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Reprise On A Roll Exposing The Adult Spectrum

The Goo Goo Dolls (pictured) lead a multiartist, The vast array of AC formats is indeed mind-baggling ...
1 multiformat charge by 7 everything from Love Songs to Pop/Alternative falls
" Reprise Records this _ v under R&R AC Editor Mike Kinosian’s umbrella, and he
week. “Iris” is No. 1 at Gy’ Wiatte BEE APl Yhate ey picks it all apart in his
CHR/Pop and Alternative = B annual AC special.
1 and Top Five at three other — Look for great
i formats. Alanis Morissette’s interviews with
| “Uninvited” is No. 2 at CHR/ ® KFMB-FM’s Tracy
Pop and No. 4 at Hot AC, Johnson, Olivia
while Barenaked Ladies Newton-John, and
surges at several formats. more. It begins on Page 33.

Las Angeles, CA * AM 110

San Francisco, CA * AM 1310

Boston, MA * AM 1260

Atlanta, GA * AM 590

Seattle-Tacoma, WA » AM 1250

San Piego, CA * AM 1240

Nassau-Suffolk (Long Island), NY * /AN 10

Minneapolis-St. Paul, MN * AM Y40

St.[Lkouis, MO * AM 1260

Cleveland, OH * AM 1260

Penver-Boulder, €O * AM (690 and AM I550
Rrovidence-Warwick-Pawtucket, Rl - AM 14350

Salt Lake City-Ogden-Provo , UT * AM 860

Hartford-New Britain-Middletown, €T * AM 1350

Birmingham, AL * AM 350

Richmond, YA - AM I1290

/Albuquerque, NM * AM 1580

Baten Rouge, LA * AM 280

Lafayette, LA - AM 520

Corpus Christi, TX * AM K60

Savannah, GA * AM 1290 ,

St. Cloud, MN * XM 660 »
Duluth-Swperior, MN-WI * AM 970 wds‘
Parkershurg-Marietta, WV-OH * AM 1230 L4
Monrae, LA » AM 1310

If you want to experience a real growth spurt, call

Glenn U. Leeder at 212-456-1773 for affiliation information.
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ANNUAL AC SPECIAL
R&R’s Mike Kinosian covers the gamut
of formatic styles in his 40-page annual
“state of the format.” Feast your eyes on
interviews with consultants Tom Barnes
and Guy Zapoleon, KYSR/Los Angeles’
three former and current high-profile
programmers, KFMB-FM/San Diego’s
Tracy Johnson, syndicated radio’s Delifah,
and — last, but not least — three AC
divas: Gloria Estefan, Olivia Newton-John,
and Vanessa Williams.

Begins Page 33

FOUR TIPS FOR SUCCESS

With the spring numbers now rolling in,
it's time to assess the results and retune
your station. CHR Editor Tony Novia
reminds us of the four fundamental
elements of a winning radio station,

Page 76

OLD-FASHIONED SELLING

Being an Adult Alternative station in a
suburban market can make for a pretty
tough sales challenge in this cost-per-
point world. But KRSH/Santa Rosa, CA
GSM Brad Kahn has found a way to
prosper in the shadow of the San
Francisco titans.

Page 133

* Chancellor Media buys 50% stake
in Mexico’s Grupo Radio Centro.

» Tommy Mattern appointed
PD of WALC/St. Louis

* Kevin Liles becomes President/Def
Jam Recordings Group

» Linda Murdock named
VP/Promotion at Trauma

Page 3

= KX0A/Sacramento flips from
Classic Hits to CHR
Page 10

CHR/POP
« GDO GOO DOLLS Iris (Warner Sunset/Reprise)

CHR/RHYTHMIC
» BRANDY & MONICA The Boy Is Mine (Atiantic)

URBAN
« AALIYAH Are You That Somebody? (Atfantic)

URBAN AC
= BRIAN McKNIGHT The Only One For Me (Motown)

COUNTRY
« TERRI CLARK Now That | Found You (Mercury)

NAC/SMOOTH JAZZ
=+ KIM WATERS Nightfall (Shanachie)

HOT AC

* NATALIE IMBRUGLIA Torn (RCA)

AC
= CELINE DION To Love You More (550 Music)

ACTIVE ROCK
* DAYS OF THE NEW The Down Town (Outpost/Geffen)

ROCK
« AEROSMITH | Don't Want To Miss A Thing (Columbia)

ALTERNATIVE
* GOO GOO DOLLS iris (Warner Sunset/Reprise}

ADULT ALTERNATIVE
+ DAVE MATTHEWS BAND Stay (Wasting Time) (RCA)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

Z100/NY Springs Forward

M The venerable CHR scores best hook in years;
WSKQ claims first No. 1 book, along with WLTW

Chalk up another major mar-
ket with a Spanish-language sta-
tion at the top of the ratings.
SBS’ WSKQ/New York scored
its first-ever ratings crown in the
Big Apple, according to the
Spring 98 New York Arbitrons.
The Tropical station actually
backed into the No. 1 spot: It
lost two-tenths of a share of lis-
tening, but last book’s sole No.
1 occupant, WLTW, lost seven-
tenths, resulting in a first-place
tie for both stations. *SKQ did
manage to improve a couple of
tenths among 25-54 listeners,
giving it sole possession of first-
place in that demo.

Elsewhere, you’d have to look
back precisely 35 Arbitron rating
periods to find a time when
WHTZ (Z100) did as well as it
performed this spring. The
Chancellor CHR/Pop station
hadn’t climbed above a five-
share during the "90s until now.
It’s in a three-way tie for second
among 18-34s and is seventh

SAME-DAY RATINGS RESULTS:

WIVW. RRONLINE.COM

Wi '98 Sp ‘98
WLTW-FM (AC) 66 59
WSKQ-FM (Tropical) 6.1 59
WQHT-FM (CHR/Rhy) 5.5 5.6
WHTZ-FM (CHR/Pop) 4.7 5.1
WCBS-FM (Oldies) 46 46
WRKS-FM (Urban AC) 4.2 43
WKTU-FM (CHR/Rhy) 3.8 4.2
WXRK-FM (Alternative) 4.3 3.8
WABC-AM (Talk) 30 832

COMPLETE RESULTS: PAGE 12

25-54. Its morning show, featur-
ing Elvis Duran, is fourth in the
market.

Among other stations, Emmis
CHR/Rhythmic powerhouse
WQHT is still a solid perform-
er. It’s ranked third overall and
holds a commanding lead among
18-34s ... WKTU enjoyed its
first up book in over a year ...
Yankees flagship WABC picked
up a modest increase during the
spring. With the team now play-
ing as hot as a firecracker, the
summer book promises to be ex-
citing for the station.

JULY 17, 1%

Smith Set As Emmis VP/Pro, S
M He’ll add day-to-day duties at Power 1u

By Tony Novia
R&R CHR EDITOR

Steve Smith has been [
elevated from VP/Pro- [
gramming for Emmis
Broadcasting/New York
to VP/Programming of §
Emmis Communica-
tions. In addition to
overseeing Emmis’ New
York properties —
WQHT (Hot 97), WRKS
(Kiss), and WQCD
(CD101.9) — Smith will add
day-to-day duties at KPWR
(Power 106)/Los Angeles, where
he will be based, and work with

Smith

Emmis’ other | .8
in Chicaga, Ina. .apo-
lis, and St. Louis. Smith
also will maintain his
o] role as President of his
fast-growing consulting
firm, Steve Smith Radio
& Ratings.

“I  was dead-set
against thig promotion
and feel very threat-
ened by it,” Emmis
Exec. VP/Ptogramming
Rick Cummings told R&R
jokingly. “The simple call

SMITH/See Page 21
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Chancellor Shareholder Sues
To Block Purchase Of LIN TV

I But group says the suit ‘is without merit’

By JErREY YORKE
R&R WASHINGTON BUREAU CHIEF

Last week’s news that Chan-
cellor Media would pay about
$1.72 billion for LIN Television
brought jubilation to most Chan-
cellor shareholders, who saw
share prices jump from $50.75
on July 7 to as

art Jr., as well as Chancellor
Chairman Thomas Hicks, Presi-
dent/CEO Jeffrey Marcus, co-
COO Steven Dinetz. and Chief
Programming Officer James de
Castro. She alleges the defen-
dants “are engaged in an unlaw-
ful scheme and course of con-
duct aimed at

high as $56.60
on Tuesday.
But at least one

Chancellor buys 50%: stake in
Grupe Radio Centro: Page 3

enriching [Tho-
mas] Hicks and
| Hicks, Muse at

shareholder
wasn’t impressed with the deal.
Rita Phillips has filed suit in
Wilmington against the group,
asserting that Chancellor will
“grossly overpay” for the 22nd-
largest TV company. In the 14-
page suit filed in the Court of
Chancery/Wilmington, where
LIN is incorporated, Phillips
names as defendants the Dallas-
based investment group Hicks,
Muse, Tate & Furst and its Man-
aging Director, Lawrence D. Stu-

the expense of
the company and its stock-
holders.”

The suit, which characterizes
the LIN TV price tag as an “ex-
orbitant” amount, claims that in
March — when Hicks, Muse
paid $1.9 billion for the 12-station
TV group — the investment
group “overpaid for LIN and [is]
attempting to ‘flip’ LIN to Chan-
cellor in an effort to recover the

SUiT/See Page 21

By Apam JacoBson
R&R STAFF WRITER

Eight months ago,
radio veteran Herb
Levin — onetime
VP/GM of WQBA-
AM & FM/Miami
and owner of cross-
town WHTT-AM
(now WSUA-AM)
— partnered with a
trailblazing television
executive to do what
no one else had successfully
done before: establish a na-
tional Spanish News/Talk ra-
dio network.

The TV veteran, Joaquin
Blaya. is perhaps solely re-
sponsible for the explosive

Blaya

‘Something So Logical
With Advertisers’

M For television trailblazer Blaya, launching a
national radio network was the only choice

language television.
He created Univision
from scratch and built
up a formidable com-
petitor for it in Tele-
mundo. Today, Blaya
serves as Chairman/
CEO of Radio Unica
Corp., a rapidly
growing company
that boasts six O&Os
and 90% distribution
of its programming among to-
tal Hispanic listeners in the
U.S. The network was offi- |
cially launched on January 5

and is best known for secur-

ing the rights to World Cup

See Page 16

\
|
\
|
!
growth of Spanish- l

Cancela Now Pres.,
Radio Unica Net
Veteran Spanish-language tele-

vision executive Jose Cance-
la has become President of the
Radio Unica Network. In his new
post, Cancela assumes the day-
to-day responsibilities of the com-
pany's network operations from
Radio Unica's western Miami
headquarters.

Radio Unica Chairman/CEQ
Joaquin Blaya commented, “l am
delighted to have a greatfriend and
colleague join me on the Radio Uni-
cateam, as | believe our combined
broadcasting experience and ex-
pertise will effectively position Ra-
dio Unica for future growth. We
strongly believe in Jose’s ability to
generate outstanding and consis-
tent financial performance and to
create value. He is a distinguished
individual with an impressive track
record who will effectively lead and
grow the network through the mil-
lennium and thereafter”

CANCELA/See Page 21

Has Everything ...

WNNX (99X)/Atlanta morning
co-host Steve Barnes has re-
ceived some pretty amazing
birthday presents from morning
partners Jimmy Baron and Leslie
Fram. Four years ago, Barnes re-
ceived a walk-on part on
Friends. The next year. he threw
out the first pitch at an Atlanta
Braves game. The third time
around, Atlanta’s mayor pro-
claimed it “Barnes Day!” So how
do you top those? How about
getting him selected to introduce
President Bill Clinton at a Sen-
ate campaign fund-raiser!

R&R s VIP Package: Online access, daily fax, e-mail updates. Call (310) 788-1625.

WA ericanradiohistens—com
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Self-Liguidate Vidpak™

level playing field.

Self-Liquidate Vidpak and you get:
* Vidpak™ virtually free.

* A bigger marketing effort.

* A better bottom line.

* A gold star for ingenuity.

Best of all everything you do as part of the self-liquidation
program enhances your Vidpak™ campaign and will not
over-commercialize it.

Why Vidpak™?

 Imagine you could send a videotape with an in-depth
targets in the metro. Just your targets with no waste!
down and watch your 5 minute tape with rapt attention.

* Then imagine that 63% of those that watch the tape are

converted to listeners.
* Finally, imagine that all this turns into numbers!

* Critical Mass Media study, WLNK Charlotte

It's easy. We'll show you how you can make radio’s hottest mar-
keting campaign pay for itself. That means more dollars to the
bottom line or a bigger marketing budget. Or for those stations
with no marketing budget, it means a chance to compete on a

Vidpak™ is the most effective marketing machine ever devised
for radio. It's been researched, tested, and proven in the numbers.
It's amazingly more effective than TV or direct mail and (before
self-liquidation) costs the same or less than a good TV schedule.

message about your station directly to every one of your

* Then imagine that over 60%* of these targets actually sit

The Proven Formula

Only Vidpak's formula of packaging, design, list development
creative and contesting has been proven to work. Vidpak™ is
truly the closest thing to a slam-dunk radio marketing has
ever seen.

See everything on the web:

www.radioig.com

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioig.com

404 255-3550

FAX: 404 255-8152
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Mattern Goes To
The ‘Extreme’ As
PD In St. Louis

Tommy Mattern has been pro-
moted 1o PD of WALC-FM/St.
Louis, which recently flipped from
Hot AC to Rock as *104.1 Extreme
Radio” (R&R 7/3). Mattern most
recently was MD for WALC und
Emimis sister WKBQ-FM.

Concurrently. WALC Production
Director Ron Walker has been el-
evated to Asst. PD. The 12-year ra-
dio veteran will retain his post as
Creative Director.

“Tommy Mattern is just the guy
we need to firmly place Extreme
Radio on the St. Louis radio map,”
said Emmis/St. Louis Director/Pro-
gramming Rick Balis. “He is high-
ly regarded and well-respected
within the industry and our organi-
zation. He played a lead role in our
recent roll-out, and I am confident
that with the help of Rob Walker he
will lead Extreme Radio to promi-
nence in St. Louis.”

Six-year programming vet Mat-
tern added. “I am really excited
about the opportunity not only to
work with Rob Walker, but to
work with a director of program-
ming the caliber of Rick Balis, 1
feel so lucky to work for a com-
pany like Emmis Communications
and am thrilled by the chance to
program Extreme Radio.”

Board members of the Broadcaster's Foundation ushered in a new chap-
ter in the organization’s 51-year existence by electing Edward F. McLaugh-
lin (r) Chairman of the Board. The Foundation remains the only organiza-
tion in the broadcasting industry to provide financial aid to colleagues in
acute need. Here McLaughlin presents ceremonial gavels to Immediate
Past Chairmen Ward L. Quaal (c) and James J. Delmonico.

‘Chancellor Media Pays $237 Million
For Half-Stake In Grupo Radio Centro

By JEHREY YORKE

R&R WASHINGTON BUREAU CHIEF
| Chancellor Media last Friday
| (7/10) announced it would pay
| $237 million for half-ownership of
| Grupo Radio Centro (GRC), a

family-run, 12-station operation
| under one roof in Mexico City that
| has a long heritage in Mexican
l broadcasting. It is also Latin Amer-
ica’s largest pure-play radio group,

> 25 YEARSIK

LOOKING BACK

Copping A Place On The Charts

n 1983, a new AOR Tracks chart was added to the R&R Back
Page; it joined the existing AOR Albums, CHR, and AC charts.
For two weeks in July of that year, the Police captured the No. 1
slots on all four of those charts: Synchronicity was tops on the
album chart, while “Every Breath You Take” rested atop the other

three.

When the Urban chart replaced AOR Albums the foliowing year,
it became a little too difficult for one artist to capture all four top
posmons on the Back Page (Lionel Richie, Stevie Wonder, Ma-

Police

riah Carey, and Whitney Hous-
ton took three at once). With the
addition of more formats to the
expanded Back Pages (there are
now 12 of 'em), capturing No. 1
on all of them simultaneously has
been rendered all but impossible.

Sticking With Radio For 25 Years

-‘itii
. @
~~ommunication
u-bﬂ.‘.‘[..
IR B
RO Il ics Inc

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

marking Chancellor’s first foray be-
yond the U.S. borders. But the deal
is a signal that more foreign deals
loom for the Dallas-based group
that, in less than 60 days, has
evolved from a 108-station pure-
radio group into a multimedia mon-
ster with an impressive U.S. bill-
board and TV presence.

GRC is controlled by the Aguirre
family, and Chancellor has agreed

GRUPO/See Page 10

Murdock Moves To
Trauma For VP/
Promotion Duties

Trauma Records has tapped
Linda Murdock as its new VP/
Promotion.
Based in Los An-
geles, she reports
to Sr. VP/GM
Craig Lambert.

“Linda’s focus
at radio and

format in an ever-
changing radio

landscape. left
s me no option but
uiees to bring her

aboard,” Lambert said. “Her enthu-
siasm and work ethic will help fa-
cilitate the development of our art-
ist roster and be a major contribu-

tion toward the escalation of our ef-

forts to build Trauma into a world-
class label”

Murdock joins Trauma from Is-
land Records, where she rose from
Sr. Director/Pop Promotion to VP/
Pop Promotion. She has also
worked at WTG. Atlantic Records,

MURDOCK/See Page 21
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Liles Lifted To President At Def Jam

Def Jam Recordings Group has
] promoted Kevin Liles to the new-
ly created post of President. Liles.
who joined the company as an in-
tern in 1992 and was mosl recent-
ly GM, reports to Def Jam founder
| Russell Simmons and CEO Lyor
Cohen.

“Kevin’s promotion is an impor-
tant step in the development of
Def Jam.” Cohen said. “Kevin has

grown with us and has been instru-
mental in expanding our repertoire
of artists. His promotion will en-
hance our ability to service and pro-
mote our artists as we continue 10
broaden the label with new and in-
novative performers.”

Liles noted, *“I know that success-
ful individuals refuse to be defeat-
ed. Therefore, I am whai | believe

LILES/See Page 12

Lunching In L.A.

President/L.A. Chapter Kim Espy.

The Los Angeles Chapter of the Recording Academy recently hosted a
| luncheon to honor four of its long-standing members for their contributions
to the music industry and the organization itself. The Academy provides
I year-round professional development, education, and networking eppor-
l tunities for its members. Gathering in between courses are (I-r) Warner
I ¥ Music Group Chairman/co-CEQO Terry Semel; Awards Luncheon Chair
Bambi Moe; film director/presenter Rob Reiner; honorees Phil Quartara-
ro, Diane Warren, Marc Shaiman, and Melissa Etheridge, Recording Acad-
emy President/CEQO Michael Greene, actress/presenter Kathy Najimy; pro-
ducer Phil Ramone; Awards Luncheon Chair Harriet Wasserman; L.A.
Chapter Exec. Dir. Angelia Bibbs-Sanders; producer Quincy Jones,; and

WEBSITE: www.rronline.com I

| CIRCULATION: 310-788-1625  310-203-8727 moreinfo @rrenline.com OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727  kmumaw@rronline.com
NEWS DESK: 310-788-1699  310-203-9763 newsroom @ rronline.com EDITORIAL, OTHER DEPTS: 310-553-4330  310-203-9763  mailroom@rronline.com |
R&R ONLINE SERVICES: 310-788-1675  310-553-4056 jill@rronline.com WASHINGTON, DC BUREAU: 202-463-0500 202-463-0432 rrdc@rronhne cam |
ADVERTISING/SALES: 310-553-4330  310-203-8450 hmowry @rronline.com NASHVILLE BUREAU: 615-244-8822  615-248-6655 Ihelton@rronhne.oom ,l
_—— L

i Aeiivieaan @ A A CHER b adeao

TSN


www.americanradiohistory.com

4 RaR July 17,1998

. SN ES &Sl an.

RADIO BUSINESS

Group Heads Meet On Boosting Ownership Diversity

By MaATT SranGtEr
R&R WASHINGTON BUREAU

Seven major group heads met with representatives from the
FCC and the NAB on Tuesday to discuss the rapid decline in
minority and women broadcast ownership.

Although the battle strategies were
familiar — bringing back the minor-
ity tax certificate. incubator pro-
grams, creation of a seed fund. etc.
— participants agreed the session
represented a fruitful and positive
exchange of ideas.

Most attendees were closelipped
after the meeting. “There was a spir-

it of cooperation.” said FCC Chair-
man Bill Kennard. “It was a good
exchange,” said National Association
of Black-Owned Broadcasters Exec.
Director Jim Winston, though *“noth-
ing was resolved.” Emmis Commu-
nications Corp. President/CEQ Jeff
Smulyan told R&R, “The industry
knows diversity is important, and

Trial Date Set For CBC/Radio Disney Suit

Two years of research and waiting and have finally come to
fruition for Children’s Broadcasting Corporation (CBC). The
company announced last week that Judge Donald D. Alsop set
August 31 as the trial date in Minneapolis U.S. District Court for
its long-awaited showdown with ABC/Radio Disney.

CBC — creator of the now-defunct
“Radio Aahs” format — filed suit
Sept. 26, 1996 against ABC/Radio
Disney, charging “misappropriation
of confidential business information,
breach of contract, and intentional
failure to perform its duties.”

“We've been wailing for this date

Merger With AFTRA Gets
Top Billing At SAG Meeting

he two largest negotiating powers for some of Ameri-
ca’'s most creative groups appear to be having troubie

since we filed the suit,” CBC Chair-
man/CEO Christopher Dahl told
R&R. “We've survived the on-
slaught of petitions that Disney has
put before the court, and the court
in Minnesola has decided that the
case is strong enough to go to trial.
I’d like to see them pay for what

negotiating their own merger.

A scheduled vote to recommend a merger to members of
both the Screen Actors Guild and the American Federation of
Television and Radio Artists was iced last weekend by SAG’s
board of directors after it decided that further financial re-
search was necessary before proceeding with the marriage.

AFTRA will have a similar meeting to determine a recommendationto
its members this fall. In January, SAG and AFTRA board members voted
separately to allow their members to vote on the two-year-old proposed
merger, gamering approval from both sides. However, the substantial
growth of services to both of the groups’ members has made integration
of the pension and health plans a problem in the merger talks. SAG
National Exec. Director Ken Orsatti said last summer thata merger “is
not dependent on the merger of the pension and heatlth plans.”

— Patrice Wittrig

we're all going to work together to
solve it.” FCC Commissioner Susan
Ness agreed with broadcasters that
the solution must be an industry one:
“1t is my hope the dark cloud will
spawn a silver lining, and I'm hop-
ing that silver lining will be the pri-
vate sector.”

Also in attendance were FCC
Commissioner Gloria Tristani, Clear
Channel Communications Chairman/

DIVERSITY/See Page 8

they did. They destroyed this com-
pany.”
A Question Of Honor

CBC alleges in its suit that Disney
failed to honor its side of what was
supposed to be a strategic alliance
with CBC, wherein ABC would re-
cruit advertisers and aftiliates. CBC
also claims ABC used what it learned
from the partnership to launch its own
children’s radio service, which oc-
curred on the same day ABC termi-
nated its agreement with CBC.

CBC is seeking injunctive relief —
which would cause Radio Disney to
stop broadcasting — and unspecified
monetary damages. If the court rules
in favor of CBC, determining the ex-
tent of the damage done to CBC
would be its next task. The financial
compensation could be in excess of
$50 million. based on CBC stock val-
ue. ABC/Radio Disney said it is com-
pany policy not to comment on the
case. CBC spokesman Allen Mayer
told R&R that the case is expected
to last about two weeks.

In the two years since the battle
began, CBC’s grip on the world of
children’s radio has disintegrated.
Once 32 affiliates strong and broad-
casting in seven of the top 10 mar-
kets, including New York, Los Ange-
les, Chicago, and Dallas, the compa-
ny resorted to selling its 13 O&Os
and ceasing distribution of the Radio
Aahs format. Ten of the erstwhile
CBC stations are under contract to

become part ot John Lynch’s Catho-

CBC/See Page 8
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S&P Takes CBS 0ff CreditWatch

S tandard & Poor’s took CBS Corp. off CreditWatch this week and
raised its credit rating from “BB” to "BB+". The investors service
cited the company’s operating performance and expectations of
continued revenue growth and margin improvement — as well as the
benefits of spinning off the Westinghouse Electric Corp. industrial
operations — as reasons for the upgrade. CBS had been on
CreditWatch since its merger with Infinity Broadcasting Corp. was
announced inJune 1996.

Clear Channel Approves Split, Owns Most 0f More

C lear Channel Communications’ shareholders approved Monday a
two-for-one split of the company’s stock, which closed July 14 at
$120.63. Shareholders will receive payment for the split on July 28.
Meanwhile, by June 10 Clear Channel had gained control of 95.1% of
British billboard company More Group PLC.

Hawaiians Protest Tower Construction

he FCC has asked Stangl Broadcasting inc. (SBI) to move aradio

tower built on terrain many native Hawaiians consider sacred, or
else face an investigation into its compliance with environmental
regulations. The tower, constructed on Ha’upu Ridge (the island of
Kauai') earlier this year by The Tower Company, would transmit KAUI-
FM/Kehaha, Hl and KSRF-FM/Poipu, HI. SBI obtained CPs to build the
stations in 1996, butthey have yetto go on the air. In March, two native
Hawaiian groups wrote the FCC protesting the proposed tower site
during an ongoing agency investigation into the environmental
implications of the construction. Last month, the commission
suggested that SBI move the tower to a site eight kilometers from the
ridge, butthe company refused to comply. The case is pending before
the FCC.

NBG To Raise $500,000 In Offering

BG Radio Network will offer $500,000 in stock in a private
placement. The company will issue 250,000 shares at $2, and
one warrant per share at a strike price of $2.25 if exercised within 18

.months. NBG President John Holmes told R&R the funds raised will

goinpartto pay for a travel industry magazine called Travel Exclusives
that the company is developing, and to an Internet site that will allow
affiliates to pull down postings of the network’s bits. The site is

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago  One Week Ago  7/10/98 One Year Ago  One Week Ago

Radio Index 141.7 240.90 24456  +69.08% +1.52%
Dow Industrials 7921.82 9025.26 9105.74 +16.94% +0.99%
S&P 500 916.68 114642 116433  +29.03% +1.61%

WWW -amerticamtractehisteory.com

Team Cheerios Sports Report
is an exciting new radio
program that spotlight's

the nation's top high

school and amateur
athletes, male and

female. There's no

other program

like it!

. Get the full story. |
Call 1-800-334-5800 -

www.teamcheerios.com
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DISAPPOINTING

BOOK?

CALL BILL MOYES.

“The other day Long Term Growth: 25-54 Women Arbitron Share
I got a call from Monday-Sunday 6am-Mid: B-101 Philadelphia
someone who 10 -

said they wanted

to have ratings

just like B-101's

in Philadelphia.

I told him how 100 -
the success B-101

enjoys today actually started some

years ago, with a phone call to me

from the station’s top executive, Jerry

Lee. What Jerry wanted was not some a0 -
temporary fix from the “marketing 8, 7
gimmick of the day.” He wanted the e
best cutting-edge research and a . _
strategic partner who could help . ; .
guide him to consistent, steady 80 -
ratings growth in key salable demos.

Our people are masters in the use of

strategic warfare to get not one good
book, but real long-term growth.

If you're not totally happy with your 8- ] I > - || &
station’s ratings performance, call me = |
and we’ll talk it over. 3 = || &

1994 1995 1996 1997 1998

Moyes Research Associates

AMERICA’S LEADING STRATEGIC ADV[SORS|

1 BLvoD.

205 EAsTtT CHEYENNE MO A 1N
80906

UN
CoLoOrRADO SPRINGS, CO
719.540.0100

T
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RADIO BUSINESS

1998 DEALS TO DATE

DEAL OF THE WEEK

Dollars To Date: $2,511,226,793

‘ (Last Year: $6.257.928,792)

* KGMI-AM & KISM-FWY . poliars This Week: ~ $22,289,615
Belllqg{tam, WA | (Last Year: $94.779.736)

$8 million ' Stations Traded This Year: 914

(Last Year: 1244)

' Stations Traded This Week: 30
L R

TRANSACTIONS

Saga Expands Into Upper Northwest

1 Capstar ogles Ogallala, NE quartet for $4 millio

B & e
KGMI-AM & KISM-FM/
Bellingham

PRICE: $8 million

TERMS: Asset sale for cash

BUYER: Saga Communications Inc.,
headed by President Ed Christian. It
owns or has agreed to acquire 37 sta-
tions. Phone: (313) 886-7070
SELLER: KGMI Inc., headed by Pres-
ident Ann Jones-Richardson. Phone:
(360) 734-9790

FREQUENCY: 790 kHz; 92.9 MHz
POWER: 5kw day/1kw night: 50kw at
2440 feet

FORMAT: News/Talk; Alternative
BROKER: Blackburn & Co.

ERR T T

S T i
WXAL-AM & WZNJ-FM/
Demopolis

PRICE: $507,000

TERMS: Asset sale for cash

BUYER: Amy and Randall Douglas.
Phone: (334) 826-6043

SELLER: DEBCO Productions Inc.,

headed by President William Jones.
Phone: (334) 289-1400

PRICE: $489,000
TERMS: Asset sale for cash

BUYER: Metro Birch Enterprises
Inc., headed by President Jackie Har-
ris. Phone: (870) 536-1199

|

!

)
otk St i
FE

KIQO-FM/Atascadero
(San Luis Obispo)

PRICE: $1.5 million

TERMS: Asset sale for cash

BUYER: American General Media of
Texas Inc., headed by President An-
thony Brandon. It owns KKAL-AM,
KKJG-FM & KZOZ-FM/San Luis Obis-
po, CA. Phone: (410) 832-5870
SELLER: Garry and Virginia Brill.
Phone: (805) 466-6511
FREQUENCY: 104.5 MHz

POWER: 5.6kw at 1410 feet
FORMAT: Oldies

BROKER: Gammon Media Brokers

KPCO-AM/Quincy &
KBNF-FM/Chester

PRICE: $220.000

TERMS: Asset sale for cash
BUYER: Carousel Broadcasting,
headed by President Robert Fink.
Phone: (530) 283-1194

SELLER: Thomas Aceituno, trustee
for the bankruptcy estate of Stratacom
Ltd. Phone: (916) 985-648
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YOC-FM/High Springs
(Gainesville)
PRICE: $850,000
TERMS: Asset sale for $800.000 cash
and a $50,000 promissory note at 8%
interest
BUYER: Williams Broadcasting Co.,

SELLER: Estate of Alan Alter East- ' headed by President R.V. Williams. It

ham, headed by executrix Craig and
Ruth Eastham. Phone: (870) 534-8978

owns WRGO-FM/Cedar Key, FL.
Phone: (352) 795-1027

[

SELLER: Millstone Broadcasting LC,
headed by President Donald Boyd.
Phone: (352) 372-4487
FREQUENCY: 104.9 MHz

POWER: 3.2kw at 450 feet

FORMAT: Oldies

BROKER: Hadden & Assoc.

P S—
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KDZY (FM CP)/McCall
PRICE: $3000

TERMS: Construction permit sale for
cash

BUYER: Moonbeam Inc., headed by
President Mary Constant. Phone.
(707) 942-0707

SELLER: Hawkeye Radio Properties
Inc., headed by President Dale
Ganske. Phone: (608) 831-8708

Ly B

WLRB-AM & WKAI-FM/
Macomb & WLMD-FM/

Bushnell

PRICE: $570,000
TERMS: Stock sale for cash
BUYER: WPW Broadcasting Inc.,

e

TRANSACTIONS AT A GLANCE §

® WXAL-AM & WZNJ-FM/Demopolis, AL $507,000

® KXFE-FM/Dumas, AR $489,000

® KIQO-FM/Atascadero (San Luis Obispo), CA $1.5 million
® KPCO-AM/Quincy & KBNF-FM/Chester, CA $220.000
® WYOC-FM/MHigh Springs (Gainesville), FL $850,000

® KDZY (FM CPyMcCall, ID $3000

® WLRB-AM & WKAI-FM/Macomb & WLMD-FM/Bushnell, IL

$570,000

® WTTT-AM & WRNX-FM/Amherst (Springfield), MA $625,000
® WQVR-FM/Southbridge (Worcester), MA $2.375.000

® WGRI-FM/Flint, Ml $60,000

® KCTE-AMAndependence (Kansas City), MO $925.000

® KOGA-AM & FM & KMCX-FM/Ogallala, NE $4 million

® KPXH (FM CPYGarapan, Northern Mariana Islands $25,615
® KZTU-AM/Junction City, OR $325.000

® KHOS-AM/Sonora, TX $5000

® KYQX-FM/Weatherford, TX $55.000
® WXBX-FM/Rural Retreat, VA $200,000
® WYVE-AM/Wytheville, VA $300,000

® KZTS-AM/Tacoma $350,000
‘ ® KZTS-AM/Tacoma $500,000

® WDCI-FM/Bridgeport (Morgantown), WV $405,000

' President Thomas Davis, is acquiring
Hampshire County Broadcasting Co.
LP. Phone: (413) 536-1105

SELLER: Grandbill Inc., Roger Hor-
chow, and Harry Phillips. Phone: (901)
458-7219

FREQUENCY: 1430 kHz; 100.9 MHz
POWER: 5kw day/11 watts mght;
1.34kw at 692 feet

FORMAT: News/Talk; Aduit Alternative

WQVR-FM/Southbridge
(Worcester)

| PRICE: $2,375,000
TERMS: Asset sale for $2 million cash
and an eight-year, $375,000 promisso-
v note at 9% interest
BUYER: Southbridge Radio Inc.,
headed by President Jeffrey Shapiro.
Phone: (603) 542-7735

. SELLER: Eastern Media Inc., head-

ed by President John Neuhoff
FREQUENCY: 100.1 MHz
POWER: 2.1 kw at 397 feet
FORMAT: Country

headed by President Wayne Whalen, ' spgermmmss s

is acquiring Sharp Broadcasting Co.
Phone: (309) 734-9452

SELLER: Donald and J.M. Sharp.
Phone: (309) 833-5561

SR R <2
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WTTT-AM & WRNX-FMW/
Ambherst (Springfield)
PRICE: $625,000

TERMS: Stock sale for 51%
BUYER: RNX Radio Inc., headed by

%
®

i o ol
SRR .

WGRI-FM/Flint
PRICE: $60,000
TERMS: Asset sale for assumption of
debt

BUYER: Gospel Radio international
Inc., headed by President Jon Yinger.
Phone: (810) 629-3122

SELLER: Nationwide Inspirational
Broadcasting Inc. Phone: (810) 629-
3122

KCTE-AM/Independence
(Kansas City)

PRICE: $925,000

TERMS: Asset sale for cash

BUYER: Union Broadcasting Inc.,
headed by President Chad Boeger.
Phone: (913) 648-0208

SELLER: Metropolitan Radio Group
Inc., headed by President Gary Acker.
Phone: (817) 430-3548
FREQUENCY: 1510 kHz

POWER: 10kw

FORMAT: Sports/Talk

e T T——
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KOGA-AM & FM & KMCX-
FM/Ogallala

PRICE: $4 million

TERMS: Asset sale for cash

BUYER: Capstar Broadcasting Co.
Inc., headed oy President Steven
Hicks. Phone: (512) 340-7800
SELLER: Ogallala Broadcasting Co.
Inc., headed by President Ray Lock-
hart. Phone: (308) 284-6422
FREQUENCY: 930 kHz: 99 7 MHz"
106.5 MHz

POWER: 5kw day/500 watts night:
100kw at 805 feet: 100kw at 300 feet
FORMAT: Nostalgia; AC; Country

Continued on Page 8

If you're not
thinking on the edge
— You're giving up
too much cume.

The
Listen-at-Work

Rewards Program™

A revolutionary new software
promotion that continually encourages,

tracks and rewards daily

workplace listening...foreve

For more information on market exclusivity call

619 693 0576
Fairwest Direct
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ARE YOUR
MUSIC TESTS
MISSING YOUR
REAL LISTENERS?

MAYBE YOU’VE SEEN, FIRST I‘IAND, who will actually come

out at night to take an auditorium test. They're people who live within a few miles of the test hotel.
But you, of course, have listeners who live all over the metro...the majority in your Arbitron “hot
zip” areas far away from the hotel site. With auditorium testing, you miss all of them.

Maybe you've become aware that many of the people who fill up the auditorium are “research
professionals” — contacted from a local recruiter’s “willing participants” list — who regularly attend
focus groups and all kinds of research projects as a way to earn income. But, your listeners are
normal people with normal jobs, aren’t they? Most of them simply won’t be bothered with the
hassle of coming to an auditorium test. After all, would you?

Auditorium testing is not a horrible thing, but it's a dated methodology that is probably causing
you to totally miss most of your real listeners and their music tastes. To reach your real listeners,
you need a different methodology...one that gets to your target audience throughout your entire
metro and from all your “hot zips” One that gets willing participation from normal people with
regular careers and lifestyles. One that doesn’t use any “professional research participants.”

If this makes sense to you, you might want to consider moving up to INTERACTIVE Music
Testing from Music Technologies. We do music testing for many of the nation’s most successtul
radio stations in all formats with an advanced recruiting and testing system designed by
respected researcher Bill Moyes. In fact, this year, we expect to do more music tests for radio
stations than any other research firm in America.

Tell you what...if you call us, we'll send you a frank and easy-to-understand booklet that tells how
INTERACTIVE works. And, we'll answer any questions you may have honestly and completely.

LEARN ABOUT INTERACTIVE
MUSIC TESTING... THE TEST THAT
GETS TO YOUR REAL LISTENERS.

205 East Cheyenne Mountain Boulevard, Suite 100 - Colorado Springs, Colorado 80906-3768 « Phone 719.579.9555 + Fax 719.579.9526
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RADIO BUSINESS

Diversity

Continued from Page 4

CEO Lowry Mays, Sinclair Commu-
nications President/CEQ David
Smith, Bonneville International Pres-
ident/CEO Bruce Reese, Capstar
Broadcasting Partners President/CEQ
Steve Hicks. Jacor Communications
CEO Randy Michaels, and CBS
Corp. President/COO Mel Karmazin.

In a post-meeting interview session
with reporters, NAB President/CEO
Fddie Fritts and Exec. VP/General
Counsel Jeff Baumann opened up a lit-
tle more about the dialogue at the meet-
ing. Fritts said attendees identified two
major issues to contend with: lack of
access to capital — the mega-multiples
being paid in radio deals today make it
difficult for minority ventures to get off
the ground — and whether majority
owners should emphasize bringing new
minority participants into the business
or enhancing opportunities for current
ones (the consensus was that both aims
should be targeted).

Baumann also pointed out that
broadcasters looking to spin off De-
partment of Justice-required divesti-
tures to minority owners face a cou-

TRANSACTIONS |

Continued from Page 6
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KPXH (FM CP)/Garapan ‘

PRICE: $25,615
TERMS: Construction permit sale for |
cash

BUYER: Leon Padilla Ganacias.
Phone; (671) 646-7197

SELLER: Saipan Cable Telecommu-
nications Inc. Phone: (671) 477-9334
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KZTU-AM/Junction City

PRICE: $325,000

TERMS: Stock sale for cash

BUYER: Pamplin Communications
Corp., headed by Chairman/CEO |
Robert Pamplin Jr., is acquiring
E.J.C. Broadcasting Inc. Phone: ‘
(503) 251-1579

SELLER: Jerry Collins and Victor |
Ives. Phone (804) 474 9207

=
i

SO R R SR |

KHOS AM/Sonora
PRICE: $5000 |

ple of obstacles. The DOJ has ex-
pressed concern that minority own-
ers would flip successful “non-
minority-formatted” stations —
Country, for example — to minority
formats — such as Urban or Hispan-
ic — upsetting the format balance
within a particular market. The agen-
cy has also been leery of majority
owners spinning off stations to mi-
nority companies and then lending
capital to those outfits as well.

Part Of The Solution

Meeting participants discussed a
number of ways to boost minority and
women ownership. There was general
agreement that the demise of the mi-
nority tax certificate program — which
afforded broadcasters selling stations to
minority buyers a deferral on capital
gains taxes — was negative, and that it
should be reinstated in a manner that
wouldn’t encourage abuses like those
that plagued the system in the past.

On Monday, Kennard — who had
called upon broadcasters at the April
NAB show in Las Vegas to come to
him within 60 days with their ideas
on building diversity in ownership —
once again suggested that he support-

TERMS: Asset sale for cash
BUYER: Zacarias Serrato. Phone:
(915) 928-3060

SELLER: William Gail Garlitz. Phone:
(915) 387-3553

KYQX-FM/Weatherford

PRICE: $55,000

TERMS: Asset sale for cash

BUYER: CSSI Non-Profit Education-
al Broadcasting Corp., headed by
President Charles Beard. Phone: (817)
594-8767

SELLER: The Sister Sherry Lynn
Foundation Inc., headed by President

| Sherry Austm Phone (580) 658-9292

.{0{0'\'.{ <"+¢+V\-\f 1
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WXBX-FM/RuraI Retreat

PRICE: $200,000

TERMS: Asset sale for cash

BUYER: Three Rivers Media Corp.,
headed by President Gary Hagerich.
Phone: (724) 837-6673

SELLER: Highlands Broadcasting
Inc., headed by President Ora Robert
Smallwood. Phone: (540) 988-2586

| WYVE-AM/Wytheville

PRICE: $300,000

|

[ BUYER: Salem Communcations

ed reinstatement of the tax certificate
policy, this time at the NAACP’s an-
nual convention in Atlanta.

There was also a great deal of dis-
cussion, Fritts and Baumann said,
about the creation of a private fund
that would finance minority broad-
casting ventures. Fritts said there was
“a panoply” of ideas presented, but
in general attendees agreed that it
would likely be an equity fund — so
broadcasters could see a return on
their investment in the fund and so it
would be an easier sell to sharehold-
ers. Additionally, due to recent case
law such as the Supreme Court’s 1995
Adarand ruling, the fund would have
to be structured so that it lends to
“new entrants,” not just minorities.

Other ideas on the table at the
meeting included the creation of
scholarships, fellowships, or intern-
ships offering entry- or middle-level
positions to minorities and women.

Fritts was vague on what the
NAB’s next step would be. No fur-
ther meetings with broadcasters have
been scheduled, but he did make it
clear the organization would “contin-
ue to talk about what opportunities
would be developed.”

TERMS: Asset sale for cash

BUYER: Three Rivers Media Corp.,
headed by President Gary Hagerich.
Phone: (724) 837-6673

SELLER: Dominion Media Group
Ltd, headed by President Ralph Davis.
Phone: (540) 964-7416 |
BROKER: Kozacko Media Services

@.“«..«.5., EE <
{%‘i»»x FAFFRER SN
---bob‘b-bo-\-- &
KZTS-AM/Tacoma [

PRICE: $350,000

TERMS: Asset sale for cash; Legend
has agreed to immediately sell the sta-
tion to Salem Communications (see fol-
lowing deal).

BUYER: Legend of Seattie LLC,
headed by managing member W.
Lawrence Patrick. Phone: (410) 740-
0250

SELLER: FORPAT Acgquisitions
Trust, headed by trustee W. Jeffrey
Kramer

KZTS-AM/Tacoma

PRICE: $500,000
TERMS: Asset sale for cash

Corp., headed by President Edward
Atsinger. It owns KGNW-AM, KKOL-

i
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expected to be up and running in 60-90 days.

Chancellor Seeks Consent Solicitation On Stock

hancellor Media Corp. has begun a consent solicitation on its
12.25% series A senior cumulative exchangeable preferred
stock. If shareholders sign off on the solicitation, Chancellor will
exchange the stock for its senior 12.25% subordinated exchange

debentures due 2008. The solicitation is set to expire on July 20.

Cumulus Closes On Six Stations

umulus Media has become a force in three more small markets.

Last week, the company consummated the acquisition of WOSC-
FM & WWFG-FM/Salisbury-Ocean City, MD from Capstar Broadcasting
Partners subsidiary Benchmark Radio Acquisition Fund for $7.5
million, the purchase of WJCL-FM/Savannah, GA from Lewis
Broadcasting Corp. for $7.25 million, and the acquisition of KKBL-FM,
KMXY-FM & KEKB-FM/Grand Junction, CO from Jan-Di Broadcasting
for $5 million. Cumulus is also acquiring six more stations in Savannah
in three separate deals totaling $14 million, and it is buying three
additional stations in Grand Junction from Mustang Broadcasting for
$2 million. Cumulus said it will not have to divest any stations in any of
these markets to meet the local ownership caps.

Local Radio Is The Heart 0f CBS

BS Chairman Michael Jordan told Reuters in Tokyo this week that
local radio and TV programming and billboard advertising are at

Continued on Page 14

CBC

Continued from Page 4

lic Radio Network for $57 million;
Salem Communications has agreed
to purchase two of the stations for
$2.7 million, and the last station will
go to 1090 Investments LLC for $2
million. “We’re spending millions on

this lawsuit,” Dahl told R&R. “We
want to concentrate on buying com-
mercial television production compa-
nies.”

Meanwhile, since its debut in four
test markets, Radio Disney has taken
its version of kids’ programming na-
tional and currently has 29 stations
in 27 markets on its affiliate roster.

AM & KLFE-AM/Seattle-Tacoma.
Phone: (805) 987-0400
SELLER: Legend of Seattle LLC

WDCI FM/Brldgeport
(Morgantown)

PRICE: $405,000

TERMS: Asset sale for cash

BUYER: WDCI Radio Inc., a subsid-
iary Coshocton Broadcasting Co.,
headed by Bruce Wallace. Phone:
(304) 842-8644

SELLER: Dolphin Communications
Inc., headed by President Earl Stew-

art. Phone: (740) 622-1560
| FREQUENCY: 104.1 MHz

POWER: 24 5kw at 518 feet
| FORMAT: Soft AC

BROKER: American Media Services
| LLC

For The Record

Twodeals —for WMUS-AM &
FM/Muskegon, Ml and WKDA-
AM/Nashvilie — were inadver-
tantly reprinted in the July 3
|| issue of R&R. Year-to-date
figures have been adjusted to
| | reflect the correct totals.
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Portland Becomes
PD Engel’s ‘Beat’

Eighteen-month WBMX/Boston
APD/MD Michelle Engel has
transferred to CBS Pop/Alternative
sister KBBT-FM/Portland as PD.
She succeeds Dave Numme, who
continues as OM of KBBT and Ac-
tive Rock KUFO-FM.,

“Michelle brings the combina-
tion of passion for the format and
major-market experience that can
only benefit what we're striving for
at The Beat,” remarked VP/GM
Dave McDonald. “We conducted a
national search to fill this position
and feel great that it led us to her.
She truly understands our listeners’
lifestyle and has the enthusiasm to
make big things happen here.”

Engel added, “It’s really cool to
be promoted from within at CBS,
and I'm thrilled to join The Beat’s
team. While I’ll miss my WBMX
family and [PD] Greg Strassell,
we’ll have places to go and things
to do in Portland.”

Prior to joining WBMX, Engel
programmed WIBX/Ft. Myers;
was MD at WRUF/Gainesville, FL;
and was an on-air talent at WIRR/
Orlando.

i ———— o .
Grupo

Continued from Page 3

to pay the family trust $81.5 mil-
lion cash. Chancellor will also in-
vest $39 million in cash and issue
$116.5 million worth of its shares
to Grupo. Final stock value could
fluctuate as much as $29.1 million,
and the final price will be based on
GRC'’s 1999 performance.

The deal is “a meaningful invest-
ment position in the leading Mexi-
can radio company at an attractive
price,” said Chancellor Media Pres-
ident/CEO Jeffrey Marcus. “We are
aligning ourselves with world-class
operators. We are getting into the
Mexico market at a very good time
in its development. A lot of money
is being spent on politicdl cam-
paigns on radio. And with privati-
zation, a lot of companies are ad-

RECORDS
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KX0A/Sacramento’s Arrow Points To CHR

ntercom’s Classic Hits KXOA (Arrow)/Sacramento flipped to
CHR/Pop on Tuesday (7/14) at noon. The station has applied for
the calf letters KDND and will use the moniker ‘The End”"

“We have determined that there is a great CHR opportunity in this
marketplace, and we wanted to be the one to fill it,;’ GM John Geary
told R&R. “The station will have a pop lean to it. | have been very
focused on getting this station launched, and now that it is public, |
am beginning a nationwide search for a PD. For the time being, the
station will run jockdess. The morning show of Sander & Carrie will
remain with the station once personalities are reintroduced and, at
that time, the remaindar of the staff will be re-evaluated”

This is Entercom's second CHR launch in recent months following
the flip of WLLD/Tampa. It is also the second CHR in Sacramento
since the sign-on of CHR/Rhythmic KBMB.

vertising that normally wouldn’t be,
and it’s pushing ad revenues up.”

In announcing the deal, Marcus
told Wall Street investment analysts
during a conference call, “Clearly,
this fits our bedrock investment cri-
teria. Investments have to be stra-
tegic, they have to come at a fair
price, and they have to be accretive.
From a strategic standpoint, we
think this is right down the middle
of the fairway, because we have an
opportunity to align ourselves with
the leading broadcasters — not
only in Mexico, but, arguably, in
Latin America.”

Marcus said Chancellor’s acqui-
sitions south of the border in the
near future would likely be limited
to Mexico. “We want to focus on
Mexico and are probably not going
farther south right now. The world
is certainly out there, and we are
going to be looking at other mar-
kets. But there are only so many
hours in a day.

“This is not a sign that we have
stopped looking for attractive deals
in the U.S.;” Marcus said about the
company’s first foreign invest-
ment. “We still intend to be a ma-
jor player.”

The GRC deal comes at a time
when Mexico has seen a steep de-
cline in oil revenues and a drop in
the national economy’s overall
strength, and just as GRC report-

" ed second quarter profits fell 79%

to 23.67 million pesos ($2.63 mil-
lion), from 112.45 million a year
carlier. But Marcus told the con-
ference call audience, “This won’t
last forever. We think we are get-
ting in at the best time possible,
with the best people, at the best
price possible. The company has
no debt whatsoever. We’ll have a
very significant war chest and will
go out and look for other acquisi-
tions along the U.S. border.”

GRC’s six AM and six FM sta-
tions are in a state-of-the-art com-
plex in Mexico City — the world’s
most-populated city — that has left
U.S. visitors dazzled. “It is an
amazing plant that all of us in the
U.S. would love to have” Marcus
told R&R. "It is something we sure
will look at because of the tremen-
dous amount of cross-pollination
and convenience.”

With GRC, Chancellor is also
getting something else others in
the U.S. would love to have: The
dozen stations command about
36% of Mexico City’s audience
and about 50% of the market’s ra-
dio revenues. Mexico City also
gets at least half of that nation’s
annual radio revenues.

Chancellor is “excited about
the strategic direction that this
takes,” Marcus added. “We’ll see
very good things out of this rela-
tionship.” Among those things,
Marcus told R&R after the con-

Arista/Nashville Promo Dept. Ups Dame, Bonadies

rista/Nashville has promoted Director/National Promotion Dave

Dame to Sr. Director/National Promotion. At the same time, Direc-
tor/Northeast Promotion Teddi Bonadies has risen to Director/Field Pro-
motion,

‘Dave’s done a great job managing our promotion department and get-
ting our records played in a very difficult atmosphere — this is very well-
deserved,’VP/Promotion Bobby Kraig said. “Teddi has also done a fine job;
I've always felt very lucky to have her on our staff. I'm pleased to be able to
offer her some additional responsibility” In addition to her present duties,
Bonadies will assist Kraig in working more closely with consultants.

Dame and Bonadies joined the label in October *93: Dame as the
Chicago-based Manager/Midwest Promotion, and Bonadies as the
Washington, DC-based Manager/Northeast Regional Promotion. In Sep-
tember '96, both moved to Nashville when Dame was elevated to Direc-
tor/Nationat Promotion and Bonadies to Director/Northeast Promotion.

In related news, Arista/Nashville Manager/A&R Mike Sisted has been

upped to Director/A&R. Sisted, who continues to report to VP/A&R Jim
Scherer, joined the label in 1991 as an intern,

Case In Point: WPNT/Milwaukee Names PD

As hinted in last week’s Street Talk (R&R 7/10), WPNT (The Point)/
Milwaukee has tapped Justin Case to be its new PD. He succeeds Mark
Adams, who departed the Lakefront Communications Pop/Alternative to
program CHR/Pop KZQZ/San Francisco (R&R 6/19).

“I'm very pleased that Justin has joined us,” remarked President/GM
Tom Joerres. “His level of experience and programming talent is com-
mensurate with WPNT’s growth and performance. Both have solid bases

with futures that are set to explode.”

Lakefront Communications is a Saga Communications subsidiary. Saga
Exec. VP Steve Goldstein added, “Justin offers a great combination: He
has strong Pop/Alternative experience, and he has a funny name.”

Case most recently programmed Pop/Alternative KTNP/Omaha.
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ference call, is that GRC manage-
ment and Chancellor. which owns
20% ot Z Spanish Network in the
U.S., will likely review the plat-
forms and “see if we can help out
Z Spanish. Maybe we can have
some Spanish programming on
the AMFM Network. There are a
lot of possibilities.”

Since last month when Marcus
told a New York financial seminar
that he’d like to buy LIN TV and
merge with Capstar Broadcasting
Partner’s 320-some stations, indus-

CONTACTS:

JACK HOPKE + 504.482.6066
MIKE LYONS - 414.351.9088
MICHELE CLARK + 609.232.8883
MADELEINE CHATTAH * 914.381.1882
KIM DIPIETRO - 609.232.8883
JOE P. ETHRIDGE - 615.316.9200
DAVE SMITH » 817.540.3148
DEBBIE GREEN * 210.654.8773
BILL WENCE « 615.776.2060
JOKHN HART + 615.292.0616
ALAN YOUNG - 818.597.0303
JACK PRIDE + 615.331.3008

ATHIS RECORD HAS A BUZZ TO IT!

Everyone who heard the Molly & The Haymakers CDs in the past loved the music,
whether it fit their station’s format or not. The good ears of radio knew Molly
would eventually happen ... Well, eventually is NOW with the release of:

MOLLY & THE MAKERS
“LUCKY FLAME”

EARLY ADDS INCLUDE:

KBAC, WEBX, WEBK, WEVL, WCLZ, WMKY, .
KPIG, WIVI, KFAN, WOLV, WYCE, KFDI, KBZD,
WDMS, KIWR, KRJC, KVNF & FAT MUSIC

“Molly’s style is on the cutting edge! Don’t be shy ...
Our listeners are eating it up!” -SEAN MARX, KRJC-FM/ELKO, NV

try observers have speculated on
when those deals would happen.
Half of the equation is solved: On
July 7, the group said it would pay
about $1.72 billion for LIN TV’s
12-station group (see related story,
Page 1). But when asked by R&R
about a possible deal with Capstar,
Marcus jumped to safe ground and
repeated his mantra that any deal
must fit Chancellor’s “‘bedrock in-
vestment criteria” of being strate-
gic, at a fair price, and accretive. He
declined to elaborate.

featuring

“’m Not Shy”

“I fell in love with it immediately ... It lit up the phones instantiy!!”
-RANDY PINKSTEN, WDMS-FM/GREENVILLE, MS

WWW-arrefteartaeieotstorycom
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Here’s Why
Phoenix Stations
Are Stepping Up
to Scarborough

93.3 KDKB
Reocks Prizna

KDKB Nails New
Digital Cellular

Account

When a promotional buy for Sprint’s new digital
mobile service was on the line, KDKB-FM account
executive Keith Woods looked to Scarborough to help
him answer the call.

Using Scarborough, Woods profiled Metro

Phoenix mobile phone users and found they are
frequently college grads and/or sales professionals
between the ages of 25 and 49. By comparing this
data to his station’s listener profiles, Woods illustrated
that his station delivered the professional target that
Sprint wanted to reach: “Some agencies have the
misconception that our AOR listeners are young and
don’t have disposable incomes. Not only did we
demonstrate that our listeners used mobile phones,
we showed they had the money to pay the bill.”

Based on the Scarborough information, combined
with cross-promotion ideas and the catchy slogan
“When our listeners aren’t rockin’, they're talkin’,”
Woods landed the buy. “I think our success with

Sprint was based on how vividly we described our

audience and marketplace using Scarborough.”

ARBITROI

a division of Ceridian Corporation

it amoricanradichistary com _ I
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Wall Upped To PD
At WEDG/Buffalo

Mercury Communications has
promoted WEDG/Buffalo Asst. PD/
MD Rich Wall to
PD of the Alter-
native station.
{ The position had
1 been vacant, with
OM John Hager
# and Wall splitting
i the programming
i duties.

“Rich has served
as the point person
for the day-to-day
operations of The
Edge as APD/MD

for many months,” explained Hager.
“By naming him PD, we are more
“accurately describing the role he is
already serving and acknowledging
the great job he has done in leading
the station through a very competi-
tive period.”

Wall joined WEDG when it
signed on as The Edge three years
ago for his first commercial radio
Jjob. He has helda.number of posi-

Wall

tions at the statioty, including the’

midday shift. Hé"said, “1 want to
thank John Hager, {consultant] Tom
Calderone, and {VP/GM] Bill Saur-
er for their support in helping me
realize my dream of programming
an Alternative radio station in my
hometown.”

NEWSBREAKERS.

Ta The Platinum Mark And Back

... Again and again! Columbia recording group Savage Garden liked it so
much the first and second times, they rang the platinum bell a third time
recently with their self-titled debut CD. Showing that they love ‘em truly,
madly, ... (well, you know the rest) are (I-r) Columbia Sr. VP/Marketing Tom
Corson, industry executive Larry Tollin, Columbia President Don lenner,
bandmember Daniel Jones, label VP/Nat'| Pop Promo Lee Leipsner, band-
member Darren Hayes, Exec. Columbia Records Group VP John ingras-
sia, label GMWill Botwin, Sr. Dir/Nat'l Sales RichYaffa, Sr. VP/A&R Mitch-
ell Cohen, VP/Int! Mktg. Julie Borchard, and Sr. Dir./Prod. Mktg. Bridget
Roy.

New WKSE/Buffalo PD Is Universal

Dave Universal has been elevated from Asst. PD/MD to PD at CHR/Pop
WKSE-FM/Buftalo. Universal joined “Kiss” in 1987 as an intern and suc-
ceeds Sue O’Neil, who was promoted to OM for WKSE and Sinclair Hot
AC sister WMIJQ-FM last week (R&R 7/10).

Accordmg to VP/GM Terrence Rodda, “Dave’s successful efforts during
the past 10 years have helped establish ‘Kiss 98.5" as a rour de force among,
CHRs and have consisténtly established- WKSE as Buffalo’s ‘No. 1 Hit
Music Station.””

“Being PD of Kiss has been my goal for some time,” Universal added.
“I'm thrilled that Sinclair encourages people to reach high levels of perfor-
mance and rewards these efforts. I'm excited to expand my programming

New York

Wi'98 Sp '98
WLTW-FM (AC) 66 59
WSKQ-FM (Tropical) 6.1 59
WQHT-FM (CHR/Rhy) 55 56
WHTZ-FM (CHR/Pop) 47 5.1
WCBS-FM (Oldies) 46 46
WRKS-FM (Urban AC) 42 43
WKTU-FM (CHR/Rhy) 38 42

WXRK-FM (Alternative) 4.3 3.8
WABC-AM (Talk) 30 32
WINS-AM (News) 36 32
WOR-AM (Talk) 31 32
WPAT-FM (SpanishAC) 35 3.2
WQXR-FM (Classical) 29 3.1
WCBS-AM (News) 28 30
WQCD-FM(NAC/SJ) 32 28
WBLS-FM (Urban) 25 27
WPLJ-FM (Hot AC) 26 27
WFAN-AM (Sports) 22 28
WADO-AM (SpanN/T) 24 24
WQEW-AM (Nostalgia) 20 1.8
WNEW-FM (CI. Rock) 15 17
WAXQ-FM (Cl.Rock) 15 16
WBIX-FM (Hot AC)* 15 15

* Was WNSR-FM until January 21

RATINGS HESULTS

porary, Urban-Urban Contemporary, Urban/O-Urban Oldies.

at Kiss”
12+ SPRING ’98 ARBITRON RESULTS
Nassau-Suffolk Monmouth-
Wi'9s Sp 98
WALK-FM (AC) 57 55 0 céan, NJ
WHTZ-FM (CHR/Pop) 56 55 Fa'97 Sp '98
WXRK-FM (Alternative) 53 55 WKXW-FM (Talk) 57 55
WBLI-FM (CHR/Pop) 45 43 WABC-AM (Talk) 34 54
WLTW-FM (AC) 39 43 WXRK-FM (Alternative} 56 5.0
WCBS-FM (Oldies) 39 42 WOR-AM (Talk) 35 40
WQHT-FM (CHR/Rhy) 3.0 39 WLTW-FM (AC) 38 38
WFAN-AM (Sports) 34 38 WOBM-AM (AC) 24 38
WKTU-FM (CHR/Rhy} 32 386 WPLJ-FM (Hot AC) 36 38
WOR-AM (Talk) 37 36 WRDR-FM (Nostalgia) 2.4 38
WABC-AM (Talk) 38 35 WFAN-AM (Sports) 36 34
WBAB/WHFM (Rock) 29 35 WJLK-FM (AC) 39 34
WCBS-AM (News) 36 33 WHTZ-FM (CHR/Pop) 26 3.1
WPLJ-FM (Hot AC) 31 28 WKTU-FM (CHR/Rhy) 26 30
WBZO-FM (Oldies) 26 27 WOBM-FM (AC) 38 30
WHLI-AM (Nostalgia) 36 25 WRAT-FM (Rock) 31 30
WINS-AM (News) 22 22 WBBO-FM (CHR/Pop) 24 28
WQCD-FM (NAC/SJ) 21 21 WCBS-AM (News) 34 28
WKJY-FM (AC) 33 20 WWZY-FM (Country) 48 28
WQXR-FM (Classical) 25 2.0 WCBS-FM (Oldies) 40 27
WNEW-FM (Cl.Rock) 23 19 WNEW-FM (Cl.Rock) 21 24
WAXQ-FM (Rock) 19 18 WAXQ-FM (Rock) 1.9 23
WDRE/WLIR (Alternative} 15 1.6 WQHT-FM (CHR/Rhy) 15 22
WMJC-FM (Country) 1.8 16 WQCD-FM (NAC) 14 17
WBLS-FM (Urban) 10 15 WADB-AM (Country) 20 16
WSKQ-FM (Tropical) 13 15 WJRZ-FM (AC) 15 16
WRKS-FM (Urban AC) 15 14 WQXR-FM (Classical) 2.0 16
WLUX-AM (Nostalgia) 1.0 1.2 WHTG-FM (Alternative}) 2.1 1.1
WBIX-FM (Hot AC)* 11 10 WQEW-AM (Nostalgia) .3 1.1
WQEW-AM (Nostalgia) .9 1.0 | WRKS-FM(UrbanAC) 12 11
WRCN-FM (Rock) 7 10
* Was WNSR-FM until January 21
Format Abbreviations

AC-Adult Contemporary, Adult Alt-Adult Alternative, B/EZ-Beautiful/Easy Listening, CHR/Pop-Contemporary Hit Radio/Pop,

CHR/Rhy-Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic Hits, Cl. Rock-Classic Rock, Full Serv-Full Service, Hot AC-Hot

AC, Misc-Miscellaneous, MOR - Middle of the Road, NAC/SJ-New AC/Smooth Jazz, Reg. Mex-Regional Mexican, Spanish

AC-Spanish Adult Contemporary, Span N/T-Spanish News/Talk, Spanish/O-Spanish Oldies, Urban/AC-Urban Adult Contem-

©1998 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.

UPDATE

EMI Recorded Music Realigns Management Team

MI Recorded Music has reset its senior management team, promot-

ing Stephen Barraclough to Exec. VP and Tony Bates to Exec. VP/
CFO, reporting to President Ken Berry. Barraclough most recently was Sr
VP/CFO for EMI Music, while Bates was Exec. VP/CFO for EMI Interna-
tional.

“1am lucky to have such a strong team of executives to back me up in the
management of EMI Recorded Music,” Berry said. “As a team we have
achieved a great deal over the last few years, and the creation of EMI Re-
corded Music allows us to pursue a global management strategy for the
company.”

EMI Recorded Music has also named Shelagh Macleod Sr. VP/Busi
ness & Legal Affairs, Jane Sullivan Sr. VP/Human Resources, Martin
Taylor Sr.VP/Information Technology, and Greg Porter VP/Procurement
Peter Bakalor becomes Sr. VP/Information Technology for EMI-Capitol

growth and for the dpportunity to direct the extremely talented on-air crew |

Music Group.

Liles
Continued from Page 3

myself to be. As we approach the
new millennium, the Def Jam logo
will continue to be recognized as a
governing force in the hip-hop cul-
ture. Over the last 15 years, Lyor
Cohen and Russell Simmons have
made Def Jam synonymous with ex-
cellence and innovation in entertain-
ment. As President, 1 will work to

build upon the solid hip-hop foun-
dation they have established.”

Liles began his record industry
career as a member of the rap group
Numarx. After that, he was co-
founder/co-President of MBR (Marx.
Brgs. Records). "After joining Def A

.Jam he worked as Mid- Atlahﬁb'

Regional Manager. "In 1994 he was
promoted to GM, and in 1996 was
elevated to GM & VP/Promotion.
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The RIAA nhas issued the tollowing awards for the month of March:

MULTIPLATINUM
ALBUMS

Titanic ST, Various Artists, Sony
Classical (9 million); Let's Talk About
Love, Celine Dion, 550 Music; Hell
Freezes Over, Eagles, Geffen (7
million); Greatest Hits Collection,
Alan Jackson, Arista (4 million);
Spice World, Spice Girls, Virgin; My
Way, Usher, LaFace/Arista; Back-
street Boys, Backstreet Boys, Jive;
Savage Garden, Savage Garden,
Columbia; Barney’s Favorites Vol-
ume I, Barney, SBK (3 million); The
Velvet Rope, Janet, Virgin; From
Kirk Franklin's Nu Nation, God’s
Property, Interscope (2 million).

PLATINUM ALBUMS

Charge It 2 Da Game, Sitkk The
Shocker, No Limit/Priority; Yield,
Pearl Jam, Epic; Tribute, Yanni, Vir-
gin; Book Of Secrets, Loreena
McKennitt, Quinlan Road/WB; My
Own Prison, Creed, Wind-up;
Greatest Hits Volume /i, Billy Joel,
Columbia; All That | Am, Joe, Jive;,
Marcy Playground, Marcy Play-
ground, Capitol; A Few Small
Repairs, Shawn Colvin, Columbia;
Barney's Favorites Volume I, Bar-
ney.

GOLD ALBUMS

1998 Grammy Nominees, Various
Artists, MCA; Blues Brothers 2000
ST, Various Artists, Uptown/MCA,;
Como Te Recuerdo, LosTemerari-
os, Fonovisa; Charge It 2 Da Game,
Silkk The Shocker; Yield, Pearl Jam;
My Balls And My Word (All | Have
In This Worid), Young Bleed, No
Limit/Priority; No More Glory,
M.J.G., Suave House/Relativity; De-

constructed, Bush, Trauma/Inter-
scope; Tribute, Yanni; Deuces Wild,
B.B. King, MCA,; Big Time, Trace
Adkins, Capitol; Book Of Secrets,
Loreena McKennitt; Greatest Hits
Volume i, Billy Joel, Dream Walkir,
Toby Keith, Mercury; Lila, Lila Mc-
Cann, AsylunvEEG; Clumsy, Our
Lady Peace, Columbia; Greatest
Hits, Styx, A&M; Whip Smart, Liz
Phair, Matador; Stranger Than Fic-
tion, Bad Religion, Atlantic; Mozart,
Various Artists, Unison; America’s
25 Favorite Praise And Worship
Choruses, Various Artists, Brent-
wood Music; All-Time Greatest
Comic Hits, Ray Stevens, Curb;
Avalon Sunset, Van Morrison, Poly-
dor.

MULTIPLATINUM
SINGLE

“How Do | Live;” LeAnn Rimes,
Curb (3 million).

PLATINUM SINGLES

“Gone Till November,” Wyclef
Jean, Ruffhouse/Columbia; “Deja
Vu,” Lord Tariq & Peter Gunz, Co-
deine/Columbia; “A Song For
Mama,” Boyz Il Men, Motown.

GOLD SINGLES

“Do for Love,” 2Pac f/Eric Will-
iams, Amaru/Jive; The Party Con-
tinues,” JD f/Brat & Usher, So So
Def/Columbia; “Body Bumpin’ Yip-
pie-Yi-Yo,” Public Announcement,
A&M; “My Heart Will Go On,’ Ce-
line Dion;“Too Close,” Next, Arista;
“Romeo & Juliet,” Sylk-E. Fyne f/
Chill, Grand Jury/RCA; “Are You
Jimmy Ray?” Jimmy Ray, Epic;
“Make 'Em Say Ugh,” Master P, No
Limit/Priority; “Blue,’ LeAnn Rimes.

- —WWW. americanraciohistorv.com
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3 nights - 20 clubs - 300 bands
AUGUST 20 - 22

PORTLAND HILTON,-QREGON

’ WWW.Axnw.com
Tel: 512/467-7979 Fax: 512/451-0794

4 iER BN

SXSW



www.americanradiohistory.com

R

Radio
e MILLER, KAPLAN, ARASE & CO.
has relocated its Los Angeles office to
4123 Lankershim Blvd, North Holly-
wood, CA 91602. Phone and fax num-

bersare (818) 769-2010 and -3100, re-
spectively.

14+ Ra

Records

® MARTY GREENFIELD is tapped as
Exec. VP/CFO for Warner Bros.
Records. He joins the company from his
previous post of Sr.VP/CFQ for Elektra
Records.

® CRAIG CAMPBELL has been elevat-
ed from Assoc. Dir./Media & Publicity
at Epic Records/Nashville and Monu-
ment Records to Director/Media & Pub-
licity for Sony Music/Nashville.

e DEBBIE SCHWARTZ is promoted
from Assoc. Dir. to Director/Artist De-
velopment for BNA Records.

e RED ANT éNTERTAINMENT and
THREAT RECORDS have signed a pro-

|
|
|
(
|
|
|

THE LOOSE

Joe Siragusa — PD KGOR/
Omaha (402) 734-6969

duction agreement that gives Red Ant
exclusive rights to market, manufacture,
and distribute all Threat projects.

National Radio

o NBG RADIO NETWORK has signed
the weekly one-hour business program,
The Korelin/Hartfield Report. The show
highlights small cap, publicly traded
companies, and both hosts interview
CEOs of select companies.

— (800) 572-4624, ext.0

® SW NETWORKS unveils the follow-
ing guests for its upcoming satellite pro-
gramming:

July 20: Sr. Editor of TV Guide

July 22: Sex And The City actress
Kim Cattrell

July 24: Sex And The City actress
Kristen Davis

—(212) 833-7320

i
|
|
\
|
|
!
|
|
|
|
|
|

® WESTWOOD ONE/CBS SPORTS
sign an extended agreement with HOST
COMMUNICATIONS to continue their
sports coverage of NCAA Football and
Basketball through the 2001-2 season.
The football package includes 39 regu-
lar season games, three conference
championships, and eight bowl games.
For basketball, coverage encompass-
es 44 regular season games, five con-
ference championships, and 24 tourna-
ment games.

—(212) 641-2052 or (606) 226-4224

Also, WW1 features the following
guests for its live Celebrity Connection
program:

July 20: Chicken Soup For The
Country Soul author Ron Camacho

July 21: Richard Lewis

— (212) 641-3088 (bookings), x2039
(stations)

Lastly, the network presents the world
premiere of Vince Gill's new album, The
Key. The two-hour program will feature
discussions with the singer and live,
acoustic performances of selections
from the CD. Hosted by R&R's Lon Hel-
ton, the show will air August 7-10.

—(212)641-2052

e e e e e e e e i

Changes

CHR: New CHR/Rhythmic WISP
flips call letters to WLLD. WWLD/
Tallahassee, FL PD Orlando re-
signs for afternoons at WLLD, and
KYLZ/Albuquerque nighttimer
Flyin’ Bryan exits for nights at
'LLD. The station is still search-
ing fora PD and MD ... In addition
to APD/MD/nights duties at
WVKS/Toledo, Bill Michaels adds
PD stripes at sister WRVS ...
KBKS/Seattle nighttimer Paul
Anthony adds MD stripes, replac-
ing Chet Buchanan, who has ex-
ited. Also, former WWZZ/Wash-
ington afternoon driver L.A. Reid
takes similar duties at 'BKS ...
KUBE/Seattle appoints Julie Pilat
MD ... WCIL/Carbondale, IL PD
Kato exits, and sister WOOZ-FM
PD Chad Elliot steps in to fill his
PD duties ... KQID/Alexandria, LA
afternoon driver Catfish Cooper
(ak.a. Jamie West) joins KRUF/
Shreveport, LA for similar duties,
replacing Dino (a.k.a. Jim Sutie),
who leaves to pursue station own-
ership ... At WYCR/York, PA: PD
Davy Crockett takes mornings,
Bob Waters joins for middays,
overnighter Jack Tripper moves to
afternoons, Captain Connors re-
mains on nights, and, for over-
nights, part-timer Stevie Looney
returns after pregnancy leave ...
WYKS/Gainesville, FL. APD Jeff
“Fargo” Bachmeier exits for
WVYB/Daytona Beach ... WLIR
& WXXP/Long Island MD Linda
Lopez is handling programming
duties on an interim basis as OM
Jeff Levine exits ... WHY/Miami
personality Chris Marine joins
WIOQ/Philadelphia for nights ...
WERQ/Baltimore nighttimer
Marc Youngexits ... WGTZ (Z93)/
Dayton morning show co-host
Chili exits for a writing job at The
Tonight Show With Jay Leno ...
WKSS/Hartford overnighter Rich
Rossignol exits ... WIOQ/Philadel-
phia MD/middayer Jay Towers
adds TV co-host duties for a new

music program called Dancedown
... Former KKSS/Albuquerque
nighttimer Big Mama takes nights
at KPTY/Phoenix ... WCKT/Ft.
Myers MD Chris Chaos exits for
mornings at KTMT/Medford, OR
...WZ0OQ/Lima, OH nighttimer
Boomer joins WMEE/Ft. Wayne,
IN for nights ... Former KKMG/
Colorado Springs evening air per-
sonality Rob Ryan becomes MD/
middayer ... WXXL/Orlando per-
sonality Alex Gallinal joins
WZYP/Huntsville, AL for swing
duties ... Former KBBT/Portland,
OR personality Whitney Allen
joins KLRS/Chico, CA for nights,
while nighttimer Steve Hanson
segues to mornings and personali-
ty Mark Arnone exits.

Country: Eric Rogers is the new
pm driver at WSSL/Greenville,
SC ... At KBUL/Reno, former
KWNR/Las Vegas jock Dave Dal-
ton takes evenings and *BUL part-
timer Rudy Michaels rises to
overnights.

BirtHSs

Buena Vista, CO-based
broadcasting instructor Kevin
Messick, wife Donna, daughter
Sierra Dolores, July 10

Songwriter/producer Max T.
Barnes, wife Robin, daughter
Etta Jayn, July 8

Edison Media Research
President Larry Rosin, wife
Debbie, daughter Dina Faye,
July 3

CONDOLENCES

Singer/songwriter Jimmy
Driftwood, 91, July 12

Metro Networks/Memphis
newscaster Steve (“Mr. Ed”)
Griffin, 51, July 8

Records: Karen Dekker becomes
Mgr./Promo for Walt Disney
Records ... Adam Block rises to
VP/Mktg. for Legacy Recordings
... In PolyGram Holding Inc.’s Le-
gal Affairs Dept., Janna Glasser
is named VP and Marie Dono-
ghue is named Sr. Dir. ... Amy
Touma is promoted to Mgr./Mktg.
Adm. for Mercury Records ... Jill
LaMothe becomes Mgr./Invento-
ry Mgmt. for Capitol Records ...
Danny Conigio ascends to Dir./
Club-Mix Show Promo at Arista
Records ... Aimee Morris is
named Dir./Publicity for Virgin
Records ... K-Tel promotes Mary
Kuehn to VP/GM, Dominion En-
tertainment.

News/Talk: Former KOGO/San
Diego talent Peter Weissbach
lands afternoon host duties at KVI/
Seattle.

Industry: Jason Miller is tapped
VP/Talent at Universal Concert
Company, Denver.

Continued from Page 8

NATIONAL
RADIO |
FORMATS |

ABG RADIO NETWORKS |
Robert Hall » (972) 991-9200

Classic Rock |

Chris Miller [

ERIC CLAPTON Pilgrim

HotAC ‘
Garry Leigh

No New Adds |
Starstation }
Peter Stewart

LIONEL RICHIE Time

Touch (

Monica Logan
KELLY PRICE Friend Of Mine
LUTHER VANDROSS Nights In Harlem ‘

s B S

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818 |
Gary Knoll ‘

Rock

AEROSMITH What Kind Of Love Are You On

EVE 6 Inside Out l
KENNY WAYNE SHEPHERD Somehow, Somewhere. .. |

Alternative
GARBAGE | Think I'm Paranoid |

CHR/Hot AC

BACKSTREET BOYS I'll Never Break Your Heart |
DAVE MATTHEWS BAND Stay (Wasting Time)

USHER My Way |
VOICES OF THEORY Dimelo (Say It)

Mainstream AC
BARENAKED LADIES One Week

Lite AC

BACKSTREET BOYS I'll Never Break Your Heart
FAITH HILL This Kiss

SAVAGE GARDEN To The Moon And Back
TONY RICH PROJECT Silly Man

NAC

CHUCK LOEB Beneath The Light

KEIKO MATSUI Forever, Forever

KIM WATERS Nightfall

uc

BRANDY {/MASE Top Of The World

TAMIA So Into You

KEITH WASHINGTON/CHANTE MOORE | Love You

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082 |
CHR ‘

Casey Keating
BACKSTREET BOYS I'll Never Break Your Heart
PRAS MICHEL /0DB & MYA Ghetto Supastar.

Digital AC \
BACKSTREET BOYS 1'll Never Break Your Heart
CHICAGO All Roads Lead To You

Hot AC

BACKSTREET BOYS I'll Never Break Your Heart
Digital Soft AC

Mike Bettelli

GEORGE BENSDN Standing Together

Delilah
GARTH BROOKS To Make You Feel My Love
Alternative

Teresa Cook

DAYS OF THE NEW The Down Town
EAGLE-EYE CHERRY Save Tonight
FLYS Got You (Where | Want You)
THIRD EYE BLIND Jumper

- o =
S A S

JONES RADIO NETWORK
Jim Murphy » (303) 784-8700

Adult Hit Radio

JJ McKay

ACE OF BASE Cruel Summer
LIDNEL RICHIE Time
Rock Alternative

Doug Clifton

BIG BAD VOODOO DADDY You & Me & The Bottle...
GARBAGE | Think I'm Paranoid

SMASHING PUMPKINS Perfect

Soft Hits

Rick Brady

BILLIE MYERS Tell Me

Rock Classics

Rich Bryan
No New Adds

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

HotAC

Yvonne Day

SHAWN COLVIN When The Rainbow Comes
New Rock

Steve Leigh
DISHWALLA Once In A While
DRUGSTORE E! President
EVERCLEAR Father Of Mine
PEARL JAM In Hiding

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Tracy Thompson

Adult Reck & Roll

Jeff Gonzer

AEROSMITH What Kind Of Love Are You On
Soft AC

Andy Fuller

CHRISTINA AGUILERA Reflection

Bright AC

Jim Hays
SEMISONIC Closing Time

the heart of what CBS does. He said he expects CBS radio and TV to get a *huge share” of the new advertising for
prescription drugs following last year's change in FDA regulations. Jordan also dismissed reports of a power struggle
with CBS President/majority shareholder Mel Karmazin, although Jordan acknowledged there have been bumps
along the way.“We have a pretty good relationship. It's not always smooth, but you don't always want it smooth. If you
have a smooth relationship, that means you're not having any constructive dialogue.”

Emmis Communications To Borrow $550 Million

mmis Communications Corp. will borrow from 11 banks, in part to finance its $397 million acquisition of six TV
stations from SF Broadcasting and WabashValley Broadcasting. Combined with a stock offering that is expected
to generate about $200 million, the Indianapolis-based company will have a $750 million credit facility that will also be
used for future acquisitions. Toronto-Dominion Bank, BankBoston Corp., and First Union are among the banks provid-

ing loans to the company.

Sony Buys Stake In Electric Village

S ony Music Entertainment bought a minority equity position in radio station website designer ElectricVillage this
week. As part of the deal, Sony subsidiary SW Networks is providing news programming to EV's sites, which

now number more than 350, and Sony will provide access to its roster of music talent for online chats and interviews.

WA arereerreehelStoT™ COm

Continued on Page 21
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The Top Ten Rules for Effective Comedy

Writing ¢ Taking Your Show on the

Road « Battle of the Bits ¢ Great Ways P

of Getting More Publicity for You and Radio’s First and Foremost
Your Show ¢ Internet Tech « Getting ) ] L.
Through to the Best Guests ¢ Boot Gathering for Morning Radio is Back

Camp’s First Virtual Focus Group

The Right Approach to Reaching Older for Its 10th Incredible Year
Demos ¢ A Blueprint for Conducting

Great Morning Show Meetings + An s

Al Star Morming Mouth Panel « Putting Coming August 6th-8th
More High Tech In Your Morning Prep
Producers/Sidekicks Mini-Camps ¢ Grand Hyatt Hotel Atlanta, Georgia
On-Camera Tips that Every Jock F

Should Know. This and much more!

Another Year of Outstanding guests:

Work out with {
Richard Simmons in
his world famous
“Aerobic Concert.”
Special Keynote Address
by Chancellor’s
James De Gastro
“The Future of Radio
What it means for
Morning Personalities”
Steve 0’Donnell
Creator of Lelterman’s
“Top Ten List” and for nine g
years its head writer, 0
presents “The Top Ten
Rules for effective
comedy writing.”
Tony Quinn - IQTV On-Camera

Tips that every jock should know.”
Plus, Comedians Bobby Slayton and George Wallace

?3&&
Morning Show Boot Camp is a registeres trademark of Talentmasters inc.® 1998, all rights reserved. Speakers and events are subject to change.

]
PR Call Now to Register
/£ o o =
A€4 n y (eomasns S

FAC4Y Mouth 3 HAarRRIs SV MJI . E)RADOTODAY

(- - - - A new world of broadcast solutions  — QEmE——— D Broadeasting = AR

RO Tl Companies helping to bring you Morning Show Boot Camp IR (OMEDY 77 n L 75 7

E
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‘Something S"'o Logical With Advertisers’

Continued from Page 1

soccer coverage before it had even
one station on the dial.

Radio Unica’s worldwide head-
quarters are located in a new state-
of-the-art facility just to the west
of Miami’s Doral Country Club
and not far from the Sawgrass Ex-
pressway and the Everglades. The
company’s programming is origi-
nated and mixed in its entirety
there before being distributed via
satellite or ISDN to its affiliates.

In a quiet corner of downtown
Los Angeles lie Radio Unica’s West
Coast headquarters. Located on the
ground floor of a high-rise, with a
streetside entrance that separates
the offices from the rest of the
building. the facility is home to 22
employees dedicated 1o growing the
company from, well, the ground
floor up. On a recent visit o Los
Angeles to meet with potential cli-
ents, Blaya sat down for an exclu-
sive interview with R&R. He was
Joined by Radio Unica Director/
Communications Nickie Jurado.

R&R: Many have said that, as
Miamni goes, so will Los Angeles
and the rest of Hispanic America
in about 10 vears. What are vour
feelings on this? Is it true Miami
is the trendsetter for American cul-
ture and radio formats?

JB: As | was driving to the of-
fice with [VP/Network Sales]
Blaine Decker — keep in mind we
both worked at WLTV-TV/Miami
— we pretty much agreed that
what has taken place in L.A. had
already occurred in Miami be-
tween seven and 10 years ago. Mi-
ami has played, in the last decade,
a much bigger role than L.A. in
terms of national importance. In a
typical evening newscast. there's
usually one report a day -— good
or bad — out of Miami. A lot of
faces you see on national news-
casts are out of Miami. That city
produces more of that stuff than
any other city in the country.

With Spanish TV, having a pres-
ence in L.A. was important. Yet the
Univision network that became
what it is today came out of
WLTV. Sabado Gigante, Cristina,
Noticiero Univision — everything
seminated out of Miami. The truth
is, nothing originated from L.A.

R&R: Why was that the case,
considering the size of LA’s Lat-
in population and its status as the
“entertainment capital of the
world™?

JB: There are several reasons
why everything came out of Mi-
ami. There is an important talent
base in Miami, and we had tons of
resources that could be utilized. In
addition, Miami has a much great-
er proximity to the rest of Latin
America. Univision was followed
by Telemundo, HBO, MTV, and all
of the record companies. When
NARAS opened its offices. it chose
Miami as its base.

Radio is only another of the el-
ements that recognize the markel
and participate in this. In Miami,
Spanish media became part of the
regular media. The radio explosion
is only a natural extension of what
has taken place; the same thing is
going to happen in L.A. The His-
panic population was already here.
but it was just that nobody was
measuring it. We were here before
anyone else; the problem is. no one

M A S Nis

was counting. Miami has become
the New York of the Latin world.
There is a constant influx of new
groups that come in and do busi-
ness, buy apartments, vacation
there, etc.

R&R: For many in the Spanish-
language radio world, there are
dfferences between what works on
the East Coast and what's success-
Sul on the West Coast. Do you see
any difficulties in programming a
successful Spanish-language radio
Sformat for the entire country?

JB: The radio guys are the ones
promoting that East Coast/West
Coast consciousness. All I'm doing
is copying what has taken place in
the last 50 years. National media
started with radio. Then TV came
— it became national. and radio
became local. That’s how it hap-
pened, as a result of the industry
asking itsclf, “What do we do to
survive?” Remember, Univision
started as a bunch of local stations,
and then it became a network.

Univision showed that East and
West Coast differences are all
bullshit. The No. I television sta-
tion in L.A. is Univision, and the

@

The Mels and Tom
Hickses would love
to have the share
of advertiser
investments that
the Spanish guys get.
We now reach 90%
of the total U.S.
Hispanic population.
—Joaquin Blaya

199

No. | station in Miami is Univi-
sion. We've already addressed the
question, and in the last five years
Univision has been the most suc-
cessful TV network in the nation.

There is also no existence of tra-
ditional print media in the Spanish
market. Radio has played a much
larger role in this area. This ex-
plains why 30% of all money in-
vested in Spanish media goes 1o
radio, as compared to 7% or 8%
for English-language radio. The
Mels and Tom Hickses would love
to have the share of advertiser in-
vestments that the Spanish guys
gel. We now reach 90% of the to-
tal U.S. Hispanic population. We'd
hope in the next days and weeks to
reach the goal of having O&Os in
all top 10 Hispanic markets.

(Editor’s Note: Radio Unica has
since purchased KBLA/Los Angeles
to complement its KVCA/Simi Val-
lex. CA signal, greatly enhancing
its signal strength in Southern Cal-
ifornia. At press time, it was air-
ing its programniing via a time-
brokerage agreement on both
WIDM-AM/New York and WYPA-
AM/Chicago.)

R&R: Why did you decide to
launch a national, Spanish-language
ralk nenvork?

JB: We saw an opportunity that
was basically not being filled. All
radio in Spanish — and all consol-
idation in radio — is FM music.
But in radio nationwide, the No. |
format is News/Talk. That has had

about a 16%-17% audience share.
Rush Limbaugh and Dr. Laura
[Schiessinger] are among the big-
gest personalities in the U.S. The
News/Talk format has a 25% share
of audience in Mexico. What we
saw here was the opportunity to
creale a national advertising plat-
form that would use the News/Talk
format not being done among His-
panic formats. It was to be star-
based, with talent that was recog-
nized nationwide and subjects of
enormous interest to Hispanics that
no one was addressing. The fact
that we have grown so fast is not
only a tribute to the type of mar-
keting we did. but to the market-
place and its demands.

R&R: How will this network
successfully compete against local-
Iv oriented Spanish News/Talk sta-
tions that have vears of heritage?

JB: There is room for every-
body, and what we do, we will do
at a certain level — not because we
are saints, but because it makes
business sense. We're not going 1o
do Jerry Springer here. This is a
community thal needs a tremen-
dous amount of service. We are
providing a real, real service.

NJ: Dra. Isabel is attracting an
average of 1440 measured calls an
hour, and our immigration program
is receiving 2400 measured calls a
day.

JB: | understand that radio is a
niche thing, and anyone who has a
signal is a competitor out there. On
the radio spectrum, we have no di-
rect competitor today. But if our
product is as strong and viable as
I think it is, we will get competi-
tors.

R&R: Why did yvou decide to
launch a national radio nenvork,
given vour extensive background in
Spanish-language television?

JB: It wasn't planned. But then
again, I've never planned anything
with my life! 1 had left the media,
and ] wasn’t going back. But the
consolidation of the industry led
me to radio. One morning I picked
up the newspaper and saw an arti-
cle about it, and things started to
happen in my head.

I had run Telemundo, Univision,
and the Telenoticias television net-
works. There are no more; there
was nothing more I could do. So,
I went home and went fishing. |
got offers from several television
companies, but I turned them down
because I was tired of television.
I'd done everything I thought I
could do, but the one thing I saw 1
could do was radio — and imme-
diately I saw it as a national thing.

R&R: Selling a national ner-
work, especially a brand-new en-
tity, is not an easy thing. With the
recent furor in New York over the
now-infamous Amcast memo, there
is still much prejudice 1o overcome
when attracting advertisers. How
will your nenwork get those elusive
buvs?

JB: What appeared in the Am-
cast memo is not a new idea. I've
scen it for 30 years. Instead of
hearing the ideas and plans that |
had, one individual was ready to
send me back on a banana boat.
Prejudice will always exist — it’s
the nature of the animal.

The reality is, Hispanics are
consumers. Are those people buy-
ing Mercedes-Benz wagons or
Rolex watches? No. But they are
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By Dick Kazan
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How You Can Negotiate The Best Deal

PART ONE OF A THREE-PART SERIES

I n May 1993, America Online senior management arrived
at Microsoft to negotiate a joint venture or even the sale
of their company. According to the Wall Street Journals
June 22 edition, Microsoft Chairman Bill Gates began by
saying, “l can buy 20% of you, or | can buy all of you. Or |
can go into this business myself and bury you.” This nego-
tiating tactic shocked America Online, and the potential deal

was gone.

Microsoft then launched its own online network without much success.
America Online today is No. 1 in that business, with 14 million subscrib-
ers and a market capitalization of $20 billion.

How could Gates have approached this better? By providing a warm
greeting and taking a sincere interest in them. If he had done so, today
Microsoft would be the dominant company in that business. Instead, he
decided that negotiation is really about who has the leverage without con-
sidering the feelings of the people involved. it's mutual benefit that suc-
cessfully concludes transactions.

But we all make mistakes in negotiation because we’re determined to
get what we want without putting ourselves in the other person'’s position.
Let's apply the Bill Gates lesson and assume you'd like to negotiate a raise.
What's an effective way to approach it?

Schedule a time when your boss can concentrate on what you're re-
questing. Maintain a positive attitude throughout the meeting and negoti-
ate your case from his or her perspective.

For example:

1. Describe your contributions in a meaningful way. Did you make
money for them? Save money? If so, how much? When? How did your
boss benefit? What future income or savings do you project? As you can
see, there’s nothing confrontational. You're appealing to his or her best in-
terest.

Shagquille O’'Neal has a multiyear, $100 million-plus contract with the
L.A, Lakers that to some people seems outrageous. But his agent was
able to negotiate this deal because of all the revenue O'Neal generates
for the team and how much better they play when he’s on the court. He's
actually a bargain at that price, and so are you when you present your
value in the same way.

Your boss may disagree with your evaiuation. Keep your smile and lis-
ten to the objections. Then address them without being argumentative. Al-
ways give the other person room to accept your points without losing face.
The odds are you'll get all or most of what you're seeking. in the worst
case, you'll understand each other's position better and establish the ba-
sis for subsequent negotiation.

2.What if your contributions are hard to quantify? KABC-AM, KDIS-
AM & KLOS-FM/L A's 19-year employee Leta Mack is their “voice” to nu-
merous listeners who call or write to the stations. She could make a good
case for a raise by compiling the magnitude of communication she con-
ducts and showing the positive effect it has on the stations’ ratings and
visibility in the community. You can do the same in your job i, like Leta,
what you do is somewhat intangible.

3. Establish goals; put them in writing. Whatever the outcome of your
negotiation, this positions you for future raises, because you then have
mutually defined goals and time frames. You understand what's expected
of you and, as you achieve it, not only will you make more money, but you
also establish the basis for future promotions.

Consistently negotiating the best deal means you have to understand
what makes people respond favorably to you. As human beings, we are
all creatures of ego and emotion with biases and fears. Most of us are
seeking love and respect, so your success depends on how well you ad-
dress each of these needs. During the negotiation, let us tell our stories
and glorify ourselves a bit. Take an interest, compliment us where it's war-
ranted, and sincerely help us resolve our issues and accomplish our goals.
When you do, you'll succeed beyond your wildest dreams.

Next week, I'll introduce you to one of the most powerful negotiating
techniques: The Seven Steps To Negotiating The Best Deal. Using this
approach could literally make or save you thousands of dollars and have
a marvelous effect on your career.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan @ix.netcom.com.

buying Tide and Downy and Nabis-
co and Budweiser and all kinds of
packaged products, and new refrig-
erators and TV sets. People have
no problem accepting that Rose-
anne was once the No. I TV show
in America. They have no problem
understanding that the No. I-circu-
lated newspaper in the country is

the National Enquirer. Are these
the same people buying a ski va-
cation in Gstaad? No. Hispanics
are hig consumers ... because they
want to have a part of the Ameri-
can dream.

R&R: How has the company
promoted its new product?

Continued on Page 21
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August *98 Galendar Of Events

7] Lesser-known facts to spark a greater promo plan

he heat is blazing across the nation, and while many are locked up in

eir offices working away, many others are enjoying some much

needed time off. Either way, you will want to captivate all your

listeners with something completely different to take them (or

keep them) on a mental vacation. Here’s a day-by-day factoid

file to provide you with lesser-known opportunities to plan your
next sales and marketing promotions/events around.

August 98 —
Day by Day ‘

U.S. Department of War established
(1789)
Garrison Keillor, humorist (56)

* August 8 — National Scrabble
Championships, Greenport, NY
Tipper Gore, Second Lady (50)
Dustin Hoffman, actor (61)

* August 9 — Atomic bomb dropped
on Nagasaki (1945)
Book Lovers Day
Burro Race, Leadville, CO
Family Day
National Hand-Holding Day
Richard Nixon resignation (1974)
Melanie Griffith, actress (41)

» August 10 — Candid CameraTV

* August 1 — National Mustard Day
U.S. Customs anniversary (1789)
Dom Deluise, actor (65}
Yves Saint Laurent, designer (62)

* August 2 — American Flag Day |
Friendship Day
Sisters Day
Carroll O'Connor, actor (74) \
Peter O'Toole, actor (65)

» August 3 — Primetime Live TV
premiere (1989)
Tony Bennett, singer (72)
Martin Sheen, actor (58)

Martha Stewart, consultant (57) premiere (1948)
* August 4 — Coast Guard Day Smithsonian Institution founded
National Night Out (crime awareness) (1846)

Roger Clemens, baseball
player (36)
Richard Belzer, comedian (54)
» August 5 — Federal Income Tax
anniversary (1861}
Kids Day
Marilyn Monroe (died 1962)
Loni Anderson, actress (52}
Neil Armstrong, former astronaut (68)
¢ August 6 — Atomic bomb dropped
on Hiroshima (1945)
Lucille Ball (born 1911}
* August 7 — Halfway point of |
summer
Mata Hari, dancer/spy (born 1876)
First Purple Heart awarded (1782)

Rosanna Arquette, actress (39)
Antonio Banderas, actor (38)

* August 11 — Presidential Joke Day
Jerry Falwell, Moral Majority head
(65)

» August 12 — Cecil B. DeMille, film
pioneer (1881-1959)

Sewing machine invented (1851)
George Hamilton, actor (59)
Pete Sampras, tennis star (27)

¢ August 13 — International
Lefthanders Day
PGA Championship, Redmond, WA
Fidel Castro, Cuban President (71)

‘ ¢ August 14 — Liberty Tree Day
National Financial Awareness Day

Salespeople On The Move

« Raul LaHee is named Dir./Sales for Inner City Broadcasting of New
York. In his new post, Lat4ee will direct sales efforts for WLIB-AM & WBLS-
FM. LaHee formerly held the VP/GM post at WTEL-AM/Philadelphia.

« Steve Reed is the new GSM at KKSF/San Fran- gg
cisco. He replaces Joe Cariffe, who recently was pro-
moted to Bir./Sales of Chancellor's Bay Area proper-
ties. Reed previously served as GSM of KMTT-FM/Se-
attle.

« Paul Noonan joins WABC-AM/New York as Sales
Mgr. He previously held the LSM post at WCBS-AM/
NY. Also at WABC, Joe Leoce joins as an AE.

« Steve Scott is now GSM at KUPL-AM & FM/Port- §
land. He shifts over from his GSM post at CBS Radio
sister KBBT-FM.

« Stephen Dinjar ascends from AE to Sales Mgr.
at KODA-FM/Houston.

« John DeLuchia becomes Dir/Sales for WFPG-AM & FM and WKOE-
FM/Atlantic City, NJ. He formerly served as a Sr. AE at WNJO-FM/
Trenton-Philadelphia. Additionally, Joseph “Sonny” Spear is tapped
GSM of WFPG-AM & WKOE. He has been GSM at crosstown WBSS-
FM and WAYV-FM, and NSM at WJRZ-FM/Monmouth-Ocean.

* Kelly Williams is now Dir/Advertising & Community Relations for
KEZW-AM, KKHK-FM & KOSI-FM/Denver. .

« Jennifer Nunn is now LSM for Journal Broadcast Group’s KFFN-AM,
KiXD-FM & KZPT-FM/Phoenix. She previously served in a similar post at
Lotus’ crosstown KFMA-FM.

« Linda Parsons, Anthony Reid, Chantel Squires, and Melissa Walk-
ingstock become AEs at WROW-AM, WFLY-FM, WPTR-FM & WYJB-FM/
Albany-Schenectady-Troy.

» David Blint is appointed Sales Mgr. of Premiere Radio Networks’ De-
troit office. He previously served as AE/Advertising Sales at Westwood
One/CBS.

« Chancellor Media names the following individuais as 1997 NSMs Of
the Year:

Mary Menna, WXKS-AM & FM and WJMN-FM/Boston

Scotty Bastable, KMEL-FM/San Francisco

Ann Minotillo, WKTU-FM/New York

Mike Sherry, WWSW-AM & FM/Pittsburgh

Jim Donnelly, WLTW-FM/New York

Victory Day (V-J Day) (1945)
l Halle Berry, actress (30) |
| Julia Child, food authority (86) |
Earvin “Magic” Johnson, basketball
‘ player/entrepreneur (39)
| * August 15 — Napoleon Bonaparte,
‘ French Emperor (1769-1821) ‘
|

National Homeless Animals Day
Debra Messing, actress (30)
» August 16 — Elvis Presley (died ‘

1977)

Angela Bassett, actress (40)
’ Kathy Lee Gifford, TV host (45) |
Frank Gifford, sportscaster (68) |
Madonna, actress/singer (40) '
* August 17 — Balloon crossing of |

Atiantic (1978)
‘ Robert DeNiro, actor (55)
Sean Penn, actor (38)
* August 18 — Bad Poetry Day
Martin Mull, actor (55) ‘
Patrick Swayze, actor (44)
| Maicolm-Jamal Warner, actor (28)
¢ August 19 — Maicolm Forbes, l
publisher (1919-1990)
‘ National Aviation Day
Gene Roddenberry, Star Trek
creator (1921-1991)
1 Kyra Sedgwick, actress (33) ‘
August 20 — Andy’s Gang TV
premiere (1955) ‘
Cockroach Derby, Rutgers University
Don King, boxing promoter (67)
| Connie Chung, journalist (52)
¢ August 21 — American Bar
‘ Association founded (1878)
Steven Case, America Online
founder (40)
Jim McMahon, football quarterback ‘
(39)
August 22 — Be An Angel Day
Norman Schwarzkopf, retired Army
general (64}
Valerie Harper, actress (57)
‘ August 23 — First man-powered
flight (1977)
‘ Shelley Long, actress (49)
Barbara Eden, actress (64)
August 24 — Little League Baseball
| World Series, Williamsport, PA \
Steve Guttenberg, actor (40)
) Michael Richards, actor (48)
August 25 — National Park Service ‘
Day
‘ Sean Connery, actor (68)
Monty Hall, game show host (75)
| Regis Philbin, talk show host (65)
| Claudia Schiffer, supermodel (28) |
August 26 — Make Your Own Luck
Day
Women'’s Equality Day ‘
Macaulay Culkin, actor (18)
August 27 — First commercial oil |
well (1859)
First play presented in American
| Colonies (1655}
Paul Reubens (Pee Wee Herman)
(46)
| o August 28 — Commercial radio ‘
broadcasting anniversary; WEAF/NY
| ran first commercial for $100 (1922)
Scott Hamilton, Olympic gold
medalist (40}
Jason Priestly, actor (29)
August 29 — Children’s Day
‘ More Herbs, Less Salt Day
Soviet Communist Party suspended |
(1991)
Michael Jackson, singer (40)
Rebecca De Mornay, actress (36)
August 30 — Space shuttle
Discovery launched (1984)
David Paymer, actor (44)
Ted Williams, baseball Hall of Famer
. (80) \
August 31 — Poland: National
| Sdlidarity founded (1980) |
Richard Gere, actor (49)
Hideo Nomo, baseball pitcher (30)

(Compiled by R&R Radio Editor Frank |
Miniaci from various resources.)
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ADIO GETS RESUL

SUCCESS STORIES FROM THE RAB

Bryn Mawr: The Sound Of Success

SITUATION: Bryn Mawr Stereo & Oldies, a division of New England
Audio, is a 50-year-old Northeastern regional retailer that caters to the
serious electronics consumer. The company deals in mid-to-higher-end
equipment, and as such, has positioned itself as an alternative fo mass
merchandise stores. Bryn Mawr Stereo & Oldies devotes 50% of its
advertising budget to radio, the rest to direct mail. One of the compa-
ny’s greatest selling points is its “Automatic Price Protection” which
sends a check to customers for the difference in cost if items purchased
from Bryn Mawr are advertised for less in a major local newspaper.
OBJECTIVE: Bryn Mawr Stereo & Oldies entered the Baltimore mar-
ket in 1990 and currently has three locations. The company’s adver-
tising continually emphasizes the advantages of its “Automatic Price
Protection” service, and also tries to combat the perception held by
many consumers that Bryn Mawr sells only high-priced merchandise.
CAMPAIGN: Bryn Mawr Stereo & Oldies advertises on five radio sta-
tions in the Baltimore area and has been with WWMX for more than a
year. The company runs approximately 30 ads a week with WWMX,
60 seconds each. These spots promote the “Automatic Price Protec-
tion” feature and stress the quality of each store’s merchandise, while
also advertising specific product sales and events in which Bryn Mawr
is involved (car stereo shows, home theater exhibitions, etc.).
RESULTS: “Radio gives us the most bang for our buck,” remarked Noah
Herschman, Regional VP/Marketing for Bryn Mawr Stereo & Oldies.
In the year the company has been using radio in Baltimore, business
has increased from 10%-30% at the retailer's outlets. “Our campaign
with radio works because we are able to consistently reach the more-
educated, upper-income consumer,” Mr. Herschman added.

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Fifty-three percent of those who purchased stereo equipmert in the
past 12 months are male; 47% are female. Seventy-four percen: of ste-
reo equipment purchasers own their homes, and they spend 47% of
their daily media time with radio.
RAB CATEGORY FILES

“We need to transition from the analog age to the digital age ... HDTV
will eventually have an impact in 1999 and 2000. The future is very
bright” John Briesch, Sony Consumer Audio/Video group President;
Home Furnishing News, 3/2/98
RAB’S BACKGROUND COLLECTION —
CONSUMER ELECTRONICS

A late 1997 survey conducted by the Consumer Electronics Manu-
facturers Association asked consumers what manutfacturers and retail-
ers of consumer electronics and computer equipment should do to
make their products more appealing to potential buyers. The respons-
es: Make them easier to use and set up, 28%; provide better product
support and instructions, 24%; have better-trained salespeople, 21%;
have better product selection, 13%; other/don’t know, 15%.

For more information, call RAB’s Member Service HelpLine at (800)
232-3131, or log on to RadiolLink at www.rab.com.

r Month-Long Events

« Children’s Vision And Learning Month

* Medical Alert Awareness Month

» National Hair-itage Month

* Romance Awareness Month

« Spinal Muscular Atrophy Awareness Month
* Harvest Month

¢ Foot Health Month

« International Air Travel Month

« National Golf Month

August '98 — Week-Long Events

* August 6-8 — Talentmasters Morning Show Boot Camp.
Grand Hyatt, Atlanta.
* August 1-7 — International Clown Week
« August 1-7 — National Certified Registered Nurse Anesthetist Week
* August 1-7 — Simplify Your Life Week
» August 1-7 — World Breast-Feeding Week
* August 3-7 — Psychic Week
* August 3-9 — National Bargain Hunting Week
* August 3-9 — National Smile Week
* August 7-15 — U.S. Hot-Air Balloon Championships, Columbia, MO
* August 8-16 — Elvis Week, Memphis, TN
* August 9-15 — National Resurrect Romance Week
* August 10-16 — Don’t Wait — Celebrate! Week
* August 17-23 — National Aviation Week
* August 17-21 — Weird Contest Week
* August 30-September 5 — National Veterinary Week
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FRANK MINIACI

Does Your Position Encourage Brand Equity?

'] Slogans and imaging: the battle for your brand

Fositioning, The Battle For Your Mind — an all-time classic
among marketing books by gurus Jack Trout & Al Ries — intro-
duced a well-received strategy to our industry. With New Posi-
tioning, the duo advances positioning theory by leaps and bounds.

The book provides readers with
the keen insight necessary to keep
companies moving onward and up-
ward in an era in which brand alle-
giance is harder to hold — and con-
sumer motives harder to fathom —
than ever before. It covers every-
thing from oil companies to TV
shows to soft ice cream to political
candidates. In this day and age of
consolidation, when there are as
many as four ACs in a marketplace,
how do you deal with positioning a
station? First, look at what a posi-
tioning statement is.

Positioning Statements

The idea is that your station has
to find a place in relation to the com-
petition — a unique place defined
by your format or product. There-
fore, you need to define your unique
position. Ten years ago, if you were
the Country station, that was your
unique place. But that type of posi-
tioning began to break down once
multiple stations began migrating
into your format and the difference
between your station and the other

B L

The idea is that
your station has to
find a place in
relation to the
competition — a
unique place
defined by your
format or product.

Country outlet was maybe one or
two records. How do you differen-
tiate yourself with a positioning
statement then? Do you say, “We're
the station that doesn’t play Hootie
& The Blowfish”?

Positioning statements just aren’t
as effective as they used to be when
you had only one direct competitor,
although they are still an essential

part of branding. (For more on
branding, see the special “Branding:
Getting Above The Noise” section
in next week’s R&R.)

Positioning Vs. Slogan

AnAC station’s positioning state-
ment might be “The Greatest Hits
of the "70s, ’80s & 90s” or “Today’s
Hit Music.” Some positions are on
the border between positioning
statements and slogans (such as the
latter). A positioning statement de-
fines the product and says who you
are. A slogan defines how the prod-
uct makes you feel, establishing that
emotional chord between you and
your listener. A slogan attaches
emotional attributes, while a posi-
tioning statement attaches factual
benefits.

Positioning statements are great
... if you can find one that actually
works. But that’s getting harder to
do, especially in a crowded market-
place. And even if you find one that
works, you have to think about how
it will contribute long-term to your
brand. If you’ve defined who you
are, then you change that definition,
you’re in trouble. Most marketers
would agree that it’s better to have
a brand under which you can have
plenty of definitions of what you

MARKETING & PR

OMOTION

Pro:Motions

KRBE/Houston.

* DebbieWagneris named Promotion Dir. at WTMX-FM/Chicago.

* Shana Sonnier rises from programming asst. to Promotions Dir. at

¢ Brian Figula joins WRSR & WWCK/Flint, Ml as Promotions Dir.

are. It’s not cut-and-dried, but it’s a
good rule of thumb. It’s the way
general marketing works.

Slogans And Branding

As noted above, slogans attach
emotional benefits to the brand. One
is a hard benefit and one is a soft
benefit. The trend in radio is to move
away from the hard positioning
statement and more toward slogans,
because radio is becoming more and
more about branding. Under the um-
brella of a brand, your position
might change. You might be *“Hits
of the *70s and *80s” right now and
“Hits of the '80s and ’90s” next
year.

If you take a hard position, you
just shoot yourself in the foot. That’s
why your branding has got to be
bigger, and why a lot of radio sta-
tions are moving toward imaging.
This has been the shift over the last
couple of years, and consolidation
has had a lot do to with it. Many
stations even have imaging direc-
tors. Some of the posturing dates
back to the mid-"80s, and you have
to ask yourself, “Is our handle a
positioning statement or a slogan?
And what is the best course of ac-
tion for our brand over the long
haul?”

The Emotional Chord

Radio s an emotional entity. For
way too long, we have continually
addressed benefits like “more mu-
sic, less talk,” “fewer commercials,”
or “12 in a row.” Don’t get me
wrong, these things can be remem-
bered and written in an Arbitron di-
ary ... but what have you done to
actually capture the audience? With
access to unlimited reseach and the
continuing trend of branding spe-
cialists coming from outside radio,
I foresee a move toward creating
brand equities that have more punch
and impact than a positioning state-

‘ment or slogan. Mind you, both of

those are still keys to developing a
successful brand, they’re just not as
much of a factor today, now that you
need to establish some sense of loy-
alty in an increasingly crowded
media marketplace.

TALK BACK TO R&R!

e encourage your feedback.

Ifyou have comments regard-
ing this column or would like to see
your work here, contact Frank Mini-
aci directly at (310) 788-1650 or by
e-mail at miniaci @ rronline.com.

New On The ’Net
The following stations’ World Wide Web sites were recently added to the Passport section of R&R ONLINE (www.rronline.com). Note: All addresses begin with htip/.
WNIV-AM & WVNF-AM/Atlanta (Religious) www.wniv.com XHFJ-FMAimperial, CA-Mexicali, Mexico (Alternative) www.98-3.com
KIOX-FM/Bay City, TX (Country) www.x97.com KQRS-FM/Minneapolis (Cl. Rock) www.92kqrs.com
KLRR-FM/Bend, OR (Ad. Alt) www.klrr.com KXXR-FM/Minneapolis (Rock) www.93x.com
WNBF-AM/Binghamton, NY (News/Talk) www.tier.net/wnbf ’ KZNR, KZNT & KZNZ/Minneapolis (Alt) www.zone105.com
WNRB-AM/Boston (Sports) www. Ton1sports.com WWTN-FM/Nashville (Talk) www.997win.com
CKSY-FM/Chatham, Canada (AC) www.wksyfm.com | WBLS-FM/New York (Urban) www.wbls.com
WIDB-AM/Chicago (Sports) www. Ton1sports.com WJWR-AM/New York (Sports) www. Ton1sports.com
WKTA-AM/Chicago (Ethnic) www.pclradio.com KNTL-FM/Oklahoma City (Sports) www.sportstalk1049.com
WNVR-AM/Chicago (Polish-language) www.polskieradio.com WJBQ-FM/Portland, ME (CHR) www.wjbg.com
WVAZ-FM/Chicago (Urban) www.v103.com WWWT-AM &WCVR-FM/Randolph, VT (Country) www.wevr.com
KLOO-FM/Corvallis, OR (Oldies) www.kloo.com/106.cfm KTBR-AM/Roseburg & KTBR-FM/Myrtie Point, OR (N/T) www.talkbackradijo.com
WFGO-FM/Erie, PA (Country) www.froggy-94.com KBCQ-FM/Roswell, NM (CHR) www.kbcg.com
WRCH-FM/Hartford (AC) www.wreh.com KNCI-FM/Sacramento (Country) www.kncifm.com
KTRH-AM/Houston (News/Talk) ktrh.com KAJA-FM/San Antonio (Country) www.kj97.com
WUMP-AM/Huntsville, AL (News/Sports) www.theump.com KTRK-AM/San Antonio (Sports) www.ticketsports.com
XHFJ-FM/imperial, CA-Yuma, AZ (Alt) www.98-3.com WHEO-AM/Stuart, VA (Country) www.mtview.net
KBAD-AM/LasVegas (Sports) www.wheresportsisbad.com KTPK-FM/Topeka, KS (Country) www.twister1069.com
KENO-AM/LasVegas (Sports) www.sportsradio1460.com KBBY-FM/Ventura-Oxnard, CA (AC) www.kbby.com
KIB2-FM/Lincoln, NE {Rock) www.kibz.com KHAY-FM/Ventura-Oxnard, CA (Country) www.khayfm.com
KDRE-FM/Little Rock (Alt) www.lick101.com KVEN-AM/Ventura-Oxnard, CA (News/Talk) www.kven.com
KHTE-FM/Little Rock (CHR) www.khits.net WZW-FMWashington (NAC/SJ) www.smoothjazz1059.com
KCTD-AM/Los Angeles (Sports) www. TonTsports.com WMZQ-FM/Washington (Country) www.wmzgfm.com

To link your station, e-mail Jeff Axelrod at jaxelrod @ rronline.com. Requests cannot be processed uniess they include the station’s calls, focation, format, and web address.
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SHOW PREP

CURRENT

« ARMAGEDDON (Columbia)

Single: | Don’'t Want To Miss A Thing/Aerosmith
Other Featured Artists: Shawn Colvin, Journey, Our Lady Peace
¢ SMALL SOLDIERS (DreamWorks/Geffen)
Single: War/Bone Thugs-N-Harmony... -
Other Featured Artists: Pat Benatar w/Queen Latifah, Pretenders w/

Kool Keith, Cheap Trick
* DR. DOLITTLE (Atlantic)
Singles: Woof Woof/69 Boyz

Are You That Sombody?/Aaliyah
In Your World/Speed Knot Mobsters

That's Why | Lie/Ray-J

Other Featured Artists: Jody Watley, Ginuwine

* MULAN (Walt Disney)

Singles: True To Your Heart/98 Degrees & Stevie Wonder
Reflection/Christina Aguilera

* THE X-FILES (Elektra/EEG)

Single: Walking After You/Foo Fighters (Elektra/Roswell/Capitol)
Other Featured Artists: Cure, Tonic, Sarah McLachlan

« HOPE FLOATS (Capitol)

Singles: Chances Are/Bob Seger & Martina McBride
To Make You Feel My Love/Garth Brooks
Other Featured Artists: Rolling Stones, Mavericks, Deana Carter
* CITY OF ANGELS (Warner Sunset/Reprise)

Single: Iris/Goo Goo Dolls

Other Featured Artists: U2, Paula Cole, John Lee Hooker
o« CAN'T HARDLY WAIT (Elektra/EEG)

Singles: Hit 'Em Wit Da Hee/Missy “Misdemeanor” Elliott

High/Feeder

I Can't Get Enough Of You Baby/Smash Mouth
Other Featured Artists: Third Eye Blind, Blink 182, Busta Rhymes
* GODZILLA (Sony Music Soundtrax)
Single: Come With Me/Puff Daddy f/Jimmy Page
Other Featured Artists: Jamiroquai, Ben Folds Five, Days Of The New

+ HAVPLENTY (Yab Yum/550 Music)

Singles: Whatcha Gonna Do/Jayo Felony
| Can't Get You .../Blackstreet f/Kafi & Crowder

Fire/Babyface & Des’ree

Other Featured Artists: Az Yet, SWV, Faith Evans
COMING

« THERE’S SOMETHING ABOUT MARY (Capitol)
Featured Artists: Dandy Warhols, Joe Jackson, Jonathan Richman

* BASEKETBALL

Single: Take On Me/Reel Big Fish (Mojo Records)

S

MUSIC & MOVIES CcYBERSPACE

Hot, new music-related
World Wide Web sites, cool
cyberchats, and other points
of interest along the informa-
tion superhighway.

[ ___NetChats i

98 Degrees, Friday (7/17)
at 7pm ET/4pm PT, America
Online (keyword: LIVE).

Christina Aguilera, Friday at
7:30pm ET/4:30pm PT, America
Online (keyword: LIVE).

Ray Charles, Sunday (7/
19) at 9pm ET/6pm PT, Amer-
ica Online (keyword: LIVE).

Chicago, concert, Friday
at 8:30pm ET/5:30pm PT
(www.shdivelink broadcast.com).

Intel New York Music
Festival, Friday-Sunday
(www.intelfest.com).

Warped Tour and Ozzfest.
(together!), Saturday (7/18)
at 1pm ET/10am PT
(www.sonicnet.com,
www.LiveConcerts.com).

Pretenders, B-52’s,
and Royal Crown Revue,
concert, Saturday at
7:15pm ET/4:15pm PT
(www.rollingstone.com).

John Fogerty, con-
cert, Sunday (check
www.sfxlivelink.broadcast.com
for time).

MONDAY, JULY 27

: 1976/After a four-year legal battle, John

Lennon receives his green card
and becomes a U.S. resident.

: 1984/Prince’s first feature film, Purple

Rain, opens nationally.

. 1993/Paula Abdul defends herself in court

after a former backup singer sues
for “credit and punitive damages,”
claiming her voice was used on
several of Abdul's tracks.

Born: Maureen McGovern 1949

- Releases: Lynyrd Skynyrd's “Sweet Home

Alabama” 1974

TUESDAY, JULY 28

1957/Jerry Lee Lewis appears on TV for
the first time on The Steve Allen
Show.

' 1986/0n PBS, Johnny Mathis and Natalie

Cole perform together to honor
Nat “King” Cole.

¢ 1992/Warner Bros. Records removes the

p—

track “Cop Killer” on all subsequent
Ice-T Body Count albums.

1996/Garth Brooks and wife Sandi be-
come parents to daughter Allie Col-
leen.

.~ Born: Rick Wright (Pink Floyd) 1945, Si-

mon Kirke (Free/Bad Company)
1948

Releases: Grand Funk Railroad’s “We're
An American Band” 1973

WEDNESDAY, JULY 29

1965/The Beatles’ film Help! premieres in
London.

1966/Bob Dylan sustains serious neck
and head injuries following a mo-
torcycle accident in upstate New
York.

1974/Mama Cass Elliott, 32. dies of heart
faifure.

1980/In Manchester, England, New Order
perform for the first time.

Born: Geddy Lee (Rush) 1953, Patty
Scialfa 1956

Releases: Peter, Paul & Mary's “Blowin’
In The Wind” 1963, the Tempta-
tions’ “You're My Everything”
1967, Kenny Loggins’ “Whenever

« | Call You A Friend” 1978

THURSDAY, JULY 30

1983/The English Beat disband.

1987/David Bowie’s American Glass Spi-
der tour commences in Philadel-
phia.

Born: Paul Anka 1941, Kate Bush 1958

FRIDAY, JULY 31

1964/Jim Reeves, 41, dies in a plane
crash.

1971/A 22-year-old security guard is fatal-
ly stabbed at a New York Who con-
cert. Also ... The Rolling Stones
documentary feature film, Gimme
Shelter, premieres in London.

1980/John Phillips, formerly with the
Mamas & The Papas, is arrested in
New York and charged with narcot-
ics distribution.

1996/Aerosmith terminate their 12-year
business relationship with manag-
er Tim Collins.

Born: Bob Welch 1946, Daniel Ash (Bau-
haus/Love & Rockets) 1957, Bill
Berry (R.E.M.) 1958

Releases: the Yardbirds’ “Heart Full Of
Soul” 1965, Blue Oyster Cult's
“Don’t Fear The Reaper” and Or-
leans’ “Still The One” 1976

SATURDAY, AUGUST 1

1960/In New York, Aretha Franklin
records for the first time.

1964/Johnny Burnette dies in a boating
accident.

1981/MTV debuts with the Buggles’ “Vid- -

eo Killed The Radio Star.”

1989/Eric Clapton concludes his three- -
year world tour with a free show in

Mozambigue, Africa.

Born: Jerry Garcia 1942, Robert Cray

1953, Joe Elliot (Def Leppard) 1960

Releases: Chubby Checker's “The Twist” -

1960

SUNDAY AUGUST2 R

1958/Johnny Cash signs a record deal
with CBS.

1967/The Beatles begin their engagement
as frequent headliners at Liver-
pool’s Cavern Club, where they will
perform 300 shows during the
next two years.

1975/Peter, Paul & Mary launch their re-

union tour.

Jane's Addiction — Jane Says
... N0 more.

B

1991/Perry Farrell announces the immi- .

nent breakup of Jane’s Addiction.
The group will reunite six years lat-
er for a tour with the Red Hot Chili
Peppers' Flea on bass. Also ... Rick
James and his girlfriend are arrest-
ed in Los Angeles and charged with
sexually assaulting and torturing
another woman.
Born: Pete De Freitas (Echo & The Bun-
nymen) 1961
— Mark Solovicos

__wwwvy americanradiohistorv.com
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Spice Girls: The Fab Four!

While Entertainment Week-
Iy might boast an exclusive
interview with the Spice Girls af-
ter the exit of Ginger Spice, the
'zine doesn't get much out of the
girls. They wish their former “sis-
ter’ the best of luck and intend to
carry on without her. As Scary
says, “Geri didn’t actually sing that
much, so it was quite easy to del-
egate her areas. None of the cho-
reography changed — just the
spacing

Dumb & Dumber

Among the recording artists on
Movieline’s list of “The 100 Dumb-
est Things Holiywood’s Done
Lately” are Michael Jackson,
who named his son Prince (No.
10); Tommy Lee, who kicked his
wife. Pamela, in the back while
she was holding their seven-
week-old son (21); Michael Jack
son, who walked around Munich
disguised as an Arab woman (25);
and rap star and would-be actor
Coolio, who was arrested in Ger-
many for shoplifting $2000 worth
of clothes and punching the wom
an who owned the store in the
stomach when she tried to stop
him (49)

Rumors are flying that Madon-
na’s new video for “(Drowned
World) Substitute For Love” has
her comparing herself to the late
Princess Diana. Madonna is
shown being stalked by paparazzi
who chase her car through the
streets of London a /a Diana:
While Madonna’s camp denies
any similarity, Mirror newspaper
columnist Matthew Wright says,
“| think it’s disgusting” (People).

Self-Adulation

“| feel like | could rap better than
all of them if | wanted to. But that’s
not what | do — I'm a producer.
But if | was a full-time rapper,
they’'d be intimidated by me ... The
shoes | wear are a whole lot big-
ger than the shoes that he wears
I'm more hands-on than Puffy in
terms of my production” — Hot
new R&B producer Jermaine
Dupri is into the hype (Time).

*l love to work. | want a star on
Hollywood Boulevard. | want all of
it. | want to win a Grammy. I've
been nominated five times. Don't
you think | should get one?" —
Brandy shares her ambitions (TV
Guide),

‘| think Alanis [Morissette] is
Sinead O’Connor with hair. Ala-
nis and the Cranberries, theyre

kind of well-behaved Sinead
O'Connors. They don't cause
trouble ‘and they play a game”™ —
Sinead O’Connor turns & light
shade of green (Spin).

Behind The Scenes

Cosmopolitan spotlights the
people behind the scenes who
make things happen for rockers, in-
cluding Kathryn Schenker £ssoc.
publicist Luke Burland and
DreamWorks Head/Creative
Frances Pennington, who tells of
stealing bedsheets and broom han-
dles to create props for a photo shoot.

Fists & Stones

Dave Navarro and Elack
Crowes lead singer Chris Rob-
inson got into a fight at a trendy
L.A. hotel’'s bar after Navarro
sparked up a too-enthusiastic
conversation with Robinson’s girl
friend. Navarro returned the next
day, only to be asked to leave
again after inappropriate behav-
ior. He then called the hotel to
cancel his plans to tape an ir stall
ment of MTV’s new series, Fanat-
ic (New Yorker)

Endless Love

Olivia Newton-John is 1ead
over heels in love with country
star Vince Gill. “I'd marry him in
a heartbeat,” she’s told pals. Gill
allegedly is telling pals he's nuts
about Newton-John, but his di
vorce from wife Janis just recently
became final (Globe)

Young Love!

StevenTyler’s daughterLiv is
the “other woman” that broke the
camel’s back to end the marriage
of Bruce Willis and Demi Moore
(National Enquirer).

A Natural Woman

“A baby is the most important
thing in the world for my husband
and me. But if it doesn’t happen
naturally, then that's that. | won't fix’
myself to have children!” — Celine
Dion attributes her inability to have
a baby to “stress” (Globe).

When A Man
LovesA...

Michael Bolton — who's cur-
rently on tour with Wynonna — got
the shock of his life during a con-
cert when the woman he was ser-
enading wasn't Wynonna, but a
man! Wynonna plucked the drag
queen from a local club to play a
joke on her tourmate (Star)

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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MUSIC TEJ.EVISONE:;
68.7 million households
Ken Benson,
VP/Music Programming

MUSIC FIRST
50.8 mitlion households
Wayne Isaak, Sr. VP/Music & Talent Relations

| ADDS l

| ADDS |

ESTHERO Heaven Sent (Work)
NATALIE IMBRUGLIA Wishing | Was There (RCA)
MASTER P {/SILKK ... Goodbye... (No Limit/Priority)

SMASH MOUTH Can't Get Enough Of You. . (Elektra/EEG)

| EXCLUSIVE - I

BEASTIE BOYS Intergalactic (Grand Royal/Capitol)

DAVE MATTHEWS BAND Stay (Wasting Time) (RCA)

| HEAVY |

AALIYAH Are You That Somebody? (Atiantic)

AEROSMITH | Don't Want To Miss A Thing (Columbia)
BARENAKED LADIES One Week (Reprise)

BIG PUNISHER f/J0E Still Not A Player {Loud)
BRANDY & MONICA The Boy Is Mine (Atiantic)
GOO GOO DOLLS iris (Warner Sunset/Reprise)
MATCHBOX 20 Real World (Lava/Atiantic)

NEXT Too Close (Arsta)

PRAS MICHEL... Ghetto Supastar... (Interscope}
SEMISONIC Closing Time (MCA}

WILL SMITH Just The Two Of Us (Columbia)
USHER My Way (Laface/Arista)

| STRESS

BONE THUGS-N-HARMONY... War (DreamWorks/Geffen)

CHERRY POPPIN’ DADDIES Zoot Suit Riot (Majo/Universal)
EVE 6 Inside Out (RCA)

FUEL Shimmer (550 Music)

HARVEY DANGER Flagpole Sitta (StastvL.ondon/isiand)
NATALIE IMBRUGLIA Wishing [ Was There (RCA)
JANET Go Deep (Virgin)

MADONNA Ray Ot Light (Maverick/W8)

MASTER P /SILKK ... Goodbye... (No Limit/Priority)
SARAH MCLACHLAN Adia (Arista)

PUFF DADDY #/4IMMY PAGE Come With Me (Epic)
RACHID Pride (Universal)

RAMMSTEIN Du Hast (Sfastv/Londor/Isiand)

| BREAKTHROUGH |

ESTHERO Heaven Sent (Work)

| ACTIVE |

JON B. They Don't Know (Yab Yum/550 Music)

CAM’RON f/MASE Horse & Carriage (Untertainment/Epic)
CHICO DEBARGE No Guarantee (Kedar/Universal)

DEF SQUAD Full Cooperation (Def Jam/Mercury)
EVERYTHING Hooch (Blackbird/Sire)

FASTBALL The Way (Holtywood)

FOO FIGHTERS Walking After You (Elektra/Roswell/Capitol)
GARBAGE | Think I'm Paranoid (Almb Sounds/interscope)
JANET You (Virgin)

JERMAINE DUPRI{/JAY-Z Money .. (So So Det/Columbia)
MAXWELL Luxury: Cococure (Columbia)

BRIAN MCKNIGHT The Only One For Me (Motown)
NATALIE MERCHANT Kind & Generous (Elektra/EEG)
NEW POWER GENERATION The One (New Power Soul)
NICOLE Make It Hot (FastWestEEG)

SAVAGE GARDEN To The Moon And Back (Columbia)
SMASHMOUTH Can't Get Enough Of You ... (Flektra/EEG)
SPARKLE Be Careful (Rock Land/Interscope)

Video airplay from July 20-26.

DAVE MATTHEWS BAND Stay (Wasting Time) (RCA})
EAGLE-EYE CHERRY Save Tonight (Work)

JANET You { Virgin)

BRIAN McKNIGHT The Onty One For Me (Mercury)
MAXWELL Luxury: Cococure ( Columbia)

RICHIE SAMBORA In It For Love (Mercuryy

| XL

CELINEOION To Love You More (550 Music)
GOO GOO DOLLS Iris (Wamer Sunset/Reprise)
NATALIE IMBRUGLIA Torn (RCA)

MARCY PLAYGROUND Sex And Candy { Capitol)
SARAH MCLACHLAN Adia (Arsta)

SHANIA TWAIN You're Still The One (Mercury)

|LARGE

AEROSMITH | Don't Want To Miss A Thing (Columbia)
BARENAKED LADIES One Week (Reprise)

MARIAH CAREY My All (Columbia)

FASTBALL The Way (Hollywood)

MADONNA Ray Of Light (Maverick/ W8}

MATCHBOX 20 Reai World (Lava/Atlantic)

NATALIE MERCHANT Kind & Generous (Elektra/EEG)
BONNIE RAITT One Belief Away {Capitol)

SAVAGE GARDEN To The Moon And Back (Columbia)
ROD STEWART Ooh La La ( Warner Bros.)

| MEDIUM

B-52’S Debbie (Reprise)

BRIAN SETZER ORCHESTRA Jump Jive An’ Wail (inferscope)
CHERRY POPPIN’ DADDIES Zoot Suit... (Mojo/Universal)
DAVE MATTHEWS BAND Stay (Wasting Time) (RCA)
ARETHA FRANKLIN Here We Go Again (Arista)

GREEN DAY Time Of Your Life... (Reprise}

EDWIN MCCAIN Il Be (Atfantic)

BILLIE MYERS Telt Me (Universal)

SEMISONIC Closing Time (MCA}

SMASH MOUTH Can't Get Enough Of You... (Elektra/EEG)

| cUSTOM |

ANGGUN Snow On The Sahara (Epic)

JON B. They Don't Know (Yab Yum/550 Music)
BRANDY & MONICA The Boy Is Mine (Atiantic)
ERIC CLAPTON Pilgrim (Duck/Reprise)

ALANA DAVIS Crazy (Flektra/EEG)

EAGLE-EYE CHERRY Save Tonight ( Work)

GLORIA ESTEFAN Heaven's What | Feel (Epic)
EVERCLEAR | Will Buy You A New Life (Capitol)
JANET Go Deep (Virgin}

JANET You ( Virgin)

K-Cl & JOJO All My Life (MCA)

MAXWELL Luxury: Cococure (Cofumbia)

BRIAN MCKNIGHT The Only One For Me (Mercury)
NEW POWER GENERATION The One (New Power Soul)
HEATHER NOVA London Rain (Nothing ...) (Big Cat/Work)
RICHIE SAMBORA in it For Love (Mercuryy
SMASHING PUMPKINS Ava Adore (Virgin)
SPARKLE Be Careful (Rock Land/Interscope)
RINGO STARR La De Da (Mercury)

TONY RiCH PROJECT Sitly Man (LaFace/Arista)
BRIAN WILSON Your imagination (Giant/W8)

Video airplay from July 20-26.
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TOP TEN SHOWS
JULY 6-12

Total Audience
(98 million households)

Baseball All-Star Game

60 Minutes

Seinfeld

Just Shoot Me

All-Star Pregame Show

Mad About You (Thursday)
7 Primetime Live

(tie) 20/20 (Friday)
9 Touched By An Angel

10 48 Hours (Monday)

(tie)

DK WN -

Home Improvement
Teens 12-17

1 Boy MeetsWorld
2 Baseball All-Star Game
Just Shoot Me
4 Movie (Thursday)
(Bad Boys)
5 Teen Angel
6 Home Improvement
7
8

Mad About You (Thursday)
WonderfulWorld Of Disney
(Sabrina The Teenage Witch)
9 Seinfeld
10 Two Guys, A Girl, And
A Pizza Place

Source: Nielsen Media Research

Conaing NexT Weex

All show times are ET/PT
unless otherwise noted, sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All listings
subject to change.

Tube Tops

Syndicated radio talker Don
Imus, whose show also airs on
MSNBC, is slated to appear on
CNN's Larry King Live (Wednes-
day, 7/22, 9pm ET/6pm PT).
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Friday, 717

* Regina Belle, The Magic
Hour (check local listings).

* Tricky & PJ Harvey, Late
Show With David Letterman
(CBS, check local listings).

Saturday, 7/18

* ‘"N Sync In Concert—taped
at Walt Disney World — pre-
mieres on the Disney Channel
(7pm).

* SonVolt and GillianWelch
& David Rawlings perform on
PBS’ Austin City Limits (check
local listings).

*The Four Tops, the Fu-
gees, and G. Love & Special
Sauce perform on PBS’ On Tour
(check local listings).

Monday, 7/20

* Bobby Bare,Waylon Jen-
nings, Jerry Reed, and Mel
Tillis, Prime Time Country
(TNN, 9pm ET/6pm PT).

* Lenny Kravitz, David Let-
terman.

Tuesday, 7/21

_* Nanci Griffith, David Letter-
man.

Wednesday, 7/22

* Glen Campbell,
Time Country.

* Roy Orbison is profiled on
TNN’s The Life AndTimes Of ...
(10pm ET/7pm PT).

* Vince Gill, The Tonight Show
With Jay Leno (NBC, check lo-
cal listings).

* BrianWilson, David Letter-
man.

* BR5-49, Late Night With
Conan O’'Brien (NBC, check lo-
cal listings).

Prime

Thursday, 7/23

*John Berry, Prime Time
Country.

¢ Gloria Estefan, David Let-
terman.

P e

_f 36 million households

) “ Lydia Cole,
(AW VP VMusic Programming

| Video Playlist |

USHER My Way (LaFace/Arista)

PRAS MICHEL. .. Ghetto Supastar... (Interscope)

MARIAH CAREY My All (Columbia)

WILL SMITH Just The Two Of Us (Columbia)

JANET Go Deep (Virgin)

BRANDY & MONICA The Boy Is Mine (Atlantic)

VOICES OF THEORY Dimelo (Say It} (H.0.L.A/Red Ant)

AALYAH Are You That Somebody? (Atiantic)

NICOLE Make It Hot (FastiWest/EEG)

XSCAPE The Arms Of The One... (So So Def/Columbia)
Video playlist for week ending July 17.

| RapCityTop 10 |

JOHN FORTE Ninety ... (Refugee Camp/Rufthouse/Columbia)
GOODIE MOB Black Ice... (LaFace/Arista)
BLACK EYED PEAS Joints And Jams (/nterscope)
CAN'RON f/MASE Horse And Carriage (Unferiainment/Epic)
KING T Got It Locked (Aftermath/interscope)
BIG PUNISHERTwinz (Loud)
EIGHTBALL Pure Uncut (Suave House/Universal)
MEMPHIS BLEEK (/JAY-Z ... (Roc-A-Felia/Def Jam/Mercury)
SUNZ OF MAN Shining Star (Threat/Red Ant)
GANGSTARR Militia (Noo Trybe)

Video piaylist for week ending July 17.

T HE
21 miflion households
Peter Cohen,
VP/Programming
MUSIC TELEVISION

YOU CONTROL.

| National Top 20 |

AALIYAH Are You That Somebody? (Atlantic)

MYA {/SILKK... Movin' Up (University/interscope)
PRAS MICHEL. .. Ghetto Supastar... (Interscope)

FIVE When The Lights Go Out (Arista)

QUEEN LATIFAH Bananas (Flavor UnitMotown)
BRANOY & MONICA The Boy Is Mine (Atiantic)
SPARKLE Be Careful (Rock Land/Interscope)

GERALD LEVERT Thinkin® Bout It (Elektra/EEG)
USHERMy Way (LaFace/Arista)

MASTER P Thinkin’ ‘Bout You (No Limit/Priority)
SARAH MCLACHLAN Adia (Arista)

CAM'RON f/MASEHorse And Carriage (Untertainment/Epic)
YOUSSOU N'DOUR & CANIBUS How Come (interscope)
69 BOYZ Woof Woof (Atfantic)

‘N SYNC Tearin’ Up My Heart (RCA)

BLACK EYED PEAS Joints & Jams (interscope)

LIMP BIZKIT Sour (Fip/interscope)

DESTINY’S CHILD Inside Out (Columbia)

BIG PUNISHER #/FAT JO E Twinz (Loud)

Most requested from the week ending July 12

PSILISTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 GEORGE STRAIT $1801.1
2 GARTH BROOKS $1285.7
3 ERIC CLAPTON $840.6
4 DAVE MATTHEWS BAND $488.7
5 PAGE/PLANT $431.5
6 SHANIATWAIN $397.8
7 YANN} $362.9
8 JAMES TAYLOR $275.4
9 STEVIE NICKS $254.8
10 GIPSY KINGS $198.7
11 LYNYRD SKYNYRD $196.9

12 MICHAEL BOLTON/WYNONNA $176.5

13 MOODY BLUES $175.4
14 BOYZ I MEN $175.3
15 ANDRE RIEU $171.4

Among this week’s new tours:
CRYSTAL METHOD
DREAD ZEPPELIN

EAGLE-EYE CHERRY
GRANT LEE BUFFALO
“THE HARD TOUR”
BRIAN MCKNIGHT
“THE SPIRIT OF UNITY”
SQUIRREL NUT ZIPPERS
SUICIDE MACHINES/BUCK-O-NINE

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, {(800)
344-7383; California (209) 271-7900.
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WEEKEND BOX OFFICE
JULY 10-12
1 Lethal Weapon4  $34.04
wB)*
2 Armageddon $23.55
(Buena Vista)
3 Small Soldiers $14.04
(DreamWorks)*
4 Doctor Dolittle $12.87
(Fox)
5 Mulan $7.02
(BuenaVista)
6 Madeline $6.41
(Sony)*
7 The X-Files $3.87
(Fox)
8 Out Of Sight $3.81
(Universal)
9 Six Days, Seven $3.69
Nights (Buena Vista)
. 10 The Truman Show  $3.57
] (Paramount)
All figures in millions

* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
There's Something About -
Mary, starring Cameron Diaz
and Ben Stiller. The film’s
Capitol soundtrack sports
three cuts by Jonathan
Richman (“True Love Is Not
Nice,” “Let Her Go Into The
Darkness,” and the title tune),
along with the Propeller-
heads’ “History Repeating,’
the Lemonheads’ “If | Could
Talk I'd Tell You,” Joe Jack-
son’s “Is She Really Going
Out With Him,” the Dandy
Warhols' “Every Day Should
Be A Holiday,” the Push
Stars’ “Everything Shines,”
lvy’s “This Is The Day,” Lloyd
Cole’s “Margo’s Waltz,” Ben
Lee’s “How To Survive A Bro-
ken Heart,” Danny Wilson'’s
“Mary’s Prayer,” Zuba’'s
“Speed Queen,” and the
Foundations’ “Build Me A
Buttercup.”

The Mask Of Zorro, star-
ring Antonio Banderas and
Anthony Hopkins, also opens
this week. “I Want To Spend
My Lifetime Loving You,” per-
formed by Marc Anthony
and Tina Arena, serves as
the film’s Sony Classical/
Columbia single; the sound-
track also features music by
James Horner.

Opening in limited release
this week is Whatever, direct-
ed by Susan Skoog. The
film’'s Tangerine/RED sound-
track contains the Ramones’
“I Wanna Be Sedated’ and “I
Wanna Be Your Boyfriend,”
the Pretenders’ “Mystery
Achievement,” Rush’s “Tom
Sawyer,” Blondie’s “The
Hardest Part” David Bowie’s
“Janine,” the Jam’s “In The
City,” Patti Smith’s “Dancing
Barefoot,” Siouxsie & The
Banshees’ “Playground
Twist,” Iggy & The Stooges’
“Gimme Danger,” Aimee
Mann’s “| Should’ve Known,”
and the Cramps’ “What's In-  *
side A Girl?”
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ldvertisers
Con#nued from Page 16

JB: We have spots airing on Univi-
on and Telemundo. There are bill-
oards in some markets, as well as
cwspaper ads and bus shelter ads
iroughout the country. Of course our
iggest promotion platform is the
Jorld Cup. The biggest spending
ver on Hispanic radio has occurred
1anks to that. The World Cup start-
1 on June 10. By June 15, I doubt
iere was a Hispanic in America who
idn’t know about us. The World Cup

everything.

R&R: What happens after the
orld Cup? Will there be a contin-
ed focus on sports or on talk-
riented programming?

JB: Obviously, the World Cup is
ot everything in terms of Radio Uni-
1’s programming diet. The spots air-
1g in the Los Angeles area are a light-
carted introduction to the talk pro-
ramming featured throughout the
ay, including Pedro Sevcec, Mauri-
o Zeilic, Dra. Isabel, and others.

R&R: Do you have direct over-
\ght of the programming? Also, do

you have outside sales reps working
on behalf of your company?

JB: The person we brought in as
the programmer was one of the best
in the business. [VP/Programming]
Omar Marchant is one of the top-
rated DJs in the U.S. He produced
all of the Univision specials and
shows. then went to Telemundo, then
went back to radio — his first true
love and the thing he loves the best.
We have our own sales reps and our
own sales department. We have of-
fices in all of the major markets.

R&R: As of July 2, Radio Unica
stations in Miami and San Antonio
have slowly started to attract ratings.
This will certainly help in attracting
advertisers. In Southern California,
however, some difficulties have oc-
curred. KBLA is still airing Korean
programming, while KVCA’s night-
time signal is hindered by a Boise,
ID station. Due to transaction agree-
ments that still need 10 worked out,
Radio Unica programming may not
debut on KBLA for several more
months. Lotus Communications’
KWKW-AM is airing World Cup soc-

‘ancela
Continued from Page 1

Cancela previously served as Exec.
P of Telemundo, where he admin-
tered the company’s Miami and San
1an operations since 1992. Before
iat, Cancela held various manage-
ient positions over a 13-year span

Univision properties in Miami,
hoenix, and San Antonio. He be-
an his career as anAE at WLTV-TV/
liami in 1979.

“Radio Unica is a first-class com-
any, and 1 am excited about enter-
ig the radio network business as a
iember of the Radio Unica team,”
lancela added. “I am equally grati-
=d to be joining a company that is

uit
Continued from Page 1

verpayment” and “enrich [Thomas}
icks and Hicks, Muse to the detri-
ient of the company and its public
iareholders.” It further claims that
lhomas Hicks and Hicks, Muse,
aided and abetted by the subservi-
1t directors of Chancellor, have en-
=avored to dictate a transaction to
ie company whereby the company

ill grossly overpay for LIN.”

Phillips says the proposed trans-
ction “amounts to a breach of fidu-
.ary duties” by the defendants and
laims their actions “are injurious to
e company and constitute corporate
raste.”

Phillips has asked the court to stop
1 transaction and to ensure that “no
onflicts of interest exist between the
sterests of [Thomas] Hicks; Hicks,
Tuse; and the individual defendants
. and the interests of Chancellor”
nd its shareholders. She has also
sked to be awarded compensatory
amages in a “maximum rate allow-
hle by law” — an amount to be de-
:rmined at a trial — and to be award-
d the “costs and disbursements of
1is action,” including attorney’s and
xperts’ fees and expenses.

A Chancellor spokesman told

changing the face of the Hispanic
media landscape in the U.S. and af-
fords me the opportunity to work
with some of the most talented peo-
ple in the radio industry. The poten-
tial of [Spanish News/Talk] in the
U.S. is immense. As the No. | for-
mat in the U.S. and Mexico, [News/
Talk] has become a dynamic pro-
gramming and advertising vehicle.
The Hispanic population in Ameri-
ca, now at over 30 million, is grow-
ing at a faster rate than any other seg-
ment in our society. Radio Unica is
the only Spanish-language radio net-
work in the U.S. that caters to them
with information especially tailored
to their likes and tastes.”

R&R the suit “is without merit, and
we intend to vigorously defend
against it.” He said Chancellor share-
holders will vote on the deal some-
time before Sept. 30, and that the deal
is expected to close sometime in the
fourth quarter.

Reached by R&R in his Dallas
office last week, Marcus was asked
to comment on the suit. “We never
comment on those things,” he said.
“There’s probably not ever been a
case documented in a U.S. merger
where someone hasn’t raised their
hands. If we had a system where the
loser [plaintiff] pays, there would be
a lot fewer cases like this. Our tort
system encourages this. We need tort
reform because we all pay for this.
This sucks money out of the system.”

On July 8, the day after Chancel-
lor announced it would buy LIN TV,
Standard & Poor’s placed LIN TV’s
B+ corporate credit, B- subordinat-
ed debt, and BB- bank loan ratings
— as well as LIN Holdings’ B+ cor-
porate credit and B- senior unsecured
debt ratings — on CreditWatch with
positive implications. S&P also af-
firmed Chancellor’s BB- corporate
credit and B preferred stock ratings.
The ratings outlook on Chancellor re-
mains stable. S&P’s expects Chan-
cellor’s 1998 debt to cash flow to be
in the 6.0-times range.
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cer coverage in Los Angeles as an

affiliate, but local preprogrammed |

spots preempted play-by-play every

Sfour minutes during the recent U.S.

vs. Iran match. How has your com-
pany been able to respond to such
start-up problems?

NJ: The network was not at fault
for the problems on KWKW. From
what we understand, that station had
prior advertising obligations it need-
ed to honor. We are not interrupting
our World Cup programming with
commercials.

JB: In 30 years. I've never been
involved with something that is so
logical with the advertisers. What we
hear is, “This is a great idea. The
market needed this.” I think the net-
work will do well with all the adver-
tising support. We're not getting rat-
ings because we’re so new, but we

are projecting and guaranteeing suc- |

cess. We will start showing up by the
Fall 98 Arbitron book, and we will
continue to work well. We will have
three regional sales networks selling
California, Texas, and Florida. You’ll
be able to buy us as a network in Cal-
ifornia for 12 stations!

e
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Continued from Page 14

was expected to close this week.

Westower Goes West With Standby Buy

edmond, WA-based Westower Corp.— which constructs and owns ra-
; dio and other wireless towers — said last week it will buy Houston-
based Standby Services for $13.25 million in stock. Westower said this will
enable the company to expand its tower construction business into Texas,
Mississippi, Louisiana, Colorado, and New Mexico. At press time, the deal
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Smith

Continued from Page 1

for me was, who was the absolute
best person in the country that I
could put into this job to push this
radio station back to its absolute
peak performance? And the answer
without a question or a doubt is Steve
Smith.”

KPWR GM Val Maki comment-
ed, “We are thrilled to have Steve
work with us in Los Angeles. He has
such extensive knowledge and back-
ground in radio programming. Steve
is the perfect person to continue the

Murdock

Continued from Page 3

Mirage, and United Artists Records.

“I’d like to thank Craig for the
opportunity to work with the well-
respected team of professionals at
Trauma,” Murdock noted. “I look
forward to contributing to the de-
velopment and growth of Trauma’s
artist roster.”

BRIEFS

Pyt

Clinton Takes War On Drugs To Radio

Aiming to stem drug use by schoolchildren, President Clinton last week §
announced a $2 billion, five-year anti-drug campaign that will be waged
on radio, TV, and in major newspapers. The Office of National Drug Control

Policy told R&R that radio will get 12% of the budget, the second-highest
amount after TV’s 58% share of the ad dollars. Magazines will get 10%,

newspapers and in-school advertising/education will get 7% each. Ad agen-
cies and actors donated their time for the spots, Democratic National Com-
mittee spokeswoman Kandy Stroud told R&R the group is booking national
political figures on radio stations to help launch the campaign.

Digital Radio Express Jumps Other DAB Proponents

igital Radio Express (DRE) is farther along than DAB competitors USA

Digital Radio (USADR) and LucentTechnologies in the development of
hardware for its in-band, on-channel (IBOC) system and toward field testing
of that systern, according to a source close to the testing. But GlynnWalden,
VP/Engineering of CBS Radio — part of the USADR consortium — told
R&R DRE is “years behind what we are doing” He said DRE is merely
demonstrating an FM modem and not a system with the capability to switch
from analog to digital. At this stage, the source told R&R, DRE will likely be
the first to submit its system to the NAB/Consumer Electronics Manufactur-
ers Association (CEMA) National Radio Systems Committee for evaluation.
The three proponents expect to have broadcast-ready systems available by
2000. Meanwhile, USADR also announced this week it has become an as-
sociate member of the CEMA Mobile Electronics Division.
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ments has driven its sales this year.

Broadcasting Pushes Ackerley Sales :

he broadcasting division of The Ackerley Group — which owns four ra-
dio stations in Seattle-Tacoma and nine TV outlets — reported last week
that gross revenue for the first six months of 1998 grew 16%, to $61.1 million
from $52.6 million during the same period of *97. Gross revenues were up
13%, to $30 million from $26.6 million in*97, during the second quarter. The
company said revenue growth from its broadcasting and out-of-home seg-

 Regent Files To Trade On Nasdaq

R egent Communications filed last week to register on the Nasdaq small-
cap exchange. The company has been trading on the OTC Bulletin
Board exchange as“RGCIP” since June 23, with the price hovering around
the $5.50-$7 range. Jacobs said the OTC issue of 1.9 million shares —
which became effective with Regent’s merger with Faircom — is to be con-
verted to the Nasdaq exchange and will likely begin trading within three weeks

at $6-57.

________unany amaricanradiahictarny com

success of L.A.’s ‘party station, Pow-
er 106

Smith began his programming ca-
reer at KUKQ/Phoenix, then moved
to KHTY/Santa Barbara, CA. He also
programmed KHQT/San Jose and
KKFR/Phoenix before his move to
WQHT.

“T am honored that Emmis Com-
munications has the faith tb put me
in charge of both coasts,” Smith re-
marked. “I want to personally thank
[Emmis Radio President] Doyle
Rose, Rick Cummings, Val Maki,
and [Emmis/New York Ekec. VP/
GM] Judy Ellis for this pfomotion
and additional opportunity. Being in
the heart of New York and Los An-
geles gives me the opportunity to
better serve Emmis and my consult-
ing clients.”
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BoONE THUGS-N-HARMONY,
WITH FLESH-N-BONE, HENRY ROLLINS,
TomMm MORELLO & FLEA

SOUNDTRACK ALBUM AVAILABLE
JuLy 7TH

FEATURING
PAT BENATAR WITH ADDITIONAL
VOCALS 8Y QUEEN LATIFAH,
QUEEN WITH ADDITIONAL VOCALS
8Y WYCLEF JEAN, FEATURING PRAS AND FREE,

THE PRETENDERS WITH ADDITIONAL
wy
Vi
&
i)

vocaLs By KooL KEITH
AND MucH MORE.
WWW.DREAMWORKSREC.COM
©1998 DrReamWDRKS L.L.C.
REcorDS

M TEAAEONS
©1998 UNIVERSAL CITY STUDIOS PRODUCTIONS. INC.

New This Week:
KKFR WCDX KVSP KJMM

Already On:
KYLD 99X WHHH
KQMQ WJHM KHTN WHRK
WQUE WQQK WNOV WKKV
KDGS WIZF WXIS WKXJ
KBOS WEDR KKDA KKSS
KWNZ WJTT And many more!
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or several years, WMAY-AM/

Springfield, IL morning host Donald

Jackson has operated a successful
fireworks company on the side. But this
year’s Fourth of July weekend turned into a
PR fiasco for the station when some
fireworks set up by Jackson’s company
exploded before launch at a local
celebration, injuring five technicians. The
controversial talker — known as “One-Eyed
Jack” — didn’t do much to help matters,
allegedly shouting obscenities and tossing a
drink at a law enforcement official shortly
after the biast. Incidentally, the station was
one of the sponsors of the event ... and was
none too pleased with the resuits. “There are
complicated legal questions surrounding this
incident,” said 'MAY GM Tom Kushak.
Jackson is currently suspended pending an
investigation into the explosions, and his
future with the station will be re-evaluated
once the investigation is complete, the State
Journal-Register reported.

Chicago Board-er 4
Skirmish

Looks like the rivalry between Mancow
Muller’s former and future homes is already
heating up: Now that he’s moving to WKQX/
Chicago, somebody has painted “He Sold
Out” over his most recent WRCX billboards.
Mancow blames the vandalism on his old
station, but 'RCX officials deny any
involvement.

} It’s A Bird! It’s A Copter! <

Actually, it was a collision between the
two that grounded Shadow Traffic's Los
Angeles helicopter yesterday morning. The
chopper, which was providing reports for
KRLA-AM and KFWB-AM at the time, was
forced to make an emergency landing when
a pigeon flew through the windshieid, slightly
injuring the pilot.

How “mixed” up can one market get?
Soft AC WWSY/Youngstown, OH has
flipped to Hot AC with new calls WTNX (Mix

‘One-Eyed Jack’ Sets Off Fireworks

96). Meanwhile, Jacor's crosstown WKBN
has become “Mix 98.9” under corporate Hot
AC programming guru Randy James. As if
that wasn’t enough, crosstown CHR/Pop
WHOT has begun caliing itself “The Hot
Mix” Are Jacor’s lawyers having a C&D field
day with this one?

CHR/Pop WHTZ/NY is celebrating its
15th anniversary July 31 by inviting all
former jocks in for a shift. Contact PD Tom

Poleman to claim yours.
The Toteboard... <

Kudos to KODA/Houston for an
impressive charitable feat. The station raised
$140,000 to help a young boy who suffered
burns over 99% of his body after being
doused with gasoline and set ablaze by a
13-year-old.

And how ’bout a big hand for the T.J.
Martell Foundation, which raised over
$100,000 for cancer, leukemia, and AIDS
research at its 14th annual Golf Classic.
Trauma Records’ team took top honors at
the tourney, held at L.A’s Calabasas
Country Club.

Let’s Check

James “The Hardest-Working Man in
Show Business” Brown will live up to his titie,
taking the stage for KFRC/SF's “Ultimate
Classic Jam” next month (8/8) at San Jose

Continued on Page 24

Rumors

» Strike whatever rumors you may have heard about
WNEWNY afternoon team Opie & Anthony simul-
casting back to WBCN/Boston. PD Oedipus tells the
Boston Globe there’s been absolutely no contact be-
tween 'BCN and the duo.

* Strong rumbles are coming from St. Louis, pre-
dicting that Jacor's KSD-FM will flip from Classic Rock
to NAC/Smooth Jazz next month — not an unlikely
notion at all, considering Jacor already owns one of
the nation’s top-rated NAC/SJ stations, KHIH/Denver.

* Will Elektra Nat'l Dir/Promo Erik Olesen make
the move from Atlanta to NY and become Sr. Dir./Top
40 Promo?

¢ |s a major “Research Group” looking to acquire
another research firm?

IMPACT DATE: JULY 28TH

Management: Doug Buttleman & Jason Rio _&3’

7
|
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#1 Thanks to Our Friends in Radio For Once Again Believing in DISHWALLA!!!

#1 Most Added Rock/Active Rock Combined!!!
WHMH WPTA WJRR WLZR KNCN WDRK KRQC WWCT WRBR WBYR
KCMQ WXFX KRAD WTKX WRCQ KZZK KEYJ WCPR WGBF WKzQ
KFMF KaDS KRRX WRCX KTUX WTPT WJJo WQXA WBZX KRRO
WAQX WPYX KATS KILO WMMS KFRQ KQWB  KTWS WMZK  KDEZ
WRQR WBBB WNCD WDVE KAZR WCLG WIIL WKaa KZRR WMMR
KTXQ KMBY WDHA KLAQ KiBZ KFMW WGIR WKGB KSHE WWwv
KXUS KZRK WRUF KDKB KZAP KXFX KBBZ = WFRD KRNA WFYK

- WZTA WIOT WZBH KLPX WKLT WTAO WNOR WTAD WNOR  WYNF

Wik Nce

iS|

#1 Most Added Altern

ative Out of the Box!!!
Q101 WQBK ‘
WPLT WEQX
WXDG KPOI
KTBZ WGRD
WFNX  KTEG i
99X WKRL 2 . s 2
KZNZ WHMP 4k < AR
XTRA WARQ i "
KPNT WKRO
WXDX WEJE
WENZ WXZZ
WAQZ WRXR
KWOD WMAD
KCXX KORB i
WBRU WRRV
WWCD KNRQ
WEND WOSC
KKND KBRS
WEDG WDST
WKDF KLZR
WRXQ KHTY
WHTG KJEE
WPBZ WBZF
KROX WPGU
WRAX KHLR
‘WBZU

The first single from the new album And you think you know what life’s about
The foliow up 10 Dishwalla’s gold-sefing detut PET YOUR FRIENDS. which featured the simash hit “Counting Blue Cars”
Billbcard Magazine’s 1998 #1 Rock Track of the Year.

See what #e's aboul @waww 2mreconds.com Hear £ Once In A While at 1-800-558-7825 {code 0784} m
Produced by Marc Watennan and Dishwalla. Management: David Young/Biiss Artist Management .
LTS8 ABM Recouw. e, & PolhyGram soepany. Al Righs Reserved. o PolyCaire compaTy

———— = = = waana o aricanradighictanszcom
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barenak ed
| adies

“One Week”

GOING FOR ADDS
JULY 20

HUGE SoundScan debut!
Over 125,000 pieces Scanned!

#2 Best Buy #2 HMV
#3 Musicland #3 Blockbuster
#3 Camelot #9 Target

From ZERO to GOLD in One Week!

Over 3,800 multi format
BDS Spins
© R&R Alternative
O R&R Pop/Alternative
© R&R Adult Alternative
@D R&R Hot AC

B-94  add! KALC  add!
WZPL  add! KQKQ  add!
G-105  54x KFMB  49x
WSHE  46x WPLT  44x
KBBT 39x 99X 35x
WBMX  31x KYSR  30x
WKSE  27x WXXM  27x
WDRV  26x WSTR  24x
Q-106 22x WSSX  19x
KAMX  18x |
WAKS  15x
WLNK 15X swesstoHeay - =
KMXB  15x 21x 23
KROQ  12x N
WKRQ 12 Bk B

from the new album

Stunt

All the great music and no body doubles.

O\
80,000 people at an in-store in Boston,
what's up with that? ‘

Produced by Susan Rogers, David Leonard and Barenaked Ladies
L/ - www.RepriseRec.com/barenakedladies
fan club info: ladiesroom@nettwerk.com E
©1998 Reprise Records =

STREET TALK.

Rumbles, Pt. 1

* WYOO/Panama City, FL. OM/PD Rick "“Hurri-
cane” Hamilton is named GM at WYLA & WYLK/
New Orleans.

* WRXD/Wilmington, DE PD BobWalton becomes
OM for Atlantic Star/Wilmington.

* Twenty-year WLNA-AM & WHUD-FM/Pough-
keepsie, NY PD Steve Petrone is elevated to VP/
Ops for Pamal Broadcasting, while WSPK-FM PD
Brian Krysz rises to VP/Prog. for the market's WHUD
& WSPK.

* KMCG/San Diego APD/MD Charlie Huero joins
KKFR/Phoenix for afternoons.

» Country WKIS/Miami reteams current afternoon
host Sonny Fox and Ron Hersey for morning drive.
Current morning co-host RJ McCoy flips to PM drive,
while co-host Sandy Ames exits.

* KISW/Seattle MD Cathy Faulkner is upped to
APD.

* On July 28 — one day after C.F. Radio takes
control of WRCQ/Fayetteville, NC from Kinetic
Communications — the station will bring in former
WZAT/Savannah, GA PD Greg Patrick as its new
PD. Kinetic President/GM/PD Howard Johnson
will take three ’RCQ staffers with him to the com-
pany’s Albany, GA cluster: MD AnnThomas wilt
be Group MD, Matt Patrick will be Sr. Produc-
tion Director, and Tom Collins will be Asst. to
the President.

* WJET/Erie, PA morning host Ryno returns to
KRQQ/Tucson for PM drive.

* Alan Keyes' America’s Wake Up Call tatk show
will no longer be distributed by Salem Radio Networks.
Keyes is talking with other syndicators about picking
up the show.

* KGBX-FM/Springfieid, MO boosts MD Paul
Kelley to PD. Mitch Baker becomes OM of KGBX
and co-owned KGMY-FM & KXUS-FM.

AN ‘OUT OF SIGHT' BREAKFAST — SupER-
star George Clooney woke up a little earliER than
usual to do breakfast with KYLD/SF morning
team The Doghouse. Snacking on cEReal and
WestERnN omelettes are (I-r) Don Cheadle, JV,
Clooney, and Elvis.

Continued from Page 22

Arena. The concert event will also feature
golden greats like the Tokens, Chubby
Checker, and Little Anthony & The Imperials.
Congrats to The Box VP/Radio
Affiliations Liz Kiley and Garrett Mehok on
the July 2 birth of twin daughters Madeline

Grace and Michelle Elaine.
Continued on Page 26

’ £ ::
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KIIS IS TOTALLY BEACHIN'! — KIIS/L.A. kicked off its summer broadcasts from a Venice beach house
with a live performance by Third Eye Blind. The extremely colorful house also has historical significance —
it once was the residence of former Doors frontman Jim Morrison.

#2 MOST ADDED EVERYWHERE!!!

Over 35 New Stations including...

SQUIRREL
NUT ZIPPERS oot v v v

“Suits Are Picking Up The Bill © WDST WEND WPBZ XHRM ... lots more

PERENIAL FAVORITES Street Date: 8/4
Shipping Over 400,000 Units @

WWW-amerieanrachahistorvy.com
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From the forthcoming Elektra
album for the Motion Picture

The solo debut from Melanie B. of The Spice Girls F\/\(/SYODES

Produced by Missy Elliott for Mass Confusion Productions

FALL IN

Missy “Misdemeanor” Elliott appears courtesy of e
The Gold Mine, Inc./East West Records/EEG U
www.virginrecords.com TR . i

AOL Keyword: Virgin Records

Motion Picture Artwork and Photography ©@ 1998 Warner Bios. Production Lid.
© 1998 Virgin Records Ltd.

SUNSET

\ANANAL DD oo oo dighictan. cam
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STREET TALK.

R"’"bles, Pt. 2 ' RADIOESRE, (_:N RDS ‘

» Geffen Promo Asst. Michelle Parisi will join the
staff of AMFM Networks’ Casey Kasem’s American
Top 40Iater this month.

= John Carney, son of legendary KMOX/St. Louis PR
broadcaster Jack Carney, has joined the station to

host overnights. He most recently hosted a show on
crosstown KTRS. v
* Thirteen-year WYNG/Baton Rouge PD Brian

King exits the Country outlet. « Chancellor/Evergreen purchases Katz Media for

* Pop/Alternative WKOE/Atlantic City, PD/MD/ $375 million.
morning man Dr. Michael Lynn exits. Sister WFPG « CharlesWarfield named VP/GM of WDAS-AM & FM/
PD Rich Fennessey takes over PD duties. Philadelphia.

* KLOS/L.A. afternoon h‘?St Garth Kemp adds » Daniel Manelta appointed GM,of the Milwaukee
part-time weather and reporting duties for KABC-TV. Radio Alliance.

* KXFX/Santa Rosa, GA MD Michael Bower ex- * MikeThompson tapped as WWDB/Philadelphia PD.
its for afternoons at KRZR/Fresno; Karen Michaels * Ron Rodrigues boosted to Editor-In-Chiet atR&R.
becomes interim MD.

* WMGB/Macon, GA PD James Gregory has V
been named Group PD forWMGB, WPEZ & WMKS.

fWSKS/ Utica, NY MD Gina Jones adds APD » Stephen Godofsky selected asWYUU/TampaVP/GM.
stripes. * WPGC-FM/Washington promotes Jay Stevens to OM

and Sam Rogers to Station Manager.
* Tim Pohlman picked as KFWB & KTWV/Los

Continued from Page 24 Angeles GSM.

Former radio talk host Sonny Bloch — ) :;ng,)\fkanejumps PHEY et e
who was convicted of bilking his listeners » Don London lands WWDE/Norfolk PD position.
out of $21 million — has died of cancer at
age 61. Although news of his death was w
released only last weekend, his death « Michael Kakoyiannias named Exec. VP ofWestwood
actually occurred on March 10. One’s radio station division.

* Andrea Ganis appointedVP/Pop Promotion of
Atlantic Records.
* Chris Claus tapped as KFWB/Los AngelesVP/GM.

Hecar ds » Bobby Cole namedVP/FM Programming for Fairmont
Communications.
* The doors are shutting at Mariah Carey’s Crave » Tony Novia is recruited as GM of WXDJ/Miami.
A B H E I E Records, her joint venture with Sony Music Enter- « KFI/Los Angeles evoives into an all-Talk station.
tainment. Both parties are in the midst of finding a
home for Crave’s artists and two dozen employees. v
Crave President Rick Bisceglia is expected take a
senior post at Epic Records Group. Ina statement, « PD J.B. Stone advances to VP/GM of KJLH/Los
Carey said,The mostimportant thing to me and Sony Angeles.
= Music is making sure the artists are well taken care « Bobby Rich is recruited as Operations/Programming
l m p a Ct D ate - 7/ 2 0 of, whether they end up somewhere eise with me in Managerof WWSH/Philadelphia.
the near future or stay within the Sony system” » Randy Michaels becomesVP/Programming &
c I d lt w 't. + ST hears that Universal Studios CFO Bruce Operations and Bob Lawrence VP/Sales &
0 u n a I 5 Hack is thisclose to being named Vice Chairman at Marketing for WLW & WSKS/Cincinnati
the Universal Music Group. The appointment is ex- » Mark Driscoll named Program Manager of WLUM &

WRCX WRIF WAAF L e e | e
man/COQ Mel Lewinter to be named Chairman of v
Klsw KU PD KD KB Universal Records. Meanwhile, the FTC has given

the green light to Seagram’s $10.26 billion acquisi- « BobYoung appointed Program/Operations Director
tion of PolyGram. of KNEW/Oakland-San Francisco.
KU FO KRXQ WLZR ls BMG Entertainment North America CEO « Joel Denver tapped as KCBQ/San Diego PD.
Strauss Zelnick moving closer to heading up the « Beau Raines promoted to PD at WMJX/Miami.
conglomerate’s entire global entertainment division? « Tony Berardini boosted to WBCN/Boston MD.
KCAL WN OR wxnc * Universal Records elevates Charlie Foster to + WIND/Chicago goes News/Talk under Program
VP/Pop Promotion and New York Promo exec. Dav- Manager Dave Graves.

wccc WM Fs KLBJ irgot;;::\an to Associate Director/National Pop Pro- k ‘

* After five years with Angel Records, National

WTUE WZMT KRZR Pubticity & Promotion Manager Jennifer Perciballi —

resigns. Send us your Street Talk! Call Frank Miniaci at

KZRR K"_O WDHA 310-788-1650 or by e-mail at miniaci@rronline.com.
and many more!

THE NEW SONG

FROM THE ALBUM WisSHPOOL

PRODUCED BY KELLY GRAY AND BROTHER CANE

DIRECTION: BiLL GRAHAM MANAGEMENT

PROMO OF THE WEEK — SMOKINNN’! KOH-AM/Reno, NV afternoon host Rusty Humphries made avail-
able his “private label” Kohiba cigars (a takeoff on Cuban Cohibas) for $7.80. All profits go to the Rusty Humphries
Community Fund, a children’s charity.

— R VAT AV T2 R Ri2id larz i@l a2 ielie1 iR ininvaieiolal
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CNN Radio: Not Just TV Audio Anymore

] GM Garcia vows hard-news content and radio-specific product

CNN, as everybody knows, is a modern-day broadcast suc-
cess story. In just over a decade, it has evolved from a fledgling
cable TV news network into a respected worldwide news orga-
nization. Through a fortuitous combination of events like the
Persian Gulf War and its status as the first 24-hour news net-
work, CNN has become a bona fide brand name for news. And,

oh yeah ... they also have a radio news network!

“I remember reading a quote in
a trade paper about three years

ago,” recalls CNN Radio g

GM Robert Garcia. j
“Someone said that if i
CNN ever was to get se-
rious about radio, with its
resources and brand-name
value, watch out” Garcia =
is convinced that prophe-
cy has, at long last, come §
to pass. “CNN is abso-
lutely serious about radio. §
I know the other networks
now look at us with a cer-
tain amount of respect and a lit-
tle bit of fear, which is great!”

Unlike many GMs. who rise to
that office from primarily a sales
background, Garcia came to his
post in 1996 following a success-
ful career as a radio newscaster.
Over the years. Garcia sought
jobs in news where he could stay
for a while and learn something
about the craft of doing real “live”
news.

“I started out at a little daytim-
er, WAGE-AM/Leesburg, VA,
which was a great place to cut
your teeth on school board meet-
ings, barn fires, and car acci-
dents,” quips Garcia. After a stint
at WMZQ/Washington, he moved

Robert Garcia

on to what is now DC’s WARW-
FM. “When CBS bought that sta-
ion, it was really the cat-
alyst for my career, be-
cause there were so many
opportunities to advance
within CBS.”

Over the next six years,
| Garcia was News Direc-
tor and morning drive an-
chor for the station, si-
multaneously working
for the CBS Radio Net-
work. He ultimately be-
came Executive Producer
for the company’s Radio Stations
News Service, the Washington
bureau for all of the CBS O&Os.
After Westinghouse bought CBS,
he says, “I knew the days were
numbered for the RSNS bureau,
and thankfully that’s when the
opportunity to join CNN came
along.”

Mission Impossible?

At the time, CNN Radio was
far from well-respected within the
industry. “CNN Radio was
viewed as a pseudo-radio network
that simply took the audio from
CNN television,” recalls Garcia.
“*Morale was poor, and the over-
all atmosphere was not good.”

Taking on the task of developing
credibility and building an image
for CNN Radio within the indus-
try would be no small task, but
one Garcia felt strongly he was up
to. “Frankly, I thought there was
no better job for me to walk into,”
he explains, “because my mission
was clear: Improve the morale
and make CNN Radio a solid
competitor to the other major ra-
dio networks.”

Superserving Affiliates

Garcia and CNN knew that,
along with improving the prod-
uct, the network would need to
come up with new ideas and ser-
vices to attract affiliates. “One of
the first new divisions we creat-
ed was CNN Radio News
Source/Guest Source,” Garcia
states. “The idea was to have a
division of CNN Radio that ex-
isted to superserve individual af-
filiates. That division has a se-
nior producer with the mandate

@

The training ground
of small stations no
longer exists as it
once did. So the
challenge is for us to
find the talent in
different places.

33
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We knew we needed to start putting out a
product that was a good radio product —
product for the ear, not the eye.

to coordinate live broadcasts and
live Q&As for individual radio
affiliates, featuring experts and
commentators from both within
and outside of CNN. To me, the
development of this service was
very important, because now
CNN Radio is able to offer sta-
tions something other than just
the typical network newscasts,
sports feeds, business news, and
feature reports.”

Garcia knew going in that the
rap on CNN Radio was that it
was merely a rip-off of the TV
network’s audio. “That practice
was not sensitive to the needs of
radio,” Garcia offers. “TV audio
is chock-full of visual references,
which is death on the radio. So
we knew we needed to start put-
ting out a product that was a good
radio product — product for the
ear, not the eye. To that end, we
made a number of changes, in-
cluding making sure that any time
a CNN television correspondent
filed a radio report, it was written
specifically for radio and they
logged out with their name and
CNN Radio.”

Garcia felt this simple step
would help define the separate
identity of CNN Radio, yet still
take advantage of some of CNN
television’s marquee talents.
“Face it, listeners know the
names and faces from TV, and
there’s no reason not to use that
to your advantage,” he says. “But
by being sure they log out using
the words ‘CNN Radio,’ it helps
cement the separate but related
identities of CNN Radio and
CNN television.”

t

More Turnaround Steps

As you may know, CNN is
headquartered in Atlanta. “Amaz-
ingly, CNN Radio could not be
heard in Atlanta when I first ar-
rived here.” laments Garcia.
“We weren’t on the air in Wash-
ington, DC either, and our on-air
presence in New York was very
limited. That was a real problem
from the standpoint of intra-
company visibility. So one of
the first things we did was work
out an affiliation with Cox’s
WSB, which is now the No. |
station in Atlanta.

Shortly thereafter, we went on
the air in Washington, and WINS-
AM/New York started using our
product a lot more. The overall ef-
fect was that our people in our
two biggest bureaus, New York
and Washington, and manage-
ment here in Atlanta were finally
getting to hear the new and im-
proving CNN Radio product. That
was important in getting more of
our TV reporters from those bu-
reaus to contribute more radio-
specific material and stories. Re-
porters like to be heard in the city
in which they live. It’s important
to them.”

Garcia cites several other internal
steps that were initiated to improve
the radio news product’s overall
quality. “There were very few
checks and balances here when I
arrived,” says Garcia. “So we put in
a system of coordinating producers
to work with all of the anchors.
That step alone improved the qual-
ity of the product immediately. just
because we had a lot more eyes
paying attention to it.”

KLSX Los Angeles * WLS Chicago * KFYI Phoenix * KIRO Seattie - WIBC Indianapolis * WCNN Atlanta

W nt oredentlal

hick ones - very little artwork lots of words). Nat/ona//y Syndtca?ed Telewsmn Host. Galumn/st for PC Portab/es

Keynote Speaker - Broadcasting & The Internet - NAB 1998.
Camputer Editor of Popular Mechanics Magazine
l {eirculation - 12 million). Los Angeles Times Syndicated

That’s what’s really i unpo

Tom Parker, Operations Manager WGY Albany

The Kim Kamando Show. America’s #1 Internet & Campujer Show.

“ She’s one tough show to beat. Call ds.. We're WestStar Talkﬁadm Network.

““«  602-912-9458 ext.206 ~

KCMO Kansas City ° WHIO Dayton « WHP Harrisburg + KXL Portland + CKLW Windsor/Detroit ° KFAB Omaha

WRVA Richmond * KXNT Las Vegas
HO0H 21T NUVI » NNJOUOH HAHM

WWAA - eHearkaetelietorvy:. com:
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CNN Radio also began send-
ing out more radio reporters so
that the network wasn’t totally
dependent on TV reporters when
a story broke overseas. “In the
last two years,” notes Garcia,
“we’ve had CNN Radio reporters
in Bosnia. the Persian Gulf,
Egypt, London, Moscow. Chile,
and coast-to-coast domestically.
That’s become increasingly im-
portant to the radio network, be-
cause, although the TV reporters
are now contributing to radio
more than ever, when big stories
break, they really don’t have the
time to do those individual live
shots with radio affiliates. That’s
when it is super-critical for us to
have radio people in those plac-
es so that we can take care of in-
lividual affiliates.”

TV ...Or Not TV?

For the most part, all of the
big networks use their marquee
TV news talents on their radio
sides, so what's the big deal
here? Why is a scparate identi-
ty for radio so important to Gar-
cia? He’ll tell you that having a
brand name like CNN is great,
and having well-recognized TV
talent contributing to the radio
network is terrific. But Garcia’s
on a quest for credibility as a ra-
dio news network. “It’s about
the integrity of the product.”

@

We are very
committed to
bringing stations a
mainstream, hard-
news product.
We consider
ourselves a
radio network
that has returned to
news basics.

Garcia emphasizes. “The se-
quence of the ear is different
from the way we process infor-
mation with our eyes. That's
why it really is important that
there is a clear dilferentiation
that addresses the specific me-
dium. TV has to package things
a certain way, and radio has to

CANNRADIO

package things a certain way,
and that’s why a separate radio
identity is important.”

Nets’ Changing Roles

We all know that radio has
gone through some big changes
over the past few years. But has
the role of the networks’ part-
nership with stations changed
too? “The environment for net-
works is changing,” Garcia be-
lieves. “Although networks —
CBS and ABC, in particular —
still have a signature top-of-the-
hour newscast that is hecard on
hundreds of stations, there are
fewer and fewer stations that
still run network news at the top
of the hour. So if I'm running a
radio station, I’m not even going
to bother having a network un-
less they can give me something
I can’t do myself or that [ can’t
get anywhere else.”

However, Garcia feels strongly
that networks still have a valid
place, especially at News/Talk
stations. “It’s a lot more than just
the newscasts; it’s the whole
package — things like marquee
names; very good radio reporters
on the scene at major news cvents
doing live Q&A with your sta-
tion; customized services for in-
dividual affiliates; daily news
feeds, sports, and features.
There’s still a place for a network,
because we have assets and re-
sources that local stations simply
don’t have and probably can’t af-
ford.

As radio stations have down-

sized over the past several ycars,
services like Metro and Shadow,
which provide news on an out-
source basis, have been picking
up the slack. Since their servic-
es generally require giving up
less commercial inventory than a
typical network asks for, why
should a station seek out a net-
work affiliation?
“They’re really two
different things,”
Garcia replies.
“QOut-source news
services cover
mostly local and regional news.
with little or no national news
unless it’s just a tremendously
big event. I sce networks and
out-saurce services as fully com-
patible, not competitive. In fact,
in many situations, services like
Shadow and Metro have replaced
the local newsroom, while the
network’s relationship with the
station has remained relatively
unchanged.”

Finding Tomorrow’s Talent

Garcia sees another change,
however, that the rise ol out-
source news services has caused.
“It’s changed the whole ‘farm
system’ that the talent pool goes
through.” he says. “The training
ground of small stations, like the
one where | learned how to do
news, no longer exists as it once
did. So the challenge is for us (o
find the talent in different places.
Services like Metro and Shadow
are one of the places to look. but
we must also learn to look outside
the industry t00.”

Where does Garcia suggest
looking? “Colleges and universi-
ties are a likely place. It you
want to make a good hire ol a
young and trainable newsperson,
2o 10 a college or university. But
don’t limit yourself to looking at
just those majoring in broadcast-
ing. Look in other departments
like history. economics, political
science, and print. Simply put,
we need to be more creative in
how we tind new talent, because
the combination of the econom-

4

If ’'m running a radio station, ’'m not even
going to bother having a network unless they
can give me something I can’t do myself or
that 1 can’t get anywhere else.

ics of our industry today —
along with the growth of out-
source news services — has cer-
tainly changed the face of local
radio newsrooms and where to-
morrow’s news talents will come
from.”

Luring these people to radio
might be tricky, because Garcia
thinks most broadcast majors in’
colleges today are looking to go
into TV, not radio. “Probably
90% of them want to be on TV.
But if your true love is not fame
and glory, but journalism, radio
still offers a lot to those pcople just
starting out.

Unlike TV, when people go
into radio, they are not compart-
mentalized. In radio news. you
still get to do a lot of different
things. The young people we’ve
hired get to be a part of a pro-
cess that includes anchoring, ed-
iting, writing, contributing to
newscasts with voicers, debrief-
ing correspondents, and much
more. [ don’t know any other
medium where someone just
starting out can be offered that
much opportunity to learn and
grow.”

What’s The Difference?

CNN Radio, relatively speak-
ing, is the new kid on the block
in the network radio business,
compared to CBS, ABC, and
NBC/-Mutual. So how does
Garcia see his network’s prod-
uct as being different from his
well-established and credible
competitors’? “Many of the oth-
er networks will lead with life-
style or cultural events, like the
last episode of Seinfeld or a Lisa

Marie Presley story, etc.”” says
Garcia. I believe that CNN has
the brand name that makc:t us —
proudly — the network of record
when it comes to hard news and
international news. CNN will not
lead with Seinfeld or Lisa Marie
Presley. That’s not 1o suggest that
the product is dry or stodzy, but
we are very committed to bring-
ing stations a mainstream, hard-
news product. We consider our-
selves a radio network that has
returned to news basics. That is
what sets us apart from the oth-
er networks.”

Garcia’s hard-news approach
secms to fly in the face of to-
day’s trend toward an increas-
ingly blurred line between ncws
and entertainment, but it looks
like it’s paying off. Having re-
cently won several prestigious
Edward R. Murrow Awards.
CNN Radio is proving that hard
news still wins accolades +— and
listeners.

“The newscast that won the
Murrow Award for Best Network
Newscast was our international
newscast, which airs in over 150
countries around the world,” Gar-
cia says proudly. “It’s a 10-
minute, content-intensive news-
cast with no commercials. Re-
porters who tile stories for it are
encouraged to go 60-12D sec-
onds in length, and it’s rather
NPR-like in sound, but with
more punch. It’s very much a
hard news product. And frankly,
for an old hard-news guy like
me. having CNN Radio win sev-
eral awards that have Edward R.
Murrow’s name on them is real-
ly, really special.”

‘Washington D.
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PERSONALITY %FAV %LIKE %FAV&LIKE
Dr. Gabe Mirkin 14.7 421 56.8
Jim Bohannon 8.8 421 50.9
Harden, Brant & Parks 5.4 36.0 414
Dr. Laura Schlessinger  15.0 25.0 400
Dr. Joy Browne 6.8 254 322
G. Gordon Liddy 26 89 115
Howard Stern 2.4 7.7 101
Rush Limbaugh 4.0 6.5 10.6
QOliver North 1.1 59 7.0

Ranied by %Favorite & Like
Adults 35-54 Washington, D.C.
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Following The Music With Holzman

1 Elektra founder talks about the record industry’s past and present

Sometimes it’s important to take a step back in order to get

a clearer vision of the road ahead. When the person you're step-

ping back with is Jac Holzman, the founder, former CEO, and
creative head of Elektra Records, it’s all the more interesting.

Holzman, who
retired from the
record-making
business in the
o early "90s, is the

| proud author of

Follow The Mu-
l sic. a 33 1/3-
chapter, 395-
word tome that
chronicles the
life of Elektra
Records and the
assimilation of rock 'n’ roll in
America over the past half centu-
ry. Follow The Music is a candid
synopsis that is full of insight into
A&R, record production, Holz-
man’s business philosophy, and his
personatl life.

Holzman has been around the
record business block once or
twice, having founded Elektra in
1950 — eventually selling it to
Warner Communications in 1973.
He was there during the roll-out of
the vinyl LP in 1948, and then
again at the commercial introduc-
tion of the CD in the '80s.

In this interview with R&R,
Holzman discusses why he wrote
the book and outlines some of the
challenges currently facing the mu-
sic industry.

Jac Holzman

R&R: Why on earth did vou
want to spend that much time put-
ting yvour thoughts on paper, in
hook form?

JH: I started it for one reason
and ended up finishing it for anoth-
er. The reason 1 started the book is,
I love independent record-making
— independent anything. for that
matter. whether it’s filmmaking or
book publishing — because so
many of the chances taken in this
business are taken by people who
function independently.

As I got halfway through the
book. however. 1 realized it was
also about a time when the music
was in a much better balance with
the business. I've been in music
since the first day of the LP and
watched the changes the LP
brought and how listening moved
into the home from the concert
halls and clubs. | remember the fer-
vor. fun, and pleasure at the begin-
ning. But so much of the joy and
the juice has been squeezed out of
the record business because the fi-
nancial numbers involved today are
so large. I just wanted the opportu-
nity to tell people what it was like
back then and to see if they might

not want to recapture a little bit of
that.

R&R: [t truly was a different
era. The entire nation and the
record industry were really discov-
ering their potential.

JH: Absolutely. We took real
risks, but not ones that were so
grossly extravagant that we were
unable to stay in business. ['m not
down on today’s record business.
It’s just that I don’t hear enough
stutf that’s knocking me out, and
I'm still an avid listener to radio.
Maybe my ears are getting old, but
I'm finding that — with a few ex-
ceptions — I'm gravitating more
toward solo artists, small ensem-
bles, and people who tend to be on
the fringe.

@

’m not down on
today’s record
business. It’s just
that |1 don’t hear
enough stuff that’s
knocking me out, and
'm still an avid
listener to radio.
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R&R: Obviously no one can re-
create that era, but is it possible to
get close again?

JH: You can’t. It was a different
time, and there are certain circum-
stances that are irreversible. For
one. there are too many releases be-
ing put out, and that’s just as much
the fault of the independents as it
is the majors’. Record companies
aren’t going to release fewer
records. They may cut down a bit,
but not enough. Last year the Wam-
er Music Group released just under
1000 records, so you figure the ma-
jors released about 6000-8000
records in 1997. Well. there were
around 29,000 records scanned by
SoundScan last year. The result is
that there is a very high noise level
with people promoting their own
records and trying to be heard
above the din. They end up contrib-
uting to their own problem.

The other big difference is that
the fragmentation of radio requires
a consensus of opinion before you
can do anything. There are too
many formats today. When I was
doing it, I only had to worry about
one format — Top 40. If you could

get on it — and sometimes you
might have to bring it through the
back door in a market like Bakers-
field — then it was much easier to
take the music across the U.S.

Also, with so much money at
stake at every stage of the release,
it's tough to give an artist more than
one or two chances. The first Doors
album, including recording costs.
canie in at around $11.000, and that
included a $5000 advance. I always
figured it might take an artist three
albums before they hit their stride.
In some cases. like the Doors, it
happened on the first album, but
with Judy Collins, it was her third
album.

R&R: That was probably a pret-
tv hefty advance for that time.

JH: Ray Manzarek kids me and
says it was a “Brill Building” deal.
But they got a guaranteed three al-
bums. That was what differentiated
us. Back then we also put out
records much faster. The longer the
time between the signing of the art-
ist and the release of the record, the
more it works against you. It hurts
the freshness of the music.

R&R: That's an interesting ob-
servation, given that record compa-
nies today spend a lot of time set-
ting up artists.

JH: 1 understand that’s the way
it's done in a world where market-
ing is king. I'm not saying it’s
wrong; I'm just not sure the music
is served by that. We would get
records out as fast as possible and
have them in stores about 30 days
after we finished mixing.

Often the album didn’t come out
at all. About 20% of our releases
were scrapped. I'm not so sure to-
day. when there is so much frag-
mentation of responsibility at the
major record companies, that as
much attention is being paid to
records that should not be chased
because the music did not realize
the potential it had when the artist
was first signed.

A person in a very senior post at
a major record company asked ne,
*“Do you mean that [ should listen
to every record we put out?” I said.
“Absolutely. If you can’t, then
you’re putting out too many.”

R&R: Could vou launch Elektra
in today's environment?

JH: It would be extremely diffi-
cult. Put it this way — I sure as hell
couldn’t do it for $600. like I did. I
came back to record-making — but
to a different kind — in the early
'90s. when I bought the Discovery
family of labels. I worked those for
a while, and we had some nice suc-
cesses. We were a very low-key op-
eration and made records for a ma-
ture audience, like the Jazz At The
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I think so much of the joy and the juice
has been squeezed out of the record
business because the financial numbers
involved today are so large.

Movies series. They were fun to do,
we kept our nose above water. we
had a good time, and I trained a few
fine executives. But nobody notic-
es that kind of record-making any-
more.

Do I think it’s possible? Yes. but
it would be much different. You
might get a giant break-out act, but
you won't get a lot of them. Suc-
cess back then was measured in
terms of 100.000: 200,000: or
300.000 copies on the first one or
two albums. That's not even break-
even today.

You also have to move much
more quickly today because there’s
so much more competition. You
don’t have the advantage we had.in
the late "50s and early 60s of
watching an artist mature. I
watched Judy Collins for a year be-
fore 1 stepped up.

R&R: So nothing is going to
change the wayv business is con-
ducted in the foreseeable future?

JH: I'm afraid that’s likely to be
the case, unless somebody be-
comes enormously successful,
breaks the mold. and becomes the
new paradigm for others. Record
companies are going to continue to
be essentially financiers and distrib-
utors, which is less than what I'd
like them to be.

R&R: What about the artists’

Don'’t they need to assume some of

the responsibiliry for the state of the
industry?

@

Artists think more
about their image and
not enough about
what they are
actually doing. That’s
a big mistake.

£l

JH: They think more about their
image and not enough about what
they are actually doing, and that’s
a big mistake. That’s one of the rea-
sons [ was so firm on groups being
able to play in front of audiences.
because people will give you the
kind of instant feedback you need
in order to find your own direction.
An audience, unlike a record. tends
to go away after a while. A record
has a tendency to stay around and
haunt you for years to come.

R&R: At what point in time did
vou realize the game had changed

Jor good?

JH: I would say it was in the ear-
ly "70s, when the managers and
lawyers came into ascendancy and
in some ways tried to impose them-

3))

selves between us and the artists.
We always had a very. very close
relationship with the artists, and we
would talk out our problems. I
think we got sued only one time
during all the years I was at Elek-
tra.

R&R: Going back to vour time
at Discovery. do vou think more
needs to be done to attract the
over-40 consumer?

JH: The industry is paying too
much attention to the younger de-
mographic. The 40-plus demo is
terribly underserved. which is one
of the reasons [ bought Discovery.
You can see it in the numbers at the
Smooth Jazz format. People are not
into rock 'n’ roll anymore. Older
people are not going to the record
stores, and the clubs are having
trouble reaching them. The Internet
helps to some degree, because it
makes shopping for records easier,
especially when you can place
samples of the music online.

R&R: Are we in danger of los-
ing the older consumer for good?

JH: We've peen in danger for
years. We probably lost 50% of the
people over the age of 45-50 who
used to buy records. That's not as
true in country music, which I think
tends to hold its older audience
much longer. because country mu-
sic is a way of life; it’s not just
about the music. Rock 'n” roll used
to be a way of life, but it’s not any-
more.

R&R: [ realize it’s almost im-
possible to identify music trends,
but do vou think something new is
going to come along and shake
things up?

JH: I hope so. because I'm
bored as hell. There's one trend that
always pops up every once in a
while. and that’s songs and singer/
songwriters. That's one of the great
aspects about country music. The
songs and the singer are always
preeminent. The songs are interest-
ing. and you can always hear the
words. One oi’ the interesting things
today is that the energy continues
to bé with the women and not with
the men. except maybe in country
music. There is such a dearth when
it comes to the men. Then you look
at Lilith Fair and the large numbers
of women making music at differ-
ent ends of the spectrum, from Ani
DiFranco to Erykah Badu.

TALK BACK TO R&R!

Do you have guestions, comments,
or feedback regarding this column
or other issues?
Cail me at (615) 244-8677 or |
e-mail: swonz@aol.com [
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Hey Now! Scott Twins Taking Pop/Alternative On A Swirl

Mercury Records is at it
again. The label that introduced
Hanson and “Mmm Bop™ to radio
is poised to strike with “Hey Now
Now,” the catchy debut single

Swirl 360

pola) was brought in to produce
the album.

Given the nature of the artists
and the material. Mercury isn’t
overthinking the project and go-

ing straight for the
H jugular. “It’s a radio-
| and video-driven pro-
ject, no doubt about
i it,” notes Exec. VP/
&€ GM David Leach.
Leach started prepar-
ing the troops about
four months ago, after
hearing the first piec-
& cs of music from
# Swirl. “Steve played
me ‘Hey Now Now’
and a few other songs.
and we"were smitten
by the material. It was
fun. up-tempo, catchy
pop rock. Then. in
April. we had a chance
to listen to a lot more

from 28-year-old twin brothers
Denny and Kenny Scott, who go
under the name Swirl 360.

The effervescent, Beatlesque
pop of “Hey Now Now,” taken
from their album, Ask Anybody,
has already reached the upper ech-
elon of the Alternative and CHR/
Pop charts. Alt stations reporting
the song include WBCN and
WFNX in Boston, WPLT and
WXDG in Detroit, KZNZ/Min-
neapolis, WXDX/Pittsburgh,
WEDG/Buffalo, and WMRQ/
Hartford. Pop outlets supporting
the track include WWZZ/Wash-
ington, WHYI/Miami, WFLZ/
Tampa, KKLQ/San Diego,
KBKS/Seattle, KSLZ/St. Louis,
and KMXV/Kansas City.

A pair of Navy brats, the Scotts
eventually settled in Jacksonville,
where they began writing and test-
ing songs in between their other
love, surfing. It wasn’t until about
18 months ago, though. that the
brothers took off for Los Angeles
and started pursuing a music ca-
reer in earnest. Kenny and Denny
eventually came to the attention of
Mercury Sr. VP/A&R Steve
Greenberg, who signed the band to
the label. Interestingly, Greenberg also
inked Hanson. The Scotts are man-
aged by Christopher Sabec — who
also happens to represents Hanson.

Since those days, the Scotts
have been taking a crash course in
big-league record-making. The
brothers participated in Miles
Copeland’s highly regarded song-
writing clinic. The two were also
paired with some of alternative’s
most prolific songwriters. includ-
ing Adam Schlesinger (Fountains
Of Wayne, Ivy), Ken Stringfellow
(the Posies), and Eugene Kelly
(Eugenius, the Vaselines). To top
it off, Mike Mangini (Digable
Planets, Joan Osborne. Imani Cop-

of the finished album
and sat down with management
and developed a game plan.”

Mercury’s faith in the project
paid off soon after when the pro-
mo team started playing “Hey
Now Now” for key programmers.
Leach recalls, “In April and May
we played the song for people
whose opinions I greatly respect,
and they loved it and said it was a
one-listen record. As we got more
music into the hands of more pro-
grammers, the feedback kept get-
ting better and better.”

Mercury elected to start the
project off at Alternative in late
May in order to capitalize on the
track record pop-leaning songs
have had at the format. Three
weeks later it serviced Pop and
Hot AC. Leach comments, “In this
day and age, it’s tough to stay in
just one format for a long time
with a song like this, especially
when Alternative is skewing as
pop as it has been over the last few
years and CHR is looking for fun,
upbeat songs.”

The quick, dual approach is
working. At Alternative KROX/
Austin, PD Sara Trexler says the
single is a “great summertime
record” and has the kind of “retro
feel that we’re all very much en-
amored of here in Austin.” Trex-
ler agrees that the song’s pop sen-
sibilities also dovetail with what
she’s programming at the station.
“We generally play records that
are more pop and melodic than
other Alternatives. The harder
rock or noisier alternative music
we play more sporadically. That
formula is what we’ve been play-
ing when we’ve been the most
successful.”

Over the Pop side, CHR/Pop
WGTZ (Z93)/Dayton OM/PD
Michael Luczak has been a be-
fore-the-box supporter of the

song. While Z93 is known for run-
ning a tight ship, Luczak elected
to go early on the track for a vari-
ety of reasons. “This is one that
{Clear Channel VP/Programming]
John Roberts was tipped to. I got
hold of an advance copy and heard
about some of the other program-
mers talking about it. We just hap-
pened to have a hole in our play-
list. and most everyone in our pro-
gramming meeting liked it, so we
went with it. This one just really
popped out when I was listening
to the stack of records that it came
with. It’s a great-sounding pop
record that we felt comfortable
giving a shot.”

In the short term, Mercury is
currently organizing a handful of
radio shows with the long-range
goal of getting the duo on a major
tour around October. Meanwhile,
Mercury’s international team has
taken such a shine to the record
that the brothers will be in Europe
and Asia over the next few
months, promoting the album.

Swirl 360’s album goes to re-
tail on July 21.

Paige Planted Firmly
On Pop Chart

Sometimes you have to give
credit where credit is due. Such is
the case with the success achieved
with Jennifer Paige by Edel
Records America and its president,
Jonathon First; Sam Kaiser’s MVP
Entertainment; and veteran song-
writer/producer Andy Goldmark.

The three executives and their
colleagues logged many hours de-
veloping Paige’s career prior to the
explosive growth at radio of the
single “Crush” and Edel’s joint
venture with Hollywood Records.
That included the impressive feat
of being the second most-added
song at CHR/Pop the week of June
2, as well as landing an add at
KIIS/Los Angeles.

Interestingly, Paige was the
first artist First signed to Edel
America. First initially heard the
singer’s music nine months ago on
demos sent to him by publisher
Warner Chappell. He was on a
flight to Los Angeles to sign her
soon afterward. “I basically
wasn’'t going to leave L.A. until
we had a deal,” says First. “I
thought the mainstream pop she
was singing was exactly what was
missing from Pop radio today.”

With airplay growing across the
country thanks to the positive re-
action at KIIS and other California
stations, First knew he had to part-
ner with a major label in order “to
take her to the next stage of her
career. Every label was coming at
us; some with ridiculous offers.
But it wasn’t about the money. We
were just very impressed with Hol-
lywood and their plans.”

- Navarro have inked a deal with Intersound Reccrds
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 Korn Set To Play
‘Follow The Leader’

Hard-rock band Korn is getting ready for a busy
summer with a new album, new tour, and a new band
signed to Its na- mr
scent record com-
pany. First up is the
group’s Immortal/
Epic album, Follow
The Leader. which
hits retail on August
18.The lead-off sin-
gle, ‘Got The Life
goes to radio earlier in the month. Next, the band’s
‘Family Values” tour of indoor arenas debuts on Sep-
tember 23, with supporting acts lce Cube, Rob Zom-
bie, Orgy, and Limp Bizkit. Lastly, the group has
signed another act, Cradle Of Thorns, to its new la-
bel, Elementree Records

Korn

Garden Party Growing

The neo-Woodstock festival “A Day In The Garden,”
to be held in Bethel, NY, has expanded its lineup and
added another day. New to rmeg = i 7 A
the bill are Goo Goo Dolls. | #8
Marcy Playground, Third |
Eye Blind, Dishwalla, and |
Joan Osborne. The con-
cert, which will be held Au- f§
gust 14-16, already has
commitments from artists B
including Don Henley,
Stevie Nicks, TenYears Af-
ter, PeteTownshend, Joni
Mitchell, Lou Reed, Rich-
ie Havens, and Ziggy Marley &The Melody Makers,

in other concert news, it looks like the Red Hot Chili
Peppers plan on touring South America in late August-
early September. The first show is slated to be August
26 inTijuana, Mexico ... Aerosmith returns to the con-
cert circuit with a 50-city tour commencing August 14
in Raleigh ... Canadian platinum-plus rockers Tragical-
ly Hip will return to the U.S. to promote their new al-
bum, Phantom Power.The band kicks off the festivities
with a four-day stand at the Wetlands in New York from
July 21-24 ... The Indigo Girls are bringing along sev-
eral friends on their 12-date “Suffragette Tour,” which
kicks off on August 19 in Portiand, MA. Participating
will be Jane Siberry, ex-Breeder Josephine Wiggs,
Luscious Jackson’s Kate Schellenbach, Lisa Ger-
mano, Lourdes Perez, and Come’s Thalia Zedek.

"~ InTheStudio

Basketball great/rapper Shaquille O’Neal has com-
peted work on his new 15-track T.W.isM./A&M album,
Respect, due on September 15. The debut single, “The
Way It's Goin’ Down,” arrives at radio in late July .. The
Deadly Venoms, the first Wu-Tang Clan-sanctioned
group, has begun work on its debut album for Protect
Ya Neck/A&M Records. The disc is slated to hit retail
on September 22 ... XTC has signed with TVT. Loak for
an album sometime next year ... The Jon Spencer
Blues Explosion is in the studio wrapping up work on
its next album, due in late October ... Rap diva Foxy
Brown has begun work on her sophomore album. No
date on when it arrives in stores ... The duo Lowen &

y

Goo Goo Dolls

Their album, Scratch At The Door, goes to retail in Sep-
tember ... Billy Squier has signed with Internet-based
indie J-Bird Records. The acoustic album Happy Blue
will be released on September 15 ... The Mighty Mighty
Bosstones and saxophonist Kevin Lenear part ways.

Lastly, the remaining members of INXS pian to meetJater
this year to talk about regrouping under the name the Far-
riss Brothers, which, coincidentally, was the original mame
of the band. The group is also talking with several major art-
ists about a tribute concert in the U.S. or UK next year.
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He brought you the hits “Place In This World”
and “I Will Be Here For You”.

Now his highly anticipated new ballad has arrived.

o4 Aﬂanta, A 103 San Diego, CA |

9/5 Lynchburg, VA 10/5 Portland, OR
9/6 Wauseon, OH 10/6 Seattle, WA
9/10 Tulsa, OK 10/ 7 Eugene, OR
9/11 Houston TX  10/8 Boise, ID

912 Orando,FL 10/ 10 Rapid City, SD

9/15 Chattanooga TN 10/ 11 Co. Springs, CO
9/17 Birmingham, AL 10/ 15 Huntington, WV

9/18 Louisville, KY 10/ 16 Nashville, TN
9/19 Chicago, I 10/17 Anderson, IN
9/20 Minneapolis, MN 10/19 Ames, |IA
9/ 24 PDallas, TX 10/ 20 Normal, IL

9/25 Oklahoma City, OK 10/ 22 Pittsburgh, PA
9/26 Albuquerque, NM 10/ 23 New York, NY

9/29 Phoenix, AZ 10/ 24 Raleigh, NC
9/ 30 Las Vegas, NV 10/ 25 Tampa, FL
10/ 1 Cupertino, CA 10/28 Lowell, MA

10/ 2 Los Angeles, CA 10/29 Hershey, PA
10/30 Fairfax, VA

NEW SINGLE ON YOUR DESK NOW &
IMPACTING AC RADIO: JULY 27th

,, , e
Marketing & Promotion Contact: JIVE Records l%
Exclusive Management: 3kanton/Harrell Entertainment REUNION
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ach format possesses its own brand of diversity and splintering, but it would

be hard to find another with as much fragmentation as Adult

Contemporary. Scft'Lite AC, Mainstream AC, Bright AC, Hot AC, and
Pop/Alternative all fall under our expansive umbrelia.

Through what we hoge you'll find to be a smooth series of
transitions, we'll literally tour our broad format spectrum from pole to
pole. Consequently, each format “Extreme” will be given “Closeup”
attention.

s “You don’t open with a show-stopper” is a classic line uttered by
Larry Sanders producer Artie to sidekick Hank Kingsley. But with all
due respect to Rip Torn, that rule gets violated here, as we kick off
this special with a show-stopper: A format and industry overview from
inimitable Jacor CEO Randy Michaels (Page 34).

¢ Consultants Tom Bames and Guy Zapoleon take the baton and offer
historical and current perspectives of Pop/Alternative {Pages 36, 38).

¢ One Pop/Alternative pioneer station has produced three high-profile
programmers. Read the comments of past/present KYSR (Star 98.7)/Los
Angeles PDs Randy Lane, Dave Beasing, and Angela Perelli (Page 40).

* VP/GM Tracy Johnson explains how KFMB-FM/San Diego walked away with
all four Hot AC radio honors at R&R Convention '98 (Page 44).

mike kinoslam
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« Pop/Alternative growth and prosperity are seen through the eyes of several
other leading format PDs (Page 46).

« Our “Three Divas” section is home to a trio of outstanding and extraordinarily
gracicus women who virtually define Soft/Mainstream AC’s core: Glorla
Estefan, Olivia Newton-John, and Vanessa Williams. Each cantinues
to flourish after overcoming major tragedies or personal setbacks
(Page 54).

¢ Soft, Mainstream, Bright, and Hot AC trends are updated by
consultant Mike McVay (Page 60).

» Read how syndicated personality Delilah is doing her best to
disprove the once-popular sentiment that ACs will never be able to
win at night. Aiso, be sure to check cut our exciusive Love Sorgs
survey rasults (Page 66).

* In addition to pertinent ratings information and listening data
sprinkled throughout, we've also provided “Enlargements” to enhance
certain key points. Format differences can be seen in a thorough
muiti-chart analysis (Page 63).

« By way of “Snapshots,” the viewpoints and format observations from leading
record company promotion executives are also woven into “Extremes
Closeup.” And, in some cases, you'll get a more intimate look at them as they
personally reveal their favorite Love Songs. And now ...
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His Sound’s Always Profound

Inside the mind of Jacor CEQO Randy Michaels

Many people see Randy Michaels’ bombastic side and
incorrectly believe he's a wacky,
“character.” But get past the hyperbole. lightning-fast wit,
and masterful “show biz,” and you’ll quickly discover he’s
one shrewd and intelligent businessman. Under Michaels’
guidance, Jacor clearly stands tall as one of radio’s
megapowers.

His multifaceted radio knowledge is nothing short of
encyclopedic. Call letters, dial positions, personnel, and
cash flows of large-, medium-, small-, and even ultra-small-
market stations will come hurling at you at a dizzying, head-
spinning pace.

And, as David Letterman often
quips, “There’s no on/off position on
the genius switch.” Michaels’ wheels
are constantly turning. Those spending
time with him will most assuredly walk
away with his absolutely contagious
and refreshing enthusiasm about this
business.

It is, therefore, a distinct pleasure to
kick off 1998’s AC special with a
conversation with Jacor CEO Randy
Michaels.

one-dimensional

R&R: What's vour overview of
today’s state of Adult Contemporary?

RM: Much of AC’s success depends
on the pop music that we can add to our
currents and catalog. Pop music went
through a period 10 years ago where
there was a lot of low-end rock, a lot of
rap, and a lot of music that didn’t
translate well to AC. We’ré building a wonderful base for
AC in the future. Now — and even 10 years from now — I
strongly believe Adult Contemporary formats will do very
well.

R&R: Jacor boasts a strong group of Soft, Mainstream,
and Hot ACs. How important is the format to vour
company?

RM: We try to do the format that fits the facility and
maximizes our market opportunity. There’s obviously a ton

SNAPSHOTS

Randy Michaels

of money in AC. As a result, Adult Contemporary plays a
huge role in our company, because it's one of the strongest
big-money formats.

R&R: Market size. however, doesn't seem 1o be terribly
important to you.

RM: No. It’s all about return on capital. When 1 spend a
dollar, I want to know what kind of return 'l get on it. We
also don’t just go into any small market. The only time
we re interested in small markets is when they 're in the areas
of influence of our larger markets. We’ve concentrated on
Ohio, lowa, Kentucky, and the entire state of Idaho — those
markets make a lot of sense to us.
You'll know something else is
going on if you see us move into a
small market isolated from the rest
of our markets.

R&R: Jacor's lone Pop/Alter-
native is KZZP/Phoenix. How do
you view this format?

RM: AC is clearly fragmenting.
and there are many genres and
styles available for the 25-54
female demographic. I don’t know
if Pop/Alternative is a format
everywhere, but there’s certainly
enough great music right now to
sustain that kind of format. Styles
will clearly change, and the key will
be not to get locked in a box. You
have to be in a position to ride
whatever the musical style is at the
time.

R&R: Your razor-sharp wit and

capaciy to hurl one-liners is a matter of record.
Conversely, vou also possess extraordinary business
acumen. When did you lay that particular groundwork?
RM: I've always understood that I could be colorful as
long as I take my business very seriously, work at it harder
than other people, and learn more about it than other people.
When | joined Jacor as VP/Programming, I could not read
a P&L. But as stations with great operations got squeezed, |
started hearing that the problems were balance sheet-
related, and I knew it was time to learn how to read one.
Having started on the technical side and ultimately moving
to the CEO’s office. I might be the only person running a

ELAINE LOCATELLI
Columbia VP/AC Promation

Another big year for
Columbia, as Shawn Colvin won
two Grammies and James
Taylor scored Album of the
Year. Citing how consolidation
has changed the way she now
does promotion and marketing,
Locatelli notes, “PDs are wearing more than one
hat, making it more difficult to have them listen
to music or get an answer on records.

Marketing has become a larger part of our
business, and our jobs don’t stop just at getting
airplay. We're following through to develop
artists’ careers.”

Opining that it’s harder to get core artists
played at AC, she comments, “AC hesitates then
passes over their core adult performers who
have previously been their Top Five artists.”

Even 10 years from now, I strongly
believe Adult Contemporary formats

will do very well.

radio group who can read the transmitter schematic and the
balance sheet.

For me, it’s not about the money, but that’s how everyone
keeps score. If you can’t produce the money. you don’t get
to play. So learning how to do things like reading balance
sheets became a very high priority.

R&R: Was it easy to learn?

RM: Sam Zell's the best teacher I've ever had. He’s
brilliant and can reduce almost anything to ultimate
simplicity. Sam taught me that if the downside’s small and
the upside’s big, you do the deal. If the downside’s big and
the upside’s big, you have to think about it. If the
downside’s big and the upside’s small, get out of the room.
I’ve learned hundreds of things like that from him.

Even as a baby PD and department head, I was always
good with budgets and good with money. I've personally

been frugal and, from my first radio job on, have put away
money, It's not difficult for me to understand that it’s a real
simple business. We have to put a program on the air that
enough people want to listen to: advertisers pay us money
for the commercials: and we have to be able to get more for
the advertising than it cost us to put on the program,

That’s radio. You couldn’t be in a much simpler business.

R&R: When put that way. it doesn't sound complex. But
given all the changes going on, is it really still that simple?

RM: Yes, I really think it is. We've been handed a huge
amount of fundamental change. I constantly tell our people
that if this were not a highly regulated business, we’d all get
our butts kicked. But we have all the licenses, and that gives
us a little more time to figure it out. History shows it’s not
the railroad guys who get in the airline business, because
they’re experts at building track.

R&R: All things considered, how does all this make you
feel?

RM: I haveto tell you that it’s frustrating that the business
has changed so much. I’ve developed all this expertise in a
business that is now profoundly wrong. The difference
between our company and most of the others is that we tell

Styles will clearly change, and the key
will be not to get locked in a box.
You have to be in a position to ride
whatever the musical style is
at the time.

ourselves all the time that a lot of what we know is wrong.
Don’t build tracks when they’re making planes.

R&R: You've always preached being in an offensive
mode. Does this philosophy have AC applications?

RM: Absolutely. You can’t play defense. If you are, it
means your position is slowly being eroded. The only way
to stay even is to keep grabbing more. For one reason or
another, we have attrition. The only way to grow is to attract
new audience faster than the attrition rate.

You play offense with AC — specifically Soft AC — very
differently. You can’t do pregnant bikini contests on AC. It
often requires a lot of outside noise, television, direct mail,
and telemarketing. But 1 consider all that offensive. You
have to get attention in a way that’s appropriate for your
audience. A real issue for AC is getting noticed in an
appropriate way. Some people think women don’t have a
sense of humor. They do — it’s just different.

We’re about to launch our second multistation contest. It's
amusing to hear the industry how! about how this is terrible.
Nobody thinks it’s terrible when any other retailer with
multiple outlets does the same promotion across multiple
outlets in a region or across the country. But because it's
relatively new, we're taking competitive shots that Jacor
would do the same promotion on 12 of its stations. I’m saving
the articles, and as other companies follow suit, I will mail
remarks back to people who were critical of the idea.

I think doing format-wide, or group-wide contesting will
become fairly standard for people who own hundreds of
outlets.

R&R: And speaking of noise, what does Jacor's slogan,
“The Noise You Can't Ignore,” really mean?

RM: It means a couple of things. It means our stations try
to stand out and be different. It also means we’re a noisy
company. We’re not an insurance company, we don’t sell
shoes, and we’re not a supermarket. We're about attracting
attention.
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A Modem Love

Consultant Tom Barnes on the power of Pop/Alternative

It’s a sure-fire guarantee that when something fresh and
exciting bursts onto the scene, there’ll be a long line of
people ready to take credit for it. We steadfastly maintain
that no one person was responsible for Pop/Alternative’s
birth, but we will. in this special, enthusiastically introduce
you to some of those who've shared in — and been
responsible for — the format’s growth and development.

With the popularity of Alternative, one had the sense that
it was only a matter of time before there would be some type
of Pop/Alternative evolution.

Many industry insiders acknowledge that at least strands
of Pop/Alternative’s roots can be traced to the early 1990s
and Chicago’s “QI101” (WKQX).
Sinton, Barnes & Associates’ Tom
Barnes recalls Q101°s history. “Even
though it started out as a ‘Modemn
Rock’ station, it came from an AC
position. WKQX was an AC station
under the Q10! name and evolved
from AC into a fully ‘Modern Rock’
position.”

Similarly, when Atlanta-based Barnes
signed on Alternative WNNX (Alterna-
tive 99X)/Atlanta, the station transi-
tioned from (CHR) “Power 99” to a
CHR/Alternative hybrid into a pure
Alternative position. “When we talk
about nuclear proliferation, we talk
about how it’s inevitable that nuclear
technology moves from superpowers
out to the third world. We're seeing that
happen now. You can make an analogy
that music moves from subcultures into
mass cultures in a process we're all familiar with called
crossover.”

There was a groundswell of enthusiasm for this new music
product, setting the stage for a predictable debate over what
it should be dubbed. People swear that something isn’t a
legitimate format until it gets a name. Once it’s named,
Barnes contends, “People will say it’s a musical trend.
Ultimately, people recognize it to be the establishment that
it was initially created to overcome.”

SNAPSHOTS

MARY CONROY
Atlantic VP/AC Promotion

“Maggie May” meant so
much to R&R’s Hot AC Label
Executive of the Year (Atlantic
was also Hot AC Label of the
Year) that she named one of her &
cats after Rod Stewart’s 1971
hit. Released last October,
Edwin McCain’s “I'll Be” has heen the most
rewarding project Conroy’s worked the past 12
manths.

“When radio goes into its holiday mode,
Christmas music eats into rotations and new
records can sometimes die a quick death. But
‘il Be’ not only survived, it came out stronger
than ever in 1998. On first listen, it’s one of
those records that hits you in the gut. You want
to have fabulous things happen for Edwin,
because he’s such a great guy.”

Tom Barnes

-

With “Modern Rock™ having gained considerable
acceptance, Barnes’ company labeled this new phenome-
non “Modern AC,” while R&R prefers Pop/Alternative.

“We were trying to communicate to the industry at large in
1993 that there was new music penetrating the AC format.
AC needed to wake up like Rock and Country did to the
reality that there was new music that they had to deal with.
Old artists ceased to be as relevant as they were 10 years
prior. It’s all about product life cycle.”

Responsible for bringing the format to large markets like
Denver (KALC/Alice), as well as smaller locales such as
Santa Barbara, CA (KMGQ, which is now NAC/Smooth
Jazz), Barnes remarks, “We started
playing Counting Crows records in
1993 or 1994 and watched the
audience respond strongly to the
position. We created a multimedia
presentation that we took to the
NAB in Los Angeles, but people
were far more fascinated with the
presentation than the format itself.

“Quite honestly, that’s some-
thing we see all the time when new
formats are launched. Interestingly
enough, Active Rock was a format
we pioneered, and it was the same
model that led us to Active Rock
that led us into Modern AC. It’s the
idea that music diffuses. As
audiences age, they take their
favorite music with them. This
music does, indeed, diffuse and
follow people into adulthood.”

Opining that “Modern AC” will ultimately become
mainstream AC when it continues branching out, Barnes
comments, “*Modern ACs’ are beginning to make some
changes and are adapting to music that isn’t stereotypical of
the format’s rigid nature.”

These cyclical events take place in many formats.
Recalling what happened with “Young Country,” Barnes
notes, “After the flood of new music, everybody sort of ran
back to the center, and you’ll see the same thing happen in
AC. It’s the nature of radio to want to stay stagnant and want
things to be reliable and consistent. But it’s the audience that
continues to age, and new people come into the fixed

Musie moves from subeultures into
mass cultures in a process we re all

familiar with called crossover.

demographics that we look at. They have new tastes, and we
have (o respond to the new tasltes of the new individuals who
make up the old demographic targets.”

While most people would agree that Pop/Alternative is at the
very end of a novelty phase, Bamnes explains, “Every product,
brand, and brand extension has five phases in its life cycle:
introduction, growth, maturity, saturation, and decline.”

Especially in this business, when something’s in its
“introductory phase,” people respond to newness. “We all
consider ourselves to be media-savvy and will sample a free
product. When there’s a new radio station, people try it.”

After introduction, stations, hopefully, enjoy a good
growth phase and enter maturation. “This is where we
separate the wheat from the chaff, because now’s the time to
see who has the moming shows, brand identity, and who has
really established the market position.”
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In handicapping the Pop/Alternative programming field,
Barnes wastes no time in singing KFMB-FM/San Diego
VP/GM Tracy Johnson’s praises. “I've always been a big
admirer of what he's done [at Star 100.7]. He recognizes
something that very few people do: What you call a format
is immaterial. In fact, there’s a movement that we’ve
preached — amidst cries of heresy — for years: There are no
formats. Instead, you service a target demo in a way that’s
compelling in your market.

“[KMXB/Las Vegas PD] Duncan Payton is also doing a
very good job, and the format’s being executed well in
Austin, which is a perfect market for it.”

Bamnes, however, doesn’t see any glaring holes where the
format should be. “One thing we said early on when we were
predicting the format’s growth was that it would penetrate
precisely twice as fast as ‘Modern Rock.’

“The reason for that is the target demo’s compelling
nature: 25-34 females are the sweetest demo. Anybody
who makes a mark there will really be looked at and
emulated.”

Salt Lake City proved to be a place where Barnes actually
vetoed the format and opted for another unique angle. “This
is one of the top five most competitive markets in the
country. {Client Trumper Communications] thought we’d

We did research and found that
PopyAlternative is huge all over
the country. It s probably the

most popular sound of music on a

global basis in the United States.

do ‘Modern AC’ because of the success we have with
[Trumper’s KPEK/Albuquerque]. We’ve never been fans of
blowing up stations and wanted to figure out the right move
in Salt Lake City.

“We did research and found that Pop/Alternative is huge
all over the country. It’s probably the most popular sound of
music on a global basis in the United States. You hear it in
grocery stores, malls, and restaurants. Interestingly enough,
that wasn’t the solution in Salt Lake City.”

Something much more conservative and gold-driven was
in demand there. “There have been many other attempts to
do ‘Rock AC,” and it’s by no means a new concept, but
we’ve tried to create an Adult Alternative/AC hybrid. It's a
textured, soft mood service for an across-gender, 35-44
target. They’re the young end of the baby boomers who are
moving into this next phase of life.”

This is yet another hybrid, and Barnes is aware that some
people say hybrids don’t work. “They’re wrong — hybrids
always work. People are suspicious because they don’t have
a name for them, but hybrids fail when they’re misconceived.
Newness has a greater appeal with younger demos, whereas
upper-end demos are more suspicious of novelty.

“Growth has been slow, but steady and clear. It’s not
something that will work everywhere. We did an auditorium
test and got 150 powers back out of 600 titles; I don’t see
that in a lot of other formats.”
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