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Back To Her Musical Roots A | Donaldson At R&R Seminar

Arista’s Whitney Houston is _— e f ' Noted ABC News White House "=
receiving widespread critical Correspondent Sam Donaldson —l
acclaim for My Love Is Your J ! will be a featured speaker at

Love — her first studio album in ‘ f R&R’s Talk Radio Seminar '99

eight years. This week, R&R ' " February 18-20 at the Grand N

serves up a review and tells the ‘ = ‘ ' Hyatt Hotel in Washington, DC.
story behind tha release and its ! ' ‘ Donaldson will also participate in
multitude of superstar an interactive Q&A session to be

b producers. Check out Urban , held exclusively for TRS 99
Action on Page 54 g = = attendees.
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management ¢+ marketing ¢ sales

A constant flow of communication
between station and advertiser is an
essential ingredient to a successful
relationship. But how do you actually
ensure that such communication takes
place? Interep’s Jeff Dashev offers advice.
Also in our MMS section this week: a TV
spotlight with KSJO/San Jose, tips for
saving money from management expert
Dick Kazan, and a Radio Gets Results
success story from the RAB.

Pages 10-14

WBCN’S OEDIPUS COMPLEX

Some three decades
after the station was
conceived, WBCN rocks
Boston as strong as ever.
Jim Kerr dashed off to
Beantown for a one-on-
one interview with local
institution (and station

« Jay Beau Jones appointed
PD of WRCX/Chicago

= Bob McNeill takes PD
reins for KYNG/Dallas

+ Thomas Bartunek President/GM of
WQXR/NY

« Jerry Villacres GM, Nelly Carrion PD
of WBPS & WNFT/Boston

» Steven Smith, Douglas Kiel
take new Journal Communications
posts

Page 3

CHR/POP

« SHAWN MULLINS Lullaby (Columbia)
CHRA/RHYTHMIC |
= DRU HILL How Deep... (Def Jam/RAL/Mercur//Island)
URBAN

= DEBORAH COX Nobody's Supposed To Be Here (Arista)
URBAN AC

= DEBDRAH COX Nobody’s Supposed To Be Here (Arista)
COUNTRY

+ FAITH HILL Let Me Let Go (Warner Bros.)

AC

« SHANIA TWAIN From This Moment On (Mercury)

HOT AC

+ SHAWN MULLINS Lullaby (Columbia)

NAC/SMDOTH JATZ

= P. WHITE #/ G. WASHINGTON, JR. Midnight... (Columbia)
ROGK

= METALLICA Turn The Page (Elektra/EEG) |
ACTIVE ROCK [
« METALLICA Turn The Page (Elektra/EEG)
ALTERMATIVE

= CAKE Never There (Capricorn/Mercury)

ADULT ALTERNATIVE
« R.E.M. Daysleeper (Warner Bros.)

|
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year-end music issue, com-
plete with the Top 98 of
’98 for all 12 R&R for-
mats. In addition to the :
format-by-format re-
caps, the 1998 record -
label of the year will be
announced based on larg-
est percentage of overall chart

»

1998

In next week’s December 11
issue, we’ll publish our annual

E _I..-f.-;_ =

.. and record industries,”

share for the R&R chart year:
Dec. 12, 1997 through Dec. 4,

DECEMBER 4, 1998
Next Week: Music Rewind 98

M The industry’s most definitive year-end recap

1998.
“We are very excited to
present the year-end music
issue in R&R’s 25th
, year serv:ng the radio

* Director/Charts & For-
mats Kevin McCabe
remarked. “R&R’s
year-end music review
is simply the most val-
ued and trusted year after year

MUSIC/See Page 30
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Albright Heads To
McVay Media As
Pres./Gountry Div.

By Lo~ HELTON
R&R COUNTRY EDITOR

tor/Country Programming Jaye
Albright has g

been named to }

the newly cre- |
ated Presi-
dent/Country |
Division post
at
Media.
bright — who B
has spent the
last 14 months
in Las Vegas
overseeing the

Lawmakers Irked At Possible Four-Station Cap

M FCC could invoke new limit on groups seeking one-to-a-market waivers

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
CC commissioners are considering a pro-
posal that would cap the number of cross-
ownership holdings one company could have in
a market at four radio and one televi-
sion station. That would cut in half the
number of radio holdings currently per-
mitted and possibly force some major
radio groups to divest stations.

The proposal, which would alter the
current one-to-a-market waiver policy,
has caused industry-wide commotion
and a backlash against the FCC from
some Capitol Hill lawmakers.

While many details of the develop-
ing plan remain unclear, the FCC’s
Mass Media Bureau has recommend-
ed that waivers permitting ownership of
both television and radio stations in a single
market be granted only to companies with fcur
or fewer radio stations in that market, sources
said.

Other reports said the FCC is considering
eliminating the waiver policy for companies that
own four or fewer stations while requiring wa.v-
ers if more than four stations are owned ir a
market. The current policy forces companies
with any radio holdings — up to a maximum
of eight in a market — to apply for a waiver
when purchasing TV stations. Waivers are gen-

Kennard

erally granted for stations within the top 50 mar-
kets. Another aspect of the proposal would
eliminate TV LMAs, according to reports.

On Tuesday, Senate Commerce Committee
Chairman John McCain and fellow committee
member Conrad Burms fired off a terse-
8 1y worded, three-page letter to FCC
Chairman William Kennard waming
that any such tinkering with LMAs
24 could be “in direct defiance” of the
/| Telecommunications Act of 1996.
McCain and Burns added, “Regretta-
bly, the path the FCC appears to be fol-
lowing would be inconsistent with both
the 1996 Act and the 1997 Balanced
Budget Act.”

FCC commissioners are still review-
ing the proposal, but Kennard may put
it on the agenda at the commission’s
Dec. 17 meeting despite fervent protest from the
broadcast industry and legislators. Kennard has
reportedly been contacted by several group
heads of major radio companies who are op-
posed to the change. Disney’s Michael Eisner
and ABC’s Robert Iger were reportedly lobby-
ing FCC commissioners in person this week,
though an ABC spokesman could not confirm
that. CBS declined to comment on reports that
President/CEO Mel Karmazin phoned Kennard
to offer his point of view.

OWNERSHIP/See Page 18
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Donaldson Set To
Address R&R Talk
Radio Seminar '99

By AL PETERSON
R&R NEWS/TALK EDITOR

ABC News veteran and Chief
White House Carrespondent
Sam Donald-
son has been
added to the
program at
R&R'’s fourth
annual Talk |%
Radio Semi- |
nar, to be held |
Feb. 18-20,
1999 at Wash-
ington, DC’s
Grand Hyatt
Hotel.

Donaldson is set to speak to
the Friday morning general ses-
sion, where the well-known and
highly visible co-anchor of
ABC’s 20/20 and This Week With
Sam Donaldson And Cokie Rob-
erts will offer attendees an insid-
er’s look at the Washington
scene along with his unique per-
spective on the cursent and future
state of the news media in Amer-
ica. Donaldson will also partici-
pate in an interactive Q&A

DONALDSON/See Page 18

Donaldson

Jacor Communications Direc-

McVay
Al-

Albright

There’s an old saying that
“if wishes were horses, beg-
gars might ride.” But that
takes the fun out of wishing
— particularly at this time of
year, when it’s only natural to
digest the events of the year
and plan ahead for the un-
known journey that awaits us
over the next dozen months.

R&R asked a number of
players ‘n the industry what
they wish for in 1999. It was
a two-part query: “What
would you like to see happen

Industry Wish List For '99
M Radio leaders want better sales recruitment,
new ownership caps, tax certificates, and more

By JEFFRET YORKE
R&R WASHINGTON BUREAU CHIEF

but maybe could happen?”
The responses were
thoughtful, creative, and in-
sightful and are proof that ra-
dio is a vibrant medium both
on-air and in the front office.
Wicks Radio Division
President Rex Tackett, who
last month rode herd on the
sale of his 16-station opera-
tion to Citadel Communica-
tions (R&R 11/27), spoke for
an industry when he said, “I
would like to see a system to
effectively recruit, hire, and
retain top sales producers.
Throughout the industry, prac-

programming operations of
Jacor’s Country KFMS &
KWNR in addition to her
national duties — will start
her new job on Jan. 1.

“Jaye brings a wealth of expe-

ALBRIGHT/See Page 18

or get in 1999 that is a real
possibility and could help
your business and/or the in-
dustry?” and “What would
you like see happen that is a
stretch, a dream or fantasy,

tically every broadcaster lists
this as their No. 1 challenge.”

Tackett’s long-range wish
is not a fantasy, but a return to
a time when there was a big

WISH/See Page 30

Experience it again! R&R Convention '99, June 10-

aricanradiohistory com

12 in Los Angeles.

ﬁadio Disney 'Finds
NY Home At WQEW
= Dolan adds mgt. post

By Apam JACOBSON
R&R STAFF WRITER

One of America’s most-
listened-to Nostalgia stations, the
self-proclaimed “Home of Amer-
ican Popular Standards,” cele-
brated its sixth anniversary on
Wednesday (12/2). But it was
a bittersweet celebration:
WQEW-AM/New York is set
to trade seniors for school kids
and become the long-sought-
after East Coast flagship for
ABC’s Radio Disney format.
Mitch Dolan, President/GM for
ABC’s WABC-AM & WPLJ-
FM/NY, will add similar duties
at WQEW.

In an agreement announced
Tuesday (12/1) by ABC Inc. and
the New York Times Co., ABC
will enter into an eight-year
LMA with WQEW, beginning

WQEW/See Page 30
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Top 5 Most Added @ Rhythmic Top 40!

Already on:

KSLZ B97 Z90 KYLD KBMB
KTFM KKFR KQBT WROX WXSS
WDJX WKSS KGGI WFKS WENN

PRODUCED AND ARRANGED BY JIMMY JAM AND TERRY LEWIS FOR FLYTE TYME PRODUCTIONS, INC.
CO-PRODUCED BY BOYZ II MEN
COURTESY OF MOTOWN RECORD CO.,, L.P.
MANAGEMENT BY QADREE EL-AMIN FOR SOUTHPAW ENTERTAINMENT

Frem the DreamWorks album THE PRINCE OF EGYPT-—INSPIRATIONAL. A Cappella version asailable on THE PRINCE OF EGYPT - MUSIC FROM THi
ORIGINAL MOTION PICTURE SOUNDTRACK. © 1998 DreamWorks 1.L.C. ©1998 SKG Music I.1.C. wewdrcamworksrecords.com wi w.prince-of-egypt.com
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Jones’ New ‘Beat’:
WRCX/Chicago PD

WKSS & WMRQ/Hartford VP/
Programmmg Jay Beau Jones has

Rhythmic Oldies
WRCX/Chica-
go. The station
switched from
! Rock on Nov. 2
% to reposition
litself as “The
[Beat/103.5”
(R&R 11/7).
“We are ex-
tremely excited
about Jay Beau coming to The
Beat.” WRCX VP/GM Mike Fow-
ler said. “He has the experience,
enthusiasm. and passion for this
music format necessary to take us
to the top of the charts.”

A 23-year radio veteran. Jones’
programming and production expe-
rience includes stints at WEGX/
Philadelphia and WHTT/Boston.
He will assume his new duties in
Chicago later this month.

JONES/See Page 30

McNeill Crowned PD
At CBS’ KYNG/Dallas

Former Heritage Media VP/Pro-
grammmg Bob McNeill has been
tapped as PD at
KYNG/Dallas.
He replaces Dan
¥ Pcarman, who
has programmed
the CBS station
ever since it de-
buted the original
| “Young Coun-

try” format in
January "92.
“Dan did a

McNeill

great job for us
over the last seven years as he
helped develop this radio station,”
VP/GM Scott Savage told R&R.
“He’s been a huge contributor, but
sometimes you need a fresh per-
spective on what you're doing. He’s
a good friend of mine and will do
very well in this business.

“We’re thrilled to have Bob come
in as PD. He’s a very deeply expe-
rienced Country programmer.
We're looking to put a fresh coat of
paint on Young Country, and he’s
the guy to do it”

McNeill, a three-year resident of
Dallas, told R&R, “I’'m absolutely
thrilled to be working once again
with [CBS Sr. VP] Bill Figenshu
and the great staff at KYNG. It’s
really helpful to have lived here and
heard the ongoing KYNG-KSCS-
KPLX Country battle. It'll be most
helpful in leveraging the equity the

McNEILL/See Page 18
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Not that having R&R in any school’s curriculum would be a bad idea. How-
ever, the purpose of R&R Publisher/CEQ Erica Farber's (kneeling, far left)
and NAC/Smooth Jazz Editor Carol Archer’s (center) recent visit to Ban-
croft Junior High in Hollywood, CA was to share their experience and
knowledge of the industry. Spearheading the classroom visit was Women
Of The Music Business founder and World Domination Marketing CEO
Jacquie Shabel (upper right).

-

Mega Names Villacres GM, Carrion PD
For Spanish-Language Combo In Boston

Jerry Villacres has been appointed GM of Mega Broadcasting’s new
WBPS-AM & WNFT-AM/Boston. The stations, which debuted Tues-
day morning (12/1) at 12:01am, are now Spanish Contemporary “Estrel-
la 890” and Tropical “Mega 1150,” respectively. The latter airs the com-
pany’s “churban” presentation of crossover Latin dance records and Sal-
sa/Merengue hits. Nelly Carrion, most recently PD of Mega’s WURD-
AM/Philadelphia, has accepted similar duties at the Boston combo.

Mega President/CEO Alfredo Alonso told R&R, “In Villacres, we de-
cided to hire someone with lots of experience in leading Spanish-language
radio stations. In Nelly’s case, she did & fabulous job for our station in
Philly. She helped make [WURD] become the most-listened-to Spanish-
language station in the market. She earned this promotion.” Villacres pre-
viously served as President/GM of CBS Américas, the Spanish-language
radio network division of CBS, until its demise in late 1997.

WBPS and WNFT represent the first 24-hour broadcasters to air Span-
ish programming in Boston. Of the three competitors previously in the
market, only brokered WRCA-AM placed in the latest ratings survey.
WRBPS, at 890 kHz, previously aired ethmc programming; WNFT, at 1150
kHz. aired a syndicated Urban AC format. Mega purchased WBPS in Oc-
tober from Personal Achievement Radio for $4 million and WNFT in Sep-
tember from CBS for $5 million.

Alonso also told R&R that the company’s WSSJ-AM/Philadelphia will
debut a Spanish Contemporary format similar to that of WBPS on Dec. 15.

Journalﬂ Comm. Elects Smith Chairman
M Broadcast Group’s Kiel gets nod as President

Steven Smith has been elected
Chairman of Journal Communi-
cations. Smith is g ;
also the compa- {4
ny’s CEO, a po-
sition he’s held
since  March.
Concurrently, [
Douglas Kiel
has been elected
President. Kiel
most recently
was Exec. VP of
the company as
well as President
of its Journal Broadcast Group sub-
sidiary.

“Our company and its employee-
owners are fortunate to have an out-
standing team in place that will
lead Journal Communications ag-

Smith

gressively into the next century,”
said outgoing Chairman Robert
: Kahlor, who will
% remain with the
| board of direc-
tors after his re-
tirement. “Both
Steve and Doug
¥l have the exper-
tise and insight
to build on our
strengths and
sharpen our
, focus on growth
Kiel
and customer
service.”
Smith joined the company in
1976 as an advertising salesperson
at WTMIJ-AM/Milwaukee. He was

JOURNAL/See Page 30
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Bartunek Becomes WQXR President/GM

Thomas Bartunek has been promoted to President/GM of Classical
WQXR-FM/New York. He rises from the VP/Programming & Opera-
tions post at the New York Times Co. Broadcast Group station and suc-
ceeds Warren Bodow, who had been overseeing 'QXR and Nostalgia
WQEW. The latter will enter an LMA with ABC and debut the Radio
Disney format in January (see story, Page 1).

“Tom’s skills and experience are definite assets to the Broadcast Group,”
stated NYT Broadcast Group President C. Frank Roberts. ““He has helped
lead WQXR in its remarkable growth for several years and will now be
able to use those same executive skills in this new, key leadership posi-
tion.”

Bartunek Jomed the station in 1990 as PD/Operations Director and was
promoted to VP in 1994, He worked for Wold Communications (now Key-
stone) between 1984-90 and National Public Radio between 1979- 83.

= -
I W

Fitzgerald Upped To WB EVP/Marketing

Warner Bros. Records Inc. has
promoted Rich Fitzgerald to Exec.
VP/Marketing, Based in Los Ange-
les, he reports to Board Chairman/
CEO Russ Thyret and President
Phil Quartararo.

“Good business practice man-
dates putting vital decision-making
powers into the hands of the best-
qualified individuals,” Thyret said.
“For us, there is no more important
function a record company can ful-
fill than the successful marketing of
the music with which we have been
entrusted. And there is certainly no
more qualified individual to carry
out that job than Rich, one of the
most personable, intelligent, and
well-liked executives in the busi-
ness.”

Quartararo noted, *“Rich’s reputa-

tion has preceded him at every
stage of his career. His passion for
music, his ability to both focus on
details and envision long-term mar-
keting strategies, and his superb
executives abilities will all be uti-
lized to the fullest extent in his new
position.”

Prior to this appointment, Fitzger-
ald served as Exec. VP/GM for Re-
prise Records, a post he held since
1995. In 1987, following the reac-
tivation of Reprise, he was named
the label’s VP & Director/Promo-
tion, For the previous four years, he
served as Warner Bros. Records’
VP/Promotion and, prior to that,
was Director/National Promotion
for Geffen Records, a post he held

FITZGERALD/See Page 16
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FGC Td Begih EAS Inspections In Februa

[ Some stations have yet to install equipment

By MATT SPANGLER
R&R WASHINGTON BUREAU

Radio stations not in compliance with the FCC’s emergency
alert system (EAS) rules, were issued a mild warning on Nov. 30.
The commission said that, beginning Feb. 1, its field offices would
begin inspections of broadcast stations, and those found to be not
conforming to the EAS standards could be fined.
checks. He told R&R the SBE is
still working out some “logistical

problems” with the National Weath-
er Service (NWS), which is adding

Larry Wilkins, chairman of the
Society of Broadcast Engineers’
(SBE) EAS Committee, said that it
may be a bit premature to begin spot

2

EABNINS
Interep Q3 Revenues Up
Despite Loss of SFX

R evenue for radio’s largestindependent advertising repre sentation firm
rose from $24.8 million to $24.9 million during the quarter that ended
Sept. 30, comparedto the same period in 1997. The gain comes despite the
loss of 62 SFX Broadcasting stations last year (when SFX was sold to
Chancellor Media, owner of direct competitor Katz Radio). “When you stir
that into the mix, we actually did very well,” Interep CFO Bill McEntee toid
R&R. EBITDA jumped from $1.7 million to $4 million, while the company
reported a netincome loss of $5.1 miltion, up slightly from $5 million during
the same time last year. Revenue for the first nine months ending Sept. 30
increased to $62.9 million from $61.5 milfion. Interep CEO Ralph Guild said,
“We are pleased with our performance for the year, and the effect of our
cost-reduction programs initiated last year.”

new codes to its system that must
eventually be incorporated into the
EAS boxes that stations have in-
stalled. Otherwise, the boxes will not
respond when it sends emergency
warnings.

“It’s refreshing that they’re doing
a little enforcement now,” SBE at-
torney Chris Imlay told R&R in
praising Monday’s announcement by
the FCC. “There’s no excuse for
[stations] to have no EAS equip-
ment.” Nevertheless, he added that
“SBE’s experience has been that
there’s really a great deal of compli-
ance now.”

In a recent survey of 653 AM,
FM, and TV stations, the commis-
sion found that 13% of stations have
not installed EAS systems; 17% are
not monitoring the correct EAS sta-
tion for an alert: 23% are not main-
taining their EAS logs; 15% do not
have an EAS handbook on site, and
24% are not sending and receiving
weekly and/or monthly tests.

“Considering some of the prob-
lems folks have had with equipment
delivery, [87% compliance with in-
stallation] is not entirely too bad,”

FCC/See Page 8

XM, CD Radio Face Third DARS Competitor

A Menlo Park, CA-based consortium has filed an application
with the FCC that would enable it to provide a third satellite radio
service. WCS Radio consists of 10 companies that bid $13.6
million (along with eight other entities) for 30 MHz of “wireless
communications services” (WCS) spectrum in an April 1997 FCC
auction. (The other eight companies have not determined how
they will use the slices of 2305-2320 and 2345-2360 MHz spec-
trum granted to them.)

John Mason. VP/Business Devel-
opment for WCS Radio, told R&R
that, assuming the FCC approves its
application within a few months,
WCS Radio should roll out its ser-
vice by the end of 2001 or the be-
ginning of 2002 — two years after
DARS competitor CD Radio debuts

its service, and a year after XM Sat-
ellite Radio begins its service.
“Based on our assessment of the
market, our strategy is not to try to
beat these guys,” Mason says. “We
think we’re going to be very success-
ful, and what we’re doing is a vali-
dation of their strategy.”

“Frankly, these guys have a very
long row to hoe,” said CD Radio
Exec. VP/CFO Andrew Greenebaum.
“It’s entirely regional — with various
services planned for it. They would
have to buy up spectrum from other
licensees in states where they have
holes to create a nationwide quilt.”
He also pointed out that WCS Radio
would have to obtain financing for the
service. XM Satellite Radio spokes-
woman Vicki Stearn told R&R: “We
think that DARS is going to be a vi-
brant marketplace.”

Redondo, CA-based TRW is de-
signing the two satellites that will
carry the WCS Radio service.

—- Matt Spangler

~_RADIO BUSINESS

Capstar, Triathlon Work On Wichita Deal With DOJ

LawyersforCapstarBroadcasting and Triathlon have been meeting with
Department of Justice Antitrust Division representatives to work on a
plan to sell certain stations in the Wichita market in order to win Capstar
DOJ clearance for its Triathlon acquisition.

“There have been meetings, and they are arriving at a resolution,”
Capstar's FCC lawyer, Nat Emmons, told R&R. “They are talking about
specific proposals about what Capstar would divest for the DOJ to withdraw
its objection and now are in a process of discussing particulars.”

The govermmentfirst raised objectionsin an Oct. 19 petition, specifically
to Capstar's acquisition of six Triathlon stations. Capstar asked for an
extension to Nov. 30to respond, and now has untit Dec. 21. Buta response
will be unnecessary if the two groups and government can reach a solution.
The sale of Triathlon to Capstar is set to close in April.

NABET Parent Will Pay For Health Care

T he Communications Workers of America is underwriting the health-
care costs of its subsidiary, the National Association of Broadcast
Employees and Technicians, during its lockout by ABC. The company cut
off medical, dental, and day care benefits to union members beginning Nov.
30. NABET employees are still covered by the ABC plan under the federal
COBRA law. Meanwhile, the union placed an ad in the Nov. 30 New York
Timesfeaturing a naked man (covered by the ABC logo) and references to
the cancellation of appearances on ABC TV shows by celebrities and
politicians.

Broadcasters Given Regulatory Green Lights

he FCC signed off on Nov. 25 on Chancellor Media’s $275 million

purchase of six Cleveland stations — two months after the
commission asked for public comment on the effect the three deals would
have on diversity in the market. The Federal Trade Commission cleared the
transactions in September. Citadel’s $35 million acquisition of six stations
from 62nd Street Holdings also passed antitrust muster with the FTC on
Nov. 20. The FCC has yet to approve that deal, but it is expected to close
in February. The commission approved, however, Jacors $1.8 million
acquisition of WCKY-AM, WSAI-AM & WKFS-FM/Cincinnati from Middle
Market Broadcasting. Jacor was granted a waiver allowing it to own these
stations (in addition to its five other radio properties in the market) and
WKRC-TV/Cincinnati.

Chancellor Closes Whiteco Deal

C hancellor Media closed its $930 million acquisition of theoutdoor
company Whiteco Industries inc. on Dec. 1. The DOJ approved the

Continued on Page 6

R&R/Bloomberg Radio Stock Index

This weighted index consists of alipublicly traded companies that derive
more than 5% of gross revenues from radio advertising.
Change Since

One Year Ago  One Week Ago 11/20/98  One Year Ago One Week Ago

Radio Index 179.30 21438 21249  +19.56% +.89%
Dow Industrials 8149.13 9333.08 9159.55 +14.53% +1.89%
S&P 500 983.79 1192.29 1163.55 +21.19% +2.47%
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Team Cheerios Sports Report
is an exciting new radio
program that spotlight's

the nation's top high
school and amateur
athletes, male and
female. There's no
other program

like it!
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Get the full stos;'.’f" iy
Call 1-800-334-5800 - *

www.teamcheerios.com
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You've done perceptual research and it's fine...but is there still a gap between where you are and
where you want to be? Can we share something with you?

Over the past 20 years, we've been privy to the intimate details of hundreds of radio battles. In many cases,
we've witnessed tremendous victories; in others, disappointing failures. In nearly every instance, both the
winners and the losers had someone do perceptual research for them. So, what made the difference? The
winners almost always had three things in common:

e They created a smart strategy that took advantage of an opportunity.

o They allocated the resources necessary to implement that strategy.

o They stayed with the strategy (updating and revising their tactics as battle conditions changed) until the
goal was achieved.

That's why, at Moyes Research Associates, we specialize in just two things:

Advanced perceptual studies that The application of our 7 STEP SMART™SYSTEM...
we custom-design and conduct for a system that’s a sure path to a truly smart strategy for
each station; and every client we work with.

Strategic research and guidance is all we do at our company. And we do it for some of the most successful
stations in large markets like Los Angeles, Philadelphia, Phoenix, Tampa, Chicago, Denver, Boston, Detroit, San
Diego, Seattle, San Francisco, Washington and Pittsburgh, and other markets the size of Orlando, Knoxville,
Tucson, Omaha, Columbus, Greensboro, Nashville, Birmingham, Wichita and Spokane.

Before you spend more money on perceptual research, call us. We're not right for every situation, but let’s talk
and see if — as partners — we can help get you where you really need to be.

L

Mike Shepard Don Gilmore
Senior VP President Executive VP

Moyes Research Associates

AMERICA’S LEADING STRATEGIC ADVISORS

205 EAsT CHEYENNE MOUN
CoLORADO SPRINGS, CO

719.540.0100

T
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RADIO BUSINESS
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1 TRANSACTIONS AT A GLANCE

® Excaliber Media$1.5 million
WMNM-FM/Port Henry (Plattsburgh), NY,
WSYB-AM &WZRT-FM/Rutland, VT

® KEFX-FM/Twin Falls, ID No cash consideration

© WFUN-FM/Bethalto (St. Louis), IL Price not disclosed

® WBYS-AM & FM/Canton, IL $800,000

© WKYI-FM/Stamping Ground, KY $1.265 million

© WHGL-AM/Troy &WHGL-FM/Canton, PA $560,000

® KXAL-FM/Pittsburg, TX $425,000

® KKRS-FM/Davenport, WA $111,425

DEAL OF THE WEEK 1998 DEALS TO DATE
Dollars To Date: $12,734,539,748.06
(Last Year: $13,352,364,325)
o WKST-AM/New Castle Dollars This Week: $7,161,425
& WKST_ FM/E”WOUd L'ity (Last Year: $139,420,000)
(Youngstown), PA Stations Traded This Year: 2097
$2.5 million (Last Year: 2236)
Stations Traded This Week: 14
(Last Year: 10)

TRANSACTIONS

Jacor Enters Youngstown
Market With Suburban AC Dua

[ Great Scott sells WKST-AM & FM For $2.5 million;
Radio One acquires suburban FM in St. Louis

;i?:::f*‘ R TR u‘;m
Fﬁi ‘i =X 3; W‘%’ %H- x_rovw&g'
WKST-AMINew Castle &

WKST-FM/Ellwood City
(Youngstown), PA

PRICE: $2.5 million

TERMS: Asset sale for cash

BUYER: Jacor Communications Inc.,
headed by CEO Randy Michaels. It
owns 241 radio stations. Phone: (606)
655-2267

SELLER: Great Scott Broadcasting
Inc., headed by President Faye Scott.
Itowns nine other stations. Phone: (610)
326-4000

FREQUENCY: 1280 kHz; 92.1 MHz
POWER: 5kw day/1kw night; 6kw at
420 feet

FORMAT: AC; AC

Excallbur Medla
WMNM-FM/Port Henry (Platts-
burgh), NY & WSYB-AM &
WZRT-FM/Rutland, VT

PRICE: $1.5 million

TERMS: Stock purchase agreement
BUYER: James Champlin & Martin
Beck. Phone: (516) 764-8999
SELLER: Joel Hartstone. He has in-
terests in 14 other stations. Phone:
(860) 678-7800

FREQUENCY: 92.1 MHz; 1380 kHz;
97.1 MHz

POWER: 18kw at 10 feet; Skw day/1kw

night; 1.15kw at 2591 feet
FORMAT: Talk; Talk; CHR
COMMENT: Following the transaction,
Hartstone will own 50% of Excalibur
Media, and Champlin and Beck togeth-

er will own 50% of the company.
ww«swwxwk
: ‘§£ :
r:

. idaho
KEFX-FM/Twin Falls
PRICE: No cash consideration
TERMS: Donation of station assets
BUYER: Calvary Chapel of Twin
Falls Inc., headed by President Micha-
el Kestler. He has interests in 40 oth-
er stations. Phone: (208) 733-3133
SELLER: Calvary Chapel of Costa
Mesa Inc., headed by President Jef-
frey Smith. He has interests in 40 oth-
er stations. Phone: (714) 492-9800
FREQUENCY: 88.9 MHz

POWER: 3kw at 20 feet
FORMAT: Rellglous

mww&"

WFUN-FM/Bethalto (St.
Louis)

PRICE: Not disclosed

TERMS: Asset sale for cash

BUYER: Radio One Inc., headed by
CEO Alfred Liggins. It owns 13 other
stations. Phone: (301) 306-1111
SELLER: Arch Broadcasting. No
number listed.

FREQUENCY: 95.5 MHz

POWER: 6kw at 328 feet

FORMAT: Kids
BROKER: Peter Handy of Star Media
Group

WBYS-AM & FM/Canton

PRICE: $800,000

TERMS: Stock purchase agreement
BUYER: Sharp Broadcasting Inc.,
headed by President David Madison.
Phone: (309) 734-9452

SELLER: CharlesWright, President of
Fulton County Broadcasting Co.
Phone: (309) 647-1560
FREQUENCY: 1560 kHz; 107.9 MHz
POWER: 250 watts; 7.75kw at 265 feet
FORMAT: Country/AC; Country/AC
COMMENT: Sharp is acquiring all of
Wright's shares in Fulton County Broad-
casting.

WKYI- FM/Stamplng
Ground

PRICE: $1.265 million
TERMS: Asset sale for cash
BUYER: Blue Chip Broadcasting
Ltd., headed by CEO L. Ross Love. it
owns six other stations. Phone: (513)
679-6000
SELLER: Scott County Broadcasting
Inc.,headed by President James Gray.
Phone: (606) 635-3611
FREQUENCY: 96.1 MHz
POWER: 4.3kw at 200 feet

Continued on Page 8
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deal last week, after Chancellor agreed to divest billboards in four states.
U.S. antitrustinvestigators demanded that Chancellor sell billboards where
the combined company would own 48% or more of the outdoor advertising
market. The Irving, TX-based company will sell billboards in Hartford and in
areas of Kansas, Texas, and Pennsylvania. Chancelior and Whiteco would
have controlled 100% of the outdoor advertising market in Hartford.

FCC Okays Transfer Of Pulitzer
Stations To Hearst-Argyle

T he FCC lastweek consented to the transfer of Pulitzer Publishing Co.’s
broadcast operations to Hearst-Argyle Television inc. The FCC
approval was one condition of the pending merger between the two groups.
Pulitzer is selling its nine television stations and five radio stations to
Hearst-Argyle for $1.85 billion, subject to shareholder approval. Pulitzer
expects that shareholders will vote on the mergerin January. Pulitzer owns
KMVP-AM, KTAR-AM & KKLT-FM/Phoenix, WLKY-AM/Louisville, and
WXil-AM/Winston-Salem.

FCC Asks For Comment On Jacor Deal ]

T he FCC has asked for public input on the impact the company’s
$4.6 miliion acquisition of KBKO-AM & KSPE-FM/Santa Barbara. CA
will have on competition in the market. Jacor, which would notcommenton =
the FCC request, also owns KIST-AM, KQSB-AM, KLDZ-FM, KSBL-FM &
KTYD-FM/Santa Barbara. According to BIA, the deal gives Jacor 49.5% of %
ad revenue in Santa Barbara.

Radio One Moves Into St. Louis *;

L anham, MD-based Radio One will expand to 17 stations with the
acquisition last week of Arch Broadcasting’s WFUN-FM/Bethalto, IL.
The Urban group intends to get FCC approval to upgrade power from 6kw
to 25kw and move the stick closer to downtown St. Louis. Although Arch
paid $6.7 million for the outlet in September, Radio One CFO Scott Royster 3
declined to disclose the current sale price. He did tell R&R that WFUN’s
current Children’s format will be dropped: “We are looking at the competitive
landscape and looking at the best [format] niche opportunity in the market.”
In the past, when Radio One has bought a property, it was certain to be
programmed Urban. Butsince Oct. 27, when Radio One paid $27 million for
Classic Rock WWBR-FM/Detroit, the company has left its options open
Meanwhile, Royster said the group — which has clusters in Atlanta,
Continued on Page 8
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. Next level radio solutions:
o A
_ Harris Broadcast Systems
: g From source to transmitter, Harris has taken steps to offer

complete radio solutions to its customers around the globe

Whether you need one component in the air chain or a

completely integrated studio, Harris is ready to bring your radio

station to the next level

next fevel solutions
1-800-622-0022 www.harris.com/communications t‘ Communications
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“Summer breeze. . .

makes me feel fine.”

“dunt, dunt...  dunt, dunt...

dunt, dunt, dunt, dunt...”

Theme from Jaws

Just add music and perceptions are altered. Emotions are heightened.

And, most importantly, YOUI revenues are hoosted. that's because nothing else has music’s power to make your promos hit home, enhance
e v station’s identity and increase your market share. Put the power of music to work for
your business, and you'll see the picture change in the best possible way.

For the power of music.=

BMI operates as a not for profit organization of songwriters and music publishers that licenses songs for public use.
Your BMI license fees are distributed to songwriters, composers and music publishers to support the craft of songwriting.

“Summer Breeze” by lim Seals and Dash Crofts © 1972 Sutjujo Music, Faizilu Publishing and Duchess Music Corp. (BM)) “Jaws” Writer: John T. Williams. Publisher: MCA Duchess Music Corp. Used by permission. All rights reserved.

AAAAAAA amaoricanradiohictary. com
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Continued from Page 4
NAB Director/Engineering Kelly
Williams told R&R. “But the rules
do say that all stations have to own
and keep operating the gear.”

By “equipment delivery” prob-
lems, Williams meant that many sta-
tions waited until fall 1996 to place
orders for EAS systems. (They were
required to install EAS systems by
Jan. 1, 1997)

Fines for stations found to be non-
compliant begin at $4000. This
amount can be adjusted, however.
For example, WGFS-AM/Coving-
ton, GA was ordered last month to
pay $2000 for “numerous” EAS and
public inspection file violations.

This Is Only A Test

Wilkins thinks many stations
haven’t conformed to the rules be-
cause they don’t understand how
EAS is different from the Emergen-
cy Broadcast System (EBS), which
had been in place since 1963. EAS
utilizes digital technology to distrib-

ute alerts about weather and other
national emergencies.

Its two main advantages, according
to Wilkins, are its program-ability
and its automation capability. The
former, he said, “allows the operator
to program it to respond to any type
of alert he chooses,” while the latter
enables the system to run unattend-
ed. “This is a real big advantage with
consolidation,” he said.

Both Wilkins and Imlay agree that
there are still bugs to get out of the
system as well. Wilkins said some
“LP1s” and “LP2s” (stations in a
given geographical area assigned to
relay monthly tests or national alerts
to other stations in the area) have not
been relaying their monthly tests
correctly. He also recalled a recent
situation in which a “primary entry
point station” testing its equipment
accidentally sent out a national alert.

Overall, everyone agrees EAS is a
significant improvement over its an-
alog predecessor, and, in Williams’
words, “There’s nothing like an in-
spection to get people to comply.”

e e e e, e S ey e =S

TRANSACTIONS

Continued from Page 6

FORMAT: Religious
BROKER: Dave Garland Media Bro-
kerage

WHGL-AM/Troy
& WHGL-FM/Canton

PRICE: $560,000

TERMS: Transfer of control

BUYER: Michael Bohner & Robert
Gisler of Cantroair Communications
Inc. Phone: (717) 297-4160

SELLER: David Berstein & Stanley
Butler, also of Cantroair Communica-
tions Inc. Bernstein has interests in four
other stations. Phone: (717) 374-1155
FREQUENCY: 1310 kHz; 100.3 MHz
POWER: 500 watts day/72 watts night;
3.9kw at 846 feet

FORMAT: Country; Country
BROKER: Dick Kozacko of Kozacko
Media Services

COMMENT: Bernstein and Butler cur-
rently own 42.5% of Cantroair each.
Following the transaction, Bohner will
own 66.66%, and Gisler will own
33.33%.
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KXAL-FM/Pittsburg

PRICE: $425,000

TERMS: Asset sale for cash

BUYER: E.W.Communications LLC,
headed by PresidentJerry Williams Jr.
Phone: (504) 657-6001 ext. 141
SELLER: Gray Communications,
headed by Ron & Diane Gray. Phone:
(903) 762-1031

FREQUENCY: 103.1 MHz

POWER: 6kw at 328 feet

FORMAT: Classic Hits

BROKER: Norman Fischer & Asso-
ciates
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KKRS-FM/Davenport

PRICE: $111,425

TERMS: Asset sale for cash

BUYER: CSN International, headed
by President Charles Smith. It owns 40
other stations. Phone: (714) 979-0706
SELLER: Blue River Broadcasting
Co., headed by President Ted Hite Jr.
He has interests in two other stations.
Phone: (501) 484-6717
FREQUENCY: 97.3 MHz

POWER: 3kw at 150 feet

FORMAT: Religious

BROKER: Media Services Group
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Continued from Page 6

Baltimore, Detroit, and Washington, DC —is “hoping there’s an opportunity to ultimately own other stations” in the St.
Louis market.

Entercom IPO Expected In Q1

E ntercom’s IPO will occur sometime in the first quarter of next year, according to sources familiar with the group.
In August, the Bala Cynwyd, PA-based company said it planned to raise $240 million and trade on the New York
Stock Exchange as “ETM.”

Gumulus Building Digital Shop In Chattanooga

C umulus Media will begin construction on Monday on an all-digital production facility in Chattanooga, where the
company owns four stations. The high-tech hardware — which will use a digital distribution system and may
eventually be modified to web-based distribution — will be housed in the basement of Cumuius’ Chattanooga offices.

The installation will produce commercials, jingles, and liners that the entire company will utilize — a capability that
will generate huge cost savings for the company, President/CEO Richard Weening said. He insisted, however, that the
facility is not the foundation for virtual radio programming, a la Capstar Broadcasting Corp.’s SEAstar system. “We're
not really comfortable with the virtual radio concept,” he told R&R this week, adding that the company is focused on
localism. The digital facility is scheduled to be completed by Jan. 1.

SportsTicker Acquires Howe Sportsdata

S portsTicker, 80% of which is owned by ESPN Inc., has bought Boston-based Howe Sportsdata. Foundedin 1910,
Howe is the official statistician for a slew of U.S -based professional baseball, hockey, soccer, and basketball

leagues, and the Arena Football League, and processes information on over 1 4,000games annually. Financial details

were not disclosed.

USADR Pitches FCC 0n IBOC

R epresentatives from USA Digital Radio made their case for adomestic IBOC DAB standard before the FCC Office

of Engineering and Technology last month. Among the suggestions USADR made was that the commission
issue a rulemaking proposing an IBOC standard by July 1, with a final order establishing the standard during the second
quarterof 2000.

RTNDA, NAB Launch Latest Round In Personal Attack Case

T he Radio and Television News Directors Association and the NAB jointly filed a brief with the DC Circuit Court of
Appeals on Dec. 1, outlining their First Amendment-based argument for repeal of the FCC's personal attack and
political editorial rules. The court is scheduled to hear oral argument in the case on April 23.

Sinclair Buys Stake In Transmitter Company

Sinclairwill acquire 31.8% of TV transmitter manufacturer Acrodyne Communications Inc. for $7.1 million. Acrodyne
isbased in Blue Bell, PA. Afterthe deal closes early next year, Sinclair will hold 2.2 million shares in Acrodyne, and
Sinclair Chairman/CEO David Smith will be on the Acrodyne board.

Ackerley Hires RMB Vivid, Earns Suffer From NBA Lockout

S eattle-based RMB Vivid Inc. beat out nine other design firms from around the country to become “the strategic
branding partner” of The Ackerley Group, the company announced last week. RMB will develop a “corporate
image” and handle marketing for Ackerley's three operating segments, which inciude a broadcasting division with four
Seattle-Tacoma radio stations. Meanwhile, while Ackerley CFO Denis Curley said last month that revenues for its
broadcast division were “gangbusters” in October, he told Bloomberg News last week that fourth-quarter performance
would be hurt by the continuing NBA lockout. Ackerley owns the Seattle Supersonics, as well as six radio stations

FCC Reduces Pubcaster’s Fine

Public radio station KRTM-FM/Temecula, CA must now pay $4000 instead of $6000 for broadcastingads in October
1993, according to the FCC. The station says the announcements were not ads because it wasn't paid forthem,
nor did they contain any “promotional language.” GM Duane Burton told R&R that Evans Communications, former
operator of KRTM (now owned by Calvary Chapel), is responsible for the fine.

Fill out and return this form to
request new listings for your
company in the all new R&R
Directory. Verification forms for
existing listings are in the mail
today to program suppliers. All
other companies with current

listings will receive verification
via fax in December. The
editorial closing is
January 15.

FAX BACK TO
310-203-8727

RSOGO 000

PLEASE FILL OUT COMPLETELY :

CONTACT & TITLE

COMPANY NAME

ADDRESS

amy

STATE ZIp

‘ S PHONE
T INDUSTRY'S NEWSPAPER

FAX
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Beyond radio’s “star wars”...the Empire Strikes Back!

The web sets your station free

Blows complex voice-track systems into the past!
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Using the RCS Master Conirol NT digital on-air system and the proven “Living Log” and “Real Feel”
IVT technology, air talent can use almost any computer to connect to tie station system quickly.
Just log in and within seccnc’s you’re creating VoiceTracks.

Yes! 1 Mail me Ofaxme O caII me now with Internet Vonce Trackmg info.

g Title: Actual Call Letters:

¥ _City: _ State:___ Zip:
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Patent Pending. Copyright€1996 RCS. All Rights Reserved.
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« Road To Success: Every cent counts, Page 12

© RAB: Radio push helps appliance store, Page 12
Screen Scene: What's new at the movies, Page 14

{ MANAGEMENT |

OPENING THE LINES OF
FORMAL COMMUNICATION

B A proactive approach ensures success

While it is truly a no-
brainer to call communi-
cation with advertisers
and agencies a key to
sales success, what many
peopleinall industries do not realize is that some-
times it is best to formalize the process of com-
munication to ensure that:

1. It occurs on a regular basis.

2. It accomplishes specific objectives.

3. It is consistent and, thus, measurable over a

period of time.

By Jeff Dashey

President/Regional Executive,
Interep West

This is not to say that the more informal forms of
communication are not important. The telephone call, the
lunch meeting, the night out at the ballpark — these all
serve important roles in the relationship-building process.
But it is the more formalized method of communication
that usually gets overlooked.

At Interep, we have learned firsthand how valuable this
formalized communication can be. Our experiences can and
should be directly applied to station ad sales efforts,
because we know beyond question that they work. First,
let’s take a look at what we do, then examine how the same
techniques can be applied locally.

As Interep’s Marc Guild explained recently on these
pages, our management team includes five regional

parameters.

* This rep does an excellent job of
following up ondiscrepancies thatdooceur.

* This rep has an excellent assistant
who 1 can trust to help me when the
rep is unavailable.

* This rep’s manager has good
visibility at this agency.

As mentioned, this question-
naire goes to the agency and is
returned to Interep before the actual meeting takes place.
This helps our regional executive set an agenda for the
meeting, focusing on service areas that might need some
improvement. By openly talking out problems — actually,
the key word is “listening,” because the session is meant to
be an opportunity for the agency to elaborate on issues of
importance to them and for us to listen carefully to what
they are saying — we are able to delve further into the
issues made apparent by the questionnaire. This leads us
to solutions that address specific issues.

Does it work? Look at what some agency personnel had
to say following a recent meeting at McCann Erickson:

“1 find the MCMs very helpful, because | have a lot of
new buyers or buyers who have new markets, and it really
helps us to be educated about the resources you have
available.” — Dcbbie Schwartzbauer

“This meeting has been very informative. The
information we received today will make our jobs casier.”
— Linda Southern

Here is a step-by-step guide to how a similar
formalized communication process can be implemented
by stations.

First, identify the agencies that cumulatively
comprise the bulk of the station’s business. These are the
agencies that should be the primary targets of the Media
Communication Meeting program.

Next, send the agencies a pre-meeting survey

executives located strategically across
the country. To briefly recap what Marc
described: The regional executives are
in place to improve the operating
efficiency and quality of service for our |{
client stations, advertisers, and agen-
cies. The regional executives work
outside the transactional sales area,
focusing instead on cultivating relation-
ships and monitoring client satisfaction.
The regional executives play a vital role
inidentifying client and customer needs
and responding with the appropriate
marketing solutions.

It is important to note that our
regional executives do not merely rely
on “casual” communication to ascer-

E

focusing on service issues. Use the list
above as a guide, altering it, of course,
to fit your needs. Allow enough time
before the meeting date to tally the
surveys and structure an agenda that
includes the agencies’ concerns (more
on this in a moment).

Bring to the meeting a brief presen-
tation on the company’s research
capabilities and other resources the
company provides. If there recently
have been significant developments in
the radio industry, proactively discuss
them as well. The idea here is to
become a valued resource for the
agency. The information should be
presented in such a way that it is not

tain the needs of their clients. We have
instituted a formalized process, called “Media Communi-
cation Meetings,” to work in concert with informal forms
of contact. The formalized mectings serve two primary
purposes: ong, to generate feedback on issues of concern to
clients; and two, to present up-to-date information on the
radio industry and services offered by Interep. These
biannual meetings are preceded by a questionnaire that is
completed by key agency personnel. The questionnaire
offers an opportunity for these individuals to provide
input on a variety of issues. At a recent agency meeting, the
questionnaire included the following 12 statements. For
each statement, respondents were asked to rank nine
Interep sales representatives on a 1-10 scale:

* This rep has expert knowledge of the radio stations
he/she represents.

* This rep has expert knowledge of the markets 1 am
responsible for buying.

* This rep communicates meaningful market and
station information to me even when there is no business
pending.

* Isce this rep on a regular basts.

¢ This rep gets me what | need in a timely manner.

* This rep always submits avails that arc easy to use and
understand.

* This rep always includes meaningful quantitative
information (e.g., rankers, hourlies, audience comp reports).

* This rep provides sponsorship and/or promotion
opportunities with every appropriate avail.

* This rep follows directions regarding daypart

perceived as being blatantly self-
serving, which is an immediate turnoff. Remember: This is
not a “selling” session, it is a “listening” session.

Back to the actual discussion agenda, stemming from
the survey feedback: This is where listening becomes
critical. Bring up issues of concern, and let the agency
personnel talk. Ask questions. Probe. Do not be defensive,
and most importantly, take copious notes. At the
meeting’s conclusion, make an appointment to come back
within two weeks with a plan that addresses the concerns
aired. What you will probably discover is that the majority
of concerns are problems that are easily addressed.

The return visit is absolutely essential to the
formalized communication process and to maintaining
your credibility. It serves no purpose to let the agency
discuss concerns without taking action to address those
concerns. Returning with an action plan, on the other
hand, says you want to be the agency’s radio partner and
share its concerns. It is important that the action plan be as
specific as possible and be implemented  immediately
following the return meeting.

In six months, you will wanttosctupa “mini-meeting”
at the agency to see whether your changes are working.
Undoubtedly, most of the improvements will be having
their desired effect, but even if some are not, you have still
solidified your relationship and reputation with the
agency by making a genuine effort to address its needs.

Adding a formalized communication process to the
more informal, everyday type of client contact creates a
winning formula for success.

WWW americanradiohistorrconr—

Innovation is a very difficult thing
in the real world.
— Richard Feynman

KSJO HITS BELOW THE BELT

“The Rock” — a.k.a. KSJO/San Jose
— knows what its young male
target demo wants ... and
unapologetically gives it to them in
a five-minute direct-mail video
featuring the station’s morning
team, Lamont & Tonelli.
Acknowledging that their entire
repertoire consists of talking about
sex, bodily functions, and more sex,
they daydream about how things
would have been different if they
had made The Rock, the '96 Sean
Connery/Nicolas Cage movie that
shares the station’s name.
Complaining that the original
movie had “no babes,” Lamont &
Tonelli's “rewrites” include a version

“If T would have been making
that movie, there would have
been babes as the gun-toting
commandos.”

“Do you think we should make a
prison movie where the guards
are women and the prisoners are
men?”

“Now that's kinky ... I like it!”

featuring women as commandos, a
version in which Alcatraz is a
women'’s prison, and another in
which they're prisoners — with the
warden and guards, of course, being
women.

Viewers also learn that the
station is now heard on three
frequencies covering the whole Bay
Area and are introduced to the
station’s “$100,000 Countdown To
Christmas” contest. The tape itself
includes a cash bribe, er, incentive
of its own: $10,000 to one lucky
recipient.

The piece was produced by Rosler
Creative and direct-mailed via
Broadcast Direct Marketing, and
apparently it's hit its mark — the
station reports getting calls from
wives and girlfriends asking that

Voo ol
“You can still have the shower
scenes....”

“...and then the inevitable
prisoner-guard confrontation.”

2

Lamont & Tonelli give their new
version the thumbs-up!

their significant others be removed
from the mailing list!

Ifyou'd like to see your station’s ad in the TV SPOTlight, send at least three screen shots and
a description or videotape copy of the spot to MMS Editor Jetf Axeirod at R&R, 10100 Santa
Monica Blvd., Fifth Fioor, Los Angeles, CA 90067.

This TV SPOTIight brought to you by

FOGUS TV

The TV Placement System for Radio.

(800) 581-3277

Raises Won’t Rise In "99

The average merit pay increase for salaried workers is
expected to remain at 4.1% for a third consecutive year in
1999, according to a survey by Buck Consultants. Hourly
workers can expect an average raise of 4%, while executives
are in line for 4.3% increases.

Increasingly, though, companies are offering alternative
reward programs. Almost four of five companies (78%) set

up bonus plans in 1998, up from 73% in "97.
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ADVERTISEMENT

COUNTRY MARKETING

Does Vidpak Really Work?

] Veteran Country programmer, Mac Daniels, talks about Vidpak™
for WMZQ, Washington D.C.

By now many people have seen 1Q’s Vidpak video mailers.
But just how has this new form of direct marketing worked
and what is the experience of Country stations which have
used it? Mac Daniels, program director of Chancellor's flag-
ship country outlet WMZQ, gives us his perspective.

TQ: Why did WMZQ decide to
use Vidpak in the first place?

MD: We needed to get to the core
of our 25-54 demo and we were
looking for a unique way to do it.
We had been using TV and the
Birthday game for a long time,
but it just wasn't working any-
more. We needed something new
that would get noticed. Vidpak
made a lot of sense.

TQ:What were the results?

MD: Well, the results were phe-
nomenal. In the Spring, our 30-
to 40-year-old demo shot up and
in the months of the Vidpak pro-
motion we saw huge gains. And
it wasn't all cume, we also had

In the Spring, our 30- to
40-year-old demo shot
up and in the months of
the Vidpak promotion
we saw huge gains.

over a 40% hit rate in the contest
part of the promotion, which
directly affected our TSL.

TQ: Now you're doing Vidpak
again this Fall.

MD: Yes, the advertising com-
munity embraced it, as did the
record community. In fact, they
got into it so much, we were
able to go back out and sell it in
the Fall. We sold it to Ford and
to Arista Records as kind of a
co-sponsorship. Ford not only
paid for sponsorship but they
also bought a great big, fat
schedule as well. They wanted
to target the same people we
wanted to and this was the best
way that they could think to do
it.

TQ: Do you think this type of
campaign is particularly suited
to Country?

MBD: 1 think it will work for any
format, but it really does fit
Country. People look at it as a
big deal when they get a Vidpak
that has their name on it from
their favorite Country station.
It's not just a sales piece that
comes in the mail, it's a collec-
tors item. People actually save
these things.

$10.000

R INSTANTLY!

TQ: 1t you
were talking
to a pro-
grammer
who was
working on
his budgets

) for next year,
Mac Daniels what would

you tell him?

You have a very well
produced piece that
really sells the radio
station and you're
putting it right into
their hands.

MD: 1 would say look very hard
at Vidpak. With Vidpak you can
specifically target a certain
demo and go straight after them
and you know that when they
get it, they're going to watch it.
We have done research that says
that well over 60% of the people
who receive Vidpaks watch
them, so you know that your
message is hitting the target.
You have a very well produced
piece that really sells the radio
station and you're putting it right
into their hands. For me it was
as simple as: do [ want to just
throw my message out the win-
dow again and hope that some-
body catches it? or do I want to
walk up and hand it to them and
say 'Here you go, this Iis
WMZQ'.

TQ: Are you going to keep using
it in the future?

MD: Let me put it this way: we
think that Vidpak can not only

gy amaricanradiohictarnv, caom
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"People look at it as a big deal when they
get a Vidpak that has their name on it from
their favorite Country station."

-Mac Daniels

pay for itself, but can also make
money. That means we get an
extremely effective marketing

campaign for free, a new NTR

Reverse side of WMZQ Vidpak
featuring Ford Truck grand prize
and dealer promotion.

R

source and a better bottom-line,
all in a year that looks like it
might be a bit tight; what would
you do?

After a successful promotion in
the Spring, WMZQ ran its second
Vidpak this Fall, targeted at
250,000 adults 25-54 in the
Washington, D.C. metro.

1999 FoR0 150 4-0008 SIPERCAD
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EASY WAYS TO MAKE OR SAVE MONEY

By Dick Kazan As she paid for the

company’s health insur-

ance, the owner of a firm with nearly 60 employ-

ees suddenly realized she was making a very ex-

pensive mistake. She provided health insurance

for all of her employees, but some of them were
probably covered under their spouses’ policies.

She soon learned the company was paying for
duplicate coverage for more than a dozen people,
coverage of no benefit to these employees. Today,
employees receiving health insurance at this firm
must sign a statement confirming they are not already
covered by their spouse’s policy. By implementing
this simple step, the company immediately cut its
mnsurance costs by over $35,000
a year.

You'd be amazed at how

much money you can save by
personally reviewing bills, ex-
pense reports, and other costs |
— and it can be so easy to do.
For example, with our real
estate investments, I approve
each invoice and then fax them
to our accountant, who pays
them.

Because I see what we spend, I now encourage
more competition for our business, negotiate better
deals with suppliers, seek discounts for prompt
payment, obtain additional discounts for volume
purchases, and am aware of any extraordinary tenant
expenses.

Early each week, our accountant faxes a check
register to me. This register, essentially an automated
version of anybody’s checkbook, serves as a flash
report. On one page, I see our deposits, the list of
checks issued, and the funds in our account.
Therefore, on a timely basis, I know our financial
status and can maximize the use of our cash.

Most managers think they're too busy to do this,
but they’d be surprised to discover how much of their
company’s hard-ecarned money is being wasted

TR

THE R

=

' TO

Personally approve invoices, use flash reports

because they ignore the details of their business. As
vou can see, my system is simple — and it takes so little
time, anyone could use it.

In radio, you can easily create the equivalent for
yourself so that you don’t have to wait for a monthly or
quarterly statement, nor for one that mav be so
complex that it takes an accountant to translate it. By
doing so, you've got the timely information you need
to run your business much more profitably.

Let’s consider a couple of the many areas in which
you could readily save money. With expense reports,
for example, you'll spot questionable charges — not
necessarily dishonest ones, but costs that could easily
have been slashed by shopping for better airfares,
negotiating a lower hotel room rate, or selecting a less
expensive car rental firm. You can then inform these
employees how to save what will cumulatively total

thousands of dollars of your

company’'s money.

Another area is one almost
everybody overlooks: the cost of
bottled water. Depending upon
your water usage — at about $5 a
bottle and the number of coolers
you rent at about $10 a month each

— you could save over a thousand
dollars a year by canceling those deliveries and
installing water purifiers on your office faucets. Some
station groups use so much bottled water that the
potential savings are probably in excess of $2000.

These are but a couple of examples of the savings
that await you if you'll just allocate a small amount of
time to personally review bills, expense reports, and
other costs. Use a system as simple as mine, and you'll
save thousands of dollars, something that is essential
to the success of your career.

100 Ways To Prosper It Today’s Econonty, Barry R. Schimel, CPA

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts The
Road To Success, the first radio talk show to offer on-air business consulting to
business owners and employees. E-mail your comments or questions to him at
rkazan@ix.netcom.com.
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Audio Architecture-

The first next generation production library for film, television, radio and new media.

Hevy,
Make it yourself.

We’ll send you

you want a demo?

call 972/406-6800 or e-mail:

s imply

WWW-amerearraehehretorsr-com

a free sample disc.

power ful

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

Radio Provides ‘Major’ Support

SITUATION: Major Brands TV & Appliance needed some major results, and it
chose to put radio on the spot. News/Talk WEMJ/Gilford. NH took on the job
of drawing new customers to the appliance store. It needed to create a
promotional event — handled exclusively by radio — so that Major Brands
could gauge the effectiveness of the station.

OBJECTIVE: Major Brands TV & Appliances wanted radio to create a new
potential customer base by building an image for the store.

CAMPAIGN: WEMJ created a promotion called “Major Mom,” targeted to
conclude with athree-hour remote broadcast on Mother's Day weekend. At the
end of the broadcast, a "Major Mom” would be awarded the grand prize: a
$650 Bosch dishwasher. During the event, additional prizes were given away,
and the store provided refreshments. Prior to the remote, a three-week
saturationad and promotion schedule was aired exclusively on WEMJ. The
Bosch Appliance company provided the grand prize and additional co-op
money.

RESULTS: Double the normal traffic passed through the doors the day of the
remote, and nearly 50 new potential customers came into the store. The store
received twice its normal exposure, and with the giveaways, the owner was
able to establish a goodwill relationship with WEMJ listeners. The client
commented, “This promotion was a great image builder that generated many
positive comments about Major Brands.

———RABTOOLBOX—

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

Forty-two percent of consumers who have purchased a major
appliance in the past 12 months earn more than $50,000 per year, and
28% are college graduates. Nearly four-fiths (79%) own their own
homes. This group spends, on average, 49% of its daily media time with
radio.

FROM RAB CATEGORY FILES

“Even in the mass market at retail, business is being done at $200 and
up, as throughout the floor-care industry, customers are responding to
innovation and quickly adopting new products. For retailers, it's a real
plus — stepping the consumer up has proven to be very successful for
many in the retail community.” (Jim Holcomb, VP/Marketing & Strategic
Planning, Royal Appliance; Home Furnishings News, May 18, 1998)
INSTANT BACKGROUND — APPLIANCE STORES

Average length of ownership for major appliances (in years): Freezers,
11.2; compactors, 11.1; ranges/cooktops/ovens, 9.1; dryers, 8.8; full-
size refrigerators, 8.7; compact refrigerators, 8.5; dehumidifiers, 8.3;
washers, 8.1; microwave ovens, 7.7; dishwashers, 7.5; room air
conditioners, 6.9; disposers, 6.8 (Assn. of Home Appliance
Manufacturers/Home Furnishings News, June 15, 1998).

For more information, call RAB’s Member Service HelpLine at (800)
232-3131 or log on to RadioLink at www.rab.com.

tmci@tmcentury.com
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SGREEN SCENE:

COMING ATTRACTIONS

Looking for some great promotional opportunities?
Look no farther than your local cineplex. Start plan-
ning ... here are some of the major movies set for
release in the coming months. For information on
creating a promotion for a specific movie, call
the studio’s regional/field representative for your
market. (Just a reminder: Many studios close over the
holidays — call now!)

DECEMBER 11

STAR TREK: INSURRECTION (Paramount) —
Trekkers get ready, as Patrick Stewart, Jonathan Frakes,
Brent Spiner, Levar Burton, Martina Sirtis, and
Michael Dorn prepare to boldly go where no man has
gone before on the big _
screen. '

DECEMBER 18

JACK FROST — Jack
Frost (Michael Keaton) is |
about to make it big as a |:*
musician after years of hard |, .
work. When he decides to |-
skip an important audition | =
to spend the holidays with |
his family, his car skids off
the road, and he’s killed. The
following year, as Christmas
approaches, Frost’s son
Charlie builds a snowman
that he tops off with his |

_ag_l
JACK FROST |

YOU'VE GOT MAIL (Warner
Bros.) — A romantic comedy star-
ring Tom Hanks and Meg Ryan. He
owns Manhattan’s largest book
superchain, and she runs a small
children’s bookstore. His store could
eventually put all independent book
stores out of business, so they are
natural enemies. Then they coinci-
dentally — and anonymously — meet in cyberspace and
fall in love.

DECEMBER 25

A CIVIL ACTION (Touchstone) — A legal thriller
based on a true story. John Travolta stars as a small-
time, self-possessed personal-injury attorney whose
greed entangles him in a case that threatens to destroy
him. Co-starring Robert Duvall, James Gandolfini, and
John Lithgow.

PATCH ADAMS (Universal) — Robin Williams
stars in this inspirational comedy based on the true story
of a misfit medical student whose unconventional ap-
proach to healing causes headaches for the medical es-
tablishment, but works
wonders for the patients.
{ Co-starring Monica Potter,
Philip Seymour Hoffman,
and Daniel London.

STEPMOM (TriStar) —
An unlikely friendship de-
| velops between two re-
markable women: Jackie
(Susan Sarandon), a di-
vorced mother of two, and
Isabel (Julie Roberts), the
career-minded girlfriend of
Jackie’s ex-husband, Luke
(Ed Harris). Both continu-
ally clash over the well-
being of Jackie’s and Luke’s

dad’s hat, scarf, and gloves.
That night, Jack Frost comes back to Earth, but not in
the way either Charlie or Jack could have imagined.

MIGHTY JOE YOUNG (Disney) — The remake of
the 1949 original is a bit more ecologically focused. En-
dangered by African poachers, 15-foot-tall Mr. Young
finds shelter at a California conservancy, along with his
leggy surrogate mom, Charlize Theron. When bad men
try to shanghai M.J. from the kind zoologist (David
Paymer), a rampage ensues.

PRINCE OF EGYPT (DreamWorks) — Val Kilmer
and Ralph Fiennes lend their voices to the "toon im-
ages of Moses and Ramses, respectively, brought to-
gether by fate and ripped apart by a secret revealed.
Also lending their voices to the film are Sandra Bul-
lock, Danny Glover, Jeff Goldblum, Steve Martin,
Michelle Pfeiffer, and Martin Short, among others.

THE HI-LO COUNTRY (Gramercy) — Director
Stephen Frears tackles the film version of the acclaimed
novel about the enduring bond of friendship between
two hard-living men set in the post-World War II West.
Woody Harrelson and Billy Crudup are masters of the
prarie, but face trickier terrain when a woman (Patricia
Arquette) comes between them.

children, until they realize
they must rise above their mutual hostility for the sake
of the family.

FEBRUARY 12, 1999

BLAST FROM THE PAST (New Line) — Brendon
Fraser plays the son of Sissy Spacek and Christopher
Walken who was raised in a bomb shelter where the
family took cover in the ‘60s, thinking the world was
going to blow up. They send Adam (Fraser) out into
the world to stock up on essentials — including a wife.
Enter Alicia Silverstone, who takes to him, as any red-
blooded good Samaritan would.

FEBRUARY 26

THE CORRUPTOR (New Line) —An action-packed
drama about an idealistic NYPD rookie who learns first-
hand how power and influence have compromised his
superiors, including one of the department’s most deco-
rated officers. Starring Chow Yun-Fat, Mark Wahlberg,
and Ric Young,

Dates are subject to change.
Compiled by R&R Associate Editor Margo Ravel: (310) 788-1659

| MARK YOUR CALENDARS

Important dates and events in the coming months
* December 16 — Fall Arbitron ends.
1999

e January 7-March 31 — Winter Arbitron.

* January 11 — 26th Annual American Music Awards. Shrine
Auditorium, Los Angeles; (213) 931-8200.

e January 31 — Super Bow! XXXII!. Pro Player Stadium,
Miami; (212) 450-2000.

* February 4-7 — RAB 99 Mktg. Leadership Conference &
Exec. Symposium. Hyatt Regency Atlanta; (800) 722-7355.

¢ February 18-20 — R&R Talk Radio Seminar. Grand Hyatt
Washington; (310) 553-4330.

* February 24 — 41st Annual Grammy Awards. Shrine
Auditorium, Los Angeles; (310) 392-3777.

* February 26-27 — Dan O’Day’s PD Grad School. Summit
Hotel, Bel Air, CA; (310) 476-8111.

* March 8-11 — 41st Annual NARM Convention. Las Vegas
Hilton; (609) 596-2221.

* March 10-13 — 30th Country Radio Seminar. Renaissance
Hotel Convention Center, Nashville; (615) 327-4487.

* March 17-21 — South By Southwest. Hyatt Regency, Austin;
(512) 467-7979.

 April 1-June 23 — Spring Arbitron.

* April 18-22 — NAB '99. Las Vegas Convention Center; (202)
429-5420.

* May 17-20 — 39th Annual Broadcast Cable Financial Mmgt,
Convention. MGM Grand, Las Vegas; (847) 296-0200

* June 8-12 — PROMAX Convention. Moscone Center, San
Francisco; (310) 788-7600.

e June 10-12 — R&R Convention '39. Century Plaza Hotel,
Las Angeles; (310) 553-4330.

* June 14-18 — International Country Music Fan Fair.
Tennessee State Fairgrounds, Nashville; (615) 244-2840.

* July 1-September 22 — Summer Arbitron.

* July 13 — 70th Annual Major League All-Star Game. Fenway
Park, Boston.

* July 22-25 — Conclave. Marriott City Center, Minneapolis;
(612) 927-4487.

* August 18-21 — '99 AWRT Convention. Drake Hotel, Chicago;
(703) 506-3290.

* August 31-September 3 — NAB Radio Show '99. Orlando:
(202) 429-5300.

* September 23-December 15 — Fall Arbitron.

Fo U R W E E KS FO RWA R D Sales & Promotion Planning Calendar

January: Nat'l Hobby Month, Nat'l Soup Month, Nat'l Volunteer Blood Donor Month, Nat'l Eye Care Month, Whale Watching Month, Nat'! Egg Month, Nat'| Wheat Bread Month
Nat'l Meat Month, Nat'l Candy Month, Nat'l Oatmeal Month, Thyroid Disease Awareness Month, March Of Dimes Birth Defects Prevention Month, Crime Stoppers Month, Prune

Breakfast Month
@ @ Cecmiida b

Visit The Zoo Day Card Playing Day Broadway day Miracle Day New Year’s Eve

Nat't Fruitcake Day Nat'l Chocolate Day YMCA established First color TV goes on World Peace Meditation

Radio City Music Hall Eat Vegetarian Day (1851} sale {1953) Day :

opens {1832) Chewing gum patented Car brake patented Let's Make A Deal | Make Up Your Mind Day |
{1869) (1908} premieres {1963} | Check The Smoke

>

Dec. 27-Jan. 2

10 e S 3

| Alarms Day

; o 3 | 9

New Year's Day [ Nat't Sci-Fi Day

Polar Bear Swim Day Miniature Golf Day

Nat'l Bloody Mary Day Leisure Suit Saturday

VH1 debuts (1985) Nat’t Cream Puff Day

First Rose Parade (1886) George Washington

Gals’ Night Out designs first U.S. flag
g (1776)

Moani.oracrioaaradialbictar f 00 OGee——
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Stevens Scoots To
The Beat in Austin

CBS® new CHR/Rhythmic
KQBT (The Beat)/Austin has
tapped Scooter B. Stevens as PD.
The former KDON/Monterey PD re-
places Rick Thomas, who exited to
become PD at Jacor’s XHRM/San
Diego (R&R 11/13).

“We had some very good candi-
dates for this job,” remarked CBS/
Austin Director/Operations Stan
Main. “I got to spend a lot of time
with Scooter while he was here, and
he came across as a person who real-
ly understands the format. He also has
great ideas on how to build non-
traditional revenue sources for us.
What I was most impressed with were

cific Star stations in Tuc-

§ son.

®  “Timhas done a great
| job as the OM for SFX,

and most recently for

7| Pacific Star in Tucson,”

i said Pacific Star Region-

! al GM Jim Danahoe.

i Richards was a
former MD/afternoon
| driver for KRQQ. He
also was MD at WBMX/
Boston.

NST-AM & KRQQ-

FM/Tucson OMTim
Richards has been pro-
moted to Regional PD for
Pacific Star Communi-
cations. In his new du- |
ties, Richards will over-
see CHR/Rhythmic sta-
tions in Fresno, Honolu- &
lu, and other markets to
be announced. Richards | §
will continue to be based
out of his office at the Pa-

Richards

S NEAKERS.

Richards Now Pacific Star Regional PD

- KFMK/Austin Flips To ‘Jammin’ Oldies’

his skills for air talent development. I

am very excited to have him here”
Prior to joining KDON, Stevens

was PD at KKMG/Colorado Springs.

Fitzgerald

since 1981. Fitzgerald was also VP/
Promotion for RSO Records, be-
ginning in 1976. He began his mu-
sic industry career in 1966 in radio
and as a Seattle-based promo. rep
for Capitol Records.

Continued from Page 3

GulfStar Communications has flipped Alternative KFMK-FM/Austin
to “Jammin’ Oldies 105.9.” The station changed formats last week to be-
come the first Rhythmic Oldies station in the Texas state capital.

Noting a surplus of Rock-oriented stations in the market, GulfStar/Aus-
tin Regional VP Dusty Black told R&R, “We were all astounded by the
opportunity for such a format in Austin. ‘Jammin’ Oldies 105.9' will bring |
back some great memories with listeners and hit some chords of recog-
nition among a huge segment of Austin. This high-energy format is the
perfect marriage of great music from the ’60s, *70s, and *80s. We plan to
have a lot of fun with this station and feel the programming is truly con-
sistent with the needs of this community.”

Since introducing the format on Nov. 25, the station has been pro-
grammed by Capstar’s corporate staff. Black said a PD will be hired in
the near future and that KFMK’s new morming show host could be an-
nounced as early as next week.

We're talking major issues
on major stations

USRN Appoints Paradis VP/Eastern Sales

evin Paradis, formerly Account Manager for The Weather Channel,

has been appointed VP/Eastern Sales for United Stations Radio
Networks. Paradis began his career with Unistar Ra-
dio Networks and has also held various positions with
Westwood One.

Additionally, Andrew Weber has joined USRN as a
Chicago-based AE. He previously served as a Jr. AE
for the sales rep firm Petry Television. i

USRN Sr. VP Jim Higgins said, “With the recent
sales partnership with One-On-One Sports and the
continued growth of United Stations’ owned and pro-
duced programs, the timing was right to expand our
sales force with the appointment of these key sales
professionals. Their knowledge, perspective, and ex-
perience will greatly enhance our marketing efforts”

Paradis

J;&ins Joins KBL;/I.os Angeles AsTiSM

B ill Jenkins has been appointed GSM for Radio Unica’s newly acquired
KBLA-AM/Los Angeles. In this newly created position, Jenkins will
be responsible for the station’s local sales efforts. KBLA airs the company’s
24-hour Spanish News/Talk format.

Radio Unica Sr. VP/West Coast Operations Enrique Perez commented,
“Bill’s vast knowledge of the Los Angeles market and experience in build-
ing sales teams that deliver results make him the ideal candidate to lead
[KBLAJ's local sales efforts. More importantly, his addition to the Radio
Unica sales team in L.A. speaks to our commitment to provide our local
advertisers with the service and information they deserve.”

Jenkins most recently served asVP/GSM of ethnic broadcaster KRCA-
TV/L.A. Prior to that, he served as Sr. Dir./Advertising Sales for MTV Latin
America and as LSM for Telemundo affiliate KVEA-TV/L.A. He began his
career as Sales Manager for KSKQ-FM (now KLAX-FM)/L.A.

Keiser captu;s GSM Post At KSHE/St. Louis

avid Keiser has been elevated to GSM at KSHE-FM/St. Louis. He

most recently was Sales Manager for the Emmis-owned Classic Rocker.

VP/GM David Kelley praised Keiser for his “strong and consistent per-

formance as a salesperson. I'm looking forward to working with Keiser in

his new position. He possesses acute technical skills and a strong sense
of competent, level-headed leadership.”

Keiser joined the KSHE sales staff in 1990. He rose to his most recent

in major markets...
plus, having fun
with cash and prizes, too!

DOUG STEPHAN'’S
“GOOD DAY”

MONDAY - FRIDAY 4to10amET
SATURDAY 4t09amET

Sundays 4to5pmET/1to2pmPT

WEEKLY BROADCAST OF EDUCATION NEWS AND VIEWS

Radio America has pioneered the first and
only national radio program addressing the
concern of education. Report Card offers
listeners probing inferviews with leaders in
education reform. Host Denis Doyle and Co-
Host Jeanne Allen present a dynamic weekly
expose of the shaping forces
behind education. Listeners are alerted to
philosophies and ideas before such trends
hit their children’s classrooms.

Satcom C-1 Trans 2 Channel 5.58 / Satcom C-5 Trans 15 Channel 10-1 / Galaxy 6 Trans 3 Channel 63.3

position in 1997.

“Gox Ups Roherts To PD At WHKO/Dayton
[J McCracken moves to KWEN/Tulsa for OM/PD post

Country WHKO/Dayton Asst.
PD/MD Nick Roberts has been
upped to PD for [ e
the Cox station.
He replaces six-
year Cox pro-
gramming veter- §
an Gerry Mc-
Cracken, who
transfers from his | §
OM post at the |
Dayton trio of |
WHKO and Old- |

the past year. I can’t thank him
enough. To be able to work as a PD
r e | at a Cox station
with an incredi-
ble GM like
Donna is really
| the perfect job.”
£ McCracken’s
N

move to Tulsa
A reunites him
with Cox/Tulsa
VP/GM Chuck
Browning. who

ies  simulcast
WCLR-FM &
WZLR-FM to OM/PD for Cox’s
Country KWEN/Tulsa. The OM
post in Dayton will not be filled, uc-
cording to Cox/Dayton VP/GM
Donna Hall.

Commenting on Roberts’ ascen-
sion, Hall told R&R, “Nick has a
passion level for K99 that is unbe-
lievable. He was a great find a year
ago. We all have a lot of pride in
him and are confident he’ll not just
maintain the station, but take it to
new levels of success.”

Roberts spent 10 years at
WKSW/Springfield. OH — the last
five as PD — prior to joining
WHKO a year ago. He told R&R,
“I've learned so much under Gerry

Roberts

WYY e ficantaehebreterrcom— - e ——

was OM at
WHKO when
McCracken first joined as PD in
’89. McCracken followed program-
ming posts at WSOC-FM/Charlotte
and WEEP-AM & WDSY-FM/
Pittsburgh with a stint as KABL-
AM & KBGG-FM/San Francisco’s
OM. In 1995. after Browning be-
came VP/GM, he brought Mc-
Cracken back to WHKO as OM.
“Gerry 1s the best music PD I've
ever worked with,” said Browning.
“He understands what needs to be
done and does it better than any-
body, with part science and pan‘in—
tuition. It’s not often you find a sci-
entist and a warrior in the same

McCracken

COX/See Page 30
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GEORGE,

You were the Best!

e

GEORGE WOLFSON
1937-1998

Don Bouloukos
Mickey Luckoff
Stu Olds
Nick Trigony
Jeff Trumper
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NEWSBREAKERS.
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awnership Local marketing arrangements “are ~ creasing diversity and changing the Albright Donaldson

Continued from Page 1

“It’s very much on people’s
minds,” said Nat Emmons, a part-
ner at Wiley Rein & Fielding and
the FCC lawyer for Capstar Broad-
casting. “I think everybody would
hope that whatever comes out of this
is a good deal less restrictive than
what we’re hearing is going to hap-

2

pen.
Divestitures Possible

While the waiver proposal may
never see the light of day, a new pol-
icy could force groups with current
radio and television holdings above
the four-station limit to divest sta-
tions. However, a grandfather clause
that would protect current holdings
is currently being discussed. “That’s
an issue that is very hotly under de-
bate,” said Jane Mago, senior legal
advisor for Commissioner Michael
Powell.

While the FCC mulls over the
proposal. some radio brokers report
that deals are being affected by the
rumors of FCC action. Tampa-based
broker Glenn Serafin said a quarter
of the deals he is pursuing are “in a
holding pattern” until the FCC de-
cides how to handle the waiver pro-
posal.

Forcing divestitures would create
more business for brokers, Serafin
acknowledges, but he said he’s still
opposed to any rule change. “Is it
good for me? Yes. Is it good for the
industry? Probably not. A short-term
gain for me at the expense of the
industry is not really a good way to
look at this.”

According to the NAB, about 70
local marketing arrangements be-
tween stations in the same media
markets exist today, and many sta-
tions are financially strapped and
need help. At issue is whether the
practice should be allowed to con-
tinue in the future and how to treat
current marketing arrangements.

The record ‘“‘shows that combined
efforts offer communities better lo-
cal programming and service than
both stations separately,” said NAB
spokesman John Earnhardt.

Public interest groups disagree.

a transparent evasion of the FCC’s
ownership rules, and we want to see
them come to an end.” said Andy
Schwartzman, president of Media
Access Project, a public interest law
firm.

TV stations that have marketing
agreements in place say the arrange-
ments were permitted under current
law and the FCC should grandfa-
ther their contracts. FCC commis-
sioners are debating that question,
with the agency’s staff recommend-
ing imposing time limits on the ar-
rangements.

‘Reflect Carefully’

“Forced termination of these
agreements would be patently un-
fair to those television broadcasters
that relied in good faith on the FCC’s
[LMA policies],” McCain and
Burns said.

Meanwhile, lawmakers on Capi-
tol Hill are gearing up for a battle
over possible changes to the own-
ership rules. McCain and Bums
warned in their letter that the com-
mission should “reflect carefully”
on its duty, and Reps. Tom Bliley
and Billy Tauzin are also reported-
ly opposed to further ownership re-
strictions.

“We want the marketplace to set
the rules, as opposed to having bu-
reaucrats in Washington do that,”
said Tauzin spokesman Ken
Johnson. “Certainly any new restric-
tions on ownership are not going to
be warmly received by Congress. It
will stir up opposition.”

Still, the FCC has the legal abili-
ty to alter the waiver policy, accord-
ing to some broadcast and FCC law-
yers. The Telecommunications Act
of 1996 “has specifically left some
issues up for us to decide,” said Su-
san Fox, senior legal advisor to Ken-
nard.

Although some people ques-
tioned the timing of the FCC plan
as more than coincidentally coming
after a pro-Democrat election, Fox
said the two were completely unre-
lated. This plan had been on the
FCC’s internal agenda for months,
she said.

Others also noted that Kennard
has been talking all year about in-

ownership laws. And while a back-
lash from the broadcast industry and
lawmakers on Capitol Hill was ex-
pected, Fox said the chairman was
determined to clarify ownership
rules.

“We need to bring all these issues
to a close,” she said. “Regardless of
what the rule is, the rule itself
[should be] clear.”

But even if the commission does
go forward with the plan, it would
still have to be ratified by its own
commissioners. Most of the com-
missioners have yet to weigh in, but
Helgi Walker, senior legal advisor
to Harold Furchtgott-Roth, said the
commissioner was likely to oppose
a stricter ownership policy.

e e ey —
McNeill

Continued from Page 3

station and its personalities have in
the marketplace as we change the
station’s direction to take it to big-
ger and better things.”

Prior to joining Heritage in No-
vember *96, McNeill was VP/Pro-
gramming for Westwood One and
spent three years as a programming
consultant for McVay Media. This
appointment also reunites him with
Figenshu: McNeill worked for the
then-Viacom Radio President be-
tween 1986-91 as VP/Program-
ming. McNeill has also pro-
grammed WMZQ/Washington and
KOY/Phoenix.

" Mational Radio Formats
* will return in next

PROS ON
THE LOOSE

Dave Block — PD KWEN/Tul-
sa(918)496-1130

Diane Ducey — Afternoons
KSMB/Lafayette, LA (318) 989-
4357

Rob Olson — Swings WRCX/ ‘

Chicago (847) 869-4280

Continued from Page 1

rience and the ability to multitask
in consulting, promotion, and mar-
keting,” President Mike McVay
commented. “Her radio consulting
background is unparalleled.
McVay clients will get the benefit
of Jaye’s extensive experience,
spanning from her most recent ac-
tivities with the U.S.’ second larg-
estradio company to her past con-
sultancy with Broadcast Program-
ming and, before that, Drake-
Chenault.

“In heading up our Country di-
vision, Jaye will work closely with
McVay Media VP/Country Bob
Moody to aggressively expand our
client base by converting stations
currently aligned with other con-
sultants. The combination of Jaye,
our eight-member consulting
team, and our new alliance with
Critical Mass Media will give our
station clients a distinct advantage
over their competitors.”

Albright said, “I have admired
Mike McVay for many years and
consider him the dean of consult-
ants. I am thrilled to join McVay
Media in this conglomerate and
look forward to being part of the
country’s leading consultancy. I'm
also excited because I'm able to

| move back to my beloved Bain-

bridge Island near Seattle. Also,
McVay Media’s recent strategic
merger with Critical Mass Media
affords me the opportunity to con-
tinue to supervise the program-
ming of Jacor’s Country portfo-
lio”

A 36-year radio vet, Albright
has programmed Country outlets in
Seattle, San Jose, Bakersfield, Ana-
heim, and Tucson, and was one of
the format’s first consultants when
she went to work for Drake-
Chenault in 1983. She merged her
own company with Broadcast Pro-
gramming in 1991, became an in-
dependent contractor through BP
in 1995, and formed the A, H & O

Continued from Page 1

session to be held exclusively for
TRS °99 attendees.

Donaldson’s ABC News career,
which has spanned over three de-
cades, has seen the veteran corre-
spondent cover major breaking
news events, conduct scores of time-
ly interviews with newsmakers from
around the world, and cover every
national political convention since
1967.

In addition to his high-profile tele-
vision career, Donaldson has con-
tinued to have a major presence on
radio, too. In fact, ABC VP/News
Radio Bernard Gershon told R&R,
“Sam is a huge fan of radio news,
and no matter where he is on the
planet, he always remembers to file
astory forABC News Radio. I know
he is very much looking forward to
having the opportunity to meet and
speak face-to-face with America’s
News/Talk radio executives and pro-
grammers from across the country
at TRS "99.”

The award-winning newsman,
who was recently named 1998's
Broadcaster of the Year by the Na
tional Press Foundation, has also
been recognized as Best Television
White House Correspondent in the
Business by the Washington Jour-
nalism Review, and Best Television
Correspondent in the Business by
that same organization for four years
in a row. In addition, Donaldson has
taken home three Emmys and a
George Foster Peabody Award.

R&R Publisher/CEQO Erica Far-
ber commented, “Sam Donaldson
is one of the most listened-to criti-
cal voices in Washington, DC
Through his longevity in the news

| business and his consummate integ-

rity and professionalism, Sam has
earned the right to be considered
among the most respected members
of the electronic media today. We

| are extremely enthused that he has

consultancy with Keith Hill and |

Michael O’Malley in January *97.
She joined Jacor in her most recent
post in October *97.

agreed to join us at TRS '99”

A registration form for R&R’s
Talk Radio Seminar is available on
Page 33 of this week’s issue, or
you may register online at www,
rronline.com.

R&R’s

25th Anniversary Issue
PERFECT HOLIDAY GIFT

To order your copy today,
call the R&R Circulation Department at

310.788.1625

vorovim A M eric anradiehteterycom
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INFLATABLE IMAGES.. .Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212. FAX: (330)
273-3212 INFLATABLE IMAGE INDUSTRIES...
Phone: (330) 273-3200, EXT.137.

For your next promotion...

Step up to the

Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com

Powerful * Affordable * Dramatic

jazz up your
promotions.

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

call mahlon moore @ 808.739.2662

R —

SHOWCASE

|
E

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

“* FAST PROCESSING

+ OTHER SIZES & COLOR
PRINTS AVAILABLE

Woudy and Janct 5.9
her-in K

SUre. you count on Adobe Graphics & Design to produce your
quality imprinted and embroidered items, from stickers to t-shirts,
but did you know we also offer complete design services?
Whether you need a simple Typographic Layout, an image for a
Special Event, Original lllustration or a Full Color Logo, we can be

your personal art department
Does your Station or Organization have a particular look or feel?
Not to worry, here at Adobe Graphics & Design, the  key is
versatility - your Country station will feel Country, and
your Urban design will definitely hit the Street!
Designs we've done for Museum shops convey individual  \
character and sophistication while our layouts and
illustrations done for Parks. Zoos and Aquariums
appeal to children and the young-at-heart. You won't
get typical "cookie-cutter” designs from our walented
design staff. Whether the look you're after is slick
and computer-generated, or you're looking for a real _
hand-drawn approach. our objective is to i
convey your individual style.

SEND FOR OUR 40 PAGE
CATALOG! (IT’S FREE)

JADOBE[GRAPHICS[SIDESIGN
1-8060=-7-COYOTE

1-800-726-9683 Leslie * Lisa * Michele * Haliemah

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

e !-
ro @ Bl N oo
Call Toll Free: i C‘li I
U.S. 1-800-231-2417 |
Canada 1-800-847-5616 BANNERS

(713) 507-4285 FAX

waana amaricanradiohictary, com.

ASTAVAUAVAVAY
TEMPORARY
TATTO0 52 2CIFEL

The last frontier in call-letter placement
X

:
o cw@N%
2

NI ENT D ONYNZ N

.

isn

LATIRIOF

WFMIO4

0,000 pe min

includes all charges, no hidden costs
/‘;37D

(41:4) 3519088 ¢ Fax (414) 351-6997

YINVINLINZINZENTIENTZZN

www.leearnold.com

\Z

Over 1.000.000 %
LEE ARNOLD PROMOTIONS %

l6oz

CANDY JARS

minimum
288 pcs.
one color
imprint
$45.00

sef up

RESULTS MARKETING

CREATIVE PROMOTIONS

800-786-8011 e www.resultsmarketing.com

AVAVATCAVAYAY,
PROMO SPECIFAL

of the month

best quality. fast service, lowest prices

NN INY NGO NYONYNZENY

\Z

(414) 351-9088 ¢ Fax (414) 351-6997

ANV INYINTZINZLNTINSTZN

www.leearnold.com

11233::? :::1: plus freigat %
LEE ARNOLD PROMOTIONS %

no hidden costs (full disclosure pricing %
NS %
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SHOW PREP

Hot, new music-related World
Wide Web sites, cool cyber-
chats, and other points of inter-
est along the information super-
highway.

g

E

i g *|t's a live webcast with Cit-
]

]

CURRENT

.« THE RUGRATS MOVIE (Interscape)
~ Single: Take Me There/Blackstreet & Mya f/Mase ...
Other Featured Artists: Lisa Loeb, Devo, Busta Rhymes

~ « THE WATERBOY (Hollywood)
Single: Feed It/Candyskins (VelVel)
Other Featured Artists: Goldfinger, Lenny Kravitz, Joe Walsh

- * I STILL KNOW WHAT YOU DID LAST SUMMER (143/Warmer Bros.)
Singles: Blue Monday/Orgy (Elementree/Reprise)
How Do | Deal/Jennifer Love Hewitt

Mariah Garey’s No. 1 Achievement

M ariah Carey gets a nod as
the only recording artist in

Glamours “Women Of The Year”
list. Says the 'zine, “Never doubt a
princess. Carey has undone the
skeptics, and in a brave new way:

izen King and Fun Lovin’ _
Criminals from Chicago’s Dou-
ble Door tonight (12/4) at g

by breaking her own rules.” (Do You) Wanna Ride/Reel Tight (G-Funk/Restless) 10:45pm ET/7:45pm PT (www.
The songbird also graces the ~ Other Featured Artists: Grant Lee Buffalo, Imogen Heap | follingstone.com).
cover of Self magazine’s Decem- .« RUSH HOUR ;

ber issue. In the inside story, Carey
talks about her limited contact with
her father, refers to her marriage to
Sony chief Thomas Mottola as “my
past life,” and describes how she’s
finding her new life. As for all the
rumors about her wild party life, she
says, “It's hard for me. I'm not very
experienced for where | am in life. |
had boyfriends in school that were
not serious things. Then a mar-
riage, at such a young age.”

Lifestyles Of The Rich
& Psycho!

Cosmopolitan devotes a two-
page spread to the “Psycho” ways
of some of Hollywood's trendsetters
— complete with photos! Those
whose sanity is questioned in the
fashion area include Lil’ Kim for
“Psycho Hat” (thanks to a medieval-
inspired hat she wore to an awards
show), and Gwen Stefani for “Psy-
cho'Dye” (for the “blue-tress mess”
she wore to the VH1 Fashion
Awards). In the relationship depart-
ment:. Bobby Brown & Whitney
Houston (“Psycho Couple”) and
Scary Spice (“PsychoWedding”).

Speaking of weddings, Tina
Turner is set to be a blushing bride
— at 60 — when she marries her
longtime German boyfriend, Erwin
Bach (Star).

Speaking of wedding ... break-

Single: How Deep Is Your Love/Dru Hill ff/Redman (Def Jam/RAL/Island)

* PRACTICAL MAGIC (Reprise)
Singles: If You Ever Did Believe/Stevie Nicks
This Kiss/Faith Hill
Other Featured Artists: Marvin Gaye, Harry Nilsson
* BELLY (Def Jam)
 Featured Artists: D’Angelo, Sparkle, Noreaga f/Maze
* SIMON BIRCH (Epic)
~ Single:You Were There/Babyface
Other Featured Artists: Peggy Lee, James Brown, Marvin Gaye
. * VELVET GOLDMINE (London)
. Featured Artists: Roxy Music, Venus In Furs, Placebo
* SLAM (Sony Music Soundtrax)
Featured Artists: Mobb Deep, OI’ Dirty Bastard & Coolio

COMING

&

A REAL PARENT TRAP — “My
experience is that women who do
that sort of thing figure they have
to, lo get what they're searching
for. It happens a lot in small towns
where the show is the biggest
thing that's ever come through.
Parents would actually bring their
daughters to the hotel, hoping that
you'll sleep with one, fall in love
and take her with you” — Will
Smith takes the high road with
groupies (Rolling Stone).

¢ Catch a live broadcast by
Tony Bennett from his A&E tele-
vision special Live By Request
Monday (12/7) at 9pm ET/6pm
PT (www.livebyrequest.com).

* The Philips Jazz Series con-
tinues Monday at 9:30pm ET/
6:30pm PT with a performance
by saxophonist Joshua Red-
man (www.liveconcerts.com).

Repeat Performance?

The Artist is not happy with
Warner Bros. relaunching of his
1983 hit “1999” to capitalize on
its currency. Recent postings on
the The Artist’s official website
by the funkmeister include this
slam, “The bulk of the profits re-
ceived will continue 2 b taken by
‘the owners’ until this absurd
concept is challenged.” In fact,

-« PSYCHO (Geffen)
Featured Artists: Girls Against Boys, Rob Zombie, Lionrock

- * JACK FROST
Single: Father's Love/Baob Carlisle (Jive)

* THE PRINCE OF EGYPT (DreamWorks)
Singles: When You Believe/Whitney Houston & Mariah Carey
| Will Get There/Boyz Il Men _ §

.+ YOU'VE GOT MAIL (Warner Sunset/Atlantic)
The Artist is planning on redo- Featured Artists: Harry Nilsson, Roy Orbison, Sinead O’Connor
ing the song, although details %

are cloudy. “We’'ll listen to the |« MBEACUETY
“ y’.‘ . o Single: Another Brick In The Wall/Class Of *89 (Columbia)
new {“1999”] with an open mind;

says Z100/NY MD Paul “Cub- e et - S RS . —

* Pump up the ska with the
Specials Wednesday evening
(12/9) at 8pm ET/s5pm PT

. (www.rollingstone.com).

* Enjoy a rebroadcast of
the 1998 Tibetan Freedom
Concert Thursday (12/10) at
6pm ET/3pm PT and Friday
(12/11) at 3pm ET/noon PT
(www.sonicnet.com).

that you can’t go wrong with the
one that got it going” (Entertain-

ment Weekly). .

ups, the Globe says the marriage
between Mick Jagger and Jerry
Hall is over since Mick had a fling

Penny-Pincher

Newly spiritual girl Madonna re-

MONDAY, DECEMBER 14

1972/ Ringo Starr’s film about Marc
Bolan, Born To Boogie, premieres in

WEDNESDAY, DECEMBER 16

1966/ Jimi Hendrix's first single, “Hey
Joe,” is released in the UK.
1974/ Mott The Hoople disbands.

1983/ Keith Richards marries Patti Han-

sen in Mexico on his 40th birthday;
Mick Jagger is the best man.

1985/ The Band's Lee Michaels, 37, dies

ina car crash.

with old flame Carla Bruni. Both ~ cently visited Old World engravers London. 1987/ Madonna files for divorce from
Time and Newsweek get into the ~ Dempsey & Carroll to have Christ- 1977/ The film Saturday Night Fever Sean Penn. SATURDAY, DECEMBER 19 §
chatter, with the latter citing Lon-  mas cards made from photos of premieres in New York: the B ]

1955/ Carl Perkins records “Blue Suede
Shoes” at Sun Records in Memphis.

1968/ Johnny Cash undergoes triple by-
pass heart surgery in Nashville and
fully recovers. ;

1991/ Henry Rollins and a friend are
bound and robbed at a Venice, CA

daughter Lourdes, who Madonna
had dressed in a sari with Indian
decorations on her forehead.
When she was told it would cost
$1 extra per card to glue the photo
(proudly taken by the Material

don papers as pairing Jagger with
a Brazilian underwear model who
looks like his first wife, Bianca.
While anonymous friends are
downplaying the couple's troubles
in some papers, other tabs are

soundtrack features the Bee
Gees, Kool & The Gang, K.C. &
The Sunshine Band, and Yvonne
Elliman.

1980/ At 2pm ET, the world observes 10
minutes of silence for the late John

waiting for divorce papers.

A Religious Experience

U2 lead singer Bono is writing
an introduction to the Book of
Psalms as part of a new 12-volume
edition of the Bible (Globe).

Meanwhile, “A Punk Rocker's
Angry Christ” is the headline in
Harper's for Nick Cave’s introduc-
tion to the Gospel according to
Mark, part of the same series.

Mom} to the card, Madonna opted
to do it herself and save money
(New York).

A Perfect Role?

If there were to be a movie on

the Monica Lewinsky-Linda Tripp
tapes and ensuing Interngate,
People magazine picks former
Twisted Sister lead singer Dee
Snider as a shoe-in to play Miss
Tripp.

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

Lennon.
Releases. the Clash’s London Calling 1979

TUESDAY, DECEMBER 15

1977/ The Sex Pistols are denied visas
to enter the U.S. two days before
they're scheduled to appear on
NBC-TV’s Saturday Night Live and
launch their first American tour.

1986/ James Brown is sentenced to six
years in prison for failing to stop for
police during a two-state, high-
speed car chase.

1994/ A private detective hired by Court-
ney Love and Geffen Records to
find Kurt Cobain days before his
death now says Gobain might have
been murdered.

. Releases: Nirvana's /ncesticide 1992

Madonna — love don't live
here anymore.

1992/ Barbra Streisand signs a 10-year,
$60 million record/film contract
with Sony.

THURSDAY, DECEMBER 17

1969/ An estimated 50 million viewers
watch Tiny Tim marry Miss Vicki on
NBC-TV's Tonight Show.

1970/ The Beach Boys play a command
performance at London's Royal Al-
bert Hall.

1982/ In Sherman QOaks, CA, Karen Car-
penter performs for the last time.

Born: the late Paul Butterfield 1942, Mike
Mills (R.E.M.) 1956

FRIDAY, DECEMBER 18

1975/ Rod Stewart exits the Faces to
launch his solo career.

house. Following a briet struggle -
with the thieves, Rollins’ friend is .

shot and killed.
1994/ Aerosmith conclude their Get A
Grip tour with a private concert at

st

the band's new Boston music com- |

plex, Mama Kin.

SUNDAY, DECEMBER 20

1957/ Elvis Presley receives his formal
draft notice.

1973/ 1950s teen idol Bobby Darin, 37,

dies of heart failure.

1975 Guitarist Joe Walsh joins the Eagles. "
1981/ Dreamagirls, the Broadway play

based on the story of Diana Ross
& The Supremes, opens.
Born: Peter Criss (Kiss) 1945, Billy Bragg
1957
Releases: the Hollies’ “He Ain’'t Heavy
(He's My Brother) 1967

T

— Mark Solovicos
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See your market in a new light.

USE YOUR X-RAY VISION

Radio Market X-Ray from Miller Kaplan. It’s an insightful sales
management tool. Identifies new radio revenue opportunities in
your market. Empowers radio sales to access dollars from other

media. It’s comprehensive. Strategic. And flexible. X-Ray provides

R
214 ENTERTAIl
BANK OF AMERICA airs
BANKSTON NISSAN 00% 478,552
BRITISH AIRWAYS 00% 43,274 fLF= | 238007 | 0.0%
DAYSPRING GREETING CARDS 0 Do 0 127,545 | 127,545 0.0%
FOLEYS DEPT STORE Do | 1,694,334 | OO 0.3% | 15249006 | 0.0%
GREATER DALLAS YOUTH OF 0 0% 0| g 21,550 21,550 0.0%
HBO 0 0o 0| OfF 25,600 25,600 | 0.0%
HERB PRODUCTIONS 15.830 6,300 |'39.8% 15,830 | 39 8% 73110 9,900 T135% 73110 | 13.5%
MICROSOFT 597,334
MILLER BREWING CO
ROCKWELL

you with all the critical information to manage prospecting, agency

4P 688
ars| 5024798 | 0.0%

negotiations, personnel evaluation and overall strategic planning.

TAKE AN INSIDE LOOK AT YOUR ACCOUNTS

Radio Market X-Ray displays account-by-account expenditures

by industry classification, cross-tabbed to television and newspaper

expenditures. In-depth information that provides an accurate

i | picture of your share of the radio market, and helps you realize
2,471,208 0.3%

S %-.:
I e

greater market possibilities. That’s X-Ray’s vision.

Manage your account penetration and buy participation more effectively.

For more information, please contact George Nadel Rivin, CPA, or ‘ Mlller, Kaplan, Arase & CO., LLP
Don Garrett, CPA at 818-769-2010. CERTIFIED PUBLIC ACCOUNTANTS

_______vwawnw americanradiohistorv.com -
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MUSIC TELEVISION®
69.7 mitlion households

|ADDS ]

MARILYN MANSON | Don't ... (Nothing/Interscope)
"N SYNC Merry Christmas, Happy Holidays (RCA)
DRU HILL These Are The Times (/sland)

MD THUGS FAMILY Ghetto Family ( Refativity)
DRGY Blue Monday ( Elementree/Reprise)

SOUL CDUGHING Circles (Siash/WB)

| EXCLUSIVE ]

SPICE GIRLS Goodbye (Virgin)

| HEAVY |

BACKSTREET BDYS All | Have To Give (Jive)
BLACKSTREET f/MYA & MASE Take Me There (interscope)
BRANDY Have You Ever? (Atiantic)

EVERCLEAR Father Of Mine (Caprtol)

LAURYN HILL Doo Wap (That Thing) (Ruffhouse/Columbia)
HDUSTDN & CAREY When You Believe (DreamWorks)
JAY-Z{/AMIL & JACan | Get. (DefJam/RAL/Mercury)
JEWEL Hands (Atiantic)

MASTER P Kenny's Dead (American/Columbia)
METHDD MAN Judgement Day ( Def Jam/RAL/Mercury)
ALANIS MDRISSETTE Thank U (Maverick/Reprise)

"N SYNC (God Must Have Spent) A Little ... (RCA)
DFFSPRING Pretty Fly (For A White Guy) (Columbia)
SEAL Human Beings (Warner Bros.)

WILL SMITH Miami (Columbia)

THIRD EYE BLIND Jumper (Fiektra/EEG)

| STRESS |

BARENAKED LADIES it's All Been Done (Reprise)
BUSTA RHYMES Gimme Some More (Elektra/FEG)
SHERYL CROW My Favorite Mistake (A&M)
EAGLE-EYE CHERRY Save Tonight (Work)

DAVE MATTHEWS BAND Crush (RCA)

DRU HILL /REDMAN How... (Def Jam/RAL/Mercury/isiand)
EVERLASTWhat It's Like (Tommy Boy)

GDDGOD DOLLS Slide (Wamer Bros.)

JENNIFER LDVE HEWITT How Do | Deal ( 143/WB8)
HOLE Maitbu { DGC/Geffen)

NATALIE IMBRUGLIASmoke (RCA)

JAY-Z Hard Knock Life (Roc-A-Fella/Def Jam/Mercury)
KDRN Got The Life (immortal/Fpic)

LENNY KRAVITZ Fly Away (Virgin)

LIMP BIZKIT Faith (Interscope)

MARILYN MANSDN [ Don't ... (Nothing/interscope)
MATCHBDX 20 Back 2 Good (Lava/Atiantic)
METALLICA Turn The Page (Elektra/EEG)

SHAWN MULLINS Lullaby (Cotumbia)

*N SYNC Merry Christmas, Happy Holidays (RCA)
NEW RADICALS You Get What You Give (MCA)
TIMBALAND /MISSY & MAGOO Here ... (BackGround/Atiantic)
2PAC Changes ( Death Row/interscope)

SHANIA TWAIN From This Moment On (Mercury)

[BREAKTHROUGH ]

EELS Last Stop: This Town (DreamWo

MUSIC RasT
50.8 miffion households
-Isaak/Tierney

| ADDS |

ROLLING STONES Gimme Shelter ( Virgin)
CHER Believe (Warner Bros.)
SIXPENCE NDNE THE RICHER Kiss Me (Squint/Columbia)

XL ]

SHERYL CROW My Favorite Mistake (A&M)

GDO GDD DDLLS Iris (Wamer Sunset/Reprise)
MADDNNA The Power Of Good-Bye (Maverick/WB)
ALANIS MDRISSETTE Thank U (Maverick/Reprise)
SHANIA TWAIN You're Still The One (Mercury)

R. KELLY & CELINE DIDN I'm Your Ange (Jive)
W.HDUSTON &M. CAREY When You . (DreamWorks)

| LARGE !

BARENAKED LADIES One Week (Reprise)

BRIAN SETZER DRCHESTRA Jump Jive An’ Wail (/nterscope)
EAGLE-EYE CHERRY Save Tonight (Work)

GOD GDD DODLLS Slide (Warner Bros.)

JEWEL Hands (Atlantic)

SARAH MCLACHLAN Angel (Warner Sunset/Reprise/Arista)
SHAWN MULLINS Lullaby (Columbia)

R.E.M. Lotus (Warner Bros.)

RDLLING STDNES Gimme Shefter ( Virgin)

THIRD EYE BLIND Jumper (Elektra/EEG)

SHANIATWAIN From This Moment On (Mercury)

| MEDIUM

DAVE MATTHEWS BAND Crush (RCA)

FASTBALL Fire Escape (Hollywood)

LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia)
NATALIE IMBRUGLIA Smoke (RCA)

JANET Every Time (Virgin)

LENNY KRAVITZ Fly Away (Virgin}

NEW RADICALS You Get What You Give (MCA)

JDE PESCI Yo Cousin Vinny (Columbia)

SEAL Human Beings (Warner Bros.)

U2 Sweetest Thing (/siand)

| CUSTOM |

BACKSTREET BDYS I'll Never Break Your Heart (Jive)

BRANDY Have You Ever? (Atlantic)

CHER Believe (Warner Bros.}

DEBDRAH CDX Nobody's Supposed To Be Here (Arista)

EMILIA Big Big World { Universal)

GLDRIAESTEFAN Don't Let This Moment End (£pic)

FAITH EVANS Love Like This (Bad Boy/Arista)

EVERCLEAR Father Of Mine (Capitol)

KIRK FRANKLIN Lean On Me (Gospo Centric)

JONNY LANG Still Rainin’ (A&M)

KENNY LATTIMORE Days Like This (Columbia)

JDHN LENNON I'm Losing You (Capitof)

MATCHBOX 20 Back 2 Good (Lava/Atiantic)

MAXWELL Matrimony: Maybe You (Columbia)

BRIAN MCKNIGHT The Only One For Me (Motown)

JOHN MELLENCAMP Your Life s Now (Columbia)

NATALIE MERCHANT Break Your Heart ( Elektra/FEG)

BONNIE RAITT Blue For No Reason (Capitol)

SIXPENCE NONE THE RICHER Kiss Me { Squint/Columbia)
Video airplay from Dec. 7-13
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TOP TEN SHOWS
NOVEMBER 23-29

i

Total Audience
(95.9 million households)

1 60 Minutes

2 NYPD Blue

3 Monday Night Football
(Dolphins vs. Patriots)

4 Touched By An Angel

5 Movie (Sunday)
{CabTo Canada)
6 Everybody Loves Raymond
7 Spin City
(t/e) Movie (Thursday)
(Jumanii}
9 JAG
(tie) 20/20 (Wednesday)

Teens 12-17

1 The Simpsons
2 Movie (Thursday)
(Jumaniji)
3 The X-Files
4 SabrinaTheTeenage Witch
5 7th Heaven
6 Dawson’s Creek
(tie) Movie (Tuesday)
(Home Alone 2:Lost In New York)
(tie} Movie (Saturday)
(!t Takes Two)
9 That '70s Show
10 Brother’s Keeper
(tie) Two Of A Kind

Source: Nielsen Media Research

Coning MexT WEEk

All show times are ET/PT unless
otherwise noted; subtract one hour
for CT. Check listings for showings
in the Mountain time zone. All list-
ings subject to change.

Tube Tops

When A&E presents Tony Ben-
nett: An All-Star Tribute Live By
Request, Billy Joel, Madonna,
Seal, and Sting will be among those
requesting songs (Monday, 12/7,
9pm ET/6pm PT).

Friday, 12/4

* Hanson perform on CBS’ Bud-
dy Faro (9pm).

* NBA star and KXTA/L.A. talker
Karl Malone guest-stars on CBS’
Nash Bridges (10pm).
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* Hanson, The Tonight Show With
Jay Leno(NBC, check locall listings).

* Garth Brooks, Late Late Show
With Tom Snyder (CBS, check lo-
callistings).

Saturday, 12/5

* Neil Finn performs on PBS’
Sessions AtWest 54th (check local
listings).

* Tatyana Ali, Shawn Colvin,
and’N Sync perform fromWalt Dis-
ney World when the Disney Chan-
nel presents Holidays In Concert
(8:35pm).

* Lauryn Hill, Saturday Night
Live (NBC, 11:30pm).

Monday, 12/7

* Deana Carter and Martina
McBride, Prime Time Country
(TNN, Spm ET/6pm PT).

* Kirk Franklin, Jay Leno.

» Faith Hill, Late Show With Dav-
id Letterman (CBS, check local list-
ings).

Tuesday, 12/8

* David Cassidy, Tracy Law-
rence, and Loretta Lynn, Prime
Time Country.

* BR5-49, Little Jimmy Dickens,
Joe Diffie,Willie Nelson, and Con-
nie Stevens join Marty Stuart for
Marty’s Christmas Party (TNN,
10pm ET/7pm PT).

» Guster, Late NightWith Conan
O'Brien (NBC, check local listings).

Wednesday, 12/9

* A Classic Christmas With Mar-
tina McBride airs on TNN (8pm ET/
5pm PT).

* Loveline’s and KROQ/L.A's
Adam Carolla guest-stars on
ABC's Two Guys, A Girl And A Piz-
za Place (8:30pm).

* Diamond Rio and Ty Herndon,
Prime Time Country.

* Mariah Carey, Jay Leno.

Thursday, 12/10

¢ Faith Hill and LeAnn Rimes
spend Christmas Time With Eddy
Arnold (TNN, 8pm ET/5pm PT).

*LeAnn Rimes, Prime Time
Country.

* R.E.M., Jay Leno.

* Whitney Houston, David Let-
terman.

* Roger Daltrey, Conan O'Brien.
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| ACTIVE ]

BIG BAD VDODOO DADDY Mr. Pinstripe Suit (FM/)
CAKE Never There (Capricorn/Mercury)

DEBORAH COX Nobody’s Supposed To Be Here (Arista)
DMX Ruff Ryder's Anthem ... (Def Jam/Mercury)

DRU HILL These Are The Times (/sland)

FAITH EVANS Love Like This (Bad Boy/Arista)

FLYS Got You (Where | Want You) (Trauma/Delicious Vinyi)
ICECUBE tMR. SHORT ... Pushin’ Weight (Lench MotyPriority}
JANET Every Time (Virgin}

R. KELLY f/K. MURRAY Home Alone (Jive)

KIDROCK | Am The Bullgod (Lava/Atlantic)
MADDNNAThe Power Of Good-Bye (Maverick/W8)
MO THUGS FAMILY Ghetto Family { Relativity)
MONIFAH Touch It (Uptown/Universal}

98 OEGREES Because Of You (Motown)

ORGY Blue Monday (Elementree/Reprise)

OUTKAST Rosa Parks (LaFace/Arista)

SOUL COUGHING Circles (Slash/WB)

BRITNEY SPEARS Baby One More Time (Jive)

TOTAL $/MISSY ELLIOTT Trippin’ (Bad Boy/Arista)

U2 Sweetest Thing (/siand)

ROB ZOMBIE Dragula (Geffen)

ROB ZOMBIE Living Dead Girl (Geffen)

Video airplay from Dec. 7-13

- A 36 million households

7 ‘ Lydia Cole,
(IR r/Music Programming

| Video Playlist |

DEBORAH COX Nobody's Supposed To Be Here (Arista)
FAITH EVANS Love Like This (Bad Boy/Arista)

BRANDY Have You Ever? (Atlantic)

TOTAL Trippin’ (Bad Boy/Arista)

DIVINE Lately (Pendulum/Red Ant)

J. DUPRI & M. CAREY Sweetheart (So So Def/Columbia}
R. KELLY Hatf On A Baby (Jive)

XSCAPEMy Little Secret (So So Det/Columbia}

LAURYN HILL DooWop (That Thing) (Ruffhouse/Columbia)
112 1/MASE Love Me (Bad Boy/Arista)

Video playhst frozen from week ending Nov. 27

| Rap City |

PETE ROCK Tru Master (Loud)

JAY-Z Hard Knock Life { Roc-A-Fella/Def Jam/Mercury)
OUTKAST Rosa Parks (LaFace/Arista)

ICECUBE f/MR. SHDAT ... Pushin’ .. (Lench MobyPriority}
BRANO NUBIAN Don't Let It Go... {Arsta)

METHDD MAN Judgement Day { Def Jam/Mercury)
HELTAH SKELTAH | Ain't Havin' It { Duck Down)

ATRIBE CALLED QUEST Find A Way (Jive)

NOREAGA Superthug (Penafty/Tommy Boy)

KURUPT Can'{ Get ... (Def Jam/RAL/Mercury)

Video playhst frozen from week ending Nov 27

21 million househoids
Peter Cohen,
VP/Programming

MUSIC TELEVISION
YOU CONTROLA

| National Top 20 |

DEBORAH COX Nobody's Supposed To Be Here (Arista)
OFFSPRING Pretty Fly (For A White Guy) (Columbia)
BRITNEY SPEARS ... Baby One More Time (Jive)

ICE CUBE {/MR. SHORT .... Pushin' Weight (Lench MobyPriority)
VOICES DF THEORY Wherever You Go (H.0.L.A/Red Ant)
TOTAL {/MISSY ELLIOTT Trippin’ (Bad Boy/Arista)
JESSE POWELL You (Silas/MCA)

98 DEGREES Because Of You {Motown)

BRIAN MCKNIGHT Hold Me (Remix) (Motown)
JUVENILE Ha { Cash Money/Universaly

SHAGGY f/JANET Luv Me, Luv Me (MCA)

'N SYNC (God Must Have Spent) A ... {RCA)

FAITH EVANS Love Like This (Bad Boy/Arista)

COOL BREEZE .... Watch For ... (Organized Novse/interscope)
FAT JOE ... John Blaze (Big Beat/Atlantic)

DUTKAST Rosa Parks (Laface/Arista)

CRUCIAL CONFLICT Scummy (Pallas/Universal)

BRAVO ALL-STARS Let The Mustc ... (Fde! America)
BACKSTREET BDYS All | Have To Give (Jive)

SNODP DOGG | Can't Take The Heat { No Limit/Priority)

Most requested from the week ending Nov. 29

PSRILSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s})
1 CELINE DION $1224.0

2 ELTON JOHN $945.2

3 JIMMY BUFFETT $845.2

4 JANET JACKSON $574.1

5 ROD STEWART $563.6

6 AEROSMITH $554.0

7 PEARL JAM $525.0

8 PAGE/PLANT $509.1

9 DAVE MATTHEWS BAND $503.9

10 BEASTIE BOYS $495.9
11 BACKSTREET BOYS $492.2
12 BOB DYLAN $435.7
13 SHANIA TWAIN $379.3
14 HANSON $373.5
15 MANA $255.0

Among this week's new tours:

DOKKEN
DREAM THEATER
TRAGICALLY HIP

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.

WEEKEND BOX OFFICE

NOV. 27-29
1 ABug’s Life $33.25
(BuenaVista)*
2 The Rugrats Movie $21.01
(Paramount)

3 Enemy Of The State $18.11
(Buena Vista)

4 The Waterboy $13.60
(Buena Vista)

5 Babe: Pig InThe $6.16
City (Universal)*

6 Meet Joe Black $5.78
(Universal)

7 1Still Know What $4.46
You Did Last Summer
(Sony)

8 Home Fries $3.78
(WB)”

9 Elizabeth $3.39
(Gramercy)

10 Jerry Springer: $3.34
Ringmaster (Artisan)*

All figures in millions
* First week in release
Source: ACNielsen EDI

COMING ATTRACTIONS:
This week’s openers include a
remake of Psycho, starring
VinceVaughn.The film's Geffen
soundtrack features Rob Zom-

bie's “Living Dead Girl” Girls
Against Boys'“Psycho Future”
Mono’s “Madhouse,” Pet Shop
Boys’“Screaming,” Howie B.'s
“Once Is Not Enough;’ Thievery
Corporation’s “Honeymoo<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>