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ALL ABOUT FCC FINES

Ever get a letter marked, “Notice of

E

Apparent Liability for Forfeiture”? Attorney

Lawrence Bernstein describes the

process behind FCC fines.

SELLING A MEDIA PLAN

Page 16

Radio is firing on all cylinders these days,
s0 maybe now’s the time to start selling
the medium as part of a complete media
plan. Katz Radio Group’s Stu Olds offers

some thoughts.
Page 18
ELLEN K.: EXPOSED!
Yes, the KIIS-FM ’
morning sidekick PR ]

sheds her garb
for a complete
tan. Check out
the sample

from this
month’s Playboy.

Street Talk begins Page 26

WCBS-FM’s SILVER
ANNIVERSARY

America’s most populous radio market
also has one of America’s best Oldies
stations. Calvin Gilbert visits with the

crew of WCBS-FM on their 25th
birthday.

Ed

"

OwensMAC Radio formed
to run KESZ & KOAZ/Phoenix

-]

Brad Waldo PD of KKLT

#

KXMG-AM/L.A.

CHR/POP
« MEREDITH BROOKS Bitch (Capitol)

CHR/RHYTHMIC
« PUFF DADDY...

URBAN
* EN VOGUE Whatever (FastWest/EEG)

URBAN AC

Page 84

Mike Thompson PD at Talk-formatted
WWDB-FIM/Philadelphia

Chris Gallu VP/GM of Pulitzer/Phoenix,

Bob Koontz GM for One-On-One’s

Page 3

Il Be Missing You (Bad Boy/Arista)}

« ERYKAH BADU Next Lifetime (Kedar/Universal}

COUNTRY

* GEORGE STRAIT Carrying Your Love With Me (MCA)

NAC/SMOOTH JAZZ

* BONEY JAMES Nothin' But Love (Warner Bros.)

HOT AC

* SHAWN COLVIN Sunny Came Home (Columbia)

AC

« MICHAEL BOLTON Go The Distance (Columbia)

ACTIVE ROCK
* COLLECTIVE SOUL Listen (Atlantic)

ROCK

« WALLFLOWERS The Difference (/nterscope)

ALTERNATIVE
« MATCHBOX 20 Push (Lava/Atlantic)

ADULT ALTERNATIVE

« SARAH MCLACHLAN Building A Mystery (Arista)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

Chancellor/Evergreen Catch
Katz Media For $373 Million

M More than a century old, the nation’s first
rep firm had been on the market for over a year

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

In another deal that sent heads
spinning throughout the radio in-
dustry, Evergreen Media Corp.
and Chancellor Broadcasting
on Monday gobbled up Katz
Media for about $373 million.
Katz. which has a 1500-person
sales force, is the
nation’s only full- |
service media rep
firm that handles |
radio. television, |
cable systems,
and the Internet.
[n the end, Katz
(AMEX: KTZ) §
will be wholly
owned by the yet-
to-be christened
Chancellor Me-
dia. a hybrid of |
Evergreen (Nas-
daq: EVGM) and
Chancellor (Nas-
dag: CBCA). _

The boards of
directors of all three companies
have unanimously approved the
deal, which will give Katz share-
holders $11 per share for the ap-
proximately 14.1 million shares
and the assumption of about $218
million of Katz debt. Sharehold-
ers representing 51.6% of out-
standing Katz stock. including top

“Katz has been a stand-
alone entity, and it will
continue to be a stand-
-alone. We are lending our
business acumen.”

—Scott Ginsburg

“It would make me a little
uncomfortable if | had Katz
as arep in a market where
there were Chancellor
stations.”
—Jim Duncan

shareholder DLJ Merchant Bank-
ing Partners L.P., agreed to tender
their shares and vote for the offer.
Katz and its UK subsidiary, Katz
International Ltd,, last year gener-

ated $183 million in revenues.
The deal immediately sparked
concern in the radio community
among group owners who are rep-
 resented by Katz
and who are com-
peting with Chan-
| cellor and Ever-
green properties.
| “Tt would make
| me a little uncom-
| fortable if I had
| Katz as a rep in
a market where
there were Chan-
cellor stations.”
| broadcasting ana-
| lyst Jim Duncan
| old R&R. “And
there’s not a great
deal of choice out
| there. There’s real-

ly only Interep.
“This deal was a very good
move on Chancellor/Evergreen’s
part. They bought it very efficient-
ly and at a good price. As the top
20 radio markets become more
consolidated, they can offer more
to national advertisers. But some
of the big groups are probably
KATZ/See Page 32
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KOYT Flips To CHR ‘Z-95.7°

™ New calls KZQZ set to debut in SF on Monday

Recent Bonneville acquisition
KOYT-FM/San Francisco
flipped from a simulcast of sister
WTMX/Chicago to CHR/Pop
*“Z-95.7" last Friday (7/11) at
11:05am. Starting this Monday
(7/21), the station’s new call let-
ters will be KZQZ; Dan Vallie,
who also consults Bonnevilie
CHR WWZZ/Washingion, has
been named consultant.

VP/GM Allan Hotlen, who
transferred 1o KOYT after flip-
ping WWZZ from’70 Oldies

WXTR,. told R&R, “Before I got
on the plane, this format was our
first choice: it was the most ap-
pealing, and [ feel had the biggest
upside. I'm thrilled we got a
chance to do it — and do it the
way we wanted to do it. I'm look-
ing forward to the baitle”

“We found a lot of holes and
decided 1o fill the best of them,”
PD Mike Edwards told R&R. “I
would describe the radio station
as female-skewing, with 18-34as

KOYT/See Page 32

clearly a part of radio’s for-
mat vernacular, and it's been
part of R&R’s commitment

to radio from almost the be-
ginning. Back in February of
1974, when the paper was but
four months oid, the “Pop/MOR”
chart debuted. About eight
months later “MOR” was
dropped, leaving it “Pop”

until 1976, when the for-

mat became known as
“Pop/Adult” All of which set the

ago.

.

' Charting AC’s Evolution

Adult Contemporary is Adult Contemporary

7/)@ Perfech/x

stage for R&R’s first official AC
chart a little more than 16 years

inside R&R’s first AC special supplement, please explore what we
hope you'll find to be a “Perfect Mix” of the people and call leters that
continue to make this format so successful. It begins on Page 37.

Rodrigues Now R&R Editor-in-Chief

Twelve-year R&R vet Ron Rodrigues has been
promoted to Editor-In-Chief. He will continue 10
oversee the company’s editorial operations and help
shape the direction of the R&R newspaper, its fax
publications including R&R TODAY, and the

R&R ONLINE web site.

“Ron has shown the kind of dedication to both
our company and the radio and record industry that
* remarked R&R Publisher/CEO
Erica Farber. “His unique set of skills and experi-
ence. coupled with his high journalistic standards,
earned him this opportunity. As the business con-

is unparalleled,

Flodn"gues

tinues to change and evolve, Ron’s challenge will
be to keep up with the expectations and demands of our customers.”

RODRIGUES/See Page 32

(ELLER]

Holy Molars! This Campaign Bites!

WFLZ/Tampa, the undisputed “chomp” of radio stations, takes a chunk out of the morning
competition with this knockout billboard marketing campaign. All R&R can say about this is
... We certainly hope the station’s PD has a better set of ears than Holyfield!

Same-day Arbitron resulfs: www.rronling.com

Tenenhaum Joins
OreamWorks Team

DreamWorks Records has
added industry veteran Bruce
Tenenbaum FT—
to its senior
executive
team. Most re-
cently Presi-
dent of the
Left Bank Or-
ganization, he
joins company
principals Mo
Ostin, Lenny
Waronker,
Michael Os-
tin, and Michael Goldstone and
will be responsible for the daily
operation and long-range plan-

TENENBAUM/See Page 32

Tenenbaum
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Manella: Milwaukee
Radio Alliance GM

Daniel Manella has been named
GM of the Milwaukee Radio Alli-
e ance, a limited li-
ability corpora-
tion overseeing
the operation of
three Milwaukee
§ stations: All-Pro
| Broadcasting’s
Alternative
WLUM-FM and
Urban Oldies
WMCS-AM and
Shamrock Com-
munications’
NAC/Smooth Jazz WJZI-FM.

In addition to his Alliance duties,
Manella will serve as GM of
WLUM and WJZI, with Don Ro-
sette retaining his GM role at
WMCS. He’s been with WLUM
since 1991, serving as GSM and,
most recently, interim GM.

Manella

“I’'m really excited about this op-

MANELLA/See Page 32

Thompson Tapped As
WWDB/Philly’s PD

KTCK-AM/Dallas PD Mike Th-
ompson has been chosen as the new
PD of Beasley Broadcasting heritage
Talker WWDB-FM/Philadelphia,
effective July 28. He fills a long-va-
cant position previously held by
Matthew Zucker.

Thompson told R&R, “I’'m excit-
ed that I have a chance to return to
Philadelphia. 1 lett under bad cir-
cumstances, along with a lot of oth-
ers, when CBS Radio shut down
WCAU-AM. Coming back to Phil-
adelphia and the Talk station there
is a great opportunity. WWDB is 4
pioneer in FM talk, and I'm looking
forward to continuing the legacy its

THOMPSON/See Page 32

Warfield Welcomed
As New WDAS VP/GM

Charles Warfield has been named
VP/GM at WDAS-AM & FM/Phil-
adelphia. Al-
though some
staffers at the
Gospel-Urban
& AC combo were
| informed of the
{ appointment a
couple of weeks
ago, Evergreen
Media made
the official an-
nouncement this
week.

“We are extremely fortunate to
have Charles join us in Philadel-

WARFIELD/See Page 32

Warfield

T

S};mphany Of The Sea l

Three. music-loving divers took to the warm waters of the Atlantic Satur-
day (7/12) to help WWUS-FM/Key West, FL serenade snorkelers, divers,
and dolphins during its 13th annual six-hour, commercial-free Underwa-
| ter Music Festival. Close to 100 boats were equipped with special under- i
| water speakers as the station broadcast such classics as John Denver's
“Calypso,”the “Gilligan’s Island” theme, humpback whale music, and such
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Bill Becker, who created the event in 1984, “We were looking for a cultural
| event and we said ‘Why not put music underwater?' The people liked i,
and we had 650 divers and snorkelers out there.”

i
water-related titles as the Beatles’ “Yellow Submarine.” Said WWUS ND |

| KCWW-AM & KNIX-FM/Phoe-
nix owner Owens Broadcasting
and KOAZ-FM & KESZ-FM/
Phoenix owner MAC America
have formed a new company,
DwensMAC Radio, to own and
operate NAC/Smooth Jazz KOAZ
and AC KESZ. Owens Broadcast-
ing COO Michael Owens will serve
as Managing Partner of the two sta-
tions; his company will operate and
market the pair under an LMA until
| the creation of OwensMAC Radio
is completed this fall.

Owens told R&R that KOAZ will
flip to Country in September, join-
ing traditional Country KCWW and
mainstream Country KNIX in the
market. Owens promises a Country

DwensMAC Formed To Run KOAZ & KESZ
m NAC "0AZ slated to go Country in September

format “uniquely different fromany ’

other Country station, flavored by
the antics of Tim & Willy,” the
former morning teamers at Country
KMLE/Phoenix who spent the last
13 months at WKXK-FM/Chicago.

MAC America President Delbert
Lewis said, “Our company looks for-
ward to working with Michael
Owens and the folks at KNIX. They
are old friends who we have long
admired for their business sense,
their quality of community service,
and their integrity. This isn’t just
another business deal. It is two fam-
ily-owned local companies coming
together to do a better job of serv-

OWENSMAC/See Page 32

WBIR-TV/Knoxville
VP/GM Chris Gallu has
been appointed VP/GM of
KMVP-AM, KTAR-AM
& KKLT-FM/Phoenix.
He succeeds Marc McCoy,
who recently resigned
from the Pulitzer Broad-
casting trombo.

According to Pulitzer
Exec. VP John Kueneke,
“Chris has over 25 years of
broadcasting experience, in-
cluding 12 years in radio manage-
ment. He understands the impor-
tance of providing Phoenix listen-
| ers with the highest quality news, in-

1

Waldo

Gallu Wins Pulitzer/Phoenix VP/GM Job
® He finds Waldo to fill KKLT programming post

formation, and entertain-
ment programming. He’ll
| also build upon our tradition
| of innovative and respon-
'l sive community service.”

| Gallu, who previously
| was VP/GM of WNOX/
| Knoxville and held sales
| management positions at

i “I'm well aware of [News/

~ Talk} KTAR’s excellent rep-

utation and the other stations

in our Phoenix group. It’s an honor

to have an opportunity to be associ-
ated with these fine properties.”

KKLT/See Page 32

WFBR/Baltimore, added, |
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Koontz Goes One-On-One As KXMG/L.A. GM

Los Angeles sales veteran
Bob Koontz has been
named GM for One-On-
One Sports’ forthcoming
acquisition in that market:

‘ KXMG-AM. The Spanish
Broadcasting System-
owned Spanish Oldies sta-
tion will flip to Sports upon
the closing of its sale to
One-On-One, expected

‘ sometime in September.

1

One-On-One Sports Pres-
ident/CEQO Christopher Brennan
said, “Bob’s background in radio
sales, sports, and the L.A. market
will be invaluable in the launch of
our new L.A. station. Bob is a super
addition to our team.”

Koontz

Koontz most recently
served as GSM for Golden
West Broadcasters’ KMPC-
AM & KLIT-FM (later
KSCA-FM)/L.A. Before
serving as NSM and Sports
Sales Manager at the com-
bo, he served in the sales de-
partments of KRLA/L A,
and KJOI/L.A, and KEZY/
Anaheim, CA.

One-On-One will air its
24-hour syndicated for-
mat on KXMG, which is expect-
ed to change calls at or about the
same time the format is unveiled
on WXLX-AM/NY, which is also
being sold to the company by
SBS.

|
\
‘ —

Duckworth To Become KOMO/Seattle PD

’ Former WDBO-AM/Orlando PD
| Paul Duckworth has been named
PD at KOMO-AM/Seattle. He re-
places Rick VanCise, who remains
with the station as News Director/
morning host.

Fisher Broadcasting/Seattle OM
Rob Duniop told R&R, “He’s got a
great deal of experience in dealing
with stations that have been through
this kind of transition. He has the
embodiment of a great program di-
rector, and we're all looking forward
| to his arrival”

Duckworth added, “I’m thrilled to
be going to KOMO. I'm a North-

west/West Coast guy, and it’s nice
to be going back. We have some
shared values and strategies, and I've
always admired Fisher Broadcast-
ing”

When asked whether he views the
station as Full Service or News/Talk,
Duckworth said, “It’s a radio station
that has gone through the transfor-
mation — as many other Full Ser-
vice stations have — of becoming
News/Talk. However, the informa-
tion and service images are the back-
bone of KOMO ... I’'m not a big be-

DUCKWORTH/See Page 32
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Free Drive Time For Candidates?

O Proposed bill to call for mandatory free spots

By JererEy Yorki
R&R WasHINGTON BUri:Av CHiEL

Campaign reform will mean radio drive time reform if a
bill scheduled to be introduced yesterday clears its way through
Congress. On Tuesday, Rep. John Tierney (D-MA) was pre-
paring to introduce a bill that would require broadcasters to
offer up to 30 minutes of free airtime to political candidates
during the primary election and up to 75 minutes during the

general election.

Radio stations will have to provide
the time in no more than 15-minute
windows between 7-9:30am and
+4:30-7pm weekdays. Tierney aide
Elliot Kaye told R&R Tuesday night.
He said details of the bill were still
being worked out. but he expected
them to be disclosed during a Capi-
tol Hill press briefing Thursday
morning.

The bill follows a letter signed by
38 representatives and sent to FCC
Chairman Reed Hundt last week urg-
ing the Commission to require broad-

casters to provide candidates with free
or discounted spots.

“Some of us believe tree or re-
duced-cost airtime should be con-
sidered in the context of campaign
finance reform. and we welcome the
opportunity to move simultaneou--
ly on legislative and administrative
fronts toward the important goal of
comprehensive campaign finance
reform.” the congressmen wrote.
Among those who signed the letter
to Hundt were Telecommunications
Act of 1996 framer Rep. Edward

Markey (D-MA), Ron Dellums (D-
CA), Joseph P. Kennedy 11 (D-MA),
Christopher Shays (R-CT), and Tier-
ney.

In the Senate, John McCain (R-AZ)
and Russell Feingold (D-WI) intro-
duced a proposal months ago that
called for 30 minutes free time and
spots that sell for half of what the sta-
tions' lowest-unit rate is.

Free political campaign time has
bipartisan support and received an ini-
tial launch by President Clinton in
March during a morning-long. celeb-
rity-filled event at the National Press
Club. But broadcasters have fought the
campaign from the beginning. NAB
spokesman John Earnhardt pointed
out that “radio and TV voluntarily of-
fer free time to politicians on talk
shows and through debates. Manda-
tory free time to candidates is not
something we support.”

FCC Deadlocked Over Alcohol Inquiry

By HeATHER Van S1ooTeN
R&R WASHINGTON BUREAL

FCC Commissioners Jim Quello and Rachelle Chong
made good on their promises last week to vote against an in-
quiry into alcohol advertising on radio and television. That move
successfully killed the proposal for the time being. The inquiry
would have investigated, among other things, how many sta-
tions are running the ads and when, and whether to require
stations that air the ads to run counter PSAs.

Before a packed meeting room at
the Commission last week. FCC
Chairman Reed Hundt tried to show
the FCC has full jurisdiction to do an
inquiry and argued that it is a “simple
fact finding mission.” Hundt also
charged that the vote denies the pub-
lic a forum for debate. Chong lashed
back, “There is a forum, and that is
Congress.” adding that the inquiry
would go beyond fact finding. since it
“assumes there is a problem that the
FCC should fix.”

j{,z%ﬁ‘f" cmnsons

THE

1561

BEST IN

FAIRVIEW AVENUE |

After a debate that spanned near-
ly an hour. Hundt and Commission-
er Susan Ness were the only “yea”
votes. But although Quello reject-
ed the measure. he said he would
consider an FCC inquiry were it not
for ongoing Federal Trade Com-
mission investigations. Hundt took
that statement as an indication the
majority of Commissioners do be-
lieve the inquiry is within FCC ju-
risdiction. The FTC is currently
looking into television advertising

BUMPER

ST LOUIS, MO 63132 1

STICKERS AND

by Joseph E. Seagram & Sons and
Stroh Brewing Co.

‘Content Neutral’ Inquiry

FCC Mass Media Bureau Chief
Roy Stewart took a turn at the bully-
pulpit — an unusual move for a non-
Commissioner at an FCC meeting —
telling the Commission the inquiry
would be “content-neutral™ and say-
ing it would also be “responsible. be-
cause it's our broadcasters who are
going to be [carrying the ads].” When
Quello challenged him. Stewart
brusquely responded. “we re not pro-
posing an amendment to the Consti-
tution here.” Quello replied, I respect
everyone's opinion. I just disagree. all
right?”

Chong maintained that using the
FCC’s mandate to ensure broadcast-

Continued on Page 8

" BUSINESS BRIEFS

Westinghouse A ‘Strong Buy’

Westinghouse Electric Corp. has been given a“Strong Buy” rating
by UBS Securities Inc. analyst Edward Hatch, who initiated cover-
age of the media and industrial giant last Friday. Hatch called Westing-
house “the fastest growing major media company!” which, he said, also
has great opportunities for expanding its profit margin. Westinghouse cash
flow should grow at 23% and free cash flow at 49% annually for the next
five years.

S&P Rates Jacor

single-“B" rating was given to Jacor Communications’ $150 million
8 3/4% senior subordinated notes due 2007. S&P also gave a double-
“B"-minus rating to its $750 million bank facility and affirmed the double-“B'-
minus corporate credit rating for Jacor parent, Jacor Communication Inc.
“Jacor's ratings refiect the company's growing operating strength in the
radio broadcast industry as the company has aggressively purchase i
new stations throughout 1996 and 1997 S&P sa

Capstar Engulfs Gulfstar, Adds Turner

C iose-knit Capstar Broadcasting Partners and Gulfstar Communi-
cations have closed their deal, which has an enterprise value of $1
billion pius. The addition of the 54 Gulfstar stations brings Capstar’s total
to 241. Capstar also named R. Gerald Turner to its five-member board of
directors. Turner is president of Southern Methodist University in Dallas.

Federal Trade Commission Clears Ameron/Capstar

he early antitrust clearance that the Federal Trade Commission this

week gave to the deal between Ameron Broadcasting and Capstar
now means the transaction is in the hands of the FCC. Capstar's $31
million acquisition of Ameron’s Birmingham trio coincidentally was an-
nounced the same week Capstar said it would buy Gulfstar (R&R 5/2/97).
The stations include News/Talk WERC-AM, AC WMJJ-FM & Country
WOWC-FM.

Jacor Presented Option To Enter Youngstown

fter paying $2.5 million for the option to purchase WKBN-AM & FM/

Youngstown. Jacor can buy the combo for a total of $11 million, the
company announced Monday. The deal marks the end of an era. The
Williamson Family/WKBN Broadcasting Corp. has owned and operated
the stations for 71 years, which is the longest continuous period of radio
ownership in the country. Brokered by Blackburn & Co., the transaction
gives Jacor its eighth Ohio market; the company is now in the top five
Ohio markets and owns or operates 154 stations nationwide.

CD Radio Snags Disney’s
Greenebaum, Taps Two Others

ndrew Greenebaum will now be Exec. VP/CFO for satellite-to-car

broadcaster CD Radio. He was most recently VP/Corporate Finance
for the Walt Disney Co. CD Radio also named Keno Thomas Exec. VP/
Marketing and Joe Capobianco Exec. VP/Content. Thomas was most re-
cently VP/Marketing at DMX inc.; Capobianco comes to CD Radio from
his position as VP/Programming at Music Choice.

Continued on Page 8
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“There ae any

number of people who can
give you good research, but

the real need 1s for

great
strategic
thinking, and for

that, there’s simply nobody in

radio like Moyes.”

- Jerry Lee, President, B-101, Philadelphia

Women 25-54 Shares (6A-MID, M-S), Arbitron:

5.8 7. 98 11.0

Fall 1993 Fall 1994 Fall 1995 Fall 1996

Moyes Research Associates

America’s Premier Radio Strategists » (719) 540-0100
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WRON-FM/Toledo
$30 million

* WLQR-AM & WWWM-FM/Toledo

$10 million

» WXKR-FM/Port Clinton (Toledo), OH

$5 million

DEAL OF THE WEEK

o Cumulus Media acquisitions
o WTOD-AM, WIMX-FM, WKKO-FM &

RSS54RI

TRANSACTIONS

Dollars to Date:
This Week’s Action:
Stations Traded This Year:

Stations Traded This Week:

RADIO BUS

IN

A

A

$6,257,928,792

(Last Year: $10,095,208,038)

$94,779,738

(Last Year: $751,042,700)

1244

(Last Year: 1389)

32

(Last Year: 75)

SR8 BB 385 0o

Cumulus Storms Into Toledo For $45 Million

L1 Trio of deals give company seven properties in new market

Cumulus Media
acquisitions
TERMS: Asset sales for cash

BUYER: Cumulus Broadcasting Corp.,
headed by President Bill Bungeroth. it
previously agreed to acquire WXKR-FM/
Toledo. Phone: (414) 283-4500

WXKR-FM/Port Clinton
(Toledo)

PRICE: $5 million

SELLER: Venice Broadcasting Corp.,
headed by President Venice Michel.
Phone: (419) 693-9957
FREQUENCY: 945 MHz

POWER: 30kw at 630 feet

FORMAT: Alternative

WTOD-AM, WIMX-FM,
WKKO-FM & WRQN-FM/
Toledo

PRICE: $30 million

SELLER: 62nd Street Broadcasting
ofToledo L.L.C.

FREQUENCY: 1560 kHz; 95.7 MHz;
99.9 MHz; 93.5 MHz

POWER: 5kw; 3.5kw at 433 feet; 50kw
at 499 feet; 4.1kw at 397 feet
FORMAT: Country; Urban AC; Coun-
try; Oldies

BROKER: Richard A Foreman & Assoc.

WLQR-AM & WWWM-FM/
Toledo

PRICE: $10 million
TERMS: Asset sale for cash

s

' WNDD-FM/Silver Springs

SELLER: Midwestern Broadcasting
Corp., headed by President Lewis
Dickey. Phone: (419) 691-1470
FREQUENCY: 1470 kHz; 105.5 MHz
POWER: 1kw; 4.3kw at 390 feet
FORMAT: Urban; AC |

KLOV-AM/Loveland
PRICE: $275,000

TERMS: Asset sale for $125,000 cash
and a 20-year, $150,000 promissory |
note at 9% interest ‘
BUYER: Spearman Co., headed by
President Kristi Spearman. Phone:
(719) 336-2206

SELLER: Kraus Broadcasting Corp.,
headed by President Melissa Kraus. |
Phone: (970) 667-1570
WDCU-FM
PRICE: $13 million

TERMS: Asset sale for cash

BUYER: Community Resource Educa- ‘
tional Association Inc.

SELLER: The University of the Dis-
trict of Columbia
FREQUENCY: 90.1 MHz
POWER: 6.8kw at 450 feet
FORMAT: Jazz

BROKER: Blackburn & Co.

G W o L e

ashington

(Gainesville-Ocala)

PRICE: $4,062,500

TERMS: Asset and stock sale for cash
BUYER: Ocala Broadcasting Corp.
L.L.C., a wholly owned subsidiary of
Dix Investment Co., headed by Presi-
dent G. Charles Dix. it owns WNDT-
FM & WOGK-FM/Gainesville-Ocala.
Phone: (352) 622-5600

SELLER: Hurricane Broadcasting,
headed by partner Ernest Winn.
Phone: (813) 793-4302
FREQUENCY: 955 MHz

POWER: 6kw at 328 feet

FORMAT: Rock

WTPX-FM/Jupiter (West
Palm Beach)

PRICE: $11 million i
TERMS: Asset sale for cash

BUYER: American Radio Systems |
Corp., headed by President Steve |
Dodge. It owns WSTU-AM, WEAT-FM,
WIRK-FM & WMBX-FM/West Palm
Beach. Phone: (617) 375-7500
SELLER: Jupiter Radio Partners. [
Phone: (941) 639-1188

FREQUENCY: 105.5 MHz

POWER: 10kw at 476 feet
FORMAT: TBA (Information/Weather) |
BROKER: Blackburn & Co.

KZEN-FM/Central City
PRICE: $2.1 million

TERMS: Stock sale; Three Eagles of
Columbus Inc. is acquiring Gorge

e

1997 DEALS TO DATE Bl TRANSACTIONS AT A GLANCE

® KLOV-AM/Loveland, CO $275,000 ]
® WDCU-FM/Washington $13 million
® WNDD-FM/Silver Springs (Gainesville-Ocala), FL $4,062,500

® WTPX-FM/Jupiter (West Palm Beach), FL $11 million
® KZEN-FM/Central City, NE $2.1 million

DRSS

® KICS-AM & KEZH-FM/Hastings, NE $995,000
® KNJP (FM CP)/Sargent, NE $5000

® WCVJ-FM/Jefferson, OH No cash consideration
® WKBN-AM & FM/Youngstown $11 million
® KCDL-FM/Cordell, OK $102,000

® KLAW-FM & KZCD-FM/Lawton, OK $2.28 million
® WCNR-AM/Bioomsburg, PA $130,000

©® WHIM-AM/Providence No cash consideration

® WDSC-AM & WEGX-FM/Dillon (Myrtle Beach), SC $3.5 million
® WWGM-FM/Alamo (Jackson), TN $800,238

® WNKX-AM & FM/Centerville, TN $300,000

® WJOC-AM/Chattanooga $230,000

® KCZO-FM/Carrizo Springs, TX No cash consideration

® KSRR-AM/Provo, UT No cash consideration

® WHEE-AM/Martinsville, VA No cash consideration

Radio Inc.

BUYER: Three Eagles of Columbus
Inc., wholly owned by Three Eagles
Communications, headed by Presi-
dent/CEO Rolland Johnson. It owns
KTTT-AM & KKOT-FM/Columbus, NE.
Phone: (402) 483-5100

SELLER: E. Eugene McCoy Jr. and
Sr. and William and Lanelle Turney.
Phone: (308) 946-3818
FREQUENCY: 100.3 MHz

POWER: 100kw at 1845 feet
FORMAT: Country

KICS-AM & KEZH-FM/
Hastings

PRICE: $995,000

TERMS: Asset sale for cash

BUYER: Three Eagles Communica-
tions Inc., headed by CEO/Director
Rolland Johnson. Phone: (402) 483-
5100

SELLER: Heartland Radio Inc., head-
ed by President Gene McKoy. Phone:
(402) 463-1314

BROKER: Chapin Enterprises

KNJP (FM CP)/Sargent
PRICE: $5000

TERMS: Asset sale for cash

BUYER: Three Eagies of Columbus
Inc., wholly owned by Three Eagles

Communications Inc., hsaded by
President Rolland Johnson. Phone:
(402) 483-5100

SELLER: Sandhills Giant Inc., head-
ed by President E. Eugene McCoy Sr.
Phone: (308) 946-3818

iy 3

WCVJ-FM/Jefferso
PRICE: No cash consideration
TERMS: Stock transfer

BUYER: Gregory Brandt, M.Virginia
Mathias, Robert Marrison, and Jan-
et Baughman are being elected to the
Board of Trustees of Agape School Inc.
(non-stock, non-profit organization).
Phone: (216) 294-3854

SELLER: Harold Pacholke. Phone:
(216) 294-3854

WKBN-AM & FM/
Youngstown

PRICE: $11 miltion

TERMS: Asset sale for cash

BUYER: Citicasters Co., wholly owned
by Jacor Communications, headed by
President Randy Michaels. Phone:
(606) 655-6523

SELLER: WKBN Broadcasting Inc.,
headed by PresidentJ.D.Williamson Ii

Continued on Page 8

The Eagles, The Stones, CCR, Elton John, Boston, Fleetwood Mac,
Eric Clapton, The Steve Miller Band, The Doobie Brothers, Bob Seger

00% Classic Rock...Get it?

a focused format!

™

Call Michael Henderson, Director of Affiliate Sales 303.784-8700

a targeted audience!
an easy sell to advertisers!

®

JONES RADIO NETWORK™



NEw WORLD

NEW RULES

NEW ANSWERS

Is Your Research Fartner This Good?

Only Critical Mass Media offers you ALL these
exclusive cutting-edge features with EACH

TrueVariety™ Auditorium Music Test Critical Mass Media
=> Windows™-based onscreen results YES None of these ‘leading’
e Design your own unlimited custom rankers YES Research companies can
e Sort test results any way you want in seconds YES offer ALL of these features.
» Instantly categorize songs. Point-Click-Done! YES '
» Update Selector™ via Windows™ clipboard YES The Research Group
Coleman Research
=> Real cluster analysis on your computer for each test YES Strategic Media Research
* Interactively define your core sound on your computer YES Moyes Research Assoc.
¢ Define clusters on your computer YES The Eagle Group
¢ Unlimited number of clusters definable on your computer YES Harker Research
MJM Research
=> Critical Mass Media software empowers you to go beyond the basics: FMR Associates
» Fine tune powers and secondaries for core fit YES Bolton Research
¢ Find powers not matching your core sound YES Paragon Research
» Find secondary songs with core power potential YES Stratford Resarch
» Teach you which songs work together, which don’t, and why YES Bob Harper & Co.
The Benchmark Co.
=> Up to 100 focused perceptual answers with your test YES Spectrum Research
Mark Kassof & Co.
=> Critical Mass Media software improves television commercial time buys: : LP Media Stregies
e Determines viewing habits for unlimited number of TV shows YES Edison Media Research
e Identifies the TV shows that your core watches YES MRP
* Improves reach and frequency efficiency of TV buys YES Vallie/Gallup
=> Revolutionary radio research YES NONE!

Upgrade to the only Auditorium Music Test that unlocks
answers hidden in your music test, helping you create
a personal radio station with music appeal for each individual listener

TrueVariety™ Auditorium Music Testing, exclusively from...

CRITICAL MASS MEDIA

Revolutionary Radio Research ® Nest Marketing ® Mehtal Weaponry

To upgrade to Critical Mass Media’s revolutionary services, contact:
John Martin, Abbe Harris, Elizabeth Hamilton, Jennifer Hodlick, Donna Leonard.
(847) 441-9CMM - (847) 441-4FAX - cmm@cmmnet.com

© 1997 Critical Mass Media, Inc.
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RADIO BUSINESS
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TRANSAC TIONS

Continued from Page 6

FREQUENCY: 570 kHz; 98.9 MHz
POWER: 5kw; 5.9kw at 1371 feet |
FORMAT: News/Talk; AC \
BROKER: Bruce Houston of Black-
burn & Co

KCDL-FM/Cordell

PRICE: $102,000

TERMS: Asset sale for $22,000 cash,
an $18,000 promissory note, and as-
sumption of two leases worth $62,000
BUYER: George Chambers. Phone:
(918) 682-2233 [
SELLER: Donald and Sonja Wrights-
man. Phone: (405) 832-2805 |
BROKER: Ralph Meador [

KLAW-FM & KZCD-FM/
Lawton

PRICE: $2.28 million

TERMS: Asset sale for cash

BUYER: Gulfstar Communications
Inc., wholly owned by Capstar Broad-
casting Partners, headed by Director
Steve Hicks. Phone: (512) 320-7222
SELLER: KLAW Broadcasting Inc.,
headed by President C. Ronald Rog-
ers. Phone: (512) 495-1300
FREQUENCY: 101.5 MHz; 94.3 MHz

POWER: 100kw at 590 feet; 3kw at 297
eet

FORMAT: Country; Classic Rock
BROKER: John Barger

WCNR-AM/Bloomsburg
PRICE: $130,000

TERMS: Asset sale for cash
BUYER: Community Communica-
tions Inc., a wholly owned subsidiary
of Press-Enterprise Inc., headed by
President Paul Eyerly Ili

. SELLER: Columbia-Montour Broad-

casting Co. Inc., headed by President
Joseph Darlington

FREQUENCY: 930 kHz

POWER: 1kw day/23 watts night
FORMAT: Oldies

BROKER: Ray Rosenblum

WHIM-AM/Providence
PRICE: No cash consideration
TERMS: Stock transfer for 16.7% and
investment of additional capital
BUYER: Bruce Soscia is increasing
his interest in Providence Broadcast-
ing Inc. to 50%. Phone: (401) 941-4700
SELLER: Richard Muserlian and
David Larie

FREQUENCY: 1450 kHz

POWER: 1kw

FCC Deadlocked Over Alcohol Inquiry

Continued from Page 4

ers serve the public interest as a de-
fense for regulating alcohol advertis-
ing could lead to absurd conclusions.
“Would we then have an obligation to
also investigate car advertising that
features air bags and sugared cereal
advertising?” Chong asked. “I see no
logical or constitutional distinction
between the arguments about liquor
advertising and any other legal prod-
uct where health and safety concerns
have been raised.”

The issue had been on the docket
for last month’s Commission meeting,
but at that time Chong took advantage
of the right Commissioners have to
strike an item from a Commission
meeting agenda, though the Chairman
could have disregarded Chong’s re-
quest. Instead, he made the unusual
move of allowing it to be postponed
one month, despite the fact that he
knew it would still be voted down.

NAB President Eddie Fritts praised
Quello and Chong for their votes,
agreeing that “Congress and the FTC
have appropriate jurisdiction.” House
Telecommunications Subcommittee
Chairman Billy Tauzin (R-LA) sent
Hundt a terse letter prior to the meet-
ing reiterating his desire for a volun-
tary code among broadcasters and
calling the proposed inquiry “a waste
of FCC resources.”

The Distilled Spirits Council of the
U.S. (DISCUS), which has been at the
head of this debate from the start, was
pleased with the outcome, but main-
tained a desire to develop a common
code for all alcohol advertising, in-
cluding beer and wine. DISCUS Pres-
ident/CEO Fred Meister said in a re-
lease, “We are ready to come to the
table now. We only ask for the Presi-
dent to secure that same commitment
from the beer, wine, and broadcast
industries.”

FORMAT: Country

e OB s e bl ot
WDSC-AM & WEGX-FM/
Dillon (Myrtle Beach)

PRICE: $3.5 million

TERMS: Asset sale for cash
BUYER: Root Communications,
headed by PresidentJim Devis. It owns
WGTR-FM & WWSK-FM/Myrtle
Beach. Phone: (904) 258-4750
SELLER: Beasley Broadcast Group,
headed by President George Beasley.
Phone: (813) 263-5000
FREQUENCY: 800 kHz; 92.9 MHz
POWER: 1kw day/380 watts night;
100kw at 1801 feet

FORMAT: Country; Country
BROKER: Stan Raymond & Assoc.

cersoas

Continued from Page 4

Ackerley Group 2Q Revs Up

Ackerley Communications’ broadcasting division posted revenue
growth of 6% for the second quarter of 1997. The company’s total
revenues for the second quarter were $77.2 million compared to the same
period last year.

Flinn Broadcasting Wins
Radio/TV Cross-Ownership Waiver

linn Broadcasting is the latest recipient of a permanent clearance to

own radio and television stations in the same market. The FCC gave
it the permanent waiver to buy Omni Broadcasting’s construction permit
for WJOI-FM/Germantown, TN (Memphis). Flinn already owns WFBI-TV/
Memphis, and two years ago received FCC clearance to own 'FBI and
WHBQ-AM/Memphis, WOWW-AM/Germantown and KXHT-FM/Marion,
AR.

WWGM-FMWAIlamo
(Jackson)

PRICE: $800,238

TERMS: Asset sale for $35,230 cash
and assumption of existing debt
BUYER: Grace Broadcasting Servic-
es Inc., headed by President Charles
Ennis. Phone: (901) 664-9393
SELLER: Community Broadcasting
Services Inc., headed by President
Larry Melton. Phone: (901) 584-4444
FREQUENCY: 93.1 MHz

POWER: 14kw at 443 feet

FORMAT: Gospel

WNKX-AM & FM/
Centerville

PRICE: $300,000

TERMS: Asset sale for $240,000 cash
and a $60,000 promissory note
BUYER: Hickman County Broadcast-
ing Co. Inc., headed by President Wit-
liam Turner. Phone: (615) 729-5191
SELLER: Galbreath Broadcasting
Inc., headed by President Charles
Galbreath. Phone: (615) 729-5191

WJOC-AM/Chattanooga
PRICE: $230,000

TERMS: Asset sale for $15,000 cash
and a 10-year promissory note
BUYER: Sarah Margaret Fryar.
Phone: (423) 624-5657

SELLER: Johnny Godgiben. Phone:
(706) 861-0800

FREQUENCY: 1490 kHz

POWER: tkw

FORMAT: Gospel

Heavy-Hitting Heads At Radio Show

his fall's NAB Radio show session, “Group Heads: Succeeding in a

New Era” will be moderated by Granum Communications Corp. Pres-
ident Herb McCord, who will ride herd over the discussion between Jacor
CEO Randy Michaels, Capstar President Steve Hicks, Cox President/
CEO Bob Neil, Evergreen Chairman/CEO Scott Ginsburg, Emmis CEO
Jeff Smulyan, and Triathlon President/CEO Norm Feuer.

Two Added To FCC Roster

J ames Green is a new FCC Deputy Director. He assumes that post at
the Commission’s Office of Legislative and Intergovernmental Affairs,
where he will oversee the FCC'’s legislative program. Green was previ-
ously an attorney and legislative specialist with Patton Boggs.

Also this week the FCC said Paul Gallant has been hired as a legal
advisor to Commissioner Jim Quello. Gallant replaces Quello Special
Counsel James Colthorp. Gallant has been with the FCC since 1993,
most recently serving as legal counsel to the chief of the Common Carrier
Bureau.

05 AR5 RS A 0 550

BUYER: Robert Morey. Phone:

e (801) 224-1400
KCZO-FM/Carrizo SELLER: Positive Communica-
: tions, c/o the Lloyd Morey Revoca-
sPrmgs ble Trust

PRICE: No cash consideration
TERMS: Donation of station and assets
BUYER: Paulino Bernal Evangelism;
it owns KBRN-AM/Boerne, TX
SELLER: Paulino Bernal. Phone:
(210) 686-6382

KSRR-AM/Provo
PRICE: No cash consideration
TERMS: Transfer of station and license

WHEE-AM/Martinsville

PRICE: No cash consideration
TERMS: Stock transfer

BUYER: Nan Wood and Debra
Doss are acquiring Patrick Henry
Broadcasting Corp.

SELLER: Charles Adams and Th-
omas Patterson

el Fr rom Class1c Rock to Class1c Bach*
- N oW Jones Radlo Network 1ntroduces... |

¢ Classica

What classical listeners have been waiting for...
the best music with a compelling presentation and knowledgeable hosts

o
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ollectlon

®

JONES RADIO NETWORK™

| Currently avaxlable to non- corrifnermal radxo stations only. Call Michael- He&derson Director of Affiliate Sales, 303- 784-8700
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Urso Now GM For
Citadel/Providence

1 He’ll manage sextet
upon 'DGE/DGF closing

Citadel Communications has
tapped Philip Urso as GM for its
Providence outlets. The company
recently agreed to buy Urso’s Al-
ternative WDGE-FM & Disco
WDGF-FM, where he had served
as owner/GM. Now, Urso will
oversee Citadel’s WLKW-AM,
WPRO-AM & FM & WWLI-
FM and will re-add duties at’DGE
& 'DGF when the sale closes.

“We are thrilled to have Philip on
our team,” commented Citadel Pres-
ident/East Region Stuart Stanek.
“He knows a lot about Providence,
and we find that he is ideally suited
to working with all of our stations
in building a really strong fortress
in the market.”

Until the sale is final, current
’DGE & *DGF GSM Phillip Norton
will serve as acting GM.

SFX Moves McCall
To GM In Richmond

Steve McCall has been promot-
ed to GM for SFX Broadcasting’s
Richmond stations, effective Au-
gust 1. Currently Director/Sales for
SFX’s Raleigh properties, he’ll
soon manage Alternative WBZU-
FM, Country WKHK-FM, Clas-
sic Rock WKLR-FM, and HotAC
WMXB-FM.

“Steve has done a remendous job
for our Raleigh properties,” re-
marked Regional VP Mike Cutch-
all. “It’s no secret that Raleigh is the
No. 1 radio revenue growth market
inAmerica, and Steve has been driv-
ing the bus. Steve’s stellar sales
prowess and exceptional people
skills complement our plans in the
Richmond market.”

Prior to his most recent post, Mc-
Call was Sales Manager for WDCG
& WZZU/Raleigh. He also held that
post at WNOK/Columbia, SC and
WLWZ/Greenville, SC.

NEWSBREAKERS.

In God’s Station

The boys from U2 stopped by the KROQ/Los Angeles studio recently to
hang out and “Pop” a cold Guinness or two. Irish eyes a’ smiling (I-r) are
bandmembers Adam Clayton and Bono, KROQ's Jed “The Fish” Gould,
and bandmembers Larry Mullen and The Edge.

Dickey, Kennedy To Lead Nashville Trio

Michael Dickey and Jim Kennedy have been promoted to GM and
OM, respectively, for the Dickey Broadcasting/Nashville Urban stations:
WVOL-AM, WQQK-FM, and, following an expected fourth-quarter clos-
ing, WNPL-FM.

Dickey Broadcasting Chairman Lew Dickey told R&R, “We're very
excited about our opportunity in Nashville to serve the African-American
community with three great radio stations and to provide an excellent ave-
nue for the advertisers wishing to reach this very important segment of the
consumer market.”

“We think it’s a tremendous market,” added Dickey Broadcasting Presi-
dent John Dickey. “Those stations have more opportunity and more upside,
and we’re excited about having [syndicated morning man] Tom Joyner ...
we feel he is going to further enhance the appeal of 'QQK and expand its
audience.”

Michael Dickey told R&R, “We plan to take the stations and move them
forward even further. WQQK is a heritage radio station, but we can take it
beyond and make it as big as possible. That’s our goal — to improve sales
and the image on the street.” This is Dickey’s second GM job; he previous-
ly managed WLQR & WWWM/Toledo.

Kennedy, who has more than 28 years of broadcasting experience, com-
mented, “I’'m excited and very happy to be working with the Dickeys. They’re
young, aggressive broadcasters.”

Spriggs Set As PD At WDBO-AM/Orlando

Cox News/Talk WDBO-AM/Orlando has tapped Pete Spriggs as PD.
He succeeds Paul Duckworth, who moved to KOMO/Seattle for similar
duties (see Page 3).

Spriggs most recently served as PD of Cox sister WHIO-AM/Dayton.
“Cox is a great company,” Spriggs told R&R. “They promoted me to a
larger market and I'm very grateful to be working for a company that pro-
motes from within.”

Spriggs previously served as PD of WBLY/Dayton and WING-AM/
Dayton. He also held an on-air shift at WEW/Cincinnati.

Howard Goes Hollywood As
Country Label SVP/A&R

olyGram Music/Nashville VP/GM Doug Howard
has been named Sr. VP/A&R for Walt Disney-
owned Hollywood Records’ new, though still un-
named, Nashville-based label. He starts August 1
Label President Randy Goodman commented, '
have a great comfort zone with Doug joining me in this
new endeavor. Doug and | have been friends for more
than 20 years and have done a number of projects
together over the years. | have tremendous respect for
his ‘ears’ and his background as a song man in this
industry. We believe the secret to success will first and foremost be the
music. With Doug aboard, | feel great confidence that we will find the
artists and songs to make a major impact”
Howard began his music career in 1981 with the Welk Music Group as
Creative Director. He leftin 1988 to attend law school and, after receiving
his degree, joined PolyGram in his most recent position

Howard

Greenberg, Miliman Rise In Mercury A&R Dept.

ercury Records has elevated Steve Greenberg to Sr. VP, Head/
A&R and Dana Millman to Sr.VP/A&R. Both remain based in New
York and report to President/CEO Danny Goldberg,

Greenberg will serve as the creative head of the A&R department; all
newly hired A&R staffers will report to him. Millman will oversee the daily
operations of the department and continue to work closely with joint ven-
tures, affiliated labels. and international

“Steve has blossomed into one of the strongest creative A&R execu-
tives in the record business and will play a major role in the senior leader-
ship of Mercury over the next several years,” Goldberg said. “Dana and |
first worked together 10 years ago at Gold Mountain Management; in the
past year Dana has emerged as a key piayer on Mercury’s senior team?”

Kahne Comes To Reprise For Sr. VP/A&R Duties

eprise Records has tapped noted producer and former Columbia
Records A&R exec David Kahne as Sr. VP/A&R.

“Ever since our earliest association at 415 Records, David has demon
strated time and again an uncanny grasp of the most original and innova-
tive new directions in music;” stated Reprise President Howie Klein. “At
the same time, his understanding of the creative process and his extraor-
dinary working relationships with artists put him, literally, in a class of
one.

Kahne began his career in the music industry as an indie producer in
San Francisco. He later joined Columbia/Sony Records in 1983, serving
eight years as a staff producer before being named Sr. VP/A&R in 1991
to work with such artists as Tony Bennett, the Presidents Of The United
States Of America, and Dionne Farris. He left the company in 1995 to
return to indie production and worked with such groups as Sublime, Soul
Coughing, and Sugar Ray.
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The Radio

If you haven’t returned your

1997 RADIO HALL OF FAME BALLOT,
remember: The ballot deadline is AUGUST 1.
Your vote counts!

popio)

by

Official Ballot
S|

Brought to you by

SEARS

Then, mark your calendar for radio’s biggest night.
The 1997 Radio Hall of Fame Induction Gala
Sunday, October 19, at the Chicago Cultural Center.
Hosted by CBS Radio Network’s Charles Osgood.

RADIO

HALL OF FAME

For ticket information, call

(800) 860-9559
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THE MUSIC SCHEDULING SYSTEM

Whatever The Format... Tune-Up Your Music Library!

HOT AC * MODERN COUNTRY * CLASSIC ROCK
CONTEMPORARY CHRISTIAN * SMOOTH JAZZ
CLASSICAL * NEWS TALK * ADULT ALTERNATIVE
OLDIES * DANCE * MODERN AC * COUNTRY GOLD
HEAVY METAL * GOSPEL * HEAVY METAL GOSPEL
BIG BAND * BEAUTIFUL MUSIC * RAP x TRIPLE A
ADULT TOP FORTY * RHYTHM & BLUES
POLKA * HOT POLKA * POLKAS OF YOUR LIFE
ALTERNATIVE CHR * LATIN * NEW AGE * OLD AGE
URBAN * MODERN ROCK

* Improved Ratings

* Increased Profits

* Decreased Workload

* 24-Hour Toll-Free Support

A-Ware Software, 22600 Arcadian Ave. Waukesha, WI 53186
USA 1-800-326-2609 e-mail: info@a-ware.com
CAN 1-800-255-1346 web: WWwWw.a-ware.com
FAX 1-414-521-_2892 BBS: 1-414-521-2893 Av IQARE

Intelligent Software ¥ Unparalleled Support
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~ Talk Program
Directors Are Geniuses

Creating programming is
easy, hut...

...advertisers, community groups and
management can sometimes make your job hard.
Very Hard. The more successful the station, the
more complex your job gets. Sabo Media salutes
hard working talk PDs. Our company has been
associated with the best ones since 1983.

Great GMs...

...respect PDs who seek a strategic alliance with a
qualified consultancy. They want their PD to have
a confidential source of creative ammunition,
marketplace intelligence and perspective on new
trends. Supportive GMs recognize that even the
most skilled PD is wise to ask for extra “RAM”.

“Always great advice!”

Harry Valentine of Real Radio 104.1/Orlando is this month’s
programming visionary. Harry Valentine: “Our FM talk
station is number 1 in Men 25-54, Men 18-34 and number
2 Adults 25-54 ... AGAIN! The support from Sabo Media for
our killer airstaff made that happen.” Harry knows the
power of our Raw Radio” young talk format.

SABO nvEDIA

212.808.3005
230 Park Avenue, New York City 10169
Advisors to Successful talk management
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¢ ED RUFFLEY has been named
CFO/VP/Treasurer of Saga Communi-
cations. He most recently served as
VP/CFO of the Federal Broadcasting
Company.

@ NANCY DYMOND has been named
VP/GM of 62nd Street L.L.C's six-sta-
tion Saginaw, Ml operation, which in-
cludes WSGW-aAM, WGER-FM,
WIOG-FM, WKQZ-FM, WMJA-FM,
and WMJK-FM. She most recently op-
erated WSGW, WGER, and WIOG un-
der previous owner Fritz Broadcasting.
Also, MIKE THOMAS has been ap-
pointed VP/GM of 62nd Street’s Lan-
sing area stations: WJXQ-FM/Jackson,
WWDX-FM/St. Johns, and WXIK-FM/
Lansing. He formerly was GM of
WKQZ, WMJA, and WMJK.

@ JIM RILEY has been appointed GM
of WRNR-FM/Annapolis, MD. He most
recently served as VP/Sales for
WRCQ-FM/Fayetteville, NC.

¢ TUCKER WIL-
LIAMSON has
risen to VP/Artist
Relations & Artist
Development for
Warner Bros.
Records. He most
recently served as
Director/Artist Re-
lations for the la-
bel.

Williamson

© STEVEN GATES has been promot-
ed to VP/A&R, World Music, Jazz &
Crossover for BMG Classics U.S. He
was formerly Director/Product Devel-
opment for RCA Victor.

@ NICK BULL has
been appointed Sr.
Director/Promotion
for Velvel Records.
Prior to joining the
label, he was Sr. Di-
rector/Alternative
Promotion at EMI
Records.

Bull

¢ PABLO MATHI-
ASON has been
named Director/
A&R for the
Chrysalis Music
Group. He former-
ly worked in A&R
for Columbia
Records.

Mathiason

® The newly formed EMI Capitol En-
tertainment Properties has recruited
the following top executives:

® MARK JAFFE is now Sr. VP/
Product Development. He most recent-
ly served as Exec. VP/GM of Warner
Kids.

¢ JEFF PIETRZYK joins as Sr.VP/
Sales. He formerly wasVP/Rental Prod-
uct Sales for Warner Home Video.

¢ TOMWERMAN joins asVP/A&R.
His most recent post was Sr. VP/A&R
for Elektra Records.

¢ MICHAELTOMLIN is the new VP/
Promotions. He formerly served as VP/
National Promotions, Feature Film, Vid-
eo & Interactive for 20th Century Fox.

¢ JUSTIN MORRIS is now CFO.
He most recently was VP/Finance for
EMI-Capitol Music Group North
America.

& L B - : -

National Radio
®¢ SONY’'s SW NETWORKS has
signed all three of EMMIS BROAD-

NATIONAL
RADIO
FORMATS

ABG RADIO NETWORKS
Robert Hall « (214) 991-9200

Starstation — Peter Stewart
AZ YET Hard To Say 'm Sorry
PAUL CARRACK Do You Love Me That Much

Hot AC — Robert Halt
HANSON Where's The Love
JEWEL Foolish Games

DUNCAN SHE!K She Runs Away

ALTERNATIVE PROGRAMMING

Steve Knoll » (800) 231-2818

CHR/Rock
LYNYRD SKYNYRD Bring It On
VERVE PIPE Villains

R

Mainstream AC
MEXICO 70 | Want You
TONIC If You Could Only See

Lite AC
ALL-4-ONE | Turn To You
KENNY LOGGINS | Am Not Hiding

uc

ALLURE wAL.L. COOL J No Question
DANA HARRIS As We Lay

ROME Do You Like This

WILL SMITH Men In Black

SWV Someone

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082

CHR — J.J. Cook
PUFF DADDY & FAITH EVANS /112 I'l 8¢ Missing You

Digital Soft AC — Mike Bettelli
KENNY LOGGINS | Am Not Hiding

Digital AG Mix — Mike Bettelli
KENNY LOGGINS | Am Not Hiding

R

JONES RADIO NETWORK
Phll Barry « (303) 784-8700

S R

Adult Hit Radio — JJ McKay
BACKSTREET BOYS Quit Playing Games (With My Heart)
PAUL CARRACK For Once In Our Lives

Soft Hits — Rick Brady
AZ YET Hard To Say I'm Sorry

WESTWO0OD ONE RADIO NETWORKS

Charlle Cook * (805) 294-9000

Adult Rock & Roll — Jeff Gonzer
LYNYRD SKYNYRD Bring It On
U2 Last Night On Earth

Bright AC — Bill Michaels

AZ YET Hard To Say I'm Sorry

BACKSTREET BOYS Quit Playing Games With My Heart
" PAULA COLE | Don't Want To Wait

WALLFLOWERS The Ditference

CASTING's St. Louis radio stations —
KSHE-FM,WALC-FM, andWKKX-FM
— for its programming services pack-
ages. KSHE will join the Classic Album
Rock Network, WKKX is signed to the
Country Programming Services Pack-
age, and WALC will be affiliated with
the Alternative Rock Network and Mod-
ern AC Network; (818) 382-2233.

¢ JONES RADIO NETWORK has an- |

nounced the launch of its 12th 24-hour
format, “The Classical Collection." The
format offers an extensive menu from
the Medieval, Renaissance, Baroque,
Classical, Romantic, and Post-Roman-
tic periods.

® Frances Padilla has been named
Manager/Operations for the format.
Charley Samson has been tapped as

—— -
ST

Padilla

Samson

the signature voice. Padilla formerly
was Asst. OM for the network’s NAC
format and SUPERAUDIO’s New Age
Of Jazz format. Samson most recently
worked as an on-air announcer for SU-
PERAUDIO’s Classical format.

For more information, call (303) 784-
8700.

¢ ABC RADIO NETWORKS has
launched a new weekly program fea-
turing ABC News White House Corre-
spondentJOHN DONVAN.The weekly
broadcast, “On Background With John
Donvan,’ features humorous and off-
beat“behind the headlines” stories and
is available to all ABC Radio Networks
affiliate stations; (972) 776-4644.

® UNITED STATIONS RADIO NET-
WORKS is set to launch“Super Coun-
try With Ben & Brian,” a new three-hour
Country chart program, the weekend
of August 2-3.

Also, United Stations Talk Networks
will launch “The Victoria Jones Show;,”
a three-hour, daily tabloid Talk program
focusing on entertainment and tabloid
news; (212) 869-1111.

® WESTWOOD ONE RADIO NET-
WORKS has released a schedule for
its weekly Summer Country Concert
Series:

® July 18-20, Tracy Lawrence

® July 25-27, LeAnn Rimes

® August 1-3, Tim McGraw

® August 8-10, Joe Diffie and Ty
Herndon

® August 15-16, Collin Raye

® August 22-24, Deana Carter and
John Berry

® August 29-31,Vince Gill and Reba
McEntire.

In related news, Westwood One has
also released its schedule for its “Ce-
lebrity Connection” broadcasts:

@ July 21, the Smothers Brothers.

For more information, call (212) 641-
2052.

Products & Services

¢ BROADCAST DATA CONSULT-
ANTS has been converting its “Mu-
sic Director 11" a music scheduling
and library-organizing program, from
DOS to Windows. Beta testing will
begin in August/September. After the
test period, all participating stations

& WGRF-FM/Buffalo.

Miami.

ment ventures.

gevity for our artists.”

their future success.

first stint at MCA,

Saurer Soars To VP Siot At Mercury Radio

ill Saurer has been promoted toVP of Mercury
Radio Communications. He retains his GM
post for the company’s WHTT-AM & FM, WEDG-FM

“In terms of increased responsibilities, it's just a
slightly more visible corporate position,” Saurer told
R&R. “Of course, I'm honored, excited, and grateful
for the opportunity to lead the stations.

Saurer joined Mercury in 1991 as LSM before ris-
ing to his most recent post in May '96. He's also been
GSM and National/Regional Sales Manager of
WECK-AM & WJYE-FM/Buffalo and GSM atWSEN/
Syracuse. He began his radio career as an account
rep for WHEN-AM/Syracuse in October '84.

Metro Networks Promotes Three In Florida

M etro Networks has tapped Ed Hartley as Director/Operations, Tam-
pa; Chuck Whitaker as Director/Affiliate Relations, Tampa; andJohn
Levitt as News Bureau Chief, Miami

“These individuals’ combined experience will be a great asset in con-
tinuing the quality service that comes from our Florida offices,” commert-
ed VP/Southeast Regional Director of Operations Dave Klahr.“They pos-
sess the background to provide a firm foundation for the markets and the
initiative to lead Metro into the future”

Thirty-year broadcast veteran Hartley has worked as an air talent, PD,
and consultant for stations in New York, St. Louis, Tampa, Baltimore, and
Washington, DC; he first joined Metro in 1990 as a parttime traffic report-
er. Whitaker has been with Metro since its 1978 inception and has been
reporting traffic in Baltimore for more than 28 years. And Levitt, a 20-year
radio news vet, joined Metro last year after serving as PD and News Di-
rector for News/Talk stations in NY, Philadelphia, West Paim Beadh, and

ilew BET/Cybersonics Label Is I;ullv Loaded

lack Entertainment Television has entered into an investmentagree-
ment with Cybersonics Records that will enable Cybersonics to
develop a new imprint, Fully Loaded Records. Cybersonics will publish,
market, and release music under the Fully Loaded name and expects to
earn additional revenues from soundtracks and various other entertain-

Cybersonics Chairman Ernie Singleton said,“My intent s to structure
Cybersonics as a broad-based concern that can succeed handsomely
into the new millennium and beyond. This relationship with BET is an
ideal association for me. My goal is to assemble a seasoned team of
creative professionals with great expertise, who can deliver hits and lon-

BET Chairman Robert Johnson added, “Ernie is an experienced leader
in the music industry with a strong track record. BET’s investment in Cy-
bersonics is a sound business decision, and we look forward to sharing in

Singleton, who was once a top-rated DJ at WBOK/New Orleans,
served as interim President/CEO of Ruthless Records before launching
Cybersonics. Between 1990-95, he was President/Black Music Division
for MCA Records. He also served as Sr. VP/Black Music Marketing at
Warner Bros. Records and VP/Jazz Promotions & Marketing during his

Saurer

that complete the program will receive

Awards have been expanded to inciude

a free license to the software. For | Baltimore inthis year's competition. The

more information, call (800) 275- |

6204.

¢ The 1997 Achievement In Radio

Call For Entries will be mailed to all Bal-
timore broadcast facilities in the mar-
ket on July 21; Deadline for entries is
August 29; (410) 338-6555.

- Changes

AC: Chris Cassidy joins WDKB/
Chicago as Production Dir./midday
talent.

Alternative: Changes at WHYT/
Detroit: Calls switch toWPLT, Rob
Hazelton assumes middays, and
Katherine Leslie joins for morn-
ings ... Robin Roth takes over
nights at XTRA/San Diego, while
Bryan Jones assumes her former
morning show co-host duties ...

Robert O’Quinn moves from
mornings to middays and Todd
Kelly joins for mornings at XHRM/
San Diego ... Pete Fox joins
KCXX/Riverside-San Bernardino
for middays ... WHTG/Monmouth-
Ocean MD/afternooner Shelley
Miller exits ... Aaron “WithA K”
Schatz switches from nights to
middays, and Rosy “Sam” Aceve-
do joins for nights at WKRO/Day-
tona Beach.

CHR: KIBB/Los Angeles night-

Continued on Page 32
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What You May Not Know About FCC Fines ...
And The Government Will Never Tell You

By Lawrence Bernstein

he dull rust-colored envelope arrives in the station mail, and

it’s from the FCC so you know it’s not glad tidings. Inside
is an ominous official document titled, “Notice of Apparent Lia-

bility for Forfeiture.”

“Forfeiture™ is government-
speak for a fine. More broadcast-
ers than ever before are receiving
such notices in these days of declin-
ing FCC budgets. Many of the fines
are for technical violations. Some
are assessed because the licensee
didn’t show it recruited minorities
for enough job openings, or for in-
complete public files. or main stu-
dio problems or contest foul-ups,
or because the morning drive guy
forgot to turn the mic off and some-
one said something on-air that the
FCC considers “indecent.”” On the
TV side. exceeding commercial
limits during children’s program-
ming is a hot source of heavy fines.
Accident, ignorance, or inadvert-
ence are no excuse.

You're a business person, so your
eye drifts naturally to the last part
of the Notice and the amount of the
proposed “forfeiture.” Yikes! It’s
$6000, or $8000, or $10,000. Or
maybe much more. The Notice
gives you 30 days to either pay the
fine or explain why it should be
lowered or eliminated altogether. It
tells you very little else about your
legal rights.

You're a good operator and you
believe in playing by the rules, but
you know this isn't fair. You’ve al-
ready explained to the FCC that your
EEO recruitment file was tossed out
by that temporary janitorial service.
Or that some competitor swiped all
the political and listener letters and
your last copy of the Public and
Broadcasting from the public file.
Or that the contest winner wasn’t 18
years of age or older. Or that the
morning drive guy was severely dis-
ciplined for his laxness.

Under the law
governing forfeitures,
it’s only by paying that
you admit liability.
By law, if you decline
to pay, the FCC can
never use the alleged
violation against
you or the station
unless a local court
orders payment.

1)

You’d like to fight the fine, but
you figure it's a lost cause. This is
the FCC, the federal government,
Big Brother already! In the end
you’ll lose, it’ll cost more than it’s
worth to fight, and if you don’t pay
up the station will have a permanent
black mark at the FCC. Right?

Wrong on all counts.

Although you’ll never hear it from
the FCC, and in fact most licensees
simply give up and pay their forfei-
tures, this is one area where the only
way you can protect your legal rights
and your station’s reputation is by
not paying. Under the law govern-
ing forfeitures, it’s only by paying
that you admit liability. By law, if
you decline to pay, the FCC can nev-
er use the alleged violation against
you or the station unless a local court
orders payment. And the govern-
ment bears the burden of proof.

“Our station’s first ,
. o b
telemarketing venture was a raging success!

Dave Burke, VP/GM, KBAY, San Jose

How It Works

While almost every other Com-
mission ruling is considered a “fi-
nal order” appealable to the U.S.
courts of appeals. there’s a specific
exception in the Communications
Act for forfeitures. A forfeiture no-
tice issued by the Commission is not
a “final order” Section 504 of the
Act requires that the government
initiate a civil proceeding in a local
tederal district court before it can
collect an unpaid forfeiture. The
burden is on the government, not the
licensee, to justify the fine.

It gets even better. Section 504
requires that any such civil proceed-
ing be a “trial de novo.” This means
a local U.S. attorney must prove by
a preponderance of the evidence that
the fine is both proper and not ex-
cessive. Section 504 also limits the
government’s recovery to the
amount of the forfeiture. If your sta-
tion 1s fined $6000, in order to col-
lect it the government must file suit
in your locale, it has to prove both
the violation and the reasonableness
of the fine (try explaining FCC law
or policies to a judge or jury any-
where outside Washington, DC!),
and in the end the most the govern-
ment can recover is $6000.

These are very busy times for U.S.
attorneys. Their overworked staffs
are deluged with really important
cases. Federal prosecutors won’t
rush to sidetrack investigations of
domestic terrorism, drug trafficking,
money laundering, murder, and
white-collar crime to try and collect
a comparatively small civil FCC for-
feiture. The Commission will not
say what proportion of uncollected
fines is even pursued by local U.S.
attorneys, but it is certain that many
are not. And of those cases which
are brought, a substantial percent-
age are either lost or are settled for
a fraction of the assessed amount.

« June 26 (through September
7) — Summer Arbitron.

e July 16-18 — McVay Media’'s
'97 Radio School. Renaissance
Hotet, Cleveland; (216) 892-1910.

¢ July 16-20 — Conclave. St.
Paul Radisson, Minnesota; (612)
927-4487.

¢ August 1-2 — Orkin & O’Day's
International Radio Creative &
Voiceover Summit. Summit Hotel
Bel-Air, Los Angeles; (310) 476-
8111,

|

* August 14-16 — Talentmasters
Morning Show Boot Camp. Westin
Canal Place Hotel, New Orleans;
(770) 926-7573.

* August 23-26 — Jack The
Rapper Convention. Site TBA.

« September 3-6 — CMJ. Lin-
coln Center For The Performing
Arts, New York; (516) 466-6000.

* September 17-20 — NAB Ra-
dio Show. New Orleans Convention
Center; (202) 429-5420.

It’s a shame that most FCC fines
are simply paid, often by licensees
who believe the government is
wrong but who are unaware of their
legal rights. That constitutes an un-
justified windfall for the govern-
ment.

EEO Unconstitutional?

Perhaps the most abused area of
all today is EEQ, a lucrative source
of sometimes huge FCC fines. The
FCC’s EEO policy is on shaky
ground given recent Supreme Court
pronouncements. It may well be
unconstitutional. Yet the agency con-
tinues to fine licensees for supposed
“recruitment” violations, and many
of those fined quietly pay up. If the
EEO policy is invalidated, their pay-
ments will not be recoverable. There
is no indication that U.S. attorneys
are trying to collect unpaid EEO for-
feitures; that would open the door
to a constitutional challenge of the
policy and perhaps doom it once and
for all.

Remember, if you believe a for-
feiture is unwarranted or excessive
and decline to pay it, the FCC is le-
gally prohibited from drawing any
adverse inference against you or the
station. Until it’s paid, the alleged
violation probably can’t even be
mentioned by the FCC.

But if you pay, you are consid-
ered to have admitted the violation.
And if it recurs, you may be consid-
ered a repeat offender and be sub-
ject to greater sanctions, including
possible loss of license.

Of course, this is intended as a
general overview and doesn’t deal
with every situation. Licensees need
to consult with their counsel before
deciding how to respond to a spe-
cific forfeiture.

But you should be aware that, if
someday you receive one of those
ugly manila envelopes and you feel
you haven’t been properly treated,
the best — and often least expen-
sive — course of action may be not
to pay the fine. That puts the burden
of proof where it belongs: on the
government’s back. This exercise of
your legal rights won’t jeopardize
your station license in the least, al-
though paying the fine could very
well do so.

Lawrence Bemstein was a se-
nior FCC trial attorney during
the '70s and early '80s. He's
been in private communication
law practice since 1983 and can
be reached at (202) 296-1800.

Cincinnati, Ohio 513/665-3100 Fax 513/665-3120 « Wayland, Massachusetts 508/653-7200 FAX 508/653-4088
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Selling Radio As Part 0f A Media Plan

Right now radio is hitting on all cylinders. Strong radio group
operators have infused our medium with new energy and
business focus. Format development has never been better, and
audiences are proving their satisfaction by posting high listen-

ing levels.

There’s even better news. Adver-
tisers are catching radio fever. Bill-
ing levels are breaking all kinds of
national and local records. Our sales
and marketing efforts continue to
bear fruit, all the way from the local
station sales force through the na-
tional reps and the RAB.

Dealing from a position of
strength, now may be the best time
to drive radio to the next level. May-
be we can sell radio more effective-
ly and get it included on more cam-
paigns by actually partnering up
with other media and selling acom-
plete media plan. Agencies and ad-
vertisers think in terms of multime-
dia. Maybe we should adopt the
same mind set.

Going After Other Media

We’ve already taken great strides
in moving toward that direction.
One of the better things we’ve done
lately is turn our attention away
from the station across the street
and toward the real opportunity —
the money spent in competing me-
dia. Whether it’s going after news-
paper budgets or selling radio’s
synergies with the Internet, every-
one has their eye on expanding ra-
dio’s share of the revenue pie.

We’re also doing a better job of
looking at our product from the cus-
tomer’s point of view. Many of us
have been using Arbitron’s survey
of media planners to get a perspec-

Smooth Jazz station.

One/Unistar.

Shadow Broadcast Services.

Salespeople On The Mave

¢ Michael Guld is promoted to Dir/Sales of SFX/Richmond, where he
will oversee WBZU-FM, WKHK-FM, WKLR-FM & WMXB-FM. He previ-
ously served as Sales Mgr. of SFX’s WIVY, WKQL & WOKV/Jacksonville.
* Joe Cariffe rises from LSM to GSM at KKSF/San Francisco. Former
GSM Linda Frame segues to NSM to help establish ties with new rep
firm Eastman Radio. Sr. AE Sheri Mowbray rises to LSM at the NAC/

¢ Ken Sutherlandis appointed Western Region Sales Manager for UPI
Broadcast Services. He previously held a similar position with Westwood

* Chris Barber is named Regional Dir./Corp. Business Development
for CBS Radio’s WBZ-AM, WBCN-FM, WODS-FM & WZLX-FM/Boston.
She previously worked as a new business AE at WBZ.

¢ T.K. Wilson ioins United Stations Radio Networks as Sr. AE. She
most recently served as Dir/Eastern Region Sales at Westwood One’s

tive on radio that will benefit us as
we talk to the customer. We've tried
to understand what the buyer looks
for in media. Now we’re working
to develop approaches that position
radio’s strengths within that environ-
ment.

So ... where do we go from here?

Even though we try to look at our
product through the eyes of the cus-
tomer, the fact remains that most of
us focus on our medium — radio.
We don’t really see media the way
that our customers do. In order to
do that, we really have to change our
mind set and move to a different lev-
el of radio sales development.

For a long time we sold the
strengths of our medium as a sepa-
rate entity, positioning individual
stations above others. Radio sales’
“old style” left us competing for the
scraps on the media table, gnawing
at each other’s bones while other,
bigger animals got the larger por-
tions of the meal.

Now we are spending more time
targeting other media. More than
that, we’ve realized that the nega-
tive sell does not help much long-
term. Instead, we try to show how
radio can complement the total me-
dia package, and how we should
play an integral role in all promo-
tional campaigns. We're positioning
our medium as part of the total land-
scape, showing the advertiser how
radio fits in.

Y SMOOTH JAZZ 93 Q
Unique & Relaxing

= tusic You'll Lo

"IN THREE MONTHS!

Arbitrends De-Ja-Fe through Fe-Ma-Ap ‘97
“Thanks for your contribution to Love 94's incredible first place ranking in
Adults 25-54. CPM Group’s (D Mailer helped efficiently and effectively
spread the word” — John Frost, VP Programming, Paxson Communications

By Stu Olds

Customer’s Point Of View

While this new approach makes
perfect sense, it still fails to deliver
some important advantages to the
potential customer. Why? We may
have come a long way, but we still
sell our medium differently than the
way our customers buy it.

Advertisers don’t make buys in a
vacuum. Agencies and advertisers
start with an overall marketing ob-
jective for each specific client. Do
they want to build awareness and
image, or do they want to generate
store traffic? Is the goal to build
market share or to drive incremen-
tal sales?

When they strategize, advertisers
and agencies see media as one enti-
ty, with many different facets. They
appreciate the strengths and weak-
nesses of each individual vehicle.
They look to combine the synergies
of two or more media to develop an
effective marketing plan.

Few if any products are market-
ed through just one medium. As
salespeople, we start off with an in-
herent disadvantage by marketing
ourselves differently than the way
our customers buy.

We teach our people to become
marketing consultants and to devise
media solutions for the customer. If
the customer thinks in terms of mul-
timedia, does it stand to reason that
the successful salesperson also
needs to think in those terms?

Better yet, imagine how effective
a salesperson could be if she/he
could actually sell multimedia.
From planning the creative through
executing the buy, that salesperson
could help to implement a media
strategy in exactly the same fashion
as the customer planned it.

There’s an old saying: “If you
can’t beat ’em, join ’em.” Most
people interpret this to mean that,
when faced with tough competi-
tion, you switch to the winning
side. Well, just imagine a world
where you could play on both sides
at the same time. Talk about con-
trolling the game!

Here at the Katz Radio Group,
we’re looking to implement a liter-
al translation of the word “join.”” We
think we can “join” different media
vehicles under one umbrella. serv-
ing the needs of the customer and
our client radio stations in the pro-
cess. We can offer marketing solu-
tions to our customers by executing

Radio As Part Of A Balanced Meal

Radio needs to be positioned in two very different envi-

ronments.

For announced avails, many of the parameters of the buy have already
been set. The value of our medium has already been established. Radio
budgets are created and the goals have been set. In this arena we're
selling specific radio stations, positioning our property as an integral part
of the radio mix.

For developmental sales the situation is much different. The value of
radio has not yet been established. Our Job is to sell radio first, to get it
included as part of an overall media plan. Only after that's done can we
hope to position the merits of our own stations.

Let's think of our situation in terms of eating at a restaurant. Sometimes
the customer wants a speciaity food like pizza or hamburgers. They have
several choices in the market. They patronize the business with the best
image, service, taste, or price. One pizza house competes with the next.
If the customer decides to eat hamburgers, all pizza restaurants lose.

It's far healthier to eat a balanced meal. When we were kids, our par-
ents controlled the environment at the dinner tabie. By serving broccoli
with meat, potatoes and dessert, they ensured that we ate the best possi-
ble combination of foods.

In some advertising situations, radio can be the meat and potatoes. in
most cases we'd be happy to be a part of the balanced meal. If we could
be the people serving the dinner, we could ensure that our customer eats
everything that's good for them.

The radio-specific salesperson will always play a key role in the suc-
cess of any station. We also believe, however, that the best chance for
radio in the developmental role will be to establish ourselves as marketing

consuitants who can offer a full plate and a balanced meal.

multimedia campaigns that take ad-
vantage of the strengths and syner-
gies of each media partner.

Ironically, we saw some of our
first demonstrations of this when we
first started selling the complemen-
tary strengths of radio and radio sta-
tion web sites on the Internet. Here
we had two media. One owns a track
record of gstablished value. The oth-
er offers a wealth of new possibili-
ties. We formed a new division —
KRG Internet Marketing Services
— to jump-start the idea of selling
of radio on-air ads in conjunction
with Internet placements.

Delivering Complementary
Strengths

The initial response has been
outstanding. Both media benefit
by partnering together. Both radio
and the Internet deliver comple-
mentary strengths. The advertiser
gets the benefit of a marketing
plan using more than one medium
instead of a sales pitch stressing
one medium against another. The
pitch conforms to the way that an
advertiser thinks.

If radio can benefit from a direct
association with a new partner,
what about the other so called “es-
tablished” media? Wouldn’t it be
advantageous to have one salesper-
son — check that, one marketing
consultant — deliver multimedia
plans to the advertiser, combining

CPM
GROUP

(561) 743-0548

Fall Projects Must Book Now!

* CD/Cassette Mailers
* Station Magazines
* Databases

* Graphic Design

the synergies in such a fashion to
conform to the way that the cus-
tomer plans the campaign from its
initial stages?

At Katz, we are using our syner-
gies with other Katz-represented
properties in broadcast TV, cable
TV, and the Internet to construct
full-scale marketing plans for the
advertiser. We believe that the per-
son who offers it as just one tool in
an entire arsenal can serve radio’s
interests best.

Interestingly, we’re finding that
our customer base is accepting us
with open arms. By thinking in
their terms, we’re opening doors
for radio that have been closed for
years. While our spot and new
business staffs continue to position
radio and answer the avail bell, we
believe that we can better serve the
needs of customers, and our rep-
resented stations, by moving to a
higher level in developmental
sales.

We all talk about raising radio
above the 7% ceiling. By offering a
fully balanced meal, we can better
ensure that radio receives its fair
share.

Stu Olds is President of the
Katz Radio Group. He can be
reached at (212) 424-6780 or
via e-mail at stu_olds @katz-
media.com.
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who's who” of Radio where you'll
acts, share ideas just have fun—
ions, lunches and blow-out parties!
= s2 pack the exhibit hall full of the
industry's hottest manufacturers
and suppliers so you can meet
faze-to-face to evaluate new
technolagies, make final
purchases ir vour 1997
oucget and start planning
for 199€ and beyond!

Jeff Smulyan : 2
Emmis i
Broadcasting

Bob Neil
Cox Radio

Randy
Michaels

Jacor
Communications

Scott Ginsburg
Evergreen Media

Mel Karmazin Receives National
Radio Award at NAB Radio Luncheon

Chairman and CEO of CBS Station Group,
Karmazin has spent his career not only
building his Radio business, but also
building the business of Radio. Join us as
he is honored at the NAB Radio luncheon.

AOL’'s Robert Pittman to
Keynote The NAB Radio Show

A dioneer in entertainment programming,
Bob Pittman began his career in Radio,
firs: as a disk jockey and then as a program
director for top rated stations. Infamous as
a brand builder and inncvator, Pittman has
successfully applied his philosophies to
businesses such as MTV, Six Flags Theme
Parks ard most recently CENTURY 21 and
ADL. Ccme hear his unique perspective on
th2 future of Radio, communications and
emtartainment.

Plus, hear special remarks from FCC
Commissioner Rachelle Chong.

Ron Chapman Emcees NAB Marconi
Radio Awards Reception, Dinner &
“““““““““““““““““““““““““““ Show

NEED MORE INFORMATION? R&R
Fax this completed form to (202) 429-5343.

Please send me more infarmation on O Attending O Exhibiting

Join the celebration as the suspense ends
and the winners are revealed for the NAB
Marconi Radio Awards. Former Marconi
Award winner Ron Chapman from KVIL-FM

Liarme Title in Dallas will host this year’s event.

Comay Call Letters Om Om

FOR VORE INFORMATION:
adiees ® UVEE: Foint your web browser to www.nab.org/conventions/ to
register on-line or to receive up-to-the-minute conference, hotel
and trasel information.
Coray Emal Address 2 FAX-CN-DEMAND: Dial 301-216-1847 from the touch-tone hand-
set of your fax machine and follow the voice instructions.
Pow 0000000 Fx B & {Aliz £00-342-2480 or 202-775-4974,

ity State P
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Radio Goes To The Movies

Movie openings can make for great promotion ideas. And
the time to create a promotion based around a forth-
coming release is now. R&R will detail some of the major
movies set to be released in the coming months. For informa-
tion on creating a promotion for a specific movie, call the stu-
dio’s regional/field representative for your market. Check out
movies opening this week and charting movie soundtracks on

Show Prep (Pages X and X).
July 25

AIR FORCE ONE (Columbia)
— When Russian neo-nationalists
hijack Air Force One with the First
Family on board, the free world is
plunged into crisis. The President
(Harrison Ford) must put his beliefs
of never yielding to negotiating with
terrorists to the test. Glenn Close co-
stars as the Vice President.

CONSPIRACY THEORY (War-
ner Bros.) — An offbeat romantic
comedy about a conspiracy-obsessed
NY cabdriver Jerry Fletcher (Mel
Gibson) and a bright, albeit skepti-
cal Justice Department attorney
(Julia Roberts), to whom Fletcher
reports his far-flung theories. The

two are thrown together when one of

his craziest theories turns out to be
true.

Juiy 30

187 (Warner Bros.) — Samuel
Jackson stars as a committed, inner-
city high school teacher who is at-
tacked by a student for giving him a
failing grade. A vear later, he retums
as a substitute teacher at a high
school in San Fernando Valley. He
discovers he has changed as a teach
er and person as he guides tough stu-
dents with personal, innovative in-
struction.

August 1

LEAVE IT TO BEAVER (Uni
versal) —The Beaver (Cameron Fin-
ley) comes 10 the big screen in the
*90s with all the wholesome warmth
and humor that made the family a
cherished part of American pop cul-
ture. Janine Turner is June. Christo-
pher McDonald 1s Ward, and Erik
von Detten 1s Wally.

PAPERBACK ROMANCE
(Goldwyn Entertainment) — Sophia
(Gia Carides) writes lavish and erot-
ic romances and controls every de-
tail. Enter Eddie (Anthony LaPa-
glia). a handsome society jeweler.
also in search of perfection. He ac-
cidenally disturbs her secret world
and the two spend an illicit weekend
together — compromising his en-
gagement to the daughter of a rich
antique dealer.

PICTURE PERFECT (20th
Century Fox) — Jennifer Aniston
plays a single woman who. to jump-
start a promising career in advertis-
ing, uses a random photo 1o invent a

Pro:Motions

* Audrey Jacobs is the new
Promotions Dir. at KXGL-FM/
San Diego. She had previous-
ly been an AE with MacCrack-
en & McGough, a strategic com-
munications firm.

fictional fiancé. When her boss wants
to meet the man in the photo, that’s
when complications follow. Kevin
Bacon, Jay Mohr, and llleana Dou-
glas co-star.

August 8

DESPERATE MEASURES
(Tristar/Mandalay) — Barbet
Schroeder directs this suspense thrill-
er about San Francisco police offic-
er Frank Connor’s (Andy Garcia)
frantic search for a compatible bone
marrow donor for his gravely ill son.
The potential donor is convicted
multiple murderer Peter McCabe
(Michael Keaton), who uses the trip
to the hospital as a way to escape.
Now Connor must pursue and pro-
tect the deadly fugitive.

STEEL (Warner Bros.) — Shag-
uille O'Neal plays John Henry, a
blue-collar metals specialist, who
finds out the top-secret army defen-
sive weapons he helped design are
being used by street gangs to com-
mit daring, high-tech crimes. Henry
is torced to form his own clandes-
tine team and creates counter-weap-
onry — an amazing suit of armor and
a mythic alter ego known as Steel.

August 15

G.I. JANE (Hollywood Pictures)
Demi Moore plays ambitious
Navy Intelligence officer Lt. Jordan
O’Neil, who sets a historical prece-
dent when she 1s chosen as the first
female candidate for the Navy’s elite
Combined Reconnaissance Team
training as a Navy SEAL. However,
adisgruntled officer (Viggo Mortens-
en) makes her life miserable, and
then O'Neil must decide his fate
when he is critically injured during
a Misslon gone wrong.

August 29

HOODLUM (United Artists)
A gritty crime saga captures Harlem
in 1934 and the popular racket known
as “numbers.” Laurence Fishburne is

Bumpy Johnson, who (resh out of

prison takes over the lucrative busi-
ness of the exotic Madame Stephanie
St. Clair (Cicely Tyson). which is
coveted by Dutch Schultz (Tim Roth)
... and the trouble begins. Andy Gar-
cia plays Lucky Luciano. Vanessa
Willams. Clarence Williams 111, and
William Atherton co-star.

KULL THE CONQUEROR
(Universal) — Kevin Sorbo, from
the syndiated series “Hercules: The
Legendary Journeys” makes his mo-
tion picture debut as a dynamic war-
rior who, through a twist of fate, ris-
es from the ranks of a soldier-slave
to become king, only to be over-
thrown by corrupt nobility. He must
then embark on a perilous journey in
a world where magic is the most
powerful weapon of all. Tia Carrere
and Thomas Ian Griffith co-star.

September 7

CRIMINAL INTENT (Orion
Pictures) — Tupac Shakur (in his fi-
nal film role) is Rodriguez, who along
with Divinci (Jim Belushi) is a de-
lective at a metropolitan police depart-
ment. The two supplement their pay-
checks with a series of covert drug
deals that end in homicide for the un-
witting recipients of stolen police ev-
idence drugs. When one of their vic-
tims tum out to be an undercover DEA
agent, the two cops find themselves
embroiled in a downward spiral of
deception. Lela Rochon, Dennis
Quaid, and James Earl Jones co-
star.

September 12

FIRE DOWN BELOW (Wamer
Bros.) — An EPA agent goes under-
cover in rural Kentucky to discover
who is behind the dumping of lethal
chemicals in an abandoned mineshaft.
In the process, he becomes emotion-
ally involved with the townspeople
whose way of life is endangered by
the toxic waste. He also becomes ro-
mantically involved with the one
woman who may hold the key to un-
covering the secrets the community
thought were long hidden. Steven
Seagal, Marg Helgenberger, Kris
Kristofferson, and Harry Dean
Stanton star.

September 19

A THOUSAND ACRES (Touch-
stone) — The Cook family, headed by
patriarch Larry Cook (Jason Robards),
begins falling apart when he impul-
sively decides to divide the family’s
1000-acre farm among his three
daughters Ginny (Jessica Lange),
Rose (Michelle Pfeitfer), and Caro-
line (Jennifer Jason Leigh). Long-
guarded secrets. unspoken rivalvies.
and denied desires erupt.

GOING ALL THE WAY (Gram-
ercy) — The rony, humor, and seeth-
ing rebellion beneath the surtace of
the summer of 1954 wure portrayed in
this fitm about two young men who
come home after serving in the Kore-
an War seeking answers to the “Big
Questions™ of life. Jeremy Davies is
shy, repressed photographer Sonny
Bums and Ben Affleck is confident
super-jock “Gunner” Casselman. Jill
Clayburgh, Lesley Ann Warren, Rach-
el Weisz, Amy Locane, and Rose
McGowan co-star.

L.A. CONFIDENTIAL (Warner
Bros.) —It’s the early 1950s in L.A.
and the city is booming. But crime and
corruption also infiltrate the highest
corridors of power and threaten to rule
the city. Kim Basinger, Kevin
Spacey, Danny DeVito, and Russell
Crowe star in this film based on
James Ellroy’s seminal crime novel.

September 26

BREAKING UP (Warner Bros.)

- This comedy charts the stormy
course of two New York romantics as
they fall in and out and in and out of
love. Monica (Salma Hayek) and
Steve (Russell Crowe) are the two
lovers who can’t live with or without
each other.

THE EDGE (20th Century Fox)
— A taut psychological thriller star-

& PROMOTION

The relationship of the Cook sisters, portrayed by (i-r) Jessica Lange,
Michelle Preiffer, and Jennifer Jason Leigh, begins to unravel when their
father decides to spiit the family's 1000-acre farm among them.

ring Anthony Hopkius as a wealthy
intellectual and Alec Baldwin as a
fasion photographer, who covets the
“bookworm’s” wife. When their plane
crashes in the remote Alaskan wilder-
ness, the two men must rely on each
other for survival, while confronting
their equally dangerous and personal
conflicts. Elle Macpherson co-stars.

October 3

THE STRANGEST PLACES
(Gramercy) — Having a connection
with a Kennedy. would /ie/p a candi-
date get nominated? That’s the
premise of this film starring Janeane
Garofalo as a jaded political profes-
sional working on the re-election of
Sen. John McGory (Jay O. Sanders).
Because the campaign is going terri-
bly, his chiet of saft (Denis Leary)
sends Garofalo to Ireland 1o *“find” the
Kennedy connection. During that
journey, all she encounters is roman-
tic comedy, until the Senator arrives
— set on carrving out the lie.

October 10

DEVIL'S ADVOCATE (Warner
Bros.) — Kevin Lomax (Keanu
Reeves) is an-ambitous and talented
young DA who joins a powertul New
York firm headed by the mysterious
and charismatic John Milton (Al Pa-
cino). As Lomax 1s faced with the in-
tense seduction of success and mon-
ey, he 1s also tempted by broadened
and occasionally sinisier possibilities
in his personal and professional life.
Charlize Theron, Judith Ivey, and
Craig T. Nelson co-star.

ROCKET MAN (Walt Disney
Pictures/Caravan) When a mem-
ber of the first manned mission to
Mars is injured during training, NASA
turns to the only possible replacement,
Fred Randall (Harland Williams).
Comic chaos ensues en route to the
Red Planet as Fred butts heads with
cocky crew Captain William Over-
beck and when he talls for beautitul
officer Julie Ford (Jessica Lundy).

October 24

BEST MEN (Orion) — Five life-
long, wisecracking buddies — Billy,
Jesse, Sol. Teddy, and Buzz — from
the small town of Independence lives
change on the way to Jesse’s (Luke
Wilson) wedding to his longtime girl-
friend Hope (Drew Barrymore). By
the day’s end, their aspirations and
loyalties will be put to the test as they
embark on an often hilarious journey
of self-discovery. Dean Cain, Andy
Dick, Mitchell Whitfield. and Sean
Patrick Flanery portray the friends.

October 31

INCOGNITO (Warner Bros.) —
A master art forger decides to go
straight and commits one last forgery
in order to establish himself financial-
ly for life. However he is unexpect-
edly betrayed by his associates, who
frame him for stealing the “original”
work of art, and finds himself fleeing
for his life. Jason Patric, Irene Ja-
cob, and Rod Steiger star.

November 7

MAD CITY (Wamer Bros.) —
Dustin Hoffman, John Travolta,
Mia Kirshner, Alan Alda, Blythe
Danner, WilliamAtherton, and Bill
Nunn star in this drama about two
men who are inadvertently thrown
together in an arena of fierce national
focus. Max Brackett is a TV journal-
ist who sent 1o a backwater station for
an unforgivable sin. Sam Baily is an
unemployed security guard who has
reached the point of no return.

November 26

ALIEN RESURRECTION
(20th Century Fox) — The fourth
entry in the landmark “Alien” series.
Sigourney Weaver returns as Ripley,
who discovers that her “resurrection”
is the result of an incredible experi-
ment which has altered both and the
creature she had been carrying. Rip-
ley teams with a renegade group of
smugglers to combat the incalculable
Alien. Winona Ryder, Ron Per-
Iman, and Dominique Pinon co-star.

FLUBBER (Walt Disney) —Inan
updated version of the Disney clas-
sic “The Absent Minded Professor,”
Robin Williams is Professor Phillip
Brainard. who 1s so deep in thought
over his new creation, he’s forgotien
two dates to marry his sweetheart
Sara (Marcia Gay Harden). To save
the financially troubled Medfield
College. Brainard is hard at work on
a miraculous goo that when applied
to any object — cars, bowling balls,
even people — enables them to fly
through the air at a remarkable speed.
What is it? Flubber!

THE LITTLE MERMAID
(Walt Disney) — The wonders of
Hans Christian Andersen live on in
Walt Disney Pictures’ re-issue of this
classic fairy tale of love and devotion
between a beautiful young mermaid
and her handsome prince.

Dates are subject to change.

Compiled by R&R Associate Ed-
itor Margo Ravel; (310) 788-1659



Puzzied By Your
Latest Ratings?

Research Director, Inc. has the solution.

PD PROFILE®

The most complete ratings analysis tool
available today!

Sales Materials

Good book or bad book, we’ll turn

your ratings into a revenue producer!
o Quickly Learn Risks and Opportunities

through our Executive Summary

/7~ \_J e Track Station Performance over Five Surveys
(raw and weighted diary data)

e Compare Station to Format Norms
e Core Audience and Preference Profile
* Complete Analysis of Competitive Threat

e Sales One Sheets

* The Buyer’s Guide

* Media Kits

e Qualitative One Sheets

* Custom Sales Presentations

Diary Review

Raw diary
data answers your questions!

* Slogan and Brand Identification
¢ Diarykeeper Comments
¢ Audit Arbitron Diary Editing

¢ Diarykeeper
Confusion

Marc Greenspan, Julie Heath,
Rhody Bosley and Charlie Sislen,
Owners/Partners of Research
Director, Inc.

esearch Director, Inc.
Call Rhody Bosley * (410) 377-5859
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Hot new music-retated World

MDs Pick Top Tunes!

hat’s the next hit in the
Country, CHR, and Alter-

native formats? Entertainment
Weekly asks three music direc-
tors to pick their favorite tunes
and assess what's around the
bend. WCOL/Columbus, OH's
JohnBoy Crenshaw picks
George Strait's “Carrying Your
Love With Me,” Tim McGraw w/
Faith Hill's “it's Your Love," and
James Bonamy’'s “The Swing”
His one to watch: Noel Hag-
gard's “Tell Me Something Bad
About Tulsa”

WPGC/Washington’s Albie
Dee tags Puff Daddy & Faith
Evans's “I'll Be Missing You,
God’s Property’s “Stomp,” and
Notorious B..G.'s “Mo Money
Mo Problems” as his personal
faves. Allure’s “All Cried Out” is
his pick o’ the week.

WDST/Woodstock, NY's Nic
Harcourt favors Radiohead’s
“Let Down,” Supergrass'’s
“Cheapskate,” and Dar Will-
iams's “Are You Out There?” His
record to watch: Smash Mouth’s
“Walkin’On The Sun’”

I1Am The BJ

“They get to see that this is the
other side of both of us. They get
to see how we kick it like normal
people, and they get to see that
we also go to the toitet,” Chaka
Khan talks to Jet about her new
career as a parttime DJ atKIBB/
L.A.The 'zine points out that Nick
Ashford & Valerie Simpson,
Roberta Flack, and Isaac Hayes
(WRKS-FM/NY) and Ramsey
Lewis (WNUA/Chicago) also
enjoy their new roles as DJs.

Strong Work Ethic

“People look at me in maga-
zines and feel like I'm a phenom-
enon, as if what I've accomplished
is beyond their ability. | tell them
to knock it off. If you respect what
I've done, then do something your-
self” — Time covergirl Jewel.

“The idea of being a rock star
is adolescent fantasy, and the
idea of being a working musician
is a fucking job,” says Spin cover-
girl Ani DiFranco. On the main-
stream press attention she’s now
getting: “Now, suddenly, 'm a bril-
liant strategist, where | used to
be this stupid girl with too much
‘tude for her own good. And ev-
erybody would say, ‘You're sell-
ing thousands of albums, but you
could be selling millions of al-
bums, and we could help you.
Don't you want people to hear
your music?”

Contends Mercury President/
CEO Danny Goldberg, “Fugazi

did the same thing. Bad Reli-
gion did it for years. It's part of
her PR shtick that she has her
own label and she makes more
per unit on it. | find that less in-
teresting. A lot of people have
indie labels. If she wasn't a good
artist and she had her own la-
bel, who'd give a shit?”

How Low Can You Go? ...

“So, you got caught with yo'
knickers down ... We have to get
you a leash, boy.You almost lost it
all this time ... But you are the mir-
acle that made me a miracle. Can
you dig that?” That's an excerpt
of a letter from Steven Tyler to
ICM Exec.VP/Worldwide Head of
Music Jonny Podell that was
waiting for him in rehab. The rise,
fall, and rise of the super-agent is
chronicled in New York magazine.

... Pretty Low

Michael Jackson wants to
make a guest appearance on pal
Brooke Shields’s NBC sitcom
“Suddenly Susan.!” Writers are
scrambling to come up with a
plausible storyline (Globe).

Cat Scratch Fever

“Catfight!” screams the Nation-
al Enquirer headline. Apparently,
super diva Whitney Houston
and “Moesha” star/singer Bran-
dy are clawing away at each oth-
er on the set of ABC's upcoming
“Cinderella” movie. Some (cat)
nips: “That little pipsqueak is try-
ing to upstage me. She may be
an actress, but when it comes to
singing | can blow her doors off;"
a bitter Houston is said to have
“snarled” And “You'll learn hon-
ey. It takes years to be as good
as me so please don't let me in-
timidate you” Meow.

My God Plays Bass

“We're more popular than
Jesus Christ now ... Some of the
pop stars | like are more impor-
tant to me than God ... | would
hope we mean more to people
than putting money in a church
basket and saying 10 Hail Marys
on a Sunday” — the gospel ac-
cording to Oasis’s Noel Gallagh-
er (Newsweek).

“The reality is that QOasis are
the same as the Spice Girls —
simple, accessible, popular mu-
sic. In fact, the Spice Girls have
sold more than Oasis now, so
they can’t even hold on to being
the biggest-selling act in Britain.
Oasis are the Spice Girls on
drugs” — the gospel according
to Blur's Damon Albarn (Spin).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

i
'« MEN IN BLACK (Columbia)

i

Single: Men in Black/Will Smith

Other Featured Artists: NAS, Roots f/D’Angelo, De La Soul

* HERCULES

Single: Go The Distance/Michael Bolton (Columbia)
* MY BEST FRIEND'S WEDDING (Work)
Single: 1 Say A Littie Prayer/Diana King
Other Featured Artists: Ani DiFranco, Mary Chapin Carpenter, Jann Arden
* BATMAN & ROBIN (Warner Sunset/WB)
Singles: The End Is The Beginning Is The End/Smashing Pumpkins
Look Into My Eyes/BoneThugs-N-Harmony (Ruthiess/Relativity)

Gotham City/R. Kelly

Other Featured Artists: Goo Goo Dolls, R.E.M., Soul Coughing

* CON AIR

Single: How Do | Live/Trisha Yearwood (MCA/Nashville)
* SPEED 2: CRUISE CONTROL (Virgin)
Single: Make Tonight Beautiful/Tamia
Other Featured Artists: Mark Morrison, Leah Andreone
* AUSTIN POWERS: INTERNATIONAL MAN OF MYSTERY (Hollywood)
Single: You Showed Me/Lightning Seeds
Other Featured Artists: Susanna Hoffs, Cardigans

« THE SAINT (Virgin)

Single: 6 Underground/Sneaker Pimps
Other Featured Artists: Duncan Sheik, Luscious Jackson, Daft Punk

* SPRUNG (Qwest/WB)
Singles: | Still Love You/Monifah
Who You Wit/Jay-Z

Other Featured Artists: E-40, Aaliyah #/Ginuwine

COMING

* GEORGE OF THE JUNGLE (Walt Disney)
Featured Artists: Presidents Of The United States Of America,
“Weird Al” Yankovic

= PICTURE PERFECT

Single: Texas/Say What You Want (Mercury)

* GOOD BURGER (Capitol)

Featured Artists: 702, Mint Condition, Warren G

s

Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

Chicago, Friday (7/18) at
10pm ET/7pm PT, America On-
- line (keyword: LIVE).
Dan Fogelberg, Tuesday (7/
22) at 8pm ET/5pm PT, America
Online (keyword: LIVE).

Duran Duran’s John Taylor,
Tuesday at 9pm ET/6pm PT,
America Online (keyword: LIVE).

Average White Band, Tues-
day at tOpm ET/7pm PT, Prodigy
(jump: CHAT).

Boston’s Brad Delp, Wed-
nesday (7/23) at 7:30pm ET/
4:30pm PT, Microsoft Network
(“ET Online,” Onstage).

OnThe Web

Go to Tinley Park, IL on Sat-
urday (7/19) for a live cybercast
of the Furthur Festival, featuring
Black Crowes, Bruce Hornsby,
and Grateful Dead members
(www.jamtv.com).

Warren G chats Tuesday
evening at 8pm ET/5pm PT on
the Ticketmaster Online site
(www.ticketmaster.com).

ST
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 MUSIC DATEBOOK

MONDAY, JULY 28

1957/Jerry Lee Lewis makes his TV de-
but on “The Steve Allen Show.”

1970/Mick Jagger makes his acting de-
but in the title role of “Ned Kelly.”

7993/10,000 Maniacs piay their last gig
with singer Natalie Merchant, who
leaves the group a week later.

1995/James Al Hendrix wins back rights
to his son Jimi's name, likeness,
image, and music after a variety
of firms had profited from the late
guitarist's music.

Born: Rick Wright (Pink Floyd) 1945,
Simon Kirke (Free/Bad Compa-
ny) 1948, Chris Reece (Social
Distortion) 1959

Releases. Grand Funk Railroad's “We're
An American Band” (1973), Rick
Dees & His Cast Of Idiots’ “Disco
Duck” (1976)

TUESDAY, JULY 29

1965/The Beatles’ second movie —
“Help!” — premieres in London.

Freewheelin’ Bob Dylan hits a
bump in the road.

1966/Bob Dylan breaks several neck ver-
tebrae when he crashes his mo-
torcycle near Woodstock, NY.

1974/*Mama” Cass Elliot, 32, dies of a
heart attack after choking to death
on a sandwich.

Born: Geddy Lee (Rush) 1953, Patti
Scialfa (E Street Band) 1956

Releases:Peter, Paul & Mary's “Blowin’
In The Wind” (1963), the Temp-
tations’ “You're My Everything”
(1967), Kenny Loggins’ “When-
ever | Call You Friend” (1978)

WEDNESDAY, JULY 30

1978/Glen Goins, former guitarist and vo-
calist for Parliament Funkadelic,
dies at age 24 from complications
relating to Hodgkins’ Disease.

1987/David Bowie plays the first shows
of his “Glass Spider” tour in Phil-
adelphia.

Born: Paul Anka 1941, Kate Bush 1958

THURSDAY, JULY 31

1970/To fulfill a contract, the Rolling
Stones deliver “Cocksucker’s
Blues” to Decca Records. This
frees them to form Rolling Stones
Records.

1995/Courtney Love ends Hole's Pitts-
burgh Lollapalooza set early when
a fan tosses a shotgun shell cas-
ing on stage. Love's husband, Nir-
vana’s Kurt Cobain, killed himself
with a shotgun in 1994.

1996/Aerosmith fires 12-year manager
Tim Collins, who later says the
band “hasn't totally chosen sobri-
ety.”

Born: Bili Berry (R.E.M.) 1958

| Releases: Blue Oyster Cult’s “Don't Fear

The Reaper” and Orleans’ “Still
The One” (1976)

FRIDAY, AUGUST 1

1973/0n his 31st birthday, Jerry Garcia
and the Grateful Dead celebrate
by playing a show at Jersey City,
NJ's Roosevelt Stadium. A giant
cake is wheeled onstage, where-
upon a naked woman literally
pops out.

1981/MTV is launched in an estimated
2.1 million homes. The Buggles'
“Video Killed The Radio Star” is
the first video. Exactly six years
later, MTV debuts in Europe.

1989Eric Clapton ends his three-year
tour by playing a free concert in
Mozambique, Africa for more than
100,000. Proceeds went to chari-
ties in the civil war-torn nation.

Born: the late Jerry Garcia 1942, Robert

Cray 1953, Joe Elliot (Def Lep-

pard) 1960
Releases: Chubby Checker’s “The Twist”
(1960)

SATURDAY, AUGUST 2

1958/Johnny Cash signs with CBS
Records.

1987/Then-Eurythmics member Dave
Stewart marries then-Bananarama
member Siobhan Fahey in Paris.

1991/Rick James and girlfriend Tanya
Hijazi are arrested in L.A. and
charged with sexually assaulting
and torturing a third woman.

Bomn: Garth Hudson (the Band) 1937,
Pete De Freitas (Echo & The Bun-
nymen)} 1961

SUNDAY, AUGUST 3

1968/The first Newport Pop Festival
opens in Costa Mesa, CA to
100,000 people. Performers in-
clude Steppenwolf, Jefferson Air-
plane, the Grateful Dead, and the
Byrds, among others.

1971/Paul McCartney announces the
formation of Wings.

1974/Guitarist Jeff Baxter and drummer
Jim Hodder quit Steely Dan. Bax-
ter later joins the Doobie Brothers.

1985/Madonna tops the British charts for
the first time with “into The Groove.”

Born: Tony Bennett 1926, James Het-
field (Metallica) 1963

Releases: the Beach Boys’ “Surfer Girl”
and Allan Sherman’s “Hello Mud-
da, Helio Fadda” (1963)

— Frank Correia

s,
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MUSIC TELEVISION®
59.4 miltion households
Patti Galluzzi,
VP/Music Programming

MUSIC FIRST
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

|ADDS |

|ADDS l

WU-TANG CLAN Triumph (Loud/RCA)

FOD FIGHTERS Everlong (Capitol)

GINUWINE When Doves Cry (550 Music)
LDCAL H Eddie Vedder {/siand)

SARAH MCLACHLAN Building A Mystery (Arista)
TOOL Aenema (Volcano)

| EXCLUSIVE |

OASIS 0'You Know What | Mean (Epic)

|HEAVY E

AEROSMITH Hole In My Soul (Columbia)

FIONA APPLE Criminal (Work)

BABYFACE How Come, How Long (Epic)

BONE THUGS-N-HARMONY ook Into... (Ruthiess/Relativity)
MISSY ELLIOTT The Rain (Supa Dupa Fly) (EastWest/EEG)|
GOD’S PROPERTY Stomp (B-Rite/Interscope)
MATCHBOX 20 Push (Lava/Atlantic)

NOTORIOUS B.1.G. Mo Mongy, Mo Problems (Bad Boy/Arista))
OMC How Bizarre (Mercury)

PROOIGY Breathe (Mute/MaverickW8)

RAOIOHEAD Paranoid Android (Capitof)

SCARFACE Smile (Rap-A-Lot/Noo Trybe)

WILL SMITH Men In Black (Columbia)

SPICE GIRLS 2 Become 1 (Virgin)

SUBLIME Wrong Way (Gasoline Alley/MCA}

SUGAR RAY Fly (Lava/Atfantic)

WALLFLDWERS The Difference (/nterscope)

WU-TANG CLAN Triumph (Loud/RCA)

[JAM OFTHEWEEK |

WYCLEF JEAN We Trying To Stay... (Rufthouse/Columbia)

| STRESS ]

BLACKSTREET Fix (interscope)

BLUES TRAVELER Carotina Blues (A&M)

FOXY BROWN Big Bad ... (Vioiator/Def Jam/RAL/Mercury)
CHANGING FACES G H.ETT.0.U.T. (Big Beat/Atiantic)
COOLIO /40 THEVZ C U When U Get There (Tommy Boy)
SHERYL CROW A Change Would 0o You Good (A&M)
DAVE MATTHEWS BAND Crash Into Me (RCA)

HANSON Where’s The Love (Mercury)

JEWEL Foolish Games (Atiantic)

R. KELLY Gotham City (Jive}

LIVE Turn My Head (Radioactive)

MARILYN MANSON Man That You... (Nothing/Interscope)
REEF Place Your Hands (Epic)

ROBYN Oo You Know (What It Takes) (RCA)

ROME | Belong To You ... (RCA)

THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)

311 Transistor (Capricorn/Mercury)

TONIC If You Could Only See (Potydor/A&M)

U2 Last Night On Earth (/sfand)

VERVE PIPE Villains (RCA)

|lACTIVE ]

BACKSTREET BOYS Quit Playing Games (With My Heart) (Jive)
COLLECTIVE SOUL Listen (Atlantic)
FAITH NO MORE Last Cup Of Sorrow (Slash/Reprise)
FOO FIGHTERS Everiong (Capitol)
GINUWINE When Doves Cry (550 Music)
K-CI & JO JO You Bring Me Up (MCA)
LiL’ KIM Not Tonight (Undeas/Big Beat/Atiantic)
LOCAL H Eddie Vedder (/sland)
MAXWELL Whenever, Wherever, Whatever (Columbia)
SARAH MCLACHLAN Building A Mystery (Arista)
MOTLEY CRUE Afraid (Elektra/EEG)
98 DEGREES [nvisible Man (Motown)
ORBITAL The Saint (ffrr/London)
PRIMUS Shake Hands With Beet (interscope)
REEL BIG FISH Sell Out (Mojo/Universa)
SAVAGE GARDEN To The Moon And Back (Cofumbia)
702 All t Want (Capitol)
SISTER HAZEL All For You (Universal}
SNEAKER PIMPS 6 Underground (Virgin)
SUMMERCAMP Drawer (Maverick/Reprise)
TOOL Aenema (Voicano)

Video airplay from July 21-27.

10,000 MANIACS More Than This (Geffen)
PAULA CDLE | Don’t Want To Wait (/imago/WB)
LIVE Turn My Head (Radioactive)

TEXAS Say What You Want (Mercury}

MEREDITH BROOKS Bitch (Capitol)
SHAWN COLVIN Sunny Came Home (Columbia)
JEWEL Foolish Games (Atlantic)

VERVE PIPE The Freshmen (RCA)
WALLFLOWERS QOne Headlight (/nterscope)

| LARGE

PAULA COLE Where Have All The Cowboys... (ImagaV8)
SHERYL CROW A Change Would Do You Good (A&M)
EN VOGUE Whatever (EastwestEEG)

HANSON Where's The Love (Mercury)

OAVE MATTHEWS BANO Crash into Me (RCA)

SPICE GIRLS 2 Become 1 (Virgin)

LISA STANSFIELD Never, Never Gonna Give... (Arista)

10,000 MANIACS More Than This (Geffen)
WALLFLOWERS The Difference (interscope)

FIONA APPLE Criminal (Work)

BLUES TRAVELER Carolina Blues (A&M)

PAULA COLE ! Don't Want To Wait (imago/W8)
SARAH MCLACHLAN Building A Mystery (Arista)
ABRA MOORE Four Leaf Clover (Arista Austin/Arista)
OMC How Bizarre (Mercury)

SISTER HAZEL All For You (Universal)

THIRD EYE BLIND Semi-Charmed Lite (Elektra/FEG)
U2 Last Night On Earth (/siand)

|cUSTOM B

BABYFACE How Come, How Long {£pic)

ERYKAH BADU Next Lifetime (Kedar/Universal)

PAT BENATAR Strawberry Wine (CMC)
BLACKSTREET Don't Leave Me (/nterscope)
BROWNSTONE 5 Miles To Empty (M.L/Work)

B0B CARLISLE Butterfly Kisses (DMG/Jive)
CHANGING FACES G.H.E.T.T.0.U.T. (Big Beav/Atlantic)
COLLECTIVE SDUL Listen (At/antic)

DEL AMITRI Not Where It's At (A&M)

GOD’S PROPERTY Stomp (B-Rite/Interscope)
INDIGO GIRLS Shame On You (Epic)

R.KELLY Gotham City (Jive)

DIANAKING | Say A Little Prayer (Work)
JAMIROQUAI Virtua) Insanity (Work)

PATTI LABELLE When You Talk About Love (MCA)
LIVE Turn My Head (Radioactive)

MATCHBOX 20 Push (Lava/Atiantic)

MAXWELL Whenever, Wherever, Whatever (Columbia)
MARK MORRISON Return Of The Mack (Atlantic)
“MY BEST FRIEND'S WEDDING" [ Say A Little... (Work)
LEANN RIMES How Do | Live (Curt)

ROBYN Do You Know (What It Takes) (RCA)

SAVAGE GARDEN To The Moon And Back (Cofumbia)
SQUIRREL NUT ZIPPERS Hell (Mammoth)

TEXAS Say What You Want (Mercury)

TONIC if You Could Only See (Polydor/A&M)

TONY TONI TONE Thinking 0f You (Mercury)
WIDESPREAD PANIC Aunt Avis (Mercury)

Video airplay from July 21-27.

TOPTEN SHOWS
JULY 7-13

Total Audience
(97 million households)

AR

1 Seinfeld

2 MLB All-Star Game

. (tie) 20/20

. 4 ER

. 5 Primetime Live

6 Suddenly Susan

7 Dateline NBC (Tuesday)
8 Dateline NBC (Monday)
{tie) Touched By An Angel
10 60 Minutes

Teens 12-17

1 Sabrina The Teenage Witch
2 Clueless
3 Boy Meets World
4 MLB All-Start Game
5 ER
6 Seinfeld
7 The Simpsons
(tie) Step By Step
9 Suddenly Susan
10 Men Behaving Badly

Source: Nielsen Media Research

Coming NexT WEEk

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
ject to change.

Tube Tops

The BarKays, Cameo,
George Clinton & The P-Funk
All-Stars, Larry Graham &
Graham Central Station, Eve-
lyn “Champagne” King, Jef-
frey Osborne, and the Temp-
tations perform on “Sinbad's
Summer Jam 3:'70s Soul Mu-
sic Festival,” a two-hour HBO
special (Sunday, 7/20, 9pm).

RS AR MO

s

Friday, 7/18

* Motiey Crue, “The Tonight
Show With Jay Leno”

¢ Live, “Late Show With Dav-
id Letterman’”

* Coolio, “Late Late Show
With Tom Snyder”

Saturday, 7/19

* Nil Lara and Bobby Mc-
Ferrin perform on PBS'’s “Ses-
sions At West 54th” (check lo-
cal listings).

Monday, 7/21

* Tanya Tucker is profiled on
A&E's “Biography” series (8pm
ET/5pm PT).

-+ James House, “PrimeTime
Country” (TNN, 9pm ET/6pm
PT).

* Rhett Akins, Gary Allan,
and Daryle Singletary perform
on “Monday Night Concerts
With Ricky Skaggs” (TNN,
10pm ET/7pm PT).

* PamTillis, “Jay Leno’

¢ Puff Daddy, “David Letter-

man.

Tuesday, 7/22

* Maxwell performs on“MTV
Unplugged” (10pm).

¢ John Hiatt, “David Letter-
man”

¢ Fun Lovin’ Criminals,
“Late Night With Conan O'Bri-

en’

-

Wednesday, 7/23

scossssoncsseree

* John Anderson, “Prime
Time Country”

* Radish, “David Letterman.

*INXS frontman Michael
Hutchence, “Tom Snyder”

8 RO

Thursday, 7/24

* Big House, “Prime Time
Country”

* k.d. lang, “David Letter-
man.”

* Sugar Ray, “Conan O'Bri-

en”

- 36 million households
) \ ) Lydia Cole,
72N VRN rusic Programming

| Video Playlist |

MISSY ELLIOTT The Rain (Supa Dupa Fly) (EastWest/EEG)
GOD'S PROPERTY Stomp (B-Rite/interscope)

WILL SMITH Men in Black (Columbia)

PUFF DADDY & FAITH EVANS 11121l Be... (Bad Boy/Anista)
LIL KIM Not Tonight (Undeas/Big Beat/Atiantic)

R. KELLY Gotham City (Jive)

K-Ci & JO JO You Bring Me Up (MCA)

PATTE LABELLE When You Talk About Love (MCA)

EN VOGUE Whatever (£astWest/EEG)

WYCLEF JEAN We Trying To Stay... (Ruffhouse/Columbia)

Information for week ending July 18.
| RapCityTop10 |

MISSY ELLIOTT The Rain (Supa Dupa Fly)(EastWestFEG)
JAY-Z Who You Wit (Qwest/WB)

LIL’ KiM Not Tonight (Undeas/Big Beat/Atlantic)
WYCLEF JEAN We Trying To Stay... (Ruffhouse/Columbia)
LOST BOYZ Love, Peace &... (Group Home/Universal)
BONE THUGS-N-HARMONY Look Into... (Ruthless/Reiativity)
MASTER P If | Could Change {No Limit/Priority)
SCARFACE Smile (Rap-A-Lot/Noo Trybe)

NOTORIDUS B.1.G. Mo Money, Mo Problems (Bad Boy/Arista)
CRU Just Another Case (Def Jam/Mercury)

Information for week ending July 17.

T H E
21 million households
Liz Kiley,
VP/Programming
MUSIC TELEVISION

YOU CONTROL.

| NationalTop 20 |

WILL SMITH Men In Black (Columbra)

LIL KIM Not Tonight (Undeas/Big Beat/Atlantic)

PUFF DADDY & FAITH EVANS 112 I'li Be... (Bad Boy/Arista)
HANSON Where's The Love (Mercury)

NDTORIDUS B.1.6. Mo Money, Mo Problems (Bad Boy/Arista)
MARY J. BLIGE | Can Love You (MCA)

VARIOUS ARTISTS The Jock Jam {Tommy Boy)
BACKSTREET BOYS Quit Playing Games.. (Jive)

DRU HILL Never Make A Promise {/siand)

SPICE GIRLS 2 Become 1 (Virgin)

COOLIO /40 THEVZ C U When U Get There (Tommy Boy)
BONE THUGS-N-HARMONY Look Into... (Ruthless/Relativity)
MISSY ELLIOTT The Rain (Supa Dupa Fly) {EastiWest/EEG)
WYCLEF JEAN We Trying To Stay Alive {Columbia)
HANSON Mmm Bop (Mercury)

MASTER P if | Could Change (No Limit/Priority)

ROME Do You Like This (RCA)

FUNKMASTER FLEX tAVORY Relax And Party (Loud)
GINUWINE I'll Do Anything (550 Music)

RAMPAGE w/BILLY LAWRENCE Take It To... (FastWest/EEG)

Most requested for week ending July 18.

PRILISTAR.

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 U2 $2332.3
2 OZZFEST '97 $586.4
3 R.McENTIRE/BROOKS & DUNN $553.7
4 PHIL COLLINS $504.9
5 CELINE DION $481.0
6 JOHN MELLENCAMP $4745
7 METALLICA $461.3
8 DAVE MATTHEWS BAND $458.7
9 TINA TURNER $405.9
10 KiSS $320.5
11 RUSH $268.7
12 BUSH $243.3
13 BARRY MANILOW $229.4
14 NO DOUBT $226.7
15 ALAN JACKSON $223.7

Among this week's new tours:

MEREDITH BROOKS
CORROSION OF CONFORMITY
DISHWALLA
EMERSON, LAKE & PALMER
ENUFF 2’'NUFF
DARYL HALL & JOHN OATES
LION ROCK
TED NUGENT

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)

WEEKEND BOX OFFICE

JULY 11-13
1 Men In Black $30.06
(Sony)
2 Contact (WB)* $20.58
3 Face/Off $12.33
(Paramount)
4 Hercules $8.33
(Buena Vista)
5 My Best Friend'’s $8.32
Wedding (TriStar)
6 Out To Sea (Fox) $4.15
7 Batman & Robin $4.08
(WB)
8 Con Air $2.89
(Buena Vista)
9 A Simple Wish $2.73
(Universal)*
10 The Lost World: $1.35
Jurassic Park (Universal)

All figures in millions
* First week in release
Source: Entertainment Data inc.

COMING ATTRACTIONS:
This week’s openers include
“Nothing To Lose,” starring Mar-
tin Lawrence and Tim Robbins.
The film’s Tommy Boy sound-
track sports Coolio /40 Thevz's
“CU When U Get There” as well
as LiF Kim's “Not Tonight (Ladies
Night),”which samples Kool & The
Gang's “Ladies Night” and fea-
tures Da Brat, Missy Elliot,
TLC’s Left Eye, andWQHT/New
York's Angie Martinez. The CD
also highlights cuts by Naughty
By Nature, Queen Latifah, Mas-
ter P {/TRU & Mercedez, Eight-
ball & MJG, Outkast, Oran
“Juice” Jones & Stu Large t/

. Camp Lo, and others.
“George Of The Jungle;” star-
ring Brendan Fraser in the title
role, also opens this week. The
. film’'s Walt Disney soundtrack

contains two versions of the TV
¢+ cartoon’s theme song — one by
Presidents Of The United
States Of America, the other by
“Weird Al” Yankovic — as well
as Johnny Clegg & Savuka's
“Dela (I Know Why The Dog
Howls At The Moon),” the Sur-
faris’s “Wipe Out,” and a rendition
of “My Way" by John Cleese as
the voice of “Ape.”

Opening in limited release this
week is “Kiss Me Guido,” starring
Nick Scotti. Scotti contributes
“I'm Gonna Shout” to the film’s
forthcoming DV8/A&M sound-
track, which also showcases new
songs by 3rd Party (“Can U Feel
It"), Love Tribe (“Stand Up [Nar-
cotic Mix]"), Panic Patrol (“Out Of
Control”), and Martha Wash
(“Magic Charms”). Tunes by Glo-
ria Gaynor, Machine, La Fla-
vour, Miquel Brown, Edwin
Starr, Carol Jiani, and the Gap

344-7383; California (209) 271-7900.

Band complete the LP.

RSS2

VIDEO

 NEWTHIS WEEK

* PRIVATE PARTS
(Paramount)

Based on Howard Stern’s
book of the same name, this fea-
ture film stars the “King Of All Me-
dia” and sidekicks Robin Quivers
and Fred Norris and sports a
Warner Bros. soundtrack with the
recent Porno For Pyros single
“Hard Charger”; Stern himself
does two tracks with Rob Zom-
bie and the Dust Brothers, re-
spectively. Cuts by Marilyn Man-
son, the Ramones, Ozzy Os-
bourne w/Type O Negative,
Green Day, Deep Purple, Cheap
Trick, Ted Nugent, Van Halen,
and AC/DC complete the CD.




PRODUZC

Can your talk show
phone system do this?

[} Conference 4 callers on-air

[0 Permit simultaneous on-air and off-air use

O Provide talent, producer, and screener locations
O Expand to multiple studios

[0 Provide clear, understandabile audio

Gentner's TS612 can do all this, and more!

Call today for more information.

= = Gentner

Remote Talk Made Easy

The Nexus ISDN

codec is an ideal

solution for

remote talk

hosts, daily

features or

sports feeds.

The Nexus delivers 15 kHz
two-way, low delay audio and contains
everything needed for direct ISDN
line connection. This is definitely the
easiest-to-use ISDN box available!

Cem Comrex Corp, USA

Tel:508-263-1800 Fax:508-635-0401
Fax-on-Demand:508-264-9973 (Doc #) 14)

BROADCAST FAX

Send up to 65,000 faxes in a day!

o Simple to install P e
¢ Simple to operate '

¢ Installs in o stand-alone PC

¢ Does not require a network

¢ Works with any fax list

¢ Print various adtivity reports e

FlashFAX™ Software: $395°
FlashFAX™ System: $3,995

fincludes 133 Mhz Industrial Rack-Mount Computer, 32 MB RAM, 2.1 G8 HDD,

A Monikr, 4 iesged ] fox porsspgrodable 2,

Sales: 800-317-0658 Tel. 972-231-3641

* Rotod Price: 5895. Special offer. Must mention RER od to quolify.

~SHQWCAéE

TRAVELER

Cash Cube
Money Machine

A

PUSH IT ' | z
ANYWHERE : A

R A FITS
A | THROUGH

ANY 35°
FITS EASILY
INTO VAN EOORWAY

OR PICKUP §

o sl ~4l
The Most Portable Money Machine Ever!

Cali Toll-Free 1-800-747-1144 (U.S. only)
Local (309) 755-5021 or Fax (309) 755-1684 for more information

FUN INDUSTRIES E-mail: fun@netexpress.net

FAX (309)155-1684

CUSTOM IMPRINTED

QUANTITY | 10 | 28 : so | oo
| |
T

|
First Imprint color| u.zs[ 13.001105010.00||  gEA I FOR
Each addtl. color ! .75 .25 k L'IS“TSO OUR 32 PAGE
: CATALOG!
| $45 set up for each imprint color and design change. ('T,s FREE)

ADOBE!GRAPHICS/S&IDESIGN

1-B00-7-COYOTE
I -800-726-9683 Leslie « Lisa * Michele

An Outstanding Way
To Promote Your Event!

FREE STUFF!

Call today for your free

illustrated booklet-“29 Creative LEHRER
Ways To Use Banners on a Roll” V LLEN

1-800-786-7411 1068637400 Fux 883.409

FCONOMMCAL CONYVENIENT EHIPLCTIVE

YASACATAVAY
TEMPORARY %
TATTOO SPECIEL

The last frontier in call-letter placement %
|

X fDEE
@ & e
LAET 7D pem Omwma

Includes all charges, no hidden costs

Over 1,000,000

NN INGINYEONTNZ Y,

BTz

-

LEE ARNOLD PROMOTIONS % |

(414) 351.9088 * Fax (414) 351-6997

PNV NYNY NG NN

PUBLICITY PRINTS Y ‘

% REQUEST FREE : )
CATALOG AND SAMPLES!

: s 158
vy e BN

N~

LAkl

B/W - 8x10's
500 — $80.00
1000 — $108.00

1| 4x6 - JOCK CARBS
1000 — $91.00
2000 — $125.00 :

* PRICES INCLUDE
TYPESETTING & FREIGHT

% FAST PROCESSING

% OTHER SIZES & COLOR
PRINTS AVAILABLE

minimum of 500

one co/or.'»wrint

$20 set up chargé

RESULTS MARKE
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orld Party Call Me Up

#3 MOST ADDED
Aduit Alternative Including:

WBOS WXPN WXRV
WMMM WRLJ WNCS
WCBR WEBK WYEP

Impacting
Alternative & Rock 7/22!

U.S. TOUR
STARTING

7/18

CONAN
0’BRIAN

7/17

THE ENCILAV E

936 Broadway, NY NY 10010
www.the-enclave.com

21997 THE ENCLAVE

RE

here were changes a-plenty in morning
drive in top 10 markets this week:

* In Dallas, Active Rocker KEGL dropped
Howard Stern in favor of a fulltime “pure rock”
approach. “Howard is a great showman,” said
Eagle GM Dennis Frawley, “but our focus will
be on music, which means that tough
decisions need to be made. Stern’s high
ratings did not translate into the ad dollars
needed to justify the expense of his contract.
We simply could not make the economics
work, nor was it consistent with our long-term
product strategy” Frawley added that since

} Stern’s employer, CBS, owns seven Dallas

stations, “it is not unreasonable to expect that

Rumors

* What will be Bonneville's next move In Chicago?
All eyes are on WPNT, where OM/PD Lorrin Palagi
and GSM John Tyler, along with about a dozen other
staffers, have exited since Bonneville took over a week
and a half ago. Lynne Murray is handling interim PD
duties. Will the company launch another CHR on
WPNT to complement Hot AC sister WTMX? GM
Chuck Williams had no comment. And what's hap-
pening with WLUP?

¢ Is current El Dorado Communications National
PD Bob Perry close to inking a iucrative CHR con-
sulting deal?

* Wiil KYLD/SF’s Elvis & JV morning show e-x-p-
a-n-d its presentation?

* What two major indies are looking to join forces?

* Now that ARS has secured the WTPX calls for its
sign-on in West Palm Beach, can we expect the sta-
tion’s format to be similar to that of the former ‘TPX/
Miami?

* |s Evergreen/Chancellor angling to acquire an-
other station in the Big Apple? If a deal does go down,
will the station become the new home of Stern nem-
esis and Evergreen syndicated morning driver Man-
cow?

* Will KIOI/SF afternoon driver Ryan Seacrest re-
turn to KYSR/L.A.? Will he join a team that includes
WMVP/Chicago morning driver Jonathon Brand-
meier, who is reportedly in final negotiations to be-
come Star's new morning man?

* Now thatJ.J. Cook has left his post at Broadcast
Programming, which Top 25 Midwest market is he
about to land in?

* WZEE/Madison, WI PD John Harrison exits, with
no replacement named. Wil afternoon driver Catfish
Cooper or Promo Dir. Bonnie Oleson step in as PD?

* Now that WBHT/Wilkes-Barre APD/MD Danny
Ocean has accepted the APD/MD gig for KOYT/SF,
is WBHT PD and syndicated host Kid Kelly being
heavily courted for major gigs on both the East and
West Coasts?

r

" STREET TALK.
' The Big Wake-Up Shake-Up

KIIS’s ELLEN K. GETS SOME EXPOSURE — Rick
Dees’s morning sidekick Ellen K. reveals more of her-
self (okay, all of herself) in this month’s Playboy Mag-
azine.

our decision wilt not only benefit the Eagle but
could prove to be a windfall for another station”

¢ Alternative KITS/SF morning guy Alex
Bennett pulled his final shift last Friday (7/11).
While midday host Roland West filis in, ST
hears that PD Richard Sands is about to
announce Bay Area-based comedian Johnny
Steele as Bennett's replacement (and not
Howard Stern, as widely speculated).

* WUSN/Chicago morning personality (and
former General Program Manager) J.D.
Spangler has resigned from the CBS Country
outlet. The surprise move came down late
Monday afternoon (7/14); Spangler couldn’t be
reached for comment. Spangler joined US99
nine years ago as PD and took over mornings in
1989.

Continuing in mornings are the other two
members of the morning show, Ramblin’ Ray
Stevens and MD Trish Biondo. VP/GM Steve
Ennen says mornings will take on a new
direction, telling R&R, “Our main competitor is
AC WLIT, which plays a lot of music. So we're
going to become much more music-intensive. “

4

With NASA’s Pathfinder mission generating a
huge buzz from the planet Mars, many stations
have been joining in to celebrate the event.
WRCX/Chicago is presenting the “Mars &

Continued on Page 28

My Favorite Martian ...
Promotions

(adver

} McVay Media Consults AC ‘ }

McVay Media knows AC and has
had more documentable success
than any other consulting
company. McVay Media is
acknowledged as one of the
world’s leading authorities on all
forms of AC.

Join The Winners {
The McVay team of Mike McVay,
Jerry King, and Dave Popovich
are ready to help your AC win. For
information, call (216) 892-1910,
fax (216) 892-8817, or on the
Internet @ www.mcvaymedia.com.

e —— e



The Pretenders

& B
[~

From The Motion Picture Soundtrack

G.I.JANE

(ROLEYSCOTT

Movie opens August 15th

Going for adds at Adult
Alternative, Pop/Alt,

Hot A/C & A/C e
July 21 %9

Early Belilievers: ¥
WXRV/Boston % i
WRAX/Washington DC N
CIDR/Detroit o NS
KINK/Portland =71
KF0G/San Francisco - 4
WXKR/Toledo 4
WMMM/Madison
and many more!

Produced by Trevor Horn for Horn Prod
Written by Steve Earle

Burtesy of ‘Varner Music U,K.ggd. /Warner Bros. Records Inc.
: ExecufivggAlbum Producer: Ridley Scott
ssic Supervisor:” Kathy Nelson

s } Hol

Executives in Charge of Music *or the Wali- Disney Motion Pmuresﬁmup Kathy Nelson & Bill Green N 2

-

Executive-in Crargeof Scundhracké for Hollywood Records: Mitchell Leib Atk C ORI

Gail Force Management Ltd.
1997 Hollywaed Records, Inc. © 1997 Disney Enterprises, Inc.
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Continued from Page 26

Guitars Weekend” by giving away Mars candy
bars, “X-Files” merchandise, “Men In Black”
movie passes, planetarium tickets, Sammy
Hagar’s “Marching To Mars” CD, and tickets to

SJS Entertainment has inked its first two
affiliates to carry WQHT/NY morning duo Ed
Lover & Doctor Dre. WJBT/Jacksonville and
KXHT-FM/Memphis will begin airing the show
Monday (7/21).

Hagar’s concert. The grand prize is a trip to
Roswell, NM. Also adding to the “red planet”
hype is WBLM/Portland, ME, which is
providing trips to Mars ... Mars Hill, ME, that is!

Today (7/18), all ears will be on WFNX/
Boston. Owner Stephen Mindich (who also
publishes the alternative weekly Boston
Phoenix) plans to broadcast a live reading of
“Howl,” a poem by the late Allen Ginsburg. The
problem? The work contains many of the
“seven dirty words” the FCC doesn't like to
hear. The station is also tempting fate by
holding the reading from 6-7pm, outside of the
10pm-6am “safe harbor” Mindich told the
Boston Globe, “We are a medium to
communicate, and | can make that decision. |
don’t have to worry about Wall Street or what a
board of directors will say. If there is an FCC
problem, | will deal with it”

AWALK INTHE CLOUDS — Make that Cloud Nine
for the groom (c), seen here with Maty “Tony Novia’s
better half” Monfort (I} and Marla Maples.

Congratulations to Columbia VP/Pop
Promo Charlie Walk and new bride Lauran
Miller, who were married in high fashion and

WHYT/Detroit drops its calls in favor of
WPLT, matching the “Planet” slogan the
station’s been using since 1995. The WPLT
calls became available when a non-
commercial station at the SUNY/ Plattsburgh
changed to WQKE last month. Since WHYT is
owned by ABC, could it be possible that a
Disney donation helped persuade the college
to make the 'PLT calls available? And we're
almost sure that this is just an incredible
coincidence, we couldn’t help but notice that
the M Street Radio Directory lists the station’s
PD as Michael Eisner!

Continued on Page 30

Thank ou
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Rumbles, Pt. 1

* After his three-week suspension, all-Sports
WQAM/Miami host Hank Goidberg returned to the
air this week.

* Alternative XHRM/SD promotes Ops. Mgr. Jay
Isbell to PD, MD Brynn Capella to APD, and Prog.
Coord. Greg Pearson to AMD/Creative Dir.

* WQCD/NY morning show co-host Jim Kerr ex-
its, will we see him end up doing NY Talk radio?

e Former WIOT/Toledo OM/PD Lyn Casye is
named PD/midday host at crosstown WJZE.

For an oryour Supprt’
4

The Country Music Association held its
quarterly board meetings this week in
: » Former KIZN/Boise, ID PD Lance Tidwell is the
VYaslzllr)‘gton DC.VP Al Gore hosted Thurs,day new PD/PM driver at KTOM-AM & FM/Monterey-Sali-
night’s “casual evening on the lawn,” featuring sy
acoustic performances by Patty Loveless, * KCLD/St. Cloud, MN afternoon driver Steve Hunt-

Kathy Mattea, Kim Richey, and Lee Roy er adds PD stripes, replacing John Ramsey, who ris-
Parnell es to OM of KCLD and sisters KZPK and KMSI. KCLD

middayer Cheryl West also tacks on MD stripes.
* WKCI/New Haven Prod. Dir. Brian Jester takes

3 similar duties at Radio Disney.
WXI;. T’;_ hw";:' r geg_ tKey & ‘ * GHR KDRELtte Rock PD Mike Allen exits and
o The Windy City

Mayor Richard M. Daley proclaimed July 4
Norm Winer Day in Chicago. The ‘XRT/
Chicago VP/Programming received the honor
for his career accomplishments, including his
placement on the “Chicago 100" list as one of
the most notable contributors to the Chicago

MUSIC TESTING

With MusicLink software. (303) 922-5600

is replaced by owner/morning driver Neal Ardman.

* WMSlI/Jackson, MS MD Rick Adams has been
elevated to PD at sister WKTF.

* WHTZ/NY middayer LisaTaylor has signed a two-
year contract extension.

* KYEA/Monroe, LA's Rockey Love joins cross-
town Urban AC KTRY as PD.

* Diva replaces Kelly Kaison as PD at Urban
WHNR/Lakeland, FL.

495
RESE/\RCH

¢ﬂ www.atlantic-records.com
©1997 ATLAKTIC RECORDING CORP. A TIME WARNER COMPANY
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New This Week:
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r Already on over
130 stations including:

Active Rock !
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>

*¥iom the full length album JENIMA ¢ Praduce ¥oo! and-David Bottrill

danagement: Te dner and N‘wr Brown (.
¢ igment « Al Ri servad o slcanowerid.Lom

| Tuesday (7/15).

Continued from Page 28

high tech during a spectacular, star-studded
ceremony and reception at the Four Seasons
Hotel in Boston on Saturday (7/12).

Steve Kolbe, staff announcer with all-
Sports WTEM-AM/DC since 1992, will replace
Ron Weber as the voice of the Washington

Capitals. W_eber has done play-by-play for the * G. Michael Donovan promoted to Entercom/Seattle

NHL club since its inception in 1974 and has Pres.

never missed one of the team’s 1936 games. * Todd Fisher named Capitol Broadcasting Dir./Prog.,
with PD duties for WWMX/Baltimore.

* Marv Nyren elevated to WFOX/Atlanta GM.

» Bill Glasser grabs WFNX/Boston PD gig.

* Denny Sanders steps up toWMJI/Cleveland PD post.

A4

* Scott Borchetta boosted to MCA/Nashville VP/Field
Promo.

* Johnny Michaels lassoes WYNY/NY PD post.

* Tony Fields aces KACE/L.A. PD gig.

* Hector Hannibal tapped as WHQT/Miami PD.

* Hot AC WKQX/Chicago flips to Alternative.

v

* Mike Bone confirmed as Pres. of Chrysalis Records.

Imus Is No Stuffed Shirt?

Syndicated WFAN/NY morning man Don Imus
is selling his Southport, CT mansion for $2.2
million. Why? Because he says his neighbors
are “stuffed shirts” Although local residents
think that Imus — who is moving into a four-
acre, $5.9 million estate in even-more-
conservative Westport — is getting a laugh at
their expense, the Connecticut Post reports that
many residents actually agree with the
assessment.

Congrats to Atlantic Records recording
artist Jewel, who is featured on the current
cover of Time magazine.

* Elektra/Asylum Records sets Dave Urso as Sr. VP/
Promo and Hale Milgrim as Sr. VP/Mktg.

* Gabe Baptiste becomes KBPI/Denver PD.

¢ Bill Minckler made KKCW/Portland PD.

A4

» Ray Harris set as Solar Records Pres.

* George Wolfson appointed WKHK/NY VP/GM.

* Bruce Holberg hired as WFIL & WUSL/Philadelphia
Condolences go out to All Access’s Joel VP/GM.

Denver and wife Ria on the death of her * Freddie Snakeskin selected as KROQ/L.A. PD.
mother Julia Sinclair, 79, who passed away v

* Roger Skolnik appointed WDAI/Chicago PD.
* Promoted to Production Director: Mark Larson at

BHMbI$ Pt 2 KFMB-AM/San Diego and Gene Knight at KFMB-
S B FM.

I * Bill Moyes forms The Research Group. I
Records

* ST congratulates Interscope’s Brenda Romano

Three cheers to Jacor Nat'l/Dir. Prog.
Gene Romano and his wife, Barbara, on the
birth of their third child, Nicholas, on June 30.

* Former WMGI/Terre Haute, IN PD/morning driv-
er Beau Richards picks up weekends at WZPL/n-
dianapolis.

* KLOS/L.A. night host Long Paul and late-night
host Randy Maranz both exit.

* Former WLRQ/Melbourne PD Dave Kelly rejoins
for mornings.

¢ KLYV/Dubuque, A nighttimer Jammin’ Joe Ma-

WEND

lone joins WKSZ/Green Bay, Wi for nights.

* WCCO-AM/Minneapolis midday talk host John
Williams is returning to WGN/Chicago — where he
started his career as an intern — on September 2 as
early afternoon personality, according to the Chica-
go Sun-Times.

* WPYX/Albany longtime morning hosts Mason
& Sheehan join crosstown Classic Rock WXCR.

* WUSL/Philly middayer Cherry Bomb (aka Cher-
ry Martinez) is the new nighttimer at KPWR/L.A.

» Classic Rock WXCD/Chicago taps Karyn Haney
as Prog. Asst./Morning Producer/weekend person-

ality.

and Mercury's Chris Lopes on the birth of Alexandra
Lopes on Wednesday (7/2), as well as MCA Sr. VP
Skip Bishop and his wife Diane on the new addition
of Alice Bernadette to their family.

* Relativity National Mix Show Manager Pete Man-
riquez exits due to family reasons.

* As part of an overall restructuring plan, Island elim-
inated a number of staffers, including seven people in
promotion, seven in sales, one in publicity, and one in
production. No senior execs were dismissed, but Di-
rector/AC Promo Debbie Cerchione and Dir./College
Promo John Rosenfelder were let go. The plan was
designed to move the label back to a more regional
approach.

DID YOU SEE

Now you can see Radio’s industry headlines, station trades, and Street
Talk delivered daily via fax, Monday through Friday for just $10* a
month! Plus, you’ll have personal password access to R&R ONLINE
and get same-day coverage of industry events, breaking ratings results,
and group owner listings updated daily.

Call R&R at (310) 788-1625 to sign up for your free trial offer.

*R&R Subscribers Only




Their gold debut album, Home, delivered four Top 20 hits, including the #1 smash, "I Believe'...

© 1997 EMI Records

the first single from their self titled ‘album.

THIS RECORD IS NOT OVER

ADDED THIS WEEK AT KDWB-WZJM-WSTO

INCREDIBLE CALL OUT RESEARCH STORIES

KKRZ 45 spins. “Consistent call out growth for the last 5 weeks. 25 to 34 women #1 potential,
#2 potential overall. THIS RECORD IS A HIT!"”
-Ken Benson & Tommy Austin, KKRZ Portland

WXKS 42 spins. “With over 250 cumulative spins, this record is scoring very well with females.
It’s in power rotation at night and a solid “B”during the day and it definitely has more life.”
-Jon Ivey, WXKS

WNCI 65 spins. “#1 females, #2 females 25-29, #4 overall. 91% familiar. 7% favorite,
0% burn. Enough said.”
-John Dimick, WNCI, Columbus

WAPE 40 spins. “After minimal spins this record came in #11 in research! 90% positive
with females 18-34, 9% burn, #6 potential. 94% familiar. We are moving
this record up.”
-Tony Mann, WAPE Produced by EMOSIA.

Co Produced by C.P. Roth. Mixed by Tom Lord Alge

Management: Mark Liggett for Legend Entertainment Corp.
t - e mail: blessidun@aol com http: www.circle.net tetryl buos
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Katz

Continued from Page 1

of the big groups are probably think-
ing hard this morning about finding
a new rep. [t would be a little disin-
genuous of anyone to say, ‘Our reps
are going to do just as good a job
for you as they’re going to do for
our stations’”’

Evergreen Chairman/CEO Scott
Ginsburg, who is CEO-designate of
the new Chancellor Media opera-
tion, heard the criticism immediate-
ly and was prepared with a come-
back. He told R&R, “This is going
to be a stand-alone operation, and I
don’t see there being an issue [with
Chancellor Media’s ownership].
Katz has been a stand-alone entity,
and it will continue to be a stand-
alone. We are lending our business
acumen.

“Right now, every radio compa-
ny is diversifying from pure radio.
Some companies are in tower man-
agement, some are in research, and
all of us are using each others’ ser-
vices on some level. All of the com-
panies are being run in a prudent
way and with a great deal of integ-
rity.”

Ginsburg noted that “we are do-
ing business with almost every ra-
dio business in the country as they
are with us on almost every level”
and that the businesses maintain a
balance of integrity and competition
regardless of who owns what. Gins-
burg acknowledged some group
owners might be reluctant about the
new owner, but encouraged them to
“trust but verify” — a phrase coined
by President Reagan regarding a

U.S. missile treaty with the Soviets.
In an interview with R&R, In-
terep Chairman Ralph Guild said he
doesn’t think the Chancellor/Ever-
green/Katz deal “will have any ef-
fect on the industry. Every broad-
caster will do what is in his or her
company’s best interest.”

Ginsburg said he was aware Katz
had been discussing deals with “sev-
eral other groups,” but that after dis-
cussions with Chancellor became
“serious,” the deal took “only about
seven to eight days” to complete.

“It was a business negotiation that
had every dynamic — from man-
agement, new owner, old owner —
but went very smoothly and very
quickly,” Ginsburg said.

Katz President/CEO Tom Olson
said, “All of us at Katz Media are
extremely pleased to join the Ever-
green and Chancellor teams, whose
senior executives have a proven
track record and an intimate knowl-
edge of our business and who share
our commitment to the industry. We
believe our alliance will further
strengthen Katz Media, creating
synergies and efficiencies that will
enhance our ability to serve the
needs of our clients, the advertising
community, and our employees.”

Olson, Katz radio chief Stu Olds,
and TV head Jim Beloyianis would
continue to direct the company un-
der the new parent organization.

First Rep Firm
Katz, the nation’s first media rep-
resentation firm, opened its doors on
New York’s Park Row nearly 110
years ago. In the 1930s, Katz ex-
panded its client list to radio stations
and then signed its first TV client in

Thompson

Continued from Page 3
created. Philadelphia is a great ra-
dio market, and DB controls the
Talk hill. That success will be add-
ed to by having the station reflect

the town and smell like a hoagie and |

a cheesesteak!”

Aside from the syndicated Dr.
Laura Schlessinger and Rush Lim-
baugh programs, WWDB airs local
programming in moming drive and
after 3pm daily. It also airs Frank Si-
natra music on Saturday and Sunday
nights.

Thompson programmed 'CAU
until August 1990. Prior to that, he
served as PD of WABC-AM/New
York and WCNN-AM/Atlanta. He
began his radio career as a producer
to talk host Bob Grant at WMCA/
NY in the early "80s.

Duckworth

Continued from Page 3

liever in formulas. but there are cus-
tomized strategies you can use {rom
ideas that are built {rom market to
market.”

Duckworth joined WDBO inApril
1990. Between 1983-89, he served
as PD of KVAN-AM (later KMJK-
AM)/Portland and has also pro-
grammed Country, AC, and Full Ser-
vice stations in Santa Rosa, CA and
Salem, OR. His first programming
gig was at the former KORI-FM/
Portland in 1976.

KoYr

Continued from Page 1

our primary demo. The station will
be very uptempo, hit-oriented,
straight-ahead CHR, with a liule
dance lean ... but after all, that’s what
CHR is.”

As far as staffing goes, the station
will run jockless but highly produced
until Edwards finds an on-air staff of
“natural, real, hip, compelling, and
interesting communicators who are
into the music and best reflect the au-
dience.” Edwards told R&R at press-
time he has struck a deal to hire ‘
WBHT/Wilkes-Barre Asst. PD/MD
Danny Ocean for similar duties at
Z-95.7.

Warfield

Continued from Page 3
phia.” stated Evergreen Exec. VP Ken
O’Keefe. “His extensive and success-
ful experience in large-market radio
management will provide us with ex-
ceptional leadership at WDAS-AM
& FM”

Warfield added. “WDAS has es-
tablished itself as the premier radio
station in Philadelphia. I'm excited
to become a part of the heritage of
such a successful station.”

Warfield served as Sr. VP/GM of
Uptown Records since February
1996. Prior to that, he held VP/GM |
posts at WRKS/New York for five
years and WBLS/NY for 12.

1947. The company now is retained
by more than 2000 radio stations,
340 TV outlets, and numerous ca-
ble systems, web sites, and other in-
teractive media providers.

The company has been on the
market for more than a year, and
sources say part of the buyer’s im-
petus for purchasing the firm was
to make certain that one of its com-
petitors did not get the operation.

Thomas Hicks — chairman of
Chancellor Broadcasting, Chair-
man/CEO of Hicks, Muse, Tate &
Furst Inc., and Chairman-designate
of the new Chancellor Media — said
his companies recognize Katz “has
built a strong franchise and a quali-
ty brand name as the nation’s pre-
mier media representation compa-
ny. This transaction will provide
Katz Media with the financial re-
sources and operating autonomy
necessary to retain and attract the
most talented personnel and invest
in the most advanced technology
and thereby continue to best serve
its thousands of [media] clients.”

Could Katz actually draw pure-
radio Chancellor into other acquisi-
tions that could include television
stations and other media? “Initially,
no,” Ginsburg told R&R. “We are
still focused on radio business. Af-
ter that, we’ll be looking at other op-
portunities.”

Completion of the deal, which is
subject to the Hart-Scott-Rodino
waiting period and governmental
approval, is expected to close by late
September, the company said. De-
partment of Justice spokeswoman
Gina Talamona told R&R that no
decision has been made as to wheth-
er DOJ will review the sale or if it

‘will be reviewed by the Federal

Trade Commission.

R&R Washington Associate Editor
Heather Van Slooten contributed to
this story.

- Tenenbaum
Continued from Page 1

| ning for the label in all areas outside
i of A&R.
| “We're thrilled to have someone
of Bruce’s caliber on board,”
| Waronker said. “We’re counting on
- him to bring the same kind of talent
for growth and development he dem-
onstrated at Left Bank, MCA
Records, and Atlantic Records. And
we know it’s going to be a lot of fun
having him around.”

Tenenbaum added, “Leaving Left
Bank and [CEQO] Allen Kovac is the
toughest thing I've ever had to do.
But the opportunity to build a new
company and be involved with Mo,
Lenny, Michael, and Goldie is some-
thing I couldn’t pass up. They under-
stand what it means to create an en-
vironment in which artists and exec-
| utives can thrive. The future looks

brilliant.”
Before joining Left Bank in 1995,
| Tenenbaum was MCA Records’ Sr.
VP/Promotion, working for the label
between 1991-95. He began his ca-
reer at Atlantic Records in college
promotion and spent 12 years at that
label in various promotion posts. He
will continue working with Left
Bank artists during his transition to
‘ DreamWorks.

Manella

Continued from Page 3

portunity,” Manella told R&R. “I'm
very fortunate to work for Alliance
Chairman/All-Pro President Willie
Davis and Alliance CEO/Shamrock
President Williant Lynett. They eas-
ily could have sold their stations —
they certainly had opportunities to do
so. But forming the Alliance speaks
| volumes about their commitment to
Milwaukee. This job will be a chal-
lenge. but one that I'm very much
up for.”

Rodrigues

Continued from Page 1

“Working at R&R and witnessing
the changes in the radio industry over
the past several years has been fasci-
nating.” Rodrigues said. “Our stated
goal here is to provide the people of
this industry the information and
tools to master those changes. That’s
why we have assembled a team that
includes two former GMs, eight ma-
jor-market PDs, nine MDs, and even
more people with on-air, sales, and
record industry backgrounds. Add to
that our fine journalists in Washing-
ton, Nashville, and here in L.A., and

we end up with an editorial depart-
ment of 35 dedicated professionals

whose singular purpose is to better |

this industry. This is a great place to
be!”

Rodrigues first joined R&R in
1983 as AC Editor. staying for two
years. He rejoined the company in
1987 as a general assignment editor
and was promoted to Managing Ed-
itor in 1990. In between, he was OM
of Emmis’s KMGG/Los Angeles
(how KPWR). He also was MD of
KMPC/L.A. and OM for KIDD/
Monterey. He began his career in the
newsroom of KFRC/San Francisco.

Changes

Continued from Page 15

timer Rick Hummer exits with no
replacement named ... KSMB/Lafay-
ette, LA overnighter Mitch Palmer
adds Production Dir. duties ...
KWTX/Waco, TX overnighter Jeff
Miles adds MD duties ... WKHQ/
NW Michigan swinger John Day
exits and is replaced by Jake Domi-
no ... KYLD-FM has a new address:
340Townsend, Ste. 4-949, San Fran-
cisco, CA 94107-1633. Phone: (415)

356-0949; fax: (415) 538-5977.

Country: Changes at KYCY/San
Francisco: Jo Thomas moves from
nights to afternoons. APD Steve Jor-
dan adds interim nighttime duties ...
Greg Frey is clevated to APD/eve-
nings and Terry King joins for af-
ternoons at KCYY/San Antonio ...
Deana Romero is the new MD at
KTEX/McAllen-Brownsville ...
WTCR/Huntington-Ashland, WV-
KY morming show contributor Clint
McElroy adds middays ... Stanley
B. exits mornings at WKXB/Wilm-
ington, NC.

OwensMAC

Continued from Page 3

ing our hometown.”

Other entities owned by Owens
Broadcasting and MAC America,
which also owns independent televi-

| sion station KTVK in Phoenix, will

not be affected.
L__———— — - ———— 1

KKLT

Continued from Page 3

One of his first duties was hiring
former WLTI/Detroit programmer
Brad Waldo as PD of AC KKLT.
Gallu noted, “Brad brings a power-
ful and effective combination of pro-
gramming, marketing, promotion,
and coaching skills that will enable
us to develop and execute strategic
plans that will build a strong posi-
tion.”

Before joining WLTI, Waldo pro-
grammed KCMO-AM & KLTH-
FM/Kansas City.
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News And Talk Formats Under A Microscope

[ AccuTrack 97 report takes an in-depth look at audience trends

Last week’s News/Talk column highlighted a few tidbits
found in Strategic Media Research’s AccuTrack National
Format Trend Study for 1997. A space shortage prevented us
from detailing the results from N/T’s sister formats (all-News,
all-Talk, “Young Talk,” and Sports Talk). You’ll find capsule
profiles on all of these formats, along with Public radio — which
shares quite a bit with these formats — listed below.

The AccuTrack format study
was conducted in these Top 20
markets: Boston, Chicago, Cleve-
land, Dallas, Detroit, Los Angeles,
Miami/Ft. Lauderdale, New York,
Philadelphia, San Diego, San Fran-
cisco, and Seattle.

How do the various N/T formats
rate? Here’s a 12+ cume ranking
of the principal Talk formats along
with core listening figures, a “con-
version rate” (the percentage of
cume that constitutes a format’s
core audience), and listening
share. (See Table 1.)

Table II shows how each of the
Talk formats indexes against the
general population by demo cell.
Example: N/T has a 130 among
45-54 adults, which means it out-
draws listeners in that demo 30%
better than all stations combined.

Here are capsule profiles of the
various N/T formats:

News/Talk

Some of this data ran last
week, but here’s a recap: News/

Talk shares cume with the fol-
lowing formats (percentage of
that cume is shown in parenthe-
ses): all-News (25%), Sports Talk
(17%), Oldies (13%), Classical
(10%), Nostalgia (10%), Coun-
try (9%), Public (9%), Classic
Rock (9%), and AC (9%). Format
where it made most of its gains
in the last six months: “Don’t
Know” (8%); second place:
News (2%). Format to which it
lost the most audience: Non-use
(4%); second place: News (1%).
News/Talk had a net gain of
187,000 cume listeners between
1996-1997. Strongest indexing
sales demo (percentage of cume
that’s in this demo): 35-64
(54%). Male/temale ratio: 47/53.

Ali-News
All-News shares with the fol-
lowing formats (percentages in pa-
renthesis): N/T (20%), Sports Talk
(15%). Oldies (13%). Talk (12%),

NAC/Smooth Jazz (11%), Classi-
cal (10%), Public (10%), AC (9%).

B T PR A

Teens 18-24 2534 3544 4554 5564 65+
News 8 8 38 81 123 191 304
N/T 4 14 36 73 130 200 300
Public 21 39 85 133 161 100 200
Ali-Talk 3 10 31 72 141 224 279
SportsTatk 19 42 108 119 131 138 112
YoungTalkk 29 71 114 143 100 114 71

Soft AC (8%), CHR/Pop (8%).
Most of its gains came from:
“Don’t Know” (8%). Most of its
losses were to: Non-use (4%). Sec-
ond place: N/T (2%). All-News
had a net gain of 163,400 in cume.
Strongest sales demo: 35-64 (53%
of its cume is in this demo). Male/
female ratio: 55/45.

Public

Greatest audience sharing:
Classical (20%), all-News (18%),
Alternative (17%), NAC/Smooth
Jazz (16%), N/T (13%), AdultAl-
ternative (11%), Active Rock
(10%), Oldies (10%), CHR/Pop
(9%), CHR/Rhythmic (9%). Most
of its gains came from: “Don’t
Know” (8%). Eight formats tied
for second place (1%). Most of its
losses were to: Non-use (3%).
Seven formats tied for second
place (1%). Public radio had a net
gain of 116,200 listeners between
'9¢ and *97. Although not a com-
mercial format, its strongest sales
demo is 35-54 (52%). Male/fe-
male: 55/45.

All-Talk

Greatest audience sharing:
News (28%), Sports Talk (14%),
N/T (14%). Oldies (12%), NAC/
Smooth Jazz (11%), AC (10%),
Nostalgia (10%), Public (9%),
Country (9%), Active Rock (9%).
Most gains came from: “Don’t
Know” (6%). Nine stations tied for
second (1%). Most losses were (0:
Non-use (3%). Second place:
News (2%). All-Talk experienced
anet gain of 104,600 in cume over
the past year. Strongest sales
demo: 35-64 (58% of cume is in

R&R invites your perspectives
on the News/Talk format. Sub-
mit letters or guest columns to
Managing Editor Ron Rod-
rigues atronr@rronline.com.

Format Cume* Core Conversion Share
Listeners” Rate
VNews 7.83 2.92 .37 5.3
N/T 6.45 3.07 48 56
Public 4.20 1.80 43 3.§
All-Talk 3.30 1.58 48 2.9
Sports Talk 4.08 1.43 .35 2.6
Young Talk 1.23 .37 .30 0.7
*in millions

this demo). Male/female: 49/51.
Sports Talk

This format shared most with:
all-News (30%). N/T (27%), Al-
ternative (17%), Oldies (16%),
Classic Rock (13%), Active Rock
(12%), Talk (11%), AC (11%),
NAC/Smooth Jazz (11%), Hot AC
(10%). Most gains came from
“Don’'t Know” (6%). Tied for sec-
ond place: News, N/T (2% each).
Most losses were to: Non-use
(2%). Ten formats tied for second
place (1%). Sports Talk had a net
cume gain of 127,000 for the year.
Strongest sales demo: 35-64 (57%
of cume was in this demo). Male/

female: 84/16.
Young Talk

Top sharing formats: Alterna-
tive (29%), Active Rock (24%),
Oldies (20%), *70s (16%), News
(15%), CHR/Pop (15%), Hot AC
(14%), AC (14%), CHR/Rhyth-
mic (13%), Talk (12%). Most
gains were from: “Don’t Know”
(6%). Second place: Oldies (4%).
Most losses were 10: Non-users
(5%). Second place: Oldies (3%).
The format had a net loss of 8800
listeners over the year. Best sales
demo: 25-49 (63% of cume was
in this demo) and 35-34 (46%).
Male/temale: 50/50.

alumnus Ann Schieders-Schwab!

DOING DIDDLEY SQUAT GETS THE GOLD! — KFl/Los Angeles PD
David Hall (i) congratulates Don Elliot of Don Elliot Creative Services on
his first-place Gold Medallion Award he received from PROMAX interna-
tional for his “KFI Diddley Squat” promo. The awards are presented to
companies and individuals whose work is judged by a panel of promotion
and marketing professionals and were given at last month’s PROMAX
Conference and Expo in Chicago. Writing kudos for the promo go to R&R

P

It's the hottest, hippest show to hit the air.
Led by the “Cigar General,” SMOKE THIS! celebrates
the cigar resurgence in a lively, fast paced, downright
entertaining format. It's your chance to generate
big nontraditional revenues at the high rates you've f o]

only dreamed about on the weekends. AR
In other words, it's smokin’!

For market availability call Victoria Mitler at (813)832-1971
Satcom C-5, Transponder 23, SEDAT Channel 49

- Cigar Dave

#

Hosted by: 0 s )
ijjijﬁfi;if%:

Saturdays 12NOON to 2PM (ET)
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STEVE WONSIEWICZ

Christian Music Biz Enjoying Best Year Ever

[ Labels up commitment to A&R in order to find the next mainstream smash

Evolution not revolution. That’s what’s on the minds of
the contemporary Christian record community as it looks back
on the recent sales and airplay success of artists like God’s

Property and Bob Carlisle.

Perhaps the most significant
point that’s surfaced is contempo-
rary Christian songwriters have
proven once and for all that they
can craft mainstream pop songs
with the best wordsmiths in the
business.
That’s an im-
portant point,
given today’s
music land-
scape. Just take
a look at the
top 50-selling
new albums —
songwriting
and introspec-
tive lyrical
content is the
driving force behind such artists as
Jewel, the Wallflowers. George
Strait, and Erykah Badu.

The runaway accomplishments
of Carlisle and God’s Property
aren’t about to fade from memory
quickly, either. In fact. they most
likely will pick up again. courtesy
of the growing buzz coming from
the pop world on Christian staple
Amy Grant’s new album. Lyrical-
ly, the disc is firmly grounded in
Grant's Christian roots; sonically,
it’s more guitar-based than previ-
ous efforts and it’s drawing com-
parisons to an artist like Sheryl
Crow. As one exec puts it, “hope-
fully, it’s the next step in her mu-
sical journey.”

Which is exactly what the con-
temporary Christian industry
hopes happens to its business over-
all. Never before has the genre wit-
nessed the kind of success it is en-
joying now. Industry leaders aren’t
about to claim victory yet, since
certain stereotypes about “Chris-
tian music™ still exist. Even though
these might be fading, execs feel
the time is right to rev up.the A&R
and promotion engines in order to
sustain the momentum.

Identifying The Right
Opportunities

I first addressed the contemporary
Christian industry’s eftorts to cross
more artists and records into the
world arena in November 1995
(R&R. 11/24/95). Shortly thereaf-
ter. bands like Jars Of Clay, DC
Talk, and Anointed started earning
kudos from pop programmers and
listeners. At that time. the consen-
sus of opinion was that 1996 was
going to be a crucial year in that in-

Dan Brock

dustry’s efforts to sell more albums
in the secular market. What a dif-
ference a year-and-a-half makes.

Rather than pump product into
the secular market, Dan Brock,
President/CEO of EMI Record-
ed Music (ERM) group subsid-
iary ForeFront. is stepping up
his A&R efforts. That sits fine
with his new boss, ERM Presi-
dent/CEO Ken Berry. “We're
sort of standing back and wait-
ing to see what his position is.
But we’re all very happy because
he’s a true record guy who was
also instrumental in our deal to
re-sign DC Talk and bring in Vir-
gin Records. He’s already in-
quired about one of our artists
who caught his attention.

“Down at our level, however,
we're trying to identify the right
opportunities. We're thinking
more along the lines of ‘Who's
on our roster who has something
special? What songs do we have
— even in demo form — that
could make an impact?’

“Those things take time to de-
velop. Thus, we're looking at the
current market as an open oppor-
tunity that’s not going to go away
too quickly. We’re not sitting
here going, “What song or record
do we have completed that we
can put out and try and run a sin-
gle up the charts?’ Be it on our
own or with EMI, we want to
break two or three artists in the
next couple of years.”

Brock agrees the success of
Carlisle and God's Property has
the contemporary Christian com-
munity buzzing. “Things are
changing now. I’ve been in Chris-
tian music since the "70s, and the
place we are now at is the place
I’ve been wanting to get for years.
Even in the *70s, I believed once
an artist got recognized it could
result in tremendous commercial
success, because there are so
many people who like what the
artists are about.”

Cutting-Edge Christian

Two other key changes over the
past few years: radio’s willing-
ness to play more contemporary
Christian music; and the further-
ing education of major label pro-
motion and A&R execs who are
taking a closer look at the cata-
logs of recently acquired Chris-
tian imprints. Brock continues. I

think you’'re going to see people
ask during radio meetings, ‘Do
you have anything coming from
the Christian market?’ It may be
the last thing on the agenda, but
they’re seeing the success and are
going to want to see if they can
do as well or better.”

As for radio, he observes.
“there’s just more openness. So, if
we give them quality music and
artists; make sure they have good
managers and publicists; and get
them on tour and get more people
excited, then radio will see the big
picture. They don’t want to miss
those opportunities too.”

Another exec who'’s bullish on
the genre’s future is Curb VP
Claire Parr. who oversees A&R
and promotion for the company’s
Christian roster. “The most pow-
erful thing [about the current lev-
el of sales] is that it proves to
mainstream programmers that
these artists are capable of writing
hit songs that are just as powertul
as anybody else’s; and that when
the song is relevant to people’s
lives they will demand it and want
to hear it regardless of whether the
artist is classified as ‘Christian’ or
mainstream.”

Things are changing
now. I’'ve been in
Christian music since
the ’70s, and the place
we are now at is the
place ’'ve been
wanting to get for

years.
—Dan Brock

E

Parr also cites other interesting
changes going on within the con-
temporary Christian community.
“The level of talent is better; the
songwriting is better; and the im-
aging is better. Plus. there’s more
cutting-edge music that’s being
embraced, which gives the indus-
try more variety.”

The net result is that “there are
fewer ditferences now than ever
before in the music that is succeed-
ing in the Christian and main-
stream markets. Kids [in the Chris-
tian genre] are gravitating toward
ska bands and pop/alternative acts.
That music is becoming more ac-
cepted in the market.”

The most powerful thing [about the current
level of sales] is that it proves to mainstream
programmers that these artists are capable
of writing hit songs that are just as powerful

as anybody else’s.
—Claire Parr

Case in point: Cornerstone, the
annual contemporary Christian
music festival in Pennsylvania, at-
tracted around 50,000 people in
June for the three-day gathering,
making it one of the best-attended
in the nearly 20 years of the fair’s
existence. Some of the biggest
buzz bands, not surprisingly, were
alternative-leaning.

‘A Hit Is A Hit’

Parr also doesn’t discount the
importance of the stepped-up in-
volvement of the majors and mini-
majors. “Certainly having a larger
company like Zomba or EMI [in-
volved] is helping artists in the
mainstream market. Having a band
like Jars Of Clay co-exits at Brent-
wood and Silvertone is a great
thing, because the band can con-
tinue to work
in the Christian
market and
also the main-
stream market.
It's still a strug-
gle, but it’s eas-
ier now than
it’s ever been.
There’s more
validity to the
music.”

One exec
who’s been living in both worlds
for the past three years is Terry
Wright, co-owner of Right Turn
Radio. a syndicator that sells
“positive” and contemporary
Christian syndicated program-
ming to AC, Hot AC, and Coun-
try radio. Wright says all the at-
tention on the Christian market
has “heightened the awareness, if
anything” of the genre more at
mainstream radio. “I read some-
where about one PD saying that
maybe it was time to look a little
closer at what’s going on in our
market. [ think the innovative PDs
already are doing that, because
they don’t want to miss out on po-
tentially huge hits.”

Since Carlisle and God’s Prop-
erty are the exceptions to the rule,
Wright stresses that in order for
Christian bands to break they must
do what any secular band does.
“What happened with Jars and DC
Talk happened as a result of their
blood. sweat, and tears. In many
respects it’s not that different from
what an artist like Shawn Colvin
does — the proverbial great song-
writing. touring. and climbing the
ladder to make it happen.”

As expected. AC WBEB/Phil-
adelphia PD Chris Conley isn’t
being inundated with requests
from listeners requesting more
contemporary Christian music.

Terry Wright

93

“You know who we get those calls
from: only the people who know
[Carlisle] is a Christian artist —
and those are few and far between.

“It comes down to the old ad-
age: a hitis a hitis a hit. it doesn’t
matter who the artist is. Our audi-
ence is more sound-oriented than
artist-oriented. When ‘Butterfly
Kisses’ hit the mainstream, no-
body cared that he’s a Christian
artist. They simply loved the
song.”’

Given the right material, how-
ever, Conley will put it on the air.
“Our audience is comprised of
grown-up people. so it’s not sur-
prising they can relate to a song
like *Butterfly Kisses.””

Turning To The Music

Over in the Christian radio mar-
ket, KLTY/Dallas PD Jon Riv-
ers isn’t concerned about sharing
more records and artists with pop
stations. “We don’t care. To our
audience. Christian music has
been so good for so long. But for
people who [have just] discovered
it, they go ‘Whoa. that’s pretty
cool.

“The new people who tune into
us listen because we are in the very
best sense a traditional station. We
sound like any other AC station.
mainstream or Christian. From the
new listeners we get reactions like,
‘Hey, these songs have a kind of
positive message and they’re aren’t
preaching to me.’

“There are so many artists who
can cross over. | sit around and lis-
ten to this music and think people
must be amazed when they first
hear it. Yet they are kind of hid-
den away and pigeonholed be-
cause of what people think about
Christian music.

“But if [business consultant]
Faith Popcorn is right and people
are turning back to something that
anchors them, then I'm not going
to be surprised if more people turn
to the music.”

ForeFront’s Brock sums it up,
“We're going to have a fun ride
over the next couple of years. Suc-
cess will come and go, but the
Christian world will be forever
impacted by what happens during
that period.”

TALK BACK TO R&R!

Do you have questions,
comments, or feedback regarding
this column or other issues?
Call me at (615) 244-8677 or
e-mail: swonz@aol.com




They made tons "o noise in their
homeland, and now British alterna-
rock quartet Reef is poised to break
out in the States. The band’s new
Epic Stateside single, “Place Your
Hands, " already is in stress rotation
at MTV and is winning over pro-
grammers at Alternative, Active
Rock, and Rock.

Stations reporting the track in-
clude such major market Alternatives

Rock Radio Embracing Reef’s Riffs

value-added promotions in every
market they’re playing.

One fan of the track is KISW MD
Cathy Faulkner. “It’s a very familiar
sounding, toe-tapping record, and
has a Rolling Stones/Black Crowes
tempo to it. Through its sheer repe-
tition and tempo we feel it can get
into people’s heads faster and be-
come a big reaction record. We have
big hopes for it.”

WPLY APD Doug
Kubinski, who
added the single a
few weeks ago,
says the station’s
already getting
positive curiosity
W calls. “[PD Jim
| McGuinn] really
| championed the
| record here. But
when we listened
to it, we all agreed
we had to find a
way to getiton the
air. We figured,
‘let’s just put it on
and see what hap-
pens.”

“We also believed
that this is a song

as WXRK/New York, WPLY/Phil-
adelphia and KDGE/Dallas; Active
Rockers WZTA/Miami, KISW/Se-
attle, WRCN/Long Island and
WIYY/Baltimore; and Rock outlets
WWBR/Detroit, WCKW/New Or-
leans and WCCC/Hartford.

With a solid foundation built in
the UK, Epic has made Reef a major
priority at the label. Epic began lay-
ing the groundwork for the group at
Active Rock and Rock, going for
adds on June 10. It then followed up
three weeks later at Alternative. A big
plus: an early add by MTV.

Observes Product Manager Ross
Piro, “MTV has been a great jump-
ing-off point for us. We had some in-
kling that they were going to get be-
hind the band, but it was a nice sur-
prise how early they started champi-
oning them.

“[Reef] is an amazing live band,
and when people saw the video they
immediately got them. Thanks to
that, the early support at Active
Rock and Rock, and now Alterna-
tive coming aboard, all the pieces
are coming together.”

To spur that along, Epic will flex
its promotion and marketing muscle
when the band begins a three-week
tour beginning on July 19 in Norfolk
and concluding on August 13 in Los
Angeles. The band will hit the east
coast, visit select major markets in
the Midwest (such as Chicago and
Minneapolis), and wrap it up with a
handful of west coast dates.

“We’re really going to utilize the
tour to expand the band’s appeal,”
says Piro. “We’ll be doing local
MTYV spots, radio spots, and our
branches will be running various

and group that
other formats are going to be playing.
We wanted to be first with this one””
Reef’s George Drakoulias-pro-
duced album “Glow” hit retail on
June 3.

Dar She Goes,
Says Adult Alternative

All boats rise — that’s the general
feeling when it comes to folk-inspired
female singer-songwriters these days,
courtesy of the positive media cover-
age being focused on Lilith Fair and
the strong sales and airplay for per-
formers participating on the tour.

One artist who’s benefiting from
the attention is Razor & Tie’s Dar
Williams, whose new single “Are You
Out There” is making inroads at Adult
Alternative. The track, a moving ra-
dio tribute taken from her third album
“End Of The Summer,” is being re-
ported by major market stations like
WXPN/Philadelphia, Boston’s
WBOS and WXRV, WRLT/Nash-
ville and WXLE/Albany.

The timing of the album and sin-
gle couldn’t have been better for Wil-
liams. While remaining true to her
folk roots, she beefed up her usual
sparse arrangements with a full band
and more forefront vocal approach,
not to mention more pop-leaning
song structure. Not surprising, ra-
dio’s taken notice.

Notes WXRV MD Mike Mul-
laney, whose station only now has
begun supporting Williams with sub-
stantial airplay, “She’s always been a
strong performer, and we’ve known
how popular she is in the area. Yet in
the past, she didn’t have the material
that was best suited for our station.
This one definitely has the right feel.”

The early audience response, says
Mullaney, is encouraging. “‘Dar fans are
calling and thanking us for playing the
single, and people who don’t know her
are telling us how much they like the
song. That's exactly the kind of response
that gets us excited.”

Mullaney agrees the timing is right for
Dar’s music. “Lilith has clearly turned
into an event this summer, especially
around here. But it’s not just that. In the
wake of what I think will be an Alterna-
tive [music] backlash, it’s nice that peo-
ple are getting back to roots rock. I real-
ly think people are looking for an alter-
native to Alternative.”

Those sentiments are echoed by
WRLT PD Jessie Scott. “Dar is some-
one who we’ve been involved with for
years, and this record really positions her
to cross over in the footsteps of artists
like Shawn Colvin or Paula Cole.”

Scott believes fans of Williams’s pre-
vious albums will come along for the ride.
“We’re happy to see artists grow and
move into a wider arena and listeners do
as well. That’s why AdultAlternative has
done so well over the past couple of years.
People now can come to us to hear a wide
variety of music and what their favorite
artists are doing, because we are so artist
development-oriented.”

When it comes to working the
record to radio, Director/National Pro-
motion Liz Opoka says the label fo-
cused on a few core markets — New
York, Boston, Seattle, San Francisco,
Philadelphia, and Nashville — because
of the folk and/or singer-songwriter
heritage. Also, a national tour began on
July 12 in Boulder and radio dates are
planned, including a performance on
WXPN’s singer-songwriter weekend

festival in late July.

Dar Williams

Lilith, says Opoka, is icing on the cake.
“Since she’s only doing a couple of dates
it’s not the ‘be all-end all’ of our strategy.
Lilith and the resurgence of female singer-
songwriters will help us in engaging peo-
ple and getting them to listen to her music.

“It was Dar’s decision to take new mu-
sic in a new direction. Now we have to
spread that message and work with radio
and make sure she’s not thought of as only
a folk artist and her record is given to the
person who does the Sunday morning spe-
cialty show. This is a record that can work
on a wide variety of stations. We want to
take this to mainstream programmers, in-
cluding Alternative and the Alternative AC
stations.”

Williams’s album hit retail on July 15.
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off their long-awaited world tour in Chicago around Sep-
tember 24 or 25. Word is that it's going to be called the
“Bridge To Babylon” tour, named after the group’s new al-
bum on Virgin. The band, who are putting the finishing
touches on the record, plans to go with a mid-tempo rock
track to radio in mid-August while the album is expected to
hit stores in early September.

| Jane's Relapses,’ Reforms

This one’s official: Jane’s Addiction has reformed and plans
to tour and release an album later this year. Joining frontman
Perry Farrell are original members Dave Navarro and Stephen
Perkins, as well as Red Hot Chili Peppers bassistFlea. Jane's
original bassist Eric A declined to join the festivities. The group
takes off on a national tour e
on October 25 in San Fran- i
cisco. Concurrently, Warn-
er Bros. plans on October
18torelease an abumfea-
turing live tracks from
1989-91 and unreleased
studio tracks and demos,
as well as one new com
position (“Kettle Whistle")
featuring the new line-up.
The song is based on lyr-
ics Farrell wrote in the late

90s ... In other reunion news, word is heating up that the Po-
lice may get back together temporarily. The rumor comes on
the heels of the release from former Police manager Miles
Copeland's Ark 21 label regarding a tribute album to the band

Jane’s Addiction

. The Artist’s Princely Gesture

Album update: the
Artist Formerly Known
As Prince is giving away
copies of his new 12-
@ song acoustic album
& “The Truth” All interest-
ed fans have to do is fill
out information for the
Artist's database. To ac-
% cess the project, call
s 800-NEW-FUNK or vis-

it the web site at

lovedoneanother.com.
The Artist also is in the midst of planning a national tour ...
Look for a release comprised of mostly new material from
Bob Dylan later this year. The 12-song set“Time Out Of Mind”
— which Dylan calls“a performance record instead of a poet-
ic literary type of thing” — was produced by Daniel Lanois,
who also helmed Dylan's album “Mercy” Joining Dylan were
Ry Cooder, Aretha Franklin and the Rolling Stones.

Asides: MTV is launching a weekly live series tifled “Live
From The 10 Spot” this September. The program will air Fri-
days at 10 pm EST, and already has signed up the Counting
Crows to guest. MTV isn’t
saying who will kick off the
series, only saying that
‘one of the world's great-
est rock and roll bands”
will take part ... Epic sing-
er/songwriter Michael
Penn embarks on his first
full-scale tour in nearly
five years, opening for
Sheryl Crow August 15
... Speaking of Crow,
clothing designer Tommy
Hilfiger has signed on to
sponsor her national tour.
As part of the agreement, Hilfiger will donate a portion of the
sales from his company’s 54 stores to the Evelyn Lauder
Breast Cancer Research Fund ... Rage Against The Ma-
chine bows its headlining U.S. tour on August 9 in West Paim
Beach. Special guests are the Wu-Tang Clan and AtariTeen-
age Riot ... David Byrne kicks off his U.S. tour onm August 4
in Cohasset, MA. The 20-plus date tour is the former Talking
Head’s first in three years.

AFKAP

Sheryl Crow
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Bob Carlisle

We look forward to much continued success at this formidable format

as we’ll continue to bring you hits by artists such as:

BACKSTREET BOYS - |

“Quit Playing Games (With My Heart)” §
The debut single by the internationally renowned
group that’s already sold over 10 million

records worldwide!

R. KELLY - “Gotham City”

From the “Batman & Robin” movie

* | soundtrack & the follow up to his
R. KELLY #2 A/C hit single “I Believe I Can Fly”

GOTHRAM CITY

KATHY TROCCOLI - |
“He’ll Never Leave Me”

Her most recent A/C hit

e ) that A/C radio made Top 20!
- i REUNION 1
RECORDS

Coming soon from JIVE/essential/Reunion Records:

JARS OF CLAY, MICHAEL W. SMITH, JOE & more from BACKSTREET BOYS!
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One of the most cherished
albums in my record collection
begins, “This is really a love story.”
That sentiment perfectly captures
and underscores this first-ever R&R
Adult Contemporary special.

It's my distinct honor to serve
as your tour guide to an always-
changing format that could very
well have Rodney Dangerfield as
its poster child. Even among
broadcasting veterans, AC’s often
misunderstood and under-
appreciated. Contrary to some
thinking, its core artists aren’t
Mantovani, Peggy Lee, Andy
Williams, and Robert Goulet.

It is a contemporary format that
wins in another great set of R&R
categories: Ratings & Revenue!
Perfect testimony for AC’s rating
potency is illustrated in winter
Arbitron stats where ACs
ACcounted for 44% of No. 1
women 25-54 rankings; Country
was second; and Hot AC placed
third (12%). Among women 35-64,
it was AC again on top: 39% of
No. 1s were AC; Country was the
only other format registering
double digits.

With a minimum of hype and
glitz, AC and Hot AC thrive
through a “Perfect Mix” — of music,
personality, promotion, and
information. Throughout this
special, you'll read one suspiciously
similar, but tctally unaided quote
that, in essence, says the only
people who like AC are the listeners.
And these listeners tend to be
females who are in their mid-30s,
married, homeowners, well-paid
professionals, and have attended
about one year of college.The
album quoted above, incidentally,
was “The Impossible Dream:

. The Story Of The 1967 Boston Red
WL IR  Sox.” Enjoy your journey!
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A Pair Of Proud Past Personalities

Gary Owens and Dick Summer helped define the word ‘personality’; now each reflects

on the good old days of radio and where it stands today

It was in the tiled

bathroom of
Burbank'’s fabled
Smokehouse
restaurant where Gary
Owens’s “Laugh-In"

character was born.

ur format is fortunate to have its
share of outstanding air talent. The same
may have been even more pronounced in the
earlier MOR days when personalities did
more than just handle four-hour airshifts.
Through their unique and engaging styles,
they helped perpetuate the interest and, in-
deed the magic, for others to enter this won-
derfully fascinating business.

On a personal level, my radio interest
started when I was five years old, and I never
once set a different career path. The talent
played a huge role. Therefore it's with great
pride that I present two terrific ambassadors
of both the format and the industry.

In addition to possessing a rich and reso-
nant voice, the multitalented Gary Owens
can rapid-fire one-
liners and tongue
twisters as master-
fully as anyone.

Having arrived
from WIL/St. Louis,
Owens’s first Holly-
wood job was writing for Jay Ward Produc-
tions, which cranked out such favorites as
“Bullwinkle,” “Fractured Flickers,” and “The
Nut House.” Owens recalls, “Some of the
world’s greatest writers like [Mary Tyler
Moore creator] Allan Burns [not to be con-
fused with consultant Alan Burns] worked
on these programs. It was a loony bunch, and
it rubbed off. Writing for television isn’t any
different from writing for radio. It’s also the
same for writing one-panel cartoons.”

Owens knows a little something about the
latter, having done 3000 cartoons over the
years, as well as over 1000 national TV shows.

By chatting with radio listeners every-
day, Owens contends personalities can ac-
tually bring people into their lives. “It isn’t
just about reading liner cards,” he says.

Brilliant comedian Albert Brooks was a
regular on Owens’s KMPC/Los Angeles
show in 1965 when Owens decided to have
“The World’s Shortest Parade.” “The entire
parade was Albert, Bob Arbogast, a guy
playing a tuba, and someone dressed in a
gorilla suit,” recalls Owens. “When I blew
the whistle, we all took one-haif step back-
ward and the parade was over. There were
10,000 people watching us at UCLA’s Mardi
Gras. There’s still a great deal of stunting
today, but this was just a dumb thing that
we did to get people talking.”

Another way he received water cooler re-
action was to send listeners “autographed”
pictures of the Harbor Freeway. “We took
an aerial picture of what was actually the
Hollywood Freeway and signed it, "Yours
Very Truly, Harbor Freeway.” We printed
30,000 of them.”

Known as “The Station Of The Stars,”
KMPC boasted an outstanding talent lineup
that included Roger Carroll, Geoff Edwards,
Johnny Magnus, Wink Martindale, Owens,
Pete Smith, and Dick Whittinghill. In later
years, the Gene Autry-owned station added
other luminaries such as Jim Lange and Rob-
ert W. Morgan. “It was a lot like ‘'WKRP In
Cincinnati” — a very successful WKRP,”
jokes Owens. “There were so many wonder-
ful characters.”

And those characters operated under less
restrictions. However, like most other as-
pects of the business, there’s been consid-
erable change. Owens remarks, “They let
you do a little more and if you wanted to
g0 a minute, you could go a minute. Ev-

erything these days is pretty much under
15 seconds — and there’s nothing wrong
with having a tight format.

“But in the big MOR and AC days, you
could do [a bit] without having to cut off
immediately to get into something else.
While a minute may be forever in radio, we
were consistently among the top three-rated
Los Angeles stations for about 20 years. At
least at that time it worked, but I'm not sure
the same thing would work today.”

The long art form role of air personality has
evolved to become more of one-liners than bits.
“Everything’s on a more staccato basis the last
20 years and is like bite-size fast food.”

Having “personality” could be a lot more
important than having “talent.” Owens ex-
plains, “That personality must get through
to the public. Don Imus doesn’t have a
friendly sound to his voice. It sounds like
you’ve awakened him and he’s grumpy.”

Owens, however, is fond of the grumpy-
sounding Imus, as well as a few other present-
day personalities. “There are some tremen-
dous talents out there like Don and Howard
Stern. Don was going to radio school when I
was at KMPC and [my engineer Jack Foster]
gave him some of my wild tracks.

i it e A et e

“Gary Burbank is also very good, and
I'm flattered that he took his first name
from me and his last name from [‘Laugh-
In” reference] ‘beautiful downtown
Burbank.” They do their own thing and
have their own characters. When I was get-
ting into radio, everybody imitated Bob &
Ray. They set the pattern for many person-
alities around the country.”

In another medium, Owens has been
heard as the announcer on several televi-
sion series, including a nine-year stint on
“Bewitched.” He worked fulltime for ABC-
TV for 14 years and 10 years at NBC-TV.
His distinctive tones are featured an com-
mercials, cartoons, and his own national
radio show for Jones Radio Network.

"In the big MOR and AC days, you could do a bit

without having to cut off immediately to get into something else. "
—Gary Owens

Commenting on the latter, Owens dead-
pans, “Ninety-eight percent of those listen-
ing are Vikings who can play ‘Autumn
Leaves’ on their zippers, people who like
scraping their fingernails an a blackboard
all day, and transvestite banjo players. I
presume that’s a typical AC audience.”

A discussion with the extremely affable
Owens, however, wouldn’t be complete
without amplifying on his satirical role of
the affected announcer’s voice featured in
140 “Laugh-In” episodes. Owens created
the phrase, “Beautiful Downtown
Burbank” in 1961 while posting massive
morning numbers at then Top 40 — now
all News — KFWB/Los Angeles.

“I always wanted to make things with al-
literation like doing the forecast for ‘mag-
nificent Monrovia,” ‘romantic Reseda,” and
‘beautiful downtown Burbank.””

Contrary to popular belief, Owens
never held a hand over his ear ir: his ra-
dio career. “That just came about for the
show,” he explains.

One day before “Laugh-In” debuted, Pro-
ducer George Schlatter, cast member Arte
“Verrrry Interesting” Johnson, head writer
Digby Wolf, and Owens strolled over to
Burbank'’s fabled Smoke House restaurant for
lunch. It was in the tiled bathroom of that eat-
ery that Owens’s Laugh-In character was born.

"’ As we were washing up, I imitated the big
announcer s voice and said, ‘My, the acoustics
are good in here.” George said, That’s exactly
what [ want you to do on the show.”

So while originally hired as a comic actor

Continued on Page 39



Continued from Page 38

for “Laugh-In,” Owens became that charac-
ter. Of the more than 40 cast members who
were part of that Monday night show, only
Dan Rowan, Dick Martin, Ruth Buzzi, and
Owens appeared in every episode. “I owe
George Schlatter, Ed Friendly, and Dan &
Dick so much because I was so lucky to have
opened and closed every show. We had 40
million people watching us every week.”
Summer Days

Perhaps the best introduction to another
true radio original, Dick Summer, is made
by his own brutally honest reasons why
he originally broke into this business. “1
wanted to get girls and to make a good
living without much effort,” Summer says.
“That’s a terrible way to set up a career,

"/ got into radio to get girls and to make a good living without much
effort. One reason | liked doing nights was that [ could breathe

on people’s ears and feel their shoulders twitch a bit.”

but that was basically it. I liked doing
nights because I could breathe on people’s
ears and feel their shoulders twitch a bit.
You're really a part of people’s lives.”

While Owens was racking up big num-
bers on the West Coast, Summer was do-
ing the same 3000 miles away on the op-
posite coast — in a much different style —
on WBZ/Boston between 1962-68.

A superbly talented group of individu-
als including Carl deSuze (“"with his music
and news”), Dave Maynard, Bruce Brad-
ley, Larry Justice, and Summer comprised
a dream airstaff. You also couldn’t find a
better group of talk show communicators
than Larry Glick and Jerry Williams. And
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for good measure, WBZ had — hands
down — the best sports persor ality of that,
or any other era, Guy Mainella.

PD Al Heacock’s only mid-'60s directive
was that there’d be no music segues. “We
were hired to entertain,” explains Summer.
“There was always a major station promo-
tion and each personality was expected to
come up with his own separate promotion.
It may or may not always have been a give-
away — it could’ve been a bit.”

A classic Summer promotion was
“Down With Sandwiches, Up With
Shrewsburys,” a bit linking the actual
creation of the sandwich to someone
from Shrewsbury, MA, a Worcester sub-
urb. “We were expected to do things like
that to bring people to the show. You
didn’t have to say the call letters because

people knew the station.”

Each week, Heacock would carry 20 of the
week’s best-selling records into the control
room and remind the announcers to try to
play them. “People don’t believe it,” Sum-
mer maintains, “but that was the format.”

In many subtle — and some not-so-subtle
ways — WBZ was built on the foundation
that there wasn’t another staticn like itany-
place else. “Every few montts, they’d is-
sue station blazers — a nice jacket with the
call letters sewn onto the pocket. Nobody
ever said we had to wear them on remotes,
but it was pretty obvious that we should.”

A constant complaint today is a lack
of station loyalty, but as Summer opines,
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—Dick SUMMER

“I don’t think there’s any ‘station.” There’s
music, but no station. Stations today are
a bunch of records, but where’s the sta-
tion? There’ll never be loyalty until
there’s a station. I don’t hear any person-
alities. Even the morning shows are just
stamped-out and they’re all the same.”

ACs, in his opinion, overreacted when
they equated personality with talking too
much. “Then the focus groups started. Ques-
tions were worded like, ‘Would you rather
listen to an announcer talk or hear your fa-
vorite records?’ That’s a wonderful question
that will produce an obvious answer.

“Statisticians and consultants came in and
got involved with this stuff. Consultants
knew that if you cookie-cut it, you'd have a
certain amount of success. They're always
blamed as being terrible, but they’re not.
There are some pretty
smart guys out there.”

Following a stint at
WNEW/New York,
Summer returned to
Boston in 1970 to pro-
gram the former
WMEX. It was there
that one of the
country’s first Love Songs shows, “The Lovin’
Touch,” aired between 8-10pm. “l used itas a
transition to a talk show. That’s when we
started using things like poetry pieces. Our li-
cense required us to run talk programming at
night.”

Not especially enamored with today’s
Love Songs offerings, Summer declares,
“They play requests that are nice, but so
what? I know there are some Love Songs
hosts who'll talk to people on the phone
and that’s very good.

“People who do shows like this need to
bring more to it than just talking to people
on the phone. I'd aircheck the show every
night, review it the next day, and edit each

v
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call down to two sentences. I'd come out
with a three or four-minute piece th at was
absolutely dynamite because it was the es-
sence of a certain subject.”

Summer obviously loved the type of radio
he so effectively helped shape. In addition to
his WBZ days, Summer was also heard on
AC WPIX/New York. His last day-to-day lo-
cal stint was several years doing nights at
WKSZ/Philadelphia. He remains acive do-
ing voiceovers and coaching air talent
through seminars. When it comes to -oday’s
personalities, the focus is on Howarc Stern.

Summer says, “The reason Howard's so
successful is that he’s different anc real. I
think he’s absolutely wonderful because
he’s a living soap opera. There arent many
human beings on the air.

“Don Imus was the morning man when
I was at WNBC/New York. He’s very tal-
ented, but without [sidekick] Charles
McCord, he might be a failure. Charles
writes the material and Imus takes it to
the next step. Imus is a performer and co-
medic actor, whereas Stern is the cmic.”




tck Clark is an American icon. “It’s
easy %o dance to and has a great beat” is a
phrase that became part of our culture. Hav-
ing satisfied a lifelong desire to chat with
the charismatic Clark, my read on him is
that he’s extremely easy to talk to and is
nothing but upbeat.

One of the first things that jumps out at
you about Dick Clark is he’s a very driven,
yetinvigorating person who is captivated by
all aspects of the entertainment industry.

His first major exposure — and genesis of
the above catch-phrase — came when he put
a little Philadelphia-based television dance
show igalled “American Bandstand” on the
airin §952\ The enterprising Clark managed
957 to getiton ABC-TV as adaily,
late aftemoon show. Later that year (Octo-
ber 7 - Degember 30), the show also occu-
pied the network’s 7:30-8pm slot.

Clark soon spread his silky smooth, seem-

ingly effortless style to other projects, includ-
ing hosting the “$25,000 Pyramid” from
1973-1980 for ABC-TV and CBS-TV.

He's also done primetime “Bloopers” for
NBC-TV, and along with Bloopers pal Ed

O "/ love radlo, and it's always been the foundation for everything e ever
B done. It eventually took me into television. fiilms, personal appearances,

-9 ) I YVCONTEMPORARY:

Easy To Talk To & Very Upbeat

DiCkClark'never gave up on a good idea' and managed to use his radio career as a

dio, and it’s always been the foundation for
everything ['ve ever done. [t eventually took
me into televison, films, personal appear-
ances, and a lot of other stuff. But it all started
with radio, the most fertile ground for imagi-
native, entertainment-oriented people.
“When I was playing records on Band-
stand, I canvassed the neighborhood to see if
they would pay me for cable television. We
didn’t even know whatit was called. We only
had three stations, and I wanted to bring in
New York City. I figured I could make a few
bucks from everybody if [ could bring in New
York. In 1956, it was called Community An-
tenna Television [CATV] and nobody had
ever put it in a big city. I had a vision, but I
had a little problem: I had no money.”
Thatminor detail isn’t even a consideration
today. Oh, one other thing, Clark is promot-
ing a 40th anniversary Bandstand book. To
putit mildly, though, that's only the tip of an
incredibly large iceberg. “We have 900 em-
ployees in 13 cities right now. Nobody knows
very much about what I do for a real living.
“We're in overseas wireless and cable and
telecommunications in the Dominican Re-

and a lot of other stuft: But it all started with radio. "

McMahon, shells out $11 million for a pub-

lishing company. Moreover, for some inex-
plicable reason, he perches himself on a
Times Square rooftop to welcome the new
vear for ABC-TV’s “Rockin’ New Year’s Eve”
and produces a flood of award shows like
the “ American Music Awards” and “Golden
Globes.” He’s proved he’s money in the bank
during his stints as host of CBS-TV’s “Miss
USA” and “Miss Universe” pageants and is
the television spokesman for several ACs,
including KOST/Los Angeles. Not to men-
tion his weekly gig counting down the AC
~ hitson the United Stations Radio Networks.
Other than that, America’s oldest living teen-

ager leads a normal, quiet, unassuming life.
Major Broadcast Influence
Visibility is one thing, but Dick Clark, to
be sure, is also one of broadcasting’s most
influential executives. “Our corporate divi-
sion introduced the BMW Roadster, and |
had to convince the German chairman of the
board to use radio for advertising. His own
people were against it. At the risk of losing
the account, I asked him to please trust me.
We did such a great thing with morning
shows that we were able to make a convert.”
Clark started in radio in 1948. “I love ra-

publicand Mexico. That's another frontier I'm
trying to get a hold of because I missed the
cable and wireless businesses in the United
States. It’s an oversaturated and mature busi-
ness here. The truth of the matter is I never
wanted to be involved with anything but this,
and it all started with radio — it’s fun.”

A Likeable Guy

Not evéry radio person has the ability to
transition to television as he did. “The only
thing yoa need is to be likeable. People

have to fé@lithey can shake your hand and
invite yo t}w%@!ﬁe Sometimes you
get very | guys don’t necessar-
ily tra n real fast because

ry little bubble they
cringe es()metlmes when you see
them break outand have a camera pointed
at them. It doe%n"t always work.”

The ever-anergehc Clark usually starts his
day at 7am and ends at about 8pm. Depend-
ing on a particular project, those hours could
be longer and extend seven days a week.
He launched United Stations 15 years ago
and sold it recently to Infinity. “We laid out
with a restriction of non-compete for two
years, started all over again, and it’s blos-
soming. With consolidation, more group

springboard to numerous entertainment ventures, and Qe‘sstdlgomgs roné“

owners are looking to acquire network syn-
dication programming people. It’s going to
be a wonderful 10 or 20 more years.

“I'm not sure that commercial-free, satel-
lite-delivered radio in cars will be a big hit.
It hasn’t caused much of a stir in cable tele-
vision. Radio’s a very personalized medium
where there’s a human being on the other
end. We're selling something, commenting
on the weather, and talking about world.
events — it just grabs you.”

His mind-boggling accomplishments n%

withstanding, this ultimate radio personal
displays nothing but humility in discussing
radio station visits. “The thing that amazes
is the reception I get. It's overwhelming a
very flattering to your ego. My father on 2
that if I were still a radio personali
time I was 30, I should look to d(}sdr;m“thing”*‘
else. He'd flip to know I'm still doing it to this
day. It'savery gratifying end of the business.”
Fragmentation in Adult Contemporary is

rampant, featuring a host of offshoots and
hybrids. With a pronounced smile in his
voice and in a punctuated style for effect,
Clark remarks, “Adult Compemporary is
ubiquitous.
Therés  AC
Soft AC, Hot
AC, UrbanAC,
and a few
other forms
we're not even
aware of at this point. It’s like the term ‘Rock
And Roll”: What does it mean anymore?

“We used to call the format 'MOR." [don't
know, maybe it’s gentler music for older
people. Adult Contemporary services the
biggest single section of young people who
are now mature. They want to hear their
music and that’s why it’s so exciting.”

A Nod To AC Veterans

As generations age, it’s natural to witness
core Top 40/CHR artists become today’s AC
staples. “People’s tastes don’t change that
much,” Clark explains. “They get older and
their nostalgia is different. The tragedy is
that many of these people can’t sell records
anymore. They get played on the air, but
don’t sell. It’s terribly confusing to me. You
have a great guy like Barry Manilow, who's
been lying quietly for a few years. I'm so
happy to see he has a hit [with ‘I'd Really
Love To See You Tonight'].”

In addition to Manilow, other major vet-
eran acts like Chicago and Lionel Richie
have resurfaced on the chart. “It pleases me
a great deal to see that, but breaks my heart
that audiences gravitate away from artists
with talent,” Clark comments. “We put Chi-
cago on television for the first time over their

ﬁmwh@n itedes to doing his countdown,
q.thé Only form he chooses is Mainstream AC.
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Dick CLark

objections. The point was I could expose
them to more people in one shot on sum-
mer television than they’d ever see in a life-
time of concerts. We have a small record
project to try to bring that music to people
who don’t have new product to go to.”

A man with some obviously eclectic mu-
sical tastes, Clark admits, “I'm a music
freak. I love Latin music, Brazilian music,
- When I'm home on week-
irn all that off and go to stuff 1
hear at that moment. I stay in
h AC and CHR because those are
gs we can utilize for televison.”

2

"ﬁsey {Kasem] does a couple of versions, as
dld in all honesty, though, it wasn’t worth-
whllé; We do one AC version and that suf-
fices for our purposes. It’s just a reflection of
how toughit is to make a living out there right
now inradio. The most brilliant people in the
world are radio people because they have to
scramble so damn hard to make a living.”

Clark admits it would be difficult for im
to return to station ownership now. He points

ut, “You'd have to acquire a couple hundred
stations and have billion-dollar-deep pock-
ets, so | think it would be tough.

“Itisn’t an absentee management situation,
and [ honestly don’t know how the big out-
fits find enough experienced people to make
things synergistic. It looks good on paper and
accountants and lawyers say it's great, but
radio’s a very creative thing. It’s a grown-up
‘mom and pop’ store, but we'll see.”

Scores of projects have had Clark’s stamp
on them and, while reluctant to pick his fa-
vorites, he clearly relishes doing the Day-
time Emmy Awards. “We presented the idea
27 years ago and were thrown out of the of-
fices. It's also fun to see the Golden Globes
become second only to the Oscars.”

His company has four motion pictures in
the works right now. “Variety is the exciting
thing — the unexpected, the unpredictable,

and not knowing what the hell you're going

to do next. You never give up a good idea.”




Who is America’s
All-Star Hitter?

" Dick Clark!

The name synonymous with America’s greatest hits

Whether you air
contemporary hits or
cherished oldies, you
want a host that your
audience knows, that
your audience trusts,
and that your audience
equates with great music.
That's Dick Clark! And with

giving your audience a
home-run performance
every single week.

A host that’'s as
popular as the music he
plays, Dick Clark delivers

the best in programming...
the highest quality
production blending features,

Dick Clark’s US Music Survey previews, and artist spotlights
and Dick Clark’s Rock, Roll and alongside the music your audience
Remember, you know you're stays tuned-in to hear.
D; DickClark’s _ 4
LIS IV : \
i — il A

A heavy hitter in AC! 14th year at bat!

To add Dick Clark to your line-up, call US at 1-212-869-1111.
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In an area often dominated by men, this South Carolina native

has parlayed her talents to prove she can 'play in their sandbox’

A

3 .teza Gibbons sn’tjusta pretty face
whdlelsc happens to own a great voice. She’s
abrainy lady wi-h MagniCum Laude creden-
tials f-om the Univess:tv of South Carolina’s
Schocl of Journalism, whois already a South
Carolina Hall of Fame inductee.

Afser hosting “Two On The Town” for
WCB5-TV/New York. Sibbons burst on the
natonal scene n 1984 as a feature reporter
anc weekend co-host of TV’s “Entertainment
Toright.” Man~ people also know her from
her weekday, Zmmy-nominated, NBC-TV
“Leeza” show.

Luckily for us, she’s extended her talents to
nationa’ radio on PREMIERE Radio Net-
works’ AC couatdown “Blockbuster Video's
Top 25 With Le2za Gibtons.” In a persanality
world dominatad for years by the likes of Dick
Clal, Rick Dees, and Casey Kasem, this hard-
warking, dedicated, erd determined female
has emerged im the last five years as an un-
qualified force. :

In her Confort Zone’

K do=sn’t teke lorg to notice that Leeza
Gibl ors and A d alt Contemporary are won-
de-fallv compatible entities. “The format’s
a r=al comfort zcne for me, and [ like a lot of
wkLat’s happening in AC,” she notes.

The public’s interes® in lyric-driven songs
is ome such ezample. “That’s always been
somzthing I'v2 been most fond of with mu-
sic. Z‘m interestec in the words. People are
buy ng that now and are interested in hear-
ing -hat on the radic.

“Things are cydiczl. It probably helped
that we start2d s2eimg Madonna's softer
side awhile back in some of her ballads
like ‘Secret’ aac "“ax2 A Bow.” Look at the
phenomenal suczess of {Bob Carlisle’s]
‘Batterfly Kisses.” “he conventional wis-
dem was that this somg was too sappy and
nebody wou.d buy it, but guess again.”

As noted #bov2, tae list of countdown

M.

ibbors’s first radio

ig was in college
Twdong 4 morning

g

how vurder the

monike= “Angel Of

Tre Mowning.”

hosts isn't especially volumincus and hasn’t
exactly been dotted by female names. “Iwan-
der why I'm the first to arrive on the scene.”
ponders Gibbons. “It’s such a natural and
makes so much sense. Female cemograph-
ics are important to radio. With ovr AC count-
down, I'm the target audience. It makes a ot
of sense with the kind of Hollvwood-based,
entertainment-driven show we’re doing, and
I can bring cut that aspect.

“I'm a big fan of everybody out thexe:
Dick Clark is my hero and mertor; I adore

Rick Dees; and 1 dig Casey Kasem. It's a

rush for me to be in the same arena with
these people [ grew up with and view with
a great deal of respect. It’s vary cool to be
playing in their sandbox.”
A True Music Fan

Now already a five-year cour.tdown vetezan
herself, Gibbons had been doing a daily “=n-
tertainment Tonight” feature and then ran-
domly started hosting some otherradio shosvs.
"] realized that I en-
joyed being involved
with music at a differ-
ent level. Hopefully, [
thought that I had
something to bring in
terms of fan/listener
interaction. It was an
opportunity that was presentedt> me, and we
decidec to give it a go to see if we could get
acceptance; we were just luck.”

One of her biggest hesitaticns about doing
a countdown was finding the time to squeeze
it into her schedule. “I'm a busy professional
and a busy mom [her third child is due in Sep-
tember]. We covered our opticns atevery end.
We built booths on [the Leezz Siow] stage at
Paramount and at my home. \Wherever [em, I
can dash in and record somethirg. Some poor
engineer just loathes that situation.” :

Logistics of doing the show vary depend-
ing on each particular work week. “When we
schedule a recording session, we sit down
and hammer things out and gzt all our ele-
ments together. Sometimes  record at 7am,
other times at 7pm. Fortuncte.y, people are
pretty flexible and — bless their hearts — it
seems the PREMIERE peop e are on call 24
hours a day:. [ try to be respectful of them and
they're very accommodating to me.”

Gibbons is pleased with AC's wide-range
and variety of artists. “It's vary zool that we nave
veteranstars who have been asound along time
like Paul McCartney, James Taylor, and Tina
Turner back on the chart. In adcition, we have
Hanson and Spice Girls, so ther2’s really some
great product for AC. It's wonderful to have
songs that kids can buy agan. I can actually
play the countdown in my car and my seven-
year old [Lexi} will let me listen > jt. That’s how

I kmow that i”'s working “

Asawcemen, she applauds and is impressed
with AC s strong ferr cle sresence. “Tori Amos,
Shawn Colvin, She-7 Crow, and Jewel are
wrting songs that seally say scmething. We
want to be moved. touched, end have the
music be prcvocative. That's an aspect of AC
racio that—as a wanan — is very exciting to
see. The male dominanee is <o “>ver.””

The Soutt. Carolir a native has a fondness
for gospel-tinged anc Mozown music. “I
guess | just 1ave thet peing or. in my blood
and love that und>cLeren: with commer-
cicl artists. “t's alsc hea thy ar.d wonderful
to nave an 0oen foram o scussidn about faith
or radio. As a Chrietian, I thirk it’s exciting
and the music by artis s like [tishwalla and
Joan Ostor is very effective.”

A Famia Environment

Like many of us, Gibbons paid her first
radio dues while & coBlege. She admits, “1
w s very pitiful dang alitthe moming show

“We want to be moved, touciked, and have the’
That s an aspect of A€ radvo that — as a woman — is very exciting
to see. The male dommance s so over.”

where I was the’ Amgel Of The Morning.” It
waas really sad because 1 thomght [ was the
seductress of the a rwaves. Eut, I was very
redneck ar d had a real twang going on.”

That trvang. howeves,dise preared and Gib-
bns credits Barbra Streisand as a main rea-
son. “I'm a 1uge St-risand fan and have loved
har since [ was a kic.. W/ aen sh2 sings, she has
perfect enunciatior..] ooald heer the difference
in the way she talk=1 and the way 1 did. If you
can hear it, you car dasizally got it.

“T moved from Soath Camwlina to Texas
and that cnly gase we a different twang.
When I moved tc New York. it went away
by osmosis.”

6till feelng vers mich a pert of the Enter-
tainment “onight :am-iy, Gitbons explains,
‘#t'snot a 1ostalg c si-mation for me because
i~’s really an ongomg relationship. There’s no
cuestion that I'd st 1l be do'ng the show if we
tad 50 hours in a Zay _t was just the greatest
gig, and I “oved e 2rv moment of it.

“My stage backs £p t3 theirs and I've
cone feature repo-ts for ther. We still have
¢ working relatkmdip, but I don’t have
time to travel anc h11g out on movie sets
end stake out stcries as I or ce did.”

A class< exarr ple of a ratio persof\ality
who successful’y t-ansiticned like Dick
Clark, Gitbons has becormr.e  definitive case
of a naticnal televis>a star who has taken
her talens to radio. “I lcve radio’s imme-

diacy,” she comments. “Television :5 really
wotk by committee. It's very collatorztive
and everyone has a firger in your pie.

“"n radio, you can throw sometain3 on
the wall and see what sticks. You can have
an idea, record it in the afternoon, hzariton
the air the next day, and get instantan=ous
feedback; I like that a lot.”

We consider ourselves to be the "People’s
Choice’ of countdowns. We take discscuzand
ask people if they like particular songs and
hate people ask us questions. loften get ques-
tioms from our Leeza Show audiences who
cone from all around the country. It's like
having our own laboratory there.”

Eeeping in touch with her radic affili-
ates is something she takes sericus y. “I
read all the e-mail and phone messages. If
we're on top of our game and are very re-

usic be provocative.

sponsive, we should have a nice long ride.
When you tell the public what they should
went, rather than reflect what they do want,
yau get into a little bit of trouble.

The Leeza Gibbons seer. on television and
heard onradiois that person in real life. And
her caring persona isn't a facade, as proven
by her real-life associations with such groups
as KidsPeace, MADD, MDA, the Am=rican
Red Cross, and AIDS/Los Angeles. She en-
jos fan interaction.

“We like to maintain a sense of family with
otr stations. We hope they feel we're acces-
sible and we can be responsive to things they
need. That should be part of tFe givean 1 take.
That's also what happens with radio that st
practical with television. [t's mostly z lot of
time on the phone because my travel sched-
ule has been cut back severely secause of the
pregnancy. It’s hard to get me to go around
the block or to the mall.”




44 * RaR July 18, 1997

2 mCONTEMPORARY: :

o

ARS's John GEhm“ and BOJ_}I}?W“@'SBFUCC Reese explain why their loyalty to AC,

Rt

Hot AC, Soft AC, and Pop/Alternative has held them in good stead

Solidifying Cutting-Edge
Pop/Alternative Position

to

ith KAMX/Austin, WBMX/Bos-
, WLCE/Buffalo, KVSR /Fresno, KMXB/
Las Vegas, KBBT /Portland, WZNE /Roches-
ter, and KZZ(O/Sacramento already on board,
American Radio Systems has solidified a cut-
ting-edge position as the leading owner of
Pop/Alternatives.
Co-COO John
Gehron, who piloted
WLS/Chicago in its
glory years and
managed WODS/
Boston, has emerged

as a Pop/Alterna-
tive advocate.

“We've found
there’s a great desire for this music, and it’s
going over very well. We're a company that
hasbuilt a lot of success on developing radio
stations so we have a lot of undeveloped or
underdeveloped FMs. When you look for
something to do and nobody has latched on
to this format yet, it’s a logical extension of
the goals of our company, which is to build
undeveloped FMs.

“WLCE/Buffalo [formerly WS]Z] was
struggling as a Jazz station, so we
changed it. When we took over KMXB/
Las Vegas [formerly Rhythmic CHR
KJMZ], it was second in the format com-

same appetite for the music as others.”

Many Pop/Alternatives and CHRs
aren’t playing mainstream music, and as
Gehron questions, “Where is it going to
go? There’s a lot of good uptempo pop
music in that middle ground. It might not
be ready for Soft AC, but there’s a real po-
sition for itin Mainstream AC or HotAC.”

WWMX/ Baltimore, WTIC-FM /Hartford,
and KYKY/St. Louis are ARS Hot ACs. “In
St. Louis, you have Emmis’s [WALC] filling

that Pop/ Alternative position, but there’s still
a very big hole for Hot AC. [ARS] also owns
Soft AC KEZK, and all three stations will
probably do well.”

Many believe that today’s Hot ACs are
the WLSs of the day. But Gehron explains,
“WLS was such a strong personality station
that, at times, the music became incidental.
Stations like WWMX, WTIC-FM, and KYKY
are much more music-based. But they’re
very dominate with their listeners, and the
listeners are very passionate about them. So,
there’s a different attraction.”

Mainstream AC, as evidenced by ARS

“Consolidation has really focused on the sales ared. Other areds haven't changed
that much. The sales drea is where the biggest opportunily is because we

can now sell in a completely different way from before.”

peting against [CHR] KLUC. It was logi-
cal to try to do something else.”

When ARS bought KBBT /Portland it was
a Religious station, and KVSR/Fresno was
the third Country station in the market. “So
you look for an opportunity and, when you
find that a style of music isn’t being served,
it's a wiser move than to go head-on against
an established competitor.”

Satistying Market’s Appetite’

As always, however, everything is de-
pendent upon competitive market con-
ditions, and Pop/Alternative may not
work everywhere. “In some places, our
CHRs have pre-empted Pop/Alterna-
tive,” Gehron points out. “For example,
[ARS CHR WNKS/Charlotte] ‘Kiss’ has
pre-empted [Pop/Alternative WLNK]
“The Link.” Some markets don’t have the

power WRCH/Hartford, remains a viable
format. “Very much so,” Gehron contends.
“WRCH is the number one station in the
market and is just a phenomenal success
story. PD/morning guy Alan Camp has
done an outstanding job of making sure that
station remains on-target.”
Consolidation = Diversity

Gehron has found that consolidation has
led to increased diversity. “The business is
more fun and more exciting than ever be-
cause there are so many “what ifs.” We can
think so differently than we could under
heavy regulation. People thought consolida-
tion would lead to blandness, but companies
like ours are able to try new formats because
youdon’thave to base your survival on hold-
ing that middle ground. You can afford to
spread out your formats and cover more

'_-f_'xx ) =

 The Rewards Of Format-Committed Ownership

ground.” He also mauitams there are listener
benefits and new oppertunities for advertis-

ers. “Consolidation hagreally focused on the
sales area. Other areas haven’t changed that
much. The sales area is where the biggest op-
portunity is because we can now sellinacom-
pletely different way from before.

“We have more cume than the news-
paper and more cume than the leading
television station. We can suddenly offer
our stations as a very attractive package

“We ve built a lot of success on developing radio stations. When you
look for somethiig to do and nobody has latched on to

[Pop/Alternative], it’s a logical extension of the goals of
our company which is to build undeveloped FMs.”

to advertisers, and we’re all trying to fig-
ure out how we can do that.”

As referred to in Tony Novia’s “CHR
Generation Next” (R&R 6/20), Randy
Michaels began his career with Taft Broad-
casting as an announcer, PD, and Group
PD. Twenty-five years later, the irrepress-
ible Michaels is Jacor’s CEO. It's equally
as refreshing to see Gehron, one of radio’s
real class acts, make a leap from program-
mer to group heavyweight. “It was a very
unlikely goal because there were so few
groups and those jobs were so hard to
come by because of the structure of our
business. Now that the business has
changed so dramatically, it suddenly be-
came available to me. I probably wouldn’t
have had a chance to do this before. I was
able to take my operating experience and
put it to good use.

“We have terrific people and that’s what
it always comes down to. None of us can
run these stations from our Boston base,
so the key is having quality people.”

e



s L

-

g

vk mCONTEMPORARY:

Bonneville: Creating A
Powerful AC Stance

Predating consolidation and massive

Fo9 . . .
group mergers, Bonneville continues its

ownership of ACs in the top four markets:
Pop/Alternative WDBZ/New York; Bright
AC KBIG/Los Angeles; Pop/Alternative
Hot ACs WLUP-FM & WTMX-FM/Chi-
cago and HotAC WPNTH ~£M/Chicago; and
Soft AC KOIT AM & EM/San Francisco.

“We re still in the formaibecause it's abig

legal work for it approxxmately exght y*ears i
prior to that. “There are many women 25-54
who enjoy listening to this music, 1's still the

biggest Opportunity in termsof available au-
dience and advertiser appeal.” :

Taking Format Plunge

“There was a lot of fear in making that
change,” Reese recounts. “It vzas a very hard
decision to make. I don’t know very many
people who make format changes without
worrying about whether they’re doing the
right thing. History has shov/n that in most
of our markets we did end ap making the
correct decision, and we’ve teen pretty suc-
cessful with most of our moves.” WNSR
eventually became “Mix 105" (WMXV) and
is now “The Buzz” (WDBZ).
. Los Angeles has been the scene for one

“bffi:_AC's fiercest formezt struggles.

Bonneville’s KBIG usually finishes second
to Cox’s KOST. “They made the B/EZ to
AC change first, and it’s been hard to knock

“You sit back and remember how hard it was to make a

format change, but you then kick yourself for not

doing it 18 months sooner.”

With the exception of newly acquired
Chicago properties WLUP & WPNT, each
Bonneville AC property made very logi-
cal B/EZ to AC transitions. The company’s

last such format flip came in early 1986
when WRFM became New York’s
Rock” WNSR.

"Soft

them off,” Reese points out “From a finan-
cial standpoint, second position at KBIG
has been pretty good to us. KOST has a ter-
rific audience and we’ve a’so been able to
attract pretty good numbers and bring a lot
of money in the door. We like the audience
we’ve reached there. Would we love to have
KOST’s position? You bet, but we’re pretty
happy with where we are and hope to grow.

“You sit back and remember how hard itwas
to make a format change, bat you then kick
yourself for not doing it 18 months sooner.”

While it sometimes doesn’t get the
credit it so richly deserves, KOIT/San
Francisco has been a strong Bonneville
performer. “We bought KOIT in 1976 and
really struggled in that market,” admits
Reese. “We consistently lost the B/EZ
battle to KABL.”

Hhally in mid-1985, Bonneville decided
to get out of the B/EZ business and shifted
KOIT to Soft AC. “This was an instance
when we made a format change before
someone else. Fortunately when we went
in, there was a niche wide enough to drive
a truck through, and the niche stayed there.
It was four or five years before someone
tried taking a run at us. But by then, we
were able to establish the position. We took
the hill and we’ve held it.”

Make Room For AC
“What we have at KOIT is what KOST
has in Los Angeles and what Chancellor has
with WLTW/New York and WLIT/Chi-
cago, and it's a great spot to be in. Pegple
can make fun of aging demographics all
they’d like, but there’s certainly room for
one great Soft AC in a market. It's going fo

be a great business for those who have

staked out that end of the spectrum.”
Candidly commenting on Pop/Alterna-
tive — the direction being taken by
Bonneville’s New York and Chicago facili-
ties — Reese remarks, “The jury’s still out
on what will happen with the format. It’s a
Hot AC variant that takes advantage of a
good set of music that’s out there today. We
don’t know how long Alanis Morissette
will continue recording, so things are in a
state of flux. I think it’s a real product and
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years in New York. But we still thirk it’s the
right format to be in, and we’re working hard
on it. As at WTMX, we're seeing scme good
things happening at WDBZ, too.”

Various AC offshoots have been finan-
ci_ally&;:silccessful for Bonneville. “Revenue
we’ve been able to bring in and money
we’ve put to the bottom line are both very
good. It's been more of a struggle when
we’ve'taken a little longer to find cur spot.”

Being in the B/EZ syndication business may
Hfave been a key factor in delaying some of
these B/EZ-Soft AC moves. “We had the same
syndicated product on our statiors that we
were selling to about 250 other stations around
the country. It would’ve been difficult for us
to syndicate the product and not carry it on
our own stations. Other people sto ped play-
ing syndicated music and made the move, and

“Cox beat us to the [AC] punch in Los Angeles: Viacam
did the same to us in New York and Chicago; but we got
there first in San Francisco. When all’s said and done,
1d rather to have been there first, but moving to
AC has been good to us in every istance.”

we'll just have to wait and see if it evolves
to something hotter or softer than Hot AC.

“We're very happy with what’s happening
in Chicago. New York has been a little more
problematic, and we've struggled to find ex-
actly what ACniche we're trying to get to there.
We've had great years and some less than great

it was a little more awkward for us to do that.

“Cox beat us to the AC punch n Los An-
geles; Viacom did the same to us in New
York and Chicago; but we got there first in
San Francisco. When all’s said an-1 done, I'd
rather have been there first, but moving to
AC has been good to us in every instance.”
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Serving AC Radio
Since 1983

Call: Kevin McDonald / Jill Ramsdell

McD Promotion

1384 Camino Cristobal * Thousand Qaks, CA 91360
805-498-7090 * Fax 805-499-7006

e-mail mcdkev@msn.com
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Mary Grifiin

“Just No Other Way”

R&R Urban A/C —
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Mary [ 23 F-Yel ’<
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Nobody Does It Better

Award-winning songwriter Carole Bayer Sager reflects

on her past and the new life she has created

‘.‘ !’ s er music will touch and soothe
youjone or two titles might even move you
to tears. But they're songs you’ll tend to re-
member and their persistent author is
someone you most certainly won't forget.
New York-born Carole Bayer Sager is an
integral part of Adult Contemporary his-
tory for the many treasures she’s shared
with us. As gentle and comfortable to be
with as her music, Sager’s road to success
has had its share of disappointments.

In addition to the core writing relation-
ship she shared with former husband Burt
Bacharach, Sager has also had defining
'writing moments and longstanding friend-
ships with such talents as Neil Diamond,
David Foster, Marvin Hamlisch, James
Ingram, Melissa Manchester, and Bruce
Roberts. She recently wrote liner notes for
Manchester’s greatest-hits package. “I've
always felt that Melissa has an earthy,
Carole King-like essence that got very pol-
ished,” Sager describes. “Maybe she was
the Alanis Morissette of the ‘70s.”

Sager’s early writing stages included col-
laborations with Neil Sedaka and Toni Wine.
Other well-known names like the late Peter
Allen, Albert Hammond, Barry Manilow,
Bette Midler, and Stevie Wonder followed.

Climb To Hit-Making History
Incredible as it may seem, she was a mere
18 when she (and Toni Wine) wrote the world-
wide hit “A Groovy Kind Of Love” in 1966

time. Nothing, of course, will ever equal
the emotional wallop of the original be-
cause it was the first one.”

One of the most important things for
Sager, the music listener, is to be moved by
a good song. Some quick representative ex-
amples fitting that criteria are, “Diane
Warren's ‘Because You Loved Me,” some
Babyface songs, and ‘I Believe I Can Fly.” I
want songs to make me feel more con-
nected. I don’t want to hear anything that
makes me feel edgy or angry.

“I remember pulling my car over in the 70s
the first time I heard Roberta Flack sing ‘Kill-
ing Me Softly With His Song.’ There are mo-
ments when you just go ‘'whoa.’” If you can
capture a moment like thatin a song, you did
well. But batters don’t always hit home runs
and football players don’t always score touch-
downs. Sometimes you miss some.”

Underscoring her consistently gracious
presence, Sager will quickly praise another
member of the songwriting fraternity /soror-
ity. However, she clearly has the desire to
win. “Sometimes I'll listen to a song written
by someone else and wonder how it got to
number one. You can’t help but think that
you’ve written things better than that. The
trick is that when a song is great, you're able
to be happy for the person who wrote it.

“It's natural, but nobody likes losing a
step. The person on top is always slightly
paranoid about who'’s coming up behind
them. You know when you're hot and you
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the break up of her seven-year marriage. In
addition to some clothing and copyrigats,
the only things she wanted from that union
were a James Taylor album and Carole King's
“Tapestry” album. When she relocated to Los
Angeles, her life seemed to begin anew. * Joe
Smith gave me an Elektra recording contract,
having never heard me sing. That was toth
exhilarating and horrifying. I thought, when
he hears me sing, he’ll be real sorry.” Sager’s
only R&R AC chart appearance came exactly
16 years ago this month (July, 1981) when
“Stronger Than Before” (on the Boardwalk
label) peaked at No. 16.

While “A Groovy Kind Of Love” was a
big smash, there would be an approxi-
mately 10-year dry spell before Sager tasted
similar writing success with “Midn:ght
Blue,” a song she co-penned with Melissa
Manchester. “There was a period where I
thought I'd be a one-hit wonder. It became
more embarrassing as each year went by.
People would ask, “You’re a songwriter,
what have you written?’ The first year, you
proudly yell, ‘I wrote A Groovy Kind Of
Love.” By the sixth year, you’re mumbling
it under your breath.”

In between those two hits, she wrcte a
“Georgy Girl” - inspired Broadway show.
“Unfortunately, they liked the movie more
and the show closed after three nights,” re-
counts Sager. “That was an amazingly dis-
appointing and altering experience. Right
after that, I'd been signed to Screen Gems

“Ive reached a place in my cdreer where [ can be a little more
generous to new writers because there's rool for everyone.”

for the Mindbenders. Covered more than 20
years later, Phil Collins took it to No. 1 in 1988,
“I loved his version more than the origi-
nal,” admits the Songwriters Hall of Fame
inductee. “He did it soulfully and more like
aballad and gave it a little more depth than I
thought it had when I wrote it. It was sheer
ecstasy the first time I heard ‘A Groovy Kind
Of Love’ on the radio. Hearing something you
put your heart and soul into creating on the
air was everything I ever dreamed of.”
David Foster recently told Sager that
Celine Dion will cut her version of “When
I Need You” — which Sager and Albert
Hammond wrote in 1977 for Leo Sayer —
next month. “It’s just great to have these
records come out again. Look at all the
people who never heard them the first

know when you’re a little cool. People re-
spond to you differently when two of the
top five songs on the chart are yours.”

Team Player

She doesn’t want to see a situation where
any one writer dominates. “Then it isn’t a
game — it’s like watching a pro team play a
high school team. I rooted for ‘Evita’ to be
successful because it opens up musical mov-
ies for all writers. I've reached a place in my
career where I can be a little more generous
to new writers because there’s room for ev-
eryone. I totally respect what Babyface does
and David Foster’s in a league of his own.”

We all have certain chapters in our lives
and Sager’s New York one, which she says,
“feels like another lifetime ago,” closed with

writing with Neil Sedaka and Toni Wine.
They said they’d put so much money into
the show that they couldn’t support me as
a writer anymore.”

Moving on, she immediately met singer
Peter Allen. “I'd seen him singing on the “To-
night Show’ with his ‘brother’ Chris, who, of
course, turned out not to be his brother. He
had a record deal with Metromedia and we
began writing. At the same time, I heard Me-
lissa singing backup as one of Barry
Manilow’s Harlettes. [ had her doademoand
was so impressed. We began writing togzther.
There was also a third "70s writing relation-
ship with Bruce Roberts.”

Continued on Page 48
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A classic case of perseverance took
place in New York involving Sager and pro-
ducer Richard Perry. “Melissa didn‘t have
arecord deal, so, based on the earlier songs
we’d written like "Midnight Blue’ and
‘Come In From The Rain,” we got her one.
These were like little chestnuts.

“1 went to one of those music business
dinners and Richard was there, trying to vid-
eotape it. He thought he could make a fea-
ture film about the life of an oldtime music
publisher I tapped him on the shoulder and
asked him if I could play him a few of my
songs. I'm sure he thought I was very an-
noying, but said I could call him at the St.
Regis and play four songs.”

One of the four was “Midnight Blue”
and as Sager notes, “He liked it and it be-
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wants to put the song out and make it a
priority. I've seen some interesting things
happen through the years like record la-
bels going off records because there’s no
album to sell. Let’s face it — singles have
simply become tools to sell albums.”

A Winning Partnership

There was a 12-year chapter in Sager’s
life that she calls “The Burt (Bacharach:
Years.” She recalls, “It was a conscious ef-
fort on my part to write with him. He
didn’t insist on that in any way, but I felt it
wouldn’t be fun to write and have big hits
without him. I was such a fan of his songs.”

In 1982, the duo wrote “Making Love”
for Roberta Flack. That same year, Burt,
Neil Diamond, and Sager
“Heartlight” for Diamond. “That was a
great deal of fun, and we wrote it partly in

wrote

Stevie Wonder, Gladys Knight, and Elton
John, but Sager points out a little-known
tidbit about its history. “The song was origi-
nally cut by Rod Stewart. But the record
company said they didn’t want to put it out
because it was ‘too AC’ for Rod. You can
shelve a song forever based on that.”

While partial to Frank Sinatra’s version
of “You And Me, We Wanted It All” and
Diana Ross doing “It's My Tumn,” Sager’s
two personal favorites among her incred-
ibly vast accomplishments are “Come n
From The Rain” and “That’s What Friends
Are For” — the [atter especially because of
its subsequent societal impact. “1t became
an anthem to keep people aware of the hor-
rifying disease of AIDS. It's taken on kind of
a soulfulness that’s more than what we in-
tended when we wrote it.”

Another “Burt years period” highlight

"Im finally getting balance in my life. You don 't get to re-live yesterday. 1d like
to wih another Oscar and another Grammy because they look better in pairs.”

came Melissa’s first huge hit. He was another
'70s influence for me because he then went
on to produce ‘When | Need You’ and ‘No-
body Does It Better.” He gave me three enor-
mous hits.”

Many elements go into making a hit
record and, as Sager explains, a hit song
isn’t necessarily going to be a hit record.
“You have to have a hit artist and hit pro-
ducer who knows how to make the song
come alive in the best possible way. Then
you have to hope the record company

Carole’s Classics

R& R Peak Position/Date

MELISSA MANCHESTER
Midnight Blue 1
LEO SAYER

When I Need You

CARLY SIMON

Nobody Does It Better
CHRISTOPHER CROSS

Arthur’s Theme (The Best...)

NEIL DIAMOND

Heartlight 1
DIONNE WARWICK & FRIENDS
That’s What Friends Are For 1 12/20/85
PATTI LaBELLE & MICHAEL McDONALD
On My Own 1 5/16/86
Love Power 1 8/7/87
PHIL COLLINS

A Groovy Kind Of Love
NEIL DIAMOND

On The Way To The Sky
ROBERTA FLACK

Making Love

MELISSA MANCHESTER
Don’t Cry Out Loud

EL DeBARGE

Love Always

RITA COOLIDGE

I'd Rather Leave While I'm...

6/20/75

4/29/77

9/23/77

9/18/81

10/1/82

9/30/88

3/26/82

5/7/82

2/2/78

9/26/86

1/11/80

New York and partly in Los Angeles. The
next few hits were just Burt and me.”

The climax came in 1985 and 1986 with
back-to-back R&R AC No. 1s: Grammy
winner “That’s What Friends Are For” and
Grammy-nominated “On My Own.” Notes
Sager, “The joy for me was that Burt al-
lowed me to widen my scope and co-pro-
duce with him. It's great to make records
with someone you really love.”

Of course, “That's What Friends Are
For” became a classic for Dionne Warwick,

was winning the Oscar for “Arthur’s
Theme,” performed by Christopher Cross.
“When you're living with the same pe:-
son you're writing with, the win feels s»
much richer and deeper because it’s nct
just about yourself,” Sager admits. “You'r2
sharing it with someone else in a way that
only that person can feel.”

Existing As A Person
Wken the Sager/Bacharach partnership
ended, however, Sager was devastated. “It was
the nadir of my life. I didn’t see where it was
going cn any level — emotionally, privately,
or personally. I'd beer: writing with Burt and

cut off many other writing relationships be-

- cause I thought il was a better way and didn’:

DIANA ROSS
It's My Turn 1/9/81}
ARETHA FRANKLIN & MICHAEL McDONALL}
Ever Changing Times 7 4/10/9.
PATTY SMYTH

Look What Love Has Done
LISA FISCHER

Colors Of Love 10
CAPTAIN & TENNILLE

Come In From The Rain 11
ANITA BAKER & JAMES INGRAM
When You Love Someone 11 6/30/95
DOLLY PARTON & JAMES INGRAM

The Day I Fall In Love 12 1/28/94
CHRIS THOMPSON & NIGHT

8 2/10/95
7/23/93

7/1/77

If You Remember Me
DOLLY PARTON
Heartbreaker

JULIO IGLESIAS
Moonlight Lady

NEIL DIAMOND
Sleep With Me Tonight
MELISSA MANCHESTER
Theme From Ice Castles
MICHAEL ENGLISH
When I Need You

ROD STEWART

When I Need You

17 10/6/78
11/2/84
11/30/84
5/18/79

2/28/97

3/28/97

13 8/31/79)

want any competiiveness. | wanted it tobe a
team ard thought this was it.”

A check-up call from old pal James
Ingram was just what she needed. “He’s &
really wonderful man and a wonderfu
friend. We worked cn a song that wasn't
great, but it was what I needed at the time

“After my break up with Burt, [ stopped
writing for a little time. I started ‘being’ and
secing how it was to exist and not have tc
exist with a song on the chart every minute.
My life wasn’t based on whether or not 1
had a bullet. I needed to step back.”

And as it usually does, time heals all
wounds. Sager and third husband, Wamer
Bros. Chairman Robert Daly, are happily mar-
ried and living in Los Angeles. “Bob’s a spec-
tacular and remarkable man. Our relationship
is separate from my music, and I think that’s
great. He’s a suit and I'm an artist. The best
collaboration Burt and I did was our 11-year
old son, Christopher, who lives with us.”

Adocpting more traditional hours, Sager
takes Christopher to school every day. Com-
menting on her parent role, she says, “I've
fought for creative freedom my whole life,
but think some records should be stickered.
I don’t want Chris to have access to those
lyrics — it's not okay. It's the opposite of ev-

erything I believed in when [ wasn't a par-
ent. It's amazing how you can shift and sud-
denly Tipper Gore is a heroine to you.”

With her life and priorities now in order,
Sager is in the middle of working on songs
for Warner Bros.’ first full-length animated
film, “The Quest For Camelot.” Teaming with
her on the project is producer David Foster, a
Sager friend for some 20 years. “Without even
getting a credit on it, he hit the synthesized
strings on ‘That’s What Friends Are For’ and
killed it. He's been producing songs, whether
it was the theme from ‘Beethoven,” ‘Color Of
Love,’ or ‘Made In America.””

Sager is thrilled that the two get to work
together on this big-canvas project. “It’s
such a huge opportunity to have a multi-
million dollar animated film that has the
possibility of standing as a work for chil-
dren that remains for years and years.

“I'm already thinking of the next [ani-
mated project] that David and I can do because
he’s such a joy to work with. He has such a
natural musicality and lets me worry about
the story points. [ know he has the music cov-
ered in terms of what it will sound like in that
final orchestration. He's not possessive of his
talents and always looks for whatever is
needed to make something the best. He thinks
of the project before he thinks of himself.”

Sager feels upbeat and confident about
her life. The still-sultry artist reflects, "It
might be late — but it’s really never too late.
I'm finally getting balance in my life. You
don’t get to re-live yesterday. I'd like to win
another Oscar and another Grammy be-
cause they look better in pairs. I told Burt
years ago that, even if he never writes an-
other song, he made a contribution. [ know
I meant it for him and hope that ['ve put
some good ones out there.”

Sager’s classic song,
“That’s What Friends
Are For” was
originally cut by Rod
Stewart. But the
record company said
it didn’t want to put
it out because it was

“too AC” for Stewart.




S TEVE WINWOOD - JUNCTION SEVEN
“Plenty Lovin’” Is Exploding At Radio!

WQCD WJZW JRN  KSSJ KAJZ KXDC
KSBR WOAZ WJJJ WJZI KTNT KSMJ
KTWV WLVE WSJT WZJZ WFSJ KWSJ

WNUA KWJZ WNWV WJCD WSMJ WJZK
KBLX KIFM KHIH KCJZ KUCD KJZY
KKSF KMJZ KKJZ KBZN KOAS KRVR

WJJZ KCLC WVAE WCCJ KEZL KNIK
WVMV KOAZ KCIY WLOQ KOSJ WJZT p
KOAI ~KYOT KQBR WSJW WGUF WEZV



Fdren i
.98} 08 U VCONTEM

3 TR @,f

PORARY: by o>

L

Quintessential Band Of The Ages

After 30 years in the industry, anagb'smembersstlll love making music

%‘f@‘ i

NS
A

e R o

-

N,
gChicago fan

|
«
e
A
i)
A

gLenny Kravitz
g k produced
S

' sweet tears of joy, touch the sky:

“C cago-is back with a No. 1 AC hit! Like the

familiar Chicago logo itself, each group mem-
ber seems like an old friend.

The group is single-handedly responsible
for blowing out my CD player. Although I've
been lucky to see them numerous times in
concert, the most memorable show was an
intimate NAB performance 20 years ago in
Chicago. It was a real treat to catch up with
these masterful musicians and congratulate
them on their seventh No. 1 R&R AC chart-
topper.

“The main thing that's kept us together is
we’ve had fun,” remarks sax player supreme
Walter Parazaider. “If you don't, there’s no
sense doing it.”

The friendly interaction is real, not con-
trived. “If you don’t have fun, people know
it,” explains virtual human aerobics ma-
chine/trombonist/writer James Pankow.
“You can’t fake it. We dig each other as
people.”

A 30-Year History

The six original members of Chicago Tran-
sit Authority were Parazaider, Pankow, Rob-
ert Lamm, Lee Loughnane, Terry Kath (who
died in 1978), and Danny Seraphine. The
group, which was formally launched 30 years
ago (2/15/67) in Parazaider’s north-side
Chicago apartment, shortened its name to
Chicago in 1969.

“From the first time we played a song to-
gether, we enjoyed playing with each other
because we understood the other guys could
hear music,” notes trumpet player
Loughnane. “It's never stopped being fun,
and the time on the stage is why I do this. In
the midst of our big success, we were travel-
ing so much and that got to be a struggle.
Travel’s still the hardest part for me. We get
paid more for traveling and missing the fam-
ily than for showing up.”

A grueling touring schedule has been so
much a way of life for the group in the past
30 years, and it definitely takes its toll in per-
sonal sacrifice. “Don’t feel sorry for us, but
you miss out a lot on life,”
Parazaider. “There are things we didn‘t ex-

explains

perience that others have. As we go to our
shows in limos, ve see families going into
Shakey’s and I envy them.

“If you truly love what you're doing — and
we do — that’s the price you pay. People think
all of this fell from the sky. It's a 24-hour-a-
day deal. The two hours on stage are done for
free — it’s the other 22 hours that are rough.”

It's something, Pankow remarks, that you
must get accustomed to. “We’ve been gone half
of the year for 30 years. But if we dwell too
much on that, it would get in the way of what
we're doing today. We're still having so much
fun — [ look forward to what we're going to
do tomorrow.”

Among those shattering the myth that all the
group’s members hail from the Windy City is
Brooklyn-born Lamm, who has mixed emo-
tions about touring. “It’s just as exciting, but
it’s also getting harder. There are aspects of
what we do that are exciting like playing for a
live audience, writing a new song, and record-
ing it. I'm in the minority in the band who
wouldn’t mind being on the road 30 weeks a
year. I like to travel and like to play, but it'’s a
lot of hard work and perseverance.”

PERFECT MIX

the box. It's what we tlo when we put the
combination of ou)sn;;lsicianship together.
It's the whole picture,

“When I brought ‘Just You ‘N’ Me’ into
Chicago, it became magical when Walter
and Lee added their unique touches. When

people in the band combine to form the
special sound thatis Chicago — that’s what
makes it so special.”

Lamm is the band’s other prolific writer.
You know his music if you can sing or hum:
“Beginnings,” ”Dialogue Part 1,” “Dialogue
Part2,” “Does Anybody Really Know What
Time It Is?,” “Questions 67 & 68,” “Satur-
day In The Park,” and “25Or 6 To 4.”

Working outside the band is something
he considers a must. “It’s like breathing
fresh oxygen and drinking fresh water. The
longer Chicago is around, the more diffi-
cult it is to really stretch the boundaries of
what the music is. We're locked into a num-
ber of different perceptions. It’s too frustrat-
ing to always work within the confines of
the band. My fondest wish is that we get
an opportunity to record another album of
original material. Many fans think about
Chicago only in terms of our ballads and,

" don 't know what we re doiig fo keep the older ones in
the flock. Our music on the radio isn't rock and roll

anymore — it’s Adult Contemporary.”

Bill Champlin, meanwhile, views road
trips almost as a vacation. “My tendency is to
pack things in too thick. When it’s time to go
on the road, I'm working 16-hour days. We
only play two hours a night on the road, so it’s
a major break for me. We’ve only had one sum-
mer off since I joined the band about 17 years
ago. We needed it at the time because {it was
on the Chicago 17 tour] and we played just
about everywhere.”

When the group looks out at the concert
audiences, they can see several generations of
fans. “We’ve become establishment,” jokes
Pankow. “Our audience is the world and is
anywhere between 15-65. I don’t know what
we’re doing to keep the older ones in the flock.
Our music on the radio isn’t rock and roll any-
more — it's Adult Contemporary.”

Classic Song Creators

Pankow’s writing credits boggle the mind.
A partial list of his powerful classics displays
and defines Chicago’s depth from beautiful
ballad to pulsating punch: “Alive Again,”
“Colour My World,” “I’ve Been Searchin’ So
Long,” “Just You ‘N’ Me,” “Make Me Smile,”
“Old Days,” and “Feelin’ Stronger Everyday”
with former band member Peter Cetera. Re-

garding the group dynamic, Pankow suggests,
”I don’t think any one of us is so exceptional
on our own that we’d blow anyone else out of

- James Pankow

when they come and hear us live, they're
amazed at how hard we can rock.”

Pankow and Laughnane agree that
Lamm’s “Beginnings” is among their per-
sonal Chicago favorites. “It’s a real show-
case for the band,” explains Pankow.
“There’s great horn work, a drum solo, a
lot of guitar work, great vocals, and it’s one
of the first songs we ever did. It stands as
kind of an anthem for me personally.”

Parazaider, though, points to a challeng-
ing Pankow piece, “Ballet For A Girl In
Buchannon,” which has “Make Me Smile”
and “Colour My World” in it. “We're start-
ing our shows off with it this year in its en-
tirety. In the 27 years it’s been around, it's
just as hard to play.”

If ever there were a contemporary group
born to record the 1939 and 1940 Glenn
Miller classics “In The Mood” and “Moon-
light Serenade,” respectively, it’s Chicago.
And that’s precisely what they did two
years ago in “Night & Day Big Band.”
Lamm and Jason Scheff vocally energized
the latter; instrumentality, the former is
pure Chicago. For good measure, the
multitalented Paul Schaffer sprinkles his
unique keyboard magic and stylish exper-
tise on “Dream A Little Dream Of Me.”

Continued on Page 52




THE TWO VERY CONTEMPORARY ADULTS
BEING HEARD ON ADULT CONTEMPORARY RADID

PAUL CARRACK BELINDA CARLISLE
“For Once iN Our LIVES” “In Too DEEP”

-R&R 10-9 - R&R NEW & ACTIVE
- GAVIN 5-4

- GAVIN CHARTBOUND
fadrh - ON YOUR DESK NOW!
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Continued from Page SO

Louglln;ﬁe reeails, “We learned so much
about that music: When I was young, the
only reck and '1:‘011' strument was a tenor
sax. The first time I really saw how good
those songs wére constructed was when
we worked on the album and started re-
arranging the tunes. The music and writ-
ing were incredible. Everything just fit in
its place. PDs tell us how much they loved
it. The problem we had was the focus. Each
PD liked a different song and that’s what
they’d play.”

It was a learning process, but St. Louis-
born Pankow quite easily related to the mu-
sic. “Those were the cats who could play
our instruments. After we’d finish dinner,
my dad would sit me down in the living,
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ible.” I felt what it was like to be a member of
Chicago from top to bottom in a project. It
was incredible and actually a vision of what
it can be like and the shape of things to come.
That was some of the best work we’ve done
since I've been in the band.”

Staying On Creative Edge

Not especially impressed with much of
today’s music, Parazaider comments, “ About
90% of it is bad — just like 90% was bad in
the '80s and 90% was bad in the '70s. The other
10% sort of survives. It's a throw-away soci-
ety and people will forget it.”

Nodding in agreement, Pankow remarks,
“You have a lot of one-hit Charlies. Artists are
marketed like soap today. It isn't a big thing
like it used to be. We were very lucky to ar-
rive when we did because FM radio played

"You can't disregard radlio. For us to turn our back on radio

would be very cavalier. You have to go in, talk

with them, and see what they like'.

room and we’d listen to Billy May. My
world was jazz before I met these guys. That
was my playground. That big band album
was a treat because it gave us a chance to
sink our teeth into the stuff we cut them on.”

Quite simply, though, they Chicago-ized
the music. “We had to re-invent it, but to
do so, we had to know exactly what we
were re-inventing,” Pankow explains. “We
did a lot of listening. I did "Moonlight Ser-
enade’ in a Latin groove, everything we did
was a new frontier. It was a bit of a risk and
we had no idea what was right and what
wasn’t — we just went on instinct. 1 wish
the album had done better, but it stands as
one of the projects we're most proud of.”

Finding that particular music™challeng-
ing to play, Parazaider points out, “The pro-
cess was the most important thing. It took
us almost two years. We started arranging
two or three tunes before summer tours. We
tried it on people all summer.”

For Lamm, the project was satisfying in
both rehearsing and recording. “That’s
what the bulk of our albums were like. You
can make albums the other way — the more
sterile, producer-driven way. But, I don’t
want to work that way again. At some
point, though, we probably will.”

Even after spending the last 12 years in
the band, Scheff still sometimes has to wear
the “newcomer” label. “I don’t even think
Terry was in the band this long. I actually
get a kick out of [being referred to that way).”

Most influenced as a singer/songwriter/
artist by Elton John, Scheff joined Chicago
when the music was “very structured and
planned. The big band album was the first
album I was involved with. I heard all the
original members talk about the days when
they’d go in and slam out songs and work
out arrangements themselves.

“We started that album out with a hand-
ful of tunes and worked them up our way.
It was nobody but the band. At the very end,
the producer comes in and says, “incred-

- Walt Parazaider

entire albums without commercials. Colleges
embraced this act and said it was new and
different.”

You might think that after 30 years to-
gether, Chicago would allocate little rehearsal
time and be found poolside, on the golf links,
or playing tennis. Having witnessed it first-
hand, though, I can confirm my suspicions
that these perfectionists are in the studio ago-
nizing over every note. “This is a necessity,”
states Pankow. “We can’t go on the road and
be sharp without honing the edge here. We
come to rehearsal asking what we can do to
make this the best tour we’ve ever done.”

And they’ve remembered to keep the fo-
cus not on themselves — but on the fans.
“People who'll see us this summer are put-
ting down their hard-earned money and we’ll
give them the best show we.possib]y can,”

will pick up on that.”

I’s a sure bet that a new inclusion this year
will be “Here In My Heart,” Chicé'go"s nrst
number one record in more than seven years,
Had it not been for Bob Carlisle’s wildly popu-
lar “Butterfly Kisses, Chicago would've been
able to log more than one week at the top spet.

“For some reason, we haven’t been on the
charts for a while,” notes Scheff. "I used toget
jazzed looking at R&R and seeing our names
there. The thing that makes me feel good is that
PDs feel that we're back and are celebrating.
It’s very neat to see.”

On the heels of “Here In My Heart" is “The
Only One,” written by James Pankow and
Greg O’Connor and produced by Lenny
Kravitz. The singer’s a fan of the band and has
common management (HK Management).
When HK himself, Howard Kaufman, played
the song for Kravitz, Pankow says the singer,
“flipped. In the back of his head, he always
wanted to do something with Chicago. He lis-
tened to rehearsal and the next thing you know,
he had a guitar in his hand and was singing
background vocals. Things seemed pretty
nebulous about his involvement, so [ asked,
"Are you in?” He told me he wanted to start
cutting it and really added a whole new direc-
tion to the song.”

Kravitz, Pankow says, made the song more
personal. ”I had more of a Dobie Gray — al-
most R&B — calypso type groove happening.
Lenny’s approach musically enriched what the
vocal was saying. | didn’t have any idea of us-
ing acoustic guitars. We spent two days look-
ing for the right understated, muted drum
sound. It hadn’t been done for 20 years.”

Loughnane is also impressed. “He definitely
did his homework and came in with a concept.
He heard and liked the song and envisioned an
arrangement and bounced it off us to see if we
liked it.”

In the beginning, the group was shielded
from the business end, allowing them time to
focus completely on the music. “But it was also
detrimental because we were isolated from
what it took to engineer a career,” remarks
Pankow. “We found ourselves very naive

Over the years, they took more control

_ of the business end and treated it as such.

“The 90s have become so sophisticated

~ and much. more complicated than 20-30

years ago,” Pankow explains. “You must

keepiabreast of what's going on and keep
‘abarometer on your career. We've become
more involved in the business aspect of

what we do because it's our bread and but-
ter. You have to take responsibility for cer-
F&m things. We’re having fun, but we’re
also much more aware of the sharks and
traps.

Chicago wants to stay actively involved
with radio programmers. As Parazaider ex-
plains, “You can’t disregard radio. For us
to turn our back on radio would be very
cavalier. You have to go in, talk with them,
and see what they like.

“I'm not a letter-writer, but I'll pick up
the phone and call someone. From the bot-
tom of our musical hearts, we thank people
for giving us a shot. We grew up together
and this business freaked us out. All of a
sudden we became popular and we didn’t
know what this fame was all about. We
educated ourselves along the way. The
midwestern work ethic has a lot to do with
it. When people start thinking they’re bet-
ter than someone else or they're above do-
ing something, they're lost. We're flesh and
blood like everyone else.”

Parazaider and Pankow recently satin a
Burbank office and spent five hours thank-
ing PDs for playing their records. “Personal
calls are the most important,” notes
Pankow. “When we're in their town in the
summer, we hope they’ll come backstage.
Or, we'll do a little tap dance with their af-
ternoon personality.

“Without this audience, we wouldn’t be
talking with you. It’s the people who bust
their asses at work and buy our CDs and
concert tickets and made our careers pos-
sible. That’s what many [other] artists for-
get. All of a sudden, they’re superhuman
and deserve all the fame. If people don’t
like you, you could have all the talent in

-t;roorqr;l'ses ?‘1r‘1za1der. = oI5 f«@ . when we were out there playing in trafficand ~ the world, but you’d be pounding your _&1
rowing in a couple of different wrinkles np B head against the basement floor.” :
which keeps us creatively alive and people gieipikanop Ehgmulesy
Feelin’ Stronger Every Day
' Here’s a rundown of Chicago’s AC Hits through the years. Some
classic titles are missing because the group’s 30-year history pre-dates
our 24-year existence!
Title R&R Peak Position Date Title R&R Peak Position Date
If You Leave Me Now 1 9/17/76  You're Not Alone 7 3/24/89
Hard To Say I'm Sorry 1 7/30/82  You Come To My Senses 7 9/20/91
You're The Inspiration 1 1/11/85 We Can Last Forever 8 7/7/89
Will You Still Love Me? 1 1/23/86  Another Rainy Day In.. 10 8/6/76
Look Away 1 11/18/88  Wishing You Were Here 12 11/29/74
What Kind Of Man Would I Be 1 2/9/90 Call On Me 14 8/2/74
Here In My Heart 1 6/27/97  Chasin’ The Wind 14 3/1/91
No Tell Lover 2 2/23/79 Harry Truman 18 3/28/75
Hard Habit To Break 2 10/ 5/84  Alive Again 18 12/ 8/78
Old Days 3 6/13/75  You Are On My Mind 22 5/6/77
I Don’t Wanna Live Without ...3 8/12/88 Along Comes A Woman 23 4/26/85
| Baby, What A Big Surprise 4 11/25/77  Brand New Love Affair 27 10/10/75 :
. If She Would Have Been... 4 5/22/87 Thunder And Lightning 34  9/19/80
‘ (I've Been) Searchin' So Long 6 5/24/74  Take Me Back To Chicago 37 6/9/78 1
| Love Me Tomorrow 7 11/5/82 &
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To the continuing
circle of success!
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On Your Desk Now
Impact Date /7/21

Seth Nielsen-Chapman

Her new album: .S(lﬂg (lJ’lB water

Produced by: Rodney Crowell/Beth Nielsen Chapman Management: Herb Jordan for Jordan East Entertainment www.%Rgém:)ef:J{ec. com E ©1997 Reprise Records
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Diamond Endures As A Format Jewel

Hard to believe, but this AC hit-maker recently had tc ‘beg and plead’ for radio to play him

;‘
" NEIL DIAMOND

Ll S2mpties

M@oving in perfect beal with the
rhythm cf the music, his body drenched
with sweat, Neil Diamond remains the
classic showman. Some of this extraordi-
nary AC artist’s music pre-dates R&R’s ex-
istence, but suffice it to say, the stamp he
has put on Adult Contemporary is among
the format’s most meaningful impressions.

This time last year the native New
Yorker, who has called Los Angeles home
for more than 25 years, was in the middle
of a 52-date domestic tour that began with
three Boston shows and ended in mid-Oc-
taber in Milwaukee. The international leg
ol that marathon actually kicked off sev-
eral weeks earlier in Australia.

“I hadn’t done that many dates in
maybe 20)-25 years and had my owr: ques-
tions about how I'd get through it,” he ad-
mits. “The audiences were excited ard sup-
portive everywhere we went. It was a
topflight tour, and I was exhausted when
it was over. If [ were putting it through
school, I'd gtade it an A.”

Young Again

Scan the audience at one of Diamond’scon-
certsand vou'll instantly see every demois cov-
ered. His dates at L. A ’s Great Western Forum,
forexample, are “happenings.” But Diamond,
wha certainly belies his 56 years, points out, “1
was stunned by the increase in young people.
For a while, the audience was getting alder.
Suddenty, in the last year, it became college
kids — which was very nice to see. It told
me there’s a whole new generation com-
ing up that likes what I'm doing.”

Still fnding it to be a rush when he appears
infrontof an audience, Diamond explains, “You
have tolay itall out there. You can'thide behind
remuxes; it's all there. Thatand the spoutaneity
are the excitement of live performing. It’s al-
ways a little scary, but there’salways arush.”

It doesn’t hurt that the audience is so

In a Diamond concert, there are usu-
ally a dozen real standout favorites, in-
cluding “I Am, 1 Said,” “America,”
“Cherry Cherry,” “You Don’t Bring Me
Flowers,” and “Sweet Caroline.” He
notes, “One of the great things about a
live performance is you can make your
little adjustments in tempo or key.
There’s usually a difference between the
live version and the original.”

Talxing To PDs

This engaging superstar last chatted
with me 16 months ago about his “Ten-
nessee Moon” project. He candidly said
then that he’d calt any PD who played
music from that CD. Programmers
quickly said haw impressed they were
that he kept his word. “It meant a lot to
me, too,” Diamond comments. “I don't
have many char.ces to talk to stations and
thank programmers for 30 vears of play-
ing Neil Diamond. [ also like to get their
take on what'’s happening. [ used to visit
radio stations alt the time, and it was very
interesting and enlightening to talk to
these guys personally.

“I had to beg and plead for them to
play me. If | believe in the material, 'm
not above begging and pleading. I know
ther’s a niche ot there for me. [ have a very
large audience. It'sa mature audience, and
they want to hear mature music—and that's
what [ have to offer.”

Assemble AC’s all-time list of most
valuable core artists, and Neil Diamond’s
name would surely be right at the top. “1
did for AC what the Beatles did for Top 40
five or six years earlier. I'm just glad AC
was there for me. Some of my best songs
Eroke in this format. Since I have broad
experience as asongwriter, [ added to the
subject matter of the music and explored
every possible kind of song I could write.

‘1 did for AC what the Beatles did for Top 40 five or six years earlier.

I'm just glad AC was there for me. Some of my best songs broke in tis format.”

intimately familiar with — and enthralled
by — his music. "I guess they like my voice
at this point. Rather than one or two par-
ticular songs, it's more the whole ‘spirit’ of
the thing. Let’s face it, the audience knows
most of these songs already. [ like to change
the orchestrations and put new songs inall
the time and switch songs around.

”It’s the general attitude and openness
of the audience to have a good time that
generally makes a show happen. I've been
lucky in the sense that my audience has
been willing to open up and letloose. I can’t
attribute it to any particular song. They’re
somehow willing to accept the whole pack-
age and enjoy the whole presentation.”

[t was exciting because I knew these
odd things like ‘1 Am, I Said’ and
‘Brother Love’s Traveling Salvation
Show,” would get played. It was time to
take my best chot at it because I knew
people were paying attention. It was a
great experience. In a sense, I felt I could
make a contribution. The type, quality,
and subject matter of the music were a
long way from the Bay City Rollers, who
were happening at the time.”

Shaping The Format
A resurgerce in an updated Soft AC
hybrid all but guarantees this legend will
continue getting airplay. “Radio — and AC
radio particularly — have always been

20 Years OFf
‘Beautiful Noise’
Title R&R Peak Position Date

| If You Know What | Mean 1 7/23/76
You Don’t Bring Me Flowers* 1 11/17/78
September Morn 1 2/1/80
Love On The Rocks 1 2/12/80
Hello Again 1 3/13/81
America il 6/12/81
Yesterday’s Songs 1 /27 /81
Heartlight | 0/1/82
On The Way To The Sky 2 3/26/82
Forever In Blue Jeans 3 3/23/79
Be Mine Tonight 3 n/11/82
Desiree 4 2/10/78
Say Maybe 5 6/29/79
I'm Alive 2/18/83 |
The Best Years Of Our Lives 5 6/2/89
Longfellow Serenade 6 4/29/74
Turn Around 6 9/21/84
Headed For The Future 6 6/20/86
Front Page Story 7 6/10/83
This Time 7 2/24/89
The Story Of My Lite 9 9/19/86
If There ‘Nere No Dreams 9 10/4/91
['ve Beer This Way Before 11 2/28/75
I Dreamed A Dream I 11/13/87
Skybird 15 1/29/74
Don’t Turn Around 15 2/7/92

| Don’t Tkink ... Feel 16 10/19/76
Beautiful Noise 21 1/21/77
The Good Lord Loves You 21 5/2/80
Sleep With Me Tonight 21 11/30/84
Hooked On The Memory..** 21 4/24/92
The Last Picasso 24 6/20/75
Marry Me*** 25 1/19/96
* With Burbra Streisand

| With Eim Carnes

| With Buffy Lawson

L

good to me,” Diamond remarks. “ At one time,
I had the power in AC to break songs and make
them hits. Perhaps I helped shape the format
or open up some ideas for AC, but I did know
I had people’s ears at that time. [ was very con-
scious of writing very high-quality songs.

“I was inspired by the Beatles, who always
tried new things, and I basically did the same
thing in my own way. It worked for me, and
I'm still proud of many of those songs. They
weren't typically commercial by any stretch
of the imagination. They happened to be there
when people were listening to me.”

Currently working on his next album —and
he says he’s truly lost count on the number
Diamond reflects on the past and is headed
for the future. “I’m very happy with the songs
right now and, hopefully, one or two will break
through.

“I'm still writing, and my thrust is creat-
ing ‘sleeper’ songs. "You Don’t Bring Me Flow-
ers’ didn’t belong in its time, [nor did] ‘Cherry
Cherry.’ I may have been outside the main:
stream when AC found and adopted me. It
gave me license to really spread my wings as
far as the music I was writing, and I'll always
be grateful to the format.”



~the mid-'70s to mid-'80s, Barry
apilow’s R&R AC chart songs were as

M
magical as a New England weekend. In one
1974-1982 stretch, he managed to rattle off
22 straight top 10 hits — 19 of which were
top five and 10 went all the way to No. 1!
“I'd Really Love To See You Tonight,”
which England Dan & John Ford Coley took
to No. 2 in 1976, marked Manilow’s return

to the charts this year. It's included on his
latest CD which features other '70s covers.
“All I can do is make the most beautiful

music [ can,” he explains. “These songs felt
. _'_\i" fresh and I thought they fit well and deserved
© asecond listen. The reason I did it wasn’t to
get on the radio. That’s always been my

& record company'’s [Arista] mission.

“I'm one of the fortunate few who has a
record company that really believes in what
I'm trying to do. Arista re-taught me the
meaning of the words "loyalty’ and “support.’
My wish for people I love is that they have a
company behind them like this.”

The Best Of Pop Radiio

Pleased that AC is once again playing his
music, Manilow notes, “As far as I'm con-
cerned, all | can do is find the stuff I think I
can stand behind. I was able to crawl a little
deeper into these songs — which sounded
like pop fluff when they first came out. I
found they did have depth and were well-
written, and I loved doing them. AC radio is
"~ where it always is — integrating the best of
pop radio.”

To this day, the superstar knows who is —
and isn’t — playing his material and keeps a
dialogue with radio stations. “I'm always

fore that on Rock KLOS/Los Angeles with
Mark & Brian. “These young people know
my music and were happy to fool around
about it — and so was I. Those are my fa-
vorite on-air interviews.”

For their contributions, artists like
Manilow, Chicago, Phil Collins, Neil Dia-
mond, Celine Dion, Gloria Estefan, Whitney
Houston, Billy Joel, Elton John, Lionel
Richie, Rod Stewart, and Barbra Streisand,
will be considered alltime AC core artists.

Specifically, the impact Manilow, Diamond,
and Streisand had on Adult Contemporary has
been nothing short of legendary. In their dis-
tinctive ways, they truly shaped and defined
this outstanding format. “It’s fantastic to be
mentioned in the same breath with these other
artists and I'm very proud to be part of this
group,” remarks Manilow, who, as Diamond,
remains a humble superstar.

“What you're talking about is quality
music. These are standards — music that
will outlive me. That's always been my goal:

"I'm always aware of stations that are supportive and see
everybody backstage. | pump their hands and thank them
for it because radlo is really where it began for me.”

aware of stations that are supportive and see
everybody backstage. I pump their hands and
thank them for it because radio is really where
it began for me. The public wouldn’t know

me or my music without radio’s support. I'm
so grateful that they’re back with me.

“I turned the radio on for background mu-

sic after a recent concert and a local station

was doing a mini-Manilow concert; it’s fan-

tastic to have that happen.”

Manilow was especially fond of a recent
visit to Hot AC WPL]/New York, during
which he didn’t quite know what to expect.
“[WPL] morning co-hosts Scott Shannon &

Todd Pettingill] were funny, irreverent, and

respectful at the same time.  had a keyboard

there, took phone calls, and we just had the

greatest time. There was an edge to it and |

love that. It wasn’t just the polite questions

about my life.”
The same thing happened a few years be-

I wanted to make music that will outlive me.
Whether I write it or am involved with it,
the only thing I've ever wanted to do when
Ijump into the fire is be involved with qual-
ity work.”
Performing & Touring

Much like Diamond (see separate story in
this special), Manilow finds touring to be a
wonderfully exhilarating experience and
makes a strikingly similar audience compo-
sition observation. “The stunning thing is the
number of young people discovering this
music. The crowds are amazingly young.
People backstage are blown away by the ages.
I can hear the roaring and screaming of the
guys, too. It started happening about 12-18
months ago. It's become bigger and bigger.”

With the fame and fortune Manilow has
accumulated over the years, he clearly
doesn't need to go on the road, but that’s
exactly where I caught up with him. “I used

Barry’'s Barrage Of ACHIits
| Title R&R Peak Position  Date
Mandy 1 12/13/74
I Write The Songs 1 12/12/75
togoontoursthatlasted for | Can‘t Smile Without You 1 311777
years, but this one won'tdo | Looks Like We Made It 1 6/3177
that. I've committed ta | Copacabana (At The Copa) 1 7/21/78
about five months on the | Ready To Take A Chance Again 1 10/27/78
road. It's a wonderful expe- f SO{newhere In The Night 1 2/16/79
rience, and I do it because I SHhips . : 1/23/79
] re i Made It Through The Rain 1 1/9/81
find being on stage is 50 | The OId Songs 1 11/13/81
great. If I'm capable of do- | Read ‘Em & Weep 1 12/ 9/83
ing it, [ feel I really should.” | Could It Be Magic 2 9/ 5/75
1 was lucky enough to | When I Wanted You 2 2/ 1/80
catch him live when he ¥’s 'A’l\"l,!iraGdteTh - R g :/33;;2
. in’ To Get The Feelin ain
SRETEER) e Rond LI | Weekend In New Englangd 1 4 11477
heim. I can report that his | Even Now a 6/9/78
shows are two-hours of rec- I Don’t Want To Walk Without You 4 5/23/80 |
ognizable hits, showcasing | Some Kind Of Friend 4 4/22/83
an enorlnously deep song H Keep Each Other Warm 4 6/16/89
catalogue. In his opinion, | Sor‘newhere Down The Road 5 2/12/82
audiences respond most | This IOI}I?,S F(;lr You 6 10/22/76
wildly to “Weekend In New ;Z;;:;a;:get er g 135;353;
England," “Could It Be Let's Hang On 8 4/16/82
Magic,” and “Copacabana.” | When October Goes 9  11/30/84
While “Mandy” is high Brooklyn Blues 9  12/18/88
up there, he points out, { Memory 10 1/14/83
“The roof comes down [on In Search Of Love 13 12/13/85
I'd Really Love To See You Tonight 15 5/16/97
those above-stated three] Bluer Than Blue 21 21197 |
and ‘I Write The SOI’IgS,I Oh ]ulie 22 8/13/82 §
which seemstohaveturned | You're Looking Hot Tonight 25 3/23/84
into some kind of anthem Paradise Cafe 25 2/ 1/85
for me. It moves and affects The One That Got Away 26 9/19/89
people and that’s all that He Doesn’t Care (But I Do) 27 4/18/86
£

matters.”

Butthe singer’s personal favorite is “Could
It Be Magic,” which actually debuted before
“Mandy,” but was re-released. "It didn’t
make it the first time, but got noticed. A few
stations were brave to pick up on it because
it was a seven-minute cut. I could feel that
some people were spotting it. ‘Mandy’ came
along and people went back to ‘Could It Be
Magic’ and it became a hit.

“Ilove the journey that it took and the fact
that it was a song that broke all the rules. It
was the first of the power ballads, lasted
seven minutes, was based on a Chopin pre-
lude, and had a huge instrumental in the
middle. I just loved the idea that it was that
odd and still held up.”

Several months ago, Manilow did an A&E
special and especially enjoyed the idea of
taking random song requests. A similar ap-
proach is taken in his concerts and there’s
an opportunity for him to do his famous
commercial jingles medley. “My God, these
people flip out — I thought nobody would
remember any of these old things.”

And pal Dick Clark is glad to know thata
roar is evident whenever Manilow does the
infectious Bandstand Boogie. “You’d think
I'hit their anthem. Ever since VH1 gota hold
of American Bandstand reruns, the song has
obviously become very popular [again].”

Embracing All Music

In his private moments, Manilow is apt
to listen to jazz or classical music. But one
of his favorite formats will certainly surprise

some. "It's not so much because I connect
with the music, but I do connect with the
passionand rebellion on Alternative stations.
It turns me on to hear people breaking rules.
Stations like KROQ/Los Angeles are thrill-
ing. I'm sure they don't even know that I
exist. It’s not my kind of music and I don't
listen when I’'m home relaxing, but it’s the
kind of thing that really gets me going.

“I'try to find a station like thatevery night
on the road just before [ go on stage. It’s that
kind of excitement and passion that turns me
on about music in general. Every now and
again, you get people like Sting and Prince
and they really kill me, too.”

When the tour concludes next month, it’s
on to the next project. “We’ll open a musical
that I've been writing for the last five or six
years. It's a $2 million production that opens
at the La Jolla [CA] Playhouse.”

Make no mistake, the ideas are still there
for the still youthful Manilow. So, it’s impor-
tant for him to keep creating music and to
challenge himself and his loyal audience. “1
don’t know where I'm going to wind up,” he
admits. “Several years ago, I didn’t think I'd
be producing a jazz-tinged original album for
Nancy Wilson, or do a show-tunes album.

“These things come to me in the middle of
the nightand on airplanes. I write them down
and have dozens of projects I'd love to try. The
scary part is actually starting them and see-
ing if people will take risks with me. I still have
10-15 more years before I have to sit down.”
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“he biggest dream for most budding
artlgis is getting their music played on ra-
dio. For approximately the last quarter of a
century, gifted singer/songwriter Lionel
Richie has amassed an incredible amount
of AdultContemporary airplay as a solo art-
ist and member of the Commodores. While
some artists have placed more titles on
R&R’s AC chart, few can rival Richie’s
qualitative success ratio. An amazing 12 of
his 19 solo hits have gone to No. 1, 16 went
top five, and none finished lower than sev-
enth.

“You don'’t think of it as being a career or
songs lasting a lifetime,” comments the mod-
est Richie. “I'm looking at it on the other side,
and it's amazing to me that for some weird
reason all these wonderful melodies have
stuck. People think all black performers must
play the blues, but that’s not the way it is.
Stupidity of the business is one of the great-
est reasons for my success.”

Much of Richie’s motivation comes from
fearing failure. “That’s the monkey on my
back. If something like that scares me to
death, I just dare it.

“Imagine how ridiculous it must have
looked to R&B stations when I walked in
with ‘Three Times A Lady,” which is awal!z.
People looked at me like I was crazy. They
told me ‘All Night Long’ wouldn’t fly be-
cause it was a calypso song. I know I've
done something wonderful when I can’t
sleep at night before it comes out. I don’t
want to start feeling ‘safe’ because I want
to protect my career now.”

A Wonderful Study Perfod’

Having returned after a seven-year ab-
sence, Richie was pleased when AC pro-

Truly Talented

: Title RE&R Peak Position Date i

[ Endless Love* 1 8/21/81 |
Truly 1 11/5/82 ;

¢ You Are 1 2/4/83
My Love 1 5/6/83 ;
All Night Long

| (AlNight 1 10/14/83 ;

i Hello 1 3/23/84

| Stuck On You 1 7/20/84 |

i Penny Lover 1 11/2/84 %

{  Say You, Say Me 1 11/22/85 |

i Love Will Conquer All 1 11/7/86

| Ballerina Girl 1 2/6/87 |
Sela 1 5/8/87 |

| DancingOn The Ceiling 3 8/29/86 |

1 Do It To Me 3 5/22/92 |
Don’t Wanna Lose You 4 5/24/96 i

i Running With The Night 5 1/20/84
Ordinary Girl 6 9/27/96

% My Destiny 7 10/9/92
Still In Love 7 1/17/97 |

* With Diana Ross H
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AC’s Still Stuck On You

Lionel Richie's fear of failure has kept him at the top of the charts

grammers told him his music never left.
“I'm in awe and fascinated that the power
of the music has stayed around — even
without me seing there. This is a business
where a record may last three to five
months; if you're going real well, maybe a
year. People are still patting me on the back
for the [1984] Olympics and are still talk-
ing about ‘Hello.’

“1didn’t12ave the business because [ was
cold or freaked out, I left because I was
getting to the end of the well and wanted
to live life  little bit. It's the experiences
that you pur into your music, and I started
enjoying those experiences again very
much. I'm not coming frem burnout or
drug and alcohol abuse, I'm just coming *
from a wonderful study period.”

Early in tis career, Richie was fortunate
to meet Sammy Cahn and Henry Mancini.
“They told me that, as long as I kept writ-
ing my melodies, I'd be around for a long
time. It didn’t mean anything to me then,
but [ understand what they were saying
How.

“A 14-year-old rapper told me his favor-
ite song is [-he Commodores’] ‘Easy.” [ told
him he wasn’t even born when the song
came out. He said that was all he heard in
his house when he was growing up. All I
heard in my house was Co.nt Basie, Duke
Ellington, and Frank Sinatra.”

Writing vs. Performing

People cf Richie’s stature usually find it
difficult tc say whether they prefer one
artform — writing or performing — over
the other. “Writing is actually building and
making the child. You ask, "What kind of
hair and arms do you want?’ All of that
comes thrcugh you. I'm always amazed at
what I car. tune in from the other side from
what God has given me.

“You get to see the reaction around the
world when you play it. You get almost ex-
hausted writing in the studio. The best re-
cess is to zo out and play this thing. You
love the s-udio for a while and you love
the road for a little while.”

Having just toured, Ricaie already has a
good idea what to include on his next al-
bum. “The best barometer
to find out how your

L "
thonel Richie

records ar doing and what
people trink about your
music is right there. It gave
me the crzeps to write this
new album without being
on the rcad. The audience
tells me all the great stori=s
of life. It all happens when
you come face-to-face with
the peorle you're writing
the music for.”

His next tour will mcst

probably happen next February and
last 18 months. “The next time we see
each other, you'll want to know why 1
weigh 33 pounds. The best part of it is
that, when I walk out on stage, | think
people are there to hear me sing. But
they’re also coming to sing along, and it
turns into’a big pep rally. I start the songs
off and watch people remember.

“I love a particular Smatr@;]me 1)
much that I open my show by asking,
‘What are all you people doing in my liv-
ing room?” 1t says I'm very comfortable
—it'sa love fest!” :

 Early Years

“Since leavmg the Commodores, Rlchle
"has been a solo act for the past'T5 years.
“I enjoyed every moment with them and
every moment of the beginning stages of
my solo career. Wilmiﬁg;‘s wonderful, but
after you've done it ©

you have to figure
out what else you want to do; I love the

process.
“There’s a world of artists 'd love to play
with such as Toni Braxton and Whitney
Houston, but scheduling can be a problem
and the timing isn’t right. [ promise you
one day before it’s all over, I'd love to work
with Eric Clapton.”
Listening to Richie’s hits is much like
peeking at his diary. “The early songs tell
you what I was thinking as a young guy
coming out of college,” says the man who
originally intended to be a lawyer. ““Easy
Like Sunday Morning’ shows a little contu-
sion. [ wasn’t sure where I was supposed to
go. “|[Commodores hit] “Truly’ was my first
Grammy; ‘All Night Long’ was from the
Olympics and had a zillion people watch-
ing — it’s the best video in the world; "Hello’
was like the wedding song of life, and I sold
a million copies of sheet music for it.”
Writing famine-relief anthem “We Are
The World” afforded Richie the unique
opportunity of scripting a global song,
and its impact extends past the incred-
ible. However, it’s taken him years to
fully grasp exactly what happened.
“There’s a time in your life when people
say you’re in a zone,” he comments.
“When yotui're there, you don’t realize
what’s happening —
you're actually out of your
mind. I'm learning more
about ‘We Are The World”
now than at the moment.
“All T was thinking about
then were lyrics and to tell
Bob Dylan it was his time to
sing and to make sure I
knew what I was going to
tell him. I had to know what
[ was talking about. When
you have 45 of the greatest
artists in the world, sitting
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1 know /'ve done
something wonderful when
/ can't sleep at night
before it comes out. /

don t want to start feeling
safe’ because | want to
protect my career now.”

in front of you asking what you want them
to do, the last thing you want to say is ‘I
don’t know’ because they’ll rewrite your
song 21 different ways.”

Radical Approach’

Claiming he listens to just about all kinds
of music, Richie parallels some Barry
Manilow (see story, Page 56) sentiments. “I
go across the board from Sting to the entire
‘Seattle sound.’ That may sound strange, but
I've found the radical approach to music
opens up brand new sounds and ideas, but
that doesn’t mean I have to go radical.

“I listen to a lot of Alternative music be-
cause it's against the grain. I've always be-
lieved music has to have a yin and yang to
it. If everybody comes into a ‘ham,’ it be-
comes boring.

“I don't think ‘norm’ or ‘copy.” Instead
of being daring, radio stations and record
companies are doing wrong by trying to
give us a clone of what’s happ2ning. Ca-
reers are built on daring — not on copy.
All the people you remember are those who
took a step to the left or right — not that
down-the-center stuff.”
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Why AC Is ‘America’s Format®
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" Eight of the industry’s Jeading consultants and researchers assess Adult Contemporary’s

present temperature — discussing past history and what could be lurking ahead

uy ZAPOLEON

Mike McVay

cVayMedia Presidert Mike McVay
is universally regarded as AC's leading and
most influential consultant. A look at his
track record, history in the format, and suc-
cessful client roster only serves to support
that perception.

There’s fierce competition among consult-
ants and, as M<Vay points out,* Many consuit-
ants work hander to get the business than keep
it. We have 115 clients, and 70% of my busi-
ness has been with me for more than four years.
The only way you do that is by 1aving success
with your clients. Many of our cients are walk-
ins, which may explain why a _ot of our busi-
ness is in med um and smaller markets.”

The first time McVay becamz familiar with
AC was approximately 1975, when he came
across an artide on “Soft Rock ” “It was curi-
ous to me, ard I watched that format as it
evolved from Zasy Listening.”

Just months earlier, AC was beginning its
evolution from MOR. “The origmnal format was
more contemporary than [wha-] it evolved to.
In the mid to late '70s, CHR was s0 broad that
Roger Whitaker and Exile wese on the same
chart. The biggest evolution was when AC got
to FM in the late ‘70s and earlv "80s. AC was
primarily a music format and prztty much one-
dimensional until about 1983.

“A number of programmers, including
WVOR/Rochester’s Jay Meyers, KVIL/
Dallas’s Ron Chapman, and me [working for
WMJI/Cleveland at the time] were putting
personality one AC. That's when AC took off.
Research that I'd seen showed that adults
would listen to a big CHR morning show.
When ACs started building moming shows
that rivaled CHR moming shovvs, they started
to begin multi-dimensional stazions.”

Celine Dion Is Eis Fo Us'

There were very few consulzants in the in-
dustry when McVay started perttime in 1979
at WAKY/Louisville. He didn t get involved
with the format on FM until 198 “At that time,
the biggest AC guy was George Johns. [really
appreciate what he was able tc do in further-
ing the format and creating the KVIL mystique
and the ‘Classy’ formats that were popular in
the early ‘80s. [ looked at him #s the number-
one AC guy ir the country anc wanted to do
what he did — only better.”

Oldies-basex] AC KM]J1/Derwer was one of
the first major ACs that McVay consulted in
1982. “KXKL came on doing al-Oldies with a
high-profile morning show anc big personali-
ties and just killed us. I thought #hat, if we were
one-dimensional, there was r.o loyalty. We
started buildirg loyalty with personalities.”

That fragmentation, of course, continues
today. “We have Mainstream AC and, in
some cases, it can be argued that it’s also Soft
AC. We also have Hot AC and [Pop/ Alter-
native]. Mainstream AC and Soft AC are ba-
sically the same, and Hot AC and [Pop /Al-
ternative] are basically the same. The differ-
ences between those two is how much older
music a station plays and if the presentation
is more like CHR. That’s where the subdivi-
sion has become.”

In these deregulation days, McVay has been
encountering more broadcasters who'd previ-
ously never dealt with AC. “AC is much more
readily accepted in the industry today and
much more the darling of the advertising com-
munity than it was a few years ago, and that's
great. I've sat in conference rooms with Rock
and CHR guys whosnap their fingers and want
to pick it up and make it sound alive. I have to
explain that Celine Dion is Elvis to us.

“QOverall, the industry is more accepting of
AC. But there’s a new generation of people
coming into the format wanting to make the
same mistakes we made before. I've tried mix-
ing [Pop/ Alternative] currents with Michael
Bolton and it doesn’t work. You're either go-
ing to play Bolton or Paula Cole, but it’'s hard
playing them back-to-back.”

Looking At The Bjg Picture

In addition to fostering success at the station
level, McVay has been involved with some big-
ger-picture formatic elements. One of his cre-
ations is Car Tunes, for AC’s uptempo after-
noon ride home. “We copyrighted it a number
of years ago and it was absolutely great for us.

“I was also involved with the creation of
‘Delilah After Dark’ and the show was recently
sold to Broadcast Programming. Delilah is to
"Love Songs’ shows what Rush Limbaugh was
for AM radio.”

To those AC programmers who reject do-
ing Love Songs shows, McVay declares, “They
have high testosterone levels and want to do
requests and party shows at night. I'm here to
tell you that they just don’t work on AC.
Adults aren’t looking for that at night. If they
are, they’re listening to CHR or Rock stations.”

Having experimented with two-person af-
ternoon shows, McVay admits, “It hasn’t been
successful so far. It might be a little ahead of
its time, but I haven’t given up on it. It’s really
entertaining when an afternoon talent can [in-
teract] with the traffic person and news per-
son. When it becomes a clear two-person show,
it loses focus and listeners may not want that
much talk. They can’t pay attention to it. We
tried it a few years ago when we consulted
WMYI1/Greenville, SC. We also tried a two-
person afternoon show at WWWM/Toledo
and it did not meet with any real success.

bt wl toy e PN
THE PERFECT MIXy

“What's really neat is that artists like Barry
Manilow and Lionel Richie are becoming hip
again. Nobody likes AC except thelisteners. That's
the way it is with Manilow and artists like him.”

Guy Zapoleon

hust as Mike McVay is considered AC's
leading consultant, Zapoleon Media Strategies
President Guy Zapoleon rightfully hclds that
same distinction in Hot AC circles.

Included on the client list of the masterful
programmer who launched Hot AC KHMX/
Houston are such familiar Hot AC and Pop/
Alternative call letters as KYSR/Los Angeles,
WPNT/Chicago, WYXR/Philadelphia,
WKQI/Detroit, KDMX/Dallas, KZZF / Phoe-
nix, and WTIC-FM/Hartford, as well as Bright
AC KIO!/San Francisco and Mainstream AC
WASH/Washington.

“You can do music tests in any market and
you'll see that Pop/ Alternative is the number
one music style for white females 25-34,”
Zapoleon points out. “Star (KYSR) has been
number one in that cell seven consecutive
books.

“That’s the good news. People said we
couldn’t play Pop/Rock on KHMX/Houston
five or six years ago. There’s no doubt whatso-
ever that Pop/Alternative is the leading edge
music for the new generation of women 25-34.”

Understanding The Fuzzy line’

The secret is understanding how far a sta-
tion goes and when it stops being Pop/ Alter-
native and starts becoming Rock / Alternative.
“That's a very fuzzy line. But stations must be
very careful not to cross it because they’ll go
past the point of no return. Pop/ Alternative is
giving Hot AC new life and is Hot AC’s new
evolution. Every market, however, is differ-
ent.”

For those looking for the proper mix,
Zapoleon advises, “Our musical redipe is Pop /
Alternative first and Pop/Rock second. Sta-
tions that are [exclusively] Pop/Alternative, or
Pop/ Altemative first and dabble in Rock/Al-
ternative as their second musical recipe, will
wind up being today’s ‘Arrow’ format.”

It's Zapoleon’s belief that Pop/
Alternative’s slant on Hot AC is a trend —
not a fad. “Pop/ Alternative music definitely
justifies the slant Hot AC istaking. [t’s listener-
driven music for females 25-34; however, ina
year, it won't be. It will have to take out its
nearest competitor. When Pop/Alternative
fades, it will be like the Arrow.

“When "70s music no longer had the luster,
Arrow had to move into a Classic Hits stance to
winand take out the Classic Rock, whichis what

Continuaed on Page GO
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happened in Los Angeles [with Arrow KCBS-
FM and Classic Rock KLSX]. The same is
true with the Pop/ Alternatives that go too
far into Alternative. They will have to take
out the Alternative stations. Alan Burns,
Jon Coleman, and Dave Shakes have done
a magnificent job with [Pop/Alternative
KZZO/Sacramento]. KSFM is the closest
CHR competitor, but is rhythmic. So {The
Zone] has the Alternative, the Pop/Alter-
native, and the white CHR positions.”

Heritage Hot ACs will survive, Zapoleon
maintains, if they encompass leading edge
Pop/Alternative music but understand the
balance and don't lose their pop edge. “The
Mixes of the world will survive because
they’re programmed by great PDs like Pat
Paxton and have strong morning shows
and market heritage and are loved by the
community.”

AC's Biggest Hero

Mainstream ACs may benefit rather dra-
matically in places where Hot ACs have be-
come Pop/Alternative. “[Historically}, the
more pop-CHR music becomes AC five
years later,” Zapoleon explains. “Main-
stream AC will encompass the new genera-
tion of pop hits that were on CHR. Main-
stream AC and Pop/Alternative are not
compatible musical styles, so Mainstream
AC will do well.”

Some have prognosticated that we’ll see
one Pop/Alternative station in each mar-
ket. But, as Zapoleon jokes, “I probably
could’ve made a million dollars off
WKTU/New York, but don’t have any
"KTU clones. I could’ve done the same with
KHMX/Houston and had very few Mix
clones. They do what's right for the mar-
ket. Every market will not do well with a
Pop/Alternative, especially if it’s an eth-
nic market:

“Consultants can do all the teaching in
the world, but if the stations don’t getitand
aren’t great broadcasters and competitors,
you don’t succeed. WTIC-FM/Hartford is
a classic Pop / Alternative because it has the
right musical recipe. It also has other great
elements like a great morning show and a
great group of people.”

Zapoleon is hardly limited to Hot AC
— he has just launched a Soft AC in Syra-
cuse (WLTI) and is a Soft AC proponent.
“We're contemporary music specialists
and took a lot of the formula from WGAY/
Washington and put it on WLTI(formerly
NAC WXCD). It's going to be a banner
year for Soft AC — it already is in many
markets, but it’s going to be one of the su-
perstar formats. While still being the soft-
est station on the dial, Soft AC will evolve
and continue having workplace benefits.
Soft AC will be AC’s biggest hero.”

According to Zapoleon, many Main-
stream ACs will discard some of their art-
ists in favor of Soft AC core artists. “The
softer Whitney Houston songs, Mariah
Carey ballads, and Neil Diamond, Barry
Manilow, and Barbra Streisand tracks will

still be a huge part of it. If you own an ex-
treme position, it’s the easiest for the pros-
pect to remember.”

Alan Burns

#elieving Pop/ Alternative is more of
a trend than a fad, Alan Burns & Associ-
ates President Alan Burns states, ” All it re-
ally is, is Pop/Rock making a resurgence
with new artists who are making some
great music.

“Pop/Rock’s been with us for a long time.
With the exception of a few markets, the
non-ethnic part of the society really grew
up with rock tastes. Fads come and go in a
hurry. They can also stick around for a bit.
Then, when things revert to the historic
norm, people see the historic norm asa fad.
It's all relative. Like any other form of con-
temporary music, it will have good and bad
years. I don’t see Pop/Rock going away.”

‘Stations, he maintains, get themselves in
trouble when they start thinking in terms of
format. “People get distracted by fads, and
there’s a real tendency to program stations for
the industry and not Listeners. It’s 1997, and I
can’t believe that I'm still saying that, but it’s
true.”

Keeping Up With The Times

“It won't bother me at all to read that
Pop/ Alternative, for example, is dead. Sta-
tions that I work with will have evolved
into whatever’s happening at that time. It's
actually a badge of honor to be in a format
that people think is going to die. If every-
body wants to leave it for my clients and
me, I'm very happy.”

He also believes Hot AC isn’t something
relatively new. “Almost 20 years ago,
KSTP-FM/Minneapolis changed from au-
tomated Bright AC to Hot AC. Relative to
the time, that was a pretty hot station with
Chuck Knapp as PD. About 10 years ago,
Hot ACs began dropping ‘60s music; in the
early “90s, Hot ACs dropped the '70s. It’s
just evolution running its course.”

And, in that context, Burns suggests that
Third Eye Blind is really Creedence
Clearwater Revival. “If I went into the stu-
dio sometime, I wouldn't be surprised to
see John Fogerty. In the last two or three
years, Hot AC has become more contem-
porary and is keeping up with the times.

“Hot AC’s future is very good. It needs
to decide if it wants to block or narrow the
hole for a Pop/ Alternative, or if it wants
to be more of an ‘80s station. The key fac-
tor is knowing the station’s expectations.
You either have to live up to those expec-
tations or change them.”

Program To The Usteners

An example of that happened last sum-
mer in Orlando, according to Burns.
“When WSHE/Orlando became Pop/Al-
ternative, WOMX became somewhat hot-
ter and then pulled back to listener expec-
tations. When they did that, they immedi-
ately went back to being No. 1, 25-54.

“On the other hand, [Hot AC] WWMX/
Baltimore decided to move closer to Pop/

Alternative. They're close to that format,
but still play Celine Dion. In some markets,
those decisions won't be forced.”

ABurns client recently got itself in trouble
when a crosstown competitor positioned
the Burns stations as being dull and boring.
“They were, and that was their position,”
Burns explains. “But when people in the
industry said they were dull and boring,
they changed and their ratings went down.
I kept reminding them that they need to go
back to their position. They thought if they
were softer and older, they’d be boring. I
agreed that they would be boring — to
them.”

Differentiating AC Styles

While there are no hard and fast rules to
differentiate one form of AC from another,
Burns offers these guidelines. A station, he
says, is Mainstream AC, “if its target audi-
ence is 30-39; it plays about five ‘80s songs
an hour by artists like Whitney Houston,
Billy Joel, and Elton John; and is having
trouble getting [Wallflowers’] ‘One Head-
light” to test.

“You're probably Hot AC if your target
audience is 25-34, you play two or three
"80s songs an hour, and you're not playing
‘artists like Whitney Houston, Billy Joel,
and Elton John.”

The difference between Adult Top 40 and
Hot AC, he says s that, “Adult Top 40s add
artists like Gina G and Spice Girls to the
Hot AC mix.”

The former seven-year WRQX/Wash-
ington PD and WLS/Chicago MD says
tempo is what separates Soft AC from
Mainstream AC. "Soft ACs have been
creeping up a little more lately. On a five-
point scale, a Soft AC is about 2.4, Main-
stream AC is probably 2.8, and Hot AC is
about 3.1.”

Commenting that consolidation could
slow down the evolution of formats, he
remarks, “[For those who will own their
competition], there will be less incentive
to drive, change, and find a way around
that other guy.”

.  Bob Lowry

Among R. M. Lowry & Company
Président Bob Lowry’s 30 clients are AC

leaders WALK/Long Island (14 years) and
KSFI/Salt Lake City (11 years). Wise opera-

Continued on Page 61
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tors, he says, are getting much more spe-
cificin the kinds of research questions they’ll
ask.

“Days of the large, almost generic, mar-
ket-wide surveys are passé because they
don’t take anybody anywhere anymore. If
we do a perceptual, we don’z want to get
back a generic market overview that tells
us interesting — but unactionable informa-
tion. Studies have become smeller in length
and number of people and more focused.”

Focus groups might not be coming
back, but certainly have their place. ”You
can use a station’s fans almost like an
advisory council, and that can be very
valuable. Instead of dancing around
things, you can address issues head-on.”

Adult Contemporary and Hot AC have
garnered reputations for being overly re-
searched. “They've forgotten that research
is just a tool,” notes Lowry. “They fall into
the trap of letting it be the guiding light.
For years, I've preached the idea that ra-
dio stations have to decide on their
formatic box. and research helps define
what goes in the box. You get in trouble
when you let research define the box. Sta-
tions read this stuff and think it comes from
on high and don’t use common sense.

“If we've lost anything in tais business,
it’s the abilitv for programmers to make
decisions based on common sense and ex-
perience. And that’s unforturate.”

Hip Safe Ust'

With his clients, Lowry does indeed rely
on a fair amount of common sense. “I've
been in the business for 33 years and do-
ing consulting for 20. At this point, if |
haven’t figured out what some normal re-
actions and basics are, I probably shouldn’t
be doing this anymore.”

Stations are always interested in a

1o 1

researcher’s “Safe List.” Lowry comments,
“The surprise over the last few years is how
current this list has become. Several years
ago, this was all ‘70s and "80s. I'm hesitant
to use the term ‘safe list,” but that’s what it
is. At least a third of the songs are from the
last few years. In this format, that’s a pretty
major change.”

-Jack Taddeo

. n most markets, ‘60s music has been
completely pu’led. But, as Jack Taddeo Com-

munications President Jack Taddeo observes,
“There seems to be a pull back — specifically
toward Motown music — in scme markets.
That stuff seems to be coming kack.

“I've seen that in a handful of markets,
and we’d stopped even testirg it. Maybe
some Soft ACs were missing & quotient of
romance or something with a sultry feel
that works very well with Vanessa Will-
iams, Toni Braxton, and Seal. Lo and be-
hold, some of these ‘60s songs seem com-
patible, and are back on some Soft ACs.”

Having consulted KYSR/Los Angeles
(Star 98.7), Taddeo knows a little something
about Pop/Alternative. “In the early "90s,
Star was a more mainstream Hot AC that
played Mariah Carey and Whitney Hous-

ton. We also tested and played Soft Cell,
Tears For Fears, Wang Chung, and all the
old ’80s retro music. [Mainstream AC]
thought it was too hot, CHRs disposed of
it, so "80s gold wasn’t being played any-
where. More rhythmic artists are off the
format and it’s become a non-ethnic, non-
rhythmic Hot AC.”
Jumping On The Bandwagon?

Now more than halfway through the
year, Taddeo acknowledges, “I'm not sure
that, in and of itself, it's a format. Look at
the numbers and you might find one [suc-
cess story]. These guys are sneaking in Ev-
erything But The Girl’s ‘Missing’ and ev-
erything else they can squeeze in that
makes it a little friendlier. I understand
they‘re all trying to “sell” a format, but there
are too many operators jumping on the
bandwagon and I worry that it will be an-
other ‘Arrow’ format.”

Conversely, Taddeo feels Soft AC has
settled down in the last five years, with few
changes. “Some stations found they could
afford to increase the percentage of ‘90s and
current music. I'm not sure that the percent-
age of '70s music went down that much. In
1997, there seems to be more “90s music on
Soft ACs than in 1987 with ‘80s music.”

. Randy Lane

b.andy Lane made an indelible mark
on P“bp//\ltemative Hot AC as PD of
KYSR (Star 98.7)/Los Angeles. Upon leav-
ing the station, he’s become one of the
format’s leading consultants. His conver-
sations with researchers such as Jon
Coleman and Richard Harker have con-
vinced Lane that Pop/Alternative-style
music is the most popular form out there
today.

“That’s particularly true when you apply
that to Anglos and assimilated minorities,”
he states. “Because of that, most traditional
Hot AC playlists are dominated by that
kind of music. That’s still a viable concept
— itjust depends on a market’s dynamics.”

As a pure format, Pop/Alternative Hot
AC is very strong today “mainly because
of the popularity of the music,” Lane says.
“There’s been an explosion of creative prod-
uct and Pop/Alternative’s in a very strong
position. But it’s tougher to gain 25-54
ground in markets with a strong — and an
especially mainstream — CHR.”

In some situations, Hot ACs may get
squeezed by Pop/Alternatives. “They also
might get pushed upscale to the 35-44
demo,” notes Lane. “It might become Main-
stream AC and there’s nothing wrong with
that.”

Gary Berkowitz

Viewing the emergence of major

morning shows as one of Adult
Contemporary’s most significant develop-

ments over the last 10 years, Gary
Berkowitz notes, “Many music-driven sta-
tions today support non-music-based
morning shows. AC’s more vibrant and
alive today with personality and presen-
tation than ever. It's hard to find a aighly
rated AC that sounds anythinz like
yesterday’s [B/EZ]. AC has figured out
how to play more music and still present
it in a way that has fun and personality. If
the music’s right, 75% of the battle is won.
It’s that 25% difference that really takes sta-
tions to the top.”

Contained elsewhere in this speaal are
Top 20 “Safe Lists” for AC, Hot A(C, and
Pop/ Alternative Hot AC. Berkowitz re-
marks, “Ten years ago, you could’ve taken
and plugged in a safe list from just about
any market and done well with it. Fut ev-
ery market has different music tastes in
terms of eras and individual songs. ¥Youno
longer can use safe lists and win. It’s more
important to reflect choices of listeners in
your market.”

Seeing AC as the country’s pcpular
music choice for 25-54s, Berkowitz pre-
dicts, “AC will continue devel>ping
highly listened-to morning shows and
will still be the overwhelming cho ce for
at-work listening. Especially among 35-
44s, AC is the version of the [CHF | mu-
sic they grew up with.”

John Lund

An AC consulting specialist since
1980, San Francisco-based The Lunc Con-
sultants President John Lund remarks,
“Adult Contemporary is the country’s fa-
vorite format combining adult appeel with
contemporary music. It's the formet that
can make adults feel young with the spir-
ited fun and excitement of [CHR], or so-
phisticated with familiar, relaxing, soft mu-
sic designed as an office companion.”
Hot AC, he opines, grew from CHR's nega-
tive perceptions. “It built a ratings and rev-
enue track record repositioning Top 4 with
no rap or hard rock, having relatable air tal-
ent, and programming a format focused on
attracting and satisfying adult listeners.”

Stressing that today’s leading ACs are
programmed and positioned to supe-serve
their target audience, Lund says, ‘ Care-
fully choosing the audience, narrowing the
focus, playing the right songs, and imple-
menting exceptional non-musical elenents
contribute to dominating the marke:.

“AC can be tailor-made demographi-
cally and psychographically to fit markets
with the wide-range of options from soft
to mainstream and hot to pop. Ther>’s no
wonder it's America’s format.”

L




My thanks tofiGlgl4 BN ENdIIManaging Partner Mike Henry for supplying the:

ing “Safe Lists” for Soft AC/Mainstream AC, Hot AC, and Pop/Alternative H
o

any conjecture or haggling is left to you, however, here are two noteworthy parameters According to Henry,
songs were tested at least three times between June 1996 - May 1997, and a song’s final score is determined on the
basis of burn and familiarity. These are the Top 20 songs for each format, based on Paragon’s national format list.

. Righteous Brothers

Soft AC/Mainstream AC

RIGHTEOUS BROTHERS
Unchained Melody (Philles)

RIGHTEOUS BROTHERS
Unchained Melody (Philles)

NODOUBT
Don’t Speak(Trauma/Interscope)

2 PERCY SLEDGE 2 BETTE MIDLER 2 R.EM.
When A Man Loves A Woman (Atlantic) Wind Beneath My Wings (Atlantic) Losing My Religion (Warner Bros.)
3  WHITNEY HOUSTON 3 PHILCOLLINS 3 TOMPETTY
IWill Always Love You (Arista) AgainstAllOdds Free Fallin’ (MCA)
4 CELINEDION (Take A Look At Me Now) (Atlantic) 4 ERICCLAPTON
Because You Loved Me (550 Music) 4 JOURNEY Lights (Columbia) Tears In Heaven (Reprise)
5 MICHAEL BOLTON 5 MICHAEL BOLTON 5 SPINDOCTORS
When A Man Loves A Woman (Columbia) When AMan Loves A Woman (Columbia) Two Princes (Epic)
6 DARYLHALL & JOHN OATES 6 JOURNEY 6 REDHOT CHILI PEPPERS
You've Lost That Lovin’ Feelin’ (RCA) Faithfully (Columbia) Under The Bridge (Warner Bros.)
7 BETTE MIDLER 7 DARYLHALL & JOHN OATES 7 U2
The Rose (Atlantic) You've Lost That Lovin’ Feelin’ (RCA) [ Still Haven't Found What I'm Looking
8 BETTE MIDLER 8 JOURNEY For (Island)
Wind Beneath My Wings (Atlantic) Open Arms (Columbia) 8 ALANISMORISSETTE
9 RIGHTEOUS BROTHERS 9 EMOTIONS Head Over Feet (Maverick/Reprise)
You've Lost That Lovin’ Feelin’ (Philles) Best Of My Love (Columbia) 9 COLLECTIVESOUL
10 RODSTEWART 10 LUTHER VANDROSS December (Atlantic)
HaveITold You Lately (Live) (Warner Bros.) Always And Forever (LV/Epic) 10 R.EM.TheOnellove(LR.S.)
11 BILL MEDLEY & JENNIFER WARNES 11 FLEETWOODMAC 11 SIMPLEMINDS
(I've Had) The Time Of My Life (RCA) Dreams (Warner Bros.) Don’tYou (Forget About Me) (A&M)
12 BENE.KING 12 PHIL COLLINS 12 MEN AT WORK
Stand By Me (Atlantic) In The Air Tonight (Atlantic) Down Under (Columbia)
13 RICHARD MARX 13 ELTONJOHN 13 MODERN ENGLISH
Right Here Waiting (EMI) Your Song (Uni) I Melt With You (Sire)
14 BRYANADAMS 14 WHITNEY HOUSTON 14 PETER GABRIEL
(Everything I Do) I Do It For You (A&M) [Will Always Love You (Arista) InYour Eyes (Geffen)
15 FOREIGNER 15 MADONNA 15 CARS
[ Want To Know What Love Is(Atlantic) Into The Groove (Sire/WB) Just What I Needed (Elektra)
16 ERIC CLAPTON 16 ROD STEWART 16 EURYTHMICS
Wonderful Tonight (RSO) HaveITold You Lately (Live) (Warner Bros.) Sweet Dreams (Are Made Of This) (RCA)
17 JACKSON BROWNE 17 ELTON JOHN 17 ALANIS MORISSETTE
Stay (Asylum) Candle In The Wind (MCA) You Learn (Maverick/Reprise)
18 SIMPLY RED 18 CHICAGO 18 CLASH
If You Don’t Know Me By Now (Elektra) Hard To Say I'm Sorry (Full Moon/WB) Should I Stay Or Should I Go? (Epic)
19 KENNYG 19 GENESIS 19 ALANIS MORISSETTE
Forever In Love (Arista) In Too Deep (Atlantic) Ironic (Maverick/Reprise)
20 COMMODORES 20 EDDIEMONEY 20 BLUES TRAVELER
Three Times A Lady (Motowsn) Baby Hold On (Columbia) Run-Around (A&M)
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s funny, I've always considered
n‘iyséﬁ to be Paladin —a "Have Gun, Will
Travel’-type guy. I love to take on situa-
tions that people consider to be difficult.”

In addition to being one of the

country’s highest-profile and esteemd
programmers, Scott Shannon is also o
of the format'’s sharpest personalitie
takes this Richard Boone-like pra
ming style and innate skill and brings it
to each station — with great success a
majority of the time.

There are, most assuredly, some morn-
ings when he’d much rather sleep than
hit the alarm at 3:18am. But Shannon
claims he still enjoys the early early-morn-
ing routine and commute. By 4:30am, he
arrives at Hot AC WPLJ]/New York and
readies himself to answer the 5am bell
with tag-team partner Todd Pettingill.

On-air PDs have two different jobs,
with each role creating its own special
challenges and time considerations. It's
important, Shannon stresses, that people
enjoy programming and / or being on the
air or they won't be able to do either job
well. “In the last few years, it seems to
have become chic for people to write
books about how to be successful and
find what vou love and not what you fell
into by mistake early in your life.

“I've always preached to friends and
people around me that, if you’re not do-
ing what you love, you won’t be very
good at it. You can probably do anything
vou set your mind to. But it’s better to play
at your natural position rather than one
that’s been assigned to you.”

Making Radio His Life

It’s been nearly 30 years since Shan-
non got his first big radio break working
for Bernie Dittman at WABB/Mobile. His
official responsibility was doing a 7pm-
midnight airshift, but the eager Shannon
arrived at the station at noon and helped
out in a variety of ways. “I took the “Boss
Thirty” surveys out and dropped them
off at the record stores; went out on
sticker patrol in the van; did the news

for the afternoon drive personality; and
did promos after my shift.

“Radio was my job, my hobby, and my
life. It was fulltime, spare time, and all the
time. [ surrounded myself with people who
loved radio. I'm sure I wasn’t the only ra-
J guy who did things like that. But I've
ticed that people who didn't do it like
aren’t in the business anymore.”

3 While Scott Shannon’s name conjures up
‘winning radio stations, he candidly talks

about the one that didn’t go as planned.
“The most difficult period in my life was
the two years [ spentin Los Angeles [as PD/
morning man at Pirate Radio, KQLZ]. That
just wasn’t a wise decision, but I made it
and lived with it. I was proud of the staff
we put together and the things we accom-
plished and certainly don’t hang my head
for what was done. It just wasn't an enjoy-
able time for me personally and eventually
affected the product.”

To this day, people talk about Pirate
Radio’s dramatic sign-on and imaging. But
given the negative personal feelings
associated with the Los Angeles experience,
one might assume that — if he were able to
re-live the experience — Shannon wouldn’t
make the move. “I wouldn’t go so far to
say that,” he concedes. “I don’t have any
problems with what we accomplished and
still get e-mail and letters from people who
remember me from that era.

“A sad part of our business is that so
many broadcasters are insecure. To make
themselves feel good, they wish failure on
others. It’s pretty sad and unfortunate. Most
radio people have had at least one unfor-
tunate experience. For me, Pirate Radio
wasn’t that bad. By other people’s stan-
dards, it wasn't a disaster.”

In the mid-"70s, he was hired to “bring
back WQXI-AM/Atlanta from the dead”
and also programmed WQXI-FM. “That
was a very enjoyable time in my life, and I
made many good friends. People forget
about the two years I spent at WPGC/
Washington — at another time WPGC was
number one.”

Hitting The High Life

If Los Angeles was the low point in his
professional career, Shannon has three
much more positive periods that he cites
as personal favorites. Topping his list was
the building of CHR “Q105” WRBQ/
Tampa. “To me, that was one of the ulti-
mate stations,” he remarks. “It was a Hot
AC dressed in Top 40 clothing — a mag-
nificent ship built to last a long time. Un-
fortunately, it sank before its time, and [ was
very sad to see it happen. It wasn’t all
[crosstown CHR WFLZ] the Power Pig’s

" struction of the physical facii

fault. Much of it was internal error.

“In my opinion, that was a great radio
station. We had an incredibly talented staff
and a great management team. Anyone
lucky enough to hear that station came
away with some good memories. That was
a wonderful time for me.”

The “worst-to-first” launch of CHR
"Z100” WHTZ/New York is a classic and,
naturally, makes the renowned
programmer’s list. “I vividly remember sit-
ting in a Secaucus, NJ hotel room with [GM]
Dean Thacker. The two of us looked at each
other and wondered what we were going
to do with the signal we were about to sign
on. That whole station was designed on the
top floor of the Meadowlands Hilton.”

Thacker was imported frggn Cleveland

and Shannon brought aboar:
This duo suddenly found
market number one over

mitter'which was being bui
pire State Building. “I had t
mat and hire a staff tha :
sort of impact on Né
Shannon recall%&égf
somehow turned out all right. @ &
“1t’s fun to look back at all the h@
touched, both in and out of the busine

talk to many young kids who actually ;
interested in radio by listening to Z100 in;

the early-'80s. | made many friends and
have so many fond memories about work-
ing there.”

A friend of his from that time, Cutting
Edge Technologies /Cleveland’s Frank Foti,
recently stopped by to see Shannon and the
two started talking about a particular inci-
dent that happened before the station
signed on. “He was working in the control
room trying to get us on the air on time. [

 SIWHTZ/New York was

going to be called

e Hits 100" until
hannon threatened to
wleave if it wasn’t given
he now famous

Z100” moniker?

‘wha ﬂf'eygcalled the station. I'm a big be-

# mean, and impactful. That station was cus-

Scorr SHanNoN

was looking out the window at the New
Jersey swamps and he remembers that I
said to him, "Frank, radio history will be
made in this room. I want you to remem-
ber this moment.’

“I felt  was given a wonderful opportu-
nity to build a great radio station in
America’s number one market. It wasn't
pretty or sophisticated, but we got the job
done. To this day, it's still a bit difficult for
me to listen to the station, but Z100 will
always be a part of me — it was my baby. I
don't think that station would work today.
[ really believe in evolution and revolution.
You have to progress, but it sounds better
right now than it has in many years.”
WHTZ’s success is, of course, well-docu-
. But, try for a moment to imagine
ation back then being called some-
g other than Z100. “I actually had to
to call it that because ownership
d to call it ‘Hits 100." I said I didn't
and wouldn't take the job if that’s

liever in phonetic magic. In order to cut
through in New York, you have to be lean,

tom built for one radio market — New
York.

“It was meant to be loud, proud, arro-
gant, fast, and borderline obnoxious. The
one thing I didn’t want to risk was being
ignored in New York. Like a moron, I put
my job on the line several times and said
I'd walk away.”

The third segment of Shannon’s highlight
reel is what he feels has been his toughest
assignment: WPL]’s turnaround. “ At times,
people thought it couldn’t be done. I re-
member hearing comments like, "Well, he’s
over now.” ‘It’s a dead radio station and he
won’tbe able to revive it.” Luckily, we were
able to pull it off.”

No Need For Instant Gratification

Whereas Z100 was a fairly quick worst-
to-first scenario, WPL]'s rebirth was slower
to develop. But Shannon remained patient.
“Sometimes in this world, there’s a need
for instant gratification. People get very
frustrated when things don’t happen right
away and they try to change or give up,
but we didn’t do that at ‘PL]. We hung in
there, took all the criticism, stuck to the

game plan, and it finally was a success.”
Once the strategy was put in place,

change wasn'’t a consideration at the ABC

Radio Hot AC. “When 1 first came here,

Continued on Page 77
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This;‘in—ye_i;i??‘{{e enjoys the best of both worlds

g‘kmg time out only for meals, sleep,
and wardrobe changes, KMXZ/Tucson
PD/morning personality Bobby Rich has
been behind a microphone for 30 years.
He's also programmed most of the stations
he’s worked for, with KFMB-FM (“B100")/
San Diego — considered by many to be
the prototypical Hot AC — certainly his
greatest legacy.

Many of those 30 years were spentifi Top
40 and CHR wars. His first AC expe;ience
— or “MOR” as it was called in 19?4;;

was at KFMB-AM/San Diego. Rich axrwed“

there after being a personality at fa,bied Top
40 KHJ/Los Angeles.

g2
“The first thing | nohc§§<was ﬁ‘!aﬂha .

to adjust my air age up because I needed to.
be perceived as older and more mature thans

1 felt I was. My image of MOR/AC at that
time was that it was for older people.”
Perception Problem

But even in 1974, this format was split in
terms of perception. “For its time, KFMB-
AM was pretty uptempo and had some
energy,”
airchecks for a longtime Top 40 friend of
mine [Michael O’Shea] who was also in the
format, and he said, ‘That’s not MOR.”

“Look today at the wide swath between
gold-based AC and Hot AC. It wouldn’t
make sense to have 13 different pages in
R&R for each AC variation, but that’s what
makes our format so interesting, fascinat-

Rich recalls. “I played my

ing, diverse, and complicated.”

For years, people have been telling Rich
that he needs to make a choice between pro-
gramming and being on the air. And for
equally as long, he’s said that he can’t. “It
would be impossible for me to give up one
or the other. I absolutely love being on the
radio and love overseeing and helping put
something together. I've never doneitall by
myself. I've always had help on both sides.
I've usually been part of a team on the air
and always been part of a team off the air.

“It's a perfect situation for me because |

Changes in AC specifically and the busi-
ness generally are leaving many broadcast-
ers in the dust. “The formet’s moving so
fast that you have to double check your-
self to make sure you'rein tte right place,”
Rich remarks. “I feel sorry for people tem-
porarily forced out of the business because
things are changing so rapidly.”

Those walking into Rich's KMXZ con-
trol room might wonder what happened
to the.music. “We're already in our sec-
d year of digital. We boxed up and

_ threw away 1000 carts because we
couldn t find anybody to take them off our

hands. iLhe only reason w= have music
CDQ in the building is because that’s the
way they arrive to be transferred into the

_digital audio system.”

Good Old Vinyl Days

Those of us who aren’t ashamed of
showing our age actually miss the days
of cuing up vinyl records and complain-
ing about cue burns at the front of every
song. As Rich recalls, “There used to be
something fun
and rewarding
about holding a
stack of 45s on
your hand with
your first two
fingers going

the
hole

through
middle
and holding onto the outside of those
cardboard shucks with your thumb.”
Like many of us from that era, RIC}‘%
tially didn’t favor the vinyl--o-cart tra’\s&-

pre-mix segues and make things sound
exactly right. We can combine the talents
we’ve nurtured over the years with these
latest nuances.”

The vast majority of AC programmers
are demo-driven and hardly ever even look
at 12+ numbers. Rich, who formerly was
VP/GM for KMGI/Seattle, points out,
“I've always believed AC is the best for-
mat because it’s the broadest. It's a format
that can — and should —be No. 1 12+ be-
cause we have the ability to appeal to the
widest possible audience. We can span gen-
erations by focusing on and superserving
a rather narrrow target. If done right, and
the competitive nature of the market is fa-
vorable, you can still take a commanding
lead over everybody else in town.”

Looking for ‘Legitimate’ Hits

In the 17 years we’ve known each other,
it’s safe for me to say that Bobby Rich is a
huge proponent of playing the hits. In fact,
“K-Hits” was the handle used on the Los An-
geles station (KHTZ) he once programmed.

In discussing AC’s current state, he com-
ments, “You have to identify which songs are
the hits for your target audience in your com-
petitive situation. Lately, there have been

tion. “But with carts, you could stack vwr 5 fewer.and fewer legitimate AC hits.

show — complete w1th]mgls stagersmﬂy . ’:E‘Q;Qymrs ago, we had about 50 songs

spots — right in front of you.” he reasqns, ﬁha,’t ?re strong enough to go "‘power’ as
Gb rents

“The harder change for me was goingfror
cart to CD. I really had a hard tigaé becau
it took so much control out ef thmg&

and qualified to be ‘recurrents.”
8 are then rolled into ‘New
tat 50-song figure told me that |

Technological changes can turn some . could add one song a week, provided it

people off, intimidate others, and make
others bitter and long for the “good old

‘was xthe ‘right’ one, and I'd have all the le-

gitj};\ate hits for the year.”

“There used to be something fun and rewarding about holding a stack of 455 on your
hand with your first two fingers going through the middle hole and holding onto the
outside of those cardboard shucks with your thumb.”

get to be involved with day-to-day pro-
gramming elements I enjoy, while others
take care of the more analytical areas. I
know that I'm just plain lucky. Stations
should find the right combination of du-
ties to be shared so that the end result is
the best possible product and the people
enjoy themselves and do what they're good
at and what they like doing.”

days.” Instead, Rich encourages people to,
“challenge themselves to f nd ways to
make things fun. [ love what ” do, and like
these changes.

“On one hand, it’s less fun to have ev-
erything on hard disc because all you have
is a screen with a bunch of lires on it. You
click, drag, and link together. What makes
it interesting, though, is you can go in and

Rich says that number has decreased
from 50 a year to about 15-20. "It’s fright-
ening that in one recent year, we only had
12 titles that stayed in the system after run-
ning their life cycles as currents. In our case,
it’s not because we're too narrow — we're
a broad-based Mainstream AC.

“There’ve been fewer titles that have
been standout selections for AC. I've al-

Bossy Ricn

ways been a great believer in currnt mu-
sic. But, for the first time in my AC career,
I've had to cut back on the numbe-~ >f cur-
rents we play because there just aren’t
enough acceptable hits for our auci=nce.”

Regarding consolidation, Rich observes,
“Some companies are clustering maost or all
the significant players of a particular for-
mat in a market. As a result of owning the
format in a market, they can play the game
anyway they’d like. That’s pretty frizhten-
ing and could take away what has zlways
inspired us to be competitive.”

“Look at-the wide swath between gold-based AC and HotAC. It woulan t
make sense to have 13 different pages for each AC varation,

but that'’s what makes our format so interesting,

fascinating, diverse. and complicated.”

The bulk of Rich’s programming re-
sume includes major-market stints in
New York (where he programmed WXLO
for GM Erica Farber), Los Angeles. 2hila-
delphia, Seattle, and San Diego. In a busi-
ness dominated by egos, it’s refresaing to
meet those like Rich who have their egos
totally in check. He raised some industry
eyebrows when he landed in market No.
60, but emphasizes that he and hic wife
Debbie are in Tucson because they, * want
to be here and have no intentions of go-
ing anywhere else.

“People think I'm here because I couldn’t
cut it anymore in bigger markets. ['m for-
tunate to have had all my opportunities.
After nearly six years in Tucson, I find my-
self being very blessed to be in a city 1love,
and my family life is so very good.
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Still KOSTing After All These Years

The station's ipng’ame airstaff and programming consistency keep this LA. mainsta

E@s been nearly 15 years (November 14,
1982, to be exact) since a significant event
in both Los Angeles radio history and the
Adult Contemporary format took place.

That’s when B/EZ KOST/Los Angeles
evolved to AC and would eventually take
its place as one of our format’s most influ-
ential stations.

“We saw a big hole because the only AC
in the market at that time [KHTZ] became
sleepy, tiring, and boring,” reflects KOST
Station Manager/PD Jhani Kaye. “We saw
an opportunity to be brighter, have a little
more energy, and create one significant
sound — and that’s what we set out to do.”

Those were rather anxious times for Kaye
personally because Los Angeles is his home-
town, and he felt even greater pressure to
win. "This was theone place where I couldn’t
afford to fail. Luckily, it proved to be the best
thing that ever happened to me.”

Nice Guys Finish First

KOST’s format change came with only a
few weeks remaining in the fall book. When
the results came out in early January, Kaye
remembers, “We beat [KHTZ] 2.8 to 2.7
[12+]. One of our salespeople slipped a note
through the handle of my car door that read
‘Finally, a nice guy finishes first.” It made
me feel terrific' Since then, we’ve never lost
Los Angeles’s 12+ AC ratings race.”

A sign hangs over KOST’s control room
window, tracking the station’s number-one
AC string. [t's a tradition that started with
the third successive book and is changed
when the new numbers are released — the
current total is 59 straight sweeps.

While the winning streak continues,
KOST’s huge shares have eroded a bit. Span-
ish outlets KLAX and KLVE appear to be
primary culprits. “There’s been a great dose
of reality, but no panic,” says Kaye. “This is
the competitive marketplace we live in, and
it’s how we must do business.”

Holding the distinction of being the
longest-running programmer in't',os An-

s, “Bob
Hamilton held the record be\f"c')r'é me

when he was at KRTH, and [just coms

pleted 15 ye ears.” B

staff turnover in hm tenure ab KOS s

only AC PD. “Bryan Simmons dld the\_
first ID and replaced me on the air in af-

ternoon drive; Mlke Sakellarrdes has been
format; and Ted Ziegenbusch (}’Opm -
2am) has also been with us since the be-
ginning.” Morning Mark
Wallengren and Kim Amidon have been
with the Cox station 11 years.

stars

Special Place In The Heart

Aword association game involving KOST
would definitely trigger “Love Songs” as an
instant response, That long-form show has
always been a ?emal rt of KOST 103’s
entire image. Ha _a newcomer, Karen
911‘19 6-10pm portion
of the show the past eight years. She was
preceded in that slot By Jan Marie, Liz Kiley,
and Laurie Sanders.

According to Kaye, “KOST’s original
consultant, Mary Catherine Sneed, told us

G

Sharp has been

about a show being done in the Midwest
called ‘Pillow Talk.” She said that we might
want to take a

look at it. She'd

send me
airchecks, and I
justcouldn’t hear
that show being
done on the West
Coast.
knew we had to

address the issue and developed Love

But we

Songs together — it’s been an ongoing part
of KOST ever since. We continually do re-
search in all areas of the radio station. Love
Songs is as strong as ever, [in terms of be-
ing] a KOST attribute.”

In assessing his career at the station, Kaye

believes Love Songs and Bill Drake’s famous ;

“Christmas Wish” promotion are perhaps

his two brightest-shining stars. ”[ know,_‘:”lga)f_’e.
we've saved marriages through LoveSongs o

We’'ve made countless anniversaries and’

marriage proposals incredibly special, and
was lucky enough to be one of the architects
of all this. You like to think you were puton
the earth to do something good, and this will
always hold a very special place in my heart.

“Christmas Wish has been very special
because it really connects with the audience.
Some other Los Angeles stations have tried
it, but there’s a special way of doing it cor-
rectly — we have that ability. It’s a thrill to
grant people wishes and hear that you've
had an effect on their lives.”

Consistently Evolving

“1#8 well-known that station owners and

‘managers have “secretly” come to Los An-
"~ geles, holing themselves up in hotel rooms
:t-o “steal” KOST’s programming secrets.
;;‘?They still come and visit,” says Kaye. But
these days, they identify themselves, tell
us they're here, and ask if we can have
lunch.”

Even Kaye acknowledges that KOST was
extremely conservative musically in its early
AC stages. "There was a time we wouldn’t
even consider playing Genesis's “Tonight,
Tonight, Tonight’ because it sounded over-

KOST
103 5FM

tay on top

PR

produced for us. It now tests very well in
our research, and we can include it on the
station. We're finding that songs with a lot
of production and some tempo test very
well in our format over time. In AC’s hey-
day, we could claim many artists as our
own. People like Michael Bolton, Gloria
Estefan, and Whitney Houston launched
their hits at AC. We don’t have special art-
ists like that in our format any longer —
hopefully, that will change.

“I'd like to think that this music is cycli-
cal. The format’s waning a little bit because
we need our own set of new core artists.
When AC was
atits peak, great
ACs could be
used as back-
ground and
foreground.
Since we've lost
those
we're more in

artists,

the background mode. In the immediate fu-
ture, | believe we will continue operating
as a background service. But when that
cycle comes around, as it always does, we’ll
gnce again become more successful.”
_"“Whether in terms of airstaff or music,
’c ‘:igs'jstency has been one of KOST's great-
es vé\ttributeg; “The great radio stations of
~all ime have that in common,”

explains
;;‘__‘I:Jis""teners know before they
turn on the radio what to expect from us.
Evegy time thcy flip on the switch, they

‘Laren’t disappointed.”

Friendlly Rivalry?

" There’s a widespread consensus indicat-

that consolidation has taken some of
the fun out of our business. “These proper-
ties have become so expensive and so im-
portant to the owners,” remarks Kaye.
“"They must generate profits — it's very
much a business, and you can see that at

conventions. Those of us who are radio

©0 .

2 Juani Kave

veterans have seen Levi's and t-shirts re-
placed by business attire. That's permeated
into the everyday operation of the radio
station as well. “Successful operators ad-
dress goals and bottom lines. Cox Broad-
casting Chairman Nick Trigony and Cox
President/CEO Bob Neil have given us
more tools than we could’ve ever wished
for. We've got research, marketing — ev-
erything we need to make the property
work.”

At times friendly and other times bitter,
the main crosstown format rivalry supplied
to KOST has come from Bonneville Bright
ACKBIG. “They’ve certainly taken market-
ing and on-air shots at us the past few
years,” Kaye points out. “It’s a station that
has a difficult time positioning itself. Along
with [NAC/Smooth Jazz] KTWV, KOST
owns all the market’s soft attributes; [Pop /
Alternative Hot AC] KYSR and [CHR] KIIS
own the hotter attributes; and vou wonder
what'’s left for KBIG.

“There isn’t that much sharing between
KOST and KTWYV. The Wave's a unique Los
Angeles station as is [Oldies] KRTH. Both
do well because they have their own audi-
ences. We were intrigued that a format was
created from music that has such a loyal
following. I give them a lot of credit for dis-
covering the music and giving it time to
polish and redefine the format.”

Sad Memories. Bright Hopes

There have been many celebrations at
KOST's studios in the last 15 years, but a
several-day period 11 years ago still clouds
much of the happiness.

In June 1986, KOST’s Bruce Wayne was
the dean of Los Angeles’ airborne traffic
reporters. “We suddenly lost communica-
tion with him and got reports there was a
cloud of smoke a few blocks from the Ful-
lerton Airport,” recalls Kaye. “We found
out that he crashed that morning — two
months away from being the first air traf-
fic reporter in history to report traffic for
25 years.”

As tragic as that was, the news worsened.
KOST GM Don Dalton was serving as act-
ing GM of Cox’s Miami properties and had
been there for a few months. Ironically, he
was coming back to Los Angeles the day
Wayne was killed.

“We contacted him at the Miami Airport
and told him about the crash. All the staff

Continued on Page 77
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THE PREMIERE SINGLE FROM THE ORIGINAL SOUNDTRACK ALBUM
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New this week:
WAI-K Written by Diane Warren -Produced and arranged by Walter Afanasieff Co-produced by David Foster for Chartmaker Inc.
KSFI courtesy of Sony Music Corporation courtesy of Atlantic Recording Corporation
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a sign of consolidation times,
Viacom'’s Radio Division is no more. Pop/
Alternative Hot AC KYSR /Los Angeles and
the company’s two Lite ACs, WLTW /New
York and WLIT/Chicago, are now part of
Chancellor Media’s empire.

Viacom Radio Division President Bill
Figenshu makes the transition in a new ca-
pacity. Here's a refreshingly candid conver-
sation Figenshu and I had about WLTW's
birth, growth, and development.

R&R: What's your new role with Chancel-
lor?

BF: I'm going with the new company and

am really excited about it. Beyond that, 1
can’t reveal anything else right now.

How did Country WKHK/New York

being Lite AC WLTW?

mmer of 1983, we experimented

mat at [WLAKY ago, which
) Wedilfec named Jack

ind I sat in a ho-

Bfmat together in

. sleep. We then

it Viacom,
upnt the /EZ] sta-
‘08 change format. They

tion, wou
gre the format was suc-
¥-didn’t have any solid
& had a four-share [12+]
We asked if we could
just de-emphasize the instrumentals. They
agreed that we could make some adjustments
and WLAK was born as a Soft AC.

We put it on six months later in January,
1984 on what became WLTW.

cessful and wers
track record. WL

R&R: What kind of research did you look at?

BF: The Research Group was testing mu-
sic and Schulke came out with tested mu-
sic, which was a big deal back then. We were
invited to a research presentation which
showed tested music. They showed us ac-
tual test scores and all the top-testing songs
were vocals. We asked ourselves why we
weren’t playing vocals. That's how it started
— we wanted to play the real songs.

R&R: What was the initial reaction?
BF: After we went on the air, Scott Shan-
non was quoted in The New York Tintes as say-

. ing we'd be out of the format in six months.
~ The response was less than overwhelming
~ for this Beautiful Music station for young
people. WYNY at the time was a very big —
and very good —AC. Also, Love Songs WPIX
[which later became NAC/S] WQCD] was
on the air. [On the B/EZ side], WPAT-FM was
there, as was WRFM [which later became
WNSR, WMXYV, and now WDBZ].

programming, marketing strategy, and staff keep it

R&R: Former WLIT/Chicago GM Phil Redo
was WLTW's first PD. Why did you hire him
for the job?

BF: We promoted him from a parttime tal-
ent position. Phil had an attitude about him
that nobody else had. He looked at the for-
mat differently. Remember, everybody
wanted to do CHR — nobody wanted to
do this. In 1983, Z100 [CHR WHTZ/New
York] went from worst to first and Top 40
was revived again. Hot Hits was happen-
ing then and we
trained Phil from zero.
He stayed for a few
years and left to pro-
gram WM]JX/Boston.

R&R: One of the
most important ele-
ments in radio is consis- 1
tency — which seems to
be evident at WLTW.

Even with the great numbers, it doesn't seem to
get that much attention.

BF: We essentially have the same airstaff
as when we went on the air. Valerie
Smaldone and Steve Royce were there the
first day and still do middays and after-
noons, respectively.

Soft AC is the format that nobody likes
— except the people. It’s not cool, and the
record companies and air personalities
hate it. Lite FM has consistentl§
big AC in New York. With all th
other stations get, sometimes
believe it.

R&R: WLTW and WLIT we
“worst to first” situations.
to make an impact?

BF: Very few Soft ACsblow in at nug
one. We had no grand design on wha
hell we were doing. We just learned thin
along the way. Everybody looks at WLTW"
and WLIT, which are both No. 1 25-54, and
think it’s incredible. But my God, it only
took us 13 years.

R&R: What kind of frustrations were there
in WLTW's early days?

BF:Ilike to think that we stunted our own
growth. There are a lot of talented people

who’ve worked for us there. People like Bob
McNeil, Gary Nolan, Dale Parsons, and

o/

Kurt Johnson have contributed to the suc-
cess of the station.

We limited ourselves by saying “that’s
too soft,” or “that’s not soft enough.” We
made certain assumptions about the station
that were absolutely wrong. We assumed
the station’s total usage was office. Don't
get me wrong, office is a very large part of
Lite FM. But people actually like the songs
and actively listen to the format.

We incorrectly assumed that it was a
background station. You
do simple mail-in or fax
contests on these stations
— which isn’t the easiest
thing to do in New York
City — and you end up
with 20,000-30,000 en-

[ l I tries. This is obviously
not your basic back-
ground station. In reality,
this is a very active, up-

front station. It only took us a few years to
realize that, and after we finally got that
through our heads, we started opening up
the station.

R&R: You did that with personalities and
special programming.

BF: We have the ability to do interesting
kinds of contests and different kinds of spe-
cials like Number One Weekends, Five at
5, and Love Songs shows at night. These
are things that regular radio stations do. By
g that, we suddenly became more ac-
. And the more active we became, the
Bigger our cume became. We were more
aradio station — we were a place that
rm, friendly, and active.

R&R: That must have been extremely satis-
Sying.

BE: Well, it was a big relief because it
opened up a whole new place for the sales
and marketing people. It gave us more
spreading room. We had artificially limited
ourselves. We had massive fights about
things that we now think don’t matter.

We’d have three- and four-hour conversa- «*

tions about whether or not we should play
Bruce Springsteen’s “I'm On Fire.” As anal
as we were, we thought we were the keep-
ers of this sound. A bunch of middle-aged
white guys were deciding what that
“sound” was. We realized that we had to
reapproach the format from a whole dif-
ferent place. Like everything else, we made
mistakes and we learned from them.

R&R: Wihat did Lite ACs WLTW and WLIT
mean to Viacom?
BF: Look at what Viacom sold for. The

£
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presence of WLTW in New York and WLIT
in Chicago helped make Viacom a blue chip
radio company.

By the way, it taught us a lot about AC.
Viacom has always been somewhat experi-
mental within adult radio like the things
we're doing at Star [KYSR/Los Angeles].
Everybody holds it up to the candle — we
don’t know what the hell we're doing. We
set out to play the oldies that KROQ
couldn't play. In building ACs, we're will-
ing to experiment.

R&R: How similar are WLTW and WLIT?

BF: They’re very different from each
other. We thought what was good for one
would be good for the other, but again, we
were terribly wrong. These markets are very
different. Basic premise and usages are the
same, the images are there, but when it
comes to programming [WLIT PD] Mark
Edwards and [WLTW PD] Jim Ryan are
very different people and we expected them
tobe. When we stopped trying to make [the
stations] alike, they really started to grow.

R&R: Viacom was well-known as a big mar-
keting proponent.

BF: You simply can’t back off from it. In
10 years at this job — and I suspect I'll do it
in my next lifetime — [ would’ve been nuts
if I didn’t market the stations. It’s too
crowded out there. If you don’t market a
radio station today, you're crazy. All of us
took a position very early on that we

Pénuts — we think it’s nor-

R&R: W;;% the changes in New York radio,
where is WLTW positioned today?

BF: Eighteen months ago, this was the
ugliest town in America for us. When
WKTU came in, they really took the mar-
ket by storm. There was a lot of sampling
that went over there. We were eaten on one
side when WRKS/New York came on with
a very solid Urban AC format. We had to
respond to that and create our own share.

Continued on Page 77
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she howling, relentless winds off Lake
Superior make winters in Michigan Upper
Peninsula communities from Houghton to
Marquette to Sault Ste. Marie bitter cold and
excrutiatingly long.

Having graduated from Northern Michi-
gan University /Marquette, I can also per-
sonally attest that — on the upside — this
area happens to be as lovely and pristine as
one could hope to find in America.

While the U.P. is a long way from Dal-
las, Sault Ste. Marie native Bill Curtis sits
in the programming chair of KVIL/Dal-
las — quite simply, year in and year out,
one of America’s Adult Contemporary
powerhouses.

AC is the only format in which Curtis,
who has been in radio since he was %5, has
worked as a PD/air talent. It would beé ex-
tremely difficult to program a better ;‘&Q
sented the format so well since 1969 He
became a KVIL student long before gbm
there as PD in 1992.

Evolving Helps Longevity

Legendary morning star-Ron Chapman

was KVILs first PD, debutmg on the air in.
January 1969. He's celebraled Countlessf_
number one books, but according to Curtis, -

his show today differs from those he did in
the ‘70s and '80s.
the changes in the lifestyle and priorities of

“Ron’s more sensitive to

today’s adults. My generation is instant
gratification. We grew up with microwaves,
overnight express, and fax machines. We've
never had to wait for anything.

“Ron executes the show in a way that’s
sensitive in getting the information to lis-
teners now. We probably play a little more
music than we did in the past and don’t do
the kind of character bits that were so com-
mon and sought after in the ‘80s. Changes
in Ron’s show [reflect] changes in the
lifestyle of today’s adult listeners; time is
their most precious commodity.”

Entertainment and humor levels are also
a little different. “We went through the era
of morning zoos with lots of people, char-
acters, and bells and whistles,” Curtis re-
calls. “There’s still a place for that, but we're
probabily a little more ‘one-to-one.” Ron had
been doing his show successfully one way
for many years and deserves credit for re-
inventing-himself and evolving the morn-
ing show. He’s become much more in-touch

with the lifestyle, wants, and needs of
today’s busy adults.”

KVIL has had seven programmers in its
28-year AC history. Chapman was suc-
ceeded by Larry Dixon, Ken Barnett, Chuck
Rhodes, Tom Watson, Michael Hedges, and
Curtis. In addition to Curtis and Chapman,
Dixon and Barnett
are still at the station
in on-air capacities.

“There’s no ques-
tion we're a music
remarks

1

station,
Curtis. “"We're also
probably one of the
few mainstream ACs in the country with
very big information, news, traffic, and
weather images.

”We certainly have high-p-ofile person-

alities in Ron Chapman, Larry Dixon, and

ber arm, we're probably a lirtle more Full
Servxce zhan most other ACs — Whlle still

a musm statlon
_ Music familiarity is still critical to KVIL's

* audience. “In its purest form, Adult Contem-

poraxv will always survive and typically
ou\}ast any and all trends. It’s pop music
that’s a blend of older and newer songs.
Adults tend to like what they know, and AC
is musically as strong as ever.”

Fine-tuning music and non-music elements
is something KVIL's constantly done the last
28 years. “We probably don't talk as much as
we once did,” Curtis reveals. “But that isn’t
at the expense of being relatasle, entertain-
ing, and having high-profile personalities.

“There was a time when we probably did
more newscasts a day than w= do now. We
have dual anchors in morning 7nd afternoon
drive. There aren’t many ACs doing dual
anchor newscasts at the top and bottom of
the hour in afternoon drive. We work hard
on our information image because it’s a big
part of who we are. The audience has come
to expect that from us.”

More Than Just Music

Equipped with its own traffic helicopter, the
CBS Radio outlet also places a high priority in
owning the metroplex’s trafficimage. “It's one
of the single most important pieces of infor-
mation for today’s busy Dallas-Ft. Worth
adult,” comments Curtis. “Commute time and
road issues/road construction are more im-
portant than ever. As this market has exploded
in population, the need for traffic information
has heightened. It's not what vou do — it’s
what you get credit for.

S R

S

1L,
103"7f m

“We've always done great traffic and are
probably doing a better job than ever of show-
casing it and taking credit for the job we do.
We continue building the station based on the
wants and needs of our adult listeners.”

Those listener needs and wants are at-
tempting to be satisfied in a booming mar-
ket. “Dallas has
shown double-digit
percentage growth
every year for the
last five years. It's a
$235 million market
this year: 10 years
ago, it was $100 mil-
lion. This is the No. 5 revenue market in
America and No. 7 in population.”

Mirroring AC, KVIL wouldn't likely be

accused of trendiness, but Curtis is more thaft

content to program a consistently ’\Io A-rated
station. “Not many people are wrllmg to dedi-
cate 29 years to the same format. AC is cer-
tainly able to capture the most important
demos for today’s advertisers. If you're No.
1 among women 25-54 or adults 25-54, you
have a lucrative audience that today’s adver-
tisers truly want to reach.

“From a financial and business standpoint,
AC is probably one of the most stable and
greatest revenue-generating formats. The in-
flux of revenue to radio is absolutely stag-
gering. News/Talk does well because they
have more commercials and can sell and
sponsor more talk elements.”

Kitling The Competition

KVIL’s Adult Contemporary challengers
have historically used all the familiar AC
format handles, with few realizing much
success. Historian Curtis recalls, ”’Cozy’
[KQZY], ‘Lite’ [WLRX], ‘Magic’ [KMGC],
and “Star’ [KRSR] have all come and gone.
While still here HQ? AC “Mix’ [KDMX] is

SFX’s KBFB (397.9) is the latest to provide
format opposition, having jettisoned its
Classic Hits format (as KRRW) to Soft AC.
“There’s been a lot of competition and some

stations have done a very good job,” admits
Curtis. “We respect that they’re here, but
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believe KVIL's built on a foundation that lis-
teners have given us.

“One sure-fire way to stay successful is
really staying in touch with and satisfying
audience wants. By doing so, they probably
won’t change. If you're not, they’l’ run —
not walk — to somebody else.”

A case could easily be made that music-in-
tensive, women-targeted KVIL's decicion sev-
eral years ago to become the Dallas Cowboys
flagship station was a controversial cne. The
deal happened about a year before Curtis’s
arﬁval “One of oyg biggest learning ssues is
thatt’sa c«gﬁplekfv differentaudience for the
game T¥s like a seafood restaurant Faving a

pizza buffet Sunday afternoons. When you
know that, Jyoix' \ treat it accordingly.”
~ Rather than doing a Monday night
coach's show and Friday night player in-
terviews, Curtis explains, “We do game-day
broadcasts and keep things very separate.
We don'tgtart talking about and hyping

football Monday through Friday to cur core
AC music fans, who frankly are less than
interested about that.

“We enjoy the big Sunday cume tt athap-
pens in the fall for what it is. We cnjoy lis-
tener tune-in, but don’t have any illusions
of trying to convert football fans t> Mon-
day-Friday listeners if they re not fars of the
format. Conversely, we don’t shove “ootball
down the throats of our format fars Mon-
day through Friday.”

The biggest challenge facing Curt=s when
he took the programming job in 1992 was
to change KVIL —without changing it. “The
first years were tough work. The stat on had
clearly taken on some water. [t was being
squeezed a bit with Soft AC [KLRX] on one
side and Hot AC [KDMX] on the otner.

We learned some things in the fi-st year
of football that may have, in reality, hurt the
station. We had our work cut out for us.
KVIL in 1991 was in the unfamilier posi-
tion of being third among women and
adults and sixth or seventh 12+; the station
had a tough revenue year. But some pieces
were absolutely perfect and we had to iden-
tify those pieces.”
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The Bill Curtis File }
1979-1984 WSMM/Sault Ste. Marie, MI On-air
1984-1986 WFMK/Lansing, MI On-air/Promotion Director
1986-1987 WNNS/Springfield, IL PD/mornings
1987-1988 WSNY/Columbus MD/middays
1988-1989 W]JQI/Norfolk PD/mornings
1989-1992 WWDE/Norfolk PD/middays
1992- present KVIL/Dallas PD
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Attention to detail, a determination to win, and

pleasing listeners have propelled the station to No. 1

hicagoland native/parttime Elvis
imitdtor Mark Edwards started his radio ca-
reer at the tender age of 15, running Sun-
day morning religious shows on WGRT/
Danville, IN.

More than 20 years later, Edwards is
proof positive that you can go home again.
Irregardless of format, the personable
Edwards has proven himself to be one of
the industry’s most respected program-
mers, logging number one ratings as PD of
“Lite FM,” WLIT/Chicago.

The route for Edwards’ return to his be-
loved Chicago (and his equally beloved
Cubs) was via Worcester, MA, where he
guided WTAG-AM & WSRS-FM to great
success in the heart of the Commonwealth.
“Many people thought | wouldn’t make it
in Chicago, but I'd programmed in a big-
ger market [at WTPI/Indianapolis in 1984]
before Worcester.

“I[WTAG & WSRS are] licensed to Worces-
ter, but we were very proud that our stations
sounded as good as anything in Boston. We
competed with Boston stations, so we had
to sound as good as all of them. I enjoyed
working for Knight Quality Stations and it
was a tremendous experience to transform
a legendary 65-year-old station [WTAG]
from Full Service AC to Talk. WSRS started
out as a B/EZ and transitioned to AC. The
Knight people were very intense, serious
broadcasters.”

That’s a description fitting someone else

S

WFYR probably sounded closest to WLIT.
"It was very well-programmed and a pretty
good station, but didn’t have the resources
to make it happen. The history of their fre-
quency [103.5] was not in their favor. It'd
been Oldies and many other formats and
had owners who weren't totally committed.
It was the first to fall away and became hard
rock [“The Blaze”} and is now [Rock] WRCX
— where Mancow lives. WLOO was one of
the last major market B/EZs to change to
Soft AC and was softer than WLIT. They
were very flatand went away to become Hot
ACWPNT.”

WKQX was a personality-based, fore-
ground AC with a huge morning show,
“Murphy In The Morning.” “It was well-
programmed, but didn’t have a lot of lis-
tener interest. They became an Alternative
station with the same calls. WTMX was
brighter, more foreground in presentation
than WLIT, and did a lot of contesting. The
contesting brought cume, but no TSL to
speak of. There’ve been a number of morn-
ing shows through there, and it became Hot
AC several years ago.”

“We dedlicated ourselves to making this a successful station.

the on-air product and marketing and made it clear to everyone that

we were here to stay. Were a seven-year overnight sensation.”

many of us have come to respect who had
a positive Edwards influence. “When [ was
a kid, the only major market PD who ever
took my call was John Gehron at WLS/
Chicago. He ran a great radio station and
I'll never forget him for what he did.”
AC Overoad

When Edwards returned to Chicago in
January 1990, he walked into a station that
was 14th in the demo. In addition to WLIT,
Chicago’s AC landscape then consisted of
WEFYR, WKQX, WLOO, and WTMX. “The
reason AC never did especially well here
was there were too damn many of them,”
Edwards says. “Everybody was trying to
do a slightly different AC version. It was
really a nightmare. But, I was young, stu-
pid, and had just come from Worcester —
what did I know?”

By doing things right and paying atten-
tion to details, Edwards honestly felt WLIT
would win. “We dedicated ourselves to
making this a successful station. We sharp-
ened the on-air product and marketing and
made it clear to everyone that we were here
to stay. When [former] GM Phil [Redo] and
I talked with people, we said the goal was
to be No. 1; it didn't happen
overnight. It was a hard battle,
but we made it to No.1 [per-
sons 25-54 and 35-64] in the
Winter 1997 book{and re-
peated it this Spring]. We're a
seven-year overnight sensa-
tion.

Feeling the key to victory
is outdoing everyone else,
Edwards “We

”

recalls,

W
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Chicago s Lite FM Makes Its Mark

outprogrammed, outpromoted, and
outexecuted the competition. ACs won't
zoom to No. 1 like dance stations can. Lite
FMs are stations that people have to be
comfortable with and always have to do
what we do best.”
New Ufe & Attitude

Lite/Soft ACs 10 years ago were quiet
background stations, but Edwards main-
tains they now have some life and attitude.
“They understand their target audience is
different from what they were like 10 years
ago. Today’s 40 year old isn’t like a 40 year

Turner. We might not have touched some of
these artists 10-15 years ago. We're looking
at the songs and not the artists as much. In
many cases, if the song’s right, the artist
doesn’t matter.

“If you do good radio, your station will
be successful and you’ll bill above your
share. Stations like WLTW/New York,

“The reason AC never did especially well here was that
there were too damn many of them. It was really a
nightmare. But, | was young, stupid, and had just come
from Worcester — what did / know? "

old in 1978. Winning stations have reflected
their changes in lifestyles and tastes. You
have to do different things to make them
happy.”

The often-heard knock on Lite/Soft AC
is that it isn’t hip. “Nobody likes it — but
the listeners,” Edwards remarks. “I have
856,000 people a week listening to a station
that many of my friends think is totally
uncool. But this very uncool station is No. 1
25-54 and sells records for acts ranging from
the Bee Gees to
Elton John to

WLIT/Chicago, KOIT/San Francisco, and
WMJX/Boston are very successful, are big
radio stations, and are huge mainstream
players.”

Edwards is constantly re-evaluating ev-
erything on Lite FM, and reminds fellow
PDs to remember their listeners. “We
don’t change what doesn’t need to be
changed, but we do look at everything all
the time. I don’t play my favorite songs
~if I did, we’d have a one-share. We con-
stantly focus on listener needs and give
them the information they need and the

We Sﬁaweﬂed b Catlisle. music they want. That’s how you get to
“Soft AC has

be No. 1, and you always have to pay at-
become the only

mainstream for-
mat of the "90s.
As Hot ACs
splinter, Soft
ACs have become the broad-based radio sta-
tions that appeal to many different people.
They 're not so tightly focused that they ex-
clude people from the radio station the way
that many more uptempo AC versions do.
Only on Soft AC can you hear Chicago, Eric
Clapton, Phil Collins, Elton John, Journey,
Kenny Loggins, Rod Stewart, and Tina

tention to that.”

One change Edwards must face is one in
station ownership, as Viacom’s WLIT has
been acquired by Chancellor Media.
“Viacom was great to us,” he states. “They
brought us in, in 1990, and told us to make
WLIT No. 1. We had a very good — but not
an extreme — research budget so we con-
tinued to talk to our listeners all the time.
They gave us a hiuge marketing budget which
gave us the leading share voice in television
for a very long time. At times, we were able
to tap into MTV and have them do our cre-
ative. Viacom gave us other marketing
power that enabled us to do things that our
competition is still unaware of.

“They let us do the first direct-mail video
in radio history, tying together WLIT with
‘Entertainment Tonight” and other Viacom
entities. It was incredibly successful, but we
couldn’t have done it without the support
and resources that a company like Viacom
could give.”
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Format s Open, Aggressive
Stance Exciting To Label Execs

Mark Rizzo

Linoe THurMAN

B0B LATANIA

A bince record promotion executives
aré talking with radio programmers ev-
ery day, we solicited valuable input from
various label people to get their take on
the format’s climate.

Here are some representative insights
concerning Adult Contemporary, Hot AC,
and Pop/ Altema%ivae Hot AC.

My first AC projectiwas for a company
that had an AC division a whopping six
months before they decided there was no
money in it.

Since then, the format’s undergone some
major changes. With the institution of
R&R’s Hot AC and Pop/ Alternative charts,
it appears almost anything goes. Just when
[ think a song’s too hot or too left of center,
somebody plays it.

HotAC plays Blues Traveler, Sheryl Crow,
Del Amitri, and Dishwalla— and plays them
a lot. Many record labels are taking notice
and paying much more attention to the for-
mat and the way they approach it. [t's now
not uncommon to start projects at Hot AC
and cross them to CHR — which was almost
unheard of a few years ago.

Some very aggressive programmers
aren’t waiting to be told what the next hit
will be. They’re finding and championing
them with a passion [usually displayed] by
Alternative guys. I no longer think about
going back to CHR to get into the action —
there’s plenty of

e the format grow.
It's satisfying to watch someone like Sarah
McLachlan, who after 10 years is finally at
the point where she’s considered a huge art-
ist. She’s on the Hot AC chart, and people
at mainstream AC are asking about her —
even before an impact date.

ACsaren't as rigid and are open to play-
ing music that was once considered off-lim-
its or too pop. It reflects the contemporary
growth of the format, without it playing rap
or heavy dance influences. Much of the mu-
sic we tried bringing along 10 years ago was
met with resistance. It's nice to see that what
we thought would work for adults is finally
panning out.

Hot AC’s a different splinter of adult ra-
dio. It has its own place, and I'd like to see
it mature. [ appreciate their enthusiasm for

ts to break out

the music, but I'm concerned that some Hot
ACs aren't real ratings market leaders.

Part of AC’s bad rap is that it's a dead
format. People have lost jobs at labels be-
cause it isn’t a profit center. I hope the for-
mat grows and re-defines itself to what we
know it can be.

Some stations are %00 hip for the room
and quickly dismiss artists who were core
to the format as recently as five years ago.
This is dangerous for AC because familiar-
ity to adult listeners is crucial.

While we all benefit when stations play
new artists, stations shouldn’t be so cava-
lier in dismissing still viable artists. As we
continue supporting artists from the recent
past, programmers must understand the
need to develop a current crop of new art-
ists. We need to make new friends for lis-
teners so they’ll be old friends in 10 years.

With consolidation: programmers don’t
have as much time these days to spend
with record people. They're usually pro-
gramming more than one station. It’s im-
portant that a promotion person knows
each radio station.

Marketing and promotion are extremely
important today. We're building artists’ ca-
reers, and it doesn't stop with getting their
music added. There’s a thin line among for-
mats: Adult Contemporary, Hot AC, and
[Pop/Alternative]. What we all have to re-
member is a hit is still a hit. We all try maxi-
mizing artist exposure and Columbia has
crossed artists like Shawn Colvin, Dog’s
Eye View, Savage Garden, and Toad The
Wet Sprocket acrgss formats.

.
Linde Thurman
Elektra Sr. Divecton/Mational AC Promotion

The inception of HétAC and Pop/Alter-
native is the biggest change ['ve seen in the
format in the eight years I've been doing
AC promotion.

These two new formats have allowed
many great artists to be heard on AC and
introduced artists to female buyers. As Hot
AC and Pop / Alternative embrace new art-
ists, Mainstream AC has been able to focus
on core AC artists.

‘N

Adult Contempor;\i’"& isa very viable and
successful format with a bright future.
There’s a diversity from Adult Top 40 to
Pop/Alternative, and these stations have
the ability to break many records.

We’ve had great success with main-
stream artists like Gloria Estefan and
Luther Vandross. The open nature of the
format has allowed us to break new ground
with Indigo Girls and future stars like
Amanda Marshqgi.

L

Having aggressive%—lot ACs really gives
us outlets that we didn’t have a few years
ago. Our company made a conscious effort
about six months ago to try to take away
the parameters of trade reporting status
with radio stations. We decided to take the
broader view of adult radio, whether it is
CHR, Hot AC, or Pop/Alternative. We
work those stations within the context of
the pop department. Hot ACs or Pop/Al-
ternatives were never treated with any less
enthusiasm than CHR. We’ve been
promotionally more active with Hot AC
and they’re responding to that increased
enthusiasm that we have for them. The for-
mat has seasoned, veteran PDs and it’s nice
to see that they’ve become aggressive
again.

There are many different AC versions,
and most AC stations do a pretty good job
serving their target audience.

With all the research that’s been done,
you can’t tell AC programmers anything
about their audience that they don’t already
know. But they’re over-reliant on research
and underestimate their audience’s desire
for new music. AC’s conservative nature
is unnecessary.

Adult Contemporary stations serve a
function and their audience will sample
them. But I'm also sure that their listeners
get a little bored and push other buttons
on the dial in order to hear some fresh new
music.

Continued on Page 74
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“Tom Callahan has an unmatched industry reputation. His style and demeanor are
unique by any standards. His ability to represent and persuade are talked about by
radio and record industry leaders on an almost daily basis. Knowing and working
with Tom are experiences to be long remembered.” Russ Morley—PD WMC —
Memphis

“Your record deserves the best” Scott Talyor - OM KOSI - Denver

“Always professional, always entertaining...Tom gets my add.” Joe Hann—-MD
WRCH - Hartford

“How many times can you schedule “lunch” when Tom calls...How many

“meetings” can you have...Sooner or later you have to talk with him. I gotta get
caller ID” Scott Miller-MD WDOK - Cleveland

AC Independent over 6 years

Former national promotion positions at three labels.
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2401 BROADWAY « BOULDER, CO 80304
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Continued from Page 72

Debbie Cerchione
Istand Director/A€-Promotion

When 1 started working in the format,
all ACs were basically the same. The only
difference was that some ACs played more
currents than others.

AC s going throughwhat CHR and Rock
experienced the last few years. These for-
mats redefine their positions in an ever-
changing marketplace. Many ACs will
have to re-evaluate their target demos. For
some, it will mean updating their gold and
increasing currents. Others will stay on the
same musical course, but will become more
of an information source.

New artists now have a better chance of
breaking in AC. Stations are becoming
more concerned about the sound of a
record, rather than the artist.

Kerry Wood
Mercury YPJAC Promotion

Record companies now have more places
to go with their music. Hot AC —and now
Pop/ Alternative — target hipper adult fe-
males. The exciting part is that Hot AC at-
tracts active listeners who buy CDs and go
to concerts.

We saw Hot AC as a natural evolution
when several key CHR programmers
came to the format and found an oppor-
tunity to focus on adult females. They suc-
cessfully snatched away a significant
chunk of CHR listeners. We're very happy
to see R&R’s new Pop/Alternative sub-
chart because it more clearly defines
what’s going on at Hot AC. There will al-
ways be a need for Mainstream AC and
it’s become more important than ever.
Mainstream AC programmers play and
break artists other formats perceive as ap-

pealing to older demos.

Exciting things will continue happening
for adult formats. Today’s adults grew up
as active concert-goers and music buyers.
When we saturate markets with airplay, we
certainly notice a difference in sales.

Jennifer Henry
Reprise Director/AC Promotion

For the first time in the last six months,
there seems to be a definite separation be-
tween Mainstream AC and Hot AC. A true
identity has emerged in both music style
and on-air approach. Each now has a com-
fortable niche which is especially nice in
markets having more than one AC. This
niche allows each of these stations to con-
tinue being successful at maintaining adult
demos and to generate ad dollars.

Working the format is more exciting than
ever. Listeners are letting their stations
know that they do want to know more
about new music, and PDs are responding.
Possibly for the first time ever, label heads
are also taking note. Those of us who've
been in the format for many years know
we don’t have to argue too hard to prove
there is a correlation between AC airplay
and sales.

&d Mascolo
River North Nashville VP/GM

Adult Contemporary radio seems to be
taking on a completely new attitude with a
very wide variety of music from Toni
Braxton, Bob Carlisle, Shawn Colvin, Jewel,
and even country sensation LeAnn Rimes.

Blending that with Bryan Adams, Bee
Gees, Peter Cetera, and Natalie Cole, it’s
become a very diverse format that cap-
tures listeners from 18-54. The trend to
continue playing superstars and blending
them with younger acts seems to be work-
ing quite well. The state of AC is very
healthy at this time.

Michael Plen
Virgin Sr. VP/Promotion

From a small format, Pop/Alternative
has solidified itself and become much
broader and healthier. Programmers have
seen that there are many artists out there
who can fit. It’s, ultimately, exposing many
great artists [who aren’t compatible] with
Rock-leaning Alternatives or mainstream
CHRs. The format has opened up many
more stations to play new music.

ACs are still slow to come to terms with
new product, but still play the format’s clas-
sicartists. They re carrying the torch for stan-
dard core artists. Hot ACs are asking if they
want to lean with heritage-type acts, or play
more Pop/ Alternative music. Hot ACs must
decide what's alternative and what's hip. The
audience isn’t as judgmental.

Valarie Moses

Warner Brothers
National Director/AC Promotion

In radio’s ever-changing state, there’s
always been one constant: AC. While AC
isn’t a format that’s been the avenue for
breaking new artists, it does bring artists
to their listeners who may be considered
on the cutting-edge.

As an industry, we should view AC as
the format that exposes artists to adults —
which isn’t easy in an industry which re-
lies primarily on the youthful market.

Introducing Radio’s ONLY Modern AC

Programming Services package!
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Polling The Programmers

You've seen format “Safe Lists,” but we asked programmers what songs they think best

define Adult Contemporary and Hot AC. Here are the results of that exclusive R&R poll.

early three of every four AC programmers (73.5%)
said Elton John is an artist who best defines the format,
while six of 10 Hot AC PDs (59.5%) claimed Hootie &
The Blowfish best typifies that format. Only Celine Dion

crossed over to both Top 10 defining artists lists.

———

|
1
f
i

1 HOOTIE & THE BLOWFISH 59.5%
2 SHERYL CROW 54.7%
3 ALANIS MORISSETTE 45.2%
4 JEWEL 26.1%
5 CELINE DION 16.6%
(tie) GIN BLOSSOMS 16.6%
(tie) JOHN MELLENCAMP 16.6%
8 NATALIE MERCHANT 11.9%
(tie) R.E.M. 11.9%
10 MELISSA ETHERIDGE 9.5%
(tie) JOURNEY 9.5%

1 WALLFLOWERS

One Headlight 214% !
2 HOOTIE & THE BLOWFISH £

Only Wanna Be With You 19.0% £
3 CELINEDION

Because You Loved Me 16.6%

(tie) HOOTIE & THE BLOWFISH

I Go Blind 16.6%

(tie) ALANIS MORISSETTE

Ironic 16.6%

(tie) ALANIS MORISSETTE

You Learn 16.6%

(tie) DUNCAN SHEIK

Barely Breathing 16.6%
8 SHERYLCROW

Alll Wanna Do 14.2% %

(tie) JEWEL

You Were Meant For Me 14.2% |

(tieNO DOUBT §

Don’t Speak 14.2%

T —

ists Wiho Best Define
1 ELTON JOHN 73.5%
2 WHITNEY HOUSTON 69.1%
3 CELINEDION 64.7%
4 PHILCOLLINS 54.4%
5 ROD STEWART 41.1%
6 MARIAH CAREY 39.7%
7 GLORIA ESTEFAN 33.8%
| 8 MICHAEL BOLTON 30.8%
! (tie) BILLY JOEL 30.8%
10 TONIBRAXTON 16.1%
]

Once again, Dion proves to be a favorite of both formats in
the definingsongs category. Her smash “Because You Loved
Me” from the film “Up Close And Personal” can be found
on both theAC and Hot AC lists.

4

1 CELINE DION

| Because You Loved Me 55.8%
{ 2  WHITNEY HOUSTON
i I Will Always Love You 25.0%
3 RIGHTEOUS BROTHERS
Unchained Melody 23.5%
i 4 ERIC CLAPTON
Change The World 17.6%
5 ROD STEWART
Have I Told You Lately (Live) 13.2%
6 MICHAEL BOLTON
When A Man Loves A Woman 11.7% :
7 BRYAN ADAMS i
Everything I Do (I Do It For You) 10.2%
(tie) PHIL COLLINS
Against All Odds (Take A Look...) 10.2%
9 BILL MEDLEY &
JENNIFER WARNES
(I've Had) The Time Of My Life 8.8%
10 BILLY JOEL
Just The Way You Are 7.3% :
(tie) ELTON JOHN !
Can You Feel The Love Tonight 73% |
(tie) POLICE }
Every Breath You Take 7.3% E
|

L
A huge percentage of ACs air “Love Songs”-type
programming, so we thought you’d like to see the
country’s Top 10 most-requested songs from those
¢hows, based on our programmers’ poll.

P m——

1 WHITNEY HOUSTON

IWill Always Love You 50.9%
2 RIGHTEOUS BROTHERS

Unchained Melody 471% -
3 BRYANADAMS

Everything I Do (I Do It For You) 37.7%
4 CELINEDION

Because You Loved Me 35.8%
5. HEATWAVE

Always & Forever 26.4%
6 BETTE MIDLER

Wind Beneath My Wings 24.5%
7 BOB CARLISLE

Butterfly Kisses 20.7%
8 CHRIS DEBURGH

The Lady In Red 13.2%
9 MICHAEL BOLTON

] When A Man Loves A Woman 11.3%
4 (tie) MARY CHAPIN CARPENTER

Grow Old With Me 11.3%

(tie) JOURNEY

OpenArms 11.3% |
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Wire Shannon: Modern ey Pa/ad i

* [GM]}Mitch [Dolan} and [VP/Pro-

gramming] Tom [Cuddy] said
they’d stave off the wolves long
enough to get the job done and
they did. Many companies

* wouldn’t have given their stations

* he and Pettmgxll éﬁo £

o -ga.i\"gptxs‘\s a:-oc'("‘ o##?-‘x
S

that much time to accomplish
what we wanted to.

“Even people who aren't fond of
me will tell you that my work ethic
and character won't allow me to
accept ‘'no’ as an answer. If you
want something badly enough and
put your mind to it, you can ac-
complish anything you want.”

Scott & Todd needled each other
recently about a rarity for them —a
particularly weak morning show.
“We knew we were the worst Shg W
on the dial that morning. You just ;ﬁ;l

-{ £

-a-a-\. o \-::-

i
§.>- e

e
e e

“We'te: m%‘ﬁ“ﬁﬁﬁ our morning

i

slxwﬁmgﬂmﬁw e working
pretty well: We're ready to an-
nounce a few mire affiliates in the
next 30 days. I'm in a very good
place and enjoy working with
Todd; I'm having fun.”

WPL]’s Hot AC take is much like
that of an, “old line Top 40,” Shan-
non suggests. “If you go back to the
'70s, Top 40 stations played oldies
and didn’t ‘ram jam’ you through
it too much. We're a full-blown,
personality Top 40 station for
adults. Some people will argue that
you're not CHR unless you play
every CHR hit. We play the things
that we think will work for us.”

To those who don’t know the
man, Shannon could be perceived

and run and can't let it eat you. Bﬁo as self-centered. That would be an

don’tanalyze it and try to figure

i

;a;nFortunate assut mption — not to

why it went that way. We dld%ﬁx c§%1tlon f@%]he truth. Over
1’

have anything for the ‘Best Of’ :ﬁf
that day. Those shows usually fe\%”

like six hours rather than four.” ==
m % -rs-m- o

It's no secret that Shauurumg?pg

e

joys doing national rad ig;

e ‘% been quick to
gﬁ‘ir his success and
L

§¢¢ M.,A «'}'Y‘w
g R
[ ;&:t he can’t allow his

e
i
&,%&* ﬁdk&h‘ﬁ-s

ing partner Pettingill. “You have
to surround yourself with people
who won't allow you to live in the
past. For me, that person is Todd
Pettingill. He’s tough to work with
because he’s just as opinionated
and as driven as I am. He also
hates losing just as much as I do.

“I'm tough on people and don't
worry if they like me. If they do,
that’s a bonus. But I want some-
one to walk away from our expe-
rience as a better person and want
them to have learned about radio
and about themselves. I try to
teach radio just for the day so
people can accomplish more in life
— not just something on the air.”

Shannon is not a heavy-detail
person. “I write with a big pencil
and don’t like long conversations.
Radio is simple and gets difficult
when people try complicating it.
You must practice 'no excuse’ ra-
dio to succeed. If you can find a
programmer who explains away
failure, you’ll find a PD who will
continue to fail. Idon’t understand
failure. You really have to be ob-
sessed by winning and want it so
badly that there is no ‘Plan B.’
Somebody’s winning — why can’t
it be me?”

W
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Still KOSTing After A/f%e Years

Continued from Page 66

was at the station. When Don came
here, he walked the halls saying

- hello to everyone. He told [then

%

&

B py

j

. APD/Love Songs Host] Liz Kiley

that he missed ‘his kids’ [the KOST
staff]. A short while later, Liz called

me and said to get to the parking lot.
Don was going home and opened
his car door and said he felt dizzy.
In front of many of the staff, he had
abrain aneurysm. We lost him a few
days later.”

Saying he has no plans to leave
the scene, Kaye remarks, “This is
where [ wanted to make an impact,
and I believe I've done that. The
initial challenge was to get the for-
mat on the air and make it work.
The secondary challenge was to
maximize it, and we did that. The
hardest challenge is to maintain it

the best we can.”

Viacom's New York Learning Experience

Continued from Page 68

After we whined for about 20 min-
utes and wished they weren’t there,
they still were there and still strong.

One assumes a 30-year-old
spends all their time with CHR or a
Rhythmic station. But clearly,

people want to relax with a sta um%g“fgfﬁ?? HAG

like ours.

R&R: What are your thoughts
about the future of Soft AC in general?
BF: The music’s been relatively

Acknowledgements

i
trends. folways be a mar-
ket for rela xﬁg;adlo of some sort
and there’ll alwa} s be a format that

sets a feeling, milod, or pace. There
will also be an at-work station.

“Thank yous” must start with always gracious and precisely focused Team R&:R Captain Erica Farber for
wholeheartedly supporting this project and for maintaining a wonderfully creative work environment.

Appreciation also goes to R&R’s second-to-none editorial staff, including Ron Rodrigues, Kevin
McCabe, Anthony Acampora, Jeff Axelrod, Julie Gidlow, Wendy Hermanson, and Adam Jacobson.
Special kudos to Margo Ravel, who ﬂawlessly repeated her role from last month’s epic CHR special as

editorial/production liaison.

‘Vibrant colors and production de51gn came from a team headed by Gary van der Steur, Carl Harmon,
and Tim Kummerow. More than 100 programmers participated in a special poll and 40+ interviewees
were kind enough to share their input. ‘All have my deepest thanks, as does R&R'’s sales staff.

I've worked with some great broadcasters over the last 28 years. But my true role models — “Soup
& Rose” in Worcester, MA - will forever hold my ‘utmost respect and s;ncerest gratitude. My wife
Rhonda is a constant source of encouragement and support (her rendmon of "Hello” would make :

. even Lionel Rlchle proud)

Thanks to all our readers and advertxsers, and we promlse you won‘t have to wait another 1206
1ssues before R&R next AC s.pecxall _ ) i . .

July 18,1997 R&R ® 77
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AC TOP 30

JULY 18, 1997

e = TOTAL PLAYS =y

W oW W ™ ARTIST TITLE LABEL(S) ™ W 2w w

s+ 1@ MICHAEL BOLTON Go The Distance (Columbia) ~ 2265 2177 2205 2065
1+ 2 2 €@ CHICAGO Here In My Heart (Reprise) 2027 1991 2176 2241
s s 3 € SHAWN COLVIN Sunny Came Home (Columbia) 2005 1848 1846 1714
s & & @ JAMES TAYLOR Little More Time With You (Columbia) 1823 1693 1682 1615
717 7 @ PETER CETERA Do You Love Me That Much? (River North) 1809 1687 1689 1680
4 3 4 6 TONIBRAXTON | Don’t Want To (LaFace/Arista) 1681 1800 1903 1931
w 10 & @  MONICA For You | Will (Warner Sunset/Atiantic) 1641 1543 1430 1284
s 4 5 g  BEEGEES Alone (Polydor/A&M) 1530 1735 1854 1829
w 1 1w @ PAUL CARRACK For Once In Our Lives (Ark 21) 1518 1317 1180 1002
2 6 9 1w BOBCARLISLE Butterfly Kisses (DMG/Jive) 1227 1434 1822 2105
9 9 n 11 JEWEL You Were Meant For Me (Atlantic) 1226 1282 1476 1550
7 1 12 @  AZYET Hard To Say I'm Sorry (LaFace/Arista) 1213 1041 932 835
217 13 () NATALIE COLE A Smile Like Yours (Flektra/EEG) 1192 969 863 662
1 12 1 14 BRYAN ADAMS I'll Always Be Right There (A&M) 893 9%67 1117 1247
13 13 151 KENNY LOGGINS For The First Time (Columbia) 881 gs0 1028 1107
s 2 2 O LEANN RIMES How Do | Live (MCG/Curb) 800 684 538 388
2« 2 19w @ STYX Paradise (CMC) 778 685 634 581
0 19 15 )  KATHY TROCCOLI He'll Never Leave Me (Reunion) 732 696 686 663
12 16 17 19 RICHARD MARX Until | Find You Again (Capitol) 664 721 915 1114
5 15 1 2  JIMBRICKMAN Picture This (Windham Hill) 592 m 920 930
— — 2% @ KENNY LOGGINS | Am Not Hiding (Columbia) 526 332 156 43
29 2 22 @ SWING OUT SISTER Somewhere In The World (PureMercury) 475 390 347 29
— 2 2 @  MICHAEL ENGLISH Why Didn't | (Curb) 404 34 301 250
2 2 2 2  WHITNEY HOUSTON My Heart Is Calling (Arista) 335 623 649 621
@  BACKSTREET BOYS Quit Playing Games (With My Heart) (Jive) 327 189 129 56
— — 2 € MICHAEL LINGTON & BOBBY CALDWELL Tell It Like It Is (Mu Groove) 295 220 170 155
% 2 z @ HANSON Mmm Bop (Mercury) 293 266 306 299
w 2 22 @  PAULA COLE Where Have All The Cowboys Gone? (ImagoWB) 276 249 236 288
@  JEWEL Foolish Games (Atiantic) 211 51 — —
@ R. KELLY Gotham City (Jive) 203 167 132 53

TOTAL
STATIONS/ADDS

1001
97/0
86/2
89A
92/2
8610
86/4
7800
8473
8310
741
7h
82/4
6170
56M
56/5
52/6
58A
92A
46/0
4412
43/4
38/5
290
2471
3177
1410
1500
16/11
17/4

AMY GRANT Takes A Little Time (A&M)
Total Stations: 10, Adds: 9, Plays: 138, WMAS 16 (7), WMJQ 28, WAFY 12, WTCB 16,
WPEZ 10, WRVR 16, WLTS 15. WRVF 1, WQLR 14, KWAV 10.

ALL-4-ONE | Turn To You (Blitzz/Atlantic)

Total Stations: 16, Adds: 5, Plays: 123, WWLI 10 (5), WYJB 5, WLIF 5 (5), WKWK 5, WGSY
7(7), WTCB 7, WGNI 16, WDEF 10 (10), WAHR 10 (5), KMGL 5, KQXT 7 (7), WGLM 7 (7),
WSWT 5 (5), KELO 5 (5), KWAV 5 (5), KSBL 14 (15).

LIGHTHOUSE FAMILY Lifted (A&M)

Total Stations: 14, Adds: 4, Plays: 118, WWLI 10 (5), WSRS 5 (5), WLEV 14 (5), WVAF 11
(1), WAFY 13 (14), WGSY 10 (5), WOOF 8, KMGL 5, KOXT 5 (5), WGLM 3, WMGN 17,
KELO 5 (5), KWAV 5 (5), KiSC 7 (7).

K.D. LANG The Joker (Warner Bros.)

Total Stations: 15, Adds: 2, Plays: 114, WWLI 10 (10), WMAS 7, WKWK 10 (10), WGSY 7
(5), WLRQ 8 (8), WFOG 10 (10), WTVR 6 (6), KQXT 7 (7), WFMK 10 (10), KEZG 5, KGBX
8 (8), KOSI 2 (2), KWAV 3 (3), KKCW 14 (8), KISC 7 (7).

NO MERCY When | Die (Arista)

Total Stations: 19, Adds: 4, Plays: 114, WWLI 10 (10), WSRS 5 (5), WLEV 7 (3), WLIF 5,
WVAF 5 (5), WKWK 5 (5), WARM 6, WGSY 10 (5), WTCB 3, WTVR 5 (5), WEAT 6, WDEF
5 (5). KQXT 7 (7), WFMK 10 (10), WGLM 5 (5), WSWT 5 (5), WQLR 7 (7), KELO 5 (5),
KWAV 3 (3).

This chart reflects airplay from July 14-20. Songs ranked by total plays. Highlighted songs indicate Breaker.
105 AC reporters. 93 current playlists. Songs that are down or flat in plays for three consecutive weeks
and below No. 15 are moved to recurrent. © 1997, R&R Inc.

JOOSE Your Love Is So Nice (Flavor Unit/EastWest/EEG)

Total Stations: 16, Adds: 3, Plays: 113, WRCH 7 (7), WWLI 5, WSRS 5, WLEV 7 (5), WLIF 5 (5),
WKWK 5 (5), WGSY 7 (7), WDEF 10 (10), WOQF 8, WAHR 10 (10), KQXT 7 (7), WGLM 7 (7),

WSWT 5 (5), KELO 5 (5), KWAV 5 (5), KSBL 15 (13).
CINNAMON Me As Helen Of Troy (Soap/Isiand)

Total Stations: 12, Adds: 0, Plays: 94, WWLI 10 (10), WLEV 7 (5), WVAF 5 (5), WKWK 5 (5},
WGSY 7 (10), WTVR 8 (8), WDEF 5 (5), KQXT 7 (7), WFMK 10 (10), WSWT 16 (16), KWAV 5

(5), KISC 9 (9).
BELINDA CARLISLE In Too Deep (Ark 21)

Totaf Stations: 10, Adds: 4, Plays: 67, WLEV 3, WLIF 5 (5), WKWK 5, WGSY 7 (7), WTCB 7 (7),

WOOF 8, WAHR 10 (10), KOXT 7 (7), WGLM 5 (5), KLYF 10.

KENNY ROGERS Write Your Name Across My Heart (Magnatone)

Total Stations: 10, Adds: 10, Plays: 51, WWLI 5, WLEV 3, WKWK 5, WGSY 7, WOOF 8, KOXT

5, WCRZ 7, WAJI 5, WGLM 3, KOSI 3.

Songs ranked by total plays.
Station call letters followed by number of plays.

BREAKERS.

No Songs Qualified For
Breaker Status This Week

MOST ADDED-

ARTIST TITLE LABEL(S) ADDS

KENNY LOGGINS | Am Not Hiding (Columbia) 12
JEWEL Foolish Games (Atlantic) 11
KENNY ROGERS Write Your Name (Across...) (Magnatone) 10
AMY GRANT Takes A Little Time (A&M) 9

BACKSTREET BOYS Quit Playing Games (With...) (Jive) 7
BILLY JOEL To Make You Feel My Love (Columbia) 7
MICHAEL LINGTON & BOBBY GALDWELL Tell tt.. (M Groove) 7
ATLANTA RHYTHM SECTION Alien (Southern Tracks) 6
STYX Paradise (CMC) 6
ALL-4-ONE | Turn To You (Blitzz/Atlantic) 5
AZ YET Hard To Say 'm Sorry (LaFace/Arista) 5
MICHAEL ENGLISH Why Didn't ! (Curb) 5
LEANN RIMES How Do | Live (MCG/Curb) 5
SUPERTRAMP Live To Love You (Silver Cab/Oxygen) 5

MOST INCREASED

PLAYS Lay
ARTIST TITLE LABEL(S) INCREASE
NATALIE COLE A Smile Like Yours (Elektra/EEG) — +223
PAUL CARRACK For Once In Our Lives (Ark21)  +201
KENNY LOGGINS | Am Not Hiding (Columbia) +194
AZ YET Hard To Say I'm Sorry (LaFace/Arista) +172
JEWEL Foolish Games (Atiantic) +160
SHAWN COLVIN Sunny Came Home (Columbia)  +157

BACKSTREET BOYS Quit Playing Games (With...) (Jive) +138
AMY GRANT Takes A Little Time (A&M) +131
JAMES TAYLOR Little More Time With You (Columbia) +130
PETER CETERA Do You Love Me That Much? (River North) +122

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

R. KELLY | Believe | Can Fly (Jive)

TONI BRAXTON Un-break My Heart (LaFace/Arista)
DUNCAN SHEIK Barely Breathing (Atiantic)

JIM BRICKMAN w/MARTINA McBRIDE Valentine (Windham Hill)
BRUCE SPRINGSTEEN Secret Garden (Columbia)

ERIC CLAPTON Change The World (Reprise)

CELINE DION All By Myself (550 Music)

JOURNEY When You Love A Woman (Columbia)
WHITNEY HOUSTON | Believe In You And Me (Arista)
JON SECADA Too Late, Too Soon (Virgin)

Breakers: Songs registering 875 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. if two songs
are tied in number of plays, the song being played on more stations is
placed first. Most Increased Plays lists the songs with the greatest week-
to-week increases in total plays. Weighted chart appears on R&R
ONLINE.

1-888-SOUPCAN

%&\T}\G Vare

| ROIL UKE TRUNDER [

FOR PROMOTIONS CONTACT:
TOM CALLAHAN 303-545-0237 « LESLIE MARQUEZ 818-584-7020 = DONNA BRAKE 615-737-5369 = JUDI VALSI 330-638-4341

Rolling For Adds
July 21t
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Roll Like Thunder




We Salute The
Marconi Award Nominees

“AC Station Of The Year”

KKCW KVIL

Portland, Oregon Dallas, Texas

Jacor CBS

WASH WLHT

Washington, DC Grand Rapids, Michigan
Chancellor-Evergreen Patterson

WBEB

Philadelphia, Pennsylvania
Jerry Lee

We are honored and thrilled to have been nominated
in such 1llustrious company.
It’s an achievement for a lone independent station to be up there
with the big groups
My thanks to everyone.

o 1

WBEB FM PHILADELPHIA
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AC PLAYLISTS

FIND CONTPLETE PLAYLISTS FOR ALL AC REPORTERS ON R&R ONLINE

KBIG
6.7 WLTW/New York a— KBIG/Los Angeles Ki0l/San Francisco KVIL/Dalias
{212) 258-7000 (213) 874-7700 (415) 538-1013 (214) 691-1037
e m Ryan |“4 Ervin/Verdery Strent 103 fm Curtis/O'Neal
vs ARTISTATITLE PLAYS ARTISTATLE PLAYS ARTIST/TITLE PLAYS ARTISTATITLE PLAYS ARTISTMITLE
IW 2w 1 W oW LW TW W W LW TW IW 2W LW TW W 2w LW
14 14 14 14 TDNIBRAXTDN/Un-break My Heart 28 28 28 30 R.KELLY/I Believe | Can Fly 19 19 17 19 BEE GEES/Alone 27 27 36 36 SHAWN CDLVIN/Sunny Came Home 7 23 23 23 LEANNRIMES/How Do | Live
14 14 14 14 BRICKMAN & MCBRIDE/Vatentine 28 28 30 30 MDNICA/For You | Will 19 19 19 19 MICHAEL BOLTON/Go The Dislance 35 35 36 36 R KELLY/I Believe | Can Fly 15 23 23 23 JEWEL/You Were Mzant..
14 14 14 14 KENNY LOGGINS/For The First Time 23 27 27 28 WHITNEY HOUSTON/I Believe In You... 17 17 19 19 TONI BRAXTON/I Donl Want To 35 35 36 36 KENNY LOGGINS/For The First Time 23 23 23 23 TONI BRAXTON/Un-break My Heart
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5 KENNY G “Havana™ 10 BELINDA CARLISLE “Deep”

WOOF/Dothan, AL
GMWPD. Leigh Simpson
OMMD: Mike Holderfeid

15 KENNY LOGGINS “Hudig™
8 LINGTON & CALDWELL “Tet”
8 JOOSE “Nce”

8 BELINDA CARLISLE “Deep”
8 LIGHTHOUSE FAMILY “Lited"
8 ATLANTA RHYTHM...Aden”

14 BILLY JOEL “Feal” 8 KENNY ROGERS “Wre”
WHBC/Canton, OH i

PD:Terry Simmons :{)X:E"/EALE. PA
MD: Brice Lewis IA) Paull Davies

18 JEWEL “Foolish™

7 MICHABL ENGLISH “Why"

WIKY/Evansville, IN
POMD: Mark Baker

MO: Tom Cook ark Bak

9 LEANN RIVES How™ SR

7 SISTER HAZEL "AK’ )
KEZA/Fayetteville, AR
OMPD: Chip Arledge

ﬂ;ﬂ(}haﬂesmn, WV e

MD: Amile Nuttor 18 RICHARD MARX “Find”

S 18 KATHY TROCCOLI “Never”

105 Total Reporters
105 Current Reporters
93 Current Playlists

Reported Frozen Playlist (7):
WRCH/Martford, CT
KOST/Los Angeles, CA
WVEZ/Louisville, KY
WBEB/Philadelphia, PA
KGBX/Springfield, MO
WASH/Washington, DC
WMGS/Wilkes Barre, PA

Did Not Report, Playlist Frozen (5):
KYMG/Anchorage, AK
WDEF/Chattanooga, TN
WLHT/Grand Rapids, Mi
WTVR/Richmond, VA
KISC/Spokane, WA

WCRZ/Fiint, Mt
OWPD: J. Patrick

MD: George Mcintyre
7 KENNY ROGERS “Wrtie™

WINK/Ft. Myers, FL
POMO: Bob Grissinger
38 BILLY JOEL “Fesl”

38 KENNY LOGGINS “Hding®

WAJIFL. Wayne, IN

OM: Lee Tobin

PO: Barb Richards

§ R KELLY “Gotham™

5 SWING OUT SISTER “Somewhere”
§ KENNY ROGERS “We™

WAFY/Frederick, MD
PO: John Flessler

MD: Norman Henry Schmidt
12 AMY GRANT “Time™

WMAG/Greensboro, NC
POMD: Nick Aen
9 PAUL CARRACK "Once”

WMYi/Greenville, SC
PO: Gary Jackson
MO: Cheis Scott

No Adds

WSPA/Greenvilie, SC
OM: Jim Kirkdand

POMD: Greg McKinney

11 LEANN RIMES “How"

KSSKMonalulu, Hi
OMMD: Michael Shishido
PD: Dick Wainwright

No Adds

WAHRMuntsville, AL
PD: John Makone

MD: Bonny O'Brien

5 R KELLY “Gotam™

5 JEWEL “Fooksh”

5 INDIGO GIRLS “Shame™

WTPi/ndianapalis, IN
PD: Gary Havens
MD: Staws Cooper
8 JEWEL “Fooksh®

WTFM/Johnson City, TN
POMD: Mark E. McKinney
10 DUNCAN SHEIK “Rurs”

WQLR/Xalamazoe, MI

WJXB/Xnoxviile, TN
POAD: Joft Jamigan
No Adds

WGLM/Latayette, IN
POMD: Dan McKay

17 JEWEL “Foolsh”

7 SYX Paate”

7 SUPERTRAMP “Lne”

7 KENNY LOGGINS “Hiding”
3 LIGHTHOUSE FAMILY “Lifed”
3 KENNY ROGERS Wit

KHLA/Lake Charles, LA
OMPD: Don Rivers
34 AZYET Sorry”

WFMKAansing, MI
POMD: Ray Marshal

10 KENNY LOGBINS “Hding”
10 LINGTON & CALOWELL “Tef”
10 ATLANTA RHYTHM . "Aben”

KSNE/Las Vegas, NV
PD.Tom Chase

MD: John Borry

5 MICHAEL ENGLISH “Why"

KEZG/Lincoin, NE

PD: Scott Larson

MD: Jeft Scott

17 MICHAEL ENGLISH “Why™

17 SWANG OUT SISTER “Somewtere”
11 KENNY LOGGINS “Hidig™

S JEWEL “Foohst”

5 KD.LANG “Jokar™

5 LINGTON & CALDWELL “Ted™

WALKALong Istand, NY
PO: Geno Michaels

APD: Rob Miller

MD: Charlie Lomberda

10 AZ YET “Sony”

10 DIANA KING “Say”

10 BILLY JOEL “Feel”

10 NATALIE COLE “Smde”

KBiG/Los Angeles, CA
PD: Dave Ervin

MO: Dave Verdery

10 PETER CETERA "Do”

WPEZMacon, GA

PO/MD: Jim Frankdin
10 AMY GRANT “Time"

WMGN/Madison, Wi
VP/Prog: Pat O'Neill

MD: Kim Fischer

17 LIGHTHOUSE FAMILY “Utted”
17 MICHAEL BOUTON “Distance”

KVLYMcAlten, TX
PD: Roger Scott
MD: Brenca Lymn

No Adds

WLRQ/Melboume, FL
PD: Max Tooker

WO: Karen Kay

21 R, KELLY “Gotham”

21 AZYET “Sory”

21 SHERYL CROW “Change™

WRVR/Memphis, TN
OMWPD: Jool Burke
MO: Kay Manioy
16 AMY GRANT “Time"
7 BILLY JOEL “Foul”

WLYE/Minneapotis, MN
POMD: Gary Noian
5 LINGTON & CALOWELL “Teil

KJSN/Modesto, CA
POMD: Gary Michsels
10 SHAWN COLVIN “Sunny”
7 STYX “Paradse”

WOBM/Monmouth-Ocean
NJ

POMD: Jo#t Rafter
18 STYX "Paradise”

KWAVMonterey, CA
POYMO; Bernie Moody

10 AMY GRANT “Time™

5 SUPERTRAMP “Live"

WLMG/New Orieans, LA
OMPD: Nick Ferrara

MD: Johnny Scott

15 LEANN RIMES “How

WLTS/New Orleans, LA
PD: Steve Suter

MD: Jim Hanzo

15 AMY GRANT “Time"

WLTW/New York, NY
POMD: Jim Ryan

12 BiLLY JOEL “Feel”

10 BACKSTREET BOYS “Playmg”

WFOG/Norfolk, VA
POMD: Mike Smith
10 AZ YET “Somy”

KMGL/Dklahoma City, 0K
PO/MD: Steve O'Brien

5 KENNY LOGGINS “Hiding™

5 ALL4-ONE Tom”

5 UGHTHOUSE FAMILY "Lied”

KEFM/Omaha, NE

PO: Dwight Lane

MD: Steve Albertsen
No Adds.

WMGF/Orlande, FL
PD: Laura Dane

MO: Dean Miuccio

S LEANN RIMES "How™

WSWT/Peoria, iL
POMO: Randy Rundie
10 JEWEL “Fooksh™

KESZ/Phoenix, AZ
POMD: Mike Dol Rosso
12 MONICA For"

KKCW/Porttand, OR
POMD: Bifl Mincider
No Adds

WWLi/Providence, Ri
PD:Tom Holt

MO: Bob Bolsvert

5 JOOSE Mot

5 KENNY ROGERS "Wite"

KRNO/Reno, NV
POMD: Alan Cook
No Adds.

WSLQ/Roancke, VA
PD. Don Morrison

MD: Dick Danists

15 MONICA "For*

KGBY/Sacramento, CA
POMO. Bob Laurence
24 JEWEL “Fooish”

KEZK/St. Louis, MO
APDMD: Bob London

7 JEWEL “You'

7 MONICA “For”

REPORTERS

Stations and tl'ieir‘ adds Iiste& élphéb;ti&ali} by mérket |

KSFi/3ait Lake City, UT
PD: Dam Craig

WD: Ly Morris

17 PAUL CARRACK “Once”

17 NATALIE COLE *Simie”

KQXT/San Antonio, TX
OM/PD: Mike Scott

MD: Bil! Norris

7 SUPERTRAMP “Live”

5 KENHY ROGERS “Witk”

5 ATLANTA RHYTHM.. "Alien”

KiDi/San Francisco, CA
VP/Prog.: Steve Streit
21 BACKSTREET BOYS “Playny”

KS8L/Santa Barbara, CA
POMD: Poter Bie
No Adds.

KZST/Santa Rosa, CA
PD: Brent Farris

MD: Pat Schaffer

2 KENMY LOGGINS “Hiding”

1 LINGTON & CALOWELL “Tel"

KLSY/Seattle, WA
PD: Bobby Irwin
MD: Bob Brooks
6 AZYET“Sory”
6 JAMES TAYLOR “Litse”

KELO/Sioux Falis, SD
POYMD: Reid Holsen
5 BACKSTREET BOYS "Phaying”

WHYN/Springfield, MA
PD: Chris Tracy

MD: Bridget Lynott
10 KENNY LOGGING “Hiding"

WMAS/Springtield, MA
PO Paul Cannon

APDIN: Keith Stephens

16 JEWEL “Foolsh”

7K. LANG “Joker”

WRVFfToledo, OH
POMO: Kim Carson
1 AMY SRANT Time®

KMXZTucson, AZ
PD: Bolby Rich

MD: Ed Alexander

5 MONICA For

WLZW/Utica, NY
POAD: Randy Jay
o Adds

WEAT/West Paim Beach, R
OMPD; Liss Howard Jacoby
APDYMD: Chad Perry

7 UNGION & CALDWELL “Tell

6 NOMERCY “When"

15 TINA "URNER “Wings”

WKWK/ Wheeling, WV
POMKD: Doug Danels

5 KENNY ROGERS “Wine"

5 ALL4-ONE “Tun

5 MICHAEL ENGLISH "Why"

5 BELINDA CARLISLE “Deep”

WJBRMWilmington, DE
PD: Michaet Waite

MD: Dave Banks

7 LEANM RIMES “How™

7 UNGTDN & CALOWELL ‘Tl

WGNI/Wilmington, NC
POD: Mike Farrow

MO: Craig Thomas

16 JEWEL "Fooksh”

16 ALL-4-ONE “Turn”

WSRS/Warcester, MA
POMO:; Steve Peck

5 MICHAEL ENGLISH ‘Why”

5 JOOSE “Nie”

WARMYork, PA

PD: Kelly West

MD: Rick Sten

14 KENNY LOGGINS “Hiding”
6§ NOMERCY “When™

WKB8N/Youngstown, OH
OMPO: Dian Rivers

MD:Mark French

19 SHERYL CROW “Change™

19 PAUL CARRACK "Once”

19 PETER CETERA "Do”
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WKDD/Akron, OH
PDMD. Chuck Collins

18 SARAH MCLACHLAN "Mysiery”
14 BACKSTREET BOYS “Playng”
12 SAVAGE GARDEN "Moon*

KKOB/Albuquerque, NM
OM: John Forsythe
POMD: Mike Parsons

24 SHERYL CROW “Change”

21 WHITE TOWN “Woman™

12 PAULA COLE “Wait”

9 JEWEL Fooksh®

KMXS/Anchorage, AK
PO: Mark Carison
APOMO: Roxy Lennox

5 MATCHBOX 20 “Push”

KAMX/Austin, TX
PD: Dusty Hayes
MD: Jack Stovens
25 MATCHBOX 20 "Push”
25 ABRAMOGRE “Ciover”

WWMX/Baltimore, MO
PD: Adam Goodman

MD: Grag Carpenter

30 JEWEL “Foolish™

30 OMC "Buare”

WMJY/Biloxi, MS
PD: Waltor Brown
MD: Angis Thompson
7 MEXICO 70 “Want™
7 JEWEL “Fooksh™

KCIX/Boise, 1D
POMD: Ruse Novak
28 10.000 MAMACS “More”

34 MIGHTY MIGHTY... “Impression”
7 JEWEL “Fooksh’
5 UVE Tum"

KKYS/Bryan, TX
POMO: Ryan O'Brien

16 SAVAGE GARDEN "Moon™
12 SPICE GIRLS “Bacome”

WLNK/Charlotte, NC
OM: Tom Jackson

PD- Stacy Cantrell

APD: Joshua Goodman

27 MIGHTY MGHTY... “Impression”
11 JEWEL “Fooksh”

WOMZ/Charlottesville, VA
POAD: Angle Logen

18 SARAH MOLACHLAN “Mystary’
13 ABRA MOORE Clover™

WTMX/Chicago, iL

PD: Barry James

APOMD: Jaime Kartak
No Adds

WWNK/Cincinnati, OH
PO: Brad Rifis
APD: Bobbi Maxwel
MD: Rick Jamie
8 ENVOGUE "Whatever”
6 BACKSTREET BOYS "y’

17 THIRD EYE BLIND “Like”
17 DUNCAN SHEIK “Runs”
§ TONIC “Could”

KVUU/Colorado Springs, CO
OM: Jim Arthur

PD: Lse Roberts.

APD: Brad Milor

29 SARAH MCLACHLAN "Mystery”
22 WALLFLOWERS ~Drflerence”

WCGO/Columbiss, GA
POMD: Lo McCard

10 SARAH MOLACHLAN “Mystery”
10 JEWEL “Fookst”

KDMX/Dalias, TX
PD: Kim Ashiey
MD: Lisa Thomas

8 TONIC “Covid

8 ABRA MOORE “Clover”

WDAQ/Danbury, CT
PO: Bill Trotta

MD: Keity Nash

12 WALUFLOWERS “Difference”
12 LIGHTHOUSE FAMILY “Litted"
12 JEWEL “Fooksh”

WMMX/Dayton, OH
PD: Joft Ballentine
ND: Dean Taylor

No Adds

KALC/Denver, CO
PO: Gragg Cassidy
MD: Cha Cha

310,000 MANIACS "More™

KSTZ/Des Moines, 1A
PO: Jim Scheefer

MD: Carot Vonn

14 INDIGO GIRLS “Stame”

WKQI/Detroit, Mt
POMD: Tom O'Brien
10 JEWEL “Fooksh”

B BILLY JOEL “Feel”

KATE/Dubuque, 1A
PO:Tim Oilion

MD: Jacide Livingston
28 10.000 MANIACS “More™

WQSM/Fayetteville, NC
POMD: Dave Stone

10 TOMC “Coukd

10 LIGHTHOUSE FAMLLY "Lifed”
10 MONACO ‘Want”

WBBE/Ft. Pierce, FL

PD: Mike Michaels

MD: Terry Edwards

23 AZYET “Somy”

23 OMC “Buarre”

22 SPICE GIRLS "Become™
S THIRD EYE BUND "Lfe”
5 DEPECHE MODE “Good"

KVSR/Fresno, CA
POMO: Mike Alexander
25 PAULA COLE "Wat”

16 LAUREN CHRISTY “Breed”

WKZL/Greensboro, NC

41 MIGHTY MIGHTY.. “Impression”
18 CRAVIN' MELON “Sweet™

17 MEXC0 70 “Want™

15 ABRA MOCRE “Clover™

15 MATCHBOX 20 “Push”

WIKZHagerstown, MO

KHMXHouston, TX
PD: Pat Paxton
MD: Rich Anhom

No Adds

WKEEMuntington, WV
PD: Jim Davis

APOAMD: Gary Miller

17 NIGHT RANGER “Forever™
17 98 DEGREES "inviste”

16 PAULA COLE “Wat’

WJ0X/ackson, MS
PDMD: Wayne Scott

21 JEWEL “Fooksh™

21 PAULA COLE “Watt"

21 HANSON “Wheres™

WKYE/Johnstown, PA
PD: Jack Michaets
MD: Brian Woble
7 BAGKSTREET BOYS “Playing”
7 DUNCAN SHEWK “Rons
5 SPCE GIRLS “Become”

WAZY/Lafayette, IN
Corp. POMD: Michsel Stone
8 DUNCAN SHEIK “Auns”
8 INDIGO GIRLS “Shame”
B PAULA COLE “Wat”
4 NIGHT RANGER “Forever™

KMXB/Las Vegas, NV
PD: Mike Marinc
MD: Kevin Maxwell

SARAH MCLACKLAN "Mystery”

WMXL/Lexington, KY
OMPD: Doug Hamand
APO/MO: Barry Fox

No Adds

KURBLittie Rock, AR
OWPD: Randy Cain

MD: Kavin Mier

31 JEWEL “Fooksh”

19 NIGHT RANGER Forever™

KYSR/Los Angeles, CA
interim PO: Angels Perelli
APDAMOD: Chis Ebbott

25 WALLFLOWERS “Oiferance”

WMC/Memphis, TN
PD: Russ Moriey
MD: Bruce Wayne
6 WALLFLOWERS "Differsnce”
6 MEXICO 70 “War”

WPLL/Miami, FL
POMD: Deve Stewart
No Adds

WKTI/Milwaukee, W!
PD: Danny Clayton
APDMO: Leonard Peace

6 JEWEL "Fooksn”

WMYX/Milwaukee, Wi
PO: Brian Keity

MD: Jim Moraies

28 BACKSTREET BOYS *Playng’

KSTP/Minneapolis, MN
PD: Todd Fisher
MO: Leighton Peck

No Adds

K0S0/Modesto, CA

PD: Max Miller

MD: Donna Mider

10 MATTHEW SWEET “Whem™

10 MIGHTY MIGHTY  “Impression’
10 PAULA COLE “Wat™

WJLKMonmouth-Ocean, NJ
PD: Rob Watker

MD: Lauren Pressiey

15 ABRA MOORAE “Clover”

15 SARAH MCLACHLAN “Mystery”

WJRZMonsnouth-Ocean, NJ
GMVPD: Lance DeBock

MO: Dan Turi

20 THIRD EVE BUND "Lbe”

WMXS/Montgomery, AL
PD: Al Mason

MD: John Rogers.
21 HANSON "Wheres”

WDBZ/New York, NY

PD: Stave Weed
APDMD: Linda Siiver

21 JEWEL “Foolsh”

21 MIGHTY MIGHTY... Impression”
5 KATELL KEINEG Hol

WPLI/New York, NY
VPProg: Tom Cuddy

PD: Scott Shannon

MO: Tony Mascaro

15 HANSON “Wheres™

WHUD/Newburgh, NY

5 JEWEL “Foolsh™
4 SAVAGE GARDEN "Moon®

WPTEMNorfolk, VA

PO: Mark Bradiey
MO: F. Devon Thornton

12 ABRA MOORE “Cloves”
12 MAYCHBOX 20 “Push”

WWDEMNorfoik, VA
PD: Don London

MO: Jeff Moreau

11 JEWEL "Fooksh”

KTNP/Omaha, NE
PD: Justin Case
MD: Tony Matteo

12 WALLFLOWERS “Difference”

WOMX/Orlanda, FL
PO: David Isreal

MO: Tim Baidwin

18 BILLY JOEL “Foed

WXIL/Parkersburg, WV
PO: Larry E. Hughes

MO: Jack Horton

23 PAULA COLE “Wan™

22 TONC “Could”

KZZP/Phoenix, AZ

PD: Dan Persigehl

APOAMD: Dave Cooper
No Adds

WYXR/Philadelphia, PA
OMPD: Dave Allsn

MD: Rich Davie

31 BACKSTREET 80YS “Playmg”

WVTY/Pittsburgh, PA
PD: Bruce Glilbert

MO Scott Alexander

19 BRYAN ADAMS "Aways™

WMGX/Portiand, ME

KB8T/Portiand, OR
PD: Wichast Newman
MD: Lisa Adams.
5 DUNCAN SHEIK “Rurs”
5 FIONA APPLE “Crmend”

WSNE/Providence, R
PO: Bl Weston

MD: Jack Casey

20 DAVE MATTHEWS BANG “Crash”
15 INDIGO GIRLS “Stame™

15 SARAH MCLACHLAN “Mystery”

KMXG/Quad Cities, 1A-IL
PD: Matt Williams

WD Ant Monroe

28 BFE GEES "Alone”

21 JEWEL “Fooksh™

21 HANSON “Whares™

21 10,000 MANIACS "More™

21 ABRA MOORE “Clover™

21 OMC "Buarre”

WRAL/Raleigh, NC
POMD: Stave Reynoids
17 OMC “Buare”
15 R KELLY Ry

WMXB/Richmond, VA
PD: Barry McKay
MD: Kat Simons.

7 MEXICO 70 “Want”

7 TONKC “Could”

KZZ0/Sacramento, CA
PO: Carmy Fererri
APDMO: Carris Owens

No Adds

Wi0G/Saginaw, MI
PD: Mike MacDonakd
MO: Kaith Kelty

22 10,000 MANACS "More”

KBEE/Sait Lake City, UT

KISN/Salt Lakz City, UT
POMD: Burke Allen
15 JEWEL “Fooksh

KSMG/San Antonig, TX
PD: Andy Hot
MD: Darle Thomas:
25 JEWEL “Fookst™
5 SPICE GIRLS “Bacome’

KFMB/San Diege, CA
PO: Tracy Johnsos

KLLC/San Francisco, CA
PO: Louls Kapian

MD: Julie Stoscial

10 LIVE Tum®

10 MIGHTY MIGHT!  “Impression”

KRUZ/Santa Barbara, CA
PO: Duncan Payton
APD: Mike O'Brian

7 DAVE MATTHEWS BAND “Trpping”
7 SARAH MCLACHLAN "Mystery”
7 ABRA MOORE “Glover”

WAEV/Savannah, GA
OMPD: Scotty Snes

MD: Swove Wilkams

22 WALLFLOWERS “Diflerence”

KPLZ/Seattle, WA
POMOD: Kent Philips
No Adds

WAKS/Tampa, FL
PO: Mason Dixon
MD: Rico Blanco

5 BILLY JOEL “Feat

5 BABYRACE “Com”

5 R KELLY “Gothan®

WMTX/Tampa, FL
POMD: Chuck Morgan
5 MATCHBOX 20 “Assh”
5 TEXAS “Say"
5 BACKSTREET BCYS “Playig”
5 WALLFLOWERS ‘Oference”

KMAJ/Topeka, KS
PO Dave Waters

MD: Rose Diehl

28 AZYET “Sony”

KEYW/Tr-Citles, WA
POMD: Paud Drake

14 JEWEL Foolsh”

5 UGHTHOUSE FANILY “Lied”

WROX/Washingien, DC
PD: Randy James

MD: Carol Parier

15 WALLFLOWERS “Difrence”
15 VERVE PIPE “Freehmen”

OM/PO: Steve Ketty WXLOMWorcester, MA
APDAD: Sean Michasis PO: Steve Gallaghe"
810000 MAMACS “More” MD: Rob Poulin
7 JEWEL “Foolsh” M " o
7 PAULA COLE War 18 MIGHTY MIGHTY “Iimpeession
7 ROBYN Know™

85 Total Reporters
84 Current Reporters
79 Current Playlists

Reported Frozen Playlist (2):

WENS/Andianapolis, |
KNEV/Reno, NV

N

Did Not Report, Playlist Frozen (3):

WTICMartford, CT
WSHE/Ortando, FL
KYKY/St. Louis, MO

Did Not Report For Two Consecutive
Weeks; Data Not Used (1):

WLUP/Chicago, IL

Usic:
aster

THE MUSIC SCHEDULING SYSTEM
Call 800-326-2609 or fax 414-521-2892

e-mail: sales@a-ware.com web: www.a-ware.com
A-Ware Software, Inc. * 22600 Arcadian Ave. * Waukesha, WI 53186

Tune Up Your Music Library!
% Impact Your Ratings
% Increase Your Profits
* Decrease Your Workload

Discover for yourself why thousands of radio stations
worldwide are scheduled by the Master. MusicMaster!
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[ TOTALPLAYS ———————— TOTAL
3w W W ™w ARTIST TITLE LABEL(S) ™ LW 2w w STATIONS/ADDS
>+ 1+ @ SHAWN COLVIN Sunny Came Home (Columbia) 3036 2933 3093 3167 80/0
3 3 2 @  SISTER HAZEL All For You (Universal) 3014 2853 2803 2727 810
12 a3 a3 WALLFLOWERS One Headlight (/nterscope) 2752 2851 3048 3189 770
s s « @ SHERYL CROW A Change Would Do You Good (A&M) 2595 2381 2313 2262 761
4 4 5 5 DUNCAN SHEIK Barely Breathing (Atlantic) 2280 2338 2481 2573 71N
w7 7 @ VERVE PIPE The Freshmen (RCA) 2136 1970 1926 1787 631
s 6 6 7  HANSON Mmm Bop (Mercury) 2069 2183 2272 2320 610
2 12 o @ THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 2066 1783 1769 1643 64/3
7 ¢« s @ SAVAGE GARDEN | Want You (Columbia) 1909 1836 1891 2144 63/0
w 15 1w  OMC How Bizarre (Mercury) 1751 1397 1156 943 59/6
o u w0 ) DAVE MATTHEWS BAND Crash Into Me (RCA) 1747 1653 1773 1788 53A
s o un @ JEWEL You Were Meant For Me (Atlantic) 1622 1606 1813 1993 6170
3 1 13 @  INDIGO GIRLS Shame On You (Epic) 1532 1508 1451 1265 56/3
2 1 15 O 10,000 MANIACS More Than This (Geffen) 1456 1239 959 709 63/6
a1 12 15 PAULA COLE Where Have All The Cowboys Gone? (imagoWB) 1400 1524 1781 1980 54/0
6 14 15 ) MEREDITH BROOKS Bitch (Capitol) 1306 1191 1187 1111 430
BREAKER () JEWEL Foolish Games (Atlantic) 1168 766 401 199 52/21
17w w1 COUNTING CROWS Daylight Fading (DGC/Geffen) 1008 1066 1056 1044 450
~ 2 2 (O SARAH MCLACHLAN Building A Mystery (Arista) 828 619 489 292 36/8
21 20 19 20  BLESSID UNION OF SOULS | Wanna Be There (Capitol) m 850 846 847 2810
— 25 22 @ TONIC If You Could Only See (Polydor/A&M) 759 660 586 408 36/5
— — % @ WALLFLOWERS The Difference (/nterscope) 728 561 386 312 32/8
~  — 3 € PAULACOLE | Don't Want To Wait (/mago/WB) 726 472 218 — 3919
— — 29 € ABRAMOORE Four Leaf Clover (Arista Austin/Arista) 606 489 382 345 3509
w % 27 @ MEXICO 70 | Want You (Big Pop/Red Ant) 601 555 560 507 31/4
5 2 25 2%  SPIGE GIRLS Say You'll Be There (Virgin) 567 612 603 608 220
» 2 22 JONBON JOVI Midnight In Chelsea (Mercury, 565 696 722 685 310
14 1 22 2  BOB CARLISLE Butterfly Kisses (DMG/Jive) 553 685 1030 124 23/0
@  MATCHBOX 20 Push (Lava/Atlantic) 538 449 356 283 26/6
7 27 2 a0  MONICA For You | Will (Warner Sunset/Atlantic) 487 551 532 532 1710

SAVAGE GARDEN To The Moon And Back (Columbia)

Total Stations: 27. Adds: 3. Piays: 477, WDAQ 12, WTIC 18 (18), WKEE 18 (20), WHUD 4, WOSM 15 (15),
WEBBE 21 (22), WKYE 17 (13), WPTE 21 (21), WSHE 19 (18), WMXB 25 (6), WAKS 17 (8), WMXL 16 (15),
KURB 35 (35), WM 6 (6), KKYS 16, KOMX 20 (12), KHMX 30 (27), KZZP 28 (27), WKDD 12, WOAL 40 (40),
WKQI 10 (10), KMXB 10 (1), KBEE 7 (6), KISN 23 (15), KMXS 5 (5). KPLZ 21 (21), KEYW 11 (11).

DEPECHE MODE It's No Good (Mute/Reprise)

Total Stations: 19, Adds: 1, Plays: 433, WOMZ 23 (26), WCGQ 13 (1), WOSM 22 (22), WBBE 5, WPLL 28 (32),
WPTE 28 (28), WSHE 29 (29). WMXB 22 (23), WJDX 5 (5), KAMX 42 (42), KSMG 6 (9), WKQI 17 (17), KMXB
37 (37). KVSR 37 (37), KYSR 20 (6), KBBT 5 (5), KFMB 55 (26), KLLC 29 (35), KRUZ 10 (10)

MIGHTY MIGHTY BOSSTONES The Impression That | Get 7(B/g Rig/Mercury)
Total Stations' 12, Adds: 7, Plays: 363, WBMX 34, WXLO 18, WDBZ 21, WLNK 27, WKZL 41, KTNP 17(17),
KALC 55 (56). KVSR 37 (37), KOSO 10, KBBT 39 (25), KFMB 54 (20), KLLC 10.

LUSCIOUS JACKSON Naked Eye 7§Grand Royal/Capitol)
Total Stations: 9, Adds: 0, Plays: 356, WTIC 27 (27), WPTE 49 (49), KZZP 45 (45). WKQI 48 (47), KVUU 35 (35).
KALC 24 (24), KYSR 62 (29), KFMB 34 (16), KLLC 32.

DUNCAN SHEIK She Runs Away (Atlantic)

Total Stations; 21, Adds: 4. Plays: 343, WBMX 10 (4), WTIC 15 (15), WXLO 23 (23), WJLK 20 (15), WDBZ 21
(21). WHUD 6 (5). WOMZ 26 (19), WSM 10 (10). WKYE 7, WPLL 31 (20). WMTX 7 (8), WMC 18 {6), WMXS
21 (21), WTMX 53 (52), WOAL 17, WAZY 8, KMXS 5 (5), KBBT 5. KLLC 18 (12), KRUZ 7 (7), KPLZ 21 (21).

BACKSTREET BOYS Quit Playing Games (With My Heart) (Jive)

Total Stations: 19, Adds: 6, Plays: 346, WDAQ 13 (12), WSNE 30 (20), WKEE 32 (29), WPLJ 26 (17), WYXR 31
WOSM 19 (19). WKYE 7, WAKS 41 (41), WMTX 5. WMXL 16 (15). KURB 10 {10), KKOB 6 (2), WKOD 14,
WWNK 6, WKQI 12 (12), WKTI 21 (21), WMYX 28, KMAJ 14 (14), KEYW 15 (13).

This chart reflects airplay from July 14-20. Songs ranked by total ptays. Highlighted songs indicate Breaker.
85 Hot AC reporters. 79 current playlists. Songs that are down or flat in plays for three consecutive weeks
and below No. 15 are moved to recurrent. © 1997, R&R Inc..

NEW & ACTIVE

AZ YET Hard To Say I'm Sorry (LaFace/Arista)
Total Stations 12, Adds: 2, Plays: 278, WHUD 15 (13), WYXR 7 (7), WBBE 23, WMXL 21 (21), WMC 6 (6), WMXS
21/(21), WKDD 20 (20), WWNK 35 (47). WMYX 28 (28), KATF 44 (4], KMAJ 28. KISN 30 (31)

NIGHT RANGER Forever All Qver Again (Legacy)

Total Stations: 15, Adds: 3, Plays: 277, WSNE 15 (15), WKEE 17, WROX 24 (24), WKYE 10 (10), WRAL 27 (11),
WJDX 21 {21), KURB 19, WMC 20 (13). WTMX 32 (31), WKQ! 10 (10), WENS 30 (30), WAZY 4, WKT120 (19), KSTP
23 (14), KYKY 5 (5).

JAMES TAYLOR Little More Time With You (Columbia)
Total Stations 11, Adds: 0, Piays: 268, WMGX 19 (19), WSNE 20 (20), WPLJ 20 (10). WHUD 18 {19), WLNK 32
(30), WKYE 31 (31), WMJY 7 (7), WMXS 35 (35), WAZY 29 (26), KATF 28 (28), KMAJ 28 {28).

SNEAKER PIMPS 6 Underground (Virgin)
Total Stations: 10, Adds: 1. Plays: 197, WBMX 7 (6), WXLO 21 (21), WOBZ 6 (6). WPTE 21 (21), WTMX 31 (32),
KVUU 22 (22), KALC 5 (5), KVSR 36 {35), KYSR 37 (17), KFMB 11.

MICHAEL BOLTON Go The Distance (Columbia)
Total Stations: 8, Adds: 0, Plays: 191, WSNE 15 (15), WHUD 19 (20), WKYE 5 (5). WXIL 29 (28), WMJY 18 (18)
WMXS 35 (35), WAZY 26 {24), KATF 44 (28).

ROBYN Do You Know (What It Takes) (RCA)
Total Stations: 9, Adds: 1. Plays 188, WKEE 32 (30). WEBE 21 (23), WMXL 21 (21). KURB 8 (10), WKDD 17 (14),
WWNK 26 (11), WKTI 25 (25), KMAJ 30 (28), KBEE 7.

LIGHTHOUSE FAMILY Lifted (A&M)
Total Stations: 9, Adds: 3, Plays: 118, WDAQ 12, WJRZ 16 (14). WQSM 10 WKYE 15 (13), WMXS 21 (21), KKYS 17
{21), KMXS 5 (5), KPLZ 17 (21), KEYW

Songs ranked by total plays. Station call letters followed by number of plays.

BREAKERS.

JEWEL
Foolish Games (At/antic)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
1168/402 52/21 (17

MOST ADDED.-

ARTIST TITLE LABEL(S) ADDS
JEWEL Foolish Games (Atlantic) 21
PAULA COLE | Don't Want To Wait (/mago/WB) 9
ABRA MOORE Four Leaf Clover (Arista Austin/Arista) 9
SARAH MCLACHLAN Building A Mystery (Arista) 8
WALLFLOWERS The Difference (/nterscope) 8
MIGHTY MIGHTY BOSSTONES The Impression... (Bg Rgercury) 7
10,000 MANIACS More Than This (Geffen) 6

BACKSTREET BOYS Quit Playing Games (With...) (Jive) 6
MATCHBOX 20 Push (Lava/Atiantic) 6
OMC How Bizarre (Mercury) 6

MOST INCREASED
PLAYS

TOTAL

PLAY
ARTIST TITLE (ABEL(S) INCREASE
JEWEL Foolish Games (Atlantic) +402
OMC How Bizarre (Mercury) +354

THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) +283
PAULA COLE | Don't Want To Wait (/mago/WB)  +254
10,000 MANIACS More Than This (Geffen) +217
SHERYL CROW A Change Would Do You Good (A&M) +214
SARAH MCLACHLAN Building A Mystery (Arista)  +209
MIGHTY MIGHTY BOSSTONES The impression... (Bg RigMeraury) +187
WALLFLOWERS The Difference (/nterscope) +167
VERVE PIPE The Freshmen (RCA) +166

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

NO DOUBT Don't Speak (Trauma/interscope)
CARDIGANS Lovefool (Mercury)

SHERYL CROW Everyday Is A Winding Road (A&M)

R. KELLY | Believe | Can Fly (Jive)

KYLE VINCENT Wake Me Up (When...) (Garport/Holfywood)
COUNTING CROWS A Long December (DGC/Geffen)
SARAH McLACHLAN Possession (Nettwerk/Arista)
HOOTIE & THE BLOWFISH | Go Blind (Reprise)

TONI BRAXTON Un-break My Heart (LaFace/Arista)
WHITE TOWN Your Woman (Chrysalis/EMI)

Breakers: Songs registering 875 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. If two songs
are tied in number of plays, the song being played on more stations is
placed first. Most Increased Plays lists the songs with the greatest week-
to-week increases in total plays. Weighted chart appears on R&R
ONLINE.
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HOT AC PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL HOT AC REPORTERS ON R&R ONLINE

July 18,1997 R&R ® 83

)
[] WDBZ/New York WPLI/New York KYSR/Los Angeles WTMX/Chicago AI 'ce KLLC/San Francisco
] (212) 704-1051 (212) 613-8900 {818) 955-7000 (312) 946-1019 @ 97 3 (415) 765-4097
Weed/Silver NEW YORK Cuddy/Shannon/Mascar; Perell/Ebbott James/Kartak . Kapian/Stoeckel
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
Iw 2W LW 3W W W Tw W o2W W Tw 3w W W TW W oW W Tw
40 40 40 40 SISTER HAZEL/AIl For You 44 43 30 48 HANSON/Mmm Bop 52 62 35 63 PAULA COLE'Whers Have A 3" 53 53 83 10000 MANIACS/More Than This 46 47 47 49 INDIGO GIRLS Shame ®n
28 40 40 40 VERVE PIPE/The Freshmen 42 43 26 46 WALLFLOWERS/One Headhg) 37 62 35 63 MEREDITHBRODKS/Bit » 45 53 52 53 DUNCAN SHE!K/She Runs Awa/ 30 39 48 48 SHAWN CDLVIN.Sunnv Came Home
28 40 40 40 OMC/How Bizarre 42 40 26 45 DUNCAN SHEIK/Barely Breathing 5' 62 35 62 SHAWN COLVIN/Sunny Came Hor> 53 52 53 52 SISTER HAZEL/AH For You 32 39 46 48 VERVE PIPE/Tne Fresnman
28 40 40 40 THIRD EYE BLIND/Semi-Charmed Lite 30 31 27 44 SAVAGE GARDEN/ Want . 36 35 20 62 LUSCIDUS JACKSON/Naked £12 45 46 45 46 PAUL MCCARTNEY/The World Tomight 24 25 40 471 DAVE MATTHEWS BAND,Crash into M2
21 28 28 28 10000 MANIACS/More Than This 31 42 24 43 MEREDITH BROOKS/B:t 40 36 30 62 THIRD EYE BLIND/Sem:-Charmed Life 52 45 44 46 SHAWN CDLVIN/Sunny Came Home - - 22 45 ODMC/How Brrarie
40 28 28 28 DUNCAN SHEIK/Barely Breathing 41 36 30 42 OMC/How Bizarre 53 36 20 37 WALLFLOWERS/One Headlght 12 44 46 45 THIRD EYE BLIND/Semi-Charmed Life 43 40 34 44 SHERYL CROW/A Change Would Do
40 23 28 28 SHAWN COLVIN/Sunny Came Home 43 41 25 42 SHAWN COLVIN/Sunny Came Home 18 23 17 37 SNEAKER PIMPS/6 Underground - 45 45 45 SARAH MCLACHLAN/Building A Mystery 25 28 28 44 THIRD EYE BLIND/Sem -Charmed Lite
40 28 28 28 WALLFLOWERS/One Headiight 28 22 17 33 DAVE MATTHEWS BAND/Crash Into Me 36 35 19 36 SISTER HAZEL/Alt For You 45 45 45 45 INDIGO GIRLS/Shame On You 41 42 42 33 ABRAMOOQRE/Four Lea! Clover
28 28 28 28 BETTER THAN EZRA/Desperately Wanting 29 29 18 33 SHERYL CROW/A Change Would Do 35 35 20 35 VERVE PIPE/The freshmen 32 45 46 44 MEXICO 70/] Want Yeu - - - 33 CARDIGANS Loveloo
28 28 28 28 TORI AMOS/Silent Al These 38 30 17 33 PAULA COLE/Where Have £ 36 34 20 35 OMC How Bizarre 32 32 32 32 BLESSID UNION OF /I Wanna Be There 42 33 33 32 BLESS!IDUNION OF 1Wanna Be Ther2
21 28 28 28 KYLE VINCENT/Wake Me Up 26 32 18 32 SISTER HAZEL/AIl For You 51 62 23 34 DUNCAN SHEIK/Barely Breathing 44 32 31 32 VERVEPIPE/The Freshmen 34 36 32 32 TONICA! You Could Only.
28 28 28 28 COUNTING CROWS/Daylignt Fading 26 26 18 32 THIRD EYE BLIND/Semi-Charmed Lile 62 61 23 33 DAVE MATTHEWS BAND/Crash Into Me 32 31 31 32 NIGHT RANGER/Forever All Over - - - 32 LUSCIDUS JACKSON/Naked Eye
28 28 28 28 SHERYL CROW/A Change Would Do 43 41 17 30 JEWEL/You Were Meant . - 20 11 33 10000 MANIACS/More Than This 13 31 32 31 SNEAKER PIMPS/6 Underground 25 37 40 32 MEREDITHBROOKS/B: ch
28 28 28 28 SUBLIME/Santena 27 34 22 30 GINA G/Ooh Aah . Just 22 23 9 30 SHERYL CROW/A Change Would Do - - 32 31 PAULA COLE/ Don't Want To Wait 32 38 38 30 ALISHAS ATTIC/ Am | Feel
21 14 21 21 MATCHBOX 20/Push 15 26 17 29 VERVE PIPE/The Freshmen 23 32 17 26 SARAH MCLACHLAN/Building A Mystery 12 14 14 14 ABRAMOORE/Four Leat Clover 46 46 47 30 SISTER HAZEL/AN For You
- 21 21 21 PAULA COLE/ Don't Want To Wart - 15 17 27 INDIGO GIRLS/Shame On Yoy - - 15 26 JEWEL/Foolish Games - 13 13 13 TEXAS/Say What You Want 20 28 36 30 DEL AMITRI/Not Where Its Al
= - 10 21 WALLFLOWERS/The Difference - - 15 27 10.000 MANIACS/More Than This 18 33 15 25 TONIC/It You Coutd Onty.. - 14 13 13 BIG HEAD TODD. /Please Oon't Tell.. 47 46 41 30 FIDNAAPPLE/Sleep To Dream
- 21 21 21 DUNCAN SHEIK/She Runs Away - - 15 26 MATCHBOX 20/Push 26 33 16 25 INDIGO GIRLS/Shame On You 12 14 12 13 JON BON JOVI/Midrught In Chelsea 33 32 35 29 DEPECHE MOOE/it's Ne Good
21 21 21 2% MEXICO 70/t Want You - 15 17 26 BACKSTREET BOYS/Quit Playing. - 26 9 25 MATCHBOX 20/Push 12 12 12 13 MATCHBOX 20/Push 13 30 35 28 10.000 MANIACS/Mere Than This
21 JEWEU/Foolish Games 19 19 11 20 NODOUBT/Don't Speak = - 25 WALLFLOWERS/The Ditference 45 11 9 12 SHERYL CROW/A Change Would Oa.. 33 34 31 28 DISHWALLA/Give
= -+ ¥ MIGHTY MIGHTY_ /The Impression - - 10 20 JAMES TAYLOR/Littie More Time - 20 B 20 DEPECHE MODE/t's No Good 46 11 12 12 SAVAGE GARDEN/t Want You 15 12 30 271 WALLFLOWERS/The Dirference
- 10 10 AMANDA MARSHALL/Let It Rain 23 23 16 20 JON BON JOVI/Midnight In Chelsea 28 18 7 20 JAMIROQUAINirtual Insamty 53 45 13 12 WALLFLOWERS/One Headlight 31 30 32 24 MONACO/What Do You Want
21 2% 21 4@ JON BON JOVI/Midmight I Chelsea 15 16 - 16 NO MERCY/Where DO You Go 16 18 18 18 COUNTING CROWS/A Lang December 14 $1 12 10 AMANDA MARSHALL/Fall From Grace 15 12 22 23 LAUREN CHRISTY/Breed
10 10 10 10  SUSANNA HOFFS/Bee Keeper's Blues 16 - - 15 DONNA LEWIS/I Love You Always... 15 15 9 17 COLLECTIVE SOUL/Listen 44 12 12 9 CRANBERRIES/When You're Gone 17 20 17 22 SARAH MCLACHLAN/Buiding A Mystery
= -+ 1@ SAVAGE GARDEN/I Want You - - - 15 HANSON/Where's The Love 16 16 8 17 MEXICO 70/l Want You - 15 13 21 PAULACOLEA Oon't Want To Wait
- 10 10 SHERYL CROW/Everyday Is 15 16 8 14 BOB CARLISLE/Butterfly Kisses 14 16 16 16 TORI AMOS/Silent Al These. - 15 12 18 DUNCAN SHEIK/She Runs Away
10 - 10 18 PAULA COLE/Where Have All . 16 10 9 14 HOOTIE & BLOWFISH/I Go Blind 14 16 16 16 CARDIGANS/Lovetool - 15 12 18 LEAH ANDREONE/Mother Tangue
10 CARDIGANS/Lovefool 12 15 10 13 DEL AMITRI/Roll To Me 16 15 15 15 ALANIS MORISSETTE/Head Over Feet - 20 19 19 AMANDA MARSHALL/Let It Rain
10 10 JEWEL/You Were Meant - - - 13 BLUES TRAVELER/Run-Around 15 15 15 15 JEWEL/Who Will Save... 31 25 22 10 BETTIE SERVEERT/Rudter
6 10 6 6 ABRAMOORE/Four Leaf Clover 22 18 10 13 PAUL MCCARTNEY/The Warld Tonight - - - 10 LIVE/Turn My Head
A T
WYXR/Philadelphia g 5 WKQI/Detroit KOMX/Dallas _M’X 1013 F M WRQX/Washington KHMX/Houston
(610) 668-0750 3 {810} 967-3750 (214) 991-1029 Piirihngions Bes? Mhen: Ay (202) 686-3100 L = (713) 790-0965
K Best Mix Of The
PN adsiyh s planDavs 08Brien Ashiey/Thomas James/Parker Bot M 7% PatoAnhorn
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W W TW W 2W W TW IW 2W W TW W W W TW W oW W TW
30 30 31 32 JEWEL/You Were Meant 43 49 49 49 SHAWN COLVIN/Sunny Came Home 30 28 26 34 DUNCAN SHEIK/Barely Breathing 37 37 37 37 WALLFLOWERS/One Headlight 41 41 41 42 WALLFLOWERS/One Headlight
. - 31 BACKSTREET BOYS/Quit Playing. 47 47 49 49 WALLFLOWERS/One Headlight 24 29 26 32 AMANDA MARSHALL/Fall From Grace - - 24 37 OMC/How Bizarre 28 34 41 42 SHERYL CROW/A Change Would Do. .
30 31 32 30 BOB CARLISLE/Butterfly Kisses 36 36 49 49 VERVE PIPE/The Freshmen 29 31 24 30 SAVAGE GARDEN/I Want You 37 37 37 37 SISTER HAZEL/AIl For You 42 41 41 41 HANSON/Mmm Bop
29 26 30 30 R KELLY/I Believe | Can Fly 37 37 48 48 DUNCAN SHEIK/Barely Breathing 32 30 25 30 JEWEL/You Were Meant 37 37 37 37 HANSON/Mmm Bop 41 41 41 41 SHAWN COLVIN/Sunny Came Home
29 27 26 29 BABYFACE/Every Time | 43 43 47 48 LUSCIQUS JACKSON/Naked Eye 18 21 23 29 DISHWALLA/Give 24 37 37 37 DUNCAN SHEIK/Barety Breathing 31 30 33 41 TORI AMOS/Silent All These.
20 27 28 27 DUNCAN SHEIK/Barely Breathing 50 S0 50 47 HANSON/Mmm Bop 21 25 19 28 HANSON/Mmm Bop 24 24 37 37 PAULA COLE/Where Have All. 41 38 35 39 MEREDITH BROOKS/Biich
26 31 27 27 SHAWN COLVIN/Sunny Came Home 28 28 31 46 MEREDITHBROOKS/Bitch 23 22 15 27 SHAWN COLVIN/Sunny Came Home 24 24 37 37 SHERYL CROW/A Change Would Do. 28 29 33 38 10,000 MANIACS/More Than This
27 26 27 WALLFLOWERS/One Headlight 35 35 38 38 SPICE GIRLS/Say You'll Be There 20 19 16 25 OMC/How Bizarre 15 24 37 37 JEWEL/Foolish Games 5 21 28 35 OMC/How Bizarre
25 30 27 26 MONICA/For You | Will 25 25 34 36 OMC/How Bizarre 19 23 18 24 SISTER HAZEL/AN For You 37 37 24 24 SHAWN COLVIN/Sunny Came Home 36 38 31 35 SISTER HAZEL/AI For ™ou
27 27 27 26 PAULA COLE/Where Have All. 35 35 37 35 DAVE MATTHEWS BAND/Crash Into Me 29 30 26 24 JOURNEY/IF He Should. 37 24 24 24 DAVE MATTHEWS BAND/Crash Inte Me 27 30 31 31 INDIGO GIRLS/Shame 8n You
26 27 26 26 JOURNEY/When You Love 23 23 35 35 SHERYL CROW/A Change Would Do. 23 23 21 22 THIRD EYE BLIND/Semi-Charmed Lite 24 24 24 24 JEWEL/You Were Meant... 29 31 30 31 DAVE MATTHEWS BANN/Crash Into Me
26 26 27 25 KENNY LOGGINS/For The First Time 32 32 34 35 SISTER HAZEL/AHN For You 28 29 21 21 WALLFLOWERS/One Headlight 24 24 24 24 COUNTING CROWS/Dayhight Fading 22 30 30 31 VERVE PIPE/The Freshmen
24 25 22 25 HANSON/Mmm Bop 20 20 33 35 BLESSID UNION OF ./l Wanna Be There 16 17 14 21 SHERYL CROW/A Change Would Do. 24 24 24 24 NIGHT RANGER/Forever Ali Over 22 24 27 30 SAVAGE GARDEN/To The Moon And Back
27 20 20 21 SPICE GIRLS/Say You'll Be There 10 10 32 35 JON BON JOVI/Midnight In Chelsea 18 23 21 20 DAVE MATTHEWS BAND/Crash Into Me 15 24 24 24 JON BON JOVI/Midnight In Chelsea 17 21 30 30 THIRD EYE BLIND/Sem-Charmed Lite
21 25 26 21 NODOUBT/Don't Speak 46 46 46 34 SAVAGE GARDEN/! Want You 11 14 15 20 VERVE PIPE/The Freshmen - 10 24 24 TOAD THE WET /Come Qown 30 30 31 30 INXS/Efegantly Wasted
18 16 19 19 DONNA LEWIS/ Love You Always 34 34 34 34 GINA G/Ooh Aah _Just 16 12 20 SAVAGE GARDEN/To The Moon And Back 15 24 24 24 INDIGO GIRLS/Shame On You 29 35 37 30 AMANDA MARSHALL/Fall From Grace
15 19 19 1B BRUCE SPRINGSTEEN/Secret Garden 29 29 32 32 KYLE VINCENT/Wake Me Up 12 16 15 17 SARAH MCLACHLAN/Building A Mystery 24 15 15 15 ABRA MOORE/Four Leal Clover 27 25 24 25 SARAH MCLACHLAN/Building A Mystery
17 CARDIGANS/Lovetool 28 28 30 30 THIRD EYE BLIND/Semi-Charmed Life - 16 15 WALLFLOWERS/The Difference 24 15 15 15 PAUL MCCARTNEY/The World Tonight 13 15 24 25 JON BON JOVI/Midnight In Chelsea
17 CELINE DION/Because You Loved Me 26 26 26 26 10.000 MANIACS/More Than This 22 23 12 13 TORI AMOS/Silent All These 10 10 10 15 10,000 MANIACS/More Than This - - 8 24 JEWEL/foolish Games
©% 11 19 16 TON) BRAXTON/Un-break My Heart 21 21 21 26 MATCHBOX 20/Push - 16 12 JEWEL/Foolish Games < - - 15 WALLFLOWERS/The Difference 8 22 24 WALLFLOWERS/The Drference
B 1z 13 WHITNEY HOUSTON/ Believe In You . 18 18 18 18 TONICAt You Could Only . - 16 12 10,000 MANIACS/More Than This - - 15 VERVE PIPE/The Freshmen - 12 24 24 ABRAMOORE/Four Leat Clover
¢ ¥ 1 BABYFACE/How Come. How Long 16 16 18 18 INDIGO GIRLS/Shame On You t7 16 16 11 INDIGO GIRLS/Shame On You 10 10 10 10 MEREDITH BROOKS/Bitch - - 10 18 PAULACOLE/I Don't Want To Wait
32 ¢ ¢ T AZYET/Mard ToSayI'm 48 48 17 17 JEWEL/You Were Meant 23 10 - 10 HOOTIE & BLOWFISH/Time 26 26 24 17 COUNTING CROWS/Daghght Fading
7 ¢ T BRYAN ADAMS/I'Il Always Be 17 17 17 17 ENVOGUE/Don't Let Go (Love) 6 8 9 MATCHBOX 20/Push 42 41 32 16 OUNCAN SHEIK/Barely Breathing
14 14 17 17 DEPECHE MODE/It's No Goad - - 9 DONNALEWIS/I Love You Atways - - 11 15 TONIC/If You Could Only.
8 B8 16 16 JAMIE WALTERS/'d Do Anything 29 28 - 9 MEREDITH BROOKS/Bitch 12 23 20 1§ MATCHBOX 20/Push
14 14 14 14 PAULA COLE/Where Have All - 4 9 DISHWALLA/Counting Blue Cars 32 13 15 15 PAULA COLE/Where Have All.
8 8 14 14 SUBLIME/Santeria - - - 8 TONC/ You Could Only - - - 15 DISHWALLA/Counting Blue Cars
12 12 12 12 BACKSTREET BOYS/Quit Playing 5 G 8 ABRA MOORE/Four Leaf Ciover 37 24 - 15 SAVAGE GARDEN/I Wast You
8 8 10 10 BILLY MANN/Kiiled By A Flower 28 22 B PAULA COLE/Where Have Afl - 15 16 15 DONNA LEWIS/I Love You Always

@ WBMX/Boston § ] WPLL/Miami KPLZ/Seattle KFMB/San Diego KSTP/Minneapolis
% ’x985 (617) 236-6898 3 'P";; (305) 654-9494 57AR H 70 7'5 {206) 223-5700 (619) 292-7600 (6124 642-4141
- T | | Strassel/Buczynski kil Stewart Phillips Johnson/Simms Fishet/Peck
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW IW 2W LW TW W W W TW W oW LW TW W 2W W Tw
48 49 1 52 THIRD EYE BLIND/Sem-Charmed Life 61 54 57 61 SHAWN COLVIN/Sunny Came Home 41 41 41 41 SHAWN COLVIN/Sunny Came Home 53 63 32 76 SISTER HAZEL/AIl For You 55 54 28 54 DUNCAN SHEIK/Barely Breathing
48 48 +0 51 DAVE MATTHEWS BAND/Crash Into Me 61 61 58 59 SHERYL CROW/A Change Would Do 41 41 41 41 COUNTING CROWS/A Long Oecember 69 72 34 74 THIRO EYE BLIND/Semi-Charmed Life 30 28 23 54 SHERYL CROW/A Change Would Do
48 50 =0 50 INDIGO GIRLS/Shame On You 26 42 57 58 JEWEUFoohsh Games 41 41 41 41 JEWEL/You Were Meant 46 51 25 72 WALLFLOWERS/The Difference 55 54 28 53 SISTER HAZEL/AI For You
50 48 49 SE. SISTER HAZEL/Al For You 63 63 57 5B SISTER HAZEL/AI For You 3131 31 41 JOHN MELLENCAMP/Just Another Day 57 58 29 57 MEREDITH BROOKS/Bitch 55 54 27 53 WALLFLOWERS/One Headlight
I 36 37 5K OMC/How Bpzarre 42 57 54 58 VERVE PIPE/The Freshmen 41 41 41 41 DUNCAN SHEIK/Barely Breathing 58 55 26 55 DEPECHE MODE/It's No Good 55 53 27 53 PAULA COLE/Where Have All
36 37 17 39 COUNTING CROWS/Daylight Fading 34 44 44 47 OMC/How Bzarre 41 41 41 41 VERVE PIPE/The Freshmen 34 35 20 54 MIGHTY MIGHTY. /The impression 33 53 25 52 DAVE MATTHEWS BAN/Crash Into Me
36 36 18 39 WALLFLOWERS/The Oifference 45 41 45 46 HANSON/Mmm Bop 31 31 31 31 SHERYL CROW/A Change Would Do 54 57 27 52 DAVE MATTHEWS BAND/Crash Into Me 54 54 27 52 SHAWN COLVIN/Sunny Came Home
36 37 :7 39 SHERYL CROW/A Change Would Do 55 59 44 45 SAVAGE GARDEN/ Want You 31 31 31 31 DAVE MATTHEWS BAND/Crash Intoc Me 16 36 16 38 WHITE TOWN/Your Woman - 30 14 28 THIRD EYE BLIND/Sem -Charmed Life
37 36 I8 39 SARAH MCLACHLAN/Possession 20 40 45 44 SARAH MCLACHLAN/Building A Mystery 31 31 31 31 SISTER HAZEL/AIl For You 45 43 17 36 VERVE PIPE/The freshmen 51 29 14 28 JEWELYou Were Meant
24 23 :3 39 SARAH MCLACHLAN/Building A Mystery 43 44 43 43 THIRD EYE BLIND/Sem)-Charmed Life 31 31 3t 31 INDIGO GIRLS/Shame On You - 19 18 34 10,000 MANIACS/Mare Than This 30 27 14 26 SAVAGE GARDEN/I Want You
36 37 7 39 VERVE PIPE/The Freshmen 27 30 26 43 ERASURE/In My Arms 31 31 31 31 JEWEL/Foohsh Games 36 35 16 34 LUSCIOUS JACKSON/Naked Eye 55 53 18 26 HANSON/Mmm Bop
49 36 37 35 TORIAMOS/Silent All These 61 40 42 43 DAVE MATTHEWS BAND/Crash tnto Me 31 31 31 31 AMANDA MARSHALL/Fall From Grace 60 52 17 34 SHAWN COLVIN/Sunny Came Home 30 28 t4 26 R KELLY/I Believe | Can Fly
34 MIGHTY MIGHTY ./The Impression 45 44 43 42 MEREOITH BROOKS/Bitch 31 31 31 31 SARAH MCLACHLAN/Possession - - 20 32 JEWEL/Foohsh Games - - 15 25 OMC/How Bizarre
30 31 0 31 BARENAKED LADIES/The Old Apartment 25 27 39 42 INDIGO GIRLS/Shame On You 21 21 3t 31 OMC/HowBizarre 41 20 - 31 FOOL'S GARDEN/Leman Tree - - 25 ERIC CLAPTON/Change The World
24 23 5 27 MATCHBOX 20/Push 40 43 40 40 WALLFLOWERS/One Headlight 31 31 31 31 SAVAGE GARDEN/I Want You 61 68 30 30 WALLFLOWERS/One Headlight 29 28 24 HOOTIE & BLOWFISH/I Go Blind
36 36 38 26 ABRAMOORE/Four Leaf Clover - - 20 31 OQUNCAN SHEIK/She Runs Away 31 31 31 31 THIRD EYE BLIND/Semi-Charmed Life 15 14 9 23 SAVAGE GAROEN/ Wan! You - 26 - 24 CARDIGANS/Lovefoo!l
49 48 19 25 DUNCAN SHEiK/Bareiy Breathing 20 23 28 30 BRAD/The Day Brngs 21 21 31 31 KYLE VINCENTAWake Me Up 44 40 17 21 SHERYL CROW/Hard To Make A Stand 28 - 15 24 BRUCE SPRINGSTEEN/Secret Gargen
37 48 :' 25 SHAWN COLVIN/Sunny Came Home - 20 23 29 10,000 MANIACS/More Than Thes 41 41 41 31 WALLFLOWERS/One Headlight 16 15 10 20 PAULA COLE/Where Have All 15 12 9 23 BOB CARLISLE/Buttertly Kisses
20 19 52 24 DAVE MATTHEWS BAND/Tripping Billies 26 28 28 29 JAMIROQUAINVirtual Insanity - 21 21 21 PAULA COLEA Don't Want To Wait t1 17 8 19 NODOUBT/Spiderwebs 28 26 14 23 NIGHT RANGER/Foreve: All Dver
22 21 ¥4 22 NODOUBT/Oon't Speak 32 29 32 28 DEPECHE MODE/It's No Good 31 21 21 21 COUNTING CROWS/Daylight Fading 30 36 17 1B DUNCAN SHEIK/Barely Breathing
22 21 ¥ 22 COUNTING CROWS/A Long December 31 31 30 28 FIONA APPLE/Criminai 21 21 2t 21 SARAH MCLACHLAN/Building A Mystery o 6 17  SHERYL CROW/H It Makes You
22 21 2 22 WALLFLOWERS/6th Avenue Heartache 21 25 25 27 MEXICO 704 Want You 21 21 21 21 SAVAGE GARDEN/To The Maon And Back 13 15 6 16 SHERYL CROW/EverydayIs. .
37 20 13 22 WALLFLOWERS/One Headlight - 20 23 27 PAULACOLE/I Don't Want To Wait - 21 21 DUNCAN SHEIK/She Runs Away S - 11 SNEAKER PIMPS/6 Underground
22 20 ¥ 22 HOOTIE & BLOWFISH/! Go Blind 26 26 29 27 COUNTING CROWS/Daylight Fading 21 21 21 21 WALLFLOWERS/The Ditference - - - 10 IMANI/Legend Of A Cowgirl
22 21 2 22 JEWEUYou Were Meant 16 23 20 19 TONICAf You Could Only - 2t %7 HANSON/Where's The Love - B SUGAR RAY/Fly
23 13 19 FIONA APPLE/Crimmal - 20 19 18 MATCHBOX 20/Push 21 21 21 %7 LIGHTHOUSE FAMILY/Litted
I3 % 10 DUNCAN SHEIK/She Runs Away - - 20 '8 TRIO/DaDaDa. - 2% 17 MATCHBOX 20/Push
& 0tk TONICA You Cauld Only 22 20 17 17 KYLE VINCENT/Wake Me Up 31 31 17 15 PAULA COLE/Where Have All
14 4 B B BETTER THAN EZRA/Desperately Wanting 17 17 17 %5 HOOTIE & BLOWFISH/I Go Bund
I 4 K ! SNEAKER PIMPS/6 Underground 17 17 - 15 NOOOUBT/Don't Speak
KZZP/Phoenix WWMX/Baltimore ( ) WVTY/Pittsburgh KI M WAKS/Tampa B | | wMTX/Tampa
1047 Fn (602) 964-4000 (410) 825-1065 Variety 9 M (412) 731-0996 00 7 (813)281-1111 MIX 2| 813 536-9600
your hit music startion Persigehl/Cooper Goodman/Carpenter Gilbert/Alexander e Dixon/Blanco ) - Morgan
PLAYE ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TETLE PLAYS ARTIST/TITLE
3W W L T W oW W TW IW W W TW 3W W W TW W W W
45 16 43 4B MEREDITH BROOKS/Bitch 44 44 44 44 JEWEL/You Were Meant . 32 32 33 33 NODOUBT/Don't Speak 39 40 40 45 MONICA/For You | Will 38 38 38 37 OMC/HowBizarre
45 45 45 46 SHERYL CROW/A Change Would Do 44 44 44 44 DUNCAN SHEIK/Barely Breathing 32 32 33 33 HANSON/Mmm Bop 43 43 43 44  WALLFLOWERS/One Headhght 37 41 36 35 SAVAGE GARDEN/ Want You
34 18 45 ik INXS/Elegantly Wasted 44 44 44 44  WALLFLOWERS/One Headlight 32 32 33 33 DUNCAN SHEIK/Barely Breathing 41 41 41 44 BEE GEES/Alone 26 25 34 35 SISTER HAZEL/AIl For rou
33 38 45 45 LUSCIOUS JACKSON/Naked Eye 44 44 44 44 SISTER HAZEL/AN For You 32 32 33 33 JEWEL/You Were Meant 28 34 34 42 JON SECADA/Too Late. Too Soan 31 33 40 34 SHAWN COLVIN/Sunny Came Home
46 45 45 45 THIRD EYE BLIND/Semi-Charmed Lite 30 44 44 44 VERVE PIPE/The Freshmen 32 32 33 33 TONIBRAXTON/Un-break My Heart 43 43 43 42 HANSON/MmmBop 37 39 36 33 HANSON/Mmm Bop
33 13 45 45 VERVE PIPE/The Freshmen 30 30 30 44 SHERYL CRDW/A Change Would Do "8 32 33 33 SHAWN COLVIN/Sunny Came Home 26 41 41 41 BACKSTREET BOYS/Quit Playing 35 38 34 33 WALLFLOWERS/One Headlight
45 41 45 44  WALLFLOWERS/One Headlight 30 30 30 44 THIRD EYE BLIND/Sem-Charmed Lite 23 23 24 33 SAVAGE GARDEN/I Want You 38 36 36 41 R.KELLY/I Believe | Can Fly 8 20 32 2% THIRD EYE BLIND/Serm-Charmed Lite
22 22 37 34 COUNTING CROWS/Daylight Fading 44 44 44 30 SHAWN COLVIN/Sunny Came Home 23 23 24 33 WALLFLOWERS/One Headlight 32 35 35 41 DUNCAN SHEIK/Barely Breathing 37 41 40 28 DUNCAN SHEIK/Barely Breathing
33 34 3% 34 DAVE MATTHEWS BAND/Crash Into Me 44 30 22 30 COUNTING CROWS/A Long December 32 32 33 24 R.KELLY/I Believe | Can Py 25 18 18 40 NDDOUBT/Dont Speak 26 24 32 28 DAVE MATTHEWS BAND/Crash Into Me
2¢ 18 JEWEL/Fooish Games 30 30 36 30 DAVE MATTHEWS BANO/Crash Into Me 32 32 33 24 BRUCE SPRINGSTEEN/Secret Garden 22 33 33 24 MEREDITH BROOKS/Bitch 35 31 28 28 JEWEL/You Were Meart
12 13 JEWEL/You Were Meant 30 30 30 30 INDIGO GIRLS/Shame On You 23 23 24 24 SHERYL CROW/Everyday ts - - 24 DMC/How Bizarre 23 24 32 27 VERVE PIPE/The Freshmen
45 45 3- 13 AMANDA MARSHALU/Fall From Grace 30 30 30 30 COUNTING CROWS/Daylight Fading 32 23 24 24 CELINE DION/It's All Coming 41 21 21 24 SAVAGE GARDEN/) Want You 16 21 30 26 MEREOITH BRDOKS/Buch
28 34 3- 13 OMC/How Bizarre 30 30 30 30 10.000 MANIACS/More Than This 23 23 24 24 PAULA COLE/Wnere Have All 41 21 21 22 SHAWN COLVIN/Sunny Came Home 35 27 28 24 NODOUBT/Don't Speak
31 35 34 32 SISTER HAZEL/Ail For You 30 30 30 30 ABRA MOORE/Four Lea! Clover 18 19 19 SHERYL CROW/A Change Would Do 5 23 23 21 SISTER HAZEL/All For You 10 13 20 23 BLESSIO UNION OF /i Wanna Be There
28 3n 3. ¥ SUBLIME/Santena 30 30 SARAH MCLACHLAN/Buiiding A Mystery 18 18 19 19  SISTER HAZEU/AI For You 20 16 16 20 STYX/Paradise 19 21 20 22 BRUCE SPRINGSTEEN/Secret Garden
22 33 ¥ WALLFLOWERS/The Ditterence - 30 30 PAULA COLE/I Don't Want To Wanl - 19 BRYAN ADAMS/U'll Always Be 36 42 42 20 BOB CARLISLE/Buttertly Kisses 25 23 38 21 SHERYL CROW/A Charge Would Do
28 28 27 29 10000 MANIACS/More Than This S 30 JEWEL/Foolish Games 11 12 12 NATALIE MERCHANT/Wonder 20 20 20 18 DEBORAH GIBSON/Dnly Words 10 13 14 21 INDIGO GIRLS/Shame Jn You
29 28 29 SARAH MCLACHLAN/Building A Mystery - - - 30 OMC/How Bizarre 11 11 12 12 CELINE D{ON/Because You i.aved Me 31 39 39 18 SPICE GIRI S/Say You'll Be There 14 14 20 20 BOB CARLISLE/Butiertly Kisses
28 27 27 28 ABRA MOORE/Four Leaf Clover 44 44 22 14 TORI AMOS/Silent All These 11 11 12 12 IOURNEY/When You Love . 19 - 18 ERIC CLAPTON/Change The World - 5 10 20 TONIC/f You Could Only
28 27 27 28 SAVAGE GARDEN/To The Moon And Back - - 14 14 NATALIE MERGHANT/Jealousy 11 11 12 %2 DONNA LEWIS/I Love You Always 7 8 8 17 SAVAGE GARDEN/To The Moon And Back 9 14 15 JEWEL/Feohsh Games
22 22 22 28 TONIC/ You Could Only 30 30 14 14 SAVAGE GAROEN/I Want You 1111 12 12 HOOTIE & BLOWFISH/Time 17 16 16 16 BILLY MANN/Kilied By A Flower 5 12 13 PAULA COLE/I Don't Want To Wait
22 23 22 22 MATGHBOX 20/Push 30 30 14 14 PAULA COLE/Where Have All 1111 12 12 ALANIS MORISSETTE/Ironic 5 5 16 BRYAN ADAMS/18 Till Oie « - 5 9 NOMERCY/When | Qe
34 33 36 22 HANSON/Mmm Bop 14 14 14 BOB CARLISLE/Butterfly Kisses 23 11 12 12 CARDIGANS/Lovetool 17 16 16 16 SHERYL CROW/A Change Would Do 4 11 6 8 JONBONJOVI/Midnight In Chelsea
22 22 JONNY LANG/Lie To Me 1111 12 12 HOOTIE & BLOWFISH/I Go Blind 18 20 20 16 JAMIE WALTERS/I'd Do Anything - - 5 8 SARAH MCLACHLAN/Building A Mystery
28 28 22 22 MEXICO 70/ Want You 11 11 12 12 BRYAN ADAMS/Lets Make A - 5 5 16 HANSON/Where's The Love - 5 8 T DUNCAN SHEiK/She Runs Away
12 11 10 12 DUNCAN SHEIK/Barely Breathing 11 11 12 12 JEWEL/Who Wil Save - 5 5 15 SPICE GiRLS/2 Become 1 8 8 6 & MEXICO 70/t Want You
46 20 12 12 SAVAGE GARDEN/I Want You 15 16 16 11 JON BON JOVI/Midnight In Chelsea -+ 5 & 10,000 MANIACS/Mor€ Than This
12 43 11 SARAH MCLACHLAN/Possession 16 17 17 9 VERVEPIPE/The Freshmen - - - 5 MATCHBOX 20/Push
45 41 11 11 SHAWN COLVIN/Sunny Came Home 7 6 6 7 MEXICO 70/ Want You & - 5 TEXAS/Say What You Want
30 21 12 13 SHERYL CROW/Everyday Is 8 9 9 & DELAMITRI/Not Where It's Al - 5 BACKSTREET BQYS/Quit Playing
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CALVIN GILBERT

A Silver Anniversary For Oldies

(| WCBS-FM/New York reflects on 25 years of touching the city’s heart and soul

At 6am on July 7, 1972, listeners accustomed to hearing
their favorite AOR cuts on WCBS-FM/New York were greet-
ed with Dion’s “Donna The Prima Donna.” Instead of a tempo-
rary blast from the past, it signaled the station’s flip to Oldies.

Last week, "CBS-FM celebrated
its 25th anniversary in the format
when morning veteran Harry Harri-
son originated his broadcast from
the Museum Of Television And Ra-
dio. The station had good reason to
celebrate: For the past 15 years, it’s
consistently landed in the top five
of the 25-54 demo in the nation’s
largest market.

Music And Personalities

What’s the key to the station’s
longtime success? PD Joe McCoy
says, “It’s not like the cookie-cutter
Oldies stations that appear across the

country, to some degree. It’s a very
touchy-feely radio station, much in
the same way that WMCA and
WABC used to be. Everything we
do is geared to touching New York’s
heart and soul.”

Aside from concentrating on the
music created by New York-area art-
ists, the biggest part of touching the
Big Apple’s heart and soul is the re-
sult of its legendary airstaff: Harri-
son, Bruce “Cousin Brucie” Mor-
row, Dan Daniel, Bobby Jay, Ron
Lundy, Norm N. Nite, Bob Shan-
non, Bill Brown, and Don K. Reed.

VP/GM Moira Mason observes,

Oldies in 1972.

TERRIFIC TRIO — Having joined WCBS-FM only 16 years ago, PD Joe
McCoy (c) has the least tenure of anyone seated at the table. Air person-
alities Don K. Reed (1) and Bill Brown were at the station when it flipped to

WIMK

Chitago

KLDE

Hbuston

Fresh ways to image oldies stations:

KIUV

Dallas

* Promo and ID Beds
* Punctuators ¢ Stagers
e Listener Reactions * Promo Parts

You get a 100 Track Kick-Off Kit and
a Brand New CD Every Two Weeks!

NEW YORI'S OLDIES STATION

(25TH ANNIVERSARY )

“Harry Harrison has been doing
mornings [in New York City] for 30
years. Bill Brown has been here for
over 25 years. I still look at Bob
Shannon as the rookie, but he’s been
here for 13 years. Cousin Brucie is
probably the flagship of our disc
jockeys. That’s what the station is
known for.”

Explaining that the playlist is
atypical of an Oldies station, Mc-
Coy says, “We play things into the
*80s, albeit only once every three
hours. You may hear Billy Joel’s
“The Longest Time" or you may hear
a few Hall & Oates songs. If it fits
with what we do, we will play it.”

New York, of course, is a com-
petitive market. But WCBS has felt
the pinch from Oldies stations crop-
ping up in outlying areas. McCoy
says, “Although we don’t have an-
other Oldies station in New York
City, there are stations out in the
suburbs. That makes our job a little
harder, because people are finding
a new way to listen to Oldies.”

While he admits that those com-
petitors can play the music, McCoy
suggests, “If you want the magic and

PRODUCTION PARTS

RADIO TODAY

R

READY FOR ACTION — WCBS-FM/New York personalities Harry Harri-
son (I} and Ron Lundy share a moment during last week's on-air celebra-
tion at the Museum Of Television And Radio.

e

R A
e

the memories — and that little spice
that goes along with it — then you
tune into WCBS.”
Remebering Great
Times Of Youth

Don K. Reed and Bill Brown are
the only current air personalities
who were at WCBS when it flipped
from a progressive AOR station.
Reed grew up watching Buddy Hol-
ly, Jackie Wilson, and other stars on
Alan Freed’s all-star rock 'n’ roll
shows during the ’50s.

Convinced that Oldies had a place
in New York, Reed notes, “I had seen
reaction to Richard Nader’s oldies

6

We play things into the
'80s, albeit only once
every three hours. You
may hear Billy Joel’s
‘The Longest Time’ or
you may hear a few
Hall & Oates songs. If
it fits with what we do,
we will play it.
—Joe McCoy

il
i;.l 4
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revival shows, which started in ’69.
People always wanted to go back
and remember that great time of
their youth. I thought this music
would do that ... and it has. I didn’t
have a crystal ball, but I just had a
feeling that it would be successful.

*“It took two ratings book, which
was six months time, and we were
the most-listened to FM station in
the country. It was kind of scary that
it happened that quickly.”

Reed has hosted the “Doo Wop
Shop” — one of the station’s most
popular specialty shows — for the
past 22 years. Admitting that doo
wop was always more popular in the
big city, Reed jokes, “If you took
my show and put it in the middle of
Kansas, I'm not saying they
wouldn’t like it, but they’d say,
*What is this?™”

Over the years, Reed’s *Doo Wop
Shop™ guests have included super-
stars. including Paul Simon. Of the
genre's continued popularity, Brown
points to the station's annual Top
500, voted on by the listeners. “The
Five Satins’ ‘In the Still Of The
Night’ has come up No. | every time
listeners have voted it in the past 25
years. That’s a clue right there that
tells you a little bit about the audi-
ence.”

Prior to switching formats,
WCBS was one of the first AOR sta-

K-EARTH

Los Angeles

s
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these and over 100+
stations have already
signed on.

Tons of special work parts:

* Year Collages ¢ Song Setups

ENTERTAINMENT

* Artist IDs * Birthday Greetings
» Special Weekends * Features
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CELEBRITY SUPPORT — When WCBS-FM celebrated its 25th anni-
versary as New York's Oldies station, the artists weren't the only ones
showing their appreciation. The theatrical community was represented by

“Bermuda Avenue Triangle”’s Joe Bologna () and Renee Taylor (c). Morn-
ing host Harrison smiles on the right.

tions in New York. Brown says, “We
were playing album product right
out of the box, so we had artists liv-
ing here to get their music on the
air. We were more or less an artistic
success. We were never a commer-
cial success.”” Of course, it had to
competete with the likes of WNEW-
FM, WOR-FM, and WABC-FM
(later WPLJ) to compete for
listeners.

The station’s first Oldies PD was
John Guerin, who arrived from
WCAU-FM/Philadelphia. Brown
recalls, “He had some very setideas
on how it should be done, how the
music could and should be tracked.
One of the most important things in
taking care of an Oldies station is to
avoid repetition of music. With sev-
en DJs you can have seven different
radio stations if you don’t have a
way to rotate it properly.”

When it came to commercials, the
station initially had a self-imposed
limitation of eight minutes an hour.
Brown says. “We have increased the
commercial load slightly, but we're
still not playing nearly as many as
most radio stations.”

Regarding listener loyalty,
Brown says, “New York is one of
the few places in the U.S. that re-
wards longevity. New Yorkers
don’t like change. If there’s some-
body they’re fond of, they let you

know it in the ratings.”

From Blenders To Platters

Before Mason arrived at the sta-
tion in 1980 as a novice AE, she
says, “I was selling blenders in Buf-
falo”” Actually, she was a sales rep
for Waring, the kitchen products
company that provided her first job
out of college.

Named VP/GM in 1990, WCBS
has been her only radio employer.
She says, “It’s hard to believe, but
17 years ago no one even consid-

m

The audience is so
responsive. Maybe it’s
because we’re
exclusive, maybe it’s
because of the disc
jockeys, and maybe
it’s that passionate tie
to the music. But if
you turned WCBS-FM
off in New York, there
would be riots.
—Moira Mason

_OLDIES

ered a job selling media. When you
were out of school. you went for
your MBA” Her father. who was in
the advertising business. encouraged
her to seek work in TV or radio.

When the station went Oldies,
Mason notes, "It was an automatic
ratings success. It became the most-
listened-to FM station in America,
but they had a hard time selling it.”

Recalling the first bank which
ever advertised on the station, Ma-
son says, “We were the first FM they
ever purchased. If it was a bank, an
airline, or a car, they historically
bought News/Talk or Beautiful
Music. As far as they would go on
the FM band was Beautiful Music.
Now those are our base accounts.”

Describing the bias, Mason says,
“The quantitative numbers were
there — the number of people they
could reach with their message. But
it was really overcoming a bias. It
wasn’t founded. When you looked
at the Scarborough information ...
education, home ownership, stock
ownership ... we would skew as high
as the News stations. But the per-
ception was that the qualitative
wasn’t the same. It was that way in
all the major agencies — where the
bulk of the money was coming
from.”

When she was named VP/GM,
her first goal was to maintain the
station’s dominance in the 25-54
demo. She says, “I know ‘maintain’
doesn’t sound that driven, but it is
not easy to maintain dominance in
this marketplace.”

The station’s future is based on
its history. Mason says, “Itis known
and readily identified in the market-
place as the Oldies station. Obvious-
ly, much of that comes from the con-
sistency and reliability. People know
when they hit 101.1, they’re going
to hear ‘Runaround Sue’ or ‘Light-
ning Strikes.” It does what it says it
does: Oldies and good times.

“The audience is so responsive.
Maybe it’s because we're exclusive,
maybe it’s because of the disc jock-
eys, and maybe it’s that passionate
tie to the music. But I really see that
sustaining it. If you turned WCBS-
FM off in New York. there would
be riots.”

SUPREME PRESENCE — In April, 'CBS-FM sold out three nights at
Radio City Music Hall for an anniversary concert featuring Frankie Valli &
The Four Seasons, Dion, Little Anthony & The Imperials, Ronnie Spector,
and Felix Cavaliere’s Rascals. Last week, the station headed tc¢ Brooklyn
to kick off its summer concert series. Turning work into pleasure are leg-
endary New York radio personality Bruce “Cousin Brucie” Morrow and
Mary Wilson of the Supremes.

o
>

NOW ANDTHEN — Afternoon jock Bill Brown proves that he hasn't aged
at all after more than a quarter-century at WCBS.

Jon Holiday
Operations Manager

Jones Radio Network's

delivered twice the audience in less than 9 months!

WVGO-FM signed on in August of 1996, using Good Time Oldies 24 hours a day,
and today they have a

5.2 Share
WVGO FM - Richmond

Call Michael Henderson, Director of Affiliate Sales, 303-784-8700.

®

JONES RADIO NETWORK™

Arbitron: March, April, May '97 Trends.
Adults 25-54. 6a-M. Metro.
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POP/ALTERNATIVE

TOP ._OVERVIEW

R&R'’s exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

RANK  ARTIST TITLE LABEL(S) l‘fl‘v‘é STATI(?JSILADDS / / /
1 THIRD EYE BLIND Semi-Charmed Life (Flektra/EEG) 1207 31p vk ly Gt e
My biggest concern with the
2 SHERYL CROW A Change Would Do You Good (A&M) 1109 30/0 PR B tioi e formuch i€ the plethard of
3 SISTER HAZEL All For You (Universal) 1108 211 unproven female artists. I'm honestly not
playing many of them — | just refuse to be a
4 VERVE PIPE The Freshmen (RCA) 1092 29/0 part of it and see it as a real danger.
5  SHAWN COLVIN Sunny Came Home (Columbia) 1058 28/0 ‘: Because of the success of Jewel, Alanis
6 DAVE MATTHEWS BAND Crash Into Me (RCA) 888 24/0 " Morissette, and Sheryl Crow, | don’t see an end
in sight to this problem. Record companies are
7 WALLFLOWERS One Headlight {/nterscope) 884 25/0 out beating the bushes to find the next Alanis.
’ h " .II
8  TONIC If You Could Only See (PolydorA&M) % 2600 e R cilest sres it G heer
: : ¢ It's not that they aren’t good songs, in fact, I'd like
9 MEREDITH BROOKS Bitch (Capito) 762 210 to stress some are really great. But, only a few of these artists have
10 MATCHBOX 20 Push (Lava/Atlantic) 735 2873 busted out of the pack and the audience doesn’t know who they are.
11 INDIGO GIRLS Shame On You (Epic) 720 22/0 As you'd expect, our research is showing that this soundalike music
. is coming back as being unfamiliar. There’s no problem playing
12 OMC How Bizarre (Mercury) ni 21 Sneaker Pimps because you know it’s just quirky enough with a little
i i urban thing going on that works. This reminds me a great deal of
13 SARAH MCLACHLAN Building A Mystery (Arsta) 705 2112 what happened when M.C. Hammer got hot in CHR and we had
14 WALLFLOWERS The Difference (/nterscope) 690 2512 68,000 rap records that all sounded the same. We all know what
h d in that f 5 d in th t
15 10,000 MANIACS More Than This (Geffen) 612 292 e SGet A isee e ligien? dongst napafiEn s
16  MIGHTY MIGHTY BOSSTONES The Impression... (Big Rig/Mercury) 647 21/6 | ity dlio SxbEnential e by 5elirg overzealous A
17 DUNCAN SHEIK Barely Breathing (Atiantic) 638 20/0 ¢ artists. I'm all for playing new music, but we’re looking for something
] o | that’s interesting enough to possibly become a hit.
18  ABRA MOORE Four Leaf Clover (Arista Austin/Arista) 518 25/4
19 COUNTING CROWS Dayiight Fading (DGC/Geffen) IFSNNRTTNN | Fou! Peterson is PD for KZON “The Zone” Phoenix.
20  JEWEL Foolish Games (Atlantic) 451 17/4 Forward-thinking executives lend their perspectives about Pop/

: Alternative music and formatics each week.
This sub-chart is ranked by total plays and combined from the custom chart function on
R&R ONLINE. © 1997, R&R Inc.

NEW &k K~ :

OEPECHE MOOE It's No Good (Mute/Reprise) FIONA APPLE Criminal (Work)
Total Plays. 359, Total Stations: 13, Adds: 0 Total Plays: 241, Total Stations: 13, Adds: 1

MEXICO 70 | Want You(Big Pop/Red Ant) MONACO What Do You Want From Me?(Polydor/A&M)
Total Plays: 321, Total Stations: 12, Adds: 0 Total Plays: 232, Total Stations: 12, Adds: 0

PAULA COLE | Don’t Want To Wait(/mago/WB) SUGAR RAY Fly(Lava/Atlantic)
Totat Plays: 301, Total Stations: 16, Adds: 2 Total Plays: 209, Total Stations: 10, Adds: 1

SNEAKER PIMPS 6 Underground (Virgin) LIVE Turn My Head(Radioactive)
Total Plays: 290, Total Stations: 14, Adds: 1 Total Piays: 205, Total Stations: 13, Adds: §

DAVE MATTHEWS BAND Tripping Billies(RCA) DUNCAN SHEIK She Runs Away (Atlantic)
Total Plays: 282, Total Stations: 13, Adds: 1 Total Plays: 200, Total Stations: 12, Adds: 2

KAMX/Austin, TX (HAC)
WBMX/Boston, MA (HAC)
WLNK/Charlotte, NC (HAC)
WLUP/Chicago, IL (HAC)
WTMX/Chicago, iL (HAC)
KDGE/Dallas, TX (Alt)

WLIR/Long Island, NY (Alt)
KYSR/Los Angeles, CA (HAC)
WPLLMiami, FL (HAC)
K0S0/Modesto, CA (HAC)
WDBZ/New Yark, NY (HAC)
WPTEMorlolk, VA (HAC)
KALC/Denver, CO (HAC) KTNP/Omaha, NE (HAC)
KXPK/Denver, CO (AA) WSHE/Orlando, FL (HAC)
WHYT/Detroit, MI (Alt) | WPLY/Philadetphia, PA (Alt)
KVSR/Fresno, CA (HAC) KZON/Phoenix, AZ (AH)
WJBX/Ft. Myers, FL (AA) KZZP/Phoenix, AZ (HAC)
KMXB/Las Vegas, NV (HAC) KBBT/Portiand, OR (HAC) |

WDCG/Raleigh, NC (CHR/P)
Kzz0/Sacramento, CA (HAC)
KENZ/Salt Lake City, UT (AA)
KFMB/San Diego, CA (HAC)
KLLC/San Francisco, CA (HAC)
KRUZ/Santa Barbara, CA (HAC)
WVRV/St. Louis, MO (AA)
'WHPT/Tampa, FL (AA)
WXLO/Worcester, MA (HAC)

33 Total Stations

Songs ranked by total plays HAC -- Hot AC  Alt-Altemative AA-Adult Altemative CHR/P-CHR/Pop

e

breaking through to Pop/Alternative!

D+50

New This Week: KAMX WPTE KTNP KRUZ

WJBX 39X KBBT 38X KVSR 35X KLLC 33X KZzP 28X
WVRV 28X WLNK 27X KALC 27X WBMX 26X WXLO 23X
WHPT 22X WSHE 20X WPLY 18X KZON 18X KXPK 15X
KOSO 15X WTMX 14X KDGE 11X KENZ 11X WLIR 7X

WDBZ 6X
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CatLouT AMERICA @ SONG Selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of June 23-29.

CaLLour AMERICAS

CHR/POP
YA TTEE o o | HOE SCOres
ARTIST TITLE LABEL(S) ™W w 2w 3w FAMILIARITY ~ BURN By Tony Novia
PUFF DADDY... I'll Be Missing You (Bad Boy/Arista)  4.01 3.97 3.87 3.81 66.7% 13.7% e o ey
VERVE PIPE The Freshmen (RCA) 389 3.92 3.84 3.88 60.5% 13.5% | grammers Ity (o stress the im-
SHAWN COLVIN Sunny Came Home (Columbia) 388 3.83 387 3.83 01.9% 20.3% |poranceol ekl “heirradio
MEREDITH BROOKS Bitch (Capito)) 377 370 3.85 3.60 90.0% 28.7% | haveone thingincommon: They con-
DAVE MATTHEWS BAND Crash Into Me (RCA) 375 3.55 3.67 3.61 53.7% 12.0% | sisiently play hit records and, over
OMC How Bizarre (Mercury) ~ 3.15 363 358 3.62 72.1% 18.1% | o yicking and praying che its The
TONIC If You Could Only See (Polydor/A&M) 373 366 356 —  41.2%  8.8% | expertsinourformat someof whom
MONICA For You | Will (Warner Sunset/Atlantic) 372 365 3.64  3.66 79.9% 24.3% | et mportisceof oy
THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 3.71 377 3.63 3.66 725% 15.9% | ingthe hits because so much listen-
MIGHTY MIGHTY BOSSTONES The Impression... (Big RigMercury) 3.68 3.55 3.69  3.63 30.5%  9.1% | "Eoocoil Our ke viiGM
AZ YET Hard To Say I'm Sorry (LaFace/Arista) 366 3.79 3.74 391 71.3% 15.2% | JodiRenk pointsout that for atypi-
BACKSTREET BOYS Quit Playing Games (With My Heart) (Jive) 3.65 3.65 3.51 3.6 50.0% 12.0% | S50 e o T o core
BABYFACE How Come, How Long (Epic) - 363 380 354 —  36.5% 10.0% | diencerepresents 72% of the station’s
BLACKSTREET Don't Leave Me (Interscope) 3.63 3.50 3.64 378 63.0% 10.1% | de o e
WHITE TOWN Your Woman (Chfysa/IS/EM/) 3.61 3.43 3.47 3.58 78.4% 27.0% | AQH comes from less than 40% of
BOB CARLISLE Butterfly Kisses (DMG/Jive) 358 3.67 350 374 73.3% 27.9% [ oo ecuive Rhody
RfKELLY Gc_)tham Clty (Jive) - ) 7 357 o 352 —_ —_— ;46.80/1 - 10.8% | Bosley, who to date has tracked over
HANSON Mmm Bop (Mercury) 7 3.54 3.60 353 3.76 90.2% 37.7% | 207 Acwivon dlankeepers s
§P|C_E_G|RLS Say You'll Be_Therg (‘{Ifglﬂ) - 354 362 777_3.5_7 3.59 _ 87.7% 3 .1°/9 — who are crucial to any CHR sta-
PAULA COLE Where Have All The Cowboys Gone? (/mago/WB) 3.53 3.47 350 3.52 76.5% 28.4% | lonssuccess —average 35.7%ofa

station’s cume and 68.7% of a sta-

BLESSID UNION OF SOULS | Wanna Be There (Capito)  ~ 3.52 3.53 3.47 3.3 48.0% 12.3% | tion's quarter-hours. On average,

ROBYN Do You Know (What It Takes) (RCA) 350 356 3.50 3.43 71.8% 20.8% | 35%ofaCHR's diary respondents

are classified as heavy listeners, yet

SISTER HAZEL All For You (Universal) 350 3.61 347 347 56.1% 14.7% | 293% of a sttion's quarter-hours
MARK MORRISON Return Of The Mack (Atfantic) 348 3.35 343 346 63.2% 21.1% | comefrom heavy listeners.

— = e From the record and retail perspec-
EN VOGUE Whatever (EastWest/EEG) ] 342 358 333 3.34 50.5% 15.4% | ive, Loft Bank Management’s Alan
SHERYL CROW A Change Would Do You Good (A&M) 342 328 319 3.27 61.3% 19.6% | Kovac— through his exiensive re-
SAVAGE GARDEN To The Moon And Back (Columbia) 310 329 283 —  18.9%  A4.0% | e ot i ore s
COUNTING CROWS Daylight Fading (DGC/Geffen)  3.09 317 3.07 3.21 35.8% 12.7% | passive.. sound familiar?
GINA G Gimme Some Love (EternalWB) 295 312 274 299 453% 16.7% | onerntring: Keepins yourDis hap.
JON BON JOVI Midnight In Chelsea (Mercury) 291 2.88 279 2.87 29.7% 10.5% [ pyis vital to your station’s success.

Renk defines callout research as

Total sample size is 400 respondents with a +/-5 margin of error. Tolal average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). “quite simply, the surveying of a tar-
Total familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the geted audience via telephone to get
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Boston, its reactions to today’s hottest music.”
Buffalo, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando, | And that’s quite simply our job ev-
Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis. WEST: Los Angeles, Portland, Salt Lake City, San Diego. Songs are removed from | ery week with Callout America.

Callout America after 20 weeks of testing. © 1997, R&R Inc.

Cost effective plastic banners for your station. We print any picture, logo or design
in up to four colors. Perfect for concerts, public appearances, expos and giveaways.
Packaged on a roll and easy to use. Put up brand new signs at every event.

e Durable banners for a throw-away price
o UV stabilized plastic won't fade indoors

or outdoors 1-800-231-2417
e Simply fax your logo and color separation Canada 1-800-847-5615
information for a free price quote Fax (713) 507-4295
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TONY NOVIA

THE KEYS TO WINNING IN MORNING DRIVE

CONTEMPORARY HIT RADIO

Why Some Shows Soar, While Others Just Snooze

Want to know how to get on-air job security? Become a key
asset to your radio station. While success can certainly be ac-
complished in any daypart, the one most likely to drive fame,
fortune, and job security is morning drive.

In these days of consolidation,
it seems as though the gap is wid-
ening between the “haves” and the
“have-nots.” Key morning person-
alities such as KIIS/Los Angeles’s
Rick Dees, WPLJ/New York’s
Scott Shannon, KFMB-FM/San
Diego’s Jeff & Jer, KHKS/Dallas’s
Kidd Kraddick. KRBE/Houston’s
Sam Malone,

Resist Cloning

One of the firstitems on Silver’s
checklist for morning show suc-
cess: Create the blueprint for your
own show — don’t copy another
show from another market. “When
programmers hear about a success-
ful morning show, their natural in-
stincts take over. Managers try to

and WKQI/
Detroit’s
Danny
Bonaduce —
to name a few
— have cre-
ated a bond

show,” says
Silver. “The
truth is that
behind every
winning
morning
show, there

copy the
106 Fu

with audienc-

es that helps drive their stations’
ratings and revenue success. Those
types of personalities are becom-
ing more valuable than ever.

In return (and rightfully so), they
make the big bucks, get the shot at
syndication, stock options, and
more job stability — either at their
current station or at one of the
many looking to “‘steal” them.

What makes a morning show
click with the audience? What
helps drive ratings and revenue
succeess? For some of the answers,
I spoke with Jack Silver, who
spent four years producing Rick
Dees at KIIS, programmed
WLUP-AM/Chicago and KKBH-
FM/San Diego, and most recently
produced and co-hosted the “Brian
& Jack” morning show on KGB-
FM/San Diego. His newest ven-
ture: founding a company called
Morning Shows Inc., a service by
which he becomes a “personal
trainer” to morning shows, air per-
sonalities, and morning show pro-
ducers. (Presently. Silver is work-

ing with high-profile talent in New.

York, San Francisco, Chicago,
Boston, San Diego, Charlotte,
Phoenix. and San Jose.)

is a definite
blueprint for success. Every suc-
cessful morning show has a unique
blend of characters that must be
molded in a specialized way.
These unique qualities make ‘clon-
ing’ winning morning shows a vir-
tual impossibility.” In order to
build the foundation for your spe-
cific statjon, audiente, and market,
Silver advises dissecting a morn-
ing show 1nto each of its various
elements.

Choose Your Leader

Start the process, Silver recom-
mends, by listening to the main
host — namely, the role he or she
plays both on and off the air. “The
morning show with a well-defined
central character seems to be the
one with the best ratings. With a
well-defined show host, the listen-
er can easily hook on to the
premise of the show based on the
lead player’s personality. At
WKTU/New York: RuPaul sets the
on-air tone for the morning show.
Ru’s personality is driven by a pos-
itive vibe and natural upbeat de-
livery. There is no mistaking the
radio station you have turned to
when RuPaul is hosting the show.

And since ratings are ‘perceived
listening,’” it makes sense thatwhen
a morning show features memora-
ble characters, that is the show that
listeners will write down in the
diaries.

“KHKS’s Kraddick is another
example of a host that listeners can
‘sink their teeth into.” Kidd's per-
sonality and off-air community in-
volvement are elements that ulti-
mately add to diary mentions.

“At KMEL/San Francisco. Sway
stands out as the ‘streetwise spokes-
man for the Bay Area’s hip-hop
generation.” Sway serves to direct
the show with forward momentum
and acts as the center of an ensem-
ble cast”

Create Habit
Another key element all the big
ratings-driven morning shows
have in common is the ability to

make it easy for the audience to

become habitual listeners. Silver
points out, “P1 listeners make no
mistake about crediting the prop-
er show when. it comes down to
recalled listening in morning
drive. These top-of-mind morning
hosts have a better chance of re-
ceiying credit for the hard work
than shows that feature nonde-
script talent”

The Other Players
_As we see in 50 many winning
morning shows, the co-host, pro-
ducer, and support staft are inte-
gral to its success. *“The natural in-
terplay between host and sidekick
is vital in getting the job done,”
says Silver. “There is a fine art in
being a co-host, and an even finer
art to being the ‘third

Sending The Kids To Camp

&R is proud to invite you to

join thousands of the best
morning show people in Ameri-
ca as a sponsor of this year's
Morning Show Boot Camp, Au-
gust 14-16 at theWestin Canal-
Place Hotel in New Orleans.

A AR

This year's special guest is Jay

Getting your show out of a rut

Coming back from a down book

New toys for the control room

Thomas. For registration information, call (770) 926-7573.

Topics include %
What to do after you've made it to No. 1

Getting the most out of celebrity interviews

Going one-on-one with new competition

Adding show structure for added success

Br[pging the major-market sound to any size station

Getting the absolute most from the Internet
Making the jump from producer to co-host

What you need to know about service agreements
Planning powerful and productive morning show meetings
For women: Getting past the barriers r

a perfect example of the ultimate
show partner.”

While not all morning shows
have the resources to afford a
morning show producer, the ones
that do must maximize the posi-
tion. “Behind the scenes of all
winning morning shows, you will
likely find a strong producer,” re-
marks Silver. “We’re not

teners about it. “Once the show is
together and all the elements are in
place, marketing and promotion are
vital to long-term success. The com-
petitive nature of morning drive re- |
quires a plan of action that covers;
the entire year. keeping the morn- . :
ing show present in outside market-%
ing at all times. How many times?

-

talking about the college
intern who gets coffee for
the host. A top-notch pro-
ducer can take a premise.
develop the idea for the

104

have we heard good morn-¢
ing shows getting bad rat-§ =
ings because nobody knowsg -«
about them? McDonald’sg#
markets those burgers e,vefy
day of the year ... program-}

hosts, add production el-
ements for on-air play, and then
catalog the bit for replay at a lat-
er date. High-level producers —
like Paul Joseph at KIIS. Joey B
at WKTU, and Leonard Ng at
KMEL — ulso lead their troops
with guest bookings, do strategic
planning for the morning show,
and act as a liaison between the
morning show and the PD.
“Every programmer and morn-

leg of the tripod.” The
most successful
shows seem to be the
ones in which the oth-
er members of the
show- are able to add
their personality to the

ing show knows a
strong producer ‘is the
final piece t6 the puz-
zle when putting a new
morning show on the
air. But I implore all
producers to remember

102.7

on-air mix while
keeping the show’s momentum
moving forward. Listen to Rick
Dees’s longtime co-host, Ellen K,
or Joe Bohannon at WBBM-FM
(B96)/Chicago. Listeners have
come to count on these co-hosts
to add good interplay with the host,
have a strong personalities of their
own, and handle distinct pieces of
on-air business every morning.”
Silver recommends that co-
hosts use Howard Stern sidekick
Robin Quivers as a good role
model. “Check out Stern and
Quivers on their E! [cable TV]
show. Watch and listen — she
never misses a beat in her role as
partner, making sure her person-
ality shines through in every
comment she shares. Quivers is

the role! When you-ap-
ply for a producing job on ‘Oprah,’
the first question is, ‘Do you want
to be on TV? If the applicant says
‘yes,’ the interview is over. They al-
ready have Oprah! That point should

‘be made clear to any radio producer

in their job description. If they end
up becoming an on-air character, so
be it. If not;there are plenty of things
they could be doing to make the
show better. Fred de Cordova, who
produced the “Tonight Show’ with
Johnny Carson, said, ‘The role of the

producer is to make the talent look

good.” Making the morning show
look and sound good should be the
No. I job for any producer.”

Tell The World
If you have a good product, make
sure you consistently tell vour lis-

mers must follow the lawsga

morning product.”

Winning big requires plenty ;
hard work and patience — nqt™4
only from the morning team, bfit
from the GMs and PDs. “Devefs

into place more quickly based on§* 71
market conditions. But overall,§ !
patience and guidance are virtuesg: 3
when it comes to bringing af
morning show to maturity. It is§%
the challenge to station manags!
ers to learn all they can about
cultivating' morning shows so
they will reap the benefits df
great morning ratings. There are
only a handful of Rick Deeses,
Scott Shannons, and Jonathon
Brandmeiers.

“In order to build the next great
morning show, programmers
have to get into the heads of peo- 2
ple who are driven to wake up at®
four in the morning and poten-§¢
tially entertain hundreds of thou-
sands of people. Once you under-§: - /4
stand the unique nature of af
morning show and the talent who
make up the show, it's a day-to-
day learning process that will
help produce a winner.”

Juck Silver can be reached at
(619) 481-3350 or via e-mail:
MornShowZZ@aol.com ‘

CHR Asst. Editor Jay Levy con-
tributed to this column.
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I WANT YOU”~

Now at the Red Ant farm.

Already Added:
WSSX WERZ WRFY WMRV WVAQ

- WMTX 44x WDBZ 21x KYSR 17x WPLL 27x KZZP. 22x
KZZO 38x WPTE 28x WSHE 28x WJLK 20x KVUU 29x
KOSO 45x WQSM 25x WKEE 24x WDAQ 38x  WQMZ 27x




_CHR/POP TOP 50

S R T e S

JULY 18, 1997

R e B R e A R i

 —— TOTAL PLAYS — ] TOTAL

W W W ™ ARTIST TITLE LABEL(S) ™ Lw W w STATIONS/ADDS
+ s 2 €@ MEREDITH BROOKS Bitch (Capitol) 5409 5199 5090 4886 11772
7 s 4 @ ROBYNDo You Know (What It Takes) (RCA) 5148 4871 4664 4445 1241
w s 7 €& OMCHow Bizarre (Mercury) 5084 4502 4364 4098 1201
s 2 3 @ SHAWN COLVIN Sunny Came Home (Columbia) 5052 4997 5235 4990 1171
s 7 s @ VERVEPIPE The Freshmen (RCA) 4824 4591 4500 4174 115/0
+ 1 1 &  HANSONMmm Bop (Mercury) 4727 5337 6060 6572 1170
5 1 9 @ BACKSTREET BOYS Quit Playing Games (With...) (Jive) 4654 3993 3718 3285 12572
s 4+ & @ MARKMORRISON Return Of The Mack (Atlantic) 4533 4528 4772 4709 1010
s 1 s @  THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 4409 4080 3791 3524 120/4
w 1w 12 @  SISTER HAZEL All For You (Universal) 4034 3678 3475 3337 108/0
2 1w 1 @) AZYETHard To Say I'm Sorry (Laface/Arista) 3674 3664 3865 3827 910
2 5 1w 12  SPICE GIRLS Say You'll Be There (Virgin) 3405 3967 4665 5159 103/0
7 s 1 & SHERYL CROW A Change Would Do You Good (A&M) 3281 3164 3084 2946 107A
§ 9 1 1 WALLFLOWERS One Headlight (/nterscope) 3263 3702 4120 4587 95/0
— o 2 @ SPICEGIRLS 2 Become 1 (Virgin) 3073 2018 793 237 122/2
2 1 17 1 ENVOGUEWhatever (FastWest/EEG) 2654 2810 2730 2701 106/1
1 13 1 17 SAVAGE GARDEN ! Want You (Columbia) 2628 2913 3483 3969 89/0
BREAKER (D WILL SMITH-Men In Black (Columbia) 2565 1890 1487 1131 98111
9 15 15 19 WHITE TOWN Your Woman (Chrysalis/EM) 2426 2922 3456 4140 81/0
a7 2 18 2  R.KELLY Gotham City (Jive) 2411 2419 2191 1807 961
BREAKER (D SAVAGE GARDEN To The Moon And Back {Columbia) 289 1941 1814 1576 1001
BREAKER (B DAVE MATTHEWS BAND Crash nto Me (RCA) 2157 1805 1662 1374 8213
BREAKER 3 PUFFDADDY & FAITH EVANS F/112 11 Ba Missing.. (&mmmrm; 2141 1765 1431 1072 81H
» 2 = 2«  DUNCAN SHEIK Barely Breathing (Atlantic) 2088 2215 2301 2526 75/0
BREAKER @ 10,000 MANIACS More Than This (Geffen) 2071 1837 1645 1259 1035
% 1 1 2  MONICAFor You ! Will (Warner Sunset/Atiantic) 2039 2379 2121 2997 700
— — u @ HANSONWhere's The Love (Mercury) 1978 841 174 59 120/38
25 20 21 2 GINAGGimme Some Love (Eternal/WB) 1978 2130 2071 2011 89/0
2 a2 2  BABYFACEHow Come, How Long (Epic) 1796 1800 1726 1511 801
s 19 2 3 PAULACOLEWhere Have All The Cowboys... (iImagoWB) 1689 1859 2456 2854 72/0
— s s €@ WALLFLOWERS The Difference (/nterscope) 1624 1112 549 110 9114
21 20 2 3  BLACKSTREET Don'tLeave Me (Inferscope) 1532 1907 2437 2623 4910
7 o o € MATCHBOX 20Push (Lava/Atiantic) 1436 1073 828 654 88/20
w 3 33 € TONICIf You Could Only See (Polydor/A&M) 1421 1137 994 811 78/8
2 25 » 3  BLESSID UNION OF SOULS | Wanna Be There (Capitol) 1407 1607 2033 2388 49/4
— @ & € MR.PRESIDENT Coco Jamboo (Warner Bros.) 1375 1052 610 326 7914
s 3 3 € DJCOMPANY Rhythm Of Love (Crave) 1270 1183 1044 916 7313
s 3% 3 € JAMIROQUAIVirtual Insanity (Work) 1257 1206 1176 1045 71A
% 2 31 3  COUNTING CROWS Daylight Fading (DGC/Geffen) 1250 1561 1846 1845 56/0
— — o @ 98DEGREES Invisible Man (Motown) 1236 805 465 77 7911
» 3 2 @ NOMERCYWhen | Die (Arista) 1147 1018 907 798 703
@ JEWEL Foolish Games (Atiantic) 892 191 48 — 88/40
s 4 @  AEROSMITH Hole In My Soul (Columbia) 885 834 745 698 55/2
s « @ FREAKNASTY Da Dip (Power) 844 827 768 786 30/0
% 2 3¢ 4  JONBONJOVI Midnight In Chelsea (Mercury) 809 1396 1735 1751 40/0
@ PAULACOLE | Don’t Want To Wait (Imago/WB) 795 449 56 — 68/11
— & 4 @ LEANN RIMES How Do | Live (MCG/Curb) 780 726 598 475 45/6
2 3 4 4  3RDPARTY CanU Feel It (DV8/AEM) 704 945 1251 1327 30/0
@  MIGHTY MIGHTY BOSSTONES The Impression...(Big Rig’/Mercury) 667 535 476 402 52/10
2 2 3 s  BOBCARLISLEButterfly Kisses (DMG/Jive) 588 1186 1934 2600 30/0

BREAKERS.

WILL SMITH

Men In Black (Columbia)
TOTAL STATIONS/ADDS
98A1

SAVAGE GARDEN

To The Moon And Back (Columbia)
TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS
oA

2189/248

TOTAL PLAYSANCREASE

2565/675

e:

=

DAVE MATTHEWS BAND

Crash Into Me (RCA)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS

2157/262 82/3

PUFF DADDY & FAITH EVANS FA12

I’ll Be Missing You (Bad Boy/Arista)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS

:

2141/376 811
10,000 MANIACS
More Than This (Geffen)
TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
2071/234 /5 %
MOST ADDED-

ARTIST TITLE LABEL(S) ADDS

JEWEL Foolish Games (Atfantic) 40

HANSON Where's The Love (Mercury) 38

WILD ORCHID Supernatural (RCA) 35

LIVE Turn My Head (Radioactive) 20
| MATCHBOX 20 Push (Lava/Atlantic) 20
1 MONACO What Do You Want From Me (PolydorA&M) 17
1 MR. PRESIDENT Coco Jamboo (Wamer Bros.) 14

WALLFLOWERS The Difference (/nterscope) 14

MOST INCREASED
PLAYS e

ARTIST TITLE LABEL(S) INCREASE

HANSON Where's The Love (Mercury) +1137

SPICE GIRLS 2 Become 1 (Virgin) +1055

JEWEL Foolish Games (Atfantic) +701

WILL SMITH Men In Black (Columbia) +675

BACKSTREET BOYS Quit Playing Games (With My...) (fie) +661

OMC How Bizarre (Mercury) +582
WALLFLOWERS The Difference (/nterscope) +512
98 DEGREES Invisible Man (Motown) +431

PUFF DADDY & FAITH EVANS F/112 1 Be..(Bad Boy/Avists)  +376
MATCHBOX 20 Push (Lava/Atiantic) +363
HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S}

JEWEL You Were Meant For Me (Atlantic)
CARDIGANS Lovefool (Mercury)

NO DOUBT Don't Speak (Trauma/Interscope)

EN VOGUE Don’t Let Go (Love) (EastWest/EEG)
DONNA LEWIS | Love You Always Forever (Atfantic)
SPICE GIRLS Wannabe (Virgin)

SHERYL CROW Everyday Is A Winding Road (A&M)
BABYFACE Every Time | Close My Eyes (Epic)

NO MERCY Where Do You Go (Arista)

ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)

Breakers: Songs registering 2000 plays or more for the first time. Bullets

This chart reflects airplay from July 7-13. Songs ranked by total plays. Highlighted songs indicate Breaker.
131 CHR/Pop reporters. 129 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R Inc.

ded to songs gaining plays over the previous week. If two songs are
tied in number of plays, the song being played on more stations is placed
first. Most Increased Piays lists the songs with the greatest week-to-week
increases in total plays. Weighted chart appears on R&R ONLINE.

T@NIIQ

CHR/Top 40

R&RED -

BB Top 40 43-41*

on tour with The Verve Pipe all summer long!

MUSIC FIRST

New This Week: Live on
Q106 WFLY WVSR David Letterman
WKSE WPST WTWR August 6th!
WSKS WZOK WMRV
Stress
TOP 5 CALLOUT in over s TeEvoow
20 markets!! — #1 in over 5!!
" Custom |

“If You Could Only See”

HAC

ReR @-@
BB Modern Adult 10-9%
BB Top 40 Adult 23-22%

New This Week:

KDMX WQAL WSHE
WMXB WQSM WXIL

A MULTI-FORMAT SMASH!!
#1 Rock Big Picture for 5 Weeks!!

From the 601D album,
Seanning 30,000 a week!?
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ABRA MOORE Four Leaf Clover (Aristz Austin/Arista)
Total Plays: 528, Total Stations: 43, Adds: 4

NU FLAVOR Sweet Sexy Thing (Reprise)
Total Plays: 511, Total Stations: 24, Adds: 1

JOCK JAM Jock Jam (Tommy Boy)
Total Plays: 478, Totai Stations: 17, Adds: 1

GOD'S PROPERTY Stomp (B-fite/Interscope)
Total Plays: 459, Total Stations: 35, Adds: 3

LE CLICK Call Me (Logic)
Total Plays: 422, Total Stations: 20, Adds: 1

FOOL'S GARDEN Lemon Tree (Universal)
Total Plays: 363, Total Stations: 23, Adds 0

JGGY MARLEY & THE MBLODY MAKERS Feopk_ (HedafHG)
Total Plays: 349, Total Stations: 35, Adds. 1

ALISHA'S ATTIC | Am, | Feel (Mercury}
Total Plays: 329, Total Stations: 26, Adds: 0

JONNY LANG Lie To Me (4&M)
Total Plays: 320, Total Stations: 28, Adds: 2

U2 Last Night On Earth (Iskand)
Total Plays: 293, Total Stations: 35, Adds: 4

NIGHT RANGER Forever All Over Again (Legacy)
Total Plays: 271, Total Stations: 19, Adds: 4

TRIO Da Da Da... (Mercury)
Total Plays: 233, Total Stations: 12, Adds: 2

DUNCAN SHEIK She Runs Away (Atiantic)
Total Plays: 227, Total Stations: 31, Adds: 11

K’S CHOICE Not An Addict (550 Music)
Totat Plays: 218, Total Stations: 21, Adds: 0

DIANA KING | Say A Little Prayer (Work)
Totat Plays: 208, Total Stations: 21, Adds: 7

LIVE Turn My Head (Radioactive)
Total Plays: 190, Total Stations: 33, Adds: 20

BEENIE MAN FCHEVELLE FRANKIYN Danceral.. (sénd rmaxa/stn)
Total Plays: 179, Total Stations: 25, Adds: 2

DAMAGE Love Il Love (Critique)
Total Plays: 170, Tota! Stations: 10, Adds: 0

JOCELYN ENRIQUEZ A Little Bt ...(Classified Timber!/Tormmy Bay)
Total Plays: 158, Total Stations: 7, Adds: 0

CULTURE BEAT Take Me Away (Interhit)
Total Plays: 156, Total Stations: 7, Adds: 1

Songs ranked by total plays

i A

o i = S, .. 3
Z100 ALWAYS ENVOGUE — WHTZ/New York and En Vogue's three divas held an exclusive
champagne party at Tower Records for 40 lucky listeners. En Vogue and nine of their closest
friends captured the spirit an film: (rear, I-r) Z100’s Chris “Axl” Nemetz, Elektra Sr. Dir. Pop
Promo Don Coddington, Z100's Sharon Dastur and PD Tom Poleman, En Vogue's Maxine
Jones and Cindy Herron, Z100 MD Paul “Cubby” Bryant, EV's Terry Ellis, and Elektra Sr. VP
Greg Thompson and Jeff Bardin; (front, I-r) Elektra VP Bill Pfordresher and Mark Snyder.

| L. ‘ g 5 A

LEANN RIMES UP TO BAT — While cracking the CHR/Pop chart for the first time in her
astounding career, Ms. Rimes swung by the WIXX/Green Bay-sponsored “George Teague
Celebrity Softball Challenge” to sing the national anthem. Posing in between the high notes
are: (I-r) WIXX morning gal iMarti Spittell, Rimes, and WIXX's Murphy in the Morning.

DJ TAZ “That's Right” (Breakaway/Priority)

SARAH MCLACHLAN “Building A Mystery” (Arista)

NOTORIOUS B.I.G. “Mo Money, Mo Problems” (Bad Boy/Arista)

HE GAVE AND HE GAVE WITHOUTTAKING — Oooh, Barry! Yes, the king of schmaltz (and
70’s icon) Barry Manilow visted the crew at KRBE/Houston recently. With a surprise AC hit and
an always-successful concert tour, he's still the man who “writes the songs the whole worid
sings.” Pictured are (I-r) KRBE morning co-host Maria Todd, MD Jay Michaels, PD John Peake,
Manilow, APD Scott Sparks, and Arista’s June Colbert.

JUST A (HUGGABLE) FREAK — Dennis Rodman (r) dressed down for his appearance at the
“KIIS Concert #5” recently in L.A. The concert went on in conjunction with a celebrity itern auction,
with all proceeds going to Pediatric AIDS Foundation. Here, morning madam and Playboy goddess
Ellen K gives the Rod-man a squeeze for all his support. Later they exchanged fashion tips.




CHR/POP REPORTERS

Stations and their adds Ilsted alphabetmally by market

WFLY/Albany, NY

PD: Mickaei Morgaa

MO: Roa Whltiams
COOLIO F/40 THEVZ “There™
DVANA KING “Say™
WILD ORCHID “Super”
TONIC “Could™
WALLFLOWERS “Difference”

WAEB/Alientown, PA
PO: Brisa Check
MD: Chwek McGea
HANSON “Where's™
LEANN RIMES “How™
MICHAEL BOLTON "Distance™

KQIZ/Amarillo, TX
PO: Eric Stavens
LIVE “Tum™
SUBLIME “Wrong”
HANSON “Wheres™
MONACO “Wart™
WILD ORCHID “Super”

MICHAEL BOLTON “Distance™
SPICE GIRLS “Become”™
CAGNET “Deeper”

KGOT/Anchorage, AK
OM: Bark Murphy

PO Paul Waker
APD: Bl Stowart

14 HANSON “Where's™

12 MATCHBOX 20 “Push”

12 DJ COMPANY “Riwthn”

WSTR/Atlanta, GA
PO: Dan Bewen
MO:J A Amenng

LEANN RIES “How"

SARAH MCLACHLAN “Wystery”

WAYV/Atiantic City, NJ
PD: Tomey Fraak
APD/MD: Pasl Kally
45 ONC “Bizarme”

HANSON “Where's™

WINY/Augusta, GA
PD: Bruce Stevens
MO: Michael Chasa
PUFF BADDY... “Missing™
LIVE “Tum”
WILD ORCHID “Super”™

KHF/Austin, TX
PD: Joha Roberts
MD: Fernanda Ventura
13 HANSON “Where's™
12 JEWEL “Foolish™

WXYV/Baltimore, MD
PD: Dave Forguson

WLSS/Baton Rouge, LA
OM/PD: Chuck Geiger

APD/MO: Robert Eliman

16 MATCHBOX 20 "Push”

15 JEWEL “Foolish™

1 LIVE“Tum™

KOXY/Beaumont, TX
PD: Daie Baird

MO Jnsemer

PAULA COLE “Wa

WXYK/Biloxi, MS
PO: Pally Swele

M0 Koy Vest

JEWEL “Fooksh™

HANSON “Where's™

MR, PRESIDENT *Jamboo”

WMRV/Binghamton, NY
PO Bill Sheridan

KZMG/Boise, ID
PD: ke Kasper
APOMO: E4 Parreics
MORACO “‘Wart™
DUNCAN SHEIK “Runs”

AMBERSUNSHOWER “Runving”

WXKS/Boston, MA
PD: Joha ey
M0: David Corey
6 SHAWN COLVIN "Mona®

WKSE/Buffalo, NY
PD: Sve D'Neil
APDMD: Dave Universal
CULTURE BEAT “Take™
TONIC “Could™

WROK/Canton, OH
Wésrim PO/APD: Tadd Downerd
LIVE “Turrr™

WSSX/Charteston, SC
PO: Caivin Hicks
MD: Chwisting Crots
TEXAS “Say”

WVSR/Charteston, WV
PD: BiI Shahan
7 TONIC “Could”

2 JEWEL “Foolish™

WNKSICharlone NC

WZST/Chattanooga, TN
PD: Robin Daniels
APO/MD: Miks Gibson
11 LIVE T
1 MONACO “Want™
1 WILD ORCHID “Super™
98 DEGREES "lvisibie™

WKRQ/Cincinnati, OH

PD: Jememy Steai

APD/MD: Raca Taylor

39 MATCHBOX 20 “Push”
MONACO “Want™

WZJIM/Cleveland, OH
PD: Dave Eubanks
MD: Action Jackson
HANSON “Where's™
BLESSID UNION OF..."Wannz®
WILD ORCHID “Super”

PD: Scooler B. Stovens

MD: Tim McKenaa
HARSON “Whese's™
JEWEL “Foolish”
MATCHBOX 20 “Push”

WNOK/Columbia, SC
PD: Jonalkan Rush
MO: T.J. McKay
14 WILL SMITH "Men™
JEWEL “Foolsh™
CRAVIN' MELON “Sweet™

WNCI/Columbus, OH

PO: John Dimsick

APO/MD: Neal Sharpe
MEREDITH BROOKS “Bitch™
THIRD EYE BLIND “Life”

KHKS/Dallas, TX
PO 4 Lanbert

WKMX/Dothan, AL

PO: PAM Thoenas

MO: Tim Godwia
WALLFLOWERS “Diflerence™
MR, PRESIDENT "Jamboo”

WNKLIEImira, NY
PD: Bob Quick

MD: Eric Mooa

JEWEL “Foolish™
DUNCAN SHEIK “Runs™
SUBLIME “Wrong®
LIVE “Tum™

MONACO “Want"
MOTLEY CRUE “Afraid™

WJET/Erie, PA

PO: Dawa Lundon

MO:J.J. Foxx

WALLFLOWERS “Difference™
SNEAKER PIMPS 5"

98 DEGREES “Ivisile”
TONIC “Coukd”

6 MIGHTY MIGHTY... “Imgression”

KKMG/Colorado Springs,
co

KDUK/Eugene, OR
POMD: Barry MacGulre
HANSON “Where's”
DAVE MATTHEWS BAND “Crash
U2 “Earth”

WSTO/Evansville, IN
PD: Rarry Witharspoon
MD: Tim Michasison
DUNCAN SHEIK “Runs™
BLESSID UNION OF.. “Wanna®

KMCK/Fayetteville, AR
PD: Ba Shannon
MD: Mike Chass
WILD ORCHID “Super
JOOSE “Nice™
MONACO “Want™

WWCK/Flint, MI
PO/MD: Scot Seipet
10 WILL SMITH “Men™
MONACO “Want*
JOOSE “Nioe”
MOTLEY CRUE “Alraid™
WILD ORCHID “Super”

WJMX/Florence, SC
OM: Ksith Mitchell
MD: Jack Kahan
HANSON "Where's”
LIVE “Tumn™
SUBLIME “Wrong™
MOTLEY CRUE “Afraid™
MICHAEL JACKSON “Moscow™

WXKB/FL. Myers, FL
PO: Chris Cus
MD: Randy Sherwyn
MONACO “Want™
MATCHBOX 20 “Push™

KISR/FL. Smith, AR
POMD: Fred Baker
MOTLEY CRUE “Afraid™
WILD ORCHID “Super”
AMBERSUNSHOWER “Running™
MICHAEL BOLTON “Distance”™
LIVE “Turn®
MAXWELL “Whenever”

WMEE/Ft. Wayne, IN
OM: Dean McNell
C0-PD: Caplain Chris Didier
C0-PD: Ange Canessa
HANSON “Wheres™
DAVE MATTHEWS BAND “Crash™

WYKS/Gainesville, FL
PDMD: Jeri Banta
APD: John Harlow
7 LIVE“Tum”
MONACO “Want”
WILD ORCHID “Super”
DUNCAN SHEIK “Runs™

WSNX/Grand Rapids, M|
PD: John Themas
APOMD: Knith Curry

No Adds

WDOUGreen Bay, Wi
PO: Dan Stone

MD: Oavid Burns

21 HANSON “Where's™

12 MATCHBOX 20 “Push™

9 WILL SMITH “Men™

WRHT/Greenvilte, NC
PD: J.T. Bosth
APD/MD: Gina Gray
6 HANSON “Where's”
LIVE “Tum”
96 DEGREES “Invisible™

WFBC/Greenvilie, SC
PD: Rob Wagman

APDMD:J. Lowe
WALLFLOWERS “Ddfterence”
98 DEGREES “Invisible”™
LEANN RIMES “How™

WNNKMarrisburg, PA
PO: John 0'Dea

MO: Scoll Skaw

DIANA KING “Say"
SOUIRREL NUT ZIPPERS “Hel™

WKSSMartford, CT
PO: Jay Beau Jones

MD: Miks McSowaa

16 LE CLICK “Tonight”
JEWEL “Fooksh”

THIRD EYE BLIND “Life"
96 DEGREES “Invisible”

MIGHTY MIGHTY. . “Impression”

KRBE/Mouston, TX

PD: John Peake

APD: Scolty Sparks

MD: Jay Michaals

17 ERASURE "Kifing"
THIAD EYE BLIND “Le”
JEWEL *Foolish™
PAUILA COLE “Wai"
WILD ORCHIO “Super”™

WZYPMHuntsville, AL
[ PD: Mare Summers
MD: Chris Callaway
7 JEWEL “Foolish™
WILL SMITH “Men”
10.000 MANIACS “More”

WZPL/Andianapolis, IN

PD: Tom Sjerdrum

MD: Dave Dacker
WALLFLOWERS "Dfterence”
BACKSTREET BOYS "Playing™
HANSON “Where's™

WYOY/Jackson, MS
GMPD: Dick D'Neil
MD: Kevin Vaughn
LEANN RIMES “How™
LIVE “Turn™
PAULA COLE “Wat”

WAPE/Jacksonville, FL

DM/PD: Cat Thomas

APDMD: Tony Mann

35 BLESSID UNION OF... “Wanna™
JEWEL “Foolish™

WGLU/Johnstown, PA
PO: Rich Adams

MD: Mitch Edwards

15 LIVE “Turn™

WKFR/Xalamazoo, MI
POMD: Dave Michaels
15 WALLFLOWERS “Difference”
6 AEROSMITH “Hole™
MR. PRESIDENT “Jamboo™
JOOSE “Nice”
JEWEL “Foolish”
WILD ORCHID “Super”

KMXV/Kansas City, MO
PDMD: Jon Zeliner
No Adds

WWST/Xnoxville, TN

PO:Rich Balley

MD: Andi Jackson

5 U2 *Stanng”

HANSON “Where's™
WALLFLOWERS “Ditference”
JEWEL “Foolish
MATCHBOX 20 “Push”

KSMB/Lafayeite, LA

PO: Bobby Novosad

APOMD: Sam Diamond
WILD ORCHID “Super™
KiMRICHEY “Know™

WLAN/Lancaster, PA
PD: Jorgaa Waish
APO/AMD: Viacs 0°Ambrosio

11 SAVAGE GARDEN “Moon”
JEWEL “Foolish™ _
WAL LFLOWERS “Dfference™

WHZZ/Lansing, MI
PD: Woody Houston

MO: Jamie Hanes

WILD ORCHID “Super”
MATCHBOX 20" Push™
TEXAS “Say”

JONNY LANG “Lie™
MONACO “Want™

WLKT/Lexington, KY
PO: Jill Meyer
9 MAXWELL "Whenever”
4 HANSON "Where's™
NU FLAVOR “Sweet”

KFRXALincoln, NE
PD: Sonny Valentine

MO: Paul Powers
MATCHBOX 20 “Push”
WILD ORCHID “Super”

WBLiA.ong island, NY
PO: Ken Medek

MD: Al Lavine

16 MR. PRESIDENT “Jamboo™

28 DAVE MATTHEWS BAND “Crash™

KIIS/Los Angeles, CA
PD: Dan Xieley
APD/MD: Tracy Austin
21 HANSON “Where's”
8 WILD ORCHID “Super”
4 MR, PRESIDENT "Jamboo™
SNEAKER PIMPS “6”

WDJXLouisville, KY

PD:C.C. Matthews

APO/MO: Karen Rits
PAULA COLE Wit
NIGHT RANGER “Forever”
WALLFLOWERS “Ditference”
U2 “Barth”
MONACO “Want™

KZliLubbock, TX
PO: Jay Shannon
MD: Chis Kelly
5 MISSY ELLIOTT *Rain”
WILD ORCHID “Super”

WMGB/Macon, GA
POMO: James Gragory

35 HANSON “Wheres™

35 MR. PRESIDENT “Jamboo”
12 ENVOGUE “Whatever”

WZEEMadison, Wi
Muic Coord.: Tom Dean
19 HANSON “Where's™
15 JEWEL “Foolish™
9 MATCHBOX 20 "Push”

KBFM/McAllen, TX

OM: Billy Sentiago

APOMD: JeiDeWitl

13 GINUWINE “Doves™
10.000 MANIACS "More”

WHYI/Miami, FL

PO: Rob Roberts

MD: Al Chio
MR, PRESIDENT “Jamboo”
MATCHBDX 20 “Push”
JON SECADA “Believe”

KDWB/Minneapolis, MN
Inkerim PD/MD: Rob Morris
11 MR PRESIDENT “Jamboo™
11 BLESSID UNIDN OF... "Wanna™
8 WILD ORCHID "Super”
6 MATCHBOX 20 “Push™
4 MIGHTY MIGHTY.. “Impression”

WABB/Mobile, AL
PO: Wayne Coy
APD/MD: Darvin Stone
8 JEWEL “Foolish”
10,000 MANIACS “More”
WILD DRCHID “Super”
MR PRESIDENT "Jamboo*

WVAQ/Morgantown, WV
PO/MD: Jon Anderson
No Adds

PD: Nikki Nile
MD: wally B.
13 R.KELLY “Fy"
LIVE “Tuen”
MIGHTY MIGHTY... “Impression™

WRVW/Nashville, TN
PD: Chartie Quina

APD: Tom Psace

MD: Scooter

JEWEL “Foofish”

WKC/New Haveh, CT

PD: Tony Bristol

APD; Ed Sabatino

MO: Jofl McCarioey

18 HANSON “Where's™

3 WALLFLOWERS "Difference”
JEWEL “Fooush™

WQOGN/New London, CT
PD: Jody Morris

APD; Brant McKay

MD: Chico Marrero

HANSON “Where's™

DUNCAN SHEIK “Runs

JEWEL “Foolish”

TRIO "Da Da Da”

KHOM/New Orteans, LA
PD: Biti Thorman
APDMD: Kandy Kiutch

9 HANSON “Where's”

4 MICHAEL BOLTON “Distance”
WILD ORCHID “Super”
SOUIRREL NUT ZIPPERS “Hef™
JAMIE WALTERS "Anything”
MICHAEL JACKSON "Moscow™
NUYORICAN SQUL “Runaway™
AMBERSUNSHOWER “Running”

WWXM/Myrtle Beach, SC

WEZB/New Orleans, LA
PD: Joe Larson
APD/MD: Joay G.
MATCHBOX 20 "Push*

WHTZ/New York, NY
PO: Tom Poleman
MD: Cubby Bryant
19 MR PRESIDENT “Jamboo™
14 JEWEL “Foolish™

WNVZ/Norlolk, VA
PD: Don London
MO Jay Wes!
8 WILD ORCHID “Super”
7 HANSON “Where's*
LAURNEA “tet”
JONB. “Say"

WKHOQ/NW Michigan
POMD: Ron Pritchard
12 HANSON “Where's™
8 98 DEGREES “lvisible”
6 JEWEL “Foolish™

PD: Miks McCoy

MD; Jimmy Barreda

22 JEWEL “Foolsh™

16 HANSON “Where's™

6 WILL SMITH "Men”

PAULA COLE “Wait™
ABRA MOORE "Clover™
WILD ORCHID “Super”
SOUIRREL NUT ZIPPERS “Hell"

KOKQ/Omaha, NE
PD: Mike J. Steeie
APOMD: Jimmi Jam

No Adds

WXXL/Oriando, FL
OM: Adam Cook
APOMOD: Peie DeGraalt
MATCHBOX 20 “Push”
LEANN RIMES "How"
98 DEGREES “invisible™

KPSI/Palm Springs, CA
PO: Mike Keane

MD: Bobby Sato

7 LECLICK"Cal"

4 SPICEGIRLS “Become”

4 MISSY ELLIDTT “Ramn”

1 DIANAKING “Say”

98 DEGREES “Invisible”

WKZW/Peoria, IL

PO/MD: B.J. Stone

3 TEXAS"Say”

3 WILD DRCHID “Super”

3 LISASTANSFIELD “Never”

3 MONACO “Want™

2 DUNCAN SHEIK “Runs”

1 GOD'S PROPERTY “Stomp*
BEENIE MAN/FRANKLYN

“Dancehall”

WI00/Philadelphia, PA
PD: Glen Kalina
MD: Jay Jones
MR. PRESIDENT “Jamboo”
WILD ORCHID “Super™

WBZZ/Pittsburgh, PA
PO: David Edgar
MD: John Cline

HANSON “Where's”™

PAULA COLE “Watt"

KXRZ/Portland, OR
PD: Xen Benson
APDO/MD: Tomeny Austin

No Adds

WERZ/Portsmouth, NH
DMPD: Jack 0'Brien
CO-MD: Jay Michaels
CO-MD: Chris Tylar

MOTLEY CRUE “Afraid”

LIVE “Turn”

DUNCAN SHEIK “Runs™

WSPK/Poughkeegpsie, NY
PD: Stew Schantz
MO: Scolly Mac
14 TRIO “0a Da Da™
LISA STANSFIELD “Never”
WILD ORCHID “Super™
DUNCAN SHEIK “Runs™
MICHAEL BOLTON “Distance”

WPRO/Providence, RI
PD: Chris Shbel

MO: Dave Morris

DIANA KING “Say"

PAULA COLE “Wat"

JEWEL “Foolish”

KJYO/Oklahoma City, 0K

OM: Tony Waltekus
MD: Brian Scotl
5 WILL SMITH “Men”
WALLFLOWERS “Difference”
10,000 MANIACS “More”
JAMIRDOUAI “tnsanity”
JEWEL “Foolish™

WDCG/Raieigh, NC
OM: Brian Burns.
PO: Kip Taytor
13 REEL BIG FISH “Sex”
5 SUBLIME “Wrong®

WRFY/Reading, PA
PO: Al Burke
MD: Miks Browne
10 MOTLEY CRUE “Afraid”
JEWEL “Fooksh™

WRVQ/Richmond, VA
PD: Lisa McKay
APOMD: Billy Surl
7 HANSON “Where's™
WILL SMITH “Men”
SHERYL CROW “Change™

WXLK/Roanoke, VA

DM/PD: Russ Brown

MD: Lisa Jo Eliatt
LISA STANSFIELD “Never”
DUNCAN SHEIK “Runs™
LIVE “Turn®

WPXY/Rochester, NY
OM: Clarke ingram
APOMD: J.J. Rice

JEWEL “Foolish™

SQUIRREL NUT ZIPPERS “Helt"

WZO0K/Rockford, IL
PD: Scatl Chase
14 WALLFLOWERS “Difference”
12 TONIC "Couid”

PAULA COLE "Wait™

WILD ORCHIO "Super”

WTCF/Saginaw, MI

PO: Mark McGill

APOMD: Juii Jay
JEWEL "Foolish™
HANSON “Where's™
MATCHBDX 20 “Push”
LEANN RiMES “How™

KZHT/Salt Lake City, UT

Inderim POMD: Dr. Doug
WALLFLOWERS “Difference”
JEWEL “Foofish™

MIGHTY MIGHTY. . “Impression”

KKLO/San Diego, CA
PD: Mark Todd

MD: Cindy Spicer

MATCHBOX 20 “Push™
JEWEL “Foolish”

TONIC “Cowd™

KRUF/Shreveport, LA

PDMD: Gary Robinson

10 WiLD ORCHIO “Super”

9 ERASURE “Killing™

1 MONACO “Want™
MAXWELL “Whenever™
LISA STANSFIELD “Never”

WNDU/South Bend, IN

POMD: Bifl Mitchell

23 MONACO “Want”

7 LVE T
96 DEGREES "Ivisiole™
MIGHTY MIGHTY.. “Impression”
NIGHT RANGER “Forever”

-

KHTQ/Spokane, WA

PO: Scolt Shannon

MD: Brian Scoft

HANSON “Where's™

SNEAKER PIMPS "6"
SQUIRREL NUT ZIPPERS “Helr
MIGHTY MIGHTY... “Impression”
U2 “Earth”

WILD ORCHID "Super”

KZZU/Spokane, WA
PD: Ken Hopidies:

MO: John Conner

JEWEL “Foolish™

WDBR/Springfield, IL
OM: Bill Kiaproth

MO: Rik Blade

HANSON "Where's™

JEWEL “Foolish™

WHTS/Quad Cities, 1A-IL

KHTO/Springfield, MO
OM: Dave Alexander
PD: Ray Michaels
WILD ORCHID “Super”

WNTQ/Syracuse, NY
PD: Tom Mitchelt
MD: Jimary Oisen
16 WILL SMITH “Men"™
JEWEL “Foolish™
DIANA KING "Say”

MIGHTY MIGHTY... “Impression”

WWHT/Syracuse, NY
PD: Ed Lacomb
30 TONI BRAXTON “Want™
4 HANSON “Where's™

WWLD/Taltahassee, FL
PD: Ortande
NO MERCY “When™

WFLZ/Tampa, FL

OM: B.J. Harris

PD: Jet Kapugi

MO: Domine

18 MONACO “Want™

18 ANGELINA "Tige™
JEWEL “Foolish™
WILD ORCHID “Super”

WMG|/Terre Haute, IN

Interim PD/MD; David Day

40 WILL SMITH “Men”

20 JEWEL “Fooksh™
MATCHBOX 20 “Push”™

WVKS/Toledo, OH

PD: Mike Whesier

APDMD: Bill Michaeis
SUGAR RAY “Fiy”
MR PRESIDENT “Jamboo™
BILLY JOEL “Feel”
MATCHBOX 20 “Push™

WPST/Trenton, NJ
PO: Dave McKay
APDMD: Mike Kaplan
12 MR PRESIDENT “Jamboo™
4 MIGHTY MIGHTY... “impression”
TONIC "Could”

KRQQ/Tucson, AZ

PO: Tim Richards

APD; Adam Smasher

MD: Daa (Dinc) Nespoli

10 NOTDRIOUS B.1 G. “Money”

JEWEL “Foolsh”
10,000 MANIACS “More"

KHTT/Tulsa, OK

DM: Sean Phillips

POMD: Carly Rush
JOCK JAM “Jock™
R. KELLY “Gotham™
HANSON “Where's™

WWKZ/Tupelo, MS
PO/MD: Rick Stavens
9 AEROSMITH “Hole™
WILD ORCHID “Super™
GOD'S PROPERTY “Stomg™
TEAS “Say”
MOTLEY CRUE “Afraid™

KISX/Tyler, TX
PO: Michael Slorm
MO: Mick Fuighom
WILD ORCHID “Super”

WSKS/Utica, NY

PD: Bl Catchee

MO: Diane Chiase

7 WALLFLOWERS “Difference™
7 TONIC “Could”

7 MIGHT RANGER “Forever™
7 JEWEL “Foolish™

7 HANSON “Where's™

8 BOME THUGS-N-HARMONY “Eyes”

KWTX/Waco, TX
PD: Flash Philligs
MO: Joit Shlles
11 PAUL MCCARTNEY “World”
9 HANSON “Wheres”
7 98 DEGREES “Invisible™

WW2ZZ/Washington, DC
PD: Dale 0'Brtan
APDMD: Roa Ross
29 DREAM WORLD "Mown™
10 GINUWINE “Doves”
6 ADUA “Barbie”
DUANA KING “Say™
THIRD EYE BLIND L™

WIFC/Wausau, Wi
PD: Red Phitligs:
19 HANSON “Where's®
12 WILL SMITH “Men”
9 MATCHBOX 20 “Push”
WILD ORCHID “Super”

KKRD/MWichita, KS
PO: Jack Diiver
MD: Craig Hubband
WILD ORCHID “Super™
DUNCAN SHEIK “Runs™
LIVE “Tum”™

WBHT/Wilkes-Barre, PA
PO: Kid Kelly
APOAD; Caney Ocoan
LIVE “Tum”
DJ COMPANY “Riythe™
NIGHT RANGER “Forever”

WKRZ/Wilkes-Barre, PA
PD: Tany Banks
APOMOD: Jerry Padden

ABRA MOORE “Clover™

JONNY LANG “Lie™

WILL SMITH “Men”

WSTW/Wilmington, DE
PD: Mike Somers
MD: Mike Rossi

LIVE "Turn™

PAULA COLE “Wait™

JEWEL “Fooksh*

KFFM/Yakima, WA
PD: Jiew Allon
APD: Scary Jerry Kedy
GOO'S PROPERTY “Stomp™
PALILA COLE “Wat™
NO MERCY “When®

WYCR/York, PA

OM: Rick McCausiin

PD: Davy Crockedt
MONACO “Want™
LISA STANSHELD "Never™
WILD ORCHID “Super”
MATCHBOX 20 “Push”

WHOT/Youngstown, OH
PO: Tom Pappas
MD: Mike Thomas
17 JEWEL “Fooksh”
4 HANSON ‘Wheres®
4 PAULACOLE “Wat"
4 MR PRESIDENT * jamboo”
2 LIVE Tum™
ZIGGY MARLEY “Paople”
U2 Earth”
BEENIE MANFRANKLYN “Dancaal™

131 Total Reporters
131 Current Reporters
129 Current Playlists

Reported Frozen Playlist (1):
WAOAMelbourne, FL

Did Not Report, Playlist Frozen (1):
KESR/Little Rock, AR

New Reporter (1):
WXYV/Baltamore, MD




CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

July 18,1997 R&R * 93

SARKET #8
WHTZ/New York M KIIS/Los Angeles WI00/Philadelphia KISSFM KHKS/Dallas WWIZ/Washington
(212) 239-2300 !MF (818) 845-1027 {610) 667-8100 1061 (214) 891-3400 {301} 899-1041
Poleman/Bryant 102.7 Kieley/Austin Kalina/Towers Lambert/Reynolds 0'Brian/Ross
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE FLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2w W W W LW TW W 2W W TW W oW W Tw W oW W TW
41 57 59 65 PUFF DADDY. /Il Be Missing You 20 32 32 81 WILL SMITHMen in Black 31 61 71 71 BACKSTREET BOYS/Quit Playing . 80 77 73 81 MARK MORRISON/Return Of The Mack 67 68 68 67 MARKMORRISON/Retusn Of The Mack
63 64 59 65 MERECITH BRODKS/Brtch 80 80 80 81 AZYET/Mard To Say I'm.. 32 32 71 68 ROBYN/Do You Know (What.) 85 77 78 79 ROBYN/Do You Know (What.) 37 44 44 §7 WHITE TOWN/Your Woman
57 62 64 64 BACKSTREET BOYS/Quit Pilaying... 41 81 81 80 SHAWN COLVIN/Sunny Came Home 25 25 45 68 PUFF DADDY. /I Be Missing You 53 54 78 74 OMCMow Bizarre 21 53 53 66 FREAK NASTY/Da Dip
61 63 58 62 OMC/How Buzarre 18 28 28 80 PUFF DADDY../V Be Missing You 31 31 68 66 CULTURE BEAT/Take Me Away 73 83 79 69 HANSONMmm Bop 32 43 43 66 OMC/How Bizarre
39 39 36 58 THIRD EYE BLIND/Semi-Charmed Life 37 51 51 79 ROBYN/Do You Know (What..) 30 60 69 65 AZYET/Hard To Say I'm... 64 61 74 68 JEWEL/You Were Meant... 66 66 66 66 AZYET/Mard To Say I'm.
36 39 38 41 AZ YET/Hard To Say I'm... 80 79 79 57 MARK MORRISDN/Retum Of The Mack 42 42 49 42 BABYFACE/Every Time .. 54 57 54 54 LECLICKTonight Is The Night 17 25 25 60 PUFF DADDY../I'll Be Missing You
17 31 38 40 WiLL SMITHMen In Biack 81 79 79 85 BABYFACE/Every Timet.. 33 33 40 41 LI SuzZv/Can't Get You Out.. 48 44 51 S0 BABYFACE/Every Timel.. 53 53 53 50 SAVAGE GARDEN/ Wari You
60 59 58 40 SHAWN COLVIN/Sunny Came Home 82 76 76 45 HANSON/Mmm Bop 20 20 32 40 FREAK NASTY/Da Dip 24 29 30 49 WILL SMITHMen In Black 20 15 15 50 BACKSTREET BOYS/Quit Playing...
28 36 34 38 VERVE PiPE/The Freshmen 38 40 40 42 OMCMHow Bizarre 30 30 46 39 ROCKELUIn A Oream 45 52 50 49 BACKSTREET BOYS/Quit Playing.. 52 51 51 49 SPICE GIRLS/Say You'll 3e There
40 36 34 37 MARKMORRISON/Retum Of The Mack 8t 61 61 42 MONICAFor You t Wil B30 60 37 38 HANSON/Mmm Bop 44 46 48 49 KEITH SWEAT/Twisted 66 68 68 47 WALLFLOWERS/One Hesdlight
37 37 36 36 ROBYN/Do You Know (What..) 37 39 39 41 EN VOGUEWhatever 49 49 66 37 REAL MCCOY/One More Time 60 38 44 48 AZ YETMard To Say I'm. 48 64 64 47 DJ COMPANY/Rhythm CF Love
41 38 40 34 WHITE TOWN/Your Woman 32 38 38 40 BACKSTREET BOYS/Quit Playing... 31 31 27 37 3RDPARTY/Can U Feel It 43 42 46 46 MONICAFor You | Wil 45 44 44 a4 3RDPARTY/Can U Feel
63 32 27 31 HANSONMmm Bop 8 14 14 38 BABYFACEHow Come, How Long 47 47 45 37 MONICA/For You | Will 44 51 47 42 CARDIGANS/Lovefool 16 32 32 44 ROBYN/Do You Know (¥hat.)
17 16 14 30 SISTER HAZEL/All For You 28 30 30 32 3RO PARTY/Gan U Feel it 37 37 45 35 JOCELYN ENRIQUEZ/A Little Bit Of. 41 40 44 42 EN VOGUE/Don't Let Go {Love) 67 67 67 43 LECLICK/Call Me
15 18 24 29 HANSONMWhere's The Love 22 30 30 29 JOCK JAM/Jock Jam 30 30 33 35 NOTORIOUS B.L.G./Mo Money. Mo... 36 42 39 41 MR. PRESIOENT/Coco Jambog 47 44 44 42 GINA G/Gimme Some Love
34 31 26 29 WALLFLOWERS/One Headlight 36 37 37 29 MEREDITH BROOKS/Bitch 33 33 31 34 GINAG/Gimme Some Love 37 38 36 38 SPICE GIRLS/2 Become 1 64 68 68 40 LUSCIOUS JACKSON/Maked Eye
17 17 16 28 0J COMPANY/Rhythm Of Love 28 25 25 29 R.KELLY/Gotham City 31 31 46 34 EN VOGUEWhatever 29 39 33 38 JOCK JAM/Jock Jam 15 26 26 36 CULTURE BEAT/Take Me Away
36 32 24 27 OUNCAN SHEIK/Barely Breathing 10 20 20 28 THIRD EYE BLINO/Semi-Charmed Life 55 55 27 34 ROCKELUI Fellin Love 33 32 29 29 BLACKOUT ALLSTARS/I Like it 31 27 27 36 LIVIN JOY/Oont Stop Movin'
13 24 24 26 LECLICK/Cali Me - 20 20 28 SPICE GIRLS/2 Become 1 35 35 33 32 ACID FACTOR/Fantasy - - 22 28 DUNCAN SHE(K/Barely Breathing 34 28 28 31 REAL MCCOY/ Wanna Come..
26 26 19 25 BABYFACEHow Come. How Long 10 13 13 23 NU FLAVOR/Sweet Sexy Thing 31 31 30 32 LECLICK/Call Me 26 27 27 21 SPICE GIRLSMWannabe - - - 29 DREAMWORLOMovin' Up
15 29 25 25 SPICE GIRLS/2 Become 1 18 18 18 22 98 OEGREES/Invisible Man 32 32 42 3 R.KELLY/Gotham City 23 21 26 24 BLACKSTREETMNo Diggity - - - 29 98 DEGREES/Invisible Man
- - 14 24 DAVE MATTHEWS BAND/Crash Into Me 7 25 25 22 DJ COMPANY/Rhythm Of Love 13 13 22 30 WILL SMITH/Men In Black - - - 24 ALLURE/AIl Cried Out - 5 5 28 HANSONMWhere's The Love
28 23 13 23 JEWEL/You Were Meant... - - - 21 HANSON/Where's The Love - - 17 29 SPICE GIRLS/2 Become 1 22 23 21 21 REAL MCCOY/Another Night 48 49 49 24 EN VOGUEMWhatever
23 23 22 22 BABYFACEEvery Time ... - 7 7 20 JAMIROQUAIVirtual Insanity - - 8 29 DAMAGE/Love [l Love - - - 21 TRID/DaDaDa. 31 29 29 22 ME & MY/Dub-I-Dub
15 14 13 21 R KELLY/Gotham City - - - 20 ENVOGUEDon't Let Go (Love) - - - 26 DIANAKING/ Say A Litte... 17 19 21 21 AMBER/THis Is Your Night 20 25 25 22 WILL SMITH/Men In Black
- 18 20 21 10,000 MANIACS/More Than This - 5 5 14 GOD'S PROPERTY/Stomp 15 15 23 23 0J COMPANY/Rhythm Of Love 22 22 19 19 PLANET SOUL/Set U Free 66 32 32 20 JEWEL/You Were Meant..
- - - 19 MR. PRESIOENT/Caco Jamboo 22 19 19 13  WALLFLOWERS/One Headlight 25 25 20 22 NOMERCY/Wnere Do You Go 16 20 18 19 2UNLIMITED/Get Ready For This - 5 5 18 SPICE GIRLS/2 Become 1
18 17 16 19 JAMIROQUAINVIrtual Insanity - 2 2 10 VERVEPIPE/The Freshmen 26 26 22 21 CARDIGANS/Lovefool 23 25 22 18 FREAK NASTY/Da Dip 68 51 51 16 HANSONMmm Bop
15 15 11 18 EN VOGUE/MWhatever 37 38 38 10 TRIOMaDala.. 32 32 34 21 SPICE GIRLS/Say You'll Be There - 19 20 17 NU FLAVOR/Sweet Sexy Thing 5 14 14 16 MR. PRESIDENT/Coco Jamboo
- 13 15 18 98 DEGREES/Invisible Man - - - 8 WILD ORCHID/Supernatural 30 30 30 18 OENINE W/COLLAGE/Love Of A Lifetime 20 19 16 17 DONNA LEWIS/I Love You Always 18 15 15 1§ LA BOUCHE/Sweet Drearns
25 26 22 18 PAULA COLE/Where Have All .. 11 6 6 6 LECLICKCall Me 15 15 19 16 AMBER/This Is Your Night 18 18 18 16 LA BOUCHE/Sweet Dreams 20 14 14 15 SUMMER JUNKIES/'m Gonna Love.
29 19 12 16 SAVAGE GARDEN/ Want You - - - 4 MR PRESIDENT/Coco Jamboo 31 31 30 16 SUMMER JUNKIES/'m Gonna Love. 14 17 13 15 LA BOUCHE/Be My Lover 15 14 14 15 AMBER/This Is Your Night
15 - - 16 NO DOUBT/Just A Girl - - - - SNEAKER PIMPS/6 Underground 11 11 17 13 JOCELYN ENRIQUEZ/Do You Miss Me 16 15 - 15 OES'REE/You Gotta Be 14 17 17 15 CARDIGANS/Lovefool
15 - 13 16 NO DOUBT/Spiderwebs 18 18 15 12 EN VOGUE/Don't Let Go (Love) - - 18 15 TLCWaterfalls 15 14 14 13 NO MERCY/Where Do Ycu Go
17 14 11 15 SPICE GIRLS/Say You'li 8e There 20 20 19 10 SPICE GIRLS/Wannabe - - 6 13 DIANA KING/ Say A Little. 14 15 15 11 REAL MCCOY/Another Night
- 14 13 15 CRUSH/Jellyhead - - - 9 WATERS & RODMAN/Just A Freak 35 38 11 11 EN VOGUEMWhatever 14 - - 11 GINA G/Ooh Aah...Just.
- 13 10 15 REAL MCCOY/One More Time 9 9 6 8 NOMERCYMWhen | D 39 22 30 10 GINAG/Gimme Some Love 14 17 17 10 SPICE GIRLS/Wannabe
- - - 15 JOCK JAMAock Jam 16 16 5 7 KEITH SWEAT/Nobody - 6 8 9 98DEGREES/Invisible Man - 13 13 10 LECLICKTonight Is The Night
- - - 14 JEWEUFoolish Games - - - - MR PRESIDENT/Coco Jamboo - - - 7 SHAWN COLVIN/Sunny Came Home - - - 10 GINUWINEMWhen Ooves Cry
15 12 - 14 LA BOUCHE/8e My Lover - - - - WILD ORCHID/Supernatural 6 6 7 7 R. KELLY/Gotham City - - - 6 AQUABarbie Girl
&
:(77?)%"0"(5):)%" WXKS/Boston WHYI/Miami AW | | WSTR/Atlanta (% KKLO/San Diego
66-1 (617) 396-1430 305) 620-9299 (404) 261-2970 (619 565-6006
KRHB Peake/Michaels ]Osfh\ Ivey/Corey R 0 (Robe)ns/Chio ATLANTA Bowen/Ammons Todd‘Spicer
TS
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE FLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IWO2W LW TW W 2W W TW IV W LW TW W 2w W TW 3W W W TW
58 55 64 60 JOCELYN ENRIQUEZ/DO You Miss Me 59 60 57 60 DAVE MATTHEWS BAND/Crash Into Me 34 49 54 61 BACKSTREET BOYS/Quit Playing.. 60 59 52 60 VERVE PIPE/The Freshmen 67 59 56 60 THIRD EYE BLIND/Semi-Charmed Life
37 51 57 58 OUNCAN SHEIK/Barely Breathing 58 59 56 60 THIRD EYE BLIND/Semi-Charmed Life 31 48 55 57 NOMERCY/MWhen | Die 59 59 55 58 OUNCAN SHEIK/Barely Breathing 58 60 44 60 ROBYN/Do You Know (What.)
59 54 56 §7 HANSONMmm Bop 50 59 62 59 VERVE PIPE/The Freshmen 30 31 32 54 ROBYN/Do You Know (What..) 33 32 56 58 SHERYL CROW/A Change Would Do .. 50 45 54 58 VERVE PIPE/The Freshmen
26 40 60 52 WILL SMITHMen In Black 43 53 57 57 JEWEL/You Were Meant.. 60 42 34 53 LECLICK/GCalt Me 60 59 55 57 SHAWN COLVIN/Sunny Came Home 71 61 56 58 SHAWN COLVIN/Sunny Came Home
32 43 56 51 AZ YET/Hard To Say I'm. 58 62 62 54 MEREDITH BROOKS/Bitch 49 42 33 53 JOCK JAM/Jock Jam 31 37 32 57 INOIGO GIRLS/Shame On You 51 58 43 56 DAVE MATTHEWS BANDCrash Into Me
26 50 37 38 OMC/Mow Bizarre 40 42 40 53 OMCMow Bizarre 33 51 57. 45 3RO PARTY/Can U Feef ft 60 56 50 56 WALLFLOWERS/One Headlight 53 44 37 50 MEREOITH BROOKS/Biteh
38 40 45 34 MARK MORRISON/Retum Of The Mack 60 48 58 43 WHITE TOWN/Your Woman 61 59 54 43 SAVAGE GARDEN/ Want You 25 29 32 39 WHITE TOWN/Your Woman 50 42 54 44 SISTER HAZELAll For You
31 32 38 32 WHITE TOWN/Your Woman 58 59 47 42 WALLFLOWERS/One Headlight 36 33 47 43 MEREDITH BROOKS/Bitch 37 37 35 39 OMC/MHow Bizarre 71 59 54 44 WALLFLOWERS/One Headlight
19 32 39 30 ROBYN/Da You Know (What.) 40 34 43 38 SISTER HAZEL/All For You 33 30 34 37 MARK MORRISON/Retum Of The Mack 26 32 30 37 MATCHBOX 20/Push 69 41 39 43 WHITE TOWN/Your Worran
55 51 33 30 SPICE GIRLS/Say You'll Be There 18 16 26 38 BLESSID UNION OF../| Wanna Be There 33 33 34 37 GINA G/Gimme Some Love - - 24 36 HANSONWhere's The Love 20 44 40 43 COUNTING CROWS/Dayight Fading
52 35 32 29 SAVAGE GARDEN/I Want You 42 39 36 37 SHAWN COLVIN/Sunny Came Home 28 31 35 35 OMC/How Bizarre 35 33 35 35 COUNTING CROWS/Daylight Fading 54 43 41 43 MARK MORRISON/Retum Of The Mack
16 19 23 29 LEANN RIMES/How Do | Live 42 36 39 37 TORI AMOS/Silent All These... 34 33 35 35 SPICE GIRLS/Say You'll Be There 35 37 30 34 JONBON JOVIMidnight In Chelsea 18 31 40 42 MONACO/What Do You \Want...
33 - - 29 GINAG/Ooh Aah..Just... - - 26 33 DUNCAN SHEIK/Barely Breathing 41 32 33 35 PAULA COLE/Where Have All... 34 27 35 33 JOHN MELLENCAMP/Just Another Oay 50 41 39 41 ERASURE/In My Arms
57 41 34 29 CAROIGANS/Lovetoot 42 46 40 32 HANSON/Mmm Bop 60 41 21 29 HANSONMmm Bop 60 57 53 33 HANSONMmm Bop - 18 32 40 WALLFLOWERS/The Difference
3t 23 25 28 MEREDITH BROOKS/Bitch - - - 27 PAULA COLE/Where Have All.. 13 23 23 25 NIGHT RANGER/Forever All Over... 35 31 34 33 BLESSIO UNION OF../t Wanna Be There 70 42 41 40 DOMC/How Bizarre
15 17 28 27 VERVE PIPE/The Freshmen 6 16 23 26 MATCHBOX 20/Push 25 26 26 25 THIRD EVE BLIND/Semi-Charmed Life - 23 33 32 WALLFLOWERS/The Difference - 35 32 38 SPICE GIRLS/2 Become 1
Ur 14 23 EY DS COMPANY/Rhythm Of Love 25 22 24 22 AEROSMITH/Hole In My Soul 34 24 15 24 DUNCAN SHEIK/Barely Breathing 28 31 32 32 COUNTING CROWS/A Long December - 43 30 34 HANSON/Where's The Love
1 2% 22 ¥1 MR. PRESIOENT/Coco Jamboo 20 18 12 17 HANSON/Where's The Love 21 22 17 23 BLACKOUT ALLSTARS/ Like It 29 33 32 31 THIRD EYE BLIND/Semi-Charmed Life 24 22 9 26 BACKSTREET BOYS/Quit Playing...
17 23 31 24 SHAWN COLVIN/Sunny Came Home 20 20 17 17 COUNTING CROWS/Daylght Fading - - 16 23 JEWEUFoolish Games - 29 25 28 JEWELFoolish Games - 10 30 24 ABRAMOORE/Four Leaf Clover
U4 24 22 21 EVERYTHING BUT Missing 6 5 8 16 MIGHTY MIGHTY../The Impression... 19 19 21 22 CELINE OION/To Love You More 29 26 28 28 ROBYN/Do You Know (What.) 24 18 11 17 DUNCAN SHEIK/Barely Breathing
19 #8 SPICE GIRLS/2 Become 1 13 14 21 16 WALLFLOWERS/The Difference - 12 21 22 SPICE GIRLS/2 Become 1 - - - 28 SISTERHAZEL/All For You 19 18 11 17 SMASHING PUMPKINS/1979
-« - 1% LECLICK/Cal Me 13 13 14 15 SARAH MCLACHLAN/Building A Mystery 92 19 22 20 SISTER HAZEL/AIl For You 27 29 26 28 SAVAGE GARDEN/To The Moon And Back 20 18 8 17 OONNA LEWIS/ Love You Always...
13 17 22 1% PUFF DADOY. /"l Be Missing You 15 17 14 14 JAMIROQUAWVirtual Insanity - - 9 20 98 DEGREES/Invisible Man - - 12 26 PAULACOLE/ Don't Want To Wait 23 18 8 17 PAULA COLE/MWhere Havg All..
21 23 21 1% NO MERCYMhen | Die 10 23 37 14 INDIGO GIRLS/Shame On You - - 9 20 10,000 MANIACS/More Than This 18 18 18 25 TONICAF You Could Only . 34 24 13 16 JAMIROQUAWVirtual Insanity
- - 19 BACKSTREET BOYS/Quit Playing - - - 14 JEWEUFoolish Games 16 20 20 20 SHERYL CROW/A Change Would Do... 22 22 19 19 EN VOGUE/Whatever 21 19 9 16 OC TALK/Just Between You...
22 21 24 1% AMBER/This Is Your Night 14 15 13 14 10,000 MANIACS/More Than This - - 17 19 AQUABarbie Girl 16 16 21 18 ALISHA'S ATTICA Am, | Feel 23 15 10 16 LUSCIOUS JACKSONNaked Eye
1% TONY RICH PROJECT/Nobody Knows 11 15 16 14 LEANN RIMES/How Do | Live 58 59 27 19 JEWEL/You Were Meant... - - 18 15 DAVE MATTHEWS BAND/Crash Into Me 17 22 10 15 EN VOGUE/Don't ket Go (Love)
25 23 23 13 ALANIS MORISSETTE/Ironic - - 14 TOAD THE WET. /Crazy Life 12 17 15 18 WILL SMITH/Men In Black 12 12 12 13 ENVOGUE/Don't Let Go (Love) - 14 8 15 MR. PRESIOENT/Coco Jamboo
20 21 22 1§ LABOUCHEBe My Lover 14 14 12 13 ALISHAS ATTICA Am, | Feet 17 15 16 18 NO DOUBT/Don't Speak - 12 10 13 TONI BRAXTON/You're Makin' Me . 17 16 12 15 SAVAGE GARDEN/To The Moon And Back
17 ERASURE/Don't Say Your 15 14 13 13 KIMRICHEY/l Know - - - 17 HANSONMhere's The Love 13 13 11 12 NO MERCY/Where Do You Go - 22 20 15 MIGHTY MIGHTY../The Empression...
1" 15 17 BLACKSTREET/No Diggity 13 11 18 11 LECLICK/Cal Me 22 17 14 17 CARDIGANS/Lovefoot - 10 10 12 CARDIGANS/Lovefool - 12 10 15 SNEAKER PIMPS/6 Underground
24 24 23 11 NO DOUBT/Don't Speak = - 16 11 PAULA COLE/I Don't Want To Wait - 15 14 16 PUFF DADDY../Ill Be Missing You 13 10 12 12 MARIAH CAREY/Always Be My Baby 19 15 8 14 SAVAGE GARDEN/ Want You
32 23 16 17 JEWEL/You Were Meant - - 10 TONICAf You Could Only... 12 16 11 16 BABYFACE/How Come, How Long 35 12 11 11 SAVAGE GARDEN/I Want You 14 16 1D 13 HOOTIE & BLOWFISHA Go Blind
18 27 18 16 EN VOGUE/Oon't Let Go (Love} 9 7 14 10 ROBYN/Oo You Know (What.) 19 20 18 16 AMBER/This Is Your Night - 11 12 10 OONNA LEWIS/I Love You Always... - 16 9 13 NO OOUBT/Spiderwebs
28 24 19 15 FAITHLESS/Insamnia 14 14 12 10 BACKSTREET BOYS/AQuit Playing... 12 - 15 15 OISHWALLA/Counting Biue Cars - - - - LEANNRIMES/How Do | Live 46 6 9 13 HANSONMmm Bop
13 12 19 14 SARAH MCLACHLAN/Building A Mystery 14 10 6 9 SAVAGE GAROEN/To The Moon And Back “14 15 12 15 TONI BRAXTON/Un-break My Heart - - - - SARAH MCLACHLAN/Buding A Niystery 17 13 10 13 DISHWALLA/Counting Blue Cars
15 13 - 14 DONNA LEWIS/I Love You Atways 12 11 11 9 ABRA MOORE/Four Leaf Clover 19 20 15 15 GLORIA ESTEFAN/You'll Be Mine... 14 12 9 13 ALANIS MORISSETTE/Mrad Over Feet
14 13 7 13 PAULA COLEMWhere Have All - 10 9 AMY GRANT/Takes A Littie Time 15 - 13 15 ALANIS MORISSETTE/Head Over Feet 14 15 11 10 DEPECHE MODE/It's No 3000
8 17 12 13 10.000 MANIACSMore Than This ¢ 7 11 8 SPICEGIRLS/2 Become 1 19 - 10 14 JON SECAOA/Too Late, Too Soon 14 - 9 10 ALANIS MORISSETTE/ranic
13 15 15 11 REAL MCCOY/Another Night 2 8 6 7 NIGHT RANGER/Forever All Over. 12 11 10 14 SAVAGE GARDEN/To The Moon And Back - 11 - 10 JEWEL/Who Wilf Save...
m f WBLI/Long Island B KDWB/Minneapolis 7 WXYV/Baltimore L:a?/i_a‘_b WBZZPitisburgh ﬂz WFLZ/Tampa
sl (516) 732-1061 ;3 (612) 340-9000 H (410) 653-2200 (E??)/%?I_O-MO | (813){3:[‘)5%9393
e o i 2 ar/line
i Medek/Levine ’a Mornis TODAY'S BIT MUSIC Ferguson/Throb today's hit music 9 Kapuni/Domino
PLEYS: ARTIST/TITLE SLAYS ARTIST/TITLE PLAYS ARTIST/IITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IWOIW W TW AN O2W W TW IW W W TW W 2W W TW W W W TW
18 3C 31 42 BACKSTREET BOYS/Quit Playing 48 49 49 72 OMC/How Bizarre - - - T2 HANSONMmm Bop 39 38 53 56 MONICAFor You | Will 67 70 70 70 MARK MORRISON/Retuin Of The Mack
30 3C 3n 47 JOCELYN ENRIQUEZ/Do You Miss Me 65 66 66 69 MEREDITH BROOKS/Bitch - - - T2 LECUCKTonight Is The Night 38 34 50 52 SPICE GIRLS/Say You'll Be There 69 71 70 70 AZYETMard To Say I'm.
42 7 42 4R LECLICK/Call Me 48 51 51 68 MARK MORRISON/Retum Of The Mack - - - T1 SPICE GIRLS/Say You'll Be There 45 38 51 49 NO DOUBT/Oon't Speak 7 12 22 61 WILL SMITH/Men in Black
42 41 4@ aF LIVIN'JOY/Don't Stop Movin' 62 66 66 66 AZYET/Hard ToSay I'm... - - - 70 AZYET/Hard To Say I'm... 48 44 37 45 SHAWN COLVIN/Sunny Came Home 64 64 55 56 MEREOITH BROOKS/itzh
42 47 311 a8 NODOUBT/Don't Speak 62 66 66 60 SHAWN COLVIN/Sunny Came Home - - 63 FREAK NASTY/Da Dip 57 48 40 44  JEWEL/You Were Meant. 31 35 51 49 WALLFLOWERS/One Headlight
18 30 30 4% ROBYN/Do You Know (What.) 20 22 22 49 WILL SMITHMen In Black - - - 60 SAVAGE GAROEN/I Want You 39 38 35 42 WALLFLOWERS/One Headlight 55 53 53 49 SHAWN COLVIN/Sunny lame Home
30 30 30 42 SPICE GIRLS/Say You'l Be There 15 45 45 49 ROBYN/Do You Know (What.) 49 - - 54 PUFF OADDY./I'll Be Missing You 28 31 34 42 MARK MORRISON/Retum Of The Mack 39 35 46 39 EN VOGUEMWhatever
30 43 4@ 3D 3RD PARTY/Can U Feel ER 64 64 46 BLACKSTREET/Don't Leave Me - - - 45 0JCOMPANY/Rhythm Of Love 38 30 30 40 MEREOITH BROOKS/Bitch 39 39 36 38 WHITE TOWN/Your Woman
30 37 47 30 MEREDITH BROOKS/Bitch ET 67 67 44 HANSONMmm Bop - - - 42 CARDIGANS/Lovetool 49 45 37 40 HANSON/Mmm Bop 25 25 27 38 PUFF DADDY../Vll Be Mssing You
18 3¢ 30 A0 DJ COMPANY/Rhythm Of Love 46 45 45 44 JOCELYN ENRIQUEZ/Do You Miss Me - = - 41 WHITE TOWN/Your Woman 41 26 38 40 OUNCAN SHEIK/Barely Breathing 38 37 39 37 ROBYN/DO You Know (What.}
30 42 42 3An ENVOGUE/Don't Let Go (Love) 47 44 44 42 SAVAGE GAROEN/T Want You - - - 41 WALLFLOWERS/One Headlight 36 31 33 39 SISTER HAZEL/AIl For You 65 60 57 36 OMC/Mow Bizarre
42 47 43 A0 FUN FACTORY/Close To You 44 44 44 42 VERVE PIPE/The Freshmen - - - 40 JOCELYN ENRIQUEZ/Do You Miss Me 28 37 38 38 ROBYN/Do You Know (Whal.) 33 33 35 34 SPICE GIRLS/2 Become 1
30 30 30 A0 GINA G/Ooh Aah. Just 33 35 35 41 BACKSTREET 80YS/Quit Playing... - - - 39 PAULA COLEWhere Have All... 27 23 19 35 KEITH SWEAT/Nobody 34 36 36 34 SPICE GIRLS/Say You'll Be There
10 10 10 J0 HANSONMmm Bop 35 33 33 38 THIRD EYE BLIND/Semi-Charmed Life = - - 36 LIVIN' JOY/Don't Stop Movin' 13 13 t4 35 VERVE PIPE/The Freshmen - 15 36 33 MR. PRESIDENT/Coco .amboo
18 30 311 30 OMGMHow Bizarre 23 27 27 38 SISTER HAZEL/AIl For You - - - 32 OMC/How Bizarre 22 22 25 34 EN VOGUE/Whatever 34 31 31 33 BACKSTREET BOYS/Quit Playing...
42 42 42 AN REAL MCCOY/Dne More Time 43 34 34 36 DAVE MATTHEWS BANO/Crash Intc Me - - - 32 BACKSTREET BOYS/Quit Playing... - 21 26 29 BACKSTREET BOYS/Quit Playing. . - - 35 32 HANSONAhere's The Love
10 18 -1 716 98 DEGREES/nvisible Man 24 27 27 35 JEWEL/You Were Meant.. - - - 29 SPICEGIRLS/2 Become 1 28 25 24 25 SHERYL CROW/Everyday Is... 49 59 36 31 BLACKSTREET/Oon't Leave Me
18 18 14 1B BABYFACE/MHow Come. How Long 7 7 33 SPICE GIRLS/2 Become 1 § - - 27 WILLSMITHMen In Biack 22 23 24 24 COUNTING CROWS/Daylight Fading 44 28 29 30 HANSONMmm Bop
16 18 tH 1E EN VOGUEMhatever 48 45 45 32 PAULA COLEWhere Have All... 12 - - 22 MARKMORRISON/Return Of The Mack 25 25 27 24 SHERYL CROW/A Change Would Do... 21 28 26 29 VERVE PIPE/The Freshrren
18 18 18 1E GINA G/Gimme Some Love 30 29 29 29 JOCK JAM/Jock Jam - - - 21 980EGREES/Inwisible Man 35 50 25 23 TONI BRAXTON/Un-break My Heart 21 26 31 29 98 DEGREES/Invisible Man
- - 15 1E HANSON/Wheres The Love 21 24 24 29 NODOUBT/Don't Speak - - - 11 MEREDITH BROOKS/Bitch 59 32 41 23 ENVOGUE/Don't Let Go (Love) 26 29 31 29 R.KELLY/Gotham City
16 18 1L 18 OIANAKING/I Say A Little 11 18 18 28 PUFF QADOY. /'l Be Missing You - - - 5 ROCKELLA Fell In Love - - 15 23 WALLFLOWERS/The Difference 24 25 29 28 TONI BRAXTON/You're Makin' Me.
18 18 1= 12 REAL MCCOY/l Wanna Come 26 24 24 21 BLACKSTREET/MNo Diggity 1 - - 5 BABYFACEMHow Come, How Long 14 20 15 22 THIRO EYE BLIND/Semi-Charmec Lite 28 28 28 27 BABYFACE/Every Timel.
“8 1% 18 SPICE GIRLS/2 Become § 21 22 22 26 FREAKNASTY/Da Dip - - - - SHAWN COLVIN/Sunny Came Home 15 13 22 21 R.KELLY/I Behieve | Can Ry 25 26 27 27 3RO PARTY/Can U Feel it
18 18 18 18 THIRD EYE BLINO/Semi-Charmed Life 25 28 28 26 CARDIGANSALovefoo! - - - - HANSONMWhere' The Love 7 17 14 20 WHITE TOWN/Your Woman 22 26 25 21 NO DOUBT/Sunday Mormung
“li 15 18 FOOL'S GARDENAemon Tree 25 26 26 25 WALLFLOWERS/One Headlight - - - - ROBYN/Do You Know (What..) 40 28 17 19 SAVAGE GARDEN/I Want You 25 24 30 25 JEWEL/You Were Meant
18 MR PRESIOENT/Coco Jamboo 28 27 27 25 SPICE GIRLS/Say You'll Be There 10 12 13 18 OMC/How Bizarre 31 28 29 24 GINAG/Gimme Some Leve
10 010 1§ WILL SMITHMen In Black 25 27 27 24 EN VOGUEMWhatever 39 17 14 18  PAULA COLE/Where Have All 26 28 28 24 MONICA/For You | Will
'l 10 18 AEROSMITH/Hole In My Soul 28 33 33 23 R.KELLY/Gotham Cty 17 14 14 18 LA BOUCHE/Be My Lover 22 26 29 23 DUNCAN SHEIK/Basely Breathing
7 'n 10 13 PUFF DADDY. /Il Be Missing You 21 12 12 23 SHERYL CROW/A Change Would Do. 19 16 13 17 SPICE GIRLS/Wannabe 22 17 17 21 THIRD EYE BLIND/SemiCharmed Life
10 -0 10 18 AMBER/Ths Is Your Night 29 25 25 23 ENVOGUE/Don't Let Go (Love) 19 18 16 16 SMASHING PUMPKINS/1979 15 14 20 21 NU FLAVOR/Sweet Sexy Thing
10 "0 10 18 SANDY BMake The World Go 20 20 20 HANSON/MWheres The Love 18 18 15 15 DISHWALLACounting Blue Cars - - - 18 MONACOMnat Do You Want
30 ' 10 13 PAULA COLEMhere Have Al 19 10 10 19 JAMIROQUAWirtual Insanity 20 19 - 15 GIN BLOSSOMS/Follow You Oown - - - 18 ANGELINA/The Tide Is hagh
10 0 10 13 LECLICKTonight Is The Night - - - 17 98 DEGREES/Inwisible Man - - 14 15 LIVE/Lightning Crashes 12 16 19 17 BABYFACE/How Come, How Long
10 *iF 10 14 LIVIN' JOY/Dreamer 18 16 16 16 BABYFACE/MHow Come, How Long - - - 15 NATALIE MERCHANT/Wonder 7 15 16 17 GOD'S PROPERTY/Storkp
10 10 10 12 LOVE TRIBE/Stand Up 25 28 28 15 SPICE GIRLS/Wannabe - - - 14 DAVE MATTHEWS BANO/Crash Into Me 15 14 16 17 DJ COMPANY/Rhythm Cf Love
10 10 12 1F REAL MCCOY/Another Night 18 15 15 14 || COOL JAoungin 12 10 11 14 BLACKSTREET/Don't Leave Me 23 18 22 16 NEW EDITION/One More Day
42 10 13 10 SAVAGE GAROEN/I Want You 13 12 12 14 KEITH SWEAT/Nabody 19 15 15 14 COLLECTIVE SQUL/The World | Knaw 13 16 16 15 COOLIO F/40 THEVZ/C U When U Get There
1l CRUSH/Jellyhead 11 10 10 14 R KELLY/l Believe | Can Fly 19 10 12 13 INXS/Don't Lose Your Head - 7 15 15 RAHSAAN PATTERSON/Where You Are
17 13 13 13 DUNCAN SHEIK/Barely Breathing -~ - 12 10000 MANIACS/More Than This - 17 17 1§ KEITH SWEAT/Twisted
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PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW W W W TW W W W TW W W W TW W W W TW
49 49 67 70 MEREDITH BROOKS/Bilch 36 59 50 73 OMCMHow Bizarre 64 64 68 71 OMC/How Bizarre 52 52 56 56 MEREDITH BROOKS/Bitch 37 38 42 63 THIRO EYE 8LIND/Semr-Charmed Life
62 65 66 67 MARK MORRISON/Return Of The Mack 72 63 45 72 MEREDITH BROOKS/Mitch 50 48 63 71 BLESSID UNION OF../t Wanna 8e There 56 56 56 56 WALLFLOWERS/One Headlight 36 37 21 61 BACKSTREET BOYS/Quit Playing.
17 34 41 64 WILL SMITHMen tn Black 27 31 28 71 WILL SMITHMen In Black 69 66 66 70 JEWELYou Were Meant. 50 50 52 56 THIRD EYE BLIND/Sern-Charmed Life 57 62 35 61 VERVE PIPE/The Freshmen
60 57 67 60 SPICE GIRLS/Say You'll Be Theie 52 60 49 70 AZYETMard To Say I'm.. 44 44 65 69 MEREDITH BROOKS/Bitch 56 56 56 54 DUNCAN SHEIK/Barely Breathing 22 26 56 59 MEREDITH BROOKS/Bitch
29 45 42 60 AZYET/Hard To Say I'm... 68 68 50 68 SHAWN COLVIN/Sunny Came Home 63 64 66 68 DAVE MATTHEWS BAND/Crash Into Me 38 46 50 54 ROBYN/Do You Know (What.) 57 65 45 56 OMCMow Bizarre
34 37 31 60 ROBYN/Do You Know (What.) 47 44 33 50 ROBYN/Do You Know (What ) 51 50 48 53 DUNCAN SHEIK/Barely Breathing 50 50 50 52 SHAWN COLViN/Sunny Came Home 52 57 31 56 SHAWN COLVIN/Sunny Came Home
55 59 59 55 BLACKSTREET/Don't Leave Me 73 72 45 46 MARK MORRISON/Return Of The Mack 49 54 55 53 VERVE PIPE/The Freshmen 52 52 54 52 MARK MORRISON/Return Of The Mack 17 29 28 42 WILL SMITHMen In Black
64 66 60 45 WHITE TOWN/Your Woman 13 19 23 46 BLESSID UNION OF ./l Wanna Be There 48 38 52 53 SISTER HAZEL/AIl For You 56 56 48 48 HANSONMmm Bop 24 32 20 39 NO MERCY/When | Die
51 59 61 37 SUBLME/Santena 31 34 25 45 THIRD EYE BLIND/Seri-Charmed Lite 49 49 50 52 SAVAGE GARDEN/I Want You 36 36 44 46 SHERYL CROW/A Change Would Do. - 20 20 37 HANSON/Where's The Love
55 43 31 36 OMC/How Bizarre 46 47 32 44 WALLFLOWERS/One Headiight 39 36 51 51 TONIC/f You Could Only 32 32 42 44 VERVE PIPE/The Freshmen 32 56 34 37 BLESSIO UNION OF../1 Wanna Be There
27 47 41 36 EN VOGUEWhatever 70 52 23 38 MONICAFor You | Wil 49 49 53 51 THIRD EYE BLIND/Semr-Charmed Life 54 54 46 42 WHITE TOWN/Your Woman 25 26 20 37 SHERYL CROW/A Change Would Do...
32 34 35 33 THIRD EYE BLIND/Sem-Charmed Life 34 36 23 38 BLACKSTREET/Don'l Leave Me 49 61 54 48 BETTER THAN EZRA/Desperately Wanting 32 32 38 40 DAVE MATTHEWS BAND/Crash Into Me 25 29 20 37 SAVAGE GARDEN/To The Moon And Back
39 35 39 32 BACKSTREET BOYS/Quit Playing... 28 36 23 37 BACKSTREET BOYS/Quit Playing.. 67 55 50 48 SHAWN COLVIN/Sunny Came Home 22 24 28 38 BACKSTREET BOYS/Quit Playing.. 59 62 35 36 AZYET/Hard To Say Im.
- 22 2B 32 MR. PRESIDENT/Coco Jamboo 35 35 23 35 EN VOGUEWhatever 36 36 41 44 MIGHTY MIGHTY./The Impression.. 26 26 30 38 SISTER HAZEL/AIl For You 23 34 21 36 R KELLY/Gotham City
24 32 29 31 BABYFACE/How Come. How Long - 16 21 35 SPICE GIRLS/2 Become 1 19 33 33 42 10,000 MANIACS/More Than This 46 46 40 36 SPICE GIRLS/Say You'll Be There - 19 18 35 SPICE GIRLS/2 Become 1
9 22 25 31 R KELLY/Gotham Crty 44 31 20 32 GINA G/Ooh Aah..Just, - 37 40 39 PAULACOLE/I Don't Want To Wait 48 48 38 36 SAVAGE GARDEN/I Want You 26 35 33 35 GINAG/Gimme Some Love
28 27 27 29 GINA G/Gimme Some Love 57 50 27 31 HANSONMmm Bop - - - 39 MATCHBOX 20/Push 24 24 26 28 R.KELLY/Gotham City 36 33 27 32 SISTER HAZEL/AI For You
- - 10 26 98 DEGREESAnvisible Man 46 40 24 31 SPICE GIRLS/Say You'lt Be There 5 38 38 38 BARENAKED LADIES/The Qid Apartment 20 22 26 28 OMC/How Bizarre - 17 27 30 TRi0/a Da Oa
57 34 30 26 TONI BRAXTONA Don't Want To 17 25 17 30 BLACKSTREET/No Diggity 39 24 41 38 SUBLIME/Santena 16 20 22 26 MATCHBOX 20/Push - - 23 28 MR.PRESIDENT/Coco Jambog
16 19 17 24 NU FLAVOR/Sweel Sexy Thing - - 5 29 HANSON/Where's The Love 37 35 39 37 WHITE TOWN/Your Woman 20 22 22 26 10,000 MANIACSMore Than This 25 26 23 26 JAMIROQUAWVirtuat Insanity
23 19 21 24 FREAK NASTY/Da Dip 22 26 20 28 SAVAGE GARDEN/To The Moon And Back 51 40 44 36 WALLFLOWERS/One Headight - - 1B 24 SPICE GIRLS/2 Become 1 26 24 20 25 0JCOMPANY/Rhythm Of Love
32 24 19 23 WALLFLOWERS/One Headiight 12 25 18 28 SiSTER HAZEL/All For You . 20 35 JEWEL/Foohsh Games - - 14 22 HANSON/MWhere's The Love - - 15 25 MIGHTY MIGHTY../The impression.
45 33 30 21 HANSONMmm Bop 38 41 28 28 WHITE TOWN/Your Woman 64 67 35 33 CRANBERRIES/Dreams - 16 16 18 WALLFLOWERS/The Difference == - 22 0AVE MATTHEWS BAND/Crash Into Me
12 10 19 20 DJ COMPANY/Rhythm Of Love 22 24 14 26 PUFF DADDY../Il Be Missing You 30 19 32 32 PAULA COLE/Where Have All 18 18 18 18 SAVAGE GARDEN/To The Moon And Back - - - 21 MATCHBOX 2(Push
23 21 18 20 TONY TONI TONE/Let's Get Down 43 32 20 26 SAVAGE GARDEN/I Want You 51 34 34 31 HANSON/Mmm Bop - - 14 16 JEWELFoolsh Games - = - 21 WALLFLOWERS/The Difference
21 11 18 19 3RD PARTY/Can U Feel It 18 12 10 25 FREAK NASTY/Da Dip - 26 29 30 K'SCHOICE/MNat An Addict 14 7 10 12 MIGHTY MIGHTY ./The Impression. - - - 21 MONACO/What Do You Want. .
- - - 19 SPICE GIRLS/2 Become 1 27 24 15 24 R.KELLY/Gotham City 28 25 27 SPICE GIRLS/2 Become 1 10 10 10 10 NIGHT RANGER/Forever All Over.. - 23 19 21 10,000 MANIACSMore Than This
12 15 17 17 PUFF DADDY../V'l Be Missing You 27 29 15 21  KEITH SWEAT/Nobody 31 34 21 26 WALLFLOWERS/The Difference 7 7 7 10 JAMIROQUAWVirtual Insanity - - - 20 98 DEGREES/Invisible Man
14 17 15 17 ENVOGUEDon't Let Go (Love) - - - 21 ENVOGUE/Qon't Let Go (Love) 11 14 23 25 SAVAGE GARDEN/To The Moon And Back - 7 7 7 PAULACOLE/ Don't Want To Wart 3 13 12 20 PUFF DADDY../V'I Be Missing You
13 17 16 17 SPICE GIRLSWannabe - - 6 18 JEWELfFoolish Games 28 25 25 25 SHERYL CROW/If It Makes You. - 7 7 7 ABRAMODOREFour Leaf Clover - - 13 19 AEROSMITH/Hole In My Soul
- - 8 16 COOLIO F/40 THEVZ/C U When U Get There - - - 17 DUNCAN SHEIK/®Barely Breathing - - 21 25 HANSON/Where's The Love 60 44 34 16 FAITHLESS/Insomnia
19 25 22 16 JAMIROQUAINirtual Insanty 12 17 22 16 BOBCARLISLE/Butterfly Kisses 19 12 22 23 SHERYL CROW/A Change Would Do.. 13 11 7 14 BABYFACEMow Come, How Long
- 12 19 15 DIANAKING/ Say A Little. 5 16 12 15 JAMIROQUAWirtual Insamty 28 8 17 19 TORI AMOS/Silent All These. 24 22 33 14 HANSONMmm Bop
16 18 16 15 SAVAGE GARDENA Want You 21 15 10 14 NO DOUBT/Don't Speak 25 27 16 19 KYLE VINCENT/Wake Me Up 13 - 10 12 GINAG/Ooh Aah..Just.
10 13 10 15 JEWELYou Were Meant. 20 19 13 14 VERVE PIPE/The Freshmen 19 21 19 18 ZIGGY MARLEY/People Get Ready 59 38 17 12 WHITE TOWN/Your Woman
19 21 25 14 2IGGY MARLEY/People Get Ready - - - 13 SPICE GIRLS/Wannabe = - 9 15 DUNCAN SHEIK/She Runs Away - - - 12 SEALFy Like An Eagle
26 27 28 14 BOB CARLISLEButterfly Kisses 25 17 9 13 JEWELYou Were Meant. 9 6 B 10 JONNY LANG/Lie To Me 35 16 - 11 DUNCAN SHEIK/Barely Breathing
7 12 16 14 NOMERCY/Mhen | Die 19 17 8 12 GINA G/Gimme Some Love 39 41 35 7 ABRAMOOREFour Leat Clover 14 15 - 10 PAULA COLEMWhere Have All.
13 11 14 14 DONNA LEWISA Love You Always. - - - 12 R KELLY/I Beheve | Can Fly - - - - MONACOMhat Do You Want.. - - - DIANAKING/I Say A Litle..
14 13 19 13 BLACKSTREETMNo Diggity 6 10 10 12 10,000 MANIACSMore Than This - - - - PAULACOLE/ Don't Want To Wart
i
m/g]g WNCI/Columbus, OH WNVZ/Norfolk el o Yy L° KZHT/Sait Lake City WZPL/Indianapolis WNKS/Charlotte
Not 100 hard...nol 100 #e. (614) 224-9624 (804) 497-2000 h (801) 263-9950 (317) 816-4000 (704) 331-9510
Oimick/Sharpe London/West Or. Doug Gjerdrum/Decker 925.1FM Bridgman/Crescente
PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTISTTITLE
W W W TW W W W TW W W W TW W W W TW W IW W TW
42 46 61 67 OMC/How Bizaire 53 53 61 59 BACKSTREET BOYS/Quit Playing... 50 50 63 67 BLACKSTREET/Don't Leave Me 63 59 62 61 HANSONMmm Bop 42 56 63 62 OMC/How Bizarre
62 64 61 67 HANSON/Mmm Bop 58 57 57 58 ROME/ Belong To You... 68 68 65 66 MARKMORRISON/Retum Of The Mack 41 54 56 61 SISTER HAZEL/AIl For You 60 59 62 62 MEREDITH BROOKY/Bilch
41 44 59 65 BLESSID UNION OF./1 Wanna Be There 78 61 60 57 SPICE GIRLS/Say You'l Be There 65 67 65 65 AZYET/MardTo Say I'm.. 58 59 56 60 WALLFLOWERS/Gne Headlight 47 56 56 58 VERVE PIPE/The Freshmen
48 57 61 64 WALLFLOWERS/One Headlight 76 60 58 57 HANSONMmm Bop - 26 43 61 SPICE GIRLS/2 Become 1 60 60 61 59 SHAWN COLVINSunny Came Home 44 38 50 58 SAVAGE GARDEN/ Want You
54 54 56 B3 SHAWN COLVIN/Sunny Came Home 46 46 48 56 EN VOGUEL/MWhatever 58 57 51 52 SHAWN COLVIN/Sunny Came Home 56 57 56 56 JEWEL/You Were Meant. 42 50 59 57 WHITE TOWN/Your Woman
52 42 55 57 SPICE GIRLS/Say You'll Be There 71 61 58 52 ROBYNMo Ycu Kriow (What.) 49 51 57 §1 ROBYN/Do You Know (What.) 30 33 43 44 THIRD EYE BLIND/Semi-Charmed Life 62 63 59 55 HANSONMmm Bop
60 62 59 50 MONICAFor You I Wil 39 53 47 52 WILL SMITA/Men in Black 18 22 38 45 BACKSTREET 80YS/Quit Playing. 45 43 42 43 PAULA COLEMWhere Have All.. 55 40 51 50 WALLFLOWERS/One Headhght
46 39 37 44 DUNCAN SHEIK/Barely Breathing 32 33 47 48 GINA G/Gmme Some Love 38 36 3B 39 MONICAFor You | Wil 20 40 41 43 SAVAGE GARDEN/I Want You 55 58 44 44 SHAWN COLVIN/Sunny Came Home
17 19 40 42 MARK MORRISON/Retum Of The Mack 47 45 42 48 DJ COMPANY/Rhythm Of Love 20 19 30 38 R. KELLY/Gotham City 37 41 42 41 BARENAKED LADIES/The Oid Apartment 28 29 40 40 THIRD EYE BLIND/Sem+-Charmed Lite
46 60 45 40 SAVAGE GARDEN/ Want You 10 11 39 47 NOMERCYMWhen | D - 8 30 37 98DEGREES/Invisible Man 57 47 43 40 DUNCAN SHEIK/Barely Breathing 30 36 37 39 ROBYNDo You Know (What..)
38 35 38 38 GINA G/Ooh Aah..Just. 16 19 40 46 GOD'S PROPERTY/Stomp 66 66 39 34 OMC/How Bizarre 43 41 41 38 BLESSID UNION OF./I Wanna Be There 27 34 33 37 DAVE MATTHEWS BAND/Crash Into Me
30 20 39 38 R.KELLY/Gotham Crty 46 46 39 46 DAMAGE/Love N Love 17 16 29 33 NU FLAVOR/Sweet Sexy Thing 31 32 28 37 JON BON JOVI/Midnight In Chelsea 20 2B 38 36 MARKMORRISON/Return Of The Mack
15 18 34 38 SISTER HAZEL/AIl For You - 14 42 45 SPICE GIRLS/2 Become 1 60 61 32 32 BABYFACEEvery Tmel.. 31 33 42 36 MEREDITH BROOKS/Bitch 45 42 38 36 OUNCAN SHEIK/Barely Breathing
43 49 31 36 TONI BRAXTON/Un-break My Heart 43 42 47 43 R KELLY/Gotham City 18 21 32 32 PUFF DADDY../I'l Be Missing You - - 23 29 DAVE MATTHEWS BAND/Crash Inte Me 56 43 39 35 SPICE GIRLS/Say You'll Be There
39 38 35 35 JEWEL/You Were Meant... 44 44 44 43 BABYFAGE/How Come. How Long 35 34 29 32 VERVEPIPE/The Freshmen 10 25 26 28 SHERYL CROW/A Change Would Do... - 14 27 31 MATCHBOX 20/Push
17 26 36 35 JON BON JOVIMidnight In Chelsea 36 44 47 42 NUFLAVOR/Sweet Sexy Thing 35 34 33 32 HANSONMmm Bop 28 28 26 27 COLLECTIVE SOUb/Listen 18 23 25 30 SISTER HAZEL/AN For You
57 46 34 33 BOB CARLISLE/Butterfiy Kisses 40 42 44 39 112Cupd 5 14 27 30 MR. PRESIDENT/Coco Jamboo 19 22 26 27 R KELLY/Gotham City 26 26 24 27 CAROIGANS/Lovefool
45 37 37 31 CARDIGANS/Lovefool 3 10 14 29 PUFF DADDY../VIl Be Missing You 21 22 31 30 SAVAGE GARDEN/To The Moon And Back 25 22 24 25 SHERYL CROW/Everyday Is... 24 24 25 26 HANSONWhere's The Love
13 26 26 28 RICHARD MARX/Until | Find You. 24 22 27 23 CORINA/Summertime... 38 38 54 29 MEREDITH BROOKS/Bitch - - 20 25 MATCHBOX 20/Push - 18 22 26 SPICE GIRLS/2 Become 1
17 17 17 28 ROBYN/Do You Know {What. ) - - 21 22 MR PRESIDENT/Coco Jamboo 17 16 22 28 GINA G/Gimme Some Love 43 29 24 24 BABYFACE/Every Timel... - - 21 26 JEWELFoohsh Games
38 35 36 22 SPICE GIRLS/Wannabe - - 17 20 LISA STANSFIELO/Never. Never.. 28 29 27 27 SPICE GIRLS/Say You'll Be There 26 27 24 24 CARDIGANS/Lovefool 7 14 27 25 10,000 MANIACS/More Than This
- - 13 19 HANSON/Where's The Love 5 13 19 19 CHANGING FACES/GHETTOUT 39 36 28 26 WALLFLOWERS/One Headlight 44 25 24 24 VERVE PIPE/The Freshmen 23 24 27 24 NO DOUST/Don't Speak
19 18 18 18 BACKSTREET BOYS/Quit Playing.. - 15 27 18 98 DEGREES/invisible Man - - 18 26 HANSONMheres The Love 29 24 23 24 ENVOGUE/Don't Let Go (Love) - 5 18 23 BACKSTREET BOYS/Qutt Piaying..
8 5 11 15 SAVAGE GARDEN/To The Moon And Back 1 9 21 17 SAVAGE GARDEN/To The Moan And Back 25 25 21 20 WHITE TOWN/Your Woman 23 23 24 23 OMCMow Bizarre 20 26 22 22 JEWEL/You Were Meant.
- - 7 15 SPiCE GIRLS/2 Become 1 - - - 12 GINUWINEAWhen Doves Cry 22 24 24 20 EN VOGUE/Whatever 17 20 20 23 ROBYN/Do You Know (What.) - 719 21 WALLFLOWERS/The Difference
13 12 11 14 GINA G/Gimme Some Love - - - 10 COOLIO F/40 THEVZ/C U When U Get There 18 18 15 20 JAMIROQUAINVirtual Insanity 16 19 22 22 TONICAS You Could Only... - - 13 21 MIGHTY MIGHTY../The Impression.
-5 15 14 10,000 MANIACS/More Than This - - 8 WILD ORCHID/Supernatural 13 14 18 17 WILL SMITH/Men In Black 22 22 23 21 TONIBRAXTONYou're Makin' Me.. 17 23 24 16 SAVAGE GARDEN/To The Moon And Back
14 12 11 11 EN VOGUEWhatever S o 7 HANSON/Where's The Love 7 16 18 17 0J COMPANY/Rhythm Of Love 16 17 17 20 DONNA LEWIS/I Love You Always. 5 5 9 16 WILL SMITH/Men (n Black
- - 8 10 NIGHT RANGER/Forever All Over . ) - - - - LAURNEA/Can't Let Go 13 12 15 14 THIRD EYE BLIND/Sem-Charmed Life 18 16 19 19 EVERYTHING BUT..Missing 12 13 13 12 SHERYL CROW/A Change Would Do..
8 13 15 10 PAUL MCCARTNEY/The Workd Tonight S - JON B/Dont Say 8 10 11 13 3RO PARTY/Can U Feel It 16 17 - 19 LA BOUCHE/Be My Lover - - 5 7 UZlastNight On Earth
- 5 10 10 BARENAKED LADIES/ | Had A.. - 10 5 11 NOMERCY/MWhen 1 Die 26 20 16 18 TONIBRAXTONA Don't Want To - - - - DJCOMPANY/Rhythm Of tove
- - 9 10 DUNCAN SHEIK/She Runs Away - - 8 11 SNEAKER PIMPS/6 Underground 42 43 24 17 BOB CARLISLEButterfly Kisses
12 12 12 8 BABYFACE/How Come, How Long 7 B8 B 10 BABYFACEMow Come. How Long 13 16 15 17 BRANDY/Sittin’ Up In My.
7 9 8 6 AZYET/HardToSay I'm 29 29 12 10 SAVAGE GARDEN/I Want You 12 15 18 16 COUNTING CROWS/Daylight Fading
- 5 6 6 3RDPARTY/Can U Feellt 9 12 13 10 TONIC/t You Could Only... 11 14 15 15 10,000 MANIACS/More Than This
- - - - MEREDITH BROOKS/Bitch - 5 10 10 COUNTING CROWS/Daylight Fading - - - 14 JEWEUFoolish Games
- - - - THIRDEYE BLIND/Sem-Charmed Life - - 5 10 10,000 MANIACS/More Than This 11 11 11 13 BEE GEES/Alone
- 5§ 5 5 DAVEMATTHEWS BAND/Crash inte Me 13 17 15 13 NATALIE MERCHANT/Wonder
- - - 5 C0OLIO F/40 THEVZ/C U When U Get There - - - 12 SAVAGE GARDEN/To The Moon And Back
- - - & GOD'S PROPERTY/Stomp 15 13 13 12 JOHN MELLENCAMP/Just Another Oay
WXXL/Orlando KHOM/New Orleans BQ ? WEZB/New Orleans WKSE/Buttalo " qs WKSS/Hartiord
(407) 339-6539 {504) 876-5466 e (504) 581-7002 (716) 884-5101 (860) 524-7819
Cook/OeGraaff Thorman/Jammer LI Larson/Giovingo O'Neil/Universal JonesMcGowan
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE N PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTISTTITLE
IW W W TW IW W LW W 2W LW TW W W LW TW W W W TW
49 50 43 58 LUSCIOUS JACKSONNaked Eye 4 64 B2 82 LEANN RIMESHow Dol Lie 41 44 44 47 SISTER HAZEL/AN For You 38 35 52 58 FREAK NASTY/Da Dip 60 49 52 50 HANSONMmm Bop
52 49 60 58 MEREDITH BROOKS/Bitch 58 74 84 81 WILL SMITH/Men In Black 44 41 43 44 SHAWN COLVIN/Sunny Came Home 54 62 54 58 VERVE PIPE/The Freshmen 56 47 48 50 SHAWN COLVIN/Sunny Came Home
§4 55 55 §7 AZYET/Hard To Say I'm.. 79 77 B4 80 ROME/ Belong To You. 19 29 40 44 VERVE PIPE/The Freshmen 56 46 53 57 MARK MORRISON/Return Of The Mack 52 47 50 49 MARK MORRISON/Return Of The Mack
22 37 34 57 PUFF DADDY../VIl Be Missing You 74 75 76 79 SAVAGE GARDEN/I Want You 43 43 43 44 HANSONMmm Bop 56 59 56 54 AZ YET/Hard To Say I'm. 47 41 46 44  JEWEL/You Were Meant
32 43 49 57 VERVE PIPEThe Freshmen 80 79 81 79 PUFF DADDY../Vll Be Missing You 42 43 43 44 WALLFLOWERS/One Headlight 27 28 28 53 JOCK JAM/Jock Jam 46 40 40 42 ENVOGUEDon't Let Go (Love)
48 45 43 44 HANSONMmm Bop 80 77 82 79 MEREDITH BROOKS/Bitch 43 44 44 43 SHERYL CROW/A Change Would Do... 39 39 40 53 THIRD EYE BLINO/Semi-Charmed Life 31 32 41 42 ROBYN/Do You Know (What..)
25 27 23 42 WALLFLOWERS/One Headiight 76 75 B1 78 HANSON/Mmm Bop 29 37 43 43 DAVE MATTHEWS BAND/Crash Into Me 29 36 57 44 SAVAGE GARDEN/ Want You 11 20 41 41 WILL SMITH/Men In Black
58 39 26 41 SPICE GIRLS/Say You'll Be There - - 49 76 SPICE GIRLS/2 Become 1 25 25 28 31 COUNTING CROWS/Dayfight Fading 41 38 54 44 BACKSTREET BOYS/Quit Piaying... 53 51 51 39 WALLFLOWERS/One Headight
35 37 41 38 ROBYN/Do You Know (What.) 66 74 69 76 AALIYAH/4 Page Letter 30 30 3t 30 THIRD EYE BLIND/Sem-Charmed Life 57 42 38 43 BRUCE SPRINGSTEEN/Secret Garden 21 22 37 39 MEREDITH BROOKS/Bitch
44 49 48 36 SHAWN COLVIN/Sunny Came Home 10 10 42 71 NO MERCYMhen | Die 22 26 29 30 LEANN RIMES/How Oo | Live §1 57 59 41 LUSCIOUS JACKSONNaked Eye 38 39 37 39 GINAG/Ooh Aah...Just...
17 30 39 35 BLACKSTREET/Don't Leave Me 41 73 70 71 R KELLY/Gotham City 29 31 30 30 MEREOITH BROOKS/Bitch 24 35 42 39 SPICE GIRLS/2 Become 1 35 36 36 36 SAVAGE GARDEN/I Want You
32 28 44 34 OMC/How Bizarre 26 23 74 69 VERVE PIPE/The Freshmen 27 31 30 30 JON BON JOVIMidnight In Chelsea 41 41 40 39 SHAWN COLVIN/Sunny Came Home 3B 40 38 36 PAULA COLE/Where Have All
27 27 29 33 SPICE GIRLS/2 Become 1 71 78 49 65 DJ TAZ/That's Right 16 18 20 27 OMC/How Bizarre 27 27 25 38 SISTER HAZEL/AIl For You 39 34 38 36 OMGHow Buzarre
- - 33 32 HANSONWhere's The Love 78 73 66 51 112Cupid 30 30 29 26 SPICE GIRLS/Say You'll Be There 19 24 27 38 BARENAKED LADIES/Brian Wiison 42 35 35 35 SPICE GIRLS/Say You'll Be There
21 30 41 31 THIRD £YE BLIND/Semi-Charmed Life - - 72 48 SCATMAN JOHN/Everybody Jam - - 17 26 JEWELFooiish Games 29 23 21 37 ROCKELL/ Fell In Love 28 35 35 34 WHITE TOWN/Your Woman
- - 3 30 JEWELFoolish Games 3 12 26 32 ROBYN/Do You Know (What.) - 8 22 26 SPICE GIRLS/2 Become 1 23 34 37 36 PUFF DADOY.. /Il Be Missing You 39 - 35 31 BLACKOUT ALLSTARS/I Like it
9 11 17 30 WILL SMITHMen In Black 70 31 25 29 SPICE GIRLS/Say You'll Be There - 20 26 25 10,000 MANIACSMore Than This 41 39 18 36 SPICE GIRLS/Say You'll Be There 15 24 32 31 BACKSTREET BOYS/Quit Playing .
18 21 18 30 LE CLICK/Call Me 45 24 19 28 CHANGING FACES/GHETTOUT - - 16 23 WALLFLOWERS/The Ditference 55 57 43 35 WALLFLOWERS/One Headlight 16 26 26 31 MR, PRESIDENT/Coco Jamboo
39 34 24 30 SAVAGE GARDENA Want You 7 14 24 21 EN VOGUEMWhatever 30 31 31 21 DUNCAN SHEIK/Barely Breathing - - 23 28 98 DEGREES/Invisible Man 18 15 25 30 GINA G/Gimme Some Love
28 25 23 27 CARDIGANS/Lovefool 12 15 20 26 BACKSTREET BOYS/Quit Playing 43 36 30 20 PAULA COLE/MWhere Have All. 22 27 29 27 10,000 MANIACSMore Than This 27 35 35 29 R.KELLY/ Believe | Can Fly
33 28 30 25 BACKSTREET BOYS/Quit Playing.. 43 27 31 19 OMC/How Bizarre - - - 17 HANSON/MWhere's The Love 17 17 20 26  WILL SMITH/Men In Black 30 34 32 28 BLACKSTREET/No Diggity
32 28 25 25 JOCELYN ENRIQUEZ/Do You Miss Me 16 19 27 18  WHITE TOWK/Your Woman 12 13 14 15 DONNA LEWIS/I Love You Atways. - - 18 26 HANSON/Where's The Love 27 25 31 26 KEITH SWEATNobody
13 24 25 23 SAVAGE GARDEN/To The Maon And Back 41 50 28 18 MONICA%or You | Will - 15 16 15 JOHN MELLENCAMP/Key West... 28 28 22 26 MEREDITH BROOKS/Bilch 25 35 33 25 AZ YETMard ToSay 'm.
22 25 26 23 GINAG/Gimme Some Love 78 77 47 18 BOB CARLISLE/Butterfly Kisses 13 12 12 14 JEWELYou Were Meant. 23 36 41 25 OMCMHow Bizare 29 29 24 24 ENVOGUEMWhatever
47 48 52 21 MARK MORRISON/Retum Of The Mack 3 7 3 17 BROWNSTONE/S Miles To Empty 12 - 14 14 JOURNEYAWhen You Love. - - - 25 DIANAKING/ Say A Littie.. - 10 23 23 SPICE GIRLS/2 Become 1
44 50 44 20 WHITE TOWN/Your Woman - - - 15 BONE THUGS-N-HARMONY/Look Into My Eyes 12 13 15 14 CARDIGANS/Lovefool - - - 24 JEWEUFoolish Games - - - 16 LECLICKTomght s The Night
- - 11 17 SISTER HAZEL/AIl For You - 3 15 15 COOLIO F/40 THEVZ/C U When U Get There 12 13 14 14 HOOTIE & BLOWFISH” Go Bind 28 35 42 22 LE CLICK/Call Me 7 5 9 16 BLACKSTREET/Oon't Leave Me
29 28 28 17 R KELLY/Gotham City - - - 14 JEWEUFoolish Games 12 13 13 14 MERRIL BAINBRIDGE/Mouth 27 26 29 22 MR. PRESIDENT/Coco Jamboo - - - 15 HANSONMWhere’s The Love
23 35 30 17 DUNCAN SHEIK/Barely Breathing 39 25 27 14 SPICE GIRLSWannabe 30 2t 14 14 SAVAGE GARDEN/I Want You 19 19 19 20 3R0 PARTY/Can U Feet it 11 14 10 13 DJ COMPANY/Rhythm Of Love
14 12 17 16 EN VOGUEWhatever 19 - 16 14 FREAK NASTY/Da Dip 13 12 14 14 NOMERCYMWhere Do You Go 18 18 16 20 EN VOGUEAWhatever - = 7 10 PUFF DADDY../' Be Missing You
- 19 18 15 MONICAFor You | Will - - 10 13 CLARENCE CARTER/Strokin' 9 12 11 13 BACKSTREET BOYS/Qutt Playing... 40 51 43 20 HANSONMmm Bop - - - 10 CULTURE BEAT/Take Me Away
- - 10 14 DJCOMPANY/Rhythm Of Love - - 13 13 KEITH SWEATNobody 14 15 15 13 PAUL MCCARTNEY/The World Tomght 2t 25 21 19 DJ COMPANY/Rhythm Of Love 12 9 7 8 JAMIROQUAIVirtua! Insanity
14 13 15 13 ALISHASATTIC/ Am, | Feel - - - 12 KEITH SWEAT/Twnsted - - 9 13 TONIC/H You Could Only... 17 19 18 19 LA BOUCHE/Be My Lover 15 11 9 7 JON BON JOViMidnight In Chelsea
14 15 18 13 3RO PARTY/Can U Feel it - - 12 11 TONI BRAXTON/Un-break My Heart 26 26 18 13 INDIGO GIRLS/Shame On You 19 17 18 19 GINA G/Ooh Aah..Just.. - 5 10 6 AEROSMITH/Hole in My Soul
- - B 13 MR.PRESICENT/Coco Jamboo - - - 11 ENVOGUE/Don't Let Go (Love) 44 41 22 13 MONICAfFor You | Will 18 18 18 19 OQUTHERE BROTHERS/Boom Boom Boom - - 5 § SQUIRREL NUT ZIPPERS/Hell
30 29 16 12 BOB CARLISLE/MButtertly Kisses 27 21 17 10 GINUWINE/Tell Me Oo U Wanna 12 12 12 13 ERIC CLAPTON/Change The World 20 20 20 18 NOTORIOUS B.LG.Hypnotize 5 7 7 5 NOMERCYMhen ! Die
13 10 14 11 JAMIROQUAIVirtual Insanity - - 24 10 MR.PRESIOENT/Coco Jamboo 12 - - 13 COUNTING CROWS/A Long Oecember - 13 19 17 NOTORIOUS B..G./Mo Money. Mo.. - - - 5 MAXWELL/Whenever Wherever.
24 20 18 5 BLESSID UNION OF../t Wanna Be There 17 16 9 9 AALIYAH/One In A Million - 10 12 12 JAMIROQUAINVirtual Insanity 18 17 19 17  OONNA LEWIS/ Love You S... - - -
) Alway: 5 PAULA COLE/ Don't Want To Wait
7 9 5 5 SHERYL CROW/A Change Would Oo... - - 20 9 GOD'S PROPERTY/Stomp - - - 12 WALLFLOWERS/6th Avenue Heartache 24 24 21 17 BARENAKED LADIES/The Oid Apartment S 5 5 § SAVAGE GARDEN/To The Moon And Back
- - - - MATCHBOX 20/Push - - - 9 HANSONMhere' The Love 12 12 13 12 TONI BRAXTON/Ur-break My Heart - - - 16 COOLIO F/40 THEVZC U When U Get There 5 5 5 § MGHTY MIGHTY. /T Impression

——————
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; MARKET #44 ” EM MARKET #46 ) MARI(ETNB 0 o M
WRVW/Nashville WPXY/Rochester, N (% ggt):%ﬁl;;?h 99,7 WDJX | | wosxnouisville KHFI/Austin
3 615) 664-2400 (716) 2397440 - Today" 502) 589-4800 [l (512) 474-9233
m (Ouin:VScoo(er Ingram/Rice 1 Burns/Taylor 8 BEST Muatol allam)\ews/Rne p— Roberts/Ventura
STy
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W LW TW W o2W W TW IW W W W W W W TW W O2W LW TW
55 55 60 53 HANSONMmm 8op 38 50 58 61 MEREDITH BROOKS/Bitch 54 62 31 53 THIRD EYE BLIND/Semi-Charmed Life 72 70 72 77 MEREDITH BROOKS/Bitch 72 71 72 713 MARK MORRISON/Retur1 Of The Mack
42 53 55 51 SHAWN COLVIN/Sunny Came Home 36 51 56 55 CARDIGANS/Lovefool 53 61 33 53 VERVE PIPE/The Freshmen 67 70 69 77 MARK MORRISON/Return Of The Mack 72 72 70 72 BLACKSTREET/Don't Leave Me
54 55 58 47 MEREQITH BROOKS/Bitch 61 58 58 55 HANSONMmm Bop 60 58 30 52 WALLFLOWERS/One Headiight 36 73 76 75 BLACKSTREET/Don't Leave Me 20 35 73 72 BABYFACEMHow Come, How Long
54 55 57 46 SPICE GIRLS/Say You'll Be There 58 54 57 53  JEWEL/ou Were Meant. 57 52 28 47 SISTER HAZEL/AIl For You 31 67 71 74 OMC/How Bizarre 43 48 70 69 AZ YET/Hard To Say I'm.
41 39 38 45 DUNCAN SHEIK/Barely Breathing 59 40 48 47 DUNCAN SHEIK/Barely Breathing 37 38 21 47 TONIC/ You Could Only.. 33 33 69 74 AZYETMard To Say I'm. 69 71 71 57 SPICE GIRLS/Say You'll Be There
37 44 57 44 SAVAGE GARDEN/I Want You 56 54 49 45 SAVAGE GARDEN/| Want You 33 33 19 43 DAVE MATTHEWS BAND/Tiipping Biliies 25 60 62 63 SHAWN COLVIN/Sunny Came Home 43 44 44 48 MEREDITH BROOKS/8itch
41 29 33 44 WALLFLOWERS/One Headlight 29 25 38 44 R.KELLY/ Betieve | Can Fly 2) 37 13 38 INOIGO GIRLS/Shame On You e 40 40 SPICE GIRLS/2 Become 1 26 29 46 47 NUFLAVOR/Sweet Sexy Thing
20 20 21 37 JEWELou Were Meant. 46 23 34 40 SHERYL CROW/Everyday is . 43 34 22 36 BARENAKED LADIES/Bran Wiison 34 30 40 40 R.KELLY/Gotham Cty 37 30 19 47 OMCMHow Bizarre
29 32 37 36 SISTER HAZEL/AI For You 26 22 32 35 OMC/How Bizarre 53 61 31 33 BARENAKED LADIES/The Oid Apartment 8 36 41 39 BABYFACE/How Come, How Long 72 66 45 40 SHAWN COLVIN/Sunny Came Home
28 32 37 36 THIRDEYE 8LIND/Semi-Charmed Life - 14 31 32 HANSON/Where's The Love 20 30 13 30 WALLFLOWERS/The Difference 36 35 39 39 ROBYN/Do You Know (What.) 36 37 38 39 WALLFLOWERS/One Headlight
24 29 38 36 PAULA COLEMWhere Have Af. 32 34 36 32 BACKSTREET 80YS/Quit Playing. 21 27 13 28 MIGHTY MIGHTY. /The Impression. 6 40 39 98 DEGREES/Invisibte Man 35 37 38 39 NODQUBT/Don't Speak
30 32 36 35 WHITE TOWN/Your Woman 28 34 36 32 THIRD EYE BLIND/Semi-Charmed Lie 29 37 18 27 10,000 MANIACS/More Than This 29 35 43 38 EN VOGUEAWhatever 39 37 40 38 DUNCAN SHEIK/Barely B-eathing
31 32 37 33 ROBYN/Qo You Know (What.) 18 26 31 32 SPICE GIRLS/2 Become 1 27 31 16 27 CRAVIN'MELON/Come Undone - 7 37 36 PUFF DADDY./VIl 8e Missing You 34 36 37 36 BACKSTREET BOYS/Qunt Playing
20 22 22 32 CARDIGANS/Lovetool 34 35 29 30 GINA G/Och Aah...just. 15 20 11 26 SUGAR RAY/Fly 24 24 34 31 THIRD EYE BLIND/Semi-Charmed Lite 18 19 34 34 DAVE MATTHEWS BAND:Crash lato Me
24 24 22 30 SHERYL CROW/A Change Would Do 49 33 35 29 WALLFLOWERS/One Headight 27 25 12 25 SHERYL CROW/A Change Would Do, 29 30 29 28 VERVE PIPE/The Freshmen 41 35 23 29 HANSONMmm Bop
31 29 35 29 VERVE PIPE/The Freshmen 41 44 33 28 SPICE GIRLS/Say You'll Be There 15 23 15 23 EDWIN MCCAIN/See The Sky Again 7 7 26 26 MR PRESIDENT/Coco Jamboo 41 48 47 29 ROBYN/Do You Know (What )
29 32 37 29 OMC/How 8izarre 10 13 22 27 SISTER HAZEL/AIl For You 43 18 9 22 CRAVIN' MELON/Sweet Tea - 26 TRI0/Da Da Da. - 7 28 CARDIGANS/Lovefool
28 29 33 27 SHERYL CROW/Everyday Is. 13 24 22 24 DAVE MATTHEWS BAND/Crash Into Me 23 33 14 21 JAMIROQUAWVirtual Insanity 18 17 24 25 NEW EDITION/One More Day 20 23 26 27 FREAK NASTY/Da Dip
33 27 24 26 BACKSTREET BOYS/Quit Playing. 20 26 28 23 CRUSH/Jellyhead 11 18 - 18 DAVE MATTHEWS BAND/Crash Into Me - - - 24 HANSONMnere's The Love 32 32 28 26 BABYFACE/Every Timel
18 21 22 24 COUNTING CROWS/Daylight Fading 28 - 15 23 REAL MCCOY/One More Time 2) 19 9 17 CHEMICAL 8ROTHERS/Block Rockin' Beats 28 24 25 23 GINAG/Gimme Some Love 23 21 24 26 JOCELYN ENRIQUEZ/Do You Miss Me
22 18 19 24 SAVAGE GARDEN/To The Moon And Back - - 9 22 WALLFLOWERS/The Difterence 13 17 9 17 MATCHBOX 20/Push 7 8 21 21 WILL SMITHMen In Black 17 18 22 25 VERVE PiPE/The Freshmen
- 11 - 21 NO DOUBT/Oon't Speak 25 20 20 21 MARK MORR!SON/Return Of The Mack 8 13 8 14 LIVETurn My Head 7 20 21 GOD'S PROPERTY/Stomp - 5 16 24 SPICE GIRLS/?2 Become 1
20 19 22 21 JOHN MELLENCAMP/Just Another Day 30 18 23 20  WHITE TOWN/Your Woman 12 14 8 14 COLLECTIVE SOUL/Listen 71 20 19 20 MONICA%For You | Will 19 23 25 23 WILL SMITH/Men In Black
19 20 22 20 AMANDA MARSHALL/Fall From Grace - 22 23 20 AMBER/Colour Of Love - - 13 REEL BIG FISH/Sell Qut 65 33 17 20 WALLFLOWERS/One Headiight 38 - 7 23 JEWELNou Were Meant.
- 12 18 20 SPICE GIRLS/Wannabe 5 14 24 20 DJCOMPANY/Rhythm Of Love 13 1 12 RED HOT CHILI../Love Rollercoaster 23 25 17 19 BLESSID UNION OF. /| Wanna Be There 20 21 21 22 JOCELYN ENRIQUEZ/A Littie Bit Of.
18 20 21 19 DC TALK/Just Between You.. 17 17 16 20 ALANIS MORISSETTEou Learn 15 11 - 12 WHITE TOWN/Your Woman 12 13 21 18 SISTER HAZEL/All For You - 8 8 21 SPICE GIRLSAVannabe
12 12 20 19 DISHWALLA/Counting Blue Cars 46 20 25 19 N0 OOUBT/Don't Speak 116 11 PAULA COLEN Don't Want To Wait 33 36 15 18 TONi BRAXTON/ Don't Want To 7 7 21 KEITH SWEAT/Twisted
24 19 17 18 ENVOGUEMWhatever 51 37 34 19 PAULA COLEMhere Have All £ 12 - 11 SHAWN COLVIN/Sunny Came Home 33 34 15 17 BACKSTREET BOYS/AQuit Playing. 8 18 19 PUFF DADDY. /1l Be Missing You
2 12 17 14 FOOL'S GARDEN/Lemon Tree 28 35 32 18 BOB CARLISLE/Butterfty Kisses 11 - 10 COUNTING CROWS/A Long December - 15 17 16 DAVE MATTHEWS BAND/Crash into Me - 7 19 TONI BRAXTON/Un-break My Heart
- - - 14 TONI 8RAXTON/Un-break My Heart 17 16 16 18  ALANIS MORISSETTEArome 3 6 8 DUNCAN SHEIK/She Runs Away - - 11 15 MATCHBOX 20/Push - 13 HANSONWhere's The Lave
14 15 16 13 COLLECTIVE SOUL/Listen 19 15 15 18 ALANIS MORISSETTEMead Over Feet - - 5 SUBLIMEWrong Way 12 13 14 14 NO MERCYMWhen | Die > 7 13 BLACKSTREET/No Diggity
12 21 23 13 R KELLY/Gotham City 24 24 20 17 SHAWN COLVIN/Sunny Came Home 14 14 14 14 COLLECTIVE SOUL/Listen 12 JEWEL/Foolish Games
18 21 20 13 NOMERCYWhen | Die 30 30 22 17 ROBYN/Do You Know (What.) 12 12 11 13 COUNTING CROWS/Daylight Fadmg
16 16 16 12 JAMIROQUAIVIrtual Insanity 14 15 16 17  ALANIS MORISSETTE/You Qughta Know 16 7 16 13 DJ COMPANY/Rhythm Ot Love
6 13 14 12 MR PRESIDENT/Coco Jamboo 18 17 18 17  NATALIE MERCHANT/Wonder 11 13 13 13 MIGHTY MIGHTY. /The Impression..
- - 11 11 MATCHBOX 20/Push - 5 13 16 SHERYL CROW/A Change Would Do. 13 13 14 13 JONNY LANG/Lie To Me
8 15 15 11 DAVE MATTHEWS BAND/Crash Into Me 28 35 18 16 BLESSID UNION OF./t Wanna Be There 17 17 14 13 JON 8ON JOVIMidnight In Cheisea
21 15 16 11 GINA G/Gimme Some Love 13 16 17 16  NOMERCYAWnen | Die 11 12 14 12 JAMIROQUAINVirtual nsanty
- 10 16 11 10,000 MANIACS/More Than This 7 15 17 16  PUFF DADQY../T(l 8e Missing You - 6 9 10 ZIGGY MARLEY/People Get Ready
- 11 12 11 DONNA LEWIS/I Love You Always.. 20 16 17 16 SPICE GIRLS/Wannabe 20 1B 7 8 SAVAGE GARDEN/To The Moon And Back
KJYO/Oklahoma City WAPE/Jacksonville WGTZ/Dayton WRVO/Richmond éz WFLY/Albany, NY
(405) 840-5271 (904) 642-1055 (513) 294-5858 (804) 576-3200 S (518) 786-6600
McCoy/Barreda Thomas/Mann Luczak/Steele McKay/Surt Margen/Witliams
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTISTTLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW 3w oW W TW IW W LW TW IW W LW TW IW W W TW
55 69 69 71 SHAWN COLVIN/Sunny Came Home 62 64 63 61 MEREDITH BROOKS/Biteh 48 49 46 80 WALLFLOWERS/One Headlight 46 50 50 76 MEREDITH 8ROOKS/Bitch 29 29 55 61 OMCHow Bizarre
26 66 66 71 VERVE PIPE/The Freshmen 55 56 57 60 SHAWN COLVIN/Sunny Came Home 73 78 79 77 MEREDITH BROOKS/Bitch 75 75 75 T4 HANSONMmm Bop 60 59 57 61 MARK MORRISON/Return Of The Mack
71 71 71 71 DUNCAN SHEIK/Barely Breathing 37 40 59 58 VERVE PIPE/The Freshmen 53 50 77 77 JOCK JAM/Jock Jam 51 55 55 73 WHITE TOWN/Your Woman 59 59 60 61 MERECITH BROOKS/Bitch
25 29 29 70 AZYET/Hard To Say I'm 55 57 60 58 OMCHow Bizarre 43 47 48 76 OmCMow Bizarre 72 73 73 72 SHAWN COLVIN/Sunny Came Home 51 58 60 58 ROBYN/Do You Know (What )
53 71 71 69 THIRD EYE BLIND/Semi-Charmed Lite 56 50 57 56 DUNCAN SHEiK/Barely Breathing 43 76 78 76 BLACKSTREET/Don't Leave Me 65 73 73 71 MONICAFor You | Will 25 42 59 58 VERVE PIPE/The Freshmen
71 71 71 66 SAVAGE GARDEN/I Want You 49 54 29 55 HANSON/Mmm Bop 13 24 77 73 JEWEL/You Were Meant 65 70 70 70 AZYET/Hard To Say I'm 28 30 30 58 BACKSTAEET BOYS/Quit Playing.
16 25 25 29 SHERYL CROW/A Change Would Do 32 53 54 52 SPICE GIRLS/Say You'll Be There 32 40 33 57 PUFF DADDY./IYl Be Missing You 71 78 78 69 SPICE GIRLS/Say You'll Be There 59 59 60 57 HANSON/Mmm Bop
13 21 21 29 MEREDITH BRODKS/Bitch 23 22 37 45 LEANN RIMES/How Do | Live 27 30 44 52 WILL SMITH/Men In Black - 4 4 51 LECLICK/Call Me 10 13 27 32 MR PRESIDENT/Coco Jamboo
26 24 24 28 OMC/How Bizarre 31 36 41 39 THIRD EYE BLINO/Semi-Charmed Life 43 50 52 51 ROBYN/Do You Know (What..) 51 51 51 49 PAULA COLE/MWhere Have All 27 27 29 32 THIRD EYE BLIND/Semi-Charmed Life
15 24 24 28 DAVE MATTHEWS BAND/Crash Into Me 18 28 31 36 ROBYN/Co You Know {What.) 58 53 79 49 FREAK NASTY/Da Oip 33 37 37 46 JOCK JAM/Jock Jam - 22 30 31 SHERYL CROW/A Change-Would Do
69 70 70 27 SPICE GIRLS/Say You'll Be There 21 - 35 BLESSID UNION OF./t Wanna Be There 76 78 77 48 MARK MORRISON/Return Of The Mack 70 71 71 44 WALLFLOWERS/One Headlight 28 27 30 31 ENVOGUEWhatever
70 32 32 27 HANSONMmm 8op 31 28 32 31 SISTER HAZEL/AIl For You 24 45 47 47 BLESSID UNION OF /1 Wanna 8e There 21 43 43 44 BACKSTREET BOYS/Quit Playing 27 28 29 30 SISTER HAZEL/AI For You
19 23 23 27 ROBYN/Do You Know (What.) 22 28 29 29 EN VOGUEWhatever 45 48 49 47 SHAWN COLVIN/Sunny Came Home 37 38 38 43 MARK MORRISON/Return Of The Mack 7 21 26 30 DAVE MATTHEWS BANO/Crash Into Me
19 23 23 26 SISTER HAZEL/A! For You 32 29 27 28 SHERYL CROW/A Change Would Do 51 75 78 46 WHITE TOWN/Your Woman 16 16 16 42 SISTER HAZEL/AI For You 25 24 27 29 LEANN RIMES/How Do | Live
17 17 17 26  MONICA/For You | Will - 18 27 SPICE GIRLS/2 Become 1 73 77 47 45 HANSONMmm Bop 35 31 31 36 EN VOGUEMWnatever - 12 26 SPICE GIRLS/2 Become 1
8 16 16 25 BACKSTREET BOYS/Quit Playing - - 19 25 HANSON/Wheres The Love 26 23 44 SPICE GIRLS/2 8Become 1 - - - 33 SPICEGIRLS/2 Become 1 7 6 9 25 10.000 MANIACSMore Ttan This
23 21 21 24 EN VOGUEMWhaiever 24 32 27 23 JOCK JAM/ock Jam 43 43 46 43 VERVE PIPE/The Freshmen 3 3 32 VERVE PIPE/The Freshmen 29 26 27 25 BABYFACEMow Come, How Long
- 22 JEWEL/Foolish Games 17 20 20 23 BACKSTREET BOYS/Auit Piaying. 23 38 41 42 SISTER HAZEL/AIl For You - - - 31 WALLFLOWERS/The Difterence 10 12 20 25 PUFF DACDY. /I Be Miseing You
17 SPICE GIRLS/2 Become 1 22 27 27 23 10,000 MANIACSMare Than This 43 44 46 42 R KELLY/Gotham City 28 27 27 31 FREAK NASTY/Da Dip 60 57 59 22 SPICE GIRLS/Say You'll Bz There
- 16 HANSON/Where's The Love 18 24 26 23 GINAG/Gimme Some Love - 40 HANSONMWhere's The Love 26 27 27 31 OMC/How Bizarre 21 22 22 22 JOCELYN ENRIQUEZ/Do You Miss Me
13 13 13 MIGHTY MIGHTY /The impression - 18 20 DAVE MATTHEWS BAND/Crash Into Me 30 33 32 31 3RO PARTY/Can U Feel It 26 29 29 30 PUFF DAQDY. /1l 8e Missing You 19 16 20 20 GINA G/Gimme Some Low2
12 13 13 13  MARK MORRISON/Return Of The Mack t3 18 WALLFLOWERS/The Ditterence 23 25 21 25 GINAG/Gimme Some Love 32 27 27 27 ROBYN/Do You Know (What ) - - - 19 HANSONWhere's The Love
7 7 12 AEROSMITH/Hole In My Soul - JEWEL/Fooiish Games 24 27 24 25 BONE THUGS-N-HARMONY/Look Into My Eyes 57 46 46 26 BOBCARLISLE/Butterfly Kisses 18 15 18 18 SHAWN COLVIN/Sunny Ceme Home
10 10 10 11 TONIC/f You Could Only. 41 42 41 24 BACKSTREET 80YS/Quit Playing. - - - 26 COOLIO F/40 THEVZ/C UWnen U Get There 17 19 17 18 SPICE GIRLS/Wannabe
8 8 8 TOAD THEWET./Come Oown 24 GOD'S PROPERTY/Stomp 69 70 70 23 JEWEL/You Were Meant 18 19 18 18 OONNA LEWIS/I Love You Always.
5 5 T WALLFLOWERS/The Difference 24 TONIC/f You Could Only. 18 16 16 19 BLACKSTREET/Qon't Leave Me 118 11 17 0J COMPANY/Rhythm Of Love
77 7 T GINAG/Gimme Some Love 25 23 23 23 EN VOGUEMWhatever 7 HANSON/Where's The Love 47 17 18 17 AZYETMard To Say I'm
5 5 T JONNY LANG/Lie To Me 23 98 DEGREES/Inwisible Man - WILL SMITH/Men In 8iack 18 16 18 17 REAL MCCOY/Ong More Time
- 5 5 7 MR PRESIDENT/Caco Jamboo 25 26 25 22 BABYFACEHow Come, How Long - SHERYL CROW/A Change Would Do. 17 19 18 17 SAVAGE GARDEN/ Want You
5§ 7 7 7 ALISHASATTIC/) Am, | Feel 26 26 22 ALISHAS ATTIC/I Am, | Fee 18 18 17 17 CARDIGANS/Lovefool
- 7 KIM RICHEY/I Know 17 15 16 21 BOB CARLISLE/Butterfly Kisses 18 17 - 17 KO DOUBT/Don't Speak
5 5 7 98DEGREES/nvisible Man 21 20 21 21 THIRD EYE BLIND/Semi-Charmed Lite 25 26 27 16 NO MERCYMhen | Die
7 7 7 7 RAHSAAN PATTERSON/WhEE You Are 27 30 26 21 JAMIRCQUAIVittual Insanity 18 17 18 16 JOCK JAM/Jock Jam
S 7 7 T MATCHBOX 20/Push 17 16 21 19 SAVAGE GARDEN/To The Moon And Back 59 36 17 16 WHITE TOWN/Your Woman
S 7 7 7 SNEAKER PIMPS/8 Uncerground 13 21 17 18 ENVOGUE/Don't Let Go (Love) 16 17 - 16 BOB CARLISLE/Butterfly Kisses
S 7 7 7 LEANNRIMES/How Do'itive 41 19 17 17 AZYET/Hard To Say I'm 16 PAULA COLE/Where Have All
129 9 7 NOMERCYMWhenlDie 23 18 24 17 SHERYL CROW/A Change Would Do 22 18 - 16 MONICAFor You | Will
7 7 7 7 COLLECTIVE SOUL/Listen 15 17 16 17 N0 DOUBT/Oon't Speak 12 12 10 15 SHADES/Serenade
7 7 7 7 JAMIROQUAWInual Insanity 77 73 46 17 SAVAGE GARDEN/ Want You 3 5 13 ALL-4-ONE/I Turn To You
7 7 7 7 10000 MANIACSMore Than This 72 38 12 16 DUNCAN SHEIK/Barely Breathing 10 12 9 13 JAMIROQUAIAmtual Insanity
MARKET #60' e 98 5
D o O 3 Z WFBL/Greenvilie, S KROQ/Tucson 4““’ KHTT/Tulsa , ’ WBHT/Wilkes-Barre < WKRZ/Wilkes-Barre
> iy . (864) 271-9200 (520) 323-9400 m (918) 492-2020 (717) 824-9000 (717) 383-9850
Wagman/J. Love Todo's Bagt st Richards/Nespoli I~ 1069 rmj Philiips/Rush ,,4.' '« Hottest Music Kelly/Ocean . Banks'Padden
PLAYS ARTIST/TITLE PLAYS ARTISTATITLE mvs ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTATITLE
W W W TW IW 2W W TW 3w w Tw IW W W TW IW W LW
30 28 41 55 THIRD EYE BLIND/Semi-Charmed Life 39 56 55 59 BLACKSTREET/Oen't Leave Me 89 90 89 89 MEREDITH BROOKS/Biich 63 70 71 70 SAVAGE GARDEN/| Want You 44 45 46 49 LEAH ANDREONE/ItS Almght, tt's.
39 41 52 55 TONICAf You Could Only... 53 59 55 57 AZYET/Hard To Say I'm. 43 72 B8 B9 MARK MDRRISON/Return Of The Mack 39 57 70 68 MEREDITH 8ROOKS/Bitch 46 52 51 49 TONIC/f You Could Only. .
56 52 45 55 VERVE PIPE/The Freshmen 43 39 55 54 SPICE GIRLS/Say You'll Be There 89 89 89 88 HANSONMmm Bop 51 66 70 68 TONICAf You Could Only... 20 18 29 44 AZYETMard To Say 'm.
37 29 34 54 SPICE GIRLS/Say You'll Be There 50 56 43 53 HANSONMmm Bop 43 43 71 72 ROBYN/Do You Know (What ) 39 38 62 67 BLESSID UNION OF./I Wanna Be There 36 36 42 44 SISTER HAZEL/AIl For You
37 50 51 54 BLACKSTREET/Don't Leave Me 54 54 57 53 MARK MORRISON/Return Of The Mack - 72 71 SPICE GIRLS/2 Become 1 63 68 70 65 BETTER THAN EZRA/Desperately Wanting 35 41 50 39 BLESSID UNJON OF../1 Wanna Be There
40 41 38 42 SHAWN COLVIN/Sunny Came Home 8 16 16 44 MEREDITH BROOKS/Bitch 48 58 58 59 PUFF DADOY. /1l 8e Missing You 44 29 33 63 LEAH ANDREONE/tS Aright, Its. 33 35 36 35 BETTER THAN EZRA/Desoerately Wanting
30 21 27 40 SHERYL CROW/A Change Wouid Do. 23 35 37 40 BABYFACE/MHow Come, How Long 83 89 45 45 JEWEL/You Were Meant .. 38 39 39 59 SISTER HAZEL/AIl For You 34 36 37 34 WALLFLOWERS/One Headlight
17 13 25 40 MATCHBOX 20/Push 11 17 35 40 NU FLAVOR/Sweet Sexy Thing 71 71 44 45 MONICAFor You | Witl 46 40 61 42 SHAWN COLVIN/Sunny Came Home 33 34 35 33 SUBLIME/Santeria
54 39 39 40 KEITH SWEAT/ust A Touch 41 38 39 39 SAVAGE GAROEN/I Want You 44 43 43 43 GINA ’Gmme Some Love 17 20 35 41 THIRD EYE 8LINO/Serni-Charmed Lite 20 32 30 33 MONICAor You.i Wiil
39 49 50 40 ROME/I Belong To You. 27 36 40 38 ROBYN/Oo You Know (Wnat ) 44 43 43 43 AZYET/Hard To Say I'm.. 34 41 41 40 ROBYN/Oo You Know {(What.} 23 24 23 31 BACKSTREET 80YS/Quit Playing.
37 49 53 38 AZYET/Hard To Say I'm. 16 30 36 38 WILL SMITH/Men in Black 29 43 43 43 BACKSTREET BOYS/Quit Playing. 23 21 38 40 DAVE MATTHEWS BANO/Crash Into Me 36 31 34 31 SHAWN COLVIN/Sunny Game Home
30 37 39 38 BABYFACE/How Come. How Long 39 38 36 37 MONICA/For You | will 6 43 43 WALLFLOWERS/One Headlight 68 4B 39 40 VERVE PIPE/The Freshmen - - 9 24 SAVAGE GARDEN/To The Moon And Back
22 - 15 36 MARKMORRISON/Return Of The Mack 24 29 26 37 BACKSTREET BOYS/Quit Playing - 17 43 OMC/How Bizarre 70 51 40 48 WHITE TOWN/Your Woman 25 24 25 23 10,000 MANIACS/More Than This
- 21 31 31 10,000 MANIACSMore Than This 55 42 40 37 CARDIGANS/Lovefoot 29 29 43 42 EN VOGUE/Whatever 40 36 38 38 MONICAFor You | Will - 12 23 23 SPICE GIRLS/2 Become 1
- - 26 30 CRAVIN' MELON/Sweet Tea 42 42 37 37 OMCMHow Bizarre 43 42 42 42 WHITE TOWN/Your Woman 36 39 40 38 AEROSMITH/Hok in My Soul 47 47 42 23 SAVAGE GARDEN/ Want You
38 27 26 30 BETTER THAN EZRA/Desperately Wanting 20 27 31 30 PUFF DADDY. /'l Be Missing You 32 32 36 WILL SMITHMen In Biack 33 56 47 37 DUNCAN SHEIK/Barely Breathing 19 24 24 23 TDNI BRAXTON/You're Makin' Me.
16 35 37 28 BLESS!D UNION OF /| Wanna Be There 55 56 56 23 EN VOGUE/Don't Let Go (Love) 23 29 31 31 GINAG/Ooh Aah...ust 25 19 28 34 BACKSTREET 80YS/Qunt Playing. 13 12 11 22 MATCHBOX 20/Push
32 31 27 27 DAVE MATTHEWS BAND/Crash Into Me - - - 21 THIRDEYE BLIND/Semi-Charmed Lite 30 29 30 31 CARDIGANS/Lovetool - - 13 31 HANSON/Where's The Love 29 25 26 22 THIRD EYE BLIND/Semi-3harmed Life
39 40 40 27 SISTER HAZEL/AIl For You 23 24 22 20 TONI BRAXTON/I Don't Want To 10 30 31 0J COMPANY/Rhythm Of Love - - 5 31 SPICE GIRLS/2 Become 1 47 40 30 22 HANSONMmm Bop
53 31 31 27 HANSONMmm Bop 9 11 10 20 DIANA KING/I Say A Little. 3t 16 16 31 FREAK NASTY/Da Dip 45 53 63 28 WALLFLDOWERS/One Headlight 20 21 26 22 ENVOGUE/Don't Let Goilove)
9 14 26 SPICE GIRLS/2 Become 1 22 14 13 19 EN VOGUE/Whatever 24 31 31 30 BOBCARLISLEButterfly Kisses 9 10 14 23 10.000 MANIACS/More Than This 17 17 17 21 MARK MORRISON/Returmn Of The Mack
21 21 20 24 BACKSTREET 80YS/Quit Playing 19 22 24 18 R KELLY/Gotham City - 29 30 MR. PRESIDENT/Coco Jamboo 25 21 22 23 SHERYL CROW/A Change Wouid Do. 24 24 24 21 SHERYL CROW/A Changs Wouid Do
< 25 23 SAVAGE GARDEN/To The Moon And Back 5 7 15 14 JAMIROQUALVirtuai Insanity 45 15 16 30 SPICE GIRLS/Say You'll Be There 24 23 28 22 COUNTING CROWS/Daylight Fading 9 8 15 21 MEREDITH BROOKS/Bitch
42 48 49 23 WALLFLOWERS/One Headiight -9 15<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>