NEWSSTAND PRICE $5.50

Grammy Pictures Inside

R&R exposes all the fun and glamour of last week s
Grammy Awards. In Street Talk, you can also find out

% il . B who won first, second
and t1ird place n

¢ R&R’s annual

& Granmy contest.
Here is Madonna,
shinimg in the ray of
light Jf her Bes: Pop
Album Grammy win.
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Achievement Awards Ballot Inside

It's that time of the year acan — R&R is collecting
nominations for its secod annual Inductry
Acrisvement Awards. e
The oallot appears on
Page 9; fill it out and
return it to us by
March 22. The
trophies will be
harided out at R&R
Convention "99 in June
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MODERN ROCK SMASH!
R&R ALTERNATIVE D-®
MONITOR CHART #12 up from #13

COMBINED AUDIENCE OVER 12.4 MILLION

?'_#1 91X 43X 41

IMPACTING POP RADIO MARCH 8/9
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Top Ten Callout America Debut!
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‘That Don't Impress Me Much”

from the 8x PLAT'NUM album COME ON OVER
. 2 n Landau Management » Produced by Roben m
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management ¢ marketlng sales

So now that you have a website and all
this space to sell on it, how much do you
charge for it? Katz Radio’s Gerry Boehme
discusses website pricing strategies. Also
this week, MMS editor Jeff Axelrod
chronicles the shock one station group
felt when a major advertiser pulled its
business, and our resident management
guru, Dick Kazan, discusses how dreams
and your faith can equal success.

Pages 10-14

BONNEVILLE’s BRUCE REESE

How does a former
antitrust attorney climb
B the ranks of a Mormon-
owned broadcast grcup
to eventually become its
leader? Bruce Reese
tells all to Erica Farber,
including the trials ard
tribulations of being
among the shrinking
number of radio groups
not publicly traded.
Page 116

AE MEWS =
= Matthew Ross appointed VP/GM

of WAXQ/New York

» Rick Baumgartner becomes VP/
Promotion at Atlantic/Nashville

= J.J. Rice takes PD post at
WBLI/Long Island

* Gregg Lindahl named Eagle
Group Exec. VP/CO0

« Jennifer Ridewood anointed
KING-FM/Seattle GM

Page 3

CHR/POP

+ BRITNEY SPEARS ...Baby One More Time (Jive)

CHR/RHYTHMIC
« TLC No Scrubs (Laface/Arista)

URBAN
+ JESSE POWELL You (Silas/MCA)

URBAN AC
+R. KELLY When A Woman's Fed Up (Jive)

COUNTRY
= DIXIE CHICKS You Were Mine (Monument)

AC

+ SARAH McLACHLAN Angel (Warner Sunset/Reprise,

HOT AC
« SARAH McLACHLAN Angel (Warner Sunset/Reprise,

NAC/SMOOTH JAZZ
« KIRK WHALUM Ascension (Warner Bros.)

ROCK
= COLLECTIVE SOUL Heavy (Atlantic)

ACTIVE ROCK
« CREED One (Wind-up)

ALTERNATIVE
« SUGAR RAY Every Morning (Lava/Atiantic)

ADULT ALTERNATIVE
« COLLECTIVE SOUL Run (Hollywood/Atiantic)

NEWSSTAND PRICE $6.50

Infinity Fires Greaseman
For On-Air Racist Remark

M Tracht prepares for public apology this week

BY JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
vorkedial@aol.com

When Doug Tracht retumed
to Washington, DC’s morning
airwaves in May "97, he said he
could reignite the fire that drove
listeners to his station and turn
the station into a revenue giant.

And he did. Over the next 18
months, Tracht helped Classic
Rock WARW-FM build an audi-
ence, generate revenues and gain
respect throughout the commu-
nity and within the industry. But
that fire was extinguished last
week when the veteran “shock
jock™ uttered a remark that
stunned co-workers, listeners
and the entire media industry.
and caused WARW GM Sarah
Taylor to immediately suspend
him without pay. The following
day. after WARW management
had numerous discussions with
CBS and Infinity Broadcasting
officials in New York, Tracht
was fired for what he said on the
air — for the first time in his 30-
year radio career.

Shortly after 7am on Feb. 24,
Tracht played part of a song by
Lauryn Hill, the black hip-hop
artist who was up for 10 Gram-
my Awards that night. After
Hill's song ended, Tracht said,
“No wonder people drag them
behind trucks.”

The remark was in reference
to the brutal murder of James

Greaseman

Byrd Jr., who was dragged to his
death in June. Just a day before.
a Texas jury had convicted one
of the three men charged in the
incident.

Tracht immediately issued an
apology to area media outlets
and phoned it in to the station.
where it was repeated throughout
the morning show last Thursday.
“I'm truly sorry for the pain and
hurt I have caused with my un-
feeling comment.” Tracht said. “1
have no excuse for my remark.
and regret it. If I could take it
back, 1 would. In the course of
my show, split-second judgment
is made over ad-libs. This re-
mark was a grave error in my
judgment.”

GREASEMAN/See Page 27
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El Rey Of L.A. Morning Radio

M Renan Almendarez Coello is humble and
reverent— and rules SoCal’s morning airwaves

By ApaM JacoBson
R&R STAFF WRITER
Jjacobson@rronline.com

In a tiny studio no
bigger than a broom
closet, buried deep with-
in Heftel’s nondescript
second-floor Los Ange- &
les broadcast center at §
Hollywood and Vine,
KSCA-FM morning
man Renan Almen-
darez Coello (known
on-air as El Cucuy de lu
Mariana, or “moming cuckoo™)
and his six cast members (La
Tropa Loca, or “nut hut”) stand

Almendarez

shoulder to shoulder
with one another. A call-
er has started to cry on the
air, worried about victims
of the recent earthquake
in Colombia, the subject
of the day’s show.

While the discussion
is serious, the conversa-
tion ends with laughter
— some canned, some
real. Almendarez is smil-

.ing, for he has comforted
another listener through laughter

RENAN/See Page 18

Capstar Hits Record Earnings

B Hicks expects DOJ to clear Triathlon deal soon

By JEREMY SHWEDER
R&R WASHINGTON BUREAL!
Jjshweder@ rronline.com

Capstar Broadcasting. oper-
ating under the pressure of both
an upcoming merger with Chan-
cellor Media and questions about
that company’s future completed
a successful fourth quarter with
record earnings. leaving analysts
mostly satisfied with the per-
formance of the nation’s largest
radio group.

Net revenues and broadcast
cash flow hit record highs for the
Austin-based company, but per-
haps the biggest news from Cap-
star on Tuesday was that Presi-
dent/CEOQ Steven Hicks said that
he expected the U.S. Department
of Justice to approve Capstar’s
merger with Triathlon Broadcast-
ing this week. At press time
Tuesday night, the DOJ had not

CAPSTAR/See Page 27

Fmanclal Plannmg 101

M Time to stop living for the moment

By MIKE KINOSIAN
R&R AC EDITOR
mkinosox@ rronline.com

Many of us got our first breaks
in small-market stations. We were
euphoric simply being part of
such an exciting industry and
weren’t too concerned that retire-
ment packages were virtually
nonexistent. Major chains were
isolated exceptions, often provid-
ing comprehensive benefits, but
for those of us getting our feet
wet, thinking about preparing for
future financial stability wasn’t
high on the agenda.

Many GMs and PDs in adult
formats still have years of quali-

ty work ahead of them. Hopeful-
ly, people in these positions are
giving more serious thought to
the future and educating their
entire staffs on prudent long-
term planning. “This company
has one of the better benefits
packages in the country,” boasts
Bonneville Pop/Alt WTMX/Chi-
cago VP/Programming Barry
James. “We have a 401(k) and
a master retirement plan. Despite
the fact that we have some sea-
soned people here, most of them
have never had a 401(k) and
knew nothing about it

See Page 72

BIG BOY

MORNINGS

Move over, Kate Moss, Cindy Crawford and Naomi Campbeil. No, really ... move over! There’s no room for you on this billboard for KPWR/
L.A’s Big Boy, who definitely puts the “hip”in hip-hop and the “fat”in phat. Instead of going with a supermodel to promote the show, Power
106 turned to its own supersize model, creating a campaign that very quickly reaches — and then exceeds — critical mass!

Continuously updated Arbitron results: www.rronline.com

www.americanradiohistorv.com
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R&R ¢ |SSUE NUMBER 1289

Baumgartner Joins
Atlantic/Nashville
As VP/Promotion

Former Decca VP/Promotion
Rick Baumgartner has been
named VP/Pro-
motion for At-
lantic/Nashville.
He succeeds
Greg Sax, who
exited the post
last October.

“Rick’s experi-
ence in both
| broadcasting and
the recording in-
dustry make him
uniquely quali-
fied to lead the promotion activities
of Atlantic,” Atlantic/Nashville
President Rick Blackburn com-
mented. “We’re thrilled to have
him.”

This marks a return to the WEA
family for Baumgartner, who spent
1989-97 with Warner Bros./Nash-
ville. He joined the label in *89
from WSIX-AM/Nashville, where
he was doing sports. He spent sev-
en years in Dallas as WB’s South-
west regional before returning to
Nashville as the label’s Director/
National Promotion in January ’96.
He became Decca’s VP/Promotion

Baumgartner

BAUMGARTNER/See Page 27

Rice Transfers To
WBLI/Long Island
As Program Director

WWHT/Syracuse PD J.J. Rice
has been selected to move to Cox
: Radio sister
WBLI/Long Is-
land as PD. Rice
replaces John
Thomas. who re-
cently exited the
CHR/Pop station.
M 1 am thrilled to
§ be at WBLI —
such a fine heri-
tage station in my
favorite part of
the country,” Rice
told R&R. “Working for Cox Radio
has been a dream come true. Cox
President/CEQO Bob Neil has given
me, and will continue to give me,
the tools to win. I am looking for-
ward to working with my new team
and making WBLI bigger and bet-
ter than ever. I am extremely happy
to have GM Kim Guthrie, consult-
ant Bill Tanner and VP/COO Dick
Ferguson as part of the WBLI win-
ning team!”

Prior to joining WWHT, Rice was
Asst. PD/MD at WPXY/Rochester,
NY and Asst. PD at WDKX/Roch-
ester.

Rice

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

Members of the Goo Goo Dolls party with Warner Music Group execs and
labelmates after the Grammys. Happy just to be nominated are (I-r) Goo
Goo Robby Takac, Warner Bros. Sr. VP/Head of Promotion Tom “Grover”
Biery, Goo Goo John Rzeznik, WB Board Chairman/CEO Russ Thyret and
(kneeling) Goo Goo Mike Malinin.

WALR-AM & FM & WIZF-FM/
Atlanta GM Matthew Ross has
been named VP/GM
for Chancellor’s Classic §
Rock WAXQ (Q104)/
New York, effective March
15. Ross replaces Kathy
Stinehour, who will remain
VP/GM of co-owned WBIX
(Jammin’ 105).

“We feel this move en-
hances our management
lineup to maximize Chan-
cellor’s growth in the New
York cluster.” said Sr. VP/
Regional Operations John
| Fullam. “With Kathy focused on
} Jammin’ 105’s strong debut and
Matt assuming management re-
sponsibilities at Q104, the Chancel-
lor team is well-positioned for the
future. Matt has built a tremendous
track record in radio, and we look
forward to his contributions and
leadership in the New York cluster.”

Hoss.

WAXQ/NY Taps Ross As VP/GM

Ross added, “It’s a thrill to return
to New York, my hometown, as
manager of Q104. Recent
programming changes in
the market have positioned
Q104 as New York’s only
. 9 Classic Rock station, creat-
11 ing a rare opportunity to en-
o ! hance our profile with adult
~» | listeners. Q104 has a great,
" ' | time-tested brand and an
energetic staff. I hope to
pick up where Kathy left
off and continue providing
our listeners and advertisers
the best music and pro-
gramming we can offer”

Prior to his positions at WALR
and WIZF, Ross held GSM posi-
tions with Broadcasting Partners in
Charlotte and Infinity Broadcasting
in Atlanta. Early in his career, Ross
was NSM at WLTW-FM/NY and
had sales experience with WCBS-
AM/NY.
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Man! Shania Twain Is A Winner

Universal Music Group execs hosted a private reception for their Gram-
my nominees. Getting close to Grammy winner Shania Twain were (-r)
Twain’s managers Barbara Carr and Jon Landau, UMG Chairman/CEO
Doug Morris, Twain, Mercury Nashville President Luke Lewis and Sea-
gram Company President/CEO Edgar Bronfman Jr.

KING crowns Rldewood GM ) Seattle ”

HOW Tﬂ HEAGH US nmn -t.n-E.t-:.onns n;m..'-t;m'sma MONIC

Lindahl Named EVP/COO For Eagle Group

Eagle Research President e ident of Eagle Research.
Gregg Lindahl has added
Exec. VP/COO duties at [§
Cox Broadcasting’s The
Eagle Group, which in-
cludes Eagle Research and
SNAP (Syndicated Net-
work Audience Processor)
Software.

Lindahl initially joined
Cox in 1986 as VP/GM of
WSOC-AM & FM/Char-
lotte. In 1990, he moved to
a similar post at KLRX/Dallas.
He left the company in 1993, but
rejoined four years later as Pres-

| “Under Gregg’s guidance

as COO, The Eagle Group
will be poised to continue
| its growth,” said Tom Mc-
f| Clendon, President/CEO
i of The Eagle Group and
VP/Director of Research
for Cox Broadcasting.
“Gregg and SNAP Presi-
dent Davy Rosenzweig
will work together to ex-
tend that company’s posi-
tion as the premiere third-party
processor for the broadcasting
industry.”

Lindahi

L Fax
310-203-8727
310-203-9763

310-553-4056

moreinfo @ rronline.com

310-788-1625
310-788-1699

310-788-1675

newsroom @ rronline.com
jil@rroniine.com

310-553-4330  310-203-8450 hmowry @ rronline.com
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BLVD.,5TH FLOOR, LOS ANGELES, CA 230067

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

As part of a management restruc-
turing designed to “place its best
people in the areas they know best,”
KING-FM/Seattle-Tacoma Busi-
ness Manager Jennifer Ridewood
has risen to GM. Peter Newman, a
22-year veteran who has served as
PD/GM since 1994, will focus on
KING’s programming and promo-
tional products — including the sta-
tion’s website.

KING is owned by Beethoven
Inc., a nonprofit organization that
donates the station’s after-tax prof-
its to the Seattle arts community.
However, its six-member sales staff
— along with GSM Shelly Row-

F Dhone

310-5563-4330
202-463-0500
615-244-8822

WEBSITE: www.rronline.com
310-203-8727
310-203-9763
202-463-0432
615-248-6655

land — is employed by Entercom,
which has a joint sales agreement
with KING until 2002. In her new
role, Ridewood will work directly
with those six sales specialists in
addition to assuming all business-
related responsibilities.

“We sat down and looked at
where our time would be best
spent,” Ridewood told R&R. “Pe-
ter will be focusing on the program-
ming, since his background is in
programming and classical music
— the most important part of our
agreement with [Entercom]. I will

RIDEWOOD/See Page 27
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RADIO BUSINESS

NAB, States Pan New EEO Rules

[ Associations call for less paperwork

BY MAIT SPANGLER
R&R WASHINGTON BUREAU

The NAB and state broadcasting associations say that new
EEO rules proposed by the FCC last November won’t stand up in
court. Instead of filing more paperwork with the commission, the
associations claim, stations should follow less strict regimens in
order to boost diversity in their work forces.

In comments filed with the FCC
on Monday, the NAB and 46 state as-
sociations said there are a number of
suggestions in the proposed rules that
don’t stand up to the decision ren-
dered by the federal appeals court in
Washington, DC that struck down the
commission’s affirmative action rules
last April. Requiring stations to refer
job openings to minority and female
organizations or to file data on the
race and gender makeup of their staffs
are among the proposals that don’t
pass constitutional muster, the asso-
ciations said.

It is far too easy for the commis-
sion to use these reports, the state

associations said, “to make claims
about the supposed defects in [a sta-
tion’s] recruitment efforts toward
minorities or its commitment to
nondiscrimination.”

On the other hand. American
Women in Radio & Television ar-
gued in its comments, “The need is
great to collect data to assess both
the state of minorities and women
in the industry as a whole and the
success of the new EEO program.”

Two-Year Checkup

As an alternative, the NAB sug-
gests that the FCC require stations
to certify every two years that they

have reached out to minorities and
women in one of three ways. First,
they could comply with EEO rules
governing federal contractors (for
those stations with more- than 50
employees that have also received
more than $50,000 from the govern-
ment for PSAs in a given year). Sec-
ond, they could post vacancies on
their state associations’ “Broadcast
Careers” websites. Third, they could
undertake any of a number of out-
reach initiatives recommended by the
NAB, including sponsorship of job
fairs and announcing openings on-air.

Stations would not be required to
file annual ownership reports with the
FCC under the NAB proviso. Instead,
they would have to keep in their pub-
lic inspection files documents that
certify they have complied with one

NAB/See Page 8

NABET Files Labor Charges Against ABC

Union says company illegally executed contract

More mud was flung this week in the ongoing labor dispute
between ABC Inc. and the National Association of Broadcast
Engineers-and Technicians, which said it will take legal action
against the company for what the union says is illegal implemen-
tation of a contract for certain workers.

On Monday, NABET filed charges
with the National Labor Relations
Board against ABC for enforcing a
contract rejected last month by more
than 1.800 workers represented by the
union. The contract, which was rati-
fied by seven additional NABET units
after the votes were counted Feb. 3,
now applies (ABC said Feb. 26) to
radio talent coordinators in New York.
engineers and desk assistants in New
York, newswriters in San Francisco
and couriers in New York.

The company said the contract is

the “best we have to offer” Though
NABET insists that the two sides re-
turn to the bargaining table to renego-
tiate the package for the units that re-
Jjected it, ABC said, “It is clear we are
at a deadlock and that further negotia-
tions would serve no useful purpose.”

However, at press time, ABC was
reviewing its response to the charges
filed with the NLRB, which included
a possible resumption of negotiations.

The units now covered by the con-
tract won't be receiving all of its ben-
efits. ABC said those workers will not

receive the wage increases and up-
grades enjoyed by the seven units that
signed off on the contract.

“It is deplorable that ABC ignores
the voice of over 80% of its union-
represented employees, declares an
impasse and moves to implement the
very same contract rejected less than
one month ago,” NABET said in a
statement. It pledged to continue to
push for a return to collective bargain-
ing over the package.

The NLRB is still weighing unfair
labor practice claims filed in Novem-
ber by the union against the compa-
ny. NABET claimed in those allega-
tions that ABC’s lockout of the
union’s 2,400 workers was illegal.

— Matt Spangler

i

i
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 BRIEFS

FGC Commissioners Should Not Set Laws

CC Commissioner Harold Furchtgott-Roth said in a speech last week

to the Federal Communications Bar Association that the FCC needs to
stay within the guidelines of its charter. The Republican commissioner re-
stated his widely known belief that the FCC should work strictly within the
boundaries of the Telecom Act. “Congress sets federal telecommunica-
tions policy,” he said. “It is our duty to follow it.”

The FCC has been criticized recently by several congressmen who think
that the agency is overstepping its bounds. Commissioner Furchtgoit-Roth
has often been a lone dissenter in FCC decisions, including the recent 4-1
vote to pursue microradio.

Grupo Radio Centro Ducks Arbitration Questions

G rupo Radio Centro Chairman/CEQ Adrian Aguirre confirmed that his
company was taking Chancellor Media to arbitration, but dectined
R&R's request for more details. The Mexican broadcasting group has gone
to arbitration over Chancellor’s October cancellation of a merger worth $237
million. Last week in a conference call to discuss Grupo Radio’s Q4 earn-
ings, Aguirre said that he couldn't talk about the arbitration proceedings,
other than to confirm that they are happening. Chancellor officials said that
they would not comment on pending litigation.

Liquor Industry To Focus On Radio Spots?

major liquor industry trade group may be looking to pump millions into

television and radio advertisements, according to a report by Associ-
ated Press. The official word from the Distilled Spirits Council of the United
States is that there is no campaign, spokeswoman Judy Blatman toild R&R,
but reports say that the group has hired Bozell Worldwide (known for the
milk mustache campaign) to make proposals on an ad strategy. Just two
years ago, liquor producers dropped a voluntary ban on advertising on
radio and TV, and Blatman says that more than 1,000 broadcasters have
run ads for liquor in that time. In related news, Bozell has begun a $1.3-
million ad campaign funded by the wine industry that includes television,
radio and outdoor advertising.

Karmazin Wants To Buy NBC

BS President/CEO Mel Karmazin proved to the world last week that
his plate is far from full, announcing at a conference that he would like
to buy television rival NBC. Speaking in New Orleans to the American As-
sociation of Advertising Agencies, Karmazin said that he would be willing

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of alf publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
One Year Ago One Week Ago 219199 One Year Ago  One Week Ago
Radi().lndex 226.37 24390  245.73 +7.74%  -74%
Dow Industrials 8569.39 9306.58 9339.95 +8.60%  -.36%
S&P 500 1055.69 123833 1239.19 +1730% -07%

St L me L e Dt e et L S

1-800-622-0022 www.harris.com/communications

Next level radio solutions:
Harris Broadcast Systems

From source to transmitter, Harris has taken steps to offer
complete radio solutions to its customers around the globe
Whether you need one component in the air chain or a
completely integrated studio, Harris is ready to bring your radio

station to the next level

next fevel solutions
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Coleman Research Plan Developers Chris Ackerman, Jon Coleman and Warren Kurtzman

The more things change...

Deregulation and consolidation have changed almost
everything. Now everyone is “building market clusters”
and competition is more intense than ever. Yesterday'’s
also ran station is now in your format and in your face.

...the more it comes down fo a great plan.

More than ever a station’s strategy is key. Great stations
succeed because they design great strategic plans and
then excel in execution. That’s where Coleman Research
comes in. Coleman Research is known as one of the top
two radio research companies because we develop
winning strategies for our clients. When it’s your success
that matters, look to Coleman Research, the company
with “The Plan.”

A strategic plan, not useless data

Don’t be tricked into believing that all research is the
same. Even the highest quality data is worthless if it
doesn’t lead 1o a successful strategic plan. Research
companies should be evaluated on their ability to help
you interpret and act upon the data. Coleman Research’s
strength in this area allows us to develop winning
strategic plans. That’s what sets Coleman Research apart
from “data vendors.”

An integrated approach

Coleman Research begins the research process with our
Plan Developer perceptual studies, which produce the
most actionable strategic research for our clients. We then
integrate Focus Group studies and FACTe music tests,
which results in a comprehensive strategic focus. The
Plan Developer identifies the winning position, the Focus
Groups unearth “hidden” issues that may affect yoyr
station’s performance and FACTe —through advanced
measures such as Fit and Compatibility—allows you to
build the most focused music library possible. All three of
these tools work in concert with one another to keep “The
Plan” for your station on track.

“The Plan” gets resvlts

This integrated approach to strategic planning has
delivered impressive results. Just ask your colleagues at:

¢ Hot 97/New York e Kiss FM/New York

¢ KROQ/Los Angeles o WBCN/Boston

e Power 106/Los Angeles * The Zone/Sacramento
o KSHE/St. Lovis o MIX 106.5/Baltimore
¢ WIBC/Indianapolis o WKLH/Milwaukee

e KYGO/Denver o Power 98/Charlotte

* K$S95/Minneapolis * KS107.5/Denver

Let's build your “Plan” for success today

“The Plan” from Coleman Research can help take your
station to the top and keep it there. Contact us today and
put the power of “The Plan” to work for you.

“I'm sorry | didn't start
with Coleman Research
sooner!”

“After two years, we have great
confidence and trust in The
Plan. The tables are easy, but
most importantly, Coleman’s
interpretation is key. Their
experience and overview really
bring the research to life! If you
ask me, I would say, Call
Coleman.”

John Gehron,
CBS

COLEMAN RESEARCH

(919)571-0000 www.colemanresearch.com
Hamburg * Research Triangle Park * Los Angeles

www.americanradiohistorv.com



www.americanradiohistory.com

6 * R&R March 5,1999

Dollars To Date:  $682,868,465.38
(Last Year: $1,365,651,493)
o w%%hmmd Dollars This Week: ﬁg,ygf%%ggg
$12 million Stations Traded This Year: st Year;%g
Stations Traded This Week: 33
(Last Year: 78)
TRANSACTIONS

DEAL OF THE WEEK

il N LRI

1999 DEALS TO DATE §

Radio One Takes Two In Richmond

3 Bestov adds in Puerto Rico; Citadel gets an FM in Spokane

POWER: Skw day/100 watts night
FORMAT: Country

WKJS-FM/Crewe &
WSOJ-FM/Petersburg
(Richmond), VA

PRICE: $12 million

TERMS: Asset sale for cash

BUYER: Radlo One Inc., headed by
CEO Alfred Liggins. It owns 19 other
stations, including WDYL-FM/Rich-
mond. Phone: (202) 686-9300
SELLER: FM 100 Inc.,headed by GM
Larry Jones. Phone: (804) 768-0100
FREQUENCY: 104.7 MHZ; 100.3 MHz
POWER: 100kw at 981 feet; 4.75kw at
348 feet

FORMAT: Urban AC; Urban
BROKER: Mitt Younts of Media Ser-
vices Group

WIJK-AM & WPGG-FMW/
Evergreen

PRICE: $1.5 million

TERMS: Asset sale for cash

BUYER: Gulf Coast Broadcasting
Co. Inc., headed by President R. Lee
Hagan. Phone: (334) 981-7671
SELLER: Wolff Broadcasting Corp.,
headed by Peter Wolff. Phone: (334)
578-1992

FREQUENCY: 1,470 kHz; 93.3 MHz
POWER: 1kw day/177 watts night;
100kw at 417 feet

FORMAT: Gospel; Country
BROKER: Sunbeit Business Brokers

WABF-AM/Fairhope
(Mobile)

PRICE: $25,000

TERMS: Asset sale for cash

BUYER: Gulf Coast Broadcasting
Co. Inc., headed by President R. Lee
Hagan. Phone: (334) 981-7671
SELLER: Jubilee Broadcasting Co.
Inc., headed by PresidentJohn Hinds.
Phone: (334) 928-2384
FREQUENCY: 1,220 kHz

POWER: 1kw day/4 watts night
FORMAT: Nostalgia g
BROKER: Sunbeit Business Brokers

WFHK-AM/Pell City

PRICE: $10,000

TERMS: Asset sale for cash

BUYER: Williamson Broadcasting
Inc., headed by President Douglas
Williamson. It also owns WSSY-FM/
Talladega. Phone: (256) 761-9779
SELLER: St. Clair Broadcasting Sys-
tem, headed by President Betty Will-
iamson. Phone: (205) 338-1430
FREQUENCY: 1,430 kHz

KJBR-FM/Marked Tree
(Jonesboro)

PRICE: $310,000

TERMS: Asset sale for cash

BUYER: Air Network Inc., headed by
President DavidWorlow. Phone: (870)
933-0044

SELLER: B&H Broadcasting Co.,
headed by O.L. Bayless. Phone: (501)
932-0215 5
FREQUENCY: 93.7 MHz

POWER: 3kw at 288 feet

FORMAT: NAC/Smooth Jazz

WTAN-AM/Clearwater
(Tampa-St. Petersburg)
PRICE: $40,000

TERMS: Transfer of control for 50% in-
terest in company

BUYER: Wagenvoord Advertising
Group Inc., headed by President
DavidWagenvoord. He owns two oth-
er stations. Phone: (813) 726-8247
SELLER: George Bouris, 50% owner
of Drenik Communications Inc., lic-
ensee of the station. Phone: (813) 942-
2733

FREQUENCY: 1,340 kHz

POWER: 1kw

FORMAT: Talk

WFLV-FM/Havana
(Tallahassee)

PRICE: $3.5 million

TERMS: Asset sale for cash

BUYER: Capitol City Radio Partners
Inc., headed by Michael Schwartz. it
owns WAIB-FM & WWFO-FM/Tallahas-
see. Phone: (401) 253-2900
SELLER: Radiant Broadcasting Co.
Inc., headed by Robert Thaler. He
owns two other stations. Phone: (850)
422-1400

FREQUENCY: 104.9 MHz

POWER: 47kw at 505 feet

FORMAT: Hot AC

FM CP/Holly Hill

(Daytona Beach)

PRICE: $75,000

TERMS: Asset sale for cash

BUYER: Central Florida Education-
al Foundation Inc., headed by James
Hoge. Phone: (407) 869-8000
SELLER: Ark Communications Net-
work Inc., headed by President Noe
Chaparro.

FREQUENCY: 88.1 MHz

POWER: 5.1kw at 115 feet

WDZ-AM & WDZQ-FM/
Decatur and WCZQ-FM/
Monticello (Champaign-
Urbana)

PRICE: $3 million

TERMS: $2.5 million for the two FM sta-
tions and $500,000 for the AM
BUYER: Pinnacle Broadcasting Co.,
headed by Chairman Philip Marella. It
owns 17 other stations, including
WSOY-AM & FM/Decatur. Phone: (817)
949-3089

SELLER: Mumbles Corp., headed by
President Stephen Bellinger. He owns
two other stations. Phone: (217) 423-
9744

FREQUENCY: 1,050 kHz; 95.1 MHz;
105.5 MHz

POWER: 1kw day/254 watts night;
50kw at 500 feet; 3kw at 300 feet
FORMAT: Country; Country; Country
BROKER: Star Media Group Inc.
COMMENT: WDZ-AM is licensed to
Prairieland Broadcasters, which is
owned by Mumbles Corp.

WLNB-FM/Ligonier
PRICE: $195,000

TERMS: Asset sale for cash

BUYER: GBC Media LLC, headed by
President James Bustraan Sr.
SELLER: Brian Walsh. He aiso owns
WRSW-AM & FM/Warsaw. Phone:
(219) 267-1612

FREQUENCY: 102.7 MHz

POWER: 3kw at 328 feet

FORMAT: Country/Gospel

BROKER: Ray Rosenblum
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KSNP-FM/Burlington
PRICE: $230,000

TERMS: Asset sale for cash

BUYER: Southeast Kansas Broad-
casting Co. Inc., headed by Chairman
David Murfin. It also owns KKOY-AM
& FM/Chanute. Phone: (316) 267-3241
SELLER: Coffey County Broadcast-
ing Co., headed by President William
Lawrence. Phone: (316) 634-8807
FREQUENCY: 95.3 MHz

POWER: 3kw at 318 feet

FORMAT: AC

FM CP/ingalls

ESTIMATED PRICE: $250,000
TERMS: Assumption of debt
BUYER: KBUF Partnership, headed

www.americanradiohistorv.com

® FM CP/Ingalls, KS $250,000

¢ WFPK-FM & WFPL-FM/Louisvllle No cash consideration
® WQVR-FM/Southbridge (Worcester), MA $3.3 million

® FM CP/Pillager, MN $25,000

(St.Thomas), USVI$811,790

SR

00530008

by General Partner Robert Ingstad. it
owns six other stations, including
KBUF-AM/Holcomb, KKJQ-FM/Garden
City & KYBD-FM/Copeland. Phone:
(701) 845-1490

SELLER: MAS Communications Inc.,
headed by President Mark Swendsen.
Phone: (605) 224-8686

WFPK-FM & WFPL-FMW/
Louisville

PRICE: No cash consideration
TERMS: Buyer agrees to certain ob-
ligations, including highlighting the
Louisville Free Public Library and
keeping 25% of board as appointees
of the mayor.

BUYER: Kentucky Public Radio Inc.,
headed by President Gerald Weston.
Phone: (502) 574-1640

SELLER: Louisville Free Public Li-
brary, headed by Craig Buthod.
Phone: (502) 574-1640
FREQUENCY: 91,9 MHz; 89.3 MHz
POWER: 100kw at 284 feet; 100kw at
235 feet

FORMAT: Adult Alternative/Jazz;
News/Talk (NPR)
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WAQVR-FM/Southbridge
(Worcester)

PRICE: $3.3 miflion

TERMS: Asset sale for cash

BUYER: WBA Inc., headed by Presi-
dent Jeffrey Wilks. He owns one other
station. Phone: (781) 453-2763
SELLER: Southbridge Radio Corp.,
headed by President Jeffrey Shapiro.
He has interests in 10 other stations.
Phone: (603) 542-7735
FREQUENCY: 100.1 MHz

POWER: 2.1kw at 397 feet

FORMAT: Country
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FM CP/Pillager
PRICE: $25,000
TERMS: Stock purchase: Edward De
La Hunt becomes 50% owner
BUYER: Edward De La Hunt. He

TRANSACTIONS AT A GLANCE

°® WIJK-AM &WPGG-FM/Evergreen, AL $1.5 million

© WABF-AM/Fairhope (Mobile), AL $25,000

* WFHK-AM/Pell City, AL $10,000

¢ KJBR-FM/MarkedTree (Jonesboro), AR $310,000

© WTAN-AM/Clearwater (Tampa-St. Petersburg), FL $40,000

® WFLV-FM/Havana (Tallahassee), FL $3.5 million

® FM CP/Holly Hill (Daytona Beach), FL $75,000

oWDZ-AM &WDZQ-FM/Decatur and WCZQ-FM/Monticello
(Champaign-Urbana), IL $3 miltion

e WLNB-FM/Ligonier, IN$195,000

® KSNP-FM/Burlington, KS $230,000

® KSEN-AM & KZIN-FM/Shelby, MT $1.26 million

® WEKO-AM &WMIO-FM/Cabo Rojo, PR $3.65 million

© WNRI-AM/Woonsocket (Providence), Rl $850,000

® KXPZ-FM/Lytle (San Antonio), TX No cash consideration

©® WFOG-FM/Suffolk (Norfolk), VA No cash consideration

® WKDR-AM/Burlington,VT $428,000

© WVIQ-FM/Christiansted (St. Croix) & WVPI-FM/Charlotte Amalie

¢ KBKW-AM & KAYO-FM/Aberdeen (Hoquiam), WA $249,140.38
® KNJY-FM/Spokane $4.15 million
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owns two other stations.

SELLER: DJ Broadcasting, headed
by David De La Hunt. He owns one
other station. Phone: (218) 732-3306

KSEN-AM & KZIN-FM/
Shelby

PRICE: $1.26 million

TERMS: Asset sale for cash

BUYER: Marathon Media LP, headed
by Aaron Shainis. It owns 40 other sta-
tions. Phone: (312) 204-9900
SELLER: Tri-County Radio Corp.,
headed by Jerry Black and Bob Nor-
ris. Phone: (406) 434-5241
FREQUENCY: 1,150 kHz; 96.3 MHz
POWER: 5kw; 100kw at 550 feet
FORMAT: AC; Country

WEKO-AM & WMIO-FM/
Cabo Rojo

PRICE: $3.65 million

TERMS: Asset sale for cash

BUYER: Bestov Broadcasting Inc. of
Puerto Rico, headed by President Luis
Mejia. it owns five other stations, includ-
ingWTIL-AM/Mayaguez & WKSA-
FM/isabela. Phone: (787) 798-7878
SELLER: David Ortiz Radio Corp. &
Maria Ortiz-Aviles. David Ortiz Radio
is headed by President Maria Ortiz-
Aviles. Phone: (787) 851-7500
FREQUENCY: 930 kHz; 102.3 MHz
POWER: 2.5kw; 3kw at 781 feet
FORMAT: Spanish News/Talk; Spanish
AC/Oldies

(Providence)

PRICE: $850,000

TERMS: Asset sale for cash

BUYER: Witlow Farm Inc., headed by
President KeatingWilicox. it owns four
other stations, including WOON-AM/
Woonsocket. Phone: (508) 954-1282
SELLER: American Independent
Radio Inc., headed by President Rog-

Continued on Page 8
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Million dollar TV promotions are
super hot and headed your way.

Now 1QTV is offering a new turn-key million dollar
contest. The package includes one thirty second
spot plus insurance for the big prize. 1Q has
designed a new concept for today's highly
contested marketplace. Before you spend huge
license fees to buy another million dollar
contest, call IG and find out how little a one
million dollar campaign can cost.

See an example of The Million Dollar Contest
and over 70 spots right now on IQ's website-
or call Tim Andrews at 404-255-3550 and ask
for a demo.

www.radioig.com
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4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioig.com
www.radioig.com

404 255-3550

FAX: 404 255-8152

www americanradiohistorv.com
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TRANSACTIONS

Continued from Page 4

er Bouchard. Phone: (401) 769-6925
FREQUENCY: 1,380 kHz

POWER: 2.5kw day/18 watts night
FORMAT: Talk/Nostalgia

BROKER: Kay Radio Brokers

KXPZ-FM/Lytle (San
Antonio)

PRICE: No cash consideration
TERMS: Merger agreement

BUYER: Educational Media Founda-
tion, headed by President K. Richard
Jenkins. It owns 14 other stations.
Phone: (916) 928-1515

SELLER: The Stronghold Founda-
tioninc., headed by PresidentJames
Baer. Phone: (210) 824-9100
FREQUENCY: 91.3 MHz

POWER: 3kw at 302 feet

FORMAT: Religious

WFOG-FM/Suffolk
(Norfolk)

PRICE: No cash consideration
TERMS: The station is being transferred
so that the return of WVKL-FM/Norfolk
to Sinclair can be consummated.
BUYER: NorfolkTrust, Ralph Becker,
trustee. It also owns WGH-AM & FM/
Newport News and WVKL-FM/Norfolk.
Phone: (203) 655-6153

SELLER: Sinclair Communications
Inc.,headed by President David Smith.
It owns 49 other stations. Phone: (410)
467-4545

FREQUENCY: 92.9 MHz

POWER: 50kw at 480 feet

FORMAT: Soft AC

WKDR-AM/Burlington

PRICE: $428,000

TERMS: Asset sale for cash

BUYER: RadioVermont Inc., headed
by Kenley Squier. It also owns WDEV-
AM/Waterbury, WCVT-FM/Stowe,
WDEV-FMWarren & WLVB-FM/Morris-
ville. Phone: (802) 244-7321

SELLER: Hometown Broadcasting
Inc., headed by President Louis Man-
no. [t owns two other stations. Phone:
(802) 658-7442

FREQUENCY: 1,390 kHz

POWER: 5kw

FORMAT: Talk

RADIO BUSINESS

WVIQ-FM/Christiansted
(St. Croix) & WVPI-FMW/
Charlotte Amalie (St.
Thomas)

PRICE: $811,790

TERMS: $590,000 for WVIQ-FM:;
$221,790 for WVPI-FM

BUYER: JKC Communications of the
Virginislands Inc. & Benjamin Broad-
casting Corp., both owned by Presi-
dent Jonathan Cohen. He also owns
WJKC-FM & WMNG-FM/Christiansted.
Phone: (340) 773-0995

SELLER: Macau Traders Inc., head-
ed by President John McCormick.
Phone: (809) 773-1180
FREQUENCY: 99.5 MHz; 104.3 MHz
POWER: 32kw at 738 feet; 44.8kw at
1,606 feet

FORMAT: AC; MOR

KBKW-AM & KAYO-FM/
Aberdeen (Hoquiam)
PRICE: $249,140.38

TERMS: Cash buyout of ownership
interests. Buyer Gregory Smith, 44%
owner, will buy out his five partners
for full control.

BUYER: Gregory Smith. He has in-
terests in eight other stations, includ-
ing KAPV-FM/Eima. Phone: (425)
883-0605

SELLER: Earle Baker (44%), Darrell
Rutter (5%), Bruce Workman (3%),
LynnThorsen (2%) & James Servi-
no (2%). They have interests in two
other stations.

FREQUENCY: 1,450 kHz; 99.3 MHz
POWER: 1kw; 3%w at 1,417 feet
FORMAT: Talk/Sports; Country

KNJY-FM/Spokane

PRICE: $4.15 million

TERMS: Asset sale for cash
BUYER: Citadel Communica-
tions Corp., headed by CEO
Lawrence Wilson. It owns 110
other stations, including KGA-AM,
KJRB-AM, KAEP-FM & KDRK-
FM/Spokane. Phone: (702) 804-
5200

SELLER: AGM-Nevada LLC, headed
by President Anthony Brandon. It
owns nine other stations. Phone: (410)
832-5870

FREQUENCY: 103.9 MHz

POWER: 5.5kw at 299 feet

FORMAT: Rock

BROKER: The Exline Co.

NAB

Continued from Page 4

of these alternatives.

“In an environment where use of
the Internet is growing rapidly, and
more Americans are turning to Inter-
net recruiting services as a source of
career information,” the state associ-
ations said, the Broadcast Careers
program, “will be highly effective in
serving the commission’s goal of
broad outreach.”

In comments filed separately, the
Virginia and North Carolina state as-
sociations recommended a number of
questions broadcasters could answer
in FCC documents to certify that they
are in compliance with EEO rules.
These include: “Does the station use

a variety of sources when filling
some or all open positions?” and
“Does the station participate in a
wide variety of job fairs?”

The consensus among the legal
eagles of the broadcast industry was
that the associations’ proposals
would be much less burdensome than
the new rules put forth by the FCC.
On the other hand, “Whether or not
diversity will flow naturally from that
is the big question,” attorney Harry
Cole told R&R.

And even if the FCC adopts all or
parts of the associations’ proposals,
the question remains whether that
will lead to diversity in broadcast sta-
tions.

Reply comments to the FCC re-
garding the proceeding are due by
March 31.

Continued from Page 4

to overpay for the rival broadcaster if federal ownership rules were changed. FCC rules prohibit a single company from
owning more than one television network. A combined CBS-NBC company would reach over 60% of the nation,
according to some analysts. That figure surpasses the FCC’s 35% cap. But Karmazin said that he has been pushing
the Department of Justice to allow companies to own more than one network.

Moody’s Downgrades CD Radio

oody’s lowered its rating on CD Radio’s $297-million bond and $184-million convertible preferred stock offerings

to “negative” from“stable.” The investors service said the downgrade is due to the delayed rollout of the satellite
radio service, as well as increased development costs the company is absorbing. CD Radio's stock closed Tuesday
down 7 cents to $22.69.

Lowry Mays Sells Clear Channel Shares

Clear Channel President/CEO Lowry Mays filed with the Securities and Exchange Commission last week to sell
500,000 shares of the company. The sale would gross about $30 million, based on Clear Channel’s current stock
trading figure.

Robert Iger Rises To Chairman Of ABC Group

obert iger was named Chairman of the ABC Group and President of Walt Disney International last week. ESPN
Chairman and ABC Sports President Steven Bornstein replaced Iger as ABC President. He will report to Iger.

Mikros Wraps Up AM Data Testing

Princeton, NJ-based Mikros Systems Corp. says it successfully conducted tests of its AM data broadcasting
system on WBUX-AM/Doylestown, PA in February.“We have confirmed the technical feasibility of our technology
using a live radio station and actual hardware;” said Mikros Chairman Thomas Meaney. He told R&R this week that the
technology will enable radio stations to transmit real-time traffic, weather and business information to car radios,
among other things. Users may also be able to send pages or voice mail using Mikros technology-equipped radios,
Meaney said.

Small Stations Condemn Low-Power Proposal

findeed [FCC Chairman Bill] Kennard's plan is to put more licenses in the hands of minorities, | don’t think 1 ,000-

watt licenses will do it;" Diana Coon, GM of Regent's Mansfield, OH trio, told R&R this week. She said the proposal,
which would spawn a nationwide service of 100-watt and 1-kw stations, was “a bone thrown to minorities to placate
them.” Bryan Smeathers, President of the American Community AM Broadcasters Association, said the licensing of
these stations will foster direct competition for small stations’ ad dollars. In its proposal, released to the public in
January, the FCC asks whether the stations should be for-profit or not.

American Tower, OmniAmerica Seal Deal

Wth last Friday's closing of the $397-million merger of OmniAmerica Inc. into American Tower Corp., Jack Fursta—
principal of OmniAmerica underwriter Hicks, Muse, Tate & Furst— gets a board seat at the new American Tower.
As part of the deal, OmniAmerica stockholders get 16.7 million shares in American Tower, which closed Friday on the
New York Stock Exchange at $26.81. With the separate closing of its acquisition of TeleCom Towers, also on Friday,
American Tower — the largest tower company in the U.S. — now owns more than 3,200 towers nationwide. Om-
niAmerica also recently acquired 10 central Pennsylvania towers from RF Communications.

Jacor-Clear Channel Merger Meet Scheduled

hareholder meetings for both Jacor Communications and Clear Channel Communications will be held March 26 to
approve their merger, which was announced last fall. Jacor’s meeting will occur in Covington, KY, while Clear
Channel’s will happen in San Antonio.

FCC Renews Jacor San Diego Licenses

he FCC renewed licenses for Jacor's seven-station San Diego cluster last month. The action followed a settlement

Jacor reached with the Rainbow-PUSH Coalition last July. The coalition alleged in November 1997 — a month
before the licenses were due for renewal — that the San Diego stations had violated the commission’s now-defunct
EEO rules by failing to adequately recruit minorities. The new licenses expire in December 2005.

FCC Captures Pirates In Michigan, New York

he FCC seized the equipment of Howell, Mi pirate “Free Living Radio,” or“WFLR," on Feb. 4. The station had been
broadcasting at 89.7 MHz as much as 3,919 times the legal limit of 100 watts. in a separate action, on Feb. 12 the
FCC shut down an illegal station in Bronx, NY that had been operating at 95.1 MHz.

WIRE-FM/Indianapolis Fined $4,000

he FCC levied a $4,000 fine last week on Hoosier Broadcasting-owned WIRE-FM/Indianapolis for operating its

antenna at 53 meters high rather than the approved 25 meters. The station was originally charged $11,000 for
also interfering with the signal of WEDM-FM/Indianapolis, but that portion of the fine was dropped on appeal after the
commission decided that it could not determine whetherWEDM-FM's signal had actually been affected.

Ackerley Sells $25 Million In Notes

he Ackerley Group last week released $25 miliion in senior subordinated notes due in 2009. According to the
Seattle-based group, the proceeds will be used to pay off bank debt and for other corporate purposes.

Clear Channel Buys Into British Jazz Station

C lear Channel is spending approximately $4.8 million for a one-third stake in Golden Rose Communications, which
owns “jazzfm.’ The five-year-old Jazz/Soul/R&B outlet reaches about 14 million people in the London, Manches-
ter and Liverpool markets. Clear Channel now has an opportunity to employ its cross-selling strategy in Britain, where
it owns more than 38,000 billboards through the More Group. As part of the deal, Clear Channel has exclusive rights
to selling jazzfm’s time for the next three years.

Harris To Pay Dividend

nvestors who have purchased stock in Harris Corp. by March 9 will receive a dividend of 24 cents per share on
March 19.The issue fell 22% from Jan. 15 to Feb. 1, closing at $30.69 that day.
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Here's your chance to celebrate excellence in the radio and record industries! Nominate your favorite radio
stations as well as radio and record professionals for R&R’s 20d Annual Industry Achievement Awards. Your
nominations will help our awards committee determine final nominations for each category. The final results will
be announced at R&R Convention '99, June 10-12in Los Angeles.

Here is the nomination process:

1. Nominations should be based on the highest standards of industry excellence and professionalism.

2. Any commercial, U.S.-licensed station, regardless of market size or Arbitron status, is eligible for
nomination. |

3. Nominees must have been employed at the company for which they were nominated between
March 1, 1998 and February 28, 1999.

4. You can nominate yourself, your co-workers and your station.

Only one form per person will be accepted. Copies not acceptable. You must indicate your name and

affiliation on the nomination form. All responses will remain confidential.

6. You do NOT have to make nominations in every category.

7. Deadline: March 22, 1999!

o

Los Angeles, CA 90067

Station/Affiliation:

I R&R 1999 INDUSTRY ACHIEVEMENT AWARDS NOMINATION FORM :
|
I RADIO AWARDS |
GROUP EXECUTIVE OF THE YEAR: Name: Company: |
| (Programming, Sales or Management at the group level)
|
I RADIO STATION OF THE YEAR: Calls: Format; Market: |
|
| GENERAL MANAGER OF THE YEAR: Name: Format:__ Station/Market: |
| PROGRAM DIRECTOR OF THE YEAR: Name: Format; Station/Market: |
| PROMOTION/MARKETING DIRECTOR OF THE YEAR: Name: Format: Station/Market: I
' |
I MUSIC DIRECTOR OF THE YEAR: Name: Format: Station/Market: |
|
| LOCAL AIR PERSONALITY OF THE YEAR: Name: Format:___ Station/Market: |
| SYNDICATED/MULTIMARKET PERSONALITY OF THE YEAR: Name: Program/Network: |
| : |
: '~ RECORD AWARDS | |
| RECORD LABEL OF THE YEAR: |
| SENIOR PROMOTION EXECUTIVE OF THE YEAR: Name: Label: |
: (Sr. VP-level) |
PROMOTION EXECUTIVE FOR A FORMAT OF THE YEAR: Name: Label: |
I (VP or Director-level)
I LOCAL PROMOTION EXECUTIVE OF THE YEAR: Name: Label/Market: :
l INDEPENDENT RECORD PROMOTION:
| |
I THIS FORM MUST BE RECEIVED BY I
| MARCH 22, 1999! |
| FILL IN BELOW TO VALIDATE BALLOT: Faxed copies not accepted |
Please mail to:
| Your Name: R&R INDUSTRY AWARDS NOMINATIONS |
] 10100 Santa Monica Blvd. 5th Floor |
| Title:
| |
| |

www.americanradiohistorv.com
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‘* A major sponsor yanks ads... now what? Page 14 7

® RAB: Radio campaign’s “berry” effective, Page 14

® Four Weeks Forward, Page 12

8. In an MMS column
By Gerry Bochme last month (R&R 2/5),
I discussed the new revenue we can generate
from radio websites once we stop giving our
space away as “value added.” I explained how
radio can beat Internet-based competitors by
driving listeners to the ‘Net and by using
aided recall to increase response even more.

Once we decide to charge for radio web space,
we need to develop effective methods of pricing
the inventory. While we can learn from existing
Internet practices, remember that radio’s web
strategy isnot yet established. The Internet model
continues to evolve, so we'll have to keep revising
our approaches based on
changing market conditions.

With that in mind, here are
several ways to price Internet
inventory:

* Flat rate

Right now, many stations
would be happy charging a flat
fee for links — something is
better than nothing. The price
target could be something as
simple as an additional per-
centage of the broadcast buy,
and the link would appear on
the site as long as the on-air
spots were broadcast.

While flat rates may make
sense for some advertisers, the
Internet is designed to measure
actual results. Most ‘Net-based

GERRY BOEHME

The ripest peach is highest on the tree.
— James Whitcomb Riley

management « marketing « sales

S A F<l—
SALES

PRIGING MODELS FOR
RADIO WEBSITES

listenership, we’ll be
delivering passionate,
loyal, involved pros-
pects that hold real
value. Radio stations
should be able to
charge relatively high
CPMs once the model is established.

* CTR (click-through rate)

The ‘Net's interactive nature makes it easy to
provide exact information about the results of
any ad placement. Web behavior can be
measured: Did people view? Click on the ad?
How much time did they spend on the site? Did
they print the coupon? Link to the sponsor? Did
they purchase anything?

[ think the Internet model will gravitate
toward a pricing structure based on response.
Some advertisers already insist on paying for
performance (clicks or actual sales). In these
cases, the seller provides free inventory up front,
and we're paid only when someone clicks or
buys. That's significantly dif-
ferent from traditional media
pricing, in which the sponsor

pays if the spots run.

' Rates are based on the value
we've negotiated for each
response and the expected
ratio of clicks to views. We've
| seen rates settle in at 25-50
| cents per click, but like CPM,
the cost is higher for targeted
... prospectsand lowerforanony-
4 mous users. The important
thing is that the sponsor pays
for performance. Views for
banners or buttons don’t
matter here. Clients only pay
for response.

While per-response revenue
models certainly put pressure

sales models focus on buying
views or clicks, or paying for transactions.

* CPM for impressions

When someone looks at a banner, button or
other link, the view for that space has value.
Visuals form an image, build awareness and
invite someone to click and come inside. These
views can be priced on a cost per thousand (CPM)
basis. We're already familiar with CPM selling in
radio, but the Internet’s characteristics provide an
interesting twist.

When we sell broadcast time, we use
Arbitron as our currency. While Arbitron
changes from one report to the next, we don't
see a “live” count of impressions for each
broadcast ad. The Internet, on the other hand,
provides that “live” count. We can use current
page view estimates to predict the number of
impressions for a specific campaign, but the
actual page view count will be tracked in real
time. The sponsor will only pay for the views
we deliver.

While Internet CPMs are declining, we
currently see quality ‘Net sellers pricing
themselves in the $20-$25 CPM range for “run-
of-site” or “run-of-network” (all their views),
and at $40-8$60 CPM for targeted exposure by
age/sex, lifestyle or region. Based on the
assumption that radio websites deliver tar-
geted audiences that mirror the stations’

on salespeople to design
campaigns that work, radio can shine in
comparison to Internet-only sites because we can
generate higher click-through percentages. Here's
why that’s so important: The industry average for
click rates has fallen below 1% (clicks represent
fewer than 1% of views). At that click rate, a
campaign with 1 million views would generate
only $2,500 in revenue at 25 cents per click.

But radio has the ability to increase the click
rate by taking advantage of aided recall and the
traffic generated by on-air spots. If radio generates
a 2% click rate by linking a web ad to a broadcast
campaign, those same 1 million views will
generate $5,000. A click rate of 5% produces
$12,500; 10% generates $25,000. Radio can drive
the click percentage higher and make more
money from the same inventory, yet the
advertiser still pays $.25 CTR. If we position a
higher click value due to our targeted audience,
the revenue also increases proportionally.

* Direct response (transactions)

For advertisers that sell products on the web,
our fee can be a percentage of the sale. In many
cases, our potential reward (no cap on revenue)
could outweigh the risk (no upfront charge for
website space). The more you believe in the
potential success of the campaign, the better this
model will look.

Continued on Page 12
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INANEW YORK HALF-MINUTE

After Chancellor's WBIX/New York became
Rhythmic Oldies “Jammin’ 105,” it blitzed
the city (and TV SPOTlight) with its TV
campaign featuring “everyday New
Yorkers” lip-synching to some of the

station’s core artists.

“R-E-S-P-E-C-T, find out what it
means to me!”

The 30-second Filmhouse spot
definitely captures the Big Apple flavor
with shots of an Arabic-looking cabbie
searching for “respect” and former Mayor

Ed Koch hamming it up (or is that
pastrami?) to the sounds of KC & The

That's the way, uh-huh uh-huh, Sunshine Band.

I like it, uh-huh uh-huh.”
The commercial is fun, upbeat and

local — all of the things the station would
want to emphasize about its product.
What more could they ask from a spot?

(Well, except for maybe a crooked
oo T | N politician singing “Signed, Sealed,

New York got its groove back.”  Delivered (I'm Yours)” to a mafioso....)

Ifyou'd like to see your station’s ad in the TV SPOTlight, send at least three screen shots
and a description or a videotape copy of the spot to MMS Editor Jeff Axelrod at R&R,
10100 Santa Monica Blvd., Fifth Floor, Los Angeles, CA 90067.

This TV SPOTlight brought to you by

FOCUS TV

The TV Placement System for Radio.

(800) 581-3277
————MANAGEMENT}—————
FOCUS YOUR ENERGY AND HAVE FAITH

The Great Depression was not kind to legendary
hotel operator Conrad Hilton. After the crash of
1929, people weren't traveling, and if they were, they weren't staying in the
hotels Hilton had acquired during the boom years of the 1920s. By 1931, his
creditors were threatening to foreclose, his laundry was in hock, and he was
borrowing money from a bellboy so he

THE DAD le could eat.

That year, Conrad Hilton came upon a
P e ew we

photograph of the Waldorf Hotel, with its
ﬁ u é:; C ESS | six kitchens, 200 cooks, 500 waiters,
i S 2,000 rooms and private hospital and
) railroad siding in the basement. Hilton clipped
that photograph out of the magazine and wrote across it, “The greatest of them
all.”

The year 1931 was a “presumptuous, outrageous time to dream,” Hilton
later wrote. But he put the photo of the Waldorf in his wallet, and when he had a
desk again, slipped the picture under the glass top. From then on, it was always
in front of him. As he worked his way back up and acquired new, bigger desks,
he would slip the cherished photo under the glass. Eighteen years later, in
October 1949, Conrad Hilton acquired the Waldorf.! To this day, the Waldorf
Astoria is the crown jewel of the Hilton hote! chain.

Hilton succeeded, in large part, because he focused his energy on a clearly
defined goal. He was determined to own the Waldort, and his intensive pursuit
sventually made it just a matter of time and opportunity.

It's the same in your life. What's most important to you? Write it down.
Display it where you'll see it, and pledge that you will not be satisfied until you
make it a reality. Put your will and your energy behind it. Then have faith. Unless
you take these steps, all you'll have are vague wishes.

The Tonight Show has a funny feature called “Jay Walking.” The first of the
year, its topic is usually New Year's resolutions, the favorite one being to lose
Continued on Page 12

By Dick Kazan
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/(% WESTWOOD ONE

CAMERICA'S #1 RADIO NETWORK )™

(' FIRST IN COUNTRY )

Westwood One presents Arista Nashville recording artists
BROOKS & DUNN five at the Hard Rock, Nashville on March 11!
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PRICING MODELS FOR RADIO WEBSITES

Continued from Page 10

Pricing will depend on our developing accurate
estimates of traffic, response and sales volume. Given the
costs traditionally associated with marketing and
promotion (10%-20% of gross sales in many cases),
commissions in the same range make logical sense.

* Feature sponsorship

Like current radio broadcast models, the Internet lets
us sell sponsorships for content pages and other features
like the playlist page, the CD sampling page and the
weather page.

Rates for these kinds of programs will also resemble
the on-air model. They’ll be based in part on the value
that we can define (i.e., the number of impressions, clicks
and purchases). We'll also try to get credit for the
emotional appeal of the campaign beyond the numbers;
things like exclusivity by sponsor or by category, or by
co-branding sponsor identity with the content.

* Promotional packages

Carried one step further, Internet placements can be

"packaged as one part of an integrated promotional

vehicle that includes various elements: broadcast spots,
additional on-air mentions, prominent Internet place-
ments and visibility, links to contests and community
events ... you name it. Radio excels in these areas, and the
inclusion of a ‘Net dimension makes the total package
even more powerful.

Like sponsorship for pages and features, pricing for
promotional packages will entail a mixture of measur-
able value plus the emotional impact that an association
with other events can bring. In these types of campaigns,
the total price can be greater than the sum of the parts.

Looking down the road, [ predict fewer buys based on
views, as well as cheaper CPMs for those that do. There
will be a glut of inventory, and advertisers will become
more demanding in terms of seeing real results. Radio is
poised to deliver results, so we should not fear
performance-based compensation.

* Advanced Effects

Other value elements are constantly being added to
websites in an attempt to attract attention and response.
Techniques such as animation, pop-up banners and
audio/video streams will each provide additional price
points. Rates for these types of services should include
the expense of production, as well as the perception of
added value. Like the CPM/CTR model, however, I
expect much of the discussion will still come down to the
value of the view or the response.

In future columns, I'll talk about other revenue-
related radio Internet issues. In the meantime, our ability
to integrate on-air and online campaigns means value for
the client, no matter how it's priced.

Gerry Boehme is Sr. VP for Katz Media Group and Katz Interactive Marketing. He
can be reached at (212) 424-6784 or via e-mail at gerry_boehme@katz-
media.com.

FOGUS YOUR ENERGY AND HAVE FAITH

Continued from Page 10

weight. Jay Leno stands outside a supermarket and, in a friendly way,
confirms each person’s desire to drop some pounds. He then jokingly
inspects their groceries and finds enough junk food to fatten a small
army. It's not that these people don't desire to slim down — they're
just not committed to it! There’s no willpower, no focus of energy ...
and they fail.

The television show Frasier has won numerous awards, but for the
first several episodes of this season, its quality dropped sharply. Why?
The show’s creators and producers diverted their attention to a new
program, Encore! Encore! They've now refocused on Frasier, and the
show has quickly returned to its high standards of prior years.

An afligator handler focuses his energy because his life is in
danger. With the game on the fine, a basketball player shoots free
throws with undivided attention and a sense of purpose. Circus high-
wire performers working without a net have similar intensity. But most
of us don't focus our energy. We just have wishes.

Maybe that's all that's necessary. You can afways achieve success
by winning the lottery or hitting it big in Las Vegas, with the odds
stacked against you. Or you can decide what is really meaningful to
you, make it visible every day, put your will behind it, focus your
energy and have faith. Use this latter approach, and the results will
amaze you.

' Time Tactics of Very Successful People, B. Eugene Griessman, 1994

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com,

FOU RWEEKS FO RWA RD _Sales & Prromotion Planning Calendar

April: Pets Are Wonderful Month, Grass Month, Child Abuse Prevention Month, International Amateur Radio Month, Prevention of Cruelty to Animals Month, Keep America
Beautiful Month, National Anxiety Month, Stress Awareness Month, National Home Improvement Month, Uh-huh Month, Alcohol Awareness Month

March 28-April 3: Chocolate Week, Publicity Stunt Week, Hate Week, Straw Hat Week

& @ @

March 28-April 3

@ o

Paim Sunday Vietnam Vets Day “| Am In Control” Day Oranges and Lemons Passover
liiness Day National Lemon Take a Walk in the Day April Fool's Day
Something on a Stick Chiffon Cake Day Park Day Pennsylvania Maple Intolerance Day
Day NCAA Men’s Basketball National Hot Dog Day Festival One Cent Day
Defy Death Today Day Final Doctor's Day Tater Day All Fools Day

o o

Good Friday National Find-A-
Green Day Rainbow Day
International Don't Go to Work

Children's Book Day Unless It's Fun Day

"Catch Nashville Nights' LIVE Broadcast
from Sony Alley Thursday 7-11pm.

FIVISStLERarne Crook, Charfie Chase & Jim

= St <

Carter {hursday 2-4pm.

. JONES RADIO NETWORK™ . aton, cat oy

www.americanradiohistorv.com
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end the weekend with
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as they bring you
the hottest sports
news, names & score
updates weekends
rom 1pm to 7pm
eastern

heard only
on the

Sports Radi
Network.
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A SALES DEPARTMENT’S WORST NIGHTMARE

W Major sponsor, upset at corporate cousin, yanks its ads!

You’ve had a good rela-
tionship with a major
sponsor for years ... so
good, they spend a significantsix-figure sum for
your airtime annually. Then, all of a sudden, they
get upset and yank it all! Even worse, you're not

By Jeff Axelrod

MMS Editor

the ones who made them mad.

That's exactly what happened to MyStar Com-
munications’ Indianapolis cluster. Marsh Supermar-
kets canceled its entire ‘99 on-air schedule after the
Indianapolis Business Journal wrote an article deemed
unfavorable by President Don Marsh. So what's the
problem? MyStar principal Michael Maurer also
holds a majority stake in the IB]’s publishing com-
pany.

“Don Marsh asked him to pull the article,” re-
calls MyStar/Indy Pres./GM Tim Medland. “He
said, ‘' can’t, or [ won’t have a newspaper. I can’t
tell them what to do, or else the writers won’t write.”
So he took it out on everybody. It ran, and we got
burned.”

Marsh instructed its agency not to buy any air-
time on MyStar’s WMYS, WTPI & WZPL — a buy
that traditionally has meant hundreds of thousands
of dollars in revenue. The only thing Marsh didn’t
cancel was its sponsorship of WTPl's summer Jazz
Fest, since Marsh had already signed a contract for
that. Even then, Medland admits,
surprised” that wasn’t yanked as well.

“One station, we'll probably be sold out 90% of
the time they’d run anyway,” Medland says, “so it

“We were pretty

may not kill us. The other FM is selling out more
like 80% of the time, so I'm sure there will be times
where we'll absolutely see it on the bottom line.”

The whole thing took Medland completely by
surprise. After all, the move didn’t make business
sense for Marsh. “Our two FMs skew female and
cover 18-64,” Medland explains. “So we’'ve got a
wide range of 250,000 females who do a lot of shop-
ping at the supermarket. But he doesn’t care ... and
he who has the gold makes the rules!”

That was little consolation to sales statfers who
lost out on thousands and thousands of dollars in
commissions. So Medland arranged a meeting in
which the IB]’s editor, publisher and GM explained
why the story was written and why it needed to be
written.

Then, Medland tried to soften the blow by mak-
ing concessions in the sales bonus structure. “Be-
cause they have bonuses based on individual goals
or team goals, we calculated where we thought we
would be with Marsh this year. If we miss team or
individual budgets by that amount, we're going to
pay them their bonuses. It doesn’t get them com-
mission on what wasn’t sold, but at lcast it gets them
bonuses, which will help.”

Now the only thing left for Medland and his staff
to do is hope Don Marsh softens his position and
returns to the fold. The Jazz Fest sponsorship does
provide a glimmer of hope, Medland says. “The best
thing we can do is make sure this is something they
enjoy. We'll superserve them and make sure we do
an outstanding job. We'll do everything correctly in
the way of sponsor mentions, signage and involve-
ment. We'll entertain them and make sure it's done
professionally.

“We didn’t do anything wrong! We just got the
backlash, which was pretty strong. This wasn’t the
way I wanted to start out 1999, that’s for sure.”

www.americanradiohistorv.com

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

Brennan’s ‘Berry’ Fresh Campaign

Situation: In business for over 55 years, Brennan’s has three
Wisconsin locations, including one in the community of Monroe. The
open-market-style store competes with a variety of large supermarkets
by showcasing a wide variety of fresh produce, a meat market and a
bakery. Brennan’s uses newsprint, a local shopper and radio to reach
its “21+” target market. One day, the manager placed a call to WEKZ to
explain that a large shipment of strawberries was about to arrive in its
Monroe store and that he'd like to have a special campaign on the air
by 1pm. The call was received at noon.

Objective: Swiftly construct a campaign and schedule to exploit the
immediacy of radio, promoting the shipment of strawberries that
would be arriving at Brennan’s that afternoon.

Campaign: The station quickly produced a set of interview-style and
straight-voice commercials that allowed Mr. Tartin, the store manager,
to explain the situation to listeners. The store’s usual schedule of six
commercials per day Tuesday through Sunday was increased to 10
commercials daily for the four days of this special event.

Results: First of all, the truckload of strawberries arrived later than had
been announced in the early phase of the WEKZ schedule. The store
decided to offer $1 discount coupons to customers for their
inconvenience and ended up giving away 300 coupons. As a further
indication of the promotion’s success, Mr. Tartin wrote the station to
say he had enjoyed excellent results. “We sold 800 cases of
strawberries during that four-day campaign.”

— RABTODLBOX

More marketing mformatmn and resources from the RAB

MEDIA TARGETING 2000

More than half (51%) of adults 18+ who spend over $100 weekly on
groceries earn more than $50,000 per year, and 34% are college
graduates. Nearly four-fiths (78%) own their own homes, while 49%
have children living at home. This group spends an average of 47%
of its daily media time with radio.

INSTANT BACKGROUND COLLECTION — SUPERMARKETS

Days of the Week: When major supermarket shopping trips are
most likely scheduled: Saturday (21%), Friday (17%), Thursday
(16%), Wednesday (14%), Tuesday (11%), Monday (11%), Sunday
(10%).Time of Day: morning (38%), afternoon (38%), evening (20%),
late-night (4%}). ( Progressive Grocer)

RAB CATEGORY FILES

“Consolidation fever continued to burn in 1998. The merger of
Safeway and Kroger Co. was the biggest ‘deal’ that didn't happen
during 1998, though speculation kept it alive for most of the year. Of
the deals that did take place, the two biggest were the pending merger
of American Stores Co. in Salt Lake City into Boise, ID-based
Albertson’s and the merger of Fred Meyer Inc. in Portiand into Cin-
cinnati-based Kroger Co., both of which are expected to close early
in 1999 (Supermarket News, 12/28/98)

For more information, call RAB's Member Service HelpLine at (800) 232-3131
or log on to RadioLink at www.rab.com.

: @ ® ®
F"(-:rlca's First
.ldl?s Show!
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_Knight PD As Salt
Lake Feels ‘The Beat’

After four days of stunting, Deer
Valley Broadcasting’s KMGR/Salt
Lake City flipped from Nostalgia
to CHR/Rhythmic on Feb. 27. The
station has applied for the call let-
ters KUUU and will use the slogan
“U92, Utah’s Beat.” Former KBTE/
Corpus Christi, TX PD Michael
Knight has been appointed PD.

“If you look at R&R’s Rhythmic
chart, that’s us,” Knight said. “We'll
be more mainstream than we were
in Corpus Christi. It's no secret that
there has been a Rhythmic format
hole in this market since KZHT
evolved from Rhythmic to Pop, and
we hope to fill that hole. The re-
sponse to the station has been great
— I'm hearing it already in restau-
rants, cars and stores.”

The station is currently simulcast-
ing on 92.1. which covers the Salt
Lake City area, and 92.3, which
covers the Provo area. Knight told
R&R the station will continue to
run commercial-free and jockless
with recorded positioners while a
staff is being assembled.

Ryan Gets ‘The Edge’
As PD In Albany

Alternative FM simulcast WQBJ
& WQBK (The Edge)/Albany has
named Rod Ryan PD. He replaces
Kelli McNamara, who left the Clear
Channel stations in early February
1o join an Internet music company.
Ryan. currently Asst. PD/MD of
KKND/New Orleans. begins his
new job on March 15.

“I've looked over the past few
books,” Ryan told R&R. “and it
seems like The Edge has a clear
path. They are very focused, and I
Jjust want to continue that.”

Ryan’s experience includes two
high-profile format sign-ons. In
addition to helping sign on KKND
in September ’96. he also helped
WEDG/Buttalo. where he was
Asst. PD/MD. in its transition
from a Rock outlet 1o an Alterna-
tive.

The RIAA has issued the following awards for the month of January:

MULTIPLATINUM ALBUMS

Eagles — Their Greatest Hits
1971-1975, Eagles, Elektra/EEG
(25 million); The Wall, Pink Floyd,
Columbia (23 million); The Beatles,
Beatles, Capitol (17 million); Hotel
California, Eagles; Saturday Night
Fever ST, Bee Gees/Various Artists,
Polydor (15 million); Come On Over,
Shania Twain, Mercury; Miracles:
The Holiday Albumn, Kenny G, Aris-
ta (8 million); ‘N Sync, 'N Sync,
RCA,; Surfacing, Sarah McLachlan,
Arista; Everybody Else Is Doing It,
SoWhy Can'tWe, Cranberries, Is-
land (5 million); A., R. Kelly, Jive;
Never Say Never, Brandy, Atlantic;
Wide Open Spaces, Dixie Chicks,
Columbia; Who | Am, Alan Jack-
son, Arista (4 million); Spirit, Jew-
el, Atlantic; The Velvet Rope, Janet
Jackson, Virgin; The Division Bell,
Pink Floyd (3 million); Flesh Of My
Flesh, DMX, Def Jam/Mercury; My
Love Is Your Love, Whitney Hous-
ton, Arista; Americana, Offspring,
Columbia; Faith, Faith Hill, Warner
Bros.; Greatest Hits, Kenny G; Jars
Of Clay, Jars Of Clay, Silvertone;
Paul’s Boutique, Beastie Boys,
Capitol (2 million).

PLATINUM ALBUMS

Ghetto Fabulous, Mystikal, Big
Boy/No Limit/Jive; Flesh Of My
Flesh, DMX; E.L.E. — Extinction
Level Eventand The Coming, Bus-
ta Rhymes, Elektra/EEG; War &
Peace Vol. 1. (The War Disc), Ice
Cube, Priority; Now, Various Artists,
PolyGram/Universal/EMI; Reunion,
Black Sabbath, Epic; Wow 1999,
Various Artists, Sparrow; The
Christmas Angel, Mannheim
Steamroller, American Grama-
phone; The Nu Nation Project, Kirk
Franklin, Gospo Centric/Inter-
scope; Rush Hour ST, Various Art-
ists, Def Jam/Mercury; Whitey Ford
Sings The Blues, Everlast, Tommy
Boy; 5, Lenny Kravitz, Virgin; Lilith
Fair, Various Artists, Arista; Wow —
Gospel 1998, Various Artists, Veri-

ty; Trouble Is ..., Kenny Wayne
Shepherd, Reprise; The Bends,
Radiohead, Capitol; The Very Best
Of John Denver, John Denver,
Heartiand.

GOLD ALBUMS

Ghetto Fabulous, Mystikal; The
Professional, DJ Clue, Roc-A-Fella/
Def Jam/Mercury; Flesh Of My
Filesh, DMX; E.L.E. — Extinction
Level Event, Busta Rhymes; Doc’s
Da Name 2000, Redman, Def Jam/
Mercury; Human Being, Seal,
Warner Bros.; War & Peace Vol. 1:
(The War Disc), Ice Cube; Hip Hop
Hits 2, Various Artists, Def Jam/
Mercury; Now, Various Artists; Up,
R.E.M., Warner Bros.; Ultimate
Dance Party, 1999, Various Artists,
Arista; Toby Keith Greatest Hits,
Volume 1, Toby Keith, Mercury;
Reunion, Black Sabbath, Epic; Wow
1999, Various Artists; The Christ-
mas Angel, Mannheim Steamroller;
The Nu Nation Project and Christ-
mas, Kirk Franklin; Cosas Del Amor,
Enrique Iglesias, Fonovisa; Bath-
house Betty, Bette Midler, Warner
Bros.; Powertrip, Monster Magnet,
A&M; Greatest Hits, Clay Walker,
Giant; Live At The BBC Sessions,
Jimi Hendrix, MCA,; The Very Best
Of John Denver, John Denver; Lilith
Fair, Various Artists; Ultimate Hip
Hop Party 1998, Various Artists,
Arista; Greatest Hits 1986-1996,
Poison, Capitol; Billy Breathes,
Phish, Elektra/EEG; Ratt & Roll
8191, Ratt, Atlantic.

PLATINUM SINGLE
“...Baby One MoreTime," Britney
Spears, Jive.
GOLD SINGLES
“Goodbye,” Spice Girls, Virgin;
“Pushin'Weight" Ice Cube.

For The Record: The “Pre- 1
cious Metal” column printed
last month (R&R 2/12) reflect- ’
ed certifications for December
'98, not February '99. ‘

EXECUTIVE ACTION

McKahan Moves Up To KEZY Station Manager

EZY/Anaheim-Santa Ana, CA GSM Dawn McKahan has been pro-
moted to Station Manager. She succeeds Chris Cox, who will soon
depart the Jacor Hot AC.

“Dawn’s a great GSM and will be a terrific Station Manager,’ commented
Jacor/Los Angeles GM Roy Laughlin.“She knows the area and business
and consistently beats me in golf. I'm hoping that, with all her additional
work, she'll have a hard time keeping her edge on the course.”

Before joining KEZY about 10 years ago, McKahan worked in sales for
Torbet Radio. She said, “This sounds like a great gig. I'll give myself a big
raise and take the afternoon off”

Cook Prepares To Join XM As SVP/Sales & Mktg.

S tephen Cook has joined XM Satellite Radio as Sr.VP/Sales & Mar-
keting. Cook was most recently COO of Conxus Communications,
which developed the Pocketalk voice-messaging service. Prior to that, he
worked for GTE Wireless and Procter & Gamble.

Cook reports to XM President/CEO Hugh Panero, who commented,
*Steve Cook combines an entrepreneurial flair with a proven track record
for bringing new consumer telecommunications products to marketand a
brand discipline gained at Procter & Gambile.

“He makes an excellent addition to our management team, which al
ready consists of executives from such industry leaders as Hughes Com
munications, Motorola, Sony and TCI/Liberty Media, among others. Steve
will be instrumental in XM’s consumer launch in 2000

Journal/Omaha Welcomes Wilson As Dir./0ps

hil Wilson has been appointed Director/Operations for Journal Broad-
cast Group's Omaha cluster of KBBX-AM, KOSR-AM, KESY-FM,
KEZO-FM, KKCD-FM & KSRZ-FM. Journal also has a purchase agree-
ment for WOW-AM & FM.
Wilson comes to Omaha from KGGO-FM/Des Moines. where he’s been
PD since 1988. He'll join Journal on March 22
‘Phil is well-known in the radio business as a person with strong ethics
and knowledge of our industry” said Journa/Omaha VP Jim McKernan.
“His leadership will help take our Omanha stations to an even higher level of
excellence in serving our community, listeners and advertisers.”

Brown Becomes GM For Capstar/Huntsville, AL

C apstar/Montgomery, AL Sales Manager Rick Brown has transferred
to the GM post for the company’s six Huntsville, AL properties, includ-
ing News simulcast WBHP-AM &WHOS-AM, Country WDRM-FM, Cias-
sic Rock WTAK-FM, and Oldies simulcast WWXQ-FM & WXQW-FM.

“When | was offered the opportunity to come to Huntsville, | jumped at
the chance,” Brown told R&R. “WDRM has a great heritage, and there are
great things ahead for this entire cluster”

Brown was with Capstar’'s Montgomery properties — Urbans WMZC &
WZHT and OldiesWQLD — for the last year. He previously spent 12 years
with Colonial Broadcasting in Montgomery and was GM of Country WLWI
when he leftin 1996. In between the Montgomery stints, he spent a couple
of years in Mobile atWKSJ and WDWG

STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcaste, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism

1 andloss. it becomes a costly proposition Lo continuously replace
R IR ek WS

T osazrameat expensive signa and banners Roll-A-Sign™ offers a better way.
; 'ﬁﬁ With Roll-A-5ign banners you get up to four vibrant colors printed on
] b == durable. high quality 4 or © mil plastic film to display your logo ana
- Y message brlliantly for an economical price. Now you can afford Lo dis-
play a bright new sign al every public event. They even make great cost-
eftective promotional give-aways. Just roll off what you need ana cut.

e Durable banrers at an affordable price.

e UV stavbilized plastic won't fade jndoors or outdoors.

* Simply FAX your logo and color separation information for a price
quotation today.

Call today
Reef Industries, Inc. PO. Box 750250 ‘
Houston, TX 77275-0250 A k 800/231-6074
713/507-4200 713/507-4295 FAX "ricrc THONAS INHT H Canada

A p

© 1998 Reef Industries, Inc. SABERE

800/847-5616
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Introducin

radio’s firs
telemarketing
specialist!

We're not a direct mail house that does telemarketing on the side.
We're radio's first pure specialist in telemarketing.

Need to get higher ratings on a lower marketing budget?
Telemarketing could very well be the answer.

Call Kurt Hanson, Jared Stehney, Joe Heslet, or Hans Bengard today
for a customized proposal: 1-877-4dNEW-TSL

Recall
Telemarketn

The personal approach to bulding cume and increasing share

180 N. Wabash, Suite 201
Chicago, IL 60601
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NEWSBREAKERS

Renan

Continued from Page 1
and tears. It's this power that’s giv-
en him the highest ratings ever re-
ceived by any morning host in L.A.
Never mind those who don’t under-
stand a word of Spanish.

Between 5-11am on weekdays
and 6-10am on Saturdays. Almen-
darez and his crew entertain thou-
sands of listeners on their way to
work. school or — in many cases
— home from a night’s work. The
airwaves are filled with lively con-
versation, caller interaction and
about one record an hour. All enjoy
the work they do, even when it re-
sults in a 34-hour-per-week on-air
schedule.

But. as the saying goes. hard
work yields rich rewards. Since
joining KSCA two years ago. when
it flipped from Adult Alternative to
Regional Mexican following its
sale by Golden West Broadcasters,
listeners have continued to flock to
Almendarez. Among persons 12+
in the fall *98 ratings, EI Cucuy
trampled everyone with a 10.5
share. His closest competitor: Pepe
Barreto, of Spanish AC sister
KLVE., who earned a 7.0. While Al-
mendarez’s cume of 783,600 listen-
ers is third to Barreto and KIIS'
Rick Dees. Almendarez’s show
commands a stunning AQH figure
of 263.500 (Barreto gets 176,500,
while Dees attracts 95,700).

Coming To America

A native of Teguicigalpa, Hondu-
ras, Almendarez began his radio
career in 1969, at age 15. Howev-
er. a career as a deejay wasn’t his
true goal. "' wanted to be an artist
and an actor, and | worked in chil-
dren’s theater. | studied theater in
college. and dance. while going on
to work at the biggest radio and TV
stations in Honduras.” In 1982, Al-
mendarez  was  well-known
throughout his native country, but
hardly a superstar. When he re-
ceived a job offer in the U.S.. he
jumped at the chance.

“I heard about this job, and I
said, ‘'Oh my God, it’s the United
States.” What an opportunity ... so
I left directly for California.” Al-
mendarez’s first job stateside was at
XEGEM-AM (Radio Todo), a
high-powered Mexico-licensed sta-
tion with studios and oftices in L.A.
“I worked 17 hours a day there. |
did mornings, middays and after-
noons. I did just about everything.”

A few years later, Almendarez
joined KTNQ-AM & KLVE-FM/
L.A. for his first tour of duty, which
consisted primarily of reading the
news and producing commercials.
Then, during a five-month stint at
a station in Fresno in the mid-"80s,
he began to hone his act, adding
various bits and comedy sketches to
his repertoire. “Remember, in Hon-
duras I worked in an artists’ radio
group, where we were doing all
sorts of comedy. I didn’t do it here
at first, because I didn’t have the
opportunity. In Fresno, [ wanted a
funny show. That was my time, and
it led me back here.”

In the late *80s, Almendarez
would further refine his on-air an-
tics at Liberman Broadcasting’s
KWIZ-AM (Radio Exitos)/Ana-
heim, CA. Soon afterward, the
company transferred him to its big

AM sister. KKHJ (Radio Alegria)/
L.A. It was there that Almendarez’s
success caught the attention of Hef-
tel VP/Programming Bill Tanner in
1994,

“He was getting the same share
as Howard Stern was — but on a
5.000-watt AM.” Tanner said.
“That’s all 1 knew about him. I
asked around the office. and people
would say. “Yeah. 1 listen to him.
He’s really funny!™" Following a
contract dispute. £l Cucuy was si-
lenced for more than a year. His
fans hadn’t forgotten him. though.
“When it came time 10 do research
for KSCA.” Tanner said, “it showed
that people would say. ‘I tune up
and down the dial to see if [Almen-
darez] is back on the radio.™

Calm Among The Clutter

Almendarez is an intensely spir-
itual and pacific individual — an
uncommon trait among radio hosts.
Among the many items on the
walls of his cluttered office are a
crucifix, a framed image of the Vir-
gin Mary and various hymns. Pho-
tos of his young daughters in gym-
nastic outfits and various pieces of
fan mail consume a considerable
amount of desk space. But Almen-
darez’s desk is not his place of
work — or rest. At several points
during a visit with a guest, he ex-
cuses himself to meet with KSCA
PD Maria Elena Nava and Heftel/
L.A. VP/GM Richard Heftel and
deflects several calls from people
d.em.anding a piece of W
his time. £

With such a hectic :
schedule, which in-
cludes appearances at
such unglamorous lo-
cales as the Valley In-
door Swap Meet in
Pomona. CA., why
does Almendarez
continue to do what
he does six days a
week? I like doing it,
and the people listen-
ing give me energy.”
When asked how he
feels about his show’s
stellar ratings, Almen-
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tle perplexed. There seems to be a
lot of crying from callers. no mat-
ter what the day’s topic. “This show
is doble sentido — doubly filled
with feeling. doubly heartfelt, dou-
bly touchy. doubly sensitive. It’s not
vulgar: The main point of this show
is to make you cry. If you don’t cry,
then the pain and sadness you may
have won’t go away. because the
tear is the best thing for making
you feel better. Everybody cries,
but I'm happy. The tear heals and
creates the smile.”

Local Focus

Almendarez and his Tropa Loca
are currently heard in eight other
markets: Chicago. San Francisco,
Las Vegas. Dallas, Houston, San
Antonio, McAllen-Brownsville and
El Paso. In all markets except those
in the West, the show is heard on a
one-day delay. But even though lis-
teners in the Bay Area and south-
ern Nevada hear the show live, Al-
mendarez insists on keeping the
show locally focused.

“My market is Los Angeles.
Sure, we’re live to San Francisco
and Las Vegas, and they are impor-
tant, but we’re L.A. They are also
discussing expanding the show to
New York and other cities.” Would
Almendarez’s show appeal to
Spanish-speaking audiences across
America? “Yes, but not with the
music. The East Coast is tropical.
and the West Coast is banda.
ranchera and traditional Mexican.

L.A. Mornings, Hour By Hour

he following chart shows Arbitron’s AQH shares for Hef-
tel's KTNQ-AM, KLVE-FM & KSCA-FM, along with
Spanish Broadcasting System competitor KLAX-FM, Ja-
cor’s KIIS-FM (Rick Dees), and Infinity’s KLSX-FM (Howard
Stern). KLAX shares don’t reflect those of its new morn-
ing host, Humberto Luna, who was at KTNQ during this

pericd.

5-6am 6-7am 7-8am 8-9am  9-10am 10-11am
KSCA 13.0 1.1 9.1 10.9 1.1 1.1
KLVE 6.7 7.4 6.8 71 7.0 57
KLSX 3.1 45 4.8 4.9 45 4.0
KIS 2.0 39 49 35 28 2.7
KLAX 3.9 29 25 28 35 47
KTNQ 26 1.7 1.6 1.4 1.4 1.3

to change what [ do.”

Even during his 14-month hiatus,
“the people” stuck with him. While
Almendarez wouldn’t discuss the
details surrounding his absence, he
did say he left KKHJ of his own
volition, breaking a contract that
had signed the talent through 2002.
During the time. he says. “I was
able to rest, be with my family and
prepare to return fresher and stron-
ger”

One song that seems to get
played over and over as bridge mu-
sic on the show is “No Tengo Din-

ero” by Los Um-
brellos. “What a
great song! And
did you know that
they are British?”
74 Does he listen to
< 1 other radio stations
to see what they're
up to, or to simply
enjoy some music?
+ "No., except for
KOST once in a
while. I like Whit-
ney Houston, Elton
John and the Beat
Less ... um, um,
the Beatles,” he

Renan Almendarez Coello on the air at KSCA-I;'_M/LOS Angeles.

says jokingly. “I

darez smiles and
shakes his head back and forth.
“It’s a phenomenon, but it also re-
flects the population of Los Ange-

les and who the listeners are. In this

day and age, there are more com-
petitors and choices for Spanish ra-
dio than ever before. And the pro-
gramming is better than before.
Why? Because there are two things
about Hispanics that people must
realize: They are the producer and
the consumer.”

In the not-so-distant future, as
the Hispanic population rises to
even higher levels in Southern Cal-
ifornia, a wider choice of radio and
TV stations will arise. Is Almen-
darez concerned about the added
competition? “No. It’ll only help
me. If someone tries to rise toward
me in the ratings, I'll only go up
further. Remember, you have to
have competition. It’s good, for it’l]
only help me be better at what I
do.”

For those who don’t speak Span-
ish, or who can’t grasp much of the
slang that’s never taught in a class-
room, a quick listen to Almen-
darez’s show may leave them a lit-

But with jokes and callers, you can
have a national show. And as it is,
we play only three or four songs in
six hours.”

Many radio observers are quick
to compare Almendarez to Howard
Stern, often citing him as Stern’s
Latin counterpart. However, when
asked what the difference is be-
tween his style and Stern’s, Almen-
darez replies, ‘Yo soy sencillo. I'm
simple. easy, unaffected. And I'm
easygoing. | tell everything to God
and to the public.”

Although Honduran by birth, Al-
mendarez has established seeming-
ly unbreakable ties to the Mexican-
American community in Los Ange-
les. When asked if most people
think he’s Mexican, he laughs and
replies, “I work a lot with Mexi-
cans, and all of my friends, my wife
and my daughters are Mexican!”

Now that he’s on the verge of na-
tional superstardom, is Almendarez
fearful of what might come? “I
don’t have any fear. I'm very cau-
tious, and take a lot of care in what
I do, but I'm not fearful. The peo-
ple are with me, and I'm not going

www.americanradiohistorv.com

— don’t listen much
to the radio, because I don’t speak
very much English, so I don’t un-
derstand any of it. But that’s not so
bad, because I'm in L.A., and I re-
ally don’t need to know English
here.”

Humanitarian Of The Year

Between. the laughter and tears
comes a true compassion for his lis-
teners and those in need. In salute
of many of his charitable efforts,
Almendarez was honored on Feb.
13 for his Hurricane Mitch relief
efforts last fall. The hurricane,
which devastated Honduras and
Nicaragua, struck a personal chord
in Almendarez and inspired him to
initiate a “Who Gives More” cam-
paign. Presenting a challenge to
restaurant owners, record compa-
nies, music groups, nightclub own-
ers, radio station owners and DJs at
other stations, Almendarez single-
handedly attracted $20,000 in do-
nations.

He then traveled on a chartered
DC-8 to personally deliver goods to
victims in the two nations. Because
of these efforts, Central American

consuls, members of the Mexican
consulate, and the Red Cross offi-
cially proclaimed him Humanitari-
an of the Year.

In retrospect, the hiring of Al-
mendarez should have been a no-
brainer to all parties involved, but
it wasn't nearly as easy as it might
seem. As Tanner says, “Frankly, it
took a lot of guts on the Tichenors
part to invest so much in an entity
that was unknown to them at that
point. But he was what we needed
at the right time. and we were what
he needed at the right time. We
knew we had a winner — we just
didn’t realize how big the win was.
When you match up the need to do
something with what can be done,
you've found the secret to great ra-
dio. The result has been a big suc-
cess.

“Renan is unique. If he were an
English-language morning host.
he’d still be unique. He has the abil-
ity to tell the tale and explain it,
which is a difficult task in any lan-
guage.”

Tanner says that while expansion
of Almendarez’s show is indeed
coming, markets such as Miami
and New York will most likely wait.
Still, he says, “we have the assump-
tion that he’ll do really well in Las
Vegas and Chicago.”

Richard Heftel adds, “It was ob-
vious a long time ago that he was
very successful. I just didn’t have a
place for him. When we signed on
‘La Nueva,” he was available, so we
signed him. Everyone is excited
about the show and the ratings.
We’ve got a great group of program-
ming people who know what the
community wants, and we’ll give it
to them. The show will continue to
grow. Renan will go on to become
a national figure. His appeal is
broader than any one musical taste.”

The expansion of El Cucuy de la
Marfiana may be a limited one,
though. When asked where he sees
himself in 10 years, Almendarez
stops for a moment, and then re-
sponds softly, “I don’t know about
10 years, but I know I have only five
years more in radio. And then I say
to radio, ‘Bye-bye.’ I've been in ra-
dio 30 years, and that’s a lot of
years. In five years, [ want to do one
TV show, and I’d like to do movies.
Sure, I'll miss radio — it’s my life.
But [ want to rest more, enjoy my
family and enjoy my life.”
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The best is back! Join us June 10-12 for R&R Convention 99

at the Century Plaza Hotel in Los Angeles. Get in touch with the
technological future of the radio and record industries. Learn
how to better manage yourself through these challenging times.
Meet the leaders of today and tomorrow. Registration details are
coming soon. Convention ’99 hotline is now open:

(310) 788-1696.

—

JUNE 10-12 ; IEEE
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e MICHAEL
BRIGGS joinsVan-
guard Records as
Mgr./Radio Promo-
] tion. He was previ-
“ ously Promotions
Coordinator for
A&M Records.

Brig .

Radio

® JOHN RYAN, most recently GSM, is
raised to GM of Cox Radio's WEZN-FM/
Bridgeport, CT.

e PATRICK
CROCKER be-
comes NSM for
Jones Radio Net-
work. The 20-year
radio vet has been
with JRN for three
years.

Crocker

® LEN KLATT, former Research Dir. at
Westwood One, is named Dir./Re-
search at Premiere Radio Networks,
where he has been a consultant for the
pastyear.

National Radio

® CBS RADIO NEWS offers Duke Ei-
lington: Beyond Category to network
stations. Sam Litzinger anchors the six
one-minute segments and 10-minute

program, which includes music and in-
terviews; (212) 975-6952.

®oWESTWOOD ONE's NHL playoff cov-
erage, hosted by Sam Rosen and Gary |
Green, begins Apr.21, continues through |
the conference finals May 22, and ends
with the Stanley Cup June 9. In other
Westwood One news, the MTV Concert
Series, heard on WW1 affiliates across
the country, will feature Alanis Morrisette
March 27-28; (212) 641-2057.

® KPCC/Pasadena, CA PD LARRY
MANTLE will host Film Week, debuting
this week on more than 600 NPR sta-
tions; (612) 513-9988.

* MJI BROADCASTING presents Back
Stage & Behind the Scenes, covering
Garth Brooks' tour through Belfast,
Northern Ireland last year. Hosted by
MJI’'s Dir./Country Programming Mau-
rice Miner, the market-exclusive special
is available to affiliates Apr.9-10; (212)
896-5256.

Industry

® JOHN CODY is
named Sr. VP/
CFO of BMI.
Cody’s last post
wasVP/Controller
for the Hearst
Book Group.

Products & Services

® GLOBECOMM SYSTEMS, supplier
of satellite stations and networks, will

MARRIAGES

United Stations air personality
Art Good to Kathryn AnnTomasi-
no, Feb.27.

BirtHS

Artist Chris Montez, wife KRTH/
L.A. air personality Colleen Bern-
hardt (a.k.a. Chaz Kelly), daugh-
ter Ryan Taylor, Feb. 25.

Capricorn Records Pres./Pro-
motion Jeff Cook, wife Elizabeth,
daughter Alexis Carolann, Feb.22.

CONDOLENCES

WKQL/Jacksonville, air person-
ality “Smokin’” Joe Beamer, 54,
Feb.23.

send a free copy of its WorldSpace Pro-
cessed Feeder Link Stations brochure
to radio broadcasters interested in pro-
gramming via the WorldSpace Digital
Direct Satellite Radio System; (516)
231-9800.

e DUNCAN’S RADIO MARKET
GUIDE (99 edition) is set for April re-
lease; (513) 731-1800. www.duncan
radio.com.

® WILKO COMMUNICATIONS an-
nounces the Morning Show Retreat,
August 12-15in L.A., a conference on
creating successful shows for top 10
markets; (310) 664-1193, retreat@
wilko.net.

o LEE MARSHALL, former KABC/L.A.
Dir./News & Sports, has launched Lee
Marshall VoiceWorks, a voice-over ser-
vice for News/Talk and Sports radio sta-
tions; (877) 444-5686.

R e e e

Changes

Classic Rock: Former WNHI1/Con-
cord & WRCI/Manchester. NH
nighttimer Eric Scott returns to ra-
dio as the simulcast’s middayer.

Country: Donna James joins WFLS/
Fredericksburg. VA for middavs.

News/Talk: KFWB-AM/L.A. will
air CNN's Larry King Live week-
nights at 8, beginning March 5.

National Radio: Steven Cohen is
appointed Mgr./News Planning at
ABC News Radio ... Judie Brown.
Pres. & co-Founder of the American
Life League. is set to join Catholic
Family Radio’s commentator corps.

PROS ON
THE LOOSE

Hal Mass — Mornings WRSR/

Flint, MI (810) 603-0572

Don Kellogg — PD/mornings
KOSP/Springfield, MO (417) 833
5818

L B P T P TP T Sy e o K S O 4 T 57 3 7

HAVE ‘ALCOHOL, WILL PARTY — Of course, we're referring to the Barenaked Ladies' latest single, *Aicohol.”

Showing just how much they can party are (I-r) Barenaked Ladies' Jim Vreeggan, Warner Bros. Records Inc. Board
Chairman/CEQ Russ Thyret, Barenaked Ladies’ Ed Robertson and Tyler Stewart, Reprise President Howie Long,

Barenaked Ladies'Steven Paige and Kevin Heran and manager Pierre Tremblay.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall = (972) 991-9200

Classic Rock

Chris Miller
TOM PETTY & THE HEARTBREAKERS Free Girl Now

Hot AC

Steve Nichols
DAVE MATTHEWS BAND Crush

Starstation

Peter Stewart
CHER Believe

Touch

Ron Davis
LAURYN HILL #/D’ANGELO Nothing Even Matters
TYRESE Sweet Lady

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

BAD COMPANY Hey Hey
BON JOVI Real Life
SUGAR RAY Every Morning

Alternative

BEASTIE BOYS Remote Control
JUDE Rick James
OLEANDER Why I'm Here

CHR/Hot AC

FIVE Slam Dunk
MULBERRY LANE Harmless
98 DEGREES The Hardest Thing

Mainstream AC

BRYAN ADAMS & MELANIE C When You're Gone
ALANA DAVIS Can't Find My Way Home
SHAWN MULLINS Shimmer

Lite AG

CORRS What Can | Do
ELVIS COSTELLO & BURT BACHARACH Toledo
FAITH HILL Let Me Let Go

NAC

JIM BRICKMAN & HERB ALPERT Rendezvous
FOURPLAY Someone To Love
MARILYN SCOTT The Last Day

uc

CASE Happily Ever After
COOL BREEZE Watch For The Hook

e

3RD STOREE If Ever

BROADCAST PROGRAMMING
Walter Powers ¢ (800) 426-9082

CHR

Mike Anthony
GARBAGE Special
SAVAGE GARDEN The Animal Song

Mainstream AC
HOOTIE & THE BLOWFISH Only Lonely

Hot AC

SHERYL CROW Anything But Down
SEMISONIC Secret Smile

Digital Soft AC

Mike Bettelli
PAUL ANKA & CELINE OION It's Hard To Say Goodbye

Delilah
"N SYNC (God Must Have Spent) A Little More...

Alternative

BARENAKED LADIES Aicohol
HOLE Awful
SILVERCHAIR Anthem For The Year 2000

Urban
BUSTA RHYMES What's It Gonna Be?

JONES RADIO NETWORK
Jim Murphy  (303) 784-8700

Rock Classics

Rich Bryan
VAN MORRISON Precious Time

Aduit Hit Radio

JJ McKay
SHERYL CROW Anything But Down

Soft Hits

Rick Brady
CHER Believe

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

Hot AC

Yvonne Day
SAVAGE GARDEN The Animal Song

New Rock

Steve Leigh

BARENAKED LADIES Alcohol

NO DOUBT New

STABBING WESTWARD Haunting Me

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805} 294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer
SAMMY HAGAR Mas Tequil

Soft AC

Andy Fuller
MONICA Angel Of Mine

Bright AC

Jim Hays
No adds

Self-liquidate Vidpak™. Radio’s #1 marketing campaign. See for yourself: www.radioig.com or 404-255-3550

www.americanradiohistorv.com
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Let me tell you a secret...

To find great help, call

Y.E.S. TO JOBS

To hire a 16-18 year old high school student contact
Y.E.S. TO JOBS at 323-856-6632.

“People Can’t Be What'They Don’t Know Exists”

Introducing high school students to careers behind-the-scenes in entertainment since 1987

www americanradiohistorv.com
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SHOW PREP

CYBERSPACE

Hot new music-related World

MUSIC & MOVIES
CURRENT
» THE OTHER SISTER (Hollywood)

Bubblegum Pop Gets Sticky!

Current top of the bubblegum
poppers 'N Sync and Brit-
ney Spears grace the cover of
Entertainment Weekly. The in-
side story details the rise of the
teeny-boppers and the runaway
egos of those who claim to have
“started” them. Money-man Lou
Pearlman claims to be the one
in charge, while former DJ and
now 'N Sync and Spears man-
ager Johnny Wright argues it
was his contacts that provided
the push to success. “Lou’s very
good at writing checks,” says
Wright.“I'm the artist-development
person; I’'m the guy who swept
the teddy bears off the stage. |
can call [Sony Music Chair-
man/CEO] Tommy Mottola
right now and get him on the
phone.When | walk out with 'N
Sync, the fans know who
Johnny Wright is”

Subtlety, Anyone?

“I think the animosity now is:
| hate him because of what he
stands for and what he used to
be when | knew him, and he
hates me because I've sold mil-
lions more records than he has”
— Britain’s new pop superstar
Robbie Williams clarifies his
relationship with former Take
That member Gary Barlow (in-
terview).

“Was Tammy Murdered?”
blares the headline in the Star
regarding the death of Tammy
Wynette. The 'zine says that
Wynette's family and friends are
demanding a massive probe into
her death.

Home Sweet ...
Never Mind!

While Sean “Puffy” Combs
and girlfriend Kim Porter re-
cently bought a swank $10 mil-
lion home on Park Avenue, Puffy
isn’t quite ready to give up his
bachelor life. A source says that
not only is he not giving up his
modest Murray Hill apartment,
he’s actually sprucing it up. He's
covered everything in white and
is hiring a butler and maid (New
York).

Speaking of Combs, former
Dinosaur Jr. main man J Mas-
cis recalls his brush with Puff
Daddy after Mascis was recruit-
ed to do some session work for
him on the recommendation of
“some of the white nerds
[Puffy’s] got working for him.”
After Mascis spent several hours

SURF’S UP! — “What | really want
to do is follow the sun, get a big
glob of that white stuff on my nose,
and learn to surf. So if you think a
53-year-old should not get up on-
stage, then you should really not
see a 53-year-old on a surfboard.
And, honey, thats what's next” —
Blondie lead singer Deborah Harry
shares ideas in Mirabella for sun
and fun. Incidentally, the band is
also featured in a two-page spread
in New York magazine.

recording drum and guitar parts,
an engineer called Combs to let
him hear (via the phone receiv-
er) the work done. After the fi-
nal notes had faded, the engi-
neer announced, “Puffy don't
like it” Mascis declined to take
a second crack at the track (En-
tertainment Weekly).

Recovery At A Price

Eric Clapton’s new rehab
clinic in Antigua is in trouble be-
cause junkies can't afford the
29-day program’s $9,000 cost
(Globe).

Streetwise

“I initially joined the army to
get me a BMW. | didn’t under-
stand why | was out there. | just
knew it wasn't for me. | knew |
was gonna be a star. | knew |
was gonna live right if | ever got
the right status under me” —
rapper Mystikal explains why
he’s not a fighting man (Rolling
Stone).

Age Before Beauty

Poor Rod Stewart! He was in
hot pursuit of 25-year-old stun-
ner Liana Verkaden, but she
turned him down cold. “He's old
enough to be my father!” she
said, adding, “You know, it's not
as exciting as people think it is
being with a rock star” (National
Enquirer).

And speaking of age, former
Rolling Stone Bill Wyman
thinks Mick Jagger needs to
grow up. Says Wyman about
Jagger’s philandering, “Mick
needs to learn a lesson. He
really does. He needs to sort out
his priorities” (Star).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

Singles: Loving You Is All | Know/Pretenders
The Animal Song/Savage Garden (Hollywood/Columbia)
Other Featured Artists: Joan Osborne, Paula Cole, Fastball

MESSAGE IN A BOTTLE (143/Atlantic)

Single: Only Lonely/Hootie & The Blowfish
Featured Artists: Faith Hill, Sheryl Crow, Edwin McCain

SHE’S ALL THAT

Single: Kiss Me/Sixpence None The Richer (Squint/Columbia)

BLAST FROM THE PAST (Capitol)

Single: | See The Sun/Tommy Henriksen
Other Featured Artists: Everclear, R.E.M., Dishwalla

200 CIGARETTES (Mercury)

Single: Save It For Later/Harvey Danger
Other Featured Artists: Blondie, Joe Jackson, Cars

OFFICE SPACE (interscope)

Featured Artists: Geto Boys, Ice Cube, Scarface

PATCH ADAMS (Universal)

Single: Faith Of The Heart/Rod Stewart
Other Featured Artists: Rascals, Eric Clapton, The Band

VARSITY BLUES (Hollywood)

Single: Run/Collective Soul (Hollywood/Atiantic)
Other Featured Artists: Foo Fighters, Janus Stark, Van Halen

JAWBREAKER (London)
Single: Yoo Hoo/lmperial Teen

Other Featured Artists: Letters To Cleo, Ednaswap, Shampoo

THE FACULTY (Columbia)

Singles: Haunting Me/Stabbing Westward

I'm Eighteen/Creed
It's Over Now/Neve

Other Featured Artists: Offspring, Garbage

PLAYING BY HEART (Capitol)

Singles: Lover's Wil/Bonnie Raitt

Other Featured Artists: Cracker, Moby, Gomez

1 STILL KNOW WHAT YOU DID LAST SUMMER (143/Warner Bros.)

Single: Blue Monday/Orgy (Elementree/Reprise)
Other Featured Artists: Grant Lee Buffalo, Imogen Heap

COMING

CRUEL INTENTIONS (Virgin)

Singles: Comin’ Up From Behind/Marcy Playground
Praise You/Fatboy Slim (Skint/Astralwerks/Caroline)
Other Featured Artists: Verve, Placebo, Counting Crows

EDTV (Reprise)
Single: Real Life/Bon Jovi

Other Featured Artists: Barenaked Ladies, Meredith Brooks, UB40

Wide Web sites, cool cyber-
chats and other points of inter-
est along the information super-
highway.

‘Net Chats

* Ask away with Australian
indie fave Ben Lee Tuesday
(3/9) at 7pm ET/4pm PT
(www.sonicnet.com).

* Chat with Pushmonkey
on Wednesday (3/10) at 7pm
ET/4pm PT. and *hen stick
around tor a video cybercast
of their performance at
8:30pm ET/5:30pm PT
(www.sonicnet.com).

OoOnTheWeb

* Catch Eve 6 in a May '98
Chicago performance tonight (3/
5) at 8pm ET/5pm PT
(www.rollingstone.com).

*Listen to a live webcast
featuring Babe The Blue Ox
from Chicago’s Double Door
on Saturday (3/6) at
10:45pm ET/7:45pm PT
(www.rollingstone.com).

« On Monday (3/8), tune into
a live performance from Jeff
Beck in London at 6pm ET/3pm
PT (www.rollingstone.com).

* Later Monday evening, en-
joy a cybercast of the Brian
Setzer Orchestra at 9pm ET/
6pm ET (www.sonicnet.com).

MONDAY, MARCH 15

1956/Col. Tom Parker becomes Elvis
Presley’s lifelong manager. Parker
will continue to manage Presley’s
career even after Presley’s death.

1978/The film American Hot Wax, fea-
turing performances by Chuck
Berry, Jerry Lee Lewis and
Screamin’ Jay Hawkins, pre-
mieres in New York.

1980/The film Aude Boy, featuring the
Clash, premieres in London.

1987/Frankie Goes To Hollywood dis-
bands.

Born: Sly Stone 1944, Dee Snider
(Twisted Sister) 1955, Terrence
Trent D’Arby 1962

TUESDAY, MARCH 16

1971/Simon & Garfunkel win six Gram-
my Awards, including Best Al-
bum, Record and Song for
“Bridge Over Troubled Water.”

1974/The Grand Ofe Opry relocates to
its current $28-million Opryland
complex in Nashville.

1991/Seven members of Reba McEn-
tire's band, including her road
manager, are killed in 2 San Diego
plane crash. Also ... Eddie Van
Halen and wife Valerie Bertinelli
become parents to son Wolfgang.

Born: Nancy Wilson (Heart) 1954

Releases: the Beatles’ “Can't Buy Me
Love" 1964

WEDNESDAY, MARCH 17

1968/The Bee Gees make their U.S. TV
debut on The Ed Sullivan Show.

1995/Madonna invites 1,500 pajama-clad
guests to the live MTV premiere of
her “Bedtime Stories” video.

Born: the late Nat “King” Cole 1917,
John Sebastian (Lovin’ Spoonful)
1944, Billy Corgan (Smashing
Pumpkins) 1968

WwWWww.americanradiohistorv.com

Y

Releases: the Shirelles
1962

THURSDAY, MARCH 18

1982/Teddy Pendergrass is critically in-
jured in a Philadelphia car crash
that leaves him paralyzed from
the waist down.

1994/Police are summoned to the Se-
attle home of Nirvana’s Kurt Co-
bain after he locks himself in a
room with several firearms and
threatens suicide. Aiso ... the
Rolling Stones introduce Darryl
Jones as their new bass player.

1995/A 17-year-old Orlando man files a
misdemeanor battery charge
against Courtney Love for alleg-
edly hitting him during a Hole
concert.

Born: Charley Pride 1939, Wilson Pick-
ett 1941, Vanessa Williams 1963,
Jerry Cantrell (Alice In Chains)
1966, Queen Latifah 1970

Releases: the Clash’s “White Riot” 1977

FRIDAY, MARCH 19

1957/Elvis Presley purchases the
Graceland estate in Memphis.

1974/The Jefferson Airplane launch
their first tour as Jefferson Star-
ship.

1980/Elvis Presley’s autopsy records
are subpoenaed in the “Dr. Nick”
drug case. Dr. Nichopoulous,
Presley’s personal physician, is
later convicted of overprescribing
drugs to his patient.

1982/0z2zy Osbourne’s guitarist Randy
Rhoads, 25, is killed in a Florida
plane crash.

SATURDAY, MARCH 20

1969/John Lennon and Yoko Ono mar-
ry in Gibraltar. Their honeymoon
includes a week-long “bed-in for
peace.”

Soldier Boy”

1990/Gloria Estefan sustains serious
back injuries when her tour bus
crashes in Pennsylvania. Also ...
Seven people are injured when
15,000 Depeche Mode fans
crowd a Los Angeles record store
to meet the band.

1991/Eric Clapton’s 4-year-old son is
killed when he accidentally falls
out of a New York high-rise win-
dow.

1991/Michael Jackson signs an un-
precedented $1 billion contract
with Sony Music.

Michael Jackson — don't stop till
you get enough!

Born: Jimmy Vaughan (Fabulous Thun-
derbirds) 1951

SUNDAY, MARCH 21

1956/Carl Perkins is critically injured in
a Delaware car crash. Perkins was
en route to New York to perform
on The Ed Sullivan Show.

1976/David Bowie and lggy Pop are ar-
rested in their New York hotel
room for drug possession.

1989/Dick Clark informs the media that
his current and 33rd year as host
of American Bandstand will be his
last.

1994/Bruce Springsteen wins an Oscar
for “Streets of Philadelphia,” the
title track to the film Philadeiphia.

Releases: the Faces’ First Step 1970

— Mark Solovicos
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SHOW PREP

March 5, 1999 R&R ® 23

MUSIC TELEVIS
69.7 million households

HUSIC HRST
50.8 million households
Isaak/Tierney

| BUZZWORTHY |

| ADDS |

EMINEM My Name Is (Web/AftermathvInterscope)
DRGY Blue Monday (Elementree/Reprise}
FATBOY SLIM Praise You (Skint/Astraiwerks/Caroline)

JAM OF THE WEEK |

BRYAN ADAMS I/ MELANIE C When You're Gone (A&M)
KIRK FRANKLIN Revotution (Gospo Centric/interscope)
GODGDD DOLLS Dizzy (Reprise)

JEWEL Down So Long (Atlantic)

PAUL MCCARTNEY Band On The Run (Capitol)

TIMBALAND 1/JAY-Z Lobster & Scrimp (BlackGround/Atantic)

| INSIDE TRACKS |

| EXCLUSIVE 1

KDRN Freak On A Leash {immortal/Epic)

| DAYTIME |

BLONDIE Maria (Beyond}

BRANDY Have You Ever? (Atlantic)

FOXY BROWN Hot Spot (Violator/Def Jam/RAL/Mercury)
CARDIGANS My Favonte Game (Stockholm/Mercury)
MARIAH CAREY | Still Believe {Columbia)

CHER Believe (Warner Bros.)

CITIZEN KING Better Days (And...) (Warner Bros.)
COLECTIVE SOUL Run {Hollywood/Atiantic)

OEBORAH COX Nobody's Supposed To Be Here (Ansta}
OMX Slippin’ (Def Jam/Mercury)

DRU HILL These Are The Times (University/isiand)
EMINEM My Name Is (Web/Aftermath/interscope)
FAITH EVANS f/PUFF DADDY All Night Long (Badf Boy/Arista)
EVE 6 Leech (RCA)

EVERCLEAR One Hit Wonder (Capitol)

EVERLASTWhat It's Like (Tommy Boy)

FATBOY SLIM Praise You (Skint/Astralwerks/Carofine)
GARBAGE Special (Aimo Sounds/interscope)
GINUWINE What's So Different? (550 Music/ERG)
GREEN DAY Nice Guys Finish Last (Reprise/Holfywood)
HARLEMWORLD | Really. . (A#Out/So So Det/Cotumbia)
HARVEY DANGER Save It For Later (Mercury)

LAURYN HILL Ex-Factor (Rufthouse/Columbia)

HOLE Malibu (DGC/Geffen)

WHITNEY HOUSTON Heartbreak Hotel (Arista)

JAY-Z /AMIL & JA Can | Get A.. (Def Jam/RAL/Mercury)
JUVENILE Ha! (Cash Money/Universal}

K-C1 & JOJD Lite (Rock Land/Interscope)

R. KELLY When AWoman's Fed Up (Jive}

KORN Freak On A Leash (immortal/Epic)

LENNY KRAVITZ Fly Away (Virgin)

MADONNA Nothing Really Matters (Maverick/ W8}
MARVELOUS 3 Freak Of The Week (Hifi/Elektra/EEG)
MATCHBOX 20 Back 2 Good (Lava/Atiantic)

METHOD MAN & D'ANGELD Break Ups .(Def amvRAL Mercury)
MONICA Angel Of Mine (Arista)

ALANIS MORISSETTE Unsent (Maverick/Reprise}

ND DOUBT New (550 Music/ERG)

ORGY Blue Monday (Efementree/Reprise)

BUSTA RHYMES Gimme Some More (Elektra/E£G)
ROOTS {/ERYKAH BADU You Got Me (MCA)

SILKK THE SHOCKER f/MYSTIKALIt Ain't... (No Limit Prionty)
BRITNEY SPEARS .Baby One More Time (Jive)

SUGAR RAY Every Morning (Lava/Atiantic)

TIMBALAND 11JAY-Z Lobster & Scomp (BlackGround/Afiantic)
TIN STAR Head (V2)

2PAC Changes (Amaru/Death Row/interscope)
TYRESE Sweet Lady (RCA)

ROB ZOMBIE Living Dead Girl (Geffen)

| SHOWTIME

BACKSTREET BOYS Al | Have To Give {Jive)

BRANDY Have You Ever” (Atlantic)

FOXY BROWN Hot Spot (Violator/Det Jam/RAL Mercury)
MARIAH CAREY | Stil Beheve (Columbia)

DEBORAH COX Nobody's Supposed To Be Here (Arista)
DMX Shippin’ {Def Jam/Mercury)

DRU HILL These Are The Times (University/isian)
EMINEM My Name |s (Web/Aftermath/interscope)

FAITH EVANS {/PUFF DADDY All Night Long (Badf Boy/Ansta)
EVERLAST What It's Like (Tommy Boy}

GINUWINE What's So Different? (550 Musi/ERG)
HARLEM WORLD ! Really.. (A Out/So So/Columbia)
LAURYN HILL Ex-Factor (Ruffhouse/Columbia)

HOLE Mahbu (DGC/Getfen)

WHITNEY HOUSTON Heartbreak Hotel (Arista)
JAY-ZU/AMIL & JA Can | Get (Def Jam/RALMercury)
JUVENILE Hat (Cash Money/Universal}

K-C1 & JOJO Life (Rock Land/Interscope)

R. KELLY When A Woman's Fed Up (Jive)

KORN Freak On A Leash (/mmonal/Epic)

MATCHBOX 20 Back 2 Good (Lava/Atlantic)

METHOD MAN & O'ANGELO Break Ups... (Def amvRALMercury)
MONICA Angel Of Mine (Arista)

'N SYNC (God Must Have Spent) A Little..(RCA)

98 DEGREES The Hardest Thing (Universal)

NO DOUBT New (550 Music/ERG)

ORGY Blue Monday (Eiementree/Reprise)

ROOTS {/ERYKAH BADU You Got Me (MCA)

BUSTA RHYMES Gimme Some More (Elektra/EEG)
SILKK THE SHOCKER /MYSTIKAL It Ain't.. (No Limit/Priorty)
BRITNEY SPEARS ...Baby One More Time (Jive)
TIMBALANO Lobster & Scnimp (BlackGround/Atiantic)
2PAC Changes (AmarwDeath Row/interscope)

TYRESE Sweet Lady (RCA)

Note' This week's chart is frozen.

SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)
SHAWN MULLINS Lullaby (SMG/Columbia)

XL |
CHER Believe (Warner Bros.)

GDD GOO DOLLS Slide (Warner Bros.)

LENNY KRAVITZ Fly Away (Virgin)

SARAH MCLACHLAN Angel (Warner Sunset/Reprise)
SUGAR RAY Every Morning (Lava/Atlantic)

| NEW |

JEWEL Down So Long (Atlantic)

ALANIS MORISSETTE Unsent (Maverick/Reprise}
MADONNA Nothing Really Matters (Warner Bros.)
SHAWN MULLINS Shimmer (SMG/Columbia)

| LARGE |

MARIAH CAREY 1 Still Believe (Columbia)

SHERYL CROW Anything But Oown (A&M)

WHITNEY HOUSTON Heartbreak Hotel (Arista}

ELTON JOHN & LEANN RIMES Written... (CurtyRocket/siand)
MATCHBOX 20 Back 2 Good (Lava/Atiantic)

JOHN MELLENCAMPI'm Not Running Anymore (Columbia)
SHAWN MULLINS Shimmer (SMG/Columbia)

ROLLING STONES {/ DAVE MATTHEWS Memory Motel (Virgin)
SIXPENCE NONE THE RICHER Kiss Me (Squint/Cofumbia)

| MEDIUM |

BLONDIE Mana (Beyond)

COLLECTIVE SOUL Run (Hoywood/Atiantic)

DAVE MATTHEWS BAND Crush (RCA)

EVERLAST What It's Like (Tommy Boy)

GARBAGE Special {Aimo Sounds/interscope)

GO0 GO0 DOLLS Shde (Warner Bros )

HARVEY DANGER Save It For Later (Mercury)

LAURYN HILL Ex-Factor (Ruffhouse/Columbia)

HOLE Malibu (DGC/Getfen)

SAVAGE GARDEN The Animal Song (Hoilywood/Columbia)

|cusTOM

BRYAN ADAMS !/ MELANIE C When You're Gone (A&M)
BON JOVI Real Life (Reprise)

BOYZ Il MEN | Wil Get There (DreamWorks)

BRANDY Have You Ever? (Atlantic}

DEBORAH CDX Nobody's Supposed To Be Here (Arista)
DIVINE Lately (Pendulum/Red Ant}

FAITH EVANS Love Like This (Bad Boy/Anista)

KIRK FRANKLIN Revolution (Gospo Centric/interscope)
DRU HILL These Are The Times (Unwversity/isiand)
JULIAN LENNON Day After Day (Fue/ 2000)

GERALD LEVERT Taking Everything (£astWestEEG)
PAUL MCCARTNEY Band On The Run (Capitoi)
MONICA Angel Ot Mine (Arista)

PRETENDERS Loving You Is All | Know (Hollywood)
SEMISONIC Secret Smile (MCA)

SHANIA TWAIN From This Moment On (Mercury)
SHANIA TWAIN That Don't Impress Me Much (Mercury)
RUFUS WAINRIGHT April Fools (DreamWorks}

Video airplay from March 8-14

TELEVISION

TOPTEN SHOWS
FEBRUARY 22-28

Total Audience
(95.9 million households)

1 ER

2 Frasier

3 Friends

4 41st Annual Grammy Awards
5 Jesse

6 Movie (Sunday)

(Alice InWonderland)

7 Veronica’s Closet

8 Touched By An Angel
9 60 Minutes
10 Home Improvement

Adults 18-34

Friends

ER

Jesse

Frasier

41st Annual Grammy Awards
Ally McBeal

The X-Files

Veronica’s Closet

Movie (Sunday)

(Alice InWonderland)

10 Shocking Behavior Caught
OnTape

©ONDNHRWN -

Source: Nielsen Media Research

Goming NexT WEEK

All show times are ET/PT
unless otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject to
change.

Friday, 3/5

« Everclear, The Late Show
With David Letterman (CBS,
check local listings).

« Vic Chesnutt performs on
PBS’ Sessions at West 54th
(check local listings).

Saturday, 3/6

e David Bowie, Boyzone,
Cher, the Corrs, Whitney

Houston, Manic Street
Preachers, Placebo, Stevie
Wonder and a reunited Euryth-
mics perform from London
when ABC presents the Brit
Awards (check local listings).

* Mya, Busta Rhymes, and
Britney Spears guest-staron a
live episode of All That (Nickel-
odeon, 9pm).

Sunday, 3/7

*VH1 presents Legends:
Bee Gees as a documentary
special (10pm).

Monday, 3/8

* Michael Peterson and Saw-
yer Brown, Prime Time Coun-
try (TNN, 9pm).

Tuesday, 3/9

* PBS presents the Aoy Or-
bison Anthology as a perfor-
mance/documentary special
(check local fistings).

 The Life and Times of Travis
Tritt: The Platinum Series debuts
onTNN (8pm).

« Tracy Lawrence, Prime Time
Country

« Julian Lennon, The Tonight
Show With Jay Leno (NBC,
check local listings).

Wednesday, 3/10

« Former Touched by an An-
gel guest stars Celine Dion,
RandyTravis and Wynonna are
interviewed on More True Sto-
ries From Touched by an Angel
(CBS, 8pm).

« Billy Ray Cyrus and JoDee
Messina, Prime Time Country.

* Eagle-Eye Cherry, Jay
Leno.

, 36 muflion households
\ Cindy Mahmoud
7 A S\ YP/Music Programming

& Entertainment

I Video Playlist |

WHITNEY HOUSTON Heartbreak Hotel (Ansta)

LAURYN HILL Ex-Factor (Ruffhouse/Columbia)

MONICA Angel Of Mine {Arista)

TYRESE Sweet Lady (RCA)

ROOTS t/ERYKAH BAOU You Got Me (MCA)

R. KELLY When AWoman's Fed Up (Jive)

FAITH EVANS All Night Long (Bad Boy/Arista)

JESSE POWELL You (SilasyMCA)

FOXY BROWN Hot Spot (Violator/Def Jam/RAL/Mercury)

2PAC Changes (Amaru/Death Row/interscope)
Video playlist for week ending March 5

[ Rap City |

ROOTS t/ERYKAH BADU You Got Me (MCA)

REDMAN I'il Be That (Def Jam/RAL/Mercury)

OUTKAST Da Art Of Storyteln’ (Laface/Arista)

BUSTA RHYMES Gimme Some More (Elektra/EEG)

COOL BREEZE Watch For The Hook (Organzed Noize/Interscope)

FOXY BROWN Hot Spot (Violator/Def Jam/RAL/Mercury)

SILKK THE SHOCKER t/MYSTIKAL it Ain't (No Limit/Priority)

EMINEM My Name |s (Web/Aftermath/interscope)

METHOO MAN Judgement Day (Def Jam/RAL/Mercury)

MYSTIKAL That's The Rapper (Big Boy/No Limit/Jive)
Video playiist for week ending March 5

55 miltion households
Peter Cohen,
VP/Programming

il

music network

| National Top 20 |

ROOTS t/ERYKAH BADU You Got Me (MCA)

JESSE POWELL You (Sias/MCA}

WHITNEY HOUSTON Heartbreak Hotel (Arista)

MONICA Angel Of Mine (Arista)

FAITH EVANS 1/PUFF DADDY All Night Long (Bad Boy/Ansta)
EMINEM My Name Is (Web/Aftermath/interscope)
DIVINE One More Try (Pendulum/Red Ant)

112t/LIL ZAN Anywhere (Bad Boy/Arista)

JUVENILE Ha' (Cash Money/Universal)

MYA My First Night With You {University/Interscope)
USHER Bedtime (Laface/Arista)

DJ QUIKHand N' Hand (Profile/Arista)

OUTKAST Da Art...(LaFace/Arista)

RAPHAEL SAADIQ 1/0-TIP Get Invotved (Hollywood)
K-Cl & JOJO Life (Rock Land/Interscope)

TOTAL Sittin’ Horn (Bad Boy/Arista)

HARLEM WORLD | Really ..(All Out/So So Det/Columbia)
SILKK THE SHOCKER {MYSTIKAL it Ant...(No Limit/Priority)
OFFSPRING Pretty Fly (For A White Guy) (Columbia)
FAT JOE 1/BIG PUNISHER.... Bet Ya... (Mystic/Big Beat/Atiantic)

Most requested from the week ending Feb. 28

PLILLSTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 BILLY JOEL $1231.8
2 BLACK SABBATH $782.4
3 NEIL DIAMOND $585.6
4 PHISH $537.0
5 KISS $515.9
6 SHANIATWAIN $437.8
7 DAVE MATTHEWS BAND $415.4
8 DEPECHE MODE $398.3
9 AEROSMITH $381.0
10 MANNHEIM STEAMROLLER  $318.0
11 AMY GRANT $307.4
12 BOB DYLAN $279.4
13 ALAN JACKSON $212.4
14 VINCE GILL $187.4
15 BARENAKED LADIES $148.8

Among this week'’s new tours:

CLAY WALKER
EDDIE MONEY
JUVENILE
MORPHINE
NATALIE COLE
NEVILLE BROTHERS
SLAYER

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800}
344-7383; California (209) 271-7900.

www americanradiohistorv com

FILMS

WEEKEND BOX OFFICE -
FEB. 26-28

18MM $14.25
(Sony)*

2 Payback $6.78
(Paramount)

3The Other Sister $6.62
(BuenaVista)*

4 MessageIn A $6.41
Bottle (WB)

5 My Favorite Martian $4.97
(BuenaVista)

6 October Sky $4.80
(Universal)

7 Shakespeare In Love $4.37
(Miramax)

8 She’s AllThat $3.60
(Miramax)

9 Blast FromThe Past  $3.50
(New Line)

10 200 Cigarettes $3.24

(Paramount)”

All figures in millions
* First week in release
Source: ACNielsen EDI

COMING ATTRACTIONS:
This week’s openers include
Cruel Intentions, starring Sarah
Michelle Gellar. The film's Virgin
soundtrack contains Fatboy
Slim’s radio edit of “Praise You”
and Placebo’s single mix of “Ev-
ery You Every Me” as well as
Blur's “Coffee & TV Counting
Crows’ “Colorblind,” Marcy
Playground’s “Comin’ Up From
Behind,” Aimee Mann’s “You
Could Make a Killing,” Abra
Moore’s “Trip on Love,” and the
Verve's“Bittersweet Sympheny”’
Cuts by Day One (“Bedroom
Dancing”), Kristen Barry (“Or-
dinary Life”), Skunk Anansie
(“Secretly™), Craig Armstrong
f/Elizabeth Fraser (“This
Love”), Faithless (“Addictive”)
and Bare Jr. {“You Blew Me Off”)
complete the ST.

Opening in limited release this
week is Lock, Stock and Two
Smoking Barrels, starring Jas-
on Flemyng and featuring re-
cording artist Sting in a support-
ing role. The film's Maverick

soundtrack sports two tunes by
James Brown (“The Boss” and
“The Payback”), along with the
Stooges™|Wanna BeYour Dog,’
Dusty Springfield’s “Spooky,”
Ocean Colour Scene’s “100
Mile High City,” Junior Murvin’s
“Police and Thieves,” EZ Rollers’
“Walk This Land,” Stretch’s
“Why DidYou Do It;” Evil Super-
stars’“Oh Girl;" PeteWingfield's
“18 With a Bullet,” and John
Murphy & David Hughes’*Zor-
bathe Greek”


www.americanradiohistory.com

24 * R&R March 5,1999

NEWS/TALK

AL PETERSON

TRS °99: Talk Radio’s National Meeting

(1 Annual gathering of News/Talk execs confirms format’s future health

TRS "99 was, indeed, Talk radio’s national meeting. R&R’s
fourth annual Talk Radio Seminar featured a gathering of many
of the best and brightest minds, from the boardrooms to the
control rooms. of successful News/Talk stations from coast to
coast. And in keeping with our theme, “News/Talk: The Next
10 Years,” attendees at TRS 99 seemed to foresee a future for
the format that is both promising and prosperous.

There would
not be nearly
enough space on
these pages to
fairly review for
you the many
discussions,
ideas. questions
and debates that
occurred at the
sessions and in :
the hallways  Gabe Hobbs
during this year's Talk Radio Sem-
inar. But since it is our goal to of-
fer a program each year that will
provide you with insights and ac-
tionable tdeas to improve your sta-
tion’s ratings and revenues. |
thought we'd check in with a sam-
pling of those who were there and
ask them. “"What did you take
home from TRS "99?™

Technology Update

Westwood One Sr. VP/Program-
ming Denise Oliver appreciated
the opportunity to get updated on
emerging technologies. “1 enjoyed
the chance to see for myself some
of the things that will be coming
up in our future.” she says. “Even
though most of us read about these
technology developments, having
a chance to hear people talk about
some of them, especially with re-

gard to the Internet and satellite-
delivered audio. helps to give you
a better understanding of them and
what we’ll need to know about
their potential impact.”

Oliver says she especially liked
getting insights from those who are
knowledgeable about emerging
technologies at the Internet and
“Talk Innovators™ sessions. “We

don’t always have enough time or

the opportunity to stay as well-read
on some of these subjects as we all
might like to.” she admits. “So hav-
ing the opportunity to really talk to
those who are directly involved in

these projects allows you to better

evaluate their effect on our business
for yourself.”

@

We have more
resources than ever
before to discover
and train new talent.
—Gabe Hobbs

33

More Resources Than Ever

As has been the case for the past
few years since the industry began
consolidation, a frequent topic of’
discussion at TRS "99 was the re-
duced number of places where to-
morrow’s talk talent can get their
start today. With smaller-market
stations increasingly relying on
network programming or hosts
broadcasting from co-owned sta-
tions in larger markets, many ar-
gue that the proverbial late-night

John McConnell Jack Swanson

and overnight training ground has
shrunk considerably.

Jacor Communications Direc-
tor/Talk Programming Gabe
Hobbs weighs in with this ob-
servation on the subject: “What
I walked away with from TRS
was a feeling that I'm somehow
inadequate because I don’t have
my own syndicated show,” he
quips. "But seriously. it was ob-
vious that we have an ongoing
debate with regard to talent —
where they will come from. how

Continued on Page 26

Visionary Awards Salute
Talk’s Innovators

E ach year, Sabo Media spotlights Talk radio’s innovators
and trailblazers at the company's annual Visionary

Awards dinner.

The third edition of the awards were handed out at an invitation-only
dinner co-spoensored by Walter Sabo and the Wall Street Journal Net-
works at a pcsh DC eatery. The 1999 Visionary Award winners includ-
ed WISN/Milwaukee GSM Gary Jensen, Cox Radio’s weekend finan-
cial gurus the Motley Fools, WSJ's Work & Family Show host Jan Wil-
son, WRKO/Boston legendary talk host Howie Carr and Talkspot.com’s
VP/Programming James Golden.

R&R salutes and congratulates one and all.

o S Y St ] I
FIRST ONE TO FROWN PICKS UP THE CHECK! — Shown enjoying
the evening’s festivities at Sabo Media’s annual Visionary Awards din-
ner are (I-r) Jacor's Gabe Hobbs, Wall Street Journal's Gloria Briggs,
WOR/New York PD David Bernstein and Jan Wilson, host of WSJ's
weekly Work & Family program.

HEY, THEY'RE ALL WINNERS — Celebrating at this year’s Sabo Me-
dia Visionary Awards dinner are (I-r) Westwood One’s Larry Kahn, din-
ner host Walter Sabo, Command Audio’s Al Brady Law and KOMO/Se-
attle Operations Director Paul Duckworth.

Opinionated, _
conservative and

Common vith
Sense
Radio

Monday through Friday

compelling!

Oliver North

Jto6pm ET

A decorated Marine veteran and former member of the Reagan
administration’s National Security Council, Ollie North offers his
listeners a unique perspective on the issues of the day.

[ RADIO AMERICA

www.radioamerica.org

FOR SATELLITE INFORMATION, CALL: (800) 884-2546 or (202) 408-0944
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We're talking majorissues
‘ on major stations
« . ,
Conservative... Coherent. iFi (alEnTARKEtE:

The Black Avenger rules plus, having fun with cash and prizes, too.

Ph x talk radio in bi ’ “ ¥
Oenifbili nddib g s Doug Stephan's “Good Day

The Morning Drive Choice!

Ed Walsh, PD Just added KRLA Los Angeles
KFYI

time slot.”

MONDAY - FRIDAY 4to10am ET
SATURDAY 4to9amET

SUNDAY 4to6amET

THE
KEN HAMBLIN

“One of radio’s

SHOW ¥ 4 best kept secrets

...a must”
-Eric Rhodes,

Monday thru Friday - Publisher,
3-6 pm EST " Hadionis

- 301 LAFAYETTE BLVD. SUITE 200
The Doug Stephan Morning Show

FREDER]CKSBURG, VIRGINIA 22401
PH: 540.371.0100 Call Radio America at 800'884'2546

" FX: 540.372.4319 or WinStar Affiliate Relations at 212-681-1947
& EMAIL: AMERIVIEW@EROLS.COM

PINHEADS AND DOLTS BEWARE

Affiliate Information

1-800-387-2366

HOME & GARDEN

Ny * LK

GALLAGHER SHOW RAD'Q'_S‘
¥ N~ HERYSEEKING

[ 4
Weekends are

Made for Making Money!

And "The Furniture Guys" can help. Seen nationally in millions of homes
on PBS and cable, The Furniture Guys will delight your listeners and help
lock in "category" sponsorship dollars you can't get with generic talk shows.

Home & Garden Television started three years ago with an idea -- that
home enthusiasts are a defined target: upscale, sponsorable and profitable.
Now one of the fastest growing networks in America, HGTV expands to
radio with programming designed to entertain your audience and capture
non-traditional revenue for your weekends.

Ed Feldman & Joe L'Erario met in the home construction industry. They've
honed their act with years of television. Let your listeners talk to them about {
remodeling, construction, home projects, design, and yes, even furniture. Live 9AM to NOON Eastern
Call today for a demo and more info about Ed & Joe, "The Furniture Guys"
premiering soon on the Home & Garden Radio Network.

Refeed NOON to 3PM Eastern

DAME-GALLAGHER NETWORKS-L1iC

Program details: Saturdays Noon - 2pm « Satcom C-5 delivery ¢ 100% Barler
10 iocal minutes ¢ pius optional news window .., » b

men 1A :
Hdventures el

Station affiliation by Media AdVentures, Chicago 312-640-5000 YHE YA LK ke ] 70 fUYIOHN IS UwN D £ R ” [
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NEWS/TALK

TRS ’99: Talk Radio’s National Meeting

Continued from Page 24

Cliff Albert Ken Kohl

we will train them, etc. I was a
little disappointed at some of the
pessimism I heard. I think it was
made clear by several people. in-
cluding Rush Limbaugh, during
his Saturday morning talk to us.
that we have more resources than
ever before to discover and train
new talent. I firmly believe that
is true.”

New Farm Team Venue

ABC Radio’s VP/Talk Program-
ming John McConnell took home
a great idea from TRS on finding
a venue for a new farm team.
“Broadcasters generally own the
rights to stream their own audio,
as we have seen with hosts like
Rush and others,” he says.

“They really don’t want your
station to stream their audio; they
want to do it themselves. But giv-
en that the Internet is a new pro-
gramming tool and not just a rev-
enue opportunity, and given that
most operators are not in a posi-
tion to simply hand over the mi-
crophone to audition any number
of different people on the air,
doesn’t the Internet provide us
with a wonderful opportunity to
try out potential talent in an envi-
ronment where there’s not a lot of
risk? In other words, your website
could very well be the new farm
team venue for your station’s fu-
ture talent.”

Marketing To The Media

KGO/KSFO OM Jack Swan-
son took home this choice nug-
get of information from TRS 99°s
Friday afternoon session, “Over-
coming Talk’s Marketing Chal-
lenges™: “Frank Murtagh from
WRKO/Boston really hit it on the
head when he said, “When your
station is interacting with other
media, don’t give them what vou
want, give them what they wanl

“When I thought about it, 7
realized that’s something we are
all guilty of not doing as well as

66|

The underlying
current | felt at the
events and sessions
at TRS '99 was, isn’t
this cool!
—Mary June Rose

we could. We tend to send out
press releases and press informa-
tion that may not really catch the
attention of other media that
could really care less about pro-
moting our radio stations. As a
result of that discussion, we are
rethinking our whole approach to
how we alert other media, espe-
cially local TV stations, to what
is happening on KGO and KSFO,
so that we give them more of what
they're looking for. That should,
in turn, help to get us the kind of
outside media coverage we’re all
looking to achieve.”

The ‘Prime Directive’

KOGO & KSDO/San Diego
programmer CIliff Albert came
away from TRS 99 with a re-

newed focus on the importance of
our product. “I heard it everywhere
I turned at TRS — from the mar-
keting panel to the Internet session
and all of the various program-
ming sessions — respect vour
product. As delivery systems
change and technologies emerge.
good product will always win.

“In this consolidated world we
work in, where there are so many
pressures placed on the program-
ming decisions that we make ev-
ery day, we can sometimes forget
that our focus really must be on
our product. Certainly we can’t
operate in a vacuum, but the
‘prime directive,’ to borrow from
Star Trek, must be to have a clear
focus on your station's product
first. Because if you show respect
for your product, pick your target
and remember that the audience
really means everything, you’ll
succeed.”

Watching A Company
Grow Up

KFBK & KSTE/Sacramento OM
Ken Kohl, a programmer who has
seen no less than three owners of his
stations during the consolidation
frenzy of the past few years, says one
major observation he noted came
from watching Premiere Radio Net-
works at TRS [
'99. “Letmestart | 3
by saying thatit's
no secret that Pre-
miere Radio Net-
works is an im-
portant part in the
success of our
stations.” says
Kohl. “We carry
Rush, Laura, Art
Bell and other
programming
trom them.

“That said; after three years of
hearing many companies talk

Mary June Rose

CA 90067-4004.

Got Photos?

Whenever you have photos from your News/Talk sta-
tion’s events and promotions, be sure you send
them to R&R, 10100 Santa Monica Blvd., 5th Floor, L.A.,

about the need to move on from
an acquisition mode to an operat-
ing mode, frankly I'd seen pre-
cious little of that in our industry
until I observed the way Premiere

@

Your website could
very well be the new
farm team venue
for your station’s
future talent.
—John McConnell

carried themselves at this gather-
ing. Watching the nearly constant
presence of Kraig Kitchin —
along with Stu Krane, Greg Noack
and other Premiere managers —
at TRS represented to me an ex-
ample of a post-consolidation
company that has successfully
made the transition from buyer to
confident operator. So one domi-
nant image I took home from TRS
’99 was seeing one of these com-
panies that has been formed since
consolidation began now function-
ing as a cohesive and committed
unit that is well-organized and
ready to solve problems. That was
encouraging.”

Some Real Inspiration

Perhaps my favorite response
to this week’s question comes
from WGN/Chicago PD Mary
June Rose, who says it wasn’t so
much a specific idea that she
brought home from TRS *99, but
more an overall sense of inspira-
tion. “When I got back, [WGN

GM] Steve Carver asked me what
my impressions were and what I
got from the meetings,” says
Rose. “I told him that what I
brought back was not really what
I had expected to get from going
to this seminar. Because what I
got most from it was inspiration.
When I listened to Sam Donald-
son, Rush Limbaugh and Mick-
ey Luckoff speak, and as I talked
to the many programmers, gener-
al managers and others who were
there, it made me really proud to
do what I do for a living.

“Sometimes it’s good to be re-
minded that we’ve all chosen this
profession for a reason: We real-
ly do love doing Talk radio. The
underlying current I felt at the
events and sessions at TRS ’99
was, isn’t this cool! Don’t we re-
ally have some great people
working in this format? It gave
me hope and faith that, even
through all of the changes
brought on by consolidation,
competition from new technolo-
gy in the future and all of the
many issues we each face in our
own markets, the bottom line is
that it’s still great talent and pro-
gramming on great radio stations
that shines through and wins ev-
ery time!”

@

I heard it everywhere
I turned at TRS —
respect your
product!

—Cliff Albert

fard; Kee...

They're like a one-two pi'_mcl"i-.m*thu chops,

Contemporary, fast paced afternoon drive taliC Unique takes
on the rlght topics! Building nicely in Sacramento.”

Ken Kohl, OM

Talk 650 KSTE/Newstatk 1530 KFBK, Sacramento
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Capstar
Continued from Page 1

signed off on the deal. and a DOJ
spokeswornan would not comment.

Still. Hicks expects the 32-
station, $190 million deal with Tri-
athlon to close in April or May. af-
ter FCC consent and some divesti-
tures to meet ownership guidelines.
Hicks also said during a conference
call to announce the company’s
fourth-quarter earnings that the
company would shed about $20
million in debt after the divestitures,
which are expected to be in the
Wichita and Colorado Springs markets.

1t was a largely successful eamn-
ings report, analysts agreed. partic-
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ularly since Capstar’s future is
somewhat unknown. Analysts have
speculated that Chancellor could
back out of a planned merger with
Capstar ever since Chancellor an-
nounced in January that it was up
for sale.

“It’s a typical radio performance,
extremely strong in the fourth quar-
ter.” said First Union Capital Mar-
kets analyst Bishop Cheen. “And
he did it against the backdrop of not
the easiest circumstances. i.e., the
merger. Whatever they are sticking
in their managers’ coffee seems to
be working.”

For the quarter. pro forma net
revenue (not including Triathlon
stations) hit $175.9 million. up
15.6% from $152.1 million a year
ago. Pro forma broadcast cash flow
for the quarter was $79.2 million.
up 38.7%. For the year. pro forma
net revenues increased 10.8% to
$637.8 million, and pro forma BCF
grew 22.7% to $269.6 million.

Hicks said that the Star System
project, which allows Capstar to
broadcast programming to its sta-
tions from a central facility, is 80%
implemented. Capstar’s profit mar-
gins are also up above 40% for the
first time. In addition, Capstar grad-
uated its first two classes from a
new management training center in
Houston that Hicks said is getting
“rave reviews.”

Chancellor Merger
On Track

Although Hicks declined to dis-
cuss in detail how the Chancellor
sale might affect his company. he
did say that the $4.1 billion Capstar-
Chancellor merger should proceed
as planned, closing in May or June.

“I think that they are very intent
on closing this transaction.” Hicks
said. “We don’t see anything get-
ting in the way of that”

While Capstar’s most recent
earnings buoyed some analysts’
concerns about the company. long-
term questions still remain about
what will happen to Capstar after
the Chancellor merger closes. With
Chancellor up for sale, Capstar
managers have little idea who their
next employers could be.

“What fate awaits the entity that
we now call Capstar once it is
merged into Chancellor?” Cheen
said. “Is there a Lowry Mays [Clear
Channel’s CEQ] in its future, or are
there a number of other players? Or
will [Chancellor principals] Hicks.
Muse, Tate & Furst find a way to
rationalize and say. “We want to
stay and play for the long term?™”

Ridewood
Continued from Page 3

be focusing on the business side of
KING-FM, and I hold an MBA and
have a business background. I'm
excited to go into the future with
this new restructuring, to work with
sales and take people to where their
skill is best visualized.”

Ridewood joined KING in 1992.
A 15-year radio veteran, she previ-
ously served as Account Manager
of KSFO & KYA/San Francisco.
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Label execs joined with label artists to celebrate the Grammys. Taking a moment to pose for a photo are (I-r) R&R
CHR Editor Tony Novia, Columbia Record Group Chairman Don lenner, R&R CEO/Publisher Erica Farber and CRG
Sr. VP Jerry Blair.
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Greaseman
Continued from Page 1

The following day. WARW re-
moved Tracht’s picture from its
lobby and erased from its website
any hint that he was a part of the
station. And then it released this
brief statement to media: “After re-
view of Doug Tracht’s remarks.
we have decided to sever his rela-
tionship with WARW, effective im-
mediately. While we will always
strongly support the right of our
on-air artists to express a wide
range of opinions, even those that
are unpopular or offensive to
some, WARW cannot be associat-
ed with the trivialization of an un-
speakable act of violence now at
the heart ot the national debate on
race.

Mea Culpa, Part II

At press time. Tracht was pre-
paring for a Wednesday noon press
conference at a downtown Wash-
ington church, where he was ex-
pected to apologize to the public
again for his remark Rock New-
man. who is black and who was
once boxer Riddick Bowe’s man-
ager, offered to take care of the de-
tails.

“We had been associated
through the years by a number of
events. We'd done a number of
community service things togeth-
er, and he had helped me out with
Riddick Bowe,” Newman toid
R&R. “I felt I had a license to call
him and confront him on this is-
sue. He was humble; he was re-
morseful and sincere. That creat-
ed a comfort level. and T felt [
could work with him on this an-
nouncement.”

Newman said Tracht wanted to
express “his humility™ for what he
had said and wanted to “‘use this
opportunity to become a better
person.”

Cooking With Grease

Tracht earned his nickname
nearly 30 years ago while a stu-
dent jock at SUNY’s Ithaca cam-
pus, where fellow jocks told him
he was so hot that he was *“cook-
ing with grease.” He built a career
on breaking consultants’ golden

www.americanradiohistorv.com

rule of knowing what to say before
turning on the mike. His ability to
ad-lib had always been his leg up.
At WWDC-FM in the "80s, he at-
tracted upper-income demos, law-
yers at well-heeled law firms, and
even some editors at The Washing-
ton Post, who were taken by his
stories, his quickness and the
depth of his vocabulary. The gray-
pinstripe crowd could live vicari-
ously through his on-air antics and
then go about their rigid lives un-
scathed.

Getting that audience is what
enticed Infinity’s Mel Karmazin to
personally lure Tracht into his
camp in 1992, Tracht was earning
more than $1.1 million annually.
more than any local radio or TV
personality at the time., when Kar-
mazin offered Tracht a chance for
syndication from Los Angeles and
an opportunity to be heard by Tin-
seltown’s movie moguls. But syn-
dication at night fizzled. and final-
ly led to Tracht’s return to Wash-
ington.

Racist remarks had burned
Tracht before. On Martin Luther
King Jr.s birthday in 1986, while
hosting morning drive at DC101,
the Greaseman said. “Kill four
more, and we can take the rest of
the week off.” That remark earned
him a week-long suspension and
brought a seemingly endless pro-
cession of protesters, many from
nearby Howard University, to the
front of the station. (DC101 was
then located on high-profile Con-
necticut Ave.. just blocks from the
FCC and the White House.)

It took years for the WWDC
sales staff to mend the mistake
with advertisers, but the remark left
the community scarred forever.
Last month, when Washington
held its annual “Radio Days”
event, Urban WPGC-FM morning
host Donnie Simpson followed
Tracht onstage. Simpson wise-
cracked, “How could [the show’s
producers] do this to me, follow
the Greaseman out here so close
to Dr. King’s birthday?” Simpson
then looked off to the stage
wings in Tracht’s direction and
said, “We still remember. We still
remember.”

So it was no surprise that short-
ly after the Greaseman’s remark
last week. listeners phoned most
of the Urban stations in the city —
WKYS-FM, WMMJ-FM, WOL-
AM and WPGC — to report the
remark. Simpson told listeners that
“not just black folks™ should be of-
fended by the statement and insist-
ed that the audience hold Tracht
responsible for the remark rather
than Infinity. which also employs
Simpson.

Joe Madison, known as “The
Black Eagle™ to his WOL-AM &
WOLB-AM audience in Washing-
ton and Baltimore. told listeners.
“The Greaseman is just the tip of
the iceberg. It’s part of the cultur-
al condition we have to face day
in and day out.”

Rainbow/PUSH coalition
founder Jesse Jackson applauded
the firing and said the remark
“speaks volumes about where
we are as Americans.” Jackson
commended Infinity for taking
immediate action against the air
personality.

Fired As Deputy Sheriff

Tracht had been volunteering as
an auxiliary deputy in the nearby
Falls Church, VA Sherift’s Depart-
ment. Fluent in Spanish, Tracht
volunteered six days a month as a
courtroom translator, but the re-
mark also cost him that job.

“I had to do what I had to do,”
Sheriff Steve Bittle told R&R.
“He has been an outstanding dep-
uty, but with this high-profile mur-
der, there was no way I could put
up with that. I can’t tolerate that
kind of thing here.”

Baumgartner
Continued from Page 3

in April *97, a post he held until the
label was closed last month as part
of the restructuring following Uni-
versal’s acquisition of PolyGram.

“Atlantic has a rich tradition,”
Baumgartner commented. “Rick
Blackburn and [VP/GM] Bryan
Switzer have some great concepts
for the future. I’'m glad to be cho-
sen to lead the promotional team
into the millennium.”
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The first single from the
EDtv soundtrack!

Original soundtrack features new music by
Bon Jovi, Barenaked Ladies,
Meredith Brooks, Barry White

and UB40.

Music From The Motion Picture

EDtv

MOST ADDED
CHR/POP

. L-100 add!  Y-100 add!
- NewYork  Miami
. WNCladd!  KKRZ add!
. Columbus  Portland
~ WOALadd!  WAKS add!
Cleveland Tampa
. WNKSadd!  KC-101 add!
: Charlotte  New Haven
© WKRZ add!  KSMB add!
. WABB add! KRUF add!
~ WNTQ add! KKRD add!
- WDDJ add! KLAZ add!
© WHOT add! WQSL add!
. WJBQ add! WVSR add!

WXKS add!
Boston

Pro-FM add!
Providence

WRVW add!
Nashville

WPST add!
Trenton

WYQY add!
WLSS add!
WCIL add!
WNOK add!
WYCR add!
WRHT add!

FILM OPENS MARCH 26, 1999

Bon Jovi appears courtesy of Mercury Records

WPLA Puts The ‘Jack’ In Jacksonville

lternative WPLA/Jacksonville

nighttimer Dick Dale wanted to

one-up crosstown CHR WAPE,
which was doing a telephone cash contest
it called “Spank the Monkey.” So, last week
Dale created his own “Spank the Monkey”
contest — except his version involved male
listeners coming down to the studio and
seeing who could not be “masters of their
domain” in the quickest time. To provide
inspiration, the station brought in a couple
of female volunteers to disrobe and provide
“visual stimuli” for the contestants. The
contest ended prematurely when one of
the 14 contestants turned out to be an
undercover vice cop! He busted Dale on a
prostitution statute (he “provided an
environment for a sex act” by offering
prizes, according to the law), a contestant
and the two women for exposure, and
another station employee was given a
notice of appearance. PD Rick Schmidt
was suspended, while Dale is taking the
week off as vacation time, but both will
return Monday. “The broadcast itself was
pretty tame,” reports a station staffer who
heard it. “You couldn’t hear the guys doing
it. We've done worse stuff than this ... we
just happened to get nailed for this. Where
was everyone when we did the ‘Wheel of
Lesbians’?”

More Southern discomfort: WABB-AM/
Mobile talk host Dan Daniels got the boot
last week for comments he made about a
dance troupe of local girls aged 3-17 that’s
headed for the Summer Olympics in
Australia. Apparently, him saying the
youngsters looked like “hussies or
prostitutes” offended a few folks ...
including WABB management.

DeMann’s Not Madonna’s 4
Man Anymore

Ending months of speculation, Warner
Bros. and Maverick have agreed to a
seven-year extension of their joint venture.
As part of the deal, Warner bought out
Maverick partner/co-founder Freddy
DeMann’s estimated 19% stake for a
reported $20 million and inked long-term
contracts with Maverick co-founder
Madonna and minority partners Guy
Oseary and Ronnie Dashev. DeMann,

who will leave Maverick, signed a long-
term, exclusive consulting deal with the
Warner Music Group.

} Steve & Garry II: 4
The Sequel?

One of Chicago radio’s more
tantalizing rumors played out over the last
two weeks. After Garry Meier's WLS
contract expired on Feb. 18, the funeral for
Gene Siskel four days later brought him
face to face with former partner Steve
Dahl, and the two spoke for the first time
in over five years. Turns out Meier had met
with their old boss, WLUP’s Greg Solk,
over the weekend, and Solk called Dahl to
gauge his interest in a reunion. Dahl was
interested — but is under contract to CBS’
WCKG for another two years, so a Loop
reunion was out of the question. Dahl did
approach the CBS brass about bringing
Meier to 'CKG. “I didn’t speak to him about
it,” Dahl told ST, “but my lawyer talked to
his lawyer and said, ‘Hey, we're checking to
see if there’s interest at CBS.' But it turns
out they were pretty happy with the way
things are.” Meanwhile, Meier kept
negotiations open with WLS. “I didn’t put
anything into that, because | was still
talking to 'LS and hoping it would go back
that way,” Meier said about the reunion
scenario. “I'd put three years into making a
show successful, and | wanted to continue
on with that” On Monday (3/1), he signed-
a five-year deal to remain at WLS. “I'm
glad, because it's going well. Roe and | get
along well. Why change horses now?”

Continued on Page 30

Rumors

* Is a high-profile Cincinnati GM headed for
WZJM/Cleveland?

* is WBZZ/Pittsburgh PD David Edgar headed
to WNKS/Charlotte’s open PD slot?

* Is a Motown station about to ring WKKV/Mil-
waukee PD Nate Bell?

* Is the Rhythmic Oldies format about to “reach
for the stars” in Philly?

* Which station is about to be on the wrong end
of a Filmhouse copyright infringement lawsuit for
using the firm's Birthday Game contest and cam-
paign without permission?

@%ﬁ
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WHAT DOES IT ALL MEAN?

Nutrmon News reports on the breaking stories in the world of nutrition
alth Available FREE OF CHARGE, no cash, no barter, no commercial
0‘ cgntent Five times a week, 60-seconds MARKET EXCLUSIVE,

(G 1))

@ﬁWred by satellite for maximum timetiness and quality. Catch

& Tota Nutrition News every Friday. Bulk feed at 3:00 p.m. Eastern
1 o ) Nutrition Nesvs
" if, time, SATCOM C-5, transponder 23, SEDAT channel 13.

Call 1-800-334-5800 for the total story on Total Nutrition News.
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MUSIC TELEVISION® ‘ 'ﬂ' RUI"bIES, Pt. 1
¢ k <
Buzzzaﬁrthy ; " ” Syn_dicated WFAN/NY pgr_sonality Don * WTQR/Greensboro-Winston Salem elevates
10008 Imus raised a record $_2.5 million during GSM Tom Hamilton to VP/GM. He succeeds
his annual two-day radiothon, nearly $1 Howard Nemenz, who left to become Dir./Sales &
0004 J - million more than last year’s event. Mkig. for the Las Vegas Motor Speedway.
. , . * Trish Robbins is named Exzc. Producer at
‘ Proceeds go to three children’s charities, KGO & KSFO/SF
AAALER including the Imus Ranch. « KYSRI/L.A. MD Chris Ebbott and Program-
R n e ming Coordinator Kim Farina exit.
_ A Missouri circuit court judge ruled + CHR WWLD/Tallahassee, FL flips to“Groovin
(YI7Y} ‘ that former KMBZ-AM/Kansas City talk 81:5’;1 06" under PD Steve King and APD Buzz
YY) host Stev'e Glorioso slandered Phyl!ls _ . KMBY/Monterey became te “New Rock
' ' : Wells Smith and awarded her $1 million in KMBY” Monday (3/1). PD Chris White says it's a
- P00 i damages. On a 1996 KMBZ show, current-intensive Active Rock/Alternative hybrid
' j Glorioso alleged that Smith had aborted a * Former KZHT/SLC middayer Tommy C is
‘ LU Chil ek then-presidential na?’%duizlits/\riarﬁzf\t/é?ezn:éw FDs in its Salis-
j= candldgte BOb, Dole in the ea_”y '70s, an bury-Ocean City, MD cluster: Former WCEM/Cam-
M allegation denied by both Smith and Dole. bridge. MA OM Joel Scott at AC WQHQ; former
Moder ock e ' g Glorioso, who is now a political consultant, WQHQ MD J.T. Cruise at Oldies WLBW & WLVW-
Monitor 1 1 '*-8* " ‘. didn’t contest the case on the condition andPaula lSangaAlier at Alternative WOSC &WSBY.
YT that any judgment be collected only from * Also in Salisbury, WJDY-AM began airing

ABC’s Radio Disney format Monday.
* KSTZ/Des Moines APD/morning co-host

l his insurer.
Jonathan Drake transfers to co-owned Hot AC

R&R

§4900 i
‘ WLRW/Champaign, IL as PD.

Alternative o . Two Weeks’ Notice? 4 « AUKFFM/Yakima, WA, interim PD Rik Mikels
I . I A1) | How ’Bout Two Minutes’! and interim MD Eddie Lane drop the“interim.”
i + Former KQKI/Morgan City, LA PD Ray Ro-
ncredlb e AI bu m ’"“g KRZQ/Reno PD Rob “Blaze” bicheaux joins KMYY?Monro)elz, LA as PD‘;mid—
SaIeS! | Brooks left the station in dramatic dayer.
fashion last Thursday (2/25), surprising * Former WRWD/Poughkeepsie, NY PD Thom
. . . . Williams joins WAIS & WSEO/Nelsonville-Athens,
? listeners at the end of his shift by saying, OH as OM/PD. He's also doing mornings on WSEOQ.
 “It's been a great 10 years ... I'm outta + WOWZ & WOWB/Utica, NY PD J.P. Marks re-
here” No word on Brooks’ future plans, signs, effective March 19. APD/morrung driver Harry
but the station has appointed MD Carpenter also exits. _
Heather Pierce interim PD. try-toKAli)gBISan Luis Obispo, CA flips from Coun-
. ) + Big City adds WDEK/De Kalb, IL to its Chica-
‘ WKQX/Chicago and syndicated go-area "Kiss" CHR simulcast.
morning man Mancow Muller will debut a » Alternative KDRE/Little Rock will simulcast on
one-hour late-night show, Mancow TV, KHUG/Branson, MO for the next 30 days. Then will
‘ March 29 on Chicago’s WCIU-TV. The anew format debut on KDRE’s old signal?
nightly show will take a look at Mancow’s
| radio show on the air and behind the
SEENES began cybercasting their Premiere
syndicated shows this week on
Both Art Bell and Rush Limbaugh Broadcast.com. Bell's Coast to Coast AM

broadcasts also feature streaming video.

|
KRBE 15x Houston top requests!!! i Contest Wi } Recognize The 4
KSLY 22x San Luis Obispo P Best & Brightest!
- udos to Sony Music/New York Administrative . . s

wQzaQ Nashville add! Asst. VelmayMcCloud, who won this year’s With R&R Conver’"'oln 99 a mere
KXXM San Antonio add! R&R Grammy Contest by picking winners in 10 of three months away, it’s time once

5 this year's 12 categories. She gets round-trip air- again to honor your peers by
WSKS Utica add! fare to Los Angeles, hotel accommodations and free nominating your favorite stations,
WAYV Atlantic City add! gsston o ARComerlon 5,448 10123 labols and colleagues for the 1999
WMGI Terre Haute add! | registration) goes to USC Asst. Lecturer Gary R&R Industry Achievement Awards.
KQID Alexandria add! Heller, while third prize (registration) goes to radio Look for your ballot on Page 9. Fill it

Roxy Myzal. Thanks to everyone who out and return it by March 22!
WWKZ Tupelo add! P i .
7 entered, and congrats to the winners!

WGLU Johnstown add! Continued on Page 33

WKPK NW Michigan add!
WXIS Johnson City on!
WROX Norfolk on!

KJ103 Oklahoma City on!
93Q Syracuse on!

KISR Ft. Smith 15x!

WWCK Flint 10x

KSMB Lafayette 11x!

KHTE Little Rock 8x! .
WRHT New Bern on! I

This past weekend, one of the most recognizable voices of b e . Sk

the 80s returned audiences to the era of Swatch watches and
neon clothing, If your station is not airing Absolutely 80s

then your competition will. What would vour GM say then?

nina bU/ackuwood's

ABSOLUTELY 80s

Ger Nina on your station this weekend-
call 800.572.4624 ext. 772

KLAZ Little Rock on!
WYKS Gainesville on!
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You're Judged By
The Company
You Keenp.

2/22/99 98 Degrees 100 ADDS

2/08/98 Savage Garden 100 Adds
10/12/98 Jewel 127 Adds
9/21/98 Alanis Morissette 108 Adds
8/17/98 Hootie & The Blowfish 104 Adds
5/18/98 Aerosmith 104 Adds
2/16/98 Madonna 119 Adds
8/04/97 Mariah Carey 103 Adds
4/01/96 Hootie & The Blowfish 111 Adds
1/08/96 George Michael 101 Adds
m i# lw]j Management: Paris D’Jon for

*Statistics based on Radio & Records CHR/Pop Most Added in one week
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IMPACTING
MAINSTREAM
AND RHYTHM

TOP 40 NOW!

urgently in love

featuring nona hendryx

Only16 years old, and Uilllf GraWFord is already exploding all over the world!

Cited by Spin Magazine as an artist to watch in 1999.

He performed “Urgently In Love” on the UK’s National Lottery (TV) Show with an audience of
6 million people.

“Urgently In Love” climbed to heavy rotation on MTV Europe.

Voted best newcomer ‘98 by readers of Pop Magazine.

Billy appeared on the Smash Hits (teen mag) artist tour in the UK in December.

All the top international teen publications have featured Billy Crawford — Bravo (Germany),
Smash Hits (UK), Dolly & Girlfriend (Australia) and many others.

Billy’s first single, “Urgently In Love,” all over radio and TV in the UK, Germany, France,
Japan, Scandinavia, Australia, Belgium and The Netherlands.

Single in stores March 29th. Album in stores June 15th.

V" 1998 V2 RECORDS. INC www.peeps.com ¢ www.billycrawford.com ¢ www.billycrawfordfanclub.com
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STREET TALK.

Rumbles, Pt. 2

« Jim Villanueva returns to KLOS/L.A. for MD
duties.

« PeteTravers joins CIDR/Detroit as APD/MD.

« WROV/Roanoke MD Bryan Shaw exits and
is replaced by Heidi Krummert.

* WIVK/Knoxville middayer Colleen Adair adds
MD duties.

* WMYI/Greenville, SC PD Gary Jackson adds
MD duties. Former MD Chris Scott stays with the
station in middays.

¢ KLZR/Topeka MD Bob Osburn exits.

« WFBC/Greenville, SC afternoon driver Skip
Church adds MD stripes.

¢ KSEQ/Visalia, CA MD Eddie Cruz exits. PD
Rik McNeil and APD Steve Perez add music duties.

¢ FormerWYXR/Philly MD Kim Ashley rejoins
WPLJ/NY in the midday slot she held several years
ago. Also at 'PLJ, MTV Radio Network Production
Dir. Phil Micari joins in a similar capacity.

« Premiere Radio Nets signs sports talker Jim
Rome to a new four-year contract. Rome alsa joins
the lineup atWTEM/DC.

¢ Alternative KLYY/L.A. cut the rest of its air-
staff Monday (3/1). A new morning show — Mark
& Brian Show producer Frank Murphy and KZOZ/
San Luis Obispo, CA’s Mark Wilson — will debut
March 17, with KZOK/Portland morning show pro-
ducer Ted Schermerhorn joining as associate pro-
ducer. The rest of the airstaff should be on-air by
then as well.

« KZZP/Phoenix morning driver Bruce Kelly is
expected to return from a leave of absence Mon-
day (3/8). Nighttimer JackieWest moves to morn-
ings as co-host.

Continued from Page 30

PROMO ITEM OF THE WEEK —
Silver spoon, gold record? Univer-
sal wants to stir things up with new
act Grinspoon, so it forked out some
bucks to“spoon feed”programmers
the new CD, Guide to Better Living.

Records

* Trauma Sr. VP/GM Craig Lambert will resign
his post on March 19, but he’ll remain with the labet
as a consultant.

« Look for Steve Stoute to be named Pres./Black
Music at Interscope. Meanwhile, the label taps former
N2K and Elekira exec Don Coddington as NY-
based VP/Pop Promo.

* Motown Sr.VP/Promo Wayman Jones and Sr.
VP/R&B Promo Ronnie Jo<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>