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Jewel Delivers A Gem

Singer. Songwriter. Poet. Inspiration. Those are just a
few of the adjectives

OCTOBER 16, 1998
Welcome To The NAB!

If you're reading this at the NAB Radio Show in Seatie,
we hope you'll make it over to Booth 940 in the exhibit

Atiantic Records reserves hall and meet the 24 R&R staffers covering the show,
for Jews). Her most recent showing off R&R ONLINE, and handing out copies of
single, “Hands,” from her our publications. I .

album Spirit, impacted radio you're eisewhere, THE m

this week. “Hands" was . you can read
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Nody Creates More
Top Of Mind AWwareness.

H \.

Radio just isn't the same anymore. Today, if you're not get- To keep your station on top, you need a highly-recognizable
ting into the minds and lifestyles of your listeners, it won’t be image. The best, most economical way to reinforce that image
long before you lose them. is with a great sticker or decal from CGI.

That's why it's never been more important to have a striking As the radio industry leader in stickers and decals, CGI gives
image and graphic identity. Listeners have more choices these you the quality, durability, creativity and service you demand.

days. More stations. More formats. More TV channels. More When it comes to radio, nobody gets into people’s heads

media. The internet. The list just keeps growing. You're com- oo F
peting for share of mind. quite like we do. Call soon. 1-800-331-4438.

1765 North Juniper, Broken Arrow, OK 74012 » 1-800-331-4438 +918-258-6502 + Fax 918-251-8223 « radio@ogilink.com
WORLD 'S LEADING PRINTER STICKERS AND DECALS
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management ¢ marketing ¢ sales

MMS SECTION DEBUTS!

R&R'’s newly configured Management,
Marketing, and Sales pages debut with an
exclusive new feature! Each month, the
R&R Industry X-Ray — compiled in
association with Miller, Kaplan, Arase &
Co., Competitive Media Reporting,
Scarborough Research, and the RAB —
picks apart an important radio sales
category and details its spending habits in
the nation's largest markets. We begin
this series with automotive.

Pages 14-22

GETTING DOWN TO EARTH

Over the last year, KRTH/L.A. was faced
with the tragic task of replacing its
moming and afternoon personalities,
Robert W. Morgan and The Real Don
Steele, who were stricken by lung cancer.
This week, Calvin Gilbert talks to their
on-air successors, Charlie Van Dyke and
Shotgun Tom Kelly.

. Pages 44-46

© Media stocks rebound as the
. roller coaster bumps along

¢ CD Radio announces
programming staff

¢ Steve Swenson VP/GM for
WCBS-AM/New York

¢ Joel Salkowitz becomes PD
of KTXQ/Dallas

* Larry Hughes, Doug Baker take
Virgin/Nashville posts
Page 3

CHR/POP

o BARENAKED LADIES One Week (Repriss)
CHR/RHYTHMIC

. Muvm_m You That Somebody? (Atlantic/
URBAN

o LAURYN HILL Doo Wop (Thet ...) (Rufhouse/Colmbia)
URBAN AC

« TEMPTATIONS Stay (Motown)

COUNTRY

« LONESTAR Everything's Changed (BNA)

AC

« BACKSTREET BOYS 'l Never Break Your Heart (Jve)
HOT AC

+ B00 GOO DOLLS Iris (Warner Sunset/Reprise)
NAC/SMOOTH JAZZ

* GEORGE BENSON Fly By Night (GAP)

ROCK

» CREED What's This Life For (Wind-up)

ACTIVE ROCK _

« LENMY KRAWITZ Ry Away (Virgin)
ALTERNATIVE

* HOLE Celedrity Skin (DGC/Getfen)

ADULT ALTERRATIVE
* SHERYL CROW My Favorite Mistake (ASM)

NEWSSTAND PRICE $6.50

OCTOBER 16, 1998 °

WSKQ Tops New York Arbitron

For the first time, a Spanish-
language station has taken sole
possession of an Arbitron New
York quanerly report. SBS Trop-

New York

Spe Su'mw
59 60
56 58
59 55
51 46
46 42|

WSKQ-FM (Tropical)
WOHT-FM (CHR/Rhy)
WLTW-FM (AC)

WHTZ-FM (CHR/Pop)
WCBS-FM (Oidies)

COMPLETE RESULTS FROM NY, L.A.,

ical powerhousé WSKAQ finished
the summer two shares ahead of
second-place WQHT and a half-

RATINGS/Ses Page 28

Las Angeles

S Su'w
KLVE-FM (SpanishAC) 83 60
KSCA-FM (Reg.Mex.) 58 6.0
KKBT-FM (Urban) 38 40
KOST-FM (AC) 33 39
KPWRFM(CHRRhy) 39 37

CHICAGO, LONG ISLANO: PAGE 28

unmeister Randy Michaels
has gone and ruined ra-
dio’s best-loved pastime: spec-
ulating about which monster
group will buy Jacor Commu-
nications. its band of 230 mer-
ry radio stations, and its lone
TV outlet in Cincinnati. Last
week. Clear Channel Com-
munications said it would
shell out about $4.4 billion in
a tax-free. stock-for-stock deal
for Jacor.
And as in a lot of the modem- -
day marriages between the rich and powerful. the two will main-
tain separate homes: Jacor will continue to be based in Cov-

Michsels

Bob Lawrence as President. and Clear Channel CEO Lowry
Mays will continue to operate his multimedia empire from San
Antonio. The happy couple will keep the name Clear Channel,
and together will own, operate. or be affiliated with 625 radio
stations worldwide — 454 of them in 101 U.S. markets — 19
TV stations, and about 220,000 outdoor displays in 25 coun-
tries. (Clear Channel also owns 29% of Heftel Broadcasting.
the largest Spanish-language broadcaster in the U.S.)

Jacor will operate as a separate subsidiary of Clear Channel,
and *'no significant changes are expected to its operations.” the
companies said. Mays noted that “40% of Jacor’s revenues are
in markets where Clear Channel has a strong presence in out-
door media.” and he expected the new Clear Channel to enjoy
“significant synergies.” The new company will rank third in to-
tal radio revenues and will be the world’s largest outdoor

CLEAR CHANNEL/Seo Page 53

‘Glear Channel Ropes In Jacor For $4.4 Bil.

[ Second-largest in station count, group overlaps in six top markets

| 10 Zeli 10 understand why he and Ja-

ington. KY. and Michaels will remain at the helm as CEO, with |

|

‘used to describe Zell over and over

Zell Tells All!

By Tony Novia
R&R CHR EDITOR

Been wondering what early train-
ing it takes to be a billionaire? In
Sam Zell's case, his entrepreneur
skills began in grade school when
he came up with the ingenious idea
of selling Playboy magazine at a
200% proftt.

But it doesn't take long in talking

cor chiet Randy Michaels created
such a formidable team.
“Flamboyant™ is a word that’s

again. This Chicago-based billion-
aire favors Ducati motorcycles. a
company he once unsuccessfully
attempted to buy 50% of. When he
and his business partners hit the
road on their Ducatis, they are
known as “Zeil Angels” Zell, like
Michaels, prefers jeans over Armani
suits and thrives on his Sjust get it
done” attitude.

Zell is widely recognized as one
of America’s biggest and best deal-
makers, collecting bitlions in profits
for his chents and himsetf by seek-

TELL/See Pape 32

R

Ganis To Atlantic
Executive VP

By STEvE Wonswicz

RAR MUSIC EDITOR RAR WASHINGTON BUREAL!

DARS: Formats Of The Future
B CD Radio, new XM’ go for underserved demos

By MATT SPANGLER AND JeFREY YORKE

Atiantic Records has elevat- “First there was AM. then there was [ o oo o™
ed Andrea Ganis to Exec. VP. FM, and now there is XM. We are the | aiaiite antenna. |
Based in New third new band of radio, and weare @ ——— ——
York. she con- the future.”
tinues report- These ominous words
ing to Atlantic came from the mouth of
Group  co- Hugh Panero. President/

Chairman/co- CEO of the former Ameri-

CEQ Val Az- can Mobile Radio Corp., in

zoli. The new discussing with R&R the

post is in rec- new identity the company un-

ognition of veiled carlier this week: XM

her greater Sateilite Radio. -
role in the

overall senior
management of the label.

“A long-standing member of
Atlantic’s senior executive team.
Andrea has played an indispens-
able role in the label’s growth
and continued success,” Azzoli
said. "Her accomplishments in

GANIS/See Page 28

This week the DARS provider charged into the
wolf's lair — the NAB Radio Show in Seattle — announc-
ing it had inked a handful of exclusive programming deals
nine months after CD Radio announced its first content agree-
ment (with Bloomberg Business Radio).

Better late than never. It is indeed an impressive roster: USA
Today will occupy one channel. which Panero said will even-
tually be expanded to a 24-hour News/Talk service: Heftel

DARS/See Page 52

Radio Salaries
Skyrocket In ’97

By Ron RoomiGues
R&R EDITOR-IN-CHIEF

Ever since deregulation, radio
industry professionals have been
asked to carry a heavier load, su-
pervise more stations, and broad-
en their skill sets. And. in most
cases, those professionals were
rewarded for their efforts with
hefty pay increases in 1997,
according to the results of an
industry-wide compensation sur-
vey conducted for R&R by Mill-
cr. Kaplan. Arase & Co.

Complete salary survey resuits

from six market categories and
10 formats: Pages 34-38

As an example. while the
ranks of the general managers
have grown noticeably thin in the
last few years. those who remain
eamed 20% more in 1997 than
the year before. The typical GM
in a major (top 15) market camns
$286,131 in salary and incen-
tives. Salaries for other top radio
positions rose accordingly.
GSMs eamed 15% increases in
'97. PDs 14% more, and promo-
tion directors 13% more.

SURVEY/See Page 28

Sty R =Tl i

Hollander Tapped
As Westwood One's
New President/CEQ

A dozen years of influencing,
cajoling. and arm-twisting some
of America’s
toughest cus-
tomers — and
that’s before
dealing with
such notable
talent as Don
Imus, Mike
Francesa, and

off fa Joel
Hollander.
The WFAN-AM/New York GM
last week was named President/
CEO of Westwood One.
Hollander. 42, has run Ameri-
ca's most profitable radio station
for the past six years (he was
GSM for six years before that)

HOLLANDER/See Page 32

The only daily fax that lets you make copies: R&R TODAY! Call (310) 788-1646 to subscribe.
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father of mine

the new single from the platinum album SO MUCH FOR THE AFTERGLOW

Added This Week!
WSTR KBKS WPST KZZP WXXM WSSR WSHE WPNT

Now On Over 40 Stations :
KRBE KKRZ KALC _ WTMX KBBT WDCG

WEZB WZEE KOZN WKRQ KPTY WABB WSTW .
WWCK WGLU KSMB WDBR KTNP KLAZ WZNE ’

WXIS KLLY KQID: WKSE WKRZ KWTX and more!

[ -
m HEAWNESd Most Played! Eﬂ]
PR B

‘ ) #6 Mode ck Monitor
eOver1 M Albums Scanned
¢ Billboard Music Video Award Nominee For "Best Clip Of The Year"

Produced by A.P. Alexakis + Mixes by Cheis Lord- alge and Neal Avron » Management: Darren Lewis ot | 1 ewa Vine
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Swenson Segues To

WTOP/Washingion VPIGM Steve
Swenson has been named VPIGM at |

WCBS-AM/
New York Swen- |

all-News station
on November 2. I
will succeed cur-
rent GM Dan
Griffin, who re-

SwrSon his pians 1o retire
effective al the
end of October. |
CBS Radio President Dan Mason |

MMM:MMMP&.CAMMH West
Coast air personalities 10 colebrale is recent success in the LA. and San
i cently announced ﬁwmmms«mmywtm(mmmmumg.

890, KCMG's Irma Blanco. KYSR'S Lisa Faoy, KYLD!
'YSR' Jarnie & Frank; (botiom, 1) 'CMG PD Michael Roberts, BIG'S Car-
olyn Gricie, 'YSR's Frosty, YLD's JV and EMis, KKBT's John London,
KMELSs Diane Swele, 'KBT morning show prockucer Dennis Cruz, 'MELs
Carmen, KilS' Renel, 'YSR's Ryan Seacrest, and K101's Don Bleu.

s Hollywood, and

said. “Steve has not only demon-
strated his ability to be a solid pro-
grammer. but has also established
himself as a tremendous business |
person. We are looking forward to
having him lead our team at
WCBS-AM.”

This marks a return trip to the Big
Apple for Swenson, who spemt nine |

By Jemmy Swwenex
R&R WASHINGTON BUREAL

You are an executive at a large.

years as PD and two years as News
Director a8 WINS-AM/NY prior 0
his move 10 “TOP. He began his ca-
reer in 1979 in Los Angeles at all-
News KFWB, where he held such
Ppositions as writer, editor, and Asst.
News Director.

“T'm really booking forward 10 re-

publicly traded radio group. You
own thousands upon thousands of
shares of siock in your company. In
the last year you've seen the value
of your holdings go up and up and
then up some more as the stock
market — and media stocks in par-
ticular — kept rising.

turning to New York to head up | Then, suddenly. the bubble burst.
CBS Radio's flagship.” Swenson | A global financial crisis led to a
told R&R. “WCBS is a great radio | sell-off. You lost hundreds of thou-

SWERSON/See Page §3 | sands of dollars on paper. Your

' Media Stocks’ Multiple Personalities
I It’s a wild ride of up ene day, down the next

company’s stock dropped. You
couldn't believe how much the val-
ue of your holdings fell. You tell
yourself, "My lifestyle won’t
change.” And it probably will not.

Take solace, radio executive. You
are not alone.

Media stocks across the board
have been hit hard recently. Yet ev-
ery time media stocks hit a low,
they seem o rebound.

Earlier this weck several compa-
nies rode a hot streak 10 doubl

PAGE THREE -

OCTOBER 16, 1998 -
NEWS & FEATURES
Radie Buslces 4  National Video Charts 50
Business Briefs 4 Street Talk o0
Transactions 6 Sound Decisions 7
NS 14 Publisher’s Preltle 192
Sales 14 = - — 5
W 4 Product Showcase 51 |
Mahminq 2 Talk Showcase 59

FORMATS & CHARTS

Alr Personalities 40 Adult Contomporary 100
Club R&R Phato Gallery 42 AC Chart 110
Dldicg a4 Hot AC Chart 15
Hews/Talk . B4 NAC/Smeoth Jazs 117
Pop/Alternative 69 NAC/Smooth Jazz Tracks Chart 118
CHR 70 . NAC/Smooth Jazz Albums Chart 119
CHR Callout America 72 Rock 122
CHR/Pop Chart 74 Rock Chart 124
CHR/Rhythmic Chart 82 Active Rock Chart 127
Hip-Hop Chart 8 Alternative 120
Urban [ ] Aternative Chart 132
Urban Chart 88 Alternative Action 134
Urban Action 90 Alternative Speciaity Show 139
Urban AC Chart 9 Adult Ateornative 142
Country [ Aduit ARermnative Tracks 140
Country Chest 101 Adult Alternative Albums 142
Country Action 102

digit percentage growth. Sinclair
STOCKS/See Page 28

LOOKlNG BACK

lhﬂngsl.adorsﬂvou

ven when R&R started out. ratings results were an important

pandourpublmbmSomoolmesoureesolthatdata(le
Hooper, Pules, Trendex) have disapp d, but Arbitron is still
around, of course. Here are selected market leaders from the tail
"73 rating period {noted with their formats of that time):

WOR/Mew York (MOR) 9.1 | KMOX/3L. Lowis (MOR) %.7
KA Anpetes (Top 40) 57 | KOOL/Pheemix (Fuki Servics) 9.8
WON/Chicoge (Full Service}  11.2 | KNOW/Deaver (MOR) 129
KSFO/Sam Framciots (MOR) 7.2 | WGAR/Clevelsad (MOR) 71
(MOR) 109 | KEW/Pwilend, OR (Top 40) 121

WI/Detrek (MOR) 129 | WOOKMiwsskes (MOR) 96
WEAP/Delles-R. Werlh (Ciry) 128 | WLW/Clmeinsati (MOR) 167
WPGCWashinglen (Top 40) 6.6 | NLUB/Sel Lahe Ciy (B£2) 130
WEZesten (MOR) 12.7 ( 133
WESMileats (MOR} 221 | WTIKMew Oviesas (Top 40) 96
KDMO/Sostils (Full Service) 121 | WKBW/Bulinle (Top 40) 127
346 | WOAVMemphis (Black) 18.7

KCBO/Sen Diege (Top 40) 134 | WiWAVRichmend (MOR) 281

Sticking With Radlio For 25 Yeers

AT L a T

PD At KTXQ/Dallas

Veteran pro-
grammer  Joel
Salkowitz has
been named PD
for Chancelior’s
KTXQ/Dallas,
which last month
flipped from Rock
to a “Jammin’
Oldies™ format
(R&R  9/4).
Salkowitz amived
in Dallas follow-
ing a two-year stint a1 Fox Televi-
sion’s New York office. where he
served as Audio & Music Director
for the company's 24-hour news
network.

Salkowitz told R&R, “I had a
greal opportunity o hook up with
Chancellor and a lot of people I've
known for years. many of whom
I've worked with at Emmis. When
this opportunity presented itself. [
had o say yes. If you're going 10
be doing this, these are the guys to
be dang it for today.™

| promotion execu-

Radio Amnounces Programming Staff

Forthcoming satellite DAB ser-
vice CD Radio continues 10 fill out
its management ranks, naming Jim
Kressler Director/Programming
Services, Cindy Sivak Director/In-
dustry & Talent Affairs, and Mar-
ia Carchidi Director/Music Pro-
gramming. Kressler and Carchidi
both join CD from the cable music
service Music Choice, while Sivak
is a veteran of MTV. Westwood
One. and Unistar.

In addition, the company has
hired eight radio vets to lead vari-

ous divisions: NY radio mainstay
Pat St. Joka joins the Rock divi-
sion; former KROQ/L.A. jock
Swedish Egll takes on the Dance/
Reggae division; the Country divi-
sion welcomes former WNBC.
WHN. WYNY. and WNEW/NY
programmer Steve Warven: syndi-
cated jazz producer/host Russell
Davis heads to the Jazz division;
the Classical division taps Mu-
sic Choice ver Michele Miller:
Rhiythm Revue host/creator Felix

CD RADIO/See Page 24

—rr

Virgin/Nash. Ilires Hughes As VP/Promo
I8 Baker becomes Dir.Mat'l Promotion for the tabel

The rtecently

8/14) has set its

tive ieam. Former
Mercury/Nash-
ville VPPromotion

Larry Hughes
joins the com-
pany as VP/Pro-
motion. while
former Capitol/
anmlle Digector/Radio Market-

ing Doug Baker is named Direc-

um-rmunpn ummu?:wm

“Larry brings a
weatth of knowi-
edge to this posi-
tion.” President/
CEO Scott Hen-
dricks comment-
ed. “For 20 years,
he has been a
pant of the coun-
try music industry.
He has worked
with two of the
most successful
promotion departments in this
formal and has been instrumen-

VIROE3ee Page 32

| MO REACH US D0 & mCORDS INC. / 10160 SANTA MONMICA BAVD., STH FLOOR, LOS ANGELES, CA 90067  VEBSITE: wwmroniing.com

3 L haned <> LE maid - o0e d «<<» <<

i CIMOCULATION: 310-785-1828  310-203-8727 . moninin® rmoning.com OPPORTWNTIRMAMAKETPLACE: 310-780-1621 3102030727  wnumaw @ moniine.com |
ERS Bl NO-700-1000  J10-2054763  newercom@®moniine.com SNTONIAL, OTHER SAPTS: 3105534330 N0-203-0783  mallvoom @moniine.com

| sanemms smmvicen 307801678 3106634068  JE@monine.com WASIINGTON, O DUREAM 224630800 2024630412  moc@manine.com
ASTEETEETRALTE: 310-853-4330  310-203-8480 hmowfty @ roniine.com NASHVILLE DUREAN $15-244-0822 §15-248-0088 halon@ roniine com
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O Analysts attribute move to changing environment and desire to keep growth high muysoﬂmwwmmc-m

BY Mart Seanca #x
R&R WASHINGTON BUREAL!

Sinclair Puts $500 Million In Stations On Block |

Sinclair Broadcast Group took an unusual step in the con-
solidation era last week and announced that it is divesting — not
acquiring — $500 million worth of radio and TV stations.

“The world has changed.” First
Union Capital Markets analyst Bish-
op Cheen told R&R. and Sinclair is
“not acquiring. They are integrating
and trying to shore up their balance
sheet and keep their growth as high
as they can in what could be a much
softer environment.”

In announcing the sale at a Gold-
man Sachs conference, Sinclair said
it was motivated by “cumment market

conditions™ and the need to pay down
debt. The company’s stock has been
hit hard by the recent recession in
media issues, falling from an April 6
high of $30.25 to as low as $8 on Oct.
8. *The company has to do something
to sanctify its stock.” Cheen said.

Ready To ‘Weather Storm’

Thus, a month after its announced
purchase of six TV stations from Guy

Gannett Communications for $310
million, Sinclair shifted its focus
from acquisitions to delevering its
balance sheet (at a time its debt le-
verage was heading toward seven-
times EBITDA pro forma, accord-
ing 10 Cheen). “These are uncertain
times, and we want make sure we
are as well-positioned to weather
the storm as we can be,” Sinclair
Treasurer Pat Talamantes told
R&R. He added that the company
will not likely benefit from politi-

SINCLAIR/See Page 10

USADR Proposes IBOC DAB Standard

O Proponents vie to be first with fully tested digital systems

Digital radio came one step closer to becoming a reality
last week when USA Digital Radio asked the FCC to adopt
IBOC (in-band, on-channel) DAB as the domestic transmis-

sion standard.

*Authorizing DAB and designating
IBOC as the appropriate means to
implement digital radio will serve the
public interest,” said a USADR
spokesperson. Specifically. the com-
pany’s proposal asked the commis-
sion, among other things, to establish
critenia. to ensure that stations do not
interfere with one another during the
transition to digital; to adopt a stan-
dard providing that DAB radios are
compatible with DAB transmitters;

and to set criteria and a. timetable for
evaluation of DAB systems.

Though the petition called for an
IBOC. not a USADR. standard. the
company's fellow IBOC proponents
did not have much to say about the
FCC filing. New Jersey-based Lu-
cent Digital Radio said it was re-
viewing the petition. Norman Mill-
er, President of San Diego-based
Digital Radio Express (DRE), told
R&R the proposal was fine by him

as long as it called for a generic
IBOC standard.

FCC officials would not comment
on the proposal, except to say it’s
under review.

Test Race Is On

Meanwhile, the race to be first
with fully tested DAB systems con-
tinues. DRE's FM system was test-
ed on KSAN-FM/San Francisco ear-
lier this year. Miller said the AM
system will be completed by the end
of 1998, and he expects to submit
data from the testing of both systems

to the FCC by mid-1999.
USADR/See Pl.. 10
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Musu:uans Asoclatmns Down On Hill’s copynght B|II

BY JerEMY SweDer & MATT SPANGLER
R&R WASHINGTON BUREAU

A copyright protection measure viewed as critical for the music
industry was altered last week by Congress. a move that could
mean losses of millions of dollars for some associations that rep-

resent musicians.

The Fairness in Music Licensing
Act increased the number of restau-
rants, bars, and retail establishments
that are exemipt from paying royal-
ties to musicians’ associations for
using their music.

Under the previous law, only res-
taurants, bars, and grills 1500 square
feet or smaller were exemp! from
paying a yearly royalty fee to mu-
sicians’ associations for licensing.
The new law increases the exemp-

tion to include eateries up to 3750
square feel and retail outlets 2000
square feet and smaller.

Groups such as The American So-
ciety of Composers, Authors, and
Publishers (ASCAP) and the Nation-
al Music Publishers® Association
(NMPA) could lose millions in rev-
enue. ASCAP, which collects about

MUSICIANS/Ses Page 10

|

bout 120 workers in CBS Corp.'s news division were let go last week,

the first major step in a projected 300-person CBS cutback. CBS is
trying 10 trim $180 milion annually, and last week's downsizing should save
about $40 million. While major networks are tuming to personnel cuts o |
save money, many media analysts believe that radio groups won'thave to |
make the same moves. “Radio has been run lean for a long time,” said |
James Marsh of Prudential Securities. “They don'thave the same typeof |

programming-cost inflation problems.” .
Seattie Broadcasters To Buy $60 Mil. ln Stations

eleran Seattie-area broadcasters Michael O'Shea and Ivan Braiker

have started a $60 million partnership called New Northwest
Broadcasters that will focus on station clusters in the Pacific Northwest.
The fim's first deal — announced last month — is the $7.9-million
acquisition of six stations from Spokane-based B&B Broadcasting, which s
expected 10 close in November.

Barten May Pass Pertais Matter To DOJ

ep. Joe Barton (R-TX), chaiman of the House commerce

subcommittee investigating the FCC move to the Portals office }
complex in Washington, DC, may submit a report on the inquiry to-the
Justice Department, according 10 a source ciose 1o the hearings. The
subcommitiee heard on Oct. 9 from several current FCC officials and
former chairman Reed Hundt.

SFX & Marguee To Restructure Deal |

he $100 million July acquisition of The Marquee Group Inc. by SFX

Entertainment will be altered and possibly canceled, the companies
said. It was not clear how the deal will be changed, but it will be compieted
this week (10/16). The merger between SFX, which owns live-event
venues, and Marquee, which acts as an agent for broadcasters in the sports
business, originally involved a stock transaction wherein Marquee
sharehoiders would receive $6 10 $6.30 of SFX class A common stock for |
each share of Marquee. |

OnRadio Sigrs Chalwide Wed Deal With Jacor

nRadio, previously known as Electric Village, will provide Jacor

Communications stations with web programming in mutiple formats,
plus revenue and site management toois. The deal is OnRadio’s largest to
date, and boosts its network of radio station websites to nearly 550.

CitaZel Enters Michigan With $35 Million Deal
itadel tapped into the Saginaw-Bay City, Ml market with the purchase
of six stations from 62nd Street Broadcasting LLC last week. The $35

Continued o0 Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of allpublicly traded companies that derive
more than 5% of gross revenues from radio advertising.

PR S k.

Qhange Since
One Voo Agw  Ome Week Ago 100298 Ome Yrar Age  Ome Work Agw
Radio Index 16656 152.69 175.76 $33% -13.13%
Dow Industrials T847.03 7H99.52 T784.69 +67% +1.48%
S&P 500 944.16 98439 1002.6 +4.26% -182%

STRETCH YOUR ADVERTISING DOLLARS

Today’s level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts; sta-
tion sponsored autograph sessions, etc.). With theft, vandalism and loss,
it becomes a costly proposition to continuously replace expensive signs
“#| and banners. Roll-A-Sign™ offers a better way.
With Roll-A-Sign banners you get up to four vibrant colors printed on

| durable, high quality 4 or 6 mil plastic film to display your logo and
message brilllantly for an economical price. Now you can afford to dis-

| play a bright new sign at every public event. They even make great cost-
) effective promotional give-aways. Just roll off what you need and cut.

» Durable banners at an affordable price.

“s UV stabilized plastic won’t fade indoors or outdoors.

» Simply FAX your logo and color separation information for a
price quotation today.

Call tday
800/231-6074

Reef Industries, Inc.P.O. Box 750250
Houston, TX 77275-0250
713/507-4200 713/507-4295 FAX
©1998 Reef Industries, Inc.

WWW americanradiohistorv . com
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DO YOU HAVE SOME
GROWING CONCERNS
ABOUT YOUR AUDITORIUM
MUSIC TESTS:

...because you're not getting a random sample
spread over your entire metro?

...because you're not able to get to your listeners Miie:
in all your Arbitron “Hot ZIPs?” usic Te
Chnologi
Jles

...because you're not really reaching your real Sa IUIe s C/iem

listeners, but just “professional test takers”

and “referrals” instead?

...because your listeners can't take the test
on their own schedule the way they can
with an Interactive test?

Interactive music testing can't solve every

problem you may have as a manager, but AC i
it can solve all these problems...and n PhOen,‘X
deliver clearly better music test results. #' 9.1,' 2

5‘54 anen

Spr
NG Arbyity N Rank » s
Nd Share. 5

Get fully up-to-speed on Interactive music

K
testing. We'll give you helpful information M-Sun Sam. g
on the pros and cons of auditorium vs.
Interactive and answer your questions.

INTERACTIVE: THE MUSIC TESTING
THAT REACHES YOUR REAL
LISTENERS IN YOUR ENTIRE METRO.

Music Technologies, L1.C

FIrRsT IN FUuLLY-DIGITAL - Music LIBRARY TESTING

If you would Iike'.to learn more about Interactive music testing, 5
just call VP/GM Mike Maloney at (719) 579-9555.
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DEAL OF THE WEEK

® WI0G-FM/Bay City, WKQZ-FM/

RADIO BUSINESS

TRANSACTIONS AT A GLANCE

1998 DEALSTO DATE

m ToDate:  $8,003,936,469

(Last Year: $12,320,795,386)

.noaasmnm $77,935,000

Midland, WMJX-FM/Pinconning (Last Year: $52.514,319)
and WSGW-AM, WGER-FM &
m Wlm (Bay City- | Statlons Traded This Year: « Y’aggz
) Stations Traded This Week: 3
(Last Year:25) |
TRANSACTIONS

Citadel Collects Saginaw Six-Pack From 62nd Street
O Invests $35 million in Michigan market; Jacor captures quintet in Louisiana

WIOG-FM/Bay City, WKQ2Z-
FM/Midiland, WMJK-FM/
Pinconning, and WSGW-
AM, WGER-FM & WMJA-
FM/Saginaw (Bay City-
Midland), Ml

PRICE: $35 million

TERMS: Asset sale for cash

BUYER: Citadel Communications
Corp., headed by CEQ Larry Wilson. it
owns 116 stations. Phone: (602) 731-
5222

SELLER: 62nd Street Broadcasting
LLC, headed by CEO Jock Fritz. it
owns four other stations. Phone: (517)
337-2877

FREQUENCY: 102.5 MH2; 93.3 MHz;
100.9 MHz; 790 kHz: 106.3 MHz: 104.5
MH2z

POWER: 86kw at 800 feet; 39.2kw at
554 feet; 2.6kw at 495 feet. Skw day/
1kw night; 2.05kw at 380 feet; 2.45kw
at 469 feet

FORMAT: Hot AC; Rock; Classic Hits;
Talk; AC; Classic Hits

BROKER: Richard A. Foreman As-
sociates Inc.

| KREB-FM/Huntsville,

KREB-AM & KAMO-FM/
Rogers, KMCK-FM/Siloam
Springs, and KZRA-AM &
KBRS-FM/Springdale
(Fayetteville)

PRICE: $6.525 million

BUYER: Cumulus Media Inc., head-
ed by Lew Dickey. it owns 200 stations.
Phone: (414) 615-2800

SELLER: Hochman Communica-
tions, headed by George Hochman.

ACCESSPR(

When you want the most comprehensive
and accurate information available
on broadcasters, you need
MEDIA Access Pro™.

Only BIA can offer you a
database this powerful and this timely. As the
leading provider of information services to the
broadcasting industry, we simply have the

information you need.

Call us for more Information on MEDIA Access
EE demo.

Pro™ and to receive a F

See BIA at NAB ‘98, Seattle, Booth #415

‘B All commercial radio and

television stations? Yes.
@ Ownership information? Yes.
B Revenue information? Yes.
B Comparable sales and

market reports? Yes.
B Contacts information? Yes.
.l Demographics information?  Yes.
B Daily updates? Yes

T amerncanradionistonT com

BIA

has the power:

|_BIA RESEARCH _

® KREB-FM/Huntsville, KREB-AM &
FWSiloam Springs, and KZRA-AM & KBRS-FWSpringdnh

(Fayettoville), AR

® KAMB-FMMerced, CA No cash consideration

oK

(Santa Rosa), CA $1.1 miliion i

® WHTA-FMFayetteville (Atlarta), GA No cash consideration
' ® KOMQ-AM & FM, KPOFMHonolulu & KHUL-FWWaipahu

(Honolulu), HI $7.5 miliion

© KEEL-AM, KWKH-AM, KITT-FM, KRUF-FM & KVKI-FWShreve-

port, LA §24 million

® WATT-AM & WLXV-FM/Cadillac, WMKT-AM & WKHQ-FW
Charlevoix, and WMBN-AM & WLXT-FM/Petoskey,
(NW Michigan), MI No cash consideration

® WZOZ-FMOneonta, NY $575,000

©® KBEL-AM & FMAdabel, OK $300,000

® KBMA-FM/Bryan, TX $25,000

® KCUB-FM/Stephenvilie, TX $665,000

e KVLL-AM & FM/Woodville. TX $565,000

® WIVIFM/Charlotte Amalie, St. Thomas, USV1 $30,000
o KVAN-AM/Vancouver, WA $1.65 miliion

Phone: (501) 521-5128
FREQUENCY: 99.5 MHz; 1390 kHz;
94.3 MHz; 105.7 MHz, 1590 kHz; 104.9
MH2z

POWER: 13.5kw at 443 feet; 1kw day/
49 watts night; 25.1kw at 692 feet;
100kw at 476 feet; 2.5kw day/58 watts
night; 2.75kw at 485 feet

FORMAT: Sports; Sports; Oldies;
CHR; Regional Mexican: Alternative

' California !
KAMB-FM/Merced

PRICE: No cash consideration
TERMS: Transfer of control

| BUYER: Den Wilson & Daniel Finn,

board members of Central Valiey Broad-
casting Co. inc. Phone: (209) 723-1015 |
SELLER: John Price, Eric Betten-
court and David Thomson, board
members of Central Valley Broadcast-
ing Co. Inc. Phone: (209) 723-1015
FREQUENCY: 101.5 MHz

POWER: 1.85kw at 2093 feet
FORMAT: Religious

COMMENT: Central Valley Broadcast-
ing Co. Inc. wishes to change its board
members with this transaction.

KHBG-FM/Healdsburg
(Santa Rosa)

PRICE: $1.1 million

TERMS: Stock purchase agreement
BUYER: Batista Viers, shareholder of
Deas Communications Inc. He has in-
terests in four other stations. Phone: i
(408) 275-0238

SELLER: Mario Edger Dias, et al. He
is the President of Deas Communica-
tions Inc. Phone: (707) 433-5578
FREQUENCY: 95.9 MHz

POWER: 340 watts at 394 feet'
FORMAT: AC

COMMENT: Batista Viera will become
President of Deas Communscations Inc.
and own 100% of the voting stock foi-
lowing the transaction.

Georgia
WHTA-FM/Fayetteville
(Atlanta)

PRICE: No cash consideration
TERMS: Stock transfer agreement
BUYER: Radio One Inc., headed by
President Alfred Liggins Hl. It owns 12 |
other stations. Phone: (301) 306-1111
SELLER: Radio One of Atlanta Inc.,
also headed by President Alfred Lig-
gins M. Phone: (301) 306-1111
FREQUENCY: 97.5 MHz

POWER: 7.9kw at 574 feet

FORMAT: Urban

COMMENT: Radio One Inc. will acquire
100% of the stock of Radio One of At-
lanta Inc. following this transaction.

KQMQ-AM & FM, KPOI-
FWWHonolulu & KHUL-FW |
Walpehu (Honolulu)

PRICE: $7.5 million

PRICE: $575,000
I

BUYER: New Wave Broadcasting LP,
headed by Jon Ferrari and Charles
Cohn. It owns seven other siations.
Phone: (308) 922-8282

SELLER: Caribou Broadcasting LP,
headed by President J. Kent Nichois.
He owns four other Stations. Phone:
(303) 436-1869

FREQUENCY: 690 kH2z; 93.1 MHz;
97.5 MHZ; 102.7 MH2

POWER: 10kw; 100kw at 1854 feet:
83kw at 46 feet; 61kw at 1893 feet
FORMAT: CHR/Rhythmic; CHR/Rhyth-
mic; Rock; Country

BROKER: Kalil & Co. Inc.

Louisiana
KEEL-AM, KWKH-AM,
KITT-FM, KRUF-FM &
KVKI-FWShreveport
PRICE: $24 miliion
BUYER: Jacor Communications inc.,
headed by CEO Randy Michaels. it
owns 230 stations. Phone: (606) 655-
2267
SELLER: Progressive United Corp.,
headed by GM Econuel Ingram.
Phone: (912) 739-3035
FREQUENCY: 710 kHz; 1130 kHz;
93.7 MHZ; 94.5 MH:. 96.5 MHz
POWER: 50kw day/5kw night; 50kw;
100kw at 1020 feet; 100kw at 1094 feet;
100kw at 275 feet
FORMAT: News/Talk; News/Talk/
Sports; Country; Country: CHR; AC

WATT-AM & WLXV-FW
Cadillac, WMKT-AM &
WKHQ-FM/Charlevolx, and
WMBN-AM & WLXT-FW/
Petoskey (NW Michigan)

PRICE: No cash consideration
TERMS: Corporate spiit-off agreement
BUYER: MacDonald Garber Broad-
casting Inc., headed by CEO Patricia
Garber. Phone: (616) 347-8713
SELLER:The MacDonald Broadcast-
ing Co., headed by President Kenneth
MacDonald Jr. It owns tour other sta-
tions. Phone: (517) 752-8161

| FREQUENCY: 1240 kHZ: 96.7 MHz,

1270 kHz; 105.9 MHz: 1340 kHz; 96.3
MHz

POWER: 1kw; 7.2kw at 604 feet; Skw,
100kw at 892 feet; 1kw, 100kw at 981

| teet

FORMAT: Talk; Soft AC; Talk; CHR;
Nostalgia: Soft AC

COMMENT: Patricia Garber has
agreed to trade 1900 shares of her stock
in The MacDonald Broadcasting Co. for
2000 shares of a newly formed subsid-
iary of the company.

WZO0Z-FM/Oneonta

Continved on Page 8
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Don't touch that dial. it's In-Band On-Channel digital radio. A new broadcast technology that delivers high-quality

AM and FM digital sound, while still maintaining your current diat position. Stop by USA Digital Radio, booth #646 at the

DIGITA
NAB Radio Show to see and hear this exciting new listening experience. USA Digital Radio: ready to rock...and ready to roll.

. RADIO

\ To learn more call 1-410-872-1530 or visit http://www.usa
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TRANSACTIONS
Contiased from Page §

TERMS: Asset sale for cash
BUYER: BanJo C

RADIO BUSINESS

TERMS: Transter of control

BUYER: Fﬂlmwm
of Mexican

Entertainment Broadcasting Group
Phone: (409) 779-5262

SELLER: Mexican-American Com-

Group Inc., headed by President
James Johnson. It owns three other
stations, including WKX2Z-FM/Norwich.
Phone: (607) 334-2219
SELLER: The Wireless Works Inc.,
Headed by Chairman Christopher
Coftin. It owns four other stations.
Phone: (315) 393-1100
FREQUENCY: 103.1 MHz

POWER: 2kw at 360 feet

FORMAT: Ciassic Hits

KBEL-AM & FMAdabel
PRICE: $300,000

TERMS: Asset sale for cash

BUYER: Harold Cochran. He owns
one other station. Phone: (580) 564-
3043

SELLER: Nona Sanders, trustee for
the Estate of Curtis Cochran. Phone:
(816) 279-8295

FREQUENCY: 1240 kHz: 96.7 MHz
POWER: 1kw; 25kw at 300 feet
FORMAT: Gospel/Talk: Country

Tex

KBMA-FM/Bryan
PRICE: $25.000

If you are interested in putting together enhanced
programming visit us at the N.A.B. in the Olympic room
t Hotel.

at the Param

Enter Broad- |
casting Group. Phone: (409) 779- }
5262 >
FREQUENCY: 99.5 MHz |
POWER: 3kw at 328 jeet |
FORMAT: Tejano |
COMMENT: General partners Jesse |
Flores, Gregory Rodriguez and
Georgo Tones w.ll wlindraw from ‘

following the uansacnor\.

KCUB-FMW/Stephenville
PRICE: $665,000

TERMS: Asset sale for cash

BUYER: Reese Broadcasting LLC, ‘
headed by Marilyn Reese. Phone: |
{406) 837-5143

SELLER: M&M Broadcasters Lid., \
headed by President Gary Moss. It |
owns three other stations. Phone: (817)

645-6643

FREQUENCY: 98.3 MHz

POWER: 3kw at 328 feet

FORMAT: AC

BROKER: George Moore & Associ-
ates

KVLL-AM & FM/Woodville

PRICE: $565,000
TERMS: Asset sale for cash
BUYER: Radio Woodviile Inc., head- |

HF ROIRS

Bloomberg

NEWS RA

lmomnmmmshﬂom

Bond. Phone: (409) 283-3734
FREQUENCY: 1490 kHz: 94.7 MHz
POWER: 1kw; 50kw at 492 feet ‘
FORMAT: Country/Taik; Country/Talk |

Virgin Islands ‘

St. Thomas
WIVI-FM/Chariotte Amalie
PRICE: $30,000

TERMS: Asset sale lor cash 251-1579

BUYER: Pampiin SELLER: Vancouveradio Inc. Phone:
Washington Inc., headed by CEO (360) 944-1550

Hoboﬂhmplh.lr it owns three oth- | FREQUENCY: 1550 kHz

er stations, KPAM-AM/Trout- | POWER: 10kw

dale (Portiand), OR. Phone: (503) ' FORMAT: Talk

Continned from Page §

million deal in the 115th market included WIOG-FM/Bay City, WKQZ-FM/
Midland, WMUK-FM/Pinconning, and WSGW-AM, WGER-FM & WMJA-
FM/Sagmnw Cnadel lhe fifth-largest owner, now has 116 stations

TERMS: Stock
BUYER: Gordon Ackiey, cuvem Vnoe
President ot Rox Radio Enterprises Inc.
Phone: (340) 776-0071

SELLER: Tim English, current Presi-
dent of Rox Radio Enterpnises Inc. He l
owns one other station. Phone: (203) |
336-5555

FREQUENCY: 96.1 MHz

POWER: 2.4kw at 1500 feet

| FORMAT: Adult Alternative

to sell all his shares of Rox Radio En-
terprises Inc.to Gordon Ackley, who wilt
become President. Director, and 60%
owner of Rox Radio.

KVAN-AM/Vancouver
PRICE: $1.65 million |

COMMENT: Tim English is proposing ‘

n

b‘rupo Radio Revs b‘row In ’97

espite the ongoing crisis in the y. Grupo Radio

Centro SA(GRC) seems to be on solid financial tooting. GRC reported
this month that its broadcasting revenues for 1997 increased 49%, to $82
million {after conversion to dollars from pesos) from $55 million in 1996. Atthe
same lime, the company kept costs reined in: Broadcasting expenses rose
only 13%, t0 $37.9 million from $33.6 miflion. Chancellor Media Corp. bought
a 50% stake in the n July for $237 million.

CBS Credits Radio In Part For TV Net Succ:

BS Corp. says the ratings dominance of the TV network — which has

been ranked No. 1 since the fall season began last month — is due
inpartto 10-second ads for the net that have been running around the clock
on radio O&0s. “Without question, the radio assets are of tremendous
vaiue to the TV network,” CBS spokesman Dana McClintock toid R&R.
The spots will also proliferate dunng the sweeps months of November,
February, and May.

cmnmmmmm Swit
Ch y Court judge i Oct. 7 alawsuitby Walt
Co. shareholders upset by the $140-million “gotden parachute™
severance package paid to former President Michael Ovitz upon his
December 1996 departure. Judge William Chandler said the suit didn’t
prove the $40 mitlion in salary and $100 mitlion in options Ovitz received
was a waste of Disney money, nor that the company got nothing of value
from Ovitz's tenure. Steven Schuiman, lead counsel for the shareholders,
10id R&R the ruling will be

CBS Puts Westinghouse Property On Block
BS Corp. is seling the 426,000-square-foot Pittsburgh builking
that housed Westinghouse Electric Comp. for an undisclosed price.
The sale is part of CBS' dh of the ing industrial
businesses. Thenhdmmmomwmmmmunesloam
venture lod by M K by year's end.

FCC Cloars Citadel, Reet Deals

he FCC has signed off gn Citadel Communications’ $5 million

acquisition of KAAY-AM/Littie Rock from Beasiey Broadcast Group.
and Root Communications’ purchase of seven stations in the Blacksburg-
Christiansburg-Radford-Pulaski, VA market from Bocephus Broadcasting
for $8.5 million. In August, the commission issued a public notice asking
for comment on the effect the deals will have on competition and
diversity within those markets. No comments or petitions to deny were
ﬁlodhmnlmnoﬂoe Theaqoncymnoluppvwodeov

$1.8millon dan FMin Ci

mmm—mwhnm—ummma
one-10-a-market waiver.

FTC Clears Broadcasting Buys
he Federal Trade Commission has signed off on Chancelior Media's
$275 milion purchase of six Cleveland stations in three separate
deals. Last month, NFOG(MMMMMMBM)

M(manmm)wm-mwwnmmmwmu
market. The FTC aiso ch
Great Empire Broadcasting and its 13 stations. ThoFOChlm‘uopvwod
that deal either, but it's expected 1o close by mid-December.

The FTC has aiso '8 $75 million of Puerto
Rico-based Primedia Broadcast Group. The deal is expected o close by
the end of the year.

WMWWM
Oct. 210 buy the LAN Intemational
ASA(LANI)mIlmNormohneompanymeeerames
Group ASA for up 1o $27 million, :cwungloaeloomosfgmpon LANI
ion of radio
p 9 B g rep that
Cawmmwlmuulmmwamm.

CD Radie Cleses On Financing
D Radio has completed a $115 million credit facility with Bank of
America, Chase Manhattan, Credit Lyonnais, and The Bank of Nova
Scotia. The loans will mature on Sept. 30, 1999 — several months before
the scheduled rollout of CD Radio's satellite radio service.

Coatinued oa Page 10

WWW Americanracionistorvy com
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JONES RADIO NETWORK™
MEDIAAMERICA, INC.

One Company.
More Choices.
- Better Radio.

Come See US .
at Boetlt #1232

24 Hour Formats
Adult Hit Radio, CD Country, Classic Hit Country, Good Time Oldies,
The Music Of Your Life, La Bonita, La Buena, NAC, Rock Alternative,
Rock Classics, Soft Hits, U.S. Country, Z Spanish

Syndicated Programming
All Access, Country's Most Wanted, Crook & Chase Country Countdown,
Fight Back!, hardDrive, The Hit List, Jimmy Carter Entertainment Reports, Ground Zero,

MclLaughlin Radio Hour, Nashville Nights, Oldies Calendar, Outdoor Life Radio,
Personal Notes, Up Close, Weekly Top 30, Your Weekend with Jim Brickman

Programming Services
American Comedy Network, ACN/PDQ, BDS/Preferred Data, Fax Off,
Facts Fax, Jones Radio Consulting & Programming, Paragon Research, Rock & Roll Fax

303-784-8700
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Continued from Page 4

cal ad spending in the fourth quarter
like affiliates of ABC, NBC, and
CBS.

But the move should come as no
surprise. In March., Kagan Seminar
attendees were told by a financial
analyst that, after two wild years of
acquisitions. groups would soon be-
gin culling properties. He suggested
that there were deals to be had for

RADIO BUSINESS

small or regional groups.

Then, just last month at the Amer-
ican Women in Radio and Television
meeting in Washington. DC, Capstar
President John Cullen. speaking on a
panel regarding consolidation, said
that the big radio groups are operat-
ing with full plates and are, in some
cases, struggling over how groups can
best be managed. He suggested that
some stations cSuld soon be on the
market as companies reviewed their
business plans.

The acquisition strategy of Sin- _

clair has been, in recent years, to
pair radio and TV properties in
markets 15-75. So the likely can-
didates for radio divestitures, ac-
cording to Cheen, are the clusters
in New Orleans, Memphis. and
Wilkes Barre-Scranton, where the
company has no TV stations. On
the other hand, Sinclair (which
owns or programs 54 radio and 56
TV stations. but derives 83% of its
revenue from TV) is not likely to

twm around and shed TV stations in
markets where it owns no radio out-
lets.

Sinclair would not comment on its
plans for the station sales, but Cheen
said that the company has “offers on
the table™ that would fetch more than
12-13-times cash flow for “a variety
of properties.”

Despite, or perhaps because of,
the protective stance Sinclair is now
taking, the company expects fourth-
quarter revenue to increase 2%-3%

over the $152.1 million it posted dur-
ing the same period in 1997, while
broadcast cash flow (BCF) should be
about the same as the $85.5 million
it generated last year. After<ash tax
flow for 1999 is expected 1o be in line
with the low end of analysts’ expec-
tations ($1.75 per share).

Cheen said one of the forces driv-
ing any gains the company sees is its
radio group, which “continues to
hold up well,” posting double-digit
gains for the year-to-date.

USADR

Continued from Page 4

Lucent said this week that it an-
ticipates having fully developed and
tested FM and AM systems by the
end of next year. It is currently per-
forming lab tests on its FM system,
while its AM system is in develop-
ment. The company hopes to test
both systems, beginning with the
FM. on commercial radio stations
throughout 1999.

USADR will begin field testing of
its FM and AM systems next month
on. respectively. 93.5 MHz in Co-
lumbia, MD and 1660 kHz in Cin-
cinnati. It began channel character-

ization tests in Maryland in July.

All three proponents will be com-
peting for the attention of convention-
goers at this week’'s NAB Radio
Show with product demonstrations at
their booths.

The NAB has endorsed an IBOC
standard. “We welcome the involve-
ment of the FCC and hope that it
leads to the rapid adoption of an
IBOC system.” said Exec. VP/Gener-
al Counsel Jeff Baumann.

The National Radio Systems Com-
mittee (NRSC) — a consortium of the
NAB and the Consumer Electronics
Manufacturers Association — is do-
ing its part to steer the IBOC propo-
nents through the testing process. lts
Test Guidelines Working Group —

which is meeting at the Radio
Show — is currently devising sug-
gested procedures for lab testing.
Among the issues this document
addresses are noise and compatibil-
ity (digital-to-digital, digital-to-an-
alog, and analog-to-digital) perfor-
mance. The NRSC hopes to adopt
these guidelines by the end of the
year.

DAB hopes to provide CD-
quality sound that eliminates
multipath and noise and reduces
interference. IBOC DAB is de-
signed to sit below the interfer-
ence “mask”-established for ana-
log broadcasts, thus retaining the
existing dial positions for analog
radio stations. —Matt Spangler

Musicians

Continued from Page 4

$80 million annually from these
types of royaity payments, stands to
lose tens of millions of dollars. said
Philip Crosland, VP/Marketing for
ASCAP.

The loss of licensing royalties was
somewhat mitigated by another bill,
the Sonny Bono Copyright Term Ex-
tension Act. which added 20 years to
the life of copyright protection laws
in the United States. American works
are now protected for life plus 70
years.

Still, the copyright term extension
was only a small victory compared
to the major blow of increasing li-
censing exemplions.

“It's not a good trade-off for us.”
Crosland said. “We're really not
happy.™
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Demo schmemo,

But a spokesman for Sen. Strom
Thurmond (R-SC), who introduced
the bill, said that the final product was
a compromise from the original lan-
guage, which set no limit on size ex-
emptions. The bill was intended spe-
cifically to help small businessmen,
the spokesman said.

Digital Copyright Act
Approved

Congress bolstered copyright law
with yet another bill this week. The
bill, dubbed the Digital Millennium
Copyright Act, creates criminal pen-
alties for anyone tampering with com-
puter systems that block unauthorized
copying and anyone distributing or
producing products designed to
tamper with such systems.

“Without these protections, the cre-
ative work of millions of Amenicans is
at risk. vulnerable to the online pirates

you a free sample disc!
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trying (o create an electronic market-
place of stolen goods.” said Hilary
Rosen, President of the Reconding
Indusry Association of America.

In other recording action. RIAA
filed a lawsuit last week to block
the release of a device that it
claims allows users to download
songs from the Intemet without
permission from artists. compos-
ers, or record companies.

The suit, filed in federal district
court against San Jose-based Dia-
mond Multimedia. targets the de-
vice called “The Rio.” an MP3 re-
cording machine. “{With this tech-
nology] any kid can take his CD
and put it up on the Internet in a
matter of 20 minutes,” said RIAA
attomey Cary Sherman.

Diamond. in refuting RIAA's
claims, said that the Rio is a play-
back device. not a recording ma-
chine.

Just call us.

call 972/406-6800 or e-mail:

powerful

television,

Eclipse Ent. Buys Marathon Sports
clipse Entertainment, a Los Angeles-based film and production group, |
last week said it would spend $1.4 million in cash and stock 16 expand
into radio through the acquisition of Marathon Sports Group, a New York-
based supplier/owner of sports programming to U.S. and Canadian

network radio and TV.

Marathon recently began a four-year deal to syndicate Tim McCarver's

| four-hour weekly show on 380 One-On-One Sports affiliates. Eclipse CEO

Art Birzneck told R&R his company, which has 10 films in its two-year-old

portfolio, “will look at other opportunities” in radio and could make
acquisitions through Eclipse or through Marathon.

FCC Consolidates Enforcement Divisions

he enforcement divisions in ali of the FCC's bureaus will be folded into

an Enforcement Bureau, the agency said. This includes the Mass
Media Bureau'’s enforcement Division, which, among other issues, has
oversight of indecency complaints, compliance with the lowest-unit charge
rule, unauthonzed transfers of control, sponsorship IDs, and — until the
program was dropped this week — compliance with EEO rules. Kennard
did not give a timetable for the consolidation, nor whether it would require
cutbacks on staff or enforcement functions. No one has been named to lead

the bureau.

FCC Lowers Fine On Deimarva Station

he FCC has reduced a fine levied on WETT-AM/Ocean City, MD in

February from $8500 to $1500. The outiet was cited for operating at
beyond its daytime power limit of 1kw and for broadcasting at its daytime
power at night, when it is required to power down to 500 watts. A special
temporary authority allowing the station 1o break with its operating
parameters expired in December 1995. The commission determined that
the station is 100 cash-strapped to afford the higher penaity.

Alliance Sells In Florida, Buys In Chicago Area

| oe Newman, CEO of indianapolis-based Alliance Broadcasting Group,
| said itintends to sell a number of its five Florida stations, though it has
not been specific about which or how many. The group has an LMA with an
option to purchase WWCA-AM/East Chicago (Gary-Hammond), IN for
| $2.1 million. Alliance will keep some Florida stations, the group said.

this production library is so good we'’ll send

radio and new media.

tmci@tmcentury.com

-
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° Where the auto ad money’s going, page 17
© Kazan: Seven ways to increase sales, page 17
® Scarborough qualitative: Auto sales, page 18

The new 1999 automo-
biles are starting to roll
out ... are your automobile
ad revenues starting to
roll in? Because of new model launches, Novem-
ber is traditionally one of the hottest months for
auto industry advertising (see graph, Page xx), but
is radio getting its fair share of

MSM Editor

[ ceal Fc L
—{ SALES } : —

R&R INDUSTRY X-RAY:
AUTOMOTIVE ADVERTISING

B Is Radio Firing On All Cylinders?

management

allocated for radio.! And last
year, radio automotive adver-
tising grew at a pace below
that of overall radio advertis-
ing (see “Radio Spending
Profile,” below).

There’s clearly a market
out there waiting to be tapped
more effectively. With the
competition stiff — there were 425 different cars to
choose from in the “98 model year — manufacturers
are increasing their ad spending. Of the 28 manu-
facturers doing business in the U.S., all but six spent
more on advertising in “97 than in ‘96. The top 10
spenders in “97: Chevrolet ($692.9 million), Dodge
($551.8 million), Ford ($529.6 million), Chrysler/Ply-
mouth ($435.3 million), Toyota

those dollars?

When you think about it, ra-
dio would seem to be an ideal

Radio Spending Profile

Radio's percentage of automotive
total media spending:

($416 million), Honda ($308.2
million), Lincoln/Mercury
($295.6 million), Nissan ($280.7
million), Buick ($252.9 million),

medium for car ads. After all, ra-

! ST 03 2
T and Jeep/ Eagle ($250.6 million).

dio reaches plenty of auto-bound . OK, radio, there are more than

3 Low 8.8% 2 d hi

listeners, and more than a few Moan % ,000 new-car dealerships and

are driving cars they'd like to(or | = nearly 80,000 used-car lots out
8 y ( Median 9.9%

there ... are they advertising on

have to) replace. Yet, in 1996,
franchised dealers spent over
half (52.2%) of their $5 billion-
plus advertising budgets with
newspapers, more than three

6.770

© 1997 automotive radio growth rate:

© 1997 overall radio growth rate: 10%
* Automotive as a percentage of total
radio expenditures: 12.3%

your station yet? Why not?

' National Automobile Dealers Assn., March
1998

* Competitive Media Reporting/ Automobile
J News, May 27, 1998

times as much as the 15.9% they |

100%
Barter Radio
from
the Nation’s

Capital.

ARADIO AMFRICA

Great Radio.
All Day.
Every Day.

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

Radio Drives Auto Parts Sales

SITUATION: Family-owned E & G Auto Parts has five locations in
Pennsylvania. The majority of its business is commercial accounts,
with a small percentage in retail accounts. It uses direct mail, yeliow
pages, some TV, newspaper, and radio.

0BJECTIVE: To stay ahead of the competition — advertising to both
commercial and retail sales customers, making them aware of
special events, sales, and rebates.

CAMPAIGN: E & G Auto Parts uses WDSN and four other radio
stations in the DuBois, PA area. Its “one week on/one week off”
WDSN schedule uses 60-second spots 10 times a day évery other
day during "on” weeks. It also advertises heavily two weeks prior to
retail trade shows and does three Simultaneous remotes the night of
those events.

RESULTS: Marc Gelfand says, "Radio advertising has been a dniving
force behind our success. It is a very powerful medlum. A few years
ago, | advertised the E & G Auto Parts retail trade show on the radio
and had well over 2000 in attendance! Radio advertising has taken
our private-label ‘Pro’ products from zero to repeat purchases.
Radio commerciais are creative. People talk about my commercials
and ask about my products.”

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

Fifty-three percent of those who perform “do-it-yourself™ car repair are
male. The 25-34 demo is the largest age group (23%), 72% own their
homes. and 42% have children. Automotive repair “do-it-yourseffers™
spend on average 45% of their daily media time with radio.

FROM RAB CATEGORY FILES

“There's so much [co-op money] out there, and they pay anywhere
from 75% to 100%. Manufacturers’ reps have a new motive for
helping you: Manufacturers are starting to evaiuate their reps not just
on how much product they sell. but on how well they use their co-
op.” (Elaine Clark, Director of Marketing and Operations. Jefferson-
Pilot Co-opportunities: CableAvails, March 1998)

BACKGROUND COLLECTION — AUTO PARTS

Where They Buy (1997 market share for auto accessory, fuel, and
lubricants): Auto/home supply stores, 73.2%; discount stores, 14.1%;
wholesale clubs. 4.2%; non-store retailers, 2.9%; supermarkets/
grocery stores, 1.8%; home centers, 1.1%; drug/proprietary stores.
0.8%; miscellaneous general merchandise stores, 0.7%; hardware
stores, 0.7%. (Discount Merchandiser, July 1998)

For more information, call RAB’s Member Service HeipLine at (800)
232-3131 or log on to RadioLink at www.7ab.com.

RADIO AMERICA

www.radioamerica.org

— WWW americanradionistorv conm™
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Thats where youf listenérs will
get a2b MAIL"™ — e-mail to be
seen and heard!

It's" another MARKETING FIRST
for Radio from Fairwest Direct.
Fairwest Direct, in partnership
vv'ith ATET's a2b music™ has just

completed field TSI
Darian O'Toole is on ksan 107.7

testing this latest
technology for
the delivery of

radio station

promotions. The
package of text, audio, graphics,
and hot-links to your station’s web
site, .":‘f'l‘”'d'é-mered in one e-maWg,
is today’s ;ﬁr,ayf?to create a
calltp action.

N » EXPERIENCE IT
- at the NAB in the

.n_"e-\_,:é:___ . Fairwest Suite at
U t,@-‘.,_,“ ER— the Four Seasons
e TR S
Hotel

FAIRWEST DIRFC

LOYALTY MARKETING SYSTEMS

For information Contact Reg Johns, Rob Sisco, Paul Cook. or Greg Fredrick
PHONE 619-693-0576 * FAX 619-693-0778 * E-MAIL fairwestafairwest.com

a2b MAIL and a2b music are service marks of ATET Corp.

www.americanradiohistorv.com
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Imagine a meter you could put in your office...a virtual, real-time monitor that would instantly tell you the effectiveness of your
programming. . .high-resolution information that is so precise it could show you audience reaction to specific programming events,
giving you the opportunity to immediately respond to your audience.

It could show you daily how the new moming team is doing...whether that TV campaign is worth the money you’'re spending...how
many units you can really run in an hour...even the effect that 7:20 a. m. $10,000 give-away has on the seven o'clock hour.

It’s real. It’s here. It’s called MoBILTRAK.

MoBiLTRAK is the new car radio monitor. It’s immediate, accurate, and rolling out in U. S. markets right now. Call 1-888-772-TRAK
for information on MoBiLTRAK ’s installation status in your market. And please visit MoBILTRAK’s website at www.mobiltrak.com.
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MIlISH

marketing - sales

management

4+ MANAGEMENT }

you last time and every other time, Amnm
we don’t have anything for you.”
- FIIT | ADYERTISING BY MARKET
r lucky day. We just got an order from - |
INGBEASE Yn“n SAlEs upstairs for two computer opera- 1997 Media Spending (in millions)
tor trainee positions.” | was inter-
viewed, tested, and hired that after-- :mm Ilwspgapu 22112!
, ¢ pack Ivuquerque 4. .
B Part Two Of A Two-Part Series ruhsced-rr Aiana 578 £
; altimore -
“EwEaly — e Boston 2131 128.4
By Dick Kazan Ross Perot was a great salespeople have always been outstanding listeners. How else Buffalo 33.8 18.8
salesperson and entrepre-  could they possibly know what their customers want? Charlotte 46.2 35.6
neur. At the beginning of his sales career with IBM, Even after Sam Walton's Wal-Mart had become the world's g:"'::::m 32?; 1;?3
he learned an invaluable lesson. Southwestern Life  '218st retailec. he still followed his career practice of spend- Clevaland 73.0 58.4
Insurance rejected IBM so strongly that the door- '8 A, S A - Wal-M'an.s e Columbus 322 39.0
; ‘ . to listen to employees and customers, Walton insisted that ev- Datlas-Ft. Worth 195.7 1126
than was instructed to t.urn away its péople. It toak ery member of senior management do the same, noting what Denver 142.0 63.9
Perot several attempts just to enter, but he eventu- .04} .. oo the information could be immediately acted Detrott 92.6 50.8
ally convinced all but one person to install IBM ., No matter how successful a company became, he be- Grand Rapids 14.0 16.8
; g : 3 ; : ; 4 Greenshoro 15.3 19.4
equipment. The holdout was Chairman Ralph jicved, it wouldn't continue without outstanding customer ser- Greeviiie-Snartass 23 20,0
Wood, who refused to see him. vice. Haw #burg F -9 9.1 20.8
To many radio managers, “listening” means paying for re- Harttord 20.7 40.4
Rather than admit defeat, Perot got search, but there’s no substitute for fre- omciom 178.8 879
one of the highest-ranking [BM execu- quently meeting with listeners and ad- Indianapolis 31.8 33.7
tives directly involved, and Wood hesi- vertisers. I Walton thoughtit was soim- ry = - _—
tantly agreed to meet. Perot thoroughly portant that he committed four full days 413 144
studied Southwestern and the insur- toit, shoukdn’t you consider allocating a Momshis 309 207
ance industry. and when they met, he large portion of your time? Miami-Ft, 7 1573 - 105.0
made a very favorable impression on « Ask for the business — As Perot Milwaukee 357 331
Wood. Still, it took six weeks before pointed out, even your own customers wa' Paut g;zl ggg
Wood considered signing a contract — may be rejecting you 85% of the time. IV's Eow Criscas 142 197
and then he wanted the contract changed, something IBM  nothing personal. Answer their objections and pleasantly ask Now York 3779 3107
virtually never did. for the sale again. If the timing isn‘t right, establish-a basis Nerfolk . 47 218
Did Perot throw in the towel? Absolutely not. He pursued for foilow-up. Sometimes an inducement — such as a dis- Okiahoma City 33.2 25.2
the head of [BM's legal department until he agreed tomodify  count for taking action today, a higher level of support at no ml his 228(1 1;2;
the contract, and then he persuaded Wood tosign. Thisbegan  additional cost, or a money-back guarantee — can make the Phoenix o 834 68.9
an extensive business relationship that helped launch Perot's  difference. 56.0 40.2
remarkable career.' In 1988, Hyundai sold 268,000 cars in the US. But because Portiand 440 35.9
Last week, I shared three of the seven ways to dramati-  of poor quality, its sales have sunk to 100,000, As a result, it's Providence 19.0 24.4
cally increase your sales. Here are the remaining fout start-  offering what it claims to be “the best warranty in the automo- g::;;';:;g::h" 23(1) ig'g
ing with the one Perot so beautifully illustrated. bile business” on its 1999 cars. Why? To assure prospective Salt Lake City 31.4 277
* Perseverance — Perot’s Electronic Data Systems once customers as Hyunda] attempts toovercome their skgpt]asm San M'nﬂ"ﬂ 391 32.8
did a study showing that 85% of its customer base said no at Allof us want good value for our money, a feeling that any San Diego 26.2 48.1
least once before buying. He commented, “If you haveagood  problems will be quickly resolved, and confidence in those San Francisco 153.9 126.0
idea, you have to keep going back and keep marketing it —  with whom we do business. Most salespeople and their orga- g:m“ ggg ig?
you've got to keep calling on the prospects.” nizations flunk one qr more of those criteria. Ta.mpl-Sl. Petersbury 72:5 58.4
I also began my career with IBM after initially being turned In the words of Sam Walton, “Stand behind everything you Washington, OC 101.7 109.0
away by its personnel department. Why was I finally hired?]  do. The two most important words I ever wrote were on that West Palm Beach 19.8 26.3
started calling on them every two to three weeks, and they Wilkes Barre-Scranton 78 10.9
grew tired of it. The personnel manager said, “Look, I told Continued on Page 18 Total Top 50 4052.5 3008.8
Source: Competitive Media Reporting

Station Magazines!

Completely Customized For Your Station . . in audience Loyatty

Customized Station Magazines, CD/Cassette Mailers and ra’-di<o By Definibion™ Audience Profiling
See color somples

* Lengthen Time Spent Listening

¢ Increase AQH and Boost Cume

® Liquidate Costs/Generate
Advertiser Results

From About 25¢ Each ...
How Many Do You Want?

CuUsTOM PUBLISHING &
MARKETING GROUP, INC.

561-743-0548

D www.cpmgroupinc.com

wWwWW . americanradiohistorv.com
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® Continued from Page 17
Automotive Qualitative Overview i
. . Guaranteed.’ They’re still up there,
What car manufacturers are the most likelyto buy time on your station? Obviously, it depends on and they have made al the C B E 1=
each market and also on the demo your station reaches. Data from Scarborough gives us a snapshot of difference.”™ When you do this, S U =)
three markets — New York, Detroit, and Los Angeles. asking for the business is not paaiia
difficult at all,
mm m 9 © Kaop selling afler e salg — The Guinness Book Of World
" “’mmm Records deciared Joe Girard “the world's graatest salesman.” in 15
New York years as a Chevrolet salesperson, he personally sold over 13,000
Ford 16.9% vehicies — ol retai. Rapeat business was the key. With every saie, he
Ch sont a personal thank-you note and would then follow up by phone and
evrolet 14.6% oy i e B the Suscaonnee wiee Sansay.
Toyota 9.8% But here's what he did that very few salespeopie do: Girard kept
Nissan 8.4% detailed records of every customer and prospect. He'd send handwrit-
Ew. 8.2% ton birthday and anniversary cards, notes of congratulations, or
y— L condolences when appropriate. He kept track of their automotive needs
and reminded them when it was time 10 buy a new car, including when
Detroit special deals or firancing would be available. He'd phone them 10 say
Ford 37.6% helio and 0 upciate his file on their activities.
3 As a result, he built a huge base of repeat customers who
Chevrom 22.9% recommended him to famikies and friends. Is it any wonder he sold so
Dﬂe_ 17.7% many cars? When was the last time any salesperson gave you this
Pontiac 12.5% much attention?
Oldsmobile 10.2% Most salespeople accept mediocre results, but if you follow the
seven ways, you'N succesd beyond your wildest imaganation. Best of all,
L 1 you'll feel good about yoursett as you serve people so effectivety and
os Angeles - make their ives better for having done business with you.
Ford 25.8% ' e Groatest Sajes Stones Ever Tokt: From The Workd's Best Salespeopie. Robert L Shook
Toyota 22.7% * Sam Walkor: Made in Amenca. Sam Walton with John Hugy
Chevrolet 17.5% . Male D Female Dick Kazam is a successful entrepreneur who founded one of the largest
Honda 13.7% computer leasing corporations in the United States. He created and hosts
Nissan . 8.2% The Road To Success. the first radio talk show to offer on-air business
. Source: Scartorough. Feb. 97-Jan. ‘98, Adunts 18+ consufting to business owners and employees. E-mail your comments or
questions to him at rkazan€ix.netcom.com.

> FORWARD

November: Aviation History Month, Child Safety & Protection Month, Good Nutrition Month, Nat'l Raisin Bread Month, International Drum Month, Nat'l Alzheimer's Disease Month, Nat'!
Epilepsy Month, Nat'l Diabetes Month, Nat'l Stamp Collecting Month, Peanut Butter Lover's Month, Nat'l Pepper Month Nevember 8-14; American Education Week, Nat'! Eating Disorders
Week, Nat'! Chemistry Week, Nat'l Split Pea Soup Week. Nat'l Children’s Book Wesk, Int'l Week of Science & Peace

(s} O- o) ® @ ®- ia}

Dunce Day Sadie Hawkins Day Forget-Me-Not Day Veteran’s Day Exotic Dancer's Day Actor's Day Nat'l Guacamole Day
Nat'l Harvey First Rolling Stone U.S. Marine Corps Education Day Israeli Independence Day Bra patented (1914) First blood transtusion
Wallbanger Day published (1967) established (1775) National Sundae Day First drive-in bank (1946)]  Fantasia premieres (1666)
HBO debuts (1972) Berlin Wall falis (1989) Sesame Strest SF Bay Bridge opens (1940) Murphy Brown debuts
Days Of Our Lives First NYC blackout premieres (1969) (1936) Holland Tunnel opens {1988)
debuts (1965) (1965) Magic Johnson reveals (1927) ASCAP established

Clear. |
Consistent.2
Quality. | '

(It makes a WORLD of difference

m http: wiwy.hooks.com

. —
L B AV AAAA A LCIEEAYIBAVIC S HiEivAv iAviBiteiavii' A iViEE]
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ComQuest was first 10 offer
Interactive Voice Response (IVR)
technology as a real solution for call-
out music research. Now it seems,
everybody and their brother is jump-
ing on the IVR bandwagon.

* ComQuest’s interactive call-out
reduces the number of interviewers
needed for your weekly in-house
research by moving the data coliec-
tion process to the interactive fileserv-
er. Respondents love it, interviewers
are more productive (as they no

longer have to play song hooks from cassette decks), and PD)'s enjoy
more accurate, stable and instant results in their weekly music tests.
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Now, once again, ConiQuest is rais-
ing the bar. This fall we'll unveil the
all-new ComQuest Windows ‘98 at
the NAB Radio Show. Utilizing state-
of-the-art  Windows graphics and
audio, multi-tasking and dynamic
data exchange with other Windows
programs, it’s gonna blow the doors
off anything else on the road!

While others toil in their basements
with IVR technology, desperately try-
ing to make it work for call-out
music testing, ComQuest interactive

call-out systems are collecting more than a million song scores
around the world every month!

It's good to -know ComQuest is blazing the trail into the next mil-
lennium so that others may follow.
Ld

0 EJL

Marketed excluswely by Strategic Media Research

Windows '98
Compatible

To learn more about ComQuest, visit us at www.callout.com or call us at 619-659-3600.

Wik snd Windires W are regisieres! trademarks of Micweoh Coporstion

www.americanradiohistorv.com
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management marketing

A continuing feature highlighting selected websites of special interest

KNCI-FM/Sacramento

M It’s all in ‘The Game’

In addition to offering station information and
country music news, KNCI packs its site with in-
teractive elements, from online polls to registra-
tion for its Cyber Club. And then there’s “The
Game.”

“The Game” is a Shockwave-powered
cyberversion of the old “Concentration” game: Be-
hind the KNCI logos are country album covers, and
the goal is to find the matching covers in the few-
est tries. Players must register before they start, and
everyone who does is entered in a weekly drawing
for CDs.

What makes your website “finger-ctickin’ good™? If your site is
breaking new ground with a killer app or a cool quotient in the
99th percentile, e-mail a short explanation and/or screen shot
along with an active URL to MSM Editor Jeff Axeirod at
jaxelrod@rrontine.com with “FCG Site” in the subject line.

AUTOMOTIVE AD EXPENDITURES BY MONTH

-  Spot Televison|

2004 4t A At At
Jan Feb Mar Apr May Jun Jul Aug Sep Oct NovDec  Jan Fed Mar Apr May Jun July Aug Sep Oct Nov Dec

MARK YOUR CALENDARS

huportant dates and events in the coming months

© October 16-18 — North By Northwest. Portiand Hilton,
Portland, OR; (512) 467-7979.

© October 17 — NAB Marconi Radio Awards Dinner & Show.

© October 26-November 6 — Museum Of Television & Radio’s
Fourth Annual Radio Festival. New York; (212) 621-6709.

© October 27 — John Bayliss Foundation Roast. The Pierre,
New York; (408) 624-1536.

© November 4-7 — CMJ Music Marathon & Music Fest.
Millennium Broadway Hotel, New York; (516) 466-6000.

© November 15-17 — ‘98 NAB European Radio Conference.
Paiace Hotel, Madrid, Spain; (202) 429-3191.

* December 16 — Fall Arbitron ends.

1999 =]

© January 7-March 31 — Winter Arbitron.

o January 11 — 29th Annual American Music Awards. Shrine
Auditorium, Los Angeles; (213) 931-8200.

o January 31 — Super Bowl XXXIll. Pro Player Stadium, Miami;
(212) 450-2000.

® February 4-7 — RAB "99 Mktg. Leadership Conference &
Exec. Symposium. Hyatt Regency Atianta; (800) 722-7355.

© February 18-20 — R&R Taik Radio Seminar. Grand Hyatt
Washington; (310) 553-4330.

© February 24 — 41st Annual Grammy Awards. Shrine
Auditorium, Los Angeles; (310) 392-3777.

o February 26-27 — Dan 0'Day’s Morning Show Weekend.
Summit Hotel, Bel Air, CA; (310) 476-8111.

© March 8-11 — 41st Annual NARM Convention. Las Vegas
Hilton; (609) 596-2221.

o iarch 19-13 — 30th Country Radio Seminar. Renaissance
Hotel Convention Center, Nashville; (615) 327-4487.

© March 17-21 — South By Southwest. Hyatt Regency, Austin;
(512) 467-7979.

© April 1-June 23 — Spring Arbitron

® June 18-12 — R&R Convention "39. Century Plaza Hotel, Los
Angeles; (310) 553-4330.

T oA — e T

| Your Turs I The SPOTIight

Next week, another new MSM feature debuts: TV SPOTlight,
showcasing the best of radio’s TV campaigns. If you'd liketo
see your station’s ad in the TV SPOTIight, send at least three
screen shots and a description or videotape copy of the spot
to MSM Editor Jeff Axeirod at R&R, 10100 Santa Monica

Bivd., Fifth Floor, Los Angeles, CA 90067.

— e

WEEKEND PROGRAMMING
For market availability call

Victoria Raymer
(813) 832-1971

Saturdays 12 noon-2pm (ET)
Satcom C-5, Transponder 23, SEDAT Channel 49

HosTeD By:
CIGAR DAVE
* W W W W

The General
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America’s most respected kitchen expert

| returns to the radio!

Betty Crocker has been the
hands-down expert on nutrition,

cool:zing and meal planning for

more than 7 5 years.’

Call 1-800-334-5800 toclay to find out how you

can l)ring her into your

audience's homes five oﬁ‘% )

* times a week. Y | 3
DIali

"Ask Betty, The Radio Show" is . N}

available on a market-exclusive ASK BETTY =
basis for FREE! (S RADIO*SHOW

Radio Network

wWwWw.americanradiohistorv.com
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NEWSBREAKERS.

WW1, Fox Team Up
For New Radio Net

Westwood One and Fox News
have announced plans 1o launch a
new radio news network by the end
of this year. The new combined
venture, 10 be known as “FOX
News,” plans to offer affiliates a full
menu of news, business, sports, fea-
tures, and entertainment updates.

“We're proud to offer radio affil-
lates an exciting news alternative
with a powertul brand name,” new-
ly appointed Wesiwood One Presi-
dent/CEO Joel Hollander said. “We
are thrilled 1o be in business with
FOX News™

Westwood One Sr. VP/Program-
ming Denise Oliver told R&R,
“FOX News will offer a new di-
mension 1o our news network. We
anticipate it will target a somewhat
younger demo than typical, more
traditional full-service news net-
works. OQur target is those many sta-
tions, particularly music-intensive
stations. that are not curvently affil-
iated with any network because
they aren’t anxious to devote a lot
of inventory 1o a news network if
they feel they aren’t going to get
that much use from it. FOX News

FOX/See Page 32

Rhona opens a
direct line to real
life drama and
entertainment in
your format

Join us for Rhona's
Canadian Pa
Party Thursday
[pm PT live from
the lobby of the
Sheraton Seattle
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Atlantic Appoints Three Sr. Dirs./Promo

Atlantic Rec-
ords has upped a
trio of execs, —
Pamela Jouan,
Kris Metzdor!, and
Bonnie Slifkih —to
Sr. Directors/Pro-
motion. Jouan and
Metzdorf are based
in Los Angeles and
reportto Sr.VP/Pro-
motion Danny Buch
and Exec. VP An-
drea Ganis, respec-
tively. Slitkin is based in New York and reports to Ganis.

Commenting on Metzdorf’s appointment, Ganis said, “There are few in
the business with a track record as impressive as Kris’ when it comes to
sheer effectiveness. She has been vital to the success of so many projects.
Over the course of six busy years. whenever the call has gone out for
Alternative airplay, Kris has never failed to deliver. At the same time. her
enthusiasm and ceaseless professionalism make her a joy to work with.”

Noting Slitkin's new post, Ganis said, "On a departmental team of prov-
en stars, Bonnie is our Mark McGwire, our David Wells. Bright, dedicated,
and a total professional, she proves her abilities with a frequency unparai-
leled in the always-changing radio realm. Throughout hef nine years with
the company, Bonnie has been a vital force behind the successes of innu-
merable projects. Whether working tracks from estabiished stars or up-
and-comers, she knows how to make things happen.”

Of Jouan's promotion, Ganis observed, “Nothing underscores this de-
partment's sense of team better than the ongoing and steady rise of our
veteran department members to such key positions within Atlantic. Pamela

ATLANTIC/See Page 32

Jouan Metzdorf Slitkin
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in media acquisitions and finance.

grate acquired operations.”

J ones Radio Networks OMs
Rick Brady, Rich Bryen, and
Jon Holiday have expanded their
duties to become Associate Con-
sultants for Jones Radio Con-
sulting & Programming (JRCP).
The trio — who program JRN's
Soft Hits, Rock Classics, and
Good Time Oldies formats, re-
spectively — will be responsible
for hands-on station programming
and music consulting, strategic
planning, and the overall philoso-
phy of the stations’ formats.

consutting business.”

years.

Haven, andWXLO/Worcester, MA.

personality at KEZR/San Jose.

Marcus Execs McMillin, Gleiner Join Chancellor

C hanceilor Media PresidentV/CEQ Jeffrey Marcus dug into the execu-
tive suites of his old company, Marcus Cable, to fill key posts at his
new home this week. Thomas McMillin, former Exec. VP/CFO of Marcus.
has been appointed Sr. VP, while Richard Gleiner, former SVP/General
Counsel of the cable company, has been named General Counsel.

Both executives had been with Marcus since 1994, Before joining Mar-
cus, McMillin spent seven years in the cable industry with Crown Media
and Cencom Cable Associates in various financial and corporate deveiop-
ment posts, and Gleiner practiced law for more than 15 years, specializing

McMillin's assignment is to assist senior management in the integration
of Chancellor's media platforms, including its 36,000 biliboards. Gleiner will
oversee all legal matters at the company, including regulatory and financial
issues. "Having worked with Tom and Richard,” Marcus said, “| have expe=-
rienced firsthand their tremendous abilities to build organizations and inte-

Jones Taps Three Associate Consultants

“Jon, Rich, and Rick's background is second to none
in their respective formats,” sald JRCP Managing Di-
rector Tom Watson. “They will deliver resuits in both
ratings and revenue for our clients, for either barter or
cash, which is a new, cutting-edge perspective in the

Brady has been an AC programmer since the earty
*80s. His 25-year broadcasting career includes stints
at Denver AC stations owned by Malrite, Genesis. and
Legacy He also owned a national music research firm
that conducted callout andrauditorium music testing.

Prior to joining JRN last year, 30-year vet Bryan
worked for stations owned by Lin, Sandusky, and Paxson. He also signed
on Westwood One’s Adult Rock format, which he programmed for eight

With 20 years of industry experience, Holiday has held programming
and on-air posts with Gannett, Premiere Radio Networks, Beasley, and
Granum. He's worked for such stations as WTIC-FM/Hartiord, WNHC/New

Braun Becomes Metro Nets’ Dir./Ops, San Jose

ina Braun has been tapped as Director/Operations, San Jos.e for
Metro Networks. Prior to joining Metro, Braun was an on-air

“Dina’s comprehensive background In radio programming wil further in-
crease our ability to provide quality service 1o our affiliates” saidVP/MNorth-
west Region lan Epstein. “We are happy to have her as part of our team
and look forward to her mput on this market's operational efforts”

Braun is a 10-year radio veteran. Besides her stint at KEZR, she also
heid a midday shift at CBS sister KBAY/San Jose.

Holiday

CD Radio

Continued from Page 3

Hernandez is appointed to the
R&B division; the Rock division
names Don Kaye. producer/writer
for MII’s Metalshop and Concrete
Marketing/Sony Worldwide's Hanl
Drive; and Gabe Romero, produc-
er of RCA's Tropical Series, joins
the Latin division.

“It’s great 1o have individuals of

this caliber and breadth of experi-
ence at the core of our staff as we
begin building the service.” Exec.
VP/Content Joe Capobianco com-
mented. “We’re excited to be work-
ing together to create a dynamic
group of national stations unlike
anything that’s come before.”

CD Radio plans to launch its
100-channei satellite radio service
in early 2000. (For more on CD Ra-
dio, see related story, Page 1.)
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Sinclair N/T Trio
Lifts Green To GM

Sinclair Communications has |

promoted Regional Sales Director
—~— Al Green to GM
for the compa-
ny's  Buffalo
News. Talk, and
Sports trio of
WBEN-AM,
| WGR-AM &
WWKB-AM.
Green replaces
Greg Reid, who
exited the station
lust August. Sin-
clair  Market
Manager and WKSE GM Terry
Rodda had been overseeing the sta-
tions’ Biperations since that time.
“Al‘has done a great job for us

as Regional Sales Director over the |

past two years,” Sinclair President/
Radio Division Barry Drake com-
mented. “This appointment will
give our News/Talk and Sports sta-
tions in Buffalo the auention and
leadership necessary to achieve our
growth targets”

Prior to his past two years as Re-

gional Sales Director. Green spent | seven years. He served as Region-.

GREEN/See Page 32 | al VP/Programming and Operations

ohn Boone, aready PD for Sin- Boone, who joined the stations

clair Communications’ Green-  just over three years ago as a first-

ville-Spartanburg News/ time PD, told R&R, “I'm
Talk simuicast of WORD- excited about the diversi-
AM & WYRD-AM, has ty and added responsibil-
added PD duties at the ities that this new position

will offer. WSPA-AM is a
real community-oriented
radio station tor Spartan-
burg that teatures a lot of
focal play-by-play sports
programming, andWORD
[which simuicasts 100%
of its programming with

company's co-owned
WSPA-AM. in his new po-
sition, Boone will now over-
see news, talk and sports
prograrmiming for ail three
of Sinclair's Greenville-
Spartanburg AM proper-
ties.

“Under John's tenure,

Hoone co-owned WYRD] iIs a
WORD has had notewor- more regional News/Talk
thy ratings’ growth " Sinclair Regional  station serving all of the Green-
PD Jim Kirkland said. "He has prov-  ville-Spartanburg market. it's ater-
enhe has the News/Tak savwy need-  rific challenge that I'm reaily look-

ed for this well-deserved promotion”  Ing forward to”

Radio Voyager Network Makes Maiden Voyage

nger Lakes Productions international began broadcasting its new

Radio Voyager Network on Oct. 12. The first song trom the Radio
Voyager Network was Oasis' “All Around The World,” an appropnate
tune for a network that broadcasts a high-energy modern AC format
around the globe.

Voyager began from Washington, DC with affiliates in Bulgaria, italy.
and Maita. The offshoot of the now-defunct Voice of America Europe
intersperses news and 60-second intormation bursts among the music
format. The programming is tree for affiliates — Voyager makes its mon-
ey by keeping two minutes of advertising per hour and selling sponsor-
ships for the four-times-per-hour information bursts.

Voyager has already signed up seven stations internationally and has
verbal agreements with about 30 more, said Finger Lakes Exec. VP/
Finance & Marketing Greg Hartz. The company has been in discus-
sions with some of the major players in U.S. radio, t0o.

Salkowitz for Emmis, where he was respon-

sible for WLOL/Minneapolis and
WAZA/Washington.

In addition to his work with the
launch KPWR/Los  Angeles.
Salkowitz's resumé includes stints
at ABC/Watermark and NBC Ra-
dio/The Source.

Continued from Page 3

Prior to his tenure at Fox.
Salkowitz was responsible for put-
ting WQHT/New York on the air in
1986 and remained at the station for

‘-qﬂ' It's time we stopped fooling oursetves. \

ﬂ] Compression is not just a smatter and more N

o efficient kind of audio. It’s less audio. el
I How mUCh Every time you air a comp d signal, regardl

| audio does your

| | digital system

i throw away?

of the algorithm you use, you discard a large portion
of the audio. Literally throw it away. Forever. Sooner
or later, that means a serious loss of audio quality.

If you're tired of throwing away audio with your
digital system, listen to Digitat Universe.

Visit booth
o #724 at NAB

Digitat Universe gives you 25 simultaneous stereo
signals from a single PC. Uncompressed.
-
N That's more than four times the
N uncompressed channels of any
\ other system. With every bit of

! the signal intact.

Y

You'll appreciate Digitat
§  Universe’s robust, client-server
architecture that carries even
your heaviest multi-studio
- ,  load without slowdowns. Your
s operators will like the clean,
/ uncluttered screens and having
ll Just one PC in each studio. And
P corporate will sign off on the standard
Windows™ NT hardware and open
systems approach.
Sound too good to be true? Call CBSI today
and get the whole story.

With Digital Universe from CBSL. you
don’t have to sacrifice quality or capacity.

DIGITAL

| in Seattle!
cBEsi
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"IMXMartford Points To Robbins As PD

Jon Robbins, most recently PD of WAQY-FM (Rock 102)/Spring-
field, MA, has accepted the programming position at CBS" Classic
Hits WZMX-FM/Hartford. Concurrent with the arrival of Robbins,
the station has changed its moniker from “Classic Hits 93.7" to “The
Point.” Although it is still Classic Hits, WZMX is now playing more
*60s and '80s material in addition to select currents.

Robbins commented. “We're programming a mix of classic and new
rock ‘n’ roll hits that targets the hean of the 25-54 male demo and
also has great female appeal, While much of our music comes from
the "60s and *70s. you couldn’t really categorize the [format] as tradi-
tional Classic Hits since we play a fair amount of *80s material and
the new songs from established antists such as Eric Clapton, John Mel-
lencamp, Rod Stewant, and Bonnie Raitt.” Currents will air in a very
light rotation of once every four hours, a station representative told
R&R.

“Qur research indicated a huge opportunity to provide a product that
will certainly improve the choices on the Hartford radio dial for men
35-44." Robbins continued. “We plan to maximize this great opportu-
nity while raising a few industry eyebrows.™ Aside from market vet
Sebastian retaining his morning drive show, all other air shifts will re-
main jockless until a new staff is announced.

Robbins, who replaces Mike Oakes, is a 22-year radio veteran.
Among the stations where-he’s been PD: WLLZ/Detroit. WCXR/Wash-

ington, KGON/Portland. and KISW/Seattle.

Continued from Page 1

the radio promotion world are tru-
ly legendary, and she has assem-
bled and nurtured the No. | pro-
mo team in the business. Beyond
that, she has increasingly brought
her invaluable experience and in-
sight to bear on an amray of com-
pany issues. It gives me great
pleasure to recognize her wide-
ranging role at the company with
this much-deserved appointment.”

Atlantic Group co-Chairman/
co-CEO Ahmet Ertegun noted, “It
has been our extraordinary good
fortune to have Andrea on the At-
lantic staff for close to two de-
cades now. In the 50-year history
of Atlantic, there have been those
special people whose contribu-
tions have truly shaped the course
of the label, and Andrea is cer-
tainly one of them. Most impor-
tantly, she is one of the most in-
telligent. warm, and gracious hu-
man beings 1 have ever known. 1
am very happy to join Val in ac-
knowledging Andrea’s important
place in our senior management
with this new post.”

Exec. VP/Promotion since Jan.

1996, Ganis joined Atlantic
Records in 1980 as Director/Sec-
ondary Pop Promotion. She sub-
sequently was named Associate
Director/National Singles Promo-
tion, Director/National Singles
Promotion, and Senior Director/
National Singles Promotion. In
1988, Ganis ascended to VP/Na-
tional Promotion, followed by her
promotion to Sr. VP/Promotion
two years later. Prior to joining
Atlantic, Ganis held national pro-
motion posts at Polydor Records
and Infinity Records.

“It has been a rare gift 10 be
able to work at Atlantic Records,
which is without a doubt the
greatest label in our business,”
Ganis said. “This is a company
which truly nurtures and develops
long-term careers, of its artists
and its executives alike. 1 would
like to take this opportunity to
thank my great promotion staff
for their tremendous achieve-
ments, year in and year out. Most
of all, 1 would like to thank Val
and Ahmet for their phenomenal
encouragement and support and
for giving me this wonderful new

opportunity.”
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he Wheaties Sports Report gives your
listeners tales, tips, anecdotes and advice available nowhere
else. From the folks who brought you the Breakfast of
Champions comes the daily radio feature of champion
stations—The Wheaties Sports Report.

Five shows a week, each 60-seconds,
offered FREE OF CHARGE and
market-exclusive. No cash, no
barter, no commercial content.
Sell the time to a Jocal sponsor
and pocket the cash.

Delivered in bulk weekly by satellite
for highest quality and timeliness.
Catch the feed on Fridays at 3:00 p.m.
Eastern time on SATCOM C-5,
transponder 23, SEDAT channel 13.

Get off the bench and get game!
Call 1-800-334-8800 to put your station
on the lineup for the Wheaties Sports Report.

www.americanradiohistorv.com
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NEWSBREAKERS.

Survey

Continued trom Page 1

Of course, the people in these
top-level radio positions often su-
pervise more than one station. But
even the so-called single-station
positions also saw generous in-
creases: A typical midday talent
earned 15% more in 1997, accord-
ing to the survey. and that was the
smallest increase among on-air
positions.

Miller, Kaplan, Arase CPA
George Nadel Rivin said the in-
creases can be traced to two
causes:

* The radio industry had a stel-
lar year in 1997, eaming a 10%
revenue increase.

* 1997 reflected the first full
year of multiopoly. As a result,
pay levels for GMs and other key
positions (particularly incentive
pay) really kicked in.

Those positions receiving the
smallest inCreases were the so-
called “back-office™ jobs, but
even those increases were rather
significant. Traffic directors saw
7% increases, executive assistants
made 6% more; likewise for re-
ceptionists.

Then get our umbrella and get set for the
weathér Seattle’'s famous for.

Norm Zeller, Vice President, Syndication (770)226-2320
Jennifer Looney, Assistant Product Manager (770)226-2657

THE
WEATHER |
| CHANNEL |

Stocks

Continued from Page 3

Broadcasting Group was at the top.
riding the roller coaster up to 41%
growth on Oct. 9 after a yearly low

| the previous day.

ur ttenti%'n.
And we’ll
give you our u

Radio stocksewere actually
undervalued, some analysts
thought. Just lagt week the R&R/
Bloomberg Radio Stock Index hit
a 52-week low at 146.87 — 25%
lower than two weeks earlier. when
the index had been at 194.59.

“You're going to see stocks
bounce all over the map.” First
Union Capital Markets® Bishop
Cheen said early this week. *] think
the market has overcorrected on
some of these media names.”

And despite some dropping in-
vestor confidence in media stocks.
advertisers seem 1o be sticking with
the big companies. Last week,
Chancellor Media CFO Matthew
Devine said that. while the recent
slowdown in the U.S. economy has
hunt radio stocks, Chancellor’s ad-
vertisers haven’t been scared off.

Still; media stocks are not out of
the woods yet. A continuing finan-
cial crisis in Russia and in Asia has
turned the broader U.S. markets

Ratings

Continued from Page 1 .

point in front of WLTW. 'SKQ also
holds a sizable lead in the 25-54
battle. while WQHT is in command
of the 18-34 race. WBLS turned in

| its best performance in some time.

into a roller coaster, and some an-

Or call us for more information.

mi
/

Meet us at the show and let us show you how
America’'s most respected brand of weather can
build ratings for you.

TAdIONETWO

Just a year ago, the station was
downtoa23.

In Los Angeles, the two Heftel-
owned Spanish-language stations
sit atop the market. each with a 6
share. KSCA moming man Renan
Almedares-Coello has a 9.1 share,
while fellow Hispanic broadcaster
Pepe Barreto on KLVE eamed a
6.6. Howard Stern was next among
moming men with a 5.1. Charlie

alysts say radio stocks are more af-
fected by worldwide issues than
one would expect. While radio
groups have little or no direct ties
to international economies, radio
advertisers do have a great stake in
what happerts worldwide.

So, buckle up. radio executive,
and enjoy the ride. It could be a
long one.

TNE FREQUENCY

Van Dyke began his reign at KRTH
near the end of the rating period,
but he debuted in seventh place
with a 3.3, up a couple of shares
from the previous quarter.

In Chicago. WKQX’s big-buck

ST

deal to lure Mancow Muller from
WRCX paid off for the station,
where his show went 2.0-4.8
overall and 4.4-10.9 among 18-34s.
His old station went 3.2-2.0 for the
total week.

New York

Sp '8Su 98
WSKQ-FM (Tropical) 59 60
WOHT-FM(CHR/Rhy) 56 58
WLTW-FM (AC) 59 55
WHTZ-FM (CHR/Pop) 5.1 46
WCBS-FM (Oldies) 46 42
WKTU-FM (CHR/Rhy) 42 39
WXRK-FM (Alternative) 38 3.7
WINS-AM (News) 32 36
WRKS-FM (Urban AC) 43 36
WABC-AM (Talk) 32 33
WBLS-FM (Urban) 27 33
WPAT-FM (SpanishAC) 32 32
WQCD-FM (NAC/SJ) 28 3.1
WPLJ-FM (Hot AC) 27 29
WCBS-AM (News) 30 28
WOR-AM (Taik) 32 28
WFAN-AM (Sports) 26 28

WQXR-FM (Classical)
WOEW-AM (Nostaigia) 1.8
WAXQ-FM (Cl.Rock) 1.6
WCAA-FM (Tropical)® 9
WADO-AM (Span.N'T) 2.4
WBIX-FM (Hot AC) 15
WNEW-FM (Rock) 1.7
WWXY/WWZY (Country) .7

3.1

 Was WNWK-FM (Ethnic) until May

Chicago

Sp '98Su '98
WGCI-FM (Urban) 7.7 80
WGN-AM (News/Talk) 58 6.6
WBBM-FM (CHR/Rhy) 48 53
WVAZ-FM (Urban AC) 4.7 49
WLS-AM (Talk) 43 43
WNUA-FM (NAC/SJ) 41 43
WUSN-FM (Country) 39 42
WLIT-FM (AC) 46 38
WBBM-AM (News) 36 34
WJIMK-FM (Oldies) 39 34
WKQX-FM (Alternative) 2.8 34
WTMX-FM (Hot AC) 33 29
WCKG-FM (Tak) 22 26
WNND-FM (AC) 26 26
WXRT-FM (Adult Alt) 25 23
WOJO-FM (Reg. Mex.) 20 22
WXCD-FM (Cl.Rock) 27 22
WLUP-FM (Cl.Rock) 1.7 21
WMAQ-AM (News) 17 20
WRCX-FM (Rock) 32 20
WAIT-AM (Nostalgia) 20 1.9
WLEY-FM (Reg.Mex.) 22 19
WNIB-FM (Classical) 14 17
WSCR-AM (Sports) 17 17
WEMTFM (Classical) 12 12
WGCHAM (UrbanvO) 1.1 12

Format Abbreviations

AC-Adult Contemporary, Adult Alt-
. VEZ-Beautifu/Easy

Spanish Adult Conlomponvy Span
N/T-Spanish News/Talk, Spanish/O-
Spenish Oidies, Urban AC-Urban Adult
Comemporary, Urban-Urban Contemn-

12+ SMER '98 ARBITRON RESULTS

Los Angeles

Sp P0Su 96
KLVE-FM (Spanish AC) 63 6.0
KSCA-FM (Reg.Mex.) 58 60
KKBT-FM (Urban) 38 40
KOST-FM (AC) 33 39
KPWR-FM (CHR/Rhy) 39 37
KHS-FM (CHR/Pop) a3 85
KF-AM (Talk) 39 34
KROQ-FM (Alternative) 33 3.4
KRTH-FM (Oldies) 33 34
KTWV-FM (NAC/SJ) 33 33
KCMG-FM (Oldies) 31 32
KLAX-FM (Reg.Mex.) , 35 32
KYSR-FM (Hot AC) 29 31
KABC-AM (Talk) 29 28
KBIG-FM (AC) 26 26
KLSX-FM (Talk) 22 25
KCBS-FM (Cl. Hits) 24 24
KLOS-FM (Rock) 26 24
KFWB-AM (News) 19 21
KLAC-AM (Nostalgia) 22 2.1
KNX-AM (News) 24 21
KZLA-FM (Country) 23 21
KTNQ-AM (Span. NT) 22 19
KSSE-FM (Span.Cont.) 1.3 18
KKGO-FM (Classical) 19 16
KBUA/XBUE (Reg.Mex) 1.7 15
KJLH-FM (UbanAC) 15 1.3

KACE/KRTO (Urban/O) .8

Nassau-Suffolk

Sp '98Su '98
WALK-FM (AC) 55 58
WBLI-FM (CHR/Pop) 4.3 53
WHTZ-FM (CHR/Pop) 55 5.1
WXRK-FM (Ateiative) 55 5.1
WCBS-FM (Oidies) 42 40
WLTW-FM (AC) 43 37
WFAN-AM (Sports) 38 36
WKTU-FM (CHR/Rhy) 36 36
WCBS-AM (News) 33 35
WBAB/WHFM (Rock) 35 34
WABC-AM (Tak) 35 32
WOR-AM (Talk) 36 32
WPLJ-FM (Hot AC) 28 32
WHLI-AM (Nostalgia) 25 3.1
WQOHT-FM (CHR/Rhy) 39 3.1
WKJY-FM (AC) 20 27
WBZO-FM (Oidies) 27 25
WQCD-FM(NAC/SJ) 21 25
WAXQ-FM (Cl.Rock) 18 22
WINS-AM (News) 22 22
WMJC-FM(Country) 16 20
WNEW-FM (Rock) 19 19
WBLS-FM (Urban) 15 15
WORE/WLIR (Alternative}1.6 1.5
WSKQ-FM (Troplcal) 15 15
WRKS-FM (Uban AC) 14 14
WLUX-AM (Nostalgia) 12 13
WQXR-FM (Classical) 20 13
WBIX-FM (Hot AC) 10 11
WQEW-AM (Nostaigia) 10. 1.0

SAME-DAY
RATINGS RESULTS

O1908 Arbitvon. May net o queted er reproduced withewt prior writien
pormission from Arbltron.
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Cholesterol,
folic acid,
body mass index,
“good” & “bad” fats.

WHAT
DOES
IT ALL
MEAN?

Total Nutrition News pro-
vides the daily dose of nutrition
news and information your
listeners need to stay healthy.

Accurate, obijective, timely,
understandable. Total Nutrition
News reports on the breaking
stories in the world of nutrition
and health, in an easy-to-under-
stand format. No impossible
jargon, no fad diets, just the
hard facts about eating right.

Available FREE OF CHARGE,
no cash, no barter. There is no
commercial content. Five times a
week, 60-seconds MARKET
EXCLUSIVE, delivered by satel-
lite for maximum timeliness and
quality.

Catch Total Nutrition News
every Friday. Bulk feed at
3:00 p.m. Eastern time, SATCOM
C-5, transponder 23, SEDAT
channel 13.

Call 1-800-334-5800 for the
total story on Total Nutrition

Natrition News

www.americanradiohistorv.con
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J| © CHRIS KARB | o \acuag1 KUSH-
has been tapped | NER is named Sr.
GM of United | ypmp,siness De—
SportsTalk Net- velopment at Sony
work. He adds this | wonder/SMV. He
post o his consult- | o61  recently
ant duties with | .o o4 atvP/Busi-
Broadcast Invest- | o o ¢ Ops. at
ment  Analysts | caue Records.
{BIA). Prior to BIA,
he served as GMof |
News/Talk WWTN/
Nashvilie

® Jones Radio Network promotes |
MICHELE THARP from Mkig. Special-

- ords. She comes to

Tharp Trainer the label from the
public relations firm
ist to Mktg. Managefr and SHELLY | Shore Fire Media,
TRAINOR from Exec. Asst. t0 the | where she was Sr.
President to Special Events Planner. | AE.

© ROBB HENICK
has been promot-
ed from Product
Mgr. to Assoc.
Dir./Production &
Merchandising at
Atlantic Records.

EWSBREAKERS.

Manrnges

KEFM/Omaha afternooner
Jeff Larson to Kathy Whelan,
October 13

KQXY/Beaumont, TX morning
driver Doug Warner to Kelly
Coone, October 10

Country artist Chris Knight to
Debbie Wells, August 15

Biarns
KTMT/Medford, OR morning

man Chris Chaos, wite Deborah,
son Aiden Welis Pierce, October 8

CONDOLENCES

Veima Dahl, mother of Mont-
gomery Artists Nashville agent
Steve Daht, October 7

Good Hope Music President
Chip Donaldson, October 6

® Record Producer Tony DeNiro (for-
merly known as T-Smoov) has formed |

RED EYE RECORDS. It will have its
own A&R and creative staffs, while
marketing and promotions will be han-
died by parent company PRIORITY
RECORDS and independents. The la-
bel wilt focus on R&B, rap, and alterna-
tive rock.

Give your listeners thebesﬁn t.he

PETER business
BROWN

Now one of the most respected names

in the sports talk industry delivers

a power-packed show every weekday
from One-On-One Sports. With exclusive
interviews, biting commentary, and a
big-city attitude, he’s tough, opinionated,
and always talking to the right people.

One-On-One is proud to have Peter

Brown on its team of the nation’s
hottest sports talk personalities.

Peter Brown. Weekdays
2pm to 6pm E.T., only on

One-On-One Sports.

on top of the game...

callga T661 for information

National Radio

© FLOW COMMUNICATIONS and IN-
FORMATION NETWORK RADIO
{INR) have formed an alliance. Under

PROS ON

THE LOOSE

Michael St.John — PD KBCE/
Alexandria, LA (318) 448-4515

the deal, Flow C: L will be
able o use INR office space to produce
existing Flow programming, plus serve
as INF's producer for that company's
future progranuming needs. |
—(415) 777-4700

® WESTWOOD ONE unveils the
schedule for its upcoming NCAA and
NFL/Footbalt broadcasts. All times are
ET i
Oct. 17: Minnesota @ Ohio St.,
11:45am; Auburn @ Fiorida, 3:15pm;
and Clemson @ Flonida St., 5:45pm
Oct. 18: Ravens @ Steelers;
12:45pm; Eagles @ Chargers, 4pm
Oct. 19: Jets @ Patriots, 8pm
—(212)641-2057
Also, WW1 welcomes the following
guests for its live Celebrity Connection
program: |

Oct. 20: Ed McMahon
Oct. 22: author Alan Bean
—(212) 641-3088 (booking) or
2039 (stations)

® For The Record: RADIO AMERICA,
which launched its new weekend talk
program Report Card 1ast week. can be
reached at (800) 884-2546.

Industry

| ® JACK NEVIN retires from his presi-

dential post at Broadcast Electronics

| (BE). He had been at that post since

1990 and wilt continue on as a consult-
ant for the company. DOUGLAS DAVIS
has been named acting President of BE
until a new president is announced.

NATIONAL
RADIO ;
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200

Classic Rock

Chris Milter

U2 Sweetest Thing

Hat AC

Garry Leigh

BARENAXED LADIES Dne Week
Starstation

Peter Stewart
No New Adds

Touch

Monica Logan
No New Aggs

ALTERNATIVE PROGRAMMING
Steve Knofl » (800) 231-2818
Gary Knoll -

Rock

JACKYL An Ametican Band
R.EM. Daysieeper

U2 Swreetest Thing

Alternative

NEW RADICALS You Get What You Grve
RE.M. Daysieeper

U2 Sweetest Thing

CHR/Mot AC

FASTBALL Fre Escape

NATALIE MERCHANT Break Your Heart
U2 Sweetest Thing

Mainstream AC

BRYAN ADAMS On A Day Like Today
NATALIE MERCHANT Break Your Heart
BILLIE MYERS A Few Words Too Many
STEVIE NICKS If You Ever D Bebieve
ALEM. Daysieeper

U2 Sweetest Thing

Lite AC
BONNIE RAITT Bie For No Reason
RICKY JONES H | Was The One

NAC

ACE OF BASE Whenever You're Neat Me
EOWIN MCCAIN 11 Be :
SARAH MCLACHLAN Angel

uc
BRANDY Have You Ever?
DESTINY'S CHILD VTIMBALANG Get On The Bus
FLIPMODE SOUAD Cha Cha Cha
TOTAL MISSY ELLIOTT Trippsr

—
BROADCAST PROGRAMMING
Waliter Powers © (800) 426-9082
R
Casey Keating
JEWEL Hanos
Digital AC
. KELLY & CELINE DION I'm Your Angel

Hot AC

JEWEL Hanos

SARAH MCLACHUAN Angel
Digital Soft AC -
Mike Bettelll

No New Adds

Delilah
No New Agds

Alternative

OASIS Acquiesce
PLACEBD Pure Morning
R.E.M. Daysieeper
Urban

Josh Hosler

BRAND NUBIAN Don't Let It Go To Your Head
BRANOY Angei In Disguise

DRU HILL These Are The Times.

NOREAGA Super Thug (What What)

JONES RADI0 NETWORK
Jim Murphy © (303) 784-8700

Adult Hit Radio

JJ McKay

ALANIS MORISSETTE Thank U

Rock Alternative

Doug Clifton

RE.M. Daysieeper

Soft Hits

Rick Brady

AEROSMITH | Dont Want To Miss A Thing
Rock Classics

Rich Bryan
No New Adds

RADIO ONE NETWORKS

Tony Mauro * (970) 949-3339
Hot AC

Yvonne Day

JEWEL Hands

New Rock

Steve Leigh

BUGZY Puzna

JEWEL Hands

NEW RADICALS You Get What You Gve
PEARL JAM Do The Evoluton

WESTWOOD ONE RADIC NETWORKS
Charlie Cook ¢ (805) 294-9000
Tracy Thompson

Aduit Reck & Roll

Joff Gonrer

No New Adas

Soft AC

Andy Fuller

No New Adds

Bright AC

Jim Hays

BAIAN SETZER ORCHESTRA Jump Jive Arf Wa
EAGLE-EYE CHERRY Save Tonight

VUUVVY ATTiericanracgaionistory com
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IN AN ASSEMBLY LINE,

COOKIE CUTTER,

READY TO AIR WORLD,

EFS R 2 . e

PARAGON OFFERS YOU SOMETHING BETTER?

Research that is custom designed for your
station, your duopoly, your multiopoly. We
can help you find a franchise format or a
strategic niche, improve your ratings, or
strengthen your leadership.

No preconceptions. No agenda. Just tons of
experience and all the right tools, from the
people that radio stations have come to trust

most. To learn what we can do for you,
call Mike Henry at (303) 922-5600.

PARNGON
"\

‘A‘ -

# Perceptual Studies ¢ Auditorium Music Tests @ Call-Out
4 Auditorium Format Analyses ¢ Tracking Studies ¢ Focus Groups

[ — iAo arioanradiohistory. com
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Zell

Continued from Page 1

tumning them around. From Real Es-
tate Investment Trusts (REIT —
rhymes with street) that include office
properties, apartment properties, man-
ufactured home properties, parking ga-
rages, a supermarket chain, a cruise
line. and — until recently — Jacor, the
57-year-old Zell has made his mark on
the American business landscape.

The radio world got to know him
when Zellcontrolied Jacor Commu-
nications purchased Citicasters in
1996 from Carl Linder for $770 mil-
lion, and he made his mark by creat-
ing the largest radio group in the U.S.,
which has since been bested by Chan-
cellor/Capstar. On Oct. 8, the world
awoke to discover Clear Channel
would acquire Jacor in a $4.4 billion
merger, creating a radio company in
control of 454 stations in 101 domes-
tic markets (see story, Page 1). Jacor
CEO Randy Michaels and President
Bob Lawrence will retain their duties
— something that was vitally impor-
tant to Zell — and Jacor will contin-
ue to operate as a separate subsidiary
of Clear Channel.

R&R recently interviewed Zell at
his Chicago office to get his thoughts
on the deal and to discuss his keynote
address at the NAB Radio Show in
Seattle on Oct. 15.

R&R: You came into the radio
business with large ivestments early
in the game. What was so inviting?

SZ: | looked at the radio business
and asked myself the question of
whether or not consolidation really
represented opportunity. We have
seen some examples of consolidation
in other industries, where one plus
one equals two. It was obvious to me
that the radio business could create
a scenario where one plus one
equaled three or four. The business
was heavily fragmented, and owner-
ship was, to a large extent, financial-
ly unsophisticated. It all seemed to
be an arena that was very attractive
and would likely produce the kinds
of retums | was looking for.

R&R: Looking back, did you call
it righn? Did it exceed your expecta-
tions?

SZ: | think it probably exceeded
those expectations. 1 found Randy
[Michaels), Bobby [Lawrence] — my
key people — to be even more cre-
ative. and. when given the opportuni-
ty. they acted accordingly. For exam-
ple. they went out and created a net-
work by getting Rush, Laura, Art
Bell, and others. They figured out
how 10 use this talent — not only to
make a return on that investment. but
© enhance the retum on the rest of
our investments. Frankly, that kind of
creativity pleasantly surprised me.

R&R: With the diversity of busi-
nesses you own, do you ever get emo-
tionally attached? Or is business just
business?

SZ: 1 don't think anybody can do
a good job in any business unless
there is an emotional attachment. This
businessman can only make an option
contribution when he is emotionally
attached. Does that mean | am going
to do dumb things because | respond
emotionally? Very unlikely. | think
having a very strong intemal disci-
pline combined with an emotional at-
tachment is a formula that is likely to
lead to productive results.

R&R: You are going 10 be a key-
note speaker at the NAB Radio Show
in Seanle. Thar gathering is primari-
Iy for managers 10 become the very

.

sk s i

What would happen to
the Jacor
management team
was a critieal part of
any decision | made.
There are ‘going to be
other management
teams in the future,
and they will pick up
the phone and call
Randy and say, ‘What
is this guy like?

best they can. What qualities do you
look for in the managers who run
your companies?

SZ: These three points separate the
winners and losers in everything:
Number onc is the degree of focus,
number two is the degree of commit-
ment, and number three is the initial
curiosity and high energy level. These
characteristics are usually relevant in
describing an entreprencur. When you
interface with different kinds of man-
agement teams, you see how wel-
come they are to new ideas. how wel-
come they are to being chalienged —
those are all pant of the projects, and
most people don’t understand the role
I play. | am the owner, I'm not the
CEO. I'm the guy who gives them the
ownership perspective, and I'm the
one looking at them all the time. try-
ing to make sure they have the own-
ership perspective.

e

mal relative to maximal problems in | Hollander

terms of adjusting to the various reg-
ulatory approvals that would be nec-
essary. Clear Channel. in our opinion.
has historically operated at a lower
leverage level, and it has clearly been
the favorite in this group on the street.

R&R: Wien you speak at the NAB.
what are some of the key points you
will address?

SZ: 1 don’t know yet. A week ago
1 had one thing in mind. Then we did
this deal. and now | have another
thought. I do a lot of speeches a year,
give or take about 30. This is not one
of those deals-where | hire someone
to write the speech and then read it
1o you.

R&R: Going back 1o the wonds
you used before — *responsibility 1o
the shareholder™ — what told you,
as a businessperson, that it was time
1o sell Jacor?

SZ: Clearly we are in a very con-
solidated industry. Due to the fact that
Jacor happened to be a fund invest-
ment rather than a personal invest-
ment. | was well aware of the fact that
1 had a time frame to work with. It

Continued from Page 1

and will replace Mel Karmazin, who
assumed the duties carlier this year
when Mike D*Ambrose resigned.
Karmazin will continue as President/
CEO of CBS.

Under Hollander. all-Sports WFAN

| — which holds exclusive broadcast

became clear 1o me we were going 1o

have three monoliths that were going
10 dominate this industry. Logic said
to me that if thcy were the three log-

ical players, then I had to see if a Ja- |

cor deal made sense. I am a believer
that the scale element of the radio
business is ultimately what is going
to pay off in all of this consolidation.
Whereas. in the past, somebody

would have to deal with 30 or 40 dif- |

ferent companies to go nationwide.
¢hances are now one will be able to
make one phone call to Mel Kar-
mazin. Randy. or Jimmy de Castro.
R&R: Do you think that is a good

R&R: How do you handle the per=—"thing?

ception that “for Zell, it's just all
about the money™?

SZ: Nothing I am doing today is
likely to have any significant impact
on my standard of living. The reason
I get up every moming and do what
1 do revolves around testing my lim-
its. [ am trying to find out whether |
can compete and whether or not the
advice or direction | give results in
positive things. That is very much
what drives me on a daily basis. If
you want to call that emotional in-
volvement ... absolutely. 1 care!
What was going to happen to the Ja-
cor management team was a critical
part of any decision I made. You can
call that an emotional commitment,
or you can call that good business on
my part, because there are going to
be other management teams in the
future, and they will pick up the
phone and call Randy and say,
“What is this guy like?"

R&R: As with any deal of this
magnitude. a lot of rumors and spec-
wlation surrounded the sale. It scemed
early on that it wasn't just Sam Zell's
decision who to sell to. Did Randy
Michaels’ and Bobby Lawrence's
opinions help guide this deal?

SZ: Absolutely. il

R&R: Was it because they went 1o
bat for you every day?

SZ: That's right, and life is too
short. | have a responsibility to them
and the shareholders. But, within
reason, | was going to operate on
what was best for all the constituents

Jnvolved.

R&R: What was it about the Clear
Channel deal that sealed it for them?

SZ: | have a limited ability to an-

-swer that question, but 1 would an-
swer by first saying there was a real-
ly good chemistry between everybody
involved and an expectation of mini-

SZ: It is a very good thing. It ba-
sically makes radio a truly competi-
tive advertising methodology with
TV. Right now, you can pick up the
phone and buy TV ads across the
country. Why shouldn’t you be able
to do the same with radio?

R&R: At soone point, depending
on the economies of scale again. do
you ever see yourself getting back into
radio, maybe picking up a Clear
Channel or Chancellor?

SZ: Never say never.
e e

Green
Continued from Page 26

| six years as Sales Manager for the

J

company's WKSE & WWKB/Buffa-
lo. “This is a tremendous opportuni-
ty for me,” Green told R&R. “I've
worked with many of Sinclair's sta-
tions for most of the past 15 years of
my career, and now I can really fo-
cus my full attention and energies on

rights to the New York Mets, Jets, and
Giants and the Long Island Rangers
and is home 10 The Don Imus Show,
which is syndicated on more than 100
WWI affiliates — consistently deliv-
ered breathtaking revenues 1o CBS
despite less-than-super ratings. Last
year, ‘FAN generated more than $50
million in business and is on track to
generate $55 million this year.

“Not too many people have the
chance to be given Mel's title.” Hol-
lander told R&R. “I'm very excited.
but I'm certainly not going in with
my eyes closed. 1 know there are a
lot of problems there. It needs some
improvements in several areas. and
it will take some time.”

Karmazin noted. “Joel’s strong
sales background as well as his ex-
perience in managing radio stations
that have had numerous network re-
lationships will be beneficial to
Westwood One's future growth.”

“We've always drafted for talent,
and we think we have a good one
here.” WW1 Chairman/founder
Norm Pattiz told R&R. “He is the

third CEO in the history of this
company. and everyone involved
with this company is going to do
all we can do to make sure he is
successful.”

But forget official statements -
sometimes it's what the troops be-
lieve that counts most. One WWI
insider summed up Hollander’s hir-
ing this way: “He’s a really good
guy. really very smart. He has a lot
of Mel’s qualities. He's a good
choice because he's a sales guy and
he understands the Imus show and
the sports franchises. He's the right
player and the right manager who
can deliver more bang for the buck
to advertisers.”

Meanwhile, Karmazin also an-
nounced that the CBS’ board of
directors has extended its man-
agement agreement with West-
wood One for an additional five
years. The terms of the renewal
are substantially the same as the
existing agreement put in place
five years ago next March. At the
time the original contract was
drawn, Karmazin bought 25% of
the company and took an active
role in the company’s operation.
During the final week of Septem-
ber, Karmazin upped his interest
in Westwood One. paying as
much as $551.000 for 30.000
common shares.

— Jeffrey Yorke

Atlantic

Continued from Page 24

is a perfect reflection of the com-
pany’s commitment to our most vi-
tal and valued people. At the same
time, no one has worked harder or
proven their abilities more than
Pamela. Her efforts on the West
Coast have helped drive the success

| of innumerable projects, just as her

dedication to the job has motivat-
ed all those around her.”

Metzdorf most recently was Di-
rector/West Coast Alternative Pro-

| motion. a position she has held

carrying on the heritage of these three |

great AM radio stations to maximize
our shares and revenues here in the
Buffalo market”

e ———

Fox

Continued from Page 24 |

Radio will strive 1o give those sta-
tions the kind of 'FOX attitude’ con-
tent they want most at inventory lev-
els that will be appealing to them.”
The new: network. which will orig-
inate from Westwood One’s New
York City facilities, will provide af-
filiate stations with moming drive
national news updates along with
custom newscasts for key markets.
According to Oliver, breaking news

coverage will be provided 1o affili- |

ates by utilizing audio from the FOX
News Channel. the company's 24-
hour cable TV news network.

since 1996. She joined Atlantic in
1992 as Coordinator/National Al-
temative Radio, and in 1994 was
upped to Associate Director/West
Coast Alternative Promotion.

Slifkin most recently was Direc-
1or/Progressive-Rock Promotion, a
position she has held since 1995. In
1987 she worked as an intern at
Howard Bloom Inc. before becom-
ing an assistant at Ellen Zoe Golden
Inc. In 1988 she segued to Champi-
on Entertainnient. She joined Atlan-
tic’s promotion department in 1989,
and two years later ascended to Co-
ordinator/National Album Promo-
tion. In 1993 she was upped to Man-
ager/National Progressive-Rock Pro-
motion.

Jouan most recently was Asso-
ciate Director/Promotion. a post
she’s held since 1996. She joined
Atlantic in 1991 in the Los Ange-
les promotion department. and
one year later was elevated to Lo-
cal Promotion Manager.

Virgin

Continued from Page 3

tal in breaking some of the biggest
superstars our genre has created.
Doug also has equal experience
from a radio standpoint and is one
of the most enthusiastic and pas-
sionate people | have ever had the
pleasure to know. 1 am looking for-
ward to years of success with both
of them”

Hughes said, “The chance to
work with Scott thrills me. After
all, a promotion person is only as
good as the music they represent.
Doug brings invaluable experience
from the radio perspective. and his
hard work and passion for reach-
ing his goals have been obvious in
every job he has tackled in this
business. One of the few challeng-
es | have not faced during my ten-
ure in the music industry is to
help start a label and build a team
from the ground up. I'm very ex-
cited to be able to do that at a la-

bel that has the integrity of the
Virgin name.”

Hughes began his career as a Re-
gional Promotion Director for Ari-
ola in 1979. He joined MCA/Nash-
ville in 1982 and was Director/Na-
tional Promotion when he left in
1995 10 join Mercury/Nashville as
VP/Promotion. He left Mercury
about two months ago.

Baker spent 17 years in radio
before joining Capitol/Nashville
in 1995. His radio background in-
cludes on-air and programming
stinmts at WSIX/Nashville. KNIX/
Phoenix, and WFMS/Indianapolis.
“It’s great to work with people
you respect.” Baker said. I con-
sider Larry one of the true profes-
sionals in country music and sim-
ply a great guy. And there is no
one {'d rather work for than Scott:
We have a team of tremendously
creative talent that will serve our
artists and the country music com-
munity very well. It's going 10 be
fun-here.”
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That's where Fairwest Direct should be
when your thoughts turn to radio marketing.
Why? Insight! We’'ve had the time (you wish you
had) to correlate marketing tactics and Arbitron
methodologies into comprehensive strategies that
coordinate sales, marketing, and programming
objectives. To what end? Products that are original,
effective, and ratings and revenue proven.

7 Listen-at-Work Rewards Program™ (An industry first and only)
With millions of dollars in NTR and impressive rating increases, this
product defines the future of accountable radio marketing.

¥ a2b MAII*(Another first and only) E-mail to be seen and heard.

¥ Loyalty Marketing (First again, and foremost certainly) What was once
revolutionary is now fundamental. An essential program for greater effi-
ciencies in marketing, programming and sales.

7 1-800 Instant Win (First with reliability and capacity) Big-time contest-
ing with long-term applications.

r TargetCell™ Driven Direct Mail (An unmatched methodology) Don't
be misled; evaluate targeting methods based on response rates. Our pro-
prietary TargetCell campaigns average response rates in excess of 20%,
and we can tell you why.

7 Cluster Call™ Telemarketing (First as near as we can tell, and the
most cost effective from what we hear) “To beat Arbitron, you have to
behave like Arbitron.”

7 Fairbase Interactive Telephone System (First and foremost again)

The industry’'s leader in the quest to build and maintain an on-going SEE US at
“pure” listener database. the NAB in

7 Database Management. (OK, it probably started with IBM, but we ;I:t:me:t
were first for radio) Considered by everyone who knows about quality Four Seasons
control as the best in the industry. Ask the-Post Office. ’ Hotel

FPATRWEST DIREC

LOYALTY MARKETING SYSTEMS

For Information Contact: Reg Johns, Rob Sisco, Paul Cook, or Greg Fredrick
PHONE 619-693-0576 * FAX 619-693-0778 * E-MAIL fairwestafairwest.com

a2b MAIL is a service mark of ATST Corp.
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34 RaR ocoter 1, 198 RR. 98 RADIO INDUSTRY SALARY SURVEY

By Marxer Sizz
Fositiss 1-15 1% 3150 51-718 - 100 1175 i % Chy. '97/'%8
General Manager $298,131 $214,186 $151,729 $139,005 $119,683 $114,202 $194,384 +20%
General Sales Mamager 190,343 130,470 110,586 2,018 82,373 75,615 126,640 +15%
Program Directer 146,435 94,090 72,480 49,443 43,987 41,174 82,589 +14%
Promotion Directer 53,838 . 40,5% 35,518 26,923 24,877 25,172 39,982 +13%

Nows Directer 63,601 52,706 37,146 28,515 28,987 20,014 “.n2 +8%
Ressarch Dirscter 48,734 38,404 29,585 = - = 44,905 +T%
Production Directer 52,084 “u.97 37,182 29,124 2,34 28,419 40,611 +13%
Music Birecter/Asst. PO 53,531 am 2,629 77,997 31,242 77,004 oa.m +8%
Programming Asst. 28,937 32,237 7.3, 23,675 — 20,140 280 +13%
Merning Drive Producer 41,610 2,388 24,416 21,959 2069 18,214 33,338 +15%

P
R
(o]
G
R
A
M
M
1
N
G

Morning Orive Talent 184,483 120,649 87,128 01,872 5,013 4,42 106,598 +24%
Midday Talent 76,890 50,004 34,998 30,701 2,307 23,650 41,297 +15%
_ Afterneen Drive Taleat 107,210 68,954 42,006 31,648 %,182 24,730 60,452 +20%
Evening Taleat 85,728 38,726 27,304 2,03 23,875 18,397 35,13 +18%
Lats Night Talent 42,845 28,648 20,058 18,085 15,918 17,3583 27,601 +22%
News Reperter 2,n 38,568 22,758 23,149 28,839 22,833 32,287 +23%
Sperts Dirscter/Announcer 78,278 §8,303 -_ 44,561 - 19,214 57,605 +38%

Lecal Sales Manager 132,885 103,133 1,121 67,424 76,620 65,821 108,597 +19%
National Sales Manager 130,514 104,117 91,969 9,815 §7,227 70,115 107,605 +15%
Now Bus./MRetail/Co-Op 9,978 68,790 - 78,190 55,641 41,7114 72,632 71,054 +19%
AE — Highest 155,064 112,638 83,965 65,606 $4,364 62,584 100,498 +14%
AE — 2nd Highest 125,475 93,078 64,615 52,176 46,391 52,187 81,040 +16%
AE — hwy./Others 69,306 57,528 37,282 33,5%7 21,097 34,547 48,537 +7%

Promotion Assistamt 21,12 23,284 22,769 19,927 18,531 17,110 24,391 +13%
Tratfic Director 38,706 31,742 29,283 2,916 23,010 22,369 30,332 +1%
Continuity Director 31,791 24,641 25,512 23,699 22,600 2,057 21,236 +3%
Chiet Engineer 70,400 59,023 45,100 8,72 35,646 34,957 53,635 +13%
Asst. Enginesr 44,238 . 34,753 28,504 23,041 22,343 21,569 34,907 +6%
Business Manager/Contrelier 84,986 53,005 49,021 7.2 35,072 um 48,257 +11%
Aset. Business Masager 38,567 20,337 26,953 20,848 23,009 22,230 22,529 +17%
Exscutive Assistant 35,446 12,804 27,249 24,624 28,357 26,285 31,982 %
Saies Assistamt 27,634 24,798 24,496 19,929 19,080 18,082 2,834 +5%
Receptienist 21,781 19,993 18,597 16,173 16,823 16,622 19,118 %
Buts getherad for RAR by Milier, Kapias, Arsse & Co.

“-20v9V9VC0w~0v0

Compensation figures are for calendar year 1997 and include salary plus bonuses and incentives. Many responses include personnel with multiple duties. and many positions cover
more than one commonly-owned station. Please note that salaries for some positions in certain formats approach statistically reliable thresholds. Please exercise caution when
interpreting this information.

Radio's first database-driven listener 1 t 0“ OY
| email management system. Now, you - ‘ : -
‘ can treat your listeners as individuals. ot

PART OF THE NEW

c-ListenerSuite

* A collection of Internet-based e-marketing tools desigried to increase cume

and strengthen core listening.

Lincinnati, Ohio 513/665-3100 Fax 513/665-3120 * Wayland, Massachusetts 508/653-7200 FAX 508/653-4088

LY

-8 - -
waann americanradinohistan. caom
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Host John N. MacDonough
Chairman 8 CEO
Miiler Brewing Co

The secret is out.

AmericanAirlines’

prcsents

¥

Host John Huey
Managing Editor
ortune Magazine

FEATURE
Host Charles V. McCarthy

t& CeC
etl SA

\ 90-sccond Radio Feature
that will Insprre and motiwvate vour
listeners on the road to success.

Hosted on-air by some of the most
Host Glen H. Hiner
successtul men and women i the world Chawman & CEO

Free busmess gt tor all voar hseners

Secrets of Success
will premiere nationwide January 1, 1999.
Call now and be the first and only station in your market to have it!

For a demo and further information, please contact Echo Radio Productions, Inc. at 800-385-4612
Tel 970/925-2640 - Fax 970/925-9369 - 44895 Hwy 82 Aspen. CO 81611 - Box 599 Aspen. CO 81612
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By Foasmar Anvo Marnxsr Sizs

= Alternative =] [E &) NAC/Smeoth Jaxz
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Travels With 0°’Day

£ Around the world the radioway |

How does American-style radio go oves in other parts of ees’ assumptions that American ra-
the world? For the most part, quite well. Since 1993 I've con-
ducted scores of seminars on three non-North American conti-
nents, and it wasn’t long before I began to notice certain recur-
ring similarities as well as key differences. Here's a brief, quite
incomplete intemational radio travelogue. (My apologies to the
countries I'm not able to include due to space limitations.) Rather
than report on what you might hear as a radio listener, I'll focus
on exchanges I had with working radio professionals in each

country.

= Sweden

Sweden places an exceptional
de-emphasis on the individual.
With a strong socialist tradition,
Swedes are taught that individuals
“should not think they're impor-
tanl” What's important is the good
of the group. While Americans can
be expected to show disdain for
such a point of view, it does imbue
Swedish radio’s idea of “public ser-
vice” with a definition and pructice
that differs greatly from America’s.

Swedish radio does not have
public service announcements.
‘They do not have their “presenters”
intersperse records or commercials
with short. boring reminders not to
litter, to buckle your seat belts, and
to use condoms. Instead, Swedish
radio performs its public service in
the community. Rather than talk
about it on-air, they roll up their
sleeves and participate in works for
the public good. When putting a big
promotion on the air, the first ques-
tion asked is, “What does our com-
munity really need”"

Frankly. I admire this attitude. At
the same time, | couldn't resist of-
fering suggestions that would allow
them 10 serve the community while
also reaping some promational ben-
efits themselves. Although Swedes
enjoy the lighthearted sense of hu-
mor of Americans, their radio pro-
motions tend 10 be a bit more seri-
ous and practical. Boasting, brag-
ging. or otherwise calling attention
10 oneself is thoroughly against the
Swedish tradition. In fact, Swedes
even go so far as 10 be embarrassed
when a fellow Swede becomes fa-
mous. It seems immodest to allow
yourself to become well-known.

This intense modesty often trans-
lates to radio stations, too. For ex-
ample, a few years ago one radio
station won the exclusive right to
broadcast from Stockholm's sum-
mer Water Festival. a huge event
that draws visitors from around the

power of repeatability.

When | want to go
for an easy laugh in
a seminar, | just
make a cheap joke
about engineers.
Works everywhere.

world. I was aghast to leam the sta-
tion had a single banner, unassum-
ingly hung directly over the broad-
cast booth.

“But,” | protested. “it’s a real
coup to be the only radio station
represented at the festival! No one
should have been able to enter
without walking under one of your
banners and seeing your signs ev-
erywhere!”

“But.” one of my hosts asked,
“what would people think?®

My seminars feature lots of au-
dio tapes. Two tapes that made ex-
ceptionally positive impressions in
Sweden were a (clean) story hy The
Greaseman (they loved him) and
Terry Dorsey’s (KSCS/Dallas) en-
tertaining “Canadian Or Dead?””
contest. In fact, that contest was so
well-received that the following
week radio stations in two different
Swedish cities were playing a new
contest entitled “Norwegian Or
Dead”” (To add insult to injury,
they inaugurated the contest on
May 17 — Norway's Constitution

Day.)
England

My first professional engage-
ment in England was a keynote
speech at a national convention.
Naturally. 1 brought along some au-
dio. including two samples from
Mark & Brian (KLOS/Los Ange-
les). One was a juvenile. dumb in-
teraction that confirmed the attend-

dio is juvenile and dumb. The oth-
er was a unigue, compelling mo-
ment of genuine emotion that made
the attendees completely forget
their previous disdain for the duo.
Although the British are known for
their reserve, in my experience they
react to unfettered, honest emotion
as strongly as any other group.

My most recent UK experience
was earlier this year. As part of a
seminar trip, I appeared on a Radio
Academy panel in London. Toward
the end of the session, and audience
member took me to task, saying,
“British radio has nothing in com-
mon with American radio.”

To my own surprise (in the past
I would have tried to be more dip-
lomatic), I sharply disagreed. The
introduction of commercial radio to
England was due to the huge suc-
cess of offshore pirate radio stations
in the mid-1960s. The pirates were
inspired by and patterned on Amer-
ican radio. (In fact, the first of the
pirate stations, Radio Caroline. re-
portedly was named after the young
daughter of American President
John F. Kennedy.) Even today,
many stafion imaging liners are
voiced by Americans.

{British radio people are very fa-
miliar with the above history, but
few of them know that the late &
legendary Kenny Everett (an aston-
ishing radio talent) was greatly in-
fluenced by an American radio icon
named Gary Owens. ]

Norway

On the first night of my first trip
to Oslo, I heard a Norwegian-
language DJ doing a CHR night
show with lots of sound effects and
character voices. | couldn’t under-
stand him. but I could tell he was
good by the pacing and seif-
confidence of his delivery. This
marked the beginning of a surpris-
ing revelation: Even wheh you don't
understand the language. it's pretty
casy to tell what’s happening at any
given monwent: song intro, traffic re-
port, bantering between hosts. efc.

Germany

Again, public service is much
more than something to pay lip ser-
vice to. Several of the radio stations
I have worked with over the years
have full-time newspeople writing
and delivering news 24 hours a day,
seven days a week. (These are pri-
vately owned. commercial CHR

You want maximum impact for your station promotions. That’s why you need Banners on a Roll,.
Banners on a Roll, is used by leading stations around the country to enhance indoor and outdoor
appearances with call letters and logos. All at a price chat’s suprisingly affordable.

Call Susan Van Allen today at Banners on a Roll, for your personal consultation on harnessing the

1-800-786-7411

This is another commonality among radio
people (including those in North America): the |
assumption that, somehow, they will “get” |
things their listeners never would. l

and AC stations.) Can you imagine
being in a North American music
station with a news staff of 20-25
people?

One of the best comparisons of
German to American radio came
from an expatriate American (there
are lots of them in European radio,
most often by way of Armed Forc-
es hroadcasting) named Rik De-
marest, who told me: “In Germany,
if it’s not in the rules. you don't do
it. In America, if it's not against the
rules, you do it.”

Colombia

Two quick Colombian Radio
Facts:

1. The average commercial break
runs for 15 minutes (with almost all
of the spots being :30s).

2. Radio gets a bigger piece of
the national advertising dollar than
newspapers do.

New Zealand

New Zealand always is rejuve-
nating for me, because the radio
practitioners are younger than in
many otber markets, and they still
have a level of enthusiasm that,
sadly, tends to diminish for many
people as they get older.

Universals

Every place is completely differ-
ent from the rest of the world (or so
they insist). In North America. Ca-
nadians tell me, “Canadian radio is
very different from American ra-
dio.” In the U.S.. | hear. “Well,
we're different; we're in the Bible
Belt.” (News Flash: Evesy U.S.
market is “in the Bible Belt.”)

In Europe 1 hear: “Europe is dif-
ferent from North America ... East-
em Europe is different from West-
em Europe ... Northern Europe is
different from Southern Europe ...
Spain is different from Germany.
which is different from Austria,
which is different from ltaly. which
is different from Scandinavia....”
Within Germany ['ve heard. “Ba-
varia is very different from Essen.”
Still in Germany, I've been told by
radio people in Oberhausen, “What
works in Cologne would never
work here; we're very different.”
(Note: Oberhausen is roughly 40
kilometers away from Cologne!)

These assumed regional differ-
ences are often proclaimed imme-
diately after I've played some au-
dio sample that everyone in the
room absolutely loves. Then some-

GRAB THEIR ATTENTION! GRAB THEIR ATTENTION! GRAB THEIR ATTENTION!

i

Premium Banners from Lehrer &Vzn Alien Promotions

On ihe Web: www.bannersonaroll.com

one says. “Yes. but our listeners
wouldn’t like that (even though we
do)!” In fact, this is another com-
monality among radio people
(including those in North Amer-
ica): the assumption that, some-
how, they will “get” things their
listeners never would. Speaking
as an old DJ, 1 have to wonder:
What makes us think we're
smarter than our listeners? |
mean, Belgium is the only coun-
try I've come across that re-
quires its presenters (for the
publicly owned stations. at
least) to pass a gederal knowl-
edge examination before letting
them begin their on-air careers.

Culturally, of course, all these
geographic areas are different. But
the difference tends to be in the de-
tails, not in the broader aspects of
effective radio communication and
entertainment. Whenever someone
insists their market has nothing in
common with the rest of the radio
world. | ask, “Does anyone here
drink Coke?” (The answer is al-
ways yes.) And around the world.
people watch The X Files and Bev-
erly Hills 90210 and. heaven help
us, Baywairch.

Radio engineers (often called
“technicians™ in Europe) around the
world are a breed apart. Hence, when
I'want 1o go for an easy laugh in a
seminar, | just make a cheap joke
about engincers. Works everywhere.

The most common complaint of
jocks everywhere: not enough feed-
back from their PD or manager.

Every country has two kinds of
radio employees: those for whom
it’s just a job, and those who can
only be described as Radio People.

Dan O’ Day, author of Personality
Radio, consults a kimited number of
radio stations
and conducts
air talent and
commercial
copywriting
seminars for
stations,
groups, and |
associations |
around the
world. He can
be reached
at: (310) 476-
8111; fax: (310) 471-7762; e-mail:
DANODAY @ danoday.com, Intemet:
www.danoday com.

.
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Talk Radio is
a laughing

matter with
Stephanie Miller

Lively, topical, quick-witted and above all irreverent...
Stephanie Miller is in-your-face radio for two hours
every weeknight. It's like having a Jay Leno/Saturday
Night Live radio show on your station every day. »

Stephanie Miller reinforces your news image with her

observations on fast-breaking current events. From the | !:::L :
show’s “Stand-Up News" opening round-up to the R _"'_.-5.4
Stephanie Miller show’s exclusive comedy troupe’s skits, ErE ‘ ,
sparks are flying and nobody’s safe. Performer/Pundit T

Stephanie Miller's quick wit is surrounded by radio’s
most impressive production, side-splitting parodies
and throat-slicing stabs.

PLUS... You get a daily feed of
Stephanie Miller's comedy troupe
for your morning show!

As fresh as tomorrow’s headlines,
The Stephanie Miller Show and the morning show
comedy service are a market-exclusive franchise.

Contact your ABCRadio Today representative
right away to secure your hold on

The Stephanie Miller Show -

Radio for the new millennium.

Call today at (212)581-3962 or fax(212)459-9343.

RADIO TODAY

ENTERTAINMENT
1776 Broadway * 4th floor * New York, NY 10019

S Meet Stephanie Miller at the ABC Radio Today Networks Party *
* Thursday, Oct. 15, 8 PM - Midnite at the Seattle Sheraton Grand Ballroom
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GIVING THE BOSS A LIFT — BNA family duo the Warren Brothers stopped by lo play Club R&R
recently and ended up lifting more than our spirits. In a festive turn of events, brothers Breft and
Brad give R&R Publisher/CEQ Erica Farber the royal treatment. Pictured (I-r) are R&R GM Sky
Daniels, Asst. Country Editor Diane Fredrickson, Brett Warren, Erica Farber, Brad Warmren, and
BNA Dir/Artist Dev. Debbie Schwartz.

WAIT JUST A "MINUET’! — Hollywood breakout artist Idina Menzel let us know about her
single “Minuet™ weeks before its official release. After a set of several other selections from
her debut CO, we took a minuet, um, minute to celebrate. Pictured are (I-r) manager Abe Hoch,
Hollywood VP/Promo Tim Burruss. R&R CHR Editor Tony Novia, Menzel, AC Editor Mike Ki-
nosian, sales rep Missy Haffley, bandmembers Mauro Refousco and Kevin Hunter, and R&R
Publisher/CEQ Erica Farber.

SIXPENCE MUCH THE RICHER — As were we all for the expenience as Squint Entertainment up-
and-comers Sixpence None The Richer serenaded us at Club R&R recently. The band stopped by just
as their tune “Kiss Me” began to make its steady climb at Hot AC and Pogp/Altemnative radio. Amassed
for a pic are () guitarist Sean Kelly, R&R sales rep Paul Colbert, percussionist Dale Baker, Alterna-
tive Asst. Editor Rich Michalowski, vocalist Leigh Nash, bassist Justin Cary, R&R Alternative Editor
Jim Kerr, cellist'quitarist Matt Slocum. R&R GM Sky Daniels, and Squint VP Stephen Prendergast.

_ Ml e

BACKSTREET MEET AND GREET — The Boys of the Backstreet came by Club R&R beftore
the release of their first U.S. single and gave us all an a cappella sampie of what an incredible
year it would turn out to be for the Jive recording group. Happy 1o be there are Backstreet Boys
A.J., Nick, and Brian (kneeling); R&R CHR Editor Tony Nowvia; group member Kevin; Assoc. Editor
Jay Levy: sales rep Paul Cobbert (with head bowed), former manager Donna Wright; fifth Boy Howse;
and Jve West Coast Reg'l Promo Mgr. Ennique Orgpin.

FOR SHE'S A JOLLY GOOD “FELLO™ — R&R was introduced (o the talents of Mercury artist
Mary Cutrutelio (third from I), recently. Joining her after she wowed the crowd are (I-r) R&R Asst.
Rock Editor Frank Correia, GM Sky Daniels, sales rep Missy Haffley. Rock Editor Cyndee Max-
well. Alternative Editor Jim Kert, and Mercury Dir/Rock Promo Andrea Weiss. °

MEETWNG THE NEW DUKE — The parade of new acts continued at Club R&R, as Epluribus
Unam Records act Duke Daniels let us know what they were about. The lyric-driven band, now
being broken at Adult Alternative, took a moment alter the set for a group shot. Inciuded are (I-r)
band keyboardsst Byron Thames, R&R Rock Editor Cyndee Maxwell, Info. Services Mgr. Jill
Bauhs, Duke lead singer Dan Clark, Epluribus Head/Radio Promo Mike Mormison, band co-man-
ager Lynda Stenge, guitarist Goffrey Moorey, bassist Nick Sample (behind), co-manager Angie
Kafterman. and R&R sales rep Paul Colbert.

SOLO HAVE THEIR VOICES HEARD — After a tno of tunes in Club R&R, Perspective/A&M quar-
tet Solo took a tour of the R&R offices. Our photographer caught up with them as they were hang-
ing.with Urban Editor Wait Love (c). Solo is (I-r) Eunique Mack, Darnell Chavis, Dan Stokes. and
Rob Anderson.

b1

SPICE GIRLS — BEFORE THEY WERE FOUR — At their initial U.S. launch in early '97, Virgin
sensations the Spice Girls came by to formally introduce themseives to the R&R crew. We viewed
their first two videos and took a few memorable pics. in the infamous Club R&R, telling us what
they want (what they really, really want), are () R&R sales reps Kristy Reeves and Paul Colbert,
Posh Spice, Baby Spice. R&R CHR Editor Tony Novia, sales rep Missy Haffley, Scary Spice (front.
hoiding paper), Sporty Spice (betlind), former Spice Girl Ginger, Virgin Nat'| Dir/Promo Mike East-
oriin, and label VP/Promo Al Moinet.
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OLDIES

CALVIN GILBERT

In The Footsteps Of Two L.A. Legends

CJ Oldies vets Van Dyke and Kelly successfully fill some big shoes at ‘K-Earth 101°

Charlie Van Dyke and “Shotgun Tom” Kelly are working
hallowed airshifts at revered Oldies outlet KRTH-FM/Los An-
geles, but they 're quick to tell you they haven’t replaced anyone.

- During the past
year, the broad-
casing communi-
ty and listeners of
the station com-
monly known as
K-Earth have
moumed the loss
of two bona fide
radio legends
morning  man
Robert W. Mor-
gan and afternoon
personality the Real Don Steele. But,
as Kelly points out, *You're not going
to replace Morgan or Steele. You're go-
ing to succeed them.”

Kelly just celebrated his first an-
niversary in K-Earth's afternoon
drive slot, which Steele once heid.
In Jate August, Van Dyke was named
the official successor for Morgan in
momings.

Van Dyke says. “You never want
10 try to imitate or replace the per-
son you're following. When some-
body reaches the stature of Robert
W. Morgan or the Real Don Steele,
they ‘ve reached a level where they
are one of a kind. You can hear a tape
of their broadcast and you know in-
stantly who you're listening to. Step
one is: Don't try to do that, because
they would be the best at that form
of style. I think you have to be mind-
ful of the standards that those peo-
ple have set and try to launch your
own style from there.”

ChartieVan Dyke

Fresh ways to image oldies stations:

The Road, Or Freeway,
To L.A.
Unbeknownst to some, K-Earth
has actually reunited Van Dyke and
Kelly. The two first met in 1970, when
Van Dyke was programming KGB-
AM/San Diego. Van Dyke offered a
job to Kelly, who was then working
at KAFY/Bakersfield. Referring to
Kelly, Van Dyke says, “He has raw
passion, energy, and excitement that
transfers through all of the electron-
ics. You know he’s not just doing it
~ he’s in it” Kelly adds, “Charlie’s
really a radio guy. He loves radio.
That’s very evident. Even when he
was off the air for awhile doing his
radio and television voice-over work,
he missed radio. He likes to entertain
and make people laugh” Kelly and
Van Dyke share a sideline in doing
television voice-over work for stations
throughout the nation.
Van Dyke began his career in 1965
at the age of 14 in Dallas, landing a
job at Top 40 powerhouse KLIF
while still a teenager. When asked
how he pulled that rabbit out of the
hat, he says, “I was just persistent.
just kept calling them until they got
tired of taking my phone calls™ Over
the years, Van Dyke has worked at
such legendary AM Top 40s as
CKLW/Detroit, KFRC/San Fran-
cisco, WLS/Chicago, and WRKO/
Boston. He firmly established him-
self in Los Angeles as one of the

S e

Luinr iz Suladitus

¢ Promo and ID Beds
* Punctuators * Stagers

¢ Listener Reactions ¢ Promo Parts

You get a 100 Track Kick-Off Kit and
a Brand New CD Every Two Weeks!

~
2

s

ST

-

“Boss Jocks™ ai KHJ, where he
worked from 1972 until 1977. Van
Dyke says. “I've always been much
more drawn to what [ think of as the
West Coast sound than the East
Coast sound. [ feel a lot more com-
fortable with it.”

Kelly, who got his start in 1966,
hasn't seriously altered his on-air ap-
proach since Van Dyke offered him the
KGB job. He says. “I'm doing what
I've done for almost 30 years in San
Diego. Boy, that makes me sound old?
Let's say. !l was in San Diego for a
Jong time.”" In re-
cent years. Kelly
has concentrated
on his voice-over
work. but he's also
a veteran in front
of the TV camer-
as. winning two
Emmy awards in
the "70s as host of
the syndicated
children’s show
Words-A-Poppin
and later hosting
the local Kid's Club program. In addi-
tion to his early stint in Bakerstield,
Kelly's San Diego resume includes
time spent at KCBQ-AM, KFMB-FM,
KOGO-AM, and KBZT-FM.

Morgan and Steele received
countless accolades for their work,
and nobody is more aware of those
achievements than Van Dyke and
Kelly. Describing Morgan, Van Dyke
says, “He had a very unique wit and
insight into life. His sense of humor
was very unique to him, and he was

“Shotgbn Tom”™
Kelly

13

RADIO TODAY

1 remember Gordon McClendon once said at an
R&R convention in Dallas, ‘Radio — just the
word — creates within me a feeling unlike any
other P've ever known.’ | think if you know what |
that means, this is your business. If you don't
know what that means, you're probably not
going to have much fun.

—Charlie Van Dyke

one of best topical air people I've
ever known. He was able to condense
it into brief form. which is not easy
to do” Kelly adds, “Morgan and
Steele blazed a trail for all of us ra-
dio personalities and gave us license
to do what we do today. [ really be-
lieve that. To those of us in the in-
dustry, Morgan and Steele are radio
legends. To the listeners, they were
radio stars. That's evident in the stars
they received on the Hollywood
Walk of Fame. They stuck out on the
radio, both of them.”
Quick Decisions

Neither Kelly nor Van Dyke had to
think twice when offered an oppor-
tunity to join the K-Earth family.
While Van Dyke established a legend-
ary career at KHJ, Kelly had previ-
ously tummed down two offers to move
to L.A. He says, "l was flattered to
have [KRTH PD) Mike Phillips call
me out of the blue. When you're in-
vited to come to a place like K-Earth,
it’s a no-brainer. It’s such an honor.”

It wasn't the first time Van Dyke
had followed Morgan into a position.
They had worked together at KHJ,
and Van Dyke assumed the moming-
drive shift when Morgan moved on
to another job. Describing his feel-
ings on taking over Morgan’s morn-
ing slot at K-Earth, Van Dyke says,
“Like everyone else, | had to assim-
ilate the fact that he had died. It was
a bit of a different feeling following
him as he went on to the next phase
of his career. I mourned him, too,
because he was a large influence on
me, and [ thought of him as a friend.
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PRODUCTION PARTS

There was a different aspect of it than
justsimply filling in a slot.”

Van Dyke feels a strong responsi-
bility in his current job. He explains,
*“I think it’s awesome for a number
of reasons. One is that K-Earth is, to
me. an immensely legendary radio
station in what it has accomplished
over 25 years. What it currently en-
joys in temms of ratings and revenuc
and stature is no small feat. What
Robert did in his tenure here was
brand it with a standard that | think
the audience expects.”

Recalling his first ofticial day at
K-Earth, Van Dyke says. “There were
many levels on which it was dramatic
and emotional for me. It was very,
very thrilling to be invited to partic-
ipate in the continuation of K-Earth,
This is the highlight of my career.
That alone was reason to do it.

*To try to carry on the kind of ef-
fort that Robert and the producers
had put into this thing was another
motive. [ think L.A. is a fabulous
radio market with tremendous talent.
50 you have to get up earlier and stay
up longer to be ready to even play in
the arena. It’s nonstop. All of us who
are involved in this program are do-
ing something about it every wak-
ing hour, and that is a very exhila-
raling experience.”

Initially, Kelly did some overnight
work at K-Earth to familiarize him-
self with the studio, but he vividly
describes his first afternoon shift.
“That room was spinning,” Kelly

Continued on Page 46
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Tons of special work parts:

ENTERTAINMENT

Make your oldies station glitter with GOLDMINE Production Parts! Call ABC Radio Today at (212)581-3962

¢ Year Collages ¢ Song Setups
¢ Artist IDs * Birthday Greetings
e Special Weekends ¢ Features
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- When Hurricane Georges hit,
did your station miss?

L e ipped to handle

D Networks and

: etp0 strikes back with

rces, expertise'and a talented top*natelifteam of professional
gorologists, journalists and broadcastet

 from inside the
icong Center in Miomi |
, producers
editors at the Metso Source B
onal News Center in
>

. THE PLAY-BY-PLAY: |

The Metro Networks and Metro Source MR .1"_"' 15 reporters along the Golf fos 4
the season’s worst hurricane. Prepar : . s Y ’ o e 3
._
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o Access to full National Weather Service Weather Wire via satellite .
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he successor to the traditional wire... Even'as Georges was downgraded 1 a tropical

1 =) 1Y) A » . storm and depression, coverage of the aftermath contin-
A ued, with digital audio from the field... including sidebars.

If you have not seen Metro Networks and Metro Source,
you are definitely not getting the whole story.

Metro Networks’Metro Source is radio’s information system.

Nobody combines more news, sports, weather and enter-
tainment audio actualities than Metro Networks and
Metro Source. ' ;

This is the successor to the traditional wire*

The stats prove it: With over 400 affiliates in ten months,
we are the fastest growing news service in North America.
See why.

Before you sign anything, make sure you see
Metro Networks and Metro Source.

oNET- . Any Closer to the Stars
P h—T™% andYou'd be Staring at a Bodyguard
' J.v‘ HOTTEST STARS - CUTTING EDGE INTERVIEWS -
ﬂh" TIMELY. HIGH-ENERGY. TIGHT PRODUCTION M NE’WRKS
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ENTERTAINMENT UPDATE € MUSIE TIME _siitsare g e fane Gnny 5 o sote emain |

Call 1-800-800-NEWS immediately to book your demo.
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In The Footsteps Of Two L.A. Legends -

Continued from Page 44

says. *Then | opened the mic and did
my shtick. All of a sudden the room
stopped spinning, and I felt like [ be-
longed. I felt that I was living up to
succeeding a great star.”

On The Air

For 18 years, Van Dyke has lived
in Phoenix, where his physician wife
enjoys a successful practice. When
offered the K-Earth gig, he and sta-
tion officials briefly discussed the
possibility of Van Dyke hosting the
moring show from Phoenix. Al-
though he and his wife are now
forced to alternate weckend visits
between Califomia and Arizona, Van
Dyke is glad to be working each
weekday morning in L.A.

He explains. “What I've learned
is that a large staff goes with this shift
as well. A lot of what we do is
planned in advance. We have a pre-
production meeting every morning
at 4am. Sometimes things are
changed or actually in production
during the shift. Part of what [ think
we've enjoyed is a chemistry with
the people. At this point. | don’t think
it would work as well if everyone
wasn't together. What we put out ev-
ery day is a greater effort than any
one person could do by themselves.”

Van Dyke credits the chemistry to
news anchof and sidekick Joni Caryl
(a five-year K-Earth moming veter-
an) and to head producer Mitch
Lewis. assistant producers Eli Elli-
son and Brandon Castillo, and pro-
duction manager Keith Smith. *1°ve

never had this much ‘think power’
to draw on. I'm enjoying an ability
1o be better produced and more top-
ical because of the tremendous tal-
ent this station has in production.”
Kelly has never been accused of
using a subtle or subdued presenta-
tion. With a voice that can immedi-
ately jump from his normal air de-
livery to the unworldly sound effects
that have become his trademark, his

approach is perfect for afternoon
drive. He says, “l love songs that just
cook. I'm a cooker. I've always been
accused of that — and I'm proud of
it. The Real Don Steele was a cook-
er. | think cookin® jocks are excit-
ing. They make the music exciting.”

Even at that, Kelly was surprised
during one of his first conversations
with KRTH GM Pat Duffy. Kelly
says, “I'd never been told this before,
but he said, 'l want you to push the
envelope. You can't go too far out
for me.’ A lot of PDs and GMs want
to hold you back. Pat Duffy and
Mike Phillips let me stretch out and

Morgan and Steele biazed a trail for all of us
radio personalities and gave us license to do
what we do today. To those of us in the
industry, Morgan and Steele are radio legends.
To the listeners, they were radio stars.

They stuck out on the radio, both of them.
=~“Shotgun Tom” Kelly

THE INDUSTRY’S NEWSPAPER

&

AX

310-203-8727

310-788-1625

season the show.” That seasoning has
had a huge impact on listeners, who
often approach Kelly at station-
sponsored events just to ask him to
replay the sound effects. Kelly says,
“When the regular listeners comment
about the things you do on the air, |
think that’s a real testimonial that
you're doing something right.”

Keeping things fresh isn’t a prob-
lem, either, and Kelly looks forward
to going to work each day. He ex-
plains, “I think it’s the excitement of
K-Earth. Just walking in there every
day and listening to the audio —
Oldies has never sounded better. In
that building, there's a certain feel-
ing. When I sit down at that micro-
phone, I absorb that feeling. I don’t
know where it comes from, but it’s
there. It keeps me fresh every day.
Everybody’s so professional here.
There’s a fun attitude. and the peo-
ple are happy.” When Kelly was
asked to appear on a panel at this
week's NAB convention in Seattle,
he was a little disappointed when he
leammed that he would be out of L.A,
on a weekday. Kelly laughs, “I said,
*You mean [°ve got to miss a show?
1'd love 10 speak at your convention,
but ['ve got to miss a show?"”

Passion Is Essential

Van Dyke and Kelly have two of
the best jobs in Oldies radio, but
their travels also allow them to
check out other stations throughout
the-nation. Reflecting on the pre-
sentations he’s heard, Kelly says, “A
lot of Oldies stations have forgoi-
ten about forward momentum. Your
station has to have forward momen-
tum with your delivery, and it also
has to have peaks and valleys. Let
the music dictate how your deliv-
ery will go. With the kind of music
they're playing, they don’t go for-
ward. They back-announce a lot.
They try to do an AOR approach to
Oldies. and I don’t think it fits.”

Offering advice to aspiring Old-
ies air talent, Kelly adds, “The PD's
role in creating forward momentum
is optimal. but I think the personali-

HEY, HEY, IT'S A MONKEE — Staff members at WKHL/Stamford, CT
were greeted by a familiar face following a recent “Teen idois” concert. No
word on whether the guest 1ook “The Last Train To Clarksville®foliowing the
visit. Pictured are (I-r) Kool 96.7 personality Russ Garrett, Davy Jones of
the Monkees, and personaiity Claire Stevens.

ty has 10 work within the confines
of the format. Keep your ad-libs short
and to the point. | think you'll help
your PD with what he’s trying to do
for the station. Brevity is the key.
Sure, Wolfman Jack did phone calls
and funny bits, but he moved for-
ward with his show. The Real Don
Steele and Robert W. Morgan did a
lot of bits, but they were short and
10 the point.”

Van Dyke adds, “My critique of
Oidies stations I°ve heard is reaily
the same as | would say for any mu-
sic format: | would like to hear more
effort at more content toward topi-
cality after moming drive. I think
some of the stations kind of close
down after morning drive.” In re-
gard to his K-Earth moming show,
Van Dyke says, “In terms of pian-
ning what the program will do, it’s
only incidental that we play Oid-
ies. It's designed to be as topical as
a Hot AC or a Top 40. | don’t want
to turn on the news at 5 o’clock and
hear anything we haven’t covered.
We also want to have some of the
more unique entertainment and
sidebar features — the odd, the un-
usual, and the fun — but the major
overriding stance is topicality.”

Offering advice to younger air tal-
ent working at Oldies stations. Kelly
says. “Do a good show every day,
no matter where you are, because

you never know who might be lis-
tening. When you try to turn in a
great show, it usually comes out pret-
ty good on the radio. No matter if
you're in Bakersfield or Provo, UT,
just do your best. Turn that great
show in for your listeners. Of course,
when you do that, you tum it in for
your station and for yourself”

Kelly and Van Dyke began mak-
ing their mark during the '60s and
*70s, but they insist that today's
younger personalities who love Old-
ies can enjoy successfuf careers in
Oldies radio today. Kelly says. “I've
had my ups and downs. ['ve been
fired some. There's not anyone in the
business who hasn’t been fired. But
because we love radio, we keep com
ing back and getting another job. The
love and passion for radio is what
drives us.”

Van Dyke adds, I don't think pas
sion can be taught. I think passion
can be recognized. and I think cre-
ativity can be formed, but passion i
either in you or it’s not in you. I re-
member Gordon McClendon once
said at an R&R convention in Dal-
las, ‘Radio — just the word — cre
ates within me a feeling unlike any
other I've ever known.’ | think if you
know what that means, this is your
business. If you don’t know what that
means, you 're probably not going tc
have much fun”

THE R&R ANNUAL SUBSCRIPTION |
PACKAGE DELIVERS THE MOST |
FOR YOUR MONEY!

SUBSCRIBE AND SAVE
OVER $190.00!

51 weeks of R&R (5330.00 valve)
2 semi-annval R&R Directories
($150.00 valve)
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commitment to you
1s for a
lifetime.

The PSI Training
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The face of radio continues to change at a breakneck speed.
How are you going to meet the many challenges?

The AudioWizard from Prophet Systems Innovations is used and trusted by the big boys, small groups and
individual stations. Our programming department is constantly working to anticipate not just your needs for today,
but for the months and years to come. Our tech support helps anticipate bumps in the road. Count on us.

Together, let's make great radio.

PSI innovations

Prophet Systems brought you AudioWizard for Windows, the
most complete digital production and delivery system available,
along with the powerhouse of WANcasting and the many
features of the Crystal Ball. And the innovations continue as
we improve and refine our products 10 give cost-effect digital
audio might to single stations, huge groups and everyone in-
between.

“The difficulty lies, neot in the new ideas, but in escaping
from the old omes... " John Maynard Keynes, British economist.

LD

AuwdioWeard ™

Sales: (800) 658-4403 Support: (308) 284-8450 Sales & Support Fax

'll | I ™ "
PS1 Support
With Prepbet Systems, ypu get a better buiit system
and grest suppert. When you need tech support you need
it immediately. After all, your time is money. Improving
and cnhancing our tech support department is part of our
continuing growth plan. When you need us, we're there! Our
commitment to you is for a lifetime...when your system is
first delivered, as you experience growth and face the new
challenges of our industry.

(Check out our cliens list: M.Muu)
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308) 284-4181

PSI Opportunities

While Prophet Systems continucs to meet the complex digital
audio nceds of the broadcast industry, we now set our sights
outside the radio market as well. We are looking for talented,
motivated individuals who wish 10 work for a company whose
mission is t0 set the standard to which others only aspire. If
you sce the possibilitics the new market place offers, perhaps
PSi is your next opportunity. We'N make 8 place for effective
mwmmudmm
and support personnel.
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E-mail: sales@prophetsys.com
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SHOW PREP

rying really hard to be hip,
VP Al Gore sidled up to
Courtney Love at a Hollywood
party recently and told her, “I'm
a really big fan” Love, knowing
full well that Al's wite Tipper
would never let her family listen
to a Hole song, replied, “Yeah,
right. Name a song, Al" (Stan).
The Most ...
Speaking of Love, Movieline
includes the makeover queen in
its “The Hollywood 100 Most..” list
at No. 54 as Most Unconvincing
Makeover. Also on the list are Will
Smith (No. 16 Most Skilled With
The Press), Cher (No. 17 Most
Exploitive Of The Dead), and Ma-
donna (No. 77 Most Two-Di-
mensional Actress On-Screen).

It’s A Stretch

“t watched the movie and was
mesmerized. They're too strong
to let life bring them down. That's
the ghetto right there™ — rapper
Jay-Z on why he sampled the
song “Hard Knock Life” from the
movie Annie (Time).

Too Close For Comfort

At a lunch honoring Hiltary
Clinton, Lorrie Morgan per-
formed some songs that were
aliittle too close to home, includ-
ing “Stand By Your Man,” “You
Ain’t Woman Enough To Take
My Man,” and “Good As | Was
To You, Is This The Thanks |
Get?" Hosts of the Congres-
sional Club luncheon sent the
red-faced first lady a letter of
apology (Globe, Star).

“[Wynonna) might be wearing
Elvis” cape, but I've got on
Priscilla Presiey’'s underwear”
— Travis Tritt, who, along with
Wynonna, inducted Elvis Pres-
ley into the Country Music Hall
of Fame. Wynonna wore a few
of the King's vintage clothes, Tritt
wore his own (TV Guide).

Women To Women

The accolades to women
power-players continue in Vani-
ty Fair, which salutes 200 female
legends, leaders, and trailblaz-
ers. Under the “Having It All (And
More)" category is Elektra En-
tertainment Chairman/CEO
Sylvia Rhone. MTV's Judy Mc-
Grath gets the nod for helping
to set the Eastern standard for
entertainment, while Divaland is
occupied by the usual suspects:
Madonna, Whitney Houston,
Diana Ross, Patti Smith, Bar-
bra Streisand, TinaTurner, and
Aretha Franklin.

Ladies Home Journalreaders
decide who are the Legends,
Divas & Leading Ladies they
admire most. Getting the Diva
nod are Aretha, Barbra, Cher,
and Diana Ross.

TOO LITTLE, TOO LATE —
Michael Jackson is trying to be
normal. He recently turned up at
Universal Studios without his
trademark surgical mask, and he
didn't shun wvisitors. In fact, he
signed autographs! And when he
was in the Bahamas. he danced
with conventioneers In a casino.
Says a friend, “Michael is chang-
ing with age. He just doesn’t
want to be known as weird any-
more” (National Enquirer).

Scary ... In Many Ways

“In the '70s, they used to
make Donny & Marie costumes,
so | put on a Marie Osmond
costume. Scared everyone half
to death” — Donny Osmond
dishes some brotherly love (TV
Guidg).

Losing His Religion

“I'think there’s more spiritual-
ity in what | do than in a lot of
religious groups, judging, espe-
cially, by the way they've treat-
ed me in the past coupie of
years. I'm trying to redefine the
idea of spirituality and make it
not such a bad word for myself,
because | find that | reaily sound
stupid saying it sometimes™ —
Marilyn Manson (Jane).

Less information,
- Please!

“LeAnn Rimes Vows: I'll Stay
A Virgin Till | Marry” says the
headline in the Globe.

“it's our anniversary — we're
going to buy each other leather
underwear” — Squirrel Nut Zip-
pers drummer Chris Phlilips on
the perfect gift for being in the
band five years (Los Angeles).

Kiss My ...

“ live unbelievably better than
anyone can imagine. You can be
as ugly as | am and stili get laid
more than the best-looking guy.
‘Cause I'm in Kiss. I'm sick of
musicians saying, ‘'l don't care
what you wanna hear, I'm gon-
na play whatever | want, ‘cause
I'm an artist.’ You're an artist?
Paint my house, bitch!” — Kiss'
Gene Simmons paints his own
picture of selling out (Rolling
Stone).

Each week R&R sneaks a peek through the nation'’s consumer
magazines in search of everything from the sublime 10 the ridicu-
lous in music news. R&R has not venifiod any of these reports.

MUSIC & MOVIES

CURRENT

* RUSH HOUR

Single. How Deep Is Your LoveDru Hill Redmaen (Def Jam/RALAsland)
* A NIGHT AT THE ROXBURY (DreamWorks)

Featured Artists: La Bouche, Ace Of Base, Tamia
* THERE'S SOMETHING ABOUT MARY (Capitol)

Featured Artists: Dandy Warhols, Joe Jackson, Jonathan Richman

* SMON BIRCH

Single: You Were There/Babyface (Epic)

+ ARMAGEDDON (Columbia)

Single: | Don't Want To Miss A Thing/Aerosmith

Other Featured Artists: Shawn Colvin, Journey, Our Lady Peace
° HOW STELLA GOT HER GROOVE BACK (Filyte Tyme/MCA)

Singles: Luv Me, Luv Me/Shaggy /Janet

Beautiful/Mary J. Blige

Other Featured Artists: Disna King, K-Ci & JoJo

* DR. DOLITTLE (Atiantic)

Single: Are You That Sombody?/Aaliyah
Other Featured Artists. Jody Watley, Ginuwine, 69 Boyz

o CLAY PIGEONS (Universal)

Featured Artists: Old '97s Tonic, Verve Pipe, Sara Evans
* PERMANENT MIDNIGHT (DGC/Geffen)

Featured Artists: Girts Against Boys, Crystal Method, Prodigy
* WHY DO FOOLS FALL IN LOVE (Elektra/EEG)

Single. Get On The Bus/Destiny's Child

Other Featured Artists: En Vogue, Total, Nicole

¢ STRANGELAND (TVT Soundtrax)

Featured Artists: Megadeth, Dee Snider, Kid Rock

COMING

* BRIDE OF CHUCKY (CMC International)
Featured Artists: White Zombie, Monster Magnet, Stabbing

Westward
* PRACTICAL MAGIC (Reprise)

Singles: It You Ever Did Believe/Stevie Nicks

This Kiss/Faith Hill

Other Featured Artists: Marvin Gaye, Harry Nilsson

* SLAM (Sony Music Soundtrax)

Featured Artists: Mgbb Deep, Ol Dirty Bastard & Coolio

CYBERSPACE

Hot. new music-related World
Wide Web sites. cool cyberchats,
and other points of interest along

'Net Chats

¢ Chat with Fatboy Slim
Monday (10/19) at 8pm ET/5pm
PT (www.sonicnet.com). iChat®
plugin required.

¢ Converse with the mem-
bers of Love And Rockets
Monday (10/19) at 10pm ET/
7pm PT (www.sonicnet.com).
IChai® plugin required.

On The Web

 Catch a live webcast of Ar-
chers Of Loef five from Chicago
Saturday night (10/17) at 9:45pm
ET/6:450m PT (www jamfv.com).

¢ Enjoy a live performance of
N’Dea Davenport {rom Chica-
go's Doubie Door next Thursday
(10/22) at 9:45pm ET/6:45pm
PT (www.jamtv.com).

» Don't miss a thing by see-
ing Fuel open lor Aerosmith
Saturday evening (10/17) in a
live video performance at 8pm
ET/Spm PT from Holmdel, NJ
(www.liveconcerts.com). Real-
player G2 required.

¢|f you haven’t seen the
power of Sonia Dada live,
catch this must-see perfor-
mance from L.A.'S House of
Biues Sunday at 6:30pm ET/3:30pm
PT (www.liveconcerts.com).
The Freddy Jones Band com-
plete this double feature (Real-
player G2 required).

' MUSIC DATEBOOK

MONDAY. OCTOBER 26

1978 The Police perform their first U.S.
concert at Boston's Rathskeliet.

The Police raid the states.

1986/Dire Strarts frontman Mark Knopfier
is hospitalized with a collarbone
fracture following an Australian
Grand Prix accident.

1992/John Fogerty and wite Julie become
parents to son Jason Tyler.

Borm the late Mahalia Jackson 1911,
Keith Strickland (B-52's) 1953,
Natalie Merchant 1964

Releases: Queen & David Bowie's "Under
Pressure” 1981

TUESDAY. OCTOBER 27

1964/Somny & Cher begin a 10-year mar-
riage.

1986/After completing one song at an En-
glish concert, the Smiths’ Merris-
sy is injured by a fan's projectile
qnd promptly ends the show.

1988/A Detrod court finds Chice DeBarge
and his brother guilty of cocaine
trafficking and suggests life impris-
onment.

1995/The film Copycat, featuring Harry
Connick Je. 25 a serial killer, opens
nationalty.

Born: K.K. Dewslng (Judas Priest) 1951,
Simen Ls Bea (Duran Duran) 1958

WEDNESDAY. OCTOBER 28

1977/ Warner Brothers releases the Sex
Pistols’ first album, Never Mind
The Boliocks, Here's The, Sex Pis-
tols. in the U.S. four days prior to
Virgin's UK release.

198812 receive a gold medal from the
city of Madrid for their work on
Rattle And Hum.

1996/Slash abandons Guns N’ Roses.

Born: Charlie Daniels 1936, Stephen
Morris (Joy Division/New Order)
1957

THURSDAY. OCTOBER 29

197 1/Aliman Brothers Band guftarist Du-
ane Aliman 24, Is killed in a mo-
torcycle accident

1976/In his Graceland Mansion studio,
Elvis Presiey records his last track,
“Way Down.”

1990 The Byrids, tke & Tina Turner, Wil-
son Pickett, and John Lee Hooker
are inducted into the Rock & Roll

Hall Of Fame.

1996/MNotorious B.1.G. and Faith Evans
become parents to son Christopher
Wallace.

Born: Denny Laine (ex-Moody Blues/
Wings) 1944

FRIDAY. OCTOBER 30

1970/Doors frontman Jim Morrison is
sentenced to Six months in prison
and fined $500 for exposing him-
self duning 2 Miami concert.

1972/Enen Joba bacomes the first per-
former since the Beatles to appear
at a command performance bene-
fit for the Queen of England.

1962Psul Weller informs the media the
Jam are disbanding.

1990/Guns N’ Roses lead vocalist Axi
fese is arrested in Hollywood, CA

1995David Bowie, Pink Floyd, the Vel-
vet Underground, Jetferson Air-
plane, and Gladys Knight & The
Pips are elected to the Rock & Roll
Hall Of Fame.

1997/After 17 years s R.E.M.'s drummer,
BHI Berry retires

Bom: Grace Slick 339, Gavin Rossdale
(Bush) 1967

Releases: the Beastie Boys' Licensed To
111986

SATURDAY. OCTOBER 31

1968 The MCS record their first album,
Kick Out The Jams. five at Detroit's
Grande Baliroom.

1993/ Tupac Shakur s arrested in Atianta
for allegedly shooting two off-duty
police officers. Also ... Blind Mel-
on'’s Shannon Hoon is arrested for
public nudity and urination during
a Vancouver concert

Bom: Larry Mullen J. (U2) 1961, Johnny
Marr (Smiths/Electronic) 1963,
Adam Horovitz (Beastie Boys) 1966

Releases: John Lennon's Mind Games and
Ringo Starr's Ringo 1973

SUNDAY. NOVEMBER 1

1966/George Harrison becomes the first
Beatie to release a solo album,
Wonderwall Music.

198%The South African government
outiaws all Tracy Chapman mu-
sic because of her anti-apartheid
lyrics.

1993/Public Enemy rapper Flaver Flaw is
arrested and charged with attempt-
od murder.

1997/%hitney Heuston and Brandy both
have roles in ABC-TV's Cindereila

Bom: Lyle Lovell 1956, Aatheny Kiedis
(Red Hot Chili Peppers) 1962

Ralvases: the Pretenders’ The Pretsnders
1980
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THE MARK OF EXCELLENCE!?

4 Straight Years!

Consultant of the Year, fop 40 & A/C
1995 1996 1997 1998

00/ TCCRTCOR 100 1 OO P UORIUUET00F TO0 T UURT BOC T OO T UG

Lorrin Palagi John Clay Pat Paxton Steve Wyrostok
Steve Davis Mark St. John Guy Zapoleon

ZAPOLEON ||

MEDIA STRATEGIES

281 .980.3665

STRATEGIES FOR A NEW MILLENNIUM

www.americanradiohistorv.com
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50 ReR October 16, 1998

SHOW PREP

697 miion households

|ADDS Il

WILL SMITH Mam { Conming)
MATCHBOX 20 Back 2 Good (Lava/stantic)

NEW RADICALS You Get What You Grve (MCA)
R.E.M. Daysieeper (Warner Bros )

METHOD MAN, NAS & JA OMX Grand Fnale {Def Jam)
FAITH EVANS Love Like Tiws (8ad Boy/Arista)
JERCGME 100 010 For Me {Bad Boy/Ansta)

| HEAVY |

AALIYAH Ave You That Somebody? (Attantic)
BACKSTREET BOYS 1 Never Break Your Heart (ne)
BARENAKED LADIES Ons Weeh Reprse)

BEASTIE BOYS intergalactic (Grand RoyaéCaptol)
EAGLE-EYE CHERRY Save Tonight (Work)

EVE §Insude Out (ACA)

EVERCLEAR Father Of Mine (Capiol)

LAURYN HILL Doo Wop (That Thing) (Ruhouse Cotemtm)
HOLE Cetedrity Sion (DGL Geften)

KORN Got The Lite (immortaiEpe)

MADONNA The Power Ot Good-Bye (Maverick WB)
MARILYN MANSON The Dope Show (Notrng/inferscope)

BAONICA The First Night (Ansta)
ALANIS MORISSETTE Thank U (Maverick Reprise)
INPYA U/SIL KX THEE SHOCKER Moven™ O 1 A=

50 8 mithon househoids
Isaak/Tlerney

| ADDS . |

R.E.M. Daysieeper (Warnes Bros )

NATALIE MERCHANT Brean Your Heart (Elokira£EG)
MATCHBOX 20 Back 2 Good (Lava/Attannc)

STING Freax The Mughty (ASM)

XL |

AEROSMITHI Don't Want To Miss A Thing (Columbxa)
BARENAKED LADIES One Weei (Reprise)

GOO GOO DOLLS tris (Warner SunsetReprse)
MADONNA The Power Ot Good-Bye (MavenckWB)
MATCHBOX 20 Real World (Lava/Atiantc)

JOHN MELLENCAMP Your L #e IS Now (Columbea)

| NEW

ALANIS MORISSETTE Thank U (MavencieReprise)
SHAWN MULLINS Luliaby ( Columta)

R.E.M. Daysieeper (Wamer Bros )

U2 Sweetest Thing (/siand)

| LARGE ]

BRIAN SETZER ORCHESTRA Jump Jive A Waul (interscope)
EAGLE-EYE CHERAY Save Tonegit ( Work)

SHERYL CROW My Favorite Mrstake (ASM)

GO0 GOO DOLLS Side (Warner Bros )

HOOTIE & THE BLOWFISH | Wil Wait | Atlantic)

JANET Go Deep (Virge}

LENNY KRAVITZ Py Away (Virgmn)

SMASHING PUMPXINS Perfect (Virpsn)

SHANIA TWAIN You're Stil The One (Mercury)

WSYNC Tearn' Up My Heart (RCA)
WILL SMITH Miarm! (Cokwmbia)

| STRESS !

ALL SAINTS Never Ever ({ ondon/isiang)

BLACK EYED PEAS Joints 4 Jams (/nterscope)
BLACKSTREET I/MYA & MASE Take Me There (inferscope)
BRANDY Have You Ever? [Atlargic)

SHERYL CROW My Favorite Mistake (ASM)

DOX VFAITH EVANS How's & Gon'_(Def Lam/RAL Aercury
ORU HILL VEEDMAN How Deep (Do amRAL Mescusyisiand)
EVERLAST What It Like (Tommy oy}

GOO GOO DOLLS Shae (Wamer Bros.)

JO & MARIAH CAREY Sweetheart (So So Del/Cokumbia)
MATCHBOX 28 Back 2 Good {{ avaAniantc)

SHAWN MULLINS Lullaby (Cosnba)

NEW RADICAL S You Get Wnat You Give (MCA)

ALE.9. Daysieeper (Warnes Bros /

THIRD EYE BLIND Jumper (Ertra£EG)

ROB ZOMBIE Draguia (Geflen)

|JAM OF THE WEEK |

JAY-TUAMIL & JA Can | Get . (Dot LamvRAL Mercwy)

ACTIVE ]

A TRIBE CALLED QUEST Find A Way (Jw)

FIONA APPLE Across The Unwverse (Work)

BIG PUMISHER You Came Up (Loud)

CAKE Never There (Capncom/Mercury)

CREED What's Thrs Lite For /Wind-up)

FAITM EVANS Love Like This (Bad Boy/Ansta)
EVERYTHING Hooch (version 1) (Blacktrrd/Swa)
FASTBALL Fire Escape (Holywood)

FAT JDE tPUFF DADDY Don Cartagena (Afiantic)
FLIPMODE SQUAD Cna Cna Cha ( Flpmode Eleatra £EG)
FLYS Got You (Where ) Want You) (Trauma Disicious Winy)
JANET Every Tame (Virgwy)

JEROME Too Oic For Me (Bac BoyrArrsta)

LENNY KRAVITZ Fiy Away (Virpn)

METHOD MAN, NAS & JA DMX Grand Fnale ({Def Jam)
MONIFAH Touch ft (Liptown Unversal!

NEXT 1 Sull Love You {Arista)

SHAQUILLE O'MEAL The Way ITs Gomg Down (TWSAL/ASAD
OUTKAST Rosa Parks (Laface/Ansta)

PRAS MICHEL Bive Angei (RuffouseCotumba)
SEMISONIC Singing In My Sieep (MCA)

U2 Sweetest Thing /N;v)

XSCAPE My Little Secret (S0 So Det/Cokumbna)

Vioeo swpiay from Oct. 19-25

| MEDIUM |

BRYAN ADAMS On A Day Like Today (ASM)
BABYFACE You Were There (Epic)

MARIAH CAREY Whenever You Cail (Cokumbat)
CHRIS ISAAK Prease {Reprset

NATALIE MERCHANT Break Your Heart (£lextraEEG)
STEVIE NICKS 1 You Ever Did Believe (Reprise)
THIRD EYE BLIND Jumoper (Elsiera£EG)

SHANIA TWAIN From This Moment On (Mercury}

[cusToM l

FIONA APPLE Across The Uneverse (Work)
BRANDY Have You Ever? {Atlannc)

DEBORAH COX Nobody's Supposed To Be Here (Arsta)
EVERYTHING Hooch (Blacktwa/Sire)

FASTBALL Fire Escape (Hollywood)

KIRK FRAMNKLIN Lean On Me { GospoCentric)

R KELLY Halt On A Baby {Jave!

KENNY LATTIMORE Days Like Thes (Columba)
MATCHBOX 29 Back 2 Good (LavaAttantic/
MAXWEL L Matnmony: Maybe You (Colundia)
BRIAN MCKNIGHT The Ordy Onie For Me (Mercury)
BETTE MIDLER My One True Friend (Wamer Bros.
JENNIFER PAIGE Crush (Edel AmercaHollywood)
LIZ PHAIR Polyester Bride (Matacor/Capiol)

P DAWN | Had No Right (Gee StreetV2)
DUNCAN SHEIK Bae Your Tongue (Aliantic!

STING Freak The Mighty (ASM)

TOP TEN SHOWS
OCT. 5-11

Total Audience
(98 million households)

ER

Friends

Frasier

NFL Monday Night Footbail
(Vikings vs. Packers)
Veronica's Closet

CBS Sunday Movie
{Marriage Of Convenience)
Jesse

Touched By An Angel

60 Minutes

100 Home Improvement

L] & W N -

-

v ® N

Aduits 18-34

ER

Friends

Frasier

Veronica's Closet
Jesse

NFL Monday Night Football
(Vikings vs. Packers)
Drew Carey Show
Home Iimprovement
Spin City

10 The Hughleys

BN a W -

© ™ N

Source: Nieisen Media Research

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject
to change.

Friday, 10/16

¢ Loretta Lynn, Pnme Time
Country (TNN, 8pm ET/6pm
PT).

» George Clinton & P-Funk
All-Stars, Nicole wMissy El-
liott, Shaquille O'Neal, and

* Cake, Late NightWith Con-
an O'8rien (NBC, check local
listings).

Saturday, 10/17

*imani Coppola and John
Hiatt perform on PBS' Sessions
at West 54th (check local list-
ings).

* Elliott Smith, Saturday
Night Live (NBC, 11:30pm).

Sunday, 10/18

* Sheryl Crow performs on
VH1's Storytellers (10pm).

Monday, 10/19

* Deana Carter, Prime Time
Country.

. Homsby, Late Show
with David Letterman (CBS,
check local listings).

Tuesday, 10/20

¢ Kid Creole & The Coco-
nuts perform on the season fi-

- nale of Viva Vanety (Comedy

Central, 10pm).

* Ringo Starr, David Letter-
man

Thursday, 10/22

FILMS

WEEKEND BOX OFFICE

OCT. 9-11
1 Antz $§14.71
(DreamWorks)
2 Rush Hour $11.10
(New Line)
3 What Dreams May $10.91
Come (PolyGram)
4 A Night AtThe $6.10
Roxbury (Paramount)
5 Holy Man $5.10
(Buena Vista)®
6 Urban Legend $4.77
(Sony)
7 Ronin $4.67
(MGM/UA)
8 There's Something $2.77
About Mary (Fox)
9 One True Thing $1.92
(Universal) .
10 Saving Private Ryan $1.30
(DreamWorks)

All hgures i miions
° First weok i release
Source: ACNweisen EDI

COMING ATTRACTIONS:
This week's openers Include
Bride Of Chucky, starring Jen-
nifer Tilly. The film's CMC In-
ternational soundtrack sports
the Screamin’*Cheetah
Wheelles®' “Boogie King,”
White Zombie's “Thunder Kiss
‘65" Coat Chamber's “Blis-
ters,” Monster Magnet's “See
You In Hell” Judas Priest's
“Blood Stained,” Type O Neg-
ative's “Love You To Death;”
Slayer's "Human Disease,”
Stabbing Westward’s “So
Wrong,” Powerman 5000°'s
“Son Of X51.” Static-X's “Bled
For Days.” Motorhead's “Love
For Sale.” kidneythieves'“Cra-
zy” Bruce Dickinson’s “Trum-
pets Of Jericho.” and Graeme
Revell's “We Belong Dead.”

TEMPTATIONS Stay (Morown) BustaRhymoperbrTn_onMo
LUTHER VANDROSS Nights in Hartem (LVAgin) town Live(check local listings for
time and channet), ¢ R.E.M., David Letterman.
Video airpiay trom Oet. 19-25
i 36 mitkon housenokds Tt =
‘ Lydia Cole, 21 mithoa househokds
% VAN /P Music Programming V:mn Chse, -
CONCERT PULSE
| Video Playlist || | &&ztee: e
Pos. Artist (in 000s)
KELLY PRICE Frieng Of Mine  T-Necktstand) [ J
1 JiMMY BUFFETT $1163.8
::::::Iltt Goomn{. /ﬁmmm; Nwmal Top 20 2 DAVE MATTHEWS BAND $780.7
ove Arsta, o
3 OZZFEST 90 sy
DR HILL IREDWANHON Deep. Dt amAAL My | B2 BONE Thugs Cry (Relamay) 7
g KIRK FRANKLIN Lean On Me (GospoCentric) S EURIREDHN #7129
MONICA The Furst Night (Arsta) S METALLICA $672.8
MONIFAH Touch it (Unver) ANROW HALL An The Places | ... (MCA) ¢ PHISH $665.1
XSCAPE Wy Ltte Secret (S0 50 Det/Columia) SHAGGY CJANET Luv Me. Luv Me (Fite TymeAdCA) 7 JANET JACKSON $599.6
SILKK THE SHOCKER 1t Ain't My Faut (N Lini/Priortty) MASTER P SNOOP DOGG Thug Garl (o Lime/Provity) 8 PAGE/PLANT $595.2
R.KELLY Halt On A Baby (Jve) L~ 98 DEGREES Secause OF You (Motown) 9 LILITH FAIR $582.1
J. DUPRI & M. CAREY Sweetheart (S0 S0 Det/Columbng) NEXT ) Stil Love You (Arrsta) 10 SPICE GIRLS $548.1
11 PEARL JAM $546.8
Video playbs! frazen from week ending Oct. 16 XZIBIT What UJ See is Wnat U Get (Loud)
BIG PUNISHER You Came Up (Loud) :: “;’:;'5:‘;‘:‘3 o ‘:9’; ;
s o H ALY 1
SNOOP DOGG Stll AG Thang (N
[ Rap City Top 10 ] e 14 BEASTIE BOYS $4499
Mplite sk 25kt 15 SHANIA TWAIN $4399
NOREAGA N.O.AE. (Penially/ Tommy Boy) FAT JOE UPUFF DADDY Don Cartagena (Attantc)
SILKK THE SHOCKER It Ant My Faun (o Lim/Pronlly) SILKI THE SHOCKER R AT My Fault (No Limt/Priorty) Among this week's new tours:
LAURYN HitL Doo Wop (Rufouse/Cobumba) TWASTA & THE SPEEDIONOT Motstabiey (Crmators Hoy ARt BRIAN SETZER ORCHESTRA
JAY-2UAMIL & JACan | Gat._ (Def Jam/RALMercury) MONICA The First Night (Arsta) ALANA DAVIS
XZiBIT What You See (Lowd) MO THUGS FAMILY Ghetto Cowtoy (Mo Thughs ettty ! ECONOLINE CRUSH
:‘:5‘:‘:::“;‘0""‘{:‘" { ")"‘“"' BACKSTREET 8OYS 'l Never Break Your Heart Jve) PEO:::“L‘SLUST
v Master (L oud) WHO
J. DUPRI & M. CAREY Sweetheart (50 S0 DetColuma)
BIZZY BONE Thugz Cry (Relaowaty) i WARREN BROTHERS

ATRIBE CALLED OUEST Find Away (ve)
DMX LFAITH EVAXS How's 1 Gon' (Dt amRALMeTLry)

Video playlis! frozen from week encing Oct. 16

AALIYAH Are You That Somebody? fAtiantic)
KEITH SWEAT USNOOP. . Come Gat... Elerra£EG)

Mos! requested from the week ending Oct 4

The CONCERT PULSE s courtesy of Polistar, &
publication of Promoters’ On-Line Listings. (800}
344-7383. Caltorraa (209) 2717900

-

- VIDEO
NEW THIS WEEK

¢ | GOT THE HOOK-UP
(Dimension)

This feature film stars record-
ing artist Master P and has spe-
cial appearances by ice Cube,
Snoop Dogg, Mia X, SlikkThe
Shocker, C-Murder, Mystikal,
and Mr. Serv-On.The film's No
Limit/Priority sounditrack
sports the titie track performed
by Master P & Sons Of Funk.
along with “Hook It Up” by Mas-
ter P, BoneThugs-N-Harmony
& Silkk The Shocker. Also on the
ST: Jce Cube's “Ghetto Vet,”
Snoop Dogg's “Hooked,” Mack
10's “Bang Or Ball;” Eightball &
MJG's “Let's Ride;” Mechalie
Jamison's “Keep it Real,” Mon-
tell Jordan's “Down With You,”
Mystikal & Mia X's "Shake
Somethin’” Ol' Dirty Bastard &
Mystikal's “Who Rock This; C-
Murder's “Would You Hesitate,”
Soulja Slim's “FromWhat IWas
Told," Mo B. Dick’s 1 Don'tWant
To Go,” and more.

.
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TRAVELER

Money Machine

PUSHIT
ANYWHERE

FITS EASILY
INTO VAN
OR PICKUP

The Most Portable Money Machine Evert

Call Toll-Free 1-800-747-1 144 (U.S. only)
Local (309) 755-5021 or Fax (309) 755-1684 for more informavon

FUN INDUSTRIES

FAX (309)155-16864

For your next promotioh...

Step up to the

BEST!

2/l

Harness the power of repeatability!

1-800-786-7411

www.banncrsonaroll.com

Powerful ¢ Affordable * Dramatic

| Custom Screen Printing & Embroidery

T-SHIRTS

SWEATS » GOLF SHIRTS » JACKETS » HATS
WOMENS TEES ¢ TANK TOPS « DENM SHIRTS
TOTE BAGS » TOWELS * APRONS » SHOATS

T-SHIRTS

IF YOU NEEDED IT YESTERBAY, CALL US TOBRY!

FREE CATALOG! CALL NOW!

(800)343

D U C

PUBLICITY PRINTS

TEREE

=
3 33' BW-8x10s |
B §| soo - sso0.00 |

1000 — $108.00

4x6 - JOCK CARDS |

500 — $65.00 |
1000 — $61.00

SpectraColor ™ movsapads | 425 | 3.9 [ 378 | 356
Prices based on camera-ready: FULL COLOR artwork

SEND FOR OUR 32 PAGE CATALOG!
(IT’S FREE)

ADOBE/GRABRHICS mm
A-B00-7-COYOTE
1-800-726-9683 Leslie * Lisa * Michele

ROLL-A-SIGN Cost-eftective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Caht Tolt Free r;?"l ]
V.S 4-800-231-2417

Canada 1-800-847-5616

(713) 507-4295 FAX

www.americanradiohistorv.com
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YAVACAYAVAY
TEMPORARY
TATT00 52 2¢<clflL

The last frontier in call-letter placement
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Includes all charges, ng hidden costs

(303) 3309088 = Fax (314) 351-0997

NG/ INZNTIINZAZNTIINTZN

www.leearnold.com

\Z

.
—————
LEE ARNOLD PROMOTIONS %

1 celer imprint
various shapes

500 pcs.@ $.66ea
1000 pcs.@ $.55¢a

R RESULTS MARKETING

800-786-8011 e www.resultsmarketing.com

Short Run CD Duplication
for the Radio Industry

Station Composites
Client Presentations
Promotions
« Corporate Communications
Air-Checks )

Call Toll Free
1-877-CD-EXPRESS
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NEWS

DARS

Continued from Page 1

Broadcasting will provide five channels
of ethnic programming, including Car-
ibbean, Regional Mexican, Soft AC,
Tejano. and Rock en Espanol; Salem
Communications is supplying three Re-
ligious channels: and Douglas Broad-
casting is providing one Hindi and one
Mandann/Cantonese channel under the
banner “Asia One.”

CD Radio’s first 50 channels are
niche nch. There's something for every-
body: symphonic, chamber, opera, reg-
gae, country, “Top Of The Charts.” and
a channel each for hits from each de-
cade (" 50s through *90s). There are also
channets of beautiful music. instrumen-
tals, soul ballads. rap/hip-hop, boleros,
cumbias, world beat, “Classic Rock |
& I1.” and children’s entertainment.

Both.DARS providers have pro-
claimed that their mission in filling their
100-channel services is to cater to un-
derserved demographics, such as eth-
nic¢ audiences. XM Sr. VP/Program-
ming Lee Abrams — a longtime radio
consultant (he and XM VP/Program-
ming Dave Logan put pioneer Rocker
WLUP-FM/Chicago and Adult Alier-
native KFOG-FM/San Francisco on the
air) — has big pians for fiiling the rest
of the channels. He told R&R he wants
XM to be“the greatest show on carth.™

“We really want 1o do sonw off-the-
wall radio.” Abrams said. “Ecventric all
the way to the bank.” He and Logan will
dip into the wlent pools in smaller and
medium markets for up-and-comers —
the overnight guy on a Rock station who
does free-form. “weird™ stuff, for in-
stance. “Right now, [ think a lot of sta-
tions have character until 10am.” he
said. “and then get boring at 10:01.”

They might look at public and col-
lege radio as well. ““There are some char-
acters out there on public radio.” he said.
“I think if we could talk to 100 people
from those arcas and find one star, that's
worth "

The programming list is a “work in
progress,” but Abrams said that, in ad-
dition to targeting niche formats, the fo-
cus will be on “breathing new life™ into
formats that are only heard on AM or
on programming artists who sell mil-
lions of records “but cant get arrested
on the radio.”

Building New

Talent Stables
Abrams hasn’t ruled out using XM
channels as another syndication outlet
for the Rush Limbaughs and Dr. Laura
Schilessingers. “We want to either buy
or build talents.” he said. While no tal-
ent has been signed yet — Abrams is
waiting to get a little closer to the anti-
cipated 2000 roliout — the company
has been bombarded with calls and e-
mails from conventional radio DJs
“who look at this as the next big thing "
It brings back for Abrams the days
when he was programming album rock

on FM in the carly 1970s. and AM
jocks would call him, clamoring to get
on the FM dial.

CD Radio Chairman/CEO David
Margolese also emphasized the impor-
tance of his company building its own
talent base. In fact, he told R&R CD
Radio has no interest in beaming estab-
lished programs such as the Limbaugh
or Schlessinger shows from a satellite,
and instead intends to assemble its own
stable of thoroughbreds.

*We are all about what you can’t get.”
Margolese said. “If you can get them
on the AM or FM buttons, why would
you want them on our buttons? You are
going to have to pay for ours. That's
the whole premise here, and it makes
sense when you think it through.”

CD Radio hopes to be creative with
the second S0 channels as well. Margo-
lese said 10 channels each will be de-
signated fdr news, sports, entestainment,
Hispanic, and specialty programming
(and national advertising only will be
included in that programming). The
company has already struck deals with
content providers for 15 of the chan-
nels; all but two will be exclusive to CD
Radio. Both DARS providers have
signed deals with C-SPAN and
Bloomberg Radio News. (After XM
signed these two sources, CD Radio

began including exclusivity clauses in

its contracts with vendors.)

CD Radio negotiated some other
plums as well. For instance. not only
will the content providers, such as
Sports Byline USA. be required to
cross-promote CD Radio, but “when-
ever advertising revenue is generated on
their channel, 50% of the avails are ours
on an hourly basis.” Mangolese sakl. “So
if they put eight minutes of commer-

—

company will survey its subscribers reg-.

ularly. “It will be constant through a va-
riety of methods, including online sur-
veys and phone surveys,” Capobianco
said. “And we aren't going to rule out
other types of rescarch as time goes on.”

While XM's Panero expects the ser-
vice to attract 2 to4 million subscribers
in its-first couple of years of operation.
in order to draw national advertisers —
he said XM is in talks with“everybody™
now — it must demonstrate that sub-
scribers are actually tuning in. Abrams
said the company has also had conver-
sations with Arbitron about providing
a measure comparing listenership of
DARS with conventional radio.

Arbitron spokesnun Thom Mocar-
sky — who continmed the company has
been in talks with both DARS provid-
ers — speculated about how the diaries
could incorporate satellite radio. It
would be possible to imagine a diary
that had a column for ‘AM-FM-Satel-
lite.”™ he told R&R. *The reporting
would be closer to what people do for
the networks than what people do for
local markets.”

‘The Soul Of
The Company’

Earlier this year. CD Radio moved
its operation from Washington, DC 10
New York because “we wanted each of
these channels not to be channels. but
to be stations. We wanted each one of
them to have hosts. to have flavor and
personality. We don’t want this to be
wall-to-wall sonic wallpaper. You real-
ly want tohave a talent pool that is very
diverse. And there is no talent pool that
rivals that of New York City. We do view
the content as the soul of the company.”
CD Radio also announced its program-

cials on an hourly basis on their chan—— ming staff this week (see story, Page 3).

nel. four of them are ours to broker or
to deal with as we see fit”

But he emphasized that commercial
revenues are not going to make or break
his company. “We really do anticipate
the vast, vast majority of our revenue
stream being subscription-driven. We
really don‘t see the advertising portion
being imperial in the early stages.”

The Numbers Game

CD Radio’s business plan is to be
“cash-flow positive™ by getting I mil-
lion subscribers to pay $9.95 per month,
according to Margolese. While initially
that might sound optimistic, it's a mod-
est 2% penetration rate of the more than
200 million cars and light trucks on
America’s roads. “We've focused on
what we need in order to be successtul

‘take care of the downside, and the
upside will take care of itself.”™ Some
Wall Street predictions have the group
building its subscriber base to nearly 42
million within the first five years of op-
eration.

“We'll know who our subscribers are,
but we won’t know what they are lis-
tening t0.” Margolese said. But Exec.
VP/Content Joe Capobianco said the

XM broadcasts will originate from
studios in Washington. DC (where it
shares the rent with Worldspace, a ma-
jority investor in XM) and remote sites
in New York and Los Angeles. As for
XM programming. Abrams said. there
might be a New Age channel. for ex-
ample, featuring the likes of Yanni and
Enya. or an upper-end AOR format tar-
geting the first generation of FM listen-
ers (“somebody who's 40 and really
doesn’t want to hear BTO or “Layla®
again, but nonetheless has roots in the
carly days of FM rock."). Traditional
Country and Nostalgia are AM formats
that may find a home at XM. And other
niches that might be programmed in-
clude blues, metal, classical. reggae, and
an “All-Game Show™ format (“where
the 10th caller wins all day long.").

Mainstream formats won’i be left
behind. but Abrams said they will be
“opened up.” For example. rather than
having one channel playing *50s, ‘60s.
and "70s music, there might be one
channel dedicated to each decade. Or
Altemnative might be split into upper-
end. lower-end., and “super-new music™
Altemative.

Lest you think the channcls will be

ization of $540 million.

CD Radio Is Down For The Discount
Dﬂlﬂodosedmnmett\irdquaneratsw.w(downkomhs&-week

high on May 22 ot $41.50). So, with 29.2 million shares outstanding, that
gave the eight-year-old company, which went public in 1994, a market capitai-

—

On the other hand. American Mobile Satellite Corp. (AMSC), the publicty
traded parent company of XM Satellite Radio. finished September at $5.25
{down from its 52-week high of $15.81 on March 27) for, at 31.4 milfion shares
outstanding, a market cap of only $165 million.

How can CD Radio, a company with no current streams of income. be
worth so much more than AMSC. with its successful mobile communications
service businesses? The answer, according to Lehman Brothers analystTim
Wallace, is that you construct a “discounted cash flow” modei for CD Radio.

“When you have a company with no revenue and no cash flow. yet you have
avery strong beliet that there is a business there, you build a model that goes |
outa number of years.” he toid R&R. “You build in revenues and expenses, you
generate cash flows, and then you discount those things to the present”

With an estimated universe of 219 miliion registered vehicles — the target
market for the mobile DARS service — by 2001, Wailace predicts that CD
Radio will report its first positive cash flow of $239 million that year. in the
meantime, the stock could skyrocket to $110 by the end of 2000, and by 2004,
CD Radio and XM will split 23.5 million subscribers between them.

But don't tell that to Dave Del Beccarro, President of Horsham, PA-based
Music Choice, a digital radio service that reaches 5 million customers via
cable and DirecTV.“1 don't think [satelifte radio] will be anywhere near as suc-
cessful as they're projecting,” he told R&R. “There's no chance that the aver-
age customer is going to listen to this satellite service 17.5 hours a week in the
car; the average Time SpentListening for his service, he said.

Wallace disagreed. “When people are at home,” he said, “they are using
primarily TV, newspapers, CDs, or tapes. Radio is a second-class citizen there”
DARS, he emphasized, will be king in the car.

And investors seem to have plenty of confidence in CD Radio’s ability to
deliver: On Tuesday, Prime 66 Partners. a Texas-based limited partnership led
by oil heir Sid Bass, purchased 5 million shares — approximatety 20% — ot
the company for $100 milion. The transaction is expected 10 close next month.

— Matt Spangler

stamped with boring names such as
“Channel 7 Rock.” Abrams said individ-
ual channels will be branded, sothat the
Hard Rock format might be called “Lig-
uid Metal.” for exampie. **We want fans,
not just listeners.” he said.

CD Radio plans to spend nearly $100
million annually on advertising. or
“equivalent to what Direct TV spent.
With that. you can create complete aware-
ness,” Margolese said. There will also be
a massive in-store retail availability in
electronic stores. *You create the aware-
ness through a massive advertising cam-
paign and then drive people into stores”

And. both XM and CD Radio want
to make their products appetizing. For
instance, Capobianco said for less than
$199. anyone with a CD or cassette play-
et in their automobile can get CD Ra-
dio’s wireless dish and adapter. “It's piug-
and-play. No installation. It's that sim-

Signals From Heaven?

For the worry warts on the ground.,
what happens if these signals don't fall
out of the sky as planned? “The heri-
tage of a satellite is extensive,” Margo-
lese said. “The birds themselves are well
understood. There is no new science
here. Nothing new is coming out of the
laboratory. We don't really have any
technology issues.”

But he does acknowledge some

hitches in the overall plan. The FCCH
requiring DARS license holders 1o de
velop receivers that can accept ei
service. Margolese t1old R&R the
panies are “working toward complyi
with that mandate. It's not easy, and
haven't achieved it yet. Hopefully
will. We may not. and then we'd
to go back to the FCC.”

One obstacle that could potentiall
delay the rollout of the services o
curred last week. when the NAB a
the FCC 10 require the DARS provi
ers to submit updated technical in
mation to the agency. The request w
sparked by CD Radio’s decision
expand from two to three satellites.
NAB said the company had
amended its application for providi
the service to reflect this technic
change. Ron Repasi, an official w
the FCC International Bureau, t
R&R CD Radio does not have tos
mit a proposal for modification of i
service within a specific time frame.

Margolese took the NAB's letter
stride. He told R&R, *This is anc
history. We announced this five m
ago. and talked to the commission
showed them our plans before we
nounced it. This was a no-brainer. [

spokeswoman Vicki Stearn told R
the company will comply with any
request for information.

(CREENMN
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Clear Channel

Continued from Page 1

adveniising entity. Mays said.

“1 am excited about our merger with
such an outstanding broadcasting
company as Jacor.” Mays said. “This
transaction is financially attractive,
strategically compelling. and opera-
tionally complementary. The combi-
nation of our radio assets, coupled
with the overlap with our outdoor op-
erations, creates and provides an out-
standing platform for future growth
that will benefit the stockholders, ad-
vertisers, and empioyees of both com-
panies. Randy Michaels and his tal-
ented team will be a significant asset
1o Clear Channel, and we welcome
them to our family.”

Merger Or Takeover?

The deal is based on the price of
the Clear Channel common stock of

)
A |
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$37 (Oct. 7 closing) and includes as-
sumption of about $1 billion in Jacor's
debt, but the two companies stressed
that 1t was a merger. During the con-
ference with analysts, one Wall Street
warrior asked if the deal was better
characterized as a “takeover™ by Clear
Channel. While Clear Channe! will be
“the surviving company.” Mays sought
to be diplomatic and replied. “We
view this as a merger of a very strong
radio company that is extremcly com-
plementary to ours. | wouldn’t char-
acterize it as a takeover at all, but a
common interest, very complementa-
ry merger situation.”

Michaels was quick to pipe in with
the Jacor view: “Clearly. Clear Chan-
nel is the surviving company. There’s
no question about that. It doesn’t feel
much like a takeover to us. We rather
enthusiastically sought this transac-
tion out. and we are thrilled about it.
It feels like a partnership to us. So,
I'm not sure if ‘takeover’ is the first
word we'd use.”

The prediction from group execu-
tives was that the combined growth
of the entity will be significantly bet-
ter than as individual companies. Ja-
cor brings along debt of about $1.62
billion, while Clear Channel has debt
reaching $2.89 billion. But the fore-
cast is that each group will have whit-
tled down their debt significantly by
settfement day, expected late in the
third quarter of 1999.

Both Mays and Michaels were up-
beat about the near future of radio de-
spite significant recent drops in share
prices of all media sticks. “The radio
business is extremely strong. local and
national,” Michaels said. “The soft-
ness in the radio business has been in
a very, very small piece, which has
been the network. And Jacor has just
gotlen some very encouraging news
in that our network, Premiere Radio
Networks, was just in RADAR for the
first time this summer, and we debut-
ed a very swong.”

On the topic of further expansion
pians, Michaels deferred t0 Mays,
who said. from an international per-
spective. the company will be
mindful of U.S. political implica-
tions. “therefore. you may see us
expanding in the outdoor and then
adding in other media on top of
that, as we have done with the More
Group — we added a radio station
in Copenhagen. where we have an
outdoor presence. | think you'll see
more of those types of transactions
as we progress.”

The two also downplayed the ex-
pected review by the FCC, DOJ, and
Securities Exchange Commission. but
particularly the DOJ's Antitrust Divi-
sion. “There's really minimal overlap
thai we think will concern the DOJ.”
the companies said, hopefuily.

The merger does put the combo
over FCC ownership limits in six
markets. The biggest feeding fren-
zy will take place in Tampa-St. Pe-
tersburg, where the new group will
have 10 divest half of its 16 stations.
Divestitures will also be necessagy
in the following markets: Louisville,
Jacksonville, and Dayton, where
Clear Channel-Jacor owns or con-
wols 1] stations; Houston (10 sia-
tions): and Cleveland (nine stations).
Additional spin-offs may be re-
quired, since the deal will certainly
come under DOJ scrutiny because
of revenue shares. According 1o
Duncan's American Radio Spring
‘98 figures, the Clear Channel-Ja-
cor stations account for 82.3% of

Louisville radio revenues, 62.7% of |

Tampa's, 59.8% of Dayton's, and

T
53.4% of Cleveland’s.
Fulfills Analysts Predictions

The two groups are the last of the
big players to icam up. leaving the
well dry for another mega-merger.
But the deal was long-awaited.-First
Union Capital Markets VP/analyst
Bishop Cheen told R&R, “Like ev-
ery other big merger. such as SFX
and CBS, ARS and CBS. and the
others — and while they were big
deals at the time. they are smaller
pieces now — this is a natural ful-
filling of things we foresaw several
years ago: that just a few transme-
dia companies would maximize
their share of in-market advertising
dollars spent and market share. And
they'Il have a big influence over
national adventising, which has been
rather strong in radio, and network
advertising.”

Cheen said the continuing process
of group ownership consolidation
*is what we saw — what everyone
saw — when cross-ownership was
deregulated with very few capital
players owning lots of stations and
having the wherewithal to create lots
of new media services and program-
ming“ But these are “tough times
in media.” figures Cheen, and con-
solidation of the industry has caused
concern across the landscape. “In
any other environment. this would
have been received with big ap-

= i

plause, but both have suffered loss-
es on what should have been one of
their most joyous days [Oct. 8)."

Within hours of the merger an-
nouncement. Standard & Poor’s
placed its “tripie-B-minus™ corpo-
rate credit, senior unsecured debt,
and bank loan ratings of Clear Chan-
nel on CreditWatch with negative
implications. Concurrently, Jacor
received “double-B-minus” credit
and loan ratings and a “single-B”
debt rating, placing it on Credit-
Watch with positive implications.
S&P anticipates that pro forma to-
tal debt before camings. taxes, de-
preciation. and amortization
(EBITDA) will be somewhat higher
than levels more appropriate for the
ratings (less than 3.75 times). Fur-
ther concern surrounds the timeframe
for improving the performance of
many Jacor radio stations that have
kept the company s EBITDA margins
at sub-par levels of around 30%.
Bloomberg News reposted.

But not all analysts® forecasts are
dim. Cheen believes the expansion
of fewer groups will allow the sur-
vivors to continue to build their plat-

forms. For instance, he pointed to
Chancellor’s launch of the AMFM
Network earlier this year and noted
how Jacor. for one, has “put a focus
on developing new, nationa! radio
talent™ in its own talent incubator
system. proving that “there is life
beyond Rush, Dr. Laura, Dr. Dean
Edell. and Don mus.” It wasn’t that
long ago. Cheen remembers, that the
list of big names in national radio
was “Wolfman Jack. Casey Kasem.
and Dick Clark. and none of them
enjoyed the same exposure on a rat-
ings and cume basis thal we see now.

“The new groups have also-devel-
oped some new and creative formuats.
digitized sound. and new networks.
They've expanded to the Internet, and
radio is a stronger and more exciting
medium today than it was just a few
years ago.”

For Clear Channel and Jacor. there
are hurdles to clear before the pair can
reach the altar. But their future togeth-
er looks good, according to Cheen.
“They have to get past regulatory risk.
but a year from now, these two will
make one even greater company.”

— Jeffrey Yorke

Swenson

Continued from Page 3

station. and so many real pros
have worked there through the

years. I'm just looking forward to
the opportunity to work with the
great staff that’s already in place
there.”
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AL PETERSON

Hey, Seattle, Let’s Talk!

1 News/Talk radio is hotter than a cup of Starbucks in the Emerald City

Welcome to Seattle and the annual gathering for this year’s
NAB! As someone who's been fortunate enough to have spent
a pretty fair amount of time in this gateway city to America’s
great Northwest, I can personally attest to its breathtaking views
of Mt. Rainier and the surrounding Cascade mountains, more
fabulous seafood restaurants than you could visit in a month,
and a radio dial packed with some terrific listening for all News/

Talk radio fans.

This week, I'll profile the stations
and some of the people who make
Talk radio sizzle in Seattle. News/
Talk is the definitive No. 1 format in
town, with a 20.7 share of listeners.
To put some perspective on that num-
ber, AC and Oldies/Classic Rock,
which are tied as the No. 2 formats,
each hold a 12 share of the market.
Those numbers make it pretty obvi-
ous that Seattle listeners love their
Talk radio!

Included in this overview are En-
tercom’s News/Talk trio of KNWX-
AM & KIRO-AM & FM and Fisher
Broadcasting’s AM Talk pair of
KOMO & KVI. Whether your tastes
run toward more traditional News/
Talk fare, politically charged chat,
business and. news, or younger-
targeted FM Talk, Seattle radio of-
fers something for you. So crank
that tuner down to the far left side.
and let's begin our tour of News/
Taik radio in the Emerald City.

KVI-AM 570

Somewhat ironically. at the far
left of the Seatle AM radio dial
you'll find “Talk Radio 570" KVIL.
Positioned as the station that offers
“news and views you can't get any-
where else,” KVI pumps out all-

conservative
talk. all the time.
This politically
charged, issues-
I oriented station
makes no apolo-
gies for its con-
servative styie.
Under program-
mer Casey Keat-
ing and GM $h-
annon Sweatte,
the Skw Fisher
Talker ranked No. 6 overall in the
most recent Spring Arbitron, with a
4.5 12+ share (Monday-Sunday,
6am-midnight). And to show just
how loyal KVI's core listeners are,
check out their phenomenal 12
hours a week in Time Spent Listen-
ing! That number bests not only all
of the station’s direct News/Talk for-
mat competitors, but all stations in
the market, regardless of format!
KVI's daily on-air lineup kicks
off with live and local walk with Kir-
by Wilbur between 5-9am. foliowed
by Rush Limbaugh’s program until
noon. Checking in from noon until
3pm is Michael Medved. who orig-
inates his nationally syndicated
show from the KV1 studios. Afier-
noon drive is locally hosted by re-

ceni amrival Weissbach. the single-
monikered talker who was recently
branded one of America’s most dan-
gerous talk show hosts due to his
thoughtful but no-holds-barred
questioning of both guests and
callers. Early
evenings are
covered by 5 7 D
local host Bri-
an Maloney
(6-9pm), fol-
lowed by
syndicated
talker Mike Reagan until midnight.
When asked about his mission

KVI

TALK RADIO

* statement for KV, Keating replies,

“KVl is the radio station that offers
listeners another view of the news
when compared to other media like
CNN, iocal TV news, and local
newspapers. We specialize in live,
local talk and take a stand on issues
that are important to our listeners.
KVl is very active in lobbying is-
sues and motivating our listeners o
take action.”

Asked about his greatest chal-
lenge since coming to KVI, the
former-CHR-PD-turned-talk-
meister said, “Longtime pm drive
host John Carlson was let go just
prior to my arrival. There was a
lot of core-listener anger about his
dismissal, so finding a new host
who would satisfy expectations
and assure listeners that KVI was
not abandoning its position as a
conservative Talk station was a big
challenge. After months of search-
ing coast to coast, we located
Weissbach, who had most recent-

Seattle Talk Radio Guide

ere’s a handy reference guide for your News, Talk, and
Sports radio listening pleasure while you're visiting Se-

attle.

Station Dis/ Position Farma wrar
KIRO-AM 710 AM News/Talk Entercom
KIRO-FM 100.7 FM Talk Entercom
KJR 950 AM Sports/Talk Ackerley
KNWX 770 AM Business Entercom
KOMO 1000 AM News/Talk Fisher
Kvi 570 AM ' Tak Fisher

ly been working in San Diego.
Early indications are that our lis-
teners are appreciative that we
took our time in order to finally
find the right host for KVI."
Where is Talk headed in the next
decade? Keating says, “I believe
there will be even more fragmen-
tation of Talk radio to superserve
different lifestyle groups. Young
Talk, Conservative Talk, Lifestyle
Talk, Sports Talk. Hispanic Talk,
and Female Talk all come to mind.
Some of these formats are already
in place with good power ratios that
make them profitable adult listen-
er magnets. As radio is assaulted
by more competition from CD Ra-
dio, the Internet. and other sourc-
es. local talk personalities with
unique product that cannot be du-
plicated by syndicated sources will
have the edge.”
KIRO-AM 710
Entercom’s KIRO-AM “Newsra-
dio 7107 is next as you twist yourAM
dial w the right. KIRO-AM is Seat-
. tle’s undis-
radio station,
with a win-
NEWSRADIO ning 7.5 12+
share (Monday-Sunday, 6am-
midnight) in the Spring "98 Arbitron.
Add to that the station’s No. 2 overall
status with both 25-54 and 35-64
adults, and you're looking at on¢ for-
midable News/Talk radio station. The
station has a lot of history (it’s been

on the air since 1927) and a tradition-
al, yet contemporary sounding News/
Talk approach, and one can readity ui-
derstand why KIRO-AM s a four
time Edward R. Murrow Award win-
ner for outstanding achievement in
broadcast journalism. The station has
long been Seattle’s eyes and ears on
the world. with Jocal cormespondents
“live” on the scene reporting on
history-making events as they"ve un-
folded across the globe in China. Rus-
sia. Japan. Germany (the fall of the
Berlin Wall). and the Persian Gulf.

All live and local 24 hours a day.
KIRO-AM's weekday mornings
start off in a somewhat traditional
News/Talk vein with The KIRO
Moming News. Middays are splitby
local Seattle favorites Dave Ross
(9am-noon) and Dori Monson
(moon-3pm). The KIRO Afternoon
News kicks in at 3pm. followed by
Rudman & Theil On Sports (7-9pm).
Late-nights are hosted by Drake
Collier until lam. KIRO-AM is also
the flagship station for MLB's Se-
attle Mariners and the NFL Sea-
hawks. With a strong commitment
to the surrounding communities. its
on-air positioner “710 KIRO is Se-
attle” is more than just a station slo-
gan — it’s a fact o many residents
of this city.

KIRO-AM., like many great AM
radio powerhouses, has recorded a
number of milestones in its histon-

Continued on Page 56
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Continued trom Page 54

cal past. Originally called KPBC. the
station took on the KIRO call letters
in 1933 under the ownership of Saul
Haas. Haas® ties to President Frank-
lin Roosevelt allowed the station to
move to its present-day dial position
of 710 and boost its power from 100
to 1000 watts in 1934 (the station
didn’t jump 10 its current 50.000-watt
power until 1941). Among the nota-
ble alumni who have worked the mic
at KIRO-AM was a young college
student by the name of Chet Hunt-
ley, who hosted a book review pro-
gram on the station in the mid-1930s.
And in a' move that was to become
one of the more interesting chapters
in the station's colorful history. in
1963 KIRO-AM’s Jim French began
broadcasting his daily moming show
“live” from a specially constructed
booth on the observation deck high
atop the city's landmark Space Nee-
die. where he’d play records, read the
news, and offer listeners firsthand
traffic reports from his unique van-
tage point.

KIRO-FM 100.7

Flipping your 4uner over to the
FM band. you'll find Seattle’s new-
est (and only FM) Talker at 100.7
KIRO-FM *“The Buzz™ is following
in the footsteps of its storied AM sis-
ter. developing a new bond with
younger talk
listeners
who find the
FM  band
more suited
to their life- The Business Station
style and
tastes. Still struggling 1o break into
the top 20 with a 2.1 overall 12+
share in the Spring "98 Arbitron
(Monday-Sunday. 6am-midnight),
the station is becoming a contend-
er in its younger 18-34 aduit tar-
get, ranking No. 11 in the spring
with a 2.9 share.

Positioned as Seattle’s *Talk radio
with an attitude.” The Buzz offers a
lineup of both local and syndicated
personalities focused on eniertain-
ment and lifestyle issues as opposed

to the news and politically-oni-
ented subject matter that drives its
more traditional competitors. KIRO-
FM's day kicks off with The Pat
Cashman Show (5-9am). followed
by Dr. Tara (ho. not thar doctor) un-
til noon. Howie Carr checks in until
3pm. followed by nationally syndi-
cated yakker Tom Leykis until 7pm.
Evenings are hosted by a recent ar-
rival on the national syndication
scene, Rhona Ar Night, until 10pm.
and The Buzz's late-night program-
ming closes out with the syndicated
Loveline.

KNWX-AM 770

Switching back to the AM band.
the next News/Talk station you'll
come across is Entercom’s KNWX-
AM (T70). As the
third leg in Enter-
com'’s Seattle Talk
trio, KNWX of-
fers listeners a
heavy dose of
business news and

THEY’RE SAYING
GREAT THINGS!!!

DR. JOY BROWNE

BiLL BRaTTON OF WIFIR, ROANOKE, SAYS “MORE THAN
JUST A TALK SHOW, SHE'S BECOME A WAY OF LIFE FOR
WFIR'S LISTENERS, A ROANOKE HABIT THAT MAKES HER A
NUMBERS MAGNET!”

BOB GRANT

PAUL VANDENBURGH OF WROW, ALBANY, NY, sars

“BOB GRANT IS WHAT TALK RADIO IS SUPPOSED TO BE...A SOLID,
FACTUALLY BASED AND OPINIONATED FORUM WITH INTERACTION
FROM LISTENERS."”

THE DOLANS

AT (719) 579-6676.

FOR MORE INFORMATION, CONTACT RICH WOOD
OR RON NAHOUM AT (212) 642-4533
OR SKIF JOECKEL IN OUR WESTERN OFFICE

LEE MALCOLM OF WIRL., PREORIA, BELIEVES “OUR
HIGH END ADVERTISERS APPRECIATE THE DOLANS”
ENTERTAINING, CREDIBLE ENVIRONMENT. THEY REALLY

PLAY IN PEORIA!"

9%
69%

Correct responses
Did not know

39%
2%

Correct responses
Ceilluiar phone company

Reality Check

[ The public is surveyed on popular culture

+ Can you name one of the cities where a U.S. embassy was bombed
several weeks ago? (Nairob: or Dar es Salaam)

if you saw something named *“Talk 890,” what kind of product or
service would you think it would be? (AM radio station sioganvidentifier)

+ What is Monday Night Nitro? (Weekly televised wrestiing matches)

Correct responses 58% Incorrect guess 12%
Didn’t know 2%

v Based on the news of the day, who is Mike McCurry? (White House
Press Secretary)

Correct response 27%  Incorrect guess 12%
Didn’t know 61%

+ Who is the president of Mexico? (Emesto Zedillo) ’

Correct response 2%  Incorrect guess 12%
Didn't know 87%

Incorrect guess 2%

Didn't know
Other

28°
13%

Survey conducted week of 9/13/98 in three randomly selected U.S.
cities. 104 participants, age 30-55, all high school graduates or better.
Courtesy of Sabo Media, New York, NY.

timely news updates throughout its
broadcast day. Positioned as*the busi-
es of Bloomberg News Radio as its pri-
mary source for business news. Nation-
al news is offered from the Associated
Press. with KIRO-AM’s award-
winning news department covering lo-

Launched just this past July.
KNWX kicks off the broadcast day
with The Bloomberg Moming Show.
then shifts to locally produced news
programming between 6am-7pm,
anchored by Phil Johnson and Chris

| Brecher. One of Talk's deans., Bruce

Williams. hosts KNWX's 7-10pm
evening show. with AP News fill-
ing out the remainder of the station’s
broadcast day. Carrying their focus
on business through to weeckends,
KNWX also airs Bob Brinker and
the recently syndicated Motley Fool
as pan of its Saturday and Sunday
lineup.

With a solid professional back-
ground in both news and program-
ming at Denver’'s KHOW, KIMN,
KOA & KTLK, Kris Olinger sur-
prised many industry pundits earli-

| er this year when, after more than

two decades, she exited the Mile
High City to take the helm of
KNWX and KIRO-AM & FM last
February (R&R 2/6). Echoing many
of her industry peers, Entercom Se-
attle GM Dick Carlson told R&R
at the time. "1 hired Kris because
she is simply one of the most tal-
ented News/Talk programmers |
have ever met.”

Got Photos?

henever you have photos

from your News/Talk sta-
tion's events and promotions. be
sure you send them to R&R,
10100 Santa Monica Bivd., 5th
Floor, L.A., CA 90067-4004.

Now, after near-

ly nine months
in her new chair,
I asked Olinger
to assess some
of the challenges
she faced upon
her arvival at the
three-station
News/Talk com-
bo and how she
has dealt with
them.

“My greatest challenge has
been to develop clear and separate
missions and a staffing structure
for all three stations.” she says.
“And staffing has been the biggest
challenge. When stations are in a
situation where employees are
shared. like we have with The
Buzz and KIRO-AM, it's natural
for people to pay more atiention
to the °big’ station. Our solution
has been to assign a very aggres-
sive executive producer to The
Buzz who doesn 't let any of us get
away with that. Beyond that.
frankly. we are still experimenting
with the best ways to manage three
different stations all in the spoken-
word format.”

Are there any major competitive
advantages to having multiple Talk-
ers under the same roof? *“The main
advantage is that you can develop
very distinct ‘big pictures’ for each
of the stations,” says Olinger. “But
the disadvantage is not always
having enough time or staff to take
care of all the day-to-day details
that are essential to the success of
any Talk station. In Talk radio. peo-
ple are the product, and when you
have multiple stations. it can be a
real challenge to find enough time
to work with the talent in a mean-
ingful way.”

Is there any difference, in Ol-
inger’s view, between programming
in the Cascades vs. the Rockies?

Kris Olinger

Continued on Page 58
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THE ARBITRQN

Radio: Over the Air or Over the Intermnet?

m How much radio listening is happening on
the Internet?

m What types of stations and formats stand to
benefit on the Internet?

m Can the Internet be your pipeline to increased
at-work listening?

Answers debut at 9AM, Friday (October 16) and
9AM, Saturday (October 17) in Room 605 at the
NAB Radio Show in Seattle. The Arbitron Internet
Listening Study is presented in conjunction with
Edison Media Research.

Arbitron: Helping Grow Radio’s Share

- ARBITRGIN

a division of Ceridlan Corporation www.arbitron.com

A edaaasieantadighictar-com



www.americanradiohistory.com

o=

58 * RaR October 16, 1998

NEWS/TALK

Hey, Seattle, Let’s Talk!

Continued from Page 56

“Not really.” she replies. “Seattle is
full of very bright. interesting. and
diverse people, which makes Talk
radio that much more entertaining.
If there is a difference, it is that peo-
ple here tend to view themselves as
being very polite and politically cor-
rect. However, my experience thus
far has been that they like to debate
a hot topic just as much as people
anywhere else in the country, and
they arc very passionate about their
beliefs.”

From her perspective, Olinger be-
lieves Talk radio’s future looks good.
“We're getting better at falking
about the things people want to talk
about rather than talking about the
things we think they should be talk-
ing about.” she comments. “But |
think there is still a lot of room for
improvement in the future. We also
eed to be more creative and inno-
vative in our approach to Talk radio
and not just take calls on the hot top-
ic of the day.”

KOMO-AM 1000

Our final News/Talk stop as we
cruise up Seattle’s AM dial is Ieg-
endary 50kw ‘
KOMO (1000).
As one of the
worthy oppo-
nents in a long-
standing radio !
“war” with nem-
esis KIRO-AM
just down the
dial, KOMO
continues to
fight the good
fight today under Paul Duckworth
current PD Paul Duckworth. The
full-service News/Talk station cur-
rently ranks 15th in the Spring "98
Arbitron with a 3.1 12+ share (Mon-
day-Sunday, 6am-midnight). It just
missed the top 10 this time out with
a 3.6 share among adults 35-64.

The station begins its weekday
lineup facing off tith its Jongtime
competition by offering Seattle’s
Moming News between 5-9am. The
9-1lam slot is hosted by local fa-
vorite Scoo, then
the syndicated
Dr. Laura show
hits the airwaves
until 3pm. Local
host Emie Brown
holds down after-
noon drive until
6pm, follawed
by a one-hour afternoon news
block, then the syndicated John &
Ken Show until 10pm. Late-night
king Ant Bell checks in at 10pm and
continues through Seattle’s early
moming hours. Positioning itself as
“Seattle’s news, traffic, and weath-
er station,” KOMO remains a pas-
sionate competitor for the attentioh
of Seaitle’s Newsw/Talk listeners.

Duckworth is a veteran News/Talk
programmer who has spent the past
15 years honing his skills at stations
including KMJK & KVAN/Portland-
Vancouver, WA and WDBO/Orlan-
do. When asked to describe the cur-
rent mission for the venerable station,
Duckworth replies, “Our mission at
KOMO is to gencrate ratings and
profit and to find and develop the best
talent on carth. We want KOMO to
be rejevant. informative, entertaining.
aggressive, inventive. responsible,
and fun.”

Asked to assess his station’s com-
petitive position. Duckworth says
candidly, “Seattle is an extremely
active AM radio market. There'’s a
lot of competition on the band, so
it’s easier to convert people who are
predisposed to your kind of radio.
But it’s no secret that KOMO and
KIRO-AM are in the most direct
battle. Most everyone else is in a
variety of flanking positions.”

When asked about the challeng-

es he faces at the helm of a hentage
News/Talk station such as KOMO,
Duckworth says, *“The biggest chal-
lenge is building a product that is
relevant roday. Our first challenge
was to clanify what we really want-
ed the station to be. If we wanted it
to be a News/Talk station. then we
needed to start by calling ft 'KOMO
News/Talk 1000.” We needed to
identify what we wanted to be fa-
mous for and assume a position
based on those benefits.™
Does KOMO's heritage work for
or against what he is trying to
achieve? “We needed to separate
KOMO’s valuable heritage from ex-
cess baggage,” says Duckworth.
“When | amrived here, | realized that
much of what was viewed as valu-
able heritage were really things that
were simply keeping us from getting
10 where we needed to go. So our
station makeover included focusing
on the development of our morming
news product, changing the station’s
voice and updating our production
style, adding Dr. Laura, hiring ag-
gressive local talent. and putting a
second traffic plane in the air so we
could go to traffic every six minutes.”
How does he feel about program-
ming a station down the hall from
higher-rated sister station KVI?*I'm
fortunate in that we have decidedly
~difterent targets and goals, so we're
not stepping on one another. While
KVl is a Talk station. it is a station
that is more about ideology than it
is about format. Neither of the sta-
tions is in the position of protecting
the franchise — we’re both out to

win.
A Good Sport

While our Seattle radio profile
this week has focused on the mar-
ket's News/Talk competitors, our
story on the city’s spoken-word-
formatted stations would not be

For a FREE Demo call [217) 224-3500 or visit our website at www.bdcast.com

L

complete without mentioning Ack-

News/Talk: Just The FAQs!

B Frequently asked questions about this column

_]
|
|
|
i
|

aving been In this editor’s chair for the past 10 months, |

I've found there are a number of “FAQS" (frequently i
asked questions), such as how to contact me with ques- |
tions or comments, how to get your station photos and news |
releases included in R&R, how to report breaking news, |
etc. With that in mind, here is a quick reference guide you |
may want to cut out and save so you'll always have it handy |
when you need it.

How can | contact you directly, Al? I

Have a question, a comment on a column, or want to respond with a |
letter to the editor? | can be reached in my office any weekday between |
8:30am-5:30pm PT at (619) 486-7559. You also may fax information 24 I
hours a day to (619) 486-7232. And for those with access to e-mail, | can
be reached in cyberspace at alpeterson @ aol.com. |

What if | have breaking news. and it's outside of regular business hours?

You should contact R&R's news desk at (310) 788-1699, or tax your
information 24 hours a day to (310) 203-9763. If you are on the East Coast.
you may also contact R&R's Washington, DC bureau at (202) 463-0500
during regular business hours. |

How can | get a photo of my station’s promotional events or great pic- |
tures with special guests published on R&R's News/Talk pages?

Simply mail your photos. color or black-and-white, to “News/Talk Pho- |
tos,” Radio & Records, 10100 Santa Monica Bivd., 5th Floor, Los Angeles, |
CA 90067-4004. We suggest you mail photos overnight in order for them to |
arrive in a timely fashion. Please remember that photos are used on a
space-available basis and cannot be returned to you whether they are pub- |
lished or not. Also, please identify ail persons in the photo (left to right), |
your station and city, and the date, name, and place of the event shown. |

Are there any special things you look for in photos that a station sends
to you? |

Clear shots, close-ups, and good composition. By that | mean people, |
places, or things that are easily identified, with interesting content. For exam- |
ple, if you are sending a photo saying there were thousands of participants at
a large event you've held, but the photo shows three or four peopie standing |
around in your station's remote booth with the call letters vaguely visible in |
the background, it's probably not going to make the cut. It can be funny, l
outrageous. or serious, but, above all, it should be interesting to look at!

How can | add or link my News/Talk station's website address to |
R&R's listings? |

The easiest way to do it is to contact me directly at any of the numbers |
listed above, and Il handle it for you from there. _J

TALK BACK TO R&R!

erley’s Sports Talker, KJR-AM
950. “Sporting™ a top 10 showing
among adults 18-34 in the Spring
Arbitron, KJR is yet another rea-
son why fans of Talk radio have a
lot to cheer about in Seattle. Enjoy
your listening'

If you have questions or com-
ments that you'd like to add,
call Al Peterson at (619) 486-
7559, fax (619) 486-7232, or
e-mail alpeterson@aol.com.

Solutions for
Tomorrow's Radio
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TIRED OF PAYING FOR RUSH OR
DR. LAURA? JUST LOST GIL GROSS
OR SUSAN POWTER?"

B ith Blanquita Cullum
View MONDAY through FRIDAY
12 Noon to 3 pam. EST
Hot & :

“America’s fastest-growmg lifestyles talk show!”

Fun, sassy, lifestyle tak for the 25-54 demol
Hosted by Debbie Nigro, known as America’s
“Working Mom on the Ruai”
Seven months old and already 40 affiliates!
. _ powerful rolodex in town with Al barter — no cash!
¥ A P the best inside scoop on D.C.
It” 22k ¢ B ..d the Nation. For the most o Designed to maintain existing talk audience
s Riv (e ﬁ compelling political show while attracting new female cumel
- ?;:’:’d:dvi:i:‘“;;’:;‘a’"v“_:; An opportunity te land non-traditional talk advertising!
g ) Short-form “Working Mom on the Run” features provide
ﬁRADlO AMFRI(' A cross-promotional epportunities and additional local avalis!
. rica.org M-F 102-12n ET; refeeds 12n-3p ET
Satcom C-1 Trans 2 / Satcom C-5 Trans 15 / Galaxy 6 Trans 3.

Great Radio. All Day. Every Day. For market avallablllt.y, call Ralph Valente
CALL (800)884-2546 or (202)408-0944 (203) 869-5855

Only on fhe air a few weeks '’
. -.& already getting rave rewews

—
' L2 N

Stephan & Whales’
Br tISh AmMmerican

CONNECTION
Sunday 4 to 6 p-m. EST

Stephan & Whales' British-American Connection
presents stimulating, entertaining, issue-oriented
talk aired in the UK and the USA simultaneously.
This is an entirely revolutionary concept in
Home & Garden Television started three years ago with an ides — that : E

le able and profi ‘ radio. Doug Stephan, one of America’s

Furniture

radio!?

Weekends are
Made for Making Money!

And “The Furniture Guys" can heip. Seen nationally in millions of homes
on PBS and cable, The Furniture Guys will delight your listeners and help
lock in “category” sponsorship dollars you can't ge! with generic talk shows.

home enthusiasts are a defi target:
Now one of the tastest growing networks in America, HGTV expands to

radio with programming designed to entertain your sudience and capture
non-traditional revenue for your weekends.

Ed Feldman & Joe L'Erario met in the home construction industry. They've

honed lheu act with years of television. Let your listeners taik to them sbout
home proj design. and yes. even furniture.

9.

Call today for 8 demo snd more info about Ed & Joe, “The Furniture Guys®
. premiering soon on the Home & Garden Radio Network.

Program details: Saturdays Noon - 2pm ¢ Satcom C-5 deilvery
* 10 local minutes * plus optional news window ¢

top ten talk show hosts joins James Whale,
Britain's premier nighttime radio host for
conversation that’s bold, dynamic, and Jive.

-

ARADIO AMFRICA
Www.ragdioamerncaQ.org
- Radio America Affiliate Relations 800-884-2546
Winstar Affiliate Sales 212-681-1947
Stephan Productions 508-877-8700

wWWW._americanradiohistorv.com
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The Pewer of
Positive Talk. =
Positive Programming. *

The Power of Positive Thinking.

It’s all here on Wisdom® Radio.

Wisdom Radio features topics such as
enlightenment, inner peace, love and
relationships, human potential and physical,
emotional and spiritual wellness. Join us
during our live broadcasts at
NAB Beoth =159
A massage therapist will be on-site
so you can experience first-hand what
Positive Touch is all about.
Wisdom Radio. It will make you

feel Positively Alive.

WISDOM®RADIO

'STREET TALK.

Have We Heard The Final Bell?

remiere Radio Networks’ late-night

radio king Art Bell unexpectedly

announced his resignation at the end
of his syndicated Coast To Coast show early
Tuesday morning (10/13). Bell toid his
audience, “You may recall, about a year ago,
| toid you that there was an event — a
threatening, terrible event that occurred to
my family which | could not tell you-about.
Because of that event, and a succession of
other events, what you are listening to right
now is my final broadcast on the air” Bell
said he will release-additional information
that would clarify his sudden sign-off when
the appropriate time comes. He left with
these words: “So, for now and the
foreseeable future, that's it. That is the end
of this man's broadcast career. So, thank
you, and goodbye.”

But is it really the end? Premiere VP/

Talk Programming Greg Noack told ST, “All
of us at Premiere were surprised by Art's
announcement. We will continue to be
supportive of Art and his personal-situation.
We hope he will be back on the air soon,
and we believe there is a good chance that
will happen.” In fact, ST's heard rumors that
Premiere Pres./COO Craig Kitchin
personally hopped a flight to Bell's home
studio in Pahrump, NV to have a private
téte-a-téte with him. The network is airing
“best of” shows until the situation is
resolved. Bell's “retirement” would also spell
the end of his Sunday night Dreamscape
show.

P Don & Mike suit settied 4

The invasion of privacy suit was filed
after the syndicated duo aired a
conversation between two Sacramento-area
sisters. After the “Jane Doe” who filed suit
believed she was no longer on the air, she
talked to her sister about her sexual
practices ... to a national audience. To settle
the suit, affiliate KHTK/Sacramento will
issue an on-air apology, and both the plaintiff
and a Sacramento women's organization will
receive an undisclosed financial settlement.
The settiement is final, and the suit is now
considered closed. KHTK management did
not return ST's calls.

WE'RE THE ONLY independent promotion
company with accountability and integrity.
We will not represent two companies in

one market

Contact us for the non-traditional promotion

revenue you are looking for

Jacor's LMA of L.A.-area simuicast
KACD-FM & KBCD-FM took effect Monday
(10/12) at noon. The station dropped its
“Groove” Dance format for a temporary
simulcast of Jacor’s KIIS. Expect a new
format — ST hears rumblings of Adult
Alternative — to debut next week.

Later that day, Chancellor's KXPK/
Denver dropped Adult Alternative for a
mainstream Alternative format, ditching
some adult titles like Chris Isaak and adding
harder rock artists like Marilyn Manson.
Programming is still being handled by SBR’s
Scott Strong, and the station is currently
running jockless.

And since things happen in threes ...
Tuesday evening, Clear Channel signed on
start-up WQSH/Louisville as a Pop/
Alternative under PD Karen Rite, formerly
APD/MD at WMXB/Richmond. '‘QSH Is
debuting with 10,000 commercial-free songs
in a row.

it |

WLUP/Chicago lost two personalities
this week: After almost a year flying solo as
the Loop’s morning man, 18-year station vet
Buzz Kilman left, reportedly to rejoin
longtime partner Jonathon Brandmeler. A
deal to reunite Kilman and Brandmelier,
whose show airs on both WCKG/Chicago
and KLSX/L.A., could come &s early as this
week. Kilman is replaced by afternoon
driver Steve Downes (formerly of KLOS/
L.A. and the syndicated Rockline).
Meanwhile, nighttimer Sari Zalesin jumps to

Continued on Page 62

Buma[s

* Wilt formerWKTU/NY Research Director Antho-
ny lannini launch a new CHR/Pop in Ocean City, MD
in the very near future?

* WDRV/Pittsburgh PD Chris Shebel exits the Hot
AC. Is he about to land another PD gig in a top 15
market?

» Wiltformer KROX/Austin MD “L.A" Lioyd Hocutt
resurface as PD at crosstown Capstar Alternative
KFMK?

NATIONAL MUSIC
MARKETING INC.

™

17200 Ventura Bivd.. Suite 305, Encino. CA 91316
'y a fc.com www. hc.com
Phane: 818-501-8111  Fax: 818-186-2390



www.americanradiohistory.com

WE’D LIKE TO
OPEN ONE UP
FOR YOU.

JOHN BOY & BILLY."
THE BIG SHOW.’

LIVE DELIVERY MORNING DRIVE 6-10
TO ANY MARKET IN THE WORLD.

AND WE AIN’T JUST WHISTLIN’ DIXIE.

FOR MORE INFORMATION AND A DEMO KiIT,
CALL MARTY LAMBERT AT 888-552-4321.

[N o)
/@

0 1_‘_-";" VISIT US AT NAB BOOTH 1340 http://www.thebigshow.com

\ M



www.americanradiohistory.com

62 * R&R October 16, 1998

barenaked
|adies.

Thank You for fak‘ing us
to the top!

#1 CHR

#1 Alternative

#1 Pop/Alternative

#1 Adult Alierna!ive

MUSIC FIRST

MUSIC THEVISION
YOU CONTROL.

'One WeeK’

from the multi-platinum album St It stunt

www.RepriseRec.com/barenakedladies
fan club info: ladiesroom@nettwerk.com

STREET TALK.

Continued from Page 60

crosstown Classic Rocker WXCD for
weekend/swing duties.

In other Windy Clty action, ABC
debuted ESPN Radio 1000 on the former
WMVP/Chicago Monday morning (10/12).
The morning show is a two-city affair: Lou
Canellis will be in a Chicago studio, with co-
hosts Tony Bruno and Bob Golic joining him
from ESPN HQ in Bristol, CT. The station’s
other local show reteams Harry Teinowitz
and Spike Manton, both joining from
crosstown WCKG.

Catholic Radio Network planned to
close today (10/16) on its $57 million
purchase of 10 radio stations from CBC.
CRN has not yet announced the format(s) it
plans to air on its new acquisitions.

To increase awareness of breast cancer,
Debbie Rich — wife of KMXZ (Mix 94.9)/
Tucson PD/morning co-host Bobby Rich —
had her first mammogram performed live on
her husband's show last Monday (10/12).

> Rogers Ready To
Blow This Joint?

WQAM-AM/Miami talk host Neil
Rogers may be ready to pull the plug on
his local TV show, Neil At Night. The
program, a Stern-like look into Rogers’
midday show, has been running weeknights
at 10:30pm on WAMI-TV. But Rogers is
furious over what he feels is censorship —
WAMI refuses to run any shows in which
Rogers displays a postcard he brought back

from Amsterdam. The offensive Image? A
pair of lips clamped down on seven

Rumbles, Pt. 1

» KBAY-FM & KEZR-FM/San Jose GM David
Burke will leave at the end of the month to take a
sales management post at KHOW/Denver.

» Formgr WSNE/Providence PD Scott Keith is
named PD at Hot AC KALZ/Fresno.

¢ KPWR (Power 106)/L A. elevates Music Coor-
dinator Emmanuel“E-Man" Coquia to MD.

» Rhythmic Oidies replaces AC on WJDX/Jack-
son,MS.

» KRSQ-FM/Billings, MT APD/MD Scott Jordan
rises to PD.

» ConsuftantDave Lange is set to take a position
with Capstar's programming team. He will continue
to be based in the Midwest.

¢ KALC/Denver afternoon driver Bo Reynolds
rejoing KZLA/AL.A. for mornings.

¢ Alternative WNFZ/Knoxville adds the syndicat-
ed Mancow's Morning Madhouse.

* WFil-AM/Columbus, OH replaces Don Imus in
mormings with Bloomberg Radio’s business news

¢ Alternative WHTG/Monmouth-Ocean, NJ PD
Rich Robinson exits; Mike Sauter is interim PD.

* WPOC/Baltimore MD Todd Berry has been pro-
moted to APD.

* WVYB/Daytona Beach PD Calvin Hicks exits
and is replaced by afternoon driver Fargo.

* The calls at Clear Channel's new CHR/Pop in
West Palm Beach officially switch from WXFG to
WLDL.

* Scrap Jackson joins WWXM/Myrtie Beach,
SC as OM. Former WDYA/Fargo. ND MD/nighttimer
Kosmo joins as MD/nighttimer, replacing Marty
Callahan.

marijuana butts. While WAMI's Matti
Leshem told the Miami Herald the station
“would never censor this guy” Rogers
accuses the station of “rendering most of my
stuff unintelligible and unfunny.”

A plane being used for Metro Traffic
reports crashed in Bowie, MD Tuesday
morning (10/13), killing the pilot and severely

Continued on Page 64

ground ...

FLAT AS A VANCAKE — When it comes to its station vans, KIOZ/
San Diego is an equal-opporitunity abuser. After running their vehicle
ragged in traffic, they decided to dispose of it by running it Into the
literally! The station hoisted it a thousand feet into the air,
then dropped it onto a grid of 105 squares, each assigned 10 a listener
who qualified on-air. The listener whose square became the van's burial
ground won a new '98 Firebird.
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Lenny Kravitz Fly AWay
Added At:

T e E

~ Appearing on the VH-1
~_ Fashion Awards
 October 27th!

i

#1 BDS Active Rock
(1174 Spins)
6-4* BDS Modern Rock
(1997 Spins)

**An Instant
Request Record***

*** Former #1
Bl Research record at
‘ ' Jacor and Infinity Radio***

Absolutely
No Burn

After 24 Weeks

the new song from the album 5

produced, written, arranged and performed by Lenny Kravitz
representation: Craig Fruln and Howard l.(autrnan / HK Management » Breaking Ea r'y at Pop Radiﬂl
- KALC/Denver B97/New Orleans
WLCE Buftalo WPLT/Detroit
KPEK/Albuquerque KHTQ/Spokane

Sold Out Tour Everywhere!!! %

H www.virginrecords.com
AOL Keyword: Virgin Records
1

©1998 Virgin Records America. Inc.

L = WWW.americanradiohistorv.com
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STREET TALK-

Records : '

* 550 Music Sr. VP/Artist Development Vince
Bannon adds similar duties at Epic Records.

¢ Former Curb/Universal VP/Promotion Gerrie Mc-
Dowell has segued to the VP/Promotion job for sister
labet MCG/Curb. McDowell shares promotion respon-
sibilities with present MCG/Curb VP Jeff Hackett.

* Fox Music elevates Robert Kraft to VP

¢ Former Interscope alternative promo queen Lynn
McDonnell joins Time Bomb Records, starting No-
vember 2.

¢ Eiektra Entertainment Group elevates John
Stewart to Director/National Atternative Promotion,
but he'll go by his actual name, John Biondolillo.
He succeeds Peter Rosenbloom, who segues lo
Arista Records.

A4

* Phil Quartararo namedWarner Bros. President.

* Eric Neumann appointed Capstar Sr.VP.

* Marc McCoy becomes KFBK & KSTE/Sacramento
VP/GM.

* John Cook returns to KHKS/Dallas as OM.

* Bruce Gilbert grabs the KTCK/Dallas PD chair.

>4

* Westwood One acquires Unistar, Infinity Broad-
casting buys a portion of WW1, with Mel Karmazin
accepting CEO duties.

* Cari Hirsch launches OmniAmerica with a Columbus
duopoly (WHOK & WRVF) and purchases WMJV
Cleveland for $14 million.

« Jon Robbins rolis toWLL Z/Detroit as PD.

« Jerry Bobo tapped asVP/Sales of KRLD/Dallas.

* Ken Johnson named PD/morning man of WILD/

4 v

« Tony Kidd recruited as PD of WBMX/Chicago.

* DeanTyler promoted to OM of WPEN & WMGK/
Philadelphia.

s Mark Klose upped to PD of KSD/St. Louis.

¢ In New York, 66 WNBC becomes WFAN.

v

* Marty Greenberg named President of Duffy
Broadcasting.

* Bob Garrett tapped as KHTR/St. Louis PD.

* Don Geronimo joins WBBM-FM/Chicago for nights.

* Witd Rumor o' the Week: WPLJ/New York to change
calls toWABC-FM?

v

* Stanley Spero scoresVP/Programming of Sports for
GoldenWest Broadcasting.

« Richard Barte!l becomes GM of KMJC/San Diega.

* Charlie Cook chosen PD of WGBS/Miami.

* Ron Rodrigues joins KMPC/Los Angeles as Music
Coordinator.

* Greater Media buys KHTZ/Los Angeles for $4 million

v

* Neil Bogart resigns as President of Buddah Records.
* Grateful Dead inaugurate own label.

A 4

Pauisen — in a shocking revelation — blows

Continued from Page 62

injuring traffic reporter Rob Edgar. Edgar,
who was supplying traffic to WMZQ/
Washington, was listed in critical condition on
Tuesday.

The Secret Of Their
Success!

What keeps listeners tuned in to
WDVE-FM/Pittsburgh each morning? Could
it be the chemistry between co-hosts Scott
Paulsen & Jim Krenn? Their charisma?
Their sense of humor? News and traffic
reports? No! It’s the National Enquirer! The
pair comes clean in the tabloid's Oct. 20
edition, telling the paper, “The first thing we
look for each week is the Enquirer ... it has
the outstanding ability to gather and write
stories that appeal to all of us.” In fact,

RING N'DEA Ziaiaiib]
E0 FROM OPHELIA AND
HIT “KIND & GENEROUS™

THE

1"
|

Manag v Smith for Fort Aoasu:wm— witllho I mésed by Jim Scott-
‘ #2 Most added at Adult Top 40 and .

Most Added at Top 40

including new adds e

WTIC/Hartford WLCE/Buffalo
WSHE/ Orlando WVMX/Cincinnati
KAMX/Austin WRVW/ Nashville
WABB/Mobile

PROMO OFTHEWEEK — Selis like teen spirit:
To herald the arrival of teen artist Britney Spears,
Jive sent programmers an inflatable backpack
containing a few items that young ladies Britney’s
age just can't live without: a compact, scented
lip gloss. and & cassette sampier of Britney's seif-
titled debut.

the lid off radio’s dirty little secret: “What
people don't realize is that the Enquireris
standard fare in probably every radio station
in the United States”

if you have StreetTalk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxeirod @ rroniine.com

PUT US IN YOUR 1999 BUDGET

Arbitron diary reviews provide the analysis you really need.

RESEARCH CONCEPTS COMPANY

14 years experience

s (410) 654-9440 email: jayrcc@aol.com

= On Elektra compact discs and @Enee casseiies  www. elektrs com

©1998 Etektra Entertanment Group, a divisson of Warner Communications Inc. A Tume Warner Company.
-
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Modern Rock Monitor 8* - 5° ‘ : A K E
Virtually Alternative

#1 Most Requested

Appearing on
Conan 0'Brien

Friday October 16

Wever gﬁere

Top 10 or better:

KROQ
Y107
89X
WHFS
WBCN
91X
WENZ
KWOD
WMRQ
WRXQ
KTEG
WRXR
KJEE

et TR =

Active Rotation

The debut singie and video ifrom the album

/;ro(on?inv; the -"f‘a1ic

Q101
KDGE
WXDG
KNDD
WENX
WXDX
KNRK
KXRK
WKDF
KFMA
WARQ
KLZR
WBTZ
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with an act at the format.

My first column about the grow-
ing number of Pop/Alternative sta-
tions first appeared in R&R on
May 31, 1996. That date was sig-
nificant because it was around the
time a trio of pioneering Pop/Alts
— KYSR/Los Angeles. KFMB-
FM/San Diego. and KALC/Denver
— were celebrating their one-year
anniversaries in the format.

Much has changed since that
time. Lilith Fair wrapped up its sec-
ond — and biggest — year, scads
of new Pop/Alt stations have ap-
peared on the dial. and existing Pop/
Altemnatives have rejiggered their
playlists. All of this has changed the
texture of the chart At the end of
September, Acrosmith stands out in
the Hot AC top 10 as the only act
that hasn't at some time been la-
beled “alternative.” Compare this to
the end of the first quarter of this
year, when Savage Garden, Celine
Dion, Billie Myers, and Eric Clap-
ton were among the artists who had
top 10 Hot AC songs. That's about
the same as it was at the time of my
May 1996 column. when Dion, Ma-
riah Carey, and the Tony Rich.
Project were top 10 stars.

Since Pop/ARt is
narrower as to what
it can play, they
have to go deeper on
the artists because
the universe of artists
is smaller.
~—Danny Buch

Given the changes, | talked with
a handful of label execs to see what
the consensus was about Pop/Alier-
native these days. How are promo
chiefs viewing the critical mass of
stations when it comes 1o crossing
artists. rolling out new releases from
superstars or baby acts, or relaunch-
ing the careers of veteran acts?

In my earlier write-up, the labels
talked about how programmers were
just beginning to jump on older-
demo-appealing, alt-based records.
On the flip side, programmers spoke

STEVE WONSIEWICZ

Pop/Alternative is back on my radar screen for a couple of
reasons. The first is that a load of releases — some brand-new,
some now just getting crossed over — from alternative-based
artists have either just found their way or have set up camp on
the Hot AC Top 30 chart. The second is that I am intrigued by
the inroads a small, relatively new independent label is making

m about being in a
growth phase
and  building
cume and de-
clared that the
i sonic limits were
acts like the
Dave Matthews
Band.

One promo
vet who's bullish
on the future
outlook for Pop/
Alternatives is RCA Records VP/
Promotion & Field Development
Dave Loncao, whose label has
benefited big-time from the for-
mat’s voracious appetite for adult
alternative music, including even
roots rock-based acts like Bruce
Homsby. In fact, RCA has been
able 10 capitalize on Pop/All’s need
for balance when it comes to work-
ing Homsby's new single.

*Just about every station on the
Hot AC panel plays Bruce Homsby,
and that’s been true for over a de-
cade. Rock stations used to play his
music, but over the past five or six
years he slowly became less of a
factor, except at heritage stations like
KSHE/S:. Louis. But we've never
had a Hornsby record during the
new format. And in setting up ‘Great
Divide’ at a number of formats and
looking at stations we considered o
be drivers on this. we found an aw-
ful lot of people at the format who
were excited about the record.”

Pop/Alt Flexes
Music Muscle

Loncao admits Homsby's new effort
is more accessible for mainstream ra-
dio than previous releases. However,
the format is still making its pres-
ence feit with the
song. “His last
couple of records
seemed more to
be vehicles 1o
showcase his in-
credible musi-
cianship and
songwriting
skills. This record
has a bunch of ]
songs that are Danny Buch
much more tailor-
made for radio than in the past. The
new single is just a tremendous slice
of Americana.

DavaL
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Pop/Alternative Revisited

O The format's evolution provides promo honanza for record companies

“The new Pop/Alternatives are
bolder, and they're commandeer-
ing more music. They're not as
strict as they were in the past, and
they're playing stuff I initially
wouldn’t have expected them to
play.”

Atlantic Records Sr. VP/Promo-
tion Danny Buch shares many of
Loncao’s views. In addition to re-
establishing veteran acts, Buch
adds to Pop/Alt’s cachet its ability
to sustain the careers of rising stars.
That's because the format has ma-
tured in one all-important way: rat-
ings. Given past history, the new
Pop/Alt sign-ons have a great
chance of ratings success.

*If you look at some of these
markets, Pop/Alternatives are
among the top stations. Stations
like KYSR are very entrenched and
have been playing these artists for
a while. Getting airplay on these
stations helps you sustain and per-
petuate the careers of artists like
Hootie & The Blowfish. It’s going

One thing that’s
interesting to see is
that the retail industry
is now treating Pop/
Alternative as a
known commodity.
if you can get a
record on enough
stations and in high
enough rotation,
they’ll take notice.
—Stephen Prendergast

to help us when the new Jewel
record comes out.”

Buch also gives the format a
thumbs up for helping keep records
alive. *Look at how they've been
supporting Edwin McCain.” While
one obvious Pop/Alt benefit is its
ability to serve as a bridge 10 cross-
over airplay at CHR, there’s anoth-
er key factor that's emerged over
the past couple of years: Propo-
nents say that, because the format
is more narrowly defined, stations
end up supporting second, third, or
even fourth singles to a larger de-
gree than CHR.

“Pop/Altemnative is a niche for-
mat.” continues Buch, “whereas
Top 40 has such a huge musical
gene pool. Since it is narrower as
to what it can play, they have to go

The new Pop/Alternatives are bolder, and
they're commandeering more music. They're
not as strict as they were in the past, and
they’re playing stuff | initially wouldn't have
expected them to play.

—Dave Loncao

deeper on the artists because the
universe of artists is smaller.”
Buch sites deregulation as the
prime mover behind more Pop/Alts
signing on in recent years. “Having
two or three station groups domi-
nating a market encouraged the
proliferation of a number of these

stations. because there was no need-

for three mainstream Hot ACs or
Rock stations slugging it out.”

Indies & The Retail Angle

While the majors have certainly had
a field day at the format, small labels
are now beginning to make inroads.
One of those is
Los Angeles-
based Squint En-
tertainment. a new
outfit owned by
Gaylord Enter-
tainment.

Comments VP
Stephen Pren-
dergast. “One
thing that’s inter-
esting to see is
that the retail in-
dustry is now
treating Pop/Alternative as a known
commodity. If you can get a record
on enough stations and in high
enough rotation, they Il take notice.
While stations in the format may
not be new, the format is relatively
new to retail, so they’re just getting
10 know what it means to their buy-
ing audience. They don’t necessar-
ily have end-cap positions with
these stations like they do with a
heritage rocker.

*'We just got on Musicland’s na-
tional developing artist program for
November with our band Sixpence
None The Richer. That was based
on what they saw happening at the
stations that are playing the single
*Kiss Me.’ They came right out and
said, "Now we see the spins and
that it's an altemative record that
leans female."™

A year ago that probabty wouldn't
have happened, says Prendergast. “ht
really wasn’t until
Lilith took hold
and people couid
see that it wasn't
a fluke. that there
was a real listen-
ing audience that
bought records.”

Prendergast
agrees with Buch
that Pop/Alterna-
tive can play a
pivotal role in
keeping an art-
ist’s music alive. He should know.
The label worked Alternative and
Adult Altemative on the single and
picked up a smattering of stations
earlier in the year. Most have now

Peter Napolielio

WWW. americanradiehistorv.com

backed off the cut. Pop/Alt is giv-
ing the record a new lease on life.

For indies like Squint that don't
have the promo clout of the ma-
jors, Pop/Altemative is a godsend.
Indies can play the bridge game
and ready a song for CHR, but
they can also use Pop/Alt results
to revisit Altemnative and Adult Al-
ternative thanks to the awareness
and familiarity created by those
stations. Not surprisingly, Squint
plans to reservice Sixpence at Al-
ternative and AA.

Another bonus for the small
guy: There are very few track acts

The format is more
prone to branding its
stations to artists.
That not only gives
you more impressions,
but the DJs get more
involved with what
the artist is doing.
—Peter Napoliello

getting airplay at the format.
*Most of the acts are real; they're
definitely players who can per-
form.”

The proliferation of Pop/Alier-
natives, notes A&M Records Sr.
VP/Promotion Peter Napoliello, is
a boon 10 the label’s sales efforts.
“If you can go from Alternative to
Top 40 and Pop/Aliemative, you
can get to those active buyers
quicker, which in tum helps you
build sales and audience aware-
ness in the market beeause of mul-
tiple impressions.”

Lastly, as Pop/Alt continues to
mature, Napoliello is encouraged
by its growing ability to brand and
image artists. *The format is more
prone to branding its stations to art-
ists. That not only gives you more
impressions, but the DJs get more
involved with what the artist is do-
ing. They'll do things like talk
about why they like certain®songs
It’s almost like the old FM radio in
that regard.”

Nevertheless, Napoliello says
the format can’t rest on its laurels.
“They’re in a good place, and all
the arrows are pointing in the
right direction. But they have to0
continue to prove themselves and
make the audience aware of their
importance. They could easily go
away, because it’s tough to com-
pete with the powerhouse Top 40s
and Alternatives that are constant-
ly on the street.”
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Spears Hooks GHR With °... Baby One More Time’

Add Britney Spears to Jive
Records® roster of teen pop acts
crashing through at radio. The sing-
er’s debut single. *... Baby One
More Time.” landed an impressive
73 adds its first week at CHR/Pop.
good enough to make it the No. |
Most Added record at the format.
Among the stations lining up to
support the track are KIIS/Los An-

in mind from the beginning, and
fortunately he got it too. We want-
ed the right people to make a great
pop record with an R&B lean to it.
and that’s what they've done.”
After a trip to Sweden to work
with Martin, Fenster also partinered
Spears with Eric Foster White, who
contributed a handful of songs.
As for setup. Jive 100k Spears

-

Britney Spears

geles, KZQZ/San Francisco.
KHKS/Dallas. WXKS/Boston.
WWZZ/Washington, WHYL/Mi-
ami. WFLZ/Tampa. WZJM/
Cleveland. WKFS/Cincinnati.
KMXV/Kansas City. KSLZ/St.
Louis. and KHTS/San Diego. Also
reporting the song are CHR/Rhyth-
mics WDRQ/Detroit, KLUC/Las
Vegas. and WBTT/Dayton.

Jive very rarely signs artists on
the spot. but the label did just that
after secing Spears perform at its
offices around late May-early June
1997. Jive Sr. VP/A&R JefT Fen-
ster first caught wind of the 16-
year-old. Louisiana-born Spears
courtesy of lawyer Larry Rudolph.
who in turn learned about the teen-
ager's talents through her work on
the Disney Channel's Mickey
Mouse Club.

Fenster recalls, “Larry sent Brit-
ney a song, and to her credit she ar-
ranged to go into a studio and sing
over the instrumental. He gave it to
me, and 1 was blown away. It was
an R&B song that wasn't even in
her own key. but | immediately re-
alized there was something there.
It’s very rare that we sign someone
without a proper demo. but once we
heard her sing in our office. we of-
fered her a deal right on the spot. |
was also impressed that she made
it happen on her own: it wasn’t just
handed to her.”

With the contracts completed by
August, Fenster then hooked Spears
up with Cherion Productions. Max
Martin's hit-making machine in
Sweden (Backstreet Boys. Robyn,
Ace Of Base). “That's who | had

on an extensive meet-and-greet.
The singer’s resume of the Disney
Channel. advertising work, and off-
Broadway performances went a
long way in winning over program-
mers. Jive Sr. VP/Promotion Jack
Satter recalls, “The stations fell in
love with her. She's very person-
able and won over a lot of people.”

What also benefited Jive is that
*... Baby One More Time™ was re-
leased at a time when there was a
dearth of up-tempo female-vocal

records. “That was key.” says Sat-
ter. “She has a fresh pop record that
has some attitude and edge to it.
and it really fits in with whar radio
needs right now.”

At dance-leaning CHRs like
KZQZ/San Francisco. the single
fits like a glove, says PD Mark Ad-
ams. “The bulk of our playlist is
made up of acts like Robyn. Real
McCoy. and ‘N Sync, and Britney
fits perfectly in that vein. There’s
not a lot of music similar to her
record. and that’s even better. It's
a great song with a great hook that
fills our needs very nicely. The first
week we put it on. it immediately
was top five requesis.”

Adams says the meet-and-greet
also went a long way in reinforc-
ing their belief in the song. “She
came by about two or three weeks
before the release. so we had a
chance to meet her and find out
what she’s all about. It solidified
in our minds our feeling that it was
going to happen.”

More-mainstream CHRs like
KHFU/Austin are also having suc-
cess with the single. PD/MD Leslie
Basenberg notes. “It’s a great
straight-ahead pop song. and she
has a great voice. It's aiso up-
tempo. and that helps a lot as well.
But it’s also nice to have a record
we can call our own. It's been a
while since we've had songs like
this from a female artist.”

While the airplay continues to
unfold. Spears embarks on a na-
tional tour on November 1] in Or-
lando, opening for ‘N Sync. That
tour goes into 1999.

Spears’ self-titled album hits re-
tail on January 12. The single will
be in stores on October 23.

THE ISLANDERS ARE ALRIGHT — Isiand Records execs and Local H
celebrate after the alternative rock act’s sold-out performance at the Bow-
ery Ballroom in New York. The group is currently enjoying Alternative, Ac-
tive Rock, and Rock airplay with the song “All The Kids Are Righl.” the
lead-off single from its third album, Pack Up The Cats. Pictured (I-r) are
Island VP/A&R Joe Bosso, Local H managers Peter Freedman and Steve
Smith, Local H members Scott Lucas and Joe Daniels. and Island Chair-
man Davitt Sigerson and GM Pat Monaco.

l

Jewel’s Spirit Rises 1 1/17

Atlantic Records has set November 17 as the in-
store date for Jewel’s
highty anticipated album
Spirit, the follow-up to
‘her multiplatinum disc
Pieces Of You. Jewel
wrote every song except
the lead-off single,
“Hands.” which was co-
written with producer
Patrick Leonard. Re-
corded at Groove Mas-
ters and Oceanway Studios in Los Angeles, the album
Includes performances by Jude Cole, Ednaswap bass-
ist Paul Bushnell, and Red Hot Chili Peppers bassist
Flea, who appears on the song “Barcelona.” “Hards” has
already been serviced to radio.

Child Lands Universal
Label Deal

Jewe/

Universal Records has inked a marketing and distri-
bution deal with the new label formed by celebrated hit-
maker Desmond Child and his longtime manager Win-
ston Simone. Called Deston Entertainment, the label
will release its first music in earty 1999 with a debut al-
bum by Jason Raize, who's currently the lead actor in
the Broadway musical The Lion King. Child has penned
such hits as “Where Your Road Leads" (Trisha Yearwood/
Garth Brooks), “Livin’ On A Prayer” (Bon Jovi), “Kiss The
Rain" (Billie Myers), “How Can We Be Lovers™ (Michael
Boiton), and “Dude Looks Like A Lady” (Aerosmith}.

Pearl Jams Live By Year End

Nothing's official, but word is that Pearl Jam’s first
live album could be released by November 24. The new
disc reportedly will feature about 15 tracks of mostly
greatest hits recorded during its most recent tour in sup-
port of the album Yie/d. Word first surfaced of a live re-
cording on Sory/Germany's website.

Jonathan Richman, whose career received a nice
jump-start thanks to his work as the troubadour in the
blockbuster comedy There's Something About Mary, is
about to release a new album and embark on a national
tour. The new disc. I'm So Confused, was produced by
Cars' frontman Ric Ocasek and will be released in mid-
October. The former Modern Lovers frontman kicks off
his tour on October 22 in Boulder, CO.

Odds 'n’ sods: Ossis’ website reports that Noel Gal-
lagher is “currently working on several new tracks in a
studio outside London.” The site says that it is “unknown
when the results of these sessions will be released” ...
Look for David Bowie to begin preliminary work on his
next album shortly ... Rock act Pushmonkey has land-
ed an appearance in an episode of the Fox TV series
Melrose Place that will air the first week of December.
The band will perform the song “Handslide™ from its forth-
coming self-titled debut Arista album ... The original
members of Bad Company will include new materiat for
a planned boxed set to be released In early 1999.

Concert update: Look for Hole to embark on a national
tour early next year in support of its new atbum, Celebrity
Skin ... Shawn Mullins has landed the opening siot on
Chris Isaak's national tour, which kicks off on November
3 in Minneapolis, ... The Deftones set out on their ‘House
Of Fur” tour on November 4 in Los Angeles. Supporting
is Pitchshifter ... Aerosmith will offer its October 17 con-
cert in Hoimdel, NJ live over the Internet. Jack Douglas,
who produced the band's new live aibum, will mix the au-
dio feed. Producers Live On Line will direct the webcast,
which will feature cameras on all bandmembers.
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TOTALPUYS oy pon
A

w TW ARTISTTITLE LABELS) ™ w MONS
BARENAKED LADIES One Week (Reprise) 1764 1764 380

¢ € ALANIS MORISSETTE Thank U (Maverick/Reprise) 1533 1418 400
© EAGLE-EYE CHERRY Save Tonight (Work) 1482 1439 380
2« GOO GOO DOLLS Iris (Wamer Sunset/Reprisé) 1478 1563 340
3 s SHERYL CROW My Favorite Mistake (A&M) 1442 1452 410
+ & HOOTIE & THE BLOWFISH | Will Wait (Atiantic) 1365 1440 380
s~ @) SHAWN MULLINS Lullaby (Columbia) 1247 1175 390
1 @ SEMISONIC Closing Time (MCA) 1156 1133 300
7 o BRIAN SETZER ORCHESTRA Jump Jive An’ Wail (inferscope) 1152 1268 378
¢ 1 MATCHBOX 20 Real World (Lava/Atlantic) 1100 1212 310
1 EVERYTHING Hooch (Biackbird/Sire) 1055 112 317
12 & THIRD EYE BLIND Jumper (Elktra/FEG) 1047 1032 360
7 ) 60O GOO DOLLS Slide (Wamer Bros.) 856 775 342
13 14 NATALIE IMBRUGLIA Wishing | Was There (RCA) 84 920 230
15 15 AEROSMITH | Don't Want To Miss A Thing (Columbia) 881 200
14 16 NATALIE MERCHANT Kind & Generous (Elektra/EEG) 79 915 250
16 17 FASTBALL The Way (Hollywood) 79 816 240
- O JEWH Hands (Atlantic) Al — 37°%
(D FASTBALL Fire Escape (Hollywood) 633 547 322

s 20 DAVE MATTHEWS BAND Stay (Wasting Tlme) (RCA) 638 748 10

) Forward-thinking executives lend their perspectives about
This chant reflects airplay from October 5-11. Smgsrar*edbympiays Cotmnlgstaﬁorm Pop/Alternative music and formatics eoch week.

combine from the Custom Chart function on R&ARONLINE. © 1998. R&R Inc.

Contributing Stations

New & Active

EVE 8 inside Out (RCA) R.E.M. Daysleeper (Wamner Bros.) KPEK/ARuqworgss, 188 (HAC) KYSA/Los Angeles. CA (NAC) KZ20;Sacramectio. CA (WAC)

Tow Plays 619, Total Sutons. 28, Adds: ¥ Total Pays. 260, Tow Stations: 21, Adds. 11 KAMX/Austia, TX(HAC) WPNTAbihwauhee. WA (HAC) WYRV/SL. Lowis. MO (AR)
KLLY/Sakeratield, CA(MAC) K0SO/Modeste. CA(NAC) KEN2/S0% Lok Ciy. UT (AR)

U2 Sweetest Thing (/siand) BRUCE HORNSBY Great Divide (RCA) WOMI/Bosten, MA (HAC) ACOU/ASoatorey- Saiinas, CA(HAC) KFMB/Sa0 Dioge, CA (WAC)

Tow Puays: 475, Total Stations' 29, Adds § Total Plays: 203, Total Stanions: 13, Adds 0 WLCEuitale. Y (HAC) WPTEMeriol, VA (WAC) KLLC/San Framciscs, CA (HAC)
WL/ Cheriotte. NG (MAC) KVTS/Ohtshoma City. OK (MAC} KRUZ/Sants Barbara. CA (MAC)

MATCHBOX 20 Back 2 Good (Lam/Anam:c) EVERCLEAR Father Of Mine (Capitol) WTMXChicage. R (WAC) WEHE Orisade, FL(WAC) KN X/Santa Resa, CA(RAC)

Tt Pigys: 359, Total Stations: 17, Adds 1 Total Plays: 188, Towl Suatons: 15, Agds: 8 WXEC/Doyten. OW (AX) WPLY/Phikaseiphia. PA(AR) WHPT/Tampe. FL(AR)
KALCDomver, CO (WAC) WIS/ Phitageiphia, PA(HAC) WESATamga, FL(WAC)

SIXPENCE NONE THE RICHER Kiss Me (Squint) DAVE MATTHEWS BAND Crush (RCA WPLTDetrait. 1 (A) J0NPhoean, AZ (AX) KIPT/Tocsen. A (HWAC)

Tot) Plays: 357. Tetal Stations: 18, Adas: 2 (Squint) Total Plays: 180, Total Stations: 15, Aads: § ) KVSRFresne. CA (NAC) Q7P Phesstz, AL (WAC) WMBX/West Paien Beach, FL (MAC)
WASLGreommbue. NG (WAC) WORY/Pabergh. PA(NAC) WILO/Wercester. MA HAC)

SARAH MCLACHLANAge! (Wamer SunsetReprse/ivist) | NEW RADICALS You Get What You Give (MCA) WAL Groomsbers. NC (HAC) KDOT/Portiond. O (NAC)

Total Plays: 283, Tota! Statons’ 17, Adds 4 Total Pays 174, Total Stations: 7. Adds: 9 “M-':::l:m Wt&m ‘270"13““”.

Sengs rankad by tetsl plays HAC-Hot AC Alt-Alternative AA-Agult Alternative CHR/P-CHR Pop

S IXPENCE NONE THE RlCHNEIA{
ew At:

WVRV/St. Louis WSHE/Orlando WLLC/Charleston

WKSE/Buftalo WQSM/Fayetteville KLCA/Reno

WOMP/Wheeling and more

Pop/Alternative #5 New & Active @
357 Spins (+26)
Hot AC #6 New & Active

KLLC (45x) WPNT (44x) WPLT (23x) KENZ (32x)
KCDU (25x) WLCE (25x) WHKZL (21x)

Radio remix by Ben Grosse www.squinterland.com
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21st Century America

7 Interep study offers radio the opportunity te stay ahead of the curve
By Michelle Skettino and Maria Pirmer

Interep’s latest study, “America In The 21st Century,”
provides radio programmers and marketers alike many in-
sights into how the United States will look and feel in the
next 25-50 years. Although no one has a crystal ball, one
can draw some implications as to how ethnic composition
changes might impact radio. At the very least, it can give us
a sense of the environment we all might be living and work-
ing in during the next several decades.

There are cur-
rently 270 mil-
lion people living
in the 50 states.
Within the next
half-century,
that’s expected to
grow approxi-
mately 40% to
just abour 400
million people.
While some may S—
not be surprised Michelle Skettino
to leam that 80% of all adults live
in metropolitan areas. it may shock
you that almost 20% of the entire
population lives within America’s
top 10 metros. That means one out
of every five persons lives in Los
Angeles, New York. Chicago, Phil-
adelphia, Detroit, Boston, Houston.
Atanta, Dallas. or Washington, DC.
Because of that fact. the top metros
are getting more crowded. Thus, a

In the next 50 years,
we will have twice
as many people
over what we now
consider to be
retirement age. We
will also have an
echo effect from the
baby boomers:
Because all the
baby boomers have
been reproducing,
there’s a baby
boomilet that is now
between the ages of
4 and 10.

continued spread to suburbun areas
in these markets should and will af-
fect radio, thanks to longer com-
mute times and added driving.

A rise in suburban radio stations
that tailor thefr sales deparments to
meet jocal business needs will no
doubt occur. One may also find that.
on national buys where a station

T

tries to reach an
| entire metro area.
i the stations in the

not fully reach
the customers in
those increasing-
ly distant subur-
ban areas.

More people
will be on the
road in the future.
taking their chil-
dren to’school, running errands at
the grocery store, going to the mov-
tes, dining out — just the basics of
living. These tasks all afford a
greater oppor-
tunity to listen
to the radio,
since the car is the prima-
ry location in today’s so-
ciety where people are listening.

Sun Belt, West Coast

Favored Places To Live

Growth in the 215t century points
to Dixie and the Pacific. Since
1980, the South has grown 32%,
while the West has increased 24%.
The U,S. average growth since 1980
has only been 15%. California, Tex-
as, and Florida will have the great-
est net population gain in the next
50 years. California already has the
targest population. but it’s going to
gain an additional 17 million peo-
ple by 2025. That’s like having the
entire state of New York pack up
and move to the Goiden State. Most
of this growth will be due to immi-
gration and higher reproductive
rates among certain ethnic groups.

Florida is also on track to unseat
New York in total population and is
expected to become third-ranked in
22 years. Since 1990, though. Ne-
vada and Alaska have had the high-
est growth rates. The loss in popu-
lation will not be nearly as high as
the growth in population in the cit-
ies that are growing. How will these
population shifts affect radio? Ob-
viously, advertising dollars should
follow the population flow. In-
creased dollars should start moving
slowly to markets such as San Fran-
cisco, Seattle, San Diego, Atlanta,
Houston. and Jacksonville.

Marla Pirner

central cities do *

CONTEMPORARY HIT RADIO

Currently, three of every 10
Americans was born in another
country — the highest rate we've
seen since 100 years ago. when a
huge wave of European immigrants
arrived at New York's Battery Park
for the first time. The fastest-growing
ethnic groups a century later:
Asians and Hispanics. The percent-
age of both of these groups is ex-
pected to more than double over
the next few decades. This will, no
doubt, have a great effect on the
non-Hispanic anglo population.

In the next 50 years, the ethnic
composition of our country will be
52% non-Hispanic white, 8%
Asian, 25% Hispanic, and about
14% African American. The impli-
cations for radio are fairly obvious.
There will be a continued rise in
Hispanic programming — not only
Spanish-language formats such as
Regional Mexican and Tropical, but
dlso English-language program-
ming that targets Hispanics (as seen
in many markets with rhythmic
Oldies and rhythmic AC for-

rrr

Selling Todey — i

ing for Tomorrow

mats). Those formats will be aimed
specifically at second- and third-
generation Hispanics living in the
Us.

Baby Boomers
Strike Again

We've all been hearing about
them — or us — forever. The baby
boomers. Who are they? Today.
boomers are those between 34 and
52 years of age who have been sole-
ly responsible for driving up Amer-
ica’s median age in recent years.
The median age in the U.S. is now
35, At this point. almost onc in ev-
ery three people in this country is a
baby boomer. Just think what that’s
going to mean in terms of market-
ing to the musical tastes they will
carry with them as they age.

An interesting and perhaps scary
point is the fact that, in the next 50
years. we will have twice as many
peopie over what we now consider
to be retirement age. We will also
have an echo effect from the baby
boomers: Because all the baby
boomers have been reproducing,
there’s a baby boomiet that is now
between the ages of 4 and 10.

What does this mean in terms of
programming? The audience is get-
ting older, but they’re not aging as
fast as we think they are. Just 20
years from now, life expectancies
are going to be up to 83 and 88

-

-
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@ Be distinctive.
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Vallie-Richards’ 12 immutable Laws
For Debuting Your Station

‘Stanwhhavislm.notwm:brmal.

.mmm.m:mmmmmmmmmm state-
ment, the product itseff, etc., but aiso the stationality and overall essence.
@ Have all players, particularly the decision-makers, on the same page,

© Determine both on-air and off-air marketing strategy. Know the most
unique message you have is being new.
‘mmmwmw.lm,vam.

@ Build the product with discipline 10 high quality and a clear message.
.lhderstandyouarsanhtrodtnorypvodlm.Benew.SOthew.Do-
lay being encumbered by the parameters necessary for a heritage sta-
tion.

@ Rotate the music with the priority being not democratic rotations. but
to create ciear and positive first impressions. The perfect rotations come
later.

‘Staybunedtolheooncept.Them:sncshoudbewn(orwymem
de la creme), and the taient and the production elements targeted.

@ Have real experts to guide you. Don't try this at home or alone.

Supphied by Vallie-Richards Consulting, Inc

years, respectively. for males and
females.

How will this impact adventising
dollars? We expect ad dollars to fol-
low the demography. This is the in-
crease we've seen in recent years.
from 1944-1996. A dip occurred in
1997, but this will probably pop
back up. Even in 1996, only 7% of
the radio ad dollars went to demos
starting at 35 and going older.

The message here is that the ad-
vertising industry is generally slow
to catch up to changes in the mar-
ketplace. Their marketers are quick
10 target their products to the chang-
ing demography, but they’re slow 10
retarget their advertising. The ma-
jority of advertising dollars are still
going for that broad 25-54 demo.
Depending on your stations and
who vour target is, programmers
should target more finely than that.
But, for revenue’s sake, 25-54 has
been it for the last 20 years, and it’s
hardly changing. The message from
a population standpoint, a changing
demographic standpoint. and the
way the revenue stream goes. is to
keep focusing on those baby
boomers. That's where the audience
is, and that’s where the moncey is.

School And Work

In education. the conclusions are
that one in every five Americans has
at least a college degree. They have
graduated college and have possibly
gone on to graduate school. About
the same number do not have a high
school degree, while the rest of us
either graduated high schoot or have
some college experience. It’s a very
diverse educational profile, but it
will change.

Occupation-wise, about two-
thirds of our population is in the
work force. They are mostiy in
white-collar occupations, profes-
sional, managerial, clerical, or sales
positions. That accounts for about
60% of the work force. Women
make up almost 50% of the work
force, and that figure wiii continue
to climb.

What's happening in the work
environment? Major corporations

are increasingly offering their em-
ployees things like flex time. In a
survey of over 1000 large compa-
nies. 72% of them are offering flex
time to their employees, 64% are
having people work pant-time, and
more than one-third are doing job-
sharing. Another trend that’s on a
fast upward track now: compressed
work schedules — being responsi-
ble for the same amount of work,
but in fewer hours. Twenty-two per-
cent are working at home. another
area where a big increase has been
seen. The at-home work force is the

There will most
likely be a shift in
radio drive-times.
Already, we have
midday listening

outdistancing
afternoon drive in
the top 10 metros.

result of technology and the ease of
availability of technology.

What are we going to see in radio
listening patterns? There will most
likely be a shift in radio drive times.
Already, we have midday listening
outdistancing aftemoon drive in the
top 10 metros. We're also going to
see a real change in household com-
position, because fewer and fewer
children will be living with two par-
ents. In fact, from 1970-1995. we're
already down to 70% of children liv-
ing with two parents. That means
that 30% of children in the country
are living with oniy one parent. In
the next seven years, it’s expected
that 50% of the population is going
to be single.

| Michelle Skettino is Director/Re-
search and Maria Pirner is Exec.
VIP/Research for the Interep Radio



www.americanradiohistory.com

Free Home Video Promotion

it’s A Scream
Come True!

Team the creepy, kooky, mysteriously spooky Addams
Family with Scooby-Doo’s biggest movie ever, and you've
got a great Halloween promotion in the making. Give your

listeners videocassettes of both of these Warner Home

Video releases for a spooktacular event!

This free promotion is exclusively available through October 31 in these markets:

Atlanta Houston Philadetphia i
Boston Los Angeles San Diego

Chicago Miami San Francisco

Dallas Minneapolis Seattle

Detroit New York - Washington, DC

Call Karen Mumaw at:

Already gone!
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CALLOUT AMERICA.

72
; EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES DCTOBER 16 1998
CaLcout Americas song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of September 21-27.
CHR/POP § CaLLOUT AMERICAs

TOTAL AVERAGE P ™
i ¢ OV

3 !9 ®o®
5 F =y v " By Kevin McCasg
ARTIST TITLE LABEL(S) ™ w w 3w =~ 2 TOTAL 12-17 18-24 25-34 | EAST SOUTH WEST WEST Wim the final quarter of 1998
v i W in full gear, it won't be too
AALIYAH Are You That Somebody? (Atlantic) 3.96 398 409 395 708 19.3] 3.96 432 373 357]4.19 3.92 481 368 long before R&R begins the annual
AEROSMITH | Don't Want To Miss A Thing (Columbia} 390 384 38 3.87 915 306|390 397 3.93 3.78)|378 388 3.98 3.9 | process of calculating the year-end
BARENAXED LADIES One Weak (Reprise) 380 376 378 380 787 2.4] 380 4 37 350]3.99 332 380 sy | figures for Callout America. We can
already disclose that “My Hean Will
NICOLE Make It Hot (Gold Mind/EastWesUEEG) 379 382 3.85 364 386 7.0 379 3.98 366 354375 398 4.85 3.31 | Go On" by Celine Dion (550 Mu-
EVE 6 Inside Out (RGA) 376 358 380 399 629 92376 3.4 389 319|378 405 369 3.56 | SO will be on top as the year's big-
gest callout song. but you can also
SHANIA TWAIN From This Moment On (Mercury) 376 3.92 356 368 454 82376 349 395 3.80)|3.66 365 4.08 3.62 | cxpect to see “Are You That Some-
FAITH HILL This Kiss (Wamer Bros.) 375 377 362 369 737 174]375 382 383 383|370 396 370 361 [ body” by Aalivah (Atlantic) in the
- upper regions of the final Callout
WILL SMITH Just The Two Of Us (Columbia) 375 379 360 378 W3 329|375 4 376 3.44)385 379 363 37 | America chan. “Somebody” has
TATYANA ALI Daydreamin' (ML Work) i 378 386 — — 498 116|373 370 3.74 3.76)| 383 404 3.38 366 | ranked cither No. 1 or 2 since its
MATCHBOX 20 Real " A 3 1 o summer debut and this week as it
eal World (Lava/Atlantic) 368 363 359 362 826 31.2[ 368 368 365 371352 379 3N I8 | onelneanty 1% familiar it holds
BACKSTREET BOYS I'! Never Break Your Heart (Jive) 3.67 373 367 364 850 275|367 390 348 350|367 376 352 3.75 | the top slot with a 3.96 total score.
] “Daydreamin™ by Tatyana Ali
EAGLE-EYE CHERRY Save Tonight (Work) 367 368 375 373 560 907|387 396 368 324|372 353 367 3T | v0riion) iumps 3.66-3.73 into-
THIRD EYE BLIND Jumper (Elektra/EEG) 366 3.74 3.83 389 575 11.4| 386 3.66 3.78 349389 352 3.66 3.5 | tal score and ranks No. 3 among
USHER My Way (Laface/Ansta) 363 357 369 369 655 22.2| 363 378 356 3.39)3.66 3.60 363 355 | women 25-34 — an impressive in-
crease in that imponant demo. The
BRANDY & MONICA The Boy Is Mine (Atlantic) 359 3.65 3.72 3.69 80.2 36.2| 3.59 3.83 353 3.29)3.58 369 344 368 former top five Rhythmic hit is
BRIAN SETZER ORCHESTRA Jump Jive An' Wail (interscope) ~ 3.56 3.37 343 3.56 73.9 21.5| 3.56 3.64 343 3.61)3.68 3.56 3.66 3.35 izgwgi"s all lhj right signs for

S ), a .

MADONNA The Power Of Good-Bye (Maverick W8) 353 338 — — 500 104 353 3.49 366 3.43)3.68 3.36 3.61 3.48 nep‘,’:“',:’cpop i AC+oross:
ALL SAINTS Never Ever (London/lsiand) 352 374 3.65 351 725 18.1) 352 3.63 3.44 3.46)3.41 365 3.59 3.40 | Oversuccess forahandful of today's
hottest female Country performers
FIVE When The Lights Go Out (Arista) 347 351 342 352 717 25.6] 347 376 313 3.45[3.60 365 309 352 | 1o reccived well-deserved press in
MONIFAH Touch it (Uptown/Universal) 345 355 354 — 319 99]345 349 374 297335 3.44 3.47 3.51 | the nation’s biggest and most influ-
ential newspapers. Articles appear-
JANET Go Deep (Virgin) 343 3210 341 344 TI0 20.1] 343 357 323 345336 363 327 3 | USA Today and the Los An-
SHERYL CROW-My Favorite Mistake (A&M) 343 340 316 331 498 12.6] 3.43 3.60 342 3.28| 340 349 333 3.50 | geles Times quoied executives from
. radio and record labels that really
N SYNC Tearm' Up My Heart (RCA) 342 355 343 380 797 338|342 373 303 34z(352 352 323 339 | o N N o of the mo.
INQJ Time After Time (So So Def/Columbia) 341 347 347 344 684 191 3.41 375 332 296|341 335 332 3.56 | sic in its new found universes. The
& =5 bottom line is that its great for the
JENNIFER PAIGE Crush (Ede/ America/Hollywood) 340 338 340 342 77 202|340 357 37 333[3.41 339 340 34 | POV prnsomdinge. gt
EVERYTHING Hooch (Blackbird/Sire) 339 329 331 346 473 16.9] 339 3.36 3.49 3.28(353 3.00 356 3.50 | pop and AC formats. R&R is
WOOTIE & THE BLOWFISH | Wil Wait (Atiantic) 334 331 315 315 502 143|334 333 318 349]320 319 333 3.5 | pleased that Callout America was
right there in helping to identify the
ALANIS MORISSETTE Thank U (Maverick/Reprise) 326 — — — 556 145|3.26 3.22 331 325|329 340 3.84 331 | curly pop success of hits by Curb's
P BAWN | Had No Right (Gee StreetV2). 326 306 — — 283 63]325 336 320 318|313 318 320 343 | LeAnn Rimesand Mercury/Nash-
.| ville's Shania Twain. This week the
NATALIE IMBRUGLIA Wishing | Was There (RCA) 319 321 308 331 696 258) 319 326 308 322|325 331 320 3.88 | rend continues as Twain's second

Long isiand, New York, F
MIDWEST: Cincinnati, Cleveland, Columbus. Kansas City,
Songs are removed from Callout Amenca after 20 weeks of testing. © 1998, R&R inc.

Total sample size is 400 respondents with a +/-5 margin of error. Total sverage favorablily estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Totaf
of who the song. Tetal berm represents the number of respondents who said they are tired of hearing the song.
Sample composition vs based on temales aqed 12-34, who responded lavorabry to a CHR/Pop musical montage in the following regions and markets: EAST: Batimore, Boston,
OC. SOUTH: Atianta, Chariotte, Dallas. Houston. Miami, New Orleans, Norfolk, Ortando, Tampa
St. Louts, WEST: Los Angeles, Portland, Salt Lake City, San Diego, San Francisco, Seattie.

crossover hit “From This Moment
On” ranks No. 6 overall with a 3.76.
Sitting right below it is “This Kiss™
by Faith Hill (Warner Bros.) —
both were former No. 1 hits on
R&R'’s Country chan.

What's This Life For

special alter;

ate verslo

on your desk now

Impacting Mobern AC Oct. 19-20 Top 40 Nov. 2-3

=
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the song 1Is

I.AH L1

the bdnd

the album | per Natural =

Hooch

“So catchy, so hooky & so cool. | knew it would be huge for me.
Callout: #1/Adult Females 24-30!’ —-Dale 0’Brian/WWZZ/Washington, DC

CLOSING OUT AT TOP 40 & ADULT TOP 40 RADIO NOW!

@ - O R&R CHR/POP
®- 12 R&R HOT AC

PHONES!

RESEARCH!

PHONES!

20* TOP 40 MAINSTREAM MONITOR

RESEARCH!

PHONES! RESEARCH!

New: WLKT & WMXL/Lexington WQAL/Cleveland KRUZ/Santa Barbara
In Rotation Z100/Portland!

CHR POP “HOOCH™ STORY:

WSTW 56x 357 TOTAL SPINS
WXIS 56x 406 TOTAL SPINS

WAPE 59x 561 TOTAL SPINS
WDCG 48x 632 TOTAL SPINS
WKRQ 76x 304 TOTAL SPINS
WKSZ 40x 395 TOTAL SPINS
WHOT 47x 199 TOTAL SPINS
KRUF 56x 402 TOTAL SPINS

WXXX 46x

WZNY 55x 425 TOTAL SPINS
WNKS 53x 255 TOTAL SPINS
WABB 59x 457 TOTAL SPINS
WXLK 49x 360 TOTAL SPINS
WIXX 40x 210 TOTAL SPINS
WVKS 48x 310 TOTAL SPINS
WYOY 52x 573 TOTAL SPINS
KBKS 41x 288 TOTAL SPINS
WNNK 31x

FEATURED IN ADAM SANDLER’S NEW MOVIE THE WATERBQY
COMING TO THEATERS IN NOVEMBER

SIRE
o ampany | Sodsusty

M I

HOT AC *HOOCH” STORY:

WDRV 34x 440 TOTAL SPINS
WBAM 49x 576 TOTAL SPINS
WMXB 45x 373 TOTAL SPINS
KSTZ 46x 305 TOTAL SPINS
KPEK 48x 534 TOTAL SPINS
KZZP 46x 529 TOTAL SPINS
KBBT 67x 526 TOTAL SPINS

WBMX 22x WZNE 31x
WRQX 22x WMC 13x
WPTE 33x WRAL 40x
WTMX 29x WKQU 20x
KYIS 27x KALZ 29x
v e =

Y Much

Uil Music

www.blackbirdusa.com

KFMB 20x

WLNK 45x 312 TOTAL SPINS
WSHE 28x 416 TOTAL SPINS
WVAF 46x 132 TOTAL SPINS
WAQLH 39x 290 TOTAL SPINS
KLLY 37x 343 TOTAL SPINS

KZZ0 60x 440 TOTAL SPINS

KQMB 32x 411 TOTAL SPINS

KAMX 38x KDMX 29x
KLLC 20x KSTP 34x

WSSR 25x WMBX 19x
WENS 20x WPNT 24x

KPLZ 24x

Produced and Mixed by fim €bert §
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CHR/POP TOP 50
BREAKERS
OCTOBER 16, 1998
BRITNEY SPEARS
oML ——————— o ...Baby One More Time (Jive)
W w T™W  ARTIST TITLE LABEL(S} ™ Lw 2w w STATIONS/ADDS | TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
© BARENAKED LADIES One Week (Reprise) 7630 7745 7449 7004 1510 | 2093/868 12207 (3)
P : JENNIFER PAIGE Crush (Edel America/Hollywood) 6206 6575 6849 6757 - 139/
- BACKSTREET BOYS Il Never Break Your Heart (dive) 6291 6466 6359 5036 1340
GOO GOO DOLLS Iris (Warner Sunset/Reprise) 6271 6396 6886 7091 1320
AEROSMITH | Don't Want To Miss A Thing (Columbia) ~ 6195 6632 7587 7994 13500
ALL SAINTS Never Ever (London/istand) 5768 5973 5823 5498  136/1
"N SYNC Tearin’ Up My Heart (RCA) 5261 5424 5672 5686 1280 MOST ADDED
| w @ ALANIS MORISSETTE Thank U (Maverick/Reprise) 5072 4213 2881 342 148p | MITEwees -
-' w 1 s @ AALIYAH Are You That Somebody? (Atfantic) 4840 4436 3076 3499 12672 | JEWEL Hands (Atiantic) 121
w 15 @) THIRD EYE BLIND Jumper (Elektra/EEG) 4243 3691 . 3319 2053 1381 Q.ff‘s‘J. ;-H C;L;:E (Dclgg ’:' g;a\)(our Angel (Jive) gg
1 MATCHBOX 20 Real World (Lava/Atiantic) 4085 4431 4750 5138 1100 | o0 Dayslee'pe, (Warnet B10s) %
| w 5 1 @ SHERYL CROW My Favorite Mistake (A&M) 4036 3821 3633 3286 1311 | pasTBALL Fire Escape (Holywood) P
r | 10 2 13 EDWIN MCCAIN I'll Be (Lava/Atlantic) 3958 4023 4142 4238 104/0 BRANDY Have You Ever? (Atiantic) 22
7716 1 @ FAITH HILL This Kiss (Wamer Bros.) 3918 3709 3568 3325 116A1 BRITNEY SPEARS ...Baby One More Time (Jiva) 17
1w n n s JANET Go Deep (Virgin) 3853 4065 4004 3705 1211 FIVE It's The Things You Do (Arista) 16
2w ) EVERYTHING Hooch (Blackbird/Sire) 3408 3160 3076 2954 1211 gsfivgfg;t FThm':g &Sl}m e };
2 ~e— @ EAGLE-EYE CHERRY Save Tonight (Work) 3311 2804 2501 2257 1150 ]
0 |w wow w  NEXTToo Close (Arista) 3161 3475 3765 3872 gom | MATALIEMERCHANT Sreak Your Heart (ElskmaEG) 13
n s 10w 19 SEMISONIC Closing Time (MCA) 3138 3661 4052 4353 95/0
2w 5w »  HOOTIE & THE BLOWFISH | Will Wait (Atiantic) 3065 3606 3875 3782 9970
! 2 2 2 2  BRIAN SETZER ORCHESTRA Jump Jive An' Wail (Interscops) 2924 2930 2805 2506  109/5
| s 2 o @ MADONNA The Power Of Good-Bye (Maverick'WB) 2762 2541 2337 1960  118R2 MOST INCREASED
‘ w u % @ 98DEGREES Because Of You (Motown) 2675 2316 1929 1635 1089 PLAYS o
‘ # % » @ SHAWN MULLINS Lullaby (Columbia) 2660 2132 1538 878 11910 | A"t ME weas T
{ w w2 2 WILL SMITH Just The Two Of Us (Columbia) 2533 2865 3450 3694 7200 | JEWEL Hands (Atiantic) #1425
\ s 1 2 @ EVEG Inside Out (RCA) © 2516 2185 1795 1580 1061 | BRITNEY SPEARS ..Baby One More Time (Jive)  +868
% u = @ MONICA The First Night (Arista) 2432 2238 2002 1651 1095 :‘Rfu'gv":"'sf“? T';a':‘”” g’.‘c”‘"""c"/""""“) ﬁ’
w 2 w @ PMDAWN I Had No Right (Gee StreetV2) 205 2135 2085 1875 M6 | ek e O —~
w 2 2z 2 INOJTime After Time (So So Def/Columbia) 2185 27271 3076 3309 710 | SHAWN MULLINS Luliaby (Columbia) +528
‘ 13 1w a3 BRANDY & MONICA The Boy Is Mine (Atlantic) 2095 2688 3352 3774 730 GDO GOO DOLLS Siide (Wamer Bros.) +510
| BREAKER @ BRITNEY SPEARS ...Baby One More Time (Jive) 2093 1225 290 - 12217 FASTBALL Fire Escape (Hoilywood) +431
w 1 u @  SHANIA TWAIN From This Moment On (Mercury) 1951 1795 1565 1429 10972 EAGLE-EYE CHERRY Save Tonight (Work) +417
o v @ GO0 GOO DOLLS Slide (Wamer Bros.) 1911 1401 815 436 113/10 | AALIYAH Are You That Somebody? (Atiantic) +404 (
! 2 2 32 wu  FIVE When The Lights Go Qut (Arista) 1699 1975 2335 3069 620
w 39 x» € MONIFAH Touch It (Uptown/Universal) 1465 1302 1128 947 8312
, @ JEWEL Hands (Atiantic) 1425 - - = 1217
— — o @ MATCHBOX 20 Back 2 Good (Lava/Atiantic) - 1345 11271 635 57 793 HOTTEST
| n » 1 %  JOHN MELLENCAMP Your Lite Is Now (Columbia) 1338 1725 1916 1747 20 RECURRENTS
.' % % @ 3.3 USHER My Way (LaFace/Arista) 1324 1908 2080 2365 W | e ek i
‘ “ 8 a NICOLE Make It Hot (Gold Mind/EastWesVEEG) 114 1024 909 782 62/5
I 2 o o @ TATYANA ALI Daydreamin’ (M)/Work) 101 1021 926 820 48A1 :‘J,A:Jfons z:j;yuti;omgﬁ
a « a @ SHAGGY /JANET Luv Me, Luv Me (Flyte Tyme/MCA) 1032 961 846 757 521 SHANIA TWAIN You're Still The One (Mercury)
% 40 « 4 PRAS MICHEL {/0DB & MYA Ghetto Supastar... (interscope) 953 1017 - 1101 1462 370 | MATCHBOX 20 3am (Lava/Atiantic)
s o o« u  SWEETBOX Everything’s Gonna Be Airight (RCA) 890 928 853 811 541 BRIAN MCKNIGHT Anytime (Motown)
0 2 3% 4  NATALIE IMBRUGLIA Wishing | Was There (RCA) 863 1530 2616 3265 310 | SAVAGE GARDEN Truly Madly Deeply (Columbia)
% @ « 4 VOICES OF THEORY Say It (H.0.L.A/Red Ant) 841 1000 1018 1208 270 | WILL SMITH Gettin' Jiggy Wit It (Columbia)
@  NEXT | Still Love You (Arista) 826 788 698 527 662 | SuOARRAY T Caadionto
. alkin’ On The Sun (Interscope)
48 50 @ IDINA MENZEL Minuet (HO”yWOOd) 806 708 789 589 6411 MARCY PLAYGROUND Sex And Candy (Capitof)
L — @ REPUBLICA Ready To Go (RCA) 783 716 6% 394 500
@ U2 Sweetest Thing (Island) 776 454 10 - 66/14 Broakers: Songs registering 2000 plays or more for the first time. Builets
awarded 10 songs gaining piays over the previous wesk. ¥ two songs are
This chart reflects airplay from October 5-11. Songs ranked by total plays. Highlighted songs indicate Breaker. i oty i b S e
153 CHR/Pop reporters. 152 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. i 2 e e I s N 7
] |
{ WHEN YOU’RE DONE WITH THE SOFA, THE HALL,
| AND THE KITCHEN TABLE, THERE’S ONLY ONE PLACE TO GO ...
i
ﬁ 1
|, GEORGE MICHAEL
THESE MAJORS COULDN'T WAIT: UPCOMING TV APPEARANCES INCLUDE: 3
I{IIS KRBE WROX KCHZ THE TONIGHT SHOW WITH JAY LENO 11/10
THE ROSIE O'DONNELL SHOW 11/13

Produced by Jon Douglas & George Michael Management: Andy Stephens Management Ltd. www.aegean.net - Z5Io’

|
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ONIFAH

TOP 5-PHONES MAJOR MARKET AIRPLAY TOP 10 - GALLOUT

KHTT/Tulsa #1 WKTU/New York 16 spins  KYLD/San Francisco Top 5
KFFM/Yakima #1 KliIS/Los Angeles 27 spins KQKS/Denver Top 5

WKPK/Traverse #1 KPWR/Los Angeles 55 spins KDWB/Minneapolis Top 5
WYCR/York #1 WBBM/Chicago 22 spins KKRZ/Portland Top 5
WVSR/Charleston # KYLD/San Francisco 72 spins WZJM/Cleveland Top 5
WKTU/New York TopS5 KHKS/Dallas 19 spins  WJMN/Boston Top 5
KliSLos Angeles Top5 WDRQ/Detroit 28 spins KSFM/Sacramento Top 5
KHKS/Dallas TopS KBXX/Houston 28 spins KKSS/Albuquerque Top 5
WJMN/Boston Top5 WJIMN/Boston 59 spins KHKS/Dallas Top 10
KYLD/San Francisco TopS5 WPOW/Miami 10 spins KHTT/Tulsa Top 10
KKRZ/Portland Top5 KDWB/Minneapolis 18 spins
WZJM/Cleveland Top5  KHTS/San Diego 57 spins TOP 10 - SAl.Es
KSFM/Sacramento * Top5  2Z90/San Diego 36 spins  Los Angeles 3,600
WROX/Norfolk Top5 KKFR/Phoenix 64 spins  Chicago #8 1,708
KRQ/Tucson Top5  KSLZ/St. Louis 16 spins  Boston #3 1,697
KISV/Bakersfield Top5 WFLZ/Tampa 15 spins  Detroit #2 1,340
KKSS/Albuquerque Top5 KQKS/Denver 64 spins  Cleveland #10 637
KYLZ/Albuquerque Top5 WZJM/Cleviand 48 spins  Denver #5 389 |«
WJJS/Roanoke TopS KKRZ/Portland 23 spins  Sacramento o4 704
KDON/Monterey Top5 KMXV/Kansas City 15spins  San Diego #6 448
WAOA/Melbourne Top5 KSFM/Sacramento 70 spins  Grand Rapids #2 471 g‘n
WFLY/Albany Top5 KGGI/Riverside 11 spins  Norfolk #8 232 Jlﬂ
KJYO/Oklahoma City Top5 WWKX/Providence 60 spins  Providence #5 ags ||f
KRUF/Shreveport Top5 KTFM/San Antonio 28 spins  Albuquerque #3 243 |§
WMRV/Binghamton Top5 WNVZ/Norfolk 58 spins  Tulsa #9 79 |
KKXX/Bakersfield TopS  WNKS/Charlotte 12 spins  Fresno #5 306 |
WHHH/Indianapolis TopS5  WHHH/Indianapolis 50 spins  Tucson #5 147 ’
WJMH/Orlando Top5 KUMX/New Orleans 21 spins  Youngstown #3 185 |
WWKX/Providence Top5  WKSS/Hartford 16 spins  Madison #G 107
WSNX/Grand Rapids Top 5 . KLUC/Las Vegas 21 spins Las Vegas #5 256
KISX/Tyler Top5 WQZQ/Nashville 10 spins  Colorado Spgs #4 169
KKMG/Col. Springs TopS  WPXY/Rochester 13 spins
WOCQ/Ocean City Top5  KHFI/Austin 26 spins  R&R CHR/RHYTHMIC: @)
WLSS/Baton Rouge Top5 WDJX/Louisville 20 spins  R&R CHR/POP: @
KFRX/Lincoin TopS KJYO/Oklahoma City 19 spins '
. BDS RHYTHMIC TOP 40: (2)
BDS TOP 40 MAINSTREAM:
BDS CROSSOVER: (8) i
ol . |
i In a word...SMASH! @ Il
| =EEn u Py g

K 2=
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NEW & ACTIVE

BRANDY Have You Ever? (Atlantic) CLEOPATRA Life Ain't Easy (Mavenck/WB)
Total Plays: 724, Total Stations; 73, Adds: 22 Total Plays. 383. Total Stations: 41, Adds: 4

FASTBALL Fire Escape (Holywood)

LEANN RIMES Feels Like Home (MCG/Curt)
Total Plays: 721, Total Stations: 71, Adds: 23

Total Plays: 359, Total Stations: 27, Adds: 0
L

WALL SMITH Mami (Coumbi)

Total Plays: 346, Totat Stations: 46. Adds: 33

ACE OF BASE Whenever You're Near Me (Arista)
Total Plays: 705, Total Stations: 51, Adds: 3

BRYAN ADAMS On A Day Like Today (ASM)
Total Plays: 626, Total Stations: 51, Adds: 7 SARAH MCLACHLAN Angel (Wamer SunsetReprso/Anista)

Total Plays: 337, Total Stations: 27, Adds: 7
DVINE Lately (Pendulumy/Red Ant)

Total Plays: 559. Total Stations: 42, Adds: 12 FIVE 15 The Things You Do (Arista)

STEVIE MICXS 1 You Ever Did Believe (Reprise) Total Plays: 300, Total Stations: 39, Adds: 16

Total Plays: 559, Total Stations: 42, Adds:

LAURYN ML Doo Wop (That Thing) (RuhauseCobmbe)
Total Pays: 511, Total Stations: 26, Adds: 8

MATALIE MERCHANT Break Your Heart (ElaktraFEG)
Tota! Plays: 299, Total Stations: 44, Adds® 13

EVERCLEAR Father Of Mine (Capitol)

PHANTOM PLANET So | Fall Agan (Geflen) Total Plays: 288, Tota) Stations: 37, Adds: 13

Total Plays: 510, Total Stations: 43, Adds: 4

KEITH SWEAT FSNDOP DOGG Come And Get.. (BuidafEG)

R. KELLY & CELINE DION 'm Your Angel (he)
Total Ptays: 264, Total Stations: 30, Adds: 5

Total Plays: 395, Tota! Stations: 52, Adds: 52

MICHELLE LEWSS Nowhere And Everywhere (GantWB)
Total Plays: 386, Total Stations: 39, Adds: 4

EDNASWAP Back On The Sun (istand)
Total Plays: 240, Total Stations: 27, Adds: 1

Songs ranked by tetal plays

HIGH FIVE-Z — “When The Lights Go Out" everybody knows Five's in the house. During
the KRBE/Houston Power of Houston performance, PD John Peake (c) and morning show
diva Maria Todd (kneeling) snap this pic with Arista group Five.

$30,000 DOLLAR HOLE IN ONE — The 2nd annual Bill Richards/T.J. Martell Golf Clas-
sic was heid recently in Arizona. An estimated $30,000 was raised to benefit the T.J. Martell
Foundatidn for Cancer, Leukemia, and AIDS research. Ready for tee-off are Tr-State'’s Lenny
Lyons, KDWB/Minneapolis PD Rob Morris, and Consultant Bill Richards.

Apbs OcrtoBer 20

CAKE Never There (Capricorn/Mercury)

LAURYN HILL Doo Wop... (Ruffhouse/Columbia)
LENNY KRAVITZ Fly Away (Virgin)
LOVATUX First l(l;s (Robbins Ent.)

MYA #/SILKK THE SHOCKER Movin’ On (University/interscope)
NEWSBOYS Entertaining Angels (Virgin)

SON OF EVE Sun Don’t Shine (DV8/A&M)

GOT STRENGTH ... WHERE'S JACKIE ? — After her recent performance In Los Angeles,
Allantic artist Tori Amos (second from left) took a moment to pose with some admirers,
including (I-r) Amy Sparks, R&R CHR Asst. Editor Robert Pau, Atlantic West Coast VP/
Operations Bob Clark, promo man Albert Darkaly, and Atiantic Senior Dir./Pop Promo
Pamela Jouan.

YOUR PICTURE

/3413

R&R wants your best shapshots
(color or black & white).
Please include the names and titles
of all pictured and send them to:
R&R c/o Tony Novia:

10100 Santa Monica Bivd.,
Fifth Floor,

Los Angeles, CA 90067
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DAYNE'S

l

BACK!

l
I

/¢ witH "UNSTOPPABLE’ |
: ,,.

| 7 THE FIRST SINGLE [3

|
FROM HER ;

1
NEW ALBUM |
|

NAKD WITHQUT YOU I

Aiready Added At:

WWZZ WNTQ
WXYV  WJJS
WKSS KBFM -
' KHTT WXIS
WKSL KLAZ
WSTW WWMX

AND MORE!

R ER
R L OoRDS

website: taylordayne.com


www.americanradiohistory.com

782 R&R Octover 16, 1998

o= o

PORTERS

i L .

Stations and their adds listed alphabetically by market

WFLY/Albany, NY
OM: Michael Margan
PD: Rob Dawes

MO: Ron Wifliams

0 S Vew
SHARN MULL S “Laety
WL SMITH "M
FASTRALL Fou"

KQID/Alexandria, LA
PO: Kahuna
APOAMD: Jay Stevems

JEWEL Veni'
A SELLY § € OVON “Wgei
ALMES MORSSSETTE “Thera™

SRANDY T
SNTHEY SPLARS Vel

WLSS/Baton Rowge, LA
PO: Aobert Eitman
MD: Todd Chase
7 S Ve
2 “Swosmat”
VINE Loty

XQXY/Beaumont, TX
PO/MD: Brandin Shaw
APD: Pam Pace
S £WEL Yo"

BRANDY v

WL SATH Vamy

WLNF Biloxi, MS

OMPD: Scott Sands

MD: Bedda Bouvdreaur
R Yoo

13 RKELLY §C DO “hager’
REM Dayssper

WSEAulinle, NY

OM: Sue 0'Neil

PO: Dave Universal

MO: deian Witte

19 EWEL Yeass®

U ROGLLY & C DO “Mges”
SRAVOALL STARS Wi
LASYRHRL Deo”
BRITNEY SPEARS Bty
SOPENCE K’

Cod, MA
PD. Mike 0" Donnelt
MO. Kovia Matthews
o0 Ao

WSSXCharleston. SC
PO: Billy Surt

LI e

17 A KELLY § € DYON “Anger

WVSR/Charleston. WV

16 OV Loy
16 BRANDY T
16 AGE OF BASE "Whenpwer
© v Thag?

WAL SMITH M
LAURYR HILL Doo”
RIELLY $C ONON “Ange”

1O0MG/Colorado Speings. CO
PO: Bebby irwin
APD: Poul Johmsen
0 Red My

LAURYNMLL Deo™

NE T

R AELLY § C 00N “Angel”
KWEL Hm®

s
PO: Jessthen Rush
MD: 1., Mcilay
A P e
0 WAL SHTH Mam'

WNCLColumbus. OH
PD: Todd Shamnon
APOMO: Neal Sharpe
19 JOWH Hew
SHABNMLLINS Loty
00 GOODOLLS Skor”
A0 DAY “Peghe”
R AELLY 8 € DIOR “Noger”

KHKSDaias, TX

OM: John Cook

PO: £d Lambent

MO: Jjohn Reynolds
JWE el
R KELLY 6 C. 000N “hager”
FASTOALL T

WGTZ/Bayton, OH
OM: Michsel Luczak
PD: Dsle Baird

MD: Basi Steeie

19 R Yoy

WSTO/Evansville, IN
OM/PD: Sky Phillips
M0: Cindy Mercer
BRITNEY SPEARS “Baty™
JEWEL “Yands
EXT S
WATCHB0K 20 “Back
BAMDY

MB: Rendy Sharwye
$ R LY §.C 00N Ange
o T Wes'
WCRE W
SO Y
MOMEA “Touts

APOAD:
& RKELLY & G 000N “Ange
B DAUMILL FREDMAN Desy’

WVTUGrand Rapids. MI
PO/MD: Jaft Andrews
APD: Eric 0"8rian

WO\ Green Bay, Wi
PO: Dan Slone

M0 David Burns

1 AR e

WRHT Greenvilte, NC
PD: L.T. Bosch
APDMO: Gina Gray
FASTRALL Fow’
£WEL Yol
BANDY v
Ve T
NOREAMAATN Vetu?”

A RELLY .G DION “Arge™
R

WAL SMTH “Mam™
Vg Lty
REM Dusneper™

KOMO/Honoluku, H

e FAKD: Relly inbagesy

7 R KELY 3 C 0N hage’
MOMFA o™

ANORE A MARTIG Rt
SR T

IXMEHonolulu, HI

Ca-PD: Jamie Hyatt

Co-PO: Kid Loe Batdwin
Pretty

KMXV/Xangas Cily.
PD: Jou Zstiner
MO: Dytas

B B e’

W MONICA Rl
W0 90 DEGAELS "Becavse”

WWST Xnoxville, TN
PD: Rich Bailey
APD/MD: Dave Stone
USHER "Wy
SR, oo
MOMEA Touch”

ASMEBLatayetie_ LA
PD: Lorry LeBlanc

KQARAfitte Rock. AR
DM/PD: Gary Rabinson

95 DEGREES Ducome”
R ELLY & C. DION “Anges”

WG Macen, 8A
Gooup P: Jomes regery
N A Yo

WZEE Aludinen, Wi
PD: Jimmy Sioole
W: Tommy Dodosn
L Y

A ELLY 4 G DION"Angel”
WL SMITH Ve
HSTBAL For©

~e

WESL/Memphic,

OM: Chrig Tayler

MD: Aobia Cole

M LARYENLL Deo’

T e e
ADREA AR N Tgters’
RN SETZER ORCH “Jumo’

WHYIMiami, FL
P0: Acd Roberts
APD. A