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FALL MARKETING KICKOFF

The start of another NFL season serves as
a reminder that the “fall radio season” is
gearing up as well. Consultant John Lund
helps you determine if your station’s
marketing plan will be up to snuff.

Page 16

Yep, it was 1967 when the first of radio’s
so-called “Progressive” stations began
popping up on FM. To commemorate that
momentous year, R&R Rock Editor
Cyndee Maxwell presents her third annual
Rock Radio special ... nearly 50 pages of
cool conversations, retrospective pieces,
and extensive music charts.
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e RIAA releases mid-year sales figures

e Scott Johnson becomes OM/PD of
new “Wild Country” in Phoenix

o Rick Stacy appointed PD
for KQKS/Denver

e Bill Shearer now VP/West
Coast Operations at AURN

o Raymond Quinn becomes Sr. VP/COO
for Personal Achievement Radio

» Westwood One enhances its
research department
Page 3

CHR/POP
« THIRD EYE BLIND Semi-Charmed Lite (Elektra/EEG)

CHR/RHYTHMIC
© WILL SMITH Men in Black (Columbia)

URBAN
* SWV Someone (RCA)

URBAN AC
o PATT! LABELLE When You Talk About Love (MCA)

COUNTRY
* TOBY KEITH We Were In Love (Mercury)

NAC/SMOOTH JAZZ
* e PAUL TAYLOR Pleasure Seeker (Countdown/Unity)

HOT AC
© SISTER HAZEL Ali For You (Universal}

AC
« LEANN RIMES How Do | Live (Curb)

ACTIVE ROCK .
o DAYS OF THE NEW Touch, Peel, And ... (Outpost/Geffen)

ROCK
* AEROSMITH Pink (Columbia)

ALTERNATIVE
* SUGAR RAY Fly (Lava/Atiantic)

_ ADULT ALTERNATIVE
o SARAH MCLACHLAN Building A Mystery (Arista)

NEWSSTAND PRICE $6.50
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The R&R Convention Is Back!

R&R — famed for its radio industry gatherings — will present
“Convention '98” next June 11-13 at the Century Plaza Hotel in Cen-

tury City, CA.

This event will be staged in conjunction with R&R’s 25th anniver-
sary and in celebration of a new dawn in the radio industry. As is the
tradition with previous R&R conventions, “R&R Convention "98”
will feature an agenda packed with headline-making keynote speak-
ers; informative, useful, and practical learning sessions; and, of course,
top-flight entertainment. It’s also a great way to meet, greet, and ex-
change ideas with the industry’s greatest and most successful figures.

Mark your calendars now ... details of “R&R Convention '98” will

unfold beginning next week!

Hicks, Muse, Tate & Furst Wins SFX Bidding War At $2.1 Billion

m Capstar and its parent company form a new entity expressly for the
acquisition. Will American Radio Systems become Hicks, Muse’s next buy?

By MATT SPANGI ER
R&R WASHINGTON BUREAU

Steve Hicks

Tom Hicks

Just when you thought they
couldn’t get any bigger ... they
did.

Last Monday, Dallas-based le-
veraged-buyout firm Hicks,
Muse, Tate & Furst and its me-
dia company Capstar Broad-
casting Partners announced
they would form a new entity 0
purchase SFX Broadcasting for
$2.1 billion, creating the largest
station group in the country.

The Hicks, Muse buying
spree may be far from over.
Chairman/CEO Thomas Hicks
said earlier this week that the
firm may look at American Ra-

dio Systems, which last week
announced it had retained Cred-
it Suisse First Boston in order
to “maximize shareholder sale”
—— a sure sign that it's on the
block, according to most ana-
lysts.

Prudential Securities Sr. Pub-
lishing & Broadcasting Analyst
James Marsh
Jr. was skepti-
cal that this
deal would
happen. “I'd be
surprised if
they could pull
that off in such
a short period
of time," hetold &
R&R. “Butev- §
erything Hicks, §
Muse has done
over the past 12
months on the
radio front has
really surprised me”

On the other hand, Star Me-
dia Group’s Paul Leonard, who
brokered the SFX deal, told
R&R the lending community is
comfortable enough with Cap-
star that it would probably have
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SFX Deal In
" Tom Hicks becomes new
| Hewtity's Chairmion; Steve. - It
© Hicks Pres/CE0.  [R

SFX's Robert Sillerman,
 Mike Ferrel to lead SFX

Entertainment.

DO0J expected to {ook at

combined Hicks, Muse

~ holdings when reviewing

| acquisition, which
should close in 02 *98.

no trouble securing tinancing
for anARS deal. If the deal were |
not to happen, he said. it would
be because Capstar was uncom-
fortable with its price or terms.
Prior to the SFX deal. Cap-
star owned, had entered into
agreements to purchase, or had
LMAs with 243 stations, with
1 1996 estimated
! revenues  of
$293 million —
i eighth out of all
groups, accord-
to BIA.
| Combine that
| with the 72 sta-
tions from SFX
(ranked seventh
in revenue) and

[
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98 from Chan-
| cellor Media
Corp. — the
group being

formed by the
merger of Evergreen Media and
Hicks. Muse’s Chancellor
Broadcasting (and of which
Hicks. Muse will own 48.3%)
— and Hicks, Muse has 413 sta-
|

SFX/See Page 19 |

| MS under the name Capster |

. three years, SFX went from

For Hicks & SFX,
History Repeats

apstar and SFX dida't |
marry only because it |
was a good market match (the
former mostly concentratedin |
small and medium markes,
the latter in larger markets). n
a way, Capstar President/CED
R. Steven Hicks is comirg
back home.
In 1993, Hicks was runnirg
seven stations in Nashville;
Greenville, SC; and Jacksor, |

Communications. At that time,
Capstar investor Robert F>.
Sillerman pitched to Hicks tha
merger of Capstar Commun -
cations and Sillerman’s Corr-
mand Communications. Corr -
mand had outlets in largsy
markets like Dallas, Houstor,
and San Diego. The duo toox |
the new company, SFX Broad- |
casting, public that year. Im |

|

nine to nearly 80 stations and |

became one of the top 10- |

earning groups in the country |
Along the way, Hicks made

HISTORY/See Page 18 l

BIA Re-Ranks Top 10 Groups
m Combined holdings vault Hicks, Muse over CBS

W ith the announcement of the Hicks, Muse, Tate & Furst/Cap-
star's acquisition of SFX, BIA released a revised listing of
the Top 10 radio groups based on 1996 estimated gross revenue.
Hicks, Muse tops the list when all o” its holdings — Capstar, SFX,
and Chancellor Media — are combined.

Owned Revenue Operated
Rank  Owner Revenue  Stations Incl. LMAs Stations
1 Hicks, Muse Holdings $1303.5 344 $1381.3 413
2 CBSCorp. ] $1010.3 76 $10103 76
3 Jacor $4353 151 $445.8 12
4  Clear Channel $406.2 169  $4089 171
5 ARS $381.8 96 $383.9 97
6 ABC Radio $306.3 26 $306.3 26
7 Cox Radio $214.0 48 $2165 49
8 Emmis $140.3 14 $1403 14
9  Heftel $137.7 37 $1 3?.7 37
10 Susquehanna $126.7 21 $126.7 21
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Radio Disney Debuts On KTZN-AM/L.A.
@ ABC aiso will launch format on WPZE/Boston

By Apam Jacosson
R&R STAFF WRITER

ABC Radio’s six-month ex-
periment with a female-oriented
Talk format came to an end at
7pm Tuesday, as KTZN-AM/
Los Angeles abandoned “The
Zone” for ABC’s Radio Disney.
The syndicated format debuted
following the station’s coverage
of Anaheim Angels baseball.

The live, 24-hour, music-inten-
sive Radio Disney format, de-
signed for pre-teen radio listen-
ers, is also set to debut on WPZE-
AM/Boston following its sale
from Salem Communications to
Hibernia Communications. Fur-
thermore, ABC Radio has agreed
to purchase KidStar-owned
KKDZ-AM/Seattle, which is
already a Radio Disney affiliate.

KKDZ and KTZN join WKHX-
AM/Adanta and KDIS-AM/Min-
neapolis asABC O&Os airing the
Radio Disney format, which is
also available on an affiliation
basis to non-ABC-owned proper-
ties.

The debut of Radio Disney in
L.A. and Boston, along with the
purchase of KKDZ, are the first
steps inABC Inc.'s desire to blan-
ket 70% of the nation with the
format over the next three years.
It also sends a strong message 10
primary pre-teen competitor Chil-
dren’s Broadcasting Corp.. origi-
nator of the Radio AAHS syndi-
cated format.

“After six months of testing. we
made the decision to roll the for-

KTZN/See Page 12

Radio’s best daily news coverage by fax: R&R TODAY
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Stacy Steps In As
KQKS/Denver’s PD

Former KKFR/Phoenix PD Rick
Stacy has officially been appointed
gt PD at Jefferson-
Pilot Communi-
cations” CHR/
Rhythmic
KQKS/Denver.
Stacy has been in-
terim PD/morn-
ing driver at the
station since PD
Mark Feather
stepped down a
" few weeks ago.

“The best can-
didate for the job was right under
our nose,” said Jefferson-Pilot/Den-
ver Sr. VP/GM Bob Call. “Rick is
one of the few people in this entire
industry capable of doing both the
programming and morning show
jobs. I have complete confidence in
Rick’s ability to move KQKS to the
top in Denver.”

Jefferson-Pilot Radio Corporate
VP/Operations & Programming
Don Benson added, “Rick has al-
ready made a significant contribu-
tion to the on-air sound and imag-
ing of KS107.5. Given his wealth of
experience and his passion for ra-
dio, this promotion was a logical
step.”

Stacy

STACY/See Page 10

Shearer Shifts To
AURN As VP/West
Coast Operations

William (Bill) Shearer has joined
American Urban Radio Networks
as VP/West Coast Operations. He
previously spent 10 years (1986-96)
as President of East-West Broadcast-
ing Co.

“AURN is looking to grow its busi-
ness through a modest pian of ex-
pansion in operations, program-
ming, and sales 10 increase our visi-
bility on the West Coast,” stated
CEO/COO Skip Finley. “We’re ex-
tremely fortunate that someone with
so much radio expertise like Bill
Shearer has agreed to spearhead this
effort.”

While Shearer was at East-West,
the company owned KGFI-AM/Los
Angeles: he was VP/GM of that sta-

SHEARER/See Page 10
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R&R Observes
Labor Day i
n observance of the Labor Day |
holiday, R&R'’s Los Angeles,
Nashville, and Washington, DC

i
offices will be closed Monday, |
September 1. !
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ing the arm of the pendulum swing

and sales are clearly up”

Record Business Reaches ‘Realistic
Balance’ During First Half 0f 1997

nderscoring concern in the music industry, mid-year shipments of
recorded music dropped 9.7% to 470.7 million units compared to
the same period tast year, according to the RIAA. The value of those
shipments slipped 5% to $5.2 billion.

Total deliveries of all configurations to specialty retailers, mass mer-
chandisers, and other retail outlets — which comprise about 81% of the
market — dipped 1.6% in unit volume and 2% in dollar value. The remain-
der of the decline was registered in shipment to special markets, includ-
ing mail-order operations and record clubs.

Still, shipments of CDs showed growth at traditional retail outlets, inch-
ing up 3.2% in units. But the total volume of CDs fell 7.3% as a resultof a
big falloff in special-market trade deliveries.

RIAA President/CEO Hilary Rosen explained the declines: “We're see-

ance between shipments and sales. The mid-year numbers measure ship-
ments into a retail base that is substantially smaller than it was in the first
half of 1996. The return of unsold product to manufacturers is down 10%,

back to a more realistic market bal-

XD G

CONFIGURATION  UNITS VALUE UNITS VALUE UNITS VALUE
co 356.9 $4313.6 331.0 $42148 -7.3% -2.3%
Cassette 101.9  $866.0 74.9 $553.9 -26.5% -24.5%
Vinyl LP/EP 1.2 $143 14 $182 16.7% 21.3%
CD Single 180 $841 306 $1286 70.0% 52.9%
Cass.Single 304  $953 210 $64.0 -30.8% -32.8%
ViyiSisgle 55  $256 45  $210 -18.2% -18.0%
MusicVides 7.3 S101.7 73 $1256 0% 235%
omais | 5212 sssons | a707 ss2ee | 9% s.0%

Source: RIAA. Manufacturers’ unit shipments in millions (net after returns);
doliar values in millions (suggested list price)

KOAZ/Phoenix Goes ‘Wild Country’ As
KWCY: Johnson Named To OM/PD Post

Weeks of spec-
ulation (R&R 8/ |
15) ended last |
Monday when
WIRK/West
Palm Beach PD
Scott Johnson |
was officially |
named OM/PD at |
KOAZ/Phoenix. |
KOAZ is set to |
flip from NAC to
Country as
KWCY — “Wild Country 103.5”
— next week.

“Scott’s 16 years of experience
will help him and us test the bound-
aries of what a new Country station
can do in a very crowded market.”
OwensMAC Radio Managing Part-
ner Michael Owens told R&R.
“He’s full of great ideas that com-
plement the entire station, and he's
just the kind of guy we need to work
with a wild staff like [morning team)
Tim & Willy” Owens is also COO
of Owens Broadcasting, which owns
Phoenix Country combo KCWW-
AM & KNIX-FM.

Johnson

e :
L= H0Neg _ra)
310-788-1625 310-203-8727

i S

310-788-1699
310-788-1675

310-203-9763
310-553-4056

310-553-4330 310-203-8450

moreinto @ rronline.com
newsroom @ rronline.com
jill@rronline.com

hmowry @rronline.com

“It’s an unbelievable opportunity
to be here at KWCY and to become
part of the OwensMAC family,”

Johnson told R&R. “All of
."\c Phoenix is
new w buzzing
about the re-

W' A turn of Tim

& Willy,

coun“’ry and we’re

excited 1o

kWC)’" 03‘ bring them

back. I'm

looking forward to working with

Michael Owens on the launch of the
new Wild Country 103.5”

Johnson began his broadcast career
in 1979 as an intern at WKSJ/Mo-
bile while still a high school student.
He joined the station as a weekend-
erin 1981 and left as the interim GM
in 1996. His only time away was a
year as Asst. PD/Promotion Direc-
tor for 'KSJ sister WLVK/Charlotte
in 1987. He spent the last year as
PD of WIRK.

KWCY is set to kick off next Mon-

JOHNSON/See Page 10
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WW1 Gives Strategic Research Support
I Bronstein to lead newly formed team as VP

Westwood One’s research department has added a Strategic Research
Support team designed to focus on recruitment of new advertisers to radio
and improve the current needs of advertisers and agency clients. Paul Bron-
stein, who previously served as head of research for CBS Radio Networks,
will head the team as VP/Research. He’ll be joined by Manager Scott Anek-
stein, Sr. Research Analyst Nancy Gross, and Research Analyst Jason
Feldman.

“It made perfect sense to have someone with his network background to
lead this company.” WW 1 Sr. VP Ron Werth said of Bronstein. “He and |

| will be out there making presentations to potential advertisers soon.”

When asked why the company created the new research division. Werth
told R&R, “We think the network radio industry is poised to grow. Net-
work radio needs to put together strong efforts to grow the pie, and we feel
it’s very important for Westwood One to focus on the key area of advertis-
ing and bringing them into radio to help grow the advertising pie. Who are
the targets? Who are the ad people? Let's get together to bring them into
advertising on network radio””

Among other promotions in Westwood One’s research department. Pat
Lynch has been named Director/RADAR, and Barbara Pokorny has be-
come Director/Research. Both previously served as Managers in their re-
spective areas. Furthermore, Manager Martha Losito, Sr. Research Ana-
lyst Debbie Miller, and Research Analysts Karen Martinelli and Eddie
Colon will all now report to Pokorny.

Quinn’s On PAR As Company Sr. VP/COQ

Douglas Broadcasting’s Personal Achievement Radio has named Ray-
mond Quinn Sr. VP/COO. He most recently was Exec. VP/COO of Scuth-
eastern Broadcasting.

In his new post, the 24-year radio veteran will oversee the operation of
the company's owned stations as well as the Personal Achievement Radio
Network.

Prior to his stint at Southeastern, Quinn held the President posts at Opus

ICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
»WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

Media Group and Emerald Coast Communications. He's also programmed
| WCBM-AM/Baltimore and WFIL-AM/Philadelphia, and has worked in

management at WRKA-FM/Louisville, WMJJ-FM/Birmingham, and
| KSMG-FM/San Antonio.
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Paxson, Clear Channel Cut Price Tag By $30 Million

[0 AM station, Tampa billboard operation trimmed from deal

BY JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Things in life change. And apparently, so do big radio deals.
Bud Paxson announced Tuesday (8/26) that his Florida-based
Paxson Communications (ASE:PXN) will take a trimmed down
paycheck — $93 million less for his radio empire from Clear
Channel Communications — than the $693 million announced
on June 23. The new $600 million deal excludes some assets

from the original letter of intent.

One of the five station properties that
fell out of the new deal is WEAT-AM,
one of five American Radio Systems

- (ARS) stations that Paxson was in the
process of purchasing, but agreed to
hand off to Clear Channel. However,
the AM signal penetrates the Miami
market where Clear Channel already
has its full complement of stations.

The Tampa division of Paxson
Outdoor, a billboard company, also
fell out of the deal after the Depart-
ment of Justice pooh-poohed that
aspect of the deal because of Clear
Channel’s billboard influence in that
market. Paxson told R&R on Tues-
day that “it’s still ours and still avail-
able, although we do have one pend-
ing contract on it.”

The deal also excludes ARS’ four
West Palm Beach stations — two AMs

and two FMs. The quad is expected
to convey to Clear Channel for an ad-
ditional $33 million. In a prepared
statement, the seller said the agree-
ment was structured to be a tax ad-
vantage for Paxson.

Deal Still Substantial

In all, Clear Channel will still get
46 radio stations — 42 of which are
in the Sunshine State — six radio
news/sports networks; the Alabama,
Florida, and Tennessee Radio Net-
works; as well as the University of
Florida, University of Miami, and
Penn State sports networks. Clear
Channel Chairman/CEO Lowry Mays
said during a news conference in June
that the deal had been in the works
for years and that Paxson’s properties,
“fit us like a glove™ and “‘the strategy

is relevant to our trying to monopo-
lize particular markets and trying to
regionalize as well.”

Mays noted that Florida was par-
ticularly attractive to his group be-
cause it is such a high-growth area and
advertisers there “tend to buy media
in groupings. There is tremendous
opportunity to go to non-radio adver-
tisers and bring them into the medi-
um.”

Clear Channel, which will own 171
radio stations the second largest
amount in the nation — will also pick
up 348 outdoor display faces from
Paxson, a deal that will blend well
with its existing operations, including
Eller Media Corp. (Last week Eller
added another 200 billboards to its in-
ventory when it bought ABC Outdoor,
which operated in the Milwaukee-
Racine market.)

When the deal was first announced
in June, Bud Paxson noted that the
profit from the sale would help fuel
the company’s fast expansion into the
TV market, already in high gear. He
told R&R that he expects to launch
his new TV network in September
1998. “It’s full speed ahead,” he said
with great gusto.

Radio: You Can Bank On It

If you’re tired of good news about radio consolidation, stop
reading this now. A just-released report by BancAmerica Se-
curities Inc. (BASI) finds that syndicated bank loan volume for
the radio industry was up 116% to $5.6 billion in 1996 — an
all-time high — versus $2.6 billion in 1995.

The report indicated that the affair
is growing hotter: 1997 year-to-date
increases guarantee another record-
setting year, hitting more than $9.67
billion in the first seven months.

*“Bank loan investors understand the
profound changes to the radio indus-
try that regulatory changes have
caused, and recognize these changes
as an opportunity,” said Michael Rush-

more, BASI Managing Dir. and Head/
Loan Syndications & Trading Re-
search.

BASI figured that the relaxed own-
ership rules have allowed the indus-
try to embark on “an exciting adven-
ture” — certainly unusually casual. al-
most warm, wording from lenders,
adding that the radio industry has re-
sponded to deregulation “‘decisively.”

“Smaller groups of radio properties
which were overexposed to local mar-
kets and characterized by high cash-
flow volatility have been combined
with other properties to achieve geo-
graphic and format diversity. Radio
companies are larger, professionally
managed, and in need of capital,” finds
the report. “And as if conforming to a
grand plan that will entice relationship-
oriented investors to re-establish sup-
port of an industry which has in the past
bruised lenders’ egos and loan loss re-
serves, the consolidation process is es-
tablishing the key players for the next
decade.” Champagne, anyone?

G

~ BUSINESS BRIEFS

Clear Channel Added To S&P 500

an Antonio-based Clear Channel Communications (CCU) wif! replace
Tandem Computers Inc. (TDM) on Standard & Poor’s list of 500 in-
dexed stocks at the close of trading today (8/29). S&P 500 component
Compaq Computer Corp. (CPQ) is acquiring Tandem Computers in a stock
merger also scheduled to close today. The New York Stock Exchange expects
to suspend trading inTandem Computers prior to the opening on September 2.

Emmis Acquires Indiana Networks

mmis Broadcasting announced Monday (8/25) that it will acquire Net-

work Indiana and the AgriAmerica Network from Wabash Valley
Broadcasting Corp. Network Indiana distributes radio news and longform
programming such as “Indiana SportsTalk” and “The Mike Pence Show”;
AgriAmerica distributes agriculture news. In Indianapolis, Emmis owns
WIBC-AM,WENS-FM, and WNAP-FM and has announced the purchase
of WTLC-AM & FM.

Sinclair Announces Stock Offering

S inclair Broadcast Group Inc.announced on August 22 that it had filed
a $1 billion shelf registration statement covering debt securities, pre-
ferred stock, and common stock. In addition, the company unveiled plans
to make public offerings in mid-September of approximately $150 million
of the company's Class A common stock and a $150 million aggregate
liquidation of convertible exchangeable preferred stock. The net proceeds
of the offerings will be used to repay amounts outstanding under the
company'’s bank credit agreement and for general corporate purposes,
which may include the acquisition of Heritage Media Corp's stations or
other possible buys. (The Baltimore-based group expects to close on
Heritage’s 24 radio stations and six TV outlets early next year.) The net
proceeds to the company from the offerings are expected to be in the
range of $290 million.

Moody’s Gives News Corp. Debt Rating

M oody’s Investors Service gave News Corp. a debt rating of “senior
unsecured at Baa3" Moody’s rating on Monday (8/25) foliows the
company's announcement that it intends to repurchase up to $1 billion of
its preferred limited voting ordinary stock. Moody's said that News Corp’s
operations are geographically well-diversified, and its media franchises
are strongly positioned in most of its markets.

Capstar 2() Results Up Sharply

he Austin-based Capstar group credits recent buying spree pick-ups

of Commodore and Osborn “and various other transactions complet-
ed during the quarter” for a 22.3% increase in broadcast cash flow — it
rose to $9.5 million during second-quarter '97 from $7.8 million in 2Q '96.
Net revenue jumped 12.5% to $28 million from $24.9 million in '96. But the
review of the first six months of '97 is more impressive: Net revenue was
up 128.4% to $41.9 mittion from $18.3 miltion the year before.

CEA Finances Outdoor Company

nvestment firm Communications Equity Associates Inc. announced to-
day that it will represent Exit Now Outdoor LLC (“Exit Now”) in a $17.5
million senior debt facility and placed $6 million in equity capital in the
Continued on Page 19

Join Us
at the NAB!

New Orleans Hitton
Seven Oaks Suite, 25th floor

10 hours of consistent, quality Country programming
to take your station "Through the Night."

Lower your overhead  Increase your audience  Entertain your listeners

Bring listeners to your station with the ConMan!
Hot, new Country music and a fast paced, interactive show.

Keep your listeners through the night
with the engaging delivery of radio veteran Boh Booker. .

Wed., Thur & Fri.

JONES RADIO NETWORK™

Call Michael Henderson, Director of Affiliate Sales 303-784-8700
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TWO WOrdS that will shape

the future of music library testing.

VV hy s Because Digital Interactive™ music tests give significantly better

quality, better results, and, by using the very latest technology, a better price than
auditorium music tests of any kind. No more local supervisors using their lists of
“professional research takers”, no more respondent fatigue, no more fear of
disappointing turnouts...just top quality, totally random recruiting from the whole metro
area, digitally perfect scoring, and state-of-the-art data delivery.

If you'd like to learn more about Digital Interactive™ music tests - used and trusted by
many of America’s leading radio stations these days - give us a call. We’ll send you,
without any cost or obligation, a copy of a white paper describing this methodology
fully and comparing Digital Interactive™ music testing and auditorium testing. It's
written by researcher Bill Moyes, whose clients now use nothing but this interactive
approach in their music testing.

If you'd like to arrange an appointment to get together at the NAB, just call us and
ask for Mike Maloney, Director of Research Operations...(719) 579-9555.

Music Technologies LLC

State-of-the-Art Digital Music Testing

205 East Cheyenne Mountain Blvd., Colorado Springs, CO 80906-3768 « (719) 579-9555
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DEAL OF THE WEEK ; 1997 DEALS TO DATE

Dollars To Date: $9,456,820,373
. SFX Broadcasﬁ”g staﬁnm (Last Year: $11,899,848,539)
o Dollars This Week: $2,154,322,5.

$2.1 billion : $(£st Year- $432,620,gg)
71 stations in 19 markets Stations Traded This Year: 1696

(Last Year: 1615)
Stations Traded This Week: 102

(Last Year: 44)

TRANSACTIONS

Gapstar Empire Adds SFX To Stable

01 $2.1 billion, 71-station deal dominates week’s trading
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SFX Broadcasting
stations

PRICE: $2.1 billion

TERMS: Stock sale for cash and as-
sumption of existing debt; see story,
Page 1

BUYER: Capstar Broadcasting Part-
ners, headed by Chairman/CEOThomas
Hicks. It owns or operates 243 stations.
After the acquisition of SFX, it will owr/
operate 314 stations in 79 markets.
Phone: (512) 404-6840

SELLER: SFX Broadcasting Inc.,
headed by Executive Chairman Rob-
ert Sillerman. It owns 71 stations in
19 markets. Phone: (212) 407-9126
BROKER: Paul Leonard of Star Me-
dia Group

STATIONS: |
® KBFB-FM & KTXQ-FM/Dallas

© KQUE-AM, KKPN-FM, KKRW-FM &
KODA-FM/Houston

¢ KPLN-FM & KYXY-FM/San Diego
® WTAE-AM, WDVE-FM, WJJJ-FM,
WVTY-FM & WXDX-FM/Pittsburgh
® WISN-AM & WLTQ-FM/Milwaukee
® WHJJ-AM,WHJY-FM &WSNE-FM/
Providence ‘
® WNDE-AM, WFBQ-FM & WRZX-
FM/Andianapolis

® WLYT-FM, WRFX-FM & WTDR-FM/
Charlotte

® WPOP-AM, WHCN-FM, WKSS-FM,
WMRQ-FM & WWYZ-FM/Hartford

* WMFR-AM, WTCK-AM, WHSL-FM
& WMAG-FM/Greensboro

® WRVW-FM & WSIX-FM/Nashville |

® WDCG-FM, WRDU-FM, WRSN-FM
& WTRG-FM/Raleigh-Durham

® WBWL-AM, WOKV-AM,WAPE-FM,
WFYV-FM, WIVY-FM & WKQL-FM/ |

FREQUENCY: 106.5 MHz
\ POWER: 7.5kw at 2709 feet
FORMAT: Country ‘
T &w-
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TRANSACTIONS AT A GLANCE

® Jacor/Trumper swap
® KISN-AM/Salt Lake City
¢ KBKK-FM/Salt Lake City

® WCSN-FM/Gulf Shores, AL $800,000
® KWRQ-FM/Clifton, AZ $350,000
¢ KAMO-AM & FM/Rogers &

KREB-FM/Huntsville (Fayetteville), AR $1.4 million
® WHEL-FM/Helen, GA $618,000
® KAUI (FM CPVKekaha & KSRF (FM CP)/Poipu, HI $180,000
¢® WRYT-AM/Edwardsville, IL $240,000
® KQLA-FM/Ogden, KS $650,000
® WMSJ-FM/Harpswell, ME $150,000
® WOZI-FM/Presque Isle, ME $350,000
® WROG-FM & WNTR-AM/Cumberland, MD $600,000
® WNRB-AM/Boston $8 million
® WGSM-AM, WRHD-AM, WMJC-FM &

WRCN-FM/Nassau-Suffolk $11 million
® KAUJ (FM CPYWalhalla, ND $25,000
® WKNR-AM/Cleveland $8.4 million
¢ KKEY-AM/Portland $345,000
® WBZF-FM/Marion, SC $275,000
¢ WRFQ-FM/Mount Pleasant, SC $1.4 million
® WSUY-FM/Charleston, SC $2.5 million
¢ KEPG-FM/Victoria, TX $32,500
©® WNRN-FM/Charlottesville, VA $7099 ;

Jacksonville

® WBZU-FM, WKHK-FM, WKLR-FM,
WMXB-FM & WVGO-FM/Richmond |
© WGNA-AM & FM, WTRY-AM & FM |
& WPYX-FM/Albany, NY

® WGVL-AM, WESC-AM & FM, ’
WMYI-FM, WROQ-FM, WSSL-FM &
WTPT-FM/Greenville-Spartanburg
® KCEE-AM, KNST-AM, KRQQ-FM &
KWFM-FM/Tucson

® WHMP-AM & FM & WPKX-FM/
Springfield-Northampton, MA

¢ WPLR-FM & WYBC-FM/New Haven

Jacor/T rumper swap
TERMS: Even exchange; Jacor will
swap its KBKK-FM/Salt Lake City for
Trumper's KISN-AM/Salt Lake City

KISN-AM/Salt Lake City

TRADEDTO: Jacor Communications,
headed by President Randy Michaels.
Phone: (606) 655-6523
FREQUENCY: 570 kHz

POWER: 5kw

FORMAT: Sports

KBKK-FM/Salt Lake City
TRADEDTO:Trumper Communications,
headed by President Jeffrey
Trumper. It owns KISN-FM &
KUMT-FM/Salt Lake City. Phone:
(630) 789-0090 ‘
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WCSN-FM/Gulf Shores ’

PRICE: $800,000

BUYER: Purchase Broadcasting,
headed by President R. Lee Hagan
SELLER: Pleasure Island Broad- {
casting

KWRQ-FM/CIlfton

PRICE: $350,000 ’
TERMS: Asset sale for cash

BUYER: McMurray Communica-

tions Inc., headed by President Harry

S. McMurray. It owns KATO-AM & ‘

| KXKQ-FM/Stafford, AZ. Phone: (209)

571-5444
SELLER: DWB&G Media Partners |
Inc. Phone: (520) 428-1020

BROKER: William A. Exline Inc.

KAMO AM & FM/Rogers |

& KREB-FM/Huntsville
(Fayetteville)

PRICE: $1.4 million |
TERMS: Asset sale for cash ‘

BUYER: Hochman Communications
Inc., headed by President George
Hochman it has agreed to acquire
KAMO-AM & FM/Fayetteville, AR (see

S g

® KZMQ-AM & FM/GreybulI wYy $18 million

P

following deal). Phone: (501) 521-4941
SELLER: Vekony Communciations
Inc., headed by President Istvan
Vekony. Phone: (305) 474-6754
FREQUENCY: 1390 kHz; 94.3 MHz;
99.5 MHz

POWER: 1kw day/49 watts night;
25.1kw at 692 feet; 13.5kw at 443 feet
FORMAT: Country; Country; Oldies
R ’W‘ﬁ'ﬁ*q
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WHEL-FM/Helen

PRICE: $618,000
TERMS: Asset sale for $268,000 cash
and a five-year, $350,000 promissory
note

BUYER: Southeast Radio Company
Inc., headed by PresidentJames Mar-
tin. Phone: (941) 639-1188

SELLER: Helen Broadcasters Inc.,
headed by President Charles Smith-
gall Jr. Phone: (404) 237- 0300

KAUI (FM CP)/Kekaha &
KSRF (FM CP)/Poipu
PRICE: $180,000

TERMS: $30,000 cash and a $150,000
promissory note at 8% for 10 years
BUYER: Visionary Related Enter-
tainment Inc., headed by President
John Detz. Phone: (808) 244-9145

l SELLER: Stangl Broadcasting Inc.

§ Wihols
| WRYT-AMIEdwardszIe

PRICE: $240,000

TERMS: Asset sale for $200,000 prom-
issory note and reimbursement of
$40,000

BUYER: Covenant Network, headed
by President John Holman. Phone:
(314) 993-5834

SELLER: John Holman

T T o
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KQLA-FMIOgden
PRICE: $650,000

TERMS: Asset sale for cash
BUYER: Platinum Broadcasting Co.,
headed by President Daryl Gatza.
Phone: (785) 762-5525

SELLER: Kaw Valley Broadcasting
Co., headed by President Joseph
McCoy. Phone: (202) 775-8870

WMSJ -FM/Harpswell

PRICE: $150,000
TERMS: Asset sale for cash
BUYER: Bible Broadcasting Net-

Continued on Page 8
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with Dave Senders

upbeat delivery of major market talent Gary Outiaw.

10 hours of consistent, quality ﬂldles programming
to take your station "Through the Night."

Lower your overhead * Increase your audience © Entertain your listeners

From a “theatre of the mind diner,” Dave serves up
great music, entertainment and celebrity interviews five nights a week!

Keep your listeners through the night with the

Join US
at the NAB!
New Orleans Hition

Seven Daks Suite, 25th flaor
Wed., Thur & Fri.

®

Call Michael Henderson, Director of Affiliate Sales 303-784-8700

JONES RADIO NETWORK™




RADIO RESEARCH COMPANIES
HAS “THE PLAN” FOR YOU

Coleman Research Plan Developers Chris Ackerman, Jon Coleman, Warren Kurtzman

“The Plan” For Success “The Plan Gets Results” “"THE PLAN PUT US
The results are impressive. Just ask your
it b ” ON TOP OF L.A. IN

In Radio research, there are hundreds of data

vc.ndors. But only a couple of companies KISS-FM, New York

with proven expertise as strategic thinkers. HOT 97, New York

We're one of them. Coleman Research. The POWER " 06, Los Angeles
Company with “The Plan.” MIX 106.5, Baltimore

At Coleman Research, we do more than just %g’ :I:l‘i:.ll':.:li“; “EMMIS stations can use any resource they choose.
collect data. We interpret the numbers, then P After seeing The Plan succeed in L.A., New York &
Chicago, every EMMIS station chose Coleman
Research. They really are true strategic partners. We
talk almost daily, they're always available, and we have
Every Coleman study includes “The Plan™a point- . . great confidence in them.”

by-point set of strategic recommendations encompassing e v B

6 MONTHS AND HAS
KEPT US THERE FOR
6 YEARS"

help you develop a strategic game plan to break

.. And dozens of other stations in markets
away from the competition. °

around the Country.

formatting decisions, music image management, e maj:; b5 Climl()::ﬁ t(};: top. We cancl;clp Rick Cummings,
secondary image development of program attributes, tzkd;you d ere,(;loo. fl“c’;rlx]anplllcssar K Vice President of Programming
and specific recommendations for marketing and today and put the power 0 e HHan - to wor EMMIS Broadcasting

e for your station.
advertising initiatives. your station

COLEMAN RESEARCH

One of America’s Top Two Radio Research Companies
(919) 571-0000

Hamburg ® Research Triangle Park ® Los Angeles
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comments is December 1.
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NAB Asks: Fcc To
Examine Tower Issues

The National Association of Broadcastersand the Assobiation of Max-
imum Service Television have asked the Federal Communications Com-
mission to pre-empt state and local faws that might obstruct the relocation
or construction of radio tawers as g result of the digital television buildout.

The notice of proposed rulemaking, filed August 18, points out that the
FCC’s rapid DTV buildout schedule will force many M broadcast sta-
tions that have aflocated their antennas on TV towers to relocate to other
existing towers or to construct new transmission facilities. Comments on
the NPRM are doe to the FCC Octobeér 30, and the deadline for reply

o7
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Women, Minority Ownership

By Patrick WiTTRIG
R&R WaSHINGION BUreAl

Congressman Edward Markey (D-MA), backed by eight
other members of the House Telecommunications subcommit-
tee, has expressed concern over “budget policy pressures [that]
may unwittingly work to thwart the ability of women and mi-

nority-owned firms to become spectrum licensees ...

a funda-

mental goal of the spectrum licensing process.”

In a letter written July 23 to FCC
Chairman Reed Hundt. the members
suggest a current study of female and
minority ownership be conducted with
the revenues raised from spectrum
auction.

“It is important that the Commis-
sion and Congress understand fully
what barriers. if any, small businesses
and women and minority-owned firms
face in attempting to participate fully
in the communications industry.”
wrote the group. “We believe that this
can be achieved through a full study
which collects data, analyzes the facts,

and provides a recommendation on
appropriate policies.”
American Women in Radio & Tele-

-vision Exec. Director Terri Dicker-

son told R&R,This goes beyond just
servicing the public_interest. This is
relevant and meaningful to the pub-
lic.” The most recent study of women
and minority ownership was done in
1987 and was based on the 1980 cen-
sus, Dickerson added. “This issue is
directly connected to the FCC’s man-
date to serve the public interest. We
certainly hope they’ll push this issue
to the forefront.”

TRANSACTIONS

Continued from Page 6

work Inc., headed by President Low-
ell Davey. Phone: (704) 523-5555
SELLER: Downeast Christian Com-
munications Inc., headed by President
John Libby. Phone: (207) 865-3448

WOZI-FM/Presque Isle
PRICE: $350,000

TERMS: Asset sale for cash

BUYER: Quantum Investments, Inc.,
headed by President Timothy Martz
SELLER: Media Marketing, Inc.,
headed by President Richard Davis

-mwﬂw-w-— ot

WNTR-AM & WROG-FM/
Cumberland
PRICE: $600,000

TERMS: Asset sale for cash
BUYER: Tschudy Communications
Corp., headed by Earl Judy Jr. Phone:
(540) 743-3000

SELLER: Northeast Broadcating
Group L.P., headed by Alfred Rusci-
to. Phone: (301) 777-5400

prrties E-'v'or«:-}&xﬁ.v< A,

o
S

i . QQM-

e S S R |

WNRB-AM/Boston

PRICE: $8 miillion

TERMS: Asset sale for cash
BUYER: One-on-One Sports Inc.,
headed by President Christopher
Brennan

SELLER: Communicom Inc., head-
ed by President Carl DiMaria. Phone:
(303) 759-8481

FREQUENCY: 1510 kHz

POWER: 50kw

FORMAT: Religious

BROKER: Questcom Inc.
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WGSM-AM WRHD—AM
WMJC-FM & WRCN-FM/
Nassau-Suffolk

PRICE: $11 million

TERMS: Asset sale for promissory
note

BUYER: IW Limited Liability Com-
pany L.L.C., a wholly owned subsid-
iary of Barnstable Broadcasting Co.,
headed by President David Gingold.
Itowns WHLI-AM,WBZO-FM & WKJY-
FM/Nassau-Suffolk. Phone: (617) 527-
0062

SELLER: Islandwide Broadcasting
L.P., a wholly owned subsidiary of
Bluewater Broadcasting Inc., head-
ed by President Gary Starr. Phone:
(516) 727-1570

FREQUENCY: 740 kHz; 1570 kHz;
94.3 MHz; 103.9 MHz

POWER: 25kw day/43 watts night; 1kw
day/500 watts night; 1.3kw at 299 feet;
1.5kw at 466 feet

FORMAT: Country; this station is dark;
Country; Rock

{? <°-‘<""’ :

KAUJ (FM CP)/WthaIIa

PRICE: $25,000

TERMS: Construction permit sale for
cash

BUYER: Two Rivers Broadcasting
Inc., headed by President Janice Ing-
stad. It owns KXPO-AM, KNDK-AM &
FM & KAOC-FM/Grand Forks, ND.
Phone: (701) 845-1490

SELLER: Norex Broadcasting Inc.,
headed by President Charles Rut-
ledge. Phone: (218) 643-6437
BROKER: Burt Sherwood and As-
sociates
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WKNR AM/CIeveIand

PRICE: $8.4 million

TERMS: Asset sale for cash
BUYER: Jacor Communications,
headed by PresidentRandy Michaels.
It ownsWTAM-AM & WLTF-FM/Cleve-
land. Phone: (606) 655-2267
SELLER: CV Radio Associates L.P.,
headed by President Charles Dolan
FREQUENCY: 1220 kHz

POWER: 50kw

FORMAT: Sports/Talk

BROKER: Bill Stedding of Star
Media Group

KKEY AM/Portland

PRICE: $345,000

TERMS: Asset sale for cash

BUYER: Jeannine Jolicoeur Wells
SELLER: Florinda J. Weagant dba
Western Broadcasting Company
Inc.

FREQUENCY: 1150 kHz

POWER: Skw

FORMAT: Talk
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WBZF-FM/Marlon

PRICE: $275,000

TERMS: Asset sale for cash
BUYER: Pamplico Broadcasting,
Ltd., headed by general partner Fur-
man Brodie

SELLER: Clarendon Broadcasting
Co., Inc., headed by President Betty
Roper. Phone: (803) 435-2788
FREQUENCY: 100.3 MHz

POWER: 21.5kw

FORMAT: Alternative

WRFQ-FM/Mount
Pleasant

PRICE: $1.4 million

TERMS: Asset sale for cash
BUYER: Regent Broadcasting,
headed by Chairman/CEO Terry Ja-
cobs

SELLER: Village Communications
Inc., headed by President William
Dudley. Phone: (803) 884-0520
FREQUENCY: 104.5 MHz

POWER: 28kw
FORMAT: Oldies

WSUY-FM/Charleston

PRICE: $2.5 million

TERMS: Asset sale for cash
BUYER: Regent Broadcasting,
headed by Chairmarn/CEO Terry Ja-
cobs

SELLER: Highbourne Communica-
tions Inc., headed by President Will-
iam Dudley. Phone: (803) 884-0520
FREQUENCY: 100.5 MHz

POWER: 17 .5kw at 394 feet
FORMAT: AC

KEPG FMNlctorla

PRICE: $32,500

TERMS: Asset sale for cash

BUYER: Gulfstar Communications
Victoria Licensee Inc., headed by
Director Eric C. Neumann
SELLER: John W. Barger

WNRN FM/CharIotteswlle

PRICE: $7099

TERMS: Asset sale for cash
BUYER: STU-COMM Inc., headed by
President Mike Friend. Phone: (804)
971-4096

SELLER: C.A.P.R.A. Inc.
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KZMQ-AM & FM/GreybuII

PRICE: $18 million

TERMS: Stock and asset sale
BUYER: Forbach Inc., headed by
President Frederick Forster. Phone:
(415) 986-6266

SELLER: Big Horn Communica-
tions Inc., headed by President Tho-
mas Hendrickson. Phone: (406) 652-
4743

FREQUENCY: 1140 kHz; 100.3 MHz
POWER: 10kw; S56kw at 2444 feet
FORMAT: Country; Country

T
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For The Record

In last week’s Transactions
(R&R 8/22), seven deals were in-
advertently reprinted from the pre-
vious week. The year-to-date fig-
ures have been adjusted to reflect
the correct totals.

and his "middle of the night request show."
Call Michael Henderson, Director of Affiliate Sales 303-784-8700

10 hours of consistent, quality AB programming
to take your station "Through the Night."

Lower your overhead ¢ Iilcrease your audience © Entertain your listeners

It's about connecting with the listeners - from Friday's fun-loving, compassionate
personality to listeners phone calls and great mix of love songs!

Keep your listeners through the night with Scott Curtis

Join Us
at the NAB!
New Orleans Hitton

Seven Oaks Suite, 25th fioop
Wed.,, Thur & Fri.

®

JONES RADIO NETWORK™




@© 1897 The Arbitron Company

You Will Learn:

m What programming elements work best in
different work environments

m How you can leverage the power of the
at-work listener to grow radio’s share

m How at-work contests perform in the workplace
mAnd so much more!

Applications for Programming
Friday, September 19

Room 100-102

9:00-10:15AM

Applications for Sales

Saturday, September 20
Room 104
10:30-11:45AM

ARBITROIN
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Nicholl Named PD
At Star 98/Memphis

Veteran programmer Steve
Nicholl has been named PD at Barn-
— stable’s Classic

E. Hits WSRR/
| Memphis. Most
recently. Nicholl
= 4 served as PD at

;;News/Talk
WIOD/Mldml
| WSRR VP/GM
P Tony Yoken said.
i “Steve is a prov-
4 en winner with

success in multi-

Nicholl

ple formats who |

can drive the marketing, talent, and
product development of Star 98.
We are very pleased to bring Steve
to Mempbhis because his program-
ming talents will impact not only |
Star 98. but also the growth of
Barnstable Broadcasting and the
Memphis radio market overall.”

While at WIOD, Nicholl served |

as President of ZOT Radio Con-
sulting. His career includes stints
as PD at WCKY & WIMJ/Cincin-
nati. KXKL/Denver, and KMGC/
Dallas. and he was Corporate PD
for Federated Media. He also
worked as PD and GM at KQLL/
Tulsa. Nicholl began his career in
the "70s on-air at KUUU &
KZOK/Seattle.

“As a programmer, I always fo-
cus on three principles: getting rat-
ings. making money. and having
fun.” Nicholl said. “I'm looking
forward to bringing that philoso-
phy to the only Classic Hits sta-
tion in Memphis.”

Shearer

Continued from Page 3

tion between 1984-86, when
he purchased it from Inner
City Broadcasting. Shearer
was VP/GM of KACE-FM/
L.A. between 1977-84 and
was an AE at crosstown KLOS
before that.

NE WSBREAKERS®

Spotted hidin’ out backstage at Garth Brooks’ 8/7 Central Park concert
were Westwood One's VP/Affiliate Relations, Music & Special Events Pro-
gramming Liz Laud (1); along with WMIL/Milwaukee PD Kerry Wolfe and his
wife. The concert was simulcast by Westwood One and aired nationwide.

'Roadrunner Promotes Nachsin To SVP/GM
[ Canter, Givens now VPs in Sales, Artist Development

Roadrunner
Records has
promoted Jonas
Nachsin to Sr.
' VP/GM. Based in
New York. he re-
ports to Roadrun-
ner CEO Cees
Wessels. The la-
bel has also ap-
pointed Michael
| Canter VP/Sales

and elevated
| Scott Givens to VP/Artist Develop-
| ment.

Commenting on Nachsin's an-
| nouncement, Wessels said. “1 am
| very pleased to have Jonas Nachsin

take on his new, extended responsi-
| bilities. He has proven himself to be
| an outstanding and effective market-
| ing leader. His passion and vision
| will greatly contribute to the future
| of the company.”

Previously VP/Marketing, Nach-
sin was also Director/Marketing at
Roadrunner between 1988-92. Be-
tween 1992-95 he was Director/

| Marketing at the PolyGram Label
| Group and Island Records.

Canter joins the company after a
five-year stint at Big Beat/Tag Re-

| cordings/Atlantic Records, where he

Nachsin

Givens

Canter

rose to VP/Sales. He also ran his own
label, Def City Records. Givens, a
six-year Roadrunner veteran. has
been an artist representative at
Amuse America and Label Manag-
er at Combat Records.

According to Nachsin, “*Michael’s
determination, insight. and studied
abilities in national sales promotion
make him an outstanding employ-
ee. And Scott has developed his var-
ied skills and talents remarkably
over the last few years at Roadrun-
ner in such areas as touring, video
production, and artist relations.”

In related news, Roadrunner and
Next Plateau Entertainment have
decided to dissolve their joint ven-
ture partnership and distribution ar-
rangement, effective immediately.

Artist Development, West Coast

entire company as well "

Elektra Press/Artist Dev. Ups Amsterdam To VP

lektra Entertainment Group has elevated Joel =
Amsterdam to VP/ Press & Artist Development, §
West Coast. He was previously Sr. Director/Press &

“Joel has been a part of the fabric of Elektra’s pub-
licity department for many years,” Sr. VP/Press & Art-
ist Development Sherry Ring Ginsberg said. “His ex-
perience in handling all facets of the media and his
acute sensitivity in understanding the needs of our di
verse array of artists have made him not only an in
valuable asset to our West Coast offices, but to the

Amsterdam joined Elektra in 1990 as a tour press
coordinator. He started his music industry career in
1989 as an assistant in the publicity department at Epic Records.

Amsterdam
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Stacy

Continued from Page 3

Stacy told R&R, “The timing is
right, because the station is moving
up in the ratings, and everyone will
think 1 did it. Everyone at J-P and
this station are great to work for. I
look forward to helping make this
station sizzle, and 1 know as a team
we can make this one of the best-

sounding stations in the country. re-
gardless of format.”

Stacy’s extensive on-air and pro-
gramming background includes
stops at WLOF/Orlando; WCKS/
Cocoa Beach. FL.; WHLY/Orlando:
WNAP/Indianapolis; WKIX/Tam-
pa: WXEZ/Toledo: KYNO/Fresno:
WHY/Miami: WAPW/Atlanta: and
KYSR/Los Angeles.
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Jolmson

Continued from Page 3

day (9/1) with songs from any for-
mat that have “Wild" in the title.
Tunes will range from the Troggs'
“Wild Thing” to Steppenwolf’s
“Born To Be Wild” to Faith Hill's
“Wild One.” Interspersed among the
songs will be fun bits from Tim &
Willy — Tim Hattrick and Willy D.
Loon. who make their Sun City re-
turn when “Wild Country 103.5"
officially debuts Tuesday morning.
The pair spent over three years do-
ing mornings for crosstown Coun-
try competitor KMLE before leav-
| ing in May 1996 for a one-year
wakeup stint at WKXK/Chicago.
Regarding the rest of the staff,

Owens noted. “We’re going on the
air with veteran talent while we con-
tinue to fine-tune the rest of the line-
up.

Asked why Country was the for-
mat of choice in a city that already
boasts four other Country stations,
Owens said, “Because I had already
hired Tim & Willy before I had
bought another station. If 1 hadn’t
hired them, I wouldn't be doing this
— especially since I already have
the No. | 12+ moming show in town
on KNIX with Steve Harmon and
Carrie Wilson. But with Tim & Wil-
ly. our slogan is ‘“Tim & Willy in the
morning and Wild Country all day.’
That speaks to the music, the pre-
sentation, and everything to do with
the station.”

STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcaste, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism
and loss, it becomes a costly proposition to continuously replace
expensive signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-5ign banners you get up to four vibrant colors printed on
durable, high quality 4 or & mil plastic film to display your logo and

message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great cost-
effective promotional give-aways. Just roll off what you need and cut.

¢ Durable banners at an affordable price.

e UV stabilized plastic won't fade indoors or outdoors.

¢ Simply FAX your logo and color separation information for a price
quotation today.
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Reef Industries, Inc. P.O. Box 750245 Call today

800/231-2417
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E THCMAS
"{“ERSHIP L

Houston, TX 77275-0245
713/507-4200 713/507-4295 FAX
©1997 Reef Industries, Inc.

PLASTIC
BANNERS

e



PUBLICITY PRINTS

Lithographed On Heavy Gloss Stock

72N\
/T AT/

PROMO SPECIEL
of the month
best quality, fast service. lowest prices,
BEVERAGE

WRENCH
KEYCHAIN

* REQUEST FREE
CATALOG AND SAMPLES!

N7/

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

#* OTHER SIZES & COLOR
PRINTS AVAILABLE

PICTURES

1867 E. Florida St. = Dept. R
Springfield, MO 65803
L )| (417) 869-3456 FAX (417) 869-9185
"-_ hittp://www.abcpictures.com

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

N

plus freight

T/

1000 pe. min.
1 color imprint included

LEE ARNOLD PROMOTIONS

(414) 351-9088 + Fax (414) 351-6997

PN NYNLNY NN

AINTYENY NG INYIONUNY

Call Toll Free:

U.S. 1-800-231-2417

Canada 1-800-847-5616 BANNERS
(713) 507-4295 FAX

N

\Z
NN

When you don't have time to waste.
When you demand TOTAL CONTROL...

BROADCAST FAX

Broadcast up to 65,000 ANNOUNCEMENTS via fax in a day
For maximum speed, productivity, and reliability, your fax Broadcass

ADOBE[GRAPHICSIBDESIGN]
1-800:7-COYOTE

| -800-726-9683 Leslie * Lisa * Michele

Remote Talk Made Easy

The Nexus ISDN
codec is an ideal

solution for

remote talk

hosts, daily

features or

sports feeds.

The Nexus delivers 15 kHz
two-way, low delay audio and contains
everything needed for direct ISDN
line connection. This is definitely the
easiest-to-use ISDN box available!

l o o) [ .1 5 4
\Vlm!‘\u\ﬁl\ Comrex Corp, USA

Tel:508-263-1800 Fax:508-635-0401
Fax-on-Demand:508-264-9973 (Doc #1 t4)

An Outstanding Way
To Promote Your Event!

FREE STUFF!

Call today for your free
illustrzted booklet-*29 Creative LEHRER
Ways To Use Banners on a Roll” WA; LLEN

1-800-786-7411

FCONODMICAL CONVENIENT EFFECT IV E

2068837400 Fax: 8834499

SERVICE

We are either away from our desk or on
the other line. Please leave a message or £
hit 0 for the operator and have us paged

DEADLINES

Haven't made one yet.
Goin’ for the record

PRICES

Al costs are dependent upon
the attitude of the client.

FREE

32 page catalog with promotional

and premium items =zpecifically
designed for the broadcasting and
recording industry. Quarterly specials.
Valuable gift, worth millions.

REFERENCES:

ABC RADIO NETWORK + UNITED STATIONS * WARNER BROTHERS
JONES SATELLITE NETWORKS + WESTWOOD ONE * CNN
BILLBOARD + BMG/RCA « MCA « Plus over 1,000 Radio & TV stations!

INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for yo ir next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212 FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330) 273-3200, EXT.137.

needs are best served if they can be managed from one computer.

-

¢ Simple to install. Simple to operate
¢ Stand-Alone. No Network required!
¢ Works with any fax list.

¢ Print various activity reports.

FlashFAX™ Software: $895°*
FlashFAX™ Complete System: $3,995

(includes Complete Industrial Rack-Mount Computer with more than 2,000,000 paz:
software|

capacity, 4 high-speed Intelligent fax ports-upgradable fo 32 fax fines! & FlashFAX
ty, 4 hig ge P9

Place your order now.

Call 1-800-317-0658

Al other inguires, please call: 1-972-231-3641

*“Requires {o-Processor Boards

Display Your Wares In i

PRODUCT
SHOWCASE

Call Dawn Garrett

THE INDUSTRY'S NEWSPAPER

310-788-1622
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KTZN

Continued from Page 1

mat out.” ABC Radio President Robert Calla-
han told R&R. ~This marks the first move in
breaking out the format nationally. We're
thrilled with the progress of the test. and we're
just going to start catapulting forward.”

Radio Disney. which initially debuted in No-
vember 1996 at KDIS and WKHX as well as
WYDE-AM/Birmingham and KCNR-AM/
Salt Lake City. expanded to a national level in
May following an initial research study by Sta-
tistical Research Inc. (R&R 5/16). Callahan
said. ~In the last test period. we were looking
at qualitatives and quantitatives and it was
growing by leaps and bounds. We just decided
to go after that in L.A. Look at the rest of our
markets — five of the seven are in the top 20.
We think it will be a terrific success [on
KTZN]"

When asked why ABC decided to debut the
format on KTZN just six months after the sta-
tion’s evolution from KMPC (R&R 2/28), Cal-
lahan responded. ““These two formats were par-
allel testing situations. The Zone was a test for
L.A.; Radio Disney was a test on a national
level. The results were so overwhelming for
Radio Disney that we simply decided to go
aheadand doitin L.A”

Callahan added that the KTZN calls will re-
main for the time being, although the call let-
ters will not be a matter of importance to its
stationality. “[Consultants] David and Scott

McCarthy have branded Radio Disney. and that
will be the station’s name.” Callahan said.

According to an ABC Inc. press release, stud-
ies conducted by the broadcast company found
that 70% of American children own radios and
listened to them “yesterday.” Additionally, the
study concluded “parents and children express
an overwhelmingly strong desire for Disney-
branded radio stations programmed to children
and families.”

When asked if any aspects of KTZN's new
format would be unique to the L.A. radio mar-
ket. ABC Radio Networks President David
Kantor told R&R, “"We plan to have some lo-
cal programming and events, just as our other
affiliates do. However. all programming will
be national. Some programming may move to
the West Coast, but most of it is out of Dallas,
and some originates out of Orlando.”

While the fate of most KTZN stafters re-
mained unknown at presstime. an ABC/L.A.
representative told R&R that Stephanie Mill-
er — who had been hosting afternoons at The
Zone — will assume the 7-9pm shift at Talk
sister KABC-AM when Dodgers baseball
broadcasts conclude at the end of the season.
Anaheim Angels broadcasts will continue to
air on KTZN through the end of the 1997 sea-
son; the team previously announced it was
moving its broadcasts to KRLA-AM in 1998,

KABC, KTZN & KILOS-FM President/GM
Maureen Lesourd was unavailable for com-
ment.

A Hit Of LSG!

No, it's not the newest designer drug — it's a spectacular union consisting of contemporary
R&B superstars Gerald Levert, Keith Sweat, and Johnny Gill (LSG). The trio’s combined talent
will deliver an album scheduled to hit stores this fall — with produc