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Shoating For The Stars - i B Milewski’s ‘Greater’ Purpose

Elekira recording artist Better Than Ezra is rapidly ' i S 5 g Tom Milewski bucked a trend
climbing R&R’s CHR/Pop chart with “At The Stars” and , ' : : ’ three years ago and opposed
B = i ranks among tne biggest I ‘_;T' the Telecom Bill. But when that
. % gainers for the third : ;} : bill passed, Milewski took
| consecutive week An =0 s : " I advantage of the new laws and
upcoming tour will X i g turned Greater Media into a
launch following last thriving operator in three major
1 week’s appearance on markets. Read about it in Erica

g s oo THE INDUSTRY’S NEWSPAPER [t

With Jay Leno.

Featuring

Boyz I Men + Janet Jackson * Elton John * Lenny Kravitz « Lulu « Kelly Price » LeAnn Rimes
Spice Cirls » Sting * James Taylor * Tina Turner * Shania Twain * Dru Hill

Album in stores March 23

"Written In The Stars"

[ ]
Elton John » LeAnn Rimes
] [ ] [ ] [ ] '
The first single from Elton Joh= and Tim Rice's AIDA.
On Your Desk Now!
Psoduced by Peter Col ins for Jill Music, Ltd. and Wilbur Rinses

Published by Wonderiand Music Company, Inc. / Happ -td. / Evadan Ltd.

Administered by Wonderland Music Company. Inc. (BMI)
Performed by Elton John and LeAnn Rimes m
Recorded and mixed by John Holbrook ISLANID

Management for Elton !ohn: Colin Befl & Frank Presland / Etcn .ohn Management Ltd.

Management for LeAnn Rimes: Wilbur C. Rimes & Lyle wai<er ¥ L>Ann Rimes Entertainment, Inc. Walt Disncy Theatncal Productions
Art direction: Pandiscio. Inc.

LeAnn Rimes appears courtesy of Curb Records ) 1999 PelyCram Records, Inc.
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KBPI KXPK

s KRXQ LIVE 105
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management ¢ marketing ¢ sales

R&R’s popular monthly series detailing
competitive spending of radio’s most
important categories appears in this
issue. This time, we break out financial
services, which — as our population ages
— will become an even bigger category
as time goes on. We break out spending
in the top 50 markets, profile the banking
habits of radio listeners, and show how
radio helped a credit union grow. You'll
also find our other regular features,
including management columnist Dick
Kazan on how to keep your job during
consolidation.

Pages 12-16

'98 TRANSACTION SCORECARD

It's time for R&R’s annual review of
station transaction activity over the past
year. On these pages, you can slice and
dice the numbers month-by-month, state-
by-state, broker-by-broker, and perhaps a
few other ways we haven’t thought of.

Pages 4-10

HE MEWS |
Former R&R executive Michael

Atkinson remembered

« Supreme Court proceeds
on gambling ad case

e Lawmakers make case
for major FCC reform

Matt Pierson appointed EVP/GM
for WB Records Jazz Div.

Bob Shomper becomes
OM for WBAP/Dallas

Pat McMahon takes PD
reins at KTXQ/Dallas

Page 3

CHR/POP
* EAGLE-EYE CHERRY Save Tonight (Work/ERG)

CHR/RHYTHMIC

~BRANDY Have You Ever? (Atlantic)

URBAN
=« R. KELLY When A 'Woman's Fed Up (Jive)

URBAN AC
* DEBORAH COX Nobody's Supposed To Be Here (Arista)

COUNTRY
* RANDY TRAVIS Spirit Of A Boy..

AC

+R. KELLY & CELINE DION I'm ‘four Angel ‘Jive)

HOT AC
= SARAH McLACHLAN Angel (Warner Sunset/Reprise)

| NAC/SMOOTH JAZZ
| < WARREN HILL Tur1 Out The Lights (Discovery)

ROCK
+ BLACK CROWES Kickin' My Heart .. (American/Columbiaj

ACTIVE ROCK
= EVERLAST What It's Like (Tormmy Boy)

ALTERNATIVE
= EVERLAST Whai It's Like (Tormmy Boy)

ADULT ALTERNATIVE
* NEW RADICALS You Get What You Give (MCA)

(DreamV/orks)

NMEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

BY JEREMY SHWEDER
R&R WASHINGTON BUREAU
Advertising bias exists. That
was the less-than-surprising
message from a long-awaited
FCC report focusing on the re-
lationship between advertisers
and minority-owned/formatted
radio stations.
Prepared by the FCC and the
Civil Rights Forum on Commu-
nications Policy, the report

JANUARY 22, 1999

Ad Bias Exists,

B FCC says discrimination leads to lost revs

Report Shows

mixed anecdotal evidence and
analysis of advertising revenue
data to show minority-owned/
formatted stations were at a se-
vere disadvantage to their major-
ity competitors in securing ad-
vertisements and charging com-
parable rates. The $12,000 study
looked at revenue data for 3745
radio stations and concluded that
majority broadcasters collected

MINORITY/See Page 34

KGO Hits Double In Fall Arbitron Survey

M [tcontinues to dominate in SF, SJ; KHTS/SD surges after format tweak

W ith the release of another Arbitron
comes another No. | book for KGO/
San Francisco. The News/Talk station’s contin-
uous 20-year string at the top has earned its
President/GM Mickey Luckoff R&R’s first
Lifetime Achievement Award (which he’ll col-
lect at our upcoming Talk Radio Seminar, Feb.
18-20 in Washington, DC). But KGO also
dominates another market — the ABC station
has led San Jose for 10 continuous years and

fany formats in SF: NAC/Smooth Jazz stations |
KDFC and KBLX, plus Classical KDFC,
earned big bounces here. Down south, KBAY
recovered from an unusually low dip.

In San Diego, Jacor found the formula with
KHTS. The station transitioned from CHR/
Rhythmic to CHR/Pop last summer, and it
picked up its best numbers ever. And another
new force promises to influence this market:
Heftel’'s KLNV signed on last fall and debuted

brother market to the north.

COMPLETE RESULTS FROM 12 MAJOR MARKETS: PAGE 25

capltol Taps Lmton
As SVP/R&B Promo

By StEVE WONSIEWICZ
R&R MUSIC EDITOR

Capitol Records has
named David Linton Sr VP/
R&B Promo- 2
tion & Mar-
keting. Based
in Los Angeles, & - g
he reports to |y §
Capitol Presi-
dent Roy Lott.

“David was
my first choice
to help lead
Capitol’s re-
entry into the
black-music
marketplace,” Lott said. “Since
its founding, Capitol Records has
had a leading presence in R&B
music — from Nat King Cole
and his daughter Natalie, to
Frankie Beverly & Maze, Ash-
ford & Simpson, George Clinton,
and so many others. David is one
of the most respected and cre-
ative executives in the music in-
dustry, and it is an honor to have

LINTON/See Page 34

Linton

actually outperforms the numbers it gets in its

It was also a good book for the so-called tif-

Philadelphia | Detroit ____

Su'98 Fa'98 | Su’98Fa 98
KGO-AM (News/Talk) 65 73 l KYW-AM (News) 6.4 6.4
KOIT-A/F (AC) 42 49 | WBEB-FM (AC) 62 59
KCBS-AM (News) 46 44 WDAS-FM (UrbanAC) 58 59
KYLD-FM (CHR/Rhy) 44 39 WYSP-FM (Rock) 54 586
KKSF-FM (NAC/SJ) 3.0 36 WOGL-FM (Oidies) 49 55
KMEL-FM (CHR/Rhy) 29 36 WUSL-FM (Urban) 47 53
KDFC-FM (Classical) 3.0 35 WWDB-FM (Talk) 50 44
KISQ-FM (Urban AC) 34 34 | WJJZ-FM(NAC/SJ) 41 42
KFRC-A/F (Oldies) 34 32 WXTU-FM (Country) 47 42
KIOVKNEW (AC)* 36 3.1 | WIOQ-FM (CHR/Pop) 40 41

with a 2.5, marking the first time a north-of-the-
border station had any kind of impact upon San
Diego’s Spanish-speaking citizens.

Su '98 Fa’'98
WNIC-FM (AC) 80 80
WJLB-FM (Urban) 71 6.8
WJR-AM (Talk) 6.0 68

WOMC-FM (Oldies) 66 56

WWJ-AM (News) 53 47
WMXD-FM (Urban AC) 36 45
WVMV-FM (NAC/SJ) 48 45
WRIF-FM (Rock) 35 441
WCSX-FM (Cl. Rock) 41 37
WWWW-FM (Country) 4.0 36

Judge Reverses GBC’s

$20 Million Award
Against Disney/ABC

BY JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

U.S. District Judge Donald Al-
sop last Friday (1/15) reversed a
St. Paul jury’s 1998 decision
against Walt Disney Co. and
ABC Radio Networks to award
Children’s Broadcasting Corp.
as much as $20 million. Then, on
Tuesday (1/19), CBC announced
that VP/Programming Gary
Landis had resigned.

Alsop’s original decision last
September found that Disney
and ABC failed to perform on
their end of a strategic alliance
with CBC’s Radio Aahs chil-
dren’s network and used confi-
dential information gleaned from
the CBC operation to launch
their own children’s radio net-
work, Radio Disney. Under the
agreement, ABC was to sell ad-
vertising for CBC and assist it in
its national marketing campaign.
CBC charged in its suit that
ABC didn’t do enough to sell
ads and, after breaking off the al-

CBC/See Page 34

By MATT SPANGLER

R&R WASHINGTON BUREAU

- About 2400 locked-out ra-
dio and TV technical workers
returned to work last week-
end, after the National Assn.
of Broadcast Employees &
Technicians agreed to review
a contract offered last month
by ABC Inc.

U.S. Labor Secretary Alex-
is Herman helped secure an
end to the lockout, which be-
gan Nov. 3 after a one-day
strike. What ensued were ac-
cusations of union interfer-
ence with ABC broadcasts
(and on those same broad-
casts, celebrity and politician
boycotts) and alleged ““glitch-
es” resulting from the substi-
tution of management for
technical personnel.

Allowing NABET employ-
ees — including radio engi-
neers, call screeners, and
desk assistants in New York,

NABET Staffers Return To Work

B Union mulls over latest ABC contract

San Francisco, Los Angeles,
Chicago, and Washington,
DC — back through the
doors was conditioned on
their willingness to submit
ABC'’s final offer to the union
for ratification (“the sword of
Damocles,” according to NA-
BET New York local repre-
sentative Jim Joyce). Mem-
bers are expected to receive
copies of the offer within the
next two weeks, and results
of the vote should be avail-
able in early February.

The union said it scored a
victory because the company
conceded to arbitration of
pending disciplinary cases
(those workers threatened
with dismissal for waving
signs in front of ABC camer-
as, among other things). ABC
praised the compromise on
the contract, which spokes-
woman Julie Hoover called

NABET/See Page 34
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Raphael Now Dir./
News & Programming

At WCBS/New York

By AL PETERSON
R&R NEWS/TALK EDITOR

ABC Radio Networks VP/
Programming Frank Raphael
has been tapped
as Director/ |
News & Pro- |id
gramming for
WCBS-AM/
New York.
Raphael re- |
places Lou
Giserman,
who recently
exited the all-
News station
to pursue other
opportunities.

The move marks a return to
WCBS for Raphael, who pro-
grammed the CBS/Infinity flag-
ship when he began his broad-
casting career some 30 years
ago. He next segued to the NBC
Radio Network as News Direc-
tor, finally landing at ABC Ra-

RAPHAEL/See Page 19

Raphael
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secret smile s 3 ) Semisonic

Modern Rock - 480 BDS Spins +275
New Adds Including:

WPLY WXDX WEDG Mainstream Top 40 - 196 BDS Spins +125
99X WNRK KROX New Adds Including:
KEDJ WRZX WXNR KHTS KCHZ

KALC WXSS

KMXV WRHT

Modern Adult - 237 BDS Spins +123
Monitor Modern Adult - Debut 35*
R&R Alternative Debut 32

“Albums That Mattered In 1998 ' e~ Y
“1998 Year End Reader’s Poll” . : [

—Rolling Stone ‘

M [} A From Feehnq Stranqelv Fine - 5

AUDIENCE REACH OVER 50 MILLION!!!

Check Out New Callout Stories
These Sales Rankings: Justin!!

Anderson #68 WTMX - #7 Overall,
Camelot #60 No Burn

Circuit City #12 WPNT - #8 Overall,
Musicland #51 89% favorite with P1s
NRM #40 KPLZ - Top 10 Callout
Wherehouse #33

M#S Most Played H
HUSIC FIRST

M c A Produced & Amanged by Gregy Alexander
T o Management: Steve Jensen and Martin Kirkup/Direct Mansgement Group, inc.
-—ri-L—r- WWWLMICArecords.com © newradicals.com » ©1999 mea records, inc
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Pierson Promoted
To EVP/GM, Jazz,
For Warner Bros.

Warner Bros. Records has ele-
vated Matt Pierson to Exec. VP/
1GM of its Jazz
| Division. Based
in Los Angeles.
he reports to
Warner Bros.
Records Board
| Chairman/CEO
Russ Thyret and
President Phil

Quartararo.

“In the past few
T ears. Warner
Pierson y

Bros. Records

has established itself with a great
track record and a brilliant artist
roster in the jazz idiom.” Thyret
said. “That reputation is due, in no
small part, to Matt Pierson’s ex-
traordinary vision, hard work, and
enduring love of jazz. In his new
position, we’re confident that Matt
will take us to even greater
heights.”

Pierson was most recently Sr. VP/
Jazz, a post he has held since 1995.
Prior to that, he spent three and a
half years as the label’s Director/
A&R-Staff Producer. He joined
Warner from Blue Note Records,
where he held a variety of posts, in-
cluding Director/Marketing-A&R.
He also has worked extensively as
a professional trumpeter.

Shomper Shifts To
WBAP/Dallas As OM

KKOB-AM/Albuquerque PD

Bob Shomper has been named

; OM for ABC's
News/Talk
WBAP-AM/
| Dallas, effective
{ Feb. 1. Shomper
. succeeds former
OM/PD Tyler
3§ Cox, who left
last November
for Station Man-
ager duties at sis-
ter KMEO-FM
(R&R 11/6).

“Tyler Cox was a very difficult
OM to replace, but I think we’ve
found a terrific replacement in
Bob,” WBAP VP/GM Keri Little-
field told R&R. “We are all thrilled
to have him coming on board at
WBAP”

Cox, who was heavily involved in
the search for his replacement,
echoed Littlefield’s enthusiasm
regarding Shomper’s pending arriv-
al: “Bob’s background is an ideal
match for where WBAP has been
and where it is going. He felt right
from the first time we met.”

SHOMPER/See Page 34

Shomper

T
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R&R Mourns A Friend

he R&R staff was deeply saddened upon learning of the death of our
former colleague, Michael Atkinson. For 17 years, Michael skillfully
directed R&R’s relationships with the record industry. He joined the com-

pany in 1980 and a few years later
became its VP/Sales, West Coast.
“Michael was a full-time friend |
could always count on,” remarked
former R&R GM Dick Krizman. ‘1 can

now only refiect back on all the years

he spent with me at R&R and all the
people he helped. He was a giver in

an industry with takers. His real |

friends will truly miss that engaging
laughter which was his halimark. He
certainly made an indelible mark on
my life”

Before joining R&R, Atkinson was
a promotion executive for Columbia

Records. His former boss, Bob Sherwood (whom Atkinson would often
refer to as “Sherman”) refiected, “Beyond the fact that ‘the little guy’ was
an extraordinary promotion talent (and bringing with that not an insignifi-
cant amount of damage control) — and he had an unrestrained joy of life
in spite of a number of personal and professional setbacks — my most
profound feeling about ‘Atkerson’ is that he was a dear friend, and I'm go-

ing to miss him for a long, long time.”

Atfter his time at Columbia, Atkinson moved into A&R. One of his first
assignments was to supervise the Jacksons’ effort for Epic Records, Des-
tiny. The album earned warm reviews, went platinum, and produced the
hits “Shake Your Body Down To The Ground” and “Blame it On The Boo-
gie” More important, it served as the foundation for Michael Jackson’s tran-

sition into a solo career.

R&R Publisher/CEQ Erica Farber noted, “Michael’s contributions to R&R
and the music industry could fill volumes. Over many years, his loyalty,
dedication, and knowledge of the business piayed a key role in the suc-
cess of our company. He not only touched our company but the many
people who worked with him as well. Anyone who ever had contact with

him is better from the experience.

Atkinson was 51. Services were held last Monday (1/18) in his home-
town of Van Nuys, CA, and were attended by his family, and friends span-
ning his life. He leaves three brothers and two sisters.

Supreme Court Rolls Dice On Casino Ads
M High court will weigh New Orleans case

By MATT SPANGLER
R&R WASHINGTON BUREAU

The Supreme Court agreed on
Jan. 15 to consider Greater New
Orleans Broadcasting Association
v. U.S., which seeks to overturn the
65-year-old federal law prohibiting
radio and TV stations from adver-
tising “any lottery, gift enterprise,
or similar scheme.”

GNOBA and the federal govern-
ment must submit their briefs in the
case to the high court by April 12.
Although no date has been set for
oral argument, legal experts R&R
spoke with agreed the court will
hear the case by the time its current
term expires at the end of April.

“We feel pretty confident we're
going to win this case,” NAB Sr.
VP/General Counsel Jack Good-
man told R&R, *‘unless there is a
sea change in the court.”

He and others base this confi-
dence on the 1996 44 Liquormart
decision by the Supreme Court,
which struck down Rhode Island
legislation prohibiting the advertis-
ing of retail liquor prices. “The 44

Liquormart case gives a clear indi-
cation to the world that the court
feels strongly about commercial
speech being entitled to more pro-
tection than has heretofore been
given,” GNOBA attorney Ashton
Hardy told R&R. He added that the
decision to hear the GNOBA case
“bodes well for commercial
speech.”

Even Odds

Weighing in favor of these First
Amendment advocates as well was
the Supreme Court’s refusal earlier
this month to grant a “petition of
certiorari” to the Department of Jus-
tice and FCC in Players Interna-
tional v. U.S. This means the 3rd
Circuit Court of Appeals must con-
sider Players’ challenge of the ca-
sino ad ban, which was originally
filed in New Jersey in 1996.

Players has asked the 3rd Circuit
to hold off ruling on the case
(scheduled to be heard in mid-Feb-
ruary) until the Supreme Court de-
cides the GNOBA case. Players at- |

CASINO/See Page 19 |
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Oxley Calls For Commission Reform
B It’s the third call for change in a month

By JEFFREY Y ORKE
R&R WASHINGTON BUREAU CHIEF

It looks like a growing number of
politicians in Washington don’t like
what they see and hear at the FCC.
On Jan. 14, there was yet another
call from Capitol Hill to change the
way the commission does business.

House Commerce Committee
Vice Chairman Mike Oxley told the
Annenberg Public Policy Center
Conference in DC, “The greatest
threat to the Internet is that it will
be stifled by overregulation, and the
greatest threat of overregulation
comes, not from the Congress, but

from the Federal Communications
Commission.”

Oxley was quick to add that his
feelings were not prompted by any
proposed rulemaking by the FCC,
but “because it is in the nature of
regulatory agencies to find new
things to regulate. That’s what they
do.” He acknowledged that while it
may come in the form of “smoth-
ering affection,” it is just a “‘matter
of time” before there will be trou-
ble, because “the FCC in recent
years has not been a model of self-
restraint.”

FCC/See Page 19

McMahon Jams To KTX(Q/Dallas As PD

Twenty-year industry veteran Pat
McMahon has been
named PD for Chancellor’s
Rhythmic Oldies KTXQ/
Dallas. He replaces Joel
Salkowitz, who became
PD of Chancellor’s WBIX
(Jammin’ 105)/New York.

KTXQ VP/GM Brian
Bieler said, “*Magic 102
Jammin’ Oldies’ is off to a
tremendous start since we
launched last September,
and we couldn’t have
found a better candidate to help ex-
tend our success than Pat McMa-
hon. Pat has a great ear for music

Fone
310-788-1621
310-553-4330

: 202-463-0500 7

615-244-8822

McMahon

310-203-8727
310-203-9763
202-463-0432
615-248-6655

and a thorough understanding of
the Dallas listening audi-
ence. His skills will be a
valuable asset to the station
going forward.”

McMahon most recently
served as PD at crosstown
AC sister station KBFB.
His other programming
experience includes posi-
tions at KEZK/St. Louis,
WUSA/Tampa, KEZB/E]
Paso, and KDMX/Dallas.

“Itis a thrill to be joining
Brian and the rest of the incredible

McMAHON/See Page 34
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RADIO BUSINESS

A Big Farewell To Big Radio Buys

BY JEREMY SHWEDER
R&R WASHINGTON BUREAU

Major group owners consolidated holdings and gobbled up com-
petitors again in 1998. However, if 1996 and 1997 were the years of
great expansion in the broadcasting industry, 1998 might have been

the final year for the “big buy.”

Two major deals marked their im-
print on 1998: Clear Channel Com-
munications’ $4.4 billion merger
with Jacor Communications, and
Chancellor Media’s $4.1 billion
merger with Capstar Broadcasting
Partners. Those two mergers left
Chancellor, Clear Channel, and CBS
Corp. as the dominant radio groups
in terms of revenue.

Although the year in radio was
highlighted by those two deals, there
were fewer big-dollar purchases in
1998 in comparison to the two pre-
vious years. Overall, 2191 stations
were traded in 1998 for a total value
of $13.1 billion. That’s down 8%
when compared to 1997, when 2161
stations were traded for $14.3 bil-
lion. In 1996. 2159 stations were

sold for a total of $13.8 billion.
Other than the Jacor and Capstar
buyouts, the big deals of 1998 in-
cluded CBS and Jacor swapping 12
stations with a total estimated val-
ue of $325 million; Chancellor buy-
ing six stations from a variety of
sellers for $275 million, in addition
to swapping WAPE-FM & WFYV-
FM/Jacksonville for Capstar’s
KODA-FM/Houston for $240 mil-
lion; and Capstar’s buyout of Tri-
athlon Broadcasting’s 32 station

FAREWELL/See Page 10
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The Year’s Biggest Deals

$4.4 hillion Jacor Communications to Clear Channel
625 stations worldwide
$4.1 billion Capstar Broadcasting to Chancellor Media
Deal gave Chancellor 463 stations in 105 markets
$637.5 million  Capstar stations to Chancellor Media
11 stations in four markets
$325 million CBS and Jacor Swap
CBS and Jacor swap 12 stations
$275 million Several sellers to Chancellor
Six Cleveland stations from various sellers
$240 million*  Chancellor and Capstar Swap
Chancellor swaps WAPE-FM & WFYV-FM/Jacksonville for KODA- FM/Houston
$215 million CBS and Entercom work a deal
CBS buys two Tampa stations from Entercom. Entercom buys five Boston stations from CBS.
$190 million Triathlon Broadcasting to Capstar
32 stations in six markets
$126.5 million  Sinclair Broadcast stations to Entercom
Seven stations in Portland and Rochester
$90 million The Broadcast Group stations to Chancellor
KFYI-AM & KKFR-FM/Phoenix
$85 million Fairbanks Communications stations to Clear Channel
Six West Palm Beach stations
$85 million Dame Media to Clear Channel
21 stations in five markets
* Estimated

www.americanradiohistorv.com
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Lucent Hones Digital Signals,
Foregoes Royalties

L ucent Digital Radio said its new “multistreaming” technology initiative
will eliminate “cliff effects” and“digital dropouts”in IBOC DAB signals,
providing for“high-quality digital audio” over an analog broadcaster’s entire
coverage area. Lucent will also offer royalty-free licenses to broadcasters
for its AM and FM systems. That offer follows news that 11 major broad-
casters are investing “tens of millions” in Lucent rival USA Digital Radio.

Bob Struble, President/CEO of USADR, said, “It's difficult to comment
without a lot more detail on the system. As we read it, these are concepts
that have been around since the onset of IBOC.We certainly have aspects
of them built into our system.” He would not comment on whether USADR
will offer royalty-free licenses. Digital Radio ExpressVP/Engineering Derek
Kumar told R&R it will also waive royalties for broadcasters.

Pulitzer Finalizes Hearst-Argyle Deal Terms

P ulitzer Publishing Co. stockholders will receive more than 37 miliion
shares in Hearst-ArgyleTelevision upon completion of its acquisition
of Pulitzer's five radio and nine TV stations. The shares will be exchanged
at $31, or the $1.15-billion price tag divided by 37 million shares. The merg-
er has received all regulatory clearances save for final approval by the
Securities and Exchange Commission and is expected to close in the first
quarter.

Chancellor Acquires Brown Bag Productions

C hancellor Media's AMFM Radio Network this week acquired Brown
Bag Productions, a feading music and audio production company.
Brown Bag is known for its extensive music production libraries, including
Rock Trax. While the purchase price wasn't disclosed, Brown Bag Manag-
ing Partners Michael and Robert Lee will join AMFM as VPs. Now that
Brown Bag has joined Chancellor, Sr. VP David Kantor said to look for
some new format-driven products for radio in 1999.

Clear Channel-More Deal: $905 Million

n documents filed with the Securities and Exchange Commission on Jan.

14, Clear Channel said it was paying about $768.1 million cash and
assuming $137.1 million in debt for British outdoor company More Group.
Clear Channel currently owns an estimated 270,000 billboards in 25
countries.

COMSAT To Conduct Tech Review Of XM Satellltes

s part of a $1.4-million contract announced by XM Satellite Radio on

Jan. 14, COMSAT Laboratories will review the design, integration,
and testing of a number of functions — including propulsion, altitude con-
trol, and thermal control — of the two satellites XM is constructing. Hughes
Space and Communications is building the two birds for XM's DARS ser-
vice, expected to roll out in late 2000.

Citadel Completes Las Vegas Relocation

itadel Communications has completed its move in the desert —to Las

Vegas from Phoenix. The company’s new address is City CenterWest,
7201 W. Lake Mead Blvd., Suite 400, Las Vegas, NV 89128. New phone
and fax numbers are (702) 804-5200 and (702) 804-5936, respectively.

Tampa Station Fined Again For Indecency

he FCC fined Jacor-owned WXTB-FM/Tampa $7000 for broadcasting

indecent material during a segment of Bubba The Love Sponge’s show
on May 28. In October, the FCC handed down a $23,000 fine for indecent
broadcasts on the program. The station has 30 days to appeal the fine.

FCC Fines Former MI Station Owner
For Political Ad Charges

he FCC charged Vista Point Communications, former owner of
WXFD-FM/Marquette, MI, $4800 for failing to give political adver-

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of alf publicly traded companies that de-
rive more than 5% of gross revenues from radio advertising.

Change Since

One YearAgo One Week Ago  1/8/99  One Year Ago One Week Ago
Radio Index 194.05 249.86 257.90 +28.76% -3.12%
Dow Industrials  7700.74 9340.55 9643.32 +21.29% -3.14%
S&P 500 957.59 1243.26 1275.09 +29.83 -2.50%
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Sure, you've got research...

You've done perceptual research and it’s fine...but is there still a gap between where you are and
where you want to be? Can we share something with you?

Over the past 20 years, we've been privy to the intimate details of hundreds of radio battles. In many cases,
we’ve witnessed tremendous victories; in others, disappointing failures. In nearly every instance, both the
winners and the losers had someone do perceptual research for them. So, what made the difference? The
winners almost always had three things in common:

* They created a smart strategy that took advantage of an opportunity.

e They allocated the resources necessary to implement that strategy.

e They stayed with the strategy (updating and revising their tactics as battle conditions changed) until the
goal was achieved.

That’s why, at Moyes Research Associates, we specialize in just two things:

Advanced perceptual studies that The application of our 7 STEP SMART™SYSTEM...
we custom-design and conduct for a system that’s a sure path to a truly smart strategy for
each station; and every client we work with.

Strategic research and guidance is all we do at our company. And we do it for some of the most successful
stations in large markets like Los Angeles, Philadelphia, Phoenix, Tampa, Chicago, Denver, Boston, Detroit, San
Diego, Seattle, San Francisco, Washington and Pittsburgh, and other markets the size of Orlando, Knoxville,
Tucson, Omaha, Columbus, Greensboro, Nashville, Birmingham, Wichita and Spokane.

Before you spend more money on perceptual research, call us. We're not right for every situation, but let’s talk
and see if — as partners — we can help get you where you really need to be.

ORI
e

Mike Shepard Bill Moyes Don Gilmore
Senior VP President Executive VP

Moyes Research Associates

AMERICA’S LEADING STRATEGIC ADVISORS

205 EAstT CHEYENNE MOUNTAIN BLVD.
CoLoORADO SPRINGS, CO 80906

719.540.0100

STRATIC

www.americanradiohistorv.com
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DEAL OFTHE WEEK J 1998 DEALS TO DATE
l

® Marathon Media Purchases

$26 million

25 stations in six markets

TBANSAL'HUNS

Dollars To Date: $88,916,000
(Last Year: $133,540,246) ]

 Dollars This Week: $41,419,000

} (Last Year: $20,246,000)

Stations Traded This Year: 85

(Last Year: 84)

Stations Traded This Week: 52

(Last Year: 19)

Marathon Goes The Distance
With $26 Million Deal

| cltadel divests 25 stations in six markets to Chicago-based company

Multl-state Deal

ESTIMATED PRICE: $26 million
TERMS: Asset sale for cash

BUYER: Marathon Media LP, headed
by President Chris Devine. It owns 50
other stations. Phone: (312) 755-1300
SELLER: Citadel Communications
Corp., headed by CEO Larry Wilson.
It owns 110 other stations. Phone:
(702) 804-5200

KBUL-AM, KBBB-FM,
KCTR-FM, KKBR-FM/
Billings & KMHK-FM/Hardin
(Billings), MT

FREQUENCY: 970 kHz; 103.7 MHz;
102.9 MHz; 97.1 MHz; 95.5 MHz
POWER: 5kw; 100kw at 480 feet;
100kw at 500 feet; 28.15kw at 400 feet;
95.4kw at 984 feet

FORMAT: Country; Hot AC; Country;
Oldies; Ciassic Rock

KUGN-AM & KKTT-FM/
Eugene, KEHK-FM/Browns-
ville (Eugene-Springfield),
OR

FREQUENCY: 590 kHz; 97.9 MHz;
102.3MHz

POWER: 5kw; 100kw at 1010 feet;
100kw at 918 feet

FORMAT: News/Talk; Country; Classic
Hits

KCMX-AM & FM/Ashland,
KTMT-AM & KAKT-FM/
Phoenix, KBOY-FM &
KTMT-FM/Medford (Ash-
land), OR

FREQUENCY: 580 kHz; 101.9 MHZ; 880 |
kHz; 105.1 MHZ; 95.7 MHZ; 93.7 MHz |
POWER: 1kw; 32kw at 1426 feet; 1kw;
51.7kw at 544 feet; 60kw at 981 feet;
31kw at 3264 feet

FORMAT: News/Talk; Soft AC; Sports;
Country; Classic Rock; CHR

WGLU-FM/Johnstown &
WQKK-FM/Edensburg
(Johnstown-Altoona), PA

FREQUENCY: 92.1 MHz; 99.1 MHz
POWER: 300 watts at 1042 feet; 50kw
at 499 feet

FORMAT: CHR; Rock

WBLF-AM/Bellefonte,
WRSC-AM/State College,
WIKN-FM/Port Matilda &
WQWK-FM/University Park
(State College), PA

FREQUENCY: 970 kHz; 1390 kHz;
107.9 MHz; 97.1 MHz

POWER: 1kw day/74 watts night; 2kw
day/1kw night; 3kw at 328 feet; 2kw at
403 feet

FORMAT: News/Talk/Sports; News/
Talk/Sports; Hot AC; Rock

KFLD-AM & KEYW-FM/
Pasco, KORD-FM/Richland,
KXRX-FM/Walla Walla, WA
& KTHK-FM/Milton-Freewa-
ter (Richland-Kennewick-
Pasco), OR

FREQUENCY: 870 kHz; 98.3 MHz;
102.7 MHz; 97.1 MHz; 97.9 MHz
POWER: 10kw day/250 watts night;
3kw at 195 feet; 100kw at 1100 feet;
50kw at 1338 feet; 8kw at 1112 feet
FORMAT: Sports; Hot AC; Country;
Rock; Classic Rock ‘

KLRA-AM & KHUG-FM/
England (Little Rock) ‘

PRICE: $2 million

TERMS: Asset sale for cash

BUYER: Equity Broadcasting Corp.,
headed by President Larry Morton. It
also owns KRNN-AM/Little Rock &
KHTE-FM/Lonoke. Phone: (501) 221-
0400

SELLER: Pearson Broadcasting of
England Inc., headed by President
Max Pearson. He owns nine other sta-
tions. Phone: (804) 745-7823
FREQUENCY: 1530 kHz; 96.5 MHz
POWER: 250 watts;10.6kw at 495 feet
FORMAT: Country; Country
BROKER: MGMT Services Inc.

i TRANSACTIONS AT A GLANCE

® KLRA-AM & KHUG-FM/England (Little Rock), AR $2 million
® FM CP/Hatfield & FM CP/Mena, AR $100,000

® KKAL-AM/Arroyo Grande (San Luis Obispo), CA $150,000
® KRHT-AM/Concord, CA $1.2 million

® WTAL-FM/Monticello (Tallahassee), FL $67,000
® WXFN-AM &WLBC-FM/Muncie, IN $4 million

® FM CP/Galena, KS (Joplin, MO)$220,000

® WVFM-FM/Campton, NH $325,000

* WODZ-AM/Rome (Utica), NY $50,000

® FM CP/Wilmington, NCNo cash consideration
* WMPO-AM & FM/Middleport, OH $492,000 *

* WPTW-AM/Piqua, OH $75,000

® KBBR-AM, KACW-FM & KOOS-FM/North Bend (Coos Bay) & KHSN-

AM/Coos Bay, OR $1 million
® WERI-AM/Westerly, Rl $300,000

® FM CP/Bastrop (Austin),TX $340,000
® KSOX-AM & FM/Raymondville (McAllen-Brownsville), TX $3 million

® WVAY-FM/Wilmington (Brattieboro-Keene),VT No cash conS|derauon
® WVNS-AM/Claremont (Norfolk-Richmond), VA $1.1 million ‘

® KBFW-AM/Bellingham, WA $1 million

FM CP/Hatfield & FM CP/ ‘
Mena

PRICE: $100,000

TERMS: Asset sale for cash

BUYER: Ouachita Broadcasting Inc.,
headed by President Jay Bunyard. He
has interests in two other stations.
Phone: (870) 642-2446

SELLER: Bobby Caldwell.He has in-
terests in seven other stations. Phone:
(870) 238-8141

KKAL-AM/Arroyo Grande
(San Luis Obispo)

PRICE: $150,000

TERMS: Asset sale for cash
BUYER: F&L Broadcast Develop- \
ment Corp., headed by President Jer-
ry Collins. He also owns an AM CP/
Arroyo Grande. Phone: (805) 474-9207
SELLER: American General Media of
Texas Inc., headed by President An-
thony Brandon. He hasinterests in 26
other stations. Phone: (805) 328-0118
FREQUENCY: 1280 kHz

POWER: 5kw day/2.5kw night
FORMAT: Sports

BROKER: Miiler & Associates

KRHT-AM/Concord

PRICE: $1.2 million

TERMS: Asset sale for cash

BUYER: Immaculate Heart Radio,

headed by President Douglas Sher-
man. He has interests in one other sta-
tion. Phone: (530) 525-1833
SELLER: Concord Area Broadcast-
ers Inc.,headed by PresidentChester
Coleman. Phone: (414) 441-3377
FREQUENCY: 1480 kHz

POWER: 500 watts

FORMAT: Weather

WTAL- FM/MontlceIIo
(Tallahassee)

PRICE: $67,000

TERMS: Asset sale for cash and as-
sumption of debt

BUYER: WW & NIA LLC, headed by
James Wilson. He owns three other
stations. Phone: (334) 671-1753
SELLER: Monti Radio LC, headed by
Bruce Timm. He has interests in two
other stations. Phone: (304) 386-8004
FREQUENCY: 105.7 MHz

POWER: 16kw at 410 feet

FORMAT: Talk

BROKER: Media Services Group

WXFN-AM & WLBC-FM/
Muncie

PRICE: $4 million
TERMS: Asset sale for cash
Continued on Page 8
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Team Cheerios Sports Report
is an exciting new radio
program that spotlight's

the nation's top high
school and amateur
athietes, male and
female. There's no
other program

like it!

Call 1-800-334- 5800 o

www.teamcheerios.com
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i or more than a decade, my firm has delivered The Most Powerful,
Advanced Research in Radio. . . Multi-Variate analysis tools that provide
a clearer picture of your station, competitors, listeners.

But statistics alone (no matter how advanced) never helped any station.
Success requires the application of research into easy-to-understand,
actionable strategies. N :

At Mark Kassof & Co., we give your station ) W e
much more than statistics... ’

(LRI

/ We deliver our findings in a clear, graphic,

easy-to-understand way.

/ We work with you to turn research into
a decisive “plan of action,” customized
to your station and focused on your
market situation.

/ We are “on your team” exc/usively in your market
for a full year...to answer questions, evaluate
airchecks, and provide additional input based on
the research.

Most importantly, this combination of powerful research and personal
service works for our clients’ success! In fact, Mark Kassof & Co. has
worked in partnership with some of the biggest successes in North
American radio.

Let us show you how Mark Kassof & Co.’s powerful research and

personal service can dramatically increase your success.

Call me at 734-662-5700.
MARK KASSOF G GO
1 |
TN R R R R R R AR R R RE AR AR NEEEE B |

SUCCESS STRATEGIES FOR RADIO

734-662-5700 ¢ www.kassof.com

WwWWW.americanradiohistorv.com
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TRANSACTIONS

Continued from Page 6

BUYER: Sabre Communications
Inc., headed by Chairman Joel Hart-
stone. ltowns 11 other stations. Phone:
(717) 323-8200

SELLER: DRMS Communications
Inc., headed by James Davis. Phone:
(317) 288-4403

FREQUENCY: 1340 kHz; 104.1 MHz
POWER: 1kw; 50kw at 420 feet
FORMAT: Sports; Hot AC

BROKER: Terry Greenwood of
Patrick Communications

] e

FM CP/Galena (Joplin,
MO)

PRICE: $220,000

TERMS: Asset sale for cash

BUYER: Land Go Broadcasting,
headed by President Robert Landis. It
also owns KQYX-AM, WMBH-AM,
KJML-FM & KMOQ-FM/Joplin. Phone:
(417)781-1313

SELLER: GMA Communications,
headed by President Rich Heibel.
FREQUENCY: 104.3 MHz

POWER: 6kw (tower height not avail-
able)

BROKER: Doug Ferber of Star Me-
dia Group

WVFM-FM/Campton

PRICE: $325,000

TERMS: Asset sale for cash

BUYER: Northeast Broadcasting Co.
Inc., headed by Steven Silberberg. it
owns four other stations. Phone: (603)
668-9999

SELLER: White Mountain Radio,
headed by Daphne Corcoran. Phone:
(603) 236-4022

FREQUENCY: 105.7 MHz

POWER: 125 watts at 2001 feet
FORMAT: Oldies

BROKER: Patrick Communications
& Kozacko Media Brokers

WODZ-AM/Rome (Utica)

PRICE: $50,000

TERMS: Asset sale for cash

BUYER: Bible Broadcasting Network
Inc., headed by President Lowell Dav-
ey. It owns 30 other stations. Phone:
(704) 523-5555

SELLER: Forever of NY LLC, head-
ed by Donald Alt. It owns nine other
stations. Phone: (814) 941-9800
FREQUENCY: 1450 kHz
POWER: 1kw
FORMAT: Oldies
BROKER: John Pierce of Force Com-
munications

Ty

FM CP/Wilmington

PRICE: No cash consideration
TERMS: Donation

BUYER: Praise Broadcasting Net-
work Inc., headed by President Den-
nis Anderson. It also owns WMYT-AM/
Carolina Beach. Phone: (910) 799-7548
SELLER: The Moody Bible Institute
of Chicago. It owns 30 other stations.
Phone: (312) 329-4438

1€

WMPO-AM & FM/
Middleport

PRICE: $492,000

TERMS: Asset sale for cash

BUYER: Positive Radio Group inc.,
headed by PresidentVemon Baker.He
has interests in 48 other stations.
Phone: (540) 961-2377

SELLER: ET Broadcasting inc.,head-
ed by PresidentLenny Eliason. Phone:
(614) 992-6485

FREQUENCY: 1390 kHz;92.1 MHz
POWER: S5kw day/120 watts night; 3kw
at 370 feet

FORMAT: Country; AC

WPTW-AM/Piqua

PRICE: $75,000

TERMS: Asset sale for cash

BUYER: Frontier Broadcasting LLC
#2, headed by President Thomas
Pierce. It also ownsWUCO-AMMarys-
ville. Phone: (614) 898-5080
SELLER: Cox Radio Inc., headed by
CEO Robert Neil. it owns 57 other sta-
tions. Phone: (404) 843-5000
FREQUENCY: 1570 kHz

POWER: 250 watts
FORMAT: Nostalgia

KBBR-AM, KACW-FM &
KOOS-FM/North Bend
(Coos Bay) & KHSN-AM/
Coos Bay

PRICE: $1 million

RADIO BUSINESS

TERMS: Asset sale for cash

BUYER: New Northwest Broadcast-
ers, headed by CEO Michael O’Shea.
Itowns 11 other stations. Phone: (206)
769-3777

SELLER: Bay Broadcasting Co.,
headed by PresidentLarry Goodman.
FREQUENCY: 1340 kHz; 107.3 MHz;
94.9 MHz; 1230 kHz

POWER: 1kw; 100kw at 523 feet; 56kw
at 665 feet; 1kw

FORMAT: News/Talk; Hot AC; Coun-
try; Nostalgia

BROKER: Montcalm

WERI-AM/Westerly
PRICE: $300,000

TERMS: Asset sale for cash

BUYER: WRNI Foundation, headed
by Joseph Mercurio. It owns two other
stations. Phone: (617) 353-2730
SELLER: Bear Broadcasting Co.,
headed by Natale Urso. It owns two
other stations. Phone: (401) 596-7751
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Talk

BROKER: The Sales Group

FM CP/Bastrop (Austin)

PRICE: $340,000

TERMS: Asset sale for cash

BUYER: Queen of Peace Radio Inc.,
headed by President J. Christopher
Williams. He has interests in one other
station. Phone: (304) 242-0094
SELLER: American Broadcasting
Educational Foundation, headed by
President Barton Prideaux. Phone:
(512) 472-6059

FREQUENCY: 88.5 MHz

POWER: 4kw at 308 feet
COMMENT: The purchase includes
three FM translator stations

KSOX-AM & FM/
Raymondville (McAllen-
Brownsville)

PRICE: $3 million

TERMS: Asset sale for cash

BUYER: Sendero Multimedia Inc.,
headed by President Alberto Munoz.
Fax: (956) 686-8415

SELLER: Edgar Clinton. Phone: (956)
689-3333

FREQUENCY: 1240 kHz; 102.1 MHz

e
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Continued from Page 4
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tisers the lowest possible advertising rate on three occasions in 1994.
In its ruling, the commission said that the 1994 political rate card sub-
mitted to the FCC contained insufficient billing information. While Vista
Point argued that the charges were explained orally to potential political
advertisers, the FCC said that the political rate card indicated that com-
mercial advertisers were actually charged less than political advertis-
ers on some occasions. Still, the FCC decided to reduce the fine be-
cause Vista Point has a history of FCC compliance. The station is now
owned by Mid Pen Broadcasting.

AMEX, Pacific Exchange To Trade
Broadcast.com Options

he American Stock Exchange said on Jan. 14 it expects to trade

options on Broadcast.com beginning Feb. 12. The options will have
expiration months of February, March, April, and July; strike prices
will be determined prior to trading. The Pacific Exchange will also start
trading Broadcast.com options on Feb. 12, unless listed earlier on
another exchange.

Continued on Page 10

POWER: 1kw;17.9kw at 758 feet
FORMAT: Sports; Oldies

BUYER: Alliance Broadcasting
Group Inc., headed by CEO Joe New-
man. It owns 13 other stations. Phone:
(317) 844-7502

SELLER: 4M ofTidewater Inc.,head-

WVAY-FM/Wilmington
(Brattleboro-Keene)

PRICE: No cash consideration
TERMS: Oral agreement to transfer
stock

BUYER: Dynacom Corp., headed by
William Goddard. He has interests in
10 other stations. Phone: (603) 542-
7735

SELLER: Border Broadcasting Inc.,
headed by William Goddard. He has
interests in 10 other stations. Phone:
(603)542-7735

FREQUENCY: 100.7 MHz

POWER: 135 watts at 1460 feet
FORMAT: Adult Alternative
COMMENT: The shareholders of Bor-
der and Dynacom are the same entity.

WVNS-AM/Claremont
(Norfolk-Richmond)

PRICE: $1.1 million
TERMS: Asset sale for cash and stock

ed by PresidentCharles Milkis. It owns
two other stations. Phone; (757) 461-
6767

FREQUENCY: 670 kHz

POWER: 20kw

FORMAT: News

KBFW-AM/Bellingham

PRICE: $1 million

TERMS: Asset sale for cash

BUYER: Saga Communications Inc.,
headed by President Edward Chris-
tian. It owns 39 other stations, includ-
ing KGMI-AM & KISM-FM/Bellingham.
Phone: (313) 886-7070

SELLER: Bellingham Broadcasting
Corp., headed by President Steven
Smith. Phone: (360) 734-8555
FREQUENCY: 930 kHz

POWER: 1kw day/500 watts night
FORMAT: Country

BROKER: Cliff Hunter

THE BEST POLITICALLY INCORRECT
RADIO SHOW MONEY CANTT BUY..

WE'LL GIVE IT TO YOU.

THE NEAL BOORTZ SHOW

Pull No Punches, Tell It Like It Is Talk Radio

M-F 10A-N ET

Paul Douglas @ Cox Radio Syndication 404-962-2078
Media America Affiliate Relations 212-307-1100

SAVE YOUR LISTENERS TONS OF
MONEY EVERY SINGLE DAY..

AT NO CHARGE.

THE CLARK HOWARD SHOwW

America’s Consumer Champion

M-F 2-4P ET

Paul Douglas @ Cox Radio Syndicatjon 404-962-2078
Media America Affiliate Relations 212-307-1100
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"If a song plays on the radio and nobody hears it...did it really play?"’

Who hears the hits...
and how often?

Gugliemo Marconi, 1901

Combine the power of RCS Selector with your
ARBITRON ratings with SelectorREACH...

"Song, artist and category
turnover is critical at every
station, and SelectorREACH
is a great new tool to help
maximize rotations!"

Jim Richards, Partner,
Vallie-Richards Consulting

“It is only with the recent release of

SelectorREA CH that a programming tool
specifically geared toward a programmer’s
needs has been seen. ...to compute a song’s
performance, you can get out a calculator,

or you can get SelectorREACH.”
Jim Kerr, Alternative Editor,
R&R 1/8/99

'Yes! 0 Send more info on SelectorREACH fast.

"How many Pl listeners hear specific
artists, songs or categories? By using
SelectorREACH ¢o match music
schedules with ARBITRON listening
estimates, you can answer these
questions for the first time!"

Pierre Bouvard, GM,

Arbitron Radio

R&R

’ Name: Title: Actual Call Letters: ;
i Address: City: State: Zip: , |
;‘ Phone: Fax:

Sound Software

Radio Computing Services, Inc.
Tel: (914) 428-4600

Fax (914) 428-5922

E-mail: info@rcsworks.com
www.rcsworks.com

www.americanradiohistorv.com

ARSITRON ¢
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THE MUSIC SCHEDULING SYSTEM
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1998 Broker Scorec - g
(Listed alphabetically) .
Broker* Stations  $Total Broker* Stations $Total™
American Media Services 4 25 McCoy Broadcast Brokerage 16 15.0
Americom 2 32.2 Meador & Associates 8 3.4 Calitornia.
Associated Brokers 1 4.0 Media Services Group 102 283.85
Barger Broadcast Brokerage 5 93.25 Media Venture Partners 92 4471
Bergner & Co. 61 363.8 MGMT Services 4 1.0 !
Blackburn & Co. 19 99.3 Miller & Associates 1 .30 Florida
Bob Biernacki 2 24 Montcalm Inc. 12 29.94
Broadcasting Asset Mgt. Corp. 7 78.0 New England Media 3 1.8 STATE AM FM  AMCP FMCP TOTAL
Buysellradio Online 1 20 Norman Fischer & Associates 21 29.85 Alabama 17 27 0 2 46
Cable Media 1 2.4 O’Grady & Associates 1 9 Alaska 6 13 0 0 19
Chapin Enterprises 5 3.35 Patrick Communications 7 8.7 Arizona 12 14 1 0 o7
Community Equity Associates 2 37 Paul Lucci 1 1.9 Arkansas 14 26 0 1 41
Connelly Co. 14 13.31 Questcom Media Brokerage Inc. 11 54.2 California 56 92 0 4 152
Crisler Co. 1 10.1 Ray Rosenblum 7 3.5 Colorado 25 30 0 3 58
Daniels & Associates 3 14 Ray Stanfield & Associates 2 10.3 Connecticut 6 8 0 0 14
Dave Gariand Media Brokerage 5 9.5 Richard A. Foreman Associates Inc. 27 1410 Delaware 0 0 8
Donald K. Clark Inc. 19 27.35 Roehling Broadcast 2 30 D.C. ! ! 0 0 2
. . Florida 60 2 1
Ed Walters & Associates 6 6.0 Sailors & Associates v 1.2 : 46 0 %
Exline Co. R Satterfield & Perry 5 2.0 Georgia 24 31 0 2 5
A Hawaii 10 16 0 0 26
Force Communications 13 55.3 Seratin Bros. 6 37.2
Stan Ra N . 8.0 Idaho 13 18 0 2 33
a ymo ssoc. .
Frank Boyle & Co. 6 22.67 S S Ninois 26 38 0 1 65
i tar Media Grou 67 20864
Gammon Media Brokers 2 2.5 : P Indiana 13 1 0 0 24
Gary Stevens & Co. 17 14115 Sunbelt Media 20 v lowa 14 o0 0 0 %
George Darce 1 17 Ted Hepburn Co. 3 22.1 Kansas 13 24 0 5 ag
George Moore & Associates 9 9.9 | The Mahiman Co ! 34 Kentucky 18 23 0 1 42
Gordon Rice 3 1.53 The Sales Group s 8 Louisiana 23 43 0 0 66
- _ ! = - B SR
Hadden & Assoc. 4 255 The Thorburn Co. T 80 | | Maine 3 15 0 1 19
Henson Media 5 3 01 The Whittie Agency 4 40 | Maryland 8 9 1 0 18
Jefirey Group ‘87 - 7_50_— Thoben Van Huss & Assoc. .5C | Massachusetts 20 i 0 0 31
John Saunders 5 505 Whitley Media 20 26.0 | Michigan 24 . 44 0 1 69
Jorgenson Broadcast Brokerage 24 60.1 William Schutz 2 7.0 Minnesota L 19 Y 0 <1/
Kalil & Co. - 1493 Total 779 4613.2 Mississippi 20 31 0 1 52
Missouri 17 28 0 2 47
Kempff Communications 2 8.8 . . .
* In deals involving more than one broker, each broker recelvesw Montana 4 6 0 0 10
Kozacko Media Services 8 6.4 full credit for the deal. But the total amount of the deal and the
M . A ' > = number of stations are counted only once in the total. Nebraska 8 21 0 0 29
ayo “ommunications Inc. : ** Inmillions Nevada 3 10 0 0 13
New Hampshire 3 0 0
e ——— ] . : T g ) New Jersey 5 4 0 0 9
: : ot | BUSINESS New Mexico 9 17 0 4
Farewell Bloomberg | BRIE |
Continued from Page 4 et e AL o R e e LELALCT 2 G g Y 72
holdings for $190 million. _ Lonhic woling = 24 0 R
Among media brokers. Star Media Continued from Page 8 North Dakota 3 6 0 0 9
had the highest dollar figure on its Ohio 40 64 0 2 109
deals. hitting over $2 billion in deals OKlahoma = o . ] 0
5 P - a
brokered. Other brokers of note includ- Alliance ”opes To Trade Stock Exchanges
ed Media Venture Partners. Bergner & Oregon 16 26 0 1 43
Co.. Media Services Group, Gary I ndianapolis-based Alliance Broadcasting Group, owner of 13 radio sta- . Pennsylvania 34 o9 0 1 64
Stevens & Co.. Richard A. Foreman tions, wants to move from the OTC Bulletin Board to the Nasdag Small -
Associates. and Kalil & Co. Overall. Cap Stock Market, a move that would give Alliance more exposure to trad- Puerto Rico 4 9 0 Y 13
the number of deals brokered and the = ersand heavier reporting requirements for the company, Alliance CEQ Joe . Rhode Island 2 0 0
total dollar value of those deals were Newman told R&R. “We are growing, and it’s a step-by-step process,” he South Carolina 19 33 0 0 52
far lower in 1998. Total stations bro- said.“We're not Chancellor, Clear Channel, or Jacor, but there’s no reason South Dakot 5 3 0 ] 6
kered dropped nearly 21% from 1997 . Wwe can't be” The move should be completed in the first quarter of 1999, outh Dakota
(980 stations to 779). and total dollar ¢ Newman said, and Alliance will continue to trade under the symbol RADO. Tennessee 30 2 0 0 52
value was down a whopping 63% - R ' Texas 61 127 0 3 191
($12.4 billion to $4.6 billion). i Utah 6 10 0 0 16
Consolidation may be forcing  FOL Race/Gender Forms Now Available | vermont 7 5 0 o 14
many brokers to look for deals in i
smaller markets, which typically he new “Commercial Broadcast Station Ownership Report” (form Virginia 23 32 0 0 55
don’t yield the large prices that big- 323), which now requires broadcasters to attribute the race and - Virgin Islands 0 6 0 0 6
market stations command, Mitt : gender of their ownership, must be filed with the FCC by Feb. 1. Untit -
Younts. managing director of Media the print version is released later this month, the form is available on the Washington o £ g = U
Services Group, said. “More deals are commission’s website (www.fcc.gov). WestVirginia 5 11 0 0 16
being done in the smaller to medium - i Wisconsin 14 34 0 1 49
markets, where consolidation is still :
: OTH . omin 0 5 0 1 6
going on. You're just not going to see GayIOfd To Take $5 Million Q4 chal'ye : \_;_vyt ,019 181 . ] 0 270
A - : ota
LIS L[ e aylord Entertainment, which owns radio stations in Nashville and
In terms of geography, Texas (191 . . -~ ; Total Q2 179 220 1 9 409
tations), California (152 stations) Oklahoma City, will take a $5 million charge in the fourth quarter
?)?ﬁlo?isob sg& ) d>F1 53}:(;[11(5)8 to terminate a satellite lease that it tried unsuccessfully to sell. Last Total Q3 293 503 0 17 813
0 S CLE G0y month Nashville-based Gaylord said that it would post a fourth-quarter Total Q4 197 293 0 9 499
e i ain of $10 million from the payoff of a $138 million note
states accounted for more than 25% of g pay ) A Total 1998 850 1294 2 45 2191
the total transactions for the year. e e e T
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When you ahsolutely,
positively need a hig hook...

Vidpak™ is now radio’s big marketing gun
and this year you're going to be seeing
millions of Vidpaks hit mailboxes all over
America. So before you get a surprise in
your mailbox, take a couple of minutes to
find out how Vidpak works. |

We've made it easy, all you have to do is
go to the Vidpak website
(www.vidpak.com.) You'll not only get all
the facts and figures about the program,
but you'll also be able to watch Vidpaks
on your computer in streaming video
(pretty cool!)

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioig.com
www.radioig.com

404 255-3550

FAX: 404 255-8152

www.americanradiohistorv.com
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. Ratﬁo listeners make great ‘online bankers, Fajé‘IG

* TV SPOTlight: Kids sing the darndest things, Page

15

© RAB: Radio’s an asset for credit union, Page 16

B Green turns to radio gold

As long as people are inter-
ested in making and saving
money, there will always be
a demand for financial services. And as long as
those who provide these financial services are in-
terested in reaching new customers, radio will be
a great way to reach them.

By Jeff Axelrod

MMS Editor

Some formats are natural magnets for this kind of
advertising. I wake up to an all-News station that
runs business reports twice an

ISALES

R&R INDUSTRY X-RAY:
FINANGIAL SERVICES

- sales

!wis a singular thing. It ranks with love as
man's greatest source of joy. And with his death
as his greatest source of anxiety.

— John Kenneth Galbraith

Among banks, there’s also a
fierce fight for market share
going on. If you think consolida-
tion in the radio industry has
been something, the banking
industry has seen even more
profound changes. The number
of commercial banks and savings
and loan institutions has
dwindled from 12,600 in 1994 to 10,900 in 1997. (The
number of branches, though, has risen from just over
70,000 in '94 to over 72,000 in "97.) Maybe that’s why
their advertising budgets are rising: Banks spent $813
million in 1997, up $46 million from '96.

Do your station’s demographics match those of
the average stock or mutual fund investor — 35-54,
married, with an average household income greater
than $50,000? Then maybe vour sales force should
aggressively court brokerage houses. If your station’s
personalities have a good relation-

hour, and I routinely hear at least
half a dozen ads for brokerages,
banks, and mortgage lenders each
hour. But these institutions can
find potential customers on any

Radio Spending Profile

Radio’s percentage of financial ser-
vices' total media spending:

ship with their audience, testimo-
nial advertising might be the way
to go here: Referrals are by far the
most influential factor in a
consumer’s decision to choose a

station. - = brokerage. Americans are clearly

Whether it’s somebody looking High 36'6°;° interested in the market: Since
to open a first checking account or | :loe‘:n ::':92 1980, the percentage of household
somebody in search of a better Median 19.6% liquid assets in securities and

way to play the stock market,
listeners are always seeking infor-
mation that will help them with
their finances. The beauty of radio,
of course, is that the advertising

* 1998* financial

messages can be tailored to the
needs of a particular station’s
audience.

radio growth rate: 23%
* 1998" overall radio growth rate: 11%
* Financial services as a percentage of
totai radio expenditures, 1998*: 4.9%

* January-September figures
Source: Miller, Kaplan, Arase & Co. LLP

mutual funds has risen from 34.5%
to 54.7%, while the percentage in
bank deposits and CDs shrank
from 52.6% to 25.9%.?
Actually, many
would be interested in consolidat-
ing all of their financial activities
— savings, checking, stocks, and

services category

consumers

For example, would you be-
lieve that 21% of Americans have neither a savings
nor a checking account?! That's a tremendous market
to be tapped. Work with your local banks to create
spots that address the primary reasons why these
people dont use banks. According to a Federal
Reserve survey, those reasons are: They don’t write
enough checks (27.1%), don't like dealing with banks
(22.8%), don’t have enough money (20.5%), think the
minimum balances are too high (8.6%), and think the
services charges are too high (7.9%).

Online banking is a major benefit to push to your
listeners. As detailed on Page 16, heavy radio
listeners are much more likely to embrace online
banking. As the market for online banking grows,
from 5% last year to an estimated 21% in 2001, your
listeners will be leading the charge.

mutual funds — under one roof.
They’d be most likely to do so with a savings and loan
institution or a commercial bank, but a significant
amount would consider a brokerage or an insurance
company.*

Radio’s been doing a good job of recruiting the
financial sector, as evidenced by its 23% growth as a
radio advertiser last year, but there’s still a sizable
chunk of business we can pry away from newspapers
(see Advertising By Market, Page 15). Add up all the
dollars, and it certainly makes sense: Continued
aggressive pursuit of banks and brokerages will
certainly pay big dividends for radio.

' Simmons, Fall ‘97
2 FDIC, 1998

3 Securities Industry Assn., 1997
¢ CDB Research & Consulting/ USBanker, May 1998
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KEEP YOUR JOB DURING
CONSOLIDATION!

Is your job in jeopardy? In the
record industry, Seagram bought
PolyGram and pledged to save $300 million a year. How?
“Buildings will be sold, some 3000 employees wilt be let go,
and record labels will be gutted,” said a New York Times
article. It's the biggest reorganization ever in this business and
will affect employment at other record companies as well.
Meanwhile, the radio industry continues its consolidation.

To keep your job and protect your career, it's crucial that
you make yourself more valuable to your employer. 1 asked
KGO/San Francisco President/GM Mickey Luckoff, whose
station has been No.1 in Arbitron since the summer of '78
what he’d advise.

« “Continuously sharpen your skills. Always take courses,
always be reading, investigating areas that are new. The
Internet is a classic example. Those who do bring a lot to the
party. They present that extra dimension.”

Even with your busy schedule, you'll find many educational

institutions that can accommodate you.

Courses are given at night,
on weekends, by audio,
%\\\ﬁ' video, or over the Internet.

%ma g = ES If this doesn’t work, hire
% % someone to teach you one-
—-— ' on-one. The world is rapidly
changing, as is your industry — either increase your knowl-
edge or become professionally obsolete.

Despite heading a major computer leasing company, it had
been many years since I'd personally used a computer. in
1997, former KABC & KMPC/Los Angeles PD Bob K heiped me
buy a laptop and taught me to use it. Not knowing how to type,
| purchased an instruction manual and practiced until | became
proficient. Learning wasn't a burden. It was exciting as | gained
valuable skills. If | hadn't taken those steps, this column
probably wouldn’t exist, nor could | relate so readily to readers
and their computer problems.

« “Being a team player is very helpful. Even that raging
independent. In the long run, you (as a manager) have to have
a semblance of a team. They’ve got to be people capable of
working with others.”

Last season, Michael Jordan led the Chicago Bulls to their
third consecutive championship, but couldn’t have done so if
the team didn’t work well as a unit. Teammate Dennis Rodman
is also an all-star, but when he neglected his role, the coach —
wanting to win — periodically left him on the bench. In your
business, not being a team player can cost you raises,
bonuses, promotions, or even get you fired.

* “Know what is required of you and super-deliver it.”
Don’t assume you knaw. You're not a mind reader, and your
boss may not be a good communicator. Meet with this person
and discuss his or her objectives. Ask, “Are you pleased with
my work? How can | be of even better service to you?” Listen
intensely, take notes, and agree upon your goais and time
frames. Once you're in concurrence, apply yourself to the best
of your ability. When you perform well, you make your boss
look good and deliver what your company needs most from
you. Can you think of a better way to make yourself invaluable?

Next week, we'll discuss how to spot those subtle signs that
your job is in jeopardy and the actions you can take before it's
too late.

THE ROAD TD

Dick Kazam is a successful entrepreneur who founded one of the largest
computer ieasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.
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MICHAEL ATKINSON

January 4, 1948 - January 13, 1999

die young.
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Free Home Video Promotion!

%\ /& odcangive goar listeners 2 new
r’?‘ﬁ"' videos from Mary-Kate and Ashiey
. Olsen, courtesy of Warner Home Video.
The Olsen Twins are more popular than Berbie,
hotter than the Spice Girls and cooler than
Mickey Mouse, according to the May 1598
Marketing Evaluations Q Scores. Kids will love
these party videos., and moms will thank you
for giving them 2 great videos!

This free promotion is exclusively available
February 19-28 in these markets:

Aflanta Minneapolis
Bdltimore New York
Boston Philadelphia
Chicago Phoenix
Ddllas Pittsburgh
Denver St Louis
Detroit San Diego
Houston San Francisco

Los Angeles Seattle
Miami Tampa
Washington, DC

Call Henry Mowry at:

¥ P .
| -; "‘j
E

LS MARKETING
T — 310-788-1626

or e-mail hmowry@srronline.ccm

www.americanradiohistorv.com
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FINANCIAL SERVICES’ ADVERTISING BY MARKET
1998 Media Spending (Jan.-Sept., in thousands)
Call "em “kiddie karaoke.” Call ‘em “tot
Market Newspaper v hits.” Whatever you call these spots,
Albuquerque 989.2 1789.4 they're pretty darned cute: Children
Atlanta 10,880.3 7915.2 dressed up as artists, lip-syncing their
Baltimore 7366.7 4036.7 hits. That's the concept behind the
Boston CUE RS 13,008.5 “Kids” campaign from iQ Television
Buffalo 2587.8 1971.3 A young turk? G Hyp aifing (i s Urb
Charlotte 5861.3 5439.8 : Sl gy, oy CUTETTY GUTIRG TR 7S TN
Chicago 30,959.0 17.606.6 : LR Oldies variation) on WGFX/Nashville.
Cincinnati 7250.5 39422 That version features the young
Cleveland : 6746.7 7110.4 i Supremes and Stevie Wonder seen here,
Columbus 3045.7 3837.8 B . while the pint-size Elton John and Rod
Dallas-Ft. Worth 20,357.9 10,767.8 & LS Stewart imitators appear in the Soft AC
Denver 22,074.6 7599.3 Signed, sealed version. There's also a third spot in the
Detroit (AU LSS0 2 g L series, targeting Hot AC and featurin
Grand Rapids 2229 1 3801.2 p oS TAVGRIING s/, e g
Greensboro 1257.3 5008 3 ku-is dressed .hke Alanis Monfsett.e ar'1d
Greenville-Spartanburg 4297 .2 1507.4 : Prince. (The images of the kids singing
Harrisburg 15742 1672.3 are somewhat reminiscent of those
Hartford 7923.4 3808.4 i Frosted Shredded Wheat cereal
Houston 13,150.0 8386.7 i ceinpgbons commerdials ... remember those?)
. . rocodite tot!
Indianapolis 3884.2 5300.3 The singing kid scenes are inter-
Kansas City SR lloL DL : spersed with animated logo sequences
Los Angeles 39,994 .4 27,6552 . L. h b
Louisville 5576.4 2640.9 to reinforce station identity. It's a fun
Memphis 4031.8 1402.7 variation on the standard “artist video”
Miami-Ft. Lauderdale 37,257.5 6823.9 i : imaging campaign, with the children
Milwaukee 9176.3 2666.3 %;ﬁ d _ g adding a touch of humor and charm
Minneapolis-St. Paul 11,964.4 - 7283.4 Not quite baby love ... but close! that'll appeal especially to moms!
Nashville 6141.3 2253.5
It you'd like to see your station’s ad in the TV SPOThight. send at least three screen shots and
New Orleans 3005.7 2718.8 a description or videotape copy of the spot to MMS Editor Jetf Axelrod at R&R, 10100 Santa
New York 134,767.3 39,021.6 Monica Bivd.. Fifth Floor, Los Angeles, CA 90067
Norfolk 5766.3 2422 .1
Oklahoma City 3317.4 2130.6 This TV SPOTIight brought to you by
Orlando 18,553.5 4165.2
Philadelphia 34,2351 14,424 .9 Focus Tv
;!:toel:ix h 2222; :ig§ g The TV Placement System for Radio.
ittsburg . .
Portland 3366.2 3470.3 (800) 581-3277
Providence 4094.0 1664.6
Raleigh-Durham 36943 3346.6
Sacramento 3113.3 3827.8 M AHK Yﬂ“ﬂ c ALEND AHS
Salt Lake City 1918.6 902.5
San Antonio SN 2181.1 Important dates and events in the coming months
San Diego 4592.9 3700.2
San Francisco 21,018.6 13,068.2 * January 28-31 — NAMM International Music Market. Los
Seattle 4969.7 7602.2 Angeles Convention Center; (760) 438-8001.
St. Louis 6425.1 4316.4 e January 31 — Super Bowl XXXIII. Pro Player Stadium, Miami;
Tampa-St. Petersburg 31,467.5 4884.4 (212) 450-2000.
Washington, DC 27,4422 8291.3 , .
West Palm Beach 7023.9 2146.6 February 4-7 - RAB '99 Mktg. Leadersh|.p Conference &
Wilkes Barre-Scranton 1485 2 1369 3 Exec. Symposium. Hyatt Regency Atlanta; (800) 722-7355.
* February 18-20 — R&R Talk Radio Seminar ’99. Grand
Total Top 50 650,230.8 318,276.2 Hyatt Washington; (310) 553-4330.
Source: Competitive Media Reporting . .
* February 24 — 41st Annual Grammy Awards. Shrine Audito-
rium, Los Angeles; (310) 392-3777.
¢ February 26-27 — Dan O’Day’s PD Grad School. Summit
x RAY EXTRA Hotel, Bel Air, CA; (310) 476-8111.
* March 8-11 — 41st Annual NARM Convention. Las Vegas
Hilton; (609) 596-2221.
MOHE PEOPLE MAKING BIG MONEY ¢ March 10-13 — 30th Country Radio Seminar. Renaissance
Hotel Convention Center, Nashville; (615) 327-4487.
¢ March 17-21 — South By Southwest. Hyatt Regency, Austin;
According to recent data from the IRS, the num- An additional 50,000 surpass the $200,000 (512) 467-7979.
ber of households classified as high-income mark with “expanded income,” which includes « March 21 — 71st Annual Academy Awards. Dorothy Chandler
earners is growing significantly. The figures, income such as tax-exempt interest and non- Pavilion, Los Angeles; (310) 247-3000.
re.fle.ctmg tax year 1995: show. there were 1.27 taxable Social Security benefits. « March 24 — Big Picture '99. Plaza Hotel, New York; (212) 492-
million households with adjusted gross in- As more people make more money, that 6082
[ 3 i-
.comes of more than $.200,000 that year, a 14% shou}d resul.t ll’f even more growth for the fi « March 31 — Winter Arbitron ends
increase over the previous year. nancial service industry. .
* June 10-12 — R&R Convention ’'99, Century Plaza Hotel,
Los Angeles; (310) 553-4330.
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management = marketing - sales
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RADIO USERS: ON THE
CUTTING EDGE OF BANKING

By an overwhelming margin, heavy radio users are more likely to bank online. Looking at the graphs
below, you can see a definite trend: The more one listens to the radio, the greater the chance one will
bank online. Conversely, the bigger the couch potato, the less likely the chance the TV viewer will use
this technology.

RADIO TELEVISION
| Heaviest usage | 118 | Heaviest usage | 64
| Heavy usage | 109 | Heavy usage | 95
| Average usage | 103 [ Average usage | 104
| Below-average usage | 88 | Below-average usage | 116
| Lightestusage | 79 | Lightest usage 122

What does that say about heavy radio users? Actually, if you look at the profile of the average online
banker, it says a lot — especially about income. The households with the highest incomes are generally
the ones most likely to embrace online banking, and if online bankers are more likely to be heavy radio
listeners.

INCOME INDEX
[ $25k-$30k
[ $30k-$35k
[ $35k-$40k
[ $40k-$45k
| $45k-$50k
[ $50k-$75k
[ $75k-$100k
[ $100k-$150k
[ $150k-$250k

| $250k+

| 54

| 70
| 74

| 246

| 223

Online bankers are also more than 60% more likely to have graduated from college and are most
prevalent in the 21-49 demo.

Source: Scarborough Research Corp.

RADID GETS RESULTS

SUCCESS STORIES FROM THE RAB

Sun State Federal Credit Union

SITUATION: In 1993, Sun State Federal Credit Union set
forth a goal of growth for its five-location organization.
Competing with a variety of other financial institutions for
adults 25-54, Sun State uses a mix of minimal Yellow
Pages, statement inserts, and radio.

OBJECTIVE: Increase membership for Sun State Federal
Credit Union as well as control the flow of deposits and
loans.

CAMPAIGN: Sun State’s Robert Hart is a former broad-
casting executive. Already knowing that radio gets results,
Hart quickly committed 75% of his budget to radio. Sun
State backs up its radio campaign with statement inserts
to its current members, plus minimal Yellow Pages
support. It has incorporated nine radio stations into its
advertising plan, running a combination of :30 and :60
commercials at least three times daily. It also participates
in various evening and weekend sports programs
throughout the year.

RESULTS: Business started booming within three months
of the faunch. Hart says, “Using a mix of radio stations,
formats, and messages, radio advertising gives Sun State
contro! that no other media can offer. We can get what we
want when we want it!”

— —RABTOOLBOX——

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

Nearly two-fifths (39%) of account hoiders earn over
$50,000 per year, and 35% are college graduates. Over
three-fourths (77%) own their own homes. On average, this
group spends 47% of its daily media time with radio.
INSTANT BACKGROUND — CREDIT UNIONS

Credit Union Loans: Auto loans comprise 40.1% of the
average credit union’s loan portfolio, while real estate loans
represent 33.1%. Total real estate loans grew 14.4% in
1996, compared to an 11.7% increase in auto loans. Used-
car loans accounted for 72.4% of all credit union auto loans
made in 1996 (Callahan and Assoc.).

RAB CATEGORY FILES

“Credit union members acknowledge there are both
advantages and disadvantages to belonging. While
convenience is the No. 1 advantage given for doing
business with a credit union, inconvenient location is one of
the top two disadvantages. Nearly a quarter (23%) of credit
union participants keep less than 10% of their money in a
credit union; 16% keep over 90% of their funds in the
union.” (Research Alert, June 5, 1998}

For more information, call RAB’s Member Service HelpLine at (800)
232-3131 or log on to RadioLink at www.rab.com.

F OU _ E EKS F 0 RA R Sale:»s- & P_rqrgotion Planmn Calendar

1

February 14-20

February 14-20: Int’l Flirting Week, Nat’l Condom Week, Nat'l Pancake Week, Brotherhood Week, Health Education Week, Int'l Friendship Week, Nat'l Engineers Week, Pay Your

Bills Week

@

16,

O

First stamps sold
(1¢, 1908)

Valentine’s Day

Read To Your Child Day
Ferris Wheel Day

Race Relations Sunday
Nat'l Random Acts Of
Kindness Day
Telephone patented
(1876)

15

Presidents Day
Battleship Day

Nat'l Gumdrop Day
Mustard invented (1768)
Cinderella premieres
(1950)

First Teddy Bear (1903)

175

Nat'l Cafe Au Lait Day
PTA founded (1897)
First Newsweek
published (1933)
Footloose opens (1984)

Mardi Gras begins
Feast Of Sticky Buns
Bumper Car Day
Mule Day

109-mile traffic jam
(France, 1980)
First TV news (1948)

(1930)

Desert (1979)

Planet Pluto discovered

First 3-D movie opens
(Bwana Devil, 1953)
Snow falls in Sahara

Phonograph invented
(1878)

Mr. Rogers Neighbor-
hood debuts (1968)
First helicopter flew
(1921)

First American Music
Awards (1974)

Nat'l Cherry Pie Day
Student Volunteer Day
Toothpick patented
(1872)

“Tom & Jerry”
characters debut (1940)

www americanradiohistorvy com
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march
17-21
austin
texas

“..the reigning
meet-and-greet of

the rock business...
South by Southwest
attracted some 6,000
people for four days of
deal making, drinking,
panel watching, cell
phone brandishing and
concert hopping.”

~The New York Times

Registration Rates

& Postmark Deadlines:

By February 12 - $395
Walk-up Rate - $475

SXSW Headquarters:
P.0. Box 4999
Austin, TX 78765
Tel: 512 | 467-7979
Fax: 512 / 451-0754

E-mail: sxsw@sxsw.com

To register on the web
or for more info, visit us

at: www.sxsw.com

south by southwest music & media conference



www.americanradiohistory.com

18 ® R&R January 22, 1999

Motor City ‘Bear’
Flips To Soft AC

Radio One has converted Classic
Rock WWBR-FM (The Bear)/
Detroit to Soft AC as “Kiss-FM,
the best variety of the *80s. *90s,
and today.” The company took con-
trol of the facility earlier this month
and now figures to compete against
crosstown Mainstream AC WNIC-
FM and Hot AC WKQI-FM.

“Extensive research showed an
enormous opportunity for a new
Soft AC in the market,” comment-
ed Radio One President/CEO Al-
fred Liggins. “We’re very excited to
bring Kiss-FM to Detroit and offer
listeners a choice”

Bryan Adams, Celine Dion, and
Elton John are among the core art-
ists on the new station, which seeks
WKSK as its new calls. Syndicat-
ed Love Songs host Delilah (7pm-
midnight) is Kiss-FM’s only con-
firmed on-air personality thus far.
The station reportedly will play
continuous music for at least sev-
eral weeks as it assembles an air-
stafl.

Cox’s WTLN/Orlando
Throws A CHR ‘Party’

Cox’s new CHR/Rhythmic
WTLN/Orlando hit the air com-
mercial-free and jockless on Jan. 15
at 5pm using the slogan, “Orlando’s
All New Party Station.” Former
WHQT/Miami Asst. PD/MD Phil
Michaels joins as PD of the Bill
Tanner-consulted outlet and has be-
gun the task of assembling an air-
staff. R&R has learned the station
has applied for new call letters
WPYO.

Cox Group VP/Orlando Market
Manager Rich Reis told R&R, “We
are very excited about '95.3 Party.’
It's something that’s been a void in
Orlando radio. We've found there is
a lot of interest in the music we are
playing on this new CHR/Rhyth-
mic format, [which has] a Latin
mix. We feel it is going to perform
very, very well here.”

WTLN/See Page 34

WQXR/New York Ups Mercer To PD Post

QXR/New York has elevated MD Margaret Mercer to PD. She re-

places Tom Bartunek, who remains President/GM of the New York
Times Classical station. Mercer had been MD since 1987, after joining the
station in 1984 as Programming Coordinator.

Concurrently, AEs John Murtha and Shaun Buford have been promot-
ed to LSM and NSM, respectively. Harold Chambers rises from Produc-
tion Manager to Manager/Operations & Production, while Gina Dona moves
from Marketing & Promotion Director to Director/Marketing & Creative Ser-
vices, Traffic Associate Barbara Mattes is upped to Traffic Supervisor.

“The end of 1998 saw some dramatic changes for WQXR,” remarked
President/GMTom Bartunek. “In 1999, | am happy to reward so many wor-
thy employees who have contributed so much to our success.”

Country Promotion Vets Head To Virgin

Virgin/Nashville has tapped four industry veterans to help launch the
new country label’s promotion department. Joining VP/National Promo-
tion Larry Hughes and Director/National Promotion Doug Baker are Di-
rectors/Regional Promotion Rhonda Beasley-Christensen (West Coast,
based in Los Angeles), Tony Benken (Northeast, based in Boston), Joe
Devine (Midwest, based in Minneapolis), and Greg Sax (Southwest,

based in Dallas).

“Timing is everything,” Hughes said. “'I was so thrilled that each of these
individuals was available as I began to assemble our promotion depart-
ment. The single most important thread that ties this promotion team to-
gether is the passion and enthusiasm each person has for music. That,
combined with their work experience, makes a formidable group. I can
hardly wait to start releasing singles so ['Can watch them do their thing.”

Beasley-Christensen most recently worked as a regional for Curb/Uni- |
versal. Benken was RCA's Manager/Mid-Atlantic Regional Promotion.
Devine joins Virgin after a five-year stint in regional promotion with BNA.
And Sax worked for four years with Atlantic/Nashville, exiting last year

as VP/National Promotion.

As previously announced, Baker will handle the Southeast region out

of Virgin's Nashville office.

Eight-year WIMH-FM/Greens-
boro-Winston Salem PD Brian
Douglas has added OM duties for
the CHR/Rhythmic station as well
as Urban AC sister WQMG-FM,
succeeding Gary Weiss. At the
same time, WIMH & WQMG Pro-
duction Director Alvin Stowe has
been promoted to PD of WQMG.
Stowe replaces former 'QMG PD
Al Payne, who now programs
KRNB/Dallas.

“|This promotion] is really
great,” Douglas told R&R. “The
staft on both sides has been really
supportive, and I'm just really glad
to get totally involved with the sta-

tions. I'm sitting here with three
years of research projects spread
out on the desks — and all of the
songs that have been tested and
haven’t been tested and got lost —
and I’m just having a ball!”

Stowe, who will also handle in-
tenim afternoon duties at WQMG,
added, “I feel blessed to be at the
right place at the right time. I am
also thankful to people like Al
Payne, who gave me the opportu-
nity to get back into the business
again. As far as the radio station is
right now, we’re just strippin’ it

WOMG/See Page 34 |

ABC/Chicago Welcomes Glenn As Dir./Sales

G ary Glenn has joined ABC Radio/Chicago as Director/Sales. He over-
sees sales for Radio Disney WDDZ-AM & WRDZ-AM, Talk WLS-
AM, Sports WMVP-AM, and Classic Rock WXCD-FM.

“Gary is a state-of-the-art marketer and a fantastic manager experienced
in all stages of the marketing channel,” said President/GM Zemira Jones.
“I've worked with him before, and the skills he has today are the skills any
director of sales must have in order to succeed tomorrow.”

A 20-year marketing, sales, and advertising veteran, Glenn most re-
cently was VP & Director/Marketing for Tasco Sales. In addition to owning
his own marketing consutting firm, Glenn was Account Manager for Impact
Resources. He also worked for WTIX-AM/New Orleans and several TV
stations.

Radio Unica’S IiXE/Housthn Taps Pérez]s ESMV

ohn“J.C.” Perezhas been appointed GSM of Radio Unica O&0O KXYZ-

AM/Houston. He most recently served as Director/Marketing & Pub-
lic Relations for Northline Mallin Houston. Prior to that, he served as Direc-
tor/Mktg. for El Dorado Communications’ KBYH-AM, KOND-FM, KQQK-
FM & KXTJ-FM/Houston.

“J.Cs leadership and ability to motivate our sales team to excellence
are among the best,” KXYZ GM Alejandro Sanchez commented. “His ex-
pertise in building solid, long-term relationships with clients makes him the
ideal candidate to organize and take charge of our local sales effort”

Welsh Elevated To KKDD & KGGI/Riverside GSM

KKDD-AM & KGGI-FM/Riverside have upped ScottWelsh to GSM.
He's spent the last four years as LSM at the Radio Disney and CHR/
Rhythmic combo.

“Scott has exhibited the skills and dedication to help both stations achieve
tremendous growth within the last two years,” said GM Bob Ridzak. “I'm
confident Scott’s leadership will only enhance the revenue growth of the
stations.”

Welch joined the Chancellor stations in 1992 as AE. Prior to that, he was
an AE atWYMG/Springfield, IL.

Shado_v_l Upé Marks ?o C00; Burke;lﬁiﬂise

W estwood One's Shadow Broadcast Services has elevated co-COO
Richard Marks to COO. His first order of business was to promote
Tony Burke and Billie Parrott from GSMs to President/GMs at Shadow’s
Baltimore and Houston offices, respectively.

Burke and Parrott succeed Mary Medd, who retains her President/GM
post for the Washington, DC bureau. Taking over the GSM positions are
Kathleen Barba in Baltimore and Alicia Day in Houston.

Marks commented, “These moves ensure that our broadcast affiliates
and advertising clients in each of our markets receive the service they
deserve”

60 Affiliates and Growing Everyday!

MARTY
McEly

JONES

- DALLAS

R G 200

Welcomes

WWYZ-EM ~ Hartford, CT ¢ WSIX-FM ~ Nashville, TN
 WKHK-FM ~ Richmond, VA ¢ WGNA-FM -~ Albany, NY
WPKX-EM ~ Sprmgﬁeld, MA ¢ WNKT-FM -~ Charleston, SC

For market exclusivity, call Michael Henderson,

Turner
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NEWSBREAKERS.

Radio
® NOREEN McCORMACK, Human
Resources Dir. for Entercom/Seattle
since March '98, is upped tc the newly
created position of Corporate Human
Resources Dir.

7 ® CELESTE M.
e MOY is namedVP
& Deputy General
Counsel at XM
Satellite Radio.
Moy most recently
served as VP &
Deputy General
i Counsel for Black
< Entertainment
= Television.

Moy

® BENSON RISEMAN, previously VP/
Atlantic Region, is appointed Corp.VP/
Affiliate Relations at Metro Networks.

® JOHN MEEHAN, ex-CNBC Manag-
ing Editor, joins Bloomberg as Manag-
ing Editor.

Records

® JIM BRENNAN, former Assistant
Controller/Shared Accounting Services,
is promoted toVP & Controller/Shared
Accounting Services at Sony Music.

National Radio

® UNITED STATIONS RADIO NET-
WORKS signs an agreement with Ac-
cuWeather that will allow the network

to market a franchise of weather-relat- |

ed sponsorship and sales packages.

| —(212)869-1111

® RADIO ONE NETWORKS introduc-
es its new 24-hour Mainstream Coun-
try format, tailored to stations previous-
ly affiliated with Branson Music Net-
| work. Mainstream Country may be

Casino
Cantinued from Page 3

torney Ed McAncrew told R&R that
how the Supreme Court will rule in
the latter case is “anyone’s guess.”
In 1994, GNOBA challenged the
ban in federal district court in New
Orleans. The court ruled against the
association — a decision upheld by
the 5th Circuit Court of Appeals in
1995. In late 1996, however, follow-

ing the 44 Liguormart ruling, the
Supreme Court sent the case back
to the 5th Circuit, which held up the
ban again the following year.

Then, in December °97, a fed-
eral district court in New Jersey
overturned the ban in that state.
The following February, the Su-
preme Court upheld the reversal
of the ban in states governed by
the 9th Circuit, including Nevada
and California.

BMG DISTRIBUTION PROMOTIONS (-r) Qusan Luke moves up to Branch
Mgr. in Atlanta; Tom O’Flynn rises to VP/Branch Operations; Rick Blei-
weiss becomes Sr. VP/Mktg. & Branch Operations; Rick Cohen is tapped
as Sr. VP/Sales & Strategic Sales Planning; and Pete Jones steps up to
Pres. & CEO Distribution & Associated Labels.

PROS ON

THE LOOSE

Robyn Bentley — APD WIOQ/
Philadelphia, (215) 843-0491

heard on a Listen Line, (970} 949-0102;
for more info, (800) 746-2141.

® FISHER ENTERTAINMENT enters a
deal withWireless Flash News Service
to syndicate the daily news and morn-
ing prep service.

— (831) 420-1400

® JEFFREY HARLESTON is named
Sr. VP of MCA'’s newly created Busi-
ness & Legal Affairs Dept. He comes
to the position after serving asVP/Busi- |
ness & Legal Affairs for the Universal 1
Music Group.

Products & Services

® NATIONAL BROADCAST SERVIC-
ES (NBS) offers Net DJs, a service
providing daily shows, customized for
different markets, delivered via the
Internet.

— (407) 383-0092; info @ nbsfla.com |

* ASSOCIATED PRESS has launched |
SoundBank, an online archive of sound- |
bites with entries spanning over seven
decades of radio.

—(202)736-1152 |

Raphael
Continued from Page 1
dio Networks in 1989.

“Frank's years of experience in
both news and programming make
him a perfect fit for this position,”
WCBS VP/GM Steve Swensen told
R&R. “He’s one of the few guys I
know who is a heavyweight in both
areas. And he’s a New Yorker through
and through, which only adds to my
excitement about having Frank join
us at WCBS.”

Raphael told R&R, “This is a great

| opportunity at a great radio station.

I’ve missed doing local news for
some time, and having the opportu-

FCC

Continued from Page 3

Oxley said that reform and mod-
ernization of the FCC is “perhaps
the most important thing the 106th
Congress could do to advance the
development of the Internet and all
communication technologies for the
benefit of American consumers. The
commission needs to be refocused.
Reorganization of the FCC is an op-
portunity to make it more efficient
and improve its ability to fulfill its
mission. Increasing competition and
decreasing regulation create the
chance to streamline the commis-
sion and its activities.”

It was the second time in two days
that Capitol Hill voices urged FCC
reform. On Tuesday, Rep. Billy
Tauzin’s spokesman Ken Johnson
told R&R it was “time for restruc-
turing” at the FCC. Johnson point-
ed out that Tauzin wasn’t alone: He
quipped that fellow Commerce
Committee member *“John Dingell
wants to abolish the FCC entirely.
Billy just wants to do that every oth-
er day!”

But regardless of what really is
doable, it sends a message that leg-
islators are not happy with the FCC.
In December, Dingell addressed the
Practicing Law Institute and blast-
ed the commission for “regulatory
gridlock™ and accused the FCC of
micromanaging the delivery of com-
munications services instead of *‘let-
ting the market and the consumer
decide” (R&R 1/8).

In November and December,

nity to program the pre-eminent all-
News station in the nation’s No. |
market is a really exciting prospect.
It's a move from one great company
to another, and I'm as pleased to be a
part of CBS as I was proud to have
been with ABC for this past decade.”

CONDOLENCES

Former Fisher Broadcasting
Chairman, William W. Warren,
87.Jan. 8.
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Senate Commerce Committee
Chairman John McCain was so an-
gry over reports that FCC Chairman
Bill Kennard planned to introduce
a four-station-to-a-market cap on
radio groups at the next commission
meeting, he penned three letters to
Kennard strongly suggesting he di-
rect his energies elsewhere. McCain
reminded Kennard that Congress
writes the law, the FCC carries it out.
And a fourth letter from McCain
was critical of the FCC’s approach
to telephone deregulation. The mes-
sage apparently got through and
there was no discussion about caps
during the FCC’s December Com-
missioners’ meeting.

21st Century Problems

With McCain about to begin a
series of FCC reauthorization
meetings perhaps by mid-March,
the talk of streamlining the regu-
lator of America’s highly profit-
able Information and Technology
Revolution is going to reverberate
off the walls of Congress. McCain
staffer Pete Belvin — who, for a
long time, was a much-beloved
staffer to FCC Commissioner
James Quello — told R&R that
McCain *is concerned about how
the FCC is adjusting to what it
does in light of new technology
and how it tries to address 21st
century problems with 19-and-a-
half-century solutions. Basically,
you name an area and he
[McCain} has a concern.”

Oxley spokesman Peggy Peter-
son told R&R that legislators will
use the reauthorization hearings to
write the FCC's report card and look
at what needs tinkering. She said
that along with possible commission
streamlining, FCC statfing and
tunding could be cut, but she was
doubtful that the number of com-

| missioners would be reduced.

National Radio
Formats will return
in next week’s issue.

wnc M Hartford .
Radm Art Radio Sport, Rad1 Statlon 106.8 Moscow
WKYS-FM Washmgton |
KSEV -AM, KPRC- AM Houston
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! Hot, new music-related World

Rod Stewart: l.asmg His ‘Falth’

he Globe, the Star, and the Na-

tional Enquirer run photos of
a feuding Rod Stewart and wife
Rachel Hunter in front of a Lon-
don eatery. She’s apparently tired
of his flirting, while he’s worried
that a younger man will sweep her
off her feet. The result: A divorce
is on the way. Even People chron-
icles the split between the two —
without the juicy photos!

Praise Me!

‘| got to know Biggie before he
died. | told him how | wanted to
bring my music to the Lord. He said,
‘| believe in God. I'm just not ready
to dedicate my whole life to him’
When Biggie died, | was on the
phone with a friend and | said, ‘If
Biggie was living, what would he
say to God?’ | wrote the song from
that perspective. and I'm dedicat-
ing it to him” — Cliff Jones. on cov
ering Biggie Smalls’ hit. “One More
Chance” (Newsweek)

“You have to make something
that touches you. | go by the
goosebumps on my arm. Music is
as divine a thing as you'll ever find"
— Quincy Jones finds a higher
power (Los Angeles)

Soft Sell

‘| want my songs to poke you in
the eye, kick you in the balls, and
kiss you at the same time,” says
Geri Haltiwell about her upcom-
ing debut solo album in Entertain-
mentWeekly. Also hoping to make
an impact is Trent Reznor and his
latest effort, The Fragile. “| just
want to make a record where
someone says that’s a f—-ing
good record. If | fail, | fail with a
good conscience. Of course, Il
probably be singing a different tune
if my record falls off the charts in
the second week

Real Superstars!

Garth Brooks surprised his
veteran stage crew members,
roadies, and fan club workers with
a fat year-end bonus equal to their
1998 salaries — which set him
back about $1 million! And diva
Patti LaBelle stunned passengers
on a recent plane flight when she
walked back to the galley to cook
her own food because she didn't
want to bother the overworked
stewardesses (Globe)

Speaking of superstars, coun-
try greats talk about the late Tam-
my Wynette in the newest TV
Guide. Says Mindy McCready, ‘|
thank God that there were women
like Tammy Wynette who went
through those things so that we

B J\.va\.a\.d\.}v..
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WHERE THE BOYS ARE — In
the battle of the boy bands, Us
showcases the hottest on the
block, ‘"N Sync. The only differ-
ence between the ‘N Sync pos-
se and the Backstreet Boys,
says the ‘zine. is ‘N Sync rose to
fame quicker than the Boys
when ‘N Sync stepped in to do
a live show for the Disney Chan
nel after the Backstreet Boys
turned it down. At a recent
awards show. ‘N Sync's Chris
Kirkpatrick joked to the Boys
Howie Dorough. "Someday
when you grow up. you can be
in our group "

don't have to

Adds Wynonna, “She paved the
road so we don’t have to ride down
adirtone’

Then, of course, there are the
other type of superstars: Shania
Twain broke the hearts of some
teen fans enlisted to sing backup
for the country songbird at a Mem
phis concert. The kids were look-
ing forward to meeting their idol but
she gave orders that they couldn’t
speak to her — or even make eye
contact (National Enquirer).

Me & My Shadow

“I'm just really tired of living in
Vince’s [Gill] shadow,” a glum
Gary Chapman told a pal after the
news broke that he and wife Amy
Grant were splitting up (Star).

Young Love ...

Mirabella explores the older
woman/younger man relationship,
citing Cher and Madonna as, er,
prime examples,

... Weird Love

“Here’s this guy, | think he’s ex-
traordinary, it's such a different
sensation! | know he hasn't taken
a bath in four months, and his mus-
tache smells like peanut butter,
and a whole lot of other stuff | don’t
even want to discuss — you know?
But | thought,‘Well, O.K. So, | think
that's the same thing as love at first
sight” — Gail Zappa recalls the
early signs of love between her
and Frank (New Yorker)

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

* VARSITY BLUES (Hollywood)
Single: Run/Collective Soul

Other Featured Artists: Foo Fighters, Janus Stark, Van Halen

* PATCH ADAMS (Universal)

Single: Faith Of The Heart/Rod Stewart
Other Featured Artists: Rascals, Eric Clapton, the Band

* YOU'VE GOT MAIL (Warner Sunset/Atlantic)
Featured Artists: Harry Nilsson, Roy Orbison, Sinead O'Connor

® THE PRINCE OF EGYPT (DreamWorks)

Single: | Will Get There/Boyz Il Men

e THE FACULTY (Columbia)

Singles: Another Brick In The Wall/Class Of '99
Haunting Me/Stabbing Westward

I'm Eighteen/Creed

Other Featured Artists: Offspring, Garbage

e JACK FROST (Mercury)

Single: Father's Love/Bob Carlisle (Jive)
Other Featured Artists: Lucinda Williams, Lisa Loeb, Jars Of Clay

® THE RUGRATS MOVIE (Interscope)
Single: Take Me There/Blackstreet & Mya f/Mase ...
Other Featured Artists: lggy Pop, Devo, Busta Rhymes

© DOWN INTHE DELTA (Virgin)

Featured Artists: Leverts, Janet, D’Angelo, Luther Vandross

¢ | STILL KNOW WHAT YOU DID LAST SUMMER (143/Warner Bros.)
Singles: Blue Monday/Orgy (Elementree/Reprise)
How Do | Deal/Jennifer Love Hewitt
(Do You) Wanna Ride/Reel Tight (G-Funk/Restless)
Other Featured Artists: Grant Lee Buffalo, Imogen Heap

COMING

e PLAYING BY HEART (Capitol)

Singles: Drinking In L.A./Bran Van 3000 (Audiogram/Capitol)

Lover's Will/Bonnie Raitt

Angelene/PJ Harvey

Other Featured Artists: Cracker, Moby, Gomez

® SHE'S ALLTHAT

Single: Kiss Me/Sixpence None The Richer (Squint/Columbia)

Wide Web sites, cool cyber-
chats, and other points of inter-
est along the information super-
highway.

'Net Chats

* Ask away with Little Feat,
then stick around for a rebroad-
cast of their recent “Calling The
Children Home” concert Sun-
day (1/24) at 8pm ET/5pm PT
(www.twec.com).

* Swallow a Jagged Little Pill
and get infatuated over Alanis
Morissette, chatting online
Tuesday (1/26) at 8pm ET/5pm
PT (www.sonicnet.com).

*Join in on a live chat with
311 Wednesday (1/27) at 8:30
pm ET/5:30pm PT (www.rolling
stone.com).

On The Web 5

« Listen to an audio cyber-
cast of PM Dawn Monday (1/
25) at 8pm ET/5pm PT (www.
sonicnet.com).

* Enjoy a performance from
Ani DiFranco Tuesday (1/26) at
8pm ET/5pm PT (www.rolling
stone.com).

» Catch a video cybercast of
PJ Harvey Wednesday (1/27)
at 8pm ET/5pm PT (www.sonic
net.com).

* Revel in the House of Blues
New Orleans’ fifth anniversary
right from the comfort of your
computer room on Thursday
evening (1/28, time TBA), featur-
ing a live performance from Keb’
Mo’ (www.liveconcerts.com).

MONDAY, FEBRUARY 1

1964/The Kingsmen's “Louie, Louie” is
declared pornographic by the
state of Indiana. The song's pub-
lisher offers $1000 to anyone who
can discover anything suggestive
in its lyrics.

1968/Nine months after marrying Elvis
Presley, Priscilla gives birth to Elvis’
only child and heir, Lisa Marie.

1988/The Cars disband.

Ric Ocasek ‘lets go” of the Cars.

Born: Don Everly (Everly Brothers)
1937. Rick James 1952

TUESDAY, FEBRUARY 2

1973/Helen Reddy hosts the premiere
of NBC-TV's Midnight Special.

1978/Van Halen signs with Warner
Bros. Records.

1979/Sex Pistols bassist Sid Vicious,
21, dies of a heroin overdose in
New York.

Born: Graham Nash 1943

Releases: Duran Duran’s “Planet Earth”
1981

www americanradiohistorv com

WEDNESDAY, FEBRUARY 3

1956/Elvis Presley, Jerry Lee Lewis,
Carl Perkins, and Johnny Cash
record as the Million Dollar Quar-
tet at Sun Studios.

1959/Buddy Holly, Ritchie Valens, and
the Big Bopper are killed when
their tour plane crashes in lowa.

1996/Queen Latifah is arrested in L.A.
for possession of a concealed
weapon and driving without a li-
cense.

Born: Dave Davies (Kinks) 1947, Mat-
raca Berg 1964

THURSDAY, FEBRUARY 4

1969/Columbia Records signs Johnny
Winter to a five-year, $300,000
contract.

1983/Karen Carpenter, 32, dies from
heart failure caused by anorexia
nervosa.

1987/Liberace dies from AIDS-related
complications.

Born: Alice Cooper 1948, Clint Black
1962

FRIDAY, FEERUARY 5

1972/Paul Simon releases his first sin-
gle following his split from Art
Garfunkel, “Mother And Child Re-
union.”

1977/1ggy Pop signs a recording con-
tract with RCA.

Born: the late Bob Marley 1945, Duff

McKagan (Guns N’ Roses) 1964,
Bobby Brown 1969

Releases: Neil Young’s “Heart Of Gold”
1972

SATURDAY, FEBRUARY 6 B

1955/In Memphis, Elvis Presley per-
forms for the first time.

1987/Sonny Bono declares his mayoral -
candidacy in Palm Springs, CA.

1990/Billy ldol is critically injured in a ¢
Los Angeles motorcycle accident.
He had just departed the record-
ing studio after completing his
Charmed Life album.

Born: Fabian 1943, Natalie Cole 1950,
Axl Rose (Guns N’ Roses) 1962

SUNDAY, FEBRUARY 7

1964/The Beatles arrive at New York's
Kennedy Airport for their first ap-
pearance on the £d Sullivan Show. %

1980/Pink Floyd launch a two-city U.S. tour.
They'll perform seven shows at the
Los Angeles Sports Arena and seven -
at New York's Nassau Coliseum.

1994/8Blind Melon frontman Shannon :
Hoen is forcibly removed from the |
American Music Awards and lat- .
er arrested for assault, battery, re-
sisting arrest, and disturbing the :

peace.

Born: Garth Brooks 1962

Releases: the Beatles’ “Nowhere Man”
1966

— Mark Solovicos
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69.7 milion nousenlds T T TOP TEN SHOWS Friday, 1/22 WEEKEND BOX OFFICE -
Isaak/Tierney JANUARY 11-17 JAN. 15-18

* Sheryl Crow, The Tonight

(ADDS | (aDDS | million housed ok loca Iongs) QLS ST NG
(95.9 million households) checklocal listings). ) (Paramount)*
EVERCLEAR One Hit Wonder (Capitol BLONDIEMariz (Beyond) * Fear Of Pop, Late N:gévt 2 Patch Adams $12.04
) SHERYL CROW Anything But Down (A&M) . . With Conan O’Brien (NBC, ’
WHITNEY HOUSTON Heartoreak Hotel (Arista) WHITNEY HOUSTON Heartbreak Hotel (Arista) s P G I listings). (Universal)
R. KELLY When A Woman's Fed Up (Jive) MONICA Angel Of Mine (Arista) (Jets ve Broncos) 3 A Civil Action $11.76
_ [XL l 2 60 Minutes Saturday, 1/23 (Buena Vista)
3 Friends . .

|JAM OF THE WEEK | L + Glen Campbell and Alice 4 The Thin Red Line  $11.36

EAGLE-EYE CHERRY Save Tonight (Work) . Cooper play golf in the Bob (Fox)
SILKK THE SHOCKER UMYSTIKAL It An'..(No LimitPrionty) G00GOO DOLLS Siide (Wamer Bros) 5 Frasier Hope Chrysler Classic (ABC, 5 At First Sight $8.44

B ;EA‘:::; :?f:c(:ﬁ,:’f\)ngel (Warner Sunset/Reprise) 6 J check local Iistings). (MGM/UA) ’
[: HEAVY l , 7 Touched By An Angel . " 6S $7.78
. SHAWN MULLINS Lullaby (SMG/Columbia) ; Boyz Il Men,Tonex, and co tepmom f
BACKSTREET BOYS Al Have ToGive 8 60 Minutes Il host CeCe Winans perform on (Sony)
ave To Give () | NEW ‘ 9 Law And Order the 14th annual Stellar Gospel 7 You've Got Mail $6.62
BARENAKED LADIES Its AR Been Done (Reprise) T e (tie) NYPD Blue Music Awards (check local list- (WB)
ill Betieve umbia, 5 .

BEASTIE BOYS Body Mowin’ (Grand RoyalCapitol) SHERYL CROW Anything But Down (A&M) ings fortime and channel). 8 The Prince Of Egypt $6.28
BRANDY Have You Ever? (Atantic) BARENAKED LADIES I's Al Been Done (Reprse) Adults 25-54 Sunday, 1/24 (DreamWorks)

SUGAR RAY Every Morning (Lava/Atiantic) ’ 9 Virus $6.01
FOXY BROWN Hot Spot (Violator/Det Jam RAL/Mescury) l TARGE | 1 AFC Championship * The Judds are the subject (Universal)*
CAKE Never There (Capricarn/Mercury) f Postgame of A&E's Biography (8pm ET/ 10 Shakespeare In Love $4.72
MARIAH CAREY | Still Believe (Columbia) CELINE DION t/R. KELLY 'm Your Angel (Jive) 2 Friends 5pm PT). (Miramax)

) HOOTIE & THE BLOWFISH Only Lonely (Atiantic) 3 Jesse * Waylon Jennings, Kris

EAGLE-EYE CHERRY Save Tonight (Work/ERG) LENNY KRAVITZ Fly Away (Virgin) 4 ER Kristofferson, Willie Nelson, . in mill
CLASS OF *98 Another... (Columbia) MATCHBOX 20 Back 2 Good (Lava/Atiantic) . i Tri : All figures in millions

NEW RAOICALS You Get What You Give (MCA) 5 Frasier CILUET, DU SELLUO * First week in release

COLLECTIVE SOUL Run (Hollywood/Atiantic)
OEBORAH COX Nobody's Supposed To Be Here (Arista)
DAVE MATTHEWS BAND Crush (RCA)

DMX Ruff Ryder's Anthem {Def Jam/Mercury)

ROLLING STDNES Gimme Shetter (Virgin)

THIRD EYE BLINO Jumper (Elektra/EEG)

SHANIA TWAIN From This Moment On (Mercury)
U2 Sweetest Thing (/slana)

| MEDIUM

6 60Minutes
7 The Drew Carey Show
8 The X-Files
9 NYPDBiue
10 Ally McBeal

Justice, a made-for-TV movie
(CBS, 9pm).

Monday, 1/25

* Loretta Lynn, Prime Time

Note: Figures reflect a
three-day weekend.
Source: ACNielsen EDI

COMING ATTRACTIONS:

DRU HILL These Are The Times (University/isiand) Country (TNN, 9pm). No music-related movies open-
CHER Believe (Warner Bros. * James Brown, Late Show i i .
EMINEM My Name Is (Aftermath/Interscope) COLLECTIVE S(DUL Run (Ho/)b/wood/Atlamic) Source: Nielsen Media Research With aDaVi dle "ermLaan (CBS, ; LA
EVES Leech (RCA) L (L check local listings).
LAURYN HILL Ex-Factor (Rufthouse/Columbia)
EVERCLEAR One Hit Wonder (Capitol) HOLE Malibu (DGC/Geften) . ,l'l J'.':'.f!"T [.-"[.«"n'—'E K Tues day 1/26 .f;g;:gg;;_;;;::':;:::fii:ﬁ::fr‘;ﬁ":*xm&
EVERLAST What Is Like (Tormy Boy) WHITNEY HDUSTON Heartbreak Hotel (Arista) ki o 4 i o

HOUSTON & CAREY When... (Arista/Columbia/DreamWorks}
R.E.M. Lotus (Warner Bros.)
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)

| CUSTOM I

*Mel and Pam Tillis and
Michael Peterson guest-staron
The George Jones Show (TNN,
8pm).

¢ Melissa Etheridge, Mindy

FLYS Got You (Where | Want You) {Deiicious Viny/Trauma)

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check

NEW THIS WEEK

GARBAGE Special (Aimo Sounds/Geffen)

GOO GOO DOLLS Slice (Warner Bros.)

* BRIAN WILSON:

GREEN DAY Nice Guys Finish Last (Reprise) BLONDIE Maria (Beyond) listings for showings l:n .the McCready, Randy Travis, Tan- IMAGINATION .
LAURYN HILL Ex-Factor (Rufthouse/Columbia) BOYZ1I MEN | WillGet There (Dreamborks) Mountain time zone. All listings va Tucker, Bryan White, and (Warner Reprise)
BRANDY Have You Ever? (Atiantic) subject to change. ’ . The video companion to the
HOLE Malibu {DGC/Geften) OEBORAH COX Nobody's Supposed To Be Here (Arista) Wynonna perform on TNN's S -
WHITNEY HOUSTON Heartbreak Hotel (Arista) DIVINE Lately (Pendulum/Red Ant) Tammy Wynette Remembered . WU L
EMILIA Big Big World (Rodeo/Universal) (9pm). hourlong live performance
JANET Every Time (Virgin) FAITH EVANS Love Like This (Bad Boy/Arista) Tube Tops package includes appearanc-
JAY-Z Hard Knock Life (Roc-A-FellaDef JamMercury) ;‘I'::E;iﬁiﬁ:‘hf;?g’:";f{g‘;’:‘[’)’) conri Wednesday, 1/27 es by Eric Clapton, Stevie
n 0 Lentr H .
JAY-Z AMIL & JA Can | Get... (DefJam/RAL/Mercury) GARBAGE Special {Aimo Sounds/Interscope) Bu(:fygglf;lzahr:" :;3 'g:I::_’ * Dolly Parton, Prime Time g’IOnd:r, Eh:; IColsteIIQ; :nd
) DRU HILL These Are The Times (University/fsland) ’ d Country. en Lampbell, along with an
JEWEL Hands (Atiantic) MAXWELL Matrimony: Maybe You (Columbia) be Sngw, and Peter Wolf per- « Mavericks. David Letter- interview of Wilson by Sean
JUVENILE Ha! (Cash Money/Universal) BRIAN MCKNIGHT The Only One For Me (Motown) form with G.E. Smith, Charlie e ' Lennon. Selections include

Musselwhite, and Johnnie
Johnson in a tribute to Muddy
Waters on PBS’ Kennedy Cen-
ter Presents (Wednesday, 1/27,

MONICAAngel Of Mine (Arista)

BONNILE RAITT Lover's Will (Capito/)

SHANIA TWAIN That Don’t Impress Me Much (Mercury)
RUFUS WAINRIGHT April Fools (DreamWorks/Getfen)

“California Girls,” “In My
Room,” “South America,” and
“Don’tWorry Baby,” backed by
a band comprised of Christo-

R. KELLY When AWoman's Fed Up (Jive)

Thursday, 1/28

* Shania Twain, David Let-

KID ROCK | Am The Bullgod (Lava/Atiantic)
LENNY KRAVITZFly Away (Virgin)

S . check local listings). terman. - )
LIMP BIZKIT Faith (Flp/interscope) L T IR ) pher Cross, Survivor member
T A AT Jim Peterik, the Eagles’ Tim-
T othy B. Schmit, and the
MASTER P Kenny's Dead (American/Columbia) ) : 36 miltion households T M % Beach Boys’ Bruce Johnson
: \WAW Cindy Mahmoud 55 million households
METHOD MAN & DYANGELO Break Ups... (Def.amvRALMercury) " VP/Music Programming N and JoeThomas.
28 R & Entertainment et Cohen,.
MONICA Angel Of Mine (Arista) - music network VP/Programming CONCERT PULSE UST LIVE &
§ "
Avg. Gross s SEVENDUST
*N SYNC (God Must Have Spent) A Little ... (RCA) | V'deo Play I'St ' Pos. Artist {in 000s) LOUD (TVT)
i T 1 CELINE DION $1151.4 j
NEW RADICALS You Get What You Give (MCA) DRU HILL These Are The Times (University/Isiand) » s Filmed last September at
: JAY-Z Hard Knock Life {Roc-A-Fella/Def Jam/Mercury) National TOp 20 g :ﬁ:‘:g JACKSON :ggg-: Chi S M T?\ rer. th
OFFSPRING Pretty Fty (For AWhite Guy) (Columbia) BLACKSTREET & MYA... Take Me There (interscope) ! ) 4 KISS $517.2 icago’s Metro eg er. this
ORGY Blue Monday (Flemeatree/Reprise) R KELLYWhen A Woman's Fed Up (Jive) KIRK FRANKLIN... Revalution (Gospo Centrc 5 NEIL DIAMOND $4835 performance collection fea-
i BUSTA RHYMES Gimme Some Mo’ (Elektra/EEG) R. KELLY When AWoman's Fed Up (Jive) 6 DAVE MATTHEWS BAND $460.1 tures six tracks: “Black,”
OUTKAST Rosa Parks (LaFace/Arista) TOTAL t/MISSY ELLIOTT Trippin' (8ad Bay/Arista) DEBORAH CDX Nobody's Supposed To Be Here (Arista) 7 SHANIATWAIN $411.8 “Speak.” “Too Close To Hate,”
R. KELLY Home Alone (Jive) BIZZY BONE Nobody Can Stop Me Now (Relativity) 8 AEROSMITH $404.4 o N w L
REDMAN Il Bec Dat (et Jam/RAL Mercury) BRIAN MCKNIGHT Hold Me (Motown) JUVENILE Ha! (Cash Money/Universal) . I WROLLER o7 Bitch,"*Prayer,” and “Termina-
BUSTA RHYMES Gimme Some More (Elektra/EEG) BRANDY Have You Ever? (Atlantc) Ta Bye Bye Baby (ClockworkEpic) 11 BOB DYLAN saoss | . torithelast cutwas notinclud-
o ) 2PAC Changes (Amaru/Death Row/interscope) OFFSPRING Pretty Fly (For A White Guy) (Columbia) 12 AMY GRANT “XMAS SHOW”  $301.0 ¢ edon the TV broadcast of the
WILL SMITH Miami (Columbia) DJ QUIKHand N' Hand (Profile/Arista) :i ;TF:‘E"L‘\;‘{(‘;LDULE:;E’;J R :fgg-g show last November.
BRITNEY SPEARS Baby One More Time (Jive) Video playist for week ending Jan. 22 2PAC Changes (Amaru/Death Row/interscope) 15 ALABAMA $148.6

’ TOTAL /MISSY ELLIOTT Trippin’ (Bad Boy/Arista)

. Among this week's new tours:
FIVE It's The Things You Do {Arista)

Rap City AFGHANWHIGS

SPICE GIRLS Goodbye (Virgin) L

STARDUST Music Sounds...(Virgin} REOMAN !l Be That (Def Jam/RAL/Mercury) MASTER P Kenny’s Dead (American/Columbia) BETTER THAN EZRA
METHOD MAN Judgement Day (Def Jam/Mercury) RZA as BOBBY DIGITAL Holocaust (Gee Street/V2) CAKE
SUGAR RAY Every Morning (Lava/Atlantic) CANDLEBOX

2 PAC Changes (Amaru/Death Row/Interscope)

BUSTA RHYMES Gimme Some More (Flektra/FEG)

FAT JOE John Blaze (Atlantic)

OUTKAST Skew It On ... (LaFace/Arista)

ROOTS You Got Me (MCA)

COOL BREEZE Watch For The Hook (Antra/A&M}

ICE CUBE f/MR. SHORT .... Pushin’ .. (Lench Mob/Prority)
KURUPT Give Me .. (Def Jam/RAL/Mercury)

Video playlist fro week ending Jan. 22

BRITNEY SPEARS ... Baby One More Time (Jive)

BUSTA RHYMES Gimme Some More (Elektra/EEG)

FAITH EVANS Love Like This (Bad Boy/Arista)

TYRESE Sweet Lady (RCA)

DESTINY’S CHILD Get On The Bus (Gold Mind/EastWestEEG)
BRANDY Have You Ever? (Atiantic)

BLACKSTREET f/MYA & MASE Take Me There (Interscope)

BILL ENGVALL
JAZZ EXPLOSION: WILL DOWNING,
GERALD ALBRIGHT,
VESTA AND PHIL PERRY
JOAN JETT & THE BLACKHEARTS
REEL BIG FISH
SEBADOH

The CONCERT PULSE is courtesy of Pollstar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.

TOTAL /MISSY ELLIOTT Trippin’ (Bad Boy/Arista)
2PAC Changes (Amarw/Death Row/Interscope)
TYRESE Sweet Lady (RCA)

ROB ZOMBIE Living Dead Girl (Geffen)

Video airplay trom Jan. 18-24

This week's chart s frozen
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AL PETERSON

Michael Jackson: Starting

Over And Loving It!

] Veteran L.A. talk host returns to Southern California airwaves at KRLA-AM

Over the course of Talk radio’s evolution, a mere handful of
hosts have achieved a level of success that qualifies them to be
called deans of the format. Michael Jackson is one of them.

The man with the gentlemanly
voice and cultured British accent
had hosted virtually every news-
maker and celebrity who mattered
over the course of his
more-than-30-year career |-
on middays at KABC/Los
Angeles. But about two
years ago, a staff shake-up
at the heritage Talk station
resulted in Jackson’s show |
being moved to weekends,
a development that did not |
sit well with the longtime
host. 1 had 32 years at |
KABC.” Jackson reflects,
“and 30 of them were
bloody marvelous.”

Then, just before 1998 came to
aclose, longtime Oldies-formatted
KRLA-AM announced its plans to
dump the doo-wop and launch a
third AM Talk station in the coun-
try’s second-largest city (R&R
11/13). Station management was
eager to announce that Jackson
was to be the centerpiece of
KRLA's new lineup. KRLA VP/
GM Bob Moore told R&R, “Our
research asked radio listeners what
was missing from the information
and Talk arena on the AM dial in
L.A., and their No. | response was
‘Michael Jackson.”

Asked how he thought Jack-
son’s first weeks at KRLA were
going, Moore replied, “I'll be hon-

Michael Jackson

est with you: We knew it was go-
ing to be big, but none of us were
prepared for it to be as big as it
has been. In the first 25 minutes
of his debut show, Michael
had calls from Larry King
and Sam Donaldson and
spoke live to a CBS re-
porter in Baghdad. But the
most significant thing 1
{ can say, from a manager’s
perspective, is that we
have written more adver-
tising orders for Michael’s
i show this January than we
billed for the entire radio
station in January of last
year. There’s simply no way I can
accurately describe what a posi-
tive move it was to bring Michael
Jackson to KRLA™

1t’s no wonder Moore sought
out Jackson, who's long been a
fixture in L.A. Talk radio, to help
establish the fledgling KRLA.
Jackson’s L.A. career began at
KHJ-AM. After a stay at KNX-
AM, he moved into the KABC
midday slot, where he held court
for three decades. He's received
four Golden Mic awards and is
only the third American journalist
to have had the MBE — Member
of the Order of the British Empire
— bestowed upon him by Queen
Elizabeth. “The other two recipi-
ents were Edward R. Murrow and

My goal is to strive to
open up the phones to
diverse ideas and
opinions rather than
just making the show
a bully pulpit for my
own ideas.

ED

Alistair Cooke,” Jackson told me,
“and I certainly don’t mind taking
third billing to those two gentle-
men!” Jackson has a star on the
Hollywood Walk of Fame and has
won seven Emmy Awards for his
television work.

When I caught up with Jackson,
he’d been back in the grind of host-
ing a daily show for just a week.

R&R: So, after a couple of vears
off from preparing and hosting a
show every single duy, how’s it feel
to be back on the air daily?

MJ: It has been the headiest
week that [ can remember. This is
the best time of my life. And if
you'd asked me six months ago, |
would have told you it was the
worst. I'm pretty damned ecstatic
at this moment.

R&R: You were at u point where
you only had to work one or two

Countdown To TRS 99!

t's less than four weeks un-

51 News/Talk radio’s movers R&R Talk Radio Seminar "99 z
and shakers from across the 2
country gather for R&R’s 4th o
Annual Talk Radio Seminarin =
Washington, DC! If you're se- =
rious about winning in News/ =
Talk radio today, this is the one =
meeting you need to attend. s
It features exclusive speakers =

and sessions, like our Friday
morning panel moderated by Westwood One’s Denise Ol-
iver and featuring CNN's Robert Garcia, CBS’ Harvey
Nagler, ABC’s Bernard Gershon, FOX News’ Dave Bar-
rett, and AP’s Brad Kalbfeld. They'll discuss the changing
role of both network and local news atTalk radio. In this era,
where determining what’s news and what’s entertainment
is becoming increasingly difficult, this session is guaran-
teed to give you “news you can use!’

DON'T MISS OUT! REGISTER TODAY! Fill out the registration on the
Inside Back Gover of this issue of R&R, or use our easy and secure on-
line registration by logging on to R&R ONLINE at www.rroniine.com.

days a week and undoubtedly made
good money for such a limited
schedule. Why return to the daily
grind?

MJ: Because a man should get
up and go to work every day. If
you have an opportunity to do
what you adore doing, then you
should do it! It’s much easier to
write a love letter to a woman ev-
ery single day than to do so just
one day a week. And it’s easier to
stay informed and on top of what’s
occurring every day than it is to
store it up just for weekends.

R&R: So what instigated the
conversation that led to your join-
ing KRLA?

MJ: It was a two-word answer
to a question at an event at the Mu-
seum of Television and Radio here
in Los Angeles last year that re-
kindled my entire career. In an-
swer to a question from the mod-
erator, “What’s missing in L A.
Talk radio?” I replied, “Me. Dai-

ly.” Bob Moore was in the audi-
ence at that event and has since
told me that was when he began
the process of developing KRLA
and returning me to middays.

R&R: What's different, if any-
thing, about your new KRLA pro-
gram vs. what listeners have be-
come accustomed to hearing from
you over the past 30 years?

MJ: Well, first of all, I've had
nearly two years to get reinvigo-
rated and reinspired. And 1 know
that management at KRLA is be-
hind me to tackle most anything 1
envision doing. I'll be doing a lot
more on-location broadcasts.
We’re slated to go to both Wash-
ington, DC, and New York City in
March, and we've already booked
my coverage of the upcoming
Democratic and Republican con-
ventions. Wherever news is being
made, locally or nationally, I hope

Continueddbn Page 24

Winning at Life, Love
and The Money Gawe’

Monday - Friday, 1p.m. - 4p.m. CST

SAICOM C-5

www.financialpeace.com

For syndication information call Anne Marshall at 888-22PEACE, ext. 114

Johnny Randolph

Consistently beating Rush in the 18-34 and 25-54 demoS. program Dircctor WWTN
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showcase

Tune in to

Dateline: Washington

COMMERCIAL RADIO’S LEADING NEWS MAGAZINE

Monday through Friday 6:00 to 7:00 p.m. EST

Join anchor
Dave Teeuwen,
colleagues and
guests for timely,
s - | provocative and
m% : informative news

and commentary.

Women 18-34

Su-Th, 11p-2a ET Satcom C5, TR 23, Channel 30

Women 25-54

Y105
E Woure Sountri. TN

Women 25-54 wwW.radioamerica.orAg

Great Radio. All Day. Every Day.

s Y For satellite information, call:
For your demo call (800) 884-2546 or (202) 408-0944

Paul tWoodhull
(282) 544-44517

We're talking majorissues : [ci
on major stations Hﬁxﬁ’iﬁ

in major markets... ’
plus, having fun with cash and prizes, too.

Doug Stephan’s “Good Day”
The Morning Drive Choice!
Just added KRLA Los Angeles

MONDAY - FRIDAY 4to10amET
SATURDAY 4to9am€ET

SUNDAY 4to6amkET

Weekends are
Made for Making Money!

And "The Furniture Guys" can help. Seen nationally in millions of homes
« .y on PBS and cable, The Furniture Guys will delight your listeners and help
One Of rad]o S lock in “category" sponsorship dollars you can't get with generic talk shows.

beSt kept sec rets Home & Garden Television started three years ago with an idea — that

home enthusiasts are a defined target: upscale, sponsorable and profitable.
a musﬁ” | Now one of the fastest growing networks in America, HGTV expands to
e RARA A4 L) radio with programming designed to entertain your audience and capture

H non-traditional revenue for your weekends.
-Eric Rhodes,

: Ed Feldman & Joe L'Erario met in the home construction industry. They've
PU b“Sher honed their act with years of television. Let your listeners talk to them about

J remodeling, construction, home projects, design, and yes, even furniture.
Radio Ink

Call today for a demo and more info about Ed & Joe, "The Furniture Guys"
premiering soon on the Home & Garden Radio Network.

| ‘ : Prog details: Saturdays N - 2pm ¢ Satcom C-5 deli .

m' no“n vSIﬂI'nan “nrnln' snn" ran: 13 Iao'cal minutesy- pluzozptioﬁ'lal new: window°e N
Call Radio America at 800-884-2546

or WinStar Affiliate Relations at 212-681-1947 Adentiics

Station affiliation by Media AdVentures, Chicago 312-640-5000
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Michael Jackson: Starting
Over And Loving It!

Continued from Page 22

to be able to take the microphone
on location much more often than
I was able to in the past.

Also, through my many con-
tacts, I want to strive to bring a
greater diversity of discussion to
the program, as opposed to con-
stantly discussing what I hear
more and more of across Talk ra-
dio — the war between so-called
conservatives and so-called liber-
als. The public is bored with that!

R&R: How do you see the new
KRLA fitting into L.A.’s already
crowded Talk radio market?

MJ: There is a real need for
what this station is offering. We
think that most listeners to Talk
are 25-54, and that they are a sav-
vy audience that is tired of the
same old tune over and over
again. They're tired of harsh and
angry and extreme and ugly. I am
part of a team that includes Imus,
Dr. Toni Grant, and [former
KABC morning man] Ken Min-
yard, a team that will reach that
audience. My goal is to strive to
open up the phones to diverse
ideas and opinions rather than
just making the show a bully pul-
pit for my own ideas. The caller
is the other half of the Michael
Jackson act. We are partners who
together express opinions, inves-
tigate situations, and explore our
society. I truly believe what I'm
offering is a broader interest in
what is going on in this society
of ours than you will find else-
where.

R&R: Nationally speaking,
middays are dominated by Rush
Limbaugh. Now that vou are on
the air opposite his show, is it
Rush you consider to be your big-
gest competition?

MJ: | think that Rush Lim-
baugh is absolutely the best at
what he does. All those who have
tried to emulate him have fallen
flat on their fannies. He’s by far
the best, and I consider him to be
the competition. Yet. for all his
abilities. Rush can’t really cover
anything that is happening in L.A.
And frankly, most of the others out
there can’t seem to get beyond
Monica Lewinsky.

@

To be anything of
worth, Talk cannot
just rely on angry
white males and

politics. It must
keep broadening.

93

R&R: In recent vears you've
occasionally been u somewhat
outspoken critic of Tulk radio.
What's wrong with it — and
what's right with it?

MJ: When I first began doing
this, people would ask me, “What
are you going to do when this
whole Talk radio thing is over?” I
would always say that it would
never be over, but frankly, deep
inside I was worried that it would
end. Now I know it is a vital part
of the entertainment and informa-
tion systems this country has.
What’s wrong with it? Perhaps
there have been too many people
who have gotten into the business

who come from a variety of walks
of life that make them feel they are
automatically qualified to do the
job. But generally speaking. I
think it’s all good. Good in that we
have phenomenal diversity now,
just in the sheer number of talk
programs out there. That. of
course. means more competition,
but I don’t mind that.

R&R: The past decade has seen
an explosion in Talk fueled prima-
rilv by politics and what many
have referred to as “the angrv
white male syndrome.” Do you
think Tulk can rely on that mix to
continue the format’s success in
the decade to come?

MJ: Only in part. Yes, Talk has
thrived on everything from Rod-
ney King to the Gulf War. O.J.
Simpson to the scandals of the
president — and we need subjects
like those. But, to be anything of
worth, Talk cannot just rely on
angry white males and politics. It
must keep broadening.

R&R: Speaking of presidential
scandals, was 1998 a year for the
books, historically speaking, or
Just for media-manufactured
hype?

MJ: Well, the sad thing is that
1998 could have been an amazing
year for the books. but media fo-
cused almost entirely on scandal.
The classic example is when the
Pope went to Cuba for the first
time in years. All the major net-
work TV anchors went to Cuba to
cover it, but as soon as the DNA
evidence on Monica Lewinsky’s
dress was released, they all hur-
ried back home. So many impor-
tant stories about goings-on in the
Middle East. Europe, Asia, and
our own country were largely ig-

@

| think too many people call
themselves journalists, and too many
of us consider too many of those
people to actually be journalists.

nored because they were not part
of the sexy banner headlines that
the press and Talk radio were fo-
cused on in 1998.

R&R: Have we gone too far in
the name of a free press?

MJ: No. we haven’t gone too
far in the name of a free press. but
I think too many people call them-
selves journalists, and too many
of us consider too many of those
people to actually be journalists.
Sadly, the traditional press is more
influenced by the tabloids than the
other way around. When the Na-
tional Enquirer makes a larger
profit than the New York Times, it
must give pause to those who run
great newspapers. As a country,
we are becoming more and more
factoid-filled and getting less and
less in the way of in-depth news.

R&R: Wha, if anything, do you
think would surprise people the
most to find out about Michael
Jackson?

MJ: Well, I have plumbed my
shallows. I never went to college.
I think — at least I hope — that
my lack of formal education would
rather surprise people. On the oth-
er hand, I’ve been in radio since I
was 16 years old. What college
could have provided me with the

E8

kind of education I've gotten?
When I was 22 years old, I cov-
ered Grace Kelly's wedding in
Monaco. At 18, I was writing soap
operas and directing radio dramas.
I was reading the news in two lan-
guages. I have worked on the air
in South Africa. and in Europe on
Radio Luxembourg and the BBC.
I’ve been blessed with some won-
derful experiences throughout my
broadcast career.

R&R: You've succeeded and
survived in a very tough and com-
petitive business, so I'll ask you
what evervone in Tulk wants to
know: What’s the secret to surviv-
al?

MJ: I think that some hosts
who try to do this job are rather
lazy, and it shows. The secret to
it all is to work harder than the
next guy. And take a chance on
yourself. I grew up in South Afri-
ca, and as children, all of us
dreamed of going to America and
succeeding. There was only one
difference between me and some
of the others — I bought a ticket!
So my advice is to be willing to
take a chance on yourself and
work hard. If you also happen to
have a talent for doing the job,
you will succeed.

CA 80067-4004.

Got Photos?

Whenever you have photos from your News/Talk sta-
tion’s events and promotions, be sure you send
them to R&R, 10100 Santa Monica Blvd., 5th Floor, L.A.,

‘“Finally!”

Available Live Saturdays
10 AM - 12 Noon ET

SATCOM C-5,
Transponder 23,
Sedat Channel 56.

‘“Sharp and fast-paced.”

— Kevin Straley, PD, WRKO Boston — Bill Van Rysdam, OM, KTRH Houston

She talks to your target’s top-of-mind interests: Their kids and their jobs.
Entertaining. Formatted for the younger, busy listeners you demand.
Start building your weekend ratings this week. Lock up your market now.

Call Nancy Abramson at 914-244-0655
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AMI

From The Wall Street J ournal.®
Talking about the real stuff.

bowonies

©1998 Dow Jones & Company, Inc
All nghts reserved
The Wall Street Journal is a registered
tademark of Dow Jones & Company, Inc

“If your kids aren’t succeeding, you’ve failed.”

You’ll reach the demos you want with hot host Jan Wilson.
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San Francisco

Su'98 Fa’98
KGO-AM (News/Talk) 65 7.3
KOIT-A/F (AC) 42 49
KCBS-AM (News) 46 44

KYLD-FM (CHR/Rhy) 44 39
KKSF-FM (NAC/SJ) 30 36
KMEL-FM (CHR/Rhy) 29 36
KDFC-FM (Classical) 3.0 35
KISQ-FM (UrbanAC) 34 34

KFRC-A/F (Oldies) 34 32
KIOVKNEW (AC)* 36 3.1
KSFO-AM (Talk) 32 31
KNBR-AM (Sports) 38 28

KBLX-FM (NAC/SJ) 21 27
KFFG/KFOG (AdultAlt) 2.7 27
KITS-FM (Alternative) 3.0 27
KLLC-FM (Hot AC) 28 26
KZQZ-FM (CHR/Pop) 25 25
KABL-AM (Nostalgia) 36 24
KFJO/KSJO/

KZSF (Rock)*" 22 18
KSOL/KZOL (Reg.Mex.)2.0 1.7
KBRG-FM (SpanishAC) 1.4 16
KLOK-AM (Reg.Mex.) 12 16
KSAN-FM (Cl. Hits) 20 15
KIQI-AM (SpanishN/T) 6 12
KYCY-FM (Country) 18 1.1
KBAY-FM (AC) 8 1.0
KEZR-FM (Hot AC) 11 1.0
KUFX-FM (Cl. Rock)*** 12 10

* KNEW-AM (Country) began
simulcasting KICI-FM in October

** KZSF-FM was Regional Mexican until
it began simulcasting KFJO & KSJO in
October

***Was KOME-FM (Alternative) until
late June, when it began to simulcast
KUFX-FM; assumed those calls on
October 1

San Diego
Su’98 Fa’98
KSON-FM (Country) 50 62
KYXY-FM (AC) 63 56

KHTS-FM (CHR/Pop)* 4.7 52
XHTZ-FM (CHR/Rhy) 53 50
KFMB-FM (Hct AC) 62 49
KOGO-AM (Talk) 42 45
XTRA-FM (Alternative) 4.0 4.5
KFMB-AM (Full Serv) 5.1 44

KGB-FM (Cl. Rock) 35 44
KIOZ-FM (Rock) 39 40
KIFM-FM (NAC/SJ) 38 38
KJQY-FM (AC)** 23 28
XHRM-FM (AC)™ 31 27
KBZT-FM (Oldies) 30 26

KPLN-FM (CI. Hits) 25 26
XTRA-AM (Sports) 25 26
KLNV-FM (Reg.Mex.)+ 1.7 25
KPOP-AM (Nostalgia) 2.8 25
KFI-AM (Talk) 19 21
KMSX-FM (HCtAC)++ — 16
KSDO-AM (News/Talk) 1.3 15
KLQV-FM (SpanishAC) .6 14
KFSD-FM (Classical) 1.7 13
XBAC-AM (Classical) 10 13
KXST-FM (Adult Alt) 13 13
KNX-AM (News) 1.0 11

* Was CHR/Rhythmic until late July

** Moved to 94.1 Mhz in August
***Was Alternative until August

+Was KKLQ-FM (CHR/Pop) until
August, and KEBN-FM until October
++ The frequency (95.7) previously was
KMCG-FM
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Philadelphia

Su'98 Fa'98
KYW-AM (News) 64 64
WBEB-FM (AC) 62 59
WDAS-FM (Urban AC) 58 59
WYSP-FM (Rock) 54 56
WOGL-FM (Oldies) 49 55
WUSL-FM (Urban) 47 53
WWDB-FM (Talk) 50 44

WJJZ-FM (NAC/SJ) 41 42
WXTU-FM (Country) 47 42
WIOQ-FM (CHR/Pop) 4.0 41
WPEN-AM (Nostalgia) 3.3 4.0
WMGK-FM (CI. Hits) 41 39

WMMR-FM (Rock) 36 36
WPHI-FM (Urban) 31 33
WYXR-FM (HOtAC) 31 3.1
WIP-AM (Sports) 27 29

WPLY-FM (Alternative) 23 2.1
WXXM-FM (Hot AC) 23 21
WPST-FM (CHR/Pop) 15 14

WKXW-FM (Talk) 9 13
WDAS-AM (Religious) 1.0 1.2
WPHT-AM (Talk) 13 10

*Was WTEL-AM (Tropical) until
October

Baltimore

Su’'98 Fa’'98
WERQ-FM (CHR/Rhy) 95 96
WPOC-FM (Country) 74 68
WWMX-FM (Hot AC) 49 6.0
WBAL-AM (News/Talk) 84 59

WQSR-FM (Oldies) 58 56
WWIN-FM (Urban AC) 47 55
WLIF-FM (AC) 57 49
WIYY-FM (Rock) 42 43

WHFS-FM (Alternative) 2.8 36
WXYV-FM (CHR/Pop) 3.8 35
WOCT-FM (Oldies) 38 33
WCAO-AM (Religious) 28 27
WCBM-AM (News/Talkk) 2.1 2.4
WPGC-FM (CHR/Rhy) 17 19
WRBS-FM (Religious) 1.5 1.8
WHUR-FM (Urban AC) 15 15
WJFK-AM (Talk) 14 15
WWLG-AM (Nostalgia) 1.3 14
WGRX-FM (Country) 12 14
WWIN-AM (Religious) 1.0 1.1

WASH-FM (AC) 5 10
WKYS-FM (Urban) 1.1 1.0
Cincinnati

Su’98 Fa’'98

WLW-AM (Full Serv) 98 84
WUBE-FM (Country) 87 80

WEBN-FM (Rock) 76 80
WGRR-FM (Oldies) 70 67
WRRM-FM (AC) 60 65
WIZF-FM (Urban) 57 55

WKRQ-FM (CHR/Pop) 6.1 5.3
WKRC-AM (Full Serv) 4.2 48
WVMX-FM (Hot AC) 47 48
WOFX-FM (CI. Rock) 49 44
WVAE-FM (NAC/SJ) 42 441
WSAI-AM (Nostalgia) 3.2 35
WKFS-FM (CHR/Pop)* 2.4 3.1
WYGY-FM (Country) 26 22
WAKW-FM (Religious) 14 18
WCIN-AM (UrbanAC) .7 1.3
WHKO-FM (Country) 13 13
WBOB-AM (Sports) 9 10
WYLX-FM (Cl. Hits) 13 10

*Was WAQZ-FM (Alternative) until
late August

Detroit
Su’98 Fa'98
WNIC-FM (AC) 80 80
WJLB-FM (Urban) 71 68
WJR-AM (Talk) 60 68
WOMC-FM (Oldies) 66 56
WWJ-AM (News) 53 a7

WMXD-FM (Urban AC) 36 45
WVMV-FM (NAC/SJ) 48 45
WRIF-FM (Rock) 35 41
WCSX-FM (Cl.Rock) 4.1 37
WWWW-FM (Country) 4.0 36
WKQI-FM (Hot AC) 46 35
WXYT-AM (Talk) 31 34
WDTJ-FM (Urban)* 32 33
CKWW-AM (Nostalgia) 2.0 26
WYCD-FM (Country) 32 26
WDRQ-FM (CHR/Rhy) 3.0 25
WPLT-FM (Alternative) 23 24
WKRK-FM (Rock)** 18 23
WDFN-AM (Sports) 15 16
WXDG-FM (Alternative) 1.1 1.5
WWBR-FM (Cl.Rock) 17 14
WGPR-FM (Urban) 10 1.3
WQBH-AM (Urban/O) 14 13
CIMX-FM (Alternative) 14 12
WMUZ-FM (Religious) 7 10

* Was WCHB-FM until August
** Switched to Talk in December

Pittsburgh

Su’'98 Fa’98
KDKA-AM (News/Talk) 12.9 11.9
WDSY-FM (Country) 7.4 8.2
WDVE-FM (Rock) 97 73
WJAS-AM (Nostalgia) 4.9 6.0
WXDX-FM (Alternative) 5.0 5.6
WBZZ-FM (CHR/Pop) 5.8 54
WSHH-FM (AC) 47 52
WWSW-A/F (Oldies) 6.2 4.7
WJJJ-FM (NAC/SJ) 30 38
WLTJ-FM (AC) 41 37
WAMO-FM (Urban) 41 36
WDRV-FM (Hot AC) 36 35
WRRK-FM (Cl.Rock) 3.0 3.2
WZPT-FM (CI. Hits) 36 29
WEAE-AM (Sports)” 1.3 22
WASP-FM (Country) 15 15
KQV-AM (News) 1.3 1.3
WPTT-AM (Talk) 8 12

* Was WTAE-AM until August

Cleveland
Su'98 Fa'98
WZAK-FM (Urban) 87 87
WMJI-FM (Oldies) 90 74
WGAR-FM (Country) 66 73
WDOK-FM (AC) 61 70

WTAM-AM (News/Talk) 87 6.9
WZJM-FM (CHR/Pop) 56 5.8
WMMS-FM (Rock) 41 54
WMVX-FM (Hot AC) 58 54
WNCX-FM (Cl. Rock) 52 54
WNWV-FM(NAC/SJ) 41 54
WQAL-FM (Hot AC) 45 50
WRMR-AM (Nostalgia) 58 4.8
WJMO-AM (Uban/O) 22 26
WENZ-FM (Alternative) 21 24
WCLV-FM (Classical) 31 23
WKNR-AM (Sports) 16 21
WABGQ-AM (Religious) 1.3 1.0

Boston

Su’'98 Fa’98
WBZ-AM (News) 79 87
WJMN-FM (CHR/Rhy) 69 63
WMJX-FM (AC) 68 55
WBCN-FM (Alternative) 57 54
WXKS-FM (CHR/Pop) 56 50
WRKO-AM (News/Talk) 6.0 4.9
WODS-FM (Oldies) 46 43
WBMX-FM (Hot AC) 48 441
WCRB-FM (Classical) 33 39

WEEI-AM (Sports) 36 38
WKLB-FM (Country) 27 35
WAAF-FM (Rock) 26 34
WZLX-FM (Cl.Rock) 33 32
WROR-FM (Oldies) 28 30
WSJZ-FM (NAC/SJ) 23 24
WEGQ-FM (Oldies) 26 23

WBOS-FM (Adult Aty 20 17
WXKS-AM (Nostalgia) 23 1.6
WFNX-FM (Alternative) 1.6 1.3
WXLO-FM (AC) 6 10
WZID-FM (AC) — 10

Note: The Boston Metro Survey Area
was changed for the Fall 1998 Survey.
The change in survey area will have an
effect on radio station share trends from
Summer 1998 to Fall 1998.

Sacramento

Su’98 Fa'98
KFBK-AM (News/Talk) 10.0 10.3
KNCI-FM (Country) 50 58
KSFM-FM (CHR/Rhy) 6.3 5.6
KSEG-FM (Cl. Rock) 38 49
KZZO-FM (Hot AC) 64 46
KDND-FM (CHR/Pop)* 3.8 4.4
KCTC-AM (Nostalgia) 3.5 4.3

KYMX-FM (AC) 41 43
KGBY-FM (AC) 45 40
KHYL-FM (Oldies) 41 40
KRXQ-FM (Rock) 51 4.0

KSSJ-FM (NAC/SJ) 3.7 40
KBMB-FM (CHR/Rhy) 3.7 3.8
KWOD-FM (Alternative) 4.3 3.4
KSTE-AM (News/Talk) 3.2 3.3
KHTK-AM (Talk) 36 32
KQBR-FM (Urban/O)** 1.1 25
KRAK-FM (Country) 26 24
KGO-AM (News/Talk) 8 1.0
KRCX-FM (Reg.Mex.) 8 1.0

* Was KXOA-FM (CI. Hits) until July 14
**Was Urban AC until August, and
CHR/Pop until October

Note: The Sacramento Metro Survey
Area was changed for the Fall 1998
Survey. The change in survey area will
have an effect on radio station share
trends from Summer 1998 to Fall 1998.

I saME-DAY
RATINGS RESULTS

www.rronline.com

Format Abbreviations'

Washington, DC

Su’'98 Fa’'98
WHUR-FM (Urban AC) 56 5.6
WPGC-FM (CHR/Rhy) 63 56
WKYS-FM (Urban) 53 54
WRQX-FM (HOtAC) 43 5.1
WMMJ-FM (UrbanAC) 37 50

WASH-FM (AC) 40 47
WMZQ-FM (Country) 42 45
WBIG-FM (Oldies) 45 44

WMAL-AM (News/Talk) 46 4.2
WJZW-FM (NAC/SJ) 40 441
WGMS-FM (Classical) 4.5 3.6

WJFK-FM (Talk) 41 35
WWDC-FM (Rock) 33 35
WGAY-FM (MOR) 32 32
WTOP-A/F (News) 35 32

WWVZMWWZZ (CHR/Pop) 38 2.9
WHFS-FM (Alternative) 2.3 2.3
WARW-FM (Cl.Rock) 26 22
WPGC-AM (Urban/O) 13 15
WTEM-AM (Sports) 1.1 13
WAVA-FM (Religious) 12 1.0

San Jose

Su’98 Fa'98
KGO-AM (News/Tatk) 67 79
KYLD-FM (CHR/Rhy) 54 56

KEZR-FM (Hot AC) 38 39
KCBS-AM (News) 44 38
KBAY-FM (AC) 23 36
KFJO/KSJO/

KZSF (Rock)* 46 36
KOIT-A/F (AC) 33 34

KLOK-AM (Reg.Mex.) 25 3.1
KBRG-FM (Spanish AC) 25 3.0
KDFC-FM (Classical) 22 30
KITS-FM (Alternative) 3.0 3.0
KRTY-FM (Country) 32 29
KZQZz-FM (CHR/Pop) 28 29
KKSF-FM(NAC/SJ) 29 28

KNBR-AM (Sports) 37 28
KARA-FM (AC) 30 27
KSFO-AM (Talk) 34 27
KFRC-A/F (Oldies) 39 24

KUFX-FM (Cl. Rock)™ 24 24
KISQ-FM (Urban AC) 21 23
KFFG/KFOG (Adult Alt) 25 22
KIOVKNEW (AC)*** 27 2.1
KLDZ-FM (Oldies)**** 8 21
KSOL/KZOL (Reg.Mex.)2.2 2.1
KMEL-FM (CHR/Rhy) 1.8 19
KABL-AM (Nostalgia) 1.5 1.7
KLLC-FM (Hot AC) 16 16
KAZA-AM (Spanish/O) .8 1.3
KBLX-FM (NAC/SJ) 1.4 12

* KZSF-FM was Regional Mexican until
it began simulcasting KFJO & KSJO in
October

**Was KOME-FM (Alternative) until late
June, when it began to simulcast KUFX-
FM; assumed those calls on October 1
*** KNEW-AM (Country) began
simulcasting KIOI-FM in October

**** Was KUFX-FM (Classic Rock) until
October 1

-

AC-Adult Contemporary, Adult Alt-Adult Alternative, B/EZ-Beautiful/Easy
Listening, CHR/Pop-Contemporary Hit Radio/Pop, CHR/Rhy-Contemporary
Hit Radio/Rhythmic, CI. Hits-Classic Hits, Cl. Rock-Classic Rock, Full Serv-
Full Service, Hot AC-Hot AC, Misc-Miscellaneous, MOR - Middle of the Road,
NAC/SJ-New AC/Smooth Jazz, Reg. Mex-Regional Mexican, Spanish AC-
Spanish Adult Contemporary, Spanish Con-Spanish Contemporary, Span N/
T-Spanish News/Talk, Spanish/O-Spanish Oldies, Urban/AC-Urban Aduit
Contemporary, Urban-Urban Contemporary, Urban/O-Urban Oldies.

©1999 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
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>> BETTERTHALEZRA'S garden hlooms with unearthly delights.
Bottom line: Better than ever! << --People
>> Clever, cersistent and deftly eclectic. << -Washington Post

>>elightfully “r2e spirited...easily rivals the sonic alchemy of the
Beasties and Beck.<< --Washington Post

| The dazzling new single from
= HOWDOESYOURGARDENGROW?

R&R CHR/POP Debut €))

Debut 37* Adult Top 40 Monitor
#1 Chartbound on Mainstream Monitor approaching
1,000 spins. (+244) at Top 40

28—24* Modern Aduit Monitor

New Stars this week include:

WPST/Trenton KZMG/Boise
WAPE/Jacksonville WTIC/Hartford
KC101/ New Haven- WQAL/Cleveland
KHTE/Little Rock WSSR/Tampa
KISX/Tyler KBBT/Portiand

Spin Stars:

5 STREET TALK.

Wlth A thtle Help From Her ‘Friends’

LNI-FM/Lynchburg, VA owner/
GM Gary Burns was shocked to
find a letter from a group called

“Friends Of Dr. Laura” in his mailbox. The
group first expressed its concern over
“offensive material” on The Tom Leykis
Show — specifically, the “Friends” objected
to Leykis’ standing offer to pay any woman
who can prove she flashed Dr. Laura
Schiessinger's 13-year-old son. The group
questioned Leykis’ scruples by enclosing
copies of court documents from his 1993
arrest for domestic violence. And then
came the bombshell: Unless WLNI could
“empathize with our group’s well-founded
concerns and see fit to discontinue
supporting Mr. Leykis’ program,” the
organization would “publish the names of
your sponsors supporting this perversity” in
a local newspaper. A couple of things
caught ST’s eye: The letter cites Arbitron
numbers available only to Maximiser users,
and it was mailed from a post office box in
Sherman Oaks, CA. Schiessinger's
syndicator, Premiere Radio Networks, is
based in Sherman Oaks. When contacted
by ST, though, Pres. Kraig Kitchin said
Premiere isn’t sanctioning the group but
that he'd “shake their hands and say, ‘Thank
you’ for defending Dr. Laura.”

The “Friends” aren’t the only folks in
Dr. Laura’s corner these days. ST came
across an announcement touting a new
book, unabashedly titled / Love Dr. Laura!
(Why This Talk Radio Powerhouse Is A
Role Model For America). Written by
Raymond K. Tucker, Ph.D., the book serves
as a rebuttal to what the press release calls
“38 complaints heard about Dr. Laura;’
including “her laugh drives me crazy,” “her
voice grates on me,” and the ever-so-
popular “many psychiatrists and
psychologists consider her dangerous.” The
book isn’t available in stores... to get your
hands on it, visit the website at
www.lLoveDrlaura.com. We're not kidding!

As ST went to press Tuesday night, it
was expected that Universal Music Group
would begin laying off an estimated 500
employees on Thursday (1/21), thus

beginning the first phase of its restructuring
— the record industry’s biggest corporate
reorganization ever. According to the L.A.
Times, as many as 300 employees in L.A.
and 200 in New York will be let go, and UMG
will trim its artist roster by 200-250 artists in
the coming months. On the West Coast, the
Times reports that 30 of A&M’s 200
employees will remain on board. At Geffen,
only 30 of 145 staffers will stay. In New York,
Motown’s payroll will be reduced to seven
from 75; at Mercury, about 60 people out of
150 will be let go; and at Island, 60 of 100
people will remain under the new corporate

structure.
Ever After’

Any hopes CBS/Infinity had of a
peaceful marriage between its two Chicago
News outlets were dashed last week, when
20 on-air workers at WBBM-AM prepared
an open letter and distributed it to 800
attendees of a station-sponsored
“Business Leader Breakfast” ST obtained
a copy of the letter, which prociaims, “The
future of radio news in Chicago hangs in
the balance” The AFTRA workers
acknowledged they are currently involved
n “difficult union negotiations” with their
employer, and took CBS to task over some
of the concessions it’'s asking of the
workers. Most specifically, the anchors and
reporters wrote, “We do not want our
product diluted by dependence on outside
sources, or by stretching our staff to do the
news on the other CBS radio outlets” Now
that WBBM shares its VP/GM with WMAQ,
there’s been plenty of talk about
consolidating some news-gathering
operations. 'BBM staffers are making it
clear they won't let it happen without a fight.

So Much For ‘Happily

Figuring that one day of retirement
was long enough, all-Sports KFAN/
Minneapolis offered former Chicago Bulis
superstar Michael Jordan $1 million to host
its 1-3pm show and serve as the station’s

Continued on Page 28

KISS 108/Boston 20x KUMX/New Orleans 20x WHAT DOES IT ALL MEAN?

B97/New Orleans 25x WTMX/Chicago 42x
Q102/Cincinnati 32x WTIC/ Hartford 22x
WPTE/Norfolk 22x KSMB/Lafayette 35x
KBKS/Seattle 25x K2Z0/Sacramento 34x
 KZZP/Phaenix 20x WMBX/West Palm 20x
WXSS/Milwauakee 20x KZHT/Salt Lake 22x

¢ \\" 4 v\ Nutrition News reports on the breaking stories in the world of nutrition
gl \( \\hp\%%a AhEalth. Available FREE OF CHARGE, no cash, no barter, no commercial
5, content. Five times a week, 60-seconds MARKET EXCLUSIVE,
g delivered by satellite for maximum timeliness and guality. Catch
L
r;f’

(t )

Total

n News

Total Nutrition News every Friday. Bulk feed at 3:00 p.m. Eastern
time, SATCOM C-5, transponder 23, SEDAT channel 13.

z Call 1-800-334-5800 for the total story on Total Nutrition News.
v hetterthansra e 08
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Arbitran surveys your
listeners all over your

metro...does your
music testing do that?

If you use “auditorium” music tests, the answer is no.

(TR BTkl For example, our Phoenix clients, Country giant KNIX and AC leader KESZ each have
27 Hot Zips (out of 111 total zips in the metro) that deliver about 70% of all their average quarter hour

ratings. They need to reach the listeners in all these zip codes effectively. Because people aren't willing

to drive a great distance at night, “auditorium” tests tend to draw people only from the few zip codes
around the hotel test site. And, after all, you couldn’t conduct an auditorium test in 27 different hotels,
could you? But Music-Tec’s Interactive tests reach all 27 Hot Zips just the way Arbitron reaches them:
with completely random sample distribution.

[[XAT] el After moving up to Music-Tec’s Interactive tests, Country KNIX is back on top #1 25-54
Persons and 12+ Persons. KESZ has risen to #2 25-54 Persons (Arbitron Mon-Sun 6AM-Mid Summer
1998 share rank in both cases). They’re rather pleased.

RGO E TR T ROR A THI TR (I Ell No...you pick the test hooks just as you always did and it

comes back to you in both paper and Microsoft Excel® forms for easy sorting. There’s really nothing

new to learn, except what kind of ratings performance you’re truly capable of.

™

Interactive

Music-Tec™ (Music Technologies, LLC) is now America’s Number One Music Testing Company.
Telephone 719.579.9555 or eMail VP/GM Mike Maloney at mike_maloney@musictec.com.
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o1
PRCP?

ROCK
CHR
COUNTRY
GOLD

SHOW PREP
PARODIES
CHARACTERS

(818) 377-3300

STREET TALK.

Continued from Page 26

professional golf analyst for a year. No reply
yet from His Airness, but you never know.
We hear a KFAN talk show is a great
springboard into politics...

KVET Charged ‘
With Personal Foul

Speaking of hoops, former University of
Texas basketball player Luke Axtell has sued
KVET-AM/Austin, claiming the all-Sports
station defamed him by broadcasting a
report that included his college grades. In
his complaint, Axtell also charges that 'VET
broadcast the report without checking its
accuracy; violated his right to privacy; and
subjected him to public hatred, contempt,
and ridicule. GM Dusty Black confirmed the
suit — which seeks more than $50,000 in
damages — and said the station would file a
response denying the allegations.

After 12 years as a Classic Rocker,
KSD-FM/St. Louis flipped to a numerically
dyslexic Hot AC as “The New Mix 93.7 ...
the greatest hits of the ’80s, ’90s, and '70s.”
PD Steve Brill tells ST the station will be
more rock-based than the other St. Louis
ACs. The KSD calls will be retained, along
with the personalities. The new lineup
features former afternooner Smash teaming
with local TV anchor Margie Elissore in
mornings, PD Steve Brill holding down the
10am-noon slot, 25-year market vet Mark
Klose from noon-4pm, and former KSHE
morning host Jim Ellis (who recently joined
KSD as a part-timer) now full-time from 4-
7pm.

What's up with The Research Group?
While modems and fax machines are
buzzing with various allegations, there are
few hard facts to be found, and neither Larry
Campbell nor the company’s attorney were
answering ST’s calls. Critical Mass Media
has been getting plenty of play as a potential
buyer, but a source in President John
Martin’s office reiterated, “CMM’s policy is
not to speculate on rumors and hearsay
within the industry.”

NBG Radio Network inks Shadoe
Stevens and his Rhythm Radio production
company to a multi-year deal. NBG will
syndicate Stevens’ weekly World Atomic
Rhythmic Party show and daily Fly-Bys
vignettes.

Premiere Radio Networks talk host
Michael Reagan has been tapped to head
the Campaign For Working Families, a
political action committee. Reagan replaces
conservative activist Gary Bauer, who
resigned in anticipation of a campaign for the
presidency next year. Reagan’s producer told
ST that his radio show will be unaffected by
the new appointment.

wwwW americanradiohistorv com

Rumbles, Pt. 1

e Succeeding Kevin King asWRBT/Harrisburg PD
is Tom Benson, PD of Dame Media Talk sister WHP-
AM. His first move: promoting middayer Shelly East-
on to MD.

« Ed Sabatinojoins Capstar Rock WEFX (The Fox)/
Stamford, CT as PD. He was previously at CHRWKCI/
New Haven. Christine Stone also joins the Fox for
middays.

* News/Talk KOGO/San Diego shuffles its lineup,
starting Monday (1/25): San Diego’s First News airs
from 5-9a, followed by Rush Limbaugh (9am-noon),
Dr.Laura {(noon-3pm, moving from co-owned KSDO),
Roger Hedgecock’s Community Forum {3-6pm), Rick
Roberts’ Court Of Public Opinion (6-9pm), and Art
Bell's CoastTo Coast (9pm-4am).

* WAEZ/Johnson City morning driver Chris Mann
adds PD/MD duties. WAEZ PD Gary Blake segues to
the PD slot at WGAP/Knoxville. WAEZ MD Lisa Jo
Elliot also exits.

* KSLY/San Luis Obispo, CA, MD/middayer Adam
Burnes adds PD stripes.

« Pacific Broadcasting/Corpus Christi, TX, elevates
KKPN PD Jason Hillery to Dir./Contemporary Pro-
gramming. He'll remain PD of Pop/Alternative KKPN
and will oversee sister CHR/Rhythmic KBTE.

» WHGT/Youngstown names JustineThomas MD.

*« WQLH/Green Bay, W1, nightimer Mike Meyers
exits for APD/night duties at WCTD & WCTP/Wilkes
Barre-Scranton.

* WJMX/Florence, SC, APD/MD Kyle Shannon
exits, with no replacement named.

¢ Longtime WBLI/Long Island middayer Scott Mill-
er exits.

About Those Boughs 4
Of Holly...

Oldies WWBB/Providence sent area
residents into a frenzy last Wednesday
(1/13) when its morning team reminded
them that under a new law, Christmas
decorations had to be taken down by noon
that day, or else the “Department Of
Outdated Decorations” would take them
down and fine homeowners $25. As
deserving as it may be, there is no such law
on the books. That didn't stop residents from
falling for the gag, though — the Rhode
Island governor’s office reported getting
about 180 calls asking about the law.
Everyone involved with the morning show —
including co-hosts Daria Bruno and Tiffany
Hill — was “suspended” the next day,
although PD Al Brock ’fessed up to ST that
the stunt was pulled with full knowledge and

Continued on Page 30

Philadelphia President/co-owner Jerry Lee (r) recently
established a $2.1 million research fellowship for the
criminology program at the University of Maryland.
Lee is pictured here with American Society of Crimi-
nology President David Farrington.
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PLACEBO. WITHOUT YOU I'M NOTHING

PRODUCED BY STEVE OSBORNE FOR 140 DB MANAGEMENT
EXCEPT PURE MORNING PRODUCED BY PHIL VINALL

REPRESENTATION: RIVERMAN MANAGEMENT / DAVE MCLEAN AND ALEX WESTON

featuring

PURE MORNING.

“If you’re not playing ‘Pure Morning’ you should be selling “‘Pure Morning’ is pure ecstasy... Cleveland loves this

insurance. #1 phones for us and Top 3 for the past three record and it is consistently in our Top 5 Requests.”
weeks.” —Adam Wrightt W<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>