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Tip Of The Iceberg?

550 Music’s-Celine Dion is riding a
Titanic phenomenon as “My Heart
Will Go On” earns No.1 Most
. Increased Airplay honors at
. CHR/Popand AC forthe
& second consecutive week.
Dion’s newest CD, Let’s
Talk About Love, has been
anatonal top seller since its
November release.
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Spend An AQH With Arbitron’s Morris

Recruited out of the
consumer products
industry, Steve Maorris
ongoing charge at Arbitron
is to make the company
more product- and
customer-focused. He's the
subject of this week's
“Publisher’s Profile” by
Erica Farber. See Page 112.
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KEEPING THE DREAM ALIVE

In his annual commemoration of Martin
Luther King Jr.’s birthday, R&R’s Walt
Love reprises an interview he conducted
with King’s widow, Coretta Scott King.

Page 52

BOOSTING YOUR AT-WORK
LISTENING FORTUNES

Perhaps the last frontier for greatly
expanded radio listening is at a listener’s
workplace. Beginning with Larry Rosin’s
article on the right, several of R&R’s
editors offer breakout stats regarding at-
work listening, including:

CHR Page 41
Country Page 64
AC Page 73
NAC/Smooth Jazz Page 80
Rock Page 86
Alternative Page 94

GMs AT RECORD ROUNDTABLE

Longtime artist manager Will Botwin and
former publicist Ron Shapiro saw their
roles expand greatly at Columbia and
Atlantic Records, respectively, last year.
R&R’s Steve Wonsiewicz chats about the
challenges each of them face in 1998.

Page 37

= Scott Herman VP/GM, Garry Wall
OM of WNEW-FM/New York

+ Ted Volk appointed Sr.
VP/Promotion at Mammoth Records

# Changes at Chancellor/DC: Catherine
Meloy now WBIG, WTEM SVP; Rick
Mack becomes WGAY VP/GM: Charlie
Ochs adds VP/GM duties for WWRC

# Mark Hannon appointed
WBMX/Boston VP/GM
Page 3

| THIS #] WEEK

CHR/POP !
* CHUMBAWAMBA Tubthumping (Republic/Universal)

CHR/RHYTHMIC i
« K-Cl & J0JO All My Life (MCA)

URBAN _ :
o USHER Nice & Slow (LaFace/Arista)

URBAN AC
* BOYZ Il MEN A Song For Mama (Motown)

COUNTRY
* BROOKS & DUNN He’s Got You (Arista)

NAC/SMOOTH JAZZ
« CANDY DULFER For The Love ...

HOT AC
 LISA LOEB | Do (Geffen)

AC
* MARX & LEWIS At The Beginning (Atlantic)

ACTIVE ROCK

o CREED My Own Prison (Wind-Up)

ROCK
 MATCHBOX 20 3am (Lava/Atiantic)

ALTERNATIVE
 MARCY PLAYGROUND Sex And Candy (Capitol)

ADULT ALTERNATIVE
o MATCHBOX 20 3am (Lava/Atiantic)

(N2K Encoded Music)
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Radio Helps New England
Brave Winter’s Big Chill

B Major ice storm topples at least six towers

By MATT SPANGLER
R&R WASHINGTON BUREAU

The nation didn’t have to
go to The Ice Storm, Kevin |
Kline’s latest film, to wit-
ness a bona fide New En-
gland ice storm last week.
They just had to turn on their
radios or TV sets.

The tempest — which
began January 8 and saw
temperatures in Maine, Ver-
mont, upstate New York, and
northern New Hampshire
drop as low as 10 degrees
below zero — blacked out
electricity for hundreds of
thousands of people and
caused at least five deaths.
With cooperation from the
federal government, the Red
Cross, and fellow broadcast-
ers, area radio stations were
able to weather the storm.

By Monday. the storm had claimed three lives and knocked out
power in 120,000 homes and businesses in New York. “It’s an utter
disaster area,” said Tom Yourchak, VP/GM of Forever Broadcasting.
The company’s WTNY was the only station on the air in Watertown,

STORM/See Page 34

WLNH-FM/Laconia, NH’s tower “looked
like a giant popsicle in the sky,” OM
Warren Bailey said.

The Citizen, Lacomé. NH

JANUARY 16, 1998
Morgan Feted At Retirement Party

Robert W. Morgan spoke his last words as a morning deejay last Friday
(1/9).The L.A. radio icon officially retired from KRTH after announcing eight
months ago he was battling lung cancer, Dozens of civic officials, Hollywood
celebrities, and radio people descended upon the Museum Of Television &
Radio to bid Morgan a fond farewell; among them: L.A. Mayor Richard Rior-
dan, who announced that a city street will be named after Morgan. Morgan
(pictured above, seated) was also presented with a replica of the Hollywood
Blvd. star that bears his name. Also at the presentation (I-r): Dick Clark,
radio programmer Chuck Blore, football coach John Robinson, movie critic

David Sheehan, entertainer Monty Hall, and emcee Gary Owens.

At-Work Listening At Work

I Latest research from Edison and Arbitron
unveils the media habits of people on the jab

By LARRY ROSIN
EDISON MEDIA RESEARCH

Is it possible the radio indus-
try still doesn’t completely rec-
ognize the enormous importance
of at-work radio listening? If so,
this theme issue of R&R should
help managers understand how
crucial this listening location is
— toevery format and every pos-
sible target.

The enormeus impact of at-
work listening is seen in this
stat: At-work listening ac-
counts for 27% of all listening
among adults 18+. And this
number is grawing. According
to Arbitron estimates, at-work
listening has grown from 23%
to 27% of listening in the last
eight vears.

An interesting fact emerges
when one looks at at-work listen-
ing specifically among those peo-
ple who work full-time (over 70%
of adults 18-54). With this group,
at-work listening accounts for
40% of all quarter-hours and
reigns as the No. | listening lo-
cation by some margin. At-work
listening delivers by far the high-
est TSL per location. In other
words, if you can get aven a small
number of people to choose your
radio station at work, it can re-
sult in large amounts of listening
for your station.

As you may be aware, Edison
Media Research and Arbitron re-
cently engaged in a major study

RESEARCH/See Page 12

Cavallo To Chair
Disney Music Grp.

By STEVE WONSIEWICZ
R&R MUSIC EDITOR

Confirming what had been
speculated for months, veteran
: artist manager
Bob Cavallo
has been
ol named to the
newly created
post of Chair-
man of the
Walt Disney
Musice
Group. Re-
porting to Walt
Disney Stu-
dios Chairman
Joe Roth, Cavallo will oversee all
of the company’s recorded mu-
sic operations, including Holly-
wood Records. Walt Disney
Records, Lyric Street Records,
Mammoth Records, and Walt
Disney Music Publishing. Cav-
allo, who had been working
closely with Disney under an
agreement reached with his com-

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
By month’s end, gga
Alfred Liggins will
be 33 years old. But
already he’s a titan in |
the world of Urban
radio. Schooled in the
business at his moth-
er’s knee as she
wooed listeners and
advertisers from
WOL-AM’s well-
worn studios in the
shadow of the U.S.
Capitol, Liggins, now Radio
One’s President/CEOQO, has
grown the group to 16 outlets
coast to coast, picking up five
stations in San Francisco and
Detroit in the past six weeks.

Cavallo

‘We’ve Got To Put
Points On The Board’

M Alfred Liggins wants to prove Radio One
can ‘operate stations as well as anybody else’

Liggins

And that’s just the start,
says nggms who intends to
=a make the company a
i household name, like
BET {(Black Enter-
tainment Television),
and increase its worth
, to a billion dollars or
8 more within the next
M five years.
| While that seems
like a tall order, Lig-
gins has made im-
pressive moves in the
past. For instance,
while managing WOL and
WMMIJ-FM during the day
for his mother/morning talk
host Cathy Hughes, he attend-
ed classes at niight at the Uni-

See Page 16

CAVALLO/See Page 34

SBS Twins Tower
Over New York

Spanish Broadcasting Sys-
tem’s Gotham titans ieached new
ratings highs in the Fall 97 Ar-
bitron: Tropical WSKQ’s 5.6 is
a station record, and WPAT put
up a 3.3, making for the best book
in its two-year historv. Elsewhere
in the market. Chancellor Me-
dia’s WLTW continued to take
advantage of its status as New
York's lone AC and cranked up
its best-ever book. Same goes for
CBS’ WXRK: it posted a new
high since switching to Alterna-
tlive two years ago.

New York

Su '97 Fa ’97
6.4
6.2
5.1
4.7
4.7

WLTW-FM (AC)
WQHT-FM (CHR/Rhy)

WSKQ-FM (Tropical)
WCBS-FM (Oldies)
WKTU-FM (CHR/Rhy)

COMPLETE RESULTS FROM 11
MAJOR MARKETS: PAGE 25
SAME-OAY RESULTS: wwy.rronline.com

It’s getting closer! The R&R Talk Radio Seminar °98: Feb. 19-21 in Washington, DC.
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Management: David Meinert @ Curtis Management

Produced by Fred Mahet

“WORK" 15 a trademark of Sony Music Entertainment Inc./©1998 Sony Music Entertainment Inc. heep/iwww.workgroupnet.com
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CBS Gives Herman,
Wall 'NEW Duties

WINS/New York VP/GM Scott
Herman has heen given added du-
ties as VP/GM
for Classic Rock
WNEW/New
1 York. Concur-
rently, veteran
programmer
Garry Wall has
been named
WNEW’s OM.

Herman contin-
ues his role at all-
News WINS, but
exits his position
as Sr. VP/News lor CBS Radio Net-
works — a post he has held since
Last March. “Scott did an outstand-
ing job with the CBS Radio Net-
works while continuing to keep
WINS performing at the highest lev-
els.” CBS Radio President Duan
Mason noted. “He can now apply
his significant skills as a radio sta-
tion manager to one of the heritage |

WNEW/See Page 10

R&R Observes
King Holiday |

Herman

n observance of the Martin

Luther King Jr. Day federal
holiday, R&R’s Los Angeles, |
Nashville, and Washington, DC
offices will be closed Monday,
January 19.

| VP/Regional Operations

——

PAGE THREE

Dan Aykroyd (second from r), perennial Blues Brother and host of West-
wood One’s syndicated House Of Ellues Radio Hour and House Of Blues
Breaks, stopped by the WW 1 studios for a post-holiday visit recently. Plan-
ning a bright and colorful '98 with Aykroyd are (I-r) Westwood One Presi-
dent/Programming Ed Salamon, syndicated program producer Ben Manil-
la, andWestwood One Entertainment President Greg Batusic.

Changes Set At Chancellor/Washington
B Meloy WTEM & WBIG SVP; Mack, Ochs to VP/GMs

Appointments atfecting 7
several Chancellor Media/ |
Washington, DC properties
have been announced by Sr.

Bill Figenshu:

* Oldies WBIG-FM/
Washington VP/GM
Catherine Meloy is boost-
ed to Sr. VP of WBIG and
Sports WTEM-AM, where
she will work with VP/GM
Lewis Schreck.

* Rick Mack, who also is a former

| WBIG VP/GM, takes on the same

assignment for B/EZ WGAY-FM.
* Country WMZQ/Washington

Cchs

VP/GM Charlie Ochs
tacks on the same role for
News/Talk WWRC-AM.
According to Figenshu,
“Catherine’s promotion
recognizes her excel-
lent work at WBIG and
WTEM’s continued
growth. Rick’s background
speaks for itself, and we’re
glad to have him as part of
our team; he’s a seasoned
pro and will lead WGAY to
new heights. And Charlie’s broad

Washington experience ensures that |

all our Washington stations will be
CHANCELLOR/See Page 10

LOOKING BACK

New York.

B4

The old Elektra/Asylum logo

L S —
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ifteen years ago, the Elektra/Asylum label underwent some

major restructuring. First, Bob Krasnow was appointed Chair-
man, Bruce Lundvall was tapped to fill the vacant chair of Presi-
dent, and the label’s headquarters moved from Los Angeles to

§ Then, Nashville operations were merged with Warner Bros.
Records, with E/A Sr. VP/Nashville Jimmy Bowen moving over
to a similar position withWarner Bros.

Sticking With Radio For 25 Years

25 "‘;Gommumcauon

GI‘ﬂI)hIGS Inc

Today, Sylvia Rhone is
Chairman/CEO of Elektra
Entertainment Group, and
Asylum is the company’s
Nashville label, headed by
co-President/CEO Joe
Mansfield and co-Presi-
dent Kyle Lehning.
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Mammoth Taps Volk
As SVP/Promotion

Mammoth Records has tapped
Ted Volk as Sr. VP/Promotion.
; e Based at the la-
bel’s new West
Coast office at
the Walt Disney
Studios in Bur-
bank, Volk re-
ports to Mam-
moth President
Jay Faires and
will play a key
role inexpanding
the label’s West
Coast operations.
The Walt Disney
Company purchased Mammoth last
year for a reported $25 million.
“We consider Ted s role to be a key
building block in where we are tak-
ing Mammoth,” Faires said. “Ted is
a uniquely qualitied, result-orient-
ed individual who has helped shape
today’s alternative music. His track
record at Geffen Records speaks for
itself, and we are expecting him to

Volk

VOLK/See Page 14
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ARS Ups Hannon To WBMX/Boston VP/GM

Mark Hannon, Director/Sales for
American Radio Systems’ WBMX-
FM & WEGQ-FM/Boston, has
been elevated to VP/GM of Pop/Al-
ternative Hot AC WBMX. Jennifer
McCann, who had been VP/GM of
both WBMX & WEGQ, will now
focus solely on '70s WEGQ.

Hannon told R&R, “I’'m fortunate
that the transition to Pop/Alternative
Hot AC is pretty much behind us.
My feeling is that 1998 represents
a year for the station where ratings
and revenue growth are going to be
very much attainable. I'm really

looking forward to being at the con-
trols.”

According to McCann. “Mark
most certainly deserves this promo-
tion. He's been with WBMX in var-
ious roles since the station’s 1991
inception and has been ar integral
part in Mix’s development and suc-
cess.

“WBMX & WEGQ have achieved
ratings success. and our goal is 1o
focus on each station's indi-
vidual development. WEGQ has

HANNON/See Page 34

Miami Veteran Vela Named WRTO-FM PD

Longtime Miami air tal-
ent Leo Vela has been
named to the newly creat-
ed PD position at Heftel |
Broadcasting’s Tropical
WRTO-FM. He will assist
Station Manager Keith Is-
ley — who had been in
charge of programming —
in repositioning the station
from “Tropical 98.3" 10" 'La
Nueva 98 eftective Febru-
ary 1.

“The station will continue to be
Spanish-language.” Isley told R&R.
“Beyond that, nothing will happen
until the end ol January.” Accord-
ing to Vela, the station will retain a

-
e

310-788-1621
310-553-4330
202-463-0500
615-244-8822

Vela

310-203-8727
310-203-9763
202-463-0432
615-248-6655

large portion of its current
i blend of music. but will
{ eventually incorporate a
significant amount of
dance-oriented CHR prod-
uct.

“We will be very Miami-
dominant, but it wiil be Sal-
sa/Merengue and will grad-
ually start to see some
crossover product. We have
un obvious hole here. Pow-
er 96 [WPOW] 1s vulnera-
ble, and Miami has a bicultural ap-
peal. Down the road. having a Marc
Anthony or Celia Cruz record go-

VELA/See Page 34

WEB SITE: www.rronline.com

-
~¢ * iy

kmumaw @ rronline.com
mailroom @ rronline.com
yorke @ rroniine.com

Iheiton @ rronline com


www.americanradiohistory.com

4 * R&R January 16,1998

o

RADIO BUSINESS

NAB Sets Lobh

By MATT SPANGLER
R&R WASHINGTON BUREAU

Debates on First Amendment and moral issues were the order
of the day at the NAB winter board meeting in Laguna Niguel,

CA this week.

Pirates like Free Radio Berkeley's
Stephen Dunifer have made micropow-
er broadcasting a First Amendment is-
sue, NAB Exec. VP/General Counsel
Jeff Baumann informed the Radio
Board meeting on Monday, a source
told R&R. The group was told that there
are 300-500 pirates currently operating
without a license in this country, but it
is unclear what portion of those pirates

are operating within the micro-broad-
casting guidelines.

The board passed a resolution urg-
ing the Department of Justice to cre-
ate a task force to look into the prob-
lem of micropower broadcasting.
“We stand ready to support the gov-
ernment's effort to eliminate unli-
censed radio broadcast stations in the
United States,” the association said.

ying Agenda For ’98

It has praised what it has termed the

“crackdown” on pirate radio by the

FCC in the past year.
Broadcasters Face
Stumbling Blocks

Representatives from NAB’s Gov-
ernment Relations department told
the joint board, which met on Sun-
day, that broadcasters face four ma-
Jjor stumbling blocks in Washington
in 1998: campaign finance reform
legislation and its provisions for free

NAB/See Page 14

Veronis, Suhler Snabs S'a'ion Uder Variew 0f Names

By PATRICE WITTRIG
R&R WASHINGTON BUREAU

The long tentacles of New York City-based VS&A Commu-
nications this week reached out and grabbed four stations in the
Presque Isle, ME market and two others in the Ithaca, NY broad-

cast area.

The company is just one of five
small radio groups backed finan-
cially by Broadcasting Partners
Holdings LP, which has built a com-
bined 36-station portfolio, most of
which are clustered in Maine, up-
state New York, Massachusetts,

Connecticut, and New Jersey.
Broadcasting Partners was formed
early last year by Veronis, Suhler &
Associates specifically to invest in
radio properties and to fortify the op-
erational side of broadcasting. The
partnership holds significant interest

— ranging from 50% to 85% — in
each of its subsidiaries and also in-
vests in a variety of media outlets,
including newspapers, cable. televi-
sion, and the yellow pages.

‘Own Significant
Market Position’

“Our primary criterion is that we
own a significant position in our rel-

VERONIS/See Page 14

Research Gosts
Driving You Nuts?

Ready to add big $$$ to your
bottom line in ’987?
There is now a solution to ever expanding research costs.

el

.w-w-&"\ifk

Start Saving TODAY...

The new computer assisted research system that can

start saving you BIG money immediately on call-out,
focus groups, auditorium tests and perceptuals!

CGall for details toll free at 1-88 TELETEST

AMERICAN MEDIA RESEARCH, INC

12401 E. 43rd Street, Suite 216 ¢

Independence, MO 64055

(816)350-8378 Fax(816)350-3050

www.teletest1.com

WwAVW. americanradiotteorrcom —
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Sillerman’s Payout Bould Exceed $200M

R obert FX. Sillerman’s payout from the sale of his SFX Broadcasting
could reach — and exceed — $200 million, according to documents
filed with the Securities & Exchange Commission. The papers indicate that
the founder of the six-year-old group — which is being sold to the leveraged
buyout firm of Hicks, Muse, Tate & Furst Inc. — will get almost $108.4
million for his Class A and Class B stock, $46.2 million from options and
warrants, and $19.9 million for termination of existing employment agree-
ments. To top that off, Sillerman will get another $25 million not to compete
with SFX Broadcasting. It's unclear whether he will reinvest the profits in
SFX Entertainment, his fast-growing concert promotion company.

Jacor Drops Sinclair Suit On Judge’s Orders

federal judge in Cincinnati told Jacor Communications Inc. last Tues-
day (1/6) that its lawsuit to biock the sale of seven stations to Enter-
com should be combined with a similar suit by the latter company.

In October 1997, Sinclair agreed to negotiate a deal to sell KKSN-AM &
FM & KKRH-FM/Portland, OR; WBBF-AM, WBEE-FM, WQRV-FM & WKLX-
FM/Rochester, NY to Jacor. Then, on October 23, Entercom filed suit in
federal court in Philadelphia, seeking to block the Jacor-Sinciair deal.

Jacor says Sinclair subsequently terminated negotiations because it was
“actively proceeding to negotiate the sale of the Oregon and Rochester
stations to Entercom.” The suit asked for an injunction blocking the sale of
the properties to any company other than itself.

Jacor attorney Paul Solomon told R&R that the company is considering
its next move, which may include consolidating with the Entercom suit.
Repeated calls to Sinclair counsel Bob Quicksilver and Entercom attorney
Jack Dunievy were not returned.

Don’t Alter EEO Rules, Say Women’s Groups

A coalition of more than 100 women’s organizations, including Ameri-
canWomen in Radio &TV and the National Organization for Women,
wrote FCC Chairman Bill Kennard last week asking the commission “to
resist efforts by broadcasters to eliminate their obligations to merely make
efforts to recruit women and minorities” The FCC is currently considering a
proceeding to streamline its EEO regulations. Specifically, the letter ad-
dresses a case currently being heard in the DC Circuit Court of Appealsin
which the Lutheran Church-Missouri Synod argues that it should be ai-
lowed to consider religious beliefs in its hiring practices. “Should the chal-
lenge (to the rules) prevail,” the letter says, “a negative precedent for all
forms of affirmative action could be set” Meanwhile, an FCC public forum
held Tuesday that was supposed to focus on streamlining the Mass Media
Bureau's rules turned into an exchange between representatives of NAB
and Media Access Project President Andrew J. Schwartzman on the EEO
issue.

Millennium Now Under Dimensions Umbrella

Katz Media Group Inc. has placed its Millennium Marketing Internet
sales division under Katz Dimensions, which develops marketing and
cross-media programs for television, radio, cable, and the Internet. Katz
will now market the Web sites represented by Millennium and Katz Dimen-
sions as a network of sites and as part of its cross-media campaigns.
“What this does is provide access to that network of radio sites with one
lump sum, or however they want to place it,” Katz Director of Investor Rela-
tions Ellen Strahs Fader told R&R.

Triathlon Stations Join ElectricVillage

riathlon Broadcasting’s Web sites will now be created and maintained

by Radio-VillageNet, a joint initiative by ElectricVillage and the Katz
Radio Group (KRG) designed to bring Internet revenue to individual radio
stations. Norman Feuer, President & CEO of Triathlon said, “Radio-Village
Net not only provides our stations with new revenue sources via the Inter-
net, it offers very compelling technical and content solutions as weli. With
ElectricVillage, our stations get the benefits of the internet without the add-
ed burden on staff”

Disney Raises $200M In Debt Offering

he Walt Disney Co. said last week that it had sold a $200 million, two-
year bond issue. The proceeds from the issue will be used for general
corporate purposes. In a recent letter to shareholders, Disney Chair-

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of a// publicly traded companies that derive
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more than 5% of gross revenues from radio advertising. 5
Change Since
41197 1/2/98 1/9/98 41197 1/9/98
Radio Index 100.37 197.6 186.14 +85.45% -5.80%
Dow Industrials 6611.05 7965.04 758042 +14.66% -4.83%
S&P 500 759.64 975.0 927.69 +22.12% -4.85%
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" The “Dirty Little Secrets” of Auditorium Music Testing ~ #1 in a Series:

“Sorry...1 can’t do your
auditorium music test
on the 21 hecause
I'm aiready hooked for the

laundry soap test that night.”

Auditorium tests, of course, need people to test the songs. Problem is, it is
virtually impossible to get real people-people recruited at random who are just
normal listeners-to come out to these tests held in the dark of night in some
hotel. Normal folks just don’t want to do it...not even for 30 or 40 or 50 dollars.
After all, would you do it?

But there is a group of people in every town who will take auditorium tests.
They are the “professional test takers”...people who have indicated to a local
research company that they are willing to participate in all kinds of research in
exchange for getting paid. Local research companies really couldn’t function if
they didn’t have a database of professionals like this that they could count on.
Now, when they recruit an auditorium test, they theoretically call from that
database list on some random basis. But that’s a long way from recruiting
normal listeners totally at random from all over your metro.

You can only get that with INTERACTIVE testing. Respondents in our tests are
recruited throughout the entire metro completely at random. They’re happy to
take the test because (1.) they don’t have to leave their home to do it, (2.) they
find taking the test interesting and easy, and (3.) they earn good incentive
money without having to deal with the hassles of an auditorium test.

What’s So Good About INTERACTIVE Music Tests?

NO “PROFESSIONAL TEST TAKERS”. JUST REAL LISTENERS.

Music Technologies LLC

First in Fully-Digital

— INTERACTIVE

Music Library Testing

205 East Cheyenne Mountain Boulevard, Colorado Springs, Colorado 80906 « (719) 579-9555

To answer all your questions about Interactive music testing and Music Techno!ogles
advanced testing system, call us for a free copy of the 32 page booklet "“What's So Bad About |
Auditorium Testing / What's So Good About INTERACTIVE Testing?”
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RADIO BUSINESS

DEAL OF THE WEEK 1998 DEALS TO DATE
Dollars To Date: $113,294,246
(Last Year: $234,016,874)
o KMND-AM, KBAT-FM, KGEE- Dollars This Week: $57,899,303
FM., KNFM-FM & KnnM.FM/ (Last Year: $171,876,874)
Midland-Odessa, TX Stations Traded This Year: 65
$13.5 million (Last Year: 75)
Stations Traded This Week: 47
(Last Year: 43)

TRANSAL‘TIONS

Cumulus Gontinues To Accumulate

D Fast-gmwmg group picks up 11 stations, two groups

KMND-AM, KBAT-FM,
KGEE-FM, KNFM-FM &
KODM-FM/Midland-Odessa
PRICE: $13.5 million

TERMS: Stock sale for cash

BUYER: Cumulus Broadcasting Inc.
is acquiring New Frontier Communi-
cations Inc. Phone: (414) 283-4500
SELLER: Tommy Vascocu, Elizabeth
Young, Michael and Alan Owens,
Robert Podolosky, Larry Daniels, and
Sonja and Jeffrey Erskine. Phone:
(915) 550-5449

FREQUENCY: 1510 kHz; 93.3 MHz;
99.9 MHz; 92.3 MHz; 97.9 MHz
POWER: 2.4kw; 100kw at 500 feet;
98.4kw at 574 feet; 100kw at 984 feet;
100kw at 361 feet

FORMAT: Nostalgia; Rock; Country;
Country; AC

BROKER: Montcaim Media Broker-
age

R A R
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WDBQ-AM, KLYV-FM &
KXGE-FM/Dubuque, IA and
WJOD-FM/Galena, IL
(Dubuque, 1A)

PRICE: $4,881,263

TERMS: Stock sale for cash
BUYER: Cumulus Broadcasting,
headed by President Bill Bungeroth,
is acquiring Communications Proper-
ties Inc. It has agreed to acquire KIKR-
FM/Dubuque. Phone: (414) 283-4500
SELLER: David Bauer. Phone: (319)
589-7000

FREQUENCY: 1490 kHz; 105.3 MHz;
102.3 MHz; 107.5 MHz

POWER: 1kw; 50kw at 330 feet; 2.4kw
at 410 feet; 6kw at 328 feet

FORMAT: Variety; CHR; Rock; Coun-

try
BROKER: Kalil & Co.

WYDE AM/Blrmlngham

PRICE: $700,000

TERMS: Asset sale for cash

BUYER: Hibernia of Birmingham
L.L.C., a wholly owned subsidiary of
Hibernia Communications L.L.C.,
headed by President Mike Craven.
Phone: (610) 658-2700

SELLER: American General Media of
Texas Inc., headed by President An-
thony Brandon. Phone: (410) 832-
5870

FREQUENCY: 850 kHz

POWER: 50kw day/1kw night
FORMAT: Country

KVWM-AM & FM/Show Low

PRICE: $200,000
TERMS: Asset sale for cash
BUYER: Skynet Communications

Inc., headed by President Thomas
Troland. It has agreed to purchase
KABX (FM CP)/Tuba City, AZ. Phone:
(505) 863-9391

SELLER: Gary Woodworth, represen-
tative for the Dorothy Woodworth Es-
tate. Phone: (520) 537-2345
BROKER: James Hoffman of Explor-
er Communications

KARQ-FM/Ashdown
(Texarkana, TX)

PRICE: $500,000

TERMS: Asset sale for $100,000 and
a 10-year, $400,000 promissory note at
8% interest

BUYER: Miller Broadcasting Inc.,
headed by President John Mitchell. it
owns KLLI-FM & KYGL-FM/Texarkana,
AR. Phone: (318) 869-1301

SELLER: Bunyard Partnership, head-
ed by President Jay Bunyard. Phone:
(501) 898-3624

FREQUENCY: 92.1 MHz

POWER: 3kw at 300 feet

FORMAT: Country

KIXF-FM/Baker & KIXW-FM/
Lenwood

PRICE: $1,741,445

TERMS: Asset sale for promissory note
at 8% interest

BUYER: Highway Radio Inc., headed
by President Howard Anderson.
Through an affiliate, it owns seven oth-
er stations. Phone: (310) 820-4628
SELLER: Turquoise Broadcasting
Inc., headed by President Thomas
Gammon. Phone: (202) 737-9000
FREQUENCY: 101.5 MHz; 107.3 MHz
POWER: 4.3kw at 1322 feet; 2.5kw at
472 feet

FORMAT: Country; Country

KRKI-AM & KEZZ (FM CP)/
Estes Park

PRICE: $700,000

TERMS: Asset sale for cash

BUYER: Michael Radio Enterprises
of Colorado Inc., headed by President
Victor Michael. Phone: (307) 778-3318
SELLER: Trail Broadcasting Co.
Phone: (970) 586-9555

BROKER: McCoy Broadcast Broker-
age

WAIL-FM/Key West

PRICE: $650,000

TERMS: Asset sale for cash
BUYER&ectrum Radio Inc., head-
ed by President Peter Arnow. it owns
WEOW-FM/Key West.

SELLER: Spottswood Family Trust,
headed by trustees John,William, and
Robert Spottswood

FREQUENCY: 99.5 MHz

POWER: 100kw at 300 feet
FORMAT: Classic Rock
BROKER: The Connelly Company

WVOJ-AM/Jacksonville
PRICE: $495,000

TERMS: Asset sale for cash

BUYER: Morgan Media Inc., headed
by President David Rimmer. Phone:
(516) 767-0759

SELLER: Spanish Broadcasting Me-
dia Corp., headed by President Robin
Raphael. Phone: (904) 743-6234

B
B

WBPW-FM, WHRR-FM,
WOZI-FM & WQHR-FM/
Presque Isle

PRICE: $5.15 million

TERMS: Asset sale for cash
BUYER: Pilot Communications
L.L.C., a wholly owned subsidiary of
Veronis Suhler & Associates, head-
ed by Chairman/CEQO Lee Simonson.
Phone: (212) 935-4990

SELLER: Four Seasons Communi-
cations Inc./Quantum Investments
Inc., headed by GM David Lyman.
FREQUENCY: 96.9 MHz; 102.9 MHz;
101.7 MHz; 96.1 MHz

POWER: 100kw at 440 feet; 100kw at
456 feet; 1.35kw at 420 feet; 95kw at
1309 feet

FORMAT: Country; WHRR is dark;
Country; AC

BROKER: Richard A. Foreman &
Assoc.
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WYII-FM/Williamsport
(Hagerstown)

PRICE: $1.05 million

TERMS: Asset sale for cash

BUYER: Prettyman Broadcasting
Co., headed by President William
Prettyman. It owns WKMZ-FM/Hag-
erstown. Phone: (410) 742-3212
SELLER: OEA inc., headed by Presi-
dent Kenneth Smith. Phone: (301)
223-8800

FREQUENCY: 95.9 MHz

POWER: 3kw at 300 feet

FORMAT: Country

BROKER: Blackburn & Co.
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WAAH-FM/Houghton

PRICE: $260,000

TERMS: Asset sale for cash

BUYER: Tu-Mar Broadcasting Inc.,
headed by President Richard Tuisku.
It owns WCCY-AM & WOLV-FM/
Houghton. Phone: (906) 482-7700
SELLER: Houghton Radio Group of
North Carolina Inc. Phone: (906) 482-

7080
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$5.15 million

® WYII-FM/Williamsport (Hagerstown), MD $1.05 million
® WAAH-FM/Houghton, MI $260,000
® KTCG-FM/Ozark, MO $1,673,905

® FM CP/Stockton, MO $10,040

* WCKO-AM/MNorfolk $262,250

§ TRANSACTIONS AT A GLANCE |

* WDBQ-AM, KLYV-FM & KXGE-FM/Dubugque, IA and
WJOD-FM/Galena, IL (Dubuque, IA) $4,881,263

® WYDE-AM/Birmingham, AL $700,000

¢ KVWM-AM & FM/Show Low, AZ $200,000

® KARQ-FM/Ashdown, AR (Texarkana, TX) $500,000

o KIXF-FM/Baker & KIXW-FM/Lenwood, CA $1,741,445

® KRKI-AM & KEZZ (FM CP)/Estes Park, CO $700,000

® WAIL-FM/Key West, FL $650,000

® WVOJ-AM/Jacksonville $495,000

* WBPW-FM, WHRR-FM, WOZI-FM & WQHR-FM/Presque Isle, ME

® KSLQ-AM/Washington, MO $450,000

® KTHX-FM/Incline Village (Reno), NV $2.7 million

® WKRT-AM & WIII-FMAthaca, NY $1,675,000

® WTND-FM/Poughkeepsie, NY $325,000

® WWBK-FM/Fredericktown, OH $125,000

® WBZW-FM/Loudonville, OH $1 million

* WQBB-AM & FM/Knoxville, TN $7 million (est.)

® KZRK-AM & FM/Canyon (Amarillo), TX $1 million

® KXCC-FM & KZTX-FM/Corpus Christi, TX $1,775,000
* KQMB-FM/Midvale (Salt Lake City), UT $3,425,000

® WAVI-FM/Christiansted & WVGN-FM/Charlotte Amalie, VI $650,000
® KHHO-AM/Tacoma, WA $2.5 million
® WKLJ-AM & WCOW-FM/Sparta, W1 $3.5 million

KTCG-FM/Ozark

PRICE: $1,673,905

TERMS: Stock sale for $251,086 cash
and two $711,409.50, 15-year promis-
sory notes at 9% interest

BUYER: Max Pearson is acquiring
Ozark Mountain Broadcasting Inc.
He owns 10 other stations. Phone: (804)
745-0300

SELLER: Gary Lynch. Phone: (417)
326-2982

FREQUENCY: 92.9 MHz

POWER: 50kw at 492 feet |,
FORMAT: Country

FM CP/Stockton

PRICE: $10,040

TERMS: Asset sale for payment of ex-
penses

BUYER: Galen Gilbert. He has agreed
to acquire KBFL-FM/Buffalo, MO.
Phone: (903) 439-4985

SELLER: KYOO Communications,
headed by President Steve Paris.
Phone: (417) 326-5257

KSLQ-AM/Washington

PRICE: $450,000

TERMS: Asset sale for cash

BUYER: Computraffic Inc., headed by
President Brad Hildebrand. Phone:
(314) 427-2727

SELLER: Prime Time Radio, headed
by President Kenneth Kuenzie. Phone:
(314) 239-6800

KTHX-FM/Incline Village
(Reno)

PRICE: $2.7 million

TERMS: Asset sale for cash; included
in the deal is a format and frequency
swap (see comment)

BUYER: Salt Broadcasting LLC,
headed by President Scott Seiden-
stricker. Phone: (209) 299-4599
SELLER: Americom Las Vegas LP,
headed by President Tom Quinn.
Phone: (310) 201-9170
FREQUENCY: 100.1 MHz

POWER: 760 watts at 2955 feet
FORMAT: Adult Alternative
COMMENT: As part of the deal, two of
the companies’ stations are swapping
calls and formats. Salt Broadcasting
acquires the KRZQ call letters and Al-
ternative format for its 100.9 MHz sig-
nal in Sparks (Reno), NV.In turn, Amer-
icom gets the KLCA-FM calls and Hot

AC format for its 96.5 MHz signal in
Tahoe City, CA (Reno).

WKRT-AM & WIII-FM/thaca

PRICE: $1,675,000

TERMS: Asset sale for cash

BUYER: Broadcast Partners Hold-
ings L.P., a wholly owned subsidiary of
Veronis Suhler & Associates, head-
ed by Chairman/CEO Lee Simonson.
Phone: (212) 935-4990

SELLER: Cayuga Radio Partners
L.P., headed by owners William God-
dard, Jeffrey Shapiro, and Bruce Dan-
ziger

FREQUENCY: 920 kHz; 99.9 MHz
POWER: 1kw day/500 watts; 24kw at
770 feet )
FORMAT: Oldies; Adult Alternative
BROKER: Richard A. Foreman &
Assoc.

WTND-FM/Poughkeepsie
PRICE: $325,000

TERMS: Asset sale for cash

BUYER: Straus Dutchess Media
L.L.C., headed by President Eric
Straus. It owns WKIP-AM & WRNQ-
FM/Poughkeepsie. Phone: (914) 471-
2300

SELLER:Wicrae Equities Ltd. Phone:
(914) 454-5150

FREQUENCY: 96.1 MHz

POWER: 3kw at 172 feet

FORMAT: Country

COMMENT: This Station is simulcast
on WTHN/Ellenville, NY and WTHK/
Hudson, NY

WWBK-FM/Frederlcktown

PRICE: $125,000

TERMS: Asset sale for cash

BUYER: Knox Broadcasting Corp.,
headed by President Walter Stampfli.
It owns WGLN-FM/Galion, OH and
WMVO-AM & WQIO-FM/Mount Ver-
non, OH and has agreed to acquire
WBZW-FM/Loudonville, OH (see fol-
lowing deal). Phone: (419) 289-2605
SELLER: Bohmar Communications
Inc., headed by President Mark Bo-
hach

WBZW-FM/Loudonville

PRICE: $1 million

TERMS: Asset sale for cash

BUYER: Knox Broadcasting Corp.,

headed by President Walter Stampfli
Continved on Page 8
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STRATEGY.

Our people speciglize in doing
just one thing and doing it excep-
tionally well: Strategic guidance
based upon customized, advanced
Strategic research.

So, you can’t buy “virtual radio”
from us, or telemarketing, or “nest”
type database building, music logs,
program consulting, or direct mail.

And, we don't do any other type
of research at Moyes Research
Associates...not ratings, advertiser
studies, call-out, focus groups or mall
intercepts. We do only Strategic
research and only fcr radio, not for
TV and other medie. For all those
other services — from telemarketing to
call-out — we make it our business to
know the best firms for a particular
client station's needs and we counsel

our clients on how to access the best
on the most advantageous terms.

This total dedication to one focus
has two benefits. True, it keeps our
advice totally objective (there’s no
“hidden agenda” to sell you other
things), but, more importantly, it
keeps our company way ahead
in the one area that has always
proven to be the key to our client’s
successes: smart Strategy.

As a result, we've assembled a team
cf the best Strategists in the radio
business, led by Bill Moyes...experts
totally dedicated to working only
for their client’'s benefit. That's why,
for the past 20 years, America’s
leading radio stations have come to
respect one name in Strategy above
all the imitators. ..

Moyes Research Associates

AMERICA’'S PREMIER RADIO STRATEGISTS

205 East Cheyenne Mountain Blvd., Colorado Springs, CO 80906 - Telephcne 719.540.0100

SEE WHAT A DIFFERENCE SMART STRATEGY CAN MAKE:

F A L L B O O K S

B-101 (AC) Philadelphia: No.1 25-54 Women.’
B-101 (WBEB) is on a four-year uptrend in its target.

ARROW 93 (Classic Rock) L.A.: from No.12 to No. 4.
ARROW 93 (KCBS-FM) soars in its 25-54 male target.

J U § T 1 N !

*Fall 1997 Arbitron Share, Monday-Sunday 6AM-MID.
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RADIO BUSINESS

Union Will Meet With GBS On Benefits This Month

By MATT SPANGLER
R&R WASHINGTON BUREAU

Don’t expect to see picket lines outside CBS headquarters in
New York, but the union that represents the company’s airstaff is
intent on getting the best deal on health and welfare benefits it can.

American Federation of Television
and Radio Artists spokesman Dick
Moore told R&R last week that the
union will meet with CBS Corp. of-
ficials later this month. ““We’re opti-
mistic about reaching an agreement
that will be satisfactory to every-
body.” Moore said.

Contrary to previous media re-
ports. AFTRA is negotiating a health

and pension agreement that applies
to all CBS network and O&O on-air
talent represented by the union. not
Just part-time employees. Of the com-
pany’s 11,500 radio and television
employees, only several hundred are
affected by the talks.

One source close to CBS told
R&R that its 401(k) contributions
are now based on performance. In

some cases they have been cut to
zero, but in others they could be in-
creased 4%-5%.

The source said that the difficulty
the company is struggling with is how
to best merge the benefits packages
formerly offered by Infinity Broad-
casting Corp.. Westinghouse Electric
Corp., and American Radio Systems
Corp.
will be under the CBS umbrella.

CBS would not comment on the
negotiations.

TRANSACTIONS

Continued from Page 6

(see previous deal)

SELLER: K-Country Inc., headed by
President Mark Bohach. Phone: (614)
653-4373

FREQUENCY: 107.7 MHz

POWER: 6kw at 328 feet

FORMAT: Country
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wQaBB-AM & FM/Knoxville

PRICE: $7 miltion (est.)

TERMS: Not released

BUYER: Journal Broadcast Group,
headed by President Douglas Kiel. It
owns WMYU-FM & WWST-FM/Knox-
ville. Phone: (414) 967-5356
SELLER: Sequoyah Communica-
tions Of Tennessee, headed by Pres-
ident James Staley. Phone: (423) 546-
1040

FREQUENCY: 1040 kHz; 104.5 MHz
POWER: 10kw; 2.8kw at 486 feet
FORMAT: Nostalgia; Nostalgia
BROKER: Kalil & Co.
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KZRK-AM & FM/Canyon
(Amarilio)

PRICE: $1 million

TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting Inc.,
headed by President Bill Bungeroth.
It has agreed to purchase KARX-FM/
Amarillo.

SELLER: Heritage Communications
Corp., headed by President Walter
Mize. Phone: (817) 477-5324
FREQUENCY: 1550 kHz; 107.9 MHz
POWER: 1kw day/219 watts night;

100kw at 476 feet
FORMAT: Rock; Rock
BROKER: Norman Fischer & Assoc.

KXCC-FM & KZTX-FM/
Corpus Christi

PRICE: $1,775,000

TERMS: Asset sale for cash

BUYER: Pacific Radio, headed by
principals Rick Dames, Steve Bun-
yard, and Jim Withers. It owns KTCX-
FM/Beaumont, TX.

SELLER: Fred Hoffman. Phone: (512)
855-3974

FREQUENCY: 102.3 MHz; 106.3 MHz
POWER: 50kw at 371 feet; 3kw at 300
feet

FORMAT: Classic Rock; KZTX is dark.
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KQMB-FM/Midvale (Salt
Lake City)

PRICE: $3,425,000

TERMS: Asset sale for cash

BUYER: Simmons Family Inc., head-
ed by President Craig Hanson. itowns
KDYL-AM, KRSP-FM, KSFI-FM &
KTKL-FM/Salt Lake City, UT. Phone:
(801) 524-2600

SELLER: Quarry Mountain Broad-
casting Inc., headed by President
Thomas Crimson. Phone: (801)
524-2600

FREQUENCY: 102.7 MHz

POWER: 47kw at 2699 feet

FORMAT: AC

BROKER: Greg Merrill of Media Ser-
vices Group
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WCKO-AM/Norfolk
PRICE: $262,250

TERMS: Asset sale for cash

BUYER: Metropolitan Radio Group,
headed by President Gary Acker.
Phone: (817) 430-3548

SELLER: J4 Broadcasting
FREQUENCY: 1110 kHz

POWER: 50kw

FORMAT: This station is dark.

WAVI- FM/Chrlstlansted &
WVGN-FM/Charlotte Amalie
PRICE: $650,000

TERMS: Asset sale for $300,000 cash
and a seven-year, $350,000 promisso-
ry note at 8% interest

BUYER: Knight V.I. Radio Corp.,
headed by President Randolph
Knight. It owns WWKS-FM/Cruz Bay,
VI and has applied for an FM CP in
Frederickstad, VI. Phone: (809) 776-
4585

SELLER: St. Croix Wireless Co. Inc.,
headed by President John Galanses.
Phone: (340) 777-6635
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KHHO-AM/Tacoma

PRICE: $2.5 million

TERMS: Asset sale for cash

BUYER: AK Media Group Inc., a whol-
ly owned subsidiary of The Ackerley
Group Inc., headed by CEO/Director
Barry Ackerley

SELLER: Southwave Wireless Com-
munications L.L.C., headed by CEO/
Manager Stephen West. Phone: (253)
383-8850

FREQUENCY: 850 kHz

POWER: 10kw day/1kw night
FORMAT: Talk/Sports
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(:ontmued from Page 4

man/CEO Michael Eisner announced upcoming initiatives for the com-
pany, which included new theme parks, clubs, movies, and a 24-hour
basic cable channel.

ATS Sells Stock To ARS

merican Tower Systems Corp., the tower company that will be spun

off from American Radio Systems Corp. once its merger with CBS
Corp. is completed this spring, will sell $80 million of common stock to
certain officers and directors of ARS for $10 per share. ARS Director of
Investor Relations Bruce Danziger last week told R&R that current share-
holders will receive one share of ATS stock for each share of ARS stock
they own.

CBC Shareholders Authorize Sale

hildren’s Broadcasting Corp. shareholders last week approved the sale

of the group’s 13 AM O&Os to New York-based Global Broadcasting
Co.for $72.5 million. The deal is set to close later this month. Global said in
November it would begin operating a new network aimed at the “under-
served” 18-49-year-old audience on those stations in February. Meanwhile,
CBC attorney Lance Riley told R&R that discovery has been completed in
its lawsuit with Radio Disney. No date for the Minnesota trial has been set,
though Riley says he doesn'’t expect it to begin before May.

Dividends, Bonds, And Buyouts

ulitzer Broadcasting Co. — which owns KMVP-AM, KTAR-AM &

KKLT-FM/Phoenix, WLKY/Louisville, and WXIl/Greensboro — said that
the dividend it is paying to shareholders this year represents a 15.4% in-
crease, from $0.13 10 $0.15 per share. The dividend is payable February 2
to shareholders of record on January 16. The company says that it has
increased its dividend every January since 1986 ... Jacor Communica-
tions Inc.’s 0% bond due 2011 was the third-best performer in the month of
December among 300 issues measured by the Merrill Lynch Convertibles
Index. The Jacor debt is a deeply discounted, zero-coupon, high-yield, eg-
uity-linked debt instrument cailed a“liquid yield option note (LYON)” ... Share-
holders of LINTelevision Corp. voted to approve the company’s acquisi-
tion by Capstar Broadcasting Partners backers Hicks, Muse, Tate & Furst
Inc. LIN approved a sale price of $1.9 billion for its eight network-affiliated
TV stations.

RTNDA Accepting Murrow Award Entries

Entries for the 1998 Edward R. Murrow Awards, which honor, among
other areas, excellence in news coverage and investigative, feature,
and sports reporting, must be postmarked to the RTNDA by January 31.
Regional winners will be announced March 31, and national winners are to
be named June 12.The awards will be formally presented September 23 at
the RTNDA show in San Antonio.
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WKLJ-AM & WCOW-FM/
Sparta

PRICE: $3.5 million

TERMS: Asset sale for cash

BUYER: Family Radio Inc., headed
by President Dick Record. It owns

WKTY-AM, WIZM-AM & FM & WTRV-
FM/La Crosse, WI.

SELLER: Sparta Tomah Broadcast-
ing Co., headed by President Zel Rice
FREQUENCY: 1290 kHz; 97.1 MHz
POWER: 5kw day/59 watts night;
100kw at 587 feet

FORMAT: News; Country

BROKER: Broadcasting Asset Man-
agement Corp.

There is only one way to bring your listeners
Hollywood’s hottest news!

ENTERTAIN ENT REPORT

e Live Call-Ins
Custom Promos
Custom Reports
Local Sponsorship Opportunities
Available Monday - Friday

It's what they want... It's what you need... Secure market exclusivity today!

Make your station the place listeners come to
for the entertainment gossip they're dying to hear!

®

Call Michael Henderson Director of Affiliate Sales 303-784-8700

JONES RADIO NETWORK™

AN A M ericantachoteterrromT——
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PARAGON OFFERS YOU SOMETHING BETTER:?

Research that is custom designed for your
station, your duopoly, your multiopoly. We
can help you find a franchise format or a
strategic niche, improve your ratings, or
strengthen your leadership.

No preconceptions. No agenda. Just tons of
experience and all the right tools, from the
people that radio stations have come to trust

most. To learn what we can do for you,
call Mike Henry at (303) 922-5600.

# Perceptual Studies ¢ Auditorium Music Tests  Call-Out
4 Auditorium Format Analyses # Tracking Studies 4 Focus Groups
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St. James Has Got
The ‘Power’ At KKFR

KMCG/San Diego PD Bruce
St. James has been appointed PD
- at KKFR (Pow-

er 92)/Phoenix.
| He replaces Don

Parker. who exit-

ed the CHR/

Rhythmic outlet
| this week.

. KKFR owner |
Fred Weber told
R&R, “Tam very |
relieved and hap-
" py Bruce is going
to be joining us.
Bruce has depth in his broadcast-
ing career and certainly is a people
person, He is also a dedicated pro-
grammer who looks forward to
working here and whose head will
not get turned by outside forces. In
many ways. Bruce reminds me of
our current consultant and former l
PD. Steve Smith. who I have the
most admiration for out of anyone
I've ever dealt with in this business.”

St. James remarked, “I'm really
excited about this opportunity to
jump into a winning situation. Not
only do I get the chance to go back
home and be near friends and fami-
ly. but I get to go back to a station
where I used to be a part-timer! I've
assured management that I still have
my old Power 92 jacket and cap. and
I believe that weighed heavily in
their decision.”

Priortojoining KMCG, St. James
was Asst. PD/MD at KPWR (Pow-
er l06)/L..A..PD/MD at KJYK/Tuc-
son, weekender at KKFR, and night-
timer at KRQQ/Tucson.

Regarding the future direction of !
the station. St. James commented, |
“Power is not in need of fixing, and
I'have bought into the plan and strat-
egies already laid out. My goals are
to continue the great work done be-
fore me and build upon it. Plus, I
thought the entire record communi-
ty was getting off pretty easy, and 1
needed to come back and shake
things up a bit.”

St. James

WNEW

Continued from Page 3

properties in New York radio,
WNEW”

Herman has held his position at
WINS since January *94. He pre-
viously worked in Philadelphia as
Director/News Programming for
KYW-AM & TV and WMMR-
FM. Herman’s resume also in-
cludes a stint at WMAQ-AM/Chi-
cago.

Of Wall’s arrival at WNEW, Her-

i e

Between their debut album, Middle Of Nowhere, and holiday release,
Snowed In, the Hanson brothers have hit the big 10 million mark in total
copies sold worldwide. With results like that, could a new U.S. tour be far
behind? Primed and ready are (I-r) Mercury VP/Promotion Steve Ellis, Tay-
lor, Isaac & Zac Hanson, Mercury Records Group Chairman/CEO Danny

Goldberg, and Mercury Records GM Exec. VP David Leach.

Sony Dist. Ups Yarbrough To c.hain.nan

Sony Music Distribution has tapped Danny
Yarbrough as its new Chairman. Based in New York, |:
he succeeds Paul Smith, who announced his retirement j

on January .

Sony Music Entertainment President/CEO Tommy
Mottola said, “Danny has learned from the best, Paul
Smith. and is Paul’s obvious successor. In his role as
President of Distribution, Danny has already tackled a
host of retail challenges effectively, and I'm confident
that. as Chairman, he will lead distribution to even greater

levels of success.”

Yarbrough, who was named President of the division

in May 1994. had served as Sr. VP/Sales & Branch Dis-

Yarbrough

tribution since 1989. He started with the company in 1965
when he joined CBS Records as a sales representative for the Southeast
Branch in Atlanta. He was named Vice President/Sales for Columbia

Records in 1987.

Margeotes Becomes

PGD SVP/Distribution

PolyGram Group Distribution has promoted Steven Margeotes to
Sr. VP/Distribution. Based in Fishers, IN, he reports to PGD President/

CEO Jim Caparro.

“Since joining PGD. Steves contributions have dramatically improved
our operational and logistics capabilities,” Caparro said. “1 value his par-
ticipation tremendously, and this recognition is well-deserved.”

Margeotes noted, “It is indeed an honor to be associated with the Poly-
Gram family and to be a part of the force that has escalated to the forefront
of the industry. I am looking forward to the challenging endeavors that will
drive PolyGram into the new millennium.”’

Margeotes had been VP/Distribution since 1991. He joined PGD in June
*91 as Director. Before that, he served as Director/Operations for Adidas
Sports for three years and spent 22 years at RCA Records as Director/

Distribution.

man said, “Garry brings more than
20 years of radio broadcasting ex-
perience to WNEW. His insights,
experience, and successes will
have a great impact on the station.”
Wall will be responsible for the sta-
tion’s programming, marketing,
and promotion.

Wall joins WNEW following a
stint on the Tommy Boy Records
management team. He previously

operated his own firm, Wall Media,
which consulted radio stations and
entertainment companies, including
CBS’ KROQ-FM/Los Angeles and
KLLC-FM/San Francisco. Prior to
that, he was VP/Programming for
Edens Broadcasting and held nu-
merous programming positions, in-
cluding tenures as PD for WTIC/
Hartford, WMC/Memphis, KKLQ/
San Diego, and WNCI/Columbus.

Chancellor

Continued from Page 3

maximized.”

Meloy stated, “I’ve had the
chance to work with WTEM’s staff
on several projects the past six years,
including the conception of its 24-
hour sports format. I'm pleased to
again be involved with WTEM and
look forward to continuing to cre-
ate Washington’s preeminent Sports

station.” She previously was GM for
Washington’s WGMS.

Mack formerly served as VP/GM
of WAOK-AM & WVEE-FM/At-
lanta and GSM for WCAO-AM &
WXYV-FM/Baltimore. “I’'m inher-
iting a great staff, heritage call let-
ters, and a well-positioned station,”
he added. “I’'m looking forward to
maximizing WGAY’s potential.”

Ochs succeeds Bennett Zier, who
recently transferred to New York to

e

manage Hot AC WNSR. “All Chan-
cellor/Washington managers have
been working together to improve
our stations, and Bennett and I have
had many discussions about how to
take WWRC to the next level,” Ochs
said. “WWRC has grown dramati-
cally the last year, and I'm confident
it will sustain that growth and con-
tinue being a profitable operation.”
Ochs has worked as a DC-area GM
at WZHF, WJZW, and WBZS.
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EXECUTIVE ACTION

SW Nets Resets Programming Services Dept.

S ony’s SW Networks Director/Rock Programming John Loscalzo
has been promoted to Sr. Director/Programming at the company. In
his new role, Loscalzo will directly supervise the production of all SW en-
tertainment news programming

I'll be basically overseeing the core of our entertainment news division,
working on new products for other media, and working with clients” Loscal-
zo told R&R. Concurrent with his promaotion, David Gorab is elevated to
Manager/Programming Operations, and Barry Jeckell rises to Manager/
Music News at SW. Both will report directly to Loscalzo.

“Gorab will have day-to-day operations of the news departmentand over-
sight of general editorial content. Jeckell wilt expand Rock duties to all oth.-
| er formats we serve. He oversees music news and other daily feed ele-
ments. This change puts us in a position to grow the company in a way that
gives us the opportunity to take advantage of what lies ahead”

Gorab formerly served as Manager, News/Talk Programming; Jeckell
had been Rock Editor.

ABC/NY Taps Borneman, Keane To Sales P;s:ts

BC Radio has promoted two key sales managers at its two New York

radio properties. Ed Keane, who has been GSM of News/Talk
WABC-AM since August 1996, has risen to Regional Sales Manager for
‘ bothWABC and Hot AC sister WPLJ-FM. Additionally, Steve Borneman
— who most recently served as LSM for WPLJ — rises to GSM of that
station,

“It's not often that you have two individuals of the caliber and with the
credentials of Steve and Ed,’ commented ABC Radio/NY Director/Sales
Tim McCarthy. “They grew up in the ABC family and have been integral
components in the success of WABC and WPLJ. As the level of revenue
demands continues to rise in this era of consolidation, these are the guys
to aggressively position our sales teams for the future”

Keane, a 28-year radio sales vet, joined WPLJ as LSM in 1991 before
ascending to his most recent post. His career began in 1970 as an AE for
H.R., Butler, Stone Radio Reps, and he has also been GSM of WRKOQ/
Boston and NSM atWNEW-FM/New York

Borneman joined WPLJ as an AE in 1989. Between 1991-96, he served
as the station’s NSM. He's also worked at crosstown WRKS-FM, WDHA-
FM/Morristown, and WFNX/Boston

Entercom Names New Kansas City Chiefs
'] VP/GM Payne, PD John add new duties

Entercom has made several changes at its Kansas City properties:

* AC KUDL-FM VP/GM Mike Payne has added those same duties for
newly acquired Country WDAF-AM., as both stations change ownership
to Entercom.

* Oldies KCMO-FM programmer Robert John has taken on additional
responsibilities as PD of KUDL, succeeding the exiting Tom Land.

Until recently, Kansas City had been served by ACs KUDL and KLTH-
FM (which John programmed), but the field was cut to one when KLTH
flipped to Rock as “The New 99.7 KY” (R&R 10/24/97).

“KUDL is a great radio station, and it’s exciting to have the competition
out of the way.” John told R&R. “We pretty much plan to stay similar to
what we are now, which is a Soft/Mainstream AC. It’s a personality station
with a big morning show, and the music’s more up than what you’d find on
a traditional Soft AC”

In addition to having been Marketing/Research Partners’ Sr. Research
Consultant, John has previously programmed KKY Y/San Diego, KGBY/
Sacramento, WVRI/Orlando, and WMC-FM/Memphis.

Payne has worked in the market since 1983, when he joined KMXV in
sales. He was KMXV’s GSM when parent Apollo bought KUDL in 1993,
and he became GSM for both. In 1995, he was elevated to GM of both
stations. Apollo later merged with Regent. Regent was bought by Jacor,
and Jacor was later in a multistation/multimarket swap with ARS. ARS,
because it was over the limit in KC, spun off KUDL and WDAF to En-
tercom.

“I’'m a native Kansas Citian. I've grown up with WDAF, and this is a
genuinely exciting opportunity for me,” Payne told R&R. “This is a grand
radio station. It’s been a leader for years, and there aren’t many stations
like it left. I'm passionate about this station and this format, and I believe
we can show the gains and growth where we need to. I look forward to
working with the people at WDAF and moving it forward.”

Among other changes at WDAF: PD Ted Cramer assumes MD duties
as station vet David Bryan exits for a career in real estate. Also exiting is
afternoon driver John Wozniak. Joining for 1-6pm is Dan Roberts who
has worked at KC outlets KFKF and KLTH; new to 6pm-midnight is Bruce
Efron. David Lawrence remains 5-9am, Cramer handles 9am-1pm, and
Mark Andrews does overnights. Also, WDAF has moved to 4935 Belinder
Rd., Westwood, KS 66205; phone (913) 677-8998, fax (913) 677-8901.

T T T ||
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The Babe’s Talkin’

Super Bowl in These Cities!

WDFN-AM Detroit
WKNR-AM Cleveland
WDAE-AM Tampa
KGME-AM Phoenix
KKFN-AM Denver
WTAE-AM Pittsburgh
KFNS-AM St. Louis
WQTM-AM Orlando
KFXX-AM Portland
WNDE-AM Indianapolis
WPOP-AM Hartford
WFNZ-AM Charlotte
WRBZ-AM Raleigh-Durham
WUBE-AM Cincinnati
WAUK-AM Milwaukee
KCTE-AM Kansas City
WYOR-AM Nashville
WBNS-AM Columbus
WESC-AM Greenville
KTKR-AM San Antonio
WBBL-AM Grand Rapids

WWKB-AM Buffalo
WHBQ-AM Memphis
WSKO-AM Providence
WTCK-AM Greensboro
KNML-AM Albuguerque
WKQV-AM WilkesBarre
WJOX-AM Birmingham
WROW-AM Albany
WRNL-AM Richmond
WNZS-AM jacksonville
WSWW.AM Charleston
WQLL-AM Tulsa
WLSP-AM Flint-Sag-Bay
WNSP-FM Mobile
KQAM-AM Wichita
WIMZ-AM Knoxville
KFON-AM Austin
KENO-AM Las Vegas
WLQR-AM Toledo
WHEN-AM Syracuse
KGU-AM Honoluly

KIC-FM Des Moines-Ames
KTRW-AM Spokane
WHTK-AM Rochester
KOSR-AM Omaha
WFMB-AM Springfield
KWKH-AM Shreveport
WIJAE-AM Portland-Auburn
KFFN-AM Tucson-Nogales
WDEF-AM Chatanooga
WHIT-AM Madison
WUMP-AM Huntsville
KIOC-AM Davenport
WCOS-AM Columbia
WIDS-AM Jackson
WXPS-FM Burlington
WKIN-AM Bristol-Kings
WBBW-AM Youngstown
KKCS-AM Colorado Springs
KKTK-AM Waco
WIBR-AM Baton Rouge
KHEY-AM El Paso

KMEM-AM Lincoln-Hastings
WCZIFM Greenville
WVFN-AM Lonsing
WQSC-AM Charleston
WIRL-AM Peorio
WEDW-AM Augusta
KVOX-AM Fargo-Valley City
WMSP-AM Montgomery
WNLS-AM Tallahassee
WKZQ-AM Florence-Myrtle
KPLY-AM Reno

KVOLAM Lafoyetie
WNML-AM Macon
WDAK-AM Columbus
KTI<-AM Boise

WHKOR-AM Columbus
WXCO-AM Wausau-Rhine
WKTY-AM Lacrosse
KTMT-AM Medford-Klamth
WMBH-AM Joplin-Pittsburg
KKAM-AM Lubbock

For more information, call 972-991-9200

Broadcast Across America On

SABC RADIO NETWORKS

KWEB-AM Rochester
WHYS-AM Bluefield
KMND-AM Odessa-Midland
WENE-AM Binghamton
WZON-AM Bangor
KAXX-AM Anchorage
KEAN-AM Abilene
WTGM-AM Salisbury
WRXS-FM Salisbury
KESQ-AM Palm Springs
WNRS AM Utica
WRRX-FM Gainesville
KWIK-AM Idaho Falls
KGRZ-AM Missoula
WATN-AM Watertown
K/OK-AM Yuma-El Centro
KDBS-AM Alexandria
KBZS-AM Grand Junction
KFBC-AM Cheyenne
WHBG-AM Harrisonburg
WINA-AM Peakskill

e _______________any amaricanradiahictarny cam

KMET-AM Banning/Beaumont
WIGV-AM Reading
WGYM-AM Atlantic City
WTKZAM Allentown
WTMN-AM Portsmouth
WKBR-AM Manchester
WCBG-AM Chambersburg
WTRP-AM LlaGrange
KKRT-AM Wenatchee
KLAY-AM Laokewood
KPUG-AM Bellingham
WRGM AM Ont/Mansfield
WBTC-AM Uhrichvle
WAKR-AM Akron
KBUN-AM Bemidii
KNSI-AM St. Cloud
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Jackson Tacks On
WMCS PD Duties

WMCS-FM/Milwaukee MD
Tyrene Jackson has added PD du-
ties at the All Pro Broadcasting Ur-
ban AC. The first-time programmer
and Milwaukee native will retain her
moming on-air shift as well.

Jackson, who joined the station
as a college intern in 1992, told
R&R, "Our station has been
through a lot of staff changes on the
programming side. Before my men-
tor, Cathy Brown, left [she’s now PD
at WWIN/Baltimore]. I was her as-
sistant. She taught me how to do all
the logs. introduced me to all the
record people. and taught me the
radio business. So when she left, that
left me with a wealth of knowledge
a lot of people did not have.”

Following her internship, Jackson
was hired as a programming assis-
tant, then was given the evening air-
shift before being moved to morn-
ings and named MD.

Balthrop Becomes
Blue Chip VP/GM

Connie Balthrop has re-entered
radio as VP/GM of Blue Chip
Broadcaslmg s WGZB-FM &
W MJM-FM/
Lounsvnlle After
| selling her UNC
Media in 1996,
B she had moved to
@1 Pittsburgh and,
as she said, “‘re-
" tired for about a

{ minute.” Balth-
rop replaces Jeff
Goree, who left
the stations late
last year.

Blue Chip
President/CEO Ross Love com-
mented, “We're extremely

Balthrop

Jacor Debuts ‘K-news’ In Salt Lake City

ast Monday (1/12) saw the debut of Jacor's “570 K-news” on Salt

Lake City’s AM dial. Formerly all-Sports KISN, which Jacor obtained
in a trade agreement from Trumper Communications, the new KNRS an-
nounced a major commitment to local news along with a fineup of high-
profile local and national talk personalities, including Paul Harvey, Rush
Limbaugh, Dr. Laura Schiessinger, and Art Bell. ‘

VP/GM Rick Porter told R&R, “570 K-news can be heard all along the
Wasatch Front. We really feel there’s a great opportunity for another full-
service News and Talk station here. As Salt Lake City continues to grow,
there’s a clear need for more local news, and we're making a big commit-
ment to news. Our goal is to add variety to the AM dial in Utah”

Former KALL-AM and KSL-AM news reporter Bob Hendricks has been
named News Director of K-news. Along with the roster of national hosts
noted above, moring drive on the station will be hosted by 19-year SLC
veteran Tim Hughes, who has logged time at both KSL and KSOP-AM &

FM. And after 24 years with KSL, Bob Lee has signed up to host pm drive.

Sports updates will be handled by nine-year KALL veteran Brad Stone,
In addition to KNSR, Jacor/SLC also owns KALL, KKAT FM, KODJ-FM,

NEWSBREAKERS.

Simon

this well-deserved promotion.

Orescan Steps Up To MCA VP/Marketing

CA Records has elevated Paul Orescan to VP/Marketing. Based
in Los Angeles, he reports to Sr. VP/Sales & Marketing Jayne

‘Paul has shown himself to be a creative marketing
executive who is particularly sensitive to the diverse
needs of our artists,” Simon said. “His delicate han-
dling of the Sublime project over the last year is a per-
fect example of his capabilities. It's a pleasure to see
Paul's accomplishments and talents recognized with e

Orescan noted, “Jayne has assembled a very dy- |
namic and diverse set of players in the marketing de- '
partment, and she has provide'd a challenging envi-
ronment that fosters independent thinking. We are giv-
en the task of championing the artist, working with all

Orescan

“ KURR-FM, and KZHT-FM.

e

e

Gregory Gets GM Post At WRAI./RaIelgh

Ardie Gregory has returned to Capitol Broadcasting as WRAL/Ra-
leigh’s GM. She succeeds Bob Lind, who resigned from the Hot AC last

summer to become Exec. Director/Radiothon Operations =
for the Children’s Miracle Network.

Gregory previously was VP/GM of Capitol Oldies and
Hot AC combo WOCT-FM & WWMX-FM/Baltimore
and, for six years prior to that, was Capitol Broadcast-

ing’s GSM.

According to Capitol Sr. VP/Broadcasting Fred Bar-
ber, “Ardie’s a veteran radio broadcaster with a record
of considerable success in the business. We're glad to

have her back in the family”

Gregory, who joins WRAL next Monday (1/19), had
been CBS/Baltimore’s GSM, which included the NFL
Baltimore Ravens Radio Network, WJFK-AM, and

Gregory

WLIF-FM. She commented, “T enjoyed my short time at
CBS, but couldn’t pass up the opportunity to rejoin Capitol Broadcasting.”

the departments of the company, and seeing that plan
through. F'm thrilled to be involved with such great acts at the new MCA”"

Orescan joined MCA two years ago. Prior to that, he served as VP/
Marketing for IRS Records.

i:ritsch Now News Dir. at KOGO & KSDO/San Diego

eteran San Diego newsman Chuck Fritsch has been named News
Director for Jacor's San Diego News/Talk combo KOGO-AM & KSDO-
AM. Most recently News Director at crosstown KFMB-AM, Fritsch has a
22-year news background — 18 of those in San Diego.
PD Cliff Albert told R&R, “We are really fortunate to have someone of
Chuck's caliber, experience, and knowledge of the San Diego news market
now directing our news division.”

Fritsch —whose San Diego career also includes hosting pre- and post-
game shows for major league baseball’'s Padres and a weekend sports talk
show at KSDO — commented, “'m very happy to be here at Jacor, be-
cause it's a company that wants to win. We have a great news staff already
in place, many of whom V've already worked with right here in San Diego.
My goal for 1998 is to raise the bar in the newsroom so we can continue to
make KOGO and KSDO's news product second to none”

Fritsch also has been News Director at CHR KKLQ-FM (Q106)/SD. He
replaces longtime KOGO & KSDO ND Mary Ayala, who was recently pro-

moted to Exec. Producer/Asst. PD at the stations.

pleased to bring someone of Con-
nie’s caliber into the company.
She has an outstanding record of
delivering bottom-line results
and a proven capacity for devel-
oping an organization.”

“I’m really excited about the

opportunity,” Balthrop told R&R.
“These are two outstanding facil-
ities, and even more importantly,
I’m excited about joining Blue
Chip Broadcasting. It’s an excel-
lent young company with a lot of
potential, and Ross Love is a re-

ally classy, professional guy
who’s going to build a great
broadcasting company. I'm just
really excited to be back in the
business. I'm looking for this to
be an outstanding year.”
Balthrop has more than 20

years of industry experience. Pri-
or to running UNC Media for five
years as President/CEO, she was
a VP/GM for stations in the Sheri-
dan Broadcasting, Westinghouse,
and Paco-Jon Broadcasting
chains.
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Research

Continued from Page 1

of both diary data and a national
re-interview study to gain more in-
formation about the media habits
of people who work. Our study was
designed to look at some of the
“truisms” that surround at-work lis-
tening and to test them against all
of the available data.

Truism #1: At-work listening
and in-office listening are one
and the same.

I have heard many managers use
the terms “at-work™ and “in-of-
fice” interchangeably. I probably
have myself. No more. The data
show that more than half of all
workers do not work in offices.
And only 25% of all workers work
in an office building.

When thinking about at-work lis-
tening, make certain you consider
all of the places people work. Nine
percent work outdoors. Seven per-
cent work in their homes. More than
10% of all workers are at a school
or university. People are working
and listening to the radio in cars
(7%), restaurants (3%), hospitals or
clinics (8%). and many other plac-
es beyond the traditional office.

Almost anyone who works in ra-
dio works in a small office. Don’t
fall into the trap of thinking that’s
how everyone works.

Truism #2: The workday is 9-
to-5.”

This was one of the surprise
findings of the study. When you are
putting together your strategies for
at-work listening, keep this vital
fact in mind: More than two-thirds
of people who work are on the job
by 8am. Only 16% of people who
work start their day between 8-
9am, an hour when almost all ra-
dio stations have programming
geared around commuting.

While it is true that a large ma-
jority of workers are on the job at
9am or 10am — when most morn-
ing shows end — most people have
been working for a while. Ameri-
ca kicks off its workday long be-
fore radio typically kicks off “at-
work™ programming.

Truism #3: People are forced
to listen to radio stations they
wouldn’t choose for themselves
— usually to AC radio stations.

This belief — which is the rea-
son so many formats undervalue
at-work listening — just doesn’t

hold up to scrutiny.

Our data imply that only 22% of
at-work listeners are forced to lis-
ten to a radio station they don’t
choose, and many of them would
choose that station anyway. More
than 40% of those who listen to the
radio at work are the only people
who can hear the station they are
listening to.

When you come down to it, there
isn’t much one can do to help those
people who can’t choose their ra-
dio station. But you need to keep
in mind the 78% who are involved
in the choice of station. You can get
them to listen to your station.

By the way, people who can’t
choose their station are no more
likely to listen to AC at work than
people who can pick freely.

Truism #4: People lock in on
one radio station throughout the
workday.

This one turns out to largely be
true. Far more than in the car or at
home. at-work listeners are likely
to listen to one radio station all day
long. In particular, people who
work in offices, factories. or stores
tend to tune around less. So, if you
can get someone to listen to you at

T e e e e IR AT

work, a lot of quarter-hours can fol-
low.

Our analysis covered many oth-
er ways in which radio listening
and work interact:

® Radio is by far the most-used
medium in America’s workplaces.
Two-thirds of all workers say they
listen to radio some of the time. Qur
sales forces need to make adver-
tisers aware that we are uniquely
speaking to people all throughout
their workdays. If, for instance, a
restaurant chain wants to increase
its lunch or dinner business,
shouldn’t it be concentrating on ra-
dio — the medium that dominates
media use during the daytime?

® People who listen to the radio
at work overwhelmingly state that
it makes them more productive.
Perhaps as an industry we can fur-
ther increase usage by making
managers aware that their workers
will perform even better.

® Many of those who don’t lis-
ten to the radio at work say it is
because they can’t pick up any sig-
nals at the workplace. If radio could
address this technical problem, it
seems likely that even more quar-
ter-hours might be available.

Finally, the at-work study re-
veals that we as an industry need
to demand more from our market-
ing efforts directed to at-work lis-
tening. The study indicated that
some of the most common strate-
gies — telemarketing, direct mail,
contesting — have serious defi-
ciencies. We need to work with the
audience to explore new ways to
convert listening at work. In par-
ticular, America’s large work-
places are being left behind, per-
haps as a result of the difficulty in
targeting them through telemarket-
ing efforts.

The format columns in this edi-
tion of R&R shed considerably
more light on this crucial listen-
ing location. At work is the place
where you can achieve the high-
est yield from any new listener.
The best managers will use the
new knowledge to win in this key
battleground.

Larry Rosin is President of Edi-
son Media Research. He can be
reached at (732) 560-8787.
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THE 29Th

COUNTRY RADIO

JOIN US IN DOWNTOWN NASHVILLE THIS YEAR.

You'’ll learn how...

e to make your station more competitive

e to make a greater contribution to your organization
® to navigate the consolidation minefield

e to hetter manage your career

We promise...

e important, one-of-a-kind seminar sessions

* powerful keynotes from nationally-known speakers

» glizy showcases featuring the top names in country music
» the higgest CRS Exhihit Hall ever DOWNTOWN

» another blockbuster New Faces Show, hosted by Jeff Foxworthy NasEMIsER

Your registration includes admission to all seminar sessions and keynotes, the reception and Super Faces Show

and dinner, the lunches and shows Thursday, Friday, and Saturday, the annual New Faces Show, and the Exhibit Hall;
a station promotion book, results of the CRB sales research project, custom liners for your radio show, the country
radio aircheck CD, and the CRS Attendee Bag loaded with great promotional items.

Special $375 registration rate expires Janvary 30th, so hurry!
Register today at www.crb.org, or call 615-327-4487.
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NEWSBREAKERS.

Radio
® TYE HANNA has been promoted to
Asst. Controller for Cox Radio. He for-

merly served as Dir./Financial Report-
ing for the company.

® KIXL-AM/Austin has been named
the National Religious Broadcasters’
1998 Radio Station Of The Year. The
annual award recognizes outstanding
contributions, accomplishments, and
community involvement by a Christian
station.

 Records

® At Immortal Records, National VP/
Atlernative ROZE BRAUNSTEIN adds
rock promotion to her duties, and col-
lege radio promoter TOM BOUTS adds
alternative & rock secondary market
promotion to his responsibilities.

¢ MARTIN KIER-
| SZENBAUM has
been named VP/
International at
A&M Records. He
previously served
as International
Projects & Promo
Manager.

Kierszenbaum

~ National Radio
® SUPERADIO has launched Retro
Country USA, a two-hour program fea-
turing the biggest country hits of the
1980s — WRBQ/Tampa morning per-

sonality Ken Cooper hosts.
— (508) 480-9000

® JONES RADIO NETWORK has an-
nounced the addition of The Jimmy
Carter Entertainment Reports, two sep-
arate live, interactive segments with the
latest celebrity gossip from Hollywood
and Nashville.

—(303) 784-8680

® WESTWOOD ONE has announced
the following programs for its upcoming
schedule:

WW1 names Dr. Emily Senay as
new host of CBS Radio Networks' 90-
second daily feature, Health Talk. Pre-
feed available at 8:22am ET; Friday bulk
feed of upcoming week at 2:46pm ET.

BiatHs

WIYY/Baltimore morning co-
host Mike “Mark” Ondayko, wife
Lyle, daughter Jamie Morgan, Jan-
uary 2,

WXPN/Philadelphia Asst. GM
Bruce Ranes, wife Robbie, daugh-
ter Gillian Michaela, January 1.

WHKR/Melbourne-Titusville-
Cocoa evening host Shay St.
Claire. husband Rick Chiarullo,
son Nicky Leo, December 16.

Reprise Nat'l Dir./Rock Promo-
tion Jann Hendry, husband Brian,
daughter Josephine Deborah, De-
cember 11.

WIYY/Baltimore PD Rick
Strauss, wife Janice, son lan Ri-
chard, December 8.

' Cowpoiences
National Public Radio producer
Bob Dore, 44, January 7.
Beach Boys record producer
and United Artists Records co-
founder NikVenet, 61, January 2.

January 18: NHL All-Star game live
fromVancouver, BC starting at 3:45pm
ET

January 25: In conjunction with CBS
Radio Sports, WW1 broadcasts Super-
bowl XXXIl live from San Diego begin-
ning at5:45pm ET.

—(212) 641-2052 or 2057

® AMERICAN FREEDOM NETWORK
has launched the national syndication
of the conservative talk program The
Chuck Morse Show. Topics discussed
include education, humanism, materi-
alism, and American Sovereignty.
—(617)277-7324

® RADIO SHOWS LTD. has unveiled
its new lineup of syndicated programs.
They are as follows:

9am-noon: Mark & Kyle's Sports
Blitz — Entertaining commentary on
previous night's games as well as
guests and offbeat stories.

Noon-3pm: Ed Berliner: The Fast-
est Show In Sports— Humorous insight
and Berliner's own personal way of look-
ing at sports,

6-9pm: Bob Golic Show— Perspec-
tive from the former professional who
has been in the game.

9pm-9am, weekdays; all day Sat.
& Sun.: Prime Sports Overnights &
Weekends — Hosted by Mike Evans
and Fred Wallin.

— (972) 402-4534 or 4520

® SJS URBAN ENTERTAINMENT
has joined with the COUNTRY MUSIC
FOUNDATION in holding a yearlong
salute to country music, past and
present. Daily, one-minute vignettes,
highlighting great moments in country
music, will be available beginning in
March.

—(615)251-9737

® SONY’s SW NETWORKS has an-
nounced the following booking:
January 20: John Anderson
—(212) 833-7320

® USA RADIO NETWORK has
launched Ask Betty, The Radio Show,

PROS ON

THE LOOSE

® Lee Cagle —MD KQKS/Den-
ver (303) 753-9233

© Don Coddington— Nat'l Pro-
mo Rep Elektra Records (212)
496-8885

e Joe Dawson — PD WWKX/
Providence (401) 726-5855

o Dr. Doug — MD/afternoons
KZHT/Salt Lake City (801) 281-
4767

e Tom Land — OM KMXV-FM
& KUDL-FM/Kansas City (816)
746-8147

® Greg Lee — Nat’l Dir./Singles
PromotionWarner Bros. (818) 368-
4081

¢ Dana Lundon — PD WJET/
Erie, PA (814) 864-4325

o Jeff Mason — Creative Servic-
es Dir. WIOQ/Philadelphia (610)
667-8100

o Bill Michaels — Format PD,
WW1“70s” and “Bright AC” (818)
991-5227

e Don Parker — PD KKFR/
Phoenix (602) 460-7945

® Geary Tanner — Nat'| Promo
Rep RCA Records (203) 655-8501

a 90-second, daily report on lifestyle is-
sues, food trends, and family/children’s
nutrition concerns. It feeds weekdays
at 1:14:30pm, ET, then repeats at
5:16pm, ET.

— (800) 334-5800

 Industry
® VALERIE TYSON has opened VTV
Promotions, a full-service entertainment
& sports marketing agency specializ-
ing in broadcast media promotions. Ty-
son previously served asVP/Marketing
of the Dresbach Company.
—(818) 769-6800

NAB

Continued from Page 4
airtime, inquiries and legislation
designed to limit advertising of
distilled spirits, advertising de-
ductibility, and “spectrum fees.”

NAB Exec. VP Government
Relations Jim May said at the
meeting that, despite NAB sur-
veys that show that less than 5%
of the public cares about cam-
paign finance reform, Congress
will proceed with a vote on pro-
posed legislation on March 6.

Baumann said at the joint board
meeting that FCC Chairman Bill
Kennard wants to take a look at
liquor ads this spring, but that any
inquiry may be folded into a gen-
eral review of public interest ob-
ligations for broadcasters. (He
said that this month NAB would
submit proposals for public inter-
est requirements to the commit-
tee sponsored by Vice President
Al Gore that is currently consid-
ering the issue, and he told the
board that it should be concerned
about whether Kennard will ad-
vance his own agenda or Gore’s.)

May told the Radio Board that
Sen. Robert Byrd (D-WV) may
propose to eliminate the deduct-

R

ibility of advertising for broad-
casters, which he has done in the
past, if they accept liquor ads. He
said the association would seek
to table any motions to eliminate
ad deductions.

May said at the joint board
meeting that “moral issues will be
the spotlight in Congress” in *98.
Hence, broadcasters will receive
nearly $500 million from the fed-
eral government this year to be
spent on PSAs bearing negative
messages about drugs, tobacco,
and the like. NAB President Ed-

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200

HotAC

Garry Leigh
No New Adds

S b e A

ALTERNATIVE PROGRAMMING
Steve Knall » (800) 231-2818
Gary Knoll

Rock

DAYS OF THE NEW Shelf n The Room
PEARL JAM Given To Fly

KENNY WAYNE SHEPHERD Biue On Black

CHRMHot AC

BOYZ Il MEN A Song For Mama

LAUREN CHRISTY Magazine

UNCLE SAM | Don't Ever Want To See You Again

Mainstream AC
PISTOLEROS My Guardian Angel
SISTER HAZEL Happy

VERVE Bitter Sweet Symphony

Lite AC
LISA LOEB | Do

NAC

CHARLES FAMBROUGH It's Not Easy Havin' Fun
EVAN MARKS Coast To Coast

PAUL TAYLOR Groove Zone

uc
MARIAH CAREY Breakdown
SWV Rain

e e

BROADCAST PROGRAMMING
Walter Powers  (800) 426-9082

Casey Keating

ALL SAINTS | Know Where It's At
BEN FOLDS FIVE Brick

JIMMY RAY Are You Jimmy Ray?

Digital AC
Keating
No New Adds

Hot AC

Keating
BEN FOLDS FIVE Brick
JIMMY RAY Are You Jimmy Ray?

Digital Soft AC

Mike Bettelli
RAY VEGA Even More

Digital AC Mix

Bettelli
SAVAGE GARDEN Truly Madly Deepiy

Bettelli
JOHN TESH f/JAMES INGRAM Give Me Forever (I Do)
SAVAGE GARDEN Truly Madly Deeply

Alternative

Teresa Cook
CHRIS CORNELL Sunshower
GREEN DAY Prosthetic Head

R R R R

JONES RADIO NETWORK
Phil Barry » (303) 784-8700

Adult Hit Radio

JJ McKay
GREEN DAY Time Of Your Life (Good Riddance)

Rock Alternative

Doug Clifton

MEREDITH BROOKS What Would Happen
COLLECTIVE SOUL She Said

OASIS All Around The World

Soft Hits

Rick Brady
JOHN TESH f/JAMES INGRAM Give Me Forever (I Do)

RS e

RADIO ONE NETWORKS
Tony Mauro « (970) 949-3339

HotAC
FLEETWOOD MAC Landslide

Alternative

BECK Deadweight

FOO FIGHTERS My Hero
HUM Comin’ Home

NAKED Raining On The Sky
PEARL JAM Given To Fly

2 e e b
I & .

WESTWOOD ONE RADIO NETWORKS
Charlie Cook =(805) 294-9000
Tracy Thompson

Bright AC

Thompson
LOREENA MCKENNITT The Mummers' Dance

Soft AC

Andy Fuller
No New Adds

Adult Rock & Roll

Jeff Gonzer
PAUL RODGERS Saving Grace

die Fritts told the Radio Board
that a potential downside to this
“windfall” could be that the gov-

Veronis
Continued from Page 4

ative markets,” Broadcasting Part-
ners Chairman/CEOQ Lee Simonson
told R&R. “We’re operationally
oriented; we try to find the right
operations with the right operators.

“We felt that, strategically, with
deregulation we could back some
good current and experienced
broadcasters by helping them to
grow their companies and give them
an opportunity to run them,” Simon-
son added.

“We thought our niche was go-
ing to be small and middle markets,

AN 1| C A P e ek m s

but when the Buffalo deal came up,
we couldn’t resist,” Simonson told
R&R. Simonson says the compa-
ny’s acquisition strategy is *“‘oppor-
tunistic,” and its goals include
bringing “prices down to earth” for
its operating companies and “help-
ing people access new deals.”

Broadcasting Partners, current-
ly a privately held company, would
like to go public again, Simonson
told R&R. “Our goal is to be as
big as it makes sense for us to be,”
he said. “We want to be one of the
companies left standing when de-
regulation is through.”

ernment will impose “spectrum
fees” on broadcasters in exchange
for the ad spending.

Volk

Continued from Page 3
become an integral part of the
Mammoth team.”

Volk joins Mammoth after a stint
at Geffen, where he was National Di-
recto/Modem Rock Promotion since
1993. Between 1991-93, he was the
DGC local Boston promotion rep.

*“I compare Mammoth to when I
started with DGC in 1991,” said
Volk. “It’s a young, vibrant com-
pany with a lot of talent and re-
sources, especially with the amaz-
ing environment Disney has to of-
fer. I'm very grateful to be a part of
the Mammoth team.”
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‘We’ve Got To Put Points On The Board’

Continued from Page 1

versity of Columbia. But after only
one year, he convinced the Universi-
ty of Pennsylvania’s Wharton School
of Business to admit him to its MBA
program without his first obtaining a
four-year degree. He made his pitch
to school administrators based on his
previous business experience in ra-
dio, “And I could pay the $33,000 tu-
ition.” he tells R&R with a chuckle.
Liggins received an MBA in May
’95. But by then the degree was sim-
ply a certification of accomplish-
ments that had begun several years
earlier. In October 92, the mother
and son team engineered the largest
radio deal between two minority-
owned companies when Radio One
paid $34 million for crosstown com-
petitor WKYS-FM/DC to a group
headed by late U.S. Commerce Sec-
retary Ron Brown and veteran broad-
caster Skip Finley, now with the
RAB. Earlier that year Radio One had
entered the Baltimore market with the
$4.5 million purchase of WWIN-AM
& FM, which was nearly $2 million
less than what Radio One had agreed
to pay for the combo less than a year
before. It was just beginner’s luck that
they'd walked away trom the origi-
nal deal with a case of cold feet.

Things have changed. With Lig-
gins at the helm (Hughes is the
group’s chairwoman). Radio One.
like most groups in this new Golden
Age of Radio, is hot on growth and
constantly looking to add new mar-
kets and fortify its position in mar-
kets it already occupies. The compa-
ny, which late last year moved from
the District of Columbia to an eight-
story complex in nearby Lanham,
MD (which it plans to buy for $3.75
mitlion later this year), will have
about 375 employees at 16 stations
in six markets when all current deals
are closed.

Liggins admits he wants to “own
the hill.” but he also keeps the com-
pany’s growth in perspective. *CBS
will probably have more than half a
billion in radio cash flow next year,
and we’ll probably be approaching
$25 million.” he tells R&R. “We're
a small company. That doesn’t mean
we don’t compete hard, we're not a
good company. and that people who
work for us can’t do as well working
for us as they can for a CBS. if not
better. We are a smaller, growth-ori-
ented company. With size, there is
some downside. The bigger the com-
pany. the further you are from the top,
the tougher it is to move up and get
yourself in a key position.”

Liggins talked to R&R about the
company's growth and its direction.

R&R: Radio One wrapped up
1997 with a simall — by current stan-
dards — flurry of purchases in San
Francisco and Detroit. But it began
the year with a $20 million bang in
Philadelphia. What happened with
that acquisition?

AL: We closed in May on Alter-
native WDRE-FM. which became
WPHI-FM. Ithad a 1.7-1.8 share. and
we've got it up to about a four share
now. It's No. 1 12-24 and No. 3 18-
34 in the summer book. We LMA'd
it on February 8 and began getting
ratings right away.

R&R: Wus that the way to gowith
that station or all acquisitions

AL: ltall depends. It was the way
to go with that radio station. We were

able to get in there early and get our
strategy and ratings going. Now we
have momentum. By the end of the
year, we’ve got the station up to
where each month we are billing
twice what it was a year prior.

R&R: What is Radio One’s strat-
egy?

AL: Our strategy is to be the Ur-
ban radio player on a national level
and to be the Urban player in mar-
kets we go into. We want to have the
dominant positions. We have a dom-
inant position in Washington, DC. We
currently own more radio stations tar-
geted to African Americans than any
company in the market. Just like all
of the big groups believe in cluster-
ing and market share, so do we. We
just believe in it in the Urban format.
When we go into Washington, we
want to buy more radio stations. but
we want to either buy Urban radio
stations or stations that we can turn
Urban.

In Baltimore, Detroit, Atlanta, and

@

Our strategy is to be
the Urban radio player
on a national level and
to be the Urban player
in markets we go into.

We want to have the

dominant positions.

te

San Francisco, it’s the same. We want
to build our position there. In Phila-
delphia, we are absolutely looking for
other opportunities to grab stations
that we can take Urban in that mar-
ketplace. We are currently focused on
larger markets. Larger markets to us
are the Top 30 African-American
markets. A market like Raleigh,
Memphis, Norfolk, or Richmond also
makes the cut as a market we want
to be in because there’s are a large
number of African Americans there.

R&R: You are collecting a pretty
tightly focused demographic. How do
you pitch your numbers 1o potential
advertisers?

AL: African Americans are 12%
of the U.S. population. Their in-
comes, educational levels, and pro-
fessional levels are increasing at con-
siderably faster rates than the Anglo
population. We are in an emerging
market within a market. We are a very
attractive advertising target, and
here's an opportunity for you to piece
it all together. Plus. I think we un-
derstand the African-American con-
sumer better than most of our com-
petitors because we have a passion
for it. I'm not saying you have to be
black to run a good Urban radio sta-
tion, because there are lots of non-
black people and non-black compa-
nies that run great Urban radio sta-
tions. But when you get to serious
competitive situations or when you
start talking about taking the vision
for an Urban radio group to another
Jevel. it's passion that does that.

R&R: Who is your chief competi-
tor for advertising dollars!

AL: I consider BET our competi-
tion for advertising. Now it’s going
to be kind of tough down the line be

cause they have a picture and we
don’t, but the fact is we are probably
going to have considerably more au-
dience than BET does. So why should
advertisers pass us up with regards
to putting dollars on a black cable TV
channel as opposed to putting them
on a black radio network?

R&R: Radio One started out as a
“mom” operation and became a
“mom & son” operation. But your
mom, Cathy Hughes, was notorious
as a broadcaster who kept a tight rein
on all detuails of the operation. How
did you convince her it was time to
let you help her grow beyond Wash-
ington?

AL: That was a difficult transition
for her; it’s happened over a number
of years. She allowed me to get into
the mix on a meaningful level many,
many years ago, and | thank her for
that. One of the things that helped
was that she was on the air for most
of those years. It wasn’t like she could
do her airshift, come off. run the ra-
dio station, go sell spots, and then go
out and acquire other radio stations.
So I got charged with the task. Our
styles have always been very com-
plementary. She is an extraordinary,
community-minded person and pur-
pose-based. I'm probably more bot-
tom-line, fiscal-growth-oriented.
When I say community, I don’t mean
community at the expense of busi-
ness; 1 mean that there is a healthy
influence of community from the
standpoint of serving your listeners,
your employees, and what it means
to be a black-owned company and
disseminating information to the Af-
rican-American community.

On the other hand, I want to grow
like a bat outta hell! I want to be the
biggest guy on the block. I want to
be listed on the New York Stock Ex-
change. T want this company to be
spoken about in the same breath as
the largest media companies in the
world, including BET, Time-Warner,
and Comcast. That’s the vision I have
for the company. There’s nothing that
says we can’t get that big.

R&R: What is Radio One’s imme-
diate goal and immediate strategy to
hecome a billion-dollar company?
Will it diversify?

AL: Right now, our game plan is
to get bigger in radio. We’re going to
get bigger in the markets we are in,
we are going to enter other markets,
and we are going to continue to grow
that strategy. Radio is a phenomenal
business. It’s a better business than
television. It doesn’t cost as much to
run, our revenues grow faster. our
cash flow grows faster, and it’s easi-
er to turn around a radio station. We
love the business. We think it’s a great
medium for advertisers as well. So
we will continue to do that.

We are constantly Jooking at other
businesses. We are looking at the out-
door business. We are looking at other
businesses that might be complemen-
tary to radio. We wouldn’t even mind
getting into television.

R&R: Hove soon do yvou expect to
he a publicly traded company?

Al: Twould say we will be a pub-
lic company within the next eight to
18 months, We already have public-
ly traded debt. We did a §75 million
high-yield bond offering {in May
1997]. so this 1s a question of “when
do we take our equity public?”

R&R: Asnd swhen you do go pub-
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FIRST OF A THREE-PART SERIES

reer.

Success.”

atrkazan @ix.netcom.com.

How To Make More Effective
Use Of Your Time

re you working harder than ever but not accomplishing

more? Are you so consumed by daily problems and
meetings that you don’t have enough time to focus on what
really matters most? In this three-part series, I've got some
powerful tips that will give you greater control of your time
s0 you can accomplish what is most important to you.

The first step is to decide what that is. Sit down with your boss and
establish clearly defined priorities and time frames. This will put you both
on the same wavelength and can also be used to set incentive bonuses for
you. It also sends a very strong message to your boss that you want to
focus your efforts on the things that will help him or her achieve their goals.

The second step is to write these priorities in your calendar early each
morning, so that you force yourself to focus on them despite everything
else that will arise that day. This is a critical step, because writing them
repetitively will reinforce them in your mind and cause you to respond to
them throughout the day. Therefore, you're not as likely to divert your time
and attention to the less-consequential matters that other people could
handle with little or none of your involvement.

The third step is to communicate regularly with your boss to let that
person know when the priorities have been accomplished and how he or
she has benefited by them. Everybody likes to share in success, and that
reminds your boss how important your contributions are to his or her ca-

The fourth step: Repeat the first three steps.

One other tip: If you have more than five priorities, you have none! Why?
Because nobody can focus on more than five; therefore, you're wasting
your time. Time is one thing you can never afford to waste on your“Road To

Dick Kazan is a successful entrepreneur who found-
ed one of the largest computer leasing corporations
inthe United States. He created and hosts The Road
To Success, the first radio talk show to offer on-air
business consultting to business owners and em-
ployees. E-mail your comments or guestions to him

By Dick Kazan

lic, what do you expect?

AL: I predict we will be one of
the fastest, if not the fastest, grow-
ing radio companies in the country.
I think Heftel might grow as fast as
us. I think that’s by nature of our
strategy. We have a turnaround strat-
egy. Mel [Karmazin] went out and
bought beachfront property. He went
out and bought the best radio sta-
tions — he bought K-Earth [KRTH/
L.A.]. he bought K-Rock [WXRK/
NY]. We intend to buy WCHB-FM/
Detroit — the station has a 3.3 share
right now, and the competitor has an
eight share. Our goal is the same as
in Washington. for us to both have
sixes. Same thing as with WKYS.
That’s what led our company’s cash
flow to a high growth rate.

R&R: For a small company, yvou
have been growing pretry quickly
over the past year. How do you
match up to some of the big play-
ers?

AL: We haven’t bought anywhere
near the number of stations Scott
Ginsburg has. We have not been
growing as fast as all these other
companies. because there are trade-
offs with that. And one of the trade-
offs that happens when you grow
that fast is that you have to give ap
more of that vour company (o inves
tors and other people. Sometimes

you grow yourself out of controlling
your own destiny — all for the sake
of money. We are not buying these
stations to turn around and just sell
them. We are building an enterprise
of scale. a minority-controlled en-
terprise of scale, which is important,
because there are not a lot of minor-
ity-controlled companies.

And we are talking about the me-
dia here — images are portrayed of
African Americans to the rest of the
country, and it is important, who
controls that. If images and control
weren't important, Rupert Murdoch
wouldn’t be Rupert Murdoch. If you
don’t think Ted Turner doesn’t think
he controls some form of public
opinion by owning CNN. you're
nuts! Those things are important.
particularly for a community that, in
the past. has not been very empow-
ered in this country. So it's bigger
than money for us.

R&R: Clearly there is a lot of
cmotion and. as vou say, passion in-
volved swith building your company.
But certainly you ger offers 1o sell out,
don’t you?

AL: We get offers all the time. All
through the entire deregulation. we
were alwiys on everybody's hit list.

Continued on Page 34
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Critical Mass Mediahas always been the cutting-edge Research & Marketing Company.
And 1998 will prove to be no different!

NOW INTRODUCING:

THE MVP PROGRAM

The MVP program has been carefully designed to help our clients:
MAXIMIZE RATINGS,

INCREASE REVENUE,
and STRENGTHEN CASH FLOW.

Your job is to rationalize the deal ... increase revenue ... cut expenses ... drop more to the bottom line. And you
KNOW that to increase revenue, your PRODUCT has to be better and better! How do you accomplish BOTH
missions at the same time? ¢r/tical Mass Media announces the ONLY program to address this issue. The NEW
Most Valued Partner Program takes the natural synergies of working with multiple stations in the same market,
develops the database plan that optimizes calling efficiency and that results in the highest quality research &
marketing with genuine cost reduction.

Our own state-of-the-art call center with C.A.T.I. technology and predictive dialing allows us to dial, script and
 track each project for your market cluster. We all know that when we're looking for listeners to one station, we
FIND many listeners to OTHER stations in the process. When we conduct ONE project in your market (i.e. a
~ Mental Weaponry™ Perceptual Study) the “waste” (those who don't qualify) is saved and can be used for OTHER
projects within your cluster (TrueVariety™ Auditorium Music Test pecruitment, TrueVariety™ Callout, fop

 example) with corresponding cost savings for YOU.

In an MVP program, we bill our partners by the hour. Multiple projects, as well as database assistance at the
station level, mean fewer hours in the call center, and savings passed directly to the station!

Find out more about our New MVP Program - the kind of program that can only be offered by a full-service
market leader, committed to state-of -the-art technology and giving YOU the results you need at a rate that
meets YOUR ratings AND cash flow mission in 1998!

CRITICAL MASS MEDIA

Révolljti(:)néry :Radfo Research o Nest Markeﬁng O-Mental Wéapbriry |

To upgrade to Critical Mass Media’s revolutionary services, contact:
John Martin, Abbe Harris, Elizabeth Hamilton, Jennifer Hodlick, Dick Morley, Dick Wodrich.
(847) 441-9CMM -+ (847) 441-4FAX « cmm@cmmnet.com

© 1998 Critical Mass Media, Inc. www.cmmnet.com
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Constructing Promotions With Properties

! Anew look at providing added-value for clients

dvertiser promotions sure seem to be going through the

roof lately. Today’s consumer faces a constant bom-
bardment of sponsor billboards, logo shots, product men-
tions, on-site POP contests, and countless other methods of
getting an advertiser’s name and image noticed.

As we head into 1998, sponsor-
ships and promotions are no long-
er considered merely means to re-
inforce a basic advertising mes-
sage. Both are now being utilized
as viable and necessary vehicles
that can establish a solid rapport
with the consumer.

Some businesses are uncertain
of advertising’s future role in
reaching and influencing today’s
busy consumer. In an attempt to
create a niche for themselves and
their products, more and more
companies are finding themselves
racing to create bigger and better
ways to break through what they
perceive to be a clutter of media.
Many see the need to focus their
efforts on the behavioral and life-
style attitudes of their prospective
customer.

Advertisers use sponsorships
and promotions to generate prod-
uct sampling and encourage repeat
business or to align their corporate
images and reputations with the in-
terests and beliefs of their target
audiences. Promotions have be-
come a standard part of the media
mix, so much so that some adver-
tisers now believe that promotions
and sponsorships should be con-
sidered mediums unto themselves,
given equal footing with tradition-
al broadcast spots, print ads, bill-
boards, and direct mail.

This advertiser attitude holds
far-reaching implications for radio.
Promotions has often been consid-
ered a dirty word in our business,
a broad-based term referring to
something — anything — that
helps us convince the sponsor to
purchase our on-air time at the rate
we’ve proposed. Sometimes we
even avoid the use of the word
“promotions” itself, believing that
if we substitute words like “value-

Salespeople
On The Move

* Buddy Lee is appointed
GSM at KOAI-FM/Dallas. He
previously served as GSM of
crosstown KDGE-FM & KZPS-
FM under former owner Bonnev-
ille.

¢ Lynn Dunn joins KSLX/
Phoenix as Sales Asst. She for-
merly served as Traffic Mgr. for
KPOI & KQMQ/Honolutu.

* Laura Gonzo is now Dir/
Affiliate Sales & Mktg. for SFX
Broadcasting’s “Bob and Tom
Show.” Gonzo was previously
Dir/Affiliate Mktg. at Sony’s SW
Networks. Bob and Tom, based
at WFBQ/Indianapolis, are
heard on 28 affiliates nationwide.

@

Clients continue to
request added-value
in media schedules.
In order to stay
competitive,
broadcasters must
offer advertisers more
than just airtime, and
we need to do that up
front as part of the
overall marketing
strategy.

Ed

added,” we somehow transform
their image into something more
impressive or acceptable.

Aggressive Part Of
General Sale

Rather than approach sponsor-
ships and promotions from a de-
fensive point of view, many sta-
tions and media reps are becom-
ing more aggressive in offering
these kinds of programs up front
as a part of the general sale.
They’re finding that the inclusion
of creative marketing plans helps
to build the value of their tradition-
al media pitch. Even better, this
approach generates funds from
sources not normally available to
radio.

Agencies and media companies
have begun to accept this way of
looking at media mix as a sign of
the changing face of advertising,
and they are changing their inter-
nal structures accordingly. To keep
up with the choices available to
them, they are bringing in full-time
promotional experts to create, eval-
uate, and monitor sponsorship and
promotional opportunities.

The Katz Radio Group is no ex-
ception. Kara Michelle Newman
joined Katz Dimensions as Promo-
tion Director after performing sim-
ilar duties on the buyer side of the
fence for Corinthian Media. Her
perspective on how agencies and
clients view promotions, and her
successes in constructing integrat-
ed marketing campaigns that mix
these elements with traditional
media, provide a valuable perspec-
tive for any radio station looking
to take advantage of today’s new
business climate.

Comments Newman, “Clients
now have the option to utilize ser-
vices ranging from added-value
programs in conjunction with their
traditional media buys, to creation
and implementation of vendor par-
ticipation programs, to full-scale

By Gerry Boehme

partnership purchases and results
analysis.

“For example, agencies realize
that purchasing advertising time on
local radio and TV for retail cli-
ents can be supported effectively
by creating an event surrounding
a grand opening or special sale or
by using that event to bring atten-
tion to the broadcast campaign.
Either way, it generates attention
and enthusiasm on the part of the
customer. The event works to ‘hit
the consumer where they live.
Radio really benefits from using its
close relationship with the listen-
er and connecting the audience to
the advertiser.”

These kinds of promotions rep-
resent the more-traditional ap-
proach to anything “value-added.”
They take advantage of a station
asset (the personality) and offer
additional service to the advertis-
er to get the broadcast buy. What
excites Newman is the opportuni-
ty to construct marketing plans in
a much more creative manner, es-
pecially in working with two dif-
ferent partners — a property and a
client.

Newman defines property as a
venue or event that commands at-
tention in the marketplace. She
defines client as an advertiser with
something to sell or position.
While a property can certainly also
be a client if the venue or event
needs to advertise to sell tickets or
create awareness, the ability to use
a property to help market another
client provides real benefits for
both.

“Clients continue to request
added-value in media schedules,”
Newman comments. “In order to
stay competitive, broadcasters
must offer advertisers more than
just airtime, and we need to do that
up front as part of the overall mar-
keting strategy. On the other hand,
properties must use media to attract
sponsors, as well as to generate
interest in their venue or event.

“We're having great success in
matching properties and clients to
provide complementary benefits to
each, using our radio stations as
the agent that brings the partners
together. That allows us to position
our services as ‘one-stop shop-
ping’ for marketers, the place
where they can get sponsorship,
promotion, and media all from one
source.”

Here’s an example of how a
property can be brought into the
mix. A circus comes to the market,
but their budget does not support
much media advertising. A radio
salesperson works with the circus
to build a sponsorship package —
a POP display, tickets, prizes, vis-
its with the stars. The station pro-
poses on-air mentions for the cir-
cus in return for the right to sell
that package to an advertiser, plus
a sponsorship position for the sta-
tion with the circus. The salesper-
son then sells the package to a re-
tailer, including shared on-air spots
with the circus.

The circus gets the media sched-

WAAAA—S M eticarrackedsetary com

a deal with a property.

rates and the limits,

the following year.

whether it's by category or client.

as the “official media sponsor”

promotional exposure.

above a specific amount.

directly.

Structuring Deals With A Property

H ere’s Kara Michelle Newman's advice on how to work

First, ask the question, “How can we make money on this deai?” Can
you sell sponsorships, participation, or use as added-value? Establish the

Include the right of first refusal. if you sell a sponsorship, the deal with
the property should clearly state that they cannot sell directly to that client

Obtain a list of pre-existing clients that have non-compete agreements
(if they have Coke, you can't bring Pepsi on board).
Carefully outline who handles what with regard to selling sponsorships,

Make sure the association is publicized to help us — be sure to be listed

Contract for sell-through rights for the sponsors you bring on board.
Different revenue options include:
* An“in-kind” deal: The event may grant sponsorship rights in return for

* Flat rate/minimum guarantee: You keep any income (or a certain %)

* Payment for sponsorships sold: Try to have the sponsor pay you, with
you paying the property, rather than having the sponsor pay the property

@

We’re having great
success in matching
properties and clients
to provide
complementary
benefits to each,
using our radio
stations as the agent
that brings the
partners together.

ED

ule and market exposure, plus the
benefit of the association with the
retailer and the station. The retail-
er gets the visibility of the circus
sponsorship and the entitlements
(tickets and prizes) for use with
their customers, plus the radio ex-
posure. The radio station gets the
visibility of the circus sponsorship
and entitlements, the sale of the
sponsorship package, and the sale
of the broadcast time.

Adding ‘Valuable
Dimension’

Aggressive partnerships be-
tween broadcasters, clients, and
properties allow each party to of-
fer basic value to the other. The
property offers the sponsor promo-
tional exposure. while the client
adds attention and impact by spon-
soring the property. The radio sta-
tion salesperson links the two and
provides the airtime to promote
both parties.

An association with a property
can add a valuable dimension to
radio advertising packages by pro-
viding:

* Better relationships with ad-
vertising clients by offering
something “new” and creative
while satisfying the request for
value-added.

* Direct access to corporate de-
cision-makers as opposed to
dealing with agencies and media
buyers.

* Contacts with other sponsors
of a specific property.

* Access to clients who tradi-
tionally do not buy broadcast spots
by selling the association with the
property first. This often serves as
a back door into selling a media
schedule down the road.

* Local, grass-roots extensions
for national media advertisers.

» Sampling, incentive programs,
and other traffic builders.

* One-on-one interaction be-
tween a consumer and a client.

The broadcaster also offers real
value to the property, including:

* Thorough knowledge of the
local marketplace, including re-
search materials.

* Increased market exposure that
the property might not be able to
afford.

* Actual sales representation for
properties by marketing sponsor-
ships to other clients.

¢ Increased attendance and con-
cession sales.

* Enhanced value to corporate
sponsors through higher visibility.

* More sponsorship revenue,
which can be used to create a big-
ger event, offer bigger prizes, at-
tract better talent, and therefore
generate even more income.

Gerry Boehme is Sr.VP/Direc-
tor of Radio In-
. | formation Sys-
L | tems, Katz Ra-
dio Group. He
can be reached
via phone at
(212) 424-6784
and via e-mail at
germy _boehme@
katz-media.com.
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Music testing...
a better way

The company that pioneered two-week survey turnaround also offers a unique,

faster music testing method that is less expensive than auditorium testing. We are working with
some of the premier radio

Edison Media Research has conducted hundreds of music tests for stations in 3 e O g

markets from Los Angeles to Lafayette. Our technique is so efficient, you Dene Hallam,

may find you can afford more testing for the same amount of money. VP/Programming
93Q/Houston:

We eliminate all the biases and hassles associated with standard auditorium “Edison Media Research

testing. But, ours is not an “in-home” method where people are unsupervised, has been a key component
of 93Q Country’s success.

distracted, or listening to a tiny telephone speaker. ; ) '
We’ve relied on their music

. s . . . research for years.”
Call Edison Media Research today to learn how our music testing can :

help your station. John Duncan,
Program Director
KLOS/Los Angeles:
“KLOS listeners are spread o
out all over. I love the way :

Edison’s music testing
: method allows me to
; The Faster Way sample people from the
entire L.A. Metro.”
| The Less Expensive Way | & ...
E WMAS/Springfield:
The Better Way on Bt e
testing is that I can afford

Pl
0

A

The Edison Way e

better than auditorium.”

PR
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edison media research

America’s 2nd Fastest Growing Market Research Company¥*

(732) 560-8787 / fax (732) 560-8989 / e-mail LarryRosin@aol.com
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* Ad Age, 1996/1997 Report
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FRANK MINIACI

Replacing The Gorporate Ladder

I In today’s radio world, career moves are often made on a checkerboard

n the last couple of weeks, I placed many calls to top ra-

dio executives with the intent of looking for some good
internal info about their companies. Instead of giving me news
about format adjustments or personnel changes, the first thing
out of their mouths was, “We are driving the stock up,” or,
“Did you see our financials?”” Almost every one of them em-
phasized the profitability of their companies.

What do these responses sug-
gest? Well, in the “operational”
years of radio (from 1997 on-
ward). the bottom line has never
had more influence at so many
levels as it does today. Change is
inevitable, and it’s big. Therefore,
getting your own personal house
in order may be the mantra for "98.
Many qualified people are being
passed over for “inner circle” hires
or “the big gun” type of person.
Do you have what it takes to be
one of these players?

Changing Career Paths

The corporate ladder of yester-
year is O-V-E-R. That’s not the
way careers work anymore. Lin-
earity is out. A career is now a
checkerboard, or even a maze. It’s
full of moves that go sideways,
forward, slide on the diagonal, or
even go backwards when it makes
sense (it often does). A career port-
folio of projects that teach you
new skills, provide you with new
expertise, and help you develop
new capabilities will allow you to
constantly reinvent yourself. The
last thing you want to do is be-
come a manager. Like “resume,”
“manager” is an absolute term,

Pro:Motions

« KMEL-FM/San Francisco
Marketing Dir. Katie Eyerly
adds additional duties at
Chancellor Media sisters
KISQ-FM & KKSF-FM.

eLori Broomhead is
named Marketing Dir. at
WKRQ-FM/Cincinnati. Her
past experience includes po-
sitions as Advertising & Pro-
motions Mgr. at Space Cen-
ter Houston, and as Graph-
ics Editor for the Wichita Falls,
TX Times-Record News.

¢ Taja Graham joinsWTLC-
AM & FM/Indianapolis as Pro-
motions Dir.

says marketing guru Tom Peters.
“It’s practically synonymous with
‘dead-end job.” What you want is
a steady diet of more interesting.
more challenging, more provoca-

Dealing With Change In A Chaotic World

tive projects. Instead of making
yourself a slave to the concept of
a career ladder, reinvent yourself
on a semiregular basis.

“What turns you on — learning
something new, gaining recogni-
tion for your skills as a technical
wizard, shepherding new ideas
from concept to market, being a
voice-over guru or super consult-
ant? What’s your personal defini-
tion of success: Money, power, or
fame, or doing what you love?
Come up with your own mission

his week, KSSK/Honolulu Promotions Director Scott
Mackenzie gives his insight on dealing with the ever-

changing world of radio.

Change, change, and more
change! Change is all around! It’s
the buzzword of 1998. It’s in the
building, on the streets, [Z
and on the air. Much of
this change has come [
about due to the deregu-
lation of several different
industries, including ours,
radio.

With radio deregula-
tion, the first things that
come to mind are consol-
idation of jobs, cutbacks
of funds, and the downsiz-
ing of personnel. This is
not always the case, but these are
things on employee’s minds dur-
ing these changing times. This, in
turn, leaves employees in internal
chaos. Confusion and lots of dan-
gerous — and often negative —
“officespeak”™ occurs.

With all of these changes in the
air, what can you do now to be pre-
pared when your company chang-
es from a sole property to a
duopoly or even an ‘“octopoly”
overnight? Here are a few helpful
hints from someone involved in
this latest wave of radio-activity.

* Don’t Panic — Don'’t get caught
up in the negative officespeak that
change is guaranteed to produce.
Stay positive and keep a clear head.
Lots of strange rumors will be trav-
eling through the hallways. Some
will be real. but many will not. Do
not get caught up in the whiriwind
of it all; continue to do your job the
best way you know how. The hard-

Scott Mackenzie

er you work, the better you will
be. This will keep you busy
enough to avoid the rumor mill.

7] When, and if, consolida-
tion takes place, you will
be one of the stayers. In
most cases, no matter
what happens, employers
side with and continue to
employ the good, hard
workers.

* Get Ready Today —
Go out and learn some-
thing new. Take an inter-
esting class, such as speed
typing, or learn a new
computer language or even a new
foreign language. Try cooking, ac-
counting, or even hula dancing
(must be a Hawaii thing). Go out
today, tomorrow, or at the latest
next week and sign up for this new
“something” in your life — it
doesn’t even have to be work-re-
lated. Pick something today and go
out and learn it. When going from
a single entity to a triopoly hap-
pens, this new skill could come in
handy. You could be asked to do
additional tasks, or, if “the worst”
occurs and you are fired, it will
come in handy as a new skill you
can list on your resume while you
look for a new job. It’s also a great
way to network and relieve stress
in these changing times. And, who
knows, you may be the next Julia
Child or Don Ho!

¢ Network — If things begin to
get a little too hectic and you find
it’s time to move on or you're

F R = H o S R

UNTIL DEATH DO US PART —

...or at least until we're off the air, said the
WSRZ/Sarasota ‘morning crew” of David Jones (l) and Christina Crane.
The duo recently married their listeners in front of seven public notaries.

statement and constantly re-eval-
uate it to make sure you are on the
course you have defined.”

Here are four tips from Peters:
First, one must be a great team-
mate and a supportive colleague.
Second. one must be an exception-
al expert at something that has real
value. Third, one must be a broad-
gauged visionary — a leader, a
teacher, a farsighted “imagineer.”
Fourth, one must be a businessper-
son — you've got to be obsessed
with pragmatic outcomes.

asked to move on, the networking
you’ve done prior to this type of
change will really come in handy.
The old saying “It’s not what you
know, it’s who you know” seems
even more true than ever here in
the '90s. Many fabulous resumes
go unread and even unopened sim-
ply because someone did not
know someone somewhere.
Learn and practice your net-
working skills. Never waste a
lunch — eat with someone. Go
to grand openings and trade
shows, join Toastmasters, or sim-
ply buy a book on networking. An
old trick to keep up with net-
working is to mark your calen-
dar just like you would for an im-
portant meeting and call old ac-
quaintances. Network now not
only in case you may need a new
job, but also because it’ll be
good to talk to people in other
industries that are or have been
going through deregulation, con-
solidation, and overall change.

By using these bits of advice,
your chances of entering that elu-
sive inner circle can be greatly en-
hanced.

TALK BACK TO R&R!

e encourage your feedback.

Ifyou have comments regard-
ing this column or would like to see
your work here, contact Frank Mini-
aci directly at (310) 788-1650 or by
e-mail at miniaci@rronline.com.

Get hints from them and apply
them to your situation. The more
people you know, the further you
will grow, and change will come
easier than you ever thought pos-
sible.

The latest wave in radio has
and will continue to bring about
many changes — some good,
some bad. One thing’s for sure,
change is here to stay. Those of
you who think we can do radio
like we did in the past are mis-
taken. It’s even different than it
was two years ago. We can and
should always use what we have
learned and what we know to be
good and believe in to continue
to do good radio, but we need to
realize that this is the future and
that was the past.

Use the previous three recom-
mendations as outlined, and
hopefully you can stay at least
two steps ahead in this “pedal to
the metal” world of furiously
fast-paced change.

right track:

tangibles.

Must Reads

H ere are a couple of books to help you get 1998 on the

* Selling The Invisible: A Field Guide To Modern Marketing,
by Harry Beckwith. This is a very exciting book that is hard to put
down. It deals with service-oriented businesses and selling in-

* Primary Domino Thinking: Creating The Life You Want,
by Anthony S. Dalimann-Jones, Ph.D. This is one of my faves
and deals with manifesting the destiny you want for yourself. It’'s
not just all theories and pep talks.
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i or more than a decade, my firm has delivered The Most Powerful,
Advanced Research in Radio. . . Multi-Variate analysis tools that provide
a clearer picture of your station, competitors, listeners.

But statistics alone (no matter how advanced) never helped any station.
Success requires the application of research into easy-to-understand,
actionable strategies.

At Mark Kassof & Co., we give your station

much more than statistics...

easy-to-understand way.

'/ We work with you to turn research into
a decisive “plan of action,” customized
to your station and focused on your
market situation.

. S IS IS BN I I S e S SMSE  GMNEE BENSEE U NN I S S E—

v We are “on your team” exc/usively in your market
for a full year...to answer questions, evaluate
airchecks, and provide additional input based on
the research.

Most importantly, this combination of powerful research and personal
service works for our clients’ success! In fact, Mark Kassof & Co. has
worked in partnership with some of the biggest successes in North
American radio.

Let us show you how Mark Kassof & Co.’s powerful research and
personal service can dramatically increase your success.

Call me at 313-662-5700.

SUCCESS STRATEGIES FOR RADIO

313-662-5700 ¢ www.kassof.com
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SHOW PREP
MUSIC & MOVIES

CURRENT

CYBERSPACE

Hot, new music-related

A Sonny View:

Sonny Bono is eulogized
on the covers of or inside

various 'zines, including En-
tertainment Weekly, People,
Time, and Newsweek. Of
course, more dramatic cover-
age is found in the Globe,
Star, and National Enquirer,
which run photos of Cher with
her anguished cries of, “| nev-
er stopped loving him,” and,
“Sonny will always be the man
in my life” The National En-
quirer quotes a friend who
says Sonny had a fulfilled life
but still had the dream of re-
uniting with Cher on national
TV to sing “I Got You Babe’”

What’s Your Major?

“Don’t ask, impossible to
answer” — Duncan Sheik on
why he majored in semiotics
at Brown University. The A-
list status of the campus and
a rundown of its graduates —
of which Sheik is one, along
with Lisa Loeb and Diana
Ross’ daughter Tracee — are
profiled in Vanity Fair.

Country-Fried Thinkin’

“l had a song called ‘Down
On My Knees,” and someone
[on the radio) made the com-
ment that it was not country
enough. Then fine, play
George Jones. Which they
don't. They say I'm not coun-
try enough, but then they
won’t play the traditional
country-music singers that
are still making records —
that’'s a double standard. If
you think country is still about
big hair and blue eye shad-
ow, you haven't listened to it
for 20 years” — Trisha Year-
wood (Us).

Papa Don’t Preach

“They’ve [radio] come up
with a thousand reasons why
they don’t want to play the
record. Some have said it's
too dark. They've said it’s too
depressing. It's amazing to
me that a song about triumph-
ing over abuse won't be
played, but if | was talking
about killing somebody, they'd

‘Nobody’s Fool’

play it in a heartbeat” — L.L.
Cool J raps about fatherhood
and questions the lack of ra-
dio play for his newest single,
“Father” (Newsweek).

Merle Haggard tells Star:
“My Crazy Son IsTrying To Kill
Me.”

Teen cutie LeAnn Rimes
is cracking up, according to
both the Globe and Star.
The ‘zines suggest her par-
ents’ bitter divorce and the
pressures of fame will be the
undoing of the singing sen-
sation.

The Rise(n) & Fall{en)

While Red Hot Chili Pep-
pers bassist Flea attributes
the .band’s recent cancella-
tion of three shows to lack of
“proper rehearsal time,” oth-
ers are speculating the real
reason might be guitarist
Dave Navarro's dive back
into drugs after five years of
sobriety (Entertainment
Weekly).

We’ll Wait For
The Movie ...

“It's amazing the things
you can get away with when
something looks wrong with
one of your eyes. you have
badly applied makeup. you're
six-foot-three, and you're ac-
companied by some weirdo
with the front of his head
shaved who looks like a cross
between Gregory Hines and
a Klingon on crack undergo-
ing radiation therapy” — one
of the many highlights from
Marilyn Manson’s memoir,

The Long Hard Road Out Of

Hell, which is exclusively ex-
cerpted in Spin.

... Or The Video

“This is the way | look at
sex scenes: | have been ba-
sically doing them for years.
Trying to seduce an audience
is the basis of rock ’'n’ roll.
And if | may say so, I'm pretty
good at it. So it wasn’t much
of a stretch” — Jon Bon Jovi
on his new movie career
(Movieline).

* TITANIC

Single: My Heart Will Go On/Celine Dion (550 Music)

* GOODWILL HUNTING (Capitol)

Featured Artists: Elliott Smith, Dandy Warhols, Luscious Jackson

* AS GOOD AS IT GETS (Columbia)

Featured Artists: Shawn Colvin, Art Garfunkel, Nat King Cole

* WAG THE DOG

-

Single: Wag The Dog/Mark Knopfler (Mercury)

* TOMORROW NEVER DIES (A&M)

Featured Artists: Sheryl Crow, Moby, k.d. lang

* JACKIE BROWN (Maverick/WB)

Featured Artists: Foxy Brown, Delfonics, BiliWithers

* SCREAM 2 (Capitol)

Single:Your Lucky Day In Hell/Eels

Other Featured Artists: D' Angelo, Dave Matthews Band, Tonic
* AN AMERICAN WEREWOLF IN PARIS (Hollywood)
Featured Artists: Better Than Ezra, Refreshments, Caroline’s Spine

* FLUBBER (Walt Disney)

Featured Artists: Danny Elfman, KC & The Sunshine Band

-« ANASTASIA (Atlantic)

Featured Artists: Deana Carter, Richard Marx & Donna Lewis
* MORTAL KOMBAT: ANNIHILATION (TVT)
Featured Artists: KMFDM, Megadeth, Urban Voodoo

. * WELCOME TO SARAJEVO (Matador/Atlantic) -

Featured Artists: Blur,Van Morrison,Teenage Fanclub
* | KNOWWHAT YOU DID LAST SUMMER (Columbia)

Single: Clumsy/Our Lady Peace

Other Featured Artists: Korn, Soul Asylum

COMING

* HALF-BAKED (MCA)

Single: Along Comes Mary/Bloodhound Gang
Other Featured Artists: Black Grape, Luscious Jackson, Days Of The New

~ * HURRICANE STREETS (Mammoth/Capitol)

Single: Sex And Candy/Marcy Playground
Other Featured Artists: Seven Mary Three, De La Soul, Vic Chesnutt

* GREAT EXPECTIONS (Atlantic)

Singles: Sunshower/Chris Corneli

Lady, Your Roof Brings Me Down/Scott Weiland
Other Featured Artists: Poe, Duncan Sheik

* THE WEDDING SINGER

Single:Video Killed The Radio Star/Presidents Of The United States Of

America (Maverick/ WB)

World Wide Web sites, cool cy-
berchats. and other points of in-
terest along the information su-
perhighway.

Net Chats

Eddie Money, Monday (1/
19) at 9pm ET/6pm PT,
America Online (keyword:
LIVE).

Sammy Kershaw, Tues-
day (1/20) at 9pm ET/6pm
PT, America Online (key-
word: LIVE).

OnTheWeb

Catch a live twin bill featur-
ing Smash Mouth and Buck O
Nine Friday (1/16) at 8pm ET/
5pm PT (www.sonicnet.com).

Wyclef Jean & The Refu-
gee All-Stars perform live from
L.A. late Monday night at
1:30am ET/10:30pm PT
(www.LiveConcerts.com).

Chat with Our Lady Peace
Sunday (1/18) at 5pm ET/2pm
PT (www.sonymusic.ca).

LSG chats Monday at 7pm
ET/4pm PT (www.sonicnet.com).

Randy Bachman (ex-BTO,
Guess Who) chats Wednes-
day (1/21)at 10pm ET/7pm PT
(www.RockVillage.com).

MONDAY, JANUARY 26

1957/Buddy Holly begins his first re-
cording session.

Chubby Checker's Catholic chaos.

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

1962/The Buffalo Catholic Diocese bans
Chubby Checker’s “The Twist™ —
it cannot be danced or listened to
in any Catholic school or youth
organization event.

1970/dohn Lennon and Phil Spector
write, record, and mix “Instant
Karma” in one day.

7997/Metallica drummer Lars Uirich
marries Skylar Satenstein.

Born:Eddie Van Halen 1957 Anita Bak-
er 1958

Releases: the Four Seasons’ “Walk Like
A Man" (1963)

TUESDAY, JANUARY 27

1984/Michael Jackson’s hair catches fire
while filming a Pepsi commercial.

1990/ Tom Petty Day” is declared in the
musician's hometown of Gaines-
ville, FL. honoring his first show
there since 1983.

1995/Tony Bennett and Patti LaBelie
perform during halftime at Super
Bowl XXIX.

_ e easRae e AEacHelRsteRT-ee

Born: Nick Mason (Pink Floyd) 1945
Mike Patton (Faith No More) 1968

Releases: Elvis Presley’s "Hearthreak
Hotel" 1956. Otis Redding's “(Sit-
tin" On) The Dock Of The Bay”
1968

WEDNESDAY, JANUARY 28

1956/Elvis Presley makes his first na-
tional TV appearance on The
Dorsey Brothers Stage Show.

1978/Ted Nugent autographs a man's
arm, at his request. with a bowie
knife.

1985/Several superstars record “We Are
The World” at the A&M studios in
Hollywood.

1996/Chris Isaak makes a guest appear-
ance on NBC-TV's sitcom Friends.

THURSDAY, JANUARY 29

1962/Warner Bros. signs Peter, Paul &
Mary.

1967/The audience at London’s Marquee
Club witnesses a guitar face-off
between Jimi Hendrix and the
Who. staging a dual concert as a
tribute to late Beatles manager
Brian Epstein.

1979/Emerson, Lake & Palmer dis-
band.

Born: Tommy Ramone 1952, Eddie
Jackson (Queensryche) 1958

Releases: the Champs' “Tequila” 1958.
the Bobby Fuller Four’s “I Fought
The Law” 1966

FRIDAY, JANUARY 30

1969The Beatles give their last public
performance on the roof of Apple
Studios. The set is filmed as part
of the Let It Be movie.

1973/Kiss play their first show at New
York’s Coventry Club.

1982/Blues legend “Lightnin’” Hopkins
dies of cancer in Houston.

Born: Marty Balin (ex-Jefferson Air-
plane) 1943. Jody Watley 1961

Releases: Janis Joplin's “Me And Bob-
by McGee” 1971

SATURDAY, JANUARY 31

1979/The Clash begin their first U.S. tour.
Bo Diddley opens.

1986/ Down And Out In Beverly Hills. co-
starring Bette Midler and Little
Richard, opens.

1989/ Playboy publishes nude photos of
LaToya Jackson.

1993/Garth Brooks sings the National
Anthem at Super Bowl XXVII, and
Michael Jackson's performance
garners the highest rating ever for
the game’s halftime show.

Born:the late Terry Kath (Chicago) 1946,
Phit Collins 1951, K.C. (K.C. &
The Sunshine Band) 1951. John
Lydon (aka Johnny Rotten) 1956

SUNDAY, FEBRUARY 1

1950/RCA introduces the 45 rpm record
player.

1964/The Kingsmen's "Louie Louie” is
declared “pornographic” by Indi-
ana Governor Matthew Welsh.

1985/Glenn Frey makes his acting de-
but on Miami Vice. Frey plays a
pilot in an episode based on his
song “Smuggler’s Biues.”

1988/The Cars break up.

Born: Don Everly 1937, Rick James
1952, Lisa Marie Presley 1968

— Frank Correia
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Arbitron® Persons 25-54, Winter-Summer 1997

For great LlV]llg 0 Room
ratings and . s | .
considerable
savings...

Patent Pending

MUSIC RESEARCH
Call Tom Kelly 610.446.0318
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“The Living Room
Music Test helped us
become the number
one combo in the
market, delivering
great results to our
advertisers.”

“The Living Room Music
Test helped KTEX find
Country Music P1’s and
P2’s and had a huge
impact on ratings.”
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MUSIC TELEVISION®
59.4 miflion househoids
Patti Galluzzi,
VP/Music Programming

MUSIC FIRST
50.8 miltion households
Wayne Isaak, St VP/Music & Talent Relations

|ADDS |

| ADDS

BIG WRECK The Oat (Atiantic)

CRYSTAL METHDD Keep Hope Alive (Outpost/Geffen)
MACK 10 11CE CUBE Only In California (Priority)
DUNCAN SHEIK Wishful Thinking (Atiantic)

| HEAVY |

AERDSMITH Pink (Columbia)

BACKSTREET BDYS As Long As You Love Me (Jive)
BDYZ Il MEN A Song For Mama (Motown)

BUSTA RHYMES Dangerous (Elektra/EEG)

MARIAH CAREY Breakdown (Columbia)

GREEN DAY Time Of Your Life (Good Riddance) (Repnse)
JANET Together Again (Virgin)

MARCY PLAYGRDUND Sex And Candy (Capitol)
MATCHBOX 20 3am (Lava/Atlantic)

SARAH MCLACHLAN Sweet Surrender (Arista)
METALLICA The Memory Remains (Elektra/EEG)

OASIS All Around The World (Epic)

PUFF DADDY & THE FAMILY Been Around... (Bad Boy/Arista)
PUFF OAQDY & THE FAMILY t's All About... (Bad Boy/Arista)
ROBYN Show Me Love (RCA)

WILL SMITH Gettin" Jiggy Wit It (Columbia)

|STRESS |

BRYAN ADAMS Back To You (A& M)

FIONA APPLENever Is A Promise (Clean Slate/Work)
BEN FOLDS FIVE Brick (550 Mustc)

BLINK 182 Dammit (Growing Up) { Cargo/MCA)

CELINE DION My Heart Will Go On (550 Music)
EVERCLEAR Everything To Everyone (Capitol)

FIRM Phone Tap (Track Masters/Aftermath/interscope)
L.L.CODL J/METHDD MAN 4,3 2.1 (Def Jam/Mercury;
LISA LOEB | Do (Geffen)

NOTORIOUS B.1.G.£/112 Sky's The Limet (Bad Boy/Arista)
OUR LADY PEACE Clumsy (Columbia)

RDBYN Show Me Love (RCA)

SAVAGE GARDEN Truly Madly Deeply (Columbua)

SPICE GIRLS Too Much (Virgin)

THIRD EYE BLIND How's it Going To Be (£lektra/EEG)
USHER Nice & Slow (LaFace/Arista)

WYCLEF JEAN Gone Tsl November (Ruffhouse/Columbia)

| ACTIVE

ERYKAH BAOU Tyrone (Kedar/Universal}

B8IG WRECK The Qaf (Atfantic)

BLUR Beetlebum (Virgin)

CREED My Own Prison (Wind-Up)

CRYSTAL METHDO Keep Hope Alive (Outpost/Geffen)
DEFTONES My Own Summer (Shove It) (Maverick/WB)
DRU HILL5 Steps (/sfand)

DRU HiLL We're Not Making Love No More (LaFace/Arista)
FATBOY SUMGoing Out Of My Head (Sidnt/Astralwerks/Caroling)
JANE’S ADDICTION Jane Says (Wamer Bros.)

K-CI & JOJO All My Life (MCA)

LOX f You Think I'm Jiggy (Bad Boy/Arista)

LSG My Body (EastWest/EEG)

MACK 10 #1CE CUBE Only In California (Priority)

LORD TARIQ & PETER GUNZ Deja Vu {Codeine/Columbia)
LOREENA MCKENNITT The Mummers'... (Quinian Road/WB}
MIGHTY MIGHTY BOSSTONES Royal Oil (Big RigMercury}
BILLIE MYERS Kiss The Rain (Universal)

OUNCAN SHEfK Wishful Thinking (Atfantic)

SMASH MOUTHWhy Can't We Be Friends (/nterscope)
311 Beautiful Disaster (Capricorn/Mercury}

TIMBALAND & MAGOO Luv 2 Luv U (BlackGround/Atlantic)
2PAC | Wonder If Heaven Got A Ghetto (Amaru/Jive}
UNCLE SAM | Don't Ever Want... (Stonecreek/Epic)

Video airplay from January 19-25.

MARIAH CAREY Breakdown (Columbia)

FLEETWODD MAC Landslide (Repnse)

GREEN DAY Time Of Your Life (Good Riddance) (AReprise)
DUNCAN SHEIK Wishful Thinking (Atiantrc)

| XL

CHUMBAWAMBA Tubthumping (Republic/Universal)
PAULA COLE| Don't Want To Wait (imago/WB)
CELINE DIDN My Heart Will Go On (550 Music)
SARAH MCLACHLAN Sweet Surrender (Arista)
SMASH MDUTH Walkin' On The Sun (/nterscope)

| LARGE

BRYAN ADAMS Back To You (A&M)

MEREDITH BRD DKS What Would Happen ( Capitol)
MARIAH CAREY Breakdown (Columbia)

HARRY CONNICK JR. Let's Just Kiss (Columbia)
FLEETWOOD MAC Landslide (Reprise)

JANET Together Again {Virgin)

ELTON JOHN Something About ... (Rocket/A&M Associated)
LISA LOEB | Do (Geffen)

MATCHBOX 20 3am (Lava/Atlantic)

BILLIE MYERS Kiss The Rain ( Universal)

SAVAGE GARDEN Truly Madly Deeply (Cofumbia)

| MEDIUM

BEN FOLDS FIVE Brick (550 Music}

ALANA DAVIS 32 Flavors (Elektra/EEG)

PAUL MCCARTNEY Beautiful Night (Caprto/)

LDREENA MCKENNITT The Mummers' . (Quinian Road/W8)
ROBYN Show Me Love (RCA)

SPICE GIRLS Too Much (Virgin}

THIRD EYE BLIND How's It Going To Be ( Elektra/EEG)

| CUSTOM l

ALLURE All Cried Out (Crave)

ERYKAH BADU Tyrone (Kedar/Unversal)

BOYZ Il MEN A Song For Mama (Motown)

DRU HILL We're Not Making Love No More (LaFace/Arista)
808 DYLAN Not Dark Yet (Columbia)

GREEN DAY Time Of Your Life (Good Riddance) (Reprise)
DIANA KING L-L-Lies (Work)

CHANTAL KREVIAZUK Surrounded (Columbia)

LSG My Body (EastWest/EEG)

OASIS All Around The World (Epic)

DUNCAN SHEIK Wishtul Thinking (Atlantic)

SISTER HAZEL Happy (Universal)

SOUNDS OF BLACKNESS Hold On ... (Perspective/A&M)
UNCLE SAM | Don't Ever Want... (Stonecreek/Fpic)
USHER You Make Me Wanna ... (LaFace/Arista)

VERVE Bitter Sweet Symphony (Hut/Virgin)

BEBE WINANS In Harm's Way (Atlantic)

Video airplay from January 19-25.

TOP TEN SHOWS
JANUARY 5-11

Total -Au'die_nbé
(98 million households)

1 ER
2 Seinfeld
3 Veronica’s Closet
4 Touched By An Angel
5 Friends
6 Dateline NBC (Monday)
7 60 Minutes
8 Union Square
(tie) The X-Files
10 Frasier

Adults 18-49

1 Seinfeld

2 ER

3 Veronica’s Closet

4 Friends

5 The X-Files

6 The Drew Carey Show
7 King OfThe Hill

8 Union Square

9 The Simpsons
10 Dateline NBC (Monday)

Source: Nielsen Media Research

Coming NexT WEEk

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. Alllistings subject to
change.

.Saturday, 1117

* Spice Girls In Concert —
Wild! debuts on pay-per-view
(check local listings).
*Johnny Paycheck per-
¢ forms on The Statler Bros. Show
. (TNN, 9pm ET/6pm PT).
* Portishead, Saturday Night
Live (NBC, 11:30pm).

Tuesday, 1/20

¢ Ricky Van Shelton and
Sons Of The Desert, Prime
Time Country (TNN, 9pm ET/
6pm PT).

* TanyaTucker is interviewed
onTNN’s Raiph Emery OnThe |
Record With Tanya (10pm ET/
7pm PT).

e |saac Hayes, Vibe {check
local listings}).

Wednesday, 1/21

* Tammy Wynette is profiled
on TNN’s documentary series,
The Life And Time Of ... (8pm
ET/5pm PT).

* Spice Girls, Vibe.

» Qasis, The Tonight Show
With Jay Leno (NBC, 11:35pm).

* Martina McBride, Late
Night With Conan O'Brien(NBC,
12:35am).

-Thursday, 11/22

» Jeff Carson and Sawyer
Brown, Prime Time Country.

¢ India, Vibe.

¢ Chumbawamba, Jay Leno.

- 36 million households
) \ Lydia Cole,

(AN RN P Music Programming
| Video Playlist |

BUSTA RHYMES Dangerous (Elektra/FEG)

USHERNice & Slow (LaFace/Arista)

WILL SMITH Gettin' Jiggy Wit It (Columbia)

JANET Together Again (Virgin)

BOYZ Il MEN A Song For Mama (Motown)

DRU HILLWe're Not Making Love... {LaFace/Arista)
STING f/PUFF DAOOY Roxanne '97 (A&M)

NOTDRIOUS B.I1.G. £/112 Sky's The Limit (Bad Boy/Arista}
ERYKAH BAOU Tyrone (Kedar/Universal}

PUFFOAODY & THE FAMILY Been Around... (Bad Boy/Arista)
FIRM Phone Tap (Track Masters/Aftermath/Interscope)

| RapCityTop10 |

2PAC | Wonder If Heaven Got A Ghetto (Amaru/Jive)

MiC GERONIMO Nothin’ Move But The Money (Blunt/TVT)
PUFF DAODY & THE FAMILY Been Around... (Bad Boy/Arista)
NOTORIOUS B.1.G. 1112 Sky’s The Limit (Bad Boy/Arista)
LIKS Afl Night (Loud/RCA)

L.L. COOL J/METHOD MAN4.3.2,1 (Def Jam/Mercury)
MACK 101ACE CUBE Only In California (Priority)

LORO TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
COMMON Retrospective For Life (Refatwity)

Video playlist for week ending January 16.

T H E
21 miflion households
Peter Cohen,
VP/Programming
MUSIC TELEVISION

| National Top 20 |

USHERNice & Slow (LaFace/Arista)

CELINE DION My Heart Will Go On (550 Music)

MISSY “MISOEMEANOR” ELLIOT Sock It... (FastiVestEEG)
SERMON, MURRAY & REDMAN Rapper’s Delight (Priority)
QUEEN PEN All My Love (Lil" Man/Interscope)

BUSTA RHYMES Dangerous (Elektra/EEG)

MARIAH CAREY Breakdown (Columbia)

2PAC {/QUTLAWZ Made Figgaz (Death Row/Priority)
FIRM Phone Tap (Track Masters/Aftermath/interscope)
MACK 10 tACE CUBE Only In California (Priority}
SALT-N-PEPA Gitty Up (Red Ant/London/island)

UNCLE SAM| Don't Ever Want... (Stonecreek/Epic)

WILL SMITH Gettin' Jiggy Wit It (Columbia)

NDTORIOUS B.1.G. 17112 Sky's The Limit (Bad Boy/Arista)
PUFF DADDY & THE FAMILY It's Alt About (Bad Boy/Arista)
STING {/PUFF DADDY Roxanne '97 (A&M)

OL SKOOL Am | Dreaming (Keia/Universal)

BOYZ Il MEN A Song For Mama (Motown)

PUFF DADOY & THE FAMILY Been Around .. (Bad Boy/Anista)
MASTER P 6 N' Tha Mornin' (Arista)

Most requested for week ending January 9.

P&ILLSTAR.

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 ROLLING STONES $3399.8
2 U2 $1740.6
3 FLEETWOOD MAC $892.3
4 ELTON JOHN $537.2
5 REBAMCENTIRE/BROOKS & DUNN $487.9
6 “AFKAP” $447.0
7 PUFF DADDY $440.5
8 PHISH $439.2
9 AEROSMITH $371.1
10 AMY GRANT $336.4
11 LUTHER VANDROSS $334.9
12 ALAN JACKSON $206.0
13 JULIO IGLESIAS $205.3
14 JANE'S ADDICTION $193.5
15 BARRY MAN{LOW $169.0

Among this week’s new tours:

GREGG ALLMAN & FRIENDS
CLINT BLACK
CREED
DREAD ZEPPELIN
GOD LIVES UNDERWATER

GUESS WHO

LEFTOVER SALMON

MIGHTY JOE PLUM

THIRD EYE BLIND/SMASH MOUTH

The CONCERT PULSE is courtesy of Pollstar. a
publication of Promoters' On-Line Listings. (800)
344-7383: California (209) 271-7900.
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¢ Blood, RussTaff's“There Ain't No
. Grave (Gonna Hold My Body),

. WEEKEND BOX OFFICE

JANUARY 9-11 .
B
1 Titanic $28.71 °
(Paramount) E
2 Good Will Hunting $10.26 -
(Miramax)
3 As Good As It Gets  $9.01 ©
(Sony)
4 WagThe Dog $7.78
(New Line)
5 Tomorrow Never Dies $7.53
(MGM/UA)
6 Mouse Hunt $4.60
(DreamWorks)
7 Firestorm (Fox)* 8384
8 Jackie Brown $3.73
(Miramax)
9 Scream2 $3.58
(Miramax)
10 Amistad $2.68
(DreamWorks)
All figures in millions

* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include Half
Baked. starring Dave Chappelle
and Jim Breuer. The film's MCA
soundtrack sports Coolio’s “(I'm
In Love With) Mary Jane,” Black
Grape’s “Marbles (Why You Say
Yes...?),” Smash Mouth f/Chop-
per's “Virgin Girl Days Of The
New’s “Seasons Change," Lus-
cious Jackson’s “Love That's
Real Suite” Bloodhound Gang'’s
“Along Comes Mary,” UB40’s “|
Get Lifted,”and Tom Tom Club &
Nonchalant’s “Flyin’” Tunes by
Home Grown (“We Are Dumb”},
the Specials (“Farmyard Connec-
tion”), Cowboy Mouth (“The
Pusher”), DJ Milo & Tricky (“We
Know”), Cibo Matto (“Who's Got
The Light?"), and the Pharcyde
(“Pack The Pipe”} complete the LP.

Hard Rain, starring Morgan
Freeman and Christian Slater, also
opens this week. The fitm’s Milan
soundtrack contains “Flood” by
Jars Of Clay as well as Christo-
pher Young’s score.

Exclusive
Engagement
Moving into wider release this -
week is The Apostle, starring Rob-
ert Duvall. The film’s forthcoming
Rising Tide soundtrack features |
Lari White's‘There Is Power InThe ;

PR

. Steven Curtis Chapman’s “l Will
Not Go Quietly,” Gaither Vocal
¢ Band's“There Is A River; the Cart-
i er Family’s “Waitin’ On The Far -
; Side Banks Of Jordan;” and Gary *
! Chapman & Wynonna's “'ll Fly
Away” Rebecca Lynn Howard and :
Dino Kartsonakis both contribute
their versions of“Softly And Tender-
Iy while other traditional songs are :
. performed by Johnny Cash (In

: The Garden”), Sounds Of Black- :

: ness (“Victory Is Mine”), Patty :
" Loveless (“Two Coats”), Lyle |
. Lovett (“I'm A Soldier InThe Army *
OfThe Lord”), and Emmylou Har- -
; ris & Robert Duvall (“| Love ToTelt
" The Story”).
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_RATINGS

New York

Su'97Fa ‘97
WLTW-FM (AC) 64 62
WQHT-FM (CHR/Rhy) 6.2 59
WSKQ-FM (Tropical) 51 56
WCBS-FM (Oldies) 4.7 46

WKTU-FM (CHR/Rhy) 4.7 46
WRKS-FM (Urban AC) 46 44
WXRK-FM (Alternative) 35 4.1
WHTZ-FM (CHR/Pop) 4.3 3.9
WPAT-FM (SpanishAC) 28 33
WCBS-AM (News) 32 32
WABC-AM (Talk) 32 341
WINS-AM (News) 36 30
WOR-AM (Talk) 32 30
WFAN-AM (Sports) 29 28
WPLJ-FM (Hot AC) 28 28
WQCD-FM (NAC/SJ) 32 28
WQXR-FM (Classical) 22 24
WBLS-FM (Urban) 25 23
WQEW-AM (Nostalgia) 1.8 2.1
WADO-AM (SpanishN/T)1.8 2.0
WNEW-FM (Cl.Rock) 18 1.7
WNSR-FM (Hot AC)” 16 15
WAXQ-FM (Cl.Rock) 1.9 14
WLIB-AM (News/Talk) 1.5 13
*Was WDBZ-FM until August
Detroit
Su’97Fa’97
WJLB-FM (Urban) 79 79
WNIC-FM (AC) 66 74
WJR-AM (Talk) 6.7 64
WOMC-FM (Oldies) 59 55
WWJ-AM (News) 49 52
WKQI-FM (Hot AC) 45 441
WMXD-FM (Urban AC) 39 39
WRIF-FM (Rock) 45 38
WXYT-AM (Talk) 26 36
WVMV-FM (NAC/SJ) 35 35
WYCD-FM (Country) 3.3 35
WWWW-FM (Country) 3.5 34
WCHB-FM (Urban) 40 32
WDRQ-FM (CHR/Rhy) 34 32
WCSX-FM (Cl.Rock) 34 341
CKWW-AM (Nostalgia) 2.9 30
WPLT-FM (Alternative)* 3.5 3.0
WWBR-FM (Rock) 15 23
WQRS-FM (Alternative)™ 2.4 1.9
WDFN-AM (Sports) 14 18
CIMX-FM (Aiternative) 1.7 1.5
WMUZ-FM (Religious) 1.0 15
WKRK-FM (Rock) 14 14
CIDR-FM (Aduit Alt) 11 12
WGPR-FM (Urban) 8 12
WQBH-AM (Urban/O) 15 1.1

*Was WHYT-FM until mid-July
**Was Classical until November 21

' SAME-DAY
RATINGS RESULTS

www.rronline.com

12+ FALL 97 ARBITRON RESULTS

Los Angeles

Su’97Fa’97
KLVE-FM (Spanish AC) 6.0 6.1
KSCA-FM (Reg.Mex.) 45 4.9
KKBT-FM (Urban) 40 45
KPWR-FM (CHR/Rhy) 46 4.2
KFI-AM (Talk) 41 40
KIIS-FM (CHR/Pop) 39 40
KRTH-FM (Oldies) 40 40
KOST-FM (AC) 39 38
KTWV-FM (NAC/SJ) 36 34
KABC-AM (Talk) 31 30
KROQ-FM (Alternative) 3.6 3.0
KYSR-FM (Hot AC) 25 28
KBIG-FM (AC) 26 27
KCBS-FM (Cl. Hits) 19 27
KZLA-FM (Country) 25 27
KLOS-FM (Rock) 20 26
KLSX-FM (Talk) 20 25
KLAC-AM (Nostalgia) 2.6 2.3
KFWB-AM (News) 18 21
KLAX-FM (Reg.Mex.) 23 21

KTNQ-AM (Spanish N/T) 20 2.1
KNX-AM (News) 22 20
KBUE/KBUA (Reg.Mex.) 1.5 1.8
KKGO-FM (Classical) 15 1.7
KIBB-FM (CHR/Rhy)* 1.7 1.4
KJLH-FM (UrbanAC) 1.0 14
KSSE-FM (SpanCon) 14 1.2
KACE/KRTO (Urban/O) 1.3 1.1

*Switched to Rhythmic Oldies on
November 19

Washington, DC

Su'97Fa’'97
WKYS-FM (Urban) 59 6.3
WPGC-FM (CHR/Rhy) 6.3 5.6
WHUR-FM (Urban AC) 5.7 5.2
WMZQ-FM (Country) 50 51
WJFK-FM (Talk) 36 46
WRQX-FM (Hot AC) 39 43
WASH-FM (AC) 39 42
WBIG-FM (Oldies) 44 41
WMAL-AM (News/Talk) 4.2 4.1
WGMS-FM (Classical) 3.0 4.0
WMMJ-FM (Urban AC) 3.9 4.0
WWDC-FM (Rock) 32 40
WGAY-FM (MOR) 42 37
WWVZWWZZ (CHR/Pop) 4.0 37
WJZW-FM (NAC/SJ) 36 34
WTOP-A/F (News)" 3.0 33
WARW-FM (Cl.Rock) 26 26
WHFS-FM (Alternative) 24 23
WOL-AM (Talk) 12 12
WTEM-AM (Sports) 1.0 11

*WTOP-FM was WINX-FM (Oldies)
until September

Atlanta

Su’'97Fa '97
WVEE-FM (Urban) 9.7 97
WSB-AM (Talk) 89 93
WSTR-FM (CHR/Pop) 7.0 841
WKHX-FM (Country) 6.1 7.3
WALR-A/F (Uban AC) 6.2 6.3
WSB-FM (AC) 55 57
WNNX-FM (Alternative) 5.1 5.5
WPCH-FM (AC) 59 51
WHTA-FM (Urban) 51 50
WKLS-FM (Rock) 47 45
WFOX-FM (Oldies) 40 42
WZGC-FM (CI. Hits) 40 39
WYAY-FM (Country) 40 34
WJZF-FM (NAC/SJ) 32 26
WAOK-AM (Religious) 2.0 21
WGST-FM (News/Talk) 1.8 1.6
WGST-AM (News/Tak) 1.3 15

Chicago

Su'97Fa’'97

WGCI-FM (Urban) 70 72
WGN-AM (Full Serv) 56 6.1
WNUA-FM (NAC/SJ) 43 48
WBBM-FM (CHR/Rhy) 50 46
WLIT-FM (AC) 45 45
WLS-AM (Talk) 38 43
WVAZ-FM (Urban AC) 4.7 43
WBBM-AM (News) 38 36
‘ WUSN-FM (Country) 39 35
WJMK-FM (Oldies) 39 34
WRCX-FM (Rock) 29 30
WKQX-FM (Alternative) 3.4 2.9
WXCD-FM (Cl. Rock) 33 28
| WTMX-FM (HotAC) 26 26
WLEY-FM (Reg.Mex.)* 1.7 25
WAIT-AM (Nostalgia) 22 23
WCKG-FM (Cl.Rock) 23 23
WMAQ-AM (News) 22 23
WNND-FM (AC)** 18 23
WSCR-AM (Sports) 19 20
WXRT-FM (Adult Alt) 25 1.9
WOJO-FM (Reg.Mex.) 20 138
WGCI-AM (Urban/O) 12 17
WNIB-FM (Classical) 14 17
WLUP-FM (Rock)™™" 18 15
WFMT-FM (Classical) 1.3 12
WMVP-AM (Sports) 14 141

*Was WYSY-FM (Oldies) until July 4
**Was WPNT-FM (Hot AC) until
October

***Was Hot AC until July

Boston

Su’97Fa’97

WBZ-AM (News) 84 94
‘ WRKO-AM (News/Talk) 55 6.4
WJMN-FM (CHR/Rhy) 6.1 62
| WMJX-FM (AC) 57 60
WXKS-FM (CHR/Pop) 66 59
WBCN-FM (Alternative) 52 5.2
WODS-FM (Oldies) 44 50
WCRB-FM (Classical) 4.0 4.0
WBMX-FM (Hot AC) 38 36
WEEI-AM (Sports) 3.3 34
WZLX-FM (Cl.Rock) 3.1 33
WKLB-FM (Country)” 34 32
WAAF-FM (Rock) 29 30
WROR-FM (Oldies) 38 29
WEGQ-FM (Oldies) 29 27
WXKS-AM (Nostalgia) 24 25
WBOS-FM (Adulit Alt) 29 241
WILD-AM (Urban)™ 14 18
WSJZ-FM (NAC/SJ)*™* 14 1.8
WFNX-FM (Alternative) 1.3 1.2

*Was at 96.5 MHz until moving to
99.5 MHz in August

**Was Urban AC until mid-July
***Was WOAZ-FM at 99.5 MHz until
August, when it moved to 96.9 MHz

Format Legend

San Francisco

Su’'97Fa 97

KGO-AM (News/Talk) 6.8 6.6

’ KCBS-AM (News) 40 48
KYLD-FM (CHR/Rhy) 43 42
KNBR-AM (Sports) 45 441
KOIT-A/F (AC) 38 39
KMEL-FM (CHR/Rhy) 3.7 34
KFRC-A/F (Oldies) 35 33
KKSF-FM (NAC/SJ) 33 33
KABL-AM (Nostalgia) 3.0 32
KISQ-FM (AC)" 1.8 30
KBLX-FM (NAC/SJ) 27 29
KFFG/KFOG (Adult Alt) 29 29
KIOI-FM (AC) 33 29

i KDFC-FM (Classical) 27 28
KZQZ-FM (CHR/Pop) 19 27
KSFO-AM (Talk) 32 26
KLLC-FM (Hot AC) 27 25

KSOL/KZOL (Reg.Mex.) 1.9 24
KOME-FM (Alternative) 2.1 1.9
KITS-FM (Alternative) 19 1.8
KSJO-FM (Rock) 15 16
KYCY-A/F (Country) 15 15
KLOK-AM (Reg.Mex.) 12 14
KNEW-AM (Country) 19 14
KBAY-FM (AC) 1.7 12
KUFX-FM (Cl. Rock) 12 12
KARA-FM (Oldies) 1.0 141
KSAN-FM (CI. Hits)™* 1.0 11

*Was KBGG-FM (Oldies) until
August
**Was Country until August

Nassau-Suffolk

Su’'97Fa’97
58 53

WALK-FM (AC)

WXRK-FM (Alternative) 5.3 5.3
WBLI-FM (CHR/Pop) 37 50
WHTZ-FM(CHR/Pop) 5.2 4.9
WCBS-FM (Cldies) 39 44
WLTW-FM (AC) 43 43
WCBS-AM (News) 38 4.2
l WFAN-AM (Sports) 37 39
WKTU-FM (CHR/Rhy) 3.9 36
WBAB/WHFM (Rock) 33 35
WOR-AM (Talk) 30 33
WQHT-FM (CHR/Rhy) 32 33
WABC-AM (Tak) 27 29
WPLJ-FM (Hot AC) 30 29
WBZO-FM (Oldies) 23 28
WHLI-AM (Nostalgia) 28 28
WINS-AM (News) 24 25
WKJY-FM (AC) 31 24
WQCD-FM (NAC/SJ) 31 23
WNEW-FM (Cl.Rock) 20 2.0
WQXR-FM (Classical) 2.1 1.9
WAXQ-FM (Rock) 21 18
WRKS-FM (UrbanAC) 14 17
WBLS-FM (Urban) 14 13
WDRE/WLIR (Alternat) 1.7 1.3
WGSM/WMJC (Country) 1.9 1.2
WNSR-FM (Hot ACY 16 1.2
WSKQ-FM (Tropical) 16 12
WQEW-AM (Nostalgia) .8 1.1
*Was WDBZ-FM until August

Philadelphia
Su'97Fa’97
KYW-AM (News) 63 68
WYSP-FM (Rock) 53 63
WBEB-FM (AC) 57 59
WDAS-FM (Urban AC) 5.5 55
WOGL-FM (Oldies) 54 50
WMGK-FM (CI. Hits) 45 47
WUSL-FM (Urban) 46 47
WWDB-FM (Talk) 47 46
WJJZ-FM (NAC/SJ) 42 42
WIP-AM (Sports) 37 37
WXTU-FM (Country) 42 37
WPEN-AM (Nostalgia) 4.7 36
WPHI-FM (Urban) 42 35
WIOQ-FM (CHR/Pop) 4.1 32
l WMMR-FM (Rock) 39 32
WYXR-FM (Hot AC) 36 30
WPLY-FM (Alternative) 3.3 26
WXXM-FM (Hot AC)” 24 16
WDAS-AM (Religious) 1.0 1.2
| WPSTFM(CHR/Pop) 15 1.1
| WHAT-AM (Talk) 9 10
*Was WFLN-FM (Classic: |) until
‘ September 5
1
San Diego
Su'97Fa’97
KSON-FM (Country) 55 6.4
KFMB-FM (Hot AC) 65 52
KYXY-FM (AC) 6.1 5.1
KOGO-AM (Talk) 39 49
KGB-FM (Cl. Rock) 38 45
XHTZ-FM (CHR/Rhy) 46 43
KHTS-FM (CHR/Rhy) 4.0 441
KIFM-FM (NAC/SJ) 35 38
KFMB-AM (Full Serv) 55 3.6
KBZT-FM (Oldies) 35 35
KIOZ-FM (Rock) 36 35
KMCG-FM (AC) 35 33
KPOP-AM (Nostalgia) 2.6 3.1
XTRA-AM (Sports) 23 29
XTRA-FM (Alternative) 2.7 2.3
KFI-AM (Talk) 25 22
KKLQ-FM(CHR/Pop) 16 19
KPLN-FM (Cl. Hits) 19 18
KJQY-FM (AC)" 15 17
KXGL-FM (Oldies) 20 16
| KXST-FM (Adult Alt) 1.7 16
XHRM-FM (Alternative) 1.6 1.5
KFSD-FM (Classical) 17 14
XHKY-FM (Reg.Mex.) 13 13
XLTN-FM (SpanishAC) 12 13
XTIM-FM (Reg. Mex.) 1.0 1.3
KNX-AM (News) 8 1.1
KSPA-AM (Nostalgia) 1.2 1.1
XBACH-AM (Classical) 1.1 1.1
XEMO-AM (Reg.Mex.) .8 11
KSDO-AM (News/Talk) 1.3 1.0
*Was KKBH-FM until Cctober

‘ AC-Adult Contemporary, Adult Alt-Adult Alternative, Alternative-Alternative, B/EZ-Beautiful/Easy Listening, CHR/Pop-
Contemporary Hit Radio/Pop, CHR/Rhy-Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic Hits, Classical-Classical,
Cl. Rock-Classic Rock, Country-Country, Full Serv-Full Service, Hot AC-Hot AC, Misc-Miscellaneous, MOR - Middle
of the Road, NAC/SJ-New AC/Smooth Jazz, News-News, Nostalgia-Nostalgia, News/Talk-News/Talk, Oldies-Oldies,
Reg. Mex-Regional Mexican, Religious-Religious, Rock-Rock,Spanish AC-Spanish Adult Contemporary, Span N/T-
Spanish News/Talk, Spanish/O-Spanish Oldies, Sports-Sports, Talk-Talk, Tropical-Tropical, Urban/AC-Utban Adult
Contemporary, Urban-Urban Contemporary, Urban/O-Urban Oldies.

©1998 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
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FLEETWOOD MAC

Landslide

From their triple

Platinum album

THE DANCE

o

£

Nominated for
3 Grammy Awards
including
Best Pop Album

www.RepriseRec.com E 1997 Reprise Rec

Another Legend Hangs Up The Headphones

ongtime WGN/Chicago fixture Walily

Phillips will sign off after 52 years in

radio later this month. He has decided
to leave the industry to become Executive
Director of the “Neediest Kids Fund” a
Chicagoland charity organization. Phillips will
say goodbye to his legions of fans in a special
four-hour broadcast airing live from the
Museum of Broadcast Communications on
Sunday, January 25.

Veteran WMAL-AM/DC host Frank
Harden wrapped up his regular weekday
schedule after 50 years with the News/Talk
station, the last 37 in morning drive. Among
the celebs phoning in were Rep. Connie
Morella (R-MD); crosstown CHR/Rhythmic
WPGC-FM host Donnie Simpson, who was
vacationing in Florida; and Andy
Ockershausen, who paired Harden with the
late Jackson Weaver in 1960. Two local TV
stations did live cut-ins throughout the
morning, prompting Harden to quip, “It took
me 50 years of being here for them to put me
on TV Under a new three-year deal, Harden
will be on the air about 30 days a year and
will make occasional client calis and personal
appearances. His immediate plans are to “lay
back and chill out. My wife and | will probably
do a little more traveling.”

} Johnny B’s Back In Town<

As rumored in R&R,
Jonathon Brandmeier returned
to the Chicago airwaves this
week on CBS' WCKG-FM. He
fills the siot between Howard
Stern’s syndicated morning show
and Steve Dahl’s afternoon
show. Brandmeier, who wili be
broadcasting from Los Angeles
studios, will be heard for the first

) Jonathon
time in L.A. on Monday, when his  Brandmeier

show will also fill the post-Stern
time slot on KLSX-FM.

’ ...And A Partridge ‘
In A Big Apple

As rumored last week, Danny
Bonaduce will indeed join “soon-to-be-
reformatted” Hot AC WNSR/New York in mid-

February. Now that the station’s finally hired a
programmer, will Adam Goodman be making
some b-i-g changes at 'NSR? Will the station
take on a Rock or Alternative slant? At
Bonaduce’s current stomping grounds,
Chancellor Media sister WKQI-FM/Detroit,
he’ll be replaced by afternoon host Kevin
O’Neill and John Heffron, starting January 19.

Will Mark Fuhrman <
Fit Radio Like A Glove?

.. And if he doesn’t fit will he, uh, quit?
The infamous former Los Angeles police
detective is joining KXLY-AM/Spokane
afternoon host Mike Fitzsimmons every
Thursday between 3-6pm. OM Brian Paul had
been experimenting with Fuhrman as a crime
expert. He decided to use Fuhrman’s
knowledge of criminology for a weekly crime
show in response to a local serial killer who
has been attached to as many as 11 murders
of prostitutes.

Chancellor Media Sr. VP Larry Wert is
leaving radio to take over NBC ——
0&0 WMAQ-TV/Chicago as
President/GM. He assumes
duties previously held by Lyle
Banks, effective at the end of
January. In his role at
Chancellor, Wert oversaw the
company’s 13 Chicago and
Detroit properties. The former
President/GM of WMVP-AM &
WLUP-FM/Chicago began his
career in television as LSM for ABC O&0O

Larry Wert

Continued on Page 28

Rumors

* Is formerWWKX/Providence PD Joe Dawson talk-
ing to the Box about its open programming gig?

* Will WBBO/Monmouth-Ocean morning driver Dr.
Michael Lynn replace Danny Bonaduce atWKQI/De-
troit? Or will he end up at crosstown WDRQ?

* Could KYLZ/Albugquerque PD Mark Allen (aka"“Boy
Wonder”) end up as PD at KWIN/Stockton?

¢ Is Hot AC WVTI/Grand Rapids moving in more of
a CHR/Pop direction?

?uug Servan!' Is Your Master”

www.a-ware.com ® info@a-ware.com

—Sting your competition

Phone 1.800.326.2609

wyww=ametricanractomrstorycom
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' SPIGE GIRLS

Most Added 3 Weeks In a Row at Pop Radio! | Uit
R&R CHR/Pop Debut @ T nn M “ [: H 1
the new smash from the triple-platinum album Spiceworld
l

The movie Spiceworld opens in the U.5. January 23, 1398
Produced by Absolute

KZQZ WSNX WZYP KQiZ  KPRR i porei s/
WHYI WNTQ  WWCK KFRX  KWIN e s . 7
KSLZ  KQKQ  WZEE  WWXM  WFHN
WXYV WNNK  WTCF  WKMX  KDGS
WFLZ WSTW  KIMG  WRZE  WJJS 1\
KKRZ WXKB  KOXY  KFFM  KZFM . L
WNVZ WVKS  KISX  WMGI  KWNZ STRESS  CUSTOM
WZPL WRHT  KDUK  WKPK  KCHX

WXXL WABB  WZOK  WJMX  KHTN

KHOM KKRD  WSTO  WBBM  KSII

KHFIT  WHOT  WRTS  WPOW  WBBE

e N M GR gy o
KIYO WXLK WMRV  KTEM WRWC David Letterman January 15
WRVG WYKS  WWLD WHHH  KYMG

WFLY WLKT  WGLU  KLUC  WOOF

KBFM WHZ  KGOT  KQMQ

MUSIC FIRST
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press conference Wednesday to announce

HeweminEss (Srierie! o Hpliiep Former KLUC/Las Vegas VP/GM Tom
Awards”

=Q
0

Humm, who recently relinquished his duties
at the CHR to launch co-owned Sports

} 'ZMX Listeners 4 Talker KSFN-AM and News/Talk KXNT for

.

UTAA

P

o

e

20 =
Z R c
2o & H=
28 3 i boyfriends
a = el Continued from Page 26 they would make love to their boyfriends in
b :1: = front of the station’s Stuntboy Randy. Making
;: - ‘ > ~ Ez WLS-TV/Chicago. “| am grateful to Jim de it a true multimedia experience, Randy not
= g‘ : Castro and the folks at Chancellor” Wert said.  only broadcast the audio but took pictures as
ey (r._:" ;D O “l had a wonderful experience working with well
e 52 8 - as : them over the past 10 years.”
ey g g — o In honor of Dr. Martin Luther King Jr’s
h - Al ~ . . . .
e - 72 % Ca) Coast-To-Coast birthday, KKBT/L.A. is holding its fourth
= 55 S & Emmis Jams annual “Day Of Peace” celebration in
= = = g_ 4 =48] conjunction with the L.A. County Probation
A o - A ) ) KPWRILps Angeles and WQHT/New Department on Sunday (1/18).
S ==~ :_-3 1 York have united to compile a West-to-East
SI=See O g musical road trip of popular rap music. The
S OO 2 : 13-track Priority Records compilation CD A ;
g /5 ~ = . = _ : _ r Congrats to Virgin honcho Michael
2 _ = ’; » = s Hip H.OP Coast 2 C?oast, will benefit ElAlGH Plen and wife Cat on the early arrival of
g f ZiN g g ? charities. Meanwhile, Hot 97 held an on-air Everett Masters Plen on Tuesday (1/13).
c - > OF =
a >z é e
- "!._: : E
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= & W Get Pumped ARS, re-adds VP/GM duties for KLUC. VP/
= R 8 GM Rick Dames exits to pursue radio
P} = WZMX/Hartford lost its virginity last ownership.
4 - Wednesday (1/7) when it broadcast two
v § 9+ couples having sex live on the air. What .
2D s began as a “Love In An Elevator” promotion } Journal Flips ‘
S - to win tickets to an Aerosmith concert in New Omaha Stations
é = E Haven heated up when two listeners said NAC/Smooth Jazz KOSJ went Soft AC
5 '/; é" _ last Friday(C1/9) as “Easy 97.7,” and newly
i o = acquired AC KESY segued to Hot AC as
< BUMbles Pt' 1 “Star 104.5” Tuesday (1/13). The KESY calls
are expected to move over to “Easy,” with
* KWIN/Stockton PD Steve Wallfills the long-vacant “Star” acquiring new calls. KOSJ PD Kurt

PD position at KBOS/Fresno; he'll also do afternoons.
* Former WNST/Charleston, SC PD Michael Stu-
artis appointed PD at KKMG/Colorado Springs.

Owens will oversee both outlets.

* KMXS/Anchorage, AK elevates MD Roxy Lennox Mercury Radio Communications has
to PD, as PD/morning driver Mark Carlson exits for the won the radio rights to broadcast the NFLUs
APD/MD gig at KIOI/SF . S

« WZEE/Madison appoints interim PD/afternoon driv- Buffalo Bills and will simulcast the games on
er Jimmy Steele as PD. two of its FM stations, WEDG & WGRF/

» KAFX/Lufkin-Nacogdoches, TX PD/morning driv- Buffalo. Mercury has also entered into a
er Mark Roberts exits. . . . .

« WFLZ/Tampa MD/nighttimer Domino adds APD partnership with Jacor, which will broadcast
stripes, and voice-over talent Spyder Harrison joins the games on WHAM-AM/Rochester.
for late-nights.

* WSPK/Poughkeepsie, NY steals afternoon driver . ,

Casey from Hot AC WHUD/Peekskill-Newburgh for . Keith Olbermann, host of MSNBC's The
APD/MD/afternoon duties. Big Show and frequent contributor to NBC

* WCIL/Carbondale, IL PD Chad Elliot adds MD Sports, is joining the SportsFan Radio Network

duties. Part-timer Jon Graskewicz gets co-APD stripes/ for a 60-second daily feature called Just A

nights/promotion duties. Afternoon driver Kato is also ] . !
named co-APD and will handle stationality duties. Minute, With Keith Olbermann. Produced by

* WWCK/Flint, M appoints middayer Nathan SportsFan and distributed via Winstar Affiliate

Reed MD. Sales, the feature debuts February 2.
* KHTQ/Spokane PD Scott Shannon exits.

* WWZZ/Washington nighttimer JoJo Morales exits.

* WMMO/Orlando MD Annie Sommers adds } Tom HiCkS Buys 4

APD stripes.
» WKSF/Ashville APD GlennTrent s elevated to OM Texas Rangers!

for 'KSF and sister WWNC-AM. ) .
Maybe he can pick up a few ownership

Continued on Page 33 I
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Top-10 singles across Europe!
GOLD in seven countries!
Miillions have heard their hits!
An international sensation!
NOW THEY’RE COMING HOME...

e
i oo 525580600

Ve

A
»
First "Official" Week at Radio! #1 Most Added!!!

* Already Over 500 BDS Spins!
e Now On Over 60 Stations Including:

KIS  KKRZ  KSLZ o i g
KHKS  WNVZ  WKSL &

295.7 KZHT KHOM '
KRBE WXXL  WNNK |
KDWB  WNKS  WSNX

WWzz WM ...And Many More.

| ‘1 WANT YOU BACK” |
- the smash U.S. debut single from N SYNG.

*
‘N Sync is exclusively maneged oy Trans Continental Entertainrment, inc., Johnny & Donna Wright
WWW.NSYynNc.com s

v
“4
3
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Rumbles, Pt. 2

» CHR/Rhythmic KAHX/Corpus Christi, TX is now
satellite-delivered Oldies.

« WJIXQ/Lansing, Ml APD/MD/interim PD Bob Ol-
son officially claims the PD gig. -

« KKBT-FM/Los Angeles MD Mariama Snider adds
APD duties.

« WKLC/Charleston, WV welcomes Dave Murdock
for MD/nights.

« Alan Rothenberg joins Radio One/Atlanta as Dir/
Sales for WTHA-FM/Atlanta. He formerly served as
GSM for Jacor's crosstown WKLS-FM. .

« KKLQ/San Diego afternoon driver Chio The
Hitman segues to mornings at co-owned Jacor
CHR KHTS. Also at KKLQ, late-nighter Christo-
pher Lance segues to nights.

« Former KZHT/Salt Lake City Creative Service/
Production Director Shoe (aka Bill Smith) takes sim-
jlar duties at KSLZ/St. Louis. Also at KSLZ, WFLZ/
Tampa swinger Rich Stevens joins for middays and
KMJM/St. Louis swinger Raynah Reynolds comes
aboard for overnights.

Continued from Page 28

tips from Jeff Smulyan. The Hicks, Muse,
Tate & Furst Chairman is paying about $250
million for the Major League baseball team.
The deal includes an option to buy the
Rangers’ home field, The Ballpark in
Arlington, at a later date; a 165,000 square-
foot office building just beyond center field; a
TGIFridays restaurant; and hundreds of
acres of undeveloped real estate near the
park. Industry observers believe Hicks views
the Rangers as a way to enhance his
broadcast interests.

Entries are now being accepted for the
1998 Radio Mercury Awards. To be eligible,
spots must have run on a commercial U.S.
radio station for the first time in 1997. The
deadline for entries is March 8. The awards
(including $225,000 in cash prizes) will be
presented June 4 at New York’s Marriott
Margquis. For information and entry forms,
please call (212) 681-7207.

Records

« Jeft Gold has resigned as Exec. VP/GM atWarner
Bros. No replacement has been named.

« {5 island about to name Johnny Barbis to a se-
nior post?

* Warner 8ros, and PBS have formed PBS
Records and plan to release about six to 10 albums
culled from perfarmances on the pubcaster.

» Jonathan Lev is promoted to President of radio
promo/marketing firm the Jerry Brenner Group. in
addition to his current Alternative duties, Lev will also
direct CHR and Pop/Alternative.

« Jeff McClusky & Associates’ Val Starr segues to
Mike Krum’s Rotations, a promotion and marketing
firm, as Sr. VP & Dir./Ops.

« Dave Pugh tapped asVP/GM of KZZP/Phoenix.

« Pam Somers set as GM of Radio One/Baltimore.

« Dave Richards is upped to Station Mgr. of
WRCX/Chicago.

« Maxx Myrick is made OM of WVAZ/Chicago.

« Helen Little is elevaied to Ops. Dir. of WUSL-FM/

Philadelphia.

« EMI Music restructures with Charles Koppelman
appointed Chairmar/CEO of EM! Records Group,
North America and Caniel Glass named Pres /CEO
of its EMI Records division.

« JimThompson named co-CEO of Liberty
Broadcasting.

« Bob Roof is promoted to Pres./GM of
WDVE/Pittsburgh.

» Kurt Kelly accepts PD chair of
WOVV/West Palm Eeach.

v

« FredWeinhaus is named Pres./GM of WABC/NY.

« Arista Records elevates Rick Bisceglia toVP/Pop
Promo and Sean Coakley to VP/Album Promo.

« Jay Clark is boosted to Station Mgr. of
WOMC/Detroit.

« Patrick Duffy is upped to GSM of KABC/L.A.

« Dave Anthony is recruited as PD of WCXI/Detroit.

A

« Jay Hoker elevated toVP/GM of KZEW/Dallas.

« Jim Bocock becomes GM of WFLA-AM & FM/Tampa.
« Charlie Quinn is upped to Corp. PD of WROK Inc.
« BiliTanner joins WASH/Washington as PD.

« Robin Quivers is hired by WNBC/NY to work with

Howard Stern.

« Bill Garcia appointed PD of KNUS/Dallas.

« Jim Harper resigns as PD of WDRQ/Detroit to be-

come morning man for crosstown WNIC-FM.

« Bob Gooding to head programming for WCAU-FM/
Philadelphia.

« Moon Mullins lands Ops. Dir. gig at
WINN/Louisville.

. « Bill Stedman named WQFM/Milwaukee PD. I

Bert Ferguson — who co-founded the
nation’s first African American-targeted radio
station, WDIA/Memphis, with John R. Pepper
in 1947 — passed away on December 25 at
age 82.

If you have Street Talk, contact Frank Miniaci at
310-788-1650 or e-mail miniaci@rronline.com

H@AUDITORIUM
MUSIC TESTING

With MusicLink software. (303) 922-5600
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Cavallo

Continued from Page 1

pany, Third Rail Records, assumes
the position on March 1.

Commenting on the appointment.
Roth said, “Bob is one of the music
industry’s most talented, experi-
enced, and creative executives. Dur-
ing the past few months, I have seen
first-hand his deep understanding of
the business and his ability to iden-
tify and work with talent. He is the
right man at the right time to lead
our efforts in the highly important
field of music.”

Disney Chairman/CEO Michael
Eisner noted, “This appointment is
part of a major reorganization of Dis-
ney’s music business. For the first
time, all of our recorded music ef-
forts will be coordinated under a sin-
gle management team, to be headed
by Bob. I am certain this will open
up major new opportunities for our
entire company.”

In 1996, Disney expanded its in-
volvement in the music industry by
forming Lyric Street Records and
acquiring Mammoth Records for an
estimated $25 million. Until now,
Walt Disney Records and Walt Dis-
ney Music Publishing had been man-
aged as part of Walt Disney Consum-
er Products.

“Tam extremely excited about this
new position,” Cavallo said. “After
years in the music business, this is
an opportunity to create a dynamic
new force in the industry while also
building on the established strengths
of one of the greatest companies in
all of entertainment. The potential is
enormous, and I can’t wait to get
started.”

Cavallo formed Roven-Cavallo
Entertainment in 1990 with Charles
Roven; in 1994, the late Dawn Steel
became a third partner in forming
Atlas Third Rail Management, with
Third Rail Records as its music la-
bel. Atlas Third Rail Management
Company currently represents such
artists as Alanis Morissette; Seal;
Green Day; Savage Garden; Goo
Goo Dolls: Weezer; and Earth, Wind
& Fire. Atlas Third Rail’s manage-
ment team will continue to manage
the careers of these artists, with Cav-
allo staying on in an advisory capac-
ity. Under the agreement. Disney will
maintain its relationship with Third
Rail Records.

Earlier in his career, Cavallo man-
aged artists such as Prince, Little
Feat, and Weather Report.

Hannon
Continued from Page 3

tremendous growth possibilities; fo-
cusing on it full-time will allow it to
achieve its fullest potential ”

Hannon joined the station as an
AEin 1989, when it was WROR. He
later was promoted to LSM (1992),
WEGQ GSM (1994), WBMX GSM
(1996), and WBMX & WEGQ Di-
rector/Sales (1997).

Meanwhile, sister WRKO-AM
GSM Karen Westwig transitions to
WBMX in the same capacity. She
began her radio career in 1992 as a
WBMX AE. Three years later, she

became GSM at WRMM/Rochester |

and returned to Boston last year.

Storm
Continued from Page 1

NY, where Gov. George Pataki de-
clared a state of emergency for two
days during the storm. WCDQ-FM/
Portsmouth-Dover-Rochester, NH
PD Russ Dumont told R&R he
spoke with a woman who claimed
she had never seen anything like it
in her 43 years of living in the area.
“They say it was a once-in-a-100-
years occurrence,” he said.

At least six towers were downed as
a result of the storm. (No one was in-
Jjured in any of the accidents.) Forever
lost four towers alone: two of WUZZ’s
four towers, one of WTNY’s two tow-
ers, and WCIZ-FM’s only tower. An-
other of WUZZ’s towers almost col-
lapsed in a residential neighborhood
in Watertown, leading Forever to evac-
uate several homes in the area. And
the weather wasn’t the only natural
element conspiring against Forever:
WTINY lost its tower when a beaver
built a dam around its transmitter site.
None of the stations were off the air
for more than a few hours, according
to Yourchak.

In New Hampshire, 11,500 homes
and businesses were without power
and more than 500 utility line crews
were at work cutting through fallen
trees in order to reach utility poles
and power lines. Five tons of ice built

up on the tower of WLNH-FM/La-
conia, NH, causing it to topple the
evening of January 8. “It looked like
a giant popsicle in the sky,” said OM
Warren Bailey. The station was back
on the air the next morning,

The buildup of ice on the tower of
WCDQ made it so top-heavy that 80
of its 240 feet collapsed on the adja-
cent transmitter shack. At press time,
the station was expecting to be on
the air again with a temporary an-
tenna by Wednesday.

Melting Formats Together

The storm also knocked out the
antenna of WBLM-FM/Portland,
ME. Ice grew so thick on its tower
that the station couldn’t send an en-
gineer up to fix the antenna, accord-
ing to WBLM spokesman Wendell
Clough. He told R&R the station
would have to wait for the sun to melt
the ice, which was expected by the
end of this week.

In the meantime, the station came
up with an ingenious solution to stay
on the air, at least partially. It joined
forces with sister station WCYY-
FM/Portland, ME, putting Rock
jocks from the former on the air with
Alternative DJs from the latter, and
called it “Rock Radio Shelter”

“We actually did get a call from
someone who wanted to hear both
Creedence Clearwater Revival and
Nine Inch Nails,” said Clough. Nei-

ther station had plans for a perma-
nent format switch, however. “When
the ice melts, it’s over,” said WBLM
GM Eve Rubins.

Pooling Resources

Stations could expect to reach be-
yond their own groups for aid as well.
WZID-FM/Manchester, NH brought
one of its remote vehicles to WLNH
in case it was needed. “A lot of dif-
ferent area broadcasters called offer-
ing us antennas and generators and
backup transmitters to help us get on
the air,” said Dumont. “It seems the
sense of community comes out when
there’s an emergency.”

In Canada, 15 people had been
killed by the storm as of Monday,
and more than two million residents
lost their electricity. The situation
was so bad, in fact, that the military
deployed 11,400 troops to assist peo-
ple and restore power. CJAD/Mont-
real lost all four of its towers due to
ice on January 9. The station, the
only English-language News/Talk
outlet in the market, simulcast on
sister station CJFM-FM/Montreal at
first, then did 15-minute cut-ins on
CFRA/Ottawa, then finally moved to
an unused frequency at 1410 kHz.
CFRA & CKKL/Ottawa GM Mark
Maheu told R&R his staff had to use
a snowmobile to get fuel to CKKL's
transmitter, which is on top of a
mountain.
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Vela

Continued from Page 3

ing into a Sound Factory or Every-
thing But The Girl record will not
be that unusual. Keith Isley really
knows how to focus a radio station,
and we’re going to be a Spanish
Dance station.”

Vela is no stranger to bilingual,
Hispanic-oriented radio. He began
his career in 1979 as the first South
Florida air talent with a Hispanic
surname at WMJX (Disco 96)/Mi-
ami. He pioneered a CHR/Tropical
hybrid in the mid-’80s at WQBA-
FM (Super Q)/Miami under then-
owner Susquehanna. Following a

VP stint at KSJL/San Antonio and
management posts at that market’s
KTFM and KTSA, he returned to
Miami as an air talent at WPOW.
Vela then retumed toWQBA-FM for
ashort-lived revival of “Super Q,”
and most recently had been back at
WPOW as an on-air announcer.
When asked how “La Nueva”
would differ from past attempts at a
CHR/Tropical format at WQBA-
FM. WCMQ-FM (Mega 92), and
1995’s WRTO (98 Caliente) in Mi-
ami, Vela responded, “The same mis-
takes were made in each of those
examples. As Hispanics become
more anglicized, they want more of
what fits them. If you do a format

that addresses their newfound home
with the Spanish-language classics
they grew up with, you'll give them
a bridge to something that will able
to make them feel more ‘anglo.’ The
mistake Susquehanna made was
playing one new English-language
record, then one Spanish-language
record, back to back. If you do that,
you just blow off your cume.

“By throwing in a few bilingual
phrases here and there, you really push
the buttons for a lot of listeners. And,
like me, there are hundreds of thou-
sands of people throughout the coun-
try who are English-dominant. From
a financial standpoint, Hispanic radio
makes the most sense.”
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because we are in big markets. “Ahh.
you’re going to make a lot of mon-
ey.” Yeah, we are going to make a lot
of money, but we are going to make
a lot of money operating good radio
stations and building the company.

R&R: You also have something to
prove, right?

AL: We’ve got to put points on the
board. It’s not the money. it’s to prove
we can operate radio stations as well
as anybody else. A lot of times mi-
nority companies get bum raps be-
cause they say they aren’t operated
efficiently. Even black people give
you that bum rap. You get it a lot!
Whether it’s a black sponsor, wheth-
er it’s a black employee you are try-
ing to hire.... You get a good deal of
negative feedback from other black
people about minority companies.

R&R: Will the group ever expand
into other formats such as AC, Coun-
try, Oldies, or even some version of
Spanish radio?

AL: Actually, one of the radio sta-
tions we bought in San Francisco, the

Walnut Creek station, will more than
likely not be Urban. We bought both
stations in a package deal, but the fact
of the matter is. there aren’t any black
people in Walnut Creek. and there is
a big o’ mountain separating Walnut
Creek and San Francisco. So it would
be stupid to do an Urban format. [The
station is currently Hispanic.] We’ll
probably do something non-Urban
there.

R&R: As a businessman, what'’s
your biggest flaw ? What do you want
to change?

AL: One of the things I do is talk
about all the deals that I didn't do
and that I should have done.
“WDAS, U.S. Radio, WALR, I
should have done this, I should have
done that” — reliving the past. I tend
to look backward too much. Look-
ing backward is useless. The future
keeps coming. You can’t win a race
looking backward; it’s self-indul-
gence.

R&R: Who has been the most in-
Sfluential person in vour life?

AL: My mother. clearly. Ever
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since I can remember, my mother
has drilled into my head that I had a
destiny to great things and that I
could achieve anything I put my
mind to as long as I believed in God
and believed in myself and got off
my ass and did something. And
Along the way, I've had a lot of sig-
nificant influences. We have some
investors — Syncom, Herb Wilkins.
and Terry Jones — who have been
very supportive of me as an individ-
ual and of my career and have pro-
vided me the kind of mentorship that
leads people to have high self-con-
fidence, self-esteem, and drive. And
there have been other investors and
employees and friends who have
been supportive of me as an individ-
ual, which has led to my self-confi-
dence and my drive; so I feel very
fortunate. But my mother — first and
foremost.

R&R: What aresyour passions
outside of radio?

AL: I like snow skiing, tennis,
and I like to play basketball. And
I'm still single.

Forever received assistance from
the federal government. WTNY is
the designated EAS station for north-
ermn New York, so when it went down,
the Army supplied it. WCIZ, and
WFRY-FM with power generators.
And when WLNH was knocked off
the air, the Red Cross, for whom the
station has raised money for years,
pitched in with food and generators.

Ultimately, it was the service that
stations provided to their communi-
ties — wall-to-wall coverage of
weather, police, and fire reports and
updates; information on where to
obtain food, shelter, and generators;
and so forth — that mattered the
most. Yourchak said some residents
without power even used the radio
to tell loved ones how they were do-
ing. “You really see how people are
dependent on radio,” he said, “espe-
cially in a time of crisis.”
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P1s: Even More Important Than You Thought
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Top Stations

Stations research study:

The Stations In America’s

he following News, News/Talk, and Talk stations
were used as the basis for the results of the non-
music-formatted stations in Arbitron’s America’s Top

[ A format overview of Arbitron’s recent in-depth research into P1 listeners

In November, Arbitron released the results of a fascinating
and in-depth research study of the habits and patterns of P1
radio listeners. Since it was released just prior to the hectic hol-
iday season, you may have missed it. So, this week we’ll re-

view the highlights of it here.

The project, dubbed America’s
Top Stations — A Format Profile,
takes an in-depth look at the most
successful stations by format in the
Top 100 markets. Specific attention
was focused on listening patterns by
station format and type of diarykeep-
er. The results dramatically point out
and quantify the importance of your
station’s P1 listeners.

With this information in hand,
you can better assess the effective-
ness of your station’s programming
and branding strategies by compar-
ing the behavior of your P1-P5 lis-
teners to the national benchmark av-
erages for your format. Although the
entire study covered some 23 dif-
ferent formats, for the purposes of
this discussion we’ll look only at
selected results from the News/Talk
arena.

The one-time study, developed by
Arbitron in conjunction with eight
of the industry’s leading consultants,
represents information from 71 of
the Top 100 markets. The informa-
tion was compiled from fall *96 sta-
tistics. However, trends such as
these do not change dramatically
from one year to the next, so the re-
sults are still quite valid. A list to-
taling 226 stations (including the 30
non-music-formatted stations listed
in the sidebar) was created as the
basis for the study. All diary entries
credited to the respective stations
were tallied, ultimately totaling

138,655 unique entries that formed
the basis of this research study.

Benchmark For
The Future

Arbitron anticipates that, al-
though this was conceived as a one-
time study, the format designed for
America’s Top Stations could poten-
tially be used as a benchmark for
future studies, which will then al-
low programmers, managers, and
consultants an opportunity to track
ongoing changes in listening pat-
terns by format.

This project underscores the im-
portance of a station’s P1s by com-
paring the relatively small percent-
age of PI listeners with the large
percentage of quarter-hours attrib-
uted to them. A typical station’s P1s
represent only 36% of diarykeepers,
but they account for approximately
72% of all AQH listening. (Note:
News stations tend to score some-
what lower percentages of both P1
listeners and AQH listening than
music-formatted stations.)

The three key areas the study cov-
ered were:

1) “About Pis”

2) “Format audiences by prefer-
ence level”

3) “About station IDs”

A total of 12 questions were
asked of stations in each format, in-
cluding News/Talk:

* What percentage of a format’s

listeners are P1s?

» How many quarter-hours do lis-
teners give to their P1 format?

» How many stations do diary-
keepers listen to?

« How many times do diarykeep-
ers listen to their P1 station?

» How much time do they spend
each time they listen?

» How much total time do they
spend listening to their P1 station?

» How much time do diarykeep-
ers spend listening by location
(home, car, work)?

» How do stations and diarykeep-
ers identify stations?

* What percentage of diarykeep-
ers are male vs. female?

» What percentage of diarykeep-
ers are black or Hispanic?

* What is the primary age range
of diarykeepers?

» What are the P2 formats for the
P1 listeners of your format?

The following charts illustrate a
portion of Arbitron’s Top Stations
report. While they are not the com-
plete study, you’ll get a good over-
view of the results from them. If you
wish to view the entire report, con-
tact your Arbitron representative.
You may also review the in-
formation if you have access
to the World Wide Web. Go to
www.arbitron.com, then choose the
menu option for the “Top Stations
Report.”

What percent of a station’s P1 diary-
keepers listen to only one station?
Two stations? Three stations? Four
stations? Five-plus stations? This
table includes only P1 diarykeepers.
Those P1 diarykeepers, on average,

WSB-AN/Atlanta (N/T)
WBZ-AM/Boston (N/T)
WRKO-AM/Boston (Talk)
WBT-AM/Charlotte (N/T)
WTMA-AM/Charleston (Talk)
WLS-AM/Chicago (Talk)
WMAQ-AM/Chicago (News)
WBBM-AM/Chicago (News)
WBAP-AM/Dallas (N/T)
KOA-AM/Denver (N/T)
WJR-AM/Detroit (N/T}
WWJ-AM/Detroit (News)
WXYT-AM/Detroit (Talk)
WHP-AM/Harrisburg (Talk)
KFWB-AM/Los Angeles (News)
KFI-AM/Los Angeles (Talk)
KNX-AM/Los Angeles (News)
KSTP-AM/Minneapolis-St. Paul (Talk)
WABC-AM/New York (N/T)
WCBS-AM/New York (News)
WINS-AM/New York (News)
KFAB-AM/Omaha (N/T)
KYW-AM/Philadelphia (News)
WWDB-FM/Philadelphia (Talk)
KQV-AM/Pittsburgh (News)
KMOX-AM/St. Louis (N/T)
KCBS-AM/San Francisco (News)
KGO-AM/San Francisco (N/T)
KVI-AM/Seattle (Talk)
WTOP-AM/Washington (News)

make up about one-third of a sta-
tion’s diarykeepers. The first column
shows what percentage of P1 diary-
keepers listen to just one station —
that is, the exclusive listeners.
Shown across the table is the per-

cent of P1 diarykeepers who listen
to two stations (including the P1 sta-
tion), then three stations, and so on
to five or more stations.

Continued on Page 36

Can We Talk?

We sure can! WOR has been
talking for 75 years with a reputation for
world class talent that continues today as
the country’s most listened-to Talk station.
Let the WOR Radio Network help you talk
with the best. We do it for nearly 400
stations every day. We can do it for you

For more information contact Rich
Wood or Ron Nahoum at (212) 642-4533
or Skip Joeckel in our Western office at
(719)579-6676.

RADIO NETWORK

AN A aricanradinhictary com
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P1 s: Even More Important Than You Thought
Continued from Page 35

1 2 3 4 5+ the P2 station and the next most frequent P2 format for each (& s G P4 Ps
News 17% 25% 25% 16% 17% Pl station format. News 10.6 6.0 4.0 28 1.8
News/Talk 15% 28% 25% 13% 20% News/Talk 1_0.6 55 3.3 26 1.6
Talk 19% 23% 19%. 16% - 23% Most Frequent Next Most Talk - 116 55 3.2 24 16

P2 Format Frequent P2

How much P1 TSL is at home, in car, and at work? This table News T 13% {News/Tali) 12% (Oidies) What is the average time spent per listening occasion per P|
covers just P1 listening. The first column shows the average News/Talk 14% (News/Talk) 13% (Oldies) diarykeeper? P2? P3? P4? P5+ ? The first column shows the
TSL per diary to the P1 station. Shown across the table is the Talk 15% {News/Talk) 13% {Oidies) average time spent per listening occasion for diaries that are

percent of that time that average listening occurs at home, at
work, and in all other locations.

Avg P1TSL Home Car Work Other
News 12:32 863% 30% 7% 1%
News/Talk 15:34 61% 27% 12% 1%
Talk 17:19 60% 25% 15% 0%

What is the gender of the P1 diarvkeeper? This table shows
the percent of P1 diarykeepers from each format who are men
VS, women.

Male Female
News 50% 50%
News/Talk 54% 46%
Talk 53% 47%

What 10-vear range accounts for the highest percent of a for-
mat’s PI quarter-hours? This table shows the age range for the
middle one-third of diarykeepers who are Pl to each format.
and the age range for the middle two-thirds. As an example. for
diarvkeepers who are Pl to a station. and 1/3 of them are be-
tween 32 and -+ vears of age. leaving 1/3 younger than 32
years and 1/3 older than 44 years. Two thirds are between 25
and 51. and 1/6 are younger than 25 and 1/6 are older than 51.
The first column identifies the 10-year age span. Column two shows
the percentage of P] quarter-hours atwibuted to the age group.

Age range % QH
News 42-52 29%
News/Talk 42-52 24%
Talk 55-65 28%

What is the race/ethnicity of P1 diarvkeepers? This table iden-
tifies the percent of P1 diarykeepers to each format who are
black, Hispanic, or other. The data includes only stations in
black- or Hispanic-controlled markets.

Black Hispanic Other
News 16% 4% 80%.
News/Talk 3% 3% 94%
Talk 8% 3% 0%

What are the second-preference formats among my format’s
P1 listeners? This table shows the most frequent format of

* KXTK/Des Moine

o KARN/Little Rock » KFH/Wichita « KHTL/Albuquerque

What percent of a station’s diarykeepers are Pl to the sta-
tion? P27 P3? P4? P5+? This table includes all diarykeepers
who mention a successful station. The table shows, reading
across, what percent of a station’s diarykeepers are P! to the
station, P2, P3, and so on to P5+.

P1 P2 P3 P4 P54+
News 30% 25% 18% 12% 15%
News/Talk 40% 27% 16% 9% 8%
Talk 42% 25% 17% 8% 9%

What percent of TSL do P1 diarvkeepers spend with the Pl
station and others? This table covers all of a diarykeeper’s
TSL sorted by the format of the diarykeeper’s P station. In
the first column. you’ll see the percent of TSL from all diary-
keepers’ Pls. Then. shown across the table is the percent of
TSL with the P2 station. the P3 station. and. finally. the re-
maining percent of TSL with the P4+ stations.

% TSL w/
p1 P2 P3 P4+
News 65% 21% 8% %
News/Talk 68% 20% 7% 5%
Talk 67% 20% 8% 6%

What percent of a station’s quarter-hours come from Pl
diarykeepers and others ? This table includes all diarykeep-
ers who mention a successful radio station. Reading across.
the table shows what percent of a station’s quarter-hours
come from the station’s P1 diaries, from the P2s, and so on
to P5+.

p1 P2 P3 Ps P5
News 63% 21% 8% 4% 3%
News/Talk 71% 20% 6% 2% 1%
Talk 75% 16% 6% 2% 1%

What is the average number of listening occasions 1o the sta-
tion per P| diarykeeper? P2? P37 P4? P5+ ? This table cov-
ers all listening occasions. For each format, the table shows
— in the first column — the average number of listening oc-
casions per diary that is P1 to the format. Shown across the
table are the average number of occasions for diaries that are
P2, P3, P4, and, finally, P5+.

WWW. kf|640 com

For affiliation information, call (408)

Pls. Follow across for average time per diary for P2 through
P5+.

Pt P2 P3 7 Ps5
News 111 0:48 042 0:38 0:51
News/Talk 1:.27 1:10 0:56 0:49 0:44
Talk 1:29 1:10 1:00 0:48 0:49

What is the average time spent per diary to the station per P]
diarykeeper? P27 P37 P4? P5+ ? The first column shows the
average time spent per diary to the P1 station. Read across for
the average time spent per diary for P2 through P5+.

P1 P2 P3 P4 P5
News 12:32 4:51 2:49 1:58 110
News/Talk 15:34 6:24 3:04 2:06 1:11
Talk 17119 6:28 3:13 154 117

What is the average number of stations listened 10 by a sta-
tion’s Pl diarvkeepers? P2? P3? P4? P5+? This table covers
all diarykeepers to a successful station. The first column shows
the average number of stations mentioned per diary for Pl
diarykeepers. Read across for the average number of stations
mentioned by P2 through P5+ diarykeepers.

P1 P2 P3 P4 (=Y

News 3.2 3.8 4.1 5.0 7.4

News/Talk 32 3.6 4.1 5.0 i

Talk 3.3 37 44 5.0 73
Call Letter ID

A final note worth mentioning about this study: Arbitron
asked, *How do diarykeepers identify stations?” In compari-
son to music-formatted stations, News and Talk stations score
significantly higher in exact call-letter identification, yet signif-
icantly lower in exact frequency mentions. Here are the results:

Percent of entries containing

Exact Calls Exact Frequency

News 80% 34%
News/Talk 87% 39%

" Talk 86% 38%

This last item is a strong indicator that getting your call
letters out first and frequently is the best way to be correctly
identified by News/Talk diarykeepers.

s * KFl/Los Angeles » WGST/Atlanta » KST/Sacramento  KXL/Portland « KFMB/San Diego * KCMO/

The Next Generation of Talk Radio

Adding Stations Weekly!
Hear John & Ken by calling our Listen Line:
(310) 246-1580, M-F, 3-7pm Pacific.

#1 Afternoon Talk
on KFl/Los Angeles

420-1400. FISHER

ENTERTAINMENT

o SNQUNOY/II4AM « OJeINg/HIM » AT Sesuey

WNISINorIoII( ° WWI(YII.ouIsviIIe ° I(VBcll.as Vegas o WRBZ/Raleigh « WPRO/Providence « WARM/Wilkes Barre « WHIO/Dayton
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GM Foresight Into This Year’s Strategies

A new year and new challenges. That’s what awaits Atlan-
tic Records Exec. VP/GM Ron Shapiro and newly crowned
Columbia Records GM Will Botwin, both of whom saw their
roles expand in late *97 and early *98, respectively.

Since we're only a cou- [
ple of weeks into the new
year, I thought it might be
interesting to see what these
two GMs have to say about
the state of the music busi-
ness and the challenges that
lay ahead for their respec-
tive record companies.

GM since 1995, Shapiro
began his career at Atlantic
in the publicity department
and finally earned his Exec.
VP stripes in late October of '97.
He’s a part of a quartet of senior ex-
ecs — Atlantic Group co-Chairman/
co-CEO Val Azzoli, Exec. VP/Office
Of The Chairman Craig Kallman,
and Exec. VP/Promotion Andrea
Ganis — that pushes the A&R, mar-
keting, and promotion buttons at the
nation’s No. | label.

Revving Up Marketing

Shapiro says one of the compa-
ny’s primary goals this year is to
break more acts in the 500,000-unit
sales range. “Val talks about striv-
ing to have a ‘middle class’ at At-
lantic. We’ve been enormously suc-
cessful with huge
records. In fact.
we’ve had what
we call a ‘three-
peat’ the last three
years, first with
Hootie & The
Blowfish, then
Jewel, and now
Matchbox 20.
We’re hoping to
have more Dun-
can Sheik and Poe
stories this year.”

To that end, the
label is revving up
its marketing de-
partment — which
Shapiro oversees
— and allocating more resources to
touring, to partnerships with nation-
ally known branded products, and to
event marketing, accelerating the
move from push to pull marketing.
In fact, that’s the reason behind last
week’s promotions of Vicky Ger-
maise to Sr. VP/Marketing, Steve
Davis to the new post of Sr. VP/Art-
ist Development, and Karen Cola-
mussi to the newly created position
of Sr. VP/GM of Associated Labels
& New Media. Atlantic added two
marketing execs to its Urban depart-
ment earlier last year.

It all adds up to what Shapiro calls
“regionalized micro-marketing,” fo-
cusing on building stories first in the

Ron Shapiro

We will never lose our
sight for what'’s right
for our artists and
their credibility, but
we are seeking
partners who have the
money and desire to

reach consumers.
— Ron Shapiro

tertiary markets, then cross-
ing them to the secondary
and primary markets. Sha-
piro continues. “‘Prior to this
regime, Atlantic was much
more focused on promotion.
They toured acts when they
| had hit records, but they
weren’t doing as much in
advance. That's why we
hired Steve, who was an
agent, a few years ago.”
Davis effectively became
the label’s in-house agent and pro-
moter. Given the climate of the tour-
ing business, it was a move the com-
pany needed to make. “‘Last year was
very difficult for the touring business;
many promoters were losing money
and gun-shy about new acts. We had
a very tough time getting agents to
take our acts and book them for the
long haul. Steve ended up booking
many things himself. When he
couldn’t get a real venue, he booked
coffee houses. retailers, and even li-
braries. We’re going to continue that
trend and build on it even more.”
The regional strategy dovetails
nicely with another of Atlantic’s key
goals this year: to
build the careers
of multiplatinum
artists who this
year will release
their second (Jew-
el), third (Hootie),
or fourth (Amos)
albums. “For the
past decade, At-
lantic thrived on
breaking new art-
ists. It’s been
something like 10
years since this
was a company
that generated
m more income and
activity from es-
tablished acts like Genesis, Led Zep-
pelin, and Bette Midler. The success
of those artists waned to a degree in
the *90s, and Doug Morris realized
that he had to redefine the company
and make it fresh. We became ex-
tremely good at breaking new acts.
Now, we have to take artists like Tori
and Hootie to a broader audience.”
Thus, the commitment to forming
bigger and better multifaceted cam-
paigns with major consumer brands,
similar to those Germaise forged
with Calvin Klein, which sponsored
Amos’ RAINN TV special. “Vicky
ended up having the concert launch
Lifetime’s second network, Lifetime
2, and getting Calvin Klein to un-

71 Local market focus, tie-ins with known brands key for building artist careers

derwrite the show. It was a stunning
success. We raised a lot of money
for RAINN and greatly enhanced
Tori’s visibility.

“We will never lose our sight for
what's right for our artists and their
credibility, but we are seeking part-
ners who have the money and de-
sire to reach consumers. In fact,
we’re about to announce, in a month
or so, major, long-term contractual
alliances in sports and fashion.”

The enhanced marketing focus,
says Shapiro, could be one of the
strategies that propelled Atlantic to
the No. 1 spot among labels last year.
“I hope the last few years reflect that.
More importantly, it has done a cou-
ple of things: It has helped keep alive
artists who we believe will becom
the next Jewel, and it helps =
artists who have hit songs
and have sold a million
records to cover every base
and possibly increase those
sales to a million-and-a-half
to two million by reaching
new people.”

Looking back, Shapiro
says the tough years of 95
and "96 proved to be a wake-
up call for the business. *“The
industry got fooled by the
CD boom and the launch of MTV,
and our expectations got out of
whack. Companies have learned to be
more focused and work toward cre-
ating careers for the future.”

As for the reasons for the sales
downturn, Shapiro suggests that one
of the problems was that the music
simply didn’t strike a chord with
consumers, which often happens in
the entertainment biz. “I have to
laugh when I read that the record
companies weren’t putting out good
music. That’s the most ridiculous
thing in the world. No one is trying
to sign bad artists. Artists are signed
because someone was moved by
their music and thought it had a
chance to become big.

“In spite of many people writing
off the music business after what hap-
pened in "95 and ’96, *97 showed us
one thing that has always been true:
Music is a part of people’s bodies and
souls. You can never take that away.”

Long-Term Development

That sentiment is shared by Bot-
win, a longtime artist manager who
joined Columbia a year-and-a-half
ago as Sr. VP. “We all go through
ups and downs as individual com-
panies, but if you have artists who
are stars, who have great songs and
real personalities, then people will
respond. You have to believe in the
artists, stick with them, and find
ways to get them across.”

Long-term development and great
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Will Botwin
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You can’t necessarily rely only on radio.
It’s still the most important tool in
exposing new music and getting people to
hear your artists and motivating them to
buy, but we have to do a better job of
finding ways to make impressions on
potential consumers.

— Will Botwin

songs have been a mantra of Bot-
win’s since 1981, when he formed
Side One Management as an alter-
native marketing and promotion
firm. He grew it into an artist man-
agement company and worked with
such singer/songwriters and bands
as Lyle Lovett, John Hiatt, Rosanne
Cash, Steve Earle, and Los Lobos.
A longer view is even more criti-
cal these days, says Botwin, since it's
taking longer to break artists. “The
market and people are slower to re-
act. You have to gain so many things,
like radio and MTV’s attention, and
get other TV exposure in nontradi-
tional ways. And there is so much
more music being released that you
have to help people wade through it
and show your commitment to the
EEE music.”
i1 That’s proving to be the
| biggest challenge in the lat-
ter part of the *90s, especial-
ly since consumers seem to
be even more “‘now-orient-
ed” than before. Botwin rec-
ognizes that labels have to
pay closer attention to allo-
cating resources for their art-
ists. Otherwise, months
down the road the artist and
label could find themselves
in a deep financial hole before the suc-
cess story was even spread.
“Our roster is relatively small for
a company of this size. That’s by
choice. We aren’t trying to sign a
bunch of artists and stick them out
there. We're tying to find the ones
who have artistic merit and commer-
cial potential and focus on those.
“As a manager, |
didn’t have ‘quick m
fix’ types of artists,
but rather ones
who took a while
to build. Once they
did, they stayed in
a solid place for a
very long time.
But, yes, people’s
attention spans are
shorter, and they
need to see results
quickly. When ara-
dio station, for in-
stance, puts some-
thing on, they want
phones, good call-
out, and sales. We
all want that.
“You have to in-

vestmore timeand . il Hai

money into break-

ing artists — there’s no question about
that. But it’s not all about money.
That’s the great fallacy. Every major
can spend tons of money on advertis-
ing and videos, but you have to spend
the right money in a timely manner
and in a cohesive, long-term strategy.”

Sure, we'd love to be
No. 1 at the right
format at any given
time. It’s not always
about building at a
format and crossing it
over. It's often about
crossing markets,
developing airplay,
and spreading the

story that way.
— Will Botwin

@

That said, Botwin remains a firm
believer in thinking locally when
first starting to break ar@ists. “Sure,
we’d love to be No. | at the right
format at any given time, but, by the
same token, you have to think about
working artists by market and think
like, ‘Let’s get five stations in De-
troit playing the record and build
from that.” It’s not always about
building at a format and crossing it
over. It’s often about crossing mar-
kets, developing airplay. and spread-
ing the story that way.

“We've been building artists like
Chantal Kreviazuk and Our Lady
Peace market by market. It’s impor-
tant to go in and follow that airplay
with strong marketing efforts and
getting visibility on the street so you
can show a correlation between what
you’re doing with radio airplay and
sales. It’s about showing value for
stations playing the music.”

Botwin also agrees with Shapiro
that strategic partnerships with rec-
ognized brands and event-type mar-
keting will play a bigger role in the
future. “Like most labels, we're also
looking for ways to tie in with, say,
other forms of entertainment and to
get value in a way that fits with the
scale of economics of our business.
For certain types of artists, like Bar-
bra Streisand or James Taylor, you
want to have that type of event stat-
ure. But that’s not appropriate for
new artists. Sure, you want a strong
first week, but, by and large, it will
take some time.”

In the end, it comes down to find-
ing the right hot buttons, often out-
side the broadcast
world. “You can’t
necessarily rely
only on radio. It’s
still the most im-
portant tool in ex-
posing new music
and getting people
to hear your artists
and motivating
them to buy, but
we have to do a
better job of find-
ing ways to make
impressions on
potential consum-
ers so they can
sample the music.

“Consumers are
more savvy than
they used to be.
m Not everybody is

buying something
because they hear one track on the
radio. We’re not just competing for
space on the radio and in the front of
record stores; we’re competing for
people’s attention, and they have
more choices than ever before. And
it’s only going to increase.”
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Pop ‘Knows Where It’s At’ With All Saints

There were 85 reasons why Is-
land Records’ promotion team
didn’t take much of a break during
the holidays. That’s the number of
adds the label locked up at CHR/
Pop and CHR/Rhythmic 14 days
ago, during the first week at radio

Eve, making sure the plan was go-
ing according to schedule.

“We wanted to go into the
Christmas break and get a couple
of key stations. and we were fortu-
nate enough to do that,” Riccitelli
says. “We got some early champi-
ons and spread the word. And
you know how everybody net-
works; once that happened,
everything else fell into place.
When something works, like
what Virgin did with the Spice
Girls, why not try it again if
1t’s appropriate for the artist? I
1 don’t have a problem with
| that”

Just as importantly, Riccitel-
Ii also wanted to take advan-

All Saints

tage of programmers’ appetites

for “I Know Where It’s At,” the de-
but single from the UK-based fe-
male quartet All Saints.

Istand racked up 71 adds at Pop
and 14 at Rhythmic the first chart
week of the new year. Major-mar-
ket Pop outlets currently playing the
song include KIIS/Los Angeles.
WIOQ/Philadelphia, KZQZ/San
Francisco. WWZZ/Washington,
WXYV/Baltimore, WZJM/Cleve-
land, KDWB/Minneapolis, and
KKRZ/Portland. Key crossover
stations jumping on the cut include
WKTU/New York. WJMN/Bos-
ton, WPOW/Miami, KUBE/Seat-
tle, KHTS/San Diego, and
WWKX/Providence.

It’s the second time around for two
of the women in the group, Melanie
Blatt and Shaznay T. Lewis, who
started out as a duo in *93 and released
the single “If You Wanna Party” on
ZTT Records to minimal airplay.
Things heated up again in '95 when
the two hooked up with Canadian sis-
ters Nicky and Natalie Appleton and
the new foursome signed to London
Records UK. “T Know Where It's At”
was released in that country in Au-
gust, and it quickly struck a chord.

The early success in the U.S.
builds upon the momentum estab-
lished in the UK and elsewhere
around the world, where the group
is already getting great response to
its second single. Some of the chart
highlights for “I Know Where It’s
At”: No. | in sales in Japan and the
UK:; No. 1 in airplay in Holland, No.
4 in Ireland, and No. 5 in Australia.

In setting up the record stateside,
Island ripped a page from Virgin’s
Spice Girls playbook, even down to
finding out which stations were first
to jump on that group’s debut sin-
gle. Sr. VP/Promotion Joe Riccitelli
and his team identified who might
be early believers and picked up
several key adds right before the
holiday break to get the ball roll-
ing. In fact, the Island promo team
worked right up until New Year’s

for new music coming out of
the holiday break. “These guys are
hungry for new music, and when
you can give them something that
already has a couple of hundred
spins at some great stations — es-
pecially at a time when theyre
swamped with things to do in the
new year — they’re more than like-
ly going to come on board”

Lastly, the big first week also
sent another message to the indus-
try that Island can deliver the goods
amid the management changes at
the label. ““That was important. Af-
ter coming off a big year. we knew
’97 was going 10 be tough, because
we didn’t have much in the pipeline
for Pop radio, except for U2, which
is not the easiest thing. We wanted
to come out with a statement that
we are capable of doing this as long
as we have the product flow. In the
11 years I've been in promotion at
Island. that’s the biggest add week
I’ve ever had.”

One programmer who gave a
thumbs up to the first release in that
product flow was WWZZ PD Dale
O’Brian. He recalls, “1 just had a feel-
ing about the record the first time it
was played for me. It has a catchy
phrase, a great groove, and is very
well-produced. And they seemed to
be very talented women.”

O’Brian hasn’t been let down.
“It’s certainly performing as well as
I thought it would and is already
getting good phones and good ear-
ly callout.” Based on its early re-
turns, O’Brian says, “All indications
are that we’ll move it up.”

And while the Pop world has
seen more than its fair share of
mainstream releases worked at the
format, the sound continues to
work with listeners. O’Brian con-
tinues, “I don’t know if main-
stream pop really ever went away.
It’s as strong as it’s ever been.
Some people just can’t play the
records because of the market or
the competition, but that’s not the
case here.”

All Saints’ self-titled album hits
retail on March 10.

AC Embraces Vega
‘Even More’

Add BNA singer/songwriter Ray
Vega (o the list of new artists receiv-
ing support at AC. Vega’s current sin-
gle. “Even More,” first cracked the AC
Top 30 at the end of the year and en-
tered "98 climbing several spots. Sta-
tions reporting the song include
WLTE/Minneapolis, WLIF/Balti-
more, WMGF/Orlando, WWLI/
Providence, and WRCH/Hartford.
Other major-market calls are expect-
ed to come aboard.

Like All Saints in the previous
story. this is the second time around
for Vega, who previously had a cou-
ple of releases at Country radio over
a year ago that received minor air-
play. Sensing the doors weren’t open
at Country and maintaining a firm
belief in the artist’s potential, RCA/
Nashville and Vega regrouped. The
artist recut and remixed the album
for Pop radio around July, and RCA/
Nashville, which is overseeing the
project. took the record to AC in
October. The results are just begin-
ning to show.

Comments RCA Label Group/
Nashville St. VP/GM Butch Waugh,
“Ray’s vocals, delivery, and passion
transcend formats, We really believed
in him that much that we wanted to
see him succeed. It’s great to see Pop
radio embracing Ray in a big way.”

Waugh, who previously was Sr.
VP/Promotion at the Nipper’s New
York headquarters, opted for a slow
and deliberate strategy. Using the
same group of indies he worked
with in New York, the label initial-
ly targeted the “love songs™ night-
time shows at AC. “We figured if it
worked there, then we could expand
to other dayparts. We didn’t say to
AC, ‘This is the next great thing.’
You can’t do that with a new artist,
especially one who was releasing a
song during a time when all the oth-
er superstars have new records out.”

Waugh’s strategy worked perfect-
ly at WWLIL PD Tom Holt recalls,
*“The person who does our love songs
show at night started telling me about
all the requests before I even knew
about the record; he said he got
phones every time. Without that hap-
pening, we would have never gotten
turned on to the song.

“After that, we decided to start
mixing it into rotation, and the same
thing happened. When people start
asking for the name of a new artist,
you know you have something.”

As for Vega’s airplay at Coun-
try, Holt notes, “I had no idea he
did that, and neither does our au-
dience. They just want great songs,
and this is one. It’s a perfect love
song for our station.”

Van Halen Delays New Album
Van Halen told fans at its Web site that it has pushed

back the release date of
its new album, ///, from
February 24 to March
17.The change also af-
fects the official release
of the first single to ra-
dio, “Without You.” No
new date was given for
that track’s release. The
Web site reports that the band elected to make the
change in order to include the song“Josephina” on the
forthcoming album. In other rock star Internet news, the
Pearl Jam e-zine Five Horizons says the band has start-
ed lining up stations to broadcast its third Self-Pollution
radio show. Among the dozen-plus stations listed at the
site are WBCN/Boston, WXRK/New York, WIYY/Baiti-
more, and KNDD/Seattle.

Van Halen

~ Primus Heads Sno-Core Lineup

The Swatch Sno-Core tour has landed the Aquabats,
Blink 182, the Long Beach All Stars, and Primus on
the bill. The road show begins on January 31 at Bear
Mountain in California and is tentatively slated to end on
March 16 in Albany ... In other tour news, Billy Joel
kicks off his world tour on January 27 in Portland, ME.
The pianc man will perform a series of shows before
teaming once again with fellow ivory tickler Elton John
... Stevie Nicks has announced a 25-40-market tour this
spring. Meanwhile, Atlantic plans to release a Nicks
boxed set this March that features b-sides, previously
unreleased songs, and soundtrack cuts ... The House of
Blues and Southern Comfort are cooking up a roots-
rock package tour called “Shakin' Bones” Artists have
yet to be named for the planned 31-city jaunt.

'Franklin Finishes New Disc

In the studio: Aretha Franklin has wrapped up work
on her new album, A Rose Is A Rose. The co-produc-
ers’ credits read like a who’s who of the Urban world:
Sean“Puff Daddy” Combs, Dallas Austin, Jermaine
Dupri, Daryl Simmons, and Narada MichaelWalden.
The Fugees’ Lauryn Hill wrote, produced, and directed
the video to the title cut ... Speaking of the Fugees,
Wyclef Jean will write and produce a song for Gloria
Estefan’s forthcoming album ... Melissa Etheridge is
about to begin work on her new album slated for release
around September. Etheridge, who has the title role in
an upcoming movie about Janis Joplin, also plans to
tour in support of the disc.

Asides: Following the discovery of early live record-
ings from such greats as the Rolling Stones, the Who,
Jimi Hendrix, and Pink Floyd, the BBC plans to auction
off the recording rights to its archives. While some rights
are being disputed, the public broadcaster has already
held several meetings with interested buyers ... The
Sneaker Pimps will release an album of remixes this
March. Lending a hand are Roni Size, Simon Warner,
and Armand van Helden, among others ... VH1 will re-
lease recordings from its Storytellers program as albums
... Universal/Cherry Tree has signed the Chapel Hill quar-
tet Collapsis, who plan to begin work on their new album
this spring ... Look for former Cult frontman lan Astbury
to release a new album this year ... No Doubt and man-
ager Tom Atencio have parted ways.

Celluloid snippets: Rapper Master P, who last month
temporarily quit working as a recording artist, has
completed a deal with Miramax for the film / Got The
Hook Up. Master P co-directed, wrote, and starred in
the movie ... Meanwhile, John Travolta is slated to team
with Kenneth “Babyface” Edmonds in a film about
the New York underground club scene ... Run-D.M.C.,
Dru Hill, Naughty By Nature, and Mack 10 will be
among the rap and hip-hop acts performing on the
pay-per-view special Breaking Qut — The Concert.
Proceeds from the February 7 show will benefit the
charity Breaking Out.

Tl ST T T



www.americanradiohistory.com

January 16,1998 R&R ® 39

5

D .

‘\’ TOP 20

R&R’s exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

— TOTAL PLAYS —

3w TW ARTISTTITLE LABEL(S) ™ W STATIOJQ/&\DDS
. € MATCHBOX 20 3am (Lava/Atiantic) 1989 1952  43/0
» SMASH MOUTH Walkin' On The Sun (Interscope) 1864 1909 410
s CHUMBAWAMBA Tubthumping (Republic/Universal) 1539 1745 390
4 LISALOEB | Do (Geffen) 1480 1514  40A
© THIRD EYE BLIND How’s It Going To Be (Elektra/EEG) 1382 1315 4000
@© SARAH MCLACHLAN Sweet Surrender (Arista) 1357 1257  42/2
s @ TONIC If You Could Only See (Polydor/A&M) 1333 1322 340
s s SUGAR RAY Fly (Lava/Atiantic) 1311 1402 341
1o @ GREEN DAY Time Of Your Life (Good Riddance) (Reprise) 1234 1137 431
10 PAULA COLE | Don't Want To Wait (Imago/WB) 123 1261 32/0
12 () LOREENA MCKENNITT The Mummers' Dance (Quinian RoadWB) 1164 1014 40A
11 @ ALANA DAVIS 32 Flavors (Elektra/EEG) 1043 957 390
11 13 SUNDAYS Summertime (DGC/Geffen) 933 1055 26/
16 ) BILLIE MYERS Kiss The Rain (Universal) 926 863 27A
15 B VERVE Bitter Sweet Symphony (HutVirgin) 920 890 330
13 16 FIONA APPLE Criminal (Clean Slate/Work) 887 978 260
17 17 CHANTAL KREVIAZUK Surrounded (Columbia) 853 857 300
19 ) BEN FOLDS FIVE Brick (550 Music) 816 722 335
s (@ SISTER HAZEL All For You (Universal) 790 765 26/
— €D SISTER HAZEL Happy (Universal) M2 677 290

. Thischart reflects airplay from January 5-11. Songs ranked by total plays. Contributing stations combine.
from the Custom Chart function on R&R ONLINE. © 1998, R&R Inc.
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Pop/Alternative Hot AC is not only a heaithy format for us to
sell — it’s the best! At least in our market, Pop/Alternative’s
appeal is very strong.

Cellular, for example, is a big sales category for us. This
market was a mostly one-cellular-phone-company town. But
three new cellular companies recently came in, so we're seeing
cellular wars on the radio. Beyond that, our big advertisers are
the usual ones geared to female listeners — supermarkets,
shopping malls, and entertainment, which includes movies,
concerts, and television.

When we look at the Media Audit qualitative research studies,
it really comes across that Pop/Alternative has a quality
audience. At first | didn’t understand why many people call the format “Modesn AC.”
| thought it was really Alternative Rock on the Pop side. But the audience composition
rivals the quality of o traditional AC.

Pop/Alternative Hot AC’s audience is well-educated, middle- and upper-ircome
families. Once you take a look at things, the qualitative aspect of this formet is
much stronger than many people might think it wodfd be.

| hadrn't been at the station long when the format initially took off. My readlion
was that it was an Arbitron fluke, and that it wouldn't last. But instead of going
down, the station kept going up. I've now realized that we were witnessing the re-
establishment-of a new music form and a new, dominant music taste for this
market.

Hot AC can be so many things, but when | look atR&R’s Hot AC chart, | say,
"That's us.” The people listening represent the quality audience of a typical AC
with the hipness of Alternative artists. Pop/Alternative is not by any means ¢ low-

‘end, teen-based format.
Jeff Salgo is VP/GM of KZZO “The Zone"/Sacramento.

Forward-thinking executives lend their perspectives about
Pop/Alfernative music and formatics each week.

" New & Aclive Contributing Stations

MEREDITH BROOKS What Would Happen (Capitol)
Total Piays: 590, Total Stations: 22, Adds: 1

SAVAGE GARDEN Truly Madly Deeply (Columbia)
Total Plays: 432, Total Stations. 13, Adds 1

MARCY PLAYGROUND Sex And Candy (Capitol)
Total Plays: 426, Total Stations: 15, Adds: 3

BARENAKED LADIES Brian Wilson (Reprise)
Total Plays: 404, Total Stations: 18, Adds: 2

EDWIN MCCAIN {'ll Be (Lava/Atlantic)
Total Plays: 225, Total Stations: 14, Adds. 5

| PEARL JAM Given To Fly (Epic)
: Total Plays: 210, Totai Stations: 10, Adds:

BRYAN ADAMS Back To You (A&M)
Total Plays: 196, Total Stations: 10, Adds: 1

CORNERSHOP Brimful Of Asha (Luaka Bop/WB)
Total Plays: 176, Total Stations: 10, Adds: 2

BIG HEAD TODD & THE MONSTERS Please... (Revolution)
Total Plays: 164, Totat Stations: 6, Adds: 1

BEHAN JOHNSON World Keeps Spinning (RCA)
Total Plays: 149, Total Stations: 8, Adds: 1

KPEK/Albuguergue, NM (HAC)
KAMX/Austin, TX{HAC) ‘
KLLY/Bakersfield, CA(HAC)
WBMX/Boston, MA (HAC)
WLCE/Buftalo, NY (HAC)
WLNK/Charlotie, NC {HAC)
WTMX/Chicago, IL{HAC}
WXEG/Cayton, OR (Alt)
KALC/Denver, CO(HAC})
KXPK/Denver, CO (AA)
WPLT/Detroit, Mi{Alt)
KVSR/Fresno, CA(HAC)
WUBX/Ft. Myers, FL {AA)
WKS!/Greenshoro, NC{HAC)
WKZL/Greenshoro, NC (HAC)

KKPN/Houston, TX (HAC}
KOZN/Kansas City, MO (HAC)
KMXB/Las Vegas, NV (HAC)
WLIR/Long Island, NY (Alt)
KYSR/Los Angeles, CA (HAC)
WPLL/Miami, FL (HAC)
WPNT/Milwaukee, WI(HAC)
K0S0Modesto, CA(HAC)
WPTE/Nortolk, VA (HAC)
WSHE/Ortando, FL (HAC)
WPLY/Philadelphia, PA(AIt) \
KZON/Phoenix, AZ (Alt)
KZZP/Phoenix, AZ {HAC)
WVTY/Pittsburgh, PA(HAC)
KBBT/Portland, OR (HAC)

WDCG/Raleigh, NC(CHR/¥)
WZNE/Rochester, NY (HAE)
KZZ0/Sacramenlo, CA (HAC)
WALC/St. Louis, MO {HAC}
WVRV/St. Louis, MO{AA]
KENZ/Salt Lake City, UT (AA}
KFMB/San Oiego, CA{HAC)
KLLC/San Francisco, CA {(HAC)
KSLY/San Luis Obispo, Cé {CHR/P)
KRUZ/Santa Barbara, CA{HAC)
WHPT/Tampa, FL(AA}
WMTX/Tampa, FL (HAC)
WMBX/West Paim Beach, FL {HAC)
WXLO/Worcester, MA (RAC)

44Total Stations

Songs ranked by total plays

HAC-Hot AC Alt-Altemative AA-Adult Atternative CHR/P-CHR/Pop
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CALVIN GILBERT

Why Bother Researching Oldies?

7 Your station’s future may depend upon a correct answer

Why bother with research at an Oldies station? After all,
the basic playlists remain constant, the demographjcs are the
same for every station, and nostalgia is your main commodity

in programming.

If that’s your attitude,
there’s a strong chance that
you’ve just bought a one-
way ticket into ratings
oblivion.

And even if you con-
ducted extensive research
a few years back, that data
may not indicate the listen-
ing tastes of those who
tuned in (or out) today dur-
ing their commute to work.
In a recent interview with
R&R, Roger Wimmer,
President/CEO of Wimmer-Hud-
son Research & Development,
explains why it’s vital for Oldies
stations to keep a finger on the
pulse of their listeners.

A Changing Audience

“With Oldies stations, the audi-
ence is changing all the time.” Wim-
mer says. “New people are coming
in, so you can’t make the assump-
tion that your test done last year —
let’s say with 25-54 — is going to be
the same as it is this year, because
you've got new 25-year-olds in there.
It doesn’t mean that those people are
going to like the stuff as much as ev-
eryone else, but we find out that new
people are coming into Oldies”

From all indications, there’s no
immediate danger of *60s-based
music losing its popularity. Wimmer
notes, “In music tests for stations, |
don’t see that Oldies is like the old
Beautiful Music that eventually will
die off. You see this as you go to
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Fresh ways to image oldies stations:

RogerWimmer

clubs, and they’re playing
oldies music.”

In his auditorium tests
for Oldies stations, Wim-
mer uses the same general
parameters applied to all
formats. “The station deter-
mines its target. It could be
an even male/female mix,
1 or a 60/40, or which sta-
| tions they listen to. The tar-
get is the key. They have to
listen to certain stations or
acertain type of music. The
mix of people who come to take the
test should reflect the station’s tar-
get. That could be a multitude of dif-
ferent choices.

“It’s actually a very simple pro-
cess. The key to it is making sure
that the right people are there. Ob-
viously, you don’t want to get a lot
of fans of other formats.

“If you’re looking at just satisfy-
ing your high TSL people, then
that’s what it should be. If you need
to expand your cume, that’s what it
should be. There are different
screens used for those people.”

Defining The Music

Defining oldies music is a ma-
jor function of Wimmer’s music
tests. ““You have to check the songs
in your library, as well as maybe
considering adding a year or two,”
he says. So, what are the limits of
the things that can be played and
still be considered oldies? Wimmer
says the answer to that can’t be gen-
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eralized. “It's different for every
market.” he explains. “It would be
really nice to be able to say that you
could do a test in Kansas City and
use it every place in the country. In
some places, oldies music stops at
1965 or 1967. In some places, it's
going to be different. Some people
are looking at testing different cov-
er versions of the same song. Some
audiences are saying, ‘How come
you don’t play the Gloria Estefan
song? It’s a remake of an oldie. It’s
still an oldie, but it’s a new one.”
(Over the years, Estefan has record-
ed several cover versions of oldies
hits, including Mel Carter’s “Hold
Me, Thrill Me, Kiss Me,” the Ras-
cals’ “How Can I Be Sure,” the
Classics 1V’s “Traces,” and the
Moments’ “Love On A Two Way
Street.”)

Wimmer continues, *I think if Old-
ies stations look at what their product
is and what their audience is saying,

" they will help define what Oldies ac-

tually are. There is no standard start
year or end year. Every market seems
to be a little bit difterent.”

As far as overall musical trends,
Wimmer is seeing more interest in
Motown titles and a slight decline
in the *50s. He foresees a continued
move away from the earliest rock
'n’ roll records. “There will be some
stations that will play some in rota-
tion, but probably not too many. That
was the problem with Beautiful
Music and a couple of other formats
that did not keep up with what was
going on. There will have to be
changes made. A *70s song is al-
most 30 years old already.”

However, some titles from the *50s
will remain universal staples. “It’s
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I think if Oldies stations look at what

their product is and what their audience
is saying, they will help define what
Oldies actually are. There is no standard
start year or end year. Every market
seems to be a little bit different.

very much like Christmas songs,”
Wimmer says. “You're going to have
some that are always going to be
there, but the number is getting small-
er and smaller. In the audience’s
mind, I think there’s a real clear dif-
ference between that kind of music
—and how it sounds — and the stuff
from the "60s and '70s.”

Do The Back-Sell

When researching a station’s pre-
sentation, Wimmer doesn’t differen-
tiate Oldies from other formats.
“The presentation of the station, to
me, is the key. If you ask people
what they want — and you give it
to them — you probably won’t fail.”

One of the things listeners want
is for stations to identify the artists
and song titles. Wimmer says,
“Some of the people at Oldies sta-
tions still say, ‘We don’t need to
back-sell every time, because peo-
ple know this stuff. If they hear a
song over and over again that’s 20
years old, they should know it

“The fact is that a lot of people
don’t. If you make the assumption
that the listeners know more than
they really do, the product is not as
satistying for the listener. Even if
people do know the songs, I've nev-
er heard the audience say, ‘They al-
ways tell me the artists and titles. |
hate that, because I know the songs.’
I've never heard one person say that,
but I have heard many, many peo-
ple say, ‘They don’t tell me the art-
ists and titles,’ or, ‘They just zip right
through it, and it becomes a blur.””

When you play 10 songs in a
row, listeners have a hard time re-
membering the music during a
back-sell. Wimmer says, “More
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and more stations are moving away
from playing 10 in a row. Play
three, do a back-sell, and go into
more songs. People don’t think that
back-sell is talk.”

Shape The Product

Astute Oldies programmers long
ago realized that music is not the
only cornerstone to a successful sta-
tion. “They’re looking for how to
shape the entire product.” Wimmer
says, emphasizing the importance of
news, weather, and traffic. “To me,
a PD is a practitioner of informa-
tion. I don’t think it's necessary for
an Oldies PD or CHR PD to know
and love and understand every nu-
ance of the music. I don’t think that’s
really that important. [ know I'll get
a lot of arguments on that.

“The key to a successful PD,
whether it's Oldies or otherwise, is
to have an understanding of the au
dience and what they want. To me,
ifa PD is successful in Country, that
person should be able to just walk
over into Oldies or any other formaj.
Just like they always say in base-
ball spring training, the fundamen-
tals are the same. They might not
know all about where these groups
came from and how the songs de-
veloped, but that really isn’t the key.

“PDs are inundated with a lot of
stuff that they shouldn’t have to do.
One of the soapboxes I get on is that
they spend so much time thinking
about planning ahead for different
things that they should let the audi-
ence help decide. I'm saying the au-
dience tells them what to do. The
audience gives them suggestions
The PDs then use their creativity to
get it on the air.”
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these and over 100+
stations have already
signed on.
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Should CHR Be Child’s Play?

1 Armed with statistics, Disney and Fox are aiming straight at teen market

In a recent letter championing Radio Disney to company
shareholders, Walt Disney Co. Chairman/CEO Michael Eis-
ner exclaimed, “I love Radio Disney! I listen to it all the time.
feel a little silly because we advertise it as radio for kids. What
can I do? 1 like the music!”

Eisner is betting a lot of time and
stockholders” money on Radio Dis-
ney, which already has |3 affiliates
under its belt. What he knows (and
you may not) is that in 1996. 51.7
million American children were
enrolled in school. shattering a
25-year record.
While we've been
screwing around
with niche for-
mats and figuring
out how to super-
serve adults, Fox-
TV, Disney, and
home computers
have been suc-
cessfully courting teens and getting
the big advertising bucks that CHR
radio sales departments somehow
never find ... or (should we say)
take the time to find. What Micha-

that parents and kids can agree on?
Or has Wall Street changed all that?
Most of us will concede that we've
left preteens and teens in the dust.
The majority of CHRs with formi-
dable teen ratings are mostly win-
ning by default because, in many
cases, CHR may
be the only ball-
game in town,
leaving teens few
other places to
turn on the radio
dial. As we have
discovered all too
frequently, that’s
all well and fine
until new competition comes along.
When that happens, the fickle
trendy teens are typically the first
to leave your radio station with sub-
stantially depressed ratings. One has

el Eisner understands is that the
U.S. Census Bureau estimates that
the number of preteens and teen-
agers — the 5-17-year-old demo-
graphic — will explode to nearly
54 million by 2005, a whopping
20% growth rate from about 45
million in 1990.

Winning By Default

CHR owners, managers, and
programmers can probably learn a
quick lesson from Eisner. After all.
aren’t we the format that’s supposed
to go after the youth, build brand
awareness, and be the radio station

to look no further than programmer/
consultant Jerry
Clifton, who has
made a good living
by going in and rip-
ping the youth
away from conser-
vative CHRs.

To get to the
point, what do we
need to do with
teens? I believe the
first course of action is to recognize
that they exist and to attempt to court
them with better and more balanced
programming and marketing. 1997

NETWOREK
THE HOTTEST NETWORK IN RADIO!

Show Prep o Lifestyle News
Music News (text & audio)
[ntertainment News (text & audio)
Something To Talk About o Bio Stats
Phone Burers - topics that will generate calls
Game Day - ideas for on-air contests & games

For more information cal):
Mary Del Grande: 212+ 833+ 84441

countdown

Gregg Alexander: 212+ 8338020

1370 Ave of the Americas o Wew Yook, New York 10019 o Ph: 2128335400 o Fax 11283340%

o W

was a much improved year for CHR
for a number of reasons. Mostly. 1
credit the music, especially the
Spice Girls and Hanson. How many
times did you get asked by a friend
or relative for one of their CDs for
their kids? It’s been a long, long
time since kids forced their parents
to listen to their favorite CHR like
they did this year to hear their fa-
vorite Hanson or Spice Girls song.
It's also been a while since parents
went on a frantic crosstown search
to find something like a Hanson
poster or calendar for their kid’s
Christmas present. Whether you
like these bands or not, they were
responsible for bringing a buzz and
momentum back to our format —
and we desperately need to sustain
that in 1998.

The Next Baby Boom

While teens are always going to
be an extremely difficult sell to your
GM or sales department, understand
that they are setting the trends that
we, as a format, need to stay in front
of. Today, more than ever, program-
mers must possess
the discipline and
knowledge to un-
derstand how to
play to a mass-ap-
peal audience. For
most CHRs, that
means 12-17, 18-
24, and 25-34, not
just 25-34. It’s also
important to re-
member that while there are an es-
timated 76 million baby boomers,
the next baby boom is upon us.
with 72 million children born be-
tween 1977 and 1994. Many ex-
perts feel this could be the largest
baby boom in history. With many
of these boomers still in high
school, CHR has an incredible op-
portunity to begin building brand
awareness right now.

The word “family” has quite a
buzz. The Family Channel was re-
cently sold to Fox and will be re-
vamped. Michael Eisner and ABC
have put the Disney movie back on
Sunday nights, and Nickelodeon is
a hugely successful youth-driven
profit center. Fox-TV has made
massive inroads with its kids pro-
gramming, especially on weekends.
Recognizing the power of the youth
radio market, Fox even began direct-
ly targeting young listeners over
three years ago by creating its own
radio show, the Fox Kids Count-
down. With Radio Disney, the
Mouse has followed suit.

So why give the ratings and bil-
lions of dollars in revenue to our
competitors? Herein lies the oppor-
tunity for CHR radio. According to
1994 U.S. census figures, there
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CHR At-Work Listening
Secrets Unveiled

n Page 1 of this week’s R&R research theme issue,
Edison Media Research President Larry Rosin and
Arbitron revealed the exclusive results of a major national
survey of 1123 people who work and provided many fasci-
nating insights about the nature of work and radio listening.
While many programmers think “in-office” when they think of “at-work”
listening, study results demonstrated only 42% of the respondents indicate
that they work in an office. The others work in offices that are not in office
buildings. That means homes, factories, stores, etc.

Rosin strongly feels that, with the exception of AC, the biggest reason
other formats don't perform as well at work is that they
don't put the emphasis on marketing to at-work listen-
ing that AC does. Rosin points out that if every format

ing at work would improve.

emphasized at-work listening locations, overall listen-

To further build on that issue, radio is by far the most-
used medium in America’s workplaces. “There are in-
credible implications for sales that aren’t being fully ex-
ploited,” remarks Rosin. To further illustrate the point, at
work is the top AQH listening location among people
who work full-time (which is over 80% of people 20-54).

Rosin also feels that there is a very big myth that
most people listen to the radio in groups and are often
forced to listen to a station they wouldn't otherwise choose. Over 40% of
people who listen to the radio at work are listening alone, and only a small
minority of people are forced to listen to a particular radio station

The most important thing to remember as verified by the data is: If you
can get someone to listen to your station at work, they will typically listen a
lot. “For any station, in any format, the potency of acquiring an at-work lis-
tener is enormous; says Rosin. “Thus, typically, marketing dol'ars spent
against listening at work are very efficient”

The following are highlights of the study that pertain specifically to CHR.

« One of the most interesting findings was with regard to the effect of

Larry Rosin

radio listening on worker productivity. Overall, 33% of people who listen to
the radio at work said it makes them, “much more productive.” Among peo-
ple who listen to CHR at work, 45% said it makes them“much more produc-
tive” — by far the highest for any format. Maybe CHRs could make a big deal
out of this in some fashion.

« CHR listeners are most likely to say they have been approached to
participate in a radio contest and are much more likely than any cther group
to say they have participated in a radio contest at work. Essentially, the data
imply that CHR listeners are the most “contest susceptible” of any group.

» When asked about a number of methods that a radio station might employ
to get someone to listen at work, CHR people showed a greater interest in
most all of the items. The one they were by far most interested in was an
“after-work party”

*» CHR people are much more likely to use the Internet as part of their
work. Thus, there may be opportunities created.

« CHR listeners are more likely to work in an office than the population at
large, and are more likely to be found in an office building. Essentially, CHR
profiles like AC in this regard.

* As one might expect, people who listen to CHR at work are more likely
to be the one to choose the station they listen to at work — not many pecple
are “forced” to listen to a CHR station by others.

* CHR listeners, intriguingly, are the most likely group to consider what
their boss feels about their radio listening when choosing their at-work sta-
tion. This may be because they are younger.

« CHR listeners (among the sample base of 18-54-year-olds who work)
are no less likely to listen to the radio at work than anyone else.

+ CHR does not index particularly well for at-work listening. This is in part
because people don't choose to listen to CHR at work, and partly because
the format does so well at other listening locations — thus limiting its at-work
index.

The essential point about CHR is that, while the format outperforms in
other locations (home/car), there is considerable opportunity fo increase
listening at work. CHR listeners profile as active and connected, leaving
many types of methods the station might empioy to improve at-work listen-
ing, especially at their AC competitors’ expenses.

were 71.4 million people under the
age of 18. Generation X-ers (ages
19-31) rang in with 49.8 million,
baby boomers (32-50) numbered
74.7 million, and pre-boomers (51
and over) total 64.4 million. The
proof is in the numbers, and you

can see why many of America’s
mega-corporations are turning to
youth for the future.

For contemporary radio stations,
I believe it’s time to reopen our
eyes to America’s youth and tap
into the future today.


www.americanradiohistory.com

CALLOUT AMERICA.

_ EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES JANUARY 16, 1998

CaLLout Americae song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of December 8-14.

CaLLour AMERICA®

CHR/POP
| ows o | O SCOres
ARTIST TITLE LABEL(S) ™W 4W 5W W FAMILIARITY  BURN By Tony Novia
LEANN RIMES How Do | Live (Curb) 3.82 3.84 388 3.98 89.4% 27.2% y the number of phone calls

SAVAGE GARDEN Truly Madly Deeply (Columbia) 3.81 370 367 361 655% 154% S e e (i

——— | year-end Callout America featur-

USHER You Make Me Wanna... (LaFace/Arista) 3.80 4.06  4.09 400 76.4% 18.8% |ing the best-testing CHR/Pop
CHUMBAWAMBA Tubthumping (Republic/Universal) 374 381 391 3.92 89.6% 354% [ sonesof1997wasoncofourmos
MATCHBOX 20 Push (Lava/Atiantic) 3.74 378 3.62 3.88 86.7% 21.1% | Dtveu (inciuding the bands mar
SUGAR RAY Fly (Lava/Atlantic) _ 374 380 379 384 00.1% 37.8% |aeen e e
SOMETHIN' FOR THE PEOPLE My Love Is The Shhh! (Wamer Bros) 3.69 3.68  3.85 3.57 49.4% 11.3% (RCA) was croncously lofi ot the
BOYZ Il MEN 4 Seasons Of Loneliness (Motown) 3.68 3.70 386 3.68 69.6% 18.8% | yearend Callout America page
MATCHBOX 20 3am (Lava/Atlantic) B 368 350 858 —  68.2% 15.7% it s compuicr gilch. “he
SMASH MOUTH Walkm, On Thg Sun (/nteISCOPE) ’ 3.68 - 3.67 3.68 3.80 83.10/0 2_710/9 tory as the seventh bes[-[es[ing
ALLURE All Cried Out (Track Masters/Crave) . 366 358 375 364 73.7% 21 9% S?r:ﬁ of 1997!;f é;)ll;’d ltllze acopy
K-Cl & JOJO All My Life (MCA) 366 — @ —  —  294%  8.6% | (o (31007581695 or 310,
BACKSTREET BOYS As Long As You Love Me (Jive) 364 342 356 3.46 70.1% 18.1% | 788-1633and we'llfax one to you.
JEWEL Foolish Games (Atiantic) 364 375 372 372 BI.T% 33.0% | Spiaes Sarden = aleady
NLASﬁE ﬁFeeI So Gggq (Bad Boy/Ar/sta) 3.58 3.52 3.67 3.44 72.8% 18.6% | chart — rises to the runner-up
BLESSID UNION Light In Your Eyes (Capitol) 3.95 340 —  —  A14% 9.2% [ positonan CalloutAmerica wit
ROBYN Show Me Love (RCA) - 353 340 349 343 88.1% 20.7% | iia) “Tru is anfor the oo
GREEN DAY Time Of Your Life (Good Riddance) (Reprise) 346 —  —  —  57.1% 11.6% | consecutive survey, trending 3.61-

- 3.67-3.70-3.81 in total favorabili-

JANET Together Again (Virgin) 346 348 342 344 701% 16.4% ty. 16 also frst among wormen 15-
NU FLAVOR Heaven (Reprise) - 346 339 — —_ 33.5%  9.4% |24 witha 3.98.
THIRD EYE BLIND How’s It Going To Be (Elektra/EEG) 346 337 334 —  564% 11.8% |, All My Life” by K-CI &
: = oJo (MCA) makes an impres-
ELTON JOHN Something About... (Rocket/A&M Associated)  3.45 3.37 3.42 3.44 66.7% 16.6% sive debut with a 3.66 overall fa-
PAULA COLE | Don’t Want To Wait (/mago/WB) 345 345 352 354 89.6% 30.6% vorability score. "All" does par.
INOJ Love You Down (So So Def/Columbia) 341 346 357 352 66.7% 20.0% | demos, scoring & 3.74 amens
LISA LOEB | Do (Geffen) 3.3 332 332 315 725% 22.7% | women 1217 and a 3.76 with
FIONA APPLE Criminal (Clean Slate/Work) 3.33 338 342 370 66.7% 24.6% MO8 i
MEREDITH BROOKS What Would Happen (Capitol) 3.28 310 299 — 44.8% 13.3% | Blessid Union’s “Light In Your
HANSON | Will Come To You (Mercury) 314 330 334 329 467% 14.5% |Evess (Capitol) which moves
- .40-3.55. Blessid, which typical-
SHE MOVES Breaking All The Rules (Geffen) 313 308 3.08 3.19 46.5% 14.2% |1y scores well in adult demos,
BRYAN ADAMS Back To You (A&M) 295 — — —  231%  6.5% | seems to be broadening its demo

appeal across the board: “Light”
Total sample size is 400 respondents with a +/-5 margin of error. Toal average favorability estimates are based on a scale of 1-5 (1= dislike very much, 5 = like very much). Tofal | checks in with a 3.61 in teens and
familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the song. a 3.62 among women 18-24. On
Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Baltimore, Boston, - . .
Buffalo, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando. | &Ny New songs, we rej"_““fi you to
Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis. WEST: Los Angeles, Portland, Salt Lake City, San Diego, San Francisco, Seattle. always check familiarity and
Songs are removed from Callout America after 20 weeks of testing. © 1998, R&R Inc. : watch weekly trending.
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HR/POP TOP 50

RS st Rt eSSt S S e BREAKERS.
JANUARY 16, 1998
BILLIE MYERS
[ TOTALPLAYS —————— TOTAL Kiss The Rain ( Universal)
W M W ™ ARTISTTITLE LABEL(S) ™ Lw aw 5W STATIONS/ADDS TOTAL PLAYS/ANCREASE TOTAL STATIONS/ADDS CHART
. . © CHUMBAWAMBA Tubthumping (RepublicUniversal) 6616 608 7448 7am1  13sp | 2334°% 10313
s & 2 @ SAVAGE GARDEN Truly Madly Deeply (Columbia) 6536 5885 5305 4707 131/0 SARAH MCLACHLAN
« « s @ SMASHMOUTH Walkin’ On The Sun (Interscope) 6140 5796 6067 5926  128/0 Sweet Surrender (Arista)
s s s @ BACKSTREET BOYS As Long As You Love Me (Jive) 5060 5587 5406 4845  131/1 | romaL LAYSINGREASE  TOTAL STATIONSIADDS cHaRT
s 3 o« @ ROBYN Show Me Love (RCA) 5807 5698 6136 6084  128/0 2128/214 104/8
6 1 s @ MATCHBOX 20 3am (Lava/Atlantic) 5101 4474 3716 3187 12872
s 1+ 7 @ USHER You Make Me Wanna... (LaFace/Arista) 5069 4732 4614 4217 1140 AEROSMITH
» 2 s s  SUGAR RAY Fly (Lava/Atlantic) 4980 5229 6254 6560  119/0 Pink (Columfia) .
w 12 n €  JANET Together Again (Virgin) 4128 3763 3422 3220 116/3 | TOTAL PLAYSINCREASE  TOTAL STRTIONSIADDS -y
w 10 10 @ LISALOEB! Do (Geffen) 3977 3836 3870 3781 11871 2058/251 94/ ®
@ o 2 )  CELINE DION My Heart Will Go On (550 Music) 3852 2103 818 661  123/12
s s o 12 ALLURE All Cried Out (Track Masters/Crave) 3561 3950 4505 4555 1000 MOST ADDED-
7 9 12 13 PAULA COLE | Don’t Want To Wait ( /mago/WB) 3286 3313 4190 4566 99/0 ARTIST TITLE LABEL(S) ADDS
» 1 1 ) MEREDITH BROOKS What Would Happen (Capitol) 3021 2678 2609 2377 1111 | . syNc | Want You Back (RCA) 53
2 2 1 @ BRYAN ADAMS Back To You (A&M) 2775 2556 2254 1848 113/2 JIMMY RAY Are You Jimmy Ray? (Epic) 4
5 2 1w (O THIRD EYE BLIND How’s It Going To Be (Elektra/EEG) 2634 2384 2303 2027 11171 | K-Cl & JOJO All My Life (MCA) a2
w 0 2 @ GREEN DAY Time Of Your Life (Good Riddance) (Reprise) 2626 2234 1660 1135 117/4 SHANIA TWAIN You're Still The One (Mercury) 32
% 25 20 &) NUFLAVOR Heaven (Reprise) 2512 2244 2169 1834 97/2 SPICE GIRLS Too Much (Virgin) 30
s 15 15 e TONICIf You Could Only See (Polydor/A&M) 2486 2527 3017 3219 790 | ALLSAINTS|Know Where its At (London/sland) 28
w 2w @ INOJ Love You Down (So So Def/Columbia) 20442 2317 2346 2244 T3/ gﬁ;‘FFSALD“Dw’Tf{B”Ck (U .
. E FAMILY Been Around... (Bad Bow/Avists) 18
w 1w s 2 MATCHBOX 20 Push (Lava/Atiantic) 2419 2513 3263 3710 80/ BILLIE MYERS Kiss The Rain (Universa) '
BREAKER @ BILLIE MYERS Kiss The Rain (Universaf) 2334 1812 823 624 103413 CELINE DION My Heart Will Go On (550 Music) 12
% o 2 @ BLESSID UNION Light In Your Eyes (Capitol) 2212 2117 2079 1906 84/
BREAKER @  SARAH MCLACHLAN Sweet Surrender (Arista) 2128 1914 1550 1206 1048 MOST INCREASED
BREAKER ® AERDSMITH Pink (Columbia) 2058 1807 1551 1309 40 PLAYS TOTAL
w 2 » €@ SOMETHIN' FOR THE PEOPLE My Love Is... (Wamer Bros) 1914 1848 1784 1595 7900 i s INCRENSE
18 18 22 27 HONA APPLE Cnmlnal (C/eanS/atE/WOfk) 1859 2125 2703 2802 65/0 CELINE DION My Heart Will Go On (550 MUSIC) +1749
s 1w 2 2 JEWEL Foolish Games (Atlantic) 1788 1975 3007 3405 7011 ALL SAINTS | Know Where It's At (London/island) +926
2 u sz @ ALANA DAVIS 32 Flavors (Elektra/EEG) 1783 1627 1530 1375  95/7 | SAVAGE GARDEN Truly Madly Deeply (Columbiz) ~ +651
_ 4 u @ LOREENA MCKENNITT The Mummers'... (Quinkn Road'W) 1747 1467 820 336 978 MATCHBOX 20 3am (Lava/Atiantic) +627
w1 s s SHE MOVES Breaking All The Rules (Geffen) 1494 2025 2995 3140 561 BILLIE MYERS Kiss The Rain (Universal) +522
w s w32 NOTORIOUS B.LG. Mo Money Mo Problems (Bad Boy/Arist) 1470 1530 1573 1640  46/0 ‘N SYNC | Want You Back (RCA) o +3%5
s o w @ WILL SMITH Gettin’ Jiggy Wit It (Columbia) 1465 1328 890 751 7355 | GREEN DAY Tme Of Your Lite Good Riddance) (Reprso) +392
. BACKSTREET BOYS As Long As You Love Me (Jive) +373
o 3 u €@ SISTER HAZEL Happy (Universal) 1408 1243 1154 1006 798 | jmmy RAY Are You Jimmy Ray? (Epic) s
@ ALL SAINTS | Know Where It’s At (London//sland) 1315 389 - - 103/28 JANET Together Again (Virgin) +365
w 2 @ 3 ELTON JOHN Something About The Way... (Rocket/A&M Associated) 1281 1542 2097 2346 56/0
2 u 3 3 BOYZII'MEN 4 Seasons Of Loneliness (Motown) 1228 1449 2191 2482 3N HOTTEST
w 35 % s SPACE MONKEYS Sugar Cane (Chingon/Factory/nterscope) 1223 1371 1378 1111 80/0 RECURRE NTS
o 1 o € MASEFeel So Good (Bad Boy/Arista) 1169 1066 841 701 68/4
_ _ & @ LOSUMBRELLOS No Tengo Dinero (Flex/Virgin) 938 786 644 521 42/4 ARTIST THLE LABELE
_ _ & @ UNCLE SAM I Don't Ever Want To See You Again (StonecreekEpic) 929 793 564 318 57 LEANN RIMES How Do | Live (Curb)
_ _ w @ BOYZIIMEN ASong For Mama (Motown) 74 T9 sz 357 536 | (eoerEnWl T L “EG)
. or You (Universal)
2 3w o a OLWE You're Not Alone (RCA) 762 877 919 846 5170 OMC How Bizarre (Huh!/Mercury)
— — & @ LAUREN CHRISTY Magazine (Mercury) 723 663 567 474 5811 ROBYN Do You Know (What It Takes) (RCA)
s s @ @ IMANICOPPOLA Legend Of A Cowgirl (Columbia) 687 628 735 824  23/0 | WALLFLOWERS One Headlight (Interscope)
w7 s 45 47 SARAH MCLACHLAN Building A Mystery (Arista) 684 686 987 1179 3110 PUFF DADDY & FAITH EVANS {112 11 Be Missing... (B Boy/Ast)
@  LUTRICIA MCNEAL Ain’t That Just The Way (Crave) 632 493 356 288  38/1 WILL SMITH Men In Black (Columbia)
@  SPICE GIRLS Too Much (Virgin) 622 268 49  —  60/30 | MIGHTY MIGHTY BOSSTONES The mpressin.. (Bg Apherey)
50 so 40 so  DIANA KING L-L-Lies (Work) 613 618 677 647 391 Breakers: Songs registering 2000 plays or more for the firs: time, Bullets

d to songs galning plays over the previous week. 1 two songs are
. . . - ied in number ot piays, the being played tations is placed
This chart reflects airplay from January 5-11. Songs ranked by total plays. Highlighted songs indicate Breaker. :im. '.'.2';?‘...&:.,’2'3‘93,,. ;&'&'?m l’é‘.";’,’l’mh‘.’{"e";mn w::k-’u':-:eok

135 CHR/Pop reporters. 133 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. Increases In totat piays. Weighted chart appears on R&R CNLINE.

WIL WKLX WLZR WMZQ WPGC WRUF WRVA WSNE WTPI WWDB WWWM CHOM KNIX WCSX WGST WHCN WTPA KTFM KBOS WSSL KSFO WISH KKLT CIMX KLTY WDVE KZLA WZTR
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~ NEW & ACTIVE

JIMMY RAY Are You Jimmy Ray? (Epic) COLLECTIVE SOUL She Said (Dimension/Capitol)
Total Plays: 584, Total Stations: 59, Adds: 44 Total Plays: 203, Total Stations: 15, Adds: 0

PUFF DADDY & THE FAMILY Been Around.. (Bad Boy/Arista)
Total Plays: 183, Total Stations: 33, Adds: 18

LSG My Body (EastWestEEG)
Total Plays: 565, Total Stations: 40, Adds: 1

LE CLICK Don't Go (Logic)
Total Plays: 154, Total Stations: 6, Adds: 0

EDWIN MCCAIN I'l Be (LavaAtiantic)
Total Plays: 513, Total Stations: 37, Adds: 5

VARIOUS ARTISTS Uttimate Jam (Arista)
Total Plays: 143, Total Stations: 10, Adds: 0

VERVE Bitter Sweet Symphony (HutVirgin)
Total Plays: 461, Total Stations: 30, Adds: 2

BIG HEAD TODD & THE MONSTERS Pease Dont.. (Revouion)| SNEAKER PIMPS 6 Underground (Virgin)
Total Plays: 430, Total Stations: 34, Adds: 0 Total Plays: 138, Total Stations: 4, Adds: 0

SERMON, MURRAY & REDMAN Rapper's Delight (Priority)
Total Plays: 135, Total Stations: 6, Adds: 0

‘N'SYNC | Want You Back (RCA)
Total Plays: 429, Total Stations: 59, Adds: 53

AMBER One More Night (Tommy Boy)
Total Plays: 126, Total Stations: 5, Adds: 0

K-Cl & JOJO ANl My Life (MCA)
Total Plays: 372, Total Stations: 51, Adds: 42

ROCKELL in A Dream (Robbins)
Total Plays: 107, Total Stations: 3, Adds: 0

BEN FOLDS FIVE Brick (550 Music)
Total Plays: 302, Total Stations: 33, Adds: 21

DAFT PUNK Around The World (Virgin)
Total Plays: 86, Total Stations: 3, Adds: 0

CHANTAL KREVIAZUK Surrounded (Columbia)
Total Plays: 278, Total Stations: 19, Adds: 1

BECK Deadweight (London/Island)
Total Plays: 77, Total Stations: 7, Adds: 0

SUNDAYS Summertime (DGC/Geffen)
Total Plays: 241, Total Stations: 8, Adds: 0

Songs ranked by total plays

IT'S THE THOUGHT THAT COUNTS, ISN'T IT? — Christmas time for the folks over atWHTS/
Quad Cities, IA-IL means the third annual “Crappy Christmas Gift Exchange.” This picture shows
that a lot of thought went into giving the absolute worst giftimaginable. Hey guys, where is my
Chia Pet? Members of the 'HTS family pictured with their priceless collectibles are (I-r) Mark
Manuel, Red Hot Brian Scott, Cori Stone, Kevin Walker, Joni Mitchell, and PD Tony Waitekus.

SOMEBODY GETTHIS SANTA A CHEESESTEAK — WIOQ/Philadelphia air personality Joe
Mamma (i) gave out toys to families in need who had written their holiday wishes in to the
station's “Holiday In Your Heart” promotion. Here he is with one of the lucky winners. He was
wearing the Santa hat, but we think in all his kindness he gave that away too.

Abps JaNuary 20

Erikah Carst “My Heart Goes Out To You” (Robbins)

Destiny’s Child “No, No, No” (Grass Roots/Columbia)
James tha “Be Strong Now” (Virgin)
Jana “Near Me” (Curb)
Ricky Jones “Still in Love” (Cherry/Universal)
Jonny Lang “Missing Your Love” (A&M)
Peach Union “Hush” (Epic)

Pistoleros "My Guardian Angel” (Hollywood)

HERE’S A ‘BIG PICTURE’— A&M recording artist Elton John (c) gets ready to show WZYP/
Huntsville PD Bill West (r) and late-night guy Billy Blades “something about the way” he brings
the house down.

WISH UPON A STAR — After quite a battle and plenty of persuasion by KYSR/Los Angeles
(Star 98.7), Arista recording artist Sarah MclLachlan made a “Sweet Surrender”and is now their
STAR “possession.” Shining together are (I-r)'YSR MD Chris Ebbot, air personality Lisa Foxx,
McLachian, and Arista West Coast Reg. Dir. Pop/Promo. Joe Reichling.

I
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Stations and their adds listed alphabetically by market
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January 16, 1998 R&R ® 45

WFLY/Albany, NY
OM: Michael Morgan
PD: Rob Dawes

MD: Ron Williams

JMMY RRY “Jimmy”
SHANM TWAIN SHM

& JOJO “Lif
SPICE GIRLS Mwn

WAEB/Allentown, PA
PD: Brian Check
MD: Chud( McGee

MY RAY "Jimmy”
BILLIE MYERS *Rain”
SHANIA TWAIN “Stl®

KQIZ/Amarilio, TX
PD Eric Stevens

SPIOE (éIRLS “Much®

K CI & J0J0

PUFF DADDY & FAMILV “Been™
BEN FOLDS FIVE Bnck

FAITHLESS “Leave’
BROOKLVN BOUNCE *Bounce™

KGOT/Anchorage, AK
DM: Mark Murphy

PD: Paul Walker
12 ALL SAINTS Knaw
12 WILL SMITI

SPICE GIRLS luch”

WSTR/Atlanta, GA
PD: Dan Bowen
MD: J.R. Ammons

No Adds

WAYV/Atlantic City, NJ
PD: Tommy Frank
APD/MD: Paul Kelly
33 RO BRS0KS “Happer

WIZNY/Augusta, GA
PD: Bruce Stevens

MD:; Michael Chase
K-Cl & JOUO “Lide™

KHFI/Austin, TX
PD: Krash Kelly
MD: Leslie Basenberg

15 JIMMY RAY “Jimmy”

WXYV/Baitimore, MD
PO: Dave Ferguson
APD: MD Throbb

MD Alhie Dee

PUFF DADDY & FAMILY “Been”
H JOCK JAM “Son”
7 LIL" SUZY “Memaorses™
7 KIM SANDERS “Jeaiousy™
GREEN DAY “Time"

WLSS/Baton Rouge, LA
PD/MD: Robert Elfman

ALL SAINTS “Know®
SHANIA TWAIN “Stil"

KQXY/Beaumont, TX
PO: Dale Baird
MO: Jammer

SPICE GIRLS “Much”

‘N SYNC “Want™

JIMMY RAY “Jimmy”™

K-C1 & JOJO “Lite”

WXYK/Biloxi, MS
PD: Patty Steele
MD: Kenny Vest

PUFF DADDY & FAMILY “Been”
MARCY PLAYGROUND "Sex”
X-Cl & JOJO “Life”

‘N SYNC “Want™
ALL SAINTS "Know™

WMRV/Binghamton, NY
OM: Bill Sheridan

PD: Jacko

MD: Louie G.

K-C1 & J0JO "Lits™
BABY BIRD You ¢
"N SYNC "Wani
SHANIA TWAIN st

KZMG/Boise, 10
PD/MO: Mike Kasper

17 SHANIA TWAIN *SHI"
BEN FOLDS FIVE “Brick”
JIMMY RAY *jimmy’

WXKS/Boston, MA
PD: John Ivey
APD/MD David Corey

9
7 SHAmA TWAIN ~Sull™

LOREEMA MCKENN*TT “Mummers ™
BABY BIRD “You're"

WKSE/Buttalo, NY
PD: Sue 0'Neil
APD/MD: Dave Universal

JIMMY RAY "Jimmy™

WRZE/Cape Cod, MA
PD: Mike 0'Donnell
MD; Kevin Mattews

MARIAH CAREY... “Breakdown”
PUFF DADDY & FAMILY “Been™
SPICE GIRLS “Much”

WSSX/Charleston, SC
PD: Calvin Hicks

‘ MD Christine Cross

THIRD EYE BLIND Hmr

CELINE DION “teart”

SPICE GIRLS “Much”
ALL SAINTS “Know"

WVSR/Charleston, WV
PD: Bill Shahan

26 JANA “Near

26 BILLIE MYERS “Rain”

16 JIMMY RAY “Jimmy*

16 ALL SAINTS "Know™

'WNKS/Charlotte, NC
PD: Brian Bridgman
MD Danny anm

BEN FOLDS FIVE “Brck”
T “Together”
SARAN MCLACHLAN “Surrender™

WKRQ/Cincinnati, OH
PD: Bill Klaproth
MD: Rodney Lear

No Adds

WZJM/Cleveland, OH
PD: Dave Eubanks

MD: Action Jackson
L] PUFF DAGDY & FAMILY “Been”
K-C & JOJO “Lite"

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J. McKay

22 LOREENA MCKENNITT “Mummers”
" ALL SAINTS “Know™

WNCI/Columbus, OH
PD: John Dimick
APD/MD: Neal Shame

9 ALL SAINTS “Know’
7 SARAH MCUCNLAM "Sutrender”
5 BILLIE MYERS “Rain”

KHKS/Dallas, TX
OM: John Cook
PD: Ed Lambert
MD: John Rcynolds

KCl &
CELINE mou mzn'
I ermy

WGTZ/Dayton, OH
OM/PD: Michael Luczak

15 ALL SAINTS "Know”
JIMMY RAY “Jimy”
BILLIE MYERS “Rain™

WKMX/Dothan, AL
PO: Phil Thomas
MD: Tim Godwin

SHANIA TWAIN “Stil®
SPICE GIRLS “Much®™

WNKI/Elmira, NY
PD: Bob Quick
MD: Eric Moon

SHANIA TWAIN "Stifl™
KACI L) M “Lite”
FAITHLESS "Leave”

WJET/Erie, PA
PD: Dana Lundon
MD: Dino Robitaille

-Gl & JOJO "Life”
ALL SAINTS “Know™

WRTS/Erie, PA
PD/MD: Jon Reilly
APD: Beth Ann McBride
N SVNC Wzn\
E\LLIE MYERS “Ran”

DRU HILL “Steps
BEN FOLDS VIVE “Brick™

KDUK/Eugene, OR

PD/MD: Barry MacGuire
35 N SYNC "W
SVICE GlRLS Mnch

BEN FOLDS FIVE "grbck'

WSTO/Evansville, IN
PD: Barry Witherspoon
MD: Tim Michaelson

SPICE GIRLS “Much”

BENTOLDS PR B
KMCK/Fayetteville, AR
PD: Scott Johnson
MD: Mike Chase
13 SPICE GIRLS "Much®

N FOLDS FIVE “Brick™

OVZ
EDWIN MCCMM

WWCK/Flint, MI
PD: Scott Seipel
MD: Nathan le
ISVHCEa
EDWIN MCDAIM I
SHANIA TWAIN "ShH™
BABY BIRD “You're”

WJIMX/Florence, SC
DM: Keith Mitchell

MD: Jack Kahan
K€l & J0J0 "L
Sihi Do smr

;:WBIRH“EW re”

WXKB/Ft. Myers, FL
PD: Chris Cue
MD Randy Sherwyn

SHE MOVES "Breaking”
WILL SMITH Jv
6 SP\CE GIRLS

6 ET “Ever
CI ) JOJO “Lde”
JIMMY RAY *Jmmy”

KISR/Ft. Smith, AR
PD/MD: Fred Baker

SHANIA TWAIN ~Shil”
FAK'STMLESS Lalvl

PUFF DADDV & FAMILY “Been”
BROOKLYN BOUNCE *Bounce™

WMEE/Ft. Wayne, IN
OM: Dean McNeil

PD/MD: Captain Chris Didier
APD: Ange Canessa

8 PAULA CDLE Me

6 JIMMY RAY
ALANA DAVIS Flzvors

WYKS/Gainesville, FL
PD/MD: Jeri Banta
APD: John Harlow

SHANSA TWAIN "Stal™
‘N SYNC "Want™

K-Cl & JOJO “Lie”
JIMMY RAY “dimmy”

WSNX/Grand Rapids, Mi
PD: John Thomas
APD/MD: Keith Curry

2% K-Cl & JOJO "Lite”

WIXX/Green Bay, Wi
PD: Dan Stone
MD: Davnd Bums

19

17 BILLIE MYERS

17 SARAH CLACHLM “Surrender”
9 ALL SAINTS “Know™

WRHT/Greenville, NC
PD: J.T. Bosch
APD/MD: Gina Gray

CELINE DION “Haart”
ALL SAINTS me

LE SAM
Y A .Iumw
N SYNC “Want”

WFBC/Greenville, SC
PD: Rob Wagman
APD/MD: J. Love

CELINE DION “Heart"
K-C) & 9040 "Lite”

WNNKMHarrisburg, PA
PD: John D°Dea
MD: Scott Shaw

BILLIE MYERS “Rain”™
‘N SYNC “Want™

WKSSMartford, CT
PD: Jay Beau Jones
MD: Mike McGowan

5 WALLFLOWERS "Marlenas”

KRBE/Houston, TX
PD: John Peake
APD: Scotty Sparks
MD Jay Mlchaels

ROBYN *!
SMANIA TWAI S!Ill
ATCHBOX

‘N SYNC ’wam'
HOUSE HEROES "Magec™

WZYPMuntsville, AL
PD: Bill West
MD: Chris Callaway

SPICE GIRLS "Much™
SISTER HAZEL 'H?w'
BEN FOLDS FIVE “Brick™
NATALIE IMBRUGLIA “Torn™

WZPL/ndianapolls, N
PD: Tom Gjerdrum

MD: Dave Decker
22 SPICE GIRLS "Much”™
JIMMY RAY “Jimemy*

WYOY/Jackson, MS
GM/PD: Dick O'Neil

MD: Kevin Vaughan
EDWIN MCCAIN T
BEN FOLDS FIVE “Brek”

WAPE/Jacksonville, FL
OM/PD: Cat Thomas
APD/MD: Tony Mann

32 JEWEL "Fooksh”
SPICE GIRLS “Much™

WAEZ/Johnson City, TN
DM: Bill Hagy
PD/MD: Gary Blake

4 BILLIE MYERS “Rain”
ANA “Near™
JIMMY RAY "Jimmy"
ALL SAINTS “Know™

WGLU/Johnstown, PA
PD: Rich Adams
MD: Mitch Edwards

SPICE GIRLS "Much”

WKFR/Kalamazoo, Mi
PD: Dave Michaels
MD: Craig Russell

10 SHANIA TWAIN “Stll”

N SYN(
108 UMBRELLOS “Tengo”
GARY BARLOW “Superhere™

KMXV/Xansas City, MO
PO: Jon Zellner
MD: Dytan

14 BEN FOLDS FIVE Brlck
14 JIMMY RAY "Jime

WWST/Xnoxville, TN
PD: Rich Bailey

MD Jake Edwards
GREEK DAY
SARAH MCLACNUN “Surtender”

MYERS *Ram”
OREENA MCKENNITT “MJmmers'”

KSMB/Latayette, LA
PD: Larry LeBlant
APD/MD: Sam Diamond
28 ‘N SYNC “Want"

1%
i) BEN FOLDS FIVE “Bnek”

K-Cl & JOJO “Lite’

WLAN/Lancaster, PA
PD: Jordan Walsh

APD/AMD: Vince 0'Ambrosio
5 LAUREN CHHISTY Magmm

NU FLAVOR "Heaven™

ALANA DAVIS “Flavors®

WHZZALansing, Mi
PD/MD: Woody Houston
5 BEN FOLDS FIVE Brick
5 JIMMY RAY

SHAKIA YWMN snu

"N SYNC "W

WLKT/Lexington, KY
PO: Jill Meyer

N SYNC “Want”
K-Cl & JOuD "Lite”
JIMMY RAY “Jimmy”

KFRX/incoln, NE
PD: Jerry Valletta
APD: Larry Freeze
MD: Jack Lee

SP|CE GIRLS
LOREENA MCKENNI'I'[ “Mummers™

KDRE/Little Rock, AR
PD: Neal Ardman
MD: Alyne Hoover

LSG BM P
SHANIA TWAIN “Shif
DRU HILL *§

WBLI/Long Island, NY
VP/Prog.: Gene Michaels
PD: Ken Medek

MD: Al Levine

GREEN DAY “Time”
ALL SAINTS “Know"

KiIS/Los Angeles, CA
PD: Dan Kieley
APD/MD: Tracy Austin

10 N SYNC “Want®
13 PUFF DADOY & FAMILY “Been”

WDJXLouisville, KY
PD: C.C. Matthews
APD/MD: Karen Rite

2 JlMMV RAY Jmmy
-Gl & JOJO “Lite’
PUFV 'l‘)cADDV & FAMILY “Been”

KZi/Lubbock, TX
PD: Jay Shannon
MD Chris Kelly
MATCHBOX 20 “Push”
BRVAM ADAMS Back'
K-Cl & JOJO "L
DIANA KING 'L~L~Lm'
ALL SAINTS “Know”

WMGB/Macon, GA
PD/MD: James Gregory

47 CELINE DION “Hear

25 BEN FOLBS FIVE Bﬂtk
25 JIMMY RAY “Jmmy*
2 K-C1 & J0J0 "Life”

WZEE/Madison, Wi
PD: Jimmy Steele

EOWIN MCCAIN “T'I"
BEN FOLDS FIVE "8nek”
JIMMY RAY “Jmimy”

KBFM/McAllen, TX
OM: Billy Santiago
APD/MD Jeff Dewitt

SUZY "Memories®
‘5 SISTER HAZEL “All"
39 MARIAH CAREV "Breakdown”

N SYNC “We
JOEV LAWRENCE “Never"

WAOAMelbourne, FL
PD: J.T. Daniels

2 ‘N SYNC 'WIM
K-Cl & JOJQ "L
SHANIA TWAIN srm

WKSL/Memphis, TN
PD: Chris Taylor
MD: Robin Cole

28 N SYNC “Want"

22 ALL SAINTS “Know'
LOREENA MCKEHNITT “Mummers'
UNCLE SAM “Evel

WHYIMiami, FL
PD: Rob Roberts
APD: Al Chio

MD: Dledre Poyner

L SAINTS “Know”
WILL SMITH

SP!CE GIALS Mucn‘

KDWB/Minneapolls, MN
PD: Rob Morris
APD/MD: Rich Davis

15 JIMMY RAY “Jimmy”
14 ‘N SYNC 'Wlm'mmy
UNCLE SAM “Ever”

WABB/Moabile, AL
PD: Wayne Coy
APD/MD: Darrin Stone

10 ‘N SYNC “Want"
H JON Y LANG lem
L SAINTS “Know"
EDWW MECAIN I|I
& J0J0 "L

WVAQ/Morgantown, WV
PD/MD: Lacy Neft

JANA “Nea

ALL SAINTS “Know”
JMNY RAY “immy’

N SYNC Wi
BILLIE MVERs “Rain”

WWXMMyrtie Beach, SC
OM/PDIMD: leki Nite

12 BOYZ I MEN “Song”_
BILLIE MYERS “Rain®
SPICE GIALS “Much®

X-Cl & JOJD “Lde™

WRVW/Nashville, TN
OM: Chariie Quinn
PD/MD: Tom Peace

CHANTAL KREVIAZUX “Surfounded
ALL SAINTS “Kaow’

WKCI/New Haven, CT

PD: Kelly Nash
31 CELINE DION “Heart”
JIMMY RAY “Jimmy”

WOQGN/New London, CT
PD: Jim Reitz

APD: Brent McKay

MD: Chico Marrero

PUFF DADDY & FAMILY “Been”
‘N SYNC “Want*

KHOM/New Orleans, LA
OM: Dave Stewarl
PD/MD: Kandy Klutch

13 "N SYNG “Want”
ALANA DAVIS “FHavors®

K-Cl & JOJO “Lite”

SHANIA TWAIN “Stid”

WEZB/New Orleans, LA
PD: Joe Larson

SHANIA TWAIN “Still"
JIMMY RAY “Jimrmy”

WHTZ/New York, NY
PD: Tom Poleman
APD: Kid Kelly

MD: Cubby Bryant

Ho Adds.

WNVZNorfolk, VA
PD: Don London
MD Jay West

DELINE DION “Heart"
FF DADDV & FAMILY “Bsen”

YNC *!
HUSTA RMYMES "Dangerous”

WKPK/NW Michigan
PD: Rob Weaver
MD: Brent Carey

‘N SYNC “want"

BOYZ i MEN “Song”

SPICE GIRLS “Much™

KJYO/Oklahoma City, OK
PD: Mike McCoy
MD Jimmy Barreda

INU LM
PUFF DADDV & FTIMLV “Been”
%G1 & JOJO "Life”

KQKQ/Omaha, NE

PD: Mike J. Steele

APDMD: J.J. Morgan
BOVZY'I‘ICMEN

QUEEN PEN ot
JIMMY RAY *Jimmy”

WXXL/Orlando, FL
OM: Adam Cook
APD/MD: Pete DeGraaff

‘N SYNC “Want”
ALL SAINTS “Know™

WI100/Philadelphia, PA
PD: Glenn Kalina
MD: Jay Towers
" DEBRA MICHAELS “How™
e $

13 33
n LOS UMBRELLOS “Tengo™

WBZZ/Pitishurgh, PA
PD: David Edgar
MD Laura Lilley

ALANA DAVIS “Flavors®
JIMMV RAY Junmy

WJBQ/Portiand, ME
PD: Tim Moore
MO: Keith Scon

JIMMY RAY ",
SHANIA TWAIN Stlll

KKRZ/Portiand, OR
PD: Ken Benson
APD/MD: Tommy Austin
33 ‘N SYNC "Want
30 MARIAH CAREY “Buttertly”
BILLIE MYERS “Ran”
SPICE GIRLS “Much”

WERZ/Portsmouth, NH
OM/PD: Jack D’Brien
C0-MD: Jay Michaels
C0-MD: Chris Tyler

My RAY iy
SHANIA TWAIN “StiH™
BEN FOLDS FIVE *Back”
FAITHLESS “Leave”

WSPK/Poughkeepsie, NY
DM: Brian Krysz
BLESSIGD UNION me

YNC "W
PUFF DADDV 6 FAMILY “Been”
SHANIA TWAIN “Stilt™

WPRO/Providence, RI
PD: Tony Bristol
MO: Oave Morris

SHANIA TWAIN *Stiir

WHTS/Quad Cities, 1A-IL
OM: Tony Waitekus
MD: Brian Scott

12 NU FLAVOR “Heaven”

WDCG/Raleigh, NC
OM: Brian Burns
PD: Kip Taylor
APD/MD: Chris Edge

10 CORNERSHOP “Brimful®

WRFY/Reading, PA

PD: Al Burke

MD: Scott Parks
FlEETWOOD MAC “Landslide”

BEN FOLDS FIVE “Brick™
ALANA DAVIS “Flavors™

WRVQ/Richmond, VA
PD: Lisa McKay

Interim MD: Travis Dylan
a K-C1 & J0JO “Life”
HANSON “Weird"

WXLK/Roanoke, VA
OM/PD: Russ Brown
MD: Lisa Jo Elfiott

2% MADFLY “Tonight”
SHANIA TWAIN “Sti™
PUFF DADDY & FAMILY “Been”

WPXYRochester, NY
OM: Clarke Ingram
APD/MD: J_J. Rice

SNANIA TWAIN ‘SMI'
SAINTS

ALANA DAVIS Flavors
GREEN DAY “Tyme™

WZOK/Rockterd, IL
PD: Scott Chase
MD: David Jay

"N SYNC “Want™

WTCF/Saginaw, MI
PD: Mark McGill
APD/MD: Juli Jay

ALL SAINTS "Know™
SPICE GIRLS “Much™
°N SYNC “Wam”

KSLZ/St. Louis, MO
PD: Jeff Kapugi
gg BACKSTREET BOYS “Long*
“Want’
10 MC ACHLAN *Suirender”
CELI DION
LOREENA MCKENNITT "Mummers™

KZHT/Salt Lake City, UT
PD: Marc Summers
MD: Jeff M:Caﬂnoy

‘N SYNC “Wast®

KKLO/San Diego, CA
PD: Mark Todd

32 JIMMY RAY “Jimmy®

KSLY/San Luis Obispo, CA
OM/PD: Dave Christopher
MD: Adam Burms

2 BACKSTR{ET BOYS “Playing”
13 OHRlSON “Return”
1

WILL SMTH
1 Koo Y
1AL SAINTS “Koow”

KZ0Z/San Francisco, CA
POD: Mike Edwards
APD/MD: Danny Ocean
29 O.I COMPANY “Forever”
9 SYNC “Want"

CELINE DION “Heart”

SP:CE GIALS "Much®

KBKS/Seattle, WA
PD: Mike Preston
MD Chet Buchanan

SISTER HAZEL "Happy”
JIMMY RAY ermy
PAULA COLE “Me"

KRUF/Shreveporl, LA WWKZ/Tupelo MS
PDMD: Gary Rohlnson PD/MD: Rick Stevens
12 "N SYNC "W K-Ci & JOJO "L

BEN FOLDS FIVE Bnck ‘N SYNC “Want™

L2k ] JANA “Near”
PUFF DADDV & FAMILY “Been” BEN FOLDS FIVE “Bnck”

KZZU/Spokane, WA
PD: Ken Hopkins
MD: John Conner

KISX/Tyler, TX
PD: Michael Storm
MD: Mick Fulgham

4 JIMMY RAY “Jimmy* SPICE GIALS "Mwch®
2 SARAH MCLACHLAN “Surrendar® ‘N SYNC “Want"
WDBR/Springfield, IL WSKS/Utica, BY
MD: Rik Blade PD: Bill Caicher
Yo Adds MD: Gina Jones

SHANIA TWAIN “Still"

KHTO/Springfield, MO

OM: Dave Alexander KWTX/Waco, TX

PD: Ray Michaels PD: Flash Phillips
;‘&"’,‘f,,{;""m MD: Jeff Miles

e
'ﬁ?& POTB‘;ELLDS 'me SARAH MCLACKLAN “Surrender”

BLESSIO UNION "L m
LUTRICtA MCNEAL

WWZ7Washington, DC
WNTQ/Syracuse, NY PD: Dale D’Brian
PD: Tom Mitchell APD/MD: Ron Ress
MD Jimmy Olsen 2 LELE DION “Hearr
JIMMV RAY “Jim)
FOLDS FIVE inck”
SNANIA TWAIN S'III
N SYNC "Want"
WIFG/Wausan, Wl

PD: Rod Phillips
WWHT/Syracuse, NY § e

ALL
bl
AH ‘ urrenger
PD: Ed Lacomb
T MY RAY sy
“Warl”

5 I
4 PUFF DADDY & FAMILY “Been”

KKRD/Wichita, KS
° PD: Jack Oliver
WWLD/Tallahassee, FL | MD: g;ggglgghmd
PD: gggﬂggm Mw. SHA!?IAAIMT\!?AI:“ “shir
JIMMY RAY “Jim
K-Cl & JOJ0 an

WBHT/Wilkes Barre, PA
WFLZ/Tampa, FL PD: Steve McKay
OM/PD: B.J. Harris mD: v'ﬂﬂ'fm'ff Ewm"

APD/MD: Domino

9 ALL SAWNTS Knnw
K-CI & JOJO "L
PUFF DADDY A FAM!LV "Been”
SISTER HAZEL “Happy”

LOREENA MC#ENNITT "Mummers™

WKRZ/Wilkes Barre, PA
PO; Tony Banks
WMG!/Terr,e L L) MD: Jerry Padden
PD: Rich 0’Brien b CATE e
MD: David Day SN T S
K-Ch & JOUO L
JIMMY RAY J'
BEN FOLDS FIVE " n:k
SHANIA TWAIN “SHIr"
WSTW/Wilmington, DE
MD: Mike Rossi

FAITHLESS “Lagve”
WVKS/Toledo, OH VERVE *Sympaony”
PD: Mike Wheeler

APD/MO: Bitl Michaels
SPICE GIALS, “Much”

MEJA “Crazy’
KFFM/Yakinma, WA
WPST/Trenton, NJ PD/MD: Jim Allen
renton, 12 KCIEJONO L
PD: Dave McKay PSR
MD: Andy w”l CELINE DION Heart

14 JONNY LANG "Missing”
10 LOREENA MCKENNITT “Mummers”
5 MASE “Feet”

WYCR/York, PA
ggﬂ%ﬁu;?&na,r:f DM: Rick McCauslin
i PD: ki
APD: Mark Medina Sl —

MD: Sally V.

Y RAY sy

S072 1 MEN “Song”
MASE “Feal”

N SYNC “Want"

MD: Dan (Dino) Nespoli
M.CAN‘A DAVIS Vl:vou
MATCHBOX
SHANIA TWAIN Sﬁll

KHTT/Tulsa, OK
OM: Sean Phillips
PD/MD: Carly Rush

GELINE DION “Heart”
e B0 o

). “Everythn
LISA LOEB “Do” "
N SYNC “Want” %

WHOT/Yourgstown, OH
PD: Tom Pappas
MD Mike Thamas

L0S UMBRERLOS “Tengo

PUFF DADDY & FAMIL
SPICE GIALS “Much®
K-C) & JOJO"Lte”

135 Total Reporters
135 Current Reporters
133 Current Playlists

Reported Frozen Playlist (1):
WNDU/South Bend, IN

Did Not Report, Playlist Frozen (1}:
KKMG/Colorado Springs, CO

e MAA DAL D aricanradiohictany com


www.americanradiohistory.com
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CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

AA S AL

WHTZ/New York ==\ KIiS/Los Angeles KZQZ/San Francisco wIDQ/Philadelphia ! KHKS/Dallas
(212) 239-2300 KI—SEM (§1B) 845-1027 (415) 957-0957 (630} 667v810\)p i 1061 KISSFM (214) 891-3400
Pgleman/Bryant ' 102.7 Kieley/Austin Edwards/Ocean Kalina/Towers I | Lambert/Reynolds
} t
PLAYS ARTIST/TITLE PLAYS ARTISTATITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
SW AW LW Tw SW AW LW TW SW AW LW TW 5W AW LW Tw SW AW LW TW
40 59 56 65 BACKSTREET BOYS/As Long As You 45 63 76 82 JANET/Together Again 72 68 64 71 NU FLAVOR/Heaven 54 64 55 54 CHUMBAWAMBA/Tubthumping 41 71 54 75 CHUMBAWAMBA/Tubthumping
63 65 57 63 CHUMBAWAMBA/Tubtnumgping 44 66 69 78 USHER/You Make Me Wanna 57 66 65 69 BACKSTREET BOYS/As Long As You 57 44 37 54 SOMETHIN' FOR../My Love Is The Stihh! 33 39 59 74 ROBYN/Show Me Love
28 36 56 63 JANET/Togeiher Agan 45 65 73 63 SAVAGE GARDEN/Truly Madly Deepl 68 69 66 68 BOYZ It MEN/4 Seasons Df 34 35 53 51 ROBYN/Show Me Love 38 73 55 73 NU FLAVDR/Heaven
64 62 54 63 USHER/You Make Me Wanna 35 35 40 62 LEANN RIMES/How Do | Live 64 49 69 64 CHUMBAWAMBA/Tubthumping 45 32 52 50 USHER/You Make Me Wanna 73 69 56 70 BOYZ Il MEN/4 Seasons Or
18 26 42 53 CELINE DIONMy Heart Will Go Dn 6 9 20 58 CELINE DIONMy Heart Wi Go On 47 50 67 62 ROBYN/Show Me Love 55 62 52 45 SUGAR RAY/Fly 22 24 44 64 USHER/You Make Me Wanna
61 63 56 42 NQTORIOUS B.1G./Mo Money Mo Problems 84 82 70 53 ALLURE/AIl Cried Out 70 70 65 61 USHER/You Make Me Wanna. 57 62 44 38 NDTORIOUS B.1.G./Mo Money Mo Problems 50 50 38 52 ALLURE/AIl Cried Out
31 31 28 39 SAVAGE GARDEN/Truly Madly Deeply 10 13 24 51 NU FLAVOR/Meaven - 2t 46 59 SAVAGE GARDEN/Truiy Madly Deeply 35 35 35 36 BACKSTREET BDYS/As Long As You 75 41 40 51 INOJ/Love You Down
42 37 35 38 SMASH MOUTHWalkin' On The Sun 43 47 45 49 SMASH MOUTHWakin' On The Sun 50 47 49 56 MATCHBOX 20/Push 14 21 27 33 SAVAGE GARDEN/Truly Madly Deeply 43 44 35 50 BACKSTREET BOYS/Quit Playing
37 42 4D 37 LOS UMBRELLOSMNo Tengo Dinero 48 50 47 46 CHUMBAWAMBA/Tubthumping 32 37 48 50 WILL SMITH/Gettin' Jiggy Wit It 5D 48 48 32 DIANA KING/I Say A Little 68 51 39 48 SUGAR RAY/Fly
62 59 35 36 SUGAR RAY/fly 27 28 44 46 LOS UMBRELLOS/No Tengo Dinero - - 45 50 JANET/Together Agan 53 63 34 29 ROCKELL/In A Dream 46 43 39 48 LOS UMBRELLOSNo Tengo Dinero
33 36 33 36 MATCHBOX 20/Push 85 63 42 44 BACKSTREET BOYS/As Long As You 72 67 45 50 ALLURE/Al Cried Out 39 28 29 28 MARY J. BLIGE/Everything 63 56 45 47 JEWELFoolish Games
36 26 34 34 PAULA COLE/! Don't Want To Wait -~ - 43 MARIAH CAREY/Honey 41 19 48 49 SUGAR RAY/Fly 12 25 33 28 BOYZ !l MEN/A Song For Mama - 36 46 MATCHBOX 20/Push
16 15 26 32 MATCKBOX 20/3am 19 15 39 40 MASE/Feel So Good 68 71 37 45 JEWEL/Foolish Games 25 - 33 28 INOJ/Love You Down 67 70 36 45 LEANN RIMES/How Do | Live
16 23 32 31 INOJLove You Down 36 40 JANET/Every Time - - 28 43 K-Cl & JOJO/AN My Life 39 30 32 27 LE CLICK/Dont Go 44 42 37 45 AZ YETMard To Say I'm
58 33 35 30 LEANN RIMES/How Do | Live 65 61 40 38 ROBYN/Show Me Love 25 27 41 34 NOTORIOUS B.I.G.Mo Money Mo Problems 48 33 33 27 SHE MOVES/Breaking Al 39 43 31 44 JANET/Together Again
34 34 34 30 ALLURE/AIl Cried Qut 29 31 37 34 SHE MOVES/Breaking Al 32 37 28 34 LE CLICK/Dont Go 15 19 30 26 WILL SMITH/Gettin Jiggy Wit It 44 44 35 42 THIRD EYE BLIND/Semi-Charmed Life
32 32 26 30 AEROSMITH/Pink 24 22 34 31 MATCHBOX 20/3am 27 27 34 32 MASEfFeel So Good 14 18 12 24 MASE/Feet So Good 12 42 29 40 BACKSTREET BOYS/As Long As You
31 32 33 29 ROBYN/Show M Love 29 28 35 30 OLIVE/You're Not Alone - - 29 DJ COMPANY/Forever Young - - - 21 ALL SAINTS/I Know Where Its At 42 4D 37 36 SHAWN COLVIN/Sunny Came Home
38 25 24 29 TONIC/If You Could Only 82 64 41 27 BOYZ Il MEN/4 Seasons Of. 25 35 26 28 BACKSTREET BOYS/Quit Playing 10 14 20 20 KILLER BUNNIES/I Gan't Take 46 28 16 22 ROBYN/Do You Know (What.
24 24 23 25 THIRD EYE BLIND/Semi-Charmed Life - - 22 25 BILLIE MYERS/Kiss The Rain = 25 28 ALL SAINTS/I Know Where It's At 21 13 20 20 BEE GEES/Still Waters 23 21 17 22 PLANET SOUL/Set U Free
21 26 23 25 DIANA KING/I Say A Littie. - - 10 23 JIMMY RAY/Are You Jimmy Ray? - 25 26 LISA LOEB/ Do - - 10 19 AMBER/One More Night 24 22 18 22 QUAD CITY DJ'S/C'mon 'N Ride It
17 11 23 24 MASEFeei So Good 17 14 14 22 WILL SMITH/Gettin' Jiggy Wit It - 21 24 BLUE BOY/Remember Me - - 20 19 JOCELYN ENRIQUEZ/Do You Miss Me 18 26 15 21 N-TRANCE/Da Ya Think I'm Sexy
16 17 17 24 THIRD EYE BLIND/Hows It Going To 8e 23 24 24 21 DAFT PUNK/Around The World 46 20 28 22 SOMETHIN' FOR. My Love Is The Shhn! 17 19 NO MERCYWhgre Do You Go 21 23 15 21 BLACKSTREET/No Diggity
17 20 22 23 VERVE PIPE/The Freshmen 9 15 18 19 SOMETHIN' FOR. My Love Is The Shhn! 29 27 25 22 LA BOUCHE/Be My Lover 15 21 19 19 LUTRICIA MCNEAL/AIN't That Just 41 45 15 21 MEREDITH BROOKS/Bitch
13 20 17 23 PUFF DAODY. /I'll Be Missing You - 11 17 QUEEN PEN/AIl My Love 29 27 - 21 REAL MCCOY/Another Night s - 18 DEBRA MICHAELS/How Do | Live - 16 13 19 CDOLI0/1.2.34 (Sumpin'.)
23 27 21 23 DAVE MATTHEWS BAND/Crash Into Me 8 6 14 16 BRYAN ADAMS/Back To You 18 18 11 19 HANSONA Will Come To You 21 - - 16 PUFF OADDY. /'l 8¢ Missing You 45 46 18 17 PUFF DADDY./I't 8e Missing You
22 26 22 22 LISA LOEB/ Do 9 12 19 16 LOREENA MCKENNITT/The Mummers' Danc 25 - - 17 MARK MORRISON/Return Ot The Mack 21 23 18 15 OLIVE/You're Not Alone 18 16 17 17 EN VOGUE/Don't Let Go (Love)
36 33 18 22 JEWEUfoolish Games 11 18 18 15 SPACE MONKEYS/Sugar Cane 44 48 14 14 THIRD EYE BLIND/Semi-Charmed Life 25 24 18 15 WILL SMITH/Men In Black 17 16 16 16 JOCELYN ENRIQUEZ/A Littie Bit Of
- - 21 19 WILL SMITH/Gettin' Jiggy Wit It - 11 15 ALL SAINTS/I Know Where It's At 10 - 10 EN VOGUE/Don't Let Go (Love) 58 59 44 15 ROBYN/Do You Know (What } 18 16 - 15 MARK MORRISON/Return Of The Mack
- 11 19 JIMMY RAY/Are You Jimmy Ray? 8 14 19 13 MEREDITH BROOKS/What Would Happen b 9 N SYNC/l Want You Back - - 17 15 BACKSTREET BOYS/Quit Playing 14 16 12 15 WILL SMITHMen In Black
16 13 13 17 JOCELYN ENRIQUEZ/Do You Miss Me 12 1D 13 GREEN DAY/Time Of Your Life. -~ - - CELINE DION/My Heart Will Go On - - 17 15 LE CLICK/Call Me - - 10 14 UNCLE SAM/I Don't Ever Want
15 19 16 15 GREEN DAY/Time Of Your Life. 10 11 10 12 SERMON, MURRAY.. /Rapper’s Delight - - SPICE GIRLS/Too Much 30 16 34 13 HANSON/I Will Come To You - - 14 LA BOUCHE/Sweet Dreams
12 12 - 15 CARDIGANS/Lovefool t 8 6 12 UNCLE SAM| Don't Ever Want.. - - - KAl/Say You'll Stay - 13 JANET/Together Again 14 - 14 LA BOUCHE/Be My Laver
- - - 15 VARIOUS ARTISTS/Uitimate Jam 17 11 8 12 NO AUTHORITY/Don't Stop = - - 11 L0OS UMBRELLOS/No Tengo Dinero B 13 LSGMy Body
13 13 15 15 LE CLICKCall Me - - 12 11 PAULA COLE/I Don't Want To Wart - 10 10 11 KIM SANDERS/Jealousy 7 6 11 12 MASEfFeet So Good
15 15 14 15 3RD PARTY/Can U Feel it 15 22 15 10 HANSON/I Will Come To You = - 10 11 LIU SUZY/Memories 19 22 9 9 MEREDITH BRODKS/MWhat Would Happen
- 11 14 SOMETHIN' FOR. /My Love Is The Sthh! < - - 10 N SYNG/I Want You Back 7 7 7 7 DIANA KING/L-L-Lies
- 13 14 14 DJ COMPANY/Rhythm Of Love c 6  PUFF DADDY & FAMILY/Been Around - - - - KCI & JOJO/AIl My Life
- 12 13 SPACE MONKEYS/Sugar Cane - - - - CELINE DIONMy Heart Will Go On
12 13 BOYZ Il MEN/A Song For Mama e N SYNC/| Want You Back
W
MARKET #8 & o ?"o&
zﬂ;[\glll\;\lzaigznigmn KRBE/Houston ‘ WXKS/Boston . [ WHYI/Miami Ky/ M | | wSTR/Atlanta
/03) 522- (713) 266-1000 (781) 396-1430 ) (954) 463-9299 AT ANTA (404) 261-2970
0'Brian/Ross m Peake/Michaels | IOSFM Ivey/Corey l ot ;n“§ Raberts/Chio/Poyner Bowen/Ammons
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/THTLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
SW AW LW TW 5W AW LW TW W AW Lw TW SW AW W T SW AW LW Tw
63 66 55 64 CHUMBAWAMBA/Tubthumping 20 21 44 64 CELINE DION/My Heart Will Go On 58 57 53 58 SMASH MOUTHMWalkin' On The Sun 65 64 47 62 SUGAR RAY/Fly 62 62 53 61 MATCHBOX 20/3am
33 46 55 59 SAVAGE GARDEN/Truly Madly Deepty 75 68 66 62 CHUMBAWAMBA/Tubthumping 58 61 58 58 CHUMBAWAMBA/Tubthumping 65 64 49 61 CHUMBAWAMBA/Tubthumoing 61 62 52 61 SUGAR RAY/Fly
61 48 47 56 SMASH MOUTHWalkin' On The Suf 40 40 65 61 SAVAGE GARDEN/Truly Madly Deeply 21 35 54 57 WALLFLOWERS/Three Marienas 40 48 50 58 BACKSTREET BOYS/As Long As You 31 37 53 61 SARAH MCLACHLAN/Building A Mystery
43 45 4D 54 MATCHBOX 20/Push 41 35 48 59 BACKSTREET BOYS/As Long As You 38 37 45 54 BLESSID UNION/Light In Your Eyes 66 65 49 58 ROBYN/Show Me Love 60 61 50 59 SISTER HAZEL/AIL For You
31 37 28 49 WILL SMITH/Gettin' Jiggy Wit It 67 58 59 56 ROBYN/Show Me Love 22 24 52 54 ELTON JOHN/Something About 22 20 34 51 CELINE DION/My Heart Wil Go On 60 64 51 59 PAULA COLE/ Don't Want To Wart
66 63 45 48 SUGAR RAY/Fly 70 64 61 53 SUGAR RAY/Fly 58 57 42 53 TONIC/f You Could Only 36 31 29 50 JANET/Together Again 59 60 52 56 DAVE MATTHEWS BAND/Crash into Me
65 65 53 47 BOYZ Il MEN/4 Seasons Of 42 39 43 47 MATCHBOX 20/Push 58 38 43 46 FIONA APPLE/Criminal 57 52 41 48 PAULA COLE/ Don't Want To Wait 29 26 30 38 SAVAGE GARDEN/Truly Madly Despl
26 29 34 47 NU FLAVOR/Heaven - 16 42 44 SMASH MOUTHAalkin' On The Sun 42 41 42 46 FLEETWOOD MAC/Silver Springs 24 31 30 39 SMASH MOUTH/MWalkin' On The Sun 22 31 31 36 ROBYN/Show Me Love
65 65 55 45 USHER/You Make Me Wanna 41 37 43 43 THIRD EYE BLIND/Semi-Charmed Lire 14 17 36 45 CELINE DION/My Heart Will Go 32 30 30 36 USHER?You Make Me Wanna 36 32 27 36 SNEAKER PIMPS/6 Underground
39 43 43 44 ROBYN/Show Me Love 47 40 44 42 USHERou Make Me Wanna 57 57 49 45 LEANN RIMESHow Do | Live 36 33 25 35 IMANI COPPOLA/Legend Of A Cowgi 35 30 28 35 FLEETWOOD MAC/Siver Springs
- 29 43 ALL SAINTS/ Know Where It's At 52 41 38 39 ROBYN/Do You Know (What 38 38 38 41 ROBYN/Show Me Love 15 23 21 33 DIANA KING/L-L-Lies 36 32 29 35 TONIC/ You Could Only
51 53 45 43 BACKSTREET BDYS/As Long As You 42 39 43 38 BACKSTREET BOYS/Quii Playing. 39 9 38 39 BILLIE MYERS/Kiss The Rarr 28 34 27 31 NOTORIQUS B.1.G/Mo Money Mo Problem: 26 35 28 35 LISA LOEB/ Do
43 47 49 41 ALLURE/AI Cried ut 28 34 34 35 AEROSMITH/Pink 18 19 38 39 MATCHBOX 20/3an 31 29 24 31 ALLURE/AI Cried Qut - - 23 34 JIMMY RAY/Are You Jimmy Ray?
23 32 27 3B JANET/Together Agan 68 57 39 34 NOTORIDUS B.L.G/Ma Maney Mo Problems 16 20 37 37 LISA LOEB/ Do 33 28 25 29 NU FLAVOR/Heaven 31 38 31 34 FIONA APPLE/Crimina
4D 36 33 37 NOTORIOUS B 1.G/Mo Maney Mo Probiems 23 16 22 31 JANET/Together Again 38 43 35 31 PAULA COLE/ Don't Want To War. 11 15 23 27 LE CLICK/Dont Go 18 27 32 34 WALLFLOWERS/Three Marignas
42 53 29 37 SOMETHIN' FOR../My Love Is Tne Shhh! 22 22 30 31 INOJ/Love You Down 20 21 25 29 BEN FOLDS FIVE/Brick 24 20 17 26 SAVAGE GARDEN/Truty Madly Deeply 33 39 33 34 VERVE/Bitter Sweet
- - 36 JIMMY RAY/Are You Jmmy Ray? 26 23 25 28 PAULA COLE/ Don't Want To Wait 9 10 21 26 AEROSMITH/Pink 20 24 19 26 MATCHBOX 20/3am 64 61 30 32 CHUMBAWAMBA/Tubthumping
28 33 28 34 LOS UMBRELLOS/No Tengo Dinero 12 24 28 NU FLAVDR/Heaven 25 37 25 25 MIGHTY MIGHTY../The Impression 27 28 23 25 MEREDITH 8ROOKS Whai Would Happen 3D 25 26 29 GREEN DAY/Time Of Your Life
45 45 29 33 JEWEUFoohsh Games - - - 26 ROBYN/Do You Really. 23 24 26 24 MEREDITH BROOKS/What Would Happen 14 19 16 24 WILL SMITH/Miam - - 22 29 CELINE DIONMy Heart Will Go O
49 41 46 33 ROBYN/Do You Know (What 18 17 25 24 REAL MCCOY/Another Night 15 19 20 23 BRYAN ADAMS/Back To You 35 33 21 24 THIRD EYE BLIND/Semi-Charmed Lite 11 24 28 2B BRYAN ADAMS/Back To You
50 39 31 28 SHE MOVES/Breaking Afl 25 26 17 23 LOS UMBRELLOSMNo Tengo Dinero 17 20 20 23 GREEN DAY/Time Of Your Life 24 19 13 20 ELTON JOHN/Something Abou 34 39 22 27 IMANI COPPOLA/Legend O A Cowgirl
39 36 28 28 LE CLICKMDon't Go 63 56 43 22 JEWELFoolish Games 17 21 13 20 SARAH MCLACHLAN/Sweet Surrende 20 19 15 20 BILLIE MYERS/Kiss The Rain 12 16 27 27 LOREENA MCKENNITT/The Mummess' Dance
.- 27 K-Cl & JOJO/AIl My Life 1420 JIMMY RAY/Are You Jimmy Ray? 19 19 20 20 BACKSTREET BOYS/As Long As You 34 32 29 20 REAL MCCOYAIL.) I'm Qutia 18 25 27 26 BACKSTREET BOYS/As Long As You
- - 4 24 "N SYNC/ Want You Back 28 25 17 19 EVERYTHING BUT./Missing - 16 18 VERVE/Bitter Sweet 5 5 5 19 80YZ I MEN/A Song For Mama 26 33 26 26 SARAH MCLACHLAN/Sweet Surrender
30 29 21 20 AZ VET/Hard To Say I'm 37 34 12 18 OLIVE/You're Not Atone 6 10 14 17 WYCLEF JEAN/Gone Till November 56 48 43 18 LEANN RIMESHow Do | Live 18 20 23 25 SMASH MOUTHWalkin' On The Sun
14 16 16 17 MASEFesl So Good 16 16 17 18 LOREENA MCKENNITT/The Mummers' Dance 17 16 17 17 THIRD EYE BLIND/How/s It Going To Be 12 14 12 17 ALEXIANumber 1 19 21 SISTER HAZEL/Happy
- - 12 16 SPICE GIRLS/Say You'll Be There 17 20 16 18 MASE/Feel So Good 14 15 15 16 ROBERT BRADLEY'S /Once Upon A Timg - 10 1% 17 SOMETHIN' FOR../My Love Is The Shhht - - 18 21 BEN FOLDS FIVE/Brick
- - 16 THIRD EYE BLIND/Semi-Charmed Life 21 21 15 18 FONA APPLE/Crimmal 14 16 14 14 ALANA DAVIS/32 Flavors 14 17 14 16 3RD PARTY/Can U Feel It 13 14 9 18 THIRD EYE BLIND/Hows It Gong To Be
11 16 10 16 DIANA KING/L-L-Lies 25 24 24 18 OMC/How Bizarre - - - 12 JONNY LANGMissing Your Love 24 25 11 16 SHE MOVES/Breaking Al 20 20 20 17 ELTON JOHN/Something Apout
38 12 12 15 MR. PRESIDENT/Coco Jamboc 25 23 14 16 LA BOUCHEBe My Lover - 10 9 11 EDWIN MCCAIN/'I( Bz 12 18 16 14 MARK MORRISON/Return Of Tne Mack 11 14 12 15 CARDIGANS/Lovetoal
10 - 1D 15 DJ COMPANY/Rhythm Of Love 21 19 16 16 LEANN RIMES/How Do | Live 19 16 16 11 SPACE MONKEYS/Sugar Cane 6 11 9 14 BRYAN ADAMS/Back To You 16 14 13 15 EN VOGUE/Don't Let Go (Love)
- - 15 OMCHow Bizarre 40 25 26 16 JOCK JAM/ock Jam - - - 9 FLEETWOOD MAC/Landslize 17 18 14 14 LE CLICKACall Me 17 - 13 12 AMY GRANT/Takes A Littie Tme
- 10 12 LE CLICK/Call Me 14 9 15 15 BILLIE MYERS/Kiss The Rain 17 16 8 8 SAVAGE GARDEN/Truly Madly Deeply 15 t4 13 14 TONI BRAXTON/Un-break My Hear 11 10 1t 12 OMC/How Bizarre
11 - 13 12 CULTURE BEAT/Take Me Away 18 11 7 15 LISA LOE8/ Do 15 8 9 7 OUVENou're Not Alone - 14 CARDIGANS/Lovefoo! 10 - 12 DUNCAN SHEIK/Barely Breathing
11 - 11 12 LIVIN' JOY/Don't Stop Movin 44 34 24 15 PUFF DADDY../1l) Be Missing You - - - 7 SHANIA TWAIN/You're Still The One 8 7 13 MONA Q/Stay In Love - 11 13 11 SPICE GIRLS/Say You'll Be There
- 12 BROOKLYN BOUNCE/Get Ready To Bounce 17 16 17 15 EN VOGUE/Don't Let Go (Love) 8 7 7 6 LAUREN CHRISTY/Magazine 16 11 16 13 OMC/How Bizarre 19 19 16 10 MEREDITH BROOKS/What Would Happen
- - 10 12 WHITE TOWN/Your Woman - - 14 SHAN!A TWAIN/You re Still The One 28 27 7 5 HANSON/ will Come To You < - 11 13 QUAD CITY DJ'S/C mon ‘N Ride It
43 43 11 11 MARIAH CAREY/Honey 15 16 11 14 2 UNLIMITED/Get Ready For Thi - - - - JIMMY RAY/Are You Jimmy Ray? - 6 8 12 SARAH MCLACHLAN/Sweet Surrender
10 9 10 SPACE MONKEYS/Sugar Can - 14 FUGEES/Killing Me Softly - LOREENA MCKENNITT/The Mummers’ Dancs 54 31 13 12 DIANA KING/I Say A Littie
45 45 12 10 INOJ/Love You Down - - 11 13 NO MERCYAWhere Do You Go - BABY BIRD/You're Gorgeous 9 9 9 11 LISALOEB/ Do
KBKS/Seattle pMB KDWB/Minneagolis 0 KKLQ/San Diego W‘I WBLI/Long Island KSLZ/St. Louis
(206) 282-5477 (612) 340-9000 (619) 565-6006 (516) 732-1061 (314) 692-510D
Prestan/Buchanan ’a]} Morris/Davis Todd el 28l | | Medek/Levine ' Kapugi
L i
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/THLE PLAYS ARTIST/TITLE
5W AW LW TW SW AW LW SW AW LW Tw 5W AW LW TW SW AW LW Tw
43 42 59 62 MEREDITH BROOKS/What Would Happen 67 7D 68 72 NOTORIOUS B.IG./Mg Money Mo Problems 59 78 64 65 SAVAGE GARDEN/Truly Madly Deeply 30 30 48 50 BACKSTREET BOYS/As Long As You. 51 73 75 84 ROBYN/Show Me Love
6D 63 57 62 CHUMBAWAMBA/Tubthumping 68 67 46 71 SMASH MOUTHWalkin' On The Sun 43 72 65 64 THIRD EYE BLIND/How's It Going To Be 48 48 48 48 MATCHBOX 20/Push 82 80 77 82 NQOTORIOUS B.IG/Mg Money Mo Probiems
64 59 57 60 MATCHBOX 20/3am 69 69 70 68 USHER/You Make Me Wanna. 79 78 65 63 MATCHBOX 20/3am 48 48 48 47 CHUMBAWAMBA/Tubthumping 80 84 73 81 SMASH MOUTHMWalkin' On The Sun
63 62 56 60 SUGAR RAY/Fly 69 71 68 66 CHUMBAWAMBA/Tubthumping 45 56 62 63 BLESSID UNION/Light In Your Eyes 48 48 48 47 SUGAR RAY/Fly 75 81 76 81 SAVAGE GARDEN/Truly Madly Deeply
64 65 59 60 SMASH MOUTHMWalkin' On The Sun 28 35 43 65 SAVAGE GARDEN/Truly Madly Deeply 46 47 64 58 ROBYN/Show Me Love 3D 48 48 46 ROBYN/Show Me Love 71 82 75 80 USHER/You Make Me Wanna.
39 61 57 60 SAVAGE GARDEN/Truty Madly Oeeply 35 34 46 49 JANET/Together Again 46 46 47 48 TONICIf You Couid Only. 3D 48 48 46 AMBER/One More Night 81 81 70 66 CHUMBAWAMBA/Tubthumping
37 56 55 54 PAULA COLE/ Don't Want To Wail 31 30 33 47 MATCHBOX 20/3am 47 45 46 47 LISA LOEB/ Do 30 18 30 37 JANET/Together Again 51 51 - 59 BACKSTREET BOYS/As Long As You
- 37 42 45 BILLIE MYERS/Kiss The Rain 49 43 49 46 ROBYN/Show Me Love 21 16 46 47 JANET/Together Again 48 30 30 37 LIVIN' JOY/Don't Stop Movin' ~ 27 40 47 SNEAKER PIMPS/6 Underground
22 4D 42 44 LiSA LOEB/ Do 68 64 45 46 BOYZ I! MEN/4 Seasons Of. 78 79 48 46 SMASH MOUTHMWalkin' On The Sun 30 30 30 36 THIRD EYE BLIND/Semi-Charmed Life - 41 47 JIMMY RAY/Are You Jimmy Ray?
64 43 42 43 TONIC/f You Could Only. 31 42 63 44 INDJLove You Down 2D 31 46 46 ALANA DAVIS/32 Flavors 3D 3D 30 36 SHE MOVES/Breaking All. 50 50 40 45 SUNDAYS/Summertime
42 44 39 42 ROBYN/Show Me Love 43 41 58 41 PAULA COLE/I Don't Want To Wait 20 54 45 46 BACKSTREET BOYS/As Long As You 30 30 30 36 3RD PARTY/Can U Feel It 40 45 37 44 MEREDITH BROOKS/MWhat Would Happen
24 20 37 42 GREEN QAY/Time Ot Your Lite. - - 23 38 CELINE DION/My Heart Will Go On 22 21 45 45 SARAH MCLACHLAN/Sweet Surcender 18 18 30 35 USHER/You Make Me Wanna 24 27 37 43 INQJ/tove You Down
- - 6 41 CELINE DIONMy Heart Will Go On 12 25 37 37 LOS UMBRELLOS/No Tengo Dinero - - 45 44 BILLIE MYERS/Kiss The Rain 3D 30 30 33 TONICAt You Could Onty - 17 39 43 BILLIE MYERS/Kiss The Rain
19 37 40 41 VERVE PIPE/The Freshmen 45 42 48 31 SUGAR RAY/Fiy 34 34 47 43 SISTER HAZEL/Happy 18 18 18 24 SAVAGE GARDEN/Truly Madly Deeply 47 47 38 43 ALLURE/AIl Cried Out
64 41 39 38 SISTER HAZEL/AIl For You 25 26 27 31 MEREDITH BROOKS/What Would Happen 33 34 46 42 MEREDITH BROOKS/What Would Happen 16 18 18 23 INOJ/Love You Down 44 45 36 42 THIRD EYE BLIND/How's It Going To Be
- 27 36 BEN FOLDS FIVE/Brick 23 21 33 30 BACKSTREET BDYS/As Long As You. 22 20 36 34 GREEN OAY/Time Of Your Life. 16 18 18 22 WILL SMiTH/Gettin' Jiggy Wit It 45 47 37 42 BOYZ Il MEN/4 Seasons Of..
35 58 4D 36 MATCHBOX 20/Push 27 25 30 28 PUFF DADDY. A'll Be Missing You -7 34 33 LOREENA MCKENNITT/The Mummers' Dance 30 18 18 22 LOS UMBRELLOS/Ng Tengo Dinero 4D 38 37 41 IMAN! COPPOLA/Legend Of A Cowgirl
39 35 35 34 SARAH MCLACHLAN/Buiiding A Mystery 21 25 27 28 BEE GEES/Still Waters.. - 33 CELINE DIONMy Heart Will Go On - - 18 21 OLIVE/You're Not Alone 54 50 4D 41 JANET/Together Again
58 35 33 34 JEWEUFoolish Games - - 26 28 NU FLAVOR/Heaven - 32 JIMMY RAY/Are You Jimmy Ray? - 18 18 21 PATRIZIANVoices in My Head 40 40 37 39 MATCHBOX 20/3am
29 34 36 32 LOREENA MCKENNITT/The Mummers' Dance 16 16 27 26 SOMETHIN' FOR../My Love Is The Shhh! 5 26 SUGAR RAY/Fly 10 16 16 20 LUTRICIA MCNEAL/AInt That Just. 37 37 39 38 FIONA APPLE/Criminal
22 18 20 24 THIRD EYE BLIND/Sem:-Charmed Life - - 26 26 MARIAH CAREY/Honey - - 23 LUSCIOUS JACKSON/Naked Eye 16 16 16 19 SMASH MOUTHMWatkin' On The Sun 26 25 37 34 BOYZ Il MEN/A Song For Mama
16 34 34 23 SARAH MCLACHLAN/Sweet Surrender - 5§ 23 24 BILLIE MYERS/Kiss The Ram - 23 21 23 MIGHTY MIGHTY. /The Impression.. - - 16 17 CELINE DION/My Heart Wil Go On - - 19 33 SPICE GIRLS/Too Much
8 22 28 22 ALANA DAVIS/32 Flavors - - 19 24 WILL SMITH/Gettin' Jiggy Wit It 21 19 21 23 MARK MORRISON/Return Of The Mack - - 1B 16 MATCHBOX 20/3am 36 30 21 33 HANSON/I Will Come To You
- 6 26 22 BRYAN ADAMS/Back To You 28 28 28 24 SISTER HAZEL/AIl For You 20 23 23 22 EN VOGUE/Don't Let Go {Love) 10 16 10 16 LOREENA MCKENN{TT/The Mummers' Dance 34 34 30 33 PUFF DADDY./I'lt Be Missing You
36 36 38 21 THIRD EYE BLIND/How's It Going To Be 28 26 24 24 BACKSTREET BOYS/Quit Playing. 26 23 21 22 LAUREN CHRISTY/Magazine 16 10 10 15 SPACE MONKEYS/Sugar Cane - 6 27 29 AEROSMITH/Pink )
1 17 27 20 BACKSTREET BOYS/As Long As You.. 31 19 22 24 THIRD EYE BLIND/Semi-Charmed Life 22 - 19 21 QOLIVE/You're Not Aione 12 16 16 15 BRYAN ADAMS/Back To You - - 1D 29 GREEN DAY/Time Of Your Life
- 20 20 WALLFLOWERS/One Headlight 26 25 26 24 JOCELYN ENRIQUEZ/Do You Miss Me 22 23 21 21 BRYAN ADAMS/Back To You - 16 16 14 VARIOUS ARTISTS/Uitimate Jam 43 41 28 28 LISA LOEB/ Do
39 23 26 20 VERVE/Bitter Sweet . 28 27 28 24 MR. PRESIDENT/Coco Jamboo 19 20 20 21 SISTER HAZEL/AIl For You 16 10 1D 13 NU FLAVDR/Heaven - - 15 27 ALANA DAVIS/32 Flavors
19 19 17 17 MERED(TH BROOKS/Bich 27 25 22 23 WILL SMITH/Men In Black 35 32 35 21 CHUMBAWAMBA/Tubthumping - 10 10 11 DIANA KING/L-L-Lies - - - 25 N SYNG/ want You Back
- - - 16 PAULA COLE/Where Have All. 22 20 20 23 JEWELfFoolish Games 47 23 18 21 VERVE/Bitter Sweet... 5 5 5 7 BEE GEES/Still Waters.. 5 13 19 25 NU FLAVDR/Heaven
18 18 17 15 DAVE MATTHEWS BAND/Crash Into Me 26 47 20 23 ALLURE/AI Cried Out 82 23 23 19 WALLFLOWERS/One Headfight = - - - GREEN DAY/Time Ot Your Life 71 72 31 22 TONIGM You Cou_ld D{!Iy.
19 21 20 15 SHAWN COLVIN/Sunny Came Home = - 12 23 ALL SAINTS/I Know Where It's At - - 18 18 OMG/How Bizarre - - - - ALL SAINTS/ Know Where It's At - 10 25 21 WILL SMITH/Gettin' Jiggy Wit It
12 14 18 14 SPACE MONKEYS/Sugar Cane - - 27 23 QUAD CITY DJ'S/C'mon "N Ride It . - 21 18 18 MEREDITH BROOKS/Bitch <5 11 17 BRYAN ADAMS/Back To You
- - - 14 JEWEL/You Were Meant. 19 18 19 22 MASEFeel So Good 21 19 - 17 THIRD EYE BLIND/Semi-Charmed Lite 19 21 25 17 SOMETHIN' FDR.. My Love Is The Shhht
- - - 6 SISTER HAZEL/Happy 28 23 28 22 MARK MORRISON/Return Of The Mack 21 21 17 17 CARDIGANS/Lovefool 5 12 17 14 SPACE MONKEYS/Sugar Cane
- - - - JIMMY RAY/Are You Jimmy Ray? 25 22 24 22 ROBYN/Do You Know (What.) 21 20 22 17 DISHWALLA/Counting Blue Cars 41 24 20 13 JEWEUFooiish Gar'nes
8 s - PAULA COLEMe - 17 24 21 GREEN DAY/Time Ot Your Life... - - 20 17 JEWELFoolish Games - 8 15 13 UNCLE SAM/I Don't Ever Want..
26 10 18 21 LEANN RIMES/How Do | Live 26 23 - 17 MATCHBOX 20/Push - - 1D 11 MASEfFeel So Good
21 - - 21 ENVOGUE/Don't Let Ga (Love) 81 50 16 13 PAULA COLEA Don't Want To Wait - - - 10 SARAH MCLACHLAN/Sweel Surrender
20 18 - 20 OMC/How Bizarre 40 44 17 35 23 8 7 SHE MOVES/Breaking All..
T
Raekeakaeheleta o m -— ———r T e —



www.americanradiohistory.com

e

January 16, 1998 R&R ® 47

BIARKET #20 JAMMIN
7 WXYV/Baltimore =2e= cq L | |wezzpittsburgn ﬂz WFLZ/Tampa WZJM/Clevetand KKRZ/Pariland, OR
" (410) 653-2200 (412) 920-9400 (813) 839-9393 (216) 621-3300 B503) 2/%6—(1_100
TODAY'S HIT MUSIC Ferguson/Dee today's hit music Clark/Edgar/Lilley Harris/Domino Eubanks/Jackson enson/Amstin
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/THTLE PLAYS ARTIST/TITLE
5W AW LW TW 5W AW LW TW SW AW LW TW SW AW LW TW W AW LW Tw
66 70 71 90 CHUMBAWAMBA/Tubthumping 67 53 65 64 CHUMBAWAMBA/Tubthumping 36 38 71 66 USHER/You Make Me Wanna... 25 33 65 64 SAVAGE GARDEN/Truly Madly Deeply 34 39 47 71 JANET/Together Agam
51 70 71 90 INOJ/Love You Down 62 62 65 61 SUGAR RAY/Fly 66 67 69 65 NOTORIOUS B G /Mo Money Mo Problems 63 63 57 63 SMASH MOUTHMWalkin’ On The Sun 50 68 66 68 SAVAGE GARDEN/Truly Madt Deeply
- - 43 90 CELINE DION/My Heart Will Go On 57 58 58 56 LEANN RIMES/How Do I Live 35 45 55 62 SAVAGE GARDEN/Truly Madly Deeply 60 53 61 60 USHER/You Make Me Wanna... 61 70 71 67 USHER/You Make Me Wanna ..
45 41 34 83 ROBYN/Show Me Love 48 46 60 53 SMASH MOUTHMWalkin’ On The Sun 72 68 67 59 INOJ/ALove You Down 57 62 63 5B SUGAR RAY/Fly 34 37 70 67 BACKSTREET BOYS/As Long As You ..
43 43 36 81 MATCHBOX 20/Push 58 61 49 51 TONIC/f You Could Oniy... 38 41 42 50 JANET/Together Agan 59 66 64 56 CHUMBAWAMBA/Tubthumping 10 12 44 3 CELINE DIONMy Heart Will tio On
44 37 11 64 NOTORIOUS B..G/Mo Money Mo Probiems 38 33 42 44 ALLURE/AIl Cried Out 57 60 67 47 JEWEL/Foolsh Games 30 56 38 53 BACKSTREET BOYS/As Long As You 69 70 70 §2 NOTORIOUS B.L.G./Mo Monty Mo Problems
19 18 - 64 THIRD EYE BLIND/Semi-Charmed Life 25 31 42 44 MATCHBOX 20/3am 37 34 32 45 SMASH MOUTHWalkin' On The Sun 11 20 3t 53 WILL SMITH/Gettin® Jiggy Wit It 30 36 46 50 SMASH MOUTHMWalkin' On “he Sun
69 70 71 51 USHER/You Make Me Wanna. 31 29 41 41 LISA LOEB/ De 45 46 39 43 ROBYN/Show Me Love 56 58 56 39 ALLURE/All Cried Out 65 51 51 47 ROBYN/Show Me Love
59 70 71 46 BACKSTREET BOYS/As Long As You. 44 37 40 39 ROBYN/Show Me Love 70 57 29 42 SUGAR RAY/Fy 26 27 49 33 GOO'S PROPERTY/Stomp 32 33 42 45 MATCHBOX 20/3am
68 70 64 46 SUGAR RAY/Fly 33 33 34 38 JEWELfFoolish Games 70 59 34 42 CHUMBAWAMBA/Tubthumping - - - 31 CELINE DION/My Heart Will Go On 60 44 49 4p CHUMBAWAMBA/Tubthumping
- - 4D 45 REAL ONEAJ Like Pina Colada 39 58 43 37 MATCHBOX 20/Push - - 39 42 JIMMY RAY/Are You Jimmy Ray? 13 11 32 30 BLESSID UNION/Light In Your Eyes - - 29 37 AEROSMITH/Pink
- - 42 42 BACKSTREET BOYS/Backstreet's Back 37 37 36 36 OMC/How Bizarre 29 33 41 40 MATCHBOX 20/3am 24 24 18 30 RDBYN/Show Me Love 32 32 41 37 INOJ/Love You Down
58 39 59 40 80YZ Il MEN/4 Seasons Of. 36 32 40 35 SAVAGE GARDEN/Truty Madly Deeply - - B 38 CELINE DION/My Heart Will Go On 47 57 20 29 NU FLAVOR/Heaven 33 34 38 34 SUGAR RAYFly
- - 38 37 ROCKELL/n A Dream 36 36 33 34 PAULA COLE/ Don't Want To War 32 29 34 36 ALLURE/AN Cried Out 30 22 27 29 INOJLove You Down 41 40 29 34 BOYZ Il MEN/4 Seasons Of
37 41 5 35 LOS UMBRELLOS/No Tengo Dinero 26 29 32 34 GREEN DAY/Time Of Your Life. 40 41 37 36 BACKSTREET BOYS/As Long As You.. 35 34 23 28 LEANN RIMES/How Do | Live - - 33 'N SYNC/l Want You Back
- 36 34 31 MATCHBOX 20/3am 16 21 33 34 0ASIS/Don't Go Away 34 37 41 36 LISA LOEB/! Do - - 28 28 VARIOUS ARTISTS/Ultimate Jam 7 21 29 32 THIRD EYE BLIND/How's It Going To Be
- - 11 29 ALL SAINTS/I Know Where It's At 38 34 36 32 MEREDITH BROOKS/What Would Happen 30 30 35 36 THIRO EYE BLIND/How's It Going To Be 23 21 30 26 PUFF OADDY../'!l Be Missing You - 5 31 32 UNCLE SAM/I Don’t Ever Wint..
- - - 27 BACKSTREET BOYS/Quit Playing 24 20 32 30 THIRD EYE BLINO/How's It Geing To Be 34 32 41 36 SHE MOVES/Breaking All... - 18 26 26 KIM SANDERS/Jealousy 44 40 32 31 MARIAH CAREY/Honey
42 37 41 26 SMASH MOUTHMWalkin' On The Sun - - 29 26 SARAH MCLACHLAN/Sweet Surrender 37 27 32 35 MARIAH CAREY/Honey 28 30 26 26 SHE MOVES/Breaking All... 60 51 51 30 PAULA COLEA Don't Want T War
- - 11 21 SPICE GIRLS/Too Much 33 29 37 25 FIONA APPLE/Criminal 18 32 26 33 BILLIE MYERS/Kiss The Rain 23 17 21 24 98 DEGREES/Invisible Man - - - 30 MARIAH CAREY/Butterfly
35 37 34 18 ALLURE/AN Cned Out - - - 23 SISTER HAZEL/Happy 39 34 29 33 IMANI COPPOLA/Legend Ot A Cowgirl - - - 22 MATCHBOX 20/3am - - 22 29 GREEN DAY/Time Of Your Le.
30 t3 35 18 AEROSMITH/Pink 20 24 23 23 WALLFLOWERS/One Headhght 53 52 52 31 LEANN RIMES/How Do | Live 26 25 27 22 BOYZ Il MEN/4 Seasons Of.. 22 26 30 29 SOMETHIN' FOR../My Love 's The Shhh!
41 35 - 17 SAVAGE GARDEN/Truly Madiy Oeeply 46 44 17 22 SISTER HAZEL/AIl For You 25 29 34 30 NU FLAVORMeaven 22 18 18 21 MARK MORRISON/Return Of The Mack 51 46 32 27 MATCHBOX 20/Push
- - - 16 PUFF DADOY & FAMILY/Been Around. 43 49 38 22 THIRD EYE BLIND/Semi-Charmed Life - - 26 28 SPICE GIRLS/Too Much 17 19 20 20 SPICE GIRLS/Say You'll Be There 42 41 28 26 ALLURE/AIl Cned Out
30 39 43 12 SOMETHIN' FOR ./My Love Is The Shhh! - - - 21 CELINE DION/My Heart Will Go On 32 32 20 26 TONICA! You Could Onty... 19 21 23 20 OMC/How Bizarre 24 24 24 26 THIRD EYE BLIND/Semi-Charmed Life
32 40 41 12 NU FLAVOR/Heaven 17 17 23 20 BACKSTREET BOYS/As Long As You... 46 33 22 25 BOYZ |l MEN/4 Seasons Of. 18 21 15 20 WALLFLOWERS/One Headight - - 17 24 MASE/Feel So Good
45 52 72 12 MASEfFeel So Good - - 18 20 SMASHING PUMPKINS/1979 21 25 20 23 THIRD EYE BLIND/Semi-Charmed Life 25 25 14 19 NOTORIOUS B..G Mo Money Mo Problems 5 9 9 24 BRYAN ADAMS/Back To You
- - 17 11 SERMON, MURRAY.../Rapper's Delght - - 18 19 JANET/Together Again 15 18 18 22 GINUWINE/When Doves Cry 21 14 20 19 BLACKSTREET/No Diggity 29 24 20 23 LISA LOEB/ Do
- - - 11 JOCK JAM/Son Of Jock Jam 17 20 25 19 MEREDITH BROOKS/Bitch 33 24 23 22 MATCHBOX 20/Push 20 12 19 18 THIRD EYE BLIND/Semi-Charmed Life 30 25 21 21 ROBYN/Do You Know (What. )
- 21 20 10 BOYZ Il MEN/A Song For Mama - - - 19 NATALIE MERCHANT/Wonder 39 33 35 22 AOBYN/Do You Know {What.) 13 15 19 17 BACKSTREET BOYS/Quit Playing... 21 19 14 21 MEREDITH BROOKS/What Would Happen
24 32 39 8 WILL SMITH/Gettin' Jiggy Wit It - - - 19 ALANIS MORISSETTE/Head Over Feet 26 23 12 22 98 DEGREES/Invisible Man 22 19 21 17 ROBYN/Do You Know (What..) 25 24 15 12 ELTON JOHN/Something Atout...
- - 13 8 PUFF DADDY & FAMILY/It's All About... - - - 18 ALANIS MORISSETTE/Ironic 8 12 21 19 ALANA DAVIS/32 Flavors - - - 16 'N SYNC/l Want You Back 8 7 8 11 BLESSID UNION/Light in Yeur Eyes
12 17 24 8 SPACE MONKEYS/Sugar Cane - - - 18 ALANIS MORISSETTE/You Learn 22 25 23 18 SPACE MONKEYS/Sugar Cane 15 10 11 16 JEWEL/Foolish Games 11 14 9 10 HANSON/I Wil Come To You
31 21 27 7 KILLER BUNNIES/ Gan't Take. 19 18 19 18 NO DOUBT/Don't Speak 7 B 6 17 BOYZ Il MEN/A Song For Mama 16 13 17 15 MASE/Feel So Good - - 6 8 LOREENA MCKENNITT/The hMummers' Dance
- - - 7 LIl SUZYMemories 16 15 17 14 USHER/You Make Me Wanna.. - B 16 15 BRYAN ADAMS/Back To You 29 29 17 15 OIANA KING/L-L-Lies 12 14 18 6 SERMON, MURRAY. /Rapper's Delight
52 34 38 7 HANSONA Will Come To You - - - 13 ALANA DAVIS/32 Flavors 22 22 13 12 PAULA COLE/ Don't Want To Wait - - - 15 ALL SAINTS/I Know Where It's At - - - & ALLSAINTS/I Know Where i's At
- - - 7 KM SANDERS/Jealousy - 8 13 8 LAUREN CHRISTY/Magazine 15 15 16 11 BACKSTREET BOYS/Quit Playing... 21 20 14 14 LL. COOL J/Phenomenon - - - . BILLIE MYERS/Kiss The Ran
- - 20 7 UNCLE SAM/I Don't Ever Want... - - - - JIMMY RAY/Are You Jimmy Ray? 7 8 6 10 OLIVENou're Not Alone 17 16 15 13 WILL SMITH/Men In Black - - - - SPICE GIRLS/Too Much
- - - - GREEN DAY/Time Of Your Life... - - - - BRYAN ADAMS/Back To You - - 7 10 WILL SMITH/Gettin' Jiggy Wit it 13 12 12 13 SPICE GIALS/Wannabe
7 8 7 10 SARAH MCLACHLAN/Sweet Surrender 9 15 10 12 UNCLE SAM/I Don't Ever Want.
1 ]
WKRQ/Cincinnati “ KMXV/Kansas City WPRO/Providence WNC!/Columbus, OH WNVZ/Norfolk
(513) 763-5500 (816) 753-0933 (401) 433-4200 MF,MI,H,MZ,‘,? (614) 224-9624 (804) 47-2000
Kiaproth/Lear (_]13 [M Zeliner/Dillon ieirorwmBpeie] | | BostoiMors Dimick/Sharpe London/West
——
PLAYS ARTISTITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
5W AW LW TW 5W AW LW 5W AW LW TW 5W AW LW TW 5W 4
68 69 69 66 SMASH MOUTHMWalkin' On The Sun 58 58 58 58 CHUMBAWAMBA/Tubthumping 19 35 34 62 CELINE DION/My Heart Will Go On 62 60 62 62 CHUMBAWAMBA/Tubthumping 70 66 66 72 SOMETHIN' FOR../My Love 5 The Shhh!
67 66 68 66 SARAH MCLACHLAN/Possession 58 58 58 58 SMASH MOUTH/Walkan' On The Sun 32 37 37 60 MATCHBOX 20/3am 47 60 62 61 SMASH MOUTHMWalkin’ On The Sun 61 65 59 72 USHER/You Make Me Wanna...
67 68 67 65 CHUMBAWAMBA/Tubthumping 52 52 54 58 MATCHBOX 20/3am 57 96 53 59 CHUMBAWAMBA/Tubthumping 23 20 42 60 BACKSTREET BOYS/As Long As You. 40 35 59 71 UNCLE SAM/I Don Ever Want...
39 47 66 64 MATCHBOX 20/3am 58 58 58 56 SUGAR RAY/Fy 56 57 55 59 SMASH MOUTHMWalkin' On The Sun 60 62 63 59 SUGAR RAY/Fly 40 59 64 69 MASE/Feel So Good
48 50 63 64 SAVAGE GARDEN/Truly Madly Deepty 56 56 56 56 ROBYN/Show Me Love 37 50 56 59 SAVAGE GARDEN/Truly Madly Deeply 22 37 53 57 BLESSID UNION/Light In Your Eyes 67 71 61 68 ROBYN/Show Me Love
36 36 47 54 SUNDAYS/Summertime 56 54 54 54 PAULA COLEA Don't Want To Wait 33 50 51 58 ALLURE/AIl Cried Out 12 21 30 53 CELINE DIONMy Heart Will Go On 39 41 56 66 CHUMBAWAMBA/Tubthump ng
39 42 39 51 LISA LOEBA Do 50 50 52 52 BACKSTREET BOYS/As Long As You. 37 35 57 58 BACKSTREET BOYS/As Long As You. 44 63 61 52 PAULA COLE/ Don't Want To Wan 36 37 56 66 BACKSTREET BOYS/As Longs As You.
- 1 39 48 BILLIE MYERS/Kiss The Rain 34 48 48 48 JANET/Together Agan 54 54 54 40 SUGAR RAY/Fly 39 41 38 49 SAVAGE GARDEN/Truly Madly Deeply 2 19 35 41 K-Cl & JOJO/AIl My Life
40 42 46 47 MEREDITH BROOKS/What Would Happen 30 42 42 46 LISA LOEB/ Do 35 34 30 40 PAULA COLE/I Don't Want To Wart 22 36 40 46 MATCHBOX 20/3am 37 38 33 41 MISSY ELLIOTT/Sock it 2 Me
- 29 43 45 LOREENA MCKENNITT/The Mummers' Dance 42 46 46 44 ALLURE/AIl Cried Out 54 54 57 39 ROBYN/Show Me Love 41 39 44 a3 ROBYN/Show Me Love . 13 13 27 38 LSGMy Body
51 53 42 45 FIONA APPLE/Criminal 28 36 36 40 SAVAGE GARDEN/Truly Madly Deeply 53 20 25 37 LEANN RIMES/How Do | Live 49 36 57 41 THIRD EYE BLIND/Semi-Charmed Life 19 25 33 38 BOYZ Il MEN/A Song For Mama
42 39 46 45 ALANA DAVIS/32 Flavors 12 16 18 36 CELINE DIONMy Heart Will Go On 26 24 26 37 MEREDITH BROOKS/What Would Happen 53 53 53 40 MATCHBOX 20/Push - - 33 37 MARIAH CAREY.. /Breakdows
39 40 35 44 BRYAN ADAMS/Back To You 26 38 38 34 ELTON JOHN/Something About... - - 16 36 MIGHTY MIGHTY../The Impression... 56 §6 37 39 WILL SMITH/Men In Black 39 36 34 37 JANET/Together Again
- - 3B 41 CHANTAL KREVIAZUK/Surrounded 32 34 34 30 MEREDITH BROOKS/What Would Happen 56 £6 35 36 TONIC/f You Could Only... 55 47 33 37 JEWELFoolish Games 23 19 33 37 SHE MOVES/Breaking All.
- - 34 41 BEHAN JOHNSONWorld Keeps Spinning 14 22 24 28 BRYAN ADAMS/Back To You 36 34 34 35 LISALOEB/ Do 44 33 44 36 SISTER HAZEL/AIl For You 37 40 44 37 HANSON/I Will Come To You
- - 11 40 SARAH MCLACHLAN/Sweet Surrender 10 18 22 28 GREEN DAY/Time Of Your Life... 12 11 17 31 AEROSMITH/Pink 34 38 34 36 BOYZ Il MEN/4 Seasons Of. 24 22 37 36 WILL SMITH/Gettin' Jiggy Wi It
51 50 34 39 SUGAR RAY/Fly 24 26 26 24 BLESSID UNION/Light tn Your Eyes - 19 28 31 GREEN DAY/Time Of Your Life... 35 32 36 34 TONIC/ You Coutd Onty... - - 10 26 SPICE GIRLS/Too Much
- - - 38 CELINE DION/My Heart Will Go On - 24 24 24 USHER/You Make Me Wanna.. - 22 24 29 THIAD EYE BLINDMow's It Going To Be 17 18 14 32 MEREDITH BROOKS/What Would Happen - - 17 25 ALL SAINTSA Know Where s At
27 40 40 38 GREEN DAY/Time Of Your Life.. - 12 20 24 BILLIE MYERS/Kiss The Rain 23 24 23 28 LOREENA MCKENNITT/The Mummers’ Dance 33 15 39 27 FIONA APPLE/Criminal 14 11 20 22 LUTRICIA MCNEAL/AIn't That Just.
32 27 28 35 MIGHTY MIGHTY../The Impression 12 20 20 22 THIAD EYE BLIND/How's It Going To Be 16 19 17 28 ELTON JOHN/Something About... 37 40 40 27 ALLURE/AIl Cried Out 16 18 19 22 DIANA KING/L-L-Lies
- - 31 33 SISTER HAZEL/Happy 10 14 14 18 SARAH MCLACHLAN/Sweet Sutrender - 5 15 28 SARAH MCLACHLAN/Sweet Surrender 23 14 16 27 USHERNou Make Me Wanna.. - - 20 20 DESTINY'S CHILD/No, No, N
31 34 27 32 SISTER HAZEL/AIl For You - 10 12 18 LOREENA MCKENNITT/The Mummers Dance 9 °5 16 20 FIONA APPLE/Criminal 31 29 22 24 GARY BARLOW/So Help Me Girl - 12 12 15 JON BJAre U Stll Down?
- - - 31 BEN FOLDS FIVE/Brick 20 20 20 16 JAL Believe 17 18 16 20 DUNCAN SHEIK/Barely Breathing 15 17 13 21 JANET/Together Again - - 7 12 USHERMice & Slow
29 29 28 30 THIRD EYE BLIND/How's It Going To Be - - - 14 BEN FOLDS FIVE/Bnek 17 19 18 19 USHER/You Make Me Wanna... - - 15 21 JIMMY RAY/Are You Jimmy Ray? - - - T CELINE DION/My Heart Wil So On
27 30 27 30 BARENAKED LADIES/The Old Apartment - - - 14 JIMMY RAY/Are You Jimmy Ray? 18 20 16 19 WALLFLOWERS/One Headlight 10 14 14 20 CHANTAL KREVIAZUK/Surrounded 16 12 12 2 LL. COOL Jrather
25 27 28 29 SAVAGE GARDEN/I Want You 7 7 7 10 LAUREN CHRISTY/Magazing 16 20 1B 17 SISTER HAZEL/All For You 38 41 21 19 LISA LOEB/ Do - - - - PUFF DADDY & FAMILY/Bees Around
27 26 22 29 WALLFLOWERS/One Headlight - - - 17 FLEETWOOD MAC/Silver Springs 13 14 15 18 BAYAN ADAMS/Back To You - - - - 'NSYNG/ Want You Back
- - 29 28 VERVE/Bitter Sweet... 15 15 - 16 NO DOUBT/Don't Speak 5 13 14 17 GREEN DAY/Time Of Your Life... - - - - BUSTA RHYMES/Dangerous
33 25 28 27 TONICAf You Could Onty. . 16 2 - 16 THIAD EYE BLIND/Semi-Charmed Life 13 13 10 13 NU FLAVOR/Heaven
48 44 22 27 PAULA COLE/ Don't Want To Wait 15 18 16 15 OMC/How Bizarre - - 5 10 ALANA DAVIS/32 Flavors
3B 30° 29 27 JEN TRYNIN/Getaway (February) 11 15 16 14 BRYAN ADAMS/Back To You - - 7 9 UNCLE SAM/I Don't Ever Want...
24 31 27 26 THIRD EYE BLIND/Semi-Charmed Life - - - 13 BEN FOLDS FIVE/Brick - = - 9 ALL SAINTS/ Know Where It's At
19 19 26 22 BLESSID UNIDN/Light In Your Eyes - 6 7 8 LAUREN CHRISTY/Magazine 6 10 9 9 SISTER HAZEL/Happy
25 22 27 21 DAVE MATTHEWS BAND/Crash Into Me - - - - SHANIA TWAIN/You're Still The Dne 7 7 9 9 THIRD EYE BLIND/How's It Going To Be
19 20 21 20 DUNCAN SHEIK/Barely Breathing 27 29 26 8 ELTON JOHN/Something About...
46 46 42 17 MATCHBOX 20/Push - - - 7 SARAH MCLACHLAN/Sweet Surrender
67 68 44 17 LEANN RIMESHow Do | Live - - - & BILLIE MYERS/Kiss The Rain
47 42 40 13 SARAH MCLACHLAN/Building A Mystery S § LAUREN CHRISTY/Magazine
67 67 13 7 JEWELFoolish Games
27 21 20 7 VERVE PIPE/The Freshmen
T 1067+
KZHT/Salt Lake City WNKS/Charlotte WZPL/Indianapolis | | wxx/orlando KHOM/New Orleans
(801) 263-9950 (704) 331-9510 (317) B16-4000 (407) 339-6539 (504) 679-7300
Summers/McCartney OS.1FM Bridgman/Wright Glerdrum/Decker Cook/DeGraaf Klutch
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
5W AW LW TW W AW LW TW 5W AW LW TW SW AW W TW W AW LW TW
77 73 69 74 CHUMBAWAMBA/Tubthumping 63 63 - 64 CHUMBAWAMBA/Tubthumping 62 54 60 67 CHUMBAWAMBA/Tubthumping 4B 55 57 60 CHUMBAWAMBA/Tubthumping 31 35 62 73 CELINE DIONMy Heart Will Go On
30 42 68 74 SAVAGE GARDEN/Truty Madly Deeply 43 43 - 61 SAVAGE GARDEN/Truly Madly Deeply - - 35 62 CELINE DION/My Heart Will Go On 36 48 60 59 SMASH MOUTHMWalkin' On The Sun 63 58 59 69 BACKSTREET BOYS/As Lomg As You..
42 57 65 70 ALLURE/AN Cried Out 44 44 - 59 SMASH MOUTHMWalkin' On The Sun 56 58 61 59 DAVE MATTHEWS BAND/Crash Into Me 29 34 58 59 SAVAGE GARDEN/Truly Madly Deeply 44 57 60 68 SMASH MOUTHWalkin' Or The Sun
35 37 56 60 BACKSTREET BOYS/As Long As You.. 59 59 - 83 TONIG/ You Could Only... 58 62 60 59 SUGAR RAY/Fly 35 3B 59 58 BACKSTREET BOYS/As Long As You.. 38 59 39 67 USHER/You Make Me Wansa...
74 56 55 60 LEANN RIMES/How Do | Live 60 60 - 50 SUGAR RAY/Fiy 57 59 57 59 MATCHBOX 20/Push 38 43 42 52 USHER/You Make Me Wanna... 59 58 56 66 MARIAH CAREY/Butterfly
38 35 53 58 JEWEL/Foolish Games 50 50 - 48 PAULA COLE/I Don't Want To Wait 44 46 45 46 SAVAGE GARDEN/Truly Madly Deeply 57 55 59 49 ROBYN/Show Me Love 63 64 62 66 CHUMBAWAMBA/Tubthumming
73 44 56 57 SUGAR RAY/Fly 36 36 - 44 MATCHBOX 20/3am 42 58 41 44 SMASH MOUTHMWalkin' On The Sun 33 32 45 45 OLIVENou're Not Alone 60 59 64 66 SAVAGE GARDEN/Truly Madly Deeply
25 28 37 51 JANET/Together Again 46 46 - 43 ROBYN/Show Me Love 61 41 60 43 LEANN RIMES/How Do | Live 22 23 41 45 MATCHBOX 20/3am 32 34 51 57 THIRD EYE BLINDMow's It Gaing To Be
38 41 42 45 ROBYN/Show Me Love 27 27 - 42 BACKSTREET BOYS/As Long As You... 39 39 42 42 TONICAt You Could Oniy.. 55 52 43 43 ALLURE/AIl Cried Out 26 27 40 47 BOYZ Il MEN/A Song For Mama
23 25 39 43 USHER/You Make Me Wanna... 44 44 - 41 MATCHBOX 20/Push 39 41 41 41 JEWEL/Foolish Games 44 40 43 43 TONIG/t You Could Only... 19 22 44 47 LOS UMBRELLOS/No Tengo Dinero
70 69 34 39 PAULA COLE/A Don't Want To Wail 40 40 - 40 THIRD EYE BLIND/Semi-Charmed Lite 3B 42 40 40 PAULA COLEA Don't Want To Wait 56 56 40 40 PAULA COLE/A Don't Want To Wart - - 15 43 BILLIE MYERS/Kiss The Ran
- 5 22 37 CELINE DIONMy Heart Will Go On 59 59 - 39 JEWELFoolish Games 28 30 36 35 BACKSTREET BOYS/As Long As You... 60 58 47 38 NOTORIOUS B..G/Mo Money Mo Problems 49 44 39 42 HANSONA Will Come To You
25 21 33 32 SMASH MOUTHMWalkin' On The Sun - - - 31 CELINE DION/My Heart Will Go On 19 25 29 33 MATCHBOX 20/3am - - 17 35 CELINE DIONMy Heart Will Go On 21 14 23 37 SHE MOVES/Breaking All
42 59 36 30 BACKSTREET BOYS/Quit Playing.. 37 37 - 30 SISTER HAZEL/AIl For You 32 31 27 32 LOREENA MCKENNITT/The Mummers' Dance 20 23 32 34 MEREDITH BROOKS/What Would Happen 29 29 31 36 JANET/Together Agan
24 27 36 28 MATCHBOX 20/3am 51 51 - 30 LEANN RIMESHow Do | Live 24 32 30 SARAH MCLACHLAN/Sweet Surrender 21 28 34 33 JANET/Together Again 50 30 32 36 INOJ/Love You Down
- 8 18 27 BILLIE MYERS/Kiss The Rain 46 46 - 30 BACKSTREET BOYS/Quit Playing. 24 30 29 29 LISA LOEB/ Do 9 14 31 31 BILLIE MYERS/Kiss The Rain 32 25 35 36 AEROSMITH/Pink
38 28 29 26 MATCHBOX 20/Push 46 46 - 29 BOYZ |l MEN/4 Seasons Of.. 2B 31 29 29 BLESSID UNION/Light In Your Eyes 22 23 33 30 DIANA KING/L-L-Lies 28 29 40 36 NU FLAVOR/Heaven
21 18 17 25 DONNA LEWIS/ Love You Aways.. 15 15 - 25 THIRD EYE BLIND/How's It Going To Be - - 25 27 AEROSMITH/Pink 43 42 30 28 SUGAR RAYFly 33 3t 26 34 ALLURE/AIl Cried Out
19 23 25 25 WILL SMITH/Men In Black 8 8 - 21 BILLIE MYERS/Kiss The Ram 27 37 45 25 SISTER HAZEL/Al For You 41 42 29 27 INOJfove You Down 18 26 2B 34 LISA LOEB/ Do
73 43 23 24 THIRD EYE BLIND/Semi-Charmed Life 22 22 - 21 FIONA APPLE/Criminal 20 23 25 25 GREEN DAY/Time Of Your Life... 22 23 21 24 LISA LOEB/ Do 28 25 30 34 ROBYN/Show Me Love
19 19 18 23 AEROSMITH/Pink - - - 20 LOREENA MCKENNITT/The Mummers' Dance 16 21 25 25 SHERYL CROW/A Change Would Do. 9 17 18 23 LOS UMBRELLOS/No Tengo Dingro 42 60 45 34 MEREDITH BROOKS/What Would Happen
19 1B 18 22 ROBYN/Do You Know (What.) 13 13 - 18 USHER/You Make Me Wanna.. - 12 28 24 THIRD EYE BLIND/How's It Going To Be 31 22 25 23 BOYZ Il MEN/4 Seasons Of .. - 30 30 32 SPICE GIRLS/Too Much
18 20 21 22 CRANBERRIES/Dreams 17 17 - 18 MEREDITH BRDOKS/What Would Happen 22 25 27 24 BLESSID UNIONA Wanna Be There 17 18 19 22 BACKSTREET BOYS/Quit Playing... 29 30 37 29 FIONA APPLE/Cnimenal
- - 8 21 JIMMY RAY/Are You Jimmy Ray? 19 19 - 13 LISA LOEB/ Do 17 24 27 24 ROBYN/Do You Know (What.) 25 21 25 22 THIRD EYE BLIND/Semi-Charmed Life 4 27 19 28 GREEN DAY/Time Of Your Life...
19 16 23 20 CARDIGANS/Lovetool - - - 13 ‘N SYNCA Want You Back 24 24 25 24 MEREDITH BROOKS/Bitch 9 17 25 21 NU FLAVOR/Heaven 10 21 23 28 BAYAN ADAMS/Back To Yeu
19 17 15 20 INOJ/Love You Down - - - 13 VERVE/Bitter Sweet... 20 22 23 23 TONI BRAXTON/You're Makin' Me... 10 15 16 20 AEROSMITH/Pink 39 22 - 26 PAULA COLE/I Dont Want'To Wait
28 21 20 19 LISA LOEB/I Do - - - 12 BRYAN ADAMS/Back Ta You 22 23 23 23 MEREDITH BROOKS/AWhat Would Happen - - 19 19 SOMETHIN' FOR../My Love Is The Shhh! 115 11 23 WILL SMITH/Gettin' Jiggy ‘Wit It
- 45 33 19 SARAH MCLACHLAN/Building A Mystery - - - 11 BEN FOLDS FIVE/Brick 24 24 22 23 WALLFLOWERS/One Headlight - - 15 19 GREEN DAY/Time Of Your Life.. 14 14 13 16 LAUREN CHRISTY/Magazme
11 17 20 19 ALANIS MORISSETTE/fronic 10 10 - 10 ELTON JOHN/Something About.. - - - 22 SPIGE GIRLS/Too Much 14 15 18 19 THIRD EYE BLIND/How's It Going To Be - - 5 15 ALL SAINTS! Know Wher It's At
14 16 18 18 NATALIE MERCHANT/Wonder 9 9 - 8 GREEN DAY/Time Of Your Life... 20 17 17 21 JEWEL/You Were Meant... 29 - 15 18 SISTER HAZEL/AN For You - 5 16 15 SPACE MONKEYS/Sugar Gane
14 16 15 18 ELTON JOHN/Something About... 11 11 - & SPACE MONKEYS/Sugar Cane - - - 21 BILLIE MYERS/Kiss The Rain 32 18 15 18 MATCHBOX 20/Push 15 18 15 15 CRUSH/Jeliyhead
13 10 9 16 BLESSID UNION/Light In Your Eyes 6 6 - 4 SISTER HAZEL/Happy 23 23 29 20 BRYAN ADAMS/Back To You 15 13 14 17 BRYAN ADAMS/Back To You 23 20 6 13 MATCHBOX 20/3am
- - 15 16 SPACE MONKEYS/Sugar Cane - - - - JANET/Together Again 19 20 22 19 EN VOGUE/Don't Let Go (Love} - - - 16 SPICE GIRLS/Too Much - - - 13 N SYNGA Want You Back
14 13 12 14 PUFF DADDY../I'll Be Missing You - - - - SARAH MCLACHLAN/Sweet Surrender 15 14 20 19 JOHN MELLENCAMP/Just Another Day - 5 9 16 BLESSID UNIONAight In Your Eyes 15 15 16 13 BACKSTREET BOYS/Quit Maying...
14 12 13 12 EN VOGUE/Don't Let Go (Love) 13 16 17 19 SAVAGE GARDEN/I Want You 13 14 10 16 LUTRICIA MCNEAL/AIn't That Just. - 15 - 13 LA BOUCHE/Be My Lover
9 12 10 12 THIRD EYE BLINDMows It Going To Be 16 17 19 18 DONNA LEWIS/ Love You Always... 20 - - 13 JEWEL/Foolish Games 14 15 - 13 LA BOUCHE/Sweet Dreams
16 16 7 11 SARAH MCLACHLAN/Sweet Surrender - - - - JIMMY RAY/Are You Jimmy Ray? - - - 5 'NSYNC/ Want You Back 33 32 18 12 SUGAR RAY/Ry
14 17 15 11 BLACKSTREET/No Diggity - = - - ALL SAINTS/l Know Where IU's At iB 16 18 12 OMC/How Bizarre
< - - 10 LOS UMBRELLOS/No Tengo Dinero -7 11 11 LUTRICIA MCNEAL/AN't That Just...
12 11 16 10 AZ YETMard To Say 'm... 13 - 12 11 LEANN RIMESMHow Do | Live
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: .
B_Q ? WEZB/New Orleans WKSS/Hartford m WRVW/Nashville WKSL WKSL/Memphis
: (504) 581-7002 98.5 | |76 8845101 (860) 524-7819 -~ (615) 664-2400 (901) 375-9324
LI Larson = O'Neil/Universal Jones/McGowan Quinn/Peace Taylor/Cole
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAY: ARTIST/TITLE
W AW LW TW W AW LW TW W AW LW TW W AW LW TW 5W AW
33 35 39 42 SMASH MOUTHMWalkin' On The Sun 43 44 45 59 SMASH MOUTHMalkin' On The Sun 11 32 63 72 SAVAGE GARDEN/Truly Madly Desply 57 52 52 58 CHUMBAWAMBA/Tubthumping - 69 73 73 ROBYN/Show Me Love
44 42 40 42 SUGAR RAY/Fy 25 34 50 56 SAVAGE GARDEN/Truty Madly Deeply 45 60 67 71 LEANN RIMES/How Do | Live 32 50 52 56 ROBYN/Show Me Love - 75 72 73 CHUMBAWAMBA/Tubthumping
45 41 41 41 CHUMBAWAMBA/Tubthumping 5t 57 39 56 INOJ/Love You Down 60 69 62 69 CHUMBAWAMBA/Tubthumping 57 57 53 §5 MATCHBOX 20/Push - 71 69 72 USHER/You Make Me Wanna...
44 41 36 38 SARAH MCLACHLAN/Building A Mystery 19 32 44 54 BOYZ Il MEN/4 Seasons Of... 29 35 54 68 USHER/You Make Me Wanna... 30 49 51 55 PAULA COLE/I Don't Want To Wait - 59 65 71 BACKSTREET BOYS/As Long As You..
42 42 37 37 BOYZ W MEN/4 Seasons Of... 21 24 36 50 MATCHBOX 20/3am 58 67 63 66 SUGAR RAY/Fly 54 54 49 54 SUGAR RAY/Fly - 72 6B 71 INOJ/Love You Down
43 41 37 37 MATCHBOX 20/Push 59 57 53 46 CHUMBAWAMBA/Tubthumping 46 55 54 64 SMASH MOUTH/MWalkin' On The Sun 15 23 36 38 SMASH MOUTHMWalkin' On The Sun - 41 39 60 MATCHBOX 20/3am
29 25 26 34 SAVAGE GARDEN/Truly Madly Deeply 57 55 53 44 USHER/You Make Me Wanna... 33 39 4B 49 BACKSTREET BOYS/As Long As You... 26 31 35 35 AMY GRANT/Takes A Littie Time - 28 44 59 SAVAGE GARDEN/Truly Madly Deeply
23 28 29 33 MATCHBOX 20/3am 40 41 3B 43 ROBYN/Show Me Love 44 43 47 46 INOJ/Love You Down 54 36 36 35 TONIC/f You Could Only... - 70 71 50 BOYZ Il MEN/4 Seasons Of..
31 32 28 32 JANET/Together Again 57 55 52 43 SUGAR RAYfFly 42 45 43 46 ROBYN/Do You Know (What.) 23 24 3B 35 SAVAGE GARDEN/Truly Madly Deeply - - 68 50 ALLURE/AIl Cried Out
32 30 29 31 TONICA You Could Only... 56 57 53 41 LEANN RIMESHow Do | Live 46 47 47 45 NOTORIQUS B.L.G/Mo Mongy Mo Problems 34 34 33 35 LISA LOEB/I Do - - 34 47 CELINE DION/My Heart Will Go On
31 32 29 31 ROBYN/Show Me Love 35 11 40 41 ROCKELL/n A Dream 5B 53 47 44 TONIC/f You Could Only... 35 33 34 32 THIRD EYE BLIND/Semi-Charmed Life - 41,45 47 JANET/Together Again
13 20 26 31 BACKSTREET BOYS/As Long As You.. 36 31 24 41 BACKSTREET BOYS/As Long As You... 59 66 41 43 MATCHBOX 20/Push 32 32 36 32 LEANN RIMES/How Qo | Live - 49 50 47 SMASH MOUTH/Wakkin' On The Sun
32 31 29 31 AMY GRANT/Takes A Littie Time 49 40 51 41 ALLURE/AI Cried Out 39 3B 41 42 ROBYN/Show Me Love 33 32 34 32 ELTON JOHN/Something About... - 4B 4B 46 SUGAR RAYFly
27 2B 30 31 BRYAN ADAMS/Back To You 25 23 26 39 JANET/Together Again 28 30 43 42 JANET/Together Again 24 21 30 31 MEREDITH BROOKS/What Would Happen - 50 47 44 NU FLAVOR/Heaven
33 34 31 30 ELTON JOHN/Something About... 54 55 37 37 NOTORIOUS B.L.G/Mo Money Mo Problems - 17 44 42 BOYZ 1) MEN/4 Seasons Of... 34 30 33 30 SISTER HAZEL/AIll For You - 47 4B 44 SOMETHIN' FOR../My Love Is The Shhh!
26 26 25 29 LISA LOEB/ Do 28 29 25 35 SOMETHIN' FOR../My Love Is The Shhh! 26 32 43 41 NU FLAVOR/Heaven 14 16 30 30 BACKSTREET BOYS/As Long As You... = 21 32 41 WILL SMITH/Gettin® Jiggy Wit It
- - 16 27 BILLIE MYERS/Kiss The Rain 22 23 21 35 NU FLAVOR/Heaven 61 61 43 40 ALLURE/ANl Cried Out 7 22 30 28 BLESSID UNION/Light In Your Eyes - - 35 39 K-C & JOJO/AN My Life
20 24 27 27 FIONA APPLE/Criminal 38 42 37 34 MATCHBOX 20/Push - - 35 35 KCI&JOJO/AN My Life 24 24 29 28 BRYAN ADAMS/Back To You - 15 20 35 MASEfFeel So Good
- 15 22 27 CELINE DION/My Heart Will Go On 27 24 26 28 LL. COOL J/Phenomenon - 29 36 35 AZ YET/Hard To Say I'm... 20 21 25 26 SARAH MCLACHLAN/Building A Mystery - 42 34 33 MATCHBOX 20/Push
2B 26 25 27 THIRD EYE BLIND/Howss It Going To Be 19 23 23 27 LOS UMBRELLOSMNo Tengo Dinero 25 35 37 34 PAULA COLE/ Dont Want To Wait 10 13 24 25 GREEN DAY/Time Of Your Lite... - - - 28 ‘N SYNGA Want You Back
14 13 17 27 MEREDITH BROOKS/What Would Happen 18 21 1B 25 WILL SMITH/Gettin' Jiggy Wit It - - 27 32 ALL SAINTS/I Know Where its At 16 14 23 22 MATCHBOX 20/3am - - - 22 ALL SAINTSA Know Where It's At
44 38 29 23 PAULA COLEA Don't Want To Wait - - 23 25 KCI & JOJO/AN My Life - - 33 31 LISALOEBA Do 35 34 20 22 SHERYL CROW/A Change Would Do... - 24 16 18 NO AUTHORITY/Den't Stop
13 14 13 18 GREEN DAY/Time Of Your Lite... - 16 21 25 MEREDITH BROOKS/What Would Happen 20 5 7 29 CELINE DIONMy Heart Will Go On 21 19 18 21 DUNCAN SHEIK/Barely Breathing - - 1B 18 OLIVE/You're Not Alone
12 13 11 16 ALANA DAVIS/32 Flavors - - 21 23 ALL SAINTS/I Know Where It's At - - 26 26 MATCHBOX 20/3am 19 17 21 21 NO DOUBT/Don't Speak - 30 36 15 SPACE MONKEYS/Sugar Cane
14 13 13 15 BLESSID UNION/Light In Your Eyes 19 21 19 23 BOYZ I MEN/A Song For Mama 10 22 19 20 MASEfFeel So Good 19 1B 22 21 WALLFLOWERS/One Headlight - 34 14 10 BACKSTREET BOYS/Quit Playing...
11 13 14 15 HANSON/Mmm Bop - - - 22 LECLICK/Don't Go 6 13 1B 17 SOMETHIN' FOR../My Love Is The Shhh! 34 20 20 20 SHAWN COLVIN/Sunny Came Home - - - 10 SPICE GIRLS/Say You'll Be There
12 11 9 14 LAUREN CHRISTY/Magazine - - 21 21 N-TRANCE/MDa Ya Think I'm Sexy 27 28 29 16 SHE MOVES/Breaking All.. 54 32 19 20 JEWEUFoolish Games - 10 10 10 JEWELFoolish Games
13 14 16 14 OMC/How Bizarre 18 34 24 20 LISA LOEBA Do 9 10 5 16 DIANA KING/L-L-Lies 23 17 1B 18 ROBYN/Do You Know (What..) - 20 38 10 GOD'S PROPERTY/Stomp
12 14 14 14 SISTER HAZEL/AN For You 20 20 19 20 MASEFeel So Good - - - 14 ‘N SYNCA Want You Back - 13 14 16 SISTER HAZEL/Happy - 10 13 10 AZ YET/Hard To Say I'm.
- 12 - 14 DUNCAN SHEIK/Barely Breathing - - 15 20 UNCLE SAM/I Don't Ever Want . 5 5 8 14 AEROSMITH/Pink B 11 13 16 THIRD EYE BLIND/How's It Going To Be - - = - LOREENA MCKENNITT/The Mummers' Dance
13 14 14 14 N0 MERCY/MWhere Do You Go - - - 19 N SYNGA Want You Back 15 21 17 14 WILL SMITH/Gettin' Jiggy Wit it 11 13 14 16 AEROSMITH/Pink - - - - UNCLE SAM/ Qon't Ever Want...
-5 14 13 LOREENA MCKENNITT/The Mummers' Qance] 22 7 18 19 PAULA COLE/I Don't Want To Wait - 5 12 13 BRYAN ADAMS/Back To You 13 12 12 16 FIONA APPLE/Griminal
-7 12 13 SARAH MCLACHLAN/Sweet Surrender 17 1B 17 19 AALIYAH/The One | Gave My... = - 11 12 LUTRICIA MCNEAL/Ain't That Just... 11 12 13 14 ALANA QAVIS/32 Flavors
19 14 14 13 THIRD EYE BLIND/Semi-Charmed Life - - - 19 ALEXIAWNumber 1 - - 12 11 SARAH MCLACHLAN/Sweet Surrender = - 12 14 BiLLIE MYERS/Kiss The Rain
12 14 15 13 LA BOUCHE/Sweet Dreams 32 32 14 16 TONIC/If You Could Only... 7 7 5 10 MEREDITH BROOKS/MWhat Would Happen - 7 11 13 SARAH MCLACHLAN/Sweet Surrender
11 12 14 12 HOQTIE & BLOWFISH/Only Wanna Be... 25 14 3B 16 MARIAH CAREY/Honey - 5 6 9 SISTER HAZEL/Happy 12 - - 12 ENVOGUEDont Let Go (Love)
- 13 16 12 OQISHWALLA/Counting Blue Cars 15 16 15 15 OMC/How Bizarre 10 6 5 8 UNCLE SAM/I Don't Ever Want... 13 12 11 11 WALLFLOWERS/The Difference
- - - 12 DAVE MATTHEWS BAND/Crash Into Me 16 16 15 14 MARK MORRIS ON/Return Of The Mack 5 7 5 8 THIRD EYE BLIND/How's It Going To Be - - 11 11 SHERYL CROW/Everyday Is..
10 - 14 12 WALLFLOWERS/One Headright 16 16 15 14 WILL SMITH/Men In Black 5 5 5 7 OLIVENou're Not Alone 13 12 12 11 SAVAGE GARDENA Want You
- 11 14 11 MARIAH CAREY/Honey 17 13 13 14 WALLFLOWERS/One Headhght 5 5 5 7 LAUREN CHRISTY/Magazine 21 18 - 11 OMC/How Bizarre
0 FOARLLEYN
” m V;PXY/;%CM:!;'» N WDCG/Raleigh KHFI/Austin WAPE/Jacksonville WDJX/Louisville
(716) 239-74, (919) 871-1051 l:l 512) 474-9233 iy (904) 642-1055 502) 589-4800
THE 72§ AT MUSIC STATION! tngram/Rice Burns/Taylar/Edge R f(elly;Basenberg Thomas/Mann ;Mattr)lewslﬂne
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
SW AW W TW SW AW W TW W OAW LW Tw W AW LW TW SW AW LW TW
66 67 58 58 CHUMBAWAMBA/Tubthumping 52 52 54 58 EDWIN MCCAIN/Vil Be 50 71 6B 70 USHER/You Make Me Wanna 66 60 68 65 CHUMBAWAMBA/Tubthumping 41 64 72 77 USHER/You Make Me Wanna
55 53 50 56 JEWEL/Foolish Games 52 54 55 57 MATCHBOX 20/3am 45 43 69 69 SAVAGE GARDEN/Truly Madly Deeply 54 56 59 62 TONIC/f You Could Only. 42 41 73 75 SAVAGE GARDEN/Truly Madly Deeply
57 56 54 55 SUGAR RAY/Fly 51 54 49 52 SEVEN MARY THREE/Lucky 25 24 69 68 NOTORIOUS B.LG./Mo Money Mo Probiems 55 50 61 62 SUGAR RAYFly 70 71 76 68 SUGAR RAY/Fly
54 55 50 54 LEANN RIMES/How Do I Live 57 55 48 52 CHUMBAWAMBA/Tubthumping 52 72 71 68 INOJ/Love You Down 45 44 44 62 SAVAGE GARDEN/Truly Madiy Deeply 44 42 46 58 JANET/Together Agam
34 38 47 52 ROBYN/Show Me Love 37 38 43 48 MARCY PLAYGROUND/Sex And Candy 71 72 72 61 CHUMBAWAMBA/Tubthumping 63 58 63 62 SMASH MOUTHMalkin' On The Sun 40 43 45 55 SMASH MOUTHMWalkin' On The Sun
57 55 44 51 PAULA COLE/I Don't Want To Wait 14 14 37 42 VERVE/Bitter Sweet... 71 70 42 50 ALLURE/AIl Cried Qut 49 47 42 61 BACKSTREET BOYS/As Long As You . 71 71 73 48 CHUMBAWAMBA/Tubthumping
45 43 43 46 SISTER HAZEL/ANl For You 35 35 34 41 BEN FOLDS FIVE/Brick 38 43 43 43 BACKSTREET BOYS/As Long As You. 31 50 55 52 MATCHBOX 20/Push -~ - 9 46 CELINE DIDN/My Heart Will Go On
35 36 36 46 SAVAGE GARDEN/Truly Madly Deeply 23 32 45 41 SARAH MCLACHLAN/Sweet Surrender 43 44 42 41 JANET/Together Again 33 15 52 38 PAULA COLE/ Don't Want To Wait 70 70 74 44 LEANN RIMES/How Do i Live
44 35 47 45 BACKSTREET BOYS/Quit Piaying... 25 43 45 39 PAULA COLE/t Don't Want To Walt 27 33 45 39 SOMETHIN' FOR../My Love s The Shhh! - - - 34 CELINE DION/My Heart Will Go On 71 71 71 44 ALLURE/AN Cried Qut
31 35 37 38 BACKSTREET BOYS/As Long As You. 38 44 53 39 FIONA APPLE/Criminal 71 71 41 39 SUGAR RAY/Fly 45 33 14 33 AMY GRANT/Takes A Littie Time 43 42 43 40 INOJ/Love You Down
27 27 33 38 SMASH MOUTHMalkin' On The Sun 24 25 37 37 JONATHA BROOKE/Crumbs 34 34 34 36 MATCHBOX 20/3am 45 33 32 33 ROBYN/Show Me Love 42 44 47 39 BACKSTREET BOYS/As Long As You
- - 23 37 CELINE OION/My Heart Will Go On 27 30 34 37 GREEN DAY/Time Of Your Life. 36 35 35 36 WILL SMITH/Men In Black 45 43 - 32 JEWEL/Foolish Games 24 36 44 38 MATCHBOX 20/3am
22 18 33 34 WILL SMITH/Men In Black 19 16 43 34 INDIGO GIRLS/Shame On You - - 22 34 CELINE DIONMy Heart Will Go On 25 23 23 29 INQJ/Love You Down 45 43 48 35 ROBYN/Show Me Love
36 35 32 34 MATCHBOX 20/Push 57 57 23 33 SMASH MOUTHWalkin' On The Sun 6 20 35 34 GREEN DAY/Time Of Your Lite... 33 29 23 27 MEREDITH BRDOKS/What Would Happen 12 13 23 33 NU FLAVOR/Heaven
- - 28 30 BILLIE MYERS/Kiss The Rain - 24 21 29 LOREENA MCKENNITT/The Mummers' Dance 59 38 32 32 LEANN RIMES/How Do | Live 29 19 32 26 MATCHBOX 20/3am 42 26 25 32 LISA LOEB/I Do
26 23 36 30 OMC/How Bizarre 40 40 22 25 LISA LOEB/I Do 36 37 32 32 JEWELfFoolish Games - - 21 24 JIMMY RAY/Are You Jmmy Ray? 25 24 34 31 THIRD EYE BLIND/How's it Going To Be
B 15 26 29 MATCHBOX 20/3am - - 22 24 PAULA COLE/Me 37 36 31 31 PUFF DADDY /'l Be Missing You - 12 21 24 LOS UMBRELLOS/Ne Tengo Dinero 13 14 20 30 BILLIE MYERS/Kiss The Rain
46 44 29 29 THIRD EYE BLIND/Semi-Charmed Life 41 52 23 24 TOAD THE WET. /Crazy Life 29 26 26 27 CARDIGANS/Lovefool - 11 17 22 THIRD EYE BLINDMHow's It Gaing To Be 21 20 18 28 IMANI COPPOLA/Legend Of A Cawgirl
17 18 22 28 JOCK JAM/Jock Jam - - 24 23 CHANTAL KREVIAZUK/Surrounded 24 27 24 26 WALLFLOWERS/One Headlight 23 15 22 22 BRYAN ADAMS/Back To You 26 23 25 26 SHE MOVES/Breaking Al
23 29 24 27 NOTORIOUS B.I.G./Mo Money Mo Problems 14 14 18 19 G. LOVE & SPECIAL../Stepping Stones 26 23 26 24 BLACKSTREET/No Diggity 27 27 27 22 IANET/Together Agan - - - 26 SPICE GIRLS/Toe Much
31 33 30 26 USHER/You Make Me Wanna... 50 36 17 18 FAR TOO JONES/As Good As You 23 28 26 23 MASE/feel So Good 27 24 23 20 UISA LOEB/ Do -9 8 22 BOYZ Il MEN/A Song For Mama
- - - 25 JIMMY RAY/Are You Jimmy Ray? 5 13 13 16 EVERCLEAR/Everything To 20 23 22 23 NO DOUBT/Don't Speak 56 55 57 18 ALLURE/AIl Cried Qut 20 17 22 22 BRYAN ADAMS/Back To You
20 18 2t 21 LISA LOEB/I Do - - 12 16 BECK/Deadweight 22 24 22 23 EN VOGUE/Don't Let Go (Love) 19 15 12 18 GREEN DAY/Time Of Your Life. - - - 21 JIMMY RAY/Are You Jimmy Ray?
20 16 22 20 TONICAf You Could Only. . 25 - 16 16 BARENAKED LADIES/Brian Wilson - - 15 22 BOYZ Il MEN/A Seng For Mama - - - - SPICE GIRLS/Too Much 12 13 13 17 WILL SMITH/Gettin® Jiggy Wit It
- 10 14 20 LOS UMBRELLOS/No Tengo Dinero 31 19 15 15 SUGAR RAY/Fly 18 13 20 19 BABYFACE/Every Time I.. 19 17 19 17 SOMETHIN' FOR. /My Love Is The Shhh!
8 11 16 20 BRYAN ADAMS/Back Yo You - - 12 14 OUR LADY PEACE/Ciumsy - - 168 17 K-Cl & JOJO/AIl My Life 14 14 12 16 ALANA DAVIS/32 Flavors
27 23 25 19 ROBYN/Do You Know (What.) 16 17 - 14 SISTER HAZEL/AIl For You - - 18 17 ALL SAINTS/I Know Where It's At 12 .10 9 15 MASEfFeel So Good
26 24 22 19 BLESSID UNION/I Wanna Be There 13 15 15 13 JEWELFooiish Games 6 17 19 17 UNCLE SAM/I Don't Ever Want. 17 18 13 14 BLESSID UNION/Light In Your Eyes
11 11 20 18 ELTON JOHN/Something About. 46 32 11 13 TONIC/f You Could Only. - - 16 16 SPICE GIRLS/Too Much - 10 14 14 EDWIN MCCAIN/'Il Be |
18 17 17 18 PUFF DADDY..A'Hl Be Missing You 14 14 - 12 MATCHBOX 20/Push 19 19 16 16 JEWEL/You Were Meant. 10 10 12 14 LUTRICIA MCNEAL/AIn't That Just
- 13 16 16 LOREENA MCKENNITT/The Mummers' Dancef 17 15 10 11 VERVE PIPE/The Freshmen - - - 15 JIMMY RAY/Are You Jimmy Ray? 14 13 13 14 SARAH MCLACHLAN/Sweet Surrender
- - 16 16 CELINE DION/To Love You More - = - 11 DAVE MATTHEWS BAND/Trpping Billies - 12 12 13 LOREENA MCKENNITT/The Mummers' Dance
27 23 28 14 JANET/Together Again - - - 10 CORNERSHOP/Brimtul Of Asha 12 12 12 13 AEROSMITH/Pink
5 12 9 12 AEROSMITH/Pink - - - 10 WALLFLOWERS/One Headlight 9 11 12 12 GREEN DAY/Time Of Your Life |
14 16 10 12 MEREDITH BROOKS/What Would Happen 16 14 10 10 THIRD EYE BLIND/Semi-Charmed Life 10 16 13 12 MEREDITH BROOKS/What Would Happen
6 7 9 11 MASEfFeel So Good 20 18 14 10 SARAH MCLACHLAN/Buitding A Mystery 11 11 9 11 LSG/My Body
10 7 10 9 FIONA APPLE/Crimmnal - - - 10 DAVE MATTHEWS BAND/Crash Into Me -9 9 11 UNCLE SAM/ Don't Ever Want, |
1519 9 9 OQIANA KING/L-L-Lies - - - 10 SHERYL CROW/A Change Would Do. - 8 9 11 VERVE/Bitter Sweet
12 11 7 7 SOMETHIN' FOR../My Love Is The Shhh! 13 - - 10 BARENAKED LADIES/The Old Apartment 10 10 11 10 SPAGE MONKEYS/Sugar Cane
19 18 10 6 BLESSID UNION/Light In Your Eyes -+ 9 10 JAV Beleve |
|
|
KJYO/Oklahoma Ci WGTZ/Dayton WRVQ/Richmond S WFLY/Albany, NY B{M WFBC/Greenville, SC |
(405) 840-5271 (937) 294-5858 (804) 576-3200 e e | | (518) 786-6600 X (864) 271-9200
McCoy/Barreda Luczak/Steele McKay Dawes/Williams Wagman/J Love
PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE |
5W AW LW TW W AW W TW 5W AW LW SW AW LW TW W AW LW TW ||
70 71 68 71 SAVAGE GARDEN/Truly Madly Oeeply 75 71 61 64 SUGAR RAYfFly 66 59 64 68 CHUMBAWAMBA/Tubthumping 61 60 55 62 CHUMBAWAMBA/Tubthumping 27 29 50 56 SAVAGE GARDEN/Truly Madly Oeeply
70 71 69 70 CHUMBAWAMBA/Tubthumping 77 77 61 64 CHUMBAWAMBA/Tubthumping 49 47 60 63 INOJLove You Down 58 58 57 60 USHER/You Make Me Wanna.. 56 54 53 55 CHUMBAWAMBA/Tubthumping |
70 70 68 70 SMASH MOUTHMatkin' On The Sun 63 72 60 64 ROBYN/Show Me Love 50 50 60 62 ALLURE/AN Cried Out 58 58 57 60 ROBYN/Show Me Love 53 54 53 54 USHER/You Make Me Wanna |
71 70 69 69 TONIC/f You Could Only. 75 73 60 63 SMASH MOUTH/MWalkin' On The Sun 52 49 51 61 JANET/Together Again 61 58 55 59 BACKSTREET BOYS/As Long As You... 56 52 53 54 SMASH MOUTH/MWalkin' On The Sun |
22 23 34 56 MATCHBOX 20/3am 46 45 45 60 ALLURE/AN Cried Out 37 42 48 58 SAVAGE GARDEN/Truly Madly Deeply 61 60 57 59 SMASH MOUTHMWalkin' On The Sun 25 27 39 53 MATCHBOX 20/3am
29 27 33 54 IMANI COPPOLA/Legend Of A Cowgirl 68 72 41 60 IMANI COPPOLA/tegend Of A Cowgirl 70 60 62 55 SUGAR RAY/Fly 13 7 9 59 CELINE DION/My Heart Wilt Go On 35 39 37 42 ROBYN/Show Me Love
27 22 22 52 ELTON JOHN/Something About... 71 72 39 60 TONIGAt You Could Oniy... 31 34 44 54 MATCHBOX 20/3am 22 22 55 52 MEREDITH BROOKS/MWhat Would Happen 29 29 40 41 EDWIN MCCAINA'I Be
70 70 68 46 ROBYN/Show Me Love 47 44 62 51 SAVAGE GARDEN/Truly Madly Deeply 38 54 49 53 USHER/You Make Me Wanna.. 25 24 26 35 SAVAGE GARDEN/Truly Madly Deeply - 12 30 40 INOJ/Love You Down
27 29 68 41 ALLURE/AN Cried Out - - 41 50 NU FLAVOR/Heaven 35 46 61 52 TONIGAf You Couid Only... 14 24 25 30 AEROSMITH/Pink 26 29 38 40 BLESSIO UNION/Light In Your Eyes
24 21 29 34 USHER/You Make Me Wanna. 46 43 65 50 BACKSTREET BOYS/As Long As You... 61 55 61 52 MATCHBOX 20/Push 23 25 27 28 BRYAN ADAMS/Back To You 40 39 39 40 SUGAR RAY/Fly
14 13 21 25 GREEN DAY/Time Of Your Life 20 31 37 46 MATCHBOX 20/3am 63 57 62 51 LEANN RIMES/How Do | Live 23 29 26 28 JANET/Together Agan 52 55 52 40 BOYZ Il MEN/4 Seasons Of
22 23 21 24 BACKSTREET BOYS/As Long As You. 28 29 46 42 MEREDITH BROOKS/What Would Happen 52 44 45 50 PAULA COLE/) Don't Want To Wait 20 26 21 27 MATCHBOX 20/3am 21 20 35 39 SOMETHIN' FOR../My Love Is The Shhh!
26 25 21 22 PAULA COLE/I Don't Want To Wait 39 42 41 41 LISA LOEB/ Do 49 48 47 49 ROBYN/Show Me Love 17 22 22 27 BLESSIO UNION/Light In Your Eyes 22 35 36 38 BACKSTREET BOYS/As Long As You
27 27 29 22 LISA LOEB/I Do 41 42 43 41 USHER/You Make Me Wanna. 42 40 48 49 NU FLAVOR/Heaven 21 2t 24 26 LISA LOEB/ Do 48 40 39 31 MATCHBOX 20/Push
13 12 21 22 BLESSID UNION/Light In Your Eyes 51 44 38 41 SARAH MCLACHLAN/Building A Mystery 50 44 44 46 SMASH MOUTHWalkin' On The Sun - 9 9 25 BOYZ I MEN/A Song For Mama - 12 16 30 GREEN OAY/Time Of Your Life
20 17 13 22 JANET/Together Agam 71 71 40 40 PAULA COLE/I Don't Want To Wait 40 37 39 46 BACKSTREET BOYS/As Long As You. 11 21 22 24 THIRD EYE BLIND/How's ft Going To Be 26 28 25 29 LISA LOEB/ Do
22 26 20 20 AEROSMITH/Pink 43 43 39 39 BLESSIO UNION/Light In Your Eyes 44 47 40 44 SISTER HAZEL/AN For You - 6 8 22 GREEN DAY/Time Of Your Le. 14 27 30 29 MEREDITH BROOKS/What Would Happen
- - 13 19 CELINE DION/My Heart Will Go On 40 41 40 38 MATCHBOX 20/Push - - 42 43 SPICE GIRLS/Teo Much - 8 26 22 ALANA DAVIS/32 Flavors - - 23 28 SARAH MCLACHLAN/Sweet Surrender
13 14 12 18 THIRD EYE BLINDHow's It Going To Be - - 31 34 LUTRICIA MCNEAL/AIn't That Just... - - 39 42 LUISA LOEB/ Oo 22 22 21 22 NU FLAVOR/Heaven 16 16 28 28 SISTER HAZEL/Happy ||
- - - 17 BILLUE MYERS/Kiss The Rain 28 25 38 31 ALANA DAVIS/32 Flavors - - 34 37 BOYZ Il MEN/4 Seasons Of. 9 9 26 21 SARAH MCLACHLAN/Sweet Surrender 26 29 29 27 JANET/Together Again
20 21 18 16 LOS UMBRELLOS/No Tenga Dinero 26 26 33 30 AMY GRANT/Takes A Little Time 30 27 29 33 WILL SMITH/Gettin' Jiggy Wit It 23 52 50 21 ALLURE/AIl Cried Out 41 41 23 26 THIRD EYE BLIND/Semi-Charmed Life
18 14 14 16 MEREDITH BROOKS/What Would Happen 17 16 23 30 GREEN DAY/Time Of Your Life.. 35 32 29 30 SOMETHIN' FOR../My Love Is The Shhh! 9 9 13 18 MASEfFeel So Good 24 30 20 24 CRAVIN' MELON/Sweet Tea |
- - - 14 INOJLove You Down - 15 30 28 THIRD EYE BLIND/How's ft Going To Be - - 26 29 ALL SAINTS/I Know Where It's At - - 20 18 NOTORIOUS B.LG./Mo Money Mo Prablems 24 25 27 23 NU FLAVOR/Heaven
7 13 8 14 OLWENou're Nol Alone 24 24 32 24 HANSON/I Will Come To You 29 24 22 29 SPACE MONKEYS/Sugar Cane 17 18 20 17 ELTON JOHN/Something About.. 20 24 18 23 SISTER HAZEL/AIl For You |
- 5 7 14 LOREENA MCKENNITT/The Mummers’ Dance 20 21 26 23 CHANTAL KREVIAZUK/Surrounded - - - 27 KGI & JOJO/AN My Life - - 15 16 LOS UMBRELLOS/No Tengo Dinero 18 16 20 22 PUFF DADOY./'ll Be Missing You
8 7 10 12 VERVEBitter Sweet. 20 19 18 23 JANET/Together Again 25 24 21 26 NOTORIOUS B.L.G/Mo Money Mo Problems - - 12 16 PUFF QADDY & FAMILY/Been Around... 39 38 22 22 TONIC/t You Could Only
13 12 B 12 SOMETHIN' FOR../My Love Is The Shhh! - - - 23 CELINE DION/My Heart Will Go On 11 23 20 23 MASEfFeel So Good 21 21 16 16 PUFF DADDY../Vll Be Missing You 26 37 24 22 PAULA COLE/ Don't Want To Wart
7 7 7 10 ALANA DAVIS/32 Flavors 21 21 18 22 WALLFLOWERS/One Headlight - = - 21 "N SYNG/! Want You Back 17 17 28 16 LEANN RIMES/How Do | Live 25 19 20 21 ELTON JOHN/Something About
5 7 7 9 BRYAN ADAMS/Back To You 16 18 20 21 INOJ/Love You Down - - 11 16 CELINE DION/My Heart Will Go On 11 11 13 15 SOMETHIN' FOR../My Love Is The Shhh! 36 50 36 21 ALLURE/All Cried Out
7 7 7 8 LAUREN CHRISTY/Magazine 11 16 18 20 LONGPIGS/On And On - - - 8 BRYAN ADAMS/Back To You - - 16 15 AALIYAH/The One | Gave My... 37 39 18 20 AALIVAH/Th_e One | Gave My
7 7 7 1 SISTER HAZEL/Happy 41 38 18 20 SISTER HAZEL/ANl For You - - - - HANSONMWewd 18 - 15 14 SPICE GIRLS/Spice Up Your Life 23 22 22 19 JEWEUFoolish Games .
- - 7 7 SPICE GIRLS/Too Much 20 22 21 20 SPICE GIRLS/2 Become 1 58 60 13 14 SUGAR RAY/Fly 39 40 20 19 SARAH MCLACHLAN/Buiiding A Mystery
7 7 7 7 JAU Beleve - - 19 20 MARK MORRISON/Return Of The Mack 16 16 14 14  MIGHTY MIGHTY.../The Impression... - - 16 18 BOYZ Il MEN/A Song For Mama
5 7 7 7 SARAH MCLACHLAN/Sweet Surrender 18 18 17 19 MARIAH CAREY/Buttertly 19 17 14 14 MARIAH CAREY/Honey 15 16 16 17 BRYAN ADAMS/Back To Vm_.l
- - - 6 WILL SMITH/Gettin' Jiggy Wit it 21 18 19 19 SHERYL CROW/A Change Would Oo.. 15 13 13 14 SHERYL CROW/A Change Would Oo... 16 19 15 17 WALLFLOWERS/One Headlight
- - - 5 ALL SAINTS/ Know Where It's At 17 21 17 18 THIRD EYE BLIND/Semi-Charmed Lite 21 16 15 14 SISTER HAZEL/AN For You - 16 15 17 VERVE PIPE/The Freshmen
- - - - JIMMY RAY/Are You Jimmy Ray? 13 18 13 17 SPACE MONKEYS/Sugar Cane - - - 13 MARJAH CAREV/Buﬁerw 17 - - 17 COUNTING CROWS/A Long Oecember
- - - - PUFF DADDY & FAMILY/Been Around... 17 17 18 17 ROBYN/Do You Know (What..) 15 14 13 13 JEWELFoolish Games 15 14 13 16 ALANA DAVIS/32 Flavors
- - = = KCI & JOJO/AN My Lite - - 16 17 DUNCAN SHEIK/Barely Breathing - - 9 12 UNCLE SAM/I Don't Ever Want.. - - 12 16 AEROSMITH/Pink
- - 13 16 SARAH MCLACHLAN/Sweet Surrender - 8 B 12 LOREENA MCKENNITT/The Mummers' Dance 15 13 14 16 THIRO EYE BLINO/How's It Going To Be
i
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ARTIST TITLE LABEL(S)

K-Cl & JOJO All My Life (MCA)

USHER You Make Me Wanna... (LaFace/Arista)
LSG My Body (EastWest/EEG)

— TOTAL PLAYS —

W

2349
2239
207

UNCLE SAM | Don't Ever Want To See You Agian (Stonecreek/Epic) 1770

SOMETHIN’ FOR THE PEOPLE My Love Is... (Warner
USHER Nice & Slow (Laface/Arista)

Bros.) 1167
1758

MISSY “MISDEMEANOR” ELLIOTT Sock It 2 Me (EastWestEEG) 1422

BOYZ Il MEN A Song For Mama (Motown)

WILL SMITH Gettin’ Jiggy Wit It (Columbia)

JANET Together Again (Virgin)

MASE Feel So Good (Bad Boy/Arista)

BACKSTREET BOYS As Long As You Love Me (Jive)

1321
1315
1294
1213
1083

SERMON, MURRAY & REDMAN Rapper's Delight (Priority) 1005

DESTINY’S CHILD No, No, No (Grass Roots/Columbi

ALLURE All Cried Out (Track Masters/Crave)

ROBYN Show Me Love (RCA)

K.P. & ENVYI Swing My Way (EastWest/EEG)
ERYKAH BADU Tyrone (Kedar/Universal)

NU FLAVOR Heaven (Reprise)

CHUMBAWAMBA Tubthumping (Republic/Universal)
QUEEN PEN All My Love (Lil’ Man/Interscope)

TIMBALAND & MAGOO Luv 2 Luv You (BlackGround/Atiantic)

SUGAR RAY Fly (Lava/Atlantic)
TOTAL What About Us (La
MARY J. BLIGE A Dream (Arista)
DRU HILL 5 Steps (Island)
BUSTA RHYMES Dangerous (Elektra/EEG)

DRU HILL We're Not Making Love No More (Laface/Arista)

JON B. Are U Still Down? (Yab Yum/550 Music)
BOYZ Il MEN 4 Seasons Of Loneliness (Motown)

WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)

NEXT Butta Love (Divine Mill/Arista)
KAl Say You'll Stay (Tidal Wave/Geffen)
L.L. COOL J Father (Def Jam/Mercury)

BUSTA RHYMES Put Your Hands Where My... (Elektra/EEG)

SMASH MOUTH Walkin’ On The Sun (Inferscope)
LEANN RIMES How Do | Live (Curb)
CELINE DION My Heart Will Go On (550 Music)

MARIAH CAREY t/BONE THUGS... Breakdown (Columbia)

LUTRICIA MCNEAL Ain’t That Just The Way (Crave)

2PAC | Wonder If Heaven Got A Ghetto (Amaru/Jive)

BRIAN MCKNIGHT Anytime (Mercury)
MACK 10 Backyard Boogie (Priority)
MASE #/TOTAL What You Want (Bad Boy/Arista)

AALIYAH The One | Gave My Heart To (BlackGround/Atlantic)

LOS UMBRELLOS No Tengo Dinero (Flex/Virgin)
SPICE GIRLS Too Much (Virgin)

WC Just Clownin’ (Payday/FFRR/Red Ant)
DIANA KING L-L-Lies (Work)

a) 905
874
815
784
781
776
744
735
690
673
672

625
593
589
566
536
500
497
487
470
468
455
434
430
426
408
405
372
369
358
356
337
328
307
307
295

sti) 652

Lw

2028
2262
1860
1719
1985
1416
1315
1234
1155
1128
1159
1038
1010
740
934
943
680
187
725
127
669
960
694
719

954
563
946
482
7o
949
444
547
402
426
433
343
337
233
257
329
453
253
417
183
357
357
127
263
315

w

1761
2568
1939
1864
2433
937
1574
1184
950
1128
1370
987
1004
631
1253
898
a1
918
904
567
615
422
715
1005

42

432
606
437
564
915
794
250
965
386
603
464
202
456

4
212
290
599
164
616
163
649
410

22
261
n

TOTAL
STATIONS/ADDS

1/
42/0
a2
401
39/0
4313
35/0
a3
36/0
3211
35/0
2811
36/0
34/4
24/0
22/2
29/4
27/0
194
15/0
32/3
24/0
17/0
181
818
16/0
22/0
26/2
16/0
18/0
17/0
25/2
16/0
17H
23/0
17/0
9/0
13/1
14/5
23110
18/0
14/0
221
13/0
20/12
11/0
12/2
1771
177
11/0

This chart reflects airplay from January 5-11. Songs ranked by total plays. Highlighted songs indicate Breaker.

49 CHR/Rhythmic reporters. 48 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc.

BREAKERS-:
PUFF DADDY & THE FAMILY

Been Around The World (Bad Boy/Arista)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART

652/214 31/8

MOST ADDED.

ARTIST TITLE LABEL(S) ADDS
SWV Rain (RCA) 15

MASE #/TOTAL What You Want (Bad Boy/Arista; 12
MARIAH CAREY f/BONE THUGS... Breakdown (Coiumbia) 10
NEXT Too Close (Divine Mill/Arista) 9

‘N SYNC | Want You Back (RCA) 8
PUFF DADDY & THE FAMILY Been Around... (Bad Boy/Arista) 8
BRIAN MCKNIGHT Anytime (Mercury) 7
SPICE GIRLS Too Much (Virgin) 7
ALL SAINTS | Know Where It's At (London/Island) S
CELINE DION My Heart Will Go On (550 Music) S
MOST INCREASED
PLAYS e
ARTIST TITLE LABEL(S) INCREASE
USHER Nice & Slow (LaFace/Arista) +342
K-Cl & JOJO All My Life (MCA) +321
PUFF DADDY & THE FAMILY Been Around... (Bad Boyrist)  +214
LSG My Body (EastWest/EEG) +211
CELINE DION My Heart Will Go On (550 Music) +193
SPICE GIRLS Too Much (Virgin) +180
MASE f/TOTAL What You Want (Bad Boy/Arista)  +113
JANET Together Again (Virgin) +166

DESTINY’S CHILD No, No, No (Grass Roots/Columbia) +165
ALL SAINTS | Know Where It's At (London/Island)  +161

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

NOTORIOUS B.1.G. Mo Money Mo Problems (Bad Boy/Arista)
INOJ Love You Down (So So Det/Columbia)

MARY J. BLIGE Everything (MCA)

MARK MORRISON Return Of The Mack (Atlantic)

PUFF DADDY & FAITH EVANS {112 'l Be Missing... (Bad Boy/Arista)
WILL SMITH Men In Black (Columbia)

ROME | Belong To You (Every Time | See...) (Grand Jury/RCA)
BLACKSTREET No Diggity (/nterscope)

BLACKSTREET Don't Leave Me (Inferscope)

EN VOGUE Don't Let Go (Love) (EastWest/EEG)

Breakers: Songs registering 500 plays or more for the first time. Buliets
awarded to songs gaining plays over the previous week. If two songs are
tied in number of plays, the song being played on more stations is placed
first. Most increased Plays lists the songs with the greatest week-to-week
increases in total plays. Weighted chart appears on R&R ONLINE.

Cost effective plastic banners for your station.
We print any picture, logo or design in up to four colors. Perfect for
concerts, public appearances, expos and giveaways. Packaged on

a roll and easy to use. Put up brand new signs at every event!

» Durable banners for a throw-away price

e UV stabilized plastic won't fade indoors or outdoors

 Simply fax your logo and color separation
information for a free price quote

1-800-231-6074
Canada 1-800-847-5616
Fax (713) 507-4295
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LW TW ARTIST TITLE LABEL(S)

+ @ TIMBALAND & MAGOO Luv 2...(BackGround/Atiartic)
» @ SERMON, MURRAY & REDMAN Rapper's Delight (Priority)
+ € WILL SMITH Gettin’ Jiggy Wit It (Columbia)

s+ @ 2PAC | Wonder If Heaven Got A... (Amaru/Jive)

s @ BUSTA RHYMES Dangerous (Elektra/EEG)

s @ MASE F/TOTAL What You Want (Bad Boy/Arista)
7 @ QUEEN PEN All My Love (Li’ Mar/Interscope)

1 @ K.P. & ENVYI Swing My Way (FastWestEEG)

10 @ SAM SALTER It's On Tonight (LaFace/Arista)

s 10 L.L. COOL J Father (Def Jam/Mercury)
s 11 MASE Feel So Good (Bad Boy/Arista)

1 @ MASTER P Make ‘Em Say Ugh (No Limit/Priortty)
— @® WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
13 14 STING F/PUFF DADDY Roxanne '97 (A&M)

15 @ MASTER P Scream (Dimension/Capitol)
12 16 RAKIM Guess Who’s Back (Universal)

15 17 BUSTA RHYMES Put Your Hands Where My... (Elektra/EEG)

20 @ OUTKAST W/CEE-LO In Due Time (LaFace/Arista)

19 19 BONE THUGS-N-HARMONY Body Rocc (Ruthless/Relativity)

— € PUFF DADDY & THE FAMILY Been Around...(Bad Boy/Arista)

"HIP HOP TOP 20

— TOTAL PLAYS —

™

3055
2873
2187
2673
25M
2253
2153
1851
1835
1762
1644
1495
1311
1303
1209
1076
1072
1018

917

900

Lw

2761
2702
2491
2634
2243
17117
1855
1474
1697
1994
1778
1212
1122
1395
1095
1446
117

847

927

786

TOTAL
STATIONS/ADDS

106/0
1183
107/2
9710
11073
106/12
105/4
85/8
76/2
861
9810
81/4
746
651
65/2
58/0
3910
67/4
66/2
44/8

. This chart reflects airplay from January 5-11. Songs ranked by total plays. 49 CHR/Rhythmic reporters and 88
Urban reporters combine from the Custom Chart function on R&R ONLINE. Rap titles are manually extrapo-
lated. For complete reporter lists refer to Rhythmic and Urban sections. © 1998, R&R Inc.

g

NEXT STOP, RIVERSIDE — it's never “Too Close” for comfort is what staffers at KGGl/River-
side were thinking when Arista recording artist Next came by the studios to show a little love.
Pictured in the comfort zone are (I-r) Next's T-Low, Arista West Coast Reg. Dir. Pop/Promo Joe
Reichling, Next's Tweety, ‘GGI PD Diana Laird, and Next’s R.L.

e

ALL SAINTS | Know Where Its At (London/isiand)
Total Plays: 288, Total Stations: 20, Adds: 5

MILITIA Bum (Red Ant)
Total Plays: 287, Total Stations: 15, Adds: 1

SAVAGE GARDEN Truty Madly Deeply (Columbia)
Total Plays: 279, Total Stations: 9, Adds: 2

SNOOP DOGGY DOGG We Just Wanna Party..(Columbia)
Total Plays: 272, Total Stations: 8, Adds: 0

BORN JAMERICANS Send You My Love (Delicious VinyiRed At)
Total Plays: 259, Total Stations; 7, Adds: 1

RAKIM Guess Who's Back (Universal)
Total Plays: 255, Total Stations: 10, Adds; 0

HANSON | Will Come To You (Mercury)
Total Plays: 233, Total Stations: 6, Adds: 0

SWV Rain (RCA)
Total Plays: 212, Total Stations: 18, Adds: 15

KINSUI Pha Hop (Blunt/TVT)
Total Plays: 208, Total Stations: 7, Adds: 1

KIM SANDERS Jealousy (Dancin” Music/isiand)
Total Plays: 207, Total Stations: 10, Adds: 0

MASTER P Make ‘Em Say Ugh (No Limit/Priority)
Total Piays: 184, Total Stations: 10, Adds: 1

2PAC Do For Love (Amaru/Jive)
Total Plays: 176, Total Stations: 6, Adds: 3

NEXT Too Close (Divine Mill/Arista)
Total Plays: 171, Total Stations: 19, Adds: 9

MARY J. BLIGE Seven Days (MCA)
Total Plays: 164, Total Stations: 6, Adds: 3

FRUIT DELA PASSION Tic Tic Tak (Aureus)
Total Plays: 147, Total Stations; 8. Adds: 1

AQUA Lollipop (Candyman) (MCA)
Total Plays: 140, Total Stations: 5, Adds: 0

FIRM Phone Tap (Trackmasters/After/interscope)
Total Plays: 134, Total Stations: 4, Adds: 0

2PAC F/OUTLAWZ Lost Souls (Death Row/Priority)
Total Plays: 133, Total Stations: 6, Adds: 0

GINUWINE Only When U R Lonely (550 Music)
Total Plays: 128, Total Stations: 6, Adds: 0

LIL KIM Money Taks (Arista)
Total Plays: 126, Total Stations: 3, Adds: 0

Apbbs JaNnuarY 20

“Gotta Be™ (So So Def/Columbia)

Jagged Edge
Ricky Jones

LSG

Snoop Doggy Dog

Somethin’ For The People

“Still In Love” (Cherry/Universal)
“Curious” (EastWest/EEG)
“Ride On (Caught On)” (Noo Trybe/Virgin)

“All | Do” (Warner Bros.)

CHR/RFHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market

KKSS/Albuguerque, NM
PD: Tony Marero
APD/MD: Jackie James

0L SKOOL “Dreaming™

SWV “Rain’
KYLZ/Albuguerque, NM
PD: Mark Atlen
APD/MD: Robb Royale

DESTINY'S CHILD “No

SWV “Rain”

NEXT “Close”
KISV/Bakersfield, CA
PD: Mark Feather
MD: Mickey Fuentes

BACKSTREET BOYS "Long™

ROBYN “Show™

QUEEN PEN “Love

NEXT "Close"

USHER “Nice"
KKXX/Bakersfield, CA
PD: Chris Squires
MD: Tony Manes

Mo Agds

WERQ/Baltimore, MD
PD: Tom Catococel

APD: Frank Ski

MD: Darren Brin

22 MASE HTOTAL “What

16 SWV “Rain”

13 MISSY ELLIOTT “Beep

11 MARY J. BLIGE “Sever™

WBHJ/Birmingham, AL
PD: Mickey Johnson
APD/MD: Daysha Parker
43 SWV “Ran’
43 LUKE “Freae”
42 DESTINY'S CHILD “ho'
40 MISSY ELLIOTT “Beep™
11 DAVINA “Good"
WJMN/Boston, MA
PD: Cadillac Jack McCartney
APD/MB: Cat Coltins

MASE £, TOTAL “What'

WKXJ/Chattanooga, TN
Station Mngr.: Roy Jaynes
PD/MD: Bobby Corona

SAVAGE GARDEN “Truly"

ALL SAINTS “Know”

NEXT “Close™

SWV "Rain®

WBBM)/Chicage, IL
PD: Todd Cavanah
MD: Erlk Bradley
16 CELINE DION “Hean™
14 BACKSTREET BOYS "Everybody”
11 ALL SAINTS “Know"
10 USHER “Nice"
SPICE GIALS “Much

KZFM/Corpus Christi, TX
PD: Ed Dcanas
SPICE GIRLS “Much™
ALL SAINTS “Know™
PUFF DADDY & FAMILY “Been
WYCLEF JEAN "November”
MARIAH CAREY... “Breakdown"

WBTT/Dayton, OH
OM: Jeft Ballentine
APD/MD: Raye Kimberlin

ALL SAINTS "Koow"
ROBYN “Show"

KQKS/Denver, CO
PD: Rick Stacy
MD: Jenifer Wilde

22 KYMAN( MARLEY “Gotta™
21 MARIAHCAREY “Rogt"

15 SWV
1 DES"IWSCN\LD “No"

WDRQ/Detroit, MI

PD: Lisa Rodman

APD/MD: Jimi Jamm

17 SPICE GIRLS ~Become”

5 LEANN RIVES “How
LOS UMSRELLOS ‘Tango

KPRR/EI Paso, TX
PD/MD: John Candelaria
21 SPICE GIALS "Much
SAVAGE GAADEN “Truly”
ALLURE “Last”
‘N SYNC “Want

KBOS/Fresno, CA

PD: Steve Wall
DESTINY'S CHILD "No"
QUEEN PEN “Love”
NEXT *Close”

WJMH/Greensboro, NC
PD: Brian Douglas
MD: Mary Kay
No Adds
KIKlMHonolulu, HI
PD: Alan Oda
MD: Richie Aqul
64 REAL ONE “Pina
31 MARIAH CAREY.. “Breakdown

30 CELINE DION “Hean”
14 PUFF DADDY & FAMILY “Been”

KQMQ/Honetlulu, Hi
PD: Kimp Akane

MD: Kathy Nakagawa

38 JEWEL "You

27 SPICE GIRLS “Much”

11 MARIAK CAREY... “Bréakdown

KBXX/Housten, TX
PD: Rob Scorpio

MD: Greg Head

22 LSG FLL.. "Cunous
18  OL SKOOL "Dreaming”
17 KP. & ENVYI “Swing’

WHHH/Indianapaolis, IN
PD: Scott Wheeler
MD: Cart Frye
13 PUFF BADDY & FAMILY “Bean”
9 SwWy “Ram’

NEXT “Close

SPICE GIALS “Much”

21
20

23
21
17

wo

PD:

1

53

22
14

WJBT/Jacksonville, FL
PD:
MD: Tiftany Green

22 NOTORIQUS B.IG. - Nasty
MASE FITOTAL “What

Dave Wynler

SWV “Rain

10 MARY J. BLIGE “Seven”
MARIAH CAREY.. “Breakdown™
KLUC/Las Vegas, NV
PD:
MD: Melisa Stetas

PUFF DADDY & FAMILY “Been™
L0S UMBRELLOS “Tengo"

Cat Thomas

SYLK 130 “Last”

KPWR/Los Angeles, CA
PD: Michelle Mercer
MD: Damion Young
25 ICE CUBE ~Clunbin™
MASE F/TOTAL “Vihai"
SNOOP & KURUPT “Ride”

WPOW/Miami, FL
PD:
MD: Phil Jones

3 LE CLICK "Dont"

Kid Curry

LSG “Body”
USHER Nu:e
ROCKELL "

PUFF DADDV & FAM!LV "Been”
UgH

MASTER

ANGELINA “Mambo

KHTN/Merced, CA

Pete Jones

MD Mark Medina
MARIAH CAREY .. “Breakdown”
MASE F/TOTAL “What"

SPICE GIRLS “Much”

SWV “Ran

CELINE DION “Heart”

JIMMY RAY "Jimmy”

KDON/Monterey, CA

PD: Scooter B. Stevens

K-Cl & JDJO "Lire
TORA “Seductive’

1 WC “Cle
N SYNC “Want"

WFHN/New Bedford, MA WWKX/Providence, RI
PD: Jim Reitz MD: Sandy 8.
APD/MD: Kevin Palana 65 JANET “Together

MARIAH CAREY... “Breakdown® 34 JAGGED EDGE “Gona”

N SYNG Want” 23 NEXT “Close”

PUFF DADDY & FAMILY “Been™ 1 AYZ iy

10 MASE F/TOTAL "What"

OL SKOOL “Dreaming’

4 MARIAK CAREY... “Breakdown”
KWNZ/Rens, NV

PD: JeH Davis

APD/MD: Bill Shakespeare

BRIAN MCKNIGHT "Anytime”

WKTU/New York, NY
PD: Frankie Blue
APD/MD: Andy Shane

KU FLAVOR "Heaven”

=3

WQHT/New York, NY CEUE DION v
PD: Steve Smith BRIAN MCKNIGHT “Anytime”
APD/MD: Tracy Cloherty N SYNC “W:

MATCHBOX 20 “Jam”

KGGI/Riverside, CA

19 PUFF DADDY "Victory"
18 QUEEN PEN “Man
17 MASE FTOTAL “What"

PD: Diana Laird

14 NDTCRIQUS B.LG “Nasty™
LM APD/MD: Jesse Duran
KCHX/Odessa-Midland, TX 4 ALL SAINTS “Know"

PD/MD: Leo Caro 2 SWV "Rain
23 MARIAH CAREY. “Breakdown” 2 BOYZ Il MEN “Song"

BN MCKNIGHT At 2 BRIAN MCKNIGHT “Anytime™
UIT DELA PASSION Tic

MILITIA “Burn” WJJS/Roanoke, VA
KCAQ/Oxnard, CA PD: David Lee Michaels
PD: Dan Garite MD: Melissa Margan
APD/MD: Jacque Gonzales James 18 SPICE GIALS "Much™

26 2PAC" SWYkRan

BUSTA RRYMES “Dangerous™
IsCE CUBE Cluumn KP. & ENVYI “Swing”

DAV!NA 'Gnod'

SOMETHIN FOR.. "Af
KPSI/Palm Springs, CA
PD: Mike Keane
MD: Bobby Sato

5 BORN JAMERICANS “Send”

KSFM/Sacramento, CA
PD: Bob West
MD: Trejo
BRIAN MCKNIGHT "Anytime
3 UNCLE SAM “Ever”

KPTY/Phoenix, AZ wOCQ/Salisbury, MD

PD: Rick Thomas PD: Wookie

APD: Crazy Kid MD: Marilou

MD: Eric Valdez 10 MASE F/TOTAL "What"
KFP. & ENVY! “Swing” NEXT "Close”

lose
BRIAN MCKNIGHT “Anytime™
N SYNC ~Want”

LSG FLL.... “Cunous
PUFF DADDY & FAMILY “Jeen”

KTFM/San Antenio, TX
PD: Clitt Tredway

MD: Steve Chavez
NEXT “Ciose™

KHTS/San Diego, CA
PD: Todd Shannon
APD: Ron Geronimo
MD Hitman Hayes

TOTAL “What*
27 "N SYNC “Want”
CELINE DION "Hear”
WYCLEF JEAN “Novembar”
KP. & ENVYI "Swng”
QUEEN PEN “tLove”

KWIN/Stockton, CA
APD: Stacy Lynn
15 KYMANI MARLEY “Gotiz”
MASE F/TOTAL “Whar"
SWV “Rain™
BRIAN MCKNIGHT "Anytime"
"N SYNC “Want"
ALANA DAVIS “Ravors™
MARTHA WASH F/RUPAUL “Rarning”

WPGC/Washington, DC
PD: Jay Stevens
MD: Muurlce Devue

1% LSG "Tim
8 BUSTA RHYMES "Dangerous™

o~

XHTZ/San Diego, CA

DM/PD: Lisa Vazquez

MD: Dale Solivan

40 MASE FITOTAL “What"

14 MARIAH CAREY... “Breakdown™
SWV "Rain

KDGS/Wichita, KS
PD: Steve Dorrell
APD: Ricardo Cherry
MD: A.J. Jones
Fl/Sa 33 MASE FTOTAL “What"
KM n Francisco, CA 17 PUFF DAODY & FAMILY “Benamins
PD: Joey Arbagey 13 BROOKLYN BOUNCE “Bounce™
15 KAt “Say 9 MARIAH CAREY. “Breakdown”
8 2PAC 0o 9 KYMANI MARLEY "Gotia®
8 MISSY ELLIOTT “Beep’ N SYNC "Want"
5 MARY J, BLIGE "Seven

KYLD/San Francisco, CA
PD: Michael Martin
APD/MD: Jazzy Jim Archer

25 KINSUI “Hog
Lcéx?qacfasgmwn 49 Total Reporters
49 Current Reporters
KUBE/Seattle, WA 48 Current Playlists

PD: Mike Tierney . "
APD: Eric Powers Did Not Report, Playlist
PUFF DADOY & FAMILY “Beer” Frozen (1):
F
Yo pe e KKFR/Phoenix, AZ
SOMETHIN' FOR.. "Al"

WANN-S retteraereeleisreteror-rom
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WKTU/New York
{201) 420-3700

HOF
Erds

WQHT/New York
(212) 229-9797

POWER
FM

KPWR/Los Angeles
(818) 953-4200

96

WBBM/Chicago
(312) 944-6000

KMEL/San Francisco

(415) £38-1061

Biue/Shane Smith/Cloherty Mercer/Young = Cavanah/Bradley Arbagey
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
W oAW LW TW W AW LW TW 5W AW LW TW W AW LW TW W AW LW TW
23 25 62 60 SELENA/Dreaming Of You 33 34 45 42 LORD TARIQ../Deja Vu 71 74 70 74 SERMON. MURRAY../Rapper's Delight - 21 60 72 DAFT PUNKAround The World 53 57 49 61 USHER/You Make Me Wenna...
22 45 62 60 JANET/Together Agan 30 31 39 42 DRU HILLS Steps 66 69 65 74 SNOOP DDGGY DOGG/MWe Just Wanna... 50 59 65 69 JANET/Togelher Again 36 56 59 58 2PAC/ Wonder If..
25 34 64 57 RICKY MARTIN/Maria 42 42 46 41 BUSTA RHYMES/Dangerous 28 - 68 74 2PAC/I Wonder If.. 71 70 64 68 USHER/You Make Me Wanna... 31 30 41 55 K-CI & JOJO/AN My Lite
49 55 62 57 AMBER/One More Night 41 42 46 41 DRU HILL/We're Not Making... 69 74 70 71 PUFF DADDY/Senortta 61 50 55 64 BOYZ Il MEN/A Song For Mama 58 43 56 54 TOTAL/What About Us
46 36 62 45 SUGAR RAYFly 42 42 45 40 TOTALWhat About Us 39 48 70 71 SOMETHIN' FOR./My Love Is The Shhh! 66 66 48 52 SOMETHIN' FOR.. My Love Is The Shhh! 15 15 29 50 MILITIABurn
37 34 41 37 USHER/You Make Me Wanna... 24 27 44 39 MARY J. BLIGE/A Oream 72 73 44 48 WC/Just Clownin’ 64 63 37 48 ALLURE/AIl Cried Out 24 30 48 46 ORU HILL/We're Not Making.
11 - 7 36 CELINE DIONMy Heart Will Go On 33 31 46 37 MASE/Feel So Good - 39 4B 48 FiRM/Phone Tap 56 56 55 47 PUFF DADDY../Ill Be Missing You 22 25 38 45 BOYZ Il MEN/A Song For Mama
36 34 28 36 ULTRA NATEfFree 35 32 41 36 USHER/Mice & Slow 47 46 45 48 USHER/You Make Me Wanna.. 29 31 35 43 LEANN RIMES/How Do | Live 25 15 41 40 BRIAN MCKNIGHT/Anytime
20 18 35 34 AALIYAH/The One | Gave My... 29 31 26 35 BOYZ i MEN/A Song For Mama - - 45 48 TOTAL/What About Us 55 56 53 41 BOYZ Il MEN/4 Seasons Of.. - 20 30 38 DESTINY'S CHILD/No, Ne, No
33 37 34 32 LOS UMBRELLOS/No Tengo Dinero 41 41 35 35 MARY J. BLIGE/Seven Days 20 - 44 47 RAKIM/Guess Who's Back 27 31 33 38 WILL SMITH/Getin® Jiggy Wit it 16 12 16 36 TIMBALAND & MAGOO/Luv 2 Luv You
- - 5§ 30 LEANN RIMESHow Do | Live 39 42 35 32 ERYKAH BADU/Tyrone - - 35 41 NATE DOGG/These Days 39 33 37 35 JANET F/Q-TIP./Got ‘Tii 's Gone - 13 29 34 USHERMice & Slow
54 45 36 30 ALLURE/AIl Cried Qut 23 23 33 31 LSGMy Body 37 39 41 41 QUEEN PEN/AIl My Love 40 35 33 33 MASEfFeel So Good 27 36 35 33 BUSTA RHYMES/Dangernus
42 31 37 30 BACKSTREET BOYS/As Long As You... 18 16 26 30 MIC GERONIMO../Nothin' Move But.. 36 40 3B 40 WYCLEF JEAN/Gone Till November - 17 30 33 JEWELFoolish Games 27 17 29 30 QUEEN PEN/AI My Love
22 28 32 29 BEE GEES/Sill Waters... - - 19 29 DESTINY'S CHILD/No, No. No 20 39 35 39 LSGMy Body 38 38 30 30 NOTORIOUS B..G./Mo Money Mo Problems - - 33 30 KP &ENVYl/Swing My Way
39 44 31 24 DIANA KING/ Say A Little... 39 40 44 29 BUSTA RHYMES/Put Your Hands... 40 36 39 38 NEXT/Butta Love 41 42 30 29 INOJ/Love You Down 62 58 43 30 BUSTA RHYMES/Put Yonr Hands...
14 20 27 24 UNCLE SAM/ Oon't Ever Want... 26 25 40 28 MASE/24 Hrs. To Live 23 28 24 27 CHANGING FACES/G.H.ETTO.U.T - - 28 26 PUFF DADDY & FAMILY/tt's All About... 34 45 25 28 MISSY ELLIOTT/Sock It 2 Me
20 23 28 22 SOMETHIN' FOR../My Love is The Shhh! 37 35 22 28 OAVINA/So Good 22 48 26 27 BONE THUGS-N-HARMONY/If | Could Teach.. 21 22 22 25 KP & ENVYI/Swing My Way 14 9 26 27 MASEFeel So Good
21 22 27 22 LUTRICIA MCNEAL/AIn't That Just... - - 21 26 MISSY ELLIOTT/Beep Me 911 - - - 25 ICE CUBE/MWe Be Clubbin' 54 38 16 24 BACKSTREET BOYS/As Long As You... - 20 33 27 MASE/Cheat On You
20 21 17 20 TONI BRAXTON/Un-break My Heart - - 19 25 UNCLE SAM/I Don't Ever Want... - - - 25 MACK 10 FACE CUBE./Only In California - - 9 18 MARIAH CAREY. /Breakdown 25 34 23 25 JANET/Together Again
22 17 21 19 MASEfFeel So Good 37 38 27 25 LL COOLJ4321.. 69 68 24 24 MACK 10/Backyard Boogie - - - 16 CELINE DION/My Heart Will Go On 18 29 16 24 SERMON, MURRAY. /Rapper’s Delight
- - 27 18 INOJ/Love You Oown 20 16 15 23 RAKIM/Guess Who's Back 4€ 20 25 23 NOTORIOUS B.LGALovin' You Tonight 26 34 7 15 CHUMBAWAMBA/Tubthumping 42 23 20 24 LSGMy Body
5 11 13 18 KIM SANOERS/Jealousy 23 25 22 23 WYCLEF JEAN/Gone Till November - - 19 22 ERYKAH BAOU/Tyrone 15 16 6 15 BUSTA RHYMES/Put Your Hands... - - - 23 ICE CUBE/We Be Clubbie
- - 20 17 ROULALick It 43 40 35 23 SOMETHIN' FOR../My Love Is The Shhh! 43 45 23 22 PUFF OADOY & FAMILY/Been Around... - - - 14 BACKSTREET BOYS/Everybody 33 48 34 20 JON BJAre U Still Down?
16 19 20 17 LIVIN' JOY/Don Stop Movin' - - 18 22 SERMON, MURRAY./Rappers Oelight - - 17 21 DOESTINY'S CHILO/No, No, No - - - 11 ALL SAINTS/I Know Where It's At - - 11 19 NEXT/Too Close
40 49 20 15 NOTORIOUS B.L.G./Mo Money Mo Problems 32 32 35 21 ALLURE/AI Cried Out - - - 15 MACK 101 Can Make You Oance - - - 10 USHERMice & Stow 9 11 17 18 GINUWINE/Onty When U R Lonely
10 8 9 14 WILL SMITH/Gettin' Jiggy Wit it - - - 19 PUFF DADDYNictory - 20 39 15 TIMBALANO & MAGOO/Lwv 2 Luv You - - - - SPICE GIALS/Too Much 27 28 20 18 JANET/I Get Lonely
37 35 15 13 BACKSTREET BOYSAQuit Piaying... 19 18 19 18 BIG PUNI'm Not A Player - - - - MASE F/TOTAL/What You Want § 19 13 16 WC/Just Clownin’
12 15 11 12 DUKE/So In Love With You S - 18 QUEEN PENMan Behind The Music - - - - SNOOP & KURUPT/Ride On (Caught On) - - - 15 KAUSay You'l Stay
36 28 18 11 LE CLICK/Cail Me - - - 17 MASE F/TOTAL/What You Want - - 12 13 PUFF DADDY & FAMILY,Been Around...
13 13 12 9 CLUB 69/Much Better - - - 14 NOTORIOUS B..G/Nasty Boy 21 20 22 13 BILLY LAWRENCEA)p & Down
6 9 7 8 SIMONE JAYWanna B Like A Man 37 35 10 13 ERYKAH BADU/Tyrone
- - 5 8 KCi&JOJO/AN My Life - - - 8 2PAC/MDo For Love
- - 5 B ALLSAINTS/! Know Where i's At 33 14 5 8 DRU HILLA Steps
- 5 5 § LIUSUZYMemories - - - 8 MISSY ELLIOTT/Beep M= 911
- 5 5 5 LL COOL JFather - - - 5 MARYJ BLIGE/Seven Cays
- - - - NUFLAVOR/Heaven
-
§79m
gﬁgﬁ:z lmq WORQ/Detroit w WPGC/Washington a0k KBXX/Houston WJMN/Boston
EEII (810) 354-9300 (301) 441-3500 (713) 623-2108 {781) 290-0009
(415) 356-0949 FM Rodman/Jam 5.5 FM Stevens/DeVoe Scorpio/Head McCartney/Collins
Martin/Archer
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TILE PLAYS ARTIST/TITLE
SW AW LW SW AW LW TW W oAW LW TW SW AW LW TW 5W AW LW TW
§2 59 57 69 K-Ci & JOJO/AN My Life 51 51 49 50 ROBYN/Show Me Love 21 39 47 50 LSG/My Body 72 62 65 68 MISSY ELLIOTT/Sock It 2 Me 46 46 63 67 K-CI & JOJO/AI My Life
66 69 64 65 MISSY ELLIOTT/Sock It 2 Me 44 44 43 50 DIANA KING/I Say A Little.. 20 32 45 45 BRIAN MCKNIGHT/Anytime 41 59 51 64 USHERMNice & Slow 67 67 62 67 USHER/You Make Me Wanna .
64 65 62 63 TOTAL/What About Us 55 55 45 47 USHER/You Make Me Wanna... 45 43 38 45 USHER/MNice & Slow 17 51 53 62 MASTER PMake 'Em Say Ugh 42 42 63 66 SOMETHIN' FOR. /My Lave Is The Shhh!
52 51 64 63 MASEfFeel So Good 29 29 47 47 CHUMBAWAMBA/Tubthumping 22 24 43 44 SWV/Rain 35 18 51 60 BOYZ Il MEN/A Song For Mama 65 65 64 65 LSG/My Body
37 54 54 61 NU FLAVOR/Heaven 35 35 41 45 SHE MOVES/Breaking All - 22 24 41 MARYJ BLIGE/Seven Days - - 47 60 PUFF DAODY & FAMILY/Been Around... 40 40 64 65 WILL SMITH/Gettin' Jiggy Wit It
11 31 40 57 BORN JAMERICANS/Send You My Love 55 55 41 44 ALLURE/AI Cried Out 18 22 36 39 2PAC/Do For Love 59 50 67 58 MASE/Feel So Good 65 65 63 65 UNCLE SAM/I Don't Ever Want.
19 20 37 57 SERMON. MURRAY. /Rapper's Delight 31 31 39 41 BOYZ It MEN/4 Seasons Of... - 18 22 38 QUEEN PEN/A Party Ain't.. 28 46 50 57 K-l & JOJO/AI My Life - - 63 65 ROBYN/Show Me Love
28 50 51 51 KA/Say You'll Stay 24 24 14 38 AMBER/One More Night 35 28 31 36 BOYZ It MEN/A Song For Mama 58 61 53 52 USHER/You Make Me Wanna... 27 27 46 47 USHER/Nce & Slow
29 44 64 43 SNOOP DOGGY DOGG/We Just Wanna . 15 15 21 37 SAVAGE GARDEN/Truty Madty Deeply 31 37 26 34 MASE F/TOTAL/What You Want 36 60 63 49 TIMBALAND & MAGODO/Luv 2 Luv You 30 30 45 47 MISSY ELLIOTT/Sock 1t 2 Me
69 68 64 43 USHER/You Make Me Wanna... 39 39 45 34 INDJ/Love You Down 34 34 31 31 USHER/You Make Me Wanna.. 72 57 50 44 UNCLE SAM/I Don't Ever Want.. - - 45 46 PUFF DAODY & FAMILY Been Around
12 20 40 39 MILITIABum 34 34 32 33 3RO PARTY/Can U Feel It 36 33 33 30 LIL KIMMoney Talks - - 43 43 QUEEN PEN/AIl My Love 41 41 44 45 TOTAL/What About Us
- 8 51 38 USHER/Nice & Slow 32 32 33 32 MARK MORRISON/Return Of The Mack - - - 30 MISSY ELLIOTT/Beep Me 911 - 20 35 42 JANET/Together Again 44 44 42 45 INOJ/Love You Down
34 35 35 36 AALIYAHHot Like Fire 13 13 10 32 COLLAGE & DENINE/Love Me Dr Leave Me - - 21 27 OL SKDOL/Am | Dreaming 45 32 29 40 BRIAN MCKNIGHT/Anytime - - 43 44 BUSTA RHYMES/Put Your Hangs..
34 - 43 34 BUSTA RHYMES/Put Your Hands 54 54 48 30 SUGAR RAY/Fy 29 22 35 25 JANET/I Get Lonety 59 57 36 38 JON B/Are U Still Down? 59 59 41 42 AALIYAH/The One | Gave My.
21 26 36 34 MASE HTOTAL/What You Want - - - 28 LUTRICIA MCNEAL/AIN't That Just. - 18 17 19 NEXT/Butta Love - 1B 28 35 SOMETHIN' FOR../AIl | Do 65 65 40 41 ALLURE/AIl Cried Out
6 11 34 31 DESTINY'S CHILD/No No. No 31 31 30 27 ROBYN/Co You Know (What.) 33 33 33 17 2PAC/ Wonder If 68 51 48 34 DESTINY'S CHILD/No. No, No 48 48 38 40 BOYZ Il MEN/4 Seasons Of...
73 52 20 29 SOMETHIN' FOR /My Love Is The Shhh! 34 34 34 27 BACKSTREET BOYS/Quit Playing . 39 35 17 17 MISSY ELLIOTT/Seck It 2 Me - - 33 34 BUSTA RHYMES/Oangerous - - 28 33 MARIAH CAREY /Breakdown
25 - - 25 KINSUI/Pha Hop 35 35 39 26 BACKSTREET BOYS/As Long As You 17 16 MARIAH CAREY _/Breakcown - - 29 34 PUBLIC ANNOUNCEMENT/Body Bumpin' 32 32 28 29 LL. COOL JfFather
- 13 22 24 JANET/Together Agam - - 13 20 SMASH MOUTH/MWalkin' On The Sun 32 26 2t 15 ERYKAH BAOU/Tysone 54 57 26 30 ERYKAH BAOU/Tyrone 6 6 19 20 BOYZ |l MEN/A Song For Mama
10 6 17 20 KP & ENVYI/Swing My Way 35 35 12 19 JANET/Together Again - - 18 15 IMMATURE/AIl Alone 59 46 25 26 L(SG/My Body 15 15 15 15 SALT-N-PEPA/Gitty Up
7 6 6 19 PUFF DADDY & FAMILY/Been Around 23 23 11 19 NU FLAVOR/Heaven 23 - 9 14 WYCLEF JEAN/Gone Till November 31 24 22 24 ORU HILL/In My Bed 10 10 10 10 JAY-Z/(Aways .) Sunstmne
66 42 35 18 MACK 10/Backyard Boogie 27 27 6 17 NOTORIOUS B 1.G./Mo Money Mo Problems - - 17 13 RARE ESSENCE/Piaya Haters - - - 22 LSGFLL. /Cunous 5 5 10 10 BUSTA RHYMES/Oangerous
24 14 35 19 WCMust Clownin’ 20 20 11 15 KIM SANDERS/Jealousy - - - 12 LL COOL JFather 15 32 26 18 MASE F/TOTAL/What You Want 7 7 7 T DESTINY'S CHILD/No, ko No
14 17 6 17 WILL SMITH/Gettin* Jiggy Wnt It - - - 14 BOYZ !l MENA Song For Mama 36 33 - 11 LSG/Al The Times - - - 18 OL SKOOUAm | Dreaming 5 5 7 T KP &ENVYI/Swing My Way
30 43 15 15 ALLUREAH Cried Dut 20 20 9 14 WILL SMITH/Gettin' Jiggy Wit It 16 29 - 8 BUSTA RHYMES/Dangerous 31 40 27 17 MARIAH CAREY/Butterfly - - 7 7 QUEEN PEN/AIl My Love
49 25 21 14 PUFF DADDY/Senonta - - - 11 SPICE GIALS/2 Become 1 21 9 7 7 KCl&JOJO/A My Life 34 40 26 17 ORU HILL/S Steps 5 5 5 5§ JANET/Together Again
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Keeping The Dream Alive

[0 Coretta Scott King’s holiday reflections: ‘There’s room for improvement’

In honor of the Martin Luther King Jr. holiday, I wanted
to re-interview the widow of Dr. King, but due to her very
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