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See Paula Cole Live! B ; R&R To Honor Tony Martell

Imago/Warner Bros. recording artist Paula Cole has / ;" N He's a beloved figure in the R&R industries, raising

been confirmed to perform at the Superstar Show on ’ £ ' j . money in the name of his

Friday, June 12 at 7pm at R&R Convention '98 in Los ; ‘ - b son, T.J., a victim of

_ Angeles. Cole’s many _ ‘ B leukemia. On Friday, June 12,

achievements include " at the R&R Convention, Tony
winning a Grammy f 3 | > 4 Martell will be the recipient of

| - | Award for “Best New / : 7 R&R's first Humanitarian

>/ \ i Artist” and headlining 5 i : Award. A silent auction

[» &’ both last year's featuring great collectibles

l j ‘e“‘ : and the current Lilith and merchandise will be held

[ Fair tour. a day earlier.
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MYTH OF DUOPOLY CONTROL

Has the onset of duopoly allowed some
groups to take control of certain demos in
a market to a point where they could force
themselves onto buys? Katz's Gerry
Boehme has conducted a lot of research
on the subject, and his answer is no.
Check out the tables and see for yourself
why he feels duopoly hasn't stifled
competition for audience or dollars.

Page 20

WELCOME TO CONVENTION °98!
If you're here in L.A. for the R&R show,
welcome! If you're reading this from afar,
we're sorry you'll miss the likes of
Richard Branson, Edgar

Bronfman Jr., Chris
Carter, Rick Pitino,
Shaquille O’Neal, e
and a bevy of CHR  [f =

legends. There’s
CONVENTION ;¢

also the busy

lineup of nighttime

entertainment, including the R&R Late
Night Lounge under the joint sponsorship
of 17 cool record labels, the Garth
Brooks/Paula Cole Superstar Show on
Friday, and the Hollywood Records-
sponsored post-midnight private shindig
at Disneyland on Saturday (we'll have
plenty of coverage and snaps in next
week’s issue).

« Amcast memo repercussions: NY
media coalition meets

= Radio-Mercury Awards winners

« Tom Rivers appointed GM for CBS’
WQYK-AM & FM/Tampa

= Barry Lyons named VP/Rock
Promotion at Island Records

+ Premiere Radio Networks creates four
webs for RADAR measurement

= Dusty Black, Ron Rogers take new
GulfStar/Capstar positions

Page 3

[ THIS #] WEEK]

CHR/POP

« NATALIE IMBRUGLIA Torn (RCA)

CHR/RHYTHMIC

« BRANDY & MDNICA The Boy Is Mine (Atlantic)

URBAN

« XSCAPE The Arms Of The ... (So So Det/Columbia)
URBAN AC

» SPARKLE Be Careful (Rock Land/iInterscope)
COUNTRY

« MARK WILLS | Do (Cherish You) (Mercury)
NAC/SMOOTH JAZZ

* RICHARD ELLIOT In The Groove (Metro Blue/Blue Note)
HOT AC

« NATALIE IMBRUGLIA Torn (RCA)

AC r
» SHANIA TWAIN You're Still The One (Mercury) l
ACTIVE ROCK |
» CREED Torn (Wind-up)

ROCK

« KENNY WAYNE SHEPHERD Blue On Black (Revolution)
ALTERNATIVE

« SEMISONIC Closing Time (MCA)

ADULT ALTERNATIVE o

« NATALIE MERCHANT Kind & Generous (ElektraFEG)
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What’s Next For Chancellor?

» With Ginsburg out and Marcus in, de Castro
discusses the company’s past, present, future

Radio Stocks Will Rise Again

M Analysts see reversal of recent downtrend

By MATT SPANGLER
R&R WASHINGTON BUREAU

What in the world has
happened to radio stocks in

the past two months? And

how much more of it does
the industry have to take?

Chancellor Media closed
at $50.25 on April 14; by
June 4, it was down tc
$41.50. Jacor Communica-
tions was down to $51.06 on
June 4 from an April 20 close
of $63.38. Emmis Broadcast-
ing was down to $43.38 on
June 4 from an April 1 close
of $55.06. And CBS Corp.
was down to $30.44 on June
4 from a close of $36.19 on
April 3.

Then, suddenly, as stocks
are wont to do, the radio

group resurged with a ven-
geance on June 8, with the
R&R/Bloomberg Radio
Stock Index up 7.29 (its
highest one-day gain since
April 29). That day, Chancel-
lor gained $2.44, Jacor
$3.25, Emmis $1.25, and
CBS 75 cents. (By the close
of the market on June 9,
Chancellor was up to $46.63,
Jacor to $56.53, Emmis to
$48.25, and CBS to $31.94.)

BT.Alex Brown analyst
Drew Marcus attributes the
comeback, in part, to good
economic news last week
(sales for car manufacturers,
one of radio’s leading adver-
tisers, rose 12% in May) and
radio “stock leader” Clear

STOCKS/See Page 36

The Industry’s Top Performers

Company April 28 June 2 June 9
Chancellor 42125 40750 46625
TJacor 57.750 51.250 56.625
Clear Channel 91.500 95.875 1 03_.000
CcBs 34.125 29.750 31.938
Er_pr_\jis 50.500 ‘ 43.750 48.250

R&R/Bloomberg Index

221.26

210.84 227.11

By Tony Novia
R&R CHR EDITOR

It was the shot heard
’round the radio world:
On April 14, Chancellor
Media President/CEO |3
Scott Ginsburg was out |
of the company he |
helped found (R&R
417).

What followed was a &8
15% loss of Chancel-
lor’s stock value for
three days after Ginsburg’s de-
parture — and a rumor mill that
went into overdrive. Then Hicks,
Muse, Tate & Furst Chairman
Thomas Hicks announced that
highly regarded COO Jim ““The
Deacon” de Castro and CFO
Matt Devine had signed lucrative

de Cas tro

new five-year deals with
Chancellor (R&R 4/24).
The next major move
to show stability at
Chancellor 'was the ap-
pointment of Dallas ex-
| ecutive Jeffrey Marcus
as President/CEQ, effec-
| tive June 1 (R&R 5/8).
He had built Marcus Ca-
ble into the nation’s larg-
est privately owned ca-
ble TV system. which he
sold in April to computer billion-
aire Paul Allen for $2.8 billion.
For the first time since it all
came down, Jim de Castro talks
to R&R about what’s up next for
Chancellor ... and what really

DE CASTRO/See Page 45

What Radio’s All Ahout

By Dan O’Day
SPECIAL TO R&K

A reader asks: Following your
advice in an earlier column,

we've looked for and actually AyHE
hired part-timers from several ,’
unusual places. (One was u/ %

waiter our GM had while
pitching a potential client,
another a door-to-door sales-
man who came into the station
lobby.) But when thev get on the
air; they seem to clan up and be-
come much more boring than
they were before we hired them.
When training “newly discov-
ered"” part-timers, what are the
most important things to start
with?

Dan replies...

Tell them stories!

About how and why you got
into radio, who influenced you,
your best radio moments. and
what you still hope to achieve.
War stories about broadcasting
despite impossible conditions,
accidentally locking yourself out

of the studio, on-air {lubs. Stories
about personal connections that
have been made with listeners:
The girl who called to request
her late grandmother’s favorite
song. the fan who sent you choc-
olate chip cookies on your birth-
day, the listener who berated you
for mispronouncing the name of
his favorite artist.

Stories about transistor radios
under the bed covers and at the
beach, endless struggles to con-
trol the car radio buttons
(“Would you please turn that
down,” and, “Wait, I want to hear
this!™"), novelty records and girl

See Page 18

L.A.’s Spanish News/Talk Knows No Boundaries

elcome to the
Un1ted States

L

When Heftel's Spanlsh News/Taker KTNQ-AM/Los Angeles decided to give the retooled station some needed attention, it got far more than it
bargained for. The bold billboard campaign also includes a Taco Bell-tike chihuahua and a bandana-wearing gang member with guns pointed-at their

heads. To see the other boards in this series, call up www.rronline.com on your browser and select News.
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W=y garden
- To The Moon & Back

the new single from the 6X-platinum
debut album

“Great to see this HIT re-launched.”
Guy Zapoleon - Consultant, ZAPOLEON MEDIA

“Should be another female smash.”
Tom Poleman/Paul Bryant, Z100

“Another total mass appeal smash from this pure pop group”
Rob Morris, KDWB

“Truly, a @~!'*&S#' Smash!”
Dan Kieley, KIIS-FM

“Look out, this will be big. Our favorite song on the album.”
Jimmy Steal/ Lisa Thomas, KDMX g O a

“To The Moon & Back...the final frontier, these are the voyages of
Savage Garden...a never ending quest. To boldly go where no band

has gone before...like a V12 rocket baby!”
Dave Eubanks, WZJM

“It’'s a hit. Play it!”
Dan Persigehl, KZZP Bl o 2
“A core artist for Top 40. They've launched another smash.” APPROACHING 7 MILLION.
Clark Ingram/JJ Rice, WPXY "2 GOLD #1 SINGLES: "LWANT YOU" 4
AND “TRULY. MADLY, DEEPLY."

“They’ve given us 2 number 1 songs. Looking forward to making this their third.”
ERCRoNahiceyiEanTHoNCR IEKoS “#1 MOST PLAYED BAND ON VH1 IN 1998: 4

“There's no doubt in my mind that To The Moon & Back was a hit record. VH1 HARD ROCK LIVE IN JULY.
With the phenomenal success of | Want You and Truly, Madly, Deeply "HUGE MTV EXPOSURE %

there's no stopping it the second time around.”
Marc Summers, KZHT

“Great song... Sure to go all the way.”
CC Matthews, WDJX

“Another #1 song from a proven Z104 artist.”
Dale O'Brian, WWZZ

“The timing is right to break their next #1”
Tony Bristol, PRO FM
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“We've followed the international success of To The Moon & Back - no doubt,
“his will be their third smash in Columbus.”
John Dimick/Neil Sharpe, WNCI

“Another brilliant song - another big hit!”
Rob Roberts, Y100

“This song will take your ratings to The Moon And Back.”
Albie Dee, WXYV

“A brilliant song from a core artist”
Mike Preston, KBKS

“Twa big hits in a row — here comes number three.”
Jeff Kapugi, KSLZ

“l believed it was a smash the first time.”
Kelly Nash, WKCI

a e a I “To Tre Moon & Back was a secret weapon for KHMX.
= We played it over 1,400 times.”
' Rich Anhorn, KHMX

“I always loved this song”
Tracy Johnson, KFMB

R “A hit that people missed the first time - great
ROSIE, THE TONIGHT SHOW, LATE NIGHT follow up to Truly, Madly, Deeply.”

WITH DAVID LETTERMAN AND
MUCH MORE TV TO COME. gy st ar, W L

“Heard the song used on an MTV special and it really stood out as a hit.

* ;w(é::_gAANNIgd;AIEPSI\é?JTAWER Should have the same effect on our listeners.”
‘ John Reynolds, KHKS

4 'TEEN PEOPLE, US, YM AND o
MORE MAJOR MEDIA ON THE WAY. FueICHNCURREE M) frﬁgqnf,fﬁ[ﬁpzngl_z

e *LOOK FOR THE WORLD PREMIERE VIDEO,

“TO THE MOON & BACK" EVERYWHERE. S L vvant You and iruly, Viadly, Uee
both in airplay and sales, Savage Garden has proven

itself as a valuable band for top 40.
That momentum should continue with To The Moon & Back.”
JR Ammons, STAR 94

“An incredible song. | believe.”
Sean Phillips, KHTT

( ",Ubl I"A www.savagegarden.com produced l:y Charies Fisher ~Columbia’ Reg. U.S. Pat. & Tm. Off. Marca Registrada./c) 1998 Sony Music Entertainment Inc.
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We don’t know about the rest of you,
but we havekan' (0] '{ @ for a living.

Please play:
Diana King * Heather Nova * Neil Finn
Esthero * Mary Lou Lord * Eagle-Eye Cherry

HReEm
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Rivers Rises To
WQYK/Tampa VP/GM

Tom Rivers has been promoted
10 VP/GM ot Talk-Country combo
WQYK-AM &
FM/Tampa.
Most recently the
FM's OM/morn-
ing personality,
Rivers succeeds
Jay Miller. who
two months ago
announced his
retirement from
radio

“Tom’s dedica-

Rivers

tion and commit-
ment 1o WQYK. combined with his
proven leadership skills at the sta-
tion and in the community. qualify
him as the best possible choice for
the position,” CBS Radio President
Dan Mason commented. It is
those qualities that will take
WQYK 1o the next level.”

Rivers said, “This is a great op-
portunity. Managing WQYK has
always been a goal, and | am grate-
ful to |[CBS Chairman & CEO] Mel
Karmazin and Dan Mason for the
confidence in my abilities. | see
great things ahead for these sta-
tions.”

Rivers joined WQYK as an air
talent in July "87, became MD in
October "88. Asst. PD in August

RIVERS/See Page 36

r

Radio-Mercury Awards Roundup |

Salt Lake City-based commer-
ctal production company
l FJCN/W&R captured the Radio-
Mercury Awards’ $100,000 grand
prize for this year's best radio
commercial. a very humorous 30-
second spot called “Lip Ring”” But
it was Country KUPL-FM/Portland
. that stole the show last week, snag-
ging both the $20.000 Radio Station-
Proauced Gold Award and the
| $5000 Silver Award for its *Clutch
Doctor” series. Keith Reinhard,
Chairman/CEC DDB Needham
Worldwide, was recognized for his
contributior: to the radio advertising

MERCURY/See Page 12

$100,000 Radio-Mercury Award

winner Bryant Marcum

NY Black, Hispanic Media Coalition
Convenes To ‘Get The Discussion Rolling’

By JurmrEY YORKE AND ADAM JACOBSON
R&R STAFE WRITERS

A newly formed alliance of close
to 50 executives representing New
York’s minority-oriented media
outlets met last week at Inner City
Broadcasting’s Park Avenue head-
quarters 1o discuss ways to height-
en their collective profile and snag
a larger slice of the radio advertis-
ing revenue pie.

Led by the Rev. Al Sharpton,
working on behalt of National Ac-

tion Networks, the group arose
amid the fallout from the release of
information contained in an Amcast
Radio memo that guided advertis-
ers away {rom buying airtime on
Urban- and Hispanic-programmed
stations. The information appeared
in an article in the New York Daily
News.

During the more than two-hour
session. described by WPAT-FM |
and WSKQ-FM/New York VP/GM

COALITION/See Page 12

tainment.

Without a doubt, attendees had a
great time both during the day and in
the evening (you've heard all the sto-
ries). Nevertheless, it was R&R's last

convention for eight years.

formed the Superstar Show.

TR B TS ST SO

g B O T

LO0KING BACK

The R&R And Century City Convention Connectlon

R&R held its first convention at the Century Plaza Hotel in 1979.
The keynote speaker that year was California Rep. Lionel Van
Deerlin, who was helping to shape the
early phases of deregulation, and the
Blues Brothers provided the enter-

Following a return convention in Dallas in 1988, the meeting
made its second appearance at the “CP" in 1990. In addition to a
half dozen keynoters, the main entertainment was provided by Don
Henley and his friends, a show that turned into an emotional Ea-
gles reunion. Two years later, General H. Norman Schwarzkopf
headlined the speaker lineup, while Garth Brooks and ZZTop per-

Sticking With Radio For 25 Years

~GCommunication
R, ::»:-:*Granhlcs Inc

LasT?T

" H AT

Norman Schwarzkopf

sy

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067
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NEWS DESK:

R&R ONLINE SERVICES:
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hone, _ Fax _
310-788-1625 310-203-8727
310-788-1699 310-203-9763

310-788-1675  310-553-4056

310-553-4330  310-203-8450

moreinfo @ rronline.com
newsroom @ rronline.com
jill@rronline.com

hmowry @rroniine.com

Island Names Lyons
VP/Rock Promotion

Iskand Records has lap;xd rock vet-
eran Barry Lyvons
as VP/Rock Radio
Promotion. Based
in Los Angelcs, he
reports to Sr. VP/ §
Promotion Joe
Riccitelli.

“Landing a
plaver of Barry’s
caliber is a dream
come true for this
promotion staff
and company,”
Riceitelli said.

“His expertise not only in the rock
area, but in radio promotion in gen-
eral, is a major asset. His contribu- |
tions have already been felt with
acts like Rammstein and Jimmie’s
Chicken Shack. We welcome him
with open arms.”’

Lyons joins Island after heading
the rock radio promotion depart-
ment at A&M Associated Labels.
Prior to that, he held a similar po-
sition at Gianv/Revolution Records.
Lyons began his career as a local
promotion rep in Buffalo and Chicago

Lyons

LYONS/See Page 12
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Black Becomes GulfStar’s Regional VP
™ Rogers now directs Gapstar Community Service

Dusty Black g
has been ap-
pointed Regional
VP for GulfStar
Communica
tions. overseeing
18 stations in
Central Texas.
He takes over lor
Ron Rogers,
who has been
named Exec. Di-
rector of Cap-
star’s Community Service Program.

“I’m excited to have the tremen-
dous opportunity to lead Capstar’s
Central Texas radio stations,” Black
said. “It’s an honor to Ron Rogers,
a legend in radio station manage-

Black

ment, and 1 look
forward to work
ing with the great
stall he’s assem-
bled.”

Black 1s a 26-
year radio vet
and most recent-
ly was SFX’s Re-
gional VP/South-
west Division:
Capstar complet-
cd its merger
with SFX last Friday. He has also
been Regional VP/GM af KODA-
AM, KQUE-AM., KKPN-FM, and
KKRW-FM/Houston and VP/GM

GULFSTAR/See Page 36

Rogers

Four New Premiere Nets To Go On RADAR

Premiere Radio Networks has
created four new radio networks —
Premiere AM Drive Network, Pre-
mierc Core Network, Premiere
Axis Network. and Premiere Focus
Network — to be included in Sta-

| tistical Research’s RADAR survey.

Each network will target different
demos in difterent dayparts.
“Creating these new networks for
RADAR demonstralcs our commit-
ment to the medium.” Premiere
COO Kraig Kitchin said. “Our
long-term advertisers have asked us

310-553-4330
202-463-0500

615-244-8822

WEBSIT

Fax_
310-203-8727
310-203-9763
202-463-0432
615-248-6655

1o enter RADAR for yeuars. SRI’s
new four-book-a-year schedule,
reach, and frequency program
make this an ideal entry point.”
The Di: Lawra Schlessinger Pro-
gram will also be included in the
survey and will be represented by
Premiere-owned Multiverse Net-
works to advertisers. “The inclu-
sion of Dr. Laura in RADAR is val-
idation of the size and stature of her
program,” Multiverse President/

PREMIERE/See Page 12

www.rronline.com
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kmumaw @ rronline.com
mailroom @ rronfine.com
rrdc @ rronline.com
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RADIO BUSINESS

GBS Consummates $2.6 Billion
American Radio Systems Deal

By PatricE WITTRIG
R&R WASHINGTON BUREAU

After clearing Department of Justice and FCC hurdles, the
mammoth $2.6 billion CBS Corp/American Radio Systems
Corp. merger has finally been laid to rest. The deal was approved
by the FCC on May 27.

After shocking the radio industry
with their announcement at the fall
NAB convention last year, the two
groups are finally one. ranking No. 1
in revenue and fifth in the number of
stations — 166 from New York to Los
Angeles and Dallas to Minneapolis.
As all groups have growing pains in
assimilating management and playing
by FCC and DOJ rules. this deal had
some maneuvering to do before it re-
ceived any green lights.

In April, the DOJ gave the merger
its blessing on one condition;: CBS
had to divest seven stations in three
markets — Boston, St. Louis, and
Baltimore — where an overconcen-
tration of ad revenues was a regula-
tory concern. The first step in com-
pliance came last week when CBS
agreed to swap WCAO-AM and

WOCT-FM/Baltimore, KLOU-FM
and KSD-FM/St. Louis, and KOME-
FM and KUFX-FM/San Jose to Ja-
cor Communications for its WAZU-
FM, WHOK-FM and WLVQ-FM/
Columbus and KSGS-AM and
KMIJZ-FM/Minneapolis, a deal val-
ued at more than $325 million. The
remaining Boston stations are being
placed in a trust under the care of Bill
Clark — a former Shamrock Broad-
casting executive who now acts as a
trustee in such matters — until CBS
finds a buyer, which CBS spokesman
Jack Bergen said could happen with-
in a couple months. Clark, inciden-
tally, has agreed to resign as a board
member of Latin Communications
Group in order to serve as trustee.
As for integrating management
teams, Bergen told R&R that “‘three

of the top ARS executives — Don
Bouloukos, John Gehron, and David
Pearlman — will join CBS as co-
COOs. Their primary roles will be to
oversee the former ARS stations”’
Bergen also said some of the CBS
stations will “come under the ARS
guise” in markets such as Pittsburgh
and St. Louis, where CBS ownership
is highly concentrated. The compa-
ny will be run in clusters where “pro-
gramming people will work across
different formats.” Bergen added.
“Our main goal is growing revenue
and getting ratings with good pro-
gramming.”

Breadwinner Chosen

CBS President/COO Mel Kar-
mazin was quite clear on who he ex-
pects the breadwinner to be among
his company’s operations: “As a re-
sult of this acquisition, we expect the
CBS Radio Station Group, including
the out-of-home media company, to

Continued on Page 10

DOJ Forces Capstar Swap, Spllt

Jacor Communications signed a letter of intent on Tues-
day to swap WKNR/Cleveland for Capstar Broadcasting Part-
ners’ WTAE/Pittsburgh. Jacor spokeswoman Pam Taylor told
R&R the swap satisfies the Department of Justice’s concerns
about the company’s share of ad revenue in the Cleveland mar-
ket as a result of its $623-million deal to acquire Nationwide
Communications.

Capstar is required to divest WTAE
as part of its March settiement with
the DOJ in order to receive the de-
partment’s blessing for the company’s
merger with SFX Broadcasting. As
part of that agreement, Capstar must
also spin off WIDX-FM/Jackson,
MS. No buyer has been announced
for that station yet. Terms of the swap.
which is expected to close in August.
were not disclosed, but one broker es-
timated it at $6-$7 million.

The swap comes a day after Cap-
star dropped its bid for Cedar Rapids,
IA combo KRNA-FM and KXMX-

FM., which would have given the Aus-
tin broadcaster 49% of the advertis-
ing revenues, raising concemns by the
DOJ’s Antitrust Division. Capstar al-
ready owns KTOF-AM, KDAT-FM,
and KHAK-FM in the 12-station Ce-
dar Rapids market. The original deal
to buy the combo from KRNA was
announced last fall and approved by
the FCC earlier this month. Capstar
was slated to pay $7 million for
KRNA. a 100kw Rock blowtorch, and
$3.1 million for KXMX-FM. For Cap-
star. there were some spoils from the
government's delay — it renegotiat-

ed with KRNA Inc. and will pay $6
million for the single station.

The reformulated contract, agreed
to by Capstar. “will ensure that radio
advertisers will continue 10 have the
benefits of competition.” said Asst.
Attorney General Joel Klein. “The
settlement preserves the choices
available to Cedar Rapids advertis-
ers, making it unnecessary for the De-
partment to initiate an enforcement
action.”

Capstar spokeswoman Lisa Doll-
inger told R&R, “We are very en-
thusiastic that we are getting the big
signal in Cedar Rapids. We really
wanted KRNA and are excited to add
this outstanding station (o our exist-
ing platform in Cedar Rapids.”

Last week. Jacor swapped three
stations in Columbus, OH to CBS
Corp. in order to meet the FCC own-
ership cap in that market.

— Jeffrey Yorke and Matt Spangler

31:3:”53#

Bloomberg

Slaughter Boosts ‘Free Airtime’ Debate

ouise Slaughter (D-NY), backed by 44 other members of

Congress, has sent a letter to FCC Chairman William Kennard
asking the commission to “formally” consider free and reduced-cost
airtime for public office candidates. “Our airwaves are a scarce public
commodity which have been and should continue to be licensed for use
only under conditions that serve the public interest,” the letter said. NAB
spokesman John Eamnhardt toldR&R, “Voters gettheir bestinformation
from news coverage, debates, call-in shows, and public affairs
programming that broadcasters already provide for free.”

Disney Stock Splits 3-For-1

alt Disney Co. said Tuesday thatits shareholders had given their

blessing to a 3-for-1 stock split, to 3.6 billion from 1.2 billion
shares. The new shares will be distributed as a special dividend to
shareholders of record June 19. The split was originally announced
April 21. Since peaking two days later at $123.88, Disney's stock has
fallen to as low as $109.57 on June 5. The issue closed at $116.50 on
June 9. In April 1992, Disney split 4-for-1.

Fewer Owners Since Telecom Act Signed

here are 723 fewer radio owners today than there were priorto the

passage of the Telecommunications Act of 1996, according to
BIA’s “State of the Radio Industry 1998, released two weeks ago.
Before the legislation was passed 28 months ago, there were 5222
owners; by early April 98, that number had dwindled to 4499. The
reportaiso said that nearly half of the 5829 Arbitron-rated stations are
now part of duopoly-plus groupings. BIA also looked at the fiscal future
ofthe industry: It estimates that cash flow margins will continue to soar,
with an average revenue growth of 7%, while expenses should only
grow about 4%-6%.

KEGL Fined For Stern Broadcast

EGL-FM/Dallas was fined $2000 by the FCC last week for
aSeptember 1993 broadcast of the Howard Stern Showin which Stem
didabitabouthis wife’s panties. Ft. Worth listener Tom Blackwell, whofiled the
objection with the commission, also complained aboutaJuly 1997 broadcast
in which the host joked about spanking the American Family Association
(AFA)for staging a letter-writing campaign against the show (whichcontinues
to this day). The FCC dismissed this complaint, saying “the remarks do not

" appear to have been calculated to threaten or intimidate” the AFA.
Continued on Page 10

R&R/Bloomberg Radio Stock Index

This weighted index consists of afl publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

 IBRIEFS

Change Since

One Year Ago OneWeek Ago  6/5/98 One Year Ago One Week Ago

Radio Index 123.46 215.09 217.09 +7591% +.93%
Dow Industrials 7435.78 8899.95 9037.71 +23.66% +1.57%
S&P 500 858.01 1090.82 1113.86 +31.91% +2.14%
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Reef Industries, Inc. PO. Box 750250

Houston, TX 77275-0250

713/507-4200 713/507-4295 FAX
© 1998 Reef Industries, Inc.

PLASTIC
BANNERS

STRETCH YOUR ADVERTISING DOLLARS

foday’ level o1 fierce co mpetition aemands that you prominently dis-
pldy yo i 1ame every or Ance you get Liocation broadcast . corcert 5,
STALICY LPON-0red Aulogr 4ph wes'on- T ) Wit thefl vandaliom
A1 10 o0 peoomes A oz tly propost or Lo cont muo Lol replace
saEramerle Aok Mo EXPET e o g And Panness, Rali- A Sgn™ orters g oet e way.
“_QQ - WILE B0 A-0gr banners you 20t up Lo fowr wibrant =lors prorte 4 o
- jo— .\ -
: aurae g quality <o maplacte i te aeplay your loao and
m 4 message brill antly o ar 2o moruca pece New yor. Car afcora Lo dis
A, -1 play 2 07dnt A2a sign at every rubin e, ent They even vgke great cost -
el et tiordlav e mays, uot ool ket L0 e 1 ana ot
® Tiap e barnes At ar gt v dane poce
o L. otz S N v e KR R TAN
o0 Py AN yUOB A v | ) 1A G0N0 (8 A N PR e
Juortaler Lo day

Call today
800/231-6074
TELHAS 'l!fﬂfll}gllg Canada

Aty

800/847-5616

www americanradinhistory com



www.americanradiohistory.com

i 1 b, -l 7 A4 - e

i

'ARE YOUR
MUSIC TESTS
MISSING YOUR
REAL LISTENERS:

MAYBE YOU,VE SEEN FIRST HAND who will actually come

out at night to take an auditorium test. They re people who live within a few miles of the test hotel.
But you, of course, have listeners who live all over the metro...the majority in your Arbitron “hot
zip” areas far away from the hotel site. With auditorium testing, you miss all of them. '

Maybe you've become aware that many of the people who fill up the auditorium are “research
professionals” — contacted from a local recruiter’s “willing participants” list — who regularly attend
focus groups and all kinds of research projects as a way to earn income. But, your listeners are
normal people with normal jobs, aren’t they? Most of them simply won’t be bothered with the
hassle of coming to an auditorium test. After all, would you?

Auditorium testing is not a horrible thing, but it's a dated methodology that is probably causing
you to totally miss most of your real listeners and their music tastes. To reach your real listen-
ers, you need a different methodology...one that gets to your target audience throughout your
entire metro and from all your “hot zips.” One that gets willing participation from normal people
w ‘ i t h
regular careers and lifestyles. One that doesn’t use any “professional research participants.”

If this makes sense to you, you might want to consider moving up to INTERACTIVE Music
Testing from Music Technologies. We do music testing for many of the nation’s most successful
radio stations in- all formats with an advanced recruiting and testing system designed by
respected researcher Bill Moyes. In fact, this year, we expect to do more music tests for radio
stations than any other research firm in America.

Tell you what...if you call us, we'll send you a frank and easy-to-understand booklet that tells how
INTERACTIVE works. And, we'll answer any questions you may have honestly and completely.

MUSIC TESTING.. THE TEST THAT
GETS TO YOUR REAL LISTENERS.

Muslc Technulugws LLC

FIRST IN FULLY-DIGITAL = Music L1BRARY TESTING

205 East Cheyenne Mountain Boulevard, Suite 100 « Colorado Springs, Colorado 80906-3768 - Phone 719.579.9555 « Fax 719.579.9526

[ waana amaoricanradiohistary com .
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RADIO BUSINESS

TRANSACTIONS AT A GLANCE

LI ——————————————

DEAL OF THE WEEK 1998 DEALS TO DATE

Dollars To Date: $2,336,476,178
o Jacor/capstar swap (Last Year: $5 032,295,738)
ars Dollars This Week: 11,932,000
'%'5 million (Last$Year: $ﬁ 225,000)
WTAE-AM/Pittsburgh Stations Traded This Year: 770
WKNR-AM/Cleveland (Last Year: 1012)
Stations Traded This Week: 13
(Last Year: 34)
TRANSACTIONS

e e e e A

* WBAM-FM/Montgomery, AL No cash consideration

¢ KCCF-AM/Cave Creek (Phoenix) $5.5 million

* WHBN-AM & FM/Harrodsburg, KY $1.2 million

¢ KXOR-FM/Thibodaux, LA $875,000

* WKZU-FM/Ripley, MS $400,000

® KSFT-AM & KKJO-FM/St. Joseph, MO $520,000

* KAGG-FMMadisonville (Bryan-College Station), TX $3 million
®* FM CP/Gregory, TX $280,000

* WPES-AM/Ashland, VA $157,000

Jacor, Capstar Swap Sporis Talkers In Cleveland and Pittsburgh

O Bmcmnatl-based Jacor gets the home of the Steelers, and Capstar gets a Clear Channel Sports signal in Ohio

e T 2

e 8%

e e L ol bl

Jacor/Capstar swap

ESTIMATEDVALUE: $6.5 million
TERMS: Jacor is swapping
WKNR-AM/Cleveland for Cap-
star's WTAE-AM/Pittsburgh.

WTAE-AM/Pittsburgh

TRADED TO: Jacor Communi-
cations Inc.

FREQUENCY: 1250 kHz
POWER: 2kw

K I
HOME & GARDEN

RADIO

presents

FORMAT: News/Talk

| WKNR-AM/Cleveland

TRADED TO: Capstar Broad-
casting Corp.

FREQUENCY: 1220 kHz
POWER: 50kw

FORMAT: Sports/Talk

i ]

Pmm
R
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WBAM- FM/Montgomery

PRICE: No cash consideration

The

Weekends are
Made for Making Money!

And "The Furniture Guys" can help. Seen nationally in millions of homes
on PBS and cable, The Furniture Guys will delight your listeners and help
lock in “category” sponsorship dollars you can't get with generic talk shows.

Home & Garden Television started three years ago with an idea — that
home enthusiasts are a defined target: upscale, sponsorable and profitable.
Now one of the fastest growing networks in America, HGTV expands to
radio with programming designed to entertain your audience and capture

non-traditional revenue for your weekends.

Ed Feldman & Joe L'Erario met in the home construction industry. They've
honed their act with years of television. Let your listeners talk to them about
remodeling, construction, home projects, design, and yes, even furniture.

Call today for a demo and more info about Ed & Joe, "The Furniture Guys"

premiering soon on the Home & Garden Radio Network.

Program details: Saturdays Noon - 2pm ® Satcom C-5 delivery ®
® 10 local minutes per hour ® plus optional news window @

M ED I A
ventures

Furmture
Guys...

OI11l
10Y

TERMS Stock transfer |
TO Robert and William Brennan
are acquiring Deep South Broad-
casting Co. Phone: (334) 288-
0152

FROM: Estate of Frances Bren-
nan |
FREQUENCY: 98.9 MHz
POWER: 100kw at 1096 feet
FORMAT: Hot AC

T
% i

e o\»s
o LK s ".*?.'.’E.t;u....g._.

KCCF—AM/Cave Creek

Station affiliation by Media AdVentures, Chicago 312-640-5000

waany amaricanradichictarny com

(Phoenix)

PRICE: $5.5 million

TERMS: Asset sale for cash and
promissory note

BUYER: North American Broad-
casting Co. Inc., headed by Pres-
ident Francis Battaglia

| SELLER: Broadcast Develop- |
| BUYER: John Daniels and The-

ment LLC
FREQUENCY: 1100 KHz |
POWER: 50kw day/Skw night
FORMAT: Nostalgia

BROKER: Gary Stevens & Co.

T T
T

B

e
E “*‘HH.
P o):-
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WHBN-AM & FM/
Harrodsburg

PRICE: $1.2 million

TERMS: Asset sale for cash
BUYER: Mortenson Broadcast-
ing of Kentucky LLC, headed by
President Jack Mortenson.
Phone: (606) 245-1000
SELLER: Rodney Burbridge
FREQUENCY: 1420 kHz; 99.3
MHz

POWER: 1kw day/46 watts; 3kw
at 265 feet

FORMAT: Country; Country

e
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KXOR-FM/Thibodaux

PRICE: $875,000 [
TERMS: Asset sale for cash
BUYER: Guaranty Broadcasting
Corp., headed by President
George Foster. It owns 10 other
stations, including KJIN-AM &
KCIL-FM/Houma, LA. Phone:
(504) 383-0355

SELLER: KXOR Inc., headed by |
co-executors Ashton Hardy and |
Michael Costello. Phone: (504) ‘
830-4646

R S
E‘iﬁf«r;y \o._ wu<¢v-.w oo.-v\..:o:-o .y.xa,x;'g
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WKZU-FM/Ripley
PRICE: $400,000 |
TERMS: Asset sale for cash
BUYER: Kudzu Communica-
tions Inc., headed by co-Presi- I
dents Scott and Joan Peters |
SELLER: Holliday Creations
Inc., headed by President Harry |
Holliday

BROKER: John Willis and |
George Reed of Media Servic-
es Group

KSFT-AM & KKJO-FM/St.
Joseph

PRICE: $520,000

TERMS: Stock sale for promisso-
ry note

odore Mahn are acquiring 1050
shares of voting stock and 450
shares of non-voting stock in Car-
dinal Communications Inc.
Phone: (712) 258-5595

SELLER: Estate of Samuel Mc-
Master Jr., Joan Robinette, and
Security National Bank of Sioux

" City. Phone: (712) 252-5822

R g R L

KAGG-FM/Madisonville
(Bryan-College Station)
PRICE: $3 million

TERMS: Asset sale for cash
BUYER: Sunburst Media LP,
headed by President John Bor-
ders. It owns KKYS-FM/Bryan-
College Station, TX. Phone:

| (972) 702-7371

SELLER: OARA Inc., headed by
President Kenneth Reynolds.
Phone: (409) 268-9696
FREQUENCY: 96.1 MHz
POWER: 40kw at 538 feet
FORMAT: Country

FM CP/Gregory

PRICE: $280,000

TERMS: Construction permit sale
for cash

BUYER: Pacific Broadcasting of
Missouri LLC, headed by Presi-
dent P. Steven Bunyard. Phone:
(314) 727-8900

SELLER: BK Radio, headed by
President Bryan King. Phone:
(512) 266-3836

' WPES-AM/Ashland

PRICE: $157,000

TERMS: Asset sale for cash
BUYER: Fifth Estate Broadcast-
ing LC, headed by President Wil-
liam Roberts. Phone: (804) 798-
1010

SELLER: Calvary Communica-
tions Inc., headed by President

' Michael Heflin. Phone: (804)

648-8800

e
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B Aiierica’s most respected kitchen expert

returns to the radio!

Betty Crocker has been the

hands-down expert on nutrition,

Coolzing' and meal p}anning’ for

more than 75 years!

Call Z-800-334-5800 toclay to find out how you

can l)ring her into your

audience's homes five
times a week. \
NEE &

"Ask Betty, The Radio Show" is L

available on a market-exclusive ASK BETTY :
Distributed by RADIO*SHOW

basis for FREE' m%
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Jones Weds Rep Firm MediaAmerica

By MATT SPANGLER
R&R WASHINGTON BUREAU

Chancellor and Katz, look out: there’s a new network-rep firm
combo in the small and medium markets.

Jones Radio Network, provider of
234-hour satellite-delivered and syn-
dicated programming, bought New
York-based rep firm MediaAmerica
Inc. last week. The firm has repped
for Jones since 1994.

Jones said the deal makes it “the
largest independent radio network in
the U.S” VP/Programming Phil Bar-
ry told R&R this means the 24-hour
network has more programming than
any other network not affiliated with
a company that also owns stations.

Among the network s satellite “for-
mats” are U.S. Country and Good
Time Oldies. while its most popular
syndicated progrant is Thie Crook And
Chase Country Countdown, which
has more than 500 affiliates. The sat-
ellite programming is heard mostly
in medium and small markets, while
Crook And Chase is heard in large
and medium markets.

‘Continued Revenue
Growth’

Bairy said the two most significant
benetits to the network {rom the deal
are “continued revenue growth” and
that Jones and MediaAmerica will no
longer compete for programming.

MediaAmerica’s major clients
include SW Networks, The Weath-
er Channel Radio Network, Broad-
cast Programming, All Star Radio,
and Cox Radio’s The Motlev Fool.
which will become available for
syndication this fall. From 1991-
1998, the firm repped for The Rush
Limbaugh Show.

Terms of the deal were not dis-

closed, but MediaAmerica retains its
New York headquarters and leader-
ship as part of the deal. Gary Schon-
feld and Ron Hartenbaum, who co-
founded the rep firm in 1987, will
become co-CEOs of Jones’ radio op-
crations, overseeing ad sales repre-
sentation and programming. They
will report to Gregory Liptak, Presi-
dent of parent company Jones Inter-
national Networks Ltd. Eric Hauen-
stein stays on as President/GM of the
radio network.

The deal is the latest in a series of’
intermarriages in the radio network
and sales rep businesses. Last year,
Chancellor Media Corp. bought Katz
Media Group for $373 million. Then,
last month, ABC Radio signed an
exclusive sales agreement with In-
terep, which formed an ABC Radio
Sales Division.

Hartenbaum told R&R that what
separates the Jones-MediaAmerica
deal from others like Chancellor-Katz
is that the former is “a formal inte-
gration” of two companies that have
been doing business together for five
years. “It’s the classic one and one
makes three.” he said.

One radio network exccutive told
R&R that MediaAmerica is recog-
nized in the industry for its “aggres-
sive” sales promotion campaigns.
“When advertisers come to them and
say, "We want more than just a
schedule — what can you do to help
us?” they come up with promotions,”
the source said. The rep firm has
done both on-air promotions and
sampling to supplement its sched-
ules, the source added.

CBS

Continued from Page 6

represent over 65% of the company’s
{uture operating cash {low.” Based on
last year's performance, that’s “a con-
servalive cstimate,” Bergen told
R&R.

Concurrently with the merger clos-
ing. ARS tower segment. American
Tower Systems Corp. (ATS), said
Monday it has closed in its acquisi-
tion o American Tower Corp. of
Houslon. resulting in the creation of

O
2
<
o

- NETWORK™

American Tower Systems Corp..
which operates over 1800 towers
across the nation. The newly formed
company will be headed by former
ARS CEO Steve Dodge, whose title
will again be CEO. Proceeds from the
company’s 20 million-share stock of-
fering will be used to redeem preferred
stock issued June < and to payolf ex-
isting debt.

ATS announced June 3 it will sell
enough preferred stock to fund its es-
timated $305-$330 million tax liabili-

 Bloomberg ~ZzzEse

Continued from Page 4

13 Million CD Radio Subscribers By 2005

L ehman Brothers analyst Tim Wallace told R&R he expects satellite radio provider CD Radio to have 13
million subscribers, out of a possible universe of 225 million cars, by 2005. On June 3, he reiterated a “buy”
rating for the stock, which he said will reach $66 by the end of the year. He had previously set a price target of
$45 per share. The price upgrade follows the May announcement that the company is expanding its
programming capacity from 50 to 100 channels, including Spanish-language programs. Wallace said his
estimate does not factor in the additional revenue CD Radio will receive from deals with program suppliers like
Bloomberg News Radio and the ESPN Radio Network. The company will receive 50% of ad revenue from those
channels. The issue closed at $37.81 on June 9.

In other news, the satellite programmer said today it has inked a deal with Hispanic Radio Network o carry
two 24-hour services from Hispanic Radio Network on two of its 100 broadcast channels. The live talk,
information, and public affairs shows on La Red Hispana and the Hispanic Radio Network will be heard on
channels 81 and 82, respectively.

Tom Hicks To ‘Play Ball’ With Baseball’s Rangers

M ajor League Baseball owners will meet in Seattle on Wednesday and Thursday and are expected to

approve during that gathering the $250 million sale of the Texas Rangers to media magnate Tom Hicks.
The sellers are a group headed by Texas Gov. George W. Bush and Rusty Rose and include Chancellor
President/CEO Jeffrey Marcus. Butit won'tmean aloss for Marcus; he actually has a bigger piece of the buyer's
pie. No opposition to Hicks is expected.

Low-Power Petitioner Protests Comment Extension

R odger Skinner, author of a proposal before the FCC to expand microradio licensing, filed a formal protest
against the granted 30-day extension for reply comments requested by the National Lawyers. Guild.
Skinner said the “last-minute notice to extend the reply comments deadline will prejudice my petition and others
by allowing opponents ... an unfair advantage of reading our reply comments, which should have been our last
word onthis matter.” To resolve the matter, Skinner proposed in his petition to keep all reply comments already
filed confidential until a decision is reached. If comments have been made available for public inspection,
Skinner asks the FCC to rescind the time extension.

NLRB Dismisses Metro Election Charges

he National Labor Relations Board on June 3 dismissed charges that Metro Networks' Philadeiphia
operation tampered with an April vote by its on-air employees to join the American Federation of Television
and Radio Artists (AFTRA). AFTRA’s Philadelphia local filed its objections with the Philadelphia regional office
of the NLRB !ast month, charging that “the ‘laboratory conditions’ required by the law for the conduct of a fair
election were not present.” Metro spokeswoman Kelly Barton told R&R the move by the board “certifies” the
April election. The NLRB office said a full report disclosing its reasons for dismissing the charges will be
available soon. AFTRA could not be reached for comment. Charges that AFTRA filed with the Philadelphia
NLRB office regarding Metro Philadelphia’s dismissal of two reporters in January are still pending.
Meanwhile, the New York regional office of the NLRB is expected to issue a decision next week on how an
election at Metro’s Manhattan operation is to be conducted.

SFX Closes On FAME

FX Entertainment closed Monday on its $100-million acquisition of sports rep and marketing firm Falk
Associates Management Enterprises (FAME). The firm represents such NBA stars as Patrick Ewing,
Michael Jordan, and Alonzo Mourning. SFX Entertainment is the outdoor entertainment spin-off of SFX
Broadcasting Inc., which completed its merger with Capstar Broadcasting Partners on May 29. Meanwhile, SFX

Continued on Page 36

ty with CBS Corp., resulting from
its merger withAmerican Radio Sys-
tems. That deal closed June 5. ATS
said the liability would change ap-
proximately $20.5-$22.5 million for

each $1 change in the “fair market
value™ of the company’s common
stock. The company also said it must
make certain closing date balance
sheet adjustment payments to CBS.

based on ARS™ working capital and
debt levels when the merger is con-
summated. These payments would
not exceed $85 million. according to
ATS.

has tripled and our TSL is continuing to grow!"
Scott Carlisle, Program Director
Call Michael Henderson, Director of Affiliate Sales 303-784-8700

waany amaericanradiohictarvcom.
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WBO0S/Boston Names
Morris Program Dir.

Greater Media’s Adult Alterna-
tive WBOS/Boston has hired
George Taylor Morris to fill its
vacant PD position. Morris, who
hosts and produces the Classic
Rock syndicated show Reelin’ In
The Years, most recently was Asst.
PD/middayer at Classic Rock
WZLX/Boston.

“George Taylor Morris comes to
us with a great wealth of knowl-
edge about radio and, in particular,
Boston radio,” stated Greater Me-
dia Sr. VP/Regional GM Peter
Smyth. “His understanding of and
appreciation of the Boston adult-
rock listener and the local adult-
rock scene are invaluable.”

In addition to his experience at
WZLX, Morris has worked at sev-
eral radio networks, including Glo-
bal Satellite Network, Westwood
One Radio, and The Source. His
programming experience also in-
cludes WPIX/New York, WCOZ/
Boston, WHCN/Hartford, and
WLIR/Long Island.

“My job and my goal as the new
program director of WBOS is to ap-
ply a bright, red splash of energy to
WBOS,” Morris remarked.

McKay Makes Move
As KLSY/Seattle PD

Hot AC WMXB/Richmond PD
Barry McKay has been appointed
PD of KLSY/Seattle, effective
June 22. He succeeds Bobby Irwin,
who has left the Sandusky Main-
stream AC and relocated to Denver.

KLSY VP/GM Marc Kaye told
R&R, “I really buy into Guy Za-
poleon’s strategic plan, and we’ve
been making KLSY a much more
compelling radio station. It’s gone
through a tightening and brighten-
ing process. and the station’s a lot
more fun and entertaining.

“When we knew that Bobby
would be leaving, it became clear
that we needed a dynamic person
who shared our plan. Having had a
chance to spend some time with
Barry, I know he’ll fit this place like
a glove”

McKay replaced Jack Alix as
WMXB PD approximately two
years ago.

Mercury
Continued from Page 3

business with the Lifetime Achieve-
ment Award.

The seventh annual event was
emceed by radio and television per-
sonality Joan Rivers, whose sassy
delivery picked up the pace of the
program. Wedged between Rivers’
wisecracks, former Chancellor
chief and event chairman Scott
Ginsburg successfully migrated
from CEO to comedian. The crowd
was tickled when he said he led one
of the largest radio companies “‘un-
til six weeks ago, when I quit my
job. I received a fairly standard
compensation package and. in the
process of reinventing myself, went

N AN

ASCAP: Berry Berry Gaad‘ fa Gordy

ASCAP held its annual Pop Music Awards recently and honored a few
industry heavies for their past and present achievements. Smokey Rob-
inson () and ASCAP President/Chairman Marifyn Bergman (second from
right) presented Motown founder Berry Gordy (second from left) with the
organization’s very first American Legend Award. Other big winners of
the night were Diane Warren (r) for Songwriter of the Year and Warner/
Chappel Music as Publisher of the Year.

s

AMRC Unveils Senior Management Team

American Mobile Radio Corp.
has formed its core management
team, placing Hugh Panero in its
President/CEO post. Panero most
recently served as President/CEO
of Request TV, a national pay-per-
view network owned by Liberty
Media and 20th Century Fox.

Panero, who assumes CEO du-
ties previously held by Chairman
Gary Parsons, will help lead the
company toward its goal of regular
satellite radio service within the
next two years. “We are very
pleased to announce Hugh has been
named our new President & CEO,
along with the several other out-
standing executives who have come
on board to help AMRC develop
this unique satellite radio opportu-
nity,” Parsons said.

Joining Panero at AMRC are:

* Lee Abrams as Sr. VP/Content
& Programming. A 30-year indus-
try veteran, Abrams most recently
served as a consultant for ABC Ra-
dio Networks, Capstar, and Nation-
wide.

*Lon Levin as Sr. VP/Business
& Market Development. Levin is
an AMRC founder and a former
company President.

*Joe Dorton as VP/Advertising
Sales. Dorton has presided over
various divisions of Bonneville and

Levin

Abrams

Gannett over a 17-year span and
has also been President/COO of
Sky Broadcasting, President of
Dorton Financial Broadcasting Net-
work, and founder of Ameron
Broadcasting.

AMRC also named Heinz Stub-
blefield Sr. VP/CFO, Robert Ack-
er VP/Marketing, and Kelly Bak-
er Director/Planning. The trio pre-
viously held similar posts at World-
Space Corp.

The team will build the compa-
ny’s nationwide entertainment and
information satellite broadcast au-
dio service from AMRC’s Wash-
ington, DC headquarters. AMRC
was granted a satellite DARS li-
cense by the FCC in October *97.
It plans to launch its first satellite
in late 1999 and begin service
throughout the U.S. in 2000.

Lyons :
Continued from Page 3

at Elektra Records before becom-
ing VP/Promotion at IRS, a post he
held for six years.

“Island has an unquestionably
rich heritage and holds a key place
in the development of rock music,”
Lyons noted. “Working with a ter-
rific staff and unequaled roster of
cutting-edge artists, I look forward
to the challenge of helping to carry
that legacy into the next century.”

to the far, far East. While I was
away, was there an industry-wide
stock split?” He also took a gentle
poke at Mel Karmazin: “There
hasn’t been so much radio talent in
one room since this morning, when
Mel had breakfast alone.”

Premiere
Continued from Page 3
CEO David Landau commented.
“In addition, this is the first step to
include long-form programming in
a standardized research format.”
The agreement with Statistical
Research is effective with RADAR
58, to be released in September.

Rivers
Continued from Page 3

’89, and PD in October "90. After
a stint as PD/morning host at
WMZQ/Washington between July
"93-April *94, he returned to QYK
as OM. He became morning host
in April ’95 and plans to remain on
the morning show for a little while,
though he is looking for someone
to anchor a “mature morning
show.”

waany Ao ricanradinhicton, ~co

KMEL-FM, and KYLD-FM.

Chancellor Chooses Cariffe As SF Dir./Sales

oe Cariffe has been named to the newly created [f
Director/Sales post at Chancellor Media/San Fran o
cisco. He reports to Sr. VP/Regional Operations John | &
Madison and will oversee sales development for KABL- £
AM, KNEW-AM, KIOI-FM, KiSQ-FM, KKSF-FM,

“Joe’s experience and strong track record inthe San | -
Francisco market, solid client relationships, and leader- |- -
ship abilities make him the ideal candidate for this chal-
lenging new position,” Madison commented. “In his new
role, Joe will be responsible for driving top-fine growth
by developing group sales, high-level cluster selling, non-
traditional revenue, and new business opportunities. This
position will be instrumental in transforming our San Francisco assets from
a radio cluster into a marketing powerhouse.

Cariffe previously served as GSM of KKSF. Before joining the station in
1994, he was VP/GM of KFNS-AM and KEZK-FM/St. Louis. Prior to that,
he served asVP/Station Manager of WZMX-FM/Hartford, Sales Manager
of KOIT-AM & FM/SF, and AE at the former KYUU-FM/SF.

Cariffe

Veteran News/Talk pro-
grammer Bill White has
been tapped as Director/ §
Programming for Enter-
com’s Kansas City AM
News/Talk duo, KCMO
and KMBZ. White fills
the programming vacancy
left when PD John Butler [
left to program WMAL/ |
Washington earlier this
year (R&R 1/9).

“Two great radio sta-
tions, KMBZ and KCMO, needed
a great leader,” Entercom Kansas
City Market Manager Bob Zu-
roweste told R&R. “I know we’ve
found that leader in Bill White. I'm
excited about the stations’ future
with Bill guiding the ship, and I'm

White

KCMO & KMBZ/KC Appoint White Dir./Prog.

looking forward to maxi-
mizing Entercom’s opportu-
nities in Kansas City.”

White, who most recently
was PD at KDKA/Pitts-
burgh, has also programmed
:| WTVN/Columbus  and
WTIC-AM/Hartford. He
said, “I'm very pleased to be
rejoining Entercom, the
company where I started my
career close to 20 years ago
in Pittsburgh. I'm also very
proud to be joining Bob Zuroweste
and the team of talented people at
Entercom/Kansas City, and I look
forward to building KMBZ and
KCMO to realize their true poten-
tial as the market’s News/Talk lead-
ers.”

Coalition
Continued from Page 3

Carey Davis as “an exploratory
meeting,” the coalition agreed to
begin to encourage diversity on
Madison Avenue immediately,
“because there are so few blacks
and Hispanics buying and selling
media,” Davis told R&R.

Two things among the group’s
chief goals, Davis said, are to in-
crease the share of advertising dol-
lars to the minority arena and raise
the marketplace’s overall con-
sciousness. He said the group
planned to “enlist the aid of polit-
ical leaders and begin exploring le-
gal remedies,” and will expect to
lobby attendees of a tri-state His-
panic legislative caucus meeting in
New York later this month. Sharp-
ton, known for his bombastic yet
charismatic leadership style, was
applauded by the group when he
told them, “It’Il get hot before
summer,” Davis said.

Emmis Broadcasting Sr. VP
Judy Ellis told R&R that a meet-
ing scheduled for today (6/12) will
provide a better picture of what the
group plans to do in response to
the now-infamous Amcast memo.
“It’s not fair to protest until you
give the accuser the opportunity to

resolve the situation,” she said.

Katz Media, Amcast’s parent
company, has tried to do just that.
In the weeks since the 12-page
memo became public, Katz presi-
dent Stu Olds has laid out an ex-
tensive diversity training plan and
has agreed to beef up the com-
pany’s sales force with minority
recruits while doubling new ad
revenue among black and Hispan-
ic vs. general-market radio (R&R
6/5).

While there has been mention
of an advertiser boycott in some
corners, Spanish Broadcasting
System Director/Sales Develop-
ment Art Seidman told R&R,
“Don’t expect to hear the word
‘boycott’ from my side of the busi-
ness. I don’t know about the African-
American side. We have different
targets and different lists of clients
that embrace us or refuse to take
our phone calls.

“Our attitude is to convince mar-
keting directors, ad managers, me-
dia planners, and buyers that we re-
quire inclusion where general-mar-
ket buys are made. Our approach
isn’t expected to change — my job
is to educate marketers.” Just before
the meeting got underway, he said,
“This sit-down meeting is meant to
get the discussion rolling.”
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os Kngeles, CA ~ AMTI0
San Francisco, CA * AM 1310

Boston, MA * AM I1260

Atlanta, GA * AM 590

Seattle-Tacoma, WA * AN 1250

San Diego, CA * AM 1240 '
Nassau-Suffolk (Long Island), NY = AM 740
Minneapolis-St. Paul, MK * AN 1440

St. Louis, MO * AN 1260

Cleveland, OH * KM 1260 _
Penver-Boulder, CO  AM 1690 and AM 1550
Providence-Warwick-Pawtucket, Rl = AM 1450
Salt'Lake City-Ogden-Provo , UT + AM 860
Hartford-New Britain- Iuddletown, €T+ AM 1550
Bifmingham, AL * AM 850

Rlchmoni, YA - AM 1290

Albuquerque, NM * AM 1580

Baton Rouge, LA * AM 1330

Lafayette, LA * AN 1520

Corpus Christi, TX * AM 1360

Savannah, GA * AM 1290

St. Cloud, MK - AM 660

Duluth-Superior, MN-WIl = AM 970 ._
Parkersburg-Marietta, WY-OH * AM 1230

Monroe, LA * AM 1310

If you want to experience a real growth spurt,

call Glenn Leeder at 212-456-1773 for affiliation information.
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Up ‘Rosie’ For KKRH

KKRH/Portland dumped its Clas-
sic Hits format last Friday (6/5) at 5pm
to become Hot AC “Rosic 105 — the
best variety of the '80s, *90s, and to-
day.” The station, which will apply for
new calls. launched the new format by
playing 1000 songs in a row.

PD Chris Miller remains in place. He
told R&R, “Portland is the Rose City,
and we're in the middle of the Rose
Festival. so ‘rose’ is a big deal around
here. We did our homework and found
an audience that wasn’t being served
as well as it could be, and we’re taking
advantage of it. There are only so many
stations in Portland that target young
women. We might have Country folks
who come here for a dose of fun and
even some soft rockers who might
want a change in tempo.

“Whenever you change format,
some people will hate it and some will
love it. We were out the day after the
format change and were surprised to
see how many people had already
found out about us and were telling us
nice things about the station.”

Among 23 rated signals in this win-
ter’s Arbitron, KKRC tied for 11th
12+ (3.4). CHR KKRZ led the field
witha 10.7.

Everything’s Coming

inclair Broadcasting/
New Orleans will
make the following pro-
gramming changes wten
the company officially ac-
quires CHR/Pop WEZB- |
FM in mid-summer: :
| First, Rob “The Rag-
| man” Wagman will take
over the PD reins. He mrost
recently worked atWFBC/
i Greenville, SC and will
| succeedJoe Larson, who
will segue to Sinclzir's
| Bright AC WLTS-FM a5 PD.Larson
in turn, will replace Steve Suzer

Wagmen

who will mcve over top-o-
gram co-owned Sof AC |
WLMG-FN. As repcried
last wezk (R&R &/5),
WLMG OM Nick Fe-rara
will become Director/Oper-
ations of th= trio wher Sin-
clair takes contrc! of
WEZB. |
According to GA2 Ken ‘
Miller, “AsWILTS'PD, Steve
Suter was a formicasle |
WLMG competitor, and | |
think his talents can best |
benefit Sinclair by programming

SINCLA R/See Page 17

KEDG/Vegas Kisses Alternative AGoodhye

In May 1992, KEDG/Las Vegas
signed on the air at 103.5 MHz. Pre-
viously AC KMMK-FM, the station
that would become “The Edge”
would go on to become the domi-
nant Alternative station in southemn
Nevada and a role model for other
stations in the format nationwide,
peaking in Winter "96 with a 7.3
share — good enough for a third-
place ranking overall. But last Fri-

day (6/5) at noon, KEDG signed off
the air. In its place arose the Glitter
City’s first commercial radio station
for the area’s African-American
community. The station, which has
applied for the KISF calls. is airing
an Urban AC format featuring “To-
day’s R&B and Classic Soul.” Its
new moniker is ‘“Kiss-FM.”

KEDG/See Page 17

REACHING AND
TOUCHING BL.

cK

IURITRTR

Raven-Stark: Connoisseur/Quad Cities Quintet GM

ormer KLAC-AM & KZLA-FM/Los Angeles GM Bruce Raven-Stark

has been named GM of Connoisseur Communications Group’s five
Quad Cities, IA-IL radio properties: Sports KJOC-AM, Country KBOB-
FM, Alternative KORB-FM, AC KQLI-FM, and Rock WXLP-FM.

Connoisseur VP Jeff Dinetz commented, “Getting someone of Bruce'’s
calibre, talent, and expertise speaks volumes for Connoisseur and shows
our total commitment to the listener, advertisers, and our staff in the Quad
Cities. | have known Bruce for nearly 20 years, and | am thrilled that he will
be leading our troops into the next millennium”

A 20-year industry veteran, Raven-Stark has served as GM of KDBK-
FM and KDBQ-FM (Double 99)/Monterey-San Francisco. He also was
VP/GM of Viacom's KNBQ/Seattle, GSM at WLTW/New York under then-
owner Viacom, and AE atWHN/New York.

Green Now Regional VP/Programming For Forever

 .B. Green has been promoted to Regional VP/Programming for Forever
| Broadcasting’s stations in Utica-Rome, NY; Watertown, NY; and Lima,
OH. Green most recently was WFRG-FM/Utica-Rome’s PD.

In related Forever news: Christine Hilliard, who has been serving as
Exec.VP/GM for WIBX-AM, WFRG-FM, WLZW-FM, andWODZ-FM/Utica
since 1993, will move to the firm’s Johnstown, PA stations in July. As a
result, WIBX and WLZW GSM Mary Jo Beach and WFRG and WODZ
GSM Marsha Dionne become GM and Director/Sales, respectively, of the
Utica cluster; Scott Carr is named News Director.

“Everyone at Forever is very proud of what |.B., Mary Jo, Marsha, and
Scott have contributed to the Forever stations and their employees; stated
company President Carol Logan. “It is our policy to promote from within
whenever possible”

The RIAA has issued the following awards for the month of March:

constructed, Bush, Trauma/Inter-
scope; Tribute, Yanni; Deuces Wild,
B.B. King, MCA; Big Time, Trace
Adkins, Capitol; Book Of Secrets,

MULTIPLATINUM
ALBUMS

AMERICA LIKE

Titanic ST, Various Artists, Sony

NO OTHER :

INTRODUCING...

AURN/-
PLUS e

Customized program, production and promotional
services tailormade for music intensive major
market Urban radio stations.

AURNPIlus is...

# Custom made promos and liners from urban
America’s production leader, OMP Group
{formerly On Mic Productions).

# Quarterly localized, turnkey contests and pro-
motions designed fo increase cume and time
spent listening.

# Commercial free holiday/seasonal multi-hour
entertainment specials

# Locally tailored Black History and Black Music
Month drops.

# AURNPIus Roundup - Soon to be Black
America’s most listened to daily premium
morning newscast.

dr Access to the hottest and latest soundbytes from
newsmakers and celebrities.

The most experienced team of programming,
news, marketing and research specialists in black
radio have teamed up to bring you AURNPIus.
It's American Urban Radio Networks — PLUS.

Call Glenn Bryant today for details:

(800) 456-4211 ext. 4038

Classical (9 million); Let’s Talk About
Love, Celine Dion, 550 Music; Hell
Freezes Over, Eagles, Geffen (7
million); Greatest Hits Collection,
Alan Jackson, Arista (4 million);
Spice World, Spice Girls, Virgin; My
Way, Usher, LaFace/Arista; Back-
street Boys, Backstreet Boys, Jive;
Savage Garden, Savage Garden,
Columbia; Barney's Favorites Vol-
ume |, Barney, SBK (3 million); The
Velvet Rope, Janet, Virgin, From
Kirk Franklin's Nu Nation, God’s
Property, Interscope (2 million).

PLATINUM ALBUMS

Charge It 2 Da Game, Silkk The
Shocker, No Limit/Priority; Yield,
Pearl Jam, Epic; Tribute, Yanni, Vir-
gin; Book Of Secrets, Loreena
McKennitt, Quinlan Road/WB; My
Own Prison, Creed, Wind-up;
Greatest Hits Volume 11, Billy Joel,
Columbia; All That | Am, Joe, Jive;
Marcy Playground, Marcy Play-
ground, Capitol; A Few Small Re-
pairs, Shawn Colvin, Columbia;
Barney's Favorites Volume II, Bar-
ney.

GOLD ALBUMS

1998 Grammy Nominees, Various
Artists, MCA,; Blues Brothers 2000
ST, Various Artists, Uptown/MCA;
Como Te Recuerdo, LosTemerari-
os, Fonovisa; Charge It 2 Da Game,
Silkk The Shocker; Yield, Pearl Jam;
My Balls And My Word (All | Have
In This World), Young Bleed, No
Limit/Priority; No More Glory,
M.J.G., Suave House/Relativity; De-

Loreena McKennitt; Greatest Hits
Volume i, Billy Joel; Dream Walkir’,
Toby Keith, Mercury; Lila, Lila Mc-
Cann, Asylum/EEG; Clumsy, Our
Lady Peace, Columbia; Greatest
Hits, Styx, A&M; Whip Smart, Liz
Phair, Matador; Stranger Than Fic-
tion, Bad Religion, Atlantic; Mozart,
Various Artists, Unison; America’s
25 Favorite Praise And Worship
Choruses, Various Artists, Brent-
wood Music; All-Time Greatest
Comic Hits, Ray Stevens, Curb;
Avalon Sunset, Van Morrison, Poly-
dor.

MULTIPLATINUM
SINGLE

“How Do | Live] LeAnn Rimes,
Curb (3 million).

PLATINUM SINGLES

“Gone Till November,” Wyclef
Jean, Ruffhouse/Columbia; “Deja
Vu,” Lord Tariq & Peter Gunz, Co-
deine/Columbia; “A Song For
Mama,’ Boyz Il Men, Motown.

GOLD SINGLES

“Do for Love” 2Pac f/Eric Will-
iams, Amaru/Jive;“The Party Con-
tinues," JD f/Brat & Usher, So So
Def/Columbia; “Body Bumpin' Yip-
pie-Yi-Yo,” Public Announcement,
A&M; “My Heart Will Go On,” Ce-
line Dion; “Too Close,” Next, Arista;
“Romeo & Juliet,” Sylk-E. Fyne 1/
Chill, Grand Jury/RCA,; “Are You
Jimmy Ray?” Jimmy Ray, Epic;
“Make 'Em Say Ugh,”Master P, No
Limit/Priority; “Blue, LeAnn Rimes.
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JD ADAMS

This Fall, the way you
market your radio stations
will change forever.

_1 Here at Eagle Marketing, we were popping champagne

orks and dancing in the halls when we heard that
Arbitron was finally going to release PRIZM information

on individual in-tab

It’s not often that we see
major advancements in
our industry. This is one
of those moments.

Eagle Marketing has been
after Arbitron to release
PRIZM information on
diarykeepers for years.
Most industries are light
years ahead when it comes
to using this consumer
information. Radio is one
of the few industries that
has only been able to
market to its audience
by using raw demographic
and geographic information
...age, gender, and
zip code data.

The trick is to find
the pockets of
diarykeepers within
“hot zips.”
Now we can.

Remember that a zip
code is not “hot” because
everyone in that zip code
returns diaries. It’s “hot”
because certain types of
people within that zip
code return diaries. The
trick is to find these

households.

pockets of diarykeepers.
With this new PRIZM
information, now we can.

Within each zip code
there are much smaller
areas of 10-25 households
designated as zip+4s by
the postal service. These
can literally be on one
side of a street or on one
floor of an apartment
building. For example, I
live in zip code 80525.
My zip+4 is 80525-2236.

In my particular case,
my neighbors live in a
cul-de-sac and along a
street. Most are college
graduates with children
and a few well-to-do people
who work for companies
like Hewlett-Packard,
Kodak, the local hospital,
or Colorado State University.
These are things 1 know
from being their neighbor.

In looking up my zip+4
for this article, I discovered
that 80525-2236 has been
designated PRIZM code
11, known in PRIZM
lingo as Second City Elite
(see below).

While I, like anyone
else, am not fond of
being stereotyped, the
description of Second
City Elite nails my
neighbors and me.

That’s how PRIZM
works. It brings together
information based on facts
from the national census,
auto registrations, financial
reporting agencies like
TRW, consumer surveys
like Simmons Research,

and many other sources.
It’s used by companies
like:

~ Nielsen
Stanford University
Wells Fargo Bank
GTE
Turner Broadcasting
Universal Studios
J.D. Power & Associates
Nations Bank
Betler Homes & Gardens
Hewlett Packard

SECOND CITY ELITE

= 35-54 year olds
= college graduates

= professionals/white-collar
Workers

« married couples/married
couples with children

* median income of
$58,800

= predominantly white

= median home value of
$147,500

« make home improvements
* go to Walt Disney World
= ise maid/housekeeper

* have an |1RA
= own 4 hot tub
«*qwn 4 Honda

« drink vodka or scotch

*watch the Discovery
channel

=read Fortune magazine

ADVERTISEMENT

e A o

Most importantly,
Arbitron uses
PRIZM.

Every zip+4 in the country
has been assigned one of
62 PRIZM groups.
Every household that
returns a diary to Arbitron
also has a designated
PRIZM group.

Every radio station has a
PRIZM profile that they
should be familiar with.
For example, one major
market station has a diary
index of 216 for PRIZM
code 5, Kids & Cul-de-Sacs.
This means that compared
to the average in the mar-
ket, people in this group
are twice as likely to fill
out a diary voting for that
station.

On the other hand, the
station only indexes at 40
with code 55, Mines &
Mills, even though this
group makes up the second
largest PRIZM lifestyle
cluster in the city.

Used against you, it’s
a silent ratings Kkiller.

Imagine applying this
information to your future
targeting. There will be
no need to target PRIZM
groups that do not
perform for your station’s
ratings...even in your
hot zip codes. Plus, this
information allows you
to target your most loyal
PRIZM groups within the
hottest zip codes of your
competitors.

So if you think PRIZM
means little or nothing to
you, think again. If you
don’t learn about it soon,
it will probably be used
against you, and you’ll
never know what hit you.
That’s the scary thing. It
can and will be used as a
silent ratings killer.

Uk ot

Probably nothing...for a
while. Here’s my prediction.
Most marketing companies
are going to start by

telling you that “hot zips”
combined with “hot
PRIZM clusters™ is all
smoke and mirrors. That’s
because they don’t have the
tools or the understanding
of the system. Add to this
that they’ve been talking
up imaginary clustering
systems like “postal cells”
or “nests” and dismissing
PRIZM for so many years
that it’s going to be a
little tough for them to
suddenly make the
switch...but they will.

Eagle Marketing is one
of only 20 companies in
the country who are
licensed PRIZM service
bureaus. And within that
elite 20, Eagle Marketing
is the only marketing
company that specializes
in radio. We’ve been able
to use PRIZM to identify
the lifestyles of our
clients’ database members
for years. Now we can do
the same with our clients’
and competitors’ hot
diary clusters™ using
Eagle Marketing’s
exclusive Diary Locator™,

While Eagle Marketing
is not in the business of
selling any Arbitron
product, the upgraded
MapMaker program
including your FRIZM
information is one you
might want to take a close
look at. Used properly, it
will help you target your
diarykeepers more
effectively.

To find out how you
can use PRIZM tc your
advantage, contact
JD Adams, Smitty Wheeler,
or RJ Meacham at

1-800-548-5858.

PRIZM is a service of Claritas, Inc.
All rights reserved.

Diary Locator is a trademark of
Fagle Marketing Services, Inc.
All rights reserved.

Hot Diary Clusters is a trademark
of Eagle Marketing Services, Inc.
All rights reserved.

waany americanradiahictaory com
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They continue to make
headlines with new projects,
- Grammy nominations, Rock
and Roll Hall of Fame
inductions, record-setting
tours and top-selling
catalogs... Classic Rock is
thriving and more vital
than ever.
Now, in celebration of

these artists and countless
others whose music

Manzare)

mday night at
10
% : in Roon 1911 at e
s he Century Plaza

. continues to move

L ' ... generations, United
Stations introduces
Rock On!

Three hours weekly
of what made the music
great then and what
makes it rock on now.
Rock On! is hosted by

one of the most influential
artists in the format...Ray
Manzarek of The Doors.

Don’t miss out...Rock On!

; bﬂzmns

RADIO N-ETWORKS

212-869-1111

In collaboration with Ben Maniila Productions
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NEWSBREAKERS.
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= -
National Radio
® GENERAL MILLS has announced
the launch of three new family orient-
ed radio programs. All vignettes are 60
seconds and free of charge (no bar-
ter, no cash, no commercial content):

The Wheaties Report — Offered
five times a week, the show features
inspirational and personal stories by
major sports heroes, as well as their
thoughts and insights on the world of
sports.

Nature Valley Outdoor Minute —
News vignettes from experts on where
to go, what to see, and the best buys on
equipment for outdoor activities, as well
as tips to make an outdoor experience
the best it can be.

Total Nutrition News — Top profes-
sionals in the world of diet and medi-
cine give insights on ways for listen-

PROS ON
THE LOOSE

Tami Shawn — Southwest Pro-
motion Mgr. A&M Records (818)
347-8894

Lisa Watts (a.k.a. Suzy Suzy)
— Middays WKXJ/Chattanooga,
TN (931)962-8819

ers to live a healthier life.
— (800) 334-5800

® TALK AMERICA NETWORK and
OMNI GROUP present Net Profits, a
weekly one-hour interview program fea-
turing Internet-based entrepreneurs and
inventors from around the world. Omni
| will produce, Talk America wilt distrib-
ute the show.
—(802) 453-7349 or (781) 828-4546

e RADIO AMERICA has launched
the following new weekend talk shows:

Basecamp America — A two-hour
show focusing on outdoor life, conser- |
vation, and environmental awareness.
Hosted by Pat Stinson, it airs Sundays,
6-8amET. |

Generation Now — Targets issues
affecting the college/“Gen-X" crowd. |
Hosted by Rhyan Jones, it airs Satur- ]
days 10pm-2am.

— (800) 884-2546 l

o WESTWOOD ONE has announced
the following guests for its Celebrity
Connectionprogram: |
June 12: Dr. Joyce Brothers
June 16: author Tim McCarver
June 17: Avengers promo man ‘
Patrick Macnee
—(212) 641-2052 or 2057

e T S R ey

Changes

Records: Denise Maurin is named Dir./
Copyright Adm. for Famous Music ...
Ron Decker becomes Dir./Prod. Mgmit.
and David Greenbergrises to Sr. Prod.
Mgr. for Rykodisc’s Salem, MA office
.. David Orleans rises from West Coast
Sales Mgr. to Nat’] Marketing Dir. for
Alternative Distribution Alliance ...
Mark Pinkus is promoted to VP/GM,
Special Markets at Rhino Records. In
label-related news, Rhino Entertainment
signs a multiyear partnership with Dis-
covery Communications to create au-
dio products based on the latter’s cable
properties: Discovery Channel, Learn-
ing Channel, Animal Planet, and Travel
Channel ... Hope Hennessey has been
named Mgr. for PBS Records ... Velvel
Music Group appoints Steve Propas
VP/Int’l ... Evan Prager ascends to Dir./
Video Promo for Epic Records ... Giulio
Proietto is named VP/Business Affairs
for the Windham Hill Group ... Dream-
Works Records taps Monica Mylod
Marketing Mgr. ... Charlene Kole be-
comes Dir./Creative Services Adm. for
Arista Records ... Edgardo Barreras
rises to Dir/Int’l Mktg., Tropical Prod-
uct Latin America at Sony Music Inter-
national.

Adult Contemporary: Former KIOI/SF
personality Don St. John moves to af-
ternoons at KJISN/Modesto, CA ...
Chase Morgan segues from nights to
morning news at KKYS/Bryan, TX, and
Jay Thomas grabs the night slot.

Alternative: CIDR/Detroit MD Ann
Delisi resigns to take MD duties at
crosstown WPLT ... Mark McKenzie
rises from APD/MD to PD/MD at
KHLR/Bryan-College Station, TX.
Don Kelly becomes APD ... Lander
Rose joins WNFZ/Knoxville for mid-
days.

Country: Catfish Cody is the new MD/
night jock at KNKT/Charleston, SC
(formerly WBUB) ... KDRK/Spokane
morning personality Jim Diamond seg-
ues to afternoons ... At WWFG/Salis-
bury-Ocean City, MD Kim Werne seg-
ues from middays to afternoon drive,
keeping her MD duties, while Jeanine
Jersey takes her midday post.

National Radio: Metro Networks ap-
points Tricia Young Mgr./Compensa-

tion & Benefits.

News/Talk: Mike Rapp becomes mom-
ing show host for KNST /Tucson.

Oldies: Ron Shapiro joins KCMG
(MEGA 100)/L.A. as Creative Servic-
es Dir.

Spanish News/Talk: Radio Unica adds
WJIDM-AM/New York on the expand-
ed band at 1660 kHz per a time broker-
age agreement.

Industry: Paradox Films names Chris
McKee Dir/Broadcast Promotions with
an emphasis on radio & television cli-
ents ... Critical Mass Media selects Pro-
mosuite as its standard listener database
software for its Nest Marketing stations
... Former Imprint Records, West Coast
Regional Gary Younger has formed Go
West! Promotions ... Alia Fahlborg is
promoted to VP of international produc-
er management company Worlds End
... Laser Tech Color, a digital premedia
and image management business, ac-
quires Enteron Group, a privately held
company of the same type ... Columbia
House appoints Bill Ostroff VP/Inter-
active ... Rich Kudolla is named Sr. VP/
Sales & Mktg. for personalized CD
company Custom Revolutions ... Keith
Meryanovich joins new concert promo
company Core Audience ... Richard
Musil is named VP/Sales & Mkig. for
Samson Music ... Emanuel Kallins be-
comes Music Supervisor/Composer al
FirstCom Music and the Gotham Mu-
sic Library ... MTV Networks Commu-
nications Dept. appoints Todd Phillips
VP and Vanessa Reyes Director ... Elec-
tric Village enlists Internet advertising
management company DoubleClick for
improved ad inventory and placement
... Tandem Promotions moves to 1402
Gale Lane, Nashville, TN 37212; new
phone and fax are (615) 269-7746 and
8604, respectively.

CHR: KKLQ/San Diego middayer
Kerry adds MD duties, and sister
KHTS MD Hitman Haze will take
music calls for KKLQ ... WHMS/
Champaign, IL PD Paul Kraimer takes
the long vacant PD slot at WIFC/Wau-
sau, MI ... WYQY/Jackson, MS MD

BirtHs

WWWV-FM/Charlottesville, VA
MD Kym McKay, boyfriend Bobby
Graves_son NicholasWilliam Rob-
ert Graves, June 6.

United Stations Radio Networks
Traffic Mgr. Susan Moore, husband
Mike, son Thomas lan, May 17.

Kevin Vaughn adds APD duties and
segues from nights to middays as Pro-
mo Dir. Mandy Morgan moves from
middays to morning co-host. Also, part-
timer Nathan West is promoted to in-
terim: nighttimer ... WTCF/Saginaw, MI
nighttimer Tom Grimm adds MD
stripes ... WIMX/Florence, SC APD/
MD/afternoon driver Cactus Jack ex-
its and is replaced by Kyle ... WAEB/
Allentown Promo Dir. Laura St. James
adds the weekend airshift at WBEB/
Philadelphia ... Former WWZZ/Wash-
ington nighttimer Jojo Morales is the
new middayer at WXY V/Baltimore ...
KUBL/Salt Lake City personality
Steven Newman joins KLRS/Chico,
CA for nights, replacing Grant New-
man, who moves to weekends ...
WMGB/Macon, GA adds syndicated
morning drivers Steve & DC for morn-
ings ... KQAR/Little Rock hires Sean
Knight for part-time duties ... Lee
Cooley takes on News Dir. duties for
the Jehnjay Morning Show at WKRQ/
Cincinnati ... Pop outlet WWKZ/Tupe-
lo, MS flips frequencies from 103.5 to
105.3 ... Former KMEL/SF morning co-
host Victor Zaragoza joins KPTY/
Phoenix for atternoons ... KRQQ/Tuc-
son appoints R. Dubb (akaRandy Wil-
liams) as nighttimer and Rich Dono-
van adds afternoon duties KDGS/
Wichita hires Mad Money Mike for
overnights and Bryan White for mid-
days ... WIET/Erie, PA personality
Dave Thomas joins WZYP/Huntsvillc,
AL for afternoons. WCBH/Terre Haute,
IN nighttimer Chris Clare joins "ZYP
for overnights as nighttimers Lou and
Larry exit ... At WCDX (Power 92.1)/
Richmond, overnighter Bryan Rock is
appointed MD/middayer, replacing
Eric Lee. Mid-moming driver Jay Car-
neal adds Prod. Dir. duties and Shawn
Michael takes overnights ... KZZU/
Spokane moming show producer Jaime
Pierce exits and overnighter Tracy B.
exits to do nights at crosstown Country
outlet KDRK. Sister KHTQ personali-
ty Jim Florea joins KZZU for week-
ends ... WRTS (Star 104) & WRKT
(Rocket 101)/Erie, PA name Robert J.
Promo. Dir. ... WNSL/Laurcl-Hattics-
burg, MS PD J. Mac adds APD duties
asAPD/MD Larry Watts exits ... Metro
Traffic's Marianne Morosan exits for

news anchor duiies at WXXL/Orlando
... WILN/Panama City, FL middayer
Smiley J adds MD stripes ... Former
WEZB/New Orleans nighttimer Kim
Diamond picks up swing duties at
crosstown CHR/Pop KUMX ... KXME/
Honolulu appoints Erving “Island
Boy” Chang nighttimer.

________anoany amaricanradighistans cam

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200

Classic Rock
Chris Miller

No New Adds

Hot AC

Garry Leigh

ALANA DAVIS Crazy

K-C1 & JOJO All My Life
ROD STEWART Ooh La La
Starstation

Peter Stewart
NATALIE IMBRUGLIA Torn
Touch

Monica Logan
No New Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

DEEP PURPLE Any Fule Kno That
BUDOY GUY/JONNY LANG Midnight Train

Alternative
JERRY CANTRELL My Song
SPRUNG MONKEY Get ‘Em Qutta Here

CHRMot AC

ACE OF BASE Cruel Summer
ALANA DAVIS Crazy

LA BOUCHE You Won't Forget Me

Mainstream AC
BLUE OYSTER CULT Harvest Moon
ALANA DAVIS Crazy

Lite AC
GARTH BROOKS To Make You Feel My Love
BOB SEGER & MARTINA MCBRIDE Chances Are

NAC

RANDY CRAWFORD Silence
KENNY G Baby G

LEE RITENOUR Ooh-Yeah
SOUL BALLET Blu Girt

UG

K-Cl & JOJO Don't Rush (Take Love Slowly)
KELLY PRICE Friend Of Mine

SAM SALTER There You Are

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082
CHR

Casey Keating
BILLIE MYERS Tell Me

Digital AC
No New Adds

HotAC
K-CI & JOJO All My Life
BILLIE MYERS Tell Me

Digital Soft AC

Mike Bettelli
ROD STEWART Ooh La La

Delilah
SARAH MCLACHLAN Adia
LEANN RIMES Looking Through Your -yes

Alternative

Teresa Cook
BARENAKED LADIES One Week
GLORITONE Halfway

GRAVITY KILLS Falling

JONES RADIO NETWORK

Jim Murphy » (303) 784-8700
Adult Hit Radio

JJ McKay

MADONNA Ray Of Light

Rock Alternative

Doug Clifton

FEEDER High

DAVE MATTHEWS BAND Stay (Wasting Time)
Soft Hits

Rick Brady

ROO STEWART Ooh La La

Rock Classics

Rich Bryan
ROLLING STONES Out Of Control

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

Hot AC

Yvonne Day
BILLIE MYERS Tell Me
New Rock

Steve Leigh

BEASTIE BOYS Intergalactic
GLORITONE Half Way

TODD THIBAUO Live Without It

WESTWO0OD ONE RADIO NETWORKS
Charlie Cook * (805) 294-9000
Tracy Thompson

Soft AC

Andy Fuller
NATALIE IMBRUGLIA Torn
ROD STEWART Ooh La La

Bright AC

Jim Hays
CELINE DION To Love You More

KEDG
Continued from Page 14
“The alternative position was gelting
100 crowded to stay in any longer,” GM
Dax Tobin told the Las Vegas Review-
Journal. “The interest in alternative
rock is waning across the country.”
KEDG's listenership fell almost in-
stantly following Classic Rock KFBI's
flip to Active Rock-influenced Alter-
native KXTE in April '96. To make
matters worse, KFBI's morning show
— featuring Howard Stern — became
KXTE’s anchor in luring listeners to
the new station. KEDG responded with
a failed attempt to win those listeners
back by importing the syndicated Man-
cow show from Chicago.

According to a KEDG representative,
the station — owned by George Tobin
— has retained the entire airstaft and
programming team that worked on
KEDG. Fitz Madrid will serve as
KISF’s PD. “Everybody from the Edge
is still here; it’s just different music,”
the rcpresentative said. Current artists
include Boyz 11 Men, Toni Braxton, and
Whitney Houston. Classic artists in-
clude Michael Jackson; Earth, Wind &
Fire; and Marvin Gaye.

The only other radio station in Las
Vegas with Urban-oriented program-
ming is noncommercial KCEP-FM.
That station maintains an Urkan Con-
temporary format and airs Gospel pro-
gramming on Sundays.

Sipolair

Continued from Page 14

WLMG. Joe Larson has rebuilt WEZB

from its demise as a ‘shock Talk’ sta-

tion, and Rob Wagman is fresh on the

heels of a major programming success
with WFBC.”

Wagman’s background includes

stints at WBBM-FM/Chicago. WFLZ/
il WPXY/Rochester, and
WNTQ/Syracuse. Before joining
WEZB, Larson worked for WZEE/
Madison, WI; WZZU/Raleigh: and
Rockford, IL’s WROK and WZOK.
Suter has previous market experience
at WMXZ, WNOE, and WRNQO, as
well as WFMF/Baton Rouge.
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MANAGEMENT

What Radio’s

Continued from Page 1

groups and Motown and Stax and Ca-
dence and Elvis from the waist up and
hearing ~“I Want To Hold Your Hand”
for the very first time.

Stories about lovesick teenagers
dedicating songs back and forth 1o
cach other. About children turning on
the radio before theyre even awake,
feverishly hoping to hear those magic
words: “*No school. snow day”’

About loneliness and a solitary voice
reaching out to you. About making a
complete stranger laugh or retlect or re-
member. About baseball games from
far away on car radios. About someone
driving across town or across country
with only you and your radio brethren
for company.

Tell them stories about Larry Lujack,
John Records Landecker, Robert W..
Woltman Juck. Gary Owens, Dr. Don.
Kenny Everett (ask someone from the
UK about Kenny). and those crazy
voung jocks who brought American-
style radio to Europe in the 1960s by
taking o the scas in honest-to-God pi-
rate radio ships (imagine broadcasting
under the worst possible conditions;
now imagine doing it while seasick).

Stories about bad news and every-
one immediately wrning on the radio.

About sad news and

L 3 where you were
i &Y - > when you heard
L .
? it. About practical
" jokes and misunder-
standings and mild or
wild revenge.
About geitting
fired, packing up
the U-Haul, and being scared all over
again. Getting angry. getting older,
and “the good old days.” Static-y voic-
es criss-crossing in the night. Fifteen-
hour airshitts, flaky jocks, disappear-
Ing engineers.

Stories about legendary radio people
you almost met in an clevator at a con-
vention; the major-market PD who did
you a favor: the request line caller you
can’t lorget. Practical jokes on the news
guy, disappearing stationery. and a bed-
room full of promo records that one
day will be worth something. Staying
up late talking radio. swapping tapes,
“borrowing” ideas, “embellishing”
your ratings, deepening your voice, los-
ing your voice, losing your place, los-
ing your keys, losing your cool.

All About

Wire service copy pa-

per. 15-inch recls, pin-~ 7 =
controlled automation. _J" '

Caffeine addictions, »
junk food. and what- ~
ever the station
could trade for. Old *
friends, borrowed headphones,
uncontrollable sleep-deprived
7/ laughter. Razor blades, splic-
ing tape, grease pencils. Drap-

4

your shoulders until it
was safe to throw
away. Cue tones, cue
sheets, in cue, out
of breath.
Slip-cueing,

ing the tape edit over

& Ray and Mike & Elaine and The
Monilor Beacon.

Jingles, stickers, Chickenman, and
The Oidar Wavelength. Silly stunts,
intense rivalries ... passion. B-Sides,
label colors. and songwriter credits.
Favorite songs. favorite artists, favor-
ite moments.

Newspaper wars, live remotes, and
meter readings. Shouts, stingers,
sweepers, stagers, stabs. Make-goods,
live tags. rip "n’ read, and backtiming
to the news. Allan Freed. Dan Ingram,
and Cousin Brucie.

Beat the Bomb. Lucky Bucks, and
Battle Of The Bands. Pinning the nee-
dle. pegging the meter. riding gain.

—— Feedback,
wrapping

——
back-announcing, and hitting the \'fr_—“ - S
post. Egos. rivats, and friendships. — h — the capstan,

Imagination, ¢xcitement, Orson
Welles. Jack Benny. Ma Perkins. Fran-
Klin D. Roosevelt. Arthur Godlirey, and
Don McNeil's Breakfast Club.
lLosing jobs, gaining weight,
changing names. “How do they do
that?" and. “Listen to this"" Storz,
McClendon, Drake ... and Chuck

Blore's Color Ra-

dio. Play-by-play

and blow-by-blow.
Sports scores, clec-
tion returns, and No. | on the charts
this week. 7-7-7, First Ticket, Hoop-
er, Pulse, and, “You don’t look any-
thing like you sound!”

“What am 1 doing with my life?”
seven-day workweceks, and, I can’t
belicve T get paid for this!™ Slow-
starting turntables, the nickel on the
tone-arm, the cart machine sticking.

Tell them stories about hotlines, hot
shots, skimmers, phantom cume, time
checks, time warping, ratings, feelings,
winning, showing off. T-shirts, coffee
mugs, and iridescent Frisbees. Bill-
bourd and Claude Hall and Cashbox
and Record World and R&R and Bill
Gavin’s green pages. Floods, tornado
watches, power outages, and school-
lunch menus. Lost dogs, lost accounts,
lost tempers.

Jiving, shouting, rhyming, and
whispering. Hiccup remedies, lemon
'n’ honey. and good old-fashioned
adrenaline to save the day. Embarrass-
ment, elation, and delight. Hi-Low,
Name It And Claim It, and Dollar-A-
Holler. Playlists. station surveys, and
Good Guys. Q, Zoo, and Boss. Bob

and, “THold
on a sec, | gotta go on the air..." Sign
on. sign off. warming up the filament
and compression, compression, coni-
pression! '

Gates board with rotary pots. Au-
tomax and Volumemax. Intros. outros
ramps, talk-ups. False endings, records
popping and skipping, carts jamming.
“Philosophical differences™ and late-
night resume photocopy sessions. Tight
board, good pipes, will relocate. The
big break. bad luck.
skip waves. skipping
town with the air-
) stall’s paychecks.

Cueing past
the splice, heavy
phones, and cue
burn. Solid Gold,
Hot Nine At Nine. Hot 100.
WABC, KHJ. KLIF, WOWO, WLS,
and making it to the big markets.

Friday night countdowns, Saturday
swap shops, Sunday drag racing com-
mercials. (win spins, double plays, tri-
ple shots, and instant replays. Roman-
tic entanglements, broken hearts, big
dreams. small wins, and “Garbage
Mouth Leaves Cleveland.”

“NO ONE is to touch these carts!
And that means YOU!”

“Were you listening when...?”

“What'd ya think?”

“You should have been there.”

Then explain to that new jock: Now
You are there... what are you gonna do
with it?

Drawings by Bobby Ocean

By Dick Kazan

How To Cut Employee Absenteeism In Half

ou're expected to run an efficient, highly productive operation, but

that's hard to do when some employees regularly miss work. Their
actions cause you fo juggle assignments and calm a staff irritated by hav-
ing to assume other people’s responsibilities. Here's how to cut thiz prob-
lem in half.

* When you recruit, listen carefully to the candidate’s priorities. Ask
about their interests. If you hear about a hobby that requires ex-ensive
involvement, it's likely that your objectives are going to receive sacond-
ary consideration.

Years ago, | interviewed a man who had the potentiat of becoaming a
great salesperson. His sales results were good, but not remarkatle, and
yet he seemed to have so much talent. As | questioned him, it became
apparent that he and his wife had made a virtual avocation of trave!
and that work was only the financial means to that end. He’d already
scheduled a couple of trips, and | knew that once he hit his goals (not
mine}, he was gone. | wished him well, knowing that this wasn’t the
right opportunity for either of us.

* Be family friendly. In the past, employers seldom considered families.
Today, it's important that you do so, because many employees emohasize
being involved parents. If you want them present and focused, you've got
to accommodate their needs at home with flexible scheduling.

As a CEO, | did this, and quickly had another problem: the resent-
ment of employees who felt they were doing too much of the work as-
signed to those people receiving family accommodation. We resolved
this issue through dialogue and clearly defined tasks, with people held
accountable for their commitments.

* Enforce your drug policy. You do nobody any favors if you ignore a
drug problem or accept excuses about how an employee intends to deal
with it. We had a capable secretary whose quality of work steadily de-
clined. She then began to regularly call in sick or arrive late due to “a
family emergency” One afternoon, some employees brought me to her
office area, where she was passed out drunk across her dest, liquor
bottle lying next to her. We found more of her stash in an adjacent open
file drawer. | called her husband and then drove her home. When she
returned to work a couple of days later, she denied that a protiem ex-
isted and refused my offer of help, so | terminated her emplovment. |
feit sorry for her, but it was inappropriate, under those circumstances,
to ask other employees to assume her responsibilities.

* Paid sick days. What a silly concept this is. We, like many compa-
nies, had a “use 'em or lose 'em” policy. You can guess what happened.
They not only used 'em, but virtually everyone did so at the sarme time,
near the end of the year. There were times when | felt lonelier than the
Maytag repairman. A smarter way to approach this is to pay smploy-
ees for sick days not taken or let them carry those days over.

Practice these four concepts and you'll cut your employee absen-
teeism in half and run a far more productive organization. If you'd like
to share your experience with this or other business issues, you're wel-
come to contact me at the e-mail address shown below.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer 6n-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.

After 546 grueling,

intense days/nights, 3 fist

fights, 122 take-out orders,
and one too many #%@*

a totally new approach in
winning the workplace

has emerged.

Listen-at-Work

Rewards Program™

A revolutiondry new software
promotion that continually encourages,
tracks and rewards daily
workplace listening...forever!

619 693 0576
Fairwest Direct

WWW.americanradiaohistarvy com..
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Ready
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Other earlybelievers: :
KKLQ=San Diegoy WIKT = Lexington, WDIX = Lotisviile

Produced and Arranged by ;\\ndy Goldmark for GMARK Music, Inc. and J_iurmy Bralower
Executive Producer: Andy Goldmark : :
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SALES

The Myth Of Duopoly Gontrol

How much audience do duopolies really control in their re-
spective marketplaces? Has industry consolidation led to un-
fair, anti-competitive business practices? Are advertisers “forced”
to buy one group of stations due to their dominance in audience

share?

A preliminary Katz Radio Group
(KRG) research study says the an-
swer is no. While duopolies certain-
ly have changed the way stations
operate and sell themselves, the lat-
est audience estimates prove that
few, if any, duopolies “own” their
markets to the extent that they can
force themselves on buys.

When LMAs and duopolies first
started to appear in the early "90s,
many people believed that listeners
and advertisers would be hurt by
the new station groups. Some agen-
cies thought prices would rise as
single owners controlled more au-
dience. Others thought that stations
would all sound alike as operators
lost the incentive to develop new,
exciting formats. Nothing could
have been further from the truth.

About one and a half years ago,
KRG Research produced a defini-
tive analysis of LMA and duopoly

operations in their first four years.
The study showed that prices rose
across the board for radio from
1992-96, but the CPM/CPPs in
heavily duopolized markets rose
less than in non-duopoly markets.
The reason was obvious — owners
and reps introduced combination-
pricing techniques that offered dis-
counts for buying multiple stations.
Katz’s study also pointed out that
most stations kept separate sales
staffs, contributing to price compe-
tition in the marketplace.

- More formats appeared, not less.
Again, the reasons were easy to ex-
plain. Owners no longer had to de-
pend on one station to make all the
money. They could experiment
with new formats, and even small-
er audiences could be packaged
with other stations with larger de-
livery. While two competing Rock
stations might sound alike in an at-

By Gerry Boehme

tempt to steal the other’s audience,
one owner would seek to have the
two stations differentiate them-
selves from each other in order to
increase overall share.

While the results of the Katz
study were clear-cut, some observ-
ers still insisted that owners could
“control” their markets, especially
when specific sales demos were
taken into account. Rather than ac-
cept these assumptions, Katz decid-
ed to further investigate this specific
issue. The results illustrate, again,
that the perception of duopoly in-
fluence does not match the reality.

Dominance Doesn’t Exist

Katz compiled the Mon-Sun,
6am-mid. average quarter-hour
shares for every duopoly in every
Arbitron market for fall 1997. Sev-
en age groups were included: per-
sons 12+ and men, women, and
adults 18-34 and 25-54. We then
made some assumptions in terms of
what it would take for an owner to
“control” a marketplace, and we

Continued on Page 45
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Percentage Of Markets Where One
Duopoly Holds A 40 Share Or Higher

Markets Markets Markets Markets
1-10 11-50 51-100 101+
Persons 12+ 0% 0% 6% 1%
Men 18-34 0% 18% 18% 18%
Women 18-34 10% 18% 14% 26%
Men 25-54 0% 5% 6% 9%
Women 25-54 10% 0% 2% 16%

Markets Where The Top Duopoly Has
Less Than One-Third The Audience

Markets Markets Markets Markets
1-10 11-50 51-100 101+
Persons 12+ 100% 90% 78% 62%
Men 18-34 100% 60% 58% 58%
Women 18-34 80% 73% 64% 54%
Men 25-54 100% 80% 70% 69%
Women 25-54 90% 90% 76%

60%

S e s ey

<~

ADIO GETS RESUL

SUCCESS STORIES FROM THE RAB

RCE: Spreading The Word

SITUATION: Competition among computer dealers — especially the
smaller independents — is growing more intense each day. Just ask
Indianapolis-based RCE Information Management Services, a five-year-
old company specializing in the sales and service of laptop comput-
ers to commercial accounts. Thanks to its small, computer-savvy sales
staff and word-of-mouth referrals, RCE Information had slowly built a
reputation for quality and professionalism within the local business com-
munity. But the company’s growth was being hampered by its inability
to reach a larger audience.

OBJECTIVE: RCE owners Jim and imogene Gootee had to find a way
to distinguish their firm from the numerous other computer dealers in
the city. But any advertising program they began would have to appeal
almost exclusively to business decision-makers, specifically those re-
sponsible for purchasing computers. Basically, the RCE principals’ goal
was to generate inquiries from qualified prospects who wanted to know
more about the company, its products, and services.

CAMPAIGN: Following their gut instinct, Mr. and Mrs. Gootee decided
to go with radio in promoting their business. Kelly Koehler, account ex-
ecutive for station WIBC/Indianapolis, met with the company cwners
and heiped them determine what direction their advertising would take.
She also suggested an initial weekly schedule with ads three to four
times daily to stimulate what they hoped would be an immediate re-
sponse among their target group of corporate customers.

RESULTS: Were the commercials effective? “Beyond our wildest
dreams!” said Jim Gootee. “Every time the ads ran, we sat by the
phones and couldn’t keep up with the calis — sometimes for hours at
a time. We only had a one-shot advertising budget, and thankfully we
chose radio as a way to spend it” The small company's inaugural ra-
dio campaign produced gross sales of computers and related servic-
es to the tune of aimost $100,000. “Needless to say, we're ‘lifers’ with
Kelly and WIBC," Mr. Gootee added.

———RABTOOLBOX———

More marketing information and resources from the RAB

"MEDIA TARGETING 2000 - e S
Fifty-six percent of adults over 18 who purchased a computer in the
‘past year eam in excess of $50,000 per year, and 28% work in a pro- -
‘fessional/managerial Capacity. This segment spénds half of its media’

time each weekday listening to the radio. - _ o :
RAB’'S BACKGROI_JND COLLECTION S -
Computer Prices: The average retail seliing price of a personal com-
puter has gone from $1665 in January of 1995, to $1360 in January of
1996, to $1407 in March of 1997. In March of 1997, 22.1% of PCs sold
were less than $1000, while 44.7% were priced from $1000 to $1500,
and 33.2% sold for more than $1500. (Computer Inteitigence/ Dallas
Morning News, May 12, 1997)

RAB CATEGORY FILES

“The number of computers used in U.S. public schools rose 186% dur-
ing the past five years, and although Apple Computer Inc. products still
hold the largest market share, IBM-compatible computers are nibbling
at the lead. Apple and Macintosh model computers account for 54.3%
of all student computers, but IBM-compatible computers gained 3.2
points in market share during the previous year”

For more information, call RAB's Member Service Helpl.ine at (800)
232-3131, or log on to RadioLink at www.rab.com. :
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1000 Temporary Tattoos
with your Logo,
Just $1€9.00 !t

or 2000, just $299.00 !!

$10.00 US Shipping
{CA 3dd 7.25 - sates.tax)

Customized? Full Color!
2" X 2"
*Looks Real « Easy on.
Easy off « Completely Safe-

Send your sized, color logo.
T, artwork, 2tc. that you
want repsoduced,
along with a company P.O..
Amex, Visa / MC #, money
order or check
(payable in US dollars. drawn
on a US kank) to:

Calico
3000 Alamo Dr., Ste 201 « Vacaville, Ca 95687
Tel 707/448-7072 « Fax 707/446-8273

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417

Canada $-800-847-5616 BANNERS
(713) 507-4295 FAX

Lithographed On Heavy Gloss Stock

* REQUEST FREE

CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

500 — $65.00
1000 — $91.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

# OTHER SIZES & COLOR
PRINTS AVAILABLE

1867 E. Florida St. * Dept. R
Springfield, MO 65803
(417) 869-3456 FAX (417) 869-9185
www.abcpictures.com

ADOBE|GRAPHICS/§!DESIGN
0-7-COYOTE

f -800-726-9683 Leslie * Lisa * Michele
SERVICE

We are either away from our desk or on
the other line Please leave a message or
hit 0 for the aperator and have us paged.

DEADLINES

Haven't made one yet.
Goin' for the record.

PRICES

All costs are dependent upon
the attitude of the chent

FREE

44 page catalog with promotional

and premium items specifically
designed for the broadcasting and
recording industry. Quarterly specials.

For your next promotion...

Step up to the

Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com

Powerful * Affordable * Dramatic

Valuable gift, worth millions.

REFERENCES:

ABC RADIO NETWORK » UNITED STATIONS « WARNER BROTHERS
JONES SATELLITE NETWORKS » WESTWOOD ONE * CNN

BILLBOARD » BMG/RCA * MCA = Plus over 1,000 Radio & TV stations!

Display Your Wares In

PRODUCT
SHOWCASE

Call Dawn Garrett

e vy americanradiochistornscome o

NHINIENY NGO INGNZ Y

NZ

VASTAVATATAVAV/
TEMPORARY
TATT00 SPECIEL

The last frontier in call-letter placement %

X
29
(@ WFMI04

10.000 pe. min.

Includes all charges, no hidden costs

- Over 1,000.000 % ‘
e s0ld to radio
last year alone
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LEE ARNOLD PROMOTIONS

(414) 351.9088 ¢ Fax (414) 351-6997

VNV INYNYINZ NN
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FRANK MINIACI

MARKETING & PROMOTION

Titanic Marketing: Launch A Station

Without Sinking The Brand

I From the birth of your baby to its first steps

Birthjng a radio station can be as emotional an experience as

having a child. Nurturing it along until it takes its first steps
is very rewarding. I have been a part of several sign-on situations,
the most memorable being Urban KKBT/L.A. In that case, it was

proven that sometimes it is best to assume the simplest or most
obvious position in a market. It didn’t take a brain surgeon to

deduce that Los Angeles needed a full-signal Urban station.

In the same vein, take the launches
of KISQ/SF or KCMG/L.A. Under the
guidance of Chancellor VP/Program-
ming Steve Rivers, both stations cata-
pulted up the Arbitron scorecard by
delivering exactly what was needed in
their respective markets.

The Marketing
Perspective

Chancellor VP/Marketing Bev Til-
den believes that marketing has be-
come more of a science with all of
the sophisticated research that is
available to radio now. but she also
understands the art of it all. Just look
at the presentations Chancellor has
pulled off in conjunction with the
launches of such stations as WKTU
and WBIX (Big 105)/NY and KCMG
(Mega 100)/L.A. Whether you throw
a kick-off bash featuring synchro-
nized swimmers moving to the
sounds of War or use a giant screen
in Times Square to boast about the
birth of your baby, marketing is very
vital in rising above the noise of a
crowded marketplace right away.

Jacor VP/Marketing Nick Miller
tells us there are seven key elements
that are necessary in launching an
effective campaign.

» Having a sound strategy rooted
in solid data.

Nick Miller BevTilden

* Possessing a clear and measur-
able objective or goal.

* Having sufficient lead time to
properly think through all ways to
maximize the campaign.

* Superior communication is es-
sential.

* A strong commitment or fre-
quency.

* An integrated program that in-
volves as many elements to reach lis-
teners as possible.

» Taking a look back to analyze
what worked and what didn’t and
why.

Getting The Station
Off The Ground

Miller believes in an efficient role
for research in launching a station.

Format searches have long been used
to identify holes. A less often utilized
tool, however, is the post-auditorium
test. While you have the group of re-
spondents assembled, it’s virtually
free to gather quantifiable reactions
to your station logo and launch ad-
vertising campaign (TV, outdoor, di-

4

Allan Hotlen

Guy Zapoleon

rect mail, on-air positioning state-
ments, elc.).

The impact of your logo and the
other visuals utilized in your launch
can make the difference between
overnight success or something that
takes much longer to develop. Mill-
er says, “1 find that people in our busi-
ness underestimate the impact of vi-
suals. Decades-old research has
shown that over 80% of what we store
in memory is stored visually. Often
when these respondents are brought
into the process, an instruction read-
er rather than a good moderator is
used. There is an art and science to
moderating, and this part of the in-
vestment is worth every penny. I had
moderated a couple of hundred
groups in my career, and yet Caro-

I find that people in our business
underestimate the impact of visuals. Decades-

old research has shown

that over 80% of what

we store in memory is stored visually.

—Nick

lyn Gilbert [Exec. VP of Critical
Mass Media] would not allow me to
moderate her recruits until I passed
her strict training requirements.”’

Former programmer Guy Zapo-
leon has become one of the perennial
consultants in radio today. Here, he
shares with us his thoughts on what
constitutes a good sign-on situation.

*“1 would have a programming
expert completely analyze the mar-
ket from top to bottom, constructing
a SW.O.T. (Strengths, Weaknesses,
Opportunities, and Threats) report.

* 1 would hire an Arbitron expert
like David Lebow to analyze the Pl
and cume performance of the market
lo ascertain a given station’s health.

* 1 would do a perceptual study/
format search to get a complete un-
derstanding of the competition’s
strengths and weaknesses, market
images, and musical format oppor-
tunities. This would be followed up
with a music test to verify the musi-
cal format position and to see if there
are enough titles initially to make the
format work.”

The Hole

Zapoleon goes on to say. “You
must find out if there is a compelling
need for the product you are planning.
If there is a radio station that is close
in format or usage, you will have a
major uphill climb. That means a

clear hole. Remember that even if a

station is off-track or has shifted its
musical recipe but still has the mar-
ket image for that product, that is a
stumbling block that may prohibit
your success.”

Zapoleon stresses these points:

* Does this station give you a dis-
tinct advantage in building your clus-
ter age/sex wall (e.g., the cluster owns
women 18-49)?

= Is your signal the best it can be?

* Do you know your marketing
warfare position and appropriate ac-

Miller

)

tions? Are you in an offensive, de-
fensive, flanker, or guerilla position?

* Do your call letters, station name,
and positioning statement clearly sell
the station brand? 1s your station
brand being sold effectively in every
single quarter-hour of the day?

* Does every aspect of your radio
station’s musical recipe, personali-
ties, marketing, and production val-
ues reflect the needs and interests of
your eight-to-10-year “supercore”
target?

* Do you utilize the brainpower of
all the company stations to get as
many good ideas as possible for your
radio station?

* Does each player clearly under-
stand the station mission and clearly
understand their role and how they
contribute to creating the product?

* Do you have a clear understand
of exactly what drives ratings and
what ratings goal is a realistic one for
your new product? What combination
of cume and TSL will get you there?
What are your goals in the first year,
second year, and so on? Are there
aspects of the product that become
more and more important as time
passes? The morning show and mar-
keting/station events become more
and more important as the newness
of your radio station — the honey-
moon period — ends.

* Have you planned launch parties
and summed up the words necessary
to instill confidence in your troops
and the advertising community? Do
you have a Jimmy de Castro and
Steve Rivers in-house (o inspire the
troops and create station spirit?
WKTU did!

The GM’s Perspective

VP/GM KZQZ/SF Allan Hotlen
looks at the very elementary aspect
of using mass media to get the mes-

Continued on Page 45
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Ginger Spice: Accent?
Or Main Ingredient?

Does the bailout of Ginger
Spice signify the end of the

Spice Girls? Entertainment Week-
ly dedicates two pages to its quest
for an answer. Insists Darrin
McGillis, who manages Menudo:
“It's not like the Supremes, where,
if you lose Diana Ross, that's the
end. Menudo has gone through 32
members. It's the name”

Alan Edwards, the Girls’ UK
publicist, says replacing Geri is
‘not on the agenda” and insists the
four remaining Spices are “100%
solid.” However, one major-label
marketing exec says, “The Spice
Girls without Ginger is like a plate
of sushi without the ginger; you're
missing something’

Meanwhile, the Star has initiated
its own search for a new Spice Girl
and promises to send every entry it
receives to the Spice Girls. The tab-
loid also runs a story alleging that it
was Scary Spice who finally drove
poor Ginger out of the group. “She
was cruel, and Geri broke down
under her abuse,”claims the group’s
chauffeur, Paul Attridge.

Take A Hint!

“Madonna no longer lives here.
Dogs attack at the command word,
‘Madonna” — sign posted next to
the intercom at Madonna’s old
abode in the Hollywood Hills
(Marie Claire).

“l always said Madonna'’s going
to find God. It was the only thing
left. After she opened her legs and
turned herself inside out, the next
thing she had to do was find God”
— Boy George says he's practic-
ing in the “Church Of The Poison
Mind” (Us).

You Better Believe ...

“| want to torture the people who
don’t understand the world of fae-
ries.You'll get some reporter from
Vogue who doesn’t know what
she’s talking about, who paints me
as some insipid Tinker Bell char-
acter ..
waif in the forest. Sometimes |
want to grab these bitches by the
hair and take them to the world of
faeries and say, ‘Would you repeat
that?™ —Tori Amos demands re-
spect for the little people (Rolling
Stone).

Easy To Swallow

“If you want to get a dog to take
a pill, you stick it in a Gaines-

. 'm not some shivering

Burger. Well, I'm the pill, and
Adam [Carolla]’s the Gaines-
Burger” — syndicated radio pro-
gram Loveline’s co-host Dr. Drew
Pinsky on how he gets kids to fol-
low his advice (Newsweek).

Incidentally, Dr. Drew is also fea-
tured in a sidebar in Time's cover
story on kids and sex.

“I really couldn’t care less about
the old music business. New coun-
try? Bring iton, if it makes you hap-
py. Though ! liked ‘Barbie Girl'— |
thought it was witty and twitty and
funny, and that’s what it's sup-
posed to sound like, isn't it?
Vaguely threatening, sexy, and
sort of stupid. So simple when you
hear it, so incredibly difficult to do”
— Nick Lowe reveals the freedom
of growing older (Esquire).

Hearts On Fire

Alan Jackson and wife Denise
are back together! The Star says
the two are planning a second hon-
eymoon, while the Globe feports
it was Garth Brooks who con-
vinced Jackson to give up his fling
with Cheryl Woolf and get back
with his wife.

The Star says that Whitney
Houston and Bobby Brown have
installed a $10,000, state-of-the-
artcamerain their bedroom to vid-
eotape their sex romps. Houston's
bragging to pals that the tapes she
made with her husband make
Pamela and Tommy Lee'’s seem
like a Disney moviet

Mariah Carey admits she is in
a relationship with New York Yan-
kee Derek Jeter while showing off
her new home in an eight-page lay-
outin /InStyle magazine.

“My dad was a hellion. He loved
his jeep, his horses, his whiskey,
his honky-tonks. But he /oved my
mama” — The Lynns’ Peggy
(daughter of Loretta Lynn) tells
how her father hung on to his life
for a year to prepare her mom to
face life without him (TV Guide).

A Necessary Void?

“There’s a void because Tupac
isn’'t here. Tupac’s got five million
people that loved his s—t, not just
his music, but his living. DMX is the
same individual. People see him,
and he’s drinking, smoking weed,
running around, and saying, ‘Ride
or Die™ —Def Jam National Direc-
tor/A&R Irv Gotti praises new rap-
per DMX’s style (Newsweek).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MUSIC & MIOVIES

CURRENT
* GODZILLA (Sony Music Soundtrax)

Singles: Heroes/Wallflowers (Epic)

Come With Me/Puff Daddy fiJimmy Page
Other Featured Artists. Jamiroquai, Ben Folds Five, Days Of The New

« HOPE FLOATS (Capitol)

Singles: Chances Are/Bob Seger & Martina McBride
To Make You Feel My Love/Garth Brooks
Other Featured Artists: Rolling Stones, Mavericks, Deana Carter
* THE HORSE WHISPERER (MCA/Nashville)
Single: A Soft Place To Fall/Allison Moorer
Other Featured Artists: Dwight Yoakam, Mavericks, George Strait

* BULWORTH (Interscope)

Single: Zoom/Dr. Dre & L.L. Cool J (Aftermath/Interscope)
Ghetto Supastar .../Pras Michel...
Other Featured Artists: RZA, Public Enemy, Mack 10 & Ice Cube
* | GOT THE HOOK-UP (No Limit/Priority)
Single: | Got The Hook-Up/Master P f/Sons Of Funk
Other Featured Artists: Mack 10, Mystikal & Mia-X
* QUEST FOR CAMELOT (Curb/Atlantic)
Single: Looking Through Your Eyes/LeAnn Rimes
Other Featured Artists: Celine Dion, Bryan White, Corrs
* CITY OF ANGELS (Warner Sunset/Reprise)
Singles: Uninvited/Alanis Morissette

Iris/Goo Goo Dolls

Other Featured Artists: U2, Paula Cole, John Lee Hooker

* BLACK DOG (Decca)

Single: Drivin’ My Life Away/Rhett Akins
Other Featured Artists: Big House, Patty Loveless, Gary Allan

e THE LAST DAYS OF DISCO

Single: | Love The Nightlife (Disco Round)/India & NuYorican Soul
* HE GOT GAME (Def Jam/RAL/Mercury)

Single: He Got Game/Public Enemy

Other Featured Artists: KRS-One, Flavor Flav, Stephen Stills
* WOO (Sony Music Soundtrax/Epic)
Singles: Money/Charli Baltimore (Untertainment/Epic)
Nobody Does It Better/Nate Dogg f/Warren G
Other Featured Artists: Brownstone, M.C. Lyte f/N. Gilbert, Lost Boyz
* THE PLAYERS CLUB (Heavyweight/A&M)
Singles: Same Tempo/Changing Faces

My Loved One/lce Cube

Other Featured Artists: Jay-Z, Scarface

CYBERSPACE

Hot, new music-related
World Wide Web sites, cool
cyberchats, and other points
of interest along the information
superhighway.

Pulp’s Jarvis Cocker, Friday
(6/12) at 9pm ET/6pm PT,
America Online (keyword:
LIVE).

Ebba Forsberg, Monday (6/
15) at 8pm ET/5pm PT, Ameri-
ca Online (keyword: LIVE).

Ringo Starr, Wednesday (6/
17) at 9pm ET/6pm PT, Ameri-
ca Online (keyword: LIVE).

On The Web

Edwin McCain, concert, Fri-
day (6/12) at 9pm ET/6pm PT
(www.atlantic-records.com).

Tibetan Freedom Concerts
featuring R.E.M., Pearl Jam,
Radiohead, Beck, and many
others, Saturday and Sunday
(6/13-14) at 10am ET/7am PT
(www.sonicnet.com,
www.LiveConcerts.com).

Page & Plant, concert, Mon-
day at 9:15pm ET/6:15pm PT
(www.rollingstone.com).

Doobie Brothers, con-
cert, Wednesday (6/17) at
10:30pm ET/7:30pm PT
(www.LiveConcerts.com).

MUSIC DATEBOOK
‘ Releases: Knack's “My Sharona” and

1969/Blind Faith, featuring Eric Clap-
ton, Steve Winwood, and Ginger
Baker, release their first and only
album

1981/Mark David Chapman pleads
guilty to charges of murdering
John Lennon.

1990/Billy Joel is the first artist to per-
form a concert at Yankee Stadium.

1994/George Michael's legal attempt to
terminate his $12 million con-
tract with Sony fails; they’ll later
settle out of court

1995/Dan Rather accompanies R.E.M.
onstage for a performance of
“What's The Frequency, Kenneth?”

Born: Kris Kristofferson 1936. Todd
Rundgren 1948, Bobby Gillespie
(Primal Scream) and Mike Ed-
wards (Jesus Jones) 1964

Releases: Chuck Berry's “Memphis” 1959,
Stevie Wonder's “Fingertips” and
the Safari's “Wipeout” 1963

TUESDAY, JUNE 23

1848/Antoine Joseph Sax receives a
patent for his invention, the
saxophone.

1970/Chubby Checker is arrested at Nia-
gara Falls for drug possession.

1975/Alice Cooper breaks six ribs af-
ter falling off a stage during a

Vancouver concert.

Alice Cooper — welcome to
my nightmare!

1987 Tiffany, 15, launches her “Mall
Tour” in New Jersey. Also .. a
London medical facility declines
Michael Jackson's $1 million of-
fer to purchase the Eiephant
Man’s remains.

WWW.americanradiohistorvy caom

Charlie Daniels Band's “The Devil
Went Down To Georgia” 1979

WEDNESDAY, JUNE 24

1995/After completing a few songs
Pearl Jam’s Eddie Vedder exits
the stage at a San Francisco con-
cert with an illness and is
promptly substituted by Neil
Young, who is heckled by the
crowd.

Bom: Jeff Beck 1944, Mick Fleetwood
1947, Curt Smith (ex-Tears For
Fears) 1961

Releases: Jefferson Airplane’s “White
Rabbit” 1967, Hollies’ “Long
Cool Woman” and Helen Red-
dy’s “| Am Woman” 1972

THURSDAY, JUNE 25

1967/During a live global television
broadcast, the Beatles perform
“All You Need Is Love,” featuring
backup by Mick Jagger, Keith
Richards, Keith Moon, Eric
Clapton, and Graham Nash.

1984/Patti Scialfa joins Bruce Spring-
steen & The E Street Band just
days prior to the Born in The
USA tour.

1996/Van Halen declares Sammy
Hagar is no longer with the band
and David Lee Roth will be per-
forming new material with the
group.

Born: Carly Simon 1945, Tim Finn (ex-
Split Enz/Crowded House) 1952

FRIDAY, JUNE 26

1964/United Artists Records releases A
Hard Day'’s Night, the Beatles’
first album featuring all new ma-
terial, in the U.S.

1975/Cher’'s divorce from Sonny is
finalized; she marries Gregg
Aliman four days later.

1977/In Indianapolis, Elvis Presley
performs in concert for the last
time.

1982/Bryan Ferry marries Lucy Hel-
more in England.

Bomn: Mick Jones (ex-Clash/Big Audio
Dynamite) 1955, Chris Isaak
1958, Harriet Wheeler (Sun-
days) 1963

Releases: Peter Frampton’s “Baby |
Love Your Way" 1976, Bee
Gees’ “How Can You Mend A
Broken Heart” 1977

SATURDAY, JUNE 27

1969Jimi Hendrix, Joe Cocker, Iron
Butterfly, and Creedence Clear-
water Revival perform before
50,000 riotous fans at the three-
day Denver Pop Festival.

1971/After three years, concert promot-
er Bill Graham officially closes
the Fillmore East.

1980/During a concert in Germany, Led
Zeppelin drummer John Bonham
collapses from “exhaustion” af-
ter three songs.

1989Tom Jones receives a star on the
Hollywood Walk of Fame.

1993/Lyle Lovett marries Julia Roberts;
they later divorce.

Born: Lorrie Morgan 1959, Margo Tim-
mins (Cowboy Junkies) 1961

Releases: Jan & Dean’s “Little Old Lady
From Pasadena” 1964, Stevie
Wonder’s “Signed, Sealed, Deliv-
ered, I'm Yours" and Croshy,
Stills, Nash & Young's “Ohio”
1970

SUNDAY, JUNE 28

1969/Crosby, Stills & Nash enter the
U.S. charts with their first album
and decide to tour after acquir-
ing a new guitarist, Neil Young.

1989/Neil Diamond sells out the L.A.
Forum for 10 consecutive eve-
nings. Also ... the Pet Shop Boys
begin their first tour in Hong
Kong.

1993/Bjork releases Debut

Releases: Youngbloods’ “Get Together”

563 — Mark Solovicos

l
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Here's Why More
Northeastern CLASSIC HITS

Stations Are Relying
on Scarborough

WEFX Makes Inroads
ith Reluctant
ar Dealer

It may take time, but relevant data and persuasive argu-
ments can turn negative perceptions into positive action.
That's what Danny Vasquenza, account executive at
Classic Hits WEFX-FM in Norwalk, CT, discovered when he
used Scarborough to change a domestic-car dealer’s
mind. Vasquenza’s station —a.k.a. “The Fox” — has a
strong 25-44 demographic, 59% male, 41% female.

After Vasquenza delved into Scarborough and showed that
his listeners indexed very high in either buying or leasing a
particular brand of domestic vehicle, the dealer started to
pay attention. “His negative perception about the station’s
audience really changed,” says Vasquenza.

According to Vasquenza, the best part about Scarborough
was that it provided a depth of information that he couldn't
find anywhere else: “We looked at shopping habits; what
buyers looked for in a car; how far they are willing to travel
to buy it; how many dealerships are visited and so on. We
certainly did our homework, and this dealer was impressed.”

To date, the dealer is still on the station. And, adds
Vasquenza, “Our manager wants to make Scarborough
part of every proposal; it's a great tool when you're on
the street. With Scarborough, the client looks at you in
a different light.”

ARBITROP

a division of Ceridian Corporation

_______uwany americanradiahistarnscam



www.americanradiohistory.com

26 * R&R June 12, 1998

MUSIC TELEVISION®
59.4 million households
Patti Galluzzi,
VPMusic Programming

MUSIC FIRST

50.8 million households

| EXCLUSIVE ]

Wayne Isaak, Sr VP/Music & Talent Relations

AALIYAH Are You That Somebody? (Atfantic)

DEF SQUAD Ful Cooperation (Def Jam/Mercury)
JANET Go Deep (Virgin)

MASTER P Thinkin’ ‘Bout U (No Limit/Priority)
BRIAN MCKNIGHT The Onty One For Me (Motown)
NATALIE MERCHANT Kind & Generous (Flektra/EEG)
NICOLE Make }t Hot (EastWestEEG)

RAMMSTEIN Du Hast (Siash/London/island)

VAN HALEN Fire In The Hole (Wamer Bros.)

| HEAVY b

AEROSMITH | Dot Want To Miss A Thing (Columbia)

BRANDY & MONICA The Boy is Mine (Atiantic)
MARIAH CAREY My Al (Columbia)

FASTBALL The Way (Hollywood)

GDO GOO DOLLS Iris (Warner Sunset/Reprise)
NATALIE IMBRUGLIA Torn (RCA}

K-CI & JDJD All My Life (MCA)

MADONNA Ray Of Light (Maverick/W8)
MATCHBOX 20 Real World {Lava/Atlantic)
METALLICAFue! (Elektra/EEG)

NEXT Too Close (Arista)

PRAS MICHEL. .. Ghetto Supastar. . {interscope)
PUFF DADDY Come With Me (Bad Boy/Arista)
SEMISDNIC Ciosing Time (MCA)

WILL SMITH Just The Two Ot Us (Columbia)
SPARKLE Be Careful (Rock Land/Interscope)
USHER My Way (LaFace/Arista)
WALLFLOWERS Heroes (Epic)

| STRESS il

CHERRY POPPIN' DADDIES Zoot Suit Riot (MojoUniversal)

CLEDPATRA Cleopatra’s Theme (Maverick/W8)

EVE 6 Inside Out (RCA)

BRIAN MCKNIGHT Anytime (Motown)

MYA [/S1SQD It's All About Me (University/interscope)
RAMMSTEIN Du Hast (SiashLondon/isiand)
SMASHING PUMPKINS Ava Adore (Virgin)

SHANIA TWAIN You're Still The One (Mercury)

[BREAKTHROUGH |

LENNY KRAVITZ If You Can't Say No (Virgin)

SEAN LENNON Home (Grand Royal/Capitol)

| ACTIVE ]

AALIYAH Are You That Somebady? (Atiantic)

JON B. They Don't Know ( Yab Yum/550 Music)

OEF SQUAD Full Cooperation (Def Jam/Mercury)
DESTINY'S CHILD No, No, No (Grass Roots/Columbia)
FUEL Shimmer {550 Music)

GREEN DAY Redundant (Reprise)

HARVEY DANGER Flagpole Sitta ( SiastvLondon/Island)
JANET Go Deep (Virgin)

JANET | Get Lonely (Virgin)

LDX Money, Power, And Respect (Bad Boy/Arista)
MASTER P Thinkin' ‘Bout U (No Limit/Priority)

DAVE MATTHEWS BAND Don't Drink The Water (RCA)
BRIAN MCKNIGHT The Only One For Me (Motown)
SARAH MCLACHLAN Adia (Arista)

NATALIE MERCHANT Kind & Generous (Elektra/EEG)
NICOLE Make It Hot (EastWest/EEG)

URGE Jump Right In {/mmortat/Epic}

VAN HALEN Fire tn The Hole (Warner Bros.)

VERVE Lucky Man (Hut/Virgin)

XSCAPE The Arms Of The One ... (So So Det/Columbia)

Video airplay from June 15-21.

GARTH BRDDKS To Make You Fee! My Love (Capitol)
JOHNNY CASH & WILLIENELSON Fotsom . (AmericanColumba)
BILLIE MYERS Tell Me (Universal)

98 DEGREES AND STEVIE WONDER True To ..( Walt Disney)

XL ]

CELINE DIDN To Love You More (550 Music)

NATALIE IMBRUGLIA Torn (RCA)
MADDNNARay Of Light (Maverick/WB)
MARCY PLAYGROUND Sex And Candy (Capitol)

SHANIA TWAIN You're Still The One (Mercury)
|LARGE ]
BABYFACE & OES’REE Fire (Yab Yum/550 Music)
MARIAH CAREY My All (Columbia)

GLORIA ESTEFAN Heaven's What | Feel (Epic)

FASTBALL The Way (Hollywood)

GO0 60O DDLLS iris (Warner Sunset/Reprise)
MATCHBOX 20 Real World (Lava/Atiantic)

EDWIN MCCAIN Il Be (Atiantic)

SARAH MCLACHLAN Adia (Arista)

NATALIE MERCHANT Kind & Generous (Elektra/EEG)
VONDA SHEPARD Searchin’ My Soul (550 Music)

ROD STEWART Ooh La La (Warner Bros.)

| MEDIUM E
B-52'S Debbie (Reprise)

JOHNNY CASH & WILLIE NELSON Foisom.. (Amenan/Cokumbia)
CHERRY POPPIN’ DADDIES Zoot Suit Riot (Mojo/Universal)
DAVE MATTHEWS BAND Don't Drink The Water (RCA)
BILLIE MYERS Tefl Me (Universal)

BONNIE RAITT One Belief Away (Capitol)

SEMISONIC Closing Time (MCA)

WALLFLOWERS Heroes (£pic)

| cUSTOM ]
TORI AMOS Spark (Atiantic)

JON B. They Don't Know (Yab Yum/550 Music)

BLACK LABTime Ago (DGC/Geffen)

BRANDY & MONICA The Boy Is Mine (Atiantic)

GARTH BRODKS To Make You Feel My Love (Capitol)
EVERCLEAR t Will Buy You A New Life (Capitol)

JOHN FOGERTY Premonttion (Reprise}

INDIGO GIRLS/JEWEL/MCLACHLAN Water. .. (Arista)
WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
JOE All That | Am (Jive)

K-C1 & JOJD All My Life (MCA)

LISALOEB Let's Forget About It (Geffen)

BRIAN MCKNIGHT Anytime (Mercury)

OLIVIA NEWTON-JOHN | Honestly Love You (MCA/Universal)
88 DEGREES AND STEVIE WONDER True To ...(Watt Disney)
BOB SEGER & MARTINA MCBRIDE Chances Are ( Capitoh)
SMASHING PUMPKINS Ava Adore (Virgin)

SPARKLE Be Careful (Rock Land/Interscope)

XSCAPE The Arms Ot The One... (So So Det/Columbia)

TOP TEN SHOWS
JUNE 1-7

Total Audience
(98 million households)

1 NBA Finals, Game 1
(Jazz vs. Bulls)
2 NBA Finals, Game 2
3 NBA Finals, Game 3
4 Dateline NBC (Monday)
5 Seinfeld
6 ER
(tie) 60 Minutes
8 Dateline NBC (Tuesday)
9 Just Shoot Me (Thursday)
10 NBA Finals Pre-Game,
Game 1

Adults 25-54

1 NBA Finals, Game 1

2 NBA Finals, Game 2

3 NBA Finals, Game 3

4 Seinfeld

5 Just Shoot Me (Thursday)

6 ER

7 Dateline NBC (Monday)

8 Dateline NBC (Tuesday)

9 Friends

10 NBA Finals Pre-Game,

Game 1

Source: Nielsen Media Research

Coming NexT WEerk

2one. All listings subject to change.

Tube Tops

Trace Adkins, James Bonamy;,
Paul Brandt, Deana Carter, Anita
Cochran, Billy Ray Cyrus, Vince
Gill, Alan Jackson, Patty Love-
less, the Lynns, Martina McBride,
Lila McCann, Neal McCoy, Mindy
McCready, Lotrie Morgan, Michael
Peterson, LeAnn Rimes, Sawyer
Brown, Kevin Sharp, Marty
Stuart, Lee Ann Womack, and
TrishaYearwood are slated to per-
form from the Nashville Arena when

Country Awards (Monday, 6/15,

All show times are ET/PT un-
less otherwise noted; subtract one
hour for CT. Check listings for
showings in the Mountain time

TNN presents the Music City News

Friday, 6/12

* Alejandro Fernandez, Vibe :

(check local listings).

* Dwight Yoakam, The Tonight
Show With Jay Leno (NBC, check
local listings).

* Pulp, Late Night With Conan
O'Brien (NBC, check local listings).

* Gloria Estefan, Late Late Show
With Tom Snyder (CBS, check lo-
cal listings).

Saturday, 6/13

* A Tribe Called Quest, No
Doubt, Phunk Junkeez, and
Spearhead perform on PBS’ On
Tour (check local listings).

Sunday, 6/14

* A reunited Culture Club per-
forms live for the first time in 13 years
on VH1's Storytellers (7pm).

* Gloria Estefan has a cameo on
Nickelodeon's Blue's Clues (8pm).

Monday, 6/15

* Sting performs his remake of
the Police’s “Invisible Sun” with
Aswad when Fox presents The X-
Files Movie Special (8pm).

* All Saints, Vibe.

* Ringo Starr, Jay Leno.

JUNE 5-7

1 The Truman Show $31.54

(Paramount)* H ‘

2 A PerfectMurder  $16.61
(wB)*

3 Godzilla $9.71
(Sony)

4 Hope Floats‘(Fox) $8.55

5 Deep impact $6.65
(Paramount) é

6 The Horse Whisperer $5.24
(Buena Vista)

7 Bulworth (Fox) $2.18

8 Titanic $1.64
(Paramount) ]

9 | GotThe Hook-Up  $1.63
(Miramax)

10 Quest For $1.30
Camelot(WB)

All figures in millions

* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
Can’t Hardly Wait, starring
Jennifer Love Hewitt. The film’s
Elektra/EEG soundtrack

* Sinead O’Connor, Late Show
With David Letterman (CBS, check
local listings).

Tuesday, 6/16

* Randy Travis, Prime Time
Country (TNN, 9pm ET/6pm PT).

* Mana, Vibe.

* John Tesh & James Ingram,
Jay Leno.

» Stevie Nicks, David Letterman.

Wednesday, 6/17

* Alabama and the Dixie Chicks,
Prime Time Country.
* Sonic Youth, David Letterman.

Thursday, 6/18

* Mark Chesnutt and Lila Mc-
Cann, Prime Time Country.
* Babyface & Des’ree, David

| __RapCityTop10 |

EIGHTBALL Pure Uncut (Suave House/Universal)

BEENIE MANWho Am | (2 Hard/VP)

BIG PUNISHER {/JDE Still Not A Player (L oud)

DEF SQUAD Full Cooperation (Def Jarm/Mercury)

PUBLIC ENEMY... He Got Game (Def Jam/Mercury)

COCOA BROVAS Biack Trump (Duck Down/Priority)

ALL CITYThe Actual (Geffen)

GRITS Piagerism (Gotee)

GOODIE MOB Black Ice... (LaFace/Arista)

JOHN FORTE Ninety Nine... (Refugee Camp/Rufthouse/Columbia)
Video playlist for week ending June 12.

WILL SMITH Just The Two Of Us (Columbia)

BRIAN MCKNIGHT The Only One For Me (Motown)
MASTER P {/SONS OF FUNK | Got... (No Limit/Priority)
BIG PUNISHER #/JOE Still Not A Player (Loud)

MASE 24 Hrs. To Live (Bad Boy/Arista)

MYA#/S1SQO.... It's All About Me (University/Interscope)
MISSY “MISDEMEANOR™ ELLIDTT Hit Em... (FastiWestEEG)
BACKSTREET BOYSEverybody (Backstreet's Back) (Jive)
KING T Got It Locked (Aftermath/Interscope)

TREANA Naked On You (Backyard/All American)
UNWRITTEN LAW Teenage Suicide (/nterscope)

Most requested from the week ending June 7.

Video airplay from Jung 15-21. 8pm ET/5pm PT). Letterman. §
 j 1 36 million households g E S —_—
)A J X VP/Mu?‘ldf’rg 019, min Peter Cohen, * A .
" i U ReR CONCERT PULSE
: y H . MUSIC TELEVISION Avg. Gro.

| Video Playlist || | wsees: s vg Grss
BRANDY & MONICA The Boy Is Mine (Afiantic) -, = - . . 1 ROLLING STONES $3561.9
SPARKLE Be Careful (Rock Lana/Interscope) l vNat,ona[ TO 20 J 2 GEORGE STRAIT $1842.2
USHER My Way (LaFace/Arista) e p - 43 g:ng&F;Qrg:S $;§§?:
XSCAPE The Arms Of The One....(So So Det/Columbia) BRANDY & MONICA The Boy Is Mine (Atlantic) 5 YANNI $ 443: 8
BIG PUNISHER LJOE i Not A Payer (Lou) FIVE When Tne Lights Go Out (Arista) B TER T ME S FET AR e
MYA {/S1SQOD... It's All About Me (University/interscope) USHERMy Way (LaFace/Arista) 7 ANDRE RIEU $203.4
e e aar L o (go";/‘””) ) MASTER P Thinkin' ‘Bout You (No LimtPrioriy) S Rllsep Ha
... Ghetto Supastar... (Interscope, 9 BROOKS & DUNN 150.8
MARIAH CAREY My All (Columbia) A G Sl et (o) 10 SARAH MCLACHLAN $130.0
LSG Door #1 (EastWesYEEG) "N SYNC Tearin’ Up My Heart (RCA) 11 CLINT BLACK $112.8
Video playiist for week ending June 12, CLEQPATRA Cleopatra’s Theme (Maverick/W8) 12 HARRY CONNICK JR. $112.6
G : SPARKLEBe Caretul (Rock Land/iterscope) 13 MATCHBOX 20 $82.2
SARAH MCLACHLANAdia (Arista) 14 CLAY WALKER $80.7
15 AMY GRANT $73.1

Among this week’s new tours:

HARVEY DANGER
ART GARFUNKEL
'N SYNC
“THE ORIGINATORS OF HIP HOP”
JOE SATRIANI
SEVEN MARY THREE
TRICKY
URGE
WHY STORE
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800}
344-7383; California (209) 271-7900.

sports the Replacements' ti-
tle tune, as well as remixes of
Third Eye Blind's “Graduate,”
Busta Rhymes' “Turn It Up/
Fire It Up,” K.P. & Envyi’s
“Swing My Way" and Missy
“Misdemeanor” Elliott f/Lil’
Kim & Mocha's “Hit 'Em Wit
Da Hee.” Cuts by Smash
Mouth (“Can’t Get Enough Of
You Baby”), Blink 182 (“Dam-
mit”"), Brougham (| Walked
In”), Parliament (“Flashlight”),
Run-D.M.C. (“It's Tricky"),
Feeder (“High"”), Black Lab
(“Tell Me What To Say”), Mat-
thew Sweet (“Farther Down”),
Dog’s Eye View (“Umbrella”),
and Guns N’ Roses (“Para-
dise City”) complete the ST.
Six Days, Seven Nights, star-
ring Harrison Ford and Anne

H
2

Heche, also opens this week.
The film's Hollywood soundtrack
features “The Calypsonians” by
Taj Mahal, along with Randy
Edelman’s score.

Opening in limited release is
High Art, starring Ally Sheedy. _
The film showcases music by | j
Epic recording actShudder To !
Think.

NEW THIS WEEK

* SPICEWORLD
(ColumbiaTriStar)

Allfive Spice Girls — Scary,
Sporty, Baby, Posh, and even
Ginger — star in this feature
film, along with Richard E. Grant
and Alan Cumming. The Virgin
recording act’s 11-cut Spice-
world CD serves as the film's
soundtrack and includes the cur-

rent single“Stop,”“Spice Up Your : s
Life,” “Too Much;” “Never Give
Up;“Viva Forever,“The LadyIs :
AVamp,”and more. :
3
e e —
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“You Like e
You Really Like Me!!”

ComQuest congratulates these nominees
for R&R Industry Achievement Awards!

16 year
16 year

L groupexecutiveof
radio station of

~ qeneral manager of the year

or of
or of
v

program d
Music

B(
Irec

16 yer
16 year
e year

NELS0Nd

Mel Karmazin - CBS Radio
Robert Neil - Cox Radio

WQHT - New York
WRKS - New York
KLVE - Los Angeles
KTFM - San Antonio
KZZ0O - Sacramento

Judy Ellis - Emmis/New York
Richard Heftel - Heftel/Los Angeles
Ernest James - Clear Channel/New Orleans

Kid Curry - WPOW/Miami
Cliff Tredway - KTFM/San Antonio

Tracy Cloherty - WQHT/New York
Jamie Kartak - WTMX/Chicago

Donnie Simpson - WPGC/Washington

Paul Franklin

& Aunt Eloise - WTQR/Greenshoro-
Winston Salem

Uil

LIRS

619-659-3600

Interactive Call-Out Research For The New Millennium

— \wwwoamericanradiohistorvy com
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L.A. FOOD & FUN GUIDE

Enjoy Your Stay In L.A.!

By Adam Jacohson and Jay Levy

W elcome to sunny Southern California! We hope you en-
Joy your stay in Century City and have time to explore
the surrounding areas. There’s plenty to see and do — it all de-
pends on your tastes and desires. R&R’s editors have teamed up
to offer their suggestions on where to dine, shop, have fun, or
simply hang out and relax' For specific directions to a desired
location, check with the concierge at the Century Plaza Hotel.

Santa Monica &
VENICE BEACH
(AREA “A” ON THE MAP)

Just 20 minutes west of Centu-
ry City along the Pacific Ocean.
Take the Fourth Street exit off the
[-10 West (turn right for Santa
Monica, left for Venice Beach).
There is ample parking in Santa
Monica. while hunt-and-peck
street parking is the general rule
in Venice. Metrobus No. 4 offers
direct service from Santa Monica
Blvd. and Avenue of the Stars to
downtown Santa Monica for $1.35
per person. Here are some main
attractions you should check out
when in the neighborhood:

e Third Street Promenade: Eve-
nings are best, with lots of lights and
neon. There are street performers
and artists; casual, medium, and
upscale restaurants: movies: and
unique shops. Walk a few blocks
west toward the ocean for great
views of the coastline and ....

e Santa Monica Pier: Features
aroller coaster and other rides, ar-
cades. hot dogs. lemonade, and
soft-serve ice cream. Catch the
ocean breezes and crashing waves
on all sides.

e Venice Beach: Check out
Main Street as a great daytime get-
away. Chic, hip-happenin’ restau-
rants like The Omelette Parlor
{732 Main St., (310) 399-7892] —

one of the finer brunch hangs in
the city — and Rose Cafe & Mar-

ket /220 Rose Ave., I bl E. of

Muain St., (310) 399-0711], small
art galleries: a Sunday morning
Farmer's Market; and Rollerblade
and bike rentals. Walk the couple
of blocks to the beach and see all
the freaky and beautiful people
L.A. has to offer. Plus, there’s
Muscle Beach, the Jamaican guy
who sells 20 incense sticks for $1,
and a huge assortment of $6 sun-
glasses (best deal in town).

R MARKET

TEULOS PARK <~ HOGAR
FRIOL  JABON

Not affiliated with this company.

R&R Associate Editors

* Scenic Drives: Pacific Coast
Hwy. (Highway 1} rom Santa
Monica to Mulibu is incredible.
Roll down the windows, blast the
radio or CD player. and soak up
the dramatic landscape. Cap it off
with a trip to Gladstones 4 Fish
[ 17300 Pacific Coast Hwy., (310)
454-3474] for a huge slab of
strawberry shortcake and a killer
view.

* The Getty Center: Take MTA
bus No. 561, Big Blue Bus No. 14,
or hop a taxi to the museum that
was 10 years and $800 million in
the making. A disclaimer: Visitors
with parking reservations are ad-
mitted first, so there’s a chance
you won’t get in. Taking that into
account, the museum building is
said to be a work of art in and of
itself, and the view from its moun-
tainous perch should knock your
socks off. [Museun phone: (310)
440-7300; MTA: (800) 266-6883:
Big Blue Bus: (310) 451-5444].

Century CiTy, BEVERLY
HiLis & SURROUNDING
AREAS (AREA “B”)

The immediate arca is full of
malls, shops. and restaurants. Just
a few blocks east of Century City
is the one, the only Beverly Hills
— world’s best-known city of the
filthy rich. There are plenty of
mansions and opulent homes
north of Santa Monica Blvd. on
Just about any city street. South of
Santa Monica are the famous flag-
ship stores for Tiffany & Co., Guc-
ci, Chanel, Christian Dior, and
many others on Rodeo Drive. For
those staying at the Beverly
Wilshire who’d simply like to take
anice jog, venture down the north

Getty Center
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side of Santa Monica Blvd. to
Maple Drive, where therc’s a re-
laxing, tree-lined dirt trail.
Rancho Park is a collection of
bistros, restaurants, and slores on
Pico Boulevard just a few minutes
west of Century City. A hair far-
ther west is the Westside Pavil-
ion [Pico, between Overland and
Wesnvood |, which features bou-
tiques. department stores. and res-
taurants in an enclosed setting
(check out the see-through esca-
lators). Among the many good res-
taurants in this area are Jack
Sprat’s Grille [ /0688 Pico Blvd.,
one bl. E. of Overland, (310) 837-
6062], a California-style Ameri-
can restaurant that serves soft pret-
zels and hot mustard with every
meal. John O’Groats [/0516
Pico, (310) 204-0692] offers great
homemade-style breakfasts in a
charming atmosphere. Poquito
Mas (2215 Westwood Bivd. @
Olympic, (310) 474-1998] is the
best quick-service Mexican res-
taurant in Southern California. For
sit-down Mexican fare that’s out
of this world, try La Serenata de
Garibaldi /70924 Pico, 1 bl W.
of Westwood Blvd., (310) 441-
9667 ] — casual, good, and always
packed. In the mood for a good

burger? You MUST try a Hickory-
burger with tillamook cheese at
the Apple Pan [/080] Pico,
across from Westside Pavilion,
(310) 475-3585]. Truly an ol’
skool L.A. dining experience.

* ABC Center: Connected to the
Century Plaza Hotel via a lower-
level walkway. Movies. the Shu-
bert Theater, and a food court (fea-
turing Subway. Fiesta Grille, Ala-
din Falafel, Mrs. Winston's Salad
Bar, and McDonald’s) are just
footsteps away.

* Century City Mall: Across
from the Century Plaza on Santa
Monica Blvd. Movics, a food
court (including Houston’s, Ben &
Jerry’s, and Steven Speilberg’s
submarine-themed restaurant
Dive!), Bloomingdale’s, Macy’s.
Gap, The Disney Store. and many
other specialty shops in an out-
door. upscale setting,

* Muscum Of Television And
Radio: [465 North Beveriv Dr.,
(310) 786-1000] An experience
for anyone in our industry. Over
90.000 radio and TV programs at
your fingertips. Pre-programmed
booths with famous interviews,
musical histories, and World Se-
ries games, just to name a few ex-

Continued on Page 30

The days of being the
lucky 10th caller are gone.
No more busy signals. No more
- contest pros. Now, You can

reward listeners based on

| usage. The more they listen —

the bic

yjer your bonus.

The
Listen-at-Work

Rewards Program™

A revolutionary new software
promotion that continually encourages,
tracks and rewards daily
workplace listening...forever!

* For more information on market exclusivity call

619 693 0576
Fairwest Direct

waana americanradiohistorv.com
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Enjoy Your Stay In L.A.!

Continued from Page 28

amples. Also equipped with afree,
state-of-the-art broadcast studio
for live usage upon request.

* Scenic Drives: Check out the
Mulholland Pass for a bird’s-cye
view of the San Fernando Valley
and multiple skylines on either
side (also great at night). Several
miles to the cast is Griffith Park
[W. on Sunset Blvd. to Western
Ave., turn left]. Wind up the moun-
tainous road to reach the Obser-
vatory at the top.

*“It’s So L.A”". Planet Hol-
lywood — The food is pretty ba-
sic, but i’s an experience {9560
Wilshire, (310) 275-7828] ... The
Hard Rock Cafe — Yes, they’re
everywhere now, but one of the
first is at the Beverly Center {8600
Beverly Blvd. @ San Vicente Blvd.
in the Beverly Center Mall, (310)
276-7605]... The legendary Pink’s

[La Brea and Melrose] and Tail
O’ The Pup [San Vicente, just
north of Beverly] hot dog stands
both provide powerful I..A. wien-
er experiences ... Stop at Randy’s
Donuts [South La Cienega ar
Manchester] for a homemade,
high-fat treat on the way to the air-
port. The building is topped by the
biggest nonedible donut you’ll
ever sce, which has been used in
dozens of movies.

e The Thai Experience —
Chan Dara and Toi On Sunset
Thai restaurants. Chan Dara
[11940 W. Pico Blvd., (310) 479-
4461] provides mighty tasty fare
in a neon, nouveau, unintention-
ally retro->80s environment with
alternative music playing in the
background. Toi On Sunset
[7505%2 Sunset Blvd., (213) 874-
8062] offers old David Bowie

Friendship Knot, Little Tokyo — a world away in downtown L.A.

posters and African masks on the
wall and Srar Wars spaceships
hanging from the ceiling with
rock selections blasting at all
times.

HoLLywoon & WEST
HoLLywoobp (AREA “C”)

*“l Need A Drink” — One
of the best and most affordable
margaritas in town is at El Coy-
ote restaurant [73/2 Beverly
Blvd., (213) 939-2255]. Don’t
bother with the food, but the dou-
ble margarita is a killer with some
chips and salsa. If you get to the
airport early, check out En-
counter restaurant in the
George Jetson-styled former
main control tower. It has retro yet
quasi-futuristic interior decor as well.

* Melrose Avenue: [Fifteen

min. drive E., several blocks §. of

Santa Monica Blvd., main area be-
tween Fairfax and La Brea.| Day
or evening (more neon at night,
more half-naked people during the
day). Trendy is the theme here:
shops, dining, people-watching,
the Groundlings comedy theater
(gave a start to many SNL alum-
ni), and more record, clothing, and
shoe stores per square oot than
anywhere else in the nation!

* Graveline Tours: The hearse
leaves every morning at [Qam from
Mann’s Chinesec Theatre’s “East
Wall” on Orchid and Hollywood
Blvd. on the Hollywood Walk Of
Fame. The 2%z hour, $44 tour uses
slogans like “Get within six feet of’
your favorite deceased stars,”
“Thirty miles of movieland mor-
bidity,” and “A tour you cannot
live without.” Named “Best Tour
In Los Angeles” [(816) 333-
2577 for reservations].

Steven Spielberg’s theme restaurant Dive! in Century City.

* Museum Haven — Museum
Row on Wilshire’s “Miracle Mile”
(at and around Fairtfax Ave.) in-
cludes the L..A. County Museum
Of Art [(2]3) 857-6000], the
Peterson Auto Museum [(2/3)
930-2277], and the La Brea Tar
Pits (now called the Page Muse-
um) [(213) 934-7243].

Downtown L.A. ]
(AREA “C?) |

A special report by Hurricane
Heeran (Director of Research
Services)

L.A. is an international city, as
you can see by visiting Little To-
kyo, which is located just east of
Downtown L.A. Start your tour
by heading for the intersection of’
San Pedro and Second Street,
where you’ll see the Friendship
Knot. This is Onizuka Street, and
if you venture up a half a block,
you can take a photo of yourself
with a display of the space shut-
tle Challenger.

At nearby Weller Court, go up
to the second floor and dine at
The Curry House, where you
can have a nice meal made with
beef, pork, or seatood, served
mild or hot. Nearby is Books Ki-

nokuniya, with all types of read-
ing material from Japan and some
titles in English. The store also
has import CDs, origami sup-
plies, and T-shirts for Dragonball
and Speed Racer fans. Takoyaki
Gen [327 First St.] features
unique Japanese cuisine. You can
order Takoyaki, a ball-shaped
pancake filled with tiny pieces of
octopus, ecgg, green onion, and
red ginger. The other house spe-
cialty 1s Okonomiyaki, a sort of
pancake/pizza mix that contains
ginger, green onjon, carrots, spin-
ach, and your choice of meats.

Also Downtown are Chinatown
and the Music Center, which in-
cludes the glamorous Dorothy
Chandler Pavilion, the Ahmanson
Theater, the Mark Taper Forum,
and a sculpture garden and danc-
ing water fountain. For a true taste
of old-style L.A., try The Origi-
nal Pantry Cafe. Established in
1924, this Los Angeles dining in-
stitution is owned by Mayor Rior-
don and has the most affordable
T-bone in town. The decor is from
another time, and the waiters are
t00. [877 S. Figueroa St., (213)
972-9279].

Editors’ Picks on Page 32

. as so many things do. Restlessness trashed his
slumber Earlier that day his promotion budget had
been cut, yet he still had to increase ratings and bump
up the bottom line. Consolidation cuts both ways.

When he once again set head to pillow, his midnight
epiphany had been caught on paper, a shred of which
would still be pinned to the bulletin board in his cor-
porate penthouse office many years later. His words:

Jf J contd fird others in my market who
share the same lifestyle and Aems charac-
Leristics AS my cnrrent listeners, then ]
conld closely target m promotional Aol-
Cars and get the same pang for less dncks.

Don’t you love stories with a happy ending? The next
day Bob found ra’dieo By Definition. He listened to
the pitch — heard how the world’s most accomplished
marketers at soft drink, fast food, credit card and other
major companies use information about their current
customers to find new prospects. Bob realized it was a

no-brainer — this process would greatly reduce the
pool to which he had to promote. Savings would
abound. His budget would stretch to the task.

He learned of big dog stations in markets like San
Francisco, Philly, Chicago and Detroit that had
increased direct marketing response rates by
50-100%. He saw samples of reports generated from
the ra'edieo By Definition analysis that could help
his sales depariment close maore business from the
right kind of clients. The clients would find that their
adverlising really worked. Life would be good!

He was able to define his audience ...

Using recognized national marketing information
providers, two radio-focused direct marketing compa-
nies, Radio One 2 One and CPM Group, have joined
forces to make ra’sdieo By Definition a slam dunk.
Find out why. Call now for a free, no-obligation con-
sultation. If you don’t, there’s probably another Bob at

‘your competitor who'll sleep re§ffessly Iomght

and be looking for us tomorrow

you can too.

IT OCCURRED TO BOB IN THE MIDDLE OF THE

NIGHT...

waana americanradiohistaryy com
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.. >>>Sening Urban/CHR and Rock/Alternative formats. ..

M MHz

88 92 98 TS 100 104 108
e Exclusive e Jemote broad- e The Morning Facts -| ®MTV Special Event | ® The MTV
atist interviews ¢ casting from VTV daily prep service Programming feeds: | Concert
vie sazellite with Studios in Times with extensive, The MTV Video Seres with
your jocks Scuare, NYC Jp-to-the-minute Music Awards, maicnbox 20,
music and entar - MTV Unplugged, the Cave
zainment news The MTV Movie Matthews
and actualities - Awards, and MTV Band,
: _ive from the Green Cay, 1
10 Spot and more ‘
|
* Exclusive * The MTV |
MTV live perfor- Movie facts |
mances and featuring
interviews interviews
with big film
stars
SCALE 1 2 < L 6 7 3 9 10 <<<

..>>>8ee MTV and M2’s
Matt Pinfield moderate the Records, State of
the Industry forum on Friday, June i2th

a: the R&R convention>>>...

...>>>Exclusively from
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Editors’ Picks

L Tony Novia (CHR Editor)—J

* Jozu — Pan-Pacific, meats, California style {8360
Melrose, (213) 655-5600, $$3%].

* Matsuhisa — Sushi 129 N. La Cienega, (310) 659-
9639, $3%3].

* Valentino — ltalian {3715 Pico (310) 829-4313,
3859].

* Sushi Roka — Sushi [8445 W. Third Street, (213)
655-6767, $353].

L Mike Kinosian (AC Editor) ]

* Maple Drive — Upscale, American/Continental cui-
sine, incredible Caesar salad, and some star-gazing /345
N. Maple Dr., (310) 274-9800, $$83].

* The Newsroom Cafe — Quirky, fun environment.
California healthy/semi-vegetarian cuisine. Built-in news-
stand in the restaurant; CNN on TV monitors overhead.
[120 N. Robertson Bivd., (310) 652-4444, $-$8].

* Country Star Restaurant — Reba McEntire, Vince
Gill, and Wynonna helped open the joint, and there’s
memorabilia all over the walls from dozens of artists —
the Country equivalent of the Hard Rock Cafe [Univer-
sal City Walk, (818) 762-3939, $8].

Carol Archer
B {(NAC/Smooth Jazz Editor)

* La Cachette — Light French; elegant, eclectic cui-
sine. Deep wine list for the connoisseur [10506 Little
Santa Monica Bivd., (310) 470-4992, $$$3].

*» Da Pasquale— italian. Charming, villa-type environ-
ment [9749 Santa Monica Bivd., (310) 859-3884, $33].

» Chaya Venice — Asian fusion cuisine. Features fish,
meat, pasta, chicken, and vegetarian meals [110 Navy
@ Main St,, (310) 396-1179, $$$-$$$3].

' Kevin McCabe 7
L {Dir./Charts & Formats) |

* Delmonico’s Seafood Grille — Best seafood away
from the beach. Pacific Mahi Mahi is better than you'l
find in Hawaii {9320 W. Pico BI., (310) 550-7737, $$%$].

*» Sushi On Sunset — Not quite Matsuhisa, but very
good and more affordable [8264 W. Sunset, (213) 656-
9077, $%].

* Fiesta Grille — Looking for lunch in Century City?
This take-out Mexican restaurant in the ABC Entertain-
ment Plaza is second to none {2040 Avenue Of The
Stars, (310) 552-3938, $3].

» Cravings — Excellent salads and pasta in the mid-
die of one of the most amusing “scenes” in L.A. [8653
W. Sunset Bivd., (310) 652-6103, $$$].

$: Intern, $3$: MD, $$$: PD, $$3%%: Record Rep, $$$$$: Retired Group Head

Adam Jacobson & Jay Levy
(Associate Editors)

* Ye Olde King’s Head (Adam & Jay) An authentic
fish 'n’ chips 'n’ black 'n’ tan pub complete with darts
and kidney pie [On Santa Monica Blivd. near the Third
Street Promenade, (310) 451-1402, $-$%].

* Benita’s Frites (Adam) Serving Belgian-style french
fries compete with a wide variety of dipping sauces. The
snack that eats like a meal! [On the Third Street Prom-
enade, $].

* 2001 Favors (Jay) Several basic flavors of ice cream
and frozen yogurt blended with your choice of dozens of
candies, fruits, and cookies make for a decadent treat over
which you have full creative control [On the Third Street
Promenade, $]. For the some of best and most beautiful
gourmet desserts around, check out Sweet Lady Jane.
The cake selection is mind- and palette-blowing, and they
have a small, quaint area to sit in while savoring every bite
[8306 Melrose Ave., (213) 653-7145, $].

Sky Daniels
(General Manager)

* Peppone — A classic Htalian place once frequent-
ed by the likes of Dean and Frank. One time | went there
and had to wait forever for our table in a private back
room. Finally, | went to peek inside to see who was hold-
ing us up, and it was a certain former Hertz spokesper-
son and resident of Brentwood [ 11628 Barrington Ct. @
Barrington Ave., (310} 476-7379. Reservations recom-
mended. $$$$-$$$58].

L Walt Love, (Urban Editﬁ]

* The Palm — One of America’s great steakhouses.
Just minutes from Century City, this elegant restaurant
also offers high-quality seafood and vegetarian dishes
(after all, we are in Southern California) {9001 Santa
Monica Bivd., (310) 550-8811. Reservations recom-
mended. $$$38].

Jim Kerr
|  (Alternative Editor)

» Steven Speilberg's theme restaurant Dive! looks like
a submarine, and the interior magically transports din-
ers beneath the sea to experience true-to-life “dives”
during the course of one’s meal. Unfortunately, the at-
mosphere far outweighs the food selections, except for
the fries with assorted sauces. It also offers the best $6
margarita in the neighborhood. [Century City Shopping
Plaza, (310) 788-3483, $$].

Jeff Axelrod ]
(Asst. Managing Editor) |

* Pizzeria Uno sure beats what is generally a sorry
lot of pizza places out here (8571 Santa Monica Bivd.,
(310) 652-9263, $$]. There’s also Versailles, featuring
Cuban cuisine. Their roasted garlic chicken may be the
best chicken I've ever had [10319 Venice Bivd., (310) 558-
3168, $-$3].

L Julie Gidlow (News Editor) ]

* Hands down, the best buffalo wings anywhere are at
Hot Wings Cafe. For about $6, you can get 16 wings,
either hot, mild, or extra hot. Yes, they have other things
besides hot wings, but why would you want anything else?
[7011 Melrose Ave., (213) 930-1233, $]. f you crave a
burger, go to In-N-Out Burger — “That's what a ham-
burger is all about” [Two locations: 9245 Venice Bivd. and
922 Gayley Ave., $].

Howard Luckman

(Internet Sales Representative)

* If you're looking for a laid-back place to have brunch,
theplace to be isBack OnThe Beach. Located 112 miles
north of Santa Monica Pier, this restaurant offers om-
elettes, salads, and other brunch fare a la carte from
8am-4pm Saturdays and Sundays [445 Pacific Coast
Highway, (310) 393-8282, $].

Jacqueline Lennon
(Office Manager)

» It you're looking for something good for those on a
macrobiotic diet, Real Food Daily is the place to go.
Everything is dairy-free and totally vegan [Fifth St. and
Santa Monica Bivd., (310) 451-7544, $].

Roger Zumwalt
{Production Manager) 1
* For a quick time-out, you can’t beat a tasty knish
and bloody mary combo at Stage Deli Of New York.
Huge sandwiches and killer desserts too {/n the Centu-
ry City Mall food court, (310) 553-3354, $-$3].

Gary van der Steur
(Design Director)
*» For hot udon & cold soba on the west side, visit
Mishima Japanese restaurant. Personal favorites in-
clude the yamakake udon (hot noodles with grated
mountain yam). Slimy, but great {11301 W. Olympic,
(310) 473-5297, $-$3].

Vacation...El Niino...Lewinsky!

It's “that time” again when any Radio Disaster can blow your Air Talent off
the air for a day, a week, a month - an ETERNITY! You never really learn to
swear until this happens at your station - but here’s the solution: VRINK
(Vacation Relief, Inc.) Our Proprietor, Brian Wilson (LEERING at left) is
the answer to the question: “WHAT THE HELL DO | DO NOW?!”. BW
and VRINK have been providing major market relief to Talk Giants WABC,
WBAL, WBAP, WOR, KCMO, KFBK, KST, KSFO (and others who wish to

remain anonymous). When one of your Stars is out for any reason, give us

a call at our ISDN studio. We can be filling the gaps in minutes!

In radio, you spell “relief” V-R-I-N-K

Call 410.825.0775 or visit our web site: http://www.brian-wilson.com
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GROUP EXECUTIVE OF THE YEAR

James de Castro

RADIO SALES EXECUTIVE
OF THE YEAR

Joe Cariffe, KKSF/San Francisco
Scott Elberg, WKTU/New York

PROMOTION MARKETING DIRECTOR
OF THE YEAR
Natalie DiPietro, WRCX/Chicago

RADIO STATION OF)THE YEAR

(Markets 1-25]

WGCI-FM/Chicago
KHKS/Dallas

GENERAL MANAGER OF THE YEAR

Marv Dyson, Chancellor Chicago
Rona Landy, WLTW/New York

SYNDICATED PERSONALITY OF THE YEAR

Casey Kasem

CLASSIC ROCK/OLDIES PD
OF THE YEAR
Bill Cahill, WFOX/Atlanta

ACTIVE ROCK STATION OF THE YEAR
WCRX/Chicago

ACTIVE ROCK PD OF THE YEAR
Dave Richards, WRCX/Chicago

ACTIVE ROCK PERSONALITY
OF THE YEAR
Mancow Muiler, WRCX/Chicago

AC STATION OF THE YEAR

WLIT/Chicago
WNIC/Detroit
WLTW/New York

AC PD OF THE YEAR

Mark Edwards, WLIT/Chicago
Jim Ryan, WLTW/New York

AC PERSONALITY OF THE YEAR

Don Bleu, XIOIl/San Francisco
Valerie Smaidone, WLTW/New York

h

ADULT ALTERNATIVE PERSONALITY
OF THE YEAR
Eric Schmidt, KXPK/Denver

ALTERNATIVE PERSONALITY
OF THE YEAR
Alex Valentine, KDGE/Dallas

COUNTRY STATION OF THE YEAR
WUBE/Cincinnati

COUNTRY PO OF THE YEAR
Tim Closson, WUBE/Cincinnati

COUNTRY MUSIC DIRECTOR
OF THE YEAR
Travis Moon, KEEY/Minneapolis

CHR/POP STATION OF THE YEAR
KHKS/Dallas

CHR/POP PD OF THE YEAR
Tom Poleman, WHTZ/New York

CHR/POP MUSIC DIRECTOR
OF THE YEAR
Jay Michaels, KRBE/Houston

CHR/POP PERSONALITY OF THE YEAR

Kidd Kraddick, KHKS/Dallas
Dale Dorman, WXKS-FM/Boston

CHR/RHYTHMIC STATION
OF THE YEAR

WJIMN/Boston
KYLD/San Francisco

CHR/RHYTHMIC PD OF THE YEAR

Cadillac Jack McCarthy, WJMN/Boston
Michael Martin, KYLD/San Francisco

CHR/RHYTHMIC MUSIC DIRECTOR
OF THE YEAR

Cat Collins, WJMN/Boston
Andy Shane, WKTU/Naw York

CHR/RHYTHMIC PERSONALITY
OF THE YEAR
Bill Lee, WKTU/New York

HOT AC PERSONALITY OF THE YEAR

Jamie, Frosty & Frank, KALC/Denver
& KYSR/Los Angeles
Ryan Seacrest, KYSR/Lcs Angeles

NAC/SMOOTH JAZZ STATION
: OF THE YEAR

WHNUA/Chicago
WJJZ/Philadelphia

NAC/SMOOTH JAZZ PD OF THE YEAR

Paul Goldstein, WNUA/Chicago
Anne Gress, WJJZ/Philadelphia

NAC/SMOOTH JAZZ MUSIC
DIRECTOR OF THE YEAR
Blake Lawrence, KKSF/San Francisco
Michael Tozzi, WJJZ/ Philadeiphia

NAC/SMOOTH JAZZ PERSONALITY
OF THE YEAR
Roger Coryell, KKSF/San Francisco

ROCK STATION OF THE YEAR
WDVE/Pittsburgh

ROCK PERSONALITY OF THE YEAR
Scott Paulsen & Jim Krenn. WDVE/Pittsburgh

URBAN STATION OF THE YEAR

WGCI/Chicago
KKBT/Los Angeles

URBAN MUSIC DIRECTOR OF THE YEAR
Janet G., WJLB/Detroit

URBAN PERSONALITY OF THE YEAR

John Mason, WJLB/Detroit
Crazy Howard McGhee. WGCI/Chicago

URBAN AC STATION OF THE YEAF

WVAZ/Chicago
WDAS/Philadelphia

URBAN AC PD OF THE YEAR

Maxx Myrick, WVAZ/Chicago
Joe Tamburro, WDAS/Philadeiphia

URBAN AC MUSIC DIRECTOR
OF THE YEAR
Daisy Davis, WDAS/Philadelphia

URBAN AC PERSONALITY
OF THE YEAR
John Monds, WVAZ/Chicago

MEDIA CORPORATION
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A View Up And Down The Dial

[ Since the beginning of the medium, Los Angeles has been the city where radio

dreams are made

By Anthony Acampora

R&R Charts & Music Manager

hile you re visiting R&R Convention 98, we hope you’ll
take some time to listen to some of the stations serving
the No. 1 radio revenue market in the world. Here’s a look at
the major commercial AM and FM signals serving Los Ange-
les (listed with their owners and formats) and a brief descrip-

tion of their programming:

FM Stations

92.3 KKBT (Chancellor —
Urban) — “The Beat” 1s L. A's
first full-market Urban station. It
skews a bit younger than most
mainstream Urbans. but still
achieves stellar 25-54 numbers.

93.1 KCBS (CBS — Classic
Hits) — This station started the
“Arrow” phenomenon back in 1992.
“Arrow 93" plays rock-based hits
from the *60s. "70s, and "80s and is
heavy on music and light on talk.

93.9 KZLA (Bonneville —
Country) — L.A’s lone full-mar-
ket Country station has been re-
tooled and is one of the market’s
most visible stations in terms of TV
marketing. Video footage of Garth
Brooks is the highlight of KZLA’s
current spot.

94.7 KTWV (CBS NAC/
Smooth Jazz) — Now over a de-
cade old. “The Wave™ has evolved
into one of the premier NAC/
Smooth Jazz stations in America.

95.5 KLOS (ABC — Rock) —
KLOS, after an experiment with
Active Rock a few years back, re-
turned 1o its heritage roots in 1997.
The station’s 25-54 focus has meant
more “‘deep cuts” and an enlarged
classic rock library.

97.1 KLSX (CBS — Talk) —
For all you Howard Stern fans out
there, this is the place. “97.1 —Tke
FM Talk Station’ also leatures Jona-

THE INpusTRY’S NEWSPAPER

thon Brandmeier and Tom Leykis.

97.5 KSSE (EXCL — Spanish
Contemporary) — Features.a wide
variety of contemporary Spanish
hits from the *80s and "90s. Core
artists include Shakira, Enrique lg-
lesias, Man4, and SodaStereo.

97.9 KLAX (SBS — Regional
Mexican)— The “All-New La ‘X"
was relaunched with an entertain-
ment-oricnted approach on January
23 10 successful results.

98.7 KYSR (Chancellor — Hot
AC) — “Star 98.7” became what
many now refer to as “Pop/Alterna-
tive” in September 1995 and recent-
ly imported Jamie, Frosty & Frank
from Denver for mornings.

99.5 KKIL.A (Salem — Religious)
—— Christian News/Talk outlet.

100.3 KCMG (Chancellor —
Oldies) — Back in December, Chan-
cellor Media fiipped CHR/Rhythmic
KIBB to“Mega 100.” The station po-
sitions itself as “L.A.’s Jammin’ Old-
ies,” targeting the market’s huge His-
panic population.

101.1 KRTH (CBS — Oldies)
— The biggest biller of CBS’ five
L.A. FMs. It uses veteran Top 40
personalities and has stayed the
course, playing primarily *60s hits.

101.9 KSCA (Heftel — Region-
al Mexican) — In mornings, the air-
waves belong to high-strung, top-
rated Renan Almendarez Coelo.
Otherwise, expect a music-intensive

approach to the format.

102.3 KJLH ¢{Stevie Wonder —
Urban AC) — The market’s lone
Urban AC has shown ratings growth
atter KKBT moved a bit younger.

102.7 K1IS (Jacor — CHR/Pop)
— Tied with KRTH as the market’s
top biller in 97, this heritage CHR
cominues to roll. It’s the longtime
hore of Rick Dees In The Morning.

103.1 KACD/KBCD (Kelsho
Radio Group — Dance) —
“Groove 103.17 is the cutting-edge
horme of dance music in Southern
California with a synchrocast that
covzrs the western portion of L.A.
and Orange Counties.

103.5 KOST (Cox —AC)—The
market-leading adult music station
in aimost every book since it signed
on in 1982, KOST has the image of
plaring “soft hits,” but you’ll also
hea- the likes ol “Celebration” by
Kool & The Gang.

103.9 (and 98.3) KACE (Cox —
Urban/Oldies) — More of an Ur-
ban feel than “Mega 1007 It runs
ABZ’s Tom Joyner in mornings.

1043 KBIG (Chancellor — AC)
— Oneof the powerhouscACsinL.A.,
this station is somewhat brighter than
longtime rival KOST. Saturday night’s
disco show is a popular mainstay.

105.1 KKGO (Mt. Wilson FM
Broadcasters — Classical) —L.A's
only commercial Classical station.

105.5 KBUE (and 94.3 KBUA)
(Liberman — Regional Mexi-
can) — Liberman’s “Que Buena”
is boss jocks en espaiiol talking up
the hottest regional Mexican hits
in the West.

105.9 KPWR (Emmis — CHR/
Rhythmic) — “Power 106” is
where “Hip-Hop Lives” It has su-

AM Stations

+ 570 KLAC (Chancelior — Nostalgia) — Home of Westwood One's "AM
Only” format. the L.A. Lakers, and Don Imus.

» 640 KFi (Cox — Talk) — The market's only 50kw nondirectional station
and consistently the top-ratea Talker. Rush, Dr. Laura, and Johr & Ken
live here.

« 670 KVCA (Radio Unica — Spanish N/T) — Programming highlights are
World Cup soccer coverage and talk shows.

« 710 KDIS (ABC — Children’s) — Became the flagship for the A3C Ra-
dio’s “Radio Disney” format last year.

« 790 KABC (ABC —Talk) — One of the country's pioneering Talk stations.
Morning co-host Ken Minyard and weekender Michael Jackson have been
with the station for decades.

930 KKHJ (Liberman — Spanish News) — All news, all the time — in
Spanish. The format debuted earlier this year and is modeled after Group
W's news wheel.

+ 980 KFWB (CBS — News) — Billed as “Headline News,' it is locally fo-

cused.

+ 1020 KTNQ (Heftel — Spanish N/T) — Heftel's lone L.A. AM recently
become the talk of the town thanks to several controversial billboards
(see Page 1).

+ 1070 KNX (CBS — News) — CBS' original News outlet can be heard
throughout the western United States and relies more on network feeds.
It also has a poputar drama hour at 9pm.

* 1110 KRLA (CBS — Oldies) — Targets L.As Hispanics and holds broad-
cast rights to the Anaheim Angeis and Mighty Ducks.

+ 1150 KXTA (Jacor — Sports) — After a quarter century at KABC, the Los
Angeles Dodgers segued to “XTRA Sports 1150.” Other elements include
local, regional, and national sports talk.

+ 1260 KGIL (Mt. Wilson FM Broadcasters — Nostaigia) — Home of the
“Music Of Your Life” format, KGIL also plays show tunes.

* 1330 KWKW (Lotus — Spanish N/T) — The Spanish-language home of
the L.A. Dodgers. This station has gradually added more general-interest
and health-oriented programming.

« 1540 KCTD (Qne-On-One — Sports) — Airs 24 hours of parent Gne-On-
One syndicated sports talk programming.

+ 1650 KKTR (Mt.Wilson FM Broadcasters —Traffic) — Only in L.A. ... but
not a bad idea! Twenty-four hours a day of nothing but traffic reports from
across the Southland.

perserved L.A’s young Hispanic
audience for over 12 years now,
with a blend of hip-hop and R&B.

106.7 KROQ (CBS —Alterna-
tive) — America’s first full-time
commercial Aliernative station is
still going strong two decades later.
If you ask Alternative music lovers
in Southern California what kind of
music they like, many of them will
answer, “KROQ music.”

107.1 KLYY (Big City Radio —
Alternative) — “Y107,” a trimul-
cast of three suburban signals, cov-

ers around §0% of the L.A. market
and plays what they call ““80s and
'90s modern rock.”

107.5 KLVE (Heftel — Spanish
AC) — Heftel’s “K-Love — Radio
Amor” is music-intensive and fo-
cuses on soft, romantic ballads. Top-
rated Pepe Barreto is the longtime
morning man. Saturday mights be-
long to Tropical fans.

R&R Associate Editor Adam Ja-
cobson provided Spanish language
station analysis for this story.

is July 17.
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Stocks

Continued from Page 1

Channel Communications’ gain of
$2.44 on June 5 and $2.50 on June 8.

How will last Monday's perfor-
mance affect the near- and short-term
health of the radio group. "It doesn't,”
Marcus told R&R.

Is the humdrum early performance
of Capstar Broadcasting Partners’ IPO
(it stayed below its opening price of
$19 the entire first week of June, but
later showed signs of recovery, clos-
ing at $19.50 on June 9) an indication
of the investment community’s dis-
content with the radio group? One
analyst said it’s very damaging for an
IPO to trade below its offering price
in the early days. “It’s going to need
10 generate strong fundamentals 1o
overcome the technical damage
caused by the bad start,” the analyst
told R&R.

Credit Suisse First Boston analyst
Harry DeMott countered. however.
that Capstar was offered at the high-
est multiple of cash flow for a radio
IPO (13-times forward and 15-times
current). "So, at $19.” he said, “we
didn’t exactly give it away.” He also

pointed out that the Dow was down
150 points on May 26.

“In this kind of market, when peo-
ple are nervous. they don't necessari-
ly want to add new names and take on
risk that they don’t know anything
about.” DeMott said.

Morgan Stanley’s Frank Boden-
chak advised investors to be patient
with Capstar. 1 think the real reason
you own a company like Capstar is
that two years from now its ATCF
could be about 150% higher than it
currently is,” he said. “While it trades
at a high multiple at the get-go. I think
that, two years out. this could be a $28
stock.”

Jitters Or Saturation?

“Lousy!” That’s how DeMott re-
sponded when asked how radio stocks
are doing. He said most of the radio
issues hit their all-time high in Febru-
ary and March. and now many of them
are down 5%-25% from those prices.
Marcus told R&R radio stocks were
down 11% in the second quarter —
the first time they have underper-
formed since the fourth quarter of
1996.

e e e — e T

Gulfstar

Continued from Page 3

for Swanson Broadcasting in Okla-
homa City. Black began his career in
Dallas as an AE for KBOX-AM., lat-
er rising to GSM and Station Man-
ager.

Rogers. meanwhile. will oversee
community outreach programs and
charitable gifts for Capstar. He served
as President/GM of KASE-AM and
KVET-AM & FM/Austin for 23
years before becoming Regional VP

 Bloombe

CGﬁiinued from Page 10

for GulfStar.

“Through his many years at the
helm of KASE and KVET., Ron Rog-
ers has built a reputation as one of the
most community-centered managers
in the radio broadcasting industry.”
Capstar President/CEO Steve Hicks
commented. “He was the natural
choice to lead our entire group of ra-
dio stations in our efforts to reach out
to the communities we serve across
the country.”

T BUSINESS
BRIEFS

Entertainment also received early antitrust clearance last week from the
Federal Trade Commission on its acquisition of Boston-based Blackstone

Entertainment LLC.

Clear Channel Expected To Sell Bonds

lear Channel Communications planned to issue $400 million in inter-
mediate and 20-year bonds this week, according to a Bloomberg
Business News report. Intermediate bonds usually mature in seven to 10
years. Salomon Smith Barney is lead manager on the sale. The issues
were rated “Baa3" by Moody's and “BBB-" by Standard & Poor’s, the re-

port said.

Pulitzer Declares Dividend

ufitzer Publishing, which owns five radio stations and nine TV stations,
declared a quarterly dividend of $0.15 per share of its common stock
on June 4. The dividend is payable on August 3 to shareholders of record on
July 8. Last month the company said revenues for its broadcasting division

were up 7.5% during April.

DOJ Antitrust Lawyer Joins FCC

homas Krattenmaker, currently special counsel for Policy and Reguiato-

ry Affairs in the Department of Justice's Antitrust Division, will join the
FCC Office of Plans and Policy (OPP) as Director/Research on June 29.
The office’s focus is on identifying upcoming policy issues. For example, it
proposed the idea of spectrum auctions in 1985. OPP Chief Bob Peppertold
R&R iast week that he hopes to draw upon Krattenmaker's expertise with
competition analysis. Pepper also said he hasn't been given a timetable for
proposing a policy of competition analysis for the Mass Media Bureau.

Chachkin Named Chief FCG ALJ

CC Administrative Law Judge (ALJ) Joseph Chachkin has been pro-

moted to chief judge. He has been an ALJ, who presided over hearings
involving charges of misconduct by broadcasters, since 1979. He was an
attorney with the commission’s Broadcast Bureau from 1963-1967 and re-
joined itin 1970. He began the new position Monday.

%
S

NEWS

DeMon said R&R the downward
trend in radio stocks can be blamed
ontwo factors: “general market jitters™
(since hitting arecord 9211.84 on May
13. the Dow has slid. closing at
9049.92 on June 9), and the satura-
tion of public offerings this year (more
than $5 billion by early June, includ-
ing an $897 million March issuance
from Chancellor). “When you bring
in another $5 billion,” DeMott said,
“people say, ‘Tell me which old stock
I should sell.”™

“T think you have a lot of demand
that came out all at once.” agreed
Bodenchak. He said he expects equi-
ty offerings to slow down for the re-
mainder of the year.

Don’t Give Up

Bodenchak is bullish on the radio
group for the balance of 98 as well.
He hailed the first-quarter revenue
gains of 13% and the April revenue
increase of 9% as “a long-term trend.”

“I think the second quarter is going
to shape up to be a very strong funda-
mental quarter.” Bodenchak said, ““and
it looks to me like pacings are strong
for the first quarter”” He expects to see
a comparable rise in stock prices.

Prudential Securities’ James Marsh
said cash-flow growth, not multiple
expansion, is going to fuel price
growth over the next six to 12 months.
“Acquisition cash-flow growth is go-
ing to be a little tougher because of
prices.” he said. “It’s really up to in-
ternal growth to-drive the stocks from
here.”

Marcus thinks radio will continue
to push forward. thanks to consolida-
tion combined with its acquiring ad
revenue share from other media.

Evenif the acquisition frenzy slows.
Bodenchak said. most radio compa-
nies should see a 15%-20% ATCF in-
crease.

Hot Picks

BT.Alex Brown is keen on Clear
Channel. CBS. Chancellor. and Hef-
tel. DeMott has a “buy™ rating on all
the radio stocks he covers: “All of them
have excellent business momentum
and management teams, all of them
have or will put a significant amount
of capital to work. and they're fairly
high-return businesses.”

The addition of AMFM Networks
gives Chancellor one of “the highest
upsides™ in the radio group, accord-
ing to Bodenchak. He said the net-
work adds about 5% to the compa-
ny’'s same-store numbers. “In other
words. if most companies are report-
ing about 10% same-station revenue
growth,” he said, “Chancellor has a
high likelihood of reporting as much
as 15%. Ina business where most rev-
enues fall at the bottom line, that's a
powerful dynamic.”

Nevertheless, Marsh said, Chancel-
lor “has to resolve some directional
issues,” namely new President/CEO
Jeffrey Marcus’ plans for expansion
into television and other media.
think the growth rates are better as a
radio pure-play than as a hybrid me-
dia company,” Marsh said.

“] think Jacor also has exceptional
prospects,” said Bodenchak, “in the
sense that it has a number of assets
that have been underperforming that
are moving up in the ratings and are
starting to produce significant revenue
and cash flow.” He expects the com-
pany to grow cash earnings from $2.25
per share in 98 to $2.90 next year,
which he calls “a relatively attractive

waana amaricanradinhictan, ~com

growth rate.”

Likewise. DeMott praised Jacor’s
ability to turn around its stick proper-
ties. He also added fuel to the specu-
lation that the company is on the auc-
tion block. calling it “a hot commod-
ity,” with stations in markets desired
by the major players.

“Emmis is probably one of the most
interesting stocks in the group in that
its growth rate is accelerating substan-
tially in the second half of 1998 and
into 1999,” Bodenchak remarked. He
said its recent acquisitions — WQCD-
FM/New York, six TV stations from
SF Broadcasting and Wabash Valley
Broadcasting. and “‘Shlager Radio™ in
Budapest — will contribute to its
growth.

DeMott said Emmis’ stock perfor-
mance now is more dependent on how
its TV properties do.

CBS. meanwhile. depends heavily
on the performance of its radio sta-
tion division (65% of operating cash
flow. said Mel Karmazin in a statement
following the closing of CBS™ merg-
er with American Radio Systems). but
investors perceive it as a network TV
business. 1 think CBS biggest prob-
lem is the TV network.” said Marsh.

- “It’s a very tough business, very difti-

cult to trn around, and has extreme-
ly high operating leverage.”

Some of the high costs of CBS ™ net-
work TV business will be offset. how-
ever. by an agreement wrangled by
Karmazin two weeks ago with affili-
ates, whereby they will share in the
costs of an eight-year, $500-million-
a-year deal to broadcast AFC football
games.

Blue Chips

Karmazin has helped build CBS
into a $27-billion-capitalized compa-
ny with nearly $1 billion in cash flow.
Can a radio company reach the scale
of a mega-media conglomerate like
Time-Wamer or News Corp.?

“I'don’t think it’s out of the realm
of possibility at all.” Marsh said. *1
think the thing that’s going to drive
this is clearly regulatory relief.” mean-
ing. for example. the FCC’s loosen-
ing of newspaper/radio cross-owner-
ship restrictions.

“The third stage of consolidation is
either being absorbed by a conglom-
erated or becoming one yourself.” said
Marcus. “Companies such as Clear
Channel are using their radio cash flow
to fuel their expansion into other me-
dia and become one of the leading
media conglomerates of the caliber of
a Time-Warner or a Disney.”

Clear Channel — which gained a
foothold in the British outdoor adver-
tising industry last week when it
gained majority control of More
Group PL.C — and Chancellor could
eventually emerge as $20 billion com-
panies. I think Clear Channel will
become one of the most blue-chip, if
not the most blue-chip, large-cap
broadcast names in the sector, look-
ing out five years from now.” said
Bodenchak. "1 think people will look
at Clear Channel’s track record,
growth rate, and investment-grade sta-
tus and think of it in the way some
people think of Disney: as a core blue-
chip-quality holding.”

Keeping The Faith
What would it take for the invest-
ment community to lose its faith in
the radio group?
“I think if you saw either a weak-
ening of the overall advertising envi-

ronment. which would affect every
media and entertainment company.”
said Bodenchak, “or if radio did not
steal market share [from other media].
then that would suggest a difference
in opinion now to what's really hap-
pening in the numbers.”

Ad growth, of course. mirrors
economic conditions, so indica-
tions of a slowdown in the econo-
my would spark lack of confidence
in radio investors. “Although you
have some sectors where trends
have helped push revenues higher,”
said Marsh, “these are relatively
cyclical vehicles.”

Marcus looks at growth, regulato-
ry, and yield trends: “If something
negative were to happen in one of
those three areas. then we would reas-
sess our ratings for the group.”
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THE ASTONISHING FIRST SINGLE FROM
THEIR STUNNING SELF-TITLED DEBUT ALBUM!

OFFICIAL IMPACT DATE 6/23


www.americanradiohistory.com

38 R&R June 12, 1998

barenak ed
| adies

“One Week”

R&R @ from @, 1341x, +903
Monitor: Debut 25*, 902x, +465

Added @ Over 90 Modern Rock Stations in the first two weeks...

THANK YOU! THANK YOU! THANK YOQU!

WHFS ADD 99X  ADD WPLT  ADD
WBCN ADD 0101  ADD WXDG ADD
WPLY ADD KROQ ADD KNRK  ADD
KPNT  ADD WENZ ADD KLYY  ADD
WXDX ADD XHRM ADD WXDG ADD
WKRL ADD WEDG ADD WKDF  ADD
KAEP  ADD WAVF  ADD WNVE ADD
WARQ ADD WROX ADD CFNY ADD
KTEG ADD KTCL  ADD WEND ADD
KENZ ADD KXRK  ADD WBZU ADD
WEQZ ADD WRXQ ADD KZON ADD
KWOD ADD WOBK ADD KFMA  ADD
WLUM ADD WCYY ADD WMRQ ADD
WLIR ADD KZINZ ADD WBRU ADD
WRXR ADD WJBX ADD WRAX ADD
WKRO ADD WAQZ ADD WPBZ ADD
WXZZ ADD WXEG ADD WWCD ADD
KROX ADD KFTE  ADD WXEX ADD
CIMX ADD WGRD ADD KKND  ADD
KNRX ADD KT0Z ADD KKDM  ADD
KHTY ADD KHLR ADD KJEE  ADD
WIX0 ADD WMAD ADD WGBD ADD
KNRQ ADD KQXR ADD WPGU ADD
KORB ADD KRZQ ADD KFMZ  ADD
WDST ADD WNFZ ADD KBRS  ADD
WWDX ADD WRRV ADD WGMR ADD
WBZF ADD KQRX ADD WLRS ADD
WOXY ADD WSFM ADD WHMP ADD
WOSC ADD WXSR ADD WXNR ADD
KRBR ADD WZAZ ADD WJSE

ADD

Catch the Barenaked Ladies On the
HORDE tour this summer from
July 7th through September 5th!

from the new album

STUNt

In Stores 7/7 .

All the great music and no “A "’
body doubles.

. www.RepriseRec.com/barenakedladies
L fan club info: ladiesroom@nettwerk.com

| Produced by Susan Rogers, David Leonard and Barenaked Ladies
©1998 Reprise Records

John Sehastian Qut At KZLA!

P/GM Dave Ervin said he had
V“enormous respect” for PD John .

Sebastian, but had “minor
philosophical differences” with his
programming style. APD/MD Bill Fink,
who had tendered his resignation last
week, will stay on as acting PD for the
time being. “This parting is a byproduct
of the new consolidated age of radio,”
commented Sebastian, who was hired by
previous KZLA owner Chancellor. “I|
didn’t make the choice to work for
Bonneville, and they didn’t choose me,
either. We were thrust upon each other.
It’s not surprising we experienced
conflicting ideas on the direction KZLA
should take.”

Sebastian added, “l wish to thank
each person on our team — | enjoyed
working with you guys. We improved upon
the share and cume of the radio station to
levels not seen in many years. In several
books, we actually made KZLA the No. 1
station in L.A. with 25-54 white women,
which is the core of Country everywhere”
Immediately following his departure, the
station dropped its classic pop rock
crossovers for full-time country.

ISYR Helps Bag Bomber {

WSYR/Syracuse came to the aid of
local police in capturing a bomb threat
suspect. After a bomb threat and a series
of copycat calls shut down all Onondaga
county schools, 'SYR went on the air and
offered a $1000 reward for information
leading to the arrest and conviction of
those involved. As a result, the police
received various tips that helped them nab

the two suspects.

k3

. Former KPWR/Los Angeles VP/GM
Marie Kordus has accepted the Director/

'Sales""'position for the newly created

Emmis TV division. Kordus, with 16 years
of sales experience in both radio and TV,
will worlc with the six TV stations Emmis
bought in March.

. Return Of The ‘Whirl <
Till You Hurl’ Ride

KFMB-FM/San Diego’s “Whirl Till You
Hurt” Roller Coaster Marathon at Mission
Beach’s Belmont Park is back, with 22
contestants embarking on the ride of their
lives June 30 at 5pm. The one who stays on
the longest wins $50,000 cash. Last year,
three contestants lasted an amazing 11 days
— 3000 times around — capturing '
worldwide media coverage for the station.
With the ante raised this year, so is the
difficulty level: Riders get shorter, less-
frequent breaks and will have to sleep on the

coaster overnight.
‘A Material Mayor?.. . 4

WHYI/Miami

entertainment reporter Tina
Malave started a national
buzz after reporting that
Madonna has political
aspirations and may consider
running for mayor of Miami.
No comment yet from
Madonna’s camp, but Y100
morning driver Footy has

Madonna

Continued on Page 41

Rumors

¢ Is”former SFX:now Capstar Sr. VP/Prog. Re-
sources Jack Taddeo about to make a big move within
Capstar?

* By the time you read this, will Cox have debuted -
anew CHR/Pop station on WDEA/Birmingham upn- -
der consuitant Bill Tanner? Or can we look for the
debutaround July? -

* With both stations signing deals to carry Georgia
Tech football and basketball play-by-play, can we ta- :
ble the talk about WGST-FM/Atlanta switching from
a News/Talk WGST-AM simulcast to CHR?

¢ Is Emmis VP/Prog. Steve Smith in the house at
KPWR (Power 106)/L.A. until a new PD is hired?

* Who's in that line of majors waiting to talk toWNCI
& WCOL/Columbus VP/GM Dave Robbins at R&R _
Convention '98, now that he's a soon-to-be free agent?

* {s KZQZ/SF down to two final PD candidates? Is
KEDJ & KOHT/Phoenix GM Bob Case the oddsmak-
ers’ favorite?

* After revamping the music at KXHT/Memphis, did -
former WBSS/Atlantic City PD/morning driver Dr.
Michael Lynn pass on the open PD gig so he could
take an even bigger one?

in Consolidation

McVay Media, the programming strategists, excels in
helping stations maximize multiopoly with a variety of
format specialists. President Mike McVay consults AC
and Oldies. Nashville-based Bob Moody is recognized
as one of America’s foremost experts on Country. Jerry
King programs CHR, Modern AC, and Hot AC. Dave
Popovich consults Oldies and AC stations.

rs Alliance /- 4

The Alliance provides all forms of Rock and CHR/Hot AC
from B/D&A. NAC is consulted by OpTiMum
Consulting. Holland Cooke is the News/Talk specialist
for the Alliance. Jim Glass is new to the company as a
Sports/Talk/News specialist, and Dennis Best provides
management and sales consulting.

One number gets you all of this. Call (440)892-1910 and
ask for information.

wiana amaricanradiohictory comg——
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WWW.ELEKTRA.COM

ON ELEXTRA ARD EAST\EST FECORDS AMERIC CUMPYET DISCS AND oo CASSETTES™

-CO HEADLIHING LILITH FAIR THIS SUMMER 5
. SOU‘NDSCAN 175,000 IN TWO WEEKS!

T -
LY WNT THE SOUNDTRACK FOR THE COLUMBIA P’CTURES
MOTION PICTURE CAN'T HARDLY ﬂfll‘l: :

aes SMASH MOUTH
=% CAN’T GET ENOUGH OF YOU BABY

™ #% #1 Most Added at Pop :

& #1 Most Added at Hot AC -
8 FEEDER HIGH

" R&R Alternative €5

; . R&R Active Rock Debut (48) 5

.| SEE FEEDER PERFORM yiestvioad noom, cavun puazanore, |

=

ALANA DAVIS GRAZY
~_ alana davis . X
Lo ot b " Rer ©
A -, T40
L <=7 ™" RaRDemut D
fg,ﬁ

® R&R Debut 27)

" ON THE HORDE TOUR THIS SUMMER
- SOUNDSCAN OVER 100,000 _

= PERFORMING BEFORE THE
DA KOTA M 00 N ENERAL SESSION WITH RICK PITIN

. STURD , JUNE 13 AT 9 AM
SV 1| 10S ANGELES BALLROOM, CENTURY PLAZA HOTEL

' STRONG EARLY SALES!

.....
'''''''

§ NEXT SINGLE “ANOTHER DAY GOES BY” SHIPPING NOW! -

% -snu'nocxms RADIO, AT #3*

TEHIE WATA FOIRIRAN Y AR, A SIIZI0N OF WARNES SLMmIRRGATIORY INC W TIRE WARSR e

THE X-FILES: THE ALBUM
: FOO FIGHTERS WALKING AI'TER YOU

R&R Rock @ - @
R&R Active Rock ) - ®
R&R Alternative & - @

| FILTER ONE

2 R&R Active Rock Debut () ;
’ %ﬂiww s S Tt # ]
Nlcm.E MAKE IT Har

" CROSSOVER

R&RED-D

A e e

| URBAN

RGRQP-O

- FARSNG WESSY SRS ELLITI ASD

[ Jj“ WA i

[ THE GOLD MIND,INC. |

SCOTT THOMAS BAND BLACK VALENTINE

" PERFORMING FRIDAY NIGHT
: — JUNE 12, 12:30 AM
LA CHAUMIERE 5TH FLOOR TOWER BULLDING “THE LATE NIGHT LOUNGE” WILL BE ROCKIN'!

SINGLES COMING SOON FROM
METALLICA, DAKOTA MOON,
THIRD EYE BLIND, BETTER THAN EZRA,
~ VAST, NANCI GRIFFITH

~ AND SIMPLY RED

nnnnnnnnnnn icanradiohictonecola e =L
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See America's #1 Selling Artist Perform LIVE At The
R&R Convention '98 Superstar Show - June 12, 7pm!

HOPE FLOATS SOUNDTRACK EXPLODES...
From #14 into the Top 5!

2nd Week at Radio

New This Week:
KOSI - Denver
KESZ - Phoenix
WMGF - Orlando
WPCH - Atlanta
WSRS WOOF WSWT

Majors Already On:
WMJX - Boston
KVIL - Dallas

WDOK - Cleveland
WRCH - Hartford
WALK - Long Island
KKCW - Portland
WLIF - Baltimore
NEW & ACTIVE
MOST ADDED!

“To Make You Feel My Love”

THE Garth Song For Mainstream Radio On Your Desk Now!
Impacting Mainstream 6/15

the new single from the forthcoming soundtrack

music from the motion picturc HOPE
=g e

HOPE FLOATS

#4 movie in U.S.

8.5 million this week
29.6 million gross

O 4
TOATNS

“To Make You Feel My Love” the new single trom Garth Brooks
is also available on his box set “The Limited Series”™

Exccutive Soundtrack Prducers: Don Was and Forest Whitnker « Motion Picture \rtwork. Phatos and TAL %1008 Tawenticth Contary Fox Fitm Gorporation.

Garth Brooks appears courtesy of Capitel Nashville $

M Rights Reserved. Unauthorized Duplication is a Vielation of Applicable Laws. ¢ holtvwoodandvine.com hopefloars « Visit Fox on the internct aiwww foninc.com  1gos Capitel Records. Ine.
Hear It At hollywoadandvine.com
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? Continued from Page 38

‘ offered the Material Girl use of the station’s
| studios as the official Madonna for Mayor

| Headquarters.

After being named VP/GM of Journal
Broadcast/Knoxville Operations last week,
David Saxe was elected VP and a member
of the board of directors of Journal
Broadcast Group Inc.

Sudden changes at WKRK/Detroit, as
PD John Gorman, MD Matt Surrena, and
Marketing Dir. Jim Marchyshyn all exited
Tuesday (6/9). Afternooner Mark Thompson
will handle programming chores as the

search for a new PD begins.
} The Heat Is On ‘
With temperatures in Tallahassee, FL
reaching 103 degrees last week, WWLD’s
air conditioning went on the blink. In protest,
Buzz Craven, Steve King, and Lugnut
commandeered the station’s van and took
their shows on the road, broadcasting from
anywhere AC could be found — local bars,
gas stations, even their own homes. The
three even threatened to come to work
naked until the AC was fixed. Not to be
outdone, co-owned WBZE'’s Jim & Tammy
grabbed wireless mics and headed
outdoors, broadcasting their entire show
from a Kiddie pool outside the station’s front

door. Management had the air fixed by that
afternoon.

A front-page report in last week’s Los
Angeles Times uncovered radio promotion
improprieties at Fonovisa, Spanish-

Rumbles, Pt. 1

* KXXY & KTST/Oklahoma City OM Charlie Har-
riganexits.

* WRXK/Ft. Myers PD Matt Mangus departs the
Rock outlet; MD Susan Stone is named interim PD.

» WCIL/Carbondale, IL PD Kato exits; sisterWOOZ
PD Chad Elliot adds 'CIL duties.

« Former KYEA/Monroe, LA OM/PD Michael St.
John becomes PD/MD at KBCE/Alexandria, LA.

» WRHK/Danvilig, IL PD Tom Barnes rises to OM
for 'RHK and co-owned WDNL-FM. 'DNL morning
host CarolWade adds PD duties.

» Changes at KDRK/Spokane: Crosstown compet-
itor KNFR AM drivers Jay Daniels and Kevin James
join for simitar duties. KDRK OM/PM driver Ray Ed-
wards comes off air, and AM personality Jim Dia-
mond segues to afternoons.

language music’s biggest label. A Heftel
source, who requested anonymity, says there
is “rampant” payola activity throughout
Spanish-language radio, “and all of this has
turned into a nightmare” The source added
that Heftel is not involved with payola and
that “each music meeting at each Heftel
station in L.A. is conducted with the top five
managers of the company” The report said
about 18 wholesale record distributors were
served with subpoenas Wednesday and 20
radio stations should be receiving theirs
shortly. ST learned at press time that,
according to a DOJ official, at least one top-
rated station in Los Angeles has received a
subpoena in this case.

Eileen Marshall and Janis Kaye,
former VPs of The Research Group, have
formed a new research company called
Marshall-Kaye Research. The company will
specialize in perceptual research for radio.

Continued on Page 42

PROMO OF THE WEEK — “Give this badge a
spin!” That's what A&M asked programmers to do
at R&R Convention "98 with this innovative lan-
yard that doubles as a playable Mister Jones CD.

I:nngramlatmns to all of us, who have enjoyed the journey of broaticasting through

mﬂﬂahmm ViSion

Visit the 70s and 80s radio yearbook at www, jnhndmscull com

; mmmlm“ i

mxgg Haum & Records

AP Bl A
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Why Is America

BODY BUMPIN'

Now?

CALLOUT RESEARCH & PHONES!!

WDJX/Louisville Top 10 Phones

Big Potential 25-34 Females
KZZU/Spokane

Power Rotatian
#8 Phones 17-24 Females

KKRZ/Portland
WQzZQ/Nashville
WYCR/York
WLKT/Lexington
WAOA/Melbourne

Top 5 Phones

Top 10 Phones
Top 10 Phones
Top 10 Phones
Top 10 Phones

New This Week:
wioQ KBFM WRTS WJMX

ENCEMENT

BUD\BUMP' RG

THE PLATINUM SINGLE YOUR BODY'S BEEN WAITING FOR!

PRGOUCED BY EARL ROBINSON FBR YADA YADA PRODUCTIONS/UNOHOO ENTERTAINMENT, INC.
EXECUTIVE PRODUCERS: UNOHOO AND HENLEY “JR." REGISFORD

EXECUTIVE AR CONSULTANT. DOM E. GOLOGNE

ASSOCIATE EXECUTIVE PRODUGER: ERIC SEXTON

A UNGHOO ENTERTAINMENT, INC. PRODUCTION

STREET ALAVA MANAGEMENT

HTTP://WWW AMRECORDS.COM

© 1398 AGM RECORDS, INC. A POLYGRAM COMPANY. ALL RIGHT RESERVED.

....... p—
= n m ‘
 PolyGram corrpany o AWER' varaRs

and hear classic real audio clips from the past 25 years, and say hello at the R&R Cl]lWEII‘ll]ll
or call me for a CD sampier that includes some of my current work as well as the classics.

DRISCOLL

o unany amaricanradiohictorn/scom
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MUSIC TELEVISION

R&R Active Rock €1)- €D

#1 Phones

WRCX/Chicago
KEGL/Dallas
KISW/Seattle

KUPD/Phoenix

KSJ0/San Jose

KBER/Salt Lake City

KI0Z/San Diego

and more!

From the album Sehnsucht

,5 S@EZ

W’

ISLAND

STREET TALK.

S

B

YT Ty

Rumbles, Pt. 2

* Effective July 1, Pete Schiecki joins WPGU/
Champaign, IL as PD, replacing Naomi Adams.

* WSFM/Wilmington, NC names John Stevens
PD and Janis Sutter MD,

* As widely rumored, CBS owned Austin move-in
“Kick”/Tempile flips from Country to CHR/Rhythmic.

* New Entercom CHR/Rhythmic WISP/Tampa flips
call letters to WLLD. Former WUSL/Philly nighttimer
Neke joins for afternoons.

* In addition to his APD/MD/night duties atWVKS/
Toledo, Bill Michaels adds PD stripes at sister WRVS,

* KLSY/Seattle PD Bobby Irwin is named PD at
KKMG/Colorado Springs.

* KBKS/Seattle nighttimer Paul Anthony adds MD
chores, replacing the exiting Chet Buchanan. Also,
formerWWZz/Washington afternoon driver L.A. Reid
signs for PM drive at KBKS.

* KUBE/Seattle appoints Julie Pilat MD.

* Clear Channel's KHYS/Houston segues from
more of a street sound into a pop direction.

* KHTQ/Spokane GM Bruce Deming segues to
OM under new owner Morgan Murphy; Steve Her-
ling, GM of the company’s other Spokane stations,
adds KHTQ GM duties.

Continued from Page 41

} Heftel Ready To EXCL? ‘

In response to published reports that
Heftel is “vying to buy pieces” of EXCL
Communications parent Latin
Communications Group, a company
spokesperson said, “Company policy is to
not comment.” Another potential suitor is
said to be the estate of Chris Marks —
headed by his widow, Athena — in an effort
to regain control of the 17 EXCL stations.
EXCL could not be reached for comment.

Late Flash: Maverick Head of
Promotion Terry Anzaldo exits and is
replaced by Curb VP/Promo Ric
Lippincott.

The RAB is reinstating its “New
Essential Skills For Managers” workshop: It
will take place July 21-22 in Chicago and
July 28-29 in Seattle.

Mixed media: KFI/L.A. evening
talkmeister Phil Hendrie has landed a
voice-over role on Fox-TV’s animated King
Of The Hill. He'll play Hank Hill’s high school
football coach in an episode airing early
next year.

Oldies KRTH/L.A’s 38-hour “Care For
Kids” radiothon raised $176,630 for the
Variety Club kids charity last weekend.
K-Earth’s fifth annual event kicked off with
a live TV simulcast on KTLA.

* Kernie Anderson recruited asWBLS/NYVP/GM
he appoints Lee Michaels PD.

* Randy Goodman selected as Pres. of Disney’s
soon-to-be-named Lyric Street Records.

* Bruce Pollack appointed KBFB/Dallas Station Mgr.

* Beau Bennett becomes PD of KIIS-AM/L.A.

* JimTrapp tapped as KTBZ/Houston PD.

>4

* Matt Mills named Pres /GM of WERE & WNCX/
Cleveland.

* Jack Cahill is boosted to GSM of WLTW/NY.

* Steve Wall set as XHTZ (290)/San Diego PD.

¢ Rich Brother Robbin returns as PD of KCBQ/
San Diego.

* Tony Rice tapped as Nat'| Dir./Promo. for Uptown

Records.

* Ron Gold promoted to GM of WALK-FM/Nassau-
Suffolk.

* Bob Linden becomes PD of WQXI-FM/Atlanta.

* Allen Matthews grabs WGAR-AM & FM/
Cleveland PD post

* Mark Zintel officially named PD atWFLZ/Tampa.

* Leap o’'the week: PD MikeThomas goes from
WYBR/Rockford, IL to KISS/San Antonio.

A4

* MeredithWoodyard appointed VP/GM at The
Source.

* Rob Hasson boosted to GM of KLZ/Denver.

* Chuck Knapp elevated to KSTP-FM/Minneapolis-
St. Paul Station Manager.

* Rich Piombino joins KMET/L.A. as Promo. Dir.

* Author Stephen King buys KACZ/Bangor, ME.

N4

* John Lund named Program Mgr. of KHOW/Denver.

« WQXI-FM/Atlanta PD Don Benson is given WQXI-
AM duties.

* Neil Mirsky promoted toWQXM/Tampa PD.

l * Jim de Castro named NSM at KSFQ/SF. I

Records

Trauma has moved quickiy in the wake of its abort-
ed deal with Regency. The company has inked a new
distribution agreement with BMG, filled its bank ac-
count with new financing, and has field reps in Atlanta,
Chicago, Detroit, Dallas, Seattle, Denver, and New
York.Trauma has also hired former Island promo queen
Linda Murdock as VP/Promotion and Ted Taylor as Dir/
Alternative Promo. All told, Trauma GM Craig Lambert
has hired 12 new people in promotion.

Send us your Street Talk! Call Frank Miniaci at
310-788-1650 or by e-mail at miniaci@rronline.com.
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Already On: KXPK WTTS WCBR KRVM KLRR KFAN WMWV KLCC WCBE
KPFT KKCR KPCC WNCS KBAC KRSH WZEW KBZD KRTM KTAO
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Slobberbone

“Barrel Chested”

Already On:

WIHN WwuC WVBR KOZE 13x
WZXL KZZE 16x KKEZ KTWS
KRQC KJKJ KRAR WIIL
KSEZ KLSZ KBBZ WKLT
WFRD KFFX KTVX 20x WDRK
WCPR WHMH 18x  KQWB KTXQ
KEYJ 14x KRAD 18x  WWWV WAPL
WSTZ 21x  KQDS KFRQ KATS

Slobberbone Bo

ALL OF THE INDIE 3 © N

NONE OF THE GUILT

doolittle records

Todd Thibaud
“Live Without It”

Already On:
KMRX KACV KDDX KQDS
KZYR KBZD 15x WOBR KFFX
WEBO KFMV KKCR KOZE 13x
WCDW 17x  KKQQ KLRQ WEBX 36x
KNSX 12x KRTM 25x KPCC KFAN
KPIG WCLZ KBRS

© 1998 doolittle records, inc. Al rights reserved.  vox:(888) 472-4209  fax:(512) 472-0900  e-mail:wingtip@doolittle.com http://www.doolittle.com l
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It's time for rock radio to transform this adorable female twosome into the mega-stars they should have
become several years ago. 'La Di Da' previews the album BLENDER and matches the aci with red-hot

producer Matthew Wilder. ...You won't be able to shake the chorus afier one listen - and isn't that the mark
Qfﬂ(l Single that should be on every stat on in the land?> 2 _ Laray FLICK, BILLBCARD, MAY 23,1998

¢

See The Murmurs Play The R&R Convention
- Noon, June 12 @ MCA's Luncheon!

M-C-A From The Upcoming Aloum BLENDER
—_— Produced By MATTHEW WILDER e Managed By KIMBERLY KNOLLER/SNAP!

é‘ :sm' ?ch http:\\themurmurs.cyberfan.com e Get AMPed at MCA Records Online: www.mcarecords.com

© 1998 MCA Records, Inc
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happened behind closed doors.

R&R: The official word was that
Ginsburg quit because he wanted a
larger role at the combined company
as it grew into new business lines, but
the company’s board preferred to have
him run the radio operations. How did
you see things come down?

JD: I have the utmost respect. affec-
tion, and admiration for Scott. Scoftt,
Matt Devine. Exec. VP Kenny
O’Keefe, and 1 called ourselves “the
four musketeers.” Scott was the acqui-
sition man. With the numerous ralation-
ships he cultivated, he really became
the deal guy. Matt and 1 would then
help with the analysis and determine
how to operate them. | believe the com-
pany felt that, with the end of the real
consolidation in the major radio
groups, there was less and less of an
opportunity for Scott to bring in deals.

R&R: Marcus has already said
that in addition to owning radio sta-
tions, he sees the company buying TV
stations and billboards. He wants
Chancellor to sell advertising pack-
ages that include combinations of
spots in each medium. Obviously, Tom
Hicks felt that Ginsburg wasn't the
man to pull that off

JD: Scott did a tremendous job
building a small radio company into a
large one. They didn’t feel Scott was
the type of person they needed to build
a multiple-media platform. They were
looking for more team-building, lead-
ership, and motivational skills that
Chancellor will need to grow and add
divisions.

R&R: Did it come as a surprise to
you?

JD: 1 know Scott really well, and 1
believe both he and Tom could have
both done a little better in developing
their relationship. In many instances,
when you have very powerful and very
wealthy individuals, there tend to be
some conflicts, especially since both of
them are based in Dallas and both of
them were doing acquisitions.

R&R: Whart about all this talk about
u merger with Jucor? On May 27, the
European Wall Street Journal report-
ed that, back in March, tensions be-
tween Ginsburg and Hicks surfaced
when Hicks, Muse unveiled plans for a
proposed merger of Capstar, Chancel-
lor, and Jacor. Randy Michaels told the
Journal he was approached, but said
no definite plan was presented at the
time. Ginsburg opposed such a merger
because he felt it would dilute share-
holder value. Can vou comment? And
what abour working with Randy
Michaels, if this were to happen?

JD: The reports you read in another
daily fax are ridiculous. They’ve lost
their credibility because they keep go-
ing with ludicrous stories that 1 would
never work for Randy Michaels and
Randy would never work for me. [ have
the utmost respect for Randy Michaels;
I think the guy is extremely smart. He
has done a brilliant job in bringing great
programming aspects to Jacor. The way
they run their business world is differ-
ent from the way we do. That does not
mean one is right and one is wrong.
We are constantly talking about the op-
portunity for further radio expansion
and will listen to anyone.

R&R: Have vou and Randv ever sat
down and talked business?

JD: We have never sat and talked
about the prospect of working togeth-
er. So how can other people quote

m—

whether or not we can work together,
when we have never discussed it our-
selves? 1 will say this: Look at all of
the managers who have joined this
company — Bill Figenshu from Via-
com, George Toulas from Chancellor,
John Madison and Kenny O’Keefe
from Pyramid. Every one of us is work-
ing together as a team. This is not a
“You have to do it Jimmy’s way or the
highway.” It’s a consensus from great
people of the best way to manage the
company, and that’s the way we run it.

R&R: How do you feel knowing you
can start a company, make a lot of
money, obrain a lot of power, and — in
Ginsburg's case — ultimatelv lose your
company?

JD: 1t's my belief that it’s the choice
you make and the price you pay. Scott
made a decision to take Evergreen into
this merger arena with 3 much larger
group. He felt it would be a forum for
the company and for him to grow and
develop different businesses. Unfortu-
nately, Tom and Scott did not get along,
so that didn’t happen. There are a lot
of people like Richie Balsbaugh, Steve
Dinetz, and John Lynch who have ac-
cumulated tremendous wealth, but
don’t have their companies anymore.
So, 1 would defer to them to talk about
how they feel. In regard to Scott, he
did such a great job on Wall Street, and
he has a very positive reputation. I be-
lieve he will be involved in many other
investments in the future.

R&R: Do vou think he will be back
in the radio business?

JD: No. I think he will get into the
Internet business.

R&R: How much contact do you
have with Tom Hicks and Jeff Marcus?

JD: 1 have a lot more interaction with
them. 1 am just getting to know Jeff. 1
have spent three or four days with him
by myself, and together we’ve attend-
ed five or six committee and board-of-
directors meetings. Personally, I have
a very high regard for him. He is very
smart. | also have tremendous admira-
tion for Tom Hicks. He has an abso-
lutely incredible personality and busi-
ness demeanor. This is a man who casts
a large shadow — and not only in the
investment community.

R&R: When all this came down with
Ginsburg, did they keep you in the loop
and reassure vou that your job was safe,
or were you headed out the door with
Ginsburg?

JD: 1 was prepared to get in the row-
boats with the machine gun! It wasn’t
until the very last minute, when Scott
made a decision not to do a proxy fight,
that we shook hands and said we have
to do what’s best for each of the four
individual musketeers and what’s best
for the company. The reality for me is,
it’s not about moneys; it’s about the peo-
ple in our company. Together we have
the opportunity and potential to make
history and do something that has nev-
er been done before.

Today, we have 108 stations deliv-
ering 50 million people. We need to
learn how to sell ourselves first, sell
our stations second. and sell our
company third. We have untapped
potential to sell the clusters in mar-
kets like New York and Los Ange-
les. Someday we will be delivering
100 million people. And with the
company buying TV stations, out-
door companies, Internet compa-
nies, and more. we'll have the abili-
ty to sell muitimedia advertising
packages. That is a tremendously ex-
citing prospect.

R&R: Radio stocks last vear were

up on average 337%, and this yvear
they are up around 3%. Is the hon-
evimoon over?

JD: No, it absolutely is not. I think
there has been a period of sell-off, and
there are a couple of major stocks that
have gone through some turmoil. Clear-
Iy, Scott resigning as CEO after help-
ing build a company created some
questions, but the best is yet to come.

R&R: On a station level, the pres-
sure to perform is abour as tough as
it’s ever been. In many cases, we 're see-
ing increased spot loads. What kind of |
effect do you think that will have on |
the product with Chancellor being such [
a programming-driven company?

JD: We have a careful eye on it. |
believe Chancellor has the best pro- ]
grammers in the business. I credit Steve
Rivers and all the regional and local ’
people as being very programming-
savvy. We are trying to develop the
greatest talent in the programming de-
partment as well as on the air. Believe
me, we are sensitive to potential inven-
tory problems and will not allow any-
thing to compromise our product.
We're moving very cautiously and will
continue to watch closely the Arbitron
numbers and our research with regard
to spot loads.

R&R: In the majority of the situa-
tions, Chancellor still has one GM per
station. Why?

JD: We believe that for the econom-
ics of one additional person to manage
each property, you get more attention
to the product, marketing, and sales
aspects of the station. We've decided
it’s worth it, and we are going to con-
tinue to foster the entrepreneurial spir- |
it of having our managers manage their
own property.

R&R: Hispanics are the fastest-
growing segment of the U.S. popula-
tion. Heftel and SBS essentially own
the majority of Hispanic radio stations.
Do you have any plans to get into the
Spanish business?

JD: It would be fair to say that we |
are looking into it.

R&R: “Global” is a huge buzzword
these davs. Does Chancellor have any
worldwide plans?

JD: 1 really believe there is tremen-
dous potential for us to grow the com-
pany outside the U.S. I see us in Latin
America and South America. I don’t
think we will expand to Europe or Asia.
The Hicks people have spent a great
deal of time doing their homework on
the emerging cable, satellite, telephone,
and radio industries in Latin America.
They have been involved in two recent
purchases in Chile and Bolivia.

R&R: What's the secret of running
108 radio stations in 22 markets, plus
all of your other dealings, and still
making time for your wife, Annie, and
vour kids, Matt, Shannon, and Kellv?

JD: No matter what, I never spend
more than two nights in a row away
from home — that is a rule. I spend a
great deal of time with them, and | have
a great marriage and family. They are
the strengths in my life. When it comes
to work, this company is like a big fam-
ily. The children of our people and the
families of our employees are the most
important thing to me as we build up
this company. If I am going to move
someone. the first thing I am worried
about is their family. That is why we've
been able to keep some great people.
who. in return, have helped us build
this company to where it is today.

R&R: You are here at R&R Con-
vention ‘98 with all of the Chancellor |
managers and programmers. What |

______ vy amaericantadiohistarns com

message are vou going to deliver to
them, and what do you hope to accom-
plish while you are here?

JD: We have never had the oppor-
tunity to get all of our programmers
together, and what better place than
to use the forum of the R&R conven-
tion to do it? Our mission will be to

map out a philosophy and a strategy
of how to deal with challenges of pro-
gramming our radio stations to win.
This is going to be a wonderful op-
portunity for our company to use the
great resources of this industry and fig-
ure out how we are going to rewrite
this movie in the next few years.

Titanic
Continued from Page 22

sage out. But he cautions that the
product must be right if it is to de-
liver what the marketing asks peo-
ple to tune in for. “For a long time
my philosophy has been to make
extensive use of television. This was
especially true for the WWZZ/Wash-
ington and KZQZ launches.”
While Hotlen doesn’t think any-
one turns on television to find out
about a great new radio station, it’s
critical to get their attention. “T have
always believed that it is wise to in-
vest in the creative even if you have
to cut some of your media buy down
to do it. We did some groundbreak-
ing commercials both in Washing-
ton and San Francisco, and we came

up with a compelling and dramatic
invitation for people to tune in and
get something for their time invest-
ment. We did the very basic thing of
delivering ‘Today's Hit Music.” As a
result, in DC the cume went to No. 1
12+ after four to five months.

“Here in San Francisco, which is
an even more competitive market, we
are now up to No. 4 in cume, and that
is all we can really ask of television.
It’s a reinforcement, and we are still
in the introductory stages of it. The
challenge for CHR is to kezp the look
as hip and sexy as can be without
being misleading so that people feel
good about making the choice. We
concentrated on music and sublimi-
nal imaging and drove it home, and
it seems to have worked in both mar-
kets.”
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Duopoly

Continued from Page 20

sorted the data to see how many mar-
kets would meet those criteria. What
did we find? No one really has more
than 50% of the audience.

Our first assumption was that a 50
share could provide good evidence
of control. Although the government
sets permissible limits below that lev-
el when stations are purchased, it's
possible for stations to increase their
share beyond the limit once the sale
goes through. However, the facts
show that no one should be con-
cerned about audience dominance.
No owner has a 50 share in the top
100 markets, and fewer than 1% of
any markets show a duopoly of this
size. In fact, no owner even has a 40
share in the top 50 markets. and only
6% of markets ranked 51-100 and
18% of markets ranked 100+ have
owners with these shares (see the
charts on this page and page 20).

“But wait.” one might say, “it’s not
that simple. The 12+ audiences could
be concentrated in a sales demo like
men 18-34 or women 25-54, yield-
ing higher shares in those age
groups.” Do owners control more
than 50% of sales demos? Again, the
overwhelming answer is no. For the
top 100 markets, less than 4% show
a duopoly with more than a 50 share
in men 18-34, and none get that much
in women 18-34, men 25-54, or
women 25-54. Substantially fewer
than 25% of all markets even have a
40 share in these demos.

In reality, most duopolies control less
than one-third of the audience in their

respective markets. That leaves plenty
of room for competition among sta-
tions, and owners, for both audience
dominance and the advertiser’s dollar.

Continued Choices For
Spreading Sales Shares

How about those who think that
choices are limited to two owners in
most markets? While one duopoly
may not control half the audience.
competition would still be limited if
most listenership was concentrated in
two groups. The analysis shows that
fewer than half of all markets show
cases where the top two duopolies
combine to deliver more than 50%
of any demo. In most cases. the shares
add to much less than 25%.

Even though the evidence suggests
otherwise, some people still believe
that owners currently exert undue in-
fluence in their markets. and that
choices for the listener and the ad-
vertiser are now limited. Katz is in
the process of updating its duopoly
studies to reflect the past year's
changes in pricing, programming,
and sales practices. The results will
be discussed in this column in the
following weeks.

While the duopoly story changes
from one day to the next as new sta-
tion purchases and trades -occur, the
fact remains that radio is still the most
competitive medium around. The
stakes may be higher and the com-
bined shares may be greater, but the
typical radio marketplace still fea-
tures more choices for the advertiser
in comparison to other media.

Markets Where The Top Two Duopolies
Combine For More Than A 50 share
Markets Markets Markets Markets

1-10 11-50 51-100 101+
Persons 12+ 10% 18% 28% 21%
Men 18-34 20% 50% 50% 33%
Women 18-34 20% 40% 48% 35%
Men 25-54 10% 20% 38% 25%
Women 25-54 20% 25% 38% 25%
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AL PETERSON

KLSX-FM: From Classic Rocker
To Qutrageous Talker

[ CBS Radio’s format switch no overnight success story

As we approach the end of the *90s, FM Talk stations, while
most definitely growing in popularity, are still outnumbered by
their AM counterparts across America. But back in 1994, not
only were FM talkers few and far betwéen, their success stories

were even harder to find.

One could certainly cite the ear-
ly successes of pioneering FM
Talkers like WLUP/Chicago:
WIJFK/Washington, DC; WXKW/
Trenton (commonly known as
New Jersey 101.5); and WTKS/
Orlando. But the list of truly suc-
cessful FM Talk stations upon
which one could model a new con-
tender to compete in L.A. was
short, to say the least. And Los An-
geles is a market well-known for
having both launched and sunk the
careers of many a broadcaster who
has dared to be different.

The story of KL.SX’s four-year
journey from Rock to Talk real-
ly begins in December of 1994,
Bob Moore had rejoined Great-

er Media (then the owners of

KLSX) as general manager. His
mission? To boldly go where no
FM station in L.A. had gone be-
fore — to seck out a totally new
direction for the badly founder-
ing Classic Rocker. Moore re-
calls, “KLSX was having phe-
nomenal success with Howard
Stern in mornings, but we were
fighting with both KLOS and Ar-
row (KCBS-FM) for about a two
share the rest of the day, which
was a little insane. We knew we
would have to do something

Bob Moore Jack Silver

pretty drastic with the station.
The question was, what?”

Good Business Opportunity

KLSX already knew they had a
winning morning product with
Stern. “What we felt we really
needed to know in order to grow
the station,” says Moore, “was
what other formats were compat-
ible with Howard. Where did
Stern’s listeners go when his
show went off the air? Our re-
search found there were three vi-
able possibilities for KLSX.
Number one was Alternative, a
close second was Talk, and a dis-
tant third was Sports/Talk.”

But with KROQ well estab-
lished as LLA’s definitive Alterna-
tive station, Moore felt strongly

that that format was not the right
route to take. He explains, “We'd
just decided to get out of one
highly competitive radio music
war, so why would we want to
jump right back into another
one? In addition, we knew that in
a music format we’d be restrict-
ed to 11 or 12 commercial units
in an hour. With a Talk format,
we could very comfortably run
16 to 18 units. So. from a busi-
ness point of view, Talk simply
provided us with the best busi-
ness opportunity.”

Obviously, KLSX was jumping
headfirst into a Talk radio market
already dominated by KFI and
KABC. Its plan was to sound
nothing at all like those two high-
ly successful AM Talk stations.
“We knew an entertainment-style
of Talk was the way we wanted to
go,” says Moore. “We wanted a
format style that would also be
compatible with Stern’s morning
show listeners, who are, on aver-
age, around 33 years old. They’re
upper-income protessionals, well-
educated, about 50 to 60% of
them are married with young chil-
dren, and they’re about 60% male.
That was a pretty good picture of
the listener we wanted to target
with KLSX as a Talk station. We
felt that with mornings as a solid
Taunching pad, why not give those
listeners something they could
latch onto and enjoy the whole
day?”

@

We were fighting with both KLOS and Arrow
[KCBS-FM] for about a two share, which was
a little insane. We knew we would have to do
something pretty drastic with the station.
The question was, what?
—Bob Moore

Building The Perfect Beast

For the first four or five months
of 1995, Moore searched for tal-
ent, consultants, and other ele-
ments for the new KLSX. “Some-
time around March of 95, we
hooked up with Walter Sabo as our
consultant,” says Moore. “He had
this vision of a more in-your-face,
nonpolitical, more aggressive style
of Entertainment/Talk. Together,
we began to develop a plan. But
what we all found immediately is
that the kind of talents we would
need were not to be had in abun-
dance. They weren’t just lying
around on the street.”

Some would argue that KLSX
did, in fact, find hosts for the sta-
tion’s initial talk lineup right off
the streets. “Most of the estab-
lished talents we went after were
either under contract or we sim-
ply could not attract them,” says
Moore. “So, we decided to do
something unconventional and
build our own stable of talent.”
That first round of KLSX talkers
included Ken Ober from MTV,
Mother Love, the Regular Guys,
Susan Olsen (best known as
“Cindy.” the littlest Brady from
the hit *70s TV show), and Kato
Kaelin, the world's most infa-
mous house guest! Moore took a
lot of ribbing from his peers in the
industry for the cast of characters
assembled to kick-off KLSX’s
Talk debut. “Sure, in retrospect |
question some of the choices we
made, but that lineup was actual-
ly very successful at doing two
things for KLSX,” says Moore.
“One was to launch the Talk for-

E

mat, and the other was to give us
ingtant notoriety.”

But notoriety did not necessar
ily translate into success for
KLSX. Moore learned the hard
way that not just anybody can be
a good talk host. “Along with
those initial people, over time we
have gone through a tremendous
number of radio and TV profes-
sionals and other celebrities who
have tried to do shows on our ra
dio station.” says Moore. “Be-
cause to find someone who can
sit in a room for three or four

hours and just talk about stuff

that is eye-level to a 33-year-old
on a caller-driven station is tre
mendously difficult. With all due
respect to those who were there
in that initial lineup — because
everyone who has been on
KLSX at one time or another
helped us get to the point where
we are today — while we did
gain initial acceptance in the
Talk radio community, the sta-
tion didn't really start to break
out until we put the Talk radio
professionals in place.”

Finding The Silver Lining

When CBS Radio purchased
KLSX last year to add to their
group of successful L.A. radio
stations, Moore knew he'd final-
ly have the resources he felt were
needed to really get the station on
firm ground. “Mel Karmazin
came in here and told me to go
out and get the best PD and tal-
ents | could find, " says Moore.
“I knew the first thing I needed
was an experienced programming
talent who could really focus
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KLSX and direct us to that 33-
year-old guy we’d been trying so
| hard to target for those first cou-
ple of years. It was actually
[KROQ PD] Kevin Weatherly
who told me, ‘You ought to talk
to Jack Silver.’ Jack’s been a tal-
ent, a PD; he was Rick Dees’ pro-
ducer. He really understands tal-
ent, and he really knows how to
| produce an entire radio station.
All of the shows on KLSX are
very talent-driven. It’s really like
having six moming shows, so you
need someone who is a great pro-
ducer and a visionary. Every in-
‘ gredient we needed for this job,
Jack brought to the table.”

“l was observing the station
from San Diego, where 1 was
living at the time it went Talk,”
says KLSX PD Silver. “And,
frankly, I was in total disagree-
ment with the on-air lineup I
was hearing. Based on my expe-
riences in the early "90s at The
Loop in Chicago [then Ever-
green’s AM 1000 WLUP], I'd
already heard what I believed
was the model for an entertainment-
based FM Talk station, only it
happened to be on an AM radio
station. We had a lineup that in-
cluded Brandmeier, Kevin Mat-
thews, Steve and Gary. and Ed
Tyll. I'd seen this style of radio
work. So when I arrived at
KLSX in August of '98, the mis-
sion was clear to me: Upgrade
the talent after morning drive.”

So, what was it about the chal-
lenge at KLSX that attracted Sil-
ver in the first place? “Well, first,
you've got to remember that I've
never really liked music radio. al-
though I've done some of it in my
career,” says Silver. “I didn't get
into radio for the music, I got into
it because of personalities. What 1
saw at KLSX was an opportunity
to dig my heels in at a new style
of Talk radio station that is going
to be hugely successful. Not to
slight anybody, but a lot of Talk
programmers came up through the
news side of radio, and naturally
that factors into their approach to
a Talk station. My background
made me want to build a station
that features morning show-level
talent all day and then make a Talk
station out of that.”

Bringing In Some Big Guns

Silver’s first move was to get
syndicated talker Tom Leykis
into afternoon drive. “Here was
this great talk talent — who had
previously been very successful
here in L.A. at KFI — doing a
national show that was based in
Los Angeles, but he wasn’t on
the air anywhere in town,” says
Silver. “To me, that decision
was a slam-dunk. Move number
two was getting Jonathon
Brandmeier. When he and Chan-
cellor were unable to come to an
agreement and he became avail-
able, again, it was a very easy
decision. Now, as we talk today,
KLSX has Howard Stern in
mornings, Johnny B. in mid-
days, and Tom Leykis covering
afternoon drive. Add to that
Conway and Steckler, who have
developed a tremendous local
following doing evenings, Ed

Tyll for late-nights, and Nasty-
man handling overnights. In my
opinion, that is a lineup that is
as strong as it gets to go into
battle in this market.”

If KLSX needed a cheerleader
and true believer in the PD’s of-
fice, it has found one in Silver.
One conversation with him clear-
ly reveals his steadfast belief and
his passion for what the station is
developing. “KLSX is poised now
to be the next generation of Talk
radio for guys in their 30s and 40s
into the next decade and beyond,”
he says. “It’s high time that this
station was a cohesive-sounding
unit 24 hours a day. And it’s fair
for CBS to expect the local pro-
gram director to step up and build
upon Howard Stern’s phenomenal
success in mornings with a sta-
tion that has a common thread
that runs throughout the entire
day, even if that thread is simply
that these are all great radio
shows.”

The True Target

Silver is crystal clear on the ex-
act target listener at which KLSX
is aiming. In fact, he’s put it in
writing so that everyone involved
understands that KLSX is target-
ing “a 33-year-old. English-
speaking male who is a working
young father evolving into a Talk
listener. but who spends equal
amounts of his radio listening
time with Alternative and Rock
music stations.” Targeting men
who also still spend significant
amounts of time with music radio
is the key. according to Silver.
“The mistake that many people
have made with FM Talk to date,”
he says, “is to believe that a typi-
cal Talk radio listener is sudden-
ly going to quit listening to Rush
Limbaugh and start listening to
this new breed of Talk stations. I
think the real key here is that the
listener most likely to use KLSX
is not also using KABC or KFI,
rather they are also listening to
KROQ and other Rock or Pop
music radio stations.”

Weekends Or Weak-Ends?

Talk stations in general have
had their fair share of problems
attracting weekend listening, and
FM Talkers are no exception.
Until very recently, KLSX pro-
grammed mostly music on week-
ends, forsaking their talk pro-
gramming altogether. A few
weeks ago Silver changed all
that, and for the first time since
it went Talk in 1995, KLSX is
now doing non-music program-
ming 24 hours a day, seven days
a week (with the notable excep-
tion of Breakfast With The Beat-
les, which Silver says will “nev-
er go away”).

“The original formula for the
station was alternative talk on
weekdays, alternative rock on
weekends,” says Silver. “And
while that might be fine in a mar-
ket that doesn’t have a station like
KROQ in it, you just can’t do that
in L.A. You're simply not going to
make a listener wait six days to
hear the new Pearl Jam!” So, Sil-
ver revamped the weekend pro-
gram lineup to include the usual

_______ wwaww americanradiahistarnscaom

“Best ofs” from Leykis and
Brandmeier, along with what he
calls “specialty shows” that have
outstanding revenue source po-
tential.

“Since listening patterns
change on weekends, we’ve opt-
ed for shows like a great food
show, a travel show, a restaurant
show, a finance show, a comput-
er show, etc. So now, instead of
getting bad rates on weekends for
a weak imitation of KROQ, we
can get good rates for some excel-
lent specialty, lifestyle program-
ming that really fits with the qual-
itative profile of our listeners.”

Locked And Loaded

Although KLSX’s recent past
has been checkered with a num-
ber of hosts who have come and
gone in short order, Silver calls
the current lineup his *“dream
team.” “We're locked and loaded.
I mean, who else do I need?”
asks Silver. “But if anybody
asked me my advice, I'd say
don’t just try to copy KLSX.
We've built 97.1, the FM Talk
Station, for Los Angeles. For ex-
ample, look at *CKG in Chicago,
where the dream team includes
Howard, Johnny B., and Steve

P've never really liked music radio, although
I've done some of it in my career. | didn’t
get into radio for the music, | got into it

because of personalities.
—Jack Silver

Dahl. At WJFK in DC, it’s
Howard, G. Gordon Liddy, and
Don and Mike. So, my recom-
mendation to anyone trying to
build one of these new-style FM
Talk stations is, build a station
that is powerful all day long.
Don’t leave any holes, and, geez,
put professionals on the air. Win
or lose, it’s better to go into bat-
tle with the pros on your side.”

Format Of The Future?

Moore sums things up nicely
when he says, “I think FM Talk is
a format that should be and will be
in every top 50 market in Ameri-
ca within three or four years. If I
was-in virtually any market com-
peting against eight other music

te

stations and had to bet my future
success on Chumbawamba’s
follow-up record or have an oppor-
tunity to pick up Stern or Leykis
or Brandmeier and have a format
and a unique position all to myself
that could run 16 to 18 commer-
cial units an hour, it wouldn’t re-
ally be a tough choice to make.”

TALK BACK TO R&R!

If you have questions or com-
ments that youd like to add,
call Al Peterson at (619) 486-
7559, fax (619) 486-7232, or
e-malil alpeterson@acl.com.

Make Eve

For more information on their availability in
your market, call Rich Wood or Ron Nahoum
at (212) 642-4533 or Skip Joeckel in our
Western office at (719) 579-6676.

They’re world class, entertaining, experts in ddily features that
create premium inventory for you and results for advertisers.

ry Minute Count!

Dr. Joy Browne- Real Personal Issues with a Real Psychologist.
Always Fresh (not warmed over excerpts from her show)

The Dolans— Contemporary Consumer Issues and Money

Dr. Ronald Hoffman— Today’s Lifestyles and Health

Phil Lempert- “The Supermarket Guru” Shopping Smart and Safe
Warren Eckstein— Pets. Who Owns the Place- You or Your Pet?

RADIO NETWORK
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Radio ‘Adores’ New Pumpkins

[J New album’s more introspective side offers challenges to Virgin, radio

Taking a left turn — it’s something most superstar artists
end up doing at some point in their career. Sometimes it’s a
calculated move, designed to put distance between the current
record and a previous body of work. In other instances, it’s
more instinctive, with the individual or group merely wishing

to explore new territory. Usually, it’s a mix of the two.

But when that
turn occurs at the
right time in the
music cycle, it
can be magic. In
the '90s, it was
U2's Achrung
BabvandREM's §
Automatic For
The People. And
a valid case can
be made for
Dave Matthews
Band's Before These Crowded
Streets.

The same thing is poised to
happen with the new Smashing
Pumpkins album, Adore. a disc
that captures — from beginning
to end — a softer. more adult side
of the band. The rage of Mellon
Collie And The Infinite Sadness
has been replaced by a sense of
introspection.

In a recent interview with The Los
Angeles Times,
frontman Billy .
Corgan ac- m
knowledged the
changes and said
the album was
meant to distance
the band from the
grunge scene and
explore “new
ideas and new
sounds.” It was
the band’s way of
saying, he ex-
plained, “good-
bye to the grunge
era.” He later not-
ed, “The idea
was to get away
from rock as we
knew it ... to find
something equally dynamic, but
fresher.”

New Music, New Challenges

Yet a new direction offers
multiple challenges: to the art-
ist, who crafts the material with
the hope that it will connect
with fans; to consumers, who
naturally can only compare the
new with the old: to program-
mers, who must balance artistic
merit and Arbitron; and to label
promotion execs. who must
make sure the artist’s voice gets
heard on radio. Not surprising-
ly. all of these have come into
play in marketing and promot-
ing Adore.

Michael Plen

Adore is a more adult
Smashing Pumpkins.
And we’re slowly
becoming a more
adult, adventurous,
Modern AC station,
so we won’t have
a problem with
playing a lot of
what’s on the album.
— Paul Kriegler

Alex Luke

Virgin Sr. VP/Promotion Mi-
chael Plen first heard a sample of
the new album at an international
meeting in New York. “We heard
five songs — “To Sheila,’ ‘Perfect.”
and ‘Pug’ among them — and it
was pretty evident the minute we
heard them that they were amaz-
ing.”

Like many people. Plen was
braced for something left of center.
*I'd heard rumors along the way to
be ready for a dif-
ferent Pumpkins
record. but when I
and the rest of the
company heard it.
nobody really
thought it was
drastically differ-
ent. Everybody
recognized it as a
great progression
of an artist and
group who are re-
ally in touch with
themselves.”

Feed The Core

Nevertheless,

the record compa-

T m ny realized it had

a new challenge

on its hands. Plen continues, “As

happens with any artist who has

reached the stature of the Pump-

kins, there was an initial discussion

as to how quickly we wanted to
play the mass-appeal game.

“The consensus pretty much
from the beginning — which is
something we learned as market-
ers — was that we should re-
establish the core. There’s no
sense in running as fast as we can
to give the Pumpkins a hit pop sin-
gle. That’s a short-term, meaning-
less exercise that can immediate-
ly gratify the record company and
the artist at the expense of the long
term. You start the game quicker,
but it ends quicker.

Garett Michaels

“With the new album, it was
pretty evident that ‘Ava Adore’ was
the smash song with which to start
the record. We never formalized a
plan for Pop radio. It’s always been:
This is the track t6 focus on and es-
tablish at Rock and Alternative, and
if the other for-
mats come to
‘the record, that’s
good. But my
4 impression is

that they proba-
bly won’t.

“The album
was shipped to
every format
with the inten-
: tion of telling
Paul Kriegler people. ‘Here's
an amazing album full of all kinds
of songs. Just take it home and en-
Joy it. There’s no pressure about
what’s going to be shoved down
your throats. We have some ideas
about future singles, but we’d also
like to hear yours.””

It’s a prime example of simply
letting a superstar’s music do the
talking. “No attempt has been made
to do kitschy promotions around
the launch of this record,” says
Plen. “Virgin’s and [Pumpkins
management] Q Prime’s approach
on a promotional level has been to
play to the greatness of the music
and try to avoid all the trappings of

a big hype.”
Parallels With R.E.M.

Helping a rock band as it grows
to star status is a road Plen has trav-
eled before, having worked with
R.E.M. during his tenure with IRS.
*“The comparisons between the acts
are almost the same, although the
Pumpkins took oft and sold quick-
er. But they shared the same men-
tality — no compromise to their art.

“Both artists took creative input
along the way, and they never made
you feel like you had to ask for it.
With R EM., it was, ‘We make the
record. You can’t do any remixes,
but you can have 100% say in what
you want to put out.” With the
Pumpkins, it’s more like, ‘Here's
the record, and here’s what we’d
like to release. We have a pretty
strong feeling on what that is, but
give us your input.” And in some
cases we've collaborated back and
forth. I think ‘1979 wasn’t sup-
posed to come out as early in Mel-
lon Collie’s life, but radio gravitat-
ed toward it and made a great
enough case that Billy said, “Why
stop the momentum?””

Given the nature of the music
and the stature of the band. many
people agree it’s going to be inter-
esting to see how radio reacts. “*Vir-

The consensus pretty much from the
beginning — which is something we
learned as marketers — was that we
should re-establish the core. There’s no
sense in running as fast as we can to give
the Pumpkins a hit pop single.
— Michael Plen

gin will attempt to release every
genre from this record,” says Plen.
“Our intention is not to stay with
just the obvious.”

That includes the haunting
acoustic ballad “To Sheila.”” As Plen
notes, “I wouldn’t be surprised if
that song becomes one of the suc-
cesses of this album. If we don’t
take left turns on this record, we
won’t reach the maximum of what
this record could be.”

On the radio front, Alternative has
already jumped behind “Ava Adore.”
with Rock, Active Rock. and Adult
Alternative following suit. And
many programmers like what they
hear on the rest of the disc.

Alternative Climbs Aboard

Comments WKQX/Chicago PD
Alex Luke, “There isn’t an artist
who is more important to us. We've
already put ‘Pug’ and ‘Perfect’ in
over and above ‘Ava Adore.” The
Smashing Pumpkins are one of
those artists that people expect us
to play, so we don’t get a lot of
phone reaction on the front end. It’s
the same thing with the Dave Mat-
thews Band and Pearl Jam.

“But based on conversations
from people in the building who
have spent time
with the album m
and some of the
calls from listen-
ers, people seem
to be really into
the record as a
whole. It's really
going to be inter-
esting to see
which songs real-
ly connect, be-
cause texturally
there are a lot of
things that are
playable.”

Luke likes what
he hears when it
comes to the more
electronic ele- i -
ments of the al-
bum. “They really started to exper-
iment with that, and it’s all over this
album. They really pulled it off.”

Another big plus: format exclu-
sivity. “There are a handful of
songs that can be unique to this for-
mat. ‘Pug’ could be one of those
songs. There is going to be a nice
window where we can own a lot of
these songs — and we would be
doing a disservice if we don’t.”

Over at pop-leaning Alternative
WPLT/Detroit, PD Garett Mi-
chaels has shied away from “Ava
Adore.” Nonetheless, he’s a fan of
several other cuts on the album,
“Overall, the album is very intrigu-
ing. It’s very subtle and doesn’t hit

There are a handful of |;
songs that can be
unique to this format.
‘Pug’ could be one of
those songs. There is
going to be a nice
window where we can
own a lot of these
songs — and we
would be doing a
disservice if we don’t.
— Alex Luke

warding once you do. From a ra-*%
dio standpoint, ‘Perfect’ and g
‘Daphne Descends’ are the two ¥
that stuck out.” .
Michaels agrees with those who
think Adore will be a challenging’
record for a variety of formats. “It’s ,_,‘
a gamble for them as a band. But i
music is growing in such a way —
and it’s one of the reasons why we
went the way we did at our station
— that alternative doesn’t have to
mean active rock. One of the great
things about this record is that Ac-
tive Rock stations will find it even £
more challenging, since many of ¥
them are playing more rocking mu-
sic right now. This is one that Al-
ternative and even some Pop sta-
tions can own.” .
To that end. Pop/Alternative Hot -
AC KOZN/Kansas City PD Paul
Kriegler says the album comes :
along at a perfect time — no pun *
intended — for “Alice™ types of 3]
stations. “Adore is a more adult .
Smashing Pumpkins. And we're
slowly becoming a more adult, ad-
venturous, Modern AC station, so
we won’t have a problem with *;
playing a lot of what'’s on the al- 3
bum. | even

think "Perfect’

will be a Top 40

“They have to
stand as one of
the most prolific
bands of the
9s.  They've
turned out great
music time after
time. Each al-
bum stands on .
its own.” -

As for the *
Pumpkins zig-
ging instead of 7
zagging when it
comes to the
m music on Adore,

Michaels notes,
“Every great band has that magi-
cal time in their career when they
have one album that does it. For -
Michael Jackson, it was Thriller. #
For Bruce Springsteen, it was .
Born In The USA. For the Pump- s,
kins, maybe it was Mellon Collie.
Who knows? But it's hard to top
those monster records. U2 might -
never have another record as big as
The Joshua Tree, but they grew by
leaps and bounds with Achtung
Baby, and I'm one of those fans
who thinks Achting Baby is a bril-
liant record. It didn’t sell as well -_ |
as Joshua Tree, but artistically it :
was right on the mark. The same
could be said for Adore.” 5
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SOUND DECISIONS

Alternative, Rock Get ‘High’ On Elekira’s Feeder

The second time around is prov-
ing to be the charm for the Elektra/
EEG trio Feeder, whose latest sin-
gle, “High,” continues to climb the
Alternative chart and is steadily win-
ning over programmers at Active
Rock and Rock.

The British trio’s second track
from the album Polythene is being
played at major Alternatives includ-
ing WXRK/New York, WBCN and
WFNX in Boston, KZON/Phoenix,

away by the shows.”

Fortunately, Elektra won out. Rit-
ter remembers, “To their credit, they
made a decision very quickly. They
didn’t muck around.”

Interestingly, “High” wasn’t on
the UK release or the album Elektra
was going to put out in the U.S. “The
album was already finished. Around
September they played me ‘High,
and I went, ‘This has to be on the
record.”” The decision is proving to
be a fortuitous one, given ra-

Feeder

dio’s reaction.

Elektra began setting up
the band and album at radio,
retail, TV, and the press in the
fourth quarter. Part of that ef-
fort included a 10-minute vid-
€o documenting the band’s
performance at a concert in
Reading, Great Britain, where
the group shared the stage with
the likes of the Foo Fighters
and Metallica. Sr. Director/
Marketing Dane Venable
notes, “The first visual image
we wanted people to see was
their success.”

As for radio, the label
kicked off the project in Janu-

KPNT/St. Louis, KTBZ/Houston,
KNDD/Seattle, WEND/Charlotte,
KOME/San Jose, KNRK/Port-
land, WLUM/Milwaukee, KNRX/
Kansas City, WRZ X/Indianapolis,
and WRAX/Birmingham. Key Ac-
tive Rockers supporting the song in-
clude WAAF/Boston, KEGL/Dal-
las, WXTB/Tampa, WMMS/
Cleveland, WLZR/Milwaukee,
KQRC/Kansas City, and WRCN/
Long Island.

Portsmouth, England-based Feed-
er formed in *94 and about cone year
later signed to Echo Records, home
to acts like Mono and Baby Bird. A
favorite among Great Britain’s bur-
geoning surf/skateboard crowd, the
band released two EPs to critical ac-
claim, Two Colours and Swim, yet it
wasn’t until *97 that the band started
getting noticed in the U.S,

Elektra Director/A&R Nina Rit-
ter inked the band about one year
ago after a heavy bidding war. “An
A&R rep from Echo came by out of
the blue and played me some of their
music.” recalls Ritter. “Their album
had been out for a while in the UK,
but they weren’t really making any
noise at the time. When I heard the
songs, I was instantly enamored with
the quality of the songwriting.”

A trip to the UK by Elektra A&R
execs to see Feeder live proved the
band could deliver onstage. But once
word got out that Elektra was inter-
ested — and after a little lobbying
by Echo — the mad rush to sign the
band was on. “Around the middle of
last year, Echo put on two showcas-
es in New York, and a lot of us from
the company went. There were a lot
of other labels there as well. Every-
body at our company was blown

ary, servicing the song “Ce-
ment” at Alternative, Active Rock,
and Rock. Sr. VP/Promotion Greg
Thompson comments, “We knew
‘High’ was a great track, but we want-
ed to put ‘Cement’ out to show peo-
ple they definitely were a rock band.”

While that track made some in-
roads — more so at Active Rock —
programmers eventually began grav-
itating toward “High.” Thompson
notes, “We accomplished a lot with
‘Cement,” but there was a buzz
among the CBS guys and other pro-
grammers who were raving about the
record. A lot of them popped it on,
and that’s great, because radio found
this track.”

One Alternative programmer
who’s been a huge fan is KNDD MD
Kim Monroe, who credits another
label’s local rep for turning her onto

the song. “That person played it off
an import disc around January. I'm
such a sucker for Brit pop that I went
absolutely nuts. It’s a cool summer
song. It has been getting a huge
phone response, and the sales are just
beginning to kick in.”

While KNDD held off from play-
ing “Cement,” Monroe continued to
lobby for “High.” She notes, “It was
around March, and the band was
coming through, so I insisted that
[PD Phil Manning] see the show. He
was floored.”

KNDD recently moved the song
into power rotation and has conduct-
ed its first callout on it. Monroe ob-
serves, “The research is really strong.
A lot of people thought the song
might research only with women, but
with the boys it’s even stronger. Peo-
ple don’t know who the band is just
yet, but they sure know the song.”

In addition to the growing radio
story, Elektra also will benefit from
the song being chosen as the lead
single from its own soundtrack to the
Columbia/TriStar movie Can 't Hard-
Iy Wait, which stars Parry Of Five
actress Jennifer Love Hewitt. Love
Hewitt introduced the movie and
video on June 10 on MTV.

On the retail front, Elektra has
moved Polythene front and center
once again. The band, which per-
formed with Everclear in March and
April, recently landed an opening
slot on Candlebox’s forthcoming
tour. Venable notes, “When the band
was touring with Everclear in March
and April, we did things like putting
it on sale and getting it on listening
posts to make sure it was visible.
Now that ‘High’ is climbing the
charts, the band’s on the Candlebox
tour, and the movie’s coming out,
we’re doing the same thing again.”

Feeder will be doing a variety of
radio shows as well as performing
during R&R Convention 98 at the
“Current Challenges Facing the Al-
ternative Format” session, Thursday,
June 11 at 3pm.

DRIVING PAST PLATINUM — Capitol and Radiohead celebrate the plati-
num certification for the band's album OK Computer and the release of the
new EF, Airbag/How Am | Driving? Shown (I-r) are Capitol Sr. VP/Sales
Joe McFadden; EMI Recorded Music North America Deputy President Roy
Lott; Capitol Sr. VP/A&R Perry Watts-Russell; Radiohead's Colin Green-
wood; Courtyard Management's Bryce Edge; Radiohead’s Jonny Green-
wood, Thom Yorke, and Ed O'Brien; Capitol President Gary Gersh; Court-
yard Management's Chris Hufford; Radiohead’s Phil Selway; Capitol VP/
Marketing Rob Gordon, Parlophone Director/A&R Keith Wozencroft; and
Capitol VP/Alternative Promotion Brian MacDonald.

~ Pumpkins’ Tour

. Benefits Charities .

The Smashing Pumpkins officially kick off their
13-city, 14-show North American tour on June 30
in San Francisco. The
band, which is cele-
brating its 10th year
together and touring
in support of the new
album Adore, will do-
nate all ticket sales to
designated local
youth-oriented chari-
ties. As frontman Bil-
ly Corgan notes in a
written statement,
“With this tour and in
choosing these spe- — —————=
cific charities, we believe it is very important not
just to lend our name, but also to give our money.
Each organization has such a positive impact in the
community, we wanted to shine the spotlight on their
work.” The performances will be held at small ven-
ues, such as the Grand Ole Opry in Nashville, the
Orpheum Theater in Boston, and the Fox Theater
in Atlanta. Other stops include Detroit, Dallas, Hous-
ton, Toronto, Philadelphia, Washington, New York,
Charlotte, and Miami. Meantime, the band has con-
firmed four H.O.R.D.E. dates: July 14 in Bonner
Springs, KS; July 15 in Oklahoma City; July 21 in
Cuyahoga Falls, OH; and July 22 in Cincinnati

In other tour news, Van Halen has unveiled its
summer tour, which bows on July 3 in San Diego
and wraps up on September 5 in East Troy, WI |,
The Beastie Boys are in the midst of planning a
brief North American tour in July and August. More
dates are planned for the fafl. Performances so far
are slated for Seattle, Vancouver, Portland, Salt
Lake City, Denver, Kansas City, St. Louis, Minne-
apolis, Milwaukee, and Chicago ... Third Eye Blind
is putting the finishing touches to another major
U.S. tour that's set to begin on June 25 in Bing-
hampton, NY ... Multipiatinum classical vocalist
Andrea Bocelli embarks on his much-anticipated
North American tour on July 17 in Pittsburgh ..,
Sheryl Crow has opted out of her five performanc-
es at this year’s Lilith Fair tour, citing a need to
spend more time at home and “regroup.”

« - Raitt Gets Wired To Web

Bonnie Raitt has joined the growing list of es-
tablished artists offering previously unreleased re-
cordings on the Internet for free. Beginning on
June 15, for a limited time, Capitol Records
will offer a CD-ROM with
additional songs featur-
ing Raitt singing with Lit-
tle Feat (“Coid, Cold,
Cold”), Randy Newman
(“Feels Like Home"), and
Ruth Brown (“I'm Gon-
na Move To The Qutskirts
Of Town”). Check out
hollywoodandvine.com/bonnieraittfor more details,

This 'n’ that: Producer extraordinaire Glen Bali-
lard (Alanis Morissette) has signed Elvis Pres-
ley’s daughter, Lisa Marie Presley, to his label,
Java Records. Presley, Lisa Marie that is, wilt
begin recording in January '99 ... White Zombie
frontman Rob Zombie is putting the finishing
touches to his first solo album, slated to hit retail
in August ... Luther Vandross will make his Vir-
gin Records debut on August 11 with the album
I Know. The 12-song set features performances
by Stevie Wonder, Cassandra Wilson, and Bob
James ... Former Sex Pistol John Lydon (a.k.a
Johnny Rotten) will bow his own half-hour TV
show, Rotten Television, later this year on VH1.

Smashing Pumpkin;

Bonnie Raitt

waany americanradicohictaorn, cam
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CALVIN GILBERT

The Hits Just Keep On Comin’

T Alook at the music played by an R&R Station of the Year nominee

Truly great Oldies stations emphasize air talent and strong
production values, but you’ve gotta have the music. Of course,
the music you’ve “‘gotta have” can vary from market to market.

Next week’s issue will feature the
Oldies/Classic Rock winners in the
R&R Industry Achievernent Awards,
which will be announced today
(June 12) during R&R Convention
’98 in Los Angeles.

With WCBS-FM nominated in
the Oldies/Classic Rock Station of

1. Five Satins InThe Still Of The Night

1955

Penguins Earth Angel 1955

Mello-Kings Tonite-Tonite 1957

Skyliners Since | Don’t Have You

1959

Bobby Darin Mack The Knife 1959

Duprees You BelongTo Me 1962

Four Seasons Rag Doll 1964

Elvis Presley Can't Help Falling In

Love 1962

9. Elvis Presley Love MeTender 1956

10. Elvis Presley Jailhouse Rock 1957

11. Crests 16 Candles 1959

12. Elvis Presley Don’'t Be Cruel 1956

13. Platters My Prayer 1956

14. Jay & The Americans Cara Mia
1965

15. Dion Runaround Sue 1961

16. Four Seasons Sherry 1962

17. Elvis Presley The Wonder Of You
1970

18. Flamingos | Only Have Eyes For
You 1959

19. Rolling Stones Satisfaction 1965

20. Ronettes Be My Baby 1963

21. Dion &The Belmonts Teenagerin
Love 1959

22. Dion The Wanderer 1962

23. Danleers One Summer Night
1958

24. Earls Remember Then 1962

25. Danny &The Juniors At The Hop
1958

Sl S

® N oo

the Year category — and in light of
its Rock "N’ Roll Radio Greats Re-
union Weekend — it seems like a
splendid time to look at the music
that has helped the station retain its
powerhouse status in America’s top
market.

Other nominees for Oldies/Clas-
26. Del-Vikings Whispering Bells 1957
27. Del-Vikings Come GoWith Me 1957
28. Marcels Blue Moon 1961
29. Don McLean American Pie 1972
30. Elegants Little Star 1958
31. Little Anthony & The Imperials

Tears On My Pillow 1958
32. Diamonds Little Darlin’ 1957
33. Chuck Berry Johnny B. Goode 1958
34. Bill Haley & The Comets Rock

Around The Clock 1955
35.Del Shannon Runaway 1961
36.Beatles Yesterday 1965
37. Simon & Garfunkel Bridge Over
Troubled Water 1970
Platters Smoke Gets In Your Eyes
1959
Frankie Lymon &The Teenagers
Why Do Fools Fall In Love 1956
40. Platters OnlyYou 1955
41, Percy Faith Theme From A Summer

Place 1960
42. Association Cherish 1966
43.Drifters Under The Boardwalk 1964
44. Dion & The Belmonts | Wonder

Why 1958
45.Gene Chandler Duke Of Earl 1962
46. Doors Light My Fire 1967
47.Shirelles Will You Love Me

Tomorrow 1961
48.Elvis Presley Hound Dog 1956
49. Beatles | Want To Hold Your Hand

1964
50. Temptations My Girl 1965

38.

39.

sic Rock Station of the Year include
Oldies KRTH/Los Angeles and
WMIT/Cleveland, along with Clas-
sic Rock WFBQ/Indianapolis and
WLKH/Milwaukee.

The following list is compiled
freom WCBS-FM’s “Top 500 Songs
of All Time.” For the remaining 425
titles — along with a separate list
of “The 101 Top Doo-Wop Songs
of All Time” — check out the sta-
tion’s website at wwwiwebsfm.com.

51 Excellents Coney lsland Baby
1962

52. Righteous Brothers You've Lost
That Lovin’ Feelin’ 1965

53. Skyliners This | Swear 1959

54.Chubby Checker The Twist 1960

55. Fats Domino Blueberry Hill 1957

56.AngelsTill 1962

57.Platters The Great Pretender 1956

58.Beatles Hey Jude 71968

59.Chancels Maybe 1958

60. Brooklyn Bridge The Worst That
Could Happen 1969

61.Four Seasons Dawn Go Away 1964

62. Channels The CloserYou Are
1956

63. Tokens The Lion Sleeps Tonight
1961

64. Roy Orbison Oh! Pretty Woman
1964

65. Charts Desirie 1957

66. Randy & The Rainbows Denise
1963

67. Safaris Image Of A Girl 1960

68. Five Satins To The Aisle 1957

69. RitchieValens Donna 1959

70. Capris There’s A Moon OutTonight
1961

71.Dubs Chapel Of Dreams 1959

72.Moonglows Sincerely 1955

73. Elvis Presley Are You Lonesome
Tonight 1960

74. Tymes So Much In Love 1963

75.Dubs Could This Be Magic 1957

NY Legends Gather For Reunion Weekend

everal New York radio legends are heading back to fa-
miliar terrain for the Rock "N’ Roll Radio Greats Re-
union Weekend, taking place June 13-14 in Central Park.
To highlight the air personalities’ reunion, WCBS-FiM/New
York is also tossing in a free concert featuring two of Oldies
most enduring musical acts, Little Anthony & The Imperials

and Johnny Maestro & The Brooklyn Bridge.

WCBS morning man Dan Daniel — one of the original WMCA/New
York “Good Guys” — will host Saturday’s (June 13) two-hour live remote
from the Central Park Summer Stage concert. Cousin Brucie will be there
to help kick off the 3pm show.

The festivities actually begin today (6/12), when Little Anthony and Johnny
Maestro appear at the Hard Rock Cafe to donate personal memaorabilia to
the club’s extensive collection.

Throughout the weekend, WCBS airshifts will be filled by the iegends,
including current station personalities Harry Harrison and Dan Ingram.
Pre-recorded tributes to the late Alan Freed, Murray The K, Wolfman Jack,
and Charlie Greer will also be presented.

The special guests working airshifts this weekend are particularly im-
pressive. The list includes:

» Herb Oscar Anderson: After starting his career in 1957 on WABC/
New York, Anderson joined the Good Guys at WMCA in 1958 before re-
turning to WABC. His New York radio career also includes stints at WHN
andWOR.

¢ Dean Anthony: With the nickname “Dino On Your Radio,” Anthony
was one of the WMCA Good Guys from 1964 until 1971. A veteran whose
New York career includes stints atWHN, WAPP, andWTFM, Anthony cur-
rently serves as PD and midday host atWHLI-AM/Long Island.

* Ed Baer: Another original WMCA Good Guy, Baer served as the sta-
tion's midday host and remained on the early morning show until the sta-
tion flipped to Talk. He now reigns as the “King of the HudsonValley” during
his midday shift on WHUD-FM/Peekskill, NY.

« Alan Fredericks: From 1960 until 1964, Fredericks’ Night Train show
on WADO/New York was a prime outlet for the doo-wop music that remains
a staple of New York Oldies radio. Fredericks often fills in for Don K. Reed
onWCBS' Doo Wop Shopwhen he's not working as VP/Editorial Director
of CahnersTravel Group.

» “Jocko” Henderson: One of the first rock 'n’ roll air personalities in
the '50s, Henderson hosted the Jocko And The Rocketship Show onWADO/
New York. Describing his signature as“rhythm talk,” many have referred to
him as the original rapper. These days, Henderson markets a successful
line of educational audiocassettes and books that feature rhythm and rap.

* Hal Jackson: Celebrating his 59th year in broadcasting, Jacksen made
history in the ’50s by being the first personality to have
three daily shows on three different New York-area sta-
tions: WABC, WMCA, and WNJR/Newark. The first
minority broadcaster inducted into the NAB Hall of
Fame, Jackson now hosts the Sunday Morning Clas-
sics show onWBLS.

« Chuck Leonard: A New York radio veteran, Leonard
established his career at WABC and later found addi-
tional sucoess a5 afternoon host at Kiss-FM in New York.

* Scott Muni: Starting his career at WMCA, Muni
was a mainstay of New York's WABC and WOR-FM in
the mid '60s. In 1968, he moved to WNEW-FM, where
he remains today.

Scott Muni

]

R G e e
o vxs.o.vvog.oa.'pr'cx i
ot

v

Chitago

e o «\‘&k e

“\o‘i i M\ﬁ:\ﬁﬁm

e ouwxww—g&g“m-@
e e e
S H

wm»mm@-«gz% @Mﬁmﬁ, e
. e e

s’fJ __ E

Eustcrn

these and over 100+
stations have aiready
signed on

*

Fresh ways to image oldies stations:

* Promo and ID Beds

* Punctuators ¢ Stagers

e Listener Reactions * Promo Parts

PRODUCTION PARTS

Tons of special work parts:

* Year Collages °* Song Setups
e Artist IDs * Birthday Greetings
e Special Weekends * Features

.
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=——= RADIO TODAY

ENTERTAINMENT

You get a 100 Track Kick-Off Kit and
a Brand New CD Every Two Weeks!

Make your oldies station glitter with GOLDMINE Production Parts! Call Radio Today at (212)581-3962
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. R&R'’s exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

— TOTAL PLAYS —

W TW ARTISTTITLELABEL(S) ™ W STATONSAODS
+ @ NATALIE IMBRUGLIA Tom (RCA) 1810 1803 390 The talent pool seems to be prefty shallow right now. We did what
many other PDs are doing and put together a morning show of two
E 0 FASTBALL The Way (Hollywood) 1795 1729 4o people who didn’t know each other at all. They’ve only been
s € ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 1714 1689 370 fOQethr since last |:nogfh bﬁf we re;lr:ady sgemg good things i ;n
« @ GOO GOO DOLLS Iris (Warner Sunset/Reprise) 1707 1541 400 L viiessorhabout et angiljers’s lreer dadiilrd-br-
5 @ MATCHBOX 20 Real World (Lava/Atlantic) 1575 1510 410 More times than not lately, people are having to build morning
» @ NATALIE MERCHANT Kind & Generous (Flektra/EEG) 1368 1252 410 fyh;’e”f g5 Sl d*zi?g;ecmga'ggi L sl Sl ggerssggg"fv |
s 7 MARCY PLAYGROUND Sex And Gandy (Capitol) 1342 1437 350 member and have them stay true to those characters, and you have |
have the right balance. Unless you hire a team that’s been
% 7 @ EDWIN MCCAIN I'll Be (Lava/Atlantic) 1318 1286 34/ e 9 Y
together for several years, you have to take a long time to educate
o € SARAH MCLACHLAN Adia (Arista) 1314 1168 36/ § them on who they are and who the target listener is.
13 ) SEMISONIC Closing Time (MCA) 1051 960 372 Wcu;fh alIdPopI/AIfernahves still belr\mﬁ/ so niw, the i‘ltrasfi:thmgzi wedneed
. to do is develop a music image. We took a year before deciding on
0 11 WALLFLOWERS Heroes (Epic) 1008 1022 380 a morning show, which is okay if you're developing a music image.
1 1 CHERRY POPPIN’ DADDIES Zoot Suit Riot (Mojo/Universal) 938 988 34D As in any other format, the Pop/Alternative Hot AC morning show is
, ) a foundcmon Music’s an important thing, but, unlike many ACs,
14 13 THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 937 938 271 ; we’re not a jukebox during the day. We’re stations that have
L @ EVERCLEAR | Will Buy You A New Life (Capitol) 923 852 333 ‘ gﬂlfude " and that doesn’ f.rpecm a r;legcmve attitude. We have an
. air of fun and our personalities aren’t liner-card readers. |
15 MATCHBOX 20 3am (Lava/Atiantic) 866 1010 26 v When we're Iookmg at personalities throughout the day, we better ‘
16 ) VONDA SHEPARD Searchin’ My Soul (550 Music) 839 830 260 have a strong morning team as well. You might be able to exist
@ SISTER 7 Know What You Mean (Arista Austin/Arista) 753 695 22 LT S T e BRI
17 18 GREEN DAY Time Of Your Life (Good...) (Reprise) 617 699 191
19 19 PAULA COLE Me (/mago/WB) 511 676 180 Kevin Callahan is PD of Pop/Alternative Hot AC 'WMBX Mix 102.3/
20 20 SAVAGE GARDEN Truly Madly Deeply (Columbia) 480 578 150 geiigim Beach.

— — - %

Forward-thinking executives lend their perspectives about
Pop/Alternative music and formatics each week.

RR.

This chart reflects airplay from June 1-7. Songs ranked by total plays. Contributing stations combine
from the Custom Chart function on R&R ONLINE. © 1998, R&R Inc.
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New & Aclive Contributing Stat:ons

TORI AMOS Spark (Atlantic) | SMASH MOUTH Can't Get Enough (Elektra/EEG) KPEK/Albuguerque, NM (HAC) KMXB/Las Vegas, NV (HAC) WINERachester, NY (HAC)
Total Plays: 452, Total Stations: 23, Adds: 2 Total Plays: 214, Total Stations: 16, Adds: 8 KAMX/Austin, TX(HAC) | WUIR/Lang island, NY (Al1) KZZ0/Sacramento, CA (HAC)
| KLLY/Bakersfield, CA (HAC) KYSR/Los Angeles, CA (HAC) WALC/S!. Louis, MO (HAC)
ALANA DAVIS Crazy (Elektra/EEG) | MEREDITH BROOKS Stop (Capitol) WEMX/Boston, MA (HAC) WPNT/Milwaukee, Wi (HAC) WVRV/St. Louis, MO (AA)
Total Plays: 286, Total Stations: 19, Adds: 3 | Total Plays: 185, Tota! Stations: 16, Adds: 0 WLCE/Buffalo, NY (HAC) K0SO0/Modesto, CA (HAC) KENZ/Salt Lake City, UT (AA) ‘
WLNK/Charlotte, NC (HAC) KCDU/Monterey-Salinas, CA(HAC) KFM8/San Diego, CA (HAC)
DAVE MATTHEWS BAND Stay (Wasting Time) (RCA) | BILLIE MYERS Tell Me (Universal) WTMX/Chicage, IL (HAC) WPTE/Norfolk, VA (HAC) KLLC/San Francisco, CA (HAC) \
Total Plays: 285, Total Stations: 17, Adds: 4 Total Plays: 182, Total Stations: 13, Adds: 3 WXEG/Dayton, OH (Alt) WSHE/Qrlando, FL (HAC) KRUZ/SantaBarbara, CA (HAC)
. KALC/Denver, CO (HAC) WPLY/Philadelphia, PA (Alf) WHPT/Tampa, FL (AA)
BARENAKED LADIES One Week (Reprise) VERVE Lucky Man (Hut/Virgin) KXPK/Denver, CO (AA) KZON/Phoenix, AZ (Alt) WSSR/Tampa, FL (HAC)
Total Plays: 247, Total Stations: 14, Adds: 5 Total Plays: 164, Total Stations: 9, Adds: 1 WPLT/Detroil, M1 (Ait} ‘ KZZP/Phoenix, AZ (HAC) WMBX/West Palm Beach, FL (HAC)
i R . KVSR/Fresno, CA (HAC) WDRV/Pittsburgh, PA(HAC) ‘ WXLO/MWorcesler, MA(HAC)
SHANIA TWAIN You're Still The One (Mercury) | B-52'S Debbie (Reprise) WKSWGreenshoro, NC (HAC) KBBT/Portland, OR (HAC) ‘ o
Total Plays: 227, Total Stations: 11, Adds: 2 | Total Plays: 156, Total Stations: 12, Adds: 0 WKZL/Greensbara, NC (HAC) WOCG/Raleigh, NC(CHR/P) 41 Total Stations
KOZN/Xansas Clty, MO (HAC)
Songs ranked by total plays HAC-Hot AC Alt-Alternative AA-Aduit Alternative CHR/P-CHR/Pop

heather noval
|ondon rain (nothing heals me like you do)'i

EARLY BELI‘EVERS

BMX/BOSTGN KFOG/SAN FRANCISCO = KBKS/SEATTLE ‘
: KXRK/SALT LAKE CITY KKZN/DALLAS
‘WPTE/NORFOLK WRLT/NASHVILLE
CIDR/DETROIT
WEND/CHARLOTTE

n
£
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CHR/POP REPORTERS

Stations and their adds listed alphabetwally by market

June 12, 1998 R&R ® 53

WFLY/Albany, NY
DM: Michael Morgan
PD: Rob Dawes
MD: Ron Witliams
COLOR ME BADD “Remember”
INNER DIRCTE anam

BILLIE MYERS “Te
SPARKLE CZMHI

KQID/Alexandria, LA

PD: Kahuna

APDMD: Jay Stevens
SPARKLE “Caretul”

JENMFER PX!GE “Crush™
%EAMNOUSE “Stay”

WAEB/Allentown, PA
PD: Brian Check
MD: Chuck McGee

98 DEGREESIS WONDER “True®

E1SS “Boo
SEMISONIC Cmslnq

KQIZ/Amarillo, TX

PD: Eric Stevens
SMASH MOUTH “Can't™

KGOT/Anchorage, AK
DM: Mark Murphy
PD: Paul Walker

COLOR ME BADD “Remember”
ROD STEWART “0oh”

WSTR/Atlanta, GA
PD: Dan Bowen

MD: J.R. Ammons
22 DAVE MATTHEWS BAND *Stay”
ROD STEWART “Don”

WAYV/Atlantic City, NJ

PD: Tommy Frank

APDIMD Paul Kelly
JEN“IFER PAIGE “Crush”

HARVEY DANGER *Flagpote”
LIONEL RICHIE “Time”

WZNY/Augusta, GA
PD: Bruce Stevens
MD: Michael Chase

5 SRANDY & MONICA “Boy"
ALANA DAVIS *Crazy”
WILL SMITH “Twa”

KHFI/Austin, TX
PD: Krash Kelly
MD: Lestie Basenberg

WILL SMITH “Two™

WXYV/Baltimore, MD
PD: Dave Ferguson
APD: MD Throbb

7 SPARKLE “Careful”
7 SUUTHSVDE CONN X “Rarze*
LAILA “He

WLSS/Baton Rouge, LA
PD: Robert Elfman
MD: Todd Chase

HARVEY DANGER Fla%pnla
JENNIFER PAGE “Cr

KQXY/Beaumont, TX
PD: Dale Baird
MD: Brandin Shaw

SMASH MOUTH “Can't™

WXYK/Biloxi, MS
PD: Patty Steele
MD: Kenny Vest

gﬂ DEGREES/S WOHDER “True”
DONNA LEWIS Cauld

USHER “Way’
EVERCLEAR “Buy”

WMRV/Binghamton, NY
OM: Bill Sheridan

PD: Jacko

MD Louie G.

INMER CIRCLE Hgmam:e'
'
DREAMHOUSE “Stay”
JENNIFER PAIGE *Crush®
SPARKLE “Careful”

KZMG/Boise, ID
PD: Mike Kasper
MD: Kirk Frederick

JENNIFER PAIGE “Crysh”
ROD STEWART “Och”
WILL SMITH “Two™

WXKS/Boston, MA
PD: John tvey
APD/MD: David Corey

No Adds.

WKSE/Buffalo, NY
PD: Sue D'Neil
APD/MD: Dave Universat

FAITH BILL “Kiss™
PRAS MICHEL F/ODB . “Supastar”

WRZE/Cape Cod, MA
PD: Mike 0'Donnell
MD: Kevin Matiews

USHER “WI"
COLOR ME BAOD “Remember”

WSSX/Charleston, SC
PD: Calvin Hicks
MD: Christine Cross

No Adds

WVSR/Charieston, WV
PD: Bill Shahan

16 JENNIFER PAIGE “Crush®

WNKS/Chariotte, NC
PD: Brian Bridgman
MD Danny Wright

4 THE CAUSE Sm\d

l ALL SA
DAVE MAYTHEWS BAND “Stay”

KLRS/Chico, CA

PD/MD Christopher Cair
lS)MASH MDUYM “Can't*

Z SPARKlE C areful’

GOLOR ME BADD “Remember”
LIOHEL RICHIE “Time*

WKRQ/Cincinnati, OH
OM: Mike Marino
PD: Bitl Kiaproth

MD: Jim Kelly

%L1 & JOJO “Lite”

WZJM/Cleveland, OH
PD: Dave Eubanks

MD: Actlon Jaekson
H MOLTH °C;
VD|CES Of YHEDRV metn

KKMIG/Colorado Springs,
PD: Bobby Irwin

DONNA. LEWIS Cou\d

ROD STEW)

SARAH MCLAC LAN ‘Adla”
VOICES OF THEORY "Dimeto”
JENNIFER PAIGE “Crush™

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J. McKay

" SARAH MCLACHLAN Ad»a
MASH
PUFF DADDV F/J PAGE “Come’

WNCI/Columbus, OH
PD: John Dimick
APD/MD: Neal Sharpe

7 AEROSMITH M\ss
ROD STEW

KHKS/Dallas, TX
OM: John Cook
PD: Ed Lambert
MD: John Reynolds

FASTBALL “Way"
FIVE “Lights™

WGTZ/Dayton, OH
DM/PD: Michael Luczak

16 CELINE DION “More™
12 MADONKA
n BA(L:KSTREET ?DYS “Everybody™

WKMX/Dothan, AL
PD: Phil Thomas
MD: Tim Godwin

DGNNA LEWIS “Could™

WNKI/Elmira, NY
PD: Bob Quick
MD: Eric Moon

98 DEGREESIS 'WONDER ~Trye*
REI S
inchyme

SIMSN MOUTH CII!T
FIVE 'L%hts‘
JENNIFER PAIGE “Crush”

co

WRTS/Erie, PA
PD/MD: Jon Reitly
APD: Beth Ann McBride

DARID G "Sunchyme”
DONNA LEWIS Zaulﬂ
INNER ClRCLE anance

OUTH "Cap
PUBLIC ANNOUNCEMENT “Body™

KDUK/Eugene, OR
PD: Barry McGuire
MD: Valerie Steele

BLACK LAB "Time™
SPARKLE “Carelul”
SMASH MOUTH “Can't®

WSTO/Evansville, IN
PD: Barry Witherspoon
MD: Tim Michaeison

SMASH MOUTH “Can't”

KMCK/Fayetteville, AR
PD: Scott Johnson

MD: Mike Chase
SPARKLE “Careful”
SMASH MOUTH “Gan't”
REISS “Boom’

USHER Wry

WWCK/Flint, MI
PD: Scott Seipte

MD Nathan Reed
B-52'S "Debbie”

5
JENNIFER PAIGE “Crush”™

WJMX/Florence, SC
OM/PD: Keith Mitchetl
APD/MD: Kyle

DONNA LEWIS “Could”
SMASH MOUTH “Can't”
KAWVEV DANGER “Flagpole”

| “Inside”
PUBLIC ANNOUNCEMENT “Eody”

WXKB/Ft. Myers, FL
PD: Chris Cue
MD: Randy Sherwyn

SPARKLE CzMul

WILL SMI

PRAS M CHEL IDD "Supastar
NATALIE MERCHANT “Generous”

KISR/Ft. Smith, AR
PD/MD: Fred Baker

SMASH MOUTH “Can't"
DONNA LEWIS “Could”

USHER ag'

COLOR ME BADD “Remember”
SPARKLE “Careful”

DREAMHOUSE “Stay”
CONNELLS “Crown

WMEE/Ft. Wayne, IN

OM: Dean McNeil

PDMD: Captain Chris Didier
APD: Ange Canessa

No Adds

WYKS/Gainesville, FL
PD/MD: Jeri Banta

COLOR ME BADD “Remember™
SMASH MOUTH “Cant®

KA “Inside”

HARVEY DANGER “Flagpole

WSNX/Grand Rapids, MI
PD: John Thomas
APD/MD: Keith Curry

30 PRAS MICHEL F/ODB.. “Supastas”
2 ALL SAINTS “Never

WIXX/Green Bay, Wi
PD: Dan Stone
MD: David Bums

16 CELINE DION “More™
8 SMASH MOUTH “Can't”
6 MATCHBOX 20 “Real”

WRHT/Greenville, NC
PD: J.V. Bosch

APD/MD: Glna Gray
COLOR ME BADD “Rem
98 DEGREES/S WONDER 'T1m
BABYFACE & DES'REE ™
INNER CIRCLE Rwanca
BRIAN SETZER ORCH. “Jump™

WFBC/Greenville, SC
APD/MD: J. Love

SMASH MOUTH “Can't™

WNNKMarrisburg, PA
PD: John 0'Dea

MD: Denny Logan
CREED “My’

WKSS/Hartford, CT
PD: Jay Beau Jones
MD: Mike McGowan
6 DREAMHOUSE “Stay”
ISHI
SPARKLE -Care
98 DEGREESIS \NOND(R “True™
ARVEV DANGER “Flagpole”

ING "Find"
BABVFACE & DES'REE “Fire”

KXMEMHonolulu, HI
Co-PD: Jamie Hyatt
Co-PD: Kid Lec Baldwin

33 BIG PUNISHER FAJCE ~Still"
3; SEMISE{IIC “Closing”

KRBEMouston, TX
PD: John Peake
APD: Scotty Sparks
MD Jay Michaels

7 BRIAN MCKNIGHT “Anytime”
USHER “Way’
ALL SAINTS “Never”

WZYPMuntsville, AL
PD: Bilt West
MD: Chris Caltaway

SMASH MOUTH "Can't”
BRANDY & MONICA '_Bw'

ROD STEW/
BABYFACE & DES'REE “Fire"

WZPL/ndianapolis, IN
PD: Tom Gjerdrum
MD: Dave Decker

ROD STEWART “Ooh”

WYO0Y/Jackson, MS
GM/PD: Dick D'Neil
APD/MD: Kevin Vaughar

SMASH MOUTH *Cant”
DAVE MATTHEWS BAND ~Stay*

WAPE/Jacksonville, FL
OM/PD: Cat Thomas
APD/MD: Tony Manit

SMASH MOUTH “Can't”

WAEZ/Johnson City, TN
OM: Bill Hagy
PD/MD: Gary Blake

JENNIFER PAIGE ~Crush”

WGLU/Johnstown, PA
PD: Rich Adams
MD: Mitch Edwards

n SMASH MOUTH “Can't”
INNER CIRCLE “Romance”

WKFR/Kalamazoo, MI
PD: Dave Michaels
MD: Craig Russell

GAR'IH BROOKS “Pina”
SMASH MOUTH “Can't”
JENNIFER PAIGE CMN

KMXV/Kansas City, MO
PD: Jon Zetiner
MD: Dylan

No Adds

KSMB/Lafayette, LA
PD: Larry LeBlanc

MD: Brad Newman
SPARKLE “Careful”
ATNENAEUM “Know*

JEN"lFER PMGE “Crush™

WLAN/Lancaster, PA
PD: Jordan Waish
APD/AMD: Vince D’Ambrosio

AOD STEWART “Ooh™
SEMISONIC “Closing”
BRANDY & MONICA “Boy*

WHZZLansing, M!
PD:Woody Houston
MD:Jeft Welling

|? SMASH MOUTH Can(

1L SMITH
HARVEV DANGER “Flagpole”
DONNA LEWIS “Could

WLKT/Lexington, KY
PD: Jill Meyer

SHASH MOUTH “Lan't®
EVERCLEAR “Buy”
SPARKLE “Careful”
OREAMHOUSE ~Stay”

KFRX/Lincoin, NE
PD: Sonny Valentine
APD: Larry Freeze
MD: Joe Tyler

WILL SMITH "Two”

SPARKLE “Careful”
SMASH MOUTH “Can't”

KHTELittle Rock, AR
PD: Neal Ardman
MD: Alyne Hoover

SPARKLE “Car

SRAS MichAL Fiope.. “Supastar”
JENNIFER PAIGE “Crush™
N-TYCE "Pary”

WBLI/Long Island, NY
VP/Prog.: Gene Michaels
PD: Ken Medek

MD: Af Levine

35 N SYNC “Want”

35 MARCY PLAYGROUND “Sex”
20 OCKELL “in”

18 FLEETWOOD MAC Landshde”

GRE
18 SEM!SONIC Clqn
15 PUFF DADDY FiJ. P GE “Come”

WDJXLouisville, KY
OM/PD: C.C. Matthews
APD/MD: Rod Phitlips

INNER CIRCLE “Romance”
DREAMHOUSE "Stay”

USHER “Way"

CREED

98 DEGREES/S. WONDER “True*
PRAS MICHEL FAODB.. “Supastar”

KZIlLubbock, TX
PD: Jay Shannon
MO: Steve Logan

BABYFACE & DESREE “Fire”
DARIG 6 'Sunch{me"
SARAH MCLACHLAN *Adia”

WMGB/Macon, GA
PDMD: James Gregory

14 SEMISONIC “Closing™
7 COLOR ME BADD ':Sememw

WZEE/Madison, Wi
PD: Jimmy Steele
MD: Tommy Bodean

3 INNER CIRCLE “Romance™

X
DM: Billy Santiago
APD/MD Jeft DeWitt

REAL ONE “Pina”
CLEOPATRA “Theme™
SPARKLE *Careful”

USHER “Way"
PUBLIC ANNOUNCEMENT “Body™

WAOA/Melboume, FL
PD: J.T. Daniels

20 INNER CIACLE "Romance”
15 ERIC HAWLYN BAND “Night™
" JANET “Lon
SMASH MOU H “Can't”
DREAMHOUSE “Stay”

WKSL/Memphis, TN
DM: Chris Taylor
MD Robin Cole

DIANA KING “Fi
9 VOICES OF TMEORY “Dimelo™
PUFF DADOY £/l PAGE “Come®

WHYI/Miami, FL
PD: Rob Raberts
APD: Al Chio

MD: Diedre Poyner

16 VONDA SHEPARD “Searchin”
13 JANET “Lonaly*

S

90 DEGNEES/S WONDER “True”
SEMISONIC “Closing™

KDWB/Minneapolis, MN
PD: Rab Morris
APD/MO: Rich Davis

5 HI-TOWR DJS 'UI»F_'
BILLIE MYERS “Tel

WABB/Mobile, AL

PD: Wayne Coy

APD/MD: Darrin Stone
HARVEY DANGER “Flagpole”

COLOR ME BADD “Remember”
CONNELLS “Crown™

N
PD: Neit Sullivan
APD/MD: Alan Fox

10 TUESDAYS “Here”
BILLIE MYERS “Tell”
AINTS “Never”

WVAQ/Morgantown, WV
PD/MD: Lacy Neff
COLOR ME BADD "Remember”
98 DEGREES/S WONDER “True™
ALANA DAVIS “Crazy”
SMASH MOUTH “Can't”

WWXM/Myrtie Beach, SC
OM/PD: Nikki Nite
APOMD: Marty Caliaghan

BABYFACE & DES REE Fvﬂ

WRVW/MNashville, TN
OM: Chartie Quinn

PD/MD: Tom Peace
19 SMASH MOUTH “Can’
15 SARAH MCLACHLAN Adla
1 BILLIE MYERS “TeU™
NEXT “Close”

WKCI/New Haven, CT
PD: Kelly Nash

SEMISONIC “Closing™

BRAND?& MONICA "Boy™
SMASH MOUTH “Can't”

WOGN/New London, CT
Prog. Mgr.: Jim Reitz
DM: Michael Rock
APD: Brent McKay

MD: Franco

DREAMHOUSE Slay
AVIS “Cr: e
upastar
/ART “Qoh*
SMASH MOUTH "Can't"

KUMX/New Orleans, LA
DM: Dave Stewart
PBMD: Kandy Klutch

No Adds

WEZB/MNew Orieans, LA
Dir./Dps: Nick Ferrara
PD: Rob Wagman

ANGGUN *Sahara®

ROD STEWART “Ooh™

SEMISONIC “Closing”

BETTER THAN EZRA “Murder*

WHTZ/New York, NY
PD: Tom Poleman
APD: Kid Kelly

MD: Cubby Bryant

] WILL SMITH “Two™
H NEXT “Close

WNVZ/Norfolk, VA
PD: Don London
MD: Jay Wes1

f SPIC! GIRLS

18
12 PRAS MICHEL Flg%ﬂ “Supastar”
9 WILL SMITH “Two™

WKPK/NW Michigan

PD: Rob Weaver

MD Bvent Carey
BABWACE A DES REE “fire”

DIANA KING “Find
HARVEY DANGER “Fragpole”

KJY0/Oklahoma City, 0K
PD: Mike McCoy
MD Jimmy Barreda

SMASH MOUTH “Can't”

JENN(FER PAIGE Crusn

KQKQ/Omaha, NE
tnterim PD/MD: J.J. Morgan

VOICES OF THEORY “Dimelo”
BILLIE MYER!
JENNIFER FAIGE Cmsn

WXXL/Oriando, FL
OM: Adam Cook
APD/MD: Pete DeGraaff

VOICES OF THEORY “Dimeto”
SARAH MCLACHLAN "Adia”

WI0Q/Philadelphia, PA
DM: Gienn Kalina
APD: Robyn Bentley
MD: JayTowm

2 FASTBALL
" ALANIS MORIS ETTE “Uninvited™
10 COLOR ME BADD "Remember”

WBZZ/Pittsburgh, PA
PD: David Edgar

SEMISONIC “Closing”
NEXT “Ciose™

WJBQ/Portiand, ME

PD: Tim Moore

MD: Keith Scoft
ATHENAEUM “Know"

ALANA DAVIS “Crazy”
SMASH MOUTH “Can't”

KKRZ/Portland, OR
PD: Tommy Austin
MD: Lara
SPARKLE “Careful”
SMASH MOUTH “Can't”
BILLIE MYERS “Tei™
MATCHBOX 20 “Reat®

WERZ/Portsmouth, NH
OM/PD: Jack 0'Brien

MD: Jay Mlchaels
MOUTH Dan
INNER CIRCLE *
VOICES OF TME()ﬂY Dlmlbo

WSPK/Poughkeepsie, NY
OM: Brian Krysz
APD/MD Casey

INNER CIRCLE Romn:e
Z SEMISONIC “Closing”
2 BRANDY & MONICA “Boy"
DREAMHOUSE “Stay™
JANA MARIA “Price

WPRO/Providence, RI
PD: Tony Bristo!
MD: Dave Morris

SEMISONIC “Closing”

NATALIE MERCHANT “Generous™

WHTS/Quad Cities, IA-IL
OM: Tony Waitekus
MD: Brian Scott

2 SARAH MCLACHLAN “Adia”
1 WALLFLOWERS “Heroes™

WDCG/Raleigh, NC
DM: Brian Burns
PD: Kip Tayior
APD/MD: Chris Edge

Ko Adds

WRFY/Reading, PA
PD: Al Burke
MD: Scoft Parks

HARVEY DANGER “Flagpole”
SHANIA TWAIN "Still"

WRVQ/Richmond, VA
PD: Lisa McKay

Interim MD: Travis Dylan
BRANDY & MONICA “Boy™
SMASH MOUTH “Can't™

WXLK/Roanoke, VA
OM/PD: Russ Brown

MD Lisa Jo Elliott
EVERCLEAR “Buy”
CELINE OION “More*
DREAMHOU Sﬂy

an”
JENNIFER FMGE Cmsh

WPXY/Rochester, NY
DM/PD: Clarke Ingram

No Adds

WZOK/Rockford, 1L
PD: Scott Chase
MD David Jay

EDWIN MCCAIN “I'll”
INNER CIRCLE "Romance”

WTCF/Saginaw, M!
PD: Mark McGill
APD: Juli Jay
MD: Tom Gnmm

SARAH MCLACHLM “Adia”

SEMISONIC “Clos, l\g
HARVEY DANGER “Hagpole™

KSLZ/St. Louis, MO
PD: Jeff Kapugi
MD: Rich Stevens

INNER CIRCLE “Ramance™

KZHT/Satt Lake City, UT
PD: Marc Summers
MD: Jeft McCanney

29 EVERYTHING "Hi
SMASH MOUTH Canl

KKLQ/San Diego, CA
PD: Todd Shannon

COLOR ME BADD "Remember”
INNER CIRCLE “Romance”

KSLY/San Luis Obispo, CA
OM/PD: Dave Christopher

MD: Adam Burns

PRAS MICHEL F/QDB... “Supastar”

KZ0Z/San Francisco, CA

APD/MD: Danny Ocean
éké:"s MO_RISS_ETIE “Uminvited™

ALL SAINTS "Never”

KBKS/Seattle, WA
PD: Mike Preston
MD Paut Anthony

HARVEY DANGER °Fagpole”
HEATHER NOVA “London”
ATHENAEUM "Know™

KRUF/Shreveport, LA

PD/MD Gary Robinson
SMASH MOUTH “Can't”
INNER CIRCLE “Romance”
VOICES OF THEORY “Dimaio”™
SPARKLE ~Caretul”

COLOR ME 8ADD "Remember*

WNDU/South Bend, IN
Interim PO/MD: Casey Danieis

BILLIE MYERS “Tell”
BRANDY & MONICA "Boy"
ROD STEWART “Ooh*

KZZU/Spokane, WA
PD: Ken Hopkins
MD: John Conner

No Adds

WDBR/Springfield, 1L
PD/MD: Rik Blade

ROD STEWART “Ooh”
WILL SMIYN 'Twn

98 DEGREESIS WONDER “Troe*

KHTO/Springfield, MO
DM: Dave Alexander
PD: Ray Michaels

USHER ‘W:{'
INNER CIRCLE ‘i}omgn_ce'

LlONEL RICHIE “Time™

WNTOQ/Syracuse, NY
PD: Tom Mitchell
MD: Jimmy Disen
HARVEY DANGER “Flagpole™
JENNIFER PAIGE Cn:sn
OREAMHOUSE 8¢,
KYLE DAVIS “Burs
FIVE “Lights”

WWHT/Syracuse, NY
PD/MD: J.J. Rice

16 WILL SMITH “Two”

14 G0O 60O DOLLS "iris™

10 PRAS MICHEL F/ODB. “Supastar”
ay

WWLD/Taliahassee, FL

PD: Driando
ALANA DAVIS “Cf
L SAINTS I Nev':rly

WFLZ/Tampa, FL
DM/PD: B.J. Harris
APD/MD: Domino

6 PRAS MICHEL F/ODB.. “Supastar”
5 PUFF EADDV Fl’joPAGE “Come™

e’
IMNEH CIRCLE “Romance™

WMG!/Terre Haute, IN
PD: Rich 0’Brien
MD Steve Smith

SMASN MOUTH “Can't"
98 DEGRE!S/S. WONDER “True*

WVKS/Toledo, OH
PD: Mike Wheeler
APD/MD: Bill Michaels -

WILL SMITH “Two™

WPST/Trenton, NJ
PD: Dave McKay
MD: Chris Puorro

2 ALL SAINTS “Never”

KRQOQ/Tucson, AZ

OM: Tim Richards

APD: Mark Medina

MD: Dan (Dino) Nespoli
No Adds

KHTT/Tulsa, 0K
OM: Sean Phillips
PD: Carly Rash
MD:Scotty Mac

N-TYCE “Park”
JENNIFER PAIGE “Crush”
BRANDY & MDNICA "Boy"

WWKZ/Tupeio, MS
PDIMD Rick Stevens

DAEAMHOUSE “Stay”

KISX/Tyler, TX
PD: Michael Storm
MD: Mick Fulgham

SMASH MOUTH “Can't”
USHER “Way

WSKS/Utica, NY
PD: Stew Schantz
MD: Gina Jores

COLOR ME BADD “Remember*

SMASH MOUTH
BENNY MARN]NES Bless

KWTX/Waco, TX
PD: Flash Phillips
MD: Jeft Miles

DREAMHOLE‘. “stay”
ALANA DAVIE “Crazy”

WWZZ/Washington, DG
PD: Dale 0’Brian
APD/MD: Ron Ross

JENNIFER PMGE “Crush®

WIFC/Wausau, Wl
PD: Paui Kruimer
MD: Jeff Murray

19 WILL SMITH "Two™
1 SMASH MOUTH “Can't”
n HEXT "Close

KKRD/Wichita, KS
PD: Jack Olwer

MD: Craig Hubbard

SMASH MOUFH “Can’t
INNER C{RCLE "Romance™

WBHT/Wilkes Barre, PA
PD: Steve McKay
MD Mark McCarthy

VONDA SH[MRDC Searchin™

SPARKLE “Cwelul”
DREAMHOUSE ~Stay

WKRZ/Wilkzs Barre, PA
PD: Tony Banks

MD: Jerry Pailden
ACE OF BASE “Cruel
SMASH MOLTH “Can't™

WSTW/Wilmington, DE
PD: John Wilson
APD/MD: Mike Rossi

2 BRIAN SETZIR QRCH, "Jump”

BILLIE MYERS “Teil"
JENNIFER PAGE “Crush™

KFFM/Yakima, WA

PD: Jim Alien

MD: Harrison Wood

1 USHER "W

1 DONNA LEWT “Could”™
INNER CIRCLE “Romance”

WYCR/York. PA
OM: Rick McCauslin
PD: Davy Crockett
MD: Sally V.

INIT “0oh™
SMASH MQUTH “Can't”
JENNIFER PAGE “Crush”

WHOT/Yourgstown, OH
PD: Tom Pappas
MD: Mike Thumas
SPARKLE"ndWI
SMASH MOLTH “Can't”

VOICES OF THEORV “Dimelo”
ALANA DAVE.

138 Total Reporters
138 Current Reporters
136 Current Playlists

Reported Frozen Playlist (2):
WWST/Knoxville, TN
KliS/Los Angeles, CA

oy amaricanradiohietarvy.com _ _



www.americanradiohistory.com

54 ¢ RaR June 12, 1998

CHR

TONY NOVIA

CONTEMPORARY HIT RADIO

Rivers Rolls To The Top

L) Legendary programmer says format is in good shape

In an R&R interview back on June 23, 1995, when he was
still Chief Programming Officer for Pyramid Broadcasting, I
asked Steve Rivers about his future goals. His response was,
“I really enjoy working with radio stations. At some point I
see myself moving into the consulting arena. That would al-
low me to be involved with more stations than I am currently.
It may be done under the Pyramid banner. I have a very posi-
tive outlook on things at this point. I expect to be in the busi-
ness for a long time. I'm having a lot of fun.”

Ask and you shall receive. I don't
think even Rivers could have looked
ahcad three years [
and predicted such
radical change in
our industry and
his own career.
Today. as Chan-
cellor Chief Pro- §
gramming Oftic- |
er, this Seattle- |
based program-
mer is widely [
regarded as one of
America's very
best and, without question,
most powerful programmers.
With over a hundred radio stations
to oversee, lime management is a
skill at which he excels.

Rivers was well-trained, with
stops at CHR powerhouses like
KIIS/Los Angeles, KMEL/San
Francisco, WRBQ/Tampa, and
WZOU and WXKS/Boston to
name just a few. Spend just a cou-
ple of minutes with Rivers, and
you can sense his clear thinking,
calmness, professionalism, abili-
ty to listen, and intense enjoyment
of what he does. Rivers is also an
undying believer in personality-
based hit radio. While many times
he looks to the past as a founda-
tion, his feet are firmly planted in
the future, always searching for
what’s just around the corner. It’s
his experience, knowledge, non-
stop learning, and dog ears for lis-
tening that keep him on top.

We're proud that Rivers and
Chancellor chose R&R Conven-
tion *98 for the first meeting of all
of Chancellor’s PDs. You can see
Rivers at two sessions, “Top 40/
CHR’s Perennial Power Players.”
Friday, June 12 from 10:15-noon;
and “Titanic Marketing,” also on
Friday trom 2-3:30pm.

Steve Rivers

R&R: How do vou define your
position as Chancellor Chief Pro-
gramming Officer?

SR: For lack of a better de-
scription, I'm sort of an internal
consultant. I try to make myself
available to as many radio sta-
tions as possible. I'm also in-
volved in a lot of the strategies.
Being internal as opposed to ex-
ternal, it’s my mission to make
sure that our people are as suc-

cessiul as they can be. Then, 1
present my thoughts as a pro-
grammer o upper management in
the company. I also enjoy work-
ing with consultant Guy Zapoleon
on the outside. To have the in-
side and outside viewpoints
working in tandem is quite a re-
source for the radio stations and
the company.

R&R: Overall, CHR as a for-
mat is growing again, and ratings
in many places look very strong.
What's your assessment of the
format?

SR: I believe the format is

healthy today. You need only look
at the success of Z-100 [WHTZ]
in New York. It’s unbelievable
what they’ve been able to do.
Their cume is headed toward
3,000,000. That makes the station
as healthy as it’s ever been in its
entire history. As I look around
the country at our other CHRs,
I’m very pleased with what we’ve
been able to accomplish this year.

R&R: What do you credit as
the reason for the format’s suc-
cess?

SR: It’s a combination of
things. You really can’t point to
any one thing. Record product
certainly has a lot to do with it.
It’s been a good year for us. The
music has become more main-
stream, more mass-appeal this
past year, and anytime we’re in
that particular music cycle, the
format does extremely well. It’s
when we get niched out with an
extreme form of music — like 100
much alternative, rap, or AC —
that the format tends to suffer. 1
believe another reason for the for-
mat’s success is, as we approach
the year 2000, people are realiz-
ing they are getting older. An
adult today is not the same as an
adult 30 years ago. Someone who
is 40 years old today can listen to
a CHR radio station and feel
comfortable. I think they tend to
do that mere and more because it
enables them to feel younger and
stay plugged into the contempo-
rary music scene.

R&R: Even in budget-cutting
times, when it’s not been popular,
you've always been a big believ-
er in hiring, building, and paving
great personalities. As a format,

how are we doing in this area?

SR: If anything is missing to-
day. it’s talent. 1 am very con-
cerned that people coming up in
the business are not able to find
jobs where they can experiment in
small markets and learn their
craft. While I'm sure Virtual Ra-
dio has its merits. 1 think we have
to be very aware that we're tak-
ing some opportunities away
when we use that sort of technol-
ogy. We need to find a place for
our up-and-coming performers to
learn and 1o grow.

R&R: What are you and Chan-
cellor doing about it?

SR: One of the things we try to
do is give people a shot at major
positions if we think they are ca-
pable of pulling it off. regardless
of their experience level. We feel
we're probably ahead of the curve
in that regard. and we’ve had ma-
Jjor success stories. If you look at
the history of our first-time PDs,
many of them are very successful.
The same is true for morning
drive, afternoon drive, etc. We're
always looking for the next great

If my competitor's
station sounds better
than mine, that drives

me to be better.
People have accused
me over the years of
being more science-
based than art-based,
but great radio
stations have always
been a combination of
the two.

39

talent, no matter where it comes
from.

R&R: Bevond ratings, how do
you define a great personality?

SR: I listen to people with a
critical ear. If they sound like a
real person and their true person-
ality is coming across, that piques
my interest. Then, I listen to see
if they’re able to get their points
across in a very efficient amount
of time. That is a great strength,
and it’s almost become a lost art.
Due to lack of training or coach-
ing, young people today don’t un-
derstand that it’s not how long
you talk on the radio, it’s what
you say and how you say it that
makes a difference. I always rec-
ommend that these young talents

waAna amaricanradinhictan, ~om

Atlanta: WFOX-FM

WRCX-FM, andWVAZ-FM

KTXQ-FM, and KZPS-FM
KXKL-FM, and KXPK-FM

WNIC-FM, and WWWW-FM

and KYSR-FM

and WYXR-FM
and KZON-FM

WXDX-FM

FM, KMEL-FM, and KYLD-FM

The Chancellor Lineup

ith" 108 multiformatted radio stations in 21 markets,

Steve Rivers keeps the airfines and phone compa-
nies real happy. Here’s a 100k at the roster of stations Riv-
ers oversees with a little help from his friend Guy Zapoleon
and some very good programmers.

Boston: WXKS-AM & FM and WIMN-FM
Chicago: WMVP-AM, WGCI-AM & FM, WLIT-FM, WNUA-FM,

Cincinnati: WBOB-AM, WUBE-AM & FM, andWYGY-FM
Datllas-Ft.Worth: KSKY-AM, KBFB-FM, KDGE-FM, KHKS-FM,

Denver-Boulder: KRRF-AM, KALC-FM, KIMN-FM, KVOD-FM,
Detroit: WDFN-AM, WDOZ-AM, WJLB-FM, WKQI-FM, WMXD-FM

Houston-Galveston: KQUE-AM, KTRH-AM, KKBQ-AM & FM,
KKRW-FM, KLDE-FM, KLOL-FM, and KODA-FM
Los Angeles: KLAC-AM, KBIG-FM, KCMG-FM, KKBT-FM,

Miami-Ft. Lauderdale-Hollywood: WVCG-AM andWEDR-FM
Minneapolis-St. Paul: KFAN-AM, KTCJ-AM, KDWB-FM,

KEEY-FM, KQQL-FM, KTCZ-FM, and WRQC-FM
Nassau-Suffolk: WALK-AM & FM
New York: WAXQ-FM, WHTZ-FM, WKTU-FM, and WLTW-FM
Orlando: WJHM-FM,WOCL-FM, WOMX-FM, WBIX-FM, and WXXL-FM
Philadelphia: WDAS-AM & FM,WIOQ-FM, WJJZ-FM, WUSL-FM,

. Phoenix: KISO-AM, KOY-AM, KMLE-FM, KOOL-FM, KYOT-FM,
Pittsburgh: WWSW-AM & FM, WDVE-FM, WJJJ-FM, WVTY-FM, and
Riverside-San Bernardino: KMRZ-AM and KGGI-FM
Sacramento: KFBK-AM, KSTE-AM, KGBY-FM, and KHYL-FM
San Diego: KPLN-FM and KYXY-FM
San Francisco: KABL-AM, KNEW-AM, KISQ-FM, KIOi-FM, KKSF-

Washington: WTEM-AM, WWRC-AM, WWDC-AM & FM, WASH-FM,
WBIG-FM, WGAY-FM, andWMZQ-FM

go back and study the golden age
of Top 40. They’d learn a lot.
Those Top 40 basics can and
should be applied to any format,
because they work: brevity, witti-
ness, and getting straight to the
point.

R&R: We're ngt getting any
younger. What are you doing
to keep yourself plugged into
the contemporary lifestyle and
music?

SR: Well, it helps to have a 15-
year-old daughter. I try to stay
plugged in. I read a lot and watch
MTYV and VHI1 a couple of times
a week. I listen to radio stations
three or four days out of the week
when I travel. Not doing record
rotations on a regular basis has
changed my viewpoint. Since I've
taken this job and I'm not on the
front line as a PD, I've been able
to listen a bit more like a regular
listener.

R&R: Where have you gained
the knowledge and the maturity to
do what vou do?

SR: I've always been a stu-
dent of the business and stayed
in situations as long as I was
learning. When I felt I wasn’t
learning anymore, it was time to
move. Believe me, I’'ve made a
lot of mistakes along the way.
You have to; that’s a part of
learning. I try to learn from co-
workers and from my competi-
tors. My goal has been to al-
ways do what's right for the ra-
dio station. Game-playing is a
waste of time. I love a great-

sounding radio station. and I
don’t care if it’s mine or my
competitor’s. If my competitor’s
station sounds better than mine,
that drives me to be better. Peo-
ple have accused me over the
years of being more science-
based than art-based, but great
radio stations have always been
a combination of the two.

R&R: You are working with
over 100 stations. How much
more can Steve Rivers do?

SR: I try to focus on where I
think I'm needed most. At some
point we may have to branch out
and incorporate some other peo-
ple to do what I do in different
regions.

R&R: During vour meetings
with all of vour PDs at the con-
vention, what are yvou going to
tell them?

SR: First of all. 'm going to
tell them they’ve done an amaz-
ing job since last September
when we merged Evergreen and
Chancellor Broadcasting to be-
come Chancellor Media. The
growth of the company has been
astounding. They've done an ex-
cellent job! I'm also looking for-
ward to meeting a lot of the peo-
ple I have yet to meet in our
company. This will be the first
time we’ve been able to get all
of our programmers under one
roof. Hopefully we can open the
lines of communication and
people will realize that there are
a lot of resources among our sis-
ter stations.
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The first feel-good smash of the summer is
on your desk now!

Now playing at:

WWZZ  WABB WKDD  KCHZ

KJYO Y100 WAQLH  KXME

WHOT  WRVAQ KZZP

WYOY  WKSS and many more!
WJBQ

"We started spiking it over the weekend,

and we're already getting phones.

A perfect, one listen, summertime hit record.”
Jay Beau Jones, WKSS

"This wildly appealing working-class U.K. trio
is poised to seriously penetrate the stateside
market with an instantly infectious dance rendition
of Maurice Williams' pop chestnut. Pop music
doesn't get much more obvious than this single, on Trauma records
which is destined to become the guilty top 40
pleasure of the summer season."

Billboard Magazine

the first single and video
érom the DREAMHOUSE self-titled debut album

My ap e '

®©1998 Trauma Records. All rights reserved. (78864-74003-2/4)

www.firstmusic.com/dreamhouse

e waany ameoricanradiohistorns.com
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THE NEW STUDIO ALBU

VERTICAL MAN

T./. indune

Jay Leno
Regis & Kathie Lee
Entertazinmart Tonite
Access He'lywood
VH1 "Storytelers"

One of the Most Added AC two weeks in a row
NEW: WLTE WSNY WRRM
Album in staras June 16th

reatures" 10 de da”

Produced by Mark Hudson & Ringo Starr

YR
“SILVER LINING”

The first single from the debut album
“One Left Shoe”

Three and a half stars & %%+

“... a dusty mixture ol eraft and guts."
Raliing Stone

“This record is exploding for us at STAR 100.7."
Tracy Johnson

toduced by J. Steven Soles / Recarded and Mixed by Larry Hirsch
Added to - Executive Producer: Jenny Price ; Management: Robert Duffey

honel richie
ime

the rew single and album

Rosie O'Donell 6/16
Today Show 6/26

#1 Most Added at AC for the second week
New: WTPI KESZ KKCW WAYV KLRS
Album in stores June 23rd

Don’t miss Liosiel, Fridax, June 11Hh, at 10:15PV

al the R&R Comvention,” op 10 Panel

WWW, D irysecer ¢ ercul

WWW-americantadiohistons/com
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Harris Guides His Stations To The Top

"I Hiring the right people pays off hig

If you’ve been searching for a template for program-
ming successful CHRs, look no further than the job Jacor
has done. A firm believer in the format and a company that’s
willing to take chances and put its money where its mouth
is, Jacor has been rewarded with big ratings and sweeping

victories.

One of the key people behind
that success is the company’s Di-
rector/CHR Programming. B.J.
Harris. Harris is a4 proven pro-
gramming winner in Tampa at
flagship WFLZ. As an on-air per-
former, he and morning co-host
M.I. Kelli are No. | in almost ev-
ery demo. And then there’s his
other job. working as a strategist
with all of Jacor’s CHRs.

Harris has also proven his ability
to hire the right people for the
right jobs. In a recent interview
(R&R 5/29). KZHT/Salt Lake
City PD Marc Summers de-
scribed getting a phone call from
Jacor Regional VP Marc Chase
and Harris as they were driving
through Huntsville, AL. They
liked the sound of his station and
put him into the on-deck circle.
He landed in Salt Lake less than

@

While | do give
direction to all of our
stations, it is up to
them to execute
them. | don't sit on the
phone on Tuesdays
and discuss their
adds; that’s their job.

EE

a year later. KSLZ/St. Louis PD
Jeff Kapugi got his big break at
WFLZ/Tampa after slinging tacos
at Taco Bell (R&R 6/5) and
worked with Harris for nine
years. until Harris acknowledged
his multiple talents by sending
him to St. Louis to launch a new
CHR. KKRZ/Portland PD Tom-
my Austin got his break after be-
ing assistant MD at KDWB/Min-
neapolis (R&R 5/15). Harris gave
him a shot as PD at KKRZ when
Ken Benson split for MTV.

What all of these PDs have in
common (besides working for Ja-
cor) is that each programs a win-
ning CHR radio station and each
was given his big break by B.I.
Harris. Coincidence? I don’t think
so. Harris has never forgotten the
opportunity atforded to him when
Marc Chase stole him away from
his night gig in Orlando to help

launch WFLZ in 1989.

At R&R Convention 98, Har-
ris and Kelli will be broadcasting
their show live from sister station
KIIS/Los Ange- ; -
les. That means |
starting at 2:30am |
PT. so if you see |
Harris walking §
around the con-
vention in a daze,
you've been fore-
warned. You can |
see and hear |
Harris and Marc |
Chase at the ™ =
“Top 40/CHR’s B. J. Harris
Perennial Power Players™ session
on Friday, June 12 from 10:15-
noon. Recently. I caught up with
Harris to talk about the format
and what's going on at Jacor.

R&R: Describe your duties as
Jacor's Director/CHR Program-
ming.

BJH: My responsibility is to
examine each individual market
that Jacor has a CHR in and de-
termine our strategic position
both in ratings and revenue.
While I do give direction to all of
our stations. it is up to them to
execcute them. I don’t sit on the
phone on Tuesdays and discuss
their adds: that's their job. If |
have to do that. I need another
program director. I tell all my PDs
to run the station and have fun.
All I do is sit back and look at the
big picture and offer them advice.

R&R: Can vou give me your
assessment of the state of the for-
mat?

BJH: | think CHR is as healthy
as it’s been in many years. It has
a lot to do with some really good
PDs. many of whom are right
here at Jacor. These are the peo-
ple who are making it healthy
again. I don’t think the music over
the last three years has been that
much better than in any other
year. but I do believe that we're
finally getting back to having
some fun on the radio. Look at
KIIS-FM. The station finally has
some personality and fun again
outside of Rick Dees. We’ve
made changes in Los Angeles.
and I think the listeners are get-
ting into it. We’ve brought in
some great production people
who are really livening up the for-
mat, and we’ve stopped doing
four, 10. or 12 in a row. We've left
that to the ACs and Hot AC sta-
tions. As a format. each of us
needs to get back to having some

fun between the records and let
the hits take care ot themselves.

R&R: What separates good
PDs from the rest?

BJH: A lot of factors. There is
such a thing as gut instinct and be-
ing able to hear the music. but 1
think the No. | key to any great
program director is not having an
ego 5o big that you're afraid to hire
people who are as talented or even
more talented than you are. Sur-
rounding yourself with those peo-
ple will take you to the top. I'll
take a room full of talented. high-
maintenance people any day as
long as they can deliver on the ra-
dio. For the past six or seven years.
the inside joke here in Tampa has
been that we are kind of a house
of misfits. There are a lot of talent-
ed, good-quality people who have
come through this radio station,
and that is why we’ve been able to
maintain such stability.

R&R: You and Steve Rivers are
big believers in personalities and
use past great radio stations as
examples of what can still happen
todayv. What was it about those
stations and what is it about the
people vou hire today that makes
them stand out?

BJH: I know what sounds
good on the radio. and I know
when [ hear a package come to-
gether that is larger than life. [
love larger than life. WABC.
WLS., and all the big AM signals
had that big. incredible sound. I
think we can develop and update
that sound for the "90s. That's the
type of presentation [ listen for
when | go out and look for pro-
grammers. | thought Marc Summers
had one of the best-sounding
CHRs in the South. He really put
anything in Atlanta or New Or-
leans to shame. and there are
some pretty good stations in those
markets. Look at what he’s been
able to do. He’s a couple of tenths
away from being No. I and des-
tined to make it. He really gets it.
and I like that. He’s a student.

R&R: Working on u corporate
level. does all of this Wall Street
talk about mergers. like Chancel-
lor and Jacor getting together, af-
Sfect you?

BJH: 1t affects me when [ start
envisioning what I am going to be
doing 15 years from now. Then }
start to think about my 9-year-old.
7-year-old. and 5-ycar-old kids
and where they are going to be 15
years from now. I often wonder
about the position I will be in fi-
nancially. | can’t help but think
about that. because it is our fu-
ture. On a day-to-day basis. |
don’t really think about it. I do a
morning show. and after I get off
the air, I start to work with the
other radio stations. A lot of peo-
ple in my position who work with
a lot of stations spend a lot of

_ vywany amaricanradichistorv. com

KilS/Los Angeles
KHTS/San Diego
KKLQ/San Diego*
KSLZ/St. Louis
WFLZ/Tampa
KKRZ/Portland
KMXV/Kansas City

[(S— — S

Jacor CHRs Shine!

hat a year for Jacors CHRs. Tampa, Portland, Lex-

ington, and Toledo remain in 12+ double digits, Los
Angeles is now the No. 1 English-language music station, a
start-up in St. Louis has more than doubled its numbers,
and Louisville is now No. 3 behind a heritage Country and
Full Service. One station sold in San Diego puts its sister
CHR in a strong position, Salt Lake is one-tenth from going
from worst to first, and after reaching No. 1, Kansas City
maintains an ever-threatening No. 2. Meanwhile, Colum-
bus is still No. 1, Dayton is up almost a full pointin the first
phase Arbitrend, and Jacksonville adds seven tenths.

Below is a list of all of Jacor's CHR stations.

*sold to Heftel

WNCI/Columbus
KZHT/Salt Lake City
WDJX/Louisville
WJBT/Jacksonville
WBTT/Dayton
WVKS/Toledo
WLKT/Lexington, KY

@

| think the No. 1 key
to any great program
director is not having
an ego so big that
you're afraid to hire
people who are as
talented or even more
talented than you are.
Surrounding yourself
with those people will
take you to the top.

time on the road. I spend a lot of
my time in a control room, and |
think that gives me an advantage.
because | have that day-to-day
contact with the listeners.

R&R: After vears of having
market-exclusive format position,
WFLZ now has a competitor.
What's the game plan. and how
do vou avoid fulling into the trap
that WRBQ[Q105] fell into when
vou artacked them?

BJH: You're right. we
haven’t had a direct competitor
and. in this case. a low-end
competitor since {Q105] went
away. But you also have to re-
alize that there are some very
good radio stations in this mar-
ket. With regard to the game
plan. WFLZ is not in the same
position that Q105 was. At that
time. we did a lot of research
and discovered that Q105 was

a station that was not serving
its audience. We knew it was
falling apart from within. |
don't think WFLZ sits in that
situation today. Entercom is
going to grab some of those
teens. and there is nothing I
can do about that. [ think this
will be a fun battle. but one
year from now. if you come
back to find out what the re-
sults are. you will find that
WFLZ prevailed.

R&R: During vour time in
Los Angeles for the R&R Con-
vention, vou and M.1 will be
broadcasting vour show live
back to Tampa from the KIIS
studios in the wee hours. Then
vou'll be attending sessions
and getiing together with vour
PDs and other Jacor staffers.
What message wili vou be
leaving them with?

BJH: I don’t get to spend a
lot of time with some of these
people. so I want to make sure
they know what an incredible

job they are doing for the com-

pany and for the format. There
are a lot of people warching ev-
ery move these PDs make. and
that’s one of the biggest compli-
ments they can get. [ want them
to know that their hard work and
winning ways necver go unno-
ticed. They are a fantastic group
of people. They arc the leaders
and the future of CHR.

TALK BACK TO R&R!

Do you have questions, comments,
or feedback regarding this column
or other Issues?
Call me at (310) 788-1663 or
e-mail: tnovia@rronline.com |
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| EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES JUNE 12 1998

CatLout Americae song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of May 18-24.

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (

CHR/POP
ARTIST TITLE LABEL(S) W Lw 2W 3w
SHANIA TWAIN You're Still The One (Mercury) 398 380 393 39
GOO GOO DOLLS Iris ( Warner Sunset/Reprise) 394 388 378 3.72
ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 390 376 3.67 3.86
BRANDY & MONICA The Boy Is Mine (Atlantic) 390 384 — —
NATALIE IMBRUGLIA Torn (RCA) 3.88 3.92 393 3.9
NEXT Too Close (Arista) 3.87 374 373 3.91
BRIAN MCKNIGHT Anytime (Motown) 3.77 370 3.78 3.73
DESTINY’S CHILD No, No, No (Grass Roots/Columbia) 3.76 3.69 3.67 3.76
EDWIN MCCAIN 'l Be (Lava/Atiantic) 3.74 371 367 3.46
SARAH MCLACHLAN Adia (Arista) 365 371 349 3.56
EVERCLEAR | Will Buy You A New Life (Capitol) 362 360 359 3.54
XSCAPE The Arms Of The One Who Loves You (So So DefColumbia) 3.62 351 — -
FASTBALL The Way (Hollywood) 3.61 362 350 3.57 7
CELINE DION To Love You More (550 Music) 359 — — -_
MARCY PLAYGROUND Sex And Candy (Capitol) 352 374 363 3.89
SEMISONIC Closing Time (MCA) 349 358 354 3.46
PUBLIC ANNOUNCEMENT Body Bumpin’... (A&M) 347 341 338 3.37
| ‘N'SYNC | Want You Back (RCA) 346 345 3.64 3.57
BACKSTREET BOYS Everybody (Backstreet's Back) (Jive) 345 349 360 3.52
MARIAH CAREY My All (Columbia) 345 351 343 3.5
NATALIE MERCHANT Kind & Generous (Elektra/EEG) 341 323 309 —
ROBYN Do You Really Want Me (RCA) 336 3.14 340 3.37
CREED My Own Prison (Wind-up) 335 340 341 343
MATCHBOX 20 Real World (Lava/Atlantic) 333 — - —
VONDA SHEPARD Searchin’ My Soul (550 Music) 3.27 323 3.08 3.32
MADONNA Ray Of Light (Maverick/WB) 325 33 314 —
CHERRY POPPIN’ DADDIES Zoot Suit Riot (Mojo/Universal)  3.20 — —_ —
WALLFLOWERS Heroes (Epic) 3.20 319 297 —
AEROSMITH | Don’t Want To Miss A Thing (Columbia) 313 — — —

TOTAL%
FAMILIARITY

86.6%
71.7%
74.2%
52.6%
92.1%
53.8%
67.7%
61.0%
59.6%
55.8%
48.9%
34.0%
77.4%
48.9%
87.1%
55.6%
57.6%
76.7%
74.4%
71.5%
64.0%
66.7%
35.5%
61.5%
54.3%
55.3%
37.2%
39.0%
31.8%

TOTAL%
BURN

21.3%
12.7%
17.9%

9.2%
28.8%
10.9%
17.4%
16.1%
13.6%
15.1%
12.9%

5.7%
20.6%
11.4%
33.7%
15.6%
15.4%
26.1%
25.3%
24.1%
15.4%
21.1%

8.4%
20.6%
17.9%
18.6%
12.4%

9.7%

1.2%

1 = dislike very much, 5 = like very much). Total

familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST Baltimore, Boston,
Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dalias, Houston, Miami, New Orleans, Norfolk, Orfando, Tampa.
MIDWEST. Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Los Angeles, Portland, Salt Lake City, San Diego, San Francisco, Seattle.

Songs are removed from Callout America after 20 weeks of testing. © 1998, R&R Inc.

CALLOUT AMERICA®

Hot Scores

By Tony Novia

I n this week’s Callout America, a i

record that started off showing

strong hit potential as a Callout |

America extra makes its way to the
top spot of R&R’s weekly Nation-

al/Regional research of 400 female {

CHR/Pop listeners ages 12-34.
“You’re Still The One” by Shania
Twain (Mercury) scores No. 1 over-
all, third with teens, fourth 18-24,
and No. 1 25-34.

The potent one-two punch of |

movies and music remains a force to |- -

be reckoned with. as the City Of An-
gels soundtrack flexes its muscle at
No. | in album sales. From that

soundtrack, “Iris” by Goo Goo Dolls |

(Warner Sunset/Reprise) takes the

No. 2 spot overall and is fourth }

among teens. first 18-24, and a
strong No. 6 25-34. “Uninvited” by
Alanis Morissette (Warner Sunset/
Reprise) takes a big leap this week,
Jjumping 3.76-3.90 into a tie for third
overall. Morissette is fitth with teens,
No. 2 18-24, and third 25-34.

Tied with Morissette at No. 3 is
“The Boy Is Ming” by Brandy &
Monica (Atlantic). “Boy” is tops
with teens and fifth 18-34. Celine
Dion’s “To Love You More” (550
Music) debuts strong with a 3.59,
further displaying Dion’s staying
power with women.

The five top-testing songs in each
demo are (in descending order):

Teens — Brandy & Monica, “Too

Close” by Next (Arista), Shania

Twain, Goo Goo Dolis, and Alanis |

Morissette.

&

ALY TN Y

Women 18-24 — Goo Goo Dolls, |

Alanis Morissette, “Anytime” by
Brian McKnight (Motown), Shania
Twain, and Brandy & Monica.

Women 25-34 — Shania Twain, |

Natalie Imbruglia’s “Tom” (RCA),
Alanis Morissette, and a tie between

“Adia” by Sarah McLachlan (Aris- |

ta) and “Kind & Generous” by Na-
talie Merchant (Elektra/EEG).

“somethl ng

First Week Already On!

KYLD KTFM KIKI
KHTN KWNZ KDGS
WDDJ WTWR WYKS

from the
WXIS WJMX WAYV Forthcoming Self-Titled
and more! Debut Album

Produced by Fitzgerald Scott - Mixed by Alex Nesmith for The Hit Mecca

www.geffen.com ©1998 Geffen Records, Inc.

The New Single

Fa iy
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#1 CALLOUT RESEARCH RECORD AND #1 PHONE RECORD EVERYWHERE IT'S BEEN PLAYED

STATIONS THAT CAN ALREADY TESTIFY:

Y100/MIAMI WKSE/BUFFALO K101/S.F. WLIT/CHICAGO KLSY/SEATTLE KESZ/PHOENIX WMJQ/BUFFALO
WPXY/ROCHESTER KBIG/L.A. WASH/WASHINGTON, D.C. WALK/L.l. and more...

o
—— -

CELINE DIONH
TO LOVE YOU MORE

¢@J)-¢B BREAKER R&R CHR/POP 29-25* TOP 40 MAINSTREAM MONITOR
? @3- R&R HOT/AC 34-32* TOP 40 ADULT MONITCR

8-4* ADULT MONITOR (ALREADY TOP 5 AFTER 3 WEEKS!)
OVER 8 MILLION ALBUMS SOLD IN JUST 5 MONTHS!

‘J E Produced Oy DovdFo star for Chartmaker Inc. Mana eme nt I?ene Angem Fee *\g i roducnon., {[gle Bxbasé www.Celingonting.c www 550music.com 1
L s g YWw epicrecords.com www.sony.com “860 Music” and design. S and E 3 C ft Ok ¢ T TusIC FRST

— V¥
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JUNE 12, 1998
CELINE DION
w oW ™ ARTIST TITLE LABEL(S) ™ Lv;’m“L I:’Lszv.v W I STATIJN(:Ir:;Ds To Love You More (550 MUSI'C)
©+ 1 NATALIE IMBRUGLIA Torn (RCA) 258 7415 7374 424 1350 | 2008250 1408
« « 3 @ ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 6453 6073 5469 5004 136/2
> 2 2 s K-CI&JOJO All My Life (MCA) 6206 6478 6498 6754  127/1
s s 5 @  SHANIA TWAIN You're Still The One (Mercury) 6023 5838 5432 4949 1281
5 s & s MARCY PLAYGROUND Sex And Candy (Capitol) 5688 5881 6046 6247  127/1
2 1 & @ FASTBALL The Way (Hollywood) 5327 4972 4518 3991  135(5
w w0 s @ GOOGOO DOLLS Iris (Warner Sunset/Reprise) 4941 4580 4066 3644 12511
s s 7 @ BRIAN MCKNIGHT Anytime (Motown) 4936 4872 4536 4427 118 | Lﬂs )OST ADDED - oo
7 s 9 9 'NSYNCIWant You Back (RCA) 3724 4115 4483 4710 107/
7w 1 ) MADONNA Ray Of Light (Maverick/WB) 3635 3477 3072 2638 127/ m&g"mﬁ‘é’g‘ Ge; E’;‘;”%*‘A“ You Baty (BekrafEEG) gg
w v s @ NEXT Too Close (Arista) %25 325 %2 286 104 | i ROEE EE A "
3120 18 @ MATCHBOX 20 Real World (Lava/At/ant/'c) 3581 2995 2352 1117 1212 INNER CIRCLE Not About Romance (Republic/Universal) 19
i1 o 13 BACKSTREET BOYS Everybody (Backstreet's Back) (Jive) 3578 3948 4039 4065 114/1 DREAMHOUSE Stay (Trauma) 17
513 2 1 VONDA SHEPARD Searchin’ My Soul (550 Music) 3433 3756 3733 3868  114/2 | USHER My Way (LaFace/Arists) 17
o 1 1415 WILL SMITH Gettin' Jiggy Wit It (Columbia) 3324 3627 3874 4343 940 WILL SMITH Just The Two Of Us (Columbia) 15
0 14 1 s MATCHBOX 20 3am (Lava/Atiantic) 3316 3639 3696 4153 105/ | COLORME BADD Remember When (Epic) 14
5 s 1 1 SAVAGE GARDEN Truly Madly Deeply (Columbia) 3286 3835 4159 4750  102/0 | HARVEY DANGER Flagpole Sitta (SlasfyLondon/lsland) 13
~ 2 x ) AEROSMITH | Don't Want To Miss A Thing (Columbia) ~ 3135 2506 1829 462 12151 | O STEWART Ooh LaLa (Wamer Bros) 13
5 15 17 1o MARIAH CAREY My All (Columbia) 3107 3139 3082 3019  110/1
2 19 19 @ NATALIE MERCHANT Kind & Generous (Elektra/EEG) 2913 2696 2399 2123 11672
@ 25 25 @ BRANDY & MONICA The Boy Is Mine (Atlantic) 2500 2044 1561 1161  108/8 i
2 2 @ SARAH MCLACHLAN Adia (Arista) 2386 2223 1995 1891 11177 MOST INCREASED
2 2 2 25 WALLFLOWERS Heroes (Epic) 2249 2299 2170 2069  98/1 PLAYS TomL
1 18 20 20 JANET Together Again (Virgin) 2141 2402 2431 2809 78/0 ARTIST TITLE LABEL(S) INCREASE
BREAKER ¢ CELINE DION To Love You More (550 Music) 2095 1845 1449 965 114/4 WILL SMITH Just The Two Of Us (Columbia) +682
s 35 29 @  ALL SAINTS Never Ever (London/Island) 1929 1606 1397 1256 104/7 BILLIE MYERS Tell Me (Universal) +670
s« un @ SEMISONIC Closing Time (MCA) 1788 1486 1223 1040  101/12 | MATCHBOX 20 Real World (Lava/Atiantic) +586
% 25 2 oo EDWIN MCCAIN Il Be (Lava/Atiantic) 1733 1874 1842 1927 61/ BRANDY & MONICA The Boy Is Mine (Atiantic) ~ +546
% w2 @ CHERRY POPPIN' DADDIES Zoot Suit Riot (Mojo/Universal) 1705 1636 1511 1480  86/0 SETTJST"Q%LE:'};HV?;; To Miss A Thing (Columbia) :ggg
2 « = € FIVEWhen The Lights Go Out (Arista) 1607 1432 1232 1093  88/4 - .
¢ @ WILLSMTHUustTheTuoOfUs Colmbia) 1586 904 477 243 g5 | oot IORRETE Vet (hamer St i) 1360
29 28 30 32 DESTINY’S CHILD NO, No, No (Grass Roots/Co/umb/a) 1460 1586 1683 1787 57/0 FASTBALL The Way (Hollywood) +355
s s € JANET | Get Lonely (Virgin) 1393 1241 1300 1261 62/3 ALL SAINTS Never Ever (London/Island) +323
% 3 3 s BLACK LAB Time Ago (DGC/Geffen) 1366 1384 1280 1234 771
€  BILLIE MYERS Tell Me (Universal) 1172 502 77 34 86/8
s w w3 USHER Nice & Slow (LaFace/Arista) 1110 1225 1075 1297 3600
@ © « € MEREDITH BROOKS Stop (Capitol) 1076 1063 877 806  68/0
s 4 3 3 SPICE GIRLS Stop (Virgin) 1032 1186 1273 1187 63/1 HOTTEST
# ® 3w s BILLIE MYERS Kiss The Rain (Universal) 978 1260 1379 1570 49/ RECURRENTS
@ a4 @  EVERCLEAR | Will Buy You A New Life (Capitol) 973 877 82 832 60/3 G
i 22 s 4 ROBYN Do You Really Want Me (RCA) . 849 1359 1777 2555  34/0 THIRD EYE BLIND How's It Going To Be (Elektra/EEG)
@ s s @ LABOUCHE You Won't Forget Me (RCA) 814 785 749 688 530 | BACKSTREET BOYS As Long As You Love Me (Jive)
. SMASH MOUTH Walkin’ On The Sun (/nterscope)
% 3 o« S.0.A.P.ThisIs How We Party (Crave) 7811031 1507 2014 360 | e R T T Lafacotrists
@ ALANA DAVIS Crazy (E/ektra/EEG) 121 467 214 1 57/9 ROBYN Show Me Love (RCA)
~ w0 « @ PUBLIC ANNOUNCEMENT Body Bumpir' Yippie-Yi-Yo (A4M) 703 667 654 577  43/3 | SucARRaY Fly (Lava/Atiantic)
25 34 33 46 MADONNA Frozen (Maverick/WB) 653 1107 1428 1952 31/0 THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
— — s @ BABYFACE & DES'REE Fire (Yab Yum/550 Music) 629 628 542 476  49/6 | PAULA COLE | Don't Want To Wait (Imago/WB)
DEBUT) @ 98 DEGREES AND STEVIE WONDER True To Your Heart Wat Disney) 576 290 70 — 51/10 | SISTER HAZEL Al For You (Universal)
@ ROD STEWART Ooh La La (Warner Bros.) 555 376 198 71 64/13 | CHUMBAWAMBA Tubthumping (Republic/Universal)
@ & « so  CELINE DION My Heart Will Go On (550 Music) 497 690 891 1163 3200 PR
ded to songs gaining plays over the previous week. If !wo songs are
This chart reflects airplay from June 1-7. Songs ranked by total plays. Highlighted songs indicate Breaker. y ?!53".';.ZZI']:EL‘L‘;'Z?.J":.;Z?:?h?;';?.;’l"m?.?e";?e'if.::f '32:3::::
138 CHR/Pop reporters. 136 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. e LT el S L TS

@@ When The Lights Go Out”
i Mainstream Monitor Debut 36* 900 spins

o Reasons to Play FIVE... Look At These Majors:
WXXL Orlando WNNK Harrisburg KIIS WZJM
Top 3 phones #1 phones!!! KDWB WNVZ
WKSL Memphis Smgle debuts #6 KUMX WW2ZZ
Top 5 phones 295.7 San Francisco :
WFLY Albany Top 10 phones WFLZ KHTS
Top 10 phones WKSE and many more i
Single debuts #19 © 1998 Arista Records, Inc., a unit of BMG Entertainment  www.aristarec.com ‘ ARISTA

‘v americanradiohistorv.com I _ ._
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c:lec_T_)P =L .= comin’ atcha!
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A's THEM
album in stores JdJune =

Early Action At:
KRBE

KCHZ KTFM WWCK WKSS WFHN WXLK KBOS
KHTO WXXX KWIN KDGS

WJBQ WCIL KRUF WXIS
KBFM WBTT WQzZQ WRHF

WYKS WQOGN KMCK WERZ and more
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STAND BY ME

- ALREADY
STANDING BY:
Y100/Miami
~ WFLZ/Tampa
» WWZZ/Washington

--stand by for impact &
| 6.16.98
-

=
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STAND UP 4 THE CAUSE WITH THE SMASH
SONG OF THE SUMMER STAND BY ME

4 THE CAUSE is the international success story being heard around the world... |
¢ Platinum single across Europe l
e Top 5 Airplay
¢ Heavy Rotation on MTV Europe
¢ 30,000 records sold in one day in Germany aione

Now they’re bringing it home to the US
‘ JOIN THE CAUSE!!!

Produced by Fainky Be/Michael Vitoria for Williams Bell & Associates, Inc and Maxi Media, GmbH
Managed by Robert Willianes & Mit2s Bell, Williams Bell & Associates, Inc. 707 18th Avenue South, Nashville, TN and Maxi Media, GmbH

W peeps.com
@ & x o {"ﬁ‘ The RCA Records Label is a umi-of B+G Enterginmant Tmk(s) & Registered » Ma-ca(s) Registrada(s) & &) General Elsctric Co., USA + BMG and Peeps logos dre trademarks of BMG Musk + © 1988 BMG Arola

Hamburg GMBH - Manulaetured and Zstributdd by B«G Distribution. 2 unit of BMG Entertaimment, 1540 Broagway, Maw York. Mew York 10256-4038 > Printed fn USA

&
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CHR/POP

June 12, 1998 R&R ® 63

B-52’S Debbie (Reprise)
Total Plays: 455, Total Stations: 34, Adds: 1

SISTER 7 Know What You Mean (Arista AustivArista)
Total Plays: 418, Total Stations: 18, Adds: 0

PUFF DADDY F/JIMMY PAGE Come With Me (Epic)
Total Plays: 413, Total Stations: 37, Adds: 4

VOICES OF THEORY Dimelo (Say It) (H.0.L.A/Red Ant)
Total Plays: 401, Total Stations: 25, Adds: 8

MYA F/SISQ0 OF DRU HILL Its Al About Me (Universiy/interscope)
Total Plays: 388, Total Stations: 23, Adds: 0

TUESDAYS ['ll 3¢ Here (Arista)
Total Plays: 326, Total Stations: 30, Adds: 1

CREED My Own Prison (Wing-up)
Total Plays: 31€, Total Stations: 30, Adds: 5

JANA MARIA The Price (Curb)
Total Plays: 306, Total Stations: 23, Adds: 1

SYLK-E. FYNE F/CHILL Romeo And Juligt (Grand Jury/RCA)
Total Plays: 304, Total Stations: 12, Adds: 0

LIONEL RICHIE Time (Mercury)
Total Plays: 283. Total Stations: 28, Adds: 3

DIANA KING Find My Way Back (Work)
Total Plays: 273, Total Stations: 26. Adds: 3

PRAS MICHEL. F/ODB & MYA Gheito Supastar (ThatIs...) (interscope)
Total Plays: 260, Total Stations: 18, Adds: 10

SMASH MOUTH Can't Get Enough Of You Baby (Elektra/£EG)
Total Plays: 242, Total Stations: 61, Adds: 53

SPARKLE Be Careful (Rock Land/interscope)
Total Plays: 198, Total Stations: 32, Adds: 22

CLEOPATRA Cleopatra’s Theme (MaverickWB)
Total Plays: 182, Total Stations: 21, Adds: 1

DARIO G Sunchyme (Eternal/Kinetic/Reprise)
Total Plays: 181, Total Stations: 16, Adds: 3

INNER CIRCLE Not About Romance (Republic/Universal)
Total Plays: 167, Total Stations: 28, Adds: 19

COLOR ME BADD Remember When (Epic)
Total Plays: 160, Total Stations: 29, Adds: 14

NU FLAVOR Baby Be There (Reprise)
Total Plays: 153, Total Stations: 11, Adds: 0

JENNIFER PAIGE Crush (Edel America)
Total Plays: 118, Total Stations: 27, Adds: 22

Songs ranked by total plays

i

NEXT STOP: KIIS/LOS ANGELES — It was all good in Rick Dees’ neighborhood when Arista
group Next stopped by for a chat and to promote their hot new single, “Too Close.” Getting too
close are (I-r) Next's RL and T-Low, Dees, and Next's Tweety.

KRAVITZ CAN'T SAY NO ... — To a picture with the ladies of R&R, that is. Virgin held a lis-

tening partv recently for 5, the latest release from Lenny Kravitz (c). R&R staffers joined Kravitz
fans from a'l walks of music industry life to hear the cool one perform at L.A.’s Garden Of Eden.
Enjoying th= 5 vibe are (I-r) R&R sales gals Missy Hafley, Dawn Garrett. Karen Mumaw, Kristy

Reeves, and R&R Alternative Editor Jim Kerr.

Apbbs JuneE 16

ACE OF BASE Cruel Summer (Arista)

GARTH BROOKS To Make You Feel My Love (Capitol)
PRAS MICHEL f/ODB & MYA Ghetto Supastar... (Inferscope)

MONO Slimcea Girl (Echo/Mercury)

SISTER SOLEIL CIRCUS — Universal artist Sister Soleil takes the lead while she bounced
through R&R during her recent trip to Los Angeles. After listening to her upcoming single,
“Blind,” some happy men were thrilled to pose with the Sister, including (I-r) Universal’s Sr. VP/
Promotion Steve Leeds, Soleil, R&R CHR Editor Tony Novia, and Universal’s Roc Dibble.

PLEASE SEND YOUR

CONVENTION ’98 PICS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:
R&R c/o Tony Novia:

10100 Santa Monica Blvd., Fifth Flocr,
Los Angeles, CA 90067

e - wywww.americanradiohistaorvy com
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Poleman/Bryant Ocean Kalina/Towers Cook/Lambert/Reynotds 0'Brian/Ross
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W Tw IW 2w W TW IW 2w LW Tw IW 2w LW Tw IW 2W W Tw
63 64 63 65 SHANIA TWAINYou're Stll The One 66 68 70 72 SAVAGE GARDEN/Truly Madly Deeply 45 59 62 64 BACKSTREET BOYS/Everybody 71 67 70 71 NATALIE IMBRUGLIA/Torn 48 61 64 66 NEXT/Too Close
45 41 64 64 ALANIS MORISSETTE/Uninvited 36 42 57 71 MARCY PLAYGROUND/Sex And Cangy 39 39 60 63 BRIAN MCKNIGHT/Anytime 70 70 66 67 BRIAN MCKNIGHT/Anytime 64 59 68 63 NATALIE IMBRUGLIATom
65 61 63 64 NATALIE IMBRUGLIATorn 69 74 72 70 NATALIE IMBRUGLIA/Tom 63 62 66 63 NATALIE IMBRUGLIA/Tom 66 60 63 66 K-CI& JOJO/AI My Life 54 56 60 59 BRIAN MCKNIGHT/Anytime
63 63 66 63 KLI& JOJOAN My Life 71 71 73 70 NEXT/Too Close 62 61 62 63 K-Cl & JOJD/AI My Life 50 55 65 61 USHERMice & Slow 57 55 57 59 WILL SMITH/Gemn' Jiggy Wit It
61 59 62 62 WILL SMITH/Gettin' Jiggy Wi it 44 46 57 70 JANETA Get Lonely 60 61 62 62 WILL SMITH/Gettn' Jiggy Wit 1t 28 28 59 58 MARCY PLAYGROUND/Sex And Canoy 66 47 55 59 K-Cl & JOJOAN My Life
29 29 32 44 MADONNARay Of Light 57 67 64 68 K-CI & JOJO/AI My Life 65 65 64 61 SAVAGE GARDEN/Truly Madly Deeply 73 65 57 57 WILL SMITH/Getn' Jiggy Wit It 19 42 56 57 WILL SMITHUust The Two Of Us
34 37 45 40 MARCY PLAYGROUND/Sex And Cangy 43 39 57 58 NU FLAVOR/Heaven 10 10 47 54 BRANDY & MONICA/The Boy Is Mine 30 29 35 48 MARIAH CAREYMy Al 54 60 59 50 SAVAGE GARDEN/Truly Madly Deeply
39 35 43 40 BRIAN MCKNIGHT/Anytime 67 72 57 49 N SYNG/ Want You Back 25 26 34 39 ‘N SYNC/ Want You Back 41 44 44 47 SAVAGE GARDEN/Truly Madly Deeply 23 38 41 46 FIVEMMen The Lights
28 23 45 39 MARIAH CAREY/My All - - 18 46 N-TRANCEDa Ya Think I'm Sexy §7 41 38 38 JANET/Together Again 46 41 47 46 PAULA COLE/ Don't Want To Wart 48 47 48 46 DESTINYS CHILDMNo, No, No
41 40 36 39 SAVAGE GARDEN/Truly Madly Deeply 50 61 54 45 BRIAN MCKNIGHT/Anytime 61 41 33 37 ROBYN/Show Me Love 36 43 43 45 UNCLE SAM/I Don't Ever Want. 28 32 40 45 MATCHBOX 20/3am
11 28 33 35 AEROSMITH/ Dot Want To 21 17 36 45 MARIAH CAREYMy Al 45 44 3B 36 MADONNAFrozen - 45 48 44 SHANIA TWAINYou're Stll The One - 6 19 45 ALANIS MORISSETTEAUnmvited
31 31 33 34 FASTBALL/The Way 44 41 47 44 PAULA COLE! Don't Want To Wart 19 40 34 32 LUTRICIA MONEAL/AN't That Just 46 43 45 43 SMASH MOUTHMWalkn' Cn The Sun 55 58 54 43 ‘N SYNG/ Want You Back
17 14 21 34 BRANDY & MONICA/The Boy Is Mine 39 40 42 42 UNGLE SAM/ Dont Ever Want. 64 58 41 28 MATCHBOX 20/3am 32 35 45 41 JANETA Get Lonely 42 38 40 40 JANET/ Get Lonely
15 19 28 31 DESTINY'S CHILDNo, No Ne 55 63 49 42  KAVSay You'l Stay 38 31 33 27 BOYZ Il MEN/A Song For Mama 40 40 36 39 USHER/Nou Make Me Wanna - 14 33 36 FASTBALL/The Way
41 40 29 30 BILLIE MYERS/Kiss The Rain 32 33 37 42 WILL SMITHAust The Two Of Us 20 15 27 25 SPiGE GIRLS/Stop 37 34 33 38 MADONNARay Of Light 9 24 35 34 SOLID HARMONIE/' Be There For..
62 59 36 29 JANET/Together Again 25 31 28 38 DAZESuperhero 16 20 31 25 SHANIA TWAIN/You're Stll The One 34 36 38 37 BRANDY & MONICA/The 8oy Is Mine 21 39 41 32 MATCHBOX 20/Real Workd
38 38 40 23 AMBER/One More Night 46 44 45 38  JANET/Together Again 26 26 25 24 ALL SAINTS/Never Ever 33 30 34 36 ALANIS MORISSETTEAUminvited 46 44 41 31 JANET/Together Agamn
38 40 37 22 CELINE DIONMy Heart Wil Go On 44 34 34 38 SOAPThs Is How We Pary 21 21 27 21 MARIAH CAREY/My Al < - - 35 WILL SMITHAut The Two Of Us 18 3t 29 25 MADONNARay Of Light
28 23 27 22 SELENA/Dreaming Of You 45 42 46 37 MADONNAFrozen - - - 21 FASTBALL/The Way 27 31 31 30 NEXT/Too Close - 20 34 24 BRANDY & MONICAThe Boy Is Mine
17 26 21 22 NOTORIOUS B1G/Mc Money Mo Probiems - 18 33 35 VOIGES OF THEQRY/Dimelo (Say It) = 10 14 19 WILL SMTHAust The Two Of Us 31 27 30 29 JANET/Together Again 15 22 27 23 ALL SAINTSNever Ever
21 26 21 21 MADONNAFrozen 28 36 28 34 MADONNARay Of Light 11 12 14 19 NEXT/Too Close 42 44 42 27 MATCHBOX 20/Push - - 10 21 BAGKSTREET 80YS/As Long As You.
16 - 16 21 PUFF DADDY.A'Nl Be Missing You 45 48 47 31 BACKSTREET BOYS/Everybody. . 18 17 20 19 GLORIA ESTEFANHeaven's What | Feel 44 51 42 24 MATCHBOX 20/3am 34 18 15 20 NU FLAVOR/Heaven
15 18 21 20 MATCHBOX 20/Real World - - - 31 BRANDY & MONICA'The Boy Is Mine 18 20 20 19 VOICES OF THEORY/Dimelo (Say Ity 22 - 20 21 JOCK JAM/Jock Jam 37 23 15 20 USHER/You Make Me Wanna...
10 - 21 19 USHER/Ou Make Me Wanna... 24 28 27 29 INOJove You Down - 10 14 14 LA BOUCHEAoU Won't Forget Me 23 24 23 20 KP & ENVYISSwing My Way 30 45 32 19 BACKSTREET BOYS/Everybody...
- - 11 18 PUFF DADDY FJ. PAGE/Come With Me 22 30 26 27 FIVEAWhen The Lights... 10 13 15 12 MADONNARay Of Light 19 17 18 20 CARDIGANS/Lovefool - - - 19 MARIAH CAREYMy Al
- - 3 18 GOO GO0 DOLLYIns 21 20 18 21 BACKSTREET 80YS/As Long As You... 16 10 20 12 SOAP/This s How We Pary 15 16 17 19 BLACKSTREET/MNo Diggry 17 16 18 18 BROOKLYN BOUNGCE/Get Ready To Bounce
- - 3 17 SEMISONIG/Ciosing Time 18 20 25 20 WILL SMITH/Gettin' Jiggy Wit 1t 11 10 10 10 WALLFLOWERSHeroes 14 14 15 19 MEREDITH BROOKS/Bitch 20 18 25 18 SMASH MOUTHMWalkdn' On The Sun
24 21 21 16 VONDA SHEPARD/Searchin' My Soul 10 20 35 18 USHERMNKe & Sow - - - 10 ALANIS MORISSETTEAninvited - - 18 19 BACKSTREET BOYS/As Long As You. - 11 15 18 SHANIA TWAINYou're StiH The One
19 14 17 15 JOCK JAMAJock Jam 44 40 26 17 ROBYN/Show Me Love - - - 10 COLOR ME BADD/Remember When 16 16 14 19 QUNCAN SHEIK/Barely Breathung 13 13 12 14 ALLURE/AI Cried Out
- 13 13 15 DAVE MATTHEWS BAND/Crash Into Me 29 23 26 16 SPICE GIRLS/Stop 10 10 10 9 JANET/ Get Lonely 13 14 17 18 NU FLAVOR/Baby Be There 13 14 18 14 USHERMice & Siow
13 11 13 15 THIRD EYE BLINDHow It Going To Be - - - - ALANIS MORISSETTEAninvited 42 46 16 17 N SYNGA Want You Back 43 43 27 13 VONDA SHEPARD/Searchin’ My Soul
16 - 15 14 FUGEESMNo Woman, No Cry - - - - TFASTBALU/The Way 20 15 21 16 VONDA SHEPARD/Searchin’ My Soul - - - 13 PRAS MICHEL F/ODB../Ghetlo Supastar..
12 11 - 14 DIANA KINGA Say A Litte... - - - - ALL SAINTSNever Ever 16 17 16 16 INOJLove You Down 16 19 16 13 LISA LOEBA Do
40 23 21 12 MATCHBOX 20v/3am 13 14 - 15 |05 UMBRELLOSNo Tengo Dinero 15 15 12 12 CELINE DION/To Love You More
15 14 15 12 NATALIE MERCHANT/Knd & Generous 17 18 17 15 EN VOGUEDon' Let Go {Love) ~ - - 11 COLOR ME BADD/Remember When
10 11 16 12 THIRD EYE BLIND/Semi-Charmed Life 16 14 16 15 ROBYNDo You Know (What.) © - - 11 AEROSMITHA Don't Want To..
10 10 12 12 EN VOGUEMDon't Let Go (Love) 14 16 13 14 DESTINY'S CHILDNo, No, No - - - 10 ROBYNDo You Know (What.)
5 4 6 11 CELINE DION/To Love You More 11 10 7 12 LA BOUCHENou Won't Forget Me 19 14 - 9 SPICE GIRLS/Stop
- - - 11 BLACKSTREETMNo Diggrly 10 8 10 11 CELINE DIONTo Love You More 3 4 4 5 GLORIA ESTEFANMeaven's What | Feel
10 10 15 11 BLACKOUT ALLSTARS/ Like It 9 7 9 9 OLIVIA NEWTON-JOHN/I Honestly Love You - - - - JENNIFER PAIGE/Crush
g g %
KRBE/Houston WXKS/Boston WHY)/Miami ST M | | wsTR/Atlanta KBKS/Seattle
(713) 266-1000 f (781) 396-1430 (954) 463-9299 Steve & ViKK in the Morning (404) 261-2970 (206) 282-5477
KRBE Peake/Michaels 1OgTmn | [ veyidavia Roberts/Chio/Poyner Bowen/Ammons .| | Prestonsanthony
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3IW W W TW IW 2W W Tw IW 2W LW Tw IW 2W W TW 3IW W W Tw
63 66 68 69 NATALIE IMBRUGLIA/Tom 25 57 60 60 GOO GOO DOLLSris 43 49 59 42 N SYNC! Want You Back 68 68 61 61 THIRD EYE BLINDHows ft Going To Be 41 59 65 65 GOO GOO DOLLSAris
59 65 67 68 K-Ci & JOJO/AN My Life 57 57 57 59 THIRD EYE BLINDMHows It Going To Be 29 44 49 41 WILL SMITHMiami 60 60 60 60 SHANIA TWAIN/You're Still The One 65 62 65 64 FASTBALL/The Way
65 67 67 65 ALANIS MORISSETTE/Uninvited 51 65 56 58 NATALIE IMBRUGLIATom 43 59 55 40 ALANIS MORISSETTE/Uninvited 67 67 60 60 NATALIE IMBRUGLIATorn 62 66 63 63 NATALIE IMBRUGLIATom
66 66 66 63 SAVAGE GARDEN/Truly Madly Deeply 65 57 56 57 SARAH MCLACHLANAda 24 21 44 39 SHANIA TWAINYou're Stil The One 68 68 59 59 GOO GOO DOLLSs 50 56 53 56 EDWIN MCCAIN'N Be
62 67 65 63 SHANIA TWAINYou're St The One 55 58 56 55 SHANIA TWAIN/You're St The One 54 55 54 38 NATALIE IMBRUGLIATom 65 55 59 59 MATCHBOX 2(v3am 57 SB 57 56 ALANIS MORISSETTE/Uninvited
20 32 39 48 BRANDY & MONICAThe Boy Is Mine 41 39 36 53 MATCHBOX 20/Real World 25 22 25 25 DIANA KING/Find My Way Back §9 59 57 57 MARCY PLAYGROUND/Sex And Candy 38 38 32 54 MATCHBOX 20/Real Workd
24 32 37 43 MADONNAFrozen 43 45 41 50 EDWIN MCCAINTI Be 44 60 38 25 BRIAN MCKNIGHT/Anytime 36 36 37 37 JANET/Together Again 55 56 57 44 SARAH MCLACHLAN/Adia
38 39 36 41 MARCY PLAYGROUND/Sex And Candy §9 55 60 43 MARCY PLAYGROUND/Sex And Candy 31 28 24 24 GLORIA ESTEFANMeaven's What | Feel 34 34 37 37 VONDA SHEPARD/Searchin’ My Soul 14 19 21 43 SHANIA TWAINYou're St The One
61 50 43 40 WILL SMITH/Gettin’ Jiggy Wit It 41 40 41 40 REBEKAH/SIn So Well 31 32 31 24 MADONNA/Ray Of Light 33 33 29 37 PAULA COLEMe 65 64 65 42 MATCHBOX 20/3am
44 42 40 37 BACKSTREET BOYS/As Long As You... 40 27 34 39 KOl & JOJO/AI My Lile 30 29 30 23 SMASH MOUTHMalkin' On The Sun 28 28 36 36 FASTBALL/The Way 37 43 43 42 NATALIE MERCHANT/ind & Generous
38 38 36 37 USHERMice & Slow 25 32 43 38 ALANIS MORISSETTEninvited 21 21 28 22 FASTBALL/The Way 34 34 36 36 BACKSTREET BOYS/As Long As You... 49 43 39 42 MARCY PLAYGROUND/Sex And Candy
41 43 42 36 JANET/Together Again 32 38 40 38 FASTBALL/The Way 24 23 25 22 G0O GOO DOLLSArs 34 34 34 36 SARAH MCLACHLAN/Ada 39 37 33 41 WALLFLOWERS/Heroes
41 39 30 33 SELENA/Dreaming Of You 33 39 39 38 VONDA SHEPARD/Searchi' My Soul 24 20 22 21 VOICES DF THEORY/Dimelo (Say It) 29 29 34 36 SISTER HAZELMappy 41 42 42 40 JANET/Together Again
28 27 29 32 TONIGA You Cowd Only... 20 27 30 36 NATALIE MERCHANT/Kind & Generous 65 34 28 21 SAVAGE GARDEN/Truly Madly Deeply 32 32 35 35 ALANIS MORISSETTEAUninvited 42 38 37 39 BACKSTREET BOYS/As Long As You...
20 26 27 31 AEROSMITHI Don't Want To.. 35 34 34 34 MARIAH CAREYMy All 13 15 18 20 BACKSTREET BOYS/As Long As You... - - - 35 SMASH MOUTHMalkin' On The Sun 17 38 36 39 AEROSMITHA Don't Want To...
32 29 30 30 ROBYN/Show Me Love 26 29 32 33 B-52'S/Debbe 23 19 21 19 ERIC CLAPTONMy Fathers Eyes 35 35 35 35 MATCHBOX 20/Real World 40 45 40 39 GREEN DAY/Time Of Your Lde,..
28 25 28 29 USHER/Nou Make Me Wanna... 28 28 31 31 AEROSMITHA Dont Want To, 44 32 29 19 THIRD EYE BLING/Howss It Going To Be 32 32 30 33 GREEN DAY/Time Of Your Life... 62 47 38 38 SAVAGE GARDEN/Truly Madly Deeply
31 29 30 29 NOTORIOUS B.1.GMo Money Mo Problems 19 24 25 27 MADONNARay Of Light 22 22 24 18 AEROSMITH/ Don't Want To... 28 28 34 32 TONIC/f You Could Only... 35 37 37 38 SISTER 7/Know What You Mean
28 26 23 28 MADONNARay Of Light 43 29 27 27 JANET/Together Again 10 16 17 18 USHER/You Make Me Wanna. 22 22 31 29 SEMISONIC/Closing Time 36 39 38 37 THIRD EYE BLINDMows It Going To Be
35 40 31 28 MATCHBOX 20/3am - 15 21 21 SEMISONIG/Closing Time 10 15 20 17 CHUMBAWAMBA/Tubthumping 27 27 27 29 EDWIN MCCAINAT Be 24 24 27 28 MADONNARay Of Light
27 24 29 27 EDWIN MCCAINII Be 13 18 20 20 CELINE QION/To Love You More 13 16 21 17 SUGAR RAYFly 29 29 29 29 NATALIE MERCHANTAGNG & Generous 28 20 2C 27 VONDA SHEPARD/Searctin' My Soul
20 25 17 26 NEXT/Too Close - - 13 20 BILLIE MYERS/Tell Me 12 22 - 16 VONDA SHEPARD/Searchin' My Soul 31 31 32 27 ERIC CLAPTONMy Father's Eves 44 43 43 26 VERVE/Bitter Sweet...
25 31 30 26 SUGAR RAY/Fy 12 14 16 19 MEREDITH BROOKS/Stop 11 15 20 16 BACKSTREET BOYS/Quit Playing... - - 28 27 AEROSMITH/ Don't Want To... 28 29 28 26 SMASH MOUTHMalkin' On The Sun
23 31 31 25 MARIAH CAREYMy Al 10 12 13 17 BLACK LAB/Time Ago 10 15 - 16 ROBYNMo You Know (What.) 26 26 24 24 MADONNARay Of Light t7 28 24 25 SEMISONIC/Closing Time
- - - 23 JANETA Get Lonely - 15 16 16 LIONEL RICHIE/Time 11 18 18 T6 JANET/Together Again - - - 22 DAVE MATTHEWS BAND/Stay (Wasting Time) - 15 19 25 SMASH MOUTH/Can't Get Enough..
- - - 2% FASTBALL/The Way - 13 18 16 FAITH HILUThis Kiss - 15 14 15 THIRD EYE BLIND/Semr-Charmed Life 21 21 20 17 WALLFLOWERS/Heroes 26 25 22 23 EVERCLEAR/ Will Buy You...
15 16 19 19 SARAH MCLACHLAN/Adia 16 15 17 15 OLIVIA NEWTON-JOHN/ Honestly Love You 8 8 9 14 NEXTToo Close 13 13 10 12 CELINE DIONTo Love You More 22 25 22 21 MEREDITH BROOKS/Stop
- - - 18 PAULA COLEA Don't Want To Wart 11 12 13 14 WALLFLOWERS/Heroes 29 25 29 14 MARCY PLAYGROUND/Sex And Candy - - - - ROD STEWART/Ooh La La 22 21 21 21 TONICA! You Could Only...
21 19 17 17 CARDIGANS/Lovefool 10 13 11 11 BACKSTREET BOYS/Everybody... 13 14 15 14 NATAUE MERCHANTAKind & Generous 18 19 19 20 THIRD EYE BLINO/Semi-Charmed Life
13 20 19 17 THIRD EYE BLIND/Semi-Charmed Life 5 6 5 6 EVERCLEAR/ Wil Buy You... 15 2t 19 14 DUKESo In Love With You 10 10 10 18 CHERRY POPPIN'./Zoot Suit Riot
22 22 20 17 MEREDITH BROOKS/Bitch 8 16 19 14 MATCHBO0X 20/Real Workl - - - 15 HARVEY DANGER/agpole Sitta
= - 7 16 WILL SMITHUust The Two Of Us 29 - 14 14 MATCHBOX 20/3am 20 20 19 14 SISTER HAZELAI For You
8 12 16 PUFF DADDY Fi} PAGE/Come With Me 10 16 16 13 ROBYN/Show Me Love - - 16 14 ROBYN/Show Me Love
25 26 19 16 DARIO G/Sunchyme 15 14 13 12 WALLFLOWERS/Heroes 10 10 10 12 TUESDAYS/'N Be Here
24 20 22 16 OMCMHow Buarre 13 - - 12 JANET/ Get Lonely - - 8 11 BILLIE MYERS/Tell Me
- 12 22 14 CELINE DIONTo Love You More 42 15 12 12 K-Cl & JOJO/AN My Life - - - - HEATHER NOVA/London Rain ..
18 18 19 14 SMASH MOUTH/Watkin' On The Sun 29 17 15 12 MADONNA/Frozen - - - - ATHENAEUMMnhat | Didn't Know
17 22 17 13 LA BOUCHENou Won't Forget Me = - - 12 PAULA COLE/ Don't Want To Watt
- - 4 13 CLEOPATRA/Cieopatra’s Theme 11 7 9 11 MEREOITH 8ROOKS/Stop
8 10 12 12 BACKSTREET BOYS/Everybody... - § 9 10 SARAH MCLACHLAN/Adia
e MARKET #15 MARKET 218 MARKET #15
B s ) , ;
KDWB/Minneapolis {W KKLQ/San Diego WBLI/Long Istand KSLZ/St, Louis 7 WXYV/Baltimore
(612) 340-9000 o - (6139) 565-6006 (516) 732-1061 (314) 692-5100 H {410} 653-2200
]ﬂ’} Morris/Davis Tyt ghos? Myter Shannon Medek/Levine Kapugi/Stevens TO0AY'S AIT MUSIC Ferguson/Dee
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W Tw IW 2w W TW W 2W LW TW IW W W Tw W 2w LW TW
64 68 71 71 NATALIE IMBRUGLIATom 41 44 65 73 GOO GOO DOLLS/Ins 48 48 48 55 NATALIE IMBRUGLIATom 74 76 74 72 NATALIE IMBRUGLIATom 81 58 55 80 NEXT/Too Close
40 63 66 71 SHANIA TWAINYou'e Stll The One 66 74 64 72 SHANIA TWAIN/You're Still The One 30 48 48 59 SIMONE JAYManna B Like A Man 74 76 74 71 KLl & JOJOMI My Lie 12 57 86 78 NATALIE IMBRUGLIATom
39 39 62 68 BRIAN MCKNIGHT/Anytime 76 73 63 70 ALANIS MORISSETTE/Uninvited 48 48 48 55 K-CI & JOJO/AI My Life §7 74 76 70 BRIAN MCKNIGHT/Anytime 33 91 86 77 BRIAN MCXNIGHT/Anytime
70 62 68 66 ALANIS MORISSETTE/Uninvited 77 74 62 65 MARCY PLAYGROUND/Sex And Candy 30 30 30 55 BRIAN MCKNIGHT/Anytime 65 74 75 67 ALANIS MORISSETTE/Uninvited 91 91 87 77 K-Ci & JOJO/AI My Lite
73 67 71 66 KCl & JOJO/AN My Life 33 37 34 62 BRIAN MCKNIGHT/Anytime 30 30 30 55 NOTORIOUS B.1.G/Mo Money Mo Problems 33 38 37 56 SEMISONIC/Closing Time 27 12 47 70 SHANIA TWAINYou're Stll The One
25 29 32 A4S NEXT/oo Close 42 44 64 49 WALLFLOWERS/Heroes 48 48 48 55 WILL SMITH/Gettin' Jiggy Wit it 47 65 75 54 CHERRY POPPIN'./Zoot Suit Riot - - 85 61 WILL SMITH/Gettin' Jiggy Wit it
28 25 42 44 N SYNCA Want You Back 39 38 44 47 MATCHBOX 20/Real World 48 48 48 55 SHANIA TWAINYou're Still The One 76 47 34 38 MARCY PLAYGROUND/Sex And Candy 91 91 84 57 ROBYNDo You Really..
71 64 44 43 WILL SMITH/Getim' Jiggy Wi It 75 74 66 45 K-Cl & JOJO/AN My Life 14 - - 35 "N SYNGA Want You Back 37 36 40 36 WALLFLOWERS/Heroes - 46 48 57 BRANDY & MONICAThe Boy Is Mine
29 41 40 43 GOO GOO DOLLSAns 36 39 47 44 PAULA COLEMe 48 30 30 35 BACKSTREET BOYS/As Long As You... 46 38 40 36 MAOONNARay Of Light 20 39 37 54 ALL SAINTS/Never Ever
42 42 42 42 MARCY PLAYGROUNO/Sex And Candy 38 41 42 43 FASTBALL/The Way 14 14 14 35 DESTINY'S CHILDMNo, No, No 23 35 37 36 SHANIA TWAINYou're St The One 42 55 55 53 WYCLEF JEAN/Gone TH November
20 29 41 42 FASTBALL/The Way 36 40 42 42 EVERCLEAR/ Will Buy You.. 18 18 18 35 MADONNARay Of Light 42 33 34 36 BACKSTREET BOYS/Everybody.. 65 90 53 50 MARCY PLAYGROUND/Sex And Candy
18 25 34 33 JANET/ Get Lonely 18 25 39 41 SEMISONIC/Closing Time 14 - - 35 MARCY PLAYGROUND/Sex Ang Candy 36 39 40 35 FASTBALL/The Way - - 11 50 WILL SMITH\ust The Two Of Us
26 36 34 33 JANET/Together Again 19 25 41 40 NATALIE MERCHANT/Kind & Generous 30 30 30 35 MATCHBOX 20/3am 42 33 33 34 JANET/Together Again 43 56 46 42 JANETA Get Lonely
29 32 34 31 BACKSTREET BOYS/As Long As You.. - 15 35 40 AEROSMITHA Don't Want To.. 16 30 30 35 ALANIS MORISSETTE/Uninvited 76 43 32 34 WILL SMITH/Gettin' Jiggy Wit it 30 40 47 39 USHERNou Make Me Wanna...
- 17 24 30 MATCHBOX 20/Real World 38 37 31 39 MARIAH CAREY/My All 30 48 48 35 SAVAGE GARDEN/Truly Madly Deeply 29 37 40 33 NATALIE MERCHANT/Xind & Generous 35 31 44 37 ROBYN/Show Me Love
32 33 31 29 BACKSTREET BOYS/Everybody... 20 23 22 35 CHERRY POPPIN'./Zoot Suit Riot 30 30 30 35 THIRD EYE BLIND/Hows It Going To Be 36 36 39 33 GOO GOO DOLLSAms - - 12 37 VOICES OF THEORY/Dimelo (Say i)
18 28 27 28 MADONNARay Of Light 36 43 46 32 VONDA SHEPARD/Searchin’ My Soul - 18 18 20 AERQSMITHA Don't Want To... 38 38 37 32 MATCHBOX 20/Real Worid 23 7 41 37 ALANIS MORISSETTEUninvited
25 16 25 28 USHERNou Make Me Wanna . 30 23 26 32 N SYNC/ Want You Back - - 14 20 BRANDY & MONICA/The Boy Is Mine - 27 41 32 SISTER 7/Know What You Mean 36 29 46 36 BACKSTREET BOYS/As Long As You...
25 22 27 28 ROBYN/Show Me Love 25 21 29 31 WILL SMITH/Gettn' Jiggy Wit it 18 30 30 20 FASTBALL/The Way 14 22 25 31 EVERCLEAR/ Will Buy You... 26 56 49 35 USHERMIce & Slow
28 29 27 26 MATCHBOX 20/3am 24 21 28 30 USHER/ou Make Me Wanna . - 18 18 20 GOO GOO DOLLSArs 47 30 28 24 THIRD EYE BUINDHows it Gong To Be 92 54 52 31 KP & ENVYISwing My Way
10 16 23 26 NATALIE MERCHANT/Xind & Generous 50 41 54 29 MADONNA/Ray Of Light 18 18 18 20 INNER CIRCLEMot About Romance 40 28 16 24 ROBYNDO You Really... 21 27 38 29 BACKSTREET BOYS/Everybody...
- - 13 25 AMBER/One More Night 74 64 29 28 NATALIE IMBRUGLIATOm 18 18 18 20 LA BOUCHE/You Won't Forget Me 33 34 35 23 MARIAH CAREYMy Al 28 32 41 27 SAVAGE GARDEN/Truly Madly Deeply
- - - 25 FIVEWhen The Lights. 25 19 27 27 THIRD EYE BLIND/How's it Going To Be - 16 20 SARAH MCLACHLAN/Adia 5 15 16 23 BRANDY & MONICA/The Boy Is Mine - - 10 25 PRAS MICHEL F/ODB./Ghetto Supastar...
26 22 27 24 DESTINY'S CHILDNo, No, No 26 20 27 26 SAVAGE GARDEN/Truly Madly Deeply 14 18 18 20 NEXT/Too Close 17 20 19 21 VONDA SHEPARD/Searchin’ My Sout 52 11 10 21 LA BOUCHENou Wofl‘l Forget Me
19 20 25 24 MARK MORRISONReturn Of The Mack 13 24 19 23 ALL SAINTS/Never Ever - - - 20 ROCKELLAn A Oream 41 33 32 20 SAVAGE GARDEN/Truly Madly Deeply 55 7 10 20 AMBER/One More Night
14 17 27 21 USHERMice & Stow - - 9 22 JENNIFER PAIGECrush 30 30 30 20 VONDA SHEPARD/Searchin’ My Soul 24 21 20 20 MEREDITH BROOKS/Stop 19 21 15 19 INNER CIRCLE/MNot About Romance
7 19 18 20 BRANDY & MONICAThe Boy Is Mine 21 19 22 20 MATCHBOX 20/3am - 14 14 18 BACKSTREET BOYS/Everybody... 36 26 23 20 SPICE GIRLS/Stop 39 40 41 19 SPICE GIRLS/Stop
19 18 21 20 PUFF DADDY.AY Be Missing You - 9 19 19 XSCAPE/The Arms Dt.. 18 18 18 18 CELINE DION/To Love You More - 5 10 17 AEROSMITH/I Don't Want To... 16 12 10 18 MARIAH CAREYMy Al
14 13 15 20 INOJove You Down 21 21 22 19 MEREDITH BROOKS/Stop - - - 18 FLEETWOOD MAC/Landslide - - 5 12 BILLIE MYERS/Tell Me - - - 7 SPARKLE/Be Careful _
66 18 24 19 SAVAGE GARDEN/Truly Madty Deeply - - - 18 SMASH MOUTH/Cant Get Enough. - - - 18 GREEN DAY/Time Of Your Life... 11 12 17 12 SARAH MCLACHLAN/Adw 13 7 - 7 SOUTHSYDE CONN X./Raize Da Rool..
5 6 16 19 PUBLIC ANNOUNGEMENT/Body Bumpin'. 24 26 15 17 BACKSTREET BOYS/Everybody .. - - - 18 SEMISONIG/Closing Time 5 12 6 11 PUFF DAODY FA. PAGE/Come With Me - - - - LAILWHere We Go Again
13 12 17 19 THIRD EYE BLIND/Semi-Charmed Lde 7 18 20 11 CELINE DION/To Love You More - - - 15 PUFF DADDY F/J. PAGECome With Me 21 19 16 9 DESTINY'S CHILONo, No. No
16 12 16 19 PAULA COLEA Don't Want To Wart 8 11 15 10 FVEMWhen The Lights. . - 14 14 15 PRAS MICHEL F/ODB.../Ghetto Supastar.. - 5§ 7 8 NEXT/Too Close
13 12 18 18 BiLLIE MYERS/Kiss The Rain 8 12 19 10 JANET/ Get Lonely - 14 14 15 WILL SMITHAJust The Two Of Us 7 6 5 7 ALL SAINTS/Never Ever
41 39 42 17 THIRD EYE BLINDMHows It Going To Be 7 7 7 8 BLACK LABTime Ago 14 14 14 15 SPICE GIRLS/Stop § 5 7 7 BULACK LAB/Time Ago
16 12 17 17 SMASH MOUTHAValkm' On The Sun 7 7 7 8 SARAH MCLACHLAN/Adi 14 14 14 11 ALL SAINTSNever Ever - - - 7 CDLDR ME BADD/Remember When
- 13 21 17 BLACGKSTREET/No Diggry 77 8 7 NUFLAVOR/Baby Be There 30 30 30 10 AMBER/One More Night - - § 7 CELINE DIONTo Love You More
14 15 21 16 QUAD CITY DJ'SC'mon ‘N Ride It - 7 7 7 BILUE MYERS/Tell Me 10 10 10 10 CHUMBAWAMBA/Tubthumptng 10 10 S 5 FVEWhen The Lights..
- - - 15 SEMISONICClosing Tme - - - 7 ALANA DAVIS/Crazy 10 10 10 10 CELINE DIONMy Reart Wil Go On - - 5 5 WILL SMITHAust The Two Of Us
12 16 20 15 OMGMHow Brzarre 21 7 7 4 SPICE GIRLS/Stop 10 10 10 10 INDJ/tove You Down 5 5 7 5 JMMYRAYA Got Rolled

vnany amaricanradicohictan, coma
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Billie Myers Hits With Second
Smash Single ‘Tell Me’

M ‘Tell Me’ scores #1 Most Added honors — two consecutive weeks

Afterthe phenomenal [ gs
story of Billie Myers’ !

“Kiss The Rain,”
Universal Records
has just released her
new single, “Tell
Me,” earning the
coveted Most Added
honors two weeks in
a row at both CHR

| predicting even

greater success for
this  irresistible
follow-up. The new

F| track, “Tell Me,” in

only its third week
of release, has

| already been added

to over 125 Top 40
& Hot AC stations

UNIVERSAL NEWS

and Hot AC. Many of today’s best
programmers are already

around the country. A few of the
key stations to commit early

herry Poppin’ Daddies (:oni

(Advertisement)

June 12, 1998

SAVAGE GARDEN DATES

7/21 HOUSTON, TX
7/22 AUSTIN, TX
7/25 ATLANTA, GA
7/27 MIAMI, FL

7/28 TAMPA, FL
7/29 HARRINGTON, DE
8/01 MONTREAL
8/03 OTTAWA

8/04 TORONTO

8/05 DETROIT, MI
8/07 COLUMBUS, OH
8/08 BETHLEHEM, PA

include: WXKS/Boston, Y100/Salt
Lake City, KKRZ/Portland, and
KDWB/Minneapolis just to name a
few. In addition to the incredible
momentum at radio, VH1 has already
committed to putting the video into
power rotation. Also, Billie Myers has
just secured the opening slot on this
summer’s Savage Garden tour. The
debut album Growing Pains, has
recently been certified Gold (500,000). |

8/09 NEW YORK, NY
8/11 INDIANAPO.IS
8/13 SEDALIA, MO
8/14 SPRINGFIELD, IL
8/15 PHILADELPHIA, PA
8/18 LEWISBURG, WV
8/20 WASHINGT®N, DC
8/22 BOSTON, MA

8/24 NEW YORK, NY
8/25 NEW YORK, NY
8/26 CLEVELAND, OH
8/30 CINCINNATL OH

T

‘Zoot Suit Riot’ Breaking New Barriers

Il Debut album certified Gold — rapidly approaching Platinum status

With the resurgence of swing music into the pop mainstream culture,
“Zoot Suit Riot” is making history by becoming the most successful
record at the CHR format this decade. Currently rising to the

position on this week’s R&R CHR chart, “Zoot Suit Riot,” has
surpassed all other records in the same genre. Successfully crossing
from the Alternative format (peaking at #13), such CHR powerhouses
as KIIS/Los Angeles, KHKS/Dallas, KRBE/Houston,

KBKS/Seattle, WXXL/Orlando and others have embraced this up-
beat party anthem only to discover Top 10 requests, huge sales, and
incredible research. Kip Taylor at G105/Raleigh sums it up best by
stating, ““...not only is this the hottest record on the air right now, but
it’s already our #1 best-testing record as well as the #1 most-requested
song on the station.” Cherry Poppin’ Daddies are currently touring the
U.S. this summer.

S

E To k )story;

McDonald’s Has Major

{(WHTS/Davenport). As one unidentified

relate,”

Beef With The Blenders

I Nation’s largest fast-food chain immortalized in song

Universal act the Blenders have gained a lot of
natoriety lately with their hit song, “T'm In Love
With The McDonald’s Girl.” Currently on the air at
over 30 Pop stations around the country, the
Blenders are finding themselves in very strong
demand. “From the first time we played this record,
the phenes have exploded.” said Tony Waitkus

programmer stated, .. Jiow can you nwt play this
song, anybody who’s ever been to a McDonald’s can

T T T e e % T B e

R e

Olivia Newton-John: Pop
Radio’s Top Attraction

B Pop icon on stage with today’s hottest acts

Superstar Olivia Newton-John has recently been seen on
stage across the country with some of today’s biggest
acts. Currently on a promo tour supporting her latest
album, Back With A Heart, Olivia has performed at
select radio events for WPLJ/New York, WXKS/
Boston, KHKS/Dallas, and most recently at Radio City
Music Hall for Z100/New York. The crowd was treated
to an impromptu duet with none other than Mariah
Carey. The two performed “Hopelessly Devoted To
You” to a standing-room-only audience. This Saturday,
(June 13) Olivia will take the stage for the KIIS/Los
Angeles, Wango Tango show at Anaheim Stadiam.

New This Week:

MOST
ADDED!

WPOW/Miami WXYV/Baltimore WFLZ/Tampa KSLZ/St. Louis
Q106/San Diego  WBTT/Dayton WBLI/Long Island ~ B95/Fresno
KTAA/Fresno WFHN/New Bedford ~ KWIN/Stockton KDGS/Wichita
KWNZ/Reno

(Advertisement)

waany americanradiahistonz.com. _
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SAMMIN
= WBZZ/Pittshurgh LZ WFLZ/Tampa WZJM/Cleveland KKRZ/Porfland, OR WKRQ/Cincinnati
(412) 920-9400 (813) 839-9393 {216) 621-9300 (503) 226-0100 (513) 763-5500
today's hit music Clark/Edgar/Liltey . Harris/Daming Eubanks/Jackson Austin/Lara Kiaproth/Kelly
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTISTATITLE
IW W LW TW W W W TW IW W LW TW IW W LW TW IW W LW TW
56 56 50 56 MARCY PLAYGROUND/Sex And Candy 69 75 70 74 ALANIS MORISSETTE/Uninvited 31 40 59 69 SHANIA TWAIN/You're Stil The One 48 56 67 75 BRIAN MCKNIGHT/Anytime 66 66 66 72 MARCY PLAYGROUND/Sex And Candy
56 62 53 51 NATALIE IMBRUGLIA/Tom 73 74 66 72 WILL SMITH/Gettin' Jiggy Wit It 68 65 64 66 ALANIS MORISSETTE/Uninvited 72 72 72 73 NATALIE IMBRUGLIATom 40 66 66 71 GOO GOO DOLLSHis
51 33 42 46 THIRD EYE BUND/Mow It Going To Be 75 71 71 69 KLl & JOJOVAI My Lite 66 61 60 64 NATALIE IMBRUGLIATom 73 71 69 70 KLl & JOJO/AIl My Life 66 67 67 71 ALANIS MORISSETTE/Uninvited
35 58 54 46 GOO GOO DOLLSHis 36 47 72 67 GOO GOO DOLLSArs 68 49 55 62 MARCY PLAYGROUND/Sex And Candy 73 68 70 60 ALANIS MORISSETTE/Uninvited 41 37 37 67 MATCHBOX 20/3am
40 57 44 37 KLl & JOJO/AT My Life 75 67 55 56 MARCY PLAYGROUND/Sex And Candy 63 63 63 62 KL & JOJO/AN My Lfe 7 19 32 52 SHANIA TWAINYou're Stll The One 34 45 45 67 SHANIA TWAINYou're Stll The One
29 39 37 36 FASTBALL/The Way 46 47 51 55 N SYNCA Want You Back 38 33 49 58 WILL SMITH/Gettin' Jiggy Wit tt 50 51 47 49 MARCY PLAYGROUNC/Sex And Candy 15 18 18 65 GREEN DAY/Time Of Your Life...
29 33 34 36 REBEKAH/SIn So Well 1127 39 50 NEXT/Too Close 56 60 57 52 BRIAN MCKNIGHT/Anytime 38 39 31 49 DESTINY'S CHILDNo, No, No 65 67 67 64 NATALIE IMBRUGLIA/Tom
35 34 29 35 JANET/Together Again 10 32 69 48 USHER/You Make Me Wanna.. 70 70 51 43 N SYNGH Want You Back 38 41 49 48 NEXT/Too Ciose 46 43 43 46 VERVE/itter Sweet..
43 45 44 33 SAVAGE GARDENruly Madly Deeply 44 45 42 46 BACKSTREET BOYS/Everybody... 44 54 47 42 NEXT/Too Close 47 72 68 45 WILL SMITH/Gettin' Jiggy Wit It 44 41 41 46 FASTBALL/The Way
18 35 31 32 SHANIA TWAIN/You're Stit The One 72 59 37 42 NATAUE IMBRUGLIATom 58 64 44 39 BACKSTREET BOYS/verybody... 27 41 46 38 THIRD EYE BLINDMow's It Going To Be 45 45 45 46 EOWIN MCCAINTH Be
27 34 33 32 BACKSTREET BOYS/As Long As You... 36 39 40 39 BRIAN MCKNIGHT/Anytime 31 40 37 37 S.OAP/his Is How We Party 12 22 26 37 FASTBALUThe Way 30 28 28 44 SAVAGE GARDEN/Truly Madly Deeply
30 36 32 30 GREEN DAY/Time Of Your Life... 35 40 38 38 FASTBALL/The Way 38 34 37 36 GOO GOO DOLLS/is 30 34 35 35 MADONNARay Of Light 43 45 45 44 THIRD EYE BLINDMows it Going To Be
24 31 30 29 SISTER 7/Know What You Mean 34 31 36 36 XSCAPEThe Ams Of... 21 22 32 35 FIVEMhen The Lights... 31 28 40 32 UNCLE SAM/I Dont Ever Want... 38 36 36 38 EVERCLEAR/! Wil Buy You..
26 31 25 28 ALANIS MORISSETTE/Uninvited 27 29 33 36 INOMLove You Down 37 33 34 35 VONDA SHEPARD/Searchin' My Soul 33 26 31 32 JANET/Together Again 38 37 37 38 MATCHBOX 20/Real Word
14 28 22 27 MATCHBOX 20/Real World 18 23 24 35 DESTINY'S CHILD/No, No. No 32 27 33 35 KP & ENVYL/Swing My Way 21 27 27 32 GOO GOO DOLLS/is 37 37 37 37 CELINE DIONTo Love You More
28 29 25 27 EDWIN MCCAINATI Be 39 41 34 34 MARIAH CAREYMy Al 48 35 40 33 LFO/The Way You Like... 23 22 - 32 SUGAR RAYMy - 37 37 37 AEROSMITHA Don't Want To...
27 23 22 26 TONICNOpen Up Your Eyes 30 34 27 32 SAVAGE GARDEN/Truly Madly Deeply 29 29 28 33 UNCLE SAMA Dot Ever Want .. 47 27 31 30 MATCHBOX 20/3am 43 16 16 36 PAULA COLEMe
27 31 30 23 WALLFLOWERSHeroes 36 34 37 30 MADONNARay Of Light 19 28 34 32 PUBLIC ANNOUNCEMENT/Body Sumpin’... 25 23 25 29 BRANDY & MONIGAThe Boy Is Mine 19 24 24 31 VONDA SHEPARD/Searchin’ My Soul
34 34 29 21 BILLIE MYERS/Ksss The Rain 32 33 31 30 MATCHBOX 20/3am 28 27 24 32 ROBYN/Show Me Love 28 24 24 29 WILL SMITH/ust The Two Of Us 29 31 31 29 SUGAR RAYFy
17 24 24 21 MARIAH CAREYMy Al 68 56 37 29 UNGCLE SAMA Don't Ever Want.. 33 29 31 31 USHERMice & Slow - - 18 28 AEROSMITHA Don't Want To... 31 31 31 28 SISTER HAZEUAH For You
51 23 23 21 MATCHBOX 20/3am 34 36 33 28 MATCHBOX 20/Real Workl 10 26 28 29 WILL SMITHAust The Two Of Us 5 10 21 28 SPIGE GIRLY/Stop 31 30 30 28 SMASH MOUTHAalk On The Sun
20 26 23 20 SMASH MOUTHWalkin' On The Sun 27 26 30 27 THIRD EYE BLINDHows ft Going To Be 23 24 26 28 JANET/Together Again 25 24 23 25 SMASH MOUTHWalkin' On The Sun 1110 10 26 SARAH MCLACHLAN/Adia
23 22 17 20 CHUMBAWAMBA/Tubthumping 43 36 31 27 SMASH MOUTHMWakin' On The Sun 11 19 19 25 BRANDY & MONICAThe Boy Is Mine 9 16 26 25 CHERAY POPPIN'./Zoot Suit Riot 26 14 14 25 PAULA COLE/ Don't Want To Wait
20 22 20 20 MATCHBOX 20/Push 24 19 32 25 BACKSTREET BOYS/As Long As You... 21 29 25 25 ALL SAINTS/Never Ever 35 32 20 24 SAVAGE GARDEN/Truly Madly Deeply 19 19 19 22 NATALIE MERCHANT/Kind & Generous
17 20 21 20 SISTER HAZELAI For You 8 14 19 25 BRANDY & MONICAThe Boy Is Mine 13 24 28 25 FASTBALL/The Way 20 22 23 24 NOTORIOUS B.1.G/Ma Money Mo Problems - 9 9 20 ALANA DAVISCrzy
23 - 21 20 TONICH You Could Only.. 22 24 28 22 SEMISONIC/Closing Time 20 22 23 25 BACKSTREET BOYS/As Long As You... 73 69 49 22 BACKSTREET BOYS/Everybody... 45 44 44 19 BILLIE MYERS/Kiss The Ran
17 15 16 19 PAULA COLEA Don't Want To Wait 33 20 19 19 JANET/Together Again 10 20 24 23 AEROSMITHA Dont Want To... 10 27 32 22 CELINE DIONTo Love You More 14 17 17 15 OUR LADY PEACE/Clumsy
23 21 22 18 OMCMow Bizare 41 37 20 17 ROBYNDo You Reay.. 34 39 28 22 JANET/ Get Lonely 47 44 27 20 'N SYNC/ Want You Back 23 22 22 14 REBEKAHSI So Well
20 25 22 18 SUGAR RAYFYy 23 21 16 16 TONICAf You Could Onky... 40 25 24 22 SAVAGE GARDEN/Truly Madly Deeply 26 21 22 20 MARIAH CAREYMy Al 17 19 19 12 SEMISONIC/Closing Time
- 20 - 18 THIAD EYE BLIND/Semi-Charmed Life 13 15 15 16 ROBYNDo You Know (What ) 13 18 17 22 SMASH MOUTHMWalkin' On The Sun 25 23 23 20 VONDA SHEPARD/Searchin’ My Soul 10 11 11 19 CHERRY POPPIN'. /Zoot Sutt Riot
- 13 17 16 MADONNA/Ray Of Light 18 16 18 16 ROBYN/Show Me Love 25 18 26 20 MATCHBOX 20/3am 14 19 25 20 USHERNice & Slow 30 31 31 7 MEREDITH BROOKS/MWhat Would Happen
19 19 18 15 NATALE MERCHANT/Kind & Generous 39 38 37 15 MADONNAFrozen 12 .20 19 20 SOMETHIN' FOR../My Love Is The Shhht 24 22 23 20 THIRD EYE BLINO/Semi-Charmed Life - - - T BILLIE MYERS/Tell Me
15 18 16 15 ‘N SYNG/ Want You Back - 13 11 14 AEISS/Boom Bye Yae 10 12 22 19 SUGAR RAYFly 21 - - 19 ROBYNDo You Know (What.) 13 18 18 7 MADONNARay Of Light
17 19 23 14 SARAH MCLACHLAN/Ada 5 7 12 13 BILLIE MYERS/Tel Me 21 19 18 18 MARIAH CAREYMy Al 23 18 18 19 PAULA COLEN Don't Want To Wait 11 10 10 4 MEREDITH BROOKS/Stop
9 14 11 13 BRIAN MCKNIGHT/Anytime 10 16 14 13  NATALIE MERCHANT/Kind & Generous 24 20 18 18 USHER/You Make Me Wanna... 5 11 13 17 PUBLIC ANNOUNCEMENT/Body Bumpin'... 16 8 8 3 WALLFLOWERS/MHeroes
- - - 12 AEROSMITHA Don't Want To... - 512 13 HI-TOWN DJSDing-A-Ling 11 15 16 17 LAURYN HILUCan't Take My... %21 - 17 So Good - 6 6 3 RODSTEWART/Ooh La La .
- - - 11 BILUE MYERS/Tell Me 12 11 11 13 IMANI COPPOLALegend Of A Cowgirl 10 15 16 16 LA BOUCHEYou Won't Forget Me 26 28 22 17 INOWLove You Down - s - - KLl & JOJO/AI My Life
- - - 11 LA BOUCHENou Won't Forget Me - - - 12 FIVEWnen The Lights .. 6 10 14 16 DIANA KINGFind My Way Back 15 13 14 16 WALLFLOWERS/Heroes
13 26 24 10 MEREDITH BROOKS/Stop - 5 7 12 AEROSMITH/ Don't Want To... - - 8 14 (NDIANUYORICAN../I Love... 20 20 - 16 MARIAH CAREY/Honey
- 6 10 8 ALANA QAVIS/Crazy 23 21 15 11 WALLFLOWERS/Heroes 10 11 12 14 BACKSTREET BOYSAut Playing... 22 - - 16 MATCHBOX 20/Push
] MARKET #28
KMXV/Kansas City WPRO/Providence WNCI/Columbus, OH WNVZ/Norfolk KZHT/Salt Lake Ci
(816) 756-5698 (401) 433-4200 Nm/ﬂ (614) 224-9624 (804) 497-2000 (801) 908-1300 1
13 fM Zellner/Dylan Bristol/Morris i Dimick/Sharpe London/West Summers/McCartney
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W LW TW W 2W LW TW W W W TW 3W 2W LW Tw IW W LW TW
62 62 62 62 NATALIE IMBRUGLIATom 46 54 49 54 N SYNCA Want You Back 60 41 61 61 NATALIE IMBRUGLIA/Tom 47 46 46 47 BACKSTREET BOYS/Everybody... 33 57 72 75 WILL SMITH/Gettn' Jiggy Wit it
56 58 60 62 ALANIS MORISSETTE/Uninvited 50 54 49 53 SHANIA TWAINAou're Still The One 59 41 62 60 WILL SMITHGetun' Jiggy Wit It 39 46 46 46 KP & ENVYVSwing My Way 47 61 71 74 SHANIA TWAINYou're Stil The One
58 58 58 60 K-l & JOJOAT My Lite 53 49 47 53 NATALIE IMBRUGLIA/Tor 63 41 56 58 SHANIA TWAIN/You're Still The One 39 37 37 46 MARIAH CAREYMy Al 76 74 72 73 NATALIE IMBRUGLIATom
48 54 56 58 FASTBALUThe Way . 32 47 51 52 WILL SMITH/Gettin' Jiggy Wit it 53 31 41 55 BLESSID UNION/Light In Your Eyes 45 43 43 45 BRIAN MCKNIGHT/Anytime 71 71 72 73 K<Ll & JOJO/AIl My Lite
24 52 54 56 NATALIE MERCHANT/Kind & Generous 45 50 49 52 PAULA COLEA Don't Want To Wait 55 36 57 55 SAVAGE GARDEN/Truly Madly Deeply 23 20 20 42 ALL SAINTSNever Ever 40 44 43 58 SAVAGE GARDEN/Truly Madly Deeply
60 60 58 54 MARCY PLAYGROUND/Sex And Candy 32 31 43 43 MARCY PLAYGROUND/Sex And Candy 56 35 56 52 MATCH8OX 20/3am 39 39 39 42 PUBLIC ANNOUNCEMENT/Body Bumpin'. 72 73 71 53 USHER/You Make Me Wanna
42 44 48 52 MATCHBOX 20/Real World - 11 11 43 MATCHBOX 20/3am 40 29 51 49 BACKSTREET BOYS/Everybody.. 39 43 43 42 NEXT/Too Close 18 30 41 50 MATCHBOX 20/Real World
28 28 30 48 GOO GOO DOLLS/ns 26 29 30 34 SARAH MCLACHLAN/Adia 56 35 48 45 BACKSTREET BOYS/As Long As You.. 43 46 46 40 MASE FTOTAL/What You Want 47 48 45 46 GO0 GOO DOLLSAris
38 38 38 38 VONDA SHEPARD/Searchin' My Soul 53 - - 34 SAVAGE GARDEN/Truly Madly Deeply 27 16 31 42 GOO GOO DOLLS/Iris 45 41 41 39 N SYNCA Want You Back 43 46 43 45 N SYNG/ Want You Back
32 34 34 36 SHANIA TWAINYOu're St The One 29 32 32 33 MARIAH CAREYMy Al 44 32 45 42 KLl & JOKV/AI My Life 39 39 39 38 FIVEWnen The Lights... 29 31 31 38 ALANIS MORISSETTE/Uninvited
24 26 28 34 BRIAN MCKNiGHY/Anytime 31 29 31 32 ALANIS MORISSETTE/Uninvited 38 23 41 41 ROBYN/Show Me Love 36 39 39 38 JANET/I Get Lonety 36 38 43 37 FASTBALLThe Way
20 22 26 32 MADONNARay Of Light 15 18 25 32 GOO GOO DOLLS/Iris 41 26 42 40 JANET/Together Again 27 37 37 37 BRANDY & MONICA/The Boy Is Mme 75 43 26 33 JANET/Together Again
30 30 30 30 BACKSTREET BOYS/Everybody... 33 31 32 31 FASTBALL/The Way 27 28 41 38 MARCY PLAYGROUND/Sex And Candy 38 37 37 37 BOYZ I MEN/Can't Let Her Go 46 45 43 31 BACKSTREET BOYS/As Long As You...
14 16 24 28 AEROSMITH/ Don't Want Ta... 28 31 31 31 CEUNE DION/To Love You More 16 12 23 37 BRIAN MCKNIGHT/Anytime 40 42 42 36 SOAP/This Is How We Party S - 29 EVERYTHINGHooch
22 22 24 26 SARAH MCLACHLAN/Adi 50 51 18 27 THIRD EYE BLINDMows It Going To Be 25 25 30 35 THIRD EVE BLINDMow' It Going To Be 15 23 23 35 SPARKLE/Be Careful 16 19 18 29 BRIAN MCKNIGHT/Anytime
14 16 22 26 NEXT/Toa Close 27 31 33 25 VONDA SHEPARO/Searchin’ My Soul 36 25 36 35 THIRD EYE BLINO/Semi-Charmeg Life - - - 29 USHERMy Way 14 14 21 28 SEMISONIC/Closing Time
20 20 22 24 CELINE DION/To Love You More 5 24 22 25 AEROSMITHA Don't Want To... 30 22 34 34 CHANTAL KREVIAZUK/Surrounded 24 21 21 25 MYA F/SISQO/Its AH About Me 24 24 22 25 BACKSTREET BOYS/Everybody...
20 20 20 20 MEREDITH BROOKS/Stop 25 24 24 25 BRIAN MCKNIGHT/Anytme 28 25 42 28 SISTER HAZEUAI For You 9 23 23 25 MADONNARay Of Light - 13 26 24 ALANA DAVIS/Crazy
16 16 18 18 MARIAH CAREYMy Al 51 30 - 24 BACKSTREET BOYS/As Long As You.. 30 21 30 25 CELINE DION/To Love You More -2 2 22 98 DEGREES/S. WONDER/True To Your Heart 12 10 17 24 EOWIN MCCAINA Be
- - 14 18 BRANDY & MONICAThe Boy Is Mine 14 11 21 21 BACKSTREET BOYS/Everybody... 31 23 44 25 CEUNE DIONMy Heart Will Go On - 4 4 22 VOICES OF THEORY/Dimelo (Say It} 42 31 19 22 MATCHBOX 20/3am
7 14 14 18 BILLIE MYERS/Tell Me - 3 14 20 LIONEL RICHIE/Time 36 19 34 24 FASTBALL/The Way 23 23 23 21 LA BOUCHENOu Won't Forget Me 19 23 20 21 TONICAf You Could Only...
16 16 18 18 SPICE GIRLS/Stop 2 4 11 20 NEXT/Toa Close 15 12 18 22 NATALIE MERCHANTKind & Generous - - - 18 SPICE GIRLS/Slop 23 22 25 21 ROBYN/Show Me Love
14 16 16 16 LA BOUCHE/ou Won't Forget Me - - - 20 MATCHBOX 20/Real World 17 14 16 20 VONDA SHEPARD/Searchin’ My Soul - - - 12 PRAS MIGHEL F/ODB /Ghetto Supastar.. - 11 19 21 NEXT/Too Close
12 12 12 14 EVERCLEARN Will Buy You.. 10 10 14 19 BLACK LABime Ago - - 21 19 MATCHBOX 20/Real World - - - 9 WILL SMITHJust The Two Of Us 23 22 26 21 FIVEMhen The Lights.
28 24 24 14 WALLFLOWERS/MHeroes 10 12 15 15 MEREDITH BROOKS/Stop 17 13 22 16 MADONNA/Ray Of Light 18 21 20 21 MARK MORRISON/Retum Of The Mack
77 10 12 BLACK LABTime Ago 34 30 35 13 BILLIE MYERS/Kiss The Ramn 15 14 13 15 ALANIS MORISSETTE Uninvited - - 11 20 AEROSMITH/ Don't Want To..
16 12 12 12 GHERRY POPPIN' ./Zoot Sutt Riot 13 10 13 13 SMASH MOUTHWakin' On The Sun 14 11 11 15 "N SYNC/ Want You Back - 17 22 20 INOiove You Down
- - 7 10 COLOR ME BADD/Remember When 27 29 32 13 EOWIN MCCAINTI Be 15 12 14 15 WALLFLOWERS/Heroes 23 26 26 20 THIRD EYE BLIND/Semi-Charmed Life
- - - T RODSTEWARY/Och La La 36 48 49 13 KLl & JOJO/AI My Lite 13 7 14 14 EOWIN MCCAINTI Be 17 17 16 19 BILLIE MYERS/Kiss The Rain
- 13 - 12 JANET/Together Again - 11 15 14 MARIAH CAREYMy All 22 17 - 19 ROBYN/Do You Know {What.)
13 13 13 12 CHUMBAWAMBA/Tubthumping - - 9 12 BiLLIE MYERS/Tell Me 22 18 15 17 DESTINY'S CHILDAo. No. No
13 14 13 12 TONIC/ You Could Only.. 9 8 9 11 USHERMie & Slow 24 32 30 17 VONDA SHEPARD/Searchin’ My Soul
11 14 - 11 WALLFLOWERS/One Headisght - - 10 11 SPICE GIRLS/Stop - 13 15 17 THIRD EYE 8LINDMows It Going To Be
13 - 14 11 MIGHTY MIGHTY. /The impression.. 11 6 8 11 ALL SAINTSNever Ever 22 28 20 16 BILLIE MYERS/Teh Me
= - 13 10 SAVAGE GARDEN/ Want You - 1 8 10 SARAH MCLACHLAN/Adia 46 43 27 15 BLESSID UNIONALight In Your Eyes
- - 10 10 CHERRY POPPIN ./Zoot Sutt Riot - - - 9 COLOR ME BADD/Remember When - - 11 15 TORI AMOS/Spark
- - - 10 BILLIE MYERS/Tell Me 15 12 13 7 REBEKAH/SM So Well 8 8 17 14 SARAH MCLACHLAN/Ada
- - 5 10 ROD STEWART/Ooh La La - - - 7 AEROSMITH/ Qon't Want To. 11 - 11 12 BABYFACEEvery Time I..
- - 5 7 WILL SMITH/ust The Two Of Us 16 13 12 6 CHERRY POPPIN'../Zoot Suit Riot - - 5 12 BLACK LABMime Ago
- - - SEMISONIC/Closing Time - - - - ROD STEWART/Ooh La La - - 7 12 ALL SAINTS/Never Ever
A WNKS/Charlotte @ WZPL/Indianapolis 106.7Fm- WXXL/Orlando . KUMX/New Orleans BQ ? WEZB/New Orleans
(704) 331-9510 (317) 816-4000 (407) 339-6539 (504) 679-7300 3 - m | |(504) 581-7002
O5.1FM 8ridgman/Wright Gjerdrum/Decker f Cook/DeGraaft l_'l' ﬁfl‘l Stewart/Klutch A Wagman
PLAYS ARTISTAITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
W W LW TW IW W LW TW IW W W TW IW W W TW W W W TW
63 60 64 61 SHANIA TWAINYou're Stll The One 53 64 61 61 ALANIS MORISSETTE/Uninvited 51 61 59 60 ALANIS MORISSETTEAUminvited 68 71 66 68 ALANIS MORISSETTE/Uninvited 49 48 49 50 SHANIA TWAIN/You're St The One
63 63 65 81 NATALIE IMBRUGLIATom 59 60 56 61 SMASH MOUTHMWalkin' On The Sun 61 52 53 60 WILL SMITH/Gettin' Jiggy Wit It 58 58 56 65 CELINE DIONTo Love You More 37 37 47 48 VONDA SHEPARD/Searchin’ My Soul
61 58 66 60 MARCY PLAYGROUND/Sex And Candy 61 59 61 60 NATALIE IMBRUGLIA/Tom 60 55 51 58 BRIAN MCKNIGHT/Anytime 63 65 64 64 SHANIA TWAINYou're Stil The One 48 48 47 47 NATALIE IMBRUGLIATom
49 53 53 55 WILL SMITHGettn' Jiggy Wi it 60 63 63 58 SAVAGE GARDEN/Truly Madly Deeply 56 59 56 57 NATALIE IMBRUGLIATorn 68 65 65 64 MARCY PLAYGROUND/Sex And Candy 44 49 51 47 MARCY PLAYGROUND/Sex And Candy
58 59 53 52 ALANIS MORISSETTEUninvited 60 62 61 58 MATCHBOX 20/3am 56 56 59 56 K-CI& JOJO/AIl My Life 66 64 65 64 NATALIE IMBRUGLIA/Tom 47 49 46 46 ALANIS MORISSETTE/Uninvited
43 47 47 48 SAVAGE GARDEN/Truty Madly Deeply 34 42 45 43 EDWIN MGCAIN'I Be 45 46 48 47 BACKSTREET BOYS/Everybody . 34 33 37 54 GO GOO DOLLSAris 50 49 49 46 EDWIN MCCAINTI Be
30 30 40 43 GOO GOO DOLLSMns 43 41 43 43 MARGY PLAYGROUND/Sex And Candy 40 44 43 A5 MARCY PLAYGROUNO/Sex And Candy 55 52 53 54 MADONNARay Of Light 43 47 49 46 KLl & JOJVAI My Life
35 46 40 43 MATCHBOX 20/3am 40 41 39 43  SHANIA TWAIN/You're Still The One 48 54 57 45 BROOKLYN BOUNCE/Get Ready To Bounce - 4 29 52 MATCHBOX 20/Real World 23 27 38 38 FASTBALL/The Way
33 35 41 41 EOWIN MCCAINTI Be 34 35 25 43 FASTBALL/The Way 43 48 51 43 SHANIA TWAIN/You're Stil The One 33 39 53 52 NEXTfToo Close 20 22 32 38 GOO GOO DOLLSArs
36 38 39 38 KLl & JOJOAN My Life 41 44 44 39 MADONNAJFrozen 24 23 24 43 FASTBALUThe Way 56 53 54 52 N SYNCA Want You Back 36 35 35 36 BEN FOLDS FIVE/Brick
53 39 36 37 °N SYNCA Want You Back 41 43 39 36 CELINE DIONMy Heart Wil Go On 20 22 31 39 MARIAH CAREYMy Al - 41 55 51 BRANOY & MONICA/The Boy is Mine 48 49 40 36 SAVAGE GARDEN/Truly Madly Deeply
10 13 28 33 AEROSMITH/ Qon't Want To .. 34 32 37 34 GOO GOO DOLLSAns 13 27 36 36 MATCHBOX 20/Reat World 36 55 54 50 FASTBALL/The Way 33 36 36 36 ROBYNDo You Really...
23 27 26 28 JANET/Together Again - 13 18 31 AEROSMITHA Don't Want To... 25 20 21 36 OESTINY'S GHILOMo, No. No - - 5 34 BILLIE MYERS/Tell Me 36 36 36 35 ERIC CLAPTON/My Father's Eyes
30 25 30 27 BACKSTREET BOYS/Everybody... 30 28 27 28 VONDA SHEPARD/Searchin’ My Soul 31 34 35 35 GOO GOO DOLLSris - 6 16 34 AEROSMITHA Don't Want To.. 36 37 35 34 PAULA COLEMe
28 28 27 26 FASTBALL/The Way 28 29 27 27 KLl & JOJO/AH My Life - 14 32 33 WILL SMITHYust The Two Of Us 24 25 27 28 SYLK-E FYNE F/CHILLRomeo And Juliet 10 17 21 34 MATCHBOX 20/Real World
27 29 33 25 BACKSTREET BOYS/As Long As You.. 26 26 26 27 MADONNARay Of Light 37 30 32 33 ‘N SYNCA Want You Back - - 3 27 FEIVEMhen The Lights... 21 24 20 31 NATALIE MERCHANT/Kind & Generous
19 15 22 25 MATCHBOX 20/Real World 27 27 27 26 NATALIE MERCHANT/Kmnd & Generous 17 28 30 31 NEXT/Too Close - -4 27 WILL SMiTHUust The Two Of Us 21 22 23 30 SARAH MCLACHLAN/Adi
21 16 19 24 MARIAH CAREYMy All 40 25 24 24 SUGAR RAYFY 34737 46 27 DAZESuperhero 67 66 58 24 KLl & JOJO/A My Life 23 19 20 21 LEANN RIMEStooking Through...
35 22 23 24 CELINE OIONMy Heant Will Go On - 22 23 24 MATCHBOX 20/Real World 41 40 41 27 MADONNA/Frozen 24 24 21 24 THIRQ EYE BLIND/Semi-Charmed Lite 22 22 23 21 MARIAH CAREYMy All
19 20 23 22 MADONNARay Of Light 23 23 22 23 BLACK LAB/Time Ago 24 24 22 26 SMASH MOUTHMWalkin' On The Surt 24 25 23 24 ROBYNDo You Know (What.} - 10 19 21 CELINE DIONTo Love You More
8 15 21 21 SEMISONIC/Closing Time 25 23 24 22 WALLFLOWERS/MHeroes 17 21 23 25 FVEMWhen The Lights... 20 19 17 23 DUNCAN SHEIK/Barely Breathing 41 36 37 20 BACKSTREET BOYS/& Long As You...
21 21 25 20 VONDA SHEPARD/Searchin’ My Soul 23 21 22 22 CHUMBAWAMBA/Tubthumping 32 31 28 25 MADONNA/Ray Of Light 28 24 23 23 BACKSTREET BOYS/Quit Playing .. - - 11 19 MADONNARay Of Light
20 12 19 18 NATALIE MERCHANT/Xind & Generous 24 20 22 22 EVERGLEARA Will Buy You.. 19 24 23 25 JANET/Together Again 26 21 26 23 SAVAGE GARDEN/Truly Madly Deeply 12 10 11 19 BABYFACE & OES'REEfire
12 12 10 17 SARAH MCLACHLAN/Ad 20 20 22 22 SHAWN COLVIN/Sunny Came Home - - 12 24 ALL SAINTSNever Ever 22 22 20 23 TONIGA You Could Only. - - 10 19 AEROSMITHA Dont Want To...
- - 7 14 CELINE DION/To Love You More 22 23 22 21 THIRD EYE BLIND/Semi-Charmied Life 20 20 18 22 VONDA SHEPARO/Searchin’ My Soul 24 19 20 20 SISTER HAZEUAH For You 34 36 37 16 BILLIE MYERSKiss The Rain
7 7 10 12 EVERCLEARA Will 8uy You.. 20 23 22 20 BLESSID UNIONLight in Your Eyes 44 43 29 22 SAVAGE GARDEN/Truly Madly Deeply - - - 20 JEWELFoolish Games 14 16 14 14 SUGAR RAYFy
- - - 11 4THE CAUSE/Stand By Me 22 23 16 20 JEWELFooiish Games 24 29 24 21 SPICE GIRLS/Stop 19 - - 20 BACKSTREET BOYS/As Long As You.. 13 15 15 14 CHUMBAWAMBA/Tubthumping
- - 7 8 FVEMWhen The Lights... 21 24 22 19 TONICAf You Could Only... - 7 13 21 S8ILLIE MYERS/Tell Me - 19 19 20 OMCHow Bizarre - - - 14 LA BOUCHEBe My Lover
8 7 7 7 MEREDITH BROOKS/Stop 23 23 22 19 SISTER HAZEUA For You 23 22 26 20 CHERRY POPPIN'../Zoot Suit Riot - - - 19 MEREDITH BROOKS/Bitch a 12 12 13 14 NO MERCYAWhere Do You Go
- - 7 T B-52SDebbe 19 17 16 13 MEREDITH BROOKS/Stop 20 20 20 2D MATCHBOX 203am 55 23 24 19 USHER/You Make Me Wanna . - - - 14 BN VOGUEDon't Let Go (Love}
7 7 "7 7 BABYFACE & DESREEfire 20 18 16 11 LISA LOEB/LetS Forget.. 10 15 18 19 CELINE DION/To Love You More 22 22 25 18 MATCHBOX 20/3am 16 14 14 14 COWBOY MOUTHMow Do You Tell..
7 7 7 7 WALLFLOWERSMeroes 9 16 14 10 NAKED/Raining On The Sky - - 9 19 AEROSMITHA Don't Want To.. - - - 17 PUFF DADDY./ Be Missing You 8 10 10 13 SPICE GIRLS/Stop _
6 8 7 7 CHERRY POPPIN'./Zoot Suit Riot - - 6 8 BILLIE MYERS/Tell Me 24 16 18 19 USHERMNice & Slow 25 21 - 16 ROBYN/Show Me Love 13 11 11 13 BRIAN MCKNIGHTIAI.vy‘ume
- - - 7 COLOR ME BADD/Remember When - - - 7 GELINE DIONTo Love You More 18 18 16 18 SOLID HARMONIEMH Be There For.. - 15 16 14 BABYRACE & DES'REEfire 14 16 14 13 SMASH MOUTHWalkin' On The Sun
7 7 7 7 OUMA NEWTON-JOHNA Honestly Love You - - - 7 SARAH MCLACHLAN/Adia 38 32 18 18 USHER/You Make Me Wanna... - 34 30 12 NATALIE MERCHANT/Xind & Generous 38 38 19 13 THIAD EYE BUND/How's 1t Going To Be
= - = 1 ALL SAINTSNever Ever - - - - RODSTEWART/Och La La 13 14 18 16 BRANDY & MONICA/The Boy Is Mine 11313 13 LA BOUCHE/Sweet Dreams
- - - - DAVE MATTHEWS BAND/Stay (Wasting Time} 20 19 19 7 SHE MOVESAtS Your Love 10 13 - 13 THIAD EYE BLIND/Semi-Charmed Ldfe
- - - - VDICES OF THEORY/Dimelo (Say i) 13 12 13 13 USA LOERA Do
- - - - SARAH MCLACHLAN/Ad 8 10 13 12 WALLFLOWERS/Herces
- = - 12 SISTER HAZEL/AIl For You

waana amaricanradinahicton, com
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CHR/RHYTHMIC

- HIP-HOP TOP 20

"t NEW & ACTIVE
 TOALPLAYS  tomaL -

W W ARTIST TITLE LABEL(S) ™ LW STATIONSIADDS | » BOUCHE You Won't Forget Me (RCA) JAYOFELONY Whatcha Gonna Do (Yab Yum/550 Music)

2 PRAS MICHEL F/ODB & MYA Ghetto... (Inferscope) 3736 3191 1305 . Total Plays: 239, Total Stations: 12, Adds: 0 Total Plays: 121, Total Stations: 4, Adds: 0

1 BIG PUNISHER F/JOE Still Not A Player (Loud) 3587 3260 1128 ) .

. © MASTER P F/SONS OF FUNK | Got The.(No LimiPrioty) 3117 2835 1083 | 018100 Dot ush ke LoveSou) sy BEREIOM 0 ol T 05

+ @ WILL SMITH Just The Two Of Us (Columbia) 2430 2004 1004 s 24 Tol Sitons: B AL o A
| 5 LINK Whatcha Gone Do? (Relativity) 2149 1943 97/3  JERMAINE DUPRI FAAYZ Money Aint..(So So DefColumbia) | DIANA KING Find My Way Back (Work)
¢ ¢ MISSY “MISDEMEANOR” ELLIOTT Ht'Em..(EastWestFEG) 1514 1566 740 Toe Plays 205, Ttel iaions: 10, Adds:2 Total Plays: 11, Total Stations: 9, Adds: 0

YO YO F/GERALD LEVERT Iz It Still All Good?... (EastWestEEG) 1466 1461 6770

PUFF DADDY F/JIMMY PAGE Come With Me (Epic) ARETHA FRANKLIN Here We Go Again (Arista)

8 DO OR DIE FAJOHNNY P & TWISTA Still Po'...(Rap-A-LotNoo Trybe) 1341 1326 TTA o) prays: 177, Total Stations: 13, Adds: 0 Total Plays: 110, Total Stations: 8, Adds: 0
MO THUGS FAMILY All Good (Relativity) 1265 1185 724

11 MASE F/TOTAL What You Want (Bad Boy/Arista) 1166 1193 370 AALIYAH Are You That Somebody? (Atlantic) DARID G Sunchyme (Eternal/Kinetic/Reprise)

. QUEEN LATIFAH Bananas (F/avor UH/WOIOWH) 1081 905 850 Total Plays: 175, Totai Stations: 15, Adds: 11 Total Plays: 110, Total Stations: 7, Adds: 0

15 EIGHTBALL Pure Uncut (Suave House/Universal) 1004 948 650  JANET Go Deep (Virgin) LAILA Here We Go Again (Motown)
SYLK-E. FYNE F/CHILL Romeo And Juliet (Grand Jury/RCA) 925 1237 350 Total Plays: 172, Total Stations: 28, Adds: 28 Total Plays: 105, Total Stations: 14, Adds: 4
SCARFAGE Sex Faces (Rap-A-L.OI‘) ) 863 %6 602 TAMI DAVIS How Do | Say I'm Sorry (Red Ant) CLEOPATRA Cleopatra’s Theme (Maverick/WB)
GOODIE MOB Black lce (Sky ngh) (LaFaCE/Ar/Sta) 869 865 610 Total Plays: 161, Total Stations: 16, Adds: 1 Total Plays: 102, Tota! Stations: 9, Adds: 1
LUKE Raise The Roof (Luke/Island) 812 1218 411

14 ICE CUBE We Be Clubbin’ (Heavyweight/A&M) 704 963 34/0  QUEEN LATIFAH Bananas (Flavor UnivMotown) KAl Something Inside Me (Geffen)

¢ Total Plays: 142, Total Stations: 13, Adds: 0 Total Plays: 98, Total Stations: 6, Adds: 0

NATE DOGG F/WARREN G Nobody Does 't Better (Breakaway) 789 306  83/7
LOX F/CARL THOMAS Let's Start Rap Over (Bad Boy/Arista} 750 498 6772
— € RELL FJAY-Z Love For Free (Roc-A-Fella/Def Jam/Mercury) 17 643 512

©0: - 060:-0: 009 00000 =

~ JOHN FORTE Ninely Nine (Fash.) (Refigee piufresstiabeis | MAXWELL Luxury: Cococure (Columbia)
Total Plays: 130, Total Stations: 10, Adds: 1 Total Plays: 96, Total Stations: 9, Adds: 6

. NATE DOGG FAWARREN G Nobody Does It Beter (Breakanay)
* Total Plays: 128, Total Stations: 14, Adds: 3

COLOR ME BADD Remember When (Epic)
Total Plays: 89, Total Stations: 5, Adds: 2

This chart reflects airplay from June 1-7. Songs ranked by total plays. 49 CHR/Rhythmic reporters and 87 Urban
reporters combine from the Custom Chart function on R&R ONLINE. Rap titles are manually extrapolated. For
. complete reporter lists refer to Rhythmic and Urban sections. © 1998, R&R Inc.

Songs ranked by total plays

Apps June 16

PLEASE SEND YOUR

CONVENTION ’98 PICS

R&R wants your best snapshots
(color or black & white).

ACE OF BASE Cruel Summer (Arista)
P/ease ”?C/Ude the names and tlﬂes JAYOFELONY Whatcha Gonna Do (Yab Yum/550 Music)
of all pictured and send them to:
LOX Let’s Start Rap Over (Bad Boy/Arista)

R&R c/o Tony Novia:
10100 Santa Monica BIvd., Fifth Floor,
Los Angeles, CA 90067

PUBLIC ANNOUNCEMENT It's About Time (A&M)

.
69 BOYZ Woof Woof (Atlantic)
KKSS/Albuquergue, NM WJMN/Boston, MA WDRO/Detroit, Mt KBXX{/Houston, TX KODN/Monterey, CA KKFR/Phoenix, AZ KSFM/Sacramento, CA KYLD/San Francisco, CA
PD: Tony Manero PD: Cadillac Jack McCartney PD: Alex Tear PD: Rob Scorpio PD: Scooter B. Stevens PD: Bruce St. James PD: Bob West PD: Michael Martw
APD/MD: Jackie James 27 X-CI & JOJO “Rush” MD: Jimmi Jam MD: Greg Head .'I(A(;Il EE; {gigp:ﬁvs"' APD: Krazy Kid Stevenz MD: John E Cage APDMD: me JI- Arcner
11 MASE F/PUFF DADDY “Lookin™ JANET “Deep” 15 AALIYAH "Somebody” JANET “Deep” UskeR w 7 KCIR
K-C! & JOJ “Rush™ WKXJ/Chattanooga, TN PURE SUGAR "Delcious™ 13 K6 90 Ruse NATE DOGE FWARREN G “Bertr- JANET * “ isstlrmurt DA)OV “Lookin'™
IANET Dot Station Mgr.: Roy Jaynes . WFHN/New Bedford, MA JERMAINE DUPRIZJAY-Z “Thang” e e JANET “Deep”
XWELL “Luxury POMD: by Com KPRR/EI Paso, TX WHHHAndianapolis, IN PD: Jim Reitz KPTY/Phoenix, AZ
KYLZA - o JONB POMD: John Candelari PD: Scalt Whesler APD/MD: Kevin Palana PD: Rick Thomas WOCQ/Salishury, MD KUBE/Seattle, WA
1LZ/Atbuquergue, AT [y JDJO “Rush” BIG PUNISHER FOL *Sur” MD: Carl Frye JANET “Deep” APD: Sherry Knight PD: Wookie, PD: Eric Powers
APD/MD: Robb \ 55 PAAS MIGHEL 11005, “Supastar” “tere” INNER CIRCLE "Romance” - Brion D’ : Julie Pi
00 D/J':nn ,Dm,m’" . NATE uoac WARREN G “Betier” 19 NATALIE IMBRUGLIA “Tom" b _',ﬁ"‘é *:fe':p CDLOR ME BADG "Remember” MD Eric Vaidez LS z{'x’:nngm';m. L d:;?:;'b?: T
3 AALIVAH “Somebody” WILL SMITH “Two' KO & JGI0 “Rush® PRAS MICHEL F/DDB. *“Supastar” 5 9 ?Allm%'f\( Bsa"""‘ LAILA "Here" LINK “Whatcha"
S ASE FPUTT DADDY Lookr™ WBBM/Chicago, IL el ETI0u0R R — AALIYAH “Somebody” T ey e oM b e K-C1 & J0J0 “Rust” AALIYAR “Somebogy”
5 K-CI & JOJO “Rush™ . i R JANET "Deep”
PD: Todd Cavanah W.JBT/Jacksonville, FL WKTUN 44 EVERCLEAR "Buy NET "Deep
ew York, NY 43 FASTBALL “Way" KWIN/Stockion, CA
KiSV/Bakersfield, CA ;‘90 :r;l::cm_? M KBS /Fresno, CA ED:IDavgiB ey PD: Frankio Blve 42 MAFCY PLAYGROUND “Sex” . PD/MD: Jahn Christian
: i H PD/MD: Stevs Wall MD: Tiffany Green X 33 MASTER P F/SONS .. *Hook™ KTFM/San Antonio, TX o piirs
PD: Mark Feather 9 PRAS MICMEL #1008 “Supastar” h CIRCIEG - No Adds. APD/MD: Andy Shane 13 GREEN DAY “Time” 48 K-Cl & JOJO “Rush
SOk Tr s 12 WILL SMITH “Two" o m‘fn it S JANET “Desp” 3 SEMISONC “Closing” PD: Cliff Tredway 36 IMAJIN “Snony”
CIENOYET NS CE . 9 JANET “Deep” g KLUCALas Vegas, NV 5 WILL SMITH “Two" 8 ALANIS MORISSETTE tad” MD: Steve Chaver AALIYAH “Someiody™
14 BIG PUNISHER FAJOE "Still 5 FIVE “Lights” AALIYAH "Somebody : 5 : B INNER CIRCLE “Homance”
K-Cl & 400 "Rush” K-Cl & JOJO "Rush PD: Cat Thamas FUN LOVIN' CRIMINALS "Criminal K-Cl & JOJO "Rush’ MASE F/PUFF DADDY “Lookin™
NICOLE “Make” KZFM/Corpus Christi, TX DREAMHOUSE “Stay™ MD: Melisa Stefas WQHT/New York, NY WWKX/Prthence Rl ACE OF BASE “Cruel” RN Colisc
PD: £4 Deans s WJMH/Greensboro NC K Pvaﬁ{/l{nsne;nw.uoa-smr CA VP/Prog.: Steve Smith PD: Jerry McKenna JENNIFER PAIGE “Crush™
d . v os Angeles PD/MD: Tracy Cloherty )
KIO((/Bakersfield, CA by PD: Brian Douglas MD:Damion Ynune 38 WYCLEF JEAN “Clof" :‘90 ﬁ:’!ﬁy Dsee KlfTS/San Diego, CA WPGC/Washiagton, 0C
;I:): Chris Squires TAMI DAVIS “Sorry” MD: Mary l(IvT s 34 J:RMA»& OUPRI/JAV 7 “Thang" gg %‘N?m hrosn Home VASE FPUMF DADDY “Lookin™ :&) T':“:"" ?;::?I:n PD: Jay Stevens
: Tony Manes G * " 45 LOX F/CARL THOMAS “Rap” * JONB. 5 3
L e R o KwNZire, W == e e e
WBTT/Dayton, OH 19 NOREAGA “Nore" WPOWIM|am| FL KCHX/Odessa-Midland, TX | PD: Jeti Davis SOREASTEALIG WG,
OM: Joit Ballentine ! USTER Wy PO: Kid Carry POMD: Leo Caro APO/MD: Ol Shaksspears il KDGS/Wichitz, KS
' 5 " : - s K-C) & JOJO “Rush™ “Deep”
WERQ/Baltimore, M0 APD/MD: Raye Kimberlin KiKiHonelulu, Hi MD: Phil Jones Ll ks KELLY PRIGE ~Fnend" 5 COLOR ME BADD "Remember” PD: Steve Domell
DM/PD: Tom Calocoeci CLEOPATRA “Theme” ’ Ty Lyt - "
APD: Frank Ski K.l & J0J0 -Push PD: Alan Oda ORI KCAQ/Oxnard, CA L et A APO: Ricardo Cherry
e e L e Mo: ;}ggﬁ;gg; I 5 MODLE e PD: Dan Garlt IKDIVMYORIGAN. . Nghste XHTZ/San Diego, CA R
: “Gona® ey KGGl/Riverside, CA “Aush”
8 JAGGED EDGE “Gotta JANET "Deep 16 JANET “Des KHTN/Merced, CA 22 JANET “Deep” 5 DM/PD: Lisa Vazquez 6 Ki & J0JO “Pash
5 K-C} 8 .40JO “Rush™ N'DEA DAVENPORT "Brng” 16 INNERLUDE “Warna® PO: Pete Janes 2' K m “ "°"° utur PD: Diana Laird MD: Dale s.,"n:u 6 NNER CIRCLE Romance”
e T i\ iﬂmi:“.‘sg'c‘;sw""““ APD: Dan Watson S BLACKSTACET . “Mng™ APD/MD: Jesse Duran 5 JANET “Doep’ TR LA
o aces’ mebody” " m s i .
WBHJ/Birmingham, AL 5 K-Cl & JOJO "Rush” MD.JT;; _l\::.:i_lll K:S’l‘ﬁ:alm Springs, CA Hisn ggﬁ)v_ﬂusn KoIg o0 ngzd - Bt
D: M hngo H 5 DM: Mike Keane AALIYAH “Somebody™
:PD m';k ’; g h’:P’t‘rﬁlr KQKS/Denver, CO e PD: Jacque Gonzales James WJJS/Roanoke, VA
TANES "D PO: Cat Collins KGmQ/Honolulu, HI OREAHDUSE o WD By st PD: David Lee Michasla
17 MAXWELL “Luxury” MD: Jenifer Wilde PD: Kimo Akans #EEGS%)UESGEF “Gum 14 Party” A;Daﬁnt :M'BSI "Y‘-Dﬂllll KMEL/San Francisco, CA 49 Total Reporters
8  NOEA DAVENPORT “Brng” 38 NICOLE "Make™ MD: Kathy Nakagawa ul R 6 JOHN rome “Ninety” 13 MAXWELL “Luxu PD: Joey Arhagey 49 CurreniReporters
8  PUBLIC ANNOUNCEMENT “Time” “With” LATANYA F/TWISTA “Whatuon 1 VOICES OF T) "o JANET “Deep” S
3 PUSLIC AIKOUNGEN 1me o e Pu"'s”f“ FI0E RSty MAXWELL “Luxury” AR J%JOHEORY el AALIYAH ~Somebody” MD: Glenn Aure 49 CurrentPlaylists
e DOGu WARREN G LB KELLY PRICE *Friend JANET “Deep” L’f&‘i"uﬁi?ﬁéﬁ ;Z%;Emsc;" No Adds

_ wiany amaricanradiahistornvy. com
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23 20 24
33 3B

BREAKER .

DEBUT
DEBUT

®
D
25
D
27
28
30 SAVAGE GARDEN Truly Madly Deeply {Columbia)
31
32)
33
3]
35)
[36)
37
3¢

ARTISTTITLE LABEL(S)

™
© BRANDY & MONICA The Boy Is Mine (Atlantic)
2 NEXT Too Close (Arista)
©  SPARKLE Be Careful (Rock Land/Interscope)
© PRAS MICHEL f/ODB & MYA Ghetto Supastar... (Interscope)
s VOICES OF THEORY Dimelo (Say It) (H.0.L.A/Red Ant)
O MYA{3ISQ0 OF DRU HILL ts All About Me (Un/versﬂy/lm‘e/scope)
©  MARIAH CAREY My All (Columbia)
© USHER My Way (LaFace/Arista)
s K-Cl & JOJO All My Life (MCA)
10 PUBLIC ANNOUNCEMENT Body Bumpin’ Ylpple -Yi-Yo (A&M)
@  WILL SMITH Just The Two Of Us (Columbia)
12 JANET | Get Lonely (Virgin)
13 BRIAN MCKNIGHT Anytime (Motown)
@ BIG PUNISHER f/JOE Still Not A Player (Loud)
15 MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury)
@ JONB. They Don't Know (Yab Yum/550 Music)
@ LINK Whatcha Gone Do? (Relativity)
18 MASE {/TOTAL What You Want (Bad Boy/Arista)
19 BRIAN MCKNIGHT The Only One For Me (Motown)
20 SYLK-E. FYNE f/CHILL Romeo And Juliet (Grand Jury/RCA)
21 XSCAPE The Arms Of The One Who... (So So Def/Columbia)
22 BACKSTREET BOYS Everybody (Backstreet's Back) (Jive)
NATALIE IMBRUGLIA Torn (RCA)
NICOLE Make It Hot (EastWest/EEG)
DESTINY’S CHILD No, No, No (Grass Roots/Columbia)
IMAJIN Shorty (You Keep Playin ) (Jive)

TAMIA Imagination (Qwest/WB)
ALL SAINTS Never Ever (London/Island)
K.P. & ENVY! Swing My Way (EastWest/EEG)
SHANIA TWAIN You're Still The One (Mercury)
DESTINY’S CHILD fAD With Me Part 1 (Grass Roots/Columbia)
NU FLAVOR Baby Be There (Reprise)
MADONNA Ray Of Light (Maverick/WB)
HI-TOWN DJS Ding-A-Ling (Restless)
3 BOYZ Il MEN Can't Let Her Go (Motown)
4 ICE CUBE We Be Clubbin’ (Heavyweight/A&M)
#  LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
a2 MO THUGS FAMILY All Good (Relativity)
FIVE When The Lights Go Out (Arista)
44 LOX Money, Power, And Respect (Bad Boy/Arista)
@ CHICO DEBARGE No Guarantee (Kedar/Universal)
@ BEENIE MAN Who Am | (2 Hard/VP)
e "N SYNG | Want You Back (RCA)
¢ TIMBALAND & MAGOO Luv 2 Luv You (BlackGround/Atiantic)
@  KELLY PRICE Friend Of Mine (T-Neck/Isiand)
@ JAGGED EDGE Gotta Be (So So Def/Columbia)

(&)

587

568

) 548 . 493

545
537
507
467
464
445
419
419
397
382
364
358

324

323
308
305
304
303
297
285
282

T TOALPLAYS ——————
™ Lw 2w
2763 2446 2018
2675 2696 2591
2129 2044 1941
1756 1563 1240
1544 1617 1395
1482 1388 1281
1476 1425 1373
1475 1396 1191
1462 1556 1609
1420 1566 1651
1368 1163 568
1330 1561 1679
1267 1351 1517
1194 1091 982
1092 1173 1244
986 852 694
912 809 800
888 917 1077
875 894 782
774 993 1105
759 828 738
744 816 787
668 563 558
625 501 327
621 708 797

47/0
471
46/0
46/3
37N
40/0
40/0
44/2
33/0
33/0
4013
36/0
30/0
3471
30/0
3313
33N
24/0
34/0
26/0
26/0
20/0
13/2
3213
22/0
241

15/0
16/0
19/0
16/0
1411
223 211
353 22/0
317 181
357 20/0
889 12/0
560 14/0
782 13/0
321 13/0
250 18/2
499 19/0
163 13/0
284 10/0
682 9/0
391 11/0
53 16/4
128 14/2

TOTAL
W STATIONS/ADDS

203

| JANET Go Deep (Virgin)
| MASTER P {/SONS OF FUNK | Got... (No Limit/Priority)

BREAKERS.

MASTER P f/SONS OF FUNK
1 Got The Hook Up (No Limit/Priority)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
573145 2713
LAURYN HILL
Can’t Take My Eyes Off You (Ruffhouse/Columbia)
TOTAL PLAYS/IINCREASE TOTAL STATIONS/ADDS CHART
548/55 12/0
MOST ADDED.
ARTIST TITLE LABEL(S) ADDS
JANET Go Deep (Virgin) 28
K-Ci & JOJO Don't Rush (Take Love Slowly) (MCA) 27
AALIYAH Are You That Somebody? (Atlantic) 1
BIG PUNISHER F/JOE Still Not A Player (Loud) 7

INNER CIRCLE Not About Romance (Republic/Universal) 7
MASE {/PUFF DADDY Lookin’ At Me (Bad Boy/Arista) 7
MAXWELL Luxury: Cococure (Columbia) 6
LAILA Here We Go Again (Motown) 4
KELLY PRICE Friend Of Mine (T-Neck/Island) 4

MOST INCREASED
PLAYS oY
ARTIST TITLE LABEL(S) INCREASE
BRANDY & MONICA The Boy Is Mine (Atlantic) +317
K-C! & J0JO Don't Rush (Take Love Slowly) (MCA) +213
WILL SMITH Just The Two Of Us (Columbia) +205
PRAS MICHEL {/0DB & MYA Ghetto Supastar... (Interscope) +193
+172
+145

JON B. They Don't Know (Yab Yum/550 Music) +134
NICOLE Make It Hot (EastWest/EEG) +124
IMAJIN Shorty (You Keep Playin'...) (Jive) +11
SHANIA TWAIN You're Still The One (Mercury) +106

HOTTEST
RECURRENTS

ARTIST TITLE  LABEL(S)

WILL SMITH Gettin' Jiggy Wit # #Columbia)

USHER You Make Me Wanna... (Laface/Arista)

JANET Together Again (Virgin)

NOTORIOUS B..G. Mo Money Mo Problems (Bad Boy/Arista)
MARK MORRISON Return Of The Mack (Atfantic)

PUFF DADDY... I'll Be Missing You (Bad Boy/Arista)
MASE Feel So Good (Bad Boy/Arista)

NU FLAVOR Heaven (Reprise)

MADONNA Frozen (Maverick/WB)

BOYZ Il MEN 4 Seasons Of Loneliness (Motown)

Breakers: Songs reglstering 500 plays or more for the first time. Buliets

49 CHR/Rhythmic reporters. 49 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc.

This chart reflects airplay from June 1-7. Songs ranked by total plays. Highlighted songs indicate Breaker.

ded to songs galning plays over the previous week. If two songs are

first. Most increased Plays lists the songs with the greatest week-to-week
increases in total plays. Welghted chart appears on R&R ONLINE,

tled in number of plays, the song being played on more stations is placed | .
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KIIS/Los Angeles WHHH/IndianapoIis

WKSL/Memphis WFLZ/Tampa
290 - 60x WKXJ - 59x B95 - 40x
KDGS - 35x KPSI - 25x KDON - 23x

Sales Explosion!!
Over 110,000 singles sold!
Wherehouse #20 - #14*

Transworld  #50 - #47*
Camelot #26*

See Them LIVE At The Roxy
POWER 106 & R&R Event
with Militia & Jayo Felony!

On Tour
June & July!
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7 LT g._.lu,,_. ":3

-..'“‘% : 13'@@ e
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BEG ULATING

Warren G Brlngs You
 The Latest
Addqtlon To The
G-Funk Family
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70 * R&R June 12,1998

HOT

POWER

MARKET #4

WKTUMNew York WQHTNew York KPWR/os Angeles WBBM/Chicago KMEL/San Francisco |
gzlo;/)sizo-amo ms (212) 229-9797 4 (818) 953-4200 (312) 944-6000 (415) 538-1061 |
ue/Shane R TIETET e Cloherty m Young - Cavanah/Bradiey s Arbagey/Ause
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE
dW W LW Tw IW 2w LW Tw W 2w W TW W ZW LW TW W 2w LW TW
61 67 63 66 KCI & JOJO/AN My Life 37 38 41 43 BIG PUNISHER FZJOE/Still Not A Player 39 42 74 68 NEXT/Too Close 31 31 48 80 -BRANDY & MONICA/The Bay Is Mine 62 64 68 66 BIG PUNISHER FJOE/SHl Not A Payer
67 53 51 ‘65 AMBER/One More Night 38 40 42 43 JANETA Get Lonely 34 43 76 68 PRAS MICHEL F/QDB. /Ghetto Supastar. 75 77 76 79 DESTINY'S CHILDNo, No, No 52 49 57 64 BRANDY & MONICAThe Boy is Mine
50 52 58 60 BRIAN MCKNIGHT/Anytime 20 14 33 43 DMX/Get At Me Dog 44 28 52 60 MILITIABurn 77 78 77 718 NEXT/Too Close 55 57 56 58 NEXT/Too Close
63 65 66 59 ROCKELUIn A Oream 40 41 42 43 QUEEN PEN WALOST. /Party Ain't A Party 35 25 46 58 BIG PUNISHER FAJOE/Still Not A Player 76 75 74 75 Kl & JOJU/AI My Lie 34 56 56 56 LAURYN HILLCan't Take My.
37 32 37 55 HANNAYou Only Have To. 42 41 41 41 PRAS MICHEL F/ODB. /Ghetto Supastar 71 28 51 53 ICE CUBEMe Be Clubbin' 48 45 54 63 MASE F/TOTALWhat You Want 21 31 29 53 USHERMy Way
35 32 39 47 NATALIE IMBRUGLIATom 42 40 43 41 NEXT/Too Close 45 45 44 48 JAYOFELONYMWhatcha Gonna Do 68 47 48 61 SAVAGE GARDEN/Truly Madly Deeply 35 33 32 50 PRAS MICHEL F/008. /Ghetto Supastar. ‘§
14 9 35 45 SELENA/Dreaming Of You 19 29 42 41 CAMRON FMASEMorse And Carriage 42 45 75 48 MASE HTOTALMWhat You Want 75 80 70 59 NATALIE IMBRUGLIA/Tarn 44 41 33 47 LINKMWhatcha Gone Do? 1
18 23 32 41 SHANIA TWAIN/You're Still The One 42 39 43 41 SPARKLEBe Careful 69 45 53 47 SYLK-E. FYNE F/CHILL/Romeo And Juliet 75 74 67 55 BRIAN MCKNIGHT/Anytime 47 51 47 46 SPARKLE/Be Careful
63 67 46 41 DEBORAK COX/Things Just Aint. - - - 38 WYCLEF JEANMWhat's Clef Got.. 39 25 18 39 BRANDY & MONICAThe Boy Is Mine 47 48 47 42 WYCLEF JEAN/Gone Till Noverber 7 24 37 41 DESTINYS CHILD FLOMith Me Part 1
43 57 46 41 ULTRA NATEfFree 19 27 36 34 LAURYN HILL/Lost Ones 70 29 49 36 WC FICE CUBE/Cheddar 47 74 60 39 JANET/ Get Lonely 54 52 52 40 TAMIAImagination
5 32 43 39 MADONNAFrozen 38 31 32 34 BRANDY & MONICAThe Boy Is Mine 45 28 32 35 BRIAN MCKNIGHT/Anytime 46 48 49 37 TIMBALAND & MAGOO/Lwv 2 Luv You 36 18 26 35 LOXMoney, Power, Ang
37 41 42 38 RICKY MARTINMaria - 19 37 34 KELLY PRICEFrend Of Mine 36 28 - 34 JERMAINE DUPRUJAY-ZMoney Ain't A Thang 33 29 27 33 VOICES OF THEORY/Dimelo (Say It) 38 46 43 33 MYA F/SISQOAts All About Me
42 42 39 37 ALL SAINTSMNever Ever 33 28 30 33 TAMIMImagination - 23 42 33 NATE DOGG FWARREN G/Nobody Does It 10 11 17 29 MONTELL JORDAN/Let's Ride 49 49 47 32 MONTELL JORDANALets Ride
23 44 33 29 BACKSTREET 80YS/Everybody. 34 36 40 33 BRIAN MCKNIGHT/Anytime - - 32 TATYANA ALVDaydrearin' - - - 29 NSYNG/Teann' Up My Heart 5 14 27 32 NICOLEMake It Hot
28 27 29 28 MADONNARay Of Light 38 32 31 32 PUFF DADDYNictory 38 24 29 29 SPARKLE/Be Careful 3 9 17 28 USHERMy Wi 45 47 51 31 JANET/ Get Lonely
17 17 21 28 ROCKELL F/COLLAGE/Can't We Try 34 24 17 31 BEENIE MANWha Am | 37 - - 29 USHERMy Way 38 46 38 27 MARIAH CAREYMy Al 39 48 42 26 WC FICE CUBE/Cheddar
21 20 20 28 LA BOUCHEou Won't Forget Me 18 13 21 31 JAY-Z/A Million Questions ] - 28 MASE FPUFF DADDY/Lookin' At Me 50 51 45 23 N SYNCA Want You Back - 13 24 JERMAINE DUPRI/JAY-ZMoney Aint A Thang
- 10 13 26 BRANDY & MONICAThe Boy Is Mine 31 27 32 30 PUFF DADDY F/MASEBeen Around (Again) ~ - 40 28 PUFF DADDY K. PAGE/Come With Me 29 37 29 22 USHERMice & Slow 24 28 26 23 MASE FTOTALWhat You Want
15 16 17 20 VOICES OF THEORY/Dimelo (Say it} - - - 28 JON B/They Don't Know 55 15 25 25 2PAC HERIC WILLIAMS/Do For Love 35 35 25 20 PUBLIC ANNOUNCEMENT/Body Bumpin' 5 16 22 20 JON 8/They Don't Know
30 30 29 20 GLORIA ESTEFANHeaven's What | Feel - - 28 MONTELL JORDANMWhen You Get Hore 67 44 51 23 KLl & JOJO/AI My Lite - -+ 19 PRAS MICHEL F/00B./Ghetto Supastar 25 36 34 18 MARIAH CAREYMy Al
58 45 43 18 WILL SMITH/Gettin’ Jiggy Wit It - - - 25 PLAYACheers 2 U 21 15 t4 18 USHERMice & Siow 1427 24 13 LA BOUCHEYou Won't Forget Me - - 5 18 AALIYAH/Are You That
40 46 50 17 SAVAGE GAROENTruly Madly Deeply 21 24 25 25 MARIAH CAREYMy Al -~ - - JON 8/They Don't Know - - 12 WILL SMITHAust The Two Of Us 26 31 33 18 VOICES OF THEORY/Dimelo (Say It)
- 14 16 16 NEXT/Too Close - - 26 23 JOHN FORTE/Ninety Nine. - - - - JANET/Go Deep 15 17 15 10 MAOONNARay Of Light 26 22 23 17 ICE CUBEMe Be Clubbin'
35 14 17 11 LEANN RIMESHow Do | Live 33 34 37 21 JERMAINE DUPRVJAY-ZMoney Ant A Thang 20 31 29 9 DARID G/Sunchyme 30 32 33 16 SYLK-E FYNE FCHILL/Romeo And Juhet
12 12 11 10 CELINE DIONTo Love You More - - 27 20 BRIAN MCKNIGHT/The Only One For Me - - - 9 JANET/Go Deep 12 15 13 16 BEENIE MANWHo Am |
28 24 27 5 JANET/Together Again - - 19 19  DEF SQUAD/Full Cooperation -5 FIVEWhen The Lights. -~ 7 16 MAXWELULuxury: Cococure
- - - 5 JANET/Go Deep 12 16 19 16 PUFF DADDY FiJ. PAGE/Come With Me == 5 11 MASTER P f/SONS../1 Got The Hook Up
- 5 WILL SMITH/ust The Two Of Us 15 25 16 MISSJONES/2 Way Street - 6 7 DEF SQUAD/Full Cooperation
- = - 5 LIONEL RICHIE/Time 12 17 19 16 LORD TARIQ./We Will Bal 27 24 23 5 LUKERaise The Roof
17 15 20 14 DMX/Stop Being Greedy 5 B 6 5 IMAJIN/Shory (You Keep.)
25 28 28 14 CAMRONPull it 40 36 32 5 PUBLIC ANNOUNCEMENT/Body Bumpin'..
- - 15 13 NOREAGANore 5 9 5 5 XSCAPE/The Arms Of
-5 5 5 KELLY PRICEFrend Of Ming
- 5 5 JAGGED EDGE/Gota Be
. 13 8 5 5 SPICE GIRLS/Stop
MARKET #4 MARKET #8 MARKET #9
KYLD/San Francisco M/DRQ WDRQ/Detroit WPGC/Washington KBXX/Houston mﬂ WJMN/Boston
(415) 356-0949 (248} 354-9300 {301) 441-3500 {713) 623-2108 781} 290-0009
Martin/Archer m] }:M Tear/Jam Stevens/DeVoe Scorpio/Head kﬂcCe)mney
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW W IW2W LW TW W 2W LW TW IW 2W LW TW W W W Tw
59 70 72 74 BIG PUNISHER HJOE/Sti Not A Player 31 31 40 64 NEXT/Too Close 62 62 50 62 BRANDY & MONICA/The Boy Is Mine 65 66 71 67 NEXU/Too Close 32 46 54 67 BIG PUNISHER F/JOE/Stll Not A Piayer
47 65 70 72 LAURYN HILL/Cant Take My. 31 48 63 64 BACKSTREET BOYS/As Long As You. 53 56 51 58 BIG PUNISHER F/JOE/StI Not A Player 54 43 69 65 BRANDY & MONICA/The Boy Is Mine 66 65 67 66 NEXT/Too Close
24 36 53 70 BRANDY & MONICA/The Boy Is Mine 63 56 63 63 ROBYNShow Me Love 48 47 51 56 JON B/They Don't Know 59 54 64 64 MASTER P F/SONS. /I Got The Hook Up 50 58 67 66 TIMBALAND & MAGOOLLuv 2 Luv You
48 63 73 67 PRAS MICHEL F/ODB. /Ghetto Supastar. 26 35 46 63 BRIAN MCKNIGHT/Anytime 21 37 35 51 PRAS MICHEL F/ODB../Ghetto Supastar, 42 36 64 60 USHERMy Way 67 65 64 65 WILL SMITHJust The Two Of Us
70 70 69 67 NEXT/Too Close 62 59 63 63 K-CI & JOJO/AI My Lite 17 22 27 50 AALIYAHAre You That. 40 45 53 57 SCARFACE/Sex Faces 67 66 66 65 LORD TARIQ. /Dea Vu
70 67 69 67 VOICES OF THEORY/Dimeio (Say t) 32 35 41 63 BRANDY & MONICA'The Bay Is Mine 26 26 32 49 LAURYN HILL/Can't Take My 59 43 35 57 JAGGED EDGE/Goma Be 65 67 66 65 K-l & JOJO/AI My Life
59 45 56 53 INNERLUDEA Dont Wanna Go On 62 54 63 63 JANET/Together Agam 36 21 41 48 KLl & JOJO/AI My Lite 54 38 58 55 MONTELL JORDAN/Lets Ride 45 44 44 59 LAURYN HILUCan' Take My.
32 41 40 38 MYA F/SISQOAts All About Me 20 21 20 40 MARIAH CAREYMy Al 54 45 49 41 NEXT/Too Close 52 43 58 54 SPARKLE/Be Careful 47 45 48 48 BRANDY & MONICAThe Boy Is Mine
7 7 20 37 DESTINY'S CHILD FJOMith Me Part 1 62 57 57 39 "N SYNGA Want You Back 50 37 3t 34 BEENIE MANWho Am { - 7 29 45 BEENIE MANWNO Am | - 14 34 47 PRAS MICHEL F/ODB./Ghetto Supastar.
24 26 32 36 WC FICE CUBE/Cheddar 34 35 41 39 ALL SAINTS/Never Ever 52 40 34 31 MYAF/SISQO/ts Al About Me 50 39 48 44 LINKMWhatcha Gone Do? 60 66 61 45 BRIAN MCKNIGHT/Anytime
12 18 35 35 SPARKLE/Be Careful 24 29 39 39 MADONNARay Of Light 20 17 23 31 BRIAN MCKNIGHT/Anytime 23 35 40 42 KELLY PRICEFnend Of Mine 66 65 55 41 MASE F/TOTALWhat You Want
35 32 22 33 JANET/ Get Lonely 61 11 39 39 BOYZ Il MEN/4 Seasons Of.. 57 33 43 30 SPARKLE/Be Carefut 41 31 47 40 MARIAH CAREYMy Alf 41 40 41 41 DESTINYS CHILDMNo. No. No
68 53 39 26 TAMIA/magination 23 36 41 39 DUKESa In Love With You - 11 20 29 JAGGED EDGE/Gotta Be - 38 37 XSCAPEMy Littie Secret 37 39 37 40 BRIAN MCKNIGHT/The Only One For Me
19 23 23 26 LiNKMWhatcha Gone Do? 15 21 37 39 NU FLAVORMeaven 26 20 18 24 JANET/I Get Lonely 47 29 55 37 MYA F/SISQ0/ts All About Me 52 43 44 39 PUBLIC ENEMY/STILLS/He Got Game
69 52 39 26 LORD TARIQ../Dea Vu 61 54 63 38 USHERAou Make Me Wanna . - - - 23 KELLY PRICE/Friend Of Mine 29 22 35 32 VOICES OF THEQRY/Dimelo (Say It) 44 46 43 36 USHERMy Way
21 24 26 24 HI-TOWN DJSDing-A-Ling 24 19 15 38 ROBYNDo You Realy. - - 22 23 ICE CUBEAWe Be Clubbin' - - 36 32 JA-ZA Million Questions 29 29 31 30 SPARKLE/Be Careful
8 21 17 22 2 LIVE CREW/2 Live Party 33 34 -39 38 AMBER/One More Night - 13 17 22 MAXWELL/Luxury. Cococure 12 21 24 32 DESTINYS CHILD FAUDMIth Me Part 1 - - - 21 KLl & JOJODon't Rush (Take..}
28 29 30 20 LOXMoney. Power, And. 32 36 41 37 WILL SMITH/Gettn' Jiggy Wit It 32 34 32 22 DESTINYS CHILDMNo, No, No 69 64 34 31 ICE CUBE/Me Be Ciubbin 5 6 19 27 NICOLEMake It Hot
- 6 16 19 SPECIAL G/ Dont Wanna Be. 61 57 63 37 SAVAGE GARDEN/Truly Madly Deeply - - 23 18 JERMAINE DUPRI/JAY-ZMoney Aim't A Thang - - 5 25 WILL SMITH/Just The Two Of Us 20 20 24 18 USHERAou Make Me Wanna.
11 16 11 18 KAlVSomething inside Me 35 31 38 36 BACKSTREET BOYS/Everybody.. - - 7 18 LAURYN HiLULost Ones 33 20 30 24 SYLKE FYNE F/CHILL/Romeo And Juliet 19 21 19 16 WILL SMITH/Gettin' Jiggy Wit 1t
38 35 33 18 MASTER PMake Em Say Ugh 18 19 21 MYA E/SISQ0/ts Al About Me 18 22 17 15 QUEEN PEN WALOST. /Party An't A Party 33 32 43 22 MO THUGS FAMILY/AIl Good 17 15 20 14 JANET/I Get Lonely
17 11 12 16 MARIAH CAREYMy AN - - 18 19 WILL SMITHAust The Two Of Us - - 11 10 MASTER P F/SONS../1 Got The Hook Up 19 23 23 18 MASE F/PUFF DADDY/Lookin' At Me 18 16 14 10 MARIAH CAREY/My Al
19 15 10 15 USHERMy Way 20 23 15 18 KP & ENVY/Swing My Way 25 18 28 15 BLACKSTREET./ Can't Get You. 10 10 10 10 XSCAPE/The Arms Of
13 18 15 15 SOUTHSYDE CONN X ./Rawze Da Roof. - - - 17 SHANIA TWAINYou're Still The One -~ - 15 AALIYAH/Are You That -5 7 ALL SAINTSMever Ever
34 42 29 14 SYLK-E. FYNE RCHILL/Romeo And Juliet 22 19 10 15 JANETA Get Lonely 16 24 15 13 LOXMoney, Power And. 77 7 7 MYAFSISQOAts Al About Me
13 19 25 14 PUBLIC ANNOUNCEMENT/Body Bumpin® 24 19 12 14 SHE MOVES/!ts Your Love 12 13 12 12 PUFF DADDY FHJ. PAGE/Come With Me 5 5 5 6 H-TOWN DJS/Ding-A-Ling
- - 5 12 NICOLEMake !t Hot - 12 18 14 SPARKLE/Be Careful - - - 11 K & J0J0/Don't Rush (Take. ) 23 15 7 & UNCLE SAM/Baty You Are
10 11 9 10 NU FLAVDR/Baby Be There 16 15 9 10 PUBLIC ANNDUNCEMENT/Body Bumpin'... 48 39 28 7 BRIAN MCKNIGHT/The Only One For Me 7 7 7 6 BOYZI MENCan't Let-Her Go
- - 7 10 MASTER P F/SDNS.. /i Got The Hook Up -+ - - JANET/Go Deep - 7 7 7 PRAS MICHEL F/ODB. /Ghetto Supastar 10 10 10 6 WYCLEF JEAN/Gone T November
8 7 7 7 BRIAN MCKNIGHT/The Only Dne For Me = - PURE SUGAR/Delicious 29 24 9 7 JON8/They Don't Know
= - - T K<{I8&JOJO/Dont Rush (Take..}
& & 5 JAYOFELONYWnatcha Gonna Do
3 - 5 JON B/They Dont Know
= - 8 5 WILL SMITHUust The Two Of Us
- - - 5 NATE DOGG FWARREN G/Nobody Does It
1111 9 5 IMAJINShorty (You Keep. )

MASE F/PUFF DADDY/Lookin' At Me
JANET/Go Deep

WPOW/Miami

(305) 653-6796
Curry/Jones

KUBE/Seattle

(206} 285-2295
Powers/Pilat

Ay
# Dicgors Hic MW

b | | KHTS/San Diego

(619) 291-9191
Shannon/Hayes

XHT2/San Diego
(619) 585-9090
Vasquez/Sotivan

KKFR/Phoenix
(602) 258-6161
St. James ]

PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE

W 2W LW TW W 2w w Tw IW W LW TW W 2w W W 2W W Tw

49 48 46 51 K-CI & JOJO/AN My Life 45 41 62 76 BRANDY & MDNICAThe Boy Is Mine 44 77 76 80 NATALIE IMBRUGLIATom 55 50 45 62 MYA F/SISQO/Ats All About Me 65 52 67 76 PUBLIC ANNOGUNCEMENT/Body Bumpin
40 41 49 50 ETERNAL/Anget Of Mine 82 80 77 75 NEXT/Too Close 81 76 79 80 NEXT/Too Close 48 44 55 61 USHERMy Way 28 37 64 75 ICE CUBEAWe Be Clubbin

21 35 48 49 SPARKLE/Be Careful 56 71 74 69 BRIAN MCKNIGHT/Anytime 76 70 81 79 WYCLEF JEAN/Gone Till November 56 48 60 60 BRANDY & MONICAThe Boy Is Mine 77 53 63 73 NEXT/Too Close

16 35 45 49 MARIAH CAREY/My Al 72 77 77 68 LAURYN HILL/Can't Take My. 45 50 61 78 BRANDY & MONICA/The Boy Is Mine 50 49 55 60 HI-TOWN DJS/Ding-A-Ling 34 42 67 72 SPARKLEBe Caretul

48 47 46 49 VOICES OF THEORY/Dimelo {Say it} 41 65 64 65 PUBLIC ANNOUNCEMENT/Body Bumpin' 77 75 57 60 BRIAN MCKNIGHT/Anytme 68 49 63 58 PRAS MICHEL F/ODB../Ghetto Supastar 35 25 32 63 PRAS MICHEL F/008. /Ghetto Supastar.
30 38 32 44 LAURYN HILLCan't Take My. 78 75 60 53 K-Ci & JOJO/AT My Lite - - - 50 FASTBALUThe Way 65 50 63 58 LOXMoney, Power, And 78 54 63 47 BIG PUNISHER FAJOE/Sull Not A Player
48 36 27 42 MASE FTOTALWhat You Want 38 71 63 51 MONTELL JORDAN/Lets Ride 59 72 74 49 MASE HTOTALWhat You Want 65 47 67 57 MISSY ELLIOTTHIt Em Wit Da Hee 23 19 32 42 BRANDY & MONICA/The Boy Is Mine

36 35 44 40 UNCLE SAM/I Don't Ever Want. - 37 45 48 PRAS MICHEL F/ODB. /Ghetto Supastar. 41 27 37 47 BACKSTREET BOYS/Everybody.. 60 47 64 55 WC FICE CUBE/Cheddar 33 25 32 38 K-Ci & JOJOAI My Lie

36 34 38 38 BRIAN MCKNIGHT/Anytime 27 13 21 46 WILL SMITHAust The Two Of Us 37 34 46 46 MARIAH CAREY/My All 48 44 49 51 SPARKLE/Be Careful 12 16 33 35 MONTELL JORDAN/Let's Ride

29 30 30 35 EL PRESIDENTELa Gatita 39 41 40 43 USHERMy Way 39 40 43 44 USHERMy Way 60 51 55 50 YDYOFG LEVERT/z it Stil Al 26 15 19 34 VOICES OF THEQRY/Dimelo (Say It)

38 43 33 33 CELINE DIONMy Heart Will Go On 39 37 38 36 SPARKLEMBe Careful 30 25 34 43 FIVEAWhen The Lights 61 46 56 50 PUSLIC ENEMY/STILLSHe Got Game 21 13 19 33 8RIAN MCKNIGHT/The Only One For Me
20 30 30 33 TIMBALAND & MAGOD/Luv 2 Luv You 10 10 30 32 JON 8/They Don't Know 31 27 40 42 XSCAPE/The Ams Of 57 49 43 49 IMAJIN/Shorty (You Keep..) 25 16 21 29 MYA F/SISQO0/ts All About Me

47 36 30 33 BEENIE MANWho Am | 42 49 40 31 WILL SMITH/Gettin' Jiggy Wt 1t 25 20 37 42 WILL SMITHuust The Two Of Us - - 20 49 QUEEN LATIFAH/Bananas 21 21 35 28 LiINKMWhatcha Gone Do?

- 11 29 32 SHANIA TWAINAou're Stil The One - 35 43 29 VOICES OF THEORY/Dimelo (Say !t} 44 40 36 37 LFO/The Way You Like 47 43 59 47 WILL SMiTH/ust The Two Of Us 19 10 22 24 JOHN FORTE/Ninety Nine

37 37 33 30 SYLKE FYNE FCHILL/Romeo And Juliet 38 43 33 27 USHERNou Make Me Wanna 40 34 33 35 JANET/ Get Lonely 51 40 43 47 (HICO DEBARGENo Guarantee -7 19 23 JAYOFELONYMhatcha Gonna Do

16 14 15 25 JANET/ Get Lonely 42 42 33 27 JANET/ Get Lonely 44 43 39 34 MADONNARay Of Light 46 39 43 47 NU FLAVORMBaby Be There 9 16 22 XSCAPE/The Ams Of

- - - 25 ROCKELL FCOLLAGE/Can't We Try 72 67 41 23 SYLK-E. FYNE F/CHILL/Romeo And Juliel 58 34 32 32 KP & ENVYUSwing My Way -5 15 47 LUKERase The Root 75 35 31 21 LORD TARIQ /Deg Vu

7 10 26 23 PRAS MICHEL F/ODB../Ghetto Supastar. - 22 20 22 BIG PUNISHER FUOE/SHN Not A Player 40 28 32 30 ‘N SYNC/ Want You Back 45 36 49 46 BRIAN MCKNIGHT/The Only One For Me - - - 20 MASTER P F/SONS../ Got The Hook Up
25 26 39 20 TAMIA/Imagination 13 42 29 21 DESTINY'S CHILDMo, No, No 31 19 22 29 PUBLIC ANNOUNCEMENT/Body Bumpin’ 44 37 49 44 VOICES OF TREORY/Dmelo {Say It) 23 12 17 20 LOXMoney, Power, And.

14 20 20 19 MONTELL JORDANAe!S Ride 67 51 35 17 MASE FTDTALMWhat You Want 27 21 16 25 MYA F/SISQO/fs Al About Me 43 37 44 42 NICOLEMake it Hot - 817 20 WILL SMITHAust The Twa Of Us

40 18 21 19 REAL ONEAJ Like Pina Colada 22 20 28 15 ICE CUBEAWe Be Clubbin' 35 25 27 24 WILL SMITHGettn' Jiggy Wit it 59 44 58 41 BUSTA RHYMES/Tum it Up -~ - 17 JON B./They Don't Know

5 4 8 16 MASTER P FSONS. A Got The Hook Up 10 10 10 11 BRIAN MCKNIGHT/The Only Cne For Me: 53 17 21 23 K-t & JOJO/AN My Lie 5 37 39 ARETHA FRANKLINHere We Go Agan 75 23 12 16 WILL SMITH/Gettn' Jiggy Wit It

7 7 5 16 BIG PUNISHER FIJOE/Still Not A Player 10 12 13 10 LOXMoney, Power, And. 22 22 25 23 PRAS MICHEL F/ODB. /Ghetto Supastar 44 39 46 39 LiNKMWhatcha Gone Do? - - - 15 NICOLEMake it Hot

29 22 t6 16 ULTRA NATEFound A Cure 10 11 12 10 NICOLEMake It Hat 5 5 12 22 BRIAN MCKNIGHT/The Only One For Me = 20 35 MASTER P F/SONS..A Got The Hook Up - - - 14 USHERMy Way

14 8 12 15 MADONNARay Of Light - 1D 11 10 DESTINY'S CHILD FJD/Mith Me Part 1 -9 22 PUBLIC ENEMY/STILLSHe Got Game c 10 31 TAMI DAVISHow Do ! Say I'm.. 20 16 22 5 DAZ DILLINGER/In Calfomia

- - - 14 NEXT/Too Close 16 10 10 10 SOUTHSYDE CONN X./Raze Da Roof 10 16 22 20 ALL SAINTSNever Ever 43 39 49 29 XSCAPEThe Amns Of - - - - JANET/Go Deep

24 31 31 12 WILD CHILD/Renegade Master 98 1112 11 10 MARIAH CAREY/My Al == - 17 SHANIA TWAIN/You're Stil The One 49 42 42 25 MARIAH CAREYMy Alt C - NATE DOGG FWARREN G/Nom Does It
39 32 24 10 SAVAGE GARDEN/Truly Madly Deeply - - - - MASE F/PUFF DADDY/Lookin' At Me - - 13 13 HI-TOWN DJS/Ding-A-Ling - - 5 10 DIANA KING/Find My Way Back - - JERMAINE DUPRVJAY-ZMoney Ain't A Thang |
8 11 5 8 RUN-DML/J. NEVINSALS Like That - - - LINKMWhatcha Gone Do? - - - 12 JANET/Go Deep 5 10 10 10 DESTINY'S CHILD FiJOMWith Me Part 1 ]
5 8 7 8 BRIAN MCKNIGHT/The Ony One For Me <= - - AALIYAH/Are You That » 10 10 7 10 NU FLAVOR/Baby Be There 5 10 10 10 JOHN FORTE'Ninety Nine.

- 9 11 8 PUFF DADDY Fi. PAGE/Come With Me 7 7 7 10 DESTINYS CHILD F/J0Mith Me Part 1 - - - 5 NATE DOGG FWARREN G/Nobody Does iL.

- - 10 7 SPICE GIRLS/Too Much 10 13 7 9 IMAJINShorty (You Keep..) - - - 5 7MILEMDo Your Thing |
13 13 13 7 PUFF DADDYNictory 40 42 27 9 DUXESo In Love With You - - - 5 SHIROFMC LYTEA Like ;
- - - 7 SPECIAL G/ Don't Wanna Be... 10 7 7 7 SPARKLEMe Caretul - - - 5 DOORDI./St4 Pg’ Pmpin’

8 9 11 7 HI-TOWN 0JS/Ding-A-Ling 7 7 7 6 DIANA KINGFind My Way Back - - - B JANET/Go Deep

- - - 6 NICOLEMake It Hot - - - 5 COLOR ME BADD/Remember When » = - K<L & J0J0/Dont Rush (Take...)

- - - B LAILAMere We Go Again 7 7 7 5 LINKWhatcha Gone 0o? - - - - TAIYANA AlLi/Daydreamm’

- 6 6 5 LOXMoney. Power, And. - - AALIYAH/Are You That.

7 10 5 5 SOUTHSYDE CONN X./Raze Da Roof.

- - - 5 WILL SMITHAust The Two Of Us

MAAMAM-aReLcabradiohician, cooa
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SILKK THE SHOCKER
“IT AINTMY FAULT”

FROM THE PLATINUM ALBUM
CHARGE IT 2 DA GAME

#1 Most Added Rap Record: 58 adds

WHTA
WTMG
WIBB
WFXA
WWwZz
WMNX
WITT
WGZB
WYOK
KYEA
LOLS)
WZAK
WJFX
WKKV
WAMO

Billboard Monitor Rap Chart: 33-26*

WFXE
WHNR
WTMP
WPAL
WPEG
WJZD
WJJN
KXHT
WACR
WQUE
KMJJ
WCKX
KPRS
WNQOV
WCDX

BDS 500+

WEUP
WJMI
WKGN
WJKX
WJMG
WTKT
KIPR
WHRK
WESE
KVSP
KJMM
WJLB
WQHH
WTLZ

KBCE
KTBT
WEMX
KHRN
KKDA
KllZ
KRRQ
KZWA
KRVV
KSJL
WIZF
WDZZ
WLJM
WOowI
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WALT LOVE

'DAS The Way Philly Likes It

[ Heritage Urban AC becomes the market’s top music station

WDAS-FM/Philadelphia is one of the country’s premier her-
itage radio stations, and it continues to expand its influence in the
Delaware Valley. The Chancellor-owned Urban AC is well known
for its community involvement and for its longtime success in the
City Of Brotherly Love. This week, we’ll take an inside look at
"DAS with Chancellor Media Sr. VP Urban Regional Operations
Charles Warfield, who doubles as GM of WDAS-AM & FM,
and WDAS-FM PD Joe “Butterball” Tamburro.

In the Winter 98 Arbitron,
WDAS-FM’s 12+ score improved
5.5-6.4, making it the market’s top-
ranked music station (and second
overall). What triggered the latest
Jjump? Warfield theorizes. I think
part of it is the continued focus of
the programming department on
our 25-54 target audience. To be
honest, I also think part of it is re-
lated to the nature of the young-end
Urban battle here. with Power 99
and WPHI going head-to-head. We
continue to serve our audience, and
for anyone who is not interested in
that young-end sound. we're the al-
ternative.

“Tom Joyner performs extreme-
ly well for us. and he continues to
grow. We've been able to back that
up with Tony Brown and the Quier
Storm at night. and that is also help-
ing lift the station to ratings heights
it’s never seen before.”

Tamburro agrees the addition of
Brown last summer gave the station
an additional boost. adding, “Tony
was here for a long time and left to
work at Power 99 when it was
owned by a different company. He
returned to us and is now doing ex-
tremely well. In the 25-54 demo.
he’s got a 16.1 share. and he's No.
I overall in the market.”

Grand TSL Idea

The station backs up its program-
ming with a daily big-bucks give-
away. Tamburro explains. *“We have
an ongoing promotion in which we
give away $1000 a day. We’ve been
doing that for nearly four years.
That promotion happens in any
daypart: people have to listen for
the sound of money and be the 10th

@

The hardest job | have
every day is not
messing with this
radio station. One
thing we don’t do here
is tinker with the
product. We leave it
alone.

—Joe “Butterball”
Tamburro

E

caller. It’s an adult contest. because
it doesn’t require a lot of stuff to do
if you want to win. All you have to
do is listen to the radio.”

Tamburro says the effectiveness
of the contest “has been proven in
our time spent listening. In the 25-
54 category. we have a TSL of
14:30. With our TSL being that
high. we've just about maxed it
out.”

“No. we haven't!” Warfield inter-
jects.

After both men share a good
laugh, Tamburro continues. “Our
TSL in persons 12+ is 13:15, so our
contest is working. Our music is fo-
cused on our target audience. We
play a nice balance of currents and
the classic sound of yesterday. I've
got to tell you, 'DAS is a fine-tuned
radio station. We've been here al-
most 50 years, and people in this
city know it, love it, and when they
don’t feel good about what's going

SHHH — The Whispers stopped by WDAS/Philadelphia to visit with PD
& Joe ‘Butterball” Tamburro (third from I), APD Daisy Davis (third from r),
and Promotions & Marketing Director Marie Tolson (r).

on someplace else, a few more
come on back home! That tips the
scales for us.

“The hardest job I have every
day is not messing with this radio
station. One thing we don’t do here
is tinker with the product. We leave
it alone.”

Selling The Story

Warfield expects the station’s
most recent ratings surge to have a
significant effect on the station's
billing. “Absolutely!” he exclaims.
“This radio station, prior to these
exceptional numbers, had been ex-
ceeding budget expectations for the
calendar year 1998, and certainly
nothing less than that is expected of
us for the balance of the year.

“There’s always a story we're
trying to tell — and the numbers
back us up — about the strength of
this radio station with the African-
American community here in Phil-
adelphia. These numbers bear that
out. Honestly. for me it’s not so
much being No. | as much as it is to
actually be able to reflect that we are
part of the lifestyle of the African-
American adult community here.
That is constantly the story we are
sharing across America with the en-
tire advertising community. This is
what we do better than anyone else
here in Philadelphia.

“There is a loyalty factor here. |
can’t quantify it. There are numbers
that say a lot of things, but 50 years
of loyalty to the African-American
community is reflected in many
ways when this radio station wins.
Unity is part of it. The numbers
here are part of it. The recognition
of a Joe ‘Butterball’ Tamburro is
part of it. There’s a great tradition
with the staff here at the radio sta-
tion, and there’s something to be
said about consistency!”

Tamburro acknowledges that
staff tradition when he says. “I
think personality will always mat-
ter in Urban radio. However. it has
to be controlled and focused. To
have air personalities rambling and
talking just to talk makes no sense,
Focused personality while also be-
ing music-intensive is what’s need-
ed. That’s what we are and what
we're always going to be.”

Keeping The Balance

With 'DAS now under corporate
ownership and stations industry-
wide looking at mandates like
*15% more revenue to the bottom

line” Warfield and Tamburro must

walk a fine line between making
quotas and on-air spot overload.
Warfield says. “The number of
commercial units fluctuates de-
pending on the demand on our in-
ventory. We are flexible, but there's
still that line we have to always be
aware of: When is it too much?
When are there too many noncom-

Wwaanp oo aric o diabictay Ao

SAFE AND SECURE — While out promoting his self-titted CD, BeBe Win-
ans (r} is greeted by WDAS/Philadelphia GM Charles Warfield.

mercial elements within the for-
mat? That is something we watch
very carefully. Butter watches that
daily, and we listen to remarks and
comments that come back from our
research. We talk with our audience
on an ongoing basis. I don’t know
if there’s an answer as to what the
limit is.

“A lot of stations are juggling
some very high inventory situations
today. But they re still winning, and
when that happens, you're back to
the personality issue. That's when
personality becomes extremely crit-
ical. It takes a disc jockey. an air
personality, someone who under-
stands this business to be able to
meld the information that we pro-
vide and the entertainment. As you
know. that is a learned skill. It's
something people have 10 work at
every day.”

From his programming stand-
point. Tamburro adds, “We're run-
ning about 12 units an hour in
morning and afternoon drive. Plus,
you would have to add in a station
promo. which would make it 13
units during those dayparts. In the
evenings. we run only two stopsets
and 10 units. That’s a pretty heavy
load when you think about it, and
you have station promos to run too.
It’s not as heavy as some radio sta-
tions are running right now.

“Again. I go back to the TSL,
which is the strength of this radio
station. The first thing that would
suffer if we were running too much
inventory or our jocks were talking
too much is the TSL. That’s why |
was saying “controlled personality.’
You have to control it because of
inventory restrictions or whatever

@

There are numbers
that say a lot of
things, but 50 years of
loyalty to the African-
American community
is reflected in many
ways when this radio
station wins.
—Charles Warfield

33

else we might be doing on the air
in addition to our music. When you
have the ability to utilize the per-
sonality approach. utilize it proper-
ly. It's a careful balance.”

Expect More

As well as the station is doing.
Wartfield foresees even greater ac-
complishments for WDAS-FM. 1
have to be honest. I'm a greedy
GM. and 1 like to put a littie pres-
sure on people from time to time.
So I think there’s a lot more here
for Butter. I think the station sounds
great, and I think the staff is very
tocused — and that’s both the on-
air staff and the general staff. There
are still great opportunities out here
for this station. and there are great
expectations that are placed on us.
Yes, they are certainly placed on us
by Chancellor. but even more so by
the community that we service. As
long as we continue to do that. I
think there’s more growth for the
radio station.”

e

HEARING VOICES? — Philadelphia Mayor Edward Rendell (c) is sur-
rounded by the Outreach Mass Choir and Michael Scott (r).
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HmsT Is notHme... lMAGE 1S EVERYTHING!
ke JUST ASK: |
WMMJ / D.C.
WAMJ / ATLANTA
VIN / BALTIMORE
KRNB / DALLAS

How best to identify and image your station while
capturing the highs and lows of your musical
format, acoustically -- in one KOOL GROOVE.

From the singers that made Michael Jackson
and Tina Turner famous and the composers /
sound designers that brought you the mega hit
“INDEPENDENCE DAY” and the Clio Award
winning spots for Nissan, Pepsi and Miller Lite,

we present.

Custom jingles, music library and workparts for
Urban A/C and R&B Oldies, produced in Los
Angeles by Groove Addicts and Who Did That
Music.

Radio One in Washington, DC, Atlanta and
Baltimore, Service Broadcasting in Dallas and
many othars have joined in the praise of KOOL
MOVES which is now available in the top 75 U.S.
markets on the barter basis, EXCLUSIVELY
from MANNGROUP RADIO SERVICES.

Call us NOW at
and IDENTIFY YOURSELF. -

MBraoio senvices ‘N

3575 West Cahuenga Bl. ® Suite 500 « LA ® CA * 90068 Addot
213.512.0144 o Fax 213. 512.0146 ¢ edmann@sprynet.com fmwa ddrels
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FOOLING AROUND — Simone Hines' () new single, “Only Fools Fool Around,” was the topic of discussion at a GETTING A LIFT — While 19-year-ald gospel artist Kelli Williams was in
recent industry gathering. Adding their thoughts were (I-r) Epic Sr. Nat'l Director/Promotions Al Manerson, WJTT/  town, she saf down to lunch with R&R Urban Editor Wait “Baby” Love.
Chattanooga MD Magic, and retailer George Daniel.

TR R ! 44 i S

YIPPIE-YI-YO! — When Public Announcemeni stopped by WJIMZ/Greenville, SC for a visit, it was on! The group
ation dinner in honor of Brandy (c) in Rena, NV. After consuning a fuifil-  stopped body-bumpin’ just long encugh to pose for a snagshot. Pictured are (f+): MD Kelly Berry, PA’’s Eari Robin-
ing dinner and listening to some great music, KQBR/Sacramenta Promo-  son and Glen Wright, listener Tycie Stewart, PA.'s Felony Davis, an unidentified listener, PA.'s Euclid Gray, and PD
tion Director Venita Jacobson and PD Clifford Brown Jr. were all smiles. Marv Hankston.
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RADIO L OVES RECORDS — At WUSL (Power 99)/Philadeiphia’s Pramotion Rep Appreciation Party, record reps T [ - 5 .

from both near and far came to be appreciated. Pictured in the back row are (I-r): MCA's Azim Rashid, WSt~ DIVAS (NUFF’SAID) — As KKBT/Los Angeles morning co-host P-funk
Programming Asst. Mary Pallotta, Oi/ Helen Little, Universal's Troy Dudiey, Chancellor Media VP Dave Aflan, 4&Ms  {rear} tries to get answers fo his questions, these lovely ladies seem to
Ramona Barksdale, Virgin's Damon Lott, and Warner Brothers’ Nar Martin. Up front are Sony/550's Kathy Pawell oe into more serious conversations Rlctured _fO//OW’nQ a recent awards
and Def Jam’s Thomas Lytel. ) show are (I-r} Missy “Misdemeanor” Eliiott, Aaliyah, and Erykaft Badu.
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FEELING FRUITY — While out promoting her single “Strawberrigs” A&M  THANKING THE LITTLE PEOFLE — Montell Jordan (the tall one) recently treated R&R staffers to a great perfor-
recording artist Smooth stopped by WAMO/Pittsburgh, where air person-  mance at the world-famous Club R&R. Here he stands head and shoulders above an R&R crowd that includes (I-r)
ality Ray Love tried to convince Smooth that “Ray Love” is on his 5irth sales guy Paul Colbert (kneeling), Production Mgr. Roger Zumwalt, sales rep Lanetta Kimmons, Urban Editar Walt
certificate. “Baby” Love, Cffice Manager Jacqueline Lennon, and Graphics Asst. Lucie Moris.
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the new single from Master P’s last solo album

MP Da Last Don

ON YOUR DESK NOW!

“LAST DON” the movie IN STORES June 16

IMPACT DATE
JUNE 15 & 16

SRS EXECUTIVE PRODUCER: MASTER P
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THURSDAY,

JUNE 11, 1998

1:30 - 4:30PM

NAC/SMOOTH JAZZ
NAC/Smooth Jazz Radio:
Today’s Reality, Tomorrow’s
Challenges

Performance by Dave Koz
This three-hour radio-driven session will discuss the
tough questions, such as changing responsibilities,
working smarter, generating alternate revenue
streams, play for pay, and how NAC/SJ can retain its
uniqueness in the face of increased mainstream
SUCCesSS.
Moderator; Carol Archer,
R&R NAC/Smooth Jazz Editor

Panelists:  Tim Pohlman, KTWV/Los Angeles

Chris Brodie, KTWV/Los Angeles

Ralph Sherman, WNUA/Chicago

Paul Goldstein, WNUA/Chicago

Mike Shepard, Jefferson-Pilot

John Gross, WLOQ/Orlando

Steve Huntington, WLOQ/Orlando

3:00 - 4:30PM
CONCURRENT SESSIONS

COUNTRY
Group PDs Chart Country’s Future

Major broadcast company Group PDs discuss the
format's future in a consolidated world. What does
market clustering and consolidation mean for Country
stations, talent, syndicators, vendors — and, of
course, record labels?
Presented by: Lon Helton, R&R Country Editor

Tim Closson, WUBE/Cincinnati

TALENT
How To Critique And Coach
Radio Talent

Presenter: Dan 0'Day

Proven, powerful techniques to help your air talent.
You will hear audio examples of jocks illustrating the
key on-air principles. You'll leave this session with a
game plan for helping your staff develop and grow
faster and farther than they ever thought they could.

ALTERNATIVE
Current Challenges Facing
The Alternative Format

Performance by Feeder
The challenges the format faces on the radio and
record sides will be the focus of this session. Expect
lively discussions on demographic targets, artist
development, consolidation, increased competition,
and the increasing use of station events as a profit
center.
Moderator: Jim Kerr, R&R Aiternative Editor
Panelists: Jeff Pollack, Pollack Media Group
Kevin Weatherly, KROQ/Los Angeles
Phil Manning, KNDD/Seattle
Brian Philips, WNNX/Atlanta
Stu Bergen, Epic Records

Ilq

CHR

Segmentation Of The CHR For-
mat: Music Tastes Of CHR And
The Role Of Rock And Rhythm

Performance by Billy Crawford
This session is based on a custom research project of
the 40 biggest radio markets. The goal is to help
managers, program directors, and label executives
understand the different segments of CHR music
tastes, and to understand how different types of CHR
music may or may not work for different kinds of
CHR stations.
Moderator; Warren Kurtzman, Coleman Research
Panelists: Jon Coleman, Coleman Research

Chris Ackerman, Coleman Research

SALES
Why Advertisers Don’t Want To Fit
Your Format, No Matter What

Hear from those who are responsible for the creative
messages that pay the bills. How the process works,
understanding client dictates, why standing out in the
crowd is everything, and — what a surprise —
they've never heard of your call letters!
Moderator: Donn Carper, Sr. VP/GM, KSL Media
Panelists:  Bart Smith,
Bart Creative Audio Services
Mark Vieha, LA/NY Music
Bert Berdis, Bert Berdis Inc.

5:00 - 6:30PM

GENERAL SESSION

Speaker: Richard Branson,
Founder/Chairman, The Virgin
Group

Performance by V2 Artist N'dea Davenport

7:30 - 9:30PM
OPENING COCKTAIL PARTY
TJ MARTELL SILENT AUCTION

10:00 - 12:00PM
CLUB R&R

Performance by Tami Davis, with special guests
Voices Of Theory and Divine

10:00PM - 2:00AM
HOSPITALITY SUITES/ROOMS

11:00PM - 3:00AM
R&R LATE NIGHT LOUNGE

FRIDAY

JUNE 12, 1998

7:30 - 8:15AM
CONTINENTAL BREAKFAST
Building A Customer-Oriented,

Productive Workplace
Speaker: Tony Rutigliano, The Gallup Organization

8:30 - 10:00AM

OPENING AND KEYNOTE
Speaker: Edgar Bronfman, Jr.
President/CEQ, The Seagram
Company, Ltd.

1015 - 11:30AM
CJUNCURRENT SESSIONS

CHR
Top 40/CHR’s Perennial
Power Players

Performance by Lionel Richie
From Top 40s birth in 1956 through today’s latest
sign-ons, these industry titans’ experiences and
timeless wisdom will provide valuable insight into
how CHR has been and will continue to be radio’s
most exciting, vibrant format.
Moderator: Dave Robbins,

WCOL & WNCI/Columbus
Buzz Bennett, Ken Benson, Chuck
Blore, Gary Burbank, Marc Chase, Dick
Clark, Rick Dees, Dale Dorman, Bill
Drake, Paul Drew, Mark Driscoll, BJ
Harris, Humble Harv, Bill Hennes, Mike
Joseph, Casey Kasem, Bill Lee, Mark
McKay, Bobby Ocean, Gary Owens,
Mike Phillips, Steve Rivers, Art
Roberts, John Rook, Kal Rudman, Rick
Shaw, Dave Sholin, Bill Tanner, Charlie
Tuna, Terry Young, Guy Zapoleon
{Guest list subject to change)

URBAN PANEL

An In-Depth Conversation
With Shaquille 0’Neal,
Los Angeles Lakers Center,

Recording Artist and Actor
Featuring ABC Radio Networks Doug Banks
Moderator:  Walt Love, R&R Urban Editor

NEWS/TALK
So You Want To Be A
Talk Show Host?

Could you be the next “Rush”, “Dr. Laura” or local
Talk phenamenon? Consolidation, along with the
explosive growth of Talk Radio over the past few
years, has caused many music personalities to
consider making the switch to non-music radio to
become a Talk host. Is the transition as easy to make
as it seems? Qur panel of experts answers your
questions and offers insights into what's involved in
making it on Talk Radio today.
Moderator; Al Peterson, R&R News/Talk Editor
Panelists: John and Ken, KFl/Los Angeles

Michael Reagan,

The Michael Reagan Show

Casey Keating, KVI/Seattle

Dayna Steele, KKLT/Phoenix

Joey Reynolds, WOR Radio Networks

GALLUP
Building A Customer-Oriented,

Productive Workplace

Hear in greater detail the results of Gallup research
with one million employees and 70,000 managers
that reveal the best practices to ensure a workplace in
which employees are productive, are retained, and
provide the best customer services.

Panelists:

Speaker:  Tony Rutigliano, The Gallup Organization
12:00 - 1:45PM
LUNCH

Keynote address by Chris Carter,
Creator/Executive Producer,
THE X-FILES

Performance by The Murmurs

2:00 - 3:30PM
CONCURRENT SESSIONS

MARKETING
Titanic Marketing - Launch A
Station Without Sinking The

Brand
Some of the industry’s most creative minds will come
together to launch a radio station before your very
eyes and ears. Learn how to turn branding into
profits. Put the sizzle back into your on-air sound and
off-air campaigns. Anyone who's interested in
building a dominant radio station needs to attend.
Moderator: Frank Miniaci, R&R Radio Editor
Panelists: Nick Miller, Jacor Communications
Bev Tilden, Chancellor Media
Steve Rivers, Chancellor Media
Guy Zapoleon,
Zapoleon Media Strategies
Von Freeman, KXTA-AM &
KIIS-FM/Los Angeles
Tony Quin, {Q Television Group

ROCK
Don’t Say Pay For Play!

Performance by Swamp Boogie Queen
A cross-section of panelists look at how radio can
help generate revenue for themselves, labels, and
retail; plus, the press perception and the ethics of
pay-for-play and other programs.
Moderator:  Cyndee Maxwell, R&R Rock Editor
Panelists: ~ Dawn Surnegie,
PolyGram Group Distribution
Irv Gastfreund, Kaye, Scholer, Fierman,
Hays & Handler
Steve Hochman, Los Angeles Times
Dick Sheets, WJRR/Ortando

HOT AC
How Talent Difterentiates Hot AC
From The Competition

Performance by Brenda Doumani
A round-table discussion of how Hot AC uses
personality to define their stations. How do Hot ACs
compete in markets with big CHR morning shows?
What about the Howard Stern factor and his place at
Hot AC? KYSR/Los Angeles recently added a big
marning show. Will other Pop Alternative/Hot ACs
take the same approach?
Moderator: Mike Kinosian, R&R AC Editor
Panelists: Tracy Johnson, KFMB-FM/San Diego
Kent Phillips, KPLZ/Seattle
Jamie White, KYSR/Los Angeles

ALTERNATIVE
A Look At Arbitron Diarykeepers
And The Alternative Format: A

Focus Group
Ever wonder what actual Arbitron diarykeepers say
about alternative music, alternative radio, record
buying, or going to concerts? Here’s your chance to
find out as Jacobs Media presents a video of a live
focus group of Alternative diarykeepers. Qur panelists
will discuss the views that were shown about
Alternative and the music it plays, along with how
listeners approach record buying, concert-going, and
other lifestyle issues.
Moderator: Jim Kerr, R&R Alternative Editor
Panelists:  Fred Jacobs, Jacobs Media

Tom Calderone, Jacobs Media
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OLDIES
The Future Of Gldies/Classic Rock

With the aging of the core demographic, what are the
realistic expectations of the long-term future for
Oldies and Classic Rock? The wide-ranging
discussion will also cover other topics affecting
programmers on a daily basis.
Moderator: Calvin Gilbert ,
) R&R Associate Editor/Nashvilie Bureau
Panelists: Bill Cahill, WFOX/Atlanta

Bilf Pasha,

WOCT-FM & WQSR-FM/Baltimore
Ghris Elliot, Consultant
Marla Pirner, The Interep Radio Store

3:45 - 5:00PM
GENERAL SESSION

Records, State Of The Industry
Moderator: Matt Pinfield, MTV Networks
Panelists; Ray Cooper, Virgin Records

Ed Rosenblatt, Geffen Records

Polly Anthony, Epic/550 Records

Al Cafaro, A&M Records

Jay Boberg, MCA Records

Danny Goldberg, Mercury Records

5:00 - 7:00PM
CLUB R&R

Performance by fourplay

7:00 - 8:00PM
PRE-SHOW COCKTAILS

8:00 - 10:00PM
SUPERSTAR SHOW

Starring

GARTH BROOKS
PAULA COLE

10:30PM - 1:00AM
COUNTRY CLUB R&R

Featuring peformances by Asylum artist Mark Nesler,
Decca artist Shane Stockton, Epic artist Shana
Petrone, and Arista artist Clint Daniels

10:00PM - 2:00AM
HOSPITALITY SUITES/ROOMS

11:00PM - 3:00AM
R&R LATE NIGHT LOUNGE

SATURDAY
JUNE 13, 1998

7:30 - 8:30AM

BREAKFAST

Take Control Of Your Own Finan-
cial Future...The 5 Money Moves

To Make Now
Keynoters: Ken and Daria Dolan, WOR Radio

Networks
8:30 - 9:00AM
GENERAL SESSION

Exercise with Kathy Ireland

LOS ANGELES

9:00 - 10:15AM

GENERAL SESSION

Keynote Speaker:

Rick Pitino, President/Head
Coach, Boston Celtics
Performance by Dakota Moon

10:30 - 11:45AM
CONCURRENT SESSIONS

ROCK
Local Morning Shows vs. Syndi-
cated Superstars — Who Are The

Real Winners?
Moderator: Don Anthony, TALENTMASTERS
Panelists: Mancow Muller, WRCX/Chicago
morning host & syndicated personality
Dale Dudley, Dudley & Bob with Debra,
KLBJ/Austin
Dave Richards, WRCX/Chicago

RESEARCH
Music Research — What's Right,
What’s Wrong

Music. it's the first and most important element in the
three Ms of programming (Music, Marketing,
Morning Show). Research plays a vital role in
determining a station’s musical course, but it can be
tricky if it's not conducted and interpreted correctly.
Widely considered the experts in the field of music
research, the five panelists will present a complete,
“nuts and bolts” discussion.
Moderator; Dan Vallie, Vallie-Richards Consulting
Panelists: John Martin, Critical Mass Media

Bill Moyes, Bill Moyes & Associates

Jodie Renk, Core Call Qut

Joe Lenski, Edison Media Research

COUNTRY
Where It Is, Where It’s Going

Performance by The Wilkinsons
From the folks who sign it, make it, play it, and listen
to the audience talk about it, comes a discussion on
the state of today's Country music. Why is everyone
bad-mouthing it? Can it possibly be as "bad” as
everyone says it is? What are the listeners saying
about it? Where will label execs be taking it in the
future? It's all about the music — and that's all we’ll
be talking about.
Moderator: Lon Helton, R&R Countrv Editor
Panelists: Pat Quigley, Capitol Nashville

Joel Raab, Consultant

John Sebastian, KZLA/Les Angeles

POP/ALTERNATIVE
Pop/Alternative ... From A Niche
To The Mainstream

Performance by Sister 7
Pop/Alternative’s leading program directors and
consultants will discuss critical issues that are key to
the evolution and growth of the format. Points of
discussion will include:
« Emotionally positioning stations
» How to increase the format's relativaly low TSL
» Life beyond the launch
* How to position the format against AC, CHR, and
Alternative
Moderator: Randy Lane, The Randy Lane Company
Panelists: Tom Barnes,
Sinton Barnes & Associates

Greg Strassell, WBMX/Baston

Dusty Hayes, KAMX/Austin

Garett Michaels, WPLT/Datroit

Angela Perelli, KYSR/Los Angeles

URBAN

Survival In Today’s Society
Noted industry professionals discuss the techniques
which helped them survive and thrive in today's
world. Panelists will talk about past careers, present
challenges, and future goals.
Moderator: Walt Love, R&R Urban Editor
Panelists: Verna Green, WJLB/Detroit
Tony Gray, Consultant
Sam Weaver,
KPRT-AM & KPRS-FM/Kansas City
Barry Mayo, Consultant
Tony Fields, Blue Chip Broadcasting
Gary Bernstein, Superadio
Steve Hegwood, Radio One

12:00 - 2:30PM
LUNCH
Radio, State Of The Industry

Performance by George Benson
Moderator: Norm Pattiz, Westwood One
Panelists: Randy Michaels, Jacor Communications
Tom Milewski, Greater Media
John Cullen, GulfStar Communications
John Madison, Chancellor Media
Clarke Brown, Jr,,
Jefferson-Pilot Communications

2:45 - 4:00PM
CONCURRENT SESSIONS

RESEARCH
A Radio Marketer’s Guide To The
21st Century

Polish up your crystal ball for this session. The
Interep Research Division offers a glimpse into our
nation’s future. Key demographic trends that shape
our population, including age, ethnic/racial
composition, education, income, occupation, family
structure and consumer behavior will be presented
with an eye toward probable changes in the next
millennium. Equally important, how these trends might
impact the radio environment on the coming years.

Arbitron will unveil results from a pilot test for a new
service: Diarykeeper Exit Poll. Exit Poll is a
reinterview of Arbitron diary-keepers that tracks basic
images for your station. This discussion will provide
compelling insights into how your images are
connected to Arbitron results.
Presenters: Marla Pimer, Interep Research

Michelle Skettino, Interep Research

Bill Rose, The Arbitron Company

AC
Ways To Win The Ratings Game

Featuring AMFM’s American Top Forty's Casey Kasem
An interactive presentation from Bosley Associates
President Rhody Bosley is the centerpiece of this
unique session geared exclusively toward AC
programmers. While consolidation, duopolies, and
cluster programming have changed the business, at
least one thing remains the same. Programmers are
stilt chatlenged to get — and maintain — ratings. A
panel of programming experts will join the former VP/
Sales & Marketing at Arbitron to address a variety of
ratings-related issues, including the best ways to
build TSL; when to market to diary-keepers; and how
to study audience flow.
Maoderator: Mike Kinosian, R&R AC Editor
Presenter: Rhody Bosley, Bosley Associates
Panelists: Bill Curtis, KVIL/Dallas

Bobby Rich, KMXZ/Tucson

Alan Burns, Alan Burns & Assaciates

INTERNET

Internet: Friend or Foe?
Technology is changing and it has the patential to
change the way we do business.
Moderator: Howard Luckman,
R&R Internet Sales Represantative

Panelists: Larry Miller, A2B

Carl Koppel, Electric Village

Patrick Blake, Jam TV

3:45 - 6:15PM
NAG/SMOOTH JAZZ
The Intersection Of Art

And Commerce
This session will join the most creative, hands-on
music industry figures, label heads, A&R execs,
producers, and artists, with their most kr:owledge-
able, passionate, and articulate radio counterparts to
examine their common —and sometimes conflicting -
aims.
Moderator: Carol Archer,
R&R NAC/Smooth Jazz Editar

Panelists: Lee Ritenour, i.e. music

Ricky Schultz, Zebra Records

Gerald Helm, Instinct Records

Bud Harner, PolyGram Jazz & Classics

Carl Griffin, N2K Encoded Music

Paul Brown,

NAC/Smooth Jazz produce:

Jeff Lorber, NAC/Smooth Jaz artist

Ralph Stewart, KTWV/Los Argeles

Ron Cadet, imagineradio ‘Janz’

Ann Gress, WJJZ/Philadelphia

Kelty Cole, KIFM/San Diego

Nick Francis, KYOT/Phoenix

Michael Fischer, KOAI/Dallas

Carot Handley, KWJZ/Seattle

Tommy LiPuma, GRP Records

Blake Lawrence, KKSF/San Frncisco

6:15 - 7:00PM
NAG/Smooth Jazz Showcase

featuring Lee Ritenour
Reflecting Pools, Plaza building

10:30PM
BUSES TO DISNEYLAND

Depart from Century Plaza Hotel

10:00PM - 2:00AM
HOSPITALITY SUITES/ROOMS

COMPLETE AGENDA
MAY BE ACCESSED AT:
www.rronline.com

Agenda Subject To Change

S
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MAINSTREAM STATIONS:
KKBT KHRN KKDA WJZD WHNR
WGCI Kiiz KMJJ WQUE WIBB
WQQK KZWA KIPR WYOK WJGM
WNOV WACR KJMM WEDR WJMZ
WKKV KYEA WEMX WEAS WJJN
WTLC KVSP WJMG WENN WZHT
WKGN KTBT WESE WEUP WTMP
WITT  KSJL WJKX WWND wwwz
KBCE KRVV WJMI WFXA WTMG
KDKS KRRQ WHRK WFXE WYNN

WKYS WCHB
WMNX WCKX
WOWI WKZz
WPEG WGZB
WPHI  WIZF

WPLZ WJFX
WS0J WILB
WQOK WJUC
WUSL WLJM

WAMO WQHH

o
)"‘
After 3 weeks at #1 on the Urban Mainstream Panel and 4
weeeks at #1 on the Urban Adult Panel with “I Get Lonely”,
Janet is back ... and going deep again with the most added
record at Urban Radio with 108 stations out of the box bwtween
the Mainstrgam and Adult Panels! .

Bonafide smash single! Put it in power rotation and watch your - | ‘
phone light up! Over 500 spins at BDS the first week. Check out -
the new mixes or the album version, all hits! 4 singles and v |
-almost 3 million albums later, we’re deep into this album ...

and now we’re going to go a Ii’l bit deeper. “Go Deep” like -
these stations that have already added this smash!

ADULT STATIONS
WTLZ WDAS WKJS KMJK
WROU WHAQT WMCS WDAI
WTKT WPAL WYLD WFLM
WZAK WAAV  KXZZ KNEK
WBLK WFXC WDLT

WBLS EXECUTIVE PRODUCERS: JANET JACKSON AND RENE ELIZONDO, JR.
WN Ez PRODUCED BY JIMMY JAM & TERRY LEWIS
(FOR FLYTE TYME PRODUCTIONS, INC.) AND JANET JACKSON

RD WORLDWIDE MANAGEMENT, B.V.
http://www janet-jackson.com
©1998 Black Doll, Inc.

e
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BREAKERS.
JUNE 12, 1998
WILL SMITH
[ TOTALPLAYS ———————  TOTAL Just The Two Of Us (Columbia)
. W W ™ ARTIST TITLE LABEL(S) ™ Lw 2w w STATIONS/ADDS TOTAL PLAYS/NCREASE  TOTAL STATIONS/ADDS CHART
@  XSCAPE The Arms Of The One Who... (So So DetColumbia) 3628 3392 3231 3093 85/0 1104/224 701
© BRANDY & MONICA The Boy Is Mine (Atiantic) 3580 3368 3051 2724 85/0
3 SPARKLE Be Careful (Rock Land/interscope) 3289 3610 3823 3878 84/0 TAMI DAVIS
@ JONB. They Don't Know (Yab Yum/550 Music) 3180 3059 2995 2842 82/3 How Do | Say I’'m Sorry (Hed Ant)
©  USHER My Way (LaFace/Arista) 2990 2844 2709 2557 84/0 TOTAL PLAYS/NCREASE  TOTAL STATIONS/ADDS CHART
@  BRIAN MCKNIGHT The Only One For Me (Motown) 2694 2517 2380 2256 8511 1011/136 74/5
10 o MASTER P f/SONS OF FUNK | Got The Hook Up (No Limit/Priority) 2583 2442 2341 2149 82/0
8 LSG Door #1 (EastWWest/EEG) 2550 2514 2410 2218 78/0 EIGHTBALL
514 1 BIG PUNISHER f/JOE Still Not A Player (Loud) 2434 2208 2002 1877 791 :
2 n o (D CHICO DEBARGE No Guarantee (Kedar/Universal) 267 2306 2203 200 760 | ure Uncut(Suave House/Universal)
2 11 MYA/SISQ0 OF DRU HILL It's All About Me (University/Interscopg) 2213 242 2944 3438 641 1004/68 64/0
18 15 14 @ 7MILE Do Your Thing (Crave) 2104 1942 1906 1788 741
a0 16 1 @  MARIAH CAREY My All (Columbia) 2075 2004 1836 1621 74/0
% 25 21 )  PRAS MICHEL t/0DB & MYA Ghetto Supastar (That Is...) (Interscope) 2018 1664 1268 874 85/2
37 20 ) KELLY PRICE Friend Of Mine (T-Neck/Island) 1999 1567 1049 427 85/0
% 2 19 () NICOLE Make It Hot (EastWest/EEG) 1858 1676 1433 1294 7800 MOST ADDED-
19 18 17 8 VOICES OF THEORY Dimelo (Say It) (H.0.L.A/Red Ant) 1801 1775 1744 1681 mnn ARTIST TITLE LABEL(S) ADDS
22 20 18 DESTINY’S CHILD /4D With Me Part 1 (Grass Roots/Columbia) 1785 1725 1620 1494 751 -
a2 20 @  IMAJIN Shorty (You Keep Playin'...) (Jive) 1703 1666 1613 1491 74/0 ,J(I_\gE; % J%eg%rf}{’%gégﬁ (Take Love Slowly) (MCA) 32
27 22 2 @  CHANGING FACES Same Tempo (Heavyweight/A&M) 1638 1608 1512 1372 671 MAXWELL Luxury: Cococure (Columbia) 76
14 13 15 21 PLAYA Cheers 2 U (Def Soul/Def Jam/RAL/Mercury) 1636 1854 2012 2031 60/1 SILKK THE SHOCKER It Ain't My Fault (No LimitPriority) 58
- — 35 @ AALIYAH Are You That Somebody') (Aﬂant/C) 1632 1071 419 —_ 80/5 MASE {/PUFF DADDY Lookin' At Me (Bad BOV/A'/Sta) 53
57 a1 20 @)  SAM SALTER There You Are (LaFace/Arista) 1414 1236 1144 1003 A JAYOFELONY Whatcha Gonna Do (Yab Yurm/550 Music) 30
% 25 25 24 MISSY “MISDEMEANOR” ELLIOTT Hit ‘Em Wit Da Hee (FastWestEEG) 1413 1453 1395 1374 69/0 TWISTA & SPEED KNOT MOBSTAZ In Your World (Atiantic) 30
s 34 2 @  ARETHA FRANKLIN Here We Go Again (Arista) 1403 1249 1110 811 7211 BENITO Shake ‘N’ Bake (Fully Loaded) %
0 2 26 26 YO YO {/GERALD LEVERT Iz It Still All Good?... (EastVest/EEG) 1378 1390 1389 1291 64/0 NOREAGA Nore (Penalty/Tommy Boy) 2%
s 3 3 @  LINKWhatcha Gone Do? (Relativity) 1269 1166 1064 901 65/2 INNER CIRCLE Not About Romance (Republic/Universal) 21
13 12 12 28  ERYKAH BADU Apple Tree (Kedar/Universal) 1260 2043 2150 2082 53/0 LOUVETTE Living For The Weekend (Private /Mercury) 16
n 35 33 €  UNCLE SAM Baby You Are (Stonecreek/Epic) 1231 1156 1065 922 6811 CECE WINANS What About You (PMG/Atlantic) 12
% 3 31 &) DO OR DIE/JOHNNY P & TWISTA Stil Po’ Pimpin’ (Rap-A-LotNoo Trybe) 1226 1205 1127 1038 701 SUNZ OF MAN /0L DIRTY... Shining Star (ThreatRed Ant) 11
— @ 3 €  BLACKSTREET {/KAFI & CROWDER | Can't Get... (Yab Yur/550 Music) 1204 1100 942 718 66/0 ;
0 172 é MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury) 1182 1364 1747 2180 43/0
49 43 3B MYRON Destiny (/sland) 1164 1066 914 740 21
17 23 3 a4 JANET | Get Lonely (Virgin) 1108 1224 1477 1796 36M1 MOST ’NCREASED
BREAKER WILL SMITH Just The Two Of Us (Columbia) 1104 880 58 220  70A PLAYS Lo
45 38 37 REGINA BELLE Don't Let Go (MCA) 1099 1046 1000 893 58/2 ARTIST TITLE LABEL(S) INCREASE
BREAKER TAMI DAVIS How Do | Say I'm Sorry (Red Ant) 1011 875 715 540 74/5 JANET Go Deep (Virgin) +596
BREAKER €  EIGHTBALL Pure Uncut (Suave House/Universal) 1004 936 791 671 64/0 AALIYAH Are You That Somebody? (Atlantic) +561
& 7 16 39  BOYZIIMEN Can't Let Her Go (Motown) 998 1811 2538 2573 44/0 MAXWELL Luxury: Cococure (Columbia) +499
~  — & @ LATANYA {/TWISTA Whatuon (Blunt/TVT) 990 887 736 639 51/4 KELLY PRICE Friend Of Mine (T-Neck/Isiand) +432
— — 4 (@ QUEEN LATIFAH Bananas (Flavor Unit/Motown) 970 835 655 217 73/0 NATE DOGG f/WARREN G Nobody Does It.. (Breakaway) +416
20 19 22 42 JOEAIThat | Am (Jive) 958 1648 1691 1631 47/0 MECHALIE JAMISON Keep It Real (Red Eye/Priarity) +408
—  — o @@ MO THUGS FAMILY All Good (Relativity) 957 839 696 620 60/1 PRAS MICHEL #/0DB & MYA Ghetto Supastar... (Interscope) +354
w 4 2 @  SHIRO {/MC LYTE | Like (Noo Trybe/Virgin) 930 885 805 756 62/2 SILKK THE SHOCKER It Aint My Fautt (No Limit/Priority) +317
@  LEVILITTLE Pick Up The Phone (White Lable) 858 699 476 110 58/2 K-Cl & JOJO Don't Rush (Take Love Slowly) (VCA) +284
— 4 % @ GOODIE MOB Black Ice (Sky High) (LaFace/Arista) 845 8 778 17 60/0 69 BOYZ Woof Woof (Atiantic) +281
@  MISSJONES 2 Way Street (Motown) 832 733 621 413 64/3
@  SCARFACE Sex Faces (Rap-A-Lot) 815 1 551 405 571
@  EOL Love The Way (RCA) 800 639 557 416 62/2 HOTTEST
@  RELL f/JAY-Z Love For Free (Roc-A-Fella/Def Jam/Mercury) 740 659 574 455 52/2 RECURRENTS
This chart reflects airplay from June 1-7. Songs ranked by total plays. Highlighted songs indicate Breaker.
87 Urban reporters. 86 current playlists. Songs that are down in plays for three consecutive weeks and below No. 25 are moved to recurrent. ARTIST TITLE LABEL(S)
e A NEXT Too Close (Arista)
BRIAN MCKNIGHT Anytime (Motown)
gge;lxaxa%c% t:ggl o(ri]gts\?(aAlgdasck (Spoiled Rotten/WB) ggrpigu!s? 5;;‘ P&gﬂfrg}l%rgngef Jam/Mercury) MAF::Y J. BLIGE Seven Dayi’ (MCA) A
iy " ICE CUBE We Be Clubbin’ (Heavyweight/A&
B e e e ) s e umbra) PUBLIC ANNOUNCEMENT Body Bumpin Yippie-g-Yo (A&M)
h?ﬁ‘pfﬁff%ﬂﬂfsnfaﬁfn Slz_est;rssggrt] Rap Over (Bad Boy/Arista) fo?amaﬁogﬁoglgggn?lg; gl;b::sh .) (Refugee Camp/Rutfhouse/Columbia) WC F/ICE CUBE Cheddar (Payda}.//FFRR/Red Ant)
NATE DOGG /WARREN G Nobody Does It Beter (Breakanay) TROOP The Way | Parlay (Warrir) ARETHA FRANKLIN A Rose Is Still A Rose (Arisia)
Totat Plays: 695, Total Stations: 70, Adds: 4 Total Plays: 470, Total Stations. 45, Adds: 3 BEBE WINANS Thank You (Atlantic)
Tok Pl o35, To o 5 e 3 T Pttt S s A 7 USHER Nice & Slow (Laface/Arist2)
JANET Go Deep (Virgin) JAGGED EDGE Gotta Be (So So Def/Co/umbla) Breakers: Songs registering 1000 plays or more for the first time. Bullets
Total Plays: 604, Total Stations: 81, Adds: 80 Total Plays: 396, Total Stations: 17, Adds: 3 awarded to songs gaining plays over the previous week. If iwo songs
MECHALIE JAMISON Keep It Real (Red Eye/Priority) SUNZ OF MAN /0L’ DIRTY... Shmmg Star (Threat/Red Ant) are tied In number of plays, the song being played on more stations is
Total Plays: 576, Total Stations: 66, Adds. 8 Total Plays: 391, Total Stations: 58, Adds placed first. Most Increased Plays lists the songs with the greatest
RAHEEM The Most Beautiful Girl (Tlght 2 Def/Breakaway) week-to-week Increases In total plays. Weighted chart appears on R&R
Total Plays: 575, Total Stations: 38, Adds: 0 Songs ranked by total plays. ONEINE? i

Thank You, Urban Radlo'

o ' ‘ “The Arms Of The One Who [Hoves you” c H ART
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! 21 additional stations began airplay this week

Hot airplay:
WBLS-NY
WPHI-Philadelphia
WDKX-Rochester
WCDX-Richmond
WWW?Z-Charleston
KKBT-Los Angeles
KMJQ-Houston
WPGC-Washington
KRBV-Dallas

™

One of this weeks most added at Urban and Urban AC
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June 12, 1998 R&R * 81

ARTIST: LINK
LABEL: RELATIVITY

e wrote “My Body.,” the
multiplatinum single for LSG.
Along  with Antoinette

Roberson and producer Darrell
“Delite”” Allamby, he co-wrote all the
songs on his debut album, Sex Down.
His debut single, “Whatcha Gone Do?”
claims the No. 32 spot on the mainstream
Urban chart with over two-thirds of the
panel on it (R&R 6/5). “Well who is
he?” The 6-foot-5-inch Dallas native who
is responsible for the sudden temperature

increase in females all across the country
is Relativity recording artist Link.
“Whatcha Gone Do?” has a lot of

females writing down a list of things they'd
like 10 do.

While singing in church and school glee
clubs, Link perfected his vocal skills. And
though he had skills on the court as well
producer Delite recruited him to join his
quartet. Protégé. With the decision to
pursue other avenues in the music business,
the group disbanded. Link and Delite
remained intact, and “My Body” was
created. The phenomenal success of “My
Body,” generated offers to write for Keith
Sweat. Gerald Levert, Kut Klose, and
Silk.

“Whatcha Gone Do?” leaves no room for
assumptions. A fat track is playing while
Link bluntly asks. “How would you like it
it T hit you with a 69?7 (I would be pleased.)
“Sex Lude” is just that! It seems to be a
recording of a very satisfying sexual act.
After listening to the song in its entirety, [
smoked a cigarette. “Gimme Some” Is a
simple request. No need to take offense.
declares Link. (Okay. none taken). “I Don’t
Wanna See” is about a tailed relationship
that has Link taking the breakup badly
(there are other fish in the sea. man!').
“Runaway,” mv favorite. is a beautiful
ballad where Link begs for another chance.
As he sings of finding no other love like
this one, Link presents sincerity and
honesty.

Sex Down is a transition from raw sex
to pure love. A nice CD to experience.
however you may not want to travel down
the sex path while alone. If you have a
significant other, he/she should probably be
present during the journey. Peace

—Tanya O’Quinn
—Asst.Urban Editor

Artist Breakdown highlights artists with strong chart momentum.

Tami Davis with Rick Anderson
“How Do | Say I'm Sorry”

Red Ant

PD, WILD/Boston

This is a wonderful piece of work! Tami Davis displays a vibrant
talent on this emotionally charged ballad with a result that is
breathtaking. “How Do | Say I'm Sorry” is a reflection of music sung
from the soul and the result of what can be achieved when pairing a
gifted singer with a great song.

Ms. Davis’ vocals complement the architecture of the song by co-
writers Keith Andes, Deborah Cox (who knows and can sing a good
song) and Lascelles Stephens. The demonstration of control and
focus — key elements to success in everything — leads me to believe
that this is the beginning of a great career for Tami Davis.

Here in Boston, “How Do | Say I'm Sorry” scores a hit with
reactions from both young and adult demos. For stations that have
yet to come in on this hot property, “How Do | Say I'm Sorry” may be
the very song you will sing to your audience, because the word s out
on R&B's best kept secret ... Tami Davis.

< YR, [P
ADDvance NOTICE

Giving you fair warning: These are the sinales that are going for adds on Mondas (6/15)

and Tuesday (6/16).

CAPPADONNA Black Boy (Razor Sharp/Epic Street/Epic)

FA SHO The Moocher (Universal)

GANGSTARR The Militia (Noo Trybe)
LORD TARIQ & PETER GUNZ We Will Ball (Codeine/Columbia)
PRESSHA Splackavellie (LaFace/Arista)
THREE 6 MAFIA Late Night Tip (Relativity)
KEITH WASHINGTON{/CHANTE MOORE! Love You(Silas/MCA)

E PHONE”

Debut €§ Urban Chart

Highest Debut On The Urban
Chart This Week!

STRONG PLAY:

WQUE, WJLB, KPRS, WIMI, WKYS, WYLD,
WDZZ, WTLC, KJLH, KDKO, WCDX,
WTMP, WBAYV, WHRK ...to name a few

#1 MOST PLAYED AT:
WOWI, KTBT...
From the forthcoming

“WHITE LABLE MUSIC”
release “SOUL CONNECTION”

New This Week: |
WGCI - Chicago
WEUP - Huntsville

White Lable Music

www.americanradiohistorv. com
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82+ ReR are 2 100 URBAN PLAYLISTS
z P i
FIND COMPLETE PLAYLISTS FOR ALL URBAN REPORTERS ON R&R ONLINE
WBLS/New York KKBT/Los Angeles lLl'-‘IL!I&. WGCi/Chicago | WPHLI/Philadelphia WUSL/Philadelphia
(212) 447-1000 (213) 634-1800 “WGCI (312) 427-4800 | (215) 884-9400 POWER 99fm (215) 483-8900
Brown/Campbett Santosuosso/Fulter “We Play the Hies™ Smith/Alan ‘ Mictox Little/Cooper
! oy
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS. ARTISTMITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE
3W W LW TW W 2W LW TW 3W 2w LW TW W 2W LW Tw 3W W LW TwW
35 35 33 39 SPARKLEMBe Caretul 41 37 42 46 NEXT/Too Close 51 53 48 50 .SPARKLE/Be Careful 61 22 46 52 XSCAPE/The Arms Of. 33 40 41 52 JON BJ/They Don't Know
35 35 31 36 JANETA Get Lonely 45 36 41 37 SPARKLE/Be Carefu! 26 23 32 49 MARY J BLIGE/Seven Days 39 37 40 52 BRANDY & MONICA/The Boy is Mine 41 44 33 52 BRANDY & MONICATThe Boy Is Mine
24 24 31 36 ERYKAH BADU/Appie Tree 35 35 37 33 BRIAN MCKNIGHT/Anytime 45 45 47 48 BRANDY & MONICA/The Boy Is Ming 34 23 41 52 JON B/They Dont Know 44 44 44 52 XSCAPE/The Arms Ot
19 19 24 34 BRIAN MCKNIGHT/The Ofily Dae For Me 29 21 31 33 BIG PUNISHER FAJOE/Stil Not A Player 35 33 25 45 XSCAPE/The Arms DI 54 34 41 52 BIG PUNISHER F/JOE/SHI Not A Player 39 43 50 45 MYA F/SISQO/t's Al About Me
35 35 31 34 NEXT/Too Close 20 2% 3D 33 JANET/ Get Lonely 47 48 47 44 NEXT/Too Close 52 39 43 51 SPARKLE/Be Carelu! 12 41 44 43 PRAS MICHEL F/ODB../Ghetto Supastar.
25 25 24 33 BRANDY & MONICA/The Boy Is Mine 24 31 34 29 WC F/ICE CUBE/Cheddar 41 44 43 42 JON B/They Don't Know 20 25 37 S1 PRAS MICHEL F/ODB. /Ghette Supastar. 43 42 44 42 NEXT/Too Close
25 25 24 32 MYAF/SISQO/'s A About Me 40 38 33 28 LSG/AIl The Times 40 37 44 42 K-CI & JOJO/AI My Life 57 37 43 50 MYAE/SISQO/Ms All About Me 56 48 47 39 BIG PUNISHER F/SOE/Stil Not A Player
30 30 35 26 KEI'H WASHINGTON/Bring It On 26 26 30 28 LAURYN HILL/Can't Take My. 43 35 39 39 BRIAN MCKNIGHT/Anytime 46 33 42 50 NEXT/Too Ciose 52 49 42 36 SPARKLE/Be Carefui
- - - 25 MAXWELU/Luxury: Cococure 22 36 31 28 JON B./They Don't Know - - - 34 MAXWELE/Luxury Cococure 48 33 45 49 JANET/I Get Lonely 46 37 34 36 JANET/ Get Lonely
27 27 25 24 KELLY PRICEFriend Of Mine 35 30 30 25 BRANDY & MONICA/The Boy Is Mine 8 26 31 KELLY PRICE/friend Ot Mine - - 22 34 AALIYAH/Are You That 41 39 40 30 LAURYN HILL/Lost Ones
19 19 19 22 ARETHA FRANKLINHere We Go Again - 33 27 24 LAURYN HILLALost Ones 41 39 39 29 MYA F/SISQO's Ail About Me 32 25 32 34 BRIAN MCKNIGHT/The Only One For Me 29 35 22 30 JAGGED EDGE/Gotta Be
== - 20 JON B/They Don't Know 22 18 25 22 MASE FTOTALMWhat You Want 6 35 28 SPARKLETime To Move Ou 28 5 23 32 MONTELL JORDAN/Lei's Ride 20 8 20 30 MASTER P F/SONS..A Got The Hook Up
18 18 13 18 XSCAPE/The Arms Of. 21 17 13 21 JAYOFELONY/Whatcha Gonna Do 23 26 27 27 USHER/My Way 32 22 26 31 KELLY PRICEFriend Of:Mine - - 7 28 MAALIYAH/Are You That
5 5 17 15 TAMI DAVISHow Do | Say I'm. 19 17 18 21 BRIAN MCKNIGHT/The Only One For Mé 23 25 26 27 MASTER P F/SONS. /I Got The Hook Up 9 23 26 30 MARIAH CAREY/My All 39 28 29 27 KCI& JOJO/AI My Lite
-~ - 13 Kl & JOJO/Dont Rush (Take .} 25 37 26 21 ICE CUBEMWe Be Clubbin’ 46 47 38 26 JANET/ Get Lonely 47 35 28 30 BEENIE MANWho Am | 28 24 25 26 MASE F/TOTAL/What You Want
< - 12 JANET/Go Deep 13 12 13 20 KELLY PRICE/Friend Of Mine 20 23 27 25 PUBLIC ANNOUNCEMENT/it's About Time 30 9 24 30 PUBLIC ANNOUNCEMENT/Body Bumpin' - - - 21 LAURYN HiLL/Can't Take My.
8 8 5 9 WILL SMITHAust The Two Of Us 37 26 22 19 MONTELL JORDAN/Let's Ride 75 12 25 7 MILE/Do Your Thing 32 19 26 30 2PAC F/ERIC WILLIAMS/Do for Love -+ - 20 BRANDY/Top Of The World 4
5§ 5 5 § MYRON/Destiny 28 13 14 19 MARY J BLIGE/A Dream 25 31 26 24 JOE/A) That | Am 29 23 28 29 USHER/My Way 5 5 8 17 WILL SMITH st The Two Of Us e
8 8 5 5 CHARLI BALTIMOREManey 32 36 20 18 2PAC F/ERIC WILLIAMS/Do For Love -5 18 24 WILL SMITH/Aust The Two Of Us 28 19 11 27 MASE F/TOTAL/What You Want 19 11 11 17 DRAU HILL/S Steps 1
10 13 18 SCARFACE/Sex Faces 46 44 38 24 MONTELL JORDANAel's Ride 3% 17 25 25 BOYZ Il MENCan't Let Her Go 29 8 14 17 BRIAN MCKNIGHT/Anytime
25 20 21 18 MYA F/SISQO/INs All About Me - - 8 23 JANET/Go Deep - - 13 24 JIAGGED EDGE/Gotta Be 7 10 B 15 BRIAN MCKNIGHT/The Only One For Me. ?
- 10 1t 17 AALIYAH/Are You That 23 22 25 22 ARETHA FRANKLIN/A Rose Is Stil 51 35 15 24 KCI & JOJO/AI My Lite 31 12 18 13 MARY J. BLIGE/Seven Days |
- 11 16 NICOLE/Make !t Hot “1 25 19 18 19 TAMI DAVISHow Do | Say I'm. 17 7 10 23 CHICO DEBARGE/No Guarantee - - 10 12 DMXHow It's Going Down &
25 22 13 15 PRAS MICHEL F/ODB. /Ghetto Supastar. 26 21 19 19 AVANT/I Want To Know - 5 5 23 WILL SMITHUust The Two Of Us 23 19 15 11 PUBLIC ANNOUNCEMENT/Body Bumpin’
o - 14 MAXWELL/Luxury: Cococure 2 5 14 NEW POWER GENERATION/The One 34 21 21 21 ICE CUBEMWe Be Clubbin' 12 11 10 11 SWV/Rain
10 11 12 12 PLAYA/Cheers 2 U e 11 14 KEITH WASHINGTON/| Love You 31 24 12 18 NICOLE/Make It Hot 13 11 9 11 MARY ). BLIGE/Everything L
- 9 12 TAMIA/So tato You 5 10 12 13 BIG PUNISHER F/JOE/Still Not A Player - - - 16 MAXWELL/Luxury: Cococure 14 13 12 16 USHER/You Make Me Wanna. ]
9 GOODIE MOB/Beauttul Skin -5 12 AALIYAH/Are You That 22 18 8 14 QUEEN PEN WADST /Party Aint A Party 7 5 7 10 PLAYA/Cheers 2 U ;
- -8 JANET/Go Deep 5 6 11 12 PRAS MICHEL F/ODB../Ghetto Supastar. - - - 13 CAMRON FMASEMorse And Carriage 5 7 7 10 KELLY PRICE/Friend Of Mine
25 10 9 8 USHER/My Way 15 18 20 12 FIEND/Take My Pain 25 14 5 12 DESTINY'S CHILDMNo. No. No 6 5 20 10 USHER/My Way
detont’s - 2. MARKET #8 §
Y — = R |
KKDA/Dallas WCHB WCHB/Detroit 3 WJLB/Detroit WKYS/Washington WILD/Boston
‘ (972) 263-9911 = - 9 (313) 871-0590 y (313) 965-2000 (301) 306-1111 (617) 427-2222
Cad Cheatham b A Alexander/Preston J' Saunders/G. | Lisa Anderson/Gousby
1
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2w LW TW W W LW Tw W 2W LW TW IW W LW T 3W W LW TW
5 5 33 64 KELLY PRICE/Friend Of Mine 61 63 53 54 BRANDY & MONICA/The Boy Is Mine 42 47 42 43 JON B./They Don't Know 47 49 47 48 JON 8/They Dont Know 25 25 25 26 XSCAPE/The Arms Of
65 57 56 64 BIG PUNISHER FAJQE/StIl Not A Piayer 63 52 58 53 JON B.They Don't Know 44 46 40 42 MYA F/8ISQ0/'s All About Me 26 26 18 47 XSCAPE/The Arms O 21 25 25 26 BRANDY & MONICA/The Boy Is Mine
S0 64 60 63 XSCAPEThe Arms Of 66 60 57 52 MYA F/SISQ0/ts All About Me 20 30 40 42 USHER/My Way 47 49 44 46 SPARKLE/Be Careful 23 23 23 25 USHER/My Way
53 64 61 63 BRANDY & MONICAThe Boy is Ming 32 24 42 53 USHER/My Way 5 5 32 42 XSCAPE/The Arms Of. 41 29 43 46 MYA FS)SQ0/'s All About Me 21 23 23 25 CHICO DEBARGEM Guarantee
65 68 60 63 SPARKLEBe Carelut 32 29 36 49 BIG PUNISHER F/JDE/Stit! Not A Player 39 40 40 40 SPARKLEBe Careful 3 40 37 42 BRIAN MCKNIGHT/The Only One For Me 24 24 24 24 IMAJIN/Shorty (You Keep.
59 51 49 62 USHER/My Way 14 33 45 PRAS MICHEL F/0DB. /Ghetto Supastar. 42 45 39 38 NEXT/Too Close 35 36 40 42 BRANDY & MONICA/The Boy Is Mine 24 24 24 24 MYA F/SISQD/tS Al About Me
51 51 56 62 JON B./They Oon't Know 60 59 58 37 SPARKLE/Be Careful 42 47 39 38 MONTELL JORDAN/Lets Ride 39 38 39 41 NEXT/Too Close 24 - - 24 JANETA Get Lonely
66 64 62 62 MYA F/SISQDAt's All About Me 54 52 47 34 XSCAPE/The Arms Of 23 37 38 38 7 MILEDo Yow Thing 42 37 40 41 BiG PUNISHER F/JOE/SHIN Not A Player 25 25 25 23 SPARKLE/Be Careful
64 57 51 54 NEXT/Too Close - 22 26 3% AALIYAH/Are You That 14 29 32 35 BIG PUNISHER F/JOE/Stll Not A Player 41 42 36 35 K-Cl& JOJO/AIl My Lite 23 23 23 23 LSG/Door #1
66 55 49 53 MONTELL JORDAN/Let's Ride 9 25 31 29 MYRON/Destiny 39 39 34 34 ARETHA FRANKLIN/A Rose !s Still 15 12 18 30 PRAS MICHEL F/ODB../Ghetta Supastar. 22 22 22 23 7 MILESo Your Thing
50 53 49 51 USHER/Nice & Slow 6 52 47 28 KELLY PRICE/Friend Of Mine 30 34 36 32 CHANGING FACES/Same Tempo - 23 JAGGED EDGE/Gotta Be 15 16 16 22 NICOLE/Make It Hot
55 65 50 51 BRIAN MCKNIGHT/The Orty One For Me 5 27 32 27 MARIAH CAREY/My All 38 40 36 32 ICE CUBE/We Be Ciubbin 20 15 17 22 ICE CUBEMWe Be Clubbin’ 20 21 21 22 BRIAN MCKNIGHT/The Dnly One For Me
45 45 40 50 PRAS MICHEL F/00B ../Ghetlo Supastar. 33 24 21 25 BRIAN MCKNIGHT/The Dnly One For Me 15 28 30 31 BRANDY & MONICA/The Boy Is Ming - 19 MAXWELL/Luxury: Cococure. 21 20 20 21 BEBE WINANS/Thank You
6 6 25 42 NICOLE/Make It Hot 9 18 21 MASTER P F/SONS ./l Got The Hook Up 20 26 30 30 MASTER P F/SONS /I Got The Hook Up 5 5 19 16 NICOLEMake It Hot 2121 21 21 JON B/They Don't Know
32 32 40 40 MASTER P F/SONS../l Got The Hock Up - - 15 JANET/Go Deep 31 34 33 29 XSCAPEAets Do It Again - - 5 13 AALIYAH/Are You That 19 19 18 21 RELL FUAY-Z/Love For Free
45 45 45 40 PLAYA/Cheers 2 U 9 18 15 9 NICOLE/Make It Hot 16 24 32 28 QUEEN PEN W/LOST. /Party Ain't A Party 5 10 13 RELL FUAY-Z/Love For Free - 5 5 20 AALIYAH/Are You That
20 30 31 37 LINKMWhatcha Gone Do? 26 20 20 6 JOHN FORTE/Ninety Nine 15 17 26 28 BRIAN MCKNIGHT/The Only One For Me 16 17 8 10 KELLY PRICE/Friend Of Mine 17 19 19 18 ERYKAH BADU/Apple Tree
19 28 32 35 MARIAH CAREY/My All 116 6 6 DESTINYS CHILD FJDMWith Me Part 1 10 10 24 28 UNCLE SAM/ Don't Ever Want 25 15 13 8 MARIAH CAREYMy.All 12 15 15 19 BIG PUNISHER FADE/Still Not A Piayer
19 10 45 35 CHICO DEBARGE/No Guarantee 8 6 6 6 DOORDIE./Stil Po' Pimpin’ 20 27 27 27 LINK/Whatcha Gone Do? 5 5 § 7 LEVILITTLEPick Up The Phone 15 15 15 19 REGINA BELLE/Dont Let Go
15 14 14 30 DESTINY'S CHILD FJDMWith Me Pan 1 5 5 5 LOX F/CARL THOMAS/Let's Start Rap Over 29 25 25 25 OL SKOOL../Am } Dreaming 5 5 6 6 MASTER P F/SONS ./ Got The Hook Up 15 17 17 17 ARETHA FRANKLINMHere We Go Agaln
5 12 25 WILL SMITHAJust The Two 01 Us § 5 MECHALIE JAMISON/Keep [t Real 12 18 19 24 ERYKAH BADU/Apple Tree - 5 5 6 EOL/Love The Way 12 16 16 17 PRAS MICHEL F/ODB.. /Ghetto Supastar
-5 10 24 AALIVAH/Are You That 5 5 NAYE DOGG FWARREN G/MNobody Doss It. - 21 21 22 TROOP/The Way | Parlay - 12 5 5 CHICO DEBARGE/No Guarantee 18 17 17 17 NEXT/Too Close
24 54 45 24 LSG/Door #1 § K-Ci & J0JO/Oon't Rush (Take...) 25 25 21 22 JANET/I Get Lonely 10 10 5 5 USHERMy Way 17 12 12 17 BEENIE MAN/Who Am |
9 16 23 23 EIGHTBALL/Pure Uncut 5 MAXWELL/Luxury: Cococure 5 13 17 22 ARETHA FRANKLiN/Here We Go Again 5 5 5 5 VOICES OF THEORY/Dimelo (Say It) - -~ 16 MAXWELULuxury: Cococure
§ 5 10 20 SCARFACE/Sex Faces 20 23 20 21 TOTAL/What Abouf Us 5 5 5 5 PLAYACheers 2 U 5 14 14 16 KELLY PRICE/friend Of Mine
10 15 22 20 MASE FLOX .24 Hrs To Live 10 17 20 21 YO YO F/G. LEVERT/z 1t Still All 5 5 5 5 LINKWhatcha Gone Do? 14 15 15 16 TAMI DAVISHow Do | Say I'm.
11 20 20 20 VOICES OF THEORY/Dimelo (Say it} 21 19 20 20 NICOLEMake It Hot 5 5 5 5 JOHN FORTE/Ninety Nipe. 14 14 14 16 SAM SALTER/There You Are
5 5 5 19 MO THUGS FAMILY/AIl Good 15 23 34 20 BRIAN MCKNIGHT/Anytime - - 5 MASE F/PUFF DADDYAookin' At Me 10 12 12 15 MYRON/Destiny
§ 5 13 18 QUEEN LATIFAH/Bananas 14 19 19 20 KELLY PRICE/Friend 0! Mine 5 5 5 DEF SQUAD/Full Cooperation 12 12 12 15 DESTINY'S CHILD FIDMWith Me Part 1
9 15 24 18 SYLK-E FYNE/Keep It Real 37 39 26 20 2PAC F/ERIC WILLIAMS/Do For Love § 5 5 MISSJONES/2 Way Strest 13 13 13 15 EOULove The Way
WEDR- MARKET #18 WAMO
1 WEDR/Miami r WHTA/Atlanta WVEE/Atlanta KMJM/St. Louis e ——————— WAMO/Pitishurgh
@\J ALL (305) 623-77t1 ”or975 {4D4) 765-9750 (404) 898-8900 (314) 692-5108 ]ObjW (412) 471-2181
Waani » Fr. Lasdendale Hollywood Taylor Brown/Shabazz Atkins/Mychaels WSSZ 107,71« wanto am s | | AtkinS/Kelley
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IN W LW TW 3N 2W LW TW W ZW LW TW 3W W LW TW IWO2W LW TW
33 34 28 34 OL SKOOL../Am | Dreaming 59 59 57 63 ICE CUBEAVe Be Clubbin' 46 47 43 43 SPARKLE/Be Careful 33 33 38 39 BRANOCY & MONIGA/The Boy Is Mine 9 21 27 29 BRANDY & MONICA/The Boy Is Mine
22 20 30 34 XSCAPE/The Arms Of 59 58 58 62 GOOOIE MOB/They Don't Dance. 26 27 40 43 XSCAPE/The Arms Of . 40 40 39 36 CHICO DEBARGE/No Guaraniee 27 26 27 28 MONTELL JORDANALet's Ride
36 34 31 33 SPARKLE/Be Caretui 60 60 56 61 BIG PUNISHER FAJOE/STl Not A Player 44 42 42 42 K-Ct & JOJO/AIl My Lite 22 22 38 36 LATANYA F/TWISTAWhatuon 9 20 23 28 BIG PUNISHER F/JOE/Still. Not A Player
35 33 27 33 BRIAN MCKNIGHT/Anytime 60 593 54 61 LOXMoney, Power, And. 41 41 41 39 BRIAN MCKNIGHT/Anytime - - 30 35 NICOLEMake It Hot 30 29 27 27 JON B/They Dont Know
35 33 29 33 USHERNice & Slow 58 60 55 57 NEXI/Too Close 42 43 39 39 JANET/ Get Lonely 5 32 JERMAINE DUPRIJAY-Z/Money Ain't: A Thang 25 28 28 27 NEXT/Too Close
33 32 30 31 MARY ) BLIGE/Seven Days 35 34 36 56 BRANDY & MONICA/The Boy Is Mine 35 31 33 36 JAGGED EDGE/Gotta Be 38 38 44 31 ICE CUBE/We Be Clubbin’ 27 28 27 27 K-Cl & JOJO/AIl My Lite
20 22 25 31 JON B/They Don't Know 34 35 43 55 MVA F/SISDO/At's All About Me 30 35 36 36 NEXI/Too Close 44 44 44 31 JON B/They Don't Know 15 8 29 27 JANET/ Get Lonely
32 33 29 31 KCl& JOJO/AN My Life 34 36 39 50 SPARKLE/Be Caretul 32 32 35 35 LSG/My Body 42 42 38 30 SYLK-E FYNE F/CHILL/Romeo And Juliet 26 28 26 26 SPARKLE/Be Careful
32 32 29 30 SWV/Rain 44 59 58 42 BEENIE MAN/Who Am | 28 35 34 34 JON B/They Dont Know 25 25 25 30 USHER/My Way 17 19 20 19 USHER/My Way
30 32 27 29 JANET/ Get Lonely 40 37 36 40 M.1G FEIGHTBALL/Middle OF The Night 34 40 33 33 MVA F/SISQO/M's All About Me 42 42 38 30 MYA F/SIS00/ts All About Me 18 18 5 19 XSCAPE/The Arms Of.
23 25.26 2B MYA F/SISQOA's All Aboul Me 43 40 40 40 MASTER P F/SONS /1 Got The Hook Up 27 29 32 32 BRANOCY & MONICAThe Boy Is Mine 38 38 38 28 SPARKLE/Be Caretul 15 18 17 18 BRIAN MCKNIGHT/The Only Ore For Me’
5 15 16 28 PRAS MICHEL F/Q0B.. /Ghetto Supastar. 55 42 37 38 PUFF OADDY F/MASE/Been Around (Again) 37 27 28 28 MARY J. BLIGE/Seven Days 40 40 36 27 JANET/I Get Lonely 18 18 24 17 BDYZ Il MEN/Can't Let Her Go
25 21 19 26 BRANDY & MONICA/The Boy 1s Mine 39 39 35 38 PA/Like We Do 25 25 27 27 BiG PUNISHER F/JOE/Stl Not A Player 31 31 28 25 QUEEN LATIFAH/Bananas 5 9 11 17 CHICO DFBARGE/No Guarantee
24 25 22 26 MONTELL JORDAN/Let's Ride - 25 30 37 AALIYAH/Are You That. 27 29 26 26 USHERMice & Slow 23 23 27 23 DESTINY'S GHILD FADAWith Me Part 1 15 18 14 17  ELUSION/Realty
25 25 26 25 LUKERaise The Root 10 34 34 36 MD THUGS FAMILY/AIl Good 22 22 22 22 BRIAN MCKNIGHT/The Only One For Me 14 14 14 22 EOL/Love The Way 16 16 16 17 ERYKAH BADU/Apple Tree
30 30 30 25 VOICES OF THEORY/Dimelo (Say It) 5 17 23 36 EIGHTBALL/Pure Uncut - - - 20 MAXWELL/Lwary: Cococurs 23 23 23 21 TIMBALAND & MAGDO/Clock Strikes 15 15 17 17 MASTER P F/SONS../ Got The Hook Up
17 20 15 22 SYLK-E FYNE F/CHILL/Romeo And Juliet 30 28 30 35 USHER/My Way 22 22 22 18 CHICO DEBARGE/No Guarantee 16 16 24 21 MASTER P F/SONS../l Got The Hook Up 15 16 17 16 TAMiAImagination
18 18 16 21 MARIAH CAREY/My All - 25 35 PRAS MICHEL F/O0B.. /Ghetto Supastar. 20 20 18 18 ERVKAH BADU/Apple Tree - - 23 20 PRAS MICHEL F/ODB../Ghetto Supastar. 26 26 15 16 ARETHA FRANKLINA Rose is Still.
21 19 17 21 KEITH WASHINGTON/Bring It On 20 36 33 33 DO OR DIE./Suit P’ Pmpin’ 17 17 TAMI DAVIS/How Oo | Say I'm 23 23 16 20 BLACKSTREET../ Can't Get You. 28 25 17 15 PUBLIC ANNOUNCEMENT/Body Bumpin'
19 20 16 20 USHER/My Way - - - 30 JON BJ/They Don't Know 10 13 15 16 MASIER P F/SONS. /I Got The Hook Up 19 19 18 20 FiGHTBALL/Pure Uncut 18 16 18 15 EBONI FOSTER/Crazy For You
14 17 19 KELLY PRICEfFriend Of Mine 34 34 29 30 DESTINY'S CHILD FAJD/With Me Part 1 15 15 15 15 LSG/Ooos #1 - - 15 19 KELLY PRIGE/Friend Of Mine 5 5 15 15 TIMBALAND & MAGOO/Luv 2 Luv You
19 17 16 18 PUBLIC ANNOUNCEMENT/Body Bumpin 6 9 5 25 XSCAPEThe Arms Of 10 10 10 15 USHER/My Way 20 20 20 19 NEXT/Too Close 17 16 14 15 OL SKOOL../Am ! Dreaming
6 10 11 16 LORD TARIQ. /Deja Vu 5 5 15 24 GOOOIE MOB/Black ice {Sky High} - - - 12 Kl & JOJO/Don't Rush (Take..) 16 16 11 19 LIL' KEKE/Southside 16 16 17 15 SOMETHIN' FOR. /All | Do
17 23 13 15 LSG/My Body - - 13 22 SCARFACE/Sex Faces 13 13 11 11 RAHEEM/The Most Beautilul 24 24 24 18 QUEEN PEN WAOST./Party Ain't A Party 7 8 8 14 (SGMDoor #t
5 5 12 14 BRIAN MCKNIGHT/The Only One For Me 10 10 13 20 DEF SQUAD/Fuil Cooperation 20 20 10 10 JOR/AI That | Am 17 17 19 18 SEC-N-S0L/Change Your Ways 9 10 12 13 LINKWhatcha Gone Do?
11 10 11 13 BIG PUNISHER FAJOE/Stll Not A Player 5 5 t8 18 FIEND/Take My Pain 17 13 10 10 MONTELL JORDAN/Let's Ride s E 17 K-Cl & J0JO/Don't Rush (Take...} 8 9 12 12 NICOLE/Make It Hot
- 13 AALIYAH/Are You Thal, - 17 SILKK THE SHDCKER/It Ain't My Fault - 10 10 PRAS MICHEL F/ODB.. /Ghetto Supastar. 15 15 27 17 MYSTIKAL/The Man Right Chea § 10 8 11 FIEND/Take My Pain
20 18 13 13 KP & ENVY/Swing My Way - - 14 NICOLE/Make It Hot 7 7 7 7 LUKE/Rase The Root 21 21 17 17 BOYZ Il MEN/Can't Let He: Go 5 8 12 10 BLACKSTREET.A Can't Get You
16 16 13 13 SOMETHIN' FOR. /My Love Is The Shhh! - 5 5 5 QUEEN LATIFAH/Bananas - - 5 7 KELLY PRICE/friend Of Mine 43 43 20 16 MONTELL JOROAN/Let's Ride - 10 11 9 KELLY PRICEFriend Of Mine
16 11 13 DESTINY'S CHILD/No, No. No - - 5 69 BOYZWool Wool 5 6 6 WILL SMITH/Just The Two Of Us 6 6 16 16 DO OR DIE./Stil Po' Pimpin® 7 5 9 BEENIE MAN/Who Am |
WTMP/Tampa WZAK/Cleveland » | | wizeicincinnat HOT 105 JAMZ! | | «prsjansas city WKKV/Milwaukee
{813) 620-1300 (216) 621-9300 (513) 679-6000 MOre CORINUOUS MUBIC (816) 763-2040
Steele/Carlos Rush/Stephens s T 1088 Fields/Jones Weaver/Fears
PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W W LW TW IW 2W LW TW W W LW T W 2W LW TW 3W W LW TW
40 49 48 51  XSCAPE/The Arms Of. 44 60 60 BO XSCAPE/The Arms Of. 38 39 37 39 JANET/I Gel Lonely 25 25 25 25 XSCAPE/The Arms Of 41 39 50 52 XSCAPE/The Arms Of
36 43 43 49 GHICO DEBARGE/No Guaranteg 40 45 55 55 BRANOY & MONICAThe Boy is Mine 38 39 36 39 SPARKLE/Be Careful 25 25 25 25 JON B./They Don't Know 26 45 49 50 JON B/They Don't Know
21 23 47 49 BRANDY & MONICA/The Boy Is Mine 50 55 55 55 SPARKLE/Be Careful 30 32 37 39 JON B/They Don't Know 23 25 25 25 USHERMy Way 45 45 47 50 BRANDY & MONICA/The Boy Is Mine
48 48 47 45 SPARKLE/Be Careful 49 49 49 50 MYA F/SISQO/'s Alf About Me 39 39 38 39 K-Cl& JOJO/AI My Lite 23 25 25 25 SPARKLE/Be Careful 47 48 48 48 SPARKLE/Be Careful
26 26 38 41 USHER/My Way 33 38 48 49 BRIAN MCKNIGHT/The Only One For Me 39 27 37 39 BRIAN MCKN!GHT/Anytime 16 23 25 25 BRANDY & MONICA/The Boy Is Mine 49 47 48 46 MYA F/SISQD/ts Al About Me
27 45 46 41 MASTER P F/SONS../I Got The Hook Up 48 48 48 48 PLAYA/Cheers 2 U 38 38 37 38 MVYA F/SISQOAY's Al About Me 18 23 25 25 BRIAN MCKNIGHT/The Only One For Me 39 42 42 46 VOICES DF THEQORY/Dimelo (Say It)
25 39 40 40 7 MILE/Do Your Thing 60 55 47 47 MARIAH CAREY/My All 35 36 35 37 MONTELL JOROAN/Lets Ride 23 23 23 23 ERYKAH BADU/Apple Tree 39 41 45 46 MASTER P F/SONS..A Got The Hook Up
25 25 33 35 CHANGING FACES/Same Tempo 39 44 45 45 DR. DRE FLL../Zoom 35 37 37 37 NEXI/Too Close 19 19 23 23 MARIAH CAREY/My Alt 37 37 40 34 USHER/My Way
28 28 28 35 PLAYA/Cheers 2 U 39 44 45 45 VOICES OF THEORY/Dimelo (Say It) 34 36 35 36 BRANDY & MONICA/The Boy Is Mine 23 23 23 23 PLAYA/Cheers 2 U 35 16 5 34 PLAYACCheers 2 U
17 2t 21 33 LSG/Door 1 37 41 42 43 DO OR DIE../Still Po’ Pimpin’ 29 30 31 32 BRIAN MCKNIGHT/The Oniy One For Me 18 20 20 23 iSG/Door #1 - 16 23 33 MARIAH CAREY/My All
12 22 25 27  IMAJIN/Shorty (You Keep..) 35 41 41 42 MASTER P F/SONS../1 Got The Hook Up 13 22 32 32 CHICO DEBARGE/Ne Guarantee 20 20 20 23 7 MILEDo Your Thing 20 30 29 32 JOE/AI That | Am
15 15 156 26 BRIAN MCKNIGHT/The Only Dne For Me 35 40 41 41 CHANGING FACES/Same Tempo 30 31 29 30 USHER/Mice & Slow 20 20 20 23 CHICO DEBARGE/No Guarantee 20 21 28 30 LATANYA F/TWISTA/Whatuon
- 5 21 26 LEVI LITTLE/Pick Up The Phone 35 40 40 41 LSG/oor #1 40 34 29 30 MARY . BLIGE/Seven Days 20 20 20 20 JOE/NI That ) Am 18 19 19 28 BIG PUNISHER FLJOE/Still Not A Player
20 21 23 23 RAMEEM/The Most Beautsful. 20 29 29 40 MYRON/Destiny - 5 13 30 KELLY PRICE/Friend Of Mine 25 25 25 20 BOYZ Il MEN/Car't Let Her Go 16 17 26 KELLY PRICE/Fnend Of Mine
13 16 20 23 REGINA BELLEDon't Let Go 34 39 39 39 YO YO F/G. LEVERT/z It Still All 16 24 29 29 MARIAH CAREY/My Al 18 18 18 18 LUTHER VANDROSS/Ats All About You 25 23 22 23 LSG/Door #1
- 13 20 21 WILL SMITHUJust The Two Of Us 34 33 39 39 RUFUS BLAGOu Of Sight 34 30 24 27 XSCAPE/The Arms Ot 17 18 18 18 VOICES OF THEORY/imelo (Say It} 24 22 22 22 BRIAN MCKNIGHT/The Only One For Me
17 17 17 20 VOICES OF THEORY/imelo (Say Ity 33 38 38 38 USHER/My Way 27 29 27 27 USHERMy Way 10 10 15 18 IMAJIN/Shorty {You Keep...} 18 18 18 20 7 MILEDo Your Thing
10 10 10 18 2 LIVE CREW/2 Live Party 25 30 31 37 7 MILE/Do Your Thing 30 28 27 27 PUBLIC ANNOUNCEMENT/Body Bumpie’ 5 10 14 18 BLACKSTREET./ Cant Get You 19 17 19 20 CHANGING FACES/Same Tempo
16 17 17 17 YO YO F/G. LEVERTAz It Stll Al 32 37 37 37 MISSY ELLIOTTHn 'Em Wit Da Hee 24 25 24 25 OL SKOOL./Am | Dreaming 8 14 16 17 UNCLE SAM/Baby You Are 10 10 16 20 LINKWhatcha Gone Do?
16 16 16 17 DESTINY'S CHILD FAD/With Me Part 1 31 36 36 36 JON B./They Don't Know 31 32 33 25 ARETHA FRANKLIN/A Rose Is Still 14 15 15 16 DESTINY'S CHILD FAJDMith Me Part 1 18 19 17 19 NICOLEMake !t Hat
- - 16 16 NATE DOGG FWARREN G/Nobody Does H. 31 36 36 36 CHRISTION/ Wanna Get Next 21 25 26 25 LSG/Door A1 5 14 14 15 SAM SALTER/There You Are 35 35 21 19 IMAJIN/Shorty (You Keep..)
- 5 5 16 KELY PRICEfFriend Of Mine 31 36 36 36 CAMRON/3S? (Magaum PI) 21 19 23 24 VOICES OF THEORY/Dimelo (Say 1t) 5 10 10 15 ARETHA FRANKL!N/Here We Go Again 16 16 18 19 BLACKSTREET./I Can't Get You
15 15 15 15 LOIS LANE/Chinese Checkers 30 35 35 35 DESTINY'S CHILD F/JD/With Me Part 1 24 29 27 21 BOYZ I' MEN/Can't Let Her Go 10 14 14 15 MASTER P F/SONS../l Got The Hook Up 13 14 18 18 TAMI DAVISHow Do | Say I'm.
11 14 14 15 PRAS MICHEL F/0DB../Ghetto Supastar. 29 34 34 34 IMAJIN/Shorty (You Keep. .} 7 12 22 21 MASE F/TOTAL/What You Want - 5 6 14 EOL/Love The Way 19 21 17 18 DESTINY'S CHILD FJOA¥ith Me Part 1
6 6 6 13 RELL FJJAY-ZiLove For Free 28 33 34 34 NICOLE/Make It Hol 22 21 23 20 DESTINY'S CHILDNo, No. No 5 10 10 14 TAMI DAViS/How Do | Say I'm. 5 8 11 18 PRAS MICHEL F/ODB. /Ghetto Supastar.
5 5 13 13 EIGHTBALL/Pure Uncut 28 33 33 33 SAM SALTER/There You Are 17 19 21 19 JOE/AIl That | Am 5 10 14 DREA F/BLACK ROB/Go! Ya Back 8 10 12 15 FEND/Take My Pan
28 28 28 13 LUKE/Raise The Rool 28 33 33 33 SYLK-E FYNE/Keep It Real 23 21 21 19 BIG PUNISHER F/JOE/Stitl Not A Player 14 15 15 10 BEBE WINANS/Thank You - 14 MECHALIE JAMISON/Keep It Real
26 26 26 13 JOE/A That [ Am 28 30 33 33 UNCLE SAM/Baby You Are 16 18 19 18 ERYKAH BADU/Apple Tree 20 20 20 10 4KAST FMIC GERONIMO/Miss My Lovin 8 8 8 11 MO THUGS FAMILY/AIl Gopﬂ
39 39 39 13 ERYKAH BADU/Apple Tree 27 30 32 32 BIG PUNISHER F/JJOE/SIl Not A Player 5 5 8 18 NICOLEMake it Hot 25 25 20 10 MYA F/SISQO/Its Ali About Me 10 9 9 11 MISSY ELLIOTT/Hit 'Em Wit Da Hee
45 45 46 13 BIG PUNISHER FAJOE/SHN Not A Player 25 30 31 31 GOODIE MOB/Black lce (Sky High) 19 15 16 15 KEITH WASHINGTON/Bring ft On 5 8 10 10 REGINA BELLE/Don't Let Go - 10 9 10 69 BOYZWoof Woof
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URBAN AC PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL URBAN AC REPORTERS ONR&R dNI;iNE

WNOV/Milwaukee WCKX/Columbus, DH mﬂ KJLH/Los Angeles WDAS/Philadetphia M ()”1 KRBV/Dailas
(414) 449-9668 (614) 487-1444 i (310) 330-5550 (610) 617-8500 (214) §30-3011
anf radio Robinson Strong/Stevens 7023 Winston 1053 FM1 Tamburro/Davis €1 B P mnt Cleem | | BECOIE
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TiTLE PLAYS ARTIST/TUTLE PLAYS ARTIST/TITLE
IW W LW Tw IW 2W LW TW IW W LW TW IW W LW TW IW W LW TW
20 20 20 20 XSCAPEThe Arms Df. 30 35 49 49 JON B./They Don't Know 23 23 28 32  JANET/I Get Lonely 22 22 22 23 BRIAN MCKNIGHT/Anytime 29 29 33 37 LSG/Door #1
20 20 20 20 MASTER P F/SONS../1 Got The Hook Up. 50 47 47 49 X-Cl & JOJO/Al My Lite 27 27 28 31 K-Cl & JOJO/AN My Life 2121 21 21 KENNY LATTIMORE/For You 33 36 33 34 JANET/I Get Lonely
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18 18 20 20 USHER/My Way 46 49 48 48 SPARKLE/Be Careful 20 20 25 27 XSCAPE/The Arms Of 9 10 18 16 SPARKLE/Be Careful 31 32 32 32 ARETHA FRANKLIN/A Rose Is Stil
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8 15 18 KELLY PRICE/Friend Of Mine 50 40 33 34 PUBLIC ANNOUNCEMENT/Body Bumpin'. 8 8 12 16 OL SKOOL../Am | Dreaming 7 7 10 10 MARIAH CAREY/My All 28 23 19 17 SOUNDS OF BLACKNESS/Hold On (Change..)
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5 5 12 15 WD THUGS FAMILY/AI Good 5 5 13 22 NICOLEMake it Hot -5 6 LEVI LUTTLE/Pick Up The Phone 5 5 5 5 ARETHA FRANKLINHere We Go Again
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10 6 9 VOICES OF THEORY/Dimelo (Say 1) 10 10 10 10 [CE CUBEAWe Be Clubbin' - 15 16 K-Ci & JOJD/Don't Rush (Take...)
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CONGRATULATIONS R&R CONVENTION "98

“STILL SMOKIN’” from the debut CD,

Executive Producer: ORGANIZED NOIZE PRODUCTIONS, INC. and ILENE BERNS

\
Sleepy Brown is an integral component of Organized Noize, one of the most suc-
cessful production teams of the decade, with many times platinum and gold suc-
cess for the likes of TLC (“Waterfalls”), Outkast (“Player's Ball”), Goodie Mob
(“Cell Therapy”, “They Don’t Dance No Mo™) and En Vogue “(Don’t Let Go [Love]).

BANGII

records

© 1998 BANG Il Records, Inc., 1707 Division Street, Suite 200, Nashville, Tennessee 37203. Trademark of Sony Music Entertainment, Inc. Used under license from Sony Music Entertainment, Inc. Distributed by MS Distributing Co. 1-800-688-3383.
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KBCE/Alexandria, LA
PDMD: Donnie Taylor
JANET “Deeg”
TWISTA& SPEED .. ‘World”
SILKK THE SHOCKER “Fault”
MAXWELL “Luxury”
JAYOFELONY " Gonna™
NOREAGA "Nore
BENITD “Shake™
K-l & JOJO “Rush”

WHTA/Atlanta, GA

DM: Don Alias

PD: Sean Taylor

30 JONB “They

17 SILKK THE SHOCKER “Fautt”
JAYOFELONY ~Gonna"

WVEE/Atlanta, GA
PD: Tony Brown

MD: Rajeeyah Shabazz
2 1L “Luxury”

12 K-CI&JOJD "Rush”

WFXA/Augusta, GA
PD: Tim Snell

MD: Robert Taylor

AMD: Gena Lavigne

5 JANET “Deep

5 SILKK THE SHOCKER “Fautt”
5 MISSUONES "Street'

S MAXWELL “Luxury”

5 VOICES OF THEDRY “Dimeto
5 K-Ct&JOJO "Rush’

5 WILLIS "Freaky”

KTBT/Baton Rouge, LA

PD: Chris Clay

MD: Lou Bennett

10 WILLIS Freaky”

10 SHIRO FMCLYTE Like”
SILKK THE SHOCKER "Fautt”
JANET “Deep

K-C & JOJO "Rush”
MASE F/PUFF OADDY “Lookin™
JAYOFELONY “Gonna™

WEMX/Baton Rouge, LA
PD: Al Jai Wallace

MD: Teena Kelly

10 MASTERP & ICE CUBE “Ho
MAXWELL "Luxury

K-Cl & JOJO "Rush®

SILKK THE SHOCKER “Fault
ARETHA FRANKLIN ‘Here
PUBLICANNOUNCEMENT “Time
EOL “Way

REGINABELLE "Let

SYLK-E FYNE “Keep™

MASE FPUFF DADOY "Lookin
JANET

NOREAGA "Nore

WJZD/Biloxi, MS
PD: Rob Neal
MD: Tabari Daniels
A JANET “Desp
10 SILKK THE SHOCKER “Faut
WENDELL “Sing”
K-C! & JOJO“Rush
MASE F/PUFF DADDY “Lookin
MAXWELL “Luxury’
INNER CIRCLE “Romance’
CECE WINANS “What"
LOUVETTE “Weekend"
TWISTA & SPEED... Work”
0L "Way'
WENN/Birmingham, AL
PD: Jeff Tyson
APD/MD: Chris Talley
20 JANET“Deep”
MAXWELL “Lisaury’
K-C1 & JOJO “Rush”
6980YZ"Woof”
WILD/Boston, MA
PD: Rick Anderson
MD: Steve Gousby
16 MAXWELL “Luasy”
5 LOXF/CARL THOMAS “Rap”
5 MO THUGS FAMILY “Good™
X-C1 & JOJO “Rush”
GEORGE BENSON “Standing”
KHRN/Bryan, TX
PD: Lester Pace
MO: Pluria Marshall Jr.
10 SILKKTHESHOCKER Faul”
10 JANET ‘Deep”

=
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MAXWELL “Liary”

MASE F/PUFF DADDY "Lookin™
K-C1 & JOJC“Rush”
NOREAGA "Nore”

WENQELL “Sing”

INNER QIRCLE "Romance”
LOUVETTE "Weekend”
JAYOFELONY “Gonna”

BENITO “Shake”

WBLK/Buffalo, NY

PD: Skip Dillard

0 NEXT"Close”

37 JANET “Lonel”

13 DMX'Dog

5 MAXWELL “Luary”
K-Cl & JOUO “Rush”
JANET “Deep”
MECHALIE JAMISON ‘Keep”

WPAL/Charleston, SC
PD: Jae Jackson

16 JANET “Deep

14 MAXWELL “Lwary”

K-C1 8 JDJO “Rush”

MASE F/PUEF DADDY “Lookn
SILKK THE SHOCKER “Fautt”
JAYOFELONY “Gonna
NOREAGA “Nore”

TWISTA & SPEED..."Word"

@ o

WWWZ/Charleston, SC
PD/MD: Terry Base
MAXWELL “Luxry”
5 K-C1&JOJO“Rush™
SILKK THE SHOCKER "Faut™
CECE WINANS "What
JANET "Deep”
NOREAGA “Nore
TWISTA & SPEED... “World"

WPEG/Charlotte, NC
PD: Andre Carson
MD: Nate Quick
13 MAXWELL “Luxury
8 KL1&J0J0 Rush”
8 JANET "Degp
7 MECHALIE JAMISON “Keep™
7 6980YZ Woof”
SILKK THE SHOCKER “Fautt”
MASE FPUFF DADDY “Lookin

WJTT/Chattanooga, TN
PD: Keith Landecker

MD: Magic

27 JANET “Deep”

10 MAXWELL “Luxury”

10 SILKK THE SHOCKER “Fault™
S MASE F/PUFF DADOY “Lookin™
§ KC! &JOJO “Rush”

5 JAYOFELONY *Gonna

5 SUNZOF MAN .. “Shining

5 NOREAGA Nore”

WGCi/Chicago, IL
OM/PD:Elroy Smith
APDMD: Jay Alan

AU MAXWELL “Lwawry
9 B-VAL "Chicago
8 LSG"Tw
Pick
5 MECHALIE JAMISON "Keep
5 BRIAN MCKNIGHT “Only

WIZF/Cincinnati, OH
VP/Prog.: Tony Fieids
MD: Lauri Jones
MAXWELL “Luxury
(NNER CIRCLE “Romance
MASE F/PUFF DADDY “Lookin
K-Cl & JOJO “Rush”
SILKK THE SHOCKER “Fautt”
TWISTA& SPEED. “Word™
JANET “Deep”

WZAK/Cleveland, OH
PD: Bobby Rush

MD: Langlord Stephens

15 JANET "Deep”

15 K-C1&JOJO Rush”

15 NEWPOWER GENERATION “One”
10 MASE F/PUFF DADDY “Lookin™
10 AALIYAH“Somebody™

10 SILKK THE SHOCKER “Fault”

10, MAXWELL "Luxury”

WWDM/Columbia, SC
PD/MD: Paul Jackson

NATE DOGG F/WARREN G Better”
CECEWINANS “What
K-Cl 8 JOJO"Rush™

WFXE/Columbus, GA
PD: Philip D. March
MD: At Thomasan

33 JONB.
16 JAGGEDEDGE “Gotta”

5 K-C1&J0JO "Rush”
5 SILKKTHE SHOCKER “Fautt”
MASE F/PUFF DADDY “Lookin™

WCKX/Columbus, OH
VP/Prog.: Tony Fields
PD: Paul Strong
MAXWELL "t uxu
INNER CIRCLE “Romance”
MASE F/PUFF DADDY “Lookin™
K-C1 & JOJO “Rush”
SILKK THE SHOCKER “Fautt™
TWISTA & SPEED... "‘World”
JANET “Deep”

KKDA/Dallas, TX
PD/MD: Skip Cheatham

6 JANET ‘Deep’

5 MAXWELL “Luwury”

5 K-G1&JOJO“Rush”

5 SILKKTHE SHOCKER “Fault”
5 MASE F/PUFF DADDY"Lookn™
5 7MILE “Thing

WROU/Dayton, OH
PD: Marco Simmons
MD: Ready Action
MAXWELL “Luxury”
JANET “Deep”
K-C1 & JOJO “Rush”
MISSSONES “Street”

WCHB/Detroit, M!
PD: James Alexander
APD/MD: Vickie Preston
15 JANET“Deep’

5 K-CI&J0JO"Rust

5 MAXWELL "Luaury”

WJLB/Detroit, MI
PD: Michael Saunders
APD/MD: JanetG.

17 AALIYAH“Somebody”

10 MASE #/PUFF DADOY “Lookin™
SAMSALTER "There'
JANET “Desp’

63B0YZ “Woof”

SILKK THE SHOCKER “Fault”
SUNZ OF MAN... "Shining”
TAM! DAVIS “Sorry”

WJJN/Dothan, AL

PD: Regina Dawkins

MD: Tony Black

15 JANET Deep’

12 MASE F/PUFF DADDY “Lookin”

10 SILKK THE SHOCKER “Fault’

10 K-Cl & JOJO “Rush

10 BENITO"Shake
MAXWELL “Lwairy

INNER CIRCLE “Romarnce’

CECE WINANS “What™

JAYOFELONY “Gonna

LOUVETTE “Weekend”™

TWISTA& SPEED.. “Workd

WDZZ/Flint, Mi
PD/MD: Chris Reynolds

e enan
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JAYOFELONY Gorna

MASE F'PUFF DADDY "Lookin”
NOREAGA "Nore'

K-CI & JOJO “Rush”

SILKK THE SHOCKER “Fault
MECHALIE JAMISON “Keep'
RONNIE HENSON “Got”

WYNN/Florence, SC
PO: Fred Brown Jr.

MD: Parish Brown

12 JANET “Deep”

10 MAXWELL “Luury”

5 TAMI DAVIS "Sorry”

5 AALIYAH"Somebody”

5 MECHALIE JAMISON ‘Keep”

WJFX/Ft. Wayne, IN

POMD:B.J. Steele

30 CHRISTION “Wanna"

15 JANET "Deep’

10 SILKK THE SHOCKER “Fautl”
TWISTA& SPEED . “World"
K-C1 & JOJO "Rush”
MAXWELL "Luxury”

INNER CIROLE “Romance”™
LOUVETTE “Weexend”
BENITO" Shaie™
SAYOFELONY “Gonna”™

SIDE BY SIDE “Slow™
ALPHONSE MOUZON "Made”
MASE FPUFF DADDY "Lookin”

WTMG/Gainesville, FL
OM: Don Cody
APD: Jo Jo
LOUVETTE "Weekend”
WILLIS “Freaky”
JANET “Deep”
JAYOFELONY "Gonna®
BENITO"Shake”
TWISTA & SPEED... ‘World'
INNER CIRCLE “Romance”
MASE F/PUFF DADDY “Lookin™
K-C1 & JOUO "Rush”
NOREAGA “Nore”
SILKK THE SHOCKER “Faut”
MAXWELL "L wary”

WJMZ/Greenville, SC
PD: Marvin Hankston
MD:Kelly Berry

14 TROOP"Pariay”

7 JANET“Deep

5 LATANYARTWISTA "Whatuon”
5 AALIYAH"Somebody”

5 MAXWELL “Lwry”

WNEZMartford, CT
PDMD: Mark Dennis

8 K-CI&J0JO "Rush™

8 MAWELL Luary”

8 TAMIDAVIS “Sorry

8 MASE F/PUFF DADDY “Lookin”
8 JANET ‘Deep

8 NDEA DAVENPORT “Bring”

8 MECHALIE JAMISON "Keep"

WEUP/Runtsville, AL
PDMO: Steve Murray

9 LEVILITTLE “Pik
JANETDeep

K-C1 & JOJO "Rush
MAXWELL “Luxury”

MASE F/PUFF DADDY “Lockin™
TWISTA & SPEED "World”
SUNZ OF MAN . “Shining”
BENITO “Shake’

TROOP " Pariay”

SILKK THE SHOCKER "Fault”

@ enananen o an

WTLC/Indianapolis, IN

PD: Brian Wallace

31 MYAF/SISQO" Al

14 WILLSMITH Two”

13 BIG PUNISHER F/JOE "Stl"

6 PRASMICHEL F/0DB. “Supastar”-
JANET“Degp”

WJMI/Jackson, MS
PO/MO: Stan Branson
15 SILKK THE SHOCKER “Fautt”
10 BENITOShake”
JANET “Qeep
K-C1 & JOJO "Rush’
MAXWELL "Luxury”
SUNZ OF MAN.. “Shining”
MASE F/PUFF DADDY “Lookin™

KPRS/Kansas City, MO
PD: Sam Weaver
MD: Myron Fears
5 JAYOFELONY “Gonna
5 SILKK THE SHOCKER “Fault
JANET “Deep
NOREAGA"Nore”
MAXWELL “Luxury”
INNER CIRCLE “Romance
K-C) & 0.0 “Rush
MASE F/PUFF BADDY "Lookin”

KIIiZXilleen, TX
PD/MD: Mychal Maguire
12 REGINABELLE “Let”

10 SILKK THE SHOCKER “Fautt”
7 JANET "Deep

6 MAWELL“lwary” -
5 K-C18 JOJO“Rush”

5 MASE FPUFF OADDY “Lookm’

WKGN/Knoxville, TN
PD: Thomas Henderson

5 JANET-Deep
5 MASE F/PUFF DADDY " Lookin™
5 K-CI&J0JO“Rush”

5 “CECE WINANS “What

5 MAXWELL “Luary”

5 INNER CIRCLE “Romance”

5 SILKK THE SHOCKER “Fault”
5 JAYOFELONY “Gorna”

5 BENITO"Shake”

5 ICECUBEFMR. . “Loved”

5 TWISTA & SPEED.. "World”

5 LOUVEITE "Weekend”

5 NOREAGA Nore™

5 TAMIKA'M;”

KRRQ/Lafayette, LA
PD/MD: Tyrone Davis
JANET “Deep”
NOREAGA “Nore™
K-C1 & JOJO “Rush™
DREAf/BLACK RDB "Got”
MAXWELL “Luxury”
MASE FPUFF DADDY “Lookin™
SILKK THE SHOCKER “Fautt”

KIWA/Lake Charles, LA
PD: Frank Tray
MD: James Williams
10 WILLIS “Freaky
SILKK THE SHOCKER “Fautt”
WENDELL “Sing”
BENITD “Shake”
LOUVETTE "Weekend
TWISTA & SPEED. . "World”
MAXWELL "Luxsry”
INNER CIRCLE "Romance”
K-C1 & JOJD “Rush™
MASE F/PUFF DADCY “Lookin™
CECE WINANS “What"
JANET “Deep”
JAYOFELONY “Gonna™

WHNR/Lakeland, FL
GM/PD: Frankie Grover
APD: Terry Hill

10 JANET"Deep”

10 NATE DOGG FWARREN G “Better”
MECHALIE JAMISON Keep"
8980YZ “Woof"

RONNIE HENSON “Got”
WILLIS “Freaky”

TRICKDADDY “Player

MASE F/PUFF DADDY "Lookin™
SILKK THE SHOCKER “Faut”
K-Cl & JOJO"Rush”
MAXWELL “Lusury”

SUNZ OF MAN___“Shining”
INNER CIRCLE “Romance™
LOUVETTE “Weekend™

BLACK HAZE “Where"

TWISTA R SPEED. “World”
CECE WINANS “What"

e~

WQHH/Lansing, MI

PO/MD: Bran! Johnson

10 MAXWELL “Luairy”

7 K-C1&J0J0"Rush”

7 JANET "Deep

5 MASE F-PUFF DADDY “Lookin™

5 SILKK THE SHOCKER “Faut

5 BENITD Shake”

5 TWISTA & SPEED. . "Workd"
NOREAGA "Nore”
JAYOFELONY “Gonna”

WJKX/Laurel, MS
GM/OM/PD/MD: LeeNichols
10 K-C1 & JOJO *Rusi”
10 JANET Deep’
5 MASE F/PUFF DADDY “Lookin™
5 SILKK THE SHOCKER “Fautt”
5 MAXWELL “Luary’
INNER CIRCLE “Romange”
TWISTA& SPEED *Workl”
LOUVETTE “Weekend"
JAYOFELONY ‘Gonna”
BENITO “Shake”

| WJMG/Laurel, MS

PD: LaDonna Jones

8 MAXWELL “Luxury”

5 JANET Deep”

5 MASE F/PUFF DADDY “Lookin’

5 K-CI&JOUO “Rush”
TWISTA & SPEED.. "Worid”
RAW EMOTION Thinking
BENITD "Shake’
JAYOFELONY “Gonng
ILKK THE SHOCKER "Faut’”™
INNER CIRCLE “Romance”

WTKTLexington, KY
PD/MD: DJ Gotd

IANET “Deep
SILKK THE SHOCKER "Fautt
K-Cl 8 JOJO “Rush”

MASE FPUFF DADDY “Lookin
MAXWELL “Luxury

WLJM/Lima, OH
PD/MD: Desarai Downs

% LATANYAF/TWISTA ‘Wharuon"
12 JANET "Deep”

10 TWISTA & SPEED. “World"
10 SILKK THE SHOCKER "Fault”
MASE F/PUFF DADDY "Lookin
K-Cl & J0JO “Rush”
JAYOFELONY “Gonna™
MAXWELL “Luwarry”

BENITO “Shake™
TRICKDADDY “Player™

R

KIPR/Little Rock, AR

POMD: Joe Booker

40 BENITOShake”

1)

8 SILKK THE SHOCKER "Fault”
MAXWELL ‘Luary”
MASE £/PUFF DADDY "Logkin”
K-Ct & JOJGRush™
NOREAGA "Nore”
TWISTA & SPEED. “Worlg"
JAYOFELONY “Gonna™
CECE WINANS “What"

KKBT/Los Angeles, CA
PD: Michelle Santosuosso
MD: Dorsey Fuller

14 MAXWELL “Luxury”

9 GOODIE MOB “Beautrul’

8 JANET “Deep’

8 XZIBIT“Moty”

WGZB/Louisville, KY
VP Prog./PD: Tony Fields
MD: Tim Jherard
MAXWELL "Lwary”
INNER CIRCLE “Romance”
MASE F/PUFF DADDY “Lookin”
K-C1 & JOUQ “Rush”
SILKK THE SHOCKER “Faut”
TWISTA S SPEED. ."Worki"
JANET “Deep”

WIBB/Macon, GA
PDMD: Kevin Fox

10 LINK "Whateha”
TWISTA & SPEED.. "Worid™
KRISTINE "Hurt

JANET “Deep

NOREAGA "Nore”

SILKK THE SHOCKER *“Faut
MAXWELL “Luxury”
JAYOFELONY “Gonna’
K-C1 & JOJD “Rush”

MASE F:PUFF DADDY “Lookin™
LOUVETTE “Weskend
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KXHT/Memphis, TN
0M: Chris Taylor

49 AALIYAH“Somebody”

48 SILKK THE SHOCKER “Faul”
13 LAURYNHILL “Cant”

WHRK/Memphis, TN
PD/MD: Bobhy 0'Jay
APD: EileenNaihaniel
PLAYA Chy

SILKKTHE SHOCKER Fautt”
24 JANET *Dee;

13 KCI&JOJO “Rush”

RELL FJAY-Z “Free”
TWISTA & SPEED... “World"
INNER CIRCLE “Romance”
MAXWELL “Luxury”
NOREAGA “Nare”
JAYOFELONY “Gonna™

&
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WEDR/Miami, FL
OM: James Thomas
PDMD: Cedric Holtywood
10 BIBOYZ “Woof"
CHANGING FACES "Tempo”
JANET “Deep”
K-C! & JOJD "Rush”

WKKV/Milwaukee, Wl
PD: Nate Bell

MD: Dalfas Scott

AVANT "War

JAYOFELONY “Gonna"
BENITO "Shake

MAXWELL “Luxury

K-C1 § JOJO “Rush

JANET “Deep

MASE F/PUFF DADDY “Lookin™
SILKK THE SHOCKER "Fautt”
NOREAGA “Nore”

[N YT R T

WNOV/Milwaukee, W
PD/MD: Sandra Robinson
JANET “Deep
MAXWELL “Luxury
SILKK THE SHOCKER “Faut”
K-C1 & 040 “Rush
SUNZ OF MAN.. “Shining
INNER CIRCLE “Romance’
69BOYZ "Woof®
TWISTA SPEED.. “World"
MASE FPUFF DADDY *Lookin”

WBLX/Mabile, AL
PD: Niecy Davis
APD: Jimmy Mack

No Adds

WYOK/Mabile, AL
POMD: Jammin' Jimmy Avant
10 SILKK THE SHOCKER “Fautt
10 MASE F/PUFF DADDY “Lookin™
K-Cl & JOJO “Rush”
NOREAGA “Nore™
JAYOFELONY “Gonna™
LOUVETTE “Weekend"
MAXWELL “Luxury”
JANET “Deep”

KRVV/Monroe, LA
PD: Chris Collins

MD: Vic Mathis

24 SHIROFMCLYTE "Like”
23 JANET “Deep’

20 SILKKTHE SHOCKER “Faut”
MAXWELL “Luxury’
K-CI & JDJO “Rush”
MASE F/PUFF DADDY “Lookin™
JAYCFELONY “Gonna”
INNER CIRCLE "Remance”
TWISTA & SPEED... “World"
BENITO " Shake”

KYEA/Monroe, LA
MD:Gentleman George
10 SILKK THE SHOCKER “Fautt”
7 K-Ci&J0JO Rush”
5 MAXWELL "Luxury”
5 JANET “Deep”
MASE F/PUFF DADDY “Loakin™
SUNZ OF MAN .. "Shining™

WZHT/Montgomery, AL
PDMD: Michael Long

27 JANETDesp

K-C1 & J0J0 “Rush”

DEF SQUAD "Fulf

NOREAGA " Nore

NATE DOGG FAVARRENG “Better”

TAMI DAVIS “Sarry”
MAXWELL “Luxury”™

BENITO “Shake”

SUNZ OF MAN _ “Shining™
MASE F/PUFF DADDY “Lookin™

WQQaK/Nashville, TN

DM: Jim Kennedy

7 JERMAINE DUPRIAIAY-Z “Thang”
K-CI & JOJO “Rush”
JAGGED EDGE “Gotta”
PUBLIC ANNOUNCEMENT “Time"
69BOYZ “Woof”
NATE DOGG FAWARREN G “Befter”
JANET Deep”

WOQUE/New Orleans, LA
PD/MD: Gerod Stevens
19 JANET “Deep

16 PRASMICHEL F/DDB. “Supastar”

6 K-C1&J0JO Rush’
SILKK THE SHOCKER “Fautt”
MAXWELL “Luwery
MECHALIE JAMISON “Keep”

WBLS/New York, NY
PD: Vinny Brown
MD:Michelie Campbel
25 MAXWELL “Luxury

20 JONB “They"

13 K-C1 & JOJO “Rush’

12 JANET"Deep™

WOWI/Norfolk, VA

PD:K.J. Holiday

MD: Michael Mauzone

27 MAXWELL "Luxury

15 LORDTARIQ. “Ball

6 K-Ct&JOJO Rush”

6 JANET “‘Deep”
CECEWINANS "What"
TWISTA & SPEED... “World”
NOREAGA “Nore"
JAYOFELONY “Gonna”
SILKK THE SHOCKER Fauilt”

KVSP/Okiahoma City, 0K
PD: Terry Monday
MD: Maurice Prince
SILKK THE SHOCKER “Fault”
BENITO Shake'
JANET " Deep
MASE F/PUFF DADDY “Lockin
K-C1& JOJO "Rush™
TWISTA& SPEED “World
MAXWELL “Liowry

WJHM/Orlando, FL

PD: Russ Allen

Interim MD: Al Fiola

19 JANET “Deep
DESTINY'SCHILDFJD ‘Wit
MAXWELL “Luxury”
K-C1 8 J0JO "Rush”

WPHI/Philadelphia, PA
PD: Micfox
16 MAXWELL “Luxury”
13 CAMRONFMASE “Horse”
DEF SQUAD *Full’
K-C1 & JOJO"Rush™
JANET “Deep”
SUNZOF MAN. *Shining™
MASE F/PUFF DADDY “Lookin™
RELL FIJAY-Z “Free”

WUSL/Philadelphia, PA
OM: Helen Little

MD:Glenn Cooper

21 LAURYNHILL “Can't

BRANDY "World”

CAMBON F/MASE "Horse”™

JANET “Deep”

K-C1 & JOJO “Rush”

JERMAINE DUPRLJAY-Z Thang"
NYX “React”

L L.COOL J"Ripper”
WY CLEF JEAN "Antswer™

WAMO/Pittsburgh, PA
PD: Ron Atkins

MD: Kris Kelley

5 LATANYAF/TWISTA “Whatuon”
5 MAXWELL “Lioury”

5 SILKK THE SHOCKER “Fault’
5 K-Cl&J0JO “Rush”

5 NOREAGA "Nore"

5 JANET “Deep”
WQO0K/Raleigh, NC
PD: Hosie Mack

MD: Jodi Derry

15 MAXWELL “Listury”

16 K-Ct & JOJO “Rush”

7 JANET “Deep

5 LINK “Whatcha™

5 MYRON “Destry”

e S
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WCDX/Richmond, VA

PD: Aaron Maxwelt

B TAMIASo"

§ LUKE “Raise”
JANET “Deep
MASE F/PUFF DADDY “Lookin™
K-C1 & JOJO “Rush”
SILKK THE SHOCKER “Fautt”
DREAF/BLACK ROB ‘Got”

WPLZ/Richmond, VA
PD/MD: Phit Daniel
11 MAWELL “Luwury
5 K-C1&J0J0 “Rush”
5 DOORDIE. “Pimpin”
BENITD “Shake™
JANET “Deep”

WS0J/Richmond, VA

PD/MD: Kevin Kofax

2 MAXWELL “Luairy”

31 JERMAINE DUPRL/JAY-Z Thang'

JUANITA DAILEY “Hurts’

18 LIL KEKE “Southside

10 JANET “Desp”

7 MASE F/PUFF DADDY “Lookin™
LOUVETTE "Weeke
MISSJONES “Street”

RONNIE HENSON “Got
K-C1 &J0JO“Rush™
NOREAGA “Nore"
UNCLE SAM “Baby”

WTLZ/Saginaw, M|

PD: Kermit Crockett

MD: Tony Lamptey

5 JANET ‘Deep”

5 MAXWELL “Luxury”

5 K-Cl & JOJO “Rush”
SILKK THE SHOCKER “Fault’
NNER CIRCLE “Romance’
MASE F/PUFF DADDY "L ookin”
BENITO“Shake”
JAYOFELONY “Gonna
TWISTA & SPEED.. “World"

8

K8JL/San Antonio, TX
PD: Michael Andrews
MD: Rilko
MAXWELL “Lusury
K-C1 & JOJO“Rush
JANET “Deeg
BENITD“Shake™
KRISTINE *Hurt
JAYOFELONY “Gonna
SILKK THE SHOCKER “Fault
MASE DADOY “Lookin

WEAS/Savannah, GA
PDMD: Jewel Carter

JANET
K-C1& JOJC “Rush

MAXWELL "Luxury
TWISTA & SPEEQ.. "World”

KDKS/Shreveport, LA

POMO:Quinn Echals

20 JANET "Deep”

8 K-C1&JOJO0 Rush”
NOREAGA Nore”
SUNZ OF MAN . “Shining™
CECE WINANS “What"
MAXWELL “Lisury”
TROOP"Pariay”

SILKK THE SHOCKER “Faut”
WENDELL "Sing”

KMJJ/Shreveport, LA
PD: John Wilson

MD: Candy Rain

10 SILKK THE SHOCKER “Faut”
5 NOREAGA Nore™

5 CECE WINANS “What'

5 JANET “Deep”

5 MAXWELL “Lwary”

5 INNER CIRCLE “Romance”
5 JAYOFELONY “Gomna”

5 LOUVETTE "Weekend

S RAWEMOTION “Thinking™
5 K-Cl 4 JOJO“Rush”

5 MASE F/PUFF BADOY “Lookn™
5 WAYNE MARSHALL “G-Spot”™

| 16 JANET"Deey”

KMJM/St. Louis, MO
DM/P0: Chuck Atkins
APDMD: Eric Mychaels
32 JERMAINE DUPRIJAY-Z “Thang"
17 K-CI & JOJO “Rush”
13 SCARFACE “Faces
8 BENITO"Shake”
5 JANET ‘Deep’
JAYOFELONY “Gonna'
MCGRUFF “This™

WTMP/Tampa, FL

PD: Larry Steele

MD: Don Carlos

8 JANET Deep

8 MAXWELL “Lusury”

5 SILKK THE SHOCKER “Fault’

5 MASE F/PUFF GADDY “Lookin™
K-Cl & JOJD “Rush”
NOREAGA "Nore'
RONNIEHENSON "Got™
LOUVETTE "Weekend"
N'DEADAVENPORT “Baing”
JUANITA DAILEY “Hurts”
ICE CUBE MR “Laved

WJlC/Toledo, OH

PD: Charlie Mack

MD: Keith Roberts

16 JANET "Deep

10 K-Cl & J0J0 “Rush”

10 TAM) DAVIS “Sorry”
JAYOFELONY “Gonna”
BENITO “Shake”™

MAXWELL “Lewary

MASE F/PUFF DADDY “Lookin™
LATANYA F/TWISTA "Whatuon

KJMM/Tulsa, OK

PO: Terry Monday

MD: Maurice Prince
JANET “Deep’
BENITO "Shake”
SILKK THE SHOCKER "Fault
MASE F/PUFF DADDY Loolun
K-C} & JOJO “Rush
TWISTA& SPEED. . "Workd™
MAXWELL “Lusury”

G o

WACR/Tupelo, MS
PDMD: Jeroid Jackson

MASE F PUFF DADDY “Lookin
K-Cl & JOJD “Rusf

iy
INNER CIRCLE “Romanice
SILKK THE SHOCKER “Fautt
JANET “Deep
TWISTA & SPEED.. "World

CECEWINANS “Whar"
LOUVETTE “Weskerd”

WESE/Tupelo, MS
PO/MD: StanAllen

15 MAXWELL "Lusary’

15 FIEND “Pai’

10 K-Cl & JOJO “Rush
LOUVETTE “Weekend"
NOREAGANore”

INNER CIRCLE “Romance”
SILKK THE SHOCKER "Faukt”
TWISTA & SPEED... “World"
MASE F/PUFF DADDY “Lookin™

WKYS/Washington, DC

VP/Prog.: Steve Hegwood

23 JAGGEDEDGE “Gotta”

19 MAXWELL “Lisaury

5 MASE F/PUFF DADDY “Lookin
JANET “Deep

WMNX/Wilmington, NC
POMD: Rod Cruise
JANET “Deep”
K-C! & JOJORush”
MAXWELL "Luxury™
DREAF/BLACK ROB “Got”
SUNZ OF MAN. “Shining”
SILKK THE SHOCKER “Fault”

87 Total Reporters
87 Current Reporters
86 Current Playlists

Did Not Report, Playlist Frozen (1):
WZFX/Fayettevilie, NC

URBAN AC

WALR/Atianta, GA
Int.PD: Jim Kennedy
13 LSG"Door”
12 JONB. "They”
12 TAMI DAVIS “Sorry”
KELLY PRICE “Friend”
NEW POWER GENERATION “One”

WWIN/Baltimore, MD

PD: Kathy Brown

Int. MD: Natalie Case
GEORGE BENSON “Standing”
ARETHA FRANKLIN “Here™
RANDY CRAWFORD “Sikence”
MAXWELL "Luxry”

KQXL/Baton Rouge, LA

PO: Al Jai Wallace

16 REGINABELLE “Let”

7 TAMI DAVIS "Sorry”

5 K1 &JOUC "Rush”

5 NEWPOWER GENERATION “Ore”
JANET “Deep”

WBHK/Birmingham, AL
PD: Mike Abrams

5 OLSKOOL . “Dreaming”

§ UNCLE SAM "Ever”

5 JANET “Lonely

WMGL/Charleston, SC

PD: Terry Base

5 MAXWELL "Luary”

5 GEORGE BENSON “Standing”
CEGE WINANS "What'

WPAL-AM/Charleston, SC
PDMO: Jae Jackson

14 JANET “Deep”

10 GEORGE BENSON “Standing”

WUVA/Charlottesville, VA
PD/MO: Tony Love
8 MAWELL “Luary’
8 JANET “Desp”
5 GEORGE BENSON “Standing”
GECEWINANS "What”
K<C1 8 JOJO “Rush”

WMXG/Columbus, OH
PD: Paul Strong
MD: Warren Stevens
NEW POWER GENERATION “One”
GEORGE BENSON " Stariding”

KRBV/Dallas, TX
PD: Thomas Bacate
28 NEW POWER GENERATION “One”

KDKO/Denver, CO
PDMD: Rick Walker
5 K-C1&JDJO “Rush”
5 JANET "Deep
5 MAXWELL “Luxury”
5 WENDELL "Sing”
GEORGE BENSON “Standing”

WMXD/Detroit, M|
PD: Monica Starr
MD: Tony Rankin

No Adds

WFLM/FL. Pierce, FL
PD/MD: VeraJones

K-C1 & JOJO“Rush'

JANET “Deep”

DREAF/BLACK ROB “Got”

LIONEL RICHIE “Time"
WNFQ/Gainesville, FL
MD: J Martin

MAXWELL “Luwxary”

GEORGE BENSON “Standing™

CECEWINANS “What"

JANET “Deep”

K-C! & JOJO“Rust”
WQMG/Greenshoro, NC
PD: Al Payne
MOD: Bryan Maxwel

NEW POWER GENERATION “One”

WIKS/Greenville, NC
PD: B.K. Kirkland
MD: Dennis Lee
NEW POWER GENERATION ‘One”

KMJ0Q/Houston, TX
PO: Carl Conner
MD: Carla Boatner

24 MAXWELL “Lwary"

10 4KAST “Tred”
JANET “Deep”
RANDY CRAWFORD “Silence”
JUANITA DAILEY “Hurts™

WKXi/Jackson, MS

POMD: StanBranson
GEQRGE BENSON *Standing”
JANET “Deep”

NEW POWER GENERATION “One”

WSO0L/Jacksonville, FL
PD: Dave Wynter

MD:K.J.

10 EOL"Way"

KNEK/Lafayette, LA

PD/MD: Tyrone Davis

31 REGINABELLE“Let’
JANET “Deep”
CHICODEBARGE "Guarantee™
K-Ct & JOJO “Rush”

KXZZ/Lake Charles, LA
PD/MD: Brian Robinson
9 MAXWELL "Luary”
9 GEORGE BENSON"Standing”
5 JANET“Deep”
5 CECE WINANS “What"

K-Cl & JOUO “Russh”

KJLH/Los Angeles, CA
PDMD: Clitf Winston
5 MAXWELL "Luxury”

K-Ct 8 JOJO"Rush”

JANET
GEORGE BENSON “Standing™

WMJM/Louisville, KY
PD: Tony Fields
NEW POWER GENERATION"One”
GEORGE BENSDN “Standing”
WILL DOWNING “Knew"
JANET “Degp”

WRBV/Macon, GA
PD: Kevin Fox

5 CECE WINANS “What™

§ REGINABELLE "Let”

5 JOHNNIE TAYLOR “Drsco™
$ GEQRGE BENSON "Standing”

KJMS/Memphis, TN
PD: Bobby 0'Jay
20 MAXWELL “Luxury”
CECE WINANS "What"
JANET “Deeg”
K-C1 & JOJO “Rush”

WHQT/Miami, FL
PD: Tony Kidd
APD/MD: Phil Michaeis
11 NEXT"Close”

10 MONTELL JORDAN “Rige”
8 KELLYPRICE “Fend”

5 JANET “Deep’

5 MAXWELL “Luxury™

WMCS/Milwaukee, WI

POMD: Tyrene Jackson
6 MAXWELL" Luxury

JANET “Degp’
NEW POWER GENERATION “One”

WDLT/Mabile, AL

POMD: Mark Dylan

13 CECE WINANS “What”

7 MAXWELL “Loury”

5 JANET “Deep”

5 GEORGE BENSON " Standing™
LOUVETTE “Weekend™
VOICES OF THEORY “Dimelo”
K-Cl & JOJO“Rush”

WDAI/Myrtle Beach, SC
PD/MD: Jeff Kenny
JANET “Degp”

WYLD/New Orleans, LA
PD/MD: LeBron Joseph

10 GEORGE BENSON “Standing”™

5 JANET “Deep’

5 MISSJONES " Street”

WCFB/Driando, FL
PD: Steve Holbraok
14 BRANOY & MONICA “Boy”

WDAS/Philadelphia, PA
PD: Joe Tambumo
APDMD: Daisy Davis
5 MAXWELL "twary’
GEORGE BENSON “Standing”

“Deep
Kcmmo Rush”

KMJK/Phoenix, AZ
PD: Art Jackson

MD: Tim Higgs

12 MAXWELL "Liury”

§ GEORGE BENSON"Standing”
§ JANET“Deep

5 NEW POWER GENERATION “One”

WFXC/Raleigh, NC

PD: Chris Conners

MD: Cy Young
MAXWELL “Luxury”

JANET Deep”

RANDY CRAWFORD “Sikence™
WKJS/Richmond, VA
PD: Kevin Kofax
15 K-CI& JOJO Rush”

14 GEORGEBENSON “Standing”
14 MAWELL “Lwary

JANET “Deep”

WENDELL "Sing”
KQBR/Sacramento, CA
PO: Clifiord Brown, Jr.
APD/MD:Ed Lee
12 GEQRGE BENSON “Standing™
10 JANET “Deep

K-C1& JOJO “Rush”

WENOELL

MAXWELL “Luxury”
KATZ/St. Louis, MO
PD: Chuck Atkins
% WHISPERS “Seven”
SPARKLE “Careful”
UNCLE SAM "Baby”

KELLY PRICE “Friend”
19 ARET[;?FRANKLIN“M'
17 MYRON “Destiny”
16 LSG "Door”
MAXWELL “Lusury”
MISSJONES “Street”

2R

KXOK/St. Louis, MO
mmnswe& Guarantes”

WTUG/Tuscanosa AL
PO/MD: Steve Sloan

6 JANET “Deep”

6 WILL DOWNING “Knew”
WMMJ/Washington, DC
PD: Doug Gilmore

2 GEORGE BENSON “Standmg”

8 JEFFMAJDRS “Break”

WAAV/Wilmington, NC
PD: Ken Johnson
MAXWELL “Lwasry™
JANET "Deep”
GEORGE BENSON “Standing™
K-C1& JOJO "Rush”

41 Total Reporters
41 Current Reporters
40 Current Playlists

Did Not Report, Playlist
Frozen (1):
WVAZ/Chicago, IL

No Longer A Reporter (1):
WNHC/New Haven, CT

= WWW-americanradiohistorv.com.
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One of the Week's Most Added records on the Urban Mainstream,
AC and Cross QOver charts.

Here are a few stations that had to "Rush” on this hit:

WBLS NEW YORK KYLD
WUSL PHILADELPHIA 290
WPHI PHILADELPHIA KBXX
KKDA DALLAS WBTT
WEDR MIAMI KTFM
WQUE NEW ORLEANS WBHJ
WVEE ATLANTA WJMN
WCHB DETROIT 920
WJHM  ORLANDO KCAQ
WCDX  RICHMOND KDON
WHRK  MEMPHIS KGGI
WQOK  RALEIGH WHHH
WPEG CHARLOTTE KLUC
WYOK  MOBILE KIKI
WPLZ RICHMOND KDGS
...And Many More.

(Take LO

SAN FRANCISCO
SAN DIEGO
HOUSTON
DAYTON

SAN ANTONIO
BIRMINGHAM
BOSTON
BALTIMORE
O0XNARD
SALINAS
RIVERSIDE
INDIANAPOLIS
LAS VEGAS
HONOLULU
WICHITA

ol B
n,
sk
]

The Follow up to the #1 Love Song of the Year "ALL MY LIFE”

From their Debut Double Platinum Release Love Always

_ ____________\uny amaricanradiehistens.-cona
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The premiere single and vid2o from Gerald’s new album
e ra eV e r Love & Consequences, his first solo release since hitting
: doub e platinum with LSG.
L) L , Produzed by Darrell “Delite” Allamby for 2,000 Watts Music, Inc.,
I h I n k I n B O I lt t the praducer behind LSG’s platinum #1 smash “My Body”
> \ ; RR Album in stores July 21

| Think About It 6/22

L
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89

No Songs Qualified For
[ TOTALPLAYS ———————— TOTAL Breaker Status This Week
woow W ™ ARTIST TITLE LABEL(S) ™ Lw 2w W STATIONS/ADDS

l SPARKLE Be Careful (Rock Land/Interscope) 1017 1040 893 814 3N

s « s @ BRIAN MCKNIGHT The Only One For Me (Motown) 865 853 811 758 3500
©  LSG Door #1 (EastiWestEEG) 813 737 696 675  36/2
« JOEAll That | Am (Jive) 783 783 774 752 34/0
> s JANET | Get Lonely (Virgin) 780 907 1000 1040 3471
0o @ REGINA BELLE Don't Let Go (MCA) 757 707 661 618 4073 MOST ADDED-
. o 7 ARETHA FRANKLIN A Rose Is Still A Rose (Arista) 725 765 867 985  36/0 | ARTST T L 00
3 s s K-Cl & J0JO All My Life (MCA) 710 784 769 889  30/0 JANET Go Deep (Virgin) 28
W 1w w0 €@ WILLDOWNING If She Knew (Motown) 667 657 512 563 342 ;i‘;ﬁfi’ﬁggSéZZg'gl?rg‘;gfm b(gfp ) e
6 13 11 Q) XSCAPE The Arms Of The One Who... (So So Def/Columbia) 643 610 555 514 25/0 K-Cl & JOJO Don't Rush (Take Love Slowly) ¢MCA) 14
w s o v LUTHER VANDROSS It's All About You (LV/Epic) 505 665 671 623 300 NEW POWER GENERATION The One (New Power Soul) 10
% 1 13 @ BRANDY & MONICA The Boy Is Mine (Atlantic) 585 584 554 495 2511 CEGE WINANS What About You (PMG/Atlantic) !
7w s w15 MARIAH CAREY My All (Columbia) se4 587 541 511 240 | oo e e St 3
w 1 14 @ JONB. They Don't Know (Yab Yum/550 Music) 548 519 495 449 2211 KELLY PRICE Friend Of Mine (T-Neck/Island) 3
9 7 15 @ BEBE WINANS Thank You (Atlantic) 512 490 497 482  2I/0 WENDELL | Sing A Song For You (Raw Deal) 3
— 2 15 @ ARETHA FRANKLIN Here We Go Again (Arista) 492 M8 348 237  26/2
— — 2 @ KELLY PRICE Friend Of Mine (T-Neck/Island) 465 360 147 60  26/3
w1 18 1 BRIAN MCKNIGHT Anytime (Motown) 438 455 481 574  21/0
7 2w @ NANCY WILSON If | Had My Way (Columbia) 415 410 374 320 240 MOST INCREASED
2 2 2 @ VOICES OF THEORY Dimelo (Say It) (.O.LA/Red Ant) 408 384 402 407 2071 PLAYS ToTAL
w 25 25 € UNCLE SAM Baby You Are (Stonecreek/Epic) 380 356 308 261 211 ARTIST TITLE LABELS) WERERSE
s 10 1 2  KEITH WASHINGTON Bring It On (Silas/MCA) 373 479 59 762 21/0 MAXWELL Luxury: Gococure (Columbia) +159
o 1w w2 CECEWINANS Well, Alright! (PMG/Atiantic) 33 472 577 621 2000 ﬁE&“fomﬂ'ggﬁEmg'SgT;:%egge(;lgi’j,?w 0 e
—  — 2 € RANDY CRAWFORD Silence (Bluemoon/Atlantic) 329 279 191 115 25/3 KELLY PRICE Friend Of Mine (T-Neck/Isiand) +105
% » a2 ERYKAH BADU Apple Tree (Kedar/Universal) 320 385 360 348 150 LSG Door #1 (FastiVest/EEG) +76
~ . @ TAMIDAVIS How Do | Say 'm Sorry (Red Ant) 322 213 208 167 232 ‘J‘:ﬁg‘(‘;‘l‘)“"““‘}‘, H/.efe el EOAAITRAT =AY *;g
@  N'DEA DAVENPORT Bring It On (V2) 203 254 22 116 180 | passaand o Gor bty (ersound nermatons) 453
@ NEW POWER GENERATION The One (New Power Soul) 286 169 33 — 26/10 REGINA BELLE Don't Let Go (MCA) +50
— 2 28 29  SAM SALTER There You Are (LaFace/Arista) 276 211 260 225 19/0 RANDY CRAWFORD Silence (Bluemoon/Atlantic) ~ +50
— 30 2 30 7 MILE Do Your Thing (Crave) 212 280 256 238 15/0

This chart reflects airplay from June 1-7. Songs ranked by total plays. Highlighted songs indicate Breaker.
41 Urban AC reporters. 40 current playlists. Songs that are down in plays for three consecutive weeks and below No. 15 are moved to recurrent.
© 1998, R&R Inc.

HOTTEST
RECURRENTS

CHRISTION | Wanra Get Next.. (Roc-A-felaDef SoulDef JamMercury) | ANGEL GRANT Lil' Red Boat (Flyte Tyme/Universal) CRICI T ENEAE D)
Total Plays: 239, Total Stations: 14, Adds: 0 Total Plays: 188. Total Stations: 11, Adds: 0 MARY J. BLIGE Seven Days (MCA)
ys: 188, ,
PAMELA WILLIAMS Stil y PHIL PERRY One Heart One Love (Peak/Private:Windharn Hill)
ll in Love (Heads Up) SONS OF FUNK | Got The Hook Up (No Limit/Priori OL SKOOL {K. SWEAT & XSCAPE Am | Drearing (KeiaUniersa)
. | . ori
Total Plays: 238, Total Stations: 14, Adds 0 Tota Plye. 185, Toa Statons: 10, Adds: 0 ( Y BONEY JAMES It's All Good (Warner Bros.)
BIG BUB Settle Down (Kedar/Universal)

MISSJONES 2 Way Street (Motown
Total Plays: 234, Tota Pk 13( Adds: 2 ) BLACKSTREET #/KAFI & CROWDER | Can't ... (Yab Yum/550 Music) DAVINA Come Over To My Place (Loud/RCA)

Total Plays: 145, Total Stations: 9, Adds: 0 BOYZ II MEN Can't Let Her Go (Motown)
NEXT Too Close (Arista) PUBLIC ANNOUNCEMENT Body Bumpin' Yippie-Yi-Yo (A&