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Touched By An Angel 

,^Atti wn11111111111M; 

More than 18 months 

after the release of her 

Arista album Surfacing, 

Sarah McLachlan's 

"Angel" is soaring up 

three charts and ranks No. 

1 on R&R's Callout 

America survey. The song 

is also featured on the 

Warner Sunset/Reprise soundtrack to City Of Angels. 
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Plugging Into McCord 
He has been a legendary 

manager of legendary stations, 

head of a major radio group, 

and leader of yet another 

group he started from scratch. 

As we kick off what's bound to 

be another tumultuous year. 

Erica Farber features Herb 

McCord in her weekly 

Publisher's Profile. 

TOO RIG FOR 
JUST ONE NIGHT 

. ROCKING MONDAYS & NOW WEDNESDAYS TOO! 

AIRING IN THE NEXT MONTH 
KID ROCK * JONNY LANG 

MONSTER MAGNET * METALLICA 
CORE ARTISTS 

SMASHING PUMPKINS * LENNY KRAVITZ 
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AIRING IN THE NEXT MONTH 
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ERIC CLAPTON - PETER GABRIEL * FLEETWOOD MAC 
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INSIDE 
EMPLOYMENT OUTLOOK: 1999 
No one who knows this business will 
argue how nerve-racking or upsetting the 

consolidation and downsizing of both the 
radio and record industries was last year. 

And there's absolutely no sign of a letup 
in 1999. For the fourth straight year, R&R 

and its editors dedicate this issue to the 

people who make our business strong - 
particularly those who are looking for 
work or preparing a job search. Here's a 

format -by -format review of this week's 
employment -related columns: 

Talk radio search tips Page 22 

Two perspectives from job -seekers 
in the record business Page 31 

Page 33 

Page 34 

Job search Q&A 

Urban industry showcase 

Country job -seekers, Country 
openings Page 36 

The art of selling yourself Page 39 

Closing the gig you really want Page 40 

25 unspoken rules of employment 
Page 41 

The changing role of the PD under 
consolidation Page 42 

Jeff Pollack on brushing up your 
personal marketing skills Page 44 

management marketing sales 

Commercial radio in the United Kingdom 
is only a third as old as its counterpart 
here in the States, yet many will argue 
that we have as much to learn from the 
Brits as they do from us. Katz Radio's 

Mitch Kline offers his observations. Also 
in this week's MMS section: 

The first of a three-part Management 
feature on superstar recruitment 

Capturing a larger share of cell phone 
business 

WKDF/Nashville's website 

Business and marketing planning 
calendars 

Pages 10-14 

IN THE NEWS 

Bennett Zier becomes VP/GM of 
WTEM & WWRC/Washington 

Jim Farley now VP/News & Prog. 
for WTOP/Washington 

Andrew Rosen, Thomas Garry 
Chancellor VPs/Sales 

Tony Washington named VP/Sales 
for Radio One 

Brian Check appointed Atlantic 
Star Regional Programmer 

Page 3 

THIS #1 WEEK 

SPECIAL EDITION 

This week's issue of R&R is a 

special holiday edition containing 
news and feature columns, but no 

music charts. The charts will 
return in next week's issue, 

dated January 8. 

Job Hunting: A Full -Time Job 
Industry execs ring in 1999 by revealing 

what employment -seekers need to know this year 

BY JEFFREY YORKE 
R&R WASHINGTON BUREAU CHIEF 

For 25 years, Beverly Fox 
worked the airwaves, selling her 
personality, selling the station 
and all of its other personalities, 
and embedding the call letters 
into listeners' hearts and minds. 
Like thousands of others who've 
taken the joyful 
journey behind 
the mike, she 
began at her 
college station. 
KCSB-FM/San- 
ta Barbara, and 
moved up and 
down the coast at 
a variety of sta- 
tions. She moved 
to Miami before 
landing in Wash- 
ington, DC, but 
never once gave 
serious thought 
to changing ca- 
reers. When you 
are an on -air per- 
sonality, there is no other place 
for you in the business. 

Or is there? 
When her morning gig ended 

at WGAY-FM/DC in 1994, Fox 
retooled. Until then, she'd never 
considered selling radio time. "I 
didn't think it was a fit;' Fox told 
R&R. "I didn't like getting 
dressed up, and I hated nylons. 
One of the attractive things 
about radio to me was that I 

could wear a T-shirt, jeans, and 

boots to work. The salespeople 
always looked very stressed to 
me:' 

But the more she thought 
about it, the more she realized 
she had a future in sales. A ter- 
rific future. A profitable future. 
She is now beginning her third 
year as a sales representative at 

WMAL-AM, 
ABC's high - 
rated News/Talk 
outlet in the na- 
tion's capital. 
And it's working 
for her. 

"I anticipate 
making more 
money in my 
third year in 
sales than I ever 
made on -air:' she 
said. And, she 
has found that 
sales allows her 
to be more her- 
self. In fact, the 
art of selling ac- 

tually demands it. On the air, she 
found she had to play down her 
aggressiveness. In sales, it's re- 
warded. 

"No radio station wants an ag- 
gressive female on the air. This 
is still a male -dominated busi- 
ness for the most part, so you are 
the news gal, the sidekick. But in 
sales, I can be assertive and ag- 
gressive, and it is an advantage." 

"Major radio groups will 
invest in the continuing 
development of existing 

managers and 
department heads. 

There will be 
significantly less 

management turnover 
and fewer opportunities 

for advancement 
to station management 

as a result." - Skip Finley 

JOBS/See Page 30 
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Infinity Resets Chicago Mgt. 
Kramer moves to 'JMK as Pearlman awaits 

reassignment; Zimmerman adds 'MAO to his duties 

BY AL PETERSON 

R&R NEWS/TALK EDITOR 

Infinity Broadcasting, which 
owns eight radio stations in Chi- 
cago, has kicked off the new 
year with management changes 
at several of its Windy City prop- 
erties. 

WMAQ-AM VP/GM Weezie 
Kramer has transferred to co - 
owned Oldies WJMK-FM for 
similar duties. She succeeds 
Harvey Pearlman, who is being 
reassigned within Infinity in a 
yet -to -be -named post. As a re- 
sult, 20 -year CBS Radio manag- 
er Rod Zimmerman - current- 
ly VP/GM at all -News WBBM- 

Kramer Zimmerman 

AM - has added similar duties 
for 'MAQ. The move means that 
Zimmerman, who came to 

CHICAGO/See Page 30 

Ryan Rises To OM At WLTW/NY 
BY MIKE KINOSIAN 
R&R AC EDITOR 

WLTW/New York 
PD Jim Ryan has been 
promoted to OM at the 
Chancellor Media Lite 
AC. Ryan will also co- 
ordinate Adult Contem- 
porary music marketing 
throughout Chancellor's 
108 -station radio group 
and develop entertain- 
ment marketing initia- 
tives with Sr. VP/Regional Oper- 
ations & Entertainment Market- 

ing John Madison. 
"Jim's a very talented 

executive whose pro- 
gramming expertise con- 
tinues to be a tremen- 
dous asset to the entire 
station group:' Madison 
commented. "We look to 
expand Jim's visibility 
within Chancellor Media 
and apply his music 
knowledge to the benefit 
of our newly formed en- 

tertainment marketing group." 
RYAN/See Page 16 

L.A.'s Beat Taps Saunders As PD 
BY WALT LOVE 
R&R URBAN EDITOR 

WJLB/Detroit PD 
Michael Saunders has 
accepted the program- 
ming post at Chancellor 
Media Urban sister 
KKBT FM (The Beat)/ 
Los Angeles. He replac- 
es Harold Austin, who 
had been serving as in- 
terim PD. 

"The Beat is a unique 
station that requires a unique 
programming talent at its helm:' 
stated VP/GM Craig Wilbraham. 
"Michael's experience and 

Sa Sau 

record speak for them- 
selves. We are confident 
that his abilities will 
continue the station's 
forward momentum and 
his fresh perspective will 
enhance The Beat's cre- 
ative positioning." 

Besides stints at the 
Left Bank Organization 
and Strategic Record 
Research, Saunders also 
programmed WPEG- 

FM/Charlotte. He later relocated 
to the Motor City. 

"I've been in the industry for 
SAUNDERS/See Page 16 

The Timing Of This One Is Impeach ... Er, Impeccable! 
Capitol-izing on the sordid affairs plaguing President Clinton (so to speak), WAQY (Rock 102)/Springfield, MA, recruited artist Mark Heckman to 

create a billboard adding Clinton to the station's morning "lineup" of Bax & O'Brien. Although the campaign was conceived back in September, the 

finished product is hitting the streets Monday, just two days before the Senate reconvenes to try Clinton on two articles of impeachment. "I don't know 

if any of us could have predicted it would be as timely as it is," remarks Rock 102 Marketing Director Mike Kramer. 

NEWSSTAND PRICE $6.50 Mark your calendars! R&R Convention '99, June 10-12 in Los Angeles 



An Open Letter To The Radio Industry 

Thanks to you, PARAGON RESEARCH HAD ITS BUSIEST YEAR IN 1998. 

We conducted more research for more clients than ever berorr. 

And 1999 looks to be even better. 

Here is how we have grown during consolidation: 

Three years ago faced w:th consolidation, Paragon 
developed 

itsn 

shakeout, 

own targeted 

STRATEGIC PLAN, based on research. During the 

we have executed that plan. 

Paragon has operated with this PHILOSOPHY - radio stations that build 

and execute strategic plans win. We have partnered with stations to 

develop actionable strategic plans. 

Paragon has CONCENTRATED ON THE FUNDAMENTALS - delivering sound data 

and strategic is ,recommendations based on the data. 

Paragon has ocused on "operators." We SUPER -SERVED OUR OWN CORE, premier operators. 

Paragon has been LOYAL to its clients. By not "working across the 

street" or pursuin e workgf 

short-terr 

seve am projects 

that threatened ton -term relationships, that loyalty has been reciprocated. 
ations 

in a market duster, not just one. 

Paragon has adhered religiously to RESEARCH ETIHICS. We conduct research the right way, always. 

Paragon has become a REAL WORLD RESEARCI- COMPANY. Paragon 
is sigost and The San Fran 

nificant research ands strategy 
olece 

in media outside radio. For cable giant TCI, for newspapers like The Denver 

for movie channels like STARZ and Encore. Paragon's uniquely broad view of media 
has 

already benefited our radio clients 

during consolidation and will be even more beneficial in the upcoming "convergence" phase. 

We have identified our target, super -served our core and grown cume all at the same time. In doing so, we've 

not only survived consolidation, but thrived. Just like our cllients. 

Paragon is the company to help guide your station through the consolidation maze. 

Let's talk. 

Mike Henry 

Managing Partner 

STRATEGIC PLANNING 

Perceptual Studies 

Auditorium Music Tests 

Focus Groups 

Tracking Studies 

Sales Assessment Studies 

(303) 922-5600 

mhenry@paragon-research.com 

www.paragon-research.com 
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Farley Gets 'TOP 

Spot As VP/News & 
Programming In DC 

WTOP-AM & FM/Washington 
PD Jim Farley has been promot- 
ed to the all -News duo's newly cre- 
ated position of VP/News & Pro- 
gramming. 

"Jim has an outstanding and 
unique radio news background that 
has been tremendously valuable to 
WTOP," commented Bonneville 
International/Washington Division 
President Kari Johnson. "He's 
played a key role in the stations' 
success, and we're very pleased to 
recognize him with his new title." 

Farley joined 'TOP in 1996, fol- 
lowing a lengthy news career that 
included positions as Managing 
Editor for ABC Radio News and 

FARLEY/See Page 16 

Chancellor Taps Two 

Regional VPs/Sales 
Chancellor Media has tapped 

Thomas Garry and Andrew Ros- 
en as Regional VPs/Sales. Gar- 
ry - who was most recently Direc- 
tor/Sales for Chancellor's 
Minneapolis -St. Paul properties 
and VP/GM for Oldies KQQL-FM 
in that market - will be responsi- 
ble for the company's 40 stations in 
Dallas, Houston, Orlando, Pitts- 
burgh, Cincinnati, Sacramento, and 
the Twin Cities. Former WHTZ/ 
New York GSM Rosen will oversee 
Chancellor's 22 stations in New 
York, Detroit, Long Island, and 
Washington, DC. 

Garry and Rosen also will serve 
as liaisons between Sr. VPs/Re- 

SALES/See Page 30 

A First -Class Fund -Raiser 

WZLX-FM/Boston morning show legend Charles Laquidara single- 
handedly hosted the station's first -ever `Christmas For Kids" radiothon, 
which raised more than $130,000 for the Franciscan Children's Hospital 
and Rehabilitation Center. Adding to the success of the day was a visit 
by First Lady Hillary Rodham Clinton, who stopped by for an exclusive 
interview. Above, Laquidara poses for a photo with Clinton and WZLX 
Marketing Director Jo Doherty. 

Zier Returns To Chancellor/DC Combo 
Bennett Zier is returning 

for a second tour of duty 
as VP/GM of Chancellor 
Media's Sports -Business 
combo WTEM-AM & 
WWRC-AM/Washing- 
ton. Zier, who most recent- 
ly was VP/GM at Chancel- 
lor's WBIX/New York, 
heads back to the nation's 
capital, where he previous- 
ly held GM stints at both 
WTEM-AM & WBIG-FM 
and WWRC-AM & WGAY-FM. 

"Bennett has done a tremendous 
job for Chancellor Media," said 
Chancellor President/Radio Divi- 
sion Jim de Castro. "His leadership 
in New York will be greatly missed. 
But New York's loss is Washing- 
ton's gain, and we are confident 
both stations will benefit from his 

Zier 

management skills and mo- 
tivational talent" 

Chancellor owns eight 
stations in Washington, 
DC, but the company still 
has room to grow there, 
said Sr. VP/Regional Oper- 
ations John Fullam. "With 
his strong track record of 
accomplishment in this 
market, Bennett is the 
ideal candidate to help 
these stations reach their 

next level of ratings and revenue 
success" 

A 20 -year industry veteran, Zier 
was VP/Sales for CBS Radio be- 
tween 1988-90. He also served as 
VP/GM for WODS/Boston. But 
this new appointment is a wel- 

ZIER/See Page 30 

V103 Brings Joy(ner) To DC 

When VVVAZ/Chicago's "Monds Squad"afternoon team received an invite to the White House Christmas party, they 
encountered a familiar face: syndicated ABC Radio host Tom Joyner, whose show runs on V103. Seen at left on the 
White House lawn are (l -r) WVAZ's George Willborn, fitness expert Donna Richardson, Joyner, and 'VAZ's Bonnie 
DeShong. Meanwhile, John Monds was keeping warm in the East Wing of the White House with son J.C. and daughter 
Lauren. 
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Washington Set As Radio One VP/Sales 
Tony Washington has been promoted to VP/Sales for Radio One. He 

takes the newly created post after serving as GM of the company's WOL- 
AM, WYCB-AM, WKYS-FM & WMMJ-FM/Washington since 1993. 

President/CEO Alfred Liggins commented, "Because of his outstand- 
ing track record, superior persuasion skills, and commitment to the com- 
pany, we feel Tony is uniquely qualified to excel in this position." 

Washington became GSM of the DC stations in 1992. The 20 -year ad- 
vertising and broadcasting veteran joined Radio One in 1991 as Direc- 
tor/National Sales for Baltimore and Washington, DC. 

"If you look at all the other major broadcast properties - the Chancel- 
lors, the CBSs, the Bonnevilles, the Clear Channels - they all work in 
two focuses now: programming and sales:' Washington told R&R. "Ra- 
dio One has to be prepared to take that next step into those kinds of ar- 
eas. That's what this whole thing is about - trying to get ahead of the 
curve so we're not left in the cold. We have to be, as a minority radio 
company, ahead of the curve in terms of selling and programming, and I 

feel honored I'll get to lead part of that charge." 

Capstar Approves Check As Regional 
Programmer For Atlantic Star Division 

Atlantic Star Communications has named Brian Check to the newly 
created position of Regional Programmer. Based in Allentown. Check will 
work with PDs at the Capstar division's Hot AC and CHR stations, in- 
cluding WAEB-FM/Allentown; WERZ-FM/Portsmouth, NH; WNNK- 
FM/Harrisburg; WKSS-FM/Hartford; WKEE-AM & FM/Huntington, 
WV; and WZNW-FM/Wheeling, WV. 

Check will also oversee Atlantic Star's research department He served 
as WAEB-FM's Station Manager for the last five years and oversaw pro- 
gramming at WKEE-FM since 1997. He was PD for WAEB-AM & FM 
between 1993-97 and was Sales Manager there from 1989 to 1993. 

"Brian has done a terrific job with programming at WAEB," said Atlan- 
tic Star President/CEO Jim Shea. "We are confident that he and our tal- 
ented team of programming directors will continue to raise the bar for 
programming excellence throughout the Atlantic Star markets." 

Check told R&R, "Jim Shea has created an outstanding management 
team, and I'm flattered to be part of it. Atlantic Star has some of the 
highest -rated CHRs in the country, so building upon that is going to be a 
great challenge." 
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NAB, NPR At Odds On IBOC 

NPR proposes AM/FM `grand alliance' 
BY MATT SPANGLER 
R&R WASHINGTON BUREAU 

National Public Radio and the NAB differ on the finer points of a 
petition filed by USA Digital Radio with the FCC in October that 
would establish IBOC as the domestic digital transmission standard. 

In comments filed with the com- 
mission last week, the NAB said 
that "all AM and FM broadcasters 
must be given the opportunity to 
transition to IBOC DAB." NPR 
agreed in its comments that it sup- 
ports the development of a DAB 
standard, but with the caveat that 
"IBOC is not the best approach to 
introducing DAB because of band- 
width limitations and often signif- 

icant levels of interference that ex- 
ist between and among stations." 

Nonetheless, NPR said the 1BOC 
proponents should be allowed to 
demonstrate the effectiveness of 
their systems. NPR did not offer an 
alternative solution to IBOC DAB. 

NPR also opposed what it felt to 
be an implication in USADR's peti- 
tion that a single IBOC DAB stan- 
dard be adopted for both AM and 

FM systems. Instead, in order "to 
achieve the best possible technical 
quality," NPR said, "it may be ap- 
propriate" to establish AM and FM 
standards developed by different 
IBOC proponents. 

Design Has `Potential' 
In response to this "grand alli- 

ance" design, a senior NAB source 
told R&R he "certainly didn't en- 
vision that, but there is a potential 
for it." 

IBOC/See Page 18 

New York NABET Unmoved By ABC Offer 
Union claims court victory 

BY MATT SPANGLER 
R&R WASHINGTON BUREAU 

The holidays saw more shots being fired in ABC's three -month - 
old lockout of the National Association of Broadcast Employees 
and Technicians. 

On Dec. 22, following a series of 
negotiating sessions that began four 
days earlier, the NABET's 800 - 
member New York local sharply re- 
jected the company's Christmas 
package. Local 16 - which makes 
up about 50% of NABET's national 
membership - "showed their dis- 

KABC-AM Sets Decertification 
Vote, see Street Talk, Page 26 

pleasure with the company's arro- 
gant position and voted near unani- 
mously to reject the package with- 

Emmis Q3 Results 
Exceed Expectations 

Emmis Communications Corp. 
(NASDAQ: EMMS) had strong per- 
formances at its stand-alone stations, 
clusters, and its Hungarian radio sta- 
tion during the fiscal third quarter. 

Broadcast cash flow was $28.1 mil- 
lion for the quarter ended Nov. 30, 
1998, 65% better than the same peri- 
od in 1997. Net income fell to $3.01 
million (19 cents a share), down from 
$4.08 million (35 cents) last year, but 

still exceeded most analysts' expecta- 
tions of 9 cents a share. Same -station 
broadcast cash flow increased 24%, 
while radio revenues were up 13% on 
a same -station basis. 

Budapest's Stager Radio surpassed 
company expectations, Chairman/ 
CEO Jeff Smulyan said, by posting 
only an $80,000 riperating loss when 
the company had budgeted a loss of 
several million dollars. 

out a ratification vote," the unit said 
in an official statement. 

Meanwhile, at press time the heads 
of all the NABET locals had yet to 
schedule a meeting on the offer. 

But there was joyful news on the 
other end of the country for the union. 
Los Angeles Superior Court Judge 
Robert O'Brien ruled on Dec. 28 that 
"nondisruptive picketing in the cam- 
era's view ... would be an exercise of 
free speech." The ruling came after the 
union's San Francisco and Burbank, 
CA, locals were required to appear in 
court on Christmas Eve to prove that 
they had not violated a restraining or- 
der and injunction prohibiting them 
from interfering with ABC broadcasts. 

Gena Stinnett, president of the 
Burbank local, called the decision 
"a tremendous victory for our 
union members in the exercise of 
their First Amendment rights." 
ABC spokeswoman Julie Hoover 
told R&R the company is "study- 
ing" the ruling and pointed out that 
there will be another hearing on 
the matter on Jan. 29. 

R&R Assistant Managing Editor Jeff 
Axelrod contributed to this story. 

Bloomberg 
Citadel, Capstar Reach Agreement 
In Spokane; Colorado Springs 

Citadel Communications will sell KLI-FM/Colorado Springs to Capstar 
Broadcasting and buy KTWK-AM, KSPZ-FM & KVOR-FM/Colorado 

Springs and KEYF-AM & FM/Spokane from Capstar. Capstar will acquire 
the Colorado Springs trio in its merger with Triathlon Broadcasting. 

In a joint statement issued Dec. 21, the companies said the tentative 
agreement would "include a cash payment by Citadel to Capstar." The 
agreement would also end a two-year Department of Justice 
investigation that focused on allegations that Citadel and Triathlon had 
engaged in price-fixing through a Colorado Springs joint sales 
agreement (JSA.) The JSA had been set to run through 2010, but would 
instead terminate upon completion of the negotiated deal. The 
agreement will also likely end the stunning legal bills, up to $400,000, 
Triathlon has incurred while the DOJ conducted its inquiry. No charges 
were ever filed against Triathlon by the DOJ. 

Capstar Asks FCC For Extension 
On Triathlon/Wichita Deal 

apstar asked for an extension until Jan. 15 to continue working out 
details with the DOJ's Antitrust Division, which filed an Oct. 19 petition 

objecting to Capstar's acquisition of six Triathlon stations in Kansas' 
biggest city. The first extension expired Dec. 21, but lawyers for both sides 
need to wrap it up so that Capstar can complete its $190 million purchase 
of Triathlon's 32 stations. The purchase is set to close April 15. 

Pulitzer Broad Revenues Fall; 
Triathlon Issues Dividend 

Pulitzer Publishing said last month that revenues for its broadcasting 
division were down slightly in November, to $20.6 million from $20.7 

million during the same period in 1997. The announcement came on the 
heels of Pulitzer shareholders' approval of the divestiture of its five radio 
and nine TV stations to Hearst -Argyle Television. 

Meanwhile, Triathlon Broadcasting paid a quarterly dividend of $2.36 to 
preferred shareholders on Dec. 21. Capstar Communications' acquisition 
of Triathlon's 32 stations is expected to close in the second quarter. 

Continued on Page 30 

R&R/Bloomberg Radio Stock Index 
This weighted index consists ofal/publiclytraded companies that derive 
more than 5% of gross revenues from radio advertising. 

One Year Ago One neck Ago 12/18/98 

Change Since 

One Year Ago One linen Ago 

Radio Index 197.60 240.38 222.38 +21.65% +7.86% 

Dow Industrials 7965.04 9217.99 8903.63 +15.73% +3.53% 

S&P 500 975.04 1226.27 1188.03 +25.77 +3.22% 

America's most respected kitchen expert 
returns to the radio! 

Betty Crocker has been the hands -down expert on nutrition, 

cooking and meal planning for more than 75 years! 
Call 1-800-334-5800 today to find out how you can 

bring her into your audience's homes five times a week. 

"Ask Betty, The Radio S ow'' is available on a market -exclusive basis for FRFF ! 

ASK BETTY 
RADIO SHOW 

Distributed by 
RJ,/I( .'rrovnt 
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