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He’s A Man On The Moooo-ve

After waking up Chicago for four
years on Active Rock WRCX,
Mancow (seen here at R&R ‘
Convention '98) is poised to make £
the leap to crosstown Alternative
WKQX in a deal said to be worth
as much as $3 million. His
replacement on 'RCX, AMFM’s
Bob & Tom Show, will get its
biggest affiliate yet. See Page 1.

Brandy’s Got That Summer Sizzle

Atlantic recording artist Brandy
| is hotter than the summer heat,
| as her latest album, Never Say
Never, entered the top five in
national sales last week. This
week, her duet with Monica
“The Boy Is Mine,” holds at No.
¢ 1on R&R's CHR/Rhythmic and
\ Urban charts, and on Callout

M America. See Pages 37, 44, 50.

'\ - ATopTen Single.

ATriple Platinum Album.

The IV'I'olst Rewa rding
Success Story of The Year.
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As her Grammy-winning album
Surfacing soars beyond Triple Platinum, ] !
“Adia” explodes at Top 40 and AC.

as her first Top 10 single ever,

with Top 10 national sales to match. =

S
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And once again, her Lilith Fair Tour
promises to be the concert event of the year.

Now, more than ever,
our commitment continues
... and our pride ever grows.

Produced by Pierre Marchand

Management: Terry McBride/Dan Fraser for Nettwerk Management
. www.aristarec.com www.nettwerk.com
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DISAPPOINTING

BOOK?

CALL BILL MOYES.

“The other day

I got a call from
someone who
said they wanted
to have ratings
just like B-101s
in Philadelphia.
I told him how
the success B-101
enjoys today actually started some
years ago, with a phone call to me
from the station’s top executive, Jerry
Lee. What Jerry wanted was not some
temporary fix from the “marketing
gimmick of the day.” He wanted the
best cutting-edge research and a
strategic partner who could help
guide him to consistent, steady
ratings growth in key salable demos.
Our people are masters in the use of
strategic warfare to get not one good
book, but real long-term growth.

If you're not totally happy with your
station’s ratings performance, call me
and we'll talk it over.
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IN CASE YOU MISSED 'EM...

From CHR's Perennial Power Players

to Pay-For-Play, the panels at R&R
Convention '98 covered a full spectrum of
topics. If you couldn't be in L.A. —or
were in L.A. and couldn’t be in two

places at once — here’s a recap of what
happened in those three action-packed
days.

* AC Page 73
* Alternative Page 90
* CHR Page 36
= Marketing Page 18
= NAC/Smooth Jaz Page 79
* Rock Page 84
= Sound Decisions Page 33
= Urban Page 48

UP CLOSE & PERSONAL SALES

Want to be a great closer? Get closer to
your prospects! Radio 2000's Stewart
Yaguda tells you how you can “read” your
prospects and tailor your approach to
their individual personalities.

Page 17

FROM BEHIND THE MIC
TO BEHIND THE SCENES

What's it like to make the transition from
major-market personality to first-time
programmer in a smaller market? Is it
worth it? R&R News/Talk Editor Al
Peterson talks to former KSDO/San Diego
morning news anchor Jeff Hillery, who’s
now in Santa Rosa, CA as OM of the
Amaturo Group’s stations there, to get
the verdict.

Page 30

» May radio revenues up 11%

* Gary Krantz named AMFM VP/Prog.,
Music & Entertainment

* Michael Freedman appointed GM of
CBS News Radio network
Page 3

CHR/POP
+ NATALIE IMBRUGLIA Torn (RCA)

CHR/RHYTHMIC
+ BRANDY & MONICA The Boy Is Mine (Atlantic)

URBAN
» BRANDY & MONICA The Boy Is Mine (Atiantic)

URBAN AC
= BRIAN McKNIGHT The Only One For Me (Motown)

COUNTRY
= BROOKS & DUNN & REBA If You See Him... (Arista/MCA)

NALC/SMOOTH JAZZ
« RICHARD ELLIOT in The Groove (Metro Biue/Blue Note)

HOT AC
+ NATALIE IMBRUGLIA Torn (RCA)

AG
= SHANIA TWAIN You're Still The One (Mercury)

ACTIVE ROCK
+ STABBING WESTWARD Save Yourseif (Columbia)

ROCK
* AEROSMITH | Don't Want To Miss A Thing (Columbia)

ALTERNATIVE
* GO0 GOO DOLLS iris (Wamer Sunset/Reprise)

ADULT ALTERNATIVE
* NATALIE MERCHANT Kind & Generous (Elektra/EEG)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

By JurFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Perhaps on an emotional
high from his company’s im-
pressive $610 million pur-
chase Monday of billboard
company Martin Media (see
story below), Chancellor
Media President/CEO Jef-
frey Marcus told a New
York financial conference on
Tuesday that Chancellor
would consider buying Cap-
star Broadcasting Corp. and
LIN Television Corp. All
three companies are separate
entities backed by Dallas in-

ith less than 30 days in the

saddle as President/C=0
of Chancellor Media, Jeff-ey
Marcus has dug in his spurs and
is riding high. On Monday, the
Datlas-based Chancellor an-
nounced it will pay $610 miilion
cash for privately held Martin
Media LP, a 22-year-old outdoor
company with 13,000 billboards

Marcus Would ‘Love To See’
Chancellor-Capstar Merger

M But any huyout must ‘work for shareholders’

Chancellor Goes Outdoor For $610 Mil.

vestment firm Hicks, Muse,
Tate & Furst.

Hicks, Muse started Cap-
star — which owns about 320
radio stations nationwide and
made its initial public offering
in late May — just 25 months
ago. The investment group
bought LIN Television in
March for $2 billion and
owns 11% of Chancellor.

“I would personally love to
see Capstar combine with
Chancellor,” said Marcus at a
NationsBanc Montgomery
Securities conference. “We

MARCUS/See Page 21

in adozen states serving 29 mar-
kets — six of them where Chan-
cellor has a radio presence.
“We see growth characteristics
in outdoor to be very similar to
radio — radio is a spectacular
business, and outdoor is nearly
that good,” Marcus told a morn-
ing phone-in news conference.

MARTIN/See Page 21
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Mancow’s ‘Morning Madhouse’
Moves To Emmis’ Q101/Chicago

M Bob & Tom Show takes over at Chancellor’s 'RCX

By JiM K&rr, CYNDEE
MaxweLL & Tony Novia
R&R FORMAT EDITORS

The news hit Monday |
morning that Chancellor
Media Active Rock |
WRCX/Chicago morn-
ing host Mancow
Muller had packed his
bags and was taking his
Morning Madhouse &
crosstown to Emmis
Alternative WKQX
(Q101). Without missing a beat,
Chancellor VP/GM Mike Fowl-
er announced that the WFBQ/In-

Mancow

dianapolis syndicated
Bob & Tom Show would
| replace Muller, begin-
% ning June 29. Rumor
% had it that Bob & Tom
were also being courted
o by WXCD/Chicago and
A by Jacor.

& “We had an opportuni-
ty to match the Emmis
bid [for Mancow] and
didn’t.” Chancellor COO
Jim de Castro told
R&R. “We thought it was too
much money.” He adiled that the

MANCOW/See Page 14

Morris Now UMG- PonGram Chairman/CEQ
M Levy leaves PolyGram President/CEQ position

BY StEVE WONSIEWICZ
R&R MUSIC EDITOR

The Seagram Com-
pany Ltd. has officially
named Doug Morris as
Chairman/CEQ of the
combined music opera-
tions of Universal Mu-
sic Group and Poly-
Gram. Meanwhile,
Alain Levy exited as
President/CEO of Poly-
Gram on June 22.

“Doug Morris is an exception-
al talent with proven abilily to

Morris

lead the largest company
in the music industry,”
said Seagram President/
CEO Edgar Bronfman Jr.
1} “Under Doug’s leader-
b ship, we wiil work to
| identify the team that
will guide the combined
music operations. We are
looking forward to work-
ing together with the
Universal and PolyGram
management teams to
build the premier music compa-

MORRIS/See Page 21

Lott Adds Presndent Post At capltol

M Gersh exits the label after five-year tenure

EMI Recorded Music North
America Deputy President Roy
Lott has been given added duties
as President of Capitol Records.
He succeeds Gary Gersh, who is
leaving after a five-year stint to
pursue other interests.

“Gary has made excellent

contributions to Capitol during
his tenure as President,” EMI
Recorded Music President Ken
Berry said. “He was closely in-
volved in such key signings as
Foo Fighters and Everclear,
along with the Hope Floats and

LOTT/See Page 14

Hitting The Mother Lode

M High-level execs aren’t the only ones reaping

rewards from salad days

By MATT SPANGLER
R&R WASHINGTON BUREAU

Been looking for a way to put
the down payment on that new
split-level, pay for the kids’ col-
lege education, or buy that new
Lamborghini? Have you consid-
ered investing in your own com-
pany?

John Q. General Manager
works for Capstar Broadcasting
Partners’ S5kw AM in Baton
Rouge. The company has just
gone public at $19 per share, and
they give John options to buy
10,000 shares at that price in five
years. (He accumulates 2000 op-
tions per year over that period.)
In the summer of 2003, the stock
hits $60. John buys the 10,000
“calls” of Capstar stock at the
“strike price” of $19, then sells

them at the market price of $60,
for a profit of $210,000.

On a slightly different plane,
former Chancellor Media Presi-
dent/CEO Scott Ginsburg exited
the company in April sitting in the
proverbial catbird seat: 4.7 mil-
lion shares of stock — worth
about $220 million in late April
— and an exit package worth
about $50 million, including $20
million in cash and the balance in
stock options.

Or take Jacor Communica-
tions CEO Randy Michaels: If
he had exercised his 498,000
“in-the-money” options in the
company at the end of 1997, he
would have been $21.6 million
richer.

See Page 16
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photos: Pages 60, 62.

Fan Falr' Expect The Unexpected'

he crowd went wild when Garth Brooks (I) made a surprise

appearance during Capitol labelmate Steve Warines's perfor-
mance at Nashville’s Internationat Country Music Fan Fair. In intro-
ducing the title track from his Burnin’The Roadhouse Down album, a
sly Wariner noted that Brooks — who sang on the recording — was
unable to attend the concert. Fans caught Wariner’'s prank when
Brooks casually strolied onstage, singing. Wariner remained onstage
to join Brooks on his hit“Longneck Bottle,” and Brooks stuck around
to perform “Friends In Low Places” and “The Dance.” More Fan Fair

First with the news. R&R TODAY daily fax service. Call (310) 788-1625 to subscribe.
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MOST ADDED
ALTERNATIVE

MOST ADDED
ADULT
ALTERNATIVE

Landing At
Top 40
July 14th

Adle
save lnight &vy/e

the first singl,
from the debut album,
desireless

produced by
adam kviman and eagle-eye cherry

management” ymmy manzi
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‘ david roshy jeff evar james aymond
3 Weeks Most Added R&R b ' ' “He looks and sounds like
R&R New & Active B a kid again, and it’s the
KMIT WRNR WXRY WBOS ; best band I've ever seen

=« , i itht”
KXST WXPN WMMM KINK : : Fa W oot ArboughikBGo
KXRS KOTR KOZT WYEP ) :
WCLZ WEBX KERA KTAD ¢ - ~ “What a cool human being,
KPFT KFXJ KISM KTHX | g ¥ : - and an incredible artist!”
WMVY WZEW DISH MUCH ' ' ~Travis Holland/KRTM
Plus 25 more! ik : : - “We saw the show, and
TR S | oty e caoa
* * s 2 1
Gavin Triple A 50" - 46 i A . 10 be said!”
'- | -Rita Houston/WFUV
See CPR Live 6/25 on CNN : '! -
Showbiz Tonight 5:30 PM Eastem | o . C'Thisis the real deal! If your
and 2:30 AM Eastern g s CESSSSSNASEEES  Dlaying rock jazz folk, you
S ; ' _ should be playing CPR.”
S e R g R . Y IR ~Tom Yates/KOZT
Featuring the first single “Vorris:
from the debut album.
Radio Promotion
www.croshycpr.com Samson Music/George Gerrity 838.656.0634
Clitf Boler 888.656.0634
AR, ] cboler@goldo.com
\_lj | THE STRONGEST NAME IN MUSIC Distributed by RED Distribution
SAMSEN - Www.samsonmusic.com 13906 GOLD CIRCLE, SUITE 201 OMAHA, NE 68144
TYUSTC  AGOLD CIRCLE ENTERTAINMENT COMPANY 1998 GOLD CIRCLE ENTERTAINMENT, INC
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R&R ¢ ISSUE NUMBER 1254

Lyric St. Resets
Promotion Execs

In a restructuring of its promotion
department, Lyric Street Records
has named its promotion consult-
ant, Dale Turner, VP/Promotion
and upped Director/National Pro-
motion Kevin Herring to Sr. Di-
rector/National Promotion.

Sr. VP/Promotion & Product De-
velopment Carson Schreiber com-
mented, “Dale’s ability 1o strategize
and lead a promotion campaign is
legendary. Having Dale in this po-
sition will allow me to focus on

National +13%
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NEWS & FEATURES

Radio Business 6 Street Talk 22
Business Briefs 6 Sound Decisions 33
Transactions 8 Publisher’s Profile 112
Management 16 T T ]
Sales 47 | Product Showcase 13
Marketing & Promotion 18 Talk Showcase 31
Show Prep 19 Opportunities 105
"Zine Scene 19 Marketplace 108

National Video Charts 20 L. e

FORMATS & CHARTS

{"

long-term planning for the promo- News/Talk 30 AC Chart 74
tion and marketing departments, re- Radlo sales up 110/0 In Mav Pop/Alternative 35 Hot AC Chart 77
‘ 79
LYRIC STREET/See Page 21 | G . ABY | "RACSmao de%8
| May emerged as ancther solid revenue- ~ vious year. Local business was up CHR Callout America 37 NAC/Smooth Jazz Tracks Chart 80
' producing month for the radio industry, 11%, while national billings rose 13%. CHR/Pop Chart 38 NAC/Smooth Jazz Albums Chart 81
as combined local and national ad  On a year-to-date basis, business is CHR/Rhythmic Chart 44 Rock 84
Frﬂﬂdman Now GM sales rose 11% compared to the pre- RAB/See Page 21 Hip-Hop Chart 45  Active Rock Chart 85
. | Urban 48 Rock Chart 88
At GBS News Radio | urban Chant 50  Alternative 90
Urban Action 53 Alternative Chart 92
Michael Freedman has been | [ pa by Jou‘s AMFM As VP/Pro Urban AC Chart 58 | Alternative Action 94
named GM for CBS News Radio, g Country 60 Alternative Specialty Show 101
Xh?'f h; il he] ]?SPOI]SlbIIC iioagg " AMFM Radio Net- ership.” noted Chancellor Country Chart 64 Adult Alternative 102
N‘”'S?' d? f]1fll?‘l_geil.nell ol i works has named Gary | Media Sr. VP/Network Country Action 65 Adult Aiternative Tracks 102
Flz\jdml":: ,\:)i(:]: CIS‘SI%(?#;CIG{E)?“& Krantz VP/Programming, Radio David Kantor. Adult Contemporary 73 Adult Alternative Albums 103
Washil]e;loill Ur;iversily 0 Washingg— Music & Enlerlainmem. | “Gary’s mul(f,rslunding of e -—
o Dé sreae Vs Direcioy Most recently VP/GM for all aspects of the syndica- ¢ The Back Pages 1 )
I s B MII Broadcasting, Krantz tion/network business. t—
Public Aifairs and Executive Pro- ] i = b N . ) - |
has more than 18 years from sales to affiliation 10

ducer of Broadcast Projects and
oversaw the strategic planning and
management of all media activities
for the university.

“I’m very happy to have Mike

join us,” CBS News Radio VP Har-

FREEDMAN/See Page 21

experience in radio and
syndicated/network pro-
gramming.

“AMFM is moving to ¢s-
tablish strong brand pro-
gramming, and with Gary's

Krantz

lead, we feel we have strong lead-

programming, may be un-
matched in the radio in-
dustry”

Krantz joined MIJI in
1981 as VP/Aftiliate Rela-
tions and became VP/GM
in 1990. He’ll be based in New

KRANTZ/See Page 21

LOOKING BACK

-

in 1986.

ratings pack.

Bill Curtis: A Winning PD

ill Curtis started his radio career at
WSMM in his hometown of Sault Ste.
Marie, Ml in 1979. He soon moved on to
WFMK/Lansing, Mi; then went to WNNS/
Springfield, IL where he held his first PD post

Curtis went on to be PD of WSNY/Colum-
bus, OH, followed by WJQI/Norfolk. In 1989,
he left to program crosstown AC rival WWDE.
Six years ago, we reported Curtis going to
KVIL-AM & FM/Dallas as PD, where he con-
tinues to keep the AC station at the top of the

Tuggey: Head/Pop
Promo, DreamWorks

DreamWorks
Records has
named Paula
Tuggey to over-
se¢ its pop pro-
motion depart-
ment. Based in
Los Angeles, she
reports to Head/
Radio Promotion
Mark Gorlick.

|

A Moment In Time

There were so many memorable moments at this year's recent R&R
Convention. To all of those whe were able to attend, we thank you for
making it an amazing event. Friday morning’s breakfast with keynote
speaker and Seagram Company Ltd. Pres./CEO Edgar Broniman Jr.
(r) proved to be one of the highlights. Joining him after the session,
poised for another event-packed day, were (I-r) Westwood One founder/
Chairman Norm Pattiz, Perry Partners’ Veronica Ho, Califorma Lieut.
Gov. Gray Davis, and R&R Putlisher/CEQ Erica Farber.

Guthrie Named Cox/Long Island VP/GM

“Paula and 1
have worked to-
gether for so long, it is hard to
imagine not working with her,”

TUGGEY/See Page 21

Tuggey

Bill Curtis [

~~vi0I
.«

Sticking With Radio For 25 Years J

-G ommunication
. .::‘:Granhcs Inc |

— R&R Observes
July 4 Holiday

In observance of the indepen-
dence Day holiday, R&R's Los |
Angeles, Nashville, and Wash-
ington, DC offices will be closed

on Friday, July 3.

| HOW TO REACH US

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

KSTP-FM/Minneapolis-St. Paul
GSM  Kim Guthrie has been
named VP/GM ot Cox Radio’s -
cently acquired Long Island quartet:
AC WGBB-AM. Rock WBAB-
FM, CHR/Pop WBLI-FM, and
WHFM-FM, which simulcasts
WBAB in eastern Sutfolk County.
Guthrie will depart KSTP on July
10 and begin her new position on
August 3.

Cox Radio COO Richard Fergu-
son said, “Kim has an outstanding
track record, and we're delighted to
bring her on board to help our ra-
dio group move ahead in taking a

leadership role in providing out-
standing service (o our listeners,
advertisers, and the community.”
After mecting with her new col-
leagues for the first time at a Tues-
day luncheon in Happauge, NY,
Guthrie told R&R the new post
“represents a once-in-a-lifetime op-
portunity. Their philosophy is a per-
fect match tor my philosophy. Cox
Radio is a large company, but they
have more of an entreprencurial
spirit. They look at each market as
a separate entity, and that’s a good

GUTHRIE/Sge Page 21

%_ p
310-788-1625

310-788-1699
310-788-1675

310-553-4330

. Fax |

310-203-8727
310-203-9763
310-553-4056
310-203-8450

moreinfo@ rronline.com
newsroom @ rronline.com

jill@rronline.com

hmowry @ rronline.com

RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

Phone

OPPORTUNITIES/MARKETPLACE: 310-788-1621

EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:

NASHVILLE BUREAU:

A Ol e A radighicton L oo

310-553-4330
202-463-0500
615-244-8822

@@

310-203-8727 kmumaw @ rronline.com
310-203-9763
202-463-0432

mailroom@ rronline.com
rrdc @ rronline.com

615-248-6655 Ihelton @ rronline.com


www.americanradiohistory.com

6 . R&R June 26,1998

RADIO BUSINESS

Broadcasters, Trades At Odds On FCC Filing Proposal

BY MATT SPANGLER
R&R WASHINGTON BUREAU

Broadcasters and the organizations that report on them to the
public appear to be divided on an FCC proposal that would ease
the application and license filings burden on broadcasters. The
latter feel the proposed rulemaking would deprive the public of
vital information on station sales, while broadcasters are eager to

reduce the filing load.

“The commission’s proposal
would seriously undermine the para-
mount public interest and significant-
ly lessen not only the availability of
information about comparable station
sales. but also accessibility of poten-
tial funding for sales transactions for
the broadcast industry,” said R&R,
Radio Business Report, Duncan’s
American Radio. and Dataworld in
joint comments filed with the FCC
last week. The April 2 proposal would
eliminate the requirement that sales
contracts be filed as part of assign-
ment and transfer applications. In-
stead. broadcasters would be required
to maintain them in their public in-
spection files.

The trade publications and re-
search firms pointed out that elimi-
nation of this requirement would de-
prive brokers and lenders of informa-
tion on station sales. Without such
information, the organizations said,
available capital for transactions —

particularly for minorities and wom-
en — would “significantly evapo-
rate.”

The Federal Communications
Bar Association (FCBA) supported
this notion, saying that many loans
to small businesses, minorities,
start-ups, and women would not be
made if sales data were not readily
available.

‘Redundant’ Process

Although few broadcasters had
filed comments at press time. in gen-
eral they supported the streamlining
initiative. CBS Corp. urged the FCC
to drop the sales contract filing re-
quirement, saying that it is “poten-
tially redundant or unnecessary.”
Cumulus Media, which also strong-
ly supported the proposal, said the
submission of sales contracts to the
FCC *unduly hinders or delays the
processing of assignment or transfer
applications, while rarely. if ever,

conferring any true benefits”

The NAB said it would review the
initial comments filed on the proposal
before it rendered a final judgment,
but that it “‘generally supports FCC
proposals that will reduce procedur-
al and substantive burdens on both the
commission and broadcasters.”

Not all broadcasters are in favor
of the proposal however. Journal
Broadcast Group OM Doug Sorens-
en told R&R that without the trans-
actions information that R&R pro-
vides, "I don’t know where you're
going to find that information.”

FCC Could Loosen
Restrictions

The FCC is considering a separate
rulemaking that would loosen restric-
tions on where public inspection files
can be maintained. Mass Media Bu-
reau Chief Roy Stewart told Missou-
ri broadcasters at their annual con-
vention last week that the commis-
sion is likely to rule on that proposal
this month.

Parties filing comments also
backed the proposal that would man-
date electronic filing for 16 key Mass

BROADCASTERS/See Page 10

AMRC Doubles Programmmg Menu To 100 Channels

BY PATRICE WITTRIG
R&R WASHINGTON BUREAU

For a service that won’t unfold until the new millennium,
American Mobile Radio Corp. (AMRC) and CD Radio have
been progressing by leaps and bounds in the satellite radio scene.
AMRC said June 17 it will double its channel capacity by offer-
ing 100 channels of high-quality stereo programming through a
$52.9-million upgrade to its two Hughes Space and Communica-

tions International satellites.

Two weeks ago. satellite radio
competitor CD Radio exercised its
option to buy a fourth satellite from
Loral Space & Communications.
While CD Radio laid out its program-
ming content for public perusal,
AMRC has chosen to stay mum on
its lineup.

Newly appointed AMRC Presi-
dent/CEO Hugh Panero told R&R,
“We’re not announcing any of that

information. We're talking to all of
the major content providers. There is
not a content provider that we haven't
talked to that isn’t excited.” Panero
also said that the company expects
to make programming and content
announcements “in the next six
months.”

Panero — a veteran pay-per-view
and cable executive — told R&R the
company is in talks with many con-

tent providers and studios to fill the
100 channels and that AMRC will be
doing the programming itself. He said
the formats available from the service

will closely resemble the lineup of

competitor CD Radio.

“There are going to be clusters of

programming we're going to go af-
ter,” Panero told R&R. “There are
formats such as music. sports, and
news — mainstream formats — that
we’re going to be superserving. Ev-
eryday we are learning something
new from content providers that have
their own ideas.” He also said AMRC
will launch an extensive radio, TV,
and print campaign to market the ser-
vice to America around the time the
service is expected to roll out in ear-
ly 2000.

Bloomberg
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AFTRA, GBS Settle On Benefits

he American Federation of Television and Radio Artists reached a
settlement this week with CBS Corp. over reductions in its
benefits plan for its on-air employees. Among the items the two sides
agreed upon: CBS will maintain its current 401(k) matching
contributions through 1999; employees at seven original CBS shops
(such as WCBS/New York) will be allowed once a year to opt out of the
CBS medical and pension plans and into the AFTRA plans; and
workers at five former Group W stations (such as KDKA/Pittsburgh)
will either see their pension plan “improved,” or they can switch overto
the union plan. In March, AFTRA filed a complaint with the National
Labor Relations Board, citing the company for implementing the new
benefits package in January without first negotiating with the union
The new plan reduced CBS’ matching contribution for the employee
401(k) plan. CBS spokesman Dana McClintock told R&R, “We're
happy to have reached an understanding.”
The package will be presented to AFTRA membership shortly, and
voting is expected to be concluded by July 22.

FCC Divided On Attack, Editorial Rules

he FCC again deadlocked on Monday on whetherto actona 1983

petition by the RTNDA to abolish the personal attack and political
editorial rules. Commissioners Susan Ness and Gloria Tristani voted
to deny the petition, saying the rules “serve the public interest by
helping to ensure that the same audience that heard the broadcast of
an endorsement or personal attack be accessible to the individual
concerned.” Commissioners Michael Powell and Harold Furchtgott-
Roth voted in favor of the petition and said a 1987 FCC decision
invalidating the Fairness Doctrine applies to the rules as well. FCC
Chairman Bill Kennard is recused from the proceeding. RTNDA attorney
Kathleen Kirby told R&R that it and the NAB will “expeditiously” appeal
to the DC Circuit Court to force the commission to repeal the rules.

KPTY-FM/Phoenix Fined For Indecent Broadcast

PTY-FM/Phoenix was ordered to pay a $7500 indecency fine by
the FCC last week for playing “AFKAP's” song “Erotic City” in
November 1996. According to the FCC transcript, the song contains
the word “fuck” in several places. “It's our impression that he’s saying
funk,” Warner Bros. Sr. VP/Corp. Communications Bob Merlis told
R&R. Since the song has been around longer than Warner Bros.'

Continued on Page 10

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross revenues from radio advertising

Change Since

One Year Ago  One Week Ago  6/19/98 One Year Ago  One Week Ago

Radio Index 133.92 227.54 222,46 +66.19% -2.23%
Dow Industrials 7796.51 883494 871287 +13.69% -1.34%
S&P 500 898.7 1098.84 1100.65 +24.44% +0.17%

America’s most respected kitchen expert
returns to the radio!

Betty Crocker has been the hands-down expert on nutrition,

coolzing and meal planning for more than 75 years!

Call 1-800-334-5800 toclay to find out how you can

bring her into your audience's homes five times a week.

W= TeEre=rrarhohistory com
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ASK BETTY
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ARE YOUR
MUSIC TESTS
MISSING YOUR
REAL LISTENERS?

MAYBE YOU’VE SEEN, FIRST HAND, who will actually come

out at night to take an auditorium test. They’re people who live within a few miles of the test hotel.
But you, of course, have listeners who live all over the metro...the majority in your Arbitron “hot
zip” areas far away from the hotel site. With auditorium testing, you miss all of them.

Maybe you’'ve become aware that many of the people who fill up the auditorium are “research
professionals” — contacted from a local recruiter’s “willing participants” list — who regularly attend
focus groups and all kinds of research projects as a way to earn income. But, your listeners are
normal people with normal jobs, aren’t they? Most of them simply won’t be bothered with the
hassle of coming to an auditorium test. After all, would you?

Auditorium testing is not a horrible thing, but it's a dated methodology that is probably causing
you to totally miss most of your real listeners and their music tastes. To reach your real listeners,
you need a different methodology...one that gets to your target audience throughout your entire
metro and from all your “hot zips.” One that gets willing participation from normal people with
regular careers and lifestyles. One that doesn’t use any “professional research participants.”

If this makes sense to you, you might want to consider moving up to INTERACTIVE Music
Testing from Music Technologies. We do music testing for many of the nation’s most successtul
radio stations in all formats with an advanced recruiting and testing system designed by
respected researcher Bill Moyes. In fact, this year, we expect to do more music tests for radio
stations than any other research firm in America.

Tell you what...if you call us, we’ll send you a frank and easy-to-understand booklet that tells how
INTERACTIVE works. And, we’ll answer any questions you may have honestly and completely.

LEARN ABOUT INTERACTIVE
MUSIC TESTING.. THE TEST THAT
GETS TO YOUR REAL LISTENERS.

Music Technolo

gies, LLC §

FIrRST IN FULLY-DIGITAL = Music LiBrarRY TESTING

205 East Cheyenne Mountain Boylevard, Suite 100 - Colorado Springs, Colorado 80906-3768 « Phone 719.579.9555 « Fax 719.579.9526
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DEAL OF THE WEEK 1998 DEALS TO DATE TRANSACTIONS AT A GLANCE
Da”a,s Ta Date_- $2,492,384, 178 ® WJRD-AM/Russellville, AL $75,000
p—— . . ® KGVY-AM/Green Valley (Tucson), AZ $375,000
® Martz Michigan stations (Last Year: 85,935,876,238) * KQBR-FM/Davis (Saacergrﬁl:ntso(;? CA $5.6 million
i . ® KJOY-FM/Stockton, CA $3.6 milli
. $6.02 million Dollars This Week: ~ $35,108,000 &\ ameciton, 04 $36 milon
WMIQ-AM & WIMK-FM/Iron Mountain (Last Year: $833,942,500) ® WZAT-FM/Savannah, GA $3.5 million
WUPK-FM/Marquette . . ® WSAF-AM/Trion, GA $148,000
WIHC-FM/Newberry Stations Traded This Year: 856 . gv?;f;m&:m_/hihr&:: 522 rr;igigr; .
3 : [ ] 5 ellevilie, . Louls 2 milhon
%Iz(’fllufmgrwgs-FM/Sault Ste. Marie tgstigar i) ® WSHY-AM/Shelbyville, IL No cash consideration
Stations Traded This Week: 39 0 e e Enmo
(Last Year: 103) ® WLAL-AM/Cobleskifl, NY $75,000
® WTLT-AM/Charlotte $300,000
TRANSACTIONS ® WNCR-AM/Fair Bluff, NC $95,000

Marathon Buys Martz’s Michigan Seven

D V4 Spamsh extends Callfornla reach w:th KOBR/Sacramento purchase

| § & )u . “Zi

Martz Mlchlgan stations
PRICE: $6.02 million

TERMS: Asset sale for cash

BUYER: Marathon Media of Michigan
LP, headed by Manager Aaron
Shainis. Phone: (312) 204-9900
SELLER: Martz Communications
Group, headed by President Timothy
Martz. Phone: (216) 498-1221
BROKER: Richard Foreman & As-
soc.

WMIQ-AM & WIMK-FM/Iron
Mountain, Mi

FREQUENCY: 1450 kHz; 93.1 MHz
POWER: 1kw; 100kw at 635 feet
FORMAT: Talk; Classic Hits

WUPK-FM/Marquette, Mi

FREQUENCY: 94.1 MHz
POWER: 4.49kw at 377 feet
FORMAT: Classic Hits

WIHC-FM/Newberry, Mi

FREQUENCY: 97.9 MHz
POWER: 50kw at 492 feet
FORMAT: Country

WZNL-FM/Norway, M|

FREQUENCY: 94.3 MHz
POWER: 2.4kw at 650 feet
FORMAT: AC

WKNW-AM & WYSS-FW/
Sault Ste. Marie, Ml
FREQUENCY: 1400 kHz; 99.5 MHz
POWER: 1kw day/950 watts night;
26.5kw at 275 feet

FORMAT: News/Talk; CHR

| WJRD-AM/RusseIIviIIe

PRICE: $75,000
TERMS: Asset sale for cash

BUYER: McCurry Broadcasting Co.
Inc., headed by President Rene Mc-
Curry

SELLER: SIS Sound of Russellville
Inc.

T

A
J&'A@’sm e ‘fé
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KGVY-AM/Green Valley
(Tucson)

PRICE: $375,000

TERMS: Asset sale for $187,500 cash
and a seven-year, $187,500 promisso-
ry note at 8.5% interest

BUYER: Green Valley Broadcasters
Inc., headed by President Larry Nel-
son. Phone: (630) 552-1000
SELLER: Crystal Sets Inc., headed by
President Joseph Crystall. Phone:
(520) 323-8064

FREQUENCY: 1080 kHz

POWER: 1kw

FORMAT: Nostalgia

i Ao —
| ettty

KQBR-FM/Davis
(Sacramento)

PRICE: $5.6 million

TERMS: Asset sale for cash
BUYER: Z Spanish Media Corp.,
headed by President Amador Bustos.
It owns KSQR-AM & KZSA-AM/Sacra-
mento. Phone: (916) 646-4000
SELLER:The Beverly Group Inc., as
receiver. Phone: (316) 448-0847

| FREQUENCY: 104.3 MHz

POWER: 2.96kw at 462 feet
FORMAT: Urban AC

KJOY-FM/Stockton
PRICE: $3.6 million

TERMS: Asset sale for $600,000 cash |

and a $3 million promissory note
BUYER: Silverado Broadcasting Co.,
headed by President Roy Williams. It
owns KWIN-FM/Stockton, CA. Phone:
(209) 476-1230

SELLER: Joseph Gamble Stations
Inc., headed by Vice President Joel
Gamble. Phone: (209) 948-5569
FREQUENCY: 99.3 MHz

POWER: 2.35kw at 330 feet
FORMAT: AC

30 & s

WSGA AM/Savannah

PRICE: $200,000
TERMS: Asset sale for $150,000 cash

| and a $50,000 promissory note

BUYER: Genesis Communications,
adivision of Starter Enterprises, head-
ed by President Bruce Maduri. Phone:
(404) 233-1400

SELLER: Phoenix Broadcast Part-
ners Inc., headed by President Carl
Marcocci

FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: This station is dark.
BROKER: Jorgenson Broadcast
Brokerage

' WZAT-FM/Savannah

PRICE: $3.5 milfion

TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting Inc.,
headed by President Bill Bungeroth.
It owns WEAS-AM & FM, WBMQ-FM,
WIXV-FM, WJCL-FM & WSGF-FM/Sa-
vannah.

SELLER: Phoenix Broadcast Part- |

ners Inc., headed by Chairman Carl
Marcocci. Phone: (813) 442-4027

® WOKX-AM/High Point, NC $194,000

® KOMH-AM/Pawhuska, OK $25,000

® KXPX-FM/Stillwater, OK $210,000

® KRKT-AM & FM/Albany, OR $3,825,000
® WIOL-AM/Knoxville, TN $236,000

® WKDA-AM/Nashville $600,000
® KXYZ-AM/Houston $160,000

@ KLLL-AM/Lubbock, TX $150,000

® KBLT-FM/Leakey & KBNU-FM/Uvalde, TX $200,000
® KTSL-FM/Medical Lake (Spokane), WA $1.3 million
® WGBM-FM/Mishicot (Green Bay), Wl No cash consideration
® KMLD-FM, KTRS-FM & KYOD-FM/Casper, WY $2.75 million

FREQUENCY: 102.1 MHz

| POWER: 100kw at 1321 feet

FORMAT: CHR
BROKER: Media Venture Partners

WSAF-AM/Trion

PRICE: $148,000

TERMS: Asset sale for assumption of
existing loans

BUYER: C.T. Barinowski.
(706) 733-8201

SELLER: Fisher Communications,
headed by President Denise Fisher
Jones

o 2B g S
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KQNG AM & FM/Lihue

PRICE: $2.2 million

TERMS: Asset sale for cash
BUYER:Visionary Related Entertain-
ment Inc., headed by John Detz. It
owns three other stations. Phone: (707)
528-0339

SELLER: Sanchez Communications
Corp., headed by President Rodney
Sanchez. Phone: (808) 245-9527
FREQUENCY: 570 kHz; 93.5 MHz
POWER: 1kw; 100kw at 226 feet
FORMAT: CHR; CHR

BROKER The Exline Co.

Phone:

WIBV-AM/Believille (St.
Louis)

PRICE: $2.5 million
TERMS: Asset sale for cash

BUYER: ABC Inc., headed by Presi-
dent/Radio Robert Callahan. Phone:
(212) 456-7777

SELLER: WIBV-AM LLC, headed by
President Timothy Dorsey. Phone:
(314) 453-5500

FREQUENCY: 1260 kHz

POWER: 5kw

FORMAT: News/Talk

BROKER: Media Venture Partners

WSHY-AM/Shelbyville

PRICE: No cash consideration
TERMS: Donation of station and as-
sets; $75,000 value

TO: New Life Evangelistic Center
Inc., headed by President Lawrence
Rice Jr. Phone: (314) 436-2424
FROM: WSHY Inc., headed by Presi-
dent Bayard Walters. Phone: (615)
361-7560

o

KSRX AM/EI Dorado

PRICE: $135,000

TERMS: Asset sale for cash

BUYER: Reunion Broadcasting LLC,
headed by manager D. Stanley Tack-
er. Phone: (918) 582-5281

SELLER: Elijah Communications,
headed by President Raymond
Burkhart Phone (316) 320 8000

WEOC:AIV.I/Muﬁfc;dviIIé
PRICE: $35,000
Continued on Page 10

Everyone has an opinion
on winning the workplace.
Ask these people their
Opinion on the "Listen-at-
Work Rewards Program”.

Keith Abrams, Lon Bason, Theresa Beyer, Danny Clayton, Ken Christensen,

Vance Dillard, John Gehron, Jim Hilliard, Tracy Johnson, Jim Johnstom, Jake Karger,
Bob Lawrence, John Madison, Ray Massie, Kevin Metheny, Michael O’Shea, Brent Osborn,
! Ken Payne, Steve Rivers, Reid Reker, Tim Reever, Gary Slaight, Doug Sterne,
Allen Stieglitz, Greg Strassell, Marty Thampson, Bev Tilden, George Toulas,
Skip Wheller and around 10,000,000 listeners throughout the country.

Listen-at-Work

Rewards Program™

A revolutionary new software
promotion that continually encourages,
tracks and rewards daily

workplace listening...forever!

For more information on market exclusivity call

619 693 0576
Fairwest Direct

B e N e S 0 TR 0188!
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JONES RADIO NETWORK"

Salutes Our Nashville Nights Partner and
RER Industry Achievement Award winner

WSIX/Nashville

General Manager of the Year
(Markets 26-100)

John King

WSIX/Nashville

Gerry House

WSIX/Nashville

D

JONES RADIO NETWORK™
303-784-8700

WAV americanradiohistornn.com
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Regent CIoées On Faircom, Four Other Deals

Regent Communications Inc. was busy last week closing its
$18.25 million merger with Faircom and four other deals, in addi-
tion to preparing for its initial public offering. The deals brought
Regent’s portfolio to 32 stations in 17 markets.

The biggest deal in the lot was Re-
gent’s acquisition of 16 stations in Ar-
izona markets Flagstaff, Kingman, and
Cottonwood; and California stations
in Chico, Redding, Victorville, Mo-
jave, and South Lake Tahoe from the

EARNINGS

Emmis Cash Flow Revs Up In Q1

mmis Broadcasting Corp. reported this week a 25% gain in
broadcast cash f ow for its fiscal first quarter ending May 31, to

Park Lane Group for $23.5 million.
For another $8 million, Regent added
KIXW-AM & KZXY-FM/Apple Val-
ley, CA and KIXA-FM/Lucermne Val-
ley, CA from Ruby Broadcasting/To-

$15.4 million from $12.3 million during the same period last year. Net
broadcasting revenues were up to $35.4 million from $28.6 million last
year. After-tax cash flow grew 16% to 60 cents per diluted share from
52 cents last year. The company also reported a $2.1 million time
brokerage agreement fee, which resulted from the completion of its
$141 million purchase of WQCD-FM/New York from the Tribune Co.

during the first quarter.

million for KFLG-AM & FM/Bull-
head City, AZ, purchased from Conti-
nental Broadcasting; and $3.5 million
for Alla Broadcasting’s quartet in Red-
ding, CA.

Regent Chairman/CEO Terry Ja- |
cobs told R&R that the company
was able to close on the Alia deal
despite a pending Department of
Justice investigation into Regent’s
possible monopoly on advertising
revenue. All five transactions were
consummated following the pur-
chase of $10.25 million of Regent’s
convertible preferred stock by an
investor group led by Waller-Sutton
Media Partners LP.

Meanwhile, Regent Chairman/
CEO Terry Jacobs told R&R last
week the company has filed an S-4
registration with the Securitics and
Exchange Commission to go public
on the Nasdaq exchange and is 1o
begin trading at $5 on the Over the
Counter (OTC) Bulletin Board.

— Patrice Wittrig

|

TRANSACTIONS

Continued from Page 8

TERMS: Asset sale for cash

BUYER: Hart County Communica-
tions Inc., headed by President De-
wayne Forbis. Phone: (502) 786-1255
SELLER: Royse Radio Inc., headed
by President Henry Royse. Phone:
(502) 651-9149

S

WLAL-AM/C
PRICE: $75,000
TERMS: Asset sale for cash

BUYER: NY Communications LLC, {
headed by manager Robert Heckler.
Phone: (310) 548-5589

SELLER: Candice Broadcasting
Corp., headed by President Joseph
Lalino. Phone: (315) 891-3110

qd 1 ard
WTLT-AM/Charlotte

PRICE: $300,000

TERMS: Asset sale for cash

BUYER: Hibernia of Charlotte LLC,
headed by Director Mike Craven.
Phone: (212) 218-5166

SELLER: Christ Covenant Presbyte-
rian Church, headed by President Paul
Stack. Phone: (704) 847-3505
BROKER: Biernacki Brokerage

WNCR-AM/Fair Bluff

PRICE: $95,000

TERMS: Asset sale for cash

BUYER: Christian Alliance Televi-
sion LLC., headed by manager Frank
Maddox

SELLER: Arnsan Broadcasting Co.,
headed by President Don Arnsan.
Phone: (910)649-6300

WOKX-AM/High Point
PRICE: $194,000

TERMS: Asset sale for $40,000 cash
and a five-year, $154,000 promissory
note at 8.5% interest

BUYER: Covenant Entrepreneurs
Network Inc., headed by President
Richard Singleton. Phone: (708)
891-4800

SELLER: Key Broadcasting Corp.,
headed by President Joel Key. Phone:
(336) 885-2530

BROKER: Media Services Group

o
%ﬁz

KOMH-AM/Pawhuska |
PRICE: $25,000
TERMS: Asset sale for cash

BUYER: McCaslin Media Inc., head-
ed by President Gay McCaslin. Phone:
(918) 743-3538
SELLER: KRIG Inc., headed by Vice
President Bruce Campbell. Phone:
(918) 333-7943

KXPX-FM/Stillwater
PRICE: $210,000

TERMS: Asset sale for cash
BUYER: Mahaffey Enterprises Inc.,
headed by President John Mahaffey.
Phone: (417) 883-3180

SELLER: Frank Gentry Jr.
BROKER: Whitley Broadcast Media

i AL/

KRKT-AM & FM/Albany
PRICE: $3,825,000
TERMS: Asset sale for cash
BUYER: Jacor Communications Inc.,
headed by President Randy Michaels
SELLER: M3X Corp., headed by prin-
cipals Robert Esty and Gary Gross-
man. Phone: (541) 926-8628
FREQUENCY: 990 kHz; 99.9 MHz
POWER: 250 watts day/10 watts night;
100kw at 1069 feet
FORMAT: Country; Country
BROKER: Media Services Group
g G

el

WIOL-AM/Knoxville
PRICE: $236,000
TERMS: Asset sale for $200,000 cash
and a six-month $36,000 promissory |
note at 7% interest

BUYER: Seymour Communications,
headed by partners J.B and Elizabeth
Mull. Phone: (423) 577-4885
SELLER: Dick Broadcasting Co. Inc.
Phone: (423) 588-6511
FREQUENCY: 850 kHz

POWER: 50kw

FORMAT: News/Talk

WKDA-AM/Nashville

PRICE: $600,000

TERMS: Asset sale for cash

BUYER: Mortenson Broadcasting
Co. Inc., headed by President Jack
Mortenson. Phone: (606) 245-1000
SELLER: Bart-Evins Broadcasting
LLC, headed by President Teddy Bart.
Phone: (615) 242-1411

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: News/Talk

BROKER: John Pierce of Force Com-

A T e R

KXYZ-AM/Houston
PRICE: $160,000

TERMS: Stock sale for 50.1%
BUYER: Radio Unica Corp. is acquir-
ing 200 shares of Class A common
stock of Blaya Inc. It already owns 800
shares of Class B common stock. ]
Phone: (305) 463-5000

SELLER: Joaquin Blaya. Phone: (305)
259-0978

FREQUENCY: 1320 kHz

POWER: Skw [

FORMAT: Spanish Talk s

KLLL-AM/Lubbock a

PRICE: $150,000

TERMS: Asset sale for cash

BUYER: Renaissance Broadcasting
Inc., headed by President William
Clement. Phone: (806) 744-5859
SELLER: El Paso and Lubbock Inc.,
headed by President Edward Ferreri.
Phone: (817) 949-3089
FREQUENCY: 15380 kHz

POWER: 1kw

FORMAT: Country

BROKER: Star Media Group

KBLT-FM/Leakey & KBNU-
FM/Uvaide

PRICE: $200,000

TERMS: Asset sale for cash |
BUYER: Amy Meredith. Phone: (915)
695-9968

SELLER: Horizon Broadcasting Inc.,
headed by President John Furr. Phone:
(210) 828-4555

KTSL-FM/Medical Lake
(Spokane)

PRICE: $1.3 million

TERMS: Asset sale for cash
BUYER: Pamplin Broadcasting-
Washington Inc., headed by President
Gary Randall. Phone: (503) 251-1579 |
SELLER: Bison Media Inc.
FREQUENCY: 101.9 MHz
POWER: 12kw at 495 feet

WGBM-FM/Mishicot (Green ‘
Bay)

PRICE: No cash consideration ’

TERMS: Stock transfer for infusion of | £

cash to corporation

TO: Dennis Lautenschlager, RonVan [
Straten, Joseph Roskos, and Gerald |
Germain are acquiring 13.1% of Bay-
Lakes-Valley Broadcasters Inc. ‘
FROM: Phillip Robbins. Phone: (920) |
863-8640

FREQUENCY: 94.7 MHz

POWER: 6kw at 328 feet '
FORMAT: Country

wnana amaricanradicohictaorn, cam

BUSINESS
BRIEFS

Bloomberg

Continued from Page 6

(Prince’s label atthe time) policy of having a copy of song lyrics on file,
certainty on which f-word was used is inaccessible. | know for a fact
we played the edited version,” KPTY PD Byron Kennedy told R&R.
“We will contest the fine.”

ABCG Radio Net To Host Station Websites

U sing the brand name goRADIO, Disney-owned ABC will design
web pages, provide the server and bandwidth, and help a station
sellbanner ads onits site. It will also hook up a RealAudio feed so that
web surfers can hear both the local station and network feeds. Stations
are being asked to give up six minutes of weekly daytime inventory for
the deal, and they do not have to be ABC affiliates. The announcement
follows by one day Disney Corp.’s purchase of Infoseek, a major
Internet gateway.

Zell To Address NAB Radio Show Attendees

ittle seen nor heard Jacor Communications Board Chairman Sam

Zellwillbe the keynote speaker at the NAB Radio Show in Seattle
in October. “Sam Zell is someone everyone's heard a lot about, and
now we have the rare opportunity to see himin action,” said NAB Exec.
VP/Radio John David.

Gourts Pull Plug On Free Radio Berkeley

fter four years in court, the U.S. District Court in Northern

California ruled on June 17 to shut down the operation of
notorious pirate Stephen Dunifer and his Free Radio Berkeley (FRB).
In granting the FCC’s motion for summary judgment to terminate the
illegal 50-watt broadcasts at 104.1 MHz in Berkeley, CA, Judge
Claudia Wilken said Dunifer cannot challenge the constitutionality of
the commission’s licensing scheme without first applying for a
license. The station complied with the ruling and went off the air last
week, but Dunifer said on Tuesday his attorneys would file a motion
for reconsideration of the ruling within a week. The NAB hailed the
ruling as “a great victory for legitimate broadcasters who play by the
rules.”

FCC Adjusts Regulatory Fee Schedule

he FCC has modified its regulatory fee schedule, which will now be

based on stations’ city strength service contours instead of
protected field strength signal contours. The commission had received
anumber of complaints from rural stations that contended that, under
the old methodology, their contours intersected major metropolitan
areas outside of their primary or secondary market areas. The new
schedule also adjusts fees according to class of station, so that
stations serving larger populations have higher fees. Broadcasters can
learn exact fees by calling the FCC National Call Center at 1-888-225-

s,

5322. Fee payments must be made September 14-18.

fmons R R PR e

Broadcasters
Continued from Page 6

Media Bureau broadcast application
and reporting forms, but expressed
some reservation about replacing nar-
rative exhibits on these forms with
self-certification.

Both the NAB and the FCBA cau-
tioned that broadcasters should not
be put in the position of answering
“yes/no” to questions on application
forms. “In the broadcasting arena,”
the NAB said, “such simple respons-
es are not always the ones that pro-
vide the agency with answers fully
disclosing all relevant facts.” Instead,
the associations suggested, applicants
should be allowed the option of pro-
viding a supplemental narrative ex-
hibit with their answers.

KMLD-FM, KTRS-FM &
KYOD-FM/Casper

PRICE: $2.75 million

TERMS: Asset sale for cash

BUYER: Mountain States Radio Inc.,
headed by President Vic Michael. It
owns KMLD-FM/Casper, WY. Phone:
(307) 778-9318

Broadcasters also expressed con-
cern over public access to information
filed electronically. The NAB was
strongly opposed to public access to
applications on the Internet, saying that
individuals could then “alter, modify,
or obliterate” these documents.

Among the other proposals in the
rulemaking: elimination of payment
restriction on the sale of construc-
tion permits; limiting any construc-
tion permits to three years; impos-
ing a formal system of random au-
dits to ensure compliance with cer-
tifications; and reduction of the re-
quired filing time for annual owner-
ship reports to the mid-point of the
license term and when control of a
station changes.

Reply comments on the rulemak-
ing are due July (6.

SELLER: Hart Mountain Media Inc.,
headed by President Bill Hart. Phone:
(307) 235-7000

FREQUENCY: 97.3 MHz; 95.5 MHz;
104.7 MHz

POWER: 30 watts at 1808 feet; 100kw
at 1920 feet; 185 watts at 1774 feet
FORMAT: Oldies; CHR; Country
BROKER: McCoy Broadcast Broker-
age

I -
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Vidpak is not just a cute idea anymore.

The Research

After WLNK mailed their Vidpak™ video-mailers to women
25-44 in Charlotte, Critical Mass Media conducted a study
of 420 randomly selected names from the mailing list.
61% viewed the tape and 64% of those that watched the
tape said they had or intended to listen to the station. So
then what happened?

The Ratings

WLNK Women 25-44 jumped 25% total week from 8.5-10.6,
good for #2 in women. Mornings captured the number one
slot. 12+ was up 20%, 18-34 up 66%, 25-54 up 18%.

And the discrete month of March shot up over 50% in

all demos. Best of all in April the numbers held steady.

Here's How it Works

Your targets receive a plastic videotape with a five minute
commercial for your station in the mail. it's novel, it's
new! And they can win cash INSTANTLY! So they watch it
and you get the best opportunity you've ever had to real-
ly sell your station.

The Proven Formula

1Q's formula of packaging, design, creative production,
list development and contesting is tested and proven.
Now with 1Q’s innovative self-liquidation program
Vidpak can even pay for itself.

Find out more about vidpak on our web site or
call us for the whole story.

www.radioig.com

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioig.com
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Milwaukee’s WAMG
Flips To CHR/Pop

Sinclair ~ Communications’
WAMG/Milwaukee {lipped from
AC to CHR/Pop as the “The All
New. All Hit 103.7 Kiss-FM” on
June 19. WAMG launched 10,000
songs in a row with the Backstreet
Boys’ “Everybody.”

Hot AC sister WMYX OM
Brian Kelly adds programming
duties for WAMG. The current
WAMG staft is being reviewed for
jobs at the new station.

Core artists on Kiss-FM include
Will Smith, Aerosmith, Jewel,

Green Day, Matchbox 20, and the

Goo Goo Dolls.

MacKillop Becomes
Rocket Exec. VP/GM

Island Records has tapped Derek
MacKillop as the new Exec. VP/
GM of Elton John’s Rocket
Records. Based in New York,

. MacKillop be-
comes the highest
ranking executive
at the label.

“[Island Presi-
' dent] Johnny
' Barbis and I are
delighted to be
% working with
{ Derek in this
new capacity,” Is-
land Chairman
Davitt Sigerson
said. “We welcome him to the Is-
land family”

MacKillop noted. “I am thrilled
to be given the opportunity 1o run
Rocket Records, and I am looking
forward to being part of Davitt’s
and Johnny's team at Island and
PolyGram. It is also very exciting
to be working with Elion on the
forthcoming Elaborate Lives: The
Legend Of Aida project.”

MacKillop has had a long rela-
tionship with John, having served
as his creative manager at the man-

MACKILLOP/See Page 21

MacKillop

NEWSBREAKERS.

Radio Disney held a town hall meeting recently with one purpose: for its
young listeners to address racism in an educational and entertaining set-
ting. Entitled Kids 'n Color, the show invited first lady Hillary Rodham
J Clinton (1) and Sabrina, The Teenage Witch actor Alimi Ballard (r) to share
‘ their views and opinions live and in front of a mostly child-filled audi-
ence. The session was moderated by ABC News journalist Carole Simp-

son and simulcast on the Web at ABC.com and Disney.com.

Cochran Joins Capstar/Richmond As OM
'[1He’ll also serve as PD at Hot AC WMXB-FM

Effective July 6, Jeff
| Cochran will hold the dual
title of Capstar/Richmond
OM and WMXB-FM/
Richmond PD. In the latter
role, Cochran succeeds
Barry McKay, who be-
comes PD of Mainstream
AC KLSY/Seattle (R&R
6/12). In addition to Hot
AC WMXB. Capstar/Rich- §
mond consists of News/
Talk WLEE-AM. Alterna-
tive WBZU-FM, Country WKHK-
FM, and Classic Rock WKLR-FM.

“We're delighted to have a pro-
grammer of Jeff’s caliber on
board,” Capstar/Richmond GM

Cochran

Steve McCall commented.
“His achievements have
been recognized in his rat-
| ings successes. We know
good things are about to
| happen in Richmond.”

Cochran added, “Rich-
| mond is growing, and it’s
a market that expects great
things from a station like
| this with so much poten-
tial. I look forward to mak-
ing new and exciting

things happen for B103 and its lis-

teners.”

Cochran’s previous program-
ming credits include ACs KEZK/
St. Louis and KMZQ/Las Vegas.

WQEN/Birmingham Drops AC For CHR

Capstar’s Southern Star has
flipped 100,000-watt AC WQEN/
Gadsden-Birmingham to CHR/
Pop as “103.7 The Q.” The switch
comes just onc week after Cox
announced it was taking cross-
town FM CP WEDA CHR some-
time in July (R&R 6/19).

VP/GM Bill Thomas com-
mented, “WQEN will stép in to

fill the void with a big new
100Kw signal that booms across
Central Alabama. Capstar’s
Southern Star has erected a huge
new tower in Jefferson County
[where Birmingham is located].”

Thomas has named Southern
Star/Birmingham’s Calvin Wil-
burn and John Jenkins to head
up the programming and oper-

Arbitron Switches Market Report Sampling Vendor

A rbitron has ended its 20+-year relationship with MetroMail and has
switched to Survey Sampling Inc. (SSl) as its supplier for the ran-
dom-digit telephone samples used in Arbitron ratings surveys.

The move is effective with the summer '98 survey. The announcement
comes as a direct result of a snafu in Los Angeles’ spring 1997 ratings
book that inadvertently omitted hundreds of diaries from the Long Beach
area due to an area code change.

Arbitron VP/Communications Thom Mocarsky told R&R that MetroMail's
failure to update area codes in its database was a chief contributing factor
in the company’s decision to end its relationship with MetroMail. An Ar-
bitron release said the company chose SS| for its“accuracy and timeliness
of area code updates, ability to match addresses to unlisted numbers, avail-
ability of samples for spiit counties and high-density ethnic areas, [and the]
company’s track record of quality and accuracy of its sample frames."

I—’eterstmiﬁn;(lne-On-OneiWith Net Saiég Post |

O ne-On-One Sports has named Bill Peterson Exec. VP & Director/
Network Sales. He most recently spent three years as Director/Sales
atInterep in Chicago, where he founded and managed the national office of
infinity/CBS Radio.

“We are very excited to have Bill on board to head up our network sales”
said One-On-One Chairman/President/CEQ Chris Brennan. “Bill's exten-
sive background in radio and marketing will be a great asset to us as we set
our goals for the future.”

Prior to his stint at Interep, Peterson served as AE at Katz Communi-
cations/Chicago for two years. He was also once a partner in WDJB/Ft.
Wayne, IN.

MCA/Nashville Promotes Willoughhy To VP/AGR

CA/Nashville Sr. Director/A&R Larry Willough-

by has been promoted to VP/A&R, where he
will continue to be responsible for scouting new talent,
screening songs, and supervising special projects for i
the label. .

MCA/Nashville President Tony Brown said, “Larry
has an unwavering ability to spot new talent and seek §
out great songs. His vision transcends conventional
country music boundaries, and it is that vision that will i
maintain MCA/Nashville as the industry leader”

Prior to joining the label five years ago, Willoughby
was ASCAP’s Nashville Director/Membership Rela-
tions. He's a songwriter who also previously served
as tour manager for Roseanne Cash and Rodney Crowell and as profes-
sional manager for Criterion Music.

Willoughby

ations departments, respective-
ly; a new MD is set to be
named soon. He's also hired
two veteran Birmingham CHR

personalities — WAPI's Scott
Bohannon and WZRR’s Jamie
Green — for airshifts to be de-
termined later.
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INMEMORIAM

Research Group’s Springfield Dies

Dick Springfield, who joined the Research Group in 1979 and would go on
to become the firm’s Exec. VP, died following open-heart surgery at Stan-
ford University Medical School Hospital in Palo Alto, CA last Friday (6/19).
Springfield, 53, is survived by his wife, Barbara, and two children.

Springtield began his radio career in the
1960s, spending two years with Armed Forc-
es Radio in the Panama Canal Zone. He then
served as an announcer and public relations
director for Susquehanna Radio in Freeport,
NY and as Group PD for the Merv Griifin
Radio Group. A funeral mass was held
Wednesday morning in San Luis Obispo, CA:
the burial followed the mass in Los Osos. CA.

Fairwest Direct

comes out of the speakers.

Dick not only provided truly compassion-
ate professional counsel, he brought that same
gentle kindness to personal situations. At the
1992 NAB Convention in New Orleans, Dick
learned 1 was scheduled for the very same
open-heart surgery that he had undergone sev-
eral times and was all too familiar with. On
the last night of the conference as I stepped

out of a French

VP/Marketing Rob
Sisco wrote the fol-
lowing letter to R&R
following Spring-
field’s passing, in re-
membrance of his
friend and mentor.

“There’s nothing
going on here that a
good book won’t
fix!” I'll never forget
Dick saying that to
me as | agonized
over the latest corpo-

Dick knew the real reason
people listen to the radio is
to be entertained and
informed. He knew the real
reason we do what we do is
so that great, entertaining,
and informative stuff will
come out of the speakers.

Quarter restaurant, [
heard my name bel-
lowed from a pass-
ing cab. The next
thing I knew, Dick
was jumping out of
the cab (leaving his
dinner companions
behind) and running
toward me shouting,
“We have to talk
right now!”

For the next two
hours, Dick, as he
had said many times

rate directives to ad-

just the format of some long-forgotten radio
station. Then he took off his jacket, rolled up
his sleeves, and did what he did best. He found
the positives, dismissed the negatives, and,
with an almost childlike passion, said, “So ...
let’s make a good book happen!”

On a professional level, for myself and
countless other radio types, Dick was truly
an inspiration. He was always able to provide
athoughtful and graceful balance between the
harsh realities of the “business” part of radio
and the fun and excitement of the showbiz
part. Dick knew it was the show that had at-
tracted all of us to hang around our favorite
radio station when we were kids. He knew
the butterflies-in-your-stomach feeling the
first time you got to run the board or do an
overnight shift. He knew the almost giddy
feeling you got the first time you realized you
could actually get paid to play records on the
radio! Dick knew all of this, and he never let
you forget you knew it too. Dick wore his
passion for radio and radio people on his
sleeve. If you spent any time with him, you
couldn’t help but share his energy and enthu-
siasm for everything that goes into what

Mancow

Continued from Page 1
amount Mancow was asking for was not jus-
tified by advertiser support for his show. “In-
stead, we get to have a great morning show
from the Midwest that understands Chicago.”

Fowler added, “We had a great run with
Mancow. WRCX and Mancow have chosen
to take different paths in the future. We wish
him well.”

Reportedly, Mancow’s three-year Emmis
deal is for a $2 million salary, a $250,000 sign-
ing bonus, company stock, 5% of Q101’s cash
flow, and a large piece of syndication proceeds
that could make his package worth in excess
of $3 million a year. By some accounts, that
makes him one of the top five highest-paid
radio personalities in the country.

R&R spoke with Muller while he was on
vacation, bound for Alaska. “Emmis means
truth [in Yiddish], and we call our show the
‘Final Frontier of Freedom of Speech, so it’s
going to be a perfect match.” he said. “The
company put a lot of its hopes with me, and

before, did what he
did best. He found the positives, dismissed
the negatives, and. with an almost childlike
passion, convinced me that not only would
the surgery be a piece of cake, but, if [ played
my cards right, the six weeks of recuperation
time that followed could be the best vacation
I ever had.

I worry that if we’re not careful we might
forget the stuff Dick knew so well. He knew
that at the end of the day — after all of the
mergers and acquisitions, after the research and
the strategizing and the tactics and the posi-
tioning — radio is about the show. He knew it
takes passionate radio people to make the show
happen. Dick knew the real reason people lis-
ten to the radio is to be entertained and in-
formed. He knew the real reason we do what
we do is so that great, entertaining, and infor-
mative stuff will come out of the speakers.

Dick knew all of that. He guarded those
basic tenets as if it was his personal assign-
ment from Marconi. Dick Springfield died
June 19. There will always be an empty place
among us where he should be. We would do
well to let his spirit fill a place in our hearts
and to always guard the stuff he knew.

between us we’re going to create a one-two
powerhouse. It’s time for me to do something
more aggressive. There are no bad feelings
between [WRCX Station Manager/PD] Dave
Richards and I — we’ll still continue to be
friends. The same with Mike Fowler. In fact, [
want them to come with me. [ love those guys.”

Mancow’s Morning Madhouse is expect-
ed to start on Q101 in July and will replace
Wendy Snyder and Bill Leff, who joined the
station in 1996 from crosstown WLUP,

WKQX PDAlex Luke told R&R, “We're
thrilled to be bringing in someone with a
national profile and who has made such a
tremendous mark on Chicago radio. Man-
cow’s understanding of what the audience
wants and his ability to entertain are sec-
ond to none. His track record here is proof
of that. With him, we know we will take
Q101 to the next level in Chicago.” Proof
of the move’s impact in Chicago can be seen
in Monday’s Chicago Sun-Times, where
Mancow’s move made the front page — and
Phil Jackson leaving the Bulls didn't.

cisco Chronicle.

“Rick was a true professional in every way;”
KIO! PD Bob Hamilton said in a special on-air
announcement Monday morning. “He loved this
radio station, and he loved his audience” Vet-
eran KiOl morning man Don Bleu added, “He
was the ultimate professional and just a very
nice man.” Shaw was honored just two weeks
ago as one of “Top 40/CHR’s Perennial Power
Players” at R&R Convention '98.

Shaw was born in Riverside. He joined
KFRC-AM/San Francisco in 1975, after stints
at KLIF/Dallas, KIMN/Denver, and WOR-AM
& FM/New York.In 1981, Shaw shifted to former
CHR KYUU-FM/San Francisco, and from there
moved on to KIOL. in addition to his on-air ca-
reer, Shaw was an instructor in mass commu-
nication at the University of San Francisco and
a private pilot and flight instructor. Shaw, whose
other hobbies included playing the saxophone,
is survived by his wife, Judy, and two sons.
Scholarships have been established in Shaw’s
memory through USF and KIOI, and the Li-
ons’Club chapter of which he was a member.

$haw will be remembered by many of his
colleagues and peers. The following letter from
longtime KFRC air talent Bobby Ocean best

K101 Middayer Rick Shaw Remembered

ick Shaw, longtime midday voice of AC KIOI/San Francisco, died early
Monday morning at his San Rafael, CA home. Shaw, 53, passed away
after suffering an arterial aneurysm, family friend Bill Stairs told the San Fran-

R R R

Rick Shaw was the one they hired to fill my
shift when | left KFRC for KHJ in the mid-'70s.
He was one of the first people | bumped into
upon returning seven years later, bringing over
a hot, home-cooked dinner as my wife and |
were unpacking endiess Bekins boxes. In the
neighborhood, he went by Hugh Silvis, his real
name. Most of our little ‘burb had no idea he
was “that guy on the radio.” Rick opened his
home to us. There | met his charming wife, Judy,
and their two sons, Michael and Benjamin, and
discovered, to my delight, a small production
areain his hobby room. He was the initial spark
that motivated my putting together a personal

capsulizes many of
those thoughts.

My home studio,
above San Francisco
in Marin County, is
just two blocks away
from Rick Shaw’s
house. Naturally, it
was a delight for both
of us to be invited to
participate in R&R
Convention '98. At
the Power Players
panel! this year, we

He was one of the “nice
guys” you hear about in
this business, and he was
consistently so. He was
a giver, not a taker, who
refused to use his
celebrity to get to the
head of the line.

home recording stu-
dio (years before it be-
came trendy). Here's
a smail sampling of
Rick Shaw, my friend:
He was a tall man,
but never held him-
self above others —
instead bending to
lend a helping hand
A pilot, he loved to
fly, and, with the glee
of a kid, put together
modetl planes. He
helped my wife and |

were awestruck wit-

nessing the assemblage of talent and person-
alities on one stage, musing dlong with many
others, “What a one-of-a-kind évent! This gath-
ering of people will never happen again.’ | won-
dered how many, over the next few years, would
join Robert W, Morgan and The Real Don
Stesie and be scratched off the list.

Early Monday morning, my wife, Elizabeth,
heard the phone ririging through her sleep. The
news was bad. Rick Shaw had sufferad a fatal
herarl aftack just hours before. Suddenly gone
was one of my best friends and a truly unique
professional in our industry. He was and con-
tinues to be a powerful inspiration.

adopt two of our
cats. He once hired me at a time | needed
someone to believe in me, especially myself.
Rick Shaw truly enjoyed eating pie. He was
one of the“nice guys” you hear about in this
business, and he was consistently so. He
was a giver, not a taker, who refused to use
his celebrity to get to the head of the line. |
have never heard an ill word spoken of him
in my life.

Through a teary blur of emotions, one feel-
ing stands as tall as Rick himself, it is grati-
1tude, of course. | thank God for the opportunity
to have known and called as friend one of our
finest fellows. Vaya con dios, Rick Shaw.

Syndication efforts of The Bob & Tom Show
were recently acquired by AMFM Radio Net-
works, a subsidiary of Chancellor Media, al-
though Capstar retains ownership of the pro-
gram. The duo has more than 50 affiliates in
medium and small markets. Prior to Chica-
g0, the largest Bob & Tom market was St.
Louis (No. 17). On the air at their flagship
WFBQ since 1983, their first foray into syn-
dication came in January *95, when the show
was launched on WFWI-FM/Ft. Wayne, IN.

As for Mancow’s syndication efforts, with
Q101 VP/GSM Val Maki’s promotion to VP/

GM of KPWR (Power 106)/Los Angeles,
speculation was rampant that the Morning
Madhouse would be simulcast to L.A. How-
ever, Maki told R&R that would not be the
case.

Muller’s agent. Bob Eatman, added, “Cer
tainly we’re looking for an L.A. opportunity,
but there have been no discussions with Pow-
er. We’re open to opportunities in every mar-
ket, whether it’s an Emmis property or other-
wise. And although they’re doing well, we
look forward to replacing Bob & Tom on
KSHE/St. Louis to reciprocate,” he laughed.

Lott

Continued from Page 1

Romeo And Juliet soundtracks. We wish him
well in his future endeavors.

“I am confident that Capitol will enjoy
success under Roy Lott’s guidance and that
EMI will continue its momentum in North
America. Roy is very familiar with Capi-
tol’s roster and our objectives for the label,

so we expect a smooth transition”

Lott was named EMI Recorded Music
North America Deputy President in March
’98, following a 19-year career at Arista
Records, where he rose to Exec. VP/GM.
“Capitol is one of the all-time great music la-
bels.” he noted. “*‘My focus will be to build on
the work Gary has done to revitalize the label
and continue its outstanding tradition””

— Steve Wonsiewicz
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Records

g® COLIN HODG-
SON is named
Exec. VP/CFO of
the Buena Vista
.8 Group, which in-
cludes Hollywood,
il Mammoth, Lyric
Street, and Walit
| Disney Records, as
! well asWalt Disney
: 3 Publishing. He
oSl comes to the com-
pany from his previous position of Exec.
VP/CFO of Warner Bros. Records.

® ILENE GOLD-
BERG has been
upped from Direc-
tor to VP/Legal &
Business Affairs
forWarner/Chap-
pell Music.

Goldberg
® New label SNOWBALL RECORDS
launches with its first official release, fla-
menco/jazz trio Majacar. Contact: Ron
Rubinstein, (310) 312-1555

National Radio

o UNITED STATIONS RADIO NET-
WORKS launches Conan On The Ra- |
dio. The program will be a daily, two-
minute highlight of Late Night With Co-
nan O'Brien's opening monologue.
—(212)869-1111

® JONES RADIO
NETWORK has
announced its new
Country music
show, Nashville
Nights. Dallas
Turner has been
named host of the
¢ program and will be
joined by celebrity
co-hosts every
week. The show broadcasts live from
WSIX-FM/Nashville, M-F, 7pm-mid (all
time zones).

Turner

—(303) 784-8700

® NBGRADIO NETWORK has signed
former MTV veejay Nina Blackwood to |

MARRIAGES
WQAL/Cleveland MD Steve
Brown to Julie Volanski. June 13

BiRTHS

HMH Broadcasting Production
Dir. EdWeigle, wife Maryanne, son
Patrick William, June 18

WKAN WLRT &WYKT/Kanka-
kee, IL OM Keith Bansemer, wife
WDEK & WLBK/De Kalb, IL AE
Jean Bansemer, daughter Sierra
Grace, June 16

Reprise Records Nat'l Dir/AC
Promotion Jennifer Henry, hus-
band Terry, daughter Natalie
Danielle, April 30

CONDOLENCES

Jefferson-Pilot President/Radio
Div. Clarke Brown’s mother Tita
95, June 20

Imperial Records founder/pres-
ident Lew Chudd, 86, June 16

Country music artist manager
Jack McFadden, 71, June 16

host its new program, Nina Black-

wood'’s Totally '80s. The three-hour |

weekly show is also available as a five-
minute daily vignette.
— (800) 572-4624 ext.0

® SW NETWORKS unveils the follow-
ing guest for its upcoming satellite pro-
gramming:

Changes

Records: K-Tel appoints David
Sinykin Dir./Marketing, USA ...
Wendy Life is named Mgr./Artist Dev.
for PolyGram Classics & Jazz ... At
A&M Records, Kelly Paschal becomes
Dir/Mktg. and Randy Sosin rises to
VP/Music Video Production ... Alyea
Salem is promoted to Nat’l Advertis-
ing Mgr. for Warner Bros. Records.

Adult Contemporary: Allie Ellison
nabs the overnight slot at WNND/Chi-
cago ... Donna McCoy becomes APD/
MD for KODA/Houston ... WWMX/
Baltimore welcomes Mark McGuire
for part-time duties ... Shifts at KURB/
Little Rock are as follows: MD Kevin
Miller exits to form Miller Communi-

B N
J chronicie

June 30: former Doors member Ray ‘
Manzarek —(212)833-7320

® WESTWOOD ONE announces the
following guests for its Celebrity Con-
nectionprogram:
June 26: Suzanne Sommers
June 29: author Tim McCarver
July 1: Nat'l Nude Week advocate
Lecnite Moore
— (212) 641-2039 x3088(stations)
{booking)

Industry

® SUS AN
SCHARDT, for-
merly Manager/
Marketing & De-
velopment for the [ -
Christian Moni-
tor's Monitor Ra-
dio, has started
her own company,
Schardtmedia.
The new venture —
specializes in nat'l
and int'l program dev./mktg. for both
commercial and noncommercial broad-
casters.

Schardt

—(617) 436-9024

e JIM HERRON has been appointed
President/Adult Rock Division for pro-
mo & mktg. firm The Jerry Brenner
Group. Herron most recently served as
PD for WBOS-FM/Boston.

cations, Becky Rogers is new MD,
Debra Daniels becomes APD, Ron
Allen takes afternoons, and Steve Med-
ley moves to nights ... KK'YS/Bryan, TX
welcomes The Professor to afternoons.

Alternative: Scotty Papek becomes
night jock at KTEG/Albuquerque ...
Marty Cesario joins WRX(Q/Memphis
for night duties.

Country: Former KSAN/SF air person-
ality Mark Butzner (a.k.a. Larsen) be-
comes a weekender at KFGY/Santa
Rosa, CA ... Cody Robbins moves from
KCJZ/San Antonio to sister KCYY as
MD ... the KWCY/Phoenix morning
crew has been let go, as well as mid-
dayer Amy Bishop, afternooner Beau
Reynolds, and evening man “Danger-

Continued on Page 21

The Staff and Management
of Chancellor Media

and KI0|
mourn the loss of

ick Shaw

A True Professional

NATIONAL
RADIO
FORMATS |

ABC RADIO NETWORKS
Robert Hall ¢ (972) 991-9200

Classic Rock |

Chris Miller
No New Adds

Hot AC

Garry Leigh
SAVAGE GARDEN To The Moon And Back
SMASH MOUTH Can't Get Enough Of You Baby

Starstation

Peter Stewart \
LEANN RIMES Looking Through Your Eyes

Touch

Monica Logan

REGINA BELLE Don't Let Go

BRANDY & MDNICA The Boy is Mine

WILL DOWNING If She Knew

JANET Go Deep

JON B. They Don't Know

MAXWELL Luxury: Cococure \
BRIAN MCKNIGHT The Only One For Me

SPARKLE Be Careful

ALTERNATIVE PROGRAMMING
Steve Knoll o (800) 231-2818 |
Gary Knoll

Rock |
CANDLEBOX It's Alright
MARCY PLAYGROUND Saint Jog On The School Bus
OUR LADY PEACE 4am

Alternative

CANDLEBOX It's Alright ’
DAVE MATTHEWS BAND Stay (Wasting Time})
RANCID Bloodciot

CHRMHot AC
ALL SAINTS Never Ever
SMASH MDUTH Can't Get Enough Of You Baby ‘

WILL SMITH Just The Two Of Us

Mainstream AC
DAVE MATTHEWS BAND Stay (Wasting Time)
SMASH MOUTH Can’t Get Enough Of You Baby

Lite AC

ANNE COCHRAN w/JIM BRICKMAN After All These Years
LINDA RONSTADT When We Ran |
NAC

JIM BRICKMAN w/DAVE KOZ Partners In Grime
DOWN TO THE BONE Staten Island Groove

uc

ARETHA FRANKLIN Here We Go Again
BRIAN MCKNIGHT The Only One For Me
WILL SMITH Just The Two Of Us

N R R

BROADCAST PROGRAMMING
Walter Powers o (800) 426-9082 ’
m |
Casey Keating

ACE OF BASE Cruel Summer |

SPARKLE Be Carefut
USHER My Way

Digital AC
No New Adds

Hot AC

FAITH HILL This Kiss

Digital Soft AC

Mike Bettelli

GARTH BROOKS To Make You Feel My d{ove

Delilah

LIONEL RICHIE Time

LEANN RIMES Logoking Through Your Eyes
Alternative

Teresa Cook

BEASTIE BOYS Intergalactic
CREED What's This Life For
EVERCLEAR Father Of Mine
¥DO FIGHTERS Baker Street

JONES RADIO NETWORK

Jim Murphy e (303) 784-6700
Adult Hit Radio

JJ McKay

SEMISONIC Closing Time

Rock Alternative

Doug Clifton

BARENAKED LADIES One Week

BEASTIE BOYS Intergalactic

CREED What's This Life For

NATALIE IMBRUGLIA Wishing | Was There
Soft Hits

Rick Brady

BDNNIE RAITT One Belief Away

Rock Classics

Rich Bryan
No New Adds

RADIO ONE NETWORKS
Tony Mauro e (970) 949-3339
Hot AC

Yvonne Day

BLACK LAB Time Ago

HALL & OATES Throw The Roses Away
New Rock

Steve Leigh
DAVE MATTHEWS BAND Stay (Wasting Time)
UNINVITED What God Said

WESTWOOD ONE RADIO NETWORKS
Charlie Cook e (805) 294-9000
Tracy Thompson

Adult Rock & Roll
Jetf Gonzer

No New Adds

Soft AC

Andy Fuller
LIONEL RICHIE Time
Bright AC

Jim Hays
No New Adds

_anann amaricanradiohistornscom.
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Hitting The Mother Lode

Continued from Page 1

And if you're the head of CBS
Corp. these days. money is burn-
ing a hole in your pocket: As of
the end of fiscal year 1997, Presi-
dent/COO Mel Karmazin had
more than $235 million in exercis-
able stock options.

All in a day’s work. eh? “You
can see substantially more wealth
creation through options in a com-
pany that is growing earnings rap-
idly and whose stock price is grow-
ing rapidly vs. a cash payout.” says
Morgan Stanley analyst Frank
Bodenchak.

Part and parcel of the wave of
pure-play radio companies going
public within the past few years
and their phenomenal success are
employee stock purchase, 401(k),
and stock option plans — all vehi-
cles for getting rich by working
hard for your company. “Employ-
ces are sharing the upside because
of their hard work.” Jacor CFO
Paul Stone comments. “People are
focused on how you increase the
bottom line.”

Credit Suisse First Boston ana-
lyst Harry DeMott agrees that
much of the stellar carnings and
cash-flow growth that radio compa-
nies have witnessed over the past
few years can be attributed to em-
ployees having a stake in their com-
panies” welfare. “If vou took a look
at American Radio right after it
went public. the options on its stock
purchase plan went very deeply
into that company.” he notes. *“You
could really tell when you walked
into those stations that those peo-
ple had a stake in that company.”

Watch It Grow

Nearly 90% of Jacor’s 4000 em-
ployees participate in the compa-
ny’'s 401(k) plan. while approxi-
mately 80% take part in the stock
purchase program. Before being el-
igible to participate in the latter. one
must be employed with the compa-

@

You can see
substantially more
wealth creation
through options in a
company that is
growing earnings
rapidly and whose
stock price is
growing rapidly vs. a
cash payout
— Frank Bodenchak

33

ny for a year; any cmployee can
take part in the stock purchase plan.

After struggling like all other ra-
dio companies in the early "90s. Ja-
cor recapped its stock price at
around $9 in 1993. Two years lat-
er, the company unveiled its em-
ployee stock purchase plan.

Jacor’s program allows an em-
ployee to invest up to $10.000 of
his or her salary annually. At the
end of the year. the employee is al-
lowed to buy $10.000 of Jacor
stock at 85% of the share price at
the beginning or end of the year,
whichever is less. In 1995, that
price was $10.84, enabling the em-
ployee vesting $10.000 to buy 923
shares. In 1996. the employce
could buy 702 shares, and in 1997,
430 shares.

The employee then owned 2,055
shares of Jacor stock at the end of
the three-year period, when the
stock was trading at $53.13 per
share. If the employee sold the
stock then. he or she would have
made $79.182 off an investment of
$30.000 — a compounded annual
growth rate of 80%.

* June 27-28 — BM!'s Urban Fo-
cus Music Conference. Musicians
Institute, Los Angeles; (310) 289-
6328.

* July 2 (through September
23) — Summer Arbitron

¢ July 7 — Major League Base-
ball All-Star Game. Coors Field,
Denver.

*July 16-19 — 23rd Annual
Conclave. Marriott City Center, Min-
neapolis; (612) 927-4487.

¢ July 21-22 — RAB's “New Es-
sential Skills For Managers” work-
shop. Chicago O’Hare Doubietree
Hotel; (800) 722-7355.

»July 28-29 — RAB's “New Es-
sential Skills For Managers” work-
shop. Seattle Airport Doubletree;
(800) 722-7355.

* July 29-August 2 — 98 Wom
en In Communications Conference.
Ritz Cariton, Philadelphia; (410)
544-7442

* August 6-8 — Talentmasters
Morning Show Bootcamp. Grand
Hyatt, Atlanta; (770) 926-7573.

* September 10 — MTV Music
Awards. Universal Amphitheater,
Los Angeles.

= September 10-12 — 47th An
nual AWRT Convention. Westin
City Center, Washington, DC; (703}
506-3290.

= September 16-18 — NABOB
Falt Broadcast Management Con-
ference. Marriot Washington Hotel,
Washington, DC; (202) 463-8970.

*September 23 — CMA
Awards. Grand Ole Opry, Nashville.

» September 23-26 — '98 RTN-
DA international Conference & Ex-
hibtion. San Antonio Convention
Center; (202) 659-6510

» October 11 — '98 Radio Hall
of Fame Awards Ceremony. Chica
go Cultural Center; (312) 629-6005

Not a bad return when you con-
sider the top-performing mutual
fund — Fidelity Select’s Energy
Services fund — earned only
47.2% over that same period, ac-
cording to Money magazine.

Jacor employees can also partic-
ipate in the 401(k) plan, which al-
lowed a maximum contribution of
$8800 in 1995. The company
matches 50% of the first 2% of an
employee’s salary, so for a worker
making $100,000 annually, that
maich would be $1000. The em-
ployce then uses that $9800 to pur-
chase shares in Jacor at the average
of the prices at the beginning and
end of the year. In 1995 that was
$14.75. allowing our hypothetical
employee to purchase 664 shares.
Without any wage increases, the
employee could buy 437 shares in
1996 and 381 in 1997,

With a total of 1482 shares, the
employee’s three-year investment
of $26,400 in the 401(k) was worth
$78,739 — a windfall of $52.339
and a 56% rcturn. And the best part
about that 50-grand-plus profit? It’s
tax-deterred.

Share The Wealth

CBS has a somewhat unique
two-year-old benefits program
called “Share The Vision,” which
rewards employees at any level in
the company or its stations with
stock options in exchange for in-
novating new systems or programs
that better the workplace.

Cox Radio went public in Sep-
tember "96, but waited until the
following June to begin its stock
purchase plan so that it could in-
clude the employees of NewCity
Communications, acquired in
April "97. Cox Asst. Controller
Tye Hanna says the program is “a
painless, cost-efficient way to give
the employees a benefit.”

Cox’s stock purchase plan —
which is open to all employees
who work more than 20 hours per
week — is administered a little
differently than Jacor’s. For exam-
ple, at the plan’s inception in June
’97, Cox’s stock was worth about
$22. but employees were offered it
at $17.38. They were allowed to
contribute up to $1000 per month
of their salary for 25 months, be-
ginning that June. At the end of
that period. they can buy up to
$25.000 in Cox stock at $17.38, or
1438 shares. At the June 11, 1998,
market price of $44.06 per share,
the $25,000 investment suddenly
becomes $63.358 a gain of
$38.358.

Like CBS. Cox’s 401 (k) plan is
“a discretionary match.” meaning
the company must meet certain fi-
nancial targets before employees
receive their matching benefits.
Cox muatches 50 cents on the dol-
lar for up to 6% of an employece’s
salary (it's 5% at CBS). though the
employee may contribute up to
15%. as allowed by federal law, to
the fund. Hanna says Cox also
grants stock options to “upper
management”™ (GMs “and a few
levels below that™).
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By Dick Kazan

PART TWO OF A TWO-PART SERIES

Taking Control Of Your Life, Part Il

You are a very special person, but the rest of us may
never know it. Why? Because instead of accomplish-
ing your real potential, you're probably focused on the next
deal, the upcoming Arbitrend, or even what's on television
tonight. Nobody ever achieved greatness this way.

Why is it that most people remain at the worker-bee level while others
become the heads of companies and amass fortunes? Is it a difference
in ability? Is it who they know? Is it luck? Of course not. They achieve
great things by developing a vision of what could be, believing they really
can accomplish it, and then exercising the self-control necessary to make
it happen.

The Wall Street Journal's March 11, 1998 issue told the story of Ger-
ald Chamales, who, as a child, went from one foster home to the next. As
he grew older, his life became one of welfare, food stamps, drug rehab,
and psychiatric treatment. But then he learned the concept 'm sharing
with you, and there was an incredible change in his life. He began work-
ing odd jobs, one of which was at a telemarketing firm where he learned
to seli computer products over the phone.

A few years later, he took $7000 in savings and started Omni Comput-
er Products. Today, his company employs 250 people and has over $25
miliion in sales annually, and the 46-year-old Mr. Chamales lives in a
13,500-square-foot Brentwood mansion. His next-door neighbor is Los
Angeles Mayor Richard Riordan. What was the turning point? Norman Vin-
cent Peale (The Power Of Positive Thinking) said it best: “The world in
which you live is not primarily determined by outward conditions and cir-
cumstances, but by thoughts that habitually occupy your mind” For Ger-
ald Chamales, this meant believing in himself, having a vision of what could
be, and then exercising the self-control necessary to make it happen.

Mohandas K. Gandhi was a lawyer in South Africa when he conclud-
ed that one dedicated and determined individual could literally change
the world. He later decided to nonviolently overthrow the British rule in
India that had been in force for two centuries. The British government
laughed. As he progressed, they resisted him with all the power they
had. But in 1947, the British joined with their former colony in raising
the flag of a free India.

Gandhi saw himself as an ordinary man practicing extraordinary self-
control focused on achieving his vision. As he said, “There are two kinds
of thoughts — idle and active. There may be myriads of the former swarm-
ing in one’s brain. They do not count. But one pure, active thought pro-
ceeding from the depth and endowed with all the individual intensity of
one’s being becomes dynamic and works like a fertilized ovurm” (“Talk With
A Friend,” Harijan, November 10, 1946).

In radio, only eight years ago Tom Hicks' operation was comprised of
himself, two partners, and their secretaries. They purchased their first ra-
dio station in 1994 and today control “403 stations, more than anyone else,
with a combined audience of 60 million” (the New York Times, May 25,
1998). He also has a rapidly growing position in television-station owner-
ship, book publishing, and movie theaters. How did this happen? He
learned to solicit and make very effective use of other people’s money to
build this empire. But there was something more important: He could en-
vision the possibilities, believed he could achieve them, and then had the
necessary seif-control.

As Gandhi, Gerald Chamales, Tom Hicks, and so many others have
shown us over the ages, an idea takes on enormous power when imple-
mented by a determined person. it becomes virtually unstoppable. Now it
will be interesting to see what action you take to capitalize on this knowl-
edge. When you do, I'll share your story with our readers.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consuiting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.

Capstar, on the other hand, is al-
lowing more than 200 of its employ-
ees — not just “key executives,” as
Stone puts it — to participate in its
new options plan. He says everyone
from the heads of Capstar’s region-
al divisions to general managers,
general sales managers. and, in
some cascs, traffic directors, are giv-
en the options bonus.

“The golden handcufts.” says
Stone. is only doling out one-fifth
of the options per year. “That al-
lows us to keep his talent for five
years.” he continues.

Capstar’s scnior executives were
given a million shares to divvy up
as part of the IPO. Stone says
They cannot exercise them, how-
cver. until the issue hits $60 and
remains at that price for six
months. Stone says the company’s
goal is to hit that magic number
within five ycars.

A significant portion of the
payroll will share in the wealth
More than 2000 employees of
Capstar and their families put
chased 2.5 million shares at $19
during 1ts TPO.
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Sales The Personal Way

O ne of the first lessons taught in Sales 101 is: Know your
customer. Generally, though, the interpretation of this les-
son is to understand your customer’s business needs. In the con-
text of developing new business, a good salesperson will try to
ascertain such critical pieces of information as the customer’s
business objectives, competitive situation, unique selling propo-
sition, marketing history, and so on. While each of these elements
is critical to selling, there is another layer of knowing the custom-
er that often gets overlooked: the personality factor.

Each of us is a unique individual,
with our own particular “language.”
Some of us are impulsive, others de-
liberate. Some are introverted. oth-
ers extroverted. And on it goes, the
point being that the art of selling can
be refined to the degree of tailoring
your approach to the personality of
the decision-maker. Aside from the
obvious benefit of increased sales,
this approach can save a tremendous
amount of time by weeding out pros-
pects whose personalities make them
unlikely to buy.

Individual Attention

One reason this approach is sel-
dom utilized is that it takes greater
skill and fortitude to learn about an
individual than it does to learn about
a business. Many of the business-
related pieces of information cited
above are factual and can be obtained
through research: others can be ascer-
tained through a single, straightfor-
ward meeting with the prospective
client. Learning about the individual,
on the other hand, might require mul-
tiple meetings both in and out of the
office — over a meal, at a ballgame,
during a tour of the station, etc. Meet-
ing with a prospect out of the office
is a great way of getting to know the
individual in a more relaxed setting,
when one’s guard is more likely to be
down. The skill required in this ap-
proach is often the difference between
a good salesperson and a great sales-
person.

The key questions to personality
sales are how to identify the pros-
pect’s tendencies and how to tailor
your approach once you have made
this identification.

There are various ways to deter-
mine the nature of the person with
whom you are dealing. When meet-
ing in the individual’s office, take
time to notice the pictures on the
wall and desk. Are they of family?
Sports teams? Movie posters? Busi-
ness-related? These are an excellent

way 1o instantly gauge the prospect’s
interests and lifestyle. While not nec-
essarily indicative of what motivates
the person, these personal interests
offer an opportunity for “small talk.”

Take a look at the person’s book-
shelf. Is it tull of business books?
Novels? Magazines?

How does the person dress?
Buttoned-up conservative. profes-
sional with some style (among men.
ties are a good indicator), or casual?

During your conversation, does
the individual display a sense of hu-
mor? Are you able to inject some
personal discussion into the meet-
ing? This presents the ideal oppor-
tunity to learn about hobbies, inter-
ests, family, and so on.

Away from the time pressures of
the office, it’s even easier to have
personal conversations and learn
more about what makes your pros-
pect tick.

All of these things give little clues
as to the personality type with which
you are dealing. This can help lead
you to an identification of the indi-
vidual’s personality and, from there,
to the buttons that motivate.

Having learned as much as you
can about the prospect, what can be
done with the information? Many
times, salespeople will be content to
use personal information to inquire
about the prospect’s children
(“How’s Little League going this
year?”), spouse (“How does your
husband like his new job?”), and
even pets (“How’s the dog training
going?”). These personal touches are
important, but there is much more
that can be done with your “data-
base™ of personal information.

Personality Types

The entire sales approach —
the manner in which a prospect is
convinced to buy — can be struc-
tured to fit the personality of the
individual being pitched.

Here are some examples:

Salespeople On The Move

« Jetf Schatz is named Dir./Sales and Art Samuel becomes Dir./
Sales Mktg. for Tribune Broadcasting Radio Operations of Denver
(KEZW-AM, KKHK-FM, and KOSI-FM). Schatz previously served as
Local Retail Sales Mgr.; Samuel formerly held the GSM post at KKHK.

* Susan Cometz-White and Marc Guralnick become co-Sales
Mars. at Chancellor Media’s WIOQ-FM/Philadelphia. Cometz-White ris-
es from AE, and Guralnick had been an AE at sister WYXR-FM.

« Bill Hazen assumes GSM duties at CBS Radio’s KYKY-FM/St. Louis.
Hazen has more than 20 years of broadcast sales experience, and has
served as GM of KLUV/Dallas and VP/GM of KXXR/Kansas City.

* Janet Brainin rejoins KNX/Los Angeles as Retail Sales Manager,
while Amy von Walter comes aboard as an AE. Brainin most recently
worked in national sales for CBS Radio Representatives and held a
sales post at KNX from 1988-94.

« Dan Charleston is now Dir./Nat'| Sales for Jacor San Diego. He'll
oversee national sales development for KOGO-AM, KPOP-AM, KSDO-
AM, KGB-FM, KHTS-FM, KIOZ-FM, and XTRA-AM & FM. He'll also
oversee sales efforts for KIQY-FM and KKLQ-FM until the assets of
those stations are sold to Heftel at the end of July.

SALES

By Stewart Yaguda

“On the Edge™: This individual
likes lo take chances. makes fairly
quick decisions. and likes to try new
things. Needless to say, this risk-
taker is an ideal candidate because
convincing him or her to try some-
thing different from their norm —
radio — will not be an alien con-
cept. When selling to this individu-
al. you can go for the close early in
the process and expect a quick (and
hopefully positive!) decision. The
downside is that once they’ve tried
radio for the first time, they might
be just as willing to move onto the
next new idea. You must keep in
coniact with “On the Edge” types
throughout the process to be sure
they stay excited and committed.

“All Ears™: This is an individual
who listens carefully to what you
have to say, but isn’t necessarily in-
clined to make a daring or quick de-
cision. For this individual, you need
to be armed with reams of data to
support your case, including radio
success stories. ratings information,
costs vs. benefits, and so on. This is
likely to be a longer sales process
than with **On the Edge” people, but
a solid case supported by data and
testimonials can win the day. “All
Ears” people will analyze a situation
thoroughly and. having made a de-
cision, will stick with it for a longer
period of time.

“Clogged Ears™: The opposite of
“All Ears,” they love to talk and hear
very little of what you have to say.
He or she constantly interrupts, and
even when they appear to be listen-
ing, you get the feeling that nothing
you say is actually getting through.
This is a tough sell and might not be
worth a serious time investment if
you have more promising prospects
to court.

“You Say Goodbye, I Say Hello™:
Like the lines of the Beatles song, this
person is a chronic contrarian, always
ready (o play devil’s advocate. This
is not an impossible sale, but you
must be prepared (o counter contrar-
ian statements with hard facts and tes-
timonials. And you must refrain from
arguing or being flustered, saying in-
stead that “you make a good point,
but here are some numbers that indi-
cate otherwise.” Or perhaps you can
cite a specific example: “You know,
Joe’s Appliances had a similar objec-
tion to using radio, but he agreed to
try it because the out-of-pocket cost
was low, and now he’s one of our big-
gest advertisers.”

“High Wattage”: This is the very
bright individual who can quickly
grasp concepts and appreciates intel-
ligent persuasion. This individual
will resent a hard sell loaded with
hype. Stick to the facts, don’t over-
sell, and present a logical, well-
thought-out rationale for using radio.

“The Head Scratcher”: This per-
son is not a candidate for “High
Wattage™ consideration. Keep it sim-
ple by not loading up on reams of
data. A more emotion-driven, case-
study-based approach would work
best here.

“Life of the Party”: This is the
extrovert who loves talking to peo-
ple and is energized by rapid-fire
discussion. Extroverts tend to be
somewhat impulsive, so it would be
appropriate to push for the close
earlier than with....

“Mr. or Ms. Muzak™: This is a
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SUCCESS STORIES FROM THE RAB

Blimpie Blocks Subway

SITUATION: Blimpie Subs & Salads was established in New Jersey
by Tony Conza in 1964. While the franchise operation primarily uses
couponing as its promotional tool, Duffy Marketing, the advertising
agency handling promotion for Blimpie in the Nashville area, wanted
to supplement that effort with radio. The primary competitor for Blimp-
ie’s is Subway.

OBJECTIVE: Increase lunch-time traffic and sales.

CAMPAIGN: Dutfy Marketing recruited six radio stations to assist in
pumping up Blimpie's sales. Each of the stations provided unigue as-
sistance based on their various formats and promotional abilities. For
example, WZPC {Power Country) provided Blimpie with exposure in the
afternoons with the “WZPC-Power Country Five O'clock Whistle” a hu-
morous twist on the afternoon drive show. Additionally, five of the sta-
tions performed remote broadcasts at various Blimpie’s locations.

RESULTS: Blimpie Subs & Salads has grown from three stores in mid-
die Nashville to 18 stores! Duffy Marketing was named “Co-op Agen-
cy of the Year” for 1997 by Blimpie International. L.ocal Blimpie franchi-
sees are very excited about the exposure they've received on radio!

——— RABTOOLBOK—

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Twenty-one percent of fast-food-users listed their occupations among
the technical, sales; and administrative support job categories. From
6am to 6pm, fast-food users spend 47% of their total media time with
radio. They spend 9% of the time with newspaper.

RAB’S INSTANT BACKGROUND COLLECTION —

FAST FOOD CONSUMER ATTITUDES AND HABITS:

A late-1997 survey by the National Restaurant Association determined
that 65% of consumers feel that fast food meets or exceeds their ex-
pectations in terms of value received for price paid; 57% of the time
when consumers order carryout, they are pressed for time or do not
have the energy to prepare a meal themselves; and 40% of consum-
ers feel cooking at home is a hassle (Supermarket News, January 20,
1997). Today, just 55% of dinners include one homemade dish, com-
pared to 64% 10 years ago. The average number of times Americans
eat out has increased to 4.1 occasions weekly (NPD Group/National
Restaurant Association/USA Today, January 22, 1997).

RAB CATEGORY FILES

“Everything we put into our sandwiches is held to the highest standards.
The Blimpie credo applies to our menu offerings, our franchisees, sub-
franchisors, master licensees, our vendors, and our business asseciates.
Blimpie settles for nothing short of excelflence” (Blimpie press release)

For more information, call RAB’s Member Service HelpLine at (800)
232-3131, or log on to RadioLink at www.rab.com.

more introverted individual who pre-
fers being in the background and not
highly visible to others. This person
is more likely to be a deliberate
thinker, taking longer pauses while
talking to think about what he or she
is about to say. Deliberation will ap-
ply to the decision-making process
as well, so be prepared to do some
nurturing before you can expect to
close. And never drop in unan-
nounced for a visit: The introvert dis-
likes unexpected interruptions and
generally needs to be well organized
and prepared for meetings.

“Looking Toward Tomorrow’:
Unfortunately, this term is not
meant in a visionary sense, but rath-
er 1o describe a habitual procrasti-
nator. This person finds it nearly
impossible to make a decision and
will gladly put off until tomorrow
any situation that does not demand
an answer today. This is a bad.
lime-consuming prospect against
whom, depending on a number of
variables. it might not be worth ex-
pending a lot of time and effort.

Of course, there are many more
categories of individuals than just the
ones listed above. And. for that mat-

ter, many individuals overiap one or
more categories.

A much more in-depth under-
standing of the psychology of
selling can be obtained from the
Myers-Briggs Type
(MBTI) study. The Myers-Briggs
study was conducted over a 30-
year period beginning in the early
1940s. It does an excellent. not to
mention fascinating, job of defin-
ing psychological types. MBTI is
extremely applicable to personali-
ty selling, in that it helps us better
understand how customers per-
ceive. interpret and respond to in-
formation. More detail en Myers-
Briggs can be obtained from local
libraries and via the Internet.

Understanding personality selling,
and taking it beyond the “How are
the kids?” type of conversation. is a
skill worth mastering. It can lead to
a category of your own: *“The Super-
star Salesperson.”

Indicator

Stewart Yaguda is president
of Radio 2000, interep’s new-

business development initiative. !
i
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FRANK MINIACI

Titanic Marketers Brand
‘New’ Atlanta CHR

' R&R Convention 98 panel creates a buzz with a
fictitious format flip

R&R Convention *98 was a huge success in part because of
the amazing lineup of talent and attendees who watched, listened
to, and participated with some of the brightest minds in our in-
dustry. One event that embodied this was the “Titanic Marketing
— Launch A Radio Station Without Sinking The Brand” session
that took place June 12, which I'll revisit in this first of a two-part

S.W.0.T. TEAM — Brainstorming the fictitious fiip are (I-r) IQ Television President Tony Quin, consultant Bill Tanner,
Jacor VP/Marketing Nick Miller, KXTA-AM and KIIS-FM/Los Angeles Marketing Dir. Von Freeman, Chancellor VP/
Marketing Bev Tilden, Chancellor VP/Programming Steve Rivers, and R&R Radio Editor Frank Miniaci.

trious panel took over. Here are their
thoughts:

&

series.

The focus of the session was mar-
keting aradio station’s fictitious for-
mat flip. Ironically, the station
— Jacor News/Talker
WGST-FM/Atlanta —
has been the source of
a rumored flip to the
very format that
was selected: CHR/ ~
Rhythmic. '

A hook tape was
done to present the
sound of the “new sta-
tion,” artwork was drawn up for
three possible monikers, and veter-
an programmer/positioning special-
ist/voice-over god Mark Driscoll
was present with a producer and
keyboard to do live liners.

The people who made up the
“Dream Team” — or, as Chancellor
Media calls it, the S.W.O.T.
(Strengths, Weaknesses, Opportuni-
ties, and Threats) Team — were:

* Chancellor VP/Marketing Bev
Tilden, whose role in our demon-
stration would be to cover the
“event” of the launch for all of At-
lanta — the audience and advertis-
ing community.

* IQ Television President Tony
Quin, who was to handle the mass-
media aspect of getting the message
out on a broad scale.

* Chancellor VP/Programming
Steve Rivers, who was responsible
for carrying out every aspect of the
programming and musical presen-
tation of the station.

* Consultant Bill Tanner, who
would provide the outside consult-
ant’s viewpoint of music strategy

@

You've found the
format. Step one is
identifying the hole,

if there is one.
Sometimes there isn’t
one, and you have to
punch your way
through.
—Steve Rivers

33

and research and integrate it with a
sound marketing strategy.
» Jacor VP/Marketing
Nick Miller, who would
pull all of the pieces to-
gether and guide the
launch in the matrix
of the Jacor market
cluster.
* KXTA-AM
and KIIS-FM/Los
Angeles Marketing Di-
rector (and R&R 1998 In-
dustry Achievement Award winner
for Promotion/Marketing Director of
the Year) Von Freeman, who would
get the buzz going at the local level
and infiltrate the streets by getting the
brand immediately noticed.

The Launch

Driscoll got things rolling with a
very entertaining production for our
test market of Atlanta. Here’s a snip-
pet from the prerecorded opening:

“Dream Team objective: a new ra-
dio station, a new format. Market. At-
lanta. Station currently calls itself
WGST. Format search and target-
marketing strategy conclusion: CHR/
Rhythmic. You can move to it ... get
noticed fast, have instant impact. Af-
ter all the research and advertising
have been decided, now what goes
on the air should create the total sum
of theater of the mind....”

As many concluded, the last time
Atlanta saw this type of radio sta-
tion was during the days of WAPW
(Power 99), now Alternative 99X,
and former CHR/WGCZ (793),
now Classic Rock.

Three possible names were se-
lected for the new station — “Wild
105.7. “105.7, The Pulse.” and
*105.7. The Max” — with artwork
provided by the advertising agency
that did the Old Navy stores’ ads.
The music-hook tape was provided
by R&R Charts & Music Manager
Anthony Acampora. Driscoll pro-
ceeded to do live liners for each
name. and the artwork was visible
so the audience could vote on which
name they preferred.

Strategy Of A Launch

There obviously is more to sign-
ing on a great radio station than hav-
ing a slick presentation, a launch
party, fancy artwork, and music
packaging. That's where our illus-

P

* Rivers on strategy: “You’'ve
found the format. Step one is identi-
fying the hole, if there is one. Some-
times there isn’t one, and you have
to punch your way through. In this
case, it’s pretty wide open down in
Atlanta. The next step is to decide
on the targeting of the radio station.
Considering the competition will be
directed at WSTR (Star 94), which
is more of a 25-34-based station, it
would make sense to go with young-
er demos. I think I would do a 15-
20-year-old-targeted radio station.”

* Tanner: “I agree exactly. You’ve
got to identify the specific core as
directly as targeting an 18-year-old
who enjoys pop music and certain
rhythmic crossover records. You
zero in on that person and decide
what the parameters are on an audi-
torium test. You then determine how
you are going to do your music and
implement a callout system [in-
house or from an outside company].
Think about what specifically you
want the format to deliver; the con-

sultant helps you do that.”

* Miller talked about the market:
“Because of the makeup of our At-
lanta properties — a Talk station, a
Rock station, and an AC station —
I"'m not so sure the cross-promotion
opportunities are as clear as they
might be in some other situations.
can see that WGST-AM could play
a role in bringing awareness to the
parents of a lot of these kids. At
some point, you're going to want the
renegade position to come through.

*“The one thing I do observe from
the corporate position is that some-
times we are the ones doing the
second-guessing. I wouldn’t talk so
much about demo. [ would try to see
the needs of the market and promo-
tional needs of all the other players,
and, since there is going to be demo
overlap in any market, I would be
sure it will fulfill a distinct need in
the marketplace. Your chances for
success are greatly increased from
that standpoint. There sometimes
isn’t an obvious hole; from that per-
spective, you can always find a hole
if you have to.”

+ Tilden on market presentation:

i =aaaarieanrachahietor-com=——

You might want to think of what’s hot for
this summer. The premiere of the movie
Armageddon can create opportunities.
The station might do a ‘First Concert After
Armageddon,’ or some creative idea like that.
—Bev Tilden

“You really want to let the station
develop first and get situated on the
air. There needs to be some street
and mass-appeal advertising at first.
The station needs to develop some
character and personality. Then it’s
all about timing and what’s hip and
what’s hot. If you look at WKTU/
New York, we used Studio 54,
which made a lot of sense with the
positioning of that station — it was
very timely.

“You might want to think of
what’s hot for this summer. The pre-
miere of the movie Armageddon can
create opportunities. The
station might do a ‘First
Concert After Armaged-
don,” or some creative
idea like that. You need a
fun twist or something
that will cut through and
make people talk about your event.”

* Freeman on getting things going
on the streets: “I like listening to the
music hook tape. I start to tap my
feet while thinking of all the research
and decide, ‘What kind
of person would this
radio station be?’
When I hear the mu-
sic, [ hear an upbeat,
positive type of per-
son. So. if I were
hanging out at a party, I would think
of what that person would be like.
The first thing that comes to mind is
that the station is, like WKTU, a ‘par-
ty.” I think of signature events while
looking at the logos and hearing
Mark Driscoll announce ‘The Pulse.
There are fun things you can do to
kick off that station. Billboards could
say. ‘Are you alive, Atlanta? Check
your Pulse.” Maybe have nurses at
all the supermarkets, checking every-
one’s pulse for free ... just to get that
initial buzz going on the street. not
for you to slap people across the face
with it.

“You must think about being in-
teresting. The station needs to be

)

more interesting than my competi-
tors. How do I do that? By getting
crazy on the streets. If you are going
to be *Wild 105.7, you need to have
wild vans and wild people on your
street team, your billboards, yourTV
—everything needs to be wild. If you
are going to be ‘The Pulse,” you need
to ‘check your pulse’; “The Max” has
all kinds of giveaway possibilities. I
like to form a creative think tank of
the most creative people I can get
with and start kicking ideas around
the room. Don’t criticize anyone's
ideas, just think of the wildest things
you can come up with. Sit on it for a
couple of days, then come back and
make it happen.”

* Quin gave the mass media view-
point: “I think you have to be care-
ful with this demo, because if you
strike the wrong chord, they won’t
believe you. You have to go out and
capture their imaginations. It has to
be just the right note, because the
audience is very sensitive to style
and trends; they are the trendsetters

Eventually the station
will want to go af-
ter adults 25-34, so
you have to be
sensitive to build-
ing a brand image
that’s not going to
make it a problem to expand upward
into that demo. Eventually you want
to be able to make money there.”

Next week: The panel gives the
station a name and further discuss -
es how the station’s branding re
lates to branding any radio station
in any given market.

TALK BACK TD R&R!

e encourage your feedback
Ityou have comments regard-
ing this column or would like to see
your work here, contact Frank Mini-
aci directly at (310) 788-1650 or by
| e-mail atminiaci @ rronline.com.
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THE X-FILES (Elektra/EEG)

Single: Walking After You/Foo Fighters (Elektra/Roswell/Capitol)
Other Featured Artists: Cure,Tonic, Sarah McLachlan

MULAN (Walt Disney)

Singles: True To Your Heart/98 Degrees & Stevie Wonder
Reflection/Christina Aguilera

CAN’T HARDLY WAIT (Elektra/EEG)

Singles: Hit’Em Wit Da Hee/Missy “Misdemeanor” Elliott
| Can't Get Enough Of You Baby/Smash Mouth
Other Featured Artists: Third Eye Blind, Blink 182, Busta Rhymes

HOPE FLOATS (Capitol)

Singles: Chances Are/Bob Seger & Martina McBride
To Make You Feel My Love/Garth Brooks
Other Featured Artists. Rolling Stones, Mavericks, Deana Carter

GODZILLA (Sony Music Soundtrax)
Singles: Heroes/Wallflowers (Epic)

Come With Me/Puff Daddy #/Jimmy Page
Other Featured Artists: Jamiroquai, Ben Folds Five, Days Of The New

THE HORSE WHISPERER (MCA/Nashville)

Single: A Soft Place To Fall/Allison Moorer

Other Featured Artists: Dwight Yoakam, Mavericks, George Strait
| GOT THE HOOK-UP (No Limit Priority)

Single: | Got The Hook-Up/Master P f/Sons Of Funk
Other Featured Artists: Mack 10, Mystikal & Mia-X

BULWORTH (Interscope)

Singles: Zoom/Dr. Dre & L.L. Cool J {Aftermath/Interscope)

Ghetto Supastar ..

/Pras Michel

Other Featured Artists: RZA, Public Enemy, Mack 10 & ice Cube

Iris/Goo Goo Dolls

CITY OF ANGELS (Warner Sunset/Reprise)
Singles: Uninvited/Alanis Morissette

Other Featured Artists: U2, Paula Cole, John Lee Hooker

WOO (Sony Music Soundtrax/Epic)

Single: Nobody Does It Better/Nate Dogg f/Warren G
Other Featured Artists: Brownstone, M.C. Lyte f/N. Gilbert, Lost Boyz

COMING

DR. DOLITTLE (Atlantic)
Singles: Woof Woof/69 Boyz

Are You That Sombody?/Aaliyah
In Your World/Speed Knot Mobsters

That's Why | Lie/Ray-J

Other Featured Artists: Jody Watley, Ginuwine

ARMAGEDDON

Single: 1 Don't Want To Miss A Thing/Aerosmith (Columbia)

BASEKETBALL

Single: Take On Me/Reel Blg Fish (Molo Records)

'MUSIC & MOVIES cvBERSPACE

Hot, new music-related
World Wide Web sites, cool
cyberchats, and other points
of interest along the informa-
tion superhighway.

On The Web

Fastball, chat, Friday (6/
26) at 7pm ET/4pm PT
{www.sonicnet.com,
chat.yahoo.com).

Brother Cane, concert,
Friday at 7:45pm ET/4:45pm
PT (www.rollingstone.com).

o

Milwaukee Summerfest '98
cybercast, Friday through July
2 (www.LiveConcerts.com).

Metallica, chat, Saturday
(6/27) at 7pm ET/4pm PT
{(www.sonicnet.com,
chat.yahoo.com).

Warped Tour cybercast,
Tuesday (6/30) at noon ET/
9am PT (www.sonicnet.com).

MUSIG nnrssoax

Ra

MONDAY, JULY &

1964/ The Beatles’ first film, A Hard Day’s
Night, premieres in London.

© 1965/ Jefferson Airplane is established in

San Francisco.

- 1971/Louis Armstrong dies.

1973/ Queen release their first single,
“Keep Yourself Alive.”

1979/ Composer/ producer Van McCoy,
38, dies of heart failure.

1995/ Det Leppard’s Rick Allen is arrest-
ed in Los Angeles for spousal
abuse.

~ Born: Bill Haley 1925

Releases: Bad Company's Bad Company 1974

TUESDAY, JULY 7

1968/ The Yardbirds disband, prompting
Jimmy Page to assemble Led Zeppe-
lin.

1986/ HBO hosts a *60s revival concert at
the Fillmore West, featuring Joan
Baez, Joe Cocker, Donovan, and
Santana.

1987/U2’s tour bus is destroyed by a
bomb blast in Belgium.

. 1995/ In Chicago, the Grateful Dead perform

o

their last show with Jerry Garcia.

- Born: Ringo Starr 1940

Releases: the Platters’ “My Prayer” 1956,
Wing’s “Live And Let Die” 1973

WEDNESDAY, JULY 8

1969/ Marianne Faithfull becomes coma-

tose following a suicide attempt.

Madonna risks overure.

1985/ Playboy and Penthouse compete for
nude photographs of Madenna.

1988/ Chico DeBarge is prosecuted for
cocaine distribution in Michigan.

1992/ Garth Brooks and wife Sandy be-
come parents to daughter Taylor
Mayne Pearl.

Born: Andy Fletcher (Depeche Mode)
1961, Beck 1970

Releases: Exile's “Kiss You All Over” 1978

THURSDAY, JULY 9

1956/ Dick Clark hosts American Band-
stand for the first time.

1972/1n France, Paul McCartney launch-
es his first tour with Wings.

1977/Elvis Costello quits his day job to
form his own band.

1992/ Mick Jagger becomes a grandfather.

Born: the late Bon Scott (AC/ DC) 1946,
Marc Almond (Soft Cell), Jim Kerr
(Simple Minds) 1959, Courtney
Love 1965

Releases: Rolling Stones’ “Mother’s Lit-
tle Helper” 1966, Fieetwood Mac's
“Don’t Stop” 1977

FRIDAY, JULY 10

1954/ Elvis Presley receives his first ra-
dio airplay with “That's All Right,
Mama.”

1968/ Cream disband.

1975/ After 10 days of marriage, Cher files
for divorce from Gregg Allman.

1979/ Chuck Berry receives a four-month
prison sentence for tax evasion.

1983/ The Smiths sign with Rough Trade
Records.

1989/KR0OQ/ L.A. programming guru
Rick Carroll, 42, dies of complica-
tions from pneumonia.

1995/ TLC file for bankruptcy.

Born: Arlo Guthrie 1947, Ronnie James
Dio 1949, Neil Tennant (Pet Shop
Boys/ Electronic) 1954

Releases: Martha & The Vandellas’ -
“Heatwave” 1963, Wilson Pickett's
“In The Midnight Hour,” Sonny &
Cher’s “I Got You Babe” 1965,
Three Dog Night's “Liar” 1971

SATURDAY, JULY 11

1959/ Joan Baez records for the first time.

1979/ Neil Young’s concert film, Rust
Never Sleeps, premieres. :

1965/Blind Melon singer Shannon
Hoon and girlfriend Lisa Crouse
become parents to daughter
Nico Blue.

Born: Jeff Hanna (Nitty Gritty Dirt Band)
1947, Peter Murphy and Suzanne
Vega 1957, Richie Sambora (Bon
Jovi) 1960

Releases: Supremes’ “Where Did Our
Love Go” 1964, David Bowie's
“Space Oddity” 1969, the Who's
“Summertime Blues” 1970

SUNDAY, JULY 12

1954/ Elvis Presley signs his first record
contract with Sun Records.

1962/In London, the Rolling Stones per- :
form for the first time.

1969/ In New York, Blind Faith perform
in the U.S. for the first time.

1985/ Boy George is arrested for heroin
possession in London.

1991/ Ice Cube makes his acting debut in
the film Boyz N’ The Hood.

1996/ Smashing Pumpkins touring key- i
boardist Jonathan Melvoin is found
dead of a heroin overdose; drum- *
mer Jimmy Chamberlin is arrested :
for drug possession and immediate-
ly dismissed from the group.

Born: Christine McVie 1943, the late Eric
Carr (Kiss) 1950

— Mark Solovicos

%

*ZINE}-
Lok Who's On The ‘I List!

Entertainment Weekly pre-
sents its second annual “It

List,” spotlighting the pacesetters,
trendsetters, and risk-takers.
Among the recording artists mak-
ing the grade are Lauryn Hill &
Wyclef Jean (“The ATeam”), Bil-
ly Corgan (“Master impression-
ist”), Madonna (“The Not-So-
Little Mermaid”), Ben Folds
(*Piano Man”), Propellerheads
(“Electronica’s Secret Agents”),
and Mark Mothersbaugh (“Tunes
For "Toons”)

Sex, Lies & Videos!

Whitney Houston and Bobby
Brown are calling it quits, accord-
ing to the Globe, which blames
Brown’s ongoing philandering for
the breakup. Meanwhile, the Star
maintains Houston’s leaving her
bad boy because of the kinky vid
eotapes he talked her into making
The National Enquirer says Hous-
ton is terrified the desperate-for-
money Brown will sell the tapes for
fast cash

Fashion Sense

“I'm definitely into following the
trends of fashion, knowing full well
that I'm going to be derailed in
three months. | look forward to two
years from now. I'm going to look
at some picture of myself and say,
‘t can’t believe | looked so cool. Or
stupid" — Girls Against Boys’
keyboardist Eli Janney (GQ).

“Considering the amount of gay
dollars spent at the store, pulling
that ad seems like a terribly ho-
mophobic reaction to something
so innocent” — a source regard-
ing Saks Fifth Avenue’s last-
minute decision to pull a billboard
of RuPaul, who is clad in a gold-
lamé cowboy outfit (New York)

"Il be good, I'll stay dressed.
I'll get Miami out of this mess”
(sung to the tune of Madonna’s
*Like AVirgin”) — Y-100/Miami’s
campaign song to get the Materi-
al Girl elected mayor of the city
(Newsweek, Star).

Open & Honest

“I'm so embarrassed by some
of my earliest songwriting that |
can't even tell you. | mean, right
now it may seem to you that I'm
too much of an egomaniac to tell
you how bad it is, but it's so bad

that if 1 actually told you, you'd wish
{hadn’t” —
humble on his songwriting ability
(Spin).

Bitter & Disgusted

The wife and family of former
Oak Ridge Boys singer Steve
Sanders are insisting that the
band take some of the blame for

Dave Matthews stays

his suicide, claiming they should
have given him more of a chance
instead of just kicking him out of
the band (Star, Globe)

A Smart Move

Before entering the slanimer to
serve a six-month sentence for
beating his wife, Pamela Lee,
Tommy Lee took weeks of box-
ing lessons from fitness guru Bil-
ly Blanks (National Enquirer)

*Snooty Shania: I'm sick of
America ... so I'm going to build
a hideaway in Switzerland,” says
the headline in Star. In fact, the
‘zine says that Shania Twain
has told insiders the reason she
wants out is because she’s “tired
of being bothered” by her ador-
ing fans,

The Real Story

‘He’s hardcore, but | think he’s
actually more of an actor” — Tay-
lor Hanson of Hanson gets the
handle on Marilyn Manson (TV
Guide)

“People that know me know that
I'm a real person. That Fm not
caught up in the hype, which
99.9% of the people in this busi-
ness are” — Mariah Carey gets
real (Trace),

‘I don’t get up in the morning
saying,‘Good morning, icon.’ Bar-
bara [Bach] never calls me an
icon, and certainly my kids don’t”
— Ringo Starr keeps a level head
about his status in the music world
(Rolling Stone)

The Up Side

“When | did ‘Let Love Rule, ev-
eryone said what a naive piece of
shit | was. Journalists wouid ask,
‘Don’'t you feel funny singing about
that?’ and | was like._ If | were sit-
ting here singing about the devil and
raping children, then it'd be okay?
God forbid you sing about love. It’s
a lost concept” — Lenny Kravitz
defends happiness (/nterview)

Each week RER sneaks a paek through the nation’s constemer
magazines tr search of everything from the sublime fo thea rigicu-
laus in music naws. R&R has nof verified any of thase reports.

o amoricanradiohictaoryy com
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MUSIC TELEVISION®
69.7 million households
Ken Benson,
VP/Music Programming

MUSIC FIRST
50.8 million households
Wayne isaak, Sr. VPMusic & Talent Relations

| ADDS |

[ADDS | |

BARENAKED LADIES One Week {Reprise)
ERIC CLAPTDN Pilgrim (Repnse)

CHICD DEBARGE No Guarantee (Kedar/Universal)

| EXCLUSIVE

BEASTIE BOYS Intergalactic (Grand RoyalCapitof)

| HEAVY ]

AEROGSMITH | Don't Want To Miss A Thing (Cotumbia)

-

BIG PUNISHER 1/JOE Still Not A Player (Loud)
BRANDY & MONICA The Boy Is Mine (Atlantic)
FASTBALL The Way (Hollywood)

600 GOO DOLLS Iris (Warner Sunset/Reprise)
K-CI & JDJO All My Life (MCA)

MATCHBOX 20 Real World (Lava/Atiantic)

NEXT Too Close (Arista)

PRAS MICHEL... Ghetto Supastar... (fnterscope)
PUFF OADDY 1/JIMMY PAGE Come With Me (Epic)
SEMISONIC Closing Time (MCA)

WILL SMITH Just The Two Of Us (Columbia)
SPARKLE Be Careful (Rock Land/Interscope)
SHANIA TWAIN You're Still The One (Mercury)

USHER My Way (Laface/Arista)

|STRESS |

BARENAKED LADIES One Week (Repnise)

EVE 6 Inside Out (RCA)

HARVEY DANGER Fiagpole Sitta { Siash/Lcndon/isiand)
JANET Go Deep (Virgin)

MADONNA Ray Of Light (Maverick/W8)

MASTER P Thinkin’ 'Bout U (No Limit/Prierity)

BRIAN MCKNIGHT Anytime (Motown)

METALLICAFuel (Elektra/EEG)

MYA 1/SISQO It's All About Me (University/interscope)
RAMMSTEIN Du Hast (Siash,London/island)

SMASHING PUMPKINS Ava Adore (Virgin;

BARENAKED LADIES One Week (Reprise)

NEW PDWER GENERATIDN The One (New Power Soul)
SMASH MOUTH Can't Get Enough Of You Baby (Elaktra/EEG)
BRIAN WILSDN Your Imagination (Giant/WB)

| XL

CELINE DIDN To Love You More (550 Music)
GDD GDD DDLLS ris (Warner Sunset/Reprise)
NATALIE IMBRUGLIA Torn (RCA)

MARCY PLAYGROUND Sex And Candy (Capitol)
SHANIA TWAIN You're Still The One {Mercury)

| LARGE

MARIAH CAREY My All (Columbia)

GLORIA ESTEFAN Heaven's What | Feel (£pic)
FASTBALL The Way (Hollywood)

MADONNA Ray Of Light (Maverick/W8)

MATCHBOX 20 Real World (Lava/Atiantic)-

SARAH MCLACHLAN Adia (Arista)

NATALIE MERCHANT Kind & Generous (Elektra/EEG)
BONNIE RAITT One Belief Away (Capitol)

ROD STEWART QOoh La La { Warner Bros.)

| MEDIUM

B-52'S Debbie (Reprise)

BARENAKED LADIES One Week (Reprise)

CASH w/NELSON Folsom Prison Biues {American/Columbia)
CHERRY POPPIN' DADDIES Zoot Suit Riot (Mojo/Universal)
ARETHA FRANKLIN Here We Go Again {Arista)

GREEN DAY Time Of Your Life... {(Reprise)

EDWIN MCCAIN I'il Be { Atfantic)

BILLIE MYERS Tell Me (Universal)

SEMISONIC Closing Time (MCA)

VONDA SHEPARD Searchin’ My Soul (550 Music)

| CUSTOM X

JON B. They Don't Know (Yab Yum/550 Music)
BABYFACE & DES'REE Fire (Yab Yurm/550 Music)
BRANDY & MONICA The Boy Is Mine {Atfantic)

GARTH BROGKS To iake You Fee! My Love (Capiiolj
ERIC CLAPTDN Pilgrim (Reprise)

ALANA DAVIS Crazy (Elektra/FEG)

EVERCLEAR { Will Buy You A New Life (Capitol)

JDHN FOGERTY Premonition (Reprise)

FO0 FIGHTERS Walking After You (Elektra/Roswell/Capitol)
JANET Go Deep (Virgin)

K-CI & JOJO All My Life (MCA)

LISA LOEB Let's Forget About It (Geffen)

BRIAN MCKNIGHT Anytime (Mercury)

NEW POWER GENERATION The One (New Power Soul)
98 OEGREES & STEVIE WDNDER True To Your.../Watt Disney)
SAVAGE GARDEN To The Moon And Back (Columbia)
SMASHING PUMPKINS Ava Adore (Virgin)

SMASH MDUTH Can't Get Enough Of You Baby (Elektra/FEG)
SPARKLE Be Careful {Rock Land/Interscope)

RINGO STARR La De Da (Mercury)

TONY RICH PROJECT Silly Man (Laface/Anista)

BRIAN WILSON Your Imagination (GiantWB)

Video airplay from June 29-July 5.

TOP TEN SHOWS
JUNE 15-21

Total Audience
: (98 million households)

Dateline NBC (Tuesday)

Seinfeld

Just Shoot Me

Primetime Live

ER

Dateline NBC (Monday)
7 60 Minutes

(tie) 20/20 (Friday)

{tie) 20/20 (Monday)

10 Touched By An Angel

D 0 KW -

Adults 18-34

Seinfeld

Just Shoot Me

Friends

ER

Veronica’s Closet

King Of The Hill
Simpsons

The X-Files

Dateline NBC (Monday)
10 Dateline NBC (Tuesday)
. (tie) Suddenly Susan

L S S T U A WA

W B N O A WN -

Source: Nielsen Media Research

coming NexT WEEK

All show times are ET/PT unless

El
H
3

for CT. Check listings for showings
in the Mountain time zone. All list-
ings subjectto change.

Tube Tops

: Catch Phil Collins In Concert
From Paris, taped in 1997 and de-
buting on pay-per-view (Saturday, 6/
27, check local listings).

Friday, 6/26

¢ Brian Setzer Orchestra, The
Tonight Show With Jay Leno (NBC,
check local listings).

* Girls Against Boys, Late Night
With Conan O'Brien (NBC, check
local listings).

Saturday, 6/27

* Hanson perform on VH1's Sto-
rytellers (8pm).

¢ Judy Collins appears on A
Town Has Turned To Dust, a made-
for-cable movie airing on the Sci-Fi
Channel (9pm ET/6pm PT).

* Travis Tritt and Wade Hayes
perform on PBS’ Austin City Limits
(check local listings).

» Beck, Cibo Matto, and the Re-
freshments perform on PBS’ On
Tour (check local listings).

Sunday, 6/28

* Ringo Starr, Storytellers (VH1,
7pm).

Monday, 6/29

« Billy Bragg &Wilco, Late Show
With David Letterman (CBS, check
local listings).

Tuesday, 6/30

¢ Marty Stuart and Chely Wright
perform on The Oak Ridge Boys
Live From Las Vegas (TNN, 8pm
ET/5pm PT).

* Trace Adkins, Clint Black,
Michael Peterson, Collin Raye,
and Kevin Sharp join various song-
writers at Nashville’s Wildhorse Sa-
loon forTNN's Celebrating The Hit-
makers.

__* Lucinda Williams, David Let-
terman.

Wednesday, 7/1

* Wynton Marsalis performs on
PBS’ Live From Lincoln Center
(check local listings).

* Mila Mason and Kevin Sharp,
Prime Time Country (TNN, 9pm ET/
6pm PT).

* Stevie Wonder, Paul Simon,
and the Dixie Hummingbirds, Dav-
id Letterman.

Thursday, 7/2

* Spice Girls, David Letterman.

R
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| ACTIVE |

AALIYAH Are You That Somebody? (Atlartic)
JON B. They Don't Know { Yab Yum/550 Music)
MARIAH CAREY My All (Columbia)
CHERRY POPPIN’ DADDIES Zoot Suit Riot (Mojo Universal)
ERIC CLAPTON Pilgrim (Reprise)
CHICO DEBARGE No Guarantee (Kedar/Uriversal)
DEF SQUAD Full Cooperation (Def Jam/Mercury}
FOD FIGHTERS Walking After You (Roswel/Capitol)
FUEL Shimmer (550 Music)
BRIAN MCKNIGHT The Only One For Me (Motown)

| SARAH MCLACHLAN Adia (Arista)
NATALIE MERCHANT Kind & Generous (Elektra/EEG)
NICOLE Make It Hot (FastWest/EEG)
QUEEN LATIFAH Bananas (Motown)

WALLFLOWERS Heroes (£pic)

Video airplay from June 29-July 5.

J 36 million households
) ‘ Lydia Cole,

[\ VRN vP/usic Programming
| Video Playlist |

BRANGCY & MONICA The Boy (s Mine (Atfantic)

USHER My Way (LaFace/Arista)

PRAS MICHEL... Ghetto Supastar... (Interscaope)
MARIAH CAREY My All (Cofumbia)

XSCAPE The Arms Of The One... (So So Def/Columbia}
WILL SMITH Just The Two Of Us (Columbia)

SPARKLE Be Careful (Rock Land/interscope)

BIG PUN{SHER {/JOE Still Not A Player (Loud)

BEENIE MANWho Am | (2 Hard/VP)

MYA1/SISQO. .. It's All About Me (University/Interscope)

Video playlist for week ending June 26.
|  RapCityTop10 |

EIGHTBALL Pure Uncut {Suave House/Universal)
GOODIE MOB Black Ice. . (LaFace/Arista)

BEENIE MANWho Am | (2 Hard/\VP}

JOHN FORTE Ninety .. (Refugee Camp/Ruffhouse/Colurnbia)
DEF SQUAD Full Cooperation (Def Jam/Mercury)

BIG PUNISHER Twinz (Loud)

BLACK EYED... Joints And Jams (Interscope)

BIG PUNISHER f/JOEStill Not A Player (Loud)

KING T Got it Locked (Aftermath/interscope)

SUNZ OF MAN Shining Star (Threat/fied Ant)

Video playlist for week ending June 26.

T H E
21 miffion househalds
Peter Cohen,
VP/Programming
MUSIC TELEVISION

YOU CONTROL..

| National Top 20 |

AALIYAH Are You That Somebody? (Atlantic)
BRANOY & MONICA The Boy Is Mine {Atiantic}
BACKSTREET BOYS I'll Never Break Your Heart {Jive)
FIVE When The Lights Go Out (Arista}

USHER My Way (L aFace/Arista)

QUEEN LATIFAH Bananas (Motown)

PRAS MICHEL...- Ghetto Supastar... {interscope)
BRIAN MCKNIGHT The Only One For Me (Motown)
SARAH MCLACHLAN Adia (Arista)

MASTER P Thinkin' 'Bout You (No Limit/Priority)
SPARKLE Be Careful {Rock Land/Interscope)

MO THUGS FAMILY All Good (Refativity)

WILL SMITH Just The Two Of Us (Columbia)

SPICE GIRLS Stop (Virgin)

LIMP BIZKIT Sour (Fiip/interscope)

PUFF DADDY 1/JIMMY PAGE Come With Me (Epic)
UNWRITTEN LAW California Sky (/nterscope)

69 BOYS Woof Woot (Atlantic)

BOYZ 1l MEN Doing Just Fine (Motown)
MYA1/SISQO. .. (s All About Me (Unwversity/interscope)

Most requested from the week ending June 21

PSRLISTAR.

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 GEORGE STRAIT $1830.5
2 GARTH BROOKS $1286.1
3 ERIC CLAPTON $867.0
4 DAVE MATTHEWS BAND $507.2
5 YANNI $372.4
6 PAGE/PLANT $366.3
7 ANDRE RIEU $203.4
8 LYNYRD SKYNYRD $179.3

9 LEANN RIMES/BRYAN WHITE  $178.2
10 BROOKS & DUNN $167.3
11 RADIOHEAD $151.8
12 BONNIE RAITT $126.1
13 SARAH MCLACHLAN $125.6
14 CLINT BLACK $118.2
15 HARRY CONNICK JR. $103.8

Among this week's new tours:

ATHENAEUM
FiXX
GLORITONE
GRAVITY KILLS
REEL BIG FiSH
“ROYAL SOUL REVIEW"
DAVID SANBORN
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800)
344-7383; California (209) 271-7900.
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JUNE 19-21

1 The X-Files $30.13
(Fox)"

2 Mulan $22.74
(Buena Vista)*

3 The Truman Show $12.41
(Paramount)

4 Six Days, Seven $10.70
Nights (Buena Vista)

5 A Perfect Murder $7.36
(WB)

6 Can’t Hardly Wait $3.82
(Sony)

7 Hope Floats $3.26
(Fox)

8 Godzilla $2.98
(Sony)

9 Deep Impact $2.68
(Paramount)

. 10. The Horse Whisperer $2.57

(BuenaVista)

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include Dr.
Dolittle, starring Eddie Murphy.
The film’'s Atlantic soundtrack
sports cuts by Montell Jordan f/
Shaunta (a remix of “Let’s Ride"),

Aaliyah (“Are You That Some-
body?”), Ginuwine (“Same Of
G"), Ray J. (“That's Why I Lie"),
Timbaland (“Da Funk”), All
Saints (the Timbaland remix of
“Lady Marmalade”), Changing
Faces f/lvan Matias (‘Do Little
Things”), Playa (“Your Dress”), 69
Boyz (“Woof Woof”), Dawn Rob-
inson (“Rocksteady”), Twista &
The Speed Knot Mobsters (“In
Your World"), Jody Watley (“Lov-
in’ You So”"), Robin S. f/Mary
Mary (“Dance”), Eddie Kane &
Deville f/DJ Toomp (“Push 'Em
Up"), and Sugarhill Gang (“Ain’t
Nothin’ But A Party”).

Also opening this week is Out
Of Sight, starring George Cloon-
ey and Jennifer Lopez. The film’s
Jersey/MCA soundtrack features
thelsley Brothers'|t's Your Thing”
and “Fight The Power (Pt. 2),”
Dean Martin’s “Ain’t That A Kick
In The Head,” Willie Bobo’s
“Spanish Grease,” Walter Wan-
derly’s “One Note Samba,” and
Mungo Santamaria’s “Watermel-
onMan”

Opening in limited release is
Smoke Signals, starring Irene Be-
dard. The film’s TVT soundtrack

contains DarWilliams’Road Bud-
dy,” along with songs by Ulali, Jim
Boyd, and Eaglebear Singers.

— R
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Marcus
Continued from Page 1

will have the opportunity. not the obliga-
tion. 1o purchase LIN, and there may be
an opportunity to purchase Capstar as
well”

Buying LIN would put Chancellor into
the television business for the first time.
However, the addition of television to
Chancellor’s portfolio would come as no
surprise. In an interview with R&R in
May, Marcus — who built three cable
companies before being chosen in April
1o take control of Chancellor following
Scott Ginsburg's hasty departure — said
Hicks. Muse’s involvement with LIN and
other TV acquisitions will likely help
Chancellor expand into the TV arena.

He said at the time that TV network
affiliates appeal most to his company. But
he also did not dismiss strong industry
speculation that a merger with Capstar was
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inthe cards. Afier Capstar had announced
plans for an initial public offering, he said,
“Capstar will do its IPO, and we’ll ad-
dress this at some other time.”

Perhaps that time has come. But on
Tuesday he made it clear to the financial
coramunity that Chancellor only makes
deals that make sound financial sense.

“He will only look at Capstar and LIN
if it works for Chancellor and Chancel-
lor's shareholders,” a source close to Mar-
cus told R&R on Tuesday. “Any deal has
1o meet a specific criteria. IU's got to be
accretive to Chancellor’s after-tax cash ‘
flow. For instance, look at the Martin
Media deal — and remember, they passed
on the Pulitizer deal.” he said, referring to
Hicks, Muse's eleventh-hour withdrawal
last month from negotiations with Puli-
tizer Publishing Co. to buy its five radio
and nine television stations. (In the end,
the 120-year-old Pulitzer said it will merge
with Hearst-Argyle Television in a stock
deal valued at $1.85 billion.)

During a telephone news conference
with reporiers on Monday (0 announce
the Martin deal. Chancellor Sr. VP/Stra-
tegic Development Rick Neuman said he
hoped Chancellor would soon be “one of
the leading media companies in the
world.” On Tuesday. Marcus echoed that
desire when he said, “I believe in the next
few years that Chancellor could be the
largest and most profitable radio compa-
ny in America. Stay tuned.”
e —

Lyric Street

Continued from Page 3 l

tail accounts, and our distributor. as well
as focus on synergistic opportunities with |
the other Disney companies.

“Kevin is a great team leader and has
done a fabulous job of assembling a great
field staff, as evidenced by the Lari White
launch, He will continue to be our day-
lo-day “go-to” guy.”

Turner remarked, "It continues to be a
thrill living on Lyric Street, being a cast
member, yada yada (oops — that’s Car-
son’s rap). But I must say that Kevin has
assembled an enthusiastic and profession-
al promotion team and orchestrated a suc-
cessful launch of Lari’s debut single. He
and his staff are the future of Lyric Street
Records.”

Turner joined Lyric Street in February,
after exiting RCA/Nashville, where he
had spent 14 years. Herring, who has pre-
viously worked in the promo departments
of Mercury/Nashville and River North
Nashville, joined Lyric Street in Novem-
ber '97. Both worked in Country radio
prior 1o moving to the record side of the
business: Turner programmed in Cincin-
nati and Little Rock, while Herring was
MD at WWWW/Detroit.

Guthrie

Continued from Page 3

match for me. L had a great run with Hub-
bard Broadcasting, and they gave me a
lot of opportunities to do a lot of the
things a GSM doesn’t actually do. This
will be the first opportunity to work with
a group of unbundled radio stations, and
their spin-off from Capstar will give us
an interesting situation.” Cox agreed (o
purchase WGBB, WBAB, WBLI, and
WHFM from Capstar Broadcasting Part-
ners for $48 million on March 27: the
DOJ forced Capstar to divest in the mar-
ket due to its high concentration of reve-
nues there.

Guthrie joined KSTP in 1995. Prior
to that, she served as GSM of WEMP-
AM, WEZW-FM & WMYX-FM/Mil- |
waukee-Racine and as GSM of
WLUM-FM/Milwaukee. Guthrie be-
gan her broadcasting career in tefevision,
and has been a weathercaster at such sta-
tions as WOL-TV/Ames-Des Moines.

Martin

Continued from Page 1

“Clear'y. we see this as a toehold invest-
ment in the outdoor business. We believe
strongly that outdoor is a very strong add-
on to radio when combined with a robust
radio platform.”

In April, when the former cable titan
was chosen to replace Scott Ginsburg at
Chancellor's helm, Marcus promised to
make the once pure-radio operation a
multimedia behemoth with eyes open o
any media business that could make share-
holders happy.

“This is the first of our building a mul-
timedia platform.” he noted. “Martin
Media represents an excellent financial
transaction with clear strategic benefits. Its
well-clustered portfolio of displays and
strong local management have generated
impressive year-over-year performance,
which we expect to continue. Coupled
with an attractive purchase price. the trans-
action is accretive 1o Chancellor immedi-
ately as well as on an ongoing basis."

But perhaps the most significant an-
gle in the Martin deal is that many of
Mantin's billboards are in such markets
as Piusburgh. Cincinnati, Los Angeles,
San Diego, Riverside-San Berardino,
and Washington, DC, where Chancel-
lor has radio strongholds. Martin, not-
ed Marcus, “is a company where we
have found significant overlaps with our
radio properties. It will give us an op-
portunity to leverage off of our very
strong radio base. We are buying a very
vibrant business, and it can be made
even more vibrant in the overlap areas.”
In fact, 42% of Martin’s revenues come
from markets “where we already have
a radio presence,” Marcus said.

And if that wasn’t good enough news,
another 20% of Martin’s cash flow
“‘comes from markets where [Chancellor
sister] Capstar Broadcasting has stations,”
Marcus added. He said he expects Martin
1o work out a billboard relationship with
Capstar stations in those markets.

For instance, Martin gets about $5.6
million of its annual revenues in the Hart-
ford market, where Capslar has a strong
presence. Chancellor Sr. VP/Strategic De-
velopment Rick Neuman said that in a
market situation such as that, “we will
probably sit down with Capstar and work
out some sort of an agreement.” He also
expects to share similar synergies with
Hicks, Muse, Tate & Furst-funded LIN

Tuggey

Continued from Page 3

Gorlick said. “Her attitude, energy, and
understanding of the industry make her
the perfect person to build the promo-
tion department around.”

Tuggey noted, “[DreamWorks _

Records senior executive] Bruce
[Tenenbaum], Mark, and I have always
worked to well together. We were able
to accomplish a lot in the past — at
Atlantic, Atco, and MCA — and [ think
we’ll be able to exceed those achieve-
ments at DreamWorks.”

Tuggey previously was Head/Top
40 Promotion at Interscope Records, a
post she accepted in 1996. Prior to that,
she was National Director/Top 40 Pro-
motion at MCA Records. She started
at MCA in 1991 as a regional West
Coast promotion executive. She had
been a local Los Angeles promo rep
for Atco between 1988-91 and held a
similar position at PolyGram between
1984-88. She began her music indus-
try career as an assistant in the artist
relations department at Atlantic
Records in 1979 and eventually was
elevated to promotion coordinator by
the time she left in 1984.
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Television “and achieve a win-win situa-
tion there.”

Although Chancellor “*will develop ad
packages that will be synergistic (o our
radio properties while being able to sig-
nificantly enhance the growth of Martin

Media,” Marcus made it clear that Chan- |

cellor’s core business will continue to be
radio broadcasting. *“We will continue to
expand our platform in the radio business
and to look for tuck-in acquisitions and
new builds.”

Up In Smoke?

Chancellor’s marriage to Martin is like-
ly to mean more bad news for the tobac-
co industry. About 9.25% for the outdoor
signs owned by Martin advertise tobacco
products, and much of it is concentrated
in Pittsburgh. Neuman said, “We can
wean away from lobacco very quickly.”
adding that Martin has a number of back-
up contracts from other advertisers and
that the company can “improve pricing
as they move tobacco off the boards. They
have prime boards and have not pushed
pricing as hard as they could.”

Chancellor also owns Katz Radio. the
advertising representation firm that brings
advertisers o the dial. And while Martin
has relied on direct sales from its regional
offices, those days appear numbered.
Marcus and Neuman made it clear they
expect Katz representatives 1o expand
Martin’s reach almost immediately. Neu-
man also said he hopes to have billboard
sales managers communicating with ra-
dio station sales managers to share infor-
mation and trade leads.

When asked why Chancellor opted to
pay cash for Martin rather that use its
stock in trade, Chancellor CF<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>