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BIG CAPITOL EXPENDITURES

Capitol/Nashville has earmarked $1.25
million for radio advertising under an
ambitious new plan. Exec. VP/GM Pat
Quigley tells R&R why — and how — this
money will be spent.

Page 62

JUNGLE FEVER — CATCH IT!

Jim Rome’s Premiere sports talk show has
drawn a loyal (if not fanatical) following.
R&R’s Anthony Acampora goes on safari
to learn the secrets of “The Jungle.”

Page 30
DIALING FOR DOLLARS

The telephone can be one of your most
important allies as you battle for bucks,
but it can also work against you if not used
properly. lrwin Pollack sets your fingers
walking in the right direction.

Page 17

A STONE’S THROW AWAY

Alternatives WLIR/Long Island and KCXX/
Riverside both labor in the shadow of
major-market monoliths called “K-Rock.”
How do they deal with it? Sky Daniels
finds out.

Page 92

+ Val DeLong named Universal VP

» Mike Marino appointed
KKPN/Houston PD

= Bill Campbell set as WCRB/Boston GM

+ Denny Mosesman now
Giant Head/Promo

* T.J. Lambert upped to
ABC Nets VP/Sports

Page 3

CHR/POP
* SUGAR RAY Fly (Lava/Atlantic)

CHR/RHYTHMIC

* USHER You Make Me Wanna... (LaFace/Arista)

URBAN

* BRIAN McKNIGHT You Should Be Mine... (Mercury)

URBAN AC

*BOYZ Il MEN 4 Seasons Of Loneliness (Motown)

COUNTRY
* YEARWOOD & BROOKS In Another's Eyes (MCA)

NAG/SMOOTH JAZZ
» JOYCE COOLING South Of Market (Heads Up)

HOT AC
* PAULA COLE | Don't Want To Wait (/mago/WB)

AC

« ELTON JOHN Something ... (Rocket/A&M Associated)
AGTIVE ROCK

« OAYS OF THE NEW Touch, Peel, And ... (Outpost/Geffen)

ROCK
« DAYS OF THE NEW Touch, Peel, And ... (Outpost/Geffen)

ALTERNATIVE
* CHUMBAWAMBA Tubthumping (Republic/Universal)

ADU £
i * BLUES TRAVELER Most Precarious (A&M)
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THE INDUSTRY’S NEWSPAPER

“Let’s be calm and reasonable.”
White House Press Secretary
Mike McCurry told a crowd of
reporters who were watching the
Dow take its steepest nose dive
in its 115-year history. On Mon-
day, the market plummeted
554.26 points, or 7.2% of its total
value, to 7161.15 — still far less
damaging than the *“Black Mon-
day” crash of 1987, when it fell
22.6%. Investors and analysts
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From Asia, With Love: Radio Stocks
Fall & Rise Amid Market ‘Correction’

kept their cool, and a day later the
market recovered 337.17 points,
a4.71% gain (and the stock mar-
ket’s greatest single point gain in
history, as of R&R’s Tuesday
night deadline), though radio
stocks lagged a bit.

The decline in the U.S. market
was a reaction to severe losses in
Asian markets, which began in
Thailand and smaller markets

STOCKS/See Page 10

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
acor Communications — which has been buying stations
here and there, but not in gobs as has been the trend —
snapped back into group-acquisition mode Monday with a
$623-million winning bid for Nationwide Communications’
17 stations in such markets as Dallas, Houston, Minneapolis,
and Baltimore. The deal, which includes $3 million in con-
sulting fees, puts on hold industry speculation that Jacor is
immediately up for grabs, although some observers believe
that the Randy Michaels-led operation is still an attractive take-
over target.

But Michaels was quick to dispel that notion during a Mon-
day afternoon news conference, telling reporters and stock
analysts that “we are going to continue to look for radio sta-
tion assets that we believe can achieve above-average rates of
return. We are heavily involved in programming and distribu-
tion, and we think there’s substantial growth yet on the prod-
uct side.”

is up for grabs. When a reporter from a radio business news-

to seil Jacor to another group, Michaels wisecracked, “I can’t
remember when we hired that bank and started shopping the
company ... As far as the sale rumors, the trade press hasn’t let
the facts get in the way of printing an interesting story. Icouldn’t

JACOR/See Page 10

In fact, Michaels appeared alarmed by the notion that Jacor ‘

letter asked if the Nationwide acquisition was in preparation |

Jacor’s Nationwide Deal: ‘A Fabulous Fit’

™ The $623 million transaction’s 17 stations will build ‘strong foundation’

Deal Gives Jacor

Five New Markets

Jacor’'s combined holdings in Nation-
wide's eight markets are listed below
(* denotes Nationwide properties):
Baltimore Houston-Galveston
WPOC-FM* KHMX-FM*
Cleveland KTBZ-FMm*
WKNR-AM Minneapolis-
WTAM-AM St. Paul
WGAR-FM* KSGS-AM*
WLTF-FM KMJZ-FM*
WMJI-FM* Phoenix
WMMS-F* KHTC-FM*
Columbus, OH KZZP-FM*
WEII-AM* San Diego
WLOH-AM KOGO-AM
WTVN-AM KPOP-AM
WAZU-FM KSDO-AM
WCOL-FM* XTRA-AM
WHOK-FM XTRA-FM
WHQK-FM KGB-EM
WLVQ-FM KHTS-FM
WNCI-FM* KIOZ-FM
WZAZ-FM KKBH-FM
Dalfas-Ft. Worth KKLQ-FM
KDMX-FMm* KMCG-FM*
KEGL-FM* KXGL-FM*

Napoliello Joins
A&M As SVP/Promo

Peter Napoliello has been
named Sr. VP/Promotion at
A&M Records. Based in L.A.,
Napoliello will
strategize the
label’s pop/
rock/alterna-
tive/crossover
promotion ef-
fort and direct
its 38-member
promotion
staff.

“T've known
and liked Pe-
ter for many
years,” said A&M Chairman/
CEO Al Cafaro. “He’s focused
and tough, two things I want more
of at A&M. I have no doubt Peter
will be very successful.”

Most recently Sr. VP/Promo-
tion at EMI Records, Napoliello
commented. “Al Cafarc has cre-
ated an environment at A&M that
cultivates enthusiasm and instills
a spirit of confidence throughout
the entire company. His approach

NAPOLIELLO/Sce Page 10

Napoliello

)*S,I;év[;iro R?séé To’.
Atlantic EVP/GM

Atlantic Records has upped
Ron Shapire to Exec. VP/GM.
Based in New York. he reports to
Atlantic Group co-Chairman/co-
CEO Val Az-
zoli. Shapiro
will continue
to oversee At-
lantic’s day-to-
day activities, !
a responsibili-
ty he has had
since becom- |
ing Sr. VP/GM
in 1995.

Azzoli
commented,
“When I asked Ron to move from
Los Angeles to New York to be-
come our GM two-and-a-half
years ago, Atlantic was in the
midst of a well-publicized series
of changes. A great motivator,
Ron stepped up to the plate to
play a crucial role in the reorga-
nization and revitalization of this
great company. Long-term artist
development is my top priority,

SHAPIRO/See Page 12

By MATT SPANGLER
R&R WASHINGTON BUREAU
In today’s cutthroat
world of radio wheel-
ing and dealing, any-
one — even the big
boys, as evidenced by
the sale of American
Radio Systems and
the continued specu-
lation about Jacor i
Communications
Corp. — is fair game.

Shapiro

Broadcasting.

When analysts talk about
who’s buying whom, an elite
corps is always lined up on the
purchasing side: CBS, Clear
Channel Communications,
i and Steve Hicks’ Capstar

In many respects, Steve and
his older brother Tom Hicks,
Chairman of the leveraged

Steve Hicks: Therels
Still Room To Grow

I Capstar Broadcasting Partners’ chief on
consolidation, efficient radio, and the future

buyout firm Hicks,
Muse, Tate & Furst
Inc., are the dynamic
duo of the business
end of their company:
Tom is the captain of
industry backed by
mounds of cashand a
diverse portfolio that
boasts pieces of
International Home
"~ Foods, Del Monte-
Mexico, and Berg
Electronics; Steve, President/
CEO of Capstar Broadcasting
Partners, is the unassuming
former small-market GM-
turned-CEO with the know-
how to steer an empire of 315
stations.

They have assembled the

See Page 14

Columbia Appoints
Mauldin President/
Black Music Div.

Michael Mauldin has been
elevated to President/Black Mu-
sic Division for e
Columbia |48
Records. ¥
Mauldin
who will con-
tinue his role
as Sr. VP for
Columbia
Records Group
— 1s based in
New York and
reports to
label Presi-
dent Don lenner.

“Michael has been my friend
and colleague ever since I came
to Columbia nine years ago,” Ien-
ner said. “Since joining the Co-
fumbia team as head of our Black
Music division two years ago,
Michael's leadership and profes-
sional skills have played a major
role in helping to develop the ca-
reers of some of our label’s most

Mauldin

MAULDIN/See Page 12




From The Desk Of:
Tracy Johnson, Operations Manager

10/27/97

TO: Virgin Records
FROM: Tracy Johnson
Re: Rolling Stones

station, it’s obvious that
hook out of your head! And the early callout results look great!

Obviously, whether this SOng turns into a nationa] “c

it’s working for us and | 'm surprised that SO many s
the hottest bands in the country.

Respectfully,
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Delong To Work In
Universal Promotion
As Vice President

Valerie DeLong has been appoint-
ed VP at Universal Records. She’ll
work with Sr. VP/
Promotion Steve
Leeds and VP/
Promotion Monte
" Lipman to create
4 label promoticon
¥ strategies in coor-
dination withVP/
Black Music Pro-
motion Michael
Horton.

“We are ex-
tremely pleased
to have Valerie join Universal
Records,” Leeds commented. “As a
consummate promo professional,
Val will complement the Universal
team’s ongoing successes at Alter-
native and Pop by launching a strong
presence within the ‘Churban’ and
crossover formats.”

Lipman added, “Having worked
with Val before, I know she has an
incredible track record and has
eamed the respect of radio execu-
tives across the country.”

DeLong joins Universal from the
Enclave, where she was Sr. VP/Pro-
motion. Prior to that, she was Sr. VP
at Atlantic-distributed Lava Records.
DeLong served as VP/Pop Promo at

DELONG/See Page 12

Delong

»——25 YEARS

Rise & Shine

NAC/Smooth Jazz superstars Al Jarreau (I) and Boney James (r) dropped
by WQCD/New York’s morning show recently and helped the Big Apple
wake up in style. ’QCD, now Top 10 12+ and Top Five 25-54, is doing a
little rising and shining of its own. Showing some Smooth Jazz spirit along
with Jarreau and James is ‘QCD morning personality, Pat Prescott.

Houston’s ‘Planet’ Welcomes PD Marino

Pop/Alternative Hot AC KMXB/
Las Vegas programmer Mike Mari-
no has been appointed PD at simi-
larly formatted KKPN (The Planet)/
Houston, effective November 17. He
succeeds John Cook, who recently
exited the SFX Broadcasting outlet
to become OM of CHR/Pop KHKS/
Dallas (R&R 10/24).

“Mike’s a ‘bottom-up’ marketer
and a franchise-builder with great
people skills,” said SFX/Houston
Market Manager Mike Crusham.
“He has a proven Pop/Alternative
Hot AC track record and will make
a big difference for us in Houston.”

KKPN Station Manager Michael

Nasser noted. “Mike Marino’s a
well-regarded Pop/Alternative Hot
AC programmer. and we're very
grateful that he wants to be part of
our team.”

Marino previously was KYLD/
San Francisco’s Marketing Director.
He’s also been Asst. PD/MD for
KMEL/San Francisco and KGGV/
Riverside. He added, “I'm excited
at the opportunity of working with
a great group of people headed by
Mike Crusham. SFX is a quality-
driven company with excellent pro-
gramming guidance. I’'m looking
forward to making a big splash in
Houston.”

LOOKING BACK

y Halloween of '73, Wolfman Jack’s career was taking off like
a bat out of hell! He was doirg weeknights on WNBC/New

o

York and taping The Mid-
night Specialfor NBC-TVin !
Burbank. In December, he
began doing a syndicated
all-oldies show, with WROR/
# Boston and KRTH/Los i
Angeles as flagship sta-
tions. The fcllowing sum-
mer, he would tour with The
Guess Who, after they re-
corded “Clap For The Wolf-
| man”
1 Between then and his
& untimely death in July 1995,

SN s

Wolfman Jack howled and proWIed at over a hundred radio sta-
tions — sometimes live, in parson, as in this 1978 photo of Da’
Wolfman and Jack O’Brien oi WIVY-FM/Jacksonville.

Sticking With Radio For 25 Years
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Mosesman Heads
Giant/Nashville
Promotion Dept.

Former Asylum VP/Promotion
Denny Mosesman has been named
to the newly cre- [E
ated Head/Pro-
motion postat Gi- |
ant/Mashville.

Label President
Doug Johnson
said. “Denny’s |
experience. pas-
sion. and com-
mitment to our
artists and their
music will be an
incredible asset to
our Giant family. In a world where
radio is the lifeline between our
music and the fans, his genuine re-
spect for the radio community as
well as the opportunities that radio
presents to us will help us achieve
our goals”

Mosesman’s 20 years in pop and
country promotion include a 10-year
stint at Warner Bros./Nashville,
where he started as a regional pro-
moter in 1984 and was named Di-
rector/National Field Promotion in

Mosesman
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Campbell Comes To Classical WCRB-FM/
Boston For General Manager Position

New England radio veteran Bill Campbellhas been named GM of Charles

River Broadcasting's Classical WCRB-FM/Boston. He previously was GM

at WSNE-FM/Providence. Campbell assumes duties most recently held by
| Charles River President Cynthia Scullin. who is now a partner in The Fair-
field Company. a marketing and management consulting firm.

“I'm gelling into a great radio station. and I think there’s going to be a

need for this type of station in Boston.” Campbell told R&R. “This is a

\ with him. He's my best friend.”

viable format in Boston, and like any format, you need to do your home-
work. For the past 12 years, I've been working with [former Beck-Ross
Communications executive} Jim Champlin, and I'll really miss working

Before joining WSNE, Campbell served as GM of WMEX-AM & WMIX-
FM/Boston and, before that, of WHAS-AM & WAMZ-FM/Louisville. He
has also been GSM of WPRO-AM & FM/Providence.

| Lambert Scores ABC Net VP/Sports Post

ABC Radio Networks
has upped T.J. Lambert | 4
to VP/Sports. He’ll be in- |
volved with all aspects of
the network’s Sports Divi-
sion, including interaction
with affiliate marketing,
ad sales, marketing. and
programming for both
ESPN Radio and ABC
Sports Radio.

ABC Radio Networks
President Lyn Andrews re-

coupled with his experience
in affiliate marketing and
programming will ensure
§ ABC's leadership in Sports
radio.”

Lambert most recently
t served as VP/Affiliate Mar-
keting, having risent from Sr.
Director/Affiliate Market-
ing last August. Prior to
joining the company in
1993, Lambert warked for
Jones Satellite Networks as

1998. He joined Asylum in 1994, Sr. VP/Sales & Marketing.

marked. “T.J.’s passion for sports
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By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Triathlon“Br"oadca

San Diego-based Triathlon Broadcasting Co. has hired
Goldman, Sachs & Co. to explore a possible sale of the compa-
ny or other transactions. Triathlon, which has 30 stations in six
Western U.S. markets, could fetch between $150 million to
$200 million, depending on revenues, according to one indus-

try analyst.

Last week. the company unveiled
its third-quarter earnings with net rev-
enues reaching an all-time high of
$9.4 million. 74% over third-quarter
1996 revenues of $5.4 million. It re-
ported that for the first nine months
of 1997. net revenues increased 92%
to $23 million. (For details, see Earn-
ings, Page 8.)

Triathlon said it was exploring its

potential to change hands because of
industry consolidation. But First
Union Capital Markets VP Bishop
Cheen offered his own observation:
“Bob Sillerman [a primary sharehold-
er] seems at a point in his investment
cycles in radio to take advantage of
his investment. The good news is that
he made the announcement in a very

deal-active year, a very radio-active

RADIO BUSINESS
sting Goes On The Block

summer and fall. The bad news is that
he did it 48 hours before the market
got a big shock,” Cheen said referring
to Monday's sudden stock plummet.

Although the stock market made a
significant recovery on Tuesday, radio
is always a different animal, theorized
the analyst. “Radio is a collection of
individual stories. The radio market
always leads the correction and lags in
the rebound.” Cheen told R&R. “Ra-
dio tends to have a rich premium. It’s
just the way it’s always been.”

While any company is apt to make
a move to purchase the group in the
current climate, Citadel Communica-
tions, Saga, and Capstar Broadcasting
have been cited as possible buyers.

Hundt Responds To Quello Attack

BY MATT SPANGLER
R&R WASHINGTON BUREAU

The old gang at the top of the FCC is breaking up, and
some of them are now taking swings at each other. In a speech
last week at Michigan State University (where he will assume
a chair once the Senate votes on the pending FCC nomina-
tions), outgoing Commissioner James Quello attacked Chair-
man Reed Hundt for what he believes to be hypocrisy in some
of Hundt’s pro-First Amendment declarations.

“When it comes to controlling
broadcasters’ speech. the past three
years have been the most intensely
regulatory of all the 23 years that I
have been at the FCC.” Quello said.
Hundt interprets the First Amendment
as a “charter” for more government
regulation of speech. while Quello
places the burden of proof in govern-
ment’s lap. said the lauer.

“For 20 years. [Quello] attempted to
defeat every effort 1o have a specific
quantifiable public interest standard.”
Hundt told R&R in response to Quel-
lo’s criticism. “In the end. he lost.”

Hundt said that Quello doesn’t ac-
knowledge that spectrum is funda-
mentally the property of the public.

and that since broadcasters use it for |

free — which is not the case with any
other public utility — they should give
back “something special™ in return.
He also disagreed with Quello’s as-
sessment that the past three years have
been overly regulatory.

He added that he found Quello **a
pleasure to work with™ over the past
four years.

Defending the $1.75-million settle-

ment that Howard Stern, whom he
called a “smartass,” made with the
FCC over a number of alleged inde-
cency violations over the past decade,
Quello pointed out that the shock jock
has a right to free speech, but “he did
not have a right to violate established
and court-approved rules supporting
time constraints to provide a safe har-
bor for children” Stern attorney Steve
Lerman would not respond to Quel-
lo’s remarks.

Radio Business Fastest

Growing Industry, Says Report

BY PATRICE WITTRIG
R&R WASHINGTON BUREAU

Nine months after the craziest and most celebrated year in
radio ended, Veronis. Suhler & Associates (VS&A) on Tues-
day previewed its 15th annual “Communications Industry Re-
port.” analyzing the elements behind the deregulation-induced

explosion.

“The value of radio transactions
among publicly reporting companies
totaled $13.4 billion in 1996, com-
pared with an average of $1.2 billion
in 1994 and 1995 and of less than $1
billion in both 1992 and 1993." the

' report said.

Consolidation was the magic word
in 1996. with the revamped Telecom-
munications Act allowing broadcast-
ers to expand their in-market holdings.
Mostly fueled by acquisitions, radio
station revenues increased 36.2%.

RADIO/See Page 8

Bloomberg [P

Chancellor Media Wraps Up Katz Stock Purchase

hancellor said 13,531,726 shares — or 99% of the outstanding shares

— of Katz Media Group common stock were tendered by Friday
evening's deadline. That included 740,138 shares subject to guarantees
of delivery. Also, Chancellor Media Corp. of Los Angeles — an indirect,
wholly owned subsidiary of Chancellor Media — said it has obtained the
requisite consents of registered holders of the 10+% senior subordinated
notes due 2007 of Katz Media Corp. Chancellor agreed in July to buy
Katz for $373 million.

Regent Continues Acquisition Binge With Faircom Merger

he privately held Regent, headed by Terry Jacobs, has deals to ac-

quire the Park Lane and Alta stations in the West and Great Trails
Broadcasting stations in the Midwest. With the addition of Faircom’s two
AMs and three FMs in Flint, Ml and Mansfield, OH — along with a pend-
ing FM acquisition in Shelby, OH — Regent’s roster will total 29 stations in
11 markets. Faircom shareholders will trade their common shares for pre-
ferred Regent shares. Jacobs said he'll be looking to borrow more money
in order to bolster his current markets and create regional clusters.

Capstar Announces Sale Of NY, Connecticut Stations

C apstar is selling 11 stations — eight in Upstate New York and Con-
necticut and three that comprise the Fairfield County News Net-
work, which serves the Danbury and Norwalk-Stamford, CT markets.
On October 9, Capstar's subsidiary Commodore Media agreed to sell
WFAS-AM & FM/New York and WZZN-FM/Mt. Kisco, NY to Westches-
ter Radio. However, under the terms of the agreement, Commodore has
the ability to terminate the deal. Randy Jeffrey of Media Venture Part-
ners is overseeing the deal.

Paxson Sells Tampa Billboards

U niversal Outdoor Inc. will pay $4.5 million for Paxson’s 178 outdoor
ad faces in Tampa, Paxson said Monday. Paxson’s decision to sell
its billboards “put a close to yet another successful chapter in the history
of Paxson Communications,” said Chairman Lowell “Bud” Paxson. Pax-
son recently sold its radio division to Clear Channel to focus on becoming
the nation’s seventh TV network. In addition, Paxson hung a for-sale sign
on its rights to an American Hockey League franchise in West Palm Beach.
In a separate, $1.7 billion billbgard deal announced last week, Clear
Channel (NYSE: CCU) will merge with Universal Outdoor Holdings (Nas-
daq: UOUT) in a tax-free, all-stock exchange. Clear Channel will have
88,000 display faces in 31 markets across the U.S. Each share of Univer-
sal Holdings Inc. common stock will be exchanged for 0.67 shares of
Clear Channel common stock. Clear Channel will assume about $495
Continued on Page 8

R&R/Bloomberg Radio Stock Index .

This weighted index consists of a!/ publicly traded companies that de-
rive more than 5% of gross revenues from radio advertising.
Change Since

B H1/97 10717197 1072497 1 1017
Radio Index 100.37  166.56 170.36  +69.73% 2.28%
Dow Industrials 6611.05 7847.03 771541 +16.70% -1.68%
S&P 500 759.64 94416 1650.92  +23.96% -27%

OWN THE NAME... OWN THE AUDIENCE!

&

NOW ON

WWDC, Washington

WYUR, Detroit

THE MUSIC of

LIFE

™

i —

Call Michael Henderson, Director of Affiliate Sales 303-784-8700

* Proven ratings results with branded marquee name for Adult Pop Standards!
o Celebrity air talent and NOW the Patti Page Show!

* Exclusive “New Life Sales Success” advertising sales program!
» 20 years of expertise with the mature market audience!

®

JONES RADIO NETWORK™
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Strategic & Tactical Audience Research

America’s leading
callout program

From B96 in Chicago to The Beat in Los Angeles, from KDWB/Minneapolis to MTV/Music Television.
STAR is America’s leading program of ongoing music and perceptual research.
For a 1998 research proposal for your station, call Kurt Hanson at Strategic Media Research.

1-800-777-8871
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8 DEAL OF THE WEEK

S

Dollars To Date: ~ $13,049,327,307

(Last Year: $13,501,971,756)

o Nationwide Communications This Week’s Action:  $706,603,794
$623 million (Last Year: $95,904,500)

17 stations in eight markes Stations Traded This Year: 2113 |

Stations Traded This Week: 66

TRANSACTIUNS

(Last Year: 39) ,

Nationwide The Latest To Join Jacor

D Regent meryes with Faircom in $18 million+ deal

;m{

POWER: 98.6kw at 1673 feet; 99kw at
1348 feet
FORMAT: Hot AC; Rock

Natuonwude
Communications
PRICE: $623 million

Houston

TERMS: Asset sale for $620 million
cash and $3 million in consulting fees
BUYER: Jacor Communications Inc.,
headed by CEO Randy Michaels. It
owns 172 stations in 36 markets.
Phone: (606) 655-6523

SELLER: Nationwide Communica-
tions Inc., headed by President Steven
Berger. It owns 17 stations in eight
markets. Phone: (614) 249-6339
BROKER: Gary Stevens & Co.

WPOC-FM/Baltimore

FREQUENCY: 93.1 MHz
POWER: 16kw at 860 feet
FORMAT: Country

WGAR-FM, WMJI-FM &
WMMS-FM/Cleveland

FREQUENCY: 99.5 MHz; 105.7 MHz;
100.7 MHz

POWER: 50kw at 499 feet; 16kw at
1129 feet; 34kw at 600 feet

FORMAT: Country; Oldies; Rock

WFII-AM, WCOL-FM &
WNCI-FM/Columbus

FREQUENCY: 1230 kHz; 92.3 MHz;
97.9 MHz

POWER: 1kw; 22kw at 755 feet; 17.5kw
at 561 feet

FORMAT: News/Talk; Country; CHR

KDMX-FM & KEGL-FM/
Dallas
FREQUENCY: 97.1 MHz; 102.9 MHz

Lorianne Crook & Charlie Chase

KHMX-FM & KTBZ-FM/ I

FREQUENCY: 96.5 MHz; 107.5 MHz
POWER: 97kw at 1919 feet; 95kw at
1972 feet

FORMAT: Hot AC; Alternative

KSGS-AM & KMJZ-FW/
Minneapolis

FREQUENCY: 950 kHz; 104.1 MHz
POWER: 1kw; 89kw at 1034 feet
FORMAT: Urban; NAC/Smooth Jazz

KGLQ-FM & KZZP-FM/
Phoenix

FREQUENCY: 96.9 MHz; 104.7 MHz
POWER: 98kw at 1558 feet; 100kw at
1549 feet

FORMAT: Classic Hits; Hot AC

KMCG-FM & KXGL-FM/San
Diego

FREQUENCY: 95.7 MHz; 94.1 MHz
POWER: 29kw 640 feet; 100kw at 617
feet

FORMAT: AC; Oldies
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WKDL-AM/SlIver Spring,
MD & WKDV-AM/Manassas,
VA (Washington)

PRICE: $2.5 million

TERMS: Asset sale for cash

BUYER: Mega Broadcasting Corp.,
headed by President Alfredo Alonso.
It owns three other stations. Phone:

(201) 541-9555

SELLER: Capital Kids Radio Compa- | _

ny, headed by President Virginia Car- |
son. It owns WKDB-AM/Baltimore.
Phone: (301) 588-1050 |
FREQUENCY: 1050 kHz; 1460 kHz
POWER: 1kw; Skw

FORMAT: Children's

BROKER: Bruce Houston and Joe |
Sitrick of Blackburn & Co.
COMMENT: The buyer's LMA begins |
in late November; the format will change
to Spanish.
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Regent/Faircom merger

ESTIMATED VALUE: $18.25 million
TERMS: Merger; Faircom shareholders
will exchange their common shares for
the equivalent of preferred Regent
shares

BUYER: Regent Communications
Inc., headed by Chariman/CEO Terry
Jacobs. It has agreed to acquire the
Alta Broadcasting, Park Lane Group,
and Great Trails stations. It owns or op-
erates 29 stations in 11 markets. Phone:
(606) 292-0030

SELLER: Faircom Inc., headed by
Chairman/CEO Joel Fairman. Phone:
(516) 676-2644

BROKER: Crisler Co. for Faircom; Star
Media Group for Regent

WFNT-AM, WCRZ-FM &
WWBN-FM/Flint, MI
FREQUENCY: 1470 kHz; 107.9 MHz; ‘
101.7 MHz

POWER: S5kw day/1kw night; 50kw at
331 feet; 3kw at 328 feet

FORMAT: News/Sports; AC; Classic Rock

High profile celebrities
Instant loyal audience
Quality programming

Local advertising/sponsorship opportunities

Call Michael Henderson, Director of Affiliate Sales 303-784-8700
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1997 DEALS TO DATE

U

THANSACTIONS AT A GLANCE §

® Regent/Faircom merger $18.25 million (est.)
o WFNT-FM, WCRZ-FM & WWBN-FM/Flint, MI
® WMAN-AM & WYHT-FM/Mansfield, OH

® WSSY-FM/Talladega, AL $400,000

e KAXB (FM CP)Tuba City, AZ $3075

- & KOCY-FMMoxie, AR $600,000

o KCVR-AM & KMIX-FM/Stockton $1.2 million

® KBRU-AM & KFTM-FM/Fort Morgan, CO $275,000

® WPKN-FM/Bridgeport, CT No cash consideration

® WKDL-AM & WKDV-AM/Washington $2.5 million

® WMTX-AM/Pinelias Park (Tampa-St. Petersburg), FL $1.5 million
® WAUC-AM/Wauchula, FL $25,000

® KFTZ-FM & KOSZ-FMAdaho Falls, ID $2 million

® KTOC-AM & FM/Jonesboro, LA $112,500

® WLTS-FM & WTKL-FM/New Orleans $29 million

® WCME-FM/Boothbay Harbor, ME $537,000

e WALZ-FMMachias, ME $88,000

® WTOS-FM/Skowhegan (Augusta-Waterville), ME $2.2 million
® WMLQ-FM/Rogers City, Ml $238,500
® WQPM-AM & FM/Princeton (Minneapolis-St. Paul), MN $2.75 million

. © WWDF-AM/Richland (Jackson), MS $225,000

® KNEM-AM & KNMO-FM/Nevada, MO $475,000
® KFGE-FM/Milford (Lincoln), NE $800,000

® WNHQ-FM/Peterborough, NH $565,000

® WSSG-AM/Goldsboro, NC $75,000

. ® WPAO-AM, WICT-FM & WWSY-FMW/Youngstown-Warren, OH $2.6 million

® Jacor Ohio acquisitions $14.5 million
® WMRN-AM & FM & WDIF-FM/Marion

e WQTL-FM/Ottawa
® WHMQ-FM/Toledo

® WPMZ-AM/East Providence, RI $900,000

® WPJM-AM/Greer (Greenville-Spartanburg), SC $200,000
. ® WEZI-FFM/New Market (Harrisonburg), VA $1 million

® WISS-AM & FM/Berlin, WI $550,000

e WKCH (FM CP)yWhitewater, Wl $34,719

WMAN-AM & WYHT-FM/
Mansfield, OH

FREQUENCY: 1400 kHz; 105.3 MHz
POWER: 920 watts; 50kw at 371 feet
FORMAT News/Sports; AC
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WSSY-FM/Talladega

PRICE: $400,000

TERMS: Asset sale for $125,000 cash
and a five-year, $275,000 promissory
note at 8% interest

BUYER: Williamson Broadcasting
Inc., headed by President Douglas
Williamson. Phone: (205) 761-9779
SELLER: Talladega Broadcast Part-
ners Ltd., a wholly owned subsidiary
of Stroh Commumcanons Inc.

KAXB (FM CP)/Tuba Clty

PRICE: $3075
TERMS: Construction permit for cash
BUYER: Roberts Radio L.L.C., head-

ed by President Robert Sherman. it
owns KFXR-FM/Chinle, AZ. Phone:
(914) 741-1133

SELLER: Skynet Communications
Inc., headed by President ThomasTro-
land. Phone: (505) 863- 9391
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KOCY-FMIHoxie

PRICE: $600,000

TERMS: Asset sale for $200,000 cash
and a 12-year, $400,000 promissory
note at 8.5% interest

BUYER: Mindy Worlow. Phone: (870)
886-1350

SELLER: John Shields. Phone: (870)
972 1538

KCVR AM & KMIX FM/
Stockton

PRICE: $1.2 million
TERMS: Asset sale for cash, stock, and

Continued on Page 8
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TWAS JUNE 21,1969

|\ wHen 17 yeAr oLp DIck BARTLEY cuep uP

w=) HIS FIRST RECORD AT WWOP IN LYNCHBURG, VA,
AS THE BEAT OF CREEDENCE CLEARWATER REVIVAL'S
"BAD MOON RISING” POUNDED IN HIS HEADPHONES ON
“THE MIGHTY 14.90” DICK BARTLEY KNEW HED MET
HIS FATE, DECADES LATER, DICK BARTLEY STILL
GETS A BLAST FROM THE MUSIC AND ERA HE LOVES
SO MUCH, THAT PASSION... THAT INFECTIOUS THRILL...

MAKES DICK BARTLEY..
AMERICA’'S #| OLDIES ENTERTAINER!
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Four fact-packed, fun-filled hours - counting down the week’s
top oldies. Thanks to host Dick Bartley, the ‘60s never sounded . 1!
better! American Gold is delivered on CD for barter. e _a

Rock & RollI’s Greatest Hits

Just what the name implies. Dick Bartley hosts a live, 5 hour satellite-delivered oldies
party with requests from listeners coast to coast. Dick Bartley brings new life and vivid
history to the 1960s that could only come from someone who was there and part of the
action! Rock & Roll’s Greatest Hits - 5 hours of barter entertainment money can’t buy!

WEEKEND DAYPARTS... A NEW SPIN TO YOUR OLPIES...
IT'S THE MOST FUN YOU CAN HAVE WITH YOUR TRANSMITTER ON!

For information on American Gold, Rock & Roll’'s Greatest Hits and Dick’s ‘70s show Yesterday...Live!
Call Radio Today at (212)581-3962

-
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EARNINGS

lear Channel Commnications

Inc. announced third-quarter
1997 was “the minst suzcessful in
the company’'s histary” After-tax
cash flow was up 98%, from $27.8
million in the third quarter of 1996
to $55 million this year. During the
first nine months of 97, after-tax
cash flow was up 101%, from
$68.1 million in 1996 to $137.1
mitlion.

Net revernies reached an alltime
high of $9.4 millian, 74% owver fhird-
quarter 1996 revenues of 55.4 mil-
tion. Broadcast cash flow graw
112% 1o 53.4 million, compared to
$1.6 million in 96, For the first nine

RIS & I SRR
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Record Revenues For Clear Channel, Saga, Paxson

months of 1997, net revenues in-
creased 92% to 23 million; broad-
cast cash flow grew 106% to ap-
proximately $6.8 million.

For the third quarter of this year,
netrevenue was up 13.8% (8.4% on
a same-station basis) over the third
quarter of 1996, to $17.1 mitlion. Net
revenye was Up 20.4% (7.3% on a
same-station basis) for the first rine
months of 1947 over the same pari-
od last year, to $48.1 million. Broad-
cast cash flow increased 16.4%
overafl and on a same-station ba-
sis, to 6.4 milion, for this quarter.
For the first ning months of this year,

RADIO BUSINESS

broadcast cash flow was up 16.9%
(12.5% on a same-station basis}), to
$16.1 million.

Third-quarter revenues for con-
tinuing operations of Paxson Com-
munications Corp. were up 59%,
from last year's $14.9 million to
$23.8 mitlion this year. The compa-
ny’s statement says the results
were “based on the growth of its
television group!” In August, Paxson
agreed to sell its 46 radio stations
o Clear Channel Cammunications
for 3633 million, The deat is expect-
ed 1o close Oclobear 31,

— Patrice Wittrig
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Continued from Page 4

while radio broadcasters’ assets near-
ly tripled.

Rapid Growth

“The radio business is growing fast-
er than all media,” said VS&A co-
CEO/President John Suhler. That rap-
id growth is a reflection of the mas-
sive amount of consolidation the in-
dustry has witnessed.

Radio broadcasting came in fifth
place overall — with 18.5% — in
terms of operating income margin.
This represented an increase of 6.6
points from 1992.

Among the 50 companies includ-
ed in VS&A’s report, Westinghouse,

with its CBS buy, came in as the fast-
est-growing radio company over the
1992-1996 period; Cox Communica-
tions had the highest operating cash
flow (38.1%) among radio groups.
Radio network companies were the
big winners in increases in operating
cash flow margins since 1992, im-
proving 17.1%. Network companies
also posted the largest increase in op-
erating cash flow return on asset
(ROA) improvement over the 1993-
1996 period, gaining 7.8 points, ac-
cording to the report. “Radio network
business is less than $1 billion in rev-
enue, but has still been an attractive
performer recently,” Suhler added.
“This consolidation is directional-
ly grounded,” he told R&R. “When
you have consolidation, and you have

station owners going from 10 stations
to 20 or 70 on a relative overnight ba-
sis, it’s really kind of a different game
than local programming. It’s become
a game of ownership and marketing
and how to sell radio on a marketwide
basis. The programming aspect of that
is the availability of a good radio net-
work that makes it somewhat easier
to program a lot of those dramatic in-
creases in station population. That’s
why they’ve grown: They’ve been in
demand. Right now is a strong period
for the radio networks.”

Walt Disney Company had the sec-
ond largest revenue of all communi-
cations companies, at $16.7 billion —
one of the few exceptions to the norm
of top radio companies being “‘single-
segment,” or pure-play.

TRANSACTIONS

Continued from Page 6

two promissory notes

BUYER: Z-Spanish Radio Network
Inc., headed by President Amador Bus-
tos. it owns KLOC-AM & KZMS-FM/
Modesto, CA. Phone: (916) 646-4000
SELLER: Silverado Broadcasting
Co., headed by PresidentJohnWinkel.
Phone: (916) 569-1880
FREQUENCY: 1570 kHz; 100.9 MHz
POWER: Skw day/500 watts night; 6kw
at 328 feet

FORMAT: Regional Mexican; Region-
al Mexican

KBRU- AM & KFI'M FM/Fort
Morgan

PRICE: $275,000

TERMS: Asset sale for cash

BUYER: Arnold Broadcasting Co.
Inc., headed by President William Ar-
noid. it owns KSTC-AM & KNNG-FM/
Sterling, CO.

SELLER: Morgan County Broadcast-

ing Co., a wholly owned subsidiary of
Lovecom Inc., headed by President
William Kim Love. Phone: (307) 672-
7421
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WPKN-FM/Bridgeport

PRICE: No cash consideration

TERMS: Stock transfer; appointment of

new directors to the board

BUYER: Robert Reeves, George Tes-

key, and Janine Bujalski are acquir-
Continued on Page 28
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Contmued from Page 4

million of currently outstanding Universal Qutdoor debt. The deal is sub-
ject to regulatory approvals and other closing conditions.

Meanwhile, Clear Channel was reiterated “priority list” by Goldman,
Sachs analyst Richard J. Rosenstein. The 12-month target price is $85
per share.

FCC Nominee Vote Still On Hold

t press time, the Senate was finally preparing for a vote on the pend-

ing nominations of William Kennard, Michael Powell, Gloria Tristani,
and Harold Furchtgott-Roth. A spokesman for Senate Majority Trent Lott
(R-MS) told R&R that he would either move for“unanimous consent” on a
vote Tuesday night, or debate the nominees Wednesday, to be followed by
a vote. A vote had been delayed since October 8, when the Commerce
Committee approved all four nominees, while Lott claimed that partisan
division over campaign finance reform legislation prevented him from
scheduling action.

Adding to the delay were the blocks from Sen. Conrad Burns (R-MT),
chairman of the Telecommunications Subcommittee of the Commerce
Committee. He prevented a vote because he had questions about the
nominees’ views on the “universal service” fund, whose objective is to
keep phone rates in rural areas in line with those nationwide.

Sinclair LMAs In The Big Easy

S inclair Broadcast Group Inc. announced last week that it will enter
into an LMA with Phase [} Broadcasting’s WTKL-FM and WLTS-FM/
New Orleans, effective tomorrow (11/1). As part of the agreement, Sin-
clair has signed a two-and-a-half-year option to purchase the stations for
$29 million in cash. Sinclair, which already has four FMs and two AMs in
the market, will have to divest two or three stations in order to receive
approval from the Department of Justice, according to Director of Corpo-
rate Finance PatTalamantes. He told R&R that, at press time, the compa-
ny had not decided which stations to selt.

Westinghouse To Spin Off Last Industrial Unit

Westinghouse Electric Corp. is in talks with several European com-
panies about selling its power-generation units — its last industrial
manufacturing business — for as much as $4 billion. The sale is part of
Westinghouse's move to a pure-play media company, which is expected
to happen by year's end. Westinghouse would not comment on the report.

Analyst Raises Disney Rating

mith Barney’s Jill Krutick upgraded Disney from “outperform” to“buy”

last week, citing the anticipated success of its theme park, film, and
retail operations. She questioned the wisdom of the purchase of Capital
Cities/ABC, but said that she expects the company to build its broadcast
operations in the coming year. She set a 12-month target stock price of
$110 per share. On Friday (10/24), Disney stock experienced its heaviest
trading since September 11, with a volume of 2,159,900 shares. The price
went as high as 84 7/8, up from its Thursday close of 82 5/16.

Hicks, Muse Ups Ante for LIN TV
he Dallas-based investment firm last week increased its merger offer
to $1.9 billion or $55 per share and will assume some of LIN's debt.
Continued on Page 28

PUT YOUR STATION IN THE TOP 5!

Arbitron Spring ‘97, MSA, M-S 6a-12m

All data subject to the limitations outiined in the report

Call Michael Henderson, Director of Affiliate Sales 303-784-8700

MOVE your station ahead of the competition with the JONES RADIO NETWORK!

WJBX-FM Ft. Myers, FL « Rock Alternative acuns 15-3
WRVC-FM Huntington, WV « Good Time Oldies aduns 25-52
KWIC-FM topeka, KS * Adult Hit Radio s 25.54

®

JONES RADIO NETWORK™
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The Short/cut Editor is your
next tape recorder, edit block
and digital delivery system.

It’s Un-Reel.

So is our free test drive offer.

Discover for yourself why for production, yet easy enough Attention call
the Shortcut Personal Audio for fast on-air editing. All this } letter stations**
Editor is the perfect replace- in one compact, Dywiwe int T8 N/ You're only a
ment for generations of portable and sexy unit. g ©Phone call away

) from a free
reel-to-reel tape recorders. If you've got a lot to do, 4

10-day Test Drive.

/ So try it out.

‘ We'll understand if

4 you don'’t give it back.
(818) 991-0360

It delivers massive hard disk  and not enough time to
storage, provides true cut and  do it in, it’s time for a Shortcut.
paste waveform editing, and So here’s our offer. Take it out
makes low-cost copies to the for a test drive on our nickel.

popular 7IP drive* It even has  We’re that sure that after you
built-in speakers. test drive it, you'll want to ®
Shortcut is powerful enough ~ park it at your place.

PROFESSIONAL DIGITAL AUDIC

For more information call (818) 991- 0360 / Fax (818) 991-1360 / www.360systems.com

*Qptional accessory.
**Offer good in U.S. and Canada only.



" Hot ACs WKTI and WMYX, Adams

Taps Lenac As PD

Former WRLG/Nashville OM
John Lenac has resurfaced at
KCCX/Kansas City as PD. Lenac
replaces Jon Anthony, who exited.

“I’m thrilled to be in Kansas City
and am looking forward to helping
KCCX use its strengths to rise above
the competition,” Lenac told R&R.
“I want to thank my industry friends
who demonstrated their support since
my departure at WRLG.”

The Kansas City Alternative field
remains a crowded one, with last
week’s naming of former KMYZ/
Tulsa PD Paul Kriegler at Pop/Alt
KOZN. Lenac, having begun his ca-
reer at KTOZ/Springfield, MO, will
now also compete with former men-
tor “Super” Frank Copsidas’ cross-
town Alternative KCHZ.
Adams Appointed PD
At WXPT/Milwaukee

Sports/Talk-CHR/Rhythmic com-
bo KCBL-AM & KBOS-FM/Fresno
PD Mark Adams has accepted the
programming chair at WXPT (The
Point)/Milwaukee. He succeeds
Chris Kerr, who recently exited the
Saga Communications Pop/Alterna-
tive Hot AC.

“Mark’s experience and maturity fit
the bill for what we were looking for,”
President/GM Tom Joerres told R&R.
“This is a very explosive station, and
he’s the right individual for the job.
The Point has skyrocketed in its first
several months. We needed someone
who will nurture the station as we con-
tinue growing this Pop/Alternative
Hot AC format.”

Adams told R&R, “I was very sold
on the group of people at The Point.
Tom Joerres has been in Milwaukee
many years and has a strong grasp of
the market. They’ve done a great job
of signing on the station and are com-
mitted to the format.”

Regarding the existence of market

told R&R, “The competitive environ-
ment really seems to show that Pop/
Alternative Hot AC can do well in
Milwaukee. It’s all a matter of lean
and focus. WKTIand WMYX do very
well, but are demoed several years
older than the direction we’ll take.
There really isn’t a station in the mar-
ket serving contemporary hit music
for females 18-34. While well-pro-
grammed, those two stations lean old-
er than that, leaving a hole and niche
open for us to exploit.”

Prior to joining KBOS nearly four
years ago, Adams — who begins at
The Point November 10 — previous-
ly worked on-air at KKL.Q/San Diego,
XHTZ/San Diego, KOY-FM/Phoe-
nix, and KKXX/Bakersfield.

L= - —————
Napoliello

Continued from Page 1
and attitude set a tone that is clear
and strong and has raised the level of
my aspirations and goals. T am both
honored and grateful for the oppor-
tunity to join such a revered organi-
zation, and I am fully committed to
the promotion staff, the repertoire,
and the entire A&M team.”

Between 1983-86, Napoliello was
National Album Promotion Director
for Chrysalis Records. He then joined
Geffen Records and headed its pop |
promotion team for six years. i

Alt. KCCX/Kansas City [

Tl‘m Latta, former GM of the Kansas City Wizards pro soccer team,
has baen named VP/GM of Alternative KCHZ/Kansas City. Latia,

who previausly was GM of the San Diegn Sockers, spent 11 years in that

organization and served as Public Relations Director, Marketing [irsctor,
and Director/Broadcasting as well,

KCHZ owner Radio 2000 President Frank Copsidas said, "We are ex-

cited abaut the oppartunities that lie ahead of us with Tim leading the
charge at ‘Channel 295.7. With Tim's experience, influsnce, and excite-
ment, we are poised to bacoma a leader in the Kansas City market”

Prior ta his socoer exparignce, Lafta was in the marketing department
at KGB/San Diega, “I'm very excited tobe back in breadeasting and part
of Channel Z;” Laita said. “The local markiet is in a state of change, which
is the perfect fime for us fo take the glant step from new station to long-
term player in the market :

I.z;tta’s New iaal: KCHZ/KC's 'JPIGM
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EXECUTIVE ACTION

WW1 Picks Panosh As VP/Mktg. & Communications

eggy Panosh has been named VP/Marketing & Communications for

Westwood One. In this new role, Panosh will maintain responsibili-
ties over marketing and promotion of the radio network’s programs and
personalities.

Panosh had previously served as Director/Marketing for CBS Radio’s
WXRK-FM (K-Rock)/New York. Hired in 1990, Panosh assisted in the sta-
tion’s successful segue from Classic Rock to Alternative, and helped broad-
en the station's image to better coordinate its morning show — featuring
Howard Stern — with its other dayparts.

Panosh will continue to be based in Manhattan,

Riker Locks Up 1500 GM/Head Of Sales Position

an Riker has been tapped as GM/Head of Sales

radio.”

Herring served as WWWW’s MD between 1981-87,

Jacor
Continued from Page 1

help getting that out of my system.”

Michaels acknowledged that Ja-
cor has “stood on the sidelines for a
while and passed on some groups
that we liked everything about but
the price. This was the right thing
for our balance sheet.”

‘Worth The Wait’

Nationwide’s stations are in eight
markets. “‘It puts us in five new mar-
kets and adds to our collection in
three,” Michaels said. “We are over
the FCC limit in San Diego, and we
may have some other issues else-
where.

*“This is just a fabulous fit for Ja-

.cor. This is a company that we have

talked about for years as being an
ideal fit. It expands our reach in
Ohio, and it gets us into some fabu-
lous, high-growth markets.

*“This was worth the wait. Nation-
wide hits the mark on all fronts for
Jacor. The economic return exceeds
our hurdle rate and is consistent with
our high standards for capital invest-
ment. The new broadcast areas give
us a strong foundation to begin
building regional clusters and con-
tinue our geographic expansion.”

Nationwide President Steve Berg-
er said, “We’re pleased to have Ja-
cor as a partner in this transaction,

.although it will be difficult to leave

Nationwide. We recognize, howev-
er, that the industry is changing, and

| the stations need to be on the lead-

ing edge of that change in order to
grow.”

Michaels, however, acknowl-
edged that the deal included “a num-

Herring Now Lyric Street Dir./Nat’l Promo

River North/Nashville VP/Promotion Kevin Herring has been named
Director/National Promotion for the new Nashville-based Lyric Street. He
begins work at the Disney-owned label on November 17. o

“We are very excited to have Kevin join us at Lyric
Street.” Sr. VP/Promotion & Product Development Car-
son Schreiber said. “He has a tremendous background in
radio, having served as MD at W-4 [WWWW-FM/De-
troit], and with his long run with Mercury/Nashville as
Sr. National Director/Promotions. We believe in Kevin’s
strength and talent to take our music to radio, as well as
his pivotal ability in generating the excitement and moti-
vation needed for our regionals in breaking new music at

Herring

then joined Mercury/Nashville. “This is an opportunity I’'m very proud to
have,” he said. “Starting a label from the ground up with people like [Pres-
ident] Randy Goodman, [VP/A&R] Doug Howard, and Carson Schreiber
will be a blast. Having the backing of Disney will ensure that we have the
tools necessary to be successful.”

ber of non-performers,” and said
those stations would be “sold or
swapped.” In the end, he said, fi-
nancing will be driven “by how we
reconfigure the portfolio.”

Those close to the deal report that
CBS and Clear Channel were both
in the Nationwide bidding action,
but that Jacor stepped up with a
strong bid in the middle of last week
to sew up the transaction. The deal
caps a Jacor spending spree that be-
gan in March when the Covington,
KY-based operation spent $50 mil-
lion to buy EFM Media Manage-
ment’s “Rush Limbaugh Show” and
the “Dr. Dean Edell Show.” The
spree continued in August with the
$71.5 million purchase of the “Dr.
Laura Schlessinger Show.” With this
latest deal, Jacor will own, operate,
or represent 189 stations in 36 broad-
castareas and one TV station in Cin-
cinnati. Jacor CFO Chris Weber said
he expected the Nationwide deal to
close in second-quarter 1998.

Nationwide Communications
went up for grabs October 8 when
parent Nationwide Insurance Enter-
prise announced that it would focus
on its “core business, financial and
insurance,” Nationwide spokesman
John Millen told R&R. Millen said
Nationwide would use the proceeds
from the stations’ sale to fund other
acquisitions in the insurance busi-
ness. At the time, Nationwide bro-
ker Gary Stevens said bidding would
likely begin at more than $500 mil-
lion. However, Millen told R&R
that once the group was up for sale,
some early rumblings led him to
believe that the group might fetch

up to $700 million.

and general label activities.

major-market levels.”

Enigma Records.

for techno/electronic label 1500 Records, which
has a joint venture deal with A&M Records. Riker will
direct 1500's sales and oversee the overall marketing

“With [1500 co-founders] Philip Blaine’s and Gary
Richards’ vast experience in the L.A. techno scene [
and our ability to work as a collective with A&M.” Riker
remarked, “we really have the flexibility to market and
build the careers of our artists, such as David Holmes
and God Lives Underwater, on both the street and K=

Riker has previously served as Sales & Marketing Director for Eye Q
Music. He has also worked for Relativity Records, Restless Records, and

nois Radio Network.

Metro/Detroit Names Brumfield News Bureau Chief

etro Networks has appointed Jim Brumfield News Bureau Chief/

Detroit. Brumfield joined the company last year as Sports Director.

“Jim has had a significant impact on our Detroit news operation since

joining Metro,” said GM/Detroit & Grand Rapids Phil Lamka. “His achieve-

ments at Metro as well as his accomplished career of over 17 years in the
industry brought about this latest appointment”

Prior to joining Metro, Brumfield was Director/Programming for the llli-

Stocks

Continued from Page 1

before hitting Hong Kong with a
vengeance. That exchange lost 33%
of its total value over seven trading
days ending Tuesday. The Nikkei
exchange in Tokyo dropped to
16,312.69 on Tuesday, its lowest
value since July 1995. Some ana-
lysts said the Asian losses were like-
ly to continue as a result of inves-
tor panic and the overvaluation of
the U.S. market.

The R&R/Bloomberg index
dropped 12.84 points to 157.52 on
Monday. This 7.5% decrease was
right in line with the Dow’s drop.
Some radio stocks felt it worse than
others: Chancellor Media plummet-
ed from its Friday (10/24) close of
57.625 to 49.250 by the end of trad-
ing Monday. Jacor Communications
and Westinghouse Electric Corp.
suffered less dramatic losses, with
the former going from 28.250 to
25.375 and latter from 46.125 to
42.875.

First Union Capital Markets VP
Bishop Cheen characterized Mon-
day’s loss as *‘an absorption, a cor-
rection of phase,” saying that it may
take a few extra days for the market
to rebound. *I think that the correc-
tion is fairly democratic, in that radio
will not absorb any more black and
blue than any other sector,” he told
R&R. “Radio has weathered and rid-
den the waves of correction before.”

The market “reversed itself on a
dime,” as one floor specialist put it,
on Tuesday. Investors taking advan-
tage of low prices traded a whop-
ping (and record) 1.2 billion shares

on the New York Stock Exchange.

Radio stocks gained 3.21 to close
at 160.73 Tuesday — only a 2% in-
crease. Cheen told R&R that this is
historically in line with radio’s mar-
ket performance. “In corrections, ra-
dio usually goes down a little more
than the market, and it never comes
back quite as strong,” he said. In or-
der for radio stocks to fully regain lost
ground, he said, there would need to
be a few major private deals with high
multiples to get the ball rolling,

Paul Sweeney, a broadcast analyst
with Salomon Brothers, whichis still
“bullish” about radio stocks, dis-
agreed. “It used to be moreso, when
stocks used to be driven entirely by
deals,” he told R&R. “Now these are
mid-cap to big-cap stocks owned by
very big institutional investors. I
agree that they don’t correlate very
highly with the market, [but] they
tend to trade regardless.”

Chancellor capitalized on the
market recovery, gaining 4.125
points on Tuesday to close at 53.500.
Cheen pointed out that this was the
exception among radio stocks, how-
ever. Emmis Broadcasting dropped
.875, from 44.500 to 43.875, Saga
Communications fell 1.555, from 22
to 21.435, and Jacor lost another
1.500, to close at 41.375.

The decrease for Jacor, which an-
nounced on Monday that it will pur-
chase Nationwide Communications
for $623 million (see story, Page 1),
may have seemed surprising to
some. But Cheen pointed out, “Ja-
coris taking on higher leverage with
unknown financing.”

— Matt Spangler



ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417

Canada 1-800-847-5616 B
(713) 507-4295 FAX

Great for BENEFITS, CONCERTS, LIVE REMOTES
or any STATION SPONSORED EVENT.

DOES NOT USE HELIUM -

SETS UP IN MINUTES
(by one person)

INTERNALLY UGHTED

The message on your bonner
changes with Velcro ease.
Allows you to promote your
staton(s} and any event with
any messoge.

CustomBanners with your Jis |
Caoll letters/Loga/Slogan

PATENT PENDING

BALLOON on Wheels

Hilton National Corporation {Manufacturing Since 1993)
2113 Lavren Drive, Biloxi, MS 39532

(601) 385-9800 Fax (601) 385-3316

An Outstanding Way
To Promote Your Event!

FREE STUFF!

Call today for your free

illustrated booklet-*29 Creative L]E RER
Ways To Use Banners on a Roll” VA LLEN

1-800-786-7411

tﬂgl)\(\\ll(\l CONVERNIENT EFEECTIVE

2068837400 Fax: 8834499

nGg .

Lithographed On Heavy Gloss Stock

+ REQUEST FREE

CATALOG AND SAMPLES!
— B/W - 8x10’s

500 — $80.00
w 1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00

2000 — $125.00

* PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING
#+ OTHER SIZES & COLOR

PRINTS AVAILABLE

PICTURES

1867 E. Florida St. * Dept. R
Springfield, MO 65803
(417) 869-3456 FAX (417) 869-9185
) hitp://www.abcpictures.com

SAVE MONEY!
USE YOUR STICKER
ON A BLANK BOX.

Qur blank Registration Boxes are perfect for
contests. They will enable you to build your
mailing list and determine demographics
from. the entries received. All boxes are
made of sturdy, white corrugated board.

_ CHOOSE FROM 2 POPULAR SIZES:
LARGE 11" w.13"d.I5"h - SMALL 8"w. 10°d.17™

ALL THE SAME LOW PRICE!

YOUR 10" | -9 BOXES
CKER 10-24 BOXES
Tl ; 25-99 BOXES
HER 100+ BOXES

SEND FOR OUR 32 PAGE CATALOG! (IT’S FREE)

[ADOBE[GRARHICS/S/DESIGN
1-800-7-COVOTE

1-800-726-9683 Leslie « Lisa * Michele

Cash Cube
Moncy Machin

A Ny o, s

WELINE evemg z: =

A

A ) ‘ NO SET UP

PUSH IT 1 A

ANYWHERE i W A
i I FITS

A j THROUGH

ANY 35°
FITS EASILY
INTO VAN POSRAY

OR PICKUP

The Mbst Porta|e Money Machine Ever!

Call Toll-Free 1-800-747-1144 (U.S. only)
Local (309) 755-5021 or Fax (309) 755-1684 for more information

FUN INDUSTRIES E-mail: fun@netexpress.net

FAX (309)155-1684

AVAVAYAYAVYAY
PROMO SPECIRAL

of the month

best quality. fast service. lowest prices
no hidden costs (full disclosure pricing)

1 color imprint.
1000 pc. min

LEE ARNOLD PROMOTIONS
(414) 3519088 « Fax (414) 351-6997

NN NG NYONYNZENY

N,

plus freight

includes ONE COLOR
IMPRINT on both sides.
Extra colors - 35¢ /color.
Minimum 288
Set up $50/color

CALL FOR OUR FREE CATALOG!

Great ideas for promotions and special events.

s
ADOBE[GRAPHICS|SIDESIGN
1-800-7-COYOTE

|-800-726-9683 Leslie « Lisa * Michele

Logo Tattoos!!!

1000 Temporary Tattoos
with your Logo,
Just $189.00 !!

or 2000, just §299.00 !!

$10.00 USA Shipping
{CA add 7.25% sales tax)

Customized! Full Color!
2" x 2"
¢« Looks Real * Easy on,
Easy off « Completely Safee

Send your sized. color logo,
TM. artwork, etc. that you
want reproduced.
along with a company P.O.,
Amex, Visa / MC #, money
order or check
(payable in US dollars. drawn
on a US bank) to:

Calico

3000 Alamo Dr., Ste 201  Vacaville, Ca 95687
Tel 707/448-7072 » Fax 707/446-8273




® NAIM ALI has
been appointed
Director/Market-
ing, R&B Music at
i8¢ MCA Records.
& Before coming to
& MCA, Aliwas Mar-
keting Director for
Perspective
Records.

® BRIAN COURVILLE has been
named National Manager/College Pro-
motion for Mercu- |
ry Records. He |
was previously the
label's West Coast
Promotion Asst./
Los Angeles.
Meanwhile, VIVIK
TIWARY has been
named Manager/
Alternative Mar-
keting & Video
Promotion for the
label. Tiwary rises from his previous
position of Assistant to the VP/Alterna-
tive Marketing & Video Promotion.

Tiwary

® Roadrunner Records has hired new
A&R Directors RON BURMAN and

Burman Gitter

MIKE GITTER.
Burman comes
fresh off of a two-
year stint booking
the CMJ Mara-
thon, while Gitter
has spent the past
four years signing
acts for Atlantic
Records. Mean-
while, STEFAN
KOSTER has re-
located from Ger-
many to New York. He will continue as
VP/International, A&R and Artist De-
velopment.

Koster

¢ BUDDY DEAL has been upped to
SW/Promo Representative at Revolu-

BiRTHS

WLIT/Chicago PD Mark Ed-
wards, wife Miranda, son Cole
Alexander, October 20.

WRXL/Richmond middayer Tara
Hunter, husband David, daughter
Devon Grace, October 5.

been promoted to Deal’s previous po-
sition of Head/Artistic Development &
Tour Marketing. Prior to joining the
company, Deal was Director/Marketing
& Promotion at PRA Records, while
Jafri comes from a top sales post at
American Recordings.

® CATHY O’'BRIEN
has ascended from
Sr. Director/inter-
£ national Marketing
to VP/International
at Arista Records.
Prior to her arriv-
al at Arista, O’'Brien
was Director/in-
ternational Mar-
keting at Colum-
bia Records.

O’Brien

National Radio

® UNITED STATIONS TALK RADIO
NETWORKS has launched a new na-
tionally syndicated morning-drive pro-
gram: “The Morning Show.” Former
WABC/New York and WZLX/Boston
morning host Alan Colmes will helm,
while former WPLJ/New York news
anchor Shelli Sonstein will perform
news duties. Former WKTU/New York
personality and stand-up comedian

PROS ON

THE LOOSE

Bob Campbell — Morning co-
host KJYO-FM/Oklahoma City
(405) 722-0357

Josh Knauer — Morning co-
host KJYO-FM/Oklahoma City
(405) 722-0466

Cindy Sivak — Supervising
Producer/Creator MTV Radio
Networks (212) 683-1643, ext
274.

Eric Stevens — PD/MD
WYNF/Sarasota (941) 366-3262.

Louise Violano will add comedic char-
acters. For more information, call (212)
869-1111.

® BLUESKY RADIO has debuted“The
Sixty Second Seminar;’ a program that
will outline new investment strategies
and opportunities made possible by the
Tax Relief Act of 1997. For more infor-
mation, call (310) 230-1693.

® RADIO POTATO has created “Twist-
ed Radio Theater," a new daily featur-
ing a comic cast of characters reen-
acting scenes from historical events.
For an audio sample, call (213) 666-
0992 #26601. For further information,
call Marshall Such at (817) 481-4453.

_NEWSBREAKERS.

Industry

¢ THE ELECTRONIC MEDIA RATING
COUNCIL (EMRC) is now known as
THE MEDIA RATING COUNCIL INC.
(MRC). The name change has been
made to better reflect the company’s ex-
pansion into more multimedia measure-
ment arenas.

® A CALL FOR ENTRIES has been
made for the first annual March Of
Dimes New York Achievement in Radio
Awards (A.L.R.). The awards recognize
excellence in areas of on-air talent, sta-
tion events and promotions, advertising,
and public affairs, among others. The
event is scheduled for January 29, 1998.
For further information, please call Ed
Ronk at (212) 620-0519.

Changes

Adult Contemporary: WSRR-
FM/Memphis morning co-host
Melody Meadows joins crosstown
Hot AC WMC-FM for middays.
Meadows replaces Carmen Con-
nors, who is now morning co-host
at WMTX-FM/Tampa (now Star
95.7) ... Tom Lazar replaces Mike
Roberts in middays at KSMG/San
Antonio... KVSR/Fresno afternoon
driver Julie Logan rises to MD ...
Collin Garrett is named Produc-
tion Dir. at WMAG/Greensboro ...
Kendall Marshall becomes inter-
im OM/PD and Jason Griffin as-
sumes interim MD duties at KLLLY/

Bakersfield ... Wild Bill Cody joins
Tracie Bowers in morning drive on
KLCA/Reno, NV. At crosstown
KRNO, Chad Owens rises from
swings to afternoons ... Liz Wylder
rises from middays to morning co-
host at WRWC-FM/Rockford, IL.
Doug Sutherland takes Wylder’s
former shift ... WIDX/Jackson, MS
morning co-host Jan Michaels
adds MD duties ... Reggie Foster
joins WGSY/Columbus, GA for
wake-ups ... KUIC-FM/Vacaville,
CA afternoon host Ron Brown
shifts to wake-ups ... KBIG/L.A's
new home is 330 North Brand
Blvd., Eighth Floor, Glendale, CA
91203. Phone: (818) 546-1043, fax:
(818) 241-3299 ... WSWT/Peoria,

IL's web site address is now
www.literock107.com.

Alternative: Kevin Kline joins
KFMZ/Columbia, MO for mornings
... KTOZ’s new address is: 1856 S.
Glenstone, Springfield, MO 65804.
Phone: (417) 890-5555, fax: (417)
890-5050.

Classic Hits: John Garabo departs
WWYZ-FM/Hartford’s morning
slot for similar duties at WZPT/Pitts-
burgh.

Classic Rock: Rocker KKTX/Tyler-
Longview, TX has evolved to Clas-
sic Rock, playing no currents.
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Mauldin ,
Continued from Page 1

popular and respected artists, includ-
ing the Fugees, Maxwell, NAS,
Kenny Lattimore, and Dionne Far-
ris. This promotion is in recognition
of his contributions to our compa-
ny’s success, and I congratulate him
on this well-deserved achievement.”

Mauldin added, “Since coming
on-board at Columbia, I have wit-
nessed a change in the musical cli-
mate throughout the world. 1 feel
that Columbia has played a tremen-

dous role in supporting this change,
by focusing on and developing new
artists of all genres, especially that
of black music and the urban music
landscape.

“The role in which I've served for
the past two years has constantly
been supported and championed by
Don lenner. He has provided me
with unique networking opportuni-
ties and superior guidance due to his
vast experience, understanding, and
knowledge of the music we sign.
market, and promote. I'm very for-

tunate to be part of his dynamic
team.”

A 22-year music industry veter-
an, Mauldin spent seven years as
President of the management firm
Entertainment Resources Interna-
tional. In 1992, he began a concur-
rent post as COO of So-So Def Re-
cordings, a label distributed and co-
marketed by Columbia. Mauldin
also owned and operated indie The
Rock Label. He began his career in
1975 with various jobs in concert
production and touring.
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Shapiro

Continued from Page 1
and Ron has implemented that strat-
egy with great passion, dedication,
and skill.”

Shapiro stated. “1 would like to
thank Val Azzoli for his extraordi-
nary faith, encouragement, and guid-
ance over the past three years. Dur-
ing a transitional time, Val gave the

Atlantic team the freedom and au-
tonomy to do their very best work.
In the face of what some observers
said were insurmountable odds. he
demonstrated an unshakable belief
that we could be the best in this busi-
ness. It was his vision that inspired
all of us to rise to the occasion. It
has been thrilling to be in an envi-
ronment where everyone is encour-

aged to take chances and realize their
full potential.”

After a four-year stint at MCA
Records — where he advanced from
National Publicity Director to VP/
Public Relations — Shapiro joined
Adantic in August 1993 as VP/Me-
dia & Artist Relations. based in L. A,
In September "94. he was promoted
to Sr. VP/West Coast GM.

Delong

Continued from Page 3
Atco/EastWest and Elektra Entertain-
ment between 1992-95. She began
her music industry career in 1984 in

a WEA/Atlanta marketing post.
“People in the music industry of-
ten speak loosely of ‘vision,”” De-
Long said, “but Universal is truly
delivering their vision along with hit

R pET———

artists. They are clearly the label to
watch. To be fortunate enough to
work with such a talented assembly
of people is a once-in-a-career op-
portunity.”

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Starstation — Peter Stewart
STREISAND*DION Tell Him

Hot AC — Garry Leigh

DONNA LEWIS & RICHARD MARX At The Beginning
LISA LOEB & NINE STORIES | Do

Touch — Monica Logan
LUTHER VANDROSS When You Call On Me/Baby...

Classic Rock — Chris Miller
GENESIS The Dividing Line

ALTERNATIVE PROGRAMMING

Steve Knoll ® (800) 231-2818

Rock

AC/DC Dirty Eyes

KISS The Jungle
MATCHBOX 20 3am
MEGADETH Almost Honest

Mainstream AC
STREISAND*DION Tell Him

Lite AC
STREISAND *DION Tell Him

uc

BLACKSTREET (Money Can't) Buy Me Love
BOBBY BROWN Feelin’ Inside

DRU HILL We're Not Making Love No More
RAHSAAN PATTERSON Spend The Night
KIMBERLY SCOTT Tuck Me In

BROADCAST PROGRAMMIN
Walter Powers ® (800) 426-9082

CHR — Casey Keating
THIRD EYE BLIND How's It Going To Be

Digital AC — Casey Keating
TONI BRAXTON w/KENNY G How Could An Angel .

Hot AC — Casey Keating
SARAH MCLACHLAN Sweet Surrender

Digital Soft AC — Mike Bettelli
TON! BRAXTON w/KENNY G How Could An Angel ...

Digital AC Mix — Mike Bettelli
TON!I BRAXTON w/KENNY G How Could An Angel ...

Delilah — Mike Bettelli
TON! BRAXTON w/KENNY G How Could An Angel ..

Alternative — Teresa Cook

BECK Deadweight
BUSH Mouth

CREED My Own Prison
SARAH MCLACHLAN Sweet Surrender
SPACE MONKEYS Sugar Cane

JONES RADIO NETWORK
Phil Barry ® (303) 784-8700

Adult Hit Radio — JJ McKay

DONNA LEWIS & RICHARD MARX At The Beginning
SMASH MOUTH Walkin' On The Sun
STREISAND*DION Tell Him

Rock Alternative — Doug Clifton

EVERCLEAR Everything To Everyone
LETTERS TO CLEO Anchor

TONIC Soldeer's Daughter

VERVE Bitter Sweet Symphony

Soft Hits — Rick Brady
JIM BRICKMAN w/ASHTON & RAYE The Gift

WESTWO0O0D ONE RADIO NETWORKS

Charlie Cook ® (805) 294-9000

Soft AC — Andy Fulter
MICHAEL BOLTON The Best Of Love

Adult Rock & Roll — Jeff Gonzer
DOORS Orange County Suite
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THE MUSEUM OF TELEVISION & RADIO

Third Annual Radio festival

OCTOBER 27 TO NOVEMBER 7

The King of Small Talk Radio:
Michael Feldman’s Whad’ Ya Know?
Tuesday, October 28, 6 — 7:30 pMm

In Person: Michael Feldman, Host/Exec. Prod.;
Chris Bannon, Prod.; Jim Packard, Announcer;
John Thulin, Performer/Music Dir.

g’mrts Radio: More Than Just the Game
ednesday, October 29, 7 - 8:30 PM

In Person: “The Fabulous Sports Babe,” ABC
Radio; Mike Francesa, Air Personality, WFAN-AM;
Marty Glickman, Sports Broadcast Coach, WFUV-
FM; Joel Hollander, VP/Gen. Mgr, WFAN-AM;
Richard Neer, Assoc. Ed., Talkers Magazine, and Air
Personality, WFAN-AM; Chris Russo, Air
Personality, WFAN-AM

WNEW-FM and the Rise of

Free-form Radio

Monday, November 3; 6 - 7:30 pM

In Person: Air Personalities: Dennis Elsas, Pete
Fornatale, Dave Herman, Scott Muni, Richard
Neer, Rosko, Vin Scelsa, Jonathan Schwartz,
John Zacherle;, Nat Asch, Frmr. Prog. Dir.

WFMU: Forty Years of Free Form

Tuesday, November 4; 6 - 7:30 pMm

In Person: Laura Cantrell, Air Personality, Irwin
Chusid, Air Personality; Ken Freedman, Station
Mgr./Air Personality; David Fricke, Sr. Ed., Rolling
Stone, Monica Lynch, Pres., Tommy Boy Records;
Vin Scelsa, Frmr. Air Personality

Don Imus & Imus in the Morning
Wednesday, November 5; 12:30 - 2 pm

In Person: Don Imus; Rob Bartlett, Writer/
Performer; Mike Breen, Sports Anchor; Larry
Kenney, Writer/ Performer; Charles McCord, News
Anchor; Bernard McGuirk, Producer;

Lou Rufino, Engineer

Women in Radio

Wednesday, November 5; 6 - 7:30 M

In Person: Judy Ellis, VP/Gen. Mgr., Emmis
Broadcasting; Maire Mason, VP/Gen. Mgr, WCBS-
FM; Air Personalities: Abby Bonell, WNSR-FM;
Therese Crowley, WCBS-AM; Lisa G., WQHT-FM,
Ann Liguori, WFAN-AM; Jo Maeder, WHTZ-FM;
Carol Miller, WNEW-FM; Pat Prescott, WQCD-FM;
Ann Tripp, WRKS-FM

Lefends of Early New York Radio
Friday, November 7; 12:30 - 2 pM

In Person: Barry Farber, Joe Franklin,

John A. Gambling, Hal Jackson, Gene Klavan

TICKETS FOR SEMINARS

Tickets: $10 each (88 for Museum members )
Series Price (any 5 seminars): $45 (335 for Museum

members)

Tickets are available in advance at the Museum’s front
desk or through Ticketmaster (212) 307-7171.

American Radio Systems
CBS Radio

SEMINARS LIVE RADIO DRAMAS

Norman Corwin’s The Secretariat with
Hume Cronyn and William Shatner
Thursday, November 6; 7:30 pM

Tickets are $10 for the general public, $8 for Museum

members, and are available at the Museum’s front desk.

Made possible by a grant from the Lyn and Norman
Lear Foundation with additional support from Interep.

Tickets for the following are  free with general Museum
admission and may be reserved in advance at the
Museum’s front desk. Members can make reservations by
calling the Membership department at (R12) 621-6780.

Stage Shadows Mystery Theater
WPKN-FM, Bridgeport, CT/WFUV-FM, New York
Tuesday, October 28; 2 - 4 PM

A Halloween Drama “Webcast™
with the Sci-Fi Channel
Friday, October 31, 8 1M

Selected Shorts: Actors Read Fiction
WNYC-AM/FM, New York and Symphony Space
Sunday, November 2; 3 - 4:00 r™m

FAMILY FUN

Re-creating Radio

Saturday, November 1 at 10 Am; 1 & 3 pm

Sunday, November 2 at 10:30 am; 1pm

Morning workshops are 35 per participant and require
advance reservations. Afternoon workshop fees are includ-
ed with general admission; space is limited and reserva-
tions are suggested.

Funding has been provided by Mel Karmazin.

Greasy Kid Scuff
WFMU-FM, East Orange, NJ
Saturday, November 1; 10 aM - 12:00 pu

Tickets are free on a first-come, first-served basis.

Kinetic City Super Crew
Saturday, November 1; 12 - 4 pM

Tickets are free with general Museum admission.

The Simon Studio Presents: Mouse Music
Sunday, November 2; 3 - 4 ¢M
Tickets are free with general Museum admission.

Members can make reservations by calling the
Membership department at (212) 621-6780.

FESTIVAL HOTLINE
For up-to-the-minute information on Radio Festival

events, please call the Festival Hotline at (212)
621-6709.

Information on Festival webcasts: http://wwio.mir.org.

MEMBERS’ PRIVILEGES

In addition to receiving a discount on seminar tickets,
Members can make reservations to attend radio broadcasts
and most of the radio dramas and family events by call-
ing the Membership department at (212 ) 621-6780.

Funding for this Festival has been generously provided by
EFM Media Management

Interep

The Sillerman Companies
SFX Broadcasting, Inc.

Additional support has been provided by SportsFan Radio Network.

The Museum would also like to thank Ralph Guild, Edward McLaughlin, and
Robert FX. Sillerman for funding the Radio Festival Coordinator position.
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Steve Hicks: There Is Still Room To Grow

Continued from Page 1

group in Roman-like fashion. Cap-
star is subdivided into five regions
demarcated by the groups the com-
pany has purchased since it an-
nounced its $1-billion buying spree
in May 1996: the Southeast (South-
ern Star Communications), the
Northeast (Atlantic Star Communi-
cations), the Midwest (Central Star
Communications), the Southwest

Radio’s still growing
faster than other
major media, like

newspapers or
television. | still think
it’s growing its share
of the market, and |
hope over time we’ll
be able to increase to
approximately 10%.

1))

(GulfStar Communications), and the
West (Pacific Star Communications).
Each regional group has its own
president, who reports to recently
appointed Capstar Sr. VP Eric Neu-
mann and President/COO Steven
Dinetz, both Hicks, Muse-backed
Chancellor Media veterans. When
the SFX Broadcasting deal closes,
Capstar will add 72 more stations to
the fold.

Upon his 1972 graduation from
the University of Texas in Austin,
Steve Hicks went to work for his
family’s radio stations in Beaumont,
TX. In 1979, he and his brother co-
founded Hicks Communications
Inc., buying stations throughout the
Southeast and Southwest. In 1993,
the Hickses merged what was then
called Capstar Communications with
Robert Sillerman’s Command Com-
munications to form SFX. Showing
his penchant for rapid growth, Steve
helped make SFX one of the largest
groups in the country. He leftin 1996
to co-found Capstar Broadcasting
Partners.

During the SFX period, Hicks was
approached by a struggling station
in the Jackson, MS market, where
SFX had a presence. The station
asked him to help it improve its bot-
tom line. Applying cost-cutting prin-
ciples developed by Hicks, Muse’s
soft-drink operations, Hicks was able
to put together local programming
for the station that could effectively
compete with the satellite content
used by other stations in the market.
From this concept, the “local mar-
keting agreement” (LMA) was born.

Ever the innovator, Hicks has also
pioneered the use of so-called “vir-
tual radio programming,” which al-
lows a station in one market to cre-
ate customized content for stations
in smaller markets with weak pro-
gramming. He feels that the system
that Capstar has set up preserves the
localism of programming while en-
abling efficiencies.

R&R went one-on-one with

Hicks at a moment when the buzz
was about which company would be
next to go on the block and how con-
solidating groups were beginning
to settle down and figure out how to
run the stations they have amassed.

R&R: Paul Kagan came out with
a study earlier this month that sug-
gests that radio revenues will not
grow as fast as new media in the next
decade. If radio loses advertisers to
interactive media or home shopping,
will the industry be able to justify the
high multiples it has paid in some of
these large deals?

SH: I think so. I think they’re in
this wave of consolidation. Radio’s
still growing faster than other major
media, like newspapers or television,
although not as fast as some of the
media that you are referring to. I still
think it’s growing its share of the
market, and I hope over time we’ll
be able to increase to approximately
10%.

R&R: Can radio expect to get
10% of the media pie with the growth
rate that’s projected in the Kagan
study — 6.6%, as opposed to 25%
Sor Internet/interactive?

SH: Well, I'm not sure I believe
in the 6.6% number. We think we can
achieve a 9%-10% share over time.
It’s going to take a while to do, and
every tenth of a share point is a vic-
tory. We have been growing it over
the last five years. I see some very
promising signs that we’ll be able to
continue the growth,

R&R: What can radio do to po-
sition itself against new media, and
how can it work with media plan-
ners in order to preserve those ad
dollars?

SH: I think radio in some ways is
taking the place of television as a
reach medium. With multiple sta-
tions in a market, you can deliver
large amounts of listeners (o adver-
tisers. That was not the case when
you were operating one or two sta-
tions in the past. I think our real chal-
lenge is to make the advertising eas-
ier to buy for media buyers across
the country.

R&R: What are the difficulries for
media buyers now, and how do vou
make it easier for them?

SH: Some of the difficulties they
face are just the process that’s in-
volved: getting the reps in, represent-
ing all the different radio stations in
a prospective market, going through
avails, getting pricing. That process
then has to go from those reps back
to the stations and then back to the
reps. It's a very inefficient system in
terms of being able to effectively buy
radio.

R&R: And making it more effi-
cient, is that a process that Capstar
is working out now?

SH: We're working internally on
trying to develop a system where
someone can buy one or all of the
radio stations in our ownership group
— whether that be from an individ-
ual point or through the rep — with-
out having to go through that pro-
cess. I think if we can accomplish
that over the next year or so, we can
go a long way toward making radio
easier to buy.

R&R: What do you think of how

other radio groups today are using
the LMA, which of course you inno-
vated, and how does this compare
with how you originally envisioned
it?

SH: It seems to me that there’s still
some of it being done in radio, but
the real LMA focus has moved to
television. That’s partially due to the
regulatory environment.

When we first came up with the
concept of doing an LMA, there was
no duopoly, much less the opportu-
nities available under the Telecom
Act of 1996. The basic focus has
changed: We were trying to grow a
single station in Jackson, MS, and
help out another station in the mar-
ket that was losing money at the
time. We saw an opportunity to pro-
duce programming that was in effect
in competition with what Satellite
Music Network was delivering to
competitors. We thought we could
do a better job locally and take those
avails and do a better job of selling
them.

The twists and turns that the LMA
has taken in the last seven years were
certainly not what I had predicted.

R&R: One of the unfortunate side
effects of the LMA has been the
downsizing of staff.

SH: The original concept was not
thought of in terms of reduction of
expenses or downsizing of staff. To
me, one of the very unfortunate
things that has come out of this has
been that some very talented man-
agement people have been lost in this
industry.

R&R: What would the Steve
Hicks who owned and ran small-
market stations in Texas in the late
'70s and early '80s have said about
the concept of something like “vir-
tual radio programming”?

Radio in some ways is
taking the place of
television as a reach
medium. With multiple
stations in a market,
you can deliver large
amounts of listeners
to advertisers.
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SH: It depends on what you mean
by virtual radio. There is a name “vir-
tual radio™ that The Research Group
is using. We do utilize that in two of
our radio stations, but what we have
come up with is what we call “Star
Systems,” which is a different con-
cepl.

I think the Steve Hicks who was
GM of a single station in Beaumont,
TX would have asked the basic ques-
tions of. “Is it better-quality program-
ming than what [ am able to do local-
ly with my own staff now?” and,
“How local can it be?” If T would have
received the right answers about be-
ing able to control the programming
locally, musically, and otherwise, and

* September 18 (through De-
cember 10) — Fall Arbitron.

* October 27-November 7 —
Museum of Television & Radio’s
Third Annual Radio Festival. New
York; (212) 621-6735.

*November 16-18 — Annual
NAB European Radio Operations
Seminars. Hotel Loews Monte-Car-
lo, Monaco; (202) 429-5426.

| 1998

e January 9 (through April 1)
— Winter '98 Arbitron

e January 25 — Super Bowl
XXXIIl. Qualcomm Stadium, San
Diego; (212) 450-2000

¢ January 26 — American Mu-
sic Awards. Shrine Auditorium_ Los
Angeles; (213) 931-8200.

* February 3 — Deadline for
NAB Crystal Radio Award entries;
(202) 775-3510

* February 5-8 — RAB '98 Mktg.
Leadership Conference & Exec
Symposium. Wyndham Anatole
Hotel, Dallas; (800) 722-7355.

* February 13-14 — Dan O'Day's
PD Grad School. Summit Hotel. Los
Angeles; (310) 476-8111,

* February 19-21 — R&R Talk
Radio Seminar. Grand HyattWash-
ington, DC; (310) 788-1619.

* February 25 — 40th Annual
Grammy Awards. Radio City Music
Hall, New York City; (310) 392-3777.

* February 25-28 — 29th Coun-
try Radio Seminar. Renaissance
Hotel Convention Center, Nashville:
(615) 327-4487.

* March 11-15 — Pollack’s New
Media & Music Conference '98.
Beverly Hilton, Beverly Hills, CA;
(310) 459-8556,

*March 14-17 — 40th Annual
NARM Convention. San Francisco
Marriott; (609) 596-2221

* March 18-22 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979

I 3290

* March 19-20 — Rick Scott &
Assoc. Sports Radio Conference
'98. La Posada Resorts, Scottsdale.
AZ; (206) 867-9397

* April 2 (through June 24) —
Spring Arbitron.

* April 3-6 — Broadcast Educa-
tion Assn. 43rd Annual Convention,
Las Vegas Convention Center;
(202) 429-5354,

* April 6-9 —NAB '98. LasVegas
Convention Center; (202) 775-4970.

* April 6-9 — NAB Multimedia
World. Las Vegas Convention Cen
ter; (202) 775-4970.

* April 22 — 33rd Annual Acad-
emy Of Country Music Awards
Universal Amphitheatre, Los Ange-
les; (213) 462-2351

* May 6-8 — Radio Only Manage-
ment Conference. Phoenician Ho-
tel, Scottsdale, AZ; (609) 424-6800.

* May 17-20 — 38th Annual
Broadcast Cable Financial Mgmt.
Conference. Hyatt Regency, New
Orleans; (847) 296-0200,

¢ June 11-13 — R&R Conven-
tion '98. Century Plaza Hotel, Cen-
tury City, CA.

*June 15-21 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

¢ June 17-20 — PROMAX Con-
vention. Toronto Convention Cen-
ter; (310) 788-7600.

e July 2 (through September
23) — Summer Arbitron

* July 7 — Major League Baseball
All-Star Game. Coors Field, Denver,

e July 16-19 — 23rd Annual
Conclave. Marriott City Center, Min-
neapolis; (612) 927-4487.

¢ July 29-August 2 — '98 Wom-
en In Communications Conference.
Ritz Carlton, Philadelphia; (410)
544-7442,

* September 10-12 — 47th An-
nual AWRT Convention. Westin City
Center, Washington, DC; (703) 506-

being able to take advantage of voice
talents from other markets that I was,
m effect, scripting, I would have been
very much for it.

R&R: In the experiment with it
so far, how has the localism worked?

SH: In the version that we're do-
g, it’s very local. Each of the pro-
gram directors in the market selects the
music and puts it into rotation. We're
doing local music research. They are
writing the liners and drops — their
“scripts.” so to speak — what they
want outside talent to say. Most of this
stuff is being done nights and week-
ends to improve the quality of pro-
gramming during those time periods.

That’s what’s been so hard: for the
very smallest markets to-attract good
quality talent. That, and the basic
production quality in some of these
markets is not the quality you find
in the very largest markets. If we can
improve the production quality to a
small market, it’s better for the ra-
dio station and for the advertisers.

R&R: How specifically does the
“Star System” differ from The Re-
search Group's system?

SH: The system they use utilizes
some talent from the Seattle area,
and they send, in some cases, a

whole package of preprogrammed
radio to a market. In our concept, we
want to make sure we control what
kind of programming we’re doing.
Any time you get away from that
being done on a local basis, I think
you have a real problem.

R&R: Do you ever miss the days
of being at the management level ?

SH: People ask me what are the best
times I ever had in radio, and [ think
there was a period of three years when
I was GM of a single station that was
probably the most gratifying. You've
got your own team of people, the di-
rect response from advertisers. and
when the ratings book came out, it was
your deal. To me, that’s the best job in
radio: being manager of a station

R&R: Do you see a dav when
Steve Hicks retires from being head
of Capstar and returns to the man-
agement fold?

SH (laughing): I'm not sure how
good at it [ would be in today’s en-
vironment. I've always seen myself
not as a great manager, but as an “‘ar-
chitect.”” If I could contribute in that
way, from an ego perspective [ would
certainly not have a problem with
going back and trying to run a great
radio station.




16 Christmas Classics

Mary J. Blige = Blues Traveler = Tracy Chapman
Chris Cornell w/ Eleven = Sheryl Crow = Enya
Hootie & The Blowfish s Jonny Lang ® Dave Matthews
Natalie Merchant = No Doubt = Rev Run and
The Christmas All Stars featuring Mase, Puif Daddy,
Snoop Doggy Dogg, Salt ri’ Pepa, Onyx, and Xeith Murray
The Smashing Pumpkins s Patti Smith
Sting = Steve Winwood




Presenting the single best way

to attract new cume to your Urban radio station:

“Willie D’s Reality Check”

Willie D, platinum recording ertist
and #1-rated radio talk show host in
his top-10 market*, can incresse your
station’s cume and give you a
community-focused image. “Reality
Check” is the hottest talk show
available for Urban stations tocay.
Willie’s “let’s be real” attitude breaks
out in each show, tackling head-on
the issues that face the community—
you will be proud tc air this program
on your station.

~ o s - 0 e e

*Sowvce: Arpitron Spring 1997 Rating Book, Houston Metro, M-F 7p-mid, Adults 18-49 and 25-54

Willie’s success as an internasional
recording artist has positioned him to
have a major influence on what
people today listen to and thirnk. His
popularity cuts through.age, gender,
and racial lines. His dytamic on-air
chemistry has created a successful
show that is now available nationally
on a barter basis,airing @ to 11 p.m.
Eastern Sunday through Thursday,
allowing for music-intensive Friday
and Saturday nights.

b e Y { !
LS O o = 45 <«




ais

T mSslre—

SALES

Winning Telephone Sales Tips

01 Simple phone etiquette can mean the difference between success and failure

M ost of us never think much about how we deal with pros-
pects or advertisers on the telephone. What we don’t
realize is how powerful a tool the telephone really is. The fact
is, the telephone can work in our favor or against us. Here are
some winning points to consider:

0 Be prepared. Never answer an
incoming call that you are not pre-
pared for before you think about what
you are going to say. If you are not
sure, get off. An easy way to do this
is to tell your client that you're tied
up at the moment, but that you would
like to call them back. Set up a spe-
cific time and date for your return call.
People generally dislike being strung
along. Then. before you return their
call. make a list of issues you want to
address. questions you want to ask,
trial closes you would like to float in
their direction. notes about how you
intend to provide rational justification
for your next position. etc.

Never assume
your client
understands what
it is you are
getting at. In fact,
unless you are
absolutely clear
that such is the
case, it is probably
a good idea to
assume just the
opposite.

o Prevent potential distractions
before you begin. Don’t try to nego-
tiate with the other side unless you
are prepared to give the discussion
your full and complete attention.
Before you make the return call, it
is a good idea to close the door to
your office. Let everyone know, in
no uncertain terms, that you are not
to be disturbed. Wrap up whatever
it is that you are doing, clear off your
desk, and free your mind from oth-
er non-related issues you have been
dealing with. Then, and only then,
make your call.

o Open with small talk. It is a
good idea to commence your con-
versation with a certain amount of
low-risk small talk. This accom-
plishes two things. First. it creates a
positive atmosphere for negotiations
and helps lower the other side’s
shield and gets their sword on the
table. Second, it allows you to get a
handle on what their voice and into-
nation sound like when they are re-
laxed and unthreatened. This can be
used as a benchmark for determin-
ing how they are reacting to your
various proposals when you are in
the midst of your substantive discus-
sions with them.

o Take notes. It is harder to re-
member the various points that are
being made by the other side when
you are talking on the telephone.

By Irwin Pollack

Telephone negotiations lack the
context of body language and tend
to invite interruptions on their side
of the phone as well as on yours.
This means that telephone conver-
sations are more likely to be dis-
jointed and abbreviated. By taking
notes, you not only help yourself
to keep focus, but you have a valu-
able record of what was said and
what, if anything, was accom-
plished by the conversation.

Telephone
negotiations lack the
context of body
language and tend to
invite interruptions
on their side of the
phone as well as on
yours. This means
that telephone
conversations are
more likely to be
disjointed and
abbreviated.

e Slow itdown! Be clear and pre-
cise. Slow down the pace of the con-
versation. Get in the habit of repeat-
ing your main points and your justi-
fication for them. Be sure you are
speaking clearly and for « purpose.
Never assume your client under-
stands what it is you are getting at.
In fact, unless you are absolutely

ly, at WNSR-FM/New York.

ria, IL.

Sales Team Rhonda Munk.

« Randi Alderman is appointed NSM of Barnsta- §
ble’'s WGSM-AM, WHLI-AM, WBZO-FM, WKJY-FM, &
WMJC-FM & WRCN-FM/Long Island. Meanwhile, §
Blanche Joesten becomes LSM at WHLI and WKJY.
Both previously served as NSM and LSM, respective-

* WHHY-AM, WJCC-FM & WXFX-FM/Montgomery,
AL welcomes Jeff Stroud as Sales Mgr.

« Kellie Lala is named Sales Mgr. at KRNA-FM &
KXMX-FM/Cedar Rapids-lowa City, IA.

« Marc Burnett is now Sales Mgr. at WWCT/Peo-

+ Lora Funderburk joins AMFM Radio Networks as
SW Sales Mgr., reporting toVP/Advertising Sales, Nat'l
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clear that such is the case, it is prob-
ably a good idea to assume just the
opposite. Always work from notes,
including the checklist of items you
wanted to cover that was prepared
before you made your telephone
call. This will eliminate the tenden-
cy of both parties to gloss over or
completely forget the important
points that need to be covered.

o Confirm their position by restat-
ing it in the light most favorable to
them (that’s what selling is really all
about — gift wrap and ribbons) with-
out agreeing if you disagree. Never
assume that you understand their po-
sition until you have restated it better
than they could, while at the same
time driving home the point that you
do not necessarily agree. By giving
them this feedback early in the con-
versation and frequently thereafter,
you avoid costly misunderstandings
that can complicate negotiations for
both you and your client.

o When suspending negotiations,
set up a telephone appointment for the
next call. If appropriate, confirm it in
writing via fax as soon as possible.
This will help to lessen the likelihood
that the other side will get the impres-
sion that you are stringing them along.
It will also make it easier for you to
reestablish contact later and keep them
from stringing you along.

o Follow up each phene call to
your prospect or advertiser with a
confirming letter. The confirming
letter should be drafted immediate-
ly after the telephone conversation,
regardless of whether you have
reached agreement on substantive
issues or not. It should also be
mailed or faxed, preferably both, to
the other side immediately. Con-
firming letters accomplish two
valuable things: First, they prevent
misunderstandings from growing
into disputes, because they call the
misunderstanding to both parties’
attentions before the parties act on
them. Second, confirming letters
can be used in court to support your
position if there is a subsequent dis-
pute over what was. o1 was not.
agreed to by the parties.

New Hampshire-
based radio
sales and man-
agement trainer

- lrwin  Pollack
consults radio
stations and
broadcast
groups. He can
be reached via
the Internet at
www.irwinpollack.com, or by
calling (603) 598-9300.

Here’s Country’s Seven to Midnight Solution!”

Big Host, Big Fun, Big Ratings!

NEON NIGHTS WITH SCOTT EVANS stars one of Country’s
most successful ratings-getters, with top morning shows in
Dallas, Miami and Charlotte, a national countdown show and
awards from Billboard and CMA. Scott Evans makes every

break a benchmark!

Turn on NEON NIGHTS!
Turn your night-time to prime time!
Call Broadcast Programming now.

sm

live via satellite 800.426.9082

Monday through Friday,
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SCREEN SCENE

FRANK MINIACI

Radio Goes To The Movies

ovie openings can make for great promotion ideas.

And the time to create a promotion based around a
forthcoming release is now. R&R will detail some of the
major movies set to be released in the coming months. For
information on creating a promotion for a specific movie,
call the studio’s regional/field representative for your mar-
ket. Check out movies opening this week and charting
movie soundtracks on Show Prep (Pages 20 and 21).

November 14

WELCOMETO SARAJEVO
(Miramax) — Critically acclaimed
at the Cannes Film Festival, this
film invites audiences to enter the
world of the international press
corps — a group of war correspon-
dents, some jaded, some still in-
nocent, covering the news in one
of the most dangerous places on
Earth. Woody Harrelson, Stephen
Dillane, Marisa Tomei, and Ker-
ry Fox star.

ANASTASIA (20th Century
Fox) — A magical mix of action,
adventure, comedy, romance, and
music, Anastasia is a full-length,
animated motion picture about the
fabled lost Russian princess. Meg
Ryan is the voice of the princess,
who embarks on an incredible
journey to find her identity. Also
contributing their voices are An-
gela Lansbury, Christopher
Lloyd, Hank Azaria, and Berna-
dette Peters.

SLIDING DOORS (Miramax)
— A contemporary love story about
one woman’s life. Helen’s (Gwy-
neth Paltrow) destiny is about to

be determined by the sliding doors
of a London subway train. If she
makes it aboard, her life takes on a
new direction. If she’s left standing
on the platform, she has a whole dif-
ferent future to face.

ALIEN RESURRECTION
(20th Century Fox) — An unholy
combination of human and alien
genetics is discovered, made pos-
sible by an uneasy alliance be-
tween a renegade band of smug-
glers and zealous cadre of scien-
tists and officials. Sigourney
Weaver returns as Ripley, who
discovers that her “resurrection” is
the result of an incredible experi-
ment that has altered both her and
the creature she had been carry-
ing. To combat the alien menace,
Ripley must team up with the
smugglers, including an enigmat-
ic mechanic named Call (Winona
Ryder).

FLUBBER (Walt Disney) —
Professor Phillip Brainard (Rob-
in Williams) is a man so lost in
thought, he’s forgotten two dates
to marry his girlfriend Sara (Mar-
cia Gay Harden). Brainard is set
for his third attempt when he cre-

Century Fox’s Alien Resurrection.

Sigourney Weaver (left) squares off with renegade Winona Ryder in 20th

ates a miraculous goo that, when
applied to any object (i.e., cars,
bowling balls, pcople), enables it
to fly through the air at remark-
able speeds. It’s flubber — and it’s
the updated version of the 1961
Disney classic The Absent Mind-
ed Professor.

THE LITTLE MERMAID
(Walt Disney Pictures) — The
wonders of Hans Christian Ander-
sen live on in this reissue of one
of the most well-loved animated
stories of all time. Relive the en-
chanting tale of love and devotion
between a beautiful mermaid and
her handsome prince.

HOME ALONE 3 (20th Cen-
tury Fox) — Alex Pruitt (Alex
Linz) plays the tiny tyke who de-
fends his house against strange
neighbors — a quartet of interna-
tional thieves who have stolen a
computer chip containing top-se-
cret U.S. defense plans. The chip
is hidden in a toy car, and the only
other person who knows its loca-
tion is ... Alex!

THE MIGHTY (Miramax) —
The hilarious, inspirational story
of 13-year-old Maxwell Kane, a
giant boy in size 14 shoes who’s
slow in school, short on courage,
and long on not fitting in. Then he
meets Kevin, a tiny Einstein in leg
braces with more smarts, lip, and
nerve than any kid in town. To-
gether, the two form an unbeatable
combination. Sharon Stone, Ki-
eran Culkin, Gillian Anderson,
Harry Dean Stanton, and Gena
Rowlands co-star.

GOOD WILL HUNTING
(Miramax) — Will Hunting (Matt
Damon) is only 20 years old and
already stands out in his rough,
working-class neighborhood in
South Boston. He does mental
jobs and has run-ins with the law;
however, his photographic mem-
ory can summon up obscure his-
torical references and almost in-
stantly solve math problems that
frustrate Nobel Prize-winning pro-
fessors. But, he can’t talk his way
out of an impending jail sentence.
His only hope is Sean McGuire
(Robin Williams), a college pro-
fessor-turned-therapist.

JACKIE BROWN (Miramax)
— Quentin Tarantino’s new film
is based on Elmore Leonard’s

GOING ‘OVER MY HEAD'FOR A BIG MAC — WEBN/Cincinnati invited
listeners take the plunge (a la Caddyshack) and bob for Baby Ruth candy
bars to nab VIP seats for an upcoming Fleetwood Mac show.

Rum Punch. Pam Grier stars as
Jackie Brown, an attractive stew-
ardess who supplements her in-
come by smuggling cash into the
country for an illegal arms dealer
— until the day federal agents bust
her. The only way she’ll stay out
of jail is by setting up a sting to
bring in a half-million dollars and
take down the gunrunner. Co-star-
ring Samuel L. Jackson, Robert
Forster, Bridget Fonda, Michael
Keaton, and Robert De Niro.

OLD FRIENDS (TriStar) — A
romantic comedy that tells the sto-
ry of the unlikely bond that forms
between three New Yorkers who
don’t have a chance in hell at real
happiness: an acid-tongued, obses-
sive-compulsive romantic novelist
(Jack Nicholson); a waitress jug-
gling the harried responsibilities of
single parenthood (Helen Hunt);
and a gay artist (Greg Kinnear)
who, after being robbed and beat-
en, has his career hopes dashed.
Their fates intertwine because of a
fourth complicated character, a dog
named Verdell. Co-starring Cuba
Gooding Jr., Skeet Ulrich, and
Shirley Knight.

THE BIG LEBOWSKI (Gram-
ercy) — How does the laziest man

s

in Los Angeles get mixed up with
gangsters, a kidnapping, and gen-
eral mayhem? That’s the premise
of this film starring Jeff Bridges
as Jeff Lebowski (aka The Dude),
who comes home one day to find
gangsters in his apartment, de-
manding the money that his wife
owes a guy named Jackie Treehorn.
The problem is, The Dude isn’t
married — it’s a case of mistaken
identity. Unfortunately, that’s not
good enough.

GREAT EXPECTATIONS
(20th Century Fox) — Set in New
York and Florida, the story follows
the journey of young Finn Bell
(Ethan Hawke), an aspiring art-
ist whose world is dramatically
changed by three disparate strang-
ers, each of whom unexpectedly
and relentlessly invades his life: a
dangerous convict named Lustig
(Robert De Niro); the icy and
beautiful Estella (Gwyneth Pal-
trow); and the old, wealthy, and
crazed eccentric Ms. Nora Dins-
moor (Anne Bancroft).

Dates are subject to change.

Compiled by R&R Associate Ed-
itor Margo Ravel; (310) 788-1659.

It's a bird, it's a plane ... it's flubber! Brilliant but befuddled professor
Phillip Brainard (Robin Williams) invents the anti-gravity goo flubber, and
the fun begins.
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ON MUSIC ROW"

* 18 Hourson CD
* New Hourl¥ Hosts Include:
Tim McGraw, D=ana Carter (others)
* Over 70 Artists + 225 Songs
* Easy To Program
¢ Easy To Sell Local Sponsors

Country Radio’s Favorite
Christmas Program Package

Market Exclusive, Commercial Free
Cail Tom Samoray (615) 255-1100

Produced by:
Call HUNTSMAN

Tom Samoray Entertainment Inc.
at 1100 Sixteenth Avenue South
ERARBUY  Nashyilie, Tennessee 37212-2305
615-255-1100 Fax 615-255-1107
HE NASH@AOL.COM

Have CROOK & CHASE
in your market
Thanksgiving weekend!

__Crook

pa— —_ - -

wore

-

MUSIC NETWORKS

Satellite-delivered

Air up to 36 hours

Freshly produced each year
Market-exclusive by format:
* Adult Contemporary

e News/Tzlk

* Oldies

&
{?EE Give Yourself A

N Better Sounding
— Radio S.tatlon
. ~For Christmas

usic
aster

A-Ware Software, Inc.
(Sales) 800-326-2609
(Fax)414-521-2892
(Email) info@a-ware.com
(Web) www.a-ware.com

TheMagic.
The Hallmark of Hollday Speclals

o -1- hl
He Iu.-j‘ ‘l A L
The Softer Side of Christmas
13411
v A Down Home Country Christmas
. 12FULL HOURS...NOW NEATLY GIFT WRAPPED ON CD
— " " w g

By ., B Sk,
13 X T2 Cainiey s

Moliday Mhowcase -

FOR ALL OF YOUR HOLIDAY
GIFT-GIVING PROMOTIONS 2t

FLYERS * TATTOOS * KAN KOOLERS « LIGHTERS *
KEY CHAINS ~ BEVERAGE WRENCHES + TOWELS -
FANNY PACKS - TOTES - ICE SCRAPERS *
SUNGLASSES *+ BALLOONS « STICKERS + DECALS *
T-SHIRTS « JACKETS - WATCHES * MUGS -
GLASSES ¢ PENS * SQUEEZE BOTTLES * HATS *
viSORS RUNR (LI MUUGI BUTTONS
+ LETTEROPENERS + SWEATSHIRTS + AND MORE

¢

LEE ARNOLD PROMOTIONS

(114) 351-9088 « Fux (114) 351-6997

S

LISTENER
MAGNET

“ FOR THE 99°S

(GIVE YOUR FULL-TIMERS THE DA™ OFF)

%15 HOURS

FREE

SAMPLE

CALL 91 0-484-21’2!_ n

A Cotlaboration between The Power Source & Kinetic Communications, tnc.
THE POWER OF CHRISTMAS 16 A SERVICEMARKX (¥ THE POWER SOURCE Copynight 1397 The Power Sourca & Kinelc

The Best Christmas Eve &
Christmas Day Programming

“Sounds like we produced it
in-house, Recommended!”

KCST-FM Los Angeles

“A no-hassle way to sound great!”

KPIX-A/F San Francisco

“Your program is excellent!”

KHMX-FM Houston

“A great Christmas present!”

WHYI-FM Miami

“Easy to execute. Thanks!”

WCCO-AM Minneapolis

“We receive good fzedback from
our listeners. Very good show!”

WTMX-FM Chicago

“You're a god-send each year!”

WASH-FM Washington

“Great music each year. Thanks!”
WBZ-AM 3oston

“You’re great to work with!”

KIRO-AM Seattle

“Clearly, the best Christmas show!”
KXKL-FM Denver

“We used to produce our own
Holiday programming. Not now!”
WBEB-FM Philadelphia

“Very professional programming!”
KRLD-AM Dallas

“A show everyone can agree on!”

WPCH-FM Atlanta

“Terrific show every year!”

WWMX-FM Baltimore

“We love this show each year’”
KDKA-AM Pittsburgh

RESERVE YOUR MARKET NOW! E 3 800-423 -mAS
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Women Rockers Speak Out!

R olling Stone magazine cel-
ebrates its 30th anniver-

sary with a nod to “The Wom-
en Of Rock.” Documenting the
blues singers, divas, earth
mothers, cowgirls, boy toys,
riot grrls, and every genre in
between, the 'zine features in-
terviews with some of the more
influential women of rock, in-
cluding Shirley Manson, Joan
Jett, Bette Midler, Melissa
Etheridge, Queen Latifah,
Sheryl Crow, Etta James,
and Natalie Merchant.

Some choice quotes: “l want
my music to be reviewed, not
whether my rib cage is too
small or not” — Madonna.

“It allows me to cry without
cryin’. It allows me to be angry
without slappin’ somebody. It
allows me to prophesy without
pullin’ out a crystal ball” —
Ruth Brown explains the mag-
ic of music.

“If your image has been reli-
ant upon your looks. If you start
out sticking your tits out and
coming out as a sex symbol,
you have to be prepared to
face up to it — because time
waits for no one” — Chrissie
Hynde on why some women
are judged more harshly when
they age.

“I work out three times a
week and try really hard to buy
facial products that will make
me taut and dewy. | do feel that
I should be not repulsive. | feel
like somewhere, unwritten, in
my contract is, ‘Stay reason-
ably attractive™ — Liz Phair.

“I was told by my record
company at that time not to
have my first baby because |
owed it to them not to have
children so that | could pay
back the 100,000 quid that it
cost to record the album” —
Sinead O’Connor.

“Yes, | do. Except when |
have to find someplace to pee.
| peed on the floor once. It was
in Germany, where they
charged money to get into the
stall. And once you got in
there, they'd charge you more
money to get paper. So in de-
fiance, | peed in the middle of
the floor” — Joan Baez on
whether women have the
same latitude as men on and
off the stage.

Also featured in the Rolling
Stone issue are 10 women
who work behind the scenes,
including Elektra Entertain-
ment head Sylvia Rhone,
Sony Music Entertainment
Exec. VP Michele Anthony (“I

would certainly hope that in
five years we won't have to be
doing an article on‘women in
rock’ ... it ghettoizes women.
Really, when | wake up every
day | think of myseilf as an ex-
ecutive, not a female execu-
tive”), and Epic Records/550
Music President Polly An-
thony (“l always dealt with
men, and |'ve always been
comfortable with men. Now, |
kind of say sometimes, ‘| was
raised by wolves. But really
good wolves”).

Speaking of power ... Ma-
donna, who shares the Stone
cover with Tina Turner and
Courtney Love, insisted on
approval of both the image and
the retouching on the ’zine's
cover — and she got it in writ-
ing, according to two sources
close to the deal (New York).

One Too Many

Michael Jackson is scour-
ing Europe for a scientist who
can help clone him! Jackson
got the idea after pal Elizabeth
Taylor expressed interest in
cloning her pet Maltese. Al-
though the human cloning pro-
cess could be years or even
decades away, Michael is pre-
pared to freeze his DNA until
the method is available (Star).

Someone who won't be hap-
py with two Jackos is ex-Mrs.
Jackson Lisa Marie Presley’s
ex-husband Danny Keough,
who had this to say after he
saw a pic of his son sitting on
Michael’s lap: “Keep my kid
away from that freak Michael
Jackson!” (Star)

Repeat Performance

“It's really a load of rubbish.
That’s like saying that some-
one who uses a string quartet
is copying Mozart” — Jamiro-
quai frontman Jason Kay on
critics who accuse his band of
aping American funk (People).

Poor Thing!

“I feel like such a failure. I've
spent my whole life shopping
and still have nothing to wear”
— Celine Dion (jokingly) dis-
cusses hard times (/nStyle).

Dead Man Talking

“In a recent interview, Kei-
th Richards says he hasn't
retired because ‘chicks still dig
me.’ In a related story, necro-
philia is on the rise” — Con-
an O’Brien (Entertainment
Weekly).

SHOW PREP

CURRENT
* | KNOW WHAT YOU DID LAST SUMMER (Columbia)

Single: Hush/Kula Shaker

Other Featured Artists: Korn, Our Lady Peace
* A LIFE LESS ORDINARY (London/Island)

Singles: Deadweight/Beck
A Life Less Ordinary/Ash

Other Featured Artists: Sneaker Pimps, Folk Implosion, Cardigans

* SOUL FOOD (LaFace/Arista)

Singles: | Care 'Bout You/Milestone

Let's Do It Again/Xscape
What About Us/Total

We're Not Making Love .../Dru Hill
Boys + Girls/Tony Toni Tone (Mercury)
Other Featured Artists; En Vogue, Outkast

* BOOGIE NIGHTS (Capitol)

Featured Artists: Marvin Gaye, ELO, Night Ranger

* PLAYING GOD (Milan)

Featured Artists: Morcheeba, Richard Hartley, Willie Dixon

* GANG RELATED (Death Row)

Single: Way Too Major/Daz Dillinger

Other Featured Artists: Mack 10, 2Pac, Ice Cube

* THE ICE STORM (Velvel)

Featured Artists: David Bowie, Jim Croce, Traffic

* MEN IN BLACK (Columbia)

Singles: We Just Wanna Party With You/Snoop Doggy Dogg

Just Cruisin’/Will Smith

Other Featured Artists: NAS, Roots /D’Angelo, De La Soul

* MONEY TALKS (Arista)

Singles: Everyday/Angie Stone And Devox
Feel So Good/Mase (Bad Boy/Arista)
Other Featured Artists: Mary J. Blige, Lil' Kim, SWV
* DEF JAM'S HOWTO BE A PLAYER (Def Jam)

Singles: Say What/Dymon

Never Wanna Let You Go/Absoulute
Other Featured Artists: Redman, Crucial Conflict, Eightball & MJG

* YEAR OF THE HORSE (Reprise)

Featured Artist: Neil Young & Crazy Horse

* PICTURE PERFECT

Single: Say What You Want/Texas (Mercury)

COMING

* HURRICANE STREETS (Mammoth/Capitol)
Single: Sex & Candy/Marcy Playground
Other Featured Artists: Seven Mary Three, De La Soul, Vic Chesnutt

¢ ANASTASIA

Singles: At The Beginning/Donna Lewis & Richard Marx (Atlantic)
* AN AMERICAN WEREWOLF IN PARIS

Single: Mouth/Bush (Hollywood)
e THE JACKAL (MCA)

Featured Artists: Fatboy Slim, Prodigy, Primal Scream

Hot, new music-relatedWorld
Wide Web sites, cool cyber-
chats, and other points of inter-
estalong the information super-
highway.

’Net Chats

AC/DC, Tuesday (11/4) at
8pm ET/5pm PT, America On-
line (keyword: LIVE).

On The Web

LiveConcerts.com shows
this week include the Cure (Fri-
day, 10/31), Todd Rundgren
(Saturday, 11/1).

SonicNet chats this week
include Shelter, Monday (11/
3) at 7pm ET/4pm PT
(www.sonicnet.com).

Chat with Jason Bonham
Wednesday evening (11/5) at
11:30pm ET/8:30pm PT
(www.RockVillage.com).

Lollapalooza vet Jim
Rose (of the infamous Jim
Rose Circus) chats Hallow-
een night at 7pm ET/4pm
PT (www.TheHub.com).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MONDAY, NOVEMBER 10

1969/Led Zeppelin's Led Zeppelin Ii LP
goes gold.

1989/Producer Antonio “L.A.” Reid and
singer Pehbles become parents to
son Aaron Alexander.

1992/Guns N’ Roses singer Axl Rose
is found guilty on charges of mis-
demeanor assault and property
damage for inciting a July 1991
riot at St. Louis’ Riverport Amphi-
theater.

Born: Greg Lake (Emerson, Lake, &
Palmer) 1948, Chris Joannou (Sil-
verchair) 1976

: Releases:David Essex’s “Rock On” 1973

[ TUESDAY, NOVEMBER 11

1956/Hank Ballard records the original
version of “The Twist.”

1972/Allman Brothers bassist Berry
Oakley is killed in a motorcycle
accident that occurs three blocks
from the site of guitarist Duane
Allman’s fatal crash.

1989/Melissa Etheridge and Joe Cock-
er entertain Germans celebrating
the Berlin Wall’s recent destruction.

 Born: Andy Partridge (XTC) 1953
. Releases: Buddy Holly's “Peggy Sue”

1957, Diana Ross & The Su-
premes’ “In And Out Of Love”
1967

WEDNESDAY, NOVEMBER 12

1970/The Doors make their last appear-
ance as a quartet in New Orleans.

soe e

Willie Nelson — for all the tax |
owed before ...

1990/Willie Nelson watches the RS
seize his holdings in six states —
including a ranch, recording stu-
dio, and golf course — to satisfy
part of a $6.5 million debt.

1992/Cause & Effect keyboardist Shawn
Rowley, 23, dies of an asthma-in-
duced heart attack.

Born:Booker T. Jones 1944, Neil Young
1945, Tevin Campbell 1976
Releases: Donovan’s “Mellow Yellow”
1966, Madonna’s Like A Virgin LP

1984

THURSDAY, NOVEMBER 13

1968/The Beatles’ animated movie Ye/-
low Submarine premieres nation-
ally.

1973/Peter, Paul, & Mary's /n The Wind
LP goes gold.

1974/A man posing as Deep Purple gui-
tarist Ritchie Blackmore crashes
a borrowed Porsche in lowa City.
The imposter had conned several
townspeople and is charged with
misrepresentation, a felony.

Releases: the Tokens' “The Lion Sleeps
Tonight” 1961, the McCoys' “Fe-
ver” 1965, Three Dog Night's “Old
Fashioned Love Song” 1971

FRIDAY, NOVEMBER 14

1987/Sonny & Cher are prodded by Dav-
id Letterman into singing “I Got
You Babe” on his show.

1990/The Who's Pete Townshend con-
fesses his bisexuality to Newsweek.
“| know how it feels to be a woman
because | amawoman. And | won't
be classified as just a man.”

1996/Michael Jackson, 38, marries

Debbie Rowe, 37, in Sydney, Aus- -

tralia.

Releases: Santana’s “Black Magic Wom-

an” 1970

SATURDAY, NOVEMBER 15

1956/Elvis Presley makes his acting
debut as the movie Love Me Ten-
der premieres.

1969/Janis Joplin is arrested in Tampa
after using “indecent” language on
stage and allegedly threatening a
police officer.

1990/Milli Vanilli producer Frank Fari-
an publicly admits that Fabrice
Morvan and Rob Pilatus never
sang a note on the Milli Vanilli al-
bum. The duo eventually return
their Best New Artist Grammy.

1996/ The Mirror Has Two Faces, direct-

ed by and starring Barbra Strei-
sand, opens nationally.

Releases: Grand Funk Railroad's £ Pluri- =

bus Funk 1971

SUNDAY, NOVEMBER 16

1973/David Bowie hosts his first TV spe-

cial. Guests include Marianne

Faithfull and the Troggs.

AT

1978/The Bee Gees, Peter Frampton, V

and Billy Preston make their act-
ing debuts as the movie version of
Sgt. Pepper’s Lonely Hearts Club
Band opens.

Releases: B.J. Thomas' “Hooked On A

Feeling” 1968, Stevie Wonder's

“Boogie On Reggae Woman” 1974 -

— Frank Correia
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ERICK SERMON Rapper's Delight (Priority)

SHERYL CROW Home (A&M)

MARCY PLAYGRDUND Sex & Candy (Mammoth/Capital)
022Y 0SBOURNE Back On Earth(Epic)

ROBERT BRADLEY'S BLACKWATER... Once Upon..(RCA)
SOMETHIN' FOR THE PEOPLE My Love s .. (Warmer Bros,)
THIRO EYE BLIND How's It Going To Be (Elektra/EEG)

|HEAVY

BECK Deadweight {London/islana}

DAVID BOWIE I'm Afraid Of Americans (Virgin)
BOYZ Il MEN 4 Seasons Of Loneliness (Motown)
MARIAH CAREY Butterfly (Columbia)
CHUMBAWAMBA Tubthumping (Republic/Universal)
DAYS OF THE NEW Touch, Peel, And Stand (Outpost/Geffen))
L.L. COOL J Phenomenon (Def Jam/Mercury)

MASTER P | Miss My Homies (No Limit/Priority)
RADIOHEAD Karma Police (Capitoi)

ROLLING STONES Anybody Seen My Baby? (Virgin)
WILL SMITH Just Cruisin’ (Columbia)

USHER You Make Me Wanna... (LaFace/Arista)

VERVE Bitter Sweet Symphony (Hut/Virgin)

[JAM OF THEWEEK |

MASE Feel So Good (Bad Boy/Arista)

AALIYAH The One | Gave My Heart To (BlackGround/Atiantic)
ALLURE /112 All Cried Out (Crave)

BONE THUGS-N-HARMONY If | Could... (Ruthless/Relativity)
BUSH Mouth (Hoflywood)

IMANI COPPOLA Legend Of A Cowgirl (Columbia)
CORNERSHOP Brimful Of Asha (Luaka Bop/WB)

DEATH IN VEGAS Dirt ( Time Bomb)

MISSY “MISDEMEANOR” ELLIOTT Sock It.. (EastWestEEG)
EVERCLEAR Everything To Everyone (7im Kerr/Capitol)
GREEN DAY Hitchin’ A Ride (Reprise)

OASIS Don't Go Away (Epic)

ROBYN Show Me Love (RCA)

SALT-N-PEPA R U Ready (Red Ant/London/Islang)
ERICK SERMON Rapper’s Oelight (Priority)

SMASH MOUTH Walkin' On The Sun (Interscope)
SPICE GIRLS Spice Up Your Lite (Virgin)

SUBLIME Doin’ Time (Gasoline Alley/MCA)

SUNDAYS Summertime (DGC/Geffen)

WALLFLOWERS Three Marlenas (/nterscope}

WYCLEF JEAN Guantanamera (Ruffhouse/Columbia)

| ACTIVE |
MARY J. BLIGE Everything (MCA)

BLINK 182 Dammit (Growing Up) (Cargo/MCA)

ROBERT BRADLEY'S BLACKWATER... Once Upon...(RCA)
TONI BRAXTON w/KENNY G How Could An... (LaFace/Arista)
BUSTA RHYMES Put Your Hands Where... (Elektra/EEG)
SHERYL CROW Home (A&M)

DRU HILL 5 Steps (/sfand)

GDLOFINGER This Lonely Place (Mojo/Universal)
HANSON | Will Come To You {(Mercury)

JAY-Z Sunshine (Roc-A-Felia/Def Jam/Mercury)
JIMMIE'S CHICKEN SHACK High (Rocket/A&M Associated)
MARCY PLAYGROUND Sex & Candy (Mammoth/Capitoi)
MARILYN MANSON Long Hard Road ... (f/mmoratal/Epic)
MATCHBOX 20 3 AM (Lava/Atiantic)

MXPX Chick Magnet (Tooth & Nail/A&M)

BILLIE MYERS Kiss The Rain (Universal)

OFFSPRING | Choose  Columbia)

0ZZY 0SBOURNE Back On Earth (Epic)

TAJA SEVILLE | & 1 (550 Music)

SOMETHIN' FOR THE PEOPLE My Love Is ... (Wamer Bros.)
THIRD EYE BLINO How's It Going To Be (Elektra/EEG)
TOTAL What About Us (Laface/Arista)

U2 Please {/sland)

WU-TANG CLAN It's Yours (Loud/RCA)

Video airplay from November 3-9.

MEREDITH BROOKS What Would Happen (Capitol)
DIANAKING L-L-Lies (Work)

OASIS Don't Go Away (Epic)

KENNY WAYNE SHEPHERD Slow Ride (Revolution)
BEBE WINANS In Harm's Way (Atlantic)

X

PAULA COLE | Don't Want To Wait (imago/WB)
MATCHBOX 20 Push (Lava/Atiantic}

SARAH MCLACHLAN Building A Mystery (Arista)
SUGAR RAY Fly (Lava/Atiantic)

LEANN RIMES How Do | Live (Curb)

FIONA APPLE Criminal (Work)

MARIAH CAREY Butterfly (Columbia)

SHERYL CROW Home (A&M)

EN VOGUE Too Gone, Too Long (EastWest/EEG)
FLEETWOOD MAC Silver Springs (Reprise)
JAMIROQUAI Alrignt (Work)

BILLY JOEL Hey Girl (Columbia)

ELTON JOHN Something About... (Rocket/A&M Associated)
ROLLING STONES Anybody Seen My Baby? (Virgin)

B. STREISAND*C. DION Tell Him (550 Music/Columbia)
U2 Please (/siand)

(MEDILM |

BOYZ it MEN 4 Seasons Of Loneliness (Motown)
MEREDITH BRQOKS What Would Happen (Capito/)
CHUMBAWAMBA Tubthumping (Republic/Universal)
IMANI COPPOLA Legend Of A Cowgirl (Columbia)
DURAN DURAN Electric Barbarella (Capitol)

AMY GRANT Takes A Little Tme (A&M)

JAI | Believe (RCA)

KAMI LYLE Polka Dots (MCA)

SMASH MOUTH Walkin' On The Sun (/nterscope)
WALLFLOWERS Three Marlenas (/nterscope)

AQUA Barbie Girl (MCA)

ERYKAH BADU Other Side Of The Game (Kedar/Universal)
BEE GEES Still Waters (Run...) (Polydor/A&M Associated)
MARY J. BLIGE Everything (MCA)

BLUES TRAVELER Most Precarious (A&M)

MICHAEL BOLTON The Best Of Love (Columbia)

TON! BRAXTON How Could An Angel Break... (LaFace/Arista)
SHAWN COLVIN You And The Mona Lisa (Columbia)
HALL & OATES Promise Ain't Enough (Push)

HANSON | Will Come To You {Mercury}

JANET /Q-TIP & JONI MITCHELL Got 'Til It's Gone (Virgin)
JARS OF CLAY Crazy Times (Silvertone)

JOE The Love Scene (Jive)

DIANA KING L-L-Lies ( Work)

LSG My Body (EastWesVEEG)

MILESTONE | Care 'Bout You {LaFace/Arista)

BILLIE MYERS Kiss The Rain {Universal)

OASIS Don't Go Away (Epic)

ROBYN Show Me Love (RCA)

TAJA SEVILLE | & | (550 Music)

KENNY WAYNE SHEPHERD Slow Ride { Revolution)
SPICE GIRLS Spice Up Your Lite (Virgin)

SUNDAYS Summertime (DGC/Geffen)

TEXAS Say What You Want (Mercury)

TONIC If You Could Only See (Polydor/A&M)

USHER You Make Me Wanna... (Laface/Arista)

BEBE WINANS In Harm's Way (Atlantic)

Video airplay trom November 3-9.

1 World Series, Game 7
(Indians vs. Marlins)
2 World Series, Game 5
3 World Series, Game 3
4 World Series, Game 4
(tie) World Series, Game 6
6 Movie (Sunday)
(“Miracle In The Woods”)
Touched By An Angel
60 Minutes
World Series Pregame
(Sunday)
Monday Night Football
(Bills vs. Colts)

Adults 25-54

World Series, Game 7
World Series, Game 5
World Series, Game 6
World Series, Game 3
The Drew Carey Show
World Series, Game 4
Home Improvement
World Series Pregame
(Sunday)

Dharma & Greg (9:30pm)
Movie (Sunday)
(“Miracle In The Woods")
Touched By An Angel

Source: Nielsen Media Research
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(tie)

All show times are ET/PT unless
otherwise noted; subtract one hour
for CT. Check listings for showings
in the Mountain time zone. All list-
ings subject to change.

* Friday, 10/31

+ 10,000 Maniacs make a cam-
eo appearance on Sabrina, The
Teenage Witch (ABC, 8pm).

« Jane’s Addiction are slated to
perform on MTV’s Live From The
10 Spot (10pm).

* BeBeWinans, Vibe (check lo-
cal listings).

* Sheryl Crow, The Tonight Show
With Jay Leno (NBC, 11:35pm).

¢ Bobby Brown, Late Show With
David Letterman (CBS, 11:35pm).

« Delbert McClinton, Late Night
With Conan O'Brien(NBC, 12:35am).
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MUSIC TELEVISI MUSKC ARST o R
59.4 million houssholds 50.8 miflion households i TOP TEN SHOWS Saturday, 11/1
Patti Galluzz, Lee Chesnut, VP/Music Programming OCTOBER 20-26
VPMusic Programming Wayne Isaak, Sr. VP/Music & Talent Relations * Diamond Rio perform on
- = N . - Total Audience TNN’s Grand Ole Opry Live
[ADDS- J (ADDS - (98 million households) (8:30pm ET/5:30pm PT).

Sunday, 112

*In ABC's two-hour Wonderful
World Of Disney: Cinderella, Bran-
dy portrays the title character and
Whitney Houston plays her Fairy
Godmother (7pm).

Monday, 11/3

* Chaka Khan guest-stars on
UPN'’s Good News (9pm).

* Mickey Gilley and Lee Ann
Womack, Prime Time Country
(TNN, 9pm ET/6pm PT).

* Busta Rhymes, Vibe.

Tuesday, 11/4

* Bonnie Raitt and Beth
Neilsen Chapman, The Rosie
O’Donnell Show (NBC, check lo-
cal listings for time).

* Morris Day guest-stars on
Moesha (UPN, 8pm).

* SWV make a cameo appear-
ance on UPN's Hitz (9:30pm).

* Ralph Emery On The Record
With Johnny Cash— an hourlong
interview special — airs on TNN
(10pm ET/7pm PT).

* Somethin’ For The People,
Vibe.

Wadmday, 1 15

o Kenny G and Olivia Newton-
John perform when CBS presents
Scott Hamilton: Back On The Ice
(9pm).

* Bacon Brothers, Prime Time
Country.

¢ Heavy D, Vibe.

* Michael Bolton, Jay Leno.

e LeAnn Rimes, David Letter-
man.

Thursday, 11/6

¢ Counting Crows, Live From
The 10 Spot.

» Michael Bolton, Vibe.

* Tom Jones, Jay Leno.

¢ Harry Connick Jr., David Let-
terman.

. 36 million households
7 VI Lydia Cole,

(AT RN VP /Music Programming
| VideoPlaylist |

BOYZ Il MEN 4 Seasons Of Loneliness (Motown)
JANET 1/0-TIP & JONI MITCHELL Got Tl Its Gone (Virgin)
TOTAL What About Us (LaFace/Arista)

SOMETHIN’ FOR THE PEOPLE My Love is... (Wamer Bros.)
USHER You Make Me Wanna... (LaFace/Arista)
SALT-N-PEPA R U Ready (Red Ant/London/Island)

L.L. COOL J Phenomenon (Def Jam/Mercury)

MISSY “MISDEMEANOR™ ELLIOTT Sock it...(FastWestEEG)
BUSTA RHYMES Put Your Hands Where... (Elektra/EEG)
MILESTONE | Care About You (LaFace/Arista)

Video playlist for week ending October 31.

| RapCityTop10 |

MASTER P | Miss My Homies (No Limit/Priority)

L.L. COOL J Phenomenon (DefJam/Mercury)

FIRM Firm Business (7rack

QUEEN PEN Man Behind The Music (L’ Marvinterscope)
SALT-N-PEPA R U Ready (Red Ant/London/island)
BEATNUTS Off The Books (Relativity)

EPMD The Joint ( Violator/Def Jam/RAL/Mercury)
ERICK SERMON Rapper's Delight (Priority)

MACK 10 Backyard Boogie (Priority)

BUSTA RHYMES Put Your Hands Where.... (Elektra/EEG)

Video playlist for week ending October 31.

T H E

21 million households
Liz Kiley,
VP/Programming

MUSIC TELEVISION
YOU CONTROL..

| NationalTop20 |

MASTER P Ghette D (No Limit/Priority)

ERYKAH BADU Tyrone (Kedar/Universal)

BOBBY BROWN Feelin’ Inside (MCA)

BACKSTREET BOYS As Long As You Love Me (Jive)
E-A SKI /MONTELL JORDAN Showdown ( Relativity)
MQ3 Everyday (Get Hooked/Noo Trybe/Virgin)

AQUA Barbie Girl (MCA)

THREE 6 MAFIA Tear The Club Up '97 (Relativity)
NEXT Butta Love (Arista)

GRAVEDIGGAZ Dangerous Mindz (Gee Street/V2)
POETIC HUSTLAZ Trials & Tribulations (Relativity)
H-TOWN They Like It (Refativity)

MISSY “MISDEMEANOR"™ ELLIOTT Sock It.. (FastiWestEEG)
QUEEN PEN Man Behind The Music (L Marvinterscope)
MYST!KAL Ain't No Limit (No Limit/Jive)

LSG My Body (FastWest/EEG)

MACK 10 Backyard Boogie (Priority)

MJG That Girl (Universal}

USHER You Make Me Wanna... (LaFace/Arista)

SAVE FERRIS Come On Eileen (Epic)

Most requested for week ending October 24.

PRULSTAR

CONCERT PULSE

Avg. Gross
Pos. Artist {in 000s)
1 FLEETWOOD MAC $884.1
2 PHISH $767.5
3 “AFKAP” $637.7
4 BROOKS & DUNN/REBA McENTIRE $532.8
5 LILITH FAIR $483.7
6 AEROSMITH $431.5
7 WHO $363.3
8 JAMES TAYLOR $341.6
9 LOLLAPALOOZA '97 $340.8

10 COUNTING CROWS/WALLFLOWERS $290.4

11 LUTHER VANDROSS $281.5
12 ALAN JACKSON $278.9
13 RAGE AGAINST THE MACHINE  $260.4
14 H.O.R.D.E. FESTIVAL $238.6
15 SANTANA/RUSTED ROOT $237.7

Among this week’s new tours:

BLUE RODEO
DANDY WARHOLS
FOGHAT
JOHN HIATT
BONEY JAMES
JAMIROQUAL
LORDS OF ACID
OMINOUS SEAPODS
JANE SIBERRY
VERUCA SALT
VANESSA WILLIAMS

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.
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WEEKEND BOX OFFICE

OCTOBER 24-26
1 | Know What You $12.50
Did Last Summer
(Sony)
2 Devil’s Advocate $10.21
(wB)
3 Kiss The Girls $5.13
(Paramount)
4 SevenYears In $4.71
Tibet (Sony)
5 Gattaca (Sony)* $4.32
6 Fairytale: A True $3.51
Story (Paramount)”
7 In & Out $2.83
(Paramount)
8 Rocketman $2.07
(Buena Vista)
9 A Life Less Ordinary  $2.00
(Fox)*
10 L.A. Confidential $2.00
(WB)

All figures in milliors
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
There are no music-related
movies opening this week.

oI e

NEWTHIS WEEK

* ROMY & MICHELE’S HIGH
SCHOOL REUNION
(Touchstone)

Starring Mira Sorvino and Lisa
Kudrow, this feature film spawned
a Hollywood soundtrack with '80s |
songs by the Go-Go’s (“Cur Lips
Are Sealed” and “We Got The !
Beat”) and that band’s frontwom-
an, Belinda Carlisle (‘Heaven is :
A Place On Earth”). The nostalgic
ST also showcases Bamanara-
ma'’s cover of Shocking Blue’s “Ve-
nus;” Naked Eyes'“Always Some-
thing There To Remind Me; Wang
Chung's “Dance Hall Days,’ the
Vapors' “Turning Japanese,” the
Smithereens’ “Blood & Roses,’
Culture Club’s “Karma Chame-
leon,” Bow Wow Wow's ‘1 Want
Candy,"and Tears For Fears'“Ev-
erybody WantsTo Rule TheWorld.”
¢ THE SIXTH MAN
(Touchstone)

This feature film starring Marlon
Wayans and Kadeem Hardison
sports a Hollywood soundtrack
with Doug E. Fresh's cover of
Stevie Wonder’s “Superstilion” as
well as Pharcyde’s “Tasty, Guru’s
“lllest Man,” and J’son’s “Down
And Dirty” Songs by Johnny Gill,
Marcus Miller, Jade f/Lil’ Rachett
& VAZ, Mint Condition’s Stokley,
and others complete the ST.

* TWIN TOWN (PolyGram)

The London soundtrack to this
feature film starring Dougray Scott
contains Manic Street Preachers’
“Motown Junk,” Super Fumry An-
imals’“Bad Behaviour,” and tunes
by DJ Shadow, Stereolab. Molo-
ko, Dodgy, and Catatonia. Vin- :
tage songs by Petula Clark and
Mungo Jerry round out the album.
* TRUTH OR CONSEQUENCES,
N.M. (Columbia TriStar)

Island recording artist Jude
Cole provides original music to
this feature film, which stars Vin-
cent Gallo.
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New At Top 40

WXKS
WKSS
KHTO
WRHT

W
K

orT
R

Boston
Hartford
Springfield
Greenville
Youngstown
Little Rock
Lansing
Johnstown

New At Modern Rock

KCHZ Kansas City
WPLT Detroit

New At AAA

KRSH Santa Rosa
KRCC Colorado Springs

the premiere single and video
from her debut album blame it on me

32 flavors

New At Modern AC

KFMB- San Diego
WPLL Miami
WKDD Akron
KTNP Omaha

New At NAG

WL0Q Orlando

“the 21-year-old soul-folk singer's gently rocking
blame it on me is one of this season’s stellar debuts.”

produced by ed tuton

co-produced by alana davis
management: jeftrey evan kwatineiz

- time magazine

alaea davis

btame it on me

T couldn’t help but chuckle when WGL/

Ft. Wayne producer Chad Mitchell

told us about his recent
correspondence with People magazine. A
couple of weeks ago, Mitchell received the
following fax from a People reporter:

Dear Chad,

I am a reporter with People Magazine,
and I'm working on an obituary on John
Denver, who replaced you in the trio. I'd love
to interview you, but I'm running out of time.

. Please call me ASARP

Thanks and regards,

Lyndon

Mitchell’s response:

Unfortunately, I've been speechless with
laryngitis for almost three weeks now. | would

: like to express my feelings for John & this
t tragedy in your obituary piece, though through

e-mail. John was and will always be the
gentle soul | could trust to replace me with my

baby (the group). His musical expressions
"= and day to day kindness are most worthy of
8l the utmost respect and admiration. My life will

never be the same, and | will truly miss a dear
friend.

Alas, the quote never made People’s
story... Maybe Lyndon actually did his
homework and realized that, aside from the

|l name, the Chad Mitchell he’'d contacted had

absolutely nothing to do with Denver’s first
group, the Chad Mitchell Trio.

How’s this for a “smashing pumpkin”?
KFMB (Star 100.7)/San Diego’s Jeff & Jer are
celebrating Halloween morning by dropping a
400-Ib. pumpkin named “Splatnik” 300 feet
from a helicopter.

Rumors

* Will CBS Radio be hooking up with CNN to pro-
vide more of its business news? :

« |s a high-profile Northeast morning driver ready to
return to his old Seattle stomping grounds for a pro-
gramming gig?

» Will Louisville get a new CHR by Christmas? How
does a Clear Channel programmer fit into this picture?

* Will PD-less KTAA/Fresno flip from Regional
Mexican to CHR/Rhythmic in the very near future?

* What's up with Alternative KCHZ/KC? Did it add
the Spice Girls this week to a playlist that already in-
cluded Hanson and Aqua?

JAMTv Music Network 640 North LaSalle, Suite 560, Chicago, IL 60610, USA
Contact: PAT BLAKE, Tel: (312) 642-7560 ext. 24, Fax: (312) 642-0616, Email: patb@jamtv.com

Base 0f Mlstaken Identlty

HOLY COUNTDOWN, BATMAN — Former caped
crusader Adam West dropped in on KIIS/L.A. person-
ality Chris Leary to tape an appearance on this Sun-
day’s Fox Kids Countdown. Also noteworthy about
Sunday’s show: the radio debut of Crystal Axelrod (the
8-year-old daughter of R&R Asst. Managing Editor
Jeff Axelrod), who co-hosts the countdown this week.

}‘Duck’-Gives Birth To Little<
Rock’s Q-100!

The “all-new, all-hit” Hot AC KQLR-FM
signed on at 6pm Monday (10/20), with sister
KMJX-FM GM Michael P. as interim PD. The
frequency used to be KDDK-FM, which
recently moved its Country format to 106.7
MHz. The Clear Channel station is playing
10,000 songs in a row until an airstaff and
full-time PD are found.

Condolences to the family of veteran
broadcaster Kris McClendon, who passed
away Sunday (10/26). McClendon most
recently worked at WALR/Atlanta.

’ Drinking On The Job!

WNNJ-FM/Newton, NJ morning DJ Pat
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