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Garth To Keynote CRS -- B RAB ’98 Kicks Off In ‘Big D’

Garth Brooks has been tapped as 1 “RAB '98” will draw some 2500
keynote speaker at the opening Y y sales pros to Dallas this weekend
session of the 29th annual , . I "f i for four days of education and
Country Radio Seminar, which . ' o ' — inspiration, all under the aegis of
begins February 26 in Nashville. : - = RAB President/CEQ Gary Fries.

e o ‘ This week in R&R, Fries is
hiEiSy sy Miilci DEREECH featured in two places: He

appearances on the Oprah . | et
' | | escribes the new R&R/RAB
Winfrey Show, Saturday Night [Ras | sy

Live, and the upcoming NBC-TV Results” on Page 19, and he’s

special, Garth Brooks: Ireland & the subject of Erica Farber’s “Publisher’s Profile” on
Back, which airs March 4. Page 112.

The new single from the forthcoming
Warner Bros: Nashville album Faith.

Official Add Date: Feb. 23

DGS Delivery: Feb. 18, Noon E.S.T.
ISCl-Code: THISKISS

Managément: Borman. Entertamihent
Produced by 3yron Gallimorghand Faith Hill

lI Kissnng|§Bel:eV||1g‘*www,wbr.g?mlm'§T|ville/ 21998 Warney Bimg. Ragords Inc.
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'97 SALES THEME ISSUE

With some 2500 sales execs abuzz at
RAB '98 in Dallas, R&R presents its
annual Sales Theme Issue. This special
edition kicks off with a new feature,
produced in conjunction with the RAB,
“Radio Gets Results.” It's a step-by-step
guide to how a real-life station tackled a
real-life sales challenge. These make great
“clip 'n’ save” items that you can adapt to
your sales needs. A new “Results” story
will appear every week. You can find this
and other sales-oriented columns this
week:

Radio Gets Results: Page 19
News/Talk: Page 34
CHR: Page 42
Urban: Page 54
Country: Page 64
AC: Page 75
NAC/Smooth Jazz: Page 82
Rock: Page 87
Alternative: Page 94

PERILS OF CLIENT PROMOTIONS

They can be a “win-win” or a big “lose-
lose,” depending on how you handle
them. R&R Radio Editor Frank Miniaci
sits down with KQRG/Kansas City
Marketing Director Michelle England to
discuss the sensitive issue of client
promotions.

Page 20

= Gary Bryan becomes PD/morning
man at KJR/Seattle

= At ARS/Baltimore: Alan Hay adds
WOCT Station Mgr. duties, Bill Pasha
now VP/Prog., Bob Philips WQSR
Station Mgr.

= New N2K promo domos: Susanne
White VP/Promo, Eulis Cathey VP/
Jazz & Urban, Mike Stone VP/Field
Promo-East Coast; Scott Jordan &
Jordan Zucker now Nat't Promo Dirs.

Page 3

This A weEk |

CHR/POP
= CELINE DION My Heart Will Go On (550 Music)

CHR/RHYTHMIC

o K-Cl & JOJO All My Life (MCA)
URBAN

« BRIAN McKNIGHT Anytime (Mercury)

URBAN AC
* BOYZ Il MEN A Song For Mama (Motown)

COUNTRY
* TIM McGRAW Just To See You Smile (Curb)

NAC/SMOOTH JAZZ
* CANDY DULFER For The Love ...

HOT AC
o MATCHBOX 20 3am (Lava/Atlantic)

AC
o CELINE DION My Heart Will Go On (550 Music)

ACTIVE ROCK
o PEARL JAM Given To Fly (Epic)

ROCK
* PEARL JAM Given To Fly (Epic)

ALTERNATIVE
* MARCY PLAYGROUND Sex And Candy (Capitol)

ADULT ALTERNATIVE
© LOREENA McKENNITT The Mummers'... (Quinian Road/WB)

(N2K Encoded Music)
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Radio’s 10% Gain Finishes
97 OnA r igh Noe

L \
Local +8% \
National +15%

.

S end up the balloons, pop the champagne, alert the media: Radio indus-
try revenues approached $14 billion in 1997. The number is up 10%
over 1996's final tally and some 65% above revenues in 1991, which was the
final year of radio’s disastrous downturn, which pretty much paralieled the
overall U.S. economy.

Of course, one could make the argument that the radio industry continues
to shadow the U.S. economy — all of the major economic indicators are
pointing north — but for the last several years the radio industry has outper-
formedthe economy and other major media, including newspapers and broad-
castTV.

Here’s the final tally, according to the RAB: Local revenues rose 9% to
finish out the year with $10.74 billion; national business was up 15% to close
at $2.4 billion; while network numbers reflected a 7% gain to end the year
with $498 million. When combined, the radio industry finished 1997 with a
10% rise in revenues.

Focusing on December revenues, local business was up 8% when com-
pared to December '96; national revenues had risen 15% for an overall gain
of 10%.

FEBRUARY 6, 1998

L.A.’s Lewinsky Look-alikes
KIIs But Still Don’t Tell

*:.._M‘M.-d——
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Monica Madness has gripped the nation (not to mention its president),
and from coast to coast, radio’s finest heads are thinking of ways to blow
money on promotions related to the latest scandal from the Dral ... oops,
Oval Office. KIIS-FM/L.os Angeles’ Rick Dees (second from left) quali-
fied dozens of contestants — some wearing kneepads — for a Monica
Lewinsky look-alike contest held at a local wiener joint. Winner Kimbley
Craig (second from right), seen here with Dees, a runner-up, and “Bill
Clinton,” won $1000 and an internship with Dees, allowing her to take a
position on the morning man’s staff.

Is The President’s Gall For
Free Airtime Enforceable?

M Kennard: Congress, not FCC, must mandate time

By JEFFREY Y ORKE AND PATRICE WITTRIG
R&R WASHINGTON BUREAU
Washington is the land of pow-
erful symbols and gestures. A lot
of gestures. Just last week, in fact,
during his State of the Union ad-
dress, President Clinton said he
“will formally request that the
Federal Communications Com-
mission act to provide free or re-
duced-cost television time — for
candidates who observe spend-
ing limits voluntarily.” This
prompted “numerous phone
calls” to FCC Chairman William
Kennard, which in turn prompt-
ed a Washington chain reaction.
The next morning, Kennard —
who’s still making his imprint in

Catino Climbs To
Capitol/Nash. EVP

By Lo~ HeLroN
R&R COUNTRY EDITOR
Capitol/Nashville St. VP/Pro-
motion Bill Catino has been el-
evated to Exec. VP. In his new
post. Catino will be responsible
for overseeing
the coordina-
tion of the day-
to-day opera-
tions of each
department at
the label. He
reports to label
President/
CEO Pat
Quigley.

“Bill Catino
has a tremen-
dous understanding of the music
business and a great relationship
with the artists on the Capitol/
Nashville roster.” Quigley said.
“He has earned the admiration
and respect of the staff here. and

CATINO/See Page 38

R&R Al-
ternative
Editor Sky
Daniels has
been promot-
ed to Gener- §
al Manager
of the com-
pany. Jim
Kerr, who
published an
Alternative
newsletter,
has been recruited as the new
Alternative Editor.

In his new role, Daniels will
integrate the company’s sales
efforts among the R&R news-
paper, fax publications, web-
site, and other emerging
projects. He’ll also oversee its
information services depart-
ment. Other departments, in-
cluding editorial. will contin-

Daniels

Catino

Daniels Appointed R&R GM,;
Kerr Now Alternative Editor

ue to report
to Publish-
er/CEO Eri-
ca Farber.

“We are
{falways
pleased to
be able to
promote
from with-
in,” Farber
remarked.
“Sky’s ex-
perience at both the station
and the label levels provides
us with a solid foundation to
help us better understand our
customers’ needs and in turn
to achieve their goals. This
transition will strengthen our
internal systems while at the
same time helping us create
new opportunities.”

DANIELS/See Page 38

Kerr

the chairman’s chair — faxed out
a media advisory noting that he
would “hold an informal news
‘availability’” that afternoon to
discuss airtime. Just over a doz-
en reporters showed up to hear
the soft-spoken chief of the air-
waves announce that his people
would “issue a notice of proposed
rulemaking” in the next 60 days.
That means the FCC will toss out
some ideas. But don’t worry, all
new provisions must be “‘enforce-
able and efficient solutions,” and
they must “respect the First
Amendment rights of broadcast-
ers,” he said firmly. He later told
R&R he is looking at the issue

AIRTIME/See Page 38

Jacor: For Whom
Art Bell Tolls

W OtherChanceflor
sold to Premiere

By MATT SPANGLER
R&R WASHINGTON BUREAU
Syndicated talk show host Art
Bell will soon be heard coast-to-
coast under a
new banner:
Jacor Commu- |
nications’ Pre-
miere Radio % -
Networks. b 4
Premiere
will buy
Chancellor
Broadcasting
Co. (not relat-
ed to Chan-
cellor Media
Corp.), syndicator of Bell's
Coust-To-Coast AM and Dream-
lund, and Talk Radio Network
(TRN), syndicator of 17 other
programs, for $9 million. Jacor

BELL/See Page 10

Register today for the R&R Convention! Pages 22-23
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