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‘Kiss’ You All Over G b T Clear Channel’s Border Run

After hitting a home run at Country radio with her song ‘ With its.recent acquisition of Western Europe’s fargest
“This Kiss,” Warner Bros. ' : outdoor advertising operation, -
artist Faith Hill —who =2 = 5 . . Clear Channel Communications ¢
performed the National vty e B R TR now has media interests in ‘

Anthem at this week’s Major = . almost every corner of the
League Baseball All-Star game ,‘ I globe. R&R’s Matt Spangler
— is making her way around talked to company Chairman
the bases at CHR, Hot AC, and ' \ Lowry Mays. his son Mark
AC. The song also takes a big (pictured), and other principals

~ | vault on R&R’s Callout TH[ INDUS]'R Y’§ N[ WSPA PER to geta snapshot af its

America survey (see Page 37). far-flung operations.

JaneegodeepP

the new single

from the double-platinum album

The Velvet Rope

Executive Procﬁ;cers: Jaret Jackson
and René Elizondo, Jr.

Produced by limmy Jam & Terry Lewis
(for Flyte Tyme Productions, Inc)

and Janet Jacksan

RD Worldwide Management, B.V.
h:ﬂp://www.icnet-iccison.com

©1998 Black Doll, Inc 1/,%,, jdj

The Velvet Rope World Tour:
July Washington DC
Cleveland OH
Grand Rapids Ml
Moline IL
Detroit Ml
Camden NJ
Chicago 1L
Milwaukee WI
Minneapolis MN
St. Louis il
Kansas City MO
Denver CO
Salt Lake City UT
Varicouver BC
Portland OR
Oakland CA
Sacramento CA
Sar Francisco CA
Los Angeles CA
Anaheim CA
Phoenix AZ
Sar Diega CA
Las Vegas NV
September Greenville NC
Charlotte NC
Nashville TN
Dallas TX
San Antonio TX
" West Palm Beach FL
Tampa FL
Orlando A
Atlanta GA
Boston MA
St Atlontic City NJ
~ Manassas VA
ﬂngbu:g'h A
- Columbus OH
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DISAPPOINTING

BOOK?Y

CALL BILL MOYES.

“The other day Long Term Growth: 25-54 Women Arbitron Share
I got a call from Monday-Sunday 6am-Mid: B-101 Philadelphia
someone who 10 -

said they wanted

to have ratings I” 4

just like B-101"
]i]:lSPhlil:delphias. I 0.’ .
I told him how 100 - .9.9 .

: the success B-101
enjoys today actually started some

years ago, with a phone call to me
from the station’s top executive, Jerry
Lee. What Jerry wanted was not some 90 -

temporary fix from the “marketing (9,7
gimmick of the day.” He wanted the .
best cutting-edge research and a

strategic partner who could help

guide him to consistent, steady 80 -

ratings growth in key salable demos. Z 7
Our people are masters in the use of -
strategic warfare to get not one good
book, but real long-term growth.

If you're not totally happy with your 8-

station’s ratings performance, call me
and we’ll talk it over.

/%%7%”_* 60-

Full Year Average
Full Year Average
Winter Book 1998

Full Year Average
Full Year Average

1994 1995 1996 1997 1998

Moyes Research Associates

AMERICA'S LEADING STRATEGIC ADVISORS

205 EAsT CHEYENNE MOUNTAIN BLVD,.
CoLoORADO SPRINGS, CO 80906

719.540.0100

NO.

FOR
STRATEGY
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RESEARCH THEME ISSUE

With the release of the Spring '98
Arbitrons just around the corner, it's
perhaps time to take the pulse of your
format, assess your research needs, or
check into emerging trends. This week,
R&R'’s format editors focus on research
as the topic of the week.

e AC: Customer loyalty vs. customer
values Page 72

e Alternative: Music r&d, is it time for a
change? Page 1

® CHR: Interep’s latest report card for
CHR stations Page 36

® Country: Taking research to the 'Net
level Page 61

* NAG/Smooth Jazz: Research won't help

unless used correctly Page 80
® News/Talk: It's now radio’s
No. 1 format Page 31

® Rock: Good news from Arbitron’s
National Format Trends study Page 85

e Urban: Approaching the new

millennium with Urban radio  Page 48

* Management: Recap of the music
research panel at R&R Convention '98
Page 16

* Tim Jordan takes PD reins of
KYCY-AM & FM/San Francisco

= Bob Bolinger appointed VP/GM
of KPLN & KYXY/San Diego

¢ Eric Logan named PD of WQYK-AM
& FM/Tampa

< Larry Khan becomes Sr. VP/R&B
Promo & Mktg. for Jive

= Jeff Hillery assumes PD chair at
Jacor's KHOW & KTLK/Denver

Page 3

d THis #] WEEK.

CHR/POP
» ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise)

CHR/RHYTHMIC

« BRANDY & MONICA The Boy Is Mine (Atlantic)

URBAN
« BRIAN McKNIGHT The Only One For Me (Motown)

URBAN AC

« BRIAN McKNIGHT The Only One For Me (Motown)

COUNTRY
« COLLIN RAYE | Can Still Feel You (Epic)

NAC/SMOOTH JAZZ
« KIM WATERS Nightfall (Shanachie)

HOT AC
* NATALIE IMBRUGLIA Torn (RCA)

AC

* SHANIA TWAIN You're Stili The One (Mercury)

ACTIVE ROCK
« STABBING WESTWARD Save Yourself (Columbia)

ROCK

* AEROSMITH | Don't Want To Miss A Thing (Columbia)

ALTERNATIVE
» GOO GOO DOLLS lIris (Warner Sunset/Reprise)

ADULT ALTERNATIVE
* NATALIE MERCHANT Kind & Generous (Elektra/FEG)

NEWSSTAND PRICE $6.50
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THE INDUSTRY’S NEWSPAPER

Clear Channel’s Global Village

B Mays clan creates radio, TV, outdoor synergies

The 62-year-old Mays —
head of a San Antonio-based
company that netted more than
$440 million in revenues in 1997
(according to BIA Research) —
was off on a 13-day tour of
Ireland, England, Belgium. and
__[Iraly when R&R

BY MATT SPANGLER
R&R WASHINGTON BUREAU
One mode of transportation
Clear Channel Communica-
tions Chairman/CEO L. Lowry
Mays didn’t think he’d have to
rely on when going to meet
Martin Kratochvil, —

his soon-to-be| ] | began this str~
partner, at Prague’s “Clear Channel is the | |,c J

Radio Bonton in broadcast medium | ing he
January 97 was)| platform that all the | countet

the bus. But be-| . |es in hi.
cause Pragueruzye others strive t‘_’ be. It c_an | this time,
Airport was blan-| 00 large or private, spin | come ba
keted in fog that| off divisions, go public | another b:
day, he and Clear | : : internationa
Channel Interna- | AP0 tea_m u_p Ll | properties.
tional’s Dick No-| ~ Megamediakind of |~ Aricr all,

company, like a Tribune,
a Disney, a Viacom.”
— analyst Bishop Cheen

company had just
bought all but a
handful of shares
in UK-based
More Group PLC
owner of r
than 90,000 billboa~
countries (“Perb-

vik were forced to |
terminate their |
flight from Lon- |
don in Germany |
and catch a four- |
hour ride on a
freezing bus that, with border
checks, extended to 13 hours.

“I’m looking over and saying, ~most import~
‘Oh my God, here’s the guy compa»
who doesn’t really have to be  Street p.
doing this,”” Novik told R&R. “Our t
“But to me, that’s the kind of  ever so slig
guy he is. He didn’t complain
for one moment.”’ CLEAR CHAM

e s 55

Universai Giﬁes
Lipman SVP Slot

By STEVE WONSIEWICZ

R&R MUSIC EDITOR -
oy M Rising costs could -
Universal Records has pro- . §-
moted Monte Lipman tc Sr. VP, artists and tes
e In his new By I Kiz-
§ post, Lipman R&R AF™
will retain his \
promotion du-
ties and have g‘e D
an expanded uts?hyt
il role at the ﬁzen ;‘
record compa- numberp\o
ny. He reports STt
1me .

to Universal
Music Group
Chairman
Doug Morris
and Vice Chairman/COO Mel
Lewinter. Sr. VP/Promotion
Steve Leeds will continue to
oversee the Promotion Depart-
ment.

“Monte has been an integral
part of the Universal Records

can be said f\ «Ord
companies appn. _.1 the han-
dling of their product.

In television, motion
pictures, and many non-
entertainment industries, con-
sumer research has long been
considered a critical tool for
helping executives create a
development and marketing
plan of action. And now it is

Lipman

LIPMAN/See Page 12
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SESAC Sues WPNT Stations
For Copyright Infringement

M If found guilty, group could owe $2.5 million

While the suit makes no spe-
cific monetary demand, the max-
imum for each of the 26 alleged
infringements could bring the to-
tal award to $2.5
million. The plain-
tiff is also seeking
reimbursement of
its costs and legal
fees.

In what appears
to be groundbreak-
ing legal action,
SESAC also claims
infringements by
the two Pittsburgh
stations, AC-Clas-
sic Reck combo
WLTJ-FM &
WRRK-FM, “based on their un-
licensed streaming” of their

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Family-run, three-station
group WPNT Inc. has been hit

with a 26-count
The Title Fight

lawsuit by the per-

forming rights or-

ganization SESAC | SESAC claims these,
among other titles, were
played by WPNT stations

— which repre-
sents such artists as

without authorization:
° “I.ay I.ady I.ay"

Bob Dylan, Neil
Diamond, Chico

o “All Along The Watchtower”
e “Gracklin’ Rosie”

DeBarge, Jim
o “Silent Night”

Brickman, Cassan-
dra Wilson, Bob

e “Grandma Got Run Over By
A Reindeer”

Carlisle, and Mark
Wills — alleging
that the stations
have been broad-
casting “more than 300 unli-
censed and unauth~~zed perfor-

mances of ~~ hted com- feeds on the Internet. WPNT’s
i more than
28 SESAC/See Page 12

Gets The Picture
n in $1.72 billion deal

~unt thave said it better: “It’s deja vu all over again.”
vibig radio companies jumping in bed with TV groups is
repeating the history of the 1940s and *50s. And on Tuesday, Jef-
frey Marcus made good on his less-than-60-days-old promise to take
Chancellor Media shopping for a TV company, agreeing to pay
about $1.72 billion in stock and debt for LIN Television, a 12-

s+ 1 group affiliated with all of TV’s big six networks.
‘us, who built three large cable television companies before
Tuse, Tate & Furst/Chancellor Chairman Thomas Hicks
‘m in at Chancellor as President/CEO in May, described
siness complementary to our broad radia platform, and
sents further progress in our strategy to create an inte-

tia company.”

Chancellor, the second-largest U.S. radio broad-
‘tions and the newly launched AMFM Network,
usiness for the first time. LIN — which Hicks, Muse
vlarch — owns eight network-affiliated stations and four

LIN/See Page 30

Researc.« & Development:
Time For A Change?

=

i)ates Set For R&
Talk Seminar ’99

Talk icon Larry King. Former
presidential advisor Dick Morris.
Iran-Contra headliner Oliver
North. Presidential candidate
Steve Forbes. White House Press
Secretary Mike McCurry. These
are just a sampling of the celebrities,
industry leaders, and newsmakers
who’ve attended previous R&R
Talk Radio Seminars.

R&R’s next TRS happens
February 18-20, 1999 at the
Grand Hyatt hotel in Washing-
ton, DC. The meeting will take
place mere weeks after the mid-
term congressional elections and
just as the 2000 presidential elec-
tion begins to heat up. The Talk
Radio Seminar offers attendees
the chance to meet newsmakers
in an intimate setting and consult
with the best Talk programmers,
managers, and suppliers the in-
dustry has to offer.

Early registration details will
appear in the next few weeks.

v labels market

v being used by
dustry, though
1€ accompany-

. the record

.«allels research
«clopment industries

_«< pharmaceuticals and
“risk” enterprises like venture
capital firms. Check out this
description of the current
business paradigm for the
pharmaceutical industry from
a Wall Street analysis of one
of its companies: “The poten-
tial returns for pharmaceutical
R&D investments are similar
to those on venture capital in-

See Page 92

e wanw americanradiohistorv.com.

Today’s news today! Only from R&R ONLINE — www.rronline.com. Call (310) 788-1625 for full access.
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Chancellor Appoints
Bolinger VP/GM At
KPLN & KYXY/SD

Veteran San Diego broadcast-
er Bob Bolinger has been
tapped as VP/
GM of KPLN-
FM & KYXY-
FM/San Diego.
He succeeds Jim
Donahue, who
exited the Chan-
cellor Media
Classic Hits-Soft
AC combo to
become Presi-
dent/CEO of
Capstar’s Pacific
Star division (R&R 5/15).

“Jim did a great job running these
stations and it was good timing for
me,” Bolinger told R&R. “I’'m very
fortunate to join Chancellor. which
is emerging as one of the leading
mega-groups. To come into a situ-
ation which is already pretty suc-
cessful and have it happen in San
Diego is a great opportunity: |
couldn’t ask for more.”

Regarding KYXY, Bolinger told
R&R, “I've always respected the
work they’ve done and am starting
to learn how extraordinarily active
this station is in the community. We
do things ranging from fireworks at
eight locations, like we did this past
weekend, to aggressive school in-
volvement. It explains why the sta-
tion has done so well. It’s a very di-
verse, mass-appeal audience for a
Soft AC”

Bolinger

BOLINGER/See Page 30

The good folks from United Stations Radio Network gathered at R&R
Convention ’98 recently, and somehow found each other long enough
to commemorate the event on film. Preparing to break off into con-
current sessions are (I-r) former Door and current Rock On! host Ray
Manzarek, USRN Chairman and everlasting music icon Dick Clark,
producer Neil Haislop, Country Giants host Edd Hall, and USRN VFP/
Programming Andy Denemark.

CBS Taps Jordan As KYCY PD

KFRC-AM & KYCY-AM &
FM/San Francisco Director/
Broadcast Operations Tim Jordan
has been named PD for the KYCY
Country combo. He succeeds Eric
Logan, who concurrently has been
named OM for CBS Talk-Country
duo WQYK-AM & FM/Tampa
(see story, this page).

“This promotion is long overdue,”
KFRC & KYCY-AM & FM VP/
GM Will Schutte told R&R. “In a
variety of different assignments
over the years, Tim has demonstrat-

| ed a talent for seizing opportunities
| and making them successes. He

has a special gift for making great
radio. He’s also been involved with
every aspect of KYCY since it

went on and worked side by side

with Eric over the last couple of

years. He’s as qualified as any per-
son could be to step in as PD.”
Jordan joined KFRC 15 years ago
and has worked with KYCY-FM
since its debut as a Country outlet

over four years ago in a variety of

capacities, including Production |

Director and Asst. PD. “I have
grown up in these halls and am ex-
cited to be given the opportunity to
lead Young Country,” he said. “I'm
committed to growing KYCY’s po-
sition as the market’s exclusive
Country outlet”

Addressing the inevitable rumors
regarding KYCY’s formatic future,
Schutte told R&R, “People will

JORDAN/See Page 30

e ‘:.ll‘ﬂ
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LO0KING BACK

- RRuyu
| FAX
The Hottest Facts By Fax

R&R has always striven to provide the radio and record indus-
tries with the most up-to-date and accurate information possible.
To that end, we debuted R&R HOTFAX nine years ago this week.
It featured the week's top headlines and could be customized to
include business briefs, advance charts, ratings, and more. As time
went on, R&R HOTFAX evolved to meet the expections of our
readers by including next-day, format-specific chart data. Last year,
our family of publications grew once again, when we debuted the
industry’s freshest source of daily news by fax: R&R TODAY, of-
fering three pag&s of news to your desk each business mormng

Stlcklng With Radio For 25 Years

S Gommunication
At :'. . : sua :Granhlcs Inc ]

o ——

Khan Jumps To Jive
Sr. VP/Promotion
& Marketing, R&B

Jive Records has elevated Larry
Khan to Sr. VP/R&B Promotion &
Marketing. He
will be based in
New York.

Khan will con-
| tinue overseeing
promotion at Ur-
| ban radio, but in
this newly ex-
panded role, he
also will manage
the urban mar-
keting depart-
ment.

Commenting on the appoint-
ment, Jive President Barry Weiss

Khan

said, “Larry has been a valuable |

member of our company for over
seven years. This new appoint-
ment is a major step toward
meeting the continuing needs
and challenges of our growing
company.”

| left the stations earlier this
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Hlllery To Program KHOW & KTLK/Denver

After a four-month search,
News/Talk veteran Jeff Hil- |,
lery has been named PD for §
two of Jacor’s three Denver
Talk stations — KHOW-
AM & KTLK-AM — ef-
fective July 20. Hillery re-
places Kris Olinger, who

year to program Enter-
com’s Seattle Talk stations,
KNWX-AM & KIRO-AM
& FM (R&R 2/6).

Hillery will report to Jacor/Den-
ver Director/AM Programming
Robin Bertolucci, who oversees all

" Hillery

3 three of Jacor’s Denver

B News/Talk radio sta-
tions. “Jefl’s hiring is
the final step in the re-
structuring of the pro-
gramming Jdepartment
for our three News/Talk
.| stations,” she told R&R.
& “We recently promoted
4 KOA-AM’s Executive
Sports Producer, Don
Martin, to PD of that
station, and now Jeff
will come on board as the PD for

HILLERY/See Page 30

WQYK/Tampa Combo Taps Logan As OM

KYCY-AM & FM/San
Francisco PD Eric Logan §
has been named OM of co-
owned CBS Talk-Country | §
combo WQYK-AM & |4
FM/Tampa. He succeeds |
Tom Rivers, who was ele-
vated to WQYK VP/GM
last month (R&R 6/12).

“I have been working
with Eric within CBS for
several years, and he is one
of the brightest program-
ming minds in the business,” Riv-
ers said. “Adding Eric’s skills to
WQYK’s heritage will help ensure
the station’s growth into the next
millennium.”

Although his start date in Tampa

Logan

% has yet to be determined
(probably mid-August),
i Logan’s last day in San
Francisco will be July 31.
ii Continuing in their respec-
tive roles at WQYK are PD
{ Beecher Martin and MD
&/ Jay Roberts.

Logan commented, “I'm
| very excited about this new
opportunity within CBS
Radio. WQYK is one of
the nation’s premier Coun-
try music stations with a tremen-
dous staff and record of accom-
plishment. I feel honored to be join-
ing the team. The goal is to make

LOGAN/See Page 30
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—RADIO BUSINESS

’97 Was Another Great Year Fdr Radio Deals

By MATT SranGiER
R&R WASHINGTON BUREAU

Four of the six largest media transactions in 1997 involved
radio companies for a total of $8.8 billion, according to the just-
released Communications Industry Transactions Report. The re-
port was prepared by New York investment bank Veronis, Suhler
& Assoc. (VS&A), which was also an active player in radio trans-
actions last year as the backer for five deals for Broadcasting Part-

ners Holdings.
CBS Corp.’s $2.6 billion merger

with American Radio Systems Corp., ®

announced in September (and closed
last month). was the biggest radio
deal and the third-largest overall me-
dia deal. A close second was Chan-
cellor Broadcasting’s $2.575 billion
merger with Evergreen Media Corp..
the fourth-biggest media transaction
in '97. Clear Channel Communica-
tions, which has continued on a 1998
media buying spree, paid $2.2 billion
for Universal Outdoor Holdings,
while Capstar Broadcasting Partners
shelled out $2.1 billion for SFX
Broadcasting, the sixth-biggest me-
dia deal.

Beyond radio, the biggest media
deals of 1997 were US West Commu-
nications Group’s $4.75 billion acqui-
sition of US West Media Group’s Yel-
low Pages operation. The Home Shop-
ping Network’s $4.08 billion purchase
of the USA Network was the second-
largest deal of 97.

Radio accounted for four of the 24

media transactions that crested $!
billion in *97, beat only by subscrip-
tion video services (eight deals) and
specialty media (six).

Reaping Consolidation
Rewards

While the value of transactions for
other media declined in *97, radio con-
tinued to reap the rewards of consoli-
dation. Over the five-year period from
1993-97, radio transactions totaled $39
billion — $33 billion of which oc-
curred after passage of the Telecom-
munications Act in February 1996.

The report tracked 180 radio deals
last year — up from 160 in '96 —
totaling a record $17.8 billion, com-
pared to $15 billion in 96 and only
$2.1 billion in '95. For all media
measured in the report, the aggregate
value of transactions in 97 was
$115.5 billion, down from $139.2
billion the previous year.

Radio was also ahead of other
media in revenue multiples paid in

deals in "97. The average revenue
multiple for radio rose to 5.3 last year
from 3.7 in *93, while the multiple
across all media increased to only 4.5
from 3.

The report noted that “financial
players” — investment banks and
buyout firms with disparate holdings
— rather than media companies made
some of the more notable transactions
in "97. Hicks, Muse, Tate & Furst —
which has stakes in both Capstar and
Chancellor and interests as far and
wide as International Home Foods
and Berg Electronics — was involved
in two of the largest deals: the SFX
merger and the acquisition of LIN
Television for $1.7 billion. (See sto-
ry on Page 1.)

VS&A President John Suhler not-
ed a number of factors accounting for
the growth in media transactions:
“Healthy revenues in virtually all seg-
ments, improved eamings, continued
growth in the economy, low interest
rates, and a still-strong equities mar-
ket all produced the optimal macro-
economic conditions for vigorous
activity in 1996-97”

Suhler also pointed out that total
spending across all industry segments
in the economy has increased more
than 7% over the last five years, at-
tracting more investment in media
companies.

DA R

Jrr—.

Radio One “Very Optimistic’ About Going Public

Sometimes it’s best to step back and wait, maybe watch oth-
ers jump into the action and see how they fare. That’s the business
philosophy being embraced by Radio One Inc., the Maryland-
based group that hopes to one day be the Chancellor or Clear

Channel of Urban radio.

Standing in the wake of impres-
sive market debuts by Citadel Com-
munications and Capstar Broadcast-
ing, Radio One CFO Scott Royster
last week told R&R he’s optimistic
about the 18-year-old group going
public.

For months, Royster and Radio

One President Alfred Liggins have
been laying groundwork to file an
IPO and have been monitoring other
1PO launches, including the one by
Cumulus Media on June 26. Based
on Citadel’s meteoric July 1 start —
opening at $16 and shooting as high
as $20 per share — and Capstar’s stut-

ter-start rise of 24% in three weeks,
“This is leading us to continue to
be very optimistic about moving
forward. Nothing indicates that an
IPO would be a mistake,” said the
self-described fiscally “conserva-
tive” Royster.

Humble Beginnings
The company began with one sta-
tion, WOL-AM, housed less than
10 blocks from the U.S. Capitol
building, but in one of the city’s

RADIO ONE/See Page 8
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RTNDA, NAB Appeal Attack, Editorial Rules

he RTNDA and NAB filed a notice of appeal with the DC Circuit

Court of Appeals Wednesday that asked the court to render a
decision in the 14-year-old proceeding to repeal the FCC’s personal
attack and political editorial rules. The court is not expected to
schedule a hearing in the case for several months.

Murdoch May Buy British Radio Outfit

upert Murdoch’s News International PLC was on the brink of

buying UK-based Talk Radio for £20 million (approximately $33
million) at press time, according to a source close to the deal. The FM
license has about 2.3 million listeners nationally. Meanwhile, News
Corp. spokesman Jim Platt told R&R the company has not yet
earmarked radio as part of the estimated $3.5 billion it is expected to
raise in a public offering announced last week.

Radio Disney Breaks Into Windy City, Dallas

BC inc. said Monday it will buy WTAQ & WTAU/Chicago from

Lotus Communications Corp. for an undisclosed sum. ABC will
flip WTAQ (currently Regional Mexican) and WTAU (now dark) to the
Radio Dispey kids format on July 16. Yesterday (7/9), ABC announced
it will also purchase KAAM-AM/Plano, TX in the Dallas market, and will
flip that station to Radio Disney on August 1. This buy brings the
children’s network affiliate total to 29 across the nation. ABC will have
30 O&O0s when the deal closes.

Citadel Cooks On First Day, Gapstar Climbs

itadel Communications Corp. rose as high as $20 on July 1, its first

day of trading on the Nasdaq exchange. The issue finished the
day up $3.94 from its debut of $16 on volume of more than 5.7 million
shares. As with the recent IPOs by Capstar Broadcasting Partners and
Cumulus Media, much of the volume was in the first hour of trading.
Citadel closed Tuesday down seven cents to $19.50. Meanwhile,
Capstarfinally seems to be gathering some momentum: The stock has
gained 24% since its June 22 close of $20.44, finishing up $1.38
Tuesday to close at $25.25.

Radio Unica Plans Bond Sale

R adio Unica Corp. will sell $100 million of senior discounted notes
in a private sale on July 23, according to CIBC Oppenheimer

Continued on Page 6

R&R/Bloomberg Radio Stock Index

This weighted index consists of alf publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change since

Qne Year Ago One Week Ago  7/2/98 One Year Ago One Week Ago

Radio Index 13895 23582 24090 +73.37% +2.15%
Dow Industrials  7895.81 8944.54 902526  +16.28% +0.90%
916.92 1133.20 114642 +27.01% +1.17%

S&PS00

America's most respected kitchen expert .
returns to the radio!

Betty Crocker has been the hands-down expert on nutrition,
cooleing and meal planning for more than 75 years.’

Call 1-800-334-5800 toclay to {incl out llOW you can

bring her into your audience's homes five times a week.

RADIO*SHOW

L e —

"Ask Betty, The Radio Show" is available on a market-exclusive hasi e hy—wm
- Radio Network
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ARE YOUR
MUSIC TESTS
MISSING YOUR
REAL LISTENERS?

MAYBE YOU’VE SEEN, FIRST HAND, who will actually come

out at night to take an auditorium test. They’re people who live within a few miles of the test hotel.
But you, of course, have listeners who live all over the metro...the majority in your Arbitron “hot
zip” areas far away from the hotel site. With auditorium testing, you miss all of them.

Maybe you’'ve become aware that many of the people who fill up the auditorium are “research
professionals” — contacted from a lccal recruiter’s “willing participants” list — who regularly attend
focus groups and all kinds of research projects as a way to earn income. But, your listeners are
normal people with normal jobs, aren’t they? Most of them simply won’t be bothered with the
hassle of coming to an auditorium test. After all, would you?

Auditorium testing is not a horrible thing, but it's a dated methodology that is probably causing
you to totally miss most of your real listeners and their music tastes. To reach your real listeners,
you need a different methodology...one that gets to your target audience throughout your entire
metro and from all your “hot zips.” One that gets willing participation from normal people with
regular careers and lifestyles. One that doesn’t use any “professional research participants.”

If this makes sense to you, you might want to consider moving up to INTERACTIVE Music
Testing from Music Technologies. We do music testing for many of the nation’s most successful
radio stations in all formats with an advanced recruiting and testing system designed by
respected researcher Bill Moyes. In fact, this year, we expect to do more music tests for radio
stations than any other research firm in America.

Tell you what...if you call us, we’ll send you a frank and easy-to-understand booklet that tells how
INTERACTIVE works. And, we’ll answer any questions you may have honestly and completely.

LEARN ABOUT INTERACTIVE
MUSIC TESTING...THE TEST THAT
GETS TO YOUR REAL LISTENERS.

Music Lechnologies, LU

FirsT IN FUuLLY-DIGITAL mm Mvusic LiBRARY TESTING

205 East Cheyenne Mountain Boulevard, Suite 100 « Colorado Springs, Colorado 80906-3768 « Phone 719.579.9555 » Fax 719.579.9526
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RADIO BUSINESS

DEAL OF THE WEEK

o WGH-AM & FM & WFOG-FM/
Norfolk-Virginia Beach-

Newport News
$23 million

Stations Traded This Year:

1998 DEALS O DATE

Dollars To Date: $2,544,537,178
(Last Year: $6,163,149,054)

Dollars This Week: $24,358,000
(Last Year: $100,605,000)

887

(Last Year: 1153)

Stations Traded This Week: 7

(Last Year: 29)

Sinclair Spins Off Three In Norfolk

1 Petracom picks up trio in FCC-required divestiture

WGH-AM & FM & WFOG-
FM/Norfolk-Virginia
Beach-Newport News
PRICE: $23 million

TERMS: Asset sale for cash

BUYER: Petracom Media LLC, head-
ed by President/CEO Henry Ash
SELLER: Sinclair Broadcast Group,
Inc., headed by President/CEO David
Smith. Phone: (410) 662-4700.
FREQUENCY: 1310 kHz; 97.3 MHz;
92.9 MHz

POWER: 5 kw; 74 kw at 394 feet; 50
kw at 479 feet

FORMAT: Sports; Country; AC

i

KBLF-AM/Red Bluff

PRICE: $48,900 (estimated)

TERMS: Asset sale for cash and as-
sumption of debt

BUYER: Tom Huth

SELLER: Night Hawk Communica-
tions, Inc., headed by President Craig
Crawford. Phone: (530) 527-1490.

T

PRICE: $300,000

TERMS: Asset sale for cash

BUYER: Covenant Network, headed
by Presidentdohn Anthony Holman

SELLER: Carlinville Broadcasting
Corp., headed by President Randal
Miller. Phone: (217) 824-3395.
FREQUENCY: 95.9 MHz

POWER: 6 kw at 325 feet

FORMAT: Country

T
mw.’s P 9{:{}.5{

et o S

KMEM AMlHastlngs

PRICE: $110,000

TERMS: Asset sale for cash

BUYER: KHAS Broadcasting, Inc.,
headed by President Wayne Specht
SELLER: Three Eagles of Columbus,
Inc., headed by President Gary Bucha-
nan. Phone: (402) 483-5100.
FREQUENCY: 1480 kHz

POWER: 3.3 kw day/1 kw night

FORMAT: Nostalgia
BROKER: Dick Chapin of Chapin
Enterprises

WJ KE- FM/StlIIwater

PRICE: $900,000

TERMS: Asset sale for cash

BUYER: Anastos Broadcast Group
Corp., headed by President Ernie
Anastos

SELLER: FairWay Communications,
headed by President Peter Coughtin.
Phone: (518) 899-3000.
FREQUENCY: 101.3MHz

POWER: 6 kw at 343 feet

FORMAT: AC

BROKER: Blackburn & Co.

E
H

S

TRANSACTIONS AT A GLANCE

¢ KBLF-AM/Red Bluff, CA $48,000

® WCNL-FM/Carlinville, IL $300,000
® KMEM-AM/Hastings, NE $110,000
e WJKE-FM/Stillwater, NY $900,000

H H
p H

Bloomberg

T

(:ontl

from Page 6

Corp., lead manager on the sale. The notes will mature in eight years
and won't pay interest for four years. They will carry below-investment-
grade ratings. The company said it will use the proceeds tofinance the

$21-million purchase of KBLA/L.A. and other acquisitions.

BUSTNESS
Eﬂ' f E F =

Emmis To Trade New Options

mmis Communications Corp. began trading options at strike
prices of $40, $45, and $50 on the Pacific Exchange on July 6. The
options are available for August, September, December, and March.

CBC Increases Holding In Harmony

C hildren’s Broadcasting Corp. (CBC) said July 2 ithad increased its
stake in Harmony Holdings Inc. (HHI) to 44.1%. The former Radio
Aahs broadcaster — which is selling its 13 radio O&Os in three deals
totaling $61.7 million, including 10 stations to San Diego-based upstart
Catholic Radio Network —financed the purchase of 1 million shares of
TV commercial producer HHI through the sale of $2 million of series B
convertible preferred stock in a private deal. CBC President/CEO
Chris Dahl said the move was part of the company’s transition into

commercial TV.

T SR E R R i

Interference Agreement
Proposal Faces Obstacle

A proposal by the FCC last month that would allow stations to
“negotiate interference agreements” among broadcasters could face
some resistance from the very operators it is designed to aid.

What bureaucrats are proposing is
that station A could propose overlap-
ping its “interfering contour,” which
is outside its protected service con-
tour (the area in which most people
get service from that station most of
the time), with the protected contour
of station B. This would, of course,
generate interference, so the listener

would hear the signals of both sta-
tions at once, unless station B were
to scale back its coverage area —
within the protected contour, 1n this
example — to allow expansion of sta-
tion A’s coverage.

The FCC has traditionally ob-
served a policy of “zero tolerance”

FCC/See Page 8

Sinclair Closes on Max Media, Keymarket Deals

S inclair Broadcast Group closed on its $252-million acquisition of
seven radio and nine TV stations from Max Media Properties LLC
this week. To stay within the local ownership limits in Norfolk-Virginia
Beach-Newport News, Sinclair agreed to spin off WGH-AM & FM and
Max Media's WFOG-FM to Petracom Media LLC for $23 million (see
transaction at right). The group also owns WVCL-FM in that market,
and itis keeping three Max Media properties there. Sinclair also said it
closed on the purchase of five stations from Keymarket Radio of South
Carolina for $9 million and on the rights to JSAs with two Keymarket

stations.

Cumulus Closes On Four Deals

umulus Media Inc. closed this week on four previously announced
deals: five stations in Chattanooga, TN and Montgomery, AL from

Colonial Broadcasting Inc. for $39 million; six stations in Marion-
Contmued on Page 8
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Now Yyou
can afford to pay
everyone to listen,
each weekday,
for a year!

For more information

The

Listen-at-Work

Rewards Program™

A revolutionary new software

promotion that continually encourages,

tracks and rewards daily

workplace listening..

forever!

n market exclusivity call

619 693 0576
Fairwest Direct
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READY TO AIR WORLD,
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PARAGON OFFERS YOU SOMETHING BETTER!?

Research that is custom designed for your
station, your duopoly, your multiopoly. We
can help you find a franchise format or a
strategic niche, improve your ratings, or
strengthen your leadership.

No preconceptions. No agenda. Just tons of
experience and all the right tools, from the
people that radio stations have come to trust
most. To learn what we can do for you,
call Mike Henry at (303) 922-5600.

PARAGON
M

WA

¢ Perceptual Studies ¢ Auditorium Music Tests ¢ Call-Out
¢ Auditorium Format Analyses # Tracking Studies ¢ Focus Groups
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Radio One
Continued from Page 4

roughest neighborhoods. It was run
by Liggins’ mother. Cathy Hugh-
es. who serves as the company’s
chairman. Since then, the group has
blossomed into a small but cash-
generating operation poised for
growth. Just last week, the group
closed on three stations in Detroit,
bringing the urban “Radio One fam-
ily” to 14 stations in five markets.
Radio One paid about $34 million
for 50-year-old Bell Broadcasting’s
WIJZZ-AM, and WCHB-AM & FM.
Liggins noted that the acquisition
represents a very significant and
important transaction for Radio One,
“It puts us in yet another major ur-
ban market and furthers Radio One’s
goal of being rhe leader in Urban
radio on a national level”

At the same time, Radio One
picked up $57 million in credit pro-
vided by Credit Suisse First Bos-
ton and NationsBanc. However,
only about $25 million of that credit
was used to close the Bell deal.

Radio One brought about $10 mil-
lion to the table. “because our cash
flow has been so strong over the past
year,” Royster acknowledged. After
the closing, Liggins said, “We have
every expectation that we will con-
tinue to build this company through
continued execution of our acquisi-
tion strategy.”

But, like everyone else in the coun-
try, Liggins and Royster are watch-
ing the Asian financial markets for
ripples in the U.S. before making
huge commitments. Still. the group
could go public within three to nine
months, Royster said. Radio One will
use the money to expand the chain in
both new markets and fill in holes in
the markets in which the group al-
ready operates, such as Washington,
Baltimore, Atlanta, and Philadelphia.

Royster would not discuss project-
ed share price or the number of shares
to be offered, but acknowledged that
“we will need to tap the public equi-
ty markets if we want to grow fast.
We want to compete on the same
playing field as the Capstars, the
Clear Channels, and the Heftels.”

FCC

Continued from Page 6

to interference — most notably in its
pirate radio enforcement activities —
as Commissioner Gloria Tristani
pointed out when the rules were pro-
posed last month. This proposal. Au-
dio Services Division Assistant Chief
Peter Doyle told R&R, asks for
“comment on whether we should shift
from that approach to a balancing of
interference against, most fundamen-
tally, increases in service.”

In order for the FCC to accept such
a proposal, it would first have to pass
the agency’s public interest litmus
test. The proposal suggests that, in
this example, first and foremost sta-
tion B must consent to the agreement.
In addition, the service increase for
station B must be five times as great
as the loss for station A, the coverage
area that station B is losing must con-
tinue to be “well-served” (by five sta-
tions or more), the area lost must be
outside station B’s community of li-
_cense, and that area cannot represent
more than 5% of station B’s protect-
ed service contour.

Doyle said that one of the impe-
tuses for the proposed rules was that
the commission has had many re-
quests in the past from stations wish-
ing to expand their coverage in ex-
change for slight interference to their
protected contours by other stations’
interfering contours.

However, one industry observer
told R&R there is “a sentiment”
among some broadcasters that it
might be somewhat paradoxical for
an industry historically opposed to
even minimal amounts of interfer-
ence — and voicing strong support
for FCC pirate radio regulation and
rejection of microradio proposals —
to endorse the negotiated interference
proposal.

The NAB Radio Board said in its
meeting last week that it would ask
for an extension of the comment pe-
riod on the proposal to allow its staff
the opportunity to study the issue at
length. At press time, comments on
the proposal were due to the FCC by
August 21, while reply comments
were due September 21.

—Matt Spangler

BUSINESS
BRIEFS

Bloomberg

Continued from Page 6

Carbondale, IL from Clearly Superior Radio for $12.5 million; and five stations in Odessa-Midland, TX from New
Frontier Communications tnc. for $14 million. Cumutus now owns or operates 176 stations in 34 markets,
including pending deals, making it the fourth-largest radio broadcaster in terms of station count.

Saga Makes Another TV Buy .

aga Communications Inc. said Tuesday it had entered into an agreement to buy KAVU-TV/Victoria, TX from
Withers Broadcasting Co. of Texas. Price and terms of the deal were not disclosed. The Michigan-based
owner of 37 radio stations also owns KOAM-TV/Joplin, MO.

Court Shuts Down New Jersey Pirate

U.S. District Court in New Jersey on June 30 granted an injunction requested by the FCC that shut down

Salvatore DeRogatis’ illegal operation at 104.7 MHz in Howell Township, NJ. The commission had seized
his equipment in September 1997, but he bought new gear and continued to broadcast as “Oldies 104.7” and
“WFHR.”

SFX E?rtertainment Closes On $-90 Million Blackstone Deal

S FX Entertainment said on Monday that it had concluded its acquisition of Blackstone Entertainment LLC,
which includes New England concert/theater promoter Don Law and ticket operator Next Ticketing. SFX
Entertainment was spun off from SFX Broadcasting when its merger with Capstar Broadcasting Partners was
completed at the end of May.

;4nalyst Rates Cox ‘Market Perform’

D onaldson, Lufkin & Jenrette analyst Dennis Leibowitz has rated Cox Radio “market perform” in new
coverage. He set a 12-month price target of $48 per share. The issue closed at $44.38 on Tuesday.

ElectricVillage To Design Beasley Websites

lectricVillage said Tuesday that it will design the websites for Naples, FL-based Beasley Broadcast Group’s
29 stations. The sites are expected to be online during the third quarter. ElectricVillage's “network” of
websites now includes more than 350 stations.

FCC Commissioners, Staffers Set For NAB Radio Show

CC Chairman BillKennard, who fascinated a packed breakfast audience in April during the NAB convention
inLas Vegas, will be the featured speaker atthe “Chairman’s Breakfast” on October 16 in Seattle. The NAB
has also booked fellow commissioner Harold Furchtgott-Roth, who will address the financial breakfast on
October 15. Other FCCers expected to address sessions include Mass Media Bureau Chief Roy Stewart,
Compliance Chief Richard Lee, Mass Media Audio’s Linda Blair, and Mass Media Enforcement’'s Chuck Kelley.

John Dille Trial Date Set

he FCC's Mass Media Bureau Enforcement Division has set a trial date of Oct. 6 for former NAB Board

candidate and Indiana broadcaster John Dille. He is accused of setting up a front whereby his children and
Michigan broadcaster David Hicks owned WRBR-FM/South Bend, IN while Dille maintained control behind the
scenes. "

FCC To Sponsor Opportunity Forum

CC Chairman Bill Kennard recently challenged the entertainment industry to “bring me its best ideas to
promote opportunity for minorities and women in the media.” Kennard said the commission will hold a
forum Sept. 22 in Washington to bring together “CEOs from the entertainment industries to think creatively
and productively about increasing opportunities for minority companies interested in the entertainment
industry.” HBO Chairman/CEO Jeffrey Bewkes will host the event, where attendees will discuss getting
access to capital, securing entry-level and management jobs for minorities, and how to afford opportunities

for training. Continued on Page 30

Is your morning show giving away a vacation a day?
The Young & Elder Moming show

Live from Nashville

Lots of music

Lots of live country artist interviews

Lots of fun

And a tropical vacation for two
given away daily

terms and conditions apply

www.youngandelder.com - For the full story please call Gordon Brill at (901) 759-3072
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We bring you the biggest night
in Country Music...EVERY NIGHT!

.?Di-.buig Nationally £
july 20,19%8! §

 With Dallas Turner & celebrity co-hosts

Pam Tillis - Diamond Rio - Blackhawk - Steve Wariner
Dixie Chicks - Terri Clark - Wade Hayes * Suzy Bogguss
John Berry - Travis Tritt - Kenny Chesney - Lonestar

* Live from Music Row, and flagship station WSIX-FM

+ Special guests & surprise performances

* Music intensive * Audience interaction
* Mon. - Fri., 7p-mid

JONES RADIO NETWORK

For market exclusivity, call Michael Henderson, Director of Affiliate Sales 303-784-8700
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MacGregor Now PD
For WHOO & WHTQ

Bruce MacGregor has been
named PD of Nostalgia-Classic
Rock combo WHOO-AM &
WHTQ-FM/Orlando. He replac- |
es J.T. Stevens, who exited earlier
this year.

VP/GM Debbie Morel noted,
“Bruce has vast radio expericnce
and success as well as being a
walking encyclopedia of rock mu-
sic knowledge. He’ll be a fantastic
addition to our team.”

Previously, MacGregor was PD
of Classic Rock KKCD/Omaha.
He has also programmed KEZO/
Omabha in two different stints, the
former KRRK/Omaha, WRIF/De-
troit, WLZR/Milwaukee, and
KQDS/Duluth, MN.

“It really is a fabulous opportu-
nity to work for Cox Radio,” re-
marked MacGregor. “This is a ra-
dio station that has a lot of growth
potential. With the concentration of
the male population here, it's a suc- |
cess waiting to happen, and I'm |
here at the perfect time. We have a
great staff with a lot of heritage. |
And, as God is my witness. I will |
not move back to a snowy climate |
again!”

when it was KBZR.

Former KXME/Honolulu PD Byron Kennedy has rejoined consultant
Jerry Clifton — part-owner of KXME and KPTY/Phoenix — as PD/mid-
dayer of CHR/Rhythmic KPTY. Kennedy replaces Rick Thomas, who re-
signed to accept the PD opening at CBS’ KQBT/Austin (see story, this
page). This is Kennedy’s second stint at the station; he worked there

KPTY VP/GM Mark Waters told R&R, “Byron is going to bring a new
can-do attitude to KPTY. This is an innovative, creative format (Xtreme Radio)
that was launched and is exploding in Hawaii. Byron was there from the
beginning, testing the waters. He is also well respected in the Phoenix
market and, most importantly, inside the radio station.”

“I am extremely excited to be partying again,” said Kennedy, who has
worked at KTAA/Fresno and Phoenix stations KOOL and KNIX.“l believe

KENNEDY/See Page 30

0’Neil Elevated

Sue O’Neil has been
promoted to OM for
Sinclair’s CHR-Hot AC
combo WKSE-FM &
WMJQ-FM/Buffalo. She
previously was PD for
WKSE.

“Sue’s hard work and £
| success both on- and oft-air

during the past three and a

half years have earned her }

this newly created posi-
tion,” said VP/GM Terrence

To WKSE & WMJQ OM

7] Rodda. “Under Sue’s lead-
ership, ‘Kiss’ has remained
| Buffalo’s most consistently
performing radio station,
il one resilient to changes in
| the marketplace.”
?  Prior to joining WKSE
n 1993 as MD, O’Neil
worked in various capaci-
ies at radio stations in
| Ohio. Look for a new PD
to be named at WKSE
next week.

O’Neil

Research Costs
Driving You Nuts?

Ready to add big $$$ to your
bottom line in '987?

There is now a solution to ever expanding research costs.

ek

leles

The new computer assisted research system that can
start saving you BIG money immediately on call-out,
focus groups, auditorium tests and perceptuals!

Start Saving TODAY...
Gall for details toll free at 1-88 TELETEST

AMERICAN MEDIA RESEARCH, INC

12401 E. 43rd Street, Suite 216 * Independence, MO 64055
(816)350-8378 Fax(816)350-3050
www.teletest1.com

WANAA - eeaaraeheltetory-com

| KYLD/San Francisco, and

Jacor Names Dirs./Mix Programming, Eastern Reg.

J acor Communications has
named Randy James and
Brad Ellis Directors/Mix Program-
ming, Eastern Region. They will
continue their present responsibil-
ities as PDs of Jacor Hot ACs
WMVX/Cleveland and WVMX/
Cincinnati, respectively.

Under the plan, James will over-
see WMMX/Dayton, WHMX/
Rochester, andWCPZ/Sandusky,
OH. Ellis will do the same for

i

¢
A

KLYF/Des Moines; WMXL/Lexing-
ton, KY; WMT-FM/Cedar Rapids,
IA; and WMLX/Lima, OH.

James joined WMVX (then known as WLTF) last September; he previ-
ously programmed WRQX/Washington and WMMX/Dayton. Formerly Nest
Marketing GM for Critical Mass Media/Cincinnati, Ellis became WVMX PD
approximately 16 months ago, when the station’s calls were WWNK. His
other programming stops include WMJJ/Birmingham, WODL & WZZK/Bir-
mingham, andWTKT/Lexington, KY.

James Ellis

Thomas Takes PD Seat At ‘The Béat;

Former KPTY/Phoenix
PD Rick Thomas has been
appointed PD at CBS Ra-
dio’s new CHR/Rhythmic
move-in. KQBT (The &
Beat)/Austin. His exten-
sive programming back-
ground includes stops at
KSFM/Sacramento,

XHTZ/San Diego.
CBS/Austin VP/Market
Manager John Hiatt told
R&R. “We are really excited about
having someone with Rick’s expe-

| rience and enthusiasm level. When

we moved the station in from Tem-
ple and realized we had a full-
market signal, we decided we need-
ed to move ahead with a tull effort.
We felt someone with Rick’s expe-
rience could help us do that very
quickly.”

Thomas

FV‘ Thomas told R&R, “I’'m

. thrilled to be working with
i [CBS exec.] John Gehron
— he’s been knocking on
my door for a while. They
ave assembled a top staff
in Austin at CBS, and I am
| looking forward to doing
j some great things with
John Hiatt, [CBS/Austin
OM] Stanley Main, and ev-
eryone at CBS and KQBT.
Obviously there is a sub-
stantial Hispanic population in Aus-
tin, and I think we would be tool-
ish not to superserve that segment
of the population. Keeping this in
mind, we are going (o program a
mass-appeal radio station tailored
to the market”

Thomas expects the station to be
staffed in about three to four weeks;
it is currently running jockless.

Wingate Wins VP Post At Liquid Autlio

Music industry veteran Dick

Wingate has been named VP/Con-

tent Development & Label
Relations at Liquid Audio,
an online music systems
developer. Wingate, who'll
oversee music content de-
velopment and industry re-
lations for the company,
will establish a New York-
based office for the Red-
wood City, CA-based firm

“The appointment of
Wingate comes at a time of
increasing acceptance by
the music industry for using the In-
ternet as a music distribution vehi-
cle,” Liquid Audio CEO Gerry
Kearby said. “Dick’s more than 20
years of record label experience
combined with his new-media

Wingate

savvy will prove invaluable in help-
ing record labels take the next step
to adopt Liquid Audio’s se-
cure and viable solution for
promoting and selling mu-
sic online”

Additionally, Wingate
will manage partner rela-
tions for the company’s
forthcoming Liquid Mu-
sic Network (LMN), an
interactive audio sales
tool. Wingate has held a
variety of positions in the
record industry, including
stints as Director/Product Man-
agement at Columbia Records,
Director/Talent Acquisition at
Epic Records, Sr. VP/A&R for
PolyGram Records, and Sr. VP/
Marketing at Arista Records.

Logan
Continued from Page 3

WQYK the best Country station in

America”
Logan joined KYCY as PD in
December 95 after 18 months as

PD of KYCW-FM/Seattle. Prior to
that, he spent nine years at KEBC/
Oklahoma City — interrupted only
by a short stint as Asst. PD/evening
talent at WMIL/Milwaukee — and
was KEBC’s PD for two years be-
fore moving to Seattle.
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Clear Channel
Continued from Page 1

Western [Europe],” said Novik, who
confirmed that the company is shop-
ping for new jewels to add to the com-
pany’s overseas crown. “We have
some very talented people who came
out of the More Group who have been
doing development for lots of years,
and who are invaluable in helping us
acquire more properties. It’s like hav-
ing a whole new sales or development
staff.”” Mays spoke at a conference last
September of his goal to “consoli-
date” the foreign markets the compa-
ny is entering.

‘Broadcast Platform’

What an impressive empire Clear
Channel is: 10 stations Down Un-
der (the Australian Radio Network),
54 frequencies in New Zealand (the
Radio New Zealand Network), 40%
of the 164-station Mexican outfit
Grupo Acir, and a JSA with the 13-
station Radio Shanghai network
(which also runs the Shanghai Dra-
ma cable TV channel). Not to men-
tion the domestic holdings: 212 ra-
dio and 18 TV stations (including
pending deals) in 50 and 11 markets,
respectively: 60,000-plus billboards
(through Eller Media and Universal
Outdoor) in 32 markets; and 30% of
the American Tower Corp.

“Clear Channel is the broadcast
medium platform that all the others
strive to be,” First Union Capital
Markets analyst Bishop Cheen told
R&R. It's big — now the largest out-
door company in the country — and
it shows no signs of slowing down.
“The company can go large or pri-
vate, spin off divisions, go public
again, or team up with a megamedia
kind of company, like a Tribune, a
Disney, or a Viacom,” Cheen said.

Mark Mays, the 35-year-old son
of Lowry and President/COO of the
company, told R&R he didn’t see
Clear Channel acquiring a “fourth
stool” (entering another medium) in
the next 12-18 months, but it is pok-
ing its nose into the Internet and the
World Wide Web (“As soon as some-
one figures out how to make money
off it, it'll be an even greater oppor-
tunity.” he said).

“Clear Channel hasn’t done the
equity play of the week: It’s not off
buying search engines, website mak-
ers. glossy magazines, and produc-
tion deals in Hollywood,” said
Cheen. It isn’t for lack of trying,
though. “There’s not a media/tele-
com deal out there that hasn’t men-
tioned Clear Channel as a potential
buyer at some point.” he said.

For now, Mark Mays said, the
company will focus on its core me-
dia: radio, TV, and “street furniture.”
The secret in owning combinations
of these three media in a given mar-
ket, Cheen pointed out, is simple:
“bundling local ad inventory.” A
number of other companies (Sinclair
Broadcast Group, CBS Corp., Chan-
cellor Media) are also realizing the
can’t-miss strategy of offering adver-
tisers that huge a slice of the ad pie
in a given market, and that billboards
attract — just like radio — the out-
of-home audiences.

By the end of 1997, Clear Chan-
nel had radio-TV synergies in eight
markets — where it could use unsold
ad time on either medium to promote
listenership or viewership of the oth-
er — and broadcast-outdoor combos

in 11 markets, where unused bill-
boards could be used to promote ra-
dio and TV programming.

On the global end, bundling ra-
dio and outdoor has an added bene-
fit. Novik pointed out that in no
country has Clear Channel run into
regulatory restrictions on owning the
two media.

“The synergies have yet to be
fully exploited,” he said. “The idea
isn’t just to be able to put up a
broadcast property on a billboard
that might not be sold for the
month, but more importantly to try
to make sales calls together. That’s
where the real excitement is going
to be’”” Mark Mays said he also sees
“limited” opportunities to make
global advertising deals with mul-
tinational companies.

Black Gold

In the beginning, there was ... oil.

Lowry Mays, a Dallas native who
says he had no intentions of getting
into the broadcast business, was a
petroleum engineer in the late
1950s, after graduating from Texas
A&M, and then, after getting his
MBA from the Harvard Business
School in 1962, an investment
banker in San Antonio. He got into
radio by accident in 1972 when he
bailed out a friend who had default-
ed on his loan for KAJA-FM/San
Antonio (Lowry Mays had guaran-
teed the loan).

Soon after, he joined up with lo-
cal car dealer B.J. “Red” McCombs
to buy fledgling WOAI-AM/SanAn-
tonio for $175,000. In 1973, they
bought KAKC-AM & KMOD-FM/
Tulsa; the following year, Lowry
Mays quit investment banking to run
the stations full-time.

The company didn’t grow again
until 1984, when it bought nine
stations in New Orleans, Oklaho-
ma City, and New Haven from
Broadstreet Corp., and when it
went public for the first time, at
$10 per share. When Mark Mays,
like his father, left a career in in-
vestment banking to join the com-
pany in 1989, it had only 16 radio
stations. But its rapid expansion
was just around the corner.

The stock — which Lowry un-
abashedly says is his top pick — bal-
looned from that point forward
($10,000 invested in January ’90,
when the stock was back down to
$1. would have been worth $1.09
million by the end of July 98, not
counting dividend payments), and
the big buys kept on coming. In
1992, Clear Channel bought three
stations in Tampa and Richmond
from Edens Broadcasting for $18.5
million. The mid-1990s saw the
company’s major expansion on the
television side. In 1995, they went
into Australia. The next year, the
company bought 79% of Heftel
Broadcasting for $218 million. In
1997, it acquired Eller Media, the
largest outdoor company in the U.S.,
for $1.15 billion; Universal for $2
billion; and Paxson Communica-
tions’ 46 radio stations and 348 bill-
boards for $629 million. So far this
year, Clear Channel has bitten into
GrupoAcir, a $57.5 million deal, and
its latest_acquisition, Dame Media,
for $85 million.

Some analysts were predicting
early in the year that Clear Channel
would clear $1 billion in revenues
in 98 for the first time. Why not?
Its gross revenues leapt 98 % to $790

million in ’97, from $398 million in
"96.

Incidentally, operating income be-
fore depreciation and amortization
increased 97%, from $153 million
in 796 to $303 million in "97, while
after-tax cash flow (ATCF) was up
99%, from $107 million to $213 mii-
lion. Cheen called the company “the
darling and the poster child for what
ATCF is all about.” Morgan Stanley
analyst Frank Bodenchak told R&R
in January that Clear Channel should
expect 20%-25% cash-flow gains
over the next two years.

For a blue-chip company of such
breadth, Clear Channel is a true fam-
ily affair (Mark’s brother Randall,
33, was named CFO in 1993) and
surprisingly down-to-earth. Lowry
Mays likes to spend the precious lit-
tle free time he has with his grand-
children in his estate overlooking the
Guadalupe River in Texas’ Hill
Country or hunting deer on the game
preserve bordering his property.
“He’s a better broadcaster than a
hunter,” joked NAB President/CEO
Eddie Fritts.

(NAB is giving Lowry Mays its
National Radio Award at its Octo-
ber show in Seattle. Fritts told R&R
that when he was chairman of the
NAB Radio Board and Joint Board
in the late "80s, Lowry Mays did
more to push for the relaxation of
local ownership limits than any oth-
er broadcaster.)

Mark Mays and Peter Ferrara —
Sr. VP in charge of the 65-station Flor-
ida region, which inciudes the Mo-
bile market — both speak fondly of
how decentralized the company is.
Financial operations and support are
tightly controlled in the small San
Antonio corporate office, Ferrara told
R&R, but from an operational stand-
point, “it’s their belief that the best
decisions for the benefit of the listen-
er, advertiser, and employee are made
at the local level”

Like most of the major groups,
Clear Channel’s kingdom is divided
into regional subgroups, with
George Sosson overseeing the
Northeast sector, Stan Webb the Cen-
tral sector, Jim Smith the Western
sector, and then Ferrara.

He emphasizes how much free-
dom he and his fellow SVPs are giv-
en o innovate management style.
For example, Sosson devised a strat-
agem called “Clear Channel Univer-
sity,” a two-and-a-half-day curricu-
lum led by Notre Dame professor
John Kennedy and designed to train
future company management stars.
Lowry Mays’ mark has been made
on a more renowned institution as
well: Alma mater TexasA&M named
its business school after him in 1996.

There is also no set paradigm for
station management, but Ferrara said
typically there is a VP/Market Man-
ager who oversees all the stations in
a given market. Underneath him is a
Director/Sales, Director/Program-
ming, Director/Engineering, and
Controlier. At the station level there
are GSMs, PDs, and the like.

The company’s worldly experi-
ence has had its impact on other
companies as well. As Heftel CEO
Mac Tichenor attests, ‘“They’re sev-
eral years ahead of us in their growth
cycle, so when we run into growing
pains, we call them and ask, ‘How
have you handled this situation?’
They’ve usuaily been through it and
provide valuable insight.”

WIWWW—aRetreamractehretorvy-com

SESAC

Continued from Page 1

third station, Urban KXOK-FM/St.
Louis, was not named in the Inter-
net charge.

SESAC Sr. VP/General Counsel
Henry Kaufman told R&R the group
has begun offering broadcasters an
“experimental license” for Internet
casts. “We want to see how the mar-
ket will shape up,” he added.

The Internet fees are as low as $50
for six months and can reach as much
as $1625 for sites with paid adver-
tising, the group said. However, li-
censing fees for broadcasters are
higher and wider-ranging and are
based on a variety of factors, includ-
ing market size and spot rates, Kauf-
man said.

“In its long history, SESAC has
maintained excellent relations with
the great majority of all radio broad-
casters,” said Sr. VP/Licensing
Patrick Collins. “However, when its
songwriters’ and publishers® intel-
lectual property rights are willfully
infringed by unlicensed stations that
repeatedly perform music in the
SESAC repertory without authoriza-
tion, SESAC is obligated to pursue
the necessary legal action.”

In the 68-page suit, WPNT Presi-
dent/CEO Saul Frischling and his
sons — WLTJ & WRRK VP/GM
Gregg Frischling, Stations Manager
Todd Frischling, and KXOK VP/
GM Michael Frischling — are
named as defendants. SESAC ““seeks
injunctive relief and damages for
repeated, unauthorized public per-
formances by the defendants on their
owned and operated commercial ra-
dio stations™ and claims that “these
infringements have resulted from
defendants’ failure and refusal to
obtain a license from SESAC to law-
fully perform works in the SESAC
repertory.”’

Among the composers, composi-
tions, and publishers named as plain-
tiffs are Albert E. Brumley and Sons
as publisher of “You Can Still Find
A Friend”; Big Sky Music for its
Dylan tune, “Lay Lady Lay”; and
Dots and Lines Ink for its “Los Pec-
es En El Rio,” “Angels We Have
Heard On High,” “Joy To The
World,” “God Rest Ye Merry, Gen-
tlemen,” “Deck The Halls,” and “Si-
lent Night” Others include Dwarf
Music and its “Rainy Day Women,”
“All Along the Watchtower,” “1 Want
You,” and “Just Like A Woman”;
Kris Publishing’s “Grandma Got
Run Over By A Reindeer”; Proph-
et’s “Cracklin’ Rosie” and “Play
Me”: and Rams Horn’s “Knockin’
On Heaven’s Door™” and “Tangled
Up In Blue.”

SESAC claims that, after a two-
year limited test that began in 1994,
it expanded its use of monitoring for
copyrighted compositions using
Broadcast Data Systems. In 1996,
the music rights group expanded its
monitoring to include WPNT'’s sta-
tions and determined that its copy-
righted compositions were being
aired. The suit claims that WPNT
was offered an “immediate interim
license at a reasonable fee ... [A] fol-
low-up letter sent to the defendants’
Program Director dated March 19,
1996 ... explained SESAC’s meth-
odology for determination of appli-
cable license fees.” SESAC also of-
fered to waive past legal claims re-

garding unauthorized performances.

SESAC claims that still more let-
ters and phone calls to Saul
Frischling followed, to no avail. In
December, “Frischling finally re-
sponded, asking for proof by song
title and artist of the SESAC music
being played on his stations and rep-
resenting that, to the ‘best of [his]
knowledge, WPNT does not play
any SESAC music,’” the suit states.
It also notes that “Frischling added
that ‘if we are playing SESAC li-
censed music that is also not licensed
to ASCAP and/or BMI, our stations
will cease playing these records.”
Frischling concluded by telling
SESAC his group “will evaluate and
decide if we need to be licensed by
SESAC”

In an interview with R&R this
week, Frischling characterized the
suit as “a holdup. That’s what it
amounts to. This is a nuisance thing.
It has gone on for years. We’ve asked
for a detailed list of label names, ti-
tles, and recording artists — tell us
who they represent, and we won’t
play them anymore until we get a
license — and they have refused to
identify them.”

Asked if WPNT pays licensing
fees to BMI and ASCAP, Frischling
sounded stunned: “Of course we do.
If we use it, we pay for it, and it gets
done. We have tried in good faith to
resolve this. This is the silliest thing,
and they are silly people. They
should sell their service properly.”

The suit, in fact, backs up much
of what Frischling told R&R. At one
point, it quotes a Dec. 18, 1996 let-
ter from the defendant to SESAC
that closed by stating, ““Sell your ser-
vice, deliver the facts.”

Meanwhile, one industry observ-
er who asked not to be identified sus-
pects the small group was targeted
by SESAC because of its size.
“SESAC s not going after CBS: they
are not going after the giants,” he
said. “] think they are trying to use
WPNT as an example and scare oth-
ers into paying licensing fees”

Lipman
Continued from Page 1

team in developing many of our art-
ists, including Billie Myers, Erykah
Badu, Chumbawamba, Sister Hazel,
and the Cherry Poppin’ Daddies,”
Morris said. “His highly motivated
and results-oriented approach has
brought an uncommon vitality to the
projects he has worked.”

Lewinter noted, “In a short time,
Monte has grown into an executive
full of drive and talent. We are
pleased to recognize his success with
this promotion.”

Most recently VP/Promotion of
Universal Records, Lipman previ-
ously served as National Director/
Promotion for Atlantic Records. He
also was West Coast Regional Pro-
motion Director for EMI Records.

“Being a part of Universal from
Day One has been a tremendous ex-
perience,” said Lipman. “Doug and
Mel have uniquely demonstrated a
boldness in driving change, build-
ing a world-class record label with
an incredible group of executives. |
am thrilled to be a part of that group
and look forward to working with
them in making Universal even more
competitive in the marketplace.”
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Mass
oes YOUR test do all this?
*  Windows™-based on-screen results YES YES No
*  Design your own unlimited custom rankers YES No No
» Design custom FILTERS based on era, sound code, texture, test
% score, what YOU want! ‘ YES No No
* Design custom VIEWS to see your data in ANY configuration, with
what YOU think is important showing up FIRST YES No No
* SAVE dll Filters & Views - so you start next time where you left of f
LAST timel - YES No No
%& UNLIMITED filters & views YES No No
e Point-Click-Done! Instantly categorize songs! YES No No
* REAL cluster analysis on your PC for each test YES No No
YOU interactively define your TrueCore™ sound on your PC YES No No
Test Scores INCLUDED WITH Variety Scores YES No No
ONE piece of software — NOT TWO! YES No No
Cluster fit based on YOUR vision! YES No No

Constantly evolving software, designed by YOU!

* Fine-tune powers & secondaries for TrueCore Fit YES No No
* Find powers NOT matching your TrueCore sound YES No No
* Find secondary songs with TrueCore power potential YES No No
*  Teach you which songs work fogether & which don't! YES No No
*  The right sample YES ? No
*  The right atmosphere YES ? No
* CONTROL dll the way around YES ? No
*  Buttons, gizmos, gimmicks or "phantom” phone in (ARGHH!!I!) Absolutely No YES!N
respondents NOT!
s PROFESSIONAL supervision — start to finish " YES > No
* 100+ perceptual questions YES No No
* Revolutionary radio research & marketing E=McC? 2+2=4 2+2=1(?)

Upgrade to The% Auditorium Music Test that unlocks the answers hidden
in your music test to actually help you create a personal jukeboxfor each listener and

Critical Mass Media's Revolutionary
TrueVariety ™ AMT & Music Analysis Tools ~AVAILABLE

Contact John Martin @ 847.441.9CMM or Abbe Harris @ 908.232.4CMM

to schedule "L for the Fall Book!

CRITICAL MASS MEDIA.

Revolutionary Radio Research « Nest Marketing s Mental Weaponry

- New World. New Rules. New Answers.

- o waany americanradiohistory. com.
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NEWSBREAKERS.

. © DAVID HARRIS has been appointed
VP/Market Manager, Florida Keys for
WFKZ-FM/Key Largo; WAVK-FM/Mar-
athon; and WAIL-FM, WEOW-FM &
WAVK-FM/Key West. He had been
serving as GSM of WINZ-AM, WIOD-
AM &WFLC-FM/Miami.

o VICKI SWAIN is named VP/GM of
Journal Broadcast Group's seven-
station cluster in Boise, ID (which con-
sists of KGEM-AM, KCID-AM & FM,
KSRV-AM & FM, KJOT-FM & KQXR-
FM). Swain was GM of KSRV-AM & FM.

® STEVE BURKE rises to OM for
WABD-AM, WDXN-AM & WCVQ-FM
(Q108)/Clarksville, TN. He also takes
on PD duties for Q108, while keeping
his Q108 afternoon show, Burke And
Baker, as well. He had been serving as
an MD/afternoon drive for Q108 before
the promotion.

~ Records
® LOU ROBINSON has been promot-

ed from Nat'l Dir. to VP/Video Promo-
tion for RCA Records.

® PATRICK MILANESE becomes Pro-
mo Director/Northeast for N2K Encod-
ed Music. He comes to the company
from his previous post of Nat'l Promo
Dir. at Curb Records.

® NATE HERR is
named VP/Nerve
Records, U.S.
Herr most recent-
ly served as Sr.
Dir./Product Dev.
& Alternative
Mktg. for the label.

- National Radio

® SW NETWORKS unveils the follow-
ing guest for its upcoming satellite pro-

gramming:
July 16: Babylon 5's Shari Belafonte
—(212) 833-7320

PROS ON

THE LOOSE

Russ Albums — Mornings
WHPT-FM/Tampa (813) 214-7982

Steve Jackson — Mornings
KJOY-FM/Stockton (916) 925-
2770

Chris Lloyd — PDWQXA/Har-
risburg-York (717) 234-3533

Bo Reynolds — Afternoons
KWCY/Phoenix (602) 641-1297

® WESTWOOD ONE announces the
following guest for its live Celebrity Con-
nectionprogram.
July 14: Robert Wuhl
—(212) 641-3088 (bookings)
x2039 (stations)

Products & Services

¢ UNIVERSITY PRESS OF AMERICA
has published a college textbook pro-
viding basic techniques for radio pro-
gramming in the '90s. Process and
Practice Of Radio Programming is a
300+-page book written by B/D&A Pres-
ident Greg Gillispie and radio broadcast
technology ‘instructor Joanna Lynch.
Case studies from several broadcast-
ers are given, in addition to discussions
on such topics as creating a program
clock, developing an ear for selecting
future hits, marketing and imaging a sta-
tion, and new technologies (such as
Virtual radio programming). For more in-
formation, please write to 4720 Boston
Way, Lanham, MD 20706; or phone the
publisher at (800) 462-6420.

- Changes

Country: KPLX/Dallas MD Teresa
Whitney exits ... WINN-FM & WKKG-
FM/Columbus, IN PD John Paul leaves
the Oldies/Country combo for APD/MD/
weekend duties at WY RK/Buffalo.

Rock: WIQB/Ann Arbor names Dave
White as its new morning host ...
WRKFDanbury, CT middayer/Prod.
Dir. Rich Conway joins WCCC/Hart-
ford as Prod. Dir.

Records: Sonic Images Records hires
Donna Roth as A&R Rep./Soundtrack

MARRIAGES

WFLZ/Tampa midday hostJen-
nifer Jordan to Kenny Rosenthal,
June 27

. Bmrus

Tralyn Broadcasting President
and WLNF-FM/Biloxi, MS morning
co-host Darren Kies, wife Tracy,
son Brady, June 30

Reprise Records Nat'l Dir/AC
Promotion Jennifer Henry, hus-
band Terry, daughter Natalie
Danielle, April 30

CoNDOLENCES
Artist manager Tony Boone, 28,
June 25

Div. and promotes Brad Pressman to
L.abel Mgr./Sonic Images and Earthtone
Records ... Gordon Jee is appointed
Dir./Creative Services for both Blue
Note/Metro Blue Records and Angel
Records ... Saul Shapiro is promoted
from Dir./Sales to VP/Sales & Market-
ing, and Andrew Sarnow becomes Dir./
Marketing at Blue Note/Metro Blue
Records.

AC: KZZP/Phoenix welcomes Jackie
West {rom crosstown KKFR for nights
... Lynn Kelly is named MD at WKDD/
Akron ... Don Gore joins WAJI/Ft.
Wayne, IN’s morning show.

National Radio: Renee Trudell be-
comes Producer/Radio & Internet pro-
gramming for Lutheran Hour Ministries
... The Hartford, CT-based Judy Jarvis
Show expands from three to five hours
and will air M-F, 10am-3pm ET. Call
Jarvis Productions at (860) 242-7276 for
more info. ... NetStar has a new head-
quarters location: One Penn Plaza, Suite
4610, New York, NY 10119-0002; new
phone and fax are (212) 244-8900 and
0070, respectively.

News/Talk: Chuck Jackson becomes
new morning news anchor for WBAL/
Baltimore ... Greg King joins
WMAQ/Chicago for afternoon drive
and inside reporter duties, while Nina
Metz assumes the Producer/News

Editor post.
Continued on Page 30

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200

Classic Rock
Chris Miller
No New Adds

Hot AC

Garry Leigh

No New Adds
Starstation
Peter Stewart
No New Adds
Touch

Monica Logan
No New Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll
Rock

JIMMY PAGE/ROBERT PLANT Shining in The Light
STORYVILLE Born Without You

-

Alternative
BRIAN SETZER ORCHESTRA Jump Jive An’ Wail
EVERCLEAR Father Of Mine

CHRMot AC
SAVAGE GARDEN To The Moon And Back
ROO STEWART QOoh La La

Mainstream AC
SHAWN COLVIN When The Rainbow Comes
SAVAGE GARDEN To The Moon And Back

Lite AC
CHRISTINA AGUILERA Reflection
GEORGE BENSDN Standing Together

NAC

BONEY JAMES Innocence

uc

MAXWELL Luxury: Cococure
MASE f/PUFF DADOY Lookin’ At Me
NEXT | Still Love You

H

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Casey Keating
FIVE When The Lights Go Out
JANET Go Deep

Digital AC
No New Adds

Hot AC
ROD STEWART Ooh La La

Digital Soft AC
Mike Bettelli

CHRISTINA AGUILERA Reflection

CHRISTINA AGUILERA Reflection

Alternative
Teresa Cook

DAVE MATTHEWS BAND Stay (Wasting Time)

POSSUM DIXON Holding (Lel

SEVEN MARY THREE Over Your Shoulder

JONES RADIO NETWORK
Jim Murphy » (303) 784-8700

Adult Hit Radio

JJ McKay
ACE OF BASE Cruei Summer
LIONEL RICHIE Time

Rock Alternative
Doug Clifton

BIG BAD VOODOO DADDY You & Me & The Bottle...

GARBAGE | Think I'm Parano
SMASHING PUMPKINS Perfe
Soft Hits

Rick Brady

BILLIE MYERS Tell Me
Rock Classics

Rich Bryan
No New Adds

Hot AC

Yvonne Day
ACE OF BASE Cruel Summer

ANGGUN Snow On The Sahara
SAVAGE GARDEN To The Moon And Back

New Rock

Steve Leigh
FLYS Got You (Where { Want

SEVEN MARY THREE Over My Shoulder

SMASHING PUMPKINS Perfe
SWIRL Hey Now

WESTWOOD ONE RA

Charlie Cook ® (805) 294-9000

Tracy Thompson

Adult Rock & Roll
Jeff Gonzer

No New Adds

Soft AC

Andy Fuller

ANNE COCHRAN & JIM BRICKMAN After All These Years

Bright AC

Jim Hays
AEROSMITH | Don't Want To

RADIO ONE NETWORKS
Tony Mauro ® (970) 949-3339

nny's Song)

id
ct

You}
ct

G

DIO NETWORKS

Miss A Thing

Lock Your
competition out
of the workplace...
forever!

The
Listen-at-Work

Rewards Program™

A revolutionary new software

promotion that continually encourages,

tracks and rewards daily

workplace listening...forever!

For more information on market exclusivity call

619 693 0576

Fairwest Direct

Fst1 '3

— —WWW-amekearkaekahistorn-com
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You’ve just changed format
on a 30 million dollar

Wouldn’t you like to know eXac‘tlv
what’s going on right now?

Well, you can. MOBILTRAK monitors car radio tuning all over town, in huge numbers, and
delivers audience shares to your desktop computer every day. For the first time, you can look
at what happened yesterday, and make decisions about what to do (or not to de) today. It
complements your existing research, and takes most of the risk out of the scariest aspect of
operating a station...

making changes.

Monitor and adjust your promotions and outside advertising in real time. Keep up with your
competitors. With a 100,000+ daily sample, you’re guaranteed accurate results, hour by hour,
day by day. In fact, our customers think of it as “programming insurance.”

MOBILTRAK. Know what works. Fix what doesn’t. It’s immediate, accurate, and rolling out

in U.S. markets right now. For information, call Lucius Stone at 1-888-772-TRAK. And visit
us on the web at www.mobiltrak.com.

The truth is out there... every day.
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Music Research:
Cover The Basics

O3 Group discussion provides powerful education

for convention attendees

By Kevin McCabe,

R&R Director/Charts & Formats

I n addition to the seemingly endless amount of fun and en-
tertainment at the recent R&R Convention *98, there
were also many educational and informative discussions
relating to radio research, programming, sales, and mar-
keting. The morning of Saturday, June 13 was no excep-
tion, as R&R presented a panel of experts in the field of
music research for a nuts-and-bolts discussion titled “Mu-
sic Research — What’s Right, What’s Wrong.”

Vallie Rich-
ards Consulting
President Dan
Vallie moderat-
ed the session.
Panelists in-
cluded Critical
Mass Media
President John
Martin, Moyes
.| Research Asso-

ciates President

Bill Moyes,
Core Call Out President Jodie
Renk. and Edison Media Re-
scarch VP Joe Lenski.

Here’s a quick review of some
highlights:

Sample Size

DanVallie

« Sample size for a library mu-
sic test should be avound 100.
Some stations could go as low as
60 if they nced to do more tests
throughout the year and if" your tar-
getis small (say a 12-year spread).

Callout Demos

« Renk’s target demos for
CHR: 15-24 (Rhythmic), 20-28
(Pop). Many CHRs test 100% fe-
males. but hip-hop stations will
go 60-40 female. Lenski cau-
tioned that medium- and small-
market broad-based CHRs would
be committing suicide to stop
lesting at 26 or 28 years old, and
that you need to go to 30 or 34 to
keep that broad base.

To Test Or Not Tb Test

< [t’s believed that all formats
that play current music should do

callout 1t financially feasible.
Renk noted that the more current
the station is, the more often you
should do callout. Renk added
that she does callout for NAC/
Smooth Jazz stations t0o.

Familiarity Breeds ...

< If a song has less than 60%
familiarity, it doesn’t have a real
stable score — unless it’s very ex-
treme. Real extreme negative
tends to stay there, and so docs
real extreme positive.

Finding The Sample

* Martin explained how his cli-
ents find some Pls for their call-
out. “We do a ‘Weekly Audicence
Report.” It’s a 400-person, geo-
graphically balanced random
sample. We call on the market-
place and ask about fave and
cunie. We find qualifiers for our
music call-back program.”

Burn Baby Burn

¢ Renk explained that burn is
different in each situation, and
that you know a song is really
burned when it begins to affect
the mean score. She added that
i’s important to set benchmarks
and look at popularity regardless
of burn.

Respondent Re-use

* One panclist explained that
they will usec a respondent three
times. It was cautioned that using
a respondent more than three
times may become an inconve-
nience to the respondent.

L S,

RESEARCH ROUND TABLE — R&R Convention '98’s music research
panel featured (I-r) Edison Media Research VP Joe Lenski, Critical Mass
Media President John Martin, Moyes Research Associates President Bill
Moyes, and Core Call Out President Jody Renk.

e Sl R st SN

How To Respectfully Terminate Employees

s not easy for you to manage in a consolidating industry, but even in the best of
times one of your most difficult responsibilities is firing people. It's painful for you, hurtful to

the recipients, and can readily subject you to litigation.

When KABC/Los Angeles terminated popular on-air personality Roger Barkley, they broke the news to him and
escorted him out of their facility in less than 5 minutes, according to the Los Angeles Times. Barkiey had worked in
radio for 43 years, was part of a highly rated, profitable show, and feit that he deserved better treatment. So did many
of his listeners and the staff at the station. The lack of respect he was shown hurt employee morale and contributed to
a decline in ratings and revenue.

Showing respect when firing someone is also important because of the effect that it can have on your career.
That person is going to get another job and may rise to a senior position. Your success or even your employment
may one day depend upon the goodwill of that individual. Why alienate them now? As they used to say when | was
at IBM, “Never kick it on the way up, you may have to kiss it on the way down.

When a dismissal does become necessary, make it a top priority. Handle it personally or ask the most senior
person under you to do so. Move on it immediately. Personnel decisions involve a collective of people to process
the paperwork, and the last thing you need is for the grapevine to inform the individual before you do. This causes
embarrassment and resentment that can lead to an ugly situation.

| was reminded of this by a recent baseball incident. Tommy Lasorda is most people’s favorite Dodger, and he
claims to “bleed Dodger blue” after having been associated with the team for more than 40 years, currently as inter-
im GM. One of his greatest accomplishments was convincing the team to draft an unheralded Mike Piazza in 1989
and then overseeing his development into the superstar he is today. When the Dodgers traded Piazza, they didn't
inform Lasorda, then a VP. He was told about the deal by a Florida radio station. it became a public relations disas-
ter and showed Tommy and his fans how little regard the team has for him.

Two other suggestions that will be very useful to you:

1. Be Diplomatic. Politely explain why a dismissal is necessary. When my accountant recently terminated an em-
ployee, in effect he said, “Bill, you've done a good job, but, unfortunately, we just don't have enough work for you.”
No accusations, no blame.

Dale Carnegie (How To Win Friends & influence People) puts this point in perspective by sharing some of his corre-
spondance with the former warden of Ossining, New York's infamous old-time prison, Sing Sing. The warden writes,
“Few of the criminals in Sing Sing regard themselves as bad men. They are just as human as you and |. So they
rationalize, they explain. They can tell you why they had to crack a safe or be quick on the trigger finger. Most of them
attempt by a form of reasoning, fallacious or logical, to justify their antisocial acts even to themselves, consequently
stoutly maintaining that they should never have been imprisoned at all” If these hard-core criminals didn't accept the
blame for what they did, how likely do you think anyone else will? This is a fundamental lesson in human nature. It's far
better for you to politely say, “Goodbye,” making no accusations, than to cause that person to feel defensive and angry.

2.Be Prepared. Robert Half, the president of Robert Half International {Bottom Line, The Book Of Business Knowi-
edge), offers this advice: “Have separation material at hand. Be prepared to tell the employee exactly what benefits
are due. If there is separation pay or a final check, have it ready to hand over on the spot. Be as generous as
possible, but be firm and final” Neither you nor anyone else wants this unpleasant situation prolonged. Complete
whatever paperwork is necessary and then focus on the feelings of the person being fired as well as the effect this
will have on your other employees.

My advice won’t make this ugly task more pleasant, but it will let you effectively do what must be done and with
compassion for the employee involved. If you'd like to share your comments, please contact me at the e-mail ad-
dress shown below.

Dick Kazan is a successful entrepreneur who founded one of the largest computer leasing corporations in the United
States. He created and hosts The Road To Success, the first radio talk show to offer on-air business consulting to
business owners and employees. E-mail your comments or questions to him at rkazan @ix.netcom.com.

By Dick Kazan

e July 2 (through September
23) — Summer Arbitron.

*July 16-19 — 23rd Annual
Conclave. Marriott City Center, Min-
neapolis; (612) 927-4487.

e July 21-22 — RAB's “New Es-
sential Skills For Managers” work-
shop. Chicago O’'Hare Doubletree
Hotel, (800} 722-7355.

* July 28-29 — RAB's “New Es-
sential Skills For Managers” work-
shop. Seattle Airport Doubletree;
(800) 722-7355.

* July 29-August 2 — '98 Wom-
en In Communications Conference.
Ritz-Carlton, Philadelphia; (410)
544-7442. .

¢ August 6-8 — Talentmasters
Morning Show Bootcamp. Grand
Hyatt, Atlanta; (770) 926-7573.

* September 10— MTV Mu-
sic Awards. Universal Amphi-
theater, Los Angeles.

* September 10-12 — 47th
Annual AWRT Convention.
Westin City Center, Washing-
ton, DC; (703) 506-3290.

* September 16-18 — NA-
BOB Fall Broadcast Manage-
ment Conference. Marriott
Washington Hotel, Washington,
DC; (202) 463-8970.

* September 23 — CMA
Awards. Grand Ole Opry, Nash-
ville.

* September 23-26 — '98
RTNDA International Confer-
ence & Exhibtion. San Antonio
Convention Center; (202) 659-
6510.

* October 11 — '98 Radio
Hall of Fame Awards Ceremo-
ny. Chicago Cultural Center;
(312) 629-6005.

* October 14-17 — NAB
Radio Show. Seattle Conven-
tion Center; (202) 429-5420.

* October 16-18 — North
By Northwest. Portland Hilton;
(512) 467-7979.

* October 17 — NAB Mar-
coni Radio Awards Dinner &
Show.

* October 26-November 6
— Museum Of Television &
Radio’s Fourth Annual Radio
Festival. New York; (212) 621-
6735.

* October 27 — John Bay-
liss Foundation Roast. The
Pierre, New York; (408) 624-
1536.
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Duopolies Don’t Inflate Market Costs

ast month on this page (R&R 6/12), I featured the results of
a preliminary Katz Radio Group study that debunked the
myth of duopoly control in the average radio marketplace. Using
the latest Arbitron ratings estimates, the Katz report proved that
few, if any, duopolies “own” their markets to the level that they

can force themselves on buys.

The Katz study showed that
duopoly shares of 50% or more are
virtually nonexistent in any market.
In fact, the vast majority of markets
— more than 90% — do not have a
duopoly with even 40% of the avail-
able audience in any sales demo-
graphic. Duopoly certainly has re-
duced the number of competing
owners. However, the lack of abso-
lute audience dominance makes it
difficult, if not impossible, for sta-
tion clusters to control their markets
to the extent that they stifle compe-
tition.

While the evidence is clear, false
perceptions about duopoly’s effects
continue to cloud our industry and
hurt radio’s image. Nowhere is this
more true than in situations where
advertisers and agencies try to under-
stand the price increases they have
experienced in radio over the past
five years. Audience shares to the
contrary, some buyers stil} insist that
markets with heavy duopoly impact
have been able to raise prices to lev-
els well beyond what other, more
competitive markets can command.

Logic might suggest that concen-
trated ownership could indeed lead
to more aggressive pricing, but the
actual trends show the opposite. Katz
has just completed another study,
this one tracking national market
costs over the past six years. The
conclusion? There is no link between
a market's duopoly strength and its
pricing. In fact, the largest radio cost
increases have taken place in mar-
kets where duopolies are the weak-
est. Once again, perception does not
match reality.

Opposite Effect

The Katz analysis actually updates
a study the research department con-
ducted in 1996. That report trended
national market costs in the major
sales demos to determine whether
duopolies were helping raise prices
at a faster rate than normal. The re-
sults showed the opposite effect:
Prices rose faster in markets where
concentrated ownership had not yet
made its mark.

The original Katz analysis started
with market costs for 1992 as the
base for comparison, when duopoly
and LMAs really began to take hold.
Using Media Market Guide’s cost-
per-point (CPP) data for two main
demos — adults 18-34 and 25-54 —
Katz ranked markets based on the
12+ audience share for the No. | and
No. 2 duopolies, then matched those
markets with their respective CPP
trends.

When they compared changes in
radio CPP in 1994 and 1996 to 1992,
Katz found that prices rose across
the board, but the costs in heavily
duopolized markets rose /ess than in
non-duopoly markets. The reason
was obvious: Owners and reps intro-
duced combination-pricing tech-
niques that offered discounts for buy-
ing multiple stations. Katz's study
also pointed out that most stations
kept separate sales staffs, contribut-
ing to price competition in the mar-
ketplace.

A lot has happened in the past two
years. Ownership has continued to
consolidate, with group mergers re-
placing the single-station purchases
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SALES

By Gerry Boehme

of the past in many cases. At the
same time, the healthy economy and
higher demand for radio time have
led to more gains in market costs per
thousand and costs per point. Given
the circumstances, it’s easy-to under-
stand why some people try to link
the two events and blame consolida-
tion for the price gains.

Understandable, but just as wrong
today as it was two years ago.

Katz has just updated its analysis
to include the latest cost data for
1998. They grouped the top 100 mar-
kets by duopoly strength from high-
est to lowest, then compared the CPP
figures to previous years. If duopoly
helps drive prices higher, the largest
CPP gains should be taking place in
the markets where ownership clusters
are the strongest. The pattern should
resemble that portrayed in the chart
in the top right corner of this page.

When Katz produced these figures
for adults 18-34 and 25-54 between
1992-98 (see charts, lower left), the
pattern was very different. In every
case, the market group with the low-
est CPP gain was the one with the
highest concentration of audience in
one ownership group — exactly the
opposite of what some advertisers
were saying.

Various Factors

We believe several facts help ex-
plain this pattern. The vast majority
of duopolies have separate local
sales staffs, ensuring strong compe-
tition. Format approaches also vary,
with many owners choosing to tar-
get complementary formats and
demos rather than trying to concen-
trate in one area.

We also know that many owners
offer incentives for buying multiple
station packages. especially on the
national level. This does nothing
more than continue the pricing mod-
els that existed in the past, when
owners set combined AM/FM rates
at a lower cost than buying the AM
and the FM separately. The result?
Lower prices for the same audience
delivery, which translates to lower
costs for the advertiser buying the
package.

And, since Arbitron and other rat-
ings services show each station’s au-
dience individually, it’s easy for an
advertiser or an agency to compare
audience delivery on each property
against the cost for the package.

According to sources such as
Market Media Guide, it’s clear that
radio has enjoyed significant CPP
gains in most markets over the past
six years. The gains seem to be driv-
en by a greater appreciation of ra-
dio’s benefits by advertisers and
higher demand on inventory rather

than by any influence or “control” by.

duopolies on pricing.-

Duopoly has led to more format
development, more listener choice,
and higher audience satisfaction, and
it has made radio easier to buy. Ra-
dio is attracting more and more at-
tention from sponsors because adver-
tisers need to reach highly targeted
audiences with effective messages.

Radio is doing the job for clients,
and it’s reaping the rewards.

Average % Gain In GPP
Heavy Vs. Light Duopoly Markets

Projected pattern assuming that CPP gains are larger in heavy duopoly markets.
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ADID GETS RESULT

SUCCESS STORIES FROM THE RAB

Gerry Boehme is Director of
Radio Information Services at Katz
Radio Group. He can be reached

at (212) 424-6000.

Fina 0il & Gas: Service With Style

SITUATION: Fina Oil & Gas wanted to establish a market-leading im-
age in its corporate hometown of Dallas. It teamed up with Country
KPLX and Talk KLIF to create a truly “high end” impression in this grow-
ing market.

OBJECTIVE: Fina posed a threefold challenge to KPLX & KLIF: to build
brand awareness for this established oil and gas marketing company,
to build traffic at Fina's regional retail locations, and to provide addi-
tional community service support for the company’s various charitable
efforts. The radio station knew this would require something more than
a standard commercial schedule. Station managers worked hard to pre-
pare and propose a truly unigue radio marketing effort.

CAMPAIGN: KPLX won the Fina account by proposing a truly “high
end” creative solution to meet the company’s marketing objectives.
KPLX repainted the station’s traffic helicopter with the Fina Shield logo
and renamed the airborne reports the KPLX/KLIF Fina Traffic Report.
Fina received a minimum of eight traffic IDs each day and 20 10-sec-
ond traffic reports per week on each station. Fina also received 15 ap-
pearances on a KPLX/KLIF five remote van designed to bring custom-
er traffic into the selected Fina retail store. ‘

RESULTS: Fina judged the KPLX/KLIF effort to be a high-flying suc-
cess. The company has renewed the Fina Traffic Copter for a third year
and has added an additional $75,000 NASCAR promotional package
for 1997. Based on these positive results, Fina now works exclusively
with KPLX/KLIF in the important Dallas/Ft. Worth marketplace.

——RAB TO0LBOX——

 More marketing information and resources from the RAB

" MEDIA TARGETING 2000 )
. Among gasoline card users age 18 and up, 9% have ‘earned a col-

lage degres or more. 55% are men and 45% are women. 51% have
incomes in excess of $50, 000 per ygar. - :

' RAB CATEGORY FILES
;. “Low gas prices have a profound effect on the Amencan psyche. As

the world's biggest fuet consumer, the country goes gas-happy when

* prices drop. We travel more. We buy more boats and snowmobiles. We

drive gas guzzlers instead of economy cars” — LiSA Today, March 20-
22,1998 ’

g BACKGROUND COLLECTION -

GASOLINE STATIONS SERVICE

Concerning where their car's maintenance and repair service is per-
formed, 4.8% of adults go to a gas station (44.3% men and 55.7% wom-
en). Percent using gas stations for spegcific service/repair activities: 2.9%
had their air filter changed; 4.0% had their oil filter changed; 2.5% add-
ed antifreeze or had it changed; 1.5% purchased a battery; 6.7% bought
oil; 3.7% had oil added or changed; 1.6% had spark plugs instailed; 3.9%
had their last tune-up done at a gas station {Simmons, 1996).

For more information, call RAB’s Member Service HelpLine at (800)
232-3131, or log on to Radiolink at www.rab.com.
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{(Markets 1-25)

KHKS/Dallas

ACTIVE ROCK PERSONALITY
OF THE YEAR

ACTIVE ROCK MUSIC DIRECTOR
OF THE YEAR

Jo Robinson, WRCX/Chicago

ACTIVE ROCK PD OF THE YEAR
Dave Richards, WRCX/Chicago

ACTIVE ROCK STATION OF THE YEAR

WRCX/Chicago

AC STATION OF THE YEAR
WLTW/New York

AC MUSIC DIRECTOR OF THE YEAR

Charlie Lombardo, WALK/Long Island

RAD!O STATION OF THE YEAR

Mancow Muller, WRCX/Chicago

T

AC PD OF THE YEAR

Jim Ryan, WLTW/NewYork

AC PERSONALITY OF THE YEAR

Don Bleu, KiOl/San Francisco

CHR/POP STATION OF THE YEAR
KHKS/Dallas

CHR/POP PD OF THE YEAR

Tom Poleman, WHTZ/New York

CHR/POP PERSONALITY
OF THE YEAR

Kidd Kraddick, KHKS/Dallas

CHR/RHYTHMIC STATION
OF THE YEAR

WJNMN/Boston

CHR/RHYTHMIC PD OF THE YEAR

Cadillac Jack McCarthy, WJNVIN/Boston

HR/RHYTHMIC PERSONALITY
OF THE YEAR

Bill Lee, WKTU/New York

MEDIA CORPORATION

NAC/SMOOTH JAZZ STATION
OF THE YEAR

WNUA/Chicago

NAC/SMOOTH JAZZ MUSIC
DIRECTOR
OF THE YEAR

Blake Lawrence,
KKSF/San Francisco

ROCK STATION OF THE YEAF

WDVE/Pittsburgh

URBAN STATION OF THE YEAR

WGCIl/Chicago

URBAN MUSIC DIRECTOR
OF THE YEAR

Janet G., WJLB/Detroit

URBAN AC PD OF THE YEAR

Joe Tamburro, WDAS/Philadelphia

URBAN AC MUSIC DIRECTOR
OF THE YEAR

Daisy Davis, WDAS/Philadelphia

wanALameticanradiohistorv. com. .
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For your next promotion...
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Step up to the

10.000 pe. min.

ROLL-A-SIGN Cost-effective plastic banners

for your station. We print any picture, logo, .
or design in up to four colors. Perfect for Harness the power of repeatability!
concerts, public appearances, expos and give-

aways. Packaged on a roll and easy to use. 1-800-786-7411

Call Toll Free : {H

U.S. 1-800-231-2417 PLASTIC
Canada 1-800-847-5616  BANNERS 3 G
(713) 507-4295 FAX Powerful * Affordable * Dramatic

Includes all charges, no hidden costs

:
%
%
¢

www.bannersonaroll.com
(414) 351-9088 * Fax (414) 351-6997

A AT T ATZAN

Ov&rl.OOD.QDO %
LEE ARNOLD PROMOTIONS %

\Z

LTI O st 8 Bic Pens

PICNICS, REMOTES, CONCERTS . .
and SPORTING EVENTS! clic stic

Lithographed On Heavy Gloss Stock

* REQUEST FREE Choose from: Football Helmet, Rounded Square, Heart. Telephone,
CATALOG AND SAMPLESI Cowboy Hat. Shamrock, Circle, Octagon (STOP sign). Square, House,
’ Classic Palm Shape, Hot Air Balloon, Paw Print, Apple, Hourglass, and 37¢
et B/W - SX1OS “Number One" shapes. CUSTOM SHAPES are also avaitable. ¢ each

L PRGBS |
¢ ) R _-"‘- 500 — $80.00 18 pt. front-coated board, securely stapled to a wooden handle. $2_0 set up
e, 1000 — $108.00 min. 500 pcs.

4x6 - JOCK CARDS choose
500 — $65.00 : , Y barrel & trim
1000 — $91.00 ] - colors

# PRICES INCLUDE
TYPESETTING & FREIGHT
\5.9 # FAST PROCESSING

KCBX +# OTHER SIZES & COLOR SEND FOR
. PRINTS AVAILABLE OUR 32 PAGE
CATALOG!

TPICTURES (I7’S FREE)
1867 E. Florida St. » Dept. R _m 3

Springﬁeld.M065803 ADDBE &D CREATIVE PROMOTIONS
(417) 869-3456 FAX (417) 869-9185 @I@

www.abcpictures.com 7 C ; ; T.E 800-786-8011 o It keti
1-800-726-9683 Leslie « Lisa « Michele « Patti + Haliemah www.resultsmarketing.com
; e e A . - T R = - = — S
. “"“-‘ - . - Fo_ b i

.-.h .
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AVAVATATAS Logo Tattoos!!!

PROMO 5 EClEL 1000 T Tatt b
T-SHIRT BLOW ou “J“:'Eizzzgi' : | PRODUCT
‘ us .00 !!!
or 2000, just $299.00 !! i s H OWCAS E

§10.00 USA Shipping
{CA add 7.25°: sates tax)

Customized! Fuli Color!
2" X2
¢ Looks Real ¢ Easy on,
Easy off » Completely Safes

N

NI ENY N NG ONYNZ Y

Y

Call Dawn Garrett

Send your sized. color logo.

VY

T, artwork, etc. that you
want reproduced,
along with a company P.O..
Amex. Visa / MC #, money
order or check
{payable in US doliars, drawn
on a US bank) to:

LONG SLEEVE

FRUIT OF THE LOOM | == 108 pc. min. 1 side,
“BEST™ 1 color imprint. SET UP &
Freight not included. SCREEN CHARGE INCL.

LEE ARNOLD PROMOTIONS Calico

(414) 351-9088 ¢ Fax (114) 351-6997 3000 Alamo Dr., Ste 201 » Vacaville, Ca 95687

NV INYINTYINTY 2 NTYONT/N Tel 707/448-7072 + Fax 707/446-8273
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\Z
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SCREEN SCENE

FRANK MINIACI

Radio Goes To The Movies

M ovie openings can make for great promotion ideas. And
the time to create a promotion based around a forthcom-
ing release is now. R&R will detail some of the major movies
set to be released in the coming months. For information on
creating a promotion for a specific movie, call the studio’s re-
gional/field representative for your market. Check out movies
opening this week and charting movie soundtracks in Show

Prep (Pages 22 and 23).
July 17

THE MASK OF ZORRO
(TriStar) — A swecping romarntic ad-
venture of love and honor, tragedy and
triumph, set against Mexico’s fight for
independence from the iron fist of
Spain. Twenty years have passed since
Don Diego de laVega (Anthony Hop-
kins) fought oppression as the legend-
ary hero Zorro. He now must find a
successor to stop the tyrant Raphael
Montero, who stole everything he
loved and left him to rot in prison. Don
Diego chooses Alejandro Murietta
(Antonio Banderas), a bandit with a
troubled past. and transforms him into
the fearless romantic hero he once was.

July 24

JANE AUSTEN’S MAFIA!
(Touchstone) — Organized crime gets
the Airplane! treatment. The story of the
Cortino family begins when the young
and innocent Vincenzo Cortino is driv-
en from his home in Sicily and forced
to swim to America. There he grows up
1o become the infamous patriarch of a
powerful crime family. Getting along in
years, Vincenzo (played by the late
Lloyd Bridges) must choose between
his psychotic son Joey or the war hero
Anthony. Jay Mohr, Olympia
Dukakis, Christina Applegate, and
Billy Burke co-star.

SAVING PRIVATE RYAN
(DreamWorks) -— June 6, 1944: The
Allies launch the biggest invasion in

military history as millions in war-rav-
aged Europe wait and hope. As vast
armies storm the beaches, a crack unit
of troops is ordered to find and retrieve
one man: Private James Ryan. As the
soldiers push decper into enemy terri-
tory, they find themselves questioning
their orders. Why is one man worth risk-
ing eight? Co-starring Tom Hanks,
Edward Burns, Tom Sizemore,
Matt Damon, and Vin Diesel.

July 29

THE PARENT TRAP (Walt Dis-
ney) — In this all-new remake of the
Disney classic, two identical twin sis-
ters, who’ve never met, conspire 10
reunite their mom and dad, who nev-
er should have been apart. Starring
Dennis Quaid, Natasha Richard-
son, Lisa Ann Walter, and Elaine
Hendrix.

July 31

BASEKketball (Universal) — Direc-
tor David Zucker (Airplane!, Naked
Gun) tackles the field ot professional
sports. Helping add laughs are Trey
Parker, Matt Stone, and Bob Costas.

August 7

EVERAFTER: A CINDERELLA
STORY (20th Century Fox) — Anoth-
er retelling of the classic Cinderella sto-
ry. This time, Drew Barrymore plays
the role of the resourceful young wom-
an who must overcome the schemes of

her evil stepmother (Anjelica Huston)
to be with the one she loves, the Prince
of France (Dougray Scott).

THE NEGOTIATOR (Warner
Bros.) — Danny Roman (Samuel L.
Jackson) is at wits® end and holding
the chief of the Chicago Internal At-
fairs Burcau at gunpoint — all because
Roman has been falsely accused of
murder and theft. He can prove his in-
nocence, but he just needs a little time.
He requests the services of respected
negotiator Chris Sabian (Kevin
Spacey), who squares oft with his op-
ponent while trying to defuse an ex-
plosive situation.

August 14

SLUMS OF BEVERLY HILLS
(Fox Searchlight) —The year is 1976,
and young Vivian Abramowitz (Na-
tasha Lyonne) is blossoming into a
woman. Her father (Alan Arkin) de-
cides to move her, her older brother
Ben, and younger brother Rickey into
a cheap one-bedroom place in Bever-
ly Hills. 1’s only when Rita (Marisa
Tomei), the wild cousin who just got
out of rehab, comes to visit that Vivian
sees some hope in her life.

THE AVENGERS (Warner Bros.)
— The much-loved *60s series hits the
big screen, with the world’s coolest se-
cret agents, John Steed (Ralph Fi-
ennes) and Emma Peel (Uma Thur-
man), pitted against the devilishly
clever and completely evil Sir August
De Wynter (Sean Connery).

August 21

BLADE (New Line) — Wesley
Snipes is Biade, an immortal warrior
who battles a thriving underworld of
vampires seeking to decimate the hu-
man race. Blade is half-human and
half-vampire. Under the guidance of
a professional vampire hunter, his

MARKETING & PROMOTION

TWO HEARTS THAT BEAT AS ONE — Another take on Cinderella comes
to the big screen in Twentieth Century Fox's Ever After: A Cinderella Sto-
ry, starring Drew Barrymore as Danielle, who poses as a noblewoman
after she finds herself falling in love with Prince Henry (Dougray Scott).

fierce powers are honed as he be-
comes a soldier and fearless champi-
on of humanity.

September 18

RUSH HOUR (New Line) — A
martial arts daredevil paired with co-
median Chris Tacker? It could hap-
pen. And it does when the daughter of
the Chinese consul is kidnapped, scnd-
ing the diplomat to the only guy he
knows he can trust, Police Detective
Lee (Jackie Chan). The FBI, also
working on the case, doesn’t want Lee
to meddle. They assign James Carter
(Tucker), a rogue LAPD detective, to
keep Lee away. Together, they wreak
havoc on Los Angeles.

October 2

A NIGHT AT THE ROXBURY
(Paramount) — The Butabi brothers
have one goal in life — to become
movers and shakers in L.A’s trendy
nightclub scene. Both Steve (Will
Ferrell) and Doug (Chris Kattan)
soon discover their head-bopping im-
age is not wanted, and they have to
cool their heels outside the doors of
the hottest nightclubs — until a series
of fortunate accidents ushers them
into the ultra-hip Roxbury.

November 6

AMERICAN HISTORY X (New
Line) — The consequences of preju-
dice and hate tear a family apart in this
film that follows one man’s struggle to
retorm himself and his brother after liv-

ing a life consumed by viclence and
bigotry. Co-starring Edward Norton,
Edward Furlong, and Fairuza Balk.

November 25

RUGRATS (Paramount) — Based
on Nickelodeon’s award-winning
show, the film captures the ever-
popular Tommy Pickles, Chuckie, fra-
ternal twins Lil and Phil DeVille, and
their 3-year-old nemesis Angelica in
their daily adventures. However, when
Tommy’s brother, Dil, is born, it dis-
rupts the babies’ lives and strains Tom-
my’s friendship with Chuckie.

STAR TREK: INSURREC-
TION (Paramount) -— Trekkies, get
ready, as Patrick Stewart, Jonathan
Frakes, Brent Spiner, Levar Bur-
ton, Martina Sirtis, and Michael
Dorn prepare to boldly go where no
man has gone before on the big screen.

December 18

PRINCE OF EGYPT (Dream
Works) — Val Kilmer and Ralph
Fiennes lend their voices to Moses
and Ramses, respectively, brought to-
gether by fate and ripped apart by a
secret revealed. Also flending their
voices are Sandra Bullock, Danny
Glover, Jeff Goldblum, Steve
Martin, Michelle Pfeiffer, and
Martin Short, among others.

Dates are subject to change.

Compiled by R&R Associate Ed-
itor Margo Ravel; (210) 788-1659
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Who Has The Biggest .... Entourage?

Us magazine examines the
mind set of celebrities and
their entourages. Madonna'’s core
— including publicist Liz Rosen-
berg, brother Christopher, and club
girl Ingrid Casares — has held
steady. However, the other mem-
bers change as often as her looks.
A former member of her clan, San-
dra Bernhard. and the Material
Mom have had an ongoing feud. in
fact, the 'zine says Madonna recent-
ly attended Bernhard’s one-woman
show and ordered a pizza in the
middle of the act.

Sean “Puffy” Combs’ ubiqui-
tous entourage includes rappers
Mase, Lil’ Kim, Total, and his
manager, Benny Medina. Mem-
bers of Combs’ crew get swell,
slightly used clothing<and were
even allowed in the delivery room
when his girlfriend gave birth.

Mariah Carey takes pals from
her Long Island high school with
her, along with two personal as-
sistants, a personal shopper, her
manager, and a gaggle of strap-
ping British bodyguards. It was the
battle of the entourages recently,
when Carey couldn’t get her crew
into the VIP room at a New York
nightclub. Apparently, Leonardo
DiCaprio and his posse were al
ready ensconced, so Carey’s gang
had to wait.

Been There, Done That

“To be truly original, you'd have
to listen to no music and you'd
have to be away from the world. A
lot of these rock people scream
about‘originality’ They're not orig-
inal. Take Jamiroquai — their stuff
sounds like Steely Dan to me. So
{ wanna question that word origi-
nal, really” — Daven “Prestige”
Vanderpool, one of the “Hitmen”
(producers) for Puff Daddy’s Bad
Boy label, responds to the grow
ing criticism of hip-hop purists,
who say the label’s lowest-com-
mon-denominator musical ap-
proach is killing the genre’s cre-
ativity and imagination (Vibe).

“The traditional formula in Talk
radio has been contention. ‘Call
‘'em idiots. Tell them they're
screwed up. That's not my style”
— Syndicated talk host Art Bell
stirs up a little controversy himself
(Newsweek)

“Sympathy and originality” — Dav-
id Bowie on what he considers the
most overrated virtue ( Vanity Fair)

Age Before Beauty

The Globe hits below the belt with
a unflattering photo of Madonna that
accompanies the headline:“Madon-
na, She’s fat ... 40 ... and happy!”
Madonna explains her broader out-
look to a pal, “Yve found an inner
happiness I've never experienced
before.l don’t need a man to make
me happy. | am happy. And if I've
put on some weight — so what?”

Meanwhile, the National Enquir-
er runs the “first photo since she
left the group” of Geri “Ginger
Spice” Halliwell and claims she’s
not 25, but 35!

Girl Trouble!

George Strait’s wife has de-
manded that Lorrie Morgan be
bumped from Strait’'s stadium
mega-tour! Morgan is known for
having flings on the road, says a
source, and Strait’s missus is hav-
ing none of that (Star).

Bobby Brown has found his
new Whitney, according to the
Globe.The new love is Lou Rawls’
daughter Louana

“They lined up for Robin and
Tom. | never had the physique or
the hairline. And drummers never
got any girls” — Cheap Trick
drummerBun E. Carlos (People).

Money Trouble!

Toni Braxton's boyfriend, foot-
ball star Curtis Martin, has told
the songbird to curb her spending
habits before they tie the knot (Na
tional Enquirer)

We Care A Lot!

Billy Ray Cyrus regularly gets
stoned. does cocaine, and cheats on
his wife, contends ex-drummerGreg
Fletcher, who gave the Globe an
exclusive interview about the Achy-
Breaky country boy’s dark side.

The Star says friends are wor-
ried about country cutie LeAnn
Rimes, who collapsed before a
scheduled show in Grand Junc-
tion, CO. The Globe, however,
says Rimes was hit by a “chest-
crushing asthma attack.”

Modern Times

*Suddenly the question of mo-
dernity seems really important
because of the stupid millennial
transition. We've got a year and a
half to pretend everything's going
to be different” — Liz Phair pops
our “better tomorrow” bubble (Elle).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime fo the ridicu-
lous in music news. R&R has not verified any of these reports.

* ARMAGEDDON (Columbia)

CURRENT

Single: | Don't Want To Miss A Thing/Aerosmith
Other Featured Artists: Shawn Colvin, Journey, Our Lady Peace

* DR. DOLITTLE (Atlantic)
Singles: Woof Woof/69 Boyz

Are You That Sombody?/Aaliyah

That's Why | Lie/Ray-J

* MULAN (Walt Disney)

« THE X-FILES (Elektra/EEG)

* HOPE FLOATS (Capitol)

High/Feeder

Iris/Goo Goo Dolls

w/Kool Keith, Cheap Trick
e BASEketball

In Your World/Speed Knot Mobsters
Other Featured Artists: Jody Watley, Ginuwine

Singles: True To Your Heart/98 Degrees & Stevie Wonder
Reflection/Christina Aguilera

Single: Walking After You/Foo Fighters (Elektra/Roswell/Capitol)
Other Featured Artists: Cure, Tonic,

Sarah McLachlan

Singles: Chances Are/Bob Seger & Martina McBride
To Make You Feel My Love/Garth Brooks
: Other Featured Artists: Rolling Stones, Mavericks, Deana Carter
i« GODZILLA (Sony Music Soundtrax)
! Single: Come With Me/Puff Daddy f/lJimmy Page

Other Featured Artists: Jamiroquai, Ben Folds Five, Days Of The New
* CAN'T HARDLY WAIT (Elektra/EEG)

Singles: Hit 'Em Wit Da Hee/Missy “Misdemeanor” Elliott

I Can’'t Get Enough Of You Baby/Smash Mouth
Other Featured Artists: Third Eye Blind, Blink 182, Busta Rhymes
* | GOT THE HOOK-UP (No Limit Priority)
Single: | Got The Hook-Up/Master P f/Sons Of Funk
Other Featured Artists: Mack 10, Mystikal & Mia-X
* CITY OF ANGELS (Warner Sunset/Reprise)
Singles: Uninvited/Alanis Morissette

Other Featured Artists: U2, Paula Cole, John Lee Hooker

COMING

* SMALL SOLDIERS (DreamWorks/Geffen)
Single: Bone Thugs-N-Harmony.../War
Other Featured Artists: Pat Benatar w/Queen Latifah, Pretenders

Single: Take On Me/Reel Big Fish (Mojo Records)

Hot, new music-related
World Wide Web sites, cool
cyberchats, and other points of
interest along the information
superhighway.

The Knack, Sunday (7/12)
at 9pm ET/6pm PT, America
Online (keyword: LIVE).

Brian Wilson, Tuesday (7/
14) at 9pm ET/6pm PT, Amer-
ica Online (keyword: LIVE).

George Michael, Thursday
(7/16) at 3pm ET/noon PT, Mi-
crosoft Network (and on the
Internet at www.msn.co.uk).

Destiny’s Child, Thursday
at 8pm ET/5pm PT, America
Online (keyword: TEEN
PEOPLE).

On The Web

Tragically Hip, concert, Fri-
day (7/10) at 7pm ET/4pm PT
{(www.rollingstone.com).

Savage Garden, concert,
Saturday (7/11) at 11pm ET/
8pm PT (www.savagegarden.
com,www.lalive.com).

'Net Chats ;

MONDAY, JULY 20

1965/ Bob Dylan releases “Like A Rolling

: Stone.” -

¢ 1974/Joey Ramone of the Ramones quits

; playing drums and takes over as
lead vocalist.

1993/Juliana Hatfield releases Become
What You Are.

% Born: Carlos Santana 1947, Michael An-

i thony (Van Haien) 1955

© Releases: the Lovin’ Spoonful’s “Do You

: Believe In Magic” 1965

TUESDAY, JULY 21

1971/ Carole King receives a gold record
for Tapestry.

: 1980/ Grateful Dead keyboardist Keith

Godchaux, 32, is seriously injured

in an automobile accident; he'll die

two days later.

1990/ Former Pink Floyd member Roger
Waters performs at the Berlin Wall;
musical guests include Cyndi Lau-
per, Joni Mitchell, Bryan Adams,
and Paul Carrack.

Born: Cat Stevens 1947

' Releases: Robert Palmer's “Bad Case Of

; Lovin’ You,” Little River Band’s

“Lonesome Loser” 1979

WEDNESDAY, JULY 22

- 1963/ The Beatles' first album, Introduc-
ing The Beatles, is released in the
Us.

Elvis Costello — my aim is CBS.

o

ik

1977/ Elvis Caostello’s first album, My Aim
Is True, is released in England on
Stiff Records. Four days later, he's
arrested for performing outside the
London hotel where CBS Records
execs are staying ... and eventually
is signed to the label.

1984/ The Beastie Boys become the
opening act for Madonna’s new
world tour.

1985/ Tina Turner launches her first tour
as a solo artist.

Born: George Clinton 1940, Don Henley
1947

Releases: the Monkees’ “Pleasant Valley
Sunday” 1967, the Whe's “Join To-
gether” 1972

THURSDAY, JULY 23

1969/Blood, Sweat & Tears’ “Spinning
Wheel” and Three Dog Night's
“One” both receive gold singles.

1977/Led Zeppelin drummer John Bon-
ham and manager Peter Grant are
arrested backstage at a San Fran-
cisco concert for allegedly assault-
ing several of promoter Bill Gra-
ham’s employees; they will both
plead guilty and settle out of court.

1984/ Vlanessa Williams relinquishes her
Miss America crown after Penthouse
prints nude photographs of her.

1992/Chicago receive a star on the Hol-
lywood Walk Of Fame.

Born: David Essex 1947, Martin Gore
(Depeche Mode) 1961

Releases: Carly Simon’s “Nobody Does it
Better” and Foreigner's “Cold As
Ice” 1977

FRIDAY, JULY 24

1978/ The film Sgt. Pepper’s Lonely -

Hearts Club Band premieres in
New York; it features the Bee Gees,
Peter Frampton, Aerosmith, Alice
Cooper, and Tina Turner.

1986/ Bob Geldof receives the distin-

guished MBE medal from Queen

Elizabeth for his contributions in :

African famine relief.

1990/ In Nevada, Judas Priest begin their
trial on charges their material

prompted two teens to attempt sui-

cide; the court will later exonerate &

the band.

Releases: the Beach Boys' “California i
Girls” and Bob Dylan's “Like A ;

Rolling Stone” 1965, Hall & Oates

“She’s Gone” and Jefferson Star- ;

ship’s “With Your Love” 1976

SATURDAY, JuLY25s

1969/At New York’s Fillmore East, Neil §

Young appears in concert for the

first time with Crosby, Stills & _

Nash.

1978/ Former Sex Pistols frontman Jehn
Lydon (a.k.a. Johnny Rotten) an-
nounces the formation of his new
band, Public Image Ltd.

1980/Kiss introduce drummer Peter :

Criss' replacement, Eric Carr.

1990/Bruce Springsteen and Patty Scial- ¢

fa becomes parents to son Evan
James.

Born: Elvis Costello 1955

Releases: Chicago’s “25 Or 6 To 4” 1970

SUNDAY, JULY 26

1977/ Led Zeppelin's U.S. tour is abruptly
canceled when Robert Plant’s 6-

year-old son, Karac, dies unexpect- %

edly in England.

1987/Billy Joel begins his concert tou
of Russia.

1992/Kiss guitarist Paul Stanley marrie:
Pamela Bowen.

Bom: Mick Jagger 1943, Roger Taylor
(Queen) 1949

~— Mark Solovicos
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rse & Carriage (Untertainment/Epic)
GARBRu. . nkI'm Paranoid (Aimo Sounds/Interscope)
JERMAINE DUPRI (1JAY-Z MoneyAin’t...(SoSoDeVCo/umbB}
MAXWELL Luxury: Cococure (Columbia

NEW POWER GENERATION The One (New Power Soul)

| EXCLUSIVE ]

BEASTIE BOYS Intergalactic (Grand Royal/Capitol)

DAVE MATTHEWS BAND Stay (Wasting Time)(RCA)

| HEAVY l

AEROSMITH | Don't Want To Miss A Thing (Cofumbia)

BIG PUNISHER /JDE Still Not A Player (Loud)
BRANDY & MONICA The Boy s Mine (Atfantic)
FASTBALL The Way (Hollywood)

GO0 GOO DOLLS Iris (Wamer Sunset/Reprise)
MASTER P Thinkin' 'Bout U (No Limit/Priority)
MATCHBOX 20 Real World (Lava/Atiantic)

NEXT Too Close (Arista)

PRAS MICHEL... Ghetto Supastar... {interscope)
SEMISONIC Closing Time (MCA)

WILL SMITH Just The Two Of Us (Columbia)

USHER My Way (LaFace/Arista)

|JAM OF THE WEEK |

AALIYAH Are You That Somebody? (Atiantic)

| STRESS |

BARENAKED LADIES One Week (Reprise)

BONETHUGS-N-HARMONY... War (DreamWorks/SKG)
CHERRY POPPIN’ DADDIES Zoot Sutt Riot (Mojo/Universal}
EVE 6 Inside Out (ACA)

FUEL Shimmer (550 Music)

HARVEY DANGER Flagpole Sitta (Slash/London/Island)
JANET Go Deep (Virgin)

MADONNARay Of Light (Maverick/WB)

SARAH MCLACHLAN Adia (Arista)

PUFF OADOY 1/2IMMY PAGE Come With Me (Epic)
RACHIO Pride (Universal)

RAMMSTEIN Du Hast (Sfash/London/island)

|ACTIVE |

JON B. They Don't Know ( Yab Yum/550 Music)
CAM'RON #/MASE Horse & Carriage (Untertainment/Epic)
CHICO DEBARGE No Guarantee (Kedar/Universalf

DEF SQUAD Full Cooperation (Def Jam/Mercury)
EVERYTHING Hooch (Blackbird/Sire)

FOO FIGHTERS Walking After You (Elektra/Roswel/Capitol)
GARBAGE | Think I'm Paranoid (Almo Sounds/Interscope)
JANET You (Virgin)

JERMAINE DUPRI{/JAY-Z Maney Ain' ... (So So Det/Columbia)
MAXWELL Luxury: Cococure (Cofumbia)

BRIAN MCKNIGHT The Only One For Me (Motown)
NATALIE MERCHANT Kind & Generous (Elektra/EEG)
NEW POWER GENERATION The One (New Power Soul)
NICOLE Make It Hot (FastWest/EEG)

QUEEN LATIFAH Bananas (Flavor Unit/Motown)

SAVAGE GARDEN To The Moon And Back (Columbia)
SPARKLE Be E;areful (Rock Land/Interscape)

Video airpiay from July 13-19.

o 4 S S — TR

__SHOW PREP

July 10, 1998 R&R ©* 23

MUSIC FIRST
50.8 million households
Wayne Isaak, St VP/Music & Talent Relations

'ADDS ]

ANGGUN Snow On The Sahara (Epic)
HEATHER NOVA London Rain { Nothing ...) (Big CatWork)

XL

CELINE DION To Love You More (550 Music)
600 GO0 DOLLS Iris (Wamer Sunset/Reprise)
NATALIE IMBRUGLIA Torn (RCA)

MARCY PLAYGROUND Sex And Candy (Capitol)
SARAH MCLACHLAN Adia (Arista)

SHANIA TWAIN You're Still The One (Mercury)

LARGE ]

AEROSMITH| Don't Want To Miss A Thing (Columbia)
MARIAH CAREY My All (Columbia)

FASTBALL The Way (Holfywood)

MADONNARay Of Light (Maverick/WB)

MATCHBOX 20 Real World {Lava/Atiantic)

NATALIE MERCHANT Kind & Generous (Elektra/EEG)
BONNIE RAITT One Belief Away (Capitol)

ROD STEWART Ooh La La { Warner Bros.)

| MEDIUM

B-52'S Debbie (Reprise)

BARENAKED LADIES One Week (Reprise)

CHERRY POPPIN’ DADOIES Zoot Suit Riot (Moja/Unwersal)
ARETHA FRANKLIN Here We Go Again (Arista)

GREEN DAY Time Of Your Life... (Reprise)

EDWIN MCCAIN I'll Be (Atiantic)

BILLIE MYERS Tell Me (Universal)

SAVAGE GARDEN To The Moon And Back (Columbia)
SEMISONIC Closing Time (MCA}

BRIAN SETZER ORCHESTRA Jump Jive An' Wail (Interscope}

| CUSTOM

ANGGUN Snow On The Sahara (Epic)

JON B. They Don’t Know (Yab Yum/550 Music)
BRANDY & MONICA The Boy Is Mine (Atlantic)

GARTH BROOKS To Make You Feel My Love (Capitol)
ERIC CLAPTON Pitgrim (Reprise)

ALANADAVIS Crazy (Elektra/EEG)

GLORIA ESTEFAN Heaven's What | Feel (Epic)
EVERCLEAR | Will Buy You A New Life (Capitol)

JANET Go Deep (Virginj

K-Cl & J0JO All My Life (MCA)

LISA LOEB Let's Forget About It (Geffen)

BRIAN MCKNIGHT Anytime (Mercury)

NEW POWER GENERATION The One (New Power Soul)
HEATHER NOVA London Rain (Nothing ...} (Big CatWork)
SMASHING PUMPKINS Ava Adore (Virgin)

SMASH MOUTH Can't Get Enough Ot You Baby (Flekir/EE7S)
SPARKLE Be Careful (Rock Land/Interscope)

RINGO STARR La De Da (Mercury)

TONY RICH PROJECT Silly Man (Laface/Arista)

BRIAN WILSON Your imagination {Giant/W8)

Video airplay from July 13-19.

TOP TEN SHOWS
JUNE 29-JULY 5

Total Audience
(98 million households)

-

60 Minutes
Movie (Sunday)
(Dave)
3 Dateline NBC (Tuesday)
4 Touched By An Angel
5 20/20 (Monday)
6 Primetime Live
- (tie) Seinfeld
" 8 Dateline NBC (Monday)
. (tie) Just Shoot Me
10 ER

N

Adults 25-54

1 Movie (Sunday)
(Dave)

(tie) Just Shoot Me
(tie) Seinfeld

4 3rd Rock FromThe Sun

5 Dateline NBC (Tuesday)
(tie) Frasier

7 ER

8 Primetime Live

9 Dateline NBC (Monday)
10 The Drew Carey Show

Source: Nielsen Media Research

G MEX

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All list-
ings subject to change.

Friday, 7/10

* LeAnn Rimes, The Tonight
Show With Jay Leno (NBC,
check local listings).

* Lucinda Williams, Late
Night With Conan O'Brien
(NBC, check local listings).

Saturday, 7/11

* Wade Hayes and Travis
Tritt perform on PBS’ Austin City
Limits (check local listings).

* The Cure, Dog’s Eye View,
andMorphine perform on PBS’
On Tour (check local listings).

« Stephanie Mills; Sugarhill
Gang; and Earth, Wind & Fire
perform on Sinbad's Summer
Jam 4: Soul Music Festival
(HBO, 11:30pm).

Sunday, 7/12

« Bonnie Raitt performs on
VH1's Storytellers (7pm).

Bonnie Raitt

Monday, 7/13
« Trisha Yearwood, Jay Leno.

Tuesday, 7114

* Roger Daltrey, Conan
O'Brien.

Wednesday, 7/15

* Rod Stewart performs from
Hartford onVH1’s Opening Night
Live (check local listings).

* Sawyer Brown are profiled
onTNN's The Life AndTimes Of
... (8pm ET/5pm PT).

* Cowboy Junkies, Late
Show With David Letterman
(CBS, check local listings).

* Brian Setzer Orchestra,
Conan O'Brien.

Thursday, 7116

* Matchbox 20, Jay Leno.
* Ben Folds Five, Conan
O'Brien.

. ) 36 million households

7 y Lydia Cole,
(AN /r/\usic Progrmmming

| Video Playlist |

USHER My Way (LaFace/Arista)

BRANDY & MONICA The Boy Is Mine (Atfantic)

PRAS MICHEL... Ghetto Supastar... (Interscope)

MARIAH CAREY My All (Columbia)

WILL SMITH Just The Two Of Us (Columbia)

MISSY “MISDEMEANOR” ELLIOTTHIt EmWit... (Flektra/FEG)

SPARKLE Be Carefui (Rock Land/Interscope)

JANET Go Deep (Virgin)

XSCAPE The Arms Of The One... (So So Def/Coiumbia)
BEENIE MAN Who Am | (2 Hard/VP)

Video playiist for week ending Juty 10.
| RapCityTop 10 |

GOODIE MOB Black Ice .. (LaFace/Arista)

JOHN FORTE Ninety ... (Refugee Camp/Rufinouse/Columbia)
EIGHTBALL Pure Uncut (Suave House Universal)

BIG PUNISHER Twinz (Loud}

BLACK EYED... Joints And Jams (interscope)

BEENIE MANWho Am | (2 Hard/VP)

DEF SQUAO Fuil Cooperation {Def Jam/Mercury)

KING T Got It Locked (Aftermath/interscope)

SUNZ OF MAN Shining Star ( Threat/Red Ant)

CAM RON {/MASE Horse And Carriage (Untertainment/Epic)

Video playlist for week ending July 10.

T HE
21 million households
Peter Cohen,
VP/Programming
MUSIC TELEVISION

YOU CONTROL.

| National Top 20 |

AALIYAH Are You That Somebody? (Atiantic)

FIVE When The Lights Go Out (Arista)

BRANDY & MONICAThe Boy Is Mine (Atlantic)
MYA{/SILKK THE SHOCKER Movin’ Up (University/interscope)
PRAS MICHEL ... Ghetto Supastar.. (Interscope)

QUEEN LATIFAH Bananas (Flavor Unit/Motown)
BACKSTREET BOYS!'ll Never Break Your Heart (Jive)
SARAH MCLACHLAN Adia (Arista)

BRIAN MCKNIGHT The Only One For Me (Motown)}
MASTER P Thinkin’ "Bout You (No Limit/Priority)
USHER My Way (LaFace/Arista)

LIMP BIZKIT Sour (Flip/interscope)

UNWRITTEN LAW Califormia Sky (Interscope)

SPARKLE Be Carefut (Rock Land/Interscope)

WILL SMITH Just The Two Of Us (Columbia)

69 BOYZ Woof Woof (Atlantic)

*N SYNC Tearin’ Up My Heart (RCA}

CAM’RON /MASE Horse And Carriage (Untertainment/Epic)
KING TGot tt Locked (Aftermath/Interscope)

BOYZ Il MEN Doin’ Just Fine (Motown)

Most requested from the week ending July 5.

PSRILLSTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 GEORGE STRAIT $1830.5
2 GARTHBROOKS $1286.1
3 ERIC CLAPTON $863.6
4 DAVE MATTHEWS BAND $507.2
5 PAGE/PLANT $377.4
6 YANNI $354.2
7 LYNYRD SKYNYRD $196.9

8 MICHAEL BOLTON/WYNONNA $188.5

9 BOYZ Il MEN $187.8
10 MOODY BLUES $182.6
11 LEANN RIMES/BRYAN WHITE $173.5
12 ANDRE RIEU $171.4
13 BROOKS & DUNN $156.7
14 RADIOHEAD $151.7
15 BONNIE RAITT $127.6

Among this week's new tours:

ADDICT/SAMIAM
BEASTIE BOYS
ELTON JOHN
GEORGE THOROGOOD
&THE DESTROYERS
“SWEET SOUNDS OF SOUL TOUR™:
EARTH,WIND & FIRE; ISLEY BROTHERS; O’'JAYS
KELLY WILLIS
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800)
344-7383; California (209) 271-7900.

M rioanracdinhict o ooy

-~ FILMS

WEEKEND BOX OFFICE
JULY 3-5

1 Armageddon $36.08
(BuenaVista)”*-

2 Doctor Dolittle $19.67
(Fox)

3 Mulan $11.47
(Buena Vista)

4 Out Of Sight $6.57
(Universal)

5 The X-Files $6.25
(Fox)

6 TheTruman Show  $6.00
(Paramount)

7 Six Days, Seven $5.80
Nights (Buena Vista)

8 A Perfect Murder $3.33
(W8

9 Hope Floats $1.60
(Fox)

10 The Horse Whisperer $1.34
(BuenaVista)
All figures in millions

* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week's openers include
Small Soldiers, featuring Denis
Leary and the fate Phil Hartman.
The film's Dreamworks/Geffen
soundtrack sports Bone
Thugs-N-Harmony’s cover of
Edwin Starr's “War,” with Flesh-
N-Bone, Henry Rollins, Tom
Morello & Flea. Other tunes on
the ST: Queer's “Another One
Bites The Dust,” with additional
vocals by Wyclef Jean f/Pras &
Free; Pat Benatar's “Love Is A
Battlefield,” with additional vocals
by Queen Latifah; the Pretend-
ers’ “My City Was Gone,” with
additional vacals by Kool Kei-
th; and remixes of Billy Squi-
er’s “The Stroke,” Gary Glitter's
“Rock And Roll (Part 2);” the
Cult's “Love Removal Machine,
Cheap Trick's “Surrender,” and
Rush’s “Tom Sawyer”

Also opening this week is Le-
thal Weapon 4, starring Mel Gib-
son and Danny Glover. Eric
Clapton’s “Pilgrim” serves as

Eric Ciapton

the film's Reprise single, while
David Sanborn and Michael
Kamen also contribute music to
the movie.

Rounding out this week’s
openers is Madeline, starring
Frances McDormand and Nigel
Hawthorne. The film's Sony
Wander soundtrack contains
Carly Simon's “In Two Straight
Lires” as well as Keb’Mo’s ver-
sian of the Louis Armstrong clas-
sic, “What AWonderfulWorld”
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The first single from the new alioum
And you think you know what life’s about
The follow up to Dishwaila’s gold-selling debut PET YOUR
FRIENDS, which featured the smash hit "Counting Blue
Cars” Billboard Magazine’s 1996 #1 Rock Track of the Year.

See what life’s about @www.amrecords.com

Hear it Once In A While at 1-800-556-7625 (code 0784)
Produced by Marc Waterman and Dishwalla
Management: David Young/Bliss Artist Management
©1998 A&M Records, Inc., a PolyGram company. All Rights Reserved.
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STREET TALK.

2100 Jock’s Joke Was A Real Bust

Queens, NY woman says that

WHTZ “Z Morning Zoo” co-host

Elliot Segal publicly humiliated her
during a station appearance at a club. Now
she’s looking to stuff her hope chest with $7
million of Segal’s and Z100 owner
Chancellor Media’s money. In her civil suit,
26-year-old Catherine Zarate recounts the
“harrowing” moment this past Memorial Day
weekend when, during a party, Segal allegedly
pointed at her bikini top and shouted into his
microphone, “Absolutely no free drinks for the
girl with fake breasts”” Zarate claims Segal
continued to taunt her with such lines as
“Check out the girl with the fake breasts”
WHTZ GM John Fullam was unaware of the
suit, and, according to the station, Segal
wasn't even at the club that day.

} Huge Crowd Turns Out To
See Nude Women

OK, so actually it was Barenaked
Ladies... semantics! In what must be one of
the biggest in-store events ever, four Boston-
area radio stations and retailer Newbury
Comics teamed for an event that drew over
70,000 people to see the Reprise band’s set
over the Fourth Of July weekend. For the
event, Newbury created a specially
constructed storefront at the Government
Center, an outdoor retail area. The turnout
was so massive that it became the lead
story on two local TV newscasts. While the
record wasn't yet officially on sale, the store
sold vouchers that could be exchanged for
the CD once it was available, and over 1500

units were sold at the event.
} Getting A Leg Up
KXFX/Santa Rosa, CA morning host
Matthew Arnett’'s “Do Me A Favor Friday”
recently yielded a request from a listener
who wanted an artificial leg for a 19-year-old
friend whose leg had been amputated. When
Arnett put out the call for items to auction,
listeners responded by donating items worth
$3000 — an impressive sum, but far less
than the $15,000 cost of an artificial leg.

<«

However, fate came to the rescue when an
"XFX listener had a relative who owns a
prosthetic company. After the listener called
and explained the situation, the relative
donated the artificial limb.

CBS Radio pulled the plug on longtime
Country KNAX-FM/Fresno, flipping it to a
rhythmic-oriented Oldies format a la KCMG-
FM/L.A. The station is now known as “Mega
97-9 — Fresno’s Jammin’ Oldies,” and its
programming is being coordinated by KSKS/
Fresno PD Ken Boesen and fellow CBS/
Fresno programmer Mike Alexander until a
new PD can be chosen. CBS corporate PD
Gregg Strassell will also assist in the
station’s launch. All of KNAX’s full-timers will
be retained within CBS’ seven-station
Fresno cluster. KNAX will receive new calls
shortly.

} Stern Works His ‘Magic’ <

Howard Stern’s July 2 appearance on
The Magic Hour certainly gave Magic
Johnson’s late-night talk show a much-
needed ratings boost. In some markets,
such as Philadelphia and Los Angeles,
Stern’s appearance boosted the show’s
ratings higher than Jay Leno’s and David
Letterman’s combined.

KRQQ-FM/Tucson engineer John
Decker is the hero of the week — at least to

Continued on Page 26

Rumors

« |s an L.A. station about to land in the “doghouse™?

« |s the Entercom WLLD/Tampa PD gig wide open
again?

« Has Sinclair's new CHR/Pop WAMG/Milwaukee
applied for WXSS calls to match its new “Kiss” moniker?

« Is the deal all but done to give KQKQ/Omaha in-
terim PD J.J. Morgan the job on an official basis?

* Does KTNP/Omaha'’s Justin Case have the in-
side track on the WPNT/Milwaukee PD job?

* What's up at WXYV/Baitimore? Is the music grav-
itating toward a hip-hop/alternative mix “with attitude”?
Will mainstream mainstays such as Hanson, Spice Girls,
and Backstreet Boys be dropped from the playlist?

* Is Active Rock about to return to LA?
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Bernie Grice
(573) 443-4155

Internet: hooks@hooks.com
http://www.hooks.com
Compuserve: 72223,2705
FAX: 573-443-4016
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The soarmg new smgle from their self- tltled debut album and the
follow- up to the hit “A Promise | Make.”

- AONAITY A %
Appearifig on thic Fepsi- uhrn' Lutlture u near youtns summer.
Zreduced and Arranged byilike More and Andrw Logan for Nne Breunds Producions me. ¥
Managed by Raron Walon “or Aaron Walton Entzriainment, Ine. @ ’ ﬁh" |
Bann e

In lektra compactiises l-d-ﬁ?_‘:anellu wweelowracom www.dakalameancon 0 1938 Bekrad tedoment Group, a diwsion of Warrer Commumcatinnt Inc. & Tims Warowr Company.

Fresh off an AC radio hit with “A Promise I Make,” this charming act is poised to make a long
overdue transition into top 40 territory. “Another Day Goes By” is a largely acoustic pop/rock jam
that makes excellent use of their smooth harmonies. The track builds from a sweet, low-key intro
into a hand-clappin’ chorus with serious anthem potential. Programmers who require a splash of
funk in their pop music are treated to a remix that beefs up the beat to a prominent, soulful shuffle.
Don’t miss the boat on this one — and don’t miss the chance to see Dakota Moon strut its stuff
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BONE THUGS-N-HARMONY,
WITH FLESH-N-BONE, HENRY ROLLINS,
TOoM MORELLO & FLEA

SOUNDTRACK ALBUM AVAILABLE
JuUuLy 7TH

FEATURING
PAT BENATAR WITH ADDITIONAL
voCcAaLs 8Y QQUEEN LATIFAH,
QUEEN WITH ADDITIONAL VOCALS
BY WYCLEF JEAN, FEATURING PRAS AND FREE,
THE PRETENDERS WITH ADDITIONAL
vocaLs B8y KooL KEITH
AND MucCcH MORE.

WWW.DREAMWGRKSREC.COM
©1998 DrReamwoRrks L.L.C.
1998 Universal BITY STUDIOS PRODUGYIONS, INC,

New This Week:

KTFM WEDR KKDA
KKSS KWNZ WJTT

Already On:
KYLD 99X WHHH KBOS
KQMQ WJHM KHTN WHRK
WQUE WQQK WNOV WKKV

KDGS WIZF WXIS WKXJ
And many more!

Mg P ——

PROMO OF THE WEEK — WHAT ARE WORDS
FOR? For framing, of course. WORK Group sent out
framed lyrics to Neil Finn's “Sinner.”

Continued from Page 24

his sales department. Monday morning (7/6),
the ceiling in KRQQ’s main control room
collasped during a rainstorm. Thankfully
nobody was hurt, and within 90 minutes
Decker got KRQQ back on the air in an
under-construction production room, while
co-owned KNST-AM did the old parking lot

remote routine.
Radio Stars

The RadioTV Network (RTV) was
announced last week by consultant Jeff
Pollack, entertainment industry vet Tom
Coleman, and Venture Technologies
Group President Lawrence Rogow. One
of its inaugural shows will be Mancow’s
Morning Madhouse, which will be
reformatted into a one-hour daily prime-
time TV broadcast. Besides an initial
schedule of eight to 12 different national
shows, RTV plans to develop regional
programming for cable operators and
broadcasters. Quinn In The Morning ...
@ Night, starring WRRK-FM/Pittsburgh’s
Jim Quinn, will debut on that market’s
WNPA-TV on August 1.

Video Builds The 4

WXXL/Orlando morning drivers Doc,
Johnny & Marianne collected tons of food
and bottles of water for the multitude of
firefighters who have been battling the
enormous fires blazing across Florida. On a
lighter note, the morning team started the
“Butt Patrol”: If a listener catches a driver
tossing a lit cigarette butt out the car
window, the team will read the offending
motorist’s license number on the air.

Sometimes, where there’s smoke, there’s
fire. We've been hearing for a few weeks that

Now You See Him,
Now You Don’t

Continued on Page 28

Rumbles, Pt. 1

* KRQQ/Tucson APD/afternoon driver Adam
Smasher segues to afternoons at WNKS/Charlotte.

* WLJE/Valparaiso, IN Steve O’Brien is named PD
of WWQM/Madison, WI.

* WBTU/Ft. Wayne, IN interim PD Dane Daniels
officially gets the gig.

* WKXJ/Chattanooga Station Manager Roy
Jaynes exits.

» John Ed and The Breakfast Club (Willoughby,
Scott Michaels, J. Willoughby, and Karenel Ezpeli-
to) join WAPI/Birmingham for wakeup duties.

* Michael W. Perry joins KSSK-AM/Honolulu for
afternoons.

* KKGL/Boise, ID morning host/acting PD Bob
O’Dell picks up official programming duties.

* CharlieTuna joins KIKF/Anaheim-L.A.for morn-
ings.

* KLSY/Seattle PD Bobby lrwin is named PD at
KKMG/Colorado Springs.

* WXXP & WLIR/Long Island OM Jeff Levine ex-
its.

* KKXX/Bakersfield became the“New X 96-point-
5: Today’s Hottest Music” last Thursday (7/2). Chris
Squires stays on as PD, and Jason Squires is ap-
pointed interim MD.

» GulfStar Regional PD Larry Kent adds interim
PD duties at KISX/Tyler, TX; a PD search is under
way.

+ CBS Radio inks WPXY/Rochester OM/PD
Clarke Ingram, morning drivers Scott Spezanno
and Steve Hausman, afternoon driver “The
Mayor™™ Pete Kennedy, and MD/nighttimer Mike
Danger to two-year deals.

» With Sinclair set to take over WEZB/New Orleans,
the station is holding a reunion celebration next Fri-
day (7/17) for staffers past and present. It will also be
a goodbye party for longtime B97 GM Marc Leunis-
sen, who won't make the transition to Sinclair. Former
B97 staffers should contact Beth at (504) 581-7002,
ext. 206.

KTCK/DALLAS weicomes new Dallas Cowboys head coach Chan Gailey to town.

wwweamericanradiohistorv-com
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WHO NEEDS AN IMPACT DATE? THE NG LIS SRR

Diec. '87: Natalie who?
Jan. ‘S8 MTV adds TORN video to Buzz Clips
Feb. '98: TORN takes on a life of its own with instant

Over 400 Spins at Mainstream Top 40! o) Koy o)
29*_23* Modern Adu It Monitor March '¢8: Natalie is “live from New York” on Saturday

Night Live...a week before album street date

39*-30* Ad u It Top 40 Mon itor Album ships GOLD+ e Album debuts TOP 10
38*_29* Modern Rock Mon itor April '98: Album goes PLATINUM in just under 5 weeks

May ‘98: TORN reaches an airplay milestone: Over 100

million in audience reach

NATALIE IMBRUGLIA

VVI S H l N G l WAS TH E R E June '98: TORN breaks the record for the longest

running #1 of 1998 on Top 40 Mainstream and Top
The new single from the debut PLATINUM plus album “Left Of The Middle”

40 Adult Monitor Charts
Just In Case You Were Wondering... July '98: WISHING | WAS THERE starts the above
Mainstream, Adult & Modern Adult process all over again... ,

Impact 7/13/98

...AND THE STORY CONTINUES! '

Produced by Phil Thornalley » Mixed by Nigel Godrich « Worldwide Management Anne Barrett « www.bmg-backstage.co.uk/natalie
The RCA Records Label 1s a umt of BMG Entertainment. Tmk(s) ® Registered » Marca(s) Registrada(s) % ® General Electric Co., USA » BMG logo is a trademark of BMG Music + ® 1998 BMG Entertainment International UK and ireland Ltd. . s s s
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Rumbles, Pt. 2

* WQXK & WSOM/Canton, OH OM Chuck
Stevens adds similar duties at co-owned WRQK,
where APD/Promo Dir. Todd Downerd is upped to
Asst. OM.

* NAC/SJ KMJZ/Minneapolis weekender Bob
Marshall joins N/T WJON/St. Cloud, MN as PD/af-
ternoon host.

« WRQK/Canton, OH PD Rick Church exits.

* Active Rock WMFS/Memphis PD Chariie Wa-
ters exits. -

» Chris Lioyd exits as PD at Active Rock WQXA/
Harrisburg.

= Veteran Chicago Rock personality Patti Haze
joins Classic Rock WXCD for afternoons.

* KNRK/Portland moming host Mike Chase exits.
Co-hosts Bill Prescott and Daria O’Netll will contin-
ue as a duo. '

Continued from Page 26

newly hired PD Tom Clendening would be
leaving ABC’s KSFO/SF; KGO & KSFO OM
Jack Swanson confirmed the news. “What
can | say, | guess things just didn’t work out,”
Swanson told ST. “l have a lot of respect for
Tom, but after he'd been here for about 30
days, both he and his family decided that it
wasn't the right move for them?”

The R&R family offers its
condolences to Director/Charts &
Formats Kevin McCabe, whose father,
Gerry McCabe, passed away last
Thursday (7/2). He will be buried with
military honors at Arlington National
Cemetery.

Our condolences also go out to the
friends and family of SuperRadio’s Andy
McClean, who lost his battle with leukemia
last month. He was 27.

Records

* 1sWay Cool CEO Mike Jacobs joiningTrauma?

* "Fat” Pete Burness joins Radioactive as Na-
tional Director/Radio Promotion from Fat Wreck
Chords.

» Hollywood Records relocates promo domo David
Perl from Chicago to Philadelphia.

» Craig Kallman upped to Exec. VP/Office Of The
Chairman for Atlantic Records.

* Jim Keating is tapped as VP/GM of Clear Channel/
Ft. Myers stations.

* Kathleen Cahill namedWLIT/Chicago GM.

*» John Cook chosen as SFX Broadcasting/Houston OM.

* Rich Bryan becomes OM for Jones Radio Network's

Rock Classics.

* Liberty Records sets Bill Catino as Sr. VP/Nat'l
Promo and Sam Cerami as VP/Nat'| Promo.

* EMI Records Group ups Neil Lasher and Jeff Laufer
to Sr. Dir/Album Promo.

* Jeff Silvers set as WLTI/Detroit PD.

* R&R publishes 1000th issue!

4

* Michael Ostin boosted to Sr.VP/A&R atWarmer Bros.
Records.

* Paul Jacobs appointed GM of WDTX/Detroit.

¢ Judy Libow upped to VP/Product Development/
Promo at Atlantic Records.

* Jere Sullivan tapped as WSNI/Philadelphia PD.

v

* Gaylord Broadcasting buys entire Opryland
complex, including WSM-AM & FM/Nashville, in $250
million package.

* Mason Dixon promoted to Ops. Dir. of WRBQ-FM/
Tampa.

* Rick Gillette rejoins KSFM/Sacramento as PD.

« Jeff Ayeroff named VP/Creative Mkig. at Warner
Bros. Records.

* China Smith upped to afternoons at KMGG/L.A.

7

* Jon Sinton joins KDKB/Phoenix as PD:

* WAIV/Jacksonville goes CHR with Jack Forsythe
as PD.

* Neil Lasher named Promo./Denver for Polydor
Records.

* MichaelW. Perry joins KKSK-AM/Honolulu for

| afternoons.

4

Send us your Street Talk! Call Frank Miniaci at
310-788-1650 or by e-mail at miniaci@rronline.com.

JUST THE SEVEN OF US — Taking a cue from Will Smith’s latest single, R&R’s Tony Novia and Christopher
Nicholas Novia (making his R&R debut) share a beautiful father/son moment with Columbia \VVP/Pop Promo Char-
lie Walk, VP/Promo Lee Leipsner, mommy Maty Monfort, Smith, and West Coast Dir./Nat'! Promo Chris Woltman.
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Why Witness The Phenomenon When You Can Be A Part Of [t?
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«The #4 Requested Rock Song In America!
«BDS Active Rock 22*-15* BDS Mainstream Rock 31*-26*

R&R Active Rock - @

Airplay Market Pieces Sold Rank Spins ﬂ
Chicago 126 12 11x Buzzworthy
IFIRER 362 #75 16x
Boston 613 #57 23x
Phoenix 309 160 21x 1
Milwaukee 149 168 By w i e A :
Madison 147 A 18x g
Denver 280 #73 9x :

Fall Tour Dates To Be Announced Soon s
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Continued from Page 1

stations operated under an LMA. LIN
has NBC affiliates in Austin and Nor-
folk and has relationships with ABC,
CBS, Fox. WB, and UPN. LIN’s oth-
er stations are in markets such as Indi-
anapolis; Ft. Wayne, IN; and New
Haven.

Chancellor will swap about $903
million in common stock, or 0.03
shares for each LIN common share.
That’s based on Chancellor’s closing
price of 51 on July 1. when the ratio
was established. This means the com-
pany will issue 17.7 million new
shares to buy LIN. Chancellor also will
take on $769 million in debt of LIN,
the U.S." 22nd-largest television
broadcaster. The number of Chancel-
lor shares to be issued may be adjust-
ed to maintain the total value of the
transaction. When the transaction is
completed. Hicks, Muse’s stake in
Chancellor will double to 18%.

On June 22, less than a month after
he took the reins at Chancellor, Mar-
cus proudly trumpeted the news that
Chancellor had struck a deal with Mar-
tin Media, agreeing to pay $610 mil-
lion for the outdoor company’s 13.000
billboards. The very next day found
Marcus before a New York financial
seminar, where he said he'd consider
buying LIN and would “love to see™ a
Chancellor-Capstar Broadcasting
merger. Capstar. like Chancellor and
LIN. traces its financial roots back to
Hicks, Muse.

But Marcus spent much of his time
during aTuesday phone-in conference
artfully dodging analysts’ questions
about when a deal with Capstar can
be expected. Instead. he preferred to
talk about the joys of multimedia plat-
forms. “We're attempting to create a
platform with complementary media,”
Marcus said. “We would like to do
three things: expand the radio platform
— which is our core competency —
add TV stations that overlap our mar-
kets. and we would clearly like to add
to outdoor. Our intention isn’t neces-
sarily to be in the TV business, but to
be in the multimedia business,” Mar-
cus said on a conference call, adding
that Chancellor’s focus will remain on
radio. About 80% of the company’s
operating cash flow — earnings be-
fore interest. taxes, depreciation, and
amortization — is generated through
its radio operations.

Marcus said the newly acquired TV
operation would “‘grow a little bit
slower”” LIN’s 34% cash flow growth
in the first quarter is not sustainable,
but matching its 1997 cash flow
growth of 11.6% is possible, he said.

The transaction values LIN’s oper-
ating assets at $1.5 billion and the
company’s financial assets — ginor-
ity stakes in two TV stations and a
sports franchise — at $125 million,
the company said in a statement. The
purchase price is about 12.7 times
LIN's estimated cash flow for 1999
and is expected to add six cents a share
in cash flow to next year’s results,
Chancellor said. That is expected to
rise to 12 cents in 2000 because of
increased political spending in a pres-
idential election year, company exec-
utives said in a conference call.

“Chancellor is the vehicle through
which Hicks, Muse intends to consol-
idate radio, television, and outdoor ad-
vertising,” said Salomon Smith Bar-

I
You may not have heard of it yet, but it's a craze sweeping the country ... or at least select sites near you. The happy,
seven-foot, prehistoric Barney The Dinosaur was joined by Academy Award-winner Peabo Bryson as both brightened
the day here at Club R&R, recently. Bryson sang a selection a capella from the Barney’s Great Adventure sounadtrack
while Barney danced and took pictures with some very excited little fans. Gathering during the festivities are (I-r) Lyrick
Studios Mgr./Mktg. Services Carolyn Holdsworth, Lyrick PR Kelly Lang, R&R CEQ/Publisher Erica Farber, Barney,
Bryson, R&R AC Editor Mike Kinosian, and Lyrick Assoc. Dir/Legal Affairs Russ Riddle.

ney analyst Paul Sweeney, who has a
“buy” rating on the stock. “They will
acquire some very good assets and a
fantastic management team.”
BancAmerica Robertson Stephens
analyst William Meyers added, “This
is consistent with Jeff Marcus’ objec-
tives. This move gives them a nice
foothold in the television business.”
And First Union Capital Markets
analyst Bishop Cheen stated, “Size
does matter when you are trying to
compete with the likes of CBS. Any-
one standing still gets left out”
While Marcus is optimistic about
the group’s TV deal, some analysts
have expressed concern about wheth-
er owning multiple media in a market
will pay off financially. “Their bet is
that, in the long term, operating mul-
tiple media platforms in a single mar-
ket will improve cash flow growth,”
says analyst James Marsh, “but the
jury is still out on whether they can
cross-sell radio, television. and adver-
tising.”
L .o ]

Jordan
Continued from Page 3

probably try to read something into
this. But, as we’ve said over and over,
despite the fact we haven’t achieved
the level of success we’d like to, we
remain totally committed to Coun-
try. No one believes we're at the point
that Country can’t work in this mar-
ket. Eric’s departure has nothing to
do with anything going on ‘behind
the scenes” here and everything to do
with Tom’s promotion in Tampa.”
Steve Jordan, no relation to Tim,
continues as KYCY’s MD.

Kennedy

Continued from Page 10

the key to our success will be the
people whom I have surrounded my
self with. Our sole mission will be
to play the hits, sound like a party
on the air, and remain very active and
passionate about what drives the
young people in this market.”

In other KPTY news: KEDJ/
Phoenix afternoon driver Dead Air
Dave joins KPTY as Asst. PD/MD/
afternoon driver.

LIN Chief Executive Gary Chapman
was named President of Chancellor’s
TV operations and will become the
12th member of its board of directors.

And while the LIN acquisition is a
monster of a deal, it doesn’t necessari-
ly mean Chancellor’s thirst for TV has
dried up. Just last week, the new multi-
media group was said to be among the
bidders for Young Broadcasting, a 12-
station chain that reaches about 9% of
U.S. households. Young has hired New
York investment firm Lazard Freres &
Co. to explore the broadcaster’s op-
tions, including a possible sale.

Just hours after Marcus’ confer-
ence, a source familiar with Chancel-
lor was asked if Young was still a
possible target: “Everything is in
play. Nothing is out of the realm of
possibility. Young is possible. There’s
not a station group out there that
doesn’t have a possibility.”

— Jeffrey Yorke

Bolinger

Continued from Page 3

Bolinger most recently spent four
years as VP/GM of crosstown Full
Service-Pop/Alternative combo
KFMB-AM & FM. Prior to that, he
held the same position for seven
years at crosstown KKLQ. His oth-
er management credits include
KJQY/San Diego, KQYT/Phoenix,
WHBQ/Memphis, and WKQQ/Lex-
ington, KY.

& o

Hillery

Continued from Page 3

KHOW and KTLK."

Asked what it was about Hillery
that made him her choice to join Ja-
cor’'s Mile High City Talkers. Berto-
lucci explained, “Jeff’s a very smart
programmer with a diverse back-
ground that really appealed to me. He
knows both News and Talk, he has
experience in music radio, he's got
good instincts promotionally speak-
ing, and we just simply saw eye-to-
eye on a lot of different issues.”

Hillery most recently was OM at
the Amaturo Group’s four-station
cluster in Santa Rosa, CA, which in-
cludes News/Talk KSRO. He has also
logged time as a major-market news
anchor at KSDO/San Diego and
KHI/Los Angeles. Hillery's back-
ground includes a stint as Asst. PD/
News Director and morning anchor
for KMGC/Dallas, and in his early
career he wrote and produced for the
nationally syndicated Earth News Ra-
dio Network.

“I’'m pinching myself — this is a
dream come true for me,” Hillery en-
thused. “I’'m very excited to join Ja-
cor, because it’s a company that’s
about great radio people running
great radio stations. I'm very grate-
ful to Robin Bertolucci and [GM] Lee
Larsen for their confidence in giving
me this position. And I've already
donated my San Francisco 49ers
jacket to Goodwill!™

Tt e e
A

Triathlon, NY Times Go. Declare Dividends

T riathlon Broadcasting Co. paid a regular quarterly dividend of $2.36 per
share on June 30 to holders of its preferred stock of record as of June
19. Meanwhile, the New York Times Co. — owner of WQEW-AM & WQXR-
FM/New York — will pay a quarterly dividend of 10 cents per share to hold-
ers of its class A and class B common stock of record on September 1.

Phillips Now Head Lawyer For Mass Media Policy

ictoria Phillips has been appointed chief of the Legal Branch of the FCC
Mass Media Bureau's Policy & Rules Division. She has been with the
commission since 1994, first as an attorney in the Office of General Coun-

sel, and then in the Legal Branch.
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Changes

Continued from Page 14

Industry: Greg Verdino joins Ar-
bitron NewMedia as VP/GM, Internet
Info Services ... Debbie Wilk is pro-
moted to West Coast Sales Mgr. for Al-
ternative Distribution Alliance ... Gill
Robert is named VP/Marketing &
Programming for CMT/Int’l, Austra-
lia/Pacific Rim ... William Bagarazzi
rises to Sr. Dir/Purchasing for Sony
Music Ent. ... In Warner/Chappell’s
Copywright Dept.. Merlene Travis
and Tony Deniri are upped trom
Mgrs. to Directors ... Gavin Geoffe
rises to VP/Commercial Ops. at MTV
Networks ... Salant Broadcast Consult-
ing changes its name to Pete Salant.
You can reach him by e-mail at
pete@salant.nu or online at salant.nu.
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News/Talk Now Top-Reaching
National Format

] Interep Research study confirms format’s popularity and qualitative strength

News/Talk radio has replaced Country as the top-reaching
format in the nation! According to Interep’s just-released /998
Radio Format Study, the News/Talk format now ranks No. 1 in
overall audience, reaching more than 38 million adults each
week, followed by AC, Country, CHR, and Oldies, respective-
ly, to round out the top five. Interep Director/Research Mary
Ann Slepavic, who was the point person for this year’s study,
told R&R, “What really stood out to me in our annual radio
format study is how News/Talk has truly become a mass-appeal
format that really reaches a lot of listeners across a wide variety

of social and economic levels.”

For the purposes of this
report, News/Talk is defined
as stations that program
call-in talk shows hosted by
personalities and featuring
commentary, talk, inter-
views and discussion, talk-
service, talk-sports, talk-
telephone, and business and
finance news. Full Service
stations and all-News sta-
tions were broken out sep-
arately. In this summary,
we’ll look primarily at those
results and statistics derived
for News/Talk and, to a somewhat
lesser extent, all-News-formatted
stations.

An Overview

First, let’s get a quick overview
of the study in order to put some of
the findings about News/Talk in
context. The report is based on the
newly available spring 1998 Sim-
mons radio data. Overall statistics
and findings are based on adults
18+ cume, Monday through Sun-

Mary Ann
Slepavic

day, 6am-midnight (unless
otherwise noted). Since the
fall of '97 (the date of In-
| terep’s last format study),
radio listening overall was
shown to be down by
about 6%. Although that
supposed decline affected
{ virtually all individual for-
mats, it’s worth mentioning
that a similar 8% dip was
reported in the 1994 Sim-
mons study, yet listening
returned to previous levels
in 1995.

Regardless of statistical ups and
downs, radio still reaches about 148
million adults in an average week.
That represents 77% of the total
adult population! In fact, radio over-
all reaches more than 95% of all
Anglo, Hispanic, and African-
American adults in America each
and every week. Interep’s study
confirms that radio in general, and
News/Talk radio specifically, is an
integral part of the fast-paced daily
lives of most Americans.

Major-Market Dominance

Analyzed by market size, News/
Talk reaches the greatest number of
people in the top 25 markets (it slips
to No. 2, just behind Country, in
markets 26-50). And when looked
at regionally, News/Talk is the top-
reaching format in both the Mid-
west and Western U.S., and a very
close second to Country in the
South and Adult Contemporary in
the Northeast. While the study
shows, not surprisingly, that the
median age of radio listeners is
climbing, News/Talk is a notable
exception. In fact, News/Talk’s
44 .8-year-old median age in the lat-
est Interep study is fully three years
younger than in last year’s report.

Another good sign for News/Talk
within this report is that the high-
est percentage of radio listening is
done in the car, an environment tailor-
made for News/Talk-formatted sta-
tions: 41.6% of listening takes place
in cars, followed by 37.2% at home,
and 21.2% at work or in other lo-
cations. An additional good indica-
tor for News/Talk is that radio over-
all reaches 97.2% of those with a
household income of more than
$50,000 and 98% of those who are
in professional/managerial occupa-
tions. The News/Talk format domi-
nates the 18+ cume in both of those
categories.

Ammunition For
Sales Departments

0K, so let’s get down to the real
nitty-gritty here, the kinds of facts

@
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What really stood out to me is how
News/Talk has truly become a mass-
appeal format that reaches
across a wide variety of social
and economic levels.

—Mary Ann Slepavic

and statistics that your sales depart-
ment can run with. Interep’s study
is chock-full of findings that can
help your station’s sales team win its
street battle each and every day.
Check out these findings:

The News/Talk audience is most
likely....

* 10 be in the 35-plus age group
(73%) or the prized 25-54 age
group (62%). In spite of the for-
mat’s critics who say otherwise,
only 17% of the News/Talk audi-
ence nationally is 65-plus!

* 0 have a median age of 44.8
years

¢ (o be strongly skewed toward
men (59%)

« to be heavily Anglo (88%), with
just 8% of black and 4% of Asian
listeners. (Editor’s note: Hispanic
News/Talk formats, which draw
substantial listenership among
non-English-speaking Hispanics,
are not included in these figures.)

¢ to be married (64%)

*to have graduated high school
and/or attended at least one year of
college (34%)

* to be employed full-time (60%)

* to hold a professional/manage-
rial position as their occupation
(29%)

* t0 have a household income of
$40,000+ (62%) or $50,000+
(49%)

* to have a median household in-
come of $49,019

« to own their own home (76%)

* to not have kids in the house-
hold (61%)

)

* to live in a Metro area (88%)

* to live across all census regions
fairly evenly — South ¢30%). Mid-
west (26%), West (25%), and
Northeast (19%)

Results Similar
For All-News

Those stations that program all-
News will find their audience pro-
file to be similar in makeup to that
of News/Talkers, with the notable
exceptions of a higher median in-
come, greater levels of higher edu-
cation, and a geographic concentra-
tion in the Northeast census region
for all-News listeners. For the pur-
poses of this study, all-News is de-
fined as a station programming
news and information with little or
no telephone talk.

So, keeping that in mind. the all-
News audience is most likely....

¢ to be in the 35-64 age group
(66%) or the 25-54 age group
(65%)

¢ to have a median age of 48.3
years

¢ to be slightly skewed toward
men (55%)

¢ to be primarily Anglo (80%),
with blacks representing 11% of lis-
teners, Asians 8%, and other 1%

* to be married (64%)

 to have graduated college or
more (39%)

« t0 be employed full-time (61%)

* to hold an occupation which is
professional/managerial (36%)

« to have a household income of

Continued on Page 32
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Washington D.C.’s Favorite and Most Liked Radio Personality
- A g THE PERSONALITY %FAV  %LIKE  %FAVALIKE

Dr. Gabe Mirkin 14.7 42.1 56.8

DR. G ABE N[IRK]N Jim Bohannon 88 4.1 509
* Harden, Brant & Parks 5.4 36.0 414

SHOW Dr. Laura Schlessinger  15.0 25.0 400

Dr. Joy Browne 6.8 254 302

Now Available in Your Market goaz:gosnt:: . gi 33 1:]?
Rush Limbaugh 40 6.5 10.6

Produced By GARY BURNS Oliver North 11 59 70

e Media Strategies ® =

PO Box 4275, Falls Church, VA 22044
TH3/532-0434 = FAXTO3/532-49402 = §00-841-6597
e Email: GBURNSS896@aol.con

Ranked by %Favorite & Like
Adults 35-54 Washington, D.C.
Survey Period: February-March /Week of March 3,1997
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News/Talk Now Top-Reaching National Format

Continued from Page 31

$60,000+ (53%) or $75.000+
(38%)

¢ to have a median household in-
come of $62,722

¢ to own their own home (72%)

¢ to not have children in the
house (62%) .

« 10 live in a Metro area (98%)

* to live primarily in the North-
east census region (38%). West
(29%), Midwest (23%). and South
(10%)

News/Talk As
Second Choice
Interep’s 1998 study breaks out
an eight-year tracking of the top five
radio formats from 1990 through
the spring of *98. and the growth of
the News/Talk audience has been no
less than phenomenal. Now ranked
as the No. | 18+ cuming format na-
tionally, in just eight short years
News/Talk has experienced a cume
growth of more than 25 million per-
sons 18+ — from just over 13 mil-
lion in 1990 to more than 38 mil-
lion in 1998.

A very strong selling point for
News/Talk that jumps out clearly in
Interep’s report is just how many lis-
teners to other formats use News/
Talk as their secondary radio choice.
In fact, nearly half of the 23 formats
researched in the study showed
News/Talk as the primary second
listening choice. Just who uses
News/Talk as their second radio lis-
tening choice? Here's how it breaks
down:

* 39% of the Adult Alternative
audience

« 22% of the Adult Contemporary
audience

* 39% of the all-News audience

* 36% of the Classical audience

« 25% of the Country audience

¢ 22% ot the Full Service audi-
ence

* 26% of the Oldies audience

*31% of the NAC/Smooth Jazz
audience

* 29% of the Nostalgia/Standards
audience

* 23% of the Religious format au-
dience

* 28% of the variety music audi-
ence

So which format does Interep’s
study cite as the primary second
choice for News/Talk listeners? Sur-
prisingly, it’s not all-News or Old-
ies: 23% of the News/Talk audience
nationally choose Country as their
secondary choice for radio listening.

Qualitative
Cume Vs. Index

The study presents a strong case
for News/Talk in both qualitative
cume and indexing for a variety of
consumer product categories. A
format’s qualitative cume is the
number of different people that
potentially may be reached by the
format. However, it does not indi-
cate a format’s composition with-
in the qualitative category, so In-
terep’s report cautions that a large
cume may not contain a high con-
centratign of listeners within the
qualitative category.

So, in order to balance the per-
spective, one must also look at the

For more information on their availability in
your market, call Rich Wood or Ron Nahoum
at (212) 642-4533 or Skip Joeckel in our
Western office at (719) 579-6676.

Make Every Minute Count!
Dr. Joy Browne- Real Personal Issues with a Real Psychologist.
Always Fresh (not warmed over excerpts from her show)

The Dolans— Contemporary Consumer Issues and Money

Dr. Ronald Hoffman—- Today’s Lifestyles and Health

Phil Lempert- “The Supermarkett Guru” Shopping Smart and Safe
Warren Eckstein— Pets. Who Owns the Place- You or Your Pet?

They’re world class, entertaining, experts in daily features that
create premium inventory for you and results for advertisers.

RADIO NETWORK
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4th AnnualR&HfTalkHadio |
Seminar Dates Announced

RS '99 returns to Washington, DC February 18-20, 1999. OQur héme

*:-B base wil again be the Grand Hyatt, conveniently located in the heart

~of our natiori’s capftol. Join the best and brightest frém’ non-music radio

as News/Talk broadcasting executives, managers, programmers, and tal-
ents gather for the industry’s aniy mesting that focuses exclusively on Talk: -

radio! Watch this space for early registralibn details in the next few weeks!

format’s index, or the format’s per-
cent composition compared to the
nation’s percent composition. The
1998 Study of Radio Formats sug-
gests that the best idea for advertis-
ers may be to select a format that
balances a strong qualitative cume
reach with a reasonably high index
within a particular target.

That disclaimer being noted,
News/Talk delivers extremely strong
qualitative cume and index results
in a number of key consumer cate-
gories. The following consumer and
product usage categories are based
on qualitative cume, but the format’s
index is also noted, so we may de-
termine how well-balanced News/
Talk is within a product category.
1’s worth noting that in virtually
every product category, News/Talk
indexes are above the national av-
erages. The bottom line — News/
Talk delivers for advertisers in many
key product categories including

these:

* Automobile Owners — News/
Talk’s qualitative cume (22,818.000)
and index (102) are both No. 2 just
behind Country with owners of do-
mestically built vehicles. The format
holds the same position in qualita-
tive cume (12.942,000) and index
(120) behind the Adult Contempo-
rary format with owners of foreign
and import cars.

e Frequent Flyers — Looking
for the No. 1 format with frequent
flyers, both domestically and inter-
nationally? Look no further than

News/Talk, which is the No. I-rated -

format with both groups who name
themselves as heavy users of air
travel. News/Talk domestic air trav-
elers account for a 6,041.000 qual-
itative cume with an index of 124,
and international travelers who lis-
ten to News/Talk account for a qual-
itative cume of 3,519,000 and an
index of 143.

* Credit Card And ATM Users
— Again, News/Talk is the domi-
nant format in this product catego-
ry. Those News/Talk listeners who
have used any credit card in the past
30 days accounted for a qualitative
cume of 26,140,000 with an index
of 118, and those who have used an
ATM card at least four times in the
past 30 days are represented with a
qualitative cume of 11,323,000 and
an index of 120.

« Family Restaurants — Look-
ing for heavy users, those who pa-
tronize family-type restaurants six
or more times in a month? News/
Talk is ranked No. 1 in this catego-
ry with a qualitative cume of
10,295,000 and an index of 108.

« Supermarket Shoppers —
News/Talk listeners are heavy gro-
cery store users. In fact, the format
ranks No. 1 in this category with a
qualitative cume of 14,026,000 and

an index of 100 within consumers
who do major food shopping five or
more times a month. 1t’s also worth
noting that the format ranks No. 2
with heavy users of convenience
stores.

* Mail Order/Phone Shopping
— News/Talk listeners take advan-
tage of easy to shop from mail or-
der and phone-in retailers, and
prove it by ranking No. 1 with a
qualitative cume of 27,174,000 and
an index of 107 in this product cat-
egory.

* Personal Computers — Sport-
ing a solid lead over all music for-
mat competitors, News/Talk ranks
No. I in both qualitative cume
(20,328,000) and index (122) in this
consumer category.

* Cellular Phones — News/Talk
listeners own a lot of cellular
phones, and they use them! A No.
I ranking in qualitative cume
(15,574,000) and a close second in
index (119) make the format a
must-buy for advertisers in this cat-
egory.

* Beer And Wine Consumers —
News/Talk is again the hands-down
winner in this product category with
No. | rankings in both qualitative
cume and index with consumers of
imported beer (10.714,000/135),
regular or light domestic beer
(17,190,00/119), imported wine
(7,569,000/146), and domestic wine
(14.574,000/136).

A Final Disclaimer

As Interep indicates right in their
report, the Simmons nationwide for-
mat data used in the 7998 Srudv of
Radio Formats is indispensable as a
marketing tool to help identify po-
tential consumer groups. But since
the study was designed (o serve as
a sort of “current snapshot of the
ever-changing landscape of the ra-
dio dial,” Interep advises that the re-
port cannot be expected to reflect
format hybrids or regional and mar-
ket preferences. For that reason,
they suggest that the 7998 Study of
Radio Formats be used as a starting
point, and that serious marketers
look to pursue additional more-
targeted and market-specific quali-
tative research.

A good suggestion, to be sure.
Nevertheless, this report strongly
suggests that News/Talk radio sta-
tions have reason to feel good
about their ability to offer adver-
tisers quality demographics and
lots of listeners with dollars to
spend.

For more information about in-
terep’s 7998 Study of Radio
Formats, contact Mary Ann
Slepavic, Research Director, at
(708) 233-5185.
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Country’s Diversity In Full Bloom

! Celtic, tropical influences are just a few of the new styles flavoring

the top of the charts

What’s going on at Country? Over the past couple of
months, the breezy, tropical feel of Clay Walker’s “Then What”
and Garth Brooks’ “Two Pifia Coladas” has made them signif-
icant hits. Now, the Celtic stylings of Martina McBride’s “Happy
Girl” are putting a smile on people’s faces.

Throw in the "60s pop sensibili-
ties of Trisha Yearwood’s “There
Goes My Baby,” Brooks covering
Bob Dylan’s “To Make You Feel
My Love,” an up-tempo contempo-
rary hit like Faith Hill’s “This Kiss,”
and a stone-cold country power bal-
lad like “That’s Why I'm Here” by
Kenny Chesney, e
and it all adds up §
to a medley of |
songs that rivals |
any format in its
diversity. i

Like any for-|
mat or musical |
genre, country has |
its peaks and val- |
leys when it}
comes to the spec- ©
trum of music be-
ing heard on the
air. Country also has a rich heritage
of exposing different musical styles.
Conversely, however, the radio and
record landscape is littered with ex-
amples of superstars, critics’ dar-
lings, and newcomers who stepped
outside the illusory format lines and
failed.

This time around, however, some-
thing’s different. It’s been ages since
Jimmy Buffett had a major hit at
Country. As for Celtic music, that’s
something altogether new, even
though country music has its roots
in the genre. More importantly,
these songs are climbing to the up-
per echelons of the chart and are
selling records. It’s also happening
at the same time that there’s an in-
crease in the number of Country hits
crossing over to Pop radio.

A number of radio and music
pros agree that Country seems to
have loosened up over the past few
months. RCA Records Label Group
Chairman Joe Galante sees that as
a healthy sign for the format.
“Those are great texture records, be-
cause they do exactly what you're
saying. People scanning the dial are
going, “Wait a minute, then staying
around.”

Method To The Madness

While many on Music Row are
enthusiastic about the rising appeal
of songs like “Then What” and
“Happy Girl,” they aren’t taking the
airplay for granted. In fact, most of
the aforementioned records ended
up being second or third singles and
followed more traditional-sounding
songs. They weren’t thrown at radio
just because they were different.

Commenting on RCA’s strategy

Joe Galante

for “Happy Girl,” Galante observes,
“It’s a great summertime record.
Martina was coming off two big
ballads, and we wanted something
that was hipper and more fun. We
didn’t want to come back with a tra-
ditional song and tell Country,
‘Well, here’s our up-tempo summer-

Denny Mosesman  Bob Saporiti
time record.” This is what Martina’s
all about, and it certainly is part of
the evolution of her sound.”

What'’s going on at Country also
reinforces the principle that releas-
ing an out-of-the-box song at the
appropriate time can add to an art-
ist’s development. Galante contin-
ues, “You have to allow the artist
room to develop, and Martina has
done that. We have to follow and
support that vision.”

Similarly, Walker’s “Then What”
went to radio after his Rumor Has
It album had already spawned a
couple of hits. Even though the la-
bel was on a run at radio, Giant/
Nashville execs knew they were tak-
ing a chance. Head/Promotion Den-
ny Mosesman — who joined the
label after the album’s release — re-
calls there was some trepidation
about going with a Buffett-esque
single. “The previous single, ‘Watch
This,” was a ballad and went to
something like No. 2. In talking
about the next single, we were won-
dering if *“Then What’ would trans-
late, because it is very different. On

@

The format leaders

have to take those

risks from time to
time. | give Vince Gill
a lot of credit for the

bluegrass sound on

High Lonesome
Sound.
—Ken Johnson
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the other hand, we had information
from Clay that every time he per-
formed it live, people would go cra-
zy. We saw that ourselves a couple
of times, and all of us decided to go
forit.”

Winning Over
Hard-Liners

Not surprisingly, it was a battle
getting “Then What” started, yet not
as fierce a fight as Mosesman had
envisioned. “You’d be surprised.
There were some hard-liners who

Tim Closson

Keith Stegall

came back and said, “You have to be
kidding me. I'm not playing a Jim-
my Buffett song.” But then the thing
started zooming up the charts and
selling records, and they couldn’t
ignore it anymore.”

Another key element, says
Mosesman, was the video. “It was
the first one in which he didn’t wear
his cowboy hat throughout the en-
tire video. People saw another side
to Clay.”

Warner Bros./Nashville Sr. VP/
GM Bob Saporiti offers, “Maybe
radio is loosening up a little bit, and
the record companies are putting out
records that are a little bit different.
That’s something we all need, be-
cause it’s the only way to grow back
the format. It got a little stale, and
it needed to open up a little around
the edges. It’s a healthy sign. We’ve
had our biggest successes in coun-
try music during times when it’s had
diversity.”

Saporiti should know. As an in-
dependent promoter, he helped put
singles by Lionel Richie and
Creedence Clearwater Revival on
the Country chart. “There were
times in the '80s when it was pret-
ty wide open and you could exper-
iment. It was a real growth period
for the format. It’s when we’ve be-
come too narrow that it ends up
leaving out too many people. Lis-
teners end up losing interest and
looking elsewhere for something ex-
citing.”

Saporiti is heartened by the shift
for another key reason: what it
means to the artists. “It makes me
happy for the ones I work with, be-
cause hopefully they now have few-
et restraints put on them. Now they

@
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Martina was coming off two big ballads, and
we wanted something that was hipper and
more fun. We didn’t want to come back with a
traditional song and tell Country, ‘Well, here’s
our up-tempo summertime record.’
—Joe Galante

can do what they really feel is in
their hearts, and hopefully it will be
accepted and respected more freely
by radio.”

Don’t Neglect Traditional

Like many Music Row execs,
Mercury/Nashville Sr. VP/A&R
Keith Stegall appreciates the expo-
sure for songs like “Then What™ and
“Happy Girl,” but cautions the in-
dustry about neglecting the format’s
heritage. “The thing that worries me
is that we can’t get too far from our

traditional roots.
1 If that becomes
the case, then we
4| become a face-
| less format. 1
don’t have any
£| opposition to ex-
1 perimenting and
letting different
styles influence
what we do to a
certain degree,
but T don’t think
they are any indi-
cation of where the music or the for-
mat is heading.”

Nevertheless, Stegall believes the
continuing success is fostering a
healthier record-making environ-
ment in Nashville. “Nashville al-
ways seems to cycle. We would
have a traditional period and then
one with what I call middle-of-the-
road music. But instead of cycling,
what seems to be happening is that
both the diverse and the traditional
elements are starting to live side by
side.

“T don’t know if it’s ever going to
go back to one specific style domi-
nating like it has in the past. Both are
living together, which is good for all
of us. It’s good for the Alan Jacksons
of the world, but also for the Terri
Clarks of the world, who are push-
ing things a little, because it allows
us a little more creative freedom in
the studio.”

On the radio side, Chancellor Me-
dia VP/Country Programming and
WUBE/Cincinnati OM Tim Closson
isn’t too surprised by what’s happen-
ing. “From time to time there have
always been songs that have broken
through. You could look back and
say ‘Achy Breaky Heart’ fit that
mold. The texture has just changed
over the years.”

What sets apart songs like “Then
What,” “Two Pifta Coladas,” and
“Happy Girl.” according to Closson,
is how well they have been testing.
“Some of these songs, more often
than not, become novelty types of
things. What's interesting about these
songs is that they are testing, and
testing without burn. Even though
they are a little bit novelty-ish in
some respects, they have more mass-

Ken Johnson

U

appeal than other records.

“So often, many of thess songs are
polarizing to either the younger or
older demographic, so it doesn’t do
you any good to play the record if
the demographics don’t see eye to
eye. That’s not the case with these
records.”

Closson also believes there is
some relationship with the fact that
more country hits are crassing over.
“It’s interesting to see the songs that
have more mass-appeal going out-
side the format. When you have a
Shania Twain, Faith Hill, or Garth
cross, that’s a healthy sign for coun-
try music.”

All told, Closson sees it as a plus
for the country business. “It’s going
to help us jump-start the format a lit-
tle bit. T only hope too many people
don’t get carried away.”

That concern also is on the mind
of WXTU/Philadelphia PD Ken
Johnson. “It’s OK to have these
songs for variety and to give you a
little depth and breadth, but you
don’t want it reaching the point
where those songs are taking up slots
from traditional songs that are the
heart of the format now and in the
future.”

Johnson also is happy that the
genre’s stars are leading the charge,
which makes it easier to program the
music to listeners. “The records that
are easiest to program are by the su-
perstars, because they have the best
track record even when they do stray
from the norm. We’ll give them more
latitude. Garth’s “Two Pina Coladas’
is much easier to play than if it was
done by an unknown artist. But the
format leaders have to take those
risks from time to time. | give Vince
Gill a lot of credit for the bluegrass
sound on High Lonesome Sound”’

Despite the airplav success,
Johnson hopes Nashville doesn’t
move too far too fast. “The problem
with Nashville is that when they want
to go out of the box, they end up go-
ing way out there. Some songs are so
left-field that, of course, people
aren’t going to accept them. It’s
outside the realm of what country
is. Country has always had the
broadest parameters of just about
any music, yet people still com-
plain that it’s not broad enough. I
just scratch my head and wonder.
‘What are you people thinking?”

In the end, however, the incre-
mental change will benefit the for-
mat, says Johnson. “What it shows
us is that we continuzlly have to
look outside the box. And when
we get something different, we
have to run it up the flagpole and
see if it works. If nothing else, it
is going to encourage more pro-
grammers to look for something
different and give it a iry.”
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Alternative Carrying ‘Torch’ For Sister Soleil

“Stella’” That memorable line
from A Streetcar Named Desire
will be on programmers™ minds
now that “Torch,” the Universal
Records debut single from Stella
Katsoudas’ Chicago-based group,
Sister Soleil, has started to surface
at Alternative-leaning stations.

While Universal has only start-
ed going for airplay for “Torch,” the

Sister Soleil

“The first band got booed off stage,
but I got right in there and ripped
the audience’s throats out and won
the room over. I saw Doug and Mel
from the stage, in their suits and
tics, and the look on Doug’s face
showed me that he got it.” She
signed to Universal in March "97.
With a record deal in hand, Kat-
soudas started preparing for her
Universal debut
album, which was
recorded at Peter
Gabriel’s Real
World Studios —
L in fact, Gabriel
sings backup vo-
cals on the song
“Blind.” In order
to facilitate the
process, Katsou-
das wrote a six-
page report —
complete with di-
agrams — on who
she was, with
whom she wanted

infectious blend of world music-
meets-electronica on Sister Soleil’s
album, Sowularium, is already prov-
ing to be a hit at a number of Alter-
native stations, including early
hometown supporter WKQX/Chi-
cago and KKDM/Des Moines, an-
other early believer.

Professionally trained in ballet
and modern dance (with over 18
years of experience under her belt),
Katsoudas began her transition to
music a couple of years ago when
she started working at Chicago Trax,
the recording studio at the heart of
the industrial scene. There she con-
tributed background vocals for Min-
istry, Chemlab, and Die Warzau. “I
was the receptionist who could
sing,” she jokes.

Eager to break into the music
business, Katsoudas recorded her
own EP, Drown Me In You, with
money raised from a wealthy inves-
tor who responded to an ad she
placed in a Chicago newspaper. That
EP. essentially a demo tape pressed
into a CD on Katsoudas’ Kathar-
sis Records, eventually sold over
8000 copies, thanks to significant
airplay in the Windy City and in
markets like Des Moines.

Eventually, through a combina-
tion of airplay, sales, live perfor-
mances, and her own moxie (she
pretended to be Katharsis’ Head/
A&R in order to bypass the “no un-
solicited tapes” barrier at the ma-
jors), Katsoudas drummed up con-
siderable interest for her music —
enough so that ncarly every major
label was bidding for her services.

One of the deal clinchers, Katsou-
das recalls, was seeing Universal
Music Group Chairman/CEO Doug
Morris and Vice Chairman/COO
Mel Lewinter show up at a perfor-
mance at a small club in Bethlehem,
PA. “It was crazy.” says Katsoudas.

to work, and what
she wanted to accomplish.

Working with Universal/UK
Head/A&R Steve Wolfe, who also
executive-produced Soularium,
Katsoudas and Sister Soleil spent
about four months in Great Britain
cutting 26 new songs, of which 17
made it to the album. “Wolfic and I
got very close. He was a huge help
in tightening my vision, which was
to combine pop, industrial, and big
beat and come up with something
very different from what’s out
there.”

In setting up Sister Soleil at ra-
dio, Universal elected to take it slow
and casy, given the beautiful com-
plexity of the music and Katsoudas’
performance talents. Sr. VP/Promo-
tion Steve Leeds comments, “We
realize she’s not the kind of artist
who conveniently made a record
that can be put into different cate-
gories, like, ‘Here’s your Rock
track, here’s your Alternative track,
and here’s your CHR track.” There’s
so much music on the album; it’s

not a piece of fluff to generate air-
play.”

With that in mind, Universal
took Katsoudas on a radio tour be-
ginning in late April. Leeds contin-
ues, “We had her meet key program-
mers from all over the place in or-
der for people to get what she’s all
about, get feedbuck on the album,
find out more about what could be
the first single, and make some con-
nection with her. We didn’t just want
people’s first impression of her to
be a CD single that shows up one
day.” Universal also recorded an in-
expensive video for in-house use in
order to fire up the troops.

As for leading oft with “Torch,”
Leeds says, “It’s one of the most
conventional songs on the album. [t
has rhythm, obvious hooks, and lyr-
ically it’s something people can re-
Jate to.”

Universal also serviced Alterna-
tive specialty shows in advance.
“Getting it to chart on the specialty
panel was always a goal, because it
proved that the tastemakers were
buying into her music.”

While Universal was in the
midst of setting up the album,
KKDM was quietly pounding
“Torch.” Since March 8, the sta-
tion has spun the song over 200
times. APD/MD Sophia John ex-
plains, “I believe in her music be-
cause it has a pop scnsibility and
it’s mass-appeal-oriented. It can
work for Alternative stations that lean
Active Rock or Alternatives that lean
Pop. And there’s no question it will
work at CHR. But 1 also believe in
her because she’s doing it all for the
right reasons. It’s isn’t just about the
money; it’s about the music and mak-
ing a difference in the world.”

John should know. She was there
at the beginning. “I saw her play in
front of about 25 college students
and saw how, in the span of one
song, the audience had automatical-
ly become converted. It was bizarre.
She has such a commanding stage
presence.”

Soularium hits retail on July 14.

GLOVER GUNS 'EM DOWN AT TRAMPS — Former Living Colour frontman
Corey Glover, now a La Face/Arista solo artist, celebrates with friends after his
sold-out show at New York’s Tramps. Glover is touring in support of his new
album, Hymns. Pictured (I-r) are Arista Sr. VP/Marketing Jay Krugman and Sr.
VP/West Coast MattWalden, L aFace President Mark Shimmel, Glover, Arista
Sr.VP/Sales & Joint Venture Operations Jim Swindel, Arista VP/Product Man-
agement Adam Sexton, and Juna Management's Guy Routte.

Crow’s Riverwide
Bows Sept. 15

A&M Records has set September 15 as the release
date for Sheryl Crow's third album, Riverwide. The
first single from the disc will be the mid-tempo “My
Favorite Mistake,” 3
which goes to radio
on August 5. In a writ-
ten statement, Crow,
who produced the 11-
song set, says the
songs “are written
more in the first per-
son,” while much of
the material on her
previo