
the opportunity they’ve given me.”

According to Geslin, the timing
couldn’t be better in joining RCA.
“I’m being given a tremendous op-
portunity to be able to build on the
incredible work Butch and his team
have accomplished over the past two
years. I’m coming in during a peri-

od when bands like the Verve Pipe,
the Dave Matthews Band, Robyn,
Leah Andreone, and Rome are set-
ting the world on fire. And the new
music I'm hearing is going to take
us to an even higher level”

Geslin comes to RCA after a stint
as Sr. VP/Promotion at Tag/Big Beat
between 1995-96. Prior to that, he
was VP/Promotion at Columbia’s
Chaos Recordings — the precursor
to the Work Group — from 1992 to
1995.

Gamble

Continued from Page 1
reflects anything, it’s my willingness
to change. I've programmed Talk,
Country, AC. and Alternative. My
decision has nothing to do with
Q101 or Alternative, both of which
I believe are in fine shape. I have
been given a generous opportunity
to gain new perspective.

“T’'ve been blessed that I've been

able to have a career in radio and still
have a stable home life here in Chi-
cago. While maintaining my ties to
Chicago, I get to join ABC Radio.
Not only are they committed to win-
ning in the market, but I guarantee
we're going to win in the market.”
Prior toWKQX, Gamble was Sta-
tion Manager at WKL R/Indianap-
olis. He’s also been PD at WSUN/
Tampa and WMAQ/Chicago.

Davis
Continued from Page 3

potential. I'm very happy to be amem-
ber of the team and can’t wait to get
started.”

The wait will be a short one, as he

begins at WALC next Monday (5/12).
Davis most recently was on-site con-
sultant for similarly formatted WMBX/
West Palm Beach. He previously pro-
grammed WWSW-FM/Pittsburgh
and was Asst. PD/Research Director for
WHTZ/New York.
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It's Party Time!

World Party
“Itls Time”

Impacting
Everywhere
May 19th

THE ENCLAYER

936 Broadwav New York, NY 10010 www . the-enclave.com

Dick Morris Headed To Jacor Gig?

s former Bill Clinton consuitant Dick

Morris set for a Talk radio career with

Jacor? Morris, appearing on KABC/L.A.’s
Minyard & Tilden show Tuesday (5/6), did
announce, “'m going to have a radio show
and | just signed with Jacor” Jacor folks
offered no confirmation of Morris’s claim.

What was found on Jacor bulletin boards
around the country, this memo regarding its
newest acquisition:

Jacor announced its intention to acquire
Sean Compton’s 1997 low-mileage Dodge
Avenger for a mix of common stock and cash.
Jacor CEO Randy Michaels said, “This used
car is a perfect fit with Jacor’s {-80 expansion
strategy. We're purchasing lots of Ohio radio
stations and we’ll need some way to get to
them”

“We anticipate no antitrust issues and
expect to close on this purchase fairly quickly;’
added COO Bob Lawrence. “This is an
exciting piece of Jacor's grand game plan and |
can’t wait to drive to Lima~”

Jacor CFO Chris Weber put in his two
cents with, ‘Frankly, we overpaid. My '84
Mazda has 133,000 miles and still runs great!
These multiples are getting ridiculous.

“Despite extremely competitive bids from
Chancellor, CBS, and SFX, | wouldn’t have
sold to anyone but Jacor. They're pure radio
players and excellent drivers, and | feel great
about leaving the car with them,” said
Compton.

Rumors

* After his success putting WWZZ/Washington on
the air, is Vallie-Richards consultant Dan Vailie head-
ed to Chicago for another CHR launch on Bonnev-
ile’'s WPNT?

* Is anything up atKREV/WREV/KCFEMinnesota?

* Was that a moving truck in front of former WOVV/
West Paim Beach PD Neil Sullivan’s house? Is it
headed northeast?

* Has the Hearst Corp. put News/Talker WBAL-
AM and Rocker WIYY-FM/Baltimore on the block?
Are both CBS and ARS more than interested? Will
the bidding move over the $100 million mark?

« Wil KTFM/San Antonio PD Clitf Tredway con-
sult new automated crossstate CHR KAHX/Corpus
Christi,TX? Or will former KEYS-AM, KKBA-FM &
KZFM/Corpus Christi GM Lilian Katz team up with
Tredway in a similar capacity at another Corpus sta-
tion later this year?

Jacor owns and operates 140 radio stations
and 235 vehicles in 30 broadcast markets.

Interscope’s Tom Whalley, who had the
industry grapevine buzzing this past week,
returned after contemplating the top position
at Hollywood Records and boatloads of
Mickey’s money. Whalley was said to have
quit on Friday (5/2), but changed his mind
over the weekend.

KPGE-AM & KXAZ-FM/Page, AZ News/
Public Affairs Dir. Elizabeth Joseph made
national news this week while addressing the
Utah members of the National Organization
of Women. In addition to working at the
station, Joseph is an attorney, coliege
professor, and one of eight women wed to
Utah polygamist Alex Joseph. She said
being married to a man with seven other
wives and living “within spitting distance of
‘them’ is liberating — not debilitating — as
some might believe” She contends polygamy
dovetails with feminism because it allows
career-minded women fiexibility and freedom.
She and her husband have three children
together (he has another 18 children and 27
grandchildren).

Grand Forks Book Scrapped

The North Dakota floods forced Arbitron to
cancel the Spring '97 survey for the Grand Forks
market. VP/Research & Ops David Lapovsky
said diary recruitment fell apart on the weekend
that forced virtually the entire city’s residents to
evacuate their homes. The market will be
surveyed in the fall.

Other flood relief: KROC/Rochester, MN
donated its spring contest budget to the flood
victims ... WIBC/Indianapolis recruited listeners
to drop off donations at local McDonalds
restaurants and got Wheaton Van Lines to ship
the items north ... WOW-AM & FM/Omaha
morning man Woody Johnson encouraged
listeners to fill four 53-foot Federal Express
semis with donations.

For the latest up-to-the-minute radio

Continued on Page 20
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AN A\ RTIST DEYVYELOPMENT STORY

IF YOU COULD ONLY SEE
- Top 10 at Rock radio arid still climbing!

- Top 10 at Alternative radio and stil) climbing!

April '97 marks the one month celebration of
Top 10 Phones at Alternative Radio!

CASUAL AFFAIR
* 13 weeks at Rock radio!
* Top 10 for 4 weeks!

March '97 marks the 2nd solid Top 10 rock track
for the band!

OPEN UP YOUR EYES
* 28 weeks at Rock radio!

* Top 5 for 9 weeks!

* 3 weeks at number 1!

June '96 gave Rock Radio an instant reaction track,
resulting in one of the most played Rock songs of 1996!

ro ' <
MY “ACTIVEY ROTATION | 4 =« e, M=
SIS TEAEVISION 2 wzyeaski e

* Qver 180'shows in the U.S. in the last year.

* On tour with The Verve Pipe this summer!

* Over 40,000 units scanned in just four weeks."
* Over 150,000 units scanned to date.

* Over 300,000 units shipped!

* And now headed for their first Top 40 smash!

WWW._americanradiohistarvy. com 5 [ 8.7
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R&R CHR/Pop
Debut ®

Alternative
R&RO-O

VA 3*-1*

#6 Most
Added

CHR/Pop

New This Week:
KMXV Kansas City
WBZZ Pittsburgh
WPRO Providence
WFLZ Tampa
WZEE Madison
WPXY Rochester
WRVW Nashville
WQzQ Nashville

Already On:
Q102 Cincinnati
KISS Boston
Q106 San Diego
Z100 New York

and many more
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TOW CONTROL,

THE PREMIERE SINGLE AND VIDEO FROM
THEIR SELF TITLED DEBUT ALBUM.

On Elektra compact discs and wm-i-.  cassettes www.elektra.com

Produced by Stephan Jenkins
Co-produced & engineered by Eric Valentine

Management: Eric Gotland for Eric Gotland Management Inc &5
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Continued from Page 19

industry news and tidbits, be sure to log on to
R&R ONLINE at www.rronline.com. Also,
check out our new daily fax service, R&R
TODAY. For more info, call (310) 788-1625.

Gregory Fitzgerald, afternoon voice of
NAC/Smooth Jazz WJZW-FM/Washington,
pleaded guilty last week to “felonious wounding”
in the death of an Alexandria, VA man.

Fitzgerald was accused of punching and
stomping on William F. Deal last November
after Deal allegedly made improper advances
to Fitzgeraid's financee. He later died of the
injuries. Fitzgerald faces a maximum five years
in prison when he is sentenced June 12.

Charlie Ochs, GM of the soon-to-be ABC
Radio station, told R&R he has returned
Fitzgerald to his regular airshift. “I'm looking
forward to the sentencing so that Greg can get
on with his life,” Ochs said.

MCA Sr. VP/Promo Mark Gorlick and
Nat'l Dir/Pop Promo Jan Teifeld-Krum have
feft the building.

ABC Radio Networks syndicated
morning host Tom Joyner broadcasted his
show live from South Africa this week (5/5-5/9)
to celebrate the third anniversary of the
inauguration of President Nelson Mandela
and the end of apartheid. The show was heard
on WCFB/Orlando, which picked up the show
following its transition to Urban AC.

Former radio/TV talk show host
Stephanie Miller refaunches her comedy
show later this month on ABC's KTZN-AM/
L.A.

Free-Fallin’ Nuptials

”

To celebrate the opening of “Giant Drop,” its
new 227-foot freefall tower, lllinois’s Six Flags
Great America along with WBBM-FM/
Chicago, WGRL/Indianapolis, WLUM/
Milwaukee, and nine other stations hosted a
mass wedding ceremony involving 144
couples. As the couples plunged 22 stories, a
reverend — using a PA system — pronounced
them married!

CBS Radio Networks is dropping the
portion of the syndicated “Late Late Radio
Show” hosted by Steve Mason (however, it will
continue airing the TV simuicast portion hosted
by Tom Snyder). Mason continues co-hosting
mornings on Jacor's XTRA Sports Radio
Network in So. Cal.

Steve Harper and the wake-up crew at
WBLI/Long Island invited its listeners to
obtain a copy of the lyrics to Bob Carlisle’s
“Butterfly Kisses” — expecting it to be just a
morning show bit — which turned into 1500 fax
requests in only 36 hours. Needless to say,
morning show producer Mark Mueller &
Harper were busy over at Kinko’s.

WLUM/Milwaukee GSM Dan Manella
becomes interim GM.

) Ofiver North Gets In The Ring -

Salem Radio Network syndicated talker
Oliver North annoyed boxing announcer
Michael Buffer by using Buffer’s signature line,
“Let's get ready to rumble.” Buffer reportedly
filed suit in the U.S. District Court in L.A.,
alleging service-mark infringment, commercial
misappropriation, false designation, unfair
competition, dilution, and misappropriation of
voice or likeness.

Chancellor Sports WKYN-AM (The
Score)/Cincinnati flips calls to WBOB-AM
{Bob 1160 — Bob Means Sports). The station
keeps Imus in the morning and sports the rest
of the day.

Continued on Page 22

Rumbles, Pt. 1

¢ KVON-AM & KVYN-FM Napa, CA Ops Mgr./PD
Barry Martin relocates within Moss Entertainment
and is signing on a new station in Taos, NM, where
he'll serve as GM/GSM.

+ Clear Channel’'s WOAI/San Antonio picks up
syndicated sports talker Jim Rome's "Jungle After
Dark” Rome is currently heard on sister KTKR-AM/
San Antonio, which airs his daytime show.

» Two L.A. vets, Mucho Morales and Sky Walker
pick up weekends at KIBB (B100.3)1..A. and nights
at KOLA/Riverside, respectively.

* WWBR/Detroit middayer Donielle Flynn be-
comes MD. Night host Sabrina West adds Public
Service Dir. duties.

* KCMQ/Columbia, MO PD Aaron Worsham is
named OM of parent Zimmer Radio Group's newly
acquired stations, KUIMO & KWOS/Jefferson City, MO.
Meanwhile, KCMQ MD/afternoons Debhie Wyide is
promoted to PD in addition to her MD duties.

» Former KPLX/Dallas morning co-host Jonathan
Wilde joins KZZP/Phoenlx for mornings.

* KKRW/Houston picks up former KSLX/
Phoenix morning duo Dean and Rog for wake-
ups.

* WiOQ/Philly MD Dee Dee McGuire relinquish-
es MD duties and remains in middays.

 Former Classic Rock KSLX/Phoenix mornings
men Dean & Rog join KRRW/Houston for mornings.

* WOGY-FM/Memphis PD Ronnie Rice exits.

= Westwood One comedy writer John Mammoser exits.

KEGL
KTCL

Including: wmMmMs
WCCC

KISS
KISF

KBPI
KWOD

WLZR
WMRQ

KNRX WwBzuU

WKLQ
and over 80 more!

WWBR

KLBJ
] e

Produced by Don Glmore
Mixed by TomLord-Alge
http//wWwww.revolution-oniine.com
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:G _ne\s Sin Ie fl'om quP
[burm 751{1 er gweel

| “She has a sweet marp vofc:e fhaf coJ_uf
-nail you fram across the room...

DET!A!LS

“... putit ali fogether and yo's've got one
of the most appedaling performers ouf

Mere.” 1JSA TODAY

WXKS-KISS 108 BOSTON
CIDR WXRV WXPN WXRC
WRNR WRLT KGSR KPIG WOXF
TOP 10 CALL OUT WLNK

-

For information contact: Chris Stacey @ (800) 45€-4971
Mapagement: Robert Eennett Management @ (415) 221-9788

A PoleGrom Company

Continued from Page 20

For the first time ever, a radio spot won the
coveted Grandy Award at the 33rd annual
International ANDY Awards for broadcast ads.
The radio campaign for Ortho’s “Antstop
Orthene Fire Ant Killer,” was created by BBDO
West/L.A. and was titled “Instant Death”

Gulf Coast Communications exec
Steven Stevenson becomes GM at CHR
KBFM/McAllen-Brownsville replacing Jeffrey
Hedgemon.

WNDE-AM & WFBQ-FM/Indianapolis
OM Marty Bender adds OM duties at sister
WRZX-FM.

Active Rock WYST/Detroit will broadcast
the 1997 Detroit Lions games in addition to
CBS co-owned (and Lions flagship) WXYT-AM.

Premiere Radio Networks will market
Strategic’s AccuTrack Service. AccuTrack is a
weekly and monthly service designed to track
consumer perceptions of a station and its

Rumbles, Pt. 2

* WDAF-AM/Kansas City newscaster Dave Mor-
ton becomes ND.

* WXLK/Roanoke MD (and interim PD) Lisa Jo
Elliott moves to WVSR/Charleston as MD/PM driv-
er. Crosstown Country WJLM PD Russ Brown is
named PD at WVSR.

* WLAC/Nashville afternoon driver Brad Stags
joins crosstown WQZQ for mornings.

* WOWG/Mobile PM driver Steve Kelley moves
to mornings.

* WBHJ & WBHK/Birmingham Prod. Dir. Rex
Deshannon takes similar duties at WPOW/Miami.

* Active Rock WVIC/Lansing, Ml flipped to Classic
Rock last Thursday (5/1). PD/afterncons Todd Tho-
mas, MD/middays Kristin Burns, evenings Carlito,
and overnighter Sol exit.

* WJMH/Orlando PM driver Stevie B. segues to
WERQ/Baltimore for nights.

* WVKS/Toledo MD/nighttimer Bill Michaels adds
APD stripes.

» WCIL/Carbondaile, IL nighttimer Kato is named
APD.

* WDRQ/Detroit nighttimer JoJo resigns for a new
CHR sign-on in the Northeast.

* WFKS/Daytona MD/middayer Kathy Dugan ex-
its. Replacing Dugan in middays is WMJY/Biloxi, MS
MD/middayer Heather Williams. :

* KRUF/Shreveport, LA swinger Tom E. Gunn
moves to sister KITT for nights.

» KBCO/Denver middayer Nathan Perry goes off-
air to manage the web sites of Jacor's Denver out-
lets; KBCO Promo Dir. Keith Cunningham departs
and is replaced by Julie Smith.

+ KFRQ/McAllen MD/afteroon host Tony Forina exits.

4

* Bennett Zier selected WKLB/Boston VP/GM.
* Drew Hayes hired as ESPN Radio Network
Exec. Producer.
* WMJC/Long Island goes Country with
Jim Asker as PD.
* WGRX/Baltimore goes Country with
Dave Anthony as PD.
* KTAR/Phoenix PD Todd Wallace moves

to sister KKLT.

* Ron Geslin joins Chaos Records as
VP/Promotion.

* Rand Gottlieb tapped as WCCO/Minneapolis
VP/GM.

» Tom Bell becomes WWJ/Detroit PD/ND.

* Jim Herron hired as WBOS/Boston PD.

\ 4

* Michael Donovan recruited as WTKS/Chicago GM.
* Jim Morrison made KSD-FM/St. Louis PD.
* WGH-AM & FM/Norfolk morning man
Tony Macrini adds PD duties.
* Jeri Love upped to WINS/NY ND.

A4

* E. Patrick McNally appointed WAPP/NY GM.
* Rick Blackburn elevated to CBS Records/
Nashville Sr. VP/GM.
* Bob Cole chosen WPKX/Washington PD.
* Ron Diaz named WYNF/Tampa MD.
* WBBM-FM/Chicago offically debuts
“Hot Hits” format.

-4

* Stephen Diener selected ABC Records President.
* Ernie Singleton tapped as Fantasy Records
Southern Regional Promotion.

* Art Farkas is upped to KFIG/Fresno PD.

* Eric Chase joins KFl/Los Angeles airstaff.

A

competitors and is a companion product to its
AccuRatings service.

WKZL/Greensboro morning show co-
host Chris Kelly will be appearing on “Wheel
Of Fortune” as a contestant May 15.

Back Bay Broadcasting's WWKX/
Providence, which recently purchased WPJB/
Providence to simulcast WWKX, flips WPJB’s
call letters to WAKX.

DID YOU SEE

Now you can see Radio’s industry headlines, station trades, and Street |
Talk delivered daily via fax, Monday through Friday for just $10* a
month! Plus, you’ll have personal password access to R&R ONLINE

-~ and get same-day coverage of industry events, breaking ratings results,
and group owner listings updated dai!y

Call R&R at (31 0) 788 1625 to sign up for your free trial offer.

o

\L/

IX&X TODAY 2

*R&R Subscrubers Only. :
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Talk Listeners Desire ‘Entertainment, Passion’

[J Perceived political influence among Americans lower than originally thought

Late last fall, the Benchmark Company completed a
national survey of 519 Talk radio listeners aged 18 and over
in the top 100 markets — the second in its “Talk Radio in
America” series that began in the fall of 1994.

Speaking for Benchmark, we've
never believed the talk audience is
monolithically conservative. The
results from our study confirm it.
While a robust segment of the au-
dience is most definitely conser-
vative, there are many moderates
and liberals in the audience along
with those that choose no politi-
cal affiliation.

There’s been a tendency in the
Talk format for the last couple of
years to make conservative politi-
cal bias a criterion for choosing a
talent. As a result, we’ve generat-
ed a population of Rush [Lim-
baugh] clones — many of whom
don’t have a modicum of Rush's
talent, only a conservative agen-
da. It’s very clear to us, however,
that listeners can see through that.

More than 80% of the respon-
dents in our study indicated that Talk
radio had no impact on their vote
last November. However, as sociol-
ogists will tell us, ego-involved atti-
tudes are the most difficult to
change, and there’s been a misper-
ception that Talk radio — because
of its ego-involved political talkers
— has changed millions of politi-
cal attitudes.

A lot of this arises from Wash-
ington politicians “inside the Belt-
way” who listen to Talk radio and
hear nothing but calls from con-
servative callers. Part of it also
comes from the national media,
which seems to be fascinated by
Talk radio’s “town meeting hall
status.” The truth is, if Talk radio,
dominated by conservative hosts,
really had that much power, then

While many
conservatives feel
Rush is still the
best host in
America, a
surprising 23% in
our sample declined
to support that
concept.

why did Clinton win?

There is life beyond politics and
Talk radio. Dr. Laura [Schlessing-
er] proves that every day. So do
NPR’s Ray and Tom Magliozzi,
the “CarTalk™ guys. The key words
are entertainment and passion. not
necessarily massive social or polit-
ical change. There are many talk
listeners who just don’t care as
much about politics as we think
they do. Multitopic programs can
and do interest many listeners.

The Bottom Line on Rush

Compared to Benchmark s first
Talk radio survey, Limbaugh took
a bit of a dip this time around.
That’s important to know because
perceptual studies of this nature
may often foreshadow Arbitron
results six months down the road.
Thirty-six percent of conservatives
said they’ve been listening less to
Rush lately, while 60% said they
were listening about the same.

By Rob Balon

Only 2% said they were listening
more. Reasons for listening less
included “boring, nothing new to
say” (12%), “too much ego™ (9%).
and “dislike his personality”
(10%). While many conservatives
feel Rush is still the best host in
America, a surprising 23% in our
sample declined to support that
concept.

Regardless of whatever percep-
tual dips he may be taking, Rush
is still the best national talk host
out there. However, while the ego
and personality negatives go with
Rush’s territory, the “boring/noth-
ing new to say” responses should
be of some concern. The question
is, Are those negatives irrevers-
ible?The answer is no, they’re not.
But it would be wise for Rush to
address them.

With respect to the second Clin-
ton term, do listeners want anoth-
er 1463 days of “America Held
Hostage.” The first survey revealed
it was getting old even last year.
Many listeners told us they want-
ed the “old” Rush back (homeless
updates. feminazis, etc...) A total
political immersion in Clinton's
problem file seems to be getting
stale for a sizable portion of Rush’s
core audience.

Liberal Polititalkers
Unwanted

Do listeners seek out opposing
points of view? About 30% of our
respondents who labeled them-
selves as conservative or liberal
said they had a really difficult time
listening to a political point of
view that’s contrary to their own
onTalk radio. However, more than
half of the respondents indicated
they really had no problem what-
soever with conflicting political

CONGRESSIONAL CAUCUS — Three members of Congress converged
on WNDB/Daytona Beach’s Marc Bernier show in conjunction with the
party’s annual Lincoln Day dinner. Looking official are (I-r) Rep. J.C. Watts
(Oklahoma), Rep. Tillie Flower (Fiorida), WNDB's Bernier, and Rep. John
Mica (Florida).

views, provided that the host had
something to say, kept their inter-
est, and was entertaining.

Does Talk radio need a liberal
Limbaugh? Not surprisingly, the
conservatives in our sample felt
very strongly that there’s no need
for one. Sixty-one percent of the
liberals however felt this type of
program was something they would
tune in. Moderates were fairly
evenly divided about whether or not
a show such as this was necessary.

We've heard much talk over the
last three years about a liberal
Limbaugh as an antidote for con-
servative radio. That completely
misses the point. Talk radio is first
and foremost about entertainment.
It is not the politics, per se. that
drives the program. It's the spin
that the host puts on it, and the lev-
el of entertainment and passion
that results.

Because of the skills he brings
to the table, Limbaugh probably
could have been successful even if
he were a liberal. Besides, bashing
is a lot more fun than whining, and
conserving seems to be more inter-
esting to people than giving away.
It’s a tall order to fill, but for that
next exceptional host to come

along, there’s an audience waiting.

Is Talk making 18-34 inroads?
The answer lies in the very defini-
tion of Talk. Younger listeners
have an entirely different outlook
on the meaning of the word. Sixty
percent of the 18-34-year-old
“Talk” listeners in the Benchmark
study said they listen to FM. To
the 18-34 listener, Howard Stern
(or even the local Rock morning
show with very little music) qual-
ifies as what most broadcasters
perceive as Talk. This young demo
is not listening more to the tradi-
tional models of Talk on most
major AM stations nationwide.

This bodes well for the nascent
FM Talkers springing up around the
country. such as WJFK-FM/Wash-
ington and the Walt Sabo-consult-
ed WTKS-FM/Orlando. But like
theirAM counterparts, spoken word
FM formats have not seen any over-
night growth explosions either. It’s
going to be a long, slow haul.

The audience has to take time to
identify and bond with the talent
and develop expectations for them.
This can easily take several years,
more than enough time to try the
patience of the most focused broad-
caster. But ultimately, as is often the

Free Fast Fax Form: Busy? Simply jot your
name and call letters in this box and fax to 914-723-2258.
We’ll send you a Free Demo and info on TalkBack.

B Caller clocks for time on hold, time on air
B Pie charts & bar graphs analyze calls

Fax: 914-723-2258

Tel: 914-723-8567

www.rcsworks.com

T Ml

Keep bad & boring callers
off the air!

TalkBack Software for talk hosts, screeners, PDs

B Instant history of all recurring callers
B Cool colorful icons help host pick best line
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UNDERGROUND RADIO RETURNS? — Remember FM underground
radio? Well, WRKO-AM/Boston taik host Jeff Katz took listeners back into
time when former KMPX-FM/San Franciso DJ Larry Miller visited and
brought his “Voices In The Purple Haze” account of that special time in
radio. Feeling the vibe are (I-r) J. Geils Band singer and WBCN-FM/Bos-
ton talent Peter Wolf, Katz, former WCOZ/Boston jock Michael Keith, and

case in conventional Talk radio,
there can be a payoff of significant
proportion at the end of the road
waiting for the “young” Talkers as
well — provided they do it well.

Cut The Commercials!

The single biggest tune-out fac-
tor in radio today is still the sales
spot. Surprisingly, 17% of the re-
spondents said they were annoyed
at what they perceived to be an
overabundance of commercials on
Talk radio and the sense that those
have become repetitive and
lengthy. Another 5% responded
they were upset with “angry and
ignorant callers,” while another
5% believed there was a tendency
to carry on with topics too long.
Another 8% mentioned repetitive
issues, and the lack of presenta-
tion of both sides of an argument.

Those who mentioned commer-
cials as being a negative are, by
my estimate, quite high in num-
ber. Much of this probably comes
from live spots by talent, which
creates a sense of unadulterated
clutter for many listeners if they
aren’t packaged correctly.

This problem could be ad-
dressed by the creative use of mu-

sic bumpers and effective spot
scheduling throughout each day-
part. Please understand, I'm not
advocating a reduction in the num-
ber of live spots aired by a talent.
I've seen them be very effective
and compelling. Most PDs need to
pay attention, however, to the pos-
sibilities for what the audience
may perceive as clutter, and be
prepared to deal with that.

Coping With
National Talent

Listeners in the survey were asked
to respond to a variety of national-
ly syndicated talk show hosts.
Here’s a quick synopsis of the re-
sults:

* Only five Taik hosts out of a
long list cracked the 50% famil-
iarity mark. They were, in order,
Limbaugh, Stern, Schiessinger,
Oliver North, and G. Gordon
Liddy. Of those names, only
Stern and Limbaugh broke the
80% barrier on familiarity, with
Rush at 91% and Howard at 81%.
In terms of likability, with famil-
iarity factored out, Dr. Laura had
a 60% power score, followed by
Dr. Dean Edell at 42%, Rush at

NEWS/TALK

33%, Stern at 31%. North at 25%,
and Liddy at 23%.

Of all the national talent tested,
we saw only three major demo-
graphic “spikes”: Stern among
18-34 men, Limbaugh among
men 45+, and Dr. Laura among
35-54 women. This shows very
little difference from Bench-
mark’s initial study in 1994.
There were very few hosts who
had any sort of true national rec-
ognition then, and yet there are
even more hosts in national syn-
dication than there were three
years ago.

The issue is simple: relatively
few national superstars have
emerged in Talk radio. While
there are lots of syndicators who
claim several hundred markets
cleared for their talent, the truth
of the matter is there simply
aren’t that many hosts out there
who are recognized and appreci-
ated by Talk audiences.

Don’t forget one very salient
fact: the world of satellite deliv-
ery is upon us. Soon, there will
be DARS Talk stations beaming
down to us in addition to all the
syndicated fare. Your salvation in
your own market may indeed be
the very fact of localness and
your local talent. Satellites guys
cannot cover the city council
meeting. Benchmark research
has indicated that exceptional lo-
cal talent is almost always a
match for national talent. There
is alesson to be learned here from
music radio’s insistence in the
*80s on training jocks to be mind-
less liner card readers as each sta-
tion fell over itself to give more
music than its competitor.

All of a sudden, the program-
mers were screaming there were
no jocks anymore. Nobody could
do a moming show. There sim-
ply wasn’t any talent. The point
here is obvious: talk hosts are de-
veloped in local markets. They
don’t materialize in a syndicator’s
office, ready to go up on the bird.
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Talk hosts are developed in local
markets. They don’t materialize in
a syndicator’s office, ready to go
up on the bird.

The key question for each local
market programmer is this: What
are you doing in your market to
develop talent? There may be a
wealth of it sitting in the places
you’d least expect: newspaper
columnists, politicians, bartend-
ers, doctors, psychiatrists, etc. It’s
astonishing how many potential-
ly riveting people have never even
considered going behind a micro-
phone.

This Year’s
Listener Desires

More than 90% of the respon-
dents mentioned the operative word
“entertainment.” The vast majority
of listeners don’t tune the format
in because of the hosts’ political
stands or the station’s ideology, but
rather because they find the host
entertaining. Casting about for a
host simply because of his or her
political persuasion makes little
sense given the inclination of to-
day’s Talk listener. They want to
be challenged, they want to learn
something, they want to experi-
ence the vicarious involvement so
common to Talk users. But above
all they want to be entertained. If
the political entertainment is pre-
sented on a pallet that is dreary,
mundane, or repetitive, only the
most partisan listeners will stick
around for the conclusion.

Do Taik listeners desire more
news? Many large-market Talk sta-
tions tend to err on the news side ...
When in doubt, add more. But Talk
listeners in our survey told us that
they are typically content with the

news coverage on their Talk station.
These listeners are as interested in the
spin on the news delivered by a host
as the so-called “hard news.” Many
Talk stations have abandoned the
morning news blocks in favor of a
newsy, host-driven morning show.
They’ve abviously done their research.

The point in the larger mar-
ket is: you can’t have it both
ways. The true news junkies will
cume the all-News station. At-
tempting to add even more news
to your Talk station will not
keep this person from occasion-
ally defecting. The answer here
is superserve your core, and un-
derstand that your core wants
not just the headlines, but to
paraphrase Paul Harvey, “the
rest of the story.”

In smaller markets, do your
homework and find out what the
news and talk fans in your market
really want. Then develop your
morning accordingly.

Rob Balon is
President of §
the Bench- |
mark Compa-
ny, which pro-
vides research
and consulting
services for ra-
dio, including
N/T stations
worldwide. He
can be reached
at (512) 707-
7010.
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The Hottest News Daily

Barter

SHE’S FRESH, SASSY, AND AHEAD OF THE
CURRENT EVENTS NEWS CURVE

| VICTORIA JONES

MONDAY THROUGH FRIDAY, 10AM E

entertainment, scandal, lifestyles and more
Satcom c3, transponder 23, Channel 55
3 for information call (212) 764-5800 x17

- *WQBK-AM, Albany NY - ratings doubled in one book

- brought to you by United Stations Radio Networks over 1300 affiliates and growing

Ms. Jones kicked the G-Man’s butt*

Tired of the same old political talk?
Want to add new listeners? Call now.
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SOUND DECISIONS

What’s Up With Summer Tours

[J Touring business is flat, yet concerts still sell records; overexposure a problem

The summer concert season is just around the corner and
a handful of industry veterans believe it’s going to be a rela-
tively flat year in terms of attendance, with gross receipts slight-
ly higher — thanks mostly to U2’s “PopMart” extravaganza
and the Rolling Stones’s anticipated tour. According to Poll-
star, last year sales were $1.05 billion, 10.5% higher than
1995’s $950 million but below 1994’s $1.4 billion.

That said, just because the turn-
stiles might not be clicking at the
pace of years
past  doesn’t
mean touring has
lost its impact. It
remains an inte-
gral part of an
artist’s career
and will remain
that way regard-
less of the health
of the touring in-
dustry. Just take a
look at a country-
influenced rock band like Son Volt,
whose sophomore album “Straight-
aways” sold over 24,000 copies the
first week at retail, thanks mostly
to constant touring and modest air-
play on its current single. Same
goes for indie queen Ani DiFran-
co, whose “Living In Clip” sold
nearly 20,000 copies and who has
received minimal airplay from re-
porting stations.

Joe McEwen

No Stopping Promoters

Observes Warner Sr. VP/A&R
Joe McEwen, “Originally, tours
like H.O.R.D.E. were an outlet for
bands who weren’t getting ex-
posed at radio or on MTV and
VH1 but who had developed a
strong following among kids who
were really devoted to the music.
Son Volt is a prime example. These
bands are on the road almost con-
tinuously, and the amount of time
they spend on the road makes
them that much better.”

Even though the touring business

| wish we had a farm
system [such as] exists
for many of the
altemative, rock, and
pop bands. Those bands
can go across America
and play the sheds and
smaller clubs for six
months to a year even if
their record hasn't
developed actively at
radio.
— Richard Nash

is experiencing difficulties, it isn't
stopping promoters from putting

Richard Nash Bob Catnia §

more bands on

the road and coming up with addi-
tional packaged tours in an attempt
to liven things up. In addition to
U.S. standard-bearer Lollapalooza,
this year sees the return of tours
H.O.R.D.E., Warped, the Further
Festival, Lilith Fair, and Smokin’
Grooves; as well as newcomers
Vibe, the OzzFest and the ROAR
tours. And that’s on top of the sec-
ond incarnation of the Tibetan
Freedom and related one-off
shows.

While there are more avenues to
be seen and heard than ever before,
McEwen isn’t concerned with over-
exposure. “Not for a band like Son
Volt, who [grew] its fan base natu-
rally over a period of years. Yet it
depends on the artist. Artists who
have a fan base or a vibe about
them can’t tour enough. Some art-
ists who have a hit single but still
haven’t developed a fan base prob-
ably are going to have a harder time
touring because they are more de-
pendent on the single and the vid-
€0. When those two things go away
it could cause problems.”

That’s certainly a scenario sup-
ported by Marc Geiger, partner in
the booking agency Artist Direct
and co-founder of Lollapalopza. He
agrees that artist overexposure might
be the biggest factor contributing to
a less than robust touring industry.
“It’s a pretty soft market. We're in a
transitional stage where we’re mov-
ing from the bottom of the cycle.

“Right now we are in a period
where there are visuals and audio
on a regular basis, and it’s oversat-
urating the market. It happens in
other entertainment areas as well.
You have to remember that con-
certs, in a special way, are a place
people go to get things they can’t
get from radio or MTV. The live

experience is about a feeling of
community, the ability to sort of
touch and feel the artist in a some-
what intimate setting. There’s less
of a reason to seek the live experi-
ence when an artist gets thrown at
you and is constantly in your face
on radio or MTV.

“A friend of mine said something
to me a long time ago: It used to
be that when radio overplayed a
song or it became a hit pop single,
you might get sick of the song. But
with the added rotation of MTV
and multiformat radio, you now can
get sick of the band. And that’s af-
fecting the touring business.”

Saturation Control

To combat that, Geiger says
packaged tours like H.O.R.D.E.,
Warped, and Smokin’ Grooves
help. Yet even that concept is reach-
ing saturation, he says. “Anything
that’s successful spawns imitators
—and I don’t mean that in a nega-
tive way. You put on 10 touring fes-
tivals and you’ve flooded the mar-
ket. More of these tours are going
out as concepts with a sponsor and
are not being driven by the market.”

Geiger cites Pearl Jam as an ex-
ample of successful overexposure
prevention: “They took a radical
action to preserve their long-term
identity — no videos, no singles,
etc. They should have toured, but
that’s a whole different matter. The
bottom line is they want to preserve
some semblance of mystique.”

Interestingly, overexposure isn’t
a concern for the Urban music in-
dustry in regards to maximizing the
impact of touring, mostly because
the concert circuit isn’t as extensive
as the pop and rock market and
packaged tours are still in their in-
fancy. “I wish we had a farm sys-
tem [such as] exists for many of the
alternative, rock, and pop bands,’
says Elektra Sr. VP/Urban Promo-
tion Richard Nash. “Those bands
can go across America and play the
sheds and smaller clubs for six
months to a year even if their record
hasn’t developed actively at radio.

“I understand Magic Johnson
plans to get into the concert busi-
ness. And the new Vibe tour helps.
Both of those definitely open it up
for urban artists, but there are very
few. tours going out. When one
comes along, you hope the timing
is right and your artist is hot so you
have a shot at getting them on.”

One of Nash’s top lieutenants,
VP/Urban Promotion Michelle
Madison, echoes that sentiment.
“Unfortunately, there isn’t a lot of
opportunity for new bands or al-
ternative urban artists to tour. It’s
starting to happen, but the compe-
tition for those event shows is pret-
ty stiff.”
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Summer Packaged Tour Highlights
ollapalooza Main stage —Devo (selecled dates), Jon Spencer Blues
Explosion, Korn, Julian and Damian Marley & the Uprising Band,
Orb (select datas), Orbital (select dates), Prodigy (select dates), Snaop
Doggy Dogg. Tool, and Tricky. Second stage {leg 1 — Jing 18-July 16)
— Egls, Summercamp, Dr. Octagon. Jeramy Toback, Oid 97's, Rad-
ish, and inchy; {leg 2 — July 14-August 18) — Failure, Pugs, Lost Boyz,
AtariTeenage Rict, Skeleton Key, Mally Macguire, and Orbit. Tha tour

The House Of Blues Smokin’ Groov% Tour: George Clinton & the. P-
Funk All Stars, Cypress Hill, Erykah Badu, Roots, Foxy Brown, and
selected appearances by Outkast, Pharcyde, and the Brand New Heav-

H.O.R.D.E.: Kula Shaker, Beanolds Five, Squirrel Nut Zippars, Soul
Coughing, NeilYoung, Primus, Morphine, Big HeadTodd & The Mon-
sters, Laftover Salmon, and Widespread Panlc BluesTraveler will play
selected dates. !t begins on July 11,

ROAR:1ggy Pop, Sponge, Linda Perry, Bloodhound Gang, Tonic, and -
Reverend Horton Heat. Sponsored by Skn! smokeless tobacco, the

Warped: Helmet Descendents, Social Dnstortion, Sick Of it All, Mighty
~ Mighty Bosstones, Reel Big Fish, Less Than Jake, face to face, Sul-
cide Machines, Vandals, Blink-182, Deftones, Penny\mse, and Royal

OzzFest: uzz,r usboume, Marilyn Harusm Fmtera Wpﬂ a Hﬂgn-
tive, Machine Head, Fuar Fuclorr. and Puweman suou The tour be-.

Fumerﬁmmﬂw Blmkﬂﬂﬁ,ﬁm!‘lmrm Ammuﬂe.amm
MDeadaMnmbmﬁsmnug:Bnhmw%mgmmeamrﬁnb .
'Mimun} and leel I:Imm(l'l-ﬂdmv Hnrt}Tha mrstansﬂﬂ Wiie 20,

~ Lilith Fair: swmummm Flumﬁpme Autmrdnulcb Cardigans,
Mary Chapin Carpenter, Tracy Chapman, Paule Cols, Shawn Colvin,
Sheryl Crow, Emmylou Hamris, indigo Girls, Jewed; Lisa Loab, Joan Os-
- ‘borne, SuzanneVega, Wikl Calenials, VictoriaWillams, and Kelly Wilis.
Tour starts on July 5. Exact perfiormancs fineups are still being determined.

Urban’s Aggressive
Approach

Nevertheless, one thing Urban
has going for it is an established
radio promo tour history. Nash says
Elektra recently sent out rapper
Ray-J on a “major 30-city high
school and radio promotion tour
that was the equivalent of a concert
tour. Those promotion track dates
are still very, very popular.”

Another plus: Urban radio is
stepping up to the plate to organize
bigger and better special-event con-
certs. Observes Madison, “We're
seeing more stations that are will-
ing to put together a promotion
budget to bring in top-tier artists
instead of newer bands. Most of the
larger markets always have had the
budget for the shows and offer the
artist something that’s comparable
to what they’d earn for a concert.
Now, more stations are doing that
regardless of market size. They re-
alize they have to step up if they
want to compete with other forms
of entertainment.”

Regardless of the state of the
touring industry, Geffen/DGC VP/
Promotion Bob Catania claims the
sales impact of a live performance
remains strong. “Any time a band
is on tour you hope there is a re-
sidual sales affect, and we have
some great examples of that.

“Every time the Bloodhound
Gang plays a market, boom, sales
go through the roof because they
are a new act and people are see-
ing them live for the first time.
We're seeing a major impact on

sales for Veruca Salt since they
started opening for Bush. It’s a lit-
tle different story because the
band’s had prior success. Yet they
are now getting in front of a slight-
ly different consumer.”

Catania isn’t concerned about
overexposure if the artist is legit.
*“One could argue that Bush is over-
exposed, but they are selling 18,000
tickets a night. People clearly want
to see them. With Veruca Salt,
we’ve seen a continually strong
sales pattern that certainly is due
to the amount of airplay and video
exposure for ‘Volcano Girl,” but we
also have a strong sense that the
tour is impacting sales in a dramat-
ic way. If they were overexposed

_then I don’t think that would be

happening. That goes for Bush, too.

“When the Grateful Dead, the
Stones, and three or four other ma-
jor bands were touring, everybody
talked about how great the touring
business was. But most of us have
to remember that we are not in the
touring or concert promotion busi-
ness. I certainly don’t sit here in the
promotion department and worry
about the state of the touring busi-
ness.

“My concern as it relates to tours
is: Is the tour helping sell records?
And is it convincing program di-
rectors that this is a group they
ought to be playing? Whether the
overall business is good or bad is
irrelevant. We judge it year-in and
year-out on how each individual
tour impacts the artists. We look at
the touring as something that en-
hances artist development.”
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WHAT DOES IT TAKE TO GET EVERY
 RADIO STATION IN THE COUNTRY
\ 70 PLAY THE SAME SONG AT THE
| SAME TIME?

HOW ABOU™ A RAPE EVERY 2 MINUTES.

:'Jci;x hundreds of radio stations
of all formats as they play a

- ‘ request that can save a life. |
 Toni imne RAINN DAY
e Tﬂl‘l AIII[IS FRIDAY, MAY 16TH

~ "Silent All These Years” | 12 NOON woca i
 Help raise awareness for RAINN, the | JOIN TOGETHER AND
~ Rape, Abuse and Incest National | DEMONSTRATE THE
Network, the natizn's only toll free | POWER OF MUSIC

24-hour sexcal abuse hotline. | AND HELP
1-800-656-HOPE | UNLOCK THE SHENGE

MANAGERENT ARTHIR SPIERZ SPIAAL VTR UNMENT

1987 canviy ki, ine:
tha atlartic group
©1997 atltarde recordhig COTP. SRS wWarnes Company

11 special RAINN DAY cd single with
1| Tori Amos PSA skips may 2
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AC More Than Flirting With Carlisle’s ‘Butterfly Kisses’

It’s pretty safe to say the AC and
Hot AC world hasn’t seen anything
quite like the reaction to contempo-
rary Christian artist, top session mu-
sician, and Nashville transplant Bob
Carlisle’s song “Butterfly Kisses™ in
quite some time.

In one of the swiftest climbs up
the AC chart. the single racked up an

da in March he played the single for
AC, where “it got an incredible re-
sponse.” Convinced of its potential,
the Jive promotion team began ear-
nestly working the single. “We just
got out and really started setting up
the record.” says Satter. “We gave pro-
grammers a mahogany keepsake box
with the record and made a total pre-

i L3

Bob Carlisle

sentation and set the stage
over a three-week period.
That’s the benefit of hav-
ing a strong field team
record company — and the
reason this is going to be a
| huge hit whereas before it
kind of fizzled out.”

Satter credits Hot AC
WAKS/Tampa Opera-
tions Manager Mason
Dixon. WPLJ PD Scott
£ Shannon and KHKS PD

i Ed Lambert with
spreading the word on
{ Carlisle at radio.

For Dixon. the reason
he’s playing the single is
simple: “Songs like this

eye-popping 54 adds two weeks ago
at the format — and that’s on top of
the 33 reporters who added it the pri-
or week. Nearly every major market
station is playing the track.

Enthusiasm for the song is spread-
ing to pop as well: Two weeks ago 12
Hot ACs — including top five mar-
ket stations like WPLJ/New York.
KBIG/Los Angeles, and KIOI/San
Francisco — and 14 CHR/Pop sta-
tions reported adds — with tastemak-
ers like KHKS/Dallas, WXKS/Bos-
ton, and KDWB/Minneapolis play-
listing the single.

Originally released April 1996 on
Diadem Records (a subsidiary of the
Benson Label Group), the single was
a big hit at Christian radio and ulti-
mately helped Carlisle win “*Song Of
The Year” and “Inspirational Record-
ed Song Of The Year™ at this year's
Dove Awards. The album, “*Shades Of
Grace,” has sold 175.000 copies,
mostly in the Christian market.

That aside. the single almost got
lost in the shuffle. It was worked at
AC last November, but only a hand-
tul of stations played the record (al-
beit to impressive results). That all
changed when Zomba acquired Ben-
son early this year and Zomba Chair-
man/CEO Clive Calder heard the
song while driving in his Jeep in
Nashville and listening to a compila-
tion of the company’s artists.

Recalls Sr. VP/Pop Promotion
Jack Satter, “Clive came across the
song and played it for | Jive President]
Barry Weiss, who in turn played it
for us and we agreed there could be
something there. So we did a little
research and found it worked very
well. but only at stations in a couple
of markets, like Seattle and Albany.”

Satter then hit the promo trail, but
didn’t expect how strongly radio
would react. On a trip through Flori-

that touch people musical-
ly or lyrically only come along every
couple of years. We played the song
and it literally blew the phones out.
People were calling in for an hour.
hour and a half, wanting to know more
about the artist and song or wanting
to hear it again. We generated more
calls in three days than some stations
do in one week.”

As to why the song is reacting so
strongly. Dixon observes. “Anybody
who has a kid gets it. After hearing
the lyrics on this one you're going to
want to give that child a big hug. And
in this day and age, if we as a station
can do anything to bring families clos-
er together, then we will.”

Dixon first heard about the song
last year from his friends in the con-
temporary Christian music commu-
nity who saw Carlisle perform at a
local church. He heard it. but then
put it aside. His interest in the song
was rekindled when Satter told him
about Jive's plans. Dixon says he
bought a copy of the album and “im-
mediately put it into heavy rotation™
where it still resides.

As for Carlisle himself, he says
he’s “standing in awe™ at
what’s transpiring. “ICs not [z
something we setouttodo. fiiis
In fact, ‘Butterfly Kisses’
originally wasn’t going to L
be on the album. It was a
song I wrote as a gift for my
daughter’s 16th birthday
that my wife talked me into
including. I’s an intensely
personal song that I was
pretty shy about putting on
the record.”

It ended up being the
smartest thing he did. “The
idea that someone would
take a chance and play it on
an AC or Hot AC station is
very rewarding, more so

HAGE ABE AQE
.‘ LOWFATE FILLG\'!F!H.E

L R

because of the reaction it’s receiving.
That tells me that people are hungry
for some of these kinds of songs. It
sends a very positive message.”

Jive is rush-releasing “‘Shades Of
Grace” for the secular market under
the title “Butterfly Kisses™” on May 13
versus its original date of June. A re-
mixed version of the single goes to
Country radio in two weeks.

Harcourt Hopes Rage Is
‘Meant To Break’

Woodstock singer/songwriter
Abba Rage can credit the persever-
ance of Slice Records owner and
Alternative WDST/Poughkeepsie,
NY PD/MD/morning man Nic
Harcourt and a close-knit family
of indie-friendly programmers for
getting her single “Meant To
Break™ on specialty shows. Sta-
tions giving the single a spin in-
clude WEQX/Albany, WAVF/
Charleston. and major market out-
lets KXRK/Salt Lake City and
XHRM (The Flash)/San Diego.

Harcourt started Slice three years
ago with the first album being the
critically acclaimed “Woodstock
Alternative.” a compilation of 15
unsigned area acts that was released
around the 25th anniversary cele-
bration of Woodstock. Rage was in-
cluded on the record.

Says Harcourt, “My goal isn’t to
turn this into a full-service label. but
to have some musicians who can be
involved with a label and help them
move on (o bigger and better things.
We want them to feel they are a part
of the company.”

Harcourt serviced the R&R spe-
cialty show panel about six weeks
ago and landed some airplay. The
key, he says. is that web of music
directors who have an affinity for in-
dependent releases. “I've got to give
a lot of credit to people like [MD/
specialty show host] Greg Pearson
at the Flash for giving artists like this
some exposure. He's kind of in the
same position I am where we get sent
hundreds of CDs every week and
have to pick out something that's
going to connect with our listeners.
We both know how difficult it is for

indie music.”
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Commg soon to a j
theater near you: the |
Spice Girls. The vocal
group is slated to ap-
pear in a new movie
that's being described
as a cross between |
‘Wayne's World” and
the Beatles’ “Hard
Days Night.” Filming is
slated to begin in late *
June/early July on the
flick, which is being
partially written by Brit-
ish comedienne Jenni-
fer Saunders (“Abso-
lutely Fabulous”) and
Kim Fuller, and directed by Bob Spiers. Songs from the
movie might appear on the group’s next album. Reported-
ly, Universal Pictures is in hot pursuit for the North Amer-
ican distribution rights ... In other celluloid news. director
Spike Jonze is said to be lensing a planned comedy mov-
ie by the Beastie Boys, which reportedly will begin filming
this summer ... Also, Maverick/Reprise will release Ala-
nis Morissette’s first long-form video“Jagged Little Pill Live”
on July 1. The footage was culled from small clubs all the
way to arenas during the artist's 1995-96 world tour.

:,'::,'_ HWMSIS Single l:lqo July

Word filtering from the UK:
Creation Records is telling
folks the new Oasis single will
be “D’You Know What | Mean”
and is planned for release in
that country on July 7. A U.S.
in-store date for the album
(tentatively titted “Be Here |
Now”) had not been set by
presstime. Also, Creation has
said that Oasis will be on the
bill for U2’s Oakland perfor-
mance on June 18.

. Raint, Weir Rock For Forests

Bob Weir’s band
Rat Dog and Bonnie
Raitt will perform a |
benefit concert in San
Francisco on May 28
in support of a variety |
of environmental/for- §
est organizations.
Joining the two will be
John Popper and
Bob Sheehan of |
BluesTraveler, Char- |
lie Musselwhite, and
others. Fifty percent of
the proceeds will go to the Natural Resources Defense
Council and the rest to support a variety of groups working
for protection of Headwaters Forest, the largest unprotect-
ed old-growth redwood grove in the world located in north
ern California

Asides: The Red Hot Organization plans to release
a new album of contemporary artists covering George
Gershwin tunes to celebrate what would have been the
famed composer’s 100th birthday ... The Red Hot Chili
Peppers are no longer on the bill for the Tibetan Free-
dom Concert, which will take place on June 7-8 in New
York ... Weezer drummer Patrick Wilson is the latest
member of the band to form his own group. Called Spe-
cial Goodness, Wilson’s side project plans to release
its self-titled album on DGC/Getfen in September ... The
reformed rock group Supertramp will release a new al-
bum on SilverCab/Oxygen called “Some Things Never
Change” on June 3. The first single is “You Win, | Lose”
... The label-less Spin Doctors have named EranTabib
as their new guitarist ... The Lilith Fair, a tour featuring
the best and brightest female singer/songwriters, has
signed up Tracy Chapman, Joan Osborne, and Sheryl
Crow for selected dates... New to the H.O.R.D.E. tour
are Kula Shaker, Ben Folds Five, Squirrel Nut Zip-
pers, and Soul Coughing.

Spice Girls

Oasis

Bonnie Raitt
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POP/ALTERNATIVE ..o

RANK  ARTIST TITLE LABEL(S) PLAYS STATIONS/ADOS

1 WALLFLOWERS One Headlight (/nterscope) 994 23/0 Randy Lane/President ) 7

: The Randy Lane A ~ / e

2 SHAWN COLVIN Sunny Came Home (Columbia) 831 22/0 Company analy  okdne

3 DAVE MATTHEWS BAND Crash Into Me (RCA) 752 2000

4 U2 Staring At The Sun (/s/and) 706 2210 his is the most powerful new 18-34 and

5  DUNCAN SHEIK Barely Breathing (Atlantic) 686 19/0 25-54 format and thrives when it combines

6  VERVE PIPE The Freshmen (RCA) 666 232 the best AC, CHR, and Alternative qualities.

7 PAULA COLE Where Have All The Cowboys Gone? (Imago/WB) 660 170 lts 25-34 female core enables stations to

8 JEWEL You Were Meant For Me (Atlantic) 639 171 score strong numbers in both demos. The

9 WHITE TOWN Your Woman (Chrysalis/EMI) 618 201 Ci"”zep;:_f‘“:efd'za 'n fﬂ:‘“”cefy "ff market

10 THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) Rl | < e ke of AC

11 MEREDITH BROOKS Bitch (Capito/) 563 212 workplace usage. The advantage it has over

12 SAVAGE GARDEN | Want You (Columbia) 948 14/0 traditional AC is listeners are very passionate about the music
13 INXS Elegantly Wasted (Mercury) 538 21/0 and word-of-mouth is much stronger. Listeners are on the

14 SHERYL CROW Everyday Is A Winding Road (A&M) 537 15/0 cutting edge of pop and will readily reject artists such as

15 SISTER HAZEL All For You (Universal) 432 174 Mariah Cgrey and Ce!ine Dion. Even if songs by The?c,e artists
16 COUNTING CROWS A Long December (DGC/Geffen) 400 130 test well, listeners don't expect or want to hear them in the

. , context of the format’s core music.

17 TORI AMOS Silent All These Years (Atlantic) 380 1A “It's much easier for these stations to own the core pop
18 SARAH MCLACHLAN Possession (Nettwerk/Arista) 321 10/0 alternative music image than it is for CHR and Hot AC to

19 DISHWALLA Give (A&M) 322 10 own a variety of music styles. [Pop/Alternative] has become
20 OMC How Bizarre (Mercury) 317 10/0 the hit music format choice for Anglos and assimilated

minorities who prefer non-rhythmic music; I’'m very
This sub-chart is ranked by total plays. 16 Hot AC reporters, 3 Altemative reporters, 6 Adult Allemative optimistic about the format’s future.”

combine from the custom chart function on R&R ONLINE. © 1997, R&R Inc.

] 0 ]
WBMX/Boston, MA (HAC) WLIR/Long Island, NY (Al) | KBBT/Portiand, OR (HAC)
WLUP/Chicago, IL (HAC) KYSR/Los Angeles, CA  (HAC) KZZ0/Sacramento, CA (AA)
WTMX/Chicago, 'L (HAC) WPLL/Miami, FL (HAC) KENZ/Salt Lake City, UT (AA)
KALC/Denver, CO (HAC) WDBZ/New York, NY (HAC) | KFMB/San Diego, CA (HAC)
KXPK/Denver, CO (AA) | WPTE/Norfolk, VA (HAC) | KlLiC/SanFrancisco,CA  (HAC)
WHYT/Detroit, Mi (Alt) KTNP/Omaha, NE (HAC} | WVRV/St. Louis, MO (AA)
KVSR/Fresno, CA (HAC) WSHE/Orlando, FL (HAC) ’ WHPT/Tampa, FL (AA) START OF A PERFECT DAY — KYSR/Los Angeles
. listeners got to hear their favorite stars perform live from
W JOR/FtalyersNEL (AR} | KZON/Phoenix, AZ (Alt) 25 Total Stati the “Star Lounge.” Checking out the acoustics are (L-
KMXB/Las Vegas, NV (HAC) KZZP/Phoenix, AZ (HAC) plalStatons R) morning man Larry Morgan, Duran Duran’s Simon

LeBon, Star Programming Assistant Jennifer Okabe, Duran Duran’s Warren Cuccurullo,
and morning co-host Lisa Foxx.

HAC-Hot AC Alt-Alternative AA-Adult Alternative

Top 5 Callout:

: _ . ‘ KLLC WSHE WMXB #1 Callout At WBMX/Boston

With All Demos!
Debut ()-(D)-(D R&R Hot AC
#15 R&R Pop/Alternative Chart

Major Market Airplay:
New This Week: WDBZ/New York 23x  KYSR/Los Angeles 20x
. . WTMX/Chicago 28x  KLLC/San Francisco 30x
WI.UP/Cl.lIC(I.go wKal/ De'erI.f WBMX/BosIogn 33x KFMB/San Diego 21x
WPLL/Miami KFMB/San Diego  wALC/St. Lovis 31x  WWMX/Baltimore 27x
WQAL/Cleveland  WTIC/Hartford WVTY/Pitisburgh 21x WMTX/Tampa 16x
KKOB/Albuquerque ... and more! WWDE/Norfolk 15x  WPTE/Norfolk 23x
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TONY NOVIA

A ‘Wild’ Family Battle In SF

7 KYLD’s Martin must program against competitor — and sister station — KMEL

One of the more popular questions while working the phones
or during my frequent travels is: “What the hell is going on in San
Francisco between KYLD (Wild 107) and KMEL?” While the
notion of their intense battle wouldn’t come as a surprise to any-
one as early as a year ago, the difference today is that both sta-
tions are now owned by Evergreen Media, soon to be Chancel-

lor Media.

Since deregula-
tion, radio wars
{ are nowhere as
intense as they
used to be. Many
former foes are
now working in
the same building
alongside the
very same people
who tried to take
food out of their
mouths just a few
months back. Numerous radio sta-
tions are now sharing management,
programming, marketing, and sales
staffs. Whether or not it is good for
radio in the long run remains to be
seen, but one thing is certain: It sure
has taken some of the excitement out
of radio.

Using that as a foundation, for the

Michael Martin

MM: Since its inception, Wild
107 was designed to be a young
Latino-catering radio station. We
have never changed our focus since
day one. Never. Regardless of
whether we’re owned by the same
company or owned by separate com-
panies, we've always gone after the
same exact audience. If our Latinos
want to hear hip-hop, that’s what we
play. If they want to hear dance prod-
uct, that's what we play. We don’t
have a fixed sound. We want Lati-
nos between the ages of 15 and 23
to listen to Wild 107.

R&R: What about the intense
feelings and fierce competition be-
tween KYLD and KMEL, even
though you are hoth owned hy Ev-
ergreen?

MM: Let me ask you a question:
What is wrong with that? What com-

CHR

CONTEMPORARY HIT RADIO

ing to lose. That’s our mentality.

R&R: What are corporate’s feel-
ings today?

MM: What I pick up is they don't
want to lose the intensity of the two
radio stations. It makes both of us
that much better. They just don’t
want any negativity. And the bottom
line is, whether we’re owned by the
same company or not, the negativi-
ty aspect doesn’t work. We both saw
that. Fortunately, we both stopped
before any real damage was done.

R&R: Does the competitive na-
ture also exist outside of the pro-
gramming aspect and, for example,
in sales?

MM: Absolutely. There's just X
amount of dollars out there, and ev-
erybody’s fighting for a piece of the
pie. Once again, wouldn’t you want
that as an owner? Our intention is not
to undermine each other, but [KYLD]
is out fighting for the most we can get.

R&R: Could a situation work
where all the competitive walls are
knocked down between the two sta-
tions?

MM: You can’t do that. [Ever-
green] really wanted us to get into
the sandbox and play with each oth-
er. And then what’s going to

NUMBER OF AMERICANS
DISSED BY THE DOG HOUSE

0.0A8,86E

OFFEND EQUALLY & OFFEND ALL! — J.V. & Elvis — hosts of Wild 107’s morn-
ing show, “The Dog House”— prove they are equal opportunity offenders and keep
track of it on a billboard to keep all Bay Area listeners up on the numbers.

happen? Can both of us be
No. 17 That’s just not go-
ing to happen. In this sce-
nario, both stations could
get lazy and open up a nice
big door for somebody else
to walk in. If you put out the
impression that this market
is a battlefield, nobody in
their right mind would want
to come up against these
two radio stations and this
company.

R&R: You have said you
will play whatever music it

next two weeks I will be building a
two-part series on the KYLD vs.
KMEL battle currently holding
court in San Francisco. Part one fea-
tures discussions with KYLD's PD
Michael Martin, while next week
we’ll be visiting with KMEL PD
Michelle Santosuosso.

Scanning Martin’s career, he be-
gan as a club jock in Los Angeles
when he got an internship at KIIS-
FM handling phones and doing
some mixes. When the management
of KIIS decided to drop the KIIS-
AM & FM simulcast and launch the
KIIS-AM all-mix format. Martin got
his first big break. From there he
moved to crosstown KQLZ (Pirate
Radio) as APD/AMD with PD Scott
Shannon. Then it was back to KIIS-
FM as MD. In San Francisco for the
past four apd a half years, he’s
worked his way from MD to APD/
MD; for the past year and a half. he
has been PD of KYLD.

R&R: Can you describe the mu-
sical position of KYLD?

pany wouldn’t want their players to
intensely go after their targets? We
both realize we have made past mis-
takes where our competitiveness
turned into some negativity: where,
instead of just promoting ourselves.
both radio stations — just for a quick
second — jumped on each other and
started negatively selling. They
threw slams at us, and we threw
slams at them. That only happened
fora minute. and then everybody re-
alized, "You know what? This isn’t
the right thing to do.”

R&R: Did corporate have to step
in?

MM: Part of it obviously came
from corporate, but the other part of
it was we both saw in our research
that our audience really doesn’t care
[about this in-fighting]. So the phi-
losophy came back to really what it
should have been, whether you're
owned by the same company or not.
Wild 107 tries to be the best radio
station we can and tries to win. So
by nature of that, somebody is go-

takes to keep your demo. Is
it your philosophy to grow the stu-
tion with the audience or maintain
the lower-end demo focus?

MM: I think you have to stay true
to what you are. If you try to chase
everybody. you get nobody. Our mu-
sical focus is incredibly tight. Our
demographic focus tends to be a lit-
tle bit wider. but the music will al-
ways be consistent because we fo-
cus on the active listeners who are
on the cutting-edge of music. The
upper demo isn’t necessarily mak-

12+ 3.9 38

KYLD’s Trip To The Top!
ere are the fesu!t§ from -KYLDISan_-Ffépéiséd PD -
R -Michael Martin's Winter 1997 Arhitron. Note; KYLD
was a simuicast with KYLZ until August 16, 1996.- .
Wi Sy Sum Fats Wiy

44

43 48(No.2)

- 18-34 6.8 6.6

Cume 677,800 684,900 732,800 667,200 702,800 (No.3)

7.2

7.1 83 (No.1)

Cume 350,900 363,400 373,300 336,300 373,100 (No. 1) .-

priorities. The mixers off the streets
are just as important as Jazzy's and
my opinions. We change music ro-
tations on Monday after the week-
end is over, and our mixers come
back going, “Oh my god! This was
on the hook, or this was off the
hook.” On Saturday night while I'm
driving home from a club at 4
o'clock in the morning, I may drive
back to the radio station after I see a
reaction and pop something into
rotation and make sure that it plays.

R&R: What other days do you
typically change music rotations?

MM: When my callout comes
back on Wednesday; on Friday, we’ll
change them again for the weekend.
It’s just a never-ending thing. If it starts
pouring down rain outside, we'll
change the rotation a little bit because
the mood of the day is a little bit down.
If it’s 100 degrees and everyone’s at
the park, we’ll change it again. The
musical process is never-ending.

R&R: That's interesting, hecause
most programmers tvpically make
their music rotation changes once a
week.

MM: To me that's sad. You know
what that is? That’s radio program-
mers who have forgotten the <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>