NEWSSTAND PRICE $6.50
Metallica-Mania At Rock

Metallica’s cover version of Bob Seger’s classic “Turn
The Page” ignited R&R’s Rock formats this week,
earning Most Added with 84 adds at Rock and 76 adds
at Active Rock. The premiere single appears on Garage
Inc., which features over two hours of music and will be
available on December 8.

NOVEMBER 13, 1998
CMA Still Tops At 40

Hard to believe, but the venerable Country Music
Association is entering its fifth decade of service to the
industry. This week, R&R salutes the organization with a
special editorial section featuring a complete CMA [ime line
and interviews with key figures in its history. including
current Exec. Director Ed Benson.
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Capitol Records and AMFM Radio Networks
invite you to participate in a non-exclusive, commercial-free simulcast
of the one-haur NBC special

GARTH BROOKS DOUBLE LIVE

Wednesday, November 18
8:00 pm (ET & PT); 7:00 pm (CT & MT)

For more information about the live simulcast of
Garth Brooks Double Live, please contact AMFM Radio Networks

at 972.455.6281 or www.amfmradio.net
S, |
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© =998 Capitol Records, Inc.
wwaw.Capitol-nashville.com

“The New Leader in Countsy Programming”
Watch for great newsfSrgeramming ift 1994
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As the Country Music Association turns
40, R&R’s Lon Helton and Calvin Gilbert
celebrate by tracing the organization’s
history through time lines, interviews, and
anecdotes from key CMA players over the
years.

Begins Page 35

management ¢

marketing ¢ sales

As the Christmas shopping season
approaches, our monthly “Industry X-
Ray” focuses on department stores. Who
shops there? What do they buy? How
much do the stores spend on
advertising? And is radio getting its fair
share?

Pages 11-14
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+ John Loscalzo named SW Nets VP/
Programming

= Lisa Rodman now PD at WYCD/Detroit

« David Meszaros takes VP/GM chair at
WJZF & WSB/Atlanta

« Rick Thomas appointed XHRM/SD PD

«+ Bill Aptelbaum to head new CBS Plus
Sales Div.

Page 3

» David Bendeth becomes Sr. VP/A&R
at RCA Records

Page 16

CHR/POP
« BARENAKED LADIES One Week (Reprise)

CHR/RHYTHMIC

« LAURYN HiLL Doo Wop (That ...) (Ruffhouse/Colurnbia)

URBAN

« DIVINE Lately (Pendulum/Red Ant)

URBAN AC
« DEBORAH COX Nobody’s Supposed To Be Here (Arista)

COUNTRY
« DIXIE CHICKS Wide Open Spaces (Monument)

AC
« BACKSTREET BOYS I'll Never Break Your Heart (Jive)

HOT AC
« ALANIS MORISSETTE Thank U (Maverick/Reprise)

NAC/SMOOTH JAZZ

« RICK BRAUN Hollywood & Vine (Atlantic)

ROCK

+ LENNY KRAVITZ Fly Away (Virgin)

ACTIVE ROCK
« LENNY KRAVITZ Fly Away (Virgin)

ALTERNATIVE
« LENNY KRAVITZ Fly Away (Virgin)

ADULT ALTERNATIVE
« R.E.M. Daysleeper (Warner Bros.)

NEWSSTAND PRICE $6.50
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KRLA Gets Set For Talk Flip

m Jackson to join after resigning from KABC/L.A.

By AL PETERSON
R&R NEWS/TALK EDITOR

KRLA-AM/Los Angeles, the
legendary station that once took
part in bringing the Beatles to the
Hollywood Bow! in the ’60s.
will soon drop its Oldies pro-
gramming to enter L.A’s Talk
radio wars. The CBS station is
set to debut as “L.A. Talk/1110
AM” on Nov. 30 and will go
head-to-head on the AM band

Seagram To Radio: Take Our Money, Please! ]

| M Liquor co. exec pitches to group heads on hand
i for RAB meeting; Smulyan elected RAB Chairman

By RoN RODRIGUES
& JEFFREY Y ORKE
R&R STAFF WRITERS

RYE, NY — The debate over
{ hard liquor radio advertising

was kicked up a :
i notch this week
when a top executive |
of the Seagram
Company went face-
to-face with the na- |
tion’s leading radio |
group heads and g
asked them to take
his advertising.

Seagram Exec.
VP/Marketing &
Strategy Arthur Sha-
piro told the group heads at-
tending the semi-annual
RAB Board meeting, “If
you’re not taking Seagram
ads, we want you to join the
700 stations in 100 markets
who are taking Seagram ads.
I'd hate to leave this money
on the table.” The ads pro-
mote Absolut vodka, Crown
Royal, and Capt. Morgan
rum, among other brands.

Smulyan

Shapiro said stations that thus

far have declined his offer are of-
fering a variety of reasons for
their refusal. usually on the
grounds of FCC reprisal at
license-renewal time or
88 some kind of govern-
B3 ment action that would
result in the ban of
coveted beer and wine
| advertising, or negative
reaction from listeners
f and consumer groups.
il But Shapiro stressed
| there is currently no ac-
tion in the wheels of
government that Jimits or
bans any kind of alcohol
advertising. He said fears of
FCC actions are “unfounded.”
and he argued that stations that
take liquor ads will be met by “a
resounding sound of silence”
from listeners and consumers.

“The beer companies spend
more than $900 million per year
in advertising, most of it on ra-
d.o and TV,” Shapiro said. “We
spend $250 million in advertis-

RAB/See Page 18

]

Radio Needs To
Measure Clutter

re radio’s spot blocks getting
longer than the “rock
blocks™? No one seems 1o know,
but Steve Farella— Exec.VP for
New York advertising agency
Jordan, McGrath, Case & Part-
ners, which handles such heavy-
| weights as Smith Kline Bee-
cham, Nestie, and Proctor &
Gamble — thinks its time for ra-
dio to get a grip on spot load and
| manage it better. On Monday,
Farella told RAB Board members
meeting in Rye, NY that the in-
dustry must get a fix on how ex-
tensive the cluttering of ads is.
“The sad factis, we don't know
how cluttered itis, and radio has
not responded well to the ques-
tion;” Farella said. He called fora
regular accounting of spot load
by stations or groups and called
on the industry to come up with
“some sort of measuring device,
come up with a game plan. Ac-
countability is the key. Be ac-
countable!”
Farella said he conducted his
own random survey of cluttering:

CLUTTER/See Page 18
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with market-leading Cox Talker
KFI and venerable ABC Talk
station KABC. KRLA & KLSX-
FM OM Ron Escarsega will
add KRLA PD duties; Jack Sil-
ver remains KLSX’s PD.

As has been heavily rumored,
KRLA’s new lineup will include
veteran L.A. Talk radio host
Michael Jackson, who just last
weekend announced his plans to

KRLA/See Page 23

Chancellor Taps
Denver, L.A. Mgrs.

M Visotcky to oversee
six Denver properties

By Tony Novia
R&R CHR EDITOR

Bob Visotcky has been named
Market Manager for Chancellor
Media’s six-
station Denver
cluster:
KRRF-AM,
KALC-FM,
KIMN-FM,
KVOD-FM,
KXKL-FM
& KXPK-
FM. He most
recently was
VP/GM for
the company’s
KCMG (Mega 100)Los Ange-
les, a post that is being filled by
Mega GSM Marko Radlovic
(see story, below).

Chancellor Sr. VP/Regional
Operations John Madison com-
mented, “With great heritage sta-
tions and one of the market’s
strongest portfolios, our Denver
group has tremendous potential
for cluster synergies, and desig-
nating a market manager of

VISOTCKY/See Page 23

Visotcky

Boulos Named SVP/
Promo, East Goast
For Warner Bros.

By STEVE WONSIEWICZ
R&R MUSIC EDITOR

Warner Bros. Records has
appointed John Boulos Sr. VP/
Promotion e
East Coast i
Based in New
York, he re-
ports to newly @
tapped Sr. VP/
Promotion
Tom “Grover”
Biery (R&R
11/6). .-
“John isf.
something of —
a legend in
our business, and with good rea-
son,” Biery noted. “Not only is
he one of the most knowledge-
able and experienced promoiion
executives at work today, his
passion for and commitment to
the music have made him one of

BOULOS/See Page 23

Boulos

By JEREMY SHWEDER
R&R WASHINGTON BUREAU

The protracted National
Basketball Association lock-
out has meant lost salary for
players, lost revenue for own-
ers, and a loss of respect from
many fans. But as the dispute
stretches through its 19th
week — and its second week
of missed on-court action —
the one group whose pocket-
book seems only slightly
lighter has been the Sports ra-
dio stations.

While TV stations struggle
to fill programming left open
by the loss of NBA games, a
number of station OMs and
PDs told R&R the lockout
makes programming less
complicated and even gives
their stations a chance to try
something new. But most im-

NBA Lockout Forces Stations
To Find Replacement Revenue

portantly, they said basketball
advertisers haven’t deserted
— yet.

“I think it’s in the funs best
interest that they settle this as
soon as possible,” said Jon
Zimney, Operations Director
for KGEO-AM/Bakersfield,
CA, which has a contract for
Los Angeles Lakers games.
“As far as on the radio, we’re
not exactly in despair. As far
as revenue goes, we're not
missing it”

Most radio programmers
recognized the lockout threat
when the NBA season closed
last June, giving them a
chance to arrange alternate
programming. As ABC Ra-
dio/Chicago President/GM
Zemira Jones said, “We saw

NBA/See Page 16

M Radlovic takes over
as GM at ‘Mega 100°

By ApaMm JACOBSON
R&R STAFF WRITER

KCMG-FM (Mega 100)/Los
Angeles GSM Marko Radlovic
has been ele- |
vated to GM
of the Chan-
cellor Media
Rhythmic}
Oldies station.
He assumes
duties previ-
ously held by
Bob Visotcky
(see story, |
above).

“Marko was
an integral part of a team that, in
one year, transformed Mega 100
into Los Angeles’ second highest-
rated station for adults 25-54,”
Chancellor Sr. VP/Regional
Operations John Madison com-
mented. “He is a dynamic lead-
er, and we are confident in his
ability to extend Mega’s success.”

RADLOVIC/3ee Page 18

Radlovic

Got your 1999 calendar yet? Mark off June 10-12: R&R Convention *99, Los Angeigs.
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WHITNEY . MARIAH
HOUSTON ¥ CAREY

“WHEN YOU BELIEVE

(FROM THE PRINCE OF EGYPT)”

‘Album §
in stores

FROM THE MOTION PICTURE

OVER 45 NEW ADDS!
ON OVER 450 STATIONS! OVER 3000 COMBINED SPINS!
R&R AC CHART @ - () BREAKER!!!
R&R CHR/POP CHART DEBUT €p)

R&R CHR/RHYTHMIC GHART DEBUT €])
AC MONITOR GCHART 29*-14*

FILM OPENS DECEMBER 18

PRODUCED BY BABYFACE
DREAMWORKS Conl \"" \ m WHITNEY HOUSTON APPEARS COURTESY OF ARISTA RECORDS
nnnnnn 3 4IRS MARIAH CAREY APPEARS COURTESY OF COLUMBIA RECORDS

www.dreamworksrecords.com www.prince-of-egypt.com Produced by Babyface for ECAF Productions, Inc.
Soundtrack Executive Producers: Michael Ostin, Lenny Waronker and Jheryl Busby Motion Picture Artwork, Pholos: '™ DreamWorks L.L.C., ©® 1998 DreamWorks L.L.C.© 1998 SKG Music L.L.C.
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Rodman Returns To
Country As PD At
CBS’ WYCD/Detroit

Veteran programmer Lisa Rod- |
man has been named PD of Coun- |
try WYCD/Detroit. In moving to
the CBS station from crosstown
CHR/Rhythmic WDRQ, Rodman
succeeds Eddie Haskell, who
stepped down from the PD post to
concentrate on his morning show.

Regarding her return to the Coun-
try format, Rodman told R&R, ‘

“Country music radio is at a really
exciting point. | believe there is true
evolution on the horizon, and I'm
really glad to be a part of it again.
Big thanks to [CBS Regional VP]
Bill Figenshu. [outgoing WYCD
GM] Joe Armao. [interim GM]
Elaine Baker, and the entire staff.
I’ve really got an incredible crew
here.” ‘
Rodman’s resumé reflects an 18-
year radio career, including 11
years as a programmer. Prior to her
two-year stint as PD for WDRQ,
Rodman spent five years program-
ming CHR/Pop WZIM/Cleveland
and previously served as PD at
Country WCTK/Providence.

Jacor’s XHRM/San
Diego Taps Thomas
As Program Director |

Four-month CHR/Rhythmic
KQBT/Austm PD Rick Thomas
— has been ap-
pointed to a sim-
ilar position at
Jacor’s XHRM/ ‘
San Diego. He
begins his new
duties on Dec. 1.

“I'm excited
about building
[XHRM] and
thrilled to be re-
turning to San
Diego.” Thomas
told R&R. “Nationwide got the
station started on a sound founda- |
tion, but Jacor has plans to make it \
bigger and better than it has been.
As do 1, Jacor has a bigger vision l
for the station.”

When asked to describe today’s
XHRM, Thomas remarked to
R&R, “I wouldn’t even try. It’s a
station in need of tweaking and a
lot of focus. There’s much work to
be done, but we’re going to have
a lot of fun with it. The closest for-
mat it fits, really, is Oldies, be-
cause that’s what the music is. It’s
all old R&B, but the demos will
skew AC.”

One of Thomas’ past program-
ming credits was XHTZ/San

Thomas

THOMAS/See Page 23 |

A Royal Geremony

The American Women in Radio & Television (AWRT) presented its first-
ever Special Commendation Award for Humanitarian Service to Queen
Noor of Jordan at the organization’s recent awards ceremony. Posing
together are (I-r) AWRT's Cristy Trembly and National President San-
dra Dorsey, Queen Noor, and AWRT members Derilene McCloud and
Shirley Jackson.

SW Ups Loscalzo To VP/Prog.

SW Networks has pro- g=
moted John Lescalzo to
VP/Programming. Serving
as Sr. Director/Program-
ming since last January,
Loscalzo will continue to

includes stints at Long Is-
and stations WRCN and
WDRE, as well as KROQ/
Los Angeles and WPDH/
Poughkeepsie, NY. He
| joined SW as Director/

supervise all SW entertain-
ment news and program-
ming content.

“John’s well-deserved
promotion is a reflection of
the contributions he’s
made to help bring SW to
the forefront of the entertainment
news industry,” stated President/
CEO Dan Forth. “As VP/Program-
ming, we're confident he’ll play a
key role in taking us to the next lev-
el of success as SW continues its

Loscalzo

{ Rock Programming after
¢ | working for Rock Airplay
| Monitor.

“We’ve assembled a great
programming team at SW
over the past year, and to-
gether we're developing the
best music and entertainment news
product in the industry,” Loscalzo
added. I look forward to all of the
new products and services we’ll be
creating together. Most important-
ly, I'm grateful for the opportunity

to work with the talented staff of
SW”

rapid growth.”
Loscalzo’s other radio experience

TR

Apfelhaum ToLead ch Plus Sales Dlv.
M Haering, McCarthy take on day-to-day duties as SVPs

Bill Apfelbaum has been tapped to head CBS Plus, the new sales divi-
sion that will cross-sell over seven CBS Corp. divisions, including net-
work. radio, TV, TDI outdoor, CMT, TNN. and its new-technology/Inter-
net-related division (R&R 10/23). Apfelbaum most recently was Presi-
dent/CEO of TDIL.

“Bill is not only a great sales professional,” CBS President/COO Mel
Karmazin said when he officially unveiled CBS Plus last week, *“he’s also
a builder, an entrepreneur, and one of the best motivators I've ever met.”

Apfelbaum said the advantage of CBS Plus is “when you lay out TV
stations, radio stations, and a TV network, an advertiser’s ability to reach
every demographic and psychographic target is unequaled.”

Turner Broadcasting’s Pam Haering and JMW Consultants’ Lisa Doc-
tor McCarthy will handle day-to-day duties for CBS Plus as Sr. VPs.
“In Pam and Lisa, I believe we have two dynamic, creative sales profes-
sionals who know how to create solutions for advertisers.”

CBS Plus is based in New York. It’s expected to open offices in Chica-
go and Los Angeles.

-
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Meszaros Now VP/GM At Gox/Atlanta Duo

David Meszaros has been elevat-
ed to VP/GM of Cox Radio’s
NAC-AC combo WJZF-FM &
WSB-FM/A tlanta. While his man-
agement duties have changed — he
most recently was GM for WIZF
and WCNN-AM — he will retain
Director/Sales duties for the WSB
Radio Group.

“Naming David VP recognizes
the great contribution he’s made to
our Atlanta operation,” commented
Cox Radio Sr. Group VP and WSB

Radio Group VP/GM Marc Mor-
gan. “Putting him in complete
charge of our two very successful
FMs, as well as keeping him in
charge of our overall sales opera-
tion, better aligns and strengthens
our management structure.”

Prior to joining the WSB Radio
Group as Station Manager two
years ago, Meszaros previously
was VP/GM of WZGC/Atlanta,
GM of WZLX/Boston, and GSM
of KFMK/Houston.

oY

CBS Appoints Armao GM At San Jose ACs

CBS Radio “Young Country” WYCD-FM/Detroit GM Joe Armao will
transfer to a similar position at Soft AC-Hot AC combo KBAY-FM &
KEZR-FM/San Jose. Today (11/13) is Armao’s last day in Detroit. CBS
Oldies WOMC-FM GM Elaine Baker adds responsibilities as WYCD’s
interim GM.

“[CBS’] John Gehron has been an idol of mine for some time and
brought this opportunity to me,” Armao told R&R. “If you don’t know
the city very well, Detroit might not be on your list of top five places to
go, but quite frankly, I’ve been very happy here. My wife is from Los
Angeles, we have family throughout California, but the driving force for
me [to move to San Jose] was the opportunity to work directly under John.
KEZR has been a great radio station, and with John’s involvement the
last year or so, it’s even stronger than ever.”

Under previous owner ARS, KBAY traded its frequency and moved
down the dial to 94.5. The usually competitive Soft AC fell substantially
this summer. “I was just in San Jose for a long weekend, and KBAY
sounds good,” Armao said. “The frequency move affected the numbers.”

Before his two-year WYCD stint, Armao worked as GM for WDSY/
Pittsburgh. GM/PD at WNRQ/Pittsburgh. five-year Station Manager at
WFLZ/Tampa. Sales Manager at KDKA/Pittsburgh, KIQY/San Diego’s
GSM., and Group W Radio Sales/Western Manager.
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FGG Wraps Up Pathfinder License Revocation Trial
O Dille maintains he doesn’t control WRBR/Elkhart

By MATT SPANGLER
R&R WASHINGTON BUREAU

A rare FCC license revocation trial concluded on Monday
with the jury still out on whether two broadcasters will be stripped
of their licenses for WBYT-FM & WRBR-FM/Elkhart, IN.

NAB board member and Path-
finder Communications Corp. Pres-
ident John Dille is accused by the
FCC of setting up a front whereby
he controlled WRBR through his
three children’s 49% stake in the
station, which is co-licensed to
Hicks Broadcasting. Dille alleged-
ly arranged the scheme in order to
avoid applying for a waiver permit to
own WRBR and a local newspaper.
the Elkhart Truth. Pathfinder is also
the licensee of WBYT.

In early testimony, which began
Oct. 20 in an FCC Administrative
Law courtroom in Washington. DC,
the commission attempted to prove
the allegations through the testimony
of Pathfinder CFO Robert Watson.
He said that Pathfinder financed in
part Hicks’ acquisition of WRBR,
which seemingly contradicted a state-
ment Pathfinder filed with the FCC
last year. Under cross-examination by
a Pathfinder attorney, however, Wat-
son testified that a joint sales agree-
ment that was formed before Hicks
bought into WRBR s the only busi-

EARNINGS

Capstar, Chancellor
Post Record Quarters

Net revenue for Capstar Broadcasting Corp. (NYSE: CRB)
increased $16.8 million during the third quarter, figures released on

ness relationship between Pathfinder
and the station. Watson further point-
ed out that Niles Broadcasting Inc. —
which, in opposing Pathfinder’s ac-
quisition of WNDU-AM & FM/
South Bend. IN last year, suggested
the idea of the front — was one of
the prospective buyers of WRBR
when it was on the market in 1993.
Pathfinder’s attorneys then ushered
in a series of experts, including Me-
dia Ventures Partners broker Charles
Giddens. to bolster their case. Gid-
dens testified that a clause in Hicks’
contract to purchase WRBR that
would allow Dille’s children to buy
out principal David Hicks’ 51% stake
for five-times cash flow was low, but
not unreasonable, for that property
and for post-recession era 1994,
Hicks later reasserted this in his
own testimony. (Dille testified that
the five-times cash flow idea came
from another deal he had worked out
with Indiana-based JAM Communi-
cations, of which he now owns
50%.) Hicks also insisted that Dille
did not propose that Hicks “hold”

Tuesday indicate. Net revenue for Q3 was $165.8 million, up from $149
million during the same period last year. For the first nine months of 1998,
net revenue increased from $418.8 million to $459 million. On a same-
station basis, net revenue was up 12.3% during the quarter and 10.5% for
the nine-month period. Broadcast cash flow (BCF) rose to $73.6 million
from $60.4 million in Q3, while climbing to $190 million from $161.6 million
forthe firstnine months. Same-station BCF gained 27.6% and 22.8% for the
quarter and nine-month period, respectively. (All of these results are pro
forma and exciude the stations Capstar is acquiring from Triathlon
Broadcasting Corp.) The company said fourth-quarter pacings are
comparable tothe third quarter, with expected “strong double-digit growth.”

Continued on Page 8

WRBR while Dille waited for the
commission to abolish rules prohib-
iting ownership of a broadcast sta-
tion and a newspaper in the same
market. Edward Sackley Jr.. a former
business partner of Hicks', testified
early in the hearing that Hicks
Broadcasting was not serving as a
conduit for Dille’s future ownership
of the station.

Star Witness

Dille, who was called to the stand
last week, testified that he had signed
a statement in February 1994 prom-
ising that he wouldn’t finance his
children’s investment in WRBR be-
cause his attorneys had assured that
a loan he eventually made to them
was valid under FCC rules. Dille also
said that he “forgot” to inform the
commission, in response to a 1997
inquiry, about financial assistance he
provided to Hicks in 1995 (the FCC
suggested that this made it appear as
if Dille were underwriting Hicks' fi-
nancing of WRBR).

Dille concluded his testimony with
a declaration of his integrity. “In all
my time [as a broadcaster],” he told
FCC Judge Joseph Chachkin, “no one
has ever challenged my reputation the
way this thing has ... If I have led
anyone to wrong conclusions, I would
have done so unintentionally.”

Dille’s attorneys called one last
witness to vouch for Dille’s reputa-
tion. NAB Exec. VP/General Coun-
sel Jeff Baumann, who was testify-
ing in an FCC trial for the first time
since he joined the association in
1994, said Dille “follows in a great
broadcasting tradition ... of integri-
ly and honesty.” Baumann first met
Dille when he joined the NAB board
in 1982 (when Baumann was depu-
ty chief of the FCC Mass Media Bu-
reau) and said he was “shocked that
this could happen to someone with
John’s character.”

Testimony concluded Monday.
Both sides must submit statements to
Judge Chachkin assessing the evi-
dence presented in the trial by Feb.
23. The judge will render a decision
after that deadline.

RADIO BUSINESS

‘Bloomberg

BUSINESS
 BRIEFS

FCC May Vote On New EEO Rules This Month

T he FCC is tentatively slated to vote Nov. 19 on a new set of guidelines
that promote hiring of minorities and women for broadcast positions.
An FCC official told R&R the new EEO rules will address the concerns of
the DC Circuit Court with the requirement in the former guidelines that
minority and female recruitment match that of broadcasters’ communities.
“Anything smacking of statistical numbers or comparison is what is coming
out,”the official said. Atthe same time, the new rules will push “outreach”to
minorities and women. “It will still require them to demonstrate that they can
contact minority groups and contact women'’s groups,” the official said.
The appellate court struck down the agency’'s EEO rules in April. The
Minority Media and Telecommunications Council asked the commission
last month to postpone action on 58 cases involving license renewals,
assignments, and transfers until the agency crafts new guidelines.

FCC Signs Off On CBS-Infinity Transfer

T he FCC said Nov. 10 that it had cleared the transfer of CBS Corp.'s
radio stations to the new Infinity Broadcasting Corp. CBS announced
in August that it is spinning off its radio and outdoor assets as Infinity and
selling 20% of that new entity to the public. CBS spokesman Dana
McClintock told R&R the Securities & Exchange Commission is still
reviewing the deal, but it is on track to be completed within the first few
weeks of December.

FCC Anrests GA Man; Closes Pirate Stations In Five Cities

F CC investigators recently tracked down a man they claim knowingly
interfered with aviation frequencies, and also shut down radio pirates
operating in Pittsburgh and in the Boston, Chicago, Houston, and Los
Angeles areas. Kevin Kelly was arrested in his Cumming, GA, home
Monday by investigators from the FBI, FAA, and FCC. Investigators claim
that Kelly was upset about low-flying planes in his neighborhood and used
his expertise as an electronics engineer to interfere with aviation
communications.

In other action, FCC agents from four regional offices closed pirate
operators in Tewksbury, MA; Giendale Heights, IL; Katy, TX; and Sierra
Madre, CA. The stations were all operating on the shortwave frequency
6955 kHz. In a separate move, the FCC seized radio transmission
equipment from a Pittsburgh pirate operating at 91.7 MHz. The FCC said
that the station was operating as high as 3.8 million times the permitted
power level for unlicensed broadcasting. The commission aiso said that the
station operator had been previously warned.

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago  One Week Ago  10/30/98  One Year Ago  One Week Ago

Radio Index 168.52 212.45 199.75  +26.07% +6.36%
Dow Industrials 757248 897546 8592.10 +18.53% +4.46%
S&P 500 928.35 1141.01 1098.67 +2291% +3.85%

America’s most respected kitchen expert .
returns to the radio!

Betty Crocker has been the hands-down expert on nutrition,
cooking and meal planning for more than 75 years.’

Call 1I-800-334-5800 today to find out how you can

l:)ring her into your audience's homes five times a week.

VOO AmericanradionRisiory com

ASK BETTY

RADIO*SHOW

Distributed bym
a
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You've done perceptual research and it’s fine...but is there still a gap between where you are and
where you want to be? Can we share something with you?

Over the past 20 years, we've been privy to the intimate details of hundreds of radio battles. In many cases,
we've witnessed tremendous victories; in others, disappointing failures. In nearly every instance, both the
winners and the losers had someone do perceptual research for them. So, what made the difference? The
winners almost always had three things in common:

o They created a smart strategy that took advantage of an opportunity.

¢ They allocated the resources necessary to implement that strategy.

o They stayed with the strategy (updating and revising their tactics as battle conditions changed) until the
goal was achieved.

That's why, at Moyes Research Associates, we specialize in just two things:

Advanced perceptual studies that The application of our 7 STEP SMART™ SYSTEM...
we custom-design and conduct for a system that’s a sure path to a truly smart strategy for
each station; and every client we work with.

Strategic research and guidance is all we do at our company. And we do it for some of the most successful
stations in large markets like Los Angeles, Philadelphia, Phoenix, Tampa, Chicago, Denver, Boston, Detroit, San
Diego, Seattle, San Francisco, Washington and Pittsburgh, and other markets the size of Orlando, Knoxville,
Tucson, Omaha, Columbus, Greensboro, Nashville, Birmingham, Wichita and Spokane.

Before you spend more money on perceptual research, call us. Were not right for every situation, but let’s talk
and see if — as partners — we can help get you where you really need to be.

H ';\ :

Mike Shepard Bill Moyes Don Gilmore
Senior VP President Executive VP

Moyes Research Associates

AMERICA’'S LEADING STRATEGIC ADVISORS

I BLVD.

205 East CHEYENNE Mo AIN
80906

UN
CoLoRADO SPrRINGSs, CO
719.540.0100

T

—__uanann onaricanradighietonccom _ _
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¥ DEAL OF THE WEEK
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Dollars To Date: $8,225,232,444.73

(Last Year: $13,109,570,825)

Dollars This Week: ,920,868.73
WKGL-FM/Muscle Shoals, AL %r Year: $26,031,018)

- $6.3million Stations Traded This Year- 1798

: (Last Year: 2166)

Stations Traded This Week: 37

o WLAY-AM & FM &

O BUSINESS

1998 DEALS TO DATE §

(Last Year: 40)

TRANSACTIONS

Cumulus Continues To
Accumulate With Alabama Buy

§ TRANSACTIONS AT A GLANCE

® WFMH-AM & FM/Cullman (Birmingham), AL No cash transaction

® KBBL-AM/Cabot (Little Rock), AR $75,000

® WVLD-AM & WQPW-FM/Valdosta, GA $1.6 million

® KECN-AM, KLCE-FM & KCVI-FM/Blackfoot (Pocatello) & KICN-
AM/daho Falls, ID No cash consideration

® KFTZ-FM & KOSZ-FMAdaho Falls (Pocatello), ID
No cash consideration

® WKRS-AM & WXLC-FM/Waukegan (Chicago), L $4.3 million

® WHBU-AM/Anderson & WAXT-FW/Alexandria, N $2 million

® WWWO-FM/MHartford City, N $1.2 million

® WLHN-FM/Eiwood & WERK-FMMuncie, N $2.25 million

o KCOU-FM/Columbia, MO $80,000

® KSCY-FM/Belgrade and KMMS-AM & FM/Bozeman, MT
No cash consideration

® WHYL-AM & FM/Carlisle (Harrisburg), PA $4.5 million

® FM CP/Masontown, PA $250,000

® KCOM-AM/Comanche, TX $165,000

® KHOY-FM/Laredo, TX $1000

® WPTG-FM/West Point, VA $1 million

® WOBG-AM/Clarksburg (Morgantown) & WOBG-FM/Salem
(Morgantown), WV $624,868.73

® WTUS-FMMannington (Morgantown), W $575,000

® WOBT-AM & WRHN-FM/Rhinelander & WHTD-FM/Three Lakes, WI

U Muscle Shoals trio nets $6.3 million; Harrisburg purchase provides five for Citadel

T
Of Th

WLAY-AM & FM/Muscle
Shoals & WKGL-FM/
Russellville, AL
PRICE: $6.3 million
TERMS: Asset sale for cash
BUYER: Cumulus Media Inc., head-
ed by Lew Dickey. It owns 204 stations.
Phone: (414) 615-2800
SELLER: U.S. South Broadcasting
Co.Inc., headed by President Thomas
Griffith. Phone: (205) 533-0216

FREQUENCY: 1450 kHz; 105.5 MHz:
97.7 MHz

POWER: 1kw; 1.05kw at 741 feet;
4.5kw at 430 feet

FORMAT: Oldies; Country; Country

WFMH-AM & FM/Cullman
(Birmingham)
PRICE: No cash transaction

TERMS: Transfer of control
BUYER: Mary Jones, Clark Jones,

| Meredith O’Brien, andClark Jones

Jr., all stockholders of Eddins
Broadcasting Co. Inc. Phone: (256)
734-3271

SELLER: Mary Jones, executrix of the
Estate of B.C. Eddins. Phone: (256)
734-3271

FREQUENCY: 1460 kHz; 101.1 MHz
POWER: 5kw day/500 watts night;
100kw at 1233 feet

FORMAT: Gospel; Country
COMMENT: Following the transaction,
Mary Jones will own 51.01% of the
stock of Eddins Broadcasting Co., Clark
Jones will own 42.07%, Meredith

SPORTS TALK’S

stinking genius...

GET INTO THE SHOW

Every weeknight

on the radio there
is a stinking genius
at work. He’s a big
guy...with a big
voice...and a big,
popular show...

Loud. Raucous. Out-
rageous. He’s got fans
across the country
listening to his fast-
paced sports talk
show. He’s taking calls,
making predictions, and
discussing the hot topics
of the day.

Listener response

to Spanier’s show has
been outstanding.
Catch his high-energy
sports talk, only on
One-On-One Sports.

each weeknight
10pm-2am ET.

; _____No cash consideration

Jr.

Il own 3.4%.

KBBL-AM/Cabot (Little
Rock)

PRICE: $75,000

TERMS: Asset sale for cash
BUYER: Equity Broadcasting Corp.,
headed by President Larry Morton. It
also owns KWCK-AM & FM/Searcy &
KHTE-FM/Lonoke (Little Rock). Phone:
(501) 221-0400

SELLER: Hall Broadcasting Inc.,
headed by President Phillip Hall.
Phone: (818) 487-9675

FREQUENCY: 1350 MHz

POWER: 2.5kw day/73 watts night
FORMAT: This station is currently silent
BROKER: MGMT Services Inc.

WVLD-AM & WQPW-FMW/
Valdosta

PRICE: $1.6 million
TERMS: Asset sale for cash

BUYER: Brooks Broadcasting Corp.
Inc., headed by President Albert
Brooks. He also owns WWRQ-FM/Val-
dosta. Phone: (912) 247-1077
SELLER:Valdosta Media Services &
Metro Media Broadcasting Inc., both
headed by F. Harrison Cooper. Phone:
(912) 247-1077

FREQUENCY: 1450 kHz; 95.7 MHz
POWER: 1kw; 35.9kw at 571 feet
FORMAT: Talk; Hot AC

TR

-

o o WRAERE NS

KECN-AM, KLCE-FM &
KCVI-FM/Blackfoot
(Pocatello) and KICN-AM/
Idaho Falls

PRICE: No cash consideration
TERMS: Transfer of control

BUYER: Marathon Media LLC, head-
ed by Bruce Buzil. It owns 29 stations.
Phone: (312) 204-9900

SELLER: American Cities Broad-
casting LLC, general partner of West-
ern Communications Inc., licensee of
the stations. Phone: (312) 204-9900
FREQUENCY: 690 kHz; 97.3 MHz:
101.5 MHz; 1260 kHz

POWER: 1kw day/43 watts night;
100kw at 1513 feet; 100kw at 1000 feet:
5kw day/84 watts night

FORMAT: News/Talk; AC; Oldies;
News/Talk

‘ Inc.is proposing an internal reorganiza-
tion for business and tax purposes. Fol-
lowing the transaction, Marathon Media
LLC will be the new general partner.

KFTZ-FM & KOSZ-FM/
Idaho Falls (Pocatello)
PRICE: No cash consideration
TERMS: Transfer of control

BUYER: Marathon Media LLC, head-
ed by Bruce Buzil. It owns 29 stations.

\NATATATATA Ao HE NI B LT IR IR IO IIUININILT IR I En]

O'Brien will own 3.4%, and Clark Jones | Phone: (312) 204-9900

SELLER: American Cities Broad-
casting LLC, general partner of Mara-
thon Media of Idaho LP, licensee of
the stations. Phone: (312) 204-9900
FREQUENCY: 103.3 MHz; 105.5 MHz
POWER: 100kw at 830 feet; 100kw at
830 feet

FORMAT: CHR; AC

COMMENT: Marathon Media of Idaho
is proposing an internal reorganization
for business and tax purposes. Follow-
ing the transaction, Marathon Media
LLC will be the new general partner.

WKRS-AM & WXLC-FM/
Waukegan (Chicago)

PRICE: $4.3 million

TERMS: Asset sale for cash

BUYER: Belvidere Broadcasting Co.
LP, headed by Bruce Buzil. He has in-
terests in 29 other stations. Phone:
(312) 204-9900

SELLER: Spring Broadcasting LLC,
headed by Phillip Thune. It has inter-
ests in six other stations. Phone: (212)
697-0925

FREQUENCY: 1220 kHz; 102.3 MHz
POWER: 1kw day/64 watts night; 3kw
at 322 feet

FORMAT: News/Talk; CHR/Pop

WAXT-FM/Alexandria

ESTIMATED PRICE: $2 million
TERMS: Asset sale for cash
BUYER: Indiana Radio Partners,
headed by Michael Schwartz, Aaron
Daniels, Monte Lang, Ed Argow, and
Bill Burns. They own nine other sta-

| tions. Phone: (401) 253-2900

SELLER: Clearwater Enterprises,
headed by Tom Hayth. Phone: (765)
282-2230

FREQUENCY: 1240 kHz; 96.7 MHz
POWER: 1kw; 2.3kw at 370 feet
FORMAT: Talk/Sports; AC

BROKER: Bergner & Co.

WWWO-FM/Hartford City

| ESTIMATED PRICE: $1.2 million

COMMENT: Western Communications |

TERMS: Asset sale for cash
BUYER: Indiana Radio Partners,
headed by Michael Schwartz, Aaron
Daniels, Monte Lang, Ed Argow, and
Bill Burns. They own nine other sta-
tions. Phone: (401) 253-2900
SELLER: Viking Communications
Inc., headed by Judy Kvale. Phone:
(765) 289-9500

FREQUENCY: 93.5 MHz

POWER: 3.04kw at 442 feet
FORMAT: Classic Hits

BROKER: Bergner & Co.

WLHN-FM/Elwood &
WERK-FM/Muncie

ESTIMATED PRICE: $2.25 million
TERMS: Asset sale for cash
Continued on Page 8
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Schools cancel themselves...you just read the list!

RCS storm center User - ics HFI
File RBepoits Telephony About
il - : N |
B [ L = | |
| Cients  Levels Recod Time Our Station Print letters  Script 1;~‘.l§|§p‘hp_n¥~ _3_ Bt}
| Southwestern High Schooﬁl | - | Mailing Lelters l Levels Recorder |
» | Woodglen Elementary Close 1 3982 -
| ] Felix Festa Junior High | Close 14399 teve Egan | 15754 Vi
© {Rockland Community Close 4809 3% |
| | Nassau Community Close 5100
: S_t Augustines Shelter Open 4?43 =
| b <] | 5
77 Type Addiess | Phone /Fax /W » | Subset Plorhpt No.
Mailing 110 Phillips Hill Rd 914-916-2219 _j| *
' New City = _'i_]
[y NY - 10956 'PLUS: make money with 1
': iStormCenter’s additional i
“1-900” module. |
o | .'_[f] 'Parents and kids call a separate number |
. . §to hear sponsor message and school !
L eEntimermatian ' linfo, bothering nobody at the station. |
. — ! '
A : ) T seen at
e RCS StormCenter is an interactive phone system —_ P~5 the =
for schools, parents and kids. A ut 4@
e Basic 2-line system with phone card just $1,499 sch Omated
e Update long lists instantly in all studios 0o0] CIOS j
e CG direct-to-air for TV text crawl! ngS

Get StormCenter now...before the snow hits the fan!
Simplify your life qnd your mori_u'ng show. Fax to RCS at 91 4-428-5922_

_________ - ———— —— ———— ——————

' Yes! O Mail me O fax me Q call me now with StormCenter info.

Name: Title: Actual Call Letters:
Address: City: State: Zip:
Fax:

RADIO COMPUTING SERVICES (RS OF
12 Water Street Qg)‘; e ol
White Plains, NY 10601 USA Rl 0 (L o
(914) 428-4600 Fax (914) 428-5922 § @65 '
info@rcsworks.com www.rcsworks.com E A
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EAR”I”GS Continued from Page 4

Meanwhile, Capstar President/CEO Steve Hicks said the company is not
currently in an acquisition mode because there is a “disconnect” between
buyers such as Capstar and sellers that still expect 13-times cash flow
deals.

C hancetlor Media Corp. (NASDAQ: AMFM) reported record third-
quarter and nine-month eamings, as Q3 net revenues soared 21% to
$286 miliion. Broadcast cash flow (BCF) gained 27% to $148.9 million. For
the firstnine months of 1998, net revenues increased 18% to $778.4 million,
while BCF gained 26% to $373.2 million. (These results were reported pro
forma, excluding Katz Media and Chancellor's outdoor holdings.) Katz
revenues were up 12% during the third quarter, while its BCF gained 27%.
For the nine-month period, Katz's revenues increased 11%; its BCF gained
animpressive 42%. AMFM Radio Networks recorded $20 million in BCF for
the first nine months of '98, equal to the network’s annual budget.
Chancellor President/CEQ Jeff Marcus proclaimed 1999 “the year of
integration,” in which it would focus on closing deals and assimilating
acquisitions into its multiplatform strategy. He said the company would not
pursue any major buys, looking instead for “tuck-in acquisitions,” such as
the third or fifth AM in a given market.

H eftel Broadcasting Corp. (NASDAQ: HBCCA) reported net
revenue growth of 19% in the third quarter of 98, from $37.2 million
to $44.2 million. Broadcast cash fiow (BCF) increased 20%, from $15.8
million to $19 million. For the first nine months of ‘98, net revenues gained
22%, from $98.2 million in '97 to $119.9 million; BCF was up 32%to $49.2
million. Heftel President/CEO Mac Tichenor said he was “particularly
pleased” with the third-quarter improvements in light of the costs
associated with start-up operations in New York, Houston, and San Diego
this year.

estwood One (NASDAQ: WONE) credited higher revenues from

the company’s Shadow Traffic operations for driving total company
revenue up 5% in the third quarter of 1998 to $66.7 million, up from $63.4
mitlion for the same quarter last year. After-tax cash flow increased 9% to
$12.2 milion, compared to $11.2 million for Q3'97. After-tax cash flow per
share was 39 cents, up from 32 cents.

M etro Networks Inc.(NASDAQ: MTNT), which provides traffic reports
and news to radio stations, reported a 25% rise in third quarter
revenues. Income rose from $35 million to $44 million. EBITDA for the
quarter was $11.3 million, up 16.5%, while net income rose 17.8% to $5.3
million from $4.5 million. For the first nine months of 1998, the Houston-
based company had revenues of $121.3 million, up 22.4%. EBITDA for the
quarter was $27.5 milfion, up 21.1%, and netincome rose 24% during the
first nine months of 1998 to $12.4 million.

he Ackeriey Group (NYSE: AK) reported that operating cash fiow for

the third quarter of 1998 fellto $5 .4 million, off $200,000 from the same
period in 1997. However, Ackerley CFO Denis Curley told R&R that, on a
same-station basis, operating cash flow was up 6.4% during the quarter.
Operating cash flow grew to $23.9 million, from $22.6 million, for the first
nine months of '98. Net revenues grew to $22.4 million (from $21 4 million)
inthe third quarter. Forthe nine-month period, income increased from $66.8
million to $75.8 milion. The company owns four radio stations in the Seattle-
Tacoma market.

Saturday thms will Never be the Same '

TRANSACTIONS

Continued from Page 6

BUYER: Indiana Radio Partners,
headed by Michael Schwartz, Aaron
Daniels, Monte Lang, Ed Argow, and
Bill Burns. They own nine other sta-
tions. Phone: (401) 253-2900
SELLER: Dream Weaver Broadcast-
ing, headed by Wade Weaver. Phone:
(765) 552-4275

FREQUENCY: 101.7 MHz; 104.9 MHz
POWER: 3kw at 328 feet; 3kw at 328
feet

FORMAT: Oldies; Oldies
BROKER Bergner & Co.

e BN ~ Mis

e L i s i oo,

KCOU FM/Columbia

PRICE: $80,000

TERMS: Asset sale for cash
BUYER: The Curators of the Univer- ‘
sity of Missouri, headed by President
Theodore Beckett. It owns six other |
stations, including KBIA-FM/Columbia.
Phone: (573) 882-3211 i
SELLER: The Independent Resi- |
dence Halls Association. Phone:
(573) 882-7615

FREQUENCY: 88.1 MHz |
POWER: 435 watts at 110 feet |
RMAT: Alternaive |

1 -
R R R RS T R B

KSCY -FM/Belgrade & ’
KMMS-AM & FM/Bozeman |

PRICE: No cash consideration f
TERMS: Transfer of control

BUYER: Marathon Media LLC, head-
ed by Bruce Buzil. It owns 29 stations.
Phone: (312) 204-9900

SELLER: American Cities Broad-
casting LLC, general partner of Mara-
thon Media of Montana LP, licensee ‘
of the stations. Phone: (312) 204-9900
FREQUENCY: 96.7 MHz: 1450 kHz;
95.1 MHz

POWER: 8.6kw at 748 feet: 1kw: 94 kw
at 780 feet

FORMAT: AC; Talk/Sports; Adult Alter-
native

COMMENT: Marathon Media of Mon- |
tana LP is proposing an internal reorga-
nization for business and tax purposes.
Following the transaction, Marathon Me-
dia LLC will be the new general partner

WHYL-AM & FM/Carlisfe \
(Harrisburg)

PRICE: $4.5 million
TERMS: Asset sale for cash
BUYER: Citadel Communications |
Corp., headed by CEO Larry Wilson.

it owns 118 stations, including WQXA- |

RADIO BUSINESS

| AM & FM & WRKZ-FM/Harrisburg-

Lebanon-Carlisle. Phone: (602) 731-
5222

SELLER: Zeve Broadcasting Co.,
headed by President Lincoln Zeve.
FREQUENCY: 960 kHz; 102.3 MHz
POWER: 5kw; 3kw at 328 feet
FORMAT: Nostalgia; Country

FM CP/Masontown
PRICE: $250,000
TERMS: Asset sale for cash
BUYER: Bible Broadcasting Net-
work Inc., headed by President Low-
ell Davey. It owns 30 other stations.
Phone: (704) 523-5555

SELLER: He's Alive Inc., headed by
President Dewayne Johnson. It owns
six other stations. Phone: (301) 895-
3292

FREQUENCY: 88.5 MHz
gOWEwkw at 328 feet

KCOM-AM/Comanche
PRICE: $165,000

TERMS: Asset sale for cash
BUYER: Texas West Media Inc.,
headed by President David Bacon.
Phone: (915) 677-1977

| POWER: 6kw at 328 feet

FORMAT: Country

WOBG-AM/Clarksburg
(Morgantown) & WOBG-FM/
Salem (Morgantown)

PRICE: $624,868.73

TERMS: Asset sale for cash

BUYER: Burbach Broadcasting Co.,
headed by PresidentNicholas Galli.He
owns six other stations. Phone: (412)
278-4105

SELLER: Hilber Corp., headed by
President Robert Steinhilber.
FREQUENCY: 1400 kHz; 105.7 MHz
POWER: 1kw; 1.2kw at 581 feet
FORMAT: Oldies; Oldies

COMMENT: The purchase price in-
cludes a promissory note, payment for
acovenant not to compete, and payment
of an outstanding bank loan.

‘ WTUS-FM/Mannington

SELLER: Arrowhead Broadcasting |

| Inc., headed by President Roy Park-
| er.He owns two other stations. Phone:

(915) 356-2558

FREQUENCY: 1550 kHz

POWER: 250 watts day/54 watts night
FORMAT: Country

KHOQY-FM/Laredo
PRICE: $1000
TERMS: Asset sale for cash

BUY ER: Laredo Catholic Communi-
cations Inc., headed by President
Rebecca Sepulvada. Phone: (956)
722-4167

SELLER: DiocesanTelecommunica-
tions Corp., headed by President
Robert Freeman. It owns one other
station. No phone listed
FREQUENCY: 88.1 MHz
POWER: 1.8kw at 348 feet
FORMAT: Easy Listening

WPTG-FM/West Point
PRICE: $1 million

TERMS: Asset sale for cash
BUYER: Colonial Broadcasting
LLC, headed by James Campana &
J. Phillip Goldman. Phone: (804) 672-
6726

SELLER: Real Radio Inc., headed by
President Gilinda Rogers. Phone:
(757) 565-1079

FREQUENCY: 107.9 MHz

&5} The Show That Will Never Change Hosts..NEVER!!
Live; caller interactive; personality driven

T aAmericanracioiietory com

Today's best Country Music
selected especially for Saturday Nights

(Morgantown)

PRICE: $575,000

TERMS: Asset sale for cash

BUYER: Burbach Broadcasting Co.,
headed by President Nicholas Galli.He
owns six.other stations. Phone: (412)
278-4105

SELLER: Summit Media Broadcast-
ing LLC, headed by Nunzio Sergi.
Phone: (304) 363-8888

| FREQUENCY: 102.7 MHz

POWER: 3.21kw at 452 feet

FORMAT: Country

COMMENT: The purchase price in-
cludes a promissory note and payment
for a covenant not to compete

iR ‘8

WOBT-AM & WRHN-FM/

| Rhinelander & WHTD-FM/

|

Three Lakes

PRICE: No cash consideration
TERMS: Transfer of control

BUYER: Marathon Media LLC, head-
ed by Bruce Buzil. {t owns 29 stations.
Phone: (312) 204-9900

SELLER: Marathon Media Il LLC, gen-
eral partner of Marathon Media of
Rhinelander LP, licensee of the sta-
tions. Phone: (312) 204-9900
FREQUENCY: 1240 kHz; 100.1 MHz;
93.7 MHz

POWER: 1kw; 100kw at 334 feet; 50kw
at 331 feet

FORMAT: Oldies; AC; Country
COMMENT: Marathon Media of Rhine-
lander LP is proposing an internal reorga-
nization for business and tax purposes.
Following the transaction, Marathon Me-
dia LLC will be the new general partner.

FISHER

ENTERTAINMENT
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You’ve just changed format
on a 30 million dollar
station...

Wouldn’t you like to know exactly
what’s going on right now?

Well, you can. MOBILTRAK monitors car radio tuning all over town, in huge numbers, and delivers
audience shares to your desktop computer every day. For the first time, you can look at what
happened yesterday, and make decisions about what to do (or not to do) roday. It complements
your existing research, and takes most of the risk out of the scariest aspect of operating a station...
making changes.

Monitor and adjust your promotions and outside advertising in real time. Keep up with your
competitors. With a 100,000+ daily sample, you're guaranteed accurate results, hour by hour, day
by day. In fact, our customers think of it as “programming insurance.”

MOBILTRAK. Know what works. Fix what doesn’t. It’s immediate, accurate, and rolling out in

U.S. markets right now. For information, call Lucius Stone at 1-888-772-TRAK. And visit us on
the web at www.mobiltrak.com

QéﬁRAK

The truth is out there... every day.

1998 MOBILTRAK. INC. MOBILTRAK and the MOBILTRAK design are trademarks and service mark: of MOBILTRAK, IN
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Since Tony Quin started 1Q television group in 1995, 1Q has produced almost
700 TV commercials for radio stations. | guess we must be doing something right.

Here are just a few of our syndicated hits:

“ID" —For CHR, all kinds of AC & Rock
This slick music positioning
campaign has run in 59 mar-
kets for stations such as KZQz
(San Francisco) KQKS (Denver)
WWZZ (Washington D.C.) WENS
(Indianapolis) KKLZ (Las Vegas)

“Lyrics” —For CHR, Rock, Classic Rock & Ac

In dozens of markets "Lyrics" is EEEs: T
funny and outrageous. A pure :
imaging television campaign.
Stations which have run
"Lyrics" include KIIS (LA) KDGE
(Dallas) WDVE (Pittsburgh) KBPI
(Denver) KPNT (St. Louis)

“Jan"-For Hot AC, AC & Soft AC

Already in nearly 20 markets B
this charming new AC campaign
targets "At Work" listening.
"The Jan spot established that
it's OK to be passionate about a
soft AC." Bill Conway, PD KOIT,
San Francisco.

“Principal"-For Rush affiliates and
morning shows

What these famous jocks were
like as kids. The "Principal"
commercial, for Rush affiliates
and morning shows, answers
the question. KDMX (Dallas)
WNOR (Norfolk) KEWS (Portland)
KVI (Seattle)

“Singing Animals" -For all Oldles formats
Real animals singing the | - :
hooks. A fun and memo-
rable way to position
familiar songs to the
whole family. Stations
include WFOX (Atlanta)
KLOU (St. Louis)

We've also produced a heck of a lot of
custom spots, but that's another story...

Call today for a demo tape of these and other
spots, or you can see them NOW on radio’s only
TV marketing website:

8 www.radioig.com

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioig.com

404 255-3550

FAX: 404 255-8152
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. 'Department store advertising by market, Page 12

« Finger-Clickin’ Good: DJs croak!, Page 12

e RAB: Pitching Penneyé, Page 14
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R&R INDUSTRY X-RAY: ADVERTISING
THAT WORKS ON MANY LEVELS

Can you hear that jin-
gling? The Christmas
season’s on its way,
and it's not just sleigh bells you're hearing
... it’s also the cash registers at department
stores nationwide. More than a quarter of
their annual business will be done in the last
two months of the year.

By Jeff Axelrod

MMS Editor

For radio in 1997, department store
advertising was one of the rare categories that
showed a decrease from 1996 spending.
That’s due in part, says Miller Kaplan Arase’s
George Nadel Rivin, to the consolidation
among major department stores.

But while there may be

Generally, the top chains are also the
biggest advertising spenders. Sears spent
$555.2 million on advertising in 1996. The
Federated stores were No. 2 ($405.3 million),
followed by the May stores ($398.8 million),
JCPenney ($294.2 million), and Dayton
Hudson ($272.1 million). With the exception
of the Federated stores, each of the top five
increased their advertising budgets by at least
5% in '96.

Department stores are a major part of your
listeners’ lives. Nine out of every 10 listeners
18+ have been to a department store at least
once in the last three months, and nearly a
quarter (23%) visit them at least once every
two weeks.

fewer major chains, there’s
more revenue in the depart-
ment store sector than ever.
Over the past several years,
department and discount

RADIO SPENDING PROFILE

Radio’s percentage of department
stores’ total media spending:

They also draw a clientele
that cuts fairly evenly across
demographic lines™:

¢ Female — 53.7%

i . _ 0,
retailers have seen revenues High 23--'%/0_ 11\23;2 i?)_?; ({;
steadily increase, from about __Low 8.3% -24 — 12.97%
$205 billion in ‘93 to nearly _::z:?an ::::f & 25'3;1 = ;igzo
$249 billion in ‘96. Dis- | — LA ig—; =— 16.2(70
counters have taken the | «1997departmentstore e SE

lion’s share of that money,
accounting for 61% of de- |
partment store sales, com-
pared to 22% for “tradi-
tional” stores and 17% for
national chains.

radio growth rate: -2.4%
« 1997 overall radio growth rate: 10%

» Department stores as a percentage
of total radio expenditures: 6.2%

Source: Miller, Kaplan, Arase & Co., LLP

* 55-64 — 10.7%
* 65+ — 15.5%

No matter what format
your station is, you're most
likely reaching a wide group
of consumers likely to visit

Which stores are making
the most? Sears is by far the leader, with 1996
sales of $38.2 billion. The Dayton Hudson
stores (including Target, Mervyn’s, and
Marshall Field’s) were a distant second at
$25.4 billion, followed by JCPenney at $23.6
billion. The Federated stores (Bloomingdales,
Macy’s, Rich’s, and Burdine’s) and the May
stores (Robinsons-May, Lord & Taylor,
Foley’s, Filene’s, and Hecht's) were the only
others to clear the $10 billion mark, at $15.2
billion and $12 billion, respectively.'

a department store this
holiday season. So you've got a retail category
that’s looking for your listeners — a category
with increased revenues and increased media
spending, yet one that spent less on radio last
year. Ready to change that? With the
Christmas season upon us, there’s no time like
the present.

! Hoover’s Company Profiles, 1997
2 Competitive Media Reporting, June 1997
¥ Simmons, Spring 1997

DEPT./DISC. STORE ADVERTISING PER MONTH
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It has been said that figures rule the world.
Maybe. But I am sure that figures shew us
whether it is being ruled well or badly.

— Goethe

————— MANAGEMENT b———

EVEN GHARACTERISTICS
F GREAT LEADERSHIP

B Part two of a three-part series

. When Gerald Grinstein took over ailing
By Dick Kaza" Western Airlines in 1985, he immediately
began meeting with employees. He flew their routes and spent
endless hours with pilots, flight attendants, customer service reps,
and baggage handlers. The rapport he established was instrumental in
convincing his employees to make work rule concessions and take
pay cuts in return for ownership in the airline. Western became
profitable — and in only two years, he sold the airline to Delta for
$860 million, much to the benefit of those employees who had come
to know and to trust him.

Ron Allen has been Delta’s CEQ since 1987. His style was to berate
underlings in front of others and fire executives who disagreed with
him. When difficult economic times hit, he terminated 12,000
employees, more than 30% of Delta’s work force. This led to a
precipitous drop in what had been outstanding customer service:

Complaints about missing baggage,
late flights, and filthy planes
skyrocketed. In October 1996,

O R Allen acknowledged the devastat-
ing effect his extreme measures

S - E i:"g—s had on Delta’s employees and

said, “So be it.”

Irate, his employees began wearing “So be it” pins, and many
performed their jobs with that attitude. In April 1997, Delta’s board of
directors (led, ironically, by Grinstein) fired Allen despite record
profits. Why? Because his insensitivity “was killing the company’s
soul.”™

The principle illustrated so effectively here continues our discussion
of the Seven Characteristics Of Great Leadership.

| THE ROAD 0

0 Compassion. Ralph Lauren once said, “A leader has the ision
and conviction that a dream can be achieved. He inspires the power
and energy to get it done.” That's what Grinstein did with Western's
employees, quickly resurrecting the troubled company. He sincerely
cared about them, and they knew it by his action. Ron Allen focused
on numbers and certainly delivered to the bottom fine. But leadership
is so much more, and the success he achieved could not be sustained
in an atmosphere of fear, anger, and low employee morale. Inevitably,
the organization is destroyed. This is a crucial lesson to remember as
you fead others.

© Perfection. No leader will ever achieve perfection, but every great
leader makes a valiant effort to attain his or her version of it. One
example is Mickey Luckoff, President/GM of KGO/San Francisco. KGO
has been rated No. 1 by Arbitron since the summer of ‘78 and has
won numerous awards for journalistic and broadcast excellence.

Continued om Page 12

What They're Selling

What are the most popular types of items at depatment
stores? Here’'s how they stack up at the checkout
counters:

Women’s & girls’ wear 40.7% |
Men’s & boys;—wear 18.7% [
7D‘rugs & cosmeticé 7.0% |
Linens & domestics  5.7% '
Housewares & g_ifts 5.;"}0
Consun;er electronics : 5; ;/o
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management = marketing ¢ sales

DEPARTMENT STORE

A continuing feature highlighting selected websites of special interest ADVERTISING BY MARKET
9 9 SAcMotroaim - [VMAREE Rovangs o8 B s - Devrioed by (it s Vi 1997 . 1 . . .
K-FHOG. K-PONG ! Nﬂ; KHBE o e bﬁjﬁ:@ggéw =5 media spending (in millions)
., N ] Market Newspaper s
Who says radio’s all fun and games? Well, the Albuguerque 13.1 1.7
webmaster at KRBE/Houston, for one. At the Atlanta 55 1 199
CHR/Pop station’s website (www.krbe.com), you = g Baltimore 37.4 7.0
can enter the "KRBE Arcade,” a collection of three Lives 2 Boston 78.0 15.8
simple yet enjoyable Shockwave games that have ;::fe' -4 Buffalo 10.3 3.8
been customized with a radio spin. Z T T T tewet g Chariotte 10.1 43
Take “CD Breakaway,” for example. It's the old | i i Chicago 96.3 37.3
“Breakout” game (one of “Pong’s” first cousins), Cincinnati 21.0 7.3
but instead of a little ball attacking a stack of Cleveland 218 8.3
bricks, you get a CD trying to make its way P M ——— go::lmh:lsw . 1;52 1;;
: 3 ’ il BromsiBag S - . allas-H. J 1
thro.ugh a field of microphones. The gam? 5 easy é?ﬂ”ﬁ"&«:—_.m««m | B g i e — Denvesr o e o
to pick up and easy to play — at the beginning, Detroit 7El ot
As you advance through a few levels, the CD gets  faster and your paddle gets smaller. Grand Rapids 9'1 4.6
e L i = "ljhe'n there’s “Revenge Of The’ Late D]J. Its a P — 48 20
D) &) les] o) . variation of George Costanza’s old favorite, Greenville-Spartanburg 114 25
P L T e ~———3f@ “Frogger” butasyou cross the river, the turtle shells Harrisburg 8.4 49
. T OSSR = e and logs have been replaced by CDs and KRBE. Hartford 18.3 3.9
A8 3}4@1‘\16 Yo 04 v (08 Listener Club cards. Once you’ve completed your Houston 885 10.9
g voyage, the frogs — as if kissed by a princess — indianapolis 41.8 7.7
suddenly morph into KRBE jocks. Can you get Kansas City 26.0 513
them to croak out the KRBE calls ... or will they Los Angeles 207.0 36.0
iust croak? Louisville 28.1 29
s — — Memphis 18.1 1.9
What‘makes your websnlte f|nger-cllckan good”? If ypur gste is Miami-Ft. Lauderdale 70.4 14.1
breaking new ground 'wnh a killer app o'r a cool quotient in the Milwaukee 170 49
99th percentile, e-mail a short explanation and/or screen shot Minneapolis-St. Paul 419 95
L S — ——— along with an active URL to MMS Editor Jeff Axelrod at Nashville 111 26
] Lymmarpvsmn | Biecnoiiiapons | {Binetme -t tow_ Jaxelrod@rronline.com with “FCG Site” in the subject line. New Orfeans 13.5 18
New York 2345 30.3
Norfolk 9.4 3.6
Oklahoma City 26.1 1.7
EVEN cHAHAcTEBISTIGS * "I keep my goals and targets in focus, no matter how Orlando 22.7 4.8
much is heaped on me. A lot of people don't stay focused, Philadelphia 87.8 24.0
F GBEAT LEADEBSHIP aren't organized, and don’t follow through.” Nobody can Phoenix 426 8.3
achieve great things for a leader who has no goals or even a Pittsburgh 28.1 8.6
Continued from Page 11 vision to excite them. Yet that's how most companies operate, Portland 20.1 6.5
I asked Mickey, who's been in charge since 1975, how his  and they get the results you'd expect. | believe aggressive Providence 14.4 24
station achieved such remarkable results. goals and an organized follow-through, more than any other Raleigh-Durham 9.1 3.6
* “I'm obsessed with winning, and that's the kind of person reason, are why KGO is so successful. Sacramenlq 19.9 5.6
I've sought and surrounded myself with. We have a solid base The Seven Characteristics Of Great Leadership will Salt Lake City 10.3 6.1
of employees and very little tunover.” Simply, he and agroup  conciude in two weeks. Next week, just in time for Thanksgiv- S &y o
of like-minded people act in unison to be the best. ing, | present the Four Things Great Managers Should Be Raniiegh " 74
* "We're innovative. | encourage trying new things and Thankful For San Francisco 1;3.2 11.7
discourage ‘this s the way we've always done things." I'd ' Working With Emotional Intelligence, Daniel Goleman gfa&iis gjg ig
much rather take a chance and not have it work out. The only ' : : :
way you keep ahead of the pack is by not being afraid to Tampa-St. Petershurg 395 7.2
innovate.” This is one of the secrets to success for every Dick Kazan is a successful entrepreneur who founded one of the largest Washington, DC 101.9 188
outstanding company. The world is in continuous transition, computer leasing corporations in the United States. He created and hosts “xﬁi’ PaB"“ Beg':h ’ 132 3?
a1 the et organizaon hange i i, making ik n [ 5500 s et o B tow o oflr o snes | Wik Bar Saanion & -
the process. No mistakes = no progress. questions to him at rkazan@ix.netcom.com. Ll gl 2117.2 a75.7
Source: Competitive Media Reporting

FO U R WEE KS FO RWA R ) Sales & Prométion Planning Calendar

December 6-12: Civil Rights Week, Human Rights Week, Nat'l Drunk Driving Awareness Week

DECEMBER 6-12

(6 (7 (8

o ©

11 B

First sound recording Nat't Cotton Candy Nat'l Brownie Day Nat’l Pastry Day Nat'l Lager Day UNICEF established First motel opens

made (1872) Day Washington crosses A Charlie Brown Int’l Human Rights (1946) (1925)
First presidential radio Enlightenment Day the Delaware (1776) Christmas first airs Day First dental anesthesia Golf tee patented
address (Calvin Delaware becomes USSR dissolves (1965) Nobel Prize Day (1844) (1899)

Coolidge, 1923) first state (1787) (1991) Roller skates patented First Playboy Nat't Ding-A-Ling Day
Washington Monument Japan attacks Pearl 4.S. enters WW2 (1884) published (1953)
completed (1884) Harbor (1941) (1941)

WA americanradiohistorvy-com
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You have 1,500 new competitors on the
Internet and your audience is listening.

What are you doing about it?

Free from Arbitron: The Internet Listening Study.
Now available at www.arbitron.com.

Your future depends on it.

-

Arbitron: Helping Grow Radio’s Share

ARBITRGIV

A Ceridian Company www.arbitron.com

FHE ~ 1 \ANANA aMaricanra dichictary com
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SUCCESS STORIES FROM THE RAB

Top Dept. Stores | Top Discounters
JCPenney Kmart

Carson Pirie Scott | Wal-Mart

Sears

A Penney For Your Thoughts

SITUATION: Because JCPenney is one of the nation’s leading
retailers, the goal of many special store sales is to<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>