NEWSSTAND PRICE $6.50

Plenty Of TLC

One of the decade’s most pop ilar trios, TLC, lands at
the top of Most Addec in Urban and CHR/Rhythmric this
week with “No
Scrubs.” Busting 0.t
with 37 adds at Urban
and 47 adds at CHR/
Rhythmic, TLC i< bzck:
vith “heir newest
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Keep Your Feet On The Ground ...

Casey Kasem’s countdown Z
legacy turns 29 in a few short
montas. Amazing. considering
that back in 1970 there were
precious few radio people who
believed the concept would
ever reach the stars. Kasem
talks about his colorful caree~

v¥&

R Laat=YT r2lease, Fan Mail on : in Erica Farber’s Publisher’s

LaFace/Arista Profile, Page 112.
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Over 100 New Stations inuding:

WXKS WPRO WSTR V/EZB KBKS WZJM
KRQ KDND WGTZ VRVW WDCG KKRZ
Ww0zZQ WIXX KPLZ KISN . KALC WNTQ
WXXL KZHT WKSS V/STW WAEB WNCI
WPST WFHN KHTS VAVMX Y100 KUMX

#1 MOST ADDED!

#1 MOST INCREASED
NEW RELEASE!

The Animal Song single in stores
Tuesday, February 23 on Columbia.
N Music from the original soundtrack
’ -/ el “The Other Sister” in stores Tuesday, March 2.

/ WUSIC FROM THE ORIGSINALV.%DUNDTRACKThe Other SiSter

Produced by Weliter Afanasieff
Co-Produced by Darren Hayes
& Daniel Jones
Soundtrack Procucer:-Kathy Ne s¥h
Management:.Rebgcca Mostow:
Larry Tollin for.Tvird Rail/*
Larry Tollin Entestainment
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NOMINATED FOR 2 GRAMMYS

#2 BDS RHYTHM TOP 40 ¢ #2 BDS AT CROSSOVER
R&R CHRRHY Q)

ALREADY OVER 500 SPINS AT MAINSTREAM

Y100/Miami Q102/Philadelphia
WQZQ/Nashville WFLY/Albany
WRHT/Greenville WXSS/Milwaukee
WROX/Norfolk WEZB/New Orleans
WKSE/Buffalo WFBC/Greenville
WNOK/Columbia KRQQ/Tucson
WKSS/Hartford KSLZ/St. Louis
...And many more

OVER 3.5 MILLION SCANNED WITH
OVER 75,000 THIS WEEK

“This is THE hit off the Jay-Z album.
Top 5 callout for over 2 months... No burn!”’
-Erik Bradley,B96/Chicago

CALLOUT AMERICA

3.77 Overall Score #7
, . 3.83 Women 12-17 #8
POP RADIO EDIT | 3.90 Women 18-26 #5
ON YOUR DESK — 4.32 South Region #1

h |
\

‘ recording
DC-AFELLA .
music network RECORDS [Music Group
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management ¢+ marketing ¢ sales
Simplify, simplify, simplify. No doubt your
English teacher pounded that mantra
every time you prepared to write an

essay. Former radio exec Chris Witting,
who wrote the 27-Day Countdown to
Success, suggests you apply that sage
advice to other areas of your life. Read
the details in this week’s Management,
Marketing and Sales section. You can aiso
read Part Il of R&R’s Marketing
Mentorship program between WKTU/NY’s
Don Macleod and WRTS/Erie, PA's Matt
Sharer; secrets of closing by
management expert Dick Kazan; how one
station closed a restaurant deal in Topeka;
and our monthly guide to upcoming
movies.

Pages 10-16

ON-AIR: MARK FUHRMAN

One of the infamous characters to come
out of the 0.J. Simpson saga is now
holding down a weekly talk siot at KXLY/
Spokane. Al Peterson talks with Fuhrman
about police wark, the media spotlight
and JonBenet Ramsey.

Page 24

ADULT FORMAT CLUSTERS

With each passing megamerger, many of
yesterday’s AC market battles are turning
into sibling rivalries. Mike Kinosian visits
a couple of these situations in the
Western U.S.

Page 72

SINCLAIR’S BAKER EXITS

Sinclair Broadcast Group CEO
“Designate” Barry Baker
announced his resignation
Tuesday (2/9). Details: Page 4.

%

| THis +1 week |

————————

CHR/POP
*» BRITNEY SPEARS ..Baby One More Time (Jive)

CHR/RHYTHMIC

* MONICA Angel Of Mine (Arista)

URBAN
* TYRESE Sweet Lady (RCA)

URBAN AC
*R. KELLY When A Woman's Fed Up (Jive)

COUNTRY
* MARK CHESNUTT Don't Want To Miss A Thing (MCA)

AG

*R. KELLY & CELINE DION I'm Your Angel (Jive)

HOT AC
» SARAH McLACHLAN Angel (Warner Sunset/Reprise)

NAC/SMOOTH JAZZ

*» NAJEE Room To Breathe (Verve Forecast/Verve)

ROCK
*» COLLECTIVE SDUL Heavy (Atfantic)

ACTIVE ROCK
* EVERLAST What It’s Like (Tommy Boy)

ALTERNATIVE
* SUGAR RAY Every Morning (Lava/Atiantic)

ADULT ALTERNATIVE
* NEW RADICALS You Get What You Give (MCA)

NEWSSTAND PRICE $6.50
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Chancellor’s Marcus Confirms:
‘Clear Channel Is Interested’

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

For weeks, industry analysts
have speculated that Lowry
Mays’ Clear Channel Communi-
cations was negotiating a deal to
buy all or part of Chancellor
Media. That speculation was
confirmed this week when Chan-
cellor President/CEO Jeff Mar-
cus told Bloomberg News,
“We’ve had indications that

By RoN RODRIGUES & JEFF AXFLROD
R&R STAFF

ATLANTA — For the record
2,323 people who attended
the RAB’s Marketing Lead-
ership Conference last week-
end, the experience provided
a number of stunning con-
trasts:

* While consolidation is
thinning the ranks of man-
agement and on-air staff, the
industry is experiencing a se-
rious shortage of salespeo-
ple. GSMs went to the con-
vention with the express pur-
pose of seeking out leads on
good AEs.

* Though radio was crow-
ing over another record rev-
enue year, industry leaders
cautioned that the gravy train
could come to a screeching
halt if radio does not find a
way to deal with emerging
technologies that pose either
a threat to or an opportunity
for the medium’s future.

¢ While age-old sales
buzzwords such as cost-per-
point are still bandied about,
it was a bit startling to hear

RAB 99 lllustrates A Study In Contrasts

M0 Radio celebrated *98 revenues, but is concemed over emerging technologies

Clockwise from top left: Keynote speaker Henry Beckwith, RAB Presi-
dent/CEOQ Gary Fries, humorist C.W. Metcalf, and Keynoter Gerald Bell

SRR T e

grizzled sales veterans tossing
around -concepts like streaming
audio, web portals and e-
commerce.

* And at a time when radio
thought it had all the over-the-

Radio’s Year-End
Revenues: Page 3

air competition it needed,
along comes DARS and
low-power radio, both po-
tential competitors for ad
dollars as well.

The conclusion: The radio
industry is doing fine, thank
you. But its share of ad

RAB/See Page 27

[Clear Channel] is interested.”
Although he declined to say
whether there had been formal
talks, it’s clear that Mays has had
a good look at the company.
Sources familiar with the discus-
sions have told R&R that Mays
is price-shy, and that’s the big
hurdle in cutting a deal.
Chancellor’s 465 stations

CHANCELLOR/See Page 21

St S

TRS ’99 Welcomes
The White House

By AL PETERSON
R&R NEWS/TALK EDITOR

Asst. to the President and
White House Press Secretary
Joe Lockhart is scheduled to

Donaldson

offer an exclusive White House
briefing to attendees of R&R’s
fourth annual Talk Radio Seminar
on Friday moming, Feb. 19.

~ TRS '99 Agenda
. Page 9 /

Set for Feb. 18-20 in Washing-
ton, DC, TRS ’99 will be a vir-
tual who’s who of News/Talk ra-
dio executives, with special ap-
pearances by Rash Limbaugh,
Sam Donaldson and Dr. James
Dobson. A Saturday luncheon

TRS/See Page 25

Limbaugh

Smyth Adds Group
VP Responsibilities
At Greater Media

Greater Media has given Pe-
ter Smyth the additional title of
Group VP. He will oversee the
entire 14-station radio group and
continue as Regional GM for
Greater Media’s five FM outlets
in Boston.

Smyth told R&R he will re-
main based in Boston. With the
sudden death on Monday of
Greater Media Exec. VP/COO
Tom Milewski (see story, right
column), it is unclear who Smyth
will report to at the company.

Greater Media, a privately
held concern owned by co-
founder Peter Bordes, also owns
clusters of radio stations in Phil-
adelphia and Detroit and an AM-
FM combo in New Jersey. It
owns cable TV systems in Mas-
sachusetts and Philadelphia and
newspapers in New Jersey, as
well.

Arbitron has reorganized
its radio division, placmg
Scott Musgrave in
charge of its U.S. ra- §
dio business. Pierre
Bouvard, who was
Arbitron’s GM, will
refocus his efforts on
international expan-
sion as EVP/World-
wide Media Services.
The company has
also appointed Bruce
Supovitz to lead a
project that will mea-
sure network and syndicated
programming, going head-to-
head with RADAR ratings.

“With more and larger sta-
tion groups emerging, our cli-
ent base is changing, and Ar-
bitron is reorganizing our
sales and marketing functions

Arbitron Moves Musgrave, Supovitz

m Company also proposes new simulcast rules:
signs another service for online measurement

Musgrave

to better serve our major
group clients and help them
= enhance their opera-
R | tions,” Bouvard said.
With this in mind,
Musgrave becomes Sr.
VP/GM and will be
# responsible for devel-
oping new products
for the company’s do-
- mestic clients. The
| company also promot-
i ed Clara Camneiro to
VP/Latin American
Marketing, Patricia
Jinch to Client Service Repre-
sentative/Latin American Mar-
keting, and Brad Bedford to
Director/Asian Marketing.
Jay Guyther — who, as
VP/International Business
Development, is overseeing
ARBITRON/See Page 27

Industry Mourns
Tom Milewski

Greater Media Exec. VP/COO
Tom Milewski lost h1s batt]e
with cancer
and died early
Monday morn-
ing at Prince-
ton Medical
Center in New
Jersey. He was
49.

“As  you
might expect,”
Greater Media
President
Frank Kabela
said in a note to the staff, “he
fought valiantly to the end, en-
during aggressive and risky last-
minute chemotherapy despite the
odds, because, as he told me,
‘I’'m going to take any chance
they give me.” His courage was
amazing.”

MILEWSKI/See Page 18

Milewski

Monthly Arbitrons from all 268 markets: www.rronline.com
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“This is the kind of around-the-clock 'pure Pop'
sound we look for here at 2100.”
-Tommy Austin, Z100/Portiand

“Sounds like a smash Pop record for 1999!”
- Rob Morris, KDWB/Minneapolis

“Bright light! Bright light! Definitely a hit!”
- Albie Bee, WXYV/Baltimore

“Sounded great when | heard it in my office;
sounded even greater when we got it on the air.”
-Sonia Jackson, K2Z0/Sacramento

“A brand new talent...with a blockbuster hit.”
- Travis Cylan, WRVQ/Richmond

“Not on'y do we see the sun...we hear it!! it's
a smash!” R

-Duncan & Kozman, Decisionmakers, KMXB/Las Vegas

On and Spinning at:
'KKRZ KQKQ
WNKS WSSR
WNOK WKSZ
WABB WRHT
WWCK WDJX

Featured in the

“l See The Sun” Bt et g

Blast From The Past

starring
The first single from his self-titled debut album Alicia Silverstone &

‘ Brendan Fraser
Also available on the Blast From The Past Soundtrack

"o"a,wood tuedd Vf W - b Tet
MA | r=huced by Keith Forsey ano Tor ‘ NEW LINE CINEMA b e
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Benrubi Becomes
Infinity VP/Sales

Sam Benrubi, who has served as
Exec. VP/Director of Sales for West-
wood One since
1994, has been
named VP/Sales
of sister company
Infinity Radio,
effective Feb. 22.
In this newly cre-
ated role, Benrubi
will focus on pur-
suing sales and
marketing oppor-
tunities within
format clusters
across the U.S. He'll also assist sta-
tions and clusters as needs arise.

Infinity Radio President Dan Ma-
son told R&R, “We see the oppor-
tunity in some cases to market our
stations as format clusters. With our
outstanding positions in ‘Modern
Rock,” Country, Oldies, News and
other contemporary formats, advertis-
ers will be able to specialize and tar-
get specific audience clusters within
CBS/Infinity.”

Benrubi added, “I worked at Infin-
ity for over 10 years, so it’s kind of
like going back hotne, although we
work very closely with those stations
here at Westwood One. It’s a great
group of stations with a great group
of people. I'll be able to develop
somie great revenue opportunities for
the station group and the company.
The revenue ideas will be exciting!”

Prior to joining Westwood One, Ben-
rubi served as GSM of WYSP/Phila-
delphia (1988-94) and LSM at
WXRK/New York (1984-88). He be-
gan his career at WNBC-AM/NY in
the early '80s and has had “the unique
selling experience” of bringing
Howard Stern to New York, helping
Stern achieve syndication and success-
fully attracting advertisers to the show.

For The Record

¢ KIIS-FM/Los Angeies VP/GM
Roy Laughlin inaccurately stated that
the station was the No. 1-billing FM
in the U.S. (R&R 2/5). KIS is the No.
1-billing FM CHR.

¢ Brian Douglas, who added OM du-
ties at WIMI-FM & WQMG-FM/
Greensboro-Winsten Salem, did not
replace Gary Weiss {R&R 1/22). Weiss
remains the stations’ GM.

R&R Observes
Presidents Day

n observance of the Presidents

Day holiday, R&R’s Nashville and
Washington, DC offices will be
closed on Monday, Feb. 15. All de-
partments in R&R’s Los Angeles
office will be closed except for our
chart department, which will remain
open to take music reports and pro-
vide information services.

Benrubi

McLaughlin Receives Sweeney Award

Radio Advertising Bureau President/CEQ Gary Fries (I) and R&R Pub-
lisher/CEQ Erica Farber celebrate with Ed McLaughlin after he received
the RAB's Kevin Sweeney Award for Excellence in Radio. The award
was given in recognition of McLaughlin’s achievements in radio, which
include founding EFM Media Management, the company that produced
The Rush Limbaugh Show and The Dr. Dean Edeli Radio Program.

Big Five Record Firms Team With IBM
To Test Secure Internet Delivery System

Less than two months after join-
ing hands to fight Internet music
piracy, the five largest record com-
panies and IBM have teamed to
conduct the first trial of a system
that allows peaple to record CD-
quality music from the Intemnet.
Joining Big Blue in developing a
digital download standard are
BMG Music Entertainment,
EMI Music, Sony Music Enter-
tainment, Universal Music
Group and Warner Music Group.

The effort is the record industry’s
first concrete step toward thwarting
the escalating number of illegal
copies of music being recorded and
distributed over the Internet, most
of it in the MP3 format. It also
comes on the heels of competing
efforts, such as MCY Music’s NE-
Trax, which was unveiled in late
January during the MIDEM music
convention in Cannes, France.

The focus of the six-month trial
will be 1,000 cable subscribers in
San Diego. More than 2,000 al-
bums will be available for down-
load via broadband cable modems,
with new content being added on a
weekly basis. It’s expected that
nearly 2,500 titles will be available
by the end of the trial. Consumers
wil] be able to download songs or
entire albums as well as cover art
and liner notes. A narrowband
telephone-based test will also be
conducted during the trial.

Commenting on the project,
BMG Entertainment Sr. VP/
Worldwide Marketing Kevin Con-
roy said, “BMG believes actual
trials like that conducted in San
Diego will help us to move quick-
ly toward addressing the critical

objectives of responding to |

IBM/See Page 18

Epic/Nashville Lifts Dalton To VP/Promo

Epic/Nashville VP/National
Country Promotion Rob Dalton
has been named VP/Epic
Promotion, where he will
oversee the Epic promo-
tion team and regional
staff. Dalton’s promotion
follows the rise of Epic Sr. |
VP/Promotion Jack Lamei-
er to Sony Music/Nash- |
ville Sr. VP/Promotion two |
weeks ago (R&R 1/29).
Dalton will report to
Lameier.

“During his career at
Sony Music Nashville (and CBS
Records), Rob has demonstrated
his continued growth as a leader, as
evidenced by the continual success

Dalton

of the Epic/Nashville promotion
team,” Sony Music Nashville Pres-
g ident Allen Butler com-
.| mented. “He has worked
4| hard to hone his highly suc-
| cessful promotion skills,
"1 and when you combine that
with his creative marketing
4 talent, you have one of the
¢ | best promotion profession-
| als in the business.”
Dalton told R&R, “It’s
an honor to be promoted
within this organization. 1
consider myself very lucky
to have worked with and learned
from the best. I've respected and

DALTON/See Page 27
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Radio’s $15 Billion Year!

I National 15% increase paces industry in *98

The radio industry easily kept pace with the nation’s roaring economy
in 1998, shattering the $15 billion revenue mark and closing the year 12%
ahead of 1997, Once again, double-digit increases in national revenues
paced the growth: The Southeast region’s spot billings grew 18% in 1998,
followed by the East region’s 17% increase. The West region grew 14%,
while the Midwest and Southwest regions were up 13% each.

On a local level, three of the country’s five regions earned double-digit
growth, with the West in the lead at 13%. The Southwest region picked
up 11% locally in 1998, followed by the East (10%) and Scutheast and
Midwest (9% each).

At the RAB’s Marketing Leadership Conference in Atlanta last week,
bureau President/CEO Gary Fries credited an ever-increasing sophistica-
tion in radio sales efforts along with additional advertising opportunities
(such as NTR) for the growth. He was also gratified by the resurgent num-
bers in local markets.

While acknowledging that some of the revenue increases have come as
a result of higher spot loads, Fries nonetheless believes much of the ra-
dio industry’s increased fortunes are rate-based. “Every radio operator I've
talked to tells me there has been more demand on their inventory than
there has ever been. The greater the demand, the higher the rates.”

Source: RAB |

WEBSITE: www.rronline.com
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RADIO BUSINESS

ABG/NABET Vote Brings Mixed Results  Bioomberg

(1 Seven of 12 units approve comprehensive final package

BY MATT SPANGLER
R&R WASHINGTON BUREAU

NABET members are apparently unwilling to roll over and
accept ABC’s final contract offer without a second thought. After
the ballots were counted last Friday, five of 12 units — including
the largest membership bloc — rejected the company’s proposal.

Rich Gelber, Secretary/Treasurer
of the New York local, told R&R he
hadn’t heard feedback from members
yet on why they voted up or down,
but he said those who spurned the
contract were not happy with its med-
ical plan.

Among those units deep-sixing the
contract were talent and telephone co-
ordinators at WABC-AM/New York

and engineers at WABC and WMAL-
AM/Washington and the ABC Radio
Network in New York. More than
three-quarters of the 2,400 ABC
workers covered by NABET are en-
gineers, whose unit dismissed the
contract entirely.

According to Jim Joyce of NABET’s
national office, the engineering contract
cut pay for daily workers and reduced

health benefits and the employer con-
tribution to the pension plan.

ABC said the contract provides pay
hikes to those members who ratified
it, while at the same time enabling
the company to bring its compensa-
tion and benefits packages in line with
its competitors’.

New Negotiations?

Radio program coordinators at

- KABC-AM & KLOS-FM/Los An-

geles were among the seven units
that approved the contract, which
went into effect for those units on

NABET/See Page 8

Cumulus Scales New Heights With Tower Unit

By JEREMY SHWEDER
R&R WASHINGTON BUREAU

Cumulus Media Inc. has discovered a new means of generat-
ing revenue from its cluster of more than 200 stations: It’s going

into the tower business.

On Monday, the company an-
nounced the formation of the Cumu-
lus Wireless Services Inc. subsid-
iary, which will lease space on its
current roster of 194 towers (in 40
cities) to TV and radio stations and
wireless services.

Chairman Richard Weening told
R&R the company is entering the
tower industry at just the right time,

as digital cellular companies like
Nextel and Teligent are seeking to
expand in small- and mid-size com-
munities where Cumulus’ stations
can be found. Radio towers are a
good match for digital telephone
services he said. because they call
for the 300-1,400-ft. “tall towers”
that radio antennas are hung on,
whereas . traditional analog cellular

EARNINGS

Big Broadcasters’ Revenues Rise

I nfinity Broadcasting Corp.’s (NYSE: INF) fourth-quarter earn-
ings report last week ended the year nicely for Infinity. The radio group,
83% owned by CBS, posted quarterly net revenues of $573 million, up 39%
from $412 million a year ago. Infinity had a wildly successful year, accord-
ing to President/CEO Mel Karmazin, as the group closed on the purchase
of American Radio Systems for $2.7 billion, had record revenue and cash
flows and completed an IPO that raised $2.87 billion.

Operating cash flow for the quarter was up 45% to $257 million, com-
pared to $177 million for the same period in 1997.Net income for the quar-
ter was up 11% to $69 million, compared to $62 million the previous year.
For the year, Infinity had net revenues of $1.89 billion, up 28% from $1.48
billion in 1997. Operating cash flow for the year was $798 million, up 39%
from 1997, when operating cash flow was $575 million. Net income for

EARNINGS/See Page 8

services are broadcast from 100-
150-ft. towers. Many wireless-com-
panies, including Nextel, Cellular
One and Bell Atlantic, currently col-
locate on Cumuius towers.
Wireless industry veteran Jeffrey
Roznowski — former Director of
Operations for Ameritech Cellular and
Paging Services in Wisconsin — will
head up Cumulus Wireless. Among the
markets the subsidiary will serve are
Montgomery, AL; Tallahassee, FL;
Ann Arbor, MI; and Green Bay, WI.

Strong Revenue Source

Weening, who will serve as Exec.
Chairman/President of Cumulus
Wireless, wouldn’t speculate on how
much revenue the wireless unit will
generate for the company. However,
last year Morgan Stanley analyst
Frank Bodenchak estimated that tow-
ers leasing space to three tenants can
bring in $41,000 in revenues per year,
while those with five tenants can
command $64,000.

Weening said that Cumulus has no
plans at the moment to change its
operating strategy of pursuing small-
and mid-market stations, nor is it
looking to expand into other media,
such as TV or telephony. “We're real
happy with radio,” he said.

BUSINESS
BRIEFS

CD Radio Warns Of Three-Month
Service Delay, Added Cost

D Radio will have to raise another $175 million before it starts broad-

casting due to satellite-launch delays and added development pay-
ments to Lucent Technologies, according to an SEC filing. CD Radio said
its first three satellites will be orbiting and tested in June 2000, rather than
in March. Part of the additional cost is $27 million to Lucent for develop-
ment of the chip sets used in consumer receivers for its broadcasts —
triple the $9 million it had previously agreed to pay.

71 Microradio Stations Could Join Top 10

he FCC estimates that as many as 15 100-watt and 56 1-kw licenses

could be handed out in the top 10 markets. That's according to the text
of the FCC's proposed low-power FM rules, released to the public last week.
Those figures include seven in Los Angeles, two in Chicago and one in
New York. To arrive at these numbers, the FCC looked at 60 markets with
populations of 50,000 or greater and determined how many “LPs" could
operate without interfering with any of the 100 FM channels in those mar-
kets. The full text of the microradio document can be accessed at
www.fce.gov/Bureaus/Mass_Media/Notices/1999/fcc99006.txt.

FCC Looks Into New Northwest Deals

he FCC is not going to make it easy for Seattle-based New Northwest

Broadcasters to spend the $100 million it has amassed to buy radio
combos in the Pacific Northwest. The commission this week asked the
public to comment on two transactions whereby New Northwest is acquir-
ing six stations in Yakima, WA. If the deals receive regulatory approval,
New Northwest and Yakima market competitor Tom Ingstad will control
more than 87% of ad revenue in Yakima, according to BIA Research.
New Northwest Chairman/CEO Michael O'Shea told R&R he doesn’t
think the deal will be held up by the FCC inquiry.

Sinclair CEO ‘Designate’ Barry Baker Resigns

S inclair Broadcast Group CEO“Designate” Barry Baker announced his
resignation during Tuesday afternoon’s conference call reporting the
company’s quarterly and annual resuits. Both Sinclair President/Chairman
David Smith and Radio COO Barry Drake emphasized that the parting
was on good terms. “The feeling we all got was that this was for profession-
aland personal future reasons,’ Drake told R&R. “There was no negativity
involved at all” Baker will remain with Sinclair for 60 days while a succes-
sor is picked.

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of alf publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago One Week Ago 1/29/99 One Year Ago One Week Ago
Radio Index 20948  278.01 27593  +32.71% +.75%
Dow Industrials 8370.10 930424 935883 +11.16% -58%
S&P 500 1020.09 123940 1279.64 +21.50% -3.14%

We cover
all sports
boys an
girls,

www.americanradiohistorv.com

Team Cheerios Sports Report
is an exciting new radio
program that spotlight's

the nation’s top high
school and amateur
athletes, male and
female. There's no
other program

like it!

www.teamcheerios.com

Call 1-800-334-5800
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Coleman Research Plan Developers Chris Ackerman, Jon Coleman and Warren Kurtzman

The more things change...

Deregulation and consolidation have changed almost
everything. Now everyone is “building market clusters”
and competition is more intense than ever. Yesterday’s
also ran station is now in your format and in your face.

...the more it comes down to a great plan.

More than ever a station’s strategy is key. Great stations
succeed because they design great strategic plans and
then excel in execurion. That’s where Coleman Research
comes in. Coleman Research is known as one of the top
two radio research companies because we develop
winning strategies for our clients. When it’s your success
that matters, look to Coleman Research, the company
with “The Pian.”

A strategic plan, not useless data

Don’t be tricked into believing that all research is the
same. Even the highest quality data is worthless if it
doesn’t lead to a successful strategic plan. Research
companies should be evaluated on their ability to help
you interpret and act upon the data. Coleman Research’s
strength in this area allows us to develop winning
strategic plans. That’s what sets Coleman Research apart
from “data vendors.”

An integrated approach

Coleman Research begins the research process with our
Plan Developer perceptual studies, which produce the
most actionable strategic research for our clients. We then
integrate Focus Group studies and FACT» music tests,
which results in a comprehensive strategic focus. The
Plan Developer identifies the winning position, the Focus
Groups unearth “hidden” issues that may affect your
station’s perfermance and FACT» —through advanced
measures such as Fit and Compatibility—allows you to
build the most focused music library possible. All three of
these tools werk in concert with one another to keep “The
Plan” for your station on track.

“The Plan” gets results

This integrated approach to strategic planning has
delivered impressive results. Just ask your colleagues at:

* Hot 97/New York e Kiss FM/New York

* KROQ/Los Angeles o WBCN/Boston

* Power 106/Los Angeles © The Zone/Sacramento
o KSHE/St. Louis * MIX 106.5/Baltimore
* WIBC/Indianapolis o WKLH/Milwaukee

¢ KYGO/Denver ¢ Power 98/Charlotte

* KS95/Minneapolis ¢ KS107.5/Denver

Let's build your “Plan” for success today

“The Plan” from Caleman Research can help take your
station to the top and keep it there. Contact us today and
put the power of “The Plan” to work for you.

llll

m sorry | didn‘t start
with Coleman Research
sooner!”

“After two years, we have great
confidence and trust in The
Plan. The tables are easy, but
most importantly, Coleman’s
interpretation is key. Their
experience and overview really
bring the research to life! If you
ask me, [ would say, Call
Coleman.”

John Gehron,
American Radio Systems

COLEMAN RESEARCH

(919)571-0000 www.colemanresearch.com
Hamburg » Research Triangle Park « Los Angeles

www.americanradiohistorv.com
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RADIO BUSINESS

DEAL OF THEWEEK |

1999 DEALS TO DATE

Dollars To Date: $247,236,535
(Last Year: $426,085,846)
. Dollars This Week: 304,507
* O FMIAZLE . Worty | 001 T OO SR
-2 mittion Stations Traded This Year: 158
(Last Year: 173)
Stations Traded This Week: 29
(Last Year: 40)
TRANSACTIONS

Spanish Radio Steals The Spotlight

2z Spamsh Mega, SBS dominate the week's ma]orpm'nﬁases

KIKM FM/AzIe (Ft Worth),
LD,

PRICE: $26.5 million

TERMS: Not disclosed

BUYER: Z Spanish Radio Network
Inc., headed by President/CEO Ama-
dor Bustos. It owns 33 radio stations
and produces three Spanish-
language music formats for national
syndication. Phone: (916) 648-6090
SELLER: First Broadcasting Man-
agement LLC, headed by Ronald
Unkefer. Phone: (214) 855-0002
FREQUENCY: 101.7 MHz
POWER: 17.6kw at 384 feet
FORMAT: Country

COMMENT: The station recently re-
located from Denison, TX and will flip
to a Spanish-language format upon
the close of this deal.

i
A

EEFR R

WCOA-AM & WWRO-FMI
Pensacola

PRICE: $9 million

TERMS: Option to purchase agree-
ment

BUYER: Cumulus Media Inc., head-
ed by Exec. Vice Chairman Lew
Dickey. It owns 214 stations. Phone:
(414) 615-2800

SELLER: Coast Radio, headed by
Thomas Diamond. Phone: (334)
342-1262

FREQUENCY: 1370 kHz; 100.7 MHz
POWER: 5kw; 100kw at 1,555 feet
FORMAT: Talk; Classic Hits
BROKER: George Reed of Media
Services Group

FM CP/Tavernier (Key
West)

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations Inc., headed by CEO Low-
ry Mays. It owns 454 stations (includ-
ing Jacor merger). It also ownsWINZ-
AM & WIOD-AM/Miami & WCTH-FM
& WFKZ-FM/Key West. Phone: (210)
822-2828

SELLER: Kulisky Broadcasting
Inc., headed by President Linda
Kulisky. Phone: (305) 664-0728
FREQUENCY: 96.9 MHz

POWER 6kw at 220 feet

= T |

KQNS—FMILlndsborg

PRICE: No cash consideration
TERMS: Transfer of control
BUYER: Elizabeth Chalmers.
Phone: (785) 825-1015

SELLER: Bruce Chalmers, head of

.

B-B Broadcasting Inc. Phone: (315)
669-9510

FREQUENCY: 95.5 MHz .
POWER: 15.5kw at 417 feet
FORMAT: AC

T
e

.
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WBUL-AMIFort Knox

PRICE: $162,500

TERMS: Asset sale for cash
BUYER: LCR Partners LP, headed
by Vincent Heuser. Phone: (502)
458-5879

SELLER: Cross Country Commu-
nications Inc., headed by President
George Zarris. It owns three other
stations. Phone: (812) 941-1570
FREQUENCY: 1,470 kHz

POWER: 1kw day/54 watts night
FORMAT: Gospel

WMOR-AM & FM/
Morehead

PRICE: $300,000

TERMS: Asset sale for cash
BUYER: Morgan County Industries
Inc., headed by President Clifford
Smith. It also owns WLKS-AM & FM/
West Liberty. Phone: (606) 743-3617
SELLER: Morehead Broadcasting
Co.Inc.,headed by President James
Forrest. Phone: (606) 784-4141
FREQUENCY: 1,330 kHz; 92.1 MHz
POWER: 1kw; 2.8kw at 288 feet
FORMAT: Gospel; AC

T
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WKOX-AMIFramlngham
(Boston)

PRICE: $14.5 million -
TERMS: Asset sale for cash
BUYER: B-Mass Holding Compa-
ny LLC, headed by President Ed-
ward Karlik. Phone: (212) 818-6768
SELLER: Fairbanks Communica-
tions Inc., headed by President Ri-
chard Fairbanks. Phone: (561) 844-
5330

FREQUENCY: 1,200 kHz

POWER: 10kw day/1kw night
FORMAT: Ethnic

WLLH-AM/Lowell
(Lawrence)

PRICE: $936,000

TERMS: Asset sale for cash
BUYER: Mega Communications
Inc., headed by President Alfredo
Alonso. It owns 11 other stations.
Phone: (201) 541-9555

SELLER: Great Merrimack Valley
Wireless, headed by President Ar-
nold Lerner. Phone: (508) 458-8486
FREQUENCY: 1,400 kHz

POWER: 1kw

FORMAT: Misc.

WKBZ-AMIMuskegon &
WKBZ-FM/Whitehall
(Muskegon)

PRICE: Not available

TERMS: Assumption of debt
BUYER: GrandValley State Univer-
sity. It owns two other stations.
Phone: (616) 771-6666
SELLER: KBZ Broadcasting Inc.,
headed by President Nathaniel
Wells. It has interests inWQWQ-AM/
Muskegon Heights. Phone: (616)
722-3219 .
FREQUENCY: 850 kHz; 95.3 MHz
POWER: 1kw; 2kw at 367 feet
FORMAT Nostalg|a/TaIk Urban

i‘??’?‘

FM CPlPort Glbson

PRICE: $225,000

TERMS: Asset sale for cash
BUYER: Dominant Communica-
tions Corp., headed by President
Carl Haynes. It also owns WRTM-
AM/Vicksburg. Phone: (601) 981-
9080

SELLER: Rainey-Rob LLC, head-
ed by President Russell Brashear.
He also owns WSLI-AM/Jackson.
Phone: (601) 693-9898
FREQUENCY: 100.5 MHz
POWER 3kw at 328 feet

S

KKGR-AMIEast Helena
(Helena)

PRICE: $90,000

TERMS: Asset sale for cash
BUYER: KKGR Inc., headed by
President Jim Schaeffer. He is the
GM of KBLL-AM & FM/Helena.
Phone: (406) 442-6620

SELLER: Covenant Broadcasting
Inc., headed by President Roger
Lonnquist. He owns four other sta-
tions. Phone: (406) 443-5237
FREQUENCY: 680 kHz

POWER: 5kw

FORMAT: Country/Talk

KPRK-AM and FM CP/
Livingston

PRICE: $712,000

TERMS: Asset sale for cash
BUYER: Marathon Media LLC, head-
ed by Manager Aaron Shainis. [towns
50 other stations, including KMMS-AM
& KMMS-FM/Bozeman & KSCY-FM/
Blegrade. Phone: (312) 204-9900
SELLER: Livingston Broadcasting
inc., headed by Jann Bernsten. She
has interests in four other stations.
FREQUENCY: 1,340 kHz

www americanradiohistorv. com

Not available

(San Juan), PR $16 million

$1.75 miillion

TRANSACTIONS AT A GLANCE

© WCOA-AM & WWRO-FM/Pensacola, FL $9 million

e FM CP/Tavernier (Key West), FL $850,000

¢ KQNS-FM/Lindsborg, KS No cash consideration

o WBUL-AM/Fort Knox, KY $162,500

© WMOR-AM & FM/Morehead, KY $300,000

© WKOX-AM/Framingham (Boston), MA $14.5 million

® WLLH-AM/Lowell (Lawrence), MA $936,000

® WKBZ-AMMuskegon & WKBZ-FM/Whitehall (Muskegon), Mi

® FM CP/Port Gibson, MS $225,000

® KKGR-AM/East Helena (Helena), MT
o KPRK-AM & FM CP/Livingston, MT $712,000

® KNOS-FM/Omaha $100,000

© WYGG-FM/Asbury Park (Monmouth-Ocean), NJ $1

o WRDR-FM/Egg Harbor City (Atlantic City), NJ $15.5 million
o KTFX-FM/Sand Springs (Tulsa), OK $3.5 million

o WEGM-FM/Hormigueros (Mayaguez) & WMEG-FM/Guayama

¢ WAVB-AM/Lajas (Mayaguez), PR
e KZZI-FM/Belle Fourche (Rapid City), SD $79,006

® KYOK-AMHouston-Galveston $6 million

® KREC-FM/Brian Head (Cedar City), UT $1.75 million

® KAGJ-FMEphraim, UT No cash consideration

o KONY-AM/Washington & KONY-FM/Kanab (St. George), UT

$90,000

$350,000

POWER: 1kw

FORMAT: Country

COMMENT: No information is avail-
able about the frequency or power of
the FM CR.

KNOS-FM/Omaha

PRICE: $100,000

TERMS: Asset sale for cash
BUYER: VSS Catholic Communi-
cations Inc., headed by President
Stephen Hruby. Phone: (402) 573-
6550

SELLER: Omaha Community
Broadcasting, headed by President
William Thompson. Phone: (402)
573-6550

FREQUENCY: 88.9 MHz

POWER: 210 watts at 233 feet
FORMAT: Urban

BROKER Media Venture Partners

R

WYGG-FM/Asbury Park
(Monmouth-Ocean)

PRICE: $1

TERMS: Asset sale for cash
BUYER: Minority Business and
Housing Development Inc., head-
ed by President Abner Louima.
Phone: (516) 564-9007

SELLER: Evangelical Crusade of
Fishers of Men Inc., headed by Phi-
lius Nicolas. Phone: (718) 434-7250
FREQUENCY: 88.1 MHz

POWER: 100 watts at 33 feet
FORMAT: Religious

WRDR-FM/Egg Harbor
City (Atlantic City)

PRICE: $15.5 million

TERMS: Asset sale for cash
BUYER: Mega Communications
Inc., headed by President Alfredo
Alonso. It owns 11 other stations.
Phone: (201) 541-9555

SELLER: New Jersey Broadcast-
ers, headed by Burke Ross.
FREQUENCY: 104.9 MHz
POWER: 10kw at 510 feet
FORMAT Nostalgla

KTFX-FMISand Spnngs
(Tulsa)

PRICE: $3.5 million
TERMS: Asset sale for cash

N T vagan s A

BUYER: Cox Radio Inc., headed by
President Robert Neil. It owns 57
other stations, including KGTO-AM,
KRMG-AM, KJSR-FM, KRAV-FM &
KWEN-FM/Tulsa. Phone: (404) 843-
5000

SELLER:WHP Holdings Inc., head-
ed by President William Payne. He
owns four other stations. Phone:
(918) 836-5512

FREQUENCY: 102.3 MHz
POWER: 1.7kw at 436 feet
FORMAT Country

R T

2110 Ml :
o

WEGM FMIHormlgueros
(Mayaguez) & WMEG-FM/
Guayama (San Juan)

PRICE: $16 million

TERMS: Asset sale for cash
BUYER: Spanish Broadcasting
System Inc., headed by President
Raul Alarcon Jr. It owns 11 other
stations. Phone: (305) 441-6901
SELLER: La Mega Estacion &
Guayama Broadcasting Co. Inc.,
both headed by President Jose Fus-
ter. Phone: (787) 723-9210
FREQUENCY: 92.1 MHz; 106.9 MHz
POWER: 2kw at 1,105 feet; 25kw at
1,994 feet

FORMAT: CHR/Pop; CHR/Pop

WAVB-AM/Lajas
(Mayaguez)

PRICE: $350,000

TERMS: Asset sale for cash
BUYER: International Broadcast-
ing Corp., headed by President
Pedro Collazo. He owns three other
stations. Phone: (787) 274-1800
SELLER: Professional Radio’
Broadcasting Corp., headed by
President Aurea Ramirez. Phone:
(787) 789-6052

FREQUENCY: 1,510 kHz

POWER: 1kw

FORMAT: TroplcaI/CHR

L.v”:ﬁ, —_—

KZZI FMIBeIIe Fourche
(Rapid City)

PRICE: $79,006

TERMS: Asset sale for cash
BUYER: Western South Dakota
Broadcasting LLC, headed by
Steven Duffy. He owns an FM CP/

Continued on Page 8
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Million dolfar TV promtions are
super hot and-headed your way.

Now IQTV is offering a new turn-key million doflar
contest. The package includes one thirty second
spot plus insurance for the big prize. IQ has
designed a new concept for today’s highly
contested marketplace. Before you spend huge
license fees to buy another million dollar
contest, call 1Q and find out how little a one
million dollar campaign can cost.

See an example of The Million Dollar Contest
and over 70 spots right now on 1Q's website-
or call Tim Andrews at 404-255-4722 and ask
for a dema.

=13

www.radioig.com

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioig.com
www.radioig.com

404 255-3550

FAX: 404 255-8152
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DIO BUSINESS
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EA””I”GS Continued from Page 4
1998 was $235 million, up 32% from $178 million in 1997.

BS Corp. (NYSE: CBS) saw fourth-quarter revenues rise 22% to $1.8

billion. Consolidated earnings before interest, taxes, depreciation and
amortization for the quarter were $305 million, up 14% from the same peri-
od last year. Profit from continuing operations before charges was $17 mil-
lion for the quarter, or 2 cents a share, compared to a loss of $10 million, or
1 cent, a year ago.

acor Communications Inc.'s (Nasdaq: JCOR) revenues for the

fourth quarter hit $224.1 million, up 39% from $161.6 million a year
ago. Jacor CEO Randy Michaels called 1998 a year of “/mplementation” for
Jacor. The group acquired 59 stations and merged with Clear Channel
Communications late last year. Michaels said that the merger would close
by October. Broadcast cash flow for the quarter was $83.1 million, up 48%
from the same quarter in 1997. On a same-station basis Jacor’s net reve-
nues were up 12%, and broadcast cash flow rose 22% for the quarter. For
the year, Jacor's net revenue was up 42% to $754.5 million, and broadcast
cash flow jumped 48% to $256.6 million.

A tlanta-based Cox Radio Inc. (NYSE: CXR) had revenues jump 16.4%
in the fourth quarter, rising $10 million to $70.8 million. Cox, which
owns 58 stations, said that strong results at Atlanta, Miami, Orlando and
Birmingham stations fueled the revenue growth. Broadcast cash flow for
the quarter was up 25.3% to $26.7 million. On a same-station basis, net
revenues were up 10.1% to $66.8 million in the fourth quarter. For the year,
net revenues were $261.2 million, up 30.9% over the previous year. Broad-
cast cash flow for the year hit $94.2 million, up 35% over 1997.

Sinc|air Broadcast Group (Nasdaq: SBGI) posted record fourth-
quarter net revenue growth of 60%, to $221.6 million from $138.2 mil-
lion during the same period in 1997, and annual net revenue growth of
43%, to $672.8 million from $471.2 million in 1997. Broadcast cash flow
was up 53% to $123.3 million during the quarter, while BCF rose 44% to
$350.1 million for the year. The radio division saw net revenue and BCF
gains of 11% and 25%, respectively.

A ckerley Group (NYSE: AK) reported fourth-quarter operating cash
flow for its broadcast segment decreased to $8 million from $8.6 mil-
tion during the same period in 1997. For the full year it fell to $22.1 million
from $24.7 million in 1997. Net revenues were up, however, to $27.1 miflion
from $24.4 mitlion in the fourth quarter, white annual net revenues increased
to $92.9 miilion from $84.6 million the year before.

rofits for Jefferson-Pilot Corp.’s (NYSE: JP) communications divi-

sion, which includes 17 radio stations, rose from $9.3 milion in Q4’97
to $11.1 million. Annual earnings increased 17%, from $27.5 million to $32.3
mifiion. In terms of broadcast cash fiow, Q4 numbers rose 24% ($18.2-
$22.5 million), and 1998 figures grew 16% ($65 million-$75.7 mittion).

ew York Times Co. (NYSE: NYT) reported fourth-quarter revenues

for its broadcast group rose 6.6%, to $42 million from $39.4 million during
the same period last year. The company said higher political ad revenues and
tight cost controls fueled its performance last quarter. Annual revenues for the
broadcast group — which includes WQXR-FM/New York — increased to
$151.2 mitlion in 1998 from $144.5 million the year before.

ulitzer Publishing Co. (NYSE: PTZ) reported revenues for its broad-

casting division were up 6.5% during the fourth quarter to $66.1 mil-
lion, while broadcast revenues rose 5.6% in 1998 to $239.7 million. Operat-
ing cash flow gained 12.8% during the quarter, rising to $34.8 mitlion, while
it gained 9.3%, rising to $115.4 million, for the year. Pulitzer attributed the
gains to political advertising.

R

Nabet

Continued from Page 4

Friday night. NABET told federal
mediators that it would like to re-
turn to the bargaining table to rene-
gotiate contracts for the five dissent-
ing units.

ABC said its offer will not be
modified, however, and it may not
agree to resume talks. “The com-
pany is not going to discuss its le-
gal strategy,” ABC spokeswoman
Julie Hoover told R&R, “but it is
reviewing its options.” In the mean-
time$ the stations represented by
those units will continue to be cov-
ered by the contract that expired in
March 1997.

NABET workers went on a 24-
hour strike in November over,
among other reasons, what it
claimed was ABC’s refusal to sup-
ply detailed information on its health
plan, and the company’s intent to cut
medical benefits to part-time em-
ployees. ABC locked out the union
for more than two months after the
work stoppage.

Other units that did not ratify the

Bloomberg “ZZZFs"

Continued from Page 4

NAB Criticizes FGC Gollection Of Ownership Data

he NAB said that the FCC's collection of information on the gender and
race of broadcast license owners for its form 323 duplicates another
agency’s efforts. The NAB told the FCC last month that the data collected
by the NationalTelecommunications and Information Administration “is com-
prehensive enough” in showing minority ownership trends. The commis-
sion said that the NTIA does not collect female ownership data, nor does it

collect data from all stations.

NPR Galls For Pubcasters’ Preference In Auctions

ational Public Radio says that if a commercial and noncommercial
broadcaster apply for the same frequency on the commercial band, it
shouidn’t be auctioned. Instead, NPR told the FCC last month, if a noncom-
mercial broadcaster files a “technically acceptable” application for a com-
mercial frequency, then the pubcaster should receive that license. NPR said
this was “the intent of the Balanced Budget Act of 1997 One alternative

contract last week were desk assis-
tants in New York, New York couri-
ers, and newswriters and producers
in San Francisco. The remaining
units that approved the contract were

Continued on Page 27

traffic and communications (for thé
entire country), newswriters in Chi-
cago, Chicago telephone operators,
newswriters in L.os Angeles and L.A.
plant maintenance employees.

TRANSACTIONS

Continued from Page 6
Rapid City. Phone: (605) 347-3090
SELLER: Lovcom Inc., headed by
President W.Kim Love. Phone: (307)
672-9003

FREQUENCY: 95.9 MHz
POWER: 100kw at 1,548 feet
FORMAT: Country

T

kYOK-AM/Housion-
Galveston

PRICE: $6 million

TERMS: Asset sale for cash
BUYER: ABC Radio Inc., headed
by President Robert Callahan. it
owns 40 other stations. Phone: (212)
456-7777

SELLER: Faith Broadcasting LP,
headed by Anthony Chase. It owns
three other stations. Phone: (713)
782-3332

FREQUENCY: 1,590 kHz

POWER: 5kw

FORMAT: Gospel

BROKERS: Elliot Evers and Charies
Giddens of Media Venture Partners

KREC-FM/Brian Head
(Cedar City)

PRICE: $1.75 million
TERMS: Asset sale for cash
BUYER: Marathon Media LP, head-
ed by President Chris Devine. It
owns 40 other stations. Phone: (507)
498-5720

SELLER: Brian Head Broadcast-
ing, headed by owners Jeff and Pam
Johnston. Phone: (801) 586-9812
FREQUENCY: 98.1 MHz

POWER: 56.2kw at 2526 feet
FORMAT: Soft AC

BROKER: G. Gregory Merrill of
Media Services Group

KAGJ-FM/Ephraim
PRICE: No cash consideration
TERMS: Asset sale for cash

| BUYER: The Board of Trustees of

Snow College. Phone: (435) 283-
7425

SELLER: Gary Chidester. Phone:
(435) 283-7425

FREQUENCY: 89.5 MHz

POWER: 100 watts at 321 feet
FORMAT: Alternative

COMMENT: Snow College, the lic-
ensee of the station, failed to iden-
tify all the owners of the station in
an earlier application for transfer.
This application corrects the mis-
take.

KONY-AM/Washington &
KONY-FM/Kanab (St.
George)

PRICE: $1.75 million

TERMS: Asset sale for cash
BUYER: Marathon Media LP, head-
ed by President Chris Devine. It
owns 40 other stations. Phone: (507)
498-5720

SELLER: Red Rock Broadcasting
Inc., headed by President Harold
Hickman. Phone: (801) 628-3643
FREQUENCY: 1,210 kHz; 101.1 MHz
POWER: 10kw day/250 watts night;
100kw at 786 feet

FORMAT: Oldies; Country
BROKER: G. Gregory Merrill of
Media Services Group

www.americanradiohistorv.com

The Wheaties Sports Report
gives your listeners tales, tips,
anecdotes and advice available
nowhere else. From the folks

who brought you the Breakfast of
Champions comes the daily radio
feature of champion stations—
The Wheaties Sports Report.

Five shows a week, each
60-seconds, offered FREE OF
CHARGE and market-exclusive.
No cash, no barter, no
commercial content. Sell
the time to a local sponsor
and pocket the cash.

the lineup for the Wheaties

Sports Report.

Delivered in bulk weekly by
satellite for highest quality and
timeliness. Catch the feed on
Fridays at 3:00 p.m. Eastern time
on SATCOM C-5, transponder
23, SEDAT channel 13.

Get off the bench and get

game! Call 1-800-334-5800
to put your station on
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THURSDAY, FEBRUARY 18, 1999

12:00PM
REGISTRATION OPENS

Constitution Level

3:00-5:00PM
NEWS/TALK RADIO ROUNDTABLE

Constitution Room A

A distinguished panel, combined with an audience of Talk's best and
brightest minds from across the country, tackles issues and

challenges the format faces in the decade to come.
Moderator:  Erica Farber, R&R
Panelists:  Neal Boortz, WSB/Atlanta
Jim Casale, WWDB-A/F/Philadelphia
Holland Cooke, McVay Media Altiance
Gabe Hobbs, Jacor Communications
John and Ken, KFi/Los Angeles
Kraig Kitchin, Premiere Radio Networks
Lee Larsen, Jacor Communications
John McConnell, ABC Radio Networks
Rendy Michaels, Jacor Communications
Greg Moceri, WSB/Atlanta
Red Pitcher, WJBC/Bloomington
Walter Sabo, Sabo Media
Jack Swanson, KGO/KSFO/San Francisco
Rizh Wood, WOR Radio Networks

6:00-8:00PM
OPENING TALKTAIL RECEPTION

Constitution Room B
Hosted by Talk Radio Network

FRIDAY, FEBRUARY 19, 1999

8:00-9:00AM
CONTINENTAL BREAKFAST
Constitution Rooms A&B

Hosted by Tom King's CompuTalk
Topic: Tom King, Geek Free

Internet Strategies for Stations

ON-SITE REGISTRATION FEE
$475 « FOR MORE
INFORMATION, CALL THE TRS
HOTLINE AT 310/788-1619

The Grand Hyatt at
Washington Center
1000 H Street NW
Washington, D.C. 20001
202/582-1234

FRIDAY CONTINUED

9:00-10:30AM

GENERAL SESSION

Constitution Rooms A&B

Opening Video Presentation produced by Art Vuolo, Jr.,
'Radio’s Best Friend"

Annual White House Briefing with White House Press Secretary,
Joe Lockhart .

Featured Speaker: Sam Donaldson, ABC News

10:45AM-12:00PM
CONCURRENT SESSIONS

e The Changing Role of News at Talk Radijo
Constitution Rooms D&E
Hosted by United Stations Radio Networks
A look at how the role of news has changed in the new Talk radio
world, where the line between news and entertainment has become
increasingly blurred.
Moderator:  Denise Oliver, Westwood One
Panelists:  Dave Barrett, Fox News Radio

Robert Garcia, CNN Radio News

Bernard Gershon, ABC News Radio

Brad Kalbfeld, Associated Press Radio

Harvey Nagler, CBS Radio News

¢ You Can Get The Order: Selling Talk Effectively
Rooseveit-Cabin John-Arlington Rooms
Maximizing your News/Talk station’s sales potential is the goal of this
gathering, as our panel of experts gives you real-world tips on
increasing your station’s profit potential.
Moderator: Irwin Pollack, Radio Sales Intelligence
Panelists:  Tom Bresnahan, WMAL/Washington, DC

Debbie Cover-Lewis, Media Vision

Ken Stevens, WJFK/Washington, DC

Tom Tradup, USA Radio Networks

12:15-1:45PM
LUNCHEON

Constitution Rooms A&B

/@i (TTRL/?

Hosted by Interep L Sl . syt ot s e
Speaker: Dr. James Dobson, Focus on the Family

2:00-3:15PM
CONCURRENT SESSIONS

o Arbitron’s New Weapons for Talk

Constitution Rooms D&E

Come see how the Fall "98 book will provide News/Talk radio sales and
programming departments with more valuable audience information
than ever before in this exclusive TRS '99 presentation.

Presenter: Bob Michaels, Arbitron

» Successful Negotiating Tactics: Guidelines for
Managers and Talent
Roosevelt-Cabin John-Arlington Rooms
Hear from both sides about how NOT to let messy talent negotiations
sink your station...or your career!
Moderator:  Don Anthony, TalentMasters
Panelists:  Drew Hayes, KABC/Los Angeles
Bill Handel, KFI/Los Angeles
George Hiltzik, N.S. Bienstock, Inc.
David Katz, Don Buchwald Associates
Mary June Rose, VyGN/Chicago

inar 99

FRIDAY CONTINUED

3:30-4:45PM
CONCURRENT SESSIONS

« Internet Broadcasting: Boom or Doom for Talk Radio?
Constitution Rooms D&E
You can minimize the impact from new online competition in the future
by taking the right steps toward preparing your station fo be "Net
compatible today!
Moderator:  Michael Rau, RDG
Panelists:  Michael Packer, Packer TalkRadio Consulting

Todd Schmidt, Magnitude Network

Greg Verdino, Arbitron

¢ Qvercoming Talk’s Marketing Challenges
Roosevelt-Cabin John-Arlington Rooms
Get the most for your marketing dollars, and find out how to best
market and promote your Talk station without busting the budget.
Moderator:  Harry Valentine, Sabo Media
Panelists:  Dr. Rob Balon, The Benchmark Company

Phil Boyce, WABC/New York

Ken Kohl, KFBK-KSTE/Sacramento

Frank Murtagh, WRKQ/Boston

5:30-6:30PM
TALK RADIO HAPPY HOUR

Grand Cafe, Level 18 ﬁ“Ringﬂ :\NH{RH’:A

Hosted by Radio America

9:00-11:00PM

TALK RADIO CIGAR SMOKER
Butler's, Lobby Level
Hosted by Premiere Radio Networks

SATURDAY, FEBRUARY 20, 1999

9:00-10:00AM
CONTINENTAL BREAKFAST

Constitution Rooms A&B
Hosted by BUSINESS TALKRADIO.NET

10:00-10:45AM
GENERAL SESSION

Constitution Rooms A&B
Featured Speaker: Rush Limbaugh

11:00AM-12:15PM
CONCURRENT SESSIONS

¢ The Talk Innovator’s Summit
Constitution Rooms D&E
Rulebreakers from Talk radio sales, programming, research, and the
Internet share their secrets for winning against the odds.
Moderator: Walter Sabo, Sabo Media
Panelists:  Howie Carr, WRKO/Boston

James Golden, TalkSpot.com

Gary Jensen, WISN/Milwaukee

Al Brady Law, Command Audio Corporation

Motley Fool, Cox Radio Syndication

¢ The Care and Feeding of Great Producers
Roosevelt-Cabin John-Arlington Rooms
Learn how to best motivate these unsung backstage players of Talk
radio who can make or break a great show.
Moderator: Denise Mclntee, Geller Media International
Panelists:  Valerie Geller, Geller Media International

Randy Eccles, WGN/Chicago

Faith Lamont, ABC Radio Today Entertainment

Rita Rich, Westwood One

12:30-1:45PM

R&R’s TALK RADIO LIFETIME ACHIEVEMENT
AWARD LUNCHEON

Constitution Rooms A&B

1999 Honoree and Speaker:

michael ‘Mickey’ Luckett  SDABO MEDIA
Hosted by Sabo Media

As President/GM of ABC Radio's highly rated talk duo, KGO-KSFQ/San
Francisco, Mickey Luckofi has presided over one of the most
unprecedented success stories in broadcasting, guiding KGO-AM to a
#1 ranking in every single Arbitron rating book since 1978! Join us as
we salute Mickey Luckoff with our first-ever R&R Talk Radio Lifetime
Achievement Award.
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Beauty of style and harmony and grace and good rhythm

depend on simplicity.
— Plato

BACK T0 BASICS

B Part one: Simplify your life to get results!

Although sages through-
out history have recom-
mended simplicity as a
key to clarity and success, as recently as a decade
ago most people would have laughed at the idea.
Most modern achievers feel success has to include
a complex and busy lifestyle: own the best of ev-
erything, including all the toys; have a full, even
hectic business and social calendar; and spend a
lot of money pursuing pleasure.

By Chris Witting

Relatively recently, a significant number of people
have rediscovered the wisdom of the :
sages: Simplicity is the preferred route to
freedom, personal power and peace of
mind. (That's simplicity, not depriva-
tion.) The clarity they have found —and
the lack of emotional, intellectual and
physical clutter they have achieved — §
has been supported and strengthened
by living a concept of simplicity. And
that's how they have come to define
success. Perhaps your pathway to
success includes following a simplified
life. Getting rid of external and internal
clutter can open doors to insight and
opportunity you might have otherwise
missed. Uncomplicating your life helps §

this relentless pressure, most of us
fill our lives with more stuff and
more activities than we have time or
energy to appreciate and enjoy. Yet
the prospect of giving up some of
our responsibilities or possessions
can be intimidating.

“Hey! I worked hard to get where I am!” we protest,
and we're right. We have endless hours of labor tied up in
our possessions and years of striving tied up in our
careers. We purchase all those toys to make us feel that
we have arrived, that we have accomplished something,
that we have created a well-deserved comfortable nest. In
reality, they do little more than complicate our lives.
Meanwhile, our schedules are jammed with meetings,
our meals are eaten on the run, and we’re working longer
hours while the work seems to just keep piling up.

Interestingly, people who have made the decision to
be free of some of the clutter and responsibilities say it felt
¢ like coming out of a stuffy room and
| drawing in abig breath of fresh air. They
| say it doesn't feel like they've lost
| something; it feels more like they have
| gained freedom and a sense of lightness.
Saving time isn’t a small matter.
i Each day has only 24 hours. Every
| minute wasted is gone forever.
|  Those wasted minutes add up to time

you could have used to reach the
success that would fulfill your life’s
purpose. A recent survey showed that
six out of 10 people found life more
hurried today than five years ago. Life is
more rushed than it was a generation
ago, yet each hour today contains the

you to focus your energies, accelerating
you toward your ultimate goals.

Start with a decision. To introduce simplicity into
your life is, well, simple. To begin, all you do is agree to
consider the concept. No commitment. No one else
needs to know. Just make a decision. It's that simple.
Nothing has changed at that point but your mind-set:
You have decided to consider a different perspective
from your current one. '

Most of us need a fresh perspective before we can
even consider letting go of any of our possessions or
commitments, since we are bombarded daily by
messages telling us to buy more and do more. Because of

same number of minutes it always has.
We're just trying to jam more into the days, and it's
creating stress and complications. Streamlining your life
— getting rid of the intellectual and physical clutter — is
the best solution. You will feel like you have more time,
and you will enjoy your time more.

Making the decision to simplify your life begins
the process of clearing away what does not matter so
you can focus your energies on what does matter.
Simplifying your life soon becomes an ongoing
process as you discern new areas that you want to

Continued on Page 12
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R&R’S MARKETING MENTORSHIP, PART 2

Two weeks ago, you met
WRTS/Erie, PA Promotion
Director Matt Sharer, who
“won” his job two months ago in exchange for
dropping out of the station’s “Live In It To Win It”
car giveaway. As a radio newcomer, he had plenty
of questions, so I set up a conference call with
WKTU/New York Director/Marketing Don
Macleod to get some answers. This week, we con-
clude the conversation.

By Jeff Axelrod

MMS Editor

Money is finite, so over the course of a book or a year,
how do you keep your promotions exciting, yet stay
within budget?

When we launched three years ago, one of the
things we did was reopen Studio 54 — talk about a
hot ticket! After that, we did the 3 Divas on Broad-

way with Gloria Estefan, Donna Summer and Chaka
Khan. Then we did RuPaul’s House of Love, and ev-
eryone was like, “Well, that’s a good show, but it
didn’t have the star quality.” You do the best you
can.

You can’t blow your wad! You have to be careful
and budget throughout the year, knowing that cor-
porate is going to take it back in the fall. It's a run-
ning joke that, in the fall, you always use smoke and
mirrors for your promotions. But sometimes they
cut the budget so much that you’re like, “Hey, don’t
take the smoke and mirrors!” That's when you have
to be real creative. Always have a lot of people in
the room to brainstorm, and always do a time line.
When you do an event or promotion, write down
the day it takes place. Work backward on the things

Continued on Page 12
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SEGRETS OF
CLOSING BUSINESS

P In 1976, the Beverly Hills estate of
By Dick Kazalg_, silent-era screen star Harold Lloyd

was to be auctioned to the highest bidder. Built in the 1920s,
this Mediterranean-style home encompassed 15.77 acres.

The weekend of the auction, real estate broker Stan Herman
and his agent, Mary Douvan, had two wealthy Iranian investors
wanting to buy. But there was a problem: The auctioneer
required a $250,000 cashier’s check with the winning bid. The
Iranians didn’t have the money with them, and on weekends, the
banks were closed. With the auction Sunday at noon, Herman
had to take dramatic action.

He called the auctioneer at home Saturday night and
explained the financial strength of his clients. He concluded by
saying, “I think you would be making a serious mistake if you
did not allow them to participate because of a technicality.”
Herman persuaded the auctioneer, who waived the mandatory
cashier's check.

The next day, the media arrived in force to cover this auction.
The bidding opened at $1 million and rose in $25,000 incre-

ments to $1,475,000, where it appeared to reach its peak.
v e Just as the auctioneer was
L TH E RDAD TO I about to sell at that price,
P e e e the [ranians stunped
3 everyone by bidding
5 U B B ESS $1,600,000. There was a
2 hush, and when the
auctioneer broke the silence to request additional
bids, none came. Herman'’s clients were awarded the deal —
and he and Mary Douvan collected a substantial commission.

But this isn't the end of our story. The investors soon sub-
divided the property surrounding the house and, over the years,
“reaped more than $40 million. What’s more, we soid the Harold
Lloyd house, which sat on the remaining lot of about five acres,
to a grocery store mogul for $17.5 million.”* Herman again
made a large commission.

So what valuable secrets does this story offer us in closing
business?

Sell at the decision-making level. Herman spoke with the
auctioneer — rather than someone reporting to him — and
convinced him to waive the cashier's check requirement. If he
hadn't made this call, his clients couldn't have won. People at a
lower level didn't have the authority to make this decision, nor
would they have been likely to convince their boss to do so.
Great salespeople sell at the decision-making level. If you want
to be more successful, escalate your level of contact right from
the beginning.

Persistence. Most people don't challenge the rules because
they worry about possible criticism from others, but Herman
wasn't going to let a potentially great opportunity pass him by.
He took the steps necessary to get the auctioneer’s home
telephone number, then called him on a Saturday night. How
many people have the courage to do that? Very few.

Perception. The Iranians taught us an interesting lesson.
Conventional thinking saw a home on some acreage, but the
Iranians viewed the property as a subdivision and, therefore,
worth more to them than to any other bidder. As they demon-
strated, because most people see the world in a particular way
doesn't mean you have to. Open your mind to other possibilities,
and you'll achieve so much more.

' The Greatest Sales Stories Ever Told: From the World's Best
Salespeople, Robert L. Shook, 1995

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road to Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.
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The 1999 Arbitron Seminar Series for
Program Directors

Sharpen Skills, Refresh Knowledge and Learn the Latest

With the rapid pace of change in radio today, you need all the help you
can get to keep your station on top and your P1s loyal. Whether you're
a seasoned pro or an aspiring music director, you can benefit from an
Arbitron Program Director Seminar. Attend a seminar last year? You'll still
want to corre so you can learn about our new PD-specific services and
hear the latest info on important issues that affect your work every day.

To address the unique needs of different PDs, Arbitron offers three types
of seminars: Beyond the Basics, for established PDs; Arbitron 101, for
rookie PDs, assistant PDs and music directors; and Hispanic, for Spanish-
format PDs.

PD Seminar Series Highlights:

* New! PD Advantage: A Software Suite designed just for PDs!
(Includes Diary Comments on CD)

e Exit Poli: Gain insight into diarykeepers' perceptions of your station
* The New Arbitrends

e Maximi$er 99 for Programmers )

e A walk through your Programmer’s Package

» MapMAKER™: Graphically Map your Audience

* How to Use Qualitative Data in Programming

In addition, all attendees will receive copies of the Arbitren Program
Director Resource Book, an invaluable guide for using and understanding
Arbitron data!

Seminar registration is $90 and is open to Arbitron clients only. No need
to send money now — you'll be billed after the seminar.

Special reduced hotel rates are available for all seminars. To secure a
room at the special Arbitron rate, call the hotel listed with the seminar you
will be attending.

To register or for more information, visit our Web site at www.aibitron.com.
Bob Michaels, manager of Radio Programming Services, can be reached
at (972) 385-5357 or via e-mail at bob.michaels@arbitron.com.

PD Seminar sponsors

Beyond the Basics
Seminars

Las Vegas, NV
Friday, March 19 - Beliagio

Call Bellagio at 1-BB8-987-6667 by
February 23 for the special Arbitron
reduced hote rate of §179 per night.

New York (Newark, NJ)

Thursday, June 17 = Mewark
Airport Marriott

Call the Mewark Airport Marriott at
(873) 623-0008 by June 2 for the
special Arbitron reduced hotel rate
of $179 per night.

Denver, CO

Thursday, August 5 - Denver Airport
Marriott at Gateway Park

Call the Denver Airport Marriott at
(303) 371-4333 by July 15 for the
special Arbilron reduced hotel rate
of $119 per night.

Columbus, OH

Thursday, August 18 - Concourse
Hote! & Conference Center

Call the Concourse Hotel at 1-800-
541-4574 by July 28 for tha special
&rbitron reduced hotel rate of $94
per night.

Arbitron 101 Seminar

Columbia, MD
Wednesday and Thursday,

- september 22-23 - Arbitron

Headauarters

p |
1999 Arbitron PD Seminar Schedule

Call the Columbia Hilton at (410) 997-
1060 by August 21 and ask for code
# PROG-50 for the special Arbitron

reduced hiotel rate of 399 pér night.

Hispanic PD Seminar

Los Angeles, CA

Friday, March 26 — Westwood Marquis
Cali the Westwood Marguis at 1-800-
421-2317 by February 26 for the
special Arbitron reduced hatel rate
of $170 per night.

Special BONUS Beyond
the Basics Seminars

Orlando, FL

Plus special optional

Disneyworld four!

Thursday, October 14, and

Friday, October 15{optional) -
Wyndham Plaza

Special optional behind-the-scenes
iour of Disneywor'd also availabie on
Fricay, October 15 for an extra $50,
Call the Wynaham Plaza at 1-800-
D64-9445 by September 13 for the
special Arbitron reduced hotel rate
ol $175 per night.

Columbia, MD

Fius Arbitron Unineersity!
Wednesday and Thursday, Novermber
10-11 - Arbitron Headquarters

Call the Calumbia Hillon at (410) 897
1060 by October B and ask for code
# PROG-43 for the special Arbitron
reduced hotel rate of $99 par night.

£y % B vy _/

ARBITRUGIV

A Ceridian Company

www.americanradiohistorv.com

www.arbitron.com
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R&R’S MARKETING MENTORSHIP, PART 2

Continued from Page 10

you need to do, and hold people accountable. Any
bad promotion is one that wasn’t thoroughly
thought out, didn’t have a time line, and was just
put together half-assed for whatever reason.

You know Murphy’s law? Murphy is at every one
of your promotions. Some days he’s just sitting in
the back, smoking a cigarette and enjoying himself.
Other days he’s giving you a jab in the gut to let
you know he’s there. And some days he is driving
the bus. When he’s driving the bus, that’s hell. Be
resilient — you're going to get knocked down a few
times. Just get right back up and start swinging.

What are some things to avoid when doing promo-
tions?

Always ask yourself three questions when doing
any promotion: How does it benefit the radio sta-
tion? How does it benefit the listener? How does it
benefit the advertiser? If all three of those questions
can’t be answered in a positive manner, that’s your
criteria to say no. The bad experiences happen when
salespeople come down and say, “You have to do
this to get the buy.” You have pressure to make the
revenue goals, so all of the sudden you swallow the
pill — and next thing you know, you have bad ra-
dio. Always remember, we have 2 million listeners
we have to worry about. The bad experiences typi-
cally come from not being able to say no or poor
planning. We control that — always get everything
in writing.

What about public relations and the media?

Invite them to everything! Getting into the small-
town newspapers is important. We find that those
papers don’t have a big staff, so if you send them a
press release, they’ll run it verbatim.

How do you balance promoting to your listeners vs.
promoting to potential listeners?

We know that you're either going to listen to us
or you're not. Sometimes you’ll see people jump on
the bandwagon because they want to see the show,
butIdon’t think you're really going to see increased

listenership. It just aids in recall. If you're a new sta-
tion, that’s a different story, because you have a lot of
people who are sampling you for the first time. But
as a mature property, you know who your listeners
are. You always have to keep reinventing yourself —
don’t let things get stale. Marketing and promotion
are a support for programming and sales. Radio sta-
tions make more money when they have marketing,
promotion and research, but you don't need it to sur-
vive. We're the bridge between programming and
sales. We're always stuck in the middle.

Do you see the job of promotion director changing in
the future?

Yes. In the last five years it has changed so
much. Promotion directors in the old days were
handing out T-shirts and bumper stickers and
putting up banners. They really weren't a re-
spected part of the radio station. Now you have
to be well-versed in branding, direct marketing,
targeting, making non-traditional revenue and
producing concerts and events. The really talented
people are able to do this. One thing about mar-
keting and promotion is that your skills will help
you go into a lot of different industries. If you are
a DJ, you're kind of stuck.

The things you need to do are to continually read
and talk to people and to find a mentor to help you.
I have a staff here, and the best experience for them
is to let them fall on their face. Then I let them stand
up and dust themselves off, and I ask them, "What
did you learn?” Every month, read a new book on
marketing and promotion. Always be open-minded
— anything is possible until proven otherwise. And
always ask for forgiveness, not for permission. I used
to judge promotions by how close I came to getting
arrested. I never have, but I've come pretty damn
close a few times.

Do you have a specific question about marketing or promotion?
Let an R&R Marketing Mentor help you out! E-mail MMS Editor
Jeff Axelrod at jaxelrod @ rronline.com with your question and
yourphone number.

- DALLAS

Turner

MM

JONES
RADIO
NETWORK™

BACK TO BASICS

Continued from Page 10

clean up. The energy and time you gain from losing the clutter will
contribute to your health, sense of well being, important relation-
ships and the successful accomplishment of your goals. Several
executives have told me that merely simplifying their work space
gave a dramatic boost to their productivity. The 3,000-year-oid
practice of feng shui might explain this phenomenon. Feng shui, a
Far Eastern technique of organizing work and home space for
optimum results, is gaining popularity in the West. It is a method
that maximizes energy flow, or chi, by proper placement and
organization of every room. Those who advocate feng shuibegin
with the key principle of getting rid of clutter, which is believed to
release blocked energy in everything from your work to your health.

Simplifying your life is easiest when done gradually. Start by
making a list of some areas of your life that need to be simpli-
fied. Break it down into categories: objects, tasks, papers,
money.

Objects: Clean out your work space and home by giving away
what you don’t use anymore. Clean off shelves, cupboards and
drawers jammed with items rarely used. (If you can’t decide what
to keep, a good rule of thumb is, if you haven’t used it in a year,
out it goes. Generally these objects contribute little or nothing to
the quality of your life.)

Tasks. At every meeting, have an agenda and a time frame for
completion. Delegate your routine tasks, consolidate them or
eliminate them if you can. Limit your errands to one day a week,
and do all the routine tasks in one trip. Organize your bill paying,
banking and telephone calls more efficiently. Papers: This is an area
that trips up many of us. Review every form your office uses and
see if all are necessary or if they’re just adding to the clutter.
Handle each piece of paper and mail that comes to you just once by
making a decision on the spot. Dump the stacks of magazines and
newspapers that have piled up. If they have articles you want, tear
out the articles and toss the rest. Organize correspondence and
paperwork. When possible, do it immediately. (A recent survey
showed that people can spend as much as four hours a week
searching for misplaced papers!)

Money: Streamline accounting procedures as much as possible.
At home, review the services you pay for, like telephone and cable
TV, to see what's necessary and what’s complicating your life. Set
up automatic payroli deposit and savings plans to avoid wasting
time on these each month. Consolidate your investments, and limit
your bank accounts and credit cards to the minimum.

Clearing away years of accumulated clutter and habit-bound
activity is not an overnight project. Take it one step at a time, and
discover how simplification can help you achieve more in the year
‘ahead.
Adapted from 21-Day Countdown to Success by Chris J. Witting
(Career Press, 1998)

Next week: Once you've simplified things, how to get more done!

, Nashville %;ﬂﬁ;
Welcomes
WWYZ-FM ~ Hartford, CT ¢ WSIX-FM ~ Nashville, TN
WKHK-FM ~ Richmond, VA ¢ WGNA-FM ~ Albany, NY

WPKX-FM -~ Springfield, MA ¢ WNKT-FM ~ Charleston, SC

For market exclusivity, call Michael Henderson,
Director of Affiliate Sales 303-784-8700

A Joues International Networks, Ltd. Conmpany

www americanradiohistorv.com
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BOOK SOUTH PARK NOW!

Too dangerous to be free ...but these
South Park videos are free for your
listeners. Six episodes on three tapes,
including the long awaited, hotly contested
Cartman’s Mom Is A Dirty Slut ¢litthanger.
This promotion is still at large — but
move quickly or you won’t get it.

This arresting promoticn is currently
available April 23 - May 2 in these markets:

Atlanta Minneapolis
Baltimore New York
Boston Orlando
Chicago Philadelphia
Cleveland Phoenix
Dallas Portland
Denver Sacramento
Detroit San Diego
Hartford San Francisco
Indianapaolis Seattle
Los Angeles Tampa

Miami  Washington, DC
West Palm Beach

Call Karen Mumaw at:

MARKETING
310-788-1621

or e-mail kmumaw@irroniine.com



www.americanradiohistory.com

14 ® R&R February 12,1999

MIUIS

management = marketing  sales

MARKETING

FINGER-CLICKIN' GOOD!

Last month, we got a panoramic view inside the
WKDF/Nashville studio, but KHMX/Houston
doesn’t stop there — the folks there want to show
off the entire facility.

Once you’ve gone to the station’s website
(www.khmx.com) and clicked on “Surround
Video,” your starting point is outside the KHMX
building. Like WKDF's site, you can grab the im-
age and direct it to where you want to go. Get a
good look around. Drink in the 360-degree
scenery.

Then you notice that instead of your normal
cursor, you’ve got a pointing finger once you get
to the door. It's beckoning you to enter the lobby.
Once inside, you’ve got plenty of places to go:
The main hallway will lead you to the studio,
engineering, the production studio and an uni-
dentified exec’s office. (Interesting office, by the
way — a basketball net, an awesome view ... is
that a telescope?) Don’t forget ... this is the kind
of stuff we see every day, but even a production
studio looks exciting to the curious listener.

The plug-in installs and works seamlessly us-
ing Internet Explorer (some assembly required
using Netscape), and the quality of the picture
is such that you'll be hard pressed to figure out
where the image wraps around.

Elsewhere on the site, you can make your way
through the floor plan of the Virtual Office to
find site functions grouped by their respective
departments: programming, music, promotions,
sales, etc.

What makes your website finger-clickin’ good? If your site is
breaking new ground with a killer app or a cool quotient in the
99th percentile, e-mail a short explanation and/or screen shot
along with an active URL to MMS Editor Jeff Axelrod at
jaxelrod @rronline.com with“FCG Site”in the subject line.

A continuing feature highlighting selected websites of special interest

TOURING THE VIDEO VIRTUAL OFFICE

Come on in to KHMX's virtual office ...
you parked.

Welcome to the main control room ... would you like to

read a liner?

And here’s engineering, for all you techie types.

wL-Fim New York
FM 802 Osaka

KVIL-FM, KEss-FM Dallas
wric-F Hartford

Radio Art/Radio Sport,
Radi Station 106.8 Moscow

wkys-iM Washington

KACD-FM/KBCD-FM, KILH-FM,
KWe-FM Los Angeles

weir-iM Philadelphia
Jovem Pan 11, Mliltlplay Sao Paqlo
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RADID GETS RESULTS

SUCCESS STORIES FROM THE RAB

Annie’s Place Finds Its Niche

Situation: When you're a small, famity-owned restaurant in Topeka,
you need all the promotional ideas you can muster to compete
against franchised restaurants. That was the dilemma for Annie's
Place. Their one restaurant was not located on the main road. This
made attracting new customers even more challenging. They had
previously advertised on cable TV and in the newspaper, but were
unsatisfied with the results.

Objective: Annie's Place wanted to increase foot traffic and attract
new customers. &

Camgpaign: Station KMAJ suggested advertising the restaurant’s
baby back ribs beginning in July. The creative 60-second spots
promoted the mouthwatering ribs; Annie's distinctive jingle ran in
the background. Annie’s Place scheduled a three-month campaign.
Results: Annie’s Place tripled their sales of baby back ribs after
three months. They began seeing new faces, and the foot traffic had
definitely increased. The owners of Annie’s Place attribute their
success to a good reputation and a winning radio campaign.

— RABTOOLBOX — —

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Thirty-seven percent of family restaurant patrons earn more than
$50,000 per year, and 30% are college graduates. Just over three
quarters (76%) own their own homes. On average, this group spends
47% of its daily media time with radio.

INSTANT BACKGROUND COLLECTION - RESTAURANTS
Table service restaurant operators with an average check size of less than
$8 report that repeat business accounts for approximately 80% of their
yearly sales. Repeat customers are responsible for 60% of the revenues
of restaurants with an average check size of $25 or more (National
Restaurant Association/Restaurants USA, February 1998).

RAB CATEGORY FILES

Food service sales boited over the top of industry projections by almost
$1 billion in 1998, but the industry’s biggest trade group is projecting
that growth in industry sales this year will cool down to a rate of 1.8%
in “real” or inflation-adjusted terms. Still, that growth, on top of a
surprisingly accelerated real gain of 2.6% in 1998, will push total
food service sales toa record $353.98 billion in 1999, according to
the Washington-based National Restaurant Association.” (Nation’s
Restaurant News, 1/4/99)

For more informa?ion, caﬁ RAB;s Member Service HelpLine at (800)
232-3131 or log on to RadioLink at www.rab.com.
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its John RenShaw
for the wackiest, wildest,
freakiest SpOrtS talk
in the nation.

Tune on to Renshaw
10am - 2pm Eastern for

off—the wall

entertaifment, hedrd
only on the One-On-One
Sports Radio Network.

Ca I I for a sample cassette
847-509-1661

ChUCk Duncan will send you one

wwWw americanradiohistorv com
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management ¢ marketing = sales

MARKETING

SGREEN SCENE:

COMING ATTRACTIONS

Looking for some great promotional opportunities?
Look no further than your local cineplex. Start plan-
ning: Here are some of the major movies set for re-
lease in the coming months. For information on creat-
ing a promotion for a specific movie, call the studio’s
regional/field representative for your market.

FEBRUARY 19

OCTOBER SKY (Universal) — The true story of Homer
Hickam Jr., a high school student in rural West Virginia who —
instead of choosing his father’s harsh life in the coal mines —
turns his attention to the skies. He embarks on a quixotic mission
that changes his life forever. StarringJake Gyllenhaal, Chris Coo-
per, Laura Dern and Natalie Canerday.

OFFICE SPACE (20th Century Fox) — Peter Gibbons (Ron
Livingston) is a computer programmer who, at the ripe old age
of 28, is having a midlife crisis. He and a group of pals hatch a
plot that could lead to a lucrative and early retirement. Jennifer
Aniston co-stars as Gibbons” waitress girlfriend.

FEBRUARY 26

THE CORRUPTOR (New Line) — An action-packed drama
about an idealistic NYPD rookie who learns firsthand how power
and influence have compromised his superiors, including one of
the department’s most decorated officers. Starring Chow Yun-
Fat, Mark Wahlberg and Ric Young,

THE DEEP END OF THE OCEAN
(Columbia/Mandalay) — In the
middle of a crowded hotel lobby, Beth
Cappadora (Michelle Pfeiffer) looks
away for a moment and subsequently
lives every parent’s nightmare when
her 3-year-old son Ben disappears.
Nine years later, Ben reappears as a
happily adopted child with no
memory of his real parents and his troubled teenaged brother
Vincent (Jonathan Jackson). Treat Williams, John Kapelos and
Whoopi Goldberg co-star.

MARCH 5

ANALYZE THIS (Warner Bros.) — What kind of mental-
health advice do you give a guy who solves his problems
with a gun and a sack of cement? That’s the challenge for
divorced New York psychiatrist Ben Sobol (Billy Crystal),
who, after rear-ending powerful gangster Paul Vitti’s (Rob-
ert De Niro) car, starts treating him. The problem is that
Paul, who is set to assume the role of leader of his crime
family, keeps having panic attacks.

-

§ AT A ¥ e i 3 s
Looking quite different from his Fu/l Monty days is Robert Carlyle,
who develops a taste for his fellow man (literally) in 20th Century
Fox's Ravenous.

CRUEL INTENTIONS (Columbia) — A tale of seduction
and betrayal starring Sarah Michelle Geller and Ryan
Phillippe as two wealthy, manipulative teenage stepsiblings
from Manhattan’s upper crust. The two wager on making a
sexual conquest involving two pawns, the naive Cecile (Selma
Blair) and the virginal Annette (Reese Witherspoon).

MARCH 12

BABY GENIUSES (TriStar) — Are babies born with knowl-
edge of the secrets of the universe and the ability to speak to
each other? That's the belief of Dr. Elena Kinder (Kathleen
Turner), owner of BABYCO, the world’s largest manufacturer
of baby products. Dr. Kinder, along with partner Dr. Heep (Chris-
topher Lloyd), work in a secret lab to try to crack the baby code.
They run into trouble when Sly, the best and brightest of their
study group of baby geniuses, escapes.

TRUE CRIME (Warner Bros.) — Clint Eastwood is Steve
Everett, an alcoholic investigative reporter who’s two months
sober. He’s on the verge of being thrown out by his wife and
has already been fired from the New York Times. He relocates
to the West Coast for a job at The Oakland Tribune, overseen
by stiff-necked city editor Bob Findley (Denis Leary). Things
change when Everett must cover the execution of a convicted
murderer whom Everett, after doing some research, believes
might be innocent.

MARCH 19

RAVENOUS (20th Century Fox) — lsolated with eight oth-
ers in a snowbound fort in the Sierra Nevadas, circa 1847, an
Army captain (Guy Pearce) must fight the ravenous cannibalis-
tic urge raging within, as well as the enemy without — a power-
ful cannibal killer (Robert Carlyle)

Dates are subject to change. Compiled by R&R Associate Fditor
Margo Ravel; (310) 788-1659

FOUR WEEKS

FORWARD _sales & Promotion Planning Calendar

March 7-13: Music in Our Schools Week, Girl Scout Week, Bubble Gum Week, Chocolate Week

7 (8 (9

March 7-13

10 11

12 ®

St. Felicity's Day (patron| Be Nasty Day Panic Day Harriet Tubman Day Johnny Appleseed Day
of mothers) Tar & Feather Day Absolute Bang Clang National Blueberry Human Services Day
Impeachment of March Working Women’s Day Day (L.A) Popover Day National Anti-Drugs Day

Goblins
National Crown Roast of
Pork Day

National Peanut Cluster
Day
First dog license issued

Kissing in public made
punishable by death
{Naples, 1562)

Maple Sugar Festival
First film shot in
Hollywood (1910)

National Oatmeal-Nut
Waffles Day
Flower Show Day

Girl Scout Day

Alfred Hitchcock Day
First library opened
Tutu first worn

First magazine article
written about dope

Good Samaritan
Involvement Day
First strip tease
performed (Paris, 1894)
National Coconut Tort
Day

Whoopsical Day smoking Religious Freedom Day

er. Demos7 jo*hn and Kenlaregettm'
Pauﬂ'ﬁ‘ﬂ'kworth, Dl
: KOMO AM 1000, Seattle 4
¢ ¥ John and Ken will'make you laugh, piss you off entertam
& 9 intrigue’and |nform.you. The show defies conventlon. it's the
. alternative'to aredéctable talk rad|o it's the ‘un’ talk show.}'
\ a i + "Jim Pasterick, PD
- WGR News Radlo 55, Buffalo

zjohnfandlKen... They're like a one-two punch i -the chops.

Contemporary; fast paced afternoon drive talk. Unique takes
on the nght topics! Building nicely in Sacramento.”

: Ken Kohl, OM

Talk 650 KSTE/ Newstalk 1530 KFBK Sacramento

ENTERTAINMENTS

831/420-1400

www fisherentertainment.com'
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Your Station's Web Site:
Lock In Listeners, Make More Money

Can you make money off your Web site? The results of Arbitron’s recently released Internet
E-commerce Study say yes. Listeners told us they want to be able to print coupons from your
advertisers, learn more about your advertisers and even buy products, such as CDs, directly
from your site. With links to advertiser information, your site can finally answer the common
objection about the lack of visuals in radio.

Some of the revenue-enhancing opportunities uncovered by the study include:
m Radio can use the Web to show its advertisers’ products and services

m Listeners want more advertiser information from radio Web sites

m Listeners want to be able to buy products directly from radio Web sites

m Radio Web sites are uniquely able to leverage strong awareness into
higher visitorship

You can see the entire Arbitron Internet E-commerce Study at www.arbitron.com. The
Arbitron E-commerce Study is presented in conjunction with Edison Media Research.

ARBITROI

A Ceridian Company ' www.arbitron.com

www.americanradiohistorv.com
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Wind-Up Ups Fischer
To SVP/Promotion

Wind-up Records has elevated
Shanna Fischer to Sr. VP/Promo-
ion. In her new
post, Fischer will
oversee video
promotion in ad-
ition to direct-
ng the label’s ra-
| dio promotion ef-
¢ | forts. She is

{based in New

e York.
“Shanna has
been crucial in
developing Creed
into a chart-topping, triple-platinum-
selling artist,” said President Steven
Lerner, to whom Fischer reports.
*“She has built the Wind-up promo-
tion team from a staff of two to a
staff of 12. She will now also be an
incredible asset to us in promoting
our artists to all national and re-
gional video outlets.”

Previously VP/Promotion, Fis-
cher has been with Wind-up since
its inception. Prior to that, she
worked with EMI Records.

In related news, Director/Rock
Promotion Joanne Grand has add-
ed Adult Alternative promotion du-
ties at Wind-up. She continues re-
porting to Fischer.

Fischer

VH-1’s Isaak Adds
Music Prog. Duties

Wayne Isaak has been promot-
ed to Exec. VP/Talent & Music
Programming at VH-1. Isaak had
been responsible for overseeing
VH-1’s Talent Relations operations,
and now adds music programming
and scheduling to his management
slate.

“Wayne was part of the original
team that rebuilt VH-1 as a focused
music network,” said President
John Sykes. “His experience and
strong relationships have been in-
valuable in helping VH-1 become
recognized as a strong force with-
in the music industry and with our
viewers.”

Isaak joined VH-1 in 1994 from
A&M Records, where he was
Exec. VP/Publicity & East Coast
Operations. He began his music in-
dustry career in 1979 as Publicity
Director at indie Waterhouse
Records in Minneapolis. VH-1 VP/
Music Programming Mike Tierney
and VP/Music & Talent Bruce
Gilmer continue to report to Isaak.

Milewski
Continued from Page 1

Milewski began his radio career
in 1968 at Holy Cross College and
joined Greater Media when the
company bought the Detroit station
where he was PD and morning
host. He graduated from the Uni-
versity of Detroit Law School in
1976, then joined the staff in Great-
er Media’s East Brunswick, NJ cor-
porate headquarters.

He was often the lone voice in
the pack, willing to speak out
against the popular concept and

Palmer Inks Deal With
Warner Chappell Music

T T

Robert Palmer recently signed a worldwide administrative agreement with
Warner Chappell Music Inc. for his song catalog. On hand for the cere-
mony were (I-r) Warner Chappell Music President Rich Shoemaker and
Chairman/CEO Les Bider, Palmer and Warner Chappell Exec. VP/Legal
& Business Affairs Ed Pierson.

=

Tilford Takes Helm 0f WMMS/Cleveland

Four-year WKQQ/Lexington, KY PD Tony Tilford has been named
PD of Jacor mainstream Rocker WMMS/Cleveland. Tilford’s first day

at “The Buzzard” will be March 1.

*The chance to be in Cleveland and rebuild the heritage is an unbe-
lievable opportunity,” Tilford told R&R. “When you look at the people
who’ve been there before — Jim Brown, Leroy Kelly, Paul Warfield, Otto
Graham — if I could just convince Tim Couch to move with me from
Lexington, I think we should have a very good year. Oh, wait, I'm with
the Buzzard, not the Browns. Well, that should be fun too.”

Starting at WKQQ/Lexington as overnight talent, Tilford rose through
the ranks in his 13-year career at the “Double Q.” He eventually became
evening air talent, MD and afternoon driver.

i G R
Schmidt

Clear Channel Communications
has moved Skip Schmidt to the po-
sition of Market Manager for its West
Palm Beach and Ft. Pierce, FL radio
properties: News/Talkers WBZT-
AM; WINO-AM & WJNX-AM;
Classic Hits WBGG-FM; Classic
Rock WKGR-FM; CHR/Pop
WLDI-FM; NAC/Smooth Jazz
WWLV-FM; and Oldies WOLL-
FM.

Schmidt, who spent the past year
in a similar post at Clear Channel’s
Tampa operations, replaces Chet
Tart and David D’Eugenio. They
had been co-managing the stations
since last August.

g iR

B

Skips To Clear Channel/WPB

D’Eugenio will remain on board
in the newly created Director/Sales
post for the eight West Palm sta-
tions. Tart — who became a part of
Clear Channel after managing six
radio stations for Fairbanks Com-
munications prior to Clear Chan--
nel’s purchase of those stations last
year — is leaving the company to
pursue other opportunities.

Before he worked in Tampa,
Schmidt was VP/GM for KHVN-
AM, KOAI-FM & KRBV-FM/Dal-
las. He also spent two years as a Sr.
VP with the Unistar Radio Network
and was VP/GM at WIQY/Miami
for four and a half years.

Networks.

ratings growth.”

for R&R’s Callout America.

lenging position.”

“Amy’s experience and understanding of this format
are an asset to program directors,” CEO Ron Harten-
baum stated. “Through her expertise and valuable in-
sights, stations can only benefit by experiencing real

R&R Names Nuell To New NTR Sales Rep Post

Gary Nuell has joined R&R in the newly created position of Non
traditional Revenue (NTR) Sales Representative. Nuell will help de-
velop sales for the R&R ONLINE website and the R&R RETAIL fax, devel-
op new revenue categories and assist in the broadening of research sales

Nuell most recently was Director/Regional Promotion at Sire Records.
His other experience includes stints as Western Advertising Manager for
Billboard magazine, Director/Sales Development for Amusement Business
magazine, and Account Manager for Airplay Monitor. He was also Publicity
Manager for Nederlander Concerts.

“Gary has a rare combination of practical experience at trade publi-
cations and record labels and in concert promotion, giving him a broad
perspective,” R&R GM Sky Daniels said. “That perspective, coupled
with his tireless dedication, makes him an ideal candidate for this chal-

EXECUTIVE ACTION

Bolton To Lead Jones/MediaAmerica Talk Sales

J ones/MediaAmerica has added Amy Bolton as Director/Talk Radio,
Affiliate Marketing. She will be responsible for af-
filiate sales for the Cox/MediaAmerica syndicated ra- |
dio products The Motley Fool, The Clark Howard Show, |
Handel on the Law and The Neal Boortz Show. P
Bolton most recently was Sr. Director/Affiliate Mar- |
keting for Westwood One Radio Networks. She’s also |
been Director/Affiliate Marketing for Sony’s SW Net-
works and Affiliate Marketing Manager for ABC Radio

Bolton

IBM
Continued from Page 3
consumer demand for convenient
access to quality recordings and en-
suring copyright protection for our
artists. Consumers, artists, technol-
ogy companies, consumer electron-
ics companies and music compa-
nies will all benefit if approaches to
digitally delivered music are both
interoperable and secure.”
Warner Music Group Exec. VP
Paul Vidich noted, “When consum-

ers go to an online store in the fu-
ture, they will have two choices:
Click one button to have a CD
mailed to their home in a few days,
or click a different button to have
CD-quality music electronically
downloaded to their home comput-
er in minutes. Electronically down-
loaded music will be just another
format choice, just as online stores
are another shopping choice. That’s
good for consumers, retailers and
music companies.”

able to present a convincing argu-
ment why others should reconsid-
er. At the RAB board of directors
meeting in Rye, NY in November,
Milewski eloquently warned fellow
broadcasters that advertising clutter

.on the air would doom radio. A

month before, he was the only ra-
dio group head on a panel before
Wall Street analysts to acknowl-
edge that satellite broadcasting
could hurt commercial radio and
encouraged the industry to find
ways to stay competitive. He re-
cently told R&R CEO/Publisher
Erica Farber in a Publisher’s Profile
(R&R 1/22) that when he began
his radio career 31 years ago, “the
three big advantages of FM were
better quality, more formats and
fewer commercials. That seems to
me what satellite radio is going to
sell — more formats, better quali-
ty and fewer commercials — and
we have to be very careful of that.”

Milewski also was strongly op-
posed to the Telecommunications
Act of 1996, which passed three
years ago last Monday. But once it
became law, he quickly took advan-
tage of the new rules and built
Greater Media into a 14-station op-
eration and one of the nation’s larg-
est privately held radio groups.

“In recent years, the radio indus-
try had begun to recognize Tom as
one of its up-and-coming leaders,”
said Greater Media President Frank
Kabela. “He was elected to the
board of both the National Broad-
casters Assn. and the RAB. The in-
dustry took considerable notice of
the limits on the numbers of sta-
tions one company could own in a
given market as well as nationwide.
Once that effort failed, Tom spear-
headed a reorganization of Greater
Media’s radio group through
swaps, sales and acquisitions to po-
sition the company as a strong

www.americanradiohistorv.com

competitor in the markets it served
under the new rules.”

“For somebody who was against
all this,” Milewski said in the Pub-
lisher’s Profile, “I’ve certainly
learned how to ride the bike pretty
quick.”

Peter Smyth — who has been
named Greater Media’s Radio
Group VP, overseeing all of the
company’s radio properties while
retaining his GM duties at the
group’s five Boston properties (see
story, Page 1) — said, “Tom
Milewski was a very good friend of
mine. He taught me a great deal,
and we forged ahead together. I
hope I can be half the leader he was
at Greater Media. Our heart is very
heavy. Tom wasn’t a quitter, that’s
for sure. And he will be very, very
missed.”

“He was a wonderful guy,” said
Herb McCord, who knew Milew-
ski for 20 years and worked with

him at Greater Media. “You always
knew where you stood with him.
He was a straight shooter. Tom was
an asset to the company, a great
friend, and he will be hard to re-
place.” .

Kabela observed, “Tom was smart,
hard-working and ambitious, yet he
was able to achieve a wholesome bal-
ance in his life. He never allowed his
career to shortchange his family, to
which he was devoted.”

Milewski is survived by his wife,
Kathleen Carroll, a daughter and
son, his father, a brother and a sis-
ter. A Thursday morning service
and funeral were scheduled. Me-
morial contributions may be made
to the American Cancer Society,
3076 Princeton Pike, Lawrence-
ville, NJ 08648, or to the Oncolo-
gy Dept. of the Medical Center at
Princeton, 253 Witherspoon St.,
Princeton, NJ 08540.

— Jeffrey Yorke
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NEWSBREAKERS.

WENN/Birmingham
Now Rhythmic Oldies

‘WENN/Birmingham has re-
turned to the airwaves as “Jammin’
Oldies 105.9.” The station had been
Urban AC until early January, when
Dick Broadcasting’s LMA with
American General Media expired.
The station was off the air for a
week when Southern Star picked
up the LMA and debuted the new
Rhythmic Oldies format.

“We are thrilled to have WENN
back on the air,” Southern Star
President/CEO Rick Peters said.
“One of Birmingham’s most be-
loved and historic radio stations has
returned with a new fervor. We are
confident that Jammin’ Oldies
105.9 will be very well-received by
the people of Birmingham.”

Southern Star/Birmingham GM
Bill Thomas and OM John Jen-
kins hold those titles at WENN,
with an announcement regarding
the PD expected in the near future.
Targeting 25-54 listeners, Jammin’

Brentlinger Broadcasting’s Clas-
sic Hits KESP (The Loop
101)YPhoenix is up and running un-
der an LMA with its owners, Four
Rivers Broadcasting. Brentlinger
also operates crosstown “K-Best,”
an Oldies simuicast on KBZG-FM
& KBZR-FM.

“Our programming plans are
rather simple,” KESP GM/PD Jim
Seemiller said. “Since our sister sta-
tions are broadcasting Oldies with
emphasis on the '50s and '60s, it
made sense for us to just do a line
extension” KESP's core acts in-
clude Efton John, Rod Stewart, Chi-

Classic Hits KESP Debuts In Phoenix

cago and Bob Seger. Seemiller
added, “Oldies stations stop at
1972, and this leaves a big musical
void. The Classic Rock stations are
stuck in the late '60s with a very
hard-rock emphasis. In most major
markets, the Classic Hits stations
are scoring well in the ratings, and
we expect to do the same”

Seemiller is also impressed with
the KESP signal, noting, “The cov-
erage area of this station is great.
You can listen in Phoenix, Prescott
and Fiagstaff, and we are working
on other improvements to increase
the coverage even more”

UPDATE

as well as WQSR-FM/Baltimore.

with Metro.”

Metro Networks Hires Hiken As Baltimore GM

etro Networks has named Buz Hiken GM/
Baltimore. He joins the company from Mar-
| tin’s Inc., where he was VP/Sales & Marketing. Be-
fore that, he held Director/Sales posts for Ameri-
| can Radio Systems stations in West Palm Beach

“Buz’s extensive history in the radio industry
| will enable him to quickly tackle his new respon-
‘ sibilities as GM,” said VP/Atlantic Region Steve
’ Candullo. “He will be a great asset to our Balti-

more team, and we look forward to Buz’s success

Hiken has spent 17 years in the broadcast industry.

Oldies 105.9 will emphasize famil-
iar hits from the *60s, *70s and
’80s. In arriving at the format,
WENN solicited input from the
community during a four-day peri-
od, generating more than 1,000
calls, faxes and e-mails offering
suggestions on programming.

Thomas said, “Jammin’ Oldies
105.9 will certainly bring back

great memories for our listeners. |

Our station will have a lot of fun
with this high-energy format, and
we feel the programming is truly
consistent with the needs of this
community.”

PRECIOUS METAL

The RIAA has issued the following awards for the month of February:

MULTIPLATINUM ALBUMS

Double Live, Garth Brooks,
Capitol (12 million); The Woman In
Me, Shania Twain, Mercury (11
million); Backstreet Boys, Back-
street Boys, Jive (9 million); Come
On Over, Shania Twain; Secrets,
Toni Braxton, LaFace/Arista (7
million); No Way Out, Puff Daddy
& The Family, Bad Boy/Arista (6
million); My Way, Usher, LaFace/
Arista (5 million); 'N Sync, ’N Sync,
RCA (4 million); R., R. Kelly, Jive;
Supposed Former Infatuation
Junkie, Alanis Morissette, Mav-
erick/Reprise; These Are Special
Times, Celine Dion, 550 Music/
ERG; Hard Knock Life, Volume 2,
Jay-Z, Roc-A-Fella/Def Jam/Mer-
cury; Stunt, Barenaked Ladies,
Reprise; Never Say Never, Bran-
dy, Atlantic; Ray Of Light, Madon-
na, Warner Bros.; Wide Open
Spaces, Dixie Chicks, Columbia
(3 million); Best Of 1980-1990/The
B-Sides, U2, Istand; Ones, Mari-
ah Carey, Columbia; Spirit, Jew-
el, Atlantic; For The Record — 41
Number One Hits, Alabama, RCA,
Romanza, Andrea Bocelli, Phil-
lips; The Carnival, Wyclef Jean &
Fugee All-Stars, Ruffhouse/Co-
lumbia; Love Songs, Elton John,
MCA,; Stage Door Canteen, Vari-
ous Artists, Heartland (2 million).

PLATINUM ALBUMS

Double Live, Garth Brooks; My
Love IsYour Love, Whitney Hous-
ton, Arista; The Prince Of Egypt
ST, Various Artists, DreamWorks;
Chef Aid: The South Park Album
ST, Various Artists, American/Co-
lumbia; R., R. Kelly; Home For
Christmas, 'N Sync; Tical 2000,
Method Man, Def Jam/RAL/Mer-
cury; Tracks, Bruce Springsteen,
Columbia; Americana, Offspring,
Columbia; Best Of 1980-1990/The
B-Sides, U2; Supposed Former
Infatuation Junkie, Alanis Moris-
sette; Ladies And Gentlemen,
George Michael, Epic; Ones, Ma-

riah Carey; Enter The Dru, Dru

Hill, University/island; A Little
[ South Of Sanity, Aerosmith, Gef-
| fen; Touched By An Angel ST, Var-
| ious Artists, 550 Music; These Are

Special Times, Celine Dion; Diz-
| zy Up The Girl, Goo Goo Dolls,
Warner Bros.; Celebrity Skin;
Hole, DGC/Geffen; Totally ‘80s; Al-
ways, Love Songs, Rock & Roll
Era, 1956; Rock & Roll Era, 1959,
Rock & Roll Era, 1960, and Rock
& Roll Era, 1954-1955, Various
Artists, Warner Special Products;
Stage Door Canteen, Various Art-
ists; Whiskey Bent & Hell Bound,
Hank Williams Jr., Curb.

GOLD ALBUMS

The Prince Of Egypt — Gospel

ST, Various Artists, DreamWorks;
Double Live, Garth Brooks; My
Love Is Your Love, Whitney Hous-
ton; The Prince Of Egypt ST, Vari-
ous Artists; The Prince Of Egypt
— Country, Various Artists,

| DreamWorks; Chef Aid: The South
’ Park Album ST, Various Artists; R.,
| R. Kelly; Best Of 1980-1990 and
Best Of 1980-1990/The B-Sides,
U2; Home For Christmas, 'N Sync;
Room 112, 112, Bad Boy/Arista,
Tical 2000, Method Man; Tracks,
Bruce Springsteen; Americana,
Offspring; John Lennon Antholo-
gy, John Lennon, Capitol; Live
From Albertane, Hanson, Mercu-
ry; Mutations, Beck, DGC/Geffen;
Supposed Former Infatuation
Junkie, Alanis Morissette; Ladies
And Gentlemen, George Michael;
Ones, Mariah Carey; Enter The
Dru, Dru Hill; Keep The Faith,

| Faith Evans, Bad Boy/Arista; Sa-
‘ brina, The Teenage Witch ST, Var-
ious Artists, Geffen; Different Stag-
es Live, Rush, Anthem/Atlantic;
As Time Goes By, Neil Diamond,

| Columbia; A Little South Of Sani-
l ty, Aerosmith; 98 Degrees & Ris-
ing, 98 Degrees, Motown; Wander
This World, Jonny Lang, A&M;
Touched By An Angel ST, Various

| Artists, Bad Boy'’s Greatest Hits,

|

Various Artists, Bad Boy/Arista;
These Are Special Times, Celine
Dion; Prolonging The Magic, Cake,
Capricorn/Mercury; The Recipe,
Mack 10, Hoo Bangin/Priority; Bel-
ly ST, Various Artists, Def Jam/
Mercury; One Wish, Deborah
Cox, Arista; Dizzy Up The Girl,
Goo Goo Dolls; Whitey Ford Sings
The Blues, Everlast, Tommy Boy;
Soul’s Core, Shawn Mullins,
SMG/Columbia; Jock Jams, Vol-
ume 4, Various Artists, Tommy
Boy; Phoenix Rising, Tempta-
tions, Motown; / Know, Luther
Vandross, Virgin; Version 2.0,
Garbage, Almo Sounds/Inter-
scope; Pure Funk, Various Artists,
Mercury; Burnin’The Roadhouse
Down, Steve Wariner, Capitol; A
Jagged Era, Jagged Edge, Co-
lumbia; Game Related, Click, Jive;
Mind Of Mystikal, Mystikal, Big
Boy/No Limit/Jive; The Very Best
Of Anne Murray, Anne Murray,
Heartland; Sounds Of The '70s,
AM Top Twenty,; Sounds Of The
'70s, 1977; Sounds Of The '70s,
1972; Classic Rock 1968; Rock &
Roll Era, 1964; and Rock & Roll
Era, 1963, Various Artists, Warn-
er Special Products; Stage Door
Canteen, Various Artists; A Quiet
Normal Life — The Best Of War-
ren Zevon, Warren Zevon, Asy-
lum; Habits Old & New, Hank Wil-
liams Jr.

PLATINUM SINGLES

“I'm Your Angel,” R. Kelly & Ce-
line Dion, Jive; “Nobody's Supposed
To Be Here," Deborah Cox; “Be-
cause Of You,” 98 Degrees; “Lately,’
Divine, Pendulum/Red Ant; “This
Kiss," Faith Hill, Warner Bros.

GOLD SINGLES

“Ghetto Cowboy,"MoThugs, Rel-
ativity; “... Baby One More Time,
Britney Spears, Jive; “Doo Wop
(That Thing),” Lauryn Hill, Ruff-
house/Columbia; “Trippin’; Total, Bad
Boy/Arista; “Love Me;" 112;“I'm Your
Angel,’ R. Kelly & Celine Dion.

www.americanradiohistorv.com

1 [ Mktg. group appoints
Gaible VP; opens offices

Chancellor Media has tapped
} Susan Gaible, most recently a
brand manager for the Reynolds

Chancellor Makes Marketing, NTR Moves

] It buys Creative

' Resources; Tahio Pres.

Metal Co., as VP of its Chancellor |

Marketing Group, which has also
opened field offices in Dallas, De-
troit, Pittsburgh and Boston. Anne
Bendalin, Tom Duda and Judi

Costanza have been tapped as |

Managing Directors of the first
three offices, respectively.

“These openings are a critical
part of our plan to open 25 full-
service field offices in every ma-
jor market where Chancellor has
a presence,” said Chancellor Sr.
VP and Chancellor Marketing
Group President Alison Glander.
“National brands want big pro-
motion ideas executed locally. Al-
ready these offices are working
on behalf of Kellogg, Frito-Lay,
Liz Claiborne and Kmart.”

Gaible spent 18 years with Rey-
nolds. Bendalin formerly served as

GAIBLE/See Page 27

Chancellor Media has pur-
chased the sales/marketing consul-
tancy Creative Resources. Gerry
Tabio, who formed Creative Re-
sources in 1990, has been named
Sr. VP of Chancellor and President
of the new Chancellor Creative Re-
sources Group. The purchase price
was not disclosed.

Creative Resources had been on
retainer for five months to consult,
manage and facilitate Chancellor
station staffs in New York, Chica-
go, Detroit, Boston and Atlanta on
generating new promotional con-
cepts and product ideas for their
advertising clients.

Chancellor Radio Group Presi-
dent Jim de Castro remarked, “We
look to Chancellor Creative Re-
sources Group to become a power-
ful think tank resource for our ad-
vertising clients, providing them
with the best promotional tools
available. They’re off to a tremen-
dous start, and the potential for
growing contributions is endless.”

Williams’ Ego
Prepares For Landing

... That, of course, being Robbie Williams’ upcoming LF, The Ego Has
Landed, set for a May 4 release. Williams recently flew in from his na-
tive UK, where his two records have both surpassed the quintuple-plat-
inum sales mark. On hand at one of the two showcases Williams per-
formed at are (I-r) Capitol President Roy Lott, Williams and Capitol VP/
A&R Dave Ayers:

¥
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® DAVE ALPERT, most recently a pro-
ducer for ABC Radio Networks, be-
comes Exec. Editor for WW1’s Enter-
tainment News.

.. - Records.. .
Ei =7, e

® TERRY MCGILL
becomes VP/Pro-
motion & Mktg. at
Fully Loaded Rec-
ords. McGill most
recently served as
Pres./Urban Music
for Breakaway En-
tertainment.

McGill

® ERIC SKINNER [Seusssas
is named Sr. Dir. @&

Rap Promotions for
Elektra Entertain-
ment Group. He §
was previously Dir./ |
Rap Promotionsfor |~
Jive Records.

Skinner

NW’?\ F = I HA? . W.‘%:WF . \\
. National Radio .

®WORLD PARTY 2000 wilt usher in the
new millennium with hourly live reports
from around the globe on Dec. 31, 1999.
The all-day broadcast will be satellite-
delivered via ABC Globecast and is
available on a market-exclusive basis;

(303) 2456057, www.worldparty2000.com.
PROS ON

i

THE LOOSE

Reggie B — Middays WUKS/

NEWSBREAKERS.

SeWESTWOOD ONE’s Grammy pro-
gramming begins with rehearsal cover-
age Feb. 20 and will include live, back-
stage broadcasts; a Grammy webcast
featuring live chats; and coverage of the
41st annual awards ceremony; (310)
840-4178. In other WW1 news: The
company’s Fox News network announc-
es nine new affiliates, among them KFI-
AM/L.A. and KATT-FM/Oklahoma City.

® TALK AMERICA NETWORK, in con-
junction withToday Solutions Media, has
launched a daily one-hour technical and
Internet talk show hosted by John De-
Bevoise, airing 9-10am (PT); (619) 920-
3297.

03

- B * vy ”
= S 5 mgz«w«%;

WQCD/NY PDJohn Mullen, wife
Julia, daughter Kaitlyn Rose, Feb.4.

s % P
VoS Tvar e i e BERE o st P b 4T

CCDEWORKSHOP, a software devel-

opment company, has designed Hot-
Ciock, aWindows-compatible program
that creates pie charts for radio pro-
grammers; www.holclock.com, (609)
547-3939.

gy e s owa

.. Changes

Alternative: The Ska Show pre-
mieres Feb. 14 and will air 9:30-
10pm Sundays on WLIR/Long Is-
land.

CHR: Eric Knight exits KCLD/St.
Cloud, MN to join WQQB/Cham-
paign-Urbana, IL for nights ...
Brian Christopher joins KRBE/
Houston as Creative Services Dir.

Classic Rock: KKRW-FM/Houston
has extended the Dean & Rog mom-
ing show to 5-10am weekdays.

Country: Lance Todd exits the
morning post at KHWY/Barstow,
CA after 12 years, but retains pro-
gramming duties.

News/Talk: KKTR-AM, L.A. has a
new lineup: Judy Abel covers mom-
ings; Nancy Bond handles mid-
days; Lisa Osborn is in aftemoons;
Lori Ryans lands evenings; and
Rick Cruise takes on overnights.

Spanish News/Talk: Heftel/Miami
Dir./Merchandising Manuel Cutie
moves to Radio Unica’s crosstown

Norris joins WBYR/Ft. Wayne, IN
for middays ... KZRK/Amarillo,
TX MD/afternooner J. Curry seg-
ues to moming drive with PD/host
Eric Slayter ... Jen Wylde joins
WBLM/Portland, ME for nights ...
Former KQWB/Fargo, ND PD
Guy Dark joins WRQC/Minneap-
olis for swings ... WYNF/Saraso-
ta, FL PD Brian Medlin goes on
the air in middays ... KFMW/Wa-
terloo, 1A welcomes former
KGGO/Des Moines night jock
Todd Thompson for middays as
“The Weed”... At KWHL/Anchor-
age, AK, PD/afternooner Dan
Thomas and MD/middayer Kathy
Mitchell swap airshifts.

Records: Ray Doustar is named
Mgr./Nat’l Sales for BMG Special
Products ... Blackbird Records el-
evates Adam Kurtz to Nat'l Pro-
motion Mgr. ... Emily Cagan is
promoted to Sr. Product Mgr. at
Rhino Records ... Elektra Entertain-
ment Group appoints Rick Brown
Dir/A&R.

Industry: Gene Roy is bumped
up to Tour Mgr. of Kenny Rogers
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NATIONAL
RADIO '
FORMATS

ABC RADIO NETWORKS
Robert Hall = (972) 991-9200

Classic Rock
Chris Miller
BLACK CROWES Only A Fool

Hot AC

Steve Nichols
CHER Believe

Starstation
Peter Stewart
BRANDY Have You Ever?

Touch
Ron Davis

No adds

e y " ]

&

ALTERNATIVE PROGRAMMING
Steve Knoll » (800} 231-2818
Gary Knoll

Rock

CUTTERS Satisfied

HOLE Malibu

JOHN MELLENCAMP 'm Not Running Anymore

Alternative

BLACK SABBATH Selling My Soul
CANDLEBOX Happy Pills

CREED I'm Eighteen

INDIGENOUS Now That You're Gone

CHR/Hot AC

DRU HiLL These Are The Times
GARBAGE Special

JENNIFER PAIGE Sober
SEMISONIC Secret Smile

Mainstream AC

MARIAH CAREY | Still Believe
COLLECTIVE SOUL Run

EVERLAST What It's Like

"N SYNC (God Must Have Spent) A Little...

Lite AC
CHER Believe

NAC
NELSON RANGELL The Way To You

uc

BEFORE DARK Come Correct
BRANDY Angel in Disguise
KIRK FRANKLIN Revolution
OUTKAST Da Art Of Storytellin’'

Mainstream AC
No adds

Hot AC
BLONDIE Maria
‘N SYNC (God Must Have Spent) A Little More...

Digitai Soft AC
Mike Bettelli
’N SYNC (God Must Have Spent) ALittle More...

Delilah
No adds

Alternative

FLYS She's So Huge

KORN Freak On A Leash ~ *

LT My Own Worst Enemy
STABBING WESTWARD Haunting M
TIN STAR Head

Urban
GINUWINE What's So Ditferent?
SHANICE When | Close My Eyes

JONES RADIO NETWORK
Jim Murphy  (303) 784-8700

Rock Ciassics

Rich Bryan
JOHN MELLENCAMP I'm Not Runring Anymore

Aduit Hit Radio
JJ McKay
BLONDIE Maria
COLLECTIVE SOUL Run

Soft Hits
Rick Brady
No adds

RADIO ONE NETWORKS
Tony Mauro » (970} 945-3339

Hot AC

Yvonne Day

CHER Believe

DAVE MATTHEWS BAND Crush

New Rock

Steve Leigh

CAKE Sheep Go To Heaven
CITIZEN KING Better Days...

Fiodd

WESTWOOD ONE RADIO METWORKS
Charlie Cook = (805) 284-9000
Bob Blackburn

Adult Rock & Rolt

Fayetteville, NC (919) 682-5628 WNMA-AM. Product: Chris Muroh JESSE POWELL You Jeff Gonzer
ing— 2 ) raductions ... ris Mur _ i

Tom Clendening — PD KNWX Sports: The Tim Floyd Show, hosted uct POY F T | No adds
AM and KIRO-AM & FM/Seattle ; > announces plans for 24-hour dig-
(425) 349-2110 by the Chicago Bulls coach, will air ital programming for Australian ?vm;tA D(’:,AST PRO(;%)M&;NSMZ Soft AC

o [ ] -

Lindsey Cipcic —PD/mornings every Monday and Thursday during . 4, “Susan Blond Inc. opens alter Pawers © { ::'gz";':!g" J—

KHOT/Phoenix (602) 266-1360 the NBA season on WMUP-AM/ ; CHR il Believe
] an L.A. office and names Lisa .

Ty Flynt — News Dir./mornings Chicago. Vega Sr. Dir./Publicity and Lisa Mike Anthony Bright AC
KHOT/Phoenix (602) 642-6887 € Sr. Dir./Publicity . MARIAH CAREY | Still Believe Jim Hays

LisaTrigg — APD/MD/middays Rock: WAPL/Appleton, W1 ups San Miguel Publicity Coordina- JOEY MCINTYRE Stay The Same SUGAR RAY Every Morning
KHOT/Phoenix (602) 857-7910 John Jordan to moming sidekick tor ... Attorney Terry Aronoff

with host Rick McNeal ... Shannon  joins Kilpatrick Stockton.
TRS news with Harvey Nagler (CBS), | Glrancellor tions to be sold to satisfy the DOJ.

Continued from Page 1

will salute KGO & KSFO/San
Francisco President/GM Michael
“Mickey” Luckoff, who will re-
ceive R&R’s first-ever Talk Radio
Lifetime Achievement Award for
his unprecedented success in and
contributions to News/Talk radio.
TRS 99 will also offer discus-
sions on numerous issues facing
News/Talk management, sales, pro-
gramming and marketing in the
coming decade. Thursday after-
noon will kick off with the News/
Talk Radio Round Table, featuring
Jacor CEO Randy Michaels, Pre-
miere Radio Networks’ President/
COO Kraig Kitchin, ABC Radio
Networks VP John McConnell and
WOR Radio Networks Director
Rich Wood, among other notables.
On Friday moming, Westwood One
Sr. VP/Programming Denise Oliv-
er will debate the future of radio

Bernard Gershon (ABC), Robert
Garcia (CNN), Brad Kalbfeld (AP
Radio) and Dave Barrett (FOX Ra-
dio). Other scheduled TRS ’99
panelists include Cox Radio’s
Greg Moceri, KGO & KSFO’s
Jack Swanson, Jacor’s Gabe
Hobbs, WGN/Chicago’s Mary
June Rose, KABC/Los Angeles’
Drew Hayes, KFBK & KSTE/Sac-
ramento’s Ken Kohl, WABC/New
York’s Phil Boyce and WWDB/
Philadelphia’s Jim Casale, to name
just a few. .

You can still register for TRS *99
on-site at the Grand Hyatt Hotel be-
ginning at noon on Thursday, Feb.
18. At press time, the Hyatt was
sold out of seminar-rate rooms, but
there were still a few standard rate
rooms available. Call the Hyatt di-
rectly at (202) 582-1234,0r call our
seminar hotline at (310) 788-1619
for alternate hotel options and last-
minute TRS 99 updates.

Continued from Page 1

(once the Capstar Broadcasting
merger is done) and Clear Channel’s
450 would make for a monumental
marriage. The 915 stations would
dwarf Infinity Broadcasting’s 161
stations — even after about 100 out-
lets are sold off to meet FCC mar-
ket ownership limits.

But for now, there’s a much big-
ger problem in the way: money.
Chancellor Chairman Tom Hicks is
said to be looking for $85 to $90
per share. Others in the company
tell R&R that Hicks is holding out
for even more. (If so, it could be a
long wait: Chancellor share prices
have been retreating over the past
week and closed down sharply
Tuesday at $53.75, more than $5
off the Feb. 5 close of $57.875.) Al-
though Marcus declined to com-
ment on Business Week’s story that
Clear Channel is “studying” an ac-

wnann amaricanradiohistorv.com

quisition of Chancellor for $18 bil-
lion in stock, he did say that price
would be “in the right range.”
Prudential analyst James Marsh
told Bloomberg that $18 billion was
a logical number for the deal: “Clear
Channel has the currency to get the
deal done.” When asked if Infinity
could be considered a contender,
Marsh said he didn’t think so, based
on overlap concerns with radio and
TV properties falling under the LIN
Television umbrella. “Infinity could
get the scraps out of a Clear Chan-
nel deal, which would really amount
to $1 billion to $2 billion in assets.”
Infinity entered the picture last
week, when Chairman/CEO Mel
Karmazin told analysts on a confer-
ence call, “We're certainly very in-
terested in whatever acquisitions the
government would allow us to make
in connection with Chancellor.”
Both companies own numerous sta-
tions in the top 50 markets, so a
merger would require certain sta-

“You can bank on this: We won’t
make any large-deal acquisition
that’s not accretive,” Karmazin add-
ed, saying he believes there are “op-
portunities with Chancellor to make
accretive acquisitions.”

Marcus has said that a deal
would likely be announced within
60 days. However, Chancellor brass
is meeting in Dallas this week, and
more will be known sooner, rather
than later.

While almost any big name in the
multimedia business could get some
play as a potential buyer, one compa-
ny — America Online — surprised
even the Chancellor insiders when
one publication reported AOL as a
buyer. “AOL has never been a com-
er,” one Chancellor insider told
R&R. “We talked abont getting a
smart partner on our Intemet project,
and their name might have come up
then, but never as a buyer. I don’t
think they’ve expressed any interest.”
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SHOW PREP

CYBERSPACE

Hot, new music-related World

MUSIC & MOVIES

CURRENT

SCENE

Michael Jackson’s Hospital Scare!

M ichael Jackson had a few
scares recently, the Nation-
al Enquirer reports. One was his
emergency frip to the hospital for
an injury to his wrist after he fell
on his way to a South Africa air-
port.Then, at the hospital, he was
convinced he was having a heart
attack, and the doctors broughtin
a crash cart of emergency cardio
equipment. Then his son, Prince,
had a seizure due to a viral infec-
tion, and Jackson rushed him to
the emergency room in a state of
hysteria, begging doctors not to let
little Prince die (he didn't).

The Globe, on the other hand,
is not quite as sympathetic in their
report. The ’zine apparently didn’t
know how Jackson hurt his wrist,
so it printed a top 10 list (a la David
Letterman) of reasons Jacko in-
jured his wrist. Among the rmean-
est: “slipped while moonwalking
on his hands” (No. 6); “pitched a
hissy fit when his glove didn't fit”
(No. 4); and “asked Mike Tyson,
‘Who’s Bad?” (No. 3).

Teaching Love ...

“Yeah. When my baby wants to
hear it. But | don’t need any mu-
sic. Oh, no” — the master of the
love game, Barry White, on
whether he listens to his own
music when making love (Time).

... Learning Love ...

“l have no clue if I've been in
love or not. That's kind of a touchy
subject, ‘cause I'm just starting.
I've never had a boyfriend” — 19-
year-old singer Mya (Vibe).

... 1arnished Love

Jerry Hall has a trump card in

£
%
e,

CROWD PLEASER — “She’s
got all the elements of a pop
star, all the ingredients. | don’t
know if | could be in the same
room with her for very long,
but who can you be in the
same room with for very
long?” — Blondie lead singer
Deborah Harry serves up her
personality profile of Courtney
Love (Esquire).

unless you're doing that — | don’t
care how your music sounds, if
you ain’t doin’ that, you're just
makin’ noise. And makin’ money,

you know what I'm sayin’™ —
D’Angelo (Elle).

Cause °'N’ Effect

When members of Rage
Against The Machine, Beastie
Boys, Bad Religion and Chum-
bawamba put together a concert
to benefit the cause of death-row
inmate Mumia Abu-Jamai, con-
victed of the 1981 killing of a
Philadelphia police officer, 2,000
tickets were returned by out-
raged fans. Commented WXRK/
NY personality Will Pendarvis,

* SHE'S ALL THAT (Miramax)

Single: Kiss Me/Sixpence None The Richer (Squint/Columbia)

* PATCH ADAMS (Universal)

Single: Faith Of The Heart/Rod Stewart
Other Featured Artists: the Rascals, Eric Clapton, the Band

* VARSITY BLUES (Hollywood)

Single: Run/Collective Soul (Atlantic)
Other Featured Artists: Foo Fighters, Janus Stark, Van Halen

* SIMPLY IRRESISTIBLE (Restless)

Single: Falling/Donna Lewis

Other Featured Artists: Katalina, Marcy Playground, Jennifer Paige
* THE PRINCE OF EGYPT (DreamWorks)

Single: 1 Will Get There/Boyz Il Men

* RUSHMORE (London)

Other Featured Artists: the Who, the Kinks, John Lennon

* PLAYING BY HEART (Capitol)

Singles: Drinking In L.A./Bran Van 3000 (Audiogram/Capitol)

Lover's Will/Bonnie Raitt

Angelene/PJ Harvey

Other Featured Artists: Cracker, Moby, Gomez

* THE FACULTY (Columbia)

Singles: Haunting Me/Stabbing Westward

I'm Eighteen/Creed
Its Over Now/Neve

Other Featured Artists: Oftspring, Garbage
* | STILL KNOW WHAT YOU DID LAST SUMMER (143/Warner Bros.)
Singles: Blue Monday/Orgy (Elementree/Reprise)
How Do | Deal/Jennifer Love Hewitt
(Do You) Wanna Ride/Reel Tight (G-Funk/Restless)
Other Featured Artists: Grant Lee Buffalo, Imogen Heap

COMING

* BLAST FROM THE PAST (Capitol)

Single: 1 See The Sun/Tommy Henriksen
Other Featured Artists: Everclear, R.E.M., Dishwalla

* MESSAGE IN A BOTTLE (143/Atlantic)
Single: Only Lonely/Hootie & The Blowfish
Other Featured Artists: Faith Hill, Sheryl Crow, Edwin McCain

* JAWBREAKER (London)
Single: Yoo Hoo/lmperial Teen

Other Featured Artists: Letters To Cleo, Ednaswap, Shampoo

Wide Web sites, cool cyberchats
and other points of interest along
the information superhighway.

’Net Chats

* Shoot the breeze with Alter-
native’s fave Aussies, Silverchair,
on Tuesday (2/16) at 6pm ET/3pm
PT (www.sonicnet.com). iChat®
plugin required. At 8pm ET/5pm
PT, watch the band perform via
live video cybercast.

* Tune into a pre-concert in-
terview with Ali of Zebrahead
Tuesday at 7:45pm ET/4:45pm
PT (www.hob.com). Then, stick
around for a live online cyber-
cast one hour later, as Reel
Big Fish complete the show’s
doubie bill.

* Also on Tuesday, chat away
with members of Divine at 9pm
ET/6pm PT (www.sonicnet.com).

OnTheWeb

e Listen to a live cybercast
featuring the Neville Brothers
from the House of Blues in New
Orleans Saturday (2/13) at
12:30am ET/9:30pm PT (www.
liveconcerts.com).

* Shake your moneymaker
with the Black Crowes in a live
Valentine’s Day show Sunday at
8:30pm ET/5:30pm PT (www.
rollingstone.com).

¢ |t's a double bill with Wes
Cunningham and Wilco live from
New Orleans’ House of Blues
Wednesday (2/17) at 10pm ET/
7pm PT.

MUSIC DATEBOOK

MONDAY, FEBRUARY 22

1969/In Manchester, T. Rex launch their
British tour with opening mime
act David Bowie.

1978/Ex-Sex Pistols bassist Sid Vicious
and girlfriend Nancy Spungen are
arrested by police in their New

1993/Eric Clapton wins six Grammy
awards.
Releases:the Police’s “Roxanne” 1979

THURSDAY, FEBRUARY 25

1963/Vee Jay Records releases the
Beatles' first U.S. single, “Please

1991/James Brown is released from a
South Carolina prison after com-
pleting his sentence for drug pos-
session.

Born: Neal Schon (Journey) 1955,
Johnny Van Zant 1959, Paul
Humphreys (OMD) 1960

“Don’t take the word of a disc
her nasty divorce battle withMick  jocikey, for God's sake, or a guy York hotel room and charged with Please Me." SUNDAY, FEBRUARY 28
Jagger. If he doesn’t divide jp a pand. Do the research and drug possession. . 1977/The Jam. sign with Polydor & o0, /coyoving the Tourists! disbant=
things up her way, she's prepared 1980/ Stuart Goddard (a.k.a. Adam Ant) is Records.

to write a tell-all book and divulge
Mick’s darkest secrets and sexu-
al shortcomings (Star).

And Now A
Message From ...

Madonna and Lauryn Hill join
Tom Hanks, Sharon Stone,
Chris Rock, Natasha Richardson,
Grant Hill and Dr. Mathilde Krim
on the cover of Esquire — each
holding a placard with one word
of the statement“The Four Letter

come to your own conclusions”
(Entertainment Weekly).

Bad Judgment

Time offers its good news/bad
news clip of the week. “The good
news: The judge who sent Tom-
my Lee to jail can find no evi-
dence that the rocker violated his
parole by drinking. The bad
news? This means Lee is free to
go on tour. Maybe they can get
him for his hair [now in cornrow
braids). It's a crime.”

dismissed from Adam & The Ants
by manager Malcolm McLaren. The
group change their name to Bow
Wow Wow when Goddard is re-
placed by Annabella Lwin.
1989/George Michael's Faith wins Best
Album at the Grammy Awards.

TUESDAY, FEBRUARY 23

1978/ At the Grammy Awards, the Ea-
gles win Best Record for “Hotel
California,” and Fleetwood Mac's
Rumours receives Best Album
honors.

1979/In Boston, Dire Straits launch
their first U.S. tour.

1987/Frank Sinatra makes a guest ap-
pearance on TV's Magnum PI.

1995/Lyle Lovett fractures his collar-
bone in a motorcycle accident.

Born: George Harrison 1942, Mike Pe-
ters (Alarm) 1958

FRIDAY, FEBRUARY 26

1982/Killing Joke disband.

1988/The film Hairspray, featuring Son-
ny Bono and Deborah Harry,
opens.

1994/Skinny Puppy's Cevin Key frac-
tures his arm and leg while film-
ing a fight scene in the film Doom

ment, members Annie Lennox
and Dave Stewart form the Eur-
ythmics.

The Tourists depart, the
Eurythmics arrive.

Word We All Forgot About” (it's - : p Generation. 1984/Michael Jackson receives eight
“AIDS"). Sltﬂng Petty? 1983/:2 I;arr:sash_Citfy, T'Jhsm .Ilatt:kson | Born: Fats Domino 1928, Johnny Cash Grammy awards, including Best
UHIPNeS T pp Lonque T 1932 Album for Thriller.

Soul Man

“It's all about the Divine Spirit
leading you to touch people.
That's what soul music is. And

Whitney Houston recently
held up the shoot for the video of
her single “Heartbreak Hotel”
because she hated her dressing-
room chair (Globe).

Each week R&R sneaks a peek through the nation's consumer
magaczines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

Born: Johnny Winter 1944, Brad Whit-
ford (Aerosmith} 1952, Howard
Jones 1355

WEDNESDAY, FEBRUARY 24

1969/ At London’s Royal Albert Hall, the
Jimi Hendrix Experience play
their last British concert before
disbanding.

1990/Jehnny Ray, 63, dies from cancer.

1992/Nirvana’s Kurt Cobain and Hole’s
Courtney Love marry in Hawaii.

v o sensdtig L senee

www.americanradiohistorv.com

Releases: the Rolling Stones’ “19th
Nervous Breakdown” 1966, the
Eagies’ “Hotel California” 1977

SATURDAY, FEBRUARY 27

1967/in London, Pink Fleyd record
their first single, “Arnold Layne.”

1977/Keith Richards is arrested in his
Toronto hotel room by Canadian
police and charged with heroin
and cocaine possession.

1985/Ex-Uriah Heep frontman David
Byron, 38, dies.

1986/Wham! disband.

1996/Alanis Morissette wins four
Grammy awards, including Best
Album for Jagged Little Pill.

Born: the late Brian Jones (Rolling
Stones) 1942, Cindy Wilsen (B-
52's) 1957

Releases: U2’s War 1983

— Mark Solovicos
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SHOW PREP

/’

FAITH EVANS YPUFF DADDY Al Night Long (Bad Boy/Arista)
GINUWINE What's So Different? (550 Music/ERG)
KORN Freak On A Leash (/mmertal/Epic)

|BUZWORTHY |

EMINEM My Name |s (Web/Aftermath/Interscope)
ORGY Biue Monday (Elementree/Repriss)
FATBOY SLIM Praise You (Skint/Astralwerks/Caroline)

\JAM OF THE WEEK |

GINUWINE What's So Different? (550 Music/ERG)

| EXCLUSIVE... F
KORN Freak On A Leash (Immertal/Epic)

| DAYTIME %
BLONDIE Maria (Beyond)

BRANDY Have You Ever? (Atlantic)

FOXY BROWN Hot Spot (Violator/Def Jam/RAL/Mercury)
MARIAH CAREY | Still Believe (Columbia)

CHER Believe (Wamer Bros.)

CITIZEN KING Better Days (And...) (Warner Bros.)
DEBORAH COX Nobody's Supposed To Be Here (Arista)
DMX Stippin’ (Def Jam/Mercury)

DRU HILL These Are The Times (University/Isiand)
EMINEM My Name Is (Web/Aftermath/Interscope)
FAITH EVANS /PUFF DADDY Al Night Long (Bad Boy/Arista)
EVE 6 Leech (RCA)

EVERCLEAR One Hit Wonder (€apitol)

EVERLAST What It's Like (Toniny Boy)

FATBOY SLIM Praise You (Skint/Astralwerks/Caroline)
GARBAGE Special (Aimo Sounds/Interscope)
GINUWINE What's So Different? (550 Music/ERG)

GO0 GOO 0OLLS Slide (Wame: Bros.)

GREEN DAY Nice Guys Finish Last (Hollywood/Reprise)
LAURYN HILL Ex-Factor (Ruffimuse/Columbia)

HOLE Malibu (DGC/Geten)

WHITNEY HOUSTON Heartbreak Hotel (Arista)
JAY-Z1/AMIL & JA Can | Get A... (Det Jam/RAL/Mercury)
JEWEL Hands (Atlantic)

JUVENILE Ha (Cash Money/Universal)

R. KELLY When A Woman's Fed Up (Jive)

KORN Freak On ALeash (/mmertal/Epic)

LENNY KRAVITZ Fty Away (Virgin)

MARILYN MANSON | Don't Like...(Nothing/Interscops)
MATCHBOX 20 Back 2 Good (Lava/Atiantic)

METHOD MAN & D’ANGELO BrealdUps... Def. amRALMercury)
MONICA Angel Of Mine (Arista)

NEW RADICALS You Get What You Give (MCA)
OFFSPRING Pretty Pty (For A White Guy) (Columbia)
ORGY Blue Monday (Elementree/Reprise)

REDMAN I'll Be That (Def JamMercury)

BUSTA RHYMES Gimme Some More (Elektra/EEG)
WILL SMITH Miami (Columbia)

BRITNEY SPEARS...Baby One More Time (Jive)

SUGAR RAY Every Moming (Lava/Atiantic)

2PAC Changes (Amarw/Death Row/interscope)
TYRESE Sweet Lady (RCA)

ROB ZOMBIE Living Dead Girl (Geffen)

MUSIC MUSIC FIRST
69.7 million households 50.8 milfion households
. Isaak/Tierney
|SPANKIN’ NEW ADDS || |[ADDS -~ ]
CITIZEN KING Better Days (And...) (Wamer Bros.) KHALEEL No Mercy (Hollywood)

JOHN MELLENCAMP |'m Not Running Anymore (Columbia)

| INSIDE TRACKS :
EAGLE-EYE CHERRY Save Tonight (Work/ERG)

SHAWN MULLINS Lullaby (Columbia)

SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)

e .~ . |
EAGLE-EYE CHERRY Save Tonight (Work/ERG)

GO0 GO0 DOLLS Slide (Wamer Bros.)

JEWEL Hands (Atiantic)

SARAH MCLACHLAN Angel (Wamer Sunset/Reprise)
SHAWN MULLINS Lullaby (SMG/Columbiaj

INEW . & ]

MARIAH CAREY | Stili Believe (Columbia)
SHERYL CROW Anything But Down (AGM)
WHITNEY HOUSTON Heartbreak Hotel (Arista)
SUGAR RAY Every Morning (Lava/Atiantic)

|LARGE = - .. |
BARENAKED LADIES it's All Been Done (Reprise)

CHER Believe (Wamer Bros.)

HOOTIE & THE BLOWFISH Only Lonely (Atiantic)

LENNY KRAVITZ Fly Away (Virgin)

MATCHBOX 20 Back 2 Good (Lava/Atiantic)

NEW RADICALS You Get What You Give (MCA)

THIRD EYE BLIND Jumper (Elektra/EEG)

|MEDIUM .~

BLONDIE Maria (Beyond)

COLLECTIVE SOUL Run (Hollywood/Atiantic)

DAVE MATTHEWS BAND Crush (RCA)

LAURYN HILL Ex-Factor (Ruffhouse/Columbia)

HOLE Malibu (DGG/Geffen) *

ELTON JOHN & LEANN RIMES Written... (Rocket/snd/Curt)
JOHN MELLENCAMP 'm Not Running Anymore (Columbia)
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)
SHANIA TWAIN From This Moment On (Mercury)

ICUSTOM .

BOYZ 1l MEN | Will a1 There (DreamWorks)

BRANDY Have You Ever? (Atiantic)

DEBORAH COX Nobody's Supposed To Be Here (Arista)

DIVINE Lately (Pendufum/Red Ant)

FAITH EVANS Love Like This (Bad Boy/Arista)

EVERCL EARFather Of Mine (Capitol)

KIAK FRANKLIN Lean On Me (Gospo Cantric)

GARBAGE Special (Aimo Sounds/Interscope}

ORU HILL These Are The Times (University/Island)

KHALEEL No Mercy (Holtywood)

GERALD LEVERT Taking Everything (FastWest/EEG)

MONICA Angel Of Mine (Arista)

BONNIE RAITT Lover's Will (Capitol)

R.E.M. Lotus (Wamer Bros.) -

ROLLING STONES Gimme Shetter (Virgin)

SHANIA TWAIN That Don't Impress Me Much (Mercury)

RUFUS WAINRIGHT April Fools (DreamWorks/Geffen)
This week's chart is frozen.

~ TELEVIS

TOP TEN SHOWS
FEBRUARY 1-7

Total Audience
(95.8 million households)

ER

Frasier

Friends

Movie (Sunday)

(The '60s, Part One)

5 60Minutes

6 Touched By An Angel
7 Veronica’s Closet
8

9

W N -

Jesse

Dateline NBC (Monday)
10 Movie (Sunday)

(Night Ride Home)

" “Adults 18-49

ER
Friends
Frasier
Movie (Sunday)
(The '60s, Part One)
The X-Files
Jesse
Veronica’s Closet
World's Most Shocking
Moments 2
9 The Drew Carey Show
10 Dharma & Greg
{tie) Whose Linels It Anyway?

a Wi -

S NOW,

Source: Nielsen Media Research

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the

Mountain time zone. All listings

subject to change.
TR e 304 4y
¢ Friday, 212 = :,

* Glen Campbell, Prime
Time Country (TNN, Spm).

* Collective Soul, The To-
night Show With Jay Leno (NBC,
<check local listings).

*Orgy, Late Night With
Conan O'Brien (NBC, check lo-
cal listings).

[SHOWTIME |

BACKSTREET BOYS All | Have To Give (Jive)

BRANDY Have You Ever? (Atiartic)

FOXY BROWN Hot Spot (Violator/Def Jam/RAL/Mercury)
MARIAH CAREY | Still Believe (€olumbia)

DEBORAH COX Nobody's Supposed To Be Here (Arista)
DMX Slippin’ (Def JamvMercury)

DRU HILL These Are The Times (University/isiand)
EMINEM My Name Is (WebvAftermath/Interscope)

FAITH EVANS {/PUFF DADDY All Night Long (Bad Boy/Arista)
GINUWINE What's So Different? (550 Music/ERG)
LAURYN HILL Ex-Factor (Ruffhouse/Columbia)
WHITNEY HOUSTON Heartbreak Hotel (Arista)

JAY-Z {/AMIL & JA Can | Get...(Def Jam/RAL/Mercury)
JUVENILE Ha! (Cash Money/Uriversal)

R. KELLY When A Woman's Fed Up (Jive}

KORN Freak On A Leash (immortal/Epic)

LIMP BIZKIT Faith (Flip/Interscape)

MATCHBOX 20 Back 2 Good (Lava/Atlantic)
METHOD MAN & D’ANGE.0 Break Jps... DefamRALMercury)
MONICA Angel Of Mine (Arista)

NEW RAQICALS You Get What You Give (MCA)
OFFSPRING Pretty Fly (For AWhite Guy) (Columbia)
REDMAN I'll Be That (Def JamyMercury)

BUSTA RHYMES Gimme Some More (Elektra/EEG)
-WILL SMITH Miami (Columbia)

BRITNEY SPEARS...Baby One More Time (Jive)

SPICE GIRLS Goodbye (Virgin)

TYRESE Sweet Lady (RCA)

TOTAL {/MISSY ELLIOTT Trippin’ (Bad Boy/Arista)

Information current as of Feb. 5

‘Saturday, 2113
* Busta Rhymes, Saturday
Night Live (NBC, 11:30pm).

Tuesday, 2/16

* Charlie Daniels is profiled
onTNN's The Life and Times Of
....(8pm). .

* Collin Raye and Michael
Peterson, Prime Time Country.

* Bobby Bare, Janie Fricke
and Waylon Jennings perform
on The George Jones Show
(TNN, 10pm).

Wednesday, 2/17
B . i AFBR AR 3
» Trace Adkins, Sara Evans,

and George Jones, Prime Time
Country.

o

« Britney Spears, Jay Leno.

e Julian Lennon, The Late
Show With David Letterman
(CBS, check local listings).

* John Pizzarelli, Conan
O'Brien.

. A5 R st S R s,

# -Thursday, 218+

¢ Jo Dee Messina and the
Mavericks, Prime Time Country.

* Blondie, Jay Leno.
* Jewel, David Letterman.

g WEEKEND BOX OFFICE

ey

FEB. 57
¢ 1 Payback $21.22
% (Paramount)*
2 She’s All That $11.65
(Miramax)
3 Patch Adams $4.40
(Universal)
4 Varsity Blues $3.84
(Paramount)
5 Saving Private Ryan $3.60
(DreamWorks)
6 Shakespeare In Love $3.46
(Miramax)
7 A Civil Action $3.07
(Buena Vista)
8 Stepmom $2.51
(Sony)
9 Simply Irresistible  $2.23
(Fox)*
10 You've Got Mail $2.18
(wB)
All figures in millicns

36 million Bouseholds
‘- Cindy Mahmoud
) I~ J VP/Music Programming

& Entertainment

- ;. Video Playlist ~ |

R. KELLY When A Woman's Fed Up (Jive)
LAURYN HILL Ex-Factor (Ruffhouse/Columbia)
BUSTA RHYMES Gimme Some More (Elektra/EEG)
2PAC Changes (Amanw/Death Row/interscops)
MONICA Angel Of Mine (Arista)
FOXY BROWN Hot Spot (Vioiator/Def JanvRALMercury)
TYRESE Sweet Lady (RCA)
DRU HILL These Are The Times (University/Isiand)
WHITNEY HOUSTON Heartbreak Hotel (Arista) |
ROOTS /ERYKAH BADU You Got Me (MGA)

Video phaylist for week ending Feb.12

J Rep City.. -~
e £ <
REDMAN ' Be That (Def Jam/RALMercury)

ROOTS {/ERYXAH BADU You Got Me (MCA)

BUSTA RHYMES Gimme Some More (Elektra/EEG)
COOL BREEZE Watch For... (Organized Noize/Interscope)
METHOO MAN Judgement Day (Def JanvRAL/Mercury)
2PAC Changes (Amaru/Death Row/Interscope)

FAT JOE.lohn Blaze (Mystic/Big Beat/Atiantic)
MYSTIKAL That's The Rapper (Big Boy/No Limit/Jive)
FOXY BROWN Hot Spot (Viokator/De! JamvRAL/Mercury)
OUTKAST Da Art Of Storytelfn’ (LaFace/Arista)

!’Idﬂo playlist for week ending Feb. 12

¥ H ¥
55 million households
Peter Cohen,
VP/Programming

music network

|~ National Top 20°" |

ROQTS VERYKAH BADU You Got Me (MCA)

MYA My First Night With You (University/interscope)
JESSE POWELL You (SilasMCA)

WHITNEY HOUSTON Heartbreak Hotel (Arista)

EMINEM My Name |s (Web/Aftsrmattvinterscope)

FIVE it’s The Things You Do (Arista)

FAITH EVANS {/PUFF DADDY All Night Long (Bad Boy/Arista)
JUVENILE Ha! (Cash Monsy/Universal)

112 WLIL' ZAN Anywhere (Bad Boy/Arista)

2PAL Changes (Amaru/Death Row/interscope)

USHER Bedtime (LaFace/Arista)

DJ GUIK Hand N’ Hand (Profile/Arista)

R. KELLY When A Woman's Fed Up (Jive)

MARIAH CAREY | Stil Believe (Columbia)

SILMK THE SHOCKER UMYSTIKAL it Ain't...(No LimitPriority)
OUTKAST Da Art...(LaFace/Arista)

’N SYNC (God Must Have Spent) A Little...(RCA)
3RBG:STOREE If Ever (Yab Yum/Elekira/EEG)

MORICA Angel Of Mine (Arista)

SHAE JONES Talk Show Shhh! (Universal)

Most requested from the week ending Feb. 7

PRLLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 BLACK SABBATH $785.4
2 NEIL DIAMOND $563.2
3 PHISH $529.4
4 JANET JACKSON $528.7
5 KISS $515.9
6 DAVE MATTHEWS BAND $460.1
7 DEPECHE MODE $417.7
8 SHANIATWAIN $412.0
9 AEROSMITH $375.3
10 MANNHEIM STEAMROLLER  $318.0
11 BOB DYLAN $314.4
12 AMY GRANT $307.4
13 “FAMILY VALUES TOUR" $239.1
14 ALAN JACKSON $204.1
15 VINCE GILL $1954

Among this week's new tours:

DEANA CARTER NEW MORTY SHOW
CIBO MATTO ALIEN FASHION SHOW
GOO GOO DOLLS  ROOTS

BRUCE HORNSBY  SEPULTURA

KID ROCK VAST

LYLE LOVETT RUFUS WAINWRIGHT
MY FRIEND STEVE  NEN. YOUNG

The CONCERT PULSE is courtesy of FPolistar, a
publication of Promoters’ On-Line Listings, (600)
344-7383; California (209) 271-7900.

* First week in release
Source: ACNielsen EDI

COMING ATTRACTIONS:
This week’s openers include
Message in a Bottle, starring
Kevin Costner and RobinWright
Penn. The film’s 143/Atlantic
soundtrack features Sheryl
Crow's “Carolina,” Hootie &
The Blowfish’s “Only Lonely
Sarah MclLachlan’s “| Love
You,” Faith Hill's “Let Me Let
Go,” Edwin McCain’s “| Could
Not Ask for More,” Sinéad Lo-
han’s “No Mermaid,” Beth Niel-
sen Chapman’s ‘1 Wil Know
Your Love,” Marc Cohn’s “Fal-
len Angeis” and Clannad’s
“What Will 1 Do Songs by
Yve.n.Adam, Anna Nordell,
Laura Pausini and Gabrie!
Yared complete the ST.

Also opening this week is
Blast From the Past, starring
Brendan Fraser and Alicia Sil-
verstone. The film's Capitol
soundtrack sports R.E.M.’s “it's
the End of the World as We
Know It (And | Feel Fine)," Ever-
clear's ‘1 Will Buy You a New |
Life,” Cherry Poppin’ Daddies’
“So Long Toots,” Squirrel Nut
Zippers' “Trou Macacg,” Tom-
my Henriksen's “| See the =
Sun.” Sonichrome’s “Honey
Please” and Dishwalta’s “Pret-
ty Babies” The ST also show-
cases songs by Perry Como,
Randy Newman, Celeste
Prince, Biock, Flying Neutri-
nos and Steve Dorff.

Opening in limited release is
Unconditional Love, starring
John Kennedy Horne. The
film’s Horne soundtrack con-
tains Johnny Gitl’s “Deeper”
and songs by 3Gs, Lil Beau,
Desi, Dion, Msb and others.

In theaters: Sarah Michelle
Gellar and Sean Patrick Flan-
ery star in Simply Irresistible,
whose Restless soundtrack
highlights Donna Lewis’ “Fall-
ing,” Lori Carson’s “Take Your
Time,” Marcy Playground’s
“The Angel of the Forever
Sleep™and more.

www.americanradiohistorv.com
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AL PETERSON

Mark Fuhrman: KXLY’s Top Cop

1 The former LAPD detective now trades barbs, not bullets

This story is about Mark Fuhrman. Yes, that Mark Fuhr-

man. It’s been awhile since there has been any significant media

coverage of the steely eyed former Los Angeles Police detective
whose name, for better or worse, will forever be linked with the
infamous O.J. Simpson murder trial.

But it’s hard to forget those TV
images of Fuhrman displaying a
“Dirty Harry”-like demeanor and
confidence while being ques-
tioned by no less than the likes of
Johnny Cochran and F. Lee Bailey.
To some, the onetime Marine
seemed an everyman hero, want-
ing only to see the bad guys get
their due. But to others, he was a
liar, abigot and a racist — just one
more part of a vast LAPD conspir-
acy seeking to frame Simpson for
two brutal murders.

So once the so-called “trial of
the century” is over, what does a
guy who has experienced firsthand
the intense and unwelcome spot-
light of media frenzy do with the
rest of his life? In a classic case of
“if you can’t beat "em, join 'em,”
for the past year Mark Fuhrman
has been co-hosting a weekly ra-
dio talk show on KXLY-AM/Spo-
kane.

After leaving the LAPD, Fuhr-
man traded the bright lights and
famous faces of Hollywood for the
bucolic beauty and famous pota-
toes of Idaho. Throughout much
of 1997 Fuhrman hit the media
circuit again, this time to promote
his controversial book, Murder in
Brentwood. During that time,
KXLY talk host Mike Fitzsim-
mons asked Fuhrman to be a guest
on his daily early afternoon talk

Mark Fuhrman

show. At first, callers only wanted
to ask Fuhrman about O.J. or vent
their personal feelings about him
— both pro and con. But after sev-
eral appearances, station manage-
ment began to hear and see the
possibilities.

In January of '98, KXLY man-
agement decided to offer Fuhrman
an opportunity to co-host a week-
ly crime-themed talk show with
Fitzsimmons. “The combination
of Mark’s experience as a police
officer and my training as a law-
yer created an immediate synergy

between us,” says Fitzsimmons.
The KXLY Crime Show was a hit
with listeners and garnered both
Fuhrman and the station a good
deal of interest from media outlets
throughout the country.

Most observers assumed that
publicity was exactly what putting
Fuhrman on the air was really all
about — a savvy radio promotion-
al stunt designed to get KXLY
some attention. But it’s now been
more than a year since that first
show aired, and Fitzsimmons says
that even though the curiosity fac-
tor about Fuhrman has decreased
a bit, listener interest and calls to
the program have actually in-
creased.

I recently spoke to Fuhrman,
and he sounded a lot like a guy
who wouldn’t mind too much if he
just happened to become the next
big Talk radio success story.

R&R: Having had to run the
gauntlet of reporters at the O.J.
trial, did you ever envision that
your future would include being a
part of the media?

MF: Well, one thing all that me-
dia exposure did was make me
aware of how uncomfortable I am
with being on TV. In television
there’s always somebody worry-
ing about how your makeup looks,
if your shirt looks right, where the
camera is, etc. But radio is a me-
dium where you can just be your-
self. What really matters on radio
is the subject matter, as opposed
to the fluff that you mostly get
from TV. Unlike on TV, on radio

EOTALK

R&R’s TALK RADIO SEMINAR IS
LESS THAN ONE WEEK AWAY!
And our TRS headquarters hotel, the
Grand Hyatt, is now SOLD OUT of
all special seminar-rate rooms. You
may still find limited rooms, but to
book one, you must call the Hyatt di-
rectly at (202) 582-1234 for informa-
tion. Alternate hotel options within
walking distance of the Hyatt with
rooms still available at press time in-
clude the Washington, D.C. Renais-

Countdown To TRS ’99!

sance [(202) 898-9000] or the Marriott at Metro Center [(202) 737-2200).

DON'T PLAN ON LEAVING EARLY! You definitely will not want to miss
a single minute of TRS "99's information-packed agenda, with featured
speakers and format-focused panel sessions targeted exclusively to Talk
radio executives, programmers and producers!

STILL WANT TO ATTEND TRS 99?7 REGISTER ON SITE!
TRS '99's on-site registration desk opens at 12 noon on Thursday, Febru-
ary 18th at the Grand Hyatt. SEE YOU IN D.C.!

R&R Talk Radio Seminar 99

[0 uoIBUIYSEM « 6661 “02-81 AuBnigay

your voice gets heard, and you can
take enough time to really deal
with a complicated subject and
make your point. I just feel com-
fortable on the radio.

R&R: After a
year behind the
microphone, are m
you starting to

The justice system

on hunting or competitive shoot-
ing or what it is to be in the Ma-
rines, but I'm not about to do a
show on how the feminist move-
ment is affecting who will be the
Democratic can-
didate for presi-
dent in 2000 or
something like

feel like a talk . that.
host yet? works fine. That said, I
MF: Actually, The trouble is, can’t say that I

I don’t think of
myself as any-
thing other than
just a blue-denim-
wearing, average
working guy. But
I really do love Talk radio. It’s the
real “people’s court,” where any-
body can call in and ask a question
or voice an opinion. The one thing
I guess I bring to this job is hon-
esty. I will not speak on anything
that I don’t feel I have at least
some life experience to draw on
about. For example, I'll do a show

we have humans
involved in it.

don’t still have a
passion for crime
and police work.
T’ll never lose the
m longing to be out
there with my
buddies at three in the morning,
coffee sitting on the hood of the
car, waiting out some guy who’s
holed up, with helicopters and the
SWAT guys all over the place. For
me, there’s just no place better.
R&R: If being a cop still stirs
that kind of passion in you, why
quit?

You'll reach the busy families
in the demos you want.

Call Nancy Abramson
at 914-244-0655

and lock up your market now.

Available Live Saturdays 10 AM - 12 Noon ET
SATCOM C-5, Transponder 23, Sedat Channel 56

“I’'m proud to have Work & Family on WEVD.
Jan Wilson brought the shares in her time slot

up 140% in one book.

And, most importantly, she’s not boring.”

—Alan Eisenson, Program Director, WEVD New York

©1999 Dow Jones & Company, Inc. All rights reserved. The Wall Street Journal is a registered trademark of Dow Jones & Company, Inc.

WER K

D e N S T T T

FAMILY

From The Wall Street Journal.®

Talking about the real stuff.

DOWJONES
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MF: There’s nothing worse
than watching an athlete who
used to be great still hanging on
by his fingernails until he looks
pathetic. What’s worse to me is
seeing an old cop hanging on and
just living off old stories. I never
wanted to be like that. My plan
from the beginning was, you put
in your 20 years, you work hard
until you burn yourself out, then
you go away and do something
else. Face it, it’s a young man’s
job. You just can’t go without
sleep and proper food and still
keep up the pace after awhile, and
that’s a lot of what being a cop is
all about.

R&R: Ever dream that the next
big nationally syndicated talk host
could be Mark Fuhrman?

MF: Well, yes, I guess I have
had some of those thoughts. But
then I just kind of laugh because,
honestly, I've never really thought
of myself in that way. But sure, I'd
probably jump at the opportunity.
I'd love to have the chance to use
my experience and knowledge to
dissect some of the greatest crime
cases of all time. I think if I fo-
cused and stayed with what I
know, it could be a successful
show.

R&R: How do you feel about
how you were treated in the after-
math of the Simpson trial?

MF: I think I am probably the
only person who was involved
with the Simpson trial who can
shave in front of the mirror every
day and actually still look that per-
son in the eye. Contrary to what
some people thought, I was not
forced out of the LAPD, and I did
not leave town in
disgrace. The
facts are, by m
1993 I was al-
ready planning
my retirement
for 1995, and my
family and I had
already settled
on moving to our
present home in
Sand Point, Ida-
ho. I retired from
I"d always plannad. In fact, it was
exactly 20 years to the day from
when I first entered the police
academy that I retired from the
department.

R&R: Do you feel at all victim-
ized by what you went through
personally as a result of the Simp-
son trial?

——MF: T-don’t think T'd

term victimized, but I do think
there were really two big stories.
One was the defense team trying
to save a man who they knew
committed a double murder. And
the second story was the prose-
cutors who, because they were
making so many mistakes, wel-
comed the shift of focus from

ACNM

T0 R&R!

Solving a case is
often the easiest
part. Proving it is
something else.

them to me. No, I don’t think 1
was a victim. 1 was just the most
convenient person for a prosecu-
tion that basically said to the de-
fense, “If there’s anything that

I think | am probably
the only person who
was involved with
the Simpson trial
who can shave in
front of the mirror
every day and
actually still look
that person in
the eye.

Fuhrman ever did in his life and
you want to chip away at it, go
ahead, we’ll cooperate.” Because
that essentially kept the focus off
of them.

R&R: If you could have O.J. on
the show, what three questions
would vou ask him?

MF: First, “Did you read my
book?” Which he would deny, but
I know he did. Second, “How does
it feel to know that I know every
movement you made, from the |
time you left your house, to the
weapon you used, to where you
came in the house and why you
took off the glove. How does that
feel?” And my third question
would be, “What’s it like to kill
your children’s mother?”

R&R: Lei’s
hear your take
on another high-
profile crime, the
Jon Benet Ram-
sey case.

MF: I've read
the paperwork —
the autopsy re-
port, the search

m warrants. There
are a couple of
things about this

case thatreatly make mecrazy. For
instance, does anyone have any
problem with the fact that the “kid-
napper” never called? Or that the
kidnapper’s note was most proba-
bly written by Patsy Ramsey, ac-
cording to the handwriting analy-
sis that was done? And why would

neither of the Ramsey’s agree to a

polygraph test in order to at least

R&R: After everything you've
witnessed over the past 20 years,
are you totally jaded, or do you
still believe in the justice system?

MF: I think the justice system
works fine. The trouble is, we have
humans involved in it — and I
don’t mean that sarcastically. Just
look at the O.J. case as an exam-
ple. You had the ego of Marcia
Clark, the ignorance of Chris
Darden, the arrogance of Johnny
Cochran, F. Lee Bailey’s aggres-
sive and bullying technique, the in-
timidation that jurors got from
members of their own community
‘and a judge without a set of nuts.
None of that is in any book that
you could study, and none of that
is supposed to be tolerated in any
courtroom. I’ve been to a couple
of hundred trials in my life, and I
don’t know of one judge who
would have tolerated 15 seconds
of the nonsense that went on in
that trial, let alone 15 months of
it! And, in my opinion, TV camer-
as are the worst thing to ever hap-
pen to courtrooms.

R&R: Do you ever miss being
able to go out and just sort of
blend into the crowd?

MR: Absolutely, but I know it
won'’t ever be that way again, so

A

IT’S CRIME TIME — Posing for the proverbial group shot after a re-
cent edition of The Crime Show are (standing I-r) KXLY Promotions Di-
rector Mike Ellis, detective-turned-talk host Mark Fuhrman and (seat-
ed) KXLY midafternoon talk host Mike Fitzsimmons.

I've decided to make the best of
it. That’s not to say I haven’t met
hundreds of nice people in radio,
TV and out in public, but it would
be nice sometimes to be able to
go to a restaurant with my family
where I feel like my wife, my chil-

dren and I aren’t being watched.
Another thing that happens is that
you can’t really go anywhere
alone anymore. I'd love to be able
to sit in a coffee shop all by my-
self and read a whole section of
the newspaper.

THEY’RE SAYING

GREAT THINGS!!!

DR. JOY BROWNE

eliminate any speculation of them
as possible suspects by the media?

The answers are easy — both
of these people are suspects. And
you’ve got to pick which one
you’re going to give immunity to,
because without testimony, you’re
going to have a real hard time con-
victing anybody. I'd say they
should indict both Ramseys, then
see who wants to come and have |

MW n

If you have questions or com-
ments that you'd like to add,
call Al Peterson at (619) 486-
7559, fax (619) 486-7232, or
e-mail alpeterson@aol.com.

a meeting first. Even then, you'll |

still have the problem of spouses
testifying against each other. It’s
a real mess. Personally, I think
they’ve most likely solved the
case, because solving a case is
often the easiest part. Proving it is
something else.

BiLL BRATTON OF WFIR, ROANOKE, SAYS “MORE THAN
JUST A TALK SHOW, SHE’S BECOME A WAY OF LIFE FOR
WFIR’S LISTENERS, A ROANOKE HABIT THAT MAKES HER A
NUMBERS MAGNET!”

BOB GRANT

PAuL VANDENBURGH OF WROW, ALBANY, NY, says

“BOB GRANT IS WHAT TALK RADIO 1S SUPPOSED TO BE...A SOLID,
FACTUALLY BASED AND OPINIONATED FORUM WITH INTERACTION
FROM LISTENERS.”

THE DOLANS

AT (719) 579-6676.

LEE MALcoLM oF WIRL., PEORIA, BELIEVES “OUR
HIGH END ADVERTISERS APPRECIATE THE DOLANS’
ENTERTAINING, CREDIBLE ENVIRONMENT. THEY REALLY

PLAY IN PEORIA!”

FOR MORE INFORMATION, CONTACT RICH WOOD
OR RON NAHOUM AT (212) 642-4533
OR SKIP JOECKEL IN QUR WESTERN OFFICE
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OLDIES

CALVIN GILBERT

The Sound Of Philadelphia

Consistency and stability are the keys to WOGL's Oldies success

If you’re looking for a job at one of America’s most successful
major-market Oldies stations, WOGL/Philadelphia may not be the
most promising place to send a resumé. PD Scott Walker notes, ‘I
haven’t hired a full-time jock in nine years. That’s no tumover. We’ve
had a nice run with our personalities, that’s for sure.”

To say that WOGL itself has had a
nice run would be a serious under-
statement. When Arbitron released
the fall book for America’s fifth-
largest market, the CBS station
moved 4.9-5.3 overall to take the
fifth-place position in one of the most
competitive radio cities.

Those numbers increase in persons
25-54, where WOGL’s 6.6 share puts
them in fourth place. As you might
expect, the figures for persons 35-64
Jjump substantially — to an 8.4 — to
give the station the top slot in that
particular demo. Walker tells R&R,
“As far as 25-54, in the last 10 years
we’ve been out of that top five demo
twice ... and we were No. 6

It would also be an understatement
to say that Walker has enjoyed a nice
run at WOGL. Arriving at Top 40
WCAU to program the station and
work a morning airshift and later
guiding the station when it became
Oldies WOGL in 1987, Walker has
served as PD for 18 years.

Recalling when the change took
place, Walker says, “It was a very com-
petitive situation for Top 40, and we
knew there was a big hole in the mar-
ket Despite some initial Oldies com-
petition, particularly WIOQ's one-year
effort that coincided with WCAU’s
flip, WOGL has maintained a solid
lock on the Oldies demo while remain-
ing one of Philly’s top-rated stations.

Serious Heritage
Philadelphia, of course, has a rich

musical heritage. It’s where Dick
Clark founded American Bandstand

m.
Our nighttime and
weekend numbers
are just incredible.
We probably have
the best nighttime

numbers of any Oldies

station in the country.

93

and acts like Frankie Avalon, Chub-
by Checker, Bobby Rydell, Fabian,
Len Barry, the Orlons and the Dov-
ells recorded their *60s hits. A decade
later, the production team of Gamble
& Huff was turning out hit after hit
with acts such as the O’Jays, the Styl-
istics and the Spinners.

“That’s advantageous to us in this
market,” Walker says. “Not only do
we have the real '60s Philadelphia
sound, but we also have the early *70s
Philadelphia sound, so I think we can
get away with playing a wider vari-
ety of music than most stations can.”

In terms of WOGL’s approach,
Walker notes, “I would compare our
station to WCBS-FM/New York.
[WCBS PDj Joe McCoy really
helped me put this station together. I
learned a lot from the history of his
station and about the importance of
building it on the personalities that
people grew up with. You have heri-
tage disc jockeys and heritage mu-

sic, so it’s a great combination.

“When we put this station togeth-
er, we wanted to build a power-
house. The way we did that was to
get some of the big names in this
town from back when Top 40 radio
was hot in the *60s. We really
branded the station when we got Hy
Lit [who is on air 1-5pm]. Then we
picked up Don Cannon to do morn-
ings. Our station has really been
built on the personalities of Phila-
delphia and the people who grew
up listening to them.”

Specialty Programming

Although WOGL has evolved over
the years, Walker says, “It’s not dras-
tically different than it was 12 years
ago when we first put it together. There
are certain things that are better — the
production elements are getting bet-
ter each year — but the station has
basically played the same music since
we went on the air. We’ve experiment-
ed a little bit, just like a lot of stations
have, with some ’70s stuff.”

WOGL has found major success
with its specialty programs, includ-
ing the regular three-hour shows that
fill the 7-10pm weekday time slot.
These shows include Harvey Holi-
day’s Motown Monday and Superhits
of the '70s. Weekend programming
includes the Top 20 Countdown, Sat-
urday Night Dance Party and Stree:
Corner Sunday.

“We're big on specialty shows,”
Walker says. “I think that’s given us
a big advantage. Our nighttime and
weekend numbers are just incredible.
We probably have the best nighttime
numbers of any Oldies station in the
country. We have a special feature ev-
ery night. It gives us the opportunity
to really diversify this station with a
lot of variety.”

cancer and Alzheimer’s disease).

Creating An Oldies Brand

ou know it's an Oldies station when you see WOGL/
Philadelphia’s pink Cadillac logo. However, as Promo-
tions Director Cindy Webster explains, “We're really a’60s-
based station. We've toyed with the idea of abandoning the

pink Cadillac, but it has become such a mascot to us”

And while WOGL plays oldies music and features a staff of local ra-
dio veterans, the station’s approach is not steeped in nostalgia. Web-
ster says, “That’s the nice thing about our station. it’s really a Top 40
presentation. You don't feel like you're listening to this ‘Golden memo-
ries’-type station. We're giving away great vacations and doing promo-
tions with the Phillies, the "76ers and the Flyers. We're out there doing
things that the average family is out there doing today.”

Like most stations, WOGL has a limited budget for station promo-
tions, but that hasn’t stopped Webster and the air personalities from
hitting the streets to raise the public’s awareness of the power of Oldies.
“We're very picky in what we do,” Webster says. “It has to fit our image”
As a result, the station gets involved in city-sponsored events (such as
fireworks displays) and charity work (including fund-raising events for
the March of Dimes and other nonprofit organizations that combat breast

Last April, as part of its 10th anniversary celebration, WOGL present-
ed a Sound of Philly concert featuring artists who either live in the city or
recorded there. Much to the surprise of the concert promoters who helped
with the production, 15,000 people showed up at First Union Center to
witness live performances by Frankie Avalon, the Spinners, Bobby Ry-
dell, the Delfonics, the Blue Notes and Bill Haley’s Comets.

So what about the pink Cadillac? Webster laughs, “If somebody on
the promotions staff needs to go out, they take the Cadillac, because
it's a billboard. | mean, it's huge. it's like an eyesore. But people are
honking and waving, so anytime we can get it out there, we do”

As Good As You
Can Sound

While some Oldies PDs have no-
ticed increased competition from
News/Talk stations, Walker says
WOGL’s main format competitors
remain Classic Hits and AC. He ex-
plains, “The Classic Hits station
plays some of the same *60s classic
hits that we play — the Doors’
‘Light My Fire’ and Beatles cuts.
The AC station plays Motown, so we
share a lot with them.”

However, Walker contends, “Old-
ies is really the only format where the
listeners can bond with the personali-
ties because they grew up listening to
them. You take Hy Lit, for example.
For people who are 45-54, he was the
teen jock when they were kids. He was
their hero, and they’re still listening
to him on the radio today. Country
can’t do that, Rock doesn’t do that,
AC doesn’t do that. This format is the
only one where the listeners have a

bond not only with the music, but also
with the personalities.”

Walker continues, “The 35-44
demo has been the difficult one for
Oldies stations. That’s the one that’s
been eroding. But you really can’t
change your product to please those
people. You just have to market your
station a little bit more aggressively
to try to make up for what you might
be losing on the younger side. I don’t
care if you're 45 or 54, when you
come to .an Oldies station, you’re
there to hear your favorite music.”

When asked what Oldies program-
mers can do to expand listenership in
the future, Walker responds, “I think
a lot of Oldies stations are perhaps
making some mistakes by thinking
they can branch out their music to draw
a younger audience. I think they’re
going the wrong way with it. It’s a life-
style format for the baby boomers, and
you accept that. You just have to sound
as good as you can sound and do what
you need to do to win”

1
oston

R o
Hm)sfon

6allas

Fresh ways to image oldies stations:

* Promo and ID Beds

* Punctuators * Stagers

* Listener Reactions * Promo Parts

You get a 100 Track Kick-Off Kit and
a Brand New CD Every Two Weeks!
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PRODUCTION PARTS

Tons of special work parts:
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Make your oldies station glitter with GOLDMINE Production Parts! Call Radio Today at (212)581-3962
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* Year Collages « Song Setups
e Artist IDs * Birthday Greetings
* Special Weekends ¢ Features
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these and over 100+
stations have already
signed on.
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revenues is still 7% — the same as
it was 30 years ago — and perhaps
the same share it will retain unless
it can learn to co-exist with, feed off
of, or feed into all of these new
technologies by which consumers
are obtaining entertainment and in-
formation.

“It’s very confusing as we look
into the crystal ball,” remarked
RAB President/CEO Gary Fries.
“A year ago, we didn’t think the In-
ternet would develop quite the way
everybody thought. That’s changing
to the point where we recognize
that the Internet is going to be a part
of that future. The question I often
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get asked is, ‘Is anybody making
money on the Internet?” Probably
not an awful lot today, but proba-
bly an awful lot tomorrow.”

Indeed, Internet-related sessions
dominated the MLC and left broad-
casters pondering the best course of
action: Should they sell products on
their own websites? Should they
feed listeners to a portal? Does
streaming their own audio signal
make sense?

Based on stats released by Ar-
bitron, the radio industry had bet-
ter decide quickly. Some 17% of
consumers surveyed added Internet
access to their homes in just the last
six months, and streaming audio
usage jumped from 18% to 27% of
online users during the same peri-
od. Internet usage numbers among
partisans of certain formats are
breathtaking: 91% of Alternative
Pls access the Internet, 58% of
CHR and Classical Pls do so, and
even 54% of Religion-format par-
tisans use the web.

Triathlon Broadcasting President
Norm Feuer called the convergence
of radio and the ’Net “absolutely a
fabulous match,” adding that the
true value of the new medium “is
not how much I can make off the
Internet, but the client relationship”
that can be built by developing mar-
keting plans with advertisers on
two different media. '

Former Heritage Media Presi-
dent Paul Fiddick, now Vice Chair-
man of RadioWave.com, was more
direct in his assessment: “Don’t kid
yourself that people will continue
to bring their radios to work and put
them next to the computer screen.
The convergence of radio and the
Internet is inevitable and necessary.
It’s a survival issue for radio.”

All of this comes at a time when
broadcasters face other new com-
petitors for their listeners’ ears: Two
DARS competitors will start beam-
ing 100 channels each of music and
talk programming in 2000, and, if

Dalton

Continued from Page 3

admired Allen for years, and I ap-
preciate him giving me this op-
portunity. I've worked for Jack
Lameier over the last 10 years
and wouldn’t trade a minute of it
for the world. He’s taught me a
lot. We have a great roster with
tremendous potential to grow,
and I look forward to the chal-
lenges.”

Dalton began his career with
CBS (now Sony) in 1988 as a
Promotion Coordinator and was
upped to Manager a year later. He
was elevated to Mid-Central Re-
gional Promotion Manager in
1989, and became Epic’s Direc-
tor/National Promotion in 1993.

Gaible

Continued from Page 20
VP/Local Field Director for Leo
Burnett Field Marketing Services.
Duda had been GSM and Business
Development Manager for WKQI/
Detroit. Costanza was Business
Development Manager with Secret
Performance Marketing.

NEWS

the FCC gets its wish, thousands of
“microradio” radio stations will be
wedged into the FM spectrum. It
has not yet been determined if
those low-power broadcasters will
be allowed to sell commercials.

While plans for the new low-
power service are still in their in-
fancy, NAB Exec. VP/Legal Jeff
Baumann warned that, even though
the entire industry is united in its
efforts to stop microradio, the threat
of passage is very real. “There is a
very real groundswell of public
opinion that will support this effort.
There will be a lot of populist sen-
timent, and we’ll be characterized
as the ‘haves’ vs. the ‘have-nots.
I’s going to be a tough battle.” The
irony of the microradio proposal
did not go unnoticed: By adding
more stations to provide a diversi-
ty of voices, it was agreed, the
smaller, stand-alone broadcasters
will face a much greater threat than
the larger operators.

Only a year ago DARS was
barely on the radar screens of the
sales managers, but the topic drew
pointed questions and comments
from all corners of this year’s con-
vention, and most expect CD Ra-
dio and XM Satellite Radio to be
potent competitors when they come
online next year. Both services
promise at least 100 channels of
very specific music, talk and news
formats. Both also plan to charge
listeners a monthly fee of around
$10 for access to their programming
via a palm-sized dish receiver that
can be used at home or in a car.

XM’s plans for selling airtime
are still evolving, but it has hired
radio exec Joe Dorton to oversee
its efforts. CD Radio said it plans
te keep its music channels
commercial-free, and it has con-
tracted with MediaAmerica to sell
a limited inventory for its talk pro-

g.

But Clear Channel Communica-
tions Chairman Lowry Mays told
the convention he believes the
DARS services will compete for
more dollars than even they may
carrently realize. Mays, who said
he was offered the chance to invest
in DARS early on, suggested, “It’s
my feeling that while [DARS ser-
vices] may be launched by sub-
scription, I think early on they’ll
determine they’re going to have to
be advertiser-supported to survive,
and they’re going to have to have
massive terrestrial repeaters in or-
der to deliver the kind of service
that will compete with us.”

At a session focusing on regula-
tary issues, a panel of NAB execs
predicted that the new Congress
would take up retired Rep. Joe
Kennedy’s alcohol advertising cru-
sade and that, with the year 2000
presidential election coming up,
another round of campaign reform
legislation was virtually a given.
But the broadcasters in the room
seemingly cared little about these
“ald” issues, as conversation
centered around their fears and
concerns about the FCC’s proposed
microradio service.

Convention notes:

* This was the second time in
three years the MLC was staged in
Atlanta; the program came off
smoothly in the Hyatt Regency’s

www.americanradiohistorv.com

remodeled meeting areas. Next
year’s show will take place at the
brand-new Adams Mark Hotel in
Denver. Subsequent MLCs are slat-
ed for Dallas, New Orleans and Or-
lando.

* The RAB has recruited Renee
Cassis to the new position of Cor-
porate Marketing Director. Cassis
will serve as an interface between
the radio industry and advertising
trade publications, category-
specific industry publications and
trade associations.

» Fries announced changes to the
annual Mercury Awards. The annu-
al awards dinner has been aban-
doned in favor of a more intimate
ceremony at New York’s Museum
of Television and Radio this June,
to be attended mostly by the
creative community. Monies saved
from the dinner will be used in part
to fund workshops designed to as-
sist the ad community in develop-
ing better radio commercials. Three
such workshops are scheduled for
this year, including one in New
York (the other locations will be
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determined). Although not designed
specifically for radio production di-
rectors, Fries said anyone in the ra-
dio or ad communities will be in-
vited to these workshops.

* Among the throngs of MLC at-
tendees: more than 108 sales manag-
ers representing all of Jacor’s stations.

¢ Many station managers and
sales managers were on a fervent,
if not desperate, search for sales-
people. One sales manager said
each member of his sales staff re-
ceived a recruitment letter via the
station’s fax machine from a com-
peting group in the same market.
Another creative sales manager
slipped a note underneath hotel
room doors promising a $1,000
bounty to anyone who referred an
AE that he hired. Others suggest-
ed it was time the radio industry
look outside for salespeople, in-
cluding sales reps frem industries
that do business with radio, such as
auto dealers. .

Contributing from Washington,
DC: R&R’s Jeffrey Yorke.

Arbitron
Continued from Page 1

the development of Arbitron’s per-
sonal portable meter test in
Manchester, England — is relocat-
ing his home base back to the U.S.,
but will still be involved in interna-
tional activities.

Supovitz, who becomes VP/Na-
tional Radio Services, will lead a
unit that will measure all kinds of
national radio audiences, including
those of Howard Stern and Rush
Limbaugh, as well as upcoming
DARS services and syndicated pro-
gramming. The company intends to
use the 1.4 million diaries it already
collects as the basis for its measure-
ment. It will then have to merge
that information with individual sta-
tion clearance reports in order to
provide listening data for each
commercial cleared, as required by
network advertisers.

Arbitron also announced that it
has signed OnRadio to its stream-
ing media alliance. Companies in
this alliance will provide Arbitron
with user information that will al-
low for audience measurement of
streaming audio services on the In-
ternet. Arbitron intends to begin
providing such information this

‘Bloomber

Continued from Page 8

year.

Finally, Arbitron is proposing to
change the way radio simulcasts
are reported beginning with the
spring 1999 survey. The four key
guidelines are:

* There will be no limit to the
number of stations included in a si-
mulcast.

* Stations that are 100% simul-
cast, including commercials, for
100% of the survey can request to
be reported as a combined total
(and without separate station break-
outs). Stations must be 100% si-
mulcast during the week and 91%
simulcast on the weekends.

« Stations that don’t meet the
100% simulcast standard will be
broken out in the printed book, Ar--
bitrends, Maximiser and Media
Professional. The Electronic Sum-
mary Data Set that replaced client
tapes will report simulcast totals for
those dayparts in which the simul-
cast was in effect 100% of the time.

* Trends for total-line simulcasts
won’t appear in the printed books
until enough survey periods have
passed to develop such trends.

Subscribers who wish to com-
ment on the simulcast proposals are
encouraged to contact Arbitron via
e-mail at simulcast@arbitron.com.

 BUSINESS
| BRIEFS

proposed was a “hybrid point system” that would favor applicants who own
five or fewer radio or TV stations and whose headquarters are within 100
miles of the new station or within the same state as the station.

NAB, Small Broadcasters Oppose New Construction Rules

he NAB and a number of smaller broadcasters oppose new FCC rules
that only extend construction permits beyond three years due to“acts
of God” (construction hampered by natural disasters, for example) or when
a broadcaster has appealed a zoning board decision in a court. The NAB
told the commission last month that“zoning approval delays and other local
business-related difficulties are real-world encumbrances that are beyond

the control of a permittee.”

St. Joseph, IL-based Cornerstone Community Radio told the commis-
sion the rules — which go into effect Feb. 16 — would cause “numerous”
construction permits to be forfeited. Meanwhile, the FCC last week gave
Edmund Dinis an eighth extension on the permit granted to himin 1988 to

construct WLAW-AM/Fairhaven, MA.
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"REET TALK.-

|
'WPLJ Embarks On Its Post-Rocky Road

I hen it was announced that
I WPLJ/NY afternoon personality
' Rocky Allen would move to
mornings at co-owned WABC, VP/
‘ Programming Tom Cuddy hinted that the
move would allow 'PLJ to make some
changes and become more music-
intensive, Last week, PD Scott Shannon
started making those adjustments. As of
last Friday (2/5), the station’s new on-air
slogan is “95.5 'PLJ, New York’s Hit Music
Station” The format remains Hot AC, but
many of the station’s late '70s-early '80s
titles are history as 'PLJ pursues a more
contemporary approach. On-air
personalities exiting include Kristie
Mclntyre, Fast Jimi Roberts and Danny &
Onions. Among the holdovers are
Shannon, morning partner Todd Pettengill
and overnighter Dave Stewart. Jamie Lee
joins for nights from Country WKIS/Miami,
and former WYXR/Philly MD Kim Ashley is
filling afternoons on an interim basis.

‘ } She Can Still <
‘ Count To Five
In case any of you were wondering,

} WNNX/Atlanta PD Leslie Fram still has

all of her fingers. As you may recall, she

was the unlucky member of the 99X
‘ morning team charged with fulfilling the
losing end of a Super Bowl bet with a
Denver station: having her pinky
amputated at the first joint. Last Friday,
| the doctor who was to perform the
operation called in to guide morning
cohorts Barnes & Jimmy through the
procedure. Then listeners heard the
sound of a chainsaw ... before being
asked, “Did you really think we’'d cut off
her finger? C’mon, it's only a game!”
Plenty of listeners took it seriously
though. Fram tells ST she’'d had a
number of men calling to offer their
[ fingers in order to spare hers!

Following the lead of co-owned
KYNG/Dallas, KYCY/SF is dropping its
“Young Country” moniker to become
“¥Y93.” The change was heralded by a

stunt in which the station played only
songs from '93.

> A Hair-Razing ‘
Fund-Raising Experience
KQFC/Boise’s jocks all set goals
before beginning the station’s latest St.
Jude’s Radiothon, promising to shave their
heads if they met their goals. Well, 35
hours and $172,000 later, that buzz you
heard around town was a combination of
electric razors and congrats for a job well
done. In other markets, more St. Jude’s
fund-raising promotions rustled up tons o’
money: WQBE/Charleston, WV collected
more than $85,000, up $12,000 over last
year; WKKT/Charlotte took in $224,000,
including $12,000 from a special acoustic
concert; WXTU/Philadelphia solicited over
$272,000 during a 25-hour radiothon;

Continued on Page 30

KQFC staffers show off their newly polished chrome
domes: (front, I-r) Wendy “| Have A Rubber Cap On”
Waters, Al “Gandhi” Jackson and “Uncle Fester”
Burnett; (rear, I-r) Mark “The Body” Rivers, Brian
“Bull” Rodgers and KJ “G. Gordon” Mac.

Rumors

e With ABC set to buy WEAE-AM/Pittsburgh
from Jacor, will it become another Radio Disney
affiliate? Or will it join ESPN's fledgling fuli-time
network?

* |s WKRK/Detroit PD Mike Stern ready to be-
come a“Peak performer” in Denver?

¢ Is WFHN/New Bedford, MA about to get a
better signal into nearby Providence?

¢ |s Santa Rosa, CA about to get a new CHR?

WHAT DOES IT ALL MEAN?

. Total'Nutrition News reports on the breaking stofies in the world of nutrition
‘amd hBalth. Available FREE OF CHARGE, no cash, no barter, no commercial /,
content. Five times a week, 60-seconds MARKET EXCLUSIVE, ___ :_1":“ )
delivered by satellite for maximum timeliness and quality. Catch y L i I _L ?
Total Nutrition News every Friday. Bulk feed at 3:00 p.m. Eastern =55
time, SATCOM C-5, transponder 23, SEDAT channel 13.

Call 1-800-334-5800 for the total story on Total Nutrition News.

Nutrition News |
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Continued from Page 28

1

KDRK/Spokane brought in more than R”l"blesl Pt. 1

$120,000; and WMZQ/Washington took * Former KLAX-FM/L.A. PD Alfredo Rodrigu-

=i M " ez joins crosstown KKHJ-AM as PD.
top honors, MENSing $668,024 in capital * KTRH/Houston picks up Houston Astros

capital” baseball broadcast rights for three years, following
- = a bidding war with former flagship station KILT. The
> Bad Press Stings Staf’ons< Houston Business Journal says the deal’s worth

about $3 million. Meanwhile, Oakland A’s play-by-

|

’ After the Indianapolis Business play shifts from KNEW/SF to co-owned KABL.
Journal ran a story critical of Marsh  After a four-year absence, Geno Michellini
Supermarkets’ stock performance, the R oarMaIREREN A, -

: 2 il * KDWB/Minneapolis APD/MD/middayer Rich
grocery chain yanked all of its advertising Davls is appointed PD at WZEE/Madison, W, ef-
from the paper and its co-owned entities, fective March 1.
including WMYS-AM, WTPI-FM & WZPL- * Foliowing the station’s sale, CISS/Toronto has

flipped from Country to CHR/Rhythmic.

FM{lndy‘ aner Michael Maurer told .the * KFRY/Modesto flips to a“Jammin’ Oldies” for-
Indianapolis Star-News the boycott will mat. PD Greg Edwards exits.
cost the stations hundreds of thousands of * Pop/Ait KLAL-FM/Little Rock PD Randy Cain

WISH KKLT CIMX KLTY WDVE KZLA WZTR KWJJ KW

returns as PD of co-owned Hot AC KURB-FM. He
succeeds Randy Bush, who relocates to the North-
east.

* At Rock KRRO/Sioux Falls, SD, John Price is

Top-rated KSCA-FM/L.A. morning man ~ uppedto PD.

d Honduras native R Al d * WBUZ/Toledo PD/afternooner Dan Bozyk will
| £h B native Renan Almendarez exit at the end of the week. WIQB/Ann Arbor, Ml

dollars. ST’s calls to station management
were unreturned at press time.

THE Portable

Coello will be honored Feb. 13 for his MD Chris Ammel is his replacement.
- - Hurricane Mitch relief efforts last fall. * KTEX/McAllen-Brownsville elevates APD/MD
I s a w I Central American consuls, members of the R ae Dcnere 10 10k Mgl oo Sl et
) K open since Jim Paczkowski stepped down to con-
Mexican consulate and the Red Cross will centrate on the morning show last August. Romero

name him Humanitarian of the Year at the will continue as midday personality.
* ABC Radio Network’s weekly computer and
P ceremony.

r o v e n R e m o t e y technology talk show, Connected With Gina Smith,

_ will log off following its April 24 broadcast.
From the “What format hasn’t he done

yet?” file: Former KZLA/Los Angeles PD
and longtime consuitant John Sebastian

has resurfaced as a self-described “liberal } A Market Goes ‘ _
talk host” on KXAM-AM/Phoenix. Dark For Kevin

Power!

. After 30 years on-air at Clear Here's something you don’t hear every

Channel’s Full Service WHAS/Louisville, day: The entire West Palm Beach radio

morning host Wayne Perkey is set to retire market went silent for a minute last Friday
June 4. Until then, 'HAS is setting up a (2/5) in memory of longtime WEAT-FM

series of remotes so fans can say goodbye oRIing host.Kevin pilEhens. whoidied
“in person. The rest of the station’s two days earlier of an apparent heart

wakeup team will remain intact. A search attack. He was 39. Kitchens had
for Perkey’s successor is underway.

* Fast, Easy Set-Up &
Take Down

* Increase Remote Visibility

Continued on Page 32

* Quick-Change Graphics

e Great Opportunity For
Sponsors or Sponsorships

BROADCAST
PRODUCTS

INCORPORATED

421 S. Second Street
P. O. Box 2500
Elkhart, IN 46515 USA

1-800-433-8460

PROMO ITEM OF THE WEEK — “Add boys, add boys, what'cha gonna do....” Marv Albert returned to the radio
booth this week as a broadcaster for the New York Knicks. And in a somewhat unrelated story, Virgin Records
locked up promo honors this week by laying down the law and putting out APBs on PDs and MDs to make sure
they couldn't resist “Getting Myself Arrested,” the new track from Gomez.
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Next level radio solutions:

From source to transmitter,

Harris has taken steps to offer
complete radio solutions to
its customers around the
globe. Whether you need one
component in the air chain
such as a DRC2000 Digital
Audio Console, Harris ZCD FM
transmitter, DX AM transmitter,
or a completely integrated
studio, Harris is ready to bring
your radio station to the next

level.

1-800-622-0022
www.harris.com/communications

next level sojutions

Communications

STREET TALK.-

Rumbles, Pt. 2

e WYCD/Detroit MD/evening personality Brian
Hatfield adds APD duties.

« KIOK/Tri-Cities, WA PD Jim O’Brien adds MD
duties.

« WWFG/Salisbury, MD MD/middayer Kim
Werne will joinWIVK/Knoxville March 1 as its new
Asst. MD/evening talent.

¢ Longtime WFLY/Albany afternoon driver Ellen
Rockwell adds MD stripes.

* WRVQ/Richmond morning show producer
Travis Dylan and nighttimer Paul Madison are
named co-MDs.

o WKTU/New York middayer Efren Sifuentes
exits.

« WERZ/Portsmouth, NH MD Jay Michaels
adds APD stripes.

* Former WVSR/Charleston, WV PD Mark
Summer joins Country WKYQ/Paducah, KY as
MD.

* WSGL/Naples, FL MD/PM driver Booger joins
WWXM/Myrtle Beach, SC as APD/MD/afternoon-
er. Nighttimer Kosmo drops MD duties and picks
up production chores.

* KQBT/Austin MD Alex C exits.

e Congrats to News/Talk simulcast WBYA-FM
& WVOM-FM/Bangor, ME, which had an exclu-
sive interview with former Clinton attorney Lanny
Davis picked up for rebroadcast on the CBS
Evening News With Dan Rather.

» At Classic Rock WZGC/Atlanta, KLPX/Tuc-
son’s Charlie Morriss arrives to team with Mar-
cia Shipley, Art Mehring and ScottWoodside.

* WGCI/Chicago's Joe Soto moves to morn-
ings at Urban AC KRNB/Dallas.

* KROQ/L.A. morning sidekick Jimmy Kimmet
leaves the station now that he's got two TV gigs
with Comedy Central. in addition to his ongoing
stint on Win Ben Stein’s Money, Kimme! and fellow
KROQ-er Adam Carolla’s The Man Show has
been picked up and will air in the coveted post-
South Park time slot.

* Ex-WUSL/Philadelphia morning driver Brian
Carter joins WERQ/Baltimore for similar duties.

Continued from Page 30

completed his program and just returned
from the doctor when he collapsed. The
next morning, Kitchens’ 14-year partner,
Jennifer Ross, took calls from hundreds of
listeners to discuss his death. Infinity co-
COO David Peariman tells ST the station
has no immediate plans for replacing him.

Records

¢ Dale Cannone ascends to VP/Pop Promo for
the Epic Records Group, overseeing pop promo
for Epic, 550 and Work. Concurrently, 550/Work
VP/Promo Desiree Schuon segues to Epic and
assumes Cannone’s post, and VP/Promo Joel
Klaiman rises to the No. 2 spot at 550/Work, han-
dling all formats. Hilary Schaev remains 550/Work
Sr. VP/Promo.

* EpicVP/Rock Promo Scott*“Lojack” Douglas
exits; Epic VP/Marketing Ron Cerrito assumes
Douglas’ post. The universally asked question now
Is, “Where will Lojack wind up?”

» Jeff Davis rejoins Dave Darus at Restless as
Chicago-basedVP/Promo, overseeing pop promo.

¢ John Mook Gibbons has been named Pres-
ident of Wu-Tang Records.

* C2 taps former Island exec Ed Green as VP/
Promo, and former Geffen/New York rep Laura La-
bidia moves to L.A. to work with Nat’l Dir/Promo
Cindy Levine.

¢ Sr.VP Liz Kalodner and Walt Disney Records
part ways.

* Blackbird ups Adam Kurtz to Mgr./Nat'l
Promo.

www.americanradiohistorv.com
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« Joey Arbagey named KMEL/San Francisco PD.

« Steve Williams recruited as KSSJ/Sacramento PD.

« Benny Pough boosted toVP/R&B Promo for MCA
Records.

e KABC/L.A. host Larry Elder reclaims his 3-7pm slot.

v

« Westwood One takes over Unistar Radio
Networks; Infinity Broadcasting acquires 5 million
shares of WW1 stock.

« Greg Pfeifer set as Exec. VP of Hollywood Records.

« Jean Riggins joins Arista Records as Sr. VP/Black
Music.

« Bill Pugh named VP/Programming for TK Commu-

nications.

* John Sebastian selected as KSLX/Phoenix PD.

\ 4

* WPLJ/New York sets Steve Candullo as Station Mgr.
and Gary Bryan as PD.

» Ted Utz upped to Regional PD for Legacy Broad-
casting.

* Hank Caldwell named Sr.VP/Black Music for Epic/
Portrait/Associated Labels.

* Mike Phillips picked as WCLR/Chicago PD.

* Taiyo Yuden debuts recordable CD, but will withhold
the product until copyright issues are resolved.

v

* WMET/Chicago GM Bob Gould gets VP stripes.

e Pat Fant tapped as KLOL/Houston Station Mgr.

* Mike Boen promoted to Station Mgr. of KDWB-
AM & FM/Minneapolis.

 Cat Simon selected as KLLS-FM/San Antonio PD.

* WLS/Chicago signs morning man Larry Lujack
to a 12-year contract.

v

 Jon Scott namedVP/Special Projects at Capricorn
Records.

¢ Lee Armstrong upped to OM forWNOE-AM & FM/
New Orleans.

*Deano Day joins WCAR/Detroit as morning man.

* Air talent Joe Nasty crosses the street from KOPA/

Phoenix to KUPD.

+ Joe Cahill promoted to WCAO/Baltimore VP/GM.
* Paul Kirby tapped as PD at WRKO/Boston.

* Mel Phillips named KQV/Pittsburgh PD.

* XEROK/EI Paso, with its 150kw signal, signs on

Top 40 format.

ST’s best wishes for a complete and

speedy recovery to WKTI/Milwaukee

morning co-host Bob Reitman, 57, who
will take a medical leave Monday (2/15) to

combat his recently diagnosed cancer.

if you have StreetTalk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod @rronline.com
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