There are just 20 days left before the
spring book ... does your station have its

act together? Consultant John Lund has a

day-by-day checklist you can follow to
ensure nothing’s fallen through the
cracks. It's a great “clip and save.” Also
this week, our resident management
expert, Dick Kazan, telis us there is no
such thing as time management — it's
really all about managing ourselves.
Check out his four-point quick-read here.

Pages 10-14

CALLOUT AMERICA CHANGES

This week, R&R unveils a new feature in
our Callout America section called “Hit
Potential.” Newer titles that have yet to
chart in the top 25 on R&R’s CHR/Pop
chart will be considered “Hit Potential.”

See the changes and the hits on page 88.

» FCC spares John Dille’s license but
fines him $30K over disclosure
violation

= Van Fletcher becomes EVP/GM at
Virgin/Nashville

= Rick Torcasso appointed President
of The Research Group

» Rich Hawkins now VP/Programming,
Western Region for Capstar

+ Jason Kane named President
of Capstars Star System

« Nate Bell takes PD chair
at WDTJ/Detroit

= Jeff Davis becomes VP/Promotion
for Restless Records

Page 3

CHR/POP
» BRITNEY SPEARS ...Baby One More Time (Jive)

CHR/RHYTHMIC
* TLC No Scrubs (Laface/Arista)

URBAN
* WHITNEY HOUSTON Heartbreak Hotel (Arista)

URBAN AC
 R. KELLY When A Woman's Fed Up (Jive)

COUNTRY
* DIXIE CHICKS You Were Mine (Monument)

AC
» SARAH McLACHLAN Angel (Warner Sunset/Reprise}

HOT AC

* SARAH McLACHLAN Angel (Warner Sunset/Reprise)

NAC/SMOOTH JAZZ
« GEORGE BENSON Cruise Control (GRP)

ROCK
« COLLECTIVE SOUL Heavy (Atlantic)

ACTIVE ROCK
« CREED One (Winc-up)

ALTERNATIVE
» SUGAR RAY Every Morning (Lava/Atlantic)

ADULT ALTERNATIVE
+ COLLECTIVE SOUL Run (Hollywood/Atlantic)

management ¢ marketing ¢+ sales

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

WFAN Makes It Four In A Row

M Infinity, Chancellor dominate 98 top billers

By JErEMY SHWEDER
R&R WASHINGTON BUREAU
Jjshweder@rronline.com

Late-night TV host David Let-
terman may have made “Top
10” lists famous, but Infinity
Broadcasting and Chancellor
Media basically own radio’s
most important top 10 ranking.
The two radio broadcasters
claimed nine of 10 slots in BIA
Research’s annual list of the top
10 billing stations of 1998. Be-

Rank Calls/Market
1 WFAN-AM/NY

WXRK-FM/NY
WLTW-FM/NY
KIS-FM/L.A.
WINS-AM/NY
KRTH-FM/L.A.
WKTU-FM/NY
WCBS-FM/NY
KKBT-FM/L.A.
KTWV-FM/L A.
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sides a lone entry from Jacor,
CHR/Pop KIIS-FM/Los Ange-
les, Infinity and Chancellor
flexed their muscles where it
matters most — in the big-
money markets.

Infinity’s Sports/Talk WFAN-
AM/New York took top honors
again. For those keeping score,
“The Fan” has been the country’s

BILLERS/See Page 21

Est. Revs
(in millions) Owner
55.1 Infinity
456 Infinity
454 Chancellor
39.2 Jacor
383 Infinity
371 Infinity
36.9 Chancellor
36.4 Infinity
359 Chancellor
345 Infinity

Source: BIA Research
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R&R To Begin Monitored Airplay

M Partnership with Mediabase 24/7 will allow 11
formats to convert from reported airplay in June

Radio & Records Inc. and
Premiere Radio Networks have
formed a strategic partnership
and license that gives R&R the
right to publish weekly music
charts based solely on monitored
airplay provided by Mediabase
24/7, the industry standard in
monitored airplay information.

R&R, the 25-year leader in
tracking commercial radio air-
play, will convert 11 format
charts from reported airplay to
monitored airplay effective with
the June 11 R&R. NAC/Smooth
Jazz will remain a reported for-
mat when the conversion occurs.

Mediabase 24/7 recently un-
derwent a major upgrade and
now monitors 800 radio stations

in 125 rated markets, 24 hours a
day, seven days a week. Media-
base 24/7 provides its research
and information to 950 affiliate
stations on a barter subscription
basis. Mediabase first came to
the attention of the radio and
record industries in 1987, when
it published Monday Morning
Replay, the pioneer publication
for computerized radio airplay
monitoring.

R&R Publisher/CEQO Erica
Farber noted, “It has always
been R&R’s primary goal to
provide the radio and record in-
dustries with the most accurate
and timely airplay information

MEDIABASE/See Page 18

Smith Set As chancellor SVP/Prog

By Tony Novia
R&R CHR EDITOR
tnovia@ rronline.com

Emmis VP/Program-
ming Steve Smith has
joined Chancellor Me-
dia as Sr. VP/Program-
ming. In his new posi-
tion, Smith will report to
and assist Chancellor
Chief Programming Of-
ficer Steve Rivers in
managing programming
activities at Chancellor’s more
than 4635 radio stations, focusing
on CHR, Urban and “Jammin’
Oldies” stations.

Chancellor President Jim de
Castro told R&R that Smith
“will help us give the Rhythmic
Oldies formats new legs, join
forces with Steve Rivers to help
develop some of our key formats

Smith

and work on the enter-
tainment business with
Sr. VP/Regional Opera-
{ tions Jehn Madison.
Strategically, it has been
our long-term goal to at-
tract the radio industry’s
premier executives to
Chancellor, and we are
delighted to add some-
one of Steve’s caliber to
our team.”

Smith, who will also
maintain his successful consul-
tancy, told R&R. “I owe a lot to
Emmis. They have provided me
with five years of respect and
love, but I am honored that Jim-
my de Castro, John Madison,
Steve Rivers and David Lebow
recruited me to jain the company.

SMITH/See Page 21

Riggins Rises To
Universal EVP/GM

STeEVE WONSIEWICZ
R&R MUSIC EDITOR
swonz@aol.com

Universal Records has pro-
moted Jean Riggins to Exec. VP/
GM. Based in
New York, she
reports to Uni-
versal/Mo-
) town Records
" Group Chair-
man Mel
Lewinter.

“As one of
the industry’s
most creative
executives,
Jean contin-
ues to be a key building block in
the growth of Universal,” Uni-
versal Music Group Chairman/
CEO Doug Morris said. “Her
tremendous knowledge of the
market and natural sensitivity
toward the needs of artists have
dramatically improved our com-
pany.”

Lewinter noted, “Jean’s

RIGGINS/See Page 21

Riggins

By Ron RODRIGUES
R&R EDITOR-IN-CHIEF
ronr@rronline.com

PALM SPRINGS, CA — The Radio Adver-
tlsmg Bureau s board of directors voted to

17% | 16.8.
extend President/CEQ | %]
Gary Fries’ contract an- |
other five years, ensuring
stability in the organiza- |14%| |
. k...
¥ tion through 2006. i

_4 There are a number of Fa93 Fa94
| reasons for Fries’ exten-
| sion: RAB membership is
B at 5,296 stations, an all-  |0%, 962
: time high; radio industry
k revenues are growing fast- | %%
p er than most competitive | ...
media’s; and the business
is beginning to attract a tier of advertisers | 70%
S P 8 : ‘ 60%
Fries joined the RAB in 1991, during the
depths of an economic recession in which [ .50%-—pCe—
radio industry ad revenues fell for the first
time in history, and when the organization

had 3,000 fewer member stations than it
RAB/See Page 21

that previously shunned radio

Fries To Lead The RAB Through 2006

M Also at board meeting: PUR levels holding steady despite clutter,
according to Arbitron data; RAB to offer salesperson boot camp at Dallas HQ

F395 Fa96 “1a97 FaQB
-95.3 95 .3 5.3
TFa%  Fa95  Fa9%  Fa97  Fa98 |

Top graph shows average-quarter-hour PUR {Persons Using
Radio) trends for the past six fall rating periods. Bottom graph
shows cume PUR levels for the same six ratmg periods.

Register now for R&R Convention ’99. Check Pages 22-23 for details!

www.americanradiohistorv.com
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Fletcher To EVP/GM
At Virgin/Nashville

Former PolyGram Group Distri-
bution Sr. VP/Sales & Branch
T e ‘w Distribution Van
= g | Fletcher has been
(5| named Exec. VP/
GM for Virgin/
Nashville. He’ll
be responsible
for the day-to-
day operations of
Virgin’s country
label, overseeing
artist develop-
ment, sales/mar-
keting, promo-
tion and publicity.

“I am both thrilled and honored
that someone of Van’s expertise has
joined us at Virgin/Nashville,” Pres-
ident/CEQ Scott Hendricks said.
“In my exhaustive search for a gen-
eral manager, Van Fletcher’s name
was repeatedly endorsed. He brings
with him the respect of the sales
accounts as well as a wealth of ex-
perience.”

A

Fletcher

Fletcher began his music industry '

career in 1981 with Camelot Mu-
sic, where he worked for 10 years

Hawkins Appointed
Capstar VP/Prog.
For Western Region

Rich Hawkins has been named
VP/Programming, Western Region
for Capstar
Broadcasting.
Based in San Di-
ego, Hawkins
will oversee the
stations under the
Pacific Star um-
brella and other
Capstar stations
in the Western
USs.

“We are very
pleased to have
Rich join Capstar’s programming
team,” Sr. VP/Frogramming Jack
Taddeo remarked. “He’s a perfect
fit for this position, and I'm confi-
dent our programmers and general
managers will enjoy working with
him and greatly benefit from his
multiformat experience.”

A 23-year radio industry veteran,
Hawkins most recently was OM at
KPLN-FM & KYXY-FM/SD. He’s
also been PD for Norfolk stations
WFOG-FM and WPTE-FM, as
well as WMXP-FM/Pittsburgh.

“I’m really excited to have the
chance to be working with all of the
talented programmers at the local
level in this region,” Hawkins said.
“I look forward to helping maxi-
mize the performance and growth
of the stations — this has been a
career goal of mine for some time.”

Hawkins

| HOW TO REACH

CIRCULATION:

| NEWS DESK:

I R&R ONLINE SERVICES:
ADVERTISING/SALES:

By ADAM JACOBSON
R&R STAFF WRITER
jacobson@rronline.com

ick Torcasso, who
most recently served
as CBS Radio’s VP/Pro-
gramming, has been
named President of The
Research Group. Torcas-
so will initially assume
control of the company’s
USA division, and is cur-
rently evaluating other
staff changes as the com-
pany prepares to launch its newest
software programs this summer.
Torcasso's appointment comes
amid a reorganization of The Re-
search Group that commenced last
fall, He assumes duties previously
heid by President/CEO Larry
Campbeli, who will continue to be
a consultant to the company. When

Torcasso Tapped As President
As Research Group Reorganizes

Torcasso

asked to explain why many |
of these changes were
made, Torcasso told R&R,
“These are definitely
changes that are needed in
today’s radio environment.
We aim to be more com-
patible with today’s re-
search needs. Research
has been the backbone of
radio today, and the chang-
es have more to do with
broadcasters getting great-
er strength. The Research
Group has the infrastructure and
support staff to provide a strong
foundation from which we can rein-
vent and grow Innovations. | need to
clear the way for creating services
that grow our clients’ strengths with-
in the radically changed landscape

TORCASSO/See Page 21

By MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

NAB board member and Path-
finder Communications President
[ John Dille can breathe a little eas-
ier this week. On Monday, his at-
torneys and the FCC recommend-
ed he be allowed to keep the li-
cense of WBYT-FM/Elkhart, IN
and pay the commission a $30,000
fine. But FCC Administrative Law
Judge Joseph Chachkin must first
approve the deal — and no timeta-
ble has been set for a decision from
the bench.

As part of the deal, Dille’s busi-
| ness partner David Hicks would be

allowed to retain the license of
| WRBR-FM/Elkhart and pay a
| $20,000 fine. All parties involved
‘ bristled at the idea that they had

“settled,” preferring to characterize

FCC Agrees To Spare Pathfinder Licenses
FLETCHER/See Page 18 | 1B Dille may be fined $30K under proposed deal

the outcome officially as “joint par-
ties’ proposed findings of fact and
conclusions of law.”

The Mass Media Bureau and at-
torneys for Pathfinder, Hicks
Broadcasting of Indiana and Niles
Broadcasting all signed the filing,
which resolves a complex license
revocation proceeding that began
last May, when the bureau accused
Dille of setting up a front — which
had Hicks as majority shareholder
in WRBR and Dille’s three adult
children dividing the remaining
shares — that would allegedly al-
low him to buy WRBR without ap-
plying for an FCC waiver. Through
Truth Publishing Co., Dille also
owns the Elkhart Truth newspaper.

The commission conducted a |
three-week trial last fall in which it I

DILLE/See Page 16 |

Kane Stars As ‘Star

Capstar Broadcasting has ap-
pointed Jason Kane President of
its Star System division, which de-
livers customized radio program-
ming to multiple markets via a
wide-area network. It currently has
production studios in Austin and Ft.
Lauderdale.

Kane most recently spent 15
years at The Research Group,
where he last served as Sr. VP and
Director/Special Services. “My pri-
mary goal is to take Star System’s
great regional concept and trans-
form the existing Star System facil-
ities into a single business unit that

System’ President ;

successfully addresses the unique
needs of Capstar stations,” he ex-
plained. “First and foremost, I
pledge to make Star System a ser-
vice organization for all of the Cap-
star stations. I’m particularly
thrilled to be working with Steve
Hicks and his team of managers to
build upon the strong foundation
that’s already in place.”

Capstar COO John Cullen added, |
“Jason Kane will be a major asset
to Star System and to the Capstar l
group of stations as we move forward |

KANE/See Page 21 |
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Bell To Become PD At Detroit’s WDTJ

Nate Bell, who formerly
served as PD of WKKV/
Milwaukee, has accepted
similar duties at Radio
One’s Urban WDTJ-FM/
Detroit. Bell officially suc-
ceeds James Alexander,
who will remain with the
company in a yet-to-be- |
determined position, on
Monday (3/15).

“I’m in market No. 31
headed to market six, and
I'm very excited,” Bell told R&R.
When asked what plans Bell had
for the direction of WDT]J, he said,
“Number one: We’re going to have

fun. Number two: We're
going to set a mood and an
attitude about the station
— not something that
you're going to be able to
describe in words or may-
'| be even talk about, but
when you turn on the ra-
dio, you’ll be able to feel it.
And, we’re going to win.”
He added that WDTJ’s tar-
get audience will be adults
18-34.

A 16-year industry veteran, Bell
joined WKKYV three years ago. He
has also been PD of WIBT &
WSOL/Jacksonville.

Davis Settles In As Restless VP/Promo

Davis most recently was National
Director/CHR at Island Records.
Prior to Islarnd, he was Na-
tional Director/Promotion at
Polydor Records and Mid-
west Regional Director at
Interscope Records. Davis
also spent 13 vears in radio.
& “I couldn’t be any happi-

er than to be reunited with
Dave Darus and the team
at Restless,” Davis said.
“[Restless co-Presidents]
Joe Regis and William
Hein are committed to de-
livering exciting new music to the
marketplace. I see only great things
for the future of Restless.”

Restless Records has tapped Jeff
Davis as its new VP/Promotion.
Based in Chicago, he will
oversee CHR, Hot AC and
“Modern Adult” radio and
report to Sr. VP/Promotion
Dave Darus.

“This will be my third
time working with Jeff,
watching him grow from ra-
dio to regional and now one
of the strongest national ra-
dio professionals out there,”
Darus said. “He has deliv-
ered many records in the
past. and I am very pleased to ele-
vate Jeff to the vice president posi-
tion he has deserved for a while.”

Davis

us RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067
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FCC, DOJ Meddle In Mergers

OJ Justice clears capstarLTriathIon deal; FCC studies Jacor-Clear Channel

By JEREMY SHWEDER
R&R WASHINGTON BUREAU

The federal government this week laid its hand on deals in-
volving some of the biggest names in radio, as companies such
as Clear Channel, Jacor, Capstar and Cox were all affected by
decisions that could influence upcoming transactions or major

mergers.

In the case of the Clear Channel-
Jacor merger, the FCC said that it
wants to take a closer look at parts of
the recently announced $340-million,
25-station divestiture plan. The dives-
titures, in markets from Louisville to
Tampa, would allow the combined
company to pass DOJ and FCC own-
ership guidelines.

Specifically, the FCC wants to
“conduct additional analysis” on the
five Syracuse stations that Cox Ra-
dio had planned to swap to Clear
Channel. An FCC spokeswoman told
R&R that the commission hasn’t
ruled yet on the case, and is seeking
public comments. The five stations
(WHEN-AM, WSYR-AM, WBBS-
FM, WWHT-FM & WYYY-FM)
would give Clear Channel revenues
of $12.2 million, or 42% of the mar-
ket, according to 1998 BIA Research
figures. Those stations, combined
with the four Syracuse stations
owned by Pilot Communications,
would put the two companies over
the 70% revenue mark, a number
that the FCC uses as a benchmark

for a single market. A Jacor spokes-
woman had no comment about how
the FCC action could affect the di-
vestitures.

DOJ Clears Capstar-
Triathlon Merger

While the FCC was examining one
proposed merger, the DOJ was sign-
ing off on another. Capstar and Tri-
athlon received approval from the
DOJF’s antitrust division for their
$190-million merger, provided that
Capstar sells KFH-AM, KNSS-AM,
KQAM-AM, KEYN-FM & KWIS-
FM/Wichita to Connoisseur Commu-
nications.

The sale of the five stations brings
Capstar “to a level the department
believes will not have a substantial
anticompetitive effect in Wichita,” the
DOJ said. Without the divestiture,
Capstar would have controlled more
than 45% of Wichita’s radio revenues;
now it will have less than 40%. A
spokeswoman for Connoisseur said
that the companies were still work-
ing out a purchase price.

Capstar is also selling KTWK-
AM, KVOR-AM & KSPZ-FM/Col-
orado Springs and KEYF-AM &
FM/Spokane to Citadel in exchange
for $10 million cash and KKLI-FM/
Colorado Springs to comply with
FCC ownership limits. A final Cap-
star-Triathlon station, KVUU-FM/
Colorado Springs, goes into a trust
controlled by former FCC Commis-
sioner Henry Rivera.

FCC ‘Flags’ Cumulus,
Capstar Deals

The commission said this week
that it wants to take a closer look at
Cumulus’ $1.6-million purchase of
Mountain Wireless’ WSKW-AM &
WCTB-FM/Augusta, ME and its
$4.5-million purchase of Solar
Broadcasting’s WDAK-AM &
WSTH-FM/Columbus, GA, as well
as Capstar’s $3.1-million purchase of
American General Media’s WENN-
FM/Birmingham. According to BIA
Research, Cumulus would have about
60% revenue share in Augusta and
47% in Columbus; Capstar would
have only 28% of the Birmingham
market.

As in other cases, the commission
wants to look at ad revenue share and
will take public comments for a
month before making a decision.

BIiIey, Furchtgott-Roth Against Microradio

(] NAB concerned low-power stations would increase in wattage

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Perhaps this is a case of a $5,000 investment interfering with
a $50 million investment. What is for sure is politicians and broad-
casters alike don’t like the idea of microbroadcasting.

Standing before a room of more
than 300 broadcasters on Monday,
Rep. Tom Bliley said the FCC is “los-
ing sight of its spectrum management
responsibilities and is motivated more
by program diversity, whatever that
means, than spectrum integrity.”

Appearing at the NAB’s annual
State Leadership Conference in
Washington, DC, Bliley, a member
of the powerful Commerce Commit-
tee, is one of a growing number of
politicians and broadcasters who are
concerned that the FCC will, in an
attempt to provide schools and com-
munities with low-power radio li-
censes, diminish the interference
standards and provide a gateway to
mayhem on America’s airwaves.

Question Of Integrity

“First and foremost, this is an is-
sue of spectrum management,” Bli-
ley told broadcasters. He noted that,
until recently, he thought that the FCC
had “done a fairly good job of man-
aging the spectrum.” But Bliley later
told R&R that the FCC does not ap-
pear to have “enough concern for the
integrity of stations already on the
air.” He is concerned that if the com-
mission doles out low-power licens-
es, listeners to established signals will
soon have difficulty hearing their fa-
vorite stations.

NAB Radio Board Chairman Bill
McElveen, who is president of
Bloomington Broadcasting’s WISW-

AM, WOMG-FM & WTCB-FM/Co-
lumbia, SC, told R&R he welcomed
Bliley’s position on microbroadcast-
ing and agreed that interference could
be a major problem. “But we are also
concerned that they won't be happy
with 100 watts and then they’ll crank

it up to 200 watts, or even 500 watts”
to improve reception. “The FCC al-
ready has its hands full with enforce-
ment,” McElveen explained.

Bliley told broadcasters that he
would use Congress’ hearings to re-
authorize the FCC in the coming
months to “continue to remind the
FCC of Telecom Act rules” and “to
point out to them where the FCC

NAB/See Page 8

EARNINGS

Citadel Reports Record (4,
Annual Numbers

nasame-station basis (93 stations), Citadel Communications Corp.’s
(Nasdagq: CiTC) net revenues grew 17%in fhe fourth quarter, to $32.2

R e

Bloomberg

million, from $27.6 million during the same period in '97. Same-station broad-
cast cash flow was up 52% in the quarter, to $10.8 million from $7.1 milfion.
For the full year 1998, same-station net revenues increased 13%, to $75.2
mitlion from $66.3 million, while same-station BCF rose 32%, to $23.5 mil-
lion from $17.8 million. Citadel Chairman/CEQ Larry Wilson said Albu-
querque, Salt Lake City and Providence-Warwick-Pawtucket were the com-
pany’s top-performing markets.

etro Networks Inc. (Nasdaq: MTNT) reported ad revenues rose 27%

during the fourth quarter, to $50.8 million from $40.1 million in 97,
and 24% for the full-year 1998, to $172.1 million from $139.1 million. EBIT-
DA was up 33% in the quarter, to $15.7 million from $11.9 million, and 25%
for the year, to $43.3 million from $34.6 million.

M Satellite Radio parent American Mobile Satellite Corp. (Nasdag:
SKYC) reported revenues soared to $33 million during the fourth quar-
ter, up from $14 million during the samea parod in 1997.For the full year 1998,
revenues increasad to $87.2 million from 544.2 million the previous year.
International sateliite radio provider WorldSpace owns a 20% stake in XM.

www.americanradiohistorv.com
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FCC May Dismiss EEO Petitions

he FCC's Mass Media Bureau has begun considering more than a

dozen pending cases in which organizations such as the Minority
Media and Telecommunications Councit have asked that a station’s (or clus-
ter's) license(s) be denied due to failure to adequately recruit minorities or
women. “We're working on them, and we're going to start to dispose of
them,” one official told R&R. Last month, the FCC renewed the licenses of
Jacor’s seven San Diego stations following the July 1997 settlement of an
EEO dispute with the MMTC. As part of that decision, the commissioners
“delegated authority” to the bureau to rule on the pending cases.

Karmazin Nominated To NYSE Board

C BS Corp. President/CEO Mel Karmazin has been nominated to the
board of the New York Stock Exchange. He joins NY State comptroller
Carl McCall as the board’s public representatives. Also stepping in are
Goldman Sachs co-Chairman/CEO Henry Paulson, CMJ Partners LLC's
Joseph Mahoney and First Albany Co. Chairman George McNamee.

Minnesota Pirate Scores In Court

federal court in Minneapolis must reconsider a September 1997 deci-

sion legitimizing the government's November 1996 seizure of equip-
ment used by Minneapolis-based “Beat Radio.” The federal appeals court
in St. Paul said Feb. 26 that the district court should take into account Beat
DJ Alan Fried's argument that the FCC'’s current low-power rules are un-
constitutional. The commission declined comment on the ruling. The FCC
is also awaiting decisions on pirate cases from the federal appeals courts
in New York (“Praise FM”), Cincinnati (Reverend Rick Strawcutter and“Ra-
dio Maquina™), St. Paui (farmer Roy Neset), Atlanta (Arthur Kobres) and
San Francisco (“Free Radio Berkeley”).

Although the airwave bandits may have won a round in court, it's busi-
ness as usual for the FCC pirate busters: On March 2, the commission
shutdown “Canyon Lake Radio” in Canyon Lake, TX for broadcasting with-
outa license at 105.7 MHz.

In related news, those interested in 1-kw and 100-watt licenses can now
request from the FCC’s Audio Services Division a disk with a program
documenting frequencies potentially avaitable in select markets.

 KKTO-FM Cited For Breaking Ground Too Soon

he FCC said Monday that California State University at Sacramento

began construction on NPR affiliate KKTO-FM in August 1996 — a
year before getting commission approval. KKTO has 30 days to respond to
the FCC, or it may have to pay a $5,000 fine.

FCC Fines WZNA, Kansas Microbroadcaster

ZNA-AM/Moca, PR owner Dominga Barretto Santiago told the FCC

last October that $4,000 was too much for him to pay for broadcast-
ing after dark, as commission field agents had determined last August. But
last month, the FCC upheld the fine, because it said it had not received
copies of the station’s financial records.

The commission also slapped Garden City, KS resident Mark Fulling
with an $8,000 fine last week for operating a nine-watt station out of his
home. In its report, the FCC said that Fulling admitted to an investigator
who came to his home that he was operating the station without a license
and had been expecting a visit from the FCC. He later appealed the com-
mission’s fine, saying that he had not interfered with another broadcaster.
The FCC denied his appeal.

FCC Won’t Name Names

he FCC denied WXGI-AM/Richmond owner David Gee’s request to

know who had accused his station of operating above permitted power
levels, claiming that the informants were protected under a promise of
confidentiality. Gee had filed a request under the Freedom of Information
Act, but the commission said that the information had been provided to
them with an understanding of confidentiality. He told investigators that he
was worried about former employees targeting him.

CD Radio Opens Detroit Office

ew York City-based CD Radio opened a Detroit office last week to

facilitate communication with the auto industry, the company said. The
satellite radio broadcaster wants car makers to install CD Radio receivers.
CD Radio has no current plans for other regional offices, the company
said.

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago  One Week Ago  2/26/99  One Year Ago One Week Ago

Radio Index 22859 25431 24390 +11.25% +4.27%
Dow Industrials 8602.52 9736.08 9306.58 +13.18% +4.62%
> S&P 500 1068.61 127547 123833 +19.36% +3.00%
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SATURDAY NIGHTS JUST GOT HOTTER!

It's America’s coast to coast party! Club
Country Live brings your listeners today’s
best country, artist interviews, requests,
dedications, contests and more, coupled
with the award-winning team of Tony and
Kris, mornings at KSON/San Diego. Club
Country Live...a fresh, energy-packed
music-filled party, delivered via satellite
every Saturday night live from 7p-12m(ET).
It's the easiest and best alternative to
voice-tracking or part-timers. Call
Premiere Radio Networks

today to find out just how

fun your Saturday

nights can bel!!

Contact your

Premiere Radio ﬂ 4
Networks \ '4 E
representative \ ¥y 3
818-377-5300 | . e 1

an b AIl—ire i1
RADIO NETVWORKS
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RADIO BUSINESS

DEAL OFTHEWEEK J 1999 DEALS TO DATE

TRANSACTIONS AT A GLANCE

| Dollars To Date:  $806,673,065.38 * WLVV-AM/Mobile $263,750
| (Last Year: $1,377,448,623) ® WENN-FM/Trussville (Birmingham), AL $3,087,500
\ - o ® KIRV-AM/Fresno $425,000
°® KLTY.FM/Da”as.Ft_ Worth ! Dollars This Week: ialtzga,fgg;?'sgg ® KMSL-AM/Ontario (Riverside-San Bernardino) $2.5 million
$63.3 million . i T ® FM CP/Limon & FM CP/La Junta, CO $1.53 million
~ Stations Traded This Year: 262 ® WJAT-AM & FM/Swainsboro, GA $500,000
(Last Year: 368) © FM CP/Tifton, GA $110,000
Stations Traded ""'s WEEI(.' 33 ® KOUZ-FM/Alexandria, LA $5,000
(Last Year; 32) ® KREH-AM/Oakdale, LA $750,000
® WSKW-AM/Skowhegan &WCTB-FM/Fairfield (Augusta), ME
$1.6 million
TRANSACTIONS ® WNEB-AM/Worcester, MA $133,350

Sunburst Blossoms In Big D With KLTY Buy

1 Buys 100kw Religious FM for $63 million; Ingstad gets eight in Fargo, ND

KLTY-FM/Fort Worth
(Dallas)

PRICE: $63.3 miliion

TERMS: Asset sale for cash

BUYER: Sunburst Media, headed by
President John Borders. it owns 22
stations. Phone: (972) 702-7371
SELLER: Delaware Radio Inc., head-
ed by Marcos Rodriguez. Phone: (214)
630-9100

FREQUENCY: 94.1 MHz

POWER: 100kw at 1,590 feet
FORMAT: Religious

BROKER: Gammon Media Brokers

|
§
k
E

PRICE: $24 million

TERMS: Asset sale for cash

BUYER: James Ingstad Broadcast-
ing Inc., headed by President James
Ingstad. He owns 15 other stations.
Phone: (701) 237-3775
SELLER:Varistar Corp., formerly Mid-
States Development Inc. Phone: (701)
232-4225

Minnesota

KMRS-AM & KKOK-FM/Morris,
KVOX-AM & FM/Moorhead & KFGX-
FM/Detroit Lakes (Fargo, ND)
FREQUENCY: 1,230 kHz; 95.7 MHz;
1,280 kHz; 99.9 MHz; 95.1 MHz
POWER: 1kw; 100kw at 474 feet; Skw
day/1kw night; 100kw at 380 feet; 100kw
at971 feet

| PRICE: $263,750

FORMAT: Talk/Soft AC; Country;
Sports; Country; Rock

North Dakota
KFGO-AM & FM/Fargo & KPHT-FM/ ’
Kindred (Fargo-Grand Forks)
FREQUENCY: 790 kHz; 101.9 MHz;
92.7 MHz
POWER: 5kw; 93kw at 1,000 feet; 25kw
at 328 feet
FORMAT: Talk; Country; Oldies

-

-1

]

L =
WLVV-AM/Mobile

TERMS: Asset sale for cash

BUYER: Martin Broadcasting, head-
ed by President Darrell Martin. [t owns
five other stations. Phone: (281) 837-
8777

SELLER: Estate of Albert Crain, Joy
Johns, executrix. It owns one other sta-
tion. Phone: (615) 794-8526
FREQUENCY: 1,410 kHz

POWER: Skw

FORMAT: Gospel

WENN-FM/Trussville

| (Birmingham)

PRICE: $3,087,500

TERMS: Asset sale for cash
BUYER: Capstar Broadcasting |
Corp., headed by President Steven ‘
Hicks. It owns 340 stations, including ‘
WERC-AM, WMJJ-FM & WQEN-FM/
Birmingham. Phone: (512) 340-7800 |
SELLER: American General Media

| Inc.;headed by Anthony Brandon.He |

owns 17 other stations. Phone: (410)
832-5870

FREQUENCY: 105.9 MHz

POWER: 1.4kw at 672 feet |
FORMAT: Urban

BROKER: Guif Breeze Media

KIRV-AM/Fresno

PRICE: $425,000

TERMS: Asset sale for cash

BUYER: Gore-Overgaard Broadcast-
ing Inc., headed by President Cordell

| Overgaard. He owns three other sta-

tions, including KBIF-AM/Fresno. |

| Phone: (561) 231-8928
‘ SELLER: New Life Enterprises Inc.,

headed by President Dan Jantz.
Phone: (209) 229-2411
FREQUENCY: 1,510 kHz

POWER: 10kw

FORMAT: Religious

KMSL-AM/Ontario
(Riverside-San
Bernardino)

PRICE: $2.5 million

TERMS: Asset sale for cash

BUYER: Orange Broadcasting Corp.,
headed by President N. Arthur Astor.
He owns four other stations. Phone:
(714) 502-9494

SELLER: Stickney Associates LLC,
headed by Henry Stickney. Phone:
(909) 481-5000

FREQUENCY: 1,510 kHz

POWER: 10kw day/1kw night

www americanradiohistory com

The Wheaties Sports Report
gives your listeners tales, tips,
anecdotes and advice available
nowhere else. From the folks

who brought you the Breakfast of
Champions comes the daily radio
feature of champion stations—
The Wheaties Sports Report.

Five shows a week, each
60-seconds, offered FREE OF
CHARGE and market-exclusive.
No cash, no barter, no
commercial content. Sell
the time to a local sponsor
and pocket the cash.

® KISF-FM/LasVegas $20.3 million

® WGHQ-AM & WBPM-FM/Kingston (Poughkeepsie), NY $1.55 million

® WJLI-FM/McArthur, OH Not listed

® KSEO-AM & KLBC-FM/Durant, OK Not listed
® WLXC-FM/Lexington (Columbia), SC $3.2 million
® KPLT-AM & FM/Paris,TX $525,000

® KVLL-AM/Woodpville,TX $25,000

FORMAT: Sports
BROKER: Ray Stanfield & Associ- |
ates

l" o R ]

i i

- P

FM CP/Limon & FM CP/
La Junta

PRICE: $1,53 million

TERMS: Stock purchase agreement
BUYER: Coloradio Inc., headed by
President Edward Seeger. He owns
eight other stations. Phone: (843)
849-0076 |
SELLER: The Meadowlark Group,
headed by Brian Moore. Phone: (612)
925-5588

FREQUENCY: 103.1 MHz; 106.5 MHz
POWER: 100kw at 682 feet; 100kw at
981 feet

n ST I
et |

WJAT-AM & FM/
Swainsboro

PRICE: $500,000
TERMS: Asset sale for cash |
BUYER: Lacom Communications
Inc., headed by President Cole Stud-
still. It owns WXRS-AM & FM/Swains-
boro. Phone: (912) 237-1590

SELLER: Box Broadcasting Corp.,
headed by Donald Box.

| FREQUENCY: 800 kHz; 98.1 MHz

POWER: 1kw day/500 watts night; 3kw
at 285 feet

FORMAT: Country; Country
BROKER: BobThorburn of TheThor-
burn Co.

FM CP/Tifton
PRICE: $110,000

| TERMS: Asset sale for cash

BUYER: M&M Broadcasting Inc.,
headed by President Tony Mooney. it
also owns WBHB-AM & WRDO-FM/

| Fitzgerald & WKAA/Ocilla. Phone: (912)

423-2077

SELLER: Orchon Media Inc., headed
by President Cliff McCurdy. Phone:
(770) 304-8617

BROKER: Media Services Group

L
KOUZ-FM/Alexandria

PRICE: $5,000
TERMS: Asset salie for cash
BUYER: Family Life Educational

JLEAENE ey
.

| Foundation, headed by PresidentA.T.

Moore. He owns five other stations, in-
cluding KWDF-AM/Ball. Phone: (318)

| 424-2769

SELLER: Missionary Action
Projects, headed by President William
Franks. Phone: (318) 686-1489

Continued on Page 8

Delivered

satellite for highest quality and
timeliness. Catch the feed on
Fridays at 3:00 p.m. Eastern time
on SATCOM C-5, transponder
23, SEDAT channel 13.

Get off the bench and get
game! Call 1-800-334-5800
to put your station on

the lineup for the Wheaties

Sports Report.

in bulk weekly by
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Comedy Central:

» S

=N | gy o - & -

news o entertainment

) 'J"M

A daily versmn of headlines produced especially
for is now available, and is offered

exclusively by

NO CASH, NO BARTER, NO KIDDING!
MARKET-EXCLUSIVE, SO HURRY!

| WIYY Baltimore, WNNX (99X) Atlanta, WPLT (The Planet) Detroit,
WEBN Cincinnati, WEDG (The Edge) Buffalo, KZNZ (Zone 105) Minneapolis.

ABC Radio Today Entertainment
444 Madison Avenue, New York, NY 10022

Jon Stewart | WEEKNIGHTS
MONDAY = THURSDAY 11PM/100 ONLY ON COMEDY CENTRAL www.comedycentral.com :

www.americanradiohistorv.com
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TRANSACTIONS |

Continued from Page 6 ]

FREQUENCY: 89.9 MHz
POWER: 3kw at 328 feet
FORMAT: Religious

KREH-AM/Oakdale

PRICE: $750,000
TERMS: Asset sale for cash |
BUYER: Amador Bustos, President of |
Z Spanish Media. He owns one other
station (excluding his Z Spanish hold- |
ings). Phone: (916) 646-4000
SELLER: Jeffrey Eustis. Phone:{650)
865-6823

FREQUENCY: 900 kHz

POWER: 250 watts day/42 watts night
FORMAT: Misc.

WSKW-AM/Skowhegan &
WCTB-FM/Fairfield
(Augusta)

PRICE: $1.6 million

TERMS: Asset sale for cash

BUYER: Cumulus Media Corp., head-
ed by Executive Chairman Richard
Weening. It owns 220 stations, includ-
ingWDEA-AM & WWMJ-FM/Ellsworth
& WEZQ-FM/Bangor. Phone: (414)
615-2800

SELLER: Mountain Wireless Inc.,

headed by President Alan Anderson.
Phone: (207) 474-3299
FREQUENCY: 1,160 kHz; 93.5 MHz
POWER: 10kw day/730 watts night;
10.5kw at 499 feet

FORMAT: Sports; Soft AC

BROKER: George Silverman & As-
sociates

=

t...._ 3 o -

WNEB-AM/Worcester

PRICE: $133,350

TERMS: Asset sale for cash, plus
$90,000 over two years for employment '
of seller Binley as station manager
BUYER: Great Commission Broad-
casting Inc., headed by President Tim-
othy Horton. Phone: (508) 820-2425
SELLER: Heirwaves Inc., headed by
Stephen Binley. Phone: (508) 248-
3984

| FREQUENCY: 1,230 kHz

POWER: 1kw |
FORMAT: Religious

X

KISF-FM/Las Vegas

PRICE: $20.3 million

TERMS: Asset sale for cash

BUYER: Heftel Broadcasting Corp.,
headed by President MacHenry
Tichenor. It owns 39 stations, includ-
ing KLSQ-AM/Las Vegas. Phone: (214)

Sure, with SMARTVideo™.

combined with Broadcast Direct Marketing's SMARTTargets™

Audience Profiling System.

The combination of pinpoint accuracy in audience definition,

Especially when it's

525-7700

SELLER: RadioVision Inc.,headed by
George Tobin. Phone: (818) 980-0880
FREQUENCY: 103.5 MHz

POWER: 100kw at 1,157 feet
FORMAT: Urban AC

COMMENT: This station will adopt the

| Spanish Contemporary format of KLSQ

followmg the close of this transaction.

WGHQ AM & WBPM-FM/
Kingston (Poughkeepsie)
PRICE: $1.55 million

TERMS: Asset sale for cash

BUYER: Roberts Radio LLC, headed
by Chairman Robert Pittman. It owns
25 stations, including WBWZ-FM &
WRWD-FM/Poughkeepsie. Phone:
(914)741-1133

SELLER: Historic HudsonValley Ra-
dio Inc., headed by President Walter
C. Maxwell. Phone: (914) 331-8200
FREQUENCY: 920 kHz; 94.3 MHz
POWER: 5kw day/500 watts night;
1.11kw at 554 feet

FORMAT: Nostalgia; CHR/Rhythmic
BROKER: Blackburn & Co.

____ Ohi A

WJLI-FM/McArthur

PRICE: Not listed
TERMS: Assumption of obligations

SMARTVideo's™

impact is guaranteed to get you heard

above the Rating Wars clutter where it does the most good

in your listeners’ home, with their undivided attention.

It's a turnkey solution to boosting ratings and generating an

a strong creative product and expert production,. work together

to give you the most effective tool for reaching diarykeepers

and potential listeners.

309-858-9924

immediate Return-On-Investment.

Call Broadcast Direct Marketing today for a proven method to

make your next book better...and watch the needle move!

2041 SW 3rd Ave ¢« Miaméi.

Florida 33129 « A Unit Of The Morris Media Group

www.americanradiohistorv.com

BUYER: Davis Broadcasting Media
Inc., headed by President Lewis Davis.
Phone: (740) 286-3023

SELLER: JAC-VIN Religious Broad-
casters Inc., headed by Trustee Lewis
Davis. Phone: (740) 286-3023
FREQUENCY: 98.7 MHz

POWER: Not available

FORMAT Not avallable

| ahoma |

KSEO-AN & KLBC-FM/
Durant

PRICE: Not listed
TERMS: Purchase from bankruptcy
court

BUYER:Texhoma Broadcasting Inc.,
headed by President Gerald Tidwell.
Phone: (580) 924-2301

SELLER: Durant Broadcasting
Corp.,headed by Sue Landtroop.
FREQUENCY: 98.5 MHz

POWER: 6kw at 328 feet |
FORMAT: Urban AC

WLXC-FM/Lexington
(Columbia)

ESTIMATED PRICE: $3.2 million
TERMS: Asset sale for cash

BUYER: Radio South Carolina inc.,
headed by President William
McElveen. It owns four other stations.
Phone: (803) 796-7600 |
SELLER: Baker Communications |

Bloombe

contmued from Page 4

Inc. Phone: (843) 951-1888
FREQUENCY: 98.5 MHz
POWER: 6kw at 328 feet
FORMAT: Urban AC

KPLT-AM & FM/Paris

PRICE: $525,000

TERMS: Stock purchase agreement,
plus noncompete and consultant
fees

BUYER: CarePhil Communications
Inc., headed by President Philip Silva.
It owns KBUS-FM & KOYN-FM/Paris.
Phone: (903) 785-1068

SELLER: Jeff Methven & Katherine
Methven. Phone: (703) 784-8885
FREQUENCY: 1,490 kHz; 107.7 MHz
POWER: 1kw; 35kw at 302 feet
FORMAT: Country/Gospel; Hot AC

KVLL-AM/Woodville

PRICE: $25,000

TERMS: Asset sale for cash

BUYER: Stargazer Broadcasting Inc.,
headed by President David Garland.
Phone: (281) 332-1790

SELLER: RadioWoodville Inc., head-
ed by President Edward Seeger.
Phone: (843) 849-0076
FREQUENCY: 1,490 kHz

POWER: 1kw

FORMAT: Country/Talk

BROKER: Dave Garland Media Bro-
kerage

BUSINESS
BRIEFS

ABC Numbers Expected To Fall In Q2

Goldman, Sachs analyst Richard Simon said this week that ABC Inc.
will earn $220 million in its fiscal second quarter, down 8% from 1998.
ABC parentWalt Disney Co. is expected to report earnings of 11 cents per
share, a reduction from 18 cents last year. Simon blamed the declines on
Disney’s launch of the GO website in January and iosses in its film division.

USA Radio Network Offers Limited IPO

Dallas-based USA Radio Network offered 100,000 shares of common
stock last week at $10 per share (about 3.5% of the company), the
first step in whatVP/Asst. GM Tim Maddoux tells R&R will be a full IPO a
few years down the road. The limited IPO is being handled through USA
Radio Networks, not through a Wall Street broker, and the company can
only raise a maximum of $1 million. So far, USA Radio Networks has only
been approved to sell the stock toTexas residents, but other states should
soon approve the offering, Maddoux said. USA Radio Networks plans to
use the proceeds from the offering to launch new programming and invest

in new technology.

XM Partners With Tower Consultants

M clLean, VA-based LCC International is advising XM Satellite Radio on
site acquisition, RF design and other issues involved in the buildout of

its nationwide terrestrial repeater network. LCC is also in talks with the

DARS provider about constructing towers for the network. Financial terms

of the deal were not disclosed.

\

Continued on Page 21

NAB ,
Continued from Page 4

ought to go — on a host of issues.”

Earlier, FCC Commissioner
Harold Furchtgott-Roth — who has
been the lone commissioner against
low-power broadcasting — told the
group, “I can’t imagine any circum-
stances where I would agree to
change the interference standards.”

As planned now, no micro licens-
es would be available in such large
cities such as New York, he pointed
out, but mostly in medium, small and
rural areas. “I don’t get it,” he said,
obviously miffed at the proposal that
has become a political fireball.

Sen. Ted Stevens reminded the
audience that, years ago, he and the
late Barry Goldwater introduced leg-
islation that reduced the number of

FCC commissioners from seven to
five, and\“now we have five differ-
ent playing fields operating at the
FCC. The role of the FCC is to be
the traffic cop o help us get to the
future, which is's future of less reg-
ulation.”

Evan Bayh, who is still settling in
to his new duties as senator from Indi-
ana (he had been Indiana’s governor),
told broadcasters he is a proponent of
campaign finance reform and wants to
enlist broadcasters’ aid in supporting
legislation. He has not taken a posi-
tion on the hotly contested topic of free
airtime. “I have an open mind on that
part of reform,” he said, adding that
he would like to avoid government-
mandated free airtime and prefers to
“encourage more, smaller donations”
to political campaigns.
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Heost Jack MacDonough
Chairman
Niller Brewing Company

Host Nell Newman
(Paul's Daughtes)
tounder
Newman’s

Presented by Rl i _.-I Own Drganic:

AmericanAlrfines

Host Jim McCann
President
1-800-Flowers

——
LA

A 90-second Radio Feature

that will inspire and motivate your
listeners on the road to success. _

- Hosted on-air by some of the most Host Alexander Julian
Designer

successful men and women in the business world Coldrs fEnkwesr

- Free business gift for all your listeners

decretd of ducces
will premiere nationwide July 1, 1999.
Call now and be the only station in your market to have it!

For a demo and further information, please contact Echo Radio Productions, Inc. at -385-4612
Tel 970/925-2640 - Fax 970/925-9369 - 44895 Hwy 82 Aspen, CO 81611 - Box 599 Aspen, CO 81612 - kaylah@sni.net
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* Station hits jackpot with lottefy promo, Page 14

® RAB: Radio campaign sells cell phones, Page 13

* Website mentions mean more hits, Page 14

5

management - marketing « sales

{MANAGEMENT]

Common sense is not so common.
— Voltaire

COUNTDOWN TO THE SPRING BOOK

M Only 20 days left ... how can you prepare for it?

By John Lund There are lfess than th'ree
weeks until the spring

Arbitron sweep begins April 1. With time short and
your goal of attaining better ratings set, what es-

sential tasks and responsibilities should PDs con-
sider each day?

By now, you should have already re-evaluated your
most recent Arbitron, your research and your heavy
listeners’ needs to.help identify areas that could benefit
from additional strategic planning. You should have
already examined your spring advertising and
promotional budgets, devised your “big contest” and
developed long-range goals for your morning show
during the book.

But there’s still a lot of work to be done. Take things
day by day, using this checklist to help guide you

* Have lunch with your GM. Discuss management
goals. Be prepared — is there anything the GM would
like you to do that you haven't thought of yet?
Thursday, March 18

* Update your programming stylebook, which
outlines talent rules for formatics and basics. E-mail it to
your consultant for feedback. Discuss music, promotion,
competitive changes and programming with consultants
every week this spring, Scrutinize formatics, and be sure.
every element is in place and competitive.

* Inventory the prize closet. Do you have everything
you need to get you through spring and summer?
Tabulate T-shirts, stickers, CDs/cassettes, fast food
certificates, etc. Are all the morning show and weekend
prizes in-house?

Friday, March 19
* Check into a hotel with a radio, notepad and laptop.

through the process:
Friday, March 12

* Be sure the station’s “three M's”
— music, mornings and marketing
— are strategically set.

* Plan the April Fool’s Day stunt
for the first day of the book.

* Make sure music research is
completed and being implemented
to assure the right music is heard by
core listeners.

* Conduct a thorough review of
the music software and library.
Make sure the music is on target.
Saturday, March 13

¢ Conduct strategic planning this
weekend. Create a marketing plan-
ner, including contests, format sheets,
official rules, advertising and media.

JOHN CUND

Unplug the phone and listen to the
competition all day. Log their breaks
and music rotations. List their
listener benefits. Then consider your
counterattack strategy.

* Establish and post jock schedules
far in advance, including the Memo-
rial Day and Fourth of July weekends.
Full-timers will appreciate knowing
the holiday schedule so they can
answer their families’ questions.

* Phone record label contacts and
| request giveaway product. The
spring promotional effort can use as
much as they provide.

Saturday, March 20

* Listen to your midday competi-
tion, and compare their Saturday to
yours. What are they doing that you

¢ Qutline competitive program-
ming, contest history, etc.

* Monitor competition for
employees.

Sunday, March 14

* Take a long hike, walk, run or bike ride this
afternoon and think about your spring strategic plan.
Consider ways of capitalizing on station strengths,
garnering more cume and attaining longer TSL.

¢ Put your strategic plan in writing. Include a mission
statement, demographic goals, listener profile, competi-
tion, positioning and staffing. For tactical planning, list
major cume-building and TSL-enhancing promotions,
as well as promotional strengths and weaknesses.
Monday, March 15

* Debut your first spring promotion, contest or
giveaway this week.

* Share your strategic plan with your consultant. Ask
for new ideas, solutions to existing problems and ways
to drive the competition crazy.

* Plan your on-air contests for the spring sweep.
Tuesday, March 16

* Meet with the GM and present a written strategic
plan. Discuss options, budget and marketing.

* Consider public service promotions involving your
on-air staff that will include the most target listeners.

* Explore ways to make the station and high-profile
air talents as visible as possible.

Wednesday, March 17

* Today is St. Patrick’s Day. Are you promotionally

active?

possible future

can counter? Conduct an audit of
your weekend air talents and schedule an aircheck
review with each one next week.

* Attend one of your station remotes, as well as a
competitors’. Evaluate visual and functional setup.
Compare signage. Do talents sound terrific, and are there
enough listener ‘incentives to give away? Suggest
improvements in writing to the GM and SM. Do you
have the most visible station every weekend?

Sunday, March 21

* Get up early and listen to your public affairs and
syndicated shows. Do they fit? Can the lineup be
improved? (If you're running syndication that doesn't fit
the station image, check the contract. You may have to
run the inventory, but you may not have to run the
program.) Continue your weekend air talent review.
Monday, March 22

* Update liners, promos and PSAs (check for station
sells, brevity, localism and freshness), as well as current
and recurrent music.

* Implement researched gold music.

* Review contests for rating sweep (prizes, format
sheets, official rules, media).

* Schedule and post notice of a March 31 staff
meeting. Schedule a part-timer to cover during the
meeting. Discourage vacations during the book.
Tuesday, March 23

* Review all operations with engineering. Is
everything in every studio working properly?

* Conduct complete competitive analysis.
Continued on Page 13
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SECRETS OF EFFECTIVE
SELF-MANAGEMENT

“Time has existed as long as
creation has existed ... billions of
years. How can we, a speck of dust in the vast expanse of
the universe with a life span of less than 100 years, have any
power to ‘manage’ time? At best, we come to realize that
‘time management’ is about managing ourselves, not time."!
This is a wise observation.

How we manage ourselves determines how successful
we become. Therefore, it is crucial that we rethink how we
process paper, phone calls and e-mail and handle the
numerous meetings and interruptions that often comprise
our day. Here's how:

 Set priorities. How can you accomplish what's most
important without deciding what that is? Each night before
you leave the office, write on a Post-it the most important
goal you have for tomorrow. Then stick that Post-it where
you'll see it the next day. This advice could make a profound
difference in your career, because you'll achieve so much
more.

® Focus. It's tempting to tackle many projects at once,
but they all suffer because no one thing really has your

attention. To resurrect its

g e ratings, a prominent Los
THE ROAD to e
et 2 PD to revamp its on-air

| lineup. But this gentleman
* also had numerous other
responsibilities and delegated
little authority to his staff. The result? Ratings continued to
fall and, with them, sales and employee morale.

In contrast, there’s a New Hampshire police detective
renowned for solving “unsolvable” murders from the dead
case file. How? He's relentless. To feel a personal connec-
tion with the victim and the victim’s family — and to keep
the case continually on his mind — he puts pictures of them
on his wall until he catches the killer.

¢ Schedule response time. It's easy to say, “Call me,” or,
“I'll get back to you on that,” then not respond. If these
people can’t reach you, they become angry. Eventually, this
will have a terrible impact on your career.

Each day, allocate a specific time to return phone calls,
speak with employees, talk to clients, answer memos and
e-mail and make yourself available for drop-ins. Learn to
delegate, which frees some of your time and also gives
others a chance to develop and demonstrate their skills.

» Move paper out. Is your office or cubicle one in which
mail, memos, magazines, reports and other paperwork are
piled high? If so, it'll frequently distract your thought
process, and you'll often waste time looking for documents.

Handle each document once and move it out. For
example, if a fax needs your comment, write it on the
document, skip the cover sheet and fax it back. Do the same
with many letters and memos. You'll discover that most
people are far more interested in your ideas and timely
response than they are in receiving a formal reply. With
important reports, address them during your scheduled
response time, and with magazines, skim them and move
them out. Also, keep a recycle bin handy. You'll use it often.

Napoleon said, “The art of war is a science in which
nothing succeeds which has not been calculated and thought
out.” By becoming an effective self-manager, you'll discover
that’s true for your career as well.

' Do Less, Achieve More, Chin-Ning Chu, 1998

By Dick Kazan

A ..

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road to Success, the first radio talk show to offer on-air business
consuiting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.
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MOBILTRAK is the wcrld’s largest media survey, measuring hundreds of thousands of car radios each day.
Now, you can access accurate daily measurement of your audience and your competitors. How’s your
morning show doing? How about those expensive TV spots, the billboard campaign, your contests, your
music sweeps,..are they increasing your audience share? How does your station perform in each of
twelve different parts of town? MOBILTRAK can tell you every day!

MOBILTRAK is already revolutionizing radio in Los Angeles, Phoenix, Atlanta and Toronto. With sample
sizes of 100,000+ car radios per day in each market, you'll have razor-sharp, hour-by-hour audience
estimates the next day. For the first time you can see what’s happening right now, respond immediately
1o competition, and continuously optimize your station!

Call toll free 888-772-TRAK, or 205-560-0888 for availability in your market. Or visit www.mobiltrak.com.

The Radio Overnights!

© 1999 MOBILTRAK, INC. MOBILTRAK and the MOBILTRAK design are trademarks and service marks of MOBILTRAK, tne
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1999 Scarborough Radio Marketing Conference

The scarbol'OUgh
Radio Ma',kei_ing
Conferencs

Increase Your Knowledge, Boost Your Revenuel

Are you sure you're getting everything you can out of your qualitative
data? The first-ever Scarborough Radio Marketing Conference, geared
specifically for Scarborough subscribers, can help you understand how
to uncover your station’s unique demographic profile and communicate
it to marketers more effectively. The conference includes how-

to sessions, expert panel discussions and networking

opportunities.

Come to this informative conference and you'll:

1 Find out how to make money on the Internet

2 Find out what buyers really want and look
for in qualitative proposals

3 Learn how to sell more effectively to
automotive

4 Energize your NTR

Learn how to make an effective seven-
minute qualitative presentation

The conference will be held in Marina del Rey, CA,
on May 18-19. Conference registration fee

is $345. For more information or to register,

visit our Web site at www.scarborough.com or
call (212) 789-3561.

—cenemtl
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COUNTDOWN TO THE SPRING BOOK

Continued from Page 10

Wednesday, March 24

* Meet with the chief engineer to discuss signal
quality, apparent loudness and processing.

* Call your consultant to discuss your strategic plan,
promotional tactics, marketing, contests, events,
playlist and rotation changes, and programming
changes and enhancements.

Thursday, March 25

* With one week to go, your station should sound
strategically perfect.

* Track competitive programming and promotion
activities utilizing the Lund “State of the Station
Ascertainment” with regular updates. Work closely
with management to keep the station on course.

* Make unscoped aircheck tapes of all talents. Send
them to your consultant for critique and show
improvement ideas.

Friday, March 26

* Update your programming stylebook with station
promotions, contests and advertising.

* Plan or-air events for every weekend of the sweep.
Your sales department may need time to attain prizes.

* Review commercial unit count by daypart and
hour; is it competitive?

Saturday, March 27

* Create new ways to increase cume and strengthen
TSL.

* Evaluate your TV, outdoor, printand telemarketing
media mix in light of cume-building goals and
competitive pressures.

* Network with consultants and other PDs via the
Internet this weekend. Attain new promotions,
programming ideas and future personnel.

Sunday, March 28

* Take the day off! Spend time with family and
friends, and don’t even think about the radio station.
Monday, March 29

* After you make the week’s music changes, back up
your music scheduling software and send the disc to
your consultant for analysis.

* Meet with the airstaff individually and conduct

talent performance reviews
using aircheck tapes and your
programming stylebook. Cri-
tique talents at least weekly
) through the book.

Tuesday, March 30

¢ Implement local research methods, including
perceptual, focus, listener advisory committees, music
callout, etc.

* Qutline tomorrow’s staff meeting. Be sure to cover
all the topics and pump up the troops. They want tobe led
into the battle.

Wednesday, March 31

* Staff meeting! Discuss objectives and detail all
formatic elements contained in the programming
stylebook. Outline all spring promotions, including in-
market events, contests, morning show stunts and
competitive moves.

Thursday, April 1

* D-Day! A new countdown begins, with 84 days
until the end of the book. To assure talents concentrate on
perfecting their performance, place a sign on the control
room door that reads, “Arbitron in progress. Do not enter
until June 24.” Make unscoped airchecks of all talents for
your consultant to critique.

* Execute your April Fool’s Day morming show stunt.

* Make sure every on-air element of the station
sounds perfect — including music, liners, contests and
personalities.

Friday, April 2

* It's the second day of the book ... does the station
sizzle with excitement?

* Help the morning show stand out, get noticed and
attain word-of-mouth in the months ahead. Exploit
stunts and personal appearances.

Saturday, April 3

* First weekend of the sweep. Is the station involved

and active in the market?

If your station’s PD utilizes the suggestions in the
Lund “Countdown to Spring,” it’s likely the station will
be rewarded with terrific ratings!

John Lund is President of The Lund Consultants to Broadcast
Management and Lund Media Research, a full-service radio consulting
and research firm in San Francisco. He may be reached at (650) 692-
7777 or via e-mail at lundradio@aol.com.
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RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

Maury’s Gells An Easy Sale For Radio

Situation: Maury TV & Appliance started as a garage operation and,
in 40 years, has grown to become one of the largest "V and
appliance stores in the Grand Forks, ND region. The store competes
against big retail chains, department stores and other local outlets.
Objective: Owner Maury Finney knows the importance of ongoing
promotional advertising. He had recently added cell phones to his
product line and wanted to get the word out.

Campaign: Maury knows retail promotion, so he signed off on a
KNOX radio ad campaign that featured a creative approach and a
very upbeat offer. Mr. Finney voiced the spots, which offered free
cellular phones and airtime to people who came to the store. The
spots focused on cellular phones, but also soid the fuli line of
products and services at Maury TV & Appliance.

Results: During the three-day sale promoted by KNCOX radio, more
than 60 cellular phones were sold and activated. This seasoned
retailer was very pleased with the response to the campaign. Based
on that positive outcome, Maury plans to use KNOX radio to promote
his Christmas season sales.

——RABTOOLBOX———

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

Almost half (48%) of those who bought a cellular phone in the
past 12 months earn more than $50,000 per year, and 29% are
college graduates. More than three fourths (77%]} own their own
homes, while 46% have children at home. Cell-phone
purchasers spend, on average, 50% of their daily media time with
radio.

INSTANT BACKGROUND COLLECTION — CELLULAR PHONES &
BEEPERS

Most important reasons to purchase a cell phone: Be able to
communicate in an emergency (46%); be more available away
from home or office (28%); assure personal safe:y

(12%); be able to make calls when pressed for time (4%); other
{10%). (Consumer Electronics Manufacturers Association)

RAB CATEGORY FILES

“During the past few months, regional cellular players such as the
Baby Bells have seen their growth in new subscribers slow
substantially, a trend that became evident when these
companies disclosed third-quarter resuits. Orie big reason
seems to be the surging growth of flat-rate, nationwide cellular
plans from AT&T Corp. and Sprint Corp.” (Wall Street Journal)

For more information, call RAB's Member Service HelpLine at
(800) 232-3131 or log on to RadioL.ink at www.rab.com.

Reef Industries, Inc.P.O. Box 750250

Houston, TX 77275-0250
713/507-4200 713/507-4295 FAX
©1999 Reef Industries, Inc.

PLASTIC
BANNERS

STR_ET—EH

signs and banners. Roll-A-Sign™ offers a better way.

cut.

* Durable banners at an affordable price.

» UV stabilized plastic won’t fade indoors or outdoors.

» Simply FAX your logo and color separation information for a price
quotation today.

YOUR ADVERTISING DOLLARS

Today’s level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,

station sponsored autograph sessions, etc.). With theft, vandalism and
loss, it becomes a costly proposition to continuously replace expensive

With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great
cost-effective promotional give-aways. Just roll off what you need and

Call today
800/231-6074

www americanradiohistorv com
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FINGER-CLICKIN'  GOOD!

A continuing feature highlighting selected websites of special interest

PROMOTE IT, AND THEY WILL COME

In a Media Audit survey, KFMB-AM/San Diego’s
website (www.760kfmb.com) ranked as the most-
visited radio site in terms of market share. Asked
about radio websites they’d visited in the last 30
days, 4.3% of San Diego respondents said they’'d
been to KFMB’s. (That may seem like a small num-
ber, but consider this: According to an Arbitron
study, only 9% nationwide had hit any radio sites
in a month.)

What'’s the secret to KFMB'’s web success? Sticking
to the basics and promoting the site on the air ... a lot.
“It's mentioned three times an hour in recorded an-
nouncements,” PD Dave Sniff says. “And depending
on the content of the show, there could be as many as
six live mentions an hour.” Recorded mentions include
“Online Updates” (recorded fresh daily by the momn-
ing show) and “What's Going On” pieces, directing
listeners to the website for more information about
station events.

The station also moved a lot of its contesting to the
Web, and it streams live audio, including Padres base-
ball and San Diego State University football and bas-
ketball. Aside from that, Sniff concedes, there aren’t a
lot of fancy gimmicks. “We haven’t gotten extremely
creative with the site. We try to stay current with our
data, and our news presence is significant on our site.

P Tl (3.0 1:] TALK RADIO WITH
raLn nADKD "WA‘“‘M
E e

You've got to maintain it, though, or else people won't
come back.

“We make a big effort to promote the Internet. When
the Internet revolution started taking shape, we aggres-
sively approached it, and it seems to be paying off now.”

What makes your website “finger-clickin' good”? E-mail a short
explanation and/or screen shot along with an active URL to MMS
Editor Jeff Axelrod at jaxelrod@rronline.com with “FCG Site” in
the subject line.

B101 SCRATCHES A NICHE

WBEB/Providence is popping up all over town — in grocery
stores, convenience stores, malls, restaurants ... any place
where Rhode Island Lottery tickets are sold. The “Good Time
Oldies” scratch-off lottery ticket is the result of the lottery’s
first themed marketing partnership with a radio station.

B101 provided the theme and a campaign to- promote the
tickets, including giveaways
and TV spots featuring the
station’s morning
show. What its B0 g
getting in return: the
exposure of 1.2 _
million tickets at 1,200 ©
distribution points
throughout the state for
the four months tickets
generally stay in stores,
plus point-of-sale advertising for the tickets at all lottery
outlets.

“It's a real win-win for us,” comments B101 Dir./
Marketing & Promotions Chris Gardiner. “Since it's a Rhode
Island Lottery ticket, they're printing all the tickets, and
they're responsible for all the cash payouts. The only cost we
incurred was having to produce the TV spot, which we
produced locally with one of our co-owned TV stations.”

Even though this ticket's just gone on sale, B101’s already
hoping there may be sequels in the works. “They’re very
happy with the promotion,” Gardiner says. “It's been a great
relationship we've had with them. We're definitely looking
forward to doing some sort of follow-up.”

=

o\ies me Oldies

KS FORWARD _sales & Promotion Planning Calendar _

April 4-10: Medic Alert Week, Hate Week, Publicity Stunt Week, National Birthparents Week, National Bake \Week

o— o

Easter Sunday Major League Baseball Plap Your Epitaph Day Museum Day The 63rd Masters Name Yourself Day Humane Day
Daylight Savings Time opening day Old Lady Day World Health Day International Bird Day All Over Again Day Golfer's Day
begins Go For Broke Day Army Day No Housework Day Peanuts-Kids-Baseball National Chinese

Tell A Lie Day National Raisin & National Caramel National Teacher Day Almond Cookie Day

Art Deco Day Spice Bar Day Popcorn Day Appreciation Day National Empanada Day

oO—— 0 (8

April 4-10

National Coffee Cake
Day

(9 10

The Scandals in Washington...Cloning...

Road Rage...Bowling...

Join over 100 radio stations in top-rated markets

across the country who get it straight from

America’s number one comedy morning feature.

Burbank

Chreations, TD

Call 1-800 EARL PITTS and take advantage

of the instant tune-in potential of America’s

favorite Red, White & Blue personality.
(1-800-327-5748)

Join Us In

IS
Booth at CRS

IN RATED
MARKETS
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www.americanradiohistory.com

It's America’s coast to coast party! Club
Country Live brings your listeners today’s
best country, artist interviews, requests,
dedications, contests and more, coupled
with the award-winning team of Tony and
Kris, mornings at KSON/San Diego. Club
Country Live...a fresh, energy-packed
music-filled party, delivered via satellite

every Saturday night live from 7p-12m(ET).

It's the easiest and best alternative to
voice-tracking or part-timers. Call
Premiere Radio Networks

today to find out just how

fun your Saturday

nights can be!!

Contact your
Premiere Radio
Networks
representative
818-377-5300
- — ., ..
mi—=1/11—=={=
RADIO NETVWVWORKS

B
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Gardner Elected VP
For Journal Parent

Carl Gardner has been elected
VP of Journal Communications.
g He’s been Presi-
il denv/Radio of the
= company’s broad-
o cast division,
Journal Broadcast
Group, since last
| December.

{ President/
Television Jim
Prather was also
elected VP of the
parent company.

“This move rec-
ognizes the talent and dedication of
these key executives,” said Chair-
man/CEO Steven Smith. “Jim and
Car] are committed to growing our
broadcast operations and have the
skills and experience to successful-
ly lead Journal Broadcast Group into
the next century.”

Gardner began his broadcasting
career in 1977. He managed stations
in RPenver and Portland before join-
ing Journal as VP/GM of its Mil-
waukee stations in 1991. He was
named Exec. VP/Radio in 1995. J

Gardner

PD Abrams Switches
to ‘Old’ Milwaukee

WMQX/Greensboro PD Kris
Abrams has been named to a sim-
ilar post for Clear Channel’s Old-
ies WZTR/Milwaukee.

“We interviewed several strong |
candidates, and Kris fit everything |
we were looking for,” WZTR GM
Terry Wood told R&R. “He knows
Oldies, and his track record is ob-
vious. We just felt he’s going to be
able to take the station to the next
level and position it 1n the top five
of the market. I'm very high on him
and his capabilities.”

Wood said Abrams served as PD
at Oldies WMQX for approximate-
ly two years. In addition to his PD
duties at WZTR, Abrams is sched-
uled to begin working the afternoon
airshift next week.

NEWSBREAKERS

Arista’s Vacal/lngels

During Arista Records’ pre-Grammy party, Arista President Clive Davis
took the opportunity to pose for a photo with some of the talented divas
on his label. He’s seen here with (I-r) Monica, Faith Eyans, Kelly Price,
Whitney Houston, Deborah Cox and Shanice Wilson.

Radio Hall Of Fame Selects Nominees

Several of radio’s most venerable personalities and legendary pioneers
have been nominated as 1999 inductees into the Radio Hall of Fame. One
individual from each of the following categories will receive its respec-
tive award:

e Network or Syndicated — Active: KIIS-FM/Lds. Apgeles morning
driver and ABC’s Weekly Top Forty host Rick Dees, ABC’s American
Country Countdown producer/host Bob Kingsley; Premiere’s The Count-
down host and R&R Urban Editor Walt “Baby” Love; and veteran CBS/
Westwood One talk show host Bruce Williams.

* Network or Syndicated — Pioneer: The Lone Ranger announcer Fred
Foy; the late Gale Gordon, known for portraying Flash Gordon and for
roles on Qur Miss Brooks and Fibber McGee and Molly, the late Elliott
Lewis, who starred as Frankie Remley on The Phil Harris-Alice Faye
Show; and radio drama (The Guiding Light, Lights Out, I Love a Mystery)
actress Mercedes McCambridge.

* Local/Regional — Active: KVIL/Dallas morning veteran Ron Chap-
man; KGO/San Francisco morning drive co-anchor Jim Dunbar; cur-
rent KRLA/Los Angeles talker and 30-year KABC/L..A. host Michael
Jackson; and WOGL/Philadelphia air talent Hy Lit.

» Local/Regional — Pioneer: 50-year WPRO/Providence host Walter
“Salty”’ Brine; veteran WOR/New York moming personality John A.
Gambling, whose Rambling With Gambling holds the Guinness world
record for longest continuous radio broadcast; the late Robert W. Mor-
gan, the longtime KRTH/Los Angeles personality who earned a star on
the Hollywood Walk of Fame; and Harden & Weaver (Frank Harden
and the late Jackson Weaver), the most popular radio team in the history
of the nation’s capital on WMAL/Washington.

Nominations were made by the hall’s advisory committee. Ballots will
be mailed to more than 6,000 radio executives, broadcast historians and |
Radio Hall of Fame members. The voting deadline is Aug. 1. The awards
broadcast will be hosted by AMFM Radio Networks’ Casey Kasem live

| from the Chicago Cultural Center on Nov. 20.

east Region.

Katz Media Corp.

EXECUTIVE ACTION

American Tower Ups Moskowitz To EVP/Marketing

mericanTower Corp. has tapped Steven Moskowitz as Exec. VP/
Marketing. Moskowitz retains his post as the company's VP/GM, North-

“Steven has been a tremendous resource in providing American Tower
with professional expertise in the marketing arena,” stated COO Doug
Wiest. “He has already established a strong foundation and, with this pro-
motion, will continue to direct our marketing efforts to solidify. American
Tower as a customer-focused organization”

Prior to joining American Tower.in January '98, Moskowitz was VP of the

Dille

Continued from Page 3

attempted to determine whether Dille
and Hicks were guilty of “misrepre-
sentation and lack of candor” in
Hicks’ application for WRBR. Path-
finder CFO Robert Watson, Dille and
NAB Exec. VP/General Counsel Jeff
Baumann, among others, were called
to testify.

Commission license revocation tri-
als are rare — there have been only
a few dozen in the past 20 years —
and settlements are rarer still. ] real-
ly don’t know of ariother license re-
vocation case where that’s happened,”
Pathfinder attorney Rick Bernthal told
R&R.

If Dille and Hicks had been found
guilty of the charges, the licenses of
WRBR and WBYT would likely
have been revoked, according to a
source familiar with the case. The
FCC may have also voided Pathfind-
er’s licenses for six stations in Ft.
Wayne and WTRC-AM/Elkhart in a
future hearing.

Niles had first suggested the alle-
gations in asking the FCC in 1997 to
deny Pathfinder’s acquisition of
WNDU-AM & FM/South Bend, IN.
Dille lost out on that deal due to the
lengthy license revocation proceed-
ings.

When the hearing closed last No-
vember, Bemthal said, “there was al-
most immediate agreement among all
counsel in the case that the record did
not establish that Hicks and Pathfinder
were guilty of misrepresentation or
intent to deceive.” There followed sev-

eral months of negotiations between
the parties in which a deal was
worked out.

The agreement suggests that Hicks
discussed with Dille turning WRBR
over to Dille’s children some time
after the sale was completed, but there
was no conclusive evidence that they
lied about the station’s future on their
application. Furthermore, there are no
grounds for belief that Dille himself
ran the station.

However, Dille did not disclose on
the application that he intended to un-
derwrite his children’s stake in the sta-
tion. Furthermore, a number of
WRBR employees, including GM
Steve Kline, are on the Pathfinder
payroll — implying that Hicks passed
some control of the station to Path-
finder. The agreement concedes that
the fines are warranted given these vi-
olations of commission rules.

While one observer close to the
proceedings said this deal is *‘a great
victory” for Dille, the amount he must
pay under the settlement may be ex-
cessive. Fines for unauthorized trans-
fers of control have traditionally been
around $10,000, according to one
FCC official.

However, according to his attormney,
Dille thinks $30,000 is worth it in or-
der to put the ordeal behind him. “He
wants to get back to his life,” said
Bemthal. “He’s willing to pay a fine
that may be greater than he ought to
fairly owe in order to get this done
quickly”

Neither Dille nor Hicks could be
reached for comment.

Audicy’s networking capabilities
for your next level solutions.

1-800-622-0022 = www.harris.com/communications

Orban’s Audicy, sold exclusively by Harris, broadcasters’ first
choice in digital audio workstations, has always stood apart
from the rest as the fastest, most versatile, and most

user- friendly editor for broadcast audio production. Once
entirely a stand-alone workstation, Audicy with Version 2.01
upgrade incorporates powerful networking resources for

linking a single Audicy to external PCs, or linking multiple

Audicys to single or multiple servers.

next level sofutions

t Communications
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Let me tell you a secret...

To find great help, call

Y.E.S. TO JOBS

To hire a 16-18 year old high school student contact
Y.E.S. TO JOBS at 323-856-6682.

“People Can’t Be What They Don’t Know Exists”

Introducing high school students to careers behind-the-scenes in entertainment since 1987
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Cagle For PD Duties

Lee Cagle has accepted the PD |
post at Flinn Broadcasting’s Urban
KXHT/Memphis. Cagle, who as-
sumes his new duties on Monday
(3/15), succeeds Michelle Price.

KXHT GM Chris Taylor told |
R&R, “After a long, extensive
search, Lee was the most qualified
candidate for the position. We look |
forward to his coming aboard.”

Cagle most recently served as
MD of KQKS/Denver.

Bach Becomes Pres.
For Walt Disney
Records Worldwide

The Walt Disney Co. has named
Russ Bach President of Walt Disney
Records World-
wide. Based in

Los Angeles, he
| reports to Buena
Vista Music Group
Chairman Bob
Cavallo and Presi-
dent David Ber-
man.

Bach was Presi-
dent of EMI Mu-
sic Distribution be-
tween 1989-97.
Since leaving EMD, he served as a
consultant to BVMG, Time/Life
Records, Rhino Records, Tower
Records/Bayside and NorthSound |
Music, and served on the board of di-
rectors of Alliance Entertainment. Pri-
or to his stint with EMI, Bach worked
with WEA between 1973-89, rising
from Branch Manager to Exec. VP. He
began his music industry career in
1960, working for an independent dis-
tribution company, then went to Lib-
erty Records in 1965, where he rose to
the position of VP/Mass Merchandis-
ing & Independent Distribution.

“I am extremely pleased to have
Russ on board.” Cavallo said. “I'm
confident that Russ’ extensive experi-
-ence in the industry and his outstand-
ing leadership will take Walt Disney
Records to even greater heights.”

Bach :

Steve Jensen.

... For giving radio the hit single “You Get What You Give.” The group’s
MCA debut album, Maybe You've Been Brainwashed Too, surpassed the
500,000 mark, earning the boys a gold album plaque. Looking pretty
pleased are (I-r) band manager Martin Kirkup, MCA Exec. VP Abby Konow-
ich and Sr. VP Nancy Levin, New Radical Gregg Alexander, MCA Presi-
dent Jay Boberg and Sr. VP/A&R Michael Rosenblatt and band manager

] Rose joins label as VP/Artist Development

Songwriter/producer David Fos-
ter’s 143 Records has named vet-
eran music publisher and talent
scout Jaymes Foster-Levy Exec.
VP/A&R and Jill Rose VP/Artist
Development. Both will be based in
the label’s Santa Monica, CA head-
quarters and report to 143 Records
President Larry Frazin.

Foster-Levy, who is David Fos-
ter’s sister and has been with the la-

| bel since its 1995 inception, will di-

rect all areas of A&R and artist de-
velopment. Rose will oversee the
label’s marketing efforts.

Rose joins the label from Im-
mortal Records, where she was
VP/Marketing. Rose also spent

Fletcher

Continued from Page 3
before joining PolyGram as a Na-
tional Account Manager in Cleve-
land. He was promoted to South-
west Sales Manager in 1992 and
moved to New York as VP/Sales in
1995. As Sr. VP/Sales & Branch
Distribution, Fletcher was respon-

| sible for domestic sales of the Poly-

Gram Group of labels, whose art-

Rose

Fost;zr-Levy

several years in the A&R depart-
ment at Interscope Records, work-
ing with such acts as Smash
Mouth, Limp Bizkit and the Brian
Setzer Orchestra.

ists included U2, Shania Twain and
Elton John.

“To work with Scott Hendricks
and the excellent veteran staff he

l
l

UPDATE

New York'’s first GM.

we know he will accompiish”

in what makes Saginaw great”

Meier Moves To Citadel As Regional VP/GM

S cott Meier has been named Regional VP/GM for Citadel Communica-
tions’ six-station Saginaw, Ml cluster, comprised of WSGW-AM,
WGER-FM, WIOG-FM, WKQZ-FM, WMJA-FM & WMJK-FM. Meier for-
merly managed stations for CBS and Aliiance in Detroit, and aiso was WFAN/

“We've known about Scott for a long time and are thrilled to have him
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