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Tom Shovan Remembered

Longtime radio figure Tom Shovan, who spent several
decades entertaining
listeners across the
Northeast before
becoming a jack-of-all-
trades behind the scenes,
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Backstreet Blowout

Jive's Backstreet Boys are back! The countdown is on
SR« > 1o their new album,

| Millennium, arriving
May 18. The first

i single, “| Want It That
| Way,” chalks up a hig
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“It. Doesnit
Matter Who Prints
our Stickers, Okay?”

1 ~ Justabout every stztion uses

promotional stickers and decals.

But if you think just about anyone

~ can print them, well, you've got

_ your head in the wrong place. More

(" S5 , stations choose CGI fcr stickers
S and decals than any other printer.

There’s a lot of good reasons wihy.
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. _ T : First is quality. Campare the color
oo L o v o 1 = sharpness, accuracy and thickness B
: : X o . of CGI stickers and

decals. You can see
and feel the di‘ference.
4 Second, compare CGi's
“fo e Tl _-' ' -""_,»f experience, creativity and
] 5 g service. Nobody else even
comes close. Sure, you can |
get youar stickers and decals
printed someplace else. But
if you don’t want to gat buried
in poor stickers that don’t
measure up, call CGI first.
You'll breathe easier.

o me e e STt e
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management . marketing = sales

In today’s environment, many
corporations are focusing on a team
approach rather than on individual
performance as the standard of sales
measurement. Interep’s Emily Beys
explains how you can develop this
approach for your station by changing the
focus of your sales meetings. Also in this
week's MMS section, management expert
Dick Kazan offers wise advice for
salespeople — experienced and new —
who get tired of rejection: “Keep track of
those people who say no, because next
week, next month or next year, they are
going to say yes to somebody who is
selling your product.”

Pages 10-14

RENO’S RUSTY RADIO GUY

Former Mancow Muller staffer Rusty
Humphries had lots of experience in
music radio and comedy when he decided
to make the grand career change ... to
Talk radio. The conversion has been quite
successful. Al Peterson goes one-on-one
with Humphries in this week’s News/Talk
column.

Page 28

Longtime industry figure
Tom Shovan mourned

Infinity launches CBS Radio
Promotions Group; Janoff to
become VP

Tim McCarthy appointed WABC
& WQEW/NY Station Manager

Carson James to VP/Promo
& Media Strategy for Curb

Page 3

(THIS #] WEEK

CHR/POP

= SUGAR RAY Every Morning (Lava/Atlantic)
CHR/RHYTHMIC

*TLC No Scrubs (LaFace/Arista)

URBAN
» BUSTA RHYMES f/JANET What's It ... (Elektra/EEG)

URBAN AC
* TYRESE Swest Lady (RCA)

COUNTRY
« LEE ANN WOMACK I'll Think Of A Reason Later (MCA)

AC
* SARAH McLACHLAN Anget (Warner Sunset/Reprise)

HOT AC
« SUGAR RAY Every Morning (Lava/Atlantic)

NAC/SMOOTH JAZZ
« BONEY JAMES Into The Blue (Wamer Bros.)

ROCK
= COLLECTIVE SOUL Heavy (Atlantic)

ACTIVE ROCK
» COLLECTIVE SOUL Heavy (Atlantic)

ALTERNATIVE
= LIT My Own Worst Enemy (RCA}

ADULT ALTERNATIVE
* COLLECTIVE SOUL Run (Hollywood/Atlantic)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

www. rronfine.com

developer Xing Tech.

By RoN RoDRIGUES
R&R EDITOR-IN-CHIEF
r{mr@rronline. com

RealNetworks Inc., the in-
ventor of the streaming audio
technology that resides in some
50 million computers, will ac-
quire Xing Technology Corp.
— the firm that helped perfect
the controversial MP3 technol-
ogy — for $75 million. Ironical-
ly, RealNetworks is also align-
ing with IBM to develop soft-
ware that will transmit audio
and video over the Internet in a
secure manner. The two moves
allow RealNetworks to compete
more effectively against Mi-
crosoft, which is unveiling its
own version of a compressed
audio format.

Xing, which a few years ago
lost the battle for streaming au-
dio dominance to RealNet-
works, became successful with
its AudioCatalyst software, a
suite of products that encodes

and decodes MP3 files. The "

REAL NETWORKS/See Page 35

Digital Developments Move

To Front Burner This Week
i RealNetworks buys MP3 | w1 ABC debuts voicetrack,

watermarking services

By MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

ABC Radio Networks will
unveil a new virtual radio pro-
gramming system, dubbed “Lo-
calMax,” at NAB ’99 this week-
end in Las Vegas. The launch
comes at the same time as the
launch of an airplay verification
system the company is using that
has been developed by Solana
Technology Development.

LocalMax. co-developed by
ABC and Broadcast Engineer-
ing, provides programming, mu-
sic testing and talent for the sta-
tions via a combination of satel-
lite and Internet. At the same
time, according to LocalMax PD
Chris Miller, the stations have
“flexibility in music, production
and programming.” The system
was tested at WFXF-FM/Peoria,
IL last October. It then rolled out
last month on two unidentitied
stations, one Country and one
Classic Rock.

ABG/See Page 35
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Angelenos didn’t get a chance to gaze at these billboards prometing KFl/Los
Angeles for very long. Soon after they were posted, calls of protest started
flowing into the office of the billboard company. Company execs quickly made
the decision to remove the boards. They did leave up two other boards that
are part of the campaign. Those boards read, “Why is your boss a moron?”

and “Why do you cheat on your wife?"

CD Radio Fires Audit Firm
Following Poor Report Gard

By JEFFREY Y ORKE
R&R WASHINGTON BUREAU CHIEF
yorkedial@aol.com

CD Radio, which hopes to be
programming 100 digital-quality
channels of music, talk, news
and information from satellites to
cars coast-to-coast by the end of
next year, last week fired Price
Waterhouse as its outside audi-
tor. According to statements in
Price Waterhouse’s annual re-
port, filed with the SEC on
March 31, the firm had “consid-

Broadcasters Seek
FCC Guidance On
Record Promo Deals

The FCC will look at con-
tracts record companies have
with broadcasters, if the broad-
casters are concerned about
those contracts violating the
commission’s “payola” rules.

“T would certainly sit down
and say, ‘Here are the types of
things you can and can’t do,” but
I don’t think it’s my job to write
a contract for people,” Chuck
Kelly, Chief of the Mass Media
Bureau Enforcement Division,
told R&R this week.

“The agreement should be
reached between the two parties
of the contract,” he added.
“Then, if there’s a concern that
some part of that agreement
would be troublesome to the
FCC, I think it’s not inappropri-
ate for them to come to us and
say, ‘Here’s the deal we're pre-
pared to enter, but we want to be

PAYOLA/See Page 35

By MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

In an unusual bit of regula-
tory flexibility, the FCC ap-
pears to be taking into consid-
eration several different ways
of calculating shares of the ad
revenue pie when looking at
radio deals in small markets.

One recent example of this
is Bocephus Broadcasting’s
$6.4-million sale of seven
stations in the Blacksburg-
Christiansburg-Radford-Pu-
laski, VA market to New Riv-
er Valley. Announced last De-
cember, the deal will give the
latter an estimated 42% of the
market’s ad revenue — when
out-of-market listening in
nearby Roanoke is added.

BIA said the deal would
give the buyer 84% of ad rev-

Bocephus Deal Sheds Light
On Weighing Market Share

M FCC Looking At Out-Of-Market Listening

enue for stations licensed
solely to the Blacksburg mar-
ket. However, in 1998 it is-
sued a customized report for
Bocephus that added busi-
ness generated in Roanoke
and other nearby communi-
ties that showed a revised ad
revenue concentration figure
of 42%.

BIA VP Mark O’Brien told
R&R the FCC considered
both figures before it signed
off on the transaction last
month. He added that the
FCC has increased its review
of revenue figures from out-
side the Arbitron-defined mar-
kets. *“The situation here illus-
trates the complex, serious
problems involved in trying to
estimate market revenues in

DEFINITIONS/See Page 35

erable doubt” about CD Radio’s
ability to continue as a *‘going
concern.”

Word of the April 6 dismissal
was first made public late last
Friday after the close of the stock
market, following the filing of an
8-K report with the Securities
and Exchange Commussion. Last
month, CD Radio reported that
it would need an additional $250
million to fund its launch, and

CD RADIO/See Page 35
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Lambert Takes MCA
Sr. VP/Promo Post

MCA Records hkas named
Craig Lambert as its new Sr. VP/
Promotion. Based in Los Angeles,
he reports to
Exec. VP Ab-
bey Konow-
itch.

Konowitch [#
said, “Craig’s
extensive expe-
rience in radio
promotion, his
track record in
breaking
records and
artists, as well
as his aggressive hands-on promo-
tion style and guide-by-example
leadership, are second to none.
[MCA Records President] Jay
[Boberg] and I are thrilled to
have Craig join the MCA fami-
ly. We know that with his input
and expertise we will further
strengthen all the gains we've
made as a label in recent years.”

LAMBERT/Ses Page 35

Lambert

Register now for R&R Convention '99: Check oul the agenda on Page 26!
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MUSIC TELEVISION P N
Buzzworthy MUSIC FiRST |

“I have seen the future
of pop music and it goes
by the name of Rohbie
Williams.” .
- Dan Kieley,
KIIS-FM, Los Angeles § @ %

NOW PLAYING!

KIS KRBE KDWB
KHKS KZQZ Y-100 ==
KKRZ KBKS - WBMX B N
WWZZ WZJM KYSR F
WQZQ WIMX G-105
WKTI  WRVW KOKQ § o
KLLC WKRQ KDMX o
WPRO KZHT  KHTS

] couldn’t add this quick
enough! Guaranteed #1!”

- Rob Roberts,
PD/Y100, Miami

robbie williams Wealll=lals][Vasl
(landing May 4)

Produced by Guy Chambers and Steve Power
Mixes by Steve Power and Jack Joseph-Puig
Management: ie Music Ltd.
www.robbiewilliams.co.uk hollywoodandvine.com
©1999 Capitol Records, Inc.
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Infinity Unveils
NTR Unit With
Janoff As VP

Infinity Broadcasting has
launched the CBS Radio Promo-
tions Group, a unit of the compa-
ny designed to exploit nontradition-
al revenue. WINS/New York GSM
Greg Janoff has been appointed
VP of the unit.

Infinity President Dan Mason re-
marked, “Building on the success
of its local sales and marketing in-
itiatives around the country, we've
decided to create CBS Radio Pro-
motions Group in order to enable
advertisers to take advantage of
marketing and promotional oppor-
tunities offered by our unparalleled
nationwide group of 160 radio sta-
tions. Greg has the vision, the skills
and the experience to take the
group to a new level of success.”

The company also announced the

INFINITY/See Page 35

McCarthy To Manage
WABC & WQEW/NY

By AL Peterson
R&R NEWS/TALK EDITOR
alpeterson@aol.com

Tim McCarthy, most recently
Director of Sales for ABC Radio
flagships WABC-AM & WPLJ-
FM/New York, has been promoted
to the newly created position of Sta-
tion Manager for WABC and Ra-
dio Disney-formatted WQEW-AM,
McCarthy will report to Mitch
Dolan, who recently became Pres-
ident — Group I for ABC Radio.

Dolan commented on McCarthy's
promotion, “When I took on more
corporate duties with ABC, we
knew that the day-to-day manage-
ment of WABC and Radio Disney
was, by itself, a full-time job. With
this new structure, Tim will be able
McCARTHY/See Page 35

Strike Possible For
CBS News Writers?

BY MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

The Writers Guild of America this
week authorized its 310 CBS radio
and TV employees to strike against
the company if a new contract had
not been settled upon by the close
of business Thursday (4/15). At
press time, the current three-year
contract was set to expire yesterday.

Both network and O&O news
writers, desk assistants, production
assistants and graphic artists in
New York, Washington, Los Ange-
les and Chicago would be affected

STRIKE/See Page 20

Going strong after 40 years in radio, WCBS-FM's Bruce Morrow — affec-
tionately known as Cousin Brucie — celebrated this milestone 40th anni-
versary with a bash at New York’s Tatou Supper Club on March 24. Among (
the celebrities who came out to join the party, Ronnie Spector (right) takes
a moment to congratulate the only Big Apple radio personality to have a |
street (West 52nd, a.k.a. Cousin Brucie Way) named after him.

- |

Nation’s Capital ‘Jammin’ ’ To New 'GAY

By CALvIN GILBERT
R&R ASSOCIATE EDITOR
gilbert@rronline.com

Chancellor Media has brought its
ever-multiplying “Jammin’ Oldies”
format to Washington, DC by drop-
ping the Soft AC format on
WGAY/Washington. Positioned
as “Washington’s Jammin® Oldies
— The New 99.5,” the format was
introduced Tuesday (4/13) with si-
mulcasts from WBIX/New York,
KCMG (Mega 100)/Los Angeles
and WUBT/Chicago. WGAY,
which will receive new call letters
shortly, was set to unveil its live
programming at S5am today (4/16).

WGAY VP/GM Mark O’Brien
said, “Chancellor Media’s goal has
long been to give listeners the mu-
sic they love, and as we’ve learned
through researching our audiences,
Washingtonians will love the Jam-
min’ Oldies sound. This upbeat

specialty brand of music is a per-
fect complement to the lifestyle of ‘
Washington listeners, who are
among the most discriminating au-
diences in the country.

“Being a top 10 market, we are
proud to unveil this new Jammin’
sound for Chancellor and raise the
performance of our cluster another
notch. Chancellor is always looking
for ways to improve and build on
its platform, and Jammin’ Oldies
does just that, providing listeners
the music they want to hear and ad-
vertisers a cluster they can count
on, ‘

The station’s programming will
be overseen by corporate Chief Pro-
gramming Officer Steve Rivers,
who has guided the launch of all of
Chancellor’s rhythmic Oldies sta-
tions, including the April 8 flip of |
Oldies WOCL-FM/Orlando.

James Jumps Gurb As VP/Promotion

Curb Records has named Bulls-
eye Marketing Research Group VP/
GM and former Country radio pro-
grammer Carson James as its new
VP/Promotion & Media Strategy.
He succeeds Curb VP/Promotion
John Brown — who will continue
to serve as Sr. Consultant — and
MCG/Curb VP/Promotion Gerrie
McDowell, who leaves the compa-
ny after four and a half years.

Concurrently, radio and label pro-
motion veteran Brooks Quigley
has been hired for Southeast re-
gional promotion duties, a region
he previously handled for Asylum.
He replaces Yolanda Hamm, who
has departed the label.

Curb Group Executive VP/GM
Dennis P. Hannon commented,
“These moves complete the re-

structuring that began earlier in the
year. Country radio has changed
dramatically over the past two
years. As a record company, we
must adapt to these changes in or-
der to remain competitive. If we are
to continue to promote our artists
effectively, we need to communi-
cate with radio differently in the
next century. Carson James and
Brooks Quigley have extensive ra-
dio experience. I believe we now
have the structure and the people to
accomplish that goal.”

James commented, “With all the
changes happening in radio since
deregulation, new and innovative
promation procedures and tactical
liaisons are needed, and Curb rec-

JAMES/See Page 16
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Radio Promotion Vet Tom

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

Tom Shovan, one of the radio in-
dustry’s best-known “men behind
the scenes,” died last Friday (4/9)
at St. Luke’s Roosevelt Hospital in
New York. He was 59. The cause
of death had not been determined
at press time.

Shovan played a key role in find-
ing, encouraging and developing
talent and programming, including
KIIS-FM/LLos Angeles morning
host Rick Dees’ syndicated count-
down. Shovan was also a major
force behind Dr. Laura Schlessing-
er’s syndication success.

Shovan most recently held the
VP/Manager of Operations title at
CD Media, syndicator of Rick Dees
Weekly Top 40 and Satellite Come-
dy Network, among other shows.

Capitol Records has
named Unice Rice its
new VP/R&B Promotion.
Based in Los Angeles, he
reports to Sr. VP/R&B Pro-
motion & Marketing Dav-
id Linton. Rice joins the la-
bel from Ruthless Records, i
where he had been VP/Pro-
motion since 1997. He has
also served as Sr. VP/Pro-
motion & Marketing at
Kaper Records, and in
1992 started the R&B promotion

Rice Picked As Capitol VP/R&B Promo

Shovan Dies

‘ e

Shovan

He also served as VP/Marketing &
Development for ABC’s Radio To-
day Entertainment. He was widely
known throughout the business and
was renowned for his deep knowl-
edge of the industry,

Shovan began his radio career in
1954 as a jock at WKXL-AM/Con-
cord, NH and in 1958 became one

SHOVAN/See Page 35

department at Giant
Records. He began his mu-
sic industry career as a re-
gional promotion director
with Virgin Records in
1987.

Commenting on Rice’s
appointment, Linton said,
“I'm excited to have Unice
join the R&B renaissance
at Capitol Records. He’s
one of the most tenacious

Rice

RICE/See Page 35
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RADIO BUSINESS

Two Small Radio Groups Challenge
Clear Channel-Jacor Spinoffs

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jjshweder@ rronline.com

The FCC has received two independent challenges to spinoffs
proposed by Cox Radio, Clear Channel and Jacor. One challenge
1s from a broadcaster in Syracuse, where Cox Radio is proposing to
transfer five stations to Clear Channel, while the other is from a
broadcaster in Tampa-St. Petersburg, where Clear Channel and Ja-
cor want to sell stations to ABC, Cox, CBS and Mega Broadcast-
ing as part of required divestitures.

In Tampa-St. Petersburg, WGUL
Inc., which owns three stations in the
market, argues that the sale of six sta-
tions to ABC, Cox and CBS is not a

spinoft but “a realignment of oligop-
olists in the Tampa Bay market.” The
company goes on 1o state that Clear
Channel is actively trying to limit the

number of competitors it must face
by refusing to sell to certain groups.
In its petition, WGUL claims that it
wanted to purchase one of the stations
from Clear Channel, but its calls were
never returned. “Perhaps Clear Chan-
nel did not wish [WGUL’s] present
share of the market, no matter how
small, to grow further,” WGUL said
in its statement. The company is not

CHALLENGE/See Page 8

CBS Swaps Spots For Stock In Two Internet Firms

By JEFFREY Y ORKE
R&R WASHINGTON BUREAU CHIEF
vorke@rronline.com

In a continuing effort to build its online presence, CBS Corp. will
get 35% of Hollywood.com and, in a separate deal, a 50% stake in
San Diego-based StoreRunner.com. In exchange, the online compa-
nies will get CBS promotion and branding — along with the prestige
that comes with being affiliated with the Tiffany Network.

CBS spokesman Dana McClintock
told R&R that there will be no cash
outlay by the company. Similar no-
cash. equity-for-promotion deals

Host James A. Johnson
Chairman
FannieMae

with Sportsline USA and CBS
MarketWatch.com have netted CBS
more than $500 million in stock in
those Internet companies.

CBS will swap about $100 mil-
lion in radio/TV/outdoor advertis-
ing for promotion and content with
Hollywood.com, a Boca Raton,
FL-based company whose site fea-
tures movie industry news. The
website was established in 1993
and relaunched as a new company
last Nov. 26. The company is

CBS/See Page 8

of Success‘.

The secret'is out.

From the pages of
FORTUNE Magazme

Host Kay Koplovitz
Founder
USA Networks

resented by

AmencaAirIines°

Host Nell Newman
(Yes, Paul’s Daughter)
Founder
Newman's
Own Organics

A license-free, 90-second Radio Feature

that will inspire and motivate

your listeners on the road to success.

Hosted on-air by 25 to 30 of the most

successful men and women in the business world

Free business gift for all your listeners

Secret$ of $ucces$

Host Michael S. Rawlings
President & CCO
Pizza Hut

will premiere nationwide July 1, 1999.
Call now and be the only station in your market to have it!

For a demo and further information, please contact Echo Radio Productions, Inc. at 800-385-4612

Tel 970/925 2640 Fax 970/925 9369 44895 Hwy 82 Aspen, CO 81611 Box 599 Aspen co 81612 gmanl kaylah@sni. net
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BUSINESS
BRIEFS

Harris Spins Off Subsid, Announces Layoffs

H arris Corporation, a leading manufacturer of radio industry equipment
and other technologies, announced it will spin off its Lanier World-

wide subsidiary to its shareholders. It said it will reconfigure its remaining

businesses into one company that will focus on communications equip-

ment. The company said the changes will result in the elimination of 300-

400 staff positions.

Lanier is an office equipment company that manufactures fax machines,
copiers and dictation equipment. It employs 10,000 people in more than
1,600 offices around the world. The Harris board had already decided to
divest itself of its power semiconductor business.

When the spinoffs are completed, Harris' main business will include
the manufacture of equipment for the wireless, broadcast, government
systems and network support markets. Its revenues will be around $2.2
billion, and it witt employ about 12,000.

Labor Board Rules A gainst NABET In ABC Dispute

he national office of the National Labor Relations Board has denied

charges by the National Association of Broadcast Employees and Tech-
nicians that the company’s lockout of the union from November to January
was an “unfair labor practice” The decision upheld a similar ruling by the
New York office of the board in February. A NABET source told R&R that
the union “will continue to seek a fair contract”for 1,800 workers who didn't
ratify the latest contract with ABC in February.

Meanwhile, ABC is cutting back on its on-air TV reporters, but the cutbacks
shouldn't affect radio, an ABC News spokesperson toldR&R. The contracts of
several well-known broadcasters won't be renewed, including U.S. Supreme
Court correspondentTim O'Brien, medical reporter George Strait and Beijing
reporter Jim Lorry, according to a report in Daily Variety. The cutbacks are
likely a part of ABC’s continuing effort to save money. Late last year the net-
work putatemporary freeze on salary increases and promotions.

Radio CEOs Take Note: Your Peers
Had A 36% Raise In ’98

he average biue-collar worker took home a 2.7% raise in 1998, while

the average white-collar worker had a 3.9% raise, according to a Busi-
ness Week survey of 365 companies. On the flip side, CEOs at the nation’s
largest companies had a whopping 36% pay increase last year.

The magazine’s annual list of highest-paid executives includesWalt Dis-
ney Co’s Michael Eisner, who topped the list with his $575.6 million salary,
and CBS’ Mel Karmazin, who earned $201.9 million last year. CEO pay
figures factor in long-term compensation, such as stock options.

FCC Fines Two Broadcasters
For Improper Station Transfer

he FCC last week fined FM Broadcasters of Douglas County, former

owner of KKMX-FM/Roseburg, OR, and Brooke Communications, the
current licensee, for transferring control of the 5.6kw station in 1991 without
telling the commission. FM Broadcasters was fined $10,000, and Brooke
was fined $6,000. Brooke’s fine was lowered from $10,000 because it ar-
gued that it had made a good-faith effort to work with the commission. FM
Broadcasters never responded to the FCC's letters, the commission said.
Brooke also argued that the statute of limitations for the fine had passed,
but the commission rejected that argument, saying that during the one-
year period that Brooke improperly controlied the station, six months had
been covered under the statute. Brooke was operating KKMX-FM under a
“station service agreement” in 1991, which essentially gave Brooke total
control of the station, the FCC said. Brooke officials could not be reached
by R&R for comment.

EEO Enforcement To Stay At Mass Media Bureau?
An FCC official told R&R last week that the Mass Media Bureau may

continue to coordinate enforcement of broadcasters' compliance with
the commission’s EEQ rules even after the MMB Enforcement Division is
consofidated with the new Enforcement Bureau this fall. The official said
the functions may stay with the bureau because they're tied to its licensing
of broadcast stations. The commission proposed new EEQ rules last No-
vember, after the old rules were struck down in April by the federal appeals
court inWashington.

Infinity Launches National Promotions Group
nfinity Broadcasting’s new Radio Promotions Group, whose New York
headquarters opened Monday, allows one-stop shopping for advertisers

Continued on Page 6

R&R/Bloomberg Radio Stock Index

This weighted index consists of alfpublicly traded companies that derive
more than 5% of gross revenues from radio advertising.
Change Since

One Year Ago One Week Ago  4/2/99 One Year Ago  One Week Ago

Radio Index 228.56  277.25 270.66  +21.30% +2.43
Dow Industrials 9167.50 10173.84 9832.51 +10.98% +3.47%
S&P 500 1122.72 134835 1293.72  +20.10% +4.22%
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THESE RADIO STATIONS ARE
TREMENDOUS WINNERS.

BUT,

Why has an A.C. station like 99.9 KESZ in Phoenix moved from the #4 ranked station 25-54 Adults
to a strong #1 rank since we began working with them just 16 months ago? Why has an alternative
station like 107.7 WRAX (The “X”) in Birmingham more than doubled its ratings since we became
their partners and is now the #1 non-ethnic station among 18-49 Adults? Why does a long-time
country leader like WIVK in Knoxville, despite tough competitive attacks, retain the largest 25-54
adult share (23.1 share) of any country station in the top 90 U.S. markets?*

A common thread is in their strategic thinking. And the company that these stations — and dozens
of others in the top American metros — have chosen as partners for research and powerful strategic
thinking is Moyes Research Associates. Perceptual research and guidance in winning strategy is all
we do...it's our sole focus.

Now, can we admit something? We can help many stations to move ahead and stay ahead, but, in
some situations, it’s just not a good “fit” for one reason or another. We're very up-front about that
early on, and, if we think it’s not a good fit, we'll tell you so and why...and we encourage you to do
the same with us. If you'd like to discuss your situation to see if we can be of help, just call and ask to
speak with either Bill Moyes, Mike Shepard, or Don Gilmore. We'll be happy to talk with you.

*All ranks and shares are from Fall 1998 Arbitron, Mon-Sun, 6AM-Mid.

h : - ] :
Mike Shepard Bill Moyes Don Gilmore
Senior VP President Executive VP

Moyes Research Associates

AMERICA'S LEADING STRATEGIC ADVISORS

205 EasT CHEYENNE MOUNTAIN BLVD
CoLORADO SPRINGS, CO 80906
719.540.0100

_  www.americanradiohistorv.com
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DEAL OF THE WEEK

' Dollars To Date: $1,228,519,745.38
° WVLK' AM & FM/lEXiﬂ gtﬂn, (Last Year: $1,719,845,488) :
WLRO-FM/Richmond, Dollars This Week: $76,000,000
WLTO-FM/Nicholasville (Last Year: $43,205,685)
& Wm-FM/Eeorgetown g This Year: 76
(l.exig gf'?;l'l, XY Stations Traded This Year: 1o Yeafﬂg ..
$44.5 million -
Stations Traded This Week: 13
(Last Year: 14)
TRANSACTIONS

Cumulus Enters Kentucky
In $44.5-Million Deal

(1 Sinclair Unloads Newport News Trio For $23.7 Million

m;%

WVLK-AM & FMW/
Lexington, WLRO-FM/
Richmond, WLTO-FM/
Nicholasville & WXZZ-
FM/Georgetown
(Lexington)
. PRICE: $44.5 million
TERMS: Asset sale for cash
BUYER: Cumuius Media inc.,
headed by Executive Chairman
Richard Weening. It owns 227
other stations. Phone: (414) 615-
2800
SELLER: HMH Broadcasting
Inc., headed by President Ralph
Hacker. Phone: (606) 253-5900
FREQUENCY: 590 kHz; 92.9
MHz; 101.5 MHz; 102.5 MHz;
103.3 MHz
POWER: 5kw day/1kw night;

BROKER: Media Services
Group Inc.

WXBD-AM, WLRK-FM,
WXRG-FM, WXYK-FM &
WCPR-FM/Guifport

PRICE: $7.8 million

TERMS: Asset sale for cash
BUYER: Triad Broadcasting,
headed by CEO David Benjamin.
Phone: (831) 655-6350
SELLER: Gulf Coast Radio Part-
ners, headed by Managing Part-
ner Mike Schwartz. Phone: (401)
253-4622

FREQUENCY: 1,490 kHz; 96.7
MHz; 105.9 MHz; 107.1 MHz;
97.9 MHz

POWER: 1 kw; 4.4 kw at 384 feet;
25 kw at 312 feet; 2.8 kw at 400

R

WGH-AM & FM/Newport
News & WFOG-FM/
Suffolk (Norfolk-Virginia
Beach)

PRICE: $23.7 million

TERMS: Asset sale for cash
BUYER: Barnstable Broadcast-
ing Inc., headed by President
David Gingold. It owns 14 other
stations. Phone: (617) 527-0062
SELLER: Sinclair Broadcast
Group Inc., headed by Chairman
David Smith. it owns 51 other
stations, including WNVZ-
FM, WPTE-FM, WVKL-FM &
WWDE-FM/Norfolk-Virginia
Beach-Newport News. Phone:
(410) 467-5005

FREQUENCY: 1,310 kHz; 97.3
MHz; 92.9 MHz

RADIO BUSINESS

1999 DEALS TO DATE B TRANSACTIONS AT A GLANCE

* WVLK-AM & FM/Lexington, WLRO-FM/Richmond,
WLTO-FM/Nicholasville & WXZZ-FM/Georgetown
(Lexington), KY $44.5 miflion

* WXBD-AM, WLRK-FM, WXRG-FM, WXYK-FM,

& WCPR-FM/Gulfport, MS $7.8 million

®* WGH-AM & FM/Newport News & WFOG-FM/Suffolk

(Norfolk-Virginia Beach), VA $23.7 million

Bloomberg “Zzi2zs=

Continued from Page 4

looking to contract events marketing and other sponsorship opportunities
with CBS stations. Until now, advertisers have only been able to buy such
packages on a regional basis. The group, which has regional offices in Los
Angeles, Chicago and 17 other major markets, is led by former WINS-AM/
New York GSM Greg Janoff.

Clear Channel To Sell $1.6 Billion In Securities

roceeds from Clear Channel Communications’ potential sale of $1.6

billion in common and preferred stock, debt and other securities would
go toward paying down debt, future acquisitions, etc., according to Mon-
day’s shelf filing with the Securities and Exchange Commission. Coupled
with $392 million from an earlier shelf filing, the company could raise as
much as $2 billion once the filing is approved.

RealNetworks Signs ‘Net Distribution Deals

BM and RealNetworks have partnered to develop a secure system to

distribute music over the Internet. IBM, which is already working with the
five major record companies, will use RealNetworks’ technology in its
pirate-proof music delivery pilot project set to begin soon in San Diego.

OnTuesday, RealNetworks announced it is buying MP3 software devel-
oper Xing Technology in a $75-million stock deal. RealNetworks CEO Rob
Glaser says the deal will enable the RealPlayer manufacturer to “better
serve the huge market of new artists choosing to use MP3 to legally distrib-
ute their work” MP3 allows users to download CD-quality music from the
Internet.

Lucent Debuts New Coder Line

In announcing two new coders last week, Lucent Digital Radio said that its
perceptual audio coding technology is ideal for DAB because it over-
comes multipath interference from buildings, bridges and other obstruc-
tions. The IBOC DAB proponent added that its new coders — which are

100kw at 854 feet; 9kw at 541 feet;
2kw at 400 feet; 1.8kw at 607 feet
FORMAT: AC/Talk; Country; Clas-
sic Hits; Oldies; Alternative

feet; 50 kw at 466 feet

FORMAT: Nostalgia; AC; Classic
Rock; CHR; Active Rock
BROKER: Bergner & Co.

used to digitally compress audio data — will be licensed to emerging digital

: ; 415 feet;
POWER: Skw; 74kw at 415 feet broadcasting applications, including DAB.

50kw at 480 feet
FORMAT: Sports; Country; AC
BROKER: Kalil & Co.

Continued on Page 8

Reef Industries, Inc.P.O. Box 750250
Houston, TX 77275-0250
713/507-4200 713/507-4295 FAX
©1999 Reef Industries, Inc.

PLASTIC
BANNERS

STRETOCH
YOUR ADVERTISING DOLLARS

Today’s level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism and
loss, it becomes a costly proposition to continuously replace expensive
signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great
cost-effective promotional give-aways. Just roll off what you need and
cut.

* Durable banners at an affordable price.

» UV stabilized plastic won’t fade indoors or outdoors.

* Simply FAX your logo and color separation information for a price
quotation today.

Call today
800/231-6074
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We get into all your

..that's the difference.

Why should you care about that difference? Here’s an (L h gﬂl. PHOENIX, AZ
example. In the latest Arbitrend in Phoenix, the #1 and #2

stations were our clients KESZ-Adult Contemporary and
KNIX-Country (Dec-Jan-Feb Arbitrend, 12+ Share, Mon-Sun,
6AM-Mid). They each have about 27 “Hot Zips” spread here
and there all over the 111 zip code metro, many at extreme
ends of the 51 by 62 mile MSA. In both cases, their Hot Zips
deliver 70% of all their AQH listening, so they think that’s
pretty important because they kind of like high ratings.
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SCALE: 1 INCH = 24 MILES

Now, if they were doing their music tests the old way - in a hotel auditorium - they’d
never get people randomly from all those Hot Zips. Most people just aren’t willing to drive
long distances at night to take a test. The fact is, auditorium tests draw people mostly from
a few zip codes around the hotel test site. And, after all, you couldn’t very well conduct an
auditorium test in 27 different hotels, could you?

With Music-Tec’s Interactive tests, KESZ and KNIX reach all of their 27 Hot Zips just
the way Arbitron reaches them — with completely random sample distribution. How about
your stations? At Music-Tec, we get into all your Hot Zips...that’s the difference.

Music-1ec |

Interactive
719.579.955858

America’s #1 Music Testing Company

anany amaricanradiohistons.com
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RADIO BUSINESS

EARNINGS

Q1 Radio Revenues

day in March.

Broadcast.com, Yahoo

Revenues Soar In Q1
W WQCD Sale Drives Down Tribune

evenues for Broadcast.com (Nasdaq: BCST) were up 127%, t0$10.3

million from $4.5 million in the first quarter of 1998. However, its busi-
ness services segment (which webcasts corporate press conferences,
stockholder meetings, etc.) accounted for more than half of Broadcast.com's
revenues in the first quarter, earning $7.2 million. Advertising revenues,
including webcasting of radio and TV station programming, accounted for
the other $3.1 miltion, up 83% from $1.7 million in '98.

et revenues for Yahoo! (Nasdaq: YHOO) soared in the first quarter to
$86 million, nearly triple the first-quarter '98 net revenues of $30.6
million. The Internet portal — which agreed to buy Broadcast.com last week
for $5.7 billion — says its audience grew 5.4% in February, the fastest
among all websites, while it enjoyed an average 235 million page views per

Tribune Co.’s (NYSE: TRB) revenues for its broadcasting segment de-
creased 14% to $5 million, down $400,000 from Q1 *98. Excluding
WQCD-FM/New York, which Tribune sold to Emmis last June, radio reve-
nues would have increased 3% during this period.

CBS

Continued from Page 4

owned by the Times Mirror Co.,
which recently announced that the
operation is being sold to Big En-
tertainment — a deal expected to
close this quarter. CBS will also
receive warrants to increase its
ownership by 5% for additional
promotion or cash.

Online shopping mall
StoreRunner.com will also get $100
million in spots over a six-year span
for promotion and branding.

“Success on the web — as in oth-
er media — is all about develop-
ment of strong, branded franchis-
es,” said CBS Chairman/CEO Mel
Karmazin. “Hollywood.com is al-
ready on its way to becoming just
such a franchise, which is why
we're excited to join them with our
strong branding, promotion, mar-
keting and content. We believe our

partnership can help
Hollywood.com become the hottest
entertainment site on the Internet.”

Karmazin noted that, “We are
still at the beginning of our Inter-
net strategy. Our goal is to be as
strong a player in new media as we
are in the established media of
television, radio and outdoor.”

Meanwhile, CBS announced on
Monday that it will give Gaylord
Entertainment $485 million in com-
mon stock for KTVT-TV/Dallas-Ft.
Worth. This purchase in the
seventh-largest market will give
CBS eight stations in the top 10
markets, raising its national TV
coverage by 2% to 34%.

“Our strategy is to concentrate
our media ownership in the largest
advertising markets in the nation —
that’s where the people are, that’s
where the advertising revenue is,
and that’s where CBS wants to be,”
Karmazin said.

BIISINESS
ERIEFS

Bloomberg

Continued from Page 6

Capstar To Push Volunteer Campaign On Internet

s part of its Radio Reaching Out initiative, Capstar Broadcasting said Monday that it will use Impact Online’s
VolunteerMatch Internet service to pair volunteers with charitable organizations. Capstar said it is sponsoring
volunteer fairs, events and drives in its 75 markets throughout this month.

CBC To Buy Back Stock

hildren’s Broadcasting Corp., the former operator of kids' net Radio Aahs, has been authorized by its board to
repurchase up to 500,000 shares of its common stock — 7% of the 6.6 million shares currently outstanding.

Voice Of America Broadcasting To Serbia

oice Of America and Radio Free Europe began 24-hour broadcasts to Serbia last week in Serbian, Croatian,

Albanian and English. The broadcasts, on 106.5 MHz, are an attempt to break the media blackout imposed by
Serbian leader Slobodan Milosevic, and will continue through “the duration of the crisis, however long it takes” VOA's
Joseph O'Connell told R&R. O’Connell said that VOA plans to program impartial news and information almost entirely
relating to the crisis.

Sunburst Signs Exclusive E-mail Deal 0

P opmail is developing e-mail services for the 22 Sunburst Media station sites. This technology requires users to
access their accounts through a station's site. Popmail VP/Operations Travis Reese told R&R that this allows
stations to collect demographic data on users that they can use to develop nontraditional revenue — of which Popmail
receives a piece — from their sites. Popmail has also set up e-mail services for Infinity, Clear Channel, Susquehanna
and ABC Radio.

Sinclair, Emmis May Lose Money On Fox Deal

inclair Broadcast Group said last week that it might lose $10 million in revenue and broadcast cash flow, while

Emmis Communications said it might lose $1 million in BCF, thanks to an affiliate plan put forth by the Fox TV
network. Among other things, the proposal calls for affiliates to return 20 prime-time commercials to the network each
week. Sinclair owns 20 Fox affiliates, while Emmis owns five.

Sinclair Divests Three Stations In Norfolk

Sinclair Broadcast Group divested three stations in the Norfolk market this week, as required by FCC ownership
guidelines. Barnstable Broadcasting is paying Sinclair $23.7 million for WGH-AM & FM & WFOG-FM/Norfolk-
Virginia Beach-Newport News. The divestitures were required by the FCC after Sinclairs $255-million Max Media
purchase last year, which put Sinclair over the ownership limit in the market. WGH-AM & FM had been held in a trust
created by Sinclair last year. Last week’s deal involved the swap of WFOG-FM from Sinclair to the trust and WVKL-
FM/Norfolk-Virginia Beach-Newport News from the trust to Sinclair. Technically, Barnstable is purchasing the stations
from the trust, though the money will go to Sinclair. Baltimore-based Sinclair will own WNVZ-FM,WPTE-FM, WVKL-
FM & WWDE-FM/Norfolk-Virginia Beach-Newport News once the deal is finalized. Newton, MA-based Barnstable
will own 17 stations.

Challenge

Continued from Page 4

challenging the sale of a station to
Mega.

In the Syracuse market, Edward Le-
vine, President of The Radio Corp., is
asking the FCC to deny the transfer of

five Cox stations to Clear Channel. Le-
vine claims that the Cox cluster has a
lock on local advertising and operates
in an “anticompetitive manner.” The
Radio Corp., which owns three stations
in the market, is asking that the com-
mission force Clear Channel to divest
at least one FM station in the market.

Levine also says that Cox managers use
“predatory business practices” such as
giving away time on one cluster station
when an advertiser buys time on an-
other. “Here Cox used programming as
a weapon to club its competitor — not
a vehicle to serve the public interest,”
The Radio Corp. argues.

POPULAR

TH ED

GROVE

Grove’s Dictionaries Inc.

800 221 2123 o fax: 212 689 9711

Edlted by Colin Larkin

345 Park Ave. South, New York, NY 10010

The Encyclopedia of

Music

I TION

www.g rovereference.com [¢] rove@g rovereference.com

“...monumental and quite handsome...
international coverage is a model for all musical
reference works.”

“...written with flair and intelligence...
all the way.”

5 STARS FOR THE
ENCYCLOPEDIA OF
POPULAR MUSIC!

“A music fanatic could ask for no greater gift....The
single best nonclassical reference work in existence...
not just packed with facts. It's fun-and as hard to
put down as a bag of potato chips.”

“For the ultimate music know-it-all.”

— Boston Herald

SPECIAL FEATURES
® Complete A-Z history of 20th-century

popular music

& Published November 1998

® List Price $750

® Over 18,000 entries

# Over 4,000 new entries
# Song index — 50,000 songs alphabetically arranged

— The Dallas Morning News

The

— Library Journal

“...a reference work that is not simply long but
remarkably open-minded, crisply written and

musically reliable.” )
— The Chicago Tribune

First class

& 5-Star album rating system
# Comprehensive fanzine list

® Complete Index

release dates

— Seattle Times

Distributed by Grove’s Dictionaries for Muze Inc.
Previous Edition published as
The Guinness Encyclopedia of Popular Music

® 8 volumes and 8,000 pages

# Artist & Subject bibliographies
# Discography includes record labels and original
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"If a song plays on the radio and nobody hears it...did it really play?'’

Gugliemo Marconi, 1901

Who hears the hits...
and how often?

Combine the power of RCS Selector with your
ARBITRON ratings with SelectorREACH...

""Song, artist and category “It is only with the recent release of ""How many P1 listeners hear specific
turnover is critical at every SelectorREACH that a programming tool . artists, songs or categories? By using
station, and SelectorREACH specifically geared toward a programmer’s SelectorREACH to match music
is a great new tool to help needs has been seen. ...to compute a song’s  schedules with ARBITRON listening
maximize rotations!"' performance, you can get out a calculator, estimates, you can answer these
e or you can get SelectorREACH.” questions for the first time!"'
Va llii";ic I:fzr;: Cs,’on:l:;::;r’ Jim Kerr, Alternative Editor, Pierre Bouvard, GM,
g R&R 1/8/99 Arbitron Radio
Yes! (1 Send more info on SelectorREACH fast. Rad |
Name: Title: Actual Call Letters:
Address: City: State: Zip:
Phone: Fax:
\(\EP‘S OF

Fax (914) 428-5922
E-mail: info@rcsworks.com
www.rcsworks.com

il Radio Computing Services, Inc. A - A A
P el — Tel: (914) 428-4600 /-\RBI l RUN
['_““_/ f ,_., g\

vy amaricanradiohistarnv. com e
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* RAB: Radio does wonders for discounter, Pagé 14
Screen scene: A gmde to upcoming flicks, Page 14
* Lost Sock Memorial Da:.r’ Four weeks furward Page 12

{SALES |

There are some enterprises in which a careful
disorderliness is the true method.
— Herman Melville

management « marketing - sales

STRUGTURING SALES MEETINGS TO
ENHANCE TEAM PERFORMANGE

F In our increasingly com-
Bf Emﬂy m petitive, consolidated
business environment, most forward-thinking
companies now rely more on team performance
than individual performance as the standard of
sales measurement. By choosing the team man-
agement structure, organizations are able to re-
spond to clients’ needs with greater speed, flex-
ibility, creativity and responsiveness — which
leads to increased revenue.

However, with advanced technology, travel
demands and flexible work schedules, sales
meetings are now often the only time an
organization’s full sales team is physically together.
Therefore, meetings usually serve as the forum from
which ideas and team goals arise. As a result, running
effective meetings is crucial to the overall success of the
team. As your customers’ needs become more
comple, it’s crucial that the creative [
resources responsible for meeting |
those needs become multidimen- |
sional. Therefore, the most produc- |
tive meeting process encourages the
full participation of the attendees,
facilitates the sharing of ideas and |
controls dominating or difficult
personalities, thus allowing the full
realization of the team’s potential. |

The following meeting guide-
lines are used by Interep’s account |
management teams. They’re easily |
adaptable to stations or virtually

]
foins
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s

g
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is similar to the shared leadership structure of
successful teams, where different leaders emerge
depending on the immediate needs of the group and
individualsstrengths.

The role of the facilitator, in addition to preparing
and distributing the agenda, is to lead the meeting as
a neutral, nonevaluating voice. It’s the facilitator’s
responsibility to encourage all team members to
participate. The facilitator should also move the
meeting forward, keep the group focused, recap all
discussions and create action plans.

The recorder acts as the memory of the team.
Again, the recorder is a neutral party who tries to
capture the meeting’s main ideas without editorializ-
ing. Ideally, the recorder should write key pointsona
flip chart next to the facilitator so that all members can
review what has been said and correct any
misinterpretations or inaccuracies. After the meeting,
the recorder should distribute typed copies of the
notes and action steps to all team
members.

As the name implies, the process
observer focuses on the process of
the meeting, rather than the content.
The observer’s job is to ensure the
members are capitalizing on the full
resources of the team and avoiding
these common pitfalls:

* Interrupting or failing tolisten
Rc'%%. and respond to others

v .
e

* Domination by one speaker
* Heated emotional arguments

* Personalattacksor destructive

any organization that seeks to

EMILY BEYSF&

comments.

capitalize on the team approach to
management. Many of the same principles that
govern an effective team also provide the ground-
work for the most productive team meetings.

Have an agenda and a clear purpose. Just as a
team must have an agreed-upon goal or purpose, so
should your team’s meetings. This is most easily
accomplished by preparing an agenda, with input
solicited from all team members. All items on the
agendaare prioritized, then assigned a specificlength
of time for discussion. These times should be adhered
to — with unresolved issues tabled until another
meeting —unless members of the teamagree to keep
discussing a particular topicbeyond the allotted time.

The agenda should be distributed 24 hours in
advance. This allows team members to prepare for
the topics being discussed, to curb any emotional
responses they may have toward specific agenda
items and ultimately to achieve quicker resolutions
once the meeting begins. Start the meeting on time,
begin with a brief statement of purpose and stay
focused on the agenda.

Define clear roles. Each member within a team
should have a clear understanding of the role they
play within the group and the expectations of that
role. During meetings, the same holds true.

Effective meetings should include three clearly
defined roles: the facilitator, the recorder and the
process observer. Rotate these roles among team
members on a meeting-to-meeting basis, allowing
each member the chance to “lead” as facilitator. This

If the observer notices any of
these behaviors, he/she may interrupt to comment.
In any case, the process observer should offer
constructive positive or negative comments at a
designated time at the end of the meeting,

This type of self-assessment is also a crucial
element for improving team performance. Periodi-
cally, teams should stop to examine how well they
are functioning and what may be interfering with
their effectiveness. High-performing teams con-
stantly seek feedback from customers, clients and
each other.

Utilize the rules of effective communication.
In addition to the roles outlined above, everyone
else at the meeting is also vital to the process. All
members mustbe active participants to achieve the
greatest results. There are basic communication
skills that all members of the team should
understand and utilize, both within meetings and
during all team interactions.

Active listening is perhaps the most important
skill for effective team members and leaders, yet
standardized tests show that most people only
hear about 25% of a given message. Listening to
peopleshows them they are important and valued,
so they are more likely to risk contributing their
ideas, questions and honest feelings. Active
listening involves:

+ Understanding both the facts and feelings
conveyed in a message

Continued on Page 12
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PANNING FOR GOLD:
THE ART OF PROSPEGTING

. One of history’s top salespeople was Tom
.ij ﬂl‘l.‘-'k Nazan Watson Sr., the longtime head of IBM. But early

in his career, he was unable to close business while working for National
Cash Register. Then his sales manager gave him some advice that led to his
success and could be extremely valuable to you today.

Watson was told, “Keep going. If at 5:00 you have not found anyone, go
on until 6:00, or until the stores close at 9:00 if necessary. There is
somebody in your territory who will buy a cash register if you are willing to
go far enough to find him. Keep going long enough, and you will find
enough people who will say yes to make
you a success in business.”

That'’s also true now. Wherever you

THE Rt’iAD'TE

] could benefit by buying your radio time.
Maybe they don’t understand yet why

they should, or they mistakenly think it's
too expensive, or they lack the creativity to organize an effective marketing
campaign, using it to reach their prospects.

That’s where you come in. Knock on those doors, and you'll find those
prospects. Don’t quit. Then listen to their objectives and show them how to
accomplish them. At your fingertips is valuable research to help them reach
their own prospects. Your station can structure payment plans to make it
financially feasible, and you're surrounded by creative people who can
design sales campaigns.

But you may lack the seif-confidence to prospect aggressively. So
instead, you rationalize how inept your management is, that the good
accounts are taken or that print is more effective for small- and medium-size
businesses. But if you do, what a disservice to yourself ... and to your
prospects, who don’t receive an objective comparison or the chanee to
experience the selling power of radio.

Prospecting isn’t easy, and nobody likes to be rejected time and again.
But it's an essential part of building your client base. As you make those
contacts, another great Watson tip is, “Keep track of those people who say
no, because next week, next month or next year they are going to say yes to

Continued on Page 12

TV SPOTlight

A SPBT THAT' S HEAVEN-SENT?

e | %5 g Jimi Hendrix, Kurt Cobain, Michael

% Hutchence and Jim Morrison endorsing an
Active Rock station — in a 1999
commercial? Yes, through the magic of
':_ celebrity impersonators, dead rock stars
sing the praises of KEGL/Dallas in a spot
that will have you either laughing out loud
or placing an irate call to the GM. Those
who do the latter, well, they probably
wouldn't listen to the station anyway.

The Guerilla Productions spot finds just
the right balance of puns and plugs (so to
speak) to get the message across in a
memorable way. And while it may cross the

line of good taste to some, it doesn't cross
‘There's two kinds of rock: Rock  the |ine and become corny, which many
— real rock — and wimpy A .
boring (bleep). Guess which one  Active Rock listeners find even more
the Eagle plays.” offensive,

“The Eagle is pure rock. If I were
alive today, I'd be doing that kind
of music. It just rocks, man!”

a2

ifyou'd like to see your station's ad in the TV SPOTIight, send at least three screen shots
and a description or a videotape copy of the spot to MMS Editor Jeff Axelrod at R&R,
10100 Santa Monica Blvd., Fifth Floor, Los Angeles, CA 90067.

This TV SPOTIight brought to you by

FOCUS TV

The TV Placement System for Radio.

(800) 581-3277
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Continued from Page 10

* Demonstrating respect with both words and
body language

* Asking questions and paraphrasing back what
has been said

* Believing everyone has valuable contributions,
even when you disagree with what is being said.

Brainstorming is another tool that can be used to
communicate new, creative ideas and to problem-solve.
Because of the diversity of ideas within a team,
brainstorming is one of the most powerful benefits of the
team structure. But again, certain rules should be
followed to make the process as productive as possible.
Again, remember that every member is important, so all
ideas should be heard. Also, there are no wrong ideas, so
all judgments should be withheld until a later time.
Finally, strive for arelaxed setting and safe environment
so that all members feel secure enough to speak freely
and take chances.

When the time comes to make decisions during a
meeting or within another team setting, it is best to
rethink the traditional majority rules concept. Consensus
decisions, rather than formal voting or easy compro-
mises, seek to gain substantial — though not necessarily
unanimous — agreement through open discussion of

STRUCTURING SALES MEETINGS TO ENHANCE TEAM PERFORMANCE

everyone’s ideas. This way, each member’s opinion is heard,
and even those who disagree are more likely to support the
ultimate decision.

And finally, using contlict-resolution skills to handle the
inevitable differences of opinion that will arise among
members is paramount to any effective team. All members
should commit to expressing civilized disagreement, which
seeks constructive solutions with no signs of avoiding,
smoothing over or suppressing conflict. It is neither practical
nor desirable to avoid all contflict. Productive management of
conflict requires expressing feelings, openness, empathy,
uncovering the underlying problem and cooperatively
creating new solutions. If the team simply cannot come to
agreement, a strong team leader is vital. The leader’s role is to
propose compromises or concessions that all members should
agree to support for the good of the team. In this way, new
ideas can be tested, problems are not allowed to linger, and the
team forms a more cohesive unit to tackle future challenges.

These guidelines should start you on a path toward
achieving the unsurpassed results that only truly effective
teams can bring to an organization. When utilizing the team
approach to selling, you will find that the whole truly is more
than the sum of its parts.

Emily Beys is VP/Manager for Interep’s Account Management Teams in

New York. She can be reached at (212) 916-0579 or by e-mail at
emily-beys@interep.com.

PANNING FOR GOLD:
THE ART OF PROSPECTING

Continued from Page 10

somebody who is selling your product.” Establish a recordkeeping
system so that once you've qualified a candidate, you never lose
track of them. This should include a set of notes and a reminder as
to when to contact them again.

As you gain customers, you'll spend less time prospecting and
more of your day servicing your accounts, which is fun and
lucrative for you. But you've got to pay your dues to get there.

Having been a very successful salesperson, | started my
computer leasing company in 1974 and was quickly reminded how
painful continuous rejection can be. As mine was a one-person
firm with no track record or apparent resources, prospects readily
said no. | went eight months without closing a single deal. My
company was self-financed, so | absorbed the cost of prospecting.

But that prospecting eventually paid off. Business began to
pour in, and my company was on its way. It’s the same for
you. Believe in yourself and in the value of what you offer.
Then fill that pipeline with prospects, and you’'ll soon become
a sales leader — one who is well paid, highly respected and
strongly in demand in a consolidating industry.

Source: Father, Son & Co.. My Life at IBM and Beyond, Thomas J.
Watson Jr. with Peter Petre, 1990 (from The Book of Business Wisdom,
Peter Krass, 1997)

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road to Success, the first radio talk show to offer on-air business
consuilting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.

FOURWEEKS FO

May 9-15: National Postcard Week, Deaf Awareness Week, Be Kind to Animals Week, Flexible Work Arrangements Week, National Herb Week

May 9-15

9 10 @

& &

14 15

National Teacher Day
Lost Sock Memorial Day
National Bike to Work
Day

National Butterscotch
Brownie Day

Human Kindness Day
National Receptionist
Day
Clean Up Your Room
Day
Tourist Appreciation
Day

Twitight Zone Day
International strange
music festival
Tubeless tire invented
(1947)

National Mocha Torte
Day

Nonsense Day
international Nurses'
Day

Policy of alternating
men’s and women'’s
names for hurricanes
adopted(1978)

Leprechaun Day
National Apple Pie Day

Crazy Day

Help Clean Up Your
Street Day

National Buttermilk
Biscuit Day

First nylon stockings
went on sale (1940)

National Shrimp Day What It Was Day

International Day of
Families

Straw Hat Day
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Bought, No Matter
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Mave your stafions fo the next level with Dalet

Dalet is the World Standard in Digital Audio,

Automation and Group Solutions. Dalet
systems are reliable, affordable and proven.

The performance challenge
has never been gredter

Maximize revenue and make the most
of your group's portfolio. Generate cost
saving and improve productivity without
sacrificing quality.

Choose Dalet to get the job done

Dalet offers integrated tools for managing
clusters and groups - every aspect of your
business, from on-air and production to

sales, traffic, financial reporting and more.

Partnership with long-term leaders in the computer industry
helps us remain at the forefront of technological innovation.

__nany amaoricanradichistonscom.

%;Wac 1996-97

Fove chmmj

A hogram Direclor 1997-98

The World Standard in Digital Audio

Major broadcasters
worldwide choose
Dalet more than any
other system. Among
our references:
Emmis, Journal, ABC,
Radio Unica, Sinclair,
Crawford, CNN
Radio, BBC {UK),
CBC (Canada) etc.
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SGREEN SCENE: COMING ATTRAGTIONS

Looking for some great promotional opportuni-
ties? Look no further than your local cineplex. Start
planning ... here are some of the major movies set
for release in the coming months. For information
on creating a promotion for a specific movie, call
the studio’s regional/field representative for your
market.

APRIL 16

LIFE (Universal /Imagine) — Ray (Eddie Murphy)
and Claude (Martin Lawrence) are two men wrongly
convicted of murder and sentenced to life imprison-
ment at a Mississippi penitentiary. The movie follows
their 60 years in prison and the events and feelings
they experience.

APRIL 23

IDLE HANDS (Columbia) — A gruesome horror
comedy centering on a clueless 17-year-old who
wakes up one morning to discover his parents have
been decapitated. Anton (Devon Sawa) gets together
with his pals and soon discovers that his right hand
has a bloodthirsty mind of its own and is hell-bent
on wreaking havoc with or without him.

APRIL 30

DICK (Columbia/Phoenix) — Two high school
students, Betsy Jobs (Kirsten Dunst) and Arlene
Lorenzo (Michelle Williams), wander off during a
class trip to the White House and meet President Ri-
chard Nixon (Dan Hedaya). They end up becoming
the official walkers of his dog, Checkers, and secret
advisors to Tricky Dick during the Watergate scan-
dal. Forget what you learned in the history books on
this one.

MAY 7

A MIDSUMMER NIGHT’S DREAM (Fox Search-
light) — An all-star cast headlines a new version of
William Shakespeare’s most magical comedy. It's
teeming with dangerous potions, fairy warfare and
misbegotten romance. (And to think ... it didn’t need
a rewrite!) Michelle Pfeiffer, Kevin Kline, Sophie
Marceau, Calista Flockhart, Rupert Everett, Chris-
tian Bale and David Strathairn star.

' A sneak peek at the films hitting theaters near you

THE MUMMY (Universal) — A full-scale re-imagining
of the 1932 film about an expedition of treasure-seeking
explorers in the Sahara Desert circa 1925 who stumble
upon an ancient tomb. Unwittingly, they set loose a 3,000-
year-old legacy of terror, which is embodied in the venge-
ful reincarnation of an Egyptian priest who had been sen-
tenced to eternity as one of the living dead. Starring
Brendan Fraser, Rachel Weisz and John Hannah.

MAY 19

STAR WARS: EPISODE 1 — THE PHANTOM
MENACE (FOX) — The first episode of the stellar se-
ries features a 9-year-old Anakin Skywalker, the fu-
ture Darth Vader, and a brash young Jedi Knight called
Obi-Wan Kenobi. This long-awaited prequel follows
Anakin’s journey as he pursues his dreams and con-
fronts his innermost fears in a tumultuous galaxy. Liam
Neeson, Ewan McGregor, Natalie Portman, Jake
Lloyd, Ian McDiarmid and Samuel L. Jackson star.

JUNE 25

BIG DADDY (Columbia) — Now here’s a concept:
Adam Sandler does fatherhood. In this comedy, Sandler
wants to prove to his soon-to-be-ex-girlfriend that he’s
ready for responsibility. How? By accepting custody of 5-
year-old Julian (Cole & Dylan Sprouse) under the pre-
tense of being his biological father. Now Sonny (Sandler)
is plunged into the world of sleep deprivation, irritating
children’s songs and bed-wetting. But he embraces the role
with an unconventional approach to child-rearing.

Dates are subject to change. Compiled by R&R Associate Editor Elon
Schoenholz; (310) 788-1669

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

Radio No Disappointment
For Discount Stores

SITUATION: Value City Department Stores contacts failing retail
stores, buys their remaining inventory, then sells the items in
Value City stores at greatly reduced prices. The nationwide chain
competes against major discount stores for the price-oriented
25- 1o 50-year-old shopper.

OBJECTIVE: This radio campaign was designed to build traffic
and sales for Value City stores.

CAMPAIGN;: Radio station WYGL-AM/Selinsgrove, PA coordinated
an advertising promotion centered around the giving away of
Value City gift certificates. The campaign included up to 20 spots,
running Wednesday through Sunday and supported by morning
announcements tied to the gift certificate contest.

RESULTS: This high-energy retail promotion delivered very
positive sales results for area Value City department stores. In
fact, when Value City's corporate marketing department found
out how well the WYGL campaign had worked, they canceled
plans to reduce radio spending and now plan to use the same
concept for their other regional stores.

———RAB TOOLBOX———

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Nearly a third of those who shopped in discount stores more than
ten times in the past three months earn more than $50,000 per year,
and 30% are college graduates. More than three-fourths (76%) own
their own homes, and 43% have children living athome. This group
spends an average of 50% of its daily media time with radio.

INSTANT BACKGROUND — DISCOUNT STORES

Supercenters, which can range in size from 100,000 to more than
200,000 square feet, combine a full-size mass-merchandise store
with a wide array of other products, including every food item
normally found in a grocery store. Supercenters also typicaily
offer such services as photo developing, portrait photography,
banking, eye care, shoe repair, hair care, dry cleaning, floral ar-
ranging and package dispatching to further enhance their appeal
to customers. (Nursery Retailer)

RAB CATEGORY FILES

“Analysts say higher-income shoppers ‘step down’ to [discount]
stores during an economic downturn. Simultaneously, the shopping
habits of a dollar store's base of low-income shoppers and those on
pubiic assistance or fixed incomes remains relatively unchanged.”
(Discount Merchandiser, January 1999)

For more information, call RAB's Member Service HelpLine at (800) 232-
3131 or log on to RadioLink at www.rab.com
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not that mean guy

NAW, IT'S JUST BITMAN...THE POPULAR COMEDY PREP

SERVICE NOW OFFERED BY NBG RADIO NETWORK. CALL
AND SIGN UP TODAY! 1.800.572.4NB6G

delivered daily
via fax, email,
or through
nbgradio.com
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**Major market talent at a fraction of the cost**

(consistent/reliable/error free)

Featuring:

Z100/New York, OM-Pirate Radio/Los Angeles, B96¢/
Chicago, WIFI/Philadelphia, Hitline USA,

Pirate Radio USA, OM-Z100/New York,
OM-Pirate Radio/ Los Angeles, VP/Programming for
EZ Communications and many more

0 b ens 4 WPLJ/New York, Host: Party America,
’ Voice on Late Show with David Letterman,
1998 Air Award: NY Best Midday Show

Currently: WTJM: New York, Voice of
After Midnight with Blair Garner

» Custom, daily voice tracks delivered 5 days per week for 5 hour shows
» Tracks can include: Local content, weather, station & music promos, etc. ..
» Preferred Delivery: DGS (18DN & overnight DAT also available

Limited availability!
Hear more by calling Goods Entertainment, inc.: (212) 873 1100
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The Radio Talent Search Company THE TALENT SPECIALISTS

Al l "ﬂﬁf RadioTalentCoach.com

Voice Tracks

Talent Coaching & Career Counseling
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Bosque Picked As
VP/GM Of Radio
Unica/Phoenix

Jacqueline Bosque has joined
Radio Unica’s owned-and-operated
Spanish News/Talk KIDR-AM/
Phoenix as VP/GM. In this newly
created role, Bosque will be direct-
ly responsible for the overall devel-
opment of KIDR, including local
sales, promotions and the station’s
administrative duties.

Radio Unica President Jose Can-
cela remarked, “Jacqueline’s
across-the-board experience in me-
dia sales and business operations
make her the ideal candidate to be
the driving force behind KIDR’s
growth into a market leader. We
have extreme confidence in her
ability to motivate the station’s staff
to excellence and to build an im-
pressive local client base.”

* Bosque most recently served as
an AE for WKIS-FM/Miami. Be-
fore that, she served as a regional
AE for WTMI-FM/Miami. She be-
gan her career as a sales and traffic
manager for WQBA-AM & FM/
Miami.

will be announced shortly.

Ryan told R&R, “Spanish-
language radio has been a sleeping
giant here, and we're here to wake it
up. Aside from our station, [competi-
tor] Z Spanish Radio has two good
signals, and noncommercial KNAI-
FM has a great signal. And KNAI
takes spots — just as long as there
are no‘price points’mentioned.”

Ryan sdid that KHOT will maintain

Flips To Regional Mexican

J erry Ryan, a 21-year industry veteran who most recently served as
VP/GM of market-leading AC KESZ-FM/Phoenix, has joined cross-
town KHOT-FM as GM. The recently acquired Heftel station flipped from
rhythmic Oldies to Regional Mexican as “L.a Nueva” on Aprii 5. A new PD

a local focus, contrasting with Z Span-
ish’s  nationally syndicated
formats. KHOT will also remain com-
mercial-free and jockless for now.

Ryan began his career in sales
at WJJD/Chicago in 1977. Shortly
thereafter, he joined ABC Radio as
NSM for WLS/Chicago. From 1984
to 1986, he served as GSM of
KTKS/Dallas.

Atkins Ascends To Sheridan Dir./Prog.Post

Ron Atkins, a 21-year veteran
who most recently programmed
WAMO-AM & FM and WSSZ-
FM/Pittsburgh, has been elevated to
the newly created Director/Pro-
gramming position at parent Sheri-
dan Broadcasting Corp. In his
new post, he will add additional
programming duties at Gospel
WUFO-AM/Buffalo.

Atkins told R&R, “I’ve been
with Sheridan for four years now,

and it’s been a very rewarding ex-
perience. Believe it or not, I'm still
learning about radio, and I'm just
looking forward to, at least, the next
four”

Atkins joined WAMO-AM & FM
as PD in 1995. The company later
acquired WSSJ to boost its regional
signal coverage following the sta-
tion’s signal relocation from 105.9
MHz to 106.7 MHz. Atkins has also
been PD at WVAZ-FM/Chicago.

call

SO O ALERLALE ""’bestin the

PETER business
BROWN

Now one of the most respected.names

in the sports talk industry delivers

a power-packed show every weekday
from One-On-One Sports. With exclusive
interviews, biting commentary, and a
big-city attitude, he’s tough, opinionated,
and always talking to the right people.

One-On-One is proud to have Peter
Brown on its team of the nation’s
hottest sports talk personalities.

Peter Brown. Weekdays
2pm to 6pm E.T., only on

One-On-One Sports.

on top of the game...

EXECUTIVE ACTION

Monaco Crowned Sr. VP At Universal/Motown

at Monaco has landed the Sr.VP post at Universal/Motown Records
Group. Based in New York, he will oversee the ...

division’s sales activities and report to company chair- |
man Mel Lewinter. r

“Patis a tremendous addition to the Universal team”
Lewinter said. “Throughout his career, he has done a
remarkable job of combining keen creative instincts with
impressive business acumen and a real love of music.
We look forward to his immediate contributions.”

Monaco noted, ‘it is an exciting time for Universal
creatively. Under the aegis of [Universal Music Group [
Chairman/CEQ] Doug Morris, Mel, [Motown Records
President/CEQ] Kedar Massenburg and [Universal
Records Exec. VP/GM] Jean Riggins, Universal has
emerged as a world-class leader thatis home to a dy-
namic roster of talent and equally gifted executives. | look forward to being
part of this incredibie team.”

Prior to joining Universal/Motown, Monaco was Sr. VP/GM at Island
Records. He also was involved in establishing ILS, PolyGram'’s first inde-
pendent distribution network.

Monaco

Brown Bags Management Post For Shadow/DC

ave Brown has been chosen as Dir./Operations & Programming for

Shadow Broadcast Services’ Washington, DC operations. Brown
formerly served as VP/Operations & Programming for WWDC-FM/Wash-
ington and had been at the Rock station for 23 years,

Brown told R&R, “I'm happy to be with a great company — a Westwood
One company. And I'm happy to be part of an organization that puts out
such a good product. | have the experience of knowing not so much what
traffic is, but knowing what a good product is and learning how to make it
better” Shadow’s programming airs on approximately 27 stations in the
Washington metropolitan area.

Brown will continue to do swing work at Infinity’s Classic Rock WARW-FM,

Cumulus Selects Five Market Mgrs.; Urban Pro

C umulus Broadcasting has made management changes at its sta-
tions in five different radio markets. In Montgomery, AL, Bernie Barker
has been tapped as Market Manager of the company’s seven-station clus-
ter. He previously held Dir./Sales duties at Cumulus’ Columbus, GA sta-
tions and, before that, served as VP/GM of WAPI-FM/Birmingham for 15
years.

“Bernie has been successful in all of his previous endeavors, and we are
proud to have him running our Montgomery properties,” Cumulus Presi-
dent/CEO Bill Bungeroth said. Barker told R&R, “Cumulus is a tremen-
dous company, and I'm delighted to be associated with them. The compa-
ny is two years old, and 've been with them for two years. This is a great
market, and I'm delighted to be here.

in Ann Arbor, MI, Ray Nelson becomes Market Manager for the compa-
ny’s four-station group. Additionally, Scott Farkas is now Market Manager
for Cumulus’ six Amarillo, TX properties; David Lewis is the new Market
Manager for the company’s Myrtle Beach-Florence, SC cluster; and Jay
Cooper takes Market Manager duties in Dubuque, IA.

In other company news, John Tyler has been added as Urban Sales
Specialist. In this new position, Tyler will support and advise the sales staff
in all of the company’s Urban stations. He most recently served as GSM of

Manana; oo oo radi oot o L oooo

WPNT-FM/Chicago.

Rice

Continued from Page 3

and effective executives, while be-
ing one of the industry’s best-kept
secrets. | know Capitol and its art-
ists will benefit from his expertise.”
Rice added, “I'm excited about
joining the team David has put to-
gether to launch the rebirth of Cap-
itol’s foray into the R&B music
arena. The players on our team are
truly an all-star cast, and our desti-
ny is to win, win, win.”
Concurrently, Capitol has tapped

Ron Laffitte as VP/A&R, report-
ing to Sr. VP/A&R Perry Watts-
Russell. Laffitte joins Capitol from
Elektra Entertainment Group,
where he spent four years as Sr. VP/
GM, West Coast.

Commenting on Laffitte’s new
post, Watts-Russell said, “T am ex-
tremely pleased that Ron has come
to Capitol. His joint experience as
a personal manager and senior
A&R executive provides him with
the tools to become an invaluable
member of the Capitol A&R team.”

James
Continued from Page 3

ognizes that fact. I'm excited
about the challenges that lie

ahead and couldn’t be happier to
be involved with the promotion
staff, as well as the talented array
of artists that comprise the Curb
roster.”
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WE'LL MISS YOU BIG GUY!

DON ANTHONY. - VINCENT BADOLATQ - DICK RARTLEY -+ GARY BERNSTEIN
BUTCH CLARK - WALLY CLARK - RICK DEES - ERICA FARBER -+ DAN FORMENTO
JOHN GARABEDIAN - RON HARTENBAUM - NANCY HOFF . TOM KAY - TED KQZLOWSK!
KEITH MACGREGOR - BARRY O'BRIEN - RICH O'BRIEN - TODD PEARL - JOEY REYNOLDS
GCEQFF RICH - RAMONA RIDEQUT - BILL RUSSELL - GARY SCHOENFELD - CHRIS VENICE

ART VUOLO 0 SHANNON WEINER . CARY WESALQO . RANDY WEST

AND ALL OF THOSE NOT NAMED WHO YOU TOUCHED WHILE YOU WERE HERE.
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Lynch, Buswell Now

Dirs. At McClusky

The independent marketing and
promotion firm Jeff McClusky &
Associates has appointed Sean
Lynch Director/Rhythm-Crossover
and Rob Buswell Director/Radio
Events. Both will be based at

JMA's headquarters in Chicago.

Buswell

Lynch

JMA President Jeff McClusky
commented, “Both Sean and Rob
are welcome additions to the IMA
team. Their expertise and dedica-
tion mesh perfectly with JMA’s vi-

sion for expansion.”

Lynch noted, “The opportunity to
combine my programming and pro-
motion expertise to superserve our
stations, as well as the artists who
mean so much to the Rhythm-
Crossover format, is exciting. To be
able to do this with Jeff and the

great JMA team is a real thrill.”

Buswell added, “I'm very hap-
py about the opportunity to work
with Jeff and the entire McClusky
team. [ hope that my skills as a
concert promoter will help our or-
ganization bring radio events to the

next level.”

Lynch was formerly VP/Promo-
tion at Priority Records and has
held similar posts at Interscope and
EMI Records. He has also pro-
grammed radio stations in Seattle,
Portland and Sacramento. Buswell
joins JMA from Jacor’s Denver of-
fice, where he worked in radio
events and concert promotion. Pri-
or to that, he spent more than 10
years with Fey Concert Company

and Avalon Attractions.
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Tom Shovan (r) with close friends Wally Clark (1) and Joey Reynolds.

Shovan Remembered By
Colleague, Friend

Randy West learned radio and its many intricacies from Tom Sho-
van while working at radio stations in Milford, CT and Poughkeepsie,
NY in the 1970s before venturing to Los Angeles to work at Wayne
Newton Enterprises. West wrote the following piece in remembrance
of his longtime mentor and friend, who passed away on April 9.

Tom Shovan was a guy who
was known, liked and respected
by an entire industry. It was a
great source of pride to Tom, be-
cause this was the business that
he loved. Tom Shovan and radio
— they were inseparable.

Radio was Tom’s passion from
his childhood, and he enjoyed a
love — and perhaps at times a
love-hate relationship — with it
all his life. First as a listener, then
as a “pirate” basement broadcast-
er, and then at his first job at age
12 at WKXL in his hometown of
Concord, NH.

From the stations that Tom
chose to include on his resume,
you can follow his early career:
From WSMN/Nashua, NH and
WKBR/Manchester, NH through
PD shifts at WFEA/Manchester;
WDOT/Burlington, VT; WJAB,
Portland, ME; and WPOP/Hart-
ford to on-air stints at the legend-

ary WMEX/Boston, WPTR/AI-
bany and WINS/New York.

Tom as a teenager was wit-
ness to, and quite often the in-
stigator of some of Top 40’s
most outrageous and unforgetta-
ble events and promotions —
including the foul-mouthed talk-
ing mynah bird that Tom adopt-
ed as part of a pet store’s bad
debt to WJAB. He groomed the
bird to be the morning show co-
host by teaching it station slo-
gans ... until the morning when
the bird really spoke its mind.

Being shipped to Albany
aboard a barge on the Hudson
River. and then being lifted by
crane to a waiting flatbed 18-
wheeler for his WPTR debut as
“The World’s Largest Disc Jock-
ey,” was another career highlight.
Among the others was the release
of live turkeys in business districts

TRIBUTE/See Page 20

Cumulus Chief Suggests FCC Review Deadline

Regulatory delays stemming from antitrust issues in broadcast license
transfers are stifling competition and the growth of the radio industry, Cu-
mulus Media Executive Chairman Richard Weening told legislators in
Washington on Tuesday.

Speaking in front of the Senate Antitrust Subcommittee during its con-
sideration of the proposed Antitrust Merger Review Act, authored by Sens.
Mike DeWine and Herb Kohl, Weening said that “long and uncertain reg-
ulatory delays™ by the FCC disrupt transactions and “‘cause serious finan-
cial hardship to the parties, especially to the small independent operators
who are trying to sell their stations and realize a return on many years of
hard work an‘ investment.”

Weening, whose Milwaukee-based group owns or is in the process of
buying 232 stations, recounted that the FCC delayed for 13 months its
approval of license transfers for several small stations in Florence, SC,
and that in another market there has been no FCC action on the transfer
applications Cumulus filed 14 months ago. Additionally, Weening said,
the FCC is holding up the transfer to Cumulus of a small AM station that
is “poorly operated out of dilapidated facilities and fraught with techni-
cal problems, including a collapsed tower. By preventing Cumulus from
using its resources to upgrade, promote and effectively program the sta-
tion, the commission is going against its objective of enhancing service
to listeners by leading the station to further deterioration.”

Weening also urged the subcommittee to write the bill in order to en-
sure that the FCC doesn’t *“continue to duplicate the proper role of the
DOJ. As the process currently operates, it is not ‘good government’ and
threatens to undermine what the Congress wanted to achieve in the Tele-
communications Act of 1996.”

After testifying, Weening told R&R, “The senators were engaged and
interested in the topic, and they were responsive. It did not turn into an
FCC-bashing session, and I was happy about that. By and large, those
guys have been great.” The DeWine and Kohl plan would require the FCC
to approve or deny license transfers within 180 days after receiving re-
quested documents for investigation. The commission would be required
to approve or deny transfers within 30 days in instances when it does not
request documents for investigation.

—Jeffrey Yorke

Owen New OM For Centennial/New Orleans

Jim Owen, most recently a consultant with DeMers Programming, has
been named Operations Manager for Centennial Broadcasting’s three
New Orleans facilities: Nostalgia WBYU-AM, Urban Oldies KMEZ-FM
and Classic Rock WRNO-FM.

“DeMers is the best in the business, and I learned a lot there. but GM
Tom Kennedy presented too interesting of a scenario — an offer I couldn’t
refuse,” Owen told R&R. “Centennial is small enough that you know ev-
erybody, and it has a very friendly, family-like vibe. It’s a lot of fun. The
thing that most intrigued me about taking this job is the interesting com-
bination of stations and their across-the-board adult spread. WRNO is a
heritage Rock station that is now all Classic Rock. KMEZ has been on
for about six months and is growing by leaps and bounds; it’s just a fas-
cinating format. Somewhere down the road, we might even simulcast
WBYU on an FM signal.”

Before joining DeMers, Owen served as OM at KSHE/St. Louis. He
has also been OM at WKLQ/Grand Rapids and once programmed WFBQ/
Indianapolis.
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The Wheaties Sports Report

gives your listeners tales, tips,
anecdotes and advice available

commercial content. Sell

the time to a local sponsor
and pocket the cash.

PR Ty

Delivered in bulk weekly by
satellite for highest quality and
timeliness. Catch the feed on

#..  nowhere else. From the folks Fridays at 3:00 p.m. Eastern time
%é;%gf;?%* who brought you the Breakfast of ~ on SATCOM C-5, transponder
Z;fﬁv;g Champions comes the daily radio 23, SEDAT channel 13.
o feature of champion stations—
ane The Wheaties Sports Report, Get off the bench and get
o game! Call 1-800-334-5800
§$§H Five shows a week, each to put your station on
o 60-seconds, offered FREE OF the lineup for the Wheaties
CHARGE and market-exclusive, Sports Report.
T No cash, no barter, no

=
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Your audience wants entertainment news...
So give it to them!

Written, recorded, and produced every weeknight
| Delivered to your station within hours via Satcom C35,

DCI, or StarGuide/MUSICAM EXPRESS

90-second daily entertainment reports

Late-breaking news from film, music, tzlevision

Market-Exclusive audio from

“Entertainment Tonight”

Hot Hollywood Scoop

Differentiate your station from all the others
in your market with a unique sales vehicle!

Leeza Gibbons delivers timely entertainment
news from the world of soundstages, studios,
and the big screen.

“ENTERTAINMENT TONIGHT ON THE RADIO
WITH LEEZA GIBBONS” makes your station

the #1 source for celebrities, music releases,

and behind-the-scenes scoop!

Call Premiere Radio Networks today

at 818 377-5300 to secure your
exclusive rights.
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7
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® GEORGE CAMPBELL, most recent-
ly with Johnson & Johnson, is appoint-

ed NSM of NBG Radio Network's syn-
dicated radio division.

® FRAN SAX comes to AMFM Radio
Networks as Mgr/Affiliate Mktg. She
most recently was VP/Regional Mgr. at
Toby Arnold & Associates.

National Radio

* ABERNAT BROADCAST has
launched the Jerry Klein Show into na-
tional syndication. Hosted by formerWBT/
Charlotte talk host Jerry Klein, the call-in
talk show airs six nights a week, 11pm-
4am ET; for info call (704) 544-7615.

® SYNDICATED SOLUTIONS will offer
the father-and-son talk duo Minyard and
Minyard beginning May 31. The daily
show will air five from 3-7pm PT from
their home base at Infinity's KRLA/Los
Angeles; (203) 921-1548.

e TALK AMERICA RADIO NET-
WORKS presents the syndicated Jack-
ie Mason Show, hosted by the legend-
ary comedian and featuring guests from
the world of politics, sports and enter-
tainment. It airs Sunday nights from 9-
10pm ET; (781) 828-4546.

® SPORTSFAN RADIO will provide live
coverage of the NFL draft Apr. 17-18,

NEWSBREAKERS

to be carried by the SportsFan Radio
Network and @ SportsFanon AOL (key-
| word: sportsfan); (212) 725-2295.

Lo PREMIERE RADIO NETWORKS
| launches Big Kmart’s Heart to Heart
With Naomi Judd May 2. The show will
air Sundays 8pm-12am and feature
music, interviews and audience partic-
ipation; (818) 461-5418.

® THE DISNEY CHANNEL will
present the Backstreet Boys in Con-
certJuly 10, 7pm ET/PT, as part of its
In Concert series.

® ONE-ON-ONE SPORTS will broad-
cast live from the '99 NFL draft noon-
7pm Apr.17 and 1-7pm Apr.18 ET; (847)
509-1661.

Records

® GLORIA GABRIEL is upped to Dir./
A&R, Special Projects for Atlantic
Records. She most recently was Mgr./
A&R Production.

® MARIO PRIETTO
becomes Mgr./So-
cial Mission & Orga-
nizational Wellness
for Rhino Records.
Before coming to
Rhino, Prietto was a
Child & Family Ther-
apist Coordinator for
Arts CARE.

Prietto

| ®JAY SAMIT, previously VP/Original
| Content Development for Universal Stu-
dios New Media Group, is named Sr.
VP/New Media for EMI Recorded Mu-
sic.

Industry

® VH1 ATWORK, launched Apr. 13,
delivers original music programming at
www.vh1.com.

® BOB MORGAN is named VP of the
Broadcast Tower Division. He previous-
ly served as VP/GM and CBS Market
Mgr. for WCMF, WRMM, WPXY and
WZNE in Rochester, NY.

® THE RADIO MUSIC LICENSE COM-
MITTEE announces the following ap-
pointments: FARID SULEMAN of Infin-
ity Broadcasting becomes Co-Chair;
KEITH MEEHAN is named Exec. Dir.;
DAVID FUELLHART is appointed Sr.
| Technical Advisor & Dir/BMLC info.
Center.

PROS ON

THE LOOSE

Jeff King — Nights WKGB/
Binghamton, NY (607) 754-3419

For more information on their availability in
your market, call Rich Wood or Ron Nahoum
at (212) 642-4533 or Skip Joeckel in our
Western office at (719) 579-6676.

Make Every Minute Count!

Dr. Joy Browne- Real Personal Issues with a Real Psychologist.
Always Fresh (not warmed over excerpts from her show)

The Dolans— Contemporary Consumer Issues and Money

Dr. Ronald Hoffman- Today’s Lifestyles and Health

Phil Lempert- “The Supermarkett Guru” Shopping Smart and Safe
Warren Eckstein- Pets. Who Owns the Place- You or Your Pet?

They’re world class, entertaining, experts in daily features that
create premium inventory for you and results for advertisers.

___anany amaricanradiohiston—conm..

| Changes

‘ Alternative: New night person

“Rock 'n’ Roll” Peg Pollard
| comes to KCXX/Riverside from
KBPI/Denver ... WISE/Atlantic
City, NJ has a new morning show,
Michelle & Michelle, featuring
Michelle Dawn Mooney and
Michelle Amabile, formerly of
WY SP/Philadelphia. The station is
now live on the Internet at
www.wise.com ... At WKRO/Day-
tona Beach, College Boy joins the
on-air staff.

Classic Rock: Former WTFX/Lou-

Tribute

Continued from Page 18

for Thanksgiving, an alleged bomb
scare that prompted one listener to
spend four days in her fallout shel-
ter, and one morning when every
station in Albany was duped into si-
multaneously airing a live commer-
cial remote by Mr. Juan Fiefero.
whom nobody suspected was slur-
ring his truer identity: Mr. 1-5-4-0,
as in 1540, WPTR.

Tom would also not want us to
forget the elaborate deceptions that
he and cohort Ed Groome would

perpetrate on overnight board-ops
\ who would finish their shifts with-
' out realizing that their genial visi-

tors had been at work rerecording
1 the station’s jingle carts with the
compelition’s jingles just in time
for the morming show. Consultant
Pete Salant remembers marveling
as a listener at Tom’s dexterity dur-
ing a true-life adventure that in-
spired an episode of TV’s WKRP in
Cincinnati. Tom did a six-hour air-
shift simultaneously on both
WKOP-AM & WKIP-FM/Pough-
keepsie, NY — not by simulcast-
ing. but by feeding two transmitters
two differently formatted radio
shows by seemingly two different
jocks — trom one studio with threc
turntables and two cart machines
via one console’s “program” and
“audition” channels!

Working five jobs using five dif-
ferent names simultaneously was
Tom’s proudest feat in overcoming
radio’s challenges of low pay and
lack of job security. The Saturday
late-night shift would end just in
time to drive to the next job, catch a
nap and fry a steak in the replicated
bedroom and kitchen that were
standing sets for WMUR's Home
Show, before ripping and reading the
| sign-on news over slides. One early
Sunday morning visit by the sta-
tion’s GM and family on their way
to church found Tom in the an-
nounce booth in his underwear.

Perhaps Tom’s greatest gift was
his ability to combine the common
goals of a station’s programming,
sales and promotion departments
with advertisers’ needs. He created
a reputation for producing truly

 Strike
‘ Continued from Page 3
by the work stoppage. Union
| spokesman Vito Turso told R&R
Tuesday the two sides have been
meeting for six weeks on such is-
sues as CBS’ plan to hire non-
t Guild members — such as man-
agement and daily hires — as writ-

CONDOLENCES

WMAL/Washington, DC News
AnchorCharles Ogg, 31, Apr.13,

isville PD Future Bob joins cross-
town Classic Rock WSFR for after-
noon drive.

Rock: At WNDD/Gainesville,
morning co-host Sue Mills exits the
station.

National Radio Formats will
return next week.

imaginative promotions, sales cam-
paigns and contests that he cross-
merchandised with print and tied to
community causes. This ability was
but one tool in the arsenal that pro-
pelled Tom into the position of
GM, first at WHVW/Pough-
keepsie. NY. It was during his ten-
ure there in the late "60s and early
*70s, managing a four-station
group. that Tom taught me radio.

In 1976, Tom and 1 took a three-
year turnaround challenge at WFIF/
Milford. CT. the home of Bic. Tom
was always promotion-minded:
Southern Connecticut was flooded
with traded lighters, pens and shav-
ers emblazoned with our call letters
and positioning statements. In 1979
we trekked west to join Joey Rey-
nolds in Hollywood to manage
Wayne Newton Entertainment.
With an introduction by Joey, Tom
later entered radio syndication. He
joined Jim Hampton and Ken
Draper in producing and selling
long-form and short-form program-
ming for the ABC. CBS and RKO
networks. as well as for 300 direct-
ly affiliated stations in all formats.

Tom continued in syndication
and consulting through his C.R.N.
Media. selling Gary Owens Super-
tracks. With his insight into radio
and its symbiotic relationship with
the recording industry. Tom creat-
ed the weekly Pulse publication.
but soon returned to radio. His
years of friendship and work with
Wally Clark on behalf of Rick
Dees affiliated Tom with Geoff
Rich at Radio Today/ABC, his last
place of employment.

Tom was generous and charita-
ble in many ways. Always on the
board of the United Way and
ASPCA branches where he lived.
Tom gave many greater gifts that
were never publicized. His infec-
tious laugh and endearing demean-
or were his tools. His depth of
knowledge. his creativity. his sales-
manship and his passion for the
business and its people were his tal-
ents. Of the .industry he loved and
devoted his life to, Tom Shovan
said, “Radio is the single most vi-
brant and viable local medium in its
profit potential and ability to mean-
ingfully serve the public.”

ers. the company’s cancellation on
April | of its pension plan in favor
of a stock options program, and the
loss of “comp days™ for employees
who work on holidays.

The Guild went on strike
against CBS for six weeks in
1987. CBS would not comment
on the negotiations.
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Slim Shady: Phat Of The Land!

R ap’s rising superstar
Eminem, a.k.a. Slim
Shady, graces the cover of this
week’s Rolling Stone. The inside
feature details his tough childhood
in Detroit, racial issues facing the
white rapper and the controversial
lyrics on the Slim Shady LP. “My
thoughts are so fucking evil when
I'm writing shit,” explains the white
wonder. “If 'm mad at my girl, I'm
gonna sit down and write the most
misogynistic fucking rhyme in the
world. It's not how | feel in gener-
al; it’s how | feel at that moment”

“It's some very awkward shit
says producer/mentor Dr. Dre
about the race card.“It’s like see-
ing a black guy doing country &
western, know what I'm saying? |
got a couple of questions from
people around me.You know, ‘He's
got blue eyes, he's a white kid.
But | don't give a fuck if you're
purple: If you can kick it, I'm work-
ing with you.”

Spinalso gets in on the act with
atwo-page feature, in which Em-
inem explains things in simple
black and white: “There was a
while when | was feeling like,
‘Damn, if I'd just been born black,
I would not have to go through all
this shit. But I'm not ignorant — |
know how it must be when a black
person goes to get a regular job
in society”

Smells Like Teen
Inspiration

Kurt Cobain’s high school art
teacher, Robert Hunter, was to auc-
tion off three pieces of signed art
from the late rocker. Hunter, how-
ever, returned the artwork to the
family after a request from Cobain's
mother. Meanwhile, auction house
Christie’s placed a $3,000 to $5,000
price tag on Cobain’s pencil-and-
watercolor rendering of Michael
Jackson (People, Time).

Prolonging The
Afterglow

Spin gets Everclear frontman
Art Alexakis to offer aspiring
Alterna-rockers advice on avoid-
ing the one-hit-wonder curse.
Signing with Capitol at the ripe old
age of 32, Alexakis endorses the
late start: “l was past all that self-
destructive shit. I'm not putting
things in my arm anymore. | can
see how, for some people, fame
is a terrific mind-fuck — which, at
times, can be pleasurable. For the
most part it just makes me un-
comfortable”

Speaking of one-hit wonders,
Entertainment Weekly dubs Baz

g

FREAK ON A LEASH — “| was
into Bauhaus, Ministry, Depeche
Mode, the Thompson Twins.
Dude, | was a sissy la-la. They
even took me to the gay [students]
counselor just because | wore
makeup. And then | bought my
first Motley Crue album. They just
looked mean and scary to a 15-
year-old. The music seemed so
heavy to me. The second week |
had it, my dad burned it. He was
a born-again Christian [at the
time] and said it was full of de-
mons. It was. | loved that album.
| still do.” Korn's Jonathan Davis
recalls the halcyon days of youth.
(Entertainment Weekly).

Luhrmann its “Winner of the
Week,” citing the unlikely hit “Ev-
erybody’s Free (To Wear Sun-
screen).”

Kisses And Disses

“I't bet Jewel's going to want to
make out with you when she hears
this record” — Ben Folds Five
bass player Robert Sledge wa-
gers with Ben Folds about their
new — and admittedly sensitive —
album, The Unauthorized Biogra-
phy of Reinhold Mes'sner(Spin).

Life isn’'t too beautjful between
Elton John and Oscar-winning
actor Roberto Benigni. John is
upset with the actor for mimick-
ing stereotypical homosexuals in
a catwalk stunt during a fashion
show featuring works from late
designer Gianni Versace. Like-
wise, there’s something about
Cameron Diaz that irks Mariah
Carey. The diva rose from her
table at a busy New York restau-
rant, yelling at the actress as she
walked by. Diaz had been bad-
mouthing Carey in interviews
amid rumors the songbird was
intimate with Diaz’s then-
boyfriend Matt Dillon (Globe).

The Ruff Ride To Fame

“I'm glad to have blown up right
away! Who want to be blowin’ up
after bein’ in the game a long
time? That wouldn’t be props;
thatd be like ... grandpa dues! Like
when you beeninjail so long they
say, ‘Don't fuck with Pops™ — rap-
per DMX explains the ABCs of in-
stant stardom (Rolling Stone).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

Hot new music-related World
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

*Join in on a live discus-
sion with The Flys on Monday
(4/19) at 8pm ET/5pm PT
(www.rollingstone.com).

«Join singer, actor and '80s
heartthrob Rick Springfield in a
live chat on Wednesday (4/21) at
8pm ET/5pm PT about his new
release, Karma (www.twec.com).

OnTheWeb

* Tune in to a live perfor-
mance from Wyclef Jean’s
Carnival 1999 concert this Sat-
urday (4/17) beginning at noon
ET. Among those performing
are Pras, Nas, Destiny’s Child
and Eagle-Eye Cherry
(www.wycleff.comicarnival).

* Catch Cesar Rosas and
Buckwheat Zydeco on a
double bill recorded April 10
at the House of Blues in Los
Angeles this Sunday (4/18)
at 9:30pm ET/6:30pm PT
(www.liveconcerts.com).

* Check out a fancast featur-
ing the Latin Playboys on
Tuesday (4/20) at 7pm ET/4pm
PT (www.sonicnet.com).

* Crank up your speakers and
enjoy the Smashing Pumpkins
on Wednesday (4/21) at 8pm ET/
5pm PT (www.rollingstone.com).

* There goes the neighbor-
hood! Sheryt Crow is live! on
the 'Net Thursday (4/22) from
Chicago’s Arie Crown The-
atre, and Semisonic is the
opening act. The show starts
at 9:30pm ET/6:30pm PT
(www.rollingstone.com).

¢ THE MATRIX (Maverick/Nothing/Interscope)
Single: Rock |s Dead/Marilyn Manson
Other Featured Artists: Prodigy, Rob Zombie, Rage Against The Machine

* NEVER BEEN KISSED (Capitol)

Single: Lucky Denver Mint/Jimmy Eat World
Other Featured Artists: Semisonic, Cardigans, Ozomatli

* GO (Sony)

Single: New/No Doubt (Work/ERG)

Other Featured Artists: Natalie Imbruglia, Fatboy Slim, Eagle-Eye

Cherry
FOOLISH (No Limit/Priority)

Featured Artists: Master P, Silkk The Shocker, Snoop Dogg

EDTV (Reprise)
Single: Real Life/Bon Jovi

Other Featured Artists: Cornershop, Meredith Brooks, Ozomatli

THE MOD SQUAD (Elektra/EEG)

Featured Artists: Breeders, Bjork, Curtis Mayfield

CRUEL INTENTIONS (Virgin}

Singles: Praise You/Fatboy Slim (Skint/Astralwerks/Caroline)
Other Featured Artists: Verve, Placebo, Counting Crows

MESSAGE IN A BOTTLE (143/Atlantic)

Single: Only Lonely/Hootie & The Blowfish
Other Featured Artists: Faith Hill, Sheryl Crow, Edwin McCain

PATCH ADAMS (Universal)

Other Featured Artists: Rascals, Rod Stewart, The Band

BLAST FROMTHE PAST (Capitol)

Single: | See The Sun/Tommy Henriksen
Other Featured Artists: Everclear, R.E.M., Dishwalla

THE OTHER SISTER (Hollywood)

Singles: Loving You Is Ali | Know/Pretenders
The Animal Song/Savage Garden (Hollywood/Columbia)
Other Featured Artists: Joan Osborne, Paula Cole, Fastball

THE CORRUPTOR (Jive)

Single: More Money, More Cash, More.../Jay-Z
Other Featured Artists: Mystikal, Too Short, Mobb Deep

VARSITY BLUES (Hollywood)

Single: Run/Collective Soul (Hollywood/Atlantic)
Other Featured Artists: Foo Fighters, Janus Stark, Van Halen

SHE'S ALL THAT

Single: Kiss Me/Sixpence None The Richer (Squint/Columbia)

200 CIGARETTES (Mercury)

Single: Save It For Later/Harvey Danger
Other Featured Artists: Blondie, Joe Jackson, Cars

OFFICE SPACE (interscope)

Featured Artists: Geto Boys, Ice Cube, Scarface

JAWBREAKER (London)
Single: Yoo Hoo/Imperial Teen

Other Featured Artists: Letters To Cleo, Ednaswap, Shampoo

THE FACULTY (Columbia)

Singles: Haunting Me/Stabbing Westward

It's Over Now/Neve

Other Featured Artists: Offspring, Garbage

PLAYING BY HEART (Capitol)
Single: Lover's Wil/Bonnie Raitt

Other Featured Artists: Cracker, Moby, Gomez

METROLAND (Warner Bros.)

Featured Artists: Mark Knopfler, Django Reinhardt, Elvis Costello

: MONDAY, APRIL 26

1982/Rod Stewart is robbed by four
gunmen on L.A’s Sunset Bivd.

1984/Count Basie dies at age 79.

1995/Bobby Brown is arrested and
charged with aggravated assault
following an altercation in a Flor-
ida nightclub.

" Born: Roger Taylor (ex-Duran Duran)

1960

TUESDAY, APRIL 27

1964/John Lennon’s book In His Own
Write is published in the U.S.

1981/Ringo Starr marries actress Bar-
bara Bach in London.

1990/Guns 'N Roses frontman Axl
Rose marries Erin Everly, Don Ev-
erly’s daughter, in Las Vegas.
They divorce one month later.

1994/John Mellencamp and wife Elaine
become parents to son Hud.

Born: the late Pete Ham (Badfinger)
1947, Kate Pierson (B-52's)
1948, Ace Frehley (Kiss) 1950,
Sheena Easton 1959

Releases: Simon & Garfunkel's “Mrs.
Robinson” 1968, Frank & Moon
Unit Zappa’s “Valley Girl" 1982

WEDNESDAY, APRIL 28

1968/ The rock musical Hair opens on
Broadway and remains there for
1,700 performances.

1986/Joe Leeway exits the Thompson
Twins.

1991/Bonnie Raitt marries Michael
O'Keefe.

Releases: Van Halen's “Dance the Night
Away” 1979, Bruce Hornsby’s
“The Way It Is” 1986

THURSDAY, APRIL 29

1976/During a tour stop in Memphis,
Bruce Springsteen jumps Grace-
land’s walls in an unsuccessful
attempt to meet Elvis Presley.
He’s promptly escorted off the
grounds by security.

1983/The film The Hunger, featuring
David Bowie, opens.

Bruce Springsteen — “Born to
Run” ... out of Graceland

1988/Eric Clapton and Patti Boyd divorce.

1992/Paula Abdul marries actor Emilio
Estevez.

1995/Tupac Shakur marries Keisha
Morris in the correctional facility
where he’s serving a four-year
prison term.

Born: Duane Allen (Oak Ridge Boys)
1943

FRIDAY, APRIL 30

1965/The Kinks launch their first UK
tour.

ananar oo radiohicton oo

1980/The film McVicar, featuring Rog-
er Daltrey and Adam Faith, pre-
mieres in London.

1983/Blues pioneer Muddy Waters dies
of heart failure.

1994/Nine inch Nails frontman Trent
Reznor accidentally strikes his
drummer in the head with a mike
stand during a concert. Fifteen min-
utes and 17 stitches later, the drum-
mer returns to complete the show.

Born: Willie Nelson 1933

SATURDAY, MAY 1

1966/1n London, the Beatles perform in
the UK for the last time.

1967/Elvis Presley marries Priscilla
Beaulieu in Las Vegas.

1977/1n London, the Clash launch their
first British tour.

1979/Elton John becomes the first pop
musician to play in Israel. Three
weeks fater, he'll become the first
Western performer to tour Russia.

Born: Judy Collins 1939, Rita Coolidge
1944, Ray Parker Jr. 1954

1979The Who perform their first concert
with drummer Kenney Jones.

1982/Adam & The Ants dishand.

1993/En Vogue, Tone Loc and Heavy D
guest on the season finale of TV's
Roc.

Born: the late Bing Crosby 1904, Larry
Gatlin (Gatlin Brothers) 1948,
Lou Gramm (Foreigner) 1950

— Mark Solovicos
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TOM SHOVAN

October 6, 1939 — April 9, 1999

e
[

A big man, with a bigger laugh
and the biggest heart...

Until we meet again
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MUSIC TELEVISION®

69.7 million households

| SPANKIN’ NEW ADDS |

JESSE CAMP See You Around (Hollywood)
MASE Get Ready (So So Def/Cofumbia)

NAS {/PUFF DADDY Hate Me Now (Columbia)
ROBBIE WILLIAMS Millennium (Capitol)

| BUZZWORTHY I

GODSMACK Whatever (Republic/Universal)

KID ROCK Bawitdaba (Top Dog/Lava/Atlantic)

LO FIDELITY ALLSTARS Battleflag (Skint/Sub Pop/Columbia)
BAZ LUHRMANN Everybody's Free (To...) (Capitol)
RICKY MARTIN Livin' La Vida Loca (C2/Columbiaf
ROBBIE WILLIAMS Millennium (Capitof)

| DAYTIME |

BLACKSTREET fJANET Girtfriend... (Lil ManvInterscope)
BRANDY Have You Ever? (Atfantic}

BUCKCHERRY Lit Up (DreamWorks)

CAKE Sheep Go To Heaven (Capricorn/Mercury)

JESSE CAMP See You Around (Hollywood)

CITIZEN KING Better Days (And...) (Warner Bros.)

DMX Slippin’ (Def Jam/Mercury)

EMINEM My Name Is (Web/Aftermath/interscope)
FATBOY SLIM Praise You (Skint/Astralwerks/Caroline)
GARBAGE Special (Aimo Sounds/Interscope)
GINUWINE What's So Different? (550 Music/ERG)
GODSMACK Whatever (Republic/Universal)

GO0 GOO DOLLS Slide (Warner Bros.)

LAURYN HILL Ex-Factor (Ruffhouse/Columbia)
WHITNEY HOUSTON Heartbreak Hotel (Arista)

JAY-Z Jigga Who Jigga What (Roc-A-Felia/Def JamMercury)
JAY-Z More Money, More Cash, More Hoes (Jive)
JEWEL Down So Long (Atfantic)

JTMONEY Who Dat (Tony Mercedes/Freeworld/Priority)
JUVENILE Ha! (Cash Money/Universal)

KID ROCK Bawitdaba (Top Dog/Lava/Atlantic)

KORN Freak On A Leash (immortal/Epic)

LENNY KRAVITZ Fly Away (Virgin)

LIT My Own Worst Enemy (RCA)

LOFIDELITY ALLSTARS Battleflag (Skint/Sub Pop/Columbia)
BAZ LUHRMANN Everybody’s Free (To...) (Capitol)
MARILYN MANSON Rock Is... (Maverick/Nothing/Interscope)
RICKY MARTIN Livin’ La Vida Loca (C2/Columbia)
MASE Get Ready (So So Def/Columbia)

MASTER P{/M0 B. DICK & MAJIC Foolish (No Limit/Priority}
MAXWELL Fortunate (Rock Land/Interscope/Columbia)
METALLICA Whiskey In The Jar (Elektra/EEG)

MONICA Angel Of Mine (Arista)

MYA My First Night With You (University/Interscope)

"N SYNC | Drive Myself Crazy (RCA)

NAS {/PUFF DADDY Hate Me Now (Cofumbia)

NO OOUBT New (Work/ERG)

OFFSPRING Why Don't You Get A Job? (Columbia)
ORGY Blue Monday (Elementree/Reprise)

JESSE POWELL You (Silas/MCA)

R.E.M. At My Most Beautitul (Warner Bros.)

BUSTA RHYMES Gimme Some More (Elektra/££G)
RAPHAEL SAADIQ 1/0-TIP Get Invoived (Hollywood/Motown)
SILKK THE SHOCKER MYA Somebody... (UniversityAnterscope)
SILVERCHAIR Anthem For The Year 2000 (Epic)
SIXPENCE NDNE THE RICHER Kiss Me (Squint/Columbia)
SUGAR RAY Every Morning (Lava/Atiantic)

TAXIRIDE Get Set (Sire)

TLC No Scrubs (LaFace/Arista)

2PAC Changes (Amaru/Death Row/Interscope)

SHANIA TWAIN That Oon't Impress Me Much (Mercury)
TYRESE Sweet Lady (RCA)

ROBBIE WILLIAMS Millennium (Capitol}

ROB ZOMBIE Living Dead Girl (Geffen)

| SHOWTIME |

BLACKSTREET f/JANET Girtfriend... (Li' Man/Interscope}
BRANDY Aimost Doesn't Count (Atfantic)

JESSE CAMP See You Around (Hollywood)

DMX Slippin’ (Def Jam/Mercury)

EMINEM My Name S (Web/Aftermath/Interscope}
GINUWINE What's So Different? (550 Music/ERG)

GOO GO0 DOLLS Dizzy (Wamer Bros.)

LAURYN HILL Ex-Factor (Rufthouse/Columbia}

WHITNEY HDUSTON Heartbreak Hotel (Arista)

JAY-Z Jigga Who Jigga What (Roc-A-Fella/De! JamyMercury)
JAY-Z More Money. More Cash, More Hoes (Jive

JT MONEY Who Oat (Tony Mercedes/Freeworld/Priority,
JOROAN KNIGHT Give It To You (/nterscope) :
KORN Freak On A Leash (/mmortal/Epic)

LIT My Own Worst Enemy (RCA)

RICKY MARTIN Livin’ La Vida Loca (C2/Cofumbia)

MASE Get Ready (So So Det/Columbia)

MASTER P1/M0 B. DICK & MAJIC Foolish (No Limit/Priority}
MAXWELL Fortunate (Rock Land/Interscope/Columbia)
JOEY MCINTYRE Stay The Same (C2/Columbia)

MONICA Angel Of Mine (Arista)

MYA My First Night With You (University/interscope)
NAS {/PUFF OAOOY Hate Me Now (Columbia)

NO 0OUBT New (Work/ERG)

DFFSPRING Why Don't You Get A Job? (Columbia)
112{/LIL' ZAN Anywhere (Bad Boy/Arista)

ORGY Blue Monday (Efementree/Reprise)

JESSE POWELL You (Silas/MCA)

RAPHAEL SAADIO{/Q-TIP Get Involved (Hollywood/Motown)
SILKK THE SHOCKER t/MYA Somebody... (Unfversity/Interscope)
SUGAR RAY Every Morning (Lava/Atiantic)

TLC No Scrubs (LaFace/Arista)

TYRESE Sweet Lady (RCA)

Video airpiay from Aprif 12-19

MUSIC FIRST
50.8 million households
Isaak

| ADDS J

BEN FOLDS FIVE Army (550 Music/ERG)
NATALIE MERCHANT Life Is Sweet (Elektra/EEG)
ROBBIE WILLIAMS Millennium (Capitol)

|INSIDE TRACKS |

RICKY MARTIN Livin' La Vida Loca (C2/Columbia)
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)

XL B

CHER Believe (Warner Bros.)

WHITNEY HOUSTON Heartbreak Hotel (Arista)

LENNY KRAVITZ Fly Away (Virgin)

SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)
SUGAR RAY Every Morning (Lava/Atiantic)

| NEW |

CHER Believe (Warner Bros.)

BAZ LUHRMANN Everybody's Free (To Wear Sunscreen) (Capitol)
RICKY MARTIN Livin' La Vida Loca (C2/Columbia)
R.E.M. At My Most Beautiful (Warner Bros.)

| LARGE |

BLONDIE Maria (Beyond)

BRANDY Have You Ever? (Atlantic)

SHERYL CROW Anything But Down (A&M)

EVERLAST What it's Like (Tommy Boy)

JEWEL Down So Long {Atlantic)

ELTONJOHN & LEANN RIMES Written... (CurtvRocket/Island)
JOHN MELLENCAMP 'm Not Running Anymore (Columbia)
SHANIA TWAIN That Don’t Impress Me Much (Mercury)

| MEDIUM

BLACK CROWES Only A Fool (American/Columbia)
EAGLE-EYE CHERRY Falling In Love Again (Work/ERG)
GARBAGE Special (Aimo Sounds/interscope)

GO0 GO0 DOLLS Slide (Wamer Bros.)

NATALIE MERCHANT Life |s Sweet (Elektra/EEG)
SHAWN MULLINS Shimmer (Cofumbia)

ROBBIE WILLIAMS Millennium (Capitol)

TELEVISION

TOP TEN SHOWS
APRIL 5-11

Total Audience
(95.9 million households)

1 ER
2 Frasier
3 Friends
4 60 Minutes
g 5 Touched By An Angel
6 Just Shoot Me (Thursday)
7 Will & Grace

8 Everybody Loves Raymond

9 The X-Files
10 Movie (Sunday)
* (Blue Moon)
(tie) Masters Golf Tournament
(Sunday)

Adults 25-54

-~

ER

Frasier

(tie) Friends

Will & Grace

Just Shoot Me (Thursday)
The X-Files

Ally McBeal

The Drew Carey Show
Just Shoot Me (Tuesday)
(tie) Touched By An Angel

N

© O NG KN

Source: Nielsen Media Research

|CUSTOM |

BEN FOLDS FIVE Army (550 Music/ERG)

ERIC BENET {/FAITH EVANS Georgy Porgy (Warmer Bros.)
BON JOVI Real Life (Reprise)

BUCKCHERRY Ltt Up (DreamWorks)

MARIAH CAREY | Still Beiieve (Columbia)

DEBORAH COX Nobody's Supposed To Be Here (Arista)
CRANBERRIES Promises (/siand)

ORU HILL These Are The Times (University/isiand)
FATBOY SLIM Praise You (Skint/Astralwerks/Caroline)
KIRK FRANKLIN Revolution (Gospo Centric/interscope)
FUEL Shimmer (550 Music/ERG)

SAMMY HAGAR Mas Tequila (MCA)

LAURYN HILL Ex-Factor (Ruffhouse/Columbia)
WHITNEY HOUSTON It's Not Right But It's Okay (Arista)
K-Cl & J0JO Life (Rock Land/interscope)

MAOONNA Nothing Really Matters (Maverick/W8}
MAXWELL Fortunate (Rock Land/Interscope/Columbia)
METALLICA Turn The Page (Flektra/EEG)

METALLICA Whiskey In The Jar (Flektra/EEG)

MONICA Ange! Of Mine (Arista)

BETH ORTON Stoien Car (Arista)

TYRESE Sweet Lady (RCA)

Video airplay from April 19-25

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject to
change.

Tube Tops

Brooks & Dunn, June Cart-
er Cash, Rosanne Cash,
Sheryl Crow, Emmylou Harris,
Chris Isaak, Wyclef Jean, Kris
Kristofferson, Lyle Lovett,
Dave Matthews, The Maver-
icks, Willie Nelson, Bruce
Springsteen, Marty Stuart,
Trisha Yearwood and U2 pay
homage to the“Man in Black” on
an All-Star Tribute to Johnny

Cash. All of the artists will per-
form songs originally recorded
by Cash during the show (TNT,
Sunday, April 18, 8pm ET/PT).

Friday, 4/16

* Angelique Kidjo and Pat
Metheny Group w/Charlie Ha-
den perform on PBS’ Sessions
atWest 54th (check local listings
fortime).

* Lenny Kravitz, The Tonight
Show With Jay Leno (NBC,
check local listings for time).

*The Murmurs, Late Late
Show With Craig Kilborn (CBS,
check local listings for time).

Saturday, 4/17

* TLC are profiled on MTV’s
Ultra Sound (9pm).

*Eve 6 and NRBQ are
among the guests on Penn &
Teller’s Sin City (Comedy Cen-
tral, TOpm).

Sunday, 4/18

* TLC are this week's subject
on VH1's Behind the Music
(9pm).

Monday, 4/19

*“The Jacksons: The First
Family of Pop”is the theme for
tonight's episode of Famous
Families (Fox Family Channel,
9pm)

* Neil McCoy, Julie Reeves,
Prime Time Country (TNN, 9pm).

Tuesday, 4/20

* Shana Petrone, Prime
Time Country.

Wednesday, 4/21

* Kenny Rogers performs in
an interactive concert on Live by
Request(A&E, 9pm ET, repeats
at 10pm PT).

* Lee Greenwood, Prime
Time Country.

Thursday, 4/15

* Ricochet, Jessica An-
drews, Prime Time Country.

- 36 million households
‘ Cindy Mahmoud
7 IA J\ VP/Music Programming

& Entertainment

| Video Playlist |
WHITNEY HOUSTON Heartbreak Hotel (Arista)

LAURYN HILL Ex-Factor (Ruffhouse/Columbia)

MONICA Angel Of Mine (Arista)

FAITH EVANS Ali Night Long (Bad Boy/Arista)

TYRESE Sweet Lady (RCA)

ROOTS f/ERYKAH BAOU You Got Me (MCA)

GINUWINE What's So Different (550 Music/ERG)
BLACKSTREET f/JANET Girlfriend... (Lif’ MarVInterscope)
BUSTA RHYMES §/JANET What's It Gonna Be? (Flektra/EEG)
JESSE POWELL You (Silas/MCA)

| Rap City |

BLACKSTAR Respiration (Rawkus)

NAS NAS s Like (Cofumbia)

BUSTARHYMES f/JANET What's It Gonna Be? (Flektra/EEG)
ROOTS {/ERYKAH BAOU You Got Me (MCA)

OUTKAST Da Art Ot Storytellin’ (LaFace/Arista)

KRS-ONE Five Boroughs (Jive)

JTMONEY Who Dat (FreeWorld/Priority}

REDMAN /BUSTA RHYMES Da Goodness (Defam/RALMercury}
REOMAN I'll Be That (Def Jam/RAL/Mercury)

JAY-Z More Money, More Cash. More Hoes (Jive)

This week's chart is frozen.

Y "

B0%

music network

55 million households
Peter Cohen,
VP/Programming

TLC No Scrubs (LaFace/Arista)

OEBORAH COX It's Over Now (Arista)

JOROAN KNIGHT Guve It To You (Fiyte Tyme/interscope)
TRICK DAODY Nann Brother (Slip N’ Stide/Warlock)

’N SYNC | Drive Myself Crazy (RCA)

FIVE Slam Dunk (Da Funk) (Arista)

USHER Bedtime (L aFace/Arista)

SILKK THE SHOCKER f/MYA Somebody... (No Limit/Priority)
BUSTA RHYMES {/JANET What's It Gonna Be (Elektra/EEG)
EMINEM My Name Is (Web/Aftermath/interscope)
BLACKSTREET f/JANET Girlfriend... (Lir" Man/Interscope)
KORN Freak On A Leash (fmmortal/Epic)

TOTAL Sittin’ Home (Bad Boy/Arista)

2PAC Changes (Amaru/Death Row/Interscope)

N21/LIL ZAN Anywhere (Bad Boy/Arista)

OAVE HOLLISTER My Favorite Girl (DreamWorks)
HARLEMWORLDMASE... |Really... (AF Out/So So DetColumbia)
MONICA Anget Of Mine (Arista)

R. KELLY When A Woman's Fed Up (Jive)

LAURYN HILLEx-Factor (Ruffhouse/Columbia)

Most requested from the week ending Aprit 11

| National Top 20 ||

PLILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ROLLING STONES $2,497.3
2 BILLY JOEL $1,135.1
3 BLACK SABBATH $768.1
4 NEIL DIAMOND $608.9
5 DAVE MATTHEWS BAND $592.6
6 SHANIA TWAIN $530.4
7 ROD STEWART $453.4
8 DEPECHE MODE $447.2
9 AEROSMITH $428.0
10 KISS $417.6
11 JAY-Z/DMX $359.2
12 MANNHEIM STEAMROLLER  $333.2
13 AMY GRANT $315.5
14 KORN/ROB ZOMBIE $286.2
15 ALANIS MORISSETTE $244.8

Among this week’s new tours:
BEN LEE
BLONDIE
BOB DYLAN/PAUL SIMON
BRITNEY SPEARS
DIXIE CHICKS

G. LOVE & SPECIAL SAUCE
GRAHAM PARKER
HOLE
JOEY McINTYRE
JOURNEY/FOREIGNER
OZZFEST '99
ROYAL CROWN REVUE

SEAL
TOM PETTY & THE HEARTBREAKERS

The CONCERT PULSE is courtesy of Pollstar, a
publication of Promoters’ On-Line Listings, (800)
344-7383: Californja (209) 271-7900.

FILMS

WEEKEND BOX OFFICE
APRIL 9-11

1The Matrix $22.56
(WB)

2 Never Been Kissed™ $11.84
(20th Century Fox)

3 10Things | Hate $5.05
AboutYou (Touchstone)

4The Out-Of-Towners $5.01
(Paramount)

5 AnalyzeThis $5.0
(Warner Bros.)

6 Go* $4.71
(Columbia)

7 Forces Of Nature $3.54
(DreamWorks)

8Twin Dragons* $2.83
(Dimension)

9 Doug’s 1st Movie $2.41
(Buena Vista)

10 Foolish* $2.18
(Artisan/NL Films)
All figures in millions

* First week in release

Source: ACNielsen EDI

COMING ATTRACTIONS:
This week’s openers include
Life, starring Eddie Murphy and
Martin Lawrence. The film’s

Rock

Land/Interscope

soundtrack features songs
written and produced by R.
Kelly, including K-Cl & JoJo's
“Life,” Maxwell’s “Fortunate,
Mya’s “Why Should | Believe
You?” Brian McKnight's “Dis-
covery,” Trisha Yearwood's
“Follow the Wind” and “Stimu-
late Me” by Destiny’s Child w/
Mocha. Tracks from Sparkle,
Kelly Price and Talent—along
with additional tracks produced
in part by Wyclef Jean —

round out the release.

Also opening this week is
SLC Punk, featuring Anna-
beth Gish and Matthew Lil-
lard. its Hollywood Records

soundtrack features the

Sui-

cide Machines’ cover of Lynn
Anderson’s 1971 smash“Rose
Garden. Classic tracks on the
release include Blondie’s
“Dreaming,” the Specials’“Too
Hot”, Ramones’ “Cretin Hop,’
Generation X's “Kiss Me
Deadly,” the Velvet Under-
ground’s “Rock and Roll” and
the Dead Kennedys' “Kill the
Poor” Songs from the Exploit-
ed, the Stooges, Fear, Moon-
dogg, Adolescents and Fifi

complete the album.

yanaana onoriconen inhicton/.com

VIDEO

NEW THIS WEEK

* FAITH NO MORE: WHO
CARES A LOT? THE GREAT
EST VIDEOS (Wamer Reprise)

The video companion to the
band's recently released
greatest-hits CD, this two-hour
compilation showcases clips for
such tunes as “Epic,” “Midlife
Crisis,” “Falling to Pieces,” “We
Care a Lot “Easy” and more.
Performances of “Everything's
Ruined,” “Anne’s Song,” “Caf-
feine” and “Surprise! You're
Dead!” — which are not con-
tained on the greatest-hits album
— complete the video package.

- -
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Next level radio solutions:
Harris Broadcast Systems

'l
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From source to transmitter, Harris has taken steps to offer complete radio
solutions to its customers around the globe. Whether you need one
component in the air chain such as a DRC2000 Digital Audio Console,
Harris ZCD FM transmitter, DX AM transmitter, or a completely integrated

studio, Harris is ready to bring your radio station to the next level.

1-800-622-0022 =« www.harris.com/communications

waany amaoricanradicohicstory cam.

next level solutions

WIRELESS
BROADCAST

COMMUNICATIONS
PRODUCTS

HARRIS

7 ommunications
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CONVENTION A e

(ONVENTION 99

The best is back! Join us June 10-12 for R&R Convention ’99 at the Century Plaza Hotel in Los
Angeles. Get in touch with the technological future of the radio and record industries. Learn how to
better manage yourself through these challenging times. Meet the leaders of today and tomorrow.

12:00-6:00PM / REGISTRATION OPENS

12:00-5:00PM
JACOBS MEDIA ALTERNATIVE SUMMIT

THURSDAY, JUNE 10, 1999

7:00AM-5:00PM
TJ MARTELL / NEIL BOGART GOLF TOURNAMENT

9:30AM-1:00PM
JACOBS MEDIA ALTERNATIVE SUMMIT

1:30-4:30PM
NAC/SMOOTH JAZZ

The Format In Focus
Sponsored by Broadcast Architecture

1:30-4:30PM
TALENT
Making A Big Splash In The Talent Puddle

CONCURRENT SESSIONS
1:15-2:45PM

* ROCK

Good Radio - It's All In Your Head
Sponsored by Squint Entertainment

* PERSONAL FINANCE
Investing In The Market

* PRODUCTION
Radical Station Imaging

CONCURRENT SESSIONS
3:00-4:30PM

o ALTERNATIVE

The First Annual R&R Alternative

Rate-A-Record
Sponsored by Elektra Records

¢ HOT AC
Is Hot AC Being Repositioned?
Sponsored by Curb Records

* URBAN
The State Of African Americans
In The Broadcast Industry

e PROMOTION
Marketing With Outdoor - Love At First Sight

.ﬂﬂ‘...@..'.....G‘ﬂ‘....."lll."‘...k&.'lvl&l@.“‘

4:45-6:00PM / GENERAL SESSION
7:30-9:30PM / OPENING COCKTAIL PARTY

7:30-9:30PM
TJ MARTELL / NEIL BOGART SILENT AUCTION

10:00PM-12:00AM
R&R COUNTRY INDUSTRY
ACHIEVEMENT AWARDS SHOW

10:00PM-2:00AM / HOSPITALITY SUITES
11:00PM-3:00AM / R&R LATE NIGHT LOUNGE

..‘.I‘.I.‘.I.ﬂ.‘.‘..-I‘.Iﬂﬂ..ﬁl“.lﬂ!ﬂ.l.‘...ll...l.

@ 8 ¢ & 0 0O & O ¥ SO OO B O OO O P NSO G

WEDNESDAY, JUNE 9, 1999 FRIDAY, JUNE 11, 1999

10:00-11:00AM / GENERAL SESSION

CONCURRENT SESSIONS
11:15AM-12:15PM

e

| CHR

Hype 101

Sponsored by Elektra Records

* COUNTRY
Country Formatics: Is It Time For A Change?

o NEWS/TALK
FM Talk: Music Radio’s New Competition
Sponsored by Metro Traffic

* ROCK

The Fragmented Rock House
- Building With Splinters
Sponsored by AMFM Radio Networks

1:00-2:45PM / LUNCH
Sponsored by MCA Records

CONCURRENT SESSIONS
3:00-4:30PM

e AC

Superstar Air Talents — Past And Present
Sponsored by Dalin Records

e ALTERNATIVE
The Cost Of Doing Business
Sponsored by Capricorn Records

e CLASSIC ROCK
When Led Zeppelin Isn’t Enough

* URBAN

* MUSIC RESEARCH
Callout Consortium

4:30-5:30PM

ARBITRON

Diarykeepers Speak
7:00-9:00PM

R&R URBAN INDUSTRY
ACHIEVEMENT AWARDS SHOW

10:00PM-12:00AM
NAC CLUB R&R

Sponsored by Warner Bros Records

12:00-2:00AM / R&R JAVA CAFE

Sponsored by Telarc

10:00PM-2:00AM / HOSPITALITY SUITES
11:00PM-3:00AM / R&R LATE NIGHT LOUNGE

..‘.I...‘....I..O.l......l.l...II.......‘..I..‘O

SATURDAY, JUNE 12, 1999

10:00-11:00AM / GENERAL SESSION

CONCURRENT SESSIONS
11:15AM-12:45PM

e ADULT ALTERNATIVE
What To Spin And How Often
Sponsored by Doolittle Records

e CHR
Morning Legends
Sponsored by Mercury Records

e COUNTRY
Do Short Playlists Mean Higher Ratings?

* OLDIES
Jammin’ Or Otherwise

e RADIO RESEARCH
The Ultimate Research Roundtable

1:00-2:45PM / LUNCH
Radio, State Of The Industry

CONCURRENT SESSIONS
3:00-4:30PM

e NAC/SMOOTH JAZZ

Dwindling CD Sales Seen Under
The Microscope

Sponsored by First Management

e TALENT

Air Personality Plus+

e POP/ALTERNATIVE
Behind Pop Alternative's Promotion

e SPANISH
Spanish Radio: The Future Is Now

e TECHNOLOGY

Companies That Are Going To Change The
Future Of The Radio & Record Industries
Sponsored by BRS Media

7:00-8:00PM / PRE-SHOW COCKTAILS
Sponsored by AMFM Radio Networks

8:00-10:00PM / SUPERSTAR SHOW

* Agenda Subject To Change
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CONVENTION |

INFORMATION

FAX this form to:
(310)203-8450

or MAIL to:

R&R CONVENTION ’99

10100 Santa Monica Blvd., Sth Floor
Los Angeles, CA 90067-4004

ONLINE registration at:

www.rronline.com

Please print carefully or type in the form below.
Full payment must accompany registration form.

REGISTRATION FEES

EARLY BIRD
REGISTRATION FEES

EXTENDED TO

_______ 3 OR MORE BEFORE APRIL 30, 1999 $375 EACH
______ SINGLE BEFORE APRIL 30, 1999 $425 EACH
_______ 3 0OR MORE AFTER MAY 1, 1999 $450 EACH
____ SINGLE AFTER MAY 1, 1999 $475 EACH

___ EXTRA COCKTAIL TICKETS (THURS) $ 85 EACH

____ EXTRA SUPERSTAR SHOW (SAT) $100 EACH
_ DAY PASSES $225 EACH
____ ON-SITE REGISTRATION $550 EACH

Please include separate form for each registration.
Photocopies are acceptable.

MAILING ADDRESS

Name

Title

Call Letters/Company Name Format

Street

City State Zip

Telephone #

E-mai}

METHOD OF PAYMENT

Amount Enclosed: $

Visa |:| MasterCard |:| AMEX D Discover D Check |:|

APRIL 30th!

Account Number Exp. Date:

Cardholder’s Signature

Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
refund less a $75.00 administrative fee will be issued after the convention if notifica-
tion is received on or before April 2, 1999. Cancellations received between April 3
and May 14, 1999 will be subject to a $150.00 cancellation fee. No refund will be
issued for cancellations after May 14. 1999 or for “‘no shows.”

CENTURY PLAZA HOTEL and TOWER

WE LOOK FORWARD TO HOSTING YOU FOR
R&R CONVENTION ’99. Thank you for requesting
reservations at the Century Plaza Hotel. Our staff
would like to take the opportunity to extend a warm
welcome to you during your upcoming meeting.

« In order to confirm your reservation, please
guarantee your arrival with a major credit card, or
you may send a one night’s deposit. Deposits will

be refunded only if reservation is cancelled 48 hours
prior to arrival.

« Reservations requested after May 14, 1999 or
after the room block has been filled are subject to
availability and may not be available at the
convention rate.

TYPE OF ROOM CONVENTION RATES
SINGLE (1 PERSON) PLAZA $195.00
SINGLE (1 PERSON) TOWER $250.00
DOUBLE (2 PEOPLE) PLAZA $220.00
DOUBLE (2 PEOPLE) TOWER $270.00
SUITES PLAZA $475.00 and up
SUITES TOWER $700.00 and up

* Check in time is 3:00 pm; check out time is 1:00 pm.

For RESERVATIONS, please call:
(310) 551-3300 or 1-800-WESTIN-1.

Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations.
Thank you.
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NEWS/TALK

AL PETERSON

alpeterson@aol.com

Rusty Does Reno

[ Community commitment, strong presence helps KOH host become a local star

To most people — including broadcasters from around the
world who are attending the NAB this week — the glitz and glam-
our of Las Vegas is pretty much all they know about Nevada. But
drive several hundred miles north, through mountain and desert
towns with names like Cactus Springs, Scotty’s Junction, Silver
City and Gold Hill, and you’ll soon find yourself in the self-
proclaimed “Biggest Little City in the World,” Reno.

Reno is home to Citadel Com-
munications heritage News/Talker
KKOH-AM. Just over a year ago,
PD Dun Mason was faced with
having to replace the station’s suc-
cessful and highly rated conserva-
tive afternoon host Brian Maloney,
when Maloney moved up to the
majors at KVI/Seattle. “Brian had
brought us numbers that we hadn’t
seen in afternoons for quite a long
time,” says Mason. “But after he
left, we began to think, ‘Here we
are in an entertainment town where
there is so much going on that
we’re not really talking about if we
have a show that stays pretty much
in the political arena.” We made a
conscious decision to look for
someone who could take us beyond
the realm of talking only about po-
litical issues without losing the au-
dience we had already built up.”

The person Mason tapped for the
job was Rusty Humphries. With a
background primarily in music radio
and comedy production, Humphries

Rusty Humphries

would not seem to be the first choice
for a prime afternoon drive slot on
a well-established Talk station. But,
says Mason, “When [ met Rusty, he
had a certain presence. He was re-
ally determined to be a success as a
talk host. Most of us fail to rely
much on our instincts when we hire
somebody, because we’re always
looking for exactly the right qualifi-
cations. But there was something
about Rusty that hit us, so we fig-

BUDDHA

ured hiring him was either going to
work famously or blow up in our
face.

“It’s been a year now, and he’s
grown the cume in the daypart by
more than 20% and become a sol-
1d ratings winner for us. He is abso-
lutely one of the best self-promoters
I’ve ever come across in all my
years in radio. He never sits still,
and there’s always some new idea
churning inside him. Honestly, I'm
ecstatic with the results of the
choice we made.”

As he celebrates his first anniver-
sary with KOH, I managed to get
the always-on-the-go Humphries to
sit down for a few minutes 1o dis-
cuss his thoughts on what it takes
to make a name for yourself when
you’re the new kid in town.

R&R: What was vour first expo-
sure to Talk that made you say, “I
want to be a talk host?”

RH: It probably was when I was
a kid in Seattle. I used to call up
KVI and bug the hosts just about
every day, until one day one of
them let me come down to the sta-
tion and watch the show. A lot of
those people at KVI were very nice
to me, and T’ll never forget those
days. But I guess my first real in-
side look at Talk — once I got into
broadcasting — came when I was

MR. HUMPHRIES GOES TO WASHINGTON — Surrounded by support-
ers, KKOH/Reno talk host Rusty Humphries announces his candidacy for
the open U.S. Senate seat for the state of Nevada. Running as an inde-
pendent, Humphries hopes to shake up Nevada’s political establishment
much like Jesse Ventura did in Minnesota.

working on the morning show at
WPLJ/New York. That was there
that I got to meet Rush Limbaugh.
who was down the hall doing his
program at WABC. | asked him if
he’d ever thought about doing par-
ody songs on his show. He tried
one I"d produced at the time called
“Bomb Iraq,” which was sung to
the tune of the Beach Boys’ “Bar-
bara Ann,” and he ended up getting
a great response 10 it.

After that, I did some other stuff’
for him, including writing the
theme song for his TV show. I was
also the “Rush Hawkins Singers”
and did several more parody songs
that he used. It was a lot of fun, and
Rush was terrific to watch and to
learn from. He is the King of Talk,
in my opinion.

R&R: How did vou actually
make the transition to a full-time
Talker?

RH: [ was working as a produc-
er for Mancow in Chicago when
one of the affiliates for his syndi-
cated show in Ft. Wayne offered me
an opportunity to try being a talk
host on WGL-AM. The reason they
had an opening, oddly enough, was
because they had just lost Rush
Limbaugh to a crosstown competi-
tor, and they needed someone who
wanted to be a talk host desperate-

WAARA L o ool oot o oooa,

ly enough to be willing to go up
against Rush!

The competition put up about 98
billboards promoting Rush around
town, and a little less than a year
later WGL changed formats and I
was out of a job. But I'd gotten a
year under my belt doing Talk.
While looking for my next oppor-
tunity, I met up with Dan Mason
and KOH consultant Brian Jen-
nings. If it wasn’t for the faith those
two guys had that I could do Talk
successfully, I wouldn’t be here to-
day talking to you.

R&R: You have spent much of
your music radio career in major
markets. What attracted you to
KOH and Reno?

RH: Well, first I knew that KOH
was a great station, and Citadel is
really a terrific company to work
for. The management here, includ-
ing Mason, our GM Leonard Smart
and our OM Tom Jordan, is just so
supportive. They have really given
me the freedom to try new things,
and I always feel I have their sup-
port, even when I screw up. As a
talk host, knowing you have the
support of management gives you
the courage to push the limits and
make the show as good as it can be.

Continued on Page 30

THE TALK RADIO REVOLUTION
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REFEEDS FROM NOON TO 6PM EASTERN

100% BARTER

AFFILIATE INFORMATION

1-800-387-2366

GALLAGHER SHOW
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TALK Showcase

UP
YOURS

We upped our affiliates’
ratings and revenue$

We’ll up yours too !

HEALTH TALK

with Dr. Bob Martinm

Call Radio America at 202-408-0944
or Dan Deeb at 760-966-0500

[REALITY
CHECKS

News vignettes by
the storyteller and
newsman for the
new millennium

Market exclusive... Call for details

_ 307 Lafayette Bivd. Suite 200

“was’ , Fredericksburg, Virginia 22401
S’ 4 PH: 540.371.0100
Lo Fx 540.372.4319

R Email ameriview@ero s.com

@ Los Angeles & Jacksonvile Chattancoga 9] Birmingham & san Diego  Phoenix
P o 9
America’s
)
M3 rning
L = ,

Drive
Choice!
hoice!
With his engaging mix of the lighthearted
and the serious, it's no wonder Doug Stephan
bursts through major market after major market.

Now, Dr. Laura Schlessinger's perspective teams with
Doug’s dynamic daily lineup. Isn't it ime your city hears Doug?

sTePRANS 0000 DOy

M-F 210 10amET &) SAT 4t09amET € SUN s106amET
Just Joined: WWKY

WinStar Affiliate Relations 212-681-1947  Radio America 800-884-2546
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HOME & GARDEN

*° Furniture

radjijio!

Weekends are ;
Made for Making Moqey!’

And "The Furniture Guys" can help. Seen nationally in millions of homes
on PBS and cable, The Furniture Guys will delight your listeners and help
lock in “category” sponsorship dollars you can't get with generic talk shows.
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Home & Garden Television started three years ago with an idea ~ that
home enthusiasts are a defined target: upscale, sponsorable and profitable.
Now one of the fastest growing networks in America, HGTV expands to
radio with programming designed to entertain your audience and capture
non-traditional revenue for your weekends.

Ed Feldman & Joe L'Erario met in the home construction industry. They've
honed their act with years of television. Let your listeners talk to them about
remodeling, construction, home projects, design, and yes, even furniture.
Call today for a demo and more info about Ed & Joe, "The Furniture Guys"
premiering soon on the Home & Garden Radioc Network.

Program details: Saturdays Noon - 2pm « Satcom C-5 delivery ¢
+ 10 local minutes ¢ plus optional news window ¢

M ED I A
Ad ventures

Station affiliation by Media AdVentures, Chicago 312-640-5000
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Rusty Does Reno

Continued from Page 28

I'm thanktul for that every day. And
I can’t forget to mention my pro-
ducer. Brad Davis, who does such
a great job and literally saves my
butt daily.

R&R: Could you define the
Rusty Humphries talk show for our
readers?

RH: I'd call it an entertaining
political talk show. I'm by no
means a liberal, but at the same
time I'm not some right-wing zeal-
ot either. I try to give everyone an
equal opportunity for me to make
fun of them. Unless we're discuss-
ing a subject like war or death. the
show’s No. | priority is fun. and it
moves very quickly. I might have

I try to give
everyone an equal
opportunity for me

to make fun of
them.

3

Dan Quayle and Charo as guests in
the same hour! If you listen, you'll
hear what is going on, politically
speaking, in the state and our com-
munity, but you won’t have to sit
through some boring reading of
what bill number is coming up in
the legislature. I try to balance ev-
erything I do with being sure it in-
forms and entertains t00. And, most
importantly, I try to treat everyone
with respect. whether I agree with
them or not.

R&R: Tell us about some of the

things you've done to turn vourself

SJrom an unknown into a pretiy well-
known man about town since you
arrived in Reno a vear ago.

RH: It’s not complicated, really.
I just like to get out in front of the
audience a lot. I do a ton of remote
broadcasts and appearances. But
the thing that has probably been
most successful at getting my name
and the station’s name out there has
been the food products we've de-
veloped that sell in stores all over
town for charity. I was always one
of those guys who loved to make
chili, and I always made too much.
One day 1 brought some to the sta-
tion and was talking about it on the
air. and a listener called to say he
could help me get it into stores. We

did it. hoping we’d sell a couple of

hundred cans and make a little
money for charity. Instead, we sold
50.000 cans in the first two weeks,
and it’s grown from there. It was so
successful, we've now added two
other products.

R&R: I've heard you've become
sort of the Paul Newman of Reno,
Just not as good-looking or as rich,
right?

RH: Oh, yeah, that’s me — the
Paul Newman of Nevada'! But se-
riously, we now have three differ-
ent food products: our original
product, Rusty Humphries® All
American Chili, our Italian Roast-
ed Garlic Pasta Sauce and our Mex-
ican Salsa. We started out with a
fairly simple plan to raise some
money for charity. What it’s
evolved into is the Rusty
Humphries Community Fund to
provide assistance to Northern Ne-
vadans in need. We're now in sev-
eral local specialty and grocery
stores, and the product has been

NEWS/TALK

WA Ty,

THE MANY MOODS ... ER
FOODS OF RUSTY —
Profits from the sales of
Rusty Humphries’ chili, pas-
ta sauce and salsa have
raised tens of thousands of
dollars for the KKOH talk
host’'s community fund,
which helps needy North
ern Nevadans.

flying off the shelves. The fact is
that we can’t make it as fast as it
sells.

Our objective is not to determine
in advance where the money is go-
ing to go, but instead to be able to
immediately respond to an event or
an issue in the community where
money is needed. We don’t have to
wade through all the red tape asso-
ciated with getting assistance from
the government or other agencies.
We simply see a need and write a
check. We try to be proactive and
really make a difference in the
community. Our board of directors
tries to help those who have fallen
through the cracks and who have
no other agency or place they can
turn to. It’s been a very gratifying
experience for all of us involved in
1t.

R&R: Who are some talk hosts
who have inspired and influenced
you, or some who you enjoy today
as a listener?

RH: Well. right off the bat [ have
to pay homage to Rush Limbaugh.
He was very. very good to me when
[ was just leamming about the talk
business. And Mancow is a friend
I've worked with and a guy I real-
ly respect. I'm also a big fan of
Sean Hannity at WABC/New York;
I think he does a terrific job. I also
really enjoy Neal Boortz at WSB/
Atlanta and Mark Davis at WBAP/
Dallas. I'm sure there are many
other great talk hosts out there, but
frankly T don’t get a chance to lis-
ten to very many other shows be-
cause I'm too busy working about
23 hours a day to try to make our
show on KOH as good as it can be.

R&R: Whar do you think are
some of your own attributes that
have contributed to your success as
a talk host, and what suggestions
might you have for others trying to
make their mark in a local commu-
nity?

RH: I try hard not 1o copy other

people’s successes. In radio. it's
common for people to copy one an-
other, and T guess that’s OK and
even flattering to some, but it’s just
not the way I've ever wanted to be.
I try hard to always think of a new
idea or a new angle to present 1o the
listeners. 1 always want to do bet-
ter and improve myself. I'm never
happy with the status quo, and I al-
ways want to be better tomorrow
than I was today.

I'd urge hosts not to be afraid to get
out among the people who are your
listeners. Listeners are real people,
not just a bunch of statistics in a rat-
ings book or lights on a phone pan-
el. I'try never to forget that, in the big
scheme of people’s lives, I'm just a
free service in their car or on the ra-
dio at home or at work. Listeners
aren’t there to serve you; you're there
to serve the people and the commu-

nity that supports you by tuning in *

and listening every day. I don’t think
you should ever forget that.
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New Oldies Route Into Music City

] Two new stations simultaneously try to tap into different 35-44 audiences

While Nashville’s Country stations are embroiled in an all-
out radio war, two new Oldies stations are competing to attract
a 35+ demo. WNPL (Kiss 106.7 — R&B Oldies) and WGFX
(Groovin’ Hits) fall into the broad category of Rhythmic Old-
ies, but their respective PDs say that the differences come down

to ... well ... black and white.

“We're really targeting the African-
American audience — and unasham-
edly so,” says WNPL OM/PD Jim
Kennedy.

Referring to his station, WGFX
PD J.J. Duling says, “The best way
I can describe it is that it’s black hits
for white folks.”

Oldies Galore

Just six months ago, Nashville
had no station that even remotely
resembled Rhythmic Oldies. That
changed on December 11, when
Dick Broadcasting’s WGFX
flipped from Classic Hits. Just 10
days later, Dickey Brothers Broad-
casting’s WNPL abandoned Rock
in favor of Oldies.

As to whether Nashville can sup-
port two such stations, Kennedy
jokes, “They’ve been doing it with
Country for how long now? At least
in the beginning, it’s going to take
some time for it all to shake out.”

This week, R&R talks to
Kennedy and Duling about the plans
each has for expanding the Oldies
presence in Nashville.

Filling The Gap

Referring to WGFX’s prior Rock
status, Duling says, “The station still
had a huge cume, but we did a study
in November and found a pretty sub-
stantial hole for this new format.
When I first suggested it, I got a cou-

ple of silly grins. But when the re-
search came back, it was like, ‘This
is for real.””

Duling explains, “The thing that
we found is that there are people who
listen to *60s-based Oldies stations by
default. In a lot of markets, the Clas-
sic Rock is too hard and the AC is too
sleepy, but you have the 35-44s who
don’t like the doo-wop stuff. This is
one of those stations for some of
those people. Strangely enough, we
also found potential Pls that listen to
the Country stations.” Although
Duling predicts that WGFX will at-
tract listeners from several different
formats, he says, “The lion’s share of
them will probably come from the
Oldies station [WRMX].”

Groovin® Hits’ demo is 35-44,
60% female, skewing white.
Duling says, “We know when all is
said and done, kind of like a lot of
CHRs, we're going to get about
20% ethnic listening. But in a mar-
ket like Nashville, we can’t out-
Urban the Urban. They’re the ex-
perts at it. But Nashville is a more
eclectic market than most people
might guess. It is Music City,
USA, but it’s not Country Music,
USA. Where some of the Rhythmic
Oldies stations lean Urban, we lean
more suburban.”

When asked whether he was sur-
prised when Kiss 106.7 arrived just
days after Groovin’ Hits launched,

Duling says, T was surprised when
they launched. I thought they should
have done it a year ago. The timing
was shocking, and it was a little con-
fusing, but I wasn’t surprised totally.”

As far as any battle between
WGFX and WNPL, Duling says, “1
think we’re going after different au-
diences. There’s going to be some
sharing, but I still see the bigger bat-
tle with the ’60s station.”

Noting that WGFX’s music is the
“flip side” of The Arrow format of
Classic Hits from the *60s, *70s and
’80s, Duling says, “It’s the rhythmic
side and a lot of stuff that The Arrow
couldn’t or shouldn’t play.” Explain-
ing how his station will differentiate
itself from its competitor, Duling
adds, “Everything that is on our sta-
tion was a mass-appeal Top 40 hit.
A lot of things on Kiss 106.7 never
crossed over from the Urban charts.
That is absolutely the biggest differ-
ence.”

Go With What You Know

In attempting to cultivate a predom-
inantly African-American audience,
Kiss 106.7 has a decided advantage,
because its Urban sister WQQK (92Q)
is now Nashville’s top-rated station.
Kennedy also has experience with
R&B Oldies, since WNPL’s and
WQQK’s other sister station is KVOL-
AM, which was running ABC’s Clas-
sic Soul satellite service before switch-
ing to Gospel in January.

In changing WNPL to R&B Old-
ies, Kennedy says, “We decided to go
with what we know and to really lock
up the Urban format. If we can get a
4 or 5 share eventually, we’ll be do-
ing very, very well”

Kennedy’s research also revealed
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band: the Bee Gees.

looked at it as a trend”

To ‘Bee’ Or Not To ‘Bee’

here’s a danger in oversimplifying anything, but one of
the big differences between the music at Nashville’s
two newest Oldies stations — WNPL (Kiss 106.7 — R&B
Oldies) and WGFX (Groovin’ Hits) comes down to one

“It's all R&B) WNPL OM/PD Jim Kennedy says of his station’s music.
“You're not going to get any Olivia Newton-John or Village People or the
Bee Gees. The best way to strengthen a brand is to narrow the focus. Where
I think 104.5 [WGFX] is trying to target a large segment of the audience,
we're just aimed at the African-American adult”

WGFX PD J.J. Duling regularly programs Newton-John's “Physical,” Star-
buck’s “Moonlight Feels Right” and the Four Seasons' “December 1963
And then there are the Brothers Gibb.

“They tested great] Duling says. "1 know it's real easy to go, ‘Oh, lhe Bee
Gees ... disco! Some of the most impeccably produced music of the era
was done by those guys. The big problem with disco was that a lot ot people
saw it as a trend. Really, it was a fad, the same as the Urban Cowbay thing.
You had entire radio stations — great Top 40 stations — going ali-disco.
When you get on a fad and the fad fades, you die. The backlash is under-
standable, because | think a lot of radio people at the time, quite ronestly,
made some sfupid mistakes because they didn't recognize the fad. They

the need for an Oldies alternative.
He says, “The African-American
adult, 38+ years old, has been under-
served — at best — in this market
for a long time. 'QQK has always
been a younger-skewing station.”

Noting that Kiss 106.7’s music
has a different slant, Kennedy adds,
“In a lot of cases, I think Jammin’
Oldies stations play music for tem-
po’s sake. We pretty much just stick
to the hits. In most formats, most of
the hit songs are slow. Seventy per-
cent of the library is going to be
slow songs. Once you start just play-
ing for tempo’s sake, I think it weak-
ens your presentation.”

Al Green And The O’ Jays

“We play a lot of Al Green, Ted-
dy Pendergrass and the O’Jays —
things, in a lot of cases, that might
not have been big pop hits, but
R&B-wise, they were huge. There
are so many great songs there, it’s
easy to do so far. It’s surprising
when you do the research. There’s
not a lot of Motown. Motown does
okay with this audience, but it al-
most seems to be a domain of the
general-market Oldies station.”

At the moment, Kennedy says the
Kiss 106.7 core audience is “about 50/

50, maybe 60/40, male/female.”
Catering to African Americans, he
says, “is going to be our real strength,
and that’s what’s going to win out for
us in the end. The African-American
audience is very loyal. If there’s a
product tailored to that audience,
they’re going to support it. That’s what
gives us a real advantage.”

Describing the station’s presentation,
Kennedy says, “We’re very music-
intensive. We use mostly pseproduced
sweepers in between songs. If you sit
down to listen, there’s not going to be
many things to get in your way. That
provides a more seamless flow to the
radio station, and the music seems to
make sense together.”

Insisting that Kiss 106.7 is quite
different from WGFX, Kennedy ad-
mits, “T think there’s going to be
sampling going on between the two
stations. If people punch up Kiss and
they’re not hearing something they
want to hear, they might check
WGFX out. For our core listener, if
they need to punch, they’re gonna
punch 92Q second.”

Former WQQK personality Mag-
ic Jackson handles morning drive at
Kiss 106.7, with WXFC/Raleigh’s
Bobby Wonder moving to Nashville
for afternoons at the station.

Fresh ways to image oldies stations:

e Promo and ID Beds
e Punctuators * Stagers
e Listener Reactions * Promo Parts

You get a 100 Track Kick-Off Kit and
a Brand New CD Every Two Weeks!

Judry 2032 Geoled 180300 waiif) Aunzrica’s noriase aldizs srtiurs...

PRODUCTION PARTS

RADIO TODAY

ENTERTAINMENT

Crli

Tons of special work parts:

e Year Collages ¢ Song Setups
e Artist IDs * Birthday Greetings
» Special Weekends * Features

K:BEST

“San ﬁisju

these and over 100+
stations have already
signed on.

Make your oldies station glitter with GOLDMINE Production Parts! Call ABC Radio Today at (212)735-1111

_ameaeriecantadieohistons caom.
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THE TOAST OF NEW YORK...

GETS BURNT

PLEASE JOIN US AS WE SKEWER ONE OF NEW YORK'S FINEST
TOM POLEMAN, PROGRAM DIRECTOR, WHTZ (Z-100)

AT THE 11TH ANNUAL T.J. MARTELL FOUNDATION MUSIC INDUSTRY ROAST

Date: Wednesday, May 12th
Place: Irving Plaza
17 Irving Place
(corner of 15th Street)
Doors: 7:00 PM.
Buffet: 7:30 PM.
Roast: 8:30 PM.
Tickets: $500.

ROASTERS:

~ Paul "Cubby" Bryant, WHTZ

Elvis Duran, WHTZ

John Fullam, Chancellor Media
Andrea Ganis, Atlantic

Greg Thompson, Elektra
Charlie Walk, Columbia

PLUS SURPRISE GUESTS

CHAIRMAN: Kid Leo, Columbia
EXECUTIVE DIRECTOR: Alan Smith, AIR

For More Information, call 410-381-6800

Event Sponsor: SFX Entertainment
Event Co-Sponsors: Sony Studios
Schiefflin & Somerset Co.

EXECUTIVE COUNCIL:

Burt Baumgartner, Capitol ~ Monte Lipman, Universal
Richard Palmese, Arista

Tom Biery, Warner Bros,
Rick Bisceglia, Epic Michael Plen, Virgin
Jerry Blair, Columbia Matt Pollack, V2
Danny Buch, Atlantic Dennis Reese, C2
Steve.Ellis, Island/Def Jam  Joe Riccitelli, Jive

Ron Geslin, RCA  Brenda Romano, Interscope
Bonnie Goldner, MCA  Hilary Shaev, 550/Work

Mark Gorlick, DreamWorks,  Steve Tipp, Reprise
Dan Hubbert, Hollywood Ted Volk, Maverick
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CD Radio

Continued from Page 1

about another $100 million to cover
its first full year of operations.

“They were fired because they
didn’t do a good job.” CD Radio
EVP/CFO Andrew Greenebaum told
R&R, strongly denying that the ac-
counting firm’s statement in its re-
port had anything to do with the
broadcaster’s decision. “The opinion
is a nonevent for us and a function
of accounting. That is an accounting
opinion that gets rendered if you are
in the development stage — in pre-
operations and do not have any rev-
enues.” He said that nothing Price
Waterhouse had said in the filing was
misstated, nor did the company have
any problem with it.

As far as replacing Price Water-
house, Greenebaum said it was a

PuBLISHER/CEQ: Erica Farber
GeneraL Manacer: Sky Daniels
Senior VP/ResearcH & DeveLopmenT: Dan Cole
OPERATIONS MANAGER: Page Beaver

EDNTORIAL

Eoimor-IN-CHiee: Ron Rodrigues
DtrecTOR/CHARTS & ForMATS: Kevin McCabe
ManaGing EoiTor: Richard Lange
Formar Eitons: AC: Mike Kinosian
Aernave: Jim Kerr CHR: Tony Novia
CounTry: Lon Helton NAC: Carol Archer
News/Talk: Al Peterson
Rock: Cyndee Maxwell Ursan: Walt Love
Charts & Music ManaGer: Anthony Acampora
Music EoiTor: Steve Wonsiewicz
AssiSTANT Manacing EoiTor: Jeff Axelrod
News Eoitor: Julie Gidlow
DIRECTOR OF RESEARCH SeRviCES: Hurricane Heeran
EoimoriAL AND CHARTS COORDINATOR: Mark Solovicos
AssociaTe Eomors: Brida Connolly,
Adam Jacobson, Elon Schoenholz
AssisTant Eorors: Renee Bell,

4 Frank Correia, Diane Fredrickson,
Rich Michalowski, Tanya O'Quinn, Robert Pau

INFORMATION SERVICES

SaLes & MARKETING DirecTOR: Jeff Gelb
Manacer: Jill Bauhs
CusTomer Service: Jackie Young
Tech SupporT: Gloria Guzman, Marv Kubota
DistriBuTioN ManaceR: John Ernenputsch

DATA PROCESSING

DP/Communications DiRecTor: Mike Onufer
CompuTer Services: Ronald Cruz,
Mary Lou Downing, Dan Holcombe,
Saeid Irvani, Diane Manukian,
Cecil Phillips, Kevin Williams

CIRCULATION

SUBSCRIPTION FULFILLMENT MANAGER:
Kelley Schieffelin
CircuLation CooroinaTors: Jim Hanson, Jill Heinila

ELECTRONIC PUBLICATIONS

Hortrax ProoucTion: Jeff Steiman
Desigher: Carl Harmon

PRODUCTION

ProoucTioN DIReCTOR” Kent Thomas
ProoucTion Manager: Roger Zumwalt
Desicn DirecTor: Gary van der Steur
Desighers: Tim Kummerow, Eulalae C. Narido 1|
GrapHics: Lucie Renée Morris, Derek Cornett,
Renu K. Ahluwalia

ADMINISTRATION

ControLLer: Michael Schroepfer
LeGaL CounseL: Lise Deary
DIRECTOR OF HUMAN RESOURCES & ADMINISTRATION:
Caren Antler
DIRECTOR OF CONVENTIONS & SEMINARS:
Jacqueline Lennon
AccounTing Manscer: Maria Abuiysa
AccounTing: Nalini Khan, Magda Lizardo
RecepTion: Juanita Newton
Mai. Services: Rob Sparago, Tim Walters

WasHiNgTON, DC: 202¢463+0500, FAX: 2020463%0432
Bureau Crier: Jeffrey Yorke
Associare Eomors: Matt Spangler, Jeremy Shweder
Legat CounseL: Jason Shrinsky

NASHVILLE: 61592448822, FAX: 61522486655
BuReau CHier: Lon Helton
Associate Enior: Calvin Gilbert

ADVERTISING

Los ANGELES: 310+553+4330, FAX: 31020348450
SaLes Manager: Henry Mowry
ADVERTISING COORDINATOR: Nancy Hoff
SaLes RePReSENTATIVES: Paul Colbert, Missy Haffley,
Lanetta Kimmons, Kristy Reeves
NonTrRaoITIONAL SaLES: Gary Nuell
SaLEs AssisTanT: Deborah Gardner
AOMINISTRATIVE ASSISTANT Ted Kozlowski
MarkeTPLACE SaLeS: Dawn Garrett
OPPORTUNITIES SALES: Karen Mumaw
INT. Dir./Music MARKETING ServiCES: Jay Levy
WaSHINGTON: 20246320500, FAX: 20224630432
Vice PResIDENT/ Sates: Barry O’Brien
SaLes REPRESENTATIVE: Beverly Swan
ADMINISTRATIVE ASSISTANT. Shannon Weiner

NASHVILLE: 61592448822, FAX: 615924846655
DirecToR/SaLES: Jennifer Scruggs

A Perry Capital Corp.

simple decision. “They weren’t be-
ing as attentive as we wanted, and
we thought we deserved better ser-
vice.” He said that CD Radio first
hired the firm of Arthur Andersen
eight months ago to audit the com-
pany’s tax statement, and that its no-
tice in the 8-K filing that it had
changed auditors was to fulfill an
FCC requirement that the commis-
sion be informed when such a
change is made.

CD Radio said in the 8-K
filing,”This modification was due to
the fact that we did not have the fi-
nancial resources to meet our capi-
tal expenditure obligations through
December 31, 1999.”

In its annual report. filed about
two weeks ago, CD Radio said, “We
currently do not have sufficient fi-
nancing commitments to fund our
capital requirements. We will require
an additional $250 million in financ-
ing through the fourth quarter of
2000.” It said it will need to raise
another $100 million to fund its first
full year of operations. The report
also warned that more may be need-
ed in the event of delays, cost over-
runs or launch failures.

Greenebaum told R&R that the
company is well aware that it has a
sizable fund-raising campaign in
front of it, but is confident that the
money will be raised to get the com-
pany off the ground.

“We know what we need to do,
and we have been extremely success-
ful doing it.We already raised $900
million, nearly all of it in two years,
and we need another $240 million
[Note — $10 million less than stat-
ed in the annual report] to be oper-
ating by the end of 2000. Then we
need another $100 million to be op-
erational that year.”” Greenebaum
added, “It won’t be hard. We have
strong bank relations,” noting that
Bank of America has already extend-
ed the operation $115 million. “It’s
important to raise money, and we are
good at it and have done it very suc-
cessfully.”

CD Radio, which had $181 mil-
lion of working capital on Dec. 31,
expects to raise the money it needs
by issuing stock or by borrowing.

Meanwhile, the satellite
broadcaster last week hired
AGENCY.COM. which has repre-
sented major companies such as
British Airways, Kmart and Texaco,
to help CD Radio promote its prod-
uct on the Internet. AGENCY.COM’s
Monica Fried toild R&R that the
company is still in the process of de-
veloping a strategy for CD Radio’s
online campaign.

Infinity

Continued from Page 3

first of three Regional Managers:
Tracy Brandys will heads Infinity’s
Baltimoré marketing group, Jeanine
Brillon will run the company’s Los
Angeles marketing group, and
WMAQ/Chicago GSM Julie Kirby
Donohue will coordinate efforts

McCarthy

Continued from Page 3 |

to give the stations’ programming,
marketing and sales the full attention
they need and deserve.”

McCarthy added, “As a guy who
grew up listening to WABC, work-
ing with two people as talented as
Mitch Dolan and [PD] Phil Boyce on
the reinvention of the station over
these past few years has been an in-
credibly exciting experience for this
native New Yorker. To become the
Station Manager for WABC and Ra-

| dio Disney is a remarkable opportu-

across several local Infinity markets. |

Infinity already has a web of
locally-operated marketing offices
where it has O&Os in markets as
large as New York and as small as
Fresno. In fact, Janoff was chosen
for his position because of the ad-
vanced nature of his NTR operation
at WINS.

nity for me, and 1'm confident that,
with the support of a great company
like Disney/ABC and all the talent-

‘ed staff here, we can take both of

these stations to new levels of suc-
cess.”

Although McCarthy is a relative
newcomer to broadcasting, he has
been on a rapid climb up the com-
pany ladder since joining ABC nine
years ago. “It was clear early on that
Tim was destined for bigger and bet-
ter things,” Dolan continued. “This
latest promotion is evidence of that.
Tim has a tremendous passion for
the radio business. That, along with
his strong competitiveness, makes
him a terrific person to guide WABC
and Radio Disney into the new mil-
lenium.”

McCarthy, a former product man-
ager for International Paper’s Maso-
nite Division, has spent his entire ra-
dio career at ABC/New York. He first
joined the company as an account
executive for WPLJ in 1990, and was
then named National and Local Sales
Manager for WABC in 1993. He
took on his most recent responsibil-
ities in 1996.

ABC |

Continued from Page 1

Miller also told R&R that most
talent eliminated by the virtual radio
system were shifted to other parts of
their companies, namely program-
ming and sales posts. Meanwhile,
the network is currently testing Sola-
na’s audio watermarking technology
in 10 of its markets. The system al-
lows the network to confirm that the
spots its clients buy are being aired
by affiliates. ABC VP/Engineering
Bob Donnelly told R&R the testing
will take place over the next few
months, and may eventually be ex-
panded to include all affiliates.

Definitions
Continued from Page 1

small and poorly defined markets
that receive significant out-of-market
listening,” Bocephus attorney Greg
Skall told R&R. Skall emphasized
that while no competing broadcast-
ers filed petitions to deny the licen-
se transfer, the deal got a thorough |
perusal from regulators during an al-
most yearlong period. That review
began last summer when Root Com-
munications first contracted to buy |
the outlets in a transaction that later
fizzled. When New River Valley en-
tered the picture, the review re-
sumed.

New River Valley has also filed to
sell two of the stations, WFNR-AM
& WPSK-AM, to Perception Media
Group. Skall said this did not affect
the commission’s decision to clear
the deal.
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Shovan
Continued from Page 3

of the many personalities who used
the aimame “Melvin X. Melvin™ at
WMEX-AM/Boston. While working
as a boss jock using the handle “Lit-
tle Tommy Shovan™ at WPTR-AM/
Albany in 1966. he snagged more
than a 50 share of the nighttime au-
dience and inspired several listeners
to become disc jockeys. Dees said,
“There is no spirit as full of life and
laughter as that of Tom Shovan. Be-
ing without him is like a week of
dead air on a radio station. I will
miss him terribly.”

On Friday, as word of Shovan’s
death filtered through the industry.
Rudio Today President Geoff Rich
told R&R, “This is a tough day. Tom
was a very special person. Nobody
tasted more fully the fruits of life
than did Tom. [ will miss his laugh-
ter.”

Longtime friend Joey Reynolds
commented, “Tom was a big believ-
er that radio ownership needed to be
sensitive, responsive and accountable
to the community.” Reynolds added

that Shovan was “a people pleaser.
He was a wonderful, interesting
character who was a manipulator in
the very best way.” For a brief time
in the early 1980s, Shovan co-starred
on a cable TV show in Los Angeles,
where he delighted in playing one of
two sumo wrestiers whe bumped
bellies and knocked each other to the
ground. In another popular bit, Sho-
van, a large man who had recently
lost a significant amount &f weight,
played a TV weatherman who drew
a weather map on his stomach.

According to Reynolds, Shovan
left a plethora of radio memorabilia
to the Museum of Television and
Radio in New York, such 2s his col-
lection of 77bx RCA microphones,
Dick Orkin's original “Chicken
Man” spots on disc and a large col-
lection of vintage radio programs.

Survivors include his mother and
a brother. A memorial service is ten-
tatively set for April 30 in New York
City.

For a further remembrance of Tom
Shovan, please turn to Page 18.

e e i T

Real Networks
Continued from Page 1

technology is enormously popular
because it allows a high-quality
sound file to be compressed to the
rate of about one megabyte per
minute of audio, thus making it easy
to transmit the file over the Internet
and store it on a computer’s hard
drive.

But the record industry loathes
MP3 because it includes no provi-
sions for copyright protection, and
there are plenty of sites that allow
users to download hit music that’s
been illegally encoded. That’s where
IBM comes in. The technology gi-
ant said it consulted with the record
industry before developing what it
calls a compression technology that
is superior to MP3 and that also con-

tains security features preventing any
further duplication. It will incorpo-
rate technology from ReaiNetworks
into a system it’s currently testing.

Microsoft was scheduled to unveil
MS Audio 4.0 at the Intemet World
exposition in Los Angeles this week.
Microsoft touts the methcdology as
having the same quality as MP3 in
just half the file space. It says it also
has security features. RealNetworks,
IBM and Microsoft are not alone in
the compressed audio market. AT&T
has announced the second version of
its a2b player, which it iouts as a
higher-quality version of MP3, and
Liguid Audio has an established
product on the market.

Through all this, RealNetworks
stock has flourished: It sold for bare-
ly over $16 in October, but closed at
$229 on Tuesday (4/13).

Lambert

Continued from Page 1

Lambert noted. “I'm looking for-
ward to being with a world-class
record company and building on an
already strong foundation. This re-
unites me with many fine people I've
worked with in the past and brings
me together with the best promotion
team in the business. We have an
abundance of great music to work
with, and I'm eager to start break-
ing records with MCA."

Lambert joins MCA from Trauma
Records, where he most recently was

Sr. VP/GM. A Detroit naiive, Lam-
bert began his music industry career
at Capitol Records, where he served
as National Director/Rock Promo-
tion. He then joined Arista Records
in a similar capacity before working
for a number of years in independent
promotion.

He later relocated to New York to
head up promotion at the reactivat-
ed Atco Records, which eventually
merged with East-West Records. He
rose to Exec. VP of Atco/East-West
Records and, later, Exec. VP of Ele-
ktra Entertainment Group before
joining Epic Records as Sr. VP.

Payola

Continued from Page 1

sure that by doing this we aren’t get-
ting ourselves sideways with your
regulations.’”

Another FCC official, who wished
to remain anonymous, told R&R last
week that, following recent press re-
ports about Cumulus Broadcasting’s
FCC-approved agreement with
record promoter Jetf McClusky, at
least 10 broadcasters had called ask-
ing for copies of the contract because
of their interest in setting up similar
deals.”They want a sample copy of
a contract the FCC won't be offend-
ed by.” the source said.

The source added that the FCC
has recently received numerous re-
ports of deals that would be classi-
fied as payola, including a record
company that offered one music di-
rector $100,000 to advise it on “what
are good records and what people
like to hear.”

“How can that have any other im-
pact than influencing what’s played
on the air?” the official said.

Kelly said that the Cumulus agree-
ment -— which the commission ap-
proved after “clarification” of some
of its language — was provided to
the FCC in confidence, s the com-
mission has not been providing
broadcasters with copies of it.
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Positive TALK.
Positive PROGRAMMING.

Seven days a week, 24 hours a day,
WISDOM® Radio inspires, educates,
nurtures, and encourages. It speaks
to those seeking ways to live better

lives, to enjoy themselves more and

to understand how others have made

successful transitions to prosperity,

inner peace and wellness.

WISDOM Radio also features
interviews with fascinating thinkers
such as Louise Hay, Wayne Dyer,
Gary Zukav, James Redfield,
Neale Donald Walsch,

Kenny Loggins and others.

To learn more about
WISDOM Radio, log on to

www.wisdomradio.com.

WISDOM
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Radio that can change your life!

304.589.5111 ext. 1240
www.wisdomradio.com

“STREET TALK-

'KIEV: Definitely Not L.A.’s CHR/Pope Station

J alem’s KIEV/Glendale-L.A. pulled the
plug on DJ Paul “Kaptain Kaos”
Volpe's brokered weekend show, and
’ Volpe claims it's because he played a song
from the pope’s Abba Pater CD! But KIEV
PD Jason Jeffries calls the accusation
absurd. “It had nothing to do with the pope,’
Jeffries told ST. “It was due to a song that
aired that had profanity in it. | don’t know
where this pope thing came from” But
litigation legend Marvin Mitchelson, who's
consulting Volpe attorney Cary Goldstein on
the case, told ST that station management
expressly told Volpe not to play the pope (as
Volpe had advertised he would the week
before the show) because it violated a
Salem rule against foreign-language
programming. Jeffries acknowledged the
rule, saying it exists “because we don’t know
what they’re saying in the songs,” but
Mitchelson called the station’s concerns
about Abba Pater “patently ridiculous ... it’s
| the popel! It's a ctean message” So even
though Volpe wasn’t a station employee, a
lawsuit is being filed — but not for wrongful
termination of employment, Mitchelson
points out. “I've read the contract very
carefully. It’'s a wrongful termination of the
program. It's a First Amendment violation
and a breach of contract. They fired him, in
essence’”

} Beck Doubles Up In Detroit‘

Infinity promotes Ken Beck, PD at its all-
News WWJ-AM, to OM for WWJ and co-
owned Talker WXYT-AM. In addition, Beck
will pick up programming duties at WXYT
from Doug Gondek, who remains with
Infinity/Detroit in an as-yet-unspecified role.

After a tornado struck the Cincinnati area
Friday (4/9), Jacor mobilized its hometown
radio and TV stations to create a relief fund
that, at press time, had already raised

| $130,000 for storm victims.

} On The Ventura Highway?{

! KOH-AM/Reno afternoon drive talk host
Rusty Humphries recently announced that

he’s going to run for an open U.S. Senate
seat in Nevada. Running as an Independent:
on a platform of states’ rights and smaller
government, Humphries threw his hat in the
ring by saying, “I'm not going to make a
bunch of promises | can't keep. | will tell you
the facts — no sugarcoating, no looking at
the polls and no playing up to lobbyists”
Humphries also claimed the support of
former Nevada resident Jesse Ventura —
who, as we all know, emerged from the radio
ranks to be elected governor of Minnesota
last November. (By the way, Humpbhries is
the subject of this week’s News/Talk column
on Page 28.)

fn the mad rush to have the first Y2K
anything, WSTO/Evansville, IL scores a bit
of a coup by getting to give away the very
first of the year 2000 Toyota Tundra pickup
trucks that roll off the company’s new
Evansville assembly line.

A series of L.A. Times articles about
corruption in the entertainment biz —
including several on new forms of radio
payola — helped writers Chuck Philips and
Michael Hiltzik win Pulitzer Prizes for beat
reporting. Interestingly (to us, at least), one
of the stories submitted to the Pulitzer
committee was Philips’ “state of the radio
industry” article, written about last year’s
R&R Convention.

} Cashman’s Exit <
Creates A Buzz Buzz

When fans of Talk KIRO-FM/Seattle’s

Continued on Page 38

Rumors

¢ Will VHT’s new VP/Programming come from
an Alternative station in Philly or from the Washing-
ton/Baltimore area?

» Was there really a station that didn’t run a mil-
lennium baby conception promotion last weekend?

* What"large” L.A. radio station is already talk-
ing turkey with former KHS middayer Billy Burke?

time, SATCOM C-5, transponder 23, SEDAT channel 13.

WHAT DOES IT ALL MEAN?
%anﬁwlutrition News reports on the breaking stories in the world of nutrition

\{ N\b\% ﬁd\')\,b'éﬁh. Available FREE OF CHARGE, no cash, no barter, no commercial
L) content. Five times a week, 60-seconds MARKET EXCLUSIVE, ({‘ ’))

L] .
delivered by satellite for maximum timeliness and quality. Catch "/ata/ll
Total Nutrition News every Friday. Butk feed at 3:00 p.m. Eastern J‘o

Nutrition News

Call 1-800-334-5800 for the total story on Total Nutrition News.

s MBAAM . oo anradialietans . oong
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Adult Alternative & Hot AC
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Continued from Page 36

morning show found out that locally based
morning man Pat Cashman’s last day on the
air was April 2 — and that he'd been
replaced by KLOS/L.A’’s syndicated Mark &
Brian — they gathered their troops and
launched a campaign aimed at getting
sponsors to drop their ads. The Seattle
Times reported that Sleep Country USA,
Sleep Train and Eye Society all withdrew
their ads, but GM Dick Carlson told ST the
story was exaggerated, and that those
advertisers pulled out because they’re not
trying to reach the young male demos the
station wants to reach with Mark & Brian.
“Some clients who we hadn’t been able to
contact yet were called first by listeners,” he
added. “They turned around and called us to
say, ‘Hey, we heard you had Mark & Brian ...
great! | buy ’em in Portland.” Actually,
Carlson admits he was thrilled by the
response. “To Pat’s credit, and the credit of
his audience, they took it upon themselves

| to show their displeasure. The campaign

was pretty incredible. | respect those people
.. 1 think it’s terrific”

Country KBEQ (Q104)/Kansas City PD
Mike Kennedy is becoming a crossover act
at CHR — as a DJ, that is. Before starting
his day at KBEQ, he and wife Nycki will
serve as sister KMXV’s new morning team.
Mike’'s making one concession though: He’s
giving up his 1-3pm airshift on KBEQ.

Are we sure he’s Mancow Muller and
not Mancow Murdoch? The syndicated
WKQX/Chicago morning mutant has landed
gigs on two Fox TV entities: He's signed on
as a correspondent with Fox News Channel,
contributing daily reports to the cable
network, and he’s also landed a cameo role
on the April 28 episode of Fox's Party of
Five.

A tip o’ the ST hat to WYNK/Baton
Rouge morning co-host Scott Innes. As the
voice of Scooby Doo in the character’s new
videos, he’s done a bit of moonlighting,
doing Scooby’s voice on numerous other
stations for a recent promotion.

} Love Bug lI: The Sequel ‘

It’'s a marriage epidemic at R&R’s
Nashville bureau, with two weddings in two

:-To: All Programming readers of Radio & Records

Rumbles, Pt. 1

* KRZN/Albuquerque drops NAC/Smooth Jazz
to become CHR/Pop “All Hit Music, Channel 105.1
FM.” Crosstown KKSS PD Tony Manero and MD
Jackie James will serve in similar capacitles at
KRZN.

» WYBB/Charleston, SC PD Charlie Kendall
becomes OM over 'YBB and WCQO.

e WKQZ/Saginaw PD Jack Lawson is promot-
ed to OM at WKQZ, WILZ & WYLZ. He retains his
WKQZ programming duties.

* Former WFLV/Tallahassee PD Mike Edwards
is the new PD at Country WCTD & WCTP/Wilkes
Barre-Scranton.

* WXBB/Kittery, ME PD Mark Jennings moves
to a similar post atWOKQ & WPKQ-FM/Dover, NH.

* FormerWWLD/Tallahassee, FL PD Steve King
is appointed PD at crosstown Country WAIB.

» CHR/Pop WJET/Erie, PA flips to Pop/Aiterna-
tive “102.3The Point.”

* Oldies KODZ-FM/Eugene, OR PD/morning
man Dan Dobner exits and is replaced on an inter-
im basis by Andy Manuel.

* WKTF/Jackson, MS drops Country for CHR/
Rhythmic.

* KAYD-AM/Beaumont, TX flips to Classic
Country with new calls KIKR.

weeks. This week it was Jennifer Scruggs
and Atlantic/Nashville VP/GM Bryan
Switzer, who tied the knot Saturday (4/10)
at a small ceremony in Springfield, TN. (The
lone remaining single in the office, Jessica
Gilbert, is said to be very nervous....)

PROMO ITEM OF THE WEEK — Meet the new
“head” of promotion: The folks at Hollywood Records
know the way to programmers’ears is through their
egos. So to promote Fastball's “Out of My Head,”
they sent along a promo item sure to please, be-
cause out of this head comes nothing but ego-
boosting positive reassurance. Should this be
promo item of the week? “l couldn't agree with you
more completely,” it said!

t From: Lindsay Wood Davis - Sr. VP/Sales - Central Star Communications!
| Re: The Best Salespeople You Ever Met

I In every market, there are one or two Account Executives who have earned the

1 (sometimes grudging) respect of people in programming. These are the types of

: Account Execs we’re looking for at Central Star Communications, the midwest

1 operating division of Capstar. We have great positions in Wisconsin, lllinois, lowa,

' : Michigan, Nebraska, Kansas, Oklahoma and Arkansas. _
t Tear out this ad, or copy it, and give it to the Account Exec you respect
: most. They’ll thank you, and | thank you. Tell them to e—-mail me at c
I daVIs703@aoI com. We'll all be glad when they do. E.O.E CENI"M'I@STAR
—————————————————— -“Tearout and give to your friends.” = = = = = = = = = = === — == -
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AT MY MOST BEAUTIFUL

Hear “AT MY MOST BEAUTIFUL"
in the movie NEVER BEEN KISSED

See the video on m & 1

Catch a special live performance
§ onFoX's pARTY OF FIVE ™"

FROM THE LBUM UP

Single produced by Pat McCarthy and REM.

' © 1999 A.E.M/Athens, L.L.C. www.wbr.com/rem

________vwony amaricanradiohistonscom R
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g When you’re ready to take
g it to the streets, the
Z Thunder Truck™ is a

s great, customized remote
vehicle. Built-in remote
studio, custom graphics,
LED message signs ...
create an impact when
your station vehicle pulls
up to a remote! Call for
more information — this
vehicle can be completely
customized for you.

: BROADCAST
PRODUCTS

INCORPORATED

:
¢ P.0.BOX 2500
¢ ELKHART, IN 46515

USA

(219) 293-4700
1-800-433-8460
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STREET TALK.-

Rumbles, Pt. 2

* KRUZ/Santa Barbara, CA's Mike O'Brien claims
the APD/MD/afternoon slot at KMSX/San Diego.

* At CHR/Pop KRBE/Houston, PD John Peake
and MD Jay Michaels extend their contracts, and
Michaels adds APD stripes. Current APD/after-
noon driver Scott Sparks becomes the station’s
internet PD.

¢ KMXB/Las Vegas MD Kevin Koske segues to
KALC/Denver as APD/MD.

* KRQQ/Tucson APD Ryno segues to cross-
town KZPT for mornings.

* Pop/Alternative WXLO/Worcester, MA MD
Amy Navarro trades her midday airshift for added
responsibilities as Production Dir.

* AC KQST/Flagstaff, AZ flips to Pop/Alternative.

* WBYT/South Bend, IN MD Lisa Kosti adds

" APD duties.

* WPST/Trenton, NJ MD Chris Puorro adds
APD stripes, while imaging Dir. Wade Wieser adds
similar duties for co-owned WHWH & WTTM/Prin-
ceton, NJ & WJHR/Flemington, NJ.

* KHTN/Merced, CA morning driver/Promotion
Dir. Drew Stone adds APD stripes.

» WTPT/Greenville, SC Asst. MD Tayloris upped
to MD.

* WMGB/Macon, GA middayer Heidi Winters
adds MD stripes.

¢ WYAV/Myrtle Beach, SC weicomes Mike
Gagliano as MD/afternooner. PD Dave Priest goes

-off-air to concentrate on those duties plus his role
as Dir/Programming for Pinnacle’s four stations
. there. ]

* Active Rock WZMT (The Bear)/Wilkes-Barre

picks up new calis WXBE.

Records

* Tons o’ speculation about where Loud
Records is heading. The latest story around the
Big Apple {(courtesy of the New York Post) is that
Sony will buy the label. The price tag for BMG's
50% stake is reportedly around $40 million.

* Jive taps former island/Def Jam Denver rep
Joe Daddio as its new DC-based Northeast/Mid-
Atlantic rep.

¢ Epic VP/Promo Desiree Schuon exits.

* Austin-based Jarrett Records nabs former Vir-
gin Texas rep Fred Meyers as GM.

* Former Warner Bros. Hot AC nat'| promo rep
MarciaWeich bows her marketing and promo firm
Cricket Entertainment Marketing.

» Columbia’s oft-rumored hard-rock label is a
reality: Portrait will be spearheaded by Columbia
Sr.VP/A&R John Kalodner.

» Capitol and Matador have ended their joint ven-
ture. Capitol, which owned around 49% of the im-
print, will keep Liz Phair as a part of the agreement.

* Walter Yetnikoff's VelVel Records shutters.
Among those affected are VP/Promo Mike Abbat-
tista,. Dir./Promo Nick Bull, Southeast Manager/
Promo Keith Cunningham, Northeast Manager/
Promo Chad Coleman and Midwest Manager/Pro-
mo Laura Bender.

* Revolution/GiantVP/Promo Gary Poole exits
the label, effective May 1.

* Red Antand Nat'l Dir./Alternative Promo Chris-
topher Allen part ways.

* Mark DiDia recruited as Sr. VP/GM of Hollywood
Records.

* Jheryl Busby tapped as Head/Urban Music for
DreamWorks.

* DaveWidmer becomesVP/GM for WHIL & WKJY/
Long Island.

¢ Alan Goodman gets VP/GM chair atWVKO &
WSNY/Columbus, OH.

* KMCG/San Diego PD Judy McNutt adds KXGL

duties.

* Corinne Baldassano appointed VP/Prog. of SW
Networks.

*» Bob Elliott named Mgr./Prog. & Ops for WAXQ/
NY.

* Andy Beaubien becomes KLOL/Houston PD.

* Tip Landy lands as PD atWFLC/Miami.

* Brian Beddow tapped as WGRX/Baltimore PD.

4

* Doug McGuire upped to VP/Prog., East for EZ
Comms.

* Hugh Surratt recruited as Geffen AOR Promo Dir.

* WDGY & KEEY/Minneapolis GM Mick Anseimo
gets VP stripes.

* Bob Mitchell made PD of WEZB/New Orleans.

* Tom Hutyler upped to KUBE/Seattle PD.

v

» Bill Shearer shifts to VP/GM of KGFJ & KUTE/
L.A.

* Joe Patrick picked as PD at KCBQ-AM/San
Diego.

* Guy Zapoleon buzzes toWBZZ/Pittsburgh as PD.

* New PDs: Laura Morris at KTRH/Houston, Steve
Cochran atWQSR/Baltimore, Susie Austin at
WLUM/Milwaukee and Cliff Roberts at KGGI/
Riverside-San Bernardino.

4

».Bob Coburn named WMET/Chicago PD.

* Rick Dees joins KHJ/L.A. for mornings.

* Dusty Street moves to mornings on KROQ/L.A.
* Chuck DeCoty hired for late-nights atWIYY/Balti-

more, V

» Capitol Records sets Al Coury as Sr.VP/A&R and
Promo, Don Zimmerman as Sr. VP/Mktg. and
Bruce Wendell as Nat'l Promo Mgr.

| * Bill Minckler named PD of KSJO/San Jose.

If you have StreetTalk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod @rronline.com

Ben Avery, National Sales Manager
800 503 9993 or bavery@UPI.com

The Reasonable [o];1:}4

WHERE CAN YOU FIND A RADIO NETWORK
WITHOUT COMMERCIALS, AFFIDAVITS, AND

MUST CARRIES?
Answer: the UP| Radio Network!

NEWS=WEATHER*SPORTS=BUSINESS~FEATURES

IT'S ALL THERE WHEN YOU NEED IT: FROM UPI

MbAlM-abaekiecaniadiahictaons cosa
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The first single from the forthcoming album

walking off the buzz

Produced by Emosia and C.P. Roth

Management: Mark Liggett
for Legend Entertainment Corp.

In stores April 27th, 1999

www.blessidunion.com

PUSH &
1
1

Dilly(

urgen tly in love
featuring nona hendryx v’ )

 rEecorRDS |

Single in
stores
April 27th .
“Our research shows that ‘Hey Leonardo’ is

- . shaping up to be their biggest record yet!”
“Our first batch of research confirms what - oﬁ > Igv e‘; IKiss 108-Bogsgton y

we've all suspected --Billy Crawford is a hit Chancellor Broadcasting

for Top 40 Radio!” ST :
-Rich Stevens/KSLZ-St. Louis “Blessid Union has Top 5 callout and is now

Jacor Broadcasting a power for us this week playing 60-70x.

» : , It's great to see that this is a real hit, even
In our first batch of research Billy Crawford in their home town.”

shows Top 10 potential with our core audience.” -Jim Kelly/Q102-Cincinnati

-Chris Edge/G105-Raleigh Infinit t
Capstar Broadcasting | nfinity Broadcasting
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STEVE WONSIEWICZ

swonz@aol.com

Digital Delivery Dialogue At SXSW

"] Industry pros offer their views on the future of delivering music

on the Internet

Like many in this business, I'm fascinated by the Inter-
net’s impact on marketing, promoting and distributing record-
ed music. Where the wired world of music is heading — and

what delivery standards will arise — is still anybody’s guess.

One thing’s for certain though: The web is proving to be the

future music mogul’s best friend.

That reality hit home for many
during a brief, shining moment at
the South By Southwest 1999
panel “Downloading on the Up-
swing: Trouble for the Industry?”
It surfaced during the question-
and-answer session, when 27-
year-old Xavier Nogueras,
founder of Chicago-based Boca
Music, related how his label’s
Puerto Rican hip-hop trio La Jun-
ta landed one of the most-
requested tracks (“La Who?) at
Mp3.com’s hip-hop site.

“We were using it for publicity,”
Nogueras recalled, “and now
we're getting a lot of hits. I just got
a call this morning that La Junta
is now the No. 3 hip-hop group.
We're getting 1,000 downloads a
day, and I’'m getting e-mails from
all over the world. I'm even getting
some from France that I can’t un-
derstand. And we’ve actually start-
ed selling CDs, two songs for
$4.99, which was the biggest sur-
prise. My question is, what advice
do youn have, now that all of this
is happening?”

Nogueras wasn’t alone in his
search for answers in the wild
and woolly wired world, where,
according to various sources, the
universe of songs floating about
the Internet is estimated at
around half a million. During the
SXSW panel, scenarios dis-
cussed included rampant trading
of pirated music, nearly secure
distribution and the creation of
subscriptionlike services for un-
limited downloading to consum-
ers. As such, the session proved
an informative overview of the
many challenges facing the mu-
sic business when it comes to
getting a grip on music over the
Internet.

@

Its Name Is Rio

Scott Smith of Digital On De-
mand pointed to Diamond Multi-
media’s commercial release last
year of its portable Mp3 player,
the Diamond Rio, as being the
music industry’s public
wake-up call. “That was a
major event for the indus-
try. They were all aware
of the Mp3 phenomenon
and all of the pirated mu-
sic that was out there, but
as long as it was confined
to the computer hard
drive, they weren’t too
concerned. There was a
perception — probably
wrong, in some respects
— that people weren’t really lis-
tening to music if it was being
pumped through a computer and
computer speakers.

“Then the Rio came along and
became available in a fashion
we’ve come to associate with mu-
sic, like a Walkman. The industry
had to take note.”

Smith is a part of the Secure
Digital Music Initiative, an indus-
try group supported by the RIAA
that is working on a delivery stan-
dard for portable devices that
could be ready by June 30. He
noted that “every major electron-
ics maker — like Sony, Matsush-
ita, Toshiba — has portable de-
vices ready to go into production.
And in order to have them not be

“in the free type of format like

Mp3, but subject to some digital
standard, we’re moving very
quickly.”

Rykodisc Dir./New Media
Lars Murray echoed that belief.
“When you get hold of something
like the Diamond Rio and see

Every major electronics maker — like Sony,
Matsushita, Toshiba — has portable devices
ready to go into production. And in order to
have them not be in the free type of format like
Mp3, but subject to some digital standard,
we’re moving very quickly.
—Scott Smith

Dick Wingate

how easy it is to copy and play
music, if you’re a record person
like I am, your reaction is, ‘Wow.
We better come up with an an-
swer” We have to provide an an-
swer and make it user-friendly
and give people a reason to pay
for it.”

Is Mp3 SOP
For Promotion?

Liquid Audio VP/Content De-
velopment & Label Relations
Dick Wingate, whose company

sells proprietary software
| to distribute, download
and listen to music over
the web, agreed that the
zooming popularity of
Mp3 has forced the
record industry’s collec-
tive hand, but it has also
opened their eyes to end-
less promotion possibil-
ities. Case in point: the
more than 150,000 Mp3
downloads in two days
for Tom Petty & The
Heartbreakers’ new single, “Free
Girl Now.”

“1 don’t think there is any argu-
ment that it has become a terrific
vehicle for promotion. The problem
is that the labels don’t want to make
their catalogs available right now
on Mp3, and make them freely
available. The labels are interested
in doing promotions with new art-
ists and doing other selected down-
loads, especially prerelease down-
loads. One of the things we and
other software companies have giv-
en the industry is the ability to al-
low consumers to download tracks,
and also to allow for better control
over the use of those tracks.

“Our long-term goal is to be-
come the platform for selling mu-
sic online. We believe that there
will be a legitimate digital music
market, and that downloading and
buying music in that fashion will
be just another format that will
complement those that currently
exist. There will be people who
want to buy their music that way,
and there will be people who
could care less. We're gearing up
for a major thrust into digital mu-
sic distribution and hosting ser-
vices, because we believe online
retailers, among others, will want
to sell digital music as well.”

Nevertheless, Wingate stressed
to attendees that no software is
completely hackerproof. “There is
no 100% airtight security system.
Let me repeat that: There is no
100% airtight security system. We
believe we have the best one out
there, but nothing’s perfect. Secu-

\

.\
1 e

BACKSTREET BOYS GET READY FOR ‘MILLENNIUM’ — Jive
Records’ muitiplatinum group the Backstreet Boys takes a break with
producer Max Martin during the recording in Stockholm of their third
album. Titled Millennium, it's slated for release on May 18 and includes
songs written and produced by Martin, Jeff “Mutt” Lange and Steve Lip-
son. Pictured with Martin (seated) are (I-r) group members Brian Lit-
trell, Howie Dorough, Nick Carter, AJ McLean and Kevin Richardson.

rity will keep 99% of the people
away, but not all of them.”

A Changing Business Model

While no one was ready to
sound the death knell for the
way in which the record indus-
try currently markets and pro-
motes music and artists, many
panelists and attendees said the
Internet has already begun to af-
fect the way music is sold di-
rectly to consumers. Digital On
Demand’s Smith observed,
“Given that the CD is going to
be an entrenched format for a
number of years to come, it’s
going to be very difficult to
move people off the CD price
point and the CD model of sell-
ing music. Yet that doesn’t mean
we should stop exploring the
web as a marketing and adver-
tising tool.”

Liquid Audio’s Wingate added,
“The record industry is going to
have to rethink its business mod-
el, and the new model is an old
one reborn: selling music by the
song. That’s not something the in-
dustry is in the habit of doing.”

The change is already afoot, as
evidenced by Nogueras® success
with La Junta. John Parres of
the Artist Management Group
stressed, “La Junta is proof pos-
itive it works. That is a very im-
portant point that gets lost on
people. Prior to doing things like
putting your music on Mp3.com,
maybe only your friends knew
about your band. Now thousands
of people are beginning to dis-
cover the copyright. And the
more people who know about
your music, the more valuable it
becomes, and the more potential
there is for additional revenue
streams like radio airplay,
soundtracks or other licensing.”

k6

Prior to doing things
like putting your
music on Mp3.com,
maybe only your
friends knew about
your band. Now
thousands of people
are beginning to
discover the
copyright, and the
more people who
know about your
music, the more
valuable it
becomes.
—John Parres

El

The existing model still works
quite well, however. Noted Antho-
ny Berman, partner at the San
Francisco law firm Idell. Berman
& Seitel, “The Mp3 revolution is
a little overstated. The artists who
are going to succeed are not only
the ones who are the most talent-
ed. but also the ones who are well-
promoted, and that promotion has
to come from somewhere. Simply
putting a song in the Mp3 format
ain’t going to do it”

He also said many artists sim-
ply don’t want to worry about
marketing their music, whether
by traditional means or via the
Internet. “Some artists aren’t
into it or don’t have the infra-
structure to sell and market mu-
sic over the Internet. They want
the label to do it.”
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_ SOUND DECISIONS.

Active Rock Revs Up Soulmotor’s “Guardian Angel’

CMC International’s push to
break new talent continues to pay div-
idends at radio. The latest act to ben-
efit from the labels efforts is the hard-
rock quartet Soulmotor, whose debut
couple of weeks ago on the Active
Rock chart. The track is being report-
ed by such key Active Rockers as

right time, because the right time is
now.”

Further supporting that notion was
the early feedback CMC received
from programmers regarding Soul-
motor’s record. Koob continues, “We

(Wild Justice, which also represents
Days Of The New) plans to land a
support slot on a major summer tour.

Soulmotor’s self-titled album hits
retail on April 27.

e

mailed advance music 1o some taste-
maker programmers in order to get
them familiar with the music, and the

Soulotor

WRIF/Detroit, WIYY/Baltimore,
KXXR and WRQC in Minneapolis,
KUPD/Phoenix, KRX(Q/Sacramen-
to, KQRC/Kansas City and KLLBJ/
Austin. On the Rock side, reporters
include KEZO/Omaha and KMOD/
Tulsa.

Hailing from Sacramento, Soul-
motor is the second new act to be re-
leased by CMC International, a label
known primarily for its affiliation with
heritage rock bands. The band took
shape a couple of years ago, when
former Tesla bassist Brian Wheat
teamed with vocalist Darin Wood and
guitarist Tom McClendon, both vet-
erans of the Sacramento-area music
scene. Drummer Mike Vanderhule
was later added to the lineup.

The band came to the attention of
CMC around last September, when
the label was working on the last few
tracks for the soundtrack to the mov-
ie Bride of Chucky. While Soulmotor
didn’t land a song on that disc, the
band’s four-song demo sparked the
interest of CMC founder and Presi-
dent/CEO Tom Lipsky. In November,
Lipsky flew to Sacramento to see the
band perform, and a couple of weeks
later he signed the band and put them
in the studio.

As for setting up Soulmotor at ra-
dio, the completion of the new atbum
and release of “Guardian Angel”
dovetailed nicely with CMC’s over-
all release schedule. Comments VP/
Promotion Ray Koob, “We had al-
ready established a nice beachhead at
radio with the Cutters, CMC’s first
new act. They're out building a tour-
ing base as we speak and getting back
to markets for a second time. We
made a lot of great friends at radio.

“With Soulmotor, it was really
question of having the record com-
pleted. We felt the timing was perfect
at radio for a band like Soulmotor, so
there wasn’'t any reason to wait for the

feedback was excellent. A number of

people expressed that the music
would translate well with their audi-
ences.

“We’ve been knocked out by how
well radio’s,responded and how well
i’s reacting. It’s been very gratifying
for all of us.”

One Active Rocker has been lead-
ing the charge to date, KEZO/Oma-
ha. PD/MD Bruce Patrick believes
Soulmotor’s appeal is pretty broad-
based thanks to Wheat, the former
Tesla member. “I’ve always been a big
Tesla fan. There’s still an appetite for
that band’s signature sound.”

With regard to the current single,
Patrick says, “I’s an ideal blend of the
late "80s and early *90s sounds. When
I first heard it, I thought it would work
right off the bat, and so far it has. And
once I listened to the full-length cas-
sette, | realized this is a band that is
going to have some legs.”

Literally speaking, the band’s col-
lective legs are already in high gear.
The group is in the midst of a club
tour that will keep it busy until early
May. Then the label and management

Popper Plans Solo Disc

Blues Traveler frontman John Popper plans to
begin work on his first solo
album for A&M Records. | o x
Terry Manning (Lenny :
Kravitz, Led Zeppelin} is
slated to produce the disc,
which will be released this | .2
year. In a written state- L
ment, Popper said, “This is ! ‘/
an opportunity to try a ¥/

Ready For TaKeoff: Full
Devil Jacket, Bigshot Allstar

The chase is on for Full Devil
Jacket and Bigshot Allstar, a pair of
hard-rock acts getting airplay at Ac-
tive Rockers WJRR/Orlando and
KUPD/Phoenix, respectively.

As for the former, WIRR APD/
MD Pat Lynch calls the band’s song
“Wanna Be a Martyr” a “no-brainer”
and says that its “heavy groove fits
perfectly with what we’re all about.”
Lynch says WIRR started testing the
song a couple of weeks ago on its
daily “Judgement Day” contest,
where it “beat out even established
acts.” The group is relocating from
Jackson, TN to Orlando and is man-
aged by Jeff Hanson Management
& Promotions, which will open a
new office in that city. Hanson plans
to put the group on the road this spring
and summer and has landed two
Warped Tour dates. FDJ has already
given away 2,000 copies of its four-
song EP via its website and will enter
the studio soon to finish six more

. songs. A showcase is slated for April

30 in Orlando.

Meanwhile, after only a couple of
months together as a group, Bigshot
Allstar is shaking things up in Phoe-
nix. KUPD MD/Programming Assis-
tant Bridget Ventura says the band’s
song “Colorized” was her No. 5 most-
requested song two weeks ago.
“When we first heard their [five-song]
demo, the production value was so
good that we just had to put it in”
Major labels expressing early inter-
est in the quartet include Atlantic,
Capitol, Lava, MCA and Republic.
An April 23 showcase in Phoenix is
on the books.

Congrats to Gregg Latterman’s
Aware Records and Columbia for
signing Florida singer/songwriter
Noel Hartough.

— Steve Wonsiewicz

n 7
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and JC Chasez.

‘N SYNC DRIVES 'EM CRAZY IN LONG ISLAND — RCA Exec. VP/GM
Jack Rovner visits with 'N Sync after the muitiplatinum pop act's recent sold-
out show in Long Island. Shown (I-r) are 'N Sync members Justin Timber-
lake, Chris Kirkpatrick and Joey Fatone; Rovner; and members Lance Bass

whole list of things I've
been meaning to get to
that I'm not allowed to do with Blues Traveler. The
selection of musicians, the un-Blues Travelery songs
and modern recording techniques all represent
things I've wanted to try” Popper will tour in sup-
port of the album later this year before returning to
the studio to work on BT's next album.

John Popper

New Michael, Queen
LPs In Works

In other studio news, George Michael is work-
ing on his next album in London. Look for Micha-
el to release the single “Y2K” by the end of the
year ... According to various British reports, Queen
guitarist Brian May and drummer Roger Taylor
plan to begin work on material that could make its
way onto a new Queen album. The pian is to use
various vocalists to stand in for the late Freddie
Mercury, who died from AIDS eight years ago ...
E-zine Addicted to-Noise reports Paul McCartney
will release an album of early rock 'n’ roll songs
later this year ... Platinum-plus R&B vocalist Ery-
kah Badu has begun work on her next album,
which is slated for release later this year.

Tour update: Tom Petty & The Heartbreakers
embark on their tour June 14 in Grand Rapids ...
Hole returns to the touring circuit April 30 in Cin-
cinnati, the first of a month-long string of headlin-
ing dates ... East German hard-rock/industrial
band Rammstein kicks off its U.S. headlining tour
on June 1 in Washington. Soulfly supports, with
Skunk Anansie and Mindless Self Induigence
splitting the opening slot ... Look for Brandy to
announce details of her forthcoming tour with Ty-
rese, C Note and Silk in the coming weeks ...
Santana embarks on a national tour April 16 in
San Francisco. Supporting is Ozomatli ... Al
Green hits the road May 11 in Chicago ... A tour
featuring Jackson Browne, Shawn Colvin, Bruce
Hornsby, David Lindley and Bonnie Raitt is be-
ing planned that could bow sometime this August
... Britney Spears kicks off her national headlin-
ing tour June 28 in Pompano Beach, FL.

This 'n’ that: The Red Hot Chili Peppers have
set June 8 as the
release date for |
their new album, |7
Californication ... |
Former Soundgar-
den frontman §
Chris Cornell’s de- @
but solo album is
slated for release
September 21 ... L o
Smokey Robinson Red
has signed with
Motown and will release a new album this sum-
mer ... Ednaswap (“Torn”) has called it quits af-
ter three albums ... Rapper lce T has teamed with
MP3.com to release material from his new album,
7th Deadly Sin. The first single is “Don’t Hate the
Playa.” Ice T also will host part of the MP3.com
site titted “lce Picks,” where he will select his fa-
vorite hip-hop and rap music on the site. He'll also
supply editorials and online chats..

~

Hot Chili Pe;;ers

waanAL amerieantadiohistonscom e



www.americanradiohistory.com

A i

RA

=

B

NBERRIES : PROMISES

C

lfm'p'ac_ting Pop Radio
| This Week!



www.americanradiohistory.com

46 * R&R April 16,1999 | P OP /ALTERNAT’ VE

TOP 20

APRIL 16, 1999

TOTAL
W Tw  ARTIST TITLE LABEL(S) ™ LW STATIONS/ADDS
— TOTAL PLAYS —
SUGAR RAY Every Moming (Lava/Atlantic) 2006 2103 410
> SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) 1813 1815 370 The format we're doing is almast anti-radio. | don't believe in a
lot of slogans or doing contrived “yuk-yuk” stuff. In putting
23 GOO GOO DOLLS Slide (Warner Bros.) 1766 1905 390 together a morning show, | wanted someone who understood the
. format and was so talented that they didn’t need all that other
4 o MATCHBOX 20 Back 2 Good (LHVH/Af/anIC) 1541 1539 330 | stuff around them. People are entertained by entertainers.
6 EVERLAST What It's Like (Tommy Boy) 1522 1472 39A We received a lot of good tapes — most of them from people
working in major markets. But | stumbled upon Amy Daniels, who
s LENNY KRAVITZ Fly Away (V/rg/n) 1279 1290 351 had previous market experience, but had been out of the business
i when w her. Sh in b he loves th j
s+ COLLECTIVE SOUL Run (Hollywood/Atiantic) 1257 1305 390 B BBt st e oo e o A
- had wit and insight into the demo and would be the perfect person
o SHERYL CROW Anythlng But Down (A&M) 73 1118 3872 around whom we could build @ morning show. She's finrew, X
s DAVE MATTHEWS BAND Crush (RCA) 1030 1133 2972 intelligent, can drive the show, and has a great sense of timing.
. The show never gets bogged down with talk — it's always going somewhere. People
15 @ JEWEL Down So Long (Atiantic) 1010 886 37/0 have described it to me as being “fluffy, but not too fluffy,):’ We're not 1ryinget: save the
: planet like some Alternative stations do, and we'r t oo cool for th . Our
13 11 BLONDIE Maria (Beyond) 902 926 321 morning shsow I?cs a nice Ro:i: (;";oniell-like?eeel ::oit, ?A(:'\cy’s funny :A?I:Z:; beil;g dorky.
11 12 BAZ LUHRMANN Everybody's Free... (CapitO/) 889 1021 30/0 There are things you can do on @ morning show with a woman in the lead position
) . that you can’t with a couple of guys. The trick is making sure the show always has
215 EVEG Inside Out (RCA) 869 977 25/0 universal appeal. Amy is now fe:r)\l'\sed with someone [Cghseeks] shesfgrmerlyov):orked
i with in the market. It really is a two-person show. In this case, the woman is bein
v @ GARBAGE SpECI&| (A/mo SOUHdS//HfBISCOpB) 858 845 342 teased by the male sidekick. There’s a nice interplay that's dif'fereen'r from v:hen ngczle
1015 SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 837 1097 260 is in the lead spot.
] : After establishing the music, the morning show is the next most important thing.
1 1 EAGLE-EYE CHERRY Save Tonight (WOIk/ERG) 820 888 300 Since we're furthegr c:lce:ng than most otl’:zrgs'ro'fions wcfulj b:c?:fer six mo:'fhs, C«Z’re
1 17 NEW RADICALS You Get What You Give (MCA) 804 839 24/0 looking to expand the morning show and add some people with completely different
viewpoints. Without that, a show can come off as very homogeneous with no conflicts.
2 () FATBOY SLIM Praise You (Skint/Astralwerks/Caroline) 801 688 3273
15 19 THIRD EYE BLIND Jumper (E/Bkl‘l’&/EEG) 754 851 230 Dusty Hayes programs Pop/Alternative WXPT/Minneapolis.
19 20 U2 Sweetest Thing (Isiand) 722 818 200

i ] Forward-thinking executives lend their perspectives about
This chart reflects airplay from April 5-11. Songs ranked by total plays. Pop/Alternative music and formatics each week.
Contributing station combine from the Custom Chart function on R&RONLINE. © 1999, R&R Inc.

New & Active Contributing Stations

SHAWN MULLINS Shimmer (SMG/Columbia) RICKY MARTIN Livin’ La Vida Loca (C2/Columbia) KPEK/Albuguergue, NM (HAC) KYSR/Los Angeles, CA (HAC) WVRV/SL. Louis, MO (HAC)

Total Plays: 539, Total Stations: 23, Adds: O Total Plays: 283, Total Stations: 21, Adds: 9 KAMX/Austin, TX(HAC) WPNT/Milwaukee, Wl (HAC) KENZ/Salt Lake City, UT (AA}
KLLY/Bakersfield, CA (HAC) WXPT/Minneapolis, MN (HAC) | KaMB/salt Lake Chy, UT (HAC)

FUEL Shimmer (550 Music/ERG) | CARDIGANS My Favourite Game (Stockho/m/Mercury) WBMX/Bostan, MA (HAC) K0SO0/Modesto, CA (HAC) KFMB/San Diego, CA {HAC)

Total Plays: 424, Total Stations: 18, Adds: 0 Total Plays: 250, Total Stations: 11, Adds: 0 WLCE/Buffalo, NY (HAC) KCDUMenterey-Salinas, CA (HAC) KLLC/San Francisco, CA (HAC)
WALC/Charleston, SC(HAC) WPTE/Norfolk, VA (HAC) KRUZ/Santa Barbara, CA(HAC)

FASTBALL Out Of My Head (Hollywood) EAGLE-EYE CHERRY Falling In Love Again (Work/ERG) WLNK/Charlotte, NC(HAC) KYIS/Oklahoma City, OK (HAC) KMHX/Santa Rosa, CA{HAC)

Tota! Plays: 367, Total Stations: 20, Adds: 1 Total Plays: 216, Total Stations: 13, Adds: 4 WTMX/Chicago, IL (HAC) WSHE/Orlando, FL (HAC) ‘ WHPT/Tampa, FL (AA)
WXEG/Dayton, OH (Alt) WPLY/Philadelphia, PA(AIt) | WSSR/Tampa, FL{HAC)

MY FRIEND STEVE Charmed (Mammoth) TAL BACHMAN She’s So High (Columbia) KALC/Denver, CO (HAC) WXXM/Philadelphia, PA(HAC) | KZPT/Tucson, AZ(HAC)

Total Plays: 362, Total Stations: 17, Adds: 1 Total Plays: 204, Total Stations: 15, Adds: 5 WPLT/Detroit. MI{HAC) KZON/Phoenix, AZ (Alt) WMBX/West Palm Beach, FL (HAC)

| KVSR/Fresno, CA{HAC) KBBT/Portiand, OR (HAC) WXLO/Worcester, MA(HAC}

TOMMY HENRIKSEN | See The Sun (Capitol) JOHN MELLENCAMP 'm Not Running... (Columbia) WSl fGireenshoro, NC(HAC) KLCARReno, NV (HAC)

Total Plays: 320, Total Stations: 13, Adds: 0 Totat Plays: 197, Total Stations: 9, Adds: 1 WKZL/Greensboro, NC(HAC) WINERochester, NY (HAC) — -
KMXB/Las Vegas, NV (HAC) K220/Sacramento, CA (HAC) 42Total Stations

Songs ranked by total plays HAC-Hot AC Alt-Alternative AA-Adult Alternative

and many more

What do these great stations have in common?

They’ve tapped into the incredible marketing power of Banners on a
Roll, — the premium banner product designed to give you maximum
impact for your station promotions.

Banners on a Roll, is ideal for indoor and outdoor appearances. Put

your call letters and logo everywhere you go and display them over and

over. Take advantage today of the surprisingly affordable way to

generate visual impact. Premium Banners from Lehrer &Van Allen Promotions

Call Susan Van Allen today for your personal consultation on
1-800-786-7411

On the Web: www.bannersonaroll.com

harnessing the power of repeatability.

B T D e N ey @] 8 | g e —— T


www.americanradiohistory.com

CHR

T R S p—

April 16,1999 R&R ® 47

tnovia@rronline.com

CONTEMPORARY HIT RADIO

Pop/Alternative Searches For Respect

! Key programmers focus on the future

After last week’s column on Pop/Alternative, my phone and
e-mail have been, to say the least, busy. Labels called to voice
their opinions, and Pop/Alternative PDs and MDs called to re-
quest that R&R create a new Pop/Alternative chart and panel. A
few of them pointed out that we have CHR/Pop and CHR/Rhyth-
mic, why not CHR/Alternative? A few CHR PDs picked up the
phone to air their assertion that Pop/Alternatives are still Hot ACs.

;  Regardless of
| their opinions,
%I when our readers

i talk, R&R lis-

'i o | tens. This lively
% {discussion

| among Pop/Al-

has

|
‘ ternatives
1
{

turned into a spir-
e £
2 g 1
® B

ited debate inside
i the walls of R&R
GU}; Zapoléon '

regarding how
these stations are
currently being represented and
what, if any,
changes need to
be made to accu-
rately reflect the
feelings and the
identities of these
stations.

We have heard
loud and clear
that. after four-
plus years. most
Pop/Alternative
programmers
agree this musical
genre has evolved into a format, just
as Urban AC and Active Rock have
spun off from Urban and Rock.
Now we want to know what you
think. We encourage you to make
your voice heard and help us remain
on the cutting edge of the music in-
formation business. Is Pop/Alterna-
tive a format? Should Pop/Alterna-
tive stations have their own Back
Page charts and section within
R&R? What format should they re-
port to: Hot AC, Adult Alternative
or CHR?

For some opinions at the station
and label levels, this week I turned
to KFMB/San Diego GM Tracy
Johnson; Zapoleon Media Strate-
gies’ Guy Zapoleon; KLLC/San
Francisco PD Louis Kaplan;
KMXB/Las Vegas PD Duncan
Payton; KBBT/Portland, OR PD
Michelle Engel; and Sr. VP/Colum-
bia Records Group Jerry Blair.

: R

Tracy Johnson

R&R: Is Pop/Alternative a format?

TJ: 1 think it has matured, and
you could make the argument that
it is a format. The number of sta-
tions described as Modern AC or
Pop/Alt certainly justifies it. How-
ever, | see the texture of the format
changing to where the “Alternative™

part of the description may not be
completely accurate. The challenge
would be in deciding what stan-
dards to enforce.

GZ: Pep/Alternative stations
have their own unique mix, and
there certainly are enough stations
focusing on this sound for it to have
its own panel.

LK: Although still in its infancy,
Pop/Alternative is certainly a for-
mat. It's a strong ratings performer
in many markets, it breaks songs
and artists, and it attracts passionate
listeners in marketable demograph-
ics. Yes, it is a hybrid, but no more
so than “Rhythmic” Top 40 or
“Modern” Rock versus their main-
stream brothers.

DP: How much success does it
take? We are now over three suc-
cessful years into the format. Is Ur-
ban AC a format? Is Hot Country a
format? Are Rhythmic Top 40 or
Churban farmats? Yes! They are all
successful formats in multiple mar-
kets across the U.S. The one thing
they have in common with Pop/Al-

&

. Louis Kaplan

Duncan Pzyton

ternative is that they were spawned
from other successful formats — Al-
ternative/Top 40 and AC.

ME: 1 believe that it is a style of
radio. Just as Hot AC was consid-
ered a format and Soft Rock and all
of that was considered a format,
what we do is definitely a style of
radio. The stations that have been
successful, like WBMX/Boston and
KFMB, have really put their arms
around a group and lifestyle of adult
listeners who buy records. These ac-
tive listeners also go to concerts and
help define pop culture. By sheer
numbers. this is an enormous group
of people, and they happen to like
this kind of music.

JB: For the most part, formats are

. _______yanv amavricanradiahictornvs com

too constricting. Every station has its
own flavor for its marketplace. It is
our job to expose our music to as
many people as possible, so they get
excited about it and buy it. That’s the
way we promote music. Some of the
very best programmers and brightest
minds today program these very im-
portant radio stations. If they say it
is a format, then [ leave it to their ex-
pertise, but we will always promote
them through our relationships.

R&R: If you could send a mes-
sage to the labels with guidelines on
how you would like to be promot-
ed, what would it be?

TJ: I think we should be handled
more by the CHR departments. This
format does move product, is very ac-
tive and should be verified by the la-
bels. I have no complaints in how we
are treated here, but I know other sta-

tions have some
I challenges in mar-
| kets where the
& | Pop/Alternative
& station isn’t quite
i as strong. | do not

. think it should be
worked by Alter-
native promotion
i departments. We

E have very little in
common with that
format.

GZ: The format
is driven by its taste for contempo-
rary music, so | would have it han-
dled by CHR promotion.

LK: I don’t mean to take any-
thing away from the professionals
promoting AC. but I've been around
this business long enough to know
the differences in the way stations
are treated by the labels depending
on which departments are involved.
Pop/Alternative breaks records. It
should be promoted aggressively.
That usually means the CHR depart-
ment, but I believe the format (and
labels) would be best served by put-
ting both departments on the case.

ME: Many labels know how to
do it correctly, and the more for-
ward-thinking companies have ap-
pointed directors or VPs of Adult
Radio or Modern Adult. Some share
it between Alternative and Modern
AC, with directors that understand
both sides of it. Labels need to un-
derstand and respect that when a
huge artist comes to town, they can’t
do the CHR or the Alternative and
then get to us if there is some time
left in the day. My national record
reps have to work everything from
Soft AC to Hot AC. I want them to
have the same passton for the mu-
sic that I do. and how can you be

Jerry Blair

Pop/Alternative By The Numbers

M Format looks to women for its strength

By Mike Kinasian
R&R AC Editor

hen you examine any new emerging format or musi-
cal genre, you have to look to the ratings for some of
the answers. As a follow-up to our two-part series on
Pop/Alternative, | turned to R&R Hot AC/AC Editor Mike

Kinosian.

When it comes to number crunching and analyzing formats, no on2 does
it better than Kinosian. | asked him to highlight some of Pop/Alterriative’s
ratings statistics. What he found will probably come as no surprise: The
format’s greatest strength, much like CHR's and Hot AC's, is among wom-
en. For example, depending on the lean of the Pop/Afternative station wom-
en accounted for as much as 65% of the audience (WLNK/Charlotte) to
as little as 34% (KQMB/Salt Lake City). Kinosian’s Pop/Alt results are most
interesting when compared to traditional ACs and Hot ACs, as he does
with his analysis of women 18-34. Following are some of the Por/Alter-
native ratings highlights he’s rounded up.

When faced with the challenge of branding new products, major com-
panies spend millions on research and testing. Such luxuries, however,
don't exist as the next great radio trend emerges. When the time comes
to ascribe names to budding formats, the intention is to label the new phe-
nomena accurately and succinctly.

“Pop/Alternative” became our branding choice of record for a group of
similarly programmed stations like KYSR (Star)Los Angeles, WTMX (Mix)/
Chicago, KLLC (Alice)/San Francisco, WBMX (Mix)/Boston, KFMB-FM
(Star)/San Diego, KZZO (The Zone)/Sacramento and KMXB (Mix)/Las
Vegas. Call these stations what you like, but it’s clear that a few dozen or
s0 of them have developed a certain sound and attitude.

Based on numbers gathered from the fall book, nearly two of every three
people listening to a typical Adult Contemporary station are women 18+.
In Hot AC, that figure falls to about 6 of every 10. Slightly more than half
of Pop/Alternative’s listeners are women 18+. WLNK/Charlotte (65%),
WBMX (64%) and WTMX (61%) are favorites among women 18+. Con-
versely, WPNT/Milwaukee (40%), KCDU/Monterey (40%) and KQMB/Salt
Lake City (34%) had the lowest women 18+ audience composition per-
centages.

When it comes to pinpointing Pop/Alt’s strongest cell, it's absolutely no
contest. Six times out of 10, its women 25-34.To a lesser extent, that's
also Hot AC's greatest cell, while mainstream AC’s strength is found among
women 35-44.

KPEK/Albuguerque and WXLO/Worcester, MA were Pop/Alt’s two TSL
leaders this fall. A typical 18-34 female spent nine and a half hours a week
listening to KPEK and about 15 minutes less than that listening to WXLO.

But the real proof with any format rests with ratings. Staying focused
on that women 18-34 target, we see that 58% of Pop/Alts placed either
first (19%), second (22%) or third (17%). Compare that to 79% among
that sarme demo for Hot AC: 21% finished first, 26% second and 32% third.
For the sake of comparison, 91% of ACs | sampled ranked first (53%),
second (27%j) or third (11%) in their women 35-64 target.

Pop/Alts leading their respective markets this fall among 18-34 females
were KLLC, KZZP/Phoenix (now CHR/Pop), KFMB-FM, KALC/Dznver,
KPEK/Albuquerque, WXLO/Worcester, MA and KOSO/Modesto, CA.

passionate when you are working
Soft AC. AC, Hot AC and Pop/Al-
ternative records?

JB: We attempt to promote our
records through people who have
long-standing relationships with
these radio stations and program-
mers. We don’t base our business
relationship on working with this
group of stations any differently
because of a category they are in.
Companies that do that are setting
themselves up for dismal failure.
These radio stations have proven
they can break and expose music,
and we will continue to treat them
with our ultimate respect.

R&R: Any other thoughts on the

Jfuture of the format?

TJ: All formats are in a constant
state of evolution, and Pop/Alterna-
tive 1s no exception. I'm seeing a
growing interest in and acceptance
of new music and a definite change
in the texture of the hits.

LK: In the case of KLLC (and
several other stations), over two suc-

cessful years have gone by. This
should eliminate the comparisons to
Rock 40, which is most likely the rea-
son so many are gun-shy about giv-
ing the format its props. The format
continues to thrive and should do so
for years to come.

DP: Mix 94.1 is consistently top
three 12+, first or second 13-34, top
five 25-54 and No. 1 in our target,
women 25-34. We are usually sec-
ond in the market in revenue, and
we consistently get results for our
clients. We are as Pop as we are Al-
ternative. We play Eve 6 and Ever-
clear, but we also play Savage Gar-
den and Shania Twain. The reason
everyone has had such a hard time
defining our format is because it
leans in different directions depend-
ing on the individual tastes of the
target audience in each mezrket and
each station’s competitive land-
scape. This format is always in a
state of change. Successful stations
are those that respond to the chang-
ing tastes of their target audiences.
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES APRIL 16 1999

CavLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of March 22-28.

CHR/POP g . [— - CaLLouT AMERICA®
TOTAL AVERAGE f § _
FAVDRABILITY ESTIVATE (1-5/ 5 ; WOMEN  WOMEN ~ WOMEN HOt scores
ARTISTTITLE LABEL(S) ™W oW 2w 3w 5§ | 1217 18-24 2534| EAST SOUTH WEST WEST BY ANTHONY ACAMPORA
TLC No Scrubs (LaFace/Arista) 413 3.92 3.93 393 71.8 13.5| 435 4.17 3.60] 4.03 426 4.17 4.06 he influence of rhythmic-based
TYRESE Sweet Lady (RCA) 390 — — — 493 73391 400 3.67|3.98 3.90 3.89 3.84 LSS L SRS
week’s Callout America survey —
JAY-Z /AMIL AND JA Can | Get A... (Def Jam/RAL/Mercury) 3.88 3.82 3.79 3.77 673 155 3.97 3.89 3.58( 3.83 3.94 4.16 3.61 | R&R'’s exclusive callout research of
400 women aged 12-34.
SUGAR RAY Every Morning (Lava/Atiantic) 3.85 3.88 3.83 3.93 86.3 19.8]| 3.92 3.86 3.74| 3.71 3.88 3.89 3.90 “No Scrubs” by TLC (LaFace/
WHITNEY HOUSTON Heartbreak Hotel (Arista) 3.83 369 3.69 3.65 67.8 14.0| 390 3.88 358385 4.00 363 3.85 | Arista)holdson tothe top spot, mov-
ing 3.92-4.13 in total favorability.
WILL SMITH Miami (Columbia) 3.77 3.60 3.61 362 B1.3 31.5( 3.78 3.77 3.77| 3.83 3.49 3.78 4.03 | “Scrubs” is a dominant first among
teens and women 18-24, while rank-
BRANDY Have You Ever? (Atlantic) 3.76 3.69 3.73 363 783 30.5( 3.88 3.63 3.79|3.71 3.76 3.87 3.7 | ing seventh 25-34.

This week’s top Hit Potential song

MONICA Angel Of Mine (Arista) | 375 3.64 370 3.68 85.0 24.8(398 371 3.47(372 365 380 37 |, g0 Lady” by Tyrese (RCA).

98 DEGREES The Hardest Thing (Universal) 3.73 376 3.65 3.56 65.0 12.0{ 4.00 3.63 3.29] 3.71 3.72 3.69 3.80 | “Sweet” debuts at No. 2 overall with

a 3.90 total favorability score. It finish-

H@ SHANIA TWAIN That Don’t Impress Me Much (Mercury) 3.71 3.62 366 3.66 665 12.8( 3.78 3.67 3.66( 3.67 3.70 3.75 3.70 | es seventh 12-17, second 18-24 and
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) 371 378 3.71 382 81.0 195|398 3.60 346|374 3.88 3.47 3.75 g’l“g‘fjf“' LR G B
SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 3.63 3.65 3.65 3.78 86.5 30.5| 3.74 3.73 3.37| 3.69 3.67 3.44 3.73 Another Hit Potential track, “Can

I Get A..” by Jay-Z f/Amil & JA
‘N SYNC (God Must Have Spent) A Littie More Time On You (RCA) 3.60 3.60 3.64 3.45 77.8 27.8] 3.60 3.77 3.40§ 3.59 3.49 3.71 3.54 (Def Jam/RAL/Mercury), climbs
3.82-3.88 overall and ranks third.

G0O GOO DOLLS Slide (Warner Bros.) 3.60 3.67 3.57 3.74 743 21.8( 357 363 360|349 365 357 368 | S°7°°%°0
] Can” continues to post huge 12-17
BRITNEY SPEARS ...Baby One More Time (Jive) 3.54 3.61 3.63 3.57 90.8 358 3.65 3.54 3.40| 3.64 3.50 3.47 3.47 | and 18-24 — and this week ranks

11th 25-34 with a 3.58.
EVERLAST What It's Like (Tommy Boy) 3.53 3.64 3.65 3.71 753 22.0| 3.50 3.64 3.43| 342 354 3.72 3.46 “Heartbreak Hotel” by Whitney
r , . . Houston (Arista) ranks fifth overall
H@ BAZ LUHRMANN Everybody’s Free (To Wear Sunscreen) (Capitol) 3.50 —  — 60.5 17.5 3.45 3.59 3.46(3.31 3.52 3.43 373 | Lt checked in ei ehth
BACKSTREET BOYS All | Have To Give (Jive) 349 3.58 352 3.53 83.8 28.3| 3.68 3.44 3.29( 339 360 3.45 3.54 | 12-17, fourth 18-24 and 11th 25-34.
Other rhythmic titles in the top 10
EAGLE-EYE CHERRY Save Tonight (Work/ERG) 3.46 3.50 3.46 3.52 88.8 34.3| 3.46 3.58 3.38] 3.41 3.21 3.53 3.59 | this week include “Have You Ever?”
- by Brandy (Atlantic), “Angel Of
LENNY KRAVITZ Fly Away (Virgin) 344 355 351 3.58 820 295 3.51 3.33 3.48(3.20 3.73 3.44 339 | by Monica (Arista), “Miami”
MATCHBOX 20 Back 2 Good (Lava/Atlantic) 3.42 3.43 351 353 73.8 24.3| 3.29 3.43 359|335 3.45 343 3.45 | by Will Smith (Columbia) and “The
Hardest Thing” by 98 Degrees (Uni-

CHER Believe (Warner Bros.) 339 3.46 3.53 3.51 90.8 34.3| 3.30 3.30 3.61| 3.47 3.35 3.47 3.27 versal).

. The third Hit Potential song is
JOEY MCINTYRE Stay The Same (C2/Columbia) 338 3.43 334 — 460 143 3.§s 3.00 3.11/3.53 3.00 3.38 349 | may become Shania Twain's
MARIAH CAREY | Still Believe (Columbia) 3.37 3.24 313 3.14 858 32.0| 3.49 3.31 332|321 353 3.35 3.41 | mostwidely accepted pop hit to date,

“That Don’t Impress Me Much” (Mer-
SAVAGE GARDEN The Anima! Song (Hoflywood/Columbia) 3.27 3.16 3.29 3.27 525 18.0) 3.28 3.29 3.22| 3.02 3.68 3.34 3.10 cury). “Impress” is testing across all
cells, ranking 10th with teens, ninth

GARBAGE Special (Aimo Sounds/Interscope) 320 — e o 47.0 15.8] 3.32 3.03 3.31|3.24 327 3.02 3.24 18-24 and fifth 25-34.

SHERYL CROW Anything But Down (A&M) 318 316 — — 50.8 14.3| 2.89 3.27 3.42| 3.19 3.07 3.37 3.07 Hit Potential designation applies to
songs below the top 25 on R&R’s

B*WITCHED Cest La Vie (Epic) 311 337 — — 615 21.5[3.36 294 2.93[316 3.00 3.21 3.02 | CHR/Pop chart that have been tested

and identified as potential hits for the
format.

MADONNA Nothing Really Matters (Maverick/WB) 284 288 290 3.10 520 22.0| 2.62 2.97 3.00| 2.78 3.09 2.64 2.88

Total sample size is 400 respondents with a +/-5 margin of error. Tofal average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential represents
songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets:
EAST. Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus,
Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, San Francisco, Seattle. © 1999, R&R Inc.

Aivine
“One More Try”

The follow-up to the #1 Platinum single “Lately”’
Check out the Jonathan Peters Radio Dance Mix

18 Adds including:
WXYV WROX WBLI WKSE WWHT

Album approaching Gold
#7 MOST ADDED

Written by: George Michael 5?1

Produced by: Denzil Foster & Thomas.. McElroy e

Executive Producers: Ruben Rodriguez & Nathan Garvin A
www.divinemusik.com www.redantrecords.com rdaz

www americanradinhictory com
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= CHR/POP TOP 50 . BREAKERS.
APRIL 16, 1999 RICKY MARTIN
Livin’ La Vida Loca (C2/Columbia)
 E— TOTAL PLAYS —] TOTAL TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
W 2w W TW  ARTIST TITLE LABEL(S) ™ w oW aw STATIONS/ADDS 3555/1904 14619 @
i 1+ 1 @ SUGAR RAY Every Morning (Lava/Atiantic) 8644 8445 8335 8179 15370
s 4« o @ SIXPENCE NONE THE RICHER Kiss Me (SquintColumbia) 7964 7393 6634 5722  154/0 JORDAN KNIGHT
s 7 4 @ TLC No Scrubs (LaFace/Arista) 7225 6616 6003 5045 14500 Give It To You (/nterscope)
> 2 s 4  CHER Believe (Warner Bros.) 6300 6637 7053 7325  142/0  |TOTALPLAYSINCREASE  TOTAL STATIONSIADDS CHART
5 3 s s BRITNEY SPEARS ..Baby One More Time (Jive) 5918 6289 6750 7192 1390 2092/481 113/10 (28
+ s 17 s GOOGOO DOLLS Slide (Warner Bros.) 5866 5884 6126 6474 13472
w 9 & @ LENNY KRAVITZ Fly Away (Virgin) 5765 5151 4979 4820 1390
w 12 o @ EVERLAST What It's Like (Tommy Boy) 5620 5007 4391 3879 136/
s 13 n @ 98 DEGREES The Hardest Thing (Universal) 5511 4850 4378 3840 149/3 MOST ADDED-
s s s 1 MONICA Angel Of Mine (Arista) 5485 5022 6011 5965  120/0 | ARTSTTTLE LasEL(s) Aoos
2 15 2 Q) WHITNEY HOUSTON Heartbreak Hotel (Arista) 4705 4139 3524 2905  128/2 | BACKSTREET BOYS | Want It That Way (Jive) 140
s ¢ 10 12 MATCHBOX 20 Back 2 Good (Lava/Atlantic) 4622 4896 5055 5135  116/2 | BRANDY Amost Doesn't Count (Atlantic) 47
BREAKER (® RICKY MARTIN Livin' La Vida Loca (C2/Columbia) 3555 1651 384 —  146/19 | ROBBIE WILLIAMS Millennium (Capitol) a
4w @ SHANIATWAIN That Dot Impress Me Much (Mercury) 3448 2849 2106 1586 1308 | Nt AERGHIANT e Sweet (ElektraEEG) 20
, , ivin’ La Vida Loca (C2/Columbiz) 19
12 1 1 15 SAVAGE GAR_DEN The Animal Song (Hollywood/Columbia) 3408 4098 4398 4497 103/0 CITIZEN KING Better Days (And...) (Warner Bros.) 18
s 29 25 O ‘NSYNC I Drive Myself Crazy (RCA) 3400 2747 2081 1315 138/5 | DIVINE One More Try (Pendulum/Red Ant) 17
5 o 2 P SHERYL CROW Anything But Down (A&GM) 3105 2837 2631 2312 11972 | JANA Ooh Baby Baby (Curb) 17
% 2 2 () BAZLUHRMANN Everybody's Free... (Capitol) 3002 2735 2102 1350 108/ | FASTBALL Out Of My Head (Holywood) 15
% 2 2 @ GARBAGE Special (Almo Sounds/Interscope) 3057 2749 2492 2231  127/3 | OFFSPRING Why Don't You Get A Job? (Columbia) 14
s 26 25 @ JEWEL Down So Long (Atlantic) 2950 2616 2125 1370 119A4
w 8 1 =2 EAGLE-EYE CHERRY Save Tonight (Work/ERG) 2931 3040 3189 3602  103/1
1 1w 15 2  BRANDY Have You Ever? (Atiantic) 2742 3316 4038 4622  90/0
6 19 19 25 WILL SMITH Miami (Columbia) 2697 2978 3093 3715 870 M OSTP’EE;QSEASED
7 10 1 2  BACKSTREET BOYS All | Have To Give (Jive) 2648 3716 4584 5233 80/0 g
w 17 1 2 JOEY MCINTYRE Stay The Same (C2/Columbia) 2600 3187 3520 3530  98/0 | ARTISTTME LR INCREASE
w 15 1w 2 SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 2585 2981 3605 4085 824 | RICKY MARTIN Livin'La Vida Loca (C2/Columbiz) +1904
w 2 2 oz B*WITCHED Clest La Vie (Epic) 2200 2449 2428 2323 10172 g:%'g;’}i’fsTﬁ]‘;Y:a'rg’ggmI“a(‘u",‘,’fvir(sﬁlv)") H1oe
BREAKER @ JORDAN KNIGHT Give It To You (Interscope) 2092 1611 1193 892 113A0 | .\ cyne Drive Myselt Crazy (??CA ) e
41 3 30 29 VENGABOYS We Like To Party! (Gr oovilicious/Strictly Rhythm) 1784 1815 1411 1149 79/5 LENNY KRAVITZ Fly Away (Virgin) +614
_ s w» € BLESSID UNION OF SOULS Hey Leonardo (She...) (Push/V2)1600 1306 902 400  83/5 | EVERLAST What It's Like (Tommy Boy) +613
€ BACKSTREET BOYS | Want It That Way (Jive) 1566 10 — —  141/140 | ROBBIE WILLIAMS Millennium (Capitol) +610
35 3 a4 32 BONJOVI Real Life (Reprise) 1558 1584 1467 1353 85/0 TLC No Scrubs (LaFace/Arista) +609
0 v = @ JAY-ZF/AMILAND JA Can | Get A... (Def Jam/RALMercury) 1524 1378 1257 1221 81/7 | SHANIATWAIN That Don't impress Me Much (Mercury) +599
% m 2 s EMINEM My Name Is (Web/Aftermath/Interscope) 1498 1865 1881 1817  91/p | SIXPENCENONETHERICHERKissMe (SquintColumbia) +5T1
_ _ w @ OFFSPRING Why Don't You Get A Job? (Columbia) 1457 1088 608 121  110/14
s o 3 € MULBERRY LANE Harmless (Refuge/MCA) 1449 1316 1189 972 9455
oo 2 é ‘N SYNC (God...) A Little More Time... (RCA) 1319 1895 2372 3091  55/0 HOTTEST
- — & FATBOY SLIM Praise You (Skint/Astralwerks/Caroline) 1317 1153 894 671 76/8
— % = @ MEJA Al ‘Bout The Money (C2/Columbia) 1306 1226 1115 916 7155 RECURRENTS
7 4« @ CNOTE Wait Till | Get Home (TransContinental/Epic) 1276 1137 1066 946  88/4 | AT T RO
% o o @) MARVELOUS 3 Freak Of The Week (HiFiElektra/EEG) 1234 1202 1125 946  84/3 E:Tv?ﬁkfu’ﬁ'.’#éi”?%‘”(SEA’%’/’?’%
" & « @ BILLY CRAWFORD F/NONA HENDRYX Urgently InLove (V2) 1121 1070 1006 751 795 | nexrtoscosequsty e
w 4 4 @ FUEL Shimmer (550 Music/ERG) 1103 1068 1031 938 66/3 BARENAKED LADIES One Week (Reprise)
25 u w4  DIVINE Lately (Pendulum/Red Ant) 1089 1257 1464 1859  39/0 | NATALIEIMBRUGLIATorn (RCA)
20 2 3 4  MARIAH CAREY | Stili Believe (Columbia) 1089 1606 2527 3077 37/0 GOO GOO DOLLS Iris (Warner Sunset/Reprise)
@ TYRESE Sweet Lady (RCA) 1073 814 527 266 63/7 EDWIN MCCAIN 'll Be (Lava/Atlantic)
2 w0 22 4 MADONNA Nothing Really Matters (Maverick/WB) 966 2004 2648 2703  42/0 | MATCHBOX20Real World (Lava/Atlantic) ,
@ ORGY Blue Monday (Elementree/Reprise) 888 760 500 484  Gg/11 | AEROSMITH | Don't WantTo Miss A Thing (Columbiz)
@  FASTBALL Out Of My Head (Hollywood) 881 473 61 24 7645 | STBALLTReWay (Hollwood)
@ FIVE Slam Dunk (Da FUﬂk) (Af /Sta) 836 674 650 547 68/3 Breakers: Songs registering 2000 plays or more for the first iime. Bullets
ded to songs galning plays over the previous week. If two songs are
This chart reflects airplay from April 5-11, Songs ranked by total plays. Highlighted songs indicate Breaker. }:f;"n‘,’;‘;i':m".'si'jy.f.,‘y'l".;?;‘?.,Zei’,‘,?,gfm?L'e";ﬂiti‘:fﬂ:.fiﬂﬁiiﬁ
154 CHR/Pop reporters. 152 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1999, R&R Inc. increases in total plays. Weighted chart appears on R&R ONLINE.
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SHAWN MULLINS Shimmer (SMG/Columbia) BRANDY Almost Doesn't Count (Atfantic)
Total Plays: 734, Total Stations: 48, Adds: 6 Total Plays: 233, Total Stations: 53, Adds: 47 ADDS APR' L 20
ROBBIE WILLIAMS Mitiennium (Capitol)

BIJOU PHILLIPS When | Hated... (Aimo Sounds/interscope)

Total Plays: 683, Total Stations: 80, Adds: 27 Total Plays: 230, Total Stations: 24, Adds: |

EYC This Thing Called Love (Gasoline Alley/Red Ant) . A .

Total Plays: 665, Total Stations; 53, Adds: 0 #ANA Ooh Baby Baby (QUfb) ' | BABEL FISH Mania (Atlantic)

BUSTA RHYMES FUANET Whats 1 Gonna Be (BEa/EG) ofal Plays: 226, Total Stations: 38, Adds: 17 ‘

Total Piays: 574, Total Stations: 51, Adds: 5 ROCKELL When I'm Gone (Robbins) TAL BACHMAN She’s So High (Columbia)
CITIZEN KING Betier Days (And The Botiom.) (Wamer Bros) Total Plays: 186, Total Stations: 10, Adds: 0

Total Plays: 462, Totat Stations: 59, Adds: 18 BILLIE She Wants You (Innocent/Virgin) LT My Own Worst Enemy (RCA)
EAGLE-EYE CHERRY Falling In Love Again (Work/ERG) | Total Plays: 169, Total Stations: 15, Adds: 7

fotl Pays: 523, Total tatons: 34, Adds: 9 MONIFAH Moniah's Anthem/Bad Gl (UptowndUniversa) ~ MYA My First Night With You (University/Inferscope)
BLONDIE Maria (Beyona) Total Plays: 167, Total Stations: 19, Adds: 0

Total Plays: 275, Total Stations: 10, Adds: 0 TEXAS In Our Lifetime (universa')

! SHANICE When | Close My Eyes (Laface/Arista
CORRS So Young (143/Lgva/Atlant10) Total Plays: 144, Total Stations: 15, Adds; 1 4 l
Total Plays: 270, Total Stations: 25, Adds: 1

BLACKSTREET FUANET Girtiend/Boyfend (L7 Marvimirscopg) | DIVINE One More Try (Pendulum/Red Ant)

Total Plays: 240' Total Stations: 9, Adds: 2 Total PIays: 59, Total Stations: 21, Adds: 17
SWIRL 360 Candy In The Sun (Mercury) NATALIE MERCHANT Life I Sweet (Elektra/EEG) |
Total Plays: 235, Total Stations; 23, Adds: 1 Total Plays: 13, Tota! Stations: 20, Adds: 20

Songs ranked by total plays

KNIGHT TAKES FLIGHT TO AN ISLAND — WBLI/Long Island that is. Interscope artist

Jordan Knight came to the station for a morning show visit, promoting his current single “
Give It To You". All hugged up are (I-r) Morning show hosts Steve & Maria, Knight, MD Al
Levine and Interscopes Local Promotion Manager Jen Zeller. ‘

FUEL...I'M BURNING, I'M BURNING — KRBE/Houston welcomed 550 Music/ERG group

Fuel to the station, before a recent soid out concert. While promoting the current Top 40

single “Shimmer” they took the chance to vibe with Programming Asst. Christy Anderson
\ () and Afternoon Driver Scott Sparks (r).

PLEASE SEND YOUR

PHOTOS

| R&R wants your best snapshots

| (color or black & white).
Please include the names and titles
| of all pictured and send them to:

{ R&R c/o Robert Pau:

10100 Santa Monica Bivd.,

. Do ! Fifth Floor,

IT’S HOT IN HERE — That's because Universal group 98 Degrees stopped by WKSE/ { L oS A nge /e S, C A 9006 7

Buffalo’s backstage area after a recent station show. While up on stage they tore it up with
the singles “The Hardest Thing” and “Because Of You.” All heated up are (2nd from left)
Promotion Director Stephanie Ringer and PD Dave Universal.

www._americanradiohistorv com.
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Stations and their adds listed alphabetically by market

WFLY/AIbany, NY

OM: Michael Morgan

PD: Rob Dawes

MD: Ellen Rockwell
BRANDY "Doesnt’
BACKSTREET BOYS “Wart”
FASTBALL “0ut”

KQI0/Alexandria, LA
PD: Kahuna
APDMD: Jay Stevens
15 B*Natural”
BACKSTREET BOYS Want”
BRANDY “Doesnt’
DIVINE “Try”
NATALIE MERCHANT “Sweet”

WAEB/Allentown, PA
PD: Brian Check
APD: Rob Acampora
MD: Jenniter Knight
BACKSTREET BOYS “Want"

KQIZ/Amarillo, TX

PD: Justin Brown

APD/MD: Cisco Kidd
GARBAGE “Specal”
JORDAN KNIGHT “Give”
FATBOY SLIM “Prase”
BACKSTREET BOYS “Want”

KGOT/Anchorage, AK

OM: Mark Murphy

PD: Bill Stewart

12 RICKY MARTIN "Lman™

12 JAY-ZFAAMIL AND A “Get”
CITIZEN KING Better”

WSTR/Atlanta, GA

PD: Dan Bowen

MD: J.R. Ammons

32 RICKY MARTIN"Lmn™

21 BACKSTREETBOYS "Want”
FASTBALL “Out"

WAYV/Atlantic City, NJ

PD: Tommy Frank

APO/MD: Paul Kelly
FATBOY SLIM “Prasse”
NATALIE MERCHANT “Sweet”

WZNY/Augusta, GA

PD: Bruce Stevens

MD: Michael Chase
ROBBIEWILLIAMS "Mdennium”
BACKSTREET BOYS “Want"
MULBERRY LANE “Harmiess™

KHFI/Austin, TX

PD: Leslie Basenberg
MD: Jetf Miles

22 BACKSTREET BOYS ‘Want"
6 OFFSPRING “Get”

5 GINUWINE ‘Diferert”

WXYV/Baltimore, MD

PD: Bill Pasha

APD: MD Throbb

MD: Albie Dee

11 RICKY MARTIN “Lvin™

9 BACKSTREET BOYS “Want"
EAGLE-EYE CHERRY “Faling”
TYRESE “Sweet”

WLSS/Baton Rouge, LA
PD: Fiash Phillips
APDMD: Todd Chase
1 98 DEGREES “Hasdest”
RICKY MARTIN“Livin™

KQXY/Beaumont, TX

PD/MD: Brandin Shaw

APD: Pam Pace
BACKSTREET BOYS Want”
BRANDY “Doesnt’
CITIZENKING “Better”

WLNFBiloxi, MS
OMPD: Dave Dallow
RICKY MARTIN “Lvin™
ROBBIEWILLIAMS “Milennium”
BACKSTREET BOYS “Want”

WMRV/Binghamton, NY

OM/PD: Jacko

MD: Louie G.

APD: Steve Willett

12 BACKSTREET BOYS “Want”
BRANDY “Doesnt”
NATALIE MEACHANT “Sweet”
MEJA“"Mongy”

WQEN/Birmingham, AL
OM: John Jenkins
PD/MD: Scott Bohannon

11 BACKSTREET BOYS "Wart"

KZMG/Boise, 1D

PD: Mike Kasper

MD: Kirk Frederick
ROBBIEWILLIAMS “Milennium”
BACKSTREET BOYS "Wart”
BIUOU PHILLIPS "Hated"
BILLY CRAWFORD.., “Urgety”

WXKS/Boston, MA

PD: John Ivey

APD/MD: David Corey

17 BACKSTREET BOYS “Want”
NATALIE MERCHANT “Sweet”

WKSE/Buffalo, NY

OM: Sue 0°Neil

PD: Dave Universal

MD: Brian Wilde

43 BACKSTREETBOYS "Want’
BRITNEY SPEARS “Sometimes”
TLC Ue"
DIVINE“Ty"

WRZE/Cape Cod, MA

PD: Mike 0’Donnell

MD: Kevin Matthews
EVERLAST "Like’
BACKSTREET BOYS "Want™
BRANDY “Doesrt”

WSSX/Charleston, SC

PD: Billy Surt

APD: Chase Murphy

3 WHITNEY HOUSTON “Heartbreak™

2 RICKY MARTIN“Lmn™

2 BACKSTREET BOYS "Wart"
MULBERRY LANE “Harmless™
FIVE "Sam”
BILLY CRAWFORD... “Urgently”
98 DEGREES "Hardest”

WVSR/Charieston, WV
PD: Brett Sharp

16 FASTBALL "Out”

16 ROBBIE WILLIAMS “Milennum”
16 JANA"Baby"

6 MYAFist’

WNKS/Chariotte, NC

PD: John Reynolds

MD: Jason McCormick
BACKSTREET BOYS “Wart"
BRANDY “Doesnt”
MEIA"Mongy”

WKXJ/Chattanooga, TN

PD: Scott Hamilton

1 BACKSTREET BOYS "Wart”

1 NATALIE MERCHANT “Sweet™
JORDANKNIGHT “Give™

KLRS/Chico, CA

PD: Eric Brown

MO: Diamond Dave Kirth
BACKSTREET BOYS "Wart”
DIVINE “Try"
BRANDY “Doesnt”
OFFSPRING"Get”

WKFS/Cincinnati, OH
PD: Rod Phillips
42 BACKSTREETBOYS"Want"
2 JAY-ZFIAMIL AND JAGet"
BRANDY “Doesit”
CNOTE "Wat'
DRGY"Blue”

WKRQ/Cincinnati, OH
DM/PD: Mike Marino
MD: Jim Kelly
5 BACKSTREET BOYS Want”
MULBERRY LANE “Harmiess”

WZJM/Cleveland, OH

PD: Dave Eubanks

MD: Action Jackson

12 BACKSTREET BOYS “Want”
ROBBIE WILLIAMS “Milleanum™
OFFSPRING "Get"

KKMG/Colorado Springs, CO
PD: Bobby lrwin
APD: Valerie Hart
MD: Rob Ryan
10 BACKSTREET BOYS “Wart"
JANA"Bay”
BRANDY “Doesnt”

WNOK/Columbia, SC

PD: Johnathan Rush

APD: Gary David

MD: Scott Summers

14 BACKSTREET BOYS Want”
ROBBIE WILLIAMS “Milknnum”
NATALIE MERCHANT “Sweet™
TYRESE “Sweet"
CITIZEN KING "Better”

WNCI/Columbus, OH
PD: Todd Shannon
APDMD: Neal Sharpe
3 BACKSTREET BOYS "Want”
37 SHERYLCROW"Anything”
22 BAZLUHRMANN "Free”
JORDANKNIGHT “Give™

KHKS/Dallas, TX

OM: John Cook

PD: £d Lambert
BACKSTREET BOYS "Want™
BRANDY *Doesnt”

WGTZ/Dayton, OH

OM: Michael Luczak
BACKSTREET BOYS “Want”
FASTBALL "Out”

WDRQ/Detroit, Ml

PD: Alex Tear

APD: Jay Towers

MD: Jimi Jamm

10 BACKSTREET BOYS “Want"
6 BILLIE “Wants*

WKMX/Dothan, AL
PD: John Erdlitz
MD: Phil Thomas
CITIZEN KING “Better”
ROBBIE WILLIAMS "Mdenrium"
BACKSTREET BOYS “Wart”
WNKI/EImira, NY
PDMD: Bob Quick
DIVINE“Try"
BRANDY “Doesnt’
NATALIE MERCHANT “Sweet"
BACKSTREET BOYS “Want”

WRTS/Erie, PA

APD: Beth Ann McBride

MD: Kasper
BACKSTREET BOYS “Wart”
RICKY MARTIN “Livin™
DIVINE “Try"

KDUK/Eugene, OR

PD: Paul Walker

MD: Valerie Steele
ROBBIEWILLIAMS “Milennum”
BACKSTREET BOYS "Want"
BRANDY “Doesnt”
JANA"Baby"

WSTO0/Evansville, IN

OM/PD: Sky Phillips

MD:; Jimmy Ocean
‘SHAWNMULLINS “Stimmer™
CITIZENKING “Better
BRANDY “Doesn'"
BACKSTREET BOYS "Went"

KMCK/Fayetteviile, AR

PD: Scott Johnson

MD: Mike Chase
BRANDY “Doesn'’
BACKSTREET BOYS “Want"
FASTBALL "0ut”

WWCK/Flint, MI

PD: Scoft Seipel

APD/MD: Nathan Reed

2 BACKSTREETBOYS “Want”
BRANDY “Dogsnt”
EAGLE-EYE CHERRY “Faling™
NATALIEMERCHANT “Sweet"

WJMX/Florence, SC
OM/PD: Keith Mitchell
21 BACKSTREET BOYS "Want”
BRANDY “Doesnt’
DIVINE “Try"

WXKB/Ft. Myers, FL

PD: Chris Cue

MD: Randy Sherwyn
BACKSTREET BOYS “Want"

KISR/Ft. Smith, AR
PD/MD: Fred Baker
BACKSTREET BOYS “Wart'
JAY-Z FIAMILAND JA"Get"
NATALIEMERCHANT “Sweet”
JANA“Baby"
JUVENILE “Follow®

WMEE/Ft. Wayne, IN
OM: Dean McNeil
PD/MD: Captain Chris Didier
APD: Ange Canessa
39 BACKSTREETBOYS“Want'
RICKY MARTIN “Livin™
FEL “Shimmer”
GARBAGE “Special”

WYKS/Gainesville, FL
PD: Jeri Banta
BACKSTREET BOYS “Want”
BRANDY “Doesnt’
JANA“Baby"
DIVINE"Try”

WVTI/Grand Rapids, Mi

PD/MD: Jetf Andrews

APD: Eric 0'Brian

16 BACKSTREET BOYS Want”
VENGABOYS "Party"

WIXX/Green Bay, Wi
PD: Dan Stone
MD: David Bums
10 BACKSTREETBOYS Want”

WRHT/Greenville, NC
PD: J.T. Bosch
APD/MD: Gina Gray

15 RICKY MARTIN“Livin”

9 NSYNC'Dme"

9 JORDANKNIGHT "Give"
FASTBALL "Out”
SWIRL 360 "Candy”

BILLY CRAWFORD...“Urgently"
BRANDY "Doesn't”
BACKSTREET BOYS "Want"

WNNKMHarrisburg, PA

PD: John 0'Dea

MD: Denny Logan
BACKSTREET BOYS “Want”
ROBBIE WILLIAMS “Milerrium™

WKSS/Hartford, CT

OM: Jeremy Savage

PD: Tracy Austin

MD: Mike McGowan

14 BACKSTREET BOYS "Want”
BILLIE "Wants"

KamaMonolulu, Hi
PD: Kathy Nakagawa
MD: Justin Cnzz
19 BACKSTREET BOYS “Want”
BRANDY "Doesnt”
ROBBIE WILLIAMS "Mileanum™

KRBEMouston, TX

PD: John Peake

APD/MD: Jay Michaels

24 FATBOY SLIM "Prasse”

18 LAURYN HILL "Ex-Factor”

17 CHER*Strong”

11 BACKSTREET BOYS “Want"

11 BAZLUHRMANN “Free”
BRANDY “Doesnt”

WKEEMuntington, WV

PD: Jim Davis

APD/MD: Gary Miller
BACKSTREET BOYS “Want"
ROBBIE WILLIAMS “Milennium™
JANA“Baby”
CITIZEN KING “Better”

WZYPMHuntsville, AL
PD: Bill West
MD: Stu Gray
6 BACKSTREETBOYS Wart®
2 SHAWNMULLINS “Shimmer”

WZPL/Indianapolis, IN
PD: Tom Gjerdrum

MD: Dave Decker

15 BACKSTREET BOYS "Wat”

WYOY/Jackson, MS
PD/APD: Kevin Vaughan
MD: Brian Kelley
7 RICKY MARTIN"Lmn™
4 BACKSTREET BOYS "Wart”
BLESSID UNIOK.. "Leonarda™

WAPE/Jacksonville, FL

OM/PD: Cat Thomas

APD/MD: Tony Mann

8 RICKY MARTIN “Livin™

5 JEWEL "Down”
BACKSTREET BOYS "Want”

WAEZ/Johnson City, TN
OM: Bill Hagy
PDMD: Chris Mann
ROBBIE WILLIAMS “Milennim™
FASTBALL “0ut”
MYA“FIrst”
JANA"Baly”

WGLU/Johnstown, PA

PD: Rich Adams

MD: Mitch Edwards

2 BACKSTREET BOYS “Want”
BLESSID UNION... “Leonardb”
SHANIA TWAIN “Impress”
BILLY CRAWFORD... “Urgency”
CITIZEN KING “Better”

WKFR/Kalamazoo, MI

PD: Dave Michael

APD: Brian Hayes

MD: Craig Russelt
ROBBIE WILLIAMS “Mlenrium”™
BACKSTREET BOYS "Want”
BRANDY"Doesnt”
ARy

KMXV/Kansas City, MO

PD: Jon Zellner

MD: Dylan

32 BACKSTREET BOYS “Want”

14 WHITNEY HOUSTON “Heartbreak”

7 NATALIE MERCHANT "Swest
MARVELOUS 3 "Freak”

WWST/Xnoxville, TN

PD: Rich Bailey

APD/MD: Brad Jeffries
OFFSPRING "Get"
BACKSTREET BOYS “Wart"
VENGABOYS “Party”
CNOTE “Wait"

KSMB/Lafayette, LA

PD/MD: Bobby Novosad

14 BACKSTREET BOYS “War"
JANA"Baby”

WLAN/Lancaster, PA
PD/MD: Vince D’Ambrosio
APY: Dave Skinner
13 JORDANKNIGHT ‘Give”
ROBBIE WILLIAMS "Mileprum®
BACKSTREET BOYS “Wart”

WHZZ/Lansing, MI
MD: Jeff Welling
NoAdds

WLKT/Lexington, KY

PD: Jill Meyer

34 BACKSTREETBOYS “Wart"
BRANDY “DoesnY’
MULBERRY LANE “Hamss™
ORGY “Blue”

KFRX/Lincoin, NE

PD: Sonny Valentine

APD: Larry Freeze

MD: Joe Tyler
ROBBIE WILLIAMS “Mifennium”
BACKSTREET BOYS “Wart”
BRANDY "Doesnt”

KHTE/Little Rock, AR
PD: Corey Deitz
MD: Peter Gunn
28 BACKSTREETBOYS “Want"
12 'NSYNC “Drive”
FASTRALL "0ut”
TYRESE“Swest”
DIVINE“Try’

KQARAittle Rock, AR
OM/PD: Gary Robinson
APDMD: Jason Addams
7 BACKSTREET BOVS “Want"
JAY-Z FIAMILAND JA“Get"
OFFSPRING "Get”

WBLI/Long Island, NY
PD: J.J. Rice
MD: Al Levine

40 BACKSTREET BOYS “Want”
2 BRITNEY SPEARS "Sometimes™
21 SHANIA TWAIN “Impress”

16 DIVINETry

KIIS/Los Angeles, CA

PD: Dan Kieley

APDMD: Michael Steele

12 B'WITCHED Cest”
ORGY“Biue”

WDJX/Louisville, KY

DM: C.C. Matthews

PD: Barry Fox

16 BACKSTREET BOYS “Wart”
OFFSPRING "Get”

KZIl/Lubbock, TX

PD/MD: Jay Shannon

37 LAURYNHILL “Cant’

27 GO0GOODOLLS "Slide”

2 BLACKSTREET FLJANET “Girtrend”

22 GINUWINE ‘Difterent”

12 BRANDY “Doesnt’

11 MATCHBOX20Back”
BACKSTREET BOYS “Want”
DIVINE“Try"

BILLY CRAWFORD.., “Urgently”

WMGB/Macon, GA
Group PD: James Gregory
APD: Laura Worth

MD: Heidi Winters

21 BACKSTREET BOYS “Want"

WZEE/Madison, WI

PD: Rich Davis

MD: Tommy Bodean

15 BACKSTREET BOYS “Wart"
ROBBIE WILLIAMS "Millennium”
BLESSID UNON. . "Leonarde™
VENGABOYS "Party”

WJYY/Manchester, NH
PD/MD: Harry Kozlowski
APD: Steve Ouellette
10 RICKY MARTIN "Livin™
10 ROBBIE WILLIAMS “Millenrium”
10 CITIZENKING “Better”
10 BACKSTREET BOYS “Want”
BILLIE "Wants™
BRANDY “Doesnt’
EAGLE-EYE CHERRY "Falfng"

KEAVMcAlien-Brownsle, TX
OM/PD: Billy Santiago

MD: Senny Rio

10 BACKSTREET BOYS "Want”
5 BRANDY “Doesnt’

5 BAZLUHRAMANNFree”
5 DIVINE Ty

WADOA/Melbourne, FL

OM/PD: Mike Lowe

MD: Larry McKay

20 BACKSTREET BOYS “Want"

17 EAGLE-EYECHERRY "Faling”

16 BRANDY “Doesnt’

16 FATBOY SLIM“Prasse”
FASTBALL“Ouf”

WKSL/Memphis, TN
OM/PD: Chris Taylor
APD: Robin Cole
14 BACKSTREETBOYS “Want"
12 BILLIE "Wants”
CORRS “Young"
JANA"Baby”

WHYI/Miami, FL

PD: Rob Roberts

APD: Al Chio

MD: Diedre Poyner

33 BACKSTREETBOYS “Want"
BILLIE “Wants"
OFFSPRING “Get™

WXSS/Milwaukee, WI
PD: Brian Kelly
APD: JoJo Martinez
ORGY “Bue”
BACKSTREET BOYS "Want'

JANA “Baby”
BUSTA RHYMES FAJANET “What's™

KDWB/Minneapolis, MN
PD: Rob Morris
APD/MD: Derek Moran
2% BACKSTREETBOYS “Want'
OFFSPRING “Get”
BRANDY “Doesnt’

WABB/Mabile, AL

OM: Jay Hastings

PD: Darrin Stone

APD: Chris Ott

MD: Ryan Foster
BACKSTREETBOYS "Want”
CHTIZEN KING “Better”
NATALIE MERCHANT “Sweet

N
PD: Neil Sullivan
APD/MD: Alan Fox
10 MEJA*“Maney"
JORDAN KNIGHT “Give™
FASTBALL "Out"
BACKSTREET BOVS “Wart"

WVAQ/Morgantown, WV
PO/MD: Lacy Nett
BILLIE “Wants"
ROBBIE WILLLAMS “Millennium™
CITIZENKING “Better”
FASTBALL "Out”
BACKSTREET BOYS "Want*

WWXM/Myrtle Beach, SC
OM/PD: Scrap Jackson
APDMD: Booger

CITIZENKING “Better”

BILLY CRAWFORD... “Urgently”

TYRESE “Sweet"

“NSYNC“Drive”

BACKSTREET BOYS “Wart”

EAGLE-EYE CHERRY “Falling”

WQzQ/Nashville, TN
PD: Mike Gibson
20 BLACKSTREET & MYA.. “Take”
14 BACKSTREET BOYS “Want’
5 BRANDY “Doesnt’
ROBBIE WILLIAMS “Milenri®
SHANICE “Close”

WRVW/Nashville, TN
OM: Charlie Quinn
PD: Jimmy Steele
APD: Tom Peace
18 BACKSTREET BOYS"Want"
12 OFFSPRING Get’
ROBBIE WILLIAMS "Milennum™

WFHN/New Bedford, MA

PD: Jim Reitz

APD/MD: Kevin Palana
BACKSTREET BOYS "Want'
BRANDY "Doesnit’
ANA"Baby”

WKCI/New Haven, CT
PD: Kelty Nash
5 BACKSTREET BOYS ‘Want™
CITIZEN KING "Better’
CORRS “What"

WOGN/New London, CT

OM: Franco

PD: Jim Reitz

MD: Lori Robbins

8 BACKSTREETBOYS “Want"

BRANDY “DoesnY’
EAGLE-EYE CHERRY “Faling”
NATALIEMERCHANT "Sweet”

KUMX/New Orleans, LA

OM: Dave Stewart
BACKSTREET BOYS “Want™
ORGY “Blue”

WEZB/New Orleans, LA
PD: Rob Wagman

MD: J.Love

24 NICOLE “Male”

10 SHAWNMULLINS “Shmmer”
7 BACKSTREET BOYS Wart”

7 BRANDY “Doesnt”

WHTZ/New York, NY

PD: Tom Poleman

APD: Kid Kelly

MD: Cubby Bryant

37 BACKSTREETBOYS“Wart"
6 SHANLATWAIN “Impress™
4 BRANDY “Doesnt’

WROXNorfolk, VA

PD: Bill Thorman

57 BACKSTREET BOYS "Want"

40 GINUWINE “Diferent”
DRUHILL “Everything”
FASTBALL “Out’

WKPK/NW Michigan

PD: Rob Weaver

MD: Brent Carey

20 BACKSTREETBOYS “Want'
ROBBIE WILLIAMS “Millennsum”
BUSTA RHYMES FLJANET “Whats™

KCHX ez Midtand, TX
PDMD: Brent Henslee

%0 EAGLEEYECHERRY"Save”

28 GOOGOODOLLSSlide”

2 BLACKSTREET F/JANET “Girttriend”

2 GINUWINE "Different

13 SARAHMCLACHLAN “Angel”

12 FAITHEVANS... “Night"

12 FAITHEVANS "Love”

12 BRANOY “Doesn’

10 MATCHBOX 20 “Back”

4 BACKSTREET BOYS "Want”
DIVINE Try"

KJYO0/Oklahoma City, 0K

PD: Mike McCoy

MD: Jimmy Barreda

13 RICKY MARTIN “Lnin™
BACKSTREET BOYS "Want"

KQKQ/Omaha, NE

PD: Wayne Coy

APDMD: J.J. Morgan
ROBBIE WILLIAMS “Mifenniom™
BACKSTREET BOYS “Want”
ORGY “Blue”
TYRESE “Swoeet”
FASTBALL "0ut’

WXXL/Orlando, FL
OM: Adam Cook
APD/MD: Pete DeGraaff
44 BACKSTREET BOYS “Wart”
GARBABGE “Specia’
B WITCHED “Cest”

WI0Q/Philadelphia, PA
OM: Glenn Kalina

PD: Brian Bridgman

MD: Marian Newsome

21 BACKSTREET BOYS "Want”

KPTY/Phoenix, AZ
PD: Byron Kennedy
MD: “Dead Air” Dave
42 GODSMACK “Whatever”
JUOE “Rick"
ORGY “Ble”
INSANE CLOWN POSSE “Fuck”
OLEANDER "Why"

KZZP/Phoenix, AZ
OM: Dan Persigehl
MD: Dave Cooper

4 BACKSTREETBOYS “‘Want”

WBZZ/Pittsburgh, PA

OM: Keith Clark

PD: David Edgar

MD: Jonny Hartwell

26 BAZLUHRMANN "Free"

11 BACKSTREET BOYS "Want”
OFFSPRING “Get"

WJBQ/Portland, ME
PD: Tim Moore
APD/MD: Keith Scott
3 BACKSTREET BOYS ‘Want"
MELA "Money”

KKRZ/Portland, OR

PD: Tommy Austin

MD: Johnny Quest

27 BACKSTREET BOYS “‘Want”

19 BAZLUHRMANN “Free”

18 BRANDY “Doesn?”
MARVELOUS 3*Freak”

WERZ/Portsmouth, NH
OM/PD: Jack 0'Brien
APDMD: Jay Michaels
BACKSTREET BOYS "Want"
EAGLE-EYE CHERRY “Faling”
MEJA"Money”
NATALIE MERCHANT “Sweet”

WSPK/Poughkeepsie, NY

VP/Prog.: Brian Krysz

PD: Danny Michaels

APDMD: Donnie Michaels
JORDAN KNIGHT “Give”
BACKSTREET BOYS "Want”

WPRO/Providence, RI
PD: Tony Bristol
MD: Dave Morris
7 BACKSTREET BOYS “Want
ROBBIE WILLIAMS “Milerium”

WHTS/Quad Cities, IA-IL
OM/PD: Tony Waitekus
21 BACKSTREET BOYS “Want"
5 MULBERRY LANE "Harmiess™
CITIZENKING “Better”
ORGY “Blue™

WDCG/Raleigh, NC

OM: Brian Burns

PD: Kip Taylor

APD/MD: Chris Edge

5 BACKSTREET BOYS “Wart"

ROBBIE WILLIAMS “Milleanium”
EAGLE-EYE CHERRY “Falfing"
SHAWNMULLINS “Shimmer”

WRFY/Reading, PA

PO/MD: Al Burke

1 BAZLUHRMANN"Free”
NATALIE MERCHANT “Sweet”

WRVQ/Richmond, VA

PD: Lisa McKay

Co-MD: Travis Dylan

Co-MD: Paulie Madison

3 BACKSTREETBOYS “Wart’

SHANIATWAIN “Impress™
JORDAN KNIGHT “Give™
OFFSPRING "Get"

WJJS/Roanoke, VA
PD: David Lee Michaels
APD/MD: Melissa Morgan
13 MYA'First”
ORGY"Blue”
BRANDY “Doesnt”
BACKSTREET BOYS "Want™
NATALIE MERCHANT “Sweet”

WXLK/Roanoke, VA
PD: Jon Reilly

2 SHANIATWAIN “Impress”
4 BACKSTREETBOYS “Want"
2 RICKY MARTIN“Livin”

WPXY/Rochester, NY

OM/PD: Clarke Ingram

MD: Mike Danger-

45 BACKSTREET BOYS ‘Want"
BRANDY “Doesnt”

WZO0K/Rockford, IL
PD: Scott Chase
APD/MD: David Jay

16 VENGABOYS “Party”

13 BACKSTREETBOVS “Want"
2 FVE'Sam”

2 TYRESE “Sweet”

KDND/Sacramento, CA
Station Mgr.: Steve Weed
MD: Christopher K.

15 BACKSTREET BOYS “Want"

3 BILLIE “Warts™

WTCF/Saginaw, MI

PD: Mark McGill

APD: Juli Jay

MD: Tom Grimm

37 BACKSTREET BOYS “Want"
‘NSYNC Orive”
ROBBIE WILLIAMS “Milenrium™
OFFSPRING “Get”

KSLZ/St. Louis, MO

PD: Jeft Kapugi

MD: Rich Stevens
BACKSTREET BOVS "Want"
ORGY “Bhe”

KZHT/Salt Lake City, UT
PD: Marc Summers
APDMD: Jeff McCartney
17 BACKSTREET BOYS Want"
OFFSPRING “Get”
FASTRALL "Out"

KXXM/San Antonio, TX
PD: Krash Kelly
MD: Duncan James

4 BACKSTREET BOYS “Wart”

KHTS/San Diego, CA
PD: Diana Laird

MD: Hitman Hayes

1 BACKSTREET BOYS “Want"

1 BRITNEY SPEARS "Sometimes”
1 MARVELOUS 3Freak”

KSLY/San Luis Obispo, CA
OM: Dave Christopher
PDMD: Adam Bumes
CITIZEN KING “Better”
NOOOUBT “New”

KZ0Z/San Francisco, CA
PD: Mark Adams
MD: Lara Scott
4 BACKSTREET BOYS ‘Want"
18 EAGLE-EYE CHERRY “Faling"
17 112°Anywhere”
7 ORGYBise”
BUSTA RHYMES FUANET “Whats™

KBKS/Seattle, WA
PD: Mike Preston
MD: Paul Anthony

14 FUEL "Shimmer”

3 CITIZENKING “Befter”

1 SHANIATWAIN “Impress”
1 BACKSTREET BOYS "Want"

KRUF/Shreveport, LA

PD/MD: Catfish Kelly

11 BACKSTREETBOYS “Wart"
NATALIE MERCHANT “Sweet”
BRANDY ‘Doesnt’
TYRESE“Sweet”

WNDV/South Bend, IN

PO/MD: Casey Daniels

APD: Brian Bell

10 BACKSTREET BOYS “Want”
ROBBIE WILLIAMS "Millnnium”™
CITIZEN KING “Better”

KZZU/Spokane, WA
PD: Ken Hopkins

MD: Paul Gray

27 BACKSTREET BOYS "Want'
10 JORDANKNIGHT “Grve"

1 BRANDY*“Doesnt’

WDBR/Springfield, IL

PD: Rik Biade

MD: Michael T.

10 BACKSTREET BOYS Want*
RICKY MARTIN "Ly

KHTO/Springfield, MO

OM: Dave Alexander

PD: Ray Michaels

2 BAZLUHRMANN “Free”
RICKY MARTIN “Laan™
ROBBIEWILLIAMS “Mikenaium”
BACKSTREETBOYS Want”
FASTBALL "Out’

JANA "Baby”
BUSTA RHYMES FAJANET “What's™

WNTQ/Syracuse, NY

PD: Tom Mitchell

MO: Jimmy Olsen
NATALIEMERCHANT "Sweet”
DIVINE“Try™
BRANDY “Doesnt”
BACKSTREET BOYS “Want"

WWHT/Syracuse, NY
9 BACKSTREET BOYS ‘Want"
5 MYA“Rrst”
DIVINE "Try"
SHERYL CROW “Anything”

WFLZ/Tampa, FL
OM/PD: B.J. Harris
APDMO: Domino

14 BACKSTREET BOYS “Wart'

WMGI/Terre Haute, IN

PD: Rich 0'Brien

MD: Steve Smith
BACKSTREET BOYS “Want”
SHAWNMULLINS "Shimme¢”
JANA“Baby”
NATALIE MERCHANT “Sweet”

WVKS/Toledo, OH
Interim PD/MD: Bill Michaels
SHANIATWAIN “fmpress™

WPST/Trenton, NJ

PD: Dave McKay

APDMD: Chris Puorro

14 BACKSTREET BOYS “Want"
FATBOY SLIM"Praise”
CNOTE “Wait

154 Total Reporters

154 Current Reporters

152 Current Playlists

Did Not Report, Playlist Frozen (2):

WFBC/Greenville, SC

WW2Z2Z/Washington, VA

Moves From Hot AC To CHR/Pop [1):

KZZP/Phoenix, AZ

KRQQ/Tucson, AZ

OM/PD: Tim Richards

MD: Randy “R Dub!” Williams
BACKSTREETBOYS “Want”
SHAWN MULLINS “Shimmer”
CNOTE “Wait

KHYT/Tulsa, OK
DM: Sean Phillips
PD: Carly Rush
MD: Scotly Mac
JAY-Z F/AMILAND JA"Get"
BAZ LUHRMANN “Free”
'NSYNC"Dre”
98 DEGREES Hardest”
RICKY MARTIN “Lyvin™

WWKZ/Tupeio, MS
PD/MD: Rick Stevens
2 BACKSTREETBOYS “Want"
5 NATALIEMERCHANT “Sweet”
DIVINE Try"
BRANDY “Dossa"
RICKY MARTIN “Lovin™
JANABaby”

KISX/Tyler, TX

PDMD: Larry Kent
FATBOY SLIN “Praise”
BACKSTREET BOYS "Want”
BLESSID UNIDN. .“Leonardo”

WSKS/Utica, NY
PD: Stew Schantz
APDMD: Gina Jones
6 BACKSTREET BOYS “Wat”
FVE"Slam”
NATALIE MENCHANT “Sweet”

KWTX/Waca, 7X
MD: John Qales
BACKSTREE BOYS "Wart”

JANA"Baby
BUSTA RHYMES FUANET “Whats™
DIVINE “Try"

WIFC/Wausau, Wi
PD: Danny Wright

MD: Jeff Muray

24 BACKSTREEF BOYS “Want"
16 FATBOYSLIM "Prasse!

16 BLESSIDUMON. . “Leonardo"

WLDIAVest Pabm Beach, FL
OM: Dave Denver
PD: Jordan Walsh
APD: Dave Vayda
33 BACKSTREFT BOYS “Want"
11 SHANIATWAIN “impress”
B OFFSPRING Get™

KKRD/Wichita, KS

PD: Jack Ofiver

MD: Craig Hehbard

2 BACKSTREET BOYS Want"
BRANDY “Coesnt”
CITIZEN KING "Better
VENGABOYS “Party”
JAY-Z FAANNL AND JA“Get"
FATBOY SLM “Praise”

WBHT/Wilkes Barre, PA

PD: Mark McKay

MD: Mark McCarthy
BRANOY “[ioesnY’
BACKSTREET BOYS “Want"
V- FIANSLAND JA Get”

WKRZ/Wilkes Barre, PA

PD: Tony Banks

APD/MD: Jerry Padden
BRANDY "foesn't”
BACKSTREET BOYS “Wart”
CITIZEN KING “Better”
RICKY MARTIN "Lvin™

WSTW/MWiimington, DE
PD: John Wilson
APD/MD: Mike Rossi

2 BACKSTREET BOYS "Want”

KFFM/Yakima, WA

PD: Rik Mikels

APD: Krarwer

MD: Eddie Lane
BACKSTREET BOYS "Want"
EVERLAS "Like”
JORDAN KNIGHT™Grve”

WYCR/York, PA
OM: Rick icCauslin
PD: Davy Crockett
MD: Sally &

7 BACKSTREET BOYS"Wart"
BAZ LUHRMANN “Free”
BRANDY "Doesnt™
DIVINE“Ty"

WHOT/Yaungstown, OH

PD: Tom Fappas

MD: Justine Thomas

13 BACKSTREET BOYS Wart”
JNABy”
BRANDY-Doesnt”
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CHR/POP PLAYLISTS

MAERKET 1

WHTZMNew York
Chancelior

MARKET ¥2

KIiS/Los Angeles
Jacor

MARKET #4

KZ0Z/San Francisco
Bonneville

MARKET 5

WI0Q/Philadelphia
Chancellor

MARNET 26

WDRQ/Detroit
AB

> C
(212) 239-2300 1027 11 {a1g) sas-1027 (415) 957-0957 (610) 667-8100 CEERIAA | [io) ssess00
Poleman/Bryant Kieley/Steele Adams/Scott Bridgman/Newsome Tear/Towers
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/NILE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW IV 2W W TW IW W LW TW IW W W TW W oW W
74 76 76 75 SIXPENCE./Kiss Me 27 32 69 77 LENNY KRAVITZFly Away 65 58 56 60 MONICA/Angel Of Mine 29 56 73 75 TLCNo Scrubs 65 64 74 78 BRITNEY SPEARS/..Baby One More...
30 57 75 75 TLGMNo Scrubs 74 74 74 76 CHER/Believe 67 63 61 59 TLGAo Scrubs 42 45 48 75 SUGAR RAY/Every Moming 64 60 77 76 WILL SMITHMiami
47 51 73 72 MONICA/Angel Of Mine - 31 69 76 RICKY MARTINUViR' L2 Vida Loca 56 6t 59 59 99 DEGREES/The Hardest Thing 40 74 66 69 MONIFAH/Touch Rt 63 51 35 76 R.KELLY FX MURRAYMome Alone
62 72 48 72 SUGAR RAY/Every Moming 74 69 70 72 BRANDYMave You Ever? 15 31 24 56 SIXPENCE./Xiss Me 42 76 69 66 LAURYN HiLUDoo Wop (That Thing) 40 35 35 74 SHAGGY FAANETLuv Me, Luv Me
72 47 70 68 VENGABOYSWe Like To Party! 40 62 75 71 MARIAH CAREYA Stil Believe 32 39 49 56 WHITNEY HOUSTONMeartbreak Hotel 85 71 59 56 BRITNEY SPEARS/...Baby One More... - - 24 74 SIXPENCE./Xiss Me
28 37 50 52 SHAGGY FUANETALv Me, Luv Me 61 73 45 63 SUGAR RAY/Every Moming 57 62 55 55 BRITNEY SPEARS/..Baby One More... 20 32 36 43 SIXPENCE./Xiss Me 43 29 45 50 CHER/Believe
36 33 51 50 BAZ LUNRMANN/Everybody's Free... 36 36 39 43 GARBAGE/Special 1 29 38 54 LENNY KRAVITZFly Away 41 47 40 41 CHER/Belleve & 18 49 ROCKELLn A Dream
73 74 71 45 CHER/Befieve 40 40 39 41 SIXPENCE./Kiss Me - - 38 52 EVERLASTAWhat Its Like 38 77 42 40 MONICA/Angel Of Mine - 19 29 49 'N SYNGA Drive Myself Crazy
46 48 46 43 GOO GDO DOLLS/Shde 18 26 35 41 TLCMNo Scrubs 40 58 49 48 SUGAR RAY/Every Moming - 42 37 40 GDO GOO DOLLS/Skde 39 38 37 46 NEXT/Too Close
72 65 46 42 SARAH MCLACHLAN/Angel 59 48 34 40 GOO GOO DOLLS/Shde - - 35 48 OFFSPRINGWhy Dont You Get.. - 34 34 38 SHAGGY FUANET/Lv Me, Liv Me 63 59 38 45 TLOMo Scnbs
- 25 33 42 RICKY MARTINLivin' La Vida Loca 24 28 30 39 MADONNANathing Realy... 42 50 51 47 ROCKELLMhen I'm Gone 29 25 30 37 VENGABOYSWVe Like To Party! - - 76 44 GOO GOO DOLLS/Shde
73 73 49 41 BRITNEY SPEARS/..Baby One More... 25 36 40 38 98 DEGREES/The Hardest Thing 32 61 53 47 ‘N SYNCA Drive Myself Crazy 14 15 33 37 JAV-Z F/AMIL AND JACan | Get A . 38 31 22 43 MARIAH CAREY/ St Believe
- - - 37 BACKSTREET BOYSA Want It That Way 14 15 26 38 SHANIA TWAINThat Don't... 37 30 33 46 JOEY MCINTYRE/Stay The Same 23 25 33 36 SARAH MCLACHLAN/Angel 39 40 77 43 MONIFAH/Touch it
29 36 28 33 DEBORAH COXNobody's Supposed... 29 32 36 35 MATCHBOX 2WBack 2 Good 50 45 42 45 BACKSTREET BOYS/AR | Have To Give 36 39 32 34 DIVINE/Lately 39 40 27 42 98 DEGREES/The Hardest Thing
26 34 32 32 LENNY KRAVITZFy Away 14 19 26 30 ‘N SYNGA Drive Myself Crazy - - - 40 BACKSTREET BOYSA Want It That Way 85 42 26 34 BACKSTREET BOYS/AN | Have To Give S 38 42 SUGAR RAY/Every Moming
19 24 25 32 JAY-Z FAMIL AND JAGan | Get A.. 1122 29 29 MEWAI ‘Bout The Money - 19 32 39 RICKY MARTINLiv' La Vida Loca - 26 30 32 98 DEGREES/The Hardest Thing 37 35 30 38 JOEY MCINTYRE/Stay The Same
26 29 29 29 98 DEGREES/The Hardest Thing - - 15 25 ROBBIE WILLIAMS/Millennium 46 45 39 37 SAVAGE GARDEN/The Animal Song - - 3 31 RICKY MARTINAi La Vida Loca - 22 46 38 STARS ON 544f You Could Read...
- 17 29 28 WHITNEY HOUSTONHeartbreak Hotel 15 17 18 24 FATBOY SLIM/Praise You 23 21 21 33 JORDAN KNIGHT/Ghe it To You 27 28 31 29 WHITNEY HOUSTONMeartbreak Hotel - - 30 34 SAVAGE GARDEN/The Animal Song
33 36 27 24 JOEY MCINTYRE/Stay The Same 15 15 14 24 BLONDIEMaria 18 19 29 32 JAY-Z F/AMIL AND JACan | Get A.. 86 79 53 28 WILL SMITHMiami - - - 31 SHANIA TWAIN/That Don't...
17 22 23 23 EVERLASTMWMat Its Like - - 10 24 BACKSTREET BOYSA Want t That Way - - 23 30 BILLIE/She Wants You 36 20 28 25 MARIAH CAREYA St Believe 41 39 24 30 VENGABOYSWe Like To Party!
7 13 19 18 JEWELDown So Long - 6 18 23 BLESSID UNION.. Hey Leonardo... 26 25 29 30 CHER/Believe - - - 21 BACKSTREET BOYSA Want It That Way 37 35 42 24 MONICA/Angel Of Mine
- 1119 18 N SYNGA Drive Myself Crazy 30 26 21 21 VENGABOYSMWe Like To Party! - - 10 29 BLACKSTREET F/JANET/Girlfriend/Boyinend 16 14 13 12 EMINEMMy Name is - - 26 21 BAZ LUHRMANN/Everybody's Free..
27 27 24 17 B*WITCHEDAC'est La Vie 43 31 24 17 SAVAGE GARDEN/The Animal Song 36 41 39 28 BAZ LUHRMANNEverybody's Free... 12 16 13 12 2PAG/Changes 17 17 11 16 EMINEMMy Name is
13 19 15 17 MATCHBOX 20/Back 2 Good 9 9 12 17 1000 CLOWNS/(Not The) Greatest. 20 20 24 28 TAMPERER FMAYA/ You 8uy This... - 10 8 11 "N SYNCA Orive Myself Crazy - - 12 16 JAY-Z HAMIL AND JACan | Get A...
- - 13 16 MULBERRY LANE/Marmless - - 10 16 JAY-Z FAMIL AND JACan | Get A.. - - 13 27 FATBOY SLIM/Praise You - - 6 8 JORDAN KNIGHT/Give Rt To You 24 - 10 WHITNEY HOUSTONHeartbreak Hotel
9 15 19 15 BON JOVIReal Life 2 5 8 15 JEWELDown So Long - - 13 27 TYRESE/Sweet Lady - - 9 8 CNOTEMWa TW Get Home - - - 10 BACKSTREET BOYSA Want it That Way
5 9 17 15 EMINEMMy Name Is 6 10 8 15 MARVELOUS ¥Freak Of The Week - - - 26 SHANIA TWAINThat Dont.. S - 6 BILLIESShe Wants You
- . 6 SHANIA TWAIN/That Don't... 13 14 12 15 WHITNEY HOUSTONHeartbreak Hotel 39 33 33 23 VENGABOYSMWe Like To Party!
S - 4 BRANDY/Almost Doesn't Count 17 16 11 14  EYC/This Thing Called.. - - - 18 EAGLE-EYE CHERRY/Faking In Love...
9 14 - 12 B'WITCHEDCest La Vie 24 21 19 17 SARAH MCLACHLAN/Angel
- 510 10 TYRESESweet Lady - - 10 17 RAPHAEL SAADIQVO-TIP/Get Involved
- - - § CNOTEWait Ti | Get Home - - 17 HYAnywhere
- - - ORGY/Bue Monday - 15 ROBBIE WILLIAMSMillennium
- - 11 15 GINUWINEWhat's So Different
- - 10 14 JEWELDown So Long
9 13 7 13 EMINEMMy Name Is
- - 7 13 SHAWN MULLINS/Shimmer
- - - 11 EYG/This Thing Called...
62 46 42 11 EAGLE-EYE CHERRY/Save Tonight
26 28 18 10 TATYANA ALIBoy You Knock Me Out
MARKET #T & MARKET #& MARKET #10 o wo.l‘\ MARKET #11 MARKET #12
1061 '(BSFM KHKS/Dallas WXKS/Boston KRBE/Houston WHYi/Miami WSTR/Atlanta
. Chancellor f Chancellor Susquehanna Clear Channel Jefferson-Pitot
(214) 891-3400 108 "~ (781) 396-1430 (713) 266-1000 KX ‘\°* (954) 463-9299 (404) 261-2970
Cook/Lambert Ivey/David Peake/Mi € s1é Roberts/Chio/Poyner Bowen/Ammons
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW IW W LW TW W W W IW W LW TW
43 57 70 73 TLOMo Scrubs 62 62 60 63 SUGAR RAY/Every Moming 65 61 64 69 SUGAR RAY/Every Moming S6 54 56 59 EAGLE-EYE CHERRY/Save Tonight 42 55 55 63 EVE 6/nside Qut
74 71 68 72 DIVIND/Lately 61 40 56 63 CHER/Believe 67 64 66 67 SHAGGY FAUANET/Luv Me, Luv Me 54 55 55 55 GOO GOO DOLLS/Slide 38 57 57 63 CHER/Beleve
74 70 68 69 BRANDYMave You Ever? 62 63 60 61 SIXPENCE../Xiss Me 45 53 56 64 EVERLAST/What It's Like 68 57 55 54 THIRD EYE BLIND/Jumper 63 57 57 62 MATCHBOX 20/Real World
69 72 67 64 BRITNEY SPEARS/..Baby One More... 62 60 61 61 G0O GOO DOLLS/Side 63 63 64 63 SIXPENCE../Kiss Me - 16 39 48 RICKY MARTINLiin' La Vida Loca 62 59 59 62 SUGAR RAY/Every Moming
48 48 49 45 CHER/Believe 62 61 63 58 BRITNEY SPEARS..Baby Dne More.. 56 48 51 61 TLOGNo Scrubs 34 35 36 47 SUGAR RAY/Every Moming 61 57 57 62 GOO GOO DOLLS/Side
44 45 47 44 SUGAR RAY/Every Moming 62 49 36 50 EVE &/nside Out 64 58 50 56 WILL SMITHMiami 58 48 48 45 DEBORAH COXNobody's Supposed... 69 55 55 5B SHERYL CROWMy Favorite Mistake
21 34 48 43 98 DEGREES/The Hardest Thing 45 47 60 49 WILL SMITHMiami 34 26 34 A5 99 DEGREES/The Hardest Thing 33 36 36 39 BRITNEY SPEARS/.Baby One More... 39 33 33 40 BRITNEY SPEARS/..Baby One More...
75 61 46 41 SHAGGY FUANETAWV Me, Luv Me 24 33 38 45 BLONDIEMarnia 42 32 32 45 BRITNEY SPEARS/..Baby One More... - - - 38 BACKSTREET BOYS/ Want ft That Way 37 33 33 39 THIRD EYE BLIND/Jumper
52 41 45 40 MONICA‘Angel Of Mine 38 38 39 45 NEW RADICALS/You Get What You... - 15 40 42 RICKY MARTINUwvin' La Vidz Loca 22 30 36 38 WHITNEY HOUSTONHeartbreak Hotel 60 33 33 38 SARAH MCLACHLAN/Angel
49 39 39 39 BACKSTREET BOYS/AN | Have To Give 40 27 37 42 LENNY KRAVITZFy Away 35 36 36 40 LENNY KRAVITZRy Away 26 29 37 37 TLCMNo Scrubs 36 32 32 38 LENNY KRAVITZRy Away
47 40 42 38 N SYNG/(God..) A Little.. 45 55 62 40 DAVE MATTHEWS 8AND/Grush 17 22 27 38 WHITNEY HOUSTON/Hearthreak Hotel 19 17 31 37 LENNY KRAVITZRy Away 28 29 29 37 SIXPENCE..AGss Me
23 26 30 37 LAURYN HiLL/Doo Wop (That Thing) 37 38 38 38 EVERCLEAR/Father Of Mine 37 40 42 38 SWEETBOXEverything's.. 32 34 38 36 STARDUSTMusic Sounds... 30 30 30 37 BAZ LUHRMANN/Everybody's Free...
- 15 38 36 SIXPENCE./Kiss Me 34 40 35 34 SARAH MCLACHLANAngel 26 30 35 36 JOEY MCINTYRE/Stay The Same 15 24 34 36 VENGABOYSMWe Like To Party! 38 33 33 36 NEW RADICALS/You Get What You,
46 38 33 35 MARIAH CAREY/ Stil Belleve 17 18 30 33 BLESSID UNION../Hey Leonardo... 40 36 37 34 EAGLE-EYE CHERRY/Sawe Tonight 36 36 34 36 BRANDY/Have You Ever? 36 36 36 35 EVERYTHINGHooch
25 43 44 34 WHITNEY HOUSTONHeartbreak Hotel - 18 28 33 RICKY MARTINAMA' La Vida Loca 51 41 38 31 DIVINELately 26 36 44 36 SARAH MCLACHLAN/Angel 33 35 35 35 EAGLE-EVE CHERRY/Save Tonight
29 33 31 33 JAY-Z FAMIL AND JACan | Get A. 47 44 40 33 MATCHBOX 20/Back 2 Good 43 45 36 31 LAURYN HILL/Doo Wop (That Thing) 36 35 38 35 MADONNAMNothing Really.. 34 32 32 34 JEWELMands
- - 11 32 RICKY MARTINLivin' La Vida Loca 13 22 23 23 80N JOVIReal Life 19 30 31 30 JAY-Z /AMIL AND JAGan | Get A... 29 34 33 35 GARBAGE/Special 33 33 33 33 BARENAKED LADIES/It's Al Baen Done
35 32 32 31 WILL SMITHMiami 17 21 17 22 8AZ LUHRMANN/Everybody's Free . 25 21 22 29 EMINEMMy Name Is 20 17 27 31 SIXPENCE./Kiss Me 34 29 29 33 MATCHBOX 20/Back 2 Good
30 27 27 26 NASTYBOY KLICK/Lost In Love 10 10 17 20 EVERLASTMWhat it's Like 41 39 32 27 MONICA/Ange! Of Mine 25 32 20 24 SHERYL CROW/Anything But Down S - 32 RICKY MARTIN/Lvin' L2 Vida Loca
42 44 43 25 VENGABOYSWe Like To Party! 10 12 18 20 98 DEGREES/The Hardest Thing - 34 35 26 RICKY MARTINThe Cup Of Lite 15 16 25 22 98 DEGREES/The Hardest Thing 57 36 36 30 SHAWN MULLINS/Lullaby
24 29 29 21 EMINEMMy Name Is 6 14 13 19 N SYNC/ Drive Myself Crazy 24 28 31 26 CHER/Believe 13 18 24 21 SHANIA TWAINThat Don't. 20 23 23 27 SHERYL CROW/Anything 8ut Down
19 18 19 17 2PAC/Changes 14 14 18 19 GARBAGE/Special - - - 24 FAT80Y SLIMPraise You 21 21 21 21 BRYAN ADAMS. When You're Gone - 21 21 27 93 DEGREES/The Hardest Thing
- 11 16 16 TYRESE/Sweet Lady 18 19 18 17 JOHN & RIMESMWritten In The Stars 20 21 25 21 ORGY/Blue Monday - 6 16 20 N SYNCA Dnve Myself Crazy 21 17 17 23 EVERLASTWhat Its Like
16 19 15 15 OFFSPRING/Pretty Fy (For.) - - - 17 BACKSTREET BOYS Want It That Way S - 18 LAURYN HILL/Ex-Factor 18 16 15 20 B*WITCHED/Clest La Vie - 17 17 22 GARBAGE/Special
12 13 12 11 §°WITCHED/C'est La Vie 11 14 15 16 SHANIA TWAIN/That Don't.. 21 17 14 18 BETTER THAN EZRA/At The Stars - - 16 19 ROBBIE WILLIAMSMillennium 14 27 27 22 JEWELDown So Long
13 14 14 10 MEJAVAI Bout The - - 17 15 MONICA/Angel Of Mine - - - 17 CHER/Strong Enough 6 12 19 19 JEWELDown So Long 30 23 23 22 SHANIA TWAINFrom This Moment On
- - - 9 ROBBIE WILLIAMSMillenmum 17 20 13 14 TLGNo Scrubs 12 12 12 17 JORDAN KNIGHT/Give It To You 14 16 15 17 JORDAN KNIGHT/Give It To You 29 26 26 21 COLLECTIVE SOULRun
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64 65 65 45 BRANDYMave You Ever? 70 60 57 56 LAURYN HILL/Doo Wop (That Thing) 33 33 36 35 98 DEGREES/The Hardest Thing 42 39 40 43 BRITNEY SPEARS/..Baby One More... 49 42 44 40 BRITNEY SPEARS/..Baby One ' lore..
29 30 36 38 WHITNEY HOUSTONHearthreak Hotet 53 48 47 45 WILL SMITHMiami 36 34 37 35 SAVAGE GARDENThe Animal Song 29 32 36 40 TLCNo Scrubs - 36 39 39 BRANDY/Aimost Doesn't Courl
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11 11 14 13 B*WITCHED/Cest La Vie 7 14 16 12 JORDAN KNIGHT/Ge It To You 18 21 15 8 'NSYNCA Drve Myself Crazy - - 7 11 SHANIA TWAINThat Don't ..
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- 13 29 41 RICKY MARTILivin' La Vida Loca 62 46 44 51 LAURYN HILL/Doo Wop (That Thing} 86 79 54 55 LENNY KRAVITZFy Away 41 42 42 69 CHER/Believe 12 15 34 EF WHITNEY HOUSTONMHeartbrezx Hotel
25 29 38 41 TYRESE/Sweet Lady 50 62 44 48 LENNY KRAVITZRy Away 83 84 78 52 BRITNEY SPEARS/...Baby One More... 65 75 75 53 DAVE MATTHEWS BANO/Crusht 39 &o 66 b1 98 DEGREES/The Hardest Thing
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9 18 18 24 DVSNou're Stll The One 37 23 22 18 CHER/Believe - - 5 10 EYC/This Thing Called. 16 14 17 18 MARVELOUS 3/Freak Of The Week SAVAGE GAROEN/The Amimal Song
- - 9 24 BILLY CRAWFORD../Urgentty In Love - - - 18 BRANDY/Amost Doesn't Count 7 8 7 10 SHERYL CROW/Anything But Gown 25 18 16 17 BRANQY/Have You Ever? MADONNA/Nothing Really
33 33 32 24 N SYNG/God..) A Litte .. 5 18 16 16 TYRESE/Sweet Lady 8 T 7 9 MULBERRY LANE/Harmiess 16 16 16 15 FUEL/Shimmer € NOTEAart Till | Get Home
15 13 14 21 FVESiam Dunk (Da Funk) 34 33 23 12 SAVAGE GARDEN/The Animal Song - 5 7 9 TYRESE/Sweet tady 20 15 17 14 SHAWN MULLINS/Shimmer BRANDY/Have You Ever?
23 20 23 20 B*WITCHED/Cest La Vie - - 6 11 FATBOY SLIMPraise You - - - 8 FIvVi/Siam Dunk (Da Funk) - - - 10 MY FRIEND STEVE/Charmed BAZ LUHRMANN/Everybody's Free
17 14 15 18 SAVAGE GARDEN/The Animal Song 5 5 8 10 JEWELDown So Long - - § QFFSPRINGMWhy Don't You Get . - - 4 7 FASTBALL/Qut Of My Head OFFSPRINGAVhy Don't You GeL
16 17 17 16 FATBOY SLIMPraise You - 5 7 10 GARBAGE/Special - - -2 JAY-ZFAMIL AND JACan | Get A - - - 5 BACKSTREET BOYS/l Want It That Way - 7 1§ TYRESE/Sweet Lady
- - - 12 BACKSTREET BOYS/ Want It That Way - - 5 9 BLESSID UNION../Hey Leonardo. - - - - BRANDY/Aimost Doesn't Count - - - 5 ROBBIE WILLIAMSMillennium 15 BACKSTREET BOYSA Want It Tiat Way
11 13 10 11 EMINEM/My Name Is 7 8 5 8 JOEY MCINTYRE/Stay The Same - - - - CNOTEMalt Tl | Get Home 6 10 6 4 EMINEMMy Name s 7 12 14 GARBAGE/Specal
-7 11 11 BUSTA RHYMES F/AJANETAWhats it Gonna Be - 5 5 8 BUSTA RHYMES FAJANET/Whats It Gonna Be - - - - (QRGY/MBlue Monday - - - - MULBERRY LANE/Harmless 12 12 12 1% EMINEMMy Name Is
11 14 12 10 BETTE MIDLER/'m Beautitul 6 6 6 7 SHERYL CROW/Anything But Down 8 12 12 4 MULBERRY LANEMarmiess
10 10 9 9 KEITH SWEAT/'m Not Ready 8 10 8 6 EMINEMMy Name Is 4 ROBBIE WILLIAMS/Millennium
- - - - ROBBIE WILLIAMSMillennium 5 5 6 5 BONJOVIRea Life A BILLIE/She Wants You
- - - - (FFSPRINGWhy Don't You Get. 6 5 5 5 B'WITCHED/Cest La Vie
- - 5 5 'NSYNCGA Orive Myself Crazy

Ao

MARKET #30
KMXV/Kansas City

Infinity
{816) 756-5698
Zellner/Bylan

PLAYS
W 2w

66

66

ARTIST/TITLE

SUGAR RAY/Every Moming
EVERLASTWhat Its Like
SIXPENGE../Kiss Me

CHER/Believe

MATCHBOX 20/Back 2 Good

TLGNo Scrubs

BRITNEY SPEARS/. Baby One More..
LENNY KRAVITZFy Away

SHERYL CROW/Anything But Cown
JEWEL/Down So Long
GARBAGE/Special

98 DEGREES/The Hardest Thing
SHANIA TWAIN/That Don't...
BACKSTREET 80YS/I Want 't That Way
‘N SYNC/I Drive Mysel Crazy
FATBOY SLIM/Praise You

RICKY MARTINLivin' La Vida Loca
FUEL/Shimmer

JOEY MCINTYRE/Stay The Same
FASTBALL/Out Of My Head

BLESSIO UNION../Hey Leonardo...
WHITNEY HOUSTON/Heartbreak Hote!
MULBERRY LANE/Hamiess
NATALIE MERCHANTLife Is Sweet
MARVELOUS 3/Freak Of The Week

BARKET #31

waS/anaukee

Kelly/Martinez

PLAYS
W 2w W

67
65
4
66
67
44
67
44
43
44
44
44
31
44
34
4

ARTISTITLE

SIXPENGE../Kiss Me
EVERLASTMWhat fts Like
CAKE/Never There

GOO GOO DOLLS/Shde

TLGMNo Scrubs

CHER/Believe

MONICA/Anget Of Ming

JAY-Z FIAMIL ANO JA/Can | Get A...
FUEL/Shimmer

MATCHBOX 20/Back 2 Good

SUGAR RAY/Every Morning
WHITNEY HOUSTON/Heartbreak Hotel
98 DEGREES/The Hardest Thing
MONIFAH/Touch It

VENGABOYS/We Like Ta Party!
BRANDY/Have You Ever?

RICKY MARTINALivin’ La Vida Loca
BAZ LUHRMANN/Everybody's Free...
MULBERRY LANE/Harmiess

CITIZEN KING/Better Days..
JEWEL/Down So Long

"N SYNC/ Drive Myself Crazy
SHANIA TWAIN/That Con't ..
TYRESE/Sweet Lady

JORDAN KNIGHT/Give 1t To You
ROBBIE WILLIAMS/Millennium
SAVAGE GARDEN/The Animal Song
EMINEMMy Name Is
GARBAGE/Special

OFFSPRING/Mhy Don't You Get..
JOEY MCINTYRE/Stay The Same
BILLY CRAWFORD.../Urgently In Love
MARVELOUS 3/Freak Of The Week
FATBOY SLIM/The Rockafetler.
SHERYL CROW/Anything But Oown
ORGY/Blue Monday

BACKSTREET BOYSA Want It That Way
JANA/Ooh Baby Baby

BUSTA RHYMES F/JANET/What's It Gonna Be

WPRO/Providence

Crtade!
(401) 433-4200
Bristol/Mornis

PLAYS
w 2w
56
22 3%
47 §7
65
35
32
2125
54 57
16 31

w

ARTISTAITLE

MONICA/Angel Of Mine

TLCMo Scrubs

SIXPENCE.. /Kiss Me

SUGAR RAY/Every Morning

LENNY KRAVITZ/Fly Away

98 DEGREES/The Hardest Thing
WHITNEY HOUSTONHeartbreak Hotel
SAVAGE GAROEN/The Animal Song
EVERLASTMat It's Like

JOEY MCINTYRE/Stay The Same
SHANIA TWAIN/That Don't...

RICKY MARTIN/Lmn" La Vida Loca
BRITNEY SPEARS/...Baby One More...
CHER/Believe

GARBAGE/Special

JEWEL/Down So Long
BLONDIEMaria

"N SYNC/ Orive Myself Crazy
SHERYL CROW/Anything 8ut Down
BWITCHED/Cest La Vie

€ NOTEMait Tl | Get Home
MEJAAI ‘Bout The Money
FUEL/Stimmer

JORDAN KNIGHT/Give it To You

BON JOVIReal Life

OFFSPRING/MWhy Don't You Get...
VENGABOYSAVe Like To Party!
EAGLE-EYE CHERRY/Falling In Love...
JAY-Z F/AMIL AND JA/Can | Get A..
FIVE/Slam Dunk (Da Funk)
FASTBALL/Out Of My Head
BACKSTREET BOYS/A Want it That Way
ROBBIE WILLIAMS/Millenmium

MARKET 733

WNCI/Columbus, OH
Jacor

(614) 430-9624
Shannon/Sharpe

PLAYS
W 2w

DR EmE® HOF

o
=g

w

ARTISTAITLE

SUGAR RAY/Every Moming
CHER/Believe

MATCHBOX 20/Back 2 Good
BRITNEY SPEARS!...Baby One More.
GDO GDO DOLLS/Slide
SIXPENGE../Kiss Me
EVERLASTWhat Its Like
BACKSTREET BOYSA Want It That Way
SHERYL CROW/Anything But Down
SAVAGE GARDEN/The Animal Song
BLACKSTREET & MYA ./Take Me There
EVE 8/lnside Qut

‘N SYNG/I Drive Myself Crazy

98 DEGREES/The Hardest Thing
MONICA/Angel Of Mine

TLGNo Scrubs

EAGLE-EYE CHERRY/Save Tonight
SARAH MCLACHLAN/Angel

SHAWN MULLINS/Lullaby

WILL SMITHMiami

BAZ LUHRMANN/Everybody's Free .
BACKSTREET BOYS/AR | Have To Give
BLESSID UNION../Hey Leonardo...
DIVINE/Lately

MONEFAH/Touch it

JEWEL/Down So Long

EMINEMMy Name Is

FATBOY SLIM/Praise You
GARBAGE/Special

WHITNEY HOUSTON/Heartbreak Hotel
JOEY MCINTYRE/Stay The Same
SHANIA TWAIN/That Don't ..

DRU HILL/These Are The Times
BILLY CRAWFORD../Urgently In Love
B*WITCHED/Cest La Vie

BON JOVi/Real Life

SWIRL 360/Candy in The Sun
MULBERRY LANE/Harmless

CITIZEN KING/Better Days..

LENNY KRAVITZ/Rly Away

MAREET 34

KXXM/San Antonio

Kelly/James

29
32

36
21
14

20

ARTIST/TITLE

LENNY KRAVITZFly Away
EVERLASTWhat It's Like
SIXPENCE../Kiss Me

SUGAR RAY/Every Morning
CHER/Believe

SHERYL CROW/Anything But Jtown
RICKY MARTINLivin™ La Vida isoca
BRITNEY SPEARS/...Baby One-More.
WILL SMITHMiami

JEWEL/Down So Long

98 DEGREES/The Hardest Thr

NEW RADICALS/You Get Wha: You..
MARIAH CAREYA Still Believe
VENGABQYSMe Like To Party!
GARBAGE/Special

FASTBALL/Out Of My Head

SHANIA TWAIN/That Don't..
WHITNEY HOUSTONHeartbreak Hotel
*N SYNCA Drive Myself Crazy
TLCMNo Scrubs

QFFSPRING/Mhy Don't You Get...
ORGY/Blue Monday

FUEL/Shimmer

BACKSTREET BOYS/ Want It That Way

—————Aafa L S O o oo i oot oy oo
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_CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ONR&RONLINE

MARKET #35 MARKET #36 MARKET £37 MARKET #33 MARKET #30
: a s 106.7Fm
KZHT/Salt Lake City WROX/Norfolk WNKS/Charlotte WZPL/Indianapolis WXXL/Orlando
Jacor Sinclair Telecable Infity My Star Chancelior
(801) 908-1300 LE] {757) 640-8500 95.1FM (704) 331-9510 (317) 816-4000 (407) 339-6539
Summers/McCartney Thorman Reynolds/McCormick Grerdrum/Decker Cook/DeGraaft
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
™ 3W 2W W Tw 3W W W TW IW ZW LW TW W W W TwW
65 74 61 75 GOO GOO DOLLS/Shde 74 77 70 80 CHER/Befieve 60 63 60 62 MATCHBOX 20/Back 2 Good 64 60 62 61 SUGAR RAY/Every Moming 51 53 60 59 TLC/No Scrubs
68 55 59 75 BRITNEY SPEARS/. .Baby One More... 75 77 76 78 TLCNo Scrubs 44 60 58 62 SUGAR RAY/Every Moming 35 54 60 61 GOO GOO DOLLS/Slide 51 45 63 58 BRITNEY SPEARS/..Baby One More..
45 44 59 73 SIXPENCE../Kiss Me 45 74 75 71 BUSTA RHYMES F/JANETAVhat's It Gonna Be 58 58 56 60 BACKSTREET BOYS/AM | Have To Give 55 54 58 60 SHAWN MULLINS/Luliaby 59 57 38 55 BRANDY/Mave You Ever?
78 78 65 71 MONICA/Angel Of Mine 73 77 73 77 MARIAH CAREY/ Stil Believe 60 64 61 59 WILL SMITHMiami ‘] 65 60 58 59 SARAH MCLACHLAN/Angei 30 29 40 53 SUGAR RAY/Every Moming
48 54 52 65 WILL SMITHMiami 63 75 72 75 98 OEGREES/The Hardest Thing 59 56 60 59 SARAH MCLACHLAN/Angel 42 42 43 57 MATCHBOX 20/Back 2 Good 36 37 41 51 SIXPENCE../Kiss Me
42 36 41 57 EVERLASTAWhat Its Like 41 53 70 75 B*WITCHED/C'est La Vie 17 39 42 56 TLCMNo Scrubs 60 56 57 44 BARENAKED LAOIES/One Week 27 27 34 50 SAVAGE GAROEN/The Animal Song
46 49 44 50 TLCMNo Scrubs 71 77 75 75 WHITNEY HOUSTON/Heartbreak Hotei 30 25 30 54 BRANDY/Mave You Ever? 44 43 42 43 EAGLE-EYE CHERRY/Save Tonight 47 60 60 49 MONICAAnge! Of Mine
50 44 41 47 DWViNEAately 72 69 72 73 EMINEMMy Name Is 62 39 39 43 GOO GOO DOLLS/Stide 40 36 41 42 SIXPENCE../Kiss Me 52 41 60 45 DIVIND/Lately
9 12 33 46 COLLECTIVE SOUL/Run 58 68 71 73 SUGAR RAY/Every Moming 44 38 39 43 EAGLE-EYE CHERRY/Save Tonight 38 42 42 41 EVERYTHINGHooch 28 23 17 44 98 DEGREES/The Hardest Thing
22 18 34 a5 N SYNC/(God..) A Litte... 73,69 68 69 BRITNEY SPEARS...Baby One More... 45 42 43 42 SIXPENCE../Kiss Me 49 47 45 40 CHER/Believe - - - 44 BACKSTREET BOYS/ Wam it That Way
28 27 39 44 LENNY KRAVITZ/Fy Away 73 74 72 69 MONICA/Angel Of Mine 41 39 38 40 SHAWN MULLINS/Lullaby 20 24 30 40 LENNY KRAVITZFy Away 50 42 53 37 BACKSTREET BOYS/AH | Have To Give
15 19 27 38 WHITNEY HOUSTON/Heartbreak Hotel 61 69 64 66 EVERLASTWhat Its Like 61 37 35 37 BRITNEY SPEARS/..Baby One More... 57 41 42 39 SHANIA TWAINFrom This Moment On 59 52 40 37 ‘N SYNC/AGod.) A Litte...
35 54 29 37 98 OEGREES/The Hardest Thing - - 34 66 RICKY MARTINLivin' La Vida Loca 9 24 23 36 98 DEGREES/The Hardest Thing - - 21 35 RICKY MARTINAMN' La Vida Loca 15 14 17 37 "N SYNOA Orive Myseff Crazy
28 27 30 35 BLACKSTREET & MYA./Take Me There 57 60 63 63 BAZ LUHRMANN/Everybody's Fres... 20 25 21 35 WHITNEY HOUSTON/Heartbreak Hotel 32 34 38 30 SAVAGE GARDEN/The Animal Song 31 35 34 36 LENNY KRAVITZFRy Away
- - - 26 RICKY MARTINLMN' La Vida Loca 59 68 66 63 SIXPENCE../Kiss Me 62 62 63 34 THIRD EYE BLINOAJumper 26 25 26 28 BON JOVUReal Life 22 24 16 33 EVERLASTMWhat it's Like
16 16 21 25 ORGY/Blue Monday 2 10 35 61 BLACKSTREET FAJANET/Girttriend/Boyfriend 20 60 61 31 CHER/Befieve - 23 30 27 TLCMNo Scrubs 34 36 33 33 JORDAN KNIGHT/Give It To You
21 19 19 25 GARBAGE/Specal - - - 57 BACKSTREET BOYSA Want it That Way 16 30 31 30 OIVINE/Lately 28 29 26 27 SHERYL CROW/Amthing But Down - - - 32 RICKY MARTINUWwN' La Vida Loca
71 76 26 22 BRANOYMave You Ever? 49 54 72 49 LAURYN HILL/Ex-Factor 45 38 38 29 LENNY KRAVITZRy Away 29 31 28 25 JOHN MELLENCAMPA'm Not Runming... - 5 22 32 WHITNEY HOUSTONMHeartbreak Hotel
42 43 19 22 MATCHBOX 20/Back 2 Good 67 69 72 48 TYRESE/Swest Lady 12 22 30 27 SHANIA TWAINThat Don't.. 25 26 27 25 BRITNEY SPEARS/...Baby One More .. 27 27 21 27 JOEY MCINTYRE/Stay The Same
- 17 BACKSTREET BOYS/I Want It That Way - - - 40 GINUWINEMhats So Difterent 30 29 29 27 EVERLASTAWhat t's Like 25 26 31 24 BAZ LUHRMANN/Everybody's Free... 19 32 41 27 BAZ LUHRMANN/Everybody's Free..
- - 10 17 TYRESE/Sweet Lady 31 43 39 36 JOEY MCINTYRE/Stay The Same 23 24 23 22 SHERYL CROW/My Favorite Mistake - 23 26 24 EVERLASTMMat Its Like 36 30 24 26 MARIAH CAREY/ Stll Believe
S 18 17 JORDAN KNIGHT/Give It To You 5 5 21 35 JORDAN KNIGHT/Give It To You 34 22 22 22 MARIAH CAREYA Stil Believe 25 22 21 24 FAITH HILLThis Kiss 34 33 41 25 CHER/Believe
56 47 25 17 LAURYN HILL/Doo Wop (That Thing) 25 38 37 27 ‘N SYNCA Orive Myseff Crazy 33 30 34 18 MONICA/Angel Of Mine 22 25 20 24 GREEN DAY/Time Of Your Life... 18 19 15 25 SHANIA TWAIN/That Don't..
- - 11 14 N SYNCA Onve Myself Crazy 36 31 24 24 JAY-Z FAMIL AND JACan | Get A . 2 7 9 18 JORDAN KNIGHT/Give ft To You 11 11 20 24 GARBAGE/Special 43 51 29 24 R.KELLY & C. DIONT'mM Your Angel
12 13 11 14 SHERYL CROW/Amything But Down 73 57 41 24 R. KELLYMWhen A Womans... 9 12 14 16 EMINEMMy Name Is 24 21 25 23 SHERYL CROW/My Favorite Mistake 21 18 19 19 VENGABOYSWe Like To Party!
- - 7 13 SHANIA TWAIN/That Oon't... 9 22 18 22 (OFFSPRINGWhy Don't You Get.. 12 15 16 14 GARBAGE/Special 25 21 24 22 EOWIN MCCAINT® Be - -. 5 16 OFFSPRINGMWhy Don't You Get...
- 14 12 13 FATBOY SLIMPraise You 18 24 18 20 MULBERRY LANEHamless 7 7 13 11 SHERYL CROW/Anything But Down 21 25 23 22 SEMISONICKlasing Time - 6 16 15 C NOTEAVait Tl | Get Home
18 18 9 12 MARVELOUS 3/Freak Of The Week 19 19 22 19 DRGY/Blue Monday 8 8 10 11 JEWEL/Down So Long - - 20 21 98 DEGREES/The Hardest Thing 21 24 23 14 JAY-Z F/AMIL AND JACan | Get A..
5 14 11 12 JEWELDown So Long - - 15 18 LETIERS TO CLEQ/ Want You To. 7 9 8 11 BONJOVIReal Life 19 19 17 20 MATCHBOX 20/Real World 25 27 35 14 EMINEMMy Name Is
- - - 11 CITIZEN KING/Better Days. . 24 19 10 14 JEWELDown So Long 28 29 26 8 N SYNG/God..) A Little... 22 24 22 19 AFROSMITHA Oon't Want To.. - - - - (GARBAGE/Special
- 7 13 11 FUEL/Shimmer 6 2 8 13 SHERYL CROW/Amthing But Down 7 7 7 7 TOMMY HENRIKSENA See The Sun - 11 18 17 JEWELDown So Long - B*WITCHED/C'est La Vie
17 7 7 7 BILLY CRAWFORD. /Urgenty In Love 5 3 10 12 LENNY KRAVITZFly Away 7 7 7 T BILLY CRAWFORD../Urgently In Love - - - 15 FASTBALL/Out Of My Head
- - 4 6 SHAWN MULLINS/Shimmer 11 6 11 11 FATBOY SUMPrasse You - 4 7 FATBOY SLIMPrase You - - - 15 BACKSTREET BOYSA Want It That Way
11 8 4 5 MULBERRY LANEMamiess 34 15 9 10 GARBAGE/Special 4 7 "N SYNGA Orive Myself Crazy 17 15 17 14 BLESSID UNION../Hey Leonardo...
- - - 5 ROBBIE WILLIAMSMillennium 4 5 10 10 MEJAAI Bout The Money 3 7 FASTBALL/Out Of My Head == - 11 SHAWN MULLINS/Shimmer
- OFFSPRING/Why Don't You Get... 10 5 8 9 BLONDIEMara - - - BACKSTREET BOYSN Want It That Way
- FASTBALL/Out Of My Head - - 1 7 JT MONEYWho Dat BRANGY/AImost Goesn't Count
- 3 5 7 ROCKELLWhen I'm Gone MEJAAIl ‘Bout The Money
- - 3 7 SAVAGE GARDEN/The Animat Song
-4 7 T SHANIA TWAINThat Oont..
MARKET #a1 MARKET 41 MARKET #43 MARKET Ad4 m MARKET wdd
M‘M = | | KUMX/New Orleans WEZB/New Orleans > WKSE/Buffalo W0Zza/Nashville WRVW/Nashville
“7 Al Hit Mustc Clear Channel 9,.’ Sinclair 5 Sinclair fyd Cromwell = Capstar
(504) 834-9587 (716) 884-5101 0.5 (615) 399-1029 (615) 664-2400
Wagman/Love Universal/Wide Gibson Quinn/Steele/Peace
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W oW W TW IW 2W W TW W 2W LW TW 3W W LW TW
75 74 73 75 EVERLASTAWhat ft's Like 28 31 64 64 WHITNEY HOUSTON/Heartbreak Hotel 52 55 54 57 BRITNEY SPEARS/..Baby One More... 69 70 69 71 BRITNEY SPEARS/.Baby One More... 35 42 58 65 SIXPENCE./Kiss Me
57 67 74 74 CHER/Beheve 38 44 64 64 SIXPENCE../iss Me 47 47 52 56 SUGAR RAY/Every Moming 38 38 61 69 TLGNo Scrubs 61 64 63 63 SUGAR RAY/Every Moming
68 74 75 73 SUGAR RAY/Every Moming 37 38 44 63 TLGMo Scrubs 45 45 51 55 WHITNEY HOUSTONHeartbreak Hote! 34 59 67 68 MONICA/Angef Of Mine 62 63 63 62 MATCHBOX 20/Back 2 Good
68 74 74 73 FLYS/Got You (Where...) 40 43 65 52 MONICA/Angel Of Mine 30 35 54 53 TLCMo Scrubs 67 68 68 68 CHER/Believe 64 64 61 62 SARAH MCLACHLAN/Ange!
73 73 73 72 MATCHBOX 20/Back 2 Good 60 64 63 49 JAY-Z FAMIL AND JASCan { Get A. 37 38 44 50 WILL SMITHMiami 64 66 68 68 SUGAR RAY/Every Moming 35 38 58 52 LENNY KRAVITZFy Away
21 24 44 54 TLGMNo Scrubs 64 60 41 49 SUGAR RAY/Every Moming 41 45 49 48 SWEETBOX/U Make My Lowe... 31 36 36 60 SIXPENCE./Kiss Me 62 63 39 46 GOO GOO DOLLS/Slide
75 55 50 52 WILL SMITHMiami 42 41 42 43 RAYSGot You (Where..) 39 40 46 47 STAROUSTMusic Sounds.. 60 69 67 54 GOO GOO DOLLS/Shde 41 42 40 40 TLONo Scrubs
37 51 53 52 DAVE MATTHEWS BAND/Crush 65 65 60 43 EVERLASTMhat It's Like 24 26 40 44 DEBORAH COX/Nobody's Supposed... 22 21 23 48 98 DEGREES/The Hardest Thing 37 40 35 40 EVERLASTAVhat Its Like
44 51 54 51 SIXPENCE./Kiss Me 50 40 43 42 GOO GOO DOLLS/Shde - - - 43 BACKSTREET BOYS/ Want It That Way 63 47 38 39 WILL SMITHMiam 37 40 37 39 98 DEGREES/The Hardest Thing
57 49 50 51 MARIAH CAREYA Still Beleve 17 13 18 39 98 DEGREES/The Hardest Thing 28 33 37 39 VENGABOYSWe Like To Party! 10 16 34 38 N SYNCA Orive Myselt Crazy 36 36 35 39 WHITNEY HOUSTONHeartbreak Hotel
51 49 51 47 WHITNEY HOUSTON/Heartbreak Hotel 42 61 41 38 CAKENgver There 46 48 37 38 SHAGGY FUANETAuv Me, Luv Me 35 36 38 38 EAGLE-EYE CHERRY/Save Tonight 37 63 41 38 BRITNEY SPEARS/..Baby Dne More...
18 26 27 43 JEWELDown So Long 29 21 37 37 LAURYN HILL/Doo Wop (That Thing) 27 23 30 37 98 DEGREES/The Hardest Thing 23 38 38 37 BAZ LUHRMANNEverybody's Free.. 62 42 36 37 CHER/Believe
36 33 32 36 EAGLE-EYE CHERRY/Save Tonight 53 39 42 34 MATCHBOX 20/Back 2 Good 42 44 38 36 SIXPENCE../Kiss Me 28 36 38 37 JOEY MCINTYRE/Stay The Same 35 39 36 37 GARBAGE/Special
- - 28 34 EVE 6inside Out -3 24 32 SHANIA TWAINThat Don't.. 43 45 38 36 MONICA/Angel Of Mine 37 37 36 37 SAVAGE GARDEN/The Animal Song 17 31 32 35 SHERYL CROW/Amything But Down
34 35 35 33 GOO GOO DOLLS/Skde 15 26 30 31 JEWELDown So Long 16 18 22 29 TYRESE/Sweet Lady 38 25 22 34 8'WITCHED/C'est L2 Vie 37 37 37 34 MONICA‘Angel Of Mine
27 31 31 33 SARAH MCLACHLAN/Angel 20 31 29 31 SHERYL CROW/Anything But Down 34 34 32 29 GOO GOO DOLLS/Slide 26 24 25 33 JAY-Z FAMIL AND JACan | Get A... 33 35 33 34 DIVINE/Lately
31 33 34 33 BRITNEY SPEARS/..Baby One More... 25 27 37 28 DRU HILUThese Are The Times - - 20 28 MEJAVAI Bout The Money 24 18 19 32 WHITNEY HOUSTONMHeartbreak Hotel 17 21 33 33 JEWELDown So Long
19 19 24 28 98 DEGREES/The Hardest Thing 10 15 17 27 FUEUShimmer 26 27 29 28 FAITH EVANSLove Like This 33 38 38 26 MARIAH CAREY/ StM Believe 20 25 18 32 SHANIA TWAINThat Don't...
20 26 27 28 N SYNGA Orive Myself Crazy - 4 27 27 BLESSID UNION. /Hey Leonardo... 30 26 29 28 BAZ LUHRMANN/Everybody's Free... - - - 26 RICKY MARTINAivin' L2 Vida Loca - 34 18 30 RICKY MARTINUmn' 13 Vida Loca
26 28 25 27 FASTBALLhe Way 19 20 23 27 OFFSPRING/Pretty Fly (For..) 27 27 25 27 LENNY KRAVITZFly Away 35 35 39 21 DEBORAH COXNobody's Supposed.. - 27 17 24 N SYNCA Drve Myself Crazy
28 26 31 27 EVERCLEARA Will Buy You... 5 13 15 26 TAL BACHMAN/She’s So High - - 20 27 RICKY MARTINLwin' La Vida Loca 7 16 20 21 MEJAAI Bout The Money 36 34 35 24 BRANDYMave You Ever?
26 22 26 26 NATALIE IMBRUGLIA/Tom 20 21 - 24 NICOLEMake It Hot 43 47 30 26 JOEY MCINTYRE/Stay The Same - - 14 20 JANA/Ooh Baby Baby - 26 19 21 BLESSID UNION../Hey Leonardo...
- - 9 26 SHANIA TWAINThat Dont.. 42 37 26 22 BRANDY/Have You Ever? 19 26 25 26 MATCHBOX 20/Back 2 Good 35 23 - 20 BLACKSTREET & MYA. /Take Me There - 34 15 19 FASTBALL/Out Of My Head
26 24 28 25 ROBYN/Show Me Love 10 14 16 18 MEJAAI ‘Bout The Money 34 36 29 25 EAGLE-EYE CHERRY/Save Tonight 15 14 17 20 VENGABGYSAWe Like To Party! - = - 19 JORDAN KNIGHT/Gwe it To You
28 35 35 25 GARBAGE/Special < - 2 17 GARBAGE/Special 21 20 24 25 DRU HILLThese Are The Times 23 18 19 19 MULBERRY LANEMHarmiess - 34 13 18 SHAWN MULLINS/Shimmer
21 21 20 21 EMINEMMy Name Is 12 7 16 15 EMINEMMy Name Is 14 8 22 24 ROCKELLWhen I'm Gone - 6 13 19 BLESSID UNION..MHey Leonardo... - - - 18 BACKSTREET BOYSA Want It That Way
20 18 18 21 GREEN DAY/Time Of Your Life... - -2 14 RICKY MARTINAvin' La Vida Loca 22 23 24 20 TATYANA ALVBoy You Knock Me Out 6 6 13 19 SHANIA TWAIN/That Dont.. 12 29 10 15 FUELShimmer
- 17 19 20 OFFSPRINGWhy Don't You Get... 10 10 14 13 2PAC/Changes - - 11 19 EVERLASTMWNat It's Like 7 7 10 18 JORDAN KNIGHT/Give it To You 19 28 15 15 BON JOVIReal Lite
18 18 18 19 MONICAAngel Of Mine 9 11 12 12 MARVELOUS 3/Freak Of The Week - 12 19 17 OFFSPRINGWhy Dont You Get... 18 20 18 18 EMINEMMy Name i - - - 12 OFFSPRINGWhy Don't You Get..
- - - 19 RICKY MARTIN MmN L3 Vida Loca - - 8 11 TYRESE/Sweet Lady 17 21 18 17 N SYN/ Drive Myself Crazy 13 14 11 16 C NOTEAWait Tl | Get Home - - - 11 MULBERRY LANEMarmiess
- 14 17 JA¥Z FAMIL AND JACan | Get A... 29 22 20 11 JOEY MCINTYRE/Stay The Same 21 20 19 17 2PACKhanges 10 12 10 14 ORGY/Blue Monday 39 21 18 10 BAZ LUHRMANN/Everybody's Free...
14 15 11 15 (OO GOO DOLLSAris -1 11 11 DFFSPRINGWHy Don't You Get.. 24 29 19 16 EMINEMMy Name Is - - - 14 BACKSTREET BOYSA Want it That Way 13 30 13 8 B8°WITCHEDAC'est La Vie
17 22 21 14 EDWIN MCCAINA' Be - 2 9 11 KEITH SWEAT'm Not Ready - 5 8 12 JORDAN KNIGHT/Give it To You 7 11 9 12 EYGThis Thing Called... 7 33 6 5 JOHN & RIMESMritien In The Stars
& BACKSTREET 80YS/t Want 1t That Way 7 9 6 11 N SYNGH Drive Myselt Crazy 19 19 20 12 ALANIS MORISSETTE/Unsent 4 6 9 12 OFFSPRINGWhy Don't You Get... - - - - ROBBIE WILLIAMSMillennium
- - - - ORGYMBlue Monday - - - 10 SHAWN MULLINS/Shimmer - - - 11 BUSTA RHYMES F/JANET/Whats It Gonna Be 6 7 8 11 GARBAGE/Special
8 19 22 9 U2/Sweetest Thing 27 29 19 7 FOXY BROWNMHot Spot 15 12 13 10 1000 CLOWNS/(Not The) Greatest..
- - - 9 BUSTA RHYMES FAJANETWhats It Gonna Be 5 5 8 5 B'WITCHED/Cest La Vie 7 12 8 10 S8ILLY CRAWFORD./Urgently In Love
23 20 13 7 MADONNAMothing Realty... - - 5 5 MONIFAHMonifah's Anthem... - 117 9 TYRESE/Sweet Lady
- - - 7 BACKSTREET BOYS/ Want It That Way - - - - BRITNEY SPEARS/Sometimes 28 23 11 8 TATYANA ALVBoy You Knock Me Out
- - 7 BRANDY/Aimost Doesn't Count TLC/Dear Lie - - 6 8 BUSTA RHYMES F/JANETAWNat's it Gonna Be
MARWET 245 . MARKET 248 MARKET #40
[PR WKSS/Hartford i s || wesomonmautn » WDCG/Raleigh wik KHFI/Austin
f(r 5}95.7 Capstar . % Nassau B SFX . Clear Channel
5 (860) 723-6160 {901) 375-9324 L uc stamm Partners ] = (919) 871-1051 ROSTINS# 1 HIT NUSIC STATIN (512) 474-9233
Savage/McGowan Taylor/Cole (609) 597-6700 Burns/Taylor/Edge Basenberg/Miles
PLAYS ARTISTATITLE PLAYS ARTIST/TITLE PLAYS antisTmire | Sulivan/Fox PLAYS ARTIST/TITLE PLAYS ARTISTAITLE
3IW 2W LW TW IW 2W LW TW IW 2W W TW 3W 2W W TW W 2W W TW
50 53 43 50 BRANOYMave You Ever? 36 60 59 62 GOO GOO DOLLS/Sde 26 36 63 68 98 DEGREES/The Hardest Thing 43 48 57 61 SIXPENCE./Kiss Me 67 71 71 74 SUGAR RAY/Every Moming
39 46 39 48 TIL.ONo Scrubs 49 40 43 61 LENNY KRAVITZFy Away 45 41 68 68 TLONo Scrubs 58 64 61 59 EVERLAST/What Its Like 71 73 73 73 GO0 GOO DOLLS/Shde
49 52 42 47 MONICA/Angel Of Mine 39 65 63 60 SIXPENCE./Kiss Me 66 71 62 66 GOO GOO DOLLS/Slide 56 56 59 59 CHER/Believe 57 69 72 72 SIXPENCE../Kiss Me
29 32 33 47 NEXTA Stll Love You 32 65 63 58 SUGAR RAY/Every Moming 66 63 63 64 SUGAR RAY/Every Moming 41 47 56 57 SHERYL CROW/Anything 8ut Down 73 72 73 69 EVERLASTAWRat Its Like
46 50 39 46 LAURYN HILL/Doo Wop (That Thing) 34 61 58 55 SARAH MCLACHLAN/Ange! 34 58 64 63 SIXPENCE./Kiss Me 53 54 51 53 SUGAR RAY/Every Moming 38 46 49 54 LENNY KRAVITZFy Away
40 38 34 45 WILL SMITHMiam: 43 43 44 50 EVERLASTAWNat Its Like 17 19 42 59 EVERLASTAWNat Its Like 30 34 43 45 MEJNAN Bout The Money 35 43 48 54 TLCMNo Scrubs
43 51 44 42 SUGAR RAY/Every Moming 55 47 47 48 BRITNEY SPEARS/...Baby One More . 61 71 64 57 MONICA/Angel Of Mine 56 41 51 44 WILL SMITHMiami 49 50 50 50 WHITNEY HOUSTON/Heartbreak Hotel
13 17 18 41 LENNY KRAVITZFY Away 34 41 59 47 EAGLE-EYE CHERRY/Save Tonight 41 40 42 56 LENNY KRAVITZFy Away 57 54 48 43 FAR TDO JONES/Best Of Me 48 50 46 49 EVERCLEARfFather Of Mine
38 41 36 38 CHER/Believe 48 57 45 45 MATCHBOX 2VBack 2 Good 7 20 45 43 BAZ LUHRMANNEveryhody's Free. 37 41 42 42 TRAINFree 32 45 51 49 HEATHER NOVALondon Rai...
43 46 41 36 SHAGGY FUANETALV Me, Lwv Me 33 30 30 38 JOEY MCINTYRE/Stay The Same 27 36 40 42 SHERYL CROW/Anything But Down 39 34 37 41 MONICA/Angel Of Mine 72 57 46 47 MATCHBOX 20VBack 2 Good
29 33 33 36 WHITNEY HOUSTON/Heartbreak Hote! - 26 34 SHANIA TWAIN/That Oon't .. 39 41 41 41 SAVAGE GARDEN/The Amimal Song 43 37 41 40 LENNY KRAVITZFy Away - - 20 37 BAZ LUHRMANN/Everybody's Free...
29 34 32 35 BACKSTREET BOYS/ANl | Have To Gve - - 24 33 JEWELDown So Long 76 66 45 41 CHER/Believe 22 24 33 33 TLOGNo Scrubs - 12 31 36 RICKY MARTINUvin' La Vida Loca
40 40 36 35 BRITNEY SPEARS/ ..Baby One More... 14 30 34 33 JORDAN KNIGHT/Give It To You 67 69 40 41 BRITNEY SPEARS/..Baby One More... 50 50 42 33 BRITNEY SPEARS/..Baby One More... 11 29 37 36 SHERYL CROW/Anything But Down
38 50 42 34 MOMCA/The Frst Night - - 16 33 VENGABOYSMWe Like To Party! 18 26 41 40 JEWEL/Down So Long 46 50 36 32 BACKSTREET BOYS/AIl | Have To Give - 23 35 31 JEWEL/Down So Long 5
33 36 31 32 GOO GOO DOLLS/Skde 30 3t 29 31 98 DEGREES/The Hardest Thing 38 37 39 40 MATCHBOX 20Back 2 Good - 17 27 29 RICKY MARTINLmr La Vida Loca 29 29 30 29 DRU HiLL FREDMANHow Deep s Your...
29 34 31 32 N SYNCAGod..) A Litte... - 24 33 30 GARBAGE/Special 53 56 51 39 SARAH MCLACHLAN/Anget 24 27 23 29 FASTBALL/Out Of My Head - 21 26 24 98 DEGREES/The Hardest Thing
- 17 28 31 RICKY MARTINAwin' La Vida Loca < - 3 29 RICKY MARTINUM La Vida Loca 40 39 38 38 JOEY MCINTYRE/Stay The Same 30 32 33 28 RUFUS WAINRIGHT/April Fools 22 22 22 23 VENGABOYSAVe Like To Party!
25 18 18 26 98 DEGREES/The Hardest Thing 17 20 25 28 "N SYNC/ Drive Myself Crazy - 19 22 38 WHITNEY HOUSTON/Heartbreak Hotel 1 26 26 28 'N SYNC/ Drwve Myself Crazy 22 21 21 23 JAY-Z F/AMIL AND JAGan | Get A...
33 38 31 25 BAZ LUHRMANN/Everybody's Free... 31 28 22 25 TLGMo Scrubs 22 28 38 35 VENGABOYSMWe Like To Party! - 12 22 26 BILLY CRAWFORD. Urgently tn Love 21 19 20 22 N SYN( Orive Myself Crazy
14 35 31 25 VENGABOYSMe Lke To Party! 26 30 16 20 BILLY CRAWFORD../Urgently In Love 18 25 27 31 "N SYNC/ Drive Mysef Crazy - 725 26 SHANIA TWAINThat Don't... - - - 22 BACKSTREET BOYS/ Want It That Way
19 24 23 24 JAY-Z F/AMIL AND JACan | Get A.. - 6 16 19 BLESSIO UNION.. Hey Leonardo... - 27 29 SHANIA TWAIN/That Don't. 1 24 25 25 JEWEL/MDown So Long 12 22 21 19 TYRESE/Sweet Lady
- 19 16 20 TYRESE/Sweet Lady 21 22 12 17  EMINEMMy Name IS - - - 23 RICKY MARTIN mMA' La Vida Loca 13 24 26 25 98 DEGREES/The Hardest Thing 22 20 18 18 TLC/SHy Ho
27 28 24 19 SARAH MCLACHLAN/Ange! 15 15 15 17 JEWELMands 26 23 18 21 BON JOVIReal Life 17 22 24 24 SAVAGE GARDEN/The Anwmal Song 21 21 19 12 MEJAVA! ‘Bout The Money
16 17 15 19 EVERLASTMhat its Like 32 44 27 16 BAZ LUHRMANN/Everybody' Free... - - - 21 BLESSID UNION...-Hey Leonardo... 60 47 19 20 GOO GOO DOLLS/Shde - - - 6 OFFSPRINGWhy Don't You Get..
- - 18 18 SHANIA TWAINThat Don'... 47 43 43 15  MONICA/Angel Of Mine 23 24 21 20 EMINEMMy Name Is 9 9 8 13 MY FRIEND STEVE/Charmed §  GINUWINEMWhat's So Different
18 17 16 15 SAVAGE GARDEN/The Animal Sung 43 36 43 15 THIRD EYE BLIND/Jumper 9 13 15 19 OFFSPRINGMWhy Don't You Get. 13 14 13 13 B*WITCHEDC'est La Vie .
12 16 5 15 EMINEMMy Name Is 43 15 15 15 N SYNC/God..) A Litte. . 11 17 15 17 1000 CLOWNS/(Not The) Greatest.. 13 13 13 11 COLLECTIVE SOULRun
13 17 12 15 TATYANA ALUBoy You Knock Me Out 17 15 15 15 OFFSPRING/Pretty Fiy (For..) - - 14 17 BILLY CRAWFORD../Urgently In Love 28 10 5 10 BAZ LUHRMANN/Everybody's Free...
5 16 15 14 FATBOY SLIM/Praise You 41 39 15 15 SHAWN MULLINS/Luliaby 19 19 21 16 ORGY/Biue Monday 8 6 9 9 GARBAGESpecial
5 14 BACKSTREET BOYS/ Want It That Way - 11 19 14 MARVELOUS 3/Freak Of The Week 23 20 16 14 BACKSTREET BOYS/A | Have To Give 14 8 10 7 MARVELOUS 3/Freak Of The Week
10 10 16 13 MADONNANothing Really... 8 12 29 14 WHITNEY HOUSTON/Heartbreak Hote! 17 17 14 14 JOCK JAMiock Jam ‘% 24 6 6 6 EVERYTHINGGood Thing
5 10 14 13 JORDAN KNIGHT/Give It To You - - - 14 BACKSTREET BOYS/ Want 1t That Way 8 10 10 10 GARBAGE/Special - - - 5 BACKSTREET BOYSA Want It That Way
8 13 13 13 SIXPENCE../Kiss Me - - - 13 OFFSPRINGMWhy Don't You Get.. - - 10 MEJAAI Bout The Money 1314 5 5 JOEY MCINTYRE/SQyTheSan‘»e
14 12 13 13 JOEY MCINTYRE/Stay The Same - - - 12 BILLIE/She Wants You S - JORDAN KNIGHT/Give It To You - - - 5 JOROAN KNlGH'I'./GNe 7o You
14 14 12 13 JEWEL/Down So Long 16 33 5 10 CHER/Believe - FASTBALL/Out Of My Head 10 6 5 5 BONJOVReal Life !
8 10 12 12 N SYNG/ Drive Myself Crazy 33 22 14 10 B"WITCHED/Cest La Vie S - BACKSTREET BOYS/ Want ft That Way 19 5 5 § SEMISONIC/Secret Sq\lle !
9 7 9 9 1000 CLOWNS/(Not The) Greatest. 35 34 22 9 C NOTEAVait T | Get Home - - - - ROBBIE WILLIAMS/MM@mum
< - -5 CNOTEMat TH | Get Home - 6 8 EYC/his Thing Caled... = - - EAGLEEYE CHERRY/Rallng In Love...
- - BILLIE/She Wants You - -2 FAVESam Ounk (Da Funk) o SHAWN MULLINS/Shimmer
- CORRS/Se Young

waannwny americanradiohictaryy cam
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ARTISTTITLE LABEL(S)

TLC No Scrubs (LaFace/Arista)

TYRESE Sweet Lady (RCA)

WHITNEY HOUSTON Heartbreak Hotel (Arista)
112 Anywhere (Bad Boy/Arista)

BUSTA RHYMES F/JANET What's It Gonna Be (Elektra/EEG)

GINUWINE What's So Different (550 Music/ERG)

BLACKSTREET FAJANET Girifriend/Boyfriend (Li" MarvInterscope)

MONICA Angel Of Mine (Arista)
LAURYN HILL Ex-Factor (Ruffhouse/Columbia)

JAY-Z F/AMIL AND JA Can | Get A... (Def Jam/RAL/Mercury)

R. KELLY When A Woman's Fed Up (Jive)

MYA My First Night With You (University/Interscope)
98 DEGREES The Hardest Thing (Universal)

JESSE POWELL You (Silas/MCA)

BRITNEY SPEARS ...Baby One More Time (Jive)
BRANDY Almost Doesn’t Count (Atlantic)

FAITH EVANS F/PUFF DADDY All Night Long (Bad Boy/Arista) 901
KRAYZIE BONE Thug Mentality (Mo Thugs/Ruthless/Relativity) 860
RAPHAEL SAADIQ F/Q-TIP Get Involved (Hollywood/Motown) 859

DMX Ruff Ryders Anthem (Def Jam/Mercury)

TRINA & TAMARA What'd You Come Here For? (Columbia)
VENGABOYS We Like To Party! (Groovilicious/Strictly Rhythm) 766

CHER Believe (Warner Bros.)

MARIAH CAREY | Still Believe (Columbia)
2PAC Changes (Amaru/Death Row/Interscope)
BRANDY Have You Ever? (Atlantic)

ERIC BENET F/FAITH EVANS Georgy Porgy (Warner Bros.)

JT MONEY Who Dat (Tony M/Freeworld/Priority)
BLAQUE 808 (Track Masters/Columbia)

‘N SYNC | Drive Myself Crazy (RCA)

WILL SMITH Miami (Columbia)

DRU HILL These Are The Times (University/Island)

SILKK THE SHOCKER F/MYA Somebody Like Me (No Limit/Priority)

TOTAL Sitting Home (Bad Boy/Arista)

702 Where My Girls At? (Motown)

KEITH SWEAT I'm Not Ready (Elektra/EEG)

TRICK DADDY Nann Brother (Slip N’ Slide/Warlock)
SILK If You (Lovin’ Me) (Elektra/EEG)

EMINEM My Name |s (Web/Aftermath/Interscope)

DEBORAH COX Nobody's Supposed To Be Here (Arista)

DJ QUIK You'z A Ganxta (Profile/Arista)
RICKY MARTIN Livin' La Vida Loca (C2/Columbia)
NAS F/PUFF DADDY Hate Me Now (Columbia)

DJ CLUE F/DMX It's On (Roc-A-Fella/Def Jam/Mercury)

ROOTS F/ERYKAH BADU You Got Me (MCA)
TLC Silly Ho (LaFace/Arista)

MAXWELL Fortunate (Rock Land/Interscope/Columbia)

BACKSTREET BOYS | Want It That Way (Jive)
OUTKAST Rosa Parks (LaFace/Arista)
LAURYN HILL To Zion (Ruffhouse/Columbia)

[ TOTALPLAYS ——————
™ LW W 3w
3687 3511 3565 3298
2544 2426 2506 2259
2433 2385 2393 2314
2139 1755 1361 866
2081 1844 1481 1148
1941 1856 1817 1660
1487 1544 1525 1281
1436 1580 1912 2011
1426 1523 1660 1645
1397 1274 1482 1578
1291 1521 1560 1592
1278 1250 1209 1022
1130 1064 1005 829
1124 991 893 739
1007 1083 1212 1194
999 840 632 314

913 868 915

808 806 784

831 833 767
797 773 913 934
772 826 8N 860

820 895 834
758 808 878 924
756 886 1084 1296
749 756 860 929
736 723 760 784
715 693 549 413
671 591 445 216
658 545 439 303
649 578 480 203
638 679 843 886
623 716 873 1046
599 348 157 50
598 467 437 320
595 195 — —
575 519 443 318
548 506 458 343
539 460 315 168
533 858 1121 1242
526 534 684 730
506 383 279 156
500 350 132 —_
497 420 235 113
471 568 547 532
378 N 648 613
378 509 684 678
362 290 199 168
342 68 — —
310 475 640 674
289 284 273 264

TOTAL
STATIONS/ADDS

95/0
52/0
49/0
51/4
51/1
41/0
453
32/0
340
35/0
37/0
44/0
301
353
22/1
4073
29/0
30/1
31/0
20/0
28/0
19/0
191
19/0
24/0
20/0
29/1
34/2
211
211
21/0
16/0
24/5
2473
33/6
281
211
2813
2500
141
19/0
22/4
28/5
24/0
19/0
14/0
22/5
25/24
13/0
121

BREAKERS.

SILKK THE SHOCKER F/MYA
Somebody Like Me (No Limit/Priority)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS
599/251 24/5

TOTAL
Sitting Home (Bad Boy/Arista)
TOTAL PLAYS/NCREASE  TOTAL STATIONS/ADDS
598/131 2413

702
Where My Girls At? (Molown)
TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS
595/400 33/6

SILK
If You (Lovin’ Me) (Elektra/EEG)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
539/79 28/3 (3]
DJ QUIK
You'z A Ganxta (Profile/Arista)
TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
506/123 19/0 41)
RICKY MARTIN
Livin’ La Vida Loca (C2/Columbia)
TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS
500/150 22/4

CHART

CHART

CHART

CHART

MOST ADDED-

ARTIST TITLE LABEL(S) ADDS
BACKSTREET BOYS | Want It That Way (Jive) 24
DRU HILL You Are Everything (University/Island) 17
JUVENILE Follow Me Now (Cash Money/Universak) 8

702 Where My Girls At? (Motown) 6
DEBORAH COX it's Over Now (Arista) 5
MAXWELL Fortunate (Rock Land/Interscope/Columbia) 5
NAS F/PUFF DADDY Hate Me Now (Columbia) 5
SILKK THE SHOCKER F/MYA Somebady...(No Limit/Peority) 3
112 Anywhere (Bad Boy/Arista) 4

FOXY BROWN F/TOTAL | Can't (Viokator/Def JarvRALMercury) 4
RICKY MARTIN Livin’ La Vida Loca (C2/Columbia) 4

MOST INCREASED
PLAYS

PLAY

ARTIST TITLE LABEL(S) INCREASE

702 Where My Girls At? (Motown) +400
112 Anywhere (Bad Boy/Arista) +384
BACKSTREET BOYS | Want It That Way (Jive) +274

SILKK THE SHOCKER FMYA Somebody... (No LimiyPriorsy) +251
BUSTA RHYMES F/JANET What's It... (Elektra/EEG) +237
TLC No Scrubs (Laface/Arista) +176
FOXY BROWN F/TOTAL | Gan't (ViokatonDef amvRALAVEercury)  +170
BRANDY Almost Doesn't Count (Atlantic) +159
RICKY MARTIN Livin’ La Vida Loca (C2/Columbia}  +150
TQ Better Days (ClockWork/Epic) +134

Breakers: Songs registering 500 plays or more for the flrst time. Bullets

This chart reflects airplay from April 5-11. Songs ranked by total plays. Highlighted songs indicate Breaker.

55 CHR/Rhythmic reporters. 53 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1999, R&R Inc.

ded to songs gaining plays over the previous week. if two songs are
tled In number of plays, the song belng played on more stations is placed
flrst. Most Increased Plays lists the songs with the greatest weex-to-week
increases In total plays. Welghted chart appears on R&R ONLINE.

Bumper Stickers » Window Decals ¢ Static Stickers ¢ Logo Design

Why should you wait a month to get your decals? At Images INK, we can turn

your order around in LESS THAN 3 WEEKS, WITH NO "RUSH" CHARGES!
Best Quality - Best Price - Best Turnaround!

wwwW.americanradiohistorv com

Toll Free 1-888-768-4259 ¢ http://www.images-ink.com

(918) 561-8732 » Fax (918) 561-8734 < E-mail: imagink@aol.com
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CHRRHYTHMIC

| )\_ HIP-HOP TOP 20

r TOTALPLAYSTY  1o7aL

W TW  ARTISTTITLELABEL(S) ™ LW STATIONS/ADDS

1 @ BUSTARHYMES FUANET What's ft Gonna Be (BektaEG) 5720 5031 137/
2 2 ROOTS FERYKAH BADU You Got Me (MCA) 3483 4190 1040
s € JT MONEY Who Dat (Tony M/Freeworlc/Priority) 2429 2074 11402
« @ KRAYZIE BONE Thug Mentality (Mo Thugs/Ruthless/Relativity) 2354 2178 100/2
¢ s TRICK DADDY Nann Brother (Slip N Slide/Warlock) 1899 1957 87/6
7 @ JAY-Z Jigga Who Jigga What (Roc-A-Felia/Def Jam/Mercury) 1854 1683  87/4
3 7 EMINEM My Name Is (Web/Aftermath/Interscope) 1742 2700 7800
s @ JAY-Z F/AMIL AND JA Can | Get A... (Def Jam/RALMercury) 1666 1589  48/0
1« €) NAS F/PUFF DADDY Hate Me Now (Columbia) 1596 949 107A7

17 ) SILKK THE SHOCKER F/MYA Somebody Like Me (No Limit/Priority) 1442 867 909
12 @ FOXY BROWN F/TOTAL | Can't (Violator/Def Jam/RALMercury) 1362 1052  95/6
10 @ BC Why-0-Why (Red Ant) 121 1123 470
19 @ DJQUIK You'z A Ganxta (Profile/Arista) 1067 834 670
15 ) PETE ROCK Take Your Time (Loud) 932 852 57
13 15 2PAC Changes (Amarw/Death Row/Interscope) 898 %2 310
15 16 DMX Ruff Ryders Anthem (Def Jam/Mercury) 886 891 240
16 17 REDMAN F/BUSTA RHYMES Da Goodness (Def Jam/Mercury) 882 890 580
— 1 JAY-Z More Money, More Cash, More... (Jive) 782 793 480
— 19 MASTER P F/MO B. DICK & MAJIC Foclish (No Limit/Priority) 765 798 494
9 20 HARLEMWORLD... | Really Like It (Al Out/So So Def/Columbia)752 1271 361 -

This chart reflects airplay from April 5-11. Songs ranked by total plays. 55 CHR/Rhythmic reporters and 87
Urban reporters combine from the Custom Chart function on R&R ONLINE. Rap titles are manually
extrapolated. For complete reporter lists refer to Rhythmic and Urban sections. © 1999, R&R Inc.

NEW & ACTIVE

TW.D.Y. Player’s Holiday (Thump)
Total Plays: 282, Total Stations: 14, Adds: 2

C NOTE Wait Till | Get Home (TransContinental/Epic)
Total Plays: 260, Total Stations: 14, Adds: 0

DEBORAH COX Its Qver Now (Arista)
Total Plays: 251, Total Stations: 21, Adds: 5

FOXY BROWN F/TOTAL | Can't (viokatorDef JamvyRALMercury)
Total Plays: 233, Total Stations: 26, Adds: 4

JAYZ Jigga Who Jigga What (Roc-A-FellaDef Jam/Mercury)
Total Plays: 225, Total Stations: 9, Adds: 3

CHEROKEE Ooh Wee Wee (RCA)
Total Plays: 221, Total Stations: 14, Adds: 0

LINK | Don't Wanna See (Relativity)
Total Plays: 180, Total Stations: 12, Adds: 0

TQ Better Days (ClockWork/Epic)
Total Plays: 152, Total Stations: 16, Adds: 1

SHAE JONES Bad Boy (Universal)
Total Plays: 142, Total Stations: 12, Adds: 1

TANTO METRO & DEVONTE Everyone Falls In Love (Penthouse)  *
Totaf Plays: 135, Total Stations: 5, Adds: 0

DRU HILL You Are Everything (University/island)
Total Plays: 79, Total Stations: 19, Adds: 17

BILLIE She Wants You (/nnocent/Virgin)
Total Plays: 56, Total Stations: 6, Adds: 2

JUVENILE Follow Me Now (Cash Money/Universal)
Total Plays: 18, Total Stations: 9, Adds: 8

Songs ranked by total plays

7 MACKS IN ONE SPOT — Hoo-Bangin'/Priority rapper Mack 10 dropped a bomb on the

Bay Area during KYLD/San Francisco’s “Big Azz Bomb” concert. After the show all the
Macks got in this snap. (I-r): R&R CHR Asst. Editor Robert Pau, Mack 10, PD Michael
Martin, Hoo-Bangin's MC Eiht, Priority West Coast Regional Gary Marella, Lawman Pro-
motions Greg Lawley and APD Jazzy Jim.

LAURYN HILL

JA RULE

Apbps ArriL 20

To Zion (Ruffhouse/Columbia)

Holla Holla (Murder Inc./Def Jam/Mercury)

CHR/RHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market

KYLZ/Albuguerque, NM
OM/PD: M.C. Scrappy

MD: Robb Royale
mcxv MARTIN v
H COX “Over™

TOTAL Smmq

NASWPUFF DADDV “Hate”
KQBT/Austin, TX
PD: Scooter B. Stevens
2 NASTVBOV KLICK Pmm

1 MARTN “Lvi
70? G

KISV/Bakersfield, CA
PD: Bob Lewis

SILKK THE SHOCKER.. “Somebody™

ROAD DAWGS “Bauncin™

KK)XO(/Bakersfield, CA

PD: Chris Squires

MD: Craig Marshall

11 WHITNEY HOUSTON "Rght”

1 A FIPURF DADDY “Hae*
BACKSTREET BOYS “Want”

WERQ/Baltimore, MD

DM/PD: Tom Calococei

APD: Dion

MD Darren Brm

WBHJ/Birmingham, AL
PD: Mickey Johnsan
APD/MD: Mary Kay

HOCK!

WJMN/Boston, MA
PD: Cadillac Jack McCartney
APD/MD: Danny Ocean

WBBM/Chicago, IL
PD: Todd Cavanah

MD: Erik Bradley
42 BACKSTREET BOYS “Want®

KZFM/Corpus Christi, TX
PD: £d Dcanas
MD: Danny B. Jammin®

No Adds

KRBV/Dallas, TX

OM: Laura Bray

PD: Carmy Ferreri

MD: Pete Manriquez

44 astvoy KLICK “Lost”

36 CHER "Bell

38 ERORAN COX “Supposed”

KQKS/Denver, CO

PD: Cat Collins

MD: Harrison Wood
JESSE POWELL “You
SILK “if

KPRR/E! Paso, TX

DM: John Candelaria

PD/MD: anr Starr

J NET
BA("’STREET E “Wa

WJFX/Ft. Wayne, IN
PD: Michele Price
MD: Weasel

KBOS/Fresno, CA
PD: E. Curtis Johnson
MD: Travis Loughran

KKPW/Fresno, CA
DM/PD: Greg Mack
APD: R.J. Lopes

MD: DJ Jess

BACK!

WSNX/Grand Rapids, M
PD: Todd Michaels

APD/MD: Keith Cul

47 BACKSTREET BOYS “Want”
20 TLC “Unprety

6 702° Gus

FOXY BROWN FTOTAL “Cant”
WJMH/Greensboro, NC

OM/PD: Brian Dougias
MD: Mary Kay

2SS

20 BLACK DAVE “Momma*
RAS “Know™

13 BLACKSTREET FAJANET “Girlfngnd™

KIKIHonolulu, HI
PD: Alan Oda

MD: James Coles

26 BACKSTREET BOYS “Want™
5 MAXWELL "Fonunate”

5 BRANOY “Doesnt”

KXME/MHonolulu, HI
PD/MD Jamle Hyan

AND “!
33 FOXYEROWN Hr

KBXXMouston, TX
PD: Rob Scorpio
MD: Kashawn Powell

WHHH/Indianapolis, IN
PD: Scott Wheeler
MD: Carl Frye

DRI

WJBT/Jacksonville, FL
PD: Dave Wynter
MD: Tiffany Green

46 SILKK THE SHOCKER “Somebody”
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KLUC/Las Vegas, NV
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MD: Melisa Stefas
32 BACKSTREET BOYS "Want"
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PD: Mike Tierney
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CVERILE oo™
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" S
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MD: Mark Garcia

WKTU/MNew York, NY
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APD/MD: Andy Shane
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PD: Dan Garite
MD: Corn Dog
5 DAU HILL “Everyting”
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DEBORAH COX “Qver™
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BACKSTREET BOYS “Want
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PD: Bruce St. James
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EVERI

KBMB/Sacramento, CA
PD/MD: Ibrahim “Ebro” Jamile

DRU HILL Every\mno
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PD: Bob West
MD: John E Cage

3 KER  Somebady
9% | DEGREES Harde
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thing
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PD: Eric Powers
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NAS F/PUFF DADOY “Hate”
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3 BACKSTREET BOYS "Want™
DRU HILL “Everything™

WPGC/Washington, DC
PD: Jay Stevens
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10 JAY-Z “higga"
DAU HILL “Everything”

KDGS/Wichita, Ks
PD: Steve Dorrell
APD: Ricardo Cherry
MD: AJ. Jones

13 ORU HILL Ev:mhﬂg
§  NAS F/PUFF DADDY “Hate
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65 70 68 71 DEBORAH COXMNobody's Supposed... 42 43 42 43 TLCMo Scrubs 74 72 51 73 DMXRuff Ryders Anthem 47 64 48 76 SHANICEMhen | Close My Eyes 64 44 57 62 TLCAo Scrubs
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11 12 10 7 C NOTEMWait Til | Get Home 19 16 17 19 COOL BREEZEMatch For The Hook - - - - TWDY/Players Holiday 4 8 9 9 KETH SWEAT/'m Not Ready - - 5 10 NAS FPUFF DADDY/Hate Me blow
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34 35 26 11 QUTKAST/Rosa Parks 9 13 6 1 WHITNEY HOUSTON/Heartbreak Hotel 20 19 22 18 BLACKSTREET FAJANET/Girlfnend/Boytriend 12 17 21 25 98 DEGREES/The Hardest Thing 21 20 20 12 JAY-Z FDMX/Money, Cash, Hoes
13 12 12 10 JORDAN KNIGHT/Gwve It To You - - - - NASFPUFF DADDY/Hate Me Now 73 51 25 18 TYRESE/Sweel Lady 22 26 26 21 MYAMMy First Night... 37 37 37 12 ROOTS FERYKAH BADUNYca Got Me
50 32 18 10 OROSOLIDO/a Pateta - - - - DRUHILLYou Are Everything 16 19 22 15 ROAD DAWGS/Bouncin® - - 10 20 FOXY BROWN F/TOTALA Can't - - - 12 CHANTE MOORE/Chante’s (ot A Man
7 24 17 9 NAS F/PUFF DADDYMHate Me Now 3 13 20 12 DJCLUE FDMXAts On - - 5 18 BRANDY/Amost Doesn't Count 6 6 6 11 NAS F/PUFF DADDYMHate Me Now
27 45 43 9 TIC/SSilly Ho 12 9 14 12 N SYNC/God. ) A Little - 5 15 17 SILKK THE SHOCKER../Somebody Like Me - - -9 SIKA You {Lovin' Me)
7 17 20 8 TQ/Bye Bye Baby o - - TOTALSitting Home 5 9 10 15 TWD.Y/Player's Holiday 26 24 24 6 METHOD MAN/Break Ups T Make.
- - - 7 702Where My Girls Ar? - - - - TWDY/Player's Holiday 10 12 12 13 TOTAL/Sitting Home 5 7 7 5 JTMONEYWho Oat
7 7 6 7 JAY-ZMore Money, More. - - - - JT MONEYMWho Dat 7 7 5 10 REDMAN F/BUSTA./Da Goodness 8 5 5 § SILKK THE SHOCKER/It Ant My Fautt 2
- - - 7 FOXYBROWN F/TOTALI Can't C - BLAGUE/BCB - - - T NASF/PUFF DADDYMHate Me Now 5 5 5 & DIVINEGOne Mose Try
7 7 7 7 BLACKSTREET F/JANET/Girtrend/Boytnend - - - - T02Where My Girs Ar? 5 5 5 & A+ FCHICO DEBARGE/s On You 14 11 11§ BLACKSTREET FAANET/Girfinend/Boyfriend
7 7 7 T DMXShppin - - - - BRANDY/Aimost Ooesn't Count - - - 5 TQ/Better Days - - - 5 JAY-Z/kgga Who Jigga Whe
7 12 6 T MYAMy First Night - 5 5 & DEBORAHCOXIts Over Now - - - - DRUHILL/You Are Everythig
9 10 7 7 1000 CLOWNS/(Not The) Greatest - 5 5 & JESSE POWELLNYou
24 26 15 7 EMINEMMy Name Is - - - - JUVENILEfFollow Me Now
- - 6 7 BLAQUEBDB - - - - SHAE JONES/Bad Boy
10 10 9 7 WHITNEY HOUSTON/Its Not Right.. - - - - BACKSTREET BOYS/ Want It That Way
10 14 14 7 FAITH EVANS./AIl Night Long - - - - MAXWELL/Fortunate
38 48 24 7 RAPHAEL SAADIQ/C-TIP/Get Involved

_______umnny amaoricanradiahictarnv caom
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 FIND COMPLETE PLAYLISTS FOR ALL URBAN REPORTERS ONR&R ONLINE

. F MURKET #1 MARKET A2 MARKET #3 MARKET #5 MARKET #5
WBLS/New York KKBT/Los Angeles m. WGCl/Chicago WPHI/Philadeiphia WUSL/Philadeiphia
Inner City Chancelior '°7,5_.WGCI Chancellor Radio One Chancellor
(212) 447-1000 (323) 634-1800 “We Play the His” {312) 427-4800 (215) 884-9400 {215) 483-8900
Brown/Campbell Saunders/Fulter Smith/Alan Micfox Little/Cooper
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE . PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W LW TwW W W LW TW I W W TW W W LW TW 3W W L
21 21 12 47 BUSTA RHYMES FAIANETWhat's It Gonna Be 49 47 44 45 LAURYN HILL/Ex-Factor 45 44 41 47 PUBLIC ANNDUNCEMENT/John Dog 47 55 53 55 ROQTS FERYKAH BADU/You Got Me 54 59 58 57 DRU HILL/The Love We Had.
42 34 39 46 JESSE POWELL/You 29 44 46 44 TYRESE/Sweet Lady 43 41 40 44 TLC/No Scrubs 30 31 43 54 112/Anywhere 44 54 53 56 BUSTA RHYMES F/JANET/What's it Gonna Be
41 40 42 46 WHITNEY HOUSTON/Heartbreak Hotel 25 44 38 42 KELLY PRICE/Secret Love 38 40 39 44 RAPHAEL SAADIQ/Q-TIP/Get involved 34 46 49 54 BUSTA RHYMES FJJANETMWhat's [t Gonna Be 45 50 49 54 112/Anywhere \
41 41 41 45 KENNY LATTIMOREAT | Lose My Woman 19 18 24 42 BUSTA RHYMES F/AJANET/What's It Gonna Be 44 35 45 40 JESSE POWELL/You 43 50 S50 48 XSCAPE/Softest Place On... 50 51 51 53 LAURYN HILUD'ANGELO/Nothing Matters
42 42 41 45 TYRESE/Sweet Lady 42 26 26 38 TLC/No Scrubs 25 44 34 39 GINUWINE/What's So Different 47 51 48 47 LAURYN HILUEx-Factor 55 53 53 53 LAURYN HILL/Ex-Factor
29 31 28 45 ERIC BENET F/FAITH./Georgy Porgy 47 36 24 30 WHITNEY HOUSTON/Heartbreak Hotel 42 43 41 39 BLACKSTREET F/JANET/Girltriend/Boyfriend 43 50 48 44 R, KELLYWhen A Woman's .. 42 47 51 53 ERIC BENET F/FATH./Georgy Porgy \
34 41 42 44 KELLY PRICE/Secret Love 14 20 24 29 112/Anywhere 23 32 27 38 LES NUBIANS/Makeda 40 48 46 42 JAY-Zrigga Who Jigga What 50 56 46 48 TLC/No Scrubs
39 39 43 44 ROOTS F/ERYKAH BADU/You Got Me 33 24 34 27 ROOTS FERYKAH BADUNou Got Me 45 44 42 37 ROOTS FERYKAH BADU/You Got Me 42 38 39 41 TYRESE/Sweel Lady 37 49 50 45 METHOD MAN/Break Ups To Make ..
28 38 38 43 K-Cl & JOJO/Lde 34 44 31 27 R KELLY F/K. MURRAY/Home Alone 35 37 29 37 R. KELLYWhen A Woman's . 40 29 36 40 METHOD MAN/Break Ups To Make.. - - 45 46 NAS F/PUFf DADDY/Hate Me Now
36 28 38 43 FAITH EVANS./AIl Night Lony 21 17 28 25 R KELLY/When A Woman's. 42 39 36 36 LAURYN HILUEx-Factor 43 41 39 DJ CLUE/Rutt Ryders Anthem 11 31 41 46 NICOLE/Eyes Better Not... 5
38 42 40 42 LAURYN HILU/Ex-Factor 33 37 28 22 SHAMICEWhen | Close My Eyes 28 40 36 36 TYRESE/Sweet tady 32 31 34 35 JESSE POWELL/You 5 5 25 41 BRANDY/Almost Doesa't Gount
- 27 36 41 BLACKSTREET FUANET/Girltriend/Boytnend 20 16 34 20 MONICA/Angel Ot Mine 37 42 34 34 MAXWELLFortunate 32 28 31 34 TOTALSitting Home 32 37 34 35 XSCAPE/Sofiest Place On..,
37 29 35 39 TLC/No Scrubs 16 18 18 20 TOTALMISSY ELLIOTT/Trippin’ 37 31 25 34 ERIC BENET F/FAITH./Georgy Porgy 28 33 34 32 FAITH EVANS. JAit Night Lang 26 38 35 35 BLACKSTREET F/AJANET/Girtfriend/Boytriend
33 33 38 38 MAXWELL/Fortunate 11 10 15 20 BLACKSTREET F/ANET/Girliriend/Boyiriend 6 22 2t 31 CHANTE' MOORE/Chante's Got A Man 40 34 44 32 TLC/MNo Scrubs 45 40 31 32 HARLEM WORLD ./l Really Like It
26 24 33 37 BRANDY/Aimost Doesn't Count 14 6 9 14 K0 & JOJOAite 21 21 23 30 K-Cl & JOJOALite 27 25 25 29 JAY-ZMore Money, More... 38 35 38 31 JESSE POWELL/You
- - 23 36 702Where My Girls AI? - - 17 13 JESSE POWELL/You 33 20 25 25 FAITH EVANS./AIl Night Long 47 50 43 28 LAURYN HILL/D'ANGELO/Nothing Matters 47 30 29 28 SHANICEAWhen | Close My Eyes
- 28 35 34 DRU HILL/You Are Everytting 2 5 10 DRU HILL/You Are Evervthing 27 28 26 23 WHITNEY HOUSTON/Heartbreak Hotel 47 47 47 25 GINUWINE/What's So Ditferent 28 37 27 29 MAXWELUFortunate
10 12 13 33 TRINA & TAMARA/What'd You Come .. - 5 7 9 ERIC BENET F/FAITH./Georgy Porgy 32 19 22 21 R KELLY F/K. MURRAY/Home Alene 22 22 25 MAXWELUfFortunate 10 25 25 28 SILK/If You (Lovin' Me)
34 32 33 32 TOTAL/Sitting Home 10 8 6 9 TOTALSitting Home 12 13 17 19 t12/Anywhere - - 30 23 NAS F/PUFF DADDYMHate Me Now 10 10 10 25 JAY-Z/Jigga Who Jigga What
25 26 30 31 GINUWINEWhat's So Ditferent 17 12 17 8 RAPHAEL SAADI/Q-TIP/Get (mvatved 13 14 10 1B TEVIN CAMPBELL/For Your Love 21 26 37 22 REDMAN F/BUSTA../Da Goodness 41 31 15 25 TOTAL/Siting Home M
23 25 29 30 SHANICE/When | Close My Eyes 5 3 6 7 MAXWELLFortunate 19 18 20 16 DRU HILL/The Love We Had... o9 17 K-Cl & JOJOALite 40 20 20 20 RAPHAEL SAAD!NQ/Q-TIP/Get Involved
5 10 6 21 DIVINE/One More Try 5 6 5 7 JT MONEY/Who Dat 12 12 15 15 BUSTA RHYMES F/JANET/What's tt Gonna Be - 16 16 16 BRANDY/Aimost Doesn't Gount 36 20 25 18 DJ CLUE/Rutt Ryders Anthem
30 30 20 20 LES NUBIANS/Makeda 26 36 25 5 FAITH EVANS../ANl Night Long 5 10 16 15 BRANDY/Aimost Doesnt Count 8 10 14 14 PETE ROCK/Take Your Time 15 15 17 17 MONIFAH/Suga Suga
- - 5 15 DONELL JONES/Shorty (Got Her..) 5 3 7 5 OUTKAST/Da Art Of... - - 15 14 CHANTAY SAVAGE/Come Around 24 13 13 13 BLACKSTREET F/JANET/Girtfriend/Boytriend 48 55 57 {7 ROQTS FERYKAH BADU/You Got Me
32 34 6 15 RAPHAEL SAADIO/O-TIP/Get Involved 3 8 5 5 DAVE HOLLISTER/My Favorte Gl 15 11 15 14 SILK/M You {Lovin' Me) - 8 13 13 JT MONEY/Who Dal 15 15 9 17 R. KELLY/When A Woman's.
- 6 19 14 MEN OF VIZION/Break Me Off... 75 5 5 DJCLUE F/DMWits On 17 16 19 14 SHANICEWhen | Close My Eyes - 12 13 LES NUBIANS/Makeda 10 11 16 16 PETE ROCK/Take Your Time &
22 23 17 14 112/Anywhere 3 4 5 & FOXY BROWN FTOTAL/ Can't - - 5 11 NAS KPUFF DADDY/Hate Me Now 14 25 25 12 ERIC BENET F/FAITH. /Georgy Porgy 20 15 16 15 JAY-Z/More Maney, More...
8 12 7 13 CASEMappily Ever After 4 3 5 5 JAY-Zihgga Who Jigga What 18 15 19 1G MARIAH CAREY/I Still Believe 23 23 23 12 RAPHAEL SAADIQVQ-TIP/Get Invoived 33 25 15 15 GINUWINEMWhat's So Ditterent
22 22 12 13 SILK/I You (Lovit' Me) -2 5 5 OEBORAH CDX/Mt's Over Now 8 7 8 10 DAVID JOSIAS/Aint Gonna Trip 5 5 10 10 DAVE HOLLISTER/My Favorite Girt 15 15 15 15 USHER/Bedtime
-5 9 13 NICOLE/Eyes Better Not.. -5 5 NAS f/PUFF DADDY/Hate Me Now - 12 13 10 DANNY LERMAN/You Take My .. 5 5 5 10 FOXY BROWN F/TOTAL/ Cant 10 10 15 15 DAVE HOLLISTERMy Favorite Girl
MARKET #6 MARKET &6 MARKET #7 E MARKET ¥B YT WARKET #3
WS
WOTJ/Detroit WJLB/Detroit KKDA/Dallas f WILD/Boston WKYS/Washington
Radio One Chancelior : Service D): Nash Radio One
{313} 871-0590 {313) 965-2000 G (972) 263-9911 G 4 (617) 427-2222 {301) 306-1111
Bell/Panton - Cheatham Gousby/Clark Lisa
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW IW 2W LW TW 3W 2W LW TW W 2W LW TW 3IW 2w LW TW
40 41 39 54 112/Anywhers 35 35 35 43 SHANICEMhen | Close My Eyes 54 65 60 75 BUSTA RHYMES F/JANET/Whats It Gonna Be 17 21 21 23 BUSTA RHYMES F/JANET/What's It Gonna Be 30 32 35 59 BUSTA RHYMES F/JANET/What's (t Gonna Be
49 49 51 52 LAURYN HilL/Ex-Factor 25 32 39 43 BUSTA RHYMES F/JANET/What's it Gonna Be 51 51 51 60 K-C) & JOJO/Lite 19 20 20 23 BLACKSTREET F/JANET/Gilinend/Boyhiend 48 54 48 49 JESSE POWELL/You
50 54 53 51 TYRESE/Sweet Lady 37 42 42 41 112/Anywhere 58 60 65 §5 TLC/No Scrubs 22 22 23 23 ERIC BENET F/FAITH./Georgy Porgy 36 39 44 49 ORU HILL/Beauty
86 52 53 51 JESSE POWELL/You 27 32 35 41 X-Ci & JOJO/Lde 49 50 52 55 BLACKSTREET FAANET/Girliriend/Boylsiend 22 23 22 23 ROOTS FERYKAH BADU/You Got Me 49 54 46 47 TYRESE/Sweet Lady
47 46 48 49 BUSTA RHYMES F/JANET/What's It Gonna Be 37 37 39 40 TLC/No Scrubs 42 46 57 55 SILKAt You (Lovin' Me} 21 21 22 22 MAXWELUFortunate 29 38 48 46 112/Anywhere
52 49 51 49 ROOTS FERYKAH BADU/You Got Me 30 25 27 40 WH(TNEY HOUSTDN/Heartbreak Hote( 53 43 56 54 FAITH EVANS ./All Night Long 21 22 22 22 GINUWINE/What's So Oiftesent 45 44 45 46 TLC/No Scrubs
45 51 51 46 TLC/No Scrubs 43 44 43 40 TYRESE/Sweet Lady - - 48 54 NAS F/PUFF DADDY/Hate Me Now 21 21 21 21 RAPHAEL SAADIQAQ-TIP/Get (nvalved 47 49 48 45 LAURYN HILUEx-Factor
42 25 44 43 FAITH EVANS JAIl Night Long 43 46 45 39 JESSE POWELLYou 42 70 63 53 ROOTS F/ERYKAH BADU/You Got Me 19 20 21 21 SILKAT You (Lovin Me) 42 47 45 39 WHITNEY HOUSTON/Heartbreak Hotel
16 34 36 42 ERIC BENET F/FAITH /Georgy Porgy 37 44 43 38 ROOTS F/FRYKAH BADU/You Got Me 54 58 65 53 112/Anywhere 22 22 22 21 TLC/No Scrubs 43 53 38 35 ROOTS FERYKAH BADU/You Got Me
12 29 35 38 SILKM You (Lovin' Me} 37 44 43 35 CASE FAJOE/Faded Pictures 40 41 57 51 JESSE POWELL/You 22 22 21 21 FAITH EVANS.. /Al Night Long 14 32 38 35 USHER/Bedtime
17 20 3t 37 TOTAL/Sitting Home 42 40 40 34 FAITH EVANS. /All Night Long 52 44 5t 51 R KELLYMWhen A Woman's. 19 19 19 20 K-Cl & JOJOAite 32 33 31 33 FAITH EVANS /ANl Night Long
34 43 35 36 K-Cl & JOJOAite 20 30 30 34 TOTALMISSY ELLIDTT/Trippin’ 33 36 51 51 ERIC BENET FFA(TH /Georgy Porgy 18 19 19 20 LES NUBIANS/Makeda 9 19 25 30 MAXWELL/Fortunate
14 17 31 33 TRICK DADOY/Nann Brother 27 27 32 32 DRU HILUThese Are The Times 29 40 45 50 TOTAUSitung Home 16 18 19 20 112/Anywhere 5 5 24 29 TOTAUSitting Home
25 31 23 33 BLACKSTREET FAANET/Girtfriend/Boyinend 28 30 32 32 GINUWINEAWhat's So Difterent §7 57 57 50 GINUWINE/MWhats So Different 17 18 18 20 TOTAL/Sitting Home - - 5 29 TYRESEAately
15 16 25 33 RAPHAEL SAAOIQ/Q-TIP/Get tnvolved 25 27 30 30 ERIC BENET F/FAITH../Georgy Porgy 58 58 58 50 TYRESE/Sweet Lady 19 19 18 19 JESSE POWELL/You 19 19 20 26 ERIC BENET F/FAITH. /Georgy Posgy
5 14 15 28 MAXWELUFortunate 15 25 26 28 RAPHAEL SAADIQ/Q-TIP/Get Involved 28 28 45 47 JAY-Zihigga Who Jigga What 19 18 18 19 WHITNEY HOUSTON/Heartbreak Hotel 20 8 21 25 BLACKSTREET F/JANET/Girtiriend/Boytriend
5 9 7 27 JT MONEYA¥ho Dat 27 27 24 21 QUTKAST/Rosa Parks 30 30 30 43 RAPHAEL SAADIQ/Q-TIP/Get Involved 18 18 18 19 OIVINE/One More Try 1423 21 18 SILKA You {Lovin' Me)
78 10 27 JAY-Zuhigga Wha Jiggs What 17 30 33 27 DMX/Ruff Ryders Anthem 24 28 38 38 TRICK DADOY/Nann Brother 16 16 16 18 CASEHappiy Ever After 14 10 20 18 JAY-Z/More Money, More...
- - - 23 TEVIN CAMPBELL/For Your Love 10 22 25 27 DAVE HOLLISTER/My Favorite Girt 18 18 30 37 DAVE HOLLISTER/My Favorie Girl 20 21 20 18 D'ANGELO/Meaven Must Be, 12 13 16 16 KRAVZIE BONE/Thug Mentaiity
- - 21 702/Where My Girls At? 20 24 25 27 CASEMappily Ever After 24 26 20 36 KRAYZIE BONE/Thug Mentality 20 17 17 18 MICHAEL & BLIGE/As 7 16 15 14 JT MONEYMWho Dat
11 15 19 CHANTE' MOORE/Chante’s Got A Man 2% 21 24 27 BLACKSTREET FAJANET/Girliniend/Boytrend 5 17 36 36 JT MONEYWho Dat 14 15 15 17 DEBORAH COXI's Over Now -5 14 14 CHANTE MOORE/Chante’s Got A Man
- - 15 19 DRU HILLYou Are Everything § 12 19 24 DEBORAH COX/ts Over Now 5 5 21 30 MAXWELUFertunate 16 16 17 17 USHER/Bedtime 10 12 11 11 NAS F/PUFF DADDY/Hate Me Now
14 12 10 18 JAY-Z/More Money, Mare... 19 13 13 23 R. KELLY F/K. MURRAY/Home Alone -5 22 28 DJOUIKNou'z A Ganda 17 17 17 17 KENNY LATTIMORE/! | Lose My Woman 6 7 11 11 JAY-Zuiggs Who Jigga What
- 8 16 18 CASE/Happily Ever After 30 33 33 23 MONICA/Angel Of Mine 10 10 15 25 CASEMappily Ever After 15 15 15 16 DAVE HOLLISTER/My Faverite Girl -5 10 10 SHAIHe's Doin’ You Wrong
10 16 17 18 DAVE HOLLISTEWRly Favorile Girl 26 24 30 23 TRIN-I-TEE 57/God's Grace 5 5 6 24 BRANDY/AImost Doesn't Gount 15 16 16 16 TRINA & TAMARAWhat'd You Come... 5 5 5 10 K-Cl & JOJOAite
15 16 26 18 TRINA & TAMARAWhat'd You Come... 11 16 22 22 CHICO DEBARGENirgin 7 17 20 20 FOXY BROWN F/TOTAL/I Can't 13 15 14 16 BLAQUE/BGS 8 13 5 B MYAMy First Night ..
5 11 15 17 TYRESHLately 19 17 14 21 CHICO DEBARGE/No Guarantee 9 16 25 20 USHER/Bedtime 15 15 13 16 NICOLE/Eyes Better Not... 5 6 9 7 TRICK DADDY/Nann Brother
12 14 18 10 DEBORAH COXAts Over Now 20 20 20 20 BRANDY/Have You Ever? 9 9 13 13 MYA/My Fust Night... - - - 15 TEVIN CAMPBELL/For Your Love - 5 5 7 ORUHILWYou Are Everytiung
5 12 14 9 BRANDY/Almost Doesn't Count 15 19 24 20 DRU HILL F/REDMANMow Deep is Your... - 5 10 10 DRU HILL/You Are Everything 5 13 14 15 PETE ROCK/Take Your Time - - 5 7 TEVIN CAMPBELL/For Your Love
5 10 16 7 MYAMy Fist Night .. 20 18 19 20 FAITH EVANS/Love Like This 10 18 10 10 DIVINE/One More Try 9 15 15 BRANDY/AImost Doesnt Count 5 - 7 BRANOY/AImost Doesn't Count
WEDR- MARKET #11 MARNKET d12 MARNET #1% KKBY MARKET £14 THE MARKET #149
b TV L )
@WV”Z{ WEDR/Miami ROV 975 || Wimaans WVEE/Atianta KKBY/Seattle KATZ/St. Louis
Lo Chancelior 4 Radio One infinity 104.9 FM ||y BE AT Jacor
Wisni o 1. Landendats (305) 623-7711 (404) 765-9750 (404) 898-8900 o tienesmer | | (253) 926-1450 (314) 692-5108
Hollywood Brown/Shabazz Reddick/L Atkins
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE Smrth PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW TW IW2W LW TW I ZW LW TW W W LW TW W W LW TW
21 35 39 47 BUSTA RHYMES HJANET/What's It Gonna Be 41 49 50 53 JT MONEYWho Dat 45 51 54 54 JESSE POWELL/You 46 48 51 54 BUSTA RHYMES FAJANET/What's It Gonna Be - - - 47 R.KELLYMWhen A Woman’s...
37 41 37 38 LAURYN HILL/Ex-Factor 48 47 51 53 112/Anywhere 32 50 50 50 112/Anywhere 50 52 52 52 ROOTS FERYKAH BADU/You Got Me - - - 42 TYRESE/Sweet Lady
35 40 37 38 TYRESE/Sweet Lady 19 40 52 52 ROOTS F/ERYKAH BADU/You Got Me 41 45 48 4B TLC/No Scrubs §1 50 52 52 SILKAt You (Lovin' Me) - 35 TLC/No Scrubs |
22 35 32 37 TLC/No Scrubs 50 50 47 52 TLC/No Scrubs 41 43 43 43 ROOTS FERYKAH BADU/You Got Me 44 47 49 50 ERIC BENET F/FAITH. /Georgy Porgy 30 BUSTA RHYMES FAJANET/What's It Gonna Be
36 38 39 36 R.KELLYWhen A Woman's.. - - 46 51 NAS F/PUFF DADDY/Hate Me Now 40 42 42 42 LAURYN HILL/Ex-Factor 40 46 50 50 BLACKSTREET FAIANET/Girtfriend/Boyiriend o 28 112/Anywhere
40 38 38 35 JESSE POWELL/You - 34 36 50 SILKK THE SHOCKER../Somebody Like Me 45 38 38 38 TYRESE/Sweet Lady 46 50 54 4B K-Cl & JOJOAife - - 27 JESSE POWELL/You
20 26 27 35 112/Anywhere 20 30 32 50 BLAQUE/B08 36 33 33 33 R. KELLY/When A Womans... 42 44 47 4B TRINA & TAMARAWhat'd You Come... - - 25 NAS F/PUFF DADDY/Hate Me Now
29 35 32 32 WHITNEY HOUSTON/Heartbreak Hotel 50 51 17 43 JESSE POWELL/You 34 33 33 33 DRU HILL/These Are The Times 45 46 48 48 MONIFAH/Suga Suga - - - 23 WHITNEY HOUSTONMHeartbreak Hotel
33 29 31 29 WHITNEY HOUSTONAI's Not Right... - - - 32 JARULEHoita Holla 26 26 26 26 MONICA/Angel Of Mine 36 39 44 46 TOTALSiting Home - - - 23 KRAYZIE BONE/Thug Mentality
30 40 37 28 ROOTS FERYKAH BADU/You Got Me 32 35 43 32 LAURYN HILUEx-Factor 19 20 25 25 BUSTA RHYMES FAANET/What's It Gonna Be 29 33 46 46 HARLEM WORLD../I Really Like It - - - 22 CASE FJOE/Faded Pictures
- 21 23 27 MAXWELL/Fortunate 47 48 50 32 BUSTA RHYMES F/JANETAWhats It Gonna Be - 20 25 25 TOTAL/Sitting Home 36 42 46 45 MEN OF VIZION/Break Me Off... S5 19 MAXWELL/Fortunate
32 31 31 26 TRICK DADDY/Nann Brother 51 51 35 32 JAY-Zuigga Who Jigga What 20 24 24 24 MAXWELL/Fortunate 34 42 46 45 BONEY JAMES F/SHAIM Always Love You s o 19 MONICA/Angel Of Mine
21 24 24 26 TOTAUMISSY ELLIOTT/Trippin’ 20 22 29 32 MASTER P.fFoolish - 16 20 20 BRANDY/Aimost Doesn't Counl 20 36 43 44 DAVE HOLLISTER/My Favorite Girl - - 17 JT MONEYWho Dat
- - 16 25 KRAYZIE BONE/Thug Mentality 35 34 35 31 METHOD MAN/Break Ups To Make... 5 7 7 16 BLAQUE/308 39 40 45 44 BC/Why-O-Why C 15  LAURYN HILL/Ex-Factor
22 23 21 24 FAITH EVANS./AIl Night Long 28 28 10 29 TYRESE/Sweet Lady - - 14 14 DRU HILL/You Are Everything 30 36 42 43 CASEMappily Ever After s o 15  DONELL JONES/Shorty {Got Her...)
- 18 23 21 KIRK FRANKLIN/Revolution 14 34 36 29 BIG TYMERS/Big Batin' 15 13 13 13 JAV-Z F/AMIL AND JA/Can | Get A.. 40 40 44 42 DIVINE/One More Try - - - 15 GINUWINE/What's So Different
24 20 23 20 JUVENILEMa! - - - 29 TOTAUSitting Home - 6 6 11 SILKK THE SHOCKER. /Somebody Like Me 27 34 40 42 PETE ROCK/Take Your Time - - - 15 JARULEMolia Holla
15 18 13 17 GERALD LEVERT/Taking Everything 27 30 29 29 REDMAN F/BUSTA../Da Goodness 11 10 10 10 KENNY LATTIMOREA | Lose My Woman 31 26 36 41 RAPHAEL SAADIQ/Q-TIP/Get involved o - 15 TOTAL/MISSY ELLIOTY/Trippin'
10 15 15 17 DEBORAH COX/t's Over Now 22 25 18 29 JAY-Z F/DMX/Money. Cash, Hoes 10 10 10 10 TRICK DADDY/Nann Brother - 30 38 40 MAXWELUFortunate = - 15 BRANDY/AImost Doesn't Count
15 15 20 17 DIVINE/One More Try 47 50 14 27 KRAYZIE BONE/Thug Mentality 8 10 10 10 JT MONEYMWho Dat 18 29 34 40 SHAE JONES/Bad Boy - - - 15 BEELOW/Big Body
18 15 15 16 MONICA/Angel Of Mine - - - 26 GANGSTA BOO/Nasty Trick - - - 10 MARC DORSEYAt You Really... 30 35 40 40 TIMBALAND F/JAY-ZLabster & Scrimp < - - 15 TRICK DADDY/Nann Brother
24 5 20 15 BLACKSTREET FAJANET/Girttriend/Boytriend - 5 13 25 BRANDY/AImost Doesn't Count - - 8 10 NAS F/PUFF DADDY/Hate Me Now 28 32 37 40 MYMy First Night.. - - - 15 JAY-Zligga Who Jigga What
-9 24 15 JT MONEYMWho Dat 5 23 20 23 PETE ROCK/Take Your Time 25 25 25 10 ERIC BENET F/FAITH../Georgy Porgy 26 30 34 38 NICOLE RENEE/Aint Nothin'.. - - - 14 SILKK THE SHOCKER../Somebody Like Me
20 20 12 14 SHANICEMWnhen | Close My Eyes 36 34 24 22 UGK/Take it Oft - - - T SHANICE/Yesterday - 22 32 38 BLAQUE/B08 -+ - - 148 DIVINE/One More Try
11 12 13 13 CASE/MHappily Ever After - - 10 21 BG/Cash Money Is An... 9 5 5 5 EMINEMMy Name Is 22 32 36 36 PRESSHA/Do Boy - - - 13 BLACKMOON/Two Turntables... -
18 18 15 13 QUTKAST/Rosa Parks 5 5 5 18 CASEMHappily Ever After 5 5 5 5 JAY-Z/More Money, More... 22 27 31 36 NICOLE/Eyes Better Not... .- 13 ROOTS FEAYKAH BADU/You Got Me
15 10 17 13 ERIC BENET F/FAITH../Georgy Porgy - - - 18 PASTOR TROY/No Mo Piay In GA 5 & 5 5 SILKA You {Lovin' Me) - 22 30 36 JT MONEYAWho Dat S o 10 T/Bye Bye Baby
12 11 14 10 RAPHAEL SAADI/Q-TIP/Get Involved 5 14 14 17 FOXY BROWN F/TOTAL/ Can't 5 5 5 5 JAY-ZuUigga Who Jigga What - - 28 34 0JQUIKYou'z A Ganxta oo 10  XSCAPEMy Little Secret
- - - 10 RAVEN SYMONEMWith A Childs Heart - - - 15 JUVENILEfFollow Me Now 5 5 5 5 TYRESE/Lately - 18 27 32 BRANDY/Aimost Ooesnt Count - - - 9 AALIVAH/Are You That...

- 5 10 TYRESE/Lately 2 10 MARC DORSEY/f You Really... -5 5 5 CHANTE MOORE/Chante's Gol A Man 17 20 25 32 KRAVZIE BONE/Thug Mentality - - - 9 DEBORAH COX/Nobody's Supposed
WAHO MARKET #21 MARKET r22 MARKET ¢23 MIARKET w24 MARKET 726
—_— WAMO/Pittsburgh WTMP/Tampa KOKO/Denver WZAK/Cleveland

IOW Sheridan Tampa Peoples Wireless Chancellor eiChip)
(412) 471-2181 (813) 620-1300 (303) 295-1225 {216) 621-9300 (513) 679-6000
o . Atkins:T\ Boogie Steele/Money Walker Rush/Step March/Jones
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W IW LW TW W W W Tw W W W TW W 2W LW TW W W LW TW
20 27 27 35 TLC/No Scrubs 45 45 45 53 BUSTA RHYMES FAJANET/What's It Gonna Be 29 34 33 34 DAVE HOLLISTER/My Favorite Girl 44 46 46 65 ERIC BENET F/FAITH. /Georgy Porgy 34 33 37 43 TYRESE/Sweet Lady
18 26 24 32 JESSE POWELLYou 47 49 49 49 K-C| & JOJO/Lite 26 31 29 31 K- & JOJOAfe 65 6D 60 62 SILKAf You {Lovin' Me) 22 27 38 41 MAXWELUfFortunate
5 8 17 30 BUSTA RHYMES FIJANET/What's It Gonna Be 35 47 47 4B BLACKSTREET F/JANET/Girltriend/Boytriend 21 29 29 31 SHANICE/When | Close My Eyes 57 65 65 62 TLC/No Scrubs 39 36 40 40 TLG/No Scrubs
17 24 26 30 TYRESE/Sweet Lady 32 38 38 47 112Anywhere 26 29 30 30 TRINA & TAMARA/What'd You Come... 54 57 59 61 BC/Why-0-Why 34 40 42 40 ROOTS HERYKAH BADU/You Got Me |
17 2t 27 29  LAURYN HILL/Ex-Factor 51 53 53 40 ROOTS FERYKAH BADU/You Got Me 30 30 30 3G SILKA You (Lovin' Me) 43 57 57 59 BUSTA RHYMES FAJANETWhat's it Gonna 8e 39 38 40 39 JESSE POWELL/You
18 22 25 29 112/Anywhere 33 35 35 40 ERIC BENET F/FAITH /Georgy Porgy 28 32 29 29 TLC/No Scrubs 57 57 57 59 112/Aaywhere 35 36 36 36 LAURYN HILL/Ex-Factor
18 22 26 27 WHITNEY HOUSTON/Heartbreak Hotel 49 52 52 38 TLC/No Scrubs 28 28 30 2B SHAE JONES/Bad Boy §1 51 52 57 ROOTS FERYKAH BADU/You Got Me - 10 17 34 112/Anywhere
17 21 25 27  FAITH EVANS. JAll Night Long 22 37 37 38 EMINEM/My Name Is 23 31 30 28 GINUWINEWhat's So Different 50 50 52 57 DIVINE/One More Try 1110 29 34 BUSTA RHYMES F/JANET/What's it Gonna Be
16 21 25 27 ROQTS FERYKAH BADU/You Got Me 23 26 26 36 JT MONEY/Wno Dat 20 28 24 28 TOTAL/Sitting Home 48 48 48 53 TOTAL/Sitting Home 25 23 18 25 ERIC BENET F/FAITH. /Georgy Porgy
17 22 24 26 DIVINE/One More Try 27 28 28 36 S You {Lovin Me) 23 31 29 28 BLACKSTREET FJJANET/Girlfriend/Boytriend 45 47 47 50 K-Cl & JOJOALite 20 17 18 21 MONICA/Anget Of Mine
14 15 16 23 BLACKSTREET FAJANET/Girlfriend/Boytniend 17 27 27 35 LES NUBIANS/Makeda 24 26 28 27 RAPHAEL SAADIQ/Q-TIP/Get Involved 42 46 46 49 CASEMappily Ever After 21 18 20 21 WHITNEY HOUSTON/Heartbreak Hotel
11 15 16 23 ERIC BENET F/FAITH. /Georgy Porgy 24 25 25 35 DIVINE/One More Try 25 31 27 27 [ERIC BENET F/FAITH./Georgy Porgy 46 43 46 49 DUTKAST/Da Art Ot.. 19 16 17 20 BLACKSTREET F/JANET/Girttriend/Boyinend
14 15 17 17 GINUWINE/What's So Different 5 16 16 34 MAXWELUFortunate 24 28 28 27 FAITH EVANS../AIl Night Long 39 43 45 48 NICOLE/Eyes Better Not... 18 16 17 20 ORU HILL/The Love We Had..
14 16 18 16 TOTAL/MISSY ELLIOTT/Trppin® 31 34 34 34 TRICK DADDY/Nana Brother 22 26 21 27 DRU HILL/You Are Everything 38 42 45 48 MYA'My First Night. 40 38 22 20 R KELLY/When A Woman's...
13 16 16 16 BRANDY/Angel In Disguise 19 21 21 33 DAVE HOLLISTERMYy Favorite Gir 27 3t 30 26 DIVINE/One More Try 38 42 45 47 RAPHAEL SAADIO/O-TIP/Get lnvolved 25 17 20 20 GINUWINE/Wnat‘s So Difterent
7 13 16 16 HARLEM WORLD I Really Like it 28 31 31 33 TRINA & TAMARA/What'd You Come. . 14 10 16 25 NICOLE RENEE/Ainl Nothin® .. 37 40 43 47 LES NUBIANS/Makeda 8 8 t8 20 TOTALSitting Home.
16 17 20 16 SHANICE/When | Close My Eyes 12 12 12 32 RAPHAEL SAADIQ/Q-TIP/Get Involved 5 10 28 25 MAXWELL/Fortunate 37 40 42 46 REDMAN F/BUSTA ./Da Goodness 39 39 20 19 FAITH EVANS. JAll Night Long
13 15 17 16 K-Cl & JOJO/Lite 31 32 32 32 CASEMappdy Ever After 10 29 29 25 CHANTE MOORE/Chante’s Got A Man 37 39 42 46 MASTER P. /Foolish 8 11 12 19 RAPHAEL SAADIQ/Q-TIP/Get Involved
13 16 16 16  KIRK FRANKLIN/Revolution 28 31 31 31 PRESSHADo Boy 10 15 10 25 BUSTA RHYMES F/JANET/What's It Gonna Be 35 38 42 44 BLACKSTREET FAJANET/Girifriend/Boytriend 19 14 16 18 KE(TH SWEAT/I'm Not Ready
10 16 14 16 TRINA & TAMARAWNatd You Come.. 15 15 15 30 MEN OF VIZION/Break Me Off.. 28 31 27 24 LINK/I Don't Wanna See 35 38 12 44 BONEY JAMES F/SHAIYII Always Love You 38 32 17 1B DRU HiLL/These Are The Times
12 16 13 15 XSCAPE/Softest Place On .. 51 47 47 28 FAITH EVANS.. /Al Night Long 23 25 24 24 CHERQOKEE/Qoh Wee Wee 35 37 4t 42 JAv-Zligga Who Jigga What 18 15 18 17 CASE FAUOE/Faded Pictures
5 9 15 15 RAPHAEL SAADIQ/Q-TIP/Get Involved 25 25 25 27 BC/Why-0-Why 23 24 22 24 MEN OF VIZION/Break Me Off .. 35 37 40 42 MEN OF VIZION/Break Me Off.. 16 17 14 16 JAY-Z F/AMIL AND JA/Can | Get A
9 10 12 15 BLACKSTREET/Bootie Call 22 23 23 21 TOTALSitung Home 26 30 24 23 WHITNEY HOUSTON/Heartbreak Hotel 35 36 40 41 PETE ROCK/Take Your Time 19 15 17 16 K-Cl & JOJOLie
12 14 14 15 EMINEM/My Name Is 20 22 22 25 USHER/Bedtime 25 23 22 22 DEBORAH COX/It's Over Now 35 36 40 41 PRESSHA/Do Boy - 5 14 14 GLENN JDNES/Baby Come Home
12 17 15 14 ORU HiLUThese Are The Times 18 20 20 23 MYAMy Fust Night... 17 28 24 20 NICOLE/Eyes Better Not 25 30 38 4D BLADUE/B08 17 15 15 13 SHANICEMWhen ) Close My Eyes
13 15 13 12 KELLY PRICE/Friend Ot Mine - 18 18 22 NO GOOD-N-JIGGIEAet's Go 18 15 20 20 STRAWBERR)/Secret 25 29 36 39 DEBORAH COXAt's Over Now' 14 14 11 13 XSCAPE/Sottest Piace On...
-5 9 11 MAXWELUFfortunate 8 20 20 22 KRAYZIE BONE/Thug Mentality 5 10 14 19 WILLIE MAXI'm Not Yous 25 29 36 39 FOXY BROWN F/TDTAL/ Can't - - & 11 BLAQUE/808 )
5 9 10 11 DEBDRAH CDX/It's Over Now 17 18 18 20 NICDLE RENEE/AIn't Nothi' - - - 1B MARC DORSEY/! You Really. 25 28 35 38 SHAE JONES/Bad Boy . 125 11 11 SILKAt You {Lovin Me)l
§ 10 12 11 JUVENILEHa! 5 14 14 17 SAMMY SAM/Ridin' With Some 25 28 17 18 KENNY LATTIMOREAf | Lose My Woman 25 28 35 38 TRINA & TAMARAWhat'd Y_Ou Come 9 14 12 11 TRINA & TAMARA/What'd You Come
6 7 11 10 FDXY BROWN/MHot Spot 8 8 8 17 FOXY BRDWN FTOTALA Cant 13 14 12 18 REEL TIGHT/ Want U 25 28 34 37 RAVEN SYMONEMith A Childs Heart 14 16 15 10 LAURYN HILL/Doc Wop {That Thing}
|
[
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WALT LOVE

babylove@rronline.com

The Programmers’ Guide

To Ownership Changes

" A Carolina PD discusses how one can hest adapt when their
station has heen bought or sold

Here at R&R, we get all kinds of calls from people work-
ing in the industry in many different capacities. Therefore, it’s
not unusual for us to hear from folks concerned about who just
bought the station they currently work for.

With that in —
mind, | searched
for radio execu-

tives who had
some thoughts
they'd like to

share about the ef-
fects an owner-
ship change can
have on their sta-
tions. [ contacted
a large number of
executives. Most
of them didn’t
want to go public on the subject, but
I was eventually led to one person
who’s been through an ownership
change before and didn’t mind dis-
cussing the things he learned that
might be a help for those going
‘through the experience for the first
time.

Terry Base .

Maintain A
Positive Outlook

Twelve-year industry veteran Ter-
ry Base presently serves as PD of
WWWZ-FM, WMGL-FM &
WXTC-AM/Charleston, SC, which
are part of the Charleston Radio
Group, owned by the Wicks Broad-
casting Company. Those stations will
soon become part of the Citadel
Broadcasting Company. What advice
can Base give to those worried about
what might occur once new manage-
ment arrives?

“From a manager’s standpoint, [
do see it as a concern,” Base says.

“It’s very critical that the station is
managed from the top down, wheth-
er that’s in-house. by the new com-
pany that will be taking over. or by
the sellers. A lot of people are truly
afraid of uncertainty, and I've no-
ticed how some people cause them-
selves unnecessary stress about the
future. It’s correct to say that we
don’t know what’s going to happen
in the future, but you have to take
life as it comes and be prepared.
“In this case, we’'ve done such a
good job of becoming a profitable
company, and we’ve done great work
at becoming a highly rated radio sta-
tion with revenues to match. You
have to not only have faith in your
past performance, but you also have

to trust who you are as a broadcast-
er and what you bring to the table for
that new company.”

In Base’s first experience with
ownership changes, he and his co-
workers were let go from their jobs.
He says he learned a lot from that
and grew from the experience. “All

UC DATABANK
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Home Purchases Increase Segregation

he recent surge in homebuying by African Americans in the 1990s

has created unexpected repercussions for some suburban neighbor-
hoods, The New York Times reports. Rather than welcoming integration,
many whites are moving away from their new black neighbors.

This trend flies in the face of pro-integration attitudes expressed by both
blacks and anglos. The reason for this disconnect may lie in differing per-
ceptions of integration: Many white residents perceive a ratio of 20%-30%
black as characterizing a “black neighborhood;” not an integrated one.

Many of the suburban residents leaving neighborhoods that have ex-
perienced a large influx of African-American homebuyers are elderly, and
some community leaders are working to build special senior citizen hous-
ing to encourage longtime residents to stay in the neighborhood. Com-
munity activists are also suing real estate agents for “racial steering,” warn-
ing white homebuyers away from racially mixed neighborhoods.

Source: Minority Markets ALERT, April 1999; The New York Times, Feb.

of us who were in management lost
our jobs. Looking back at the situa-
tion, it was simply a cost-cutting
measure. [ have no hard feelings
against the people who had to make
those decisions that impacted our
lives quite hard at the time — it was
just before Christmas. It would have
been nice to have had some lead
time to know one’s destiny, and a lot
of people went through a lot of stress
because of the uncertainty about
their livelihoods during the holidays.
One of the things I learned was that
you have to believe in yourself and
what you have to offer. You have to
be positive, and you have to stay pos-
itive — no matter what.”

What does Base recommend one
do during the “limbo time period” in
which employee morale may sag as
they wait for the completion of a sta-
tion’s impending sale? He says, “In
looking at the entire staff, I've no-
ticad that some people are more af-
fected than others. Most of my staff
has never been through anything of
this nature. Some of the other peo-
ple who’ve been in the industry for
a number of years are handling
things just fine. Their daily approach
is what it should be, which is ‘busi-
ness as usual.’ With some of the
younger folks, their morale seems to
be suffering a bit, and what I try to
do is keep them informed.

*I continue to tell them things about
the station, such as how solid our rat-
ings are. Our revenues are good, which
is what made us attractive to our new
owners and made us sellable in the
first place. I try to appeal to their log-
ic. We're a diamond in anyone’s crown
as an addition to any business portfo-
lio. A lot of good things go with this
facility. We’re No. | in ratings and rev-
enues in this market. We’re dominant
in the African-American community,
and we're doing things that are cutting-
edge in our marketplace. It comes
down to a lot of pep talks.”

Stay Informed

A positive attitude is one’s best as-
set. Belief in yourself and your abili-
ties is very important, along with a
good work ethic. Base continues,
“One must be wise about the entire
situation when something like this
comes along. Understanding the busi-

wwaaL americanradiohistorvy com

YOU GOT EVERYBODY! — At a recent in-store appearance in Philly
promoting their latest CD, Things Fall Apart, featuring their No. 1 de-
but single, “You Got Me,” MCA recording artists the Roots filled the place
from roof to floor with their fans. Pictured here are (front row, I-r) MCA
Nat'l Dir./Sales Ed Franke and bandmembers Kamal and Hub (in sweat-
shirt); (second row, I-r) bandmembers ?uestlove, Rahzel ana Malik B
(sitting); (back row, I-r): bandmember Scratch; MCA NE Regicnal Dir./
Promo, R&B Music Jessiah “Milk” Styles; Dir./Retail Mktg., R&B Mu-
sic Eddie Barreto; and Nat'l Dir./Street Promotion, R&B Music Big D.

A

ness itself is important, and change is
part of all that. Consolidation has and
is going to affect everyone. Now it’s
our turn, but that doesn’t mean it’s the
end of the world. One of the other
things I learned was that you have to
prepare for the best and the worst. For
example, from a realistic standpoint,
have your savings in order at all
times. Now is also the time to shine
and do your best work. We should ail
be doing our best work all the time
anyway, but now is really the time to
show your stuff, so that your new em-
ployer sees what you have to help en-
hance their new investment.

*I also learned to really trust God.
You have to be a taithful person and
know that God is going to take care
of you. Then, when you get through
the transition, you’ll feel a lot better
inside, and you’ll see that your mo-
rale and confidence and attitude will

Guspel Masic!

Charieston's Shoice for 24

be right there where you want them
to be. It really comes down to hav-
ing faith.”

Not long ago, I read a piece about
what some broadcasters have learned
when it comes to consolidation and
its effects on personnel. It basically
said that when workers were kept in-
formed, anxieties and stress were
minimal. On that note, Base says,
“We have information from both
sides, and we’ve been blessed with
being treated that way. Citadel has
come in and taken time out to meet
with all of the people here, which
was wonderful. They also took the

time to hear their concerns and an-
swer questions. Wicks had the oppor-
tunity to address the entire compa-
ny here in Charleston, which was
also very considerate. They left us
with a good feeling that everything
was going to be fine. Having infor-
mation is a real asset and is far bet-
ter than going month after month not
knowing anything.”

Common Questions

Since Base is what you’d call
“front-line management.” I wanted
to know if employees approach him
for information and what kinds of
things they ask about He says,
“They’ll ask basic questions like,
‘When is the sale going to be com-
pleted?’ or, ‘“What kind of changes
do you foresee?” We've learned that
all of our radio stations are going to
be housed in a brand-new building,
so the new facilities themselves are
a morale booster.”

Other questions include those
about vacation time and continuation
of employee benefits. Base says,
“One good thing about a2 new com-
pany is that they have the opportuni-
ty 1o give the employees a better
401(k) plan, better vacation packag-
es, bonuses and on and on. There are
just as many positives to look forward
to on the horizon as negative things.”

Base concludes, “Information is
really the key for employees, and it’s
good for the spirit. For me, learning
from the past and being affected in
a negative way by consolidation has
certainly shown me it’s important to
do your best job day in and day out,
regardless of the circumstances. [
still believe you reap what you sow.
So, when you’ve done the best you
can do, you know something good is
in store for you right around the cor-
ner. It’s just a matter of ttme.”

NAS-TY PLAY WITH CHA CHA — Noontime/Epic/ERG recordng artist
Cha Cha (r) gets a little help at the mixing board from labelmate Co-
lumbia recording artist Nas for her forthcoming album, Dear Diary.
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60 URBAN TOP 50
APRIL 16, 1999
= TOTAL PLAYS ————————— TOTAL
W 2W LW TW  ARTIST TITLE LABEL(S) ™w LW W 3w STATIONS/ADDS
3 BUSTA RHYMES F/JJANET What's It... (FlektraEEG) 3629 3169 3052 2825 86/1
4 112 Anywhere (Bad Boy/Arista) 3309 3103 2829 2610 86/1
8 5 ERIC BENET F/FAITH EVANS Georgy Porgy (Warner Bros.) 3216 2986 21714 2620 84/0
112 4 TLC No Scrubs (LaFace/Arista) 3136 3494 3688 3750 81/0
s & @ K-Cl&JOJO Life (Rock Land/Interscope) 3120 2985 2020 2794 8411
1 s  ROOTS F/ERYKAH BADU You Got Me (MCA) 3097 3609 3595 3380 84/0
12 10 g BLACKSTREET F/AJANET Girtfriend/Boyfriend (L’ Marvinterscope) 2964 2835 2690 2423 8472
0 9 9 SILK If You (Lovin’ Me) (Elektra/EEG) 2860 2746 2114 2581 8173
ERRPIRT TOTAL Sitting Home (Bad Boy/Arista) 2529 2325 2165 1961 84/1
2 17 13 RAPHAEL SAADIQ F/Q-TIP Get Involved (Hollywood/Motown) 2266 2104 1897 1688 79/0
6 13 12 DIVINE One Mare Try (Pendulum/Red Ant) 2244 2166 2081 1981 751
8 23 15 DAVE HOLLISTER My Favorite Girl (Def Squad/DreamWorks) 2117 1847 1611 1277 770
52 19 MAXWELL Fortunate (Rock Land/Interscope/Columbia) 2116 1735 1350 760 85/2
B 2 18 8 TRINA & TAMARA What'd You Come Here For? (Columbia) 1922 1756 1676 1496 76/2
B 2 17 CASE Happily Ever After (Def Jam/RAL/Mercury) 1899 1826 1687 1507 74/0
> 3 10 16 FAITH EVANS F/PUFF DADDY All Night Long (Bad Boy/Arista) 1814 2659 3369 3498 64/0
— 8 BRANDY Almost Doesn't Count (Atlantic) 1799 1464 1053 a1 84/
33 2% JT MONEY Who Dat (Tony Mercedes/Freeworld/Priority) 1758 1483 1191 786 80/0
4 19 GINUWINE What's So Different (550 Music/ERG) 1728 2959 3153 3171 63/0
13 14 14 2  JESSE POWELL You (Silas/MCA) 1674 1862 2068 2353 48/0
B 3 24 JAY-Z Jigga Who Jigga What (Roc-A-Fella/Def JanmyMercury) 1629 1514 1313 1176 781
8 37 % DEBORAH COX It's Over Now (Arista) 1506 1317 1098 944 76/0
3/ 32 3 KRAYZIE BONE Thug Mentality (Mo Thugs/Ruthless/Relativity) 1459 1332 1309 1048 69/1
2 39 B BLAQUE 808 (Track Masters/Columbia) 1457 1193 1023 793 71/0
29 s 20 25 MYA My First Night With You (University/interscope) 1418 1429 1317 12717 65/0
15 18 22 2  LAURYN HILL Ex-Factor (Ruffhouse/Columbia) 1417 1564 1816 2136 44/0
s @) CHANTE MOORE Chante’s Got A Man (Silas/MCA) 1396 1158 918 325 81/0
22 24 2 2  TRICK DADDY Nann Brother (Slip ' Slide/Warlock) 1351 1451 1605 1639 66/5
17 20 25 29 TYRESE Sweet Lady (RCA) 1334 1495 1734 1962 42/0
BREAKER % DRU HILL You Are Everything (University/Island) 1306 997 540 56 81/3
37 36 34 NICOLE Eves Better Not Wander (Gold Mind/EastWest/EEG) 1288 1192 1125 967 61/1
% o 1 € BCWhy-0-Why (Red Ant) 1211 1123 1010 994 47/0
w9 6 16 3 EMINEM My Name Is (Web/Aftermath/Interscope) 1209 1842 1930 1850 53/0
w « o € PRESSHA Do Boy (Tony Mercedes/LaFace/Arista) 1177 1067 974 925 53/0
20 25 a1 35 USHER Bedtime (LaFace/Arista) 1147 1600 1605 1496 54/0
BREAKER FOXY BROWN F/TOTAL | Can't (Violator/Def JamvRAL/Mercury) 1129 989 896 699 6972
6 2 39 MEN OF VIZION Break Me Off (Love Theme...) (MU WorkERG) 1128 1091 939 756 64/1
n 15 2 s WHITNEY HOUSTON Heartbreak Hotel (Arista) 1123 1527 2012 2516 40/0
BREAKER €D NAS F/PUFF DADDY Hate Me Now (Columbia) 1099 529 27 10 79/12
BREAKER () SHAE JONES Bad Boy (Universal) 1084 947 820 608 66/3
41 TYRESE Lately (RCA) 968 391 24 23 81/5
— g 4 PETE ROCK Take Your Time (Loud) 932 852 768 669 571
50 g LES NUBIANS Makeda (OmTown/Virgin) 924 768 616 454 54/6
702 Where My Girls At? (Motown) 888 348 15 15 76/9
DEBUT) g WILLIE MAX I'm Not Your Girlfriend (Motown) 849 714 530 183 57/0
m SILKK THE SHOCKER FMYA Somebody Like Me (No Limit/Priority) 843 519 209 - 65/3
7 SHANICE When | Close My Eyes (LaFace/Arista) 803 1686 2618 2744 39/0
m 8 BEFORE DARK Baby (RCA) 800 695 533 212 59/0
50 49 REDMAN F/BUSTA RHYMES Da Goodness (Def Jam/Mercury) 183 769 754 692 51/0
9 4@ % NICOLE RENEE Ain't Nothin’ Changed (Atlantic) m 821 793 725 48/0
This chart reflects airplay from April 5-11. Songs ranked by total plays. Highlighted songs indicate Breaker.
87 Urban reporters. 84 current playlists. Songs that are down in plays for three consecutive weeks and below No. 25 are moved to recurrent.
i © 1999, R&R Inc.
— NEW & ACTIVE -
TEVIN CAMPBELL For Your Love (Qwest/WB) RAVEN SYMONE With A Childs Hean (Private I/Mercury)
Totat Plays: 734, Total Stations: 63, Adds: 4 Total Plays: 476, Total Stations: 41, Adds: 2
LINK | Don’'t Wanna See (Re/at/wty) B.G. Cash Money Is An Army (Cash Money/Universal)
Total Plays: 663, Total Stations: 53, Adds: 3 Total Plays: 437, Total Stations: 36, Adds: 3
REEL TIGHT | Want U (G-Funk/Restless) TQ Better Days (ClockWork/Epic)
Total Plays: 572, Total Stations: 46, Adds: 2 Total Plays: 384, Total Stations: 42, Adds: 10
DJ QUIK You'z A Ganxta (Profile/Arista) MARC DORSEY If You Really Wanna Know... (Jive)
Total Plays: 540. Total Stations: 47, Adds: 0 Total Piays: 371, Total Stations: 70, Adds: 6
DONELL JONES Shorty (Got Her Eyes On Me) (Untouchables/LaFace/Arista) JUVENILE Follow Me Now (Cash Money/Universal)
Total Plays: 538, Total Stations: 63, Adds: 9 Total Plays: 348, Total Stations: 58, Adds: 55
ANDREA MARTIN Share The Love (Arista) A+ F/CHICO DEBARGE It's On You (Motown)
Total Plays: 522, Total Stations: 37, Adds: 0 Total Plays: 345, Total Stations: 39, Adds: 2
BONEY JAMES F/SHAI I'll Always Love You (Warner Bros.) NAUGHTY BY NATURE Live Or Die (Arista)
Total Plays: 499, Total Stations. 34, Adds: 1 Total Piays: 320, Total Stations: 41, Adds 4
OLU Baby Can't Leave It Alone (Gee Street/V2)
Total Plays: 489, Total Stations: 45, Adds: 1 Songs ranked by total plays.

BREAKERS.

DRU HILL
You Are Everything (University/Island)

TOTAL PLAYS/INCREASE ~ TOTAL STATIONS/ADDS CHART

1306/309 81/3 (30]

FOXY BROWN F/TOTAL
| Can’t (Violator/Def Jam/RAL/Mercury)

TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART

1129/140 69/2

NAS F/PUFF DADDY
Hate Me Now (Columbia)

TOTAL PLAYS/ANCREASE TOTAL STATIONS/ADDS

1099/570 79112

CHART

SHAE JONES
Bad Boy (Universal)

TOTAL STATIONS/ADDS

66/3

TOTAL PLAYS/INCREASE

1084/137

CHART

MOST ADDED-

ARTIST TITLE LABEL(S) ADDS

MARC DORSEY If You Really Wanna Know... (Jive) 69

SHANICE Yesterday (LaFace/Arista) 67
JUVENILE Follow Me Now (Cash Money/Universal) 55
BRAND NUBIAN Let's Dance (Arista) 28
NAS F/PUFF DADDY Hate Me Now (Columbia) 12
TQ Better Days (ClockWork/Epic) 10
702 Where My Girls At? (Motown) 9
DONELL JONES Shorty... (Untouchables/LaFace/Arista) 9
T.W.D.Y. Player's Holiday (Thump) 8
VILLAIN Gotcha You Open (Copper Sun) 7
MOST INCREASED
PLAYS ToTL
ARTIST TITLE LABEL(S) INCREASE
TYRESE Lately (RCA) +577
NAS F/PUFF DADDY Hate Me Now (Columbia) +570
702 Where My Gi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>