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UPDATED REPORTING PANELS

This week’s R&R contains the complete
and updated lists of the reporting stations
for each R&R music format, effective with
this issue.

Listings appear in each section

GET SET FOR WEB REVENUE

Katz Radio’s Gerry Boehme offers a
blueprint your station can use when
setting up the machinery to collect revenue
from web advertising.

Page 12

IT’S COMING!

Get the forklift ready ... the biggest issue in
R&R history mails next week. Our first
CHR special in 20 years — an 80-page
extravaganza — features in-depth
conversations with Randy Michaels, Al
Ries, Jerry Clifton, Guy Zapoleon, and
many, many others.

A

R 5, 00

Chuck Tweedle, Alfan Hotlen, Valerie
Howard to run Bonneville/SF stations

* Beau Bennett appointed PD
for all-Sports KilS-AM/L.A.

* Ailan Furst named VP/Programming
for GuifStar stations

Bruce Pollack now Station
Magr. for SFX's KBFB/Dallas

Page 3

CHR/POP
* HANSON Mmm Bop (Mercury)

CHR/RHYTHMIC
* BLACKSTREET Don't Leave Me (/nterscope)

URBAN
* CHANGING FACES G.H.E T.T.0.U.T. (Big Beat/Atiantic)

URBAN AC
* TONY TONi TONE Thinking Of You (Mercury)

COUNTRY
* TIM MCGRAW W/FAITH HILL It's Your Love (Curb)

NAC/SMOODTH JAZZ
* GATO BARBIER! Straight Into The Sunrise (Columbia)

HOT AC
* WALLFLOWERS One Headlight (/nterscope)

AG
* BOB CARLISLE Butterfly Kisses (DMG/Jive)

ACTIVE ROCK
* TONIC If You Could Only See (Polydor/1&M)

ROCK
© SAMMY HAGAR Little White Lie (Track Factory, MIA)

ALTERNATIVE
* THIRD EYE BLIND Sem_i~Charmed Life (Flektra®ES)

ADULT ALTERNATIVE
* TOAD THE WET SPROCKET Come Down (Columbia)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
Things are getting rough on
radio’s playground: Radio Aahs
claims it's been pushed off the
swing by ABC’s Radio Disney.
At least that’s what it sounded
like last week when Children’s
Broadcasting Corp. President/
CEO Christopher Dahl said,
“CBC has been forced to alter its
operations because of ABC/Dis-

By Ron RODRIGUES
R&R MANAGING EDITOR

many of them are
working these
days would prob-
ably go off the
scale.

At session af-
i ter session, mar-

keting directors
W from markets big

and small admit- (-7 Evergreen VP/Marketing Bev Tilden, Saga Exec. VP/Group as
PD Steve Goldstein, KNBC-TV/L.A. Dir./Communications Karen
Tobin, ARS COO John Gehron, and Evergreen President/COO
scriptions are Jim de Castro.

ted their job de-

changing:

| They’re much more consumed with revenue gen-
eration, and they’re spending a lot more time on
event marketing projects and less time with ad-

vertising and promotion.

Goodman Heads To
Hollywood Country
Label As President

Disney’s Hollywood Records
ended nearly a year of specula-
7 ion when it
ormally an-
i nounced the
‘lcreation of
a Nashville-
based imprint
that will
specialize in
country music.
And another
longtime ru-
mor was also
S confirmed:
Former RCA Label Group/Nash-
ville Sr. VP/GM Randy Good-
man has been named President
of the as-yet-unnamed label,
whose product will be distribut-
ed as part of Hollywood’s agree-
ment with PolyGram.
Joe Roth — Chairman of the
Walt Disney Studios, which over-

GOODMAN/See Page 22

Marketing Directors: Radio’s New Heroes

I PROMAX panel: Position’s importance magnified by consolidation

CHICAGO — If one could measure the collec-
tive pulse of the 300 or so radio marketing di-
rectors who attended this year’s PROMAX con-
vention here last week. the furious pace at which

All this was confirmed by three group execs
— Evergreen Media President/COO Jim de Cas-
tro, ARS co-COO John Gehron, and Saga Com-
munications Exec. VP Steve Goldstein — who
appeared on one panel. Said de Castro, “If there
was a line of 30 people at the GM's door a year
ago, there’s a line of 60 people today.”

Today's marketing director. all three agreed.
can play an ever-increasing role at a station clus-
ter if they follow these steps:

* Make yourself important and a leader at |
your station. Gehron said one needs to step into
a job and make it very “big™: “If you move be- ‘l

yond what’s ex- |
pected of you.
you become a
true leader in the
radio station.”

* Don’t take
your eye off the
ball. The listener
is still king and.
Goldstein
counseled, “Let’s
not lose the cre-
ative process in
all this craziness that’s going on with multiopoly.”
Goldstein tells his managers. “Don’t just do
something, stand there! Wouldn’t it be great to
have time to think a little bit?”

* Be a student and a teacher. De Castro sug-
gested marketing directors take their cues from
the people around them, the people they work
for. and their contemporaries at other stations.
Then, explained de Castro, “once you've man-
aged to be a student. you've got to be a teacher.

See Page 11

Detrolt s AII Pucked Up'

Hockey fever ran rampant in the Motor City last week: First, Country
WWWW host Jim Bosh drove a zamboni 587 miles — at 17 MPH — to
Philadelphia to support his beloved Red Wings in the Stanley Cup finals.
Then, after the Red Wings swept the Flyers in four, team trainer John
Wharton (bottom photo, second from left) brought the Cup to Alternative
WHYT to the delight of station staffers Zito, Johnny, and Hadji.
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CBC’s 13 AMs Net $72.5 Mil.

® Firm steps up legal battle with Radio Disney

ney’s method of entering the chil-
dren’s radio market.”

In this case. the alteration
comes in the form of CBC sell-
ing its radio station stable to Glo-
bal Broadcasting for $72.5 mil-
lion — a move that sent CBC
stock up 2.25 to close on Friday’s
(6/6) Nasdaq at 5.875.

Global, a subsidiary of New
York-based Capital Broadcasting

CBC/See Page 11

WBLS/NY Pulls
A Double-Switch

@ Anderson now VP/GM,
Michaels joins as PD

As speculated several weeks
ago (R&R 5/23), WDAS-AM
& FM/Phila-
delphia VP/
GM Kernie
Anderson has
left the station
to take a simi-
lar position at
Inner City’s
WBLS/New
York. Upon
his arrival last
Monday (6/
10). he hired a
new PD for the Urban AC outlet:
32-year industry veteran Lee
Michaels.

Michaels joined "BLS on
Wednesday (6/12), taking the pro-
gramming reins from recently
appointed PD Michelle Camp-
bell. Campbell is expected to stay
with the station; at presstime, her
new position had not yet been
announced.

“I"'m pleased to be able to make
the move to New York,” Ander-

WBLS/See Page 22

Anderson

Greater Media Ups
VP/GMs, GSMs In
Three Major Mkts.

Greater Media has formalized
its management structure in its
three major operating markets. As
aresult, WPEN-AM, WFLN-FM,
WMGK-FM & WMMR-FM/
Philadelphia’s Dennis Begley;
WCSX-FM, WQRS-FM &
WRIF-FM/Detroit’s Tom Bend-
er; and WBOS-FM, WKLB-FM,
WMIX-FM, WOAZ-FM &
WROR-FM/Boston’s Peter
Smyth have risen from VP/GMs
to. Sr. VP/Regional GMs. Smyth
also will serve as VP/Radio Sales
for all Greater Media properties.

“We decided to go with the
market manager model because
that’s the best way to maintain our
solid company culture in each
market,” Greater Media COO
Tom Milewski said.

Additionally. Philly GSM Rick
Feinblatt, Detroit GSM Mike

GM/See Page 22

Phase Il Arbitrend Monthlies: hitp.//www. :ranﬁa. com







R&R * |SSUE NUMBER 1201

Pollack Appointed
Station Manager At
SFX’s KBFB/Dallas

NAC/Smooth Jazz KSSJ/Sacra-
mento VP/GM Bruce Pollack has
been named to the newly created
Station Manager position at SFX
Soft AC KBFB-FM/Dallas, effec-
tive June 23. KBFB was Classic Hits
KRRW until early April, when it
became “B97.9 — Soft Rock of the
*70s. "80s, and "90s.”

According to SFX/Dallas VP/GM
Pat Fant, “Bruce not only under-
stands what it takes to win in Soft
AC, he’s also in tune with the spe-
cific needs of clients who are pri-
mary Soft AC users. He'll add a
great deal of leadership and inspira-
tion to our staff.”

POLLACK/See Page 22

Furst In Line As
GulfStar VP/Prog.

Alan Furst has joined GulfStar
Commumcatlons as VP/Program-
ming, effective
June 25. He most
recently was Na-
tional PD for
NewCity Com-
munications.

“Alan Furst is
one of our indus-
try’s finest. and
we are confident
he will take our
programming ef-
forts to the next
level,” stated GulfStar President
John Cullen. “With nearly 20 years
of experience as a PD. Alan is a tre-
mendous asset to the GulfStar team.”

FURST/See Page 22

Burroughs Becomes
Bad Boy Label GM

Jef Burroughs has joined Bad
Boy Entertainment as the label’s
. GM. He most re-
cently was Direc-
| tor/Product Man-
agement at Arista
Records; prior to
that. he served as
Product Manager
for Columbia
Records.

“Jef has dis-
played his unique
abilities as a well-
rounded execu-
tive during his tenure at Sony Mu-
sic and Arista.” commented Bad Boy
President Kirk Burrows. It was his
excellent workmanship and profes-
sional approach that make Jef a very
capable GM. Jef is a natural addi-

BURROUGHS/See Page 22

Burroughs

SV @D 200 5 RECORDS INC./ 10100 SANTA MONICA BLVD., STH FLOOR, LOS ANGELES, CA 90067
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XTRA! XTRA! Bennett New KIIS-AM PD

ormer KRFX/Denver

Asst. PD Beau Ben-
nett has been named PD
of Jacor's KIIS-AM (XTRA |
Sports 1150)/Los Ange-
les. Bennett has been with
the station since it signed
on in March.

“Beau and | were team-
mates for six years in Den-
ver,” said Jacor VP/Pro- |
gramming Jacx Evans.“His
organizational skills, ability
to create a fun yet creative

Bennett

working environment, and
a daily dose of marketing
genius from GM Roy
Laughlin will assure contin-
| ued growth of XTRA/L A"
Bennett added “What
Bl an exciting time to be a
| part of L.A. Sports radio.
~| Our new partnership with
the L.A. Dodgers and
UCLA Bruins show the
level of commitment Ja-
cor has to the format and
Southern California.”

Tweedle Named Bonneville/SF President
@Htotlen, Howard rise to VP/GMs at KOYT, KDFC

Chuck Tweedle has been
elevated to President for
Bonneville's San Francisco
stations. Currently VP/GM §
of KOIT-AM & FM, he'll §#
continue to manage day-to- |
day operations at the Soft
AC duo as well as oversee §
newly acquired KDFC-FM
& KOYT-FM.

Meanwhile. former KOIT

| PD Allan Hotlen returns to

the Bay Areato serve as VP/
GM of KOYT (formerly KPIX). He
most recently was VP/GM of Bon-
neville’'s WWZZ/Washington and

Hotlen

f WXTR-AM & WWVZ-
| FM/Frederick, MD and will
be replaced at those stations
on an interim basis by KSL/
Salt Lake City VP/GM Ri-
chard Mecham. KOYT
| will continue to simulcast
Hot AC sister WTMX/Chi-
cago until a new format is
announced next month.

In addition, KOIT’s VP/
Director of Sales Valerie
Howard is elevated to VP/
GM of Classical KDFC-FM/San
Francisco.

BONNEVILLE/See Page 22

Trapp Tapped As PD At KTBZ/Houston

Industry veteran Jim Trapp has re-
placed the exiting Cruze as PD of Na-
tionwide Altemative KTBZ/Houston.
Trapp most recently served as PD at
Adult Alternative KZZO/Sacramento.

“Jim brings strong industry position-
ing skills and music demographic
awareness that will fit nicely here at
‘the Buzz.”” GM Ellen Cavanaugh

stated. “His successful transitions of
stations within radio wars is impres-
sive and exciting, given our goal to be
a force reckoned with in the Houston
market.”
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Kiernan WW1 SVP/Affiliate Relations

| 1 He'll Iead a team of five Sr. Regional Dirs.

Trapp’s resume also includes a PD |

post at KZON/Phoenix and a stint as
National Directot/Promotion for Cap-
ricorn Records.

Red Rocker And R&B Too!

Track Factory/MCA artist Sammy Hagar and MCA duo K-Ci & Jo Jo rocked
the house at a recent gathering of regional directors from Universal Music
& Video Distribution. Both acts treated their audience to a short, “unplugged”
performance. Caught in the rhythmic rockin’vibe are (top, I-r) MCA Exec.
VP/General Manager Abbey Konowitch, MCA Sr. VP/Promotion Skip Bish-
op, Universal Music & Video Distribution Sr. VP/Sales & Distribution Joyce
Castagnola, Hagar, Universal Music & Video Distribution Exec. VP/Gen-
eral Manager Jim Urie, Track Factory President Tim Sexton, Hagar's man-
ager Gary Stamler, Jo Jo, MCA VP/Sales Mike Regan, MCA President/
Black Mustc Ken Wilson. (Bottom, I-r) K-Ci, MCA Sr. VP/Sales & Market-
ing Jayne Simon.
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from the Westwood One/CBS Radio
Networks merger has opened the op-

@@ portunity to assemble the
1 most talented staff ever to
| represent our high quality
# programming to the radio
industry,” commented
WW1 Sr. VP/COO Mike
D’ Ambrose.

Each team will consist of
dedicated sales and service
personnel representing all
Westwood One News.
Sports. Talk. and Entertain-
ment programming and ser-
vices. Affiliates will now have one
individual market delegate who will
represent WW1's complete line of

Westwood One has restructured its
Affiliate Relations Division to “bet-
ter serve the more than 7000 g o
radio station affiliates.” As a
result. CBS Radio Networks
VP/Affiliate Relations Nick
Kiernan has been named
WWI1's Sr. VP/Affiliate
Relations Division. Before
landing his most recent post
in December "92, Kiernan
served as VP/GM at CBS
Hispanic Networks.

Kiernan will orchestrate
the creation of five district
teams headed by five Sr. Regional Di-
rectors. Lynn McIntosh will over-
see the Northeast region. Bob Leed-

Kiernan

er will head the Southeast. Dino
Masi will lead the North Central re-
gion, Mary McCarthy will spear-
head efforts in the South Cenural re-
gion. and Erle Younker will be re-
sponsible for the West.

“The leadership position resulting

programming and service opportuni-
ties. Music and Special Event Pro-
gramming will continue to be han-
dled by VP/Affiliate Relations. L.A.
Liz Laud: Robert Bartolomeo will re-
main Director/Affiliate Sales for the
“Imus In The Morning™ program.

Grevey Now VP/GM For Jacor/Cincy FMs

Alene Grevey has been elevated to VP/GM for Jacor Communications’
Cincinnati FMs. She'll oversee Alternative WAQZ-FM. Rock WEBN.
Classic Rock WOFX, and AC WWNK and succeeds Jaqui Brumm. who

retired last month.

“Alene brings a strong sales background to this role.”

said Jacor Cincin-

nati Market Manager Mike Kenney. “She understands our advertisers, our
listeners. and our stations. We're looking forward to her continued contri-

butions in this new position.”

Prior to the promotion. Grevey was GSM for WAQZ, WEBN & WOFX.
| She’s worked for Jacor since 1984.

310-553-4330
202-463-0500
615-244-8822

310-203-8727
310-203-9763
202-463-0432
615-248-6655

WD B http://www.rronline.com

garrett@ rronline.com
mailroom @ rronline.com
mailroom @ rrontine.com

lhelton @ rronline.com
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By JerrEY YORKE
R&R WASHINGTON BUREAU CHIEF

RADIO BUSINESS
NY Judge OKs Radio Simulcasts Via Phone

A New York U.S. District Court judge has ruled that Media
Dial-Up may operate listen lines giving subscribers access to
radio broadcasts over the telephone.

Judge Lewis A. Kaplan ruled last
Friday (6/6) that Wayne Kirkwood’s
Dallas-based operation — providing
raw, unadulterated retransmisstons of
nearly 500 stations in the top 10 mar-
kets — did not infringe on Infinity
Broadcasting’s copyright-protected
programming by making programs
available to subscribers. Infinity had
demanded that Kirkwood cease and

desist from transmitting its broadcasts,
but Kaplan opted to dismiss the case.
“Kirkwood's service merely en-
ables its subscribers to overcome the
barriers of distance to hear broadcasts
which [they] had been invited to wit-
ness in [their] entirety free of charge,”
wrote Kaplan in his summary.
Infinity based its argument on three
separate recordings made from Me-

dia Dial-Up service on October 8§,
1996. The court agreed “it is virtually
undisputed that Infinity holds the
copyright [to] the broadcasts and that
its programming is copyrightabie...
Nor does Kirkwood deny that Infini-
ty has the exclusive right to perform
the copyrighted material.”
Kirkwood's three-and-a-half-year-
old Media Dial-Up company has
placed radio receivers in the 10 larg-
est radio markets. Each receiver is

Continued on Page 8

Jackson Asks Hundt For Immediate
Moratorium On Media Concentration

BY HeatHER VAN SLOOTEN
R&R WASHINGTON BUREAL

Jesse Jackson is not giving up his bid to change the way things
are run in the radio world. Jackson last Wednesday (6/4) met with
FCC Chairman Reed Hundt and cautioned about a “dangerous
pattern of media re-segregation.” He asked that the FCC “impose
an immediate moratorium on media concentration” until the Com-
mission reinstates the minority tax certificate policy.

The Rainbow-PUSH Coalition
leader also compared the treatment of
minorities in the broadcast industry
today to apartheid. “What is happen-
ing now in the media in America
would be unacceptable in South Afri-

ca,” Jackson said at a press conference
in front of the FCC.

Jackson later met with President Clin-
ton and VP Al Gore to discuss this is-
sue, among others. “No transactions
should be approved unless they serve the

public interest by impacting positively
on minority ownership and diversity of
voices and viewpoints,” Jackson said in
a letter to Hundt. He also pointed out
what he sees as Hundt’s failures in tak-
ing steps to increase minority ownership,
but said Rainbow believes “in redemp-
tion, in the power of the individual to
see the error of his ways.”

In his response. Hundt called the
meeting “productive and positive.” He
added. I look forward to working

Continued on Page 8

Free Airtime Debate Builds Steam

One would think this were an election year, as dozens of

members of Congress continue to clamor for free airtime for
political advertising. Now FCC Chairman Reed Hundt says
this will be one of the next areas the FCC investigates.

Hundt late last week (6/5) cheered Sen.
Dick Durbin (D-1L) and Rep. Louise
Slaughter (D-NY) and their Capitol Hill
colleagues for asking the Commission to
consider free “stump time for political
candidates.” Durbin and Slaughter are
only concerned with television time, but

ahandtul of other bills winding their way
through Congress are requesting that ra-
dio be given similar requirements as its
broadcast counterpart.

The idea has the backing of the
Media Access Project. Common
Cause. Public Citizen, and the League

of Women Voters, among others.

Although support tor free airtime
appears to be growing on the Hill,
NAB President/CEO Eddie Fritts
was quick to counter that broadcast-
ers already have an “enviable record”
of granting free time. including de-
bates and news coverage. In a tersely
worded statement. Fritts said. “The
FCC does not have the authority to
mandate political programming. That
right is reserved for Congress.”

Hundt Continues Alcohol Campaign

CC Chairman Reed Hundt has plenty of plans for the broadcasting

industry before he relinquishes control, and at the forefront is an in-
vestigation into alcohol advertising — which is already on the Commis-
sion’s June 19 meeting agenda. Hundt offered this dire prediction: “If 50 or
100 broadcasters are running the hard liquor ads today, the marketplace
is going to drive the situation so ... at some point the wall will collapse and
all broadcasters will be forced to run the ads”

In a 10-page speech to the U.S. Catholic Conference, Hundt called the
hard liquor industry’s attempts to prevent the alcohol inquiry “offensive to
the spirit of the First Amendment.” He also called the attempts an “insult
to the President, the numerous states, the members of Congress, and the
240 public groups that have asked for this inquiry””

The USCC responded with a letter to the Chairman, agreeing that the
alcohol inquiry is “squarely within” the FCC’s jurisdiction.

Cochran Bothered By Broadcast Journalism Slight

ew Radio-Television News Directors Association (RTNDA) President

Barbara Cochran objects to FCC Chairman Reed Hundt's comments
in a recent speech that implied broadcast news is inferior to print. In his
speech Hundt asked whether the government should assure that news is
“fairly communicated through the electronic media” Cochran responded
that that would not be in the public interest and the “RTNDA will enlist all of
its energies to keep government entities out of the news business”

FCC Flexes Fine Muscles

wo notices of apparent liability and one fine were doled out by the

FCC Tuesday (6/10). WGMD-FM/Rehoboth Beach, DE was fined
$15,000 for the usual EEQ violations: insufficient minority recruiting ef-
forts and self-assessment. Similarly, WHWD-AM &WMEE-FM/Ft.Wayne
and WQHK-FM/Decatur, IN have 30 days to respond to the FCC’s notice
that they must collectively pay $8000 for EEQ violations.

In a separate case, the FCC is charging that WUFX-FM/Charlottes-
ville, VA, in building the station, did not stick to the terms of its construc-
tion permit. It will have to pay $10,000 uniess it can convince the Commis-
sion otherwise in the next 30 days.

Metro Elects Directors

etro Networks held its first stockholders meeting Friday June 6.

Discussions included the election of three Class One directors: David
Saperstein, Gary Worobow, and Kenin Spivak and the appointment of the
auditing firm KPMG for 1998. Metro Networks is now in 66 markets.

Kiel Journal Communications Exec. VP

oug Kiel has been named Exec. VP of Journal Communications.

He will continue as President of Journal Broadcast Group. His new
responsibilities include overseeing the daily operations of Add Inc. and
PrimeNet Marketing Services. Kiel has been with the company since 1986
when he joined as WKTI-FM/Milwaukee VP/GM.

Continued on Page 22

Is the NAC niche filled in your market?

o

3.9 to 5.1 Share ¢ wjzc - Nashville, TN
Let our expert Steve Hibbard provide you NAC
with the right balance.

NAC...30 markets and growing!

Call Jones Radio Network. Gene Ferry, NSM 303 ¢ 784 « 8700

JONES RADIO NETWORK:

Arbitron Winler 97
Adults 25-54, M-S b6A-12M




NEW WORLD

NEW RULES

NEW ANSWERS

Have you heard? Other research
companies are touting their ... uh ... innovation

... using a PC to search a music test for the hit songs.
What's so revolutionary about a simple graphic front
to a spreadsheet? Nothing!

Bottom line: They are still giving you

primitive test results - popularity, burn and
unfamiliarity. A bunch of numbers that won’t help you
do what you really want to do:

* Create the best possible personal
jukebox for every individual listener.

The truth is, in music research, as with
morning shows and TV spots, there are very few
companies who are real innovators. There are lots
of great pretenders. There are even more
passengers on the “no clue bus.”

TrueVariety music research
- with TrueCore Targeting

We all agree on the importance of “VARIETY” to
create the right music mix for your station. But does
any music test actually show you how to achieve
real music VARIETY?

Now, the results of your music test can

show you the real Music Variety Profile™

of every song you've tested as defined by your

TrueCore listeners. This gives you, for the first time ever,
the power to optimize your song-to-song appeal according
to your listeners’ personal perception of what they believe
is real music VARIETY.

You have the power that no else has to create a
personal jukebox for each individual listener.

You’re living in a new world. There are
new rules. It’s time for new answers!

TrueVariety music research - callout and
catalog music testing - shows you what

you need to do to have true audience appeal.
And create real music VARIETY. It unlocks
the answers hidden deep in your music test
to actually help you create a personal jukebox
for each of your listeners.

B> TrueVariety test results on your Windows™ PC:
¢ Design your own unlimited custom rankers.

* Sort test results any way you want in seconds.
* Point-Click-Done! Instantly categorize songs.

» Update Selector™ using Windows™ clipboard.

X>Real cluster analysis on your PC:

¢ You (and your listeners) define music clusters.
* Unlimited number of clusters definable.

* You interactively define your TrueCore sound.

X>Use your TrueVariety test results on your PC to:
* Fine tune powers, secondaries for TrueCore fit.

* Find Powers not matching your TrueCore sound.
* Find Secondaries with TrueCore Power potential.
¢ ID which songs work together; which don't.

> Benefit from 100 perceptual test questions.
X>TrueCore Targeting creates a super tight screen.

New World. New Rules. New Answers!™

Upgrade today to the revolutionary
innovations you've come to expect from
TrueVariety™ music research,

Mental Weaponry™ perceptual research,
Nest Marketing™ listener cultivation

with TrueCore™ Targeting.

CRITICAL MASS MEDIA

Revolutionary Radio Research ® Nest Marketing ® Mental Weaponry

To upgrade to Critical Mass Media’s revolutionary services, contact:

John Martin, Abbe Harris, Elizabeth Hamilton, Jennifer Hodlick, Donna Leonard.
(847) 441-9CMM e« (847) 441-4FAX * cmm@cmmnet.com

© 1997 Critical Mass Media, Inc.

internet site; www.cmmnet.com
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Dollars to Date: $5,032,295,738
| (Last Year: $4,618,052,561)
* Children’s Broadcasting Corp.  This Week’s Action:  $115,225,000

(Last Year: $54,774,500)

stations $72.5 million

13 stations in 12 markets  Stations Traded This Year: 953
(Last Year: 1040)
‘ Stations Traded This Week: 7|

2 I (Last Year: 44)
TRANSACTIONS

Children’s Broadcasting Goes (To) Global

L Jacor continues to build its Idaho empire with Twin Falls trio

R R
A A g TR X

TR T TUUEITN | pher Dahl. Phone: (612) 338-3300 | s
o AR N R N NN, - BROKER: Peter Handy and Paul s MR
Children’s Broadcasting Leonard of Star Media Group KFWJ-AM & KBBC-FM/

: STATIONS: WAUR-AM/Chicago; .
Corp. stations KAHZ-AM/Dallas-Ft. Worth; kkyD- | Lake Havasu City

PRICE: $72.5 miflion

TERMS: Not avaitable

BUYER: Global Broadcasting Co. |
Inc., headed by President Greg
Deieso

SELLER: Children’s Broadcasting
Corp., headed by President Christo-

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: Mad Dog Wireless Inc.,
headed by CEOQ Rick Murphy. It owns
KRCY-FM & KZUL-FM/Lake Havasu
City, AZ. Phone: (520) 855-1051
SELLER: London Bridge Broad-

AM/Denver; WCAR-AM/Detroit;
KTEK-AM/Houston: KPLS-AM/Los
Angeles; WZER-AM/Mitwaukee;
KYCR-AM & WWTC-AM/Minneap-
olis; WJDM-AM/New York; WPWA-
AM/Philadeiphia; KIDR-AM/Phoe-
nix; KMUS-AM/Tulsa
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* WHEN IT COMES TO SPORTS, WHO DO YoU
i LISTEN TO ALL WEEKEND LONG FOR THE LATEST
UPDATES, SCORES, AND LIVE REPORTS?

a) Jay umariotti %am-lpm L.T,

Bob Berger & Bruce wurrajy
lpm~Tpm L.7T.

c) Larry Cotlar
; Tpm~12am P
T
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Feeling Stumped?

Call 847-509-1661

for the answers.
Operators are

' standing by. "

-

11 of
the above

d )

| is. Phone: (757) 624-6500

RADIO BUSINESS

DEAL OF THE WEEK [l 1997 DEALS TO DATE |}

TRANSACTIONS AT A GLANCE

« KFWJ-AM & KBBC-FM/Lake Havasu City, AZ $850,000
« KMZX-FM/Little Rock $1.3 million

« KIXT-FM/Grover Beach (San Luis Obispo), CA $900,000
» KLIX-AM & FM & KEZJ-FM/Twin Falls, ID $39.6 million

« KGVO-AM, KLCY-AM & KYSS-FM/Missoula, MT $4.5 million
« WRQK-FM/Canton, OH $6.55 million

« WMMA-FM/Lebanon, OH $3 million

» KSPI-AM & FM/Stillwater, OK $650,000

« WCHE-AM/West Chester, PA $230,000

+« WVOL-AM & WQQK-FM/Nashville $13.5 million (est.)

« KINF-AM/Denton, TX $650,000

« KYLR-AM/Huntsville, TX $145,000

« WKVT-AM & FM/Brattleboro, VT $850,000

POWER: 5kw; S5kw day/1kw night;
15kw at 2511 feet
FORMAT: News/Talk; Talk; Country

casting Inc., headed by President
Lee Shoblom. Phone: (520) 855-
4098
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KMZX-FM/Little Rock
PRICE: $1.3 million
TERMS: Asset sale for cash
BUYER: Kaleidoscope Radio
L.L.C., headed by President Larry
Morton. Phone: (501) 219-2400
SELLER: Lonoke Broadcasting
Inc., headed by President L.E. Will-
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WRQK-FM/Canton

PRICE: $6.55 million

TERMS: Asset sale for cash
BUYER: Connoisseur Communica-
tions of Canton L.P., wholly owned
by Connoisseur Communications
Partners L.P., headed by CEQ Jef-
frey Warshaw

SELLER: Sabre Communciations
Inc., headed by President Paul Roth-

FREQUENCY: 106.3 MHz
POWER: 2 5kw at 354 feet
FORMAT: Religious

: fuss

e B .m0 FREQUENCY: 106.7 MHz
: Sl O POWER: 27.5kw at 340 feet
KIXT-FM/Grover Beac FORMAT: Alternative

(San Luis Obispo) BROKER: Richard Sharpe of Black-

PRICE: $900,000 burn & Co.
TERMS: Asset sale for cash |
BUYER: Photosphere Broadcast-
ing L.L.C., headed by co-Presidents
Clifford Burnstein and Peter Men-
sch. It owns KSLY-FM, KSTT-FM & [
KXFM-FM/San Luis Obispo. Phone:
(209) 434-1715

SELLER: R&L Broadcasters Inc.,
headed by President Rod Funston.
Phone: {(805) 481-8781
FREQUENCY: 107.3 MHZz
POWER: 4.2kw at 807 feet
FORMAT: Country

BROKER: William A. Exline Inc.

o e

WMMA-FM/Lebanon
PRICE: $3 million

TERMS: Asset sale for cash
BUYER: American Radio Systems
Corp., headed by President Steve
Dodge. Phone:(617) 375-7500
SELLER: McMurray Communica-
tions, headed by President Marilyn
McMurray. Phone: (513) 932-0880
FREQUENCY: 97.3 MHz

POWER: 2.15kw at 387 feet
FORMAT: Oldies

BROKER: George Otwell and Eliot
Evers of Media Venture Partners

? ....}‘.-.-.:._. : \k.. e .- -é_. .:;&l: : .
KLIX-AM & FM & KEZJ- [ s
PRICE: $9.6 million - 0
TERMS: Asset sale for cash L(R?CI:DEI &'gg g:)g: M/Stillwater
BUYER: Jacor Communications = ’

TERMS: Asset sale for cash

Inc., headed by President Randy BUYER: Stillwater Broadcasting

Michaels. It has agreed to acquire L.L.C.. headed b
) .L.C., y members John
KID-AM & FM/Idaho Falls and KWIK: ‘ and Robert Mahaffey. Phone: (417)

AM & KPKY-FM/Pocatello, ID. Phone:
(606) 655-6523 ey
SELLER: North Central Corp.,

SELLER: Lartigue Multimadia Sys- . :
. | headed by President L.F. Bellatti.
tems, headed by President John Phone: (405) 372-5000

Lynch

FREQUENCY: 1310 kHz; 96.5 MHz; |
95.7 MHz

POWER: Skw day/2.5kw night; 100kw
at 130 feet; 50kw at 670 feet
FORMAT: News/Talk; Oldies; Country
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WCHE-AM/West Chester

T s | PRICE: $230,000
o F it s | TERMS: Asset sale for $78,000 cash

and a seven-year, $140,000 promis-
sory note at 9% interest

BUYER: Chester County Radio
Inc., headed by President David
Shur. Phone: (610) 692-3400
SELLER: Tri-State Radio Inc.,
headed by President Eugene Boyd
Jr. Phone: (810) 692-3131
FREQUENCY: 1520 kHz

POWER: 250 watts

FORMAT: Talk

KGVO-AM, KLCY-AM &

KYSS-FM/Missoula

PRICE: $4.5 million

TERMS: Asset sale for cash
BUYER: EKD Broadcasting L.P.,
headed by manager Aaron Shainis.
Phone: (312) 755-1300

SELLER: Western Broadcasting
Co., headed by PresidentMarkWard.
Phone: (406) 728-9300
FREQUENCY: 1290 kHz; 930 kHz;
94.9 MHz

Continued on Page 8
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AB Radio Show you can take charge of the ne:
era in radio. Help control the destiny of your business
and your career. This is radio’s most exclusive event,
focused on one thing only—your business, the business
of radio! Plan now to attend The NAB Radio Show and...

« Weigh in on the critical issues for « Capitalize on special small/rural mar-
programming, management, sales & ket stations
marketing, production and promotions. e Network with radio’s movers and

« Benefit from format specific sessions  shakers.
addressing the topics vital to your ~ » Make the business deals that will
format. take you into the next century.

« Interact with the industry gurus on  » Experience ground-breaking tech-
the issues and opportunities facing nologies first-hand.
your station. » Meet face-to-face with the suppliers

that are shaping the new era of radio!

PLUS, you won’t want to miss these exciting events:

« Radio’s Opening Reception

« The NAB Marconi Radio Awards Dinner and Show

« The NAB Radio Luncheon and National Radio Award Presentation

« The NAB Career Fair

o And so much more!

The excitement is building—Register Today!

For more information:

« WEB: Point your web browser to www.nah.org/conventions/ to register
on-line or to receive up-to-the-minute conference, hotel and travel information.

o FAX-ON-DEMAND: Dial 301-216-1847 from the touch-tone handset of
your fax machine and follow the voice instructions.

o GALL: 800-342-2460 or 202-775-4970. Want to exhibit? Call 202-775-4988

SUCCEED IN THE NEW ERA OF RADIO

GET MORE INFO TODAY!
Fax this completed form tc 202-428-534 3.
Please send me more information on O Attending O Exhibiting

Name ~ Tite
Company
Address

Call Letters o

City

Country
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TRANSACTIONS

Continued from Page 6

[
| Tennessee
WVOL-AM & WQQK-FMW/

Nashville

PRICE $13.5 million (estimated)

TERMS: Not available

BUYER: DBBC L.L.C., headed by

President Lewis Dickey Jr.

SELLER: Phoenix Communica-

tions, headed by Chairman/CEO

Samuel Howard

FREQUENCY: 1470 kHz; 92.1 MHz

POWER: 5kw day/1kw night; 3kw at
- 462 feet

FORMAT: Oldies; Urban l

BROKER: Charles Giddens of Me- {

dia Venture Partners

%@-ﬁ

KINF-AM/Denton
PRICE: $650,000

TERMS: Asset sale for cash
BUYER: Mortenson Broadcasting
Co. of Canton L.L.C., wholly owned
by Mortenson Broadcasting, head-
ed by President Jack Mortenson.
Phone: (606) 245-1000

SELLER: KICI-AM Licence Corp.,a
wholly subsidiary of HBC Texas Inc.
FREQUENCY: 1440 MHz

POWER: 5kw day/500 watts night
FORMAT: Spanish

BROKER: Mary Gaines

KYLR-AM/Huntsville
PRICE: $145,000

TERMS: Asset sale for $100,000 and
$45,000 donation

BUYER: Houston Christian Broad-
casters Inc., headed by President
Bruce Munsterman. It owns two oth-
er stations. Phone: (713) 520-5200
SELLER: James Standefer. Phone:
(409) 291-7323

WKVT-AM & FM/

Brattleboro

PRICE: $850,000

TERMS: Asset sale for $650,000
cash and a three-year, $200,000
promissory note at 10% interest
BUYER: LB New Hampshire Inc.,
headed by President Richard Ligh-
foot. it owns WKNE-AM & FM/Keene,
NH. Phone: (603) 352-9230
SELLER: Rowena Broadcasting of
Brattleboro Inc., headed by Presi-
dent James Plante. Phone: (802)
254-2343

Jackson Asks Hundt For Inmediate
Moratorium On Media Concentration

Continued from Page 4

with Reverend Jackson on our com-
mon goals. I consider it an honor to
have him involved in our debates.”

Viacom Under Fire

The civil rights group’s efforts to
increase minority ownership appear to
be having an effect in at least one cir-
cumstance: Viacom. A Viacom com-
pany memo sent out early this week
said the closing of its deal with Ever-
green Media would be delayed for
another twoto three weeks. A Viacom
staffer told R&R the delay was be-
cause of Rainbow.

Rainbow last month asked the FCC
to hold off on its approval of the Ev-
ergreen/Viacom deal unless one of the
companies honored a 1993 pledge
made to the FCC to try to sell an AM
and an FM station in Washington, DC

to minority buyers. Days after Rain-
bow’s petition, Viacom sold DC out-
lets WBZS-AM & WZHF-AM to mi-
nority-owned Douglas Broadcasting/
Personal Achievement Radio.

That was not enough for Rainbow.
The group again last week asked the
Commission to deny the Evergreen/
Viacom deal arguing that by selling
two AMs to a minority, Viacom was
not exempt from its promise of trying
to sell an FM to a minority. The FM
Rainbow is targeting is WIZW; that
station is already under contract to be
sold to ABC Inc.

In the meantime, Rainbow is plan-
ning to buy stock in the 10 largest
media groups in order to have greater
influence. Jackson alluded that some
radio and television companies “may
be targeted,” but quickly added, “We
are not looking for boycott targets, we
are looking for trading partners.”

Ll N A S

Media Institute Examines Gross Ownership

[ Media scarcity no longer exists,
eliminating the need for the govern-
ment to impose diversity, contends
Kaplar. With the current abundance of
media, the ban’s constitutional validi-
ty is debatable. Also, repealing the ban
would improve competition and move
this segment of the media towards a
‘ marketplace model where efficient al-

location of resources and true compe-
! tition could take place.

The cross-ownership rule — the fi-
| nal piece in the assembly of cross-
l ownership limits — was put into ef-

fect nearly 60 years ago. With the
adoption of the rule, the duopoly and
one-to-a-market rules required re-ex-
amination, and were later relaxed. The
significance to broadcasters was the

Continued from Page 4
plugged into an electrical outlet and
connected to phone lines. Subscribers
receive a confidential list of phone
numbers and select from a menu of
nearly all of the stations in the market-
place, allowing them to “listen in” on
such programs as “Imus In The Morn-
ing,” G. Gordon Liddy, Howard Stern,
Rush Limbaugh, and Dr. Laura
Schlessinger. The real-time service is
used for auditioning on-air talent, ver-
ifying that commercials are broadcast,
and monitoring a station’s format. Also,
the judge noted that the Copyright Act
defines “fair use” as use or reproduc-
tion of copyrighted work “for purpos-
es such as criticism, comment, news
reporting, teaching, scholarship, or re-
search, provided the use is a fair one.”
Kaplan determined that Kirk-
wood’s transmissions “leave the char-
acter of the original broadcasts un-
changed. There is neither new expres-
sion, new meaning nor new message.
Kirkwood simply uses new technolog-
ical means to retransmit the original

Market conditions have changed dramatically since the
FCC’s newspaper/broadcast cross-ownership ban first began
in 1975, which means said ban may need to be repealed. That’s
the finding of the DC-based Media Institute’s book “Cross
Ownership at the Crossroads,” by Richard Kaplar.

signal of the “beginning of the end”
of ownership limits and a change in
the FCC’s attitude towards diversity
and competition. But in the process
of re-evaluation, the newspaper/broad-
cast rule was left behind.

Radio & TV Not Alone

Kaplar takes into account the com-
plete transformation of the media in-
dustry since the ban’s inception; with
emphasis on the introduction of ca-
ble, satellite, and the Internet, and the
booming growth of television as
sources of information. Now that all
of this media is generally available,
contends the author, the government’s
job to impose diversity is no longer
necessary.

NY Judge OKs Radio Simulcasts Via Phone

to a different audience in a manner
quite analogous, from a technologi-
cal standpoint, to one who uses a pho-
tocopier to reproduce a book for the
purpose of distributing copies to per-
sons who lack copies of the edition
published by or on behalf of the copy-
right owner.” Kaplan noted, however,
that since Media Dial-Up “is not in-
tended for the general public” but is
marketed to the radio industry, it “has
had no impact on the value of Infini-
ty’s copyrighted programs as a means
of generating advertising or syndica-
tion revenue.”

“I feel great!” said a victorious
Kirkwood post-trial, describing him-
self to R&R as “a high school gradu-
ate” who represented himself with the
help of “some legal assistance from a
lawyer friend.” He said he views Ka-
plan’s decision to dismiss Infinity’s
case as “a green light to proceed with
marketing my business” — into the
top 20 markets over the next year, he
hopes.

Media Dial-Up customers — who,

No Longer A
Lack Of ‘Voices’

The U.S. Supreme Court upheld the
constitutionality of the cross-ownership
ban in 1978, citing the lack of “voic-
es” in the marketplace. Fear that a priv-
ileged class of speakers would control
mass media and First Amendment free-
doms validated government interven-
tion on the premise that diversity would
be preserved. However, there is little
evidence to support this theory in the
current communications climate.

Repeal Ban, Increase
Competition
Since other bans have been repealed,
a competitive disadvantage has devel-
oped against those who want to own a
newspaper/broadcast combination. A
weak newspaper or broadcast outlet
could benefit from the resources of a
strong partner. If the rule bans common

Media/See Page 22

according to Kirkwood, include perfor-
mance rights organization Sesac, Cox
Broadcasting, and the Cox Corpora-
tion, Sony Worldwide Networks, Pre-
miere, consultant Guy Zapoleon, and
such stations as KSON/San Diego,
KFI/LosAngeles, and WSB & WSTR/
Atlanta — pay $100 per month to sub-
scribe to unlimited access (long-dis-
tance phone charges are additional).

If the decision stands, it likely will
be the first time that copyrighted ma-
terial is permitted to be resold in its
entirety for commercial gain, an in-
dustry source told R&R. Kirkwood
acknowledges that Infinity was “very
passionate” in its effort to protect its
programming and the court’s interpre-
tation of “fair use.”

“I would not be surprised if they
appealed the decision,” Kirkwood told
R&R.

Meanwhile, Infinity attorney Bruce
Keller, of Debevoise & Plimpton, de-
clined comment because he had not
had an opportunity to consult with his
client.

"TRACKER beats cassettes hands down.
’ ’ "
It's a PD’s secret weapon!

-- Jack Swanson, OM, KGO/KSFO San Francisco

Free Fast Fax: Busy? Simply jot your name and call letters
below and fax to 914-723-2258 for a Free Demo and info on Tracker.

WHO SAID WHAT WHEN?

TRA CKER hears

every word they say ...

"l can aircheck ANY daypart, ANY show, ANY time from ANY phone!
Let's sav a listener calls me about something my host said at 2:20 AM. |

put'em on hold, punch up the TRACKER, hear what they REALLY said,
and go back armed with the facts!"

-- Phil Boyce, PD, WABC/New York

“\P‘

Fax:914-723-2258 Tel: 914-723-8567 www.rcsworks.com
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Fromme, Funches To
Manage Douglas AMs

Douglas Broadcasting has
tapped Rick Fromme and Muriel
Funches as GMs
| at WNJR-AM/
Newark, NJ
(New York) and |
KPAD-AM/Dal- |
las-Ft. Worth, re-
spectively. WNJR
features brokered
multi-ethnic pro-
gramming;
KPAD airs the
Motivational Talk
format adminis-
tered by Douglas’s Personal
Achievement Radio Holdings.

DBI/PAR Holdings VP/COO.
Operations Steve Schoppa told
R&R. “Some of the attributes Rick
broughtto the table included setting
up sales and marketing opportuni-
ties in Asia and Europe. He comes
to us with a number of years™ expe-
rience. and all of those attributes re-
ally add up to a good mix for our
station in New York.”

Fromme — who has been Direc-
tor/Sales for MetroMedia/Russia
and VP/Sales & Marketing for Sin-
gapore Broadcasting — said. “This
station reflects the ethnicity of the
communities within a 15-mile radi-
us of downtown Newark. Our sig-
nal covers most of the five boroughs
of New York. Our long-term plan is
to have several more signals here,
with ane for primary coverage over
the New York market reflecting a
large underserved ethnicity ... most
likely Korean.” A third station. to be
added when revenues enable the
company to purchase it, would adopt
PAR’s Motivational Talk format.

At KPAD, Funches will lead the
outlet’s transition from Spanish Re-
ligious. “I worked with Muriel in

DOUGLAS/See Page 22

|

Funches

Kam|kaze cllmbs To
PD At WTBT/Tampa

Ted Kamikaze has been elevat-
ed to PD at Classic Rock WTBT-
FM (Thunder 105.5)/Tampa. The
seven-year WXTB-FM (98 Rock)/
Tampa Asst. PD will continue his
midday shift at that station. Kami-
kaze replaces Bob Walton, who re-
cently exited.

WTBT & WXTB OM Brad Har-
din stated, “I’'m confident Ted will
embrace this new challenge to take
Thunder from its infancy to a full-
blown player in the Tampa Bay mar-
ket with as much passion and enthu- ]
siasm as he has shown 98 Rock over
the years.”

“After my first meeting with [Ja-
cor Sr. VP/Programming] Tom
Owens. | knew I had to become a
Jacor PD if 1 wanted to make any-
thing of my otherwise worthless
life,” Kamikaze joked. “I've got a
great staff to help me put the sizzle
between the records as Thunder
gears up to go full power on a big
stick in Tampa Bay. On the corpo-
rate level, I look forward to soaking
up the genius of CEO Randy
Michaels on many pertinent issues,
such as how to construct the most
effective potato gun.”

| added OM duties at the Oldies station as well as Classic Rock sister

NEWSBREAKERS.

James Directs MCA Nat'l Black Promo.

CA Records has appointed Ken James National Director/Promo-
tion, Black Music. James, who previously held the National Promo- |
tion Manager/West Coast post at Co- ;
lumbia Records, reports toVP/Urban
Promotion Staniey Winsiow.

“There’s a lot of creative energy
here, which is something | look for,
said James. ‘1 expect our department
to continue using creative, alternative
methods of exposing artists, and I'm
very excited about that”

Before rising to his most recent post
in '94, James served as Columbia’s
West Coast Regional Promotion Man-
ager. He joined that label in 1990 as a
Memphis-based Mid-South Regional Promotior Manager. James has also
held & variety of positions at Baton Rouge Urbzn stationsWXOK and KQXL.

In related news, Motown Records Southwest Regionai Promotion Man-
ager Azim Rashid has joined MCA as Promotion Manager/Northeast
Region, Black Music. Prior to joining Motown in 1994, Rashid served as
Music Specialist/Regional Manager for the Hastings retail chain. He's also
been Asst. MD at KUIMZ/Dallas and launchec his professional career as a
member of Profile recording act Nemesis.

James Rashid

Taddeo Set As SFX SVP/Prog. Resources

Jack Taddeo has been tapped by SFX Broadcasting as Sr. VP/Program-
ming Resources, effective July 1. Taddeo will unwind his eight-year Chica-
go-based consultancy over the next 90 days. retaining
ownership of several Champaign. 1L stations.

According to SFX CEO Mike Ferrel, “Jack’s exten- |
sive programming experience will bring immeasurable |
value to our operations. Given the diversity of formats |
and markets in which we operate. we look forward to |
enjoying the breadth of his expertise and knowledge.” |

Taddeo, who has programmed WLAK/Chicago, |
WKSZ/Philadelphia, and WSNIL/Philadelphia, com-
mented. “1've worked with many SFX stations. includ-
ing [Soft AC KODA/Houston] back in 1993, and they've
always made me feel like a member of the family. It’s
great to officially tie the knot. While a big company. SFX
operates with a very entrepreneurial style. It's the best of
both worlds, and I'm looking forward to helping create synergy with the [
vast array of programming, marketing, and technical resources available.”

e |
et e
e

WWBB & WWRX Reset Programming Tier

UJ Morgan, Marlowe, and Montecalvo are promoted

Clear Channel has promoted three staffers at two Providence facilities:
* Eight-year WWBB-FM (B101)/Providence PD John Morgan has

WWRX-FM. [

* WWRX MD Phil Marlowe has tacked on PD responsibilities at that
outlet and moves his airshift from nights to afternoon drive.

* Mike Montecalvo has been named Exec. Producer of WWRX's syn-
dicated “Imus In The Morning™ show. The 16-year Providence radio veter-
an has worked at "WRX since its 1987 inception.

“This change is a calculated operational strategy to increase the compet-
itive position of 103.7WRX.” noted WWBB & WWRX VP/GM Matt Chase.
**] am confident our entire product will be enhanced by both the individual
and collective talents of John, Phil, and Mike. Our goal is to continue to
make ‘Imus in the Moming and Classic Rock at 10 o'clock” a premier
choice for Southern New England listeners, and to offer superior value to
our advertising customers.”

T

Anthony Creates Rock Radio Think Tank
(7 Thompson, Miles in as programming speclallsts

Veteran Rock programmer Ken Anthony has formed
Radio Think Tank, an alliance of actively working pro-
gramming specialists who will work with all genres of
Rock stations.

“There is a need for respected programming ideas and | |
opinions from active, ‘in the trenches’ radio program- |
mers who can help stations focus on the nuts and bolts of |
radio,” Anthony remarked. “At the same time, Radio
Think Tank will create its own programming synergy and |
braintrust. which both clients” stations and the program-
ming specialists can use as a source of great program-
ming ideas.”

Anthony

ANTHONY/See Page 22
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EXECUTIVE ACTION

JRN Taps Henderson; Adds Classic Rock Format

P

tive June 20. Henderson replaces Gene Ferry, who will be leaving the

aragon Research VP/Sales & Marketing Mike Henderson has been
selected as Director/Affiliate Sales at Jones Radio Network, effec-

company.

“Michael and | have worked together a number of
times during the past 20 years,’ JRNVP/GM Eric Hauen-
stein commented. ‘| am very excited to have him join
our team at Jones. His expert management skills and
research background will enable him to provide the kind
of competent leadership we need to grow our network!

Before joining Paragon, Henderson served as Pres-
ident at Radio Research Development; Regional Sales |
Manager/Radio Station Services for the Arbitran Com-
pany; and Director/Operations, Information & Research
Services at Blackburn & Co. His radio management
career also includes GM stints at KLSY/Seattle, KCIY/
Kansas City, and KQRS/Minneapolis

In related JRN news, the network has announced it
will debut its 11th music format — “JRN Rock Classics” — over the July 4
hotiday weekend. The format is set to include “the best elements of clas
sic rock and classic hits from heritage rock and roll artists of the late '60s,
'70s. and '80s.

“JBN Rock Classics is uniquely positioned," VP/Operations & Program-
ming Phil Barry stated. “Nobody in the network industry is offering this
type of Classic Rock presentation.” Core artists include the Who, the Doors,
the Rolling Stones, Eric Clapton, and Bob Seger.

Henderson

Atherton Named ABC Radio Nets Dir./Marketing

ulia Atherton has been named Director/Marketing for ABC Radio
Networks. She most recently was Director/Marketing & Promotions
at KHKS/Dallas.

*Julia’'s management skills, strategic planning, and creativity wilt be a
strong asset to the radio network,” said VP/Marketing Martin Raab. “Her
work with top talent and stations in Dallas will give her great insight into
our affiiates’ needs”

Atherton spent 10 years at KKDA-AM & FM/Dallas as Director/Market-
ing & Sales Promotion. She also worked for two years as WACO-AM &
KHOO-FM/Waco, TX's Promotions Director.

Kiley Rises To VP/Radio Affiliations, The Box

he Box has upped L.iz Kiley to VP/Radio Affilia-
tions & Special Programming. She had served
as Evergreen Media's VP/Programming & Operations
from 1992 to 1994, when she joined The Box as Di-
rector/Radio Affiliations. She’s ailso programmed
KKBT/Los Angeles. :
In other Box news, Warren Reeves has been upped §
from Director/Broadcast Operations to VP/Broadcast.
“Both Liz and Warren have proven to be valuable
assets in the continued expansion and development
of The Box;" commented The Box/USA President Stan-
ley Greene. “They have both done an outstanding job
of building and maintaining a substantial base of radio
and broadcast affiliates across the nation.”

Kiley

Farber To MTV SVP/Program Enterprises, M2 GM

att Farber has been promoted to Sr. VP/Program Enterprises for

MTV, where he will oversee the MTV Radio Network, MTV Online,
and MTV interactive. He also has been named GM for M2, MTV’s newly
launched, 24-hour music video network.

According to Exec. VP/Program Enterprises Van Toffler, “Matt contin-
ues to lead MTV in exciting new directions, partnering with the brightest
names in technology and new media to create killer applications for the
MTV audience.”

Farber previously was MTV's VP/Programming & New Business as
well as VP/Music Programming. Prior to joining the company, he was Di-
rector/Planning at Arista Records and worked in radio programming at
WAVA/Washington and WARM/Atlanta.

WLZR-AM Flips For ‘Joy’ In Milwaukee

Lakefront Communications” WLZR-AM/Milwaukee has dropped its

| simulcast of AOR WLZR-FM to become Contemporary Christian WJYI

(Joy 1340). Core artists now include Amy Grant. BeBe & CeCe Winans,
and Michael W. Smith.

“Today’s adult Christian listeners are sophisticated,” said Lakefront President/
GM Tom Joerres. “More and more young adults are now returning to church. and
they are looking for uplifting music to carry them through the week.”

Lakefront is a subsidiary of Saga Communications. The last time Mil-
waukee's 1340 AM frequency stood on its own without a simulcast report-
edly was in the 1970s.
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NEWSBREAKERS.

Radio
® WHIT-AM & WWQM-FM/Madison,
WI OMTOM OAKES has assumed GM
duties while the station transitions from

ITM Services to Midwest Family Broad-
cast Group.

Records

® JAY DURGAN
has been appoint-
Fl ed Sr. VP/Interna-
tional for Poly-
| Gram Holding inc.
M He most recently
served as Sr. VP/
International for
A&M Records.

Durgan

® HOWARD GREER has been tapped
as National Promotion Director for Wild

PROS ON

THE LOOSE

Don Cristi — PD KKZQ/Fay-
etteville, AR (501) 444-0256

Don Daniels — PD KQQL-FM/
Minneapolis (612) 557-1801

“Slick” Willy Dixon — APD
KKZQ/Fayetteville, AR (501) 582-
3379

Dave Frye — MD KKZQ/Fay-
etteville, AR (800) 291-2992

Eric Marshall — OM KKIX/
Fayetteville, AR (501) 444-6394

Chester P — “Classic Cafe”
host KKZQ/Fayetteville, AR (501)
443-3941

RichTotoian— Artist Mgr. ESP
Management (212) 620-7855

Pitch Records. Greer comes to the la-
bel from EMI Records, where he held
a variety of positions since 1993.

Additionally, Wild Pitch has signed
with Distribution North America for na-
tional distribution.

¢ JENWENING
has been
named GM of
independiente.
Prior to this ap-
pointment, she
served as head
of Go!Discs In-
ternational. In-
dependiente re-
4 cently signed
an agreement
with Sony Mu-
si¢ Entertain-
ment to distribute its recordings in
the United States through Epic
Records.

Industry

® CARL KOPPEL has been named
President/CQOO for ElectricVillage, the
largest full-service Web partner for ra-
dio stations. Prior to this appointment,
Koppel wasVP/Strategic & OEM Sales
for White Pine Software Inc.

pee=S e Bl SE LRl e e

Changes

AC: KLLY/Bakersfield transitions
from AC to Pop/Alternative. The
new lineup: Bill & Kendall (mom-
ings), Mark McKay (middays),
PD Russ Davidson (afternoons),
Jason Griffen (evenings). and Rod
Morrison (overnights) ... WMGN/
Madison, WI's new web site ad-
dress is www.magic98.com.

AdultAlternative: “Lone Star Ra-
dio”™ host Abby Goldstein adds
morning drive to her duties at
KKZN/Dallas-Ft. Worth. John
Moore now handles afternoons and
Kacy Harrison moves to evenings
... Sarah Perry joins KINK/Port-
land, OR as moming co-host ... Pete
Hanson takes over momings with
Haley Jones at KAEP/Spokane.

Alternative: Remy Maxwell takes
over afternoon drive at KEGE/Min-
neapolis. replacing exiting team
Cane & Altarboy ... Mark Silver-
man joins KCXX/Riverside as
morning co-host ... Kelly Black-
wellreplaces Sara Dollins in week-
end overnights at KISF/Kansas City
... Mike Green is named MD at
WBRU/Providence, effective June
30 ... Diana Gee departs MD/af-
ternoons at WRXQ/Memphis ...
WEND/Charlotte PD Jack Daniels
relinquishes on-air duties to Jack
Anthony ... KRZQ/Reno, NVAPD
Smiling Marty exits for KEDJ/
Phoenix ... Denny Alexander is the
new OM at WXSR/Tallahassee, FL.
.... WPGU/Champaign, IL MD/
momnings Jacent Jackson exits for
similar duties at WWDX/Lansing,
MI. Program Asst./evenings Pete
Schiecke assumes Jackson’s former
duties. J-Luvmoves from nights to
mornings, and “Les The Pleasure
Boy” takes nights.

CHR: Former KSFM/Sacramento
morning man Chris Collins joins
KBKS/Seattle for similar duties ...
Changes at KKLQ/San Diego:
Chio The Hitman returns for af-
ternoon drive. Jeff Stewart takes
over nights from the exiting Karen
Kay. Also, Kerry McCall joins for

parttime swings ... WNKS/Char-
lotte morning show producer
Franke C. exits ... KTHT/Fresno
morning drivers Rik MeNeil and
Lorraine Love exit, effective Au-
gust 1 ... KBOS/Fresno moves
Heather to middays, Mr. Clean to
nights, and welcomes Dennis Mar-
tinez for late-nights ... WTCF/Sag-
inaw, MI nighttimer Tom Lazar
exits for nights at WWCK/Flint, MI
... Mandy Morgan is the new mid-
dayer at WYOY/Jackson, MS, re-
placing Dick O’Neil ... Matthew
Blades takes nights at WIET/Erie,
PA ... Buzz Craven joins WWLD/
Tallahassee., FL for middays, re-
placing Jennifer Stevens ... Steve
Smith takes afternoons and David
Day joins for nights at WMGI/Terre
Haute, IN ... WSBG/Stroudsburg,
PA afternoon driver Kristi Gold
exits; Sunny Jo assumes her duties.

Country: Amy Paige is the new
asst. MD at WWXY & WZVU/
New York-Monmouth ... Mary
Evanson is named Promotion Dir.
tor KMLE/Phoenix ... WCOL/Co-
lumbus. OH overnighter Carson
Cornell moves to evenings and
nighttimer Lisa Bryant shifts to
overnights ... KWNR/Las Vegas
APD Mark Stevens is now APD
atsister KFMS ... WOW-FM/Oma-
ha’s new moming team is George
Woods and Shari Stone. They re-
place Woody Johnson, who exits
for WOAL/San Antonio ... Here's
the new lineup at WKIN/Baton
Rouge: Richard Condon joins the
morning show, while Margie
Mabye handles morning news.
APD/MD Chris Torrick adds mid-
day duties, PD Gary Hail moves
from mornings to afternoons, Tripp
Gibson continues in nights, and
Bill Cooper comes aboard for
weekends ... WYKS/Gainesville-
Ocala, FL parttimer Tom Carroz-
za picks up fulltime nights as Tom
Collins ... Kidd Conley is new to
nights at WWYC/Lexington, KY ...
Former WWQM/Madison, WI PM
driver J.DD. Barber crosses town to
WYZM for mornings. Also at
WWQM, Dan Burns joins present
mormning personality Tammy Lee
Baker, and Tim Sweet is new to
nights ... KKIX/Fayetteville, AR

PD Tom Travis takes over after-
noons, replacing the exiting Dave
Dodson ... Kelley Greene segues
to afternoons at KLLL/Lubbock.
TX, following Heather Harris's
move to mornings at AC sister
KMMX ... Sam Botta joins
WTVY/Dothan. AL for evenings.

Hot AC: Luther Martinez takes
over swings at KISN/Salt Lake City.

News/Talk: KSFO/San Francisco
is now broadcasting Art Bell's
“Coast To Coast” program live be-
tween 10pm-3am every weeknight.
Additionally. the first three hours
of the show will be re-broadcast
between 3am-6am. The program
was previously aired on tape delay.

Rock: Allison Strong joins KUPD/
Phoenix as host of the station’s Sun-
day night specialty show, “Genera-
tion U" ... KQRC/Kansas City
moming show producer Jim Bone
segues to nights, while Jason Jef-
fries joins as Bone's replacement
from similar duties at crosstown
KBEQ ... WRRV/Middietown, NY
middayer Stacey X. joins WCCC/
Hartford for nights ... WIOT/Tole-
do middayer Dave Duran exits ...
For the record: WAVF/Charleston,
SC APD/morning show co-host
Storm Zbel is the only one leav-
ing the station. WAVF’s moming
show will continue to be Atom &
The Critic ... Darren Pitra moves
from overnights to moming news
at WXLP/Quad Cities, IA. Corey
Phillips replaces him in overnights
... KCLB/Paim Springs, CA over-
nighter Dog Man segues to eve-
nings ... WAPL/Appleton, W1 part-
timer Roxanne Steele is upped to
nights ... KBAT/Midland-Odessa,
TX OM/PD Brent Warner adds
midday duties.

Urban: Urban Oldies KXBT/Valle-
jo, CA moves up the dial from 1630
to 1640 AM.

National Radio: Ed Powers joins
radio network syndicator Media-
America as Mgr./Affiliate Rela-
tions.

Records: Changes at Lookout

MARRIAGES

EMI Records Nat'l Dir./AC Pro-
motion Etoile Shapiro to Marc
Zisselman, June 7.

WXRL-AM/Lancaster, NY
OM Dave Saunders to Cameo
Rhodes, May 31.

‘BirTHS

Independent promoter Rob
Lynn, wife Charlotte, sonTyler Ed-
ward, June 3.

WYYY-FM/Syracuse over-
nighter Steve Barrett, wife
WHEN-AM & WWHT-FM/Syra-
cuse traffic reporter Tammy Bar-
rett, daughter Lauren Christine,
June 1

Market Development Compa-
ny President Richard Harbin, wife
Hannah, son Alexander Theodore,
May 30.

MJM Research VP Clark Rob-
erts, wife Lisa, daughter Emily
Marie, May 27.

CONDOLENCES

Small Faces founder Ronnie
Lane, 51 June 4.

Veteran radio/TV announcer
Dennis James, 79 June 3

River North artist Holly Dunn
and songwriter/producer Chris
Waters’s father Frank Dunn
June 3.

Former Roulette Records

artist’composer Johnny Jack, 56,
May 23

Records: Co-owner Lawrence Liv-
ermore retires. Co-owner Patrick
Hines is selling ownership interest
in the label while remaining a full-
time staff member. Christopher
Appelgren continues ownership,
with Molly Neuman as GM and
Cathy Bauer as OM ... David
Kuehn rises to VP/Marketing &
A&R. Classical Music, at BMG
Classics U.S. ... David Pakman
becomes Sr. Dir./Business Develop-
ment at N2K Entertainment ...
George Chaltas is named Sr. Dir./
Online Marketing Systems for
Warner Music Group ... George
Levendis is tapped as Managing
Dir. of BMG Greece ... Gerald Se-
ligman becomes Dir./International
A&R for Blue Note/Metro Blue
Records ... Judy McDonough is
promoted to Dir./Publicity at Capi-
tol/Nashville ... Lellie Pittman-
Capwell is named Dir./Artist &
Media Relations at Vanguard
Records/Welk Music Group ... Don
Malter is appointed Dir./Finance
for the GRP Recording Company
.. Vanessa Parker-Adair is pro-
moted to Associate Dir/Media &
Publicity for Arista/Nashville ...
David Burrier rises to Mgr./Oper-
ations at Atlantic Records ... Elena
Ranieri is promoted to Mgr./Inter-
national Production & Sales for
Arista Records ... Gregg Goldman
is named Counsel in the Law De-
partment of Sony Music Entertain-
ment and Ron Juliano and Steve
Mittman are upped to Dir./Packag-
ing & P.O.P Production and Associ-
ate Dir./Graphic Arts Production, re-
spectively, at Sony Music ... Michele
Cedzich is the new Mgr./Creative
Serives at Asylum Records ... The
Copeland Group of Companies

Continued on Page 22

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

ADDED
THIS
WEEK

Starstation — Peter Stewart
MONICA For You | Will

Hot AC — Robert Hall
SAVAGE GARDEN To The Moon And Back

Touch — Monica Logan

PATTI LABELLE When You Talk About Love

MARK MORRISON Return Of The Mack
SR i

ALTERNATIVE PROGRAMMING

Steve Knoll ® (800) 231-2818

CHR/Rock

BLUES TRAVELER Carolina Blues
JON BON JOVI Midnight In Chelsea
BOSTON Higher Power

Mainstream AC

OMC How Bizarre
STEVE WINWOOO Spy In The House

Lite AC
ALAN PARSONS So Far Away
LEANN RIMES How Do | Live

uc

BRAND NEW HEAVIES Sometimes

GOD'S PROPERTY Stomp

PUFF DADDY & FAITH EVANS w/122 1l Be

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

CHR — J.J. Cook
SHERYL CROW A Change Would Do You Good

Digital AC — J.J. Cook
AZ YET w/PETER CETERA Hard To Say I'm Sorry
WHITNEY HOUSTON My Heart Is Calling

Hot AC — Mike Bettelli
INDIGO GIRLS Shame On You
THIRD EYE BLIND Semi-Charmed Life

Digitat Soft AC — Mike Bettelli
AZ YET w/PETER CETERA Hard To Say I'm Sorry

Digital AC Mix — Mike Bettelli
ERIC MARTIN | Love The Way You Love Me

Alternative — Leslie Cohan

COOL FOR AUGUST Don't Want To Be Here
ECHO & THE BUNNYMEN | Want To Be There
LOCAL H Eddie Vedder

SUGAR RAY Fly

SUICIOE MACHINES 503

JONES RADIO NETWORK
Phil Barry ® (303) 784-8700

Adult Hit Radio — JJ McKay
JON BON JOVI Midnight In Chelsea
COUNTING CROWS Daylight Fading

[ — T S —

WESTWOOD ONE RADIO NETWORKS
Charlie Cook ® (805) 294-9000

Adult Rock & Rol! — Jeff Gonzer
BOSTON Higher Power

PAUL McCARTNEY Used To Be Bad

PAUL McCARTNEY Flaming Pie

Bright AC — Bill Michaels
JON BON JOVI Midnight In Chelsea

Soft AC — Andy Fuller
PETER CETERA Do You Love Me That Much?




Marketing Directors: Radio’s New Heroes

Continued from Page 1

It’s very similar to those who have
kids; you have to learn from them
and teach them. You have to do the
same thing with your GM. with your
COOs, and with your programming
and sales departments. You really
have to master the skill of being a
teacher.”

* Learn to communicate well.
de Castro. who is on the road as
much as he’s at home. does this with
e-mail. “Get on AOL or whatever the
local system your company uses.”
he advised. “Make sure you can
communicate with everybody —
not only within your station. but
your peers in other markets and at
other companies. Anybody in our
company can send me e-mail, and [
have to read it. When I check into a
hotel.  have 37 e-mails. And I have
to answer them. All I might write is
‘OK’ or ‘Go for it’ or ‘Do it, but
I’ll write something.” The best e-
mails, he suggested, are to the point
and consist of no more than five
paragraphs.

[The marketing
director’s position] is
as important as the
PD’s position, and it’s
as important as the
sales manager’s
position. | believe
the pay should
be commensurate
with them.
—Jim de Castro

EE

Competition:
Is Less More?

None of the three panelists felt
radio will be less competitive as a
result of consolidation. In the *70s,
Goldstein noted, there were 20 air-
lines “knocking down 80% of the
business. Last year, there were nine
airlines knocking down about 80%
of the business ... and I don’t think
that business has gotten any less
competitive. In fact, they certainly
have gotten more competitive. But
it’s a great analogy of where we're
going.

“What’s happened — and this
applies to ‘Everymarket USA’ — is
that there were three good radio
companies in a given market. The
rest were marginal players. Duopoly
took out some of the marginal play-

ers, and that increased the competi-
tive environment. Then we had this
multiopoly thing, and here we have
three good operators in a market that
now own everything. I don’t know
about you. but it feels a whole lot
more competitive to me.

“One thing the Telecom [Act] did
not change: There are still only 100
share points out there. And now they
get divided up among 24 smart ra-
dio stations instead of five or six
smart stations. To me, that feels a
lot more competitive, and it’s not
time to rest on our laurels. The idea
is king. and that’s what’s going to
maximize those share points. And
that’s what you guys are all about.”

With the pace of acquisitions fi-
nally slowing down, Gehron said.
ARS and other operators are still
searching for the optimum ways to
operate their stations. ““We're find-
ing out there isn't any particular
structure we’ve settled on that makes
sense across our whole company. I
think that’s a positive. What's it’s
allowing many of us to do is to look
at our markets, our stations, and our
people within those stations and ask,
‘What’s the best structure?’ rather
than trying to dictate a structure that
may not fit.”

No matter what structures his
company settles on, he noted, ARS
will always allow its individual sta-
tions to operate based on their spe-
cific needs. “Because if you get too
far away from your listener or con-
sumer, you're going to lose some-
thing. We have to stay out on the
street. We have to stay in touch with
our listeners. If we have so many
things on our plate that we lose the
ability to find out what’s going on
in their lives, we start to lose rele-
vance with our listeners.”

Gehron said the changing land-
scape offers “terrific opportunities”
for marketing directors to play a
much more significant role in their
markets. “The GMs and people who
traditionally made marketing deci-
sions are awfully busy right now,”
he told PROMAX attendees. “This
is an opportunity for you to fill that
void. And if you haven’t been doing
that, it’s important you learn all these
different avenues of marketing so
that you can step up to the plate and
play that bigger role that’s waiting
for you at these radio stations. Some-
body has to coordinate all these ef-
forts in the radio stations. We need
somebody to be a point person to
oversee those areas. The managers
of these radio stations are going to
be looking to the marketing direc-

tors to tell them how to market these
operations.”

Equal Partners

De Castro said he’s always con-
sidered a station’s marketing direc-
tor to be among the four most im-
portant positions at a station. He
took that philosophy to heart at his
first GM job two decades ago in
Chicago.

“I threw away the desk in the of-
fice. I got a table with four sides and
four chairs so I could share it with
the GSM. PD. and marketing direc-
tor. The four of us put together ev-
ery single thing the radio station did.

The GMs and people
who traditionally made
marketing decisions
are awfully busy right
now. This is an
opportunity for you
to fill that void.
—John Gehron

All of us were responsible for know-
ing absolutely everything that hap-
pened in that radio station.”

He added that marketing directors
need more dollars as well as respect.
“It’s as important as the PD’s posi-
tion, and it’s as important as the sales
manager’s position. | believe the pay
should be commensurate with them.
I hired the first WLUP promotion
director for $36,000 and kept mov-
ing her up. When I got her to
$60,000, the corporate geeks said,
‘How can you pay her 607" When
she finally left 10 years later, she was
making $70,000.”

Radio marketing, he pointed out,
has moved from a *“t-shirt and tick-
et giveaway” mentality in the *70s
to “cars and cash” in the *80s to
“lifestyle and focused, targeted pro-
motions” in the "90s. “Marketing
departments have accumulated
enough respect to be the driving
force in a radio station,” de Castro
said, although he warned that after
all these years, “you stili have to
be effective enough to teach the
sales manager the word ‘no.” ‘Man-
aging up’ is one of the most impor-
tant skills you can learn in your role
as a student. Leadership is the next
important thing. You have to walk
and talk and look the part.”

+*June 11-14 — 46th Annual
AWRT Convention. Adolphus Ho-
tel, Dallas; (818) 783-7886

Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

« June 26 (through September
7) — Summer Arbitron

* July 8 — Major League Base-
ball All-Star Game. Jacobs Field.
Cleveland.

e July 11-16 — NAB Manage-
ment Development Seminar for
Radio Broadcasters. University Of
Notre Dame, South Bend, IL; (202)
775-3510

* July 16-18 — McVay Media’s
'97 Radio School. Renaissance
Hotel, Cleveland; (216) 892-1910.

¢ July 16-20 — Upper Midwest
Conclave. St. Paul Radisson, Min-
nesota; (612) 927-4487.

international Radio Creative &
Voiceover Summit. Summit Hotel
Bel-Air, Los Angeles; (310) 476-
8111,

* August 14-16 — Talentmasters
Morning Show Boot Camp. Westin
Canal Place Hotel, New Orleans;
(770)926-7573.

s August 23-26 — Jack The
Rapper Convention. Site TBA.

* September 3-6 — CMJ. Lin-
coln Center For The Performing
Arts, New York; (516) 466-6000.

* September 17-20 — NAB Ra-
dio Show. New Orleans Convention
Center; (202) 429-5420.

* September 17-20 — 52nd RT-
NDA International Conference &
Exhibition. New Orleans Conven-
tion Center; (202) 659-6510.

* September 18 (through De-
cember 10) — Fall Arbitron.

ni Radio Awards Dinner & Show.
New Orleans (202) 775-3510.

s September 24 — CMA
Awards. Grand Ole Opry, Nashville;
(615) 244-2840.

* October 16-18 — North By
Northwest. Portland Hilton Hotel;
(512) 467-7979.

e June 16-22 — International |
| Columbia University's School of In

* August 1-2— Orkin & O'Day’s |

i Angeles; (213) 931-8200.

» September 20 — NAB Marco- |
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* October 19 — Radio Hall Of
Fame Awards Ceremony. Chicago
Cultural Center; (312) 629-6005.

= October 23-26 — NBMC &

ternational & Public Affairs 24th
annual conference “Public Policy
Analysis & Strategies: Setting A
21st Century Agenda.” Kellog Con-
fexence Center, Columbia Univer-
sity; (301) 593-3600

¢ October 27- November 7 —
Museum of Television & Radio's
Third Annual Radio Festival. New
York; (212) 621-6735.

* November 16-18 — Annual
NAB European Radio Operations
Seminars. Hotel Loews Monte-Car-
le, Monaco; (202) 429-5426.

1998

s January 9 (through April 1)
— Winter 98 Arbitron.

* January 25 — Super Bowl
XXX, Qualcomm Jack Murphy
Stadium, San Diego; (212) 450-
2000.

+ February 2 — American Mu-
sic Awards. Shrine Auditorium, Los

¢ February 3 — Deadline for
NAB Crystal Radio Award Enries;
{202) 775-3510.

* February 5-8 — RAB '98 Mktg
Leadership Conference & Exec
Symposium. Wyndham Anatole
Hotel, Dallas; (800) 722-7355.

* February 25-28 — 29th Coun-
try Radio Seminar. Renaissance
Hotel Convention Center, Nashville:,
{615) 327-4487.

¢ March 14-17 — 40th Annual
NARM Convention. San Francisco
Marriott; (609) 596-2221.

s March 18-22 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979.

« April 2 (through June 24) —
Spring Arbitron.

* April 3-6 — Broadcast Educa-
tion Assn. 43rd Annual Convention.
Las Vegas Convention Center;
(202) 429-5354.

¢ April 6-9 — NAB '98. Las Ve-
gas Convention Center; (202) 775-
4970.
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cBC

Continued from Page 1

Systems, will get all 13 of CBC’s
AM stations, 10 of which broadcast
CBC’s seven-year-old Aahs World
Radio format aimed at listeners aged
410 9. The programming is carried
on about 30 stations coast-to-coast,
including such CBC O&Os as
WM/ New York, KPLS/Los An-

geles, WAUR/Chicago, and WCAR/
Detroit.

Dabhl said, “It’s CBC’s present in-
tention to continue its mission to cre-
ate and distribute children’s pro-
gramming. [The sale] will allow us
to develop ancillary audio streams
for Aahs programming,” serve affil-
iates, and cut operating costs.

CBC, which filed a breach of con-
tract suit against ABC after ABC

broke off a relationship with CBC
to develop its own children’s pro-
gramming, will pursue a “conclu-
sion” to the suit, Dahl said. CBC
spokeswoman Joy Plaschko empha-
sized to R&R that CBC means busi-
ness with regard to the suit: “We’ll
do whatever it takes™ to reach a con-
clusion, she said.

Radio Disney was launched on
four stations last November and has

proven to be a worthwhile venture for
the company. Last month, ABC be-
gan promoting the format in an effort
to attract affiliates. ABC spokeswom-
an Kelley Chapman told R&R the
network would not comment on
Dahl’s remarks, but the Wall Street
Journal on Monday quoted an uniden-
tified Disney spokesman as saying,
“We're not sure what the sale of the
stations has to do with the lawsuit. We

know we have done nothing wrong
and will prove that in court.”

Meanwhile, it’s unclear what
plans Global has for the 13 stations.
Hal McCombs, a lawyer with DC-
based communications firm Dun-
can, Weinberg, Miller & Pem-
brooke, told R&R, “We have no
comment on any of this. We have
an agreement [with CBC] not to say
anything.”



12 * R&R June 13, 1997

SALES

Is Your Station Set Up To
Receive New Media Revenue?

M ore and more radio stations are getting excited about the
potential for using their Internet web site to develop new
revenue streams. Now is the right time to start talking about
the practical side to web site revenue.

[s your radio station set up to re-
ceive "new media” revenue? Have
you thought about establishing pro-
cedures and guidelines to make sure
the site ads run, the advertiser gets
value, and you collect the billing?

Our process for placing broadcast
spots is long established. Most of
our daily effort concentrates on po-
sitioning the benefits of our medi-
um and our individual stations. We
accept as a given the fact that once
we sell the spots, they’ll air. We've
established procedures to make sure
that the spots run during the times
they are supposed to, that the logs
will be maintained, that the invoic-
es will be generated, and the bills
will be paid.

Most stations will need new pro-
cedures to sell, run, and charge for
web site ads. These must be devel-
oped to ensure that both advertisers
and stations benefit from what the
Internet has to offer.

Doug Francis is President/CEO
of World Wide Radio, a company
specializing in helping radio stations
develop their web sites and obtain
new revenue. Working with his cli-
ents, Doug has developed a check-
list for radio stations that serve as
guidelines for placing and tracking
new media revenue. With his help,
here are some pointers:

Talk To Your Host

Just about everyone uses a host
for their web site. Treat your host-
ing company like your traffic depart-
ment. Make sure they know how to
handle your advertising and promo-
tional web site needs.

Your hosting company needs to
track your site traffic much like Ar-
bitron tracks your audience. Average
quarter-hour and ratings become
“page views” and “click throughs”
on the Web. These reports need to
be available to your sales staff and
your advertisers. Eventually you
may need an auditing service to val-
idate your resuits.

Your host also must be able to re-
ceive and place banner ads in the
appropriate position and rotation.
You'll need to give your hosting
company an insertion order. That is

similar to a spot order given to your
traffic department.

Do You Need A
Webmaster?

As traffic and sales increase for
your web site, you'll probably want
to apply the cost of a fulltime per-
son dedicated to handling the details
of running and updating your site
against the sales revenue you gen-
erate. Who is the right person for the
job?

Knowledge about your station
and our industry is probably as im-
portant as technical skills — perhaps
more so. Since your webmaster will
be working with all departments,
excellent people and communica-
tion skills are a must, as well as a
passion for the Internet and the abil-
ity to follow through on details.

Cover The Internal

Like any spot order, your sales,
traffic, and accounting departments
need to generate a contract and in-
voice for your web site ad.

Talk to your traffic manager about
setting up a new revenue area with-
in your system that can track your
site business. Some processors need
a certain number of orders booked
per month, with the cost of the ad
applied, in order to create a new bill-
ing area. Header remarks should
highlight the fact that this is a web
site order, and language to that ef-
fect should print on the contract and
the invoice.

Make sure your accounting de-
partment is aware of this new reve-
nue area and billing system. You
may also need to inform outside re-
porting companies about this new
billing category.

New Sales Techniques

Procedures can only be useful if
we get some new business. The In-
ternet is a new medium for many of
us. Many of your sellers may not
fully understand its benefits, and
they may have difficulty in selling
your web site.

Make sure you educate your sales
staff in “Internet 101" Help them
surf the Web, possibly from your sta-

By Gerry Boehme

tion’s Web connection. The more
they see, the more excitement they’ll
feel about selling your site.

Many of your major advertisers
may already have their own web
sites. and they may be looking to
generate transactional sales through
the site, or use it to inform their tar-
get audiences about their services.
Teach your salespeople to use your
web site to help advertisers achieve
their marketing and sales goals.

One of their first assignments
might be to search for the sites of
their on-air clients. Have each sales-
person analyze what their advertis-
ers are trying to accomplish with
their site. Then, have them create a
marketing plan that combines the
strength of the radio station with the
strength of your station’s home page
to generate traffic to the advertiser’s
site. Voila—an Internet version of di-
rect response!

For those advertisers who do not
have web sites, have your people
develop a plan that incorporates
some Internet advantages into their
current marketing objectives. Does
one sponsor prefer newspaper be-
cause of its ability to provide cou-
pons or TV for its visual elements?
Design a joint on-air and Internet
campaign to add these elements
while still providing radio’s
strengths in targeting, imaging, and
awareness.

Salespeople will have to be
trained in some new skills. They will
have to be able to promote the ben-
efits of the Internet as a medium and
show how ads placed on your site
work for the advertiser. They will
have to learn how to write and pro-
cess web site orders, including how
to write an insertion order for your
web site hosting company. Will they
doit?

Set Attainable Goals

Let’s be realistic. Your sales staff’s
priority is selling broadcast spots.
Many of your people will not want
to spend much time developing your
web site business, at least at first. It’s
different than what they have always
done, and the initial dollar return
may be small. Until you establish a
track record of value for your web
site, you’ll have a tough time con-
vincing advertisers and your own
people about its value.

Unless your staff is full of Web-

B R R T e B B e P

Advertisers Are On

Advertisers are getting on the Web for three main reasons:

| * They are looking for new revenue through i
conducting transactional sales on their site.

* They use the Web to establish interactive
| marketing and consumer contact.

* They find the Web to be a cost-efficient
way of giving customers detailed information
on products and services.

R R

The Web

to web sites.

Some advertiser categories have jumped onto the Web
with both feet. These include the sale of airline tickets, in-
surance, automobiles, movie tickets, computers, software,
and books, as well as online banking services, stock trans-
actions, and hotel reservations.

Radio has always been used to drive customers into
stores or o the phone. “New media” radio can drive traffic

savvy sellers, you may want to con-
struct a simple model to generate
some revenue. Pick a small target —
perhaps $1000 per month per per-
son. Make the goal attainable, and
your own people may be surprised
on how quickly one of two of their
key accounts incorporate your web
site into their overall marketing plan.

And whatever you do, don’t give
web site space away as value-add-
ed. Advertisers buy ads on other
sites. Once you create a perception
of “it’s free,” you’ll have established
its value in a way that will be diffi-
cult to change down the road.

Cooperation A Key

Your programming, marketing,
and sales departments will have to
work together to make sure your
web site initiative succeeds. Can
these departments work in harmo-
ny? Yes, since everybody wins.

The web site allows some sales-
generated material to be placed on
the site instead of on the air, away
from the PD’s ear, helping the mar-
keting/promotional manager to ap-
pease both the programming and the
sales departments.

More importantly, there can be a
fine line between sales clutter and
valuable promotional content. The
web site can stir creative and pro-
ductive dialogue between depart-
ments. Here’s an example:

As you develop your site, you’ll
need to promote it to your listeners
to build traffic and prove its value
to advertisers. You could schedule a
fixed number of promotional on-air

spots that come out of promotional
spot time. However, a better choice
would be to actually sell these to an
advertiser and promote both your
web site and the advertiser at the
same time.

For instance, try running a pro-
motional 60-second spot donut (20-
second open, 20-second hole, 20-
second close) with copy like this:

“If you’re a traveler and want
rock-bottom, next-day air fares
to major U.S. cities, make sure
to go to your station’s web site
and click on this airlines banner.
Also see your station’s web site
for other useful information and
[nternet Jinks.”

Good promotions generate web
site traffic that can be sold to adver-
tisers. Start thinking of good promo-
tions as content for both on-air and
your home page. Different sections
on your site can serve as potential
on-air topics, as well as targeted
sponsorship opportunities for adver-
tisers.

Ready? Okay — let’s target some
new business!

Doug Francis can be reached
at {310) B40O-5915.

Gerry Boehme is SrVFPDirec-
ot of Radio Information Sys- |
tems, Katr Radio Group. He
can be reached at (212) 424-
6784, or wvia email at
gerry_boehme®@ katz-
media.com.

“Delilah talks to my listeners. And they're talking about Delilah!”

— Tom Land, Program Director, KUDL-FM Kansas City

ny
0 AC's Seven to Midnight Solution

i

"‘-\i"

800.426.9082
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Key Artists Open Door To New Home

ho would’ve bet that a new home on the Jersey Shore
could be yours for a week by simply being the 10th

caller to a radio station?

Jerry Somma of Bloomfield,
NJ certainly did when he heard
a song by the Who. And he
scored big in Classic Rock
WAXQ/New York’s *Ultimate
Beach House™ promotion.

For an entire month, the
station qualified listeners to
win a seven-day stay at a bay-
front home on Long Beach
Island by having them call in
upon hearing a track by the

“key artist of the day.” an-
nounced at 7:40 each morn-
ing. All the qualifiers won a
Q104.3 T-shirt, and then be-
came eligible for the week-
long excursion. The home
was made available through
Prudential Zack Realtors.

‘Where Pizza’s Fresh

Another Classic NY Rocker,
WNEW, recently joined forces

Kissing To Be Glever

Joel Koetke.

KISS invaded Mankato, MN as part of their recent “Secondary City”
tour, and the response was ... well, imagine the Vikings announcing
they'd moved to town. To help commemorate the momentous occa-
sion, KXLP-FM had a pre-concert party complete with face-painters,
a KISS look-alike contest, and a longest tongue contest. Then, every-
one strolled down to the Civic Center for the show in full fan regalia.
The impostors included (I-r) KXLP morning co-host John Serio, night-
timer Jay Michaelson, morning co-host Trish, Gene Simmons dead
ringer/afternoon host Jeff Spence, and morning show correspondent

with Pizza Hut to hold the
world’s largest pizza party at the
World Trade Center. For two
solid hours on a Thursday
lunch-rush, the station dished
out the slices. The “Pizza Hut
Hummer”™ made an appearance
alongside the 'NEW station van
as well. Why the free pizza? It’s
all part of the restaurant’s effort
1o serve up one million free piz-
zas in the month of May. We
won't say how many slices
morning man Dave Herman
saved for himself.

What You Won'’t
Do For Lint

A late entry to the WNNX/
Atlanta “New Rock Auction”
was awarded tc the highest
bidder for the substantial sum
of $425. Was it an autographed
guitar pick from R.E.M.’s Pete
Buck? A signed poster of the
B-52°s?

Actually, it was a piece of dry-
er lint — from Bush frontman
Gavin Rossdale’s laundry.
Once the bidding reached that
amount, however. morning host
Barnes broke the news to the
devastated crowd: It was only a
joke. There was no lint, and the
bid was rescinded. The station
did, however. have plenty of au-
tographed guitars. CDs. and
posters from top alternative acts

Pro:Motions

Denise Kessler is now Mgr./
Promotions & Merchandising
for ABC Radio Networks.
Kessler previously held the
Project Mgr. post at the In-
terep Radio Store in New
York.

Holographic Vibes

10 3.3

FEELTHE VIBE

the Sunshine State!

WVYB/Daytona Beach recently urveiled its new billboard cam-
paign, featuring a set of holograpnic billboards. Although it ap-
pears black in this photo, the background color actually changes
in the sun. And what better place to have such billboards than in

as charity items. And to calm
down any steamed fans set to
frame that piece of lint, the sta-
tion had Matchbox 20 entertain
the crowd with such ditties as
“Long Dav.”

Quipped Barnes, "I can't be-
lieve you people would pay over
$200 for dryer lint!”

Laughs And Fun To
Help Combat MS

KRKQ-FM (98 Rock)/Des
Moines teamed up with syndi-
cated morning maniacs Bob &
Tom in raising $4000 for the
duo’s latest comedy effort, “A
Wonderful Laugh.” The release,
which hit stores last Christmas,
was placed on shelves at the
three Disc Go Round stores in
the entire state of lowa. There-
fore, it was no surprise that the
small chain had to constantly re-
order its stock.

More than 3500 [owans are ef-
fected with Multiple Sclerosis.
Commented MS Society of lowa
Special Events Coordinator
Wendy Wilson, “It’s rewarding
to find support that can be direct-

ed to lowans with MS like we
have received from KRKQ." Bob
& Tom. who originate from
WFBQ/Indianapolis. have just
wrapped up work on their 22nd
benefit album, “Fun House ™ 1t’s
set to hit stores next week where
the show is heard. If you'd like a
copy and don’t live in a city
where they air, contact (800)
289-8447.

To The Batmobile,
Let’s Go!

The new 1997 Batmobile —
seen until now only in trailers
for the upcoming “Batman &
Robin™ release — was official-
ly unveiled Friday (6/6) as part
of KRTH/Los Angeles’s “K-
Earth 10!'s Fourth Annual
‘Care For Kids® Radiothon.”
The film, set to open June 20,
features Arnold Schwarzeneg-
ger, chairman of the Inner City
Games which is the primary
beneficiary of this year’s 38-
hour radiothon, George Cloon-
ey served as the radiothon’s
honorary chairman.

— Adam Jacobson

ROCK ALTERNATIVE

defining the future of adult alternative

He's done it before!
Let Doug Clifton (KBCO, KXPK) help you

achieve success with this format in your market!

JONES RADIO NETWORK:®

Call Jones Radio Network. Gene Ferry, NSM 303 ¢ 784 « 8700
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Mariah & Motiola’s ‘Trial Separation’

hile Sony Music’s state-
ment describes the split
between President/CEQO Tho-
mas Mottola and Mariah Carey
as a‘trial separation” with the two
maintaining a“close relationship,’
the story in the latest Entertain-
ment Weekly says the breakup
has the potential to be an“indus-
try rattiing divorce of Desi-and-
Lucy proportions.” Plus, the 'zine
poses the scenario of Carey not
coming out the winner if hubby
doesn'’t continue to coddle her
and instead shows preferential
treatment toward Sony’s other
bankable superstar, Celine Dion.
Of course the Globe and the
Star both run small features on
the break-up, each claiming, “You
read it here first!”

It’s Old Rock ‘N’ Roll
And They Like it

A profile of highly successful
Classic Rocker WPDH/Pough-
keepsie, NY is featured in Spin,
with interviews with MD/pm driv-
er Greg Gattine, who when
asked by a listener what band
turned out to be uncool, he an-
swers, “The Counting Crows.
Their first record was just out, and
they came down to my Happy
Hour. They came in, | said, ‘You
want a beer? ‘No! ‘You want a
soda?‘No’*You want to talk about
your album?’‘No.”

Your Point Of View

“I'l probabiy be forever known
as ‘that guy who played drums in
Nirvana.’ You can think of it two
ways: Like the kid who was caught
masturbating in the bathroom in
high school and for the rest of his
high school career he was the kid
who was caught masturbating in
the bathroom no matter what he
did. Or you can be proud of it. And
'm proud of it. | am” — Foo Fight-
ers guitarist/singer Dave Grohl
puts his past in perspective (Spin).

Humorist Dave Barry asked
readers to send in their picks for
the worst songs ever written —
more than 10,000 people re-
sponded. The top three: “Mac-
Arthur Park” (“What the hell is this
song about?”), “Yummy Yummy
Yummy { Got Love In My Tummy”
(“Talk about poetry. What wom-
an could resist?”), and “Having
My Baby” (“Includes these touch-
ing and tastefut lyrics, ‘You could
have swept it from your life/But
you wouldn't do it.") (Globe).

So That Explains It

“The big difference for me per-
sonally is | didn't have to write the
script, and when you're the singer

and the songwriter and manager
of a band, it's like being the direc-
tor and the producer and the star
of the film. When I'm acting, | just
show up and do my job. It's kind of
like being a bass player" — Jon
Bon Jovi explains how he handies
his instrument (Cosmopolitan).

Tasteful Presentation

“Lisa Marie In Suicide Drama!”
screams the headline in the Na-
tional Enquirer. “She’s found on
floor scrawling‘Nobody loves me
...I'mugly’"The article claims she
was distraught because Micha-
el Jackson's new wife, Debbie
Rowe, gave him a child and she
didn't. A close friend is quoted as
saying, “She’s mentally drained
and emotionally upset”

And adjacent to the story, the
Enquirer prints a piece regarding
Jackson's nose and how it's ready
to fall off. The photo, incidentally, is
of Jackson wearing boys’ under-
pants on his head! Of course, both
the Globe and the Starrun similar
stories on Jackson and Presley.

What's more, the Enquirer says
that Rowe — after trying to reach
Jackson via phone in Paris for five
days — threatened to talk to re-
porters if he didn't return her
phone calls. He did.

Doctors’ Brew — Ha Ha!

According to New York maga-
zine, the Spin Doctors recently
settled with megabrewer Miller
after charging the company with
plagiarism for its “The Night Is
Young"” ad for Miller Lite Ice. Ap-
parently, the Doctors didn't appre-
ciate the similarities of the ad'’s
song with their 93 hit “Two Princ-
es.” The settlement? The band's
manager places the amount at
“somewhere between $11 million
and a couple of six-packs”

Too Legit To Quit!

“We've changed.We don't have
to stick no gun in nobody'’s face.
We ain't gotta sell nobody drugs.
We're businessmen, and we got-
ta write about that’ — Wu-Tang
Clan member Method Man tries
to dispel the rappers’ old image
for the new (Newsweek).

Somber Note

The untimely death of singer-
songwriter Jeff Buckley is not-
ed in Time, Newsweek, and En-
tertainment Weekly, which quotes
Juliana Hatfield as saying, “l al-
ways though Jeff was an angel
from heaven. He was a sweet,
loving person, and he was super-
naturally gifted. He was too good
for this world.”

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime fo the ridicu-
fous in music news. R&R has not verified any of these reports.
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CURRENT

+ CON AIR

Single: How Do | Live/Trisha Yearwood (MCA/Nashville)

* AUSTIN POWERS: INTERNATIONAL MAN OF MYSTERY (Hollywood)
Single: You Showed Me/Lightning Seeds
Other Featured Artists: Susanna Hoffs, Cardigans.

* BOOTY CALL (Jive)

Singles: Don't Wanna Be A Player/Joe
Call Me/Too Short & Lil’ Kim
Other Featured Artists: KRS-One, R. Kelly, Johnny Gill

* THE SAINT (Virgin)

Single: 6 Underground/Sneaker Pimps
Other Featured Artists: Duncan Sheik, Luscious Jackson, Daft Punk

* SPRUNG (Qwest/WB)
Singles: | Stilt Love You/Monifah
Who You Wit/Jay-Z

Other Featured Artists: E-40, Aaliyah f/Ginuwine

* LOVE JONES (Columbia)
Singles: Hopeless/Dionne Farris

| Got A Love Jones For You/Refugee Camp All-stars
Other Featured Artists: Maxwell, Xscape, Groove Theory

* B.A.PS. (Milan)

Singles: No One But You/Veronica f/Craig Mack (H.O.L.A /island)
Get Your Groove On/Gyrl (Silas/MCA)
Other Featured Artists. Alex Brown, Kool & The Gang

COMING

* BATMAN & ROBIN (Warner Sunset/WB)
Singles: The End Is The Beginning .../Smashing Pumpkins

{Warner Sunset/WB)

Look into My Eyes/Bone Thugs-N-Harmony

(Ruthless/Relativity)
Gotham City/R. Kelly

Other Featured Artists. Goo Goo Dolls, R.E.M., Soul Coughing

* HERCULES

Single: Go The Distance/Michael Bolton (Columbia)

* MY BEST FRIEND’S WEDDING

Single: | Say A Little Prayer/Diana King (Work)

* MEN IN BLACK

Single: Men In Black/Will Smith (Columbia)

* A SMILE LIKE YOURS

Single: A Smile Like Yours/Natalie Cole (Elektra/EEG)

MONDAY, JUNE 23

1848/Anton Sax is given a patent on his
invention, the saxophone.

1970/Chubby Checker is arrested at Nia-
gara Falls when marijuana and
hashish are found in his car.

1990/Actor Gary Busey, who played the
lead role in “The Buddy Holly Sto-
ry,” pays $242,000 for Holly's gui-
tar during a New York auction.

1994Barry Manilow’s first musical, “Co-
pacabana” — based on his 1976
song — debuts-to standing ova-
tions in London.

Releases: Smokey Robinson & The Mir-
acles’ “Tracks Of My Tears”
(1965), Jefferson Starship’s “Red
Octopus” LP (1975)

TUESDAY, JUNE 24

1989/The New Kids Dn The Block are
almost thrown out of an Anaheim,
CA hotet when they’re caught
tossing Kool-Aid balloons on
guests from their window.

1990/Keyboardist Roger D’Donnell
leaves the Cure and is replaced by
guitar roadie Perry Bamonte.

1995/Seven songs into a set, Pearl Jam's
Eddie Vedder leaves a San Fran-
cisco show complaining of intense
stomach flu. Neil Young finishes
the two-hour show, but is booed.

Born: Mick Fleetwood 1942, Jetf Beck
1944, Bruce Johnston (Beach
Boys) 1944

Releases: Jefterson Airplane’s “White Rab-
bit” and Procol Harum's “Whiter
Shade of Pale” (1967), the Hollies’
“Long Cool Woman” and Helen
Reddy’s “| Am Woman” (1972)

' WEDNESDAY, JUNE 25

1966/The Beatles record “All You Need
Is Love” during a live BBC-TV
broadcast. Chorus members in-
clude Eric Clapton, Graham
Nash, Mick Jagger, Keith Moon,
and Keith Richards.

1969/uitaristMick Taylor, Brian Jones’
replacement, debuts with the Roll-
ing Stones at a concert in Rome.
1992RBilly Joel gets his high schoo! diplo-
ma — 25 years after oversleeping
through his english and gym finals.
1996/Nan Halen announces lead singer
Sammy Hagar is out, and David
Lee Roth is back in, for at least two
songs on a greatest hits album.
Born: Carly Simon 1945, Tim Finn
(Crowded House) 1952, George
Michael 1963

F

Cher — I got two babe.

1975/Sanny Bono and Cher finalize their
divorce. Cher and Gregg Aliman
are married four days later (and
divorced 10 days after that).

1977/&lvis Presley’s finai concert
takes place at Market Square
Arena in Indianapolis.

1986/n Pittsburgh, 25 people are arrest-

“ed and 22 are injured at a Run-
D.M.C. concert. The city consid-
ers banning rock concerts.
1993MRonald Isley marries Angela
Winbush.

Born: the late Col. Tom Parker 1910,
Mick Jones (Clash) 1956, Chris
Isaak 1958, Terri Nunn (Berlin)
1961

Releases: Peter Frampton's “Baby |
Love Your Way” (1976), the Bee
Gees’ “How Can You Mend A
Broken Heart” (1977)

FRIDAY, JUNE 27

1988/Debbie Gibson, 17, gets her di-
ploma from Calhoun High School
in NY. Across town, Cyndi Lau-
per, 35, gets her diploma from
Richmond High.

1 Con Air $24.13
(Buena Vista)*
2The Lost World: $18.56
Jurassic Park
1 (Universal)
. 3 Addicted To Love $3.63
(WB)
4 Buddy (Columbia)* $3.50
5 Gone Fishin’ $2.96
(Buena Vista)
. 6Trial And Error $2.62
. (Newline) :
7 Austin Powers $2.37
(New Line)
i 8The Fifth Element $2.07
i (Columbia)
9 Breakdown $1.75
(Paramount)
10 Liar Liar $1.19
(Universal) ;

e T e P

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS: This

week’s openers include “Speed 2: |
Cruise Control,"starring Sandra Bullock
and Jason Patric. The fim's Virgin
soundtrack showcases Tamia'scurrent

single, “Make Tonight Beautiful? as well

asMark Marison's‘Crazy UB40s Tell

Me Is It True! Shaggy's “My Dream”
Jimmy Cliffs “You Can Get It If You

Really Want It; Rayvon's “Some Peo-
. ple”’and more. The CD's cover tunes
+ are performed by Maxi Priest (Blond-
. ie's"TheTide Is High"), Leah Androne

(Carole King's “l Feel The Earth

. Mowe”), and BettyWright (the Police’s
. “Every Breath You Take").

1988/After months of negotiations,

MCA Records buys Motown
Records for $61 million.

1989/Tom Jones is awarded a star on

the Hollywood Walk Of Fame.

1993Ayle Lovett marries actress Julia

Roberts.

Born: Lorrie Morgan 1959
Releases: Jan & Dean’s “Little Old Lady

From Pasadena” (1964), Croshy,
Stills, Nash & Young’s “Ohio”
(1970)

SATURDAY, JUNE 28

1969Croshy, Stills & Nash release their

first album and decide to tour
when they find a guitarist. Atlan-
tic Records’ Ahmet Ertegun sug-
gests Neil Young.

1986ANham! stage their farewell con-

cert at Wembley Stadium. Elton
John appears onstage in aclown
suit for “Edge Of Heaven” then re-
turns to duet “Candle In The
Wind” with George Michael.

1989Meil Diamond begins the first of a

record-tying 10-night stand at the
Forumin L.A. (Bruce Springsteen
played 10 nights at New Jersey's
Brendon Byrne arena in 1981.)

Releases: David Bowie's “Fame” (1975)

SUNDAY, JUNE 29

1968/Pink Floyd's second LP, “A Sau-

cerful Of Secrets,” is released. The
group organizes and headfines a
free concert in London’s Hyde
Park with Roy Hamper and Jethro
Tull opening.

1976/0onna Summer's “Love Trilogy”

goes gold.

1979A.ittle Feat's Lowell George dies

of a heart attack.

1994/Barbra Streisand sets a record for the

largest-grossing concert stand, tak-
ing in $16.6 million for a series of
shows at Madison Square Garden.

Born: Littte Eva 1945, lan Paice (Deep

Purple) 1948, Don Dokken 1953
— Frank Correia

A
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MUSIC TELEVISION®
58.4 million households
Patti Galluzzi,
VP/Music Programming

| ADDS '
LIVE Turn My Head (Radioactive) :
COLLECTIVE SOUL Listen (Atfantic}

SHERYL CROW A Change Would Do You Good (A&M)
SPICE GIRLS 2 Become 1 (Virgin)

MASTER Pw/STEADY MOBB'N If | Could... (No LimitPriority}
ORBITAL The Saint (ffr7London)

| EXCLUSIVE (

AEROSMITH Hole In My Soul {Columbia)
LIVE Turn My Head {Radlioactive)

| HEAVY |

BABYFACE How Come, How Long {Epic)

ERYKAH BADU Next Lifetime (Kedar/Universal)

JON BON JOVI Midnight In Chelsea (Mercury)
MEREDITH BROOKS Bitch (Capitol)

CHEMICAL BROTHERS Block Rockin'... (Astratwerks/Caroline)|
COUNTING CROWS Daylight Fading (DGC/Geffen)

EN VOGUE Whatever {fastWest/EEG)

JONNY LANG Lie To Me (A&M/Jive)

R, KELLY Gotham City {Warner Bros.)

MIGHTY MIGHTY ... The Impression That | Get {Mercury}
PRODIGY Breathe (Maverick/Mute/WB)

PUFF DADDY & FAITH EVANS I'll Be... (Bad Boy/Arista)
RADIOHEAD Paranoid Android (Capitol)

SCARFACE Smile {Rap-A-Lot/Noo Trybe)

SMASHING PUMPKINS The End Is ... { Warmer Sunset/WB)
WILL SMITH Men (n Black (Columbia)

SUBLIME Wrong Way (Gasoline Alley/MCA)
WALLFLOWERS The Difference {/nterscope)

|JAMOFTHEWEEK |

GDD’S PROPERTY Stomp (B-Rite/Interscope)

| STRESS !
BLUES TRAVELER Carolina Blues (A&M)

CHANGING FACES G.H.E.TTO.U.T (Big Beat/Atiantic)
COLLECTIVE SOUL Listen (Atlantic)

COOLIO /40 THEVZ C U When You Get There { Tommy Boy)
SHERYL CROW A Change Would Do You Good (A&M)
FOO FIGHTERS Monkey Wrench (Roswell/Capitol)
MATCHBOX 20 Push (Lava/Atiantic;

NO DOUBT Sunday Morning ( Trauma/interscope)
REEF Piace Your Hands (£pic)

SPICE GIRLS 2 Become 1 (Virgin)

THIRD EYE BLINO Semi-Charmed Life (Elektra EEG)
WHITE TOWN Your Woman (Chrvsalis/EM1)

| ACTIVE \

MUSIC ARST
50 8 mulfion households
Lee Chesnut. VP/Music Programming
Wayne fsaak. Sr. VP/Music & Talent Relations

XL |
MEREDITH BROOKS Bitch (Capirol)

PAULA COLE Where Have All The Cowboys Gone? (/magoiVB)
SHAWN COLVIN Sunny Came Home (Cofumbia}
VERVE PIPE The Freshmen (RCA)

WALLFLOWERS One Headlight (/nterscope)

| LARGE

JON BON 0V Midnight In Cheisea (Mercury)

BOB CARLISLE Butterfly Kisses (DMG/Jive)

SHERYL CROW A Change Woutd Do You Good (A&M}
EN VOGUE Whatever (£ast WestEEG)

OAVE MATTHEWS BAND Crash Into Me (RCA)
HANSON Mmm Bop (Mercury)

PAUL McCARTNEY The World Tonight (Capitol)
SAVAGE GARDEN | Want You (Columbia)

COUNTIHG CROWS Daylight Fading (DGC/Getfen)
JOHN FOGERTY Walking In A Hurricane (Warner Bros.)
INDIGO GIRLS Shame On You (Epic)

JEWEL Foolish Games (Atlantic)

JONNY LANG Lie To Me (A&M)

ABRA MOORE Four Leat Clover {Arista Austin/Arista)
STEVE WINWOOD Spy in The House Of Love (Virgin)

| CUSTOM

112 Cuvid (Bad Boy/Arista)

FIONA APPLE Criminal (Work)

BABYFACE How Come, How Long (Epic)

ERYKAH BADU Next Litetime (Kedar/Universal)
ERIC BENET Femininity (Warner Bros.)
BLACKSTREET Don't Leave Me (/nferscope)
BLESSID UNION OF SOULS | Wanna Be There. (EM/)
BLUES TRAVELER Carolina Bilues (A&M)

MICHAEL BOLTON The Distance (Columbia)

BRAND NEW HEAVIES Sometimes (Delicious Viny/Red Ant)
CHANGING FACES G.H.E. TT.O.UT (Big Beat/Atlantic)
COLLECTIVE SOUL Listen (Atlantic)

DIONNE FARRIS Hopeless (Columbia)

GOOD'S PROPERTY Stomp (B-Rite/interscope)
R.KELLY Gotham City (Jive)

DIANA KING Say A Little Prayer (Work)
JAMIROQUAI Virtual Insanity (Work)

KENNY LATTIMORE For You (Columbia)
MATCHBO0X 20 Push (Lava/Atiantic)

MONICA For You | Will (Warner Sunset/Atiantic)
MARK MORRISON Return Of The Mack (Atfantic}
OMC How Bizarre (Mercury)

LEANN RIMES How Do | Live (Curb)

ROBYN Do You Know (What It Takes) (RCA)

ROME | Belong To You (Every ...} (RCA}

SISTER HAZEL All For You (Universal)

SQUIRREL NUT ZIPPERS Hell (Mammoth)

JAMES TAYLOR Little More Time With You (Columbia)
THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
TOAD THE WET SPROCKET Come Down (Columbia)
TONY TONI TONE Thinking Ot You (Mercury)
WHITE TOWN Your Woman (Chrysalis/EM)
WORLD PARTY it is Time (The Enclave)

ZHANE Crush {Motown)

Video airplay trom June 9-15

TELEVISION

TOP TEN SHOWS
JUNE 2-8

Total Audience
(97 million households)

-

NBA Finals, Game Four
(Jazz vs. Bulls)

NBA Finals, Game Two
Seinfeld

NBA Finals, Game Three
Suddenly Susan

20/20

ER

60 Minutes

Movie (Sunday)

(“Our Son, The Match-
maker”)

(tie) Dateline NBC (Tuesday)
(tie) Touched By An Angel

NN

Adults 25-54

NBA Finals, Game Four
Seinfeld

NBA Finals, Game Two
NBA Finals, Game Three
Suddenly Susan
Newsradio (Thursday)
ER

Friends

NBA Finals Tip-Off
(Sunday)

(tie) NBA Finals

Tip-Off (Wednesday)

OBV NGO ™WN -

Source: Nielsen Media Research

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain time
zone. All listings subject to
change.

Friday, 6/13

* Foo Fighters, “The Tonight
Show With Jay Leno”

* Sinead O’'Connor, “Late
Show With David Letterman”

» John Fogerty,Jonny Lang,
and Keb’'Mo’, “ABC In Concert”
{check local listings).

Monday, 6/16

* George Jones, LeAnn
Rimes, and Randy Travis host
the 31st annual “TNN Music City
News Country Awards” live from
Nashville’'s Grand Ole Opry
(8pm ET/5pm PT).

* James Taylor, “David Let-
terman.”

Tuesday, 6/17

*» BR5-49, Lee Roy Parnell,
and Trisha Yearwood, “Prime
Time Country” (TNN, 9pm ET/
6pm PT).

>

* Moby performs on“Viva Va-
riety” (Comedy Central, 10pm).

* God’s Property w/Kirk
Franklin, “Jay Leno”

Wednesday, 6/18

*John Berry and Merle
Haggard, “Prime Time Country”’

Thursday, 6/19

» Ty England, Skip Ewing,
Jo Dee Messina, and Regina
Regina, among others, com-
pete in “Reba McEntire Pro-
Celebrity Rodeo: A Tribute To
Ben Johnson” (TNN, 8pm ET/
5pm PT).

« Billy Ray Cyrus and Sara
Evans, “Prime Time Country.’

* k.d. lang, “Jay Leno”

¢« Jon Bon Jovi, “David Let-
terman”

* Widespread Panic, “Late
Night Conan O’Brien””

112 Cupid (Bad Boy/Aiista)
MARY .. BLIGE/LIL'KIM | Can Love You (MCA+
BONE THUGS-N-HARMONY Look Into  (Ruthless/Felativity,
BUSH Cold Contagious { Traumarirmterscope)
SHAWN COLVIN Sunny Came Hoire (Cotumbia)
COMRADS Homeboyz { Street LitesAll American)
DAVE MATTHEWS BAND Tripping Billies (RCA)
DEPECHE MODE It's No Good (Mute/Reprise)
MISSY ELLIOTT The Rain (Supa Dura Fly) (EastWestEEG:
SAMMY HAGAR Little White Lie ( Track Factory/MCA}
K'S CHOICE Not An Addict (550 Music)
MASTER Pw/STEADY MOBB'N If| Could... (o Limit/Priority)
MAXWELL Whenever, Wherever, Whatever (Columbia)
MOTLEY CRUE Afraid {Flektra/EEG)
OMC How Bizarre (Mercury)
ORBITAL The Saint (ffrr/London)
REEL BIG FISH Sell Out (Mojo/Universal)
REFUGEE CAMP ALL STARS. .. The Sweetest Thing (Columbia
ROME | Beiong To You (RCA)
SNEAKER PIMPS 6 Underground (Virgin)
TOAD THE WET SPROCKET Come Down (Columbia)
TONIC If You Gould Only See (Polydor/A&M)
THAT DOG Never Say Never (DGC/Geffen)

Video airplay from June 16-22.

I 36 mithon households
) ) Lydia Cole
/2N VAR vPviusic Programming

| Video Playlist |

T H E
21 milhon households
LizKifey.
VP Programming

MUSIC TELEVISION
YOU CONTROL-

ERYXAH BADU Next Lifetime (Kedar/Umversal)
MICHAEL JACKSON Blood On The Dance Floor {£Epic)
TON1I BRAXTON | Don't Want To (Laface/Arisa)

JOE Don't Warna Be A Player (Jive)

CHANGING FACES G H E T.TO U.T (Big Beat/Atlantic)
EN VOGUE Whatever (Elekira/EEG)

SWV Can We (Jive)

NOTORIOUS B.).G. Hypnotize (Bad Boy/Arista)
BROWNSTONE 5 Miies To Empty (MU Work)

PUFF DADDY & FAITH EVANS w/112/1l Be... (Bad Boy/Arista)

Information for week ending June 13.

[ RapCityTop 10|

SCARFACE Smile {Rap-A-Lot/Noo Trybe)
MASTER P If { Could Change (No Limit/Priority)
BIG MIKE Dream (Rap-A-Lot)

MAKAVELI Hail Mary (Death Row/Interscope)}
CAMP L@ Black Nostaljack ( Profile)

JAY-Z Who You Wit (Qwest/WB)

NOTOR¥OUS 8.1.G. Hypnotize (Bad Boy/Arista)
LADY OF RAGE Sho Shot (Death Row)
REOMAN Pick It Up (Def Jam)

SUGA FREE If U Say Ready {/s/and)

Information for week ending June 13.

| National Top 20 |

PUFF DAODY & FAITHEVANS ... Il Be .. {Bad Boy/Anista)
MISSY ELLIOTT The Rain (Supa Dupa Fly ) (Fast WestEEG)
GOD'S PROPERTY Stomp (B-Rite/Interscope)
BACKSTREET BDYS Quit Playing Games ... (Jive)
CHANGING FACES G.H.ET.T.0.U.T. (Big Beat/Atiantic)
MASTER P STEADY MOBSB'N If | Gould... {No Limit/Pnority)
AALIYAH 4 Page Letter (BlackGround/Atlantic)
HANSON Mmm Bop {Mercury)

DRU HILL In My Bed (/sland)

LOST BOYZ Peace, Love & Nappiness (Universal)
ERYKAH BADY Next Lifetime (Kedar/Universal)

LOX We'll Always Love You ... {Bad Boy/Arista)
GINUWINE I'll Do Anything ... (550 Music)

FREAK NASTY Da Dip (Power)

K-Ci & JO JO You Bring Me Up {MCA)

TONY TONI TONE Thinking Of You (Mercury)

ROME | Belong To You... {RCA)

JAY-Z Who You Wit (Qwest/WB)

RAMPAGE w/BILLY LAWRENCE Take It To...(Elektra/£EG)
ROBYN Do You Know (What It Takes) (RCA)

Most requested for week ending June 6.

PLILLSTAR

CONCERT PULSE

Avg. Gross
Pos. Artist {in 000s)
1 PHIL COLLINS $558.6
2 METALLICA $539.9

3 REBA MrENTIRESIHOOKS & DUNN $499.6

4 CELINE DION $450.5
5 KISS $339.9
6 KENNY G/TONI BRAXTON $339.5
7 BUSH $226.5
8 BARRY MANILOW $259.4
9 ALAN JACKSON $233.2
10 NO DOUBT $225.8
11 VINCE GILL $215.6
12 STONE TEMPLE PILOTS $136.8
13 COUNTING CROWS $90.0
14 STEVEN CURTIS CHAPMAN $89.1
15 ERASURE $86.1

Among this week's new tours:
BLACKSTREET
CAKE
CHARLATANS UK
FACE TO FACE
HELMET

The CONCERT PULSE is courtesy of Polistar, a
pubiication of Promotars’ On-Line Listings, (800)
344-7383; Califomnia (209) 271-7900.

]
i

CYBERSPACE

Hot new music-related World
Wide Web sites, cool cyber-
chats, and other points of inter-
est along the information super-
highway.

Casey Kasem, Friday at
2pm ET/11am PT, Microsoft
Network (“Nelson’s World,” On-
stage).

Bill Engvall, Friday at 10pm
ET/7pm PT, America Online
(keyword: LIVE).

Grateful Dead's Phil Lesh,
Saturday (6/14) at 11pm ET/
8pm PT, America Online (key-
word: LIVE).

Dan Fogelberg, Tuesday (6/
17) at 8pm ET/5pm PT, Com-
puServe (go: CONFERENCE).

Mary Black, Tuesday at
10pm ET/7pm PT. Prodigy
(jump: CHAT).

Boston's Brad Delp,
Wednesday (6/18) at 8pm ET/
5pm PT, CompuServe (go:
CONFERENCE) and Thurs-
day (6/19) at 9:30pm ET/
6:30pm PT, Prodigy (jump:
CHAT).

Paula Cole, Thursday (6/
19) at 9pm ET/6pm PT, Mi-
crosoft Network (“Rifff,” On-
stage Channel 3).

On The Web

RobinTrower’s L.A. House
Of Blues performance will be
cybercast late Wednesday
night at 1am ET/10pm PT
(http://LiveConcerts.com).

Chat with legendary mu-
sical satirist Tom Lehrer
Tuesday at 9pm ET/6pm PT
on the Rhino Records site
(http://www.rhino.com).

Chats on SonicNet (http:/
/www.sonicnet.com) this
week include Buck O Nine,
Monday at 8pm ET/5pm PT,
Black Sabbath’'s Geezer
Butler, Tuesday at 8:30pm
ET/5:30pm PT; and Faith
No More, Thursday at 8pm
ET/5pm PT.

sxoms e

:

it

H
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~ VIDEO
NEW THIS WEEK

* HOTEL DE LOVE (Live)

This feature fitm starring Saf-
fron Burrows spawned a Milan
soundtrack with two songs by
Tim Finn —*“In A Minor Key” and
“In Love With It All'— as well as
one from of his former band Split
Enz (“l Hope | Never”). Cuts by
Cowboy Junkies, K.C. & The
Sunshine Band, 10cc, Little
River Band, Air Supply Olivia
Newton John, Grass Roots,
Ronnie Grey, Captain & Te-
nille, and the “Hotel De Love
Band” complete the CD.
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prayer

debut 30

David's first studio recording in threc
years, displays the continued gx'owvfh"" of
an artist bound for bigger things to comie.
This new studio recording on KOCH
Records; is a stellar .collectfcm of new
songs from one of Amencas hest and

brig ,,inest t;dents

NOCH

KOC-CD-7942
KOC-MC-7942

KOCH International L.P. 2 Tri-Harbor Court
Port Washington, NY 11050
516.484.1000
Call Scott Kuchler at ext. 249
i " e-mail: skuchler@koch.e-rait =om
i http:/fwww.kochint.cag

Management: Carter/Sienogisag = .
hitp:/www.davidwilcox.eom

STREET TALK.-

We’ll Be ABC-ing You

BC-TV is taking some heat over a

“tongue-in-cheek” ad campaign

designed to promote television
viewing. The ad, produced by Chiat-Day,
gained notoriety after it was mentioned in
Advertising Age magazine. Here's the text from
one of the campaign’s radio spots:

Radio is half a medium. Oh sure, you get
great sound and it's all in stereo and all that,
but what are you looking at? The back of a
bus? An old lady in a station wagon? Yeah,
that's real stimulating.

According to an ABC-TV marketing
spokesperson, “The campaign that was
summarized in Ad Age was one of hundreds of
different image concepts that had been
pitched. No final decisions on the concepts
have been made — but the plan for radio has
focused mainly on promoting shows in the fall
lineup, not image.” Exec. VP/Marketing Alan
Cohen added, “ABC-TV is a big fan of radio. In
fact, we are currently planning to spend more
money on radio this year to promote ABC-TV’s
fall season.” In other words, don't expect to
hear that spot on your station anytime soon.

Who’s Next To Hook Cook?

Now that KItS-FM/Los Angeles PD John
Cook has left the Jacor station, who's giving
Cook a look? ST hears there are plenty of
options: There’s some interest from stations
back in his old stomping ground of Dallas (he
programmed KHKS before joining KIiS); he
could rejoin former boss Gerry DeFrancesco

Rumors

*Where will WPXY/Rochester PD Clarke Ingram
be launching a brand new CHR in the very, very near
future?

¢is Evergreen Media getting ready to acquire a
new Dallas property?

* Will WPLJ/NY's “Scott & Todd” morning show
soon hit the Dallas-Ft. Worth airwaves on KDMX?

«ls KIOWSF talking with ciosstown KABL/KBGG
PD Bob Hamilton?

*What were KEGL/Dallas in-house consuitant Lee
Abrams and WRNO/New Orleans PD Chariey Lake
discussing over dinner last Friday (6/6) in New Or-
lfeans?

*Was that legendary RKO PD (and R&R alum-
nus) J.J. Jordan seen walking the halls at CBS’s
KOOO/Dallas”

back in his hometown, Philadelphia; or he may
decide to stay in L.A. But before he makes any
decisions, he's gonna take a little time for that
other kind of R&R.

As for KIIS, sources tell ST to look for some -
music moves and a possible staff reshuffling. In
the interim, KHTS/San Diego PD Todd
Shannon will oversee KIIS programming until a
new PD is named. Jacor Dir/CHR Programming
B.J. Harris and GM Roy Laughlin will begin the
interviewing process immediately, with former
KDWB/Minneapoiis PD Dan Kieley at the top of
that list.

After nearly eight years at Capitol, VP/
Promotion Ritch Bloom has been named to
head the radio promotion department at
Revolution.

Is Imus Supremely Libel

NY Supreme Court Justice Harold Rothwax
may file a libel lawsuit against syndicated
morning host Don Imus, who allegedly called
the judge “a drunk” Imus has made on-air
references about how Rothwax showed
disrespect to Imus’s wife, who was an alternate
juror in a murder trial Rothwax presided over.
imus told the New York Times he would never
say that, but may have described Rothwax as
“senile”; he also admits to calling the judge
“Rothworm” and “Sleazewax” on the air. Imus’s
reply to the judge’s legal threat? He told his
audience, “I've said worse things about the
President, and he didn’t sue me!”

WBZ-AM/Boston VP/GM Ed Goldman
switches media again, taking
the VP/GM job at co-owned
WBZ-TV. Prior to rejoining
WBZ-AM this February,
Goldman had been VP of
CBS Radio's AM station
group. It's also his second
time around at the WBZ-TV:
In 1993, he was its Station
Mgr. while also serving as GM
of WBZ-AM.

Ed Goldman

ST's sources have learned that a PD has
been hired for Bonneville's KOYT/San

Continued on Page 18

THANKS PAXSON! ¢

:- LOR THE OPPORTUN

ITY TO DO GREAT WORK [l

:! “Thanks for your contribution to Love 94
~lincredible fifth place ranking in Adults 25-54 in the
{ Winter Arbitron. CPM Group's CD Mailer helped

 efficiently and effectively spread the word”"
| — John Frost,VP Programming, Paxson Communications

CustoM PUBLISHING &
MaRKETING GROUP, INC,

#y (961) 743-0548 vy
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“people get ready”
New At
’Zﬁ Sy memee.
WHYI/Miami
1 WXPN/Philadelphia
%# dl WBO0S/Boston
ed WFLY/AlIbany
at ipul

@quo DY
MAKERS
¥ f&” % KMTT/Seattle

WIIS/Roanoke
KGSR/Austin

"Hiior

New At:
B ”"”M KMEL/San Francisco
S WOHT/New York
Lr0SSOVET wepo/sanimore

NOW!  wpec/washingtonb.c.
KUBE/Seattle

T in The Mix:

KTFM/San Antonio
KDON/Monterey
e KCAQ/Oxnard
& KKFR/Phoenix
KIKI/Honolulu

: ,??"’"’i& 4
AT ;5 t%

MUSIC TELEVISION

Eiektra

STREET TALK®

Continued from Page 16

Francisco (formerly KPIX-FM). Could it be
former WKSE/Buffalo OM and WLCE interim
PD Mike Edwards? The answer rests with new
GM Allan Hotlen, who arrives from sister CHR
WWZZ/Washington on lucky Friday (6/13).
While the market is abuzz with rumors of a
format flip to CHR, insiders tell ST that
“Bonneville and Hotlen are reviewing a number
of options. They feel there are two or three
options in the market... but that could change
at any moment with all of the ownership
changes going on.”

Come Fly With Me

KIBB/L.A. morning drivers Gary Spears
and Patty Lotz attracted more attention than
they bargained for last Thursday (6/5) when
they decided to celebrate the anniversary of
the inflatable balloon. Patty & Gary inflated a
transsexual (male & female parts included)
blow-up doll with helium and let it fly; in its
pocket, a note from the station reading, “If you
bring this to B100, Los Angeles, we'll give you
$100." The duo figured the balloon would travel
a few miles from its Burbank launch site before
returning to Earth. However, the balloon blew
into the flight path of a Southwest Airlines jet
on approach to Burbank Airport. The plane’s
pilot radioed traffic control, which in turn
notified the Burbank police department, which
sent a helicopter to the scene. But the
helicopter only blew the balloon into the path of
more planes, closing the airport until police
could shoot it out of the sky. Police then
apprehended morning show producer
Wankiss (who released the balloon) and took
him in for questioning. Though the station
could have received a fine up to $50,000, the
FAA settled for an apology and a reprimand.

Suzette McClure, the 29-year-old
confessed killer of record promoter Charlie
Minor, was sentenced to 19 years to life for his
murder. She pleaded guilty to second-degree
murder last month. McClure must serve at
least 85% of her sentence before she is
eligible for parole; she’'ll receive credit for the
two years she already has spentin prison.

Stern’s Private Parts
Seen Overseas! -~
While Howard Stern’s “Private Parts”

movie makes its British debut this weekend,
we're hearing there is now international

Continued on Page 20

‘THE POWER BROKERS’ — Backstage at WXKS/
Boston’s Kiss Concert 18, R&R's Tony Novia hung
with (I-r) Universal VP/Promo Monte Lipman, Arista
VP/Promo Ken Lane, and Columbia VP/Pop Promo
Charlie Walk.

‘THE MANCOW BLUES’— The king of the blues,
B.B. King, drops in on Mancow Muller.

Rumbles, Pt. 1

» The “world's fastest talking human, Jack Arm-
strong, returns to the air doing mornings at WQMX/
Greensboro-Winston Salem.

» Suburban Atlanta WFOM — licensed to Marietta,
GA — is now doing all-News, with traffic reports ev-
ery five minutes 24 hours a day.

» Five-year “Rockline” producer Jim Villanueva
exits Global Satellite Networks.

* KRLD-AM/Dallas has extended its deal with the
Texas Rangers and will now be the baseball team’s
flagship station through the year 2000.

*Comedian George Wallace joins the “Home
Team” morning drive program atWGCI-FM/Chicago.

* WRCX/Chicago syndicated morning driver Man-
cow producer Rusty Humphries exits.

* WHTZ/NY APD Ryan Chase exits.

* Eight-year KPWR/L.A. Dir/Marketing & Promo-
tion John Boyle exits.

*New CHR KDNR/Albuguerque hits the air with
former WDRQ/Detroit nighttimer Jo Jo at the helm
and Rob Royale as MD.

« KBFB/Dallas names Steve Knoll APD/afternoon
personality.

DID YOU SEE

Now you can see Radio’s industry headlines, station trades, and Street
Talk delivered daily via fax, Monday through Friday for just $10* a

month! Plus, you’ll have personal password access to R&R ONLINE
and get same-day coverage of industry events, breaking ratings resuits,
and group owner listings updated daily.

Call R&R at (310) 788-1625 to sign up for your free trial offer.

*R&R Subscribers Only
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6-7PM (PACIFIC TIME)
9-10PM (EASTERN STANDARD TIME)

LIVE
ONE NIGHT ONLY

AVAILABLE FOR ANYONE TO BROADCAST
check satellite coordinates

SATCOM C5, TRANSPONDER 19, CHANNELS 10 and 11 (DATS)

U2 is taking over the radio airwaves
to spin some of their favorite songs and
discuss life, love, and POP,

For more details contact your local Island promotion rep
For Satellite Tech Problems call 310-845-3700 (24 hours)

. O Ty
. =

Principle Management: Dublin & New York

ISLAND

©1997 PolyGram International Music B.V.
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“Every cut here offers moments
of Inspired songwriting and
asslonate perfomnances

[AR=IT

BLAKE MQRGAN
‘least likely place’

Adds at: WROQ, WZNF, WRLF

Adds at AAA:
KUWR, KRVM, KBSU, KZTX
WMKY, WLPW, KIWR, WEBX
WBZC, KSP1, KBHR, WHFC

Already on:

WRIF, WRCX, WLZR, KNSX
WSTZ, WRBR, WZAT, WTAO
WCPR, WKQZ, KAZR, WXRA

WHMH, KRKR

FROM THE DEBUT RELERSE
angers candy
NOW AVAILABLE IN STORES

T —

Mo i 0AN

PRODUCED BY TERRY MANNING & BLRKE MORGAN
EXECUTIVE PRODUCER: PHIL RAMONE
MANRGEMENT: SIMPLE STRATEGIC MANRGEMENT

www blakemorgan.com

r

ENCODED
AUSIC.

www.n2kencodedmusic.com

enhanced Q

© 1997 N2X Encoded Music

STREET TALK.-

Continued from Page 18

interest from a number of foreign markets that
are looking to carry Stern’s radio and/or E! TV

show. On the home front, Howard has renewed

his deals with Alternative WQBK/Albany and
Classic Rock WNCX/Cleveland. And ST hears
rumors that CBS-owned KLSX/L. A. will also
renew his contract.

Rumbles, Pi. 2

+ At WPRO/Providence, the new lineup locks like
this: Mike Butts, mornings; Giovanni, middays; PD
Chris Shebel, afternoons; Rob Hayes, nights; Danny
Wright, late-nights; and Tanya Cruise, overnights.

* WUBE-FM/Cincinnati APD Jimmy Lehn is named
PD at WYNG-FM/Evansville, IN.

* WRQK/Canton, OH PD/morning driver Rick
Michaels resigns to pick up Midwest Promo Manager
duties for Mercury, based in Cleveland; Todd Downerd
picks up interim PD duties.

» Former WKBQ/St. Louis PD Michael St. John
gets a piece of the action. He is a principal in the Fun
Media Group, which has just purchased Classic Rocker
WCRQ/Huntsville, AL.

* WNKI/Elmira, NY appoints Eric Moon MD/night-
timer.

* KZHT/Salt Lake City changes positioners from
“Hot 94.9"to “94.9 ZHT”

* WHOT/Youngstown, OH names Mike Thomas
MD.

*Former WYXR/Philadelphia morning co-host
Michelle Polino takes similar duties at new CHR
WQNJ/Monmouth-Ocean.

* KWIN/Stockton, CA afternooner Doug Parker
exits.

*WZST/Chattanooga afternoon driver Scotty
O’Brien exits, as APD/MD/nighttimer Mike Gibson
segues to afternoons.

*WZPL/Indianapolis names Jeff Graves Promo Dir.

« KNDD/Seattle Promo Asst. Aubbie Beal is upped
to Promo Dir.

«KIOC/Beaumont, TX appoints parttimer Steve
Kelly MD/nighttimer.

* Former KJMN/Denver MD John Dickinson picks
up mix show
duties at crosstown KQKS.

*Rock WBYR & Classic Rock WFW1/Ft. Wayne OM/
PD Darrin Arriens has resigned, effective June 30.

*Long time WWWV/Charlottesville, WV PD Tom
Bass has resigned to accept the PD position atWRKI/
Danbury, CT. He'll start at WRKI on June 23. WWWV
MD Kym McKay picks up interim PD duties.

*Hotmix Radio Network welcomes back master
mixer Dave Rajput.

¢ Active Rock WRUF/Gainesville, FL. names Tony
Simon APD.

» Classic Rock KRXO/Oktahoma City ups Lee Rob-
erts to APD/MD, while Denise Furiough is named
Promo Dir.

¢Fuller-deffrey's WXBB/Portsmouth-Dover-
Rochester, NH adds a second transmitter to si-
mulcast the station: WSTG/Hampton, NH.

*Former KKIX/Fayetteville, AR afternooner
Dave Dodson is named PD at KOUL-FM/Corpus
Christi, TX.

* WXCD-FM/Chicago PD Bilt Gamble makes his first

»Bruce Reese rises to Bonneville Pres./CEO.

»John Frost promoted to Paxson
Communications VP/Prog.

» Chuck Tisa boosted to WPLY/Philadephia PD.

*WNCX/Cleveland GM WaltTiburski adds
WENZ duties.

» St. Louis Supervisor: KSD-AM & FM & KYKY-FM
Sr.VP/GM Karen Carroll adds KFNS-AM & KEZK-
FM duties.

*Bob Bellin becomes WMMS/Cleveland GM.

v

» Mick Anselmo elevated to Malrite
Communications Regional VP,

*Norm Winer upped to WXRT/Chicago VP/Prog.

«Pat St. John promoted to WNEW-FM/NY PD.

*Brian Krysz flies as KEGL/Dallas PD.

v

* Stan Mouse elevated to Cox Enterprises
Broadcasting Pres.

* Tom Gorman advances to Capitol Records
VP/Pop Promo.

* Keith Naftaly promoted to KMEL/SF PD.

« Jay Miller lassoes WQYK/Tampa PD post.

* Bob Rivers joins 