NEWSSTAND PRICE $6.50

The Wait Is Over

“he new Hootie & Tha Bicwfish single, “I Will Wait”
: — from the group’s
forthcoming Atlantic

AUGUST 21, 1998
Windy City Winners!

There was little
surprize earlier
this year wvhen

album, Musical Chairs — WGCI-FIM/

garns No. 1 Most Added Chicaco was
at four R&R formats. voted R&R’s
On board for the first week: Urbar Radio

| 104 adds at CHR/Pop,
70 at Hot AC, 21 at Rock,
and 24 at Adult Alternative.

Staticn @ the Year ... it's been a ratings winner for what
seems like decades. Walt Love talks to PD Elroy Smith
about th station’s lesjacy. Page 48.
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FIVE TIME GRAMMY AWARD WINNER

THE GLOBE SESSIONS featuring the single “My Favorite Mistake”

www.amrecords.com Produced by Sheryl Crow Management: W Management INC. £1998 A&M Records, Inc., a PolyGram company. All rghts reserved.
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AN ENDURING SAGA

Ed Christian, President/CEQ
of Saga Communications,
counts radio, Iceland,
. French Bordeaux wine,
" and Law And Order

¢ among his many
passions. Read all about
it in this week’s Publisher’s
Profile with Erica Farber.

Page 112

NEW BUSINESS BOOM

Radio’s renewed prominence is drawing
fresh advertisers to the medium like bees
to honey. Interep’s Stewart Yaguda
outlines the five categories, one of which
had a quadruple-digit increase over last
year.

Page 16

= B/D&A officially merges
into McVay Media

Bob Kaake becomes PD
of WNUA/Chicago

Rob Roberts, Gregg Steele take
S. Florida Regional PD posts

* Haz Montana appointed PD
of KSSE/Los Angeles

Lisa Michelson now Elektra
VP/Adult Alt. Promo

Tom Evered named Sr. VP
for Blue Note Records

* Rick Weinkauf VP/GM of
KLOU & KSD/St. Louis

= Joey Scoleri, Rob Dillman now
Hollywood Nat'l Dirs./Promo

» Tom Sly upped to VP/Market

Ea \:w.w g

Manager for Jacor/SLC

Tom Land appointed PD
for KClY/Kansas City

Pages 3, 12

THIS #] WEEK.

CHR/POP
« AEROSMITH | Don’t Want To Miss A Thing (Columbia)

CHR/RHYTHMIC
= AALIYAH Are You That Somebody? (Atlantic)

URBAN
« GERALD LEVERT Thinkin' Beut It (FastWest/EEG)

URBARK AC
= GERALD LEVERT Thinkin’ Bout It (EastWestEEG)

COUNTRY
« JO DEE MESSINA 'm Alright (Curb)

NAC/SMOOTH JAZZ
» STEVE COLE When | Think Of You (Bluemoon/Atlantic)

HOT AC
= GO0 GOO DOLLS Iris (Warner Sunset/Reprise)
AC |
« CELINE DION To Love You More (550 Music) |
ACTIVE ROCK
= CREED What's This Life For (Wind-up) |
ROCK ;
« DAYS OF THE NEW The Down Town (Outpost/Geffen)

ALTERRATIVE
« BARENAKED LADIES One Week (Reprise) |

ADULT ALTERNATIVE
« DAVE MATTHEWS BAND Stay (Wasting Time) (RCA) i

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

CBS-Entercom, Chancellor
Do Deals Worth $200+ Mil.

W Jacor gets new competition in Tampa, Cleveland

By JEFFREY YORKE & MATT SPANGLER
R&R WASHINGTON BUREAU

Jacor Communications got
new head-to-head competitors in
Tampa and Cleveland last week:
CBS Corp. bought two Tampa
stations from Entercom —
which blazed a trail into Baston
by acquiring five CBS stations
— in deals worth a combined
$215 million, and Chancellor
Media charged
into Cleveland by
acquiring six sta-
tions in three sep-
arate deals totaling
$275 million. Jacor’s response?
“Bring 'em on!” spokeswoman
Pam Taylor told R&R.

In a deal designed to satisfy
the Department of Justice-man-
dated spin-off of four Boston
properties — required for clo-
sure of CBS’ merger with Amer-
ican Radio Systems — CBS is
selling WEEI-AM, WRKO-AM,
WAAF-FM & WEGQ-FM/Bos-
ton plus WWTM-AM/Boston
(an ARS station that CBS was
not required to divest) to Enter-
com for $140 million. In ex-
change, CBS is paying Entercom
$75 million for WLLD-FM &

e e

By PaTRICE WITTRIG
R&R WASHINGTON BUREAU

Beginning this fall, any em-
ployee of the broadcast industry
in Massachusetts will be able to
travel across town to a compet-
ing station without being bound
by a non-compete agreement.
Last week, Gov. Paul Cellucci
signed Senate Bill 76, a law that
will void broadcasting non-
compete agreements in the state
effective Nov. 5.

The American Federation of
Television and Radio Artists
(AFTRA) has been backing the
bill for two years on the grounds
that non-compete agreements
were blocking broadcasters from
finding other jobs in markets
where they’re best known and,

WYUU-FM/Tampa-St. Peters-
burg.

The transaction catapults Bala
Cynwyd, PA-based Entercom
into the ranks of the top 10 mon-

AUGUST 21,

Non-Competes Terminated In
Mass. With Help From AFTRA

I Some area broadcasters may contest the bill

1998

thus, best paid. In Massachusetts,
non-compete contracts for doc-
tors and lawyers are already ille-
gal.

“Non-compete cliuses restrict
broadcasters’ freedom of move-
ment and depress murket salaries
without furthering any legitimate
business purpose,” said Greg
Hessinger, AFTRA’s Asst. Na-
tional Exec. Direcior of News/
Broadcast.

“I thought [the bill} was a joke
when I first saw it.” Ron Way-
land, Exec. Director of the New
England Broadcasters Assn., told
R&R. “To take resirictive cove-
nants, narrowly selecting the
broadcasting indusiry, and pass

NON-COMPETE/See Page 26

eymaking radio groups. Accord-
ing to data from BIA Research,
the Boston buy gives the com-
pany an estimated $176.9 million
in 1997 revenues. That sends it to
No. 7 on the list of revenue-
generating radio
groups, surpass-
ing Sinclair
Broadcast Group,
Susquehanna Ra-
dio, Heftel Broadcasting, and
Emmis Communications.

The arrangement also gives
Entercom entry into Boston, its
eighth and largest market, and a
total of 41 stations. CBS, on the
other hand, bolsters its Tampa
profile, where it already operates

By StEVE WONSIEWICZ
R&R MUSIC EDITOR

Newly crowned BMG
Entertainment President/
CEO Strauss Zelnick is
about to rack up some §
serious frequent flyer
miles.

Following his ascen-
dancy to the top spot in
Bertelsmann’s music
empire, Zelnick will be

Zelnick

Talk/Country combo WQYK-
AM & FM. There it will compete
with Jacor, which dominates the
market with five of the top six
stations, according to the Winter
’98 Arbitron book.

“Tampa has historically been a

spending a healthy

amount of time digging deeper
into the company’s global oper-
ations. And, if past experience is
any indicator, chances are
Zelnick — with the aid of top
global chief and BMG Entertain-

ment International President/

DEALS/See Page 26 CEO Rudi Gassner — will have

Fields Returns To
Motown As EVP/GM

Motown Record’s has tapped
Oscar Fields as its new Exec.
VP/GM. Based in New York,
he reports to President George
Jackson.

Jackson said, “I have known
Oscar for a number of years, and
I am thrilled to have him aboard
as an integral part of the Motown
team.”

Fields noted, “I made the de-
cision to do this because Mo-
town is Motown, but also be-
cause of George and Clarence
[Avant, Motown’s Chairman) —
whom TI’'ve known and respect-
ed — and because of the great
music George and our A&R peo-
ple have put together.”

Fields earlier spent five years
at the label. Commenting on his
plans for his second tenure,
Fields said, “I think what is

FIELDS/See Page 26

A Match Made In Heaven?

I On-air teams, producers, and PDs discuss
what makes them sink or swim

oes art imitate life, or is it the other way around? In life,
there have to be two people to procreate to make the spe-
cies live long and prosper. Does the same apply to radio? Miss
Radio Reality decided to explore the old saying “Two is bet-
ter than one” and talk to on-air teams, producers, and PDs to
get some straight facts on what makes or breaks a terrific team.
One element of great duos is the “opposites attract” factor.
Look at Howard Stern and Robin Quivers, Adam Carolla and
Dr. Drew — even as far back as Bob and Ray. One member
of the team plays Jekyll to the other’s Hyde. “Personality traits
have to be easy for the listener to put their finger on, similar
to cartoon characters,” KABC/Los Angeles PD Drew Hayes
told Miss Radio Reality.
Is it the chemistry of love or hate that makes on-air duos
ignite? For WLS-AM/Chicago’s morning team, Don Wade &
Roma, it’s love — literally. The two have been holding down

See Page 15

Zelnick Charts BMG S 00urse

m Creating more global stars and growing
internally rank hlgh on list for Bertelsmann

g a plan in hand sooner
& rather than later.

Since joining BMG in
January 1995 as BMG
Entertainment North
4 America President/CEO,
& Zelnick has been a part
of the company’s un-
precedented success.
During fiscal *97, the
North American division
racked up record reve-
nues of $1.7 billion
while doubling profits; U.S. mar-
ket share climbed to an all-time
high of 14.6%. In fiscal "98, the
company is on track to beat those
numbers.

In a wide-ranging interview,

See Page 30

Kitchin Promoted
To Premiere Net’s
President/C00 Post

Kraig Kitchin has been pro-
moted to President/COO of Pre-
miere Radio
Networks. He
succeeds Steve
Lehman, who
is leaving the
company to
preside over
National Me-
dia Corp., a
marketing
company in
which Lehman
has taken a
significant equity stake.

Kitchin joined Premiere in
1987 as one of its founding
members. He first ran the sales
department as a VP and was sub-
sequently promoted to Sr. VP and

Kitchin

KITCHIN/See Page 26

Summer Phase 1 Arbitrends: www.rronline.com
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ready to see the future?

the debut single and video from

W{é‘gé'&;m:g i‘afﬁ Taﬁé & ?gtg;rﬁfmé)v
From the album /58S THE SkY

Z-95.7 KHKS

Video On:

i, 'I;HE %
T ATl

YO. CONTlOl.

i

#10 - RHYTHM TOP 40 MONITOR
#16 - CROSSOVER MONITOR
DVER 1,500 HQT 100 SPINS WILLSCQLSM"H

ENTERPRISESING

‘ I “WORK" is a trademark of Sony Music Entertainment inc./©1998 Sony Music Entertainment inc. http/www.workgroupnet.com woRK

s MmEmie
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MUSIC TELEVISION® \ <
BUZZ s .
WORTHY A

MAJOR MARKET AIRPLAY

KYSR WSTR WXKS
KDWB WKQI KBKS
WXXM WEZB KFMB
KKRZ WDCG KzzP
WPST WFBC WSTW
WKRQ WWMX WLNK
WKRZ KJYO KQKQ
KSMB WFBC KHMX
WLCE WKSI WPTE

#3 AAA MONITOR

#20 MODERN ROCK MONITOR

#20 MODERN ADULT MONITCR

#27 ADULT TOP 40 MONITOR

#43 TOP 40 MAINSTREAM MONITOR
€D R&R MAINSTREAM

save f.nnighrye

Chelry

the first single,
frorﬁnk’ghe’ c;lebut album,

produced by
adam kviman and eagle-eye cherry

VI D E 0 0 N MANAGEMEN: ooy manzi



www.americanradiohistory.com

MUSIC FROM THE MOTION PICTURE SMALL SOLDIERS

New This Week:

WHHH KMEL KHTS WWKX KLUC KKXX KKSS
KDGS KZFM KPSI WXIS wocCca WSO0J WTMG
WOWI WHTA WTMP KMJM KVSP KMJJ WPAL
KBCE KPRS KIPR KRRQ KKDA WEMX WQHH
WKGN and many more!!!
Already On:
KPWR KYLD KTFM KKFR WXYV Z90 KBMB
WBTT WPOW WLLD LGRS KBTE WROX KCAQ
o, KYLZ KKBT WUSL WGCI WCHB WIZF WCKX
8}, WGZB and many more!!!
L

AR o | _ , COLUMBIA
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Roberts

Rob Roberts and Gregg Stecle
have been tapped as Regional PDs
for Clear Channel Communica-
tions. They’ll work with the com-
pany’s South Florida cluster, which
consists of 22 stations, as an
house™ consulting team.

“Rob and Gregg are experienced,
high-caliber programmers who un-
derstand radio consolidation and
how to program in this environ-
ment.” said VP/South Florida Dav-
id Ross. “Their unique qualifica-
tions will provide guidance. inspi-
ration, and coordination for our
high-performing. music-based ra-
dio formats throughout South Flor-
da. We have all worked well to-
gether, and their new positions will
help further our important mission:
realing programming synergy
across our markets horizontally and
vertically up the Florida coast.”

Roberts, who will oversee all

T8
-

CLEAR CHANNEL/See Page 26
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& Alternative for McVay.

(see story, below).

e

nas,

B/D&A Exec. VP/Broadcast Oper-
ations Jan Jeffries has resigned to
join Stratford Research in Atlanta
as VP/Director of Contemporary
Programming. His first official day is
September 1.

McVay Media, B/D&A To Merge Sept. 1
M Gillispie assumes VP/Rock & Alternative post

little over two years after purchasing the consultancy Burkhart/
Douglas & Associates, consulting firm McVay Media has an-
nounced the two firms will merge their operations on September |.
At that time, B/D&A President Greg Gillispie will become VP/Rock

B/D&A Exec. VP/Broadcust Operations Jan Jeffries will leave to
join Stratford Media as VP/Director ol Contemporary Programming

“We have already been referring B/D&A to our client stations who |

are looking for someone to consult in the Rock and Alternative are-
” said President Mike McVay. “This merger now enables us to

Jeﬁ}ies To :ldin siraﬁord Research
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e

McVAY/See Page 13

“l enjoyed my tenure at B/D&A and
lcok forward to the future challeng-
es presented to me at Stratford Re-
search,” remarked Jeffries. “Stratiord
has an incredible arsenal, and | can’t

JEFFRIES/See Page 12

Kaake Walks To WNUA/Chicago’s PD Post

Chancellor’s NAC/ F'
SJ WNUA/Chicago has
named former Viacom VP/
Programming Bob Kaake
PD. He replaces VP/Pro- (f
ramming Paul Goldstein,
who recently segued (o the
PD chair at co-owned §%
KKSF/San Francisco (R&R |
6/19).

“We’re looking forward
1o Bob joining WNUA and
maintaining the success
that the station has become accus-

Kake

tomed t0.” WNUA VP/GM
Ralph Sherman Jr. told
R&R. “He adds another
i dimension to the great pro-
gramming minds that have
always  been part of
WNUA and Chancellor
Media!

Kaake commented to
I R&R, “I’'m thrilled 0 be
§ part of the WNUA team

with Ralph Sherman and

his fine stalt. [ ook forward
to working with them and continu-
KAAKE/See Page 26
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Disaster Comebacks

E very so often, a disaster will knock a radio station off the air.
Some stations — once they'’re back on the air — try to get

few laughs out of the situation.

For example, when New York was hit with a power outage in
July 1977, Eric Clapton’s “Layla” was airing on WPLJ. When the
power returned, the song was allowed to finish, with Pat St. John
declaring, “That was the 18-hour-long version of ‘Layla”

In August of 88, a fire in the Empire State Building tossed 11
radio stations off the air. When WHTZ (Z100) resumed broadcast-
ing, it did so with its vintage “Flamethrower” jingles.

Sticking With Radio For 25 Years

i
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HOW TO REACH us RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

mereinfo@rronline.com
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R&R ONLINE SERVICES:
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310-788-1625
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310-203-8727
310-203-9763
310-563-4056

310-553-4330 310-203-8450

jill@rrontine. com

hmowry@rronline.com

Michelson Named
Elektra VP/Adult
Alternative Promo

Elektra Entertainment Group
has elevated Llsd Michelson 0 VP/
Adult Alternative
Promotion.
Buased in New
York, she reports
to Sr. VP/Pro-
motion Greg
Thompson.

“It T were an
artust, I’d want
Lisa promoting
' my records,”

Thompson said.

“Lisa’s passion
and commitment (o our roster have
been phenomenal. Her intricate
knowledge of radio — specifically
the marriage of records 1o radio
is unsurpassed in this industry. The
entire Elektra tamily joins me in
congratulating Lisa on this well-
deserved promotion.”

Michelson

MICHELSON/See Page 26 |

R By Sy T hgma

PAGE THREE

AUGUST 21, 1998

Radio Business

Business Briefs

Transactions

Management

Sales

Marketing & Promotion
Show Prep

*Zine Scene

National Video Charts

News/Talk
Pop/Alternative
CHR

CHR Callout America
CHR/Pop Chart
CHR/Rhythmic Chart
Hip-Hop Chart
Urban

Urban Chart

Urban Action

Urban AC Chart
Country

Country Chart
Country Action
Adult Contemporary

e

.

-

16
17
18
18
19

FORMATS & CHARTS

PPN S

ks The Back Pages 1 10\‘,
k >

Street Talk 20
Sound Decisions 30
Nashville 63
Publisher’s Profile 112
T e S |
| Talk Page 29
Opportunities 106
Marketplace 108

-

AC Chart 74
Hot AC Chart 76
NAC/Smooth Jazz 78
NAC/Smooth Jazz Tracks Chart 79

NAC/Smooth Jazz Albums Chart 80

Rock 84
Active Rock Chart 86
Rock Chart 88
Alternative 90
Alternative Chart 92
Alternative Action 94
Alternative Specialty Show 101
Adult Alternative 102
Adult Alternative Tracks 102
Adult Alternative Albums 104

—

Montana Moves To L.A. As PD At KSSE

Haz Montana. most re-
cently PD of Spanish
Brouadcusting System Span-
ish AC WRMA-FM/Mi-
ami, has accepted the PD
post at EXCL Communica-
tions” Spanish Contempo-
rary KSSE-FM (Super Es- |
trella)/Riverside-Los An-
geles. Montana has also
served as PD of KIMN/
Denver, and before that
worked for Critical Mass
Media.

KSSE GM David Haymore said,
“I am very happy (o welcome Huaz

1 10 our Los Angeles lamily.
His vast experience and
expertise will contribute
greatly to our ability to
{ reach the aggressive goals
that we have set lor our-
| selves.” Unlike most pro-
J gram directors, Montana
will oversee both the pro-
gramming and promotions/
marketing departments.
Format Diregtor Nestor

Montana

Rocha and Fromotions/
Marketing Director Heidi Othmore
will report to Montana.

MONTANA/5ee Page 13

Happy Blrthday, Mr. Mandela!

In a gigantic leap from his American stomping grounds, Columtia record-
ing artist Kenny Lattimore (r) took part in two momentous, solg-out con-
certs celebrating South Atrican President Nelson Mandela's 80th birth-
day. Pictured here at Mandela’s home, the revered politician acted as host
and gave Lattimore and others a guided tour.

T .
newsroom @rronline.com

B
‘
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Fcc Asks Public For Market Share Info

[ Ness, Tristani question commission’s market definition

By MATT SPANGLER
R&R WASHINGTON BUREAU

The FCC has adopted a new tool in asserting its authority to
conduct competition analyses of radio deals: soliciting comment
on market share directly from the public. At the same time, Com-
missioners Susan Ness and Gloria Tristani are suggesting that the
commission’s own rules may promote undue concentrations in

certain radio markets.

“We request that anyone interest-
ed in filing a response to this notice
specifically address the issue of con-
centration and its effect on competi-
tion and diversity in the markets at
issue,” read the FCC’s statement at-
tached to the Aug. 12 public notice
announcing its review of four radio
transactions.

Deals In Focus

The deals the FCC is looking at
are: Citadel] Communications’ $5
million acquisition of KAAY-AM/

Little Rock from Beasley Broadcast
Group (giving Citadel 11 stations and
more than 40% of the market share
in that 32-station market, according
to BIA); Jacor Communications’ $1.8
million purchase of two AMs and an
FM from Charles Reynolds (Jacor
adds to its five-station cluster in Cin-
cinnati, giving the company more
than 50% of that market); Root Com-
munications’ acquisition of half
of the 14 stations in the Blacksburg-
Christiansburg-Radford-Pulaski, VA

market from Bocephus Broadcasting
for $8.5 million and 44% of market
share; and — in perhaps the most bla-
tant example of market concentration
— Cohan Radio Group’s purchase of
all three stations in Sebring, FL from
Jacor for $630.000.

Although the FCC has looked at
market share in the past, the issuance
of a public notice giving the public
— including competitors, consumer
groups, and the Department of Jus-
tice — 30 days to provide concentra-
tion information is new. Mass Media
Bureau Chief Roy Stewart told R&R
that the bureau will now consider
putting out these notices whenever it
comes to its attention that, as a result
of a deal, one licensee may control

FCC/See Page 10
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By PATRICE WITTRIG
R&R WASHINGTON BUREAU
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When Cumulus Media was born 15 months ago, it arrived in
the broadcast world screaming. In little more than a year’s time,
Cumulus has amassed 176 stations, becoming the fourth-largest
broadcaster in terms of station count. When the company an-
nounced it would become a publicly traded company, expecta-
tions were high, and Cumulus stepped up to bat.

For its first quarter as a public en-
tity, Cumulus reported net revenues
of $21.9 million, compared to
$82,000 for relatively the same peri-
od last year. (Cumulus quarters can-
not be compared from year to year
since the company opened its doors
May 22. The same period last year is
May 22 to June 30, 1997). Broadcast
cash flow this year was $5.5 million,
compared to $214,000 in 1997. On a
same-station basis (59 stations), net
revenues grew 21% to $12.2 million,
compared to the previous owner’s net
revenue of $10 million. Broadcast
cash flow rose 37% to $3.2 million,
vs. $2.3 million in 1997. Analysts pre-
dicted Cumulus would lose approxi-
mately 32 cents per share, however
Cumulus reported only an 18 cent
loss for the quarter.

On the eve of Cumulus’ results last

Wednesday (8/12), the group’s stock
jumped 17.24% ($2.50) and went as
high as $17.875 before closing at $17
on volume of 292,300 shares, Leh-
man Brothers analyst Timothy Wal-
lace reiterated the “buy” recommen-
dation for the 176-station group last
week, setting the target stock price
at $21 per share. As of August 18,
Cumulus’ stock was valued at
$14.125 per share.

In a conference call following the
release of its financial results, Cumu-
lus Chairman Richard Weening said,
“We have become the No. 1 market
broadcaster in terms of market reve-
nue share in 21 of the 34 markets we
serve.” Weening further described the
second quarter as one of “intense sta-
tion acquisition and integration.”
While completing an initial public of-
fering that gamered Cumulus $400

S

Cumulus 02 Earnmgs “On Schedule”

R

million net through the sale of pre-
ferred stocks and bonds and negotiat-
ing a new senior bank deal, it also
closed deals on 40 stations in markets
such as Abilene, TX; Beaumont-Port
Arthur, TX; Amarillo, TX; and Flo-
rence, SC. Meanwhile, the company
also commenced LMAs in Albany,
GA; Augusta, GA; and Dubuque, IA.

“In virtually all the markets, our
national growth is outpacing the
market’s national growth,” said Cu-
mulus Exec. Vice Chairman Lew
Dickey. In Odessa, TX; Amarillo,
TX; and Savannah, GA, Capstar and
Cumulus are revenue leaders. In To-
ledo, Cumulus is running neck-and-
neck with Jacor, and in Tallahassee,
FL, Clear Channel is Cumulus’ big-
gest competitor.

As for the third quarter of 1998,
Weening expects 60 additional sta-
tions will be integrated into Cumu-
lus’ portfolio during the third quar-
ter, more than double what Cumulus
absorbed in the second quarter. Ween-
ing also said that most of Cumulus’
clusters are complete, but the ones
that aren’t will be shortly.

RADIO BUSINESS |
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TV/Cable Spending On Radio Could Top $100 w4

Telewswn and cable networks may spend more than $100 m||||unl‘k
national radio from September through November in advertising',
their fall lineup, according to a recently released Interep Research
report. TV and cable spent 5% of their 1997 total of $ 159 mitlion during
those months last year. Of the $971 million TV and cable spent on all
mediain 97, 17% wentto radio. Fox and NBC topped the list of biggest
spenders, with $24.6 million and $17.7 million, respectively, while
CBS, at $5.1 million, spent less than any of the broadcast TV networks.

Jacor, Capstar Chiefs Invest In Infomercial Group
op executives from Jacor Communications, Capstar Broadcast-
ing, and Broadcast.com have joined together to invest at least $30

million in National Media Corp., the world's largest publicly held

infomercial company. Jacor Chairman Sam Zell, Capstar Chief Exec.

Steve Hicks, and Broadcast.com Chairman Mark Cuban and Vice

Chairman Todd Wagner have joined Steve Lehman, President/CEQ of

Jacor Communications-owned Premiere Radio Networks, and will act

collectively as NM Acquisitions. R&R first reported July 16 that

Lehman would sink at least $30 million into the infomercial group.

“There are tremendous possibilities in the growth of electronic

commerce,” Lehman said, “and with NM Acquisitions’ powerful

strategic partners, we are hoping to develop the definitive electronic
commerce platform for the future — driven by TV, radio, and the

Internet.”

FCC Mounts Miami Pirate Sting

he FCC shut down 15 unlicensed radio operations in Miami last

month. The silenced stations were broadcasting at 89.1, 91.7,
95.3, 97.7, and 104.1 MHz in Miami; 107.1 MHz in Miami Beach; 88.7
MHz in North Miami; 90.9 MHz in Davie; 90.3 and 90.9 MHz in
Homestead; 92.7 and 101.1 MHz in Coconut Grove; and 104.7 MHz in
Hialeah. The Miami-area pirates, profiled in R&R in February, ranged
from Haitian to reggae to rap formats, and were very visible on the
city’s club scene. Compliance and Information Bureau (CiB) Chief
Richard Lee told R&R that, with this action, there are about 90 illegal
stations left in the country, but the commission has made known that
it intends to shutter all unlicensed broadcast operations. FCC
Chairman Bill Kennard called the sting “CiB's most successful large-
scale enforcement action against unlicensed operators to date.”

Continued on Page 10

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since
One Year Ago  One Week Ago  8/14/98  One Year Ago One Week Ago
Radio Index 147.35 230.63 21545 +46.28% -6.58%
Dow Industrials 7694.66 8598.02 8425.00 +11.39% -1.92%
S&P 500 900.81 108945 1062.75 +19.83% -2.40%
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Vidpak- wins gold for Triathalon

“We were intrigued by the concept of Vidpak™ and decided

to test it in 2 Triathalon markets— on KISC, Spokane, a straight
ahead AC and KVUU, Colorado Springs, a Pop alternative

station. In both cases the results were outstanding. Both

stations had significant gains in overall share and rank position.
Even more impressive were the absolutely clear results you could
see in the monthlies. In both markets |Q produced great looking,
very persuasive videos that captured the character of each station
perfectly. Vidpak™ is a very effective marketing tool that produces
real results. | highly recommend it."

NORM FEUER
President, Triathalon Broadcasting

* KISC, Spokane, mailed Vidpaks to Women 25-44.

The resuit: in two trends women 25-44
increased 157%. -

**KVUU, Colorado Springs, mailed Vidpaks to

Women 25-34. The result: in two trends women

25-34 increased 91%.

Find out all about Vidpak™ on radio’s only

TV marketing website:

www.radioig.com

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioig.com

404 255-3550

FAX: 404 255-8152

waany americanradiohistory com
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RADIO BUSINESS

DEALS OF THE WEEK 1998 DEALS TO DATE

TRANSACTIONS AT A

* Ghancellor Media acquisitions ~~ Dollars To Date: ~ $3,454,412,522 e el lpge RSt s ,
$275 million (Last Year: §7,312,972,784) Broad‘casﬁng))/“utchmson, KS (to Ad Astra per . !
WRMR-AM & WDOK-FM/Cleveland nﬂllals Thi . $5 00 KBGL (FM CP)/Larned, KS (to Shank Communications
WJIMO-AM, WZAK-FM & WZIM-FM/Cleveland s Week (Last é‘?r’ $753§5’;?557) ® WBHJ-FM &WBHK-FM/Birmingham $17 million e

WQAL-FM/Cleveland

® KCAB-AM & KCJC-FM/Dardanelle & KWKK- -FM/Russellville, )\ I

* WEEI-AM, WRKO-AM, WWTM-AM, Stations Traded This Year: 1075 . .f;spmélmuameda (San Francisco), CA $16.5 milion
WAAF-FM & WEGQ-FM/Boston $140 million | (Last Year: 1406) * KTGE-AM/Salinas & KLFA-FM/King City (Monterey-Salinas), CA
o WLLD-FM & WYUU-FM/Tampa $75 million  Stations Traded This Week: a1 Al

TRANSACTIONS

(Last Year: 23)

Chancellor Charges Into Cleveland

I Acquires six stations for $275 million; CBS sells Boston holdings to Entercom

TERMS: Asset sale for cash
BUYER: Entercom, headed by Presi-

FREQUENCY: 97.1 MHz
POWER: 13.5kw at 500 feet

® KRRA-AM/West Covina (Los Angeles), CA $9 million
® WITS-AM,WJCM-AM &WYMR-FM/Sebring, FL $635,000

® KHST-FM/Lamar, MO $330,000

® WCKY-AM,WSAI-AM &WAQZ-FM/Cincinnati $1.8 million

® WYLI-AM/Marietta, OH $310,000

® WWLS-AM/Oklahoma City $3.5 million

® KNKIi-FM/Flower Mound, TX $23 million

® WFNR-AM, WNRV-AM, WRAD-AM, WBNK-FM, WPSK-FM, WRIQ-
FM &WVMJ-FM/Blacksburg-Christianburg-Radford-Pulaski, VA

$8.5 million

FREQUENCY: 980 kHz; 102.3 MHz;

POWER: 5kw day/500 watts night;

i S A
Chancellor Media dentJoseph Field. Phone: (610) 660- | 100.9 MHz 5.4kw at 703 feet
acquisitions 5610 KBGL (FM CP)/Larned, KS POWER: 5kw day/32 watts night; | FORMAT: Regional Mexican; Region-

PRICE: $275 million

TERMS: Asset sale for cash
BUYER: Chancellor Media Corp.,
headed by Chairman/CEO Jeff
Marcus

SELLER: Various sellers (see listings)

WRMR-AM & WDOK-FM/
Cleveland

SELLER: Independent Group LP
FREQUENCY: 850 kHz; 102.1 MHz
POWER: 10kw day/5kw night; 12kw at
1000 feet

FORMAT: Nostalgia; AC

WJMO-AM, WZAK-FM &
WZJM-FM/Cleveland
SELLER: Zapis Communications
Corp., headed by President Xenophon
Zapis. Phone: (405) 772-5939
FREQUENCY: 1490 kHz; 93.1 MHz;

|

SELLER: CBS Inc., headed by Presi-
dent/Radio Dan Mason. Phone: (212)
975-2121

FREQUENCY: 850 kHz; 680 kHz; 1440
kHz; 107.3 MHz; 93.7 MHz

POWER: 50kw; 50kw; 5kw; 18.5kw at

| 820 feet; 34.5kw at 587 feet

FORMAT: Sports/Talk; Talk; Sports;
Rock; Classic Hits

WLLD-FM & WYUU-FM/
Tampa

PRICE: $75 million

TERMS: Asset sale for cash

BUYER: CBS Inc.

SELLER: Entercom

FREQUENCY: 98.7 MHz; 92.5 MHz
POWER: 3kw at 328 feet; 50kw at 452
feet

FORMAT CHR Oldles

TRADED TO: Shank Communica-
tions Co. Inc., headed by President
Vicki Shank

FREQUENCY: 106.9 MHz
POWER: 100kw at 500 feet

fal . il .
WBHJ-FM & WBHK-FM/
Birmingham

PRICE: $17 million

TERMS: Asset sale for cash
BUYER: Cox Radio Inc., headed by
PresidentBob Neil. It owns WAGG-AM,
WZZK-AM & FM, WEDA-FM & WODL-
FM/Birmingham. Phone: (404) 843-5000
SELLER:WBHJ-FM LLC and WBHK-

| EM LLC, headed by manager Carl

Parmer

FREQUENCY: 95.7 MHz; 98.7 MHz
POWER: 100kw at 981 feet; 31kw at
620 feet

1.43kw at 1322 feet; 6kw at 328 feet
FORMAT: Country; Country; AC
BROKER: Media Services Group

KZSF-FM/Alameda (San

! Francisco)

| SELLER: Z Spanish Radio Network |

PRICE: $16.5 million

TERMS: Asset sale for cash

BUYER: Jacor Communications Inc., ‘
headed by CEO Randy Michaels. It
owns 205 stations, including KZWC-FM/
Walnut Creek, CA. Phone: (606) 655-
6523

Inc., headed by President Amador |
Bustos. Phone: (916) 646-4000 |
FREQUENCY: 92.7 MHz

POWER: 1.78kw at 400 feet

FORMAT: Regional Mexican

BROKER: MediaVenture Partners
COMMENT: Radio One Inc. agreed to

al Mexican

KRRA-AM/West Covina
(Los Angeles)

PRICE: $9 million

TERMS: Asset sale for cash

BUYER: Multicultural Radio Broad-
casting Inc., headed by President
Arthur Liu. It owns 13 other stations,

| including KYPA-AM, and KALI-AM & FNV

Los Angeles. Phone: (212) 966-1059
SELLER: El Dorado Communica-
tions Inc., headed by President Tho-
mas Castro. Phone: (310) 914-8300
FREQUENCY: 900 kHz

POWER: 500 watts day/80 watts night
FORMAT: Regional Mexican
BROKER: Ray Stanfield & Associ-
ates

WITS AM, WJCM AM &

92.3MHz FORMAT: CHR/Rhythmic; Urban AC | . .
hase this station last year; that
POWER: 1kw: 27.5kw at 620 feet; Shank Communications/Ad |~ BROKER: Media Services Group pure 's station 1ast year WYMR-FM/Sebring
i | s | agreement has since been dissolved.
40.7kw at 548 feet TR PRICE: $635,000

FORMAT: Urban Oldies; Urban; CHR

WQAL-FM/Cleveland

SELLER: M.L. Media Partners
FREQUENCY: 104.1 MHz
POWER: 11kw at 1060 feet
FORMAT: Hot AC

WEEI-AM, WRKO-AM,
WWTM-AM, WAAF-FM &
WEGQ-FM/Boston
PRICE: $140 million

Astra swap

TERMS: Shank Communications is
swapping its KLSI (FM CP)/Hutchinson,
KS and $10 for Ad Astra’s KBGL (FM
CP)/Larned, KS and $10.

KLSI (FM CPY/

Hutchinson, KS

TRADED TO: Ad Astra per Aspera
Broadcasting Inc., headed by Presi-
dent Cliff Shank. Phone: (316) 665-
5758

KCAB AM & KCJC FM/
Dardanelle & KWKK-FM/
Russellville

PRICE: $1.6 million

TERMS: Asset sale for cash

BUYER: River Valley Radio Group
LLC

SELLER: Johnson Communications
Inc., headed by President Dewey
Johnson. Phone: (501) 756-9933

. KTGE-AM & KLFA-FM/King

City (Monterey-Salinas)

PRICE: $1.6 million
TERMS: Asset sale for cash

BUYER: Z Spanish Radio Network |

Inc., headed by President Amador
Bustos. It owns 21 other stations.
Phone: (316) 646-4000

SELLER: Tigre Radio Corp. Phone:
(408) 757-1910

FREQUENCY: 1570 kHz; 93.9 MHz

TERMS: Asset sale for cash

BUYER: Cohan Radio Group Inc.,
headed by President Peter Coughlin.
Phone: (518) 899-3000

SELLER: Citicasters Co., a subsidiary
of Jacor Communications Inc., head-
ed by President Randy Michaels.
Phone: (606) 655-2267

BROKER: Jorgenson Broadcast
Brokerage

Continued on Page 14

Source; Arbitron, Fall 1997, Spring 1938,
Persons 25-54, Mon ~-Sun., 6am-12 midnight

g JONES RADIO NETWORK

JONES RADIO NETWORK ™

market exclusivity, call Michael Henderson,
Director of Affiliate Sales 303-784-8700
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*Source: ‘98 Arbitron
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EARNINGS
Big City Q2 BCF Deficit Is Large

ig City Radio Inc. (AMEX: YFM) reported a broadcast cash flow

deficit of $1.3 million for the second quarter, up fromits $570,000
deficit during the same period last year. The company’s net loss also
increased to $5.5 million, or 39 cents per share, from $2.3 million and
24 cents per share in "97. Big City said it will continue to generate
significant losses as it grows in major markets. During the second
quarter, the company expanded its New York Y-107 trimulcast to four
stations and acquired four stations in Chicago. “The losses were to be
expected,” Donaldson, Lufkin, and Jenrette analyst Jeff Jones told
R&R, pointing out that Big City buys stick properties in the suburbs
surrounding large markets with the goal of providing “seamless
coverage” to those markets. Onthe upside, netrevenues were up 24%
in the quarter to $3.5 million from $2.8 million last year.

T riathlon Broadcasting Co. (NASDAQ: TBCOA) posted a 7%
increase in netrevenues, on aproforma basis, for the second quarter
of 1998. Pro forma broadcast cash flow (BCF) was up 21% during the
quarter — a “phenomenal” growth, according to Prudential Securities
analyst James Marsh. The company said net revenues grew 20% to a
record $9.6 million, compared to $8 million during the second quarter of
'97. BCF climbed 33%to arecord $2.9 million from $2.1 million. For the six
months ending June 30, net revenues increased 36% to $18.5 million,
while BCF was up 57% to $5.3 million. The netloss improved during the
second quarter of ‘98 to $541,000 from $1.2 million last year.

evenues for Metro Networks Inc. (NASDAQ: MTNT) grew to $43
million, compared to $34.7 million fast year. Cash flow rose
31.8%to$11.6 million, over 1997’s $8.8 million. Netincome was $5.6
million, a 40% gain over last year's $4 million. Metro Networks
Chairman/CEOQ credited Metro’s results to a 46% affiliate base
expansionin its Expanded Radio Services Network anda 9% increase
in its Radio Services Network. Metro recently entered into a JSA with
MetroScan Traffic Network’s 34 affiliates and also agreed to acquire
Birmingham-based Today’s Traffic.

nterep National Radio Sales Inc. reported its revenues were up to

$22.1 million during the second quarter of 1998, compared to $21.6
million last year. For the first six months of 98, revenues increased to
$38 million from $36.7 million. EBITDA climbed to $5.2 million from
$4.8 million for the quarter, and to $4.7 million from $3.3 million for the
first six months. On the downside, netincome was down for the quarter
to $1.3 million from $3.3 million, while the company reported aloss of
$3 million for the six-month period, compared to net income of
$489,000 in '97. CFO Bill McEntee told R&R the loss stems from the
buyout of Katz Radio Group’s contracts with ABC’s O&Os in June and
with the former Heritage Media Group stations, which were folded into
Sinciair Broadcast Group inc. in March.

n its first earnings released as a public company, webcaster

Broadcast.com (NASDAQ: BCST)reported revenues were up 155%
during the second quarter to $3.7 million from $1.5 million last year. For
the first six months of this year, revenues gained 171% to $6.9 million
from $2.6 million. Traditional media advertising, which includes spot
sales for the radio stations featured on the web aggregator’s site,
accounted for 16.7% of total revenues during the quarter, comparedto
8% in '97. At the same time, operating costs for the company have
skyrocketed, rising to $7.9 million from $3 million during the quarter and
to $14 million from $5.2 million for the six-month period.

Bloomberg

Continued from Page 6

BIISINESS
BRIEFS

SFX Entertainment Enters Cellar Door For $100 Million 4

S FX Entgnainment, thg fast-growing concert promoter that was broken off from SFX Broadcasting lasf
year, will pay $100 million in cash, stock, and other consideration for Cellar Door Productions. The Ft
Lauderdale-based concert promoter is one of the biggest in the Southeast and Midwest and will give SFX entry

Q

into Detroit and Washington, DC. Cellar Door has long had close ties to radio stations, where it operates and
produces such popular events as WHF S-FM/Washington's successful “HF S-estival,” an annual concert that
normally sells 60,000 tickets to RFK Stadium within 90 minutes of its radio announcement. Last month, SFX
merged with Magicworks Entertainment, a live-entertainment management, production, presenting, and
marketing company, in a $100 million stock deal.

Bertelsmann Not Interested In Investing In CBS

ertelsmann AG denied this week a report that CLT-Ufa is interested in acquiring a stake in CBS Corp. The
latest issue of the German magazine Manager cites an unnamed Bertelsmann board member as saying
CBS would be “a perfect fit” for CLT-Ufa — a joint venture of Bertelsmann and Audiofina SA — as part of
Bertelsmann's U.S. expansion. (The German company bought Random House in July.) “It's nonsense,”
Bertelsmann spokesman Lars PutttoldR&R. “We're not an investment company that would be interested ina
minority stake in CBS or any other company.” U.S. laws prevent a foreign company from owning more than 20%

of a domestic broadcaster.

Gaylord To Buy Former PTL Ministries Site

aylord Entertainment, the WSM-AM & FM & WWTN-FM/Nashville parent company, agreed last week to
buy a 2000-acre parcel near Charlotte to build its second hotel development. Financial details were not
disclosed. The property is the former site of Jim & Tammy Faye Bakker’s PTL Ministries and family resort and
includes a 500-room hotel, an 18-hole golf course, a water park, and other attractions. Earlier this month,
Gaylord said its 1998 profit won’t meet analysts’ expectations and blamed slowing convention revenue at its

Opryland Hotel.

FCC

Continued from Page 6

more than 50% of market share or
two licensees will have more than
70%. He said the bureau will take
into account other factors in its re-
view of the deal, however, including
the power and class of the stations
in question.

What’s A Market?

Two days after the public notice.
Commissioners Susan Ness and
Gloria Tristani suggested that the
agency’s own rules may hamper its
ability to fulfill the Telecommuni-
cations Act's mandate that no group
control more than 50% of a radio
market. “Under our rules.” they said
in a statement attached to the bu-
reau’s order dismissing El Dorado
Broadcasting’s (EDB) petition to
deny the sale of KBYB-FM/EI Do-

The Wheaties Sports Report
gives your listeners tales, tips,
anecdotes and advice available
nowhere else. From the folks

who brought you the Breakfast of
Champions comes the daily radio
feature of champion stations—
The Wheaties Sports Report.

Five shows a week, each
60-seconds, offered FREE OF
CHARGE and market-exclusive.
No cash, no barter, no
commercial content. Sell
the time to a local sponsor
and pocket the cash,

rado, AR to Noalmark Broadcast-
ing Corp., “it is entirely possible
that one entity could own all of the
radio stations that serve a particu-
lar community.”

The difficulty is that the bureau
applies two separate definitions of
a radio market when reviewing
transactions. The process works
like this: First, the bureau identi-
fies all the stations in the proposed
combo whose city grade contours
overlap. In the El Dorado case. of
course. there was only one station
in question — though EDB
claimed that, as a result of the ac-
quisition, Noalmark could claim
80% of ad share in what EDB
called “the relevant market”
(Union County. AR). The commis-
sion defines a market. however, as
all stations whose city grade con-
tours overlap at least one of the
contours in the proposed combo.

WWwA—amereanradiohistorv-eem——-— G L EEm A

Delivered in bulk weekly by
satellite for highest quality and
timeliness. Catch the feed on
Fridays at 3:00 p.m. Eastern time
on SATCOM C-5, transponder
23, SEDAT channel 13

Get off the bench and get
game! Call 1-800-334-5800
to put your station on

the lineup for the Wheaties

Sports Report.

Continued on Page 26

In the El Dorado case, 15 stations
overlapped at least one of the sta-
tions in the four-station combo.

Next. in order for a station to be
counted toward Telecom Act-proscribed
limits, it must overlap all of the stations
within the combo. In other words, in
the El Dorado case, Noalmark can buy
any station in the 15-station market as
long as its contour does not overlap with
all of the stations the company owns at
that point.

Although they have no definitive
answers, Ness and Tristani said the
market definition should change so
that the Telecom limits are applied
to the initial market. If the rules
were modified like this — and they
may be within the context of the
FCC’s biennial ownership review
— then Noalmark would be al-
lowed only six stations within that
15-station market. as mandated in
the Telecom Act.
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ComQuest was first to offer
Interactive Voice Response (IVR)
technology as a real solution for call-
out music research. Now it seems,
everybody and their brother is jump-
ing on the IVR bandwagon.

ComQuest’s interactive  call-out
reduces the number of interviewers
needed for your weekly in-house
research by moving the data collec-
tion process to the interactive fileserv-
er. Respondents love it, interviewers
are more productive (as they no

longer have to play song hooks from cassette decks), and PD’s enjoy
more accurate, stable and instant results in their weekly music tests.

oph
{Facite | Wesky Yrende
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1 Will Buy You A

I Be.

Kind & Generaus

Zoot Sukt Riot

Ray Of Light

Wishlist

Tom

Heraes

You'te Still The One

Sex And Candy

Forgivep

Can't Gei Enough &
Jam 3
One Week

How's It Gonna Be "
1 Will Remember You
Iris

Your Secret Love

11 Cauld Change
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Matchbox 20
Fastball
Alanis Morissetic
Everciear

Edwin McCain
Natalic Merchant

Cherry Poppin’ Daddies

Madanna
Peart Jam
Natalie Imbruglia
Wallflowers
Shania Twain
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Now, once again, ComQuest is rais-
ing the bar. This fall we’ll unveil the
all-new ComQuest Windows 98 at
the NAB Radio Show. Utilizing state-
of-the-art Windows graphics and
audio, multi-tasking and dynamic
data exchange with other Windows
programs, it's gonna blow the doors
off anything else on the road!

While others toil in their basements
with IVR technology, desperately try-
ing to make it work for call-out
music testing, ComQuest interactive

call-out systems are collecting more than a million song scores
around the world every monthi

It's good to know ComQuest is blazing the trail into the next mil-
lennium so that others may follow.

A NN O OB

GUEJL

Windows ’98
Compatible

To learn more about ComQuest, visit us at www.callout.com or call us at 619-659-3600.

Windows and Windows 98 are

of Microsot Cory
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Weinkauf Appointed
KLOU & KSD VP/GM

WMIJI-FM/Cleveland GM Rick
Weinkauf has been named VP/GM
tor Jacor’s KLOU-FM & KSD-
FM/St. Louis. Weinkauf reports to
Jacor/St. Louis VP/Market Manag-
er Lee Clear, who retains GM re-
sponsibilities for the group’s other
St. Louis properties. including
KATZ-AM & FM, KMIM-FM &
KSLZ-FM.

Weinkauf told R&R, *1 am ex-
tremely pleased to be with Jacor,
which is the strongest broadcast
company going today.” Jacor re-
cently added Oldies KLOU and
Classic Rock KSD to its St. Louis
cluster.

Weinkauf arrives in St. Louis af-
ter a two-year stint at the Cleveland
Oldies station. His three-decade
broadcasting career includes stints
as GSM at WDAE/Tampa and
WAIV/Jacksonville. A 21-year vet-
eran of Nationwide Communica-
tions, Weinkauf spent 17 years at
WBJW/Orlando, which later
changed its call letters to WOMX.

Land Lands PD Post
At Sinclair's KCIY/KC

Former McVay Media consultant
Tom Land has been named PD of
e=—2= Sinclair’s NAC
P KCIY/Kansas
i City. He replac-
i es Bret Michael,
‘1 who recently
became PD of
WLVE/Miami
(R&R 7/24).

Land told R&R,
“This is my third
j time program-
ming in this mar-
ket. which is my
home. It’s a once in a lifetime oppor-
tunity to come home, especially to
work with Randy Grossert and Sin-
clair. I've worked in all forms of AC
radio and in competition with NAC,
so 1 consider this an exciting oppor-

Land

LAND/See Page 26

gether”

lue Note Records has promoted Tom Evered
to Sr. VP, Previously GM, Evered is based in
New York and reports to Bruce Lundvall, President/
Jazz & Classics at parent Capitol Records.
Lundvall said, “Tom has made absolutely out-
standing contributions to Blue Note and Metro Blue |
Records both creatively and administratively. For
the last eight years, we have formed a true part-
nership in running both labels. Tom greatly de-
serves this promotion, and | ook forward to con-
tinuing our friendship and our business success to-

Evered noted, *| am thrilled and honored to be
named Sr. VP of one of the greatest jazz labels of
the world. it is a tremendous challenge to sell and promote jazz in
the current market environment. We at Blue Note are privileged to
serve some of the greatest music in America's history, and our new
alliance with Angel Records provides us with the best opportunities
for retail and marketing we have had in years.”

Evered began his tenure with the Capitol/EMI Music family in 1983
as a merchandiser for the Minneapolis branch. In 1987 he was named
Manager/Sales for Angel Records on the West Coast, and in 1989
was promoted to Director/Marketing. In 1990 he joined Blue Note as
Director/National Sales and ascended to VP/Marketing & Sales in
1991. In 1997 he was promoted to GM.

Evered

Tom Sly has been named VP/
Market Manager for Jacor’s Salt
Lake City cluster. Sly had been VP/
GM of KKAT-FM, KURR-FM &
KZHT-FM and now adds KALL-
AM, KNRS-AM & KODJ-FM to
his responsibilities.

“This promotion recognizes the
outstanding job Tom has done for
Jacor in Salt Lake City,” said Jacor
Sr. VP Jay Meyers. “For the long-
est time, he impressed me as a man
who could seemingly be in two
places at one time ... then Randy
Michaels told me that his twin
brother, Clint, was the guy running
our AMs in Portland!”

Meanwhile, Lee Douglas has

been tapped as Jacor/SLC’s Sta-

tion Manager, overseeing pro-
gramming, operations, marketing,
and promotion for the six sta-
tions. He’s worked for WCKG/
Chicago, KYCY/San Francisco,
and WOFX/Cincinnati.

Sly commented, “I'm excited to
have someone of Lee’s caliber join

| SIy Set As Jacor/SLC VP/Market Mar.

Sly Douglas

our operation. He can provide us the
vision to grow Jacor/Salt Lake City
into the dominant player in this mar-
ket. But most important, his addition
provides me the time to pursue my
ultimate goal: to continue to train to
become the anchor on the Jamaican
bobsled team at the 2002 Winter
Olympics in Salt Lake.”

In related news, Mary Lee Rob-
inson has been promoted to Direc-
tor/Sales for the four Salt Lake
FMs. She most recently was GSM
of KURR & KZHT.

post for the CBS Station Group.

these important efforts”

to New York City.

Suleman Adds SVP/Finance Duties For CBS Co

arid Suleman has been named Sr. VP/Finance
for CBS Corp. He'll also retain his Sr. VP/CFO

“Farid brings tremendous financial and business acu-
men to this key financial role,” CBS Corp. Exec. VP/
CFO Fred Reynolds said.“As we build the new CBS, it
becomes ever more important to seize financial op-
portunities and to communicate our strategies and op-
erating priorities to our investors. We are very fortu-
nate to have someone of Farid’s skill and talent to lead

In his new position, Suleman will oversee the oper-
ations of the CBS Treasury Dept. and Investor Rela-
tions, both of which recently relocated from Pittsburgh

Suleman

Hollywood Hires Two Nat’l Dirs./Promo

Hollywood Records has tapped
two new National Directors/Promo-
tion: Rob Dillman (Pop & AC) and
Joey Scoleri (Rock). Dillman will
oversee Pop, AC, and Adult Alter-
native, while Scoleri will direct
Rock and Active Rock promotion.
Both are based in Los Angeles and
report to Sr. VP/Promotion Dan
Hubbert.

“It’s really a thrill to be a part of
such a super team,” Dillman said.
“I know we’re all very excited and
committed to making Hollywood
Records a consistent winner. With
our amazing artist roster and with
radio’s continued support, I'm con-
fident we will”

Scoleri noted, “The opportunity to
work with Dan Hubbert and [Sr. VP/
GM] Mark DiDia as part of [Buena
Vista Music Group Chairman] Bob
Cavallo’s team is phenomenal.
We’re going to have the best records
to work here, and I’'m looking for-
ward to utilizing both my radio
background and label experience to
take those records to the top.”

Dillman most recently was an

Scoleri

Dillman

L.A.-based Regional Promotion
Manager for Mercury Records,
having began his Mercury career as
Northwest Regional Promotion
Manager. Prior to that he was West
Coast Director/Promotion at Imago
Records. Dillman also has pro-
grammed a number of CHR and
AC stations in the New York area.
Scoleri previously was National
Director/Rock Promotion at Elektra
Entertainment Group. Prior to that,
he spent 11 years at Toronto Rock
station CILQ (Q107), where he
held a variety of positions, includ-
ing PD, MD, and afternoon drive

Jeffries

Continued from Page 3
wait to utilize their cutting-edge informa-
tion and apply it to help make winning
radio stations.”

Jeffries' extensive programming
background includes stops atWLS-AM
& FM/Chicago, WBSB/Baltimore,
WQXI-FM/Atlanta, and KEZR/San
Jose, among others.

WHAT DOES IT ALL MEAN?

Total Nutrition News provides the daily dose of nutrition news and information

your listeners need to stay healthy.

Accurate, objective, timely, understandable. Total Nutrition News reports on the

breaking stories in the world of nutrition and health, in an easy-to-understand format.

No impossible jargon, no fad diets, just the hard facts about eating right.
Available FREE OF CHARGE, no
cash, no barter. There is no commercial
content. Five times a week, 60-seconds
MARKET EXCLUSIVE, delivered by satellite

for maximum timeliness and quality.

Nutrition News |

(te

)

Catch Total Nutrition News every Friday. Bulk feed at 3:00 p.m. Eastern time,
SATCOM C-5, transponder 23, SEDAT channel 13.
Call 1-800-334-5800 for the total story on Total Nutrition News.
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__—" try programmer and

smooth Jazz KSSV/

Sacramento PD
Don Langford
B8 has been named
PD of crosstown
Gold Country
KRAK-FM. He
replaces Jan Jef-
fries, who has left
| the station.

“Bringing Don
back to KRAK
was something
we wanted to do
when we first debuted Gold Coun-
try, but we just couldn’t make it
work at the time,” KNCI-FM &
KRAK-FM VP/GM Doug Harvill
told R&R. “He knows the music,
the market, and the history of the
station. In fact, he programmed
KRAK to its highest ratings ever.
Now that he’s been here a few days,
I wonder why we waited so long to
get him.” This appointment reunites
Langford and Harvill, who were
both Regional Programming VPs
with EZ Communications in the late
"80s-early "90s.

Langford commented. “It’s a rare
honor to be asked to rejoin Doug
and [Sacramento morning legend]
Joey Mitchell to recreate the magic

Langford

of the legendary call letters of

KRAK. I'm in the unique position
of being the only local PD to have
programmed three top 10 stations in
this market, and my goal is to make
KRAK-FM the fourth.”

Langford once programmed
KRAK-AM, as well. Ironically, it’s
been almost exactly six years since
he left the duo, which he pro-
grammed for 10 years. He was OM
for KRAK-AM & FM when he left.
Prior to KRAK. Langford spent eight
years at KLAC/Los Angeles, where
he was PD when he left in 1982.

KSSJ PD Williams
Adds Station Mgr.
Responsihilities

Veteran programmer and KSSJ/
Sacramento PD Steve Williams
# adds Station Man-
il ager duties for the
Entercom NAC/
Smooth Jazz sta-
tion.

Entercom/Sac-
ramento VP/GM
i John Geary told
R&R, “This pro-
1| motion is a func-
tion of what Steve
has been able to
accomplish in a
short period of time. He’s clearly
demonstrated his skills, and this is an
opportunity to expand them beyond
programming.”

Prior to joining KSSJ, Williams
was PD of WQCD (CD101.9)/
New York and its former MD, as

Williams

well as PD of WI1JZ/Detroit. He |

has also held on-air and/or MD re-
sponsibilities at WEBN/Cincin-
nati, WJZE/Washington, WRIF/

Detroit, and WAMX/Ann Arbor, '

MI, among others.

KDND.

| could not resist”

Angeles.

V‘Statlon Mgr Weed Begms At ‘The End

ntercom’s new CHR/Pop KDND (107.9 The End)/Sacramento has
tapped former WDBZ/New York PD Steve Weed as Station Manag-
er. In his new capacity, Weed will oversee all aspects of programming on

KCTC, KDND, KRXQ, KSEQ & KSST VP/GM John Geary comment-
ed, “Steve’s programming career encompasses ‘Adult CHR’ and Hot AC
stations in New York, Detroit, Seattle, and St. Louis. He’s a solid manag-
er who is well-grounded in the critical issues that make great radio, and |
am looking forward to the contributions he will make in establishing “The
End’ as a leading Sacramento station”

Weed added, “l had every intention of coming in, doing my 30-day con-
sultation, and heading back to New York. The longer | was here, the more
i really liked what | saw. John has built an incredible team of people at
this cluster. There is extraordinary talent in every corner of this building,
and the opportunity to join this staff and Entercom is really something that

Programming veteran Weed has been PD at WDBZ & WMXV/New York,
WKQI/Detroit, and KYKY/St. Louis and has held airshifts in NY and Los

Richards Finds Way To Jacor/San Jose

' Jacor/Cincinnati Director/FM

Operations Jim Richards has been

named Director/Program-
ming & Operations for Ja-
cor's San Jose cluster,
which includes Active
Rock KSJO-FM, Classic
Rock KUFX-FM, and the
yet-to-be-announced for-
mat on the 104.9 frequen-
cy. which is currently si-
mulcasting KUFX. His
first day is September 14.
He replaces PD Dana Jang,
who exited August 14.
“Finding the right person for this
position was paramount,” said Ja-
cor Western Region VP/Program-
ming Jack Evans. “I was driving
from San Diego to Los Angeles re-
cently, thinking about what quali-
ties this person should possess. In-
telligence, work ethic, people skills,
hatred of swimming and sunshine
topped the list. Then my cellular

Richards added, “Growing up in
the Midwest, you get tired of deal-
- ing with tornadoes, bliz-
| zards, droughts, and floods.
I'm looking forward to
Bl dealing with a whole new
set of natural disasters.”
Richards joined WOFX/
i Cincinnati in February 96
| and added OM duties at
| WEBN later that year. He
was named Director/FM
Operations fa WAQZ,
WEBN, WOFX & WVMX
in October ’97.

His previous programming expe-
rience includes stints as OM/PD of
WWST & WMYU/Knoxville; PD
of WSNX/Muskegon, MI; and PD
at WBHV/State College, PA.

“We’re excited about the talent
that Jim brings as we take our prop-
erties to new heights,” VP/GM
John Sutherland added. “However,
he was a bit shaken when he real-

ized that 5.3 was the magnitude of
our latest earthquake and not the
Arbitrend.”

phone rang, and it was Jim with his
signature phrase, ‘Hey, dude’ ... po-
sition filled.”

It’s Something ‘Wild’ For WXFG/W. Palm

Clear Channel’s WXFG/West Palm Beach flipped from Country to

CHR/Pop last Friday (8/14) under the guidance of Clear Channel South

| Florida Regional PD Rob Roberts (see related story, Page 3). The station

has applied for new call letters WLDI and is using the moniker “Wild
9557

“In our strategic meetings and research, we saw the hole for this for-
mat and felt eventually someone was going to do it,” Roberts told R&R.
“The 95.5 frequency in West Palm Beach has gone through many format
changes. We are committed to CHR on this frequency, and we are going
to win big!”

Roberts will continue to program the station and has begun a nation-
wide search for a PD and promotion director. In the meantime, the sta-
tion is running jockless with 9550 songs in a row — the first song was
“C’mon 'N Ride It” by Quad City DJ’s — and will give away $25,000
dollars to the 95th caller when the first commercial airs.

the best way possible.”

Speaking about KSSE’s format,
one of a handful of major-market
Spanish-language stations playing

Montana
Continued from Page 3

“It’s a positive thing for the sta-
tion to have promotions in partner-
ship with programming for the sim-
ple reason that this is an 18-34 ra-
dio station that has its imaging
done on the street,” Montana told
R&R. “It’s important to hold our
| hands together to market ourselves

“Today’s Best Music” en espafiol,
Montana said, “This format has
enormous potential in L.A. Our col-
lective responsibility is to maximize
ratings with the format, and we be-
lieve in this format. We are commit-
ted to CHR/Pop for [Spanish-
language audiences].”

- ___________unany americanradiahistornv.com

| WMGF] is electric. Every-

Sokusky Heads To Dalet Digital As President

A nna Mae Sokusky has been appointed President
of Dalet Digital Media Systems. Sokusky used
to work for CBS in a variety of posts, including VP/CBS
AM Radio Group and Exec. Director/News. ”
As a result of her new appointment, former President &
Stéphane Guez assumes Chairman/CEO duties for the
company. Dalet specializes in digital audio software for
radio stations or groups and has recently expanded its
U.S. operations by opening an office inWashington, DC.
“Anna Mae’s experience, reputation, and credibility
speak for themselves,” Guez commented. “Dalet can
have no better representative to the U.S. broadcast com-
munity. She represents a unique perspective, reflecting
both the customer side and the technology provider”

R R T

Sokusky

Payne Shlfts To OM/PD At WMGF/OrIando

Ken Payne, OM/PD at AC
WRMF/West Palm Beach, has been
tapped to program WMGF/ [
Orlando. He replaces Laura
Dane, who exited the Clear
Channel Soft AC several
months ago.

Payne told R&R, “As
our industry gets divided
up. it’s nice to be part of one
of the big groups; there’s a
little bit of security there.
The whole atmosphere [at [4

one is running around, and
they’re all in a very creative mood.
The station has such a great heritage,
and that’s always a benefit. I'm real-

Payne

ly looking forward to working there

and will certainly not let down [GM

Jenny Sue Rhodes].

“My first priority is to
learn what’s going on now.
Only after that can you de-
cide what needs to be
{ changed in any way. My
| first thing will be to be a
great listener and take in
| everything that the opera-
| tion is doing.”
| September 1 is Payne’s
tentative start date. Before
joining WRMF nearly
two and a half years ago, he spent
six years programming KRBB/
Wichita.

a ‘ , a
Wellington Goes To ‘X-treme’ For PD Gig
Dave Wellington, Asst. PD/MD at Greater Media’s Active Rock WRIF/
Detroit, has been named PD at CBS Alternative KXTE (X-treme radio)/
Las Vegas. He succeeds Mike Stern, who exited in July for similar du-
ties at CBS Active Rock sister WKRK/Detroit (R&R 7/31).

KXTE GM Alan Gray told R&R, “I’'m very happy to have somebody
with Dave’s experience and integrity join our station and be part of help-
ing us achieve continued success.”

“I'm very excited about going to work for CBS™ X-treme radio,” re-
marked Wellington. “Alan Gray has assembled a very talented team. It’s
a strong radio station with Howard Stem in the moming. [Acting PD] Chris
Ripley has a good handle on the station and has done a fabulous job in

the interim.”

Wellington has been at WRIF since February *96. Previcusly he had
been Asst. PD/MD at WKI.Q/Grand Rapids.

Additionally, interim PD and MD Chris Ripley has been promoted to
Asst. PD. Wellington’s first day has not yet been determined. so Ripley
will continue to handle programming duties until then.

McVay

Continued from Page 3

have an open line of communica-
tion with the company and provide
even more tools for our clients. We
have very few competitive conflicts
between our companies, and in
those markets where such a situa-
tion exists, we will continue to have
a ‘fire wall’ between the organiza-
tions. Given the fact that there is no
direct format situation in the mar-
kets where we compete, we believe
we will be able to satisfy every-
one’s concems and continue to re-
spond to their needs.”

In his new role, Gillispie will be
charged with expanding McVay’s
current Pop-focused offering of
contemporary formats and pro-

gramming expertise. “I am as ex-
cited to join McVay Media as I was
to return to B/D&A eaily last year,”
he enthused. “McVay Media is rec-
ognized around the world as the
leading program consulting compa-
ny, and it thrills me to be able to
expand the services I'll offer my
clients.”

Once B/D&A’s operations are
rolled into McVay, operations will
be handled out of McWVay’s Cleve-
land office. Gillispie will continue
to be based in Atlanta. “It gives all
of the clients a stroriger team in
which to do business and brain-
storm,” explained Gillispie, who
has programmed WDVE/Pitts-
burgh, KEZO/Omaha, and WRXK/
Ft. Myers. “It expands the value of
the company.”
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® LOU HEBERT is appointed VP/
News Director of Metro Source at Metro
Networks. He comes to the company
from his previous post of News Dir. at
WSPD/Toledo.

® JUDY GIL-
LIARD becomes
Regional Affiliate
Sales Mgr. for
Jones Radio Net-
work. She was
previously Mid-
west Sales Rep
for Westwood
One Radio Net-
work.

Gilliard

Records

¢ ROB CAVAL-
LO has been
tapped Sr. VP/
A&R at Holly-
wood Records.
He comes to the
post fromWarner
Bros./Reprise
Records, where
he was VP/A&R
and staff pro-
ducer.

Cavallo
e —

Changes

AC: Alex Duran is named MD at
KVLY/McAllen.

Alternative: Jetson is WKRO/Dayto-
na Beach’s new night jock .. Asst.
Promo Dir. Lynn Williams exits
WEJE/Ft. Wayne, IN for Promo Dir.
duties at crosstown WMEE, WOWO
& WQHK.

Classic Rock: Former KXGL/San Di-
ego Prod. Dir/pm driver Richard
Hudson joins KCBS (Arrow 93)/L.A.
for Asst. Prod. Dir/swing duties.

Country: Former WTSH/Rome, GA
MD/pm driver Jack Douglas becomes
APD/MD/middayer at WPSK/Blacks-
burg, VA ... WYRK/Buffalo night man
Bob James takes over morning du-
ties at WHUG-FM/Jamestown, NY
for Mark Thompson. who exits.

Rock: WMMR/Philadelphia names
Christian Cudnick to afternoon drive
.. WKHY/Lafayette, IN Prod. Dir./af-
ternoon driver Jeff Strange joins
WZZQ/Terre Haute, IN for similar du-
ties ... WRCQ/Fayetteville. NC wel-
comes new middayer Sydney Scott
from sister Hot AC WQSM ... Pablo
joins WIQB/Ann Arbor, MI for nights.

News/Talk: KSDO/San Diego adds
On The Money to its weekday pro-
gramming, 3-4pm ... KNST/Tucson
introduces the local news and current
events call-in show Eric & John from
3-6pm weekdays.

PROS ON

THE LOOSE

Ken Kashan — Marketing Dir.
KHYL/Sacramento (530) 676-3531

® JON POLK is
named GM/West
Coast for Epic
Records and 550
Music. He joins
the companies
from Sony Music,
where he was Sr.
VP/Business Af- |
fairs, West Coast.

Ik

“National Radio

® WESTWOOD ONE announces the
live, world-premiere broadcast of Alan
Jackson'’s new CD, High Mileage. The
event takes place Sept. 1, 10pm-mid. |
ET, and will include Jackson perform-
ing several tracks with his band, play-
ing cuts from the new release, and tak-
ing calls from listeners.

The network also unveils the guest
lineup for its live Celebrity Connection
program:

August 24: David Crosby; David
Frost

August 26: author Jayne Fincher

— (212) 641-2052

® Maurice Singleton lil, former Dir./
Urban Programming for MJl Broad-
casting, launches BROADCAST EN-
TERTAINMENT SERVICES. Based in

New York, the company will develop

Records: Arista Records promotes
Jason Markey to Mgr./A&R and
Marc Zimet to VP/Video Promo ...
Michele Smith becomes Dir/Mktg.
for Virgin Records ... Alice Wong-
Robins takes VP/Controller duties and
Mary Lou Dudas is upped to VP/Fa-
cilities Mgmt. at A&M Records ... At
Warner Bros., Peter Rauh is named
VP/Product Mgmt. and Todd Stein-
man is tapped as VP/Online & New
Media ... Kevin Ridgely ascends to
VP/Business Dev. for Sony Music Int’]
... RCA Records names Joe Dimuro
VP/Product Dev. for the label ... Nan-
¢y McCullough is appointed Dir./
Business Affairs at Capitol Records ...
Maverick Records names Kenny Did-

. MARRIAGES
WMYB-FM/Myrtle Beach, SC

morning host Bill Howard to San-
dra Robinson, August 1

BiRTHS

Korn guitarist Brian “Head”

Welch, wife Rebekkah, daughter
Jennea Marie, July 6

orginal programs for national syndica-
tion focused on Urban radio.
—(212) 757-2669

® The correct phone numbers for RA-
DIO AMERICA's recently launched
British-American Connection program
(R&R, 8/14) are (800) 884-2546 and
(202) 408-0944

Products & Services

® JOBLIN + ASSOCIATES has cre-
ated a radio promotional vehicle called
“The Savings Network” It utilizes a dis-
count card to tie in advertising for local
merchants to a station (or group of sta-
tions). The listener can purchase the
card at any participating business and
then receive a discount at a number of
different vendors. The station keeps all
advertising dollars and receives monthly
rebates per card sold.

—(501) 224-3889

ia Head/Nat’] Field Mktg. ... Walt Dis-
ney Records names Gina Weiss Nat’l
Sales Dir.

Industry: John Brejot joins Houston-
based Radio Works as a principal/sales
& mktg. ... Lisa Giles joins the man-
agement team at The Rosebud Agen-
cy ... John Raso signs on as VP/Mu-
sic Sales & Mktg. for Internet-based.
personalized CD company Custom
Revolutions ... Mark Bliesener ex-
its Denver-based Morris, Bliesener
& Assoc. to consult the int’] and do-
mestic personal mgmt., touring, and
talent industries. He will also reac-
tivate Mark Bliesener Publicity Ser-
vices.

TRANSACTIONS

Continued from Page 6

KHST-FM/Lamar

PRICE: $330,000

TERMS: Asset sale for $130,000 cash
and a 10-year, $200,000 promissory
note at 9% interest

BUYER: Innovative Broadcasting |

Corp., headed by President William
Wachter. It owns KSEK-AM/Pittsburg,
KS and KWXD-FM/Asbury, MO. Phone:
(316) 231-5620

SELLER: KHST Broadcasting, head-
ed by President Melvin Pulley. Phone:

WCKY-AM, WSAI-AM &
WAQZ-FM/Cincinnati
PRICE: $1.8 million

TERMS: Stock sale for cash and exer-
cise of option to purchase. (Note:
$60,000 was paid to Reynolds prior to
Jacor exercising its options.)

BUYER: Jacor Broadcasting Corp.,
headed by PresidentRandy Michaels.
It owns WKRC-AM, WLW-AM, WEBN-

FM, WOFX-FM & WWNK-FM/Cincin-

nati. Phone: (606) 655-6523
SELLER: Middle Market Broadcast-
ing Co., CR Acquisition Inc., and
WAQZ Inc., headed by President
Charles Reynolds. Phone: (513) 852-
5992

FREQUENCY: 1360 kHz; 1530 kHz;
107.1 MHz

POWER: 5kw; 50kw; 2.8kw at 866 feet
FORMAT: Sports/Talk; Religious; CHR

WYLI-AM/Marietta

PRICE: $310,000

TERMS: Asset sale for cash
BUYER:WRCM Ltd., headed by Pres-
ident Ronald Miller Sr. Phone: (330)
492-1001

SELLER: RASA Phoenix Corp.,
headed by President David Strock.
Phone: (304) 295-5970

AARE W
WWLS-AM/Oklahoma City
PRICE: $3.5 million

TERMS: Asset sale for cash
BUYER: Caribou Communications
Co., headed by President Kent
Nichols. It owns eight other stations,
including KATT-FM, KNTL-FM, KTNT-
FM & KYIS-FM/Oklahoma City. Phone:
(303) 436-1869

SELLER: Fox Broadcasting Co.Inc.,

S

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200

Classic Rock

Chris Miller

No New Adds

Hot AC

- Garry Leigh

HOOTIE & THE BLOWFISH | Wil! Wait
Starstation

Peter Stewart
GARTH BROOKS To Make You Feel My Love

Touch

Monica Logan

PHYLLIS HYMAN Groove With You
RONNIE LAWS Harvest For The World
PHIL PERRY Mind Blowah

R AR A
ALTERN

Steve Knoll » (800) 231-2818
Gary Knoll

‘Rock

DRAIN S.T.H. Crack The Liars Smile
EVERCLEAR father Of Mine
RAMMSTEIN Du Hast

SMASHING PUMPKINS Perfect
ROB ZOMBIE Dragula

Alternative
FLYS Got You (Where | Want You)
LOCAL H All The Kids Are Right

CHRMot AC

BEASTIE BOYS Intergalactic
EVERYTHING Hooch

THIRD EYE BLINO Jumper

Mainstream AC

MICHELLE LEWIS Nowhere And Everywhere
HEATHER NOVA London Rain (Nobody Heals Me...)
SMASHING PUMPKINS Perfect

THIRD EYE BLIND Jumper

Lite AC

EBBA FORSBERG Hold Me

RICHIE SAMBORA In It For Love
SHANIA TWAIN From This Moment On

NAC
JONATHAN BUTLER New Life
MARILYN SCOTT The Look Of Love

uc

GINUWINE Same OF G

MC LYTE | Can’'t Make A Mistake
NUTTA BUTTA Freak Out

R
BROADCAST PROGRAMMING
Waiter Powers * (800) 426-9082

CHR

Casey Keating
No New Adds

Digital AC
No New Adds

l AMY GRANT | Will Be Your Friend

Hot AC
No New Adds

Digital Soft AC
Mike Bettelli

Oelilah
GEORGE BENSON Standing Together

Alternative

Teresa Cook
MONSTER MAGNET Space Lord

Urban

Josh Hosler

DRU HILL {/REDMAN How Deep Is Your Love
LAURYN HILL Can't Take My Eyés Off You
MEMPHIS BLEEK f/JAY-Z it's Alright

QUEEN f/WYCLEF JEAN Another One Bites The Dust
SNOOP DOGG Stitl A G Thang

JONES RADIO NETWORK
Jim Murphy » (303) 784-8700

Aduit Hit Radio

JJ McKay

BRIAN SETZER ORCHESTRA Jump Jive An’ Wail
Rock Alternative

Doug Clifton

SMASH MOUTH Can't Get Enough Of You Baby
Soft Hits

Rick Brady

JOHN TESH t/DALIA Mother | Miss You

Rock Classics

Rich Bryan
No New Adds

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

Hot AC

Yvonne Day
HOOTIE & THE BLOWFISH | Will Wait

Steve Leigh

CRACKER The Good Life

ROYAL CROWN REVUE Zip Gun Bop (Retoaded)
SHAWN MULLINS Luliabye

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Tracy Thompson

Adult Rock & Roll
Jeff Gonzer

No New Adds

Soft AC

Andy Fuller
FAITH HILL This Kiss
Bright AC

Jim Hays

FAITH HILL This Kiss

HOOTIE & THE BLOWFISH | Wilt Wait
JENNIFER PAIGE Crush

headed by owners John and Cathe
Fox. Phone: (405) 364-1204
FREQUENCY: 640 kHz

POWER: 1kw

FORMAT: Sports/Talk

BROKER: Kalil & Co.

KNKI-FM/Flower Mound
PRICE: $23 million

TERMS: Asset sale for cash

BUYER: ABC Inc., headed by Presi-
dent/Radio Robert Callahan. It owns
WBAP-AM & KSCS-FM/Dallas-Ft.
Worth. Phone: (212) 456-7777
SELLER: First Broadcasting Co.LP,
headed by President Ronald Unkefer.
Phone: (214) 855-0002
FREQUENCY: 96.7 MHz
POWER: 5.5kw at 316 feet
FORMAT: This station is dark.

WENR-AM, WNRV-AM,
WRAD-AM, WBNK-FM,

WPSK-FM, WRIQ-FM &
WVMJ-FM/Blacksburg-
Christianburg-Radford-
Pulaski

PRICE: $8.5 million

TERMS: Asset sale for $7 million cash
anda $1 million promissory note
BUYER: Root Communciations
Group LP, headed by President Jim
Devis. It owns or operates 24 stations.
Phone: (904) 252-2898

SELLER: Bocephus Broadcasting
Inc., headed by President Tom Joyner.
Phone: (919) 460-9333

FREQUENCY: 710 kHz; 990 kHz; 1460
kHz; 100.7 MHz; 107.1 MHz; 101.7
MHz; 105.3 MHz

POWER: 10kw; 5kw; 5kw day/500
watts night; 3kw at 453 feet; 1.75kw at
1207 feet; 5.8kw at 66 feet; 12kw at 479
feet

FORMAT: News/Talk; Sports/Talk; Nos-
talgia; Classic Rock; Country; Country;
Country

BROKER: Stan Raymond & Assoc.

MAADLL Do orioanradiohiotom s aaas



www.americanradiohistory.com

August21,1998 R&R ® 15

A

A Match Made In Heaven?

Continued from Page 1

WLS’ morning shift since 1989 and
revealed to their audience just last
month that they have been married
since 1979. WLS GM Zemira Jones
told Miss Radio
Reality that few
listeners were
surprised by the
news: “When you
have a great team,
they make them-
selves a married
couple on the
air.”

Aside from wed-
ded bliss, Jones
sees Don’s & Ro-
ma’s viewpoints
as “two prisms. They are very differ-
ent. Don is a classic. conservative
male. He represents the classic atti-
tudes of guys. Roma is sensitive and
liberal. She has some traits of a tra-
ditional woman.” Jones figures the
duo is “more relatable and touch-
able” now that the audience knows
they’re married.

The In Crowd

Let’s face it: There are so many
stragglers in the world. If you can
make someone feel theyre part of an
inside joke— one of the gang— then
you’ve got yourself a winning team.
Perhaps that’s the icing on the cake
for KLOS Syndications’ 12-year-old
Mark & Brian Show. When listening
to these guys. a true camaraderie
comes through the speakers. Exec.
Producer Frank Murphy told Miss
Radio Reality that, even though
Mark & Brian lead very different
lives off the air — one is married,
one’s single; Brian is younger than
Mark — the duo is “talent that com-
plements one another. Brian is the
funny guy; Mark is the story setter-
upper, the support laughter. You
don’t want two punch-line guys.”

And sometimes you don’t want
guvs at all. 1f so, tune mto WRKO-
AM/Boston’s Tivo Chicks Dishing,
Lori Kramer and Leslie Gold. Life-
long friends long before a radio gig
came into play, Kramer and Gold
bill themselves as “‘the new alterna-
tive to prime-time television” and
tackle everything from “disco. to
dishing about celebrities. to their
‘Chicks On Chicks’ feature.”
WRKO PD Kevin Straley told
Miss Radio Reality that the appeal
of the Chicks is the feeling that one
is “eavesdropping on a conversation
between two women who are real-
ly good friends. They’re very inclu-
sive of the audience and make them
feel like part of a club.”

There also exists the lure of rival-
ry. Some relationships have an ad-
versarial nature and beg that sides be
taken. When four o’clock rolls
around in the nation’s capital, the
ringside bell dings over at Sports/
Talk WTEM-AM/Washington, and
Kevin Kiley and Chuck Booms
come out swinging — at each other.
They strain not to talk over one an-
other and continually shoot each oth-
er down, interrupting whenever the
spirit moves them.

Drew Hayes

Miss Radio Reality is a product
of the imagination of R&R
Washington Bureau Associate
Editor Patrice Wittrig.

“In pairing them up. we were
looking for diversity” WTEM OM
Tod Castlebury told Miss Radio
Reality. “You hope diversity in peo-
ple’s backgrounds will cause a spark.
Sometimes they look at each other
like they’re from difterent planets.”

Sidekicks since last February, these
guys rarely agree on anything. The
one thing the two do agree on is that
they have nothing in common. Booms
is 35, single, and an entertainment-
industry maven; Kiley is a former
professional football player and a
married-with-children suburbanite in
his early 50s. Thus the show is “three
hours built on controversy,” Booms
told Miss Radio Reality. “We’ve nev-
er been out socially. We take shots at
each other”

Booms also says Kiley refuses to
do personal appearances with him.
Kiley says it’s because appearances
just aren’t conducive to his family
life right now. Kiley thinks it’s the
blend of his experience as a sports
reporter and Booms’ extroverted an-
tics that makes the show sing. “He
brings a lunatic fan’s perspective.”
Kiley said. “But our senses of humor
are very similar”” Booms figures his
on-air rivalry
with Kiley is per-
fect for Washing-
ton, where peo-
ple love to take
sides and “every-
thing is black
and white. The
listeners think
it’'s fabulous,”
Booms said. Ev-
idently. The Ki-
lev And Booms
three-hour show
gained a full point in the latest round
of Arbitron figures.

“Our common thread is aggrava-
tion, but it doesn’t stick,” Kiley told
Miss Radio Reality. “1 think he’s a
litle neurotic, but his humor appeals
to me. 1 have little patience for his
lunacy. I frequently get mad at him,
but it’s not my job to monitor him
[’m not his professor”

Castlebury admits there are still
some kinks to work out, at which
point The Kilev And Booms Show will
be *‘a very lively and spirited debate
with more respect.” Despite the on-
air jousting, Kiley gives Booms some
leeway: “Whether you love him or
hate him, which I do a lot, he’s a tire-
less worker.” But leave it to Booms
to have a different agenda: “We’re not
working the kinks out.”

Frank Murphy

Open Relationship

When an on-air duo’s kinship goes
astray. however. it might be an indi-
cation of problems beyond a parting
of the ways. “The reason you start
working with someone is because
you hit it off.” Murphy said. “Some-
times you just get to a point where
you say, I hate the way you chew.””
Openness, says Murphy, is the most
important element a team can have.
If both members aren’t up-front, a
true team doesn’t exist.

Hayes believes teams fall apart
when there is bad management or
when producers and talent “can’t get
on same page. You’ve got to be
hands-on. You can’t ask guys to do
what they can’t do”

Another reason duos drift apart?
“There’s no sex involved,” Murphy
said with a laugh.
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A well-managed team
should never have to
be coaxed by
management to step
up its genuineness.
— Zemira Jones

E

When working with an on-air
team, there are two relationships that
conme into play: the relationship be-
tween the hosts themselves and the
relationship between the producer
. and the hosts.
“The producer
will have as much
input as he/she
earns from the
host,” Hayes fig-
ured.

Jones — who
just added GM du-
ties at WTAQ-AM
& WTAU-AM/
Chicago — told
Miss Radio Reali-
ty that the role of
the producer goes beyond fine-tuning
the show behind the scenes. “The pro-
ducer has to feel like a real part of the
show. It’s like managing a basketball
team. Some are idea-makers, some are
information-gatherers. We look at the
strength of each producer and manag-
er and match up their strengths to the
teams.”

Straley said his Chicks “take direc-
fion well. They put in the real hard
work in the first six months the show
was on the station. From a PD stand-
point, it makes my job easy.”

Jones figures the “ultimate char-
acteristic is being genuine. A well-
managed team should never have (o
be coaxed by management to step up
its genuineness.” Straley agrees: “The
Chicks are natural, and their instincts
are right on. Their style is translated
well.”

Teams have to make sure what
their individual roles are and what
role is expected of them. “One thing
that’s utterly clear.” said Hayes, “is
that you have to
have a vision of
what the team is
and what roles
they play. Those
roles might not be
what is marketed
on the air, but you
still have to deter-
mine what they
are. We’ve been
able to carve outa
very clear, three-
dimensional, col-
or picture of what the teams are to the
audience.”

All of the producers and PDs Miss
Radio Reality spoke with likened a
team’s relationship to a marriage.
Frank Harden and Jackson Weaver
were top-rated in morning drive at
WMAL-AM/Washington for 33
years, until Weaver’s death in 1992.
But the Hardens & Weavers of the
world are few and far between. Even
the best teams need lots of work with
each other and help from manage-
ment. “All the world’s a talk show,”
said Hayes. It’s just a matter of who
you do your play-by-play with.

Kevin Kiley

Chuck Booms
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By Dick Kazan

How To Hire The Right Person

PART THREE OF A THREE-PART SERIES

I n personal interviews, | always study a man’s face, be-
cause his character is more or less plainly written there”
So said J. C. Penney, who built his retail empire by cerefully
recruiting and shrewdly incentivizing his managers. Pen-
ney claimed to have personally interviewed as many as
5000 candidates a year, while hiring as few as 100. (The

Book Of Business Wisdom, Peter Krass).

Because it's seldom easy to accurately evaluate a candidate during an
interview, the following are questions you can ask that will provide some
revealing answers:

* Why do you want to work for us? Successful business owner Micha-
el Delees says this is the most important question, because its answer
tells you how much thought this person has given to your company and
what research they've done. It also lets you know whether they're moti-
vated and have some goals in mind. As J. C. Penney said, “ . . to find
what was at the bottom of their desire for a new position. If | can get the
truth about this one thing, | shall have a pretty good clue to a man’s value
in business.”

If what you hear is focused on their pay, benefits, and days off, you can
expect a mediocre employee.

* What would you like to achieve in the next three years? One of my
favorite questions. Many good candidates have never given serious thought
to their objectives, but, virtuaily without exception, the outstanding ones
can answer this in detail.

* What are your financial goals? Most people have a dollar amount in
mind and this then leads to a crucial question, “What will you do with that
money?” Except for the outstanding candidates, the response is usually
vague, such as, “Uh ... { guess I'd travel," or, “{ don't know, maybe I'd buy
a new car” What these responses tell you is that, aside from satistying
immediate needs, making money really isn't a priority to them, and there-
fore they're unlikely to make significant sacrifices to attain it.

In addition to these questions, here are five suggestions that could be
invaluable to you:

* Take Notes. Doing so will greatly enhance your listening skills and
make it easier to remember the key responses to your questiors. It also
allows you to more readily share your observations with others who will
be interviewing the candidate.

* Study Body Language. For example, if you see a candidate who
avoids eye contact or whose eyes dart from side to side while speaking
to you, it's very likely this person has either low self-esteem or isn't being
honest. I've seen this pattern so often, that when it happens, | note the
discussion point and later check the facts. Invariably, that persor was be-
ing less than candid with me.

* Look For Enthusiasm. A positive person can light a fire under ev-
eryone, while a negative individual can drain the energy out of an organi-
zation. Last year, a listener called my talk show to ask what he could do
to get a job. His credentials were excellent, but nobody would hire him. |
then did a brief mock employment interview on the air. He was highly crit-
ical of his last employer and spoke in a whiny tone. | identified these prob-
lems for him and encouraged him to enthusiastically present his skills.

e Listen. “The job applicant should be tatking about 70% to 80% of the
time in an interview. Managers who dominate the meetings usually make
poor selections.” (“Hire the Best: A Practical Guide To Effective Interview-
ing,” Michael H. Frisch in Bottorn Line)

» Scrimmage. Rather than speculate how an applicant would'do a job,
allow that person to show you. For example, it they're in sales, be a hypo-
thetical prospect and let them sell you. Take it from the coid-call stage and
listen to how they get in the door, how they present your firm, and how
they close business. This is one of the most effective techniques there is.

We've now discussed various crucial elements necessary for niring the
right person. But there’s another, often overlooked factor. “Wher you hire
someone, there’s a romance that goes on. You are selling them on what a
great organization you have. You are selling them on how much they'll learn
and what sort of opportunities they’ll have. Why do we stop doing that once
someone is on board?” (Gallup Poll executive Tony Rutigliano, R&R 7/24)

You've selected a key individual, but if you want to maximize that person’s
productivity and not lose them to a competitor, continue to take an active in-
terest and help them achieve their goals. It's like a marriage. You reed each
other, and it will succeed or fail based upon your mutual devotion.

Every great organization is built by an outstanding group of people, of-
ten recruited one at a time. As you use the tools presented in this three-
part series, | hope the next wonderful success story is yours.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.
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New Business Efforts Reward Radio

L1 National revenues grow as new accounts target consumers via advertising

R adio’s new business development efforts are paying off big-
time, with many new accounts coming into the radio fold
during the first four months of 1998. National spot radio sales
during the four-month period are up 16% versus the same time

frame last year.

A look at some of the particular-
ly strong growth categories — and
the sales efforts behind the surge in
each — can provide an informative
primer on what's working in the ad
sales marketplace, much of which
can be applied directly to local sales.

Financial Services: The numbers
are staggering. Bank advertising on
radio is up 22% for the first four
months of 1998. The investment
broker category is up 160%; ac-

Online and Internet-
related businesses
can score big with
their target audience
through a radio-
newspaper
combination.

counting, auditing, and tax prepara-
tion services are up 295%; finance
and mortgage companies, up 194%;
and mutual funds, up 137%.

The winning pitch here is that ra-
dio can help these advertisers reach
their upscale targets. The busy life-
styles of these individuals make
them light viewers of television.
Their on-the-go routines make them
perfect consumers to be reached by
radio formats such as News/Talk
and Classical.

At Interep, our Radio 2000 new
business development division has
been targeting this category of ad-
vertiser for the past couple of years.
We have repeatedly conveyed the
message cited above, and evidently
this persistence has paid off bigger
than ever thus far in 1998. New ac-
counts — totaling $6.5 million in
business — include Fidelity, Scud-
der, Prudential. Solomon Smith Bar-
ney, and Merrill-Lynch.

Local sales executives can use
these national examples when talk-
ing to local financial service adver-
tising prospects and should have
some major success stories in the
months ahead as well. A solid ap-
proach is to focus on radio’s ability
to deliver the hard-to-reach consum-
ers who are so desirable to the finan-
cial community. One way of doing
this is to sponsor radio news and
business reports, an ideal environ-
ment for the financial services adver-
tiser.

Online and Internet: This cate-
gory is up more than 38% through
April 1998. There are various rea-
sons for this spurt, not the least of
which is the rapid growth of the on-

line industry itself. Other reasons are
detailed in a new Interep report,
“Radio And Cyberspace.” The re-
port provides compelling informa-
tion that shows how radio delivers
heavy Internet users. For example,
the report points out that 42% of In-
ternet users are heavy listeners of ra-
dio, versus 36% for television and
32% for cable. In an average day,
88% of Intemnet users listen to radio,
compared to 84% who watch tele-
vision and 66% who read daily
newspapers.

Related to this latter figure, In-
terep’s CityNets shows advertisers
how they can maximize their ex-
isting newspaper budgets by com-
bining print with radio. Online and
Internet-related businesses can score
big with their target audience
through a radio-newspaper combina-
tion. With such a strong story to tell,
it’s no wonder radio is generating
significant new advertising dollars
from Internet and online businesses.

And radio’s strength cuts across a
wide range of formats: The index of
Internet users who listen to Classi-
cal radio is 266 (norm=100); Mod-
ern Rock, 195; Jazz/NAC, 192; all

News, 174; AOR, 171; News/Talk,

159; Classic Rock, 149; CHR, 148;
Oldies, 142; and AC, 135. By com-
parison, the highest single television
network program (The Single Guy)
indexes at 164, lower than the top
five radio formats.

Favorable comparisons hold up
against magazines as well, as radio’s
top formats reach a cume audience
that is comparable to, or larger than,
the top-reaching consumer maga-
zines, including National Geograph-
ic, Reader’s Digest, People, TV
Guide, Time, Newsweek, and Better
Homes & Gardens.

Radio 2000 alone has brought in
several new national spot online and
Internet-related advertisers in 1998,
accounting for more than $5 million
in business thus far. These new
accounts include Amazon.com,
Imall, N2K Music Boulevard, Mi-
crosoft Hot Mail, Match.com and
Energy.com.

Locally, radio’s strength among
Internet users should be a strong
selling point with computer sales
and repair stores, as well as other
businesses related to the high-tech
industry.

Magazines: There is no small iro-
ny in the fact that a competitive me-
dium is actually one of radio’s hot-
test categories in 1998. Local tele-
vision stations have long been be-
lievers in radio advertising, and
now it appears that their magazine
brethren are joining the fold as
well. Radio spending by magazines
is up a whopping 248% this year.

By Stewart Yaguda

This makes perfect sense when
you think about it, because maga-
zines are similar to radio in that they
generally are targeted by lifestyle
and interests. Despite the logic of
this argument, magazine marketers
had been reluctant to venture into
radio until this year. They have been
spurred on, in part, by the enormous
attention radio has received in recent
months. Radio is hot, so much so
that even the competition is coming
on board!

Locally, this trend can be used to
help persuade regional and city
magazines to try or increase their ra-
dio usage. For that matter, now
would be a perfect time to approach
even newspapers about radio adver-
tising possibilities. Magazines and
newspapers, for example, would be
naturals to sponsor segments such as
news, weather, event calendars,
sports, and so on. In the same way
that Interep’s CityNets shows adver-
tisers how they can maximize their
existing budgets by combining radio
with newspaper, so 100 can newspa-
pers benefit by the combination of
their own “house ads” and a local
radio campaign.

The basic concept of
recency is to try and
reach consumers
as close as possible
to the moment a
purchase decision
is made.

Shampoos, Conditioners, and
Rinses: With spending up by an in-
credible 1627% over last year, ei-
ther people are dramatically more
concerned about the look of their
hair or radio is doing a great job of
selling itself to marketers of these
products. Fortunately, it is the lat-
ter (not lather) that is driving this
category. There was a time when
shampoo marketers would not use
radio because they believed the
product needed to be literally seen
for it to be appreciated by the con-
sumer. They generally failed to rec-
ognize radio’s “theater of the mind”
capabilities, as well as the power of
testimonials by on-air talent and ra-
dio’s ability to hit a bull’s-eye
against a target audience.

Happily, this has all changed.
These same manufacturers now see
radio as a great way to break
through the clutter of their “tradi-
tional” advertising media, most no-
tably magazines oriented to wom-
en. This is not to say that the latter
is any less important, just that ra-
dio has proven itself to be very
strong at extending reach and gar-

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

Realtor Finds Winning Location

SITUATION: The Realty Company of Watertown, SD, has been in busi-
ness for over 20 years in one location. It lists both commercial and resi-
dential properties. The company faces heavy competition from at least 11
other real estate firms. The target is upscale adults age 35-plus. Water-
town — South Dakota’s rising star — is growing because of new com-
mercial developments. The Reaity Company needed to find a way to stay
top-of-mind with the people in the area.

OBJECTIVE: To be the first realtor people thought of as the Watertown
area expanded, and to hold its own in the real estate market.

CAMPAIGN: It took some aggressive salespeople with some very good
ideas to get The Realty Company to add radio to its marketing budget.
KWAT radio got to work promoting the name and business of The Reaity
Company of Watertown. The campaign was broadened to include remotes
at grand openings and open houses. The Realty Company had specific
sales goals, which radio sought to make it reach.

RESULTS: Randy West, President of The Realty Company of Watertown
Inc., wrote, " am very happy to say that radio has directly generated more
leads and sales for our company than any other form of advertising. My
only regret is that it took so long for me to.see the light”

—RABTO0LBOX———

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Almost half (49%) of those intending to buy a new home in the next 12
months are already homeowners. A fourth are college graduates, and 40%
describe themselves as “cautious” shoppers. They spend an average of
45% of their daily media time with radio.

RAB CATEGORY FILES

“The scale of growth [in the real estate market] is unprecedented, and it
far exceeds the 1980s boom. We've been forecasting a slowdown for three
years, and maybe what slows us down will be the labor shortage as much
as anything else! (Ron Witten, M/PF Research; Dallas Morning News, 5/
12/98)

INSTANT BACKGROUND COLLECTION

- REAL ESTATE (HOMES)

Real Estate Ads: Elements of a real estate ad considered most important
by consumers (multiple answers): Price of house, 83.8%; floor plan, 68.2%;
photo of house, 41.0%; builder's reputation for quality, 35.3%; information
about community, 16.4%; description of models, 15.8%; map showing di-
rections to house, 12.1%; information about builder, 10.6%; drawings of
house, 6.6%; color advertisement, 3.3%, lots of copy, 1.5% (Professional
Builder, December 1997).

For more information, call RAB's Member Service HelpLine at (800) 232-
3131, oriog on to Radiol.ink at www.rab.com.

nering a share of voice unavailable
in print or television.

The applicability of this on the
local level is not to be discouraged
by advertisers who insist that their
product must be “seen” to be sold.
Nexxus Hair Care, one of the ma-
jor new radio advertisers in the
hair care category, can be cited as
just one example of a marketer
who now sees theater of the mind
as a valuable and persuasive tool.

Nexxus Hair Care was brought-

into radio recently by Radio 2000
after much debate over the need to
show the product’s attributes. For
local station sales, the Nexxus sto-
ry could help boost business in the
salon category.

Food and Beverages: A 523%
gain in this category speaks to the
emergence of recency as a media
planning strategy. The basic con-
cept is to try and reach consumers
as close as possible to the moment
a purchase decision is made. This
works particularly well for food and
beverage marketers, whose custom-

ers often replenish their goods on
a weekly-or-better basis. And what
better way to reach consumers than
via radio, as they travel to the su-
permarket?

-Recency is a great strategy to
discuss with regional agencies and
local advertisers, particularly re-
tailers whose products are pur-
chased on a regular — and some-
times impulse — basis.

The first four months of 1998
have indeed been strong ones for
national spot radio sales. The list
of strong national categories is
worth examining because of its
implications for local business.
The categories themselves, and/
or the sales techniques used to
close the business, can serve as
excellent leads and templates for
local sales.

Stewart Yaguda is President of
Interep’s Radio 2000. He can
~ bereached at (212) 916-0704 -
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FRANK MINIACI

‘Theater Of The Mind’ Revisited

| Flashbacks to several of radio’s greatest on-air promotions

f it isn’t Capra, don’t do it

!” That’s what radio pioneer

Gordon McClendon preached and it was the mantra of my
first radio mentor, KVIL/Dallas morning legend Ron Chapman.
(Of course I've modified it to replace the great filmmaker Capra
with an updated mogul, Steven Spielberg.) KVIL is the creator of
a term that is widely used today: the “Fun & Games Department”
— or promotion department, if you will. KVIL developed a rep-
utation for huge promotional budgets, and contest after contest
was bigger and better than the last one. This week, in part one of
a two-part series, I'll take a look back over the last 25 years at
some of radio’s most creative promotions.

KVIL originated many promo-
tional staples, such as the Prize
Catalog and — the easiest con-
test to win — the “People’s
Choice™ cash total (just know it
and win). Ron Chapman had
built such a close relationship
between KVIL and the listeners
that they would do just about
anything he asked them to do.
The true power of this was dem-
onstrated with a very ethereal
promotion, the $20 check. A pro-
mo ran on the air, telling listen-
ers they should send in $20 to the
station and that they would be
part of something special. Chap-
man had thought that maybe a
few hundred or maybe even a
thousand or so individuals might
send in something, and for that
$20, they would be placed on a
special station mailing list and
given some station goods, tick-
ets, etc.

What happened next soared
past anyone’s expectations. Day
One produced an estimated
$200,000 in checks; Day Two
was just as strong; and on Day
Three, Chapman had to go on
the air and tell the listeners to
stop sending in the money. By
the end of the third day, KVIL
and Chapman had amassed
$750,000! Besides the national
coverage on ABC-TV’s World
News Tonight, the point was
proven once again that a well-
branded station creates a pow-
erful bond with its audience.

‘Ramblin’ Raft Race’

The WQXI/Atlanta Ramblin’
Raft Race was probably one of
the longest-running yearly pro-
motions. It became an Atlanta
milestone. VP/GM Jerry Blum
recounts the events:

“The raft race took place for
the first time in a very noncha-
lant manner as a challenge from
a Georgia Tech fraternity to the
WQXI jocks. There was no big
meeting between PD Bill Sher-
ard and myself to make this the
biggest promotion of all time.
The first year, 1968, we had a
grand total of about 300 people
show up. The next year, about

8000 attended. By the third year,
over 30,000 came to watch and
participate. At that point, we de-
cided to package the promotion.
Coca-Cola, Budweiser, Aztec
Suntan Lotion, and Rich’s depart-
ment store became the sponsors.

“Visitors came from all over
the world to watch hundreds of
rafts of every size, shape, and
design hit the water and, some-

in those days, if you
gave away 30 cars in
30 days, your
competition did the
same, but added
$10,000 to it. Then
you would come back
and add a house to it.
It ended up causing
stations to go broke
just trying to outdo

each other.
— Jack McCoy

times, even sink. We had prizes
for designs, but most people
came out for a good time. Last
year, we ended up doing it with-
out the help of the American Raft-
ing Association, and it cost us up-
wards of $250,000. This kind of
publicity, though, is hard to put a
dollar value on. Unfortunately,
the size and many complications
killed it. TV and newspaper real-
ly led to its demise. In 1978, a
television reporter was on cam-
era saying, ‘If we don’t have a
drowning, then we don’t have a
story.” Then, the last year, the
newspaper headlines read, ‘Four
Feared Drowned At Raft Race.’
Actually. only one person
drowned, and that was over the
12 years of the event.

“The papers continued to edi-
torialize against us and, in the
end, turned the city against the

raft race. The state legislature
eventually outlawed it. It was so
ridiculous. The raft race represent-
ed anywhere from $2 million to $5
million in yearly revenues and tax-
es to the city and state. It was the
highest-selling beer and soda day
year after year. Now it’s gone. But
to me, the conception and eventu-
al fulfillment of the WQXI Ram-
blin’ Raft Race was the greatest
promotional effort ever.”

The KOWH Treasure Hunt

Talk about getting listeners ac-
tively involved! This $100,000
promotion also got local police
and government officials very
much involved, and eventually
led to the banning of future con-
tests involving the disruption of
private property by prize-seekers
looking for buried treasure.
You’ll see why after you read the
comments of KOWH/Omaha’s
1955 afternoon man, Ken
Burkhart.

“KOWH was the first CHR
owned by Todd Storz. We were
a daytimer, but had a 60 share.
We promoted the event for three
weeks prior to the event. On the
day of the event, I was giving the
final clues to the destination. By
this point, over 100,000 people
were headed for Council Bluffs,
just across the river, to dig for
the treasure. We had buried it in
a farmer’s field in a lipstick tube
under some hay on the ground.
By the time they were through
with the field, this farmer never
had to plow it again.

“The police were banging on
the door, and Todd had told me
not to let them in. They called
on the phone and asked where he
was. | told them they were prob-
ably over in Council Bluffs.
They went there to arrest him.
What made everyone so frantic
about the treasure was that the
amount of the prize had dropped
to $1000 by the time someone
found it. The excitement build-
up was tremendous — the field
was devastated. By far, this was
the best promotion I was ever
directly involved with.”

Pyramid Power At KMBZ

While the treasure hunts of the
'50s and *60s produced laws
making them illegal due to the
property damage they caused,
KMBZ/Kansas City’s “Mystery
Of The Pyramids” contest was a
treasure hunt of the imagination.
PD Steve Bell recalls the event:
“We did it in the fall of 1978. It
was a clue contest with a prize
of $10,000 in gold and jewels.
We gave a new clue each day,
broadcasting hourly. Our entire
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THE CUTTING EDGE! — WAOR/South Bend, IN morning host Woody
recently staged “Balding For Dollars,” in the tradition of a vintage game
show, to raise over $20,000 for charity while losing his locks.

advertising campaign was based
on the contest. KMBZ billboards
featured a large treasure chest
with contents that sparkled in
jewel colors and the message,
‘Win $10,000 in gold and jew-
els from KMBZ.’ The same trea-
sure chest showed up in the
hands of our jocks in the station
TV spots. All the personalities
were costumed outlandishly and
photographed with a real, live
camel. As a matter of fact, a clue
was contained in the television
spots. Overall impressions of the
spot was that the mystery loca-
tion was Egypt. It wasn’t — it
was Mexico.

“Executing the promotion was
a real educational experience for
me. I read a dozen books on
Egypt and on Mexico, studied
maps and travel brochures. Post-
cards were pouring in by the hun-
dreds every day. I had to read ev-
ery one and stay ahead of the con-
testants, so to speak. The promo-
tion lasted four weeks. It was a
total success. Not only did we
have a No. | book, we got some-
thing very rare: letters of appre-
ciation from contestants who did
not win! The listeners seemed to
be very entertained by the event.”

The Last Contest

In the field of outstanding ra-
dio promotions, nothing com-
pares to one of the most memo-
rable of all time: the Last Con-
test, created by the brilliant mind
of Jack McCoy. “The Last Con-
test took over two and a half
years from the inception to the
first airing, partly because every-
one thought I was crazy to run
such a contest,” McCoy re-
counts. “Finally, KCBQ/San Di-
ego gave me the go-ahead. The
Last Contest was actually a sales
promotion that was totally invis-
ible on the air, but brought dev-
astatingly high ratings to the sta-
tion. I named it the Last Contest
because, in those days, if you
gave away 30 cars in 30 days,
your competition did the same,
but added $10,000 to it. Then
you would come back and add a
house to it. It ended up causing
stations to go broke just trying
to outdo each other.

“It was low-budget, but it had

to sound big. The strategy behind
it was to have so many promos
and unbelievable prizes that,
once you got rolling, your com-
petition could never catch up.
They couldn’t imagine how all of
these promos were running, yet
the promos never, ever repeated!
We offered Ferraris, a Lear jet ...
anything outrageous but within
reach financially for the station.

“There were many packages
that grew in value as the promo-
tion went on. The station would
air a secret number during a pro-
mo, and the winning caller had
to identify the number and could
choose any of the packages. The
trick, of course, was that the sta-
tion could afford only one of the
packages, even though many
more had been promoted.

“Each promo — and there were
thousands — was elaborately pro-
duced with sound effects. Listen-
ers were afraid to turn off the ra-
dio for fear of missing a prize
package. When I went on to mar-
ket the contest to about 60 to 70
stations, I must have cut over
15,000 promos. Besides defeating
the competition, it ended up blow-
ing out the phones everywhere.

“Of all the stations that ran the
Last Contest, only four did not
increase their ratings. It was so
successful that KCBQ had a
100% share-point lead over the
next station. The contest was so
successful because only two
prizes were actually given away,
and the competition was devas-
tated. But it caused such commu-
nications problems that I had to
pull it off the market.”

Thanks to the tremendous con-
tent provided by R&R CHR Edi-
tor Tony Novia on some of the
most memorable promotions in
radio history. Next week: R&R
continues its look at what makes
a difference between the records.

TALK BACK TO R&R!

e encourage your feedback.

|fyou have comments regard-
ing this column or would like to see
your work here, contact Frank Mini-
aci directly at (310) 788-1650 or by
e-mail atminiaci @ rroniine.com.
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Craig Kallman: ‘Who Is This Guy?’

Atlantic Exec. VP/A&R Craig
Kallman is profiled in a six-
page story in New York magazine.
Says Def Jam’s Lyor Cohen on
Kallman's low-key profile, “He flies
underneath the radar” After realiz-
ing Kallman was competing with
him on every new deal, Cohen
says, “l thought,‘Damn, who is this
guy?'He'’s amusic dude.When he
hears a record, he’ll know the sam-
ple, the bass line, whereas |
couldn’t even tell you a record | re-
leased a month ago”

Notes Tori Amos: “Often you turn
your music in to these guys, and
they say, 'l don’t know. And you say,
‘Of course you don’t know. This is for
your daughter, who hates your guts
right now! Craig understands that."

Reality-Based

“The reality is, if anything, I'm
easy on the subject. The only
reason that | talk about it at ail is
because | have this charity | sup-
port. Like, as if I'd make any of it
up for commercial gain” —
Shania Twain denies the dire
circumstances of her youth were
made up to increase record sales,
as alleged by author Laurence
Leamer (Rolling Stone).

Wrong Turn

Us examines the breakups of
celebrity marriages, including Pam-
ela Anderson & Tommy Lee and
TicoTorres & Eva Herzigova.

“It’s okay to be rude if you're fun-
ny, but when you're rude and you're
not funny, then you're disqualified”
— Boy George tells why Courtney
Love would not be a member if he
formed a real culture club (Entertain-
mentWeekly).

The Snub Factor

“LeAnn [Rimes] is the hottest-
selling artist in country music, yet
she didn’t get one nomination be-
cause a lot of country fans feel
she’s gotten too big for her britch-
es”— a CMA insider explains why
Rimes wasn’t nominated for any
awards (Globe).

The 'zine also notes that “brat-
in-training Brandy” kept scores of
people waiting two hours at a re-
cent shoot while she leisurely or-
dered lingerie by phone from Vic-
toria’s Secret.

“You're the writer — | can’t take
any pictures with you” — screen-
writer Tina Andrews relays her em-
barrassment when she received the
above response from Little Rich-
ard after she requested a photo on
the set of her film about Frankie

Lymon (Entertainment Weekly).

“We were surprised that people
objected. We had sent them all the
song lyrics. The way | look at it, gay
people can't cuss” — Indigo Girl
Amy Ray responds to the cancella-
tion of their concert at two Tennes-
see high schools due to their “pro-
fane” lyrics (People).

HIS AIM IS TRUE — “Wyclef Jean
pulls no gun. Wyclef Jean plays gui-
tars ... | respect the media very
much” — the Fugees member de-
nies pulling a gun on a magazine
reviewer over a bad review of a rap
band he’s producing (Time).

A Matter Of Taste

Oasis’ Noel Gallagher and wife
Meg decorated their house as an
homage to Elvis and the Beatles,
but the house was rejected as too
garish by World Of Interiors. How-
ever, British Vogue did accept the
decor (W).

A Bad Wrap

“Didn’t you love Courtney [Love]
before she discovered designers?
The dresses she used to wear were
much more interesting than what
she wears now,” says designer
Anna Sui (Us).

“My self-image is so warped. |
know a lot of people must think I'm
really open to wear women'’s clothes
and lingerie” — Dave Navarro, like
many others, ponders his fashion
sense (Jane).

Michael Jackson kept his kids
covered in sheets during a recent
visit to the dermatologist (Stan).

A Living Hell

“I hate that shit with a passion.
It's a bunch of teeny-bopper crap
meant to sell more tacos at Taco
Bell. It's all tongue-in-cheek —
there's no art to it. It's a two-hour
episode of Party Of Five, except
someone gets fucking stabbed”
— sounds like two thumbs down
on films like Scream from Rob
Zombie (Rolling Stone).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MUSIC & MIOVIES cvyBersPACE

CURRENT

* HOW STELLA GOT HER GROOVE BACK (Flyte Tyme/MCA)
Singles: Luv Me, Luv Me/Shaggy f/Janet
Your Home Is My Heart/Boyz Il Men
Other Featured Artists: Diana King, Mary J. Blige, K-Ci & JoJo
* THE AVENGERS (Warner Sunset/Atlantic)
Featured Artists: Verve Pipe, Sugar Ray, Dishwalla
» THERE'S SOMETHING ABOUT MARY (Capitol)
Featured Artists: Dandy Warhols, Joe Jackson, Jonathan Richman

* SNAKE EYES

Single: The Freaky Things/LaKeisha Berri (Hollywood)
* THE MASK OF ZORRO (Columbia)
Single: | Want To Spend My Lifetime Loving You/Marc Anthony & Tina

Arena (Sony Classical/Columbia)
* ARMAGEDDON (Columbia)

Single: 1 Don't Want To Miss A Thing/Aerosmith
Other Featured Artists: Shawn Colvin, Journey, Our Lady Peace

* DR. DOLITTLE (Atlantic)
Singles: Woof Wool/69 Boyz

Are You That Sombody?/Aaliyah

That's Why | Lie/Ray-J

Other Featured Artists: Jody Watley, Ginuwine
* SMALL SOLDIERS (DreamWorks/Geffen)
Singles: War/Bone Thugs-N-Harmony ...
Another One Bites .../Queen f/Wyclef Jean
Other Featured Artists: Pat Benatar w/Queen Latifah, Pretenders w/

Kool Keith, Cheap Trick

* DISTURBING BEHAVIOR (Trauma)
Single: GotYou (Where | Want You)/Flys
Other Featured Artists: Phunk Junkeez, Eva Trout

« BASEKETBALL (Mojo/Universal)

Featured Artists: Soul Asylum, Cherry Poppin’ Daddies, Goldfinger

* SLUMS OF BEVERLY HILLS (RCA)

Featured Artists: Three Dog Night, lke & Tina Turner

* CAN'T HARDLY WAIT (Elektra/EEG)

Singles: High/Feeder

Can't Get Enough Of You Baby/Smash Mouth
Other Featured Artists: Third Eye Blind, Blink 182, Busta Rhymes
* CITY OF ANGELS (Warner Sunset/Reprise)

Single: Iris/Goo Goo Dolls

Other Featured Artists: U2, Paula Cole, John Lee Hooker

« HAVPLENTY (Yab Yum/550 Music)

Singles: Whatcha Gonna Do/Jayo Felony
| Can't Get You .../Blackstreet t/Kafi & Crowder

Fire/Babyface & Des’ree

Other Featured Artists: Az Yet, SWV, Faith Evans

» WHATEVER (Tangerine/Medicine)

Featured Artists: Blondie, Patti Smith, Pretenders
COMING

* DEAD MAN ON CAMPUS (DreamWorks)
Featured Artists: Marilyn Manson, Blur, Creed

Hot, new music-related World
Wide Web sites, cool cyber-
chats, and other points of inter-
est along the information super-
highway.

Dazz Band's Bobby Harris,
Sunday (8/23) at 9pm ET/6pm PT,
America Online (keyword: LIVE).

Kelly Price, Monday (8/24)
at 9pm ET/6pm PT, America
Online (keyword: LIVE).

’

Dishwalla, concert, Friday
(8/21) at 8:30pm ET/5:30pm PT
(www.rollingstone.com).

Bernard Butler, concert,
Friday at 11pm ET/8pm PT
(www.LiveConcerts.com)
and Wednesday (8/26) at
8:30pm ET/5:30pm PT
(www.rollingstone.com).

Lauryn Hill, chat, Monday at
1pm ET/10am PT (www./lauryn-
hill.com).

Neil Finn, chat, Monday at
8pm ET/5pm PT (www.
sonicnet.com).

Save Ferris, chat, Tuesday
(8/25) at 5pm ET/2pm PT
(www.theglobe.com).

Eagle-Eye Cherry, con-
cert, Tuesday (8/25) at
8:30pm ET/5:30pm PT
(www.rollingstone.comy.

MONDAY, AUGUST31 [

1969/ At England’s Isle of Wight Pop Fes-
tival, Bob Dylan performs for the
first time since his motorcycle ac-
cident three years earlier.

- 1974/ John Lennon testifies in federal

court on how the Nixon adminis-
tration tried to deport him because
of his personal “antiwar” convic-
tions.

1976/ George Harrison is found guilty of
plagiarizing the Chiffons’ “He's So
Fine™ in his “My Sweet Lord.”

1988/ Actress Julianne Phillips files for di-
vorce from Bruce Springsteen.
Also ... Bob Seger and actress An-
nette Sinclair file for divorce.

Born: Van Morrison 1945, Glenn Tilbrook
(Squeeze) 1957

" Releases: Carol King's “Jazz Man” 1974

TUESDAY, SEPTEMBER 1

1967/Boz Scaggs joins longtime high
school friend Steve Miller's group,
the Steve Miller Band.

1971/ The Sonny & Cher Show premieres
on CBS-TV.

1980/ At the Hollywood Bowl, Fleetwood
Mac end their nine-month tour and
declare it will be their last live perfor-
mance. They'll reunite 12 years later.

: 1995/ The Rock & Roll Hall of Fame

opens in Cleveland; the inaugural
concert features Bob Dylan, Chuck
Berry, Bruce Springsteen, Jerry
Lee Lewis, Johnny Cash, Aretha
Franklin, James Brown, and the
Aflman Brothers.

. Born: the late Conway Twitty 1933, Barry

Gibb 1946

WEDMNESDAY, SEFTEMBER 2

1978/ Teddy Pendergrass performs a “For
Women Only” concert in New York City.

WAAAL- AR LICARTEAION IS O\ E iR m——

1988/ Amnesty International’s “Human
Rights Now” tour commences at
London’s Wembley Stadium; per-
formers include Sting, Peter Gab-
riel, Bruce Springsteen, and Tracy
Chapman.

1989/ Cars frontman Ric Ocasek marries
model Paulina Porizkova.

Releases: Animal House ST 1978

THURSDAY, SEPTEMBER 3

1955/Bill Haley & The Comets decline
their first invitation to tour outside
the U.S. because of their fear of fly-
ing.

1967/ Folk singer Woody Guthrie dies at
age 52.

1970/ Canned Heat singer/ guitarist Af
Wilson, 27, is found dead of an
apparent drug overdose in Los
Angeles.

1982/ Four hundred-thousand attend
the commencement of the three-
day US Festival in San Bernardi-
no, CA; performers include the
Kinks, the Grateful Dead, Fieet-
wood Mac, Santana, the Cars,
the Police, the Ramones, and the
B-52’s.

1992/ Prince secures a $100 million con-
tract with Warner Brothers.

Born: Steve Jones (ex-Sex Pistols) 1955

Releases: Four Seasons’ “I've Got You
Under My Skin" 1969, the Rolling
Stones’ “Angie” 1973

FRIDAY, SEPTEMBER 4

1966/ The Rolling Stones’ “Street Fight-
ing Man” is censored in Chicago
and other U.S. cities because law
enforcement officials believe it
might “incite riots and public dis-
order.”

1977/ After six years, the rock musical
Godspell closes on Broadway.

1966/ After seven years and 23 UK hit sin-
gles, Madness disband.

1994/ Former Rolling Stone bassist Bill Wy-
man and wife Suzanne become par-
ents to daughter Katharine Nicoe.

Born: Martin Chambers (Pretenders) 1951

Releases: the Marvelettes’ “Please Mr.
Postman” 1961, Kiss' “Beth” 1976

SATURDAY, SEPTEMBER 5 |

1978/ Former War bassist Morris Dicker-
son sues the band for $300 million
following his dismissal.

1990/ B.B. King receives a star on the Hol-
lywood Walk Of Fame.

1993/ The Red Hot Chili Peppers recruit Dave
Navarro as their new guitarist.
1994/Rod Stewart and wife Rachel
Hunter become parents to son

Liam McAllister.

Born: the late Freddie Mercury (Queen),
Buddy Miles 1946

Refeases: Manfred Mann’s “Do Wah Did-
dy Diddy” 1964

SUNDAY, SEFTEMBER 6 |

1961/ At the Gaslight Cafe in Greenwich Vil-
lage, Bob Dylan performs in public
for the first time.

1994/ John Mellencamp, 42, must cancel
his tour when he is diagnosed with :
having obstructed heart arteries.

1997/ Etton Jobn performs a revised version of «
“Candle In The Wind” during Princess
Diana’s funeral at Westminster Abbey.

Born: Roger Waters (ex-Pink Floyd) 1947

— Mark Solovicos
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MUSIC TELEVISION®
69.7 million households
Galluzzi/Benson

MUSIC FRST
50.8 million households
Isaak/Tierngy

| ADDS 1

[ADDS |

LAURYNHILL Doo Wop (That Thing) (Ruffhouse/Columbia)
HOLE Celebrity Skin (DGC/Geffen)

HOOTIE & THE BLOWFISH | Will Watt (Atiantic)

MARILYN MANSON The Dope Show (Nothing/Interscope)
PEARL JAM Do The Evolution (Epic)

ROB ZOMBIE Dragula (DGC/Geffen)

| EXCLUSIVE |

HOLE Celebrity Skin (DGC/Geffen)

MARILYN MANSON The Dope Show (Nothing/Interscope)

| HEAVY ]

RALIYAH Are You That Somebody? (Atfantic)

AEROSMITH | Don't Want To Miss A Thing (Columbia)
BACKSTREET BOYS I'lf Never Break Your Heart (Jive)
BARENAKED LADIES One Week (Reprise)

BEASTIE BOYS intergalactic (Grand Royal/Capitol)
BRANDY {/MASE Top Of The World (Atlantic}

BRIAN SETZER ORCHESTRA Jump Jive ..(Interscope)
OAVE MATTHEWS BAND Stay (Wasting Time)(RCA)
EVE 6 Inside Out (RCA)

HARVEY DANGER Flagpole Sitta (Sfash/London/istand)
NATALIE IMBRUGLIA Wishing | Was The‘re (RCA}
JANET Go Deep (Virgin}

PRAS MICHEL... Ghetto Supastar  (/nterscape}
RAMMSTEIN Du Hast (Slash/London/istand)

WILL SMITH Just The Two Of Us (Columbia)

USHER My Way (Laface/Arista)

| STRESS

SHERYL CROW My Favorite Mistake (A&M)

DMX{/FAITH EVANS How's tt Gein' Down? (Defuam/Mercury)
EAGLE-EYE CHERRY Save Tonight (Work)

LAURYN HILL Doo Wop (That Thing) {Ruffhouse/Columbia)
HOOTIE & THE BLOWFISH | Will Wait (Atiantic)
JERMAINE OUPRI t/JAY-Z Money.. (So So Det/Columbia)
MONICA The First Night (Arista)

MYA#/SILKK THE SHOCKER Movin' On (University/Interscope)
SMASHING PUMPKINS Perfect (Virgin)

SNDOP DOGG Still A G Thang (No Limit/Priority)

| BREAKTHROUGH |

PEARL JAM Do The Evolution (Epic)

| ACTIVE ]

TATYANA ALI Daydreamin’ (MJJ/Work)

ALL SAINTS Never Ever (London/isiand)

MELANIE B. /MISSY ELLIOTT | Want You Back (FastiWestEEG)
CAM’RON 1/MASE Horse & Carriage (Untertainment/Epic)
CREED What's This Life For (Wind-up)

EVERCLEAR Father Of Mine (Capitol)

EVERYTHING Hooch (Blackbird/Sire}

FATBOY SLIM The Rockafeller... (Skint/Astratwerks/Caroling)

TORI AMOS Jackie's Strength (Atfantic)

BABYFACE You Were There (Epic)

CULTURE CLUB | Just Want To Be Loved {Virgin)
HARVEY DANGER Flagpole Sitta (Siash/London/istand)
HOOTIE & THE BLOWFISH | Will Wait (Atlantic)

| XL

AEROSMITH | Don’t Want To Miss A Thing (Columbia)
GOOD GOD DOLLS ris (Wamer Sunset/Reprise)

NATALIE IMBRUGLIA Tom (RCA)

MATCHBOX 20 Real World { Lava/Atiantic)

SHANIA TWAIN You're Still The One (Mercury)

| NEW |

SHERYL CROW My Favorite Mistake (A& M)
HOOTIE & THE BLOWFISH | Wil Wait (Atlantic)
NATALIE IMBRUGLIA Wishing | Was There (RCA)
SMASHING PUMPKINS Pertect (Virgin)

|LARGE |

BARENAKED LADIES One Week (Reprise)

BRIAN SETZER ORCHESTRA Jump Jive ... (Inferscope)
MARIAH CAREY Whenever You Call (Columbia)
FASTBALL The Way (Hollywood)

MADONNA Ray Of Light (Maverick/W8)

EOWIN MCCAIN I'll Be (Atiantic)

SARAH MCLACHLAN Adia (Arista)

SAVAGE GARDEN To The Moon And Back (Columbia)
SEMISONIC Closing Time (MCA)

| MEDIUM

DAVE MATTHEWS BAND Stay (Wasting Time) (RCA)
CELINE DION To Love You More (550 Music)
EAGLE-EYE CHERRY Save Tenight ( Work)

JANET Go Deep (Virgin)

NATALIE MERCHANTKind & Generous (Elektra/EEG)

|cusTom ]

ACE OF BASE Cruel Summer {Arista)

TORI AMOS Jackie's Strength (Atlantic)

ANGGUN Snow On The Sahara (£pic)

JON B. They Don't Know (Yab Yum/550 Music)
BABYFACE You Were There (Epic)

BRANDY & MONICA The Boy Is Mine (Atlantic)
CULTURE CLUB I Just Want To Be Loved ({Virgin)
CULTURE CLUB Miss Me Blind (Virgin)

OES'REE Life ( 550 Music)

GLORIA ESTEFAN Oye (Epk)

EVERYTHING Hooch (Blackbird/Sire)

DAVIO GARZA Discoball World (Lava/Atlantic)
HARVEY DANGER Flagpole Sitta (Slash/Landon/isiana)
JANET You ( Virgin)

LENNY KRAVITZ Thinking Of You (Virgin)

MAXWELL Luxury: Cococure (Cofumbia)

BRIAN MCKNIGHT The Onty One For Me (Mercury)
NEW POWER GENERATION The One (New Power Souf)
HEATHER NOVA London Rain... (Big Cat/Work)
JENNIFER PAIGE Crush (Edel America/Hollywood)
RICHIE SAMBORA In It For Love (Mercury}

SQUIRREL NUT ZIPPERS Surts Are Pcking Up... (Mammoth)
ROO STEWART Rocks (Warner Bros.)

TEMPTATIONS Stay (Motown)

LUTHER VANDROSS Nights in Harlem (LY/Virgin)
BRIAN WILSON Your Imagination (Giant/W85)

Video airpiay from August 24-30

TOP TEN SHOWS

et

AUGUST 10-16

Total Audience
(98 million households)

1 60 Minutes

2 Dateline NBC (Tuesday)

3 Dateline NBC (Wednesday)
(tie} Just Shoot Me

5 ER

6 Seinfeld

7 20/20 (Friday)

8 48 Hours
9 20/20 (Monday)
10 Touched By An Angel

Adults 18-34

1 Just Shoot Me

2 Seinfeld

3 Friends

4 ER
(tie) Whose Line Is it Anyway?

€ Movie (Sunday)

(Tommy Boy)

(tie) The Simpsons (8:30pm)
(tie) Suddenly Susan (Thursday)

9 Dateline NBC (Tuesday)
10 The Drew Carey Show

Source: Nielsen Media Research

Coning NexT WEEK

All show times are ET/PT un-
less otherwise noted; subtract one
hour for CT. Check listings for
showings in the Mountain time
zone. All listings subject to
change.

Tube Tops

Howard Stern’'s weekly late-
night comedy show debuts on
CBS (Saturday, 8/22, 11:30pm).

Friday, 8/21

* Jimi Hendrix Experience:
BBC Sessions, which features

G e x
m "v.y.

A

o

e e R

vintage material from 1967, pre-
mieres on PBS (check local list-
ings).

« Barenaked Ladies, The To-
night Show With Jay Leno (NBC,
check local listings).

Saturday, 8/22

¢ L.L. Cool J guest-stars on
HBO'’s Oz {check local listings).

¢ Bruce Hornsby, Los Lo-
bos, and Meat Loaf perform on
PBS’ On Tour (check local list-
ings).

Sunday, 8/23

¢ Endless Harmony: The
Beach Boys Story — a docu-
mentary that features interviews
with Elvis Costello, Sean Len-
non, andGlen Campbell — de-
buts on VH1 (9pm).

Monday, 8/24

¢ Asleep At The Wheel,
Gary Morris, and Donny &
Marie Osmond, Prime Time
Country (TNN, 8pm ET/6pm PT).

¢ John Berry and Dwight
Yoakam perform on Front Row
Center, TNN'’s new concert se-
ries (10pm ET/7pm PT).

¢ Dolly Parton, Jay Leno.

Tuesday, 8/25

* Merle Haggard performs on
The Oak Ridge Boys Live From
Las Vegas (TNN, 8pm ET/5pm
PT).

* Rhett Akins and Daryle
Singletary, Prime Time Coun-
try.

Wednesday, 8/26

* Ricky Skaggs, Prime Time
Country.

i J 36 million households
) ‘WA Lydia Cole,

AN ERAN r/\usic Programming
| Video Playlist |

AALIYAH Are You That Somebody? (Atlantic)
NICOLE Make It Hot (EastWest/EEG)

T H E
21 million households
Peter Cohen,
VP/Programming
MUSIC TELEVISION

YOuU CONTROL.

| NationalTop 20 |

CAM’RON t/MASE Horse And Carriage (Ur Epic)
MYA{/SILKK THE SHOCKERMovin' On (University/nterscope)
JERMAINE OUPRI/JAY-Z Mony Ain't ...(So So Def/Columbia)
MONICA The First Night (Arista)

BRANDY f/MASE Top Of The World {Atlantic)

MAXWELL Luxury- Cococure (Columbia)

JANET Go Deep (Virgin)

USHER My Way (LaFace/Arista)

Video playlist for week ending Aug. 21

GARBAGE | Think I'm Paranoid (Aimo So

scope)

MASE {/PUFF DADDY Lookin’ At Me (Bad Boy/Arista)

| RapCityTop 10 |

MASTER P{/SILKK THE SHOCKER Goodbye... (No LimiyPriority)
MONSTER MAGNET Space Lord (A&M)

NICOLE Make It Hot (EastWest/EEG)

N SYNC Tearin' Up My Heart (RCA)

R. KELLY Half On A Baby (Jive)

ROB ZOMBIE Draguia (DGC/Geffen)

Video airplay from August 24-30

XZIBIT What You See (Loud)

MEMPHIS BLEEK tUAY-Z Its Alright (Roc-A-Felta Def amMercury)
CAM'RON $/MASE Horse And Carnage (Untertainment/Epic)
GANG STARR Militia (Noo Trybe)

NOREAGA N.O R.E. (Penalty/Tommy Bay)

JERMAINE DUPRI /JAY-ZMoney Ain't ...(S0 So DetColumnbia)
GOODIE MOB Black Ice... (L aface/Arista)

DEF SQUAD Countdown (Def Jam/Mercury)

KURUPT We Can Freak It (Antra/A&M)

DMX {/FAITH EVANS How's tt Goin’ Down? (Def Jam/Mercury)

Video playlist for week ending Aug 21

K-Cl & JOJO Don't Rush (Take Love Slowly) (MCA)
MELANIE B. {/MISSY ELLIOTT { Want You... (EastWestEEG)
SNOOP DOGG Still A G Thang (No Limit/Priority)
AALIYAH Are You That Somebody? (Atlantic)

FIVE When The Lights Go Out (Arista)

MYA/SILKK THE SHOCKER Movin'... (University/interscope)
MONICAThe First Night (Arista)

BIG PUNISHER /JOE Still Not A Player (Loud)

BLACK EYED PEAS Joints And Jams (interscope)
BACKSTREET BOYS I'll Never Break Your Heart {Jive)
MASE {/PUFF DADDY Lookin’ At Me (Bad Boy/Arista)
MASTER P1/SILKK... Goodbye To My.. (No Limit/Priority}
SPARKLE Time To Move On {Rock Land/Interscope)
ACE OF BASE Cruel Summer {Arista)

KD ROCK Welcome To The Party (Lava/Atiantic)

ALL SAINTS Never Ever (London/Isiand)

KURUPT We Can Freak It (Antra/A&M)

JESSE POWELL! Wasn't With It (Silas/MCA)

‘N SYNC Tearin’ Up My Heart (RCA)

BRANDY & MONICA The Boy Is Mine (Atiantic)

Most requested frozen from the week ending August 16

PLILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 GEORGE STRAIT $1829.6

2 ERIC CLAPTON $821.0

3 OZZFEST ‘98 $802.5

4 LILITH FAIR $735.4

5 METALLICA $709.3

6 JANET JACKSON $705.9

7 DAVE MATTHEWS BAND $577.5

8 PEARL JAM $537.7

9 SPICE GIRLS $515.3

10 PAGE/PLANT $512.0
11 “FURTHUR FESTIVAL"® $497.5
12 PHISH $430.6
13 SHANIATWAIN $421.6
14 YANNI $337.5
15 BACKSTREET BOYS $300.4

Among this week's new tours:

AMAZING ROYAL CROWNS
BIG ASSTRUCK
JONATHA BROOKE
CHERRY POPPIN’ DADDIES
“FAMILY VALUES TOUR”
JULIANA HATFIELD
“THE HEART OF COUNTRY”
POSSUM DIXON
JOE SATRIANI
SLOBBERBONE
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.
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WEEKEND BOX OFFICE
AUGUST 14-16

1 Saving Private $13.15
Ryan (DreamWorks)

2 How Stella Got Her $11.31
Groove Back (Fox)"

3 The Avengers $10.30
(WB)"

4 There’s Something $8.82
About Mary (Fox)

5 Snake Eyes $8.63
(Paramount)

6 Halloween: H20 $8.47
(Miramax)

7 Ever After $5.99
(Fox)

8 The ParentTrap $5.66
(BuenaVista)

9 The Negotiator $4.20
(WB)

10 Armageddon $4.13
(Buena Vista)
All figures in millions
* First week in release

Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers irclude
Dance With Me. The film’s stars
— recording artists VanessaWil-
liams and Chayanne — contrib-
ute to its Epic soundtrack as do
Gloria Estefan, Jon Secada,
Thalia, Albita, and DLG.

Dead Man On Campus, starring
Tom Everett Scott, also opens this
week. The film's DreamWorks
soundtrack features Marityn Man-
son's cover of David Eowie's
“Golden Years," Blur's “Cowboy
Song,” Elastica’s “Human,” Super-
grass’ “We Still Need More (Than
Anyone Can Give),” Self’s “Paint
By Numbers,” the Dust Brothers’
“Realize (Chemical Brothars Re-
mix),” Soul Coughing’s “Super
Bon Bon (Propellerheads Mix),”
Powerman 5000's “Organizized.
Creed’s “Bound & Tied,” Audio-
web’s “Sleeper,” Goldfinger's
“Walking In The Dark,” Janathan
Fire Eater’s “When The Curtain
Calls For You,” and Creeper La-
goon's “Empty Ships” A cover of
Dusty Springfield’s “| OnlywantTo
Be WithYou” by Twiggy &Twiggy
— comprised of Marilyn Manson
bassist Twiggy Ramirez and '60s
supermodel Twiggy Lawson —
completes the ST.

Wesley Snipes stars in Blade,
which also opens this week. The
film’s TVT soundtrack sports such
previously unreleased tunes as
New Order’s “Confusion (Pump
Panel Reconstruction Mix),” Mys-
tikal's “The Edge Of The Blade”
(produced by Master ), KRS-
One f/Channel One’s “Blades,
Gang Starr & M.O.P.'s “1/2& 1/2]
Bounty Killer f/Mobb Deep’s
“Deadly Zone,” Down 2 Earth f/
Rome’s “Fighting A War” Majes-
ty f/Bizzy Bone’s “Blade For Glo-
ry, Kasino’s “Things Ain't The
Same,” Wolfpak's “Gangsta
Bounce,” and Roger S f/Soul-
son’s “Wrek Tha Discotek.” Also
on the ST: Junkie XL's “Dealing
WithThe Roster,” DJ Krush’s “Dig
This Vibe,” Expansion Union’s
“Playing With Lightning,” P.A.’s
“Reservations,” and Mantronik
Vs. EPMD’s “Strictly Business
(MBA Radio Edit).” .

Opening in limited release is
Next Stop Wonderland, starring
Hope Davis. The film's Verve
soundtrack contains cuts by An-
tonio Carlos Jobim, Coleman
Hawkins, Astrud Cilberto,
Walter Wanderley, Toots Thiele-
mans, Elis Regina, angd more.

_unny amearicanradinhictary com
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MUSIC TELEVISIONC

Active Rotation
[| ,
T

Produced by Dave Wyndorf & Matt Hyde
Mixed by Randy Staub, Matt Hyde & John Travis
Management: Andy Gould & Jodie Wilson for AGM
©1998 A&M Records, Inc., a Polygram Company. All Rights Reserved
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STREET TALK-

MTV’s Benson Plots Return To Radio

ith Ken Benson deciding to

leave his post as MTV’s VP/

Programming, is he already being
courted by a West Coast major-market
CHR? If the deal is done, would he also
become the left coast programming guru for
the station’s group owner? And with his
position at MTV now open, does a certain
Alternative format luminary have “the edge”
in snaring the primo post?

’ Welcome To The <
R&R Drag Strip!

There are a million stories in the
naked city. Fortunately, these three were
dressed (albeit in a gender-bending way)...

* After trying out for a spot on the
NFLs Baltimore Ravens, former WERQ/
Baltimore morning drag goddess Miss
Tony is rejoining his old team, doing
mornings with Frank Ski and Tara
Thomas. After being cut from the
Ravens’ training camp, Miss Tony had to
audition for his old on-air job, but a
deluge of calls and faxes secured his
place in WERQ's starting lineup. And if
he delivers a few racy jokes on the air,
he may yet gain a reputation as an
offensive lineman!

* Yes, that was WAEV/Savannah,
GA morning host Scotty Snipes in full
female regalia — makeup, wig, nails,
dress, pumps, etc. — broadcasting his
show from a busy street corner recently.
He did the she thing after losing a week-
long “Defend Your Gender” contest to
co-host Lyn Michaels.

* KTFM/San Antonio’s drag queen/
stunt artist extraordinaire, Extreme
Amber, got a little help painting her face
and nails in a recent bit. Morning driver
Dr. Drex sent Amber out into the city
streets with a Marti unit strapped to his
body. Drex then got into his car and, as
co-host (and fellow drag queen) Miss
Ree drove, Drex blasted Amber with a
paint gun on the air in a “live drive-by”
To make it fair, Drex then switched
places with Amber.

} Carr Juicing Up 4
His Legal Team?

WRKO-AM/Boston afternoon talk host
Howie Carr is reportedly trying to recruit
0O.J. Simpson “dream team” attorney Alan
Dershowitz to handle a slander suit against
Westwood One syndicated morning man
Don Imus, who allegedly accused Carr's
wife of having oral sex with boxer Riddick
Bowe. Although Dershowitz hasn’t officially
joined the legal battle, Carr says he’s
“studying the matter” For his part, Imus says
the statement in question was just a joke.

ST kudos go out to KGO & KSFO/San
Francisco President/GM Mickey Luckoff for
accomplishing a pair of amazing milestones
this past month: Not only did he personally
celebrate his 40th year in the biz, but the
station registered its 80th consecutive 12+
win under his command in the Spring '98
Arbitron survey.

Continued on Page 23

Rumbles, Pt. 1

« Is Jacor thisclose to finalizing a deal to increase
its coverage of the L.A. basin? Will it be an LMA, rath-
er than an outright station purchase?

* WXYV/Baltimore PD Dave Ferguson exits, with
no replacement named.

* Tamara KnechteljoinsWCHB-AM & FM/Detroit
as GM. At the same time, Carol Lawrence is named
GSM at the combo. They most recently worked as
GSM and NSM, respectively, at crosstown WYCD.

» Congrats to Fisher Entertainment's syndicated
John & Ken Show, which just picked up its 100th affil-
iate (WOKV/Jacksonville).

* WSTO/Evansville, IL PD Barry Witherspoon
exits, as do MD Tim Michaelson and morning driv-
ers Ben & Jim. OM Sky Phillips adds PD duties,
and Continuity Director Cindy Mercer adds MD du-
ties.

¢ KQXY/Beaumont, TX MD Brandin Shaw adds
PD and morning drive duties.

* WQHT/New York Music Coordinator Deneen
Womack is promoted to Program Coordinator.

* KZZU/Spokane MD John Conner exits.

* WHOT/Youngstown, OH nighttimer Kasper joins
WRTS/Erie, PA as MD.

* KRUF/Shreveport, LA afternoon driver Catfish
Kelly adds APD stripes.

* XHTZ/San Diego middayer Alexa exits.

> CMI’s Dancing Baby Sold Out!

What started out as an innocent cameo on Fox-TV's Ally McBeal
has turned into the hottest radio imaging campaign for fall. CMI, the
only official licensor of The Dancing Baby, is selling this TV spot
out around the world. If your station is looking for a new “demo
grabbing” campaign for fall, wrap up this baby before your
competition does and contact CMI at 310-392-8771 today!
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Impacting 8/24

From The 5x Platinum Album
"Come On Over"

SHANIA TWAIIN
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“From This
Moment OnN”

£ | ;}." The follow-up to

- the smash single
e M “You're Still
he One”

Instant Phones
PRO-FM
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0)o be or not to be...
a hit

“(Minuet”

the first sing[e from the debut album

Stll ¢ Can't (e Still

from

Cldina Menzel

VTN TN =N W AN TNV AN AV AV VN EAA TV AN N N N N

A" Sty " g

"I have peppered two of them...If ¢ tefl "1 bring thee news of the IMinuet”...
thee a tiz, spit in my face. call me with thine point so sharp as to cut

horse.” ommy Austin, Z- 100 Portfand sweetly the competition ™
(Guy Japoleon. Japoleon Media
“Alas, ding Megnzel hath indeed found 1 had rather be as a kitten and cry mew ... “Q. how sweet the moonflight beckons, as
appeal and vi-tue in my heart,” than one of those same ballad-mongers.” the sound of ‘Minuet’ creeps upon my
Pan DPe=sigedl, KZZP Phoenix Ieff ‘Kapugi. KSLZ &St Touis ears

5 Qracy Johnson. Star 100.7 San \Piego

oop 40, Hot A & Modern A(
We summon thee August 24th & 25th

Droduced by JMiftor Pavis Management: Abe Hoch for A (Management RECORDS
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Continued from Page 20
Lover’s Leap To 4
Solo Status

WQHT/New York morning co-host Ed
Lover is left all alone following the
departures of co-hosts Dr. Dre and Lisa G,
breaking up the team after five years
together. Hot 97 VP/GM Judy Ellis says Dre
has been offered a weekend shift, but he
hasn’t given any indication whether he’ll stay
with the station.

KDON/Monterey morning driver Dr.
Bruce Maiman threw a bash (of sorts) to
give away Spice Girls concert tickets last
week. Participants, using a paddle bearing
the likeness of expatriate Ginger Spice, were
able to whack pinatas made to look like the
remaining Spicers until the tix were found.

A contestant in WFLY'’s “Live 'n Side”
contest lost more than his chance at the car
when he bowed out of the contest after a
week. After receiving assurances from his
boss that his job would be protected while
he was living in the car, Dano Cramer found
out he'd been fired. 'FLY morning guys
Woody & Jim are currently trying to help
Cramer line up a new gig.

} Groove ... Unplugged! <

The beat didn’t go on for L.A.-area
Dance simulcast KACD-FM & KBCD-FM
(Groove 103.1) Tuesday morning (8/18)
after somebody broke into the station’s
transmitter site and stole some of the
stations’ equipment! Local police are
investigating the incident, which knocked the
station off the air, although the signal was
restored just in time for morning drive.

} As The World Interns <

Of course, with President Clinton set to
give his deposition in the Monica Lewinsky
investigation on Monday (8/17), you knew
there would be plenty of stations that
wouldn’t want to get caught with their pants
down, so they found ways to poke fun at the
occasion.

For example, KDRE/Little Rock put on
“ZipperFest,” a gala event featuring three
local bands, free weenies on the grill, and a
massive wet t-shirt toss. Over 500 listeners
showed up in the “Lick 101” parking lot to get

Rumbles, Pt. 2

 All-Sports WiIP-AM/Philadelphiainks a five-year
deal to broadcast the NHUs Flyers.

» FormerWAXCQ/NY morning host Darian O'Toole
will resurface doing wakeups for co-owned KSAN/SF,
starting September 8.

¢ Active Rock KRAD/Corpus Christi, TX flips to
Alternative, with MD Cory Smith taking over as PD
from Kenny Mann, who exits.

» KLDE/Houston picks up Boston radio vet Joe
Martelle for mornings.

« Citadel/Wilkes Barre vP/GM Biil Betts moves to
co-owned WCTO & WLE v/Allentown as LSM, effec-
tive in August.

« WTAE-AM/Pittsburgh picks up new calis WEAE.

in on the action.
Meanwhile, WHJM/Orlando listeners

" are keeping their ears open: When they hear

Clinton’s original denial, they know it's time
to dial the station to win $100 gift certificates
for the Gap (so they can buy their own
replica of the infamous Lewinsky dress) and
copies of the new CD from Monica
(thankfully, not Lewinsky).

And KKRZ/Portland has set up a
“virtual bedroom” where listeners can make
it a threesome as they get down ’'n’ dirty with
cardboard cutouts of the Prez and his
favorite intern.

CLINTON'S /46! g oo

Rocker KZAP/Sacramento is holding a
30-year reunion for staffers past and present
in November. If you're a former employee,
get all the info at www.glatz.com/zap/.

} Gettin’ Carried Away 4

KZZU/Spokane is giving couples the
chance to get either a wedding/honeymoon
package ... or a hernia. In the station’s
“Threshold Marathon,” grooms will carry
their future brides back and forth through a
hotel room door, and the last groom
standing wins!

Continued on Page 24
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barenak ed
| adies

"One Week”

Callout America:

#4 overall 3.93
#3 25-34 3.77
#4 18-24 3.94

#7 teens 4.0

@ to O R&R CHR +775x
D to @ R&R Hot AC

@ R&R Alternative

© R&R Adult Alternative

5* Album Sales 105,000+ per week

KFMB 73x #1 KPTY 108x #4
WPLJ 49x #4 KBBT 52x #2
WXYV 48x WSHE 49x #4
WNCI 42x WTMX 41x
WSTR 40x KROQ 39x
KALC 39x KYSR 38x
WZPL 36x WBMX 37x
WXKS 36x KBKS 36x
WBZZ 30x WPRO 32x
WWZZ 28x KMXV  29x
KKRZ 27x KRBE 25x
KIIS 24x KLLC 25x
WHTZ 21x 29X

|
MUSIC TELEVISION®

30x #4

from the new album

Stunt

All the great music and no body doubles.
Produced by Susan Rogers, David Leonard and Barenaked Ladies
www.RepriseRec.com/barenakedladies
fan club info: ladiesroom@nettwerk.com
©1998 Reprise Records
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THE NEW SINGLE
FROM THEIR
Ti-PLATINUM
SELF-TITLED
DEBUT ALBUM.

SEML-CHARMED LIFE
RADYATE
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Records

* In a cost-cutting move, N2K has eliminated about
18-20 positions at N2K Encoded Music. Among those
leaving are Sr. VP/Promo Don Coddington, VP/Pro-
mo SusanneWhite, Nat'l Dir./Promo Jordan Zuck-
er, and VP/West Coast Nat'l Dir/Promo Scott Gor-
don.The company says the restructuring will allow it
to“focus on artist releases and specialty product of-
ferings that can be successfully launched from an
Internet platiorm.” The cutbacks aren’t expected to
affect any of the four albums already slated for re-
lease this year.

» Wil former Elektra Dir/Nat'l Promo Mark Snider
take over as Head of Top 40 Promotion forV2 Records
on August 31st?

» William Marion is upped to Dir./Rock Promotion
at Sire, replacing David Ross. Marion will continue to
handle East Coast Alternative duties.

* Former WBZU/Richmond PD J.J. Quest joins
Sire Records as Southeast Regional Promotion Mgr.

* Breakaway Entertainment downsizes, with lay-
offs affecting the Top 40 and Urban promotion staffs.
Sr.VP/Top 40 Promo Jay Jensen is still in place, but
Northwest Promo Mgr. Lida Galka, Midwest Promo
Mgr. Denise Wilke, and Northeast Promo Mgr. Car-
rie Cota all exit.

* Tom Owens elevated to Sr.VP/Programming for Jacor.
» Bonneville sets David Ervin asVP/GM of KZLA/Los
Angeles and Kari JohnsonWinston as President

of its Washington, DC cluster.

» Corinne Baldassano appointed GM/Associated
Press Radio.

* Matt Pollack picked as Head/Promotion for V2
Records.

* Allan Fee tapped as KPNT/St. Louis PD.

4

e Julian Breen assumes Dir./Ops duties for WPEN &
WMGK/Philadelphia.

» David Manning tapped as GM of WRBQ-AM & FM/
Tampa.

* Craig Ashwood appointed WLTT/Washington PD.

HOW'S IT GDING TO BE
LSSING A WHOLE YEAR

Are you listening?

ON TOUR NOW.
AUGUST 1 Augusta. SA
AUGUST 3 San GA
AUGUST 4 Myrtle Beach, SC
AUGUST 6 llobile
AUGUST 7 Pe Al
AUGUST._&-! xvile, TN
AUGUST eville, NC

Be

AUGUST 14 Atlanta, GA
AUGUST 158ndianapaolis, IN
AUGUST 16 Bethet. BY
AUGUST 28 St. Paul MN
SEPTEMBEF § Seattle ‘W&

New This Week:

KHTS San Diego

KDWB Minneapolis
KKMG Colorado Springs
WABB Mobile

WNOK Columbia

WBHT Wilkes-Barre
WAYV Atlantic City
KSLY San Luis Obispo

Already On:

KIIS Los Angeles
Z100 New York
WXKS Boston

KBKS Seattle
and more!

Produced by Stephan Jenkins Co-produced, engineered and mixed by Eric Valentine
Management: Eric Godtlard for Eric Godtland Manragemen Inc. < 2%

On Elekira compact discs and emsTs casseties. WWW,eisktra.com
= ©1998 Eipktra Enaniarment Growp, & dveson of Wames Commuricatiase o, A Time Warrer Company

* Restiess promo rep Tod Elmore exits. « Jack Silver named PD at KCLX/San Diego.

4

Continued from Page 23

* Burt Baumgartner boosted to Columbia Records VP/
Singles Promotion.

» WQCD/New York sets Wendy Leeds as PD and Russ
Davis as MD.

» Jan Jeffries jumps toWQXI-AM & FM/Atlanta as PD.

*» John Edwards named PD of KBER/Salt Lake City.

By the way, if you'd like to contribute to
Ron Jacobs’ “Boss Radio” anecdotes in his
new book, reach him at Whodaguy @/ava.net.

4

* Rick Starr shines as Station Manager of
KDKA/Pittsburgh.

* Sal Licata tapped as Arista Records Exec.VP/GM.

» Garry Wall namedWTIC-FM/Hartford PD.

* R&R hires Steve Feinstein as AOR Editor as Jeff
Gelb moves into sales.

9

* Gene Knight appointed PD of XTRA-FV (91 X)/San Diego.
» Russ Knight recruited as PD for WHK/Cleveland.

» Jeff Ryder tapped as WOKY/Milwaukee PD.

» Morning man True Don Bleu joins KHJ/Los Angeles.

. » Redbeard goes to WZXR/Memphis for evenings. I

[*

ANOTHER PAIGE IN THE BEACH HOUSE SCRAP-
BOOK — Hollywood recording artist Jennifer Paige per-
formed live at KIIS-FM/L.A's summer beach house. Safe
from the “crush” of fans packing the venue are (I-r) KilS
personality Jo Jo Wright,consuiltant Pamela Morgan, R&R
Radio Editor Frank Miniaci, KIIS PD Dan Kieley, Paige,
KXTA-AM & KIIS-FM Mktg. Dir. Von Freeman, KIS APDY
MD Tracy Austin, morning co-host Ellen K., and Holly-
wood Nat'l Dir/Pop & AC Promo Rob Dillman.

PROMO OF THEWEEK — KORN ONTHE KOB:
Immortal/Epic buttered up programmers by
sending them corn phones to call in their adds for
Korn’s “Got The Life.” Of course, then nobody
could accuse the PDs of “not having ears.”

Send us your Street Talk! Call Frank Miniaci at
310-788-1650 or by e-mail at miniaci@rronline.com.

If Marconi were alive today we know he'd

be listening to KDWB! Also, casting his vote
for KDWB as "CHR Station of the Year”

1998 NAB Crystal Award Winner for excellence "
in the community

1998 Radio Station of the Year (Large Market) _

/0/3 By the Minnesota Broadcasters Association %Q%m{o“f

www.americanradiohistorvcom....
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(H)e Smasl'xina Pump]e(ins
Per'fecl

the new single and video from the platinum album Adore

Produced by Biu)/ Corgan
Incredible Multi-Format Radio Story!

BDS Modern Rock Monitor - 4*
BDS Modern AC - #22*
BOS Top 40 Adult - #33*

BDS Active Rock - 32*
BDS Album Rock - Debut 39*
ReR Alternative e

ReSR Pop Alternative €

Top 10 Phones At: KYSR/Los Angeles and KRUZ/ Santa Barbara

Great Airplay On Over 200 Radio Stations At All Formats

KYSR KROQ  WTMX  KzzZP  KTXQ_ WXRK
WRCX  Qior MAXgs5.7 KBKS  KDGE KLLC
WPLT  KFMB  WPLY WHFS KzZzO  KB8T
WORV  KTBZ  WABB KALC 99X KNDD

...AND MANY MORE
Management: Q Prime, Inc. www.virginrecords.com AOL Keywnrd: Vlrgin Records ©1998 Vlrgin Records America, Inc. and The Smashing Pumpkins
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Non-Compete

Continued from Page 1
legislation like this is perplexing, to
say the least.”

Massachusetts Broadcasters Assn.
Exec. Director Al Sprague told R&R
he was disappointed Cellucci didn’t
meet with the MBA or NEBA before
signing the bill. Sprague and MBA leg-
islative council Jim Segal told R&R
that the MBA also had problems with
the language of the bill. Part of the bill
says. “Any contract or agreement which
creates or establishes the terms of em-
ployment for an employee or individ-
ual in the broadcasting industry, includ-
ing ... radio stations, radio networks,
or any entities affiliated with the fore-
going ... shall be void and unenforce-
able with respect to such provision.”

The unclear and possibly unconsti-
tutional portion of the bill, said Segal,
is the inclusion of “any entities affili-
ated with the foregoing.” Some of
those entities include CBS, Sony, Time
Wamer. and General Electric. If taken
to court. this would be a major plat-
form on which opponents of the bill
will stand.

%
e

Continued from Page 10

The Boston Herald reported Mon- |

day that several Massachusetts tele-
vision stations will be contesting the
bill. “Broadcasters don’t think they
should be singled out for this {non-
competition policy],” Segal told
R&R. “It’s random. Broadcasters
have invested a lot on personnel, and
now that investment can be rendered
worthless.”

“We’re going to consider all of our
options,” Sprague said. “We’re going
to talk to our counterparts at NEBA,
and we’ll be talking about this in Se-
attle at the NAB’s fall show.” NAB
spokesman Dennis Wharton declined
to comment on the passage of the bill
and added that the NAB “hasn’t tak-
en a position” on the issue.

Brad Murmray, GM of WEEI-AM
& WRKO-AM/Boston, also declined
to comment on the new law until he
has a copy of it and can determine
what it will mean to his stations.

An AFTRA source close to the
proceedings told R&R that several
states are in talks with AFTRA about
getting similar bills passed in other
parts of the nation.

Clear Channel’s Outdoor Earnings To Exceed Radio

C lear Channel Communications CFO Randall Mays said in a New York
Times article on Aug. 12 that the company expects its billboard hold-

ings to account for 50% of the company'’s revenue this year — with radio
bringing in 40% and TV 10%. In 1997, radio accounted for 48% of the $697.1
million the company netted in revenues. Chairman/CEQ Lowry Mays said in
the story that Clear Channel will pursue more outdoor companies that earn
atleast a 20% return on investment after taxes and interest.

S&P Rates CD Radio Risky

tandard & Poor’s gave CD Radio its “CCC+” corporate credit rating on

Aug. 14. The company “is spending heavily to develop an unproven
media service to compete with the conventional radio broadcast industry,”
the investors service said of the satellite radio provider. The rating comes
despite the analyst community’s infatuation with CD Radio. The issue has
fallen 65% since its May 22 high of $41.50, closing at $16 on Aug. 17.

UPI Chief Adams Bolts For Defense Industry

arely a year after coming on board as the CEO of UPI, James Adams

left the historically struggling company on Aug. 14 to head up Infra-
structure Defense Inc. Current Exec. Director/Business Development Garry
Meldrum now heads the company as “Chief Knowledge Officer”

Hicks, Muse Closes Latin Fund

allas investment firm Hicks, Muse, Tate & Furst last week (8/10) paid

$46 million for Meca SA, an Argentine outdoor billboard company, to
complement media investments in radio, print, and television. The deal is
part of the investment group’s $1.2 billion fund that closed earlier in the day.
A portion of the fund’s capital has already been committed to the formation of
Ibero-American Media Partners LP, the investment fund jointly created by
Hicks Muse and the Cisneros Group of Companies to invest in media prop-
erties in Latin America, Spain, and Portugal.

Kennard Gives Kudos For EEOQ Efforts

CC ChairmanWilliam Kennard has lauded several media companies —
including ABC, CBS, Capstar Broadcasting, Chancellor Media, Clear
Channel Communications, Cox Broadcasting, Jacor Communications, and
Tribune Broadcasting — for their stated commitments to abiding by EEO
principles whether required to by law or not.
“These leading media companies know that reaching out and finding tal-
ented men and women of all colors to run their companies is good policy and
good business," Kennard said.

RTNDF Receives Ford Grant

R espending to what it calls “a series of highly visible incidents that raise
questions about journalistic integrity,” the Radio and Television News
Directors Foundation (RTNDF) has launched a major three-year initiative to
encourage high standards of electronic journalism and enhance the public’s
confidence in the electronic news media. The Ford Foundation will contribute
$200,000 to be used in developing training resources and 18 regional fo-
rums with the public to foster discussions of ethical issues within the radio,
television, and cable news industries. The foundation hopes that improved
news practices at ali levels will bolster the public’s perception of journalism
and the role of news in society.

Continued from Page 1

tremendous market for us, and we
look forward to building a stronger
presence there,” said CBS Radio Pres-
ident Dan Mason. WQYK-FM was
No. 3in winter '98, while WYUU was
No. 13.

Entercom President/CEO Joseph
Field said, “Parting with WYUU and
WLLD is a painful but logical step in
our strategic repositioning. We are
pleased to be able to enter the Boston
market with an excellent platform of
strongly branded stations.”

The deal appears to fit Entercom’s
corporate philosophy, which histori-
cally has focused on market concen-
tration. For example, in Seattle the
group has eight stations and the Mar-
iners and Seahawks radio networks;
in Kansas City, it owns six stations and
the Royals network.

Entercom’s biggest foe in Boston
will be none other than CBS, which
is still left with four of the top 10-
rated stations in the market. Entercom
can make a good dent in CBS’ mar-
ket dominance with News/Talk ratings
powerhouse WRKO, however. COO/
CFO David Field told R&R there are
no plans as yet to change the formats
or restructure management at the Bos-
ton outlets.

Entercom said time-brokerage
agreements will be “initiated as soon
as possible” with the Boston proper-
ties, while CBS spokesman Dana Mc-
Clintock told R&R the Tampa deal is

Kitchin

Continued from Page 1

then Exec. VP. He also serves on its
board of directors. During that time, he
has overseen the company’s develop-
ment — which in the beginning con-
sisted of a handful of syndicated shows,
but now includes the nation’s top Talk
radio talent, show prep services, and
the Mediabase music research compa-
ny — as well as its takeover by Jacor.
*Kraig has been Steve Lehman’s
right-hand man and partner for the last
15 years and was instrumental in Pre-
miere’s success,” remarked Jacor Pres-
iden/COO Bob Lawrence. “There is
| nothing in the network business that
he hasn’t experienced, and Kraig is
considered one of the pre-eminent net-
work players in the country today.”
“I"'m thrilled to be Jacor’s choice to
run such a great company,” Kitchin

Fields

Continued from Page 1

needed is structure and someone to
put a team together and put the sys-
tems in to maximize the marketing
and sales potential of the artist. [ was
able to do that at Motown during my
last tenure, and [ don’t doubt I'll be
able to do it this time.”

Fields began his music industry ca-
reer as a local promotion rep tor Co-
lumbia Records. He then segued to
Midwest Regional for Epic Records
and was later promoted to National
Director/Promotion. Fields then
joined Bell Records as Director/R&B
Promotion and eventually rose to Na-
tional Sales Manager and VP/Sales.
After that he held senior executive
posts at WEA, Elektra/Asylum. and
Warner Bros.
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“expected to close in the near future.” |

In part to finance the deal, Enter-
com announced plans to go public
on Aug. 13. The company hopes to
raise as much as $240 million in its
IPO. The stock will begin trading on
the New York Stock Exchange this
fall, under the symbol “ETM.” Un-
derwriters of the offering include
Credit Suisse, First Boston, BT.Alex
Brown, Goldman Sachs, and Morgan
Stanley Dean Witter,

New Kid In Town

Chancellor went where it had not
gone before: Cleveland. The compa-
ny bought WRMR-AM & WDOK-
FM from Independent Group LP;
WIMQ-AM, WZAK-FM & WZIM-
FM from Zapis Communications; and
WQAL-FM from ML Media Partners.

Upon consummation of the deal,
which is expected in the first quarter
of 1999, Chancellor will also become
a formidable competitor to Jacor,
which will own five stations in the
market after it swaps WKNR-AM to
Capstar Broadcasting — a divestiture
required in order to get the Department
of Justice to sign off on Jacor’s merg-

er with Nationwide Communications. |

Jacor owns five of the top 10-rated
stations in Cleveland, according to the
winter "98 book: Oldies WMII-FM,
Country WGAR-FM, AC WMVX-
FM, News/Talk WTAM-AM, and
Rock WMMS-FM. Chancellor is ac-
quiring four of the top 10, including
market leader Urban WZAK.

said. “Jacor has put all eight of their ‘

arms around the network radio busi-
ness and has shown us tremendous sup-
port as we become the third-largest and
best radio network on the planet. Steve

built Premiere from a $30,000 invest- |

ment to a network valued by some to
be worth more than $400 million. Our
management infrastructure has been
built to anticipate this transition; we
wish Steve well at National Media.”

Prior to joining Premiere, Kitchin
was Sales Manager for Katz Radio in
Los Angeles. He previously served in
management positions at WFMK-FM/
Lansing, MI and KTYD-FM/Santa
Barbara, CA.

Kaake

Continued from Page 3
ing their winning tradition of inno-
vative radio in Chicago.”

In addition to his previous assign-
ment with Viacom, Kaake has also
held a similar post with Sandusky and
served as PD of the former WET/De-
troit and WRVR/Memphis. among
others.

Michelson

Continued from Page 3

Michelson previously was Sr. Di-
rector/Adult Alternative Promotion.
In 1995 she was named Director/
Adult Alternative for the company.

Land

Continued from Page 12

tunity to diversify my skills.”

Prior to working with McVay. Land
held programming positions at WHB.
KUDL. and KLSI. all in Kansas City,
as well as at stations in New Orleans
and Wichita.

Clear Channel

Continued from Page 3

CHR and AC formats, remains PD
at WPLL & WHYD/Miami. Steele,
who will be responsible for the Rock
and NAC/Smooth Jazz stations, con-
tinues as OM for WBGG, WLVE &
WZTA/Miami.

*“This is a once in a lifetime op-
portunity — I’'m just glad it’s my
lifetime!” Roberts remarked. “South
Florida is the place to be, and we are
poised to set the standard for maxi-
mizing our potential.”

Steele added, “Clear Channel has
added some tremendous properties
to our region in the past few months.
I'm very pleased to work along with
Rob to continue creating synergy for
all of our stations.”
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AL PETERSON

Selling Your Way To Greater Sales Success

L] Strategists offer tips to better your personal sales efforts

This week, we offer you tips from three sales strategists on
bettering the skills and techniques of account executives and sales
management. Whether you are an experienced sales veteran or a
rookie just launching your broadcast sales career, you’ll find in-
sights on how to better your skills at overall selling, prospecting,
improving customer service, and managing in today’s radio envi-
ronment. Because, as all great sales individuals know, learning
new techniques and refining those you already know are the keys

to continued growth and success.

Jeffrey Keller is President of
East Norwich. NY-based Attitude Is
Everything Inc. Keller works with
companies and organizations look-
ing to develop achievers. and with
sales managers who want their peo-
ple 10 be more positive. Like many
of us. as Keller's business has grown
and expanded through the years. he
has sought out products and servic-
es from other businesses. Over time,
Keller has developed what he calls
his 14 Keys To Extraordinary
Customer Service.” While you
read them, imagine one of your ad-
vertising clients reciting these
rules to you. How would you mea-
sure up? If you plan to truly suc-
ceed in sales, it might be a good
idea to post this list by your desk
and review it daily!

Rule No. 1: Price alone is not
enough to keep a customer’s busi-
ness. Your price may tempt, or even
moltivate, me to start using your
product, but without quality and ser-
vice, you will quickly lose me as a
customer. No matter how fair and
competitive your price, I've learned
that my business will suffer unless
you are delivering an excellent prod-
uct and providing first-rate, reliable
service.

Jeffrey Keller Ken Scott

Rule No. 2: You must continue
to render excellent service at all
times. ['ve found that many busi-
nesses are very attentive to my
needs on the first one or two orders.
However, when the “honeymoon™
is over, the service and attentiveness
begin to slip. I'm willing to give one
warning if I sense the level of ser-
vice is diminishing. If this happens
a second time, rest assured I'll find
another place to take my business.

Rule No. 3: Never, never lie.
Nothing is more important in a
business relationship than honesty
and integrity. There are no second
chances if | feel that you have been
dishonest or unethical with me in
any way. | can forgive a mistake or
an occasional oversight in perfor-

NEWS/TALK_

mance, but 1 insist on being told the
truth. Once 1 lose faith in your hon-
esty and integrity. you have lost my
business.

Rule No. 4: Live up to every
promise you make. You'd be
amazed at how most businesses dis-
regard this principle. | realize there
may be times when you will be un-
able to deliver on a promise. All 1
ask is that you call me, explain the
circuinstances, and let me know
when you will be able to deliver.
When you attempt to hide and es-
cape your own commitments. all
you do is destroy any prospects for
future business with that customer.

Rule No. 5: Don’t offer excuses
to your customers. When [ order a
product or service from you and you
cannaot deliver as promised, I'm
really not interested in your prob-
lems with suppliers, workers, etc. |
expect you to do whatever possi-
ble to deliver on what you prom-
ised within the time frame we
agreed upon. Don’t use your prob-
lems as reasons to break your
commitments to me.

Rule No. 6: Never tell the cus-
tomer that their order is delayed
because you are busy with a big-
ger order. The customer only cares
about his or her own order. It’s in-
sulting to hear that you think anoth-
er customer is more important. De-
liver as promised and make every
customer feel important.

Rule No. 7: Value excellence in
all areas of your business — even
in those areas unrelated to your pri-
mary product or service. If you are
sloppy or negligent in one aspect of
your job, I begin to think you are

Referrals always have been, always will
be the best way to generate leads.
—Ken Scott

sloppy in other areas as well. For
example, if you send me a letter or
proposal with typographical errors
and 17 blotches of “‘white out.” 1 be-
gin wondering about the overall
work that is done by your company.
If you can’t even take the time to
proofread your correspondence, do
you expect me to believe that you'll
effectively service my account?

Rule No. 8: Return all phone
calls as soon as possible. 1f 1 call
you. I expect a prompt return call.
When you don’t return my call, you
are telling me that you are not inter-
ested in my business. If you are busy
and cannot return the call right away,
have someone else in your office call
10 assist me or let me know when [
can expect a return call from you. I can
easily appreciate your efforts to work
with another customer. if someone
takes the time to explain this to me.
What 1 can’t tolerate is being ignored.

Rule No. 9: Respect your cus-
tomer’s intelligence. Here is a fre-
quent and comical example: I call
you at 4:56pm only to be told, “1
think he’s left for the day; let me see
if 1 can catch him!” Then 1 get put
on hold while you, standing about
six feet away from your secretary,
think about whether or not to take
my call. After the allotted stall peri-
od, the secretary returns and tells
me. “I tried to catch him, but I
couldn’t.” Do you really want me to
believe that she went screaming
your name down the corridor and
dove at the elevator doors just as
they were closing? Please, don’t in-
sult me. Give up the I'll-try-to-catch-
him routine and just say that you are
tied up and will return my call first
thing tomorrow morning.

73

Rule No. 10: Learn as much as
you can about the client’s busi-
ness. | respect those businesses that
take the time to learn more about my
company. Understanding my needs
puts you in a better position to meet
my requirements and will probably
enable you to sell me more of your
products and services.

Rule No. 11: Go the extra mile
for your clients. Plain and simple.
do more than you are paid to do.
Start believing in the principle that
what you give to others and the way
you treat people will eventually
come back to you. Do a spectacular
job ... and a little bit more. It will pay
dividends in the long run.

Rule No. 12: Get constant feed-
back from your customers about
how you are doing. Practicing the
“Golden Rule™ is usually enough. If
you treat each customer as you
would like to be treated, the chanc-
es are that the vast majority of your
customers will be satisfied. Yet, there
will be some customers wha expect
something more or differemt from
what you would expect. That’s why
it is essential to learn each custom-
er’s perception of your business per-
formance. And the only way o learn
this information is to ask.

Rule No. 13: The cheapest ad-
vertising is a satisfied customer.
View every one of your customers
as a potential salesperson to promote
your product or service. How many
referrals are you receiving from ex-
isting customers? If none, determine
why and make some adjusiments.
Ask customers if they are hesitant in
recommending you to others. If the

Continued on Page 28

Now Available in Your Market

THE

DR. GABE MIRKIN

SHOW

Produced By GARY BURNS
* Media Strategies
PO Box 4275, Falls Church, ¥A 22044

TOXEI2-IH3 = FAXGTIRAS32-4902 = SIH-B41-6597

Email: GBURNSSSUNEa0l.com

—_wwaann americanradinohicstarny, com

Washington D.C.’s Favorite and Most Liked Radio Personality

PERSONALITY

%FAV %LIKE %FAVELIKE
Dr. Gabe Mirkin 14.7 421 56.8
Jim Bohannon 8.8 421 50.9
Harden, Brant & Parks 5.4 36.0 414
Dr. Laura Schlessinger  15.0 25.0 40.0
Dr. Joy Browne 68 254 322
G. Gordon Liddy 26 89 il
Howard Stern 24 7.7 101
Rush Limbaugh 40 65 106
Oliver North 1.1 59 70

Ranked by %Favorite & Like
Adults 35-54 Washington, D.C.

Survey Period: February-March Week of March 3,1997
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answer is yes, have them specify
their reasons in detail.

Rule No. 14: The customer is
always right. What do you have to
gain by contending that your cus-
tomer is wrong and insisting on fol-
lowing your “policy”? Don’t let
your ego get in the way of a busi-
ness transaction. If you do, you'll
lose that customer and, worse yet,
they will verbally poison your busi-
ness by telling others how you mis-
treated them. Whether or not you
personally believe that the custom-
er’s concerns are valid is iirelevant.
What's important is that they are
satisfied, so that they will continue
to do business with you. After all,
it's much cheaper to please your ex-
isting customers than it is to find
new ones!

Developing New Business

Ken Scott is President of Mars.
PA-based Strategic Success Sys-
tems and offers companies work-
shops and training in sales skills.
negotiation, communication. cre-
ative problem-solving. and custom-
er service. In working with many
clients over the years. Scott has

NEWS/TALK
Selling Your Way To Greater Sales Success

come to believe that generating
new sales leads is a problem that
seems to be common to all sales
organizations, and radio is no ex-
ception. With that in mind, here are
some ideas Scott has for account
executives on ways you can gener-
ate new business leads.

* Referrals — Always have been,
always will be the best way to gen-
erate leads. Make sure you are ask-
ing current clients, former clients,
turn-downs. and fellow employees
(yes. your receptionist probably
knows somebody!).

* Network Groups — They're ev-
erywhere. Scout around your town
for two or three until you find a group
you are comfortable with. Join and be
active. When you give, you will even-
tually reap.

* Write — The power of the
printed word is amazing. Start with
easy letters to the editors of busi-
ness papers, trade magazines, and
your local newspaper and work up
to articles showcasing your areas of
expertise.

* Speak — Numerous groups are
looking for speakers. Offer your ser-
vices to the Chamber of Commerce.

business groups, libraries, etc.

* Charity And Service Groups
— Groups like the Lions, Kiwanis,
Rotary, and others are full of business
leaders exercising their sense of com-
munity. Join and help. This allows
these leaders to see firsthand your
ability to get the job done.

* Directories — Visit the reference
section of your library and look for a
local business directory along with
other directories such as SRDS,
Cole’s, and Gayle’s. These will list
companies and key contacts.

* Look Left/Look Right — Cold
calls are reality. What is the business
next door to the one you just called
on? Stop in and introduce yourself.

* Read About Business — Read
business trade papers and the busi-
ness section of your town’s daily
newspaper. You'll find articles on
companies, key people. and other
gems to generate leads and contacts.

* Want Ads — Check the Sunday
paper to find out who is hiring — that
usually means expansion and growth
for that business. Often the want ad
is the first indication of a new com-
pany or business opening in your
town.

THEY’RE SAYING

GREAT THINGS!!!

DR. JOY BROWNE

NUMBERS MAGNET!”

BoB GRANT

BILL BRATTON OF WFIR, ROANOKE_ SAYS ‘“MORE THAN
JUST A TALK SHOW, SHE'S BECOME A WAY OF LIFE FOR
WFIR’S LISTENERS, A ROANOKE HABIT THAT MAKES HER A

CHRIS BAILEY OF WAEB, ALLENTOWN, TOLD US
“HE’S OPINIONATED BUT LOVEABLE! SINCE BOB GRANT
REPLACED GORDON LIDDY OUR AFTERNOON NUMBERS
HAVE 'GONE upl”

|
i

THE DOLANS

PLAY IN PEORIA!”

FOR MORE INFORMATION, CONTACT RICH WOOD
OR RON NAHOUM AT (212) 642-4533

OR SKIP JOECKEL IN OUR WESTERN OFFICE

AT (719) 579-6676

LEE MALCOLM OF WIRL, PEORIA, BELIEVES “OUR
HIGH END ADVERTISERS APPRECIATE THE DOLANS’
ENTERTAINING, CREDIBLE ENVIRONMENT. THEY REALLY

RADIO NETWORK

The 10 Traits of News/Talk’s

Most Effective Sales Managers

L Pollack survey reveals what you need to
succeed in today’s radio world

I asked leading radio industry sales and management train-
er Irwin Pollack to cite those qualities that he feit are
most needed to be a successful News/Talk sales manager
in today’s consolidated radio world. After surveying his own
News/Talk clients, Pollack came up with this list of 10 traits
that he feels are necessary in order to be a
winning sales manager and to help you over-
perform revenue shares in any size market.

* High performing sales managers have atrue un- |
derstanding of the need for as many salespeople |
as possible. That means that the same station account
list gets spread over more people and that each seller

must accommodate their own income goals by supple-
menting their list with more new business.

* Super-achiever sales managers understand
good management means getting more things done
through people. It's not about doing it all yourself.
Remember, you are ultimately judged by the results of
your department while you are at the helm.

» The best News/Talk sales managers sell all the available programs
and features like a TV station. Remember, one of the benefits of the
format s the vast number of different topics, target demos, etc. What a way
to increase the number of advertisers you have on-air!

« Killer sales managers in the News/Talk format outperform music
stations by attracting more advertisers to the format with their more-
units-an-hour advantage. After all, with News/Talk, commercials are part
of the programming, and with more units to sell each hour, it's an ideal
opportunity to have more “cume” advertisers on the air.

* The top 20% of News/Talk sales managers really work one-sheets
and station proposals to make them stand out. For example, at one
time KIRO/Seattle took its cume and compared it on a one-sheet to
populations of entire cities in the Western U.S. And KOB-AM/Albuquer-
que showed its prospective advertisers how their total weekly audience
would fill up the local university’s stadium several times {(and showed a
picture of the stadium!).

¢ In an effort to have better-trained sellers, News/Talk sales manag-
ers do a better job of training their sales staffs. And they usually have
more“training” meetings per week.

* High-performing News/Talk sales managers focus on marketing
their stations to the business community just as their PDs do to po-
tential listeners. They'll send a series of postcards to a “hot list” of 500+
prospects, do a weekly newsletter to the business community, host a sem-
inar just for advertisers, use their unsold inventory to promote advertising
on radio, efc.

* The best News/Talk sales managers leamn that you can’'t manage what
you don’t measure. And in order to grow from month-to month, you've got to
remember that more of the same gets you just that — more of the same. Keep
trying to grow the amount of money asked for, number of calls, specs, clients
seen, etc., both on aseller-by-seller basis and as an overall group.

* News/Talk sales managers focus on educating the staff on the
inner workings of different industries. That way, a seller can, for in-
stance, talk about“ups, b-backs, and service absorption ratios” with some-
one who runs a car dealership so that they’ll sound much more informed
than their brothers and sisters at music radio stations.

¢ Performance reviews become an integral part of the News/Talk
sales manager’s everyday focus. That way, the focus on each seller’s
growth is laid out and expectations are clearly understood.

Irwin Pollack

Beéph lrwin Pollack at (603) 598-9300 or on the Web at
‘wwwirwinpollack.com. Ask about a free 30-minute phone consultation
offered axclusively to R&R News/Talk readers. < o

* Surf the Web — In today’s of clients that you do.

world, you must be web savvy to
succeed in sales. Get surfing, and
you’ll be amazed at the resources.

« Strategic Alliances — lden-
tify other professionals with whom
you can form strategic alliances.
These are people in associated
fields who call on the same types

" You'thay reach Jeffrey Keller at
(800)- 790-5333 or on the web at

- www.attitudeiseverything.com.
‘Reach Ken Scott at (412) 772-2440
or via e-mail at kens@sistrnr.com

\nnmw_ame,runmnvnnl.nla.nfnn: oo

* Be A PR Agent — Wear your
company’s clothing/logo when ap-
propriate, use golf balls with your
logo, get a vanity plate for your car,
have a company bumper sticker. Put
your company name in front of as
many people as you can. The inter-
ested ones will ask you for more in-
formation.

* Advertising — Be a sponge for
all other radio, TV, newspaper, and
direct-mail ads. Track the companies.
Healthy ad budgets indicate compa-
nies with growth and potential new
business for you.

-
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wHAT NIGHTTIVME
RADIO HAS BEEN
WAITING FOR!

MONDAY through FRIDAY

9 p.m. to midnight EST
6 p.m. to 9 p.m. PST

In a sea of agenda-driven political talk shows and
stale nighttime programs, Nolan at Night is
refreshingly different. Gary Nolan
informs while he entertains, address-
ing the issues that affect your listeners’
lives with an upbeat approach.
Listeners easily relate to Gary’s ap-
proachable style and sense of humor.

¢RAMO AMERICA

www. radloamerlca org
b Satcom C-1 Trans 2 / Satcom C-5 Trans 15/ Galaxy 6 Trans 3

Great Radio. All Day. Every Day.
CALL (800)884-2546 or (202)408-0944

“FIND ME SOMETHING NEW AND HOT...
BUT NOT ANOTHER POLITICAL SHOW!!
AND NOT ANOTHER SHRINK!!"

T HE DEBBIE NIGRO SHOW
“Radio at the speed of life!”

Fun, sassy, lifestyle talk for the 25-54 demo!
Hosted by Debbie Nigro, known as America’s
“Working Mom on the Run!”
Five months old and already in 30 markets!
Designed to maintain existing talk audience
while attracting new female cume!
An opportunity to land non-traditional talk advertising!
Short-form “Working Mom on the Run” features provide
cross-promotional opportunities and additional local avails!
“Best of Debbie Nigro” also available for weekend airplay!
M-F 10a-12n ET; refeeds 12n-3p ET

For market availability, call Ralph Valente
(203) 869-5855
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When personality, consistency,
dependability, longevity and
live, two-way talk are the
necessity in
the morning...

Barter Basis

THE DOUG STEPHAN
s h o w

Monday through Saturday
Fed Live 5a.m.to 11am. ET/2am.to 8am. PT

#RADIO AMERICA

www.radioamerica.org

Radio America Affiliate Relations 800-884-2546
Winstar Affiliate Sales 212-681-1947
Stephan Productions 508-877-8700

e The

** Furniture
= G"VSIII

Weekends are
Made for Making Money!

And "The Furniture Guys" can help. Seen nationally in millions of homes
on PBS and cable, The Furniture Guys will detight your listeners and help
lock in "category" sponsorship dollars you can't get with generic talk shows.

Home & Garden Television started three years ago with an idea — that
home enthusiasts are a defined target: upscale, sponsorable and profitable.
Now one of the fastest growing networks in America, HGTV expands to
radio with programming designed to entertain your audience and capture

* non-traditional revenue for your weekends.

Ed Feldman & Joe L'Erarlo met In the home construction industry. They've
honed their act with years of television. Let your listeners talk to them about
remodeling, construction, home projects, design, and yes, even furniture.
Call today for a demo and more info about Ed & Joe, “The Furniture Guys"
premiering soon on the Home & Garden Radio Network.

Program details: Saturdays Noon - 2pm = Satcom C-5 delivery »
« 10 local minutes = plus optional news window =

Station affiliation by Media AdVentures, Chicago 312-640-5000
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STEVE WONSIEWICZ

Zelnick Charts BMG’s Course

Continued from Page 1

Zelnick discusses BMG’s quest to
break more global stars, the reasons
BMG plans to grow internally rath-
er than though acquisition, the out-
look for recorded music sales
growth, and how radio’s changing
face will impact the music industry.

R&R: So it looks like your imme-
diate priority will be getting to know
BMG'’s global operations even better.

SZ: The top priority for both Rudi
and myself is to focus on breaking
worldwide superstars. We've had ter-
rific success in North America the past
three and a half years and extraordi-
nary growth internationally for the
past 10 years. We both feel the next
opportunity is to do an even better job
of: u1ss-pollinating among the terri-
tories around the world.

R&R: Does that mean we can ex-
pect to see more of the [ltalian super-
star] Eros Ramazzottis of the world
being worked stateside?

SZ: In a way we are already do-
ing that. Last year, we had Robyn
from Sweden become a big star, as
well as Natalie Imbruglia and Repub-
lica. We also had two American
groups, the Backstreet Boys and *N
Sync, who broke in Germany first.
We’re already moving in that direc-
tion. We both feel we’d like to have a
longer list of home-grown stars that
have a worldwide presence.

R&R: Do you plan to add more
bodies or create new business units to
facilitate that goal?

SZ: That really remains to be seen.

R&R: It’s been published that one
of BMG'’s goals is to increase market
share globally by three or four per-
centage points over the next three to
Sour years. Is that correct?

SZ: We have a long list of things
we hope to accomplish, but it all starts
from our mission, which is to be the
most creative company and attract the
most talented artists and the best ex-
ecutives. At the same time, we try to
run a very tight fiscal ship. Doing
both is a recipe for great success.

When you do that well, you can
achieve significant market share gains,
as we’ve seen in North America over
the last few years, where we’ve en-
joyed record share growth pretty
much across the board. Our current al-
bum share is at its highest ever, right
around 14%. But I don’t think you
can grow share for share’s sake. When
you do everything else right, you end
up having a disproportionate share of
hits, which is reflected in share gains.

R&R: Where did the share growth
come from domestically?

SZ: It was pretty much across the
board. It was driven not only by Aris-
ta’s continued extraordinary perfor-
mance, but also by a major turn-
around at RCA and strong perfor-
mance at Windham Hill. We were
really firing on all cylinders. We also
did well with our very important
third-party distribution partners, par-
ticularly with the Zomba Group of

companies, which has the Backstreet
Boys and R. Kelly.

R&R: You recently signed Trauma
Records to a distribution deal. Are
you going to step up your efforts to
sign more labels?

SZ: We've been pretty aggressive,
so I’m not sure the words stepping up
apply. You have to balance being ag-
gressive and making bets on very tal-
ented people and companies with be-
ing selective. We don’t have excess
capacity in our system, but you al-
ways have room for more hits.

R&R: So it looks like you'll be
pursuing growth internally as op-
posed to via acquisition, especially
since there aren’t that many compa-
nies for sale.

SZ: There really aren’t. There’s
nothing out there that makes for a
compelling deal. We have a minority
stake in Jive, which is the largest in-
dependent in the U.S., but the other
independents generally have been

m o

Our record year was
driven not only by
Arista’s continued

extraordinary
performance, but also
by a major turnaround
at RCA and strong
performance at
Windham Hill. We
were really firing on
all cylinders.

gobbled up. We’ll continue making
deals with promising companies like
Trauma, V2, and Restless when it
makes sense and when we have a cre-
ative meeting of the minds.

R&R: Given your goal of internal
organic growth, does that mean BUG
will be signing more acts?

SZ: We have a history — pretty
much across all of our labels — of
having a smaller roster, somewhat
fewer releases, and a higher hit ratio.
If you can achieve that — without be-
ing a volume player — and have a
sufficient number of at-bats, you get
your fair share of hits. That’s the best
possible world, because you don’t
clog up your system with failed re-
leases and lose money on any more
than you need to.

. R&R: What do you think of the
state of the record business these
days? Unit sales are pretty slow, and
now everyone’s talking about the
Asian contagion and how it might ef-
fectively slow down the U.S. econo-
my. :

SZ: There’s no question that,
with the flattening of growth of CD
penetration here and overseas, we
aren’t getting a hand up from the
market anymore. The days of peo-
ple converting their catalog and re-
tailers opening a large number of

stores, which yielded a significant
inventory buy-in, are gone. Now
we’re back to a mature business that
has been around for nearly 100
years. It means doing it the old-
fashioned way: attracting the best art-
ists, focusing on long-term career de-
velopment, making the best records
we can, marketing them creatively
and innovatively, distributing them
well, and doing it all over again.

R&R: Which means it’s now a
market-share game because of the
low sales growth.

SZ: Absolutely. That’s been our
watchword. I think we will be in a
low-growth mode until two things
kick in. The first would be a mean-
ingful new sound-carrier device,
which could be minidisc. It’s certain-
ly doing well in Japan, although it
hasn’t proven itself here yet. My guess
is it will be a silicon chip-based flash-
card device of some type that’s small,
doesn’t spin, is portable and record-
able, and can be used for prerecorded
material or for downloading. I think
we’re about five years from that.

The second thing that I think will
have a significant impact on us is the
Internet. Just as the videocassette rev-
olution brought movies into the
homes of people who loved movies
but didn’t want to go out to the the-
aters anymore, | think the Internet —
which is essentially an electronic ver-
sion of mail order — will bring record
stores into the homes of buyers who
don’t like to go to record stores any-
more. Internet sales as a percentage of
total sales is still very small, so it’s
going to be a few years before we see
a broadening of the aggregate market
based on Internet retail activity.

R&R: While sales are flat, costs
continue to escalate when it comes to
signing new acts and re-signing es-
tablished artists, and marketing and
promotion costs continue to rise. Do
You see any room to maneuver on the
cost side of the company’s opera-
tions?

SZ: 1 think we’ve proven our
ability to run the lowest-cost oper-
ation in the business. In our own
quiet way, we’ve significantly re-
duced the costs of running the
North American operation. On a
worldwide basis, we will continue
to be cost-focused for the reasons
I mentioned earlier.

R&R: So nothing material is on
the horizon?

SZ: That’s right. We did everything
the first six months I was with the
company, which was about three
years ago.

R&R: Let’s talk about breaking
artists in the US. Is it still a radio
game, or are you finding new, better
ways to break acts?

SZ: It’s still a radio game. And
why is it a radio game? Because when
you are trying to get people to see a
movie, all you have to convince them
is that it will be fun and get them to
spend $7 on a ticket or $2.50 on a
video rental. Once the transaction is
completed, you're done.
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We feel the next opportunity is to do an even
better job of cross-pollinating among the
territories around the world.

In the case of a record album,
you’re talking about a $13-plus trans-
action, which is a lot more money;
and it’s something that people own.
In order to justify that enhanced ex-
penditure, they want to feel as though
they will listen to it repeatedly. How
you get them to believe that will
happen is by sampling, which is ex-
actly what radio provides. That’s
why radio remains such an impor-
tant part of what we do in the record
business and always will be. I don’t
see that changing.

R&R: Do you see the continuing
consolidation of radio ownership hin-
dering the record industry’s ability to
expose and break acts?

SZ: As radio consolidates, it’s not
a foregone conclusion that program-
ming consolidates. If radio were
meant to be a national business, syn-
dicated programming would already
represent more than the 10% or so of
programming tme it does now. Con-
solidation in and of itself shouldn’t
change programming. What it is
changing is the extent to which own-
ers can aggregate back-office func-
tions and ad sales teams, which
should yield more profitable compa-
nies. And having a strong partner is
probably a good thing for us.

R&R: What about the role of the
hotly debated pay-for-play?

As radio consolidates,
it’s not a foregone
conclusion that
programming
consolidates.

I don’t believe you are
going to have an
environment where
PDs simply say, ‘Okay,
we’re going to be a
paid programming
station,’ because if
that were the way to
develop ratings, radio
would already be
doing it.

SZ: It’s almost the same point.
If radio wants to feed its pro-
gramming decisions to record
companies, one could argue that
they are not going to have as
good of programming as they
should. That would push their
ratings down, which, in turn,
would make them less interesting
for record companies to do pay-
for-play. Put another way: There
are TV stations that offer entire-
ly paid programming, but they
tend to be very low-rated stations.

I think pay-for-play can play a
role. For example, if you have mu-
sic in which you really believe, but
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i’s very unusual and you simply
can’t get the buy-in of programmers
to test it, then you might pay to get
it on the air. If it catches on and ev-
erybody gets on it, then you’re no
longer in a pay-for-play mode.

But I don’t believe you are go-
ing to have an environment where
PDs simply say, “Okay, we’re go-
ing to be a paid programming sta-
tion,” because if that were the way
to develop ratings, radio would al-
ready be doing it.

R&R: So you don’t see it be-
coming ua bigger line item in your
promotion and marketing budgets?

SZ: I’'m not saying that. In cer-
tain instances it could, if it makes
sense for us and radio. What I’'m
saying is, I don’t believe it will re-
place program directors or the nor-
mal approach to programming.

R&R: Bur do you see more peo-
ple experimenting with pay-for-play
in the years ahead?

SZ: People will test it and see
how it works. But you run the same
risks that I mentioned earlier. The
fact is, when program directors,
whose business is to distill the taste
of their audiences, don’t hear a
record and don’t want to put it on
the air, you have to ask yourself,
“Why am I paying to put it on?”

R&R: [ find it interesting that you
will continue to head BMG'’s North
American operation in addition to
your new post. That's quite a dual
role. Are you going to be bringing in
anybody to help you out?

SZ: That’s not in the cards. I have
a terrific team around me, and they
already help me run the business in
a meaningful way. That team is
[newly promoted BMG Entertain-
ment Sr. VP/Worldwide Marketing]
Kevin Conroy, [BMG Entertain-
ment North America Sr. VP/Fi-
nance] Mike Jason, and [BMG En-
tertainment co-General Counsel-Sr.
VP/Business & Legal Affairs ] La-
Verne Evans. These are people to
whom a great deal of responsibility
is already delegated.

R&R: Bertelsmann is quite the
far-flung media empire. Are you
looking for any synergies with other
Bertelsmann companies?

SZ: It’s a terrific goal, and it’s
something we would like to do
more. But it’s also something that is
sometimes difficult to achieve. We
have [publishing giant] Random
House right there and would like to
find more ways to work with them.

R&R: Here’s your last chance:
Any other announcements or
changes that you see in the near-
term?

SZ: That remains to be seen. I'm
sure there will be changes, but there’s

" nothing that we’re really doing that

we can talk about now.

R&R: So there's nothing on a
grand scale that will happen anytime
soon? :

SZ: We have to see how things
play out. I have an open mind. I need
to have an open mind.

s ————
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Finger Eleven’s Hit ‘Quicksand’
Sinking In At Rock Radio

Sometimes it’s best to keep
things simple and focused. That
certainly can be applied to Rock
radio and Wind-up Entertain-
ment when it comes to Finger
Eleven, the Toronto-based quintet
whose debut U.S. single, “Quick-
sand,” is making an early mark in
America at Active Rock. The song
picked up early adds at key Ac-
tives such as WRCX/Chicago,

dog-and-pony radio promo trips in
the early days. As VP/Promotion
Shanna Fischer relates, “The feel-
ing was that the band’s music would
be a strong follow-up to what we
were doing at Rock radio. It was
just a matter of getting the music
out, making sure it was heard, and
letting it speak for itself.

“We started playing some
rough cuts for people right after

Finger Eleven

WRIF/Detroit, WXTB/Tampa,
WZTA/Miami, KXXR/Minneap-
olis, WXTM/St. Louis, WLZR/
Milwaukee, KQRC/Kansas City,
WJRR/Orlando, and KEBR/Salt
Lake City.

Interestingly, Finger Eleven is
only the third release from Wind-
up since the indie label made noise
with Creed’s multiplatinum, mul-
tiformat disc, My Own Prison.
Finger Eleven’s debut album, Tip,
goes to retail on September 15,
nearly 13 months after Creed’s
Prison was released. The record
company’s only other release dur-
ing that period will be alt-leaning
Stretch Princess’ new self-titled
disc, which will be in stores on
August 25. Creed’s album bowed
on August 26. 1997.

While the Finger Eleven mem-
bers have known each other for
years. the group officially formed
in 1994 as a cover band in high
school. They eventually hooked up
with producer Arnold Lanni (Our
Lady Peace. King’s X). In turn, the
band came to the attention of
Wind-up, which signed it around
May.

It was also around that same
time that Wind-up started setting
up the group and single. The New
York-based label kept things sim-
ple and opted for a straight-ahead
presentation. It had the band per-
form during the annual McGathy
Promotions bash, but skipped any

the band was signed, so by the
time we serviced the song to ra-
dio at the end of June-early July,
people knew what to expect.”
One programmer who liked
what he heard early on was KXXR
PD Wade Linder. Like many pro-
grammers, Linder, who’s spinning

the song only at night right now,
says it came down to simply en-
joying the song. “It’s hard to ex-
plain. I like it for a lot of the same
reasons [ like bands like Tool. It
just sounds like it’s going to be a
hit record, it fits in with the mix,
and it sounds great next to Van
Halen or AC/DC or Days Of The
New or Creed. It wasn’t much
more complicated than that. This
is just one of those cases where it
was more of a gut call.”

While keeping it simple may
have been the buzzword, Wind-up
did service radio with an enhanced
CD that included live performance
and interview footage. Fischer
observes, “The CD really gives
radio a chance to see how the band
performs live even though they
haven’t toured yet.”

That, however, is about to
change. Finger Eleven hit the
road for a national tour with la-
belmate Creed and Fuel on Au-
gust 19 in Myrtle Beach. SC. Not
surprisingly. Wind-up is pulling
out all the stops in marketing the
tour. The company is advertising
the tour locally on MTV and
teaming up with radio. The first
200 people attending the shows
will receive gifts, which .include
the enhanced CD.

Lastly, Wind-up is using the In-
ternet to augment its marketing. In
addition to offering free down-
loads of the single “Quicksand”
(the offer times out on October
15), the label will webcast the
August 27 concert in Houston.

THE MEN FROM UNKLE — After three years of talking about it and 24
months of recording and re-recording, the highly anticipated album Psycene
Fiction from the alt super-project UNKLE is siated for release on London
Records on September 29. The group is the brainchild of Mo Wax Founder
James Lavelle and DJ Shadow, and features contributions and collabora-
tions from Radiohead’s Thom Yorke, the Verve'’s Richard Ashcroft, Beast-
ie Boy Mike D., Metallica's Jason Newsted, Kool G Rap, and several oth-
ers. Pictured (I-r) during a listening party in New York are London Records
U.S. President Peter Koepke, Mo Wax U.S. Label Manager Alison Pem-
ber, Lavelle, Mo Wax co-owner Steve Finan, and DJ Shadow.

Bruce, E Street Band To Tour?

Nothing's official yet,
but word is that Bruce
Springsteen and the E
Street Band may be re-
forming for a tour in
1999. The news comes
on the heels of Spring-
steen’s comments about
his forthcoming 10-CD
boxed set of unreleased
material before Sony Music executives at the record
company'’s first global meeting in over 10 years. Spring-
steen and the E Street Band split in late 1989.

Springsteen

Jones To Perform At
NY Jazz Fest

Quincy Jones will emcee and give a rare performance
during amarathon jazz concert to be held in New York’s
Central Park on Septem-
ber 4. The event, which
celebrates Switzerland’s
famed Montreux Jazz
Festival, of which Jones
is co-producer, also fea-
tures Patti Austin, Stan-
ley Clarke, Benny Gol-
son, Lionel Hampton, Il-
linois Jacquet, Christian
McBride, James Moody, Diane Reeves, Wailace Roney,
Dr. Billy Taylor, Joe Williams, PhilWoods, and the Count
Basie Orchestra.

Jones

in The Studio

Whitney Houston has begun preliminary work on
her new album. Kenneth“Babyface” Edmonds and David
Foster reportedly have signed on to produce tracks for
the disc ... Jewel is in Los Angeles beginning work on
her new album with producer Patrick Leonard, who has
worked with Bryan Adams, Peter Cetera, and Madon-
na.The new disc could be ready by year's end ... Sam-
my Hagar is in the studio recording his next solo al-
bum, Red Voodoo, slated for release in January 1999
... Look for Everclear frontman Art Alexakis to begin
work on a solo album slated for release next year ...
Beth Orton has started recording her next album, which
will be released next year. Joining Orton are Ben Harper
and Dr. John.

Concert update: Aerosmith has re-set its tour after a
couple of delays. The 46-show tour kicks off on Septem-
ber 9 in Scranton, PA, with Monster Magnet opening
until October 3, and Fuel handling the October 5-26 leg
... It's official. Korn’s “Family Values” tour kicks off on
September 22 in Rochester. So far 10 dates have been
lined up, with more expected to be announced ... Gar-
bage has announced a slew of dates for its forthcoming
tour, which bows on September 17 in Denver. Girls
Against Boys opens. So far 12 performances have been
scheduled, with more to come.

This 'n’ that: Marilyn Manson has joined the list of
artists performing at this year's MTV Video Awards to
be televised on September 10. Slated to perform are the
Backstreet Boys, the Beastie Boys, Brandy, the Dave
Matthews Band, Hole, Madonna, Master P, and Monica.
Comedian Ben Stiller hosts ... Noted hip-hop act ATribe
Called Quest has called it quits after more than a de-
cade. The group will release its last album, The Love
Movement, on September 29 and begin a farewell tour
in late October ... Maverick R&B sister trio Cleopatra
has inked a deal with the Disney Channel to televise a
one-hour concert from aboard Disney’s new cruise ship.
The special airs on September 19 ... Soul Coughing’s
new album, E/ Oso, hits retail on September 29. The
first single, “Circles,” goes for adds on September 1 ...
Tori Amos will include the unreleased songs “Never
Seen Blue” and“Beulah Land” on her next single, “Jack-
ie’s Strength,” which hits retail on September 8.
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R&R'’s exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

— TOTAL PLAYS —

TOTAL
W Tw ARTISTTITLELABEL(S) ™ LW STATIONS/ADDS
i+ GOO GOO DOLLS Iris (Warner Sunset/Reprise) 1843 1905 4000 :’s elxtrefmﬁly ex;iii?g for the format |1|h}?1 Sheryl C?gw, Hootie &
, The Blowfish, and Alanis Morissette all have new albums coming
b o BARENAKED LADIES One Week (Reprist) 1561 1475 4170 out in the next few months. Those are the artists we
2 3 NATALIE MERCHANT Kind & Generous (Elektra/EEG) 1511 1601 390 hang our hats on — and they’re backl!
4+ 4 FASTBALL The Way (Hollywood) 1426 1494 370 Everything has been pretty much “one-hit mania”
) i the last few years. Hootie's first record from the
7 5 SEMISONIC Closing Time (MCA) 1376 13% 3710 new album, “I Will Wait,” sounds pretty strong.
3 5 MATCHBOX 20 Real World (Lava/Atiantic) 1357 1510 370 They sell out everywhere they go, and it's been just
v enough time between albums. Our listeners were
s 7 ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 1332 1404 350 definitely ready for their next album and are excited
s s SMASH MOUTH Can't Get Enough Of You Baby (FlektraEEG) 1263 1284 350 C’b‘:" s f >
o wW > t
15 @ NATALIE IMBRUGLIA Wishing | Was There (RCA) 1108 1042 381 MGrahC ey By Jacl E hor dotn. dnd-Natclie
9 10 SARAH MCLACHLAN Adia (Arista) 1070 1183 317 Merchant station, and we mostly just focused on the
. N music. We now play Paula Cole, Sheryl Crow, Hootie, Alanis
-0 1 DAVE MATTHEWS BAND Stay (Wasting Time) (RCA) 1062 1079 380 Morissette, No Doubt, and the Brian Setzer Orchestra and hcve
11 12 EDWIN MCCAIN Il Be (Lava/Atlantic) 1050 1057 32H "team” personality shows around the clock. We're totally blessed to
: , — be able to do that; it's the right time for us.
s ® BRIAN SETZER ORCHESTRA Jump Jive An’ Wail (Interscope) 1033 909 36A We've been able fo make “Star 100.7” a household name in San
12 12 NATALIE IMBRUGLIA Torn (RCA) 953 1050 280 Diego. For us, it's gone beyond the music, and we’ve become part
. : ; of our listeners’ lifestyle. We do things that get people Tczlkmg
u 15 EVERCLEAR | Will Buy You A New Life (Capito)) %7 1010 290 Rather than just talk about the station’s musical aspect, we've
-7 O AEROSMITH | Don't Want To Miss A Thing (Columbia) 942 741 241 created a pers.o.nollityhvibe on the street. Eeoplesthink_”:hcf if ;
1 @ EVERYTHING Hooch (Blackbird/Sire) 883 840 33/ s Lol s et e
18 ) GREEN DAY Time Of Your Life (Good...) (Reprise) 716 709 230
19 @ EAGLE-EYE CHERRY Save Tonight (Work) 700 633 332 Greg Simms is MD of Pop Alternative KFMB-FM (Star 100.7)/San
f Diego.
— 35435 g

- @ HOOTIE & THE BLOWFISH | Will Wit (Atnt) 631

Forward-thinking executives lend their perspectives about

This chart reflects airplay from August 10-16. Songs ranked by total plays. Contributing stations Pop/Alternative music and formatics each week

combine from the Custom Chart function on R&RONLINE. © 1998, R&R Inc.

New & Active ontributing Stations

ANGGUN Snow On The Sahara (Epic)

Total Plays: 603, Total Stations: 26, Adds: 1

SMASHING PUMPKINS Perfect (Virgin)

Totat Plays: 529, Total Stations: 26, Adds. 3

HARVEY DANGER Flagpole Sitta (SlastvLondor/Island)

Total Plays: 489, Total Stations: 21, Adds: 0

THIRD EYE BLIND Jumper (Elektra/EEG)

Total Plays: 354, Total Stations: 24, Adds: 3

EVE 6 inside Out (RCA)
Tota! Plays: 333, Total Stations: 20, Adds: 3

FUEL Shimmer (550 Music)
Total Plays: 237. Total Stations: 10, Adds: 0

SWIRL 360 Hey Now Now (Mercury)
Total Plays: 181, Total Stations: 11, Adds: ¢

SISTER HAZEL Concede (Universal)
Total Plays: 116, Total Stations: 7. Adds:

SIXPENCE NONE THE RICHER Kiss Me (Squint)

Total Plays: 102, Total Stations: 8, Adds: 3

DISHWALLA Once In A While (A&M)
Total Plays: 96, Total Stations: 7, Adds: 2

KPEK/Albuquerque, NM (HAC)
KAMX/Austin, TX (HAC}
KLLY/Bakersfield, CA(HAC)
WBMX/Boston, MA (HAC)
WLCE/Buffalo, NY (HAC)
WLNK/Chariotte, NC (HAC)
WTMX/Chicago, IL (HAC)
WXEG/Dayton, OH (Alt)
KALC/Denver, CO(HAC)
KXPK/Denver, CO(AA)
WPLT/Detroit, MI(Alt)
KVSR/Fresno, CA (HAC)
WXSI/Greensbore, NC (HAC)
WKZL/Greensboro, NC (HAC)
K0ZN/Kansas City, MO (HAC)

Songs ranked by total plays

KMXB/Las Vegas, NV (HAC}
KLAL/Littie Rock, AR (HAC)
KYSR/Los Angeles, CA (HAC)
WPNT/Milwaukee, Wi (HAC)
K0S 0/Modesto, CA (HAC)
KCOUMonterey-Satinas, CA {(HAC}
WPTEMNorfolk, VA (HAC)
KYIS/Oktahoma City, 0K (HAC)
WSHE/Orlando, FL (HAC)
WPLY/Phitadetphia, PA(Alt)
KZON/Phoenix, AZ(Alt)
KZZP/Phoenix, AZ (HAC)
WORV/Pitisburgh, PA(HAC)
KBBT/Portiand, OR (HAC)
WDCG/Raleigh, NC {CHR/P}

WINE/Rochester, NY (HAL)
KZZ0/Sacramento, CA (HAC)
WVRV/St. Louis, MO (AA}
KENZ/Salt Lake City, UT (RA)
KFMB/San Diego, CA (HAC)
KLLC/San Francisco, CA (HAC)
KRUZ/sania Barbara, CA {HAC)
WHPT/Tampa, FL (AR)
WSSR/Tampa, FL (HAC)
KZPT/Tucson, AZ (HAC)
WMBX/West Palm Beach. FL {(HAC)
WXLD/Worcester, MA (HAC)

42 Tolal Slaﬂons

HAC-Hot AC Alt-Alternative AA-Aduit Atternative CHR/P-CHR/Pop

G© Bradley (STAR 98.7-LA) is joined
each week by a celebrity guest

s g

well known from movies or TV
GO Our celebrity guest "acts out"

a scene jmm

D lar novie

oXx office top 5" feat

W.sm’ngg

durmg
bit

y 7207

. __________unany ameaericanradiaohictarvy. com



www.americanradiohistory.com

34 * R&R August 21, 1998

CHR

R S e e A s

TONY NOVIA

e e

CONTEMPORARY HIT RADIO

Going All The Way With Virgin

Business daredevil and multicompany frontman’s big speech from R&R

Convention ’98

One of the most-requested transcripts of 1998 is that of
The Virgin Group of Companies Founder/Chairman Rich-
ard Branson’s visionary and motivational speech at the
R&R Convention. This week, we fulfill those requests. Here,
for those who did not make it to Los Angeles, are some
inspirational words from one of the world’s most brilliant

business leaders.

My philosophy has always been,
there are two things necessary to
accomplish something
great: a strong idea and the
utter belief that you can
pull it off.

Radio is big business,
but it’s also about magic.
Remember that scene in
American Graffiti where
they discover Wolfman
Jack broadcasting from
that tiny station? The thrill
of discovering the source
of that mysterious, omni-
present voice — if that thrill is
gone, then what is left, my friends.
For me. convention is the enemy of
progress. It stifles creativity, expan-
sion, and innovation. It hinders suc-
cess and destroys the sense of ad-

At the Virgin Group
of Companies,
individuals are a
priority because they
maximize the
enthusiasm and
creativity that any
company needs to
succeed.

venture and what's important. It’s
not much fun, and. let’s face it. the
reason most of us are in this busi-
ness instead of selling used cars is
because it is fun — or at least it’s
supposed to be.

I got my own start as a publish-
er when I was 16. 1 quit school and
I put out a national magazine for
young people called Student. So 1
know never to believe everything
you read — or hear on the radio,
for that matter. The broadcasting
industry is a lot different over here
than it is in England. Over there,
stations like the BBC, Virgin Radio,
and Radio One play a wide range
of music. There are no such things
as Urban Contemporary, Modem
Rock. Triple A, Lukewarm AC,
Medium Cool Pop — anyway, you
get the idea.

Richard Branson

You people have more formats
than we have scandals in the royal
family. Not that there’s
anything wrong with that.
In fact, I understand the
competition has gotten so
thick here for the broad-
casting market share that
record companies are start-
ing to pay for play. But
what’s new? It used to be
called payola, and if you
got caught, DJs got fired.
Now the money goes to
the owners, and suddenly
it’s legit. Sounds like a strange dis-
tinction. doesn’t it?

Like many of you. I was a fan of
the music first. but in these days of
rampant consolidation, huge mon-
ey paid for stations. and the atten-
dant pressure to secure market
share, programming has seemed to
take a back seat to profits. I think
this is a dangerous direction for an
era in which unique content is get-
ting spread awfully thin. If radio
doesn’t give to people what they
want, the people will go to other
mediums. Already the Internet is
teeming with live broadcasts. If you
thought television stole your audi-
ence. wait until cyberspace breaks
through in everyone’s living rooms.
It could get awfully ugly out there.

Going Against The Grain

I'm not a broadcasting expert,
nor do I have much experience
managing or programming a radio
station. But I know what has
worked in my business. 1 believe
the Virgin brand is strong for a
number of reasons. Putting people
first is, I'm sure, the most important
of these. My company values indi-
viduals who help make us success-
ful. Virgin is a brand that is being
built from the ground up. not just
bought. You may be able to buy a
radio network for $700 million, but
you can’t purchase loyaity.

For me, going against the grain,
against conventional wisdom,
against what research, demograph-
ics, and callout tell us means go-
ing by your gut. Growth is good,
but it doesn’t mean greed. Get
bigger by allowing your people
more control. Don’t be driven by
your desire to be the biggest. De-
spite. Godzilla, size doesn’t al-

By Richard Branson

ways matter — just look at the
box-office grosses.

If T could leave you with just one
overriding message, it would be to
have fun. In everything I do, I try
to have fun. Since I've started mix-
ing Viagra in my Virgin Cola I'm
having even more fun than ever. |
was even thinking of renaming my
V2 record label Viagra, until I re-
alized that it might turn hits into
stiffs. Nor do you want your listen-
ers to be bored stiff. It seems to me
if you want people to listen to your
radio station, you have to do some-
thing that gets their attention, some-
thing that they’re not getting some-
where else. You have to become a
force in your community. their first
choice in topic of conversation
around the water cooler. In short, a
brand name.

The Virgin brand has the very
same values that I myself hold
dear: quality, compassion. innova-
tion, and a sense of humor, espe-
cially about itself. It’s about having
a sense of adventure. We try to
make it fun to fly on Virgin Air-

Virgin is not just
some faceless,
multinational
conglomerate. It's
got a certifiable
chairman making a
fool of himself by
trying to
fly a hot-air balloon
around the world or
parachuting in for
the opening of a
Virgin Megastore
on Broadway.

lines, to shop at a Virgin Megastore,
to wear Virgin clothing, to drink a
Virgin Cola, or to wear a Virgin
condom. Who says virgins don’t go
all the way? Think different. Forget
callout research and play a record
no one else is on. Hire a morning
show host who doesn’t do song
parodies.

Everyone said we were crazy to
open up a Virgin Megastore in
Times Square. Guess Disney didn’t
think we were mad, but everybody
else did. Today we have the No. 1
retail music store in America and not
a three-card monte game in sight.

Maany amaricanradiabictor, oo
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Like many of you, | was a fan of the music
first, but in these days of rampant
consolidation, huge money paid for stations,
and the attendant pressure to secure market
share, programming has seemed to take
a back seat to profits.

Put People First

In the midst of your consolida-
tions, mergers, downsizing, and re-
dundancies, remember the key to
your strength is the individuals who
work for you. Individuals are a pri-
ority because they maximize the
enthusiasm and creativity that any
company needs to succeed. Some-
times it’s not just about the num-
bers. As Artie the producer put it
on The Larry Sanders Show, cre-
ativity is not just an accounting
problem. We don’t invest in people,
we invest in individuals. As a mat-
ter of interest, a lowly 16-year-old
clerk was one of my first employ-
ees. That was Ken Berry, who now
runs the music operations for EMI
and looks after Virgin Records in
America too.

One of the things that people
respond to in our products is the
human face that we put on them.
Virgin is not just some faceless,
multinational conglomerate. It’s
got a certifiable chairman making
a fool of himself by trying to fly
a hot-air balloon around the world
or parachuting in for the opening
of a Virgin Megastore on Broad-
way or selling first-class comforts
for business-class price. Virgin's
priorities have always been the
opposite of our conventional larg-
er competitors.

It seems that some of today’s
broadcasting businesses are in dan-
ger of looking after their sharehold-
ers first, their customers next, and
their employees last of all. At Vir-
gin, we try to take a different view.
Virgin’s employees come first. and
it just seems to be common sense
to me that if you start out with a
happy. well-motivated work force.
you're more likely to please, and
even excite, your customers. All the
research, all the demographic stud-
ies and Arbitron shares in the
world, can’t guarantee that.

Broadcasting companies that aim
only at the numbers may indeed
pull the ratings, but will their listen-
ers be the most passionate? Will
they be the most active supporters
of your advertisers and clients? And
will your station become the cen-
terpiece of a lifestyle and commu-
nity as stations like L.A’s KROQ
and New York’s Z100 have? Will
you be proud of what you’ve cre-
ated? Bigger isn’t always better.

Divide And Conquer
I really do believe that, at Vir-
gin, small is beautiful. Every time
one of our ventures grows too big,
we divide it up into smaller units
and give our employees increased

responsibilities and more autono-
my. Isn’t that another concept? A
company that is literally of human
proportions. Every time I've giv-
en Virgin employees more oppor-
tunities and responsibilities,
they've responded with greater
enthusiasm and zest for work.
The results for us have been ter-
rific. Our way has always been to
develop many different ventures
and grow organically. I don’t see
where today’s broadcasting busi-
ness couldn’t profit from this
mentality, even if the theory is to
engulf and devour rather than to
grow from within.

Don’t misunderstand me, consol-
idation in the broadcasting industry,
as well as in the entertainment
world at large, isn’t going to go
away. But at least we shouldn’t let
it spoil our fun. Companies like
SEX are exploring new ways to do
business in radio and the concert
promotion business. Perhaps all this
will result in a new synergy and in
new ideas, new thoughts, and new
novel approaches.

We need to
continue looking for
new ways to excite

the public, new
ways to entertain
them, and novel
ideas to carry us
into the next
millennium.

As a record label owner with
the brand-new V2 label and
someone who owns retail stores
and theaters, I know what it is
like to try and reach an audience.
We need to continue looking for
new ways to excite the public,
new ways to entertain them, and
novel ideas to carry us into the
next millennium. Because as the
media continues to proliferate, the
marketplace is going to get more
and more fragmented and tough-
er to reach. Let’s not use the in-
formation increasing at our fin-
gertips as a crutch to stop us from
thinking creatively, but as a tool
to help us do our jobs better. Let’s
not simply react to numbers. Af-
ter all, last time I looked, this was
still show business. so let’s geton
with show!



www.americanradiohistory.com

THE SOUNDTRACK OF THE SUMMER

BIG PUNISHER & BEENIE MAN  MARY J. BLIGE BOYZ Il MEN reaturine CHANTE MOORE
KEVIN FORD rearuring RUFUS BLAQ  K-Cl & JOJO  DIANA KING  LADY SAW rearurive NADINE SUTHERLAND
ME'SHELL NDEGEOCELLO  MAXI PRIEST SHAGGY reaturine JANET
SOUL Il SOUL rearurive CARON WHEELER & JAZZIEB ~ STEVIE WONDER & WYCLEF JEAN

ALL NEW SONGS

Produced By

Jimmy Jam & Terry Lewis
for Filyte Tyme Productions, Inc.

Album In Stores Now

i = - = 17:’; .'-": v i '1 )
flaa<enns” Based On The Best-Selling Novel By Terry McMillan

.......
d Amd ¥ By MCA R ds, Inc. ©1998 Fiyte Tyme Recerds, J V. MCAC/D-11806
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CALLOUT AMERICA.

iy o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES AUGUST 21, 1998

Cactout Americae song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of July 27-August 2.

CHR/POP

TUTAL AVERAGE FAVORABILITY ESTIMATE {1-5) TOTAL% TOTAL%
ARTIST TITLE LABEL(S) ™wW LW 2W 3w FAMILIARITY ~ BURN
GOO GOO DOLLS Iris (Warner Sunset/Reprise) ~~ 4.05 4.03 4.05 4.11 88.3% 23.3%
AALIYAH Are You That Somebody? (Atlantic) o 398 4.09 — —  49.8% 9.2%
AEROSMITH | Don’t Want To Miss A Thing (Columbia) 3.97 3.97 4.07 4.09 852% 21.8%
BARENAKED LADIES One Week (Reprise) ] 398 — — —  483% 9.2%
BRANDY & MONICA The Boy Is Mine (Atlantic) 387 38 390 399 757% 24.5%
FAITH HILL This Kiss (Warner Bros.) 384 362 379 368 51.9% 0.7%
USHER My Way (LaFace/Arista) 380 377 — —  551% 13.6%
WILL SMITH Just The Two Of Us (Columbia) 379 373 370 3.72 89.6% 23.8%
NEXT Too Close (Arista) 377 370 38 378 66.3% 20.1%
VOICES OF THEORY Say It (HO.LA/Red Ant) 3.74 381 368 — 36.7% 9.7%
BACKSTREET BOYS I'll Never Break Your Heart (Jive) 371 353 370 3.76 62.9% 13.3%
SEMISONIC Closing Time (MCA) 368 3.69 365 374 T1.7% 21.4%
PRAS MICHEL /0DB & MYA Ghetto Supastar... (Interscope) ~ 3.65 3.79 3.95 3.80 76.5% 20.1%
MATCHBOX 20 Real World (Lava/Atlantic) ~ 3.64 363 3.77 3.64 745% 21.8%
SARAH MCLACHLAN Adia (Arista) 363 344 357 362 757% 22.6%
CELINE DION To Love You More (550 Music) ~ 3.61 356 359 343 74.8% 22.6%
HARVEY DANGER Flagpole Sitta (Slash/London/Island) ~~ 3.58 3.81 3.70 3.55 49.3% 13.8%
BEASTIE BOYS Intergalactic (Grand Royal/Capito) ~ 3.55 3.54 358 —  40.8% 7.8%
FASTBALL The Way (Hollywood) 353 354 373 354 83.5% 30.6%
‘N SYNC Tearin’ Up My Heart (RCA) 352 346 338 3.52 52.2% 14.8%
ALL SAINTS Never Ever (London/Island) 352 336 349 353 51.2% 12.1%
ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) ~ 3.46  3.61 3.57 3.60 81.6% 33.7%
FIVE When The Lights Go Out (Arista) 341 341 340 331 56.3% 19.4%
JENNIFER PAIGE Crush (Fdel AmericalHollywood) ~ 3.41 3.38 348 3.34 53.6% 14.3%
SAVAGE GARDEN To The Moon And Back (Columbia) ~ 3.38 3.31 3.36 345 62.1% 20.1%
SMASH MOUTH Can’t Get Enough Of You Baby (Flektra/fEG) 3.38 3.47 3.45 3.42 68.2% 22.6%
NATALIE IMBRUGLIA Wishing | Was There (RCA) 324 312 — — 51.9% 16.5%
ACE OF BASE Cruel Summer (Arista) 319 325 322 323 65.0% 19.9%
NATALIE MERCHANT Kind & Generous (Flektra/FEG) 319 3.09 323 324 80.8% 32.8%
SWIRL 360 Hey Now Now (Mercury) ] 3.0 313 295 — 235% 1.8%

Total sample size is 400 respondents with a +/-5 margin of error. Tolal average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tofal
familiarity represents the percentage of respondents who recognized the song. Tafal burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST. Baltimore, Boston,
Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando, Tampa.
MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Los Angeles, Portland, Salt Lake City, San Diego, San Francisco, Seattle.
Songs are removed from Callout America after 20 weeks of testing. © 1998, R&R Inc.

CaLLouT AMERICA®

Hot Scores

By ANTHONY ACAMPORA

In just “One Week,” it’s apparent
that the Barenaked Ladies (Re-
prise) have their biggest hit to date.
The first single from the group’s
Stunt album debuts at No. 4 on Call-
out America — R&R’s exclusive
survey of 400 women 12-34. “One”
is seventh among teens (4.00), fourth
18-24 (3.94), and third 25-34 (3.77).
The song also posts scores of 4.00 or
better in three of the four Callout
America regions,

Two songs with strong debuts last
week — “Are You That Somebody?”
by Aaliyah (Atlantic) and “My
Way” by Usher (LaFace/Arista) —
claim strong second-week scores.
“Are” is second overall, fourth 12-17
and 18-24, and seventh 25-34. “My”
is seventh overall.

After delivering her second
child last week, Faith Hill deliv-
ers big callout numbers this week
as “This Kiss” (Warner Bros.)
moves 3.62-3.84 in total favorabil-
ity, capturing the No. 6 position
overall. “Kiss” is second 18-24
(4.05) and third 25-34 (3.77), also
passing 50% familiarity while
showing a very low 9.7% burn.

“Say It” by Voices Of Theory
(H.O.L.A./Red Ant) remains a top
10-testing track, posting a 3.74 total
favorability score. “Say It” is solid
across all demos and regions.

The top-testing songs by demo
(in descending order) are:

* Women 12-17 — Aerosmith
“Don’t” Goo Goo Dolls “Iris,” Will
Smith “Two,” Aaliyah, and Brandy
& Monica “Boy.”

* Women 18-24 — Goo Goo
Dolls, Faith Hill, Aerosmith,
Barenaked Ladies, and a tie between
Will Smith and Next “Too.”

* Women 25-34 — Fastball
“Way,” Goo Goo Dolls, Barenaked
Ladies and Faith Hill (tie), and
Matchbox 20 “Real.”

Callout America

The #1 Selling single in America 3 weeks in a row!!!

Album is 4x Platinum!!
Majors Include:

| ' i nsireaﬁ IVIon

KIS KDWB KRBE
3.77 - 3.80!! 31* - 26* WRVW  KUMX  KKRZ
WKSL B97 WZIM

#7 Overall KS
LZ WNVZ WKSE
#2 overall in Midwest!! Wwzz WXYV WKSS
Y100 WXXL WFLZ
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The International Hit From The New Album
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AUGUST 21, 1998

BREAKERS:

[ TOTALPLAYS —————— TOTAL
w AU ™ ARTISTTITLE LABEL(S) ™ iw 2w w STATIONS/ADDS
2 2 1 @ AEROSMITH | Don't Want To Miss A Thing (Columbia) 7834 7652 7118 6595 140/0
1 1 2 2 GOOGOO DOLLS Iris (Warner Sunset/Reprise) 7411 7522 7515 7489 138/0
3 3 3 3 BRANDY & MONICA The Boy Is Mine (Atlantic) 5792 6078 6041 6054 126/0
a 4 4 a4 MATCHBOX 20 Real World (Lava/Atlantic) 5732 5817 5808 5776 125/0
w 7 s @ JENNIFER PAIGE Crush (Edel America/Hollywood) 5385 5180 4905 4518 1371
7 6 6 & NEXT Too Close (Arista) 4918 4975 5031 4992 112/0
129 7 7 WILL SMITH Just The Two Of Us (Columbia) 4765 4784 4497 4055 115/1
w0 s @  SEMISONIC Closing Time (MCA) 4669 4624 4378 4055 125/0
w13 n @  ALL SAINTS Never Ever (London/Island) 4322 4146 3674 3515 12972
7 1 12 Q) ’NSYNC Tearin’ Up My Heart (RCA) 4243 3948 3620 3157 129/4
20 1 14 () BACKSTREET BOYS I'll Never Break Your Heart (Jive) 4051 3760 3369 2911 130/4
6 8 1 12 FASTBALL The Way (Hollywood) 4019 4491 4557 5170 11411
5 5 9 13 ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 3886 4511 5145 5686 113/0
s 2w @ EDWIN MCCAIN I'll Be (Lava/Atlantic) 3547 3275 2722 2500 96/1
% 15 16 () SAVAGE GARDEN To The Moon And Back (Columbia) 3485 3475 3404 3367 1214%
22 29 2 (O BARENAKED LADIES One Week (Reprise) 3460 2685 2014 1443 128/6
s 1 13 17 SHANIA TWAIN You're Still The One (Mercury) 3268 3849 4175 4706 92/0
19 19 18 @  FIVE When The Lights Go Out (Arista) 3216 3175 3065 2918 1161
s 2 2 (@ NATALIE IMBRUGLIA Wishing | Was There (RCA) 3205 2804 2480 1980 125/2
21 2 19 2  ACE OF BASE Cruel Summer (Arista) 3147 3174 3019 2847 103/0
g 12 15 21 NATALIE IMBRUGLIA Torn (RCA) 3076 3583 4063 4521 99/0
18 18 20 22 SMASH MOUTH Can't Get Enough Of You Baby (ElektraEEG) 2405 3049 3153 3157 84/0
15 17 2 2 K-Cl & JOJO All My Life (MCA) 2382 2810 3270 3397 88/0
s 32 2 @  JANET Go Deep (Virgin) 2358 2211 1772 1429 10472
% 2 25 € PRASMICHEL f/ODB & MYA Ghetto Supastar... (interscope) 2210 2196 2272
BREAKER @ “FAITH HILL This Kiss (Warner Bros.) 70 . 1534
BREAKER 9 USHER My Way (Laface/Arista) - : [ 1775,
29 27 2 28  SWIRL 360 Hey Now Now (Mercury) 2083 2158 2161
2w 3 @ INOJTime After Time (Columbia) 1918 1659 1249
3 x x @ DAVE MATTHEWS BAND Stay (Wasting Time) (RCA) 1812 1794 1651
7 3% 35 €  BRIAN SETZER ORCHESTRA Jump Jive An’ Wail (Interscope) 1628 1519 1284
22 25 28 32  BRIAN MCKNIGHT Anytime (Motown) 1609 1985 2207 2481 53/0
2 2 3 3 SARAH MCLACHLAN Adia (Arista) 1592 1923 2168 2677 54/0
2 2 3 3 CELINE DION To Love You More (550 Music) 1548 1974 2077 2167 69/1
1 22 22 3 NATALIE MERCHANT Kind & Generous (Elektra/EEG) 1491 2009 2649 3447 51/2
w 38 33 € VOICES OF THEORY Say It (H.0.L.A/Red Ant) 1449 1376 1211 1000 68/3
— _ a2 € EVERYTHING Hooch (Blackbird/Sire) 1376 895 280 190 88/11
o« 3 € EAGLE-EYE CHERRY Save Tonight (Work) 1337 1143 969 791 752
3 4 33 € HARVEY DANGER Flagpole Sitta (Slash/London/Island) 1322 1210 1096 1028 7773
35 3 wx @ GREEN DAY Time Of Your Life (Good Riddance) (Reprise) 1319 1241 1289 1177 491
— a « @ BEASTIE BOYS Intergalactic (Grand Royal/Capitol) 1255 1086 813 432 82/1
@ HOOTIE & THE BLOWFISH | Will Wait (Atlantic) 959 — — —  106/104
@® THIRD EYE BLIND Jumper (Elektra/EEG) 958 284 73 — 8516
s a0 o @ MISTER JONES Destiny (A&M) 927 904 804 793 70/2
— s s (O DAKOTA MOON Another Day Goes By (Elektra/EEG) 898 845 719 576 611
aa 39 4 45 EVERCLEAR | Will Buy You A New Life (Capitol) 755 858 1109 1365 281
@ AALIYAH Are You That Somebody? (Atlantic) 715 474 358 217 59/28
s 47 45 4 DREAMHOUSE Stay (Trauma) 704 809 751 665 421
@  EVE 6 Inside Out (RCA) 676 448 228 20 56/9
— — s € BIG PUNISHER f/JOE Still Not A Player (Loud) 655 633 473 454 33/2

FAITH HILL
This Kiss (Warner Bros. )
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
2197327 106/5
USHER
My Way (LaFace/Arista)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
21541174 97/3
MOST ADDED .
ARTIST TITLE LABEL(S) ADDS
HOOTIE & THE BLOWFISH | Will Wait (Atlantic) 104
PM DAWN | Had No Right (Gee Street/V2) 43
AALIYAH Are You That Somebody? (Atiantic) 28
98 DEGREES Because Of You (Motown) 20
THIRD EYE BLIND Jumper (Elektra/EEG) 16
MONICA The First Night (Arista) 14
MONIFAH Touch It (Uptown/Universal) 13
EVERYTHING Hooch (Blackbird/Sire) 11
SHAGGY f/JANET Luv Me, Luv Me (Flyte Tyme/MCA) 10
EVE 6 inside Out (RCA) 9

MOST INCREASED

PLAYS TomaL
ARTIST TITLE LABEL(S) IN:F:-EAAVSE
HOOTIE & THE BLOWFISH | Will Wait (Atlantic) +959
BARENAKED LADIES One Week (Reprise) +175
:| THIRD EYE BLIND Jumper (Elektra/EEG) +674
EVERYTHING Hooch (Blackbird/Sire) +481
NATALIE IMBRUGLIA Wishing | Was There (RCA)  +401
FAITH HILL This Kiss (Warner Bros.) +327
’N SYNC Tearin’ Up My Heart (RCA) +295
BACKSTREET BOYS I'll Never Break Your Heart (Jive)  +291
EDWIN MCCAIN I'll Be (Lava/Atiantic) +272
INOJ Time After Time (Columbia) +259
MONICA The First Night (Arista) +259

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

MARCY PLAYGROUND Sex And Candy (Capitol)
MATCHBOX 20 3am (Lava/Atlantic)

SAVAGE GARDEN Truly Madly Deeply (Columbia)

WILL SMITH Gettin’ Jiggy Wit It (Columbia)

THIRD EYE BLIND How’s It Going To Be (Elektra/EEG)
SMASH MOUTH Walkin’ On The Sun (Interscope)

JANET Together Again (Virgin)

ROBYN Show Me Love (RCA)

BACKSTREET BOYS Everybody (Backstreet's Back) (Jive)
SUGAR RAY Fly (Lava/Atlantic)

Breakers: Songs registering 2000 plays or more for the first time. Bullets
d to songs gaining plays over the previous week. If two songs are

This chart reflects airplay from August 10-16. Songs ranked by total plays. Highlighted songs indicate Breaker.
141 CHR/Pop reporters. 136 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc.

tied in number of plays, the song being played on more stations is placed
first. Most Iincreased Plays lists the songs with the greatest week-to-week
increases in total plays. Weighted chart appears on R&R ONLINE.

Out of the Box;
KIS Add 14x KKRZ WPRO
WFLZ 49x KSLZ 38x YI00 18x
KZHT 17x and many more
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PURE SUGAR Delicious (Geffen)
Total Plays: 560, Total Stations: 39, Adds: 2

PM DAWN | Had No Right (Geg Street/V2)
Total Plays: 195, Total Stations: 49, Adds: 43

ANGGUN Snow On The Sahara (Epic)
Total Plays: 418, Total Stations: 44, Adds: 8

FUEL Shimmer (550 Music)
Total Plays: 189, Total Stations: 16. Adds: 0

LAURYN HLL Can't Take My Eves Off You (RuffouseColumbiz) | FOO FIGHTERS Walking After You (Elektra/RoswellCapitol)
Total Plays: 381, Total Stations: 12, Adds: 3 Total Piays: 185, Total Stations: 14, Adds: 2

NICOLE Make It Hot (FastWestEEG)
Total Plays: 333, Total Sfations: 26, Adds: 4

DES’REE Life (550 Music)
Total Plays: 178, Total Stations: 28, Adds: 8

TATYANA ALI Daydreamin’ (MAM/ork)
Total Plays: 312, Total Stations: 13, Adds: 1

SHAGGY {/JANET Luv Me, Luv Me (Fivte lymeMCA)
Total Plays: 159, Total Stations: 19, Adds: 10

SMASHING PUMPKINS Perfect (Virgin)
Total Plays: 309, Total Stations: 25, Adds: 1

SISTER HAZEL Concede (Universal)
Total Plays: 134, Total Stations: 11, Adds: 0

MONICA The First Night (Arista)
Total Plays: 297, Total Stations: 41, Adds: 14

CHRISTINA AGUILERA Reflection (Watt Disney)
Total Plays: 117, Total Stations: 12, Adds: 0

98 DEGREES Because Of You (Motown)
Total Plays: 287, Total Stations: 46, Adds: 20

MONIFAH Touch It (Uptown/Universal)
Total Plays: 77, Total Stations: 20, Adds: 13

WILD ORCHID Be Mine (RCA)
Total Plays: 237, Total Stations: 26, Adds: 7

EDEN A.K.A. Not Your Enemy (GlassNote/Mercury)
Total Plays: 64, Total Stations: 10, Adds: 5

Songs ranked by total plays

TRIP TO THE HAVENS — Elektra group Dakota Moon stopped by WKCIl/New Haven to
visit PD Kelly Nash (c) and to promote the newest single, “Another Day Goes By."

TIME... — to party with Mercury artist Lionel Richie (c) during the 25th Birthday Bash at
WPRO/Providence. Seen here letting “Time” pass by are (I-r) WPRO MD Davey Morris
and PD Tony Bristol.

Apbbs AucusTt 25

TATYANA ALl Daydreamin’ (MJJ/Work)
BABYFACE
BRAN VAN 3000

SHERYL CROW

You Were There (Epic)

Drinking In L.A. (Audiogram/Capitol)
My Favorite Mistake (A&M)
MAVERICKS Dance The Night Away (MCA)
ADINA MENZEL
SON OF EVE

SHANIA TWAIN

Minuet (Hollywood)
Sun Don’t Shine (DV8/A&M)

From This Moment On (Mercury)

RADIO MEETS RECORDS — During a recent event hosted by WHTZ/New York, three pow-
erhouses stopped to pose for a photo. Putting on their best smiles are (I-r) WHTZ PD Tom
Poleman, Arista VP/Promotion Ken Lane, and WPLJ/New York PD Scott Shannon.

BOYS TIMES FIVE — After a sold-out concert at Radio City Music Hall, the Backstreet Boys
were happy to received a 5X certified platinum award for their self-titled debut album. (Stand-
ing, I-r) are Jive Sr. VP/Business Affairs Dan Zucker and Sr. VP/GM, BSB A.J. McLean, man-
ager Donna Wright, BSB Nick Carter, and Jive Sr. VP/A&R Jeff Fenster, (kneeling, I-r) Jive
President Barry Weiss, BSB Kevin Richardson, Jive VP/Artist Marketing, and B5Bs Howie
Dorough and Brian Littrell.
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Stations and their adds listed alphabetically by market

WFLY/Albany, NY
OM: Michael Morgan
PD: Rob Dawes
MD: Ron Williams
HDOTIE... "‘Wait”
MONICA “First”
98 DEGREES “Because”

KQID/Alexandria, LA
PD: Kahuna
APD/MD: Jay Stevens
SHAGGY FJANET “Luv”
THIRD EYE BLIND “Jumper”
HOOTIE... "Wait"
MONIFAH “Touch™
AALIYAH “Somebody”
PM DAWN “Right”

WAEB/Allentown, PA
PD: Brian Check
MD: Chuck McGee
HOOTIE... “Wait”
PM DAWN “Right"

KQiZ/Amarillo, TX
Interim PD: Cisco Kidd
9 HDOTIE... ‘Wait"

PM DAWN “Right”

BRIAN SETZER ORCH “Jump”

KGOT/Anchorage, AK
DM: Mark Murphy
PD: Paul Walker
18 HOOTIE... “‘Wait”
ANGGUN “Sahara”
PM DAWN “Right”

WSTR/Atlanta, GA

PD: Dan Bowen

MD: J.R. Ammons

23 HOOTIE... "Walt
EVERYTHING “Hooch”
BACKSTREET BOYS “Break”

WAYV/Atlantic City, NJ
PD: Tommy Frank
APD/MD: Paul Kelly
30 HOOTIE.. “Wait
SHAGGY FAJANET “Luv”
EVERYTHING “Hooch™
THIRD EYE BLIND “Jumper”

WZNY/Augusta, GA
PD: Bruce Stevens
MD: Michael Chase
15 HOOTIE. *Wait"
98 DEGREES “Because”
PM DAWN “Right”

KHFI/Austin, TX

PO: Krash Kelly

MD: Leslie Basenberg
SHAGGY FAJANET “Luv”

NATALIE IMBRUGLIA “Wishing™

WXYV/Baltimore, MD
APO: MD Throbb
31 FASTBALL “‘Way™
2 BACKSTREETBOYS "Break”
29 SAVAGE GARDEN “Moon"
28 JENNIFER PAIGE “Crush™
"NSYNC “Tearin™
PURE SUGAR "Deticious™
98 DEGREES “Because”

WLSS/Baton Rouge, LA
PO: Robert Eifman
MD: Todd Chase
1 HOOTE... ‘Wait”
WILD ORCHID “Mine”
AALIYAH “Somebody™

KQXY/Beaumont, TX
PD/MD: Brandin Shaw
APD: Pam Pace
2 HOOTIE. “Wait"

EVE 6 ~Inside”

WXYK/Biloxi, MS
PD: Patty Steele
MD: Kenny Vest
2 CELINEDION “More”
HOOTIE . “Wait”
PM DAWN “Right”
NICOLE “Make”
PURE SUIGAR “Delicious™

WMRV/Binghamion, NY
OM: Bill Sheridan
PD: Jacko
MD: Lovie G.
12 HOOTIE.. "Wait"
PM DAWN “Right”

KZMG/Boise, ID
PD: Mike Kasper
MD: Kirk Frederick
5 HOOTEE.. ‘Wait"
SWIRL 360 “Hey™
PMDAWN “Right”

WXKS/Boston, MA
PD: John ivey
APD/MD: David Corey
27 HOOTIE... “Wait”

10 SHANIATWAINWAVHITE “Moment”

WKSE/Buffalo, NY

OM: Sue D’Neil

MD: Dave Universal

PD: Brian B. Wilde

15 HOOTEE... “Wait”
SWEETBOX “Gonna”

WRZE/Cape Cod, MA
PD: Mike D’Donnell
MD: Kevin Matthews

No Adds

WSSX/Charleston, SC
PD: Billy Surt

MD: Christine Cross

41 HOOTIE.. “Wait”

19 BACKSTREET BOYS “Break”

WVSR/Charleston, WV

PD Mark Summer
HOOTIE.. “Wait"

15 THIRDEYE BLIND “Jumper”

16 93DEGREES “Because”

16 WILDORCHID “Mine”

WNKS/Chariotte, NC

PD: Brian Bridgman

MD: Danny Wright

14 HOOTEE... “Wait”
AALIYAH “Somebody”

WKRQ/Cincinnati, OH
OM: Mike Marino
PD: Bill Klaproth

MD: Jim Kelly
21 HOOTEE... “Wart™
"N SYNC “Tearin™

EAGLE-EYE CHERRY “Save”

WZJM/Cleveland, OH

PD: Dave Eubanks

MD: Action Jackson
BABYFACE "There”
MONIFAH “Touch

KKMG/Colorado co

PD: Bobby Irwin

APD: Paul Johnson

MD Rob Ryan
EAGLE-EYE CHERRY “Save™
THIRD EYE BLIND “Jumper”
HOOTIE... “Wait"
AALIYAH “Somebody”
WILDORCHID “Mine”

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J. McKay
27 HOOTIE... "Wait"
THIRD EYE BLIND “Jumper™
EVE 6 "Inside”

WNCi/Columbus, OH
PD: John Dimick
APD/MD: Neal Sharpe

9 HOOTIE..."Wait*
‘N SYNC “Tearin™
ANGGUN “Sahara”

KHKS/Oallas, TX

OM: John Cook

PD: Ed Lambert

MO: John Reynolds
AALIYAH "Somebody”
SWEETBOX “Gonna™
TATVANA ALt “Daydreamin”

WGTZ/Dayton, OH
OM: Michael Luczak
PD: Dale Baird

MD: Dani Steele

10 NATALIE MERCHANT “Generous”

WKMX/Dothan, AL
PD: Phil Thomas
MO: Tim Godwin
HOOTIE... “Wait”
98 DEGREES “Because™
PMDAWN “Right”

WNKI/Elmira, NY
PD: Bob Quick
APD/MD Eric Moon
MERRIL BAINBRIDGE “Lonely”
HOOTIE.. “Wait"
MONICA “First™
PM DAWN “Right"

WRTS/Erie, PA
PD: Jon Reilly
APQ: Beth Ann McBride
MO: Kasper
2 GREENDAY “Time"
HOOTIE... “Wait™
PM DAWN “Right”
MONIFAH “Touh”
HARVEY DANGER "Flagpoke”
SHAGGY FAJANET “Luv™

KDUK/Eugene, OR
Interim MD: Valerie Steele
98 DEGREES “Because™

HOOTIE... “Wait”
THIRD EYE BLIND “Jumper”

KMCK/Fayetteville, AR
PD: Scott Johnson
MD: Mike Chase
HOOTIE... “Wait”
SHAGGY FAJANET “Luv"
PMDAWN “Right"
ANGGUN “Sahara”

WWCK/Flint, MI

PD: Scott Seiple

MD: Nathan Reed

10 PMDAWN “Right”

10 HODTIE... “Wait”
AALIYAH “Somebody™
NICOLE *Make”

WJMX/Horence, SC
OM/PD: Keith Mitchell
APD/MD: Kyle
HOOTE .. "Wait"
ANGGUN “Sahara”
NICOLE "Make™

WXKB/Ft. Myers, FL
PD: Chris Cue
MD: Randy Sherwyn
HOOTIE... "Wart”
EVE 6 “Inside”

KISR/Ft. Smith, AR
PD/MD: Fred Baker
DESREE "Lite”
FOO FIGHTERS “Walking"
PMDAWN “Right”
PAPAYA"Hero"
MONIFAH “Touch”
EBBA FORSBERG "Hok"

WMEE/Ft. Wayne, IN

OM: Dean McNeil

POMD: Captain Chris Didier
APD: Ange Canessa

14 HOOTIE... “Wait"

WYKS/Gainesville, FL

PD: Jeri Banta

MD: Nick Vance

9 PMDAWN Right”
HOOTIE... “Wait”
WILD ORCHID *Mine”
MONICA “First”

WSNX/Grand Rapids, M
PD: John Thomas
APD/MD: Keith Curry

No Adds

WVTI/Grand Rapids, Ml
PD/MD: Jeff Andrews

% FAITHHILL *Kiss”

15 WILLSMITH Two"

15 PRASMICHEL F/ODB... “Supastar”
15 AALIVAH “Somebody”

WIXX/Green Bay, Wi
PD: Dan Stone

MD: David Burns

8 USHER “Way"

WRHT/Greenville, NC

PD: J.T. Bosch

APD/MD: Gina Gray
HOOTE... “Wait”
MONIFAH “Touch”
MONICA “First”

WFBC/Greenville, SC
PD: Nikki Nite
APD/MD: J. Love

HOOTIE... "Wart"

BIG PUNISHER FAJOE “Still

MONICA “First"

WNNK/MHarrisburg, PA
PD: John 0’Dea
MD: Denny Logan

HOOTIE. "Wait”

PM DAWN “Right”

WKSS/MHartiord, CT

PD: Jay Beau Jones

MD Mike McGowan
HOOTIE... “Wait™
MONIFAH “Touch™
MISTER JONES "Destiny”
NATALIE IMBRUGLIA “Wishing”
WILO ORCHIO “Ming™
98 DEGREES “Because™

KQMQMHonolulu, HI
Interim PD/MD: Kathy
Nakagawa
WILD ORCHID "Mine”
BARENAKED LADIES “Week
PM DAWN “Right”

KXMEMonolulu, HI
Co-PD: Jamie Hyatt
Co-PD: Kid Leo Baldwin
50 BARENAKED LADIES “Week™
49 EVEGinside”

KRBE/Houston, TX
PD: John Peake
APD: Scotty Sparks
MD: Jay Michaels
EBBAFORSBERG “Hold"
HOOTIE..."Wait”

WZYPMHuntsville, AL
PD: Bill West
MD Stu Gray
HOOTIE... “Wait"
INOJ “Time”
DAXOTA MOON “Another™
98 DEGREES “Because”

WZPL/ndianapolis, IN
PD: Tom Gjerdrum

MD: Dave Decker

21 HOOTEE... “Wait”

WYOY/Jackson, MS

GM/PD: Dick D’Neil

APD/MD: Kevin Vaughan

1t HOOTIE... "Wat"

5 BRIAN SETZERORCH. "Jump”
PM DAWN “Right”

WAPE/Jacksonville, FL
DM/PD: Cat Thomas
APD/MD: Tony Mann
HOOTIE.. “Wait"
FAITHHILL “Kiss”
PM DAWN “Right”

WAEZ/Johnson City, TN

OM: Bill Hagy

PD: Gary Bfake

MO: Lisa Jo Elfiot

21 HOOTIE... “Wait”
98 DEGREES “Because”
WILD ORCHID *Mine"
THIRD EYE BLIND * fumper”

WGLU/Johnstown, PA
PD: Rich Adams
MD; Mitch Edwards
7 HOOTIE.. “Wat"
98 DEGREES “Because”

WKFR/Kalamazoo, M
PO: Dave Michaels
MD: Craig Russell

PM DAWN “Right”

HOOTIE... "Wait"

DES REE "Life”

KMXV/Kansas City, MO
PD: Jon Zeliner

MD: Dylan

2 HOOTIE... "Wai”

10 EVERYTHING "Hooch"

10 HARVEY DANGER “Flagpole”

WWSTXnoxville, TN
PD: Rich Bailey
MD: Jake Edwards
11 HOOTIE... "Wait"
MONICA “Firsl"
BRIAN SETZER ORCH. “Jump”

KSMB/Lafayette, LA
PD: Larry LeBlanc
MD: Brad Newman
MONICA “First”
HOOTIE.. “Wait"
PM DAWN “Right™
98 DEGREES "Because™

WLANMLancaster, PA

PD: Jordan Walsh

APD/AMD: Vince D’Ambrosio
HOOTIE... “Wait”

WHZZ/Lansing, MI
PD/MD: Woody Houston
7 DREAMHOUSE “Stay"

7 HOOTIE... "Wait"

5 PMDAWN “Right"

WLKTAexington, KY
PO: Jill Meyer
HOOTIE... “Watt"
SHAGGY FUANET “Luv”
98 DEGREES “Because”
AALIVAH “Somebody”
PM DAWN “Right”

KFRX/Lincoln, NE
PD: Sonny Valentine
APD: Larry Freeze
MD: Joe Tyler

HOOTE... “Wat™

MONIFAH "Tough”

PM DAWN “Right”

KHTELittle Rock, AR

PD: Neal Ardman

MD: Alyne Hoover
HOOTIE... Wait”
AALIYAH “Somebody”

WBLI/Long Island, NY
PD: Ken Medek

MD: Al Levine

25 JANET“Deep”

14 AALIYAH “Somebody”

KIIS/Los Angeles, CA

PD: Dan Kieley

APD/MD: Tracy Austin

12 PMDAWN “Right”

4 HOOTEE..."Wait"
MONIFAH “Touch”

WDJX/Louisville, KY
OM/PD: C.C. Matthews
APD/MD: Rod Phillips
MONICA “First”
DES'REE “Life”
HOOTIE .. “Wait"
LAURYN HILL “Can't”
SHAGGY FAJANET "Luv”

KZli/Lubbock, TX
PD: Jay Shannon
MD: Steve Logan
INOJ “Time"
PM DAWN “Right”

WMGB/Macon, GA
Group PD: James Gregory

[47  HOOTIE.. “Wait"

7 RALIYAH"Somebody”

WZEE/Madison, Wi
PD: Jimmy Steele
MD: Tommy Bodean

5 HOOTE...“Watt”

4 9BDEGREES "Because”
3 FODFIGHTERS “Walking"

KBFM/McAllen-
Brownsville, TX
OM: Billy Santiago
APD/MD: Jett DeWitt
AALIYAH “Somebody”
LAURYNHILL “Can't”
PM DAWN “Right”

WAOAMelbourne, FL
DM/PO: Mike Lowes

29 VONDA SHEPARD “Searchin™
22 EVERCLEARBuy”
PMDAWN “Right”
EVERYTHING "Hooch™
HOOTIE... “Wait™

AALIYAH “Somebody”

WKSL/Memphis, TN
OM: Chris Taylor
MD: Robin Cole

6  STARSONS4 “Read”

4 EDWINMCCAINI

3 AALIYAH “Somebody”

WHYI/Miami, FL

PD: Rob Roberts

APD: Al Chio

MO: Diedre Poyner

15 HOOTIE. “Wait"

14 BRIANSETZER ORCH. “Jump”

8  SWEETBOX"Gonna"
AALIYAH “Somebody™

KDWB/Minneapolis, MN

PD: Rob Morris

APD/MD: Rich Davis

9 HOOTEE... “Wait"
EVERYTHING “Hoach"
BIG PUNISHER FAIOE “Still
THIRD EYE BLIND “Jumper”

WABB/Mabile, AL
OM: Jay Hastings
PD/MD: Darrin Stone
HOOTIE... “Wait™
THIRO EYE BLIND “Jumper"

WEE(MoLn Ocaan, NJ
PD: Neil Sullivan
APD/MD: Alan Fox

USHER "Way"

HOOTIE... “Wart™

JANET “Deep”

31 NATALIE MERCHANT “Generous™

WVAQ/Morgantown, WV
PD/MD: Lacy Neft
HOOTIE... “Wait™
PM DAWN “Right”
AALIYAH "Somebody”
MONICA *First”

WWXM/Myrile Beach, SC
APD/MD: Marty Callaghan
THIRO EE BLING “Jumper”
HOOTIE... "Wait™
SMASHING PUMPKINS “Perfect”
PM DAWN “Right”
EVE 6 “Inside”
INNER CIRCLE “Bomb™

WRVW/Nashville, TN
DM: Charlie Quinn
PD/MD: Tom Peace

29 HOOTIE.."Wat"

WKCI/New Haven, CT
PD: Kelly Nash
10 HOOTIE..“Wait"

PM DAWN “Right™

WQGN/New London, CT
DM: Franco
PD: Jim Reitz
APD: Brent McKay
NICOLE “Make”
ANGGUN “Sahara"
EDENAKA “Enemy”
98 DEGREES “Because”
HOOTIE... “Watt™

KUMX/New Orleans, LA
OM: Dave Stewart
PD/MD: Kandy Kiutch

8 HODTIE.. "Wat”

7 BARENAKED LADIES “Week”

WEZB/New Orieans, LA
Dir./Ops: Nick Ferrara
PD: Rob Wagman
19 HOOTIE... “Watt

AALIYAH “Somebody™

EVE 6 "Inside”

WHTZ/New York, NY

PD: Tom Poleman

APD: Kid Kelly

MD: Cubby Bryant

1 HOOTIE..."Walt”

1 INOJ“Time”
FAITHHILL “Kiss™

WNVZ/Norfolk, VA
PD: Don London

MD: Jay West

19 WYCLEF JEAN "November”
14 GINUWINE "Same”

KJYO0/Oklahoma City, OK
PO: Mike McCoy

MD: Jimmy Barreda

5 HOOTIE...“Wait”

KQKQ/Omaha, NE

PO: Wayne Coy

APD/MO: J.J. Morgan
HOOTIE... "Wait”

WXXL/Orfando, FL
OM: Adam Cook
APD/MD: Pete DeGraaft
5 AALIVAH*Somebody”

WI0Q/Philadelphia, PA
OM: Glenn Kalina
APD: Robyn Bentley
MO: Jay Towers

AALIYAH “Somebody™

KPTY/Phoenix, AZ
PD: Byron Kennedy
MD: “Dead Air" Dave
EVE 6 *Inside”
HOME GROWN “Surfer”
MONIFAH “Touch™

WBZZ/Pitisburgh, PA
PD: David Edgar
20 HOOTE..."Wait'
FAITHHILL “Kiss”
ALL SAINTS "Never”

WJBQ/Portland, ME
PD: Tim Moore

MD: Keith Scott

7 HOOTIE. “Wait"

KKRZ/Portland, OR
PD: Tommy Austin
MD: Lara
28 BARENAKED LADIES “Week”
20 HOOTIE..."Wait"
ANGGUN “Sahara”
PM DAWN “Right”
MONIFAH “Touch”

WERZ/Portsmouth, NH
OM/PD: Jack D'Brien
MD: Jay Michaels
18 EDENAKA. “Enemy”
14 PMDAWN "Right"
HOOTIE... “Wait”
ANGGUN "Sahara”

WSPK/Poughkeepsie, NY
VP/Prog.: Brian Krysz
APD/MD Casey
THIRDEYE BLIND “Jumper”
HOOTIE.. “Wait"
MONIFAH “Touch™
BARENAKED LADIES “Week™
PM DAWN “Right"

WPRO/Providence, RI
PD: Tony Bristol
MD: Dave Morris
BRIAN SETZER ORCH. “Jump”
HOOTIE... "Wait"
PM DAWN “Right”
98 DEGREES “Because”
DES'REE “Lite”

WHTS/Quad Cities, 1A-IL
OM: Tony Waitekus

MOD: Brian Scott

6  VOICES OF THEORY “Say”

WDCG/Raleigh, NC
DM: Brian Burns

PD: Kip Taylor
APD/MD: Chris Edge

31 HOOTIE.. ‘Wait"

9 SHAWN MULLING “Lullaby™

WRFY/Reading, PA
PD: Al Burke

MD: Scott Parks

12 HOOTIE... "Wait"

9 EVEG'Inside”

WRVQ/Richmond, VA

PO: Lisa McKay

Interim MD: Travis Dylan
No Adds

WXLK/Roanoke, VA

DM/PD: Russ Brown

MD: Lisa Jo Elfiott

8 HOOTE.."Wait"
DESREE “Lite”

WPXY/Rochester, NY

OM/PD: Clarke Ingram

MD: Mike Danger

18 HOOTE... “Wat"
AALIYAH “Somebody”
EVERYTHING “Hooch”

WTCF/Saginaw, Mi
PO: Mark McGill
APD: Juli Jay
MO: Tom Grimm

98 DEGREES "Because™

KSLZ/St. Louis, MO

PD: Jeff Kapugi

MD: Rich Stevens
HOOTIE... “‘Wait"
SHAGGY FAJANET *Luv"
98 DEGREES "Because™

KZHT/Salt Lake City, UT

PD: Marc Summers

MO: Jeft McCartney
HOOTIE..“Wait"
98 DEGREES "Because”
EDEN AK A “Enemy”

KHTS/San Diego, CA
PD: Todd Shannon
APO: Ron Geronimo
MD: Hitman Hayes
10 QUEEN & WYCLEF JEAN "Another”
5 LAURYNHILL “Cant’
THIRD EYE BLIND “Jumper”

KSLY/San Luis Obispo, CA
OM/PD: Dave Christopher
MD: Adam Burns
20 HOOTE.. "Wait”

THIRDEYE BLIND "Jumper”

KzZQZ/San Francisco, CA
PD: Mark Adams
Interim MO: Fermando
Ventura
AALIYAH “Somebody”
BRANDY F/MASE “World"

KBKS/Seattle, WA

PO: Mike Preston

MOD: Paul Anthony

27 HOOTIE . “Wait*
BACKSTREET BOYS “Break”

KRUF/Shreveport, LA
PO/MD: Gary Robinson

KISX/Tyler, TX
Interim PD: Larry Kent

APD Catfish Kelly MD: Mick Fulgham
HOOTIE... ‘Wait" HOOTIE... “Wait”
DESREE “Life" BRIAN SETZER ORCH. “Jump”
AALIYAHSomebody” PMDAWN “Right”
MONICA “First™
MONIFAH “Touch”
WSKS/Utica, NY

PD: Stew Schantz
APD/MD: Gina Jones
98 DEGREES “Because”

WNDU/South Bend, IN
PD/MD: Casey Daniels

4 EVERYTHING "Hooch™ ANGGUN “Sahara"
EOENAK A “Enemy”
HOOTIE... "Wait”
PM DAWN ~Right™

WDBR/Springfield, IL

PD/MD Rik Blade

THIRO EYE BLINO “Jumper”

24 ‘NSYNC “Tearin™ KWTX/Waco, TX

24 EVERYTHING “Hooch™ PD: Flash Phillips

16 HOOTIE. "Wait" MD: Jett Miles

10 ALL SAINTS “Never HOOTIE... “Wait®

PM DAWN “Right

THIRD EYE BLIND *Jumper™
AALIYAH “Somebody™
KHTO/Springfield, MO
DM: Dave Alexander
PD: Ray Michaels

ARLIYAH “Somebody™ WWZZ/Washington, 0C
PM DAWN “Right” PD: Dale D'Brian
APD/MD: Ron Ross
6 HOOTIE.. “Wait"
MONICA “Furst”
WNTQ/Syracuse, NY AALIYAH “Somebody”
PD: Tom Mitchell
MD: Jimmy Disen
25 HOOTIE.. "Wait”
EDENAK.A “Enemy”
LI WIFC/Wausau, Wi
PO: Paul Kraimer
MD: Jeft Murray
WWHT/Syracuse, NY 16 INOJ“Time"
PD/MD: J.J. Rice 14 EVERYTHING "Hooch”

VOICES OF THEORY “Say™

WWLD/Tallahassee, FL
PD/MD: Dave Dunaway
INOJ “Time”
HOOTIE... "Wait"

KKRO/Wichita, KS
PD: Jack Dliver
MD: Craig Hubbard
15 HOOTIE... “Wait*
AALIYAH “Somebody”

WFLZ/Tampa, FL

OM/PD: B.J. Harris

APDMD: Domino
EVERYTHING “Hooch™
MONICA“First™
VOICES OF THEORY “Say”

WBHT/Wilkes Barre, PA
PD: Steve McKay
MD: Mark McCarthy
15 HOOTE... *Wat”
THIRD EYE BLIND “Jumper”
PMDAWN “Right”
MISTER JONES “Destiny”
HARVEY DANGER “Flagpole”

WMGI/Terre Haute, IN
PD: Rich 0'Brien

MD: Steve Smith

17 HOOTIE. “Wait”

USHER "Way"
DESREE ‘Life"
WKRZ/Wilkes Barre, PA
WVKS/Tokedo, OH PD: Tony Banks

PD: Mike Wheeler M- Jerry Padden

whe: EVERYTHING “Hooch”
APD/MD: Bill Michaels BRIAN sslrzsn ORCH. "Jump”
16 HOOTIE... “Wait” HOOTIE..."Wait"

FIVE “Lights”

FAITH HILL *Kiss”

WSTW/Wilmington, DE
PD: John Wilson

WPST/Trenton, NJ APD/MD: Mike Rossi

PD: Dave McKay 1 HOOTIE.."Wair"
MO: Chris Puorro 1 EVE6“Mnside”
11 HOOTE... “‘Walt"

4 INOJ *Time"

3 AALIYAH"Somebody”

KFFM/Yakima, WA

KRQQ/Tucson, AZ . 1
OM: Tim Richards l';[l)) #aTri:;:meaood
APD: Mark Medina 3 MONIFAH“Touch”
MO: Dan (Dino) Nespoli
HOOTIE... “Wait"
INOJ “Time™
BARENAKED LADIES “Week”
WYCR/York, PA
OM: Rick McCauslin
KHTT/Tulsa, OK PD: Davy Crockett
OM: Sean Phillips MD Sally V.
PD: Carly Rush BEASTIE BOYS “Inter”
MD:Scotty Mac 8 HOOTIE... “Wait™
No Adds SHAGGY F/JANET “Luv"
WWKZ/Tupelo, MS
PD/MD: Rick Stevens WHOT/Youngstown, OH
HOOTIE.. "Walt” PD: Tom Pappas
AALIVAH *Somiebody MD: Mike Thomas

PM OAWN “Right”

L 3 HOOTIE. "Wat"
SHAGGVf/JAI!ET Luv' 98 DEGREES “Because™
MONICA “First MONICA “First”

EBBA FORSBERG “Hoid” PM DAWN “Reght”
AUDRA & ALAYNA “Telr DES'REE “Life"

141 Total Reporters
141 Current Reporters
136 Current Playlists

Reported Frozen Playlist (4):
KLRS/Chico, CA
WSTO/Evansville, IN
WZOK/Rockford, IL
KZZU/Spokane, WA

Did Not Report, Piaylist Frozen (1):
WKPK/NW Michigan

wAanAL S orioaneadiolicior

TR TS


www.americanradiohistory.com
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WHTZ/New York
{212) 239-2300

KiIS/Los Angeles
(818) 845-1027

Kz0QZ/San Francisco
{415) 957-0957

WI10Q/Phlladelphia
(610) 667-8100

KHK3/Dallas
(214} 891-3400

Poleman/Bryant 102.7 | | Kieley/Austin Adams/Ventura Katina/Towers Lamisert/Reynolds
PLAYS ARTISTTITLE PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TATLE
IW 2W LW TW IW W W TW W 2w W TW 3W 2W LW TW W 2W LW TW
51 89 67 66 AEROSMITHI Don't Want To.. 43 61 80 76 AEROSMITH/! Don't Want To... 38 68 67 62 AERDSMITH/ Don't Want To. 63 58 65 62 GOO GOO DOLLS/ns 26 50 70 75 AEROSMITHA Don't War To.
99 89 64 65 GDO GOO DOLLSAds 75 76 78 75 NEXT/Tao Close 32 46 49 61 GOO GOO DOLLS/ns 42 61 65 58 SHANIA TWAIN/You're Still The Dne 54 68 72 68 NEXT/Too Close
54 51 64 63 WILL SMITHAust The Two Of Us 74 76 74 589 GO0 GOO DOLLSAds 69 69 60 60 SHANIA TWAIN'You're Still The Dne 56 55 65 57 WILL SMITH/Gettin' Jipgy Wit It 53 70 71 66 WILL SMITHUust The Twm Of Us
99 87 63 63 BRANDY & MONICAThe Bay Is Mine 46 45 47 57 JENNIFER PAIGECrush 64 65 65 59 VOICES OF THEORY/Say It 32 55 50 57 KCt & JOJVAN My Life - 43 47 63 GOD GOD DOLLSris
34 33 61 61 ALANIS MORISSETTE/Uninvied 76 75 62 57 BRANDY & MONICATThe Boy Is Mine 54 49 55 59 BACKSTREET BOYSTN Never Break... 52 26 45 4T NATALIE IMBRUGLIATor 69 67 73 60 BRIAN MCKNIGHT/Anytine
23 24 35 43 NEXT/Too Close 75 58 66 55 WILL SMITH ust The Two Of Us 71 68 63 58 NEXT/Too Close 54 43 51 44 ALANIS MDRISSETTE/Unmvited 49 49 45 50 N SYNG/Tearin' Up My Heart
91 48 34 42 SHANIA TWAIN'You're Stit The One 75 73 79 52 ALANIS MORISSETTE/ Uninvted 24 22 50 55 'N SYNG/Teari” Up My Heart 30 35 40 43 AEROSMITH/ Don't Want To. 43 44 42 49 JENNIFER PAIGE/Crush
36 21 39 40 ALL SAINTS/Never Ever 33 33 30 51 FVEMhen The Lights.. 73 53 49 54 8RANDY & MONICA'The Boy is Mine 39 28 40 40 ALL SAINTS/Never Ever 41 45 43 48 FASTBALL/The Way
27 22 29 39 MATCHBOX 20/Rea! World 31 31 48 48 N SYNG/Tearin’ Up My Heart 74 72 67 53 PRAS MICHEL F/008../Ghefto Supastar. 20 35 38 38 ROCKELL FICOLLAGE/Cant We Try 47 48 50 47 FIVEMhen The Lights.
18 13 34 38 EDWIN MCCAINTI Be 13 18 33 47 BACKSTREET BOYS/I Never Break.. 52 58 56 51 INDUTime After Time 51 39 40 36 JANET/Together Again 72 69 68 46 BRANDY & MONICAThe:Boy Is Mine
- - - 38 GREEN DAY/Time Of Your Life.. 42 42 45 42 SHANIA TWAIN'You're St The One 52 47 40 48 ALL SAINTSNever Ever 25 27 30 30 NEXT/Too Close 17 17 30 45 ALL SAINTSMNever Ever
41 39 41 37 CELINE DION/To Love You More 15 28 40 40 SAVAGE GARDEN/To The Moon And Back 45 43 50 48 MARIAH CAREYMy Al 64 54 25 30 WILL SMITHJust The Two Of Us 71 71 41 44 ALANIS MORISSETTE/Uminited
39 48 40 37 NATALIE IMBRUGLIATom 30 35 35 34 JANET/Go Deep 54 51 49 46 ALANIS MDRISSETTEUninvited 18 25 30 29 JENNIFER PAIGERCrush 68 40 44 42 SHANIA TWAIN'You're Sl The Dne
35 34 36 31 FASTBALLThe Way 41 38 35 32  NATALIE IMBRUGLIATem 56 46 62 46 WILL SMITHAust The Two Of Us 35 30 29 28 VOICES OF THEDRY/Say ft 22 25 24 41 MATCHBDX 20/3am
28 23 31 31 DEBORAH COX/Things Just ANt... - 35 35 32 ‘N SYNC/ Want You Back 35 33 35 46 CELINE DIDN/To Love You More 34 20 25 27 FASTBALLThe Way 20 20 32 39 VOICES DF THEORY/Say
38 37 37 29 BRIAN MCKNIGHT/Anytime 7 15 27 31 INOJ/Time After Time 59 69 57 46 NATALIE IMBRUGLIWTom 28 24 25 26 PRAS MICHEL F/ODS. /Ghetto Supastar. 39 46 39 38 BACKSTREET BOYS/Il Mever Break
- - 26 28 HANNAYou Only Have To.. 38 40 44 28 BRIAN MCKNIGHT/Anytime - 34 30 43 LAURYN HILLTCan't Take My.. 20 24 25 25 INOJTime After Time 27 35 28 38 WILL SMITH/Gettin' Jiggy Wit It
27 17 32 27 SEMISONIC/Closing Time 38 33 26 27 FASTBALUThe Way 15 16 - 40 KAVSomething Inside Me 33 22 26 24 N SYNGH Want You Back 48 47 46 35 NATALIE IMBRUGLIATm
21 21 28 27 PRAS MICHEL F/ODS . /Ghetto Supastar - - - 26 ROCKELLn A Dream - - 33 35 TATYANA ALlDaydreamin’ 1121 26 24 MATCHEDX 20/Real World 46 24 24 30 MARCY PLAYGROUND/Sex And Gandy
29 23 32 27 ROCKELLIR A Dream 23 32 34 25 SEMISONICClosing Time 36 37 36 32 ACE DF BASEXCruel Summer - - 20 21 CELINE DION/To Love You More 19 21 21 25 PRAS MICHEL F/DDS...8hetto Supastar..
29 19 23 26 JENNIFER PAIGE/Crush - 12 24 24 BARENAKED LADIES/One Week 38 40 38 31 JENNIFER PAIGECrush 22 19 20 20 BACKSTREET BOYS/ Never 8reak.. 40 37 40 24 USHERMNKe & Slow
24 25 30 24 KL & JOJOAI My Lie - 12 24 22 LAURYN HILL/Gan't Take My... -~ 31 34 24 MATCHBOX 20Real Workd 19 17 14 19 8RANDY & MONICAThe Boy is Mine 10 19 18 19 USHERMy Way
18 10 18 24 BACKSTREET 8OYS/Il Never Break. . 20 18 22 21 EDWIN MCCAIN/ Be - - - 23 HODTIE./t Wil Wait < 10 18 18 N SYNG/Tearin' Up My Hear 21 22 19 19 JOCK JAM/Jock Jam
22 22 24 24 THIRD EYE BLINDMows It Going To Be - - - 21 MARCY PLAYGRDUND/Sex And Candy 23 17 22 21 FIVEWnen The Lights... 17 15 18 16 NATALIE MERCHANT/Gind & Generous 15 17 16 18 ROBYNDo You Know (What )
22 19 23 23 WILL SMITH/Gettin' Jiggy Wit t 39 31 16 21 MATCHBOX 20/Real World - - 16 21 SWEETBDXEverythings.. 17 15 16 16 FIVEMhen The Lights., 21 16 19 18 EN VOGUEDon1 Let Go{Love)
18 10 23 BARENAKED LADIES/One Week 8 9 12 20 HARVEY DANGERFiagpole Sitta 39 34 32 21 JANET/Go Deep < 11 10 15 GREEN DAY/Time Of Your Life. 14 14 14 17 BLACKSTREETNo Digoly
17 37 29 22 SARAH MCLACHLAN/Adia 37 35 29 19 PRAS MICHEL F/ODB. /Ghetto Supastar. 51 44 48 16 BRIAN MCKNIGHT/Anytime 19 22 20 15 PURE SUGARDeiicious 33 10 19 16 JANET/Go Deep
26 18 20 20 SAVAGE GARDEN/To The Moon Ang Back 15 19 23 18 CELINE DION/To Love You More 18 22 13 16 ‘N SYNC/A Want You Back 24 15 12 13 DEBORAH (DX/Things Just Ant... 19 17 18 15 CARDIGANS/Lovefool
18 25 19 JANET/Go Deep 7 10 15 17  TATYANA ALLDaydreamin’ 18 18 19 15 MADDNNAFrozen 15 18 16 13 BRIAN MCKNIGHT/Anytime 15 15 13 15 INOJRove You Down
23 15 20 17 °N SYNG/Tearin' Up My Heant -3 5 17 STARS ON 54/ You Could Read.. 18 17 14 14 MATCHBOX 20/Push - - 13 12 SMASH MOUTH/Can't Get Enough... 15 14 13 15 BACKSTREET 80YS/As Long As You.
13 12 17 17 AMBER/One More Night 23 25 30 17  NATALIE IMBRUGLIAWishing | Was There - - - - AALIAH/Are You That. 17 17 14 10 SAVAGE GARDEN/To The Moon Ang Back 16 14 18 14 OUNCAN SHEIK/Barely ireathing
- 11 - 17 FLEETWODD MACAandslide - - 5 14 SHAGGY FAJANET/Luv Me, Luv Me - - - - BRANDY FMASE/Top Of The Werd 11 17 11 10 JANET/Go Deep 18 17 18 14 MEREOITH BROOKS/Bith
19 13 18 15 NATALIE IMBRUGLIAWishing | Was There - 10 14 14  SARAH MCLACHLAN/AGia © - - 10 NATALIE IMBRUGLIMWishing | Was There 12 12 17 13 QUADCITY DI'S/Cmon N Ride It
11 10 27 15 NOTORIOUS 81.G/Mo Meney Mo Problems 19 18 17 12 SMASH MOUTH/Can' Get Enough... - - - - AALIVAH/Are You That. - 18 17 13 KO & JOJOAN My Life:
- - 2 14 HARVEY DANGERFiagpoie St - - - 12 PMDAWN/ Had No Right -9 10 12 BEASTIE BOYS/ntergalctc
- - 1 14 THRD EYE BLINO/Jumper 19 20 17 11 ALL SAINTS/Never Ever 23 20 - 12 KP & ENVYUSwing My Way
14 10 1t 13 FUGEESMNo Woman, No Cry - 6 11 11 USHERMy Way - - - 12 NOD DOUBT/Don't Speak
28 21 13 12 ULTRA NATE/Free - 4 7 8IG PUNISHER FAJOE/Stll Not A Player 9 12 9 11 CELINE DION/To Love Ypu More
13 15 26 12 PUFF DADDY.W Be Missing You 9 7 5 7 MISTER JONES/Destiny - - B 10 SHAQUILLE O'NEAL. /The Way Its
-9 10 11 SWIRL 360Hey Now Now -~ - 5 6 EVE &nside Out 7 8 11 9 MISTER JONES/Destiny
MARKET #8
&
V;OWsllé\ZNaﬂ[I)i:u!On KRBE/Houston WXKS/Boston WHY)/Miami ST, M | | WSTR/Atlanta
{703) 522-1041 713) 2661000 781) 396-1430 (954) 463-9299 . 404) 261-2970
D'Brian/Ross m geakllMlchaels IOSFM Evey/})avld Raberts/Poyner b LS (Bowgn/Ammons
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
3W 2W W TW 3W W LW TW W 2W LW TwW W 2W LW Tw W W LW TW
34 52 60 62 GOD GOO OOLLS/Ins 51 67 68 70 GOO GOO DOLLSAns 57 57 57 58 AEROSMITHI Dont Want To. 46 56 58 58 GOO GOO DOLLSAMs 60 59 60 64 NATALIE MERCHANT/Knd & Generous
61 48 52 59 BRANDY & MONICAThe Boy Is Mine 70 69 69 69 AEROSMITH/ Don't Want To... 58 58 60 58 GOO GOO DOLLS/s 59 58 57 55 AEROSMITH/ Don't Want To.. 59 60 61 63 FASTBALL/The Way
61 59 57 S8 WILL SMITHJust The Two Of Us 60 61 61 62 EDWIN MCCAIN/Y Be 40 36 41 56 FAITH HILUThis Kiss 27 28 29 52 WILL SMITH/ust The Two Of Us 59 58 63 62 MATCHBOX 203am
32 30 47 58 PRAS MICHEL F/OD8. /Ghetio Supastar. 41 46 40 61 SARAH MCLACHLANAdR 59 56 59 51 SEMISONIC/Closing Time 59 61 51 49 SHANIA TWAINYou're Stil The One 57 58 61 61 MATCHBOX 20/Real Werld
60 57 55 57 SHANIA TWAINNou'e Stil The One 55 44 51 61 KL & JOJO/NI My Lte 55 55 59 50 MATCHBOX 20Real World 34 35 36 48 DIANA KINGFind My Way Back 60 59 62 61 GOO GOO DOLLYns
36 32 50 §7 VDICES OF THEORY/Say it 38 41 42 51 ALL SAINTSMNever Ever 27 31 54 46 SHANIA TWAINNou're Stil The Dne 32 30 48 42 FASTBALUThe Way 59 60 62 60 NATALIE IMBRUGLIAbM
22 35 54 56 FAITH HILUThis Kiss 63 65 61 51 NEXT/Too Close 42 43 43 46 ALANIS MORISSETTE/Uninvited 52 52 48 41 MADONNARay Of Light 28 29 36 38 BARENAKED LADIES/One Week
29 23 38 43 JENNIFER PAIGECrush 48 54 63 44 FASTBALUThe Way 40 35 57 41 EDWIN MCCAINTI Be 40 30 40 40 ALANIS MORISSETTE/Uninvted 37 33 32 37 ALANIS MORISSETTEAJnmvited
38 39 41 41 NEXT/Too Close 52 43 47 43 ALANIS MORISSETTE/Unvited 22 20 22 39 EAGLE-EYE CHERRY/Save Tonight 34 32 38 38 JENNIFER PAIGE/Crush 34 33 37 37 BACKSTREET 80YS/AsiLong As You..
40 41 38 41 MATCHBOX 20/Real World 51 46 46 42 WILL SMITHUust The Two Of Us 38 38 38 38 WILL SMITH/Gettin Jiggy Wit it 58 59 47 33 NATALIE IMBRUGLIATom 23 27 31 37 ACE OF 8ASE/Cruel Sumnmer
47 45 44 40 ACE OF BASECrel Summer 25 21 30 39 MATCHBOX 20/Real World 17 16 26 35 EVERCLEARA Will Suy You.. 29 28 29 33 VOICES OF THEORY/Say t 37 36 36 37 AEROSMITH/I Con't Went To...
62 55 45 38 ALL SAINTS/Never Ever 53 49 40 38 BRANDY & MONICAThe Bay is Mine - 14 26 34 BARENAKED LADIES/One Week 30 33 34 33 BRIAN MCKNIGHT/Anytime 34 37 37 35 THIRD EYE BLINO/Hows It Going To Be
61 60 46 38 AEROSMITHA Don't Want To.. 45 39 40 38 NATALIE IMBRUGLIATom 34 25 23 30 JENNIFER PAIGE/Crush 25 25 27 32 MATCHBOX 20/Real Word 34 37 34 35 EOWIN MCCAINYY Be
43 35 38 38  ALANIS MORISSETTEUninvited 24 36 34 36 MARCY PLAYGROUNO/Sex And Candy - - - 27 HOOTIE.Jt Wil Wat 27 25 26 30 BRANDY & MONICAThe Boy Is Mmne 32 35 38 33 SEMISONIC/Closing Tane
37 55 39 37 BACKSTREET BOYS/!l Never 8reak . 26 38 34 33 CELINE DIDN/To Love You More 29 17 10 27 CELINE DION/To Love You More 18 15 17 30 ACE OF BASE/Cruel Summer 12 26 29 33 FAITH HILUThis Kiss
45 40 40 37 FIVEMVhen The Lights.. 23 29 25 32 BACKSTREET BOYS/'H Never Sreak . 39 36 34 27 SARAH MCLACHLANASE 25 29 26 29 INOWTime After Time 29 30 28 31 JENNIFER PAIGE/Crust
27 34 35 36 N SYNCTeann Up My Heart - 20 26 30 MADONNARay Of Light 6 24 28 26 BRANDY & MONICA'The Boy Is Mie 42 35 32 29 GLORIA ESTEFAWHeaven's What | Feel - - 23 30 THIRD EYE BLIND/Jumper
14 26 25 35 INOJTime After Time 37 30 30 29 PRAS MICHEL F/ODB../Ghetlo Supastar. 25 26 28 25 NATALIE IMBRUGLIAWisting | Was There 24 26 28 29 EOWIN MCCAINTY Be 25 22 27 29 EAGLE-EYE CHERRY/Save Tonight
- 18 27 26 PURE SUGAR/Delicious 23 24 25 28 GLORIA ESTEFAN/Oye - 13 15 25 WILL SMITHJust The Two OF Us 26 27 31 29 SAVAGE GARDEN/To The Moon And Back 14 34 31 29 CELINE DIDN/To Love You More
58 52 42 25 FASTBALL/The Way - 12 21 26 NATALIE IMBRUGLIAWishing | Was There 19 21 20 24 SMASH MOUTH/Cant Get Enough... 18 23 29 28 SEMISONIC/Closing Thme 35 32 27 29 SISTER HAZEUMHappy
25 25 24 24 SAVAGE GARDENTo The Moon And Back 18 19 21 26 BARENAKED LADIES/One Week 28 21 15 18 SAVAGE GARDEN/To The Moon And Back 13 16 24 25 N SYNG/Tearin' Up My Heart - - - 29 HOOTIE./ Wil Wat
6 19 25 24 EVERYTHING/Mooch 18 20 19 26 BEASTIE 80YS/Intergalactic 12 8 10 15 BRIAN SETZER ORCH.Aump Jive An' Wail 13 17 25 23 BACKSTREET BOYS/I Never 8reak. 25 24 26 25 NATALIE IMBRUGLIAMMISing | Was There
- 3 21 22 BARENAKED LADIES/One Week 23 19 28 25 BRIAN MCKNIGHT/Anyvtime - 5 14 15 NEXTToo Close 24 24 25 20 SWIRL 360Hey Now Now - - 2 21 BRIAN SETZER ORCH.ump Jve An' Wail
< - - 19 PMDAWNI Had No Right - 16 22 25 CELINE DIDNMy Heart Wil Go On - - 5 15 THIAD EYE BLIND/Jumper 24 23 22 18 CELINE DION/To Love You More 17 19 18 21 MARCY PLAYGADUNIISex And Candy
44 24 18 18 DESTINYS CHILDMNo, No, No - - 16 24 JENNIFER PAIGEGrush 9 10 8 11 EDEN AKA/Not Your Enemy 15 19 10 17 FAITH HILUThs Kiss 18 22 19 21 DAVE MATTHEWS BAND/Stay (Wasting Time)
19 14 21 18 JANET/Go Deep 25 22 21 24 BACKSTREET BOYS/As Long As You.. -« - 10 SHANIA TWAIN WWHITEFrom This Moment On 14 15 16 17 FIVEMhen The Lights... <+ 20 20 EVE 6/nside Out
15 17 18 17 JANET Get Lonely 21 19 24 23 SAVAGE GARDEN/Trul Madly Deeply 5 6 7 9 MISTER JONES/Destiny - 620 17 ANGGUN'Snow On The Sahara 18 21 22 19 SMASH MOUTH/Can' et Enough...
27 19 17 17 NATALIE IMBRUGLIATom 22 22 19 22 MATCHBOX 203am 7 7 6 8 SWIAL 360Hey Now Now - & 11 16 GLORIA ESTEFAN/OYe 39 34 22 18 SARAH MCLACHLANd
15 13 13 14 JANET/Together Again 39 43 36 21 FATH HILLThis Kiss 16 17 15 7 BACKSTREET BOYS/II Never Break. . 12 12 15 16 NATALIE IMBRUGLIAMishing | Was There 36 32 26 17 VONOA SHEPARD/Seaiehwy My Soul
§ 13 14 14 SWRL Now Now 29 30 27 21 WILL SMITH/Gettin' Jiggy Wit It 20 18 8 7 °'NSYNCTeari’ Up My Heat 17 17 15 16 STARS ON 54/ You Coud Read.. 13 12 12 15 OMCMow Bizare
- - 11 13 BEASTIE BOYS/ntergalactic 16 17 18 21 ROBYN'Show Me Love 5 5 5 5 DAKOTA MOONAnother Day Goes By 16 12 11 16 ALL SAINTSNever Ever 1110 - 11 IMANI COPPOLA/Legend Of A Cowgin
7 8 11 13 USHERMy Way 22 27 20 20 NOTORIDUS B..G/Mo Money Mo Problems - - - 16 PM DAWNI Had No Right 28 27 33 10 SAVAGE GARDENTo The Moon And Back
1111 10 12 WILL SMITH/Gettin' Jiggy Wit 1t - 10 17 19 EVERYTHINGHooch - - 7 15 ROCKELL FICOLLAGEfCant We Try - 10 - 10 ROBYNShow Me Love
-~ - 12 12 SAVAGE GARDEN/Truly Madly Deeply 19 15 18 19 SUGAR RAYRy - - 15 HOOTIE./! Wil Wait 24 16 14 8 ERIC CLAPTONMy Fahers Eyes
36 22 - 11 KL & JOJO/S My Life 31 34 25 18 N SYNGTeann' Up My Heart - - - 14 BRIAN SETZER ORCH.AmD Jve An' Wal - - - - EVERYTHING/Hooch
6 8 11 10 NATALIE IMBRUGLIAWishing | Was There 15 18 19 18 THIRD EYE BLIND/Semi-Charmed Life 32 41 35 13 N SYNCGA Want You Back - - - - BACKSTREET BOYSAIl Never Break..
- - 8 7 MSTER JONES/Destiny 19 20 22 17 FIVEMWhen The Lights... 1112 12 12 MARCY PLAYGROUND/Sex And Gandy
25 13 11 7 MATCHBOX 20/3am - - - 17 CARDIGANS/Lovetool - - - 11 PRAS MICHEL F/OD8. /Ghetto Supastar..
- - - & HOOTIE.A Wil Wait 20 15 12 15 JANET/Go Deep 13 12 11 11 CHUMBAWAMBATubthumping
19 19 11 5 BRIAN SETZER GRCH/Jump Jve An’ Wal - - - 15 MEREDITH BROOKS/Bitch 18 17 11 11 WILL SMITHMiami
k: y KBKS/Seattle B KDWB/Minneapolis KHTS/San Diego ( WBLI/Long Island KPTY/Phoenix
{206) 282-5477 (612) 340-9000 (619) 291-9191 (516) 732-1061 (602) 423-9255
ki 4 Preston/Anthony ,0’9 Morris/Davis Shanngn/Hayes et T Medek/Levine Kemnedy/'Dead Ar™ Dave
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTISTTITLE
W 2w L Iw W W TW IW 2W LW TW IW W W TW W 2W LW TW
63 64 64 65 GOO GOO DOLLS/Irs 48 71 72 71 NEXT/Too Ciose 75 77 73 78 GOO GOO DOLLS/Ins 60 60 65 65 AEROSMITH/I Don't Want To.. 99 99 99 99 GOO GOO DOLLY/Ins
63 62 53 64 NATALIE IMBRUGLIATom 66 66 65 69 EDWIN MCCAINA'I Be 30 39 59 74 AEROSMITH/ Don't Want To . 60 40 65 65 BRANDY & MONICAThe Boy Is Mine 79 56 71 99 HARVEY DANGER/Figpaie Stta
45 60 63 63 SEMISONIC/Giosing Time 65 42 39 64 BRIAN MCKNIGHT/Anytime 41 65 75 73 NEXT/Too Close 60 60 65 65 GAEEN DAY/Time Of Your Le. 60 56 99 99 USHERMy Way
62 62 63 60 MATCHBOX 20/Real Worid 70 66 65 64 GDO GOD DOLLS/ris 45 55 59 65 JANET/Go Deep 40 40 45 65 INNER CIRCLENot About Romance 69 74 88 99 BARENAKED LADIESKne Week
55 37 37 58 EDWIN MCCAINII Be 47 67 70 63 AEROSMITHI Dont Want To. 30 42 41 60 AALIYAH/Ave You That. 40 40 65 65 PRAS MICHEL FAODS../Ghetto Supastar... - 56 81 99 AEROSMITH? Don't ‘Want To
37 57 57 56 AEROSMITHN Dont Want To. 66 67 71 47 BRANDY & MONICAThe Boy Is Mine 77 72 78 56 WILL SMITHJust The Two Of Us 30 30 35 65 JENNIFER PAIGECrush - - 77 B4 SMASH MOUTH/Gan't Get Enough .
38 57 54 55 SHANIA TWAINACu'e St The One 30 43 45 47 FIVEWhen The Lights... 74 77 59 45 BRANDY & MONICATThe Bay Is Mine 60 60 65 65 WILL SMITHJust The Two Gt Us 14 84 FATBOY SLIMThe Raclateller
29 28 36 43 EAGLE-EYE CHERRY/Save Tonight 68 46 46 45 WILL SMTHJust The Two Of Us 47 43 42 42 INOJ/Time After Time 25 30 25 45 N SYNC/Teann' Up My Heart - - 52 58 SWEETBOXEverythmg's.
45 41 42 42 GREEN DAY/Time Of Your Lde 31 30 45 41 ALL SAINTS/Never Ever 40 45 41 41 N SYNG/Teann' Up My Heart 51 39 45 45 ALL SAINTS/Never Ever 99 99 59 48 BEASTIE BOYS/Intenalctic
63 42 42 41 JENNIFER PAIGECrush 14 37 43 40 GREEN DAY/Time Of Your Lfe.. 42 41 ALANIS MORISSETTE/Uninvited - 30 45 45 DESTINYS CHILOMo, No, No 58 51 60 48 FASTBALUThe Way
- 29 30 41 ALL SAINTS/Never Ever 24 28 27 33 WILL SMITHGettin' Jiggy Wit 18 40 TATYANA ALVDaydreamin’ 60 60 65 45 GOO GOO DOLLSArs 99 56 58 48 SEMISONIC/Closing fime
63 62 46 40 FASTBALL/The Way 21 30 26 32 JANET/Go Deep 31 39 BACKSTREET BOYSAI Never Break 40 10 65 45 LA BOUCHENou Won't Forget Me 99 57 57 48 MARCY PLAYGROUMD/Sex And Candy
41 42 43 40 EVERCLEAR/ Wil Buy You. 30 28 16 31 MATCHBOX 20/3am 22 27 33 38 SMASH MOUTH/Cant Get Enough . - 40 45 45 MADONNARay Of Light 59 99 99 46 BRANDY & MONICAThe Boy fs Mine
38 38 37 39 BARENAKED LADIES/One Week 24 32 27 31 SEMISONIC/Cosing Time 36 41 41 37 ALL SAINTSNever Ever 60 40 45 45 ALANIS MORISSETTE/ Uninvited 4 99 99 46 WILL SMITH{ust The Two Of Us
- 27 27 39 THIRD EYE BUND/Jumper 30 34 30 28 NATALIE IMBRUGLIATom 27 20 35 35 SWIRL 360/Hey Now Now 40 60 45 45 NEXT/Too Close 99 99 52 46 PRAS MICHEL F/ODY...Ghetto Supastar
40 38 41 38 ACE OF BASE/Cruel Summer 31 31 28 28 JENNIFER PAIGE/Crush 39 42 43 35 FIVEWhen The Lights. 25 25 25 45 ROCKELL F/COLLAGE/Can't We Try 57 47 52 45 UAURYN HILLCan't Ble My
53 36 38 38 ALANIS MORISSETTEUninwted 27 29 29 27 PRAS MICHEL F/ODB.. /Ghetto Supastar 27 27 29 33 USHERMy Way 40 40 45 45 SHANIA TWAINou're Stll The One 56 53 26 30 PUFF DADDY F/J. PERECome With Me
39 41 58 38 BILLIE MYERS/Tell Me 7 10 15 26 FAITH HILL/This Kiss 34 33 33 30 JENNIFER PAIGECrush 25 25 25 35 SPARKLE/Be Caretul 58 42 23 29 NATALIE IMBRUGLI&Tom
38 15 18 37 SAVAGE GAROEN/To The Moon Ang Back 29 34 34 25 N SYNC/Teann Up My Heart 36 29 32 28 SAVAGE GAROEN/To The Moon And Back - - 22 30 NATALIE IMBRUGLIAWishing | Was There 10 38 42 6 ALANIS MORISSETTE/Uninvited
27 31 31 28 N SYNG/Tearin' Up My Heart 32 32 31 25 BACKSTREET 80YS/Il Never Break... 23 41 36 28 SEMISONIC/Closing Tme - - 35 25 EOWIN MCCAIN/TI Be 10 10 5 5 OREAMHOUSESty
- - - 27 HOOTIE..A Wil Wait 43 32 22 23 KCH& JOJO/AI My Life 28 29 27 27 NATALIE IMBRUGLIAWishing | Was There 30 40 45 25 BACKSTREET BOYS/N Never Break. - 5 5 5 MECHALIE JAMISOR/Kaep It Real
- - 22 27 EVERYTHING/Hooch 22 23 23 23 CELINE DIONTo Love You More 34 26 26 25 ACE OF BASE/Cruel Summer 25 25 25 25  INOTime After Time - 5 5 5 BIGPUNISHER FIO%/SH Not A Player
29 42 42 26 MADONNARay Of Light 42 18 26 21 SHANIA TWAINou're Stil The One 12 23 25 20 BRANDY FMASE/Top Of The World - - - 25 JANET/Go Deep 17 6 5 5 EVERCLEARI Will By You.
25 24 16 26 BRIAN SETZER OACH.Jump Jve Av Wai 19 20 24 21 NATALIE IMBRUGLIAMshing | Was There 15 27 32 15 VOICES OF THEORY/Say It 25 25 25 25 HANNAYou Only Have To.. 4 4 4 4 ACE OF BASECrue) Summer
29 29 32 24 JANET/Together Again 18 14 17 21 VOICES OF THEORY/Say It 23 17 17 15 BARENAKED LADIES/One Week 25 25 25 25 SMASH MOUTH/Gan't Get Enough. 4 4 4 4 VOICES OF THEORYSzy It
25 29 28 23 MARGY PLAYGROUND/Sex And Candy <« - 21 AALNAW/Are You That.. 7 10 12 14 BIG PUNISHER FUOE/SHI Not A Player 30 - 25 25 DEBORAH COXThings Just An't.. - - - 4 98 DEGREES/Becausp Of You
42 42°25 21 NATALIE MERCHANT/Kind & Generous 19 20 19 19 USHERMy Way - - B 12 SHAGGY FUANETAWV Me, Luv Me - - - 25 CELINE DIONMy Heart Will Go On - - - - EVE&nside Out
30 35 30 21 NATALIE IMBRUGLIAWishing | Was There 4 7 20 19 BEASTIE 80YS/ntergalactic 5 15 19 10 QUEEN & WYCLEF JEAN/Anather One Bites... 10 10 25 25 NATALIE IMBAUGLIATom - - - - HOME GROWNSurtér Sirl
15 20 24 21 FAITH HILUThis Kiss 11 10 18 19 SMASH MOUTHMWalkin' On The Sun 10 12 12 10 MONIFAH/Touch 1 - - - 25 JANET/Together Again - - - - MONIFAH/Touch it
16 13 16 18 ANGGUN/Snow On The Sahara 13 13 17 18 TONIC/F You Could Ony.. - - - 9 NICOLEMake It Hot 40 10 25 25 SIMONE JAYAVanna 8 Like A Man
22 23 22 18 MATCHBOX 20/3am 16 8 8 17 SARAH MCUACHLAN/Adia - - 2 7 BEASTIE BOYS/Intergalactic 10 40 45 25 KLt & JOJO/AI My Life
24 21 20 18 THIAD EYE BUNDHowS It Going To Be 21 31 30 17 FASTBALUThe Way - 10 8 5 LAURYN HILL/Cant Take My.. 40 40 25 25 BRIAN MCKNIGHT/Anytime
23 22 21 17 TONICA You Could Ony... - - 12 17 BARENAKED LADIES/Dne Week 13 13 15 5 HARVEY DANGER/Flagpole St 10 10 25 25 NOTORIOUS B.LG.Mo Money Mo Problems
25 19 19 17 SWIAL 350Hey Now Now 20 16 19 17 MARCY PLAYGROUND/Sex And Candy - - - 4 MONICA/The First Night - 20 15 20 BEASTIE BOYS/ntergatactc
- - - 16 FIVEWhen The Lights... 18 11 18 16 ROBYNShow Me Love - - - - THIAD EYE BLINO/umper 25 25 35 20 BIG PUNISHER FLUOE/SE Not A Player
28 30 20 16 HARVEY DANGERFagpoke Sitta 18 11 14 16 BACKSTREET BOYS/Everybody... R - - - 14 AALIVAWAre You That.
- - - 15 EVE 6/nside Out 12 12 - 16  MARK MORRISONRetum Of The Mack -
19 17 18 14 BACKSTREET BOVS/AS Long As You.. - 11 15 15 INOW/Time After Time
- - - 13 SMASHING PUMPKINS/Perfect 15 13 - 15 THIRD EYE BLIND/Semi-Charmed Life
15 15 16 13 SARAM MCUACHLAN/Adia - 10 16 15 ROBYNDo You Know (What.)
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JAMMIN
KSLZ/St. Lovis 7 WXYV/Baltimore WBZZ/Pittsburgh L || |[wFLZTampa W2ZJM/Cleveland
(314) 692-5100 H (410) 653-2200 (412) 920-9400 | (813) 839-9393 (216) 621-9300
Kapugi/Stevens TODAY'S RIT MUSIC Dee today's hit music Edgar Harris/Domino Eubanks/Jackson
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
IW 2w LW TW IW W W TW IW W W TW IW 2w W TW IW W W TW
33 39 70 75 ALL SAINTS/Never Ever 78 80 80 66 GOC GOO DOLLSAns 53 47 57 58 AEROSMITHA Don't Want To 72 67 70 74 AEROSMITH/ Don't Want To . 45 27 49 4 PRAS MICHEL F/ODB. /Ghetto Supastar.
35 70 75 75 NEXT/Too Close 81 40 40 65 BRANDY & MONICA/The Boy Is Mine 56 58 58 57 GOO GOO DOLLS/Ins 73 72 69 74 NEXT/Too Close 64 65 64 62 FIVEMWhen The Lights...
39 68 75 75 WILL SMITHust The Two Of Us 79 80 80 64 AEROSMITHA Don't Want To.. 49 54 55 56 SHANIA TWAIN/You're Stil The One 72 72 71 70 BRANDY & MONICA/The Boy Is Mine 69 62 58 61 NEXT/Too Close
67 75 75 75 AEROSMITH/ Don't Want To. 20 34 34 58 NEXT/Too Close 48 59 56 55 K-CI & JOJO/AI My Life 55 59 72 69 GOO GOO DOLLS/Ins 66 63 63 59 BRANOY & MONICAThe Boy Is Mine
63 74 74 75 BRANDY & MONICAThe Bay Is Mine 33 36 36 50 ALANIS MORISSETTE/Uninvited 54 51 56 54 EDWIN MCCAINAY Be 35 45 56 60 WILL SMITHAust The Two Of Us 61 44 50 57 WILL SMITHAust The Two Of Us
74 76 55 54 KCl & JOJO/AI My Lite 65 77 77 50 WILL SMITHAst The Two Of Us 39 38 36 38 MATCHBOX 20Real World 72 72 66 52 BRIAN MCKNIGHT/Anytime 11 27 53 56 CELINE DIONTo Love You Mare
22 40 47 42 PRAS MICHEL F/ODB../Ghetto Supastar.. 42 81 81 46 AALIVAH/Are You That.. 29 22 33 38 NATALIE IMBRUGLIATom 37 38 38 44 BACKSTREET BOYS/'I} Never Break. . 57 60 62 56 AEROSMITHA Don't Want To.
29 41 39 39 EVERCLEAR/) Will Buy You. 69 83 B3 44 SEMISONIC/Closing Time 39 40 38 37 SEMISONIC/Closing Time 36 42 47 42 K-CI & JOJO/AU My Life 34 33 46 47 "N SYNG/Tearin' Up My Heart
38 38 36 38 INOJTime After Time 82 79 79 44 PRAS MICHEL F/0DS. /Ghetto Supastar .. 34 35 36 34 SMASH MOUTH/Can't Get Enough. 30 25 26 41 MARCY PLAYGRDUND/Sex Ang Candy 31 44 45 47 JENNIFER PAIGE/Crush
39 41 40 38 JENNIFER PAIGE/Crush 35 42 42 43 BARENAKED LADIES/One Week 34 44 36 34 ALANIS MORISSETTE/Unmnvited 72 59 44 40 ALANIS MORISSETTE/Uninvited 44 45 46 44 ACE OF BASE/Cruel Summer
6 16 33 38 JANET/Go Deep 30 33 33 39 LAURYN HILLCan't Take My.. 33 30 32 3t SARAH MCLACHLANAda 32 35 31 39 FIVEWhen The Lights.. 58 67 51 43 ALL SAINTSNever Ever
76 44 40 38 SEMISONIC/Closing Time 44 40 40 34 NATALIE IMBRUGLIATom 31 31 26 31 BRIAN MCKNIGHT/Anytime < 15 41 39 PM DAWN/I Had No Right 31 37 38 41 PUBLIC ANNOUNCEMENT/Body Bumpin' .
- 12 34 38 PM DAWN/ Had No Right 38 32 32 33 WYCLEF JEAN/Gone Till November 24 26 25 30 EVERCLEAR/I Will Buy You 22 28 36 38 JANET/Go Deep 24 25 30 40 INOJ/Time Ater Time
40 38 34 37 BACKSTREET BOYS/' Never Break. - - - 31 FASTBALLThe Way 37 35 26 29 FASTBALLThe Way 38 36 39 38 JENNIFER PAIGE/Crush 24 27 34 40 JANET/Go Deep
38 39 37 37 °NSYNGTeann' Up My Heart -~ - - 31 EVERYTHINGHooch 10 19 28 26 BARENAKED LADIES/One Week 33 33 40 38 FASTBALL/The Way 23 20 37 39 COLOR ME BADD/Remember When
- - 36 36 USHER/You Make Me Wanna. 48 25 25 30 FIVEWnen The Lights... 27 37 36 26 JENNIFER PAIGE/Crush 33 36 36 38 ALL SAINTS/Never Ever 32 46 40 38 VOICES OF THEORY/Say i
74 46 39 36 GOO GOO DOLLSAns - - - 29 BACKSTREET BOYSA'l Never Break. 20 28 27 26 SWIRL 360Hey Now Now 39 38 40 34 N SYNG/Tearin' Up My Heart 40 38 42 35 BACKSTREET BOYS/Everybody .
32 37 39 36 NATALIE IMBRUGLIAWshing | Was There - - - 29 SAVAGE GARDEN/To The Moon And Back 26 25 26 26 GREEN DAY/Tme Of Your Life. 27 34 35 33 MATCHBOX 20/Real World 10 23 28 32 USHERMe & Slow
32 35 31 31 BRIAN MCKNIGHT/Anybme - - - 28 JENNIFER PAIGE/Crush 22 21 23 26 SUGAR RAY/Fy 22 30 31 32 ACE OF BASECruel Summer - 20 26 28 SHAGGY F/JANET/Luv Me, Luv Me
17 29 32 30 SAVAGE GARDEN/To The Maon And Back - - - 28 K& JOJO/A My Life 16 20 20 25 SAVAGE GARDEN/To The Moon And Back 6 8 15 31 BARENAKED LADES/One Week - - 13 27 LAURYN HILL/Can't Take My.
34 33 29 29 WILL SMITH/Gettn' Jiggy Wit It 10 8 8 28 INOJTime After Tme -4 24 25 ACE OF BASE/Cruel Summer - - 19 31 HARVEY DANGER/Fiagpole Sitta 18 26 26 TATYANA ALiDaydreamin’
5 6 17 29 BARENAKED LADIES/One Week 5 6 6 25 NATALIE IMBRUGLIAWishing | Was There 25 23 23 25 MATCHBOX 20/3am 38 33 25 29 SWIRL 360tHey Now Now 27 28 26 26 SAVAGE GARCEN/To The Moon And Back
74 5B 34 26 MATCHBOX 20Meal World - 21 21 23 QUEEN & WYCLEF JEAN/Another One Bies... 31 37 34 24 NATALIE IMBRUGLIAWishing { Was There 38 32 24 29 SMASH MOUTH/Can't Get Enough.. 16 23 24 25 USHERMy Way
- - 20 23 ACE OF BASE/Cruel Summer - 19 19 21 VOICES OF THEORY/Say It 24 26 24 24 TONIC/f You Could Only... 13 16 21 29 INOJ/Time After Time 28 37 35 25 BACKSTREET BOYSA'll Never Break
24 37 39 23 SWIRL 360MHey Now Now 29 41 41 18 HARVEY DANGER/Flagpole Sitta 19 18 24 24 SMASH MOUTHMalkin' On The Sun 37 38 27 24 SEMISONIC/Closmg Time 42 27 25 25 NATALE IMBRUGLIATom
< 10 10 22 EDWIN MCCAIN/I Be 36 36 36 14 USHERMy Way 21 21 1B 23 THIRD EYE BLINDHows It Going To Be 12 16 23 22 USHERMNie & Slow - 10 17 24 NICOLEMake it Hot
29 30 32 22 SHANIA TWAINNou'e Still The One 35 30 30 14  PUFF DADDY Fil. PAGE/Come With Me 19 - 21 22 PAULA COLE/ Don't Want To Wart 15 16 21 21 USHERou Make Me Wanna. 40 27 25 24 SHANIA TWAIN/You're Stil The One
18 17 19 18 FIVEAWhen The Lights.. 82 79 79 11 BEASTIE BOYS/Intergalactic 18 21 25 22 CHUMBAWAMBATubthumping 38 24 6 20 'N SYNC/! Want You Back 11 24 28 21 SWIRL 360Hey Now Now
18 20 17 18 DAVE MATTHEWS BAND/Stay (Wasting Time} - - - 9 EVE 6/nside Out 18 21 19 22 BILLIE MYERSAKsss The Rain 12 16 18 20 UNCLE SAM? Don't Ever Want. 47 37 35 21 K-Ci & JOJO/AI My Life
5 32 25 18 USHERMy Way 40 41 41 9 TAMPERER F/MAYAeel It - - - 20 HOOTIE./ Wil Wart B 11 22 20 SHANIA TWAINNou're Stil The One 44 44 24 21 N SYNG! Want You Back
8 16 17 17 BEASTIE BOYSAntergalactic 7 7 7 9 JANET/Go Deep 20 15 16 18 CELINE DIONTo Love You More 28 25 22 19 WILL SMITH/Gettin' Jiggy Wit It © - - 18 AALIVAH/Are You That.
- 7 15 15 CLEOPATRA/Cleopatra's Theme 31 32 32 6 BIG PUNISHER FAJOE/SHN Not A Player - 14 18 18 JANET/Go Deep 33 30 28 18 INOJ/Love You Oown 23 18 18 18 SUGAR RAYFly
- - 6 12 BIG PUNISHER FAJOE/Stll Not A Player - 7 7 6 NICOLEMake it Hot - - 17 17 SAVAGE GARDEN/Truly Madly Deeply 14 13 14 17 SAVAGE GARDEN/To The Moon And Back 20 16 16 17 MATCHBOX 20/3am
15 13 14 12 PUFF DADDY F/J. PAGE/Come With Me = - - - NSYNGTearin' Up My Heart 22 28 26 16 DAVE MATTHEWS BAND/Stay (Wasting Time) 28 38 31 16 NATALIE IMBRUGLIATom 19 16 15 16 SOMETHIN' FOR../My Love Is The Shhh!
7 9 7 10 MISTER JONESMDestiny - - - - PURE SUGAR/Delicious 9 20 16 15 BRIAN SETZER ORCH.AJump Jive An' Wal -5 17 15 SHAGGY FUANETALuY Me, Luv Me 10 19 16 16 ROBYN/Show Me Love
- - - 9 AALIVAH/Are You That.. - - - - 98 OEGREESBecause Of You 13 16 18 14 NEXT/Too Close 8 9 10 15 NATALE IMBRUGLIAWshing | Was There - - - 15 MONICA/The First Night
- - - 8 THIRD EYE BLIND/Jumper -2 11 14 WILL SMITHAust The Two Of Us -5 12 14 EOWIN MCCAIN/'! Be 12 11 10 145 BACKSTREET BOYS/Qut Playing.
37 13 8 8 FASTBALL/The Way 15 14 13 13 BRANDY & MONICAThe Boy Is Mine 10 11 12 14 BEASTIE BOYS/Intergalactc 13 13 11 14 WILL SMITH/Getn’ Jiggy Wit i
7 7 8 8 HARVEY DANGERFlagpote Sitta - - 11 12 THIRD EYE BLIND/jumper 13 16 14 13 PRAS MICHEL F/ODB../Ghetto Supastar. 10 16 13 13 BEASTIE BOYS/Intergalactic
- - 6 8 BRIAN SETZER ORCH./Jump Jve An’ Wal 11 13 14 12 MERRIL BAINBRIDGE/Lonely 6 11 13 12 PUBLIC ANNOUNCEMENT/Body Bumpin'... 12 11 15 13 DAKOTA MOON/Another Day Goes By
»
KKRZ/Portiand, OR WKRQ/Cincinnati w KMXV/Kansas Ci WPRO/Providence WNCI/Columbus, 0
(503) 226-0100 (513) 763-5500 (816) 756-5698 v (401) 433-4200 WL’/HZH (614) 224-9624
Austin/Lara Klaproth/Kelly ﬂa f Zellner/Dylan Bristol/Morris Hot too hard.not too Me. | |1, 10 ck/Sharpe
L
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W LW TW IW 2W W TW W 2w W T IW 2w W TW IW 2W LW TW
73 75 75 72 NEXT/Too Ciose 73 73 74 75 GOO GOO DOLLSArs 64 64 64 64 GOO GOD DOLLS/rs 36 32 50 55 AEROSMITH/I Don't Want To... 58 61 61 64 GO0 GOO DOLLSAns
75 74 74 69 BRANDY & MONICAThe Boy Is Mine 57 47 70 74 EDWIN MCCAIN/I Be 62 62 62 62 FASTBALL/The Way 53 55 52 §1 EDWIN MCCAIN/' Be 53 63 63 61 AEROSMITH/ Oon't Want To..
54 62 62 64 GOO GOO DOLLSAns 74 74 73 74 MATCHBOX 20/Real World 60 60 60 60 WILL SMITHUust The Two Of Us 33 33 49 51 CELINE DIONTo Love You More 56 56 56 59 NATALIE IMBRUGLIATOm
29 29 29 64 JANET/Go Deep 60 61 73 73 AEROSMITHA Don't Want To... 58 58 58 58 SHANIA TWAINYou're Stil The One 34 47 50 50 ALANIS MORISSETTE/Uninvited 59 54 54 58 ALANIS MORISSETTE/Uninvited
52 47 47 63 BRIAN MCKNIGHT/Anytime 46 49 72 72 SHANIA TWAIN/You're Stll The One 56 56 56 56 MATCHBOX 20/Real World 45 55 54 50 GOO GOO DOLL/Irs 56 55 55 57 SHANIA TWAINNou're Still The One
70 76 76 60 AEROSMITHA Oon't Want To 46 46 44 71 FASTBALUThe Way 50 54 54 54 AEROSMITHI Dont Want To.. 31 37 33 45 JENNIFER PAIGE/Crush 54 52 52 51 SAVAGE GARDEN/Truly Madly Deeply
46 46 46 48 N SYNGTearin' Up My Heart 46 45 45 47 SEMISONIC/Ciosing Tume 36 36 52 52 EOWIN MCCAINTI Be 54 55 53 39 SARAH MCLACHLAN/Adia 32 41 41 50 MATCHBOX 20/3am
26 30 30 47 BACKSTREET BOYS/H Never Break... 46 45 46 47 EVERCLEAR/ Will Buy You... 42 42 42 42 NEXT/Too Close 53 50 54 39 NATALIE IMBRUGLIATom 20 26 26 48 BARENAKED LADIES/One Week
25 24 24 42 ALL SAINTSNever Ever 73 49 46 45 NATALIE IMBRUGLIATom 34 34 40 40 BRANDY & MONICA/The Boy Is Ming 54 53 35 37 SHANIA TWAIN'You're Stil The One 22 21 21 46 BRANDY & MONICA/The Boy Is Mine
38 33 33 38 JENNIFER PAIGE/Crush 29 67 50 45 GREEN DAY/Time Of Your Life... 26 32 36 38 JENNIFER PAIGE/Crush 23 26 34 36 ‘N SYNG/Tearin' Up My Heart 40 42 42 43 FASTBALL/The Way
36 36 36 35 MATCHBOX 20/Real Workd 46 46 42 44 ALANIS MORISSETTEUninvites 26 26 32 36 SEMISONIC/Closing Time 16 26 34 33 NEXT/Too Close 58 48 48 43 MATCHBOX 20/Real World
76 57 57 33 WILL SMITHUust The Two Of Us 70 74 47 43 SARAH MCLACHLAN/Adia 26 26 2B 32 ‘N SYNG/Tearin' Up My Heart 34 46 40 32 NATALIE MERCHANT/Kind & Generous 40 50 50 42 SEMISONIG/Closing Time
49 4B 48 33 KLl & JOJO/AN My Life 3B 36 39 43 JENNIFER PAIGE/Crush 28 28 26 28 SAVAGE GARDEN/To The Moon And Back 33 31 29 31 MATCHBOX 20/Real World 41 41 41 39 BACKSTREET BOYS/Everybody.
28 26 26 33 NATALIE IMBRUGLIAMshing | Was There 35 35 37 41 NATALIE IMBRUGLIAWishing | Was There 24 24 24 26 BACKSTREET BOYSA'l Never Break . 27 30 32 31 SEMISONIC/Closing Time 38 40 40 39 KCI & JOJO/AN My Lite
55 58 58 31 SHANIA TWAINNou're Still The One 34 32 39 40 BRANDY & MONICATe Boy Is Mine 22 24 24 26 NATALIE IMBRUGLIAMWishing | Was There 10 16 24 30 BARENAKED LADIES/One Week 40 39 39 39 WILL SMITH/Gettin' Jiggy Wit it
19 29 29 29 DESTINY'S CHILDMNo, No, No 12 28 31 38 BARENAKED LADIES/One Week - 14 20 24 BARENAKED LADIES/One Week 53 38 31 29 FASTBALU/The Way 40 42 42 39 ‘N SYNCA Want You Back
29 29 PRAS MICHEL F/ODB../Ghetto Supastar.. 42 38 35 37 KLl & JOJO/AN My Life - - - 22 HOOTIE.A Wil Wat - 11 22 27 DAVE MATTHEWS BAND/Stay (Wasting Time) 16 21 21 37 EDWIN MCCAINAY Be
30 30 29 EVERCLEARA Will Buy You... - - 31 31 BRIAN MCKNIGHT/Anytime 12 18 20 20 JANET/Go Deep 10 14 19 27 WILL SMITHAust The Two Of Us 37 33 33 36 THIRD £YE BLIND/How's It Going To Be
12 20 20 28 BARENAKED LADIES/One Week - - - 29 FAITH HILUThis Kiss 30 30 22 20 SWIRL 360/Hey Now Now 18 22 16 22 NATALIE IMBRUGLIAWshing | Was There 48 41 41 36 BACKSTREET BOYS/As Long As You..
- - - 28 NATALIE IMBRUGLIATom -3 15 26 NEXT/Too Close 16 16 18 18 DAVE MATTHEWS BAND/Stay (Wasting Time) 20 21 19 22 FAITH HILUThis Kiss 20 30 30 29 JENNIFER PAIGE/Crush
37 29 29 25 CELINE DION/To Love You More 17 23 29 23 SMASH MOUTH/Can't Get Enough... - - 16 16 FAITH HILUThis Kiss 21 26 28 22 BRANDY & MONICATThe Boy Is Mine 26 27 27 26 CHANTAL KREVIAZUK/Surrounded
44 31 31 24 FIVEWhen The Lights, - - - 21 HOQTIE./ Will Wait - - 12 14 BEASTIE BOYS/Intergalactic 13 20 20 20 FIVEAVhen The Lights. 20 23 23 22 ALL SAINTS/Never Ever
22 30 30 23 SEMISONIC/Closing Time 11 15 14 15 BACKSTREET BOYS/II Never Break... 10 10 10 14 FiVEWhen The Lights... 11 8 15 20 ALL SAINTSMNever Ever 9 20 20 22 BACKSTREET BOYSAW Never Break..
29 35 35 20 HOOTIE./A Will Wait 11 12 14 14 SWIRL 360-Hey Now Now - 10 10 12 PRAS MICHEL F/Q0B. /Ghetto Supastar. 11 10 11 19 BACKSTREET BOYS/'H Never Break... 13 14 14 19 SAVAGE GARDENTo The Moon And Back
- - - 19 USHERMy Way <= - 13 WILL SMITHAust The Two Of Us - - - 10 MONIFAH/Touch It 20 24 20 18 SAVAGE GARDEN/To The Moon And Back 18 17 17 19 SWIRL 360Hey Now Now
- 5 5 19 ALANIS MORISSETTE/Uninvited - - 13 HARVEY DANGER/Fagpole Sitta - - - 10 EVERYTHING/Hooch 14 15 17 16 SWIRL 360Hey Now Now 14 16 16 19 NATALIE IMBRUGLIAMishing | Was There
32 28 28 18 INOJTime After Time - 12 21 11 DAVE MATTHEWS BAND/Stay (Wasting Time) - - - 10 HARVEY DANGERFlagpole Sitta - 14 13 14 SISTER HAZEL/AN For You 14 17 17 17 WILL SMITHAust The Two Of Us
14 27 27 17 MARCY PLAYGROUND/Sex And Candy - 813 7 ANGGUWSnow On The Sahara 15 - 13 13 DUNCAN SHEIK/Barely Breathing - - - 17 DREAMHOUSE/Stay
32 31 31 17 EDWIN MCCAINAY Be 34 13 32 5 BILLIE MYERS/Tel Me - 11 11 13 CHUMBAWAMBA/Tubthumping 1115 15 16 SMASH MOUTH/Can't Get Enough...
33 39 39 17 SMASH MOUTHMWalkin' On The Sun - - - - N SYNG/Tearin' Up My Heart 16 10 - 13 MEREDITH BRODKS/Bitch - 12 12 16 DAVE MATTHEWS BAND/Stay (Wasting Time)
17 - - 17 WILL SMITH/Gettin® Jiggy Wit It - - - - EAGLE-EYE CHERRY/Save Tonight 11 12 - 12 BILLE MYERS/Kiss The Rain 17 13 13 16 NEXT/Too Close
14 19 19 17 MASEeel So Good 18 - - 11 JANET/Together Agan -9 9 14 FIVEMhen The Lights...
- - - 16 THIRD EYE BLIND/Sem+-Charmed Life 18 13 10 11 ROBYN/Show Me Love 11 11 11 13 JANET/Go Deep
16 19 19 15 BRIAN SETZER ORCH/Jump Jive An' Wail - - - 10 EVERYTHINGHooch 9 12 12 13 DAKOTA MOON/Ancther Day Goes By
8 15 15 15 BEASTIE BOYSAntergalactic - 12 14 10 BACKSTREET BOYS/As Long As You.. - - - 9 HOOTIE./! Will Wart
8 15 15 15 MATCHBOX 20/3am - - - 8 JANET/Go Deep 6 11 11 8 EVAN AND JARON/There You Are Again
12 18 18 5 MISTER JONES/Destiny - - - - BRIAN SETZER ORCH/Jump Jive An' Wai <= - - 'NSYNGTeann' Up My Heart
5 5 5 5 NICOLEMake it Hot - - - - HOOTEE./ Wil Wait - - - - ANGGUN/Snow On The Sahara
- - - 5 EAGLE-EYE CHERRY/Save Tonight - - - - PMDAMVI Had No Right
- - - 5 SAVAGE GARDEN/To The Moon And Back - - - - 98 DEGREES/Because Of You
H—tHo—tr
MARKET 36
WNVZ/Norfolk KZHT/Salt Lake City WNKS/Charlotte WZPL/Indianapolis et WXXL/Orlando
(804) 497-2000 (801) 908-1300 (704) 331-9510 (317) 816-4000 (407) 339-6539
London/Wes1 Summers/McCariney OS.1FM Bridgman/Wright Gjerdrum/Decker Cook/DeGraaff
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W LW TwW IW 2w LW TW IW 2w W TW 3W 2W LW TW IW 2w LW TW
50 34 43 47 PRAS MICHEL F/Q0B../Ghetto Supastar... 60 66 70 73 FVEMhen The Lights.. 67 67 68 69 GOO GOO DOLLS/rs 63 58 54 63 FASTBALLThe Way 42 39 54 58 SHANIA TWAIN'You're Stit The One
41 44 47 46 WILL SMITHUust The Two Of Us 72 73 72 713 GO0 GOO DOLLSArs 63 53 56 65 AEROSMITHA Dont Want To.. 48 46 46 63 AEROSMITHA Don't Wart To.. 61 58 60 58 AEROSMITHA Dont Want To...
39 41 43 45 USHERMy Way 48 46 63 72 AEROSMITHA Don't Want To.. 41 58 66 63 EOWIN MCCAIN/II Be 66 63 62 62 GO0 GOO DOLLSArs 56 62 53 57 BRANDY & MONICA'The Boy Is Mine
36 37 40 43 AALIVAH/Are You That 72 72 73 72 ALANIS MORISSETTE/Uninvited 58 57 57 58 ALL SAINTS/Never Ever 64 64 61 59 SHANIA TWAINNou're Stil The One 58 51 55 54 BRIAN MCKNIGHT/Anytime
21 34 36 41 ACE OF BASECruel Summer 49 47 61 72 EOWIN MCCAINTI Be 39 30 38 47 NATALIE IMBRUGLIATom 40 43 41 55 MATCHBOX 20/3am 32 34 41 53 CELINE 0ION/To Love You More
40 38 38 41 BIG PUNISHER F/JOE/Stll Not A Player 34 48 48 48 SEMISONIC/Closing Time 33 38 38 46 FASTBALUThe Way 60 60 60 46 ALANIS MORISSETTE/Uninvited 60 59 59 48 WILL SMITHAust The Two Of Us
41 41 40 40 BRIAN MCKNIGHT/The Only One For Me 73 71 57 46  SHANIA TWAINou're Stil The One 35 41 42 43 BRANDY & MONICAThe Boy Is Mine 42 41 40 44  EDWIN MCCAIN/I' Be 59 55 46 46 GOO GOO DOLLSris
10 24 34 39 NICOLEMake It Hot 31 43 42 43 KLl & JOJO/AH My Life 36 46 43 39 WILL SMITH/Gettin' Jiggy Wit It 42 58 62 43 NATALIE IMBRUGLIATom 54 48 48 45 N SYNG/Teann' Up My Heart
39 41 41 38 VOICES OF THEORY/Say 1t 47 43 41 41 BRIAN MCKNIGHT/Anybme 38 25 33 37 MATCHBOX 20/3am 41 42 42 43 SARAH MCLACHLAN/Ada 41 39 41 44 JENNIFER PAIGE/Crush
35 37 35 36 BACKSTREET BOVS/'I Never Break. 41 44 44 40 SARAH MCLACHLAN/Adia 43 40 43 37 MATCHBOX 20Real World 40 44 41 39  MARCY PLAYGROUNO/Sex And Candy 39 28 41 42 FIVEMWhen The Lights..
47 44 44 36 BRANDY & MONICAThe Boy Is Mine 33 36 37 40 JENNIFER PAIGECrush 42 38 31 32 ALANIS MORISSETTE/Uninvited 40 43 40 38 SAVAGE GARDEN/Truly Madly Deeply 34 39 45 41 BACKSTREET BOVSA' Never Break..
30 39 36 35 °NSYNG/Tearin' Up My Heart 71 74 58 39 WILL SMITH/Gettn’ Jiggy Wit It - - 18 32 WILL SMITHAust The Two Of Us 26 28 33 37 BARENAKED LADIES/One Week 53 38 45 40 ALANIS MORISSETTE/Unmvited
34 34 31 33 JON B/They Dont Know 35 33 34 36 NATALIE IMBRUGLIAMishing | Was There 14 26 32 29 FAITH HILUThis Kiss 28 29 29 31 MATCHBOX 20Real World 22 27 32 40 ROCKELL/n A Dream
20 21 25 31 BRANDY FMASE/Top Of The Workd 23 25 25 27 BRANDY & MONICA/The Boy Is Ming 45 46 35 27 K-Cl & JOJO/AI My Life 36 35 28 30 JENNIFER PAIGE/Crush 42 45 43 35 NEXT/Too Close
38 36 23 28 JANET/Go Deep 22 25 24 27 ROBYN/Show Me Love 29 28 30 26 SEMISONIC/Closing Time 26 34 33 29 DAVE MATTHEWS BAND/Stay (Wasting Time) 18 21 29 32 NATALIE IMBRUGLIAWshmg | Was There
- - 5 24 MONICAThe First Night 29 23 25 26 N SYNG/Teanw' Up My Heart 27 22 24 25 JENNIFER PAIGE/Crush 28 27 30 28 BRANDY & MONICAThe Boy Is Mine - 36 38 32 DESTINYS CHILOMNo. No. No
-2 19 23 TATYANA ALDaydreamin’ 49 41 34 26 N SYNCA Want You Back 10 19 19 24 BARENAKED LADIES/One Week - 21 31 27 FAITH HILUThis Kiss 38 37 22 30 PRAS MICHEL F/ODB../Ghetto Supastar
22 2t 23 23 JENNIFER PAIGE/Crush 22 24 23 25 NEXT/Too Close 20 24 2t 23 N SYNG/Tearin' Up My Heart 24 30 30 26 BACKSTREET BOYS/'N Never Break .. 27 34 31 29 INOJ/Time After Time
22 27 24 21 INOJTime After Time 22 23 25 22 JANET/Together Again 28 26 25 23 NATALIE IMBRUGLIAWishing | Was There 29 26 31 25 SMASH MOUTH/Can't Get Enough... 15 7 24 25 SAVAGE GARDEN/To The Moon And Back
- 16 21 21 SWIRL 360Hey Now Now 20 20 21 22 NATALIE IMBRUGLIA/Tom 15 20 26 22 BACKSTREET BOVS/I Never Break. 21 27 29 25 BRIAN SETZER ORCH/Jump Jive An’ Wail - 22 23 25 BROOKLYN BOUNCE/Get Ready To Bounce
- - - 19 WYCLEF JEAN/Gone Til November 17 19 21 22 FASTBALUThe Way 20 18 18 21 CELINE DIONTo Love You More 24 26 27 25 SEMISONIC/Ciosing Time -8 19 24 EDWIN MCCAINTY Be
35 34 37 19 ALL SAINTSMNever Ever 21 18 24 22 INOJALove You Down 9 7 13 21 FIVEWhen The Lights.. - - - 25 NATALIE IMBRUGLIAWishing | Was There 17 30 30 24 VOICES OF THEORY/Say It
- - - 18 GINUWINE/Same OF G 24 27 25 21 BRIAN SETZER ORCH/Jump Jive An' Wall - - 21 21 EVERYTHING/Hooch 21 20 20 24 SMASH MOUTHMWalkn' On The Sun 19 18 22 23 SMASH MOUTHWalk' On The Sun
- - 5 8 BEASTEE 80YS/ntergalactic 12 11 19 18  WILL SMITHuJust The Two Of Us - - - 14 HOOTIE./ Wil Wat 23 23 20 22 THIRD EYE BLIND/Semi-Charmed Lie 24 32 22 22 SEMISONIC/Closing Time
11 15 16 18  EVERCLEAR/I Will Buy You.. . 14 13 13 14 SAVAGE GARDEN/To The Moon And Back 23 20 20 22 TONIC/f You Couid Only.. 22 19 22 22 N SYNGA Want You Back
21 17 19 17 CELINE DIONTo Love You More 8 15 15 12 JANET/Go Ocep - - - 22 GREEN DAV/Time Of Your Lie.. 42 37 26 22 NATALIE IMBRUGLIATom
- - 10 17 EVE 6/nside Out - - 7 7 BEASTEE BOYS/Intergalactic 21 19 23 21 BLESSID UNION/Light In Your Eyes 8 18 18 21 USHERMy Way
16 14 14 17  SMASH MOUTH/Can't Get Enough. 7 7 7 T DAVE MATTHEWS BAND/Stay (Wasting Time) - - - 21 HOOTIE./ Will Wait 26 18 19 20 BACKSTREET BOYS/Everybody..
21 18 17 17 BACKSTREET BOYS/As Long As You... 7 7 7 1 RODSTEWARTAoh La La - 20 23 20 PAULA COLEA Don't Want To Wait 19 19 23 20 MATCHBOX 20/3am
- - - 17 SMASH MOUTHMWalkin' On The Sun 7 7 7 T BRIAN SETZER ORCH./Jump Jive An’ Wail 28 22 22 20 SAVAGE GARDEN/To The Moon And Back 19 17 14 19 ALL SAINTS/Never Ever
10 20 16 16 BARENAKED LADIES/One Week - - - T HARVEY OANGERRagpole Sitta 22 21 21 20 SUGAR RAYRy 22 23 23 19 ACE OF BASE/Cruel Summer
14 17 15 16 JANET/Go Deep - -7 ANGGUNSnow On The Sahara 21 22 18 18 SISTER HAZEL/AI For You 29 22 5 19 MATCHBOX 20/Real Workd
20 16 14 16 TONIC/ You Coukd Only.. S - AALIVAH/Are You That... . - - - 17 BACKSTREET BOYS/As Long As You.. 23 17 18 19 JANET/Together Again
8 6 9 15 SAVAGE GARDEN/To The Moon And Back == - 11 SWIRL 360Mey Now Now 9 17 15 17 SWIRL 350Hey Now Now
19 20 18 15 HARVEY DANGER/Flagpole Sitta 20 15 10 10 MISTER JONES/Destiny 10 20 16 17 JANET/Go Deep
18 11 12 15 EVERYTHINGHooch - = -7 ALLSAINTSMever Ever 29 14 - 17 MADONNAFrozen
19 16 14 15 THIRD EYE BLINDMHows It Going To Be 4119 16 17 KLt & JOJOAI My Life
- 4 10 14 BACKSTREET BOYS/I Never Break... 20 - 16 16 USHER/ou Make Me Wanma...
8 13 11 12 ACE OF BASE/Cruel Summer 5 13 14 15 BEASTIE BOYS/Intergalactic
14 10 10 12 SAVAGE GAROEN/TrU Madly Deeply < - - B FAITH HILN Kss
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PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W W TW IW 2W LW TW W W LW TW IW 2W W TW IW W W TW
66 69 67 68 AEROSMITHA Dont Want To 56 65 63 63 EDWIN MCCAINTY Be 43 44 56 62 ALL SAINTSMNever Ever 58 60 68 60 NEXT/Too Close 61 64 64 61 MATCHBOX 20Meal Woric
27 40 49 66 ALL SAINTS/Never Ever 5 63 63 63 WILL SMITHUust The Two Of Us 37 39 42 57 EDWIN MCCANII Be 33 40 65 58 ALL SAINTS/Never Ever 60 62 62 60 GOO GOO DOLLris
63 64 64 65 G0O GOO DOLLS/Ins 5 49 63 62 NEXT/Too Close 39 54 47 56 NEXT/Too Close 59 59 64 55 GOOGOO DOLLS/ns 62 61 61 60 FASTBALL/The Way
64 63 62 62 NEXT/Too Close 24 65 63 62 AEROSMITHI Don't Want To.. 34 25 40 56 GREEN OAY/Time Of Your Life.. 53 56 60 52 ALANIS MORISSETTEUnivited 35 44 44 60 ALANIS MORISSETTE/Univied
51 62 64 60 MATCHBOX 2VReal World 50 65 64 62 GOO GOO DOLLSNis 55 54 33 56 SHANIA TWAINNou'e Stil The One 57 57 57 50 WILL SMTH/Just The Two Of Us 63 65 65 §6 AEROSMITHI Oont Want To.
32 43 44 85 N SYNCTeann’ Up My Heart 14 44 45 45 SEMISONIC/Closing Time 55 59 58 51 AEROSMITHA Dont Want To. 36 37 53 45 AEROSMITHI Don't Want To. 28 38 38 38 FIVEMhen The Lights.
51 55 47 5§ BACKSTREET BOYS/ Never Break. 40 45 42 44 BRIAN MCKNIGHT/Anytime 25 37 41 44 JENNIFER PAIGE/Crush 31 36 45 42 PRAS MICHEL F/ODB. /Ghetto Supastar. 36 38 38 37 NATALIE MERCHANT/Auind & Generous
51 59 63 §3 WILL SMITHuust The Two Of Us 38 45 43 44 MATCHBOX 20/Real World 49 46 42 43 BRANDY & MONICAThe Boy Is Mine 60 57 55 41 BRANDY & MONICAThe Boy Is Mine 19 19 19 36 SMASH MOUTHCan' Get Enough.
35 47 48 §1 FIVEWhen The Lights . 42 44 44 43 FASTBALL/The Way 33 37 52 41 BRIAN MCKNIGHT/Anytime 57 57 53 40 QESTINYS CHILONo, No, No 33 35 35 36 SEMISONIC/Closing Time
-~ 20 38 50 SEMISONICICiosing Time 54 45 45 43 KLl & JOJOVAI My Lie 37 38 23 41 SEMISONIC/Closing Time 38 41 43 40 N SYNG/Teann’ Up My Heart 37 36 36 36 ALL SAINTSNever Ever
55 50 44 40 SAVAGE GARDEN/To The Moon And Back 10 45 44 43 EVERCLEARA Will Buy You... 21 22 27 40 JANET/Go Deep 34 38 39 39 BACKSTREET BOYS/I Never Break.. 61 52 52 35 NATALE IMBRUGLITor
52 52 41 34 USHERMy Way 5 42 42 42 BRANOY & MONICAThe Boy Is Mine 19 23 27 40 AALIVAH/Are You That. 49 48 49 37 SHANIA TWAINNou'e Sill The One 12 26 26 35 EDWIN MCCAINTTI Be
35 36 35 34 KLl & JOJ/AI My Lie 5 30 34 41 FAITH HILUThiaskiss 57 57 50 40 FAITH HILUThis Kiss 38 35 44 36 MATCHBOX 20/Real World 39 27 27 34 MARCY PLAYGROUND/Ses And Candy
28 38 38 34 JENNIFER PAIGECrush - 36 43 41 AL SAINTS/Never Ever 43 45 53 39 GO0 GOO DOLLSArs 25 33 32 33 PURE SUGARMDeicious 24 22 22 33 SARAH MCLACHLAN/Adiz
31 34 31 33 ALANIS MORISSETTEIninvited 5 42 43 39 DESTINY'S CHILOMo, No, No 39 41 36 38 USHERMy Way 5 9 34 32 VOICES OF THEORY/Say 39 37 37 30 SHANIA TWAN/ou'e Stil The One
65 54 44 33 ACE OF BASE/Cruel Summer - 19 32 33 DAVE MATTHEWS BAND/Stay (Wasting Time) 36 38 37 38 PRAS MICHEL FODB. /Ghetio Supastar.. 34 39 40 29 SEMISONIC/Closing Time < - - 29 HOOTIE./l Wil Wat
33 34 34 33 EDWIN MCCAINATI Be - 32 37 32 GREEN DAY/Time Of Your Life.. 22 30 39 36 BARENAKED LADIES/One Week 14 15 27 29 USHERMy Way 34 36 36 28 JENNIFER PAIGEACHsh
64 40 34 33 NATALIE IMBRUGLIATom 14 31 33 32 JENNIFER PAIGE/Crush 55 56 43 30 WILL SMITHust The Two Of Us 29 31 35 28 FIVEMhen The Lights.. 24 23 24 26 GREEN DAY/Time Of Your Ufe.
- - 8 32 NATALIE IMBRUGLIAWishing | Was There 5 29 29 30 FIVEMhen The Lights.. 26 29 41 29 ‘N SYNG/Teariv Up My Heart 31 29 34 27 JENNIFER PAIGECrush 25 24 24 26 ‘N SYNOA Want You Back
- 20 31 29 INOUTime At Time 12 5 24 29 NATALIE IMBRUGLIAMshing | Was There - 19 28 28 STARS ON 54/ You Coud Read... 24 27 30 27 INDJTime After Time 21 24 24 25 NATALIE IMBRUGLIAWislng | Was There
32 32 33 29 MARCY PLAYGROUND/Sex And Candy - 28 28 28 XSCAPE/The Ams Of.. 2F 27 29 28 INOJTime After Time 26 27 28 27 FATH HILUThis Kiss 18 25 25 25 N SYNC/fearin' Up My Haart
27 24 27 28 THIAD EE BLIND/Semi-Charmed Lile 38 21 28 28 CELINE DIONTo Love You More 39 37 25 27 MATCHBOX 20/Real Workd 34 31 31 26 KCI & JOJOVAH My Lie 24 24 24 25 BACKSTREET BOYS/As Lemg As You.
21 23 26 28 SMASH MOUTHMWalki' Dn The St 5 30 31 27 BACKSTREET BOYS/ Never reak. 21 19 21 25 BIG PUNISHER FUOE/SHH Not A Player 10 26 31 26 ROCKELL FCOLLAGE/Can't We Try 24 24 24 25 THIAD EYE BLINDMows ' Going To Be
31 29 24 26 RDBYN/Show Me Love - 13 19 26 VOICES DF THEORY/Say It -~ - 19 23 NCOLEMake Ht Hot 22 22 23 26 BIG PUNISHER FAI0E/SHI Not A Player 21 21 21 24 SAVAGE GARDENTuly Madlly Deeply
24 27 23 25 MATCHBOX 20/3am - 22 21 23 BETTER THAN EZRADesperately Wanting 20 16 19 22 BACKSTREET BOYSHI Never Break.. 28 33 30 21 NATALIE IMBRUGLIATom 8 14 14 22 CELINE DIONTo Love You More
28 2B 25 25 SAVAGE GARDENTruly Madly Deeply 52 20 18 21 SHANIA TWAINou're Stl The One 32 29 37 22 KL & JOJOAN My Life < - - 20 HOOTIEA Wil Wat 29 27 27 22 ACE OF BASE/Cruel Summeer
39 35 35 25 SMASH MOUTH/Can't Get Encugh. 49 59 44 19 NATALIE IMBRUGLIATom 19 19 20 21 MASE FTOTAUWhat You Want 16 15 19 19 4 THE CAUSE/Stand By Me 24 21 19 22 MATCHBOX 20/3am
24 21 22 25 SUGAR RAVFY < < - 19 HOOTE. Will Wat 17 13 19 21 NATALIE IMBRUGLIA/Tom 16 12 17 18 CELINE DIDN/To Love You More 26 25 25 21 SAVAGE GARDENTo The Moon And Back
53 41 36 25 SRANDY & MONICAThe Boy Is Mine < - - 19 NICOLEMale It Hot -~ - 21 20 BRANDY FMASE/Top Of The Workd 5 7 1D 15 BARENAKED LADIES/Dne Week 15 10 19 21 RDBYWShow Me Love
< - 17 21 AALIYAH/A You That. - 22 20 18 THIAD EYE BLINDHows It Going To Be 25 22 26 19 FIVEAVhen The Lights.. - - - 14 AALIAH/Are You That.. 20 26 26 20 BACKSTREET BOYSA Nwer Break
25 24 22 21 PRAS MICHEL F/ODB. /Ghetto Supastar.. - 18 19 18 JANET/Together Again 19 23 27 19 HEATHER NOVALondon Rain.. - 6 10 13 BEASTE BOYS/ntergalactic 12 20 20 18 BARENAKED LADIES/One Week
25 21 24 21 USHER/You Make Me Wanna. - 17 22 17 MATCHBOX 203am 20 20 19 18 MYA F/SISQUts Al About Me -~ < 11 11 DONNA LEWISLove Him 17 22 22 16 JANET/Go Deep
© -3 20 FAITH HILUThs Kiss - 6 16 17 EAGLE-EVE CHERRY/Save Tonight 2 24 23 17 FASTBALUThe Way 10 9 13 9 SAVAGE GARDEN/To The Moon And Back 39 37 37 16 NEXT/Too Ciose
= 3 18 BEASTIE BOYS/ntergatactic -~ 10 16 17 BARENAKED LADIES/One Week 22 20 19 16 SPARKLEe Careful 7 810 9 DREAMHOUSE/Stay - - - 15 EVERYTHINGHooch
15 - - 17 PAULACOLEN Dont Wart To Wat 54 36 20 16  ALANIS MORISSETTEUninvted = - - 15 HOOTIE.N Wil Wait - - 8 MONICAThe First Night -~ 12 12 15 DAVE MATTHEWS BAND:Stay (Wasting Time)
33 22 19 16 SHANIA TWAINNou're Stll The One - 15 17 16  JEWELFooiish Games - - - 14 BEASTIE BOYSntergaiactic 7 11 12 7 NICDLEMake It Hot 12 20 20 15 USHERMy Way
15 18 - 16 LEANN RIMESHow Do | Live - 513 15 THID EYE BLINDumper 57 53 31 14 SARAH MCLACHLAN/Adia 9 7 11 7 JANET/Go Deep - 14 14 13 MERAIL BAINBRIDGELanely
16 18 19 16 ROBYNDo You Know (What ) - 13 13 15 JANET/Go Deep 13 12 13 13 ADBYN/Show Me Love 8 7 8 6 ACE DF BASE/Cuel Summer -~ - 11 12 RDBYNTo You Know (What.)
< - - 8 HOOTIE.A Wi Wai - 12 15 1§ CLEOPATRACleapatras Theme 14 15 16 13 JOEE/Angel 5 10 7 6 HARVEY DANGERFagpole Sita ==~ 12 CELINE DIONMy Heart Wil Go On
33 34 27 8 SWIRL 360Hey Now Now < 16 - 15 WILL SMITH/Getin' Jiggy Wit 12 - 11 12 WILL SMITH/Getin' Jiggy Wit K 6 6 6 6 CLEDPATRACkopatra’s Theme 17 19 9 7 BRIAN SETZER ORCH.Junp Jive An' Wail
F WO - .
A WKSL/Memphis WBBO/Monmouth 98 m WPXY/Rochester, NY 3 | | wocomateion m“l‘h KHFIiAustin
(901) 375-9324 (609) 597-6700 (716) 239-7440 ) (919) 871-1051 (512} 474-9233
Cote Sullivan/Fox THE # 1 WT MUSK STATION! Ingram/Danger 1 Taylor/Edge NUSTENS# 1 0T MESIC STATION KellyBasenberg
PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3IW 2W LW TW IW 2W W TW 3W W W TW IW 2W W TW 3IW 2W LW TW
65 73 99 99 AEROSMITHI Dont Want To . 44 44 60 66 ALL SAINTS/Never Ever 24 34 60 69 EDWIN MCCAINTY Be 56 58 56 61 BARENAKED LADIES/One Week 44 59 73 74 EDWIN MCCAINTS Be
40 48 99 99 GOOGOO DOLLSArs 72 72 70 65 BRANDY & MONICA/The Boy is Mine 67 68 67 68 GOO GOO DOLLS/ris 36 47 47 52 EVERYTHINGHooch 74 73 72 74 GOO GOO DOLLS/is
70 72 99 96 WILL SMITHust The wo Of Us 73 71 70 6§ GOO GOO DOLLSAAs 52 61 71 66 GREEN DAY/Time Of Your Lie.. 54 57 58 50 SARAH MCLACHLAN/Ad 27 36 54 73 AEROSMITH/ Don't Want To..
40 45 62 68 AL SAINTS/Never Ever 62 66 66 64 AEROSMITHA Dont Want To.. 37 36 32 56 AEROSMITHA Dont Want To.. 49 54 57 46 GREEN DAY/Time Of Your Life.. 64 72 73 72 WILL SMITHGettin' Jiggy Wi ft
62 59 63 68 BRANDY & MONICA/The Boy is Mine 60 60 65 64 FASTBALL/The Way 58 50 47 54 FASTBALLThe Way 39 40 45 43 DAVE MATTHEWS BAND/Stay (Wasting Time) 64 73 73 72 WILL SMTHUust The Twe Of Us
67 60 57 65 NATALIE IMBRUGLIATom 38 49 48 57 JENNIFER PAIGE/Crush 65 66 70 54 SHANIA TWAINNouTe Stil The One 56 56 56 42 ALANIS MORISSETTEAninvited 27 36 39 48 BACKSTREET BOYSA Never Break .
39 44 61 63 SHANIA TWAINYou'e Stil The One 46 43 42 56 NEXT/Too Close 25 47 52 52 WILL SMITHUust The Two Of Us 39 48 40 39 EVERCLEARN Wil Buy You. 26 36 45 47 PRAS MICHEL F/ODB. /Ghet:o Supastar..
59 61 63 62 K-I & JOJUAI My Lite 67 65 64 49 NATALIE IMBRUGLIATom 31 44 38 48 MATCHBOX 20/3am - 13 31 38 BRIAN SETZER ORCH/Jump Jive An' Wai 16 19 31 45 SEMISONICClosing Time
44 44 40 40 INOJTIE After Time 72 71 66 45 SHANIA TWAINNou're St The One 45 47 40 44 WILL SMITH/Gettn’ Jiggy Wit It 25 37 35 38 SMASH MOUTHCan! Get Enough... 74 73 63 45 BRANDY & MONICAThe Foy Is Mine
43 42 40 39 MATCHBOX 20/Real World 18 31 44 44 SWIAL 360Hey Now Now 58 60 48 38 NATALIE MERCHANTAin & Generous 41 40 35 35 FOO FIGHTERSMalking After You 71 60 46 44 NEXT/Too Close
41 43 36 38 ALANIS MORISSETTE/Uninvited 45 48 43 44 SAVAGE GARDEN/To The Moon And Back 68 53 38 38 NATALIE IMBRUGLIATom = - 10 32 JUMP LITILE CHILDRENCome Out Clean 38 37 38 36 N SYNUTearin' Up My Hear
67 60 39 37 NEXT/Too Close 44 43 41 43 WILL SMITHust The Two Of Us 39 42 45 37 'N SYNG Want You Back - - - 31 HOOTIE.N Wil Wait - 13 35 FAITH HILLThis Kiss
3 430 34 SEMISONIC/Closing Time 21 33 48 43 ACE OF BASE/Crue) Summer 38 29 26 36 Kl & JOJOAI My Life 51 40 28 29 NATALIE MERCHANTAnA & Generous 33 35 32 35 NATALIE IMBRUGLIATTorr
43 44 27 33 N SYNGTearin' Up My heart 36 41 40 42 SMASH MOUTH/Can't Gel Enough.. 29 30 35 35 MATCHBOX 20Real Word 23 29 30 27 NATALIE IMBRUGLIAMishing | Was There 43 30 30 31 SHANIA TWAINYou're St The One
37 35 30 32 VOICES OF THEORY/Say it 70 52 44 41 NATALIE MERCHANT/Kind & Generous 30 31 35 34 ‘N SYNUTearin' Up My Heart - 14 28 26 TOAD THE WET.MWhatsver | Fear 30 31 32 30 KLl & JOJAI My Lie
24 25 27 31 BACKSTREET BOYS/MI Never Break. 44 53 47 41 ALAMS MORISSETTEUninvited 31 34 28 33 BACKSTREET BOYST Never Break. 24 21 25 25 EAGLE-EYE CHERRY/Save Tonight 33 29 31 30 BAIAN MCKNIGHT/Anytime
3 18 28 30 BARENAKED LADIES/One Week 42 42 40 40 MATCHBOX 20Real Worid 19 21 21 32 PRAS MICHEL F/0DB../Getto Supastar.. - - 13 25 AEROSMITHI Dont Want To.. 22 26 26 27 SUGAR RAYFY
5 28 28 30 DEBORAH CON/Things Just Aint.. 22 41 40 40 SEMISONIC/Closing Time 29 38 37 32 ALANIS MORISSETTE/Uninvited 23 24 25 24 SEVEN MARY THREE/Over Your Shouider - 16 28 26 AALIYAH/Ave You That
33 35 30 29 JENNIFER PAIGECrush - 21 24 38 BARENAKED LADES/One Week 24 34 34 32 JENNIFER PAIGE/Crush 37 36 21 24 EMMET SWIMMING/Sunblock 21 24 26 26 THIRD EYE BLIND/Semi-Crarmed Lie
71 63 25 25 PRAS MICHEL F/ODB../Ghetto Supastar.. 32 39 41 28 GREEN DAY/Time Of Your Lie.. 50 51 47 30 SISTER HAZEL/AR For You 15 19 19 23 EVE &nside Out 23 21 24 25 DUNGAN SHEIK/Barely Breathing
30 33 17 14 ACE OF BASE/Cruel Summer - - 11 25 FAITH HILL/This Kiss 35 34 33 28 SARAH MCLACHLANAda - 10 21 23 BEASTIE BOYS/ntergalactic 25 26 24 25 NOTORIOUS 8.G/Mo Meney Mo Problems
- - 10 14 EVERYTHINGHooch 19 18 20 25 BACKSTREET BOYSA Never Break.. - 19 27 BARENAKED LADIES/One Week 8 9 21 22 HARVEY DANGER/agpoie Sita 15 21 21 23 FIVEMhen The Lights...
36 30 13 12 PURE SUGARMDeiicious 44 30 19 24 MARCY PLAYGROUND/Sex And Candy 23 27 27 24 ROBYN/Show Me Love 8 15 19 21 FUE/Shimmer -~ 11 18 20 BEASTIE BOYS/Antergalacic
116 B 10 JANET/Go Deep 19 20 19 24 JANET/Together Again 23 25 24 23 BACKSTREET BOYS/As Long As You.. 8 23 19 20 CRYSTAL METHOD/Busy Chid 24 20 20 20 USHERNou Make Me Wawa..
6 9 16 10 SAVAGE GARDEN/To The Moon And Back 26 22 20 23 WILL SMITH/Gettin' Jiggy Wit It 22 25 24 22 SUGAR RAYFY 13 16 18 18 FASTBALL/Mhe Way 23 22 23 19 BIG PUNISHER FAJOE/StI Nat A Player
~ - 6 10 NATALIE IMBRUGLWWishing | Was There 15 22 23 23 DREAMHOUSEStay 24 36 26 22 SMASH MOUTHWalkin' On The Sun 51 52 19 18 GO0 GOO DOLLSAs 46 44 28 19 JENNIFER PAIGECrush
2210 8 9 USHERMy Way - 15 17 23 NATALIE IMBRUGLIWWishing | Was There 24 24 25 22 CHUMBAWAMBA/Tubthumping 44 39 16 15 MATCHBOX 20/Real Word 26 20 17 19 USHERMy Way
- - 9 8 BEASTIE BOY/Intergalactc 18 18 18 22 SAVAGE GARDEN/Ty Mady Deeply 35 34 32 21 INOJTime After Time 47 17 15 15 HOBEXGroove Baby 21 20 23 19 SAVAGE GARDENTruly Madly Deeply
- - 7 98 DEGREES/Because Of You 21 22 21 22 THIRD EYE BLIND/Semi-Charmed Life 20 26 22 21 OMCHow Bizarre 8 8 11 14 SQURREL NUT ZIPPERS/Suits Are Picking... © - 1 18 LAURYN HILLICan't Take M.
4 7 DAVE MATTHEWS BAND/Stay (Wasting Time) 15 22 21 21 PRAS MICHEL F/ODB../Ghetlo Supastar.. -~ - - 18 HOOTIE./ Wil Wait 14 12 14 14 CRAVIN MELON'Sweet Tea 21 18 18 18 VOICES OF THEORY/Say |
6  STARS ON 5471 You Could Read... -~ - - 20 THIRD EYE BLINO/Jumper 32 22 26 17 NEXT/Too Close -~ 9 14 13 SMASHING PUMPKINS/Perfect 25 24 18 18 BACKSTREET BOYS/AS Lung As You.
- - -4 EDWIN MCCAINTE Be 12 20 25 18 N SYNUTearin' Up My Heart 14 15 18 16 MATCHBOX 20Push < - - 13 PROPELLERHEADSHtory Repeating 2 1 7 17 ALL SAINTSNever Ever
S 3 AALIVAHA You That.. - - 11 13 EVERYTHINGHooch 720 19 16 SAVAGE GARDEN/Truly Madly Deeply - 11 12 13 SAVAGE GARDEN/To The Moon Ang Back 1720 22 15 INOJTime After Time
12 4 6 2 FAITH HILUThis Kiss - 20 25 11 INOWTime After Tme 76 12 9 15 SAVAGE GARDEN/To The Moon And Back 14 14 24 13 SEMISONICIClosing Time < - - - SHAGGY FUANETL Me Liv Me
- - - 9 BEASTIE BOYS/Intergalactic 5 12 15 15 FAITH HILUTHs Kiss 15 - 11 12 VONDA SHEPARD/Searchin’ My Soul < - - - NATALIE IMBRUGLIAWisning | Was There
15 7 7 DAKOTA MOON/Ancther Day Goes By 15 17 15 15 GINA G/Ooh Aah..Just.. - - 10 9 ANGGUNSnow On The Sahara
1512 7 6 RVEAhen The Lights.. © - 11 14 BIG PUNISHER FUOE/SUI Not A Player - - -9 SHAWN MULLINSLullaby
S o - - USHERMy Way 24 16 13 14 NOTORIOUS B.LG/Mo Money Mo Problems 8 8 8 7 FARTOO JONES/AS Good As You
5 - - HOOTEE../t Will Wai 14 - 16 14 PAULA COLEN Don't Want To Wat 10 11 8 7 SWIRL 360Hey Now Now
s - JANET/Go Deep 16 17 15 14 ROBYNDo You Know (What.)
WAPE/Jacksonville x WDJX/Louisville KJYO/Oklahoma City WGTZ/Dayton WRVQ/Richmond
AP (904) 642-1055 (502) 589-4800 (405) 840-5271 (937) 294-5858 (8044 576-3200
Thomas/Mann Matthews/Phillips McCoy/Barreda Baird/Steele McKay
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW2W LW TW W 2W L IW 2W LW TW IW2W LW TW IW 2W LW TW
50 59 50 62 AEROSMITHI Dont Want To.. 37 75 74 74 WILL SMITHUust The Two Of Us 27 42 71 71 SAVAGE GARDEN/To The Moon And Back 34 26 56 74 EDWIN MCCAINTI Be 58 68 70 71 AEROSMITHA Don't Wart To..
50 46 46 60 ALL SAINTSMever Ever 75 75 74 74 NEXTToo Close 70 71 70 71 AEROSMITHA Donit Want To.. 66 72 72 73 AEROSMITHI Don't Want To... 69 70 68 70 SHANIA TWAINYou'e SKl The One
60 61 60 57 GOOGOO QOLLSAs 73 75 74 74 ALANIS MORISSETTE Uninvited 28 44 70 70 BRIAN MCKNIGHT/Anytime 45 68 74 69 WILL SMITHUust The Two Of Us 69 69 67 70 WILL SMITHJust The Faro Of Us
56 57 51 §3 EDWIN MCCAINAY Be 37 73 73 74 MATCHBOX 20/Real World 24 38 70 70 JENNIFER PAIGECrush 50 51 63 69 NEXT/Too Ciose 69 64 67 67 GOOGOO DOLLYns
34 45 56 §1 GREEN DAY/Time Of Your Life.. 75 43 69 72 AEROSMITHA Don't Want To... 71 69 71 70 MATCHBOX 20Real World 69 69 69 69 GOO GOO DOLLS/is 35 38 45 60 BACKSTREET BOYS/ Wever Break..
55 56 57 45 NATALIE IMBRUGLIATTom 60 75 50 38 GO0 GOO DOLLSds 30 48 71 70 SMASH MOUTHCant Get Encugh.. 26 28 45 52 USHERMy Way 51 55 57 58 FASTBALLThe Way
31 29 29 45 BRANDY & MONICAThe Boy Is Mine 47 38 36 37 BACKSTREET BOYSAl Never Break.. 27 67 69 70 WILL SMITHUust The Twa Of Us 69 53 51 52 BRANDY & MONICAThe Boy s Mine 49 52 54 §7 NEXT/Too Close
32 25 16 41 MATCHBOX 20Real World 33 38 39 37 FIVEMhen The Lights.. 30 32 34 34 N SYNC/Tearin' Up My Heart 57 50 51 48 MATCHBOX 20vReal Workd 34 41 48 54 N SYNG/Tearn' Up My Meart
41 42 37 40 AGE OF BASE/Cnel Summer 75 38 39 37 BRANDY & MONICATThe Boy Is Mine 21 28 30 30 NEXT/Too Close - 27 41 47 SEMISONICKlosing Time 45 49 53 52 FIVEANen The Lights..
43 43 32 35 GARTH BROOKS/To Make You Feel.. 38 31 37 37 AL SAINTSMNever Ever 70 56 28 30 GOO GOO DOLLSAs 34 39 35 43 BACKSTREET BOYS/l Never Break.. 45 48 49 5D SAVAGE GARDEN/Truly wadly Deeply
24 25 32 35 EVERYTHINGHooch 37 38 37 37 SEMISONIG/Closing Time 29 27 28 28 BRANDY & MONICA/The Boy Is Mine -~ 3 26 38 AL SAINTSNever Ever 27 48 53 49 SEMISONIGClosing Time
18 15 13 34 ALANIS MORISSETTE Uninvied 10 25 40 34 INOWTime After Time 25 28 29 27 EDWIN MCCAINAI Be - - 28 35 N SYNCTearin’ Up My Heart 28 39 42 49 EDWIN MCCAINTY Be
16 25 30 33 ‘N SYMU/Tearin' Up My Heart 10 24 35 34 JANET/Go Deep 24 23 27 27 NATALIE IMBRUGLIAWishing | Was There 38 35 44 33 SAVAGE GARDENTo The Moon And Back 25 29 36 47 ALL SAINTSNewer Ever
30 26 32 30 JENNIFER PAIGECrush 36 40 35 30 FASTBALL/The Way 15 17 25 26 PRAS MICHEL F/ODB../Ghetto Supastar.. 29 28 33 33 PRAS MICHEL F/ODB. /Ghetto Supastat.. 20 34 41 45 FAITH HILUThis Kiss
- - 19 29 BARENAKED LADIES/One Week - - 13 24 PM DANNI Had No Right - 8 27 26 BRIAN SETZER ORCH.Aump Jve AT Wi - 16 27 31 SEASTIE BOYS/intergatactic 42 42 42 44 THIRAD EYE BLINDMow”. 1t Going To Be
26 22 28 28 SAVAGE GARDEN/To The Moon And Back 30 31 15 23 PRAS MICHEL F/ODB../Ghetio Supastar.. 22 22 23 24 ALL SAINTSNever Ever 18 24 - 28 N SYNGA Wart You Back 46 51 53 43 MATCHBOX 20/Real Warkd
2 25 28 28 SWIRL Now Now 40 40 26 23 N SYNC/Tearin’ Up My Heart 9 14 27 24 FAITH HILL/Tnis Kiss 21 21 22 28 ROBYNShow Me Love 45 40 43 43 BRANDY & MONICAThe Boy Is Mine
21 19 18 23 SEMISONICClosing Time 15 23 19 21 CELINE DIONTo Love You More 30 53 23 23 SEMISONIG/Closing Time 56 49 20 25 USHERNCe & Skw 43 41 43 42 SAVAGE GARDEN/To The Moon And Back
27 20 26 22 DAVE MATTHEWS BAND/Stay (Wasting Time) 12 11 20 21 SWIRL 350Hey Now Now 8 22 25 23 BARENAKED LADIES/One Week 63 69 40 25 BRIAN MCKNIGHT/Anytime 40 41 39 40 ALANIS MORISSETTEAIiinvited
20 17 17 21 BACKSTREET BOYS/TY Never Break... 29 17 16 20 JENNIFER PAIGECrush 7 14 21 22 BACKSTREET BOYS/I Never Break . 57 67 40 24 SHANIA TWAIN/You're Stl The One 37 36 38 37 PRAS MICHEL F/ODB. ‘Ghetto Supastar..
- - - 20 NATALIE IMBRUGLIAMishing | Was There 26 11 24 17  ACE OF BASECruel Summer - - 15 16 INQYTime Atter Time 27 25 26 24 LUTRICIA MONEALAINY That Just.. 8 23 23 28 BEASTIE BOYS/ntergasctic
43 24 52 16 K<) & JOJO/AN My Life 17 16 15 17  SAVAGE GARDENTo The Moon And Back 16 18 14 14 INNER CIRCLE/Not About Romance 57 41 26 24 NATALIE IMBRUGLIATom - 12 22 25 BIG PUNISHER FJOE/SHI Not A Prayer
25 55 57 15 MARCY PLAYGROUND/Sex And Candy 1119 17 15 USHERMy Way 18 17 17 14 VOICES OF THEORY/Say t 40 49 33 24 JENNIFER PAGECsh 39 39 42 24 JENNIFER PAIGECrush
- - - 14 THIRD EYE BLINDumper 8 13 13 15  NATALIE IMBRUGLIAWishing | Was There - 12 14 13 BEASTIE BOY/ntergalactic 29 24 23 24 INOJTime After Time 22 26 30 23 SMASH MOUTH/Can't et Enough...
30 42 17 12 FASTBALUThe Way - 5 8 12 BARENAKED LADIES/One Week 5 12 10 12 DAVE MATTHEWS BAND/Stay (Wasting Time) © - . 23 FAITH HILUTs Kiss - - - 20 BARENAKED LADIES/QNe Week
20 16 16 12 BACKSTREET BOYS/Everybody... -~ <13 12 EDWIN MCCAINTI Be 7 10 14 12 MISTER JONESMDestiny 45 32 43 23 SARAH MCLACHLANA Will Remember You < - - 19 USHERMy Way
46 33 31 7 CELINE DIONTo Love You More 11 8 9 11 HARVEY DANGERFagpole Sitta -« 5 11 FOO FIGHTERS/Walking After You 23 25 23 23 THIRD EYE BLIND/Semi-Charmed Life 32 34 13 10 CELINE DIONTo Love Wbu More
< - o HOOTIE.I Will Wat 5 8 10 10 BRIAN SETZER ORCH/Jump Jie AT Wil . 5 9 EAGLE-EYE CHERRY/Save Tonight 21 23 22 22 SMASH MOUTHMWalkin' On The Sun
< - - FAITH HILUThs Kiss 8 5 8 10 VOICES OF THEORY/Say 1 7 7 7 9 FIVEMMben The Lights.. - - 14 21 AALIVAWA You That..
< - PMOAWN Hag No Right 8 8 9 10 FATH HILLThis Kiss 9 8 11 9 JANET/Go Oeep 20 18 20 21 BACKSTREET BOYS/As Long As You..
8 7 8 10 DAVE MATTHEWS BAND/Stay (Wasting Time) © - 5 8 SMASHING PUMPKINS/Perfect - . - 20 NATALIE IMBRUGLIAWishing | Was There
22 13 10 10 DREAMHOUSE/Stay 7 7 7 7 PURE SUGARDelcious 20 19 20 19 MATCHBOX 20/Push
- - 6 10 EVERYTHINGHooch 7 7 7 T CORRS/ Never Loved You.. 20 19 21 18 SAVAGE GARDENTruly Madly Deeply
5 8 8 8 NICOLEMake It Hot - 5 7 T SHAGGY FUANETLuv Me, Luv Me 23 24 20 17 JANETTogether Agan
1D 8 7 8 MISTER JONES/Destiny 7 7 7 7T USHERMyWay 14 - 12 13 SISTER HAZELAI For You
16 11 9 8 BEASTIE BOYS/ntergalactic < - - 5 HOOTIE./l Wil Wait 13 12 13 13 DUNCAN SHEIK/Barely Breathing
- 5 7 7 PURE SUGARDelicious 4 THIRD EYE BLIND/Jumper -~ 213 12 SHAWN COLV#/Sunny Came Home
5 8 7 7 MERRIL BAINBRIDGE onely -~ 4 AALIYAHAre You That.. 13 12 - 12 WALLFLOWERS/One Headlight
8 8 8 7 DAKOTA MOONAnother Day Goes By 14 - 12 12 SUGAR RAYRy
8 8 7 7 BIGPUNISHER FIOE/SH Not A Player -~ 13 - 11 PUFF DADDY./TY Be Missing You
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[ TOTALPLAYS —
wWoow W ™w ARTISTTITLE LABEL(S) ™ Lw 2w 3w
2+ 1@ AALIYAH Are You That Somebody? (Atlantic) 2687 2604 2469 2272
1+ 2 2 2 BRANDY & MONICA The Boy Is Mine (Atlantic) 1931 2154 2352 2639
s 7 4« @ LAURYN HILL Can't Take My Eyes Off You (Ruffhouse/Columbia) 1787 1741 1746 1680
s 9 5 @ NICOLE Make It Hot (Gold Mind/EastWest/EEG) 1733 1727 1633 1606
3 3 3 5 WILL SMITH Just The Two Of Us (Columbia) 1676 1802 2048 2166
s s s @ USHER My Way (LaFace/Arista) 1618 1617 1740 1827
7 s 1 1 BIGPUNISHER #/JOE Still Not A Player (Loud) 1507 1621 1753 1746
w 12 1w @  TATYANA ALl Daydreamin’ (MJJ/Work) 1499 1359 1286 1126
5 5 6 o NEXTToo Close (Arista) 1471 1658 1775 1952
a4« ¢ 1w PRAS MICHEL {/0DB & MYA Ghetto Supastar... (Interscope) 1341 1603 1807 2083
3 1w s () BRANDY {/MASE Top Of The World (Atlantic) 1326 1256 1187 1151
5 15 10 @  INOJ Time After Time (Columbia) 1293 1175 1004 968
10 1w 11 13 JANET Go Deep (Virgin) 1238 1285 1367 1461
1 1 12 1 JONB. They Don't Know (Yab Yum/550 Music) 1236 1261 1313 1369
7 16 15 @  MONICA The First Night (Arista) 1233 1083 943 896
s 2 1 @ GINUWINE Same OF G (Atlantic) 1118 937 705 547
2 19 15 @  MYAUSILKK THE SHOCKER Movin' On (University/Interscope) 1104 955 763 496
2 18 15 @ CAMRON f/MASE Horse & Carriage (Untertainment/Epic) 938 927 855 738
w 17 2 ) BACKSTREET BOYS I'll Never Break Your Heart (Jive) 888 854 872 812
% 2 21 @ KELLY PRICE Friend Of Mine (T-Neck/Island) 833 770 688 576
s n 2 € MONIFAH Touch It (Uptown/Universal) 816 734 550 354
o a @  SHAGGY 1/JANET Luv Me, Luv Me (Flyte Tyme/MCA) 781 686 611 395
5 24 2 € MO THUGS FAMILY All Good (Relativity) 71 703 648 627
12 14 19 2  VOICES OF THEORY Say It (H.0.L.A./Red Ant) 691 916 1074 1199
w0 3 x € 'NSYNCTearin’ Up My Heart (RCA) 677 521 488 420
% 28 2 € JERMAINE DUPRI 1JAY-Z Money Ain't... (So So Def/Columbia) 608 583 561 470
1w w2 20 €@ NEXTIStl Love You (Arista) 590 536 519 431
BREAKER €0 .- XSCAPE My Little Secret (S0.S0 Def/Columbia) - . 543 . = 4142334 =.+7 194 ..
25 28 29 K-Cl & JOJO Don't Rush (Take Love Slowly) (MCA) 540 557 630 669
19 20 2 3  BRIAN MCKNIGHT The Only One For Me (Motown) 539 569 726 788
s x 2 € JAGGED EDGE Gotta Be (So So Def/Columbia) 498 485 494 478
s 4 3 €Y MASE{/PUFF DADDY Lookin’ At Me (Bad Boy/Arista) 467 452 376 330
asn st 3 33 NATE DOGG fWARREN G Nobody... (Dogg FoundatioryBreakaway) 436 499 546 507
w 3 3 €  JENNIFER PAIGE Crush (Edel America/Hollywood) 434 378 378 366
1w w « € ACE OF BASE Cruel Summer (Arista) 391 372 400 494
16 22 27 s MYAYSISOO0 OF DRU HILL Its All About Me (Universify/interscope} 384 565 697 911
27 35 3 3 ALL SAINTS Never Ever (London/Island) 381 404 429 566
49 4 3 3  MONTELL JORDAN | Can Do That (Def JanvRAL/Mercury) 368 392 325 270
€@ TQ Westside (ClockWork/Epic) 361 257 130 52
— — 4« @ BLACK-EYED PEAS Joints And Jams (Interscope) 360 309 224 156
@ SNOOP DOGG Still A G Thang (No Limit/Priority) 343 169 64 —
2 29 3 4  SHANIA TWAIN You're Still The One (Mercury) 342 400 559 544
— a « (B BEASTIE BOYS Intergalactic (Grand Royal/Capitol) - 338 323 303 218
sa 43 a1 44 LINKWhatcha Gone Do? (Relativity) 329 335 326 482
w 4 4 @ GERALD LEVERT Thinkin’ Bout It (EastWest/EEG) 326 321 318 304
— 4 4 4 SILKK THE SHOCKER It Ain't My Fault (No Limit/Priority) 290 298 307 236
a7 3 47 47 FIVE When The Lights Go Out (Arista) 281 297 407 444
2 2 34 4  SPARKLE Be Careful (Rock Land/Interscope) 277 433 613 779

— — s 4 E-40 Hope | Don’t Go Back (Sick Wid’ it/Jive) 275 282 21 195
@ QUEEN & WYCLEF JEAN Another One Bites... (DreamWorks/Geffen) 273 128 39 —

TOTAL
STATIONS/ADDS

46/0
370
401
451
35
37/2
38/0
42/4 -
34/0
34/0
37/0
33/0
36/0
29/0
45/2
36/2
3373
34/1
23/0
32/2
3373
2110
23/2
20/0
19/1
22/0
32/2

23/4

19/0
171
171
26/2
18/0
12/2
10/0
13/0
131
21/0
1773
20/0
23/2
11/0
231
9/0
23/2
14/2
N
12/0
15/0
2312

BREAKERS:
XSCAPE
My Little Secret (So So Def/Columbia)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
9431129 23/4
MOST ADDED-
ARTIST TITLE LABEL(S) ADDS
KEITH SWEAT {/SNOOP DOGG Come Get... (Flektra/EEG) 22
DIVINE Lately (Pendulum/Red Ant) 17
QUEEN & WYCLEF JEAN Another One... (DreamWorks/Geflen) 12
BIZZY BONE Thugz Cry (Relativity) 9

LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia) 9
SHAQUILLE O'NEAL f/P. GUNZ The Way... (T W.isM/A&M) 6
J’SON | Should Cheat On You (Hollywood) )

TATYANA ALI Daydreamin’ (MJJ/Work) 4
SWEETBOX Everything’s Gonna Be Alright (RCA) 4
TAMIA So Into You (Qwest/WB) 4
XSCAPE My Little Secret (So So Def/Columbia) 4
MOST INCREASED
ARTIST TITLE LABEL(S) PLA Ys IN(?F%EAAYSE
LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia) +186
GINUWINE Same O’ G (Atlantic) +181
SNOOP DOGG Still A G Thang (No Limit/Priority) ~ +174
"N SYNC Tearin’ Up My Heart (RCA) +156

KEITH SWEAT {/SNOOP DOGG Come Get... (Elektra/EEG) +151
SWEETBOX Everything's Gonna Be Alright (RCA)  +151
MONICA The First Night (Arista) +150
MYA {/SILKK THE SHOCKER Movin'.. (University/interscope) +149
QUEEN & WYCLEF JEAN Another One... (DreamWorks/Gefien) +145
TATYANA ALI Daydreamin’ (MJJ/Work) +140

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

K-Cl & JOJO All My Life (MCA)

BRIAN MCKNIGHT Anytime (Motown)
DESTINY’S CHILD No, No, No (Grass Roots/Columbia)
USHER You Make Me Wanna... (LaFace/Arista)
WILL SMITH Gettin’ Jiggy Wit It (Columbia)
USHER Nice & Slow (LaFace/Arista)

MASE f/TOTAL What You Want (Bad Boy/Arista)
MARIAH CAREY My All (Columbia)

JANET | Get Lonely (Virgin)

MARK MORRISON Return Of The Mack (At/antic)

Breakers: Songs registering 500 plays or more for the first time. Butlets

This chart reflects airplay from August 10-16. Songs ranked by total plays. Highlighted songs indicate Breaker.

47 CHR/Rhythmic reporters. 45 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R In'c.

ded to songs gaining plays over the previous week. If two songs are
tied in number of plays, the song being played on more stations is ptaced
first. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Weighted chart appears on R&R ONLINE.
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~ call 972/406-6800 or e-mail: tmci@tmcentury.com
l L3
TMD[@;H/ s imply power ful

T P —— ——Aiir=adad- O RS N A cHe B St e R =aaaa:



www.americanradiohistory.com

gLl ful timeless debuli

£

executive producers: Ruben Rodnguez & Nathan Garvm ’
produced by: John Howcott .r,nd Donald Pa Iqs for Urban Vibe Enter nment

; ‘ iy oduced: Wil zand ‘F’éﬂn'fbifljr anVbe Entert*—nnvnent 3
, fr?alrrljagement Gaman Management ]

“ Lot here hasn’ t been anythi I|l#t'
Single in stores August 25th

ted Slmply .beautiful elmply .DIVINE

MARANAL e l-ant.com reg

HESE653201-15316-4/2 \ ant
4 bk



www.americanradiohistory.com
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W

ARTIST TITLE LABEL(S)

CHR/RHYTHMIC

HIP-HOP TOP 20

11+ WILL SMITH Just The Two Of Us (Columbia)

» @ MO THUGS FAMILY All Good (Relativity)

2 € CAM’RON {/MASE Horse & Carriage (Untertainment/Epic)

« @ JERMAINE DUPRI f/JAY-Z Money Ain't...(So So Def/Columbia)

7 @ MASE {/PUFF DADDY Lookin’ At Me (Bad Boy/Arista)
5 & BIG PUNISHER fJOE Still Not A Player (Loud)
"5 7 MECHALIE JAMISON Keep It Real (Red Eye/Priority)
~ 10 @ SHAGGY f/JANET Luv Me, Luv Me (Fiyte Tyme/MCA)
¢ 9 PRAS MICHEL {/0DB & MYA Ghetto Supastar... (interscope)

1+ O DMX #/FAITH EVANS How's It Goin’ Down? (Def Jam/Mercury)

12 @) E-40 Hope | Don't Go Back (Sick Wid” It/Jive)
— (® SNOOP DOGG Still A G Thang (No Limit/Priority)
13 13 69 BOYZ Woof Woof (Quadra Sound/Big Beat/Atlantic)
9 14 SILKK THE SHOCKER it Ain't My Fault (No Limit/Prionity)
1 {©) MC LYTE | Can't Make A Mistake (EastWest/EEG)
s O JAGGED EDGE Gotta Be (So So Def/Columbia)
1o () MELANIE B /MISSY ELLIOTT | Want You Back (Virgin)

- — O SHAQUILLE O’NEAL {/PETER GUNZ The Way... (T.W.isM/A&M)

 — O GOODIE MOB Beautiful Skin (LaFace/Arista)
7 20 NUTTA BUTTA Freak Out (Lii’ Mar/Interscope)

— TOTAL PLAYS—

TOTAL

H

- AEROSMITH | Don't Want To Miss A Thing (Columbia)

TYRESE Nobody Else (RCA)

Total Plays: 271, Total Stations: 18, Adds: 1

Total Plays: 267, Total Stations: 6, Adds: 1

: SHAQUILLE O'NEAL {/PETER GUNZ The Way.. (TWisM/A&M)

Total Plays: 252, Total Stations: 16, Adds: 6

_ PURE SUGAR Delicious (Geffen)
: Total Plays: 233, Total Stations: 11, Adds: 0

. DNX UFAITH EVANS Hows it Goiy Down? (Def JamMercuy)

* Total Plays: 227, Total Stations: 14, Adds: 0

- TAMIA So Into You (QwestWB)
Total Plays: 204, Total Stations: 13, Adds: 4

MECHALIE JAMISON Keep it Real (Red Eye/Priorty)
¢ Total Plays: 186, Total Stations: 15, Adds: 1

LAURYN HIL Doo Wop (That Thing) (Ruffhouse/Columbia)

_ Total Plays: 186, Total Stations: 10, Adds: 9

EN VOGUE No Fool No More (EastWest/EEG)
- Total Plays: 183, Total Stations: 15, Adds: 2

™ LW  STATIONS/ADDS :
3445 3867 96A
2005 2812 9272
2893 2818 1132
2567 2461 990
2280 2147 10072
2081 2356 620
1967 2046 79A
1865 1436 10173
1630 2180 4870
1419 1260 86/
1356 1214 872
1184 552 96/10
1087 1172 58A
1030 1848 552
950 882 700
946 923 3372
934 844 742
927 439 84A2
880 754 611
846 885 500

i This chart reflects airplay from August 10-16. Songs ranked by total plays. 47 CHR/Rhythmic reporters and 85
: Urban reporters combine from the Custom Chart function on R&R ONLINE. Rap titles are manually extrapo-
lated. For complete reporter lists refer to Rhythmic and Urban sections. © 1998, R&R Inc.

WILD ONES — After performing at KYLD/SF's “Tha Bomb” concert, EastWest/EEG group
K.P. & Envy (front) posed for this pic with (I-r) KYLD PD Michael Martin, MD/APD Jazzy
Jim, and Lawman Promotions Greg Lawley.

O R AR

KHADEJIA {/PRODUCT Here We Go (Franchise/Loud)
Total Plays: 159, Total Stations: 7, Adds: 1

BIZZY BONE Thugz Cry (Relativity)
Total Plays: 158, Total Stations: 11, Adds: 9

MELANIE B #/MISSY ELLIOTT | Want You Back (Virgin)
Total Plays: 156, Total Stations: 12, Adds: 1

DIVINE Lately (Pendulum/Red Ant)
Total Plays: 155, Total Stations: 19, Adds: 17

KEITH SWEAT {/SNOOP DOGG Come Get Wit Me (Hektra£EG)
Total Plays: 151, Total Stations: 22, Adds: 22

KURUPT We Can Freak It (Antra/A&M)
Total Plays: 130, Total Stations: 7, Adds: 0

PUBLIC ANNOUNCEMENT it's About Time (A&M)
Total Plays: 109, Total Stations: 8, Adds: 0

GLORIA ESTEFAN Oye (Epic)
Total Plays: 75, Total Stations: 6, Adds: 1

STARS ON 54 [f You Could Read My Mind (Tommy Boy)
Total Plays: 70, Total Stations: 6, Adds: 0

SWEETBOX Everything’s Gonna Be Alright (RCA) FLIPMODE SQUAD Cha Cha Cha (Aipmode/Elektra/EEG)
Total Plays: 159, Total Stations: 11, Adds: 4 Total Plays: 54, Total Stations: 6, Adds: 2
Songs ranked by total plays

Apps Aucust 25
BABYFACE You Were There (Epic)
DIVINE Lately (Pendulum/Red Ant)
DRU HILL f/REDMAN How Deep Is Your Love (Def Jam/RAL/Mercury)
JANITA Getting Over (550 Music)
TQ Westside (ClockWork/Epic)

A TRIBE CALLED QUEST Find A Way (Jive)

CHR/RHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market

KKSS/Albuquerque, NM

PD: Tony Manern

APD/MD: Jackie James

32 VOICES OF THEORY “Wherever™

19 QUEEN & WYCLEF JEAN "Angther”
MECHALIE JAMISON "Keep™
DIVINE "Lately”
KEITH SWEAT F/SNOOP “Come™
GERALD LEVERT “Thinkn’

KYLZ/Albuquerque, NM
DM/PD: M.C. Scrappy
'0: Robb Royale

YATYANA ALI Daydreimm

KEITH SWEAT FISNDOP “Come
DIVINE “Lately

KiSV/Bakersfield, CA
PD: Mark Feather
MD: Mickey Fuentes

SHAQUILLE ONEAL "Way

KKXX/Bakersfield, CA
PD: Chris Sguires
ig Marshall

WERQ/Baitimore, MD
OM/PD: Tom Calococci
APD: Frank Ski

MD: Darren Brin

13 LAURYN HILL “Doo”

5 NOREAGA "Superthiug*

WJMN/Boston, MA

PO: Cadillac Jack McCartney
APD/MD: Danny Ocean

25 LAURYN HILL “Doo”

14 KEITH SWEAT F/SNCOP “Come™

WiKXJ/Chattanooga, TN
POMO: Bobby Corona
20 AEROSMITH “Miss”™
13 MO THUGS FAMILY “Good™
1 MYAFSILKK  “Mown'™
1 KEITH SWEAT F/SNOOP ~Come

WBBM/Chicago, IL
PD: Todd Cavanah
MD: Erik Bradley

12 TATYANA ALl 'Daydreamin

0 SWEETBOX -Gonna™

5 MONICA “First”
KZFM/Corpus Christi, TX
PD: £d Ocanas

TYRESE DDOOV’
DIVINE “Lately
...... i

WBTT/Daymn, OH
OM: Jett Ballentine
5?D{MD: Hayer Kimterlin

se
LORD TARIQ "
BIZZY BONE

SHAQUILLE O NEAL “Way™

KQKS/Denver, CO

PD: Cat Coliins

MD: Jenifer Wilde
MASE F/PUFF DADDY “Lookin’
MO THUSS FAMILY "Good"
XSCAPE “Little”
KEITH SWEAT FISNOOP "Come"

WDRQ/Detroit, MI
PD: Alex Tear
MD: Jimmi Jam

BEASTIE BOYS “Intec”

KPRR/EI Paso, TX

PO/MD: John Candelaria

33 N SYNC “Teann™

9 TATYANA ALl “Daydreamin”
MYA F/SILKK. "Mowin”

KBOS/Fresno, CA

PO: Steve Wall

MD Travis Lnuuhun
LAURYN ¢

15 KEITH SWEAT r/suoop “Come

15 BIZZY BONE “Thugz"

12 KHADEJIA FPRODUCT “Here”

10 JAYO FELONY Goana"
DIVINE “Laely”
DEBORAH COX “Supposed”
GLORIA ESTEFAN "Oye

QUEEN & WYCLEF JEAN "Another

J SON “Should”
SRAQUILLE O L “Way'

WJMH/Greensboro, NC
PD: Brian Douglas

MD: Mary Kay
45 LAURYN HILL “Dog™

1
11 BRIAN MCKNIGHT “Only

KiKIMHonolulu, Hi

PD: Alan Dda

MD: Richie Aqui

33 JAGGED EDGE “Gotta”

24 SHAGUILLE O'NEAL "Way"
8 CAMRON FMASE “Horse™

KBXXMHouston, TX
PD: Rob Scorpio
MD: Greg Head
21 KEITH SWEAT F/SNOOP “Come”
16 LAURYN HILL “Coo”
10 SNOOP DOGG “Thang™
DIVINE “Lately”
7 TAMIA “So”

WHHH/ndianapolis, IN

PD: Scott Wheeler

MD: Carl Frye

6 DIVINE "Lately”
KESTH SWEAT r/snoor' “Come™
BIZZY BONE "Thug
QUEEN & WYCLER JEAN “Ancth™
SHAQUILLE O'NEAL “Way'

WJBT/Jacksonville, FL
PD: Dave Wynter

MD: Tittany Green

BIZ2Y BOKE "Thug:

17 FLIPMODE SQUAD -Cha

16 GOODIE MOB “Beautiful’

&

3 PRESSHA “Splacka
13 MASE F/PUFF DADDY “Lookin
13 DAWKINS & DAWKINS "Need”

KLUC/Las Vegas, NV
PD: Cat Thomas
MD: Melisa Stefas

20  QUEEN & WYCLEF JEAN "Another”

KPWR/Los Angeles, CA
VP/Prog.: Steve Smith
MD: ‘Damion Young

WPOW/Mlaml FL
PD: Kid Curry

APD: Tony The Tiger
MD: Phil Jones

14 1815
i1 BIG PUNQSHER Makes’

KHTN/Merced, CA
PD/APD/MD: Dan Watson
MD: Mark Medina
13 KEITH SWEAT F/SNOOP “Come”
12 DIVINE “Lately”
10 PM OAWN “Right”
7 DEBORAH COX "Supposed”
J'SON “Should™
FLIPMODE SQUAD “Cha”
CANIBUS “Hanor™
SILKK THE SHOCKER "Fauit”

KDON/Maonterey, CA

PD: Scooter B. Stevens
4 TQ “Westside”
2 LORD TARIQ “Startn™

WFHN/New Bedford, MA
PD: Jim Reitz
APD/MD: Kevin Palana
5 DENINE "Bejieve
PM DAWN "Right
WILD OACHID “Ming"
MONIFAH “Touch™
SWEETBOX “Gonna®

WKTU/MNew York, NY
PD: Frankie Blue

APD/MO: Andy Shane
N

1 TYANA AL} “Daydreamin”
JENNIFER PAIGE “Crush™
Ji

WQHT/New York, NY
PD/N.ID: Tracy Cioherty

‘REDMAN

19

3 KELLY P
10 NEXT “Su

KCHX/Odessa-Midland, TX

PD: Leo Caro
MD: Kevin Chase
18 OUEEN & WYCLEF JEAN “Anathec”
12 KEITH SWEAT £/SNOOP "Come”
MONIFAH “Touch™
OIVINE “Lately”
SNOOP DOGG “Thang”
DELINOUENT HABITS “Westem™

KCAQ/Oxnard, CA

PD: Dan Garite

30 KEITH SWEAT F/SNOOP "Come”
LAURYA HILL “Ooo"

BOYZ ti MEN “Home”

GINUWINE “Same”

EXy

KPSI/Palm Springs, CA
DM: Mike Keane
PD: Jacque Gonzales James
MD: Bobby Sato

KEITH SWEAT F/SNOOP "Come”

JO & MARIAH CAREY “Sweetheart”

QUEEN & WYCLEF JEAN “Another
BIZZY BONE “Thugz"

KKFR/Phoenix, AZ

PD: Bruce St. James

APD: Krazy Kid Stevenz
TAMiA *S0”

WWKX/Providence, RI
PD: Jerry McKenna

MD: Sandy B.
35 KE EA

ome

TAMIA “So*
KWNZ/Reno, NV
PDMD:V B k_espe_a(g

*Late

KGGI/Riverside, CA
PD: Diana Laird
APD/MD: Jesse Duran

23 DIVINE “Lately”
1 KEITH SWEAT F/SNOOP "Came’

WJJS/Roanoke, VA
PD: David Lee Michasla
APD/MD: Melissa Morgan
JENNIFER PAIGE “Grush”
DIVINE “Latel
KEITH SWEAT F/SNOOP “Come"
LORD TARIQ “Startn™
LAURYN HILL "Doc”

KBMB/Sacramento, CA

PD/MD: Ibrahim “Ebro” Jamile
10 GERALD LEVERT “Thinkin™
KEITH SWEAT F/SNOOP "Come™
BIZZY BONE “Thugz"
J'SON “Shouid”
DIVINE “Lately”

KSFM/Sacramento, CA
PD: Bob West
MD: John E Cage

10 “Westside™

MONIFAH *Touch*

KEITH SWEAT F/SNOOP “Come™

WOCQy/Salisbury, MD
PD: Wookie,
MD: Brion D'Brion
18 QUEEN & WYCLEF JEAN “Another
11 DIVINE “Lately’
SHAQUILLE O'NEAL. “Way”
XSCAPE “Litle”™
KEITH SWEAT F/SNOOP “Come

KTFM/San Antonio, TX
PD: Clitt Tredway
MD: Steve Chavez
15 TIRA BLACK *Pusr
SWEETBOX “Gonna

98 OEGREES “Because™
DIVINE "Latety”

XHTZ/San Diego, CA
OM/PD:; Lisa Vazquez
MD: Dale Solivan
37 DIVINE “Lately”
13 MELANEB Eack
CANIBUS “H
KEITH SWEAT F/SNODP “Come”

KMEL/San Francisco, CA
PD: Joey Arbagey
MD: Glenn Aure
16 BIZZY BONE “Thugz"
LAURYN HILL "Doo
OQUEEN & wvcm JEAN “Another”
XSCAPE "

KYLD/San Francisco, CA

PD: Michael Martin

APD/MB dazy Jim Archer

BIZZY BONE “Thy

21 LAURYN HILL “Doo”

5 USHER "Way"
SILKK THE SHOCKER "Fautt”
KEITH SWEAT #/SNOOP "Come”™

KUBE/Seattle, WA
PD: Eric Powers
MD: Julle Pilat

No Adds

WPGC/Washington, DC
PD: Jay Stevens

APD/MD: Maurice Devoe

41 LAURYN HILL “Doo

36 BRANDY “Disguise”

21 BiZZY BONE “Thugz”

16 DRU HILL FREOMAN "Deep

KDGS/Wichita, KS
PD: Steve Dorre!l

APD: Ricardo Cherry
MD; AJ. Jones
10 y

H

KEITH SWEAT F/SNOOP "Come”
5 QUEEN 5 WYCLEF JEAN “Ancther

47 Total Reporters
47 Current Reporters
45 Current Playlists

Reported Frozen Playlist (1):

WBHJ/Birmingham, AL

Did Not Report, Playlist
Frozen (1):
KWIN/Stockton, CA
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FIND COMPLETE PLAYLISTS FOR ALL CHR/RHYTHMIC REPORTERS ON R&R ONLINE

WKTU/New York WOQHT/New York KPWR/Los Angeles 6 WBBM/Chicago KMEL‘I AMS KMEL/San Fricisco
(201) 420-3700 (212) 229-9797 (818) 953-4200 (312) 944-6000 (415) 538-1060
Blue/Shane Cloherty Smith/Young e —— Cavanah/Bradley e Arbagey/Aure
[RNE IR T g | e
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W w TW W W W TW W W W TW IW 2w W TW IW W W TW
53 55 50 73 BRANDY & MONICAThe Boy Is Mine 39 41 42 42 AALIYAHAme You That.. 42 37 19 57 BRANDY F/MASE/Top Of The World 49 59 77 77 AAUYAH/Are You That. P 601 60 2 AALIYAH/Are You That
57 66 53 72 DEBORAH COX/Things Just Aint.. 45 42 43 42 CAMRON FMASEMorse & Carriage 43 43 4B 55 CAMRON FMASEMorse & Camiage 69 57 81 75 BRANDY & MONICAThe Boy Is Mine 50 51 59 &g JERMAINE DUPRVJAY-ZMoney At A Thang
34 51 49 70 WILL SMITHust The Two Of Us 44 42 42 42 DMX/Stop Being Greedy 45 54 €3 54 JERMAINE DUPRLJAY-ZMoney Ain't A Thang 79 77 75 75 PRAS MICHEL F/ODB../Ghetto Supastar... 44 65 51 54 E-40Mope | Don't Go Back
44 36 40 57 CELINE DIONTo Love You More 29 41 42 42 JERMAINE DUPRLUJAY-ZMoney Aint A Thang 50 51 55 50 AALIYAH/Are You That.. 43 39 74 65 BACKSTREET BOYSAN Never Break.. 35 5N 59 57 MYAF/SILKK Movin' On
24 17 26 50 NEXT/Too Close 44 43 41 41 BiG PUNISHER FAJOE/StH Not A Player - 33 52 49 SNOOP DOGG/StiH A G Thang 77 78 73 62 WILL SMITHAust The Two Of Us 38 41 55 5& MO THUGS FAMILY/AIl Good
58 46 24 47 BRIAN MCKNIGHT/Anytime - 16 38 36 NOREAGA/Superthug 67 72 61 46 NEXT/Too Close 56 66 60 62 USHERMy Way nH 54 59 53 NICOLEMake It Hot
72 71 55 46 HANNAYou Only Have To... 40 33 42 36 BRANDY & MONICAThe Boy is Mine 33 5t 51 44 MO THUGS FAMILY/All Good 75 75 60 55 BRIAN MCKNIGHT/The Only One For Me 50 5h 53 &1 JON B/They Don't Know
35 36 26 39 LA BOUCHE/You Won't Forget Me 40 33 29 36 BRIAN MCKNIGHT/The Only One For Me 44 24 33 43 TATYANA ALlDaydreamin' - - 15 55 AEROSMITH! Don't Want To... 54 45 46 43 CAMRON FMASEMorse & Carrizgge
15 26 21 38 ACE OF BASE/Cruel Summer 18 19 26 36 MEMPHIS BLEEKUAY-Z/ts Alright 24 28 37 38 E-40Hope | Don't Go Back 74 66 43 53 NEXT/Too Close 54 41 37 &1 BRANDY FMASE/Top Of The Word
24 29 22 37 'NSYNGTearin’ Up My Heart 31 33 42 35 SPARKLE/Be Carefu! §5 47 38 37 MASE FPUFF DADDY/Lookin’ Al Me 24 24 35 45 BIG PUNISHER FAOE/StH Not A Player 46 53 &4 &1 BIG PUNISHER FUOE/SoH Not A Prayer
29 32 27 37 BACKSTREET BOYS/'l Never Break... 17 25 37 32 NICOLEMake It Hot 39 42 44 35 SHAQUILLE O'NEAL../The Way It5... 31 28 39 44 N SYNGTearin' Up My Heart 45 57 B0 4@ DESTINY'S CHILD FUDMWIth Me Far 1
25 22 25 37 ALL SAINTSNever Ever 30 38 36 30 MARY J BLIGEMissing You 35 27 35 35 LAURYN HILL/Cant Take My... 74 60 40 33 VOICES OF THEORY/Say It 11 18 34 3B JANET/Go Deep
48 53 29 37 SHANIA TWAIN/You're St The One 36 35 16 30 DOMXRuft Ryders Anthem - - - 35 KURUPTAWe Can Freak It 23 36 37 33 MONTELL JORDANLets Ride 12 37 37 36 TATYANA ALVDaydreamin’
39 34 26 37 ROCKELL FCOLLAGECan't We Try 12 12 29 29 TAMIAImagination - 24 42 33 QUEEN & WYCLEF JEAN/Another One Bites.. 14 27 34 32 MASE FPUFF DADDY/Lookin' Al Me 21 2 32 3 MONICAThe First Night
29 30 18 30 PRAS MICHEL F/0DB../Ghetto Supastar.. 28 19 29 28 LAURYN HiLL/Lost Ones - - 24 33 BEASTIE BOYS/Intergaiactic 47 42 36 30 JANET/Go Deep § h 25 7T GINUWINESame OF G
59 69 36 29 ROCKELL/n A Dream - - 25 27 KHADEJIA F/PRODUCTHere We Go - 29 41 30 MONIFAH/Touch it 17 41 36 28 SHAGGY FUANET/Lwv Me, Luv Me 49 2% 25 27 LAURYN HILL/ACan't Take My
- - 5 28 STARS ON 547 You Couid Read... 30 31 26 26 OMX/Get Al Me Dog 23 21 42 27 2PAC FERIC WILLIAMS/Do For Love - 6 17 27 INGJTime Afer Time 63 60 28 27 LINKWhaicha Gone Do?
15 24 17 27 INOWTime After Time 11 22 28 26 MONTELL JORDANA Can Do That 32 32 32 25 BIG PUNISHER FAJOE/SHN Not A Player 16 27 26 26 BRANDY FMASE/Top Of The World 14 21 16 9E JAYO FELONY/MWhatcha Gonna De
- - - 26 SWEETBOX/Everythings... - 27 26 MARY J. BLIGE/Beautitul - - 19 25 BLZZY BONE/Thugz Cry 13 13 13 25 ALL SAINTS/Never Ever 20 23 24 25 TAMIA/SO Into You
16 25 18 25 LAURYN HILL/Can't Take My.. 35 37 26 25 MONICA/The Rrst Night 14 30 28 24 TQ/MWestside - 27 2t 24 GOO GOO DOLLSAs 18 31 27 2n NEXTA Sti Love You
37 32 21 25 K& JOJO/AU My Lite - 13 24 25 CHICO DEBARGEMNo Guarantee 41 42 36 22 PRAS MICHEL F/ODB../Ghetlo Supastar... - 512 22 NICOLEMake it Hot 10 24 20 73 JD & MARIAH CAREY/Sweethea !
10 15 13 20 TAMPERER FMAYAfFeel it 43 43 42 24 NEXT/Too Close 60 48 39 16 JAYQ FELONYMnatcha Gonna Do 28 35 33 21 SPARKLE/Be Caretul 15 13 18 1H MARY J. BUIGEMissing You
14 15 12 18 RICKY MARTINMaria 21 23 21 24 BRANDY FMASE/Top Of The Worid - - 24 16 LINKWhatcha Gone Do? 40 33 25 15 DESTINYS CHILD FUD/MWith Me Part 1 5 121 18 16 BEASTIE BOYS/Intergalactic
44 45 18 18 AMBER/One More Night 13 14 29 22 MASE F/PUFF DADDYAookin' Al Me 28 37 29 15 ICE CUBEWe Be Clubbin' - - - 12 TATYANA ALVDaydreamin’ BIZZY BONEThugz Cry
10 11 9 16 PURE SUGARDelicious - - - 21 MYAFSILKK. Movin' On 24 - 10 11 BLACK-EYED PEAS/Joints And Jams 12 5 7 10 FNEAVhen The Lights... 17 MASE F/PUFF DADDY/Lookin' ALMe
24 33 21 16 NATALIE IMBRUGLIATom - - 20 DRU HILL FREDMANHow Deep is Your.. 14 14 7 7 JANET/Go Deep - - - 10 SWEETBOXEverything’s... 5 KELLY PRICE/Friend Of Mine
15 18 13 15 JANET/Go Deep S - 19 WILL SMITH/ust The Two Of Us 7 7 7 MONICAThe First Night S 5 MONICA/The First Night 5 NAKED MUSIC NYGAf | Fal
8 14 11 12 GLORIA ESTEFANOye 31 31 29 19 BRIAN MCKNIGHT/Anytme - - = T XSCAPEMy Little Secret - KHADEJIA F/PRODUCTHere We: Go
15 17 11 11 ULTRA NATEfFree - - 19 18 LORD TARIQ. /Cross Bromx... BLACK-EYED PEAS/Joints And Jams
11 13 9 11 DREAMHOUSE/Stay 16 18 17 FLIPMODE SQUAD/Everybody On... TQ/Westside
10 9 11 10 SELENA/Dreaming Ot You - - 17 15 SPORTY THIEVZ/Cheapskate (You. ) - SHAGGY FAIANET/Lv Me, Liv ide
- 8 7 10 MONICAThe First Night 29 29 27 13 PUFF DADDY FMASEBeen Around (Again) 5 MONTELL JORDANA Can Do Trt
- - 10 AALIYAH/Are You That.. - = - 13 KELLY PRICEfFriend Of Mine 7 USHERMy Way
& - - NICOLEMake ft Hot - 913 10 WYCLEF JEAN/Chickenhead - DMX FFAITH EVANSHow's It Gun' Down?
S - - CYNTHIAM [ Had The Chance - 10 NEXTA Sl Love You SNOOP DOGG/SH A G Thang
- - TATYANA ALVDaydreamin LAURYN HILL/Doo Wop (That Thing)
JENNIFER PAIGE/Crush - - - QUEEN & WYCLEF JEAN/Ancther One Bites
- - JUDY TORRES/Back In Your Anms... - XSCAPEMY Littie Secret
§79m
KYLD/San Francisco WDRQ/Detroit WPGC/Washington o KBXX/Houston WJMN/Beston
(415) 356-0349 {248) 354-9300 {301} 441-3500 (713) 623-2108 {781} 290: 0009
Martin/Archer Tear/jam Stevens/DeVoe Scorpio/Head McCartnewCeean
PLAVS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W TW IW W W TW W 2w W TW IW 2W W TW IW W W TW
59 70 69 70 NICOLEMake It Hot 67 64 64 66 K-CI & JOJO/AI My Life 54 56 56 55 LAURYN HILL/Can't Take My.. §9 64 61 61 AALIYAHAre You That.. 45 53 69 67 AALIYAH/Are You That..
70 69 68 69 AALIYAH/Are You That .. 37 37 62 66 ACE OF BASE/Cruel Summer 59 53 5B 53 AALIYAH/Are You That.. 4B 55 52 59 MYA F/SILKK. Mowvn’ On 65 65 66 66 NICOLEMake It Hot
70 68 70 68 INOJTime After Time 66 64 64 65 NEXT/Too Close 49 57 57 53 JAGGED EDGEGotta Be 59 50 52 59 USHERMy Way 67 66 64 66 NEXT/Too Close
71 72 69 67 MD THUGS FAMILY/Al Good 61 65 64 65 MYA F/SISQOMs All About Me 45 54 54 53 KELLY PRICE/Friend Of Mine 60 60 56 58 JAGGED EDGE/Gotta Be 67 65 65 66 BIG PUNISHER F/AJOE/Stl Not A Player
62 70 68 67 TATYANA ALl/Daydreamin’ 37 59 63 62 BACKSTREET BOYS/TY Never Brea... 52 53 59 46 JON 8./They Don't Know §5 60 57 56 XSCAPEMy Littie Secret 66 68 67 65 PRAS MICHEL F/ODB. /Ghetto Supastar..
15 43 42 58 MYA F/SILKK. Mo’ On 27 21 34 56 JENNIFER PAIGECrush 57 53 59 42 BRANDY & MONICA/The Boy Is Mine 50 60 61 §5 KELLY PRICEFriend Of Mine 66 66 65 65 LAURYN HILLCant Take My...
32 42 42 52 JERMAINE DUPRIWAY-ZMoney Ain't A Thang 36 36 35 56 JANET/Go Deep - - - 41 LAURYN HILL/Doo Wop (That Thing) 64 74 54 53 BIG PUNISHER FJOE/Stll Not A Player 66 66 64 65 BRANDY & MONICAThe Boy &= Mine
46 34 61 52 NEXT/Too Close 67 66 65 45 WILL SMITHAust The Two Of Us 40 44 44 41 MYA F/SILKK . Movin' On 61 64 58 52 BRANDY & MONICAThe Boy Is Mine 39 44 43 44 USHERMy Way
- 18 40 42 TQMestside 66 65 64 44 SHANIA TWAINNou're Still The One 34 40 40 40 USHERMy Way 38 51 54 51 SILKK THE SHOCKER/R Ain't My Fautt - - 27 43 BRANDY FMASETop Of The World
20 32 36 37 CAMRON FMASEHorse & Carriage 33 38 36 37 USHERMy Way 24 35 35 40 XSCAPEMy Little Secret 48 60 56 49 LINKA Really Wanna... 47 48 46 43 CAMTON FMASEMOrse & Curriage
35 27 32 30 BRANDY F/MASE/Top Of The Word 25 25 38 37 FIVEWhen The Lights. 16 11 11 40 MONICAThe First Night 13 29 42 42 NICOLEMake ft Hot 65 57 44 42 WILL SMITHUust The Two Ofs
- - - 24 BIZZY BONE/Thugz Cry 67 64 41 36 BRIAN MCKNIGHT/Anytime 25 30 30 36 NICOLEMake it Hot 51 43 45 39 PRAS MICHEL FODB../Ghetlo Supastar... 39 41 41 41 MASE F/TOTAL/What You Want
12 27 20 23 MASE F/PUFF DADDY/Lookin' At Me 36 36 32 36 BACKSTREET BOYS/Everybody.. - - - 36 BRANDY/Angel In Disguise 18 31 39 39 EIGHTBALLMy Homeboys... 28 30 40 41 MONICA/The First Night
67 45 18 22 BRANDY & MONICA/The Boy Is Mine 26 35 37 36 INOJTime After Time 25 29 29 33 GERALD LEVERT/Thinkin' Bout it 17 39 42 38 SAM SALTER/There You Are - - - 41 PUFF DADDY & FAMILY/its A/ Adout..
- 8 19 22 ‘N SYNG/Tearin' Up My Heart 35 36 38 36 N SYNG/Tearin’ Up My Heart 5t 24 34 31 NEXT/Too Close 26 22 23 29 VOICES OF THEORY/Say it - - 29 37 DIVINEAatey
7 6 8 22 MONICATHe First Night 27 33 36 36 PURE SUGAR/Delicous 24 32 32 31 GINUWINE/Same Of G - - 23 28 TATYANA ALUDaydreamint’ 37 45 38 36 TATYANA AlLbDaydreamin'
- - - 21 LAURYN HILt/Doo Wop (That Thing) 39 35 34 35 ALL SAINTSNever Ever 20 23 23 30 RARE ESSENCE/Overnight Scenario 41 39 39 28 GINUWINE/Same O G - - 33 31 INOLTime After Time
6 12 19 20 GINUWINESame OF G 33 35 33 35 SHE MOVESAtS Your Love 35 51 51 29 BRIAN MCKNIGHT/The Only One For Me 24 21 19 27 MONICAThe First Night - - - 25 LAURYN HlLUDocWop('IMmmg)
14 13 20 19 SHAGGY FAANETAuv Me, Liv Me 35 34 34 35 BOYZ Il MENA Seasons Of.. 43 44 44 29 CAMRON FMASEMorse & Carriage 46 51 35 25 NEXT/Too Close - - 16 24 MC LYTEN Can't Make
36 36 25 18 JON B/They Don't Know 36 34 36 34 SAVAGE GARDEN/To The Moon And Back - 19 19 23 SILKK THE SHOCKERA Ain't My Fautt 39 41 43 23 SCARFACE/Sex Faces 20 15 17 16 BRIAN MCKNIGHT/AnWme
- 20 19 17 E-<40Mope | Don't Go Back 35 36 35 34 ROBYN/Show Me Love - - 21 BIZZY BONEThuge Cry 40 29 28 21 GERALD LEVERT/Thinkin' Bout It 22 17 15 16 DESTINY'S CHILDNo. No, Ne
- 19 19 15 BEASTIE BOYS/ntergatactic 66 39 35 34 BRANDY & MONICA/The Boy Is Mine 21 17 17 19 8IG PUNISHER F/JOE/StR Not A Player 30 29 20 21 JANET/Go Deep 16 16 15 16 USHERYou Make Me Wanna .
- - - 13 STEEL-O/Time (Clock Of..) 34 33 34 34 NU FLAVORMeaven - - - 16 ORU HILL FREDMANMHow Deep Is Your.. - - - 21 KEITH SWEAT F/SNOOP/Come Get Wit Me 15 14 17 16 WILL SMITH/Gettin' Jiggy Wi it
- 15 17 11 GLORIA ESTEFAN/Oye 25 24 25 26 VOICES OF THEORY/Say ft 33 41 41 10 PRAS MICHEL F/ODB. /Ghetto Supastar... - 17 16 20 CAMRON FMASEMorse & Camage 15 14 14 16 JANET/Together Again
9 11 QUEEN & WYCLEF JEAN/Another One Bites.. - - 23 25 GINUWINE/Same OF G - 19 15 19 JERMAINE DUPRVJAY-ZMoney Ain't A Thang 14 16 16 16 MARK MORRISONReturn Of The Mack
- - 10 MONIFAH/Touch It - - 17 24 AALIYAH/Aw You That.. 27 21 26 18 BOYZ !l MENDom' Just Fme - - - 14 KEITH SWEAT F/SNOOP/Comee et Wit Me
- 10 9 SHAQUILLE O'NEAL../The Way ItS... 14 21 23 SHAGGY FJANET/Luv Me, Luv Me - - - 16 LAURYN HILL/Doo Wop (That Thing) 13 10 10 12 MASEFeet So Good
- 7 SNOOP DOGG/StH A G Thang 10 24 24 23 BRANDY FMASE/Top Of The Workd 25 21 24 11 MONTELL JORDANA Can Do That 13 12 14 12 PUF DADDY./I Be Missing You
- 5 6 KELLY PRICEfFriend Of Mine - - - 23 SWEETBOX/Everything’s... - - - 1D SNOOP DOGG/StN A G Thang 12 8 11 9 NOTORIOUS B..G/Mo Monwy Mo Problems
9 6 6 6 NOXTA St Love You 20 23 24 23 MONIFAH/Touch it S 8 DIVINELately 13 11 12 7 JANET/GO Deep
- 5 5 & TYRESEMNobody Eise 23 23 25 22 PRAS MICHEL F/ODB../Ghetto Supastar... oo 7 TAMIA/So Into You 10 5 5 5 NEXTA Stl Love You
- - 7 5 TAMIASo Into You - - - 16 TAMPERER F/MAYAfFeel - - - 5 DMXFFAITH EVANSHows & Goin' Down?
5 7 8 5 JAGGED EDGE/Gotta Be 19 25 17 13 NICOLEMake ft Hot 6 5 5 5 ALL SAINTSNever Ever
17 - 5 USHERMy Way - - 7 7 BAHA MEN FREISS/Doutle Lovin' 6 5 5 5 MONTELL JORDANA Can De That
S - - SILKK THE SHOCKERAt Ain't My Fault 11 14 10§ K-C! & JOJO/Don't Rush (Take .} § 5 5 5 VOICES OF THEORY/Say It
- - - - KEITH SWEAT F/SNOOP/Come Get Wit Me - - - - BEASTIE BOYS/Intergalactic § 5 5 5 GERALD LEVERT/Thinkin' Baut R
5 5 5 5§ KCl&JOJO/Dont Rush (Take..)
§ 5 5 5 MELANIE B../1 Want You Back
WPOW/Miami KUBE/Seattle M&'fm XHTZ/San Diego KKER/Phoenix WERG/Baltimore
(305) 653-6796 (206) 285-2295 ‘{__‘__? (619) 585-9090 (602) 258-6161 (410) #32-8200
Curry/Jones Powers/Pilat Vasquez/Solivan St. James Calocazey/Brin
(s23FM]
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW IW 2w W TW Iw 2w w TW 3W W W Tw IW W W TW
35 37 38 42 DEVONTE & TANTO../Everyone Falis In.. 66 76 73 78 USHERMy Way 54 53 64 86 AALIYAH/Are You That. 63 76 76 77 VOICES OF THEORY/Say it 4B 57 52 57 LAURYN HILLCan't Take fity..
46 37 35 40 LAURYN HiLL/Cant Take My.. 64 76 67 77 BRANDY & MONICA/The Boy s Mine 60 62 62 64 JANET/Go Deep 40 40 65 74 JON B/They Don't Know 54 51 56 49 JON B./They Don't Know
43 40 29 39 MIX FACTORY/Take Me Away 71 B3 73 77 AALIYAH/Are You That.. 58 60 62 61 BRANDY FMASETop Of The Worid 43 39 65 73 AALIYAH/Are You That.. 39 3B 35 45 JAGGED EDGE/Gotiz Be
46 48 35 38 PRAS MICHEL F/ODB../Ghetto Supastar... 77 B2 BO 75 BIG PUNISHER F/JOE/Stt Not A Player 46 50 58 60 CAMRON FMASEMorse & Carnage 30 35 36 60 BRANOY FAMASE/Top Of The Wond 34 47 45 44 AALIYAH/Are You That..
49 49 49 37 ETERNAU/Ange! Of Mine 50 60 68 75 NEXT/Too Close - - 52 58 SHAQUILLE O'NEAL../The Way IfS... 12 - 15 58 BRIAN MCKNIGHT/The Only One For Me 46 45 41 40 BRIAN MCKNIGHT/The Oy One For Me
39 47 35 36 WILL SMITHUust The Two Of Us 35 40 63 64 WILL SMITHUust The Two Of Us 62 60 59 58 TATYANA ALLDaydreamin’ 70 74 77 43 NEXT/Too Close 24 27 35 38 GINUWINE/Same OF G
- 12 27 34 KHADEMA F/PRODUCT/Here We Go 77 75 70 58 PRAS MICHEL F/O0B../Ghetto Supastar.. 39 57 59 56 KHADEJIA F/PRODUCT/Here We Go 7 7 28 40 NICOLEMake It Hot 31 29 29 37 ANDREA MARTINBaby Can | Hold You
40 34 40 33 VOICES OF THEORY/Say It 35 56 51 49 TATYANA ALYDaydreamin’ 48 48 56 §5 JAYO FELONYMMatcha Gonna Do 39 41 36 37 USHERMy Way 21 34 45 35 KELLY PRICEFrend Of Mwe
32 40 46 31 BIG PUNISHER F/JOE/StiM Not A Player 39 45 50 47 BEASTIE BOYS/Intergalactic 42 47 48 55 MONICAThe First Night 32 33 36 36 TATYANA ALUDaydreamin’ 22 21 29 34 WASHINGTON & MOORES Love You
- - - 29 PROYECTO UNO/Quiero Seguir... 47 48 45 37 LAURYN HILL/Can't Take My... 49 47 50 51 GINUWINE/Same OF G 33 36 40 36 NATE DOGG FAVARREN G/Nobody Does it.. 42 39 32 30 BIG PUNISHER F/JOE/SEM Not A Player
- 10 24 29 JENNIFER DELGADOMhat s it. 37 33 44 36 MONICA/The First Night 4% 48 48 §1 DESTINY'S CHILD FAUD/MWith Me Part 1 65 71 74 33 BIG PUNISHER F/JOE/Stll Not A Player 29 29 33 28 CHICO DEBARGEMNo Guasaniee
32 37 41 28 JON B/They Don't Know 31 33 14 32 K-Gl & JOJO/AR My Lite 23 44 45 51 MONIFAHTouch It - = 17 31 LINKWhatcha Gone Do? 39 42 31 27 BRANDY & MONICA'The Boy Is Mine
20 19 26 27 BEASTIE BOYS/Intergalactic 12 5 17 20 JANET/Go Deep - - 35 49 JERMAINE DUPRVJAY-ZMoney Aint A Thang 23 25 24 30 KC & JOJO/Don't Rush (Take...) 29 2B 30 27 LSG/AN The Times
30 32 2B 27 CYNTHIAM | Had The Chance 21 24 22 18 NICOLEMake It Hot 54 45 43 47 NICOLEMake it Hot - - 27 28 QUEEN & WYCLEF JEAN/Another One Bites... 14 24 32 26 GERALD LEVERT/Thinkin' Bout it
30 36 38 26 CAMRON FMASEMorse & Carriage - - 14 17 CAMRON F/MASEMorse & Carriage 35 44 47 47 MO THUGS FAMILY/AN Good 27 28 26 25 CAMRON FMASEMorse & Carriage 12 16 20 22 MYA F/SILKK . Movin' Or
46 40 32 25 MARIAH CAREY/My Ab 20 17 1B 14 MASE FPUFF DADDY/Lookin' Al Me 46 49 42 45 NATE DOGG FAWARREN G/Nobody Does It.. 19 23 19 24 LAURYN HILLCan't Take My.. 15 23 26 22 NEXTA StM Love You
17 15 21 24 BRIAN MCKNIGHT/The Only One For Me 11 20 18 13 NEXTA Stif Love You - 25 44 45 NEXTA St Love You - - 17 23 MYA F/SILKK./Movin' On 16 20 16 19 LAURYN HiLLAost Ones.
37 30 23 24 SHANIA TWAINNou're Stit The One S - 10 PM DAWNI Had No Right 44 41 40 43 JON BJ/They Don't Know - - 17 22 TQ/Westside - - 15 19 XSCAPEMy Littie Secret
- - 13 21 MELANIE B../I Want You Back 25 21 10 10 BRIAN MCKNIGHT/The Only One For Me 48 48 43 42 BORN JAMERICANSNenus 20 14 15 22 MO THUGS FAMILY/All Good 7 13 15 18 MONICA/The First Night
36 39 34 20 INOJTime After Time 51 30 10 10 JON B/They Don't Know - 29 40 42 SHAGGY FUANETALuv Me, Liv Me 74 73 48 22 WILL SMTHAust The Two Of Us 24 - 20 18 BOYZ Il MENNour Home Is In..
- 15 24 19 USHERMy Way 32 10 37 5 BRANDY FMASE/Top Of The World 52 42 48 42 QUEEN LATIFAH/Paper - - 21 DMX F/FAITH EVANSHow's It Goin' Down? 2 12 11 16 SILKK THE SHOCKERAt Aint My Fault
- 6 16 MYAF/SILKK.Movin' On 17 5 7 5 SYLKE FYNE F/CHILL/Romeo And Juliet 46 42 41 41 K-(l & JOJODon't Rush (Take...} - - - 20 SNOOP DOGG/St A G Thang 13 23 21 16 CAMRON FMASEMorse & Carriage
7 13 16 XSCAPEMy Little Secret 11 5 5 5 GINUWINESame OF G 14 25 29 41 MYA F/SILKK. Movin' On S 18 MONIFAH/Touch It - 25 23 16 QUEEN LATIFAH/Paper
- - - 14 {SISDon't Try It 5 5 5 MCLYTEA CantMake A.. 10 21 35 40 MONTELL JOROANA Can Do That 25 25 27 18 KELLY PRICE/Friend Of Mine 34 29 7 13 WILL SMITHUust The Teo Of Us
24 26 15 13 KLl & JOJO/AK My Life - 5 5 5 MONTELL JORDANA Can Do That - - - 37 DIVINEAately 17 23 20 18 GINUWINESame OF G - - - 13 LAURYN HILL/Doo Wog-(That Thing)
18 19 18 13 JANET/Go Deep 49 44 42 37 INOW/Time Ater Time 16 18 28 17 DESTINYS CHILD FJDMith Me Part 1 11 5 5 13 NICOLEMake It Hot
- = 7 13 QUEEN & WYCLEF JEAN/Anather One Bites.. - - 10 37 TAMIASO Into You 18 17 19 15 MONICA/The First Night - - - 11 DIVINE/Lately
- 9 14 11 FLIPMODE SOUAD/Cha Cha Cha 25 40 29 35 BLACK-EYED PEAS/oints And Jams - - - 11 MASE FPUFF DADDY/Lookin' At Me 25 13 14 11 TATYANA AllDaydreamin’
-7 12 11 MASE F/PUFF DADDY/Lookin' Al Me 10 15 20 25 E-40Hope | Don't Go Back 18 27 29 10 E-4GMope | Don't Go Back 30 32 20 10 XSCAPE/The Arms Of...
- - 11 BIG PUNISHER. Makes Me Sweat 13 16 21 MECHALIE JAMISON/Keep It Real - - - - TAMIA'SO Into You § 21 17 9 MONTELL JORDANA Can Do That
14 13 15 10 MONICAThe First Night - -5 21 TQMWestside 28 16 22 9 BRANDY FMASE/Top (7 The World
7 4 5 5 NICOLEMake It Hot 16 25 20 15 GANG STARRMitia - - 7 7 FLIPMODE SQUAD/Cha Lha Cha
28 25 29 5 TATYANA ALVDaydreamin’ - 10 14 13 PUBLIC ANNOUNCEMENT/tS About Time - 5 5 6 DMXFFAITH EVANSHaws It Goin' Down?
- 3 6 3 JENNIFER MCCRAEDo Anything 12 19 - 13 MELANIE B..A Want You Back § 5 5 5 MASE FPUFF DADDY/bokin' At Me
- - 3 BLACK-EYED PEAS/Joints And Jams 16 17 13 13 GERALD LEVERT/Thinkin' Bout it - 5 NOREAGA/Superthug
- 8 10 10 JAGGED EDGE/Gotia Be
- - 5 10 QUEEN & WYCLEF JEAN/Another One Bites..
S - 5 SNOOP DOGG/SINl A G Thang
- - 5 5 KURUPTAVe Can Freak It
12 5 5 3 KELLY PRICEFriend Of Mine
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WGCI-FM: Consistent Sound, Ratings

[ The power of prayer has its place in the management style of PD Elroy Smith

There are success stories in every ratings book, but WGCI-
FM/Chicago’s Spring 98 Arbitrons continue to raise the bar
for what can be considered excellent results. Among persons
12+, WGCI-FM rebounded to a 7.7 share after dropping to 6.3

in winter "98.

To understand this growth, I
talked to PD Elroy Smith. “A cou-
ple of things happened in regards to
this book,” says Smith, who’s also
OM for WGCI-AM & FM. “First,
we had a contest. “Win Your Share
Of $20,000 With The Double Play
Of The Day.’ The listener had to
wait for two specific songs to be
played back-to-back after the morn-

ALWAYS BY HIS SIDE — As WGCI
morning man ‘Crazy’ Howard McGee
hosted the Father's Day Brunch, his
mom was right by his side to show
him how it's really done.

ing team — which would announce
what the songs were — was off the
air. These songs would be played
after 9am, so the cume of the sta-
tion in moming drive skyrocketed
and the TSL for the rest of the day
went bananas.

“Second, we finally have an all-
star lineup on the air. We have
Howard McGee, who did won-
ders in middays and afternoon
drive. We recently promoted him
to morning drive (6-9am). Be-
tween 9am-noon. we have the
legendary Irene Mojica; noon-
3pm is Gene Sparrow, who came
from the morning show with
Steve Harvey and George Wal-
lace; and 3-6pm is an all-time
Chicago favorite, Rick Party, who

returned after having left for a -

year and a half. We opened up a
time slot just to get him back on
the radio here in Chicago!”

Smith says that time slot was
created by subtracting one hour
from the four-hour morning, mid-
day, and afternoon airshifts. He
adds. *“We have the Bad Boys be-
tween 6-10pm, followed by Troy
Tyler with ‘Whispers In The
Dark’; overnights are covered by
Jimmy Jam.”

The Big Picture
“Let’s talk about the overall pic-
ture,” Smith continues. “That is
keeping the radio station sounding
consistent. Let’s

Shorter Power Rotation

Smith adds, “We’re now down to
two hours with our powers. A sta-
tion with this type of TSL? Why do
that? Who’s going to complain if
you play their favorite song over
and over and over? We were at a
three-hour rotation with our pow-
ers, but my MD said, “The most
popular songs on this station are tak-
ing too long to be

say you were
coming in this af-
ternoon to fill in
for Rick Party.
The only differ-
ence on the 3-6pm
show will be you
— your voice and
your style. Every-

“Wwe Play The Hits"

repeated.” Two
hours till songs
like R. Kelly’s
‘Be Careful’ and
Aaliyah’s ‘Are
You That Some-
body?’ If that’s

thing else will stay
the same. The station doesn’t
change 24 hours a day. You are go-
ing to hear the texture. the flavor,
the vibe of *GCI.

“I always give this analogy:
It’s like going to a McDonald’s
in London. I want to make sure
the Big Mac is the same in Lon-
don as it was when I left Ameri-
ca. By staying consistent and
keeping the radio station com-
mitted to the community. we get
back what we give.”

Looking at additional Arbitron
numbers, WGCI reigns supreme
among persons 18-34 (Monday-
Sunday, 6arn-midnight) with a 12.3
share; that’s up from a 10.4 in win-
ter 98. The station’s closest compet-
itor in that demo is CHR/Rhythmic
WBBM-FM with a 7.1. Among per-
sons 1849, *GCI jumped 7.5-9.2;
25-54s find *GCI soaring 5.3-7.3.
And, by the way, *GCI ranks No. 1
in each of those demos.

their favorite
song, they’re not
going to run

from the station. They're going to
say, ‘Here comes my jam again!
That’s the bomb!" and they’re go-
ing to turn it up. But the three-hour
thing ... man, [ was messing it up!

Balancing Act

“We're now adding some adult
songs throughout the day — 1
mean serious oldies that keep our
25-54 audience right there. We're
still doing that balancing act, be-
cause we're taking care of the 18-
24 and the 25+ listener. Is that a
tough one? Yes, because we're
straddling that fence, and we’ve
been doing that for quite some
time now.”

But isn’t that what radio is sup-
posed to be about? Isn’t that what
radio has always been about, until
the past several years? It’s sup-
posed to be exciting, fun, real, hon-
est, loving, thoughtful, mysterious.
helpful, and larger than life. “You

e —
R O e P e e

FM PD Elroy Smith.

A MEETING OF THE MINDS — Sharing ideas and conversation are
(I-r) WGCI-AM & FM/Chicago President/GM Marv Dyson, Chancellor
Media COO Jimmy de Castro, and WGCI-AM & FM OM and WGCI-

are absolutely right,” Smith re-
sponds. “I know you will go on the
air and share some of your life with
your lisieners. You've always done
that. That’s why I think it’s impor-
tant, and I encourage my personal-

IT'S PARTY TIME! — Afternoon
jock Ricx Party (r) poses with one
of his many fans.

ities to go on the air and share their
life and tell people about who they
are. Guess what? Those listeners
become your friends.

“Quick story: I got a call from an
adult on eur ‘Feedback’ line who

i 'Ii.

A

o ¥ - e
WHO'S WATCHING THE KIDS?

— No one, they're
Smokey Robinson perform at WGCI's concert at The Taste Of Chicago.

..

here! It seems e

veryone in Chicago turned out to watch

said how Rick Party had touched

her heart when he had his little son -

on the air with him. Rick is telling
his listeners, ‘I am a father.” That’s
great stuff, and parents eat that up.
More important, it’s real. People
relate to that lovingly.

“Are we afraid to do that? Not
here! The jocks who share some
of their lives are so hard to re-
place. We need to get away from

e tikd s sl

e e Ak b hadhidcliais kLA

X s o m
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talking about, ‘I hit the post on .

that record.” We need more on-air
people being personalities and
sharing things with their listen-
ers that will endear them to their
audiences. It’s important to be-
come a part of the listeners’
lives. I remember when your son
was born. You talked about it.
and your audience all over the
world responded with joy right
along with you.”

Higher Power

“I told someone else this re-
cently: Before I begin my day, 1
don’t make any decisions, be-
cause I need to spend time with
God. I pray before my day be-
gins. And what’s really amazing
is that if Marv [Dyson, President/
GM of WGCI-AM & FM] is
walking up to my door at about
8:30am and sees the door closed,
he knows what's going on in

here. 1 don’t want to be making ¢

decisions for all these people’s
lives here at the station or enter-
tainers’ lives without going to

God first. Why? Because I'm af-’

fecting too many lives depending
on Elroy Smith’s input.

“That is my life. People ob-
serve what I do around here and
say. "He’s really into God.” Yeah,
because without God. we proba-
bly wouldn’t still be sitting here
at this radio station through all of
the changes we’ve gone through.
But, He has given me guidance
and direction, and | just have to
give Him praise. It’s not Elroy
Smith — I just want to take my-
self out of it and relay it to Him.”

TALK BACK TO R&R!

Do you have guestions, comments,
or feedback regarding this column
or other issues?

Calt me at (310) 788-1667 or
e-mail: babylove@rronline.com

Dananar omaricaneadiobictor, cona
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WNEZ WPLZ WFXE wwwz
+ WS0J WTMG wies WPAL

WTLZ WNOV WQHH WEUP
~ KYEA WJJIN WACR WKGN
WESE WJzZo WJKX KRRQ
KTBT wJmi KPRS KVSP
KHRN KJMM WMGL WPAL-AM
WFXC WFLM WNFQ WKJS
WYLD KOXL KX2Z WVEE
WQokK KKDA WJTT WZFX
wwom WTMP WIZF WKKV
WCDX WLIM KDKS KIPR
KZWA KRVV Kliz WEMX
WCKX WAMO WHRK wowl
WYNN WYOK KJMS WGZB

KIENNY LATTIM
B DAays L EKE ST H

i “There are not many records like this! (He’s proven himself... again.) Kenny is hot, one of our most played artists.”
| ~MICHELLE CAMPBELL & VINNY BROWN PD & MD WBLS/NYC

| “We love Kenny Lattimore! He is still one of our most played artists here at KISS-FM! His new single ‘Days Like This’ is
already one of our most played records after only 1 week.”
—-TOYA BEASLEY, PD WRKS

“Great follow up to ‘For You’. | look forward tc Ii'stening to the new album.”
-ANGELA JENKINS, KBMS

“Refreshing and well anticipated, off to a good start!”
—NICEE DAVIS, WBLX

o Works, Jeff Townes for A Touch Of jazz & Vidal Dsavis for A Touch I 2 danagement: Gayle, Redguar Rice (i

COI ‘fi[u ‘\ g g‘o ;
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URBAN TOP 50 ——
AUGUST 21, 1998
MONIFAH
[ TOTALPLAIS ————  ToTAL Touch It (Uptown/Universal)
3w W W ™ ARTIST TITLE LABEL(S) ™ Lw 2w w STATIONS/ADDS TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
§ 6 @ GERALD LEVERT Thinkin’ Bout It (EastWest/EEG) 3504 2928 2701 2563 81/0 11137213 7011
8 8 4 g MONICA The First Night (Arista) 3236 2930 2605 2284 84/0
BRANDY /MASE Top Of The World (Atiantic) 3110 3001 2857 2760 81/ SHAGGY f/JANET
7 s 9 @  MYAWSILKK THE SHOCKER Movin' Oq (University/Interscope) 2833 2456 1866 1299 83/0 Luv Me, Luv Me (Flyte Tyme/MCA)
5 MAXWELL Luxury: Cococure (Columbia) 2604 2697 2620 2505 711 TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
3 7 @)  PUBLIC ANNOUNCEMENT It's About Time (A&M) 2592 2535 2368 2207 77/0 1084/334 74/3
« 3 1 1 JANET Go Deep (Virgin) 2491 3189 3132 2921 76/0
2 1 2 0 KELLY PRICE Friend Of Mine (7T-Neck/Island) 2457 3066 3283 3433 72/0 E-40
% 23 15 XSCAPE My Little Secret (So So Def/Columbia) 2334 1964 1623 1333 80/0 , , A
w 10 1 1w K-CI&JOJO Don't Rush (Take Love Slowly) (MCA) 2305 2323 2241 2194 7500 Hope | Don’t Go Back (Sick Wid” lt/Jive)
% 13 1 @  TAMIA So Into You (Qwest/WB) 2281 2154 1948 1778 792 T°T;L6§‘1's"1"2"9““ fom 5.;;'/"2"5’“"’5 -y
13 12 13 @ MO THUGS FAMILY All Good (Relativity) 2128 2109 1998 1980 69/0 /
2 17 1 )  MONTELL JORDAN | Can Do That (Def Jam/RAL/Mercury) 2045 1960 1807 1681 80/0
5 5 10 14 AALIYAH Are You That Somebody? (Atlantic) 2045 2410 2743 3379 57/0
19 18 1 @ NEXTISil Love You (Arista) 2040 1922 1800 1738 79/0
i 2 22 (O GINUWINE Same OF G (Atlantic) 1979 1719 1411 1114 8073 MOST ADDED.
2 2 19 @  JERMAINE DUPRI f/JAY-Z Money Ain't A Thang (So So DefColumbia) 1959 1878 1740 1659 7700 T w—
% 21 18 ) CAM’RON {/MASE Horse & Carriage (Untertainment/Epic) 1955 1891 1719 1587 791
3 22 2 @  MARY J. BUGE Missing You (MCA) 1871 1758 1522 1374 7411 KEITH SWEAT /SNOOP DOGG Come Get Wit.. (EektraEEG) 75
2 24 23 @)  TATYANA ALI Daydreamin’ (MJJ/Work) 1831 1746 1615 1501 741 DEBORAH GOX Nobody's Supposed To Be Here (Arista) 71
22 19 21 €@  LUTHER VANDROSS Nights In Harlem (LV/Virgin) 1824 1822 1752 1676 31 JON B. | Do (Whatcha Say Boo) (Yab Yum/550 Music) 65
27 25 2 @  MASEH/PUFF DADDY Lookin' At Me (Bad Boy/Arista) 1813 1695 1591 1524 74/0 KENNY LATTIMORE Days Like This (Columbia) 49
> 8 25 NICOLE Make It Hot (FastWest/EEG) 1806 2460 3167 3681 56/0 MASTER P Goodbye To My Homies (No Limit/Priority) 49
s 20 28 €@ PRESSHA Splackavellie (Tony Mercedes/LaFace/Arista) 1801 1653 1503 1392 63/1 NICOLE RENEE Strawberry (Atlantic) 46
6 16 20 25  MECHALIE JAMISON Keep It Real (Red Eye/Priority) 1781 1869 1849 1845 64/0 BIZZY BONE Thugz Cry (Relativity) 45
111w 26 WILL SMITH Just The Two Of Us (Columbia) 1769 2065 2064 2053 61/0 MEMPHIS BLEEK fJAY-Z Its... (Roc-A-Fela/Def JamMercury) 39
22 2 27 @  BOYZIEMEN Doin’ Just Fine (Motown) 1746 1687 1555 1447 710 QUEEN & WYCLEF JEAN Another... (DreamWorks/Geften) 37
w 3 29 @  JESSE POWELL | Wasn't With It (Silas/MCA) 1709 1594 1305 1181 72/0 FOURPLAY /EL DEBARGE Sexual Healing (Wamer Bros.) 23
2 wu un €@  TYRESE Nobody Else (RCA) 1700 1462 1287 1169 771 FLIPMODE SQUAD Everybody On... (Fipmode/Elektra/FEG) 11
20 22 25 30 TAMIDAVIS How Do | Say 'm Sorry (Red Ant) 1619 1717 1687 1632 64/0
B3 R é KEITH WASHINGTON/CHANTE’ MOORE | Love You (Silas/MCA) 1375 1449 1413 1408 60/0
44 39 TRIN-I-TEE 5:7 God's Grace (B-Rite/interscope) 1261 1078 902 725 62/4
so 43 3 €  DMX{/FAITH EVANS How's It Goin’ Down? (Def Jam/Mercury) 1192 1110 998 866 72/0 MOST INCREASED
@ 4 3 . MICHEL'LE Hang Tyme (Death Row/Priority) 1115 1127 1026 959  49)0 PLAYS ToTaL
BREAKER MONIFAH Touch It (Uptown/Universal) 1113 900 669 196 701 SRS A IERIAEETS] .
BREAKER SHAGGY f/JANET Luv Me, Luv Me (Flyte Tyme/MCA) 1084 750 274 5 7473 .
BREAKER E-40 Hope | Don’t Go Back (Sick Wid' ituive) 1081 932 743 573 72/2 | GERALD LEVERT Thinkin' Bout It (FastWesVEEG) — +576
w39 3 35 69BOYZ Woof Woof (Quadra Sound/Big Beat/Atiantic) 1075 1134 1055 1037 571 SNOOP DOGG Still A G Thang (No Limit/Priority) ~ +458
st 3 3 s JONB. They Don't Know (Yab Yum/550 Music) 943 1273 1402 1475 30/0 KEITH SWEAT /SNOOP DOGG Come... (Elektra/EEG)  +387
25 3¢ 31 4  BRANDY & MONICA The Boy Is Mine (Atiantic) 916 1246 1372 1597 36/0 DIVINE Lately (Pendulum/Red Ant) , +393
— — 4w @ SOLO Touch Me (Perspective/A&M) 914 757 568 146 58/0 SHAQUILLE O'NEAL . GUNZ The Way.. (TWISMAGN) +392
—  — 4 @ MCLYTE | Can't Make A Mistake (EastWest/EEG) 865 793 742 636 62/0 MYA {/SILKK THE SHOCKER Movin'.. (Universiy/Interscope) +377
@®  SNOOP DOGG Still'A G Thang (No Limit/Priority) 841 383 5 — 73/8 XSCAPE My Little Secret (So So Def/Columbia) ~ +370
— — 4 @ GOODIE MOB Beautiful Skin (LaFace/Arista) 823 713 624 478 59/0 SHAGGY JANET Luv Me, Luv Me (Fiyte Tyme/MCA)  +334
— a9 a3 45 NUTTA BUTTA Freak Out (Lil’ Man/Interscope) 806 817 749 682 47/0 ARETHA FRANKLIN In Case You Forgot (Arista)  +310
@  DEBELAH MORGAN Yesterday (Motown) 796 647 430 131 64/0 MONICA The First Night (Arista) +306
—  — s (@ MELANIE B {/MISSY ELLIOTT | Want You Back (Virgin) 778 709 629 469 62/1
@ BOYZ Il MEN Your Home Is In My Heart (Fiyte Tyme/MCA) 774 644 502 119 56/0
@  ENVOGUE No Fool No More (FastWestEEG) 769 548 169 - 65/3 HOTTEST
@  EIGHTBALL My Homeboy’s Girlfriend (Suave House/Universal) 712 676 560 431 54/0
: . - — — RECURRENTS
This chart reflects airplay from August 10-16. Songs ranked by total plays. Highlighted songs indicate Breaker.
85 Urban reporters. 83 current playlists. Songs that are down in plays for three consecutive weeks and below No. 25 are moved to recurrent. ARTIST TITLE LABEL(S)
©1998, R&R Irc. BRIAN MCKNIGHT The Only One For Me (Motown)
RAY-J Why | Lie (Atlantic)
SHAQUILLE O'NEAL f/PETER GUNZ The Way It's Goin’ Down... (TWisM/A&M) | JAGGED EDGE Gotta Be (So So Def/Co/umb/a) BIG PUNISHER f/JOE Still Not A Player (Loud)
ERII P'Iqaés. 675|To(e;:3 Sta:ujonls: Ga/é\dc:js: g E;:lAPlays 4AAB Tt;:t‘al Ste‘l‘t;g: }.1{6 Ad\u,’\s/ = e USHER My Way (L aFace/Arista )
Total IPiayngzt«? ¥m(al g'gmf{\su /g Aﬁds 7n) Total IP!aE‘s"MZU?ota‘i) gatlons ag rgddse 0 (Franchise/t ouc) NEXT Too Close (Arista)
E3oHlC e e et Tl PAS WIHEL 10D & VA Gt S (59
etto Supastar... {Interscope
e, %EFSJJ}%E%‘éﬁhﬁ"ﬁ%"ﬁads VIl B MASTER P Thinkin' Bout U (No Limit/Priority)
KURUPT We Can Freak It (Antra/A&M) FLIPMODE SQUAD Everybody On The Line Outside (Flipmode/Elektra/EEG) NATE DOGG {WARREN G Nobody... (Dogg Foundation/Breakaway)
Total Plays: 471, Total Stations: 45, Adds: 1 Total Plays: 365, Total Stations: 55, Adds: 11
TQ Westside (ClockWork/Epic) FAT JOE f/PUFF DADDY Don Cartagena (Mystic/Big Beat/Atlantic) Breakers: Songs registering 1000 plays or more for the first time. Bullets
Total Plays: 467, Total Stations: 49, Adds: 3 Total Plays: 323, Totat Stations: 50, Adds: 8 awarded to songs gaining plays over the previous week. If two songs
QUEEN LATIFAH Paper (Flavor Unit/Motown) SKULL DUGGERY If It Don't Make Dotfars (Penalty/No Limit/Tommy Boy) are tied In number of plays, the song being played on more stations is
Total Plays: 455, Total Stations; 45, Adds: 4 Total Piays: 296, Total Stations: 45, Adds: 1 placed first. Most Increased Plays lists $he songs with the greatest
ARETHA FRANKLIN (n Case You Forgot (Ar/sta) g:ilmgjweek increases in total plays. Weighted chart appears on R&R
Total Plays: 443, Total Stations: 45, Adds: 1 Songs ranked by total plays.
» Cost effective plastic banners for your station.
» We print any picture, logo or design in up to four colors. 1-800-231-6074
« Perfect for concerts, public appearances, expos & giveaways. Canada 1-800-847-5616
» Packaged on a roll and easy to use. Fax (713) 507-4295
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ol One Of This Week's Most Added At Urban Radio!

Fu:st week out of the box and getting phones at:

- WUSL WKGN WZHT
- KKDA wWJucC wiBB

: '-'~'*¢+;‘."‘WHTA KIPR WACR
;o tas KMJM wWBLX WESE
2. wAMO WYOK WMNX
 WIZF WPAL \YAN] Y
WNOV WJFX WYNN

VJTT

WCKX W

\WOWI

KBC

#2 phones in one week!!

KPWR
KYLD
KMEL
KBMB
WHHH
wJdBT
wBTT
KBOS
KCAQ
KPSI

FROM THE FULL LENGTH CD

Produced by Bizzy Bone
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’ THE F[lLL[I[[I IlP T[I HER *1 SIII[iLE BE EHREFHLL”

“Time To Move (n”

(URITTEN, ARRANGED AND PRODUCED BY R. RELLY
FROIM HER SELF-TITLED PLATIINIM ALBUIN

001 ROCK LAND RECORDS

UIED NOW PLAYING 01 604 ATD RS

[MPACTING AUGUST 26t & £5th
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BREARKsown

ArRTIST: MONIFAH

LaBEL: UPTOWN/UNIVERSAL

Moods ... Moments was the debut
album from this young diva.
Mo’Hogany, her sophomore project,
contains the single that debuted at No. 42
on the Urban mainstream chart (R&R 8/
14). “Touch It” is being played on over
three-fourths of our total reporting stations
and has listeners all over the country
wanting to “cop a feel.”

Monifah co-wrote five songs on the
album that reveal who she is both creatively
and personally. Born and raised in NYC
and now residing in Los Angeles, Monifah
showed an interest in performing early in
life. As a child, she performed in an off-
Broadway production of A Midsummer’s
Night Dream. After attending La Guardia
High School of the Performing Arts, she

became a back-up singer for Maxi Priest. The
experience Monifah gained while touring with
Priest prepared her for the next step: Uptown
President Heavy D heard her and signed her
to his label. After three years of growing,
developing, and maturing, Monifah gives us
Mo’Hogany.

Produced by Universal singer/songwriter
Jack Knight and co-written by Knight and
Screwface, this single is hot! It is full of
aggression — sexual aggression. But don’t
get the wrong idea, the message is sensual,
sassy, and strong! Straight-to-the-point lyrics
like, “Do you really want to touch it, do you
really want to f@*k with me tonight?” leave
no room for assumptions. Monifah is not in
the mood for playin® games. (Say what you
feel!) In an ode to the greatest pastime ever
performed (in some cases, invented — hey,
be creative'), she goes on to state: *“I will
give it to you all night long, I'm [gonna]
show your body what your lips are doing
wrong.” (A little to the left.)

To come back onto the scene after three
years with a hit like this is great marketing!
Monifah sings “Touch It” with confidence
and self-respect. Sista girl knows what she
wants and isn’t shy about relaying the
message. (Did something get lost in the
transmission?)

With. beautiful looks (I’'m jealous), a
strong sense of self, and such a provocatively
written and performed song, Monifah is
someone to look out for. Though the
competition is fierce, Monifah will do more
than rouch it, she just may destrov ir! Peace.

—Tanya O’Quinn
Urban Asst. Editor

August 21, 1998 R&R ® 53
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Shaquille O’ Neal h Steve Murray
“The Way It's Goin” Down”

T.W. is M/A&M

PD/MD, WEUP/Huntsville, AL_I

Anyone who knows me in the industry of radio or records cantell you that | am
one tough nut o crack when it comes to rap music. | pride myself on making sure
that | choose the right sound for my station. | am very picky, and | don't jump at
the first new record — | don't care who made it. (Especially if it was made by
Shaquille O'Neal, I'm a fan of his when he's on the basketball court.)

However, when | heard “The Way It's Goin’ Down,” the latest single from the
big guy featuring Peter Gunz, | was impressed! This may be the one that changes
my mind about his abilities off the court. He's got great production, the writing
has improved, and | can understand much of what he’s saying. Now if we could
just get him to hit more free throws ...

"The Way It's Goin’ Down” is the bomb. If you're not playing this one, you've
missed the shot. Check it out!

Giving you fair warning: These are the singles that are going for adds on Monday (8424)
and Tuesday (8/25).

ATRIBE CALLED QUEST Find A Way (Jive)

BABYFACE You Were There (Epic)

REGINA BELLE Come See About Me (MCA) e
DRU HILL F/REDMAN How Deep Is Your Love (Def Jam/Mercury)
LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia)

INOJ Time After Time (So So Def/Columbia)

K-SMOOVE Lovin’ Da Ghetto (Ichiban)

ANDREA MARTIN Let Me Return The Favor (Arista)

RHYME Where Da Bomb At? (Ichiban)

SPARKLE Time To Move On (Rock Land/Interscope)

7%, AND THE WORD IS COOL.

“Ain’t It Good To Know”

the single from the album
What’s the Word...

“The R&B adult record of the '90s.” — Cliff Winston, KJLH
“This JK CD is the Sh-t! Congratulations on another hit!” — Maxx Myrick, WVAZ
“Ain’t it good to know, that great music can still be made.” - Jamillah Muhammad, WVAZ
“JK is definitely in the pocket with this record.” — Brian Robinson, KXZZ
“We love this record. It’s 1998 groovy.” — Lebron Joseph, WYLD
“...a sound and attitude that are in pocket with D’Angelo, Maxwell and EWF...” - Impact

WATCH FOR THE SENSUAL NEW VIDEO ON ~4=Y NOW!

Representation: David Passick Entertainment
©1998 PolyGram Records, Inc.
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a PolyGram company  a PolyGram company

AL

MOTOWN

visit us at www.verveinteractive.com

.y americancadinahistary com.
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MARKET &8
KKDA/Dallas

WBLS/New York WGCI/Chicago

(212) 447-1000 '°7,s_WGci (312) 427-4800

WPHI/Philadelphia WUSL/Philadelphia
(215) 884-9400 POWER 99m (215) 483-8900

(972) 263-9911

Brown/Campbell "We Play the Hies” Smith/Alan em Mictox Little/Cooper Cheatham

PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW IW W LW TW IW W LW TW IW W LW TW IW W LW TW
28 28 30 40 MAXWELL/Luxury: Cacocure 28 55 70 69 KELLY PRICE/Friend Of Mine 49 47 52 51 JON B./They Don't Know 33 37 39 45 MYA F/SILKK ./Movin’ On 45 53 54 70 GERALD LEVERT/Thinkin' Bout It
29 29 42 40 KELLY PRICE/Frend Of Mine 30 41 53 53 LAURYN HILL/Can't Take My... 47 52 49 51 BRIAN MCKNIGHT/The Onty Cne For Me 46 43 47 44 AALIYAH/Are You That.. 50 57 62 60 MONICAThe Firsl Night
41 41 40 40 JON BJThey Don't Know 44 48 51 47 AALIYAH/Are You That.. 30 31 44 48 MYA F/SILKK.Movin’ Dn 33 23 21 43 GERALD LEVERT/Thinkin' Bout I 50 51 63 §0 CAMRON FMASE/Horse & Carriage
38 38 38 38 BRIAN MCKNIGHT/The Only One For Me 40 43 42 45 BRANDY & MONICA/The Boy Is Mine 49 S0 49 47 AALIVAH/Are You That. 13 30 36 42 XSCAPEMy Litte Secret 30 10 57 60 BIG PUNISHER FIJOE/StiNl Not A Player
20 20 37 37 MONICAThe First Night 22 40 39 43 BIG PUNISHER FAUDE/Stit Not A Player 47 49 49 47 JAGGED EDGE/Gotta Be 10 46 46 42 MAXWELLAuxury: Cococure 5 15 30 60 XSCAPEMy Little Secrel
34 34 32 36 NICDLE/Make It Hot 29 34 40 42 BRANDY F/MASE/Top Of The Word 50 48 46 47 BRANDY & MDNICAThe Boy Is Mine 44 47 49 42 JAGGED EOGE/Gotta Be 45 51 60 60 JERMAINE DUPRLJAY-ZMoney At & Thang
36 36 35 36 AALIYAH/Are You That.. 37 40 37 38 TRIN-I-TEE 57/God’s Grace 23 30 27 47 GERALD LEVERT/Thinkin' Bout it 26 28 33 42 MONICATThe First Night 10 66 58 59 PRESSHA/Splackavellie
28 28 30 36 GERALD LEVERT/Thinkin' Bout it 34 25 21 34 MICHAEL JACKSON/On The Line 48 49 38 41 JERMAINE DUPRI/JAY-Z/Money Ain't A Thang 26 43 36 41 BOYZ Il MENDoin' Just Fine 70 59 55 59 NICOLE/Make It Hot
- - 16 32 MYAF/SILKK. /Movin' On 9 16 25 33 XSCAPE/My Litle Secret 41 48 46 36 CAMRON F/MASEMorse & Carriage 45 43 39 40 BRANDY F/MASE/Top Of The World 59 63 61 58 KELLY PRICE/Friend Of Mine
23 23 28 31 TAMIA'Se Into You 6 21 39 31 MYA F/SILKK../Movin' On 18 25 44 36 BOYZ Il MEN/Doin' Just Fine 30 28 32 38 KELLY PRICEfriend Of Mine 60 63 58 58 AALIVAH/Are You That..
28 28 28 28 XSCAPEMy Little Secret 39 40 44 23 WILL SMITH/ust The Two Of Us < - 30 34 MEMPHIS BLEEK/JAY-Z/Its Arright 52 45 52 37 CAMRON F/MASEMorse & Garnage 48 62 54 56 MASE F/PUFF DADDY/Lookin® At Me
- - 24 27 TATYANA ALl/Daydreamin’ 28 28 22 22 BOYZ ) MEN/Dow' Just Fine 21 20 16 32 PUBLIC ANNOUNCEMENTALs About Time 44 41 42 37 BRIAN MCKNIGHT/The Only One For Me 43 57 54 56 GINUWINE/Same OF G
28 28 28 26 WASHINGTON & MOOREA Love You 21 17 19 22 NICOLE/Make it Hot 28 32 36 31 DMX FFAITH EVANS/How's It Goin' Down? - - 17 36 ADINA HOWARD/Tee-Shir} And... 55 59 61 55 BRIAN MCKNIGHT/The Only One For Me
- - - 24 GINUWINE/Same OI' G 37 31 23 21 JON B.They Dont Know 5 20 31 29 XSCAPEMy Little Secret 36 29 32 34 JERMAINE DUPRIJAY-ZMoney Ain't A Thang 55 62 57 54 MYAF/SILKK.../Movin' On
24 24 27 24 K-Cl & JOJO/Don't Rush (Take...) - - - 21 KIRK FRANKLIN/Lean On Me 31 28 28 28 MONICATThe First Night - - - 34 ORU HILL F/REOMANHow Deep Is Your... 52 56 53 53 BRANDY F/MASE/Top Of The World
6 6 23 23 SOLO/MTouch Me 40 47 39 20 MAXWELL/Luxury Cococure 34 28 30 28 GINUWINE/Same O G - - 22 29 SHAQUILLE O'NEAL../The Way It's... - - 5 45 SHAQUILLE O'NEAL../The Way It'..
27 27 24 22 LUTHER VANDROSS/Nights In Hariem -9 23 20 JOEBA Should Know Me 27 14 15 27 ADINA HOWARO/Tee-Shinl And... 52 40 29 29 JON BJThey Oon't Know 43 S0 40 45 MO THUGS FAMILY/AI Good
- - 22 22 KENNY LATTIMOREMDays Like This 21 20 31 19 CHICO DEBARGE/No Guarantee 3t 27 21 26 KELLY PRICE/Friend Of Mine 30 35 39 26 BRANDY & MONICAThe Boy Is Mine 5 25 25 40 E-40Hope | Don't Go Back
6 6 24 21 JERMAINE DUPRIJAY-Z/Money Ain't A Thang 20 19 20 19 BRIAN MCKNIGHT/Anytime < - - 26 LAURYN HILUDoo Wop (That Thing) - - 12 24 CANIBUS/Get Retarded 18 18 45 40 PUBLIC ANNOUNCEMENT/I's About Time
22 22 24 20 BRANOY F/MASE/Top O1 The World - - 7 19 SHAGGY FAANET/Luv Me, Luv Me 39 27 27 25 NICOLEMake It Hot - - - 23 SPARKLE/Time To Move On 5 18 18 35 DMX F/FAITH EVANS/Howss It Goin' Bown?
5 5 17 20 MARY J BLIGEMissing You 30 26 19 17 SPARKLETime To Move On 29 29 26 24 BRANDY F/MASE/Top Of The World 30 35 35 23 MECHALIE JAMISON/Keep )l Real 25 25 35 35 MONTELL JOROAN/I Can Do That
15 15 16 18 TYRESE/Nobody Else 27 18 18 16 NEW POWER GENERATIONThe One -5 24 24 MAXWELL/Luxury: Cococure - - - 22 LAURYN HILL/Doo Wop (That Thing) - - 5 30 SNOOP DOGG/Stil A G Thang
22 22 22 17 JANEV/Go Deep - - 5 15 LUTHER VANDROSS/I'm Only Human 47 33 27 23 DMXStop Being Greedy 27 22 16 22 OMWStop Being Greedy 6 11 26 26 MARY J. BLIGE/Missing You
7 7 15 17 MASE F/PUFF DADDV/Lookin' At Me 5 22 19 15 DIVINE/Lately 20 13 14 22 MASE F/PUFF DADDY/Lookin' At Me 7 12 16 21 TAMI DAVISHow Do | Say 'm... 5 11 29 25 BOYZ Il MENDoin' Just Fine
- - - 11 KEITH SWEAT F/SNOOP/Come Get Wit Me 39 27 19 14 PRAS MICHEL F/ODB../Ghetto Supastar... 8 16 31 21 TATYANA ALI/Daydreamin’ 23 23 29 20 GINUWINE/Same OF G 18 19 27 25 TATYANA All/Daydreamin’
- - - 10 DEBORAH COX/Nobody's Supposed.. 26 25 - 14 NEXT/Too Close 5 15 14 18 MONTELL JORDANA Can Do That - - - 20 JON B/ Do (Whatcha. ) 8 18 28 25 NATE DDGG FAWARREN G/Nobody Ones It.
5 5 6 10 BOYZ Il MEN/our Home Is In. 18 7 18 14 JANET/Go Deep 18 17 12 17 NOREAGA/N.ORE 8§ 8 12 19 MASE F/PUFF DADDY/Lookin' At Me § 10 18 18 TAMIASo Into You
10 10 15 10 TAMI DAVISHow Do | Say I'm.. 10 13 13 13 CAMRON F/MASE/Horse & Carriage 5 18 12 15 TAMIASo Into You 13 35 37 17 MEMPHIS BLEEK/JAY-Z/its Alright -5 12 15 SHAGGY FAANET/Luv Me, Luv Me

- - 9 13 SNOOP DOGG/SHH A G Thang - - - 15 NICOLE RENEE/Strawberry 33 31 24 15 BIG PUNISHER FLJOE/Still Not A Player 48 52 40 15 JANET/Go Deep

16 17 19 12 SILKK THE SHOCKER/It Ain't My Faul 18 5 20 9 JANET/Go Deep 8 10 11 15 NEXT/I Shll Love You -5 12 12 EIGHTBALL/My Homeboy's.
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PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W O2W LW TW IW2W LW TW 3IW W LW TW IV 2W LW TW W W LW TW
17 25 52 60 MYA F/SILKK. /Movin' On 34 40 41 42 GERALD LEVERT/Tnkin' Bout It 25 25 2% 25 BRANDY F/MASE/Top Of The World 34 35 38 35 AALIYAH/Are You That.. 57 57 58 62 AALIYAH/Are You That
58 65 60 59 AALIVAH/Are You That... 42 43 42 42 AALIYAH/Ave You That.. 21 22 22 25 GERALD LEVERT/Thinkn' Bout It 37 35 34 35 JON B/They Don't Know 6% 57 53 60 DMX FFAITH EVANS/How's It Goin' Down?
58 58 58 56 BRIAN MCKNIGHT/The Onty One For Me 31 33 42 42 K-Cl & JOJO/Don't Rush (Take..) 23 24 24 25 MONICA/The First Night 18 18 16 35 MONICAThe First Night 61 58 58 59 CAM'RON F/MASEHorse & Cariage
57 56 53 54 NICOLE/Make It Hot 43 42 41 41 7 MILEDo Your Thing 26 25 25 25 MAXWELL/Luxury Cococure 36 33 31 34 MYAE/SISQ0/tS Alb About Me 61 59 59 58 SILKK THE SHOCKER At My Farst
56 64 55 52 BRANDY F/MASE/Top Dt The World 42 42 41 39 BRANOY & MONICA/The Boy Is Mine 24 23 24 24 CAM'RON F/MASEHorse & Carriage 37 36 32 34 BRIAN MCKNIGHT/The Only One For Me 38 35 45 58 MASE F/PUFF DADDY/Lookin' At Me
43 48 42 52 JERMAINE DUPRI/JAY-Z/Money Ain't A Thang 27 31 35 38 GINUWINE/Same OF G 24 23 23 24 LUTHER VANDROSS/Nights in Harlem 28 33 36 34 GERALD LEVERT/Thinkin' Bout It 38 35 45 54 MYA F/SILKK../Movin’ On
31 41 36 40 GINUWINE/Same OF G 32 35 39 38 MYRON/Destmny 23 22 23 24 MYRON/Destiny 30 32 33 31 BRANDY & MONICA/The Boy Is Mine 57 55 55 52 JON B./They Don't Know
35 37 37 38 XSCAPEMy Littie Secret 43 40 43 38 BRIAN MCKNIGHT/The Onty One For Me 26 25 25 24 KELLY PRICE/Friend Of Mine 23 23 21 30 XSCAPE/My Lrtle Secret 37 39 40 47 JERMAINE DUPRI/JAY-Z/Money Air* A Thang
29 28 22 37 MONICA/The First Night 23 25 31 38 MYA F/SILKK. /Movin’ On 20 22 22 23 PUBLIC ANNDUNCEMENT/i's About Time 20 22 24 25 PRAS MICHEL F/O0B. /Ghefto Supastar. 59 56 49 38 MO THUGS FAMILY/All Good
17 23 37 35 CAM'RON F/MASE/Horse & Carmiage 26 27 33 36 TRIN-I-TEE 5:7/God's Grace 23 22 27 23 TAMI DAVIS/How Do | Say I'm. 21 21 25 25 BRANDY F/MASE/Top Of The World 29 29 32 38 E-40MHope | Don't Go Back
30 37 36 32 NEXT/I Sbil Love You 30 32 34 35 MODNICA/The First Night 21 21 22 23 K-Cl & JOJO/Oon't Rush (Take. .) 22 23 23 24 NEXT/ Still Love You 45 36 40 38 NICOLE/Make It Hot
10 19 30 26 MAXWELLAuxury Cococure 30 45 47 35 CHICO DEBARGE/No Guarantee 20 21 21 22 TAMIA/So Into You 24 30 25 24 JANET/Go Deep 21 18 28 37 NOREAGAN.ORE
25 16 13 25 GERALD LEVERT/Thinkin’ Bout It 25 28 31 33 PUBLIC ANNDUNCEMENT/I's About Time 16 20 21 22 MYA F/SILKK. /Movin' On 31 22 28 "24 BIG PUNISHER FAJOE/Still Not A Piayer 33 32 33 37 MONICA/The First Night
15 16 23 24 E-40/Hope | Don't Go Back 35 35 33 30 KELLY PRICE/Friend Of Mine 19 19 20 22 MONTELL JORDAN/ Can Oo That - - 19 23 MYA F/SILKK.. /Movin’ Dn - - - 34 MEMPHIS BLEEK/JAY-ZiIf's Ainght
- 14 19 23 SILKK THE SHOCKER/It Ain't My Fault 20 24 25 30 BRANDY F/MASE/Top Of The Word 15 19 21 21 TYRESE/Nobody Else 19 18 25 23 KELLY PRICE/Fnend Of Mine 41 37 37 33 THREE 6 MAFIALate Night Tip
10 6 13 19 DMX F/FAITH EVANSHow's It Gon' Down? 42 44 41 29 NICDLE/Make It Hot 12 14 14 21 GINUWINE/Same OF G - 13 21 21 NICOLE/Make It Hot 36 35 31 29 JAYO FELONY/Whatcha Gonna Do
- - 21 19 SNOOP 0OGG/Stil A G Thang 31 19 24 29 NEXT/Too Close 24 24 24 21 JANET/Go Deep 21 22 17 20 MARIAH CAREY/My All 25 25 25 25 BRANDY F/MASE/Top Of The World
5 5 5 16 MONIFAH/Touch [t 36 27 27 28 BIG PUNISHER FAJOE/Stil Not A Player 17 19 13 21 NEXTA Stll Love You 25 21 22 19 USHER/My Way 14 13 14 24 XSCAPE/My Little Secret
- - 5 10 SHAGGY FJANETAuv Me, Luv Me 29 16 26 28 BRIAN MCKNIGHT/Anytime 19 19 13 20 DREA F/BLACK ROB/Got Ya Back 15 16 12 18 KP & ENVYUSwing My Way -+ - 19 GINUWINE/Same OF G
- - - 10 TAMIA/So Into You 24 24 26 27 MONTELL JORDAN/ Can Do That 16 17 13 20 JESSE POWELL/I Wasn't With It 13 14 13 17 CAMRON F/MASEHorse & Caimiage 16 16 17 15 EIGHTBALL/My Homeboy's.
=G 8 MEMPHIS BLEEK/JAY-Z/It's Alright 36 27 22 26 CHANGING FACES/Same Yempa 13 14 15 19 JERMAINE DUPRIJJAY-Z/Money Ain't A Thang 15 10 13 17 69 BOYZ/Woof Woof - - - 12 SNOOP DOGG/StN A G Thang
O S JON B/} Do (Whatcha...) 21 25 21 25 MISSY ELLIOTTMHd 'Em Wit Da Hee 13 13 17 19 TATYANA ALI/Daydreamin’ 32 26 25 15 KE!TH WASHINGTON/Bring It On - - 10 10 JANET/Go Oeep
S S MASTER P/Goodbye To My Homies 14 20 20 25 NEXT/ Stil Love You 7 15 19 18 MONIFAH/Touch } 20 15 9 15 MAXWELL/Luxury Cococure 14 13 11 9 TATYANA ALl/Daydreamin’
5 o 5 DEBDRAH COX/Nobody's Supposed. 18 18 16 23 SPARKLE/Be Careful 26 - - 19 AALIYAH/Are You That 15 20 12 15 PUBLIC ANNOUNCEMENT/Its About Time 5 5 5 5 MONTELL JOROAN/ Can Do That
oo - KEITH SWEAT F/SNOOP/Come Get Wit Me 28 31 32 23 JON BJThey Don't Know 8 15 15 18 SOLO/Touch Me 23 23 14 15 VOICES OF THECRY/Say It 5 5 5 5 GDODIE MOB/Beautitul Skin
20 22 22 22 MASE F/PUFF DADDYAookin' At Me 16 17 17 17 MO THUGS FAMILY/AIl Good 22 22 17 15 XSCAPE/The Arms Of. -+ - 5 FLIPMODE SQUAD/Everybody Cn.
20 20 20 19 QUEEN PEN WALDST. /Party At A Party 14 14 15 17 XSCAPE/My Little Secret 14 16 12 15 OL SKOOL../Am ) Dreaming - - - - QUEEN & WYCLEF JEAN/Another (se Bites
18 21 18 17 2PAC F/ERIC WILLIAMS/Do For Love 8 13 13 16 MARY J. BLIGEMissing You - 13 20 14 TAMIA/So Into You - - - - MASTER P/Goodbye To My Homies
23 25 22 17 MECHALIE JAMISON/Keep it Real 20 18 18 16 USHER/My Way 13 14 12 14 NEXT/Too Close - - - - BIZZY BONE/Thugs Cry
23 18 18 17 TREY LORENZ/Make You Happy 14 15 14 15 BOYZ I MENDain’ Just Fine 10 14 13 13 TYRESE/Nobody Else
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PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/THILE
W 2W LW Tw 3W 2W LW TW 3W 2W LW TW IW 2W LW TW 3IW 2W LW Tw
45 43 43 65 JAGGED FOGE/Gorta Be 42 40 38 36 AALIVAHIAe You That 20 25 25 30 GERALD LEVERT/Thinkn' Bout 14 35 38 49 GERALD LEVERT/Thinkm' Bout It 50 50 55 60 GERALD LEVERT/Thikn' Bout It
- |17 20 20 45 GERALD LEVERT/Thnkin' Bout i 35 37 35 35 BRANDY FMASE/Top Of The Worid 30 30 28 27 NICOLEMake It Hot 33 48 48 48 PRESSHA/Splackavelli 42 51 60 54 MAXWELLLuxury Cococure
44 45 45 43 JON B/They Don't Know .37 35 34 MYAF/SILKK. Mown' On 18 30 28 27 BRANDY FMASE/Top Of The World 38 38 35 47 BRANDY FMASETop Of The World 42 58 58 54 JANET/Go Oeep
15 25 28 40 XSCAPEMy Little Secrel 30 33 36 33 MD THUGS FAMILY/Al Good 19 21 24 27 CAMRON FIMASEMorse & Carriage 23 38 47 47 MONICAThe First Night 52 52 56 53 PUBLIC ANNOUNCEMENT/s Abmut Time
29 35 35 35 MONICATne First Night 31 30 35 33 XSCAPEMy Litle Secret 28 29 26 26 AALIYAHAre You Thal 48 48 48 45 PUBLIC ANNOUNCEMENT/I's About Time 32 49 53 53 NEXTA Stil Love You
25 34 34 34 BAIAN MCKMGHT/The Only One For Me 40 34 32 33 NICOLEMake It Hot 25 30 % 25 USHERMy Way 45 45 45 40 NATE OOGG FWARREN G/Nobody Does It 47 47 52 52 TAMI DAVISHow Do | Say Im.
29 34 34 34 BRANDY & MONICAThe Boy Is Mine 27 31 33 30 GOODIE MOB/Black Ice (Sky High) 18 19 20 26 MONICAThe First Night 40 41 43 40 MECHALIE JAMISON/Keep it Rea 46 46 51 51 WILL SMITHUust The Two Of Us
34 34 3¢ 34 AALIANAYE You That. 33 20 28 29 LATANYA FTWISTAWhatuon 5 5 7 24 XSCAPEMy Litte Secret 45 49 49 38 JANET/Go Desp 46 46 51 51 MASE FPUFF DADDY/Lookn' Al We
40 34 34 33 XSCAPEhe Arms Of ~ 7. 15 28 MONIFAH/Touch i 12 19 19 18 MO THUGS FAMILY/AIl Good © 11 23 38 MVA F/SILKK .Movin' Dn 45 45 50 50 WASHINGTON & MOOREN Love "ou
16 24 24 32 NICOLEMake It Hot - - - 29 SNOOP DOGGSHI A 6 Thang 29 25 27 18 BRANDY & MONICAThe Boy s Mine 30 35 35 36 TAMI DAVISHow Do | Say m 41 41 49 49 KCI & JOJODon' Rush (Take..)
22 30 30 30 KELLY PRICE/Fnend Of Mine 34 33 31 27 PRAS MICHEL F/ODB.../Ghetto Supastar. 2121 18 17 K-l & JOJOon' Rush (Take..) 28 30 35 36 LUTHER VANORDSS/Nights In Harkm 20 40 49 49 MONICATThe First Night
25 30 30 30 MYAF/SILKK../Movin' On 2 28 27 27 MONICAThe First Night 5.5 15 17 TAMIASo Into You 28 30 34 35 MAXWELLLuxury Cococure 39 39 46 46 TAMIA/SO Into You
30 30 30 30 BRANDY FMASEfTap Of The World - 34 28 27 GERALD LEVERT/Thinkin' Bout I 23 21 20 17 LATANYA FTWISTAMhatuon 10 15 30 33 MASE FIPUFF DADDYALookin' Al Me 37 37 42 42 MECHALIE JAMISONKeep It ez
35 35 30 26 K-CI & JOJOAN My Lil 19 18 23 25 KELLY PRICEfFnend Of Mine 22 19 18 16 LINKMWhatcha Gone Do? 25 27 26 31 JERMAINE DUPRIJAY-Z/Maney Arit A Thang 35 35 40 4D SUNZ OF MAN. /Shining Star
33 37 37 25 BRIAN MCKNIGHT/Anytime 16 21 21 25 MONTELL JORDAN/ Can Do Thal 5 5 12 15 JESSE POWELLA Was't With It 23 26 26 28 VOICES OF THEORY/Say f 33 33 39 39 TATYANA ALUDaydreamn’
15 22 22 22 USHERMy Way 24 22 23 25 JERMAINE DUPRIJAY-ZMoney Aint A Thang 19 17 17 15 PLAYACheers 2 U 13 26 27 28 TAMIASO Into You 32 32 38 38 CAMRON FMASEMorse & Carrige
27 34 34 18 BIG PUNISHER FAIDE/SIN Not A Player - " "1 25 BIzZZY BONEMhugs Cry 9 15 17 15 MAXWELL/Luxury: Cococure 17 25 27 27 XSCAPEMy Little Secret 30 30 37 37 GANG STARA/Milta
30 15 15 15 MO THUGS FAMILY/AI Good 23 25 24 28 GINUWINE/Same OF 6 7 7 6 15 GINUWINE/Same OF G 21 25 26 27 69 BOYZWool Wool 30 30 37 37 MONTELL JOROANA Can Do Thas
15 15 15 15 CAWRON FMASEMorse & Camage 25 22 26 24 SILKK THE SHOGKER/M Aint My Faul 20 18 14 15 BLACKSTREET.. Can't Get You. 14 14 23 26 TATVANA ALIDaydrearmn 30 30 35 35 LUTHER VANDROSSMights In Harem
© - . 13 PRESSHA/Splackavelhe 14 23 21 24 WILL SMITHUust The Two OF Us 20 19 16 14 CHICO OEBARGE/No Guarantee 5 12 13 23 NEXTA Sul Love You 29 29 34 34 MO THUGS FAMILY/All Good
5 10 10 10 E-40Mope | Don' Go Back 20 25 25 23 BENITO/Shake ‘N Bake 5 5 12 13 PUBLIC ANNOUNCEMENT/IS About Time 20 20 20 20 SILKK THE SHOCKERIH An't My Faut 29 20 34 34 ELUSION/Medicine
6 10 10 10 MASE FPUFF DADDY/Lookin' Al Me 33 24 23 21 JAYD FELONYWhatcha Gonna Do 8 12 12 12 JERMAINE DUPRVJAY-ZMoney Ain't A Thang 20 20 20 20 LINKMhatcha Gone Do? 25 28 32 32 PRESSHA'Splackavellie
- - 10 KETH SWEAT F/SNOOP/Come Gel Wit Me 24 41 20 20 JANET/Go Deep 5 8 5 10 MELANIE B/ Want You Back 19 19 19 19 JESSE POWELLA Wasn't With It 25 28 32 32 BOYZ Il MENDoi' Just Fine
5 7 7 10 EIGHTBALL/My Homeboy'. 16 24 24 19 MISSY ELLIOTT/Hit 'Em Wi Da Hee 18 17 16 9 LUTHER VANOROSS/Nights In Harlem 16 18 18 18 MICHELLEMang Tyme 25 28 32 32 MARY J. BLIGEMissing You
- 10 10 SHAQUILLE D'NEAL../The Way Irs. 17 21 20 18 TAMIASSO Into You 6 6 6 9 TYRESE/Nobody Else 13 18 18 18 TYRESENobody Fise 20 25 30 30 JESSE POWELLA Wasn't Wik It
- - '8 MARY J BLIGEMissing You 20 18 16 19 LORD TARIQL/We Wil Ball 8 6 5 8 MASTER P F/SONS../ Got The Hook Up 16 16 16 16 SUNZ OF MAN...Shining Star 20 25 30 30 MC LYTEA Can't Make A
5 7 7 7 JANEV/Go Oeep 16 18 15 19 SUNZ OF MAN../Shining Star S 5 7 8 JSONA Should Cheat On... 12 14 16 16 MO THUGS FAMILY/AN Good 20 25 30 30 XSCAPEMy Little Secret
16 16 5 6 TAMIA'So Into You 5 12 16 19 MELANIE B../i Want You Back 9 12 9 8 SILKK THE SHOCKER/It Aint My Faul 6 13 15 15 K-CI & JOJO/Dont Rush (Take..) 20 25 30 30 TEMPTATIONS/Stay
15 15 5 & JERMAINE DUPRIJAY-ZMoney At A Thang 2119 17 18 KOl & JOUO/on't Rush (Take. ) 5 5 6 7 TATYANA ALIDaydreamin’ 1113 15 15 OMX FFAITH EVANSMow's It Goin' Down? 20 25 20 20 NUTTA BUTTAFreak Out
15 15 5 5 MONTELL JORDAN Can Do That - . 19 18 MASE FIPUFF DADDYALookn' At Me S 6 7 7 DMX FIFAITH EVANSHows It Goin' Down? 6 10 11 14 E-40Hope | Don't Go Back 20 25 29 29 TYRESEMNobody Eise
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PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW IW 2W LW TW IW 2W LW TW IW W LW TW IW W LW TW
39 41 38 42 JON B./They Don't Know 25 25 25 25 JANE/Go Deep 18 16 30 52 MONICAThe First Night 20 20 20 20 BRANDY F/MASE/Top Of The World 50 47 51 51 JON B./They Oon't Know
40 41 40 42 KELLY PRICE/Friend Of Mine 25 25 25 25 K-C) & JOJO/Don't Rush {Take...) 53 54 51 51 AALIYAH/Are You Thal... 20 20 20 20 CAMRON F/MASEMorse & Carniage 46 48 47 51 NEXI/Too Close
24 31 37 42 GERALO LEVERT/Thinkin' Bout it 25 25 25 25 KELLY PRICE/Friend Of Mine 52 52 50 50 KELLY PRICEfriend Of Mine 20 20 20 20 K<t & JOJO/Don't Rush (Take...) 47 48 46 50 AALIVAH/Are You That..
38 40 39 41 BRIAN MCKNIGHT/The Only One For Me 25 25 25 25 MAXWELL/Luxury: Cococure 55 55 46 43  NICOLE/Make ft Hot 20 20 20 20 GERALD LEVERT/Thinkin' Bout it BRANDY & MONICA/The Boy Is Mine
34 39 41 40 AALIYAH/Are You That.. 18 20 23 25 GERALD LEVERT/Thinkin' Bout ft 27 48 45 42 PUBLIC ANNOUNCEMENT/R's About Time 20 20 20 20 PUBLIC ANNOUNCEMENT/'s About Time NICOLEMake It Hot
38 38 38 38 BRANDY & MONICAThe Boy Is Mine 16 20 23 25 BRANDY F/MASE/Top Of The World 19 30 42 42 NEXTA Stil Love You 18 20 20 20 JERMAINE OUPRI