NEWSSTAND PRICE $6.50

Fastball Leads ‘The Way’

In time for the first official week of baseball
season, Hollywood Records hits a home run as
Fastball's “The Way"” tops this week's R&R
Alternative chart.
Activity is spread-
ing quickly to
other formats,
including Pop/
Alternative, where
it jumps from No.
13 to No. 10.

®

THE INDUSTRY’S NEWSPAPER

APRIL 3, 1998
R&R Convention Update

Rooms at the Century Plaza — the official R&R
Convention '98 hotel — have sold out. Attendees
can now make arrange-
ments to stay at the
nearby Beverly
Hilton hotel. Also,
the early-bird
discount deadline
iS nearing. See
details, next page.
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How To Unlock More Top
Of Mind Awareness.

A

Listeners today have more choices
than ever before. Most listen to more
than just one station.. So what do they
see when they hear your station?

It’s your job to capture and keep their
loyalty. Research has proven that a
dynamic sticker or decal is an-essential
marketing.tool to reinforce your station's
image. it's also the most economical
way to do it.

Nothing works better than a quality sticker
or decal from CGI. It keeps your station’s
logo, call letters, frequency and personality
uppermost in the minds of listeners.

CGI has been the leading printer of
stickers and decals in radio for more
than 20 years. With CGI, you know
you're getting the creativity, service
and print quality you need.

When you want to unlock more top of
mind, call CGlI first. Let us give your
station a head start. 1-800-331-4438.

~occcGommunication

Graphics Inc
IMAGESINTHAT LAST
1765 North Juniper, Broken Arrow, OK 74012 » 1-800-331-4438 » 918-458/6502 « Fax 918-251-8223 « radio@cgilink.com
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MEET NAB’s EDDIE FRITTS!
He’s a former radio broadcaster, a
relentless industry cheerleader, and an
enduring voice of the medium in
Washington. This week, the NAB
President/CEQ will host nearly 100,000
broadcasters and exhibitors in Las Vegas
for the association’s annual convention.
Read all about him in Erica Farber's
Publisher’s Profile.

Page 116

JACK EVANS, FOLLOWED!
What's it like to oversee 45 radio stations
spanning the Western half of the country?
R&R'’s Anthony Acampora got a first-
hand account of a typical (and busy) day
in the life of Jacor VP/Programming Jack
Evans. Part 1 appears this week.

Page 14

ALL ABOUT CAUSE MARKETING
Increased consumer response to socially
responsible companies is raising the
profile of “cause” marketing. Such efforts
can be a win-win-win for stations,
listeners, and sponsors alike.

Page 16
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Mike Shepard appointed Jefferson-
Pilot/SD Asst. VP/Ops & Promotion

» Steve Harris named VP/Urban
Programming for ABC Radio Nets.

» KISO/Phoenix flips from Urban
to Country, Rick Stephenson
becomes OM
Page 3

= Piero Giramonti now SVP/Marketing
for Virgin Records America

Page 10

CHR/POP

« CELINE DION My Heart Will Go On (550 Music)

CHR/RHYTHMIC
- K-C1 & J0JO All My Life (MCA}

URBAN
« NEXT Too Close {Arista)

URBAN AC
* BRIAN MCKNIGHT Anytime (Mercury)

COUNTRY
« TRISHA YEARWOOO Pertect Love (MCA)

NAG/SMOOTH JAZZ
+ BONEY JAMES After The Rain (Warner Bros.)

HOT AC
» MATCHBOX 20 3am (Lava/Atlantic)

AC
« SAVAGE GARDEN Truly Madly Deeply {Columbia)

ACTIVE ROCK
* DAYS OF THE NEW Shelf In The Room (Outpost/Geffen)

ROCK
« KENNY WAYNE SHEPHERD Biue On Black (Revolution)

ALTERNATIVE
« FASTBALL The Way (Hollywood)

ADULT ALTERNATIVE
* ERIC CLAPTON My Father's Eyes (Duck/Reprise)

NEWSSTAND PRICE $6.50

' $2.6 Bil. CBS/ARS Deal Clears DOJ Hurdle

BY JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

If panelists at last week’s Ka-
gan seminar on “Radio Acquisi-
tions & Finance™ could sing, the
refrain would be, “These are the
good old days”

Although seminar guru Paul
Kagan kicked off the 23rd annu-
al, two-day event with an oblig-
atory warning that “the market is
due a correction,” it was half-

| 1 But CBS must sell seven stations in Boston, St. Louis, and Baltimore

More than six months after CBS Inc. an-
l nounced it would pay a whopping $2.6 billion
for American Radio Systems’ 98 radio proper-
ties, the Department of Justice on Tuesday gave
its blessing — as long as the buyer agreed to
divest seven stations in three markets where the
Antitrust Division felt CBS would have an over-
saturated advertising presence.

The agreement between the government and
CBS stops an Antitrust lawsuit filed in Wash-
ington, DC Federal District Court claiming that
higher radio advertising “would likely have
caused higher prices for advertising on radio sta-
tions in Boston, St. Louis, and Baltimore.” DOJ

complained that the deal “would have resulted
in CBS having 59% of Boston’s radio advertis-
ing revenues and control of three of the city’s
top five radio stations. In St. Louis, the deal
would have given CBS control of four of the top
seven radio stations and 49% of radio advertis-
ing revenues.” In Baltimore, DOJ alleged in its
suit, CBS would have owned 10 stations and |
would have had 46% of the spot revenues.

As part of the agreement. CBS will sell WEEI-
AM. WRKO-AM, WAAF-FM & WEGQ-FM/
Boston, KLOU-FM & KSD-FM/St. Louis, and
WOCT-FM/Baltimore. DOJ said, “The settle-

CBS/See Page 10

By PATRICE WITTRIG
R&R WASHINGTON BUREAU

Greenville, SC.

With Divestitures, (:apstar/SFX' Gets Justice 0K

# Chancellor withdraws Long Island bid

The Department of Justice said Tuesday it had set-
tled with Capstar Broadcasting Partners, Chancel-
lor Media Group, and SFX Broadcasting in its liti-
gation over ownership limits in Nassau-Suffolk and

While the $2.1 billion Capstar/SFX merger was be-
ing approved by SFX shareholders, the companies re-
ceived the DOJ’s go-ahead, contingent upon Capstar’s
divestiture of 11 stations: four in both Greenville, SC
and Long Island. and one each in Houston, Pittsburgh.
and Jackson, MS. In a series of four transactions, dot-

CAPSTAR/See Page 10

Armstrong To Assume
Capstar COO Duties

By MaTT SPANGLER
R&R WASHINGTON BUREAU

Just two weeks after Steven Dinetz left
Capstar Broadcasting Partners to become
a consultant with Hicks, Muse, Tate & Furst
(R&R 3/27), Geoffrey Armstrong has been
named COO of Capstar.

Armstrong, currently Exec. VP/COO of
SFX Broadcasting, will take over the role
September 1. In the meantime, Gulfstar
Communications President John Cullen will

ARMSTRONG/See Page 10

Coddington i‘apped
As N2K SVP/Promo

N2K Encoded Music has ap-
pointed Don Coddington Sr. VP/
y Promotion.
| Based in New
York, he re-
ports to Exec.
VP/GM Harry
Anger.

“We're ex-
cited to have
such a respect-
ed and talent-
ed person to
lead our pop
and rock pro-
motion team.” Anger remarked.
“Don brings a wealth of experi-
ence in radio to N2K Encoded
Music and really solidities our
assault on Pop/Rock radio.”

CODDINGTON/See Page 24

Plaza.

Coddington

R&R Gonvention Hotel Sold Out

Holel rooms at the official R&R Convention 98 hotel —
the Century Plaza — are no longer available. Attendees
to the R&R Convention, to be held June 11-13 in Los Ange-
les, can stay at the Beverly Hilton hotel about a half-mile away.
The single room rate at the Hilton is the same as at the Century

R&R Convention 98 offers a mix of inspiring speakers,
informative panels, and superstar entertainment ... all to pre-
pare you to take your place in the rapidly evolving radio and
record industries. It’s also a fantastic opportunity to meet, greet.
and exchange ideas with the industry’s best and brightest.

Those planning to attend the convention are encouraged 10
register soon. The early-bird registration deadline has been
extended, but only until May 1., You can still register tor the
low rate of $400 for individuals and $350 per person if three
from the same company are attending. After May 1. the rate
goes 1o $465 for individuals and $435 each with three or more
from the same company. Registration at the door will be $525.

For discounted airfares, please call Kim at Music Aware-
ness Promotions, (800) 634-5043. Special fares are available
on American, Delta, US Airways. and United Airlines.

APRIL 3, 1998°

Kagan Seminar Panelists Agree:
These Are Radio’s ‘Good Old Days’

hearted at best and followed by
the host’s acknowledgment that,
while the radio industry has tak-
en its lumps over the decades
since the first Golden Age, it con-
tinues to survive and is now thriv-
ing.

In the opening session and
subsequent panels, there were a
number of instances showing
radio’s growth — not only the

KAGAN/See Page 24

Brown Bags PD Post
At WBLS/New York

By Wawr Love
R&R URBAN EDITOR

Vinny Brown has accepted the
PD position at Inner City Broad-
casting’s Urban WBLS/New
York. The 22-
year industry |
vet has spent
the last 10
years in the
Big Apple.
where he pro-
grammed
WRKS for
several years
before forming
his own con-
sultancy last
year. He replaces Lee Michaels,
who exits.

“I'couldn’t be prouder,” Brown
told R&R. “As a native New
Yorker, this is a station | remem-
ber from its infancy — from its
birth, -actually, when it was
WLIB-FM. [ couldn’t even imag-
ine back then, as u listener. that |
would have the opportunity to
someday serve as its program di-
rector. This station is the corner-
stone of the New York black com-
munity and pretty much started
the whole Urban radio experience
we know today. To be a part of
that legacy. part of that history. is
truly amazing to me.

Brown

BROWN/See Page 24

Darus Gets Restless
SVP/Promotion Job

By STEVE WoONSIEWICZ
R&R MUSIC EDITOR
Regency g
Enterprises |
subsidiary
Restless
Records has
tapped promo
vet Dave
Darus as its
new Sr. VP/
Promotion.
Based in Los
Angeles. he re-
ports to Rest-
less co-President Joe Regis.
“Dave's expertise and success
in multiformat promotion and
marketing make him the opti-
mum candidate for us,” Regis re-

Darus

DARUS/See Page 24

Complete Winter Phase Il Arbitrend results: www.rronline.com

www americanradiohistorv com
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band. It was mad and we're ready to do it again!”
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Shepard Now Asst.
VP/Ops & Promos
For J-P/San Diego

KSON-AM & FM, KBZT-FM
& KIFM-FM/San Diego OM
1 Mike Shepard
has been promot-
ed to Asst. VP/
Operations &
Promotions, San
| Diego for parent
! Jefferson-Pilot
Communica-
tions. In his new
role. Shepard will
| oversee all pro-

gramming  as-

pects for the four
stations and lead visibility. market-
ing, and promotion activities for the
group.

“His plate is so overloaded right
now,” Jefferson-Pilot VP/GM. San
Diego Mike Stafford told R&R. 1
can’t believe his workload ... it’s |
slagg sering! | think his new posmon
is more than appropriate for him.
There’s no way he’ll be able to do
any more.”

SHEPARD/See Page 24

Shepard

Spring Forward!

Don't forget: Daylight Savings
Time begins this weekend.
Remember to set your clocks
forward one hour at 2am on
Sunday (4/5).

programming, including The

— —_— — e m— - —

Nice Place You Got Here {

style with special guest, Jackson Browne. Twenty lucky listeners won tick-
ets to be a part of the intimate “living room” audience as Browne went on to
piay several acoustic selections of some old and new favorites. Keeping
their feet off the coffee table are (I-r) KLOS PD John Duncan, MD/after-
noon personality Rita Wilde, Browne, Ladd, and weekenders Gary Moore
} and (kneeling) Austin Keyes.

J C |
KLOS/Los Angeles kicked oft its new programJlm Ladd's L|vnng Room in l

e — . — e B e |

ABC Net Ups Harris To VP/Urban Prog.

ABC Radio Networks
has upped Steve Harris to
VP/Urban Programming. In
his new position, Harris will
oversee all of ABC’s Urban

of the greatest talent and
some of the greatest pro-
gramming minds in the
country. I’'m looking for-
ward to continuing our
growth in Urban radio and |
making sure that when ra-
dio stations look for Urban
programming, they think
first and foremost of ABC |
Radio Networks. That’s my
mission.”

Sr. Exec. VP Darryl Brown
commented, *“We're pleasedto have |

HARRIS/See Page 24

Tom Joyner Show, The Doug
Banks Show, and the net’s
two 24-hour Urban formats.

Harris told R&R, “I've
been grateful to be associat-
ed with a company that has
a passion for Urban radio
that is unduplicated in the market. It's
been a pleasure working with some

Harris

Stephenson OM As
KISO-AM/Phoenix

LOOKING BACK

Gonna Put It In The Want Ads ...

C oncluding our review of the big names who have used the
R&R Opportunities section to further their careers, here is

our list of folks from the *90s:

1991  Tom Kennedy, Toddzilla, Sammy Jackson, Alan Kabel
1992  Dan London, Mark Wainwright, Nancy Plum, Brain Casey
1993  Mike McKay, Willie B. Goode, Jojo Morales

1994  Kris 0’Kelly, Gary Kelley, Scott Carpenter

1995  George Weber, “Humble Harv” Miller, Bill Lee

1996  Dean Goss, Jack Hayes, Roger Carey

1997  Dave-0, Jack Brody, Charlie Fox, Buddy Baron

For future additions to this list, piease consult the Opportunities

section each week in R&R.

Sticking With Radio For 25 Years

e lRE Gommumcanon
~,=.Graph|cs Inc
HAT LAST]

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

Flips To Country

Former KRMD/Shreveport, LA
MD Rick Stephenson has been
named OM and morning show host
at Chancellor’s Country Oldies
KISO-AM/Phoenix. which flipped
from Urban on Monday (3/30).
Positioned as 1230 KISO — KISS
Country Oldies.” the station’s sister
is Country KMLE/Phoenix.

In announcing Stephenson’s arriv-
al and the format change. KMLE &
KISO VP/GM Allen Stieglitz told
R&R, “Our research indicated there
was a place in the market for Gold |
Country. People think there are more
Country Oldies in the market than |
there really are. Nobody is playing it |
more than we are. I found that Rick
has a great love and passion for clas- |
sic Country. His 26 years of experi-
ence make him the most perfect per-
son for this position.”

Stephenson’s five-year tenure at

STEPHENSON/See Page 10
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RAB Membership Hits 5000

Atthe same time the RAB announced its membership rolls had passed the 5000
mark for the first time, the bureau also said radio revenues rose 6% in February
compared to the same month last year.

The revenue figures are particularly noteworthy considering that last February's
revenue gains were 12% higher than in February '96. That means revenues have
grown nearly 19% over a two-year span. RAB President/CEQ Gary Fries called it
“a very impressive increase.’

Year-to-date business is up 6% locatly, 10% nationally, and 7% overall.

RAB membership among U.S. radio stations, networks, and rep firms hit 5003
members. That figure is well over double the 2341 RAB members on the rolls
when Fries assumed its presidency in 1991.

Strategic To Buy Direct Marketing Firm

Chicago-based Strategic Media Research said it is buying the direct mar-
keting and research firm Marketing/Research Partners Inc. of Fresno and
setting up its own marketing arm, Strategic Media Marketing LLC.

M/RP will cease its own operations, and principals Jerry Stehney, Joe
Heslet, and Tom Casey will join Strategic’s sales and customer-service
team. The§ 11 also work to convert their customers over to Strategic’s cus-

tomer base. STRATEGIC/See Page 24

.
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Sen. McCGain Blasts FCC Over Free Airtime Issue

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Even though FCC Chairman Bill Kennard told a House Ap-
propriations Subcommittee early last week (3/25) that he’d drop
his plans to force broadcasters to give free airtime to-political
candidates, Senate Commerce Committee Chairman John McCain

was still irate.

He wrote in a Washington Post
Opinion piece that ran last Friday (3/
27) that the FCC's “unsuccessful ef-
forts 10 contain cable rale increases,
or to administer implementation of
the 1996 Telecommunications Act
without causing telephone rates to
rise, should be enough to give one
pause about extending its reach into
a totally new and different area it
knows nothing about.”

McCain has clearly declared war
on any attempis by the FCC to man-
date airtime giveaways to broadcast-
ers. And it’s not that he’s against free
airtime. either. In fact, in the Post ed-
itortal McCain acknowledged he is

“a strong advocate for free broadcast
time for political candidates,” but said
that without total campaign reform
it would be ineffective. He also re-
minded readers (and Kennard) that
the FCC has no authority to imple-
ment such an order.

It wasn’t all anti-FCC, however: “I
was not pleased that the broadcast-
ers got away without paying one red
cent for their new digital spectrum,
but an overwhelming majority of
Congress telt ditterently.” McCain
wrote. “Still, this spectrum was esti-
mated 10 be worth up 10 $70 billion.
Free political time wouldn’t make up
for that loss, and neither would other

Kinds of programming rules.”

The same day the Post article ap-
peared. Kennard penned a letter to
House Commerce Subcommittee
Chairman Harold Rogers acknowl-
edging that he’d walked into a mine-
field of those for and against free air-
time requirements. Kennard wrote
that he does not believe the commis-
sion should “undentake a rulemaking
on free or reduced-rate airtime with-
out further consolidation with Con-
gress and assurances that there is a
broader consensus for commission
action.” He added that the “issue pre-
sents a number of challenging ques-
tions to which we should develop
specific answers™ and said that he
plans on issuing “a notice of inqui-
ry,” government-speak for inviting
public comment. It now becomes
another Wasbington issue that could
go away before it is solved.

PR&E Capitalizes On Technical Consolidation

By MATT SPANGLER
R&R WASHINGTON BUREAU

Consolidation hasn’t only spelled record revenues and cash
flow for the publicly traded radio groups. Peripheral groups
such as Carlsbad, CA-based equipment manufacturer and sys-
tems integrator Pacific Research & Engineering have also
reaped the rewards associated with post-Telecom Act cost sav-

ings and efficiencies.

On Monday. PR&E said it expect-
ed record earnings of $4.3 10 $4.7
million for the first quarter of '98,
which ended Wednesday. The com-
pany atuributed this performance in
large part 1o “capitalizing on indus-
try consolidation.”

Since 1996, when the legislation
was passed and PR&E went public,
the company has been “seeing more
and more groups coming to us at the
corporate level and saying, ‘We want
to partner with you to not only do
our equipment. but to do our con-
solidations,” according to COO
Mike Dosch. Betore '96, he told
R&R. engineers resisted having
PR&E do systems integration for
their stations in addition to supply-
ing them with consoles. digital au-
dio workstations. furniture, and the

like. “They really wanted to do their
own space planning. wiring. and en-
gineering in-house,” Dosch said.

Integrating Multiple
Stations

Now. similar to management con-
solidation within the industry. often
one or two engineers are responsible
for all of a group’s stations within a
market. They find themselves so pre-
occupied with station maintenance,
little time is left for systems planning.
wiring, and so forth. At the same time,
engineers do not have the time to in-
tegrate multiple stations under one
roof, as many groups are demanding
these days.

“It’s hard to find an experienced
general manager. and it's practically
impossible to find a group executive,

GUOTOMIZED

STATION MAGAZINES O & CASSETTE MAILERS oDIRECT MA
GALL NOW FOR MARKET/FORMAT EXCLUSIVITY

who hasn’t felt the pain of trying 10
do a.facilities project and having it
spin out of control: They're paying
double rent. they’re missing their on-
air schedule, they're desperately try-
ing to get this project done’” Dosch
said. “More and more of them are
realizing that trying to do this in-
house is unrealistic.”

This is when the groups farm the job
out to PR&E. Dosch said the compii-
ny has had or is working on a number
of major integration projects. For ex-
ample. in December, Capstar Broad-
casting Partners hired PR&E to build
the head end for the group's “Star Sys-
tem” virtual radio network in its Aus-
tin headquarters. Dosch said this sys-
tem. which is expected to be complet-
ed this month, will be the tirst of many
virtual networks PR&E implements.

A final efficiency that many groups
have asked for, he said. is standardiza-
tion of equipment across a set of — or
all — stations. Dosch said this involved
“some cleaning house. some retirement
of assets. some moving to other mar-
Kets.” varying from group to group.

BUSINESS
BRIEFS

Bloomberg

SFX Entertainment Approves $125 Million Offer

O n Tuesday, the same day SFX Broadcasting shareholders approved
the company’s merger with Capstar Broadcasting Partners, outdoor
entertainment spinoff SFX Entertainment Inc. filed documents with the SEC
saying it will likely offer up to $125 million of new common stock. The
company said monies raised would go toward paying off taxes associated
with the spinoff. SFX Entertainment expects to issue 21 million shares.

Cumulus Set To Go Public,
Capstar Files For Public Offering

M ilwaukee-based Cumulus Media said Monday itexpectstoraise as
much as $115 million of class A common stock in an initial public
offering. Cumulus will also sell up to $133 million of preferred stock and
$100 million of 10-year notes, according toan SEC filing. The company will
use the proceeds to pay off $260.2 millionin debt it has accumulated buying
119 radio stations in 29 markets. After expenses, the company expects to
raise $284.3 million from the offerings. The SEC filing said the issue would
trade on Nasdagq under the symbol “CMLS,” but the number of shares to be
offered in the IPO and the per-share price were not indicated. Including
pending acquisitions, Cumulus owns 167 stations in 32 markets. )

Meanwhile, Capstar Broadcasting Partners last Friday (3/27) filed a
registration statement with the SEC for a public offering of Class Acommon
stock to be sold sometime in the future on the New York Stock Exchange.
Capstar has more than 300 stations in 81 markets.

Radio One Drops Plan To Buy San Francisco Duo
adio OnePresident/CEO Alfred Liggins toldR&R his Urban group
has “optedto refocus our resources elsewhere for the time being”

and will not buy KZSF-FM/Alameda and KZWC-FM/Wainut Creek in the

San Francisco market. Radio One agreed in December to pay $22

million to Z Spanish Radio Networks for the combo. It would have been

Radio One’s first foray west of the Mississippi river.

Baron Ups Stake In ARS

Last week, an investment group led by Ronald Baron increased its
ownership of American Radio Systems Corp.’s class A common stock
from 23.5% t026.4%. On March 24, the group bought 800,000 shares of the
company, according to an SEC filing. Baron’s outfit now owns 6.60 million
shares in ARS. Baron also owns stock in American Mobile Sateliite Corp.

Continued on Page 24

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since

4197 32098 3727198 e 327
Radio Index 100,37 2313 22883 +127.99% -1.07%
Dow Industrials 661105 8906.43 879608  +3542% -1.22%
S&P 500 759.64  1099.16 109544 +46.66% -0.32 %_
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Fall Ratings Report:
Chapter Three

I

This year, at Music Technologies, we expect to do more library
music testing than any other research company in America. Why?

It's simple...Interactive is the new “Gold Standard” in music testing
and it gets great ratings, even for the tough to win points in highly
competitive battles. Just look at the numbers...

Country KNIX Phoenix: 7.6 (No. 1)
25-54 Persons

A.C. WYSF Birmingham: 6.4 to 8.2
Fall 96 to Fall 97, 25-54 Women

Classic Rock WKRR Greensboro: 15.2 (No. 1)
25-54 Men

CHR KRQQ Tucson: 14.7 (No. 1)
18-34 Persons

Alternative WKDF Nashville: 10.5 (No. 2)
18-49 Men

A.C. WRSN Raleigh: 5.5 to 7.3
Fall 96 to Fall 97, 25-54 Women

A.O.R. KR2ZZ \WVichita: They don’t subscribe to Arbitron
so we can’t publish their numbers, but WOW!

All figures quoted are from Arbitron, Fall 97 (unless otherwise stated) and are Monday Sunday 6am-Mid.

Music Technologies, LLC

First In FurLy-Dicitar JNTERAGTIWVE Music Lisrary TESTING

205 East Cheyenne Mountain Boulevard, Suite 100 » Colorado Springs, Colorado 80906-3768 * Phone 719.579.9555 + Fax 719.579.9526
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RADIO BUSINESS

DEAL OF THE WEEK 1998 DEALS TO DATE

Dollars To Date: $1,671,259,553
(Last Year: $3,768,679,448)
Dollars This Week:  $195,977,500
L I{I{PN-I_’N_I/Houston (Last Year: $149,307,753)
$54 million Stations Traded This Year: 485
(Last Year: 545)
Stations Traded This Week: 45
(Last Year: 47)
TRANSACTIONS

Capstar Slims Down Roster, Fattens Up Wallet

U Four entities spend $165 million for stations Hicks & Co. must divest

KKPN-FM/Houston

PRICE: $54 million

TERMS: Asset sale for cash

BUYER: Heftel Broadcasting Corp.,
headed by President/CEO Mac
Tichenor. It owns KLAT-AM, KRTX-AM
& FM, KLTN-FM, KLTO-FM & KLTP-
FM/Houston.

SELLER: Capstar Broadcasting Part-
ners, headed by President Steve Hicks
FREQUENCY: 102.9 MHz

POWER: 100kw at 984 feet
FORMAT: Hot AC

BROKER: Paul Leonard of Star Me-
dia Group

PRICE: $5.25 million

TERMS: Capstar has agreed to pur-
chase WCPV-FM/Essex, NY (Burling-
ton, VT) & WXPS-FM/Vergennes (Bur-
lington), VT; WEAV-AM is under an LMA
with an option to purchase

BUYER: Capstar Broadcasting Part-
ners, headed by President Steve
Hicks. Phone: (512) 340-7800
SELLER: Lake Champlain Radio Corp/
Watertown Radio Associates LP
BROKER: Richard A. Foreman &
Assoc.

WEAV-AM/Plattsburgh &
WCPV-FMW/Essex, NY
(Burlington, VT)
FREQUENCY: 960 kHz; 101.3 MHz
POWER: S5kw; 1kw at 797 feet
FORMAT: AC; Classic Rock

WXPS-FM/Vergennes
{(Burlington), VT
FREQUENCY: 96.7 MHz
POWER: 6kw at 289 feet
FORMAT: Rock

i

E

PRICE: $46.5 million

TERMS: Asset sale for cash

BUYER: Clear Channel Communica-
tions Inc., headed by President Low~
ry Mays. Phone: (210) 822-2828
SELLER: Capstar Broadcasting Part-
ners, headed by President Steve Hicks

WGNE-FM/Daytona
Beach, FL
FREQUENCY: 98 1 MHz

POWER: 100kw at 463 feet
FORMAT: Country

WESC-AM & FM, WJMZ-FM
& WTPT-FM/Greenville, SC
FREQUENCY: 660 kHz; 92.5 MHz;
107.3 MHz; 93.3 MHz

POWER: 50kw; 100kw at 2001 feet
100kw at 1001 feet; 92.9kw at 2031 feet
FORMAT: Sports/Talk; Country; Urban;
Rock

PRICE: $2.1 million

TERMS: Asset sale for cash

BUYER: Legend Broadcasting Inc.,
headed by President Scott Krusinski.
Phone: (773) 248-0333

SELLER: KBOA Inc., headed by Pres-

FORMAT: News/Talk; Country

ident Kenneth Meyer. Phone: (417)
862-3990
BROKER: R.E. Meador & Assoc.

KBOA-FM/Piggot, AR

FREQUENCY: 105.5 MHz
POWER: 3kw at 300 feet
FORMAT: AC

KBOA-AM & KTMO-FM/
Kennett, MO

FREQUENCY: 1540 kHz; 98.9 MHz
POWER: 1kw; 100kw at 991 feet

Dayton Public Radio/Ohio
Public Radio swap

VALUE: $500,000

TERMS: Dayton Public Radio is swap-
ping WDPR-FM/Dayton and $500,000
cash_for Ohio Public Radio's WQRP-
FM/West Carrollton (Dayton).

WDPR-FM/Dayton
TRADED TO: Southwestern Ohio
Public Radio Inc. Phone: (937) 865-
5900

FREQUENCY: 89.5 MHz

POWER: 6kw at 210 feet

FORMAT: Classical/NPR

WQRP-FM/West Carroliton
(Dayton)

TRADED TO: Dayton Public Radio
Inc. Phone: (937) 496-3850
FREQUENCY: 88.1 MHz

POWER: 4kw at 295 feet

FORMAT: Gospel

TRANSACTIONS AT A GLANCE

® Capstar Broadcasting acquisition $5.25 million
WEAV-AM/Plattsburgh & WCPV-FM/Essex, NY (Burlington, VT)
WXPS-FM/Vergennes (Burlington), VT ’

® Clear Channel acquisitions $46.5 million

WGNE-FM/Daytona Beach, FL

WESC-AM & FM, WIMZ-FM & WTPT-FM/Greenville, SC
® L egend Broadcasting acquisitions $2.1 million

KBOA-FM/Piggot, AR

KBOA-AM & KTMO-FM/Kennett, MO
® Dayton Public Radio/Ohio Public Radio swap $500,000

WDPR-FM/Dayton
WQRP-FM/Dayton

® KAWU (FM CP)/Newberry Springs, CA $10,000

® KNSE-AM/Ontario (Riverside-San Bernardino), CA $1.3 million

® KAZN-AM/Pasadena (Los Angeles), CA $12 million

® KQIX-FM/Grand Junction, CO $800,000

® WINE-AM, WPUT-AM, WAXB-FM & WRKI-FM/Danbury, CT $15 million
® WAOR-AM & WJQR-FM/St. Augustine, FL $1.9 million

® WRVY-FM/Henry, IL $137,500

® KJML-FM/Columbus, KS (Joplin, MO) $550,000

® WCBF-FM/Clinton, KY $725,000

® WCLZ-AM & FM/Brunswick (Portland), ME $3,199,000
® KNUU-AM/Paradise (Las Vegas), NV $1.5 million
® WGBB-AM, WBAB-FM, WBLI-FM & WHFM-FM/Nassau-Suffolk

$48 million

® WNBZ-AM & WSLK-FM/Saranac Lake, NY $360,000

® WBLA-AM & WGQR-FM/Elizabethtown, NC $525,000

® WEWO-AM/Laurinburg (Fayetteville), NC $150,000

® WURN-FM/Marietta, OH (Parkersburg,WV) $900,000

® KYUL-FM/Harker Heights (Killeen-Temple), TX $476,000
® KKAS-AM & KWDX-FM/Silsbee, TX $400,000

® WFAD-AM/Middlebury, VT-$115,000

® KARY-AM/Prosser, WA $80,000

KAWU (FM CP)/Newberry
Springs

PRICE: $10,000

TERMS: Construction permit sale for
cash

BUYER: The B&GRS Partnership,
headed by partners William Brown &
Clifton Moore. Phone: (706) 782-7222
SELLER: Nu Desert Broadcasting
Co., headed by President Laurence
Nightengale

KNSE-AM/Ontario
(Riverside-San Bernardino)
PRICE: $1.3 million

TERMS: Asset sale for cash

BUYER: Stickney Associates LLC,
headed by manager Henry Stickney.
Phone: (308) 481-5000

SELLER: Coronado Four-County
Broadcasting Inc., headed by Presi-
dent Fernando Oaxaca. Phone: (310)
559-2727

FREQUENCY: 1510 kHz

POWER: 10kw day/1kw night
FORMAT: Regional Mexican
BROKER: Ray Stanfield & Assoc.

KAZN-AM/Pasadena (Los
Angeles)

PRICE: $12 million

TERMS: Asset sale for cash

BUYER: Muiticuitural Radio Broad-
casting Inc., headed by President
Arthur Liu. Itowns KWPA-AM & KYPA-
AM/Pomona-Los Angeles and, through
an affiliate, owns KALI-AM/San Gabri-
el, CA. Phone: (212) 431-4300
SELLER: Pan-Asia Broadcasting
Inc., headed by President Edward Kim.
Phone: (818) 351-4301

FREQUENCY: 1300 kHz

POWER: Skw day/1kw night
FORMAT: Asian

KQIX-FM/Grand Junction

PRICE: $800,000
TERMS: Asset sale for cash
BUYER: Riverside Broadcasting Inc.,
headed by President Craig Dobler.
Phone: (909) 274-7777
SELLER: Mustang Broadcasting Co.,
headed by President Paul Fee. Phone:
(970) 243-1230
FREQUENCY: 93.1 MHz

Continued on Page 8

what about you?

¢ Live from Music Row!
® Celebrity Interviews

e Phone Interaction

¢ Music Intensive
¢ 5 nights a week
o 7p-mid in all time zones

Call Michael Henderson, Director of Affiliate Sales 303-784-8700

WWW americanradionlstory com.:
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Are you still doing
your music tests in
an auditorium?

This year, at Music Technologies, we expect to do more library music testing than any other
research company in America.

Surprised? You shouldn’t be, because Music Technologles is the leader in Interactive music
testing, the breakthrough advance that's “raising the bar” in the way stations are testing music
and delivering higher ratings.

Improvements in technology are changing the way we live and do business every day. No old
technology, however useful in its time, lasts forever.

Take a moment to compare the differences between Interactive and auditorium tests and
you'll see why so many smart managers who want higher ratings have stepped up to Music

Technologies’ Interactive testing, the new “Gold Standard” for music library testing.

Auditorium Testing

« Local supervisors call from a database of
“professional test takers” to recruit the test.

» Fatigue caused by sitting and doing the test
for 112 to 2 hours at a sitting causes song
scores in the last half of the test to be lower
than those in the first half.

» All test takers hear the tested songs in the
same order, creating song order bias.

» Test takers come mostly from a 5 to 8 mile
radius of the hotel.

* Lots of referrals (friends) who know each
other are necessary to fill the test.

» Can't focus the test’s recruiting into your
station’s hot zips.

« An unreal public group testing environment.

* The best thing we could do, however
flawed, for the last 17 years.

Interactive Testing

* The nation’s best national/central recruiters
recruit totally at random. No “professional
test takers”...just real listeners.

¢ There is no fatigue because participants
take the tests in 20 to 25 minute segments
and take a break whenever they begin
to get tired...yielding consistent scoring
throughout the test.

» Every participant hears the tested songs in
a different order, eliminating song order bias.

¢ Real listeners are recruited from all over the
metro area.

» No referrals whatsoever...only real listeners
selected totally at random.

« Can recruit randomly from your hot zips no
matter where they are in the metro.

* A real at-home private listening environment.

¢ The best thing we can do today.

Music Technologies, LLC

FIrsT IN FULLY-DIGITAL INTERACTIVE Music LisraRY TESTING

205 East Cheyenne Mountain Boulevard. Suite 100 - Colorado Springs, Colorado 80906-3768 - Phone 719.579.9555 - Fax 719.579.9526
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RADIO BUSINESS

EARNINGS

ig City Radio Inc.'s (Amex:

YFM) gross revenues for
1997 were $11.73 million, a 37%
increase over 1996's $8.57 mil-
lion. The company’s broadcast
cash deficit was $2.01 million, an
improvement over last year's
deficiency of $4.31 million. The
improvement was attributed to
positive cash flow from its “Y-107"
tnmuicast in the Los Angeles
area. “1997 was important year
for the implementation of the
company’s business plan,” Big
City President/CEO Michael Ka-

Big City Radio Results Reflect
Unfolding Business Plan

koyiannis said. “We continue to
focus on the development of our
existing markets and actively
pursuing acquisition Gpportuni-
ties.” In December, the company
completed its IPO for 4.6 million
shares of common stock, bringing
in $28.5 million. In March, the
company completed an offering of
$174 milion worth of 11.25%
senior discount notes, due 2005.
The proceeds, totaling $125.4
million, were used to repay debt
under its credit facility, and will also
gotoward financing acquisitions.

TRANSACTIONS

Continued from Page 6

POWER: 100kw at 1027 feet
FORMAT: CHR

BROKER: McCoy Broadcast Broker-
age

WINE-AM, WPUT-AM,
WAXB-FM & WRKI-FM/
Danbury

PRICE: $15 million

TERMS: Not available

BUYER: BBR Il LLC, headed by Pres-
ident Frank Washington

SELLER: Capstar Broadcasting
Partners

FREQUENCY: 940 kHz; 1510 kHz;
105.5 MHz; 95.1 MHz

POWER: 680 watts day/4 watts night;
1kw; 900 watts at 610 feet; 29.5kw at
637 feet

FORMAT: News/Talk; Country; Otdies;
Rock

COMMENT: WPUT-AM is licensed to

Brewster, NY, and WAXB-FM is li-
censed to Patterson, NY

WAOR-AM & WJQR-FM/St.
Augustine

TERMS: $1.9 million

BUYER: Exosphere Broadcasting
LLC, headed by President Clifford
Burnstein

SELLER: Ariel Broadcasting Inc.,
headed by President Kenneth Stein.
Phone: (904) 797-9570
FREQUENCY: 1420 kHz; 105.5 MHz
POWER: 2.18kw day/250 watts; 16kw
at 410 feet

FORMAT: Talk; Country

WRVY-FM/Henry

PRICE: $137,500

TERMS: Asset sale for cash

BUYER: WZOE Inc., headed by Pres-
ident Stephen Samet. Phone: (815)
875-8014

SELLER: lllinois Bible Institute Inc.,
headed by President Paul Martin.
Phone: (217) 854-4600

= ey ]
KJML-FM/Columbus
(Joplin, MO)

PRICE: $550,000

TERMS: Asset sale for cash

BUYER: Land Go Properties LLC,
headed by President Robert Landis. It

Increase Sales Opportunities
Today with the most comprehensive
Sports Update available

Get the attention of local sponsors—

Offer them airtime around the nation’s premier sports update.

Count on up-to-the-minute sports news—

Rely on the nation’s largest live 24-hour sports talk network.

Enjoy the advantage of market exclusivity—

Guaranteed.

www.lonlsports.com

847 509 1661

WwWwWwW americanradiohistorvy com

owns KMOQ-FM/Baxter Springs, KS.
Phoné: (417) 781-1313

SELLER: Acorn Broadcasting Co.,
headed by President Andrew Wolfson.
Phone: (417) 623-0105
FREQUENCY: 105.3 MHz

POWER: 6.1kw at 308 feet

FORMAT: Rock

COMMENT: This sale is contingent
upon the consummation of a stock pur-
chase agreement between Andrew
Wolfson (new owner) and David and
Karen Gorman and William Stoudenmi-
er (previous owners) announced April 14

WCBF-FM/Clinton

PRICE: $725,000

TERMS: Asset sale for cash
BUYER: Hilltopper Broadcasting
Inc., headed by President West Strad-
er. It owns WBLG-FM/Smiths Grove
KY, WBGN-AM/Bowling Green, KY;
and WDXR-AM/Paducah, KY.
SELLER: River Country Broadcast-
ing Inc., headed by President Charles
Whitlow. Phone: (502) 472-1270

[ Ma i
WCLZ-AM & FM/
Brunswick (Portland)
PRICE: $3,199,000

TERMS: Asset sale for cash
BUYER: Fuller-Jeffrey Radio of
Maine Inc.

SELLER: Riverside Broadcasting LP
FREQUENCY: 900 kHz; 98.9 MHz
POWER: 1kw day/66 watts night; 48kw
at 400 feet

FORMAT: Variety; Adult Alternative
BROKER: Media Services Group

[ la |

KNUU-AM/Paradise (Las
Vegas)

PRICE: $1.5 million

TERMS: Asset sale for cash

BUYER: Nevada Media Group Inc.,
headed by President Ronald Cohen.
Phone: (602) 241-1510

SELLER: K-NEWS Broadcasting
Inc., headed by President Robert
Bernstein. Phone: (702) 735-8644
FREQUENCY: 970 kHz

POWER: 5kw day/500 watts night
FORMAT: News/Talk

WGBB-AM, WBAB-FM,
WBLI-FM & WHFM-FM/
Nassau-Suffolk

PRICE: $48 miltion

TERMS: Asset sale for cash

BUYER: Cox Radio Inc., headed by
President Bob Neil. It owns 54 other
stations. Phone: (404) 843-5159
SELLER: Capstar Broadcasting Part-
ners

FREQUENCY: 1240 kHz; 102.3 MHz;
106.1 MHz; 95.3 MHz

POWER: 1kw; 3kw at 269 feet; 48.5kw
at 499 feet; Skw at 354 feet

FORMAT: News/Talk; Rock; CHR;
Rock

BROKER: Paul Leonard of Star Me-
dia Group

WNBZ-AM & WSLK-FM/
Saranac Lake

PRICE: $360,000

TERMS: Asset sale for $300,000 cash
and a five-year, $60,000 promissory
note at 7.95% interest

BUYER: Saranac Lake Radio LLC,
headed by President Edward Morgan.
Phone: (706) 660-1255
SELLER:WNBZ iInc., headed by Pres-
ident James Rogers lIl. Phone: (518)
891-1544

|__North Carolina

VBLA-AM & WGQR-FM/

{

Elizabethtown

PRICE: $525,000

TERMS: Asset sale for cash

BUYER: Sound Business of Eliza-
bethtown Inc., headed by President
Lee Hauser. Phone: (910) 862-6493
SELLER: Sound Business inc.

WEWO-AM/Laurinburg
(Fayetteville)

PRICE: $150,000

TERMS: Asset sale for cash

BUYER: Service Media Inc., headed
by President Charles Cookman. Cook-
man owns WIDU-AM/Fayetteville
Phone: (910) 486-9438

SELLER: WEWO License LP, a whol
ly owned subsidiary of Beasley Broad-
cast Group, headed by President
George Beasley. Phone: (910) 486-
0965

FREQUENCY: 1460 kHz

POWER: 5kw

FORMAT: Talk

WURN-FM/Marietta
(Parkersburg, WV)

PRICE: $900,000

TERMS: Asset sale for $250,000 cash
and a 15-year, $650,000 promissory
note at 10% interest

BUYER: 102 Inc., headed by President
William Benns [Il. It owns WDMX-AM,
WLTP-AM, WNUS-FM & WRZZ-FM/
Parkersburg-Marietta. Phone: (304)
295-6070

SELLER: Tschudy Communications
Corp., headed by President Earl Judy
Jr. Phone: (540) 743-3000
FREQUENCY: 102.1 MHz

POWER: 11kw at 492 feet

FORMAT: AC

l

KYUL-FM/Harker Heights
(Killeen-Temple)

PRICE: $476,000

TERMS: Asset sale for cash
BUYER: Stellar Radio Group Inc.
headed by President R. Don Chaney.
Phone: (817) 773-5252

SELLER: KCKR-FM Inc.
FREQUENCY: 105.5 MHz

POWER: 7.8kw at 587 feet
FORMAT: Country

KKAS-AM & KWDX-FM/
Silsbee

PRICE: $400,000

TERMS: Asset sale for $40,000 cash
and a 10-year, $360,000 promissory
note

BUYER: Andres Bocanegra. Phone:
(713) 690-2639

SELLER: Jewel P. White & Assoc.,
headed by President Jewel White.
Phone: (409) 385-2883

WFAD-AM/Middiebury

PRICE: $115,000

TERMS: Asset sale for cash

BUYER: L. Kathryn Messner
SELLER: Bently Broadcasting of
Middlebury, headed by President Mark
Brady

BROKER: Kozacko Media Services

k
KARY-AM/Prosser

PRICE: $80,000

TERMS: Asset sale for cash
BUYER: Bogart Funk Enterprises
Inc., headed by President Mike Funk.
It owns KZXR-FM/Prosser, WA. Phone:
(509) 786-1209

SELLER: Northwest Broadcast
Representatives Inc., headed by
President Robert Barron. Phone:
(509) 535-7618
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NEWSBREAKERS.

Giramonti Heads To
Virgin As SVP/Mktg.

Virgin Records America has
named Piero Giramonti to Sr. VP/
Marketing. Based in Los Angeles, he

reporis to VRA
| co-President Ray
| Cooper.

“Piero hrings

with hima wealth
| of understanding
ey | of the marketing

= ' | of American mu-
| Sic international-
ly. as well as an
understanding of
the U.S. domestic
market.” Cooper
said. “He will
contribute fresh thought and per-
spective to our company’s efforts,
enabling us to provide the best mar-
keting support for our family of art-
ists. We look forward to working
with him as Virgin continues 1o suc-
cessfully develop new and estab-
lished artists in America.”

Prior to joining VRA. Giramonti
spent a year and a half as VP/Inter-
national Marketing for EMI Inter-
national. based in London. Before
that, he spent three years as Sr. Di-
rector/International Artist Develop-
ment for Capitot Records. His EMI
resumé also includes stints as Di-
rector/International Marketing with
EMI/ltaly and a year and a half as
Manager/International Marketing
for EMI Music Continental Europe.

Giramonti

Stephenson
Continued from Page 3

KRMD included a stint as OM/PD.
His resumeé also includes an OM/PD
post at KOLT-FM/Albuquerque and
a PD gig at WDGY/Indianapolis.
“Chancellor owns half of the sta-
tions 1 used to work for, but this is
my first time with Chancellor. and |
really look forward to working with
a great group of people” Stephen-
son told R&R. “This is the music |
grew up with and, more often than
not. I played it when it first came out.
There’s a place for this great music,

CBS

Continued from Page 1

ment will reduce significantly CBS’
share of advenising revenues in each
of the three cities to no more than
40%." The settilement is expected to
be approved by the court, the Justice
Department said.

“Today’s settlement protects nation-
al and local advenisers from having
to pay higher prices for radio adver-
tising” in those cities, Assi. Attomey
General/Director of the DOJ’s Anti-
trust Division Joel Klein said. “As the
radio industry continues to consoli-
date in the wake of the Telecommuni-
cations Act of 1996, we wiil continue
1o seek reiief where radio mergers
harm the competition that helped
mitke radio an effective and affordable
way 10 advertise.”

CBS Chairman and CBS Station
Group CEO Mel Karmazin said the
approval “brings us one step closer to
the merger of the American Radio
Systems stations. We are looking for-
ward 1o the completion of this acqui-
sition and expanding CBS Radio's
presence into new top 50 markets.”

CBS’ willingness to buy stations
outside the top 10 markets stunned
most of the nearly 5000 auendees
of the NAB’s Radio Show last Sep-
tember, when the deal was an-
nounced during a luncheon. Kar-
mazin — who has been labeled a
visionary by some, a scary cost-cut-
ter by others. and a hero by share-
holders and investors — also lost
his hard-earned title as “Major-
Market Mel™ in the deal by buying
beyond the top 10 markets.

The acquisition of Boston-based
ARS. the nation’s fifth-largest radio
company with operations in [9 mar-
kets. was then and continues to be
seen as a wise move by the financial

community. Analysts have told R&R

that adding the ARS portfolio 10 the
CBS Radio collection will enhance
its overall strength, add attractive
long-term growth prospects, and al-
low it to cherry-pick stations.

And if'it’s all abowt cherry-picking,
CBS already has a good start. The
New York-based group owns half of
the nation’s top 10-billing radio sta-
tions, according to BIA's review of
1997 results. Among the cash cows

Armstrong
Continued from Page 1

remain In his position as Interim
COO of Capstar.

Armstrong will be reunited with
Capstar President/CEO Steve
Hicks, who co-founded SFX with the
merger of his Capstar Communica-
tlons and Robert Sllerman’s Com-
mand Communications in 1993.
Armstrong was EVP/CFO of Cap-
star Communications from 1989 to
1993.

“Geoff Armstrong is one of the
most accomplished radio broadcast
executives in the industry, Hicks
said. "He brings to Capstar a wealth
of financial and operational experi-
ence and is also highly familiar with
SFX's station assets, which will be
invaluable as we work to integrate
those stations into Capstar. | am
pleased to welcome Geoff to the

Capst;r management team at this
exciting period of growth for our
company”

Capstars $2.1 billlon merger with
SFX is expected to close at the end
of May.

“Il am proud to join forces with my
longtime colleague Steve Hicksand |
his outstanding team at Capstar,’
said Armstrong. “Capstar has rap- |
idly emerged since its formation in |
1996 as one of the nation’s premier
radio broadcasters, and | am delight-
ed to have the unique opportunity i
to be involved in its continuing de- |
velopment. | look forward to work-
ing with Capstar’s capable team of
station managers and continuing my
association with SFX's station man-
agers, who will be part of Capstar in
the near future”

Between 1986-89, Armstrong
was CFO, then CEO, of Sterling
Communications Corp.

T e e e i

Capstar

Continued from Page 1

ted throughout last week. Capstar
met a portion of the requirements,
selling stations in Houston. Long Is-
land. and Greenville, as well as Day-

1 WFAN-AM/New York. $47.7 miil-
lion: No. 3WXRK/NY, $37.3 million;
No. 4 WINS-AM/NY, $36.5 million;
and No. 6 KRTH-FM/Los Angeles.
$34.3 million. (Chancellor Media’s
WKTU-FM/NY was alsotied for sixth
place with $34.3 million.)

Announcement of the settlement
came one day after Karmazin told a
media industry conference in New
York that CBS has no plans to sell its
money-losing CBS Television Net-
work, despite recent speculation that
the “Tiftany network™ was up for grabs.

“The company is not in need of
cash”” Karmazin said. “The network is
very important.” In fact. he told them
that CBS would like to buy another
TV network.

The deal still fuces FCC approval,
but appears to have cleared its biggest
obstacle.

tona Beach and Danbury. CT: Cap-
star still must find a buyer for its Pitts-
burgh and Jackson, MS outlets.

The first deal came March 25, with
Heftel Broadcasting’s acquisition of
Pop/Aliernative Hot AC KKPN-FM/
Houston for $54 million cash. “We're
very pleased to acquire our first full-
market FM station in Houston.” Heftel
President/CEO Mac Tichenor said.
“KKPN has a tremendous signal that
reaches over 50% more Hispanics than
our existing FMs in Houston. We be-
lieve this superior coverage will give
us the opportunity to create one of the
top-rated radio stations in the overall
market.” Heftel anticipates closing the
transaction in early June. at which time
the company will debut an undeter-
mined Spanish-language format.

Capstar’s next ownership hurdle with
the DOJ was cleared when it struck a
deal with Clear Channel Communica-
tions to sell its Greenville quartet —

WESC-AM & FM, WIMZ-FM & |

WTPT-FM — and WGNE-FM/Day-
tona Beach for $46.5 million. This deal
marks Clear Channel’s entry into
Greenville and enhances its Florida
presence to 12 markets, in addition to
its billboard holdings there.

Next. Cox Radio agreed to acquire

$48 million: WGBB-AM, WBAB-
FM, WBLI-FM & WHFM-FM. Ini-
tially, Chancellor Media had put in a
$54 million bid for the stations, a move
that drew a histonc lawsuit filed by the
DOJ, marking the first, tull-tfledged an-
titrust challenge against radio mergers
since the passage of the Telecommuni
cations Act of 1996. The DOJ contend-
ed the deal would have created a “dom-
inant Long Island radio group wit
more than 65% of the market.” In the
settlement, which still must be ap-
proved in court, Chancellor will drop
its bid for the stations and, no later than
August |, terminate the LMA under
which it is currently operating the sta-
tions. The settlement would also ensure
that neither Chancellor. SFX, nor any
of their subsidiaries conld combine
Chancellor-owned WALK-AM & FM
with WBLI-FM & WBAB-FM.

Meanwhile. Sacramento-based BBR
I LLC, headed by Frank Washington,
will by Capstar’'s four Danbury, CT
outlets — WINE-AM, WPUT-AM,
WAXB-FM & WRKI-FM — for $15
million.

Wheeler Files To
Block Roanoke Deal

On other ownership limit-related
complaints. Mel Wheeler Inc. asked the
FCC 10 deny Capstar's request to buy
Jim Gibbons Radio’s WFIR-AM &
WPVR-FM/Roanoke, VA. In its gov-
emment filing, Wheeler said Capstar’s
entry into Roanoke “would lead to the
impermissible consolidation of the
Roanoke-Lynchburg market.” Wheel-
er also said Capstar already owns nine
outlets in the market and “controls al-
most 54% ot advertising revenue.” and
that the Gibbons duo would give At-
lantic Star, Capstar’s regional operator,
“nearly 65%" of the ad dollars.

In its response. Capstar acknowl-
edged it would have one FM over the
limit and that it “is endeavoring to find
minority buyers and 10 structure sales
on terms favorable to such buyers.” The
group said it would sell “one or more
of its Roanoke stations™ to comply with
ownership limits and that it is in talks
with a “minority buyer” to sell CHR/
Rhythmic simulgast WJJS-FM/Vin-
ton and WJFX-FM/Lynchburg. Cap-
star spokeswonuin Lisa Dollinger told
R&R on Monday that the company
expects (o announce a deal 1o sell o a

especially in this marker” grazing in CBS’ golden field are No. —Jeffrey Yorke | Capstar’s Nassau-Suftolk outlets for  minority group shonly.
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Edison Media Research offers a unique, faster music testing method that is less expensive
than auditorium testing. Our technique eliminates all the biases and hassles associated with | Jeff Garrison,
o . ; . Program Director
standard auditorium testing. But, ours is not an “in-home” method, where people are .
S - : peop KMLE/Phoenix:

unsupervised, distracted, or listening to a tiny telephone speaker.

“KMLE Country has been
a consistent ratings leader
and our latest trend has us
ahead of our competitors
again. Larry Rosin and
Edison Media Research

| have been a big part of

| our success.”

Call today and learn how our music testing can help your station.

o T Y = |
2N B B

QU AN o ‘aa WA

2 a Fo . ° B

America’s 2nd Fastest Growing Market Research Company*
Tel (732)560-8787 / fax (732)560-8989 / e-mail LarryRosin@aol.com

*Ad Age, 1996-1997 Report
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Markets
On The Air!

Markets
Now On The Air!

PLUS, 2 more wiil be ea by the end of April

The Redio Station Just For Kids

Get, On The Map!

HURRY! Before it's too late! For affiliation information call 972-448- 3388

SABC RADIO NETWORIGS
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Amerz'm's most respected kitchen expert

returns to the radio!
Betty Crocker has been the |

hands-down expert on nutrition, — /.
' (N [
coolzing’ and meal planning for j( 3y

R more than 75 years.’ 5 ) (
Find out how you can bring her into your ASK BETTY

RADIO*SHOW

audience's homes five times a week.

Pl

Distributed by M‘
B g

s = B
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W YOUR HOMETOWN HEROES ' =
TODAY, . |
THE NATION'S SUPERSTARS 5 =
TOMORROW!

America's best and brightest amateur athietes finally get @ tadio:show of their ownl

"'_-._, "o "':,_ ,,_'__ - r . = . ._
weikeain Cneerves Spores iep i es-Beckl,
] [ Fl 475 v -p3 rEEe L 31 __.""_":".(.

- ran 0P K]
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The Team Cheerios ..Sports Report profiles amateur | = =
athletes, both boys and girls, who excél on the field and
in the classroom. Tales of courage, gritty determination, - CAU' TO DAY ;
team spirit and a desire to succeed that will have your u_ 3 O\ O; fj /. /; | f‘ ( }@@
" audience on their feet and cheering, Stories the L ¢ ‘J VEUVE"vo
, hewspapers and television stations often overlook. True to sign the Team Cheerios

inspirational stories of young people doing the right Sports Report in your market.
thing for their teammates, coaches and communities.

WWW americanradiohistorv com
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Radio

¢ CAROLYN PHILLIPS becomes VP/
Dir. Of Marketing for One-On-One
Sports. She rises from her previous
position of Marketing Director.

® PHILIP ROB-
| ERTS is elected
| President of the
i Broadcast Execu-
tive Directors Asso-
§ ciation. He adds
these duties to his
current position of
Executive Dir./New
Jersey Broadcast-
ers Association.

Records

® KEN PATRICK
and ALAN MILL-
ER are named
Regional Sales
Mgrs./West and
Northwest, re-
spectively, for
Geffen Records.

served as Region-
al Dir. out of Minne-

N apolis for Universal
Patrick Distribution, while
Miller comes to Geffen from his San
Francisco-based Artist Dev. Rep post
with PolyGram Group Distribution.

Patrick previously |

MARRIAGES
KFMS/Las Vegas PD/after-
noons Mark Stevens to Kim Her-
ron, March 28.

BirTHS

Curb VP/Promotion Claire Parr,
husband Bob, son Elijah Matthew,
March 23.

WYXY/Springfield, IL PD Joe
Crain, wife Ann, daughter Megan
Elizabeth, March 26.

CONDOLENCES
WCTK/Providence morning

host Jimmy Gray's mother,
March 27.

Gill

Wittman

® Mammoth Records promotes DAN
GILL from Nat'l Dir./Sales to VP/Sales
and JOSH WITTMAN from Dir./Sales
& Retail Mktg. to Nat'l Dir./Marketing for
the company.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200

Classic Rock
Chris Miller
ERIC CLAPTON She's Gone
VAN HALEN Fire In The Hole

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

ERIC CLAPTON She's Gone

FIXX Two Different Views

UFD Venus (I Just Can't Quit It Babe)
VAN HALEN Dirty Water Dog

VAN HALEN Fire In The Hole

CHRMot AC
BACKSTREET BOYS Everybody (Backstreet's Back)
SHAWN COLVIN Nothin On Me

Mainstream AC
LEANN RIMES Looking Through Your Eyes
SHE MDVES It's Your Love

Lite AC
LEANN RIMES Looking Through Your Eyes
SHE MOVES It's Your Love

NAC

ERIC CLAPTON Needs His Woman
BRIAN CULBERTSDN On My Mind
KEIKO MATSU1 Toward The Sunrise

uc

ERYKAH BADU Apple Tree

DR. DRE & L.L. COOL J Zoom
M.J.G. In The Middle Of The Night

BROADCAST PROGRAMMING
Walter Powers ¢ (800) 426-9082

CHR

Casey Keating
DESTINY'S CHILD No, No, No
JAl Heaven

$.0.A.P. This Is How We Party

Digital Soft AC

Mike Bettelli
LEANN RIMES Locking Through Your Eyes

Delilah
LEANN RIMES Looking Through Your Eyes
Alternative

Teresa Cook
BLACK LAB Time Ago
EVE 6 Inside Out
GOD GOO DOLLS Iris
URGE Jump Right In

JONES RADIO NETWORK
Phil Barry  (303) 784-8700

Adult Hit Radio

JJ McKay

SHAWN COLVIN Nothin On Me
FASTBALL The Way

SARAH MCLACHLAN Adia

Rock Alternative

Doug Clifton

JERRY CANTRELL Cut You [n

CREED My Own Prison

ALANIS MORISSETTE Uninvited
RDBBIE ROBERTSON Unbound
SPECIALS It's You

STABBING WESTWARD Save Yourselt
SCOTT WEILAND Barbarella

Soft Hits

Rick Brady
MICHAEL BOLTON Safe Ptace From The Sun

RADIO ONE NETWORKS
Tony Mauro * (970) 949-3339

New Rock

Steve Leigh

GARBAGE Push It

HARVEY DANGER Flagpote Sitta

DAVE MATTHEWS BAND Don't Drink The Water

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Tracy Thompson

Soft AC

Andy Fuller

JAMES HORNER Southampton

Bright AC

Jim Hays
JANET Together Again

National Radio

® SJS ENTERTAINMENT has an-
nounced the foltowing guests for its up-
coming live satellite Radio Tours:

April 7: Goodie Mob

April 8: Fred Goldman

April 9: actress Linda Dano; Semi-
sonic; God Lives Underwater

April 28: Restless Heart

—(941)275-1141

® UNITED STATIONS RADIO NET-
WORKS launches its two-hour, con-
temporary Christian, positive music pro-
gram The Sunday Spirit. The show airs
Sunday mornings and features upbeat
and dance-oriented music combined
with spiritual messages and is targeted
toward CHR/Rhythmic stations.
—(212)869-1111

® NBG RADIO NETWORK has signed
Olympic Gold Medalist Kerri Strug to
host its daily, two-minute, health-focused
feature, Thrive. Installiments discuss fat-
burning tips, treating injuries, and mak-
ing fitness programs more enjoyable.
— (800) 572-4NBG, ext. 0

® SW NETWORKS announces the fol-
lowing guests for its upcoming “SW
Satellite” service:
April 6: Michael Peterson
April 7: Newt Gingrich
April 10: Cledus T. Judd
—(212)833-7320

| ® WESTWOOD ONE presents the fol-

lowing guests for its live Celebrity Con-

nectionprogram:
April 6:William Shatner; Elliott Gould
—(212) 641-3088 or 2039

Industry

® TONY DUNAIF rises from Director/
Market Dev. to VP/Market Dev. for MTV
Networks.

® CAROL NASHE, former Exec. VP/
Nat'l Association of Radio Talk Show
Hosts (NARTSH), has launched her

Changes

Adult Contemporary: Samy the
Psychic becomes full-time host of
KIOl/San Francisco's For Lovers
Only program (7pm-mid.) ...
KIMN/Denver promotes Denise
Plante from evenings to middays
... Paul Whittler moves to 7pm-

For The Record: MJl BROAD-
CASTING’s main phone and fax
numbers are (212) 896-5200 and
586-1090, respectively.

PROS ON
THE LOOSE

Sean King — Morning co-host
KEZR/San Jose (510) 583-5140
Glynn Shannon — Afternoons
KUFO/Portland (503) 653-0328

own PR and talk host consuiting com-
pany. Offices are located in Boston and
LasVegas.
—(617) 437-9757 or
www.talkshowhosts.com

mid. at KSIVEI Paso ... Middayer
Greg Allen and MD/morning per-
sonality Sharon Green swap shifis
at KKLI/Colorado Springs.

CHR: At WIET/Erie, PA, Dino
makes the leap from interim to of-
ficial PD/MD, longtime morning
drivers Craig Warvel, co-host
Dangerboy Dave Leroy, and Pro-
mo Dir. Chad Fisher exit. Joining
for mornings are former KKLQ/
San Diego personality Ryno and
market vet Deb Ireland ... KDUK/
Eugene, OR promo dir. Valerie
Steele adds MD suripes.

REACH=

Who hears the hits...
and how often?

Combine the power of RCS Selector
with your ARBITRON ratings with

SelectorREACH...

Now in the mail to all Selector PD's!

"If a song plays on the
radio and nobedy hears it
...did it really play?"’

Gugliemo Marconi, 1901
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Tel: (914) 723-8567
Fax (914) 723-2258

www.rcsworks.com

Radio Computing Services, Inc.

E-mail: info@rcsworks.com
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45 Stations, 10 Markets, One Busy Man

L1 Aday in the life of Jacor corporate VP Jack Evans

PART ONE OF A TWO-PART SERIES

he cellular phone rings in the car of Jacor VP/Programming,

Western Region Jack Evans. On the line is KXTA-AM/Los
Angeles PD Beau Bennett. His station, 120 miles north, is mov-
ing into the final stages of a power upgrade to 50,000 watts, and
he asks Evans to tune in to hear how it sounds. The signal’s boom-
ing, so Evans dials up CEO Randy Michaels to let him listen to
the company’s new Southern California powerhouse.

It was a telling moment, seeing
Evans’ enthusiasm for a project
that’s very close to both his and the
company’s hearts. “Several of us
were like expecting parents around
the 1150 signal upgrade.” Evans ex-
plains. “We had a crew that lived
and breathed AM | 150 for months.
The company made a commitment
to the Dodgers 1o have the day pat-
tern completed for spring training,
giving us a little headroom to get the
night pattern ready for the regular
season. When Beau called 10 say we
were at S0kw, Randy needed to
know right then that his idea was
now a reality.” Evans goes out of his
way 10 give praise to those who
made it possible, from Jacor’s Bill
Suffa and Al Kenyon to the siation’s
Mike Callaghan and his crew. IUs
just the way he is.

At R&R, 1 talk to dozens of ra-
dio people on a regular basis and
have noticed — atong with every-
one else — how personnel are be-
ing asked to hold down more re-
sponsibilities than ever before.
When Evans. who oversees 45 Ja-
cor stations west of the Rockies,
invited me to spend a day with him,
I jumped at the chance to get a rare
up-close-and-personal glimpse of
how today’s radio “megamanager”
operates. It was a perfect opportu-
nity to sce how he deals with the
nuts and bolts of overseeing multi-
ple radio stations in muluple mar-
kets and to share it with R&R’s
readers. This week. you'll hear
about Evans’ life in his home mar-
ket of San Diego — specifically,
how he deals with a 10-station su-
percluster and the team of people
that keeps it running smoothly.

Rise And Shine

Our day begins as Evans picks
me up at my hotel. In his car. each
of the 10 stations in Jacor’s cluster
has a preset button. and he samples
them all on his way 10 his office, lo-
cated in one of the three buildings
that house the company’s San Di-
ego holdings. Evans has spentmuch
of the past two weeks on the road.
and a large stack of mail — sorted
so that priority ttlems can be re-
viewed first — awaits his arrival

Since he’s charged with keeping
track of 45 stations. organization is
an essential part of his routine.
When working with or talking about
stations. he says. I docurnent the
highlights of most conversations in
a spiral notebook: Later, on an air-
plane or in a hotel room, I’l} tran-
scribe the notebook into my com-
puter by category: station, market,
concepl. idea. talent. or financial”

Jack Evans

Evans’ laptop computer is his
near-constant companion, and he
often checks for e-mail. “E-mail is
a powerful tool. I’m able to respond
10 questions or pass along ideas in
a timely manner. I usually check it
three or four times a day.” Now he
just needs somebody 1o sort his e-
mail: “What is becoming a concern
is junk mail. If I want the latest Clin-
ton jokes, | know how to get them.
Getting 15 or 20 e-mail forwards
about the president’s penis is time-
consuming. 1 get about 50 e-mails
a day. but only 20 are worth read-
ing. I'll check muail from the office
at 9am, at 1pm. and before 1 go
home. Most nights, I'll check it once
from home. When I'm traveling. 1
ry 1o check it twice a day.”

San Diego Strategies

At home in the highly competi-
tive San Diego market. Evans pre-
sides over a diverse group of stations
that has grown rapidly since the
lelecom Act’s passage. “We’ve dil-
igently worked to make sense of our
acquisitions. Properly placing FM
morning shows compatible with for-
mats has proven 10 be successful.
Howard Siern on Active Rock KIOZ
has done extremely well. {He had
been on Alternative 91X.] Dave,
Shelly. and Chainsaw returning
home to KGB |[from KIOZ] helped
ignite a flame under what once was
one of the country’s premier Rock-
ers. We're currently developing the
‘Brand X' morning show for 91X.
Chris Cantore and Nicole Sandler.
in a short period of time. have done
a great job weaving music and life-
style entertainment together”

Evans and Jacor retooted the
AMs in a similar way, shuffling a
number of key names 1o boost the
stations. “We completely rebuilt
KOGO to maximize its signal and
revenue potential,” he notes. “I re-
member one Saturday waking up
and thinking, ‘I'll drive the KOGO
signal” Pack a lunch. dinner, and

By Anthony Acampora
R&R Charts & Music Mgr.

breaktast, because that's a long
drive. At 7:15 that night. I was sit-
ting in Santa Barbara — 250 miles
to the north — and AM 600 was
coming in like a local. So we moved
strong familiar talent to the better
stick. Roger Hedgecock and Rush
Limbaugh are doing very well in
middays. The morning news wheel
and afternoon show are moving in
the right direction.

“KSDO is now job one. Dr. Laura
is now live. [It was previously tape-
delayed by one day on crosstown
KFMB-AM.] We also hired Stacy
Taylor for middays and four news
pros from KFMB-AM. giving Ja-
cor the largest radio news team and
best talk talent in San Diego.”

After spending the entire momn-
ing in Evans’ office. we drive to
lunch. listening to Nostalgia
KPOP-AM in the car. The station
plays a great-sounding positioner
— one tailored to its older audi-
ence. yet sounding very contempo-
rary. Evans admits that since ac-
quiring the station last year, re-
building KPOP and the other AMs
has been one of his pet projects.
“When the Jacor/San Diego group
walked into the KGB/KPOP build-
ing_for-the first time. everyone
headed 1o the KGB studio and
music library except me. | went
directly to the "Steamroller Of
Standards,” KPOP. It was live in the
morning, satellite the rest of the
day. We're now live 6am-midnight
with veteran San Diego personali-
ties. The music is researched.
scheduled, and rotated using the
same technology our FM stations
use. The demand on inventory is
high. We like that.” KPOP’s latest
trend shows the station ata 3.7 12+,

Keeping Order

After lunch, we visit the KOGO
studios. Evans stops to chat with af-
ternoon host Rick Roberts about
something he saw in his hotel room
two nights earlier, an episode of
NBC-TV's Law And Order aboul
sex offenders. He thinks it could tie
in 1o “Rick’s Top 10.” a feature n
which Roberts exposes — by name
and Jocation — repeat sex oftenders
who are released into neighbor-
hoods. “He’s had great results in
Dallas and Kansas City.” Evans
notes, adding, “‘Listening last week
10 his calls after the feature, it's go-
ing to be huge here 100.”

We arrive back at Evans’ office.
As one might expect. il can at times
resemble Grand Central Station.
Evans credits assistant Melissa Pos-
ner for keeping things running beau-
tifully while taking on a multitude of
tasks, from sorting his mail and an-
swering his phones to making his
travel plans. “Without Melissa.” he
reveals, “life becomes difticult and
unorganized. She’s kind of like Ra-
dar O’Reilly from M*A*S*H. She
knows what I'm going to ask for be-
fore I've finished the request.”

Of course, with 10 markets under

e

THE ROAD to
By Dick Kazan

How To Get Your Calls Returned Fast

hen you call someone, does it irritate you if they don't
call you back? Do you then place call after call and
still hear nothing? If you're tired of being treated like this,

let’s solve the problem.

The first thing to remember is that practically everyone will return a call
to get something that they want. So before you call, ask yourself what it is
you offer that they desire.

Recently, on the front page of The Wall Street Journal, there was an
article about the breakup of one of the largest health care firms in America.
Years ago, I'd met the CEO and was very favorably impressed by him. |
wanted to re-establish our relationship, but with all of the publicity that he
was receiving and the numerous demands on his time, how could | get him
to cali me?

In thinking of events from his perspective, it became apparent that it
would be helpful to him if he could discuss the problems he was trying to
resolve with someone who could relate to them. As an ex-CEQ, | could do
that. But more important would be what plans he would make for himself
after the breakup. | could be helpful here too. On that basis, | left a mes-
sage, and we soon had a very friendly telephone conversation that re-
established our relationship.

Secondly, and closely related to the first approach, think in terms of
“hooks.” A hook is an attractive benefit you offer, succinctly stated. If | asked
what the hooks are for McDonald's, you might reply, “Good food, nearby,
quick, and cheap.” Now, assume that you have a prospective customer
who is unavailable when you call. What hooks can you leave in your mes-
sage that will induce that person to call you back? For example, will calling
you make them some money? Save them money? Help them get ahead?
Give them advantageous information? Be specific.

A great example of using the “hook” approach is the airlines. They are
huge advertisers, but when they want their best customers to buy tickets,
they run a frequent-flyer special bonus miles program. They will double or
even triple the mileage for certain flights, but for a fimited time only. So what
happens? Their phones ring off the hook with customers anxious to do
business while they can still get that frequent-flyer bonus.

The third thing to consider is chain of command. Every working person
has a boss. Even the CEO reports to the Board of Directors. When the
boss wants a call returned, it gets returned, otherwise it is viewed as disre-
spect for the boss’ authority. Few employees are siily enough to show dis-
respect for their boss in front of an outside caller. It is much wiser to speak
with you on the phone for a few minutes.

The best way to use this approach is to place a call to a more senior level
than would otherwise be necessary. Explain your purpose, and then gently
encourage them to transfer your call to the person who you'd prefer to
speak with. Politely ask the more senior person’s secretary to stay on the
line in requesting this other party. Often, this action alone will bring the
more junior person immediately to the phone. In any case, the junior per-
son’s secretary won'tput you through the screening process and will treat
your message as being important. If the junior person only has voice mail,
he or she will hear the boss’ secretary ask them to call you back.

As you can see, | have many years of experience in working the phones,
and I've faced the same problems that you do in accessing decision-
makers. These techniques have proven very effective for me, and | be-
lieve that they will serve you well.

Next week, we'll discuss how you can get the support of a person who,
for many years, has probably caused you considerable grief: the screen-
ing secretary. |

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consuiting to business owners and employees. E-mail your comments or
questions to him at rkazan @ix.netcom.corm.

Evans’ jurisdiction. Posner has plen-
ty of itineraries to schedule. That also
means that Evans often loses his on-
site contact with the 10 San Diego
stations, but he feels that he can leave
town in complete confidence. “The
support staff here makes it possible
for me to travel: Tim Dukes, the di-
rector of FM programming in San
Diego; Bill Pugh, captain of the
XTRA Sports Radio Network. Clitf
Albert oversees KSDO. KOGO, and
KPOP. Pros like [KHTS, KIQY &
KKLQ PD] Todd Shannon, (KGB

WV AMErCan oG On T .

PD] Todd Liule. [XTRA-FM PD]
Bryan Schock. and [KPOP PD] Jeff
Williams really take a tremendous
load off me. What is really wonder-
ful is how all these guys interact with
one another and understand the con-
solidated goals.

Next week: Evans discusses the
broader scope of his corporate du-
ties: how he gets his markets to
work together and the role of the

' Jacor corporate structure. ’
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IT STILL COMES DOWN
REAT PLAN

Coleman Research Plan Developers Chris Ackerman, Jon Coleman and Warren Kurtzman

The more things change...

Deregulation and consolidation have changed almost
everything. Now everyone is “building market clusters™
and competition is more intense than ever. Yesterday's
also ran station is now in your format and in your tace.

...the more it comes down to a great plan.

More than ever a station’s sirategy is key. Great siations
succeed hecause they design great strategic plans and
then excel in execution. That's where Coleman Research
comes in. Coleman Research is known as one of the top
two radio research companies because we develop
winning strategies tor our clients. When it’s your success
that matters. look 1o Coleman Research, the company
with “The Plan.”

A strategic plan, not useless data

Don’t be tricked into believing that all research is the
same. Even the highest quality data is worthless if it
doesn’t lead to a successtul strategic plan. Research
companies should be evaluated on their ability to help
you interpret and act upon the data. Coleman Rescarch’s
strength in this area allows us to develop winning
strategic plans. That's what sets Coleman Research apart
from “data vendors.”

An integrated approach

Coleman Research begins the research process with our
Plan Developer perceptual studies. which produce the
most actionable strategic research for our clients. We then
integrate Focus Group studies and FACTe music tests,
which results in a comprehensive strategic focus. The
Plan Developer identifies the winning position, the Focus
Groups unearth “*hidden” issues that may aftect your
station’s pertormance and FACTs —through advanced
measures such as Fit and Compatibility-allows you to

build the most focused music library possible. All three of

these Lools work in concert with one another to keep “The
Plan” for your station on track.

“The Plan” gets results

This integrated approach to strategic planning has
delivered impressive results. Just ask your colleagues at:

¢ Hot 97 /New York o Kiss FM/New York

* KROQ/Los Angeles * WBCN/Boston

* Power 106/Los Angeles ¢ The Zone/Sacramento
o KSHE/St. Louis * X96/Salt Lake City

* WIBC/Indianapolis » WKLH/Milwaukee

o KYGO/Denver » Power 98/Charlotte

* KS§95/Minneapolis * K$S107.5/Denver

Let's build your “Plan” for success today

"The Plan” from Coleman Research can help take your
station to the top and keep it there. Contact us today and
put the power of “The Plan" to work tor you.

“I'm sorry | didn’t start
with Coleman Research
sooner!”

“After two years, we have great
confidence and trust in The
Plan. The tables are casy. but
most importantly, Coleman’s
interpretation is key. Their
experience and overview really
bring the research to life! I you
ask me, I would say. Call
Coleman.”

John Gehron,
American Radio Systems

COLEMAN RESEARCH

One of America’s Top Two Radio Research Companies

(919)571-0000 www.colemanresearch.com
Hamburg * Research Triangle Park ¢ Los Angeles
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SALES

Cause Marketing

Steps To A Successful Cause-Related Marketing Campaign

he popularity of cause marketing is on the rise as listeners/

consumers are increasingly responding to companies that are
socially responsible. Many stations have discovered that the addi-
tion of a cause-marketing element to station events can solidify it
with listeners while also bringing additional and very committed
sponsors to the table. Here are some helpful tips to keep in mind
when adding a charity or cause to your next event or promotion.

» Establish The Win/Win: In
every successful cause-marketing
program. each party achieves a pre-
established win. Take the time to
mnake sure everyone starts out on
the same page. Explore the charity
partner’s wins (they are not always
solely monetary) and present the
station’s gouls. Many stations are
afraid of being perceived as greedy
and therefore skirt financial issues.
Be upfront and state the station has
lo make money on this venture.
Don’t be afraid to say, “We are in
business to make money.” Explain
that the station likes to do programs
that give back to the community.
but in order to hold programs that
happen year after year, there has 10
be financial justification. Most
“fund-raising professionals” have
received training on the win/win
and will appreciate your candor
and honesty. After each party’s goal
has been determined, establish
checkpoints throughout the time-
line of the program to revisit the
partner goals 1o ensure they are all
met.

e Lay Out Finances: Be creative
with financing. There are many
ways 1o structure programs and
events that can allow both the cause
partner and the station to benefit fi-
nancially. Brainstorm the possible
scenarios with other station person-
nel. Event structures have run the
gamut: cause receives 100% of the
gate/station receives 100% sponsor-
ship revenue; cause receives gate
minus expenses/station receives

Many stations have
discovered that the
addition of a cause-
marketing element to
station events can
solidify it with
listeners while also
bringing additional
and very committed
sponsors to the table.

)

sponsorship revenue: flat donation
1o cause/station receives gate and
sponsorship revenue, etc. Don’t be
afraid to establish limits (both ceil-
ings and floors) on the financial
amounts to be raised for the cause.
After the finances have been deter-
mined, detail in a written contract
how the charity and the station will
gain financially as partners.

* Manpower/Legwork: Ask the
organization for help. Many of these
groups are well-equipped to handle
some of the detail work and prepa-
ration and provide the much-needed
manpower some of these events/pro-
grams require. Organizations can
also help promote the event/pro-
gram in their newsletters. at other
organization events, or at other

If you see yourself as a legend,
then work with a company
that believes in legends.

If you ‘arre passionate about Radic, committed to
excellence and thrive on winning,

Contact Citadel Communications at
P.O. Box 3113, Tempe, AZ 85280-3113.
Phone 602-731-5222 Fax 602-731-5229

With-over 100 radio stations coast to coast,
we have management, sales and programming
positions available.

Opporf.unify fueled by growth.

C Citadel Communications Corporation

An Equal Opportunity Employer

By Laura Braider

events they atlend.

* Make Sure It Is The Right Fit:
Be picky — don’t just align with
any old cause. Look for natural re-
lationships and be demographical-
ly correct. It is important for listen-
ers and consumers to see the con-
nection between the event, the char-
ity, and the sponsors. I the correct
relationship exists, it will make the
event more memorable and more
successtul for the sponsors. Sugges-
tion: Involve station personnel ear-
ly and seek their participation in
brainstorming charity options.
Many station personnel may already
have pre-existing relationships that
can save time and help campaigns
come to life more quickly.

This will also ensure station em-
ployees are inspired by the cause.
A motivated staff will work hard at
making the event successful and
selling sponsors. The enthusiasm
will shine through to listeners and
sponsors. But be caretul not to play
out a good thing. It is easy to fall
into the “charity rut” of using the
same causes for every program.

* Develop Relationships: Make
it a goal of the station to develop
relationships through the charity.
Many associations have been suc-
cessful in building relationships
with different manufacturers and
retailers related to their causes. e.g.,
cancer organizations and suncare
products. Stations have benefited
from tapping into these relation-
ships as another source of revenue
for the events. Request a moment
1o present the event and its bene-
fits at the next charity partner’s
board meeting. While this will re-
affirm your commitment to your
partner, it will also enable you to
meet the board members. Many
members of these associations are
“bigwigs™ in local organizations.
This is an incredible opportunity to
meet company decision-makers in
a nonthreatening setling.

* Partner With Professionals:
Make certain your cause partner will
operate in a businesslike manner.
You should not have to manage both
the campaign and the cause partner.
Your station and your sponsor’s
image are now attached to the ac-
tions of the cause partner.

* Give Thanks: Thank your cli-
ents for giving to the cause. Thank
your employees lor their leadership
and involvement. Thank your part-
ners for their service to the commu-
nity and for giving your corporation
the opportunity to help them in their
mission.

Laura Braider is a consultant
with Revenue Development
Systems. RDS offers market-
exclusive client consultation and
private seminars for new-
business development/non-
traditional revenue. For more in-
formation; Laura can be reached
at(516) 368-8740.

ADIO GETS RESUL

SUCCESS STORIES FROM THE RAB

Dairy Queen’s Desert Conquest

SITUATION: When you open a Dairy Queen in the desert, that's
big news. And when you spread the news through radio advertis-
ing, you can expect some pretty big crowds. That's what hap-
pened to the new Dairy Queen in Victorville, CA. The popular
eatery competes against Baskin Robbins and other fast-food out-
lets, and the owners wanted to make a big splash for the grand
opening.

OBJECTIVE: Dairy Queen’s owners/managers hoped to attract
both local drive-through and walk-in customers, in addition to high-
way traffic moving between Las Vegas and Los Angeles.

CAMPAIGN: Alternative KCXX/Riverside-San Bernardino launched
a campaign featuring a total of 60 spots in the weeks leading up to
the grand opening. The spots promoted the new location, great
food and treats, and a live remote at the grand-opening celebra-
tion, including two live bands regularly featured on the station. The
campaign was supported by print and in-store promotions. *

RESULTS: More than 1500 people attended the grand opening
— a turnout that exceeded the owner’s expectations. Sales were
strong for the new store, and the owner continues to advertise on
KCXX. The lesson of this story: Even when you're selling ice
cream in the desert, it helps to use radio to get the word out.

—— RABTOOLBOX

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

Twenty-one percent of fast-food users listed their occupations among the
technical, sales, and administrative support job categories. From 6am-
6pm, fast-food users spend 47% of their total media time with radio. They
spend 9% of the time with newspaper.

FROM RAB’S INSTANT BACKGROUND COLLECTION —
FAST FOOD

Expanded Menus. Approximately two-thirds of the respondents to a 1998
survey of fast-food operators conducted by the National Restaurant Asso-
ciation said they had introduced new menu items during 1997. Among the
most popular new items added to fast-food menus in 1997 were pitas/wraps
and chicken items such as spicy chicken dishes and chicken sandwiches.
Forty percent of the survey participants identitied bagels, espresso/spe-
cialty coffees, and “real meals” (an entree plus a choice of side dishes) as
other items that noticeably gained in popularity in 1997.

FROM RAB CATEGORY FILES

“With one share of his stock, Warren Buffett could buy about 50,000 Dilly
Bars. Instead, the renowned billionaire investor will shell out $585 milfion
for the entire [5800-unit] Dairy Queen chain, known for its frozen-dessert
treats and its ubiquitous presence in smali-town America. Aithough Dairy
Queen was founded in 1940 as a soft-serve ice-cream concept, almost alt
of its outlets now offer a full menu of such quick-service fare as hamburg-
ers, hot dogs, fries, and chicken sandwiches. Most of the outlets operate
under the name Dairy Queen/Brazier” — Nation’s Restaurant News, Nov.
3,1997

For more information, call RAB's Member Service HelpLine at (800) 232-
3131, or log on to RadioLink at http://www.rab.com.

Salespeople On The Move

« Mark Masepohlis named Dir./Sales for Chancel-
lor Media’s eight Houston properties: KBME-AM,
KQUE-AM, KTRH-AM, KKBQ-FM, KKRW-FM, KLDE-
FM, KLOL-FM & KODA-FM. He most recently held the
Dir/Sales post at KBME & KTRH.

=« Dallas radio sales vet Easy Ezell is now GSM at
Salem’s KWRD-FM. He has managed Christal Radio/
Dallas and has also served as an AE at Dallas sta-
tions KMEZ, KLTY, KLUV & KOAI.

« Mark Bentz will become LSM at KFFN-AM, KLQB-
FM & KZPT-FM/Tucson, effective April 6. He most re-
cently worked at Gueritla Productions, aTV commer-
cial company for radio stations.

« Mike Iversonrises from AE to NSM at KRTH/Los
Angeles.

* Westwood One appoints Glenn Michael Harris and Anne Ritchie to
Sales AE posts in Chicago and Detroit, respectively.

Easy Ezell
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Excuse us! Make way! Pardon us!
Coming through!

I’s hard enough keeping pace with all of the changes in I:op 1 Fpee Fact_Fi“ed

today’s radio dating jungle, let alone sorting through the

stampede ol suppliers. Kit allll nemo cﬂ ca“...

Now the choice is easy...
o s 1-800-792-7730
introducing IntelliDate, the collective brainchild of the

industry’s most experienced, well-known radio voice
personals professionals.

Having pioneered the radio dating concept several years
ago with tremendous success, we are now proud to offer '
your station our unparalleled service. !

IntelliDate... a powerful program, the bl}_,}.,esl revenues,

payment in 30 days! Fe 7 7 VEICE FEREDNALS

”

WE WROTE “THE BooOK ON RADIO DATING?™™. .
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FRANK MINIACI

Back To Basics With Ad Copy

1 Good old-fashioned technigues remain the rule of the day

“Get the sale at all costs!” Boy, is this term played ow

Just about as much as the line “Coffee is for closers”
from the movie Glengarry Glen Ross. Although most of my
radio background is in programming, I've written copy for
everything from a killer station promo 1o some stations’
nightmare, d local nightclub. Writing a spor that is strictly
a sales piece is no different from a piich. This week, Mary
Tober, of Tober Advertising, goes over some basic techniques
that may help vour station bring in new dollars with ads

that pack more of a punch and smell less of hype.

Cashing In On The Past

A new back-to-basics ap-
proach in radio advertising is
sweeping the couniry. The adver-
tising concept of selling a cli-
ent’s product or service based on
its benefits to the consumer is
starting 1o catch on again and
may replace spots that only aim
1o entertain.

Claude Hopkins, David Ogil-
vy. and Vic Schwab are just a
few of the old ad men who made
their marks on the advertising
world decades ago. Their prin-
ciples on selling, however. are
still alive and well today. Ridge
Harlan is a former creative direc-
tor for the Batton, Barton. Durst-
ine & Osborn advertising agen-
cy. He's also a former assistant
dean at the Stanford School of
Business in Palo Alto, CA. Now.
he serves as owner of Harlan
Communications. based in Yuba
City. CA. Harlan is one radio
station owner who's cashing in
on these old-fashioned ideas. His
two Yuba City stations, KUBA-
AM & KXCL-FM, have been
putting this back-to-basics ap-
proach in advertising to work

and have enjoyed amazing re-
sults.

KUBA & KXCL station man-
ager Randy Blount has had the
task of implementing the new
philosophy. “We’ve changed
our whole focus from getting
the sale at all costs to fulfilling
the client’s needs. Focusing on
their needs has
helped us go
from 20 annu-

als to over
115, and from
an average

monthly bill-
ing of $50.000
1o an average
of $80,000.
More impor-
tantly, clients
see us as a true
resource as opposed to jusl a
salesperson. We don’t sell radio,
we sell success to our clients.”

Mary Tober

The busic philosophy is to give
the prospect the big benefit up
front. Don’t hide it in fancy word-
play and puns or bury it behind
unnecessary sound eftects or bad
music. Just utilize straightfor-
ward talk on what the product or

Everything is a product. If more
of you think like an advertising
agency and always have the audi-
ence in mind, you will think less of
all the special effects, music, and
belis and whistles that we all have
enjoyed in the production room
while pegging the meters on the
mixing board.

Selling the music, contest, or air
talent is what programming at-
tempts to do; it's what marketing
has to do with the product that pro-

~

Think Like An Advertiser

hether you are a PD getting ready to launch a new

television campaign for your station or an AE writing
a killer spot for that local food establishment that will stick in
the listener's mind, your message has to be clear-cut, con-
cise, and have a way to open the minds of your audience.

gramming has delivered to the
marketing director; and it's what
sales should do as a benefit to
the potential client who stands
to benefit from the station’s au-
dience.

Again, no matter what your
position is at the radio station,
think like an advertiser, and you
will be able to find simple solu-
tions that end up bigger than that
damn SFX nightmare you are
about to put on the alr!

service can do for the prospect.
This doesn’t mean spots
shouldn’t be creative. Cutting
through all the hype and getting
to the mind of the prospect to
discover what makes him or her
buy can be very creative. Sound
effects and music that complement
that message are pluses. But add-
Ing extras just for the sake of add-
ing extras weakens the sales mes-
sage.

Giving Product
Personality
The elements of success may
include many things, as long as
these-top the list:

Cutting through all
the hype and
getting to the mind
of the prospect to
discover what
makes him or her
buy can be very
creative.

* Positioning starts with a
product — a piece of merchan-
dise, a service, a company, an
institution, or even ua person.
But positioning is not what you
do to a product. Positioning is
what you do to the mind of the
prospect. That is. you position
the product in the mind of the
prospect.

» Image means personality.
Products, like people, have per-
sonalities. and they can make or
break a business in the markel-
place. The personality of a prod-
uct 1s an amalgam of many
things: its name. its packaging,
its price, the style of its adver-
tising, and, above all, the nature
of the product or service itself.

* The unique selling proposi-
tion is the major advantage of
your client’s product or service
over the competition. The idea
1s this: H your client’s product
is not different from and better

Pro:Motions

*Connie McKinley is
named Promotion Dir.at KSSJ/
Sacramento: She previously
held a similar post at KJAZ/San
Francisco.

MARKETING & PROMOTION

Promo Of The Week

i e

4 ) i

CANYOU DOTHE FULL MONTY? — Well, CJFM (Mix 96)/Montreal lis-
tener “Alice” could, as she perfectly executed the station’s snowblind ver-
sion of the Full-Di-Monty, winning a trip to the Bahamas.

than other products of the same
type, there is no reason for con-
sumers to choose your client’s
product instead of someone
else’s. Therefore. to be promot-
ed effectively, your client’s
product or service must have a
unique selling proposition — a
major benefit that other prod-
ucts in its category don’t offer.
This gives focus to your adver-
tising campaign.

The Pitch As
Entertainment

Finding the most profitable way
of selling the client’s products or
service may seem an obvious goal
1o anyone involved. But somehow,
the basic premise of advertising —
to sell — has been lost to the de-

sire to use commercials to enter--

tain, which is what the station’s

format is for.

People don’t want to buy cars
from a clown. Maybe hamburg-

—
1

For a complete suggest-
ed reading list and more
information, visit the To-
ber Advertising website:
www.toberadvertising.com.

i
|

ers, but not purchases that put
their pride on the line. There are
a lot of services and products
that are bought with emotion in
mind. When | create an ad cam-
paign, I want to speak directly
1o the prospect, share with them
how buying or using the product
will help them fix something or
help them avoid a problem in the
first place, then ask for action.
Many stations create advertise-
ments that cause listeners to
comment on how entertaining
the spot was. Another type of ad,
though, will not only capture at-
tention, hold interest. and win
conviction, but also get action!
There is quite a difference.
That’s why we have seen such a
huge impact in the marketplace.
and success to the client means
success o us.

TALK BACK TO R&R!

W e encourage your feed-
back. If you have com-
ments regarding this column or
would like to see your work here,
contact Frank Miniaci directly
at (310) 788-1650 or by e-mail
at miniaci@rronline.com.

these commemorative billboards.

SEX SELLS — WFQB/Indianapolis celebrates its 20th anniversary with

www americanradiohistory com



www.americanradiohistory.com

Week after week... Year afier year...
Yot can count on Leeza to he there!
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2 versions! New SoftA/C
& Hot A/C.

Leeza Gibbons' Top 25 Countdown is now
available in two dynamic versions, exclusively
for A/C radio...

* New Soft A/C
 Hot » Mainstream A/C

AC's premiere countdown program with the
nation’s most recognized female entertainment
personality. Music that fits your station and the
biggest celebrities from the entertainment
capital of the world. Leeza is fresh, and
connected to the stars!

Available-on a market-exclusive basis. Call Premiere Radio
Networks today: 848-377-5300

= . o B |
RADIO NETWORKS



www.americanradiohistory.com

20 * RaR April 3, 1998

SHOW PREP

A\ﬂ?ﬁyﬂf SCENE

Whitney ... Stripping For Her Man!

Songbird Whitney Houston
is willing to strip to save her
marriage! It seems Ms. Houston
has decided to satisfy husband
Bobby Brown's appetite for strip-
pers by taking the if-you-can't-beat-
em, join-'em approach. Houston
recently purchased $2000 worth of
sexy undies at Frederick’s of Hol-
lywood (Star).

Words To Live By

“Sometimes you've got to taste
shit before you know how good a
steak is. Aw, but even the shit was
pretty good” — Eddie Van Halen
surmises his 20+ years with Van
Halen (Rolling Stone).

“I think it’s time to give it a rest”

- Elton John on why he plans to
curtail doingPrincess Diana con-
cert tributes (People)

True Style

"We didn’t have to be raw then
because we had bass lines and
beats that made the music good.
Today these kids feel like they have
to be blunt because they don't have
the know-how to make the music”

Barry White responds to the
return to the romantic side of R&B
music by artists such as Brian
McKnight and K-Ci & Jo Jo
(Newsweek).

Taking A Dive

Rattled by recent reports of
huge asteroids striking the earth,
Michael Jackson is shopping for
afull-size submarine. A study pre-
dicts that coastal areas — includ-
ing his Neverland Valley ranch —
will be wiped out if a giant rock
slams into the Pacific (National
Enquirer).

Got Milk?

“It's very practical — if Lourdes
is still nursing, momma could do it
in a second” — Joan Rivers deliv-
ers the goods on Madonna's Os-
car outfit (EntertainmentWeekly).

Hmmm ... How Much
Time Have You Got?

“What are youtalking about? It's
my family, man. | go on the road. |
have to make a living. | love to play.
My wife knows that. But I'm not
gonna putmy career in front of my
family. What kind of jerk does that?”

— Harry Connick Jr. on finding
the right balance (Vogue).

Payback’s A Bitch

John Drew, father of Stacie
Drew, is demanding the $65,000

back he shelled out for Stacie’s
wedding to Tracy Lawrence. It
seems Drew doesn't feel Law-
rence lived up to his end of the
marriage vows (the couple split
after six months, with Stacie accus-
ing Lawrence of assault) (Nation-
al Enquirer).

The Giobe runs a similar story,
with a pal of Lawrence chuckling,
“$65,000 ... give me a break! A lot
of that was for the gown and a huge
portrait of the bride that she com-
missioned herself that cost
$10,000. Last time t saw it, Tracy
had it hanging in the barn and was
throwing darts at it.”

There might not be a Loliapal-
ooza for '98. It seems mainstag-
ers who have been approached
— Marilyn Manson, Garbage,
Nine Inch Nails, Green Day, and
the Cure — either have conflict-
ing schedules or have simply
said, “No thanks" (Entertainment
Weekly).

A Splice Of (Radio) Life

“Every single they play has a
certain DNA, and if your single is
too long, they can actually cut
large sections of it’ — the Verve’s
Richard Ashcroft explains what
he calls “DNA testing" at Pop ra-
dio and how sad itis that the title
of a single, “The Drugs Don’t
Work,” could potentially spook
CHR programmers (Rolling
Stone).

Modesty Is The
Best Policy

Ginger Spice will be featured
in an eight-page spread in the
May issue of Playboy (National
Enquirer).

“Some people are naturals
when the camera starts roliing,
and some aren’t. But | think it
made those guys [in Stone Tem-
ple Pilots] feel uncomfortable be-
cause it came $0 easy for me” —
ScottWeiland (who, the reporter
says, was constantly looking at
himself in any mirror he could find)
shows his humble side (Rolling
Stone).

Slippin’ & Slidin’

“l told them many times, ‘You
don’'t come to Nashville and mess
up. I'd say, ‘Now, girls, if you slide
in on your back, you'lt slide out on
your belly” — Loretta Lynn's, er,
motherly advice to her twin daugh-
ters, Patsy and Peggy, who re-
cently released their first album
(People).

Each week R&R sneaks a peek through the nation's consumer
magazines insearch of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MUSIC & VIOVIES

Single: Southampton/James Horner (Sony Classical/Work)
* GREASE

Single: Grease Re-Mix '98/Frankie Valli (Polydor/A&M)
* GOODWILL HUNTING (Capitol)

Featured Artists: EHiott Smith, Dandy Warhols, Luscious Jackson
* THE NEWTON BOYS (Sony Music Soundtrax)

Featured Artists. Abra Moore, Bad Livers, Patty Griffin
* RIDE (Tommy Boy)

Single: The Weekend/Dave Hollister/Redman/Eric Sermon

Other Featured Artists. Wu-Tang & Onyx, Naughty By Nature
e MEET THE DEEDLES (Mercury)

Single: Wrong Thing Right Thern/Mighty Mighty Bosstones

Other Featured Artists: Goldfinger, Radish, Cherry Poppin’ Daddies
* THE WEDDING SINGER (Maverick/WB)

Featured Artists: Police, New Order, David Bowie
e THE BIG LEBOWSKI (Mercury)

Featured Artists: Bob Dylan, Elvis Costellio, Gipsy Kings
e THE APOSTLE (RisingTide)

Featured Artists: Patty Loveless, Gary Chapman/Wynonna, Lyle Lovett
* SENSELESS

Single: Got Be ... Movin® On Up/Prince B 1/Ky-mani Marley (Gee Street/V2)
* GREAT EXPECTATIONS (Atlantic)

Singles. Life In Mono/Mono
Sunshower/Chris Cornell
Today/Poe

Other Featured Artists: Duncan Sheik, Pulp
* HURRICANE STREETS (MMammoth/Capitol)

Single: Sex And Candy/Marcy Playground (Capitol)

Other Featured Artists. Seven Mary Three, De La Soul, Vic Chesnutt
¢ ZERO EFFECT (Work/Sony Music Soundtrax)

Featured Artists. Mary Lou Lord, Jamiroquai, Nick Cave & The Bad Seeds

COMING

* SLIDING DOORS (Jersey/MCA)
Singles: Turn Back Time/Aqua
Have Fun, Go Mad/Blair

Other Featured Artists. Space Monkeys, Jamiroquai
e THE PLAYERS CLUB (Heavyweight/A&M)

Single: We Be Clubbin/ice Cube

Other Featured Artists: Changing Faces, Jay-Z, Scarface

* CITY OF ANGELS (Reprise)

Singles: Uninvited/Alanis Morissette

Iris/Goo Goo Dolls

* THE HORSE WHISPERER (MCA/Nashville)
Single: A Soft Place To Fall/Allison Moorer
Other Featured Artists: Dwight Yoakam, Mavericks, George Strait

* BULWORTH (interscope)
Single: Zoom/Dr. Dre & L.L. Cool J

Other Featured Artists: RZA, Public Enemy, Mack 10 & Ice Cube

CYBERSPACE

Hot, new music-related World
Wide Web sites, cool cyber-
chats, and other points, of inter-
est along the information super-
highway.

Net Chats

Metallica, Saturday (4/4)
at 10pm ET/7pm PT, Mi-
crosoft Network (also at
onlinetonight.uk.msn.com).

98 Degrees, Thursday (4/
9) at 8pm ET/5pm PT, Ameri-
ca Online (keyword: TEEN
PEOPLE).

On The Web

The Reverend Horton Heat,
chat, Friday (4/3) at 6pm ET/3pm
PT (www.sonicnet.com, chat.
yahoo.com).

StabbingWestward, concert,
Monday (4/6) at 8:45pm ET/
5:45pm PT (www.jamtv.com).

The Specials, concert,
Wednesday (4/8) at 8:30pm ET/
5:30pm PT (www. jamtv.com).

Ziggy Marley &The Melody
Makers, concert from Los An-
geles, late Wednesday at
1:30am ET/10:30pm PT
(www.LiveConcerts.com).

MUSIC DATEBOOK

MONDAY, APRIL 13

1965MRoger Miller wins five Grammys,
the most won by any artist in one
year to date. The Beatles are
named Best New Artist and Best
Vocal Group.

1980/ Grease, Broadway's longest run-
ning musical, closes after eight
years, 3388 performances, and an
$8 million gross.

1986/irene Cara marries stuntman Con-
rad Palmisano.

1995/Queen Latifah is charged with vid-
€0 piracy after some illegally cop-
ied tapes turn up in a video rental
store she once owned in Jersey
City, NJ.

Born:Jack Casady (Jefferson Airplane)
1944, Al Green 1946, Peabo Bry-
son 1951, Wayne Lewis (Atlantic
Starr) 1956, Lisa Umbarger
(Toadies) 1965

Releases: Temptations’ “All | Need”
1967, the Rolling Stones’ “Brown
Sugar” 1971

TUESDAY, APRIL 14

1980/Gary Numan tapes and releases a
concert, which becomes the first
rock-music home videocassette.

1992/Natalie Cole and her husband,
producer Andre Fisher, separate.

N

1994/Motley Crue's Nikki Sixx and wife
Brandi become parents to daugh-
ter-Storm Brieann.

Born: Loretta Lynn 1935, Richie Black- .

more 1945 Barret Martin
(Screaming Trees) 1967
Releases: David Bowie's “Starman”
(b/w “Suffragette City") 1972,
Pete Townshend's “Empty
Glass” 1980, Fleetwood Mac's
Tango In The Night 1987, Tom
Petty's Fuil Moon Fever 1989

WEDNESDAY, APRIL 15

1983/Pretenders guitarist Pete Farndon
dies of a drug overdose.
1996/Late Grateful Dead leader Jerry
Garcia's ashes are strewn into the
waters under the Golden Gate
Bridge; a small portion had been
scattered into India’s Ganges Riv-
er by widow Deborah Koons.
Born: Roy Clark 1933, Dave Edmunds
1944, Samantha Fox 1966
Releases: the Who's “Happy Jack” 1967

THURSDAY, APRIL 16

1993/Paul McCartney headlines the
Earth Day benefit concert held at
the Hollywood Bowl, featuring
Kenny Loggins, Ringo Starr,
Steve Miller, k.d. lang, and Don
Henley.

1995/Bob Seger and wife Nita become
parents to daughter Samantha Char.

Born:Herbie Mann 1930, Bobby Vinton
1935, Dusty Springfield 1939,
Jimmy Osmond 1963, Dave Pirn-
er (Soul Asylum) 1964

Releases:Bob Dylan’s “Rainy Day Wom-
en #12 and #35” 1966, Fleetwood
Mac’s “Dreams” 1977

www americanradiohistorv com

FRIDAY, APRIL 17

1960/Eddie Cochran is killed in a car
crash.

1974/Chris Donald (a.k.a. Vinnie Taylor
of Sha-Na-Na) dies of a drug over-
dose.

1987/ Wailers drummer Carlton Barrett
is shot and killed outside his King-
ston, Jamaica home.

1993/Ex-Bangle Susanna Hoffs marries
TV producer M. Jay Roach.

Born: Bill Kreutzmann (Grateful Dead)
1946, Michael Sembelle 1954,
Pete Shelley 1955

Releases: Beach Boys’ “Help Me Rhon-
da” 1965, Carly Simon's “That’s
The Way I've Always Heard 1t
Should Be” 1971

SATURDAY, APRIL 18

1981/ Yes break up ... for now.

1988/Super songwriting team Holland/
Dozier/Holland is inducted into
the songwriters Hall of Fame.

1996/Former Chic bassist Bernard £d-
wards, 43, dies following a bout
with pneumonia.

Born: Gien Hardin (Crickets) 1939, Les
Pattinson (Echo & The Bunny-
men) 1958

SUNDAY; APRIL 19

1982/Simon & Garfunkel announce
they're reuniting and will stay to-
gether “for as long as the fans
want us.”
1988/The late Sonny Bono is inaugurated
as the Mayor of Palm Springs, CA.
Born: Alan Price (Animals) 1942
Releases: Patti Smith's “Because The
Night” 1978
— Jay Gross

——L
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Need to open Format: Rock
some closed minds? 0" MARER: IFEERD, G

Scarborough
Holds the Key

Listener KRZR-FM in Fresno, CA, knew it
. had some explaining to do. Some
profiles  aqvertisers incorrectly believed that
get the the Rock station’s listeners were
young and that they had lower
buy income levels. This perception,
coupled with the notion that the station’s
predominantly male audience didn’t regularly
shop for clothes and household items, prevented
the station from being included in most of the
regional buys for a major department store.

By using Scarborough to profile the station’s
listeners, KRZR regional account executive Lance
Minnite turned this old assumption into a new
opportunity. “Scarborough revealed that we have
high concentrations of the department store’s
upper-income shoppers,” says Minnite. “lt was just
what we needed to help the retailer see our
listeners as they really are. They changed their
demo from Women 18-49 to Adults 18-49, and
we've been part of the buys ever since.”

Contact your Arbitron representative for more
information.

ARBITRGIV

a division of Ceridian Corporation

-

www americanradiohistorv com
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SHOW PREP

PUBLIC ANNOUNCEMENT Body Bumpin’... (ASM)
QUEEN PEN Party Ain't A Party (L Marvinterscope)

MUSIC TELEVISION® MUSIC FIRST
59.4 million households 50.8 million households
Patri Galtuzzi, Wayne Isaak, St. VP/Music & Talent Relations
VP/Music Programming
BOYZ Il MEN Can't Let Her Go (Motown) RANGY CRAWFDRD Bye Bye (Biuemoon/Atiantic)
CHERRY POPPIN' DADDIES Zoot Sutt Riot (Moja/Unwersal) r =
DR. DRE & L.L. COOL J Zoom (interscope) [ X L ]

CELINE DION My Heart Will Go On (550 Music)
JANET Together Again (Virgin)
ADONNA Frozen ( ick/W8)

| HEAVY ]

MARIAH CAREY My All (Columbia)

HANSON Weird (Mercury)

NATALIE IMBRUGLIA Torn (ACA)

JANET | Get Lonely (Virgin)

K-Cl & JOJOAIl My Life (MCA)

MADONNA Frozen (Maverck/W8)

MARCY PLAYGROUND Sex And Candy (Capitol)
MASE /TOTAL What You Want (Bad Boy/Ansta)
BRIAN MCKNIGHT Anytime (Mercury)

PUFF DADDY & THE FAMILY Victory (Bad Boy/Ansta)
SAVAGE GARDEN Truty Madly Oeepiy (Cotumbia)
WILL SMITH Gettin’ Jiggy Wit It (Columbia)
USHER Nice & Siow (Laface/Arista)

VAN HALEN Without You (Warner Bros.)

\JAM OF THE WEEK |

MASTER P Make 'Em Say Ugh (No Lim/Priority)

| STRESS |

BEN FOLDS FIVE Brick (550 Music)

BOYZ |1 MEN Can't Let Her Go (Mofown)
CREEC My Own Prison (Wind-Up)

DR. ORE & L.L. CQOLJ Zoom (Interscope)
EVERCLEAR | Will Buy You A New Lite (Capitol)
FASTBALL The Way (Hollywood)

LORD TARIO & PETER GUNZ Oeja Vu (Codeine/Columbia)
NEXT Too Close {Arista)

RADIOHEAD No Surprises (Capitol)

ROBYN Do You Reaily Wanl Me (RCA)

TONIC Open Up Your Eyes {Polydor/A&M)

| ACTIVE ]

AQUATurn Back Time (MCA)

BACKSTREET BOYS Everybody (Backstreet's Back) (Jive)
BUSTA RHYMES Turn It Up/Fire It Up (Erektra/EEG)
JERRY CANTRELL Cut You In (Columina)

CHERRY POPPIN' DADDIES Zoot Suit Riot (Moyo/Universal}
PAULA COLE Me (imago/W8)

DAYS OF THE NEW Shelt In The Room (Outpost/Geffen)
DESTINY’S CHILD No. No, No (Grass Roots/Columbia)
GOO LIVES UNDERWATER From Your Mouth { 1500/44M)
ICE CUBE We Be Clubbin’ (Heavyweight/A&M)

MONTELL JORDAN Let's Ride (Def Jam/RALMercury)
LIMP BIZKIT Counterfeit (Fiip/nterscope)
LSG1/L.L.,BUSTA & MC LYTECurious (EastWestEEG)
SARAH MCLACHLAN Adiz (Arista)

METALLICA The Unforgiven |l (Elektra/EEG)

MDNO Lite In Mono (Echa/Mercury)

N SYNC [ Want You Back (RCA)

PUBLIC ANNOUNCEMENT Body Bumpin'... (A&M)

QUEEN PEN Party Ain't A Party (Lil" COP8,

MATCHBOX 20 3am (Lava/Atiantic)
SAVAGE GARDEN Truly Madly Oeeply (Columbia)

| LARGE

BEN FDLDS FIVE Brick {550 Music)

MARIAH CAREY My All (Cojumbia)

ERIC CLAPTON My Father's Eyes (Duck/Reprise)
PAULA COLE Me {imagoWB)

ARETHA FRANKLIN A Rose Is Still A Rose (Anista)
NATALIE IMBRUGLIA Torn (RCA)

MARCY PLAYGROUND Sex And Candy {Captol)
SARAH MCLACHLAN Adia (Arista)

SHANIA TWAIN You're Still The One {Mercury)

L

| MEDIUM

FASTBALL The Way (Holywood)

HANSON Welrd (Mercury)

JANET | Get Lonely {Virgin)

ELTON JOHN Recover Your Soul (Rocket/isiand)
BONNIE RAITT One Belief Away (Capitof)

VAN HALEN Without You (Warmer Bros.)
VERVE Bitter Sweet Symphony (HutVirgin)

| CUSTOM |

BACON BROTHERS Boys In Bars (Bluxo)

BARENAKED LADIES Brian Wilson (Reprise)

BCYZ Il MEN A Song For Mama (Motown)

MARC COHN Already Home (Atiantic)

RANDY CRAWFORD Bye Bye (Bluemoon/Atiantic)
EBBA FORSBERG Lost Count (Maverick/WB)

K-C1 & JOJOAll My Life (MCA)

BRIAN MCKNIGHT Anytime (Mercury)

BILLIE MYERS Kiss The Raln {Universal)

OL SKOOL F/X. SWEAT & XSCAPE Am |.. (Keia/Universal)
KENNY WAYNE SHEPHERD Blue On Black (Revoiution)
SISTER 7 Know What You Mean (Arsta Austln/Arista)
SWV Rain (RCA)

TONIC Open Up Your Eyes { Polydor/A&M)

U2 If God Will Send His Angels (Is/and}

UNCLE SAMI Don't Ever Want To... (Stonecreek/Epic)
JOOY WATLEY Off The Hook (Atiantic)

SCOTT WEILANO Barbarelia {Atlantic)

Video airplay from Aprnit 6-12.

TELEVISION

TOP TEN SHOWS
MARCH 23-29

Total Audience
(98 million households)

1 Academy Awards

2 Seinfeld (Thursday)

3 Touched By An Angel

4 Barbara Walters Special

5 Friends

6 Caroline InThe City
(Thursday)

7 Just Shoot Me

8 60 Minutes

9 Movie (Sunday)
(Chance Of A Lifetime)

10 ER

Adults 18-34

1 Academy Awards

2 Seinfeld (Thursday)

3 Friends

4 Just Shoot Me

5 Caroline InThe City

(Thursday)

6 The X-Files

7 ER

8 The Simpsons

9 Barbara Walters Special
10 Beverly Hills, 90210

Source: Nielsen Media Research

Coming NexT WEEK

All show times are ET/PT
uniess otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All listings
subject to change.

Tube Tops

Aerosmith, Hanson, and
Puff Daddy are slated to per-
form live from Los Angeles on
Nickelodeon’'s 11th annual
Kids’ Choice Awards (Satur-
day, 4/4, 8pm).

Friday, 4/3

* Born Jamericans, Vibe
(check local listings).

* Scott Weiland, Late Show
With David Letterman (CBS,
11:35pm).

* Big Bad Voodoo Daddy,
Late NightWith Conan O'Brien
(NBC, 12:35am).

Saturday, 4/4

*Boz Scaggs and 8 1/2
Souvenirs perform on PBS’
Austin City Limits (check local
listings).

* Salt-N-Pepa guest-star on
Mad TV (Fox, 11pm).

* Third Eye Blind, Saturday
Night Live (NBC, 11:30pm).

Sunday, 4/5

* Spice Girls In Concert:
Wild! — which originally aired
in January on pay-per-view —
debuts on Showtime (7pm).

Monday, 4/6

* Hanson, The Tonight Show
With Jay Leno(NBC, 11:35pm).

* The Lynns, David Letter-
man.

Tuesday, 4/7

*Lou Rawls and John
Schneider perform on TNN's
new variety series, The Oak
Ridge Boys Live From Las Ve-
gas (8pm ET/5pm PT).

* Chris Cummings and Joe
Diffie, Prime Time Country
{TNN, Spm ET/6pm PT).

* Alan Jackson, the Lynns,
and Johnny Paycheck per-
form on The George Jones
Show (TNN, 10pm ET/7pm
PT).

*|ce Cube, Vibe.

* Mary J. Blige, Jay Leno.

* Burt Bacharach, David
Letterman.

Wednesday, 4/8

* John Berry, Prime Time
Country.

* Mary J. Blige, Vibe.

* Trace Adkins, Jay Leno.

Thursday, 4/9

* Suzy Bogguss and Ken-
ny Chesney, Prime Time
Country.

* George Benson, Vibe.

7/ 36 million
) \ Lydia Coe,
ZaN VAN vrrvusic Programming

| Video Playlist ]
NEXT Too Close {Arista)

SWVRain (RCA)

MASE Tell Me What You Want (Bad Boy/Arista)

MARY J. BLIGE Seven Days (MCA)

JANET | Get Lonely {Virgin)

K-Cl & JOJOAIl My Life (MCA)

LORD TARIQ & PETER GUNZ Deja Vu (Codeme/Columbia)
PUBLIC ANNOUNCEMENT Body Bumpin'... (A&M)
JDYBRAT & USHER The Party Continues (50 S0 Det/Colurmbia)
MASTER P Make 'Em Say Ugh (No Limit/Priority)

Video playfist for week ending April 3.

SILKK THE SHOCKER Just Be Straight... (No Limi/Priority)
SPACEHOG Mungo City (HiFi/Sire/WB)

TUESDAYS it's Up To You (Arista)

U2 #1God WHI Send His Angets {/siand)

UNCLE SAM 1 Don't Ever Want To.... (Stonecreek/Epic)
SCOTT WEILAND Barbarella 'Allinnq

WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)

Video airplay from April 6-12.

| RapCityTop10 |

MASTER P Make 'Em Say Ugh (No Limit/Priority)

DMX Get At Me Dog (Def JanvMercury)

MASE Tell Me What You Want (Bad Boy/Anista)

ICE CUBE We Be Clubbin’ (Heavyweight/A&M)
JAY-Z1/BLACKSTREET Ctty Is... (Roc-A-Fela/Def JamyMercury)
LUKE Raise The Root {Luke/Isiand)

LUNIZ t/REDMAN Hypnotize (C-Note/Noo Tryba)
GANGSTARR Royalty (Noo Trybe/Virgin)

BUSTA RHYMES Turn it Up/Fure It Up (Elektra/FEG)

2PAC 1/ERIC WILLIAMS Do For Love (Amarw/Jive)

Video piaylist for week ending Apnt 3.

T H E
. ' 21 miltion households
‘ 4 Peter Cohen,
' ' VP/Programming

MUSIC TELEVISION
YOou CONTROL.

| National Top 20 |

MASTER P Make 'Em Say Ugh (No Limit/Priority)
SPARKLE t/R.KELLY Be Careful (Rock Land/Interscops)
ARETHA FRANKLIN A Rose |5 Still A Rose (Arista)

PUFF DADDY & THE FAMILY Been Asound... (Bad Boy/Ansta)
2PAC /ERIC WILLIAMS Do For Love (Amarnut/ive)
JANET | Get Lonety (Virgin)

CELINE DION My Heart Will Go Dn (550 Music)
JACKSON 5/BLACK ROBB I Want You Back ‘98 (Motown)
NEXT Too Close (Arista)

DO OR DIE Still Po Pimpin’ (Rap-A-Lot)

BACKSTREET BOYS Everybody (Backstieet's Back) fuive)
TIMBALAND & MAGOOCiock Strikes (BlackGround/Aiantic)
MYA1/SISQO it's All About Me (University/interscops)
AQUA Turn Back Time (MCA)

*N SYNC I Want You Back (RCA)

BEENIE MAN Who Am | (2 Hard/VP)

SILKK THE SHOCKER Just Be Straight... (No Limat/Priority)
DAVID MILLER#TEDDY RILEY Hard To. . (L4 Marvinterscope)
C-MURDER A 2nd Chance (No Limit/Priority)

GOOOIE MOBThey Don'f.[)ance No Mo {Laface/Arista)

Most requested from the week ending March 27.

PRILISTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ROLLING STONES $2732.0

2 ELTON JOHN $957.2

3 YANNI $683.6

4 PHISH $632.4

5 PUFF DADDY & THE FAMILY  $447.1

6 “AFKAP" $387.8

7 AEROSMITH $351.2

8 AMY GRANT $336.4

9 BARRY MANILOW $331.3

10 ALAN JACKSON $239.7
11 LEANN RIMES/BRYAN WHITE  $207.3
12 BACKSTREET BOYS $208.5
13 OASIS $167.9
14 BOB DYLAN $104.2
15 MOTLEY CRUE $103.8

Among this week's new tours:
TORI AMOS

BIG BAD vVOODOO DADDY
MICHAEL BOLTON/WYNONNA
JAMES BROWN
FOO FIGHTERS
HOOTIE & THE BLOWFISH
INSANE CLOWN POSSE
OZZFEST
JIMMY PAGE & ROBERT PLANT
VAN HALEN
The CONCERT PULSE s courtesy of Polistar, a

publicanon of Promoters’ On-Line Listings, (800)
344-7383; Califorrua (209) 271-7900.

FILMS

WEEKEND BOX OFFICE
MARCH 27-29

1 Titanic $15.21
(Paramount)

2 Grease (20th anniv.) $12.70
(Paramount)*

3 Primary Colors $7.00
(Universal)

4 The Man InThelron $6.33
Mask (MGM/UA)

5 Wild Things $5.66
(Sony)

6 As Good AslitGets $4.30
(Sony)

7 GoodWill Hunting  $4.11
(Miramax)

8 U.S. Marshals (WB) $4.11
9 The Newton Boys $4.01
(Fox)*
10 Mr. Nice Guy $2.58
(New Line)

All figures in millions
* First week in release
Source: Entertainment Data inc.

COMING ATTRACTIONS:
This week's openers include
Lost In Space, starring Gary
Oldman and William Hurt. The
film’s TVT soundtrack sports
two cuts by Apollo Four For-
ty (“Will & Penny’'s Theme"
and a rendition of the “Lost In
Space” theme song), along
with -Space’s own “Lost In
Space,” Propellerheads’
“Bang On!" Fatboy Slim's “Ev-
erybody Needs A 303,” Death
In Vegas' “Song For Penny,’
Crystal Method's “Busy
Child” and Juno Reactor &
The Creatures’ “I'm Here ...
Another Planet.”

Opening in limited release
this week is The Butcher Boy,
starring Stephen Rea. Look
sharp for recording artist
Sinead O’Connor in a support-
ing role; she also contributes
her rendition of the traditional
Irish tune “The Butcher Boy” to
the film’s Edel America sound-
track. Period pieces such as
Eddie Calvert's “Oh Mein Papa,’
Santo & Johnny's “Mack The
Knife” and Dion & The Bel-
monts’ “No One Knows" are
also featured on the ST.

WwWWwWwW americanradiohistorv com

VIDEO

NEW THIS WEEK

* AMERICAN POP (Columbia
TriStar)

Previously unavailable on
home video, this live-animation
cult classic by Ralph Bashki
contains music by Bob Dylan
(“A Hard Rain’s Gonna Fali’and
“Don’t Think Twice It's All
Right”}, the Doors (“People Are
Strange”), Jimi Hendrix (“Pur-
ple Haze"), Pat Benatar (“Hell
Is For Children”), Lynyrd
Skynyrd (“Free Bird"), Lou
Reed (“I'm Waiting For The
Man"), Bob Seger (“Night
Moves”), Sam Cooke (“You
Send Me"), Peter, Paul & Mary
(“ThisTrain”), the Mamas & The
Papas (“California Dreamin™),
and Herbie Hancock (“Cante-
iope Island”).
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East Meets West...

Lukas
Former ZIOO New York

The FIRST truly-funny
morning show in syndication!!!

Join Todd & Lukas as they broadcast live
from their Central Towers hospitality suite
at the Las Vegas Hilton for NAB.

For syndication information, call Neal Ardman (501) 219-2400

www americanradiohistorv com
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NEWS

Kagan

Continued from Page 1

vintage examples of a motorist’s friend
and an officemate, but now. as ielevi-
sion viewing drops dramatically, as the
computer user’s newtound companion.
In fact, at one point, following a love-
fest for radio from a trio of Wall Streel
warriors. Kagan said wryly. “This is a
great report card: Radio works and
plays well with others.”

The room was filled with nametags
from such button-down operations as
Oppenheimer, BT Alex.Brown, and
Allied Capital, so it was good for
them 1o hear that radio is also a sta-
ble and safe investment. That’s part-
ly because. unlike television, radio
doesn’t have a lot of “program rights
issues or NFL nights issues. and debt
levels remain prudent.” said Gordon
Hodge, managing director of Na-
tionsBank Montgomery Securities in
San Francisco. An added bonus,
Hodge noted. is that “radio consoli-
dation still has a way to go” and the
top 10 radio groups control only 38%
of the radio market, while outdoor
companies control 58% of their mar-
ket. ancl TV about 52%.

Kagan had hinted at that earlier, not-
ing that the average radio stock has
nearly tripled in the 25 months since
the Telecommunications Act of 1996
was passed. while TV shares have
grown by only about 33%, slightly be-
hind the S&PPS(X).

Kagan also tickled the troops with
his crystal ball, predicting that total ra-
dio billings will increase substantially
m the coming years, up from 1997's
estimated $13.7 billion 10 $14.9 billion
this year, $17.4 billion in 2000, and a
stunning $27.3 billion in 2007. And the

multiples for stations sold in large,
medium, and small markets sounded
impressive. Because of the change in the
ownership rules, Kagan noted, radio
multiples are now higher than any other
medium he has anatyzed, “with the pos-
sible exception of cable networks.”

Here’s a roundup of some of the ses-
sions:

Large-Market Pricing
Mania Has Ebbed

Expect softer prices in the big cit-
ies at least for now, brokers concurred
on a panel entitled “The Future Of
Stations Values.” But medium- and
small-market prices continue 10 in-
crease as large and medium groups
shop for prizes and build empires.
“Prices in big markets have pretty
much peaked,” acknowledged Star
Media Group’s Paul Leonard.
“Smaller markeis are seeing new
growth. There is a lot of interest there,
and there is a lot of money.” Buyers
should expect to pay an average of
eight to 10 times the cash flow for
stations outside the large markets.
perhaps six to eight times in some in-
stances. noted broker Doyle Hadden.

‘Buy Now, Cull Later’

StoneGate Capital Group LLC Man-
aging Director Joel Hartstone advised
attendees, “Sometimes you need to
overbuy in order to get what you want.
then cull down.” Speaking on a panel
looking at “The Next Wave Of Radio
Deals: Financing Station Entrepre-
neurs.” he emphasized that such prac-
tices may require “difterent kinds of fi-
nancing.” but regardless, quality station
management is key to success. Kagan
noted that. unlike past years, when only
boutique lenders were interested in

Darus
Continued from Page 1

marked. “We couldn’t be more
thrilled to have him aboard.”

Darus noted, “Regency’s unlimit-
cd resources coupled with a strong
arust roster made Restless the obvi-
ous career move for me. Joe Regis
and {co-President] Bill Hein are tru-
ly visionaries. and it is a privilege to
be working with them.  also have the
pleasure of being reunited with [Di-
rector/Marketing| Rich Schmidt, who
has always impressed me with his
unbounded creativity.

Darus most recently was VP/Pro-
motion & Marketing tfor Polydor
Records. He became VP/Promotion
at Interscope Records in 1991, hav-
ing been named National Director/
Promotion at Island Records three
years earlier. He also served as Di
rector/Promotion & Sales at Rhino
Records. beginning in 1984

Shepard

Continued from Page 3

Stafford said, among other things
that Shepard will lead efforts on the
group’s overall strategy, vision. and
budget concerns. “He's very talent-
ed.” Stafford added. “I've worked
with him since 1982. and he's just
stellar. He really is one of the greats.”

Shepard began his radio career a
KSON-AM & FM in. 1973 as a board
engineer. He was elevated to KSON
OM in 1989, and added responsibil-
ities at Oldies KBZT and NAC/
Smooth Jazz KIFM.

Coddington

Continued from Page 1

Coddington noted, “It’s great to be
a part of such a young. exciting new
label. I'm looking forward 1o “add-
vancing’ the Tories. Swamp Boogie
Queen. Kyle Davis. and Mini-King
at radio. And, of course. the oppor-
tunity to work with [N2K Encoded
Music President] Phil Ramone is tre-
mendous.”

Coddington joins N2K Encoded
Music from Elekira Entertainment,
where he most recently was Sr. Di-
rector/Pop Promotion.

— Steve Wonsiewicz
T e R R R S i pis: |

Strategic
Continued from Page 3

Strategic President/CEO Bruce
Masterson said. “Marketing is a
whole new arena for Strategic Media
Research. which is why we have cho-
sen 10 set up a new division of the
company. | am delighted that M/RP
have entrusted us to carry forward
the marketing research business they
built over the last six years. We are
looking forward 10 working closely
with their customers to understand
their market research goals and help
them achieve greater success in the
future.”

Stehney said. “In a world of rap-
idly consolidating customers in ra-
dio broadcasting, we felt that sell-
ing M/RP to Strategic was in the best
interest of our customers, as they will
henefit from working with the lead-
ing radio market research analysts in
the country.”

small-market deals, now there is “a lot
more available hank debt for small mar-
Kets than ever before.”

No muatter how easy financing is,
there’s still plenty of hard work ahead
for operators. “There is no pie in these
markets,” Hartstone said. “You have 1o
make your own pie. You are teaching
people how to markel. You get paid for
your consulting”” Kagan agreed. add-
ing that i’s all part of the “‘maturation
of the American small market. There is
a bigger thing happening in America.
and radio is benefiting from it

Roberts Radio LLC Presiden/CEO
Robert Sherman believes the strong
economy and low interest rates have
created a growth spurt for smaller ra-
dio groups. He told a panel on new
station groups that he expects his 21-
station group “to double. if not triple
in size this year.”

John Lynch, of Lartigue Multime-
dia Systens, agreed. After selling his
20 Idaho stations 1o Jacor and Clear
Channel last year. he told R&R he
hopes to assemble a 15- 10 20-station
group scattered throughout the top 75
markets and debut its 24-hour Catho-
lic Radio Network by year’s end. He
wants the network to be for-profit with
the idea of going public, and that the
group will focus on buying AMs.

Radio One Inc. President/CEO Al-
fred Liggins noted that small groups
can also win by focusing on market
clusters. For instance. he said his Lan-
ham. MD-based company has invest-
ed just $13.5 million in four Baltimore
outlets and is now “one of the larger
cash-flow operations in the market.”
Liggins’ business philosophy is sim-
ple and profitable: “We don’t buy sig-
nals where we don’t think we can com-
pete. [ don’t want to be the guy who
tanked a $100 million radio station.”

Growth doesn’t happen without bor-
rowed money. Although lenders ex-
pressed some concern about interna-
tional financial troubles — particular-
ly those in Asian countries — they gen-

| erally are optimistic that the U.S. radio
industry is a worthy borrower.

“The trouble in the Japanese mar-
kets could have an effect on the US.
lending market; the crisis there is real,”
said Credit Suisse First Boston’s Joe
Coneeny. But all of the bankers on the

“Fipancing Bigger Balance Sheets”
panel agreed there is tremendous li-
quidity in the market today. “With that
comes pressure on our return,” said
Bank of Hawaii VP/Manager Elizabeth
MacLeam.

‘Profitable Time For Radio’

Stewart Yaguda, director of Interep’s
“Radio 20007 division said, “This is
an exciting. profitable time for radio.”

during his snapshot look ar the state of

the industry during a panel called
“Forecasting Growth In National &
Network Business.” Strong radio sales
and revenues are attracting nationally
known talent, and that star power will
spawn still more industry growth.

Premiere Radio Networks Exec. VP/
Director of Sales Kraig Kitchin agreed,
adding that more stars will also attract
new advertisers willing to test the me-
dium’s potential. One hurdle to growth.
noted Bamstable Broadcasting Presi-
dent/COO David Gingold, is “radio
salespeople are still motivated by see-
ing how much more they brought in
over another competing station.” rath-
er than focusing on creating new ad-
vertisers or pulling away business from
other traditional niedia.

Virtual Radio ‘Makes Sense’

Hicks, Muse. Tate & Furst Sr. VP
Rick Neuman, speaking on “Consoli-
dation Strategies: Charting Trends In
Values, Markets & Multiples,” said
implementing virtual radio — or the
Star System, as Capstar Broadcasting
calls it—""makes economical sense and
will create a better product through
shared resources.”” But it was clear that
virtual radio will be a flash point in ra-
dio’s corporate boardrooms in the near
future.

Citadel Chairman/CEO Larry Wil-
son said bluntly: “1 think it’s a dumb
idea. What radio is all about is mak-
ing stars in local markets.” Wilson.
whose Citadel now amounts to 101
stations, acknowledged he is “watch-
ing very closely what’s being done”
and is “‘open to financial gain. My
concern is that we are getting away
from the truly local aspects of radio”
Neuman agreed that local radio is im-
portant, but said it needs to mesh with
virtual radio reality.

Harris
Continued from Page 3

Steve directing ABC’s Urban pro-
gramming into the next century. His

understanding and knowledge of

the Urban marketplace will add 10
the continued success of all our

Bloomberg

Continued from Page 4

Urban programs.”

Harris joined ABC in 1993 as PD
of its Classic R&B format. ascend-
ing 1o Urban Radio Format Man-
ager the next year. The 24-year in-
dustry veteran previously pro-
grammed WGCI-FM/Chicago and
KRLY-FM/Houston.

BUSINESS
BRIEFS

‘More’ Billboards For Clear Channel Still Possible?

Ithough UK-based billboard company More Group PLC Monday reject-

ed Clear Channel Communications’$783 million buyout offer in favor
of a $798 million offer from French company Decaux S.A., don't count Clear
Channel out yet. A Reuters report late Tuesday says the company is likely to
raise its offer in order to win the bidding war. An industry official was quoted
as saying, “Definitely Clear Channel wants it most” Clear Channel VP/Fi-
nance Houston Lane told R&R Tuesday that the company was weighing its

options.

Clarification: Arbitron’s Hispanic PD Seminar, scheduled for April 30 in Mi-
ami, will be held primarily in Spanish, although selected events will be held in
English with immediate translation via headsets. The company strongly rec-
ommends that Spanish-fluent programmers attend the meeting.

WWW americanradiohistory com

Brown
Continued from Page

“Having actually programmed
against this radio station, | teel |
know a lot about it. Over the pasi
seven or eight years. I've seen the
focus groups. I've seen the percep-
tuals, I've seen the callout. every-
thing. I have to find out the direc-
tion and the expectations that our
chairman and GM want to achieve,
and it’s my job to deliver them. |
think there’s an opportunity to ser-
vice an otherwise underserviced au-
dience in the New York region.”

In addition to programming
WRKS, Brown was PD at WQOK/
Raleigh and worked on-air at sta-
tions in Washington, Pittsburgh, and
Harttord.
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I SYSTEMS, INC

academy

‘\ Although you've probably guessed—

PS| academy is adivison of

PSI Training Academy

Yes, the AudioWizard™ for Windows is user-friendly. But in a few short days you can take the Wizard to
uncharted heights. Classes are taught by radio professionals who have years of experience with all our
products. CEOs of radio stations of all sizes will appreciate the resulting increased productivity—D-Js
and operators the increased creativity. PSI Training Academy, just another example of our commitment
to innovation. Have fun. Make great radio.

gl

Classes start in May.
Reserve space now!

CowBoy boots .«
, yi!ongll -?F )“‘

Prophet Systems, Inc

AudioWizard™ for Windows

les: (800) 638-4403

Support: (308) 284-8450 Sales & Support Fax: (3£8) 284-4181 ~-maif: sales@prophetsys.co
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OPEN UP YOUR EYES

from the platinum album

LEMON PARADE

R&R CHR/POP

D-
Mainstream Monitor
37*-34*

On at over 100 CHR stations, including:

WBZZ WXKS WKRQ WNKS
WBLI KZHT  WFLZ KSLZ
WZPL WRVW WEZB KMXV

Dolvdor RECORDS
Bz =2l
a PolyGram company

STRESS

e
- http://www.polydor.com/polydor CUSTOM
PRODUCED BY JACK JOSEPH PUIG  SHEILA SCOTT/JEALOUS DOGS MANAGEMENT
©1998 POLYGRAM RECORDS, INC. MANUFACTURED AND MARKETED BY A&M ASSOCIATED LABELS.
A DIVISION.OF A&M RECORDS, INC.. A POLYGRAM COMPANY, ALL RIGHTS RESERVED.

~

'»i
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Spearnl T

Hatfield Vs. McCoy, Circa 1998

t seems like there’s quite a feud brewin’

between the L.A. area’s not-so-friendly

Country neighbors: The parent company of
KIKF/Anaheim is suing Bonneville
International and KZLA/L.A. for $20 million,
alleging that KZLA engaged in unfair business
practices. At issue is a mailing KZLA sent to
concert promoters, artist managers, nightclubs,
and record companies in which KZLA offered
preferred treatment — including discounted
airtime, on-air mentions, and calendar listings
— to events that chose to name KZLA as their
exclusive presenter. If KZLA was not given
exclusivity, the station would charge full price
for spots, and there would be no additional
mentions of the event, on-air or otherwise. In a
cover letter, KZLA says it has earned the right
“to present all concerts in Los Angeles and
Orange Counties on an exclusive basis” In its
suit, KIKF claims KZLA is acting to destroy
competition and is seeking a temporary
restraining order against the mailing. KZLA PD
John Sebastian, who is named in the suit,
says, “It's news to me. | knew there was a letter,
but didn’t know about the suit” No court date
has been set yet.

} Goodbyeee, Numan? 4

Morning driver Human Numan’s status at
Bonneville’s KZQZ/SF is uncertain after he aired
a bit in which teenagers said they would “go out
and shoot six or seven people” In the wake of
the Jonesboro, AR tragedy, the station felt
Numan had overstepped the bounds of decency
and immediately suspended him. Insiders
expected a decision about Numan’s future with
the station would be made Thursday (4/2).

Howard Stern called a news conference
for 8:30 Wednesday morning
{4/1), at which time he reportedly
was set to announce that he'll
be taking on NBC-TV's
Saturday Night Live this
summer with his own late-night
TV show on CBS. The show
would first air on all of the CBS
0&0s. If all goes well, the
show’s reach could then be

Howard St
expanded through syndication. S

[“" STREET TALK.

» Casey 2, Westwood None {

Westwood One has now gone 0-for-2 in its
attempts to block Casey Kasem from hosting
American Top 40 for AMFM Radio Networks.
Two weeks ago, a judge turned down the
company’s request for a temporary restraining
order. This week, Judge Arnold Gold threw out
another request for a preliminary injunction on
the grounds that WW1’s chances of winning its
breach-of-contract suit against Kasem, AMFM,
and consultant Eric Weiss are slim. The new
AT40 began airing last weekend. ’

Speaking of WW1, CBS/WWH1 is pulling
the plug on Republican strategist Mary
Matalin’s two-year-old talk show on April 24.
There are no plans to seek a new host or
launch a new show in its three-hour midday
slot.

WNKS/Charlotte had the market buzzin’
earlier this week with a press release touting
the return of radio personality-turned-actor Jay
Thomas to the market for
wakeups at the station. Thomas
left WROQ-FM — WNKS’
predecessor — 23 years ago.
Although Thomas did host the
morning show Wednesday,
Thursday, and Friday, the ploy
was a quasi-April Fool's stunt.
The real new morning show
(former WZYP/Huntsville, AL
AM drivers Ace & TJ) debuts
Monday (4/6).

Continued on Page 28

Rumors

*Is that WXYV/Baltimore PD Dr. Dave Ferguson
filling in for AM driver Donnie Simpson at WPGC/
Washington? Coyd it have anything to do with con-
tract renegotiations ... and a crosstown competitor
heavily courting Simpson?

= Did you hear former New Age Broadcasting co-
owner Russ Oasis trying out on WBIX/NY? Is Oasis
ready to get back on a payroll again, or is he more
interested in purchasing a Big Apple stick? ST hears
that he and muitimillionaire car mogul Alan Potamkin
are in heated negotiations to pick one up.

* Wil KPTY/Phoenix morning co-host Mario DeVoe
exit for afternoons at Chancellor's KCMG (Mega 100)/
L.A.? Meanwhile, is Chancellor's AMFM Networks
exploring syndication options for KKBT/L.A. afternoon
driver Theo?

} McVay Media Weicomes ‘

Christian AC KLTY/Dallas just signed McVay Media to
consult them. The company also welcomes News/Talk
KCMO & KMBZ/Kansas City; AC’s KTHT/Fresno,
WDKS/Evansville, and WNDU/South Bend; CHR KUJ
Tri-Cities/Walla Walla; and Country KITT/Shreveport

(adverti )
Listen to Jacor’s KSNE/Las Vegas Sunny 106.5 for a
Free Sample. Attendees of the NAB can hear one of

America’s best sounding radio stations and one of
McVay Media’s highest rated AC’s.

<

Free Sample

McVay Media consults Soft AC, Hot AC, Oldies, CHR,
Country, and News/Talk. Sister company B/D&A
consults all forms of Rock, CHR, and Hot AC. Contact
Mike McVay for more information at (440)892-1910 or
on the web at www.mcvaymedia.com.

and WYNG/Evansville.

WWW americanradiohistorv co
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AGENTS OF GOOD RQO"I{S
COM

Already On Over 50 Also _On Over
Modern Rock Stations: 50 Mainstream

WBCN WHFS  gox Rock §tations
KPNT WR2ZX WEND New This Week At:
WENZ XHRM KWOD ({]:Y4

WBZU WROX WWCD WDRK
WAQZ KLZR WBTZ WZXL

[ G = )
New This Week: And At T”ple A AGENTS OF GOOD ROOTS |

KNRX WLRS Aun :
KCXX WGBD Smiling Up the Frown

5 Weeks in the T
WCYY WGMR St R |
KHTY | = onu srom

S E— A

from the debur album
Produged by Paul Fox/Mixed by Tom Lord-Alge
Management: Red Light/wavwagensofgoodroots.com

ALREADY ON OVER
50 MODERN
ROCK STATIONS
INCLUDING:
KWOD WRZX
KINZ  WLUM
KGDE WKRL
WGRD KKDM
WMRQ KT0Z
CIMX  KKND
KTCL  WRXQ
WENZ  WRAX

AT MAINSTREAM ROCK
“ ON YOUR DESK NOW
& IMPACTING 4/27

"'umwuw JESTED! | KCXX - 6 MOST RE
KNRX #1 msmeuuesrslrm #3 MOST |

PRODUCED ENGINEERED & MIXED BY DON GILMORE ) B
MANAGEMENT: ARTHUR SPIVAK & STUART SOBOL FOR SPIVAK ENTERTAINMENT ‘= §

Tha RCA Records Lade! 15 3 unil of BMG Ertertrinmant Tmkin} ® Marcais) Regisinedais) &R @ General Eiwctric Co.. U ! A ¢ K oalt 3 trademant of BMG Music » © 1995 BMG Entertaiament
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CHERRY
POPPINT

DADDIES

“I haven't seen a record react
like this since Chumbawamba &
Sugar Ray! #1 Phones!”

- Tommy Mattern -
APD-WALC/St. Lours

“This s one of the biggest
reacting records I've ever seen!”
- Greg Hewitt -

APD-KYKY/St. Lours
TOP 40 __
AIRPLAY
APRIL 13,
1998

“#1 Phones for 12 straight days
and early callout looks good!”
- Kent Phillips -
PD-KPLL/Seattle

“Belvedere Martini chilled, straight
up with a twist and a dash of
bitters. Shaken up Top 5 Phones
and stirring at retail ...Baby!”

- Lesle Fram -
PD-99K/Atlanta

STREET TALK.

Century Plaza Sold Out!

Yes, the official hotel for R&R Convention
'98 June' 11-13 has already sold out!
Alternate accommodations are available,
S0 hurry and make your plans
immediately! For all the details, see Page
1 and book "em N-O-W! This 25th
anniversary convention is definitely going
to be the biggest yet!

Continued from Page 26

WLNF-FM/Biloxi, MS morning co-hosts

Scott Sands, Darren Kies, and Virginia
McGrane got the thrill of their lives this week
when they got an on-air plug during TV’s
syndicated Live! With Regis & Kathie Lee, after
they interviewed Regis Philbin on their show.

Rumbles, Pt. 1

* Part-time WCBS-AM/NY evening news anchor
(and former WHTZ/NY morning zoo member) Patty
Steele officially jolns crosstown WBIX to co-host morn-
ings with Danny Bonaduce.

* KRNB-FM/Dallas PD/PM driver Jo Jo Davis joins
WCFB-FM/Orlando for middays.

* Ex-WTIC/Hartford morning personalities Bilt Kelly
& Al Kline return to San Jose at KEZR for wakeups.

* WMXC/Mobile interim PD Ron Anthony gets the
gig officially.

* Urban KKBT/L.A. hires Dorsey Fuller as MD and
Tawala Sharp as AMD.

* WJZI/Milwaukee PD Fred Heller joins Metropoli-
tan Broadcasting/Kansas City in a capacity to be de-
termined.

* WFMK/Lansing, MI PD Ray Marshall is elevated
to OM, and Danny Stewart becomes PD.

* WYYD/Roanoke APD/MD Robynn Jaymes is
named PD of ‘YYD and sister WJLM.

* Ciassic Rock WXCL/Peoria, IL MD Joe Bob Cam-
eron joins sister WFXF as OM.

* WPLY/Philadelphia changes its on-air line-
up: Wakeup host Paul Barsky is replaced by MD
Preston Elliot and Marityn Russell (from mid-
days at crosstown noncommercial WXPN). Matt
Cord crosses the street from Rock WMMR for
afternoons. The station Is now calling itselt“Phil-
adelphia’s New Music Alternative”

« Krazy Kid Stevens, who just joined KKFR/Phoe-
nix as APD, also grabs afternoons there; he takes over
for EZ Street, who moves to nights and is named in-
terim MD.

* KBKS/Seattle APD/MD/afternooner Chet Bucha-
nan exits, with no replacement named.

* KSFMW/Sacramento MD/middayerTrejo has stepped
down. Middayer John E. Cage adds MD duties.

* Former WWKX/Providence morning driver B.B.
Goode joins Radio Disney for middays.

Arbitron will conduct a series of full-

day PD seminars, beginning April 30.

Four different courses will be offered this

year: Beyond The Basics, Arbitron 101
Arbitron University, and the previously

announced Hispanic Radio PD Seminar.

Beyond The Basics seminars will be held
in Dallas on June 4, in San Francisco on

October 1, and in Columbia, MD (along

with an Arbitron University session) on
November 11-12. Arbitron 101 will be
held with a University session on
September 16-17 in Columbia.

> New CHR In ‘Big D’? ‘

Now that Susquehanna has

acquired fringe Dallas signal KXIL-FM/

Sanger, TX at 104.1, ST hears the
company may make a move that would

enable the frequency to cover the entire

Metroplex. (Interestingly enough, co-
owned KRBE/Houston is on the same

frequency.) And now that Brian Philips is

relocating to Dallas, could he be setting

his sights on using the signal to topple
CHR/Pop KHKS? Or will the company
choose to simulcast its existing Dallas

properties (KLIF-AM, KTCK-AM & KKZN-

FM) on KXIL, sister KDSX-AM, and
KDSX's as-yet-unused expanded AM
band signal?

} He’s Da Man!

ABC-TV has set its sights on Adam
Carolla, co-host of Westwood One’s and

4

MTV’s Loveline. The network has ordered a

pilot for The Man Show, Carolla’s sketch
comedy/variety show celebrating and

skewering all things male. Jimmy Kimmel,
a co-worker of Carolla’s at KROQ/L.A. (and

a TV personality in his own right — he
appears on Comedy Central’'s Win Ben
Stein’s Money), is also set to star on the
show.

ST hears that the suburban L.A. “Lite
92.7” trimulcast — with signals in Avalon,

Riverside, and Thousand Oaks — could get

a signal boost that would give the trio
vastly improved coverage of the L.A.

market. Look for the change to be phased

in over the next six months.

Continued on Page 30

GOV'T MULE

 Blind Man in the Dark -

The featured
single from & '

I\

Look for Gov't Mule on the
H.0.R.D.E. Tour This Summer.

‘«: © 135¢ Capriowen facerda. Mavufactmod ded Warke1od by Mercory Receidy.
aPolyGram compmy,  WYp/ wwmeswiswnomm

: Kickin’ Ass At:
’ Ll WBAB WXRC

 WCMF WRIF
WKLS wLva
WRFX KiSW

and many more

WWW amercanraqdlonisiory co
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"This is not a Dog of o record. It barks like a HIT to me!"
Kelly Nash/KC101 .

"Great buzz on ' Time Ago'. One listen and we loved it. It will be HUGE!"
Dave McKay/WPST

Sant ol

- e
b msrivtt o 5.

',’“j { /l%“ LAY J
The New Track |
- From The Debut Album Your Body Above Me

% www.geffen.com ¢ 1998 Geffen Records, Ing. Produced by David Biaonco & Black Lab Direction: Bill Graham Management
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New Sinners:
KKRZ - Portland
KOZN - Kansas City

KRVZ - Santa Barbara
KZHT - Salt Lake City

KQXY - Beaumont
and more

“We are playing it

and | think it is just a

smash! A truly great
record!”
- John lvey
WXKS/Boston

“| am convinced this

is a hit record!”
- David Edgar

WBZZ/Pittsburgh

“An artist with
staying power!”
- Darla Thomas
KZPT/Tucson

EKAH
“SIN SO WELL”

Already Sinning:

WBZzz - Pittsburgh

KSLZ - St Louis
WFL2 - Tampa
KKLQ - San Diego
WLKT - Lexington
KZPT - Tucson

KLLC - San Francisco
KWOD - Sacramento

WXKS - Boston

WBMX - Bosten
KKPN - Houston

WQAL - Cleveland
KBKS - Seatlle
WDRYy - Pittsburgh
KFMB - San Diego
and more

ON TOUR
WITH
THIRD EYE

BLIND

 STREET TALK.

Continued from Page 28

Congrats to former KIIS-
FM/L.A. VP/Marketing Karen §
Tobin — the current KNBC-TV |1
Director/Marketing
Communications is receiving
her MBA from Pepperdine
University.

Condolences go out to ;
Zapoleon Media’s Mark St. Tobin
John and his wife Betsy on the
loss of his father, Dwight Jones Sr., who died
on 3/27.

Rumbles, Pt. 2

* WEAS/Savannah, GA PD Vern Catron joins
crosstown Urban AC WLVH-FM for similar duties.
Catron replaces Scotty Snipes, who remains PD
of Capstar co-owned Hot AC WAEV.

* CHR/Pop KHTW/La Crosse, Wl went dark last
week. PD/AM driver Jason Lillery and the entire
staff exit.

* WTRG/Raleigh PD Joe Dawson departs the
Oldies station “due to philosophical ditferences.”

* Thirty-year-plus radio staple Brian Wlison,
who operates his jock “fili-in” service, “Vacation
Relief,” from his home in Luthervilie, MD, joins
KCMO-AM/KC for morning drive.

* KLPX/Tucson morning duo Mike & Tyler exits.

* Rock WEZX/Wilkes Barre-Scranton flips to
Classic Rock.

Records

* EMI Group has purchased the remaining 50% of
Priority Records for $70 mitiion.

* Due to a staff realignment atHollywood Records,
West Coast Regional Director Ann Eason exits.

» Wind-Up Entertainment names Joanne Grand
Nat'l Dir./Rock Promo and Wendy Naylor Nat'l Dir./
Alt. Promo.

* A&M South West Promotion Manager Tami
Shawn, a nine-year label vet, exits In a restructuring
move.

* Expect an official announcement soon that Mer-
cury Los Angeles local promotion rep Rob Dillman
will be named National Director/Pop Promotion at
Hollywood Records.

. and Tommy Hadges atwCOZ.

RADIO&RECGORDS l

* Westwood One Inc. and CBS Radio Networks
consolidate, with Mel Karmazin serving as
Chairman/CEQ of CBS and Pres./CEQ of WW1.

* WPEN & WMGK/Philadelphia VP/GM Dennis
Begley adds WMMR duties.

* Greg Ausham elevated to Jacor/Columbus
Dir./FM Programming.

* Sean Taylor promoted to PD of WHTA/Atlanta.

* Greg Stevens tapped as KQRC/Kansas City PD.

v

* BillwWise wooed by MJI Broadcasting as VP/Prog.
* Brian Philips named WNNX/Atlanta PD.

¢ Chris Davis set as PD at KQKS/Denver.

* Evergreen Media files $64 million stock offering.

4

* Casey Kasem signs with Westwood One for new
countdown show.

* Sylvia Rhone rises to Atlantic Records Sr.VP.

* Brian Philips recruited as PD of KDWB-AM & FM/
Minneapolis.

* Dene Hallam elevated to Dir./Prog. & Ops. for
KCMO-AM & KCPW-FM/Kansas City.

A4

* Bob Lawrence promoted toWYNF/Tampa VP/GM.

» Jerry Sharell boosted to Sr. VP at MCA Records.

* Bill Cahill upped to OM of WTRY & WPYX/Albany.

* Charlie Quinn selected as KZZP-AM & FM/
Phoenix PD.

* Jim Pemberton joins WLLZ/Detroit as
APD/afternoons.

4

* Robert D. Summer appointed Pres./RCA Records.

* Michael J. Stafford elevated to KCBQ/San Diego
VP/GM.

* Boston's New Rock PDs: Charlie Kendall atWBCN

A

Send us your StreetTalk! Call Frank Miniaci at 310-
788-1650 or by e-mail at miniaci@rronline.com.

CHACKIE™

PROMO OF THE WEEK — SAY “CHEESE”! This gift basket, sent out on behalf of Payday/Red Ant/lsland recording
artist WC's new release, showed programmers there's nothing better than“Cheddar.”

| L3
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| Everyone’s in the No

DEBUT #40* BILLBOARD TOP 40 MAINSTREAM CHART!
25% AIRPLAY INCREASE  20% SALES INCREASE

KIIS KDWB Z£95.7 KRBE
NOWIN THE Y100 WZJM XL106.7 WKSS NEW THIS WEEK-

MAINSTREAM! WXYV WFLZ FLY92 KHKS
KSLZ WBLI WDJX  KHTT B

KZHT KKRZ WQzQ WWHT

"~ No, No, No (Part |1 & )

The smash PLATINUM single from

cestiny's chila

From their self-titled debut album.

Part | produced by Vincent Herbert and Rob Fusari for 3 Boyz From Newark Entertainment © Part Il produced by Wyclef Jean for R.C.E.
Management: Music World Management

T HE

M/ www.destinyschild.com i q
% _/,\‘=.l , s do./© (GG ) ! lbl COLUMBIA

www americanradiohistorv com
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ou’re invited to attend the industry’s largest

gathering of radio and record executives, June 11-13, _
1998 at the Century Plaza Hotel in Los Angeles,
California to celebrate R&R’s 25th anniversary and the
dawning of a new era in radio. It’s the essential event
that will prepare you to take your place in the rapidly
evolving radio and record industries. Three days and
nights of inspiring speakers ... informative panels ...
and superstar entertainment. It’s also a fantastic
opportunity to' meet, greet, and exchange ideas with the

industry’s best and brightest.

June 11-13, 1998
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INFORMATION

FAX this form ro:
(310)203-8450

or MAIL rto0:

R&R CONVENTION 98

10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004

Please print carefully or type in the form below.
Full payment must accompany registration form.

Pleasc include separate form for each registration.
Photocopies are acceptable.

MAILING ADDRESS

Name

Title

Call Letters/Company Nume

Street

(Eil-y State Zip

Telephone #

E-mail

REGISTRATION FEES

3 OR MORE BEFORE APRIL 3, 1998 $350 EACH
SINGLE BEFORE APRIL 3, 1998 $400 EACH
3 OR MORE AFTER APRIL 4, 1998 $435 EACH
SINGLE AFTER APRIL 4, 1998 $465 EACH
EXTRA COCKTAIL TICKETS (THURS) $ 75 EACH
EXTRA SUPERSTAR SHOW (SAT) $100 EACH
DAY PASSES (SESSIONS ONLY) $150 EACH
ON-SITE REGISTRATION $525 EACH

METHOD OF PAYMENT

Amount Enclosed: $

Visa D MasterCard D AMEX D Discover D Check D

Account Number Exp. Date:

Cardholder s Signature

Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
refund less a $75.00 administrative fee will be issued after the convention if notitication
is received on or before April 3. 1998. Cancellations received between April 4 and
May 15. 1998 will be subject to a $150.00 cancellation tee. No refund will be issued
for cancellations after May 15, 1998 or for "no shows.

HOTEL REGISTRATION

CENTURY PLAZA HOTEL AND TOWER SOLD OUT.

Please call the nearby Beverly Hilton Hotel. Rooms are reserved for

“Radio & Records.” Single rooms are $185 and double rooms are $205.
Please contact the hotel directly at 310-274-7777 or 1-800 HILTONS.
If you have any questions, please call the R&R Convention Hotline at 310-788-1696.

For the lowest airfares to R&R’s Convention 98, call Kim at
Music Awareness Promotions at 800-634-5043.
Travel is available via American, United, Delta, or USAir. Call today!

REAK
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AL PETERSON

NEWS/TALK

-
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How Healthy is Your Station?

U Tips on giving your Talk station a thorough checkup

As every experienced programmer and manager knows,
great Talk radio stations aren’t born, they’re created. Constant
critical listening, fine-tuning, and updating of both on- and off-
air elements are what separates the winning stations from the
also-rans. If you have not given your station a thorough review
lately, there’s no time like the present to get started.

This week, we offer up a check-
list for you to use in reviewing
what's right about your station and
what areas could use some im-
provement. Many of these sugges-
tions indicate that you should im-
plement them prior to the start of a
rating book. But. frankly. anytime
tsa good time to critically fine-tune
your station. And while this list is
not necessarily all-inclusive. it’s
certainly a good starting point for
giving your station a head-to-toe
checkup. Thanks 1o consultant
Walter Sabo for suggesting many
of the following tips.

Where To Start

* Is your “station name” correctly
listed on Arbitron’s most recent Fa-
cilities form? Is the talent lineup list-
ed correctly. including personality

names and their correct show times?

* Have you reviewed all names
and information listed by your mar-
ket competitors for accuracy and to
be sure they are all legal?

* Are youregularly reviewing the
topics being discussed on your sta-
tion to be sure they are hitting your
designated target?

* Have you personally called your
studio lines lately to review how
phone screeners are handling call-
ers to the station’s talk shows? As
we all know, good screeners can
make or break a show.

* Do you regularly review your
caller screening rules with all
screeners?

* Have you ever done a screener
shift yourself to get a sense of the
challenge of the job and a feel for
the nature of your station’s callers?

Have you ever done a screener shift
yourself to get a sense of the challenge of
the job and a feel for the nature of your
station’s callers?

* Are hosts keeping phone calls
short and to the point?

* Do you regularly do the A/B
test? That is. regular listening back
and forth between your station and
your key competitors at the same
time to see who wins. Is your sta-
tion the most interesting in this kind
of comparative listening test?

Back To Basics

* Have you reviewed the station’s
formatic basics with all on-air talents?

* Do you schedule regular (and
non-pre-emptible) aircheck ses-
sions/meetings with your talk hosts
and newspeople?

* Are the format basics executed
properly on the air «/! of the time?

* Are time-checks regularly stat-
ed in drivetime in digital form?

* Are you hearing the name of
your station often enough. includ-
ing i and out of every break and in
and out of all phone calls?

¢ Are the hosts and production
elements selling the station’s name
with interest and passion. or are call
letters being “‘thrown away™?

e Are hosts aggressively selling
ahead? Do they sell what’s coming
up after every break without actual-
ly mentioning that a break is about
to happen?

* Do you have a crisis/emergen-
cy plan in place — complete with
designated duties for ali staff’ mem-
bers — in the event of an unexpect-
ed event? Do you have hotel and
other tacilities available for statt in
the event of an emergency that re-

LIDDY MEETS FLINT — Supertalk 1470WFNT-AM/Flint, Ml recently wel- |
comed syndicated talk host G. Gordon Liddy to town for two days of broad-
casts. Joining him in this photo are (I-r) WFNT Production Director Jon
Lockwood, Promotion Director Andy Isola, Liddy, GSM Lynette MacKen-
zie, WFNT producer Howard Gillespie, and APD Hugh Donnelly.

quires staffers to remain available
around the clock?

Commercials And
Production

* Do your commercials match the
demo target of your station, or do they
make it seem older (funeral homes)
or oo young (acne medicines)?

* Is commercial and promo copy
fresh. including fresh reads of old
copy? Check how long spots or pro-
mos have been running. Do they still
cut through. or have they become
audio wallpaper? Many salespeople
will often let copy run forever rath-
er than going back to ask a client

for fresh updates tor fear that the.

ctient will cancel on them.

e Is all commercial and promo
copy up to date? Nothing sounds
worse than a spot touting a sale that
was over last week or a station pro-
motion that happened yesterday.

* Do you have a coding system
in place tor spots to separate voice
talent so that the same voice isn’t
being heard on back-to-back spots?
It’s also wise 1o code spots so that
the host’s voice doesn’t run within
their own show unless the spot is an
endorsement by that talent.

Technical Tuneup
* Have you personally checked
your station’s audio processing set-
tings to make sure they haven’t been
changed since the last time you
checked? Do you even know what

the settings are for the sound you
want on your station? It’s a good
idea to choose one set of ears (pret-
erably not your engineer’s) to be the
standard for setting up yourstations
sound.

* Do A/B tests against all of your
competitors to be sure your signal
is the loudest. If it’s not. you will
likely lose. Remember, undistorted,
but loud is what you want your en-
gineers to deliver.

* Do you get regular reports of
what studio maintenance has been
done? Is there regular and system-
atic maintenance in place for can
machines, DATs. pots. mikes. phone
hybrids. etc.? i not, get with your
engineer today and be sure you de-
velop such a plan together.

* Are your backup studio and
transmitter fully checked out and
ready to operate in the event that
you lose power or have a major
equipment failure? Not being able
to broadcast during an emergency
(or even a simple power company
failure) is a credibility killer for
your station!

« Is your EBS test equipnient and
language current, working, and le-
gal?

Marketing Musts
o If you're planning telemarket-
ing. direct mail, or billboards, have
you gotten the latest ZIP code and

Continued on Page 36

(Soon!)

Your talk station
could have these demos

#1 Adults 25-54 Total Week
#1 Adults 18-34

...Just like “Real Radio 104.1” WTKS Orlando.
But we have to get started now.

Call now for a confidential consultation

Hey, we're good at this.

SABO vEDIA

Programming, Marketing
Bigger shares, younger demos

212.808.3005

email: Sabomedia@compuserve.com

N
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INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212. FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330) 273-3200, EXT.137.

PRODUCT

S HOWCASE

Logo Tattoos!!!

1000 Temporary Tattaos
with your Logo,
Just §189.00 !!!

or 2000, just $299.00 !

§10 00 USA Shipping
(CA add 7.25°: sales tax}

Customized! Full Cotor!
2° X2
* Looks Real » Easy on,
Easy off « Completely Safes

Send your sized. color logo.
TM. artwork. etc. that you
want reproduced,
along with a company P.O.,
Amex, Visa / MC ¥, money
order or check
{payable in US dollars. drawn
on a US bank) to:
Calico
3000 Alamo Dr., Ste 201  Vacaville, Ca 95687
Tel 707/448-7072 « Fax 707/446-8273

S —

ATATATATATVAV
PROMO 52 =<]@l

7

ENZZNY

5.59

LONG SLEEVE

FRUIT OF THE LOOM
"BEST" 1

NN

A

S NSy

ht not included R R

LEE ARNOLD PROMOTIONS

(414) 3519088« Fax (414) 351-6997

NG ININZINTAENTIONTLZN

\Z

PUBLICITY PRINTS

Lithographed On Heavy Gloss Stock

* REQUEST FREE

CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

500 — %$65.00
1000 — $91.00

# PRICES INCLUDE
TYPESETTING & FREIGHT
FAST PROCESSING
OTHER SIZES & COLOR
PRINTS AVAILABLE

S PICTURES

1867 E. Florida St. « Dept. R
Springfield, MO 65803
(417) 869-3456 FAX (417) 869-9185
www.abcpictures.com

[ADOBE[GRAPHICS]S|DESIGN|
|“1-800-7-COYOTE

SERVICE

We are either away from our desk or on the
other line. Please leave a message or hit 0
9 for the operator and have us paged

Z <. ..) DEADLINES

e ) Haven't made one yet.

.\?tl R Goin’ for the record.
<J

aw PRICES

3 All costs are dependent upon

7 the atutude of the client.

~ FREE

40 page color catalog with

promotional/premium items specifically

designed for the broadcasting and

recording industry. Quarterly specials

Valuable gift. worth millions,

REFERENCES:
ABC RADIO NETWORK * UNITED STATIONS « WARNER BROTHERS

JONES SATELLITE NETWORKS « WESTWOOD ONE « CNN
BILLBOARD + BMG/RCA * MCA « Plus over 1,000 Radio & TV stations!

$1.06 ea » min 300 pcs.
' one color imprint
[ $45 set up

s R,y RESULTS
S5 Hema e

RESULTS MARKETING

CREATIVE PROMOTIONS

800-786-8011

www.resultsmarketing.com

—Em R

For your next promotion...

Step up to the

Harness the power of repeatability!

- 1-800-786-7411

www.bannersonaroll.com

Powerful ¢ Affordable * Dramatic

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free

U.S. 1-800-231-2417
Canada 1-800-847-5616
(713) 507-4295 FAX

PLASTIC
BANNERS

THE PRIZE
CANNON

* CONNECT REGULATOR TO THE NITROGEN
MAKE SURE NITROGE TANK IS
IN A SECURED POSITION, CAUTION,
FOULOW ALL NITROGEN DEALERS
INSTRUCTIONS.,

* CONNECT HOSE TO REGULATOR AND TO
CANNON.

¢ LOAD ITEM, CLOSE BREACH COVER,
POINT UP AND PRESS FIRE BUTTON.

* DO NOT AIM DIRECTLY AT ANYONE.

Propels T-Shirts, Koozies,
Stuffed Toys and other
Promotional items

from 75 to 200 feet Plus

giZm0 maRkEting inC.

535 South Granados « Soiana Beach CA 92075 « 619259-2794
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How Healthy is Your Station?

Continued from Page 34

Block Group information trom Ar-
bitron to help you maximize those
etforts and expenditures?

» Don’t buy into the idea of sav-
ing your marketing for the end of
the book. Target your efforts at the
beginning of any rating period. as
marketing efforts take time to actu-
ally show results in an ARB.

«If you are planning to do
telemarketing, is the prize $1000 or
better? If not, response rates will be
lower and the likelihood of your
telemarketing effort succeeding is
greatly reduced. Also, plan 10 stick

with telemarketing from the start of’

an ARB through at least a two-
month period.

« For TV. buy at least 350 GRPs
per week. withat least half your buy
in prime time. If you only have
enough money for a few weeks, use
1t to saturate the airwaves at the be-
ginning of the book.

* Does your TV copy clearly state
that the ad is for a radio station?

Does it repeat the benefit of listen-
ing to the station at least three times?
Is your current campaign consistent
with prior TV marketing efforts for
your station?

* Have you scheduled a staff par-
ty to view the total marketing cam-
paign for your station before the book
starts? [t’s a great morale booster, and
it ofters an excellent opportunity to
explain the goals of your marketing
so that the entire staff — reception-
ist. salespeople. hosts. etc. — are all
on the same page.

« If you are using outdoor bill-
boards, are you doing at least a 100
showing? Is the message clear, with
seven or fewer words? Experience
suggests that black type on a yel-
low background offers the best vis-
ibility for a billboard message.

* What about print? Print ads
should graphically reinforce your
TV and billboard campaigns.

» Are you giving away station pre-
miums such as T-shirts, coffee

mugs, refrigerator magnets. etc.? If

so, are they up to date? Do the
graphics match your current logo
and other marketing and visibility
efforts? If not. dump them. Some
stations give away outdated cloth-
ing items to shelters in other states
as a way to get rid of them, yet still
do a good deed. (This may also be
tax deductible')

Contesting

Although contesting is a relative-
ly low priority on most News/Talk
stations. if you are doing a contest.
consider the following:

* Have you personally reviewed
all of the rules and on-air execution
of the contest with everyone who is
onthe air, including fill-in hosts and
weekenders?

* Do you have a file for each con-
test with written legal rules, eligi-
bility, etc.. and have those rules
been reviewed by your station’s
legal counsel? Have you remem-

Make Every Minute Count!
Dr. Joy Browne- Real Personal Issues with a Real Psychologist.
Always Fresh (not warmed over excerpts-from her show)

The Dolans- Contemporary Consumer Issues and Money

Dr. Ronald Hoffman- Today’s Lifestyles and Health

Phil Lempert- “The Supermarkett Guru” Shopping Smart and Safe
Warren Eckstein— Pets. Who Owns the Place- You or Your Pet?

They're world class, entertaining, experts in daily features that
create premium inventory for you and results for advertisers.

For more information on-their availability in
your market, call Rich Wood or Ron Nahoum
at (212) 642-4533 or Skip Joeckel in our
Western office at (719) 579-6676.

RADIO NETWORK

N

Many salespeople will often let copy run

forever rather than going back to ask a

client for fresh updates for fear that the
client will cancel on them.

bered to include the most impor-
tant rule of all: “We have the right
to change the rules or discontinue
this contest at any time”?

* Have you actually secured the
prize you are giving away before
you begin airing the contest?

* Do you plun to run the contest
at least 60 days? If not, it will likely
not have enough time to make any
real impression on your listeners.

* Does the prize match the needs
and wants of your target audience,
or is it simply something cooked up
by your sales department to satisfy
a client?

* Do you have follow-up copy
and production ready to go upon
completion of the contest to thank
listeners, congratulate the winners,
and begin teasing your next give-
away?

» Is every prize-winner placed in
your database? Do they receive a
congratulatory letter signed by all
the talents on your staft?

Legal Checkpoints

+ Check the renewals on all con-
tracts, including talent. production
libraries, jingles. syndicated pro-
gramming. etc. Make sure you
aren’t leaving a talent or service
you want open to recruitment by a
competitor.

« Is your public file up to date and
complete? Is there a system in place
where everyone involved knows
what the requirements are should
anyone request access lo the file
during regular business hours?

» Have you personally audited
your talent to be sure they air every-
thing on their daily logs when
they’re supposed 10? You might be
surprised at what some talent will
“forget” to air during their show.
Remember, that signed log is a le-
gal document that says, “Here is
what aired and when.”

TV Readiness

* Is your talk studio TV-ready?
Make sure it is impossible to shoot
any angle in your studio with a TV
camera without showing your logo.
Use repeating patterns of your sta-
tion’s name on all walls (black-on-
white or white-on-blue for the best
visibility on TV).

* Do you have logos on all VU
meters, the studio clock. the mike,
the telos (or phone) keys. reel-to-reel
tape players. etc.? If not. do it today!

* As an experiment, take a cam-
corder and shoot your own studio,
then make improvements and ad-
justments as needed.

Looking Good On-Site

Most stations, sadly, still show up
for a “live” broadcast with an old
card table, a cracked vinyl banner
that may or may not have an up-to-
date station logo on it, a few pro-

motion assistants, or a poorly
dressed host. Remember. your sta-
tion needs to look as good as it
sounds. Here are some tips on how
you can spruce up that remote unit:

* Build a mini-stage with a steel
frame of stage lights and light the
“studio™ well. In fact, go 1o a local
theater company or convention-
display expert and work with them
to create a display that i§ dramatic
— one that looks like your radio sta-
tion sounds.

« I needed. put some stage make-
up on the talent. Check their ward-
robe for appropriateness.

* Be sure there is actually some-
thing to see at a remote broadcast.
A host just sitting at a table with
no monitor, talking into a mike, is
B-O-R-I-N-G!

* Instead of doing aremote to try to
draw a crowd. go where the crowd is
already gathered, like office-building
lobbies. company cafeterias, local
civic events or festivals, etc.

* Be sure everyone who comes to
your station’s remote goes home
with at least some sort of trinket with
your station logo printed on it. It’s
best to make it an item that is use-
ful. one that they will keep in their
car. home, or office.

Going The Extra Mile

* When was the last time you saw
your overnight talent on his or her
own turf? Drop in with a pizza at
three or four in the morning and
you’ll be amazed at the impression
you’ll make.

« Find at least one good thing
about everyone on your staff and
write them a personal thank-you
note for doing a good job.

» Take the competition to lunch
— make that an expensive lunch
at the best restaurant in town. Even
if you don’t have an opening or
their contract isn’t up for years,
send them back to their station with
a sense that your station is first-
class and that you'd be a great boss
to work for!

» Spend a week listening only to
your competition. You'll not only
learn a lot more about them. you'll
also return to your own station with
“fresh” ears.

A lot of items to review? Yes.
Worth the effort? You bet it is! [f you
want your station to stand out from
the crowd. this list will get you start-
ed on the road to ratings — and rev-
enue — success!

TALK BACK TO R&R!

If you have questions or com- {
ments that you'd like to add,
call Al Peterson at (619) 486-
7559, fax {619) 486-7232, or
e-mail alpeterson@aol.com.

o WWW americanraci = - — -
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Who’s Buying What ?

RIAA/NARM study highlights the challenges in selling music to key demos

Thanks to a jointly funded undertaking by the Recording
Industry Of America and the National Association Of Record-
ing Merchandisers, highlights of one of the most comprehen-
sive and up-to-date surveys of purchasing behavior and attitudes
are now widely becoming available to the record, retail, and

radio industries.

| usually don’t venture into this
kind of territory, but the one-two
punch of the RIAA and NARM
teaming to gather this data and make
portions of it public, as well as some
of the enlightening information it re-
veuls, compelled me 10 share some
of the most salient points. The high-
lights present an accurate snapshot
of the challenges and opportunities
the industry faces and offer strate-
gies and tactics that could be imple-
mented to stimulate sales. More im-
portantly, however. many ot the ob-
servations relate directly to the pro-
gramming of music and the promo-
tion of artists.

The comprehensive study by Pe-
ter D. Hart Research was conducted
in November 1997 and was com-
prised of two parts: retail exit inter-
views and 1elephone surveys.

At retail. interviews lasting about
25 minutes were conducted with 803
shoppers. The sample was weighted
to accurately reflect consumer buy-
ing habits (i.., industry data indicates
that about 15% of retail volume is
sold at electronics stores. so 15% of
the respondents polled came from
those stores). The survey population
was culled from 40 markets (large,
medium. and small) across the coun-
try from a wide variety of retail out-
lets. including book stores (Hast-
ings, Borders). mass merchants
(WalMart, K-Mart, Target), elec-
tronics outlets (Best. Buy. Circuit
City). mall shops (Camelot, Record
Town. The Wall). freestanding stores
(Tower. Coconuts). and indepen-
dents (Newbury Comics. Power Play
Music. Repo Records).

On the telephone. 2009 people be-
tween the ages of 14-54 were asked
a wide range of questions about the
importance and use of music, their
musical preferences and purchasing
behavior, and related lifestyle and
demographic factors. Included with-
in that number were additional boost-
er samples of key consumer seg-
ments, including teens, college stu-
dents. African Americans, and His-
panics. Excluded from the sample
were individuals who had not pur-
chased music within the last year.

There is one important caveat:
Only same-day shoppers were stud-
ied, which makes their behavior and
insight fresh, but captures only a
single day as a point of reference.
Also. non-music purchasers were
omitted, which eliminates insight
into why those consumers were not
shopping for or purchasing record-
ed music.

So. without further ado, here are
the highlights:

An Overall Snapshot

+ Consumers feel the music indus-
try.does a better job of satisfying their
wants and needs than the publishing.
TV, or movie businesses.

+ A very small group of consum-
ers (15%) describe themselves as
having cutiing-edge tastes in music.
Just over half say they are “up-to-
date” with what’s happening musi-
cally; yet three of 10 say they're
“sofmewhat behind times” or “com-
pletely out of it” when it comes to
new music.

The Shopper

* Overall, about four of 10 respon-
dents said they made all or most of
their music purchases within the past
year at the type of store where they
were interviewed.

* Breaking it down into further
categories, about four of 10 consum-
ers (labeled Intenders) were shopping
tor specific music. Two-thirds ended
up buying something; the rest left
empty-handed.

« Of the remaining 60% who were
not in stores looking for a certain
piece of music (labeled Browsers),
29% were browsing expressly for
music. 14% were looking for some-
thing other than music, 7% went to
the stores on the spur of the imoment,
5% were with another music shop-
per, and 5% said they always shop in
that store.

* When it comes to the length of
time spent in the average store. 35%
of the entire survey sample were in
the store for 10 minutes or less, 37%
10-20 minutes. and the rest for 20
minutes or more.

Buying Patterns

* Some 43% of the shoppers pur-
chased something: 26% of the
Browsers and 67% of the Intenders.
Nevertheless. within that latter, ac-
uve category, one-third of the people
held on to their cash.

= When it comes to buying. 33%
of the Intenders bought one CD, 22%
purchased 2-4, and 15% bought one
or more cassetles. As for the Brows-
ers, 10% bought one CD, 12% pur-
chased 2-4. and 6% bought cassettes.

» Three-quarters of all purchasers
bought only for themselves. Women
and mass-merchant shoppers were
more likely 10 have purchased music
for someone else (a third did so).
Nearly all bookstore customers
bought only for themselves. -

* About 48% of shoppers said they
were lotally satistied with the shop-
ping experience. 43% said they were
somewhat satistied, and 8% claimed
they were dissatistied.

Why They Didn’t Buy

» Over half of the Intenders (53%)
said they didn’t buy anything because
their selection was out of stock, 5%
couldn’t find what they were look-
ing for, 9% said the item was 100 ex-
pensive. and 9% said they didn’t have
enough money at the time.

* As for Browsers. 63% said they
didn’t see anything they wanted. 13%
said an item they wanted wasn't in
stock. and 12% couldn’t find the
item.

Buying Clusters

The survey aiso identified several
buying clusters. with three — Young
Ethnics. Alternative Lovers, and Au-
diophiliacs — buying 45% of all re-
corded music, yet representing only
12% of the sample. People within
those cluster buy over 50 CDs per
year. The lightest buying group was
named Good Old Days. Here's an
overview of each group in the report’s
own language:

Young Ethnics

Within this group (3% of the sam-
ple. 12% of sales). about 86% are
under the age ot 25. and 72% are Af-
rican American or Hispanic. They are
heavily interested in genres in which
artists of their race dominate: rap.
hip-hop. and R&B. They tend to be
disinterested in rock. alternative. or
classical music. They are deeply in-
volved in music, happy with new art-
ists, and buy heavily through all re-
tail channels.

Alternative Lovers

This group (3% of sample, 12%
of sales) is a predominately white
(77%) and young cluster. They are
heavily committed to alternative
music and show interest in electron-
ica and world music. They show lit-
tle interest in rap, pop, or anything
old. They are heavy conceri-goers,
listen to a lot of Alernative radio, and
watch music videos. They shop
heavily at retail, but are also the most
likely group to say they will buy
music over the Internet.

Audiophiliacs

This cluster (6% of sample. 19%
of sales) is comprised of middie-aged
professionals who buy classical and
oldies or jazz and R&B. They are
concerned with sound quality, and
they value music for relaxation. They
feel “out of it when it comes 1o new
music and buy a lot of catalog.

Good Old Days

This group (16% of sample. 6% of’

sales) buys. on average, seven CDs a
year. They exhibit less interest in lis-
tening to music than any cluster. Mu-
sic is more passive for them; they pre-
fer listening to oldies, easy listening,
and country music. Their potential
seems to lie in stimulating their pro-
pensity to give music as gitis. yet they
need some guidance on what to buy.

 SOUND DECISIONS ;

Reaching The Opportunity Clusters

The study identified five opportunity clusters that represent 71% of the
sample, yet only 51% of sales. Because of the groups’ diversity, the report
notes that a single, generic ad campaign along the lines of the“Got Miik"type
would not be the most effective strategy to increase sales. Listed below are
these clusters and “action steps” that could be implemented to spur sales.

Young Partyers

This group (8% of sample, 12% of sales) buys, on average, 29 CDs per
year and Is an important growth segment. Demographically, they're quite
young, with two-thirds in their teens and the remainder between the ages of
18-24.They are a racially mixed cluster, with just over 50% white. In gener-
al, they favor new genres of music: rap, hip-hop, pop, alternative, and dance.
They display less commitment to artists or genres and seem hit-driven.
They are also more inclined to use music for partying and mood setting and
less inclined to*just listen”

Action steps:

* Artistloyalty campaigns — the industry needs this group to buy follow-

ups to successful debuts

* Stimulate concert-going — it's a source of increased loyalty

« Seil compilations — they fike a variety of songs and artists on an album

* Steer toward listening stations — they're in the stores

* Positioning is key — try cross-selling hits with similar artists

Boomer Parents

This cluster (10% of sample, 11% of recorded sales) has remained rela-
tively active for a longer period of time than their demographics would sug-
gest. The celtbuys an average 21 tities peryear and is likely to be influenced
by the presence of teens in their households. Boomer Parents like classic
rock, oldies, Motown, and R&B. Music is often a way to recapture memories
and relax, which helps explaln their propensity to buy catalog.

Action steps:

* A concerted effort to introduce new acls via magazines, TV, and radio

* Focus on getting them to tune into all of the major televised awards shows

* Stimulate catalog sales of their favorite artists, perhaps using a special

section inside stores
* Creative marketing and promotion on the Internet — they have computers
* Seli them pop divas — they like them

Rock Fans

This cluster (13% of sample, 12% of sales) represents an important
opportunity for several reasons: They still like and buy recorded music.
However, the “big rock” music they prefer is not in vogue right now, and they
are dissatisfied with new acts, so they end up buying a disproportionate
amount of catalog. With favorable demographics (76% of the group are
aged 19-29) and their increasing income, they should be buying more.

Action steps:

* The key task is to introduce new rock artists to them

* Exploitlistening stations and merchandise classic rock with new artists

* This group wlll buy catalog if they can locate it easily

¢ Work with radio - they primarily listen to classic rock

* Stimulate concert-going — they like big arena shows

* Organize a“Rockapalooza”

Flickering Lights

This group (22% of sample, 8% of sales) is comprised of time-pressed
thirtysomething parents with children. They may never have been deeply
committed to music and at this point think of themselves as too busy to
keep up with it. They like classic rock and pop (the music of their 20s), but
little else appeals to them. The sheer size of the sample makes it an ex-
tremely key cluster, but right now they are buying very little, with an-average
of seven titles a year.

Action steps:

* Sell them children’s music — it will help get them into stores

* They may be receptive to pop divas, alternative, and/or country

* Develop the equivalent of Oprah Winfrey's book club

* Stimulate gift-giving; get people to give them music to re-energize them

* They're in nonretail stores a lot — mass merchants and the Victoria's

Secret collection

Growin’ Up
A critically important segment (19% of sample, 8% of sales), this group Is
the youngest cluster overall, with 99% under 25, half in their teens. The worri-
some aspect about this group Is that atthough they are in what should be their
peak buying years, they actually purchase very little music (on average elght
titles per year). They also show low commitment to artists and genres and are
hit-driven. Most importantly, their passive interestin music is satisfied by radio
and video. Even though they have discretionary money to buy music, they feel
little need to ownit and instead spend heavily on video games and movies.
Action steps.
* The critical task — teach them the value and importance of owning music
* This group is more suitable for advertising and PR campaigns; the
message to send: “Owning music makes you cool”
* Stimulate them with entry-level music — singles and compliations
* Getthem to ask for music as a gift in order to help build their collections
* Capitalize on their movie passion — use in-theater advertising and
target soundtracks

e www americanradiohistorv com
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SOUND DECISIONS

There doesn’t seem to be any end
in sight 1o radio’s appetite for the bur-
geoning number of singles and albums
from gifted female singer/songwriters.
The latest artist to benefit is 25-year-
old Cleveland native Rebekah, whose

Rebekah

debut Elektra single. “Sin So Well”
is receiving multiformat airplay and is
within striking distance of charting at
CHR/Pop and Hot AC.

Stations reporting the lyrically pro-
vocative single include major-market
| CHRs like WXKS/Boston. WBZZ/
Pittsburgh. WFLZ/Tampa, WZJM/
Cleveland, KSLZ/St. Louis. KBKS/
Seattle, and KKLQ/San Diego. ot
ACs supporting the song include
WBMX/Boston, WDRV/Pitts-
burgh, WSSR/Tampa. WQAL/
Cleveland, KKPN/Houston,
KLLC/San Francisco. and KFMB/
San Diego. The song is also receiv-
ing airplay at Adult Alternatives
WBOS/Boston. KMTT/Seattle. and
WXLE/Albany, and Alternatives
WMRQ/Hartford, KKDM/Des
Moines. WLIR/Long Island, and
KWOD/Sacramento.

According to Elektra Sr. VP/Pro-
motion Greg Thompson. the entire
process — {rom signing Rebekah to
recording the album and releasing the
single — took a couple of years.
“She’s an artist who |Elektra Chair-
man/CEO| Sylvia Rhone found ear-
| ly on. She was really struck by her
l artistry. It’s also a project I'm very

passionate about. We wanted to make
sure we took enough time 10 map out
the best possible strategy to bring her
to the marketplace.”

While the airplay story continues
to grow, Rebekalt has already received
critical acclaim in publications like
Time and Detuils. “She’s had some
greal endorsements.” notes Thompson.
“She has received the kind of press that
an artist usually sees much further
down the road in the development of
their single and their career.”

Elekira started setting up “Sin So
Well™ around the beginning of Junu-
| ary. The labeF coordinated showcas-
es in Los Angeles, New York, and
Chicago. She’s also heen on the ra-
dio promo trail.

Given the enticing pop-folk sen-
sibility of **Sin So Well.” Elektra opt-
ed for a multiformat approach. Says
Thompson, “The single really speaks
1o a wide radio audience of 18-34-
year-old females. The song has very
powerful lyrics. and the melody is
there. When you have that kind of for-
mat variety, what you have is an art-
ist, not a song. All of these siations
are coming to the party and are excit-
ed about it.”

That passion is echoed by WXKS
PD John Ivey. “This is a record we
really believe in. We think it’s going
to be a power within a couple of
months. It’s a powerful-sounding
record that has some tempo, and the
lyrics are great. It has a litde bitof a
bite to it.”

Interestingly. that wasn’t lvey s ini-
tial reaction. This changed. however,
after he spent some time with the al-
bunyover a weekend. "I not only came
back a believer, but also convinced
that we had to get the record on im-
mediately.”

As for how the song fits in with
what he’s doing at the station. Ivey
observes, “Top 40 is in a really good
place right now. We're not boxed into
any one sound. We have a lot of room
to sway back and forth. We're getting
these great female singer/songwriters.
great pop alternative music, and even
pop dance and rhythmic. and it all fits.”

Another fan is WDRV PD Chris
Shebel. whose station four months ago
flipped to an Altemative-leaning Hot
AC. “We have 10 find songs that differ-
entiate our station. yet appeal to adult
women. Because we're not a tradition-
al Hot AC. a lot of artists don’t fit very
well. Were looking for the next gener-
ation of artists, and we feel Rebekah fits.
The song is very catchy. and you can
really get caught up in the lyrics.”

Rebekah is on tour with Third
Eye Blind and has been asked to join
this year’s Lilith Fair tour. Her album,
Remember To Breathe, was released
on March 10.

Alternative Gets The Urge
To Spin ‘Jump Right In’

No matter what the pundits may
be saying. there’s still an appetite for
ska-based music at Allernative. That’s
clearly evidenced by the early success
of the Immortal/Epic collective the
Urge. whose single. “Jump Right In.”

Elektra Enjoys Multiformat Airplay For Rebekah’s Debut

two weeks ago debuted at No. 50 at
Alternative.

Some of the format’s top stations
are reporting the song, including
KROQ/Los Angeles, WKQX/Chi-
cago, KITS/San Francisco, WHFS/
Washington, WPLY/Philadelphia,
XHRM/San Diego. WFNX/Boston,
KDGE/Dallas, KEDJ/Phoenix,
KPNT/St. Louis. WXDX/Pitts-
burgh. and KOME/San Jose. Even
Adult Ahernative KXPK/Denver has
Jjoined the party.

The seven-piece. St. Louis-based
outiit has been honing its craft for
nearly a decade, touring with bands
like 311, Fishbone, Korn, and Sugar
Ray. During that time, they released
four CDs on their own Neat Guy
Records imprint and received consid-
erable airplay in the Midwest. But it
was the last album, Receiving The Gift
Of Flavor, that caught the ear of Im-
mortal founder Happy Walters about
two years ago. He picked up the disc
and signed the band to his label.

When it came time to record the
new album. Master Of Styles, Walters
says one of the goals “was to make
something that was more accessible.
We didn’t want pop candy. but some-
thing that got their message across
and was credible. Their first albums
were a lot harder, and there weren’t a
lot of melodies.”

As for promotional stralegy,
Walters and Epic agreed Alternative
should be serviced first. “This is an
alternative record.” says Walters. “We
already had a base there, and we felt
we should stick with it.”

That A&R and promotion strate-
£y, plus the band’s touring work eth-
ic. dovetailed nicely with the release
of the new single. Cornments KEDJ
APD/MD Chris Patyk, “They played
our first radio show back in "96, and
we were really impressed. We played
‘Brainless.” a song trom the last al-
bum. It did pretty well, but it didn"t
do nearly as well as ‘Jump Right In/
I think that’s because people’s minds
have changed. thanks to bands like
Sublime and Sugar Ray.”

When Patyk first heard “Jump Right
In,” he was “really surprised. It has a
smooth sumimer vibe that’s pertect right
now. It was our most-requested record
after one week.”

Muster Of Stvles goes to retail on
April 21.

Urge

Epic Signs The
‘Un’ Entrepreneur

Epic Records/550 Music has finalized a long-term joint
venture with urban music entrepreneur Lance Rivera
(a.k.a. Un). Epic will provide funding, as well as marketing
and promotion services, while Rivera will oversee all A&R,
production, and recording activities. Rivera's Untertain-
ment Records willbecome part of the Epic Records Group.
The 31-year-old Rivera came to the forefront after discov-
ering and helping produce such acts at Lil'Kim and Junior
MAFIA. His company, Undeas Entertainment, was co-
owned by the late Notorious B.1.G.

Amos Offers Sneak Peek

Tori Amos embarks on a 12-city national club tour,
dubbed “Sneak Preview "98 Plugged,” April 18 in Ft. tau-
derdale. She'll be support-
ing her new album, from
the choirgirl hotel, which
goes to retail May 5. It's
her first-ever tour with a
full band. Amos also will
supplement the shows
with news and interviews
on her website (tori.com).
After hitting the Euro con-
cert trail this spring, Amos
returns to the U.S. for a
full-scale tour this summer
... In other tour news, Van Halen will perform a handful of
U.S. dates, starting May 13 in Houston, before heading
over to Europe. The band also will visit Dallas, Chicago,
Cleveland, Detroit, Boston, New York, and Philadelphia ...
Cheap Trick will re-create the magic of its seminal live
album April 18 in New York’s Central Park, where the band
will play every song from its Live At Budokan disc ... Look
for Depeche Mode to tour the U.S. this fall.

Tori Amos

Bush, Brandy Working
On New LPs

Inthe studio: Bush is well on its way toward finishing its
next album for Trauma. Look for it later this year ... Atlan-
tic R&B singer Brandy is e
wrapping up work on her FT' i
sophomore album, Never §
Say Never. It's set for a
June 9 release. The set's
first single, “The Boy Is
Mine," hits radio in late
April ... Jive rappers A
Tribe Called Quest have
finished mastering their
fifth aibum, The Love
Movement, due at retail on
June 30 ... Weezer's Matt
Sharp is close to finishing work on the next Rentals al-
bum, slated for release this summer.

This 'n’that: Metallica is running a contest to find eight
fans who will serve as crew members for shows the week-
end of July 6. Only members of the band's fan club who
are over 21 years old can apply. Check out metciub.com
for more details ... Playboy kicked off its first annual music
tour targeted to the college market on April 1 at Florida
State in Tallahassee. Headlining the 13-date tour will be
Jimmie’s Chicken Shack. Hosting will be Playboy's Miss
April'97, Kelly Monaco, and other playmates ... In the legal
arena, Gregg Allman has filed suit again Capricorn, al-
leging the label failed to get mechanical licenses for the
rerelease of classic Alman Brothers albums. Meanwhile
former Three Dog Night member Chuck Negron has sued
the remaining members of the band — Daniel Hutton and
Cory Wells — and their manager, William McKenzie. Ne-
gron alleges that Hutton, Wells, and certain associates have
interfered with his career; misappropriated his name, voice,
and likeness; and misallocated royalties.

Bush
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R&R's exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

— TOTAL PLAYS—

W W ARTISTTITLELABEL(S) ™ W STATONAODS
© NATALIE IMBRUGLIA Torn (RCA) 1878 1766 430
© MARCY PLAYGROUND Sex And Candy (Capitol) 1761 1689 380 Pop/Alternative is trying to do many of the same
. things Alternative radio needed to do, like
MATCHBOX 20 3am (Lava/Atlantic) 1690 1761 4000 developing morning shows, real personalities, and
. . content between the songs. Over time, this format
O VERVE Biter Sweet Symphony (Hithig) 1o i ol will become the Hot AC of the market; it's morphing
THIRD EYE BLIND How's It Going To Be (Flektra/EEG) 1471 1485 380 into that. But if you just hang your hat on the fact
LOREENA MCKENNITT The Mummers’ Darce (Quinin FoadWB) 1289 1489 341 B g Serg s e e Alane
GREEN DAY Time Of Your Life (Good...) (Reprise) 1190 1223 310 f‘imensional and won't be able to compete in the
i . ong run.
o s L) e I Esl The format continues to produce quality music, but,
‘ SMASH MOUTH Walkin’ On The Sun (Interscope) 1067 1158 297 as this music becomes more popular and diffuses
) among other formats like Hot AC and CHR, we have to continue to
i ) FASTBALL The Way (Hollywood) 1015 904 351 find unique ways to define and develop our radio stations.
@ EDWIN MCCAIN I Be (Lava/Atlantic) 1013 985 310 While some coulc(stlgy those Pop/Alternative Hot ACs playing artists
; Iuke Eric Clcpfon Céline Dion, Madonna, and LeAnn Rimes are
SAVAGE GARDEN Truly Madly Deeply (Columbia) il 00, 22 “conservative,” a case could be made that those stations are
1 @ PAULA COLE Me (imago/WB) 941 888 38A “adventurous.”
n 1« BILLIE MYERS Kiss The Rain (Universal) 873 997 241 F’r;grcmmi}rwshqfre |°°kc;ng Ifor different WEYf f;: c?_nnecf f|<'> f:e
audience wi it records. In certain market situations, all those
1515 TONIC If You Could Only See (Polydor/A&M) 776 832 2N artists can be Pop/Alternative-compatible. While it’s a stretch for our
; station, we happen to be playing Clapton and Madonna. We don’t
@ MATCHBOX 20 Real World (Lava/Atiantic) o Sis. 20 quite know if they’re “hits” or not, but there’s an audience out there
s 17 LISALOEB | Do (Geffen) ‘ 599 752 240 for them. They’re mass-appeal records and don't upset the format
O SARAH MCLACHLAN Adia (Arist2) 580 505 348 PrLgaaes
. . Dave Numme is OM/PD of Pop/Alternative Hot AC KBBT “The
O ALANIS MORISSETTE Uninvited (Reprise) 515 439 24/4 Beat”/Portland.
1 PAULA COLE | Don't Want To Wait (imago/WB) 512 534 210

Forword-thinking executives lend their perspectives about m
Pop/Alternative music and formatics each week.

This chart reflects airplay from March 23-29. Songs ranked by total plays. Contributing stations combine
from the Custom Chart function on R&R ONLINE. © 1998, R&R Inc.

New & Active Contributing Stations

FIONA APPLE Shadowboxer ((:lean Slate/Work) TONIC Open Up Your Eyes (Polydor/A&M) KPEK/Albuguerque, NM (HAC) KOZN/Kansas City, MO (HAC) WOCG/Raleigh, NC(CHR/P)

Total Plays: 491, Total Stations: 23, Adds: 1 Total Piays: 309, Total Stations: 12, Adds; 1 KAMX/Auslin, TX{HAC) KMXBALas Vegas, NV (HAC) WINE/Rochester, NY (HAC)
KLLY/Bakersfield, CA(HAC) WLIRA ong Island, NY (Alt) KZZ0/Sacramento, CA (HAC)

- il il R o R Lndiide feniise) WLCE Bt AY(AD) WPLLMam L) WVRVL Lo MDY

otal Piays: 468, Total Stations s Total Plays: 225, Totai Stations: 7, Adds: 0 8 ; . Louss,

' & o WLNK/Charlotte, NC (HAC) WPNT Milwavkee, Wi (HAC) KENZ/Sall Lake City, UT (AA)

SISTER 7 Know What You Mean (Arista Austin/Arista) SEMISONIC Closing Time (MCA) WTMX/Chicago, IL (HAC) KOSO/Modesto, CA(HAC) KFMB/San Diego, CA (HAC)

Total Plays: 411, Total Stations: 21, Adds: 1 Total Plays: 225. Totat Statians: 13, Adds: 3 WXEG/Dayton, GH{AN) KCOUMonterey-Salinas, CA (HAC) KLLC/San Francisco, CA {HAC)
KALC/Denver, CO (HAC) WPTE/Norfolk, VA (HAC) KRUZ/SantaBarbara, CA (HAC)

SHAWN COLVIN Nothin On Me (Columbia) NAKED Raining On The Sky (Red Ant, KXPK/Denvq.CO(M] WSHE/Orlando, FL (HAC) WHPT/Tampa, FL (AA)

Toul Plays: 372, Total Stations: 23, Adds: 4 Total Plays: 20 ng Statlons. 12 Agds( 1 ) WPLT/Detrait, MI (Att) WPLY/Philadelphia, PA(Alt) WSSR/Tampa, FL (HAC)
KVSR/Fresno, CA (HAC) KZON/Phoentx. AZ (Att) WMBX/Wes! Palm Beach, FL (HAC)

BARENAKED LADIES Brian Wilson (Reprise) EVERCLEAR | Will Buy You A New Life (Capitol) e 'j‘g‘(mg A e, U WAID/WOiCESIErMA(HAG)

ToafPlays:316:TotliSiaions:x16: Adds: ol Playst Jgiora|[Slations: 1 L1Adds: 3 KKPN Haustan, TX (HAC) KBBT/PnInlsanl:jmﬂl'i(H}iCl ) 43 Total Stations

Songs ranked by total plays HAC-Hot AC Alt-Alternative AA-Adult Alternative CHR/P-CHR/Pop

Gladys Kravitz

the new single from the debut album won dor /u / ll:

Already On:

WMRQ KQRX STARTING
WHTG KHLR 1
WRRV WRKT .,

ROCK ACROSS
KBRS WBOS AmERICA TOUR

WDST KBAC 4/18

M #10!

@&1998 N2K, Inc.

ENCODED
MUSIC. M .
www.n2kencodedmusic.com management: (_!avid Christensen for S.ES., Inc. { 4 www,torles.c.m
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CHR

TONY NOVIA

CONTEMPORARY HIT RADIO

Priceless Promotions, Standout Stunts,
And Other Things To Get Your Station Noticed

One of the major driving forces behind CHR continues to
be great promotions. Whether it’s a Monica Lewinsky look-
alike contest, WFLZ morning drives M.J. & B.J. running down
abusy downtown Tampa street nude after losing a bet, or KHKS/
Dallas momning kingpin Kidd Kraddick taking another plane-
load of terminally ill kids to Disney World, topical and timely
promotions help keep our format one step ahead of the compe-

tition.

Great promotions are developed
over many long hours through the
fine art of teamwork and surround-
ing yourself with creative people
who are constantly reading. watch-
mng. and on the lookout for that next
opportunity. | define memorable pro-
motions as events or contests that
make your listeners laugh or cry. in-
vite competitive media 1o come
knocking on your door for free cov-
erage that money can’t buy. and ul-
timately help increase your ratings.

For the first quarter of the year,
{'ve been keeping track of the pro-
motions, contests, and events that got
niy attention — and hopetully yours.
The stations that continually come
up with these ideas always work on
breaking the daily radio mold and
encourage their staffs 1o stay in the
mind-set of looking for on-air op-
portunities. whether they last an
hour, day, week. or month. As I've
discussed in so many past columns,
while some promotions require mon-
ey. most can be done for free or by
quickly finding a sponsor looking
for simitar exposure.

Regardless of format, here are
some greal promotions that got
or will get
course you may borrow some of
them. but my hope is that you will
be inspired to come up with new
ones of your own.

And The Winner Is ...
This year's Oscar show delivered
the best TV ratings since 1983.
Nielsen's overnights show ABC-

listener attention. Of

TV's Academy Award (elecast drew
a 40.5 rating and a 60 share. How
cool and brilliant was it to see KI1S/
Los Angeles’ spoof of Tiranic in the
midstof the show? The spot teatured
morning driver Rick Dees and was
designed by Marketing Director Von
Freeman. It was slickly produced
and accomplished everything it was
supposed 10. The spot placement was
perfect, and Dees’ takeoff on Leonar-
do DiCaprio was smooth and humor-
ous. as was the Kate Winslet look-
alike. The payott encouraged peo-
ple to listen to KIIS 10 win $30.000.

In this case, a timely theme and
great placement — plus having the
moming host star in a spot that fea-
tured humor. great production, and
a big-money giveaway — equaled
lots of extra water-fountain talk and
tune-in for K118 and Dees during the
winter book.

This spring, KIIS is doing a “Beat
The Bomb” contest every Thursday
at 7:10am, which will award over
$250.000. The greatest thing about
“Beat The Bomb” is that it’s as much
fun to listen to as it is to play. I’s
one of those exciting contests that
gets you talking to your radio.

Is there any doubt that the last
Seinfeld will be one of the highest-
rated shows of all time? Well, KIIS
is one step ahead of the competition
and will give away an exclusive
wilk-on part in NBC-TV's final
Seinfeld episode this May.

And, following in the footsteps of
MTV. KIIS and Budweiser have
teamed to rent the KIIS Budweiser

MEET THE NEW BEETLES — WPLY (Y100)/Philadeiphia’s new ride has
plenty of eyes bugging. While the new VWs were making the front covers
of national magazines and many Americans were running to their local
dealers only to find that they had sold out their allotments of the cars, the
station.was able to score one of the first new Beetles in the country.

Beach House this sumumer in Venice
Beach, CA. It should ensure lots of
on-air excitement and buzz.

Emotional Rescue

After the recent tornado disaster
just outside of Atlanta, WSTR (Star
94) Marketing Director Alan Hennes
and morning drivers Steve McCoy
& Vikki Locke began a fund-raising
effort. They got HomeBanc Mort-
gage Corp. 1o start it with a $10,000
pledge and challenged local busi-
nesses to support their neighbors.
More than 26 area husinesses
pledged amounts ranging from $50
to $5000 to meet the $40.000 goal
which led HomeBanc (o kick in an-
other $5000. Simple and effective.
the payotl’ was lots of free media
exposure and community goodwill.

Topical and
timely promotions
help keep our
format one step
ahead of the
competition.

Nothing Like Sex & Politics

WFLZ/Tampa was the first station
I was aware of (o launch a Monica
Lewinsky look-alike contest hosted
by a Bill Clinton look-alike. The
grand-prize winner won $1000 in
cash and a trip to Washington to
search out the president and attempt
to get on his staff at the White House.
No one’s better than Jacor at tapping
into topical news events to make
news tor their stations. In fact, WLW/
Cincinnati offered $1 million to the
tirst lady (with the exception of the
First Lady) to prove she had “im-
proper sexual relations” with Clin-
ton during his presidency.

WZMX/Hartford lost its virginity
when it broadcast two couples hav-
ing sex live on the air. What began as
a “Love In An Elevator” promotion
10 win tickets to an Aerosmith con-
cert in New Haven heated up when
two listeners said they would make
love to their boyfriends in front of the
station’s stuntboy. Randy.

Meanwhile, Spanish News/Talk
KTNQ/Los Angeles created quite a
buzz by marrying same-sex couples
live on the air and interviewing them
afterward.

Love Is In The Air

On Friday the 13th. a pair of
KSLZ/St. Louis listeners took the
plunge from 14,000 feet! After ex-
changing wedding vows, the couple
was pushed over the threshold
and out of the plane.

P T
DIAMONDS ARE A GIRL'S ...

to take it home.

— For its “Titanic Diamond Hunt,” WKRQ
(Q102)/Cincinnati hid a 1.03 carat diamond in three 2x4 blocks of ice. Con-
testants chiseled away with ice picks, and the one who found the gem got

KUBE/Seattle asked listeners (o
take a leap into cyberspace. The
station matched up 300 couples via
its website for the “World's Big-
gest Cyberdate” After filling out a
questionnaire, the singles met their
“perfect cyberdate™ for the first
time at Memorial Stadium during
a live broadcast by morning driver
the T-Man.

WOAI-AM/San Antonio per-
formed a wedding during a timeout
at a San Antonio Spurs/Phoenix
Suns basketball game at the Alamo
Dome. with a reception held in a lux-
ury suite at the arena.

KMXB-FM/Las Vegas™ “I'm A
Loser I mixer was once again a
huge success. More than 400
“losers in love” got together at
the soiree. To ensure a higher sin-
gles turnout, the station awarded
listeners tickets in groups of
three!

In spite of their freezing extrenii-
ties, 60 couples did the deed wt Phila-

delphia’s Blue Cross River ice skating,

rink, getting married during WPLY
morning man Paul Barsky's fourth
annual Wedding On Ice Spectacular.

Timely & Newsworthy

To celebrate Titanic racing toward
becoming the all-time No. | movie,
Johnjay of the WKRQ (Q102)/Cin-
cinnati morning show created the
“Titanic Diamond Hunt.” The station
hid a real diamond in three 2x4
blocks of ice. Three contestants were
given only a small ice pick to chisel
away at the ice and attempt to find
the 1.03 carat gem. The winner who
did so ook it home!

It didn’t take KKRZ (Z100)/Port-
land Marketing Director Kelli Shipp
long to make her station ear-resist-
ible after Mike Tyson bit off part of
Evander Holytield's ear during a
championship fight. Faster than Ty-
son could spit it out. Z100 had a bill-
board up on a major thoroughfare
with a picture of Tyson, the ear. the
words “ear-resistable” and, of
course, the station’s call letters.

Also at KKRZ, just in time for the
Winter Olympics in Nagano, morn-
ing maniacs Dan O’Clark and John
Murphy sat a blow-up doll — wear-
ing a blue velvet skating outfit and a
photocopy of Tonya Harding’s face
pasted over its own — rinkside for
the pairs finals.

In response to a hepatitis A out-
break at several area restaurants,
KZZU/Spokane hosted a“Wash Your
Hands Weekend.” giving winners a
bar of soap and aCD. The grand-prize
winner really cleaned up. receiving a
vaccine for the virus.

WNOR/Norfolk morning drivers

Rick Rumble and Tommy Griffiths
created quite a stir and some seri-
ous press coverage after recently
sponsoring a {ishing derby near the
offices of PETA (People For The
Ethical Treatment Of Animals).

Smart Thinking

Jacor recently signed Elwood Ed-
wards, the infamous voice of Amer-
ica Online’s “You’ve got mail”
Look for Jacor to use Edwards for
such radio promos as “You've gol
traffic” and “You’ve got news,” elc.

Looking for a new name for their
station, KCMG/Los Angeles gave
away $25.000 to the listener who
came up with one. The promotion
generated 55.000 entries and over
8000 names. from which “Mega
100 FM” was chosen.

Greater Media Detroit stations

WCSX. WRIF & WXDG cut a deai

with local gas stations to use the “Fu-
eling Talker.” The electronic gadget
greets commuters with a 20-second
station message as they fill “er up.

Planning Ahead

Outside of your spring book pro-
motion. here are some newsworthy
events you should be thinking about
for promotions in the forthcoming
months:

« The IRS tax return deadline is
April 5. Many stations broadcast
live from local post offices. give out
free stamps, and offer free. Jast-
minute tax advice (off-air) on their
morning show.

* National Secretaries Week is
also in April. Trips. dates. parties.
shopping sprees. and days of pam-
pering are always appreciated.

¢ In May. it's Mother’s Day. a
great time for the personalities to
bring their moms on the air and
show a real personal side. Think
along the lines of what David Let-
terman does with his mother. Flow
er giveaways and free dinners at
nice restaurants also go a long way.

» For Memorial Day weekend.
you may want to line up free gas
or trips to give away. For those
staying in town, hot movie and
concert tickets are always strong
giveaways.

* June is movie month, when
Hollywood typically releases many
of its summer bhlockbusters. Try
and lock in whatever blockbusters
you can now.

* Father's Day is also in June, and
you can’t go wrong with the old
standby of a new leather chair and
big screen TV for Dad.

Whatever you choose. remember
to hreak the mold. Have a great
spring Arbitron!
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IMPACTING INTERNATIONALLY / ] / %[ W[[ /W ////
Gold in Japan | Over 350,000 Sold in Asia
Top 10 in Sweden, Holland, Denmark, Norway and England

Ready for America: April 6th & 7th <{J»

"From the first time | heard Solid
Harmonie, | knew this was going to
be a group to be reckoned with! | feel
very strongly this group is going to
be one of the best new artists in’98"

- Erik Bradley, MD, B96/Chicag6
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Produced by: A.P. Alexakis »* Mixed by: Andy Wallace * Management: Darren Lewis at Revolver

Most Added This Week
Including:
WKRQ WNKS
KFMB WDCG
WPST WZYP
WABB WSSR

evtitlear | will buy you a new i

the new single from SO MUCH FOR THE AFTERGLOW approaching plaé‘f

Major Airplay At:
KFMB - San Diego
33X %
WKRQ - Cincinnati
27X

ON TOUR EVERYWHERE WITH MARCY PLAYGROUND  stress

alaicton oo

hollywoodandvine.comjeverciear
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CHR/POP TOP 50 BREAKERS.
APRIL 3, 1998 .
— BACKSTREET BOYS
———— TOTALPLAYS ——————— ) .
W W ™ ARTISTTITLE LABEL(S} I ™ W 2w W srAnoTNosT/:;DS Everyhody (BaCkStrEEt 8 Back) (JIVG)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
i CELINE DION My Heart Will Go On (550 Music) 6598 7160 7245 7247 130/0 2387/448 1141
SAVAGE GARDEN Truly Madly Deeply (Columbia) 6575 6648 6644 6816  131/0
MATCHBOX 20 3am (Lava/Atlantic) 6276 6580 6605 6612  130/0
s O  K-Cl & JOJO All My Life (MCA) 5761 5331 4862 4190 13272
©  NATALIE IMBRUGLIA Torn (RCA) 5684 5076 4614 3989 13400
+ &  MADONNA Frozen (Maverick/WB) 5588 5593 5217 4509 . --133/0
BILLIE MYERS Kiss The Rain (Universal) 4767 494 5182 5076 1181 MOST ADDED.
4 s BACKSTREET BOYS As Long As You Love Me (Jive) 4670 4965 5127 5220  112/0 | aRmsTTiie Lases) a0os
9 JANET Together Again (Virgin) 4549 4824 5075 5087 - 1111 MARIAH CAREY My All (Columbia) 30
0 10 10 @ °NSYNC!IWantYou Back (RCA) 4369 4225 4112 3951 12114 LISA LOEB Let's Forget About It (Geffen) 22
v o on P WILL SMITH Gettin’ Jiggy Wit It (Columbia) 3957 3733 3535 3237  107/0 | BLAIR Have Fun, Go Mad (Jersey/MCA) 20
a » 1 @ MARCY PLAYGROUND Sex And Candy (Capitol) 3853 3166 2699 2168 12522 | S.0.A.P.This Is How We Party (Crave) 16
i 12 13 THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 3580 3711 3901 3841  101/0 | BRIAN MCKNIGHT Anytime (Mercury) 15
w 5 @ ROBYN Do You Really Want Me (RCA) 3518 3208 2785 2212 127 | EVERCLEAR| Wil Buy You ANewLife (Capito) 13
. " SARAH MCLACHLAN Adia (Arista) 12
w 6 14 @ BENFOLDS FIVE Brick (550 Music) 3296 3210 3157 2909 1147 | ek RIMES Looking Through Your Eyes (Curt/Atiantc) 12
12 12 16 16 SMASH MOUTH Walkin’ On The Sun (/nterscope) 3148 3169 3549 3733 99/0 NAKED Raining On The Sky (Red Am) 1
w 1 o1 @ AQUA Turn Back Time (MCA) 3066 3038 2965 2117 124)0 OUR LADY PEACE Clumsy (Columbia) 1
w15 13 s USHER You Make Me Wanna... (LaFace/Arista) 2778 3327 3349 37132 82/0
» 2 2 @ ERIC CLAPTON My Father's Eyes (Duck/Reprise) 2765 2634 2551 2396 1081
x 2 n @ CHUMBAWAMBA Amnesia (Republic/Universal) 2682 2469 2140 1677  121/0
% u 2 @ TUESDAYS It's Up To You (Arista) 2486 2376 2189 1906  107/2
BREAKER @ BACKSTREET BOYS Everybody (Backstreet's Back) (Jive) 2387 1939 1371 75 1141 MOST INCREASED
s = = 2 VERVEBitter Sweet Symphony (Hut/Virgin) 2367 2446 2472 2212 87/0 PLAYS [
% 1w 2 2  ROBYN Show Me Love (RCA) 2143 2426 2835 3247 710 SRR i INCRERSE
w 1 19 25 LOREENA MCKENNITT The Mummers' Dance (Quinian Road/Ws) 2058 2720 3378 3647  69/0 MARCY PLAYGROUND Sex And Candy (Capitol) ~ +687
% w u € USHER Nice & Slow (LaFace/Arista) 1892 1723 1507 1253 893 MARIAH CAREY My All (Columbia) +608
» » @ PAULA COLE Me (Imago/Ws) 1805 1646 1515 1406  105/9 gAOTAA”PE 'm?s“gﬂ;a W;"Pg’;‘;%a " i
# w @ EDWIN MCCAIN 'l Be (Lava/Atiantic) 1719 1668 571 1307 TH1 | Visarors tars Foraet oot (Gt o
« % @  BRIAN MCKNIGHT Anytime (Mercury) 1508 1143 807 509 © 84/15 | BACKSTREET BOYS Everybody (Backstreets Back) (Jive) +448
5 2 2 30 JIMMY RAY Are You Jimmy Ray? (Epic) 1461 2024 2734 3470 51/0 K-C! & JOJO All My Life (MCA) +430
« = m au  DAKOTA MOON A Promise | Make (Flektra/FEG) 1451 1458 1403 1274 86/0 BRIAN MCKNIGHT Anytime (Mercury) +365
s w . @  SHANIA TWAIN You're Still The One (Mercury) 1390 1190 1107 945  76/9 ROBYN Do You Really Want Me (RCA) +310
P @  TONIC Open Up Your Eyes (Polydor/A&M) 1299 1177 1066 952 8473 BLAIR Have Fun, Go Mad (Jersey/MCA) +270
% 2 m 3 CHUMBAWAMBA Tubthumping (Republic/Universal) 1279 1482 1654 1863  62/0
w o u @ HANSON Weird (Mercury) 1225 1081 937 841  80/4
s 3 3  UNCLE SAM | Don't Ever Want To See You.. (Stonecreei/Epic) 1211 1442 1544 1606  40/0
o €D S.0.A.P. This Is How We Party (Crave) 1155 659 134 69  83/16 HOTTEST
s u » €D SHEMOVES It's Your Love (Geffen) 1087 980 877 730  67/0
» m 3 3 GREEN DAY Time Of Your Life (Good Riddance) (Reprise) 1055 1226 1485 1865  39/0 e 555CURRENTS
_ & « @ DESTINY’S CHILD No, No, No (Grass Roots/Columbia) 927 842 739 630 615 SUGAR RAY Fly (Lava/Atiantic)
@  REBEKAH Sin So Well (Elektra/EEG) 890 655 325 86 67/4 PAULA COLE | Don't Want To Wait (Imago/W8)
- 49 @ SARAH MCLACHLAN Adia (Ar/sta) 868 7M1 531 286 76/12 MATCHBOX 20 Push (Lava/Atlantic)
- o« @ REACT Can't Keep My Hands Off You (Columbia) 856 742 580 353 521 SISTER HAZEL All For You (Universal)
% © 4  AEROSMITH Pink (Columbia) 743 929 1069 1258  28/0 THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
— 1 « @ FIONA APPLE Shadowboxer (Clean Slate/Work) 732 729 686 551 561 BACKSTREET BOYS Quit Playing Games (With...) (Jive)
@ BARENAKED LADIES Brian Wilson (Reprise) 729 613 399 223 493 ALLURE All Cried Out (Track Masters/Crave)
v % o o LISALOEB Do (Geffen) 01 909 1112 1360 3y | NG HowBmre (Huhercuy)
GesutP @ MARIAH CAREY My All (Columbia) 669 61 18 B 7 |warommsoe ﬁead’;ghﬂ ;;;térsw )
PEBUTP 4  K.P. & ENVYI Swing My Way (EastWest/EEG) 608 617 560 430 3473
3 40 42 50 JAMES HOHNEH SOUthamptOn (Sony C/assica//wofk) 570 849 1001 975 30/0 Breakers: Songs registering 2000 plays or more for the tirst time. Bullets
awarded to songs gaining plays over the previous week. if two songs are
This chart reflects airplay from March 23-29. Songs ranked by total plays. Highlighted songs indicate Breaker. }:f;’.'?,S‘Qﬂi’iié’a's‘l'iﬁa'y"sﬁ.iﬂ‘;'n?l?,%;’fﬁ?‘?L";?Zf::."ﬁ?iﬁ?ﬂiﬁ
138 CHR/Pop reporters. 137 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. initors){plays-Welghteaichartiappearsion RARIONLINE.

I :

Using Olympia Prep Services can lead to heavy phones, audience excitement and higher ratings.

i

I " 1 | ROCK  CONTEMPORARY ¢ COUNTRY

I DAILY WORLD » SHOW PREP « PARODIES « CHARACTERS ¢ DROP-INS P oEMIERE
k J JOKES « PRODUCTION ELEMENTS « CELEBRITY ROLODEX [31
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CALLOUT AMERICA.

44
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES APRIL 3, 1998
CaLLouT Americae song selection is based on the top titles from the R&R CHR/Pop thart for the airplay week of March 9-15.
CaLiLour AMERICA®
CHR/POP ’

o o | HOE SCOFES
ARTIST TITLE LABEL(S) ™ W 2W W FAMILIARITY  BURN By Kevin McCase
CELINE DION My Heart Will Go On (550 MUS[C) 430 4.29 4.26 438 94.8% 36.3% cline Dion’s “My Heart Will Go
K-Cl & JOJO All My Life (MCA) 416 400 402 404 65.2% 11.4% | 500 (SN M o el
JAMES HORNER Southampton (Sony Classical/Work) 404 395 384 403 52.8% 7.9% | actly as Titanic has held its lock at
SAVAGE GARDEN Truly Madly Deeply (Columbia) 3.89 3.04 3.98 3.81 93.1% 28.9% | o e o ey
MARCY PLAYGROUND Sex And Candy (Capitol) 3.87 375 362 357 71.4% 15.1% | 95% familiarand is still far and away
WILL SMITH Gettin' Jiggy Wit It (Columbia) 3.76 377 372 3.85 82.0% 23.0% | Ui sone e sney anote
MATCHBOX 20 3am (Lava/Atlantic) 3.74 369 3.63 3.60 79.3% 26.9% | the record o break all records.
BACKSTREET BOYS As Long As You Love Me (Jive) 3.73 366 371 377 00.1% 30.9% [t Mares bravsround (Con
THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 373 359 370 353 71.1% 17.0% | itol):357-362-375-3.87. Oneof this
USHER Nice & Slow (LaFace/Arista) . 373 —  —  —  56.8% 16.5% [ s s
NATALIE IMBRUGLIA Torn (RCA) 3711 374 359 365 68.9% 14.3% | wihadldandisNo. 4amongwom-
BRIAN MCKNIGHT Anytime (Mercury) 3.60 388 3.80 3.93 47.9% 13.6% |3 ai oy Shani
BEN FOLDS FIVE Brick (550 Music) 366 353 355 353 64.9% 15.1% [ Twain (Mercury) leaps 3.57-3.66 in
SHANIA TWAIN You're Still The One (Mercury) 3.66 357 346 —  41.0% A0.6% [ oo e b e e
UNCLE SAM | Don't Ever Want... (Stonecreek/Epic) 3.60 3.69 3.56 3.1 55.8% 14.8% | only the two Titunic tracks. “One
DESTINY’S CHILD No, No, No (Grass Roots/Columbia) 353 —  —  — ATA4%  13.4% | e e o e e
VERVE Bitter Sweet Symphony (Hut/Virgin) 351 343 327 342 59.5% 18.0% |lotte. and WSTR/Atlanta.
JANET Together Again (Virgin) 342 364 360 364 B827% 21.7% | i s Chid
‘N SYNC | Want You Back (RCA) 339 345 351 3.40 60.7% 17.3% |[a 353 1ol score and ranks No. 6
DRU HILL 5 Steps (/sland) 3.30 3.65 350 374 30.6%  7.7% | it moee o e demon
ROBYN Do You Really Want Me (RCA) 338 322 — —_ 48.1% 14.8% | swrates swong hit potential among Pop
BILLIE MYERS Kiss The Rain (Universal) 3.34 334 340 349 721% 23.7% | PG cullou research continues
EDWIN MCCAIN I'll Be (Lava/Atlantic) 3.3 — — -— 21.5%  5.4% | to be the primary method for evalu-
MADONNA Frozen (Maverick/WB) 330 338 3.23 341 T34% 20.6% [t e o
AQUA Turn Back Time (MCA) 329 318 317 312 46.4% 14.3% | ten have (0 take into consideration
ERIC CLAPTON My Father’s Eyes (Duck/Reprise) 322 312 3.08 —  30.3% 10.9% [ Qerelements indeading what con
JIMMY RAY Are You Jimmy Ray? (Epic) 313 3.05 3.00 3.02 66.9% 27.2% | KIIS/Los Angeles APD/MD Tracy
LOREENA MCKENNITT The Mummers’ Dance (Quinlan RoadWB) 3.09 3.06  3.00  3.05 70.6% 2B.6% | e oo e berm e
PAULA COLE Me (/mago/WB) 3.08 -—_ — - 33.3% 10.9% WB). “\_Ne‘re just very ex'cited about
CHUMBAWAMBA Amnesia (Republic/Universal) 286 — —  —  26.2% 11.4% | P o e o
TUESDAYS It's Up To You (Arista) 2.77 2.81 = = 27.4% 9.9% cominuelssl(; F;Sl S'()llid C%EOU[ rlesulls
Total_ sample size is 400 respondents with a +/-5 margin of error. fa!alaveragefavarabili!y estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total ;g:(}:nie si-ngle ir:; zist.’umearsea;isg(;:
familiarity repres»efmsAthe percentage of respondents who recognized the song. Total burn represents the number of responpents vyho said they are tired of heqring the song. Los Angeles, and that simply com-
Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical mentage in the following regions and markets: EAST. Baltimore, Boston, | pletes (he picture for us. Madonna is
Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlands, Tampa. - y I ol
MIDWEST.: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Los Angeles, Portiand, Salt Lake City, San Diego, San Francisco, Seattle. [.ge esse'n.cert Kl ‘m(,i Fhm ISl
Songs are removed from Callout America after 20 weeks of testing. © 1998, B&R Inc. TOZEN] 15110 POWERrOMoN.

Bumper Stickers * Window Decals
Static Stickers ¢ Logo Design

Why shouldﬁou wait a month to get your decals?
At’lmages INK, we can turn your order around in

LESS THAN 3 WEEKS, WITH NO "RUSH " CHARGES!
Best Qua//ty Best Price - Best Turnaround!

[\
1414 E. Third St. * Tulsa, OK 74120 « (918) 561-8732 + Fax (918) 561-8734 ¢ E-mail: imagink@aol.com

—
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ELTON JOHN Recover Your Soul (Rocke'Vlsbnd) | AMBER One More Night (Tommy Boy)
Total Piays: 543, Total Stations: 49, Adds: 6 Total Plays: 321, Total Stations: 10, Adds: 1 ADD S APR'L 7
JANET | Get Lonely (Virgin) WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
Total Plays: 516, Total Stations: 32, Adds: 6 Total Plays: 308, Total Stations: 23, Adds: 2
| LISALOEB Lets Forget About It (Geffen) OUR LADY PEACE Clumsy (Columbia) ALL SAINTS Never Ever (London/Island)
Total Plays: 501, Total Stations: 64, Adds: 22 Total Plays: 298, Total Stations: 35, Adds: 11 ERYKAH BADU % Appl e Tree (Ke dar/Univers al)
JA Heaven (RCA) LEANN RIMES Looking Through Your Eyes (CurtvAtiantic) BLACK LAB Time Ago (DGC/Geffen)
Total Plays: 436, Total Stations: 44, Adds: 10 Total Plays: 272, Total Stations: 40, Adds: 12 GOO GOO DOLLS Iris (Repris e)
SHAWN COLVIN Nothin On Me (Columbia) NAKED Raining On The Sky (Red Ant) DIANA KING Find My Way Back (Work)
Total Plays: 412, Total Stations: 28, Adds: 3 Total Plays: 230, Total Stations: 33, Adds: 11 LOS UMBRELLOS Easy Come Easy Go (Flex /Virgin)
BLAIR Have Fun, Go Mad (JerseyMCA) KENNY WAYNE SHEPHERD Blue On Black (Revolution) MLAR! L.O.V.E. Positively Love (Aureus/Warlock)
Total Plays: 411, Totat Stations: 50, Adds; 20 Total Plays: 199, Total Stations: 22, Adds: 7
NO AUTHORITY One More Time (MJJ/Work)
DRUHILL 5 Steps (/siand) BROOKLYN BOUNCE Get Ready To Bounce (Fde! America) PUBLIC ANNOUNCEMENT Bo dy Bumpin'... (A&M)
Total Plays: 402, Total Statlons: 31, Adds: 1 Total Plays: 197, Total Stations: 13, Adds: 3 )
SISTER 7 Know What You Mean (Arista Austin/Arista)
GARRISON STARR Superhero (Geffen) FASTBALL The Way (Holbwood) v 2
Total Plays: 345, Total Stations: 28, Adds: 1 Total Plays: 174, Total Stations: 17, Adds: 7 SOLID HARMONIE V'll Be There For You (lee)
j SPICE GIRLS Stop (Virgin)
NEXT Too Close {Arista) | MONO Life in Mono (EchoMercury) -
Total Plays: 339, Total Stations: 32, Adds: 9 \ Total Plays: 159, Total Stations: 18, Adds: 6 XSCAPE The Arms Of The One... (So So Def/ Columbla)

ALANIS MORISSETTE Uninvited (Reprise) '

Total Plays: 331, Total Stations: 18, Adds: 7

KINSU! Pha Hop (Blunt/TVT)
Total Plays: 140, Total Stations: 3, Adds: 0

Songs ranked by total plays

e ST Y ; —— K= A /
iX . , ; - ‘AL ',t A p S 3 W 4 BETTERTHAN ELVIS? — Tom Drummond (c) from Elektra's act Better Than Ezra performed at
= . — o - S Tippatina's Warehouse during Mardi Gras. He's flanked by Elektra VP/Promotion Bill Plordresher
SMILING ‘N SYNC — RCA group ‘N Sync performed an incredible a cappelia set at the World and KUMX/New Orleans PD Kandy Klutch.

Famous Club R&R. Gathering for a photo op are (front, I-r) RCA’s Kim Langbecker, R&R’s Kevin
Williams, ‘N Sync’s JC, R&R'’s Jay Levy, and ‘N Sync’s Justin and Lance; (center, I-r) R&R’s
Anthony Acampora, Debra Gardner, and Carol Holt, ‘N Sync’s Joey. R&R's Robert Pau, ‘N Sync’s
Chris, and R&R'’s Jeff Axelrod and Mary Lou Downing; (back, I-r) R&R'’s Jeff Gelb, Tony Novia,

Frank Miniaci, Adam Jacobson, Howard Luckman, Melisa Gotto, Robbie Sparago, Diane YOUR P’CTURE

Fredrickson, and Kevin McCabe.

COULD BE HERE!

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:
R&R c/o Tony Novia:

. ; 10100 Santa Monica Blvd., Fifth Floor,

(o FerTon) g s oo S EoRmdE 1T Sy e ATty Ao Los Angeles, CA 90067

on Saturday Night Live. Enjoying her company (I-r) WHTZ/New York PD Tom Poleman, KIIS/Los
Angeles PD Dan Kieley and son Joe, Linda Geslin, and RCA’s Sr. VP/Promotion Ron Geslin.

1IStorv com
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CHR/POP REPORTERS

WFLY/Albany, NY
OM: Michael Morgan
PO: Rob Dawes

MD: Ron Williams

KQID/Alexandria, LA
PO: Kahuna
APD/MO: Jay Stevens

S
MARIAH Wy
Wit o

WAEB/Allentown, PA
PD: Brian Check
MD: Chuck McGee

KQiZ/Amarilto, TX
BDuteva

ook
s ms m ed

KGOT/Anchorage, AK
DM: Mark Murphy
P0sRaul|Walker

L

WSTR/Atlanta, GA
PD: Dan Bowen
MD: J.R. Ammons

WAYV/Atlantic City, NJ
PD: Tommy Frank
APO/MD: Paul Kelly

WZNY/Augusta, GA
PD: Bruce Stevens
MD: Michael Chase

KHFI/Austin, TX
PO: Krash Kelly
MD: Leslie Basenberg

WXYV/Baltimore, MD
PD: Dave Ferguson
APD: MD Throbb

MD: Albie Dee

WLSS/Batan Rouge, LA
PD: Robert Elfman
MD: Todd Chase

LISA LOEB

KOXY/Beaumont, TX
PD: Dale Baird
MD: Brandin Shaw

MARIAH CAREY My

WXYK/Biloxi, MS
PD: Paity Steele
MD: Kenny‘\lesl

NAKEL
-

WMRV/Binghamton, NY
OM: Bill Sheridan

PD: Jacko

MD: Lovie G.

KZMG/Boise, 1D
PD: Mike Kasper
MD: Kirk Frederick

WXKS/Boston, MA

PO: John Ivey

APD/MD: David Corey
¥

WKSE/Buffalo, NY

PO: Sue D'Neil

APD/MD: Dave Universal
NEXT “Cioss

WRZE/Cape Cod, MA
PD: Mike 0’Donnell
MD: Kevin Mattews

“Me

WSSX/Charleston, SC
PD: Calvin Hicks
MO: Chnsl!ne Cross

WVSR/Charleston, WV
PD Bill Shahan

A MOLACHLAN “Ac

WNKS/Charlotte, NC
PO: Brian Bridgman
MD: Danny Wright

KLRS/Chico, CA
PD/MD Christopher Cair

WKRQ/Cinclnnati, OH
PD: Bill Klaproth
MD: Rodney Lear

WZJM/Cleveland, OH
PD: Dave Eubanks
MD: Action Jackson

KKMG/Colorado Springs, CO
PD: Michael Stuart

WNOK/Columbia, SC
PD: Jonathan Rush
MO: T.J. McKay

No Adds

WNC!/Columbus, OH
PD: John Dimick
APD/MD: Neal Sharpe

5 USHER
4 BEN $0LDS FIVE Bnox

KHKS/Dallas, TX
OM: John Cook
PD: Ed Lambert
MD: John Reynolds

No Aods,

WGTZ/Dayton, OH
DM/PD: Michael Luczak

,wum rAH(Y
S0a

WKMX/Dothan, AL
PD: Phil Thomas
MD: Tim Godwin

bguin

WNKI/EImira, NY
: Bob Quick

WRTS /Erie, PA
PO/MD: Jon Reilly

KDUK/Eugene, OR~
PO:Barry MacGuire
APO: Matt James
MD:Valerie Steele.

EANN RIMES “Logking

e

WSTO/Evansville, IN
POD: Barry Witherspoon
MD: Tim Mlchaelson

ALANIS MOR

KMCK/Fayetteville, AR
PO: Scott Johnson
MD: Mike Chase

WWCK/Flint, MI
PD: Scott Seiple
MD: Nathan Reed

LEANN RIMES “Look

NAKED
KENNY WAYNE SHEPHERD “Blue

WJIMX/Florence, SC
OM: Keith Mitchell !
MO: Jack Kahan I

WXKB/Ft. Myers, FL
PD: Chris Cue
MD: Randy Sherwyn

KISR/Ft. Smith, AR
PD/MD: Fred Baker

WMEE/Ft. Wayne, IN
OM: Dean McNeil
PD/MD: Captain Chris Didier
APD: Ange Canessa

WYKS/Gainesville, FL
PD/MD: Jeri Banta

EVERCLEAR “Buy
K: AD “Biue”
w W “Noy

EXT “Close

WSNX/Grand Rapids, MI
PD: John Thomas
h CErry

WiXX/Green Bay, Wi
PD: Dan Stone

MD: David Bums
¢ ASTBALL “Wa,

WRHT/Greenville, NC
PO J.T. Bosch
APD/MD: Gina Gray

GRANT -Boat™
HN ecoss

B

WFBC/Greenville, SC
PO: Rob Wagman
APO/MD: J. Love

WAR A CAREY "My

WNNK/Marrisburg, PA
PD: John D'Dea
MD: Scott Shaw

WKSSMHartford, CT
PO: Jay Beau Jones
MD: Mike McGowan

KXME/Honolulu, HI
interim PD: Jamie Hyatt
MD: Kid Leo

KRBE/MHouston, TX
PO: John Peake
APD: Scotty Sparks
MO: Jay Michaels

WZYPMuntsville, AL
PO: Bill West

MD: Chris Callaway
EVERCLEAR “Buy
SARAH MCLACHLAN “Adi
BRIAN MCKNIGHT “Amytim

WZPUIndianapolis, IN
PO: Tom Gjerdrum

MD: Dave Decker
No Aod:

WYOY/Jackson, MS
GM/PD'vDicI( O'Neil

WAPE/Jacksonville, FL
DM/PD: Cat Thomas
APD/MD: Tony Mann

WAEZ/Johnson City, TN
OM: Bill Hagy
PD/MD: Gary Blake

WGLU/Johnstown, PA
PD: Rich Adams
MD: Mitch Edwards

WKFR/Kalamazoo, MI
PD: Dave Michaels
MD: Craig Russell

MARIAH CAREY

0
KENNY WAYNE SHE
NAKED “Raini

KMXV/Kansas City, MO
PD: Jon Zellner
MD: Dylan

SARAH »..,L.Lnum Ada

WWST/Knoxville, TN
PD: Rich Bailey
MD: Jake Edwards

SARAN MCLACHLAN “Agw

KSMB/Lafayette, LA
PD/MD: Larry LeBlanc

ANGEL GRANT Boar
PUBLIC ANNOUNCEMENT “Body
A F

WLAN/Lancaster, PA
PD: Jordan Walsh
APD/AM[] Vmce 0'Ambrosio

pritct Anytime

WHZZ/Lansing, MI
PD:Woody Houstan
MD:Jeff Welling

BLAR “Fu

WLKT/Lexington, KY
PO: Jill Meyer
No Adds

KFRX/Lincoln, NE
PO: Jerry Valletta
APO: Larry Freeze
MD: Jack Lee

MARIAH CARE
I

KDRE/Little Rock, AR
PO: Neal Ardman

MO: Alyne Hoover
ANGEL GRANT “Boar
WASED Ramg

WBLi/Long Island, NY
VP/Prog.: Gene Michaels
PD: Ken Medek
. Al Levine
AOCKELL “tn
GREAS| MEGAMIX “Grease

W

1 7y
¥ PATRIZIA “Vores
1 SOAP. “Pay

KilS/Los Angeles, CA
PD: Dan Kieley
APD/MD Tracv Austin

un
i Au SAIN' Never

WOJX/Louisville, KY
0m/PD: €.C. Matthews
APO/MD: Rod Phillips
MAR A CAREY "My
ué‘ ol

KZI|/Lubbock, TX
PO: Jay Shannon
MD: Chris Kelly

WMGB/Macon, GA
PD/MD: James Gregory

WZEE/Madison, Wi
PD: Jimmy Steele
MD: Tommy Bodean

WADAMelboume, FL
PD: J.T. Daniels

¥
MONO

WKSL/Mempkis, TN
PD: Chris Taylor
MD: Robin Cole

NEXT “Close™

WHY|Miami, FL
PD: Rob Roberts
APD: Al Chio

MD: Diedre Poyner

1

o aou-’ “Bounce
uAREAGE Pus!

KOWB/Minneapolis, MN
PD: Rab Morris
APD/MD Rlch Davis

r lﬂ LIDY "?ACE Clumsy’

WABB/Mabile, AL
PD: Wayne Coy
APD/MD: Darrin Stene

EVERCLEAR “Buy

WBBO/Monmouth-Ocean, NJ
PD: Neil Sullivan
APD/MD: Alan Fox:

get

WVAQ/Morgantown, WV
PO/MO: Lacy Neff

Stations and their adds listed alphabetically by market

WWXM/Myrtie Beach, SC!
OM/PO: Nikki Nite
APD/MD: Marty Callaghan

WRVW/MNashville, TN
om: Charlle Quinn

WKCI/New Haven, CT
PD: Kelly Nash

BACKS! v
MARIAN CAREY My

WQGN/New London, CT
Prog. Mgr.: Jim Reitz
Om: Michael Rock

APD: Brent McKay

MD: Franco

KUMX/New Orleans, LA
OM: Dave Stewart
PD/MO: Kandy Klutch

WEZB/New Orleans, LA
PD: Joe Larson

5 MORIS

WHTZ/New York, NY l
PD: Tom Poleman

APD: Kid Kelly
MD: Fubhy Bryant

WNVZ/Nortolk, VA
PD: Don London
MD: Jay West

WKPK/NW Michigan
PD: Rob Weaver
MD: Brent Carey [

KJYO/Oklahoma City, 0K
PD: Mike McCoy
MD: Jlmmy Barreda

T
FASTBALL wn

KQKQ/Omaha, NE
PD: Mike J. Steele
APD/MD: J.J. Morgan
FASTBALL “Way
S.GAP. Pary’
BLAIR Fun’

WXXL/Orlando, FL
OM: Adam Cook
APD/MD Pete DeGraaﬂ

DAZE
SHANIA T
!RUDKLYN uounc “Bounce

WI0Q/Philadelphia, PA
OM: Glenn Kalina
APD: David Jay

MD: Jay Towers

No Adas

WBZZPittshurgh, PA
PD: David Edgar
MD: Lawra Lilley

(AW COLVIN “Nos

WJBQ/Portland, ME
PD: Tim Moore
MD: Keith Scoft

OUR LADY PEAC
THIS PERFECT 0

BLAIR “Fun
LEANN RIMES “Loglung

KKRZ/Portland, OR
PD: Tommy Austin
MD: Lara

N
ARIAH CAREY Wy
K

WERZ/Portsmouth, NH
0m/P0: Jack O'Brien
CO0-MD: Jay Michaels
CO-MD: Chris Tyler

KENNY WAYNE SHE

WSPK/Poughkeepsie, NY
OM: Brian Krysz
APD/M

ey
HE SHEPHERD “Blue

EVERCLEAF

WPRO/Providence. RI
PO: Tony Bristol

MD: Dave Morris
FASTBALL “Way'

WHTS/Quad Cities, IA-IL
OM: Tony Waitekus
MO: Brian Scott

PAULA COLE “We
LEANN RIVES “Loaking

WOCG/Raleigh, NC
OM: Brian Burns
PD: Kip Taylor
APDMD: Chris Edge
2

3 AY POPPIN.. “Zoor

WRFY/Reading, PA
PO: Al Burke
MD: Scott Parks

WRVQ/Richmond, VA

PD: Lisa McKay

Interim MD: Travis Dylan
X

WXLK/MRoanoke, VA
OM/PD: Russ Brown
MD: Lisa Jo Efliott

WPXY/Rochester, NY
OM: Clarke Ingram
APD/MD: J.J. Rice

Ro Adds

WZ0KRockiord, L
PD: Scott Chase
MD: Davm Jay

BALL

OLR JDY PEACE “Clumsy

WTCF/Saginaw, Mi
POD: Mark McGill
APD/MD: Juli Jay

amm MCKNIGHT “Anynme
SHANIA TWAIN “Sti

KSLZ/S1. Louis, MO
PD: Jeff Kapugi
MD: Rich Slevens

LISA LOEB “Forget™
swm Mcucn AN “Ady
AREY “My"

KZHT/Salt Lake City, UT
PD: Marc Summers
MD: Jetf McCartney

TONIC “Eyes
BRIAN MOKNIGHT “Anytime
REBEKAK ~San

KKLQ/San Diego, CA
PO: Todd Shannon
APDMD: Dr. Doug

o MCLACHLAN -

KSLY/San Luis Obispo, CA

OM/PD: Dave Christopher

MD: Adam Burns
BRIAN MCH

Amtime

KZ0Z/San Francisco, CA
PD: Mike Edwards
APD/MO: Danny Dcean

KBKS/Seattle, WA
PD: Mike Presto

KRUF/Shreveport, LA
PD/MD: Gary Robinson
g‘A\- 1

WNDU/South Bend, IN

Interim PD/MO: Casey Daniels
MARIAH CAREY
LISA LOf8 Tﬂluz

KZZU/Spokane, WA
PD: Ken Hopkins

N PRI “Gotta’
5 EAIC CLAPTON “Eyes

WDBR/Springfield, IL
PD/MD: Rik Blade

KHTO/Springfield, MO
OM: Dave Alexander
PD: Ray Michaels

WNTQ/Syracuse, NY
PD: Tom Milchell
MD: Jimmy Disen

WWHT/Syracuse, NY
PD: Ed Lacomb

WWLO/Tallahassee, FL
PD: Orlando

MARIAH CAREY "My’

WFLZ/Tampa, FL
OM/PO: B.J. Harris

WMGI/Terre Haute, IN
PD: Rich 0'Brien
MD. id Day

APPLE “Shadowboxe
LEANN RIVIES L
KENKY WAVNE S

WVKS/Toleda, OH
PD: Mike Wheeler
APD/MD: Bill Michaels

ONDA SHEPARD “Searching’

WPST/Trenton, NJ
PD: Dave McKay

5 SHANIA TWAIN Suir
6 NAKED “Raming’
EVERCLEAR "B

KROQ/Tucson, AZ
OM: Tim Richards
APD: Mark Medina
MD: Dan (Dino) Nespoli

MARCY PLAYGROUND “Sex
HANSON “Wend
£Xi

KHTT/Tulsa, OK
DM: Sean Phillips
PD: Carly Rush
MD:Sc'otty Mac
KP4 ENVY! Swing

WWKZ/Tupelo, MS
PD/MO: Rick Stevens
TINY D

KISX/Tyler, TX
PO: Michael Storm
MD: Mick Fulghgm

WSKS/Utica, NY
PD: Stew Schantz
MD: Gina J

I
FANN RIMES “Look
Ko

Party”

KWTX/Waco, TX
PO: Flash Phillips
MD: :)eﬂ Milr{s_

WWZZ/Washington, DC
PO: Dale D'Brian
APD/MD: Ron Ross

WIFC/Wausau, Wi
MD: Jeft Murray

KKRDMWichita, KS
PD: Jack Oliver
MD: Craig Hubbard

WBHT/MWilkes Barre, PA
PD: Steve McKay
MO: Mark McCan‘{hy

A N

WKRZ/Wilkes Barre, PA
PD: Tony Banks
MD: Jerry Padden

WSTW/Wilmington, DE
PD: John Wilson
APD/MD: Mlke Russl

KFFM/Yakima, WA
P0: Jim Allen
MD: Harrison Wood

ST sl 5

WYCR/York, PA
OM: Rick McCauslin
PD: Davy Crockeft
MD: Sally V.

1% MAF CAREY My

WHOT/Youngstown, OH
PD: Tom Pappas
MD: Mike Thomas

138 Total Reporters

138 Current Reporters

137 Current Playlists

Did Not Report, Playl
KBFM/McAllen, TX

ist Frozen (1):
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MARKET #4
WHTZ/New York KIIS/Los Angeles KZ0Z/San Francisco WIOO/Philadelphia KISSF KHKS/Dallas
(212) 239-2300 (818) 845-1027 P - (415} 957-0957 1610) 667-8100 1061 M || 214 8913400
Pofertan/Bryant Kigley/Austin o8 e Edwards/Ocean Kaltna/ Towers Cook/Lambery
Reynoids
rurs ARTIST/HITLE PuLAYS ARTIST/TITLE PLAYS ARTIST/HTLE PLAYS ARTISTTITLE PLAYS ARTISTAAITLE
oW W TW W 2W LW TW W W W TW W 2W W Tw W oW LW TW
65 64 64 53 CELINE DIONMy Heart Will Go On 35 52 76 77 WILL SMITH/Getan" Jiggy Wit 1t 74 67 68 70 SAVAGE GARDEN/Truty Madly Deeply 58 29 29 67 JANET/Together Again 70 72 72 71 SAVAGE GARDEN/Truty Madly Deeply
40 61 64 62 WILL SMITH/Getn' Jiggy Wit it 39 40 53 76 MADONNAFiozen 35 33 49 70 PAULA COLEN Dont Want To Wak 66 55 33 67 SMASH MOUTHWatar’ On The Sun 51 48 50 70 JANET/Together Again
42 40 62 62 MATCHBOX 20/3am 74 74 77 75 SAVAGE GARDEN/Truly Madly Deeply 66 63 63 67 CELINE DIONMy Hean Wil Go On 65 66 64 66 CELING DIONMy Heart Wil Go On 57 69 70 69 K-C1 & JOJO/AI My Lie
61 62 61 62 JANET/Together Agamn 55 75 75 74 K-) 3 JOJO/AN My Lie 49 57 67 65 BACKSTREET BOYS/As Long As You. 56 39 63 65 SAVAGE GARDEN/Trul Madly Deeply 72 70 66 68 UNCLE SAM1 Dont Ever Want.
64 62 63 60 SAVAGE GARDEN/Truly Madly Deeply 25 38 40 59 NATALIE MBRUGLIATorn 40 21 5§77 62 UNCLE SAMA Don't Ever Want 57 64 53 64 PAULA COLE/ Don't Want To Wart 71 66 68 65 USHER/ou Make Me Wanna
36 38 43 44 KCI & JOJOVAI My Lite 25 55 74 55 UNCLE SAM? Don't Ever Want 66 67 63 61 KCI& JOJO/A My Lie 29 21 25 63 MATCHBOX 20/3am 64 76 74 50 CELINE DIONMy Heart Wil Go On
60 59 44 43 BACKSTREET BOYS/As Long As You 75 76 75 54 CELINE DIONMy Heart Will Go On 33 52 59 59 KAVSay You Stay 63 62 60 43 BACKSTREET BOYS/As Long As You.. 43 43 44 49 WILL SMITHGettn' Jiggy Wit It
39 36 39 43 NOTORIOUS B.L.G/Mo Money Mo Probiems 32 32 37 54 ROBYNDo You Realy. 25 35 51 AMBER/One More Night 40 57 31 35 WILL SMITr/Gemn' Jiggy Wit !t 61 49 49 43 BACKSTREET BOYS/As Long As You.
M 34 47 41 MADONNAfFrozen 77 77 60 40 JANET/Together Again 33 31 49 49 MADONNAFrozen 18 29 27 33 BILLE MYERSKss The Ran 50 50 53 47 'N SYNGA Want You Back
30 37 38 41 SMASH MOUTHWalker' On The Sun 59 38 39 40 USHERYou Make Me Wanna. 41 28 39 49 ROBYN/Show Me Love 33 33 32 32 INOJLove You Down 40 46 43 45 BOYZ Il MEN Seasons Of.
31 30 37 41 AMBEROne More Night 26 18 32 40 THIRD EYE BLINO/Hows N Gomg To Be 52 50 50 49 JANET/Together Again 33 38 47 31 ROBYN'Show Me Love 46 44 42 45 MATCHBOX 20Push
62 34 44 40 PAULA COLEA Don't Want To War 11 24 34 39 MARCY PLAYGROUND/Sex And Candy 46 46 48 47 THIRD EYE BUNDMowS it Going To Be 15 21 30 -31° HANSONMeid 49 45 48 44 NU ALAVOAMeaven
27 28 38 39, NATALIE IMBAUGLIATor 38 32 38 BACKSTREET BOYS/As Long As You. 44 34 44 47 MATCHBOX 203am 29 31 32 31 LUTRICIA MCNEAL/AN? That Just. 43 38 42 44 THIRD EYE BLIND/Semr-Charmed Lite
32 35 35 37 INOMLove You Down 24 26 34 38 N SYNO/I Want You Back 73 56 33 47 WiLL SMITHGettin' Jiggy Wet It 36 60 40 31 BOYZ Il MEN/A Sang For Mama - 32 42 40 SMASH MOUTHWalr' On The Sun
2340 36 35 JAMES HORNER/Southampton 27 35 34 38 AMBER/Dne More Night 21 35 37 LA BOUCKE/You Won't Forget Me 11 22 22 29 BACKSTREET BOYS/Everypody.. 30 42 39 37 BRIAN MCKNIGHT/Anytime
33 31 33 34 SELENADreamung Of You 26 40 41 37 MATCHBOX 20/3am 10 20 33 BRIAN MCKNIGHT/Anytime 40 57 39 27 DEBRA MICHAFLSMHow Do | Lve 21 23 35 35 MATCHBOX 203am
2127 30 32 BEN FOLDS FIVEBnck - 18 30 MONQ/Lde In Mono - 19 32 SOAP/Ths s How We Party 24 .27 27, 27 ROCKELL/n A Dream 37 38 38 34 ROBYNDo You Really.
30 31 29 32 BILLIE MYERSKiss The Ran 77 51 32 29 PAULA COLEN Donl Wam To Wat 21 27 30 29 ROBYNDo You Reaty. 27 10 30 26 AMBER/Dne More Night 48 35 28 33 ROBYNShow Me Love
37 22 19 26 LEANN RIMESHow Do | Lve 13 22 28 BEN FOLDS FIVE/Brick 29 31 28 28 N SYNGA Want You Back 27 26 26 25 NOTORIOUS BIG/Mo Money Mo Problems 27 24 27 25 MADONNAFrozen
3330 - 25 ROBYNShow Me Love - 28 ROBYN/Show Me Love -9 27 NATALIE {IMBRUGLIATom 39 37 57 23 USHER'You Make Me Wanna. 10 12 21 24 USHERMNce & Siow
2 22 25 24 ROBYNDo You Realh.. 38 39 32 26 SMASH MOUTHWalka' On The Sun 19 19 18 21 INQJLowve - - 15 20 BRIAN MCKNIGHT/Anytime 47 47 31 23 WOVlowe You Down
24 19 22 22 THIRD EYE BLINDHowsS t Gomg To Be 25 30 32 26 BILLIE MYERSAGss The Ran 45 47 42 20 TOTALMWNat About Us 1117 20 20 W SYNC/ Wanl You Back 22 PAULA COLEN Don's Want To Wat
2520 21 22 JEWELFooksh Games 21 24 23 FASTBALUThe Way 73 74 4B 20 DESTINYS CHILDAo. No, No 19 20 25 19 VOICES OF THEORY/Dimelo (Say 1) 17 19 23 21 MASEFeet So Good
38 28 19 21 N SYNC/ Want You Back 15 23 USHERMNKe & Slow 41 35 32 17 USHERMNie & Sow 18 21 19 17 ROBYNDo You Really 16 21 CARDIGANSAovefoo!
12 21 19 21 DIANA KINGA Say A Litte. 19 21 22 BACKSTREET BOYS/Everybody. 17 19 15 16 BACKSTREET BOYSAut Playing 23 27 15 17 K1 & JOJOVAN My Lite 22 24 19 20 SUGAR RAY/Fy
18 19 16 20 MARCY PLAYGROUND/Sex And Candy 11 14 17 20 DESTINYS CHILD/MNo. No, No 31 17 20 15 NOTORIOUS B1.G/Mo Money Mo Problems 22 25 22 16 MADONNArozen - 2220 JOCK JAMVJock Jam
24 20 16 20 MATCHBOX 20Push 2 9 19 JANETA Get Lonely 66 72 42 14 KP & ENVYUSwing My Way 10 10 15 15 WYCLEF JEAN/Gone Til November 16 17 19 18 BLACKSTREETAo Diggtty
1920 19 19 JEWELNou Were Meant.. 12 14 17 PUBLIC ANNOUNCEMENT/Body Bumpm' 22 21 14 14 AQUATTum Back Twme 6 11 10 10 THIRD EYE BLINDHow's h Gong To Be 45 31 19 97 ALLURE/AN Cred Out
19 20 19 16 AQUATum Back Time 34 34 30 15 SPICE GIRLS/Too Much 17 18 12 12 BACKSTREET BOYS/Everybody.. 6 18 10 10 CHUMBAWAMBA/Amnesia 13 14 15 16 KP & ENVYISwing My Way
2415 19 16 PUFF DADDY /Tl Be Missing You -2 9 12 KP & ENVYISwing My Way 10 10 10 90 JAMES HORNER/Southampton 13 16 MEREDITH BROOKS/Bitch
115 12 14 ERIC CLAPTONMy Father's Eyes 2 - 12 WYCLEF JEANGone Tit November 12 14 21 16 ROBYN/Do You Know (What }
M 20 19 14 CHUMBAWAMBATublhumping > - 12 MARIAH CAREYMy Aj - 16 16 LOS UMBAELLOSMG Tengo Dinero
413 12 13 JOCK JAM/Jock Jam 11 12 13 11 JANET/Every Time 16 17 15 16 DUNCAN SHEIK/Barely Breathing
1 12 MARIAH CAREYAMy Al 9 11 11 11 CHUMBAWAMBA/Amnesiz 15 20 16 15 EN VOGUEDont Le! Go (Love)
12 12 13 12 FUGEESMNo Woman No Cry 12 10 9 10 VERVE/Bitter Sweet. 13 20 20 14 QUAD CITY DSSCmon N Ride 1.
35 34 39 11 USHER/You Make Me Wanna.. 22 17 18 10 AQUA/Tum Back Time 12 16 13 13 CHUMBAWAMBA/Amnesia
111 11 11 PAULA COLEMe 18 15 14 9 TUESDAYSAS Up To You 8 12 DESTINYS CHILOMo. Na No
% 13 11 DUNCAN SHEIK/Barely Breathing - - - 4 BLAIRMave Fun, Go Mad E 8 11 JANET/ Get Lonety
21 10 11 11 BACKSTREET B0YSAut Playing ® ® 4 PAULA COLEMe 14 15 14 10 ALL SANTS Know Where Its At
13 12 12 1 LE CLICK/Toght Is The Night ‘1 ALL SAINTSNever Ever 3 9 JAvHeaven
MARKET #8 MARKET #9 -~
VI:IZZIWIXIBinnmn 104 KRBE/Mouston WXKS/Boston WHYiMiami ST M | | WSTR/ANlanta
(703) 522-1041 {713) 266-1000 (781) 396-1430 (954) 463-9299 404) 261-2970
3 0'Bnan‘Ross m Peake/Michaels 103fm Ivey/Corey Roberts/Chio/Poyner ATLANTA Lowe)n/kmmons
PLars ARTISTATITLE PLAYS ARTIST/TITLE PLAYS ARTISTNITLE PLAYS ARTISHTIILE PLAYS ARTISTAITLE
W oW W W w oW Wk E'ECECRI "ETEUR] w 2w
7473 1 71 CELINE DIONMy Heart Wil Go On 66 66 66 68 CELINE DIONMy Heat Wil Go On §9 57 59 58 CELINE OIONMy Heart Will Go On 34 32 52 56 MADONNAFrozen 60 60 53 59 NATALEE IMBRUGLIATom
63 62 62 64 K-Ci & JOJO/AI My Lie 65 67 67 66 SAVAGE GARDENTul Madly Deeply 59 58 59 §6 THIRD EYE BLINDHow'S tt Gomg To Be 60 61 59 56 BACKSTREET BOYSiAs Long As You 31 37 34 59 THIRD EYE BLINDMows it Going To Be
56 63 60 63 MATCHBOX 20/3am §6 61 64 66 MAICHBOX 20:3am 45 48 57 56 SAVAGE GARDENTruly Madly Deeply 58 57 57 52 SAVAGE GARDENTly Madly Deeply 35 34 61 58 SAVAGE GARDEN/Tul Mady Deeply
62 63 61 63 SAVAGE GARDEN/Truty Madly Deeply 45 40 57 63 BACKSTREET BOYS/As Long As You 56 57 57 §5 MATCHBOX 20/3am 33 32 52 45 SMASH MOUTHAWakin On The Sun 59 56 58 57 SMASH MOUTHMWallen On The Sun
62 63 63 62 WILL SMITHGettn' Jiggy Wit It 64 51 53 61 USHER/You Make Me Wanna. §1 36 45 55 BILLIE MYERSKss The Ran 25 24 28 40 NATALIE IMBRUGLIATom 53 56 52 57 SISTER HAZEUAN For You
44 57 61 58 JANETTogether Agaln 38 49 47 50 WILL SMITHGett' Jiggy Wit it 58 54 37 51 SEN FOLDS FIVE/Bnck 58 62 60 38 CELINE DIONMy Heart Wil Go On 56 62 58 56 MATCHBOX 20/3am
47 46 52 49 NU FLAVORMeaven 61 61 54 S50 JANET/Together Agan 26 22 34 45 MARCY PLAYGROUND/Sex And Candy 34 33 30 33 REACT/Cant Keep My, 32 35 33 36 BACKSTREET BOYS/As Long As You.
53 49 51 48 PAULA COLEA DonY Want To Watt 29 31 45 48 KLl & JOJVA) My Lie 26 38 40 41 NATALIE IMBRUGLIA/Tom 34 35 31 33 N SYNCH Want You Back 29 27 26 35 PAULA COLEMe
41 45 40 45 MADONNAFrozen 45 54 54 47 MADONNAFrozen 50 58 57 40 BACKSTREET BOYS/As Long As You 35 31 30 33 JANET/Together Agan 29 40 29 34 FLEETWOOD MACAandsice
46 42 45 43 ROBYNShow Me Love 44 44 47 46 SMASH MOUTHWalkr' On The Sun 42 40 54 A0 BLESSIO UNIONAsght In Your Eyes 33 32 30 32 USHER/You Make Me Wanna . 35 30 36 34 GREEN DAY/Tene Of Your Lie.
47 49 44 43 [FANN RIMESHow Do | Lve 36 36 42 43 ROBYN/Show Me Love 29 32 41 39 MADONNAFrozen 12 23 32 31 BRIAN MCKNIGHT/Anytime 32 35 53 32 BEN FOLDS FIVE/Bnck
44 47 43 43 BROOKLYN BOUNCE/Get Ready Jo Bounce 28 26 35 37 NATALIE IMBRUGLIATom 23 26 28 37 SHANIA TWAINYouTe Shil The One 58 61 37 28 BILLIE MYERS/XKsss The Ram 57 55 34 32 LOREENA MOKENNITT/The Mummers’ Dance
60 44 43 41 USHER/You Make Me Wanna, - 25 34 37 MARCY PLAYGROUND/Sex And Candy 41 58 45 33 FLEETWOOD MAC/Aandshde T30 29 27 28 KLt & JOJO/AH My Life 28 26 37 31 MADONNAFrozen
43 45 46 41 BACKSTREET BOYS/As Long As You . 20 26 35 34 N SYNCA Want You Back 37 39 36 33 VERVE/Bitter Sweet . - - 21 OAZE/Superhero 54 29 37 31 CELINE OIONMy Heanl Wil Go On
32 43 41 39 THIRD EYE BLINDMow's It Going To Be 10 17 23 33 SHANIA TWAINYou're St The One 34 37 35 32 GREEN DAY/Time Of Your Life.. 6 23 26 THIRO EYE BLINOMHowS It Gong To Be 36 32 35 31 VERVE/Brter Sweet
2417 14 31 NATALIE IMBRUGLIATorm 30 - 33 31 THIRD EVE BLIND/Semi-Charmed ide 15 18 26 27 MARIAH CAREYA Al 41 39 25 26 MATCHBOX 20/3am - 27 28 ROBYNDO You Really.
18 24 26 31 SOAP/OS Is How We Party 25 28 36 30 JIMMY RAY/Are You Jimmy Ray? 20 20,22 26 EDWIN MCCAINA Be 13 13 23 25 ROBYNDo You Realy. 25 30 26 27 BILLIE MYERSAss The Ram
30 27 28 30 MATCHBOX 20/Push 21 24 22 30 BILLIEE MYERSKiss The Rain - 10 23 24 REBEKAHSI So Wel 31 22 23 24 WILL SMITHMami 12 27 22 27 SHANIA TWAIN'You're Stil The One
26 26 27 29 AQUA/Tum Back Tme 44 40 30 29 NOTORIOUS B..G/Mo Money Mo Problems 22 27 18 21 ROBYNDo You Really. 22 17 19 21 ELTON JOHNSomething About. 26 VONDA SHEPARD/Searching My Sout
16 27 27 29 KP & ENVYUSwing My Way 32 32 36 28 PAULA COLEN Don't Want To War 11 16 16 21 SARAH MCLACHLAN‘AdR 20 25 20 21 ERIC CLAPTONMy Fathers Eyes 30 25 SARAH MCLACHLAN/Ad@
29 LA BOUCHE/You Won't Forget Me - 14 22 28 USHERNce & Slow 17 20 20 20 ERIC CLAPTONMy Fathers Eyes - - 21 MARIAH CAREYMy Ait 31 28 3B 24 SISTER HAZELHappy
45 45 44 26 LOREENA MCKENNITT/The Mummers' Dance 20 - 31 28 TONICAH You Coulg Ony. 17 - - 19 PAULA COLEA Dont Want To Wat B 11 1B 20 SHAWN COLVINNothin On Me 20 22 23 21 MARCY PLAYGROUND/Sex And Candy
15 24 25 24 ROBYNDo You Realy. 16 1B 26 PAULA COLEMe - 5 17 19 OUR LADY PEACECmsy 109 15 18 AQUA/Tum Back Time 21 JANET/Together Agan
2118 26 23 BOYZ H MEN/4 Seasons Ot 26 24 23 23 OMCHMow Bizame 11 13 12 17 CHUMBAWAMBA/AMAesia 47 49 38 18 ALEXIA/MNumber 1 22 28 26 20 AQUA/Tum Back Time
1213 21 23 MARIAH CAREY/Honey 28 25 21 21 SISTER HAZELMappy 13 16 16 15 PAULA COLEMe 16 17 ALANIS MORISSETTEAJninvited 19 19 19 20 CHUMBAWAMBA/Amnesia
1113 15 21 INOWLove You Down < 14 21 BACKSTREET BOYS/Everynody 15 14 15 15 DAKOTA MOONA Promsse | Make 13 12 10 16 PAULA COLEMe 17 17 14 20 ERIC CLAPTONMy Fathers Eyes
13 24 19 29 N SYNCA Want You Back 23 19 19 21 CARDIGANSA ovefool - 23 - 14 JANET/Together Again 16 15 14 16 CHUMBAWAMBA/Tubthumping 19 19 19 19 BARENAKED LADIES/Brian Wison
24 23 18 20 BOYZ Il MENA Song For Mama 25 25 19 20 SUGAR RAYAY 14 16 19 14 TONIC/Dpen Up Your Eyes 13 14 12 15 THIRD EYE BLIND/Sem:-Charmed Life 19 QUR LADY PEACE/Cumsy
24 19 25 19 SMASH MOUTHWair’ On The Sun 34 29 19 20, MATCHBOX 20/Push 11 14 14 14 AQUA/Tum Back Time 14 17 16 15 SUGAR RAYFY 12 15 18 18 TONICA You Coud Only.
14 12 11 16 BACKSTREET BOYS/Everybody. 22 23 22 20 MARK MORRISONRetum Of The Mack 18 17 16 13 JONNY LANGMssing Your Love 5 11 14 MARCY PLAYGROUNO/Sex And Candy 34 33 15 16 LISA LOERA Do
14 14 17 14 LE CLEKDon't Go 15 17 22 19 AQUATum Back Time 11 16 16 11 FIONA APPLE/Shadowboxer 16 16 12 14 MARK MORRISONRetum Of The Mack M 9 12 WALLFLOWERS/The Difterence
10 - 12 1t ALLURE/AN Cred Out 21 - 16 19 PUFF DADDY ') Be Missing You - - 6 T FASTBALLThe Way 14 13 11 14 ROBYN/Show Me Love 11 12 BLESSIO UNION/ Wanna Be There
< - 10 9 AZYETHad To Say ('m 26 - 19 JEWELFoolsh Games 13 12 8 7 TUESOAYS/S Up To You 20 15 14 14 IMANI COPPOLALegend Of A Cowgrr! 12 12 OMCHow Buarre
6 9 9 8 USHERNe & Slow 16 - 24 19 ROBYNDo You Know (What ) s - 6 KCI& JOJOAT My e 15 13 14 14 3RD PARTY/an U Feel It 12 - 13 12 iMANI COPPOLA/Legend Of A Cowgin
5 7 6 8 HANSONWeird < 23 16 17 ALANIS MORISSETTEUnimvited 7 8 6 5 SHE MOVESMS Your Love 6 12 13 ELTON JOHNRecover Your Soul 11 11 VERVE PIPE/The Freshmen
1110 9 8 DAL HILLS Steps 19 16 17 16 CHUMBAWAMBA/Amnesia - < 5 LEANN RIMESLookng Through.. 14 11 12 13 SOAP/hS & How We Party -9 10 ELTON JOHNRecover Your Soul
. -+ VONDA SHEPARD/Searching My Soul 14 - 15 BLACKSTREET/No Oiggity - - - 5 MONO/Le In Mono - 13 BROOKLYN BOUNCE/Get Ready To Bounce 33 17 16 10 DAVE MATTHEWS BAND/Crash into Me
BRIAN MCKNIGHT/Amytime - 16 - 15 L0S UMBRELLOSNo Tengo Dwnero 6 6 5 5 HANSONWeird 15 12 14 13 AMBER/One More Night - - T LISA (DEBAets Forgel
= BLAIR/Have fun, Go Mad 15 20 16 15 EN VOGUEDon't Let Go (Love) L™ 5 LISA LOEB/ets Forget 14 15 13 13 OIANA KINGA Say A (ittle— 11 11 8 6 FONA APPLE/Shadowboxer
< - Jateaven 21 19 17 14 MEREOITH BROOKS/Bich < - - NAXEDRag On The Sky 12 12 - 13 BACKSTREET BOYS/ut Playig
‘ 2
KBHS/Seattle XDWB/Minneapolis KKLQ/San Diego ‘ / WBLILong sland KSL2/S1. Lovis
{206) 282-5477 (612) 340-3000 (619) 565-6006 {516) 73?'106‘ (314) 692-5100
o Preston ’a’-} Mornis/Davis Togyt Bes? Mesre Shannon/Dr Doug e [0E.1 FM M!ﬂ!k.’LeV"‘e Kapug/Stevens
s ARTISTAITLE PLATS ARTISTITLE PLAYS ARUISTATITLE PLAYS ARTIST/MITLE PLAYS ARDISIAMILE
2w LW W W W W TW W oZw LW Tw W W LW TwW W W LW IW
42 55 61 63 NATALIE IMBRUGLIATom 6B 67 71 69 JANET/Together Again 34 40 62 81 NATALIE IMBRUGLIATom 48 48 47 48 AMBER/One More Night 75 75 75 75 wiLL SMITHGettin' Jiggy W ft
62 63 61 60 SAVAGE GARDENTwuly Madl Deeply 63 69 69 65 SAVAGE GARDEN/Tuly Mady Deeply 79 78 91 79 SAVAGE GARDEN/Truly Madly Deeply 30 46 45 48 BACKSTREET BOYS/As Long As You 76 76 59 74 BILLIE MYERS/Kiss The Rain
41 41 50 60 MARCY PLAYGROUND/Sex And Candy 44 45 43 65 BACKSTREET BOYS/As Long As You 44 77 90 78 WILL SMITH/Gettin' Jiggy Wit 48 48 43 48 CELINE DIONMy Heatt Wil Go On 42 42 38 65 MARCY PLAYGROUND/Sex Ang Candy
4 57 60 60 MADONNAFiozen 66 61 65 65 CELINE DIONMy Heart Wil Go On 79 76 92 67 CELINE DIONMy Heart Will Go On 30 46 45 48 JANET/Together Agan 75 75 55 64 JANET/Together Again
61 60 62 §9 MATCHBOX 20/3am 37 48 48 64 KLl & JOJO/AI My Lite 75 75 86 64 LEANN RIMESHow Do i tne 48 46 47 48 SAVAGE GARDEN/Truly Madly Deeply 34 34 36 61 K-CI& JOSVAN My e
41 41 49 55 TONICA You Could Only 53 71 75 46 WILL SMITHGettn' Jiggy Wit It 27 36 44 S0 MARCY PLAYGROUND/Sex And Candy 48 4B 47 48  WILL SMITH/Gettn Jggy Wit It 46 46 75 52 JIMMY RAY/Are You Jmmy Ray?
- 55 50 47 BACKSTREET BOYS/As Long As You 67 49 50 45 MATCHBOX 20v3am 78 76 71 49 BACKSTREET BOYS/As Long As You 48 48 47 48 TONICA! You Could Only 75 75 75 52 MATCHBOX 203am
6% 60 49 42 VERVE/MBitter Sweel,., 46 49 52 44 MAQONNAFrozen 52 81 89 46 USHERYou Make Me Wanna 30 30 36 30 NATALIE IMBRUGLIATom 38 38 59 50 SAVAGE GARDEN/Truly Madly Deeply
£2 46 44 40 SMASH MOUTHWalkan' On The Sun 14 16 34 40 UNCLE SAM? Don't Ever Want.. 21 23 35 43 K1 & JOJOAN My Lie 30 30 36 30 K-Ct& JOUO/AN My Lde 76 76 76 48 CELINE DIONMY Heart Wil Go On
40 39 41 40 LOREENA MCKENNITI/The Mummers' Darce 30 30 32 40 NATALIE IMBRUGLATom 36 39 43 40 AQUATum Back Time 48 30 36 30 LUTRICIA MCNEAL/AINT That Just. 39 39 39 42 NATALIE IMBRUGLIATom
39 40 53 40 MEREDITH BROOKSMWhat Woukl Happen 7 16 13 39 NU FLAVOR/Heaven 35 34 45 39 MADONNAfFrozen 30 30 37 30 MADONNA/Frozen 7 38 42 CHUMBAWAMBA/Amnest
26 38  ALANIS MORISSETTE/Unimvited 35 37 34 34 N SYNGA Want You Back 15 34 42 38 CHUMBAWAMBA/Amnesia 30 30 34 30 MATCHBOX 20/3am 21 21 36 41 TUESDAYSAtS Up To You
49 39 43 38 ROBYW/Show Me Love 47 43 46 32 INOJove You Down 25 27 37 34 NU FLAVOR/Meaven 30 30 36 30 ROBYN/Show Me Love 41 41 57 41 ROBYNDo You Reaty.
52 43 40 37 BILLIE MYERSAGss The Ran 64 48 73 32 USHER/You Make Me Wanna. 31 28 31 33 MAICHBOX 20/3am 48 30 38 30 SUGAR RAYFN 38 38 42 39 MEREDTH BROOKSMWhat Would Happen
17 25 36 37 MONOAfe in Mono - 7 8 30 BRIAN MCKNIGHT/Anytme 8 22 32 32 BACKSTREET BOYS/Everybody. 16 18 21 30 THIRD EYE BLINDHows ht Going To Be 35 35 37 38 THIRD EYE BUNDMows it Gong To Be
11 19 35 34 ERIC CLAPTONMy Father's Eyes 46 69 30 29 SMASH MOUTHWatkir' On The Sun 64 24 31 31 THIRD EYE BLINDMow' tt Gong To Be 18 30 35 30 USHERou Make Me Wanra 41 41 36 38 N SYNGA Want You Back
17 34 36 34 CHUMBAWAMBA/Amnesia 30 28 29 29 PAULA COLEA Don't Want To Wast = - 28 MARIAH CAREYMy All 16 16 19 18 N SYNC1 Want Yoy Back 36 36 39 37 LISALOEBA Do
59 35 29 33 THRD EYE BLINDMows 1t Gomng To Be - 19 19 29 BACKSTREET BOYS/Everybody. 23 26 SODAP/Ths Is How We Party 16 16 15 18 BEN FOLDS FIVE/Bnck 39 39 29 37 ALL SAINTS Know Where its At
24 23 30 31 EDWIN MCCAINY Be 29 25 33 28 ROBYN/Show Me Love 19 26 FASTBALUThe Way 18 18 23 18 DAKOTA MODWA Promise | Make 18 18 38 36 GREEN DAY/Time Of Your Lie.
19 29 FASTBALLThe Way 17 27 23 26 MARCY PLAYGROUND/Sex Ang Candy 3t 34 40 25 ROBYNDo You Reali.. 16 13 18 JAMES HORNER/Southampton - 24 35 BRIAN MCKNIGHT/Amthime
39 27 20 28 GREEN DAY/Time Ot Your Life... 46 32 31 25 BILLIE MYERSKiss The Ran 15 23 23 21 DAXOTA MOON/A Promise | Make 18 18 25 18 SIMONE JAYManna B Like A Man 37 37 37 34 INOJLove You Down
18 27 27 FIONA APPLE/Shadoviboxer 19 26 19 23 QUAD CITY DUST'mon N Rude it.. - 14 20 USHERMe & Slow 18 16 15 18  BILLIE MYERSAGss The Ran 42 42 19 32 TONIC/Open Up Your Eyes
54 60 37 26 CELINE DIONMy Heann Wil Go On 31 32 32 22 NOTORIQUS 8..G/Mo Moriey Mo Problems - 19 GO0 GOO DOLLY/Ins 16 18 20 18 ROBYNDe You Realy 32 32 35 32 NUFLAVORMHeaven
12 23 25 REBEKAH/SIN So Well 25 25 27 22 MARK MORRISON/Return Of The Mack 37 31 37 18 N SYNGA Want You Back 16 13 18 VEAVE/Bater Sweel 24 24 25 31 VERVE/Bdtes Sweel..
37 34 28 25 TUESDAYS/fs Up To You 18 21 KP. & ENVYUSwing My Way - 13 22 18 HANSONWerd 16 16 16 16  AQUATum Back Time 19 29 BACKSTREET BOYS/Everybody.
33 33 27 22 PAULA COLEMe - 20 20 21 CHUMBAWAMBA/Amnesia 16 9 20 17 TUESDAYSIHS Up To You 16 16 13 16 ERIC CLAPTDNMy Father's Eyes 22 24 USHERMce & Siow
20 21 SISTER HAZELAI For You 22 23 18 21 MARIAH CAREYHoney e 12 15 BRIAN MCKNIGHT/Anytime 16 ROCKELL/n A Dream 17 23 JANETA Get Lonely
27 17 20 21 CHUMBAWAMBA/Tubthumping 21 22 16 21 ROBYNDo You Know (What | 17 17 19 15 UNCLE SAMA Don't Ever Want. o 16 GREASE MEGAMIX/Grease Megamux 44 44 29 23 MADONNAFrozen
23 13 13 19 MATCHBOX 20/Push 28 24 27 20 BOYZ H MEN'4 Seasons Of 21 30 19 14 BEN FOLDS FiVE/Bnck 16 16 15 14 BACKSTREET BOYS/Everybody.. 21 21 18 23 AQUATum Back Time
39 22 18 19 SUGAR RAYFY 26 23 22 20 ROBYNDo You Really. 7 13 10 JANET? Get Lonely 14 DESTINY'S CHILONo. No. No 14 21 ERIC CLAPTONMy Fathers Eves
12 14 14 16 PAULA COLEA Dont Want To Wait 9 9 9 19 ODESTINYS CHILONo. No. No 7 LISA LOEB/LetS Forget. 14 HANSONMWeird 37 37 37 18 BEN FOLDS FIVEBrick
33 36 12 15 BEN FOLDS FIVEBnck 15 14 5 19 BEN FOLDS FIVE/Bnck 7 REBEKAH/SIn So Well 14 INNER CIRCLE/Not About Romance § 5 21 15 DESTINYS CHiLDMe. No. No
9 13 12 SARAH MCLACHLAN/Ad 16 20 20 19 BLACKSTREETANG Drggity = 7 PAULA COLEMe 14 You Like a3 B 13 SDAP/THS s How We Party
11 OUR LADY PEACEClumsy 17 1t 11 19 THIRD EYE BLINO/Sem:-Charmed Lie v 7 ERIC CLAPTONMYy Fathers Eyes - 16 13 14 MARCY PLAYGROUNO/Sex And Candy 11 HANSONWeird
CHERRY POPPIN ../Zoot Sut Riot 29 25 12 18 CHUMBAWAMBA/Tubthumping 20 22 10 7 TONIC/Open Up Your Eyes 18 16 15 14 BRIAN MCKNIGHT/Anytime 42 42 26 10 PAULA COLEMe
N SYNCA Want You Back 15 18 16 18 SUGAR RAY/Fy - SARAH MCLACHLAN/Adia 14 PATRIZIANVOKES n My Head 10 OUR LADY PEACEClumsy
14 21 20 17 EN VOGUEDon Let Go {Love} 14 SOAP/TN I How We Party 9 LISA LOEB/Lets Forget
20 24 17 17 PUFF DADDY./TI Be Mssing You 16 16 13 14 TONC/Open Up Your Eyes 6 6 7 8 DAXOTA MOON/A Promise | Make
13 10 12 16 VERVEMter Sweet 7 5 6 12 SHANIA TWAINou're Stil The One 5 7 REBEKAHSN So Well
31 16 19 16 LOS UMBRELLOSMNo Tengo Dinero 10 10 - 10 3RD PARTY/Can U Feel t S ANGEL GRANT/LY' Red Boat
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 CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

= JAMMIN
WXYV/Ballimore B = ] WBZZ/Pittshurgh WFLZ/Tampa WZJM/Cleveland KKRZ/Portiand. OR
H 1410) 653-2200 — (412) 820-9400 1813) 839-9393 (216) 621-9300 503} /228»0100
TODAY'S HIT MUSIC Ferguson/Dee 10day's Ml music Clark/EdgariLiltey Harnis;Romino tubanksiJackson Austin/Lara
PLAYS ARTIST/ITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS. ARTISTAITLE PLAY: ARTISTAITLE
IW 2w LW Tw IW 2w W W IwW W LW TW 3w 2w W Tw IwW 2W LW TW
13 15 34 93 MARCY PLAYGROUND/Sex And Candy 68 59 48 55 CELINE DIONMy Hean Will Go On 71 71 71 71 CELINE DIONMy Heant Will Go On 29 53 59 64 KLl & JOJO/AI My Lie 43 63 71 71 WILL SMTHGettin' Jiggy Wif It
82 91 90 92 CELINE DIONMy heant Wil Go On 64 57 47 55 SMASH MOUTHWallon' On The Sun 42 49 73 71 WILL SMITH/Gettin' Jiggy Wit It 31 44 54 60 MADONNAFrozen 47 59 63 69 JANET/Together Again
85 B9 93 91 KU & JOJO/NI My Life 60 57 51 53 MATCHBOX 20/3am 67 72 70 69 USHERYou Make Me Wanna 55 60 60 60 BACKSTREET BDYS/As Long As You. 41 41 53 67 UNCLE SAMA Don't Ever Want.
47 B4 90 8B USHERMKe & Siow 36 40 33 53 THIRD EYE BLINDHowS It Gong To Be 53 63 64 67 NATALIE IMBRUGLIATom 61 61 62 58 SAVAGE GARDEN/Tmuly Madly Deeply 66 68 55 64 SAVAGE GARDEN/Truly Madly Deeply
15 & 44 76 MATCHBOX 20:3am 58 57 48 44 SAVAGE GARDEN/Truly Madly Deeply 35 41 41 53 MAACY PLAYGROUND/Sex And Candy 59 59 52 58 BRIAN MCKNIGHT/Anytime 46 52 5t 56 N SYNC/ Want You Back
B7 90 59 57 MADONNAFrozen 35 35 30 42 BACKSTREET BOYS/As Long As You 59 42 45 49 MATCHBOX 203am 67 61 64 57 WILL SMITHGetbn' Jiggy Wit it 36 37 46 54 BILLIE MYERS/Kss The Ram
14 12 50 WYCLEF JEANSGane Til November 32 30 26 42 NATALIE IMBRUGLIATom 58 60 50 47 BILLIE MYERS/Kss The Ran 57 41 35 57 CELINE DIONMy Heart Will Go On 68 57 47 50 MATCHBOX 20/3am
33 71 46 49 BACKSTREET BOYS/As Long As You 33 30 33 40 MADONNAFrozen 27 18 32 47 Kl & JOJO/AI My Lde 32 33 32 41 W SYNCA Want You Back 47 43 42 49 BACKSTREET BOYS/As Long As You,
52 52 91 49 USHER/You Make Me Wanna 37 33 33 4D BILLIE MXERS/Kiss The Rain 71 68 65 46 SAVAGE GAROEN/Truly Madly Deeply 28 27 34 37 MATCHBOX 203am 33 36 41 a7 KLl & JOJO/AN My Lde
51 52 48 JANET/Together Agan 21 32 36 38 GREEN DAY/Time Of Your Lie - 5 36 43 TUESOAYS/ts Up To You 13 44 52 34 BOYZ Il MENA Song For Mama 65 73 71 46 CELINE DIONMy Heart Wil Go On
74 57 B3 46 ROBYN/Show Me Love 26 30 26 38 MARCY PLAYGROUND/Sex And Candy 73 68 45 43 JANET/Together Agan 55 57 37 31 USHERYou Make Me Wanna. 67 70 62 46 INOLLove You Down
26 34 33 44 BRIAN MCKNIGHT/Amytime 36 34 30 36 JANEY/Together Again 26 39 38 41 N SYNG Want You Back 29 25 30 30 JANET/Together Agan 32 30 39 46 MADONNAFrozen
§5 52 41 41 BACKSTREET BOYS/Everybody. 38 40 38 36 TONICH You Couid Only. 37 38 37 39 ROBYNDo You Realy 17 23 25 27 NATALIE IMBRUGLIA/Tom 27 32 32 38 NATALIE IMBRUGLIATom
39 48 43 37 SAVAGE GARDEN/Truly Mady Deeply 33 35 26 33 BEN FOLDS FIVE/Buick 36 26 34 39 MADONNAFrozen 26 21 19 27 USHERMe & Siow 48 42 26 34 SMASH MOUTHMWalkin' On The Sun
35 33 35 36 SUGAR RAYFY 31 33 28 33 VERVE/BMer Sweet. 41 44 42 36 ROBYN/Show Me Love 22 23 45 27 DRU HILLS Steps - 13 32 30 DESTINYS CHILDMo. No. No
27 40 10 36 SERMON, MURRAY./Rappers Deight 43 55 50 30 SUGAR RAYFy 51 46 41 34 (MAN! COPPOLALegend Of A Cowgr 19 22 23 26 BACKSTREET BOYSKEverybody 23 23 20 29 ELLEN DOW & SUGAR. /Rappers Delght
35 32 36 34 SMASH MOUTHMWalkia' Dn The Sun 16 25 25 28  TUESDAYSAts Up To You 39 37 34 34 AQUATum Back Time 20 23 25 26 UNCLE SAMA Don't Ever Want 71 60 42 28 USHER/You Make Me Wanna.
12 27 30 34 VERVE/Bitter Sweet. 27 28 28 28 TONICOpen Up Your Eyes 38 41 32 33 BACKSTREET BOYS/As Long As You. 9 25 20 25 LFO/The Way You Like 9 20 27 MARCY PLAYGROUNO/Sex And Candy
30 ROBYNDo You Realty. 35 40 34 27 ALLURE/AN Cried Out 50 49 42 32 SMASH MOUTHWalkr' On The Sun 32 29 35 25 JIMMY RAY/Are You Jimmy Ray? 33 29 28 26 ROBYN/Show Me Love
33 36 34 29 CHUMBAWAMBA/Tubthumping 37 37 24 25 LOREENA MCKENNITT/The Mummers’ Dance 5 12 30 32 CHUMBAWAMBA/Amnesia 21 21 20 24 SMASH MOUTHMalke' On The Sun 24 22 25 26 ROBYNDo You Really.
34 34 36 28 THIRD EYE BLIND/Serni-Charmed Life 20 25 22 25 MEREDITH BROOKS/Bitch 37 42 34 32 INOMLove You Down 21 17 21 24 SUGAR RAY/FY 26 24 22 24 THIRD EYE BLIND/Semi-Charmed Lte
48 31 30 28 MATCHBOX 20/Push 19 22 21 24 SISTER HAZEUAI for You 24 25 28 32 TONICH You Could Only. 16 19 20 23 KP & ENVYUSwing My Way 29 28 28 23 NOTORIOUS B.1G./Mo Money Mo Probiems
35 33 30 24 KP & ENVYUSwing My Way 15 16 13 23 ROBYNDo You Really 27 29 26 26 UNCLE SAMA Don't Ever Want 20 25 29 23 BILLIE MYERS/KIss The Rain 15 22 CHUMBAWAMBA/Amnesia
42 34 7 21 NATALIE IMBRUGLIATom 42 24 21 23 CHUMBAWAMBA/Tubthumping 21 9 16 25 THIRD EYE BLINOHowS It Gomg To Be 21 20 20 21 CHUMBAWAMBA/Tubthumping 29 28 24 18 PAULA COLE! Don't Want To Wait
16 31 19 REACT/Cant Keep My.. 20 22 20 23 WALLFLOWERS/One Headlight 17 20 13 24 BACKSTREET BOYS/Everybody 23 17 17 21 ROBYN/Show Me Love 41 44 23 15 ALLURE/AI Cred Out
18 AMBER/One More Night 16 22  SHAWN COLVIN/Sunny Came Home 21 22 19 21 NU FLAVORMHeaven 13 15 15 20 BACKSTREET BOYSAutt Playing -5 15 BACKSTREET BOYS/Everybody.
43 45 2B 18 HANSDNAWVeird 20 18 20 THIRD EYE BLINO/Semi-Charmed Lie 8 9 12 16 GINUWINEWhen Doves Cry 15 20 18 20 SPICE GIRLS/Say You'l Be There 18 17 16 14 BOYZ Il MEN/ Seasons O1.
18 16 SOAP/TS Is How We Party - 18 19 PAULA COLEA Don't Want To War 27 24 6 16 NOTORIOUS B.1.G/Mo Money Mo Probiems - - - 20 ALANIS MORISSETTE/Unmwited - - 5 13 SOAP/NS Is How We Party
9 11 15 16 DESTINYS CHILDNo. No. No 17 18 18 19 OMCHow Baarre 9 10 20 15 VERVE/Bitter Sweet. 18 23 18 20 REACT/Cant Keep My.. 12 10 14 12 VERVE/Bitter Sweet.
= 19 13 TANIA EVANS/Prisoner Of Love 42 33 - 19 MATCHBOX 20/Push 7 15 22 15 SHAWN COLVINNothin On Me & 13 19 SOAP/HSS s How We Party 33 23 13 12 JAMES HORNER/Southampton
10 14==43 TUESDAYS/Ms Up To You 20 17 16 18" PAULA COLEMe 12 7 11 14 JANETA Get Lonely 110 12 19 LA BOUCHE/Sweet Dreams 17 24 25 12 BEN FOLDS AVE/Bnck
6 S 7 DRUHILLS Steps - 17 EDWIN MCCAINT! Be 31 32 19 14 BOYZ I MEN/A Song For Mama 11 11 12 18 LA BOUCHE/Be My Lover - = - 12 USHERMKe & Slow
75 48 47 7--AQUATum Back Time 19 18 16 15 ERIC CLAPTONMy Father's Eyes 21 20 13 13 LDREENA MCKENNITY/The Mummers' Dance 18 14 19 17 GOD'S PROPERTY/Stomp 22 21 18 12 ERIC CLAPTONMy Fathers Eyes
15 6 6 6 BAOOKLYN BOUNGE/Get Ready To Bounce 17 11 15 KCI & JOJ0MI My Lite 12 14 13 12 BACKSTREET BOYS/Cuit Playing. 9 9 9 16 THIRD EYE BLIND/Semi-Charmed Lite 10 10 11 19 PAULA COLEMe
11 6 6 6 JIMMY RAY/Are You Jmmy Ray? e 14 CHUMBAWAMBA/Amnesia 12 11 12 12 ALLURE/AX Cred Out 17 14 16 16 BLACKSTREETNo Diggily - - 5 7 EDWINMCCAINTIBe
- 6 6 HOUSE HEROESMagic Orgasm 9 11 OUR LADY PEACEClumsy 10 8 11 HANSONWerd 14 12 17 15 PUR DADDY./ Be Missing You - 5 & 6 AQUATum Back Time
6 JAl/Heaven 11 REBEKAH/SIn So Well - 10 MARIAH CAREYMy Al 7 6 7 15 WILL SMITHMen In Black 7 6 5 5 ALLUREfLast Chance
14 12 8 11 USHER/ou Make Me Wanna. - - 5 10 SOAP/HS s How We Party 25 18 19 14 WALLFLOWERS/One Headiight 6 6 5 5 DAKOTAMOONA Promise | Make
3 == SHAWN COLVINothin On Me § 7 6 10 USHERMNce & Siow B 13 JAlHeaven == - - MARIAH CAREYMy A
17 15 17 10 MARIAH CAREYMHongy 11 11 12 13 LE CLICK/Tonght Is The Night “ - REBEKAH/SIn So Well
] MARKET #26
WKRQ/Cincinnati KMXV/Xansas City WPRO/Providence WNCI/Columbus, O WNVZ/MNortolk
(513) 763-5500 (816 756-5698 (401) 433-4200 m%? (614) 224-9624 (804) 497-2000
Klaproih/Lear 3 f l Zellner/Dylan Bristal/Morris Oimick/Sharpe TOOAY'S BEST MUSIC London/West
PLAYS. ARTISTITLE PLAYS ARTIST/TTLE PLAYS ARTIST/TITLE PLAYS ARTISTANITLE PLAYS ARTIST/TITLE
IW W LW TW IW W W Tw IW 2w W TW IW 2W LW Tw IWO2W LW TW
40 40 65 64 BEN FOLDS FIVE/Bnck 62 64 64 64 CELINE DIONMy Heart Will Go On 36 50 57 S4 NATALIE IMBRUGLIA/Torm 56 5B 57 60 JANET/Togetner Again 70 50 47 49 CEUNE DIONMy Heart Wik Go On
65 61 58 62 CELINE OIONMy Heart Will Go On 62 62 62 62 MATCHBOX 20/3am 54 53 57 53 MATCHBOX 203am 63 58 64 60 CELINE D!ONMy Heart Wil Go On 66 51 47 48 KP & ENVYVSwing My Way
64 66 61 61 SMASH MOUTHMation' On The Sun 60 62 62 62 SAVAGE GARDEN/Truly Madly Deeply 53 49 57 52 MAOONNA/Frozen 58 56 56 57 SAVAGE GARDENTrly Madly Deeply 36 36 37 47 MASE F/TOTALMWhat You Want
61 60 65 61 MATCHBOX 203am 48 50 60 60 USHER/You Make Me Wanna. 54 52 57 51 BILLE MYERS/Xiss The Ran 37 41 52 56 PAULA COLEN Don't Want To Wat 71 51 49 47 USHERMNke & Slow
42 46 45 46 VERVE/Brter Sweet . 56 58 58 SB JANET/Togetner Agam 52 49 53 50 CELINE DIONMy Heart Will Go On 58 56 56 56 MATCHBOX 20/3am 70 51 48 47 DESTINYS CHILD/No, No, No
42 44 42 43 BILLIE MYERSKrS The Ram 54 54 56 56 BACKSTREET BOYS/As Long As You.. 56 50 55 49 SAVAGE GARDEN/Trly Madly Deeply 50 43 29 53 BLESSID UNION/Lght In Your Eyes 72 49 46 46 K-CI & JOJO/AN My Life
29 35 38 43 MARCY PLAYGROUND/Sex And Candy 34 36 54 54 NATALIE IMBRUGLIATom 53 50 53 49 BACKSTREET BOYS/As Long As You.. 49 47 36 46 BACKSTREET BOYS/As Long As You 42 37 36 45 'N SYNGA Want You Back
35 44 43 43 NATALIE IMBRUGLIA/Tom 58 58 50 52 BILLIE MYERS/Kiss The Ram 36 32 33 37 BEN FOLDS FIVEBnck 30 40 49 43 MATCHBOX 20Push 33 39 41 43 TIMBALAND & MAGOOAW 2 Luv You
15 35 31 42 MADONNAFrozen 44 44 42 44 BEN FOLDS FIVE/Brck 18 18 19 36 HANSONWerd 11 36 39 42 USHER'You Make Me Wanna 25 22 16 38 BACKSTREET BOYS/Everybody.
22 27 37 41 SAVAGE GARDENTrly Mady Deeply 40 42 40 40 MADONNAFrozen 35 38 36 36 N SYNC! Want You Back 40 39 42 42 ROBYN/Show Me Love 35 38 35 38 BRIAN MCKNIGHT/Anytime
45 41 41 4p LOREENA MCKENNITT/The Mummers' Dance 32 32 38 38 N SYNGA Want You Back 35 24 28 34 JANET/Together Again 41 36 38 41 SUGAR RAY/FRy 18 20 13 37 RO8YNDo You Realy.
33 EVERCLEARA Wi Buy You. 38 40 40 36 LOREENA MCKENNITT/The Mummers’ Dance 40 32 34 34 SMASH MOUTHMalln' On The Sun 42 54 49 40 CHUMBAWAMBATubthumping 36 37 36 37 QUEEN PENAI My Love
33 35 28 32 AQUATum Back Time 20 34 36 WILL SMITHGettn' Jiggy Wit It 54 34 30 33 LOREENA MCKENNITT/The Mummers' Dance 37 38 40 38 MAOONNAFrozen 73 51 46 37 SAVAGE GARDEN/Trly Madly Deeply
34 35 28 31 PAULA COLEMe 30 30 26 32 MARCY PLAYGROUNO/Sex And Candy 23 26 25 32 ROBYNDo You Realy. 39 38 36 38 SISTER HAZEL/AN For You 19 33 36 35 LSGFAL../Cuncus
27 32 31 31 TONICOpen Up Your Eyes 24 30 30 30 ROBYNDo You Really 31 30 23 32 SHANIA TWAINYou're St The Orie 38 33 33 37 THIRD EYE BLINO/Semi-Charmed Lie 28 36 36 35 NEXT/oo Ciose
30 31 28 31 THIRD EYE BLINOHow's it Going To Be 24 24 26 24 PAULA COLEMe 35 33 34 31 THIRD EYE BLINDMow's R Gong To Be 13 29 33 36 NATALIE IMBRUGLIATom 39 40 36 31 LOS UMBRELLOSNo Tengo Dinerc
16 29 31 29 JONWY LANGMssng Your Love 36 36 30 24 VERVE/Bitter Sweet 14 19 22 31 KLl & JOUAN My Lite 19 24 41 35 BILLIE MYERS/GsS The Ran 11 1% 15 23 PRINCE BE, KY-MAN(./Gotta Be
o 27 FASTBALL/The Way 14 16 20 24 K-CI & JOXNAN My Lfe 27 28 20 30 VERVE/Bitter Sweet 49 38 39 32 SMASH MOUTHMWalkn' On The Sun 19 20 18 21 SOAP/ThS Is How We Parly
30 26 32 27 JMMY RAY/Are You Jimmy Ray? 22 24 24 22 TUESDAYSMS Up To You 16 16 16 28 MARCY PLAYGROUNO/Sex And Candy 45 40 34 31 CHANTAL KREVIAZUK/Surmounded 20 19 19 21 AMBER/One More Night
63 65 26 26 MEREDITH BROOXS/What Would Happen 16 18 22 20 SHAWN COLVINAothin On Me - 25 23 27 PAULA COLEMe 13 15 19 29 K1 & JOJO/AI My Life 6 11 12 20 REACTACan' Keep My.
39 40 39 25 GREEN DAY/Time Of Your Lie. 14 20 20 TONIC/Open Up Your Eyes 31 30 25 25 TUESOAYS/MS Up To You 20 20 23 23 WILL SMITH/Gettin' Jiggy Wit It 69 49 45 19 WILL SMITHGettin' Jiggy Wi It
17 14 17 24 £AIC CLAPTONMy Father's Eyes 18 22 20 20 ERIC CLAPTONMy Fathers Eyes. 13 15 18 17 SISTER HAZEL/AN For You 11 16 15 21 THIRD EYE BLINDMowsS ft Going To Be - 13 19 JANETA Get Lonely
22 24 25 23 SUGAR RAYMy 14 14 18 20 AQUA/Tum Back Time 7 17 20 16 CHUMBAWAMBA/Amnesia 15 23 15 21 VERVE/Biter Sweel 20 18 11 17 HANSONAWerd
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- 10 27 PAULA COLEMe 29 25 28 23 MATCHBOX 20Push 3 18 16 CHUMBAWAMBATubthumping - 22 BRIAN MCKNIGHT/Anytime 16 16 18 16 AQUATum Back Time
2 26 26 ROBYNShow Me Love 13 14 13 22 JAMES HORNER/Southampton 25 24 24 14 SEVEN MARY THREE/Needle Cant Burn 21 27 26 22 MAAK MORRISONRetum Of The Mack 13 ROBYNDo You Realh
37 28 26 SUGAR RAYFY 10 11 14 21 K1 & JOJO/AI My Life 16 17 18 14 BARENAKED LADIESBrian Wikson 20 19 16 21 BACKSTREET BOYSEverybody 129 ROBYNShow Me Love
71 53 26 BACKSTREET BOYS/As Long As You. 20 20 22 20 ERIC CLAPTONMy Fathers Eyes 19 17 18 14 THIRD EVE BLIND/Semr-Chasmed Lite 20 20 21 21 BACKSTREET BOYS/Out Playng, TUESDAYSAS Up To You
21 23 26 TONCH You Couk! Ony 17 16 16 19 SHANA TWAINYouTe Sl The One 18 18 13 13 MATCHBOX 20Push 2 20 20 20 KP & ENVYVSWig My Way - FASTBALL/The Way
45 35 26 CHUMBAWAMBATubthumping - - 20 17 TONICH You Could Only 18 16 14 13 COLLECTIVE SOULLsten 20 20 20 20 CHUMBAWAMBA/Amnesa
33 27 26 INQJiowe You Down 7 7 13 16 PAULA COLEMe 13 13 10 13 ALANIS MORISSETTE/AR | Really Want 118 20 19 MARCY PLAYGROUND/Sex And Candy
20 24 25 THIRD EVE BLND/Semr-Chamed Lite 21 18 12 15 TUESDAYS/Hs Up % You - - - 12 EVERCLEART Wil Buy You. 20 23 21 18 EN VOGUEDont Let Go (Love)
33 25 24 SISTER HAZEL/AU For You 13 12 12 GREEN DAY/ime Of Your Lie 16 18 17 12 BEN FOLDS FVE/Brok 17 13 15 16 MATCHBOX 20Push
24 29 24 USHER/You Make Me Wannia 13 16 13 12 BEN FOLDS FVE/Bnck 2519 7 12 NAKED/Raning On The Sky 22 36 37 15 AOUATum Back Time
21 33 23 DAKOTA MOON‘A Promise | Make 13 16 13 11 iMOWLove You Down 1411 12 12 WHITE TOWNYour Woman
20 21 21 ALLURE/AK Cred Out -5 12 11 MARCY PLAYGRDUND/Sex And Candy 12 12 10 $1 NO DOUBT/Don' Speak
19 24 20 JAMES HORNER/Southampton S 7 7 SHEMOVESAS Your Love 14 12 13 $1 FAR T00 JONES/AS Good As You
10 15 SHE MOVES/S Your Love § 7 7 ROCKELLn A Dream 12 11 12 $1 EVERCLEARSanta Monca
16 10 12 WILL SMITHGettn Jiggy We It -5 7 7 BARENAKED LADIESBran Wison 15 13 12 11 OMCMow Bzarre
8 REBEKAHSI So Wel 8 5 7 7 DAKOTAMOONA Promise | Make 15 11 12 $1 TN You Could Onhe.
5 5 HANSONWerd 7 7 7 7 CHUMBAWAMBA/Amnesia 21.21 21 10 OUR LADY PEACE/Chimsy
< - LISA LOEBLets Forget. 7 6 6 7 EDWINMCCANYY S 19 16 17 10 PAULA COLEN Dont Want To Wat
MARKET 254
WDJX/Lovisville KJYO/Oktahoma City WGTZ/Dayton WRVG/Richmond = WFLY/Albany, NY
(502) 589-4800 3 1405) 840-5271 (937) 294-5858 (804) 576-3200 e et Mot~ | 1(518) 786-6600
Matthews/Phillips v McCoy:Barreda m Luczak/Steele McKay/Dylan Dawes/Witliams
PLATS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTISTMILE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
IW W LW TW IW W LW Tw AW IW LW TW IW W LW TW IW 2w LW W
5674 77 76 WILL SMITH/Getn' Jiggy Wa it 70 71 70 70 MATCHBOX 20/3am 50 58 63 66 BILLIE MYERS/uss The Ran 68 69 66 71 CELINE OONMy Heart Wil Go On 60 61 61 60 MATCHBOX 203am
4142 72 76 N SYNCA Want You Back 72 69 71 70 SAVAGE GARDENTu Mady Ceeply 60 57 63 62 CELINE DIONMy Heart W Go On 69 67 68 69 WILL SMITHGete Jiggy Wit It 55 59 59 60 NATALIE IMBRUGLIATom
74 76 76 76 SAVAGE GARDEN/Trul Mady Deeply 70 70 70 69 BACKSTREET BOYS/AS Long AS You. 58 62 57 61 SAVAGE GARDENTU Madly Deeply 62 63 68 67 BACKSTREET BOYS/As Long As You. 23 56 60 59 MACONNAFrozen
5 5 73 73 MATCHBOX 203am 29 28 34 53 BILLIE MYERS/Kiss The Ran 58 56 57 57 MATCHBOX 203am 63 63 68 65 SAVAGE GARDENTiuly Mady Deeply 60 61 61 59 CELINE DIONMy Heart Wil Go On
7575 76 72 CELINE DIONMY Heart WH Go On 27 30 30 51 NATALIE IMBRUGLIATom 49 45 33 55 THIRD EYE BLINDHow's h Gong To Be 53 62 65 63 MAICHBOX 20/3am 60 61 61 59 SAVAGE GARDENTruly Maly Deeply
33 31 37 61 NATALEE IMBRUGLIATom 70 71 69 51 USHERNou Make Me Wanna 7 - 38 49 ‘N SYNGA Wart You Back 55 52 57 62 ROBYNShow Me Love 25 30 25 59 KLI & JOJOMI My Lte
5341 70 43 USHERYou Make Me Wanna 24 25 24 49 JIMMY RAY/ve You Jimmy Ray? 49 45 54 49 BACKSTREET BOYS/AS Long As You 47 51 52 53 JANET/Together Agam 28 25 27 45 WILL SMITHGeltn Jiogy WA It
30 76 44 42 BILLE MYERSKiss The Ran 56 54 24 46 THIRD EYE BUNDMows It Goig To Be 33 30 28 48 WILL SMITHGenn' Jggy Wit It 52 49 52 52 MATCHEBOX 20Push 14 23 25 35 ROBYNDo You Reah
11 14 35 42 MADONNATFrozen 48 70 70 46 AEROSMITHPnk 48 46 47 47 USHERou Make Me Wanna 48 45 50 48 MADONNAFrozen 25 35 30 35 SHANIA TWAINYou'e Sul The One
42 41 41 42 JIMMY RAY/Are You Smmy Ray? 49 43 71 41 JANET/Together Agam 35 41 44 46 LUTRICIA MONEAL/AInY That Just 54 54 46 48 N SYNCAWant You Back 1112 19 25 HANSONWend
26 32 33 &1 KCI& JUOA My Lie 22 22 28 36 KL & JOIVAI My Lfe 29 35 43 46 ROBYNDO You Reaiy.. 16 38 47  AQUATum Back Time 26 23 24 25 N SYMU Want You Back
29 40 38 41 THIRD EVE BLINDHows It Gomg To Be 15 15 21 33 MARCY PLAYGROUNO/Sex And Candy 36 33 45 45 JIMMY RAY/Ar You Jimmy Ray? 47 45 44 46 NU FLAVORHeaven 61 59 58 25 JANET/Together Again
2330 38 38 UNCLE SAMA Dont Ever Want 1120 27 29 SHANA TWAINYou're St The One 27 28 40 43 K01 & JOIO My Lie 46 46 48 46 KL & JOLVA Wy Lie 11 23 24 24 BACKSTREET BOYS/Everybody.
40 25 19 32 SOMETHIN' FOR /My Love Is The Shin' 26 27 28 21 MADONNAFrozen 39 39 30 42 AQUATum Back Time 39 40 48 43 THIRD EYE BLINDHows It Going To Be 28 25 24 24 OAKOTA MOONA Promise | Make
13 13 19 31 MARCY PLAYGROUND/Sex And Candy 16 24 24 27 ROBYNDo You Aeally. 28 38 40 41 MARCY PLAYGROUND/Sex And Candy 36 41 38 40 NATALE IMBAUGLIATom 45 60 61 24 BILLIE MYERS/iss The Ran
38 38 31 30 DESTINYS CHILDMo. No No 25  ALANIS MORISSETTE/Uninvited 39 42 41 41 MADONNAFrozen 42 35 41 4D TUESDAYSAYS Up To You 12 10 23 23 CHUMBAWAMBA/AMnesa
45 26 27 25 SMASH MOUTHAVakin' On The Sun 12 15 18 25 WILL SMITHGetor’ Jggy Wit it 42 39 38 40 NATALIE IMBRUGLIATom 61 47 44 39 USHERNou Make Me Wanmd. 23 20 26 22 AQUATum Back Time
- 25 INGLove You Down 14 22 19 23 8EN FOLDS FIVE/Brick 41 30 34 38 BEN FOLDS FIVE/Brck 55 39 40 39 TONICAt You Coisd Onk 25 24 19 21 LOREENA MCKENNTT/The Mummers' Dance
25 BACKSTREET BOYS/Cut Playing 7 12 10 18 PAULA COLEMe 45 43 46 34 INOVLove You Down 37 40 36 38 BILLIE MYERS/Kiss The Ran 9 10 12 21 TUESDAYSHS Up To You
24 23 24 24 IANEVTogether Agam 8 13 17 17  AQUATum Back Time 25 30 29 33 CHUMBAWAMBA/Amnesia 35 36 34 36 GREEN DAY/Tme Of Your e 41 25 22 20 JMMY RAY/Are You Jmmy Ray?
3123 24 24 BACKSTREET BOYS/AS Long AS You.. 26 27 13 16 GREEN DAY/Time Of Your Lk 28 31 32 TUESDAYSIs Up To You 16 37 38 35 ROBYNDo You Realy. 16 20 18 20 THIRD EYE BLIND/Semy-Charmed Lite
24 31 33 19 LSGMy Body 15 12 12 16 N SYNCA Wani You Back - 31 JANET/ Get Lonely 32 36 38 34 LA LOEBA Do 8 10 19 19 USHERMe & Sow
7 12 11 14 BACKSTREET BOYS/Everybody. 14 14 16 16  DAKOTA MOONA Promse | Make - 22 30 HANSONWerrd 38 33 36 34 NOTORIOUS B.G.Mo Money Mo Problems 18 20 18 19 ROBYNShow Me Love
<77 14 INNETA Get Lonely 78 10 13 UNCLE SAWI Dont Ever Want 26 41 27 30 MEREDITH BROOKS/What Woukd Happen 33 27 31 32 BROOKLYN BOUNCEGet Ready To Bounce 22 20 20 19 NOTORIOUS B.1G.Mo Money Mo Problems
6 7 11 13 KP & ENVYVSwng My Way 14 14 14 13 CHUMBAWAMBAAmnesia 22 29 BRIAN MCKNIGHT/Anytime - 16 30 SOAP/HS is How We Party 2119 20 19 BACKSTREET 80YS/ut Playing.
16 19 37 12 AL SAINTSA Know Where s At - - 5 11 BACKSTREET 80YSEverybody 19 26 24 28 SUGAR RAVFY 26 30 38 27 LOAEENA MCKENNITT/The Mummers' Dance 20 25 22 18- BEN FOLDS FIVE/Bnck
6 13 13 11 SHAWN COLVINAotn On Me 8 10 11 10 TONICOpen Up Your Fyes 55 57 47 27 LiSA LOEBA Do 27 29 28 26 MASEFeel So Good 9 10 10 18 PAULA COLEMe
< 5 11 11 REACTACant Keep M. 5 7 REBEKAHSA So Wel 44 46 45 26 BLESSIO UNIONLight In Your Eyes 15 25 26 KP & ENVYVSwig My Way 18 18 17 18 MEREDITH BRODKSMhat Would Happen
15 16 14 10 AQUATum Back Time 7 8 7 DESTINYS CHILDMo. No. No 23 26 KP & ENVYVSwing My Way 22 28 25 25 BACKSTREET BOYS/Everybody. 25 18 19 18 BACKSTREET BOYS/AS Long As You
5 5 7 10 BRIAN MCKNIGHT/Anytme - 5 7 SOARMS Is How We Pary - - 25 BLARMave Fun, Go Mad 18 17 18 15 USHERMNKe & Skw 27 26 23 18 USHER/You Make Me Wann
5 7 7 10 TUESOAYSAs Up To You - - 5 7 ERIC CLAPTONMy Fathers Eyes 23 21 21 25 SMASH MOUTHWanr On The Sun 7 11 12 BEN FOLDS FVE/Bnck 23 18 17 17 LEANN AIMESHow Do | Lve
41 39 17 10 ROBYNDo You Reall 5 15 11 7  TUESDAYSHS Up To You . 20 24 BACKSTREET BOYS/Everybody. - - 12 MARCY PLAYGROUND/Sex And Candy 63 24 19 17 SMASH MOUTHWalka' On The Sin
117 7 9 BENFOLDS FIVE/Bnck 5 8 8 7 FIONA APPLE/Shagowboxer o 37 24 24 23 JANET/Together Again 13 14 12 12 ORU HILUD Steps 20 18 18 17 SISTER HAZELAI For You
6 7 7 9 USHERNCe S Sow 11 9 7 SARAH MCLACHLANAGR 13 20 19 23 USHERMice & Slow - BRIAN MCKNIGHT/Anytime 17 16 - 16 CHUMBAWAMBATubthumplng
5 5 5 9 EAIC CLAPTONMy Fathers Eyes 7 9 7 EDWIN MCCANAI B 26 24 22 19 WALLFLOWERS/One Headiight 18 20 18 16 SUGAR RAYFY
6 9 7 8 EDWINMCCANII Be - 5 6 JAVHeaven 22 20 18 19 SHERYL CROWIA Change Would Do - 15 SOAP/ThS Is How We Party
1617 9 8 MASEResl So Good < 5 ELTON JOHNRecover Your Soul 18 11 16 18 MEREDITH BROOKS/Bitch 1114 REACTICanY Keep M.
§ 5 5 B DRUHILLS Steps 5  BLAIRMave Fun, Go Mad 13 40 23 18 PAULA COLEA Dont Wart To Wart 14 11 14 JANANear Me
5 5 5 8 SHANIA TWAINYoure Stil The One 28 30 15 5  BLESSID UMONLgh in Your Eyes 50 46 19 15 ALLURE/A Cred Out 9 10 10 14 BRIAN MCKNIGHT/Anytime
6 6 6 7 TONCOpen Up Your Eyes < - MARIAH CAREYMMy Al 39 29 7 ¥4 JAMES HORNER'Southampton 11 12 14 14 SHE MOVESALS Your Love
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s [T CHR/RHYTHMIC TOP 50 SREARERE
APRIL 3, 1998 . VOICES OF THEORY
T Dimelo (Say It) (H.0.L.A./Red Ant)
W W W  ARTISTTITLELABEL(S) ,—rw W W W STATIOLZIT:I'J.DS TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
K-Cl & JOJO All My Life (MCA) 2507 2602 2621 2648 4500 ikl &0 . D |
BRIAN MCKNIGHT Anytime (Mercury) 2587 2607 2580 2468  47/0 5
s USHER Nice & Slow (LaFace/Arista) ~ 2378 2495 2573 2605  47/0 e Uu:R;:cEMBUE;nﬁr lﬁ)u:cf; : g:gef/vz)
10 o NEXT TOO C|OSE (AHSta) M 1981 1797 1646 1397 44/0 TOTAL PLAVSIINCR‘E‘A‘SE TOTAL STATIONS/ADDS CHART
© K.P. & ENVYI Swing My Way (FastiVest/EEG) 1841 1791 1875 1871 4311 532/46 21/0
CELINE DION My Heart Will Go On (550 Music) 1702 1861 1945 1943  33/0
MASE /TOTAL What You Want (Bad Boy/Arista) 1615 1621 1554 1463  42)0
©  WILL SMITH Gettin’ Jiggy Wit It (Columbia) 1568 1560 1521 1535  -31/0
w un o @ SYLK-E FYNE Y/CHILL Romeo And Juliet (Grand Jury/RCA) 1467 1295 1305 1058  38/1 i
g DESTINY'S CHILD No, No, No (Grass Roots/Columbia) 1405 1354 1511 1515 39/2 ARTIST TITLE MBAELZ)OST ADDED- —
u % u JANET | Get Lonely (Virgin) 1282 1068 876 628 4272 :
W % u @ PUBLICANNOUNCEMENT Body Bumpiv Yippie Vi-vo (ASK) 1218 985 689 388 385 | an o e &
» @ SAVAGE GARDEN Truly Madly Deeply (Columbia) 1177 1160 1124 1157 200 JOE All That | Am (dive) 8
@ MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury) 1146 903 807 776 35/4 MARIAH CAREY My All (Columbia) li
w e 5 UNCLE SAM | Don't Ever Want To See You.. (Stonecreek/Epic) 1069 1250 1402 1465 31/0 MASTER P Make ‘Em Say Ugh (No Limit/Priority) 6
~— 15 TIMBALAND & MAGOO Luv 2 Luv You (BlackGround/Atiantic) 1019 1043 1184 1196 27/0 DR. DRE f/L.L. COOL J Zoom (AftermatfVnterscope) 5
@ LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia) 802 ~ 693 618 528 2972 ANGEL GRANT Lil' Red Boat (Flyte Tyme/Universal) 5
2 v w1 MADONNA Frozen (Maverick/WB) 827 814 845 724 240 | MYAUSISQOOF DRUHILL Its Al. (Universib/interscops) ©
) . PUBLIC ANNOUNCEMENT Body Bumpin' Yippie... (A&M) 5
19 19 19 WYCLEF JEAN Gone Till November (Ruffhouse/Columbia) 817 854 794 794 321 MONTELL JORDAN Let's Ride (Def Jam/RALMercury) 4
noou s USHER You Make Me Wanna... (LaFace/Arista) 810 995 1046 1218 271
v 2 2 2 LSG My Body (FastWesvEEG) 720 780 769 910 2411
w @  XSCAPE The Arms Of The One Who... (So So Det/Columbia) 702 537 237 35 2973
% 2w 2 LSGHL.L., BUSTA & MC LYTE Curious (FastWest/FEG) 693 819 788 639 26/ MOST INCREASED
s 2 o  ICECUBE We Be Clubbin' (Heavyweight/A&M) 637 637 624 509 221 PLAYS L
6 5 2 2 SWV Rain (RCA) 623 808 891 1015 220 ARIST TTLE LABEL(S) INCREASE
% w» x @ MACK 10 #/iCE CUBE & SNOOP... Only In California (Priority) 571 540 471 479 2400 MONTELL JORDAN Let's Ride (Def Jam/RALMercury) +243
%5 2 25 27 2PAC1/ERIC WILLIAMS Do For Love (Amaru/Jive) 571 608 566 576 21/0 PUBLIC ANNOUNCEMENT Body Bumpin' Yippie... (A&M) +232
BREAKER @ VOICES OF THEORY Dimelo (Say Ity (HOLA/RedAnt) 566 418 391 209 28/0 | JANET!GetLoney (Virgin) . [
preaker @  PRINCE BE, KY-MANI & JOHN F Gotta Be.. (Gee StreetV2) 532 486 462 384 210 |\ ?‘R"él& P”j';sf”)"z Pl e R
o w x v QUEEN PENwLOSTBOYZ& CREW Pary.. LI/ Manntrscope) 521 551 433 290 232 | Syuxs wYNE sCHL e ot e Grand dayRCA) 72
5w 20 3 'NSYNC|Want You Back (RCA) 526 539 517 444 18/0 XSCAPE The Arms Of The One... (So So DefiColumbia) +165
s 20 m  »  OLSKOOL f/K. SWEAT & XSCAPE Am | Dreaming (Kea/Universal) 514 532 562 482 19A MARIAH CAREY My All (Columbia) +162
s x €D BACKSTREET BOYS Everybody (Backstreet's Back) (Jive) 485 439 393 172 231 MYA /31500 OF DRU HILL It's All.. (University/interscope) +156
5 18w MARIAH CAREY f/BONE THUGS. .. Breakdown (Columbia) 450 490 808 1031 140 VOICES OF THEORY Dimelo (Say 1t) (H.O.LA/Red Ant) +148
w w » 3 ROBYN Do You Really Want Me (RCA) 438 458 457 334 1972
s JANET Together Again (Virgin) 432 551 610 707 12/0
MARY J. BLIGE Seven Days (MCA) 427 511 515 545 17/0 HOTTEST
@ . m s ARETHA FRANKLIN A Rose Is Still A Rose (Arista) 400 435 416 381 2000 RECURRENTS
B 23 3% @ BOYZ Il MEN A Song For Mama (Motown) 380 451 706 903 14/0 ARTIST TTE LABELS
% HI TOWN DJS Ding-A-Ling (Restless) n 319 201 99 20/2 . :
EESUTP @ TAMIA Imagination (QestVB) 3/ 259 26 216 191 | R e ﬂ‘;;;:)b'ems (Bad BoylArst)
B 34 42 2 MILITIA Burn (Red Ant) 363 375 464 416 11/0 INOJ Love You Down (So SoyDef/Columbia)
% @ o« BACKSTREET BOYS As Long As You Love Me (Jive) 353 386 360 491 1000 TOTAL What About Us (LaFace/Arista) ‘
besuth @ BUSTA RHYMES Tum It Up (Elektra/EEG) 339 232 139 60 241 NU FLAVOR Heaven (Reprise)
w = SERMON, MURRAY & REDMAN Rapper's Delight (Priority) 338 410 473 429  10/0 PUFF DADDY & FAITH EVANS 112 [} Be Missing.. (Bad Boy/Avisty)
s @ TIMBALAND & MAGOO Clock Strikes (BlackGround/Atlantic) 335 309 218 138 22/2 MARK MORRISON Return Of The Mack (Atlantic) ]
w w a o JD{/BRAT & USHER The Party Continues (So So DefColumbia) 332 341 297 289  12/0 BOYZ Il MEN 4 Seasons Of Loneliness (Motown)
GEsUTP @  LOX Money, Power, And Respect (Bad Boy/Arista) 323 201 164 138 1472 %t‘d';m“c;\'ﬂee“n?;thzgicfc’;”/iﬁ%C’aV")
@ MASTER P Make ‘Em Say Ugh (No Limit/Priority) 307 261 200 167  23/6
m @ MARIAH CAREY My All (Co,umbla) 284 122 =1 - 2371 Breakers: Songs registering 500 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. i two songs are
This chart reflects airplay from March 23-29. Songs ranked by total plays. Highlighted songs indicate Breaker. 3‘.?;’.'?42i.m.ﬁiie"a'sifﬁaihsﬁi‘;"?n'f's?n;’?m‘iﬁemg",:?!:{'ilik'if'ﬁi J
49 CHR/Rhythmic reporters. 47 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. Increases in total plays. Welghted chart appears on R&R ONLINE

| R&R CHR/Rhythmic @- D
DiNG-A-LING BDS Rhythmic Top 40 54*- 42*
#1 Soundscan Single In Hawaii 2nd Week!

New: KPTY/Phoenix- a 11x KWIN/Stockton
KTFM WJMH
Spins:
LULIRL L KYLD 21x KYLZ 50x KLUC 31x KQMQ 51x .
KBOS 31x KIKI 61x KXME 99x KOHT 19x.
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CHR/RH ' ' HM’c April 3,1998 R&R ® 51
] = TOTAL PLAYS — TOTAL
H SRR . LW STTONSADDS o nhRE AL CODL J Zoom (Afermathvinterscope) | PUFF DADDY FMASE Been Around... (Bad Boy/Arisia)
 K.P. & ENVY! Swing My Way (EastiVestEEG) 4144 4571 1181 1ol Plays: 273, Total Stations: 18, Adds: 5 Total Plays: 160, Total Stations: 4, Adds: 1
2 @ SYLK-E. FYNE F/CHILL Romeo And Juliet (Grand Jury/RCA) 3599 3250 12073 o , ) ,
) o QUEEN PEN WLOST BOYZ & CREW Party...(Li’ Man/interscope) 2702 24711 1072 MYA F/SISQ0 OF DRU HILL It's All..(University/Interscope) | ANGEL GRANT Lil' Red Boat (Fiyte Tyme/Universal)
MASE F/TOTAL What You Want (Bad Boil./Ar/'sta) 2512 2713 760 Total Plays: 240, Total Stations: 12, Adds: 5 Total Plays: 157, Total Stations: 15, Adds: 5
34
s« @ LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia) 2481 2167 97/2  OUKE So In Love With You (4Ply/Universal) GANG STARR F/K-CI & JOJD Royalty (Noo Trybe)
5 o ICE CUBE We Be Clubbin’ (Heavyweight/A&M) 2396 2280 1017 Total Plays: 229, Total Stations: 14, Adds: 2 Total Plays: 153, Total Stations: 9, Adds: 1
s @ TIMBALAND & MAGOO Clock Strikes (BlackGround/Atlantic) 1756 1591 1008 cyaRL BALTIMORE Money (Untertainment/Epic) DAZ DILLINGER In Calfornia (Death Row/Priority)
8 0 WILL SMITH Gettin' Jiggy Wit It (Columbia) 1743 1788 400 Total Plays: 188, Total Stations: 10, Adds: 3 Total Plays: 151, Total Stations: 13, Adds: 1
7 s 2PAC F/ERIC WILLIAMS Do For Love (Amaru/Jive) 1716 2082 700
o @ JD F/BRAT & USHER The Panty...(So So Def/Columbia) 1603 1573 8610 LUKE Raise The Roof (Luke/siand) GOODIE MOB They Don't Dance No Mo" (LaFace/Arista)
" m SILKK THE SHOCKER Just Be Straight With Me (NO Limif/Priorﬂy) 1588 1458 710 Total Piays: 182, Total Stations: 12, Adds: 1 Total Plays: 136, Total Stations: 3, Adds: 0
@ LOX Money, Power, And Respect (Bad Boy/Arista) 1962 1313 86/4 MG Sweet Honesty (Classified) BEENIE MAN Who Am | (2 Hard/VP)
+ ® DAVE HOLLISTER/REDMAN/SERMON The Weekend (Tommy Boy)1506 1341 71/8  Total Plays: 182, Total Stations: 6, Adds: 1 Total Plays: 130, Total Stations: 4, Adds: 0
1 @ g:fTT?qu}émEGS TulrJn It ,ll?J %flﬁm/f}:ﬁ Jand :::g 1122 135//:: AMBER One More Night (Tommy Boy) BOYZ It MEN Can't Let Her Go (Motown)
2 15 TIMB;\L-AND . I\I/IHKG(;)O( Le 2’[ 0\’(7 0 (Bj 3’}( ; dne) 1326 142 6t Total Plays: 182, Total Stations: 5, Adds: 0 Total Plays: 127, Total Stations: 22, Adds: 20
15 16 uv 2 Luv You (BlackGround/Atlantic
5 17 WYCLEF JEAN Gone Till November (Ruffhouse/Columbia) 1299 1409 561 KINSUI Pha Hap (Blunt/TVT) NATALIE IMBRUGLIA Tom (RCA)
@ GOODIE MOB They Don't Dance No Mo’ (LaFace/Arista) 1177 941 731 Total Plays: 175. Total Stations: 8, Adds: 0 | Total Plays: 124, Total Stations: 4. Adds: 0
« ) YOUNG BLEED F/MASTER P & FIEND Times...(No LimitPrionty) 1141 1115 56/0  SouTHSYDE CONN X SHUN Rae Da Rool.. (Humcarereaauay) | MARK MORRISON Moan And Groan (Atlanic)
@ GANG STARR F/K-C! & JOJO Royalty (Noo Trybe) 1028 933 71 Total Plays: 174, Total Stations: 12, Adds: 2 | Total Plays: 116, Total Stations: 8, Adds: 0

DMX Get At Me Dog (Def Jam/Mercury)
Total Plays: 115, Total Stations: 4, Adds: 0

BIG PUNISHER F/JOE Still Not A Player (Loud)
Total Plays: 166, Total Stations: 6, Adds: 1

This chart reflects airplay from March 23-29. Songs ranked by total plays. 49 CHR/Rhythmic reporters and 87
Urban reporters combine from the Custom Chart function on R&R ONLINE. Rap titles are manually extrapo-
lated. For complete reporter lists refer to Rhythmic and Urban sections. © 1998, R&R Inc.

Songs ranked by total plays

YOUR PICTURE

COULD BE HERE!

Apbps ApriL 7
R&R wants your best snapshots

(color or black & white).

Please include the names and titles
of all pictured and send them to:
R&R c/o Tony Novia:

10100 Santa Monica Bivd., Fifth Floor,
Los Angeles, CA 90067

ERYKAH BADU
CHANGING FACES
DIANA KING

Apple Tree (Kedar/Universal)
Same Tempo (Heavyweight/A&M)
Find My Way Back (Work)

MLARI L.O.V.E. Positively Love (Aureus/Warlock)
NO AUTHORITY One More Time (MJJ/Work)

PUFF DADDY & THE FAMILY Victory (Bad Boy/Arista)

SOLID HARMONIE Il Be There For You (Jive)
JONNY Z Do Si Do (Pump/Quality)

e ———— e s

CHR/RHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market

KKSS/Albuquerque, NM
PO. Tony Manero
APDMD: Jackie James
IONTEL] DAN “Fige’
Y "N’

80VZ 1l MEN Can't™
y

KYLZ/Albuquerque, NM
PD. Mark Allen
APD(HD'“RonhV Royale

il ME
CARDAN "l

KISV/Bakerslield, CA
PD: Mark Feather
MD: Mickey Fuentes
INTELL JORDAN “Ride”
TARN. “Dew

KK)X(/Bakerstield, CA
PD: Chris Squires

MD: Tony Manes

15 ROBYN “Reaky

WERQ/Baltimore, MD

OM/PD: Tom Calocoeci

APD: Frank Ski

MO: Darren Brin

19 MYAF/SISQ0 “A1”

§ CHARLI BALTIMORE “Money
CHICO DEBARGE “Guarantee”
BUSTA RHYMES “Tum™

WBHJ/Bimrmingham, AL
PD: Mickey Johnson
APD/MD: Daysha Parker

44 MYA /iS00 AN
A: CAMRON ~357

§ CHICO DEBARGE “Guarantee”

WJMN/Boston, MA
PD: Cadillac Jack McCartney
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61 60 60 62 CELINE DIONMy Heart Wil Go On 24 42 32 43 DMXGet At Me Dog 71 74 72 71 MACK 10 FACE CUBE /Ony In Caifoma 68 68 69 69 CELINE DIONMY Heart Wi Go On 34 39 56 57 WYCLEF JEAN/Gone Til November
37 49 59 58 SAVAGE GARDENTrul Madly Deeply 24 25 26 42 NeXT/Too Ciose 7170 73 67 L 51 34 64 65 USHERNoU Make Me Wanna.. 55 56 40 54 TIMBALAND & MAGODLw 2 Liv You
5B 56 52 50 LEANN RIMESHow Do | Lne 32 32 40 42 MARY J. BLIGEA Oream 46 70 4B 67 ICE CUBEMe Be Ciubdi 54 69 67 63 KP & ENVYUSwing My Way < 5 52 SYUKE. FYNE FCHILLRomeo Ang Jubet
50 44 49 49 BACKSTREET BOYS/As Long AS You. 40 41 34 42 BRIAN MCKNIGHT/Anytme 47 43 46 67 LORD TARIQ./Deg Wu 46 63 63 63 BRIAN MCKNIGHT/Anytime 55 64 35 48 ICE CUBEAVe Be Cluobr'
46 44 39 45 AMBER/One More Nght 28 31 41 41 LOXMoney, Power And. 70 44 45 66 KLl & JOJOAI My Lte 34 37 47 63 SAVAGE GAROEN/TY Mady Deeply 52 32 49 47 KOl & JOJOAIMY Lte
53 45 42 44 JANET/Together Agan 41 41 41 41 KOl & JONVAI My Lile 70 64 71 46 MASE F/TOTALMhat You Want 64 67 65 58 USHERMNKe & Sow 26 29 43 45 LORD TARIQ./Dep Vu
43 33 40 41 SELENADreaming Of You 39 42 42 40 MASE FTOTALWat You Want 45 34 47 46 MILTWBum 30 41 30 47 DESTINYS CHILDMo. No. No 19 2B 46 45 NEXT/Too Chose
18 25 33 39 KLl & JOSA My Lte 33 43 41 40 BEENIE MANWho Am | 36 44 47 44 UNCLE SAWA Don't Ever Want... 39 65 57 45 KCI & JOK/AI My Lie 50 52 51 45 BRIAN MCKNIGHT/Anytime
19 23 20 37 BRIAN MCKNIGHT/Anytime - 39 PUBLIC ANNOUNCEMENT/Body Bumpin’ 73 71 74 43 USHERMKe & Siow 57 43 45 45 WILL SMITH/Gettn' Jogy Wi ft 62 62 57 44 MASE FTOTAUWKa! You want
11 10 14 34 ROCKELLAN A Dream 15 38  CHARLI BALTIMOREMoney 25 26 73 43 TIMBALAND & MAGOOLW 2 Lwv You 32 61 43 45 MASE FTOTALWNat You Wart 18 13 9 43 MACK 10 FACE CUBE./Ony In Caitoma
34 31 30 34 ULTRA NATEFree 17 32 35 QUEEN PEN WILOST. /Party At A Party - 41 BUSTA RHYMES/Tum It Up 22 34 31 42 TIMBALAND & MAGOOALY 2 Luv You 63 67 61 39 DESTINYS CHILOM. No. No
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22 ALL SAINTSMever Ever 30 32 31 30 TIMBALAND & MAGOOLuv 2 Luv You - - 35 SYLKE FYNE FCHILLRomeo And Juliet 11 27 NATALIE IMBRUGLIATom 17 9 22 25 MONTELL JORDANAetS Ride
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20 16 18 20 BACKSTREET BOYSEverybody. 34 25 27 27 KP & ENVYVSwing My Way 25 25 27 29 QUEEN PENAI My Love 34 30 33 22 PAULA COLEA Dont Want To Wat - 10 25 23 CHARLI BALTIMOREMoney
25 22 26 20 DIANA KING Say A Litte 30 23 26 27 UNCLE SAM/ DonY Fver Want < - - 25 ALL FAUM THA KCouny Jai 13 16 22 18 N SYNO! Want You Back 29 52 7 21 MILITIABum
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44 63 70 73 LORD TARIC /Deja Vu 44 48 61 65 JANET/Togeter Agan 30 35 55 53 PUFF OADDY F/MASE/Been Around {Again) 48 67 59 65 MASTER PMake €m Say Ugh 66 67 68 69 TIMBALAND & MAGOOAW 2 L You
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64 50 39 56 TIMBALAND & MAGOOLW 2 L You 42 36 33 61 LUTRICIA MCNEAL/AN't That Just 48 55 44 49 MARY J. BLIGE/Seven Oays 44 57 46 53 SYLKE FYNE FCHILLRomeo And Jullet 66 66 66 65 K<LI & JOJOAI My Lte
41 55 46 52 SYLKE. FYNE FCHILLRomeo And Jutet 41 39 31 50 USHERAou Make Me Wanna. 50 51 54 48 LSGMy Booy 47 53 45 52 PUBLIC ANNOUNCEMENT/Body Bumpin’. 65 53 56 65 USHERMNGe & Slow
72 53 56 51 BRIAN MCKNIGHT/Anytime 37 39 52 50 AMBER/One Mare Night 55 45 46 45 BRIAR MCKNIGHT/Anyime 46 52 50 49 K-Ci & JOJ/AK My Life 38 46 44 57 DESTINYS CHILDMo, No. No
45 49 47 49 M G/Sweel Honesty 51 57 39 49 CELINE DIONMy Heat Wil Go On 53 57 51 43 USHERMwe & Sow 58 56 55 46 ICE CUBEMe Be Clubbin 66 56 58 54 CELINE DIONMy Heart Will Go On
60 66 69 48 CE CUBEMWe Be Clubbin 33 33 24 40 WILL SMITHGeton Jiggy Wit It 36 41 JANET/ Get Lonely 37 37 42 44 MYSTIKAL/The Man Right Chea - 26 47 44 TIMBALAND & MAGOO/Clock Strkes
9 32 41 47 MACK 10 FACE CUBE /Oy In Caltoma 25 29 34 3B K-l & JOJO/AL My Life 25 43 27 39 DESTINYS CHILDMNo, No. No 9 37 36 42 CHICO DEBARGENO Guarantee 57 43 43 43 USHER/You Make Me Wanna.
65 46 51 45 DESTINYS CHILONG, No. No 29 33 34 38 MADDNNAfFrozen 38 22 35 38 MASE FTOTALAVa! You Want - 18 32 40 MYA F/SISO0ATS Ab About Me 41 42 42 42 TOTALWhat Apout Us
10 34 42 45 INNERLUDEA Don Wann Go On 21 39 31 37 N SYNC/ Want You Back 21 23 33 MYA F/SISOONMS All About Me 38 40 43 39 MISTA MADD/Say What You Want 46 46 45 40 WILL SMITHGertn Jiggy Wit ft
69 50 51 42 KP & ENVYLSwing My Way 22 27 33 35 UNCLE SAM/I Don't Ever Want. 59 49 49 31 OQUEEN PEN WADST. /Patty An't A Party 40 44 42 39 KP & ENVYVSwing My Way 45 58 55 34 MISSY ELLIOTT/Sock It 2 Me
42 34 43 42 KAVSay Youl Stay 47 41 29 31 ROBYN/Show Me Love 20 2721 30 LORD TARIC. Den Vu 47 39 36 36 2PAC FERIC WILLIAMS/Do For Love 41 55 51 31 PUFF DADDY & FAMILY/Been Arounc
35 23 31 42 WYCLEF JEANGone Tit November 32 33 31 27 LEANN RIMESHow Do | Lnve B 12 10 28 LOXMoney Power And 54 46 43 35 LORD TARIQ /Deg Vu 32 29 29 MYAF/SISQOMS Al About Me
17 9 18 39 NEXT/Too Chose 17 26 27 26 ROBYMOo You Realy. 15 24 BEENIE MANAVho Am ( - 31 34 32 PLAYACheers 21 27 38 36 28 JANETA Get Lonely
34 56 43 35 MILITIABUm 4 16 26 BRIAN MCKNIGHT/Anytme 24 33 34 22 SYLKE FYNE FICHILLRomeo And Julet 8 32 NEXU/Too Close 20 36 30 28 PUBLIC ANNOUNCEMENT/Body Bumpin
27 33 32 32 UNCLE SAWI Don't Ever Want 23 17 24 24 NU FLAVORMeaven .23 32 28 22 XSCAPE/The Amms O1. 12 33 28 30 JAGGED EDGE/Gorta Be - - 25 WYCLEF JEAN/Gone Till Novembe:
12 20 13 23 CELINE DIONAW Heart Wil Go On 26 28 - 23 PURF DADDY..TH Be Missing You 21 20 NUTTA BUTTAFreak Out 44 43 23 27 0L SKOOL./Am | Dreaming 43 43 32 20 BUSTA RHYMES/Put Your Hands.
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20 22 16 17 CHARLI BALTIMORE/Money 50 51 35 21 BACKSTREET BOYS/As Long As You 8 7 7 15 ARETHA FRANKLINA Rose Is SiL 11 16 TIMBALAND & MAGOO/Clock Stnkes 9 LORD TARIQ. /Dep Vu
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52 38 43 50 USHERMice & Siow 7173 74 79 KCI & JOU0/H My Lie 75 71 72 B2 WILL SMITHGetur' Jogy Wi f 68 63 65 57 NEXT/Too Close 24 67 B0 B4 SYLKE. FYNE FCHILLRomeo And Juiet
49 49 50 50 KP & ENVYVSwing My Way 70 76 76 79 BRIAN MCKNIGHT/Anytime 7172 69 79 KLl & JOJKUAK My Lie 58 58 53 56 JD F/BRAT & USHER/The Pary Conbruses 83 76 82 B0 BRIAN MCKNIGHT/Anytime
50 49 49 50 KL & KNOWI My Lie 32 37 69 79 LS 14 26 60 75 BRIAN MCKNIGHT/Anytime 52 59 58 56 LORD TARID./Dea Vu 79 77 81 B0 KLI & JOJO/AI My Lite
47 49 50 49 CELINE DIONMy Heart Will Go On 61 83 78 75 KP & ENVYISwing My Way 38 65 65 65 KP & ENVYUSwing My Way 65 65 62 55 MASE FTOTALWhat You Wanl 23 37 73 19 SWvRan
29 41 50 48 REAL ONE/ Like Pra Couda 54 58 59 72 NEXT/Too Ciose 23 27 35 60 JANETA Get Lonely 68 64 62 55 TAMIAImagination 18 17 16 73 LORD TARIQ. Depa Vu
48 49 50 48 BRIAN MCKNIGHT/Anytime 74 78 73 64 WILL SMITHJust The Two Of Us 63 75 70 50 CELINE OIONMy Heart Wi Go On 43 52 53 55 MONTELL JORDAN/LeTS Rude 77 76 80 54 USHERNKe & Siow
19 32 39 45 BEENIE MANATMD Am | 57 49 77 59 USHERNou Make Me Wanna.. 35 41 49 46 NEXT/Too Close 53 53 58 54 WYCLEF JEANGone Tl Novembes 40 38 44 49 WILL SMITHTGemn Jiggy Wi It
17 32 38 36 DUKESS0 In Love With You 44 44 49 57 MASE FTOTALMWhat You Want 14 30 31 41 BACKSTREET BOYS/Everybody.. 56 60 60 54 TIMBALAND & MAGOG/Clock Sinkes 47 38 48 49 MILITIABum
42 46 43 36 LEANN RIMESHow Do | Lve 67 73 73 51 CELINE OIONMy Heat Wil Go On <+ - 4D BOYZ Il MENTan' Let Her Go < - - 54 BIG PUNISHER FJOE/StN Not A Player 47 39 47 48 TIMBALAND & MAGOOM 2 Liv You
40 42 38 31 SERMON, MURRAY Jappers Detght 5 57 55 50 PRINCE BE. KY-MANI /Gotta Be. 57 73 72 36 USHERNce & Slow 53 53 55 53 JODY WATLEY/OH The Hook - - 43 4B KP & ENVYVSwng My Way
44 31 28 31 TIMBALAND & WAGOOLiv 2 Liv You 14 21 24 44 SYLKE FYNE FCHILLRomeo And Juliet 72 56 55 35 DESTINYS CHILDMo. No. No 21 51 51 51 SALTN-PEPAGRYy Up 23 20 44 46 MACK 10 FACE CUBE./Ony In Caitoma
14 19 17 29 SYLKE FYNE FCHILLFomeo And Juliet - - 43 VOICES OF THEORYDimelo (Say 1) 31 40 40 33 PRINCE BE. KY-MANI Goma Be 48 48 52 51 PRINCE BE. KY-MANI /Gotia B, 74 42 15 44 MASE FTOTALWhat You Want
. 15 27 EL PRESIDENTELa Gatta - 42 JANETA Get Lonely - 30 AMBER/One More Night 21 53 52 50 JANETA Get Lonely - 32 13 44 OESTINYS CHILDAVG, No. No
15 26 AMBER/One More Nignt 57 38 49 41 JON 8/Are U Sté Down? 23 36 37 28 MADONNAFrozen -5 35 S50 GANG STARR FX-CI. /Royalty 19 20 19 20 JANET/ Get Lonely
38 35 37 26 UNCLE SAM Dont Ever Want. 28 31 35 33 BOYZ I MEN/A Song For Mama 25 30 27 25 MASE FTOTALWhat You Want S5 54 52 50 SYLKE FYNE FCHILL/Romeo And Juiet - 18 18 18 NEXT/Too Close
20 33 19 23 ROCKELUIn A Dream 31 32 29 31 USHERMce & Siow { 36 32 7 20 WYCLEF JEANGone Till November 5 28 47 50 PUBLIC ANNOUNCEMENT/Body Bumpin'. 17 17 18 18 MONTELL JOROANets Ride
9 18 22 23 LORD TARIQ /De Vu 41 33 40 31 UNCLE SAM? Don't Fver Want . 37 31 33 19 NU FLAVORMHeaven 23 56 51 50 QUEEN PEN WAOST. Party Aint A Party 22 21 20 18 PRINCE BE KY-MANI /Gota Be
17 32 32 23 MADONNArozen - - - 26 LORD TARI0./Dea Vu 41 44 32 17 UNCLE SAMA Don Ever want 60 58 47 50 MACK 10 FACE CUBE.Only in Calfoma 14 15 16 17 QUEEN PEN WALOST /Pary A1 A Party
34 35 23 21 USHER™ou Make Me Vianna < - 21 N-TRANCEDa Ya Think m Sexy < 10 15 15 TIMBALANO & MAGOO/Ciock Stnkes 60 51 45 49 (SG FALL.SCunous - - 19 17 MARY ). BLIGE/Seven Days
- 1420 LFO/Mhe Way You Like 67 74 42 20 SERMON, MURRAY. /Rappers Deiight < 15 15 BUSTA AHYMES/Tum H Up 58 54 61 47 ARETHA FRANKLINA Rose s Suil 19 17 17 17 ICE CUBEMWe Be Clubbun’
4 513 20 JANETA Get ] g 15 WILL SMITHGettm’ Jiogy Wit It 26 26 25 14 ROBYNDo You Reaty 55 50 43 47 BRIAN MCKNIGHT/Anytime 38 68 53 17 UNCLE SAMA Dont Ever Want
32 32 34 20 SWEET MELODW Dream About You 21 24 22 10 WYCLEF JEANGone Till November < - 12 MARIAH CAREYMy Al 51 50 50 46 USHERAe & Siow - 15 17 CHARLI BALTIMOREMoney
6 11 16 17 BUSTA RHYMESTum i Up < 11 7 10 TIMBALAND & MAGOO/Ciock Srikes - 10 22 12 PUBLIC ANNOUNCEMENT/Body Bumpin'. 45 48 45 46 ALLURE/Last Chance - 16 MASTER PMake Em Say Ugh
19 35 16 BACKSTREET BOYS/As Long As You 5 B QUEEN PEN W/LOST. /Party Ant A Parly 32 25 21 11 BOYZ il MENA Song For Mama 45 43 43 46 KP & ENVYUSwing My Way 47 40 48 16 SERMON. MURRAY /Rappers Deight
17 - 17 14 SEENEE MANRom - 14 10 XSCAPE/The Ams Of - 5 5 46 DA OREFLL /Zoom 23 19 15 16 VONTELLFor My Gs
- 13 LS6 FAL. fCunous - 8 DUKESO In Love With You 53 55 51 43 K-Cl & JOJU/AI My Lie < - 15 16 TIMBALAND & MAGOO/Clock Strkes
-6 10 WYCLEF JEAN/Gone T November 10 15 7 7 SALTN-PEPAGINY Up 43 40 37 43 0L SKOOL /Am | Oreaming 40 14 NEXT/Butta Love
6 5 8 FUNKY GREEN DOGS/Untl The Day -7 SOAP/hs Is How We Party 50 39 37 42 Swvfan 14 BIG PUNISHER FLJOE/S Not A Piayer
28 19 7 6 DESTINYS CHILDMNo, No. No 22 15 16 7 MONTELL JORDANAetS Ride - - 40 BOYZ I MENCan't Let Her Go DR. DRE FALL. /Z0om
2 6 XSCAPE/The Ams Of - -4 LFO/The Way You Like. - 20 37 39 MARK MORRISONMoan And Groan PUBLIC ANNOUNCEMENT/Body Bumpin
19 9 6 6 SPICE GIRLS/Too Much 5 20 37 35 ICE CUBEMe Be Clubb’
7 5 6 § DJ LAZSabosure 35 30 26 25 ALKAHOLIKS/AI Night
4 5 4 5 MONTEW JORDANLets Rae . - 25 WC/Cheddar
5 4 3 4 MASE FTOTALWhat You Wani - 24 VOICES OF THEORY/Dimelo (Say 1)
- 3 NUTTA BUTTARreak Out 5 22 CHARL! BALTIMOREMoney
3 HOUSE HERDESMagic Orgasm - 14 ANGEL GRANT/LK Red Boat
2 ALL SAINTSNever Ever - - 5 MASTER PMake m Say Ugh
2 2 SALTA-PEPAGHY Up 5 5 5 MARYJ BLIGE/Seven Days
5 5 5 5 DA7OILINGERAn Caltona
=
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1]
WBLS/New York ) [“ KKBT/Los Angeles * WGCI/Chicago WPHI/Philadetphia WUSL/Philadelphia}
212) aa7000 || (213) 634-1800 ““WGCI [312) 4274800 [} (215) §84-9400 POWER 99¢m || 57N
Brown/Campbel) Santosuosso/Fuller "We Play the Hits" Smuth:Alan e Mictox Limte/Cooper
PATS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTATITLE PLAYS ARTISTITLE PLATS ARTIST/TTLE
HETEURI IW W LW Tw W 2w LW W IW 2W LW TW 3w 2w LW Tw
N I - 40 KCI & JOIO/AN My Lite 45 51 49 45 MASE FTOTALWhaL You Want 36 40 46 48 JANETA Ger Lonely 44 56 47 58 LDXMoney, Power, And. 44 52 51 58 PUFF DADDY F/MASE/Been Around (Again)
2 21 40 KEITH WASHINGTONBring 1 On 10 10 15 44 2PAC F/ERIC WILLIAMSo For Love 45 47 43 45 MARY J. BLIGE/Seven Days 54 55 45 51 BRIAN MCKNIGHT/Anytime 39 43 53 52 CAMRONPuIf
39 - 40 SWRam 39 42 42 44 BRIAN MCKNIGHT/Anytime 31 42 41 44 KCI & JOJOVAI My Lite 56 58 49 56 K-LI & JOSOAI My Lite 37 38 46 50 LOXMoney. Power, And.
3 3 - 34 DESTINYS CHILOo, No, No 5 34 41 WYCLEF JEAN/Gone Till November 41 3% 40 43 BRIAN MCKNIGHT/Anyime 54 57 45 56 MARY J. BLIGE/Seven Days 54 45 52 49 MARY J BLIGESeven Days
3 - 32 NEXT/Too Close 42 32 46 40 ICE CUBEMe Be Clubbin' 34 37 42 MASE HTOTALWNa! You Want 54 58 44 55 SWV/Rain 43 43 12 48 DMX/Get At Me Cog
16 16 - 31 OL SKOOL.JAT I Dreaming 22 30 31 36 ERYKAH BADU/Apple Tree 17 24 37 40 NEXT/Too Close 32 30 25 51 JANETA Get Lonely 47 43 45 4B KO & JOJOAI WY Lie
35 35 - 30 WYCLEF JEAN/Gone Till November 2427 30 33 K-CI 8 JOUO/AIl My Lite 30 31 37 34 WYCLEF JEAN/Gone Till November 37 37 28 51 PUFF DADDY F/MASE/Been Around {Again) 36 36 42 46 BRIAN MCKNIGHT/Anylime
18 18 - 27 MARIAH CAREY./Breakdawn 44 39 31 32 USHERMice & Slow 39 4D 41 33 OL SKOOL.JAm | Dreanung 42 38 38 44 QUEEN PEN WALOST./Party An'l A Party 14 33 26 45 NEXT/Too Ciose
2021 - 27 ARETHA FRANKLINA Rose Is Still 25 26 33 30 JANETA Get Lonely 31 38 35 33 USHERMce & Slow 33 31 32 39 LSGMy Body 35 39 45 45 PUBLIC ANNOUNCEMENT/Body Bumpin
144 - 23 SYLKE FYNE FCHILL/Romeo And Juiiet 19 19 28 27 JOEAI Should Know Me 24 26 28 31 JON B/They Don't Know 46 37 29 38 LORD TARIQ./Dea Vu 36 39 45 45 BUSTA RHYMES/Turn it Up
g 9 22 MONTELL JORDANAet's Ride 26 26 15 27 DESTINY'S CHILDNo, No. No 31 34 32 29 SMOOTH/Strawberries 47 52 27 J8- 2PAC FERIC WILLIAMS/Do For Love - B 27 39 BEENIE MANWHo Am |
5 5 - 19 JANEVI Ge Lanely 10 17 18 26 PUBLIC ANNOUNCEMENT/Body Bumpin’ 23 30 33 20 SWV/Raln 22 2337730 LL COOL w4321 40 28 18 34 LORD TARIQ. /Den Vu
5 5 - 15 CHANGING FACES/ANl Day. All Nigin 18 24 19 26 NEXT/Too Giose )8 22 28 27 BEBE WINANS/Thank You - 16 25 38 NEXT/Too Close 28 28 33 33 MONTELL JORDANA.er's Ride
13 DAVINA/Come Over To My, 5 12 22 24 BUSIA RHYMES ./One 10 18 27 JOE/AI That | Am 53 53 45 35 MASE F/TOTALWhat You Want 28 13 42 33 MASE F/TOTALWhat You Want
§ § - 12 EBONI FOSTER/Crazy For You -+ 14 22 WC/Cheddar 28 27 24 26 ARETHA FRANKLINA Rose (s Stil 21 26 27 34 DESTINYS CHILDMNo, No. No 10 13 15 28 KEITH WASHINGTONBnng i On
11 CECE WINANS/Well. Alright! 20 20 24 -32 MONTELL JORDAN/Let's Ride 8 22 26 ELUSION/Reality 43 39 30 32 USHERMice & Siow 40 27 12 26 LSGMy Body
5 - 10 SMODTH/Strawberries 41 31 31 22 UNCLE SAM Don't Ever Want. 29 29 30 25 AVANTA Want To Know 28 2 26 30 MONTELL JDRDANAers Ride 10 39 31 25 Swv/Ram
2 9 JAGGED EDGE/Galta Be 5 17 16 22 LOXMoney. Power, Aod 30 21 23 25 USHER/ou Make Me Wanna 34 23 18 30 BUSTA RHYMES/Dangerous 5 23 25 26 JANETA Get Lonely
] 9 QUEEN PEN W/LOST. /Party Ain'l A Party 1415 19 15 TIMBALAND & MAGOO/Clock Strikes 25 22 25 24 MARIAH CAREY. /Breakdown 18 16 13 30. TIMBALAND & MAGOO/Clock Strikes 31 26 28 25 UNCLE SAWI DonY Ever Want
CHARLI BALTIMORE/Money - 12 15 BRIAN MCKNIGHT/The Only Dne Far Me 41 46 40 23 LSGMy Body - 5 16 29 MYAF/SISQ0/'S All Aboul Me 22 33 22 25 USHERMge & Slow
47 41 18 15 LSG/My Body 23 22 18 22 KETH WASHINGTON/Bring It On 1420 19 27 OMXGel At Me Dog 6 8 15 25 EBON FOSTER/Crazy fFor You
10 10 15 14 OL SKOOL /Am i Dreaming 32 40 24 22 MARY J. BLIGE/A Dream 29 27 21 26 UNCLE SAM® Don't Ever Want 6 6 10 20 ARETHA FRANKLIN/A Rose Is St
27 27 24 18 TOTAL/Wha! About Us - 22 CHRISTION/ Wanna Gel Next. 27 26 19 26 OL SKOOL .JAm | Dreaming 15 20 10 18- MASTER PiMake Em Say Ugh
23 24 16 13 JON BJAse U 5t Down? 18 15 13 20 MARY J. BLIGE/Everything 12 26 15 23 PUBLIC ANNOUNCEMENT/Body Bumpin' 5 4 21 18 OUEEN PEN WADST. /Party At A Party
27 26 19 12 MACK 10 FACE CUBE./Only In Caitornia 10 13 17 20 SILKK THE SHOCKERLust Be Straight.. 18 20 W7 22 ARETHA FRANKLINA Rose Is Stll 31 23 22 18 DRU HILLS Steps
12 14 14 11 ARETHA FRANKLINA Rose Is Sl 17 16 16 19 2PAC HERIC WILLIAMSDo For Love - - 21 BIG PUNISHER FAJOE/SH Not A Prayer 30 23 23 17 SVLK-E FYNE FICHILLMomeo And Jubet
-9 11 RUFUS BLAQ/Out Of Sight 25 24 19 17 DRY HILLWe're Not Making 26 25 18 21 SMOO!H/Strawberries - 6 B 17 XSCAPE/The Atms Ot
10 MASTER PMake ‘Em Say Ugh 23 28 23 17 PATTI LABELLE/Someone Lke You 27 16 17 19 BUSTA RHYMES/Tum It Up S 5 5 15 TAMIAImagination
- 10 XSCAPE/The Aims Of. 23 27 25 15 JODY WAILEY/ON The Hook 16 22 18 18 (CE CUBEAVe Be Clubbi’ 5 10 11 95 SMOOTH/Strawberrles
9 USHER/My Way 6 8 14 Mya F/SISQ0ts Al About Me 7 8 12 16 KP & ENVY/Swang My Way 13 10 18 14 BUSTA RHYMES/Pul Your Hands
detmit's MARKET #8
KKDA/Dallas WCHB - WCHB/Detroit WJLB/Detroit WKYS/Washington WILD/Boston
{972) 263-9911 (313) 871-0590 (313) 965-2000 (30%) 306-1111 {617) 427-2222
Cheatham ﬂt, / Atexander/Preston Saunders/G Lisa Anderson/Gousby
s ARTISTTITLE PLAYS ARTISTATITLE PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTISTITLE
IW LW TW IW W LW W IW W LW TW IW W LW Tw I 2W LW T
S8 B0 70 65 NEXT/Too Close 34 34 42 58 NEXT/Too Close 39 39 39 40 NEXT/Too Close 32 33 48 46 NEXT/Too Close 21 23 24 25 NEXTfToo Close
% 55 67 65 MONTELL JORDANALels Ride 29 43 53 53 JANETA Get Lonely 40 42 40 39 SWV/Rain 43 48 45 45 SWV/Ram 21 23 24 23 PUBLIC AHNOUNCEMENT/Body Bumpin
61 70 70 65 K1 & JOJO/AI My Lite 27 27 30 51 PUBLIC ANNOUNCEMENT/Body Bumpin' 36 34 39 39 BRIAN MCKNIGHT/Anytime 43 49 46 44 BRIAN MCKNIGHT/Anytime 19 22 22 24 MONTELL JORDANAf' Ride
62 57 58 65 PUBLIC ANNOUNCEMENT/Body Bumpin 25 34 50 50 ARETHA FRANKLIN/A Rose Is Soll 15 27 35 38 JON B/They Dont Know a4 44 49 K-Ci & JOJO/AIl My Lite 21 23 23 24 JODY WATLEY/Oft The Hook
4 40 85 S8 SYLK-E FYNE FCHILL/Romeo And Juliet 53 53 52 35 OL SKOOL./Am | Dreaming 39 41 38 38 K-Cl & JOJO/AI My Life 42 48 47 43 MARY J. BLIGESeven Days 15 22 22 24 JANETA Get Lonely
§7 69 67 57 LSHERMice & Siow 18 22 23 29 SMOOTH/Strawberries 33 34 38 3B JANETA Get Lonely 39 43 48 42 QUEEN PEN WALOST /Party Aint A Party 20 23 23 23 ARETHA FRANKLINA Rose Is St
55 50 65 57 OL SKOOL JAm | Dreaming 31 32 27 28 MONTELL JORDAN/Lers Ride 16 26 30 36 2PAC FERIC WILLIAMS/Do For Love 42 34 36 36 USHERMNie & Slow 18 2t 21 22 SMOOTH/Shawbetries
61 69 67 $6 DESTINY'S CHILDMNo, No. No 20 23 27 27 JON 8/They Don'l Know 24 33 36 36 MONTELL JORDANAefs Ride 33 41 41 34 OESTINYS CHILOMo. No, No 7 17 20 22 TWBALAND & MAGOO/Clock Sirkes
45 45 55 55 ICE CUBEWe Be Clubbin’ 5 24 26 26 CHICO DEBARGEMo Guaraniee 21 24 29 35 DAU HILLS Steps 32 XSCAPE/The Arms OF 19 21 25 22 Ot SKOOL. /Am | Dreaming
6 55 43 49 BRIAN MCKNIGHT/Anytime 24 24 24 24 TAMIAmagmation 36 33 37 33 MARY J BLIGE/Seven Days 31 31 28 29 UNCLE SAMA Dont Ever Want 17 20 21 21 TAMIAImagination
35 47 47 47 LORD TARIQ. /Deja Vu 12 27 20 20 W-TOWN/Natwial Woman 34 32 32 33 XSCAPE/Lets Do it Agan 24 26 33 29 SMOOTH/Strawberries 17 21 21 21 ELUSION/Reality
5 12 40 46 JANETA Get Lonely 8 10 12 15 QUEEN PEN WAOST.Party Aint A Party 26 26 25 33 ARETHA FRANKLIWA Rose fs Stil - - - 27 BIG PUNISHER FAJOE/StH Not A Player 18 20 21 21 PHAWASo Long (Well .}
67 60 45 46 MARY J. BLIGE/Seven Days 49 20 14 14 KP & ENVYi/Swing My Way 24 30 30 32 UNCLE SAW Don® Ever Want 25 28 28 26 LOAD TARIQ../Dep Vu 1413 20 21 KEITH WASHINGTON/Bring ¢ On
5755 59 46 UNCLE SAM Don' Ever Wan. 5 7 11 14 SYLK-E FYNE FiCHILLRomeo Ang Juliet 30 21 28 32 TREY LORENZMake You Mappy <6 23 24 MYAF/SISO0ATS Al About Me 15 17 17 20 JACKSON S/BLACK RO/ Want You Back ‘98
50 52 43 45 MASE F/TOTAL/Whal You Want 9 11 11 11 (CE CUBEMe Be Clubbin’ 20 28 30 30 OL SKOOL JAm ! Dreaming 25 35 33 22 JANET/ Get Lonely 15 16 20 20 EBONI FOSTER/Crazy For You
2 28 40 40 SMOOTH/Strawberries - - 7 11 JOUAI That I Am 28 32 37 30 GINUWINEOnly When U R Lonely 15 9 8 22 TIMBALAND & MAGOO/Clock Strikes 16 16 17 20 BEENIE MANWhO Am !
18 40 40 4D QUEEN PEN WAOST. /Party Aint A Party 10 13 13 3 EBON) FOSTER/Crazy For You 24 28 26 29 MISSY ELLIOTT/Bezp Me 911 12 19 23 22 SVLK-E FYNE F/CHILL/Romeo And Juliet 23 24 13 19 MISSY ELLIOTT/Beep Me 911
50 51 41 40 KP & ENVYVSwing My Way 13 12 12 9 BUSTA RHYMES/Tum f Up 37 30 28 28 USHEAMNKe & Slow 15 24 15 17 MONTELL JORDANAels Ride 1013 17 MYA E/SISUO/TS All About Me
53 50 30 32 2PAC HERIC WILLIAMS/Do For Love 9 9 9 9 JOFBRAT & USHER/The Party Continues 27 23 31 28 MARIAM CAREY. /Breakdown 21 12 15 15 MISSY ELLIOTT/Beep Me 911 23 24 24 17 SOMETHIN FOR /Al I Do
15 15 23 26 LOXMoney, Power. And. 9 13 13 8 LOWMoney, Power, And 37 37 28 26 LSG/My Body 14 11 20 12 ARETHA FRANKLIN/A Rose Is Sull. - 17 BOYZ Il MEN/Can't Let Her Go
% 26 26 26 ARETHA FRANKLINA Rose Is Stil.. -+ - 8 BOYZ I MENTant Let Her Go 34 34 29 25 JON BJAre U S Down? 27 20 20 8 OL SKOOL./Am i Dreaming 1013 14 16 SALT-N-PEPAGHy Up
1112 12 25 BUSTA RHYMESTum i Up - 7 T 7 SILKK THE SHOCKERUust Be Straight 20 21 17 25 PUBLIC ANNGUNCEMENT/Body Bumpin'. 5 8 10 8 DMXGet At Me Dog 13 14 16 16 CHANGING FACES/AN Day, At Night
7 12 25 25 TAMIAImagination 6 6 6 7 SCARFACE FTUPAC./Homies & Thugs 26 20 26 24 SMOOTH/Stawberries 5 9 5 6 PUBLIC ANNOUNCEMENT/Body Bumpin'. - 10 14 7 MILEDo Your Thing
18 20 20 24 JD F/BRAT & USHER/The Party Confinues 8 9 5 7 TIMBALAND & MAGOO/Clock Strikes 26 20 22 22 SOMETHIN FOR.JAIl | Do - - 7 & DRDREFLL /Zoom 5 9 13 14 CHICO DEBARGEMD Guarantee
57 70 43 24 SWViRain 7 5 6 6 SAL-N-PEPAGitly Up 27 20 24 22 JOU/The Love Scene - 5 5 DAVINAGome Over To My. 8 11 13 14 QUEEN PEN WALOST. /Party At A Party
13 20 23 23 KEITH WASHINGTONBring It On <+« < MYAF/SISOO/NS All About Me 33 21 20 21 BUSTA RHYMES/Put Your Mands.. 10 10 5 5 KEITH WASHINGTON/Bring it On - 7 14 ANGEL GRANTAY Red Boat
12 14 22 22 TIMBALAND & MAGOO/Clock Steikes - XSCAPE/The Arms O 27 21 20 20 TIMBALAND & MAGOORwv 2 Luv You 5 5 7 5 BUSTA RHYMESTurn It Up - 13 DAVE HOLLISTER. /The Weekend
) 8 2t 21 ELUSIONReality 20 20 19 19 7 MILEAust A Memary 5 5 5 § ICECUBEMe Be Clubbin’ 21 24 - 13 LSGFAL /Cunous
- - 16 DR DRE FLL.fZcom 22 22 19 19 KEITH WASHINGTON/Bring 1t On 5 5 5 5 ELUSION/Reality 10 14 12 12 CECE WINANS/Web. Alright!
10 10 15 15 SILKK THE SHOCKERAust Be Straight 23 23 15 18 USHER/ou Make Me Wanna... 5 5 5 5 JODY WATLEY/OH The Hook 5 11 11 11 BUSTA RHYMES/Turn it Up

MARKET #18 nuo i MARKET #20
r MoaA ) 4 c
WEDR/Miami Wq75 WHTA/Alanta WVEE/Alanta 5 KMJM/S1. Louis T———— WAMD/Pittsburgh
(305) 623-7711 4 (404) 765-9750 (404) 898-8900 ) | | (314) 692-5108 ]ObjAm_ (412) 471-2181

d i /
Hollywood Taylor Brown/Shabazz Atkins/Mychaels WSS2 107.1 + WAMO AM 860 Atkins/Kelley
< | ruavs ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
WOTW LW TW W 2w LW TW IW W LW TW IW W LW Tw W 2W LW Tw
35 35 35 37 KLl & JOJO/AI My Life 62 58 59 59 KP & ENVYVSwing My Way 52 52 45 45 K-C) & JOJO/AN My Lite 39 41 40 44 MONTELL JORDAN/Let's Ride 22 32 30 33 KP & ENVYUSwing My Way
37 34 34 37 BRIAN MCKNIGHT/Anytime 58 59 54 58 DESTINY'S CHILDNo. No. No 47 47 41 41 BRIAN MCKNIGHT/Anytime 29 32 35 39 JANETA Get Lonely 31 31 28 33 PUBLIC ANNOUNCEMENT/Body Bumpin®
3 35 34 35 DRU HILLWe're Not Making . 18 27 43 §6 SYLK-E. FYNE F/CHILL/Romeo And Julet 35 35 40 41 USHERMice & Slow | 17 20 25 37 SMOOTH/Strawbernes 32 33 32 232 K1 & JOJO/AN My Lde
20 2 35 35 SWvRan 61 57 55 §4 MASTER PMMake ‘Em Say Ugh 50 50 40 40 DESTINY'S CHILD/No. No. No 24 15 27 35 NEXT/Too Close 29 29 29 3 LSG FA L. SCusious
3 34 34 34 LSGMy Body 37 50 53 53 K-C!& JOJO/AN My Lite 32 32 39 40 NEXT/Too Close 34 36 37 34 SWV/Rain 32 30 30 31 DESTINYS CHILDNo. No. No
35 35 35 34 MARY ). BLIGE/A Oream 32 31 41 52 MONTELL JORDANAets Ride 34 35 31 39 2PAC HERIC WRLLIAMS/Do For Love 22 28 32 33 2PAC F/ERIC WILLIAMS/Do For Love 25 26 28 230 QL SKOOL /Am | Dreammng
3 35 35 34 USHERMice & Slow 33 33 41 52 JANET/ Get Lonely S0 50 38 38 UNCLE SAM/ Oon't Ever Want. 33 31 31 32 OL SKOOL.JAm | Dreaming 15 24 23 29 NEXT/Toa Close
2 23 24 33 NEXT/Too Close 58 58 58 52 GOODIE MOB/They Don't Dance. 43 49 3B 38 MARY J. BLIGE/Seven Days 20 24 24 31 JTAMIAImagmation 29 26 25 28 BRIAN MCKNIGHT/Anytime
3¢ 36 35 33 UNCLE SAMVI Don't Ever Want 40 39 37 38 QUEEN PEN WALOST. /Party Ain't A Party 46 40 37 37 LSGMy Body 12 13 24 30 TIMBALAND & MAGOO/Clock Sirikes 17 15 16 19 MISSY ELLIOTT/Sock It 2 Me.
2 25 25 28 MARIAH CAREY. /Breakdown 42 38 41 37 LORD TARIO../Dep Vi 38 35 30 30 DAY HILLAWe're Not Making. 34 32 31 30 BRIAN MCKNIGHT/Anytime 25 29 27 18 MISSY ELLIOTT/Beep Me 911
27 3 2% 26 OL SKOOL. JAm | Dreaming 25 35 35 37 ICE CUBEAWe Be Clubbin® 35 35 29 29 DRU HILLSS Steps 32 33 27 30 SYLK-E. FYNE F/CHILL/Romeo And Juie) 19 20 18 18 SOMETHIN FOR./AI | Do
2 25 25 25 ARETHA FRANKLINA Rose Is Still. - 12 32 35 BUSTA RHYMES/Turn it Up 34 34 29 29 MISSY ELLIOTT/Beep Me 91t 33 35 33 30 ICE CUBEAWe Be Clubbin' 19 16 18 18 MARIAH CAREY. /Breaktown
16 25 25 25 JODY WATLEY/Off The Hook 34 36 35 35 LOXMoney, Power, And. 23 25 26 26 MARIAH CAREY. /Breakdown 21 28 32 29 JON B./They Don't Know 13 21 24 18 MONTELL JORDAN/et's Ride
28 27 27 24 WISSY ELLIOTY/Beep Me 911 - 35 NEXT/Too Close 28 30 21 21 BOYZ Il MEN/A Song For Mama 36 41 38 29 K-CI & JOJO/AN My Lite 28 26 24 18 USHERMNIce & Siow
20 2% 25 24 DESTINY'S CHILO/No. No. No 26 32 35 34 SMOOTH/Strawbernes 20 20 20 20 IMMATURE/Extra. Extrz 28 23 25 28 PUBLIC ANNOUNCEMENT/Bady Bumpin' 25 26 27 18 MASE F/TOTAL/What You Want
8 27 38 23 KP & ENVYISwing My Way 33 BIG PUNISHER F/JOE/Stli Not A Player 20 20 20 20 SMOQTH/Strawbersies - 34 31 27 CHICO DEBARGE/No Guarantee § 14 2t 18 JANET/ Ge! Lonely
11 18 25 21 VOICES OF THEORY/Dimelo (Say it} 30 33 33 33 TIMBALANO & MAGOO/Clock Stnkes 20 20 20 20 JD F/BRAT & USHER/The Party Continues 22 27 27 MYAF/SISQOATS All About Me 6 14 23 17 AREVHA FRANKLINA Rose Is Sl
18 25 18 21 SOMETHIN' FOR.JAI | Do - 14 19 31 MJG. FEIGHTBALLMiddle Of The Night 19 20 19 20 KP & ENVYISwing My Way 35 29 31 27 MASE HTOTALWhat You Want 22 25 23 17 SWv/Ram
1413 19 20 MARY J. BLIGE/Seven Days 56 54 46 30 MISSY ELLIOTT/Beep Me 911 - = - 17 CHICO DEBARGE/No Guarantee 27 28 26 27 MISSY ELLIOTT/Beep Me 911 19 17 19 17 TMBALAND & MAGODAuv 2 Luv You
9 16 13 20 TAMIA/Imagination 34 35 29 27 MYSTIKAL/The Man Right Chea - = - 17 XSCAPE/The Arms Ot 31 31 27 25 SOMETHIN FOR.JAI I Do 20 24 20 16 UNCLE SAMA Dol Ever Want
10 21 20 19 JANETA Get Lonely 29 24 23 25 BRIAN MCKNIGHT/Anytime - - 10 16 JOEAN Thai | Am 15 14 13 24 ELUSION/Reatity 5 11 14 16 JON B.They Dont Know
112 16 17 QUEEN PEN WAOST. fParty Ain't A Party 8 20 25 25 SILKK THE SHOCKEA/Just Be Straght 10 10 10 15 SILKK THE SHOCKER/Just Be Straight 25 23 24 23 MARY J. BLIGE/Seven Oays 5 14 5 15 SILKK THE SHOCKERJust Be Straight
- 13 17 17 SYLK-E. FYNE F/CHILL/Romeo And Juliet .. 25 CHARLI BALTIMORE/Money 10 10 15 15 MONTELL JORDANLet's Rule 29 34 33 23 KP & ENVYVSwing My Way 15 16 14 13 LSGMy Body
17 17 16 17 LSG FA L. /Curious 19 20 16 22 USHERMNie & Slow 10 10 15 15 JANETA Get Lonely 38 34 32 21 MARIAH CAREY. /Breakdown 7 5 10 10 QUEEN PEN WAOSI../Party An1 A Paty
19 19 17 16 BEENIE MAN/Romi -7 19 17 ATOWN PLAYERS/layer Cant You See 8 10 15 15 GOODIE MOB/They Don't Dance 22 24 24 21 ARETHA FRANKLINA Hose Is St 5 5 6 10 SYLK-E FYNE F/CHILL/Rgmeo And Jultel
16 14 11 15 TOTAL/MWhat About Us 7 19 17 15 DMX/Get At Me Dog 13 13 13 1§ SYLK-E. FYNE F/CHILL/Romeo And Juliet 25 24 24 21 1SG FAL. /Curious 10 10 11 9 ELUSION/Reality a
+ « 5 14 KEITH WASHINGTON/Bring It On - - - 15 DR. ORE FA.L.fZoom - - - 15 LOXMoney. Power And 18 15 15 20 MYSTIKAL/The Man Right Chea 11 12 10 9 WYCLEF JEAN/Gone Til November
7 8 1t 14 LORD TARIQ. /Dea Vi 5 7 7 7 YOUNGBLEEQ fTimes So Hard 7 7 10 14 JAGGED EDGE/Gorta Be 17 22 19 19 JODY WATLEY/OH The Hook 16 12 11 9 2PAC FERIC WILLIAMS/Oo For Love
1412 11 13 NEXT/Butta Love 9 7 10 6 SCARFACE F/TUPAC. Homes & Thugs 10 10 10 10 QUEEN PEN WAOST. /Party Ain't A Party 12 15 16 19 QUEEN PEN WALOST /Party At A Party 10 10 15 9 PUFF DADOY FMASE/Been Around (Againy
10 10 13 USHER/You Make Me Wanna $ TAMIAImagination 3 7 7 10 10 SCARFACE F/TUPAC. MHornes & Thugs 13 15 13 17 SCARFACE FTUPAC ./Homies & Thugs 5 5 10 9 LOAD TARIQ. Deja Vu

MARKET #26
WIMP/Tampa = WZAK/Cleveland ? ) WIZF/Cincinnati HOT 105 JAMZ! | | kprsansas city ‘} WKKV/Milwaukee
(813) 620-1300 (2161 621-9300 \ 7 (513) 679-6000 et -fimy (816) 763-2040
Steele/Carlos Rush/Stephens A Ld 3 Fields/Jones Weaver/fears
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IN W LW TW IW 2W LW TW IW W LW TwW AW 2W LW Tw IV 2W LW W
30 38 40 S0 NEXT/Toc Close 39 39 39 60 NEXT/Toc Close 38 38 38 40 USHERMNice & Slow 25 25 25 25 SWVMain 33 37 62 &0 NEX1/Too Close
35 48 49 49 MONTELL JORDANALEl's Ride 51 51 60 59 PUBLIC ANNOUNCEMENT/Body Bumpin' 39 38 39 39 LSG/My Boay 25 25 25 25 DESTINY'S CHILOMNo, No. No 56 57 59 58 O SKOOL./Am | Dreaming
45 45 48 48 OL SKOOL./Am | Oreaming 49 49 54 54 KP & ENVYISwng My Way 38 39 38 39 MARY ). BLIGE/Seven Days 25 25 25 25 OL SKOOL ./Am | Oreamuy S5 58 58 58 DESTINY'S CHILDMo, Ne. No
47 47 48 48 KP & ENVYI/Swing My Way 55 60 48 50 TAMIA/Imagination 38 38 39 38 K-Ci & JOJO/AN My Lile 25 25 25 25 LSG FAL..SCunous 54 56 55 57 SWVRam
36 45 47 47  ARETHA FRANKLIN/A Rpse Is St 48 48 43 50 SMOOTH/Strawberries 38 39 39 38. BRIAN MCKNiGHT/Anytime 23 25 2% 25 PUBLIC ANNOUNCEMENT/Body Bumpin' 39 37 42 55 SMOOTW/Strawberries
40 45 42 PUBLIC ANNOUNCEMENT/Body Bumpmn 45 45 45 48 (0L SKOOL../Am I Dreaming 28 32 37 37 NEXT/Too Close 23 25 25 25 NEXT/Too flose 20 54 61 54 KP & £NVYI/Swang My Way
38 90 SMOOTH/Strawbersies 43 43 43 48 SYLK-E. FYNE F/CHILLMRomeo And Juliet 42 42 33 36 SwWviRan 20 23 25 25 ARETHA FRANKLINA Rose Is Stil 40 47 47 53 PUBLIC ANNOUNCEMENT/Body Bumpn'
20 377 38 SYLK-E. FYNE FICHILL/Romeo And Juhet 41 41 41 47 DAVE HOLLISTER.. /The Weekend 10 23 30 36 JANET/ Get Lonely 23 23 23 25 JODY WATLEY/Ot! The Hook 36 40 44 51 JANETA Get Lonely
0 11 25 33 DAVE HOLLISTER../The Weekend 40 40 40 45 MONTELL JORDAN/Lel's Ride 30 37 36 35 DESTINYS CHilD/No, No, No 25 25 24 20 K-CI & JOJOAI My Lie 37 43 40 51 MONTELL JORDANA et's Ride
2 32 33 33 TAMIAImaginalion 30 30 36 41 ARETHA FRANKLIN/A Rose Is Still., 38 39 40 34 OL SKOOL.JAm | Dreaming 18 20 20 20 KEITH WASHINGTON/Bring It On 33 35 34 40 TAMIAtmagination
30 31 3t 32 JCOY WATLEY/Oft The Hook 35 35 35 41 YOUNG BLEED../Times So Hard 38 38 39 34 UNCLE SAMA Dont Ever Want, 18 20 20 20 KP & ENVYISwing My Way 37 38 37 36 JAGGED EDGE/Gotta Be
28 BiG PUNISHER F/JOE/Stil Nol A Player 35 35 35 40 QUEEN PEN WALOST./Party Ant A Party 34 30 30 33 BOYZ It MEN/A Song For Mama 18 18. 18 18 TAMIA/magination 9 34 40 36 ELUSION/Reality
21 22 27 28 LORD TARID /Dez Vu 33 33 33 39 ELUSION/Reality 2% 30 31 32 DRU HILUWe're Not Making.. 18 18 18 18 CECE WINANS/Well, Anght! 29 35 33 34 ARETHA FRANKLIN/A Rose is Sl
22 23 24 SILKK THE SHOCKER/Just Be Stragh! 31 31 31 38 H-TOWNNatwal Woman 21 27 30 31 MONTELL JORDANAet's Ride 17 18 18 18 ELUSION/Reality 34 37 36 34 H-TOWN/Natural Woman
2t 21 22 24 JANETA Get Lonely 30 30 30 37 PHIL PERRY/One Heart One Love 22 27 26 30 PUBLIC ANNOUNCEMENT/Body Bumpin' 10 14 16 18 EBONI FOSTER/Crazy For You 10 21 33 MYA F/SISQ0M's All About Me
17 23 SALT-N-PEPAGItty Up 30 30 30 37 KEITH WASHINGTON/Bring It On 22 26 28 29 ARETHA FRANKLIN/A Rose (s Still 10 14 16 18 JANET/ Get tonely 38 38 42 32 JODY WATLEY/OH The Hook
15 20 21 23 KEMTH WASHINGTON/Bring It Cn 29 29 29 36 JAMES GREER & CO/Beautitul Black. 29 25 25 29 USHER/You Make Me Wanna. 14 14 18 18 MONTELL JORDAN/Lel's Ride 6 20 DAVINACome Over To My.
17 17 18 18  MARK MORRISON/Moan And Groan 28 28 28 35 ROOM SERVICE/Stay 28 31 22 28 MASE FTOTAL/What You Wanl 16 17 17 17 JAGGED EDGE/Gotta Be 11 26 26 18 KEITH WASHINGTON/Bring
12 16 18 18 1CE CUBEAe Be Clubbin’ 27 27 27 34 SILKK THE SHOCKER/ust Be Straight. 21 20 32 27 KP & ENVYWSwing My Way 8 8 14 16 PLAYACheers 21 15 18 JON 8/They Don't Know
17 17 17 17 DMXGet At Me Dog 27 27 27 34 ICE CUBE/We Be Clubbu S5 § 13 20 PUFF DADDY F/MASE/Been Around (Agam) 15 15 15 15 WHISPERS/For The Coot In You 5 5 8 18 ICE CUBEWe Be Clubbwn
5 13 14 17 EBON! FOSTER/Crazy For You 25 25 25 31 SALT-N-PEPA/Gitty Up 6 7 17 20 WYCLEF JEAN/Gone Tili November 5 8 14 TAMI HERTA! You Were Mine « 16 JOE/AI That | Am
16 16 16 16 MYSTIKAL/The Man fight Chea 25 25 25 31 DAVINACome Over To My. - 14 20 21 20 SYLK-E. FYNE F/ICHILL/Romeo And Juliet 6 6 6 14 DAVINACome Over To My. 6 9 15 SYLKE. FYNE F/CHILL/Romeo And Juliel
15 15 16 16 TIMBALAND & MZ rkes 25 25 25 30 GANG STARR F/X-Cl../Royalty 7 10 17 20 QUEEN PEN WALOST./Party Ant A Party 5 10 JOE/AH That | Am 11 12 15 SILKK THE SHOCKERAJus! Be Straght.
14 14 15 15 QUEEN PEN WALOST./Party Ant A Party 20 25 20 29 BONEY JAMES/ts All Good 30 22 19 TIMBALAND 8 MAGOO/Luv 2 Luv You 10 7 MILE/Do Your Thing 20 20 14 LORD TARIQ./Deja Vu

15 XSCAPE/The Amms Ot 20 25 20 29 JANET/ Ge ely 22 22 22 19 2PAC FERIC W5/00 For Love 25 25 20 10 MARIAH CAREY. /Breakdown 14 18 14 QUEEN PEN WALOST. /Party Al A Party
9 15 LUKERaise The Rool 20 20 20 28 PLAYA/Cheers 2 U § 14 16 JON 8./They Don't Know 10 10 10 10 MISSY ELLIOTT/Beep Me 911 10 11 13 YOUNG BLEED. /Times So Hare
- 9 14 JOUAI That | Am 20 20 20 28 JD F/BRAT & USHER/The Party Continues t4 17 t6 14 SMQOTH/Strawbernes 10 10 10 10 SMCOTH/Strawberries 0 11 16 13 DEMHUus A Little Bit
46 47 14 MISSY ELLIOTT/Beep Me 911 20 20 20 25 SCARFACE FTUPAC. MHomies & Thugs 7 12 14 WILL SMITH/Gettin' Jiggy Wit 1t 10 10 10 10 LORD TARIQ /Deja Vu 8 8 9 11 ROBYNTo You Realy
5 13 DAV My 50 55 25 SwviAan 27 26 17 14 MARIAH CAREY. /Breakdown 10 10 10 10 MACK 10 FACE CUBE /Only In Caitornia u KAST W
13 i 25 25 25 DRU HILL/S Steps 9 12 JODY WATLEY/Otf The Hook 10 10 10 10 SILKK THE SHOCKER/ust traight 10 TAMIH e
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WALT LOVE

WOWI-FM: What Winning Is Ali About

[J The citizens of Norfolk are the main henefactors of the station’s domination

Domination in this industry is something that’s rare. But
when one speaks of WOWI-FM (103 Jamz)/Norfolk-Virginia
Beach-Newport News, it’s a completely different ballgame. It’s
not just about winning for WOWI — it's about winning by

larger margins.

In previous years. 103 Jamz has
established a reputation for winning
and certainly for knowing how to
compete in its market. regardless of
the challenger. In the fall "97 book
(Monday-Sunday, 6Gam-mid.).
WOWI-FM increased its |2+ share
by a half-point, from 1.9 10 12.4.
In the recent Winter Phase | Arbi-
trends for Nov./Dec./Jan., it was
steady with a 12.3 share. The near-
est competitor has half the audience
WOWI-FM has in that demo.

History & Heritage

K.J. Holiday has been PD 1wice
during his career at WOWI-FM. He
started at the station in fail *90 as
an on-air personality in nights. Dur-
ing that time, he rose through the
ranks to his tirst PD position. He left
for WXYV/Baltimore's Asst. PD/
afiernooner post in fall *96. After 10
months. he returned 10 his roots at
WOWI-FM just prior to the tall *97
book. His career started over 13
years ago at WIDY (AM- 1470)/Sal-
isbury. MD under then-PD Chris
Barry. now National Director/R&B
Promotions at A&M Records.

Holiday explains WOWTI's pop-
ularity: “There’s a lot of history and
heritage at this station. The first time
WOWI was rated No. | in the mar-
ket was back in summer '90. I start-
ed working here one book later, and
it has been No. | ever since. | know
we have a strong commitment to the
community. We stay out in the
streets and take part in every wor-
thy event in this area to help the
community and the people who live
here. We love our listeners, and they
love us!

“This is a very personality-oriented
city. All of our announcers have a

great deal of personality. and they
connect with all of our listeners. Our
listeners feel they know us person-
ally, which is what we want, and
they see us all the time. We're at
their churches. their schools. the
stores they frequent. bowling alleys,
and theaters. We are everywhere all
year long. It’s as though our person-
alities and listeners are part of a fam-
ily. We incorporate a lot of our lis-
teners in our on-air breaks on our
shows. We do a lot of phoners. and
it's sort of like it’s the listeners’
show, not our show. It truly is like
we're one big family.

“We are constantly in the com-
munity doing things. We have high
visibility at all times. Along with
the music, | think these are some
of the reasons why we're positive-
ly thought of in the hearts and
minds of our citizens. We focus on
finding out what the public likes
when it comes to the music, the
contests. etc. It's one big, well-
oiled machine right now.”

Strength In Numbers

A closer look at the Fall *97 Ar-
bitron by dayparts and demos shows
WOWT’s morning show (6-10am) is
No. | 12+ with a 10.5 share, and
the station stays No. | inevery day-
part: middays, a 10 share; afier-
noons, 11.9; and nights (7pm-mid.).
a whopping 21.1. Not one other sta-
tion even comes close to double dig-
its in that demo or each daypart.

In its chosen demo of 18-34,
WOWI is No. | 6am-mid., Mon-
day-Sunday with a 19 share. Again.
no one else has any form of double
digits in that demo. WOWI is also
No. | across the board in each 18-
34 daypart: mornings, 16.7;, mid-

SPOILED ROTTEN? — Not her! So So Def recording artist Da Brat shakes
hands with 103 Jamz listeners at the recent JamzFest.

days. 15.4; afternoons, 16.4: and
7pm-mid. — get ready — a 31.1
share (up from 26.7)! “Let me tell
you a story about that,” Holiday
says. “Personality has always been
a thing here. 1 still hold the record,
with a 39 share 18-34 [fall "90
book], tor the highest night-show
numbers.”

Did WOW]1 use any special pro-
motions during that falf "97 book?
Holiday shares, “When I came back
to the station, | wanted to tighten it
up just a little bit more by playing
more hits. So we had a strong pro-
motion the first week I was back. 1
was giving away $1000 per day,
which kicked off our fall "97 pro-
motion. The promotion that fol-
lowed was a giveaway of $103 ev-
ery hour from 6am until 8pm, where
we promoted interest in listening for
‘the Jam" of that hour. We would
play whatever song it was and give
away the $103. We did that for over
a month, every day. That was our
main promotion, and we gave away
a lot of money — which listeners
always enjoy.

“As we got into the holidays. start-
ing with Thanksgiving, we began to
hit the streets a bit more by giving
away food to families in need. We
had our personalities work with com-
munity people to put together food
gift baskets and then personally de-
liver all of these goodies to the fam-
ilies in Hampton Rhodes. It was a
very positive personal touch that the
people really liked.

“During the Christmas holiday,
we had similar promotions, but also
gave away toys to underprivileged
kids. When you work in Urban ra-
dio, it’s all about what’s in some-
body’s heart. It’s in our hearts to
help our fellow man. To give o these
children in need and help their fam-
ilies is a joy to us. and we get it back
through positive blessings.”

Breaking New Music

“One of the things you might find
interesting is the fact that 103 Jamz
is not afraid of breaking new mu-
sic.” Holiday continues. “There are
a fot of radio siations around the
country that just want to play the
safe stuff; they only want to play
what their research says. 1 know
there’s a lot of Pufty out there right
now, and [ know he’s big right now.
but there are other artists who are
just as good.

“Some radio stations are afraid 1o
take risks. I know we can get away
with it alittle bit because we don’t
have a direct Urban competitor.
However, in the past we have had
several different direct competitors,

IT'S LIKE BUTTA, BABY — WOWI (103 Jamz)/Norfolk PD/afternoon guy
K.J. Holiday gets a hug and kiss from middayer Cocoa Butta.

and we have stayed our course.
Even when we had that competition,
we didn’t get carried away with just
playing a lot of new music just to
play it. We remain focused on the
job we have to do, and we do it!

“We are eager to let our listeners
hear what else is out there. After all,
we are PDs. and that’s part of what
we do. We lisicn to records that the
public hasn’t heard yet. then we de-
termine what songs have the poten-
tial to become future hits. At this sta-
tion. we put our strong ear 1o it and
listen to a lot of the new music. When
we find something, we’ll play it.

“It’s interesting 1o see how dif-
ferent programmers around the
country follow what we do here
musically. We do have a pretty
good track record of success when
it comes 1o finding new songs that
ultimately become hits. I’ve trav-
eled all over the country — to New
York, L.A.. Chicago, New Orleans.
and elsewhere — and we’ll be
playing some songs that no one
else is touching at the time. They
wait a little bit to get on the same
songs that we’ve already been on.
Those stations are the ones that say.
‘Let’s see what 103 Jamz is play-
ing,” and then they get on them.
That’s the way it is. We all have
different philosophies that work for
us, since we’re doing what we do
in ditferent parts of the country.
What works in one place doesn’t
always work in another™

A number of people have criti-
cized 103 Jamz as being a Rap/
Hip-Hop station that glorifies that
culture and its violent actions in the
black community. ButHoliday was
quick to respond: “A lot of people
try and dis rap a little bit. but right
now, rap is popular music! We play
plenty of R&B songs. but the hip-

hop records out there are dominat-
ing the charts right now. We do play
songs by Next. Usher. Babytace. and
others. but if you listen to some of
these R&B artists, you will notice
their music has a hip-hop flavor be-
cause that is what’s happening now.
We are nor exclusively a Hip-Hop
station. We play a lot of ballads. reg-
gae, R&B, and some go-go. We play
a variety of music.

“On Sundays. we have gospel
programming. We're not into any-
thing that would be bad, harmful,
or dangerous for any of our listen-

ers. We are into good things forour |

people and all of our listeners. For

example, on Tuesday nights we |

have a program called Pause For
The Cause, where we stop the mu-
sic to talk about issues that deal
with our community and our chil-
dren. This show is hosted by the
Bood:h Brothers [DJ Law and Big
B.] and Dr. Patton. Dr. Patton talks
directly to the kids about what’s go-
ing on in their world. like teenage
pregnancy. drugs, gangs, and ev-
erything else.

“The interesting thing is that
people in our industry actually
think that if you stop the music for
kids, they’Il turn away. That is not
true at all. Pause is a very popular
show for us. and they listen 10 it
because they can relate to what’s
being said by the Boodah Broth-
ers and Dr. Patton. The kids think.
‘I’ the Boodah Brothers and the
doctor are talking about this and
they believe in us. I’'m not only
going to listen, but I'm going totry
and stay cool and follow these pos-
itive things they're saying 1o us’
We have a responsibility to do the
right things and promote the right

things and support the right things

in our community. And we doit”

remotes.

JUST CHILLIN'— 103 Jamz listeners and staffers enjoying a nice after-
noon, listening to music from the Jamz van during one of Jamz many
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56 URBAN TOP 50 BREAKERS
APRIL 3, 1998 MYA /S1SQ0 OF DRU HILL
- I's All About Me (University/interscope)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
P TOTAL PLAYS — TOTAL
W W ™ ARTIST TITLE LABEL(S) W Lw 2w 3w STATIONS/ADDS 1305/358 76/2
@ NEXT Too Close (Arista) 3652 3201 3084 2840 86/ DAVINA
I Come Over To My Place (Loud/RCA)
@  PUBLIC ANNOUNCEMENT Body Bumpin’ Yippie-Yi-Yo (A&N) 3206 2948 2679 2519 831 o s R -
9 n 0 JANET | Get Lonely (Virgin) 3145 2738 2329 1819 871 1196/214 66/0
OL SKOOL t/K. SWEAT & XSCAPE Am I*Dreaming (Keia/Universal) 3002 3461 3288 3193 81/0 BUSTA RHYMES
14 ©  MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury) 2934 2707 2484 2288 861 Turn It Up (Elektra/EEG)
o ARETHA FRANKLIN A Rose Is Still A Rose (Arista) 2691 2522 2388 2143 84/0 TOTAL PLAYS/NCREASE  TOTAL STATIONS/ADDS CHART
€  SMOOTH Strawberries (Perspective/A&M) 2420 2237 2081 2036 81/0 1159/226 78/2
©  TAMIA Imagination (QwestWB) 2408 271 2012 1706 791 CHICO DEBARGE
K.P. & ENVYI Swing My Way (EastWestEEG) 2303 2780 2722 2695 75/0 No Guarantee (Kedar/Universal)
SWV Rain (RCA) 2215 3002 3573 3492 65/0 TOTAL PLAYS/NCREASE  TOTAL STATIONS/ADDS CHART
@)  QUEEN PEN wLOST BOYZ & CREW Party Aint A Party (Lil" Marvinterscope) 2175 1920 1720 1357 84/0 1134/224 723 40
1w @  SYLK-E. FYNE /CHILL Romeo And Juliet (Grand Jury/RCA) 2132 1955 1751 1640 82/2 GOODIE MOB
3 K-Cl & JOJO All My Life (MICA) 2032 2431 2137 3332 56/0 They Don’t Dance No Mo’ (LaFace/Arista)
4 @ KEITH WASHINGTON Bring It On (Silas/MCA) 1967 1809 1694 1567 78/0 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHERT
@  JODY WATLEY Off The Hook (Atantic) 1908 1891 1849 1808 71/0 1041181 701 Q
16 DESTINY'S CHILD No, No, No (Grass Roots/Columbia) 1879 2527 3261 3742 59/0 ROOM SERVICE
@  ICE CUBE We Be Clubbin’ (Heavyweight/A&M) 1759 1643 1500 1389 79/0 Stay (EastWesVEEG)
—20 @ ELUS'ON Reallty (RCA) . 1570 1552 1508 1407 71/0 TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART |
’ ®  JAGGED EDGE Gotta Be (So So Def/Columbia) 1625 1557 1493 1463 6200 10ag/ra 568 @
@ LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia) 1579 1474 1464 1393 68/0 .
@  SILKK THE SHOCKER Just Be Straight With Me (o Limit/Priority) 1541 1419 1274 1093 69/0 MOST ADDED
3 @ DAVE HOLLISTER/REDMAN/SERMON The Weekend (Tommy Boy) 1506 1341 1246 1163 71/4 ARTIST TITLE LABEL(S) A0S
1214 18 25 MARY J. BLIGE Seven Days (MCA) 1432 1729 2134 2418 42/0 h bia) 14
% 2 24 2« BRIAN MCKNIGHT Anytime (Mercury) 1426 1446 1689 1840 39/0 :,((s,m Lh‘éﬁ'gfnﬂeff?mhfw@% b n
s 3% n @  TIMBALAND & MAGOO Clock Strikes (BlackGround/Atlantic) 1421 1282 1145 965 781 : ]
boss CHARLI BALTIMORE Money (Untertainment/Epic) 64
3 %5 €@  H-TOWN Natural Woman (Relativity) 1412 1391 1319 1262 63/0
B DR. DRE f/L.L. COOL J Zoom (AftermathvInterscope) 60
2 @ EBONI FOSTER Crazy For You (Nightbird/MCA) 1376 1158 940 682 76/2 :
; ) BIG PUNISHER f/JOE Still Not A Player (Loud) 42
44 3¢ € JONB. They Don't Know (Yab Yum/550 Music) 1317 1162 878 566 66/0 NICE & SMOOTH Let It Go (Stregt Life/All American) 23
BREAKER (§) MYAI/SISQO OF DRU HILL It's All About Me (University/interscope) 1305 947 435 41 76/2 MR. NAKED Girls in The Club (Boss/Epic) 18
37 x4 &)  JD {/BRAT & USHER The Party Continues (So So Def/Columbia) 1211 1232 1180 1094 74/0 s
; LUKE Raise The Roof (Luke/Island) 12
a7 39 38 @ LOX Money, Power, And Respect (Bad Boy/Arista) 1239 1112 1000 817 12/2 = ’
. ’ ANGEL GRANT Lil" Red Boat (Flyte Tyme/Universal) 11
2125 2 3  USHER Nice & Slow (Laface/Arista) 1239 1378 1575 1707 43/0 7 MILE Do Your Thing (Crave) 8
43 38 36 8 SALT-N-PEPA Gitty Up (Red Ant/London/Island) 1218 1126 1034 939 751
BREAKER DAVINA Come Over To My Place (Loud/RCA) 1196 982 872 658 66/0
48 a0 @ PLAYA Cheers 2 U (Def Soul/Def Jam/Mercury) 1192 1018 825 725 63/0 MOST ’NCREASED
BREAKER €  BUSTA RHYMES Turn It Up (Elektra/EEG) 1159 933 696 305 782 PLAYS Tota.
137 MISSY “MISDEMEANOR” ELLIOTT Beep Me 911 (FastWest/FEG) 1155 2276 2882 2857 51/0 ARTIST TITLE LABEL(S) INCREASE |
15 15 38 2PAC f/ERIC WILLIAMS Do For Love (Amaru/Jive) 1145 1484 2122 2170 49/0 XSCAPE The Arms Of The One Who... (So So DefColumbia) +546
s 3 3 €D YOUNG BLEED /MASTER P & FIEND Times So Hard (No Limit/Priority) 1141 1115 1068 1020 56/0 JOE All That | Am (Jive) +498
BREAKER 8 CHICO DEBARGE No Guarantee (Kedar/Universal) 1134 910 585 1 723 JANET | Get Lonely (Virgin) +407
BREAKER GOODIE MOB They Don't Dance No Mo’ (LaFace/Arista) 1041 860 662 306 7011 BOYZ It MEN Can't Let Her Go (Motown) +383
BREAKER % ROOM SERVICE Stay (EastWest/FEG) 1038 965 886 an 58/0 NEXT Too Close (Arista) +361
49 48 SCARFACE f/TUPAC & MASTER P Homies & Thugs (Rap-A-Lot) 966 921 765 649 67/0 MYA #/8ISQ0 OF DRU HILL its Al ... (University/interscope)  +358
9 13 27 4 MARIAH CAREY f/BONE THUGS... Breakdown (Columbia) 923 1384 2212 2563 43/0 7 MILE Do Your Thing (Crave) +353
720 39 45 MASE{/TOTAL What You Want (Bad Boy/Arista) 897 1092 1782 2819 34/0 ANGEL GRANT Lil’ Red Boat (Fiyte Tyme/Universal) +352
DEBUTP @  VOICES OF THEORY Dimelo (Say It) (H.0.L.A/Red Ant) 896 782 620 428 69/4 4 KAST Miss My Lovin’ (RCA) 4322
48 4 4 47 CHANGING FACES All Day, All Night (Big Beat/Atiantic) 886 929 867 815 49/0 CHARLI BALTIMORE Money (Untertainment/Epic)  +300
50 @  GANG STARR {/K-Cl & JOJO Royalty (Noo Trybe) 875 794 736 618 62/0
% % 3 49 PUFF DADDY t/MASE Been Around The World Again (Bad Boy/Arista) 867 1235 1263 1106 390 HOTTEST
“EUTP JOE All That | Am (Jive) 793 295 10 == mn RECURRENTS
o This éhan reflect?ai;ay?rom March 259. §)ngs {anked by total plays. Highlighted songs indicate Breaker.
87 Urban reporters. 86 current playlists. Songs that are down in plays for three consecutive weeks and below No. 25 are moved to recurrent. ARTIST TITLE LABE