JUNE 5, 1998
Wake Up To Kathy Ireland!

R&R Convention "98 won't just be food for your
brain — we’ll work on your T
body too! Supermodel and
fitness guru Kathy Ireland
will get your blood pumpin’
at a morning exercise
session Saturday, June 13.
Ireland will also share

T HE IND”STR Y’§ N[ WSPAPER secrets about her acting and

__Dbusiness careers. _

NEWSSTAND PRICE $6.50
R&R '98: A ‘Garth’gantuan Event!

Capitol recording artist Garth Brooks has been
confirmed to headline the Superstar Show on

: = Friday, June 12 at

| 7pm at R&R

¢ Convention "98 in Los
Angeles. Come see
the artist who has sold
over 75 million
records and over four
million_concert tickets.

lanimous support o

From The Country”

@mg ;

“l Want To Feel That Waydi.ga;

The new single from the hit
I'm From The Country.

Airplay Now
MCA.

NASHVILLE
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© 1998 MCA Records Nashville, a Division of tMCA Records, Inc.
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R&R CONVENTION UPDATE

Coming to an R&R Convention isn't all
work and no play. Far from it! The
Thursday evening entertainment lineup
kicks off with a cocktail reception under a
glittering blue, £/ Niffo-scrubbed L.A. sky
poolside at the Century Plaza Hotel. It's
followed by a very special Club R&R
presentation sponsored by Red Ant
Entertainment. Later in the evening, 17
labels have joined forces to open up the
R&R Late Night Lounge in the fashionable
La Chaumiere club, located in the Tower
section of the hotel.

e On Friday, the Garth Brooks/Paula Cole
Superstar Show (see story, right) will
be preceded by a Club R&R
performance by Fourplay, and then
followed by a “Country” Club R&R
headlined by four great performers
from Nashville. The Late Night Lounge
at La Chaumiere will also be open.

e Finally, on Saturday, you can treat
yourself to a variety of cool events,
including showcase performances by
Lee Ritenour and a Brazilian Theme
Party sponsored by Ruthless Records.

There’s still time to register and save!
Check out Page 12-13 for a detailed
agenda and Page 18 for a pre-registration
form. You can also register on the web:
www.rronline.com

> KKPN/Houston signs off,
flips to Regional Mexican

= Chancellor GM shuffle: Goff Lebhar
exits, Rick Mack takes interim duties at
WWDC, Mark O’Brien adds GM title for
WGAY, Charlie Ochs takes on GM
duties at WWRC

= CHR/Rhythmic WXXP/Long Island
signs on, Jeff Levine adds prog.
duties, Sky Walker OM

Page 3

(THIS #] WEEK |

» NATALIE IMBRUGLIA Torn (RCA)
! CHR/RHYTHMIC

« NEXT Too Close (Arista)

"| URBAN

« SPARKLE Be Careful (Rock Land/interscope)

URBAN AC

» SPARKLE Be Careful (Rock Land/Interscope)

COUNTRY
+ GEORGE STRAIT | Just Want To Dance With You (MCA)

NAC/SMOOTH JAZZ
+ JONATHAN BUTLER Dancing On... (V2K Encoded Music)

HOT AC
+ NATALIE IMBRUGLIA Tomn (RCA)

AC

» SHANIA TWAIN You're Still The One (Mercury)

ACTIVE ROCK
* CREED Torn (Wind-up)

ROCK

+ KENNY WAYNE SHEPHERD Biue On Black (Revolution)

ALTERNATIVE
* SEMISONIC Closing Time (MCA)

ADULT ALTERNATIVE
+ NATALIE MERCHANT Kind & Generous (Elektra/EEG)

l CHR/POP

THE INDUSTRY’S NEWSPAPER .

JUNE 5, 1998
Garth To Headline R&R Show

M Paula Cole will also perform Friday night

Capitol Records superstar Garth Brooks will
headline the Friday night Superstar Show at
R&R Convention '98 in Los Angeles. Warner
Bros. Grammy-winning artist Paula Cole
will also perform at the show.

Brooks has been a staple on the R&R \
charts throughout the 90s. He is music’s o
best-selling solo artist, and his six-CD
Limited Series box set promises to break '§
more records. He is a phenomenal per-

former, which was evidenced by his rousing _ ?
BROOKS/See Page 23
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Federal Regulators Put Mega-Mergers In Motion

BY MATT SPANGLER & JEFFREY YORKE
R&R WASHINGTON BUREAU

Government regulators in Washington put
the pedal to the metal on radio mergers last
week: They approved several mega-deals, in-
cluding CBS’ heralded $2.6 billion purchase
of American Radio Systems’ 97 stations.
For CBS, which was expected to close its
deal Thursday (6/4), getting the FCC's green-
light on May 27 ended near-
ly nine months of complex
maneuvering that began last
Sept. 19, when CBS Presi-
dent/COO Mel Karmazin
stunned NAB Radio Show
attendees in New Orleans
with news that he’d struck a
deal with Boston-based
ARS.

While the deal will create the wealthiest
station group in the land — with combined
estimated 1997 revenues of $1.5 billion, ac-
cording to BIA Research — it has also sent

a message to the industry that “Major Mar-,

ket Mel” is willing to acquire broadcast prop-
erties beyond the top 10 markets.

As with the FCC’s sign-off on the merger
of Capstar Broadcasting Partners and SFX
Broadcasting — which occurred on May 21
(R&R 5/29) — there are some caveats with
CBS-ARS:

First, CBS had to follow through with a

The Big Deals:

o -FCC clears CBS/ARS

» Capstar closes on SFX

o Sinclair gets DOJ 0K
in New Orleans

March 31 settlement agreement with the DOJ
that requires the company to divest WEEI-
AM, WRKO-AM, WAAF-FM, and WEGQ-
FM/Boston; WOCT-FM/Baltimore; and
KLOU-FM and KSD-FM/St. Louis. The
company has six months from closing to
comply. CBS spokesman Jack Bergen told
R&R the company would soon announce
buyers for the Boston properties.

The FCC also required
CBS to shed one ARS station
in the San Jose market. The
remaining three San Jose
ARS stations would be
placed in a trust, giving CBS
the option to sell one of its
own radio stations in the San
Francisco-Oakland-San Jose
DMA. In the event it opted
for this, CBS was granted a temporary one-
to-a-market waiver for that DMA; it also was
given one-to-a-market waivers in Boston,
Baltimore, and Pittsburgh.

On May 28, CBS announced it would par-
tially fulfill the terms of the DOJ settlement
by swapping WOCT and WCAO-AM in
Baltimore; the St. Louis properties; and
KOME and KUFX-FM in San Jose for Ja-
cor Communications’ WAZU-FM, WHOK-
FM & WLVQ-FM/Columbus and KSGS-
AM & KMJZ-FM/Minneapolis. The swap is

DEALS/See Page 14
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KOME Swap Spawns
Changes At KITS

By Jint Kerg
R&R ALTERNATIVE EDITOR

Nermni

Hardy

he San Francisco Bay Area felt
the fallout from the FCC's ap-
proval of the CBS/ARS merger on
May 27, when CBS combined its Al-
ternative KOME/San Jose program-
ming and personnel with similarly for-
matted KITS (Live 105)/San Fran-
cisco in anticipation of KOME's swap
to Jacor (see story, left).
KOME GM Jim Hardy, CM Ron
Nenni, PD Jay Taylor, and GSM

KITS/See Page 23

NEWSSTAND PRICE $6.50

‘Big’ News: Scott
Now WBIX/NY PD

By Mikr KiNvosiaN
R&R AC EDITOR

WBIX/New York interim
PD/consultant Jeff Scott has
been appoint- ey
ed full-time
PD. He suc-
ceeds Adam
Goodman,
who recently
departed the
Chancellor [
Media Hot
AC.

“We’re ex-
cited to have
Jeff as a per-
manent part of our team,” VP/
GM Bennett Zier commented.
“He has an impressive AC pro-
gramming background and un-
derstands our discriminating lis-
tening audience’s lifestyle.

“Our goal is the same today
as when we launched the station

WBIX/See Page 10

Scott

O, v
“Miss Radio Reality

Don’t Sweat Pressing The Flesh
| How to chill out when you’re out and about

Making public appearances
is a fact of life for radio jocks.
It’s as easy as 1-2-3 to get be-
hind the mike and yak up a
storm to thousands, possibly
millions, of listeners, but some-
times it’s not so simple speak-
ing face-to-face or to a crowd.

So for those of you who
find yourselves in the precar-
ious position of being a deer
in the headlights when public-
performance time rolls
around, Miss Radio Reality
has spoken with experts
across the country to find out
why remotes and appearanc-
es are important and to pro-
vide you with some methods
of alleviating stage fright.

Make The Connection

Whether it’s dropping in on
a promotional event to hawk
Fords or false eyelashes, in-
troducing an artist at a show,
or pumping up a live remote,
the presence of a radio enter-
tainer adds an exciting dimen-
sion to an event. And these
types of appearances are not
only integral to the success of
your station, they can be lu-
crative for you as welil. So get
out of the studio and see your
audience. By interacting with
the people face-to-face, an in-
valuable connection is made
between the voice coming out

See Page 16

Katz Radio Unveils
Diversity Plan To
Up Minority Revs.

Katz Radio President Stu Olds
met Tuesday in New York with a
group of black ministers, includ-
ing Rev. Al Sharpton, to lay out
his representation company’s
newly conceived plan to increase
the share of advertising revenues
that both Urban and Hispanic ra-
dio stations attract in competition
with mainstream radio.

The meeting was prompted by
the discovery last month of a
memo written by Kaiz subsid-
iary firm Amcast that steered ad-
vertisers away from black and
Hispanic stations and toward
New York outlets that targeted a
mostly white audience (R&R
5/15). The memo immediately
inflamed and outraged Urban
and Hispanic operators and com-
munity leaders and has forced
Katz to recast its approach to do-

KATZ/See Page 23
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THE NEW SMASH SINGLE

{BOOM cmm LA KA BUOM 800/” BOOM /4

“...great summertime record,

“...instant reaction, this is going lo be
one of the biggest hits of the summer!”

Steve Wal!
PD - B95/Fresrc

CONFIRMED

POWER 96/Miami  WXYV/Baltimore WBLI/Long Island
HOT105/Modesto KWIN/Stackton WA1A/Melbourne
WDDJ/Paducah WVSR/Charleston KISR/Ft. Smith
WAEZ/Johnson Cily WSPK/Poughkeepsie KKRD/Wichita

already on PCWER 96!”
Kid Curry
PD - POWER 96/Miami
B95/Fresno KC1D1/New Haven
WFHN/New Bedlord WKFR/Kalamazoo
WXYK/Biloxi KQID/Alexandria
KHTO/Springfield ...and many more

Album In-Stores 7/28

From the New Album Speak “v Language

PRODUCED BY IAN LEWIS & TGUTER HARVEY
MANAGEMENT: Lourdes Hersh for Circle Sound International, Inc.
wv.innercircle-reggae con

W < 1996 Republie/Universel Records
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Heftel Takes Over
At KKPN/Houston

By ADAM JACOBSON
R&R STAFF WRITER

On March 20, 1997, SFX Broad-
casting signed on KKPN-FM/
Houston, a Pop/Alternative Hot
AC dubbed “The Planet,” with Ala-
nis Morissette’s “You Oughta
Know.” Fourteen months later,
KKPN would play the song as its
final record.

KKPN's sale from Capstar to
Heftel Broadcasting closed on
March 28. At 12:0lam on March
29, KKPN became the new home
of “Estereo Latino.” a Regional
Mexican format previously heard
on trimulcast KLTN-FM/Port
Arthur. KLTO-FM/Rosenberg &
KLTP-FM/Galveston, TX.

GM Gary Stone told R&R,
“{KKPN] is the first Hispanic radio
station on an FM signal licensed to
Houston. KQQK, our competitor, is
licensed to Galveston. KXTJ. near
Beaumont, is Tejano.” KLTN
broadcasts with 100kw. but its tow-
er is located about 65 miles east of
Houston. “We would just barely
cover the east side of the city. The
city-grade would never hit Harris
County.”

KLTO & KLTP — which both
broadcast at 104.9 MHz — have
added KOVE-FM (K-Love)/Beau-
mont-Port Arthur’s Spanish AC for-
mat. “We anticipate that will help
get listeners to the south. It picks up

KKPN/See Page 23
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Local +11% %
National +172 S
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April Business Rises 13%
The radio industry experienced one of the best growth months in its history in
April, when revenues rose 13% compared to the previous year. Local business
was up 11%, while national billings had risen 17%. On a year-to-date basis, busi-
ness is 10% higher than in the comparable period last year (local was up 9%,
while national was 13% higher). RAB President/CEO Gary Fries said one rea-

25 YEARS

tering down to the medium and small markets.

By Parrice WOTRIG
R&R WASHINGTON BUREAU

Chancellor Media officially took
over Nostalgia-Rock combo
WWDC-AM & FM/Washington
at about 1lam Tuesday, bringing
the Texas group to its limit in the
nation’s capital with five FMs and
three AMs. Chancellor then capped
off the deal by realigning its man-

LOOKING BACK

Album Chart Debuts

he June 7, 1974 issue of

R&R contained the first
album chart for radio, with
“Band On The Run” by Paul
McCartney & Wings as the
first No 1. The No. 2 slot was
held by Marvin Hamlisch with
the soundtrack to The Sting.

There have been several

refinements made to the
chart since then. A tracks

Paul Mchey &Wings

charts debuted in 1983, and the format that it came to represent,
AOR, became known as Rock in 1994. The reporter base was
split in June 1995 into Rock and Active Rock, each with its own

chart.

Sticking With Radio For 25 Years

B R 2 Y

4%

HOW TO BREACH LJS  RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067
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310-788-1625
310-788-1699
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310-553-4056

310-553-4330  310-203-8450

moreinfo@ rronline.com
newsroom @ rronline.com
jil@rronline.com

hmowry @rronline.com

Chancellor Takes Over WWDC-AM & FM
I Mack, 0’Brien, Ochs get new GM gigs; Lebhar exits

agement team in the eighth-largest
market.

For starters, Rick Mack has
moved over from WWRC-AM &
WGAY-FM to be interim GM of
the WWDC combo. “It’s terrific,”
Mack told R&R. “These are heri-
tage stations, and it’s great to have
them with Chancellor. I'm thrilled
to be here”

CHANCELLOR/See Page 23

Revolution/Giant
Names Jacobson GM

Revolution/Giant Records has pro-
moted Larry Jacobson to GM.
Based in Los An- [
geles. he reports
to label founder B
Irving Azoff.

“I am thrilled
that Larry has
agreed to be our EEE
GM,” Azoff said.
“Not only is he just
crazy enough to
take the job, but
he’s got that rare
blend of intuition, inspiration, obses-
sion, and attention to detail that’s essen-
tial to making a record company suc-
cessful. Working with Larry has always
been an exercise in the unpredictable,
usually with spectacular results.”

Jacobson most recently was Revo-
lution/Giant’s Head/Business & Legal
Affairs. He aiso has served in an A&R
capacity, working on the soundtrack
to the movie Dazed And Confused
and founding the company’s develop-
mental label. Unsound Records. He
joined Revolution in 1992.

Jacobson

Q'W'

waanny americanradiohistary com

son for the big numbers is the increasing number of national dollars that are fil- |

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:

NASHVILLE BUREAU:
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——————

Oylear Appointed VP/GM At Pitt Trio

KUPL-AM & FM/Portland GSM Den Oylear has been named VP/GM
for ARS’ Pittsburgh cluster: CHR/Pop WBZZ-FM, Country WDSY-FM,
and Classic Hits WZPT-FM (these properties will belong to CBS when
its merger with ARS closes, which had not yet occurred at R&R's Tues-
day deadline). He succeeds Andrea Scott, who now works with Citadel’s
six Providence stations (see story, Page 10).

Oylear. who starts June 9. told R&R. “I’'m very excited about the op-
portunity to take over three very well-run properties and about the chance
to take them to the next level of growth. They’ve shown big growth in
programming, and I'm excited about the opportunity to turn that into rev-
enue.

Prior to joining KUPL as GSM two and a half years ago, Oylear spent
14 years with King Broadcasting in Seattle, where he was GSM of KING-
AM & FM when he left.

It's ‘Party’ Time At WXXP/Long Island
[ Levine adds Dir./Prog. chores at Jarad sign-on
— Islanders to turn to hear “To-
day’s Hottest Music.”” Le-
vine told R&R. “Party 105
has been carefully re-
searched and designed to
reach out and grab those
people, especially the trend-
setting Hamptons party
crowd.”

In other WXXP news:
WVYB/Daytona Beach
PD Sky Walker joins as
OM and WLIR Asst. PD/
MD Lynda Lopez adds those du-
ties for WXXP.

Jarad Broadcasting’s new -
CHR/Rhythmic, WXXP/
Long Island, hit the air on
March 27 at noon as “Par-
ty 105,” with what the
company is calling an
“energy-driven, dance-
oriented sound.” Jeff Levine,
Director/Programming &
Marketing for sisters
WDRE & WLIR, has add-
ed similar duties for ~
WXXP.

“Once the New York City signals
fade out, there’s nowhere for Long

Levine

WEBSITE: www.rronline.com
€< | E-mail
310-203-8727  kmumaw@rronline.cem
310-203-9763
202-463-0432

310-553-4330 mailroom @ rronline.com

202-463-0500 rrdc @ rronline.com

615-244-8822 615-248-6655 Ihelton @ rronline.com
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CD Radio Doubles Channels

By Patrice WITTRIG
R&R WASHINGTON BUREAU

New York-based CD Radio said last week that it has exer-
cised its option with Loral Space & Communications Ltd. to buy
a fourth satellite and offer 100 channels, rather than the 50 it ini-
tially proposed. The additional channels will cost $290 million.

Since October of last year, when
the FCC granted CD Radio one of two
national satellite radio broadcast li-
censes, the company has spent more
than $940 million for its satellite-lo-
car radio broadcasting system, set to
launch next year.

“Even with the expanded system,
we have no shortage of content pro-
viders,” CD Radio Chairman/CEQ
David Margolese told R&R. “With
the number of people who seek car-
riage. we are in a seller's market.”

More Music, More Choice

“In terms of incremental value de-
livered 1o consumers, the step up from
50 channels to 100 channels is anal-
ogous to the difference between a
regular bookstore and a Barnes &
Noble superstore,” Margolese added.
“The expanded system will be used
to deliver more of what people want
— more music, more choice. Addi-

tionally, it will also be used to ad-
dress the Hispanic and sports mar-
kets in a significant way and to gen-
erale additional advertising revenues
on our non-music channels.”

The company outlined its prelimi-
nary allocation of the satellite chan-
nels, which cover everything from
farming and travel-oriented news on
the “specialty” channels, to an exten-
sive Hispanic-targeted portfolio. In-
cluded in the company’s 18-channel
roster of Hispanic formats are Latin
Contemporary, Boleros. Latin Jazz,
Tropical, and Merengue. “We feel
that the Hispanic market is a very
material market,” Margolese told
R&R.

Sports Byline USA has been
awarded the programming contract
for one of the 10 channels dedicated
to sports broadcasting. Margolese
said that the company is in talks with
“less than nine” programmers to fill

the remaining sports channels.

Seven channels have been allocat-
ed to four different providers —
Sports Byline USA, Bloomberg, C-
Span, and Classic Radio (the largest
exclusive rights holder of classic ra-
dio programs such as The Shadow,
Green Hornet, Gunsmoke, Dragnet,
and The Lone Ranger). Ten channels
have been slated as entertainment
channels, which will feature enter-
lainment news and interviews with
celebrities.

Upon the announcement that it
had increased its channel offering,
CD Radio stock was reiterated
short-term and long-term “buy” by
SoundView Financial Group analyst
Timothy O’Neil. The 12-month tar-
get price is $45 per share. At press
time, the company’s stock closed at
$33.75 per share, gaining $1.50 for
the day.

This spring, CD Radio relocated
its headquarters from Washington,
DC to New York’s Rockefeller Cen-
ter to be close 1o the construction of
its studios, expected to be completed
by the end of 1999’s first quarter.

Fcﬁ Asks Appeals (:ourt For EEO Rehearing

The FCC last week officially filed for a new rehearing of a
decade-old EEO case spawned by the Luthern Church-Missouri
Synod’s desire to hire only seminarians or their spouses to work

at its two St. Louis radio stations.

The NAACP challenged the sta-
tions’ license renewal applications on
the grounds that the stations’ practic-
es had not complied with the FCC’s
requirements for minority recruitment.

But in its appceal, the FCC noted
that in a 1996 effort to streamline its
ELO rules, it changed its policy *“per-
mitting radio stations owned by reli-
glous groups to favor members of
their religious groups for all positions
at the station.”

The FCC contends that by chang-
ing position “on this central issue,” for
which the FCC sought a remand from
the original pending case. the Court
of Appeals panel should have granted
the remand. In its filing, the FCC said,
“this improper exercise of judicial

authority resulted in a decision in
which the court erroneously held the
EEO rule to be unconstitutional.”

In a statement from Bill Keanard,
the FCC chairman said, “The rules
are constitutional. They impose no

quotas, set-asides, or preferences. The
rules merely require that broadcast-
ers reach beyond the ‘old boy net-
work” and consider qualified minor-
ities and women job applicants. That
is not too much to ask of broadcast-
ers who are entrusted with a valuable
license to use the public’s airwaves.”

No hearing date has been set by
the court. — Jeffrey Yorke

DOJ Investigates Regent Redding Buy

The Department of Justice has begun an antitrust investigation
into Regent Communications’ acquisition of four stations in
Redding, CA.The deal was cleared by the FCC last week, but not
without some harsh criticism from Commissioners Susan Ness

and Glona Tristani.

The fallout from the commission’s
current competition analyses — or what
one Washington insider termed the

“mess” — could produce a standard by
which future transactions are reviewed.
Continued on Page 8
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Appeals Court Orders New Vote On Political Rules

he U.S. Court of Appeals for the District of Columbia has ordered

the FCC to vote by June 22 on whether to appeal its personal
attack and political editorial rules. In a public notice released on May 8,
the commissioners announced they had deadlocked ontheissue. The
courtalso ordered those deciding against repeal in the next vote to say
why they had voted that way. In 1983, the commission initiated a
proceeding to eliminate the rules, considered offshoots of the now-
defunct Fairness Doctrine.

Gotham Metro, AFTRA To Meet This Week

t press time, the National Labor Relations Board was scheduled

to hold a hearing on Wednesday (6/3) to work out differences
between the New York AFTRA local and Metro Networks’ New York
operation over the conduct of a union election. Sources close to
AFTRA told R&R Metro wanted to allow select supervisors to
participate in the election. Metro Northeast VP/GM Steve Candullo told
R&R, however, that the employees in question are producers. In San
Francisco, Metro producers were allowed to join the AFTRA local. The
union represents on-air talent only.

NAB Promotes John David to Exec. VP

avid, who has served as Sr. VP/Radio Department since

1992, received the “promotion in title” in recognition of his hard
work at the lobbying group, NAB spokesperson Dennis Wharton said.
David, who joined the NAB in 1989 as VP/Congressional Relations, will
continue to oversee the radio department.

GSA To FCC: Move By Fall Or Pay The Lease

he FCC must begin moving to the Portals office complex in

Washington, DC by October, or face paying the lease on its
currentfacilities out of its own budget. A May 29 letter from the General
Services Administration to FCC Chairman Bill Kennard directed the
commission to relocate “at the earliest possible date” the GSA
determines — most likely this September or October, GSA spokesman
Hap Connors said. He told R&R a formal request by the FCC three
weeks ago calling for a complete redesign of the Portals interior was
“the straw that broke the camel’s back.” The letter said the GSA will
work with the FCC onits desired changes once it has relocated to the
building. The GSA has paid nearly $14 million to lease the empty
Portals space since last year. FCC spokeswoman Maureen Peratino

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of alf publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago  One Week Ago  5/22/98  One Year Ago One Week Ago
Radio Index 120.05 2144 215.09 +77.7% +0.32%
Dow Industrials 7331.04 911444  8899.95 +23.51% -2.32%
S&P 500 848.28 111047 1090.82 +30.69% -1.74%

America's most respected kitchen expert .
returns to the radio!

Betty Crocker has been the hands-down expert on nutrition,

coo]zing’ and meal planning’ for more than 75 years,’
Ca“ 1-800-334-5800 today to fin(l out how vou can

loring her into your audience's homes five times a week.

ASK BETTY

RADIO*SHOW

Distributed by

Rt Serwors DRGREL
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THE FUTURE OF RADIO STAFION MONITORING!

Find the NEW Live, On-Line, Mediabase 24-7 at the California Level, Century Plaza Hotel
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RADIO BUSINESS

DEAL OF THE WEEK 1998 DEALS TO DATE

e CBS/Jacor swap

$325 million (est. value)

o WCAO-AM & WOCT-FM/Baltimore (traded to Jacor) |

© KLOU-FM & KSD-FM/St. Louis (traded to Jacor)

© KOME-FM & KUFX-FM/San Jose (traded to Jacor)

* WAZU-FM, WHOK-FM & WLVQ-FM/Columbus

{traded to CBS)

® KSGS-AM & KMJZ-FM/Minneapolis (traded to CBS)

TRANSACTIONS

Dollars To Date: $2,324,544,178
(Last Year: $4,917,070,738)

Dollars This Week: $23,940,748
(Last Year: $100,950,000)

Stations Traded This Year: 757
(Last Year: 978)

Stations Traded This Week: 46

(Last Year: 45)

GBS, Jacor Swap To Meet Ownership Limits

[ Jacor plcks up elght outlets for the week, CBS adds five

5 1

Jacor/CBS swap

ESTIMATED VALUE: $325 million
TERMS: CBS is swapping its WCAO-
AM.&WOCT-FM/Baltimore, KLOU-FM
& KSD-FM/St. Louis, and KOME-FM &
KUFX-FM/San Jose for Jacor Commu-
nications' WAZU-FM, WHOK-FM &
WLVQ-FM/Columbus and KSGS-AM &
KMJZ-FM/Minneapolis.

WCAO-AM & WOCT-FM/
Baltimore

TRADEDTO: Jacor Communications.
It owns WPOC-FM/Baltimore.
FREQUENCY: 600 kHz; 104.3 MHz
POWER: 5kw; 50kw at 436 feet
FORMAT: Gospel; Oldies

KLOU-FM & KSD-FM/St.
Louis

TRADEDTO: Jacor Communications
FREQUENCY: 103.3 MHz; 93.7 MHz
POWER: 100kw at 919 feet; 100kw at
860 feet

FORMAT: Oldies; Classic Rock

KOME-FM & KUFX-FW/
San Jose

TRADEDTO: Jacor Communications.
It owns KSJO-FM/San Jose.
FREQUENCY: 98.5 MHz; 104.9 MHz
POWER: 12 .5kw at 879 feet; 3kw at 300
feet

FORMAT: Alternative; Classic Rock

WAZU-FM, WHOK-FM &
WLVQ-FM/Columbus
TRADEDTO: CBS Corp.

Brian Culbertson, Keyboardist

FREQUENCY: 107.1 MHz; 95.5 MHz;
96.3 MHz

POWER: 3kw at 328 feet; 21kw at 761
feet; 18kw at 751 feet

FORMAT: Rock; Country; Rock

KSGS-AM & KMJZ-FM/
Minneapolis
TRADED TO: CBS Corp. It owns
WCCO-AM & WLTE-FM/Minneapolis.
FREQUENCY: 950 kHz; 104.1 MHz
POWER: 1kw; 89kw at 1034 feet

‘ FORMAT Urban; NAC/SJ

KAYK AM & KQXI-AM/
Denver-Boulder

PRICE: $3.5 million
TERMS: Asset sale for cash
BUYER: ABC Radio, headed by Pres-

tional Corp., headed by President
Michael Floyd

SELLER: Dash Communications Inc.
Phone: (850) 224-4451
BROKER:TheThorburn Company

KATW-FM/Lewiston & (FM
CP)/Shelley

PRICE: $788,500

TERMS: Asset and construction per-
mit sale for cash

BUYER: Pacific Empire Communica-

tions Corp., headed by PresidentMark
Bolland. It owns KSEI-AM & KMGI-FM/

| Pocatello, ID. Phone: (208) 743-6564

ident Robert Callahan. Phone: (972) |

448-3342

SELLER: Radio Property Ventures,
headed by managing general partner
Burt Kaufman. Phone: (618) 797-2299
FREQUENCY: 1690 kHz; 1550 kHz
POWER: 10kw day/1kw night; 10kw
day/166 watts night

FORMAT: Children’s

COMMENT: ABC has already begun
airing the Radio Disney format on the
stations via an LMA.

BROKER: William Moir and Media
Serwces Group

it rknd

I WAKU FM/Crawfordville
PRICE: $550,000

TERMS: Asset sale for cash
BUYER: Altrua Investments Interna-

Bob Mamet, Keyboardist
Steve Cole, Sax Player

Eric Marienthal, Sax Player
Rob Mullins, Keyboardist

SELLER: Woodcom Inc., headed by
Pre3|dent Mark BoIIand

WAIK-AM/GaIesburg

PRICE: $325,000

TERMS: Asset sale for cash

BUYER: WPW Broadcasting Inc.,
headed by President David Madi-
son. It owns WRAM-AM & WMOI-
FM/Monmouth, IL. Phone: (309) 734-
9452

SELLER: Northern Broadcast Group
Inc., headed by President Michael
McCulloch. Phone: (309) 342-3161
BROKER: R.E. Meador & Assoc.

WMCL-AM/McLeansboro

PRICE: $245,000
TERMS: Asset sale for $70,000 cash

TRANSACTIONS AT A GLANCE

® KAYK-AM & KQXI-AM/Denver-Boulder $3.5 million
® WAKU-FM/Crawfordville, FL $550,000

® KATW-FM/Lewiston & (FM CP)/Sheliey, ID $788,500
® WAIK-AM/Galesburg, IL $325,000

® WMCL-AM/McLeansboro, IL $245,000

® WQKO-FM/Howe, IN $80,000

® KGCR-FM/Goodland, KS No cash consideration

® WMST-AM & FM/Mount Sterling, KY $300,000

® WGKY-FM/Wickliffe, KY $275,000

® KBCE-FM/Boyce (Alexandria), LA $26,248

® KLCX-FM/St. Charles, MN $67,000

® WSLI-AM/Jackson, MS $325,000

® WXHB-FM/Richton, MS $175,000

® KVBC-FM/Las Vegas $150,000

® KNFT-AM & FM/Bayard, NM $825,000

® KQTN (FM CPYLordsburg, NM $80,000

® WSML-AM/Graham, NC $800,000

® WZAZ-FM/Upper Arlington (Columbus), OH $10.1 million
® WRBP-FM/Hubbard (Youngstown-Warren), OH $2.7 million
® KTLS-AM & FM/Holdenvilie, OK $225,000

® KVCS-AM & FM/Perry, OK $308,000

® WMKB-FM/Ridgebury, PA $30,000

® WMTY-AM & FM/Greenwood, SC $650,000

® KVCI-AM/Canton, TX $1000

® KMBL-AM & KAHO-FM/Junction, TX $165,000
® WCFR-AM & FM/Springfield, VT $650,000

Corp., headed by President Dana
Withers. It owns WQRL-FM/Benton,

| IL. Phone: (618) 435-8100

and a five-year, $175,000 promissory |

note at 6% interest
BUYER: Dana Communications

WAAA. amaricanradiohicton, oo

SELLER: Daniel Johnson. Phone:
(800) 625- 1060

WQKO-FM/Howe

PRICE: $80,000

TERMS: Asset sale for a 26-month
promissory note

BUYER: CSN International, headed
by President Charles Smith. Phone:
(714) 979-0706

SELLER: Marantha Christian Fellow-
shipinc. |
o CNRRLESNARN ]
KGCR-FM/Goodland

PRICE: No cash consideration
TERMS: Donation of station and assets
TO:The Praise Network Inc., head-
ed by President Herbert Roszhart. It
owns three other stations. Phone:
(308) 946-2630

FROM: Grace Communications Inc.,
headed by President Allen Quenzar.
Phone: (785) 694-2497

ESIL LA T
WMST AM & FM/Mount

Sterling
PRICE: $900,000

TERMS: Asset sale for cash

BUYER: Rod Burbridge. He owns
WHBN-AM & FM/Harrodsburg, KY and,
through an affiliate, owns WLSY-FM/
Jeffersontown, KY.

SELLER: Mount Sterling Broadcast-
ing Company Inc., headed by Presi-
dent Jeanette Lucas

WGKY-FM/Wickliffe

PRICE: $275,000

TERMS: Asset sale for cash
BUYER: Wickliffe Rental Properties
Inc., headed by President R.K. Kelley.
Phone: (502) 335-3696

SELLER: Purchase Sound Broad-
casting, headed by President Ron
Gentry. Phone: (502) 247-7314
m........, N . T

e

KBCE-FM/Boyce
(Alexandria)

PRICE: $26,248

TERMS: Stock sale for 20.75%
BUYER: Dorothy Randolph is acquir-
ing 20.75 shares of Trinity Broadcast-
ing Corp. Phone: (318) 793-4003
SELLER: Liberty Bank & Trust, care
of President Alden McDonald. Phone:
(504) 286-8800

FREQUENCY: 102.3 MHz

POWER: 21kw at 289 feet

FORMAT: Urban
Continued on Page 8

R&R Convention
Friday, June 12 at 11 pm
Century Plaza
Pacific Palisades Room

”
<

7

For more information,
Call JONES RADIO NETWORK at 303.784.8700
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Rather than stoop to the traditional enticements
to get people up to our hospitality suite at the
R&R convention we thought we'd try something
really risky-a great product.

Vidpak® Rules

By now you probably know that Vidpak™ is the
hottest marketing concept to hit radio in years.
You've probably gone to 1Q's website and seen the
research and the ratings. You've read the testimo-
nials and you've watched the tapes. Well now's
your chance to get the inside scoop. Find out how
you can self-liquidate the cost. Find out how you
can get record companies to pick up the tab.

Find out how Vidpak™ can give your station the
Arbitron spike it needs.

I} at the R&R Convention

Visit our Century Plaza Penthouse hospitality
suite #1909 at the convention or call to schedule
a private appointment. We'll give you the whole
Vidpak story and show you some of our latest TV
spots. We can't promise you any sex, drugs or
rock n’ roll, but we can promise you a short-cut
to marketing Nirvana.

& BT
.
L

Find out more about Vidpak™ on our web
site or call us for the whole story.

www.radioig.com

R&R Convention

Century Plaza Penthouse
Suite #1909

4660 Paran Valley

Atlanta, GA 30327

TELEVISION  meisnmonen
G H [] ” |] 404 255-3550

FAX: 404 255-8152

_ www.americanradiohistorvy com
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RADIC SUSINESS

TERMS: Asset sale for-$375,000 cash
and assumption of a $450,000 mort-
gage

BUYER: LuRunn Broadcasting Sys-
tem LLC, headed by managing mem-
berPhillip Runnels. Phone: (505) 437-
1505

SELLER: Hunter Investments & En-
terprises Inc., headed by President ‘
Paul Hunter. Phone: (505) 538-2925

It owns WNIO-AM, WKBN-AM & FM &
WNCD-FM/Youngstown-Warren. |
Phone: (606) 655-6523

SELLER: Stop 26-Riverbend Inc.
Phone: (412) 346-4113 '
FREQUENCY:101.9 MHz |
POWER: 3kw at 328 feet

FORMAT: Urban

TRANSACTIONS

Continued from Page 6

R T LT T
R |
KLCX-FM/St. Charles

PRICE: $67,000

TERMS: Asset sale for cash

BUYER: St. Charles Broadcasting
Co. LLC, headed by managing mem- |
berHoward Bill. Through an affiliate, it
owns KOLM-AM & KWWK-FM/Roch-
ester, MN. Phone: (507) 288-1971
SELLER: Richard Radke. Phone:
(507) ?89—43@7

KTLS-AM & FM/Holidenviiie

' PRICE: $225,000

TERMS: Asset sale for cash

BUYER: A.M & PM.Radio LLC, head-

ed by President Richard Witkovski.

Phone: (972) 931-6055

SELLER: Tyler Broadcasting Corp.,

| headed by President Ty Tyler. Phone: |
(405) 616-5500

KQTN (FM CP)/Lordsburg

PRICE: $80,000

TERMS: Asset sale for $25,000 cash
and a $55,000 promissory note at 8%
interest

BUYER: LuRunn Broadcasting Sys-
tem LLC, headed by managing mem-
ber Phillip Runnels. It has agreed to
acquire KNFT-AM & FM/Bayard, NM
(see preceding deal). Phone: (505)

WSLI-AM/Jackson
PRICE: $325,000

TERMS: Asset sale for cash
BUYER: Clear Channel Communica-

tions Inc., headed by President Low- 437'1505_ ] _ KVCS-AM & FM/Perry
ry Mays. It owns WOAD-AM, WKXI-AM SELLER: Loretta Farrier. Phone: (760) PRICE: $308,000

337-1133

TERMS: Asset sale for cash

BUYER: Ken Greenwood. Phone:
(914) 747-1119

SELLER: Singer Broadcasting
Group Inc., headed by PresidentJohn
Singer. Phone: (520) 531-1598

& FM & WJMI-FM/Jackson. Phone:
(210) 822-2828

SELLER: Spur Capital Inc., headed
by President Don Kuykendall. Phone:
(512) 495-6495

FREQUENCY: 930 kHz

I

WSML-AM/Graham
PRICE: $800,000
TERMS: Asset sale for cash

POWER: S5kw BUYER: Clear Channel Communica- | BROKER: Satterfield & Perry Inc.

FORMAT: Variety tions Inc., headed by President Low- | T 5
| ry Mays. It owns WSJS-AM, WTQR- 4] <

WXHB-FM/Richton | FM & WXRA-FM/Greensboro-Winston o

WMKB-FM/Ridgebury
PRICE: $30,000

TERMS: Asset sale for cash

BUYER: DuBois Area Broadcasting
Co. Inc., headed by President Dan
Brownlee. It ownsWDBA-FM/DuBois,
PA.Phone: (814) 371-1330

SELLER: Lighthouse Media Inc.
Phone: (607) 737-9208

Salem. Phone: (210) 822-2828
SELLER: Graycasting Media Inc.,
headed by President Ted Gray. Phone:
(910) 228-1200

FREQUENCY: 1200 kHz

PRICE: $175,000

TERMS: Asset sale for cash
BUYER: Sunbelt Broadcasting
Corp., headed by President Thomas
McDaniel. It ownsWJDR-FM/Prentiss,
MS andWKNZ-FM/Collins, MS. Phone: | POWER: 10kw day/1kw night
(601)731-2298 FORMAT: Religious
SELLER: TraLyn Broadcasting Inc., R g
headed by President Darren Kies.
Phone: (601) 452-7138

KVBC-FM/Las Vegas

PRICE: $150,000

TERMS: Stock sale for cash

BUYER: Gerald Proctor is acquiring
Compass Communications Co. and
its subsidiary, Sextant Broadcasting
Co. Phone: (409) 328-5960
SELLER: Gerald Rourke. Phone:
(301)983-0776

FREQUENCY:105.1 MHz

POWER: 50kw at 36 feet

ol

WZAZ-FM/Upper

Arlington (Columbus)

PRICE:$10.1 million

TERMS: N/A

BUYER: Blue Chip Broadcasting
Ltd., headed by PresidentRoss Love.
It owns WCKX-FM & WJZA-FM/Colum-
bus. Phone: (513) 679-6006

SELLER: Jacor Communications
FREQUENCY: 98.9 MHz

POWER: 2.6kw at 505 feet

FORMAT: Alternative

BROKER:The Crisler Co.

o

Baciod 5ud

WMTY-AM & FM/
Greenwood
PRICE: $650,000
TERMS: Asset sale for cash

BUYER: Keene of South Carolina
Inc., headed by PresidentRick Prusa-
tor. He owns two other stations. Phone:
(606) 223-8322

SELLER: United Community Enter-
prises Inc., headed by PresidentWal-
lace Mullinax. Phone: (864) 223-4300

FORMAT: News/Talk WRBP-FM/Hubbard SIORER T I Soery
l: : Y | "~ (Youngstown-Warren) . 'exas
s e 0l | PRICE: $2.7 million
KNFT-AM & FM/Bayard TERMS: Asset sale for cash KVCIi-AM/Canton [
BUYER: Jacor CommunicationsInc. = PRICE: $1000 f

PRICE: $825,000

boJ
Continued from Page 4

On May 29, the Mass Media Bu-
reau signed off on Regent Commu-
nications’ $3.5-million purchase of
KNRO-AM. KNNN-FM, KRDG-
FM, and KRRX-FM from Alta Cali-
fornia Broadcasting, a deal an-
nounced in October 1997. That af-
ternoon, Commissioners Ness and
Tristani hustled out a press statement
saying the assignment “should not
have been approved without a more
rigorous examination of the facts.”

Why all the fuss about a market
that only generates $5.2 million in
ad revenue per year, according to data
from BIA Research? Ness and
Tristani said that, according to “‘pub-
licly available data.” the six stations
that Regent now owns in Redding
account for more than 64% of the
revenue in the market. There are three
other stations with “reportable reve-
nue shares™ accounting for 35% of
revenuc in Redding — all owned by
McCarthy Broadcasting.

One source close to the Regent deal
told R&R the DOJ was notified of the
company’s foothold in the market
shortly after the acquisition was an-
nounced. DOJ spokeswoman Jenni-
fer Rose confirmed for R&R that an
antitrust investigation had com-
menced. She could not provide a time-
table for DOJ action at press time.

Though Ness and Tristani said there
may have been “factors weighing in
favor of the assignment,” the bureau
or commission ‘“should have exam-
ined other facts that would have shed
light on whether the assignment serves
the public interest”” The FCC’s pub-
lic interest analysis has traditionally
consisted of reviewing the effect of a
deal on competition and “diversity of

voices” in a particular market, accord-
ing to the commissioners.

No ‘Precedential Weight’

One point the statement was quile
clear on is that the bureau action
“should not be viewed as having any
precedential weight.” so don't get your
hopes up about buying two-thirds of a
market yet.

The problem the statement high-
lights. according to one Washington
communications attorney with insight
into the commission’s processes, is
that the bureau has no formal policy
for competition reviews indicating
what ceiling it will allow on market
share. The DOJ has said it will review
those deals in which companies gain
greater than 35% ot ad revenue within
a given market.

A senior FCC ofticial told R&R the
bureau does not have “a stated policy
of what’s relevant and what are the
proper contours” for its competition
analyses, which are performed by the
bureau’s Audio Services Division. At
this time. the official said, the analy-
sis varies on a case-by-case basis. The
bureau is likely to issue a stated poli-
¢y soon, the official continued, but the
vehicle for that policy "is still a mat-
ter of internal FCC decision making.”

Anita Wallgren, a senior legal advi-
sor for Ness, said the commissioner
does not want the FCC 1o develop “a
template” for competition analyses,
and would instead prefer examining
those issues on a case-by-case basis.

Another attorney told R&R the
FCC does not share “complementary
authority” with the Department of
Justice on competition reviews. “I still
think it’s up to DOJ 1o determine if
there are antitrust or anticompetitive
problems, and I think it's doubtful that
all the commissioners would want to
conduct an inquiry into this.”

TERMS: Stock sale for cash

BUYER: Eric Jontra and R. Dean
Taylor are acquiring Canton Broad-
casters Inc. Phone: (903) 567-5566
SELLER: William Bone and Lloyd
Shinn

KMBL-AM & KAHO-FM/
Junction

PRICE: $165,000

TERMS: Asset sale for cash

BUYER: Kimble County Communi-
cations Inc., headed by President Kent
Foster

SELLER: Munic-Mead Communica-

tions Inc., headed by President Rob-
ert Meadows

B

WCFR-AM & FM/
Springfield

PRICE: $650,000

TERMS: Asset sale for cash
BUYER: Robert & Shirley Wolf. They
own WMXR-FM/Woodstock, VT.
Phone: (603) 298-9494

SELLER: Bernhardt Broadcasting Co.
Inc., headed by President Michael
Bernhardt. Phone: (802) 824-6964

Fill out and return this form to

request listings for your company

310-203-8727

The INDUSTRY’S NEWSPAPER
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SeleclorREACH can belp you find ou

Al the work you do to fine-tune your

song rotations doesn’t tell you if your
core listeners are hearing the tunes you want
them to hear. Only SelectorRFACH, the new
programming software developed by RCS
and Arbitron, can tell you who hears the hits
how often.

SelectorREACH applies Arbitron listening
estimates to every song in your station plays.
By giving every spin its Arbitron audience
rating, SelectorREACH can tell you:

m How many core (P1) listeners hear
specific songs, artists, or categories?

m How often do my target listeners hear the
music I play?

on
o
l
Q
:
o

m How often do my P1 listeners hear the
songs I play in heavy rotation?

m What kind of exposure are my “lunars”
(rarely played songs) really getting?

You may be surprised to learn that your
most important songs, your powers, are
being heard by only 30 percent to 40 percent
of your target audience in a week. You also
may be surprised to learn that a song played
“once in a blue moon” may not be worth
scheduling at all, since such a tiny
percentage of your listeners ever hear it.

For more information about SelectorREACH,
contact RCS at (914) 723-8567 or send an
e-mail to; info@RCSworks.com.

ARBITRUI

a division of Ceridian Corporation

—— - . waann amarieanradinhictarns cam -
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Goldstein SVP/A&R;
Davis Nat’l Dir./EC
Promotion At MCA

MCA Records has
Wendy Goldstein as Sr. VP/A&R.
Concurrently, MCA has elevated
Jeff Davis to National Director/
East Coast Promotion.

MCA President Jay Boberg said
of Goldstein, “Wendy is simply
among the very best and brightest
in A&R today. The roster she built
at Geffen is one of the most solid
in all of hip-hop, and I know her ar-

rival here means the beginning of

many great things for MCA for
years to come.”

Goldstein, who will be based in
New York, noted. “‘Jay Boberg, [Sr.
VP/Operations R&B Music] Steve
Corbin, and the entire MCA fami-
ly have given me tremendous sup-
port. I am sure that, with the quali-
ty of artists, music, and staff here,
we will be unstoppable in the
months and years ahead.”

Goldstein began her music career
in 1982 as an A&R administrative
assistant at Epic Records. Three
years later she joined RCA Records
as a ftalent scout, eventually rising
to Sr. Director/A&R. In 1991 she

MCA/See Page 23

Scott Named VP/GM,
Citadel/Providence

Andrea Scott has been appointed
VP/GM of Citadel’s Providence clus-
ter: WPRO-AM & FM, WHKK-
FM, WSKO-FM, WWLI-FM, and
WXEX-FM. She most recently held
a similar post for ARS’ WBZZ-FM,
WDSY-FM & WZPT-FM/Pittsburgh.

“We have known Andrea for a
long time and are thrilled to have her
join our very talented team in Provi-
dence,” stated Citadel President Lar-
ry Wilson. “We look forward to the
great things we know she will ac-
complish”

Scott spent three years at the Pitts-
burgh trio. Prior to that, she worked
with EZ Communications in Seattle.

wsix

Continued from Page 1
in January: to give working New
Yorkers an upbeat music mix for
their hectic lifestyle. With Jeff’s
help, we will continue to improve
that product and deliver music our
listeners want to hear”

Prior to forming the Jelf Scott &
Company consulting firm, Scott
was a consultant with Zapoleon
Media Strategies. He previously
was OM at KHMX/Houston, PD
for KSRR/San Antonio, and Pro-
duction Director/air talent at
KSDO-FM/San Diego.

“As a consultant the last five
years, I've had the privilege of
working with many great radio
minds,” Scott said. “But nothing
compares with the opportunity to
work with Chancellor’s program-
ming brain trust of Steve Rivers.
Steve Streit, Guy Zapoleon, and the
great WBIX team Bennett Zier has
assembled. I'm excited about the
opportunity to build Chancellor’s
next great New York station.”

named |

l
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Jive Records released a limited-edition CD several months ago entitled
Jive's Unreleased Masters For The Children’s Health Fund (Vol. 1). Pro-
ceeds from the sales of that CD and other contributions were presented
recently to the fund to the tune of $200,000! The CHF, co-founded in 1987
by Paul Simon, provides health care coverage for homeless and impov-
erished children nationwide. Presenting the mega-check are (I-r) Jive
President Barry Weiss; CHF President/co-founder Irwin Redlener. M.D.:
and Jive VP/Black Music Marketing Jazzy Jordan.

Shockley Plays It KOOL As Program Dir.

Five-year WODS/Boston PD Rick Shockley has been named to a sim-
ilar post at Chancellor’s Oldies KOOL-FM/Phoenix. Shockley fills the
vacancy created when Brian Casey relinquished his PD duties to concen-

| trate on his morning airshift.

\

I

“I’s not every day that you can find an individual who you feel can
help take the team of a great radio station 1o the very highest level.” KOOL
VP/GM Allen Stieglitz said. “I believe Rick is that person”

Shockley began his radio career in 1973 at WKBO/Harrisburg and lat-
er spent 11 years at WLTY/Norfolk, where he served as PD. “KOOL is a
great radio station, and I'm thrilled to have the opportunity to work with
Allen Stieglitz and his great staff,” Shockley said. “Brian Casey has done
an excellent job of programming the station, and I'm looking forward to
continuing the work to keep KOOL in its dominant ratings position.”

Kelly Now Dlrects KGBY Programmmg

Former Citadel/Salt Lake City Director/Programming & Operations
Steve Kelly has been appointed Director/Programming at KGBY/Sac-
ramento. He succeeds Bob Laurence, who exits the Chancellor Media
Mainstream AC.

GM Jay Werth noted, “I've admired Steve's work for several years, and }

i’s great to be able to have him on our Sacramento team. He brings a
passion and energy that can only positively impact KGBY”
Kelly previously was WCFB/Orlando’s PD/mormning personality. “I un-

| derstand there’s an incredible assembly of talented folks in Sacramento.”

he said, “and I’m excited 1o join them in a collective eflort 10 win.’
J

Ferrara Rises To Sinclair/N.0. Dir./Ops

our stations,” GM Ken Miller noted.
“With the addition of WEZB, we will
house three of New Orleans’ most

Sinclair has promoted Nick Fer-
rara to the newly created Director/
Operations post for Soft AC-Bright

AC combo WLMG-FM & WLTS-
FM/New Orleans. He will also have
that title for WEZB-FM when Sin-
clair takes control of the CHR/Pop
outlet in mid-summer, Ferrara most
recently was OM/PD at WLMG.
“Under Nick’s leadership, 1 feel
confident we can reach the individ-
ual programming goals of each of

promotion-minded stations. Manag-
ing their individual needs will be key
in the successful operation of these
stations.”

Ferrara joined WLMG 11 years |

ago and once programmed WEZB.
He has also been an OM at KMEL/
San Francisco, KSDO-FM/San Di-
ego, and WBZZ/PiItsburgh.

Porter Now Jacor/Dayton VP/Market Mgr

Rick Porter has been
promoted to VP/Market
Manager for Jacor’s Day-
lon stations: WONE-AM,
WBTT-FM, WLQT-FM,
WMMX-FM, WTUE-
FM. and WXEG-FM. The
20-year radio veteran pre-
viously was VP/GM for
the company’s Salt Lake
City cluster.

“Rick’s proven track
record and his knowledge
of the radio business in the Dayton
region make him the perfect choice
as Dayton Market Manager,” re-
marked Jacor Radio Division Pres-
ident Dave Crowl. “Jacor is very

Porter

excited about our future
plans to entertain, inform,
and serve the Dayton
broadcast arca; Rick will
make signiticant contribu-
tions toward these plans
and will support what we
already know: ‘It’s Great
In Dayton.””

Porter added, “The
Dayton stations are
filled with great talent
and quality program-
ming. Having spent most of my
career at WLW/Cincinnati, it
feels like coming home for me
and my family. I can’t wait to
get started.”

WWWamericanradiohistopn/coit—

Warner Bros. Lifts Lewow To Sr. Dir./NAC Promo

arner Bros. Records has elevated Deborah
Lewow to Sr. Director/NAC Promotion, reporting |
to Sr. VP/Jazz Matt Pierson. A 25-year music busi- §
ness veteran, Lewow joinedWarner Bros. in 1994 from
GRP Records and served as National Promotion Di-
rector until assuming her new post. .

Concurrently, the label has promoted Erma Byrd to
National Director/Jazz Publicity.

According to Pierson, “Deborah’s long-established
relationships with both artists and key radio executives
have made her one of the most widely respected pro-
motion professionals in the field. Erma’s reputation is
likewise built on a solid foundation of respect and friend-
ship. Both of them provide invaluable assets to our department.”

Lewow

Saxe Steps Up To Journal/Knoxville VP/GM

avid Saxe has been elevated toVP/GM for Journal Broadcast Group’s

Knoxville stations: WQBB-AM & FM, WMYU-FM, and WWST-FM.
He moves over from the company’s Tucson cluster, where he was Director/
Sales.

“David brings extraordinary leadership skills to his new role in Knoxville”
said Journal Exec. VP/Radio Carl Gardner. “He shares our commitment to
give the Knoxville listeners and advertisers the kind of quality products and
service that are the hallmark of the Journal Broadcast Group”

Saxe, who succeeds Jeff Jacoby, joined Journal last September. Prior
to that, he was GSM of KEWS-AM & KEX-AM/Portland.

ﬁiller Moves TT) CoxiﬂarﬁoiAs VP)Rese;reh -

R oxann Miller has joined Cox Radio as VP/Research. She will re
main in Portland, OR, where she served as Exec. VP of The Re-
search Group.

“With the rapid growth of Cox Radio during the last 18 months, it has
become clear we need additional help in overseeing the many research
projects our radio stations do each year,” said Cox Radio President Robert
Neil. “Roxann has been working with our stations for a number of years
through an outside research company, so when she decided to make a
change, this was a natural for us.” Neil added that Cox Radio will continue
to work closely with Cox Broadcasting VP/Research Tom McClendon.

Miller spent 14 years withThe Research Group. Prior to that, she worked
in Portland radio.

Glass Jgns McVay Meﬁia AdvisErs Aﬁiance

ormerWKNR/Cleveland GMJim Glass has joined [

the McVay Media Advisors Alliance as the
group’s Sports/Talk specialist. Currently president of
Jim Glass & Associates, the 30-year broadcast veter-
an has held several management positions in Cleve- |*
land, Detroit, and Cincinnati.

“The Sports/Talk format is a great area for future
growth, so we want to be able to provide this service to
stations,” consultant Mike McVay told R&R. “And it's
pretty tough to find anyone better qualified for this new |
position than Jim Glass, who managed the highest-
rated Sports/Talk station in the country, WKNR”

Along with advising the group’s Sports/Talk stations,
Glass also will work, to a lesser degree, with News/Talk clients.

Glass

Young, Watts Become Metro News Bureau Chiefs

etro Networks has named Jan Young and Christopher Watts

News Bureau Chiefs in Atlanta and Connecticut/Western Massa-
chusetts, respectively. Young has been in broadcasting for 20 years, having
worked in radio in Macon, Savannah, and Athens, GA; Watts most recently
was a reporter, writer, and editor for Associated Press Broadcast Services
in Washington, DC.

Regarding Young, GM/Atlanta Dick Meeder said, “Metro’s news opera-
tions is experiencing rapid growth, and it is essential to find a person who
has the knowledge, experience, and leadership to enhance our new oper-
ation. In Jan, we feel we have an extremely capable and experienced pro-
fessional for this most demanding position”

John Hesslein, GM for Connecticut/Western Massachusetts, said of
Watts, “Chris has many years of experience in this area. He will be a great
assetin helping to meet our affiliate needs”
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You're #1 in all your Target Demos,

You've just finished the R&R Convention,

NOW WHAT ARE YOU GOING TO DO??

'WITH
HOLLYWOOL

Hollywood Resords is apening Disneyland for a private party for
R&R Conventioneers Saturday June 13th Midnight to 2?
Food & Spirits will be served.

Buses will leave the Century Plaza Hotel at 10:50 p.m.
contact your Hollvywood Records Rep for the inside scoop.

gion

Restricted but not limited to R&R Badges.

No purchase necessars, Offer vaid in lowa. First 500 people fit on the bus.
Pacy starts at Indiaa Jones Adventure and ends at Tomorrowland. Member FDIC.
©1998 Hollywood Records.

Hollywood
* =

RECORDS



www.americanradiohistory.com

e

THURSDAY,
JUNE 11, 1998

:30 - 4:30PM
NAC/SMOOTH JAZZ
NAC/Smooth Jazz Radio:
Today’s Reality, Tomorrow’s
Challenges

Performance by Dave Koz
This three-hour radio-driven session will discuss the
tough questions, such as changing responsibilities,
working smarter, generating alternate revenue
streams, play for pay, and how NAC/SJ can retain its
uniqueness in the face of increased mainstream
success.
Moderator: Carol Archer,
R&R NAC/Smooth Jazz Editor

Panelists:  Tim Pohiman, KTWV/Los Angeles

Chris Brodie, KTWV/Los Angeles

Ralph Sherman, WNUA/Chicago

Paul Goldstein. WNUA/Chicago

Mike Shepard, Jefferson-Pilot

John Gross, WLOQ/Orlando

Steve Huntington, WLOQ/Orlando

ala J| IT CEQQINRKC

COUNTRY
Group PDs Chart Country’s Future

Major broadcast company Grop PDs discuss the
format’s future in a consolidated world. What does
market cfustering and consolidation mean for Country
stations, talent, syndicators, vendors — and, of
course, record labels?
Presented by: Lon Helton, R&R Country Editor

Tim Ctosson, WUBE/Cincinnati

C

TALENT
How To Critique And Coach
Radio Talent

Presenter: Dan 0'Day

Proven, powerful techniques to help your air talent.
You will hear audio examples of jocks illustrating the
key on-air principles. You'll leave this session with a
game plan for helping your staff develop and grow
faster and farther than they ever thought they could.

ALTERNATIVE
Current Challenges Facing
The Alternative Format

Performance by Feeder
The challenges the format faces on the radio and
record sides will be the focus of this session. Expect
lively discussions on demographic targets, artist
development, consolidation, increased competition,
and the increasing use of station events as a profit
center.
Moderator: Jim Kerr, R&R Alternative Editor
Panelists: Jeff Pollack, Pollack Media Group

Kevin Weatherly, KROQ/Los Angeles

Phil Manning, KNDD/Seattle

Brian Philips, WNNX/Atlanta

Stu Bergen, Epic Records

CHR

Segmentation Of The CHR For-
mat: Music Tastes Of CHR And
The Role Of Rock And Rhythm

Performance by Billy Crawford
This session is based on a custom research project of
the 40 biggest radio markets. The goal is to help
managers, program directors, and label executives
understand the different segments of CHR music
tastes, and to understand how different types of CHR
music may or may not work for different kinds of
CHR stations.
Moderator: Warren Kurtzman, Coleman Research
Panelists: Jon Coleman, Coleman Research

Chris Ackerman, Coleman Research

SALES
Why Advertisers Don’t Want To Fit
Your Format, No Matter What

Hear from those who are responsible for the creative
messages that pay the bills. How the process works,
understanding client dictates, why standing out in the
crowd is everything, and — what a surprise —
they've never heard of your call letters!
Moderator: Donn Carper, Sr. VP/GM, KSL Media
Panelists: Bart Smith,
Bart Creative Audio Services
Mark Vieha, LA/NY Music
Bert Berdis, Bert Berdis Inc.

G-ANDAA

GENERAL SESSION

Speaker: Richard Branson,
Founder/Chairman, The Virgin
Group

Performance by V2 Artist N'dea Davenport

OPENING COCKTAIL PARTY
TJ MARTELL SILENT AUCTION

CLUB R&R

Performance by Tami Davis, with special guests
Voices Of Theory and Divine

HOSPITALITY SUITES/ROOMS

FRIDAY

JUNE 12, 1998

5:30 - 10:30A!
Rick Dees Live Remote
KIIS-FM 102.7

7:30 - 8:15AM
CONTINENTAL BREAKFAST
Building A Customer-Oriented,

Productive Workplace
Speaker: Tony Rutigliano, The Gallup Organization

8:30 - 10:00AM

OPENING AND KEYNOTE
Speaker: Edgar Bronfman, Jr.
President/CEQ, The Seagram
Company, Ltd.

10:15 - 11:30AM

CONCURRENT SESSIONS

CHR
Top 40/CHR’s Perennial
Power Players

Performance by Lionel Richie

From Top 40’s birth in 1956 through today's latest

sign-ons, these industry titans’ experiences and

timeless wisdom will provide valuable insight into

how CHR has been and will continue to be radio’s

most exciting, vibrant format.

Moderator: Dave Robbins,

WCOL & WNCI/Columbus

Panelists: Buzz Bennett, Ken Benson, Chuck
Blore, Gary Burbank, Marc Chase, Dick
Clark, Rick Dees, Dale Dorman, Bill
Drake, Paul Drew, Mark Driscoll, BJ
Harris, Humble Harv, Bill Hennes, Mike
Joseph, Casey Kasem, Bill Lee, Mark
McKay, Bobby Ocean, Gary Owens,
Mike Phillips, Steve Rivers, Art
Roberts, John Rook, Kal Rudman, Rick
Shaw, Dave Sholin, Bill Tanner, Charlie
Tuna, Terry Young, Guy Zapoleon
{Guest list subject to change)

URBAN

Moderator:
Walt Love, R&R Urban Editor

NEWS/TALK
So You Want To Be A
Talk Show Host?

Could you be the next “Rush”, “Dr. Laura” or local
Talk phenomenon? Consolidation, along with the
explosive growth of Talk Radio over the past few
years, has caused many music personalities to
consider making the switch to non-music radio to
become a Talk host. Is the transition as easy to make
as it seems? Our panel of experts answers your
questions and offers insights into what's involved in
making it on Talk Radio today.
Moderator: Al Peterson, R&R News/Talk Editor
Panelists: John and Ken, KFi/Los Angeles

Michael Reagan,

The Michael Reagan Show

Casey Keating, KVI/Seattle

Dayna Steele, KKLT/Phoenix

Joey Reynolds, WOR Radio Networks

GALLUP
Building A Customer-Oriented,

Productive Workplace

Hear in greater detail the results of Gallup research
with one million employees and 70,000 managers
that reveal the best practices to ensure a workplace in
which employees are productive, are retained, and
provide the best customer services.

Speaker:  Tony Rutigtiano, The Gallup Organization

12:00 - 1-4

LUNCH

Keynote address by Chris Carter,
Creator/Executive Producer,
THE X-FILES

Performance by The Murmurs

- 13, 1998 « CENTURY

2:00 - 3:30PM

CONCURRENT SESSIONS

MARKETING

Titanic Marketing - Launch A
Station Without Sinking The
Brand

Some of the industry’s most creative minds will come
together to launch a radio station before your very
eyes and ears. Learn how to turn branding into
profits. Put the sizzle back into your on-air sound and
off-air campaigns. Anyone who’s interested in
building a dominant radio station needs to attend.
Moderator: Frank Miniaci, R&R Rad'o Editor
Panelists: Nick Miller, Jacor Comrunications
Bev Tilden, Chancellor Media
Steve Rivers, Chancellor Media
Guy Zapoleon,
Zapoleon Media Strategies
Von Freeman, KXTA-AM &
KIIS-FM/Los Angeles
Tony Quin, IQ Television Group

ROCK
Don’t Say Pay For Play!

Performance by Swamp Boogie Queen
A cross-section of panelists look at how radio can
help generate revenue for themselves, labels, and
retail; plus, the press perception and the ethics of
pay-for-play and other programs.
Moderator:  Cyndee Maxwell, R&R Rock Editor
Panelists:  Dawn Surnegie,
PolyGram Group Distribution
Irv Gastireund, Kaye, Scholer, Fierman,
Hays & Handler
Steve Hochman, Los Angeles Times
Dick Sheets, WJRR/Orlando

HOT AC
How Talent Differentiates Hot AC
From The Competition

Performance by Brenda Doumani
A round-table discussion of how Hot AC uses
personality to define their stations. How do Hot ACs
compete in markets with big CHR morning shows?
What about the Howard Stern factor and his place at
Hot AC? KYSR/Los Angeles recently added a big
morning show. Will other Pop Alternative/Hot ACs
take the same approach?
Moderator: Mike Kinosian, R&R AC Editor
Panelists:  Tracy Johnson, KFMB-FM/San Diego
Kent Phillips, KPLZ/Seattle
Jamie White, KYSR/Los Angeles

ALTERNATIVE
A Look At Arbitron Diarykeepers
And The Alternative Format: A

Focus Group
Ever wonder what actual Arbitron diarykeepers say
about alternative music, alternative radio, record
buying, or going to concerts? Here's your chance to
find out as Jacobs Media presents 2 video of a live
focus group of Afternative diarykeepers. Our panefists
will discuss the views that were shown about
Alternative and the music it plays, along with how
listeners approach record buying. concert-going, and
other lifestyle issues.
Moderator: Jim Kerr, R&R Alternative Editor
Panelists: Fred Jacobs. Jacobs Media

Tom Calderone, Jacobs Media

__INS, WAAMAL amearicanradiohistere-ecar—r——————
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PLAZA HOTEL « LOS ANGELES

OLDIES

The Future Of Oldies/Classic Rock

With the aging of the core demographic, what are the
realistic expectations of the long-term future for
Oldies and Classic Rock? The wide-ranging
discussion will also cover other topics affecting
programmers on a daily basis.
Moderator: Calvin Gilbert ,
R&R Associate Editor/Nashville Bureau
Panelists:  Bill Cahill, WFOX/Atlanta
Bill Pasha,
WOCT-FM & WQSR-FM/Baltimore
Chris Elliot, Consultant
Marla Pirner, The Interep Radio Store

3:45 - 5:00PM
GENERAL SESSION

Records, State Of The Industry
Moderator; Matt Pinfield, MTV Networks
Panelists: Ray Cooper. Virgin Records

Ed Rosenblatt, Geffen Records

Polly Anthony, Epic/550 Records:

Al Cafaro, A&M Records

Jay Boberg, MCA Records

Danny Goldberg, Mercury Records

5:00 - 7:00PM
CLUB R&R

Performance by fourplay

7:00 - 8:00PM
PRE-SHOW COCKTAILS

8:00 - 10:00PM
SUPERSTAR SHOW

Starring

GARTH BROOKS
PAULA COLE

10:30PM - 1:00AM
COUNTRY CLUB R&R

Featuring performances by Asylum artist Mark Nesler,
Decca artist Shane Stockton, Epic artist Shana
Petrone, And Arista artist Clint Daniels

10:00PM - 2:00AM
HOSPITALITY SUITES/ROOMS

11:00PM - 3:00AM
R&R LATE NIGHT LOUNGE

SATURDAY

JUNE 13, 1998

7:30 - 8:30AM
BREAKFAST
Take Control Of Your Qwn Finan-
cial Future...The 5 Money Moves

To Make Now
Keynoters: Ken and Daria Dolan, WOR Radio

Networks
8:30 - 9:00AM
GENERAL SESSION

Exercise with Kathy Ireland

9:00 - 10:15AM

GENERAL SESSION

Keynote Speaker:

Rick Pitino, President/Head
Coach, Boston Celtics
Performance by Dakota Moon

10:30 - 11:45AM
CONCURRENT SESSIONS

ROCK
Local Morning Shows vs. Syndi-
cated Superstars — Who Are The

Real Winners?
Moderator: Don Anthony. TALENTMASTERS
Panelists:  Mancow Muller, WRCX/Chicag
morning host & syndicated personality
Dale Dudley, Dudley & Bob with Debra,
KLBJ/Austin
Dave Richards, WRCX/Chicage

RESEARCH
Music Research — What’s Right,
What’s Wrong

Music. [t's the first and most important element in the
three Ms of programming (Music, Marketing,
Morning Show). Research plays a vital role in
determining a station’s musical course, but it can be
tricky if it's not conducted and interpreted correctly.
Widely considered the experts in the field of music
research, the five panelists will present a complete,
“nuts and bolts” discussion.
Moderator: Dan Vallie, Vallie-Richards Consulting
Panelists:  John Martin, Critical Mass Media

Bill Moyes, Bill Moyes & Assaciates

Jodie Renk, Core Call Qut

Joe Lenski, Edison Media Research

COUNTRY
Where It Is, Where It’s Going

Performance by The Wilkinsons
From the folks who sign it, make it, play it, and listen
to the audience talk about it, comes a discussion on
the state of today’s Country music. Why is everyone
bad-mouthing it? Can it possibly by as “bad” as
gveryone says it is? What are the listeners saying
about it? Where will label execs be taking it in the
future? It's all about the music — and that's all we'll
be tatking about.
Moderator: Lon Helton, R&R Country Editer
Panelists: Pat Quigley, Capitol Nashville

Joel Raab, Consultant

John Sebastian, KZLA/Los Angeles

POP/ALTERNATIVE
Pop/Alternative ... From A Niche
To The Mainstream

Performance by Sister 7
Pop/Alternative’s leading program directors and
consultants will discuss critical issues that are key to
the evolution and growth of the format. Points of
discussion will include:
« Emotionally positioning stations
« How to increase the format's relatively fow TSL
« Life beyond the launch
« How to position the format against AC, CHR. and
Alternative
Moderator: Randy Lane, The Randy Lane Company
Panelists: Tom Barnes,
Sinton Barnes & Associates

Greg Strassell, WBMX/Boston

Dusty Hayes, KAMX/Austin

Garett Michaels, WPLT/Detroit

Angela Perelli, KYSR/Los Angeles

e T

i

Survival In Today’s Society
Noted industry professionals discuss the technigues
which helped them survive and thrive in today’s
world. Panelists will talk about past careers, present
challenges, and future goals.
Moderator: Walt Love, R&R Urban Editor
Panelists: Verna Green, WJLB/Detroit
Tony Gray, Consultant
Sam Weaver,
KPRT-AM & KPRS-FM/Kansas City
Barry Mayo, Consultant
Tony Fields, Blue Chip Broadcasting
Gary Bernstein, Superadio
Steve Hegwood, Radio One

12:00 - 2:30PM
LUNCH
Radio, State Of The Industry

Performance by George Benson
Moderator: Norm Pattiz, Westwood One
Panelists: Randy Michaels, Jacor Communications
Tom Milewski, Greater Media
John Cullen, GulfStar Communications’
John Madison, Chancellor Media
Clarke Brown, Jr.,
Jefferson-Pilot Communications

2:45 - 4:00PM
CONCURRENT SESSIONS

RESEARCH
A Radio Marketer’s Guide To The
21st Century

Polish up your crystal ball for this session. The
Interep Research Division offers a glimpse into our
nation’s future. Key demographic trends that shape
our population, including age, ethnic/racial
composition, education, income, occupation, family
structure and consumer behavior will be presented
with an eye toward probable changes in the next
millennium. Equally important, how these trends might
impact the radio environment on the coming years.

Arbitron will unveil results from a pilot test for a new
service: Diarykeeper Exit Poll. Exit Poll is a
reinterview of Arbitron diary-keepers that tracks basic
images for your station. This disc ussion will provide
compelling insights into how your images are
connected to Arbitron results.
Presenters: Marla Pirner, Interep Research

Michelle Skettino, Interep Research

Bill Rose, The Arbitron Company

AC
Ways To Win The Ratings Game

An interactive presentation from Bosley Associates
President Rhody Bosley is the centerpiece of this
unigue session geared exclusively toward AC
programmers. While consolidation, duopoties, and
cluster programming have changed the business, at
least one thing remains the same. Programmers are
still challenged to get — and maintain — ratings. A
panel of programming experts will join the former VP/
Sales & Marketing at Arbitron to address a variety of
ratings-related issues, including the best ways to
build TSL; when to market to diary-keepers; and how
to study audience flow.
Moderator: Mike Kinosian, R&R AC Editor
Presenter: Rhody Bosley, Bosley Associates
Panelists:  Bill Curtis, KVIL/Dallas

Bobby Rich, KMXZ/Tucson

Alan Burns, Alan Burns & Assaciates

INTERNET

Internet: Friend or Foe?
Technology is changing and it has the potential to
change the way we do business.
Moderator: Howard Luckman, R&R Internet Sales
Representative
Panelists: Larry Miller, A2B

Carl Koppel, Electric Village

Patrick Blake, Jam TV

2:45 - 5:15PM
NAC/SMOOTH JAZZ
The Intersection Of Art

And Commerce
This session will join the most creative, hands-on
music industry figures, label heads, A&R execs,
producers, and artists, with their most knowledye-
able, passionate, and articulate radio counterparts to
examine their common — and sometimes conflisting -
aims.
Moderator: Carol Archer,
R&R NAC/Smooth Jazz Editor

Panelists: Lee Ritenour, i.e. music

Ricky Schultz, Zebra Records

Gerald Helm, Instinct Records

Bud Harner, PolyGram Jazz & Classics

Carl Griffin, N2K Encoded Music

Paul Brown,

NAC/Smooth Jazz producer

Jeff Lorber, NAC/Smooth Jazz artist

Ralph Stewart, KTWV/Los Angeles

Ron Cadet, imagineradio 'Jamz’

Ann Gress, WJJZ/Philadelphia

Kelly Cole, KIFM/San Diego

Nick Francis, KYOT/Phoenix

Michael Fischer, KOAI/Dallas

Carol Handley, KWJZ/Seattle

Tommy LiPuma, GRP Records

Blake Lawrence, KKSF/San Francisco

6:15 - 7:00PM
NAC/Smooth Jazz Showcase

featuring Lee Ritenour
Reflecting Pools, Plaza building

8:00 - 10:00PM
R&R Showcase

Performance by Gonzoe

10:00 - 12:00PM
CLUB R&R

Brazilian Theme Party

10:00PM - 2:00AM
HOSPITALITY SUITES/ROOMS

11:00PM - 3:00AM
R&R LATE NIGHT LOUNGE

| COMPLETE AGENDA

| AND |

| ONLINE REGISTRATION |

| MAY BE ACCESSED AT: |
l

| www.rronline.com

L -

Agenda Subject To Change
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Radio

® PETER “Z” ZOLNOWSKI becomes
GM for Universal Broadcasting’s WVNJ/
Oakland, NJ. He joins the station from
Jacor's WSAI/Cincinnati, where he pre-
viously served as GM.

® JON HULL is promoted to OM for
Contemporary Christian KSBJ/Hous-
ton. He adds these duties to his cur-
rent PD/afternoons post.

Records

® SHEILA RICH-

’pointed Sr. Direc-
tor/Media & Artist
Relations for Mer-
| cury Records. She
i was serving as a
{ publicist for music
i firm Nasty Little

A

Richman

®* WINDHAM HILL GROUP, JIM
BRICKMAN, and manager DAVID
PRINGLE have joined forces to form

MAN has been ap- ‘

NEWSBREAKERS.

RENEGADE PRODUCTIONS. The

new company will feature new works by |

Brickman with guest vocalists and mu-
sicians. The first release is Visions Of
Love, due July 14. Windham Hill will
provide distribution, marketing, and pro-
motional support on all projects.
—(310) 358-4850

® PHILWILD rises
from Sr. VP to
Exec. VP/Busi-
ness & Legal Af-
fairs for the Atlan-
tic Group.

Wild

National Radio

® WESTWOOD ONE has announced
the following guests for its 90-minute,
live concert series, Superstars Of R&B:
June 8: Smokey Robinson from 1982
June 15: Rose Royce from 1981
June 22: Zapp & Roger from 1988
and Dazz Band from 1982
The network also unveils its upcom-
ing NFL coverage schedule. Program-

ming elements include:

Inside The NFL: Beginning Sept. 4,
this program features a review of last
week’s games and previews the current
week’s action. It will air every week of
the NFL season untill one week after
Super Bowl XXXIII, Feb. 8, 1999. Host:
Len Dawson.

NFL Sunday: Beginning Sept. 6, this
30-minute show airs at 7:30pm ET ev-
ery Sunday of the regular season and
covers every NFL game of that week
with highlights and analysis.

NFL Preview: Starts Sept. 6 and
airs at 1pm every Sunday through the
Super Bowl. This interview-oriented
program is hosted by WW1/CBS
Sports' Tommy Tighe and Matt Millen.

In addition, WW1 presents its live,
one-hour 1998 Summer Country Con-
cert Series. The current lineup in-
cludes:

July 3-5: Tracy Byrd

July 17-19: Martina McBride &
Michael Peterson

July 31-Aug. 2: Bryan White

Aug. 14-16: Mark Chesnutt

Aug. 28-30: Collin Raye

Lastly, Reba McEntire will co-host
Westwood One’s Country Countdown
USA with R&R's Lon Helton this week-
end (6/6-7)

—(212) 641-2052 or 2057

Changes

Records: Benjie Gordon and Ron-
da Call join the A&R staff at Geffen
Records’ New York offices ... Julie
Murphy becomes Dir./Packaging
Prod. for MCA Records ... Rick Stew-
art is appointed VIP/Business Aftairs
for Capitol Records ... Velvel Records
names Jim Cardillo VP/A&R for the
label ... Chris Neal rises to Nat’l Sales
Megr./Direct Accounts for Rhino
Records ... Angel Records has moved.
The new address is 304 Park Ave.
South, New York, NY 10010; new
phone and fax: (212) 253-3200 or
3011, respectively.

Adult Contemporary: Steve Marshall
exits WTWR/Toledo for afternoon
drive on crosstown WWWM ... KKLI/
Colorado Springs MD/middayer
Sharon Green steps down to become
a mom. PD Steve Larson adds MD
duties, while Bo Roberts takes the
midday shift ... WLNK/Charlotte
APD/MD/vafternoon driver Josh
Goodman exits.

Country: KALF/Chico, CA Prod.
Dir. Mark Chase takes over middays
for Doris McKay, who is out on
maternity leave.

News/Talk: Former WBLI/Long
Island, NY News Dir./morning co-

host Ken Rhodes joins WINS/New
York for part-time duties ... The new
lineup at KSTE/Sacramento is: Paul
Lyle in morning drive, former KFl/
L.A. weekender Maria Sanchez
9am-noon, Dr. Laura noon-3pm,
John and Ken 3-7pm, Tom Leykis

nights. while Alan Stock exits ...

Veteran news anchor Don Herbert
exits KFWB/L.A. ... Mike Rapp
becomes morning show host for
KNST/Tucson ... Format special-
ist/consultant Bill McMahon has
moved. His new address is: Medi-
aVision Ltd., 17041 Tesora Drive,
San Diego, CA 92128, phone:
(619) 592-4816; and fax: (619)
592-4879.

Deals

Continued from Page 1

valued at more than $325 million.

Jacor swapped the three Columbus
stations as part of its $623 million
acquisition of Nationwide Commu-
nications, announced in October
(R&R 10/31/97). Jacor must divest
three stations in Columbus in order
to comply with the ownership cap.

Six of the eight stations CBS is to
divest will be put into a trust, to be
administered by ex-Shamrock Broad-
casting head Bill Clark, until the Ja-
cor swap is consummated and they
find a buyer for the Boston stations.
As part of the FCC clearance, Clark
must resign his position as board
member of San Jose-based Latin Com-
munications Group, the parent com-
pany of EXCL Communications.
EXCL owns KLOK-AM & KBRG-
FM/San Jose. Clark previously served
as the trustee of four Infinity Broad-
casting stations in Dallas that were
sold to CBS as part of thc merger of
those two companies.

CBS will operate the St. Louis sta-
tions scparately until the Jacor deal
closes, which is expected in three to
tour months, according to Bergen.

Capstar-SFX

Capstar had a little bit of “house

cleaning™ to do last week, according

to spokeswoman Lisa Dollinger: On
May 29, it closed on its $2.2 billion
merger with SFX. That deal, which
created the largest station group in
the country in terms of station count
(299 properties) and required dives-
titure of 16 stations, marked the pass-
ing of an era: the end of Robert Sill-
erman’s radio empire.

As part of the transaction, SFX
shareholders received $75 for each
share of class A common stock and
$97.50 for class B common stock
held by management. The $2.2 bil-
lion price tag also includes assumed
debt. Sillerman’s new enterprise, out-
door entertainment company SFX
Entertainment, was spun off to share-
holders as part of the deal.

The deal also makes Capstar 68
stations richer. As part of a settlement
agreement reached in late March with
the DOJ. the company had to divest
11 stations. Clear Channel Commu-
nications bought WESC-AM & FM.
WIMX-FM. and WTPT-FM/Green-
ville, SC for $46.5 million. Clear
Channel also got WGNE-FM/Dayto-
na Beach as part of the package — a
divestiture required by the FCC,
which approved the deal on May 21.

The DOJ agreement also called for
the sale of WGBB-AM, WBAB-FM,
WBLI-FM, and WHFM-FM/Nassau-
Suffolk — which went to Cox Radio

for $48 million -— and KKPN-FM/
Houston, which Heftel Broadcasting
bought for $54 million (see related
story, Page 3).

The final component of the settle-
ment required the spin-off of WTAE/
Pittsburgh and WJDX-FM/Jackson,
MS. At press time, no buyer had been
announced for these stations, which
will be placed in a trust for up to six
months before they’re sold.

FCC approval also hinged on the
divestiture of WINE-AM, WPUT-
AM, WAXB-FM, and WRKI-FM/
Hartford-New Britain, CT, which
went to Sacramento-based BBR {1
LLC, headed by Frank Washington,
for $15 million.

All of these deals had also been
consummated by the May 29 Cap-
star-SFX closure.

Meanwhile, Capstar’s early perfor-
mance on the New York Stock Ex-
change was nothing to write home

BIiRTHS

Producer/performer Ric Ocasek,
wife Paulina Porizkova, son Oliver
Orion, May 23.

CONDOLENCES

WNTM-AM/Mobile PD/talk host
Mike Malone, 55, May 10.
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NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200

Classic Rock

Chris Miller

JOHN FOGERTY Premonition
ROLLING STONES Honest | Do
ROLLING STONES Qut Of Control

Hot AC

Garry Leigh
MATCHBOX 20 Real World

Touch

Monica Logan
No New Adds

ALTERNATIVE PROGRAMMING
Steve Knoll « (800) 231-2818
Gary Knoll

Rock

AEROSMITH | Don't Want To Miss A Thing
BLUE OYSTER CULT Harvest Moon

DAYS OF THE NEW The Down Town
JOHN FOGERTY Premonition

Alternative
GRANT LEE BUFFALO Truly Truly

CHRMot AC
AEROSMITH | Don't Want To Miss A Thing ‘
B-52'S Debbie
BILLIE MYERS Tell Me |

Mainstream AC

AEROSMITH | Don't Want To Miss A Thing

98 DEGREES & STEVIE WONDER True To Your Heart
ROOD STEWART Ooh La La

BRIAN WILSON Your Imagination

Lite AC
ROO STEWART Qch La La
BRIAN WILSON Your Imagination

NAC

ACOUSTIC ALCHEMY The Better Shoes
AVENUE BLUE Seventh Heaven
GEORGE BENSDN Standing Together
LOUIE SHELTON Satin Dreams

uc

AALIYAH Are You That Somebody
BLACKSTREET... | Can't Get You (Out Of My Mind)
PRAS MICHEL /0DB & MYA Ghetto Supastar
BROADCAST PROGRAMMING
Walter Powers « (800) 426-9082

CHR

Casey Keating
LA BOUCHE You Won't Forget Me
SAVAGE GARDEN To The Moon And Back

Digital AC

MARIAH CAREY My Al |
SARAH MCLACHLAN Adia

ROD STEWART Ooh La La |

Hot AC

SAVAGE GARDEN To The Moon And Back
Digital Soft AC

Mike Bettelli

LIONEL RICHIE Time

Delilah
No New Adds
Alternative

Teresa Cook
GRANT LEE BUFFALD Truly Truly
RAGE AGAINST THE MACHINE No Shelter

JONES RADIO NETWORK
Phil Barry * (303) 784-8700

Adult Hit Radio

JJ McKay

CELINE DIDN To Love You More

ROD STEWART Ooh La La

Rock Alternative

Doug Clifton

COWBOY JUNKIES Miles From Our Home
GRANT LEE BUFFALD Truly Truly
SPRUNG MONKEY Get 'Em Qutta Here
Soft Hits

Rick Brady

LEANN RIMES Looking Through Your Eyes
Rock Classics

Rich Bryan
CPR Morrison
ROO STEWART Ooh La La

RADIO ONE NETWORKS
Tony Mauro « (970) 949-3339

Hot AC

Yvonne Day

AEROSMITH | Don't Want To Miss A Thing
ALANA DAVIS Crazy

LIONEL RICHIE Time

New Rock

Steve Leigh
AGENTS OF GOOD ROOTS Smiling Up The Frown
BARENAKED LADIES One Week
COWBOY JUNKIES Miles From Our Home
BEN HARPER Mama’s Trippin’

NATALIE IMBRUGLIA Wishing | Was Here

3 T
WESTWO0OD ONE RADIO NETWORKS

Charlie Cook « (805) 294-9000
Tracy Thompson

Adult Rock & Roll

Jeff Gonzer

ROLLING STONES Qut Of Contral
Soft AC

Andy Fuller

CELINE DION To Love You More
GLORIA ESTEFAN Heaven's What | Feel
Bright AC

Jim Hays
GO0 GOO DOLLS iris

about. The issue opened at $19 on
May 27, gained 13 cents the follow-
ing day. and closed at $19 again May
29. Trading was heavy on day one
(12.3 million shares changed hands),
but relatively light the rest of the week
(1.2 miltion and 1.07 million shares
on May 28 and 29, respectively). The
issue was down to $17.13 by the end
of trading June 2.

One analyst pointed out that the
price on an issue first trading on the
secondary marke<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>