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Powerful Information

This week, as par: of an ongoing series of articles
about R&R and Mediabase 24/7, we bring to you
the most-played gold at Urban and Urban AC. Check
out the 100 most-played songs at both formats

on page 86.

MEDIARASE 77
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This week R&R presents a unique and oerebral format
special: Industry leaders interview other industry
leaders in our annual NAC/Smooth Jazz special. Just a
® sampling of the conversations: Quincy Jones and
Frank Cody, Bruce Lundvall and Ricky Shultz, and Tim

THf INDUS’R Y’S N[WSPAP[R Pohiman and Doug Sterne. This very cool special

begins on Page 37.
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management ¢ marketmg + sales

“Ask 10 radio people about their Internet
revenue model, and you'll get 10 different
answers,” says Katz Radio’s Gerry
Boehme. But he says the best strategy
for making money on the web might very
well be the most straightforward one:
selling advertising. Get the full explanation
here. Also this week, management expert
Dick Kazan recounts the storied history
behind the most American of American
companies: Harley-Davidson.

Pages 12-15

LITTLETON RECOVERS

Now that Denver station execs have had a
chance to catch their collective breath
after a tumultuous time covering the
Columbine High School shootings, they
check in with three R&R editors to
recount that tragic day.

Pages 21, 94, 103

RAPPIN’ WITH RAU

Norman Rau operates one of the few
remaining privately held major-market
radio companies. Sandusky Radio is not
big by today’s standards, but Rau is
grateful he can play on the same field as
the Chancellors, Entercoms and Infinitys
of the world. Rsad more in Erica Farber’s
Publisher’s Profile.

Page 136

IN THE NEWS

» Shannon Sweatte, Ron Carter, Reb
Dunlop awarded new Fisher
management posts

» Sil Scaglione, Dave Allan take
additional Chancelior/Philly GM
positions

Page 3

CHR/POP

= SIXPENCE NONE THE RICHER Kiss Me (SqumVColumb/a)

CHR/RHYTHMIC

« TLC No Scrubs (taFace/Ansta)

« SILK If You (Lov " Me) (Elektra/EEG)

URBAN AC
« MAXWELL Fortunate /Rock Land/Interscope/Columbia)
+ MARK WILLS W sh You We?é Here (Mercury)

AC

« "N SYNC (God N ust Have Spent) A Little...

HOT A8

+ SUGAR RAY Evary Morning (Lava/Atlantrc)

RAC/SMOOTN JAZZ

+ GOTA In The Citv Life (/nstinct)

ReCK e
- SAMMY HAGAR Mas Tequila (MCA)

ACTIVEROCX =
« ROB ZOMBIE Living Dead Girl (Geffen)
ALTERRATIVE

« LIT My Own Werst Enemy (RCA)

ADULT ALTERNATIVE
. SHERYL CROW Anything But Down (A&M)

(RCA)
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Clear channel Welcomes Michaels

When Clear Chan- §
nel Communications
and Jacor Communi-
cations finalized their
$6.5-billion merger on
Tuesday (5/4), Jacor
CEO Randy Michaels
became Clear Channel
Radio President. He re-
ports to Clear Channel
President Mark Mays.

Presiding over Clear
Channel’s 625 radio sta-
tions worldwide (450 in the
U.S.), Michaels now helms the

By JEMREY YORKE
R&R WASHINGTON BUREAU CHIEF
vorke @ rronline.com
Chancellor Media last
week launched a new pro-
gramming initiative designed
to foster internal growth at its
110 stations by creating an
“Office of Product & Strategy”
The OPS will be led by Chan-
cellor Chief Programming Of-

Chancellor Bows Office Of Product & Strategy

B Rivers, Lebow to lead new unit; Benson, Poleman, Smith as SVPs/Prog.

ficer Steve Rivers and the new
unit’s COO, David Lebow.
“Station turnarounds and rat-
ing improvements have been the
key to our past success, and go-
ing forward they represent our
best opportunity for growth,”
Chancellor Radio & QOutdoor
Vice Chairman/President Jim de
Castro said. “No one is better
qualified to lead this

. By Tony Novia
R&R CHR EDITOR
tnovia@ rronline.com

promoted 16-year pro-
| gramming veteran Frank-
ie Blue from PD to VP/
Operations & Program-
ming at WKTU/New York.
Blue joinedWKTU in 1996
and was instrumental in
. guiding the*worst to first”
flip of WYNY's Country
- format to CHR/Rhythmic.

'KTU/NY Ups Blue To
VP/Ops & Programmmg

Chancellor Media has [ _ :

"Bh;e

“Music and programming are-the foundation 4
| of Chancellor Media’s success. and Frankie's

BLUE/See Page 16

charge than Steve
Rivers, who has en-
gineered some of
the industry’s most
dramatic and profit-
able station turn-
arounds and sign-
ons, and David Leb-
ow. cne of the in-
1 dustry’s most savvy
research  execu-
tives.”

As part ol the ini-
tiative, Chancellor
has elevated West
Coast-based Pro-
{ gramming & Oper-
ations Specialist
Ken Benson and
WHTZ (Z100)/New

Rivers Lebow

Poleman

Benson

York PD Tom Poleman to
Sr. VPs/Programming. They
join former Emmis Commu-
nications VP/Programming
Steve Smith, who was

CHANCELLOR/See Page 17

‘Medla Must Pay Attention’

M Littleton aftermath: Lawmakers say violence
in music, movies to blame for youth killings

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
jshweder@rronline.com

A rock star sings about hate
crimes. A violent video game
uses the slogan “Happiness Is a
Warm Cranium.” A movie de-
picts killers as hip. What cumu-
lative effect do these words and
images have on children? Leg-
islators don’t really know, but
the president and several con-
gressmen have called for “self-
regulation” from the entertain-
ment industry in the wake of the
recent mass killings at Littleton,
CO’s Columbine High School.

President Clinton asked lead-
ers of the entertainment indus-
try last week to meet with him
on Monday (5/10) to discuss
media violence and how it af-
fects youth. This came only two
days after a bipartisan group of

legislators called for a White
House summit and for a congres-
sionally sponsored study on the
effects of media violence.

Sens. John McCain and Joe
Lieberman and Reps. Ed Markey
and Dan Burton all stressed that
they weren’t calling for industry
censorship, but the legislators
said it was time for the industry
to take some blame for increased
youth violence.

“The media needs to pay at-
tention,” Burton said. “Thus far,
they have not”

Almost any time shocking vi-
olence occurs at schools, legisla-
tors point fingers at the entertain-
ment industry. At least in this
case, accusations against the mu-
sic industry are completely unwar-
ranted, said Recording Industry

VIOLENCE/See Page 17

Michaels

second- Iargest radio
1 company in the U.S.
(Chancellor will be No.
| when it closes on its
purchase of Capstar lat-
er this spring.)

Meanwhile, Capstar
Broadcasting complet-
ed its acquisition last
Friday (4/20) of Triath-
lon Broadcasting’s 24
stations for $200 million.

For complete details
on both closings, see the stories
on Page 4.

Entercom Hits It
Big In Seattle

Entercom moved into first
place in the Seattle radio wars
following the release of the win-
ter 99 Arbitrons. The publicly
held company owns seven sta-
tions in the Pacific Northwest
capital, and six of them had rat-
ings increases in the winter for
a net gain of three share points.

N/T KIRO’s performance al-
lowed it to advance past Acker-
ley’s KUBE-FM for first place.

RATINGS/See Page 16

Houston-Galveston
Fa '98 Wi '99

KBXX-FM (CHR/Rhy) 6.8 7.7
KODA-FM (AC) 71 62
KRBE-FM (CHR/Pop) 68 5.7
KILT-FM (Country) 50 55
KMJQ-FM (Urban AC) 5.8 50

Seattle-Tacoma

Fa '98 Wi '99
KIRO-AM (News/Talk) 4.9 56
KUBE-FM (CHR/Rhy) 6.0 55
KBSG-A/F (Oldies) 46 50
KMPS-FM (Country) 55 4.6
KBKS-FM (CHR/Pop) 4.8 4.4

COMPLETE WINTER RESULTS FROM
11 MAJOR MARKETS: PAGE 24

By MaTT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

In January 1996 Mary
Baird dropped out of Texas
Tech University after one se-
mester because she ran out of

money.

She had developed a pas-
sion for radio doing on-air
shifts for the campus station,
KTXT-FM/Lubbock, so she

awards luncheon.

Investing In Radio’s Future

M Scholarships ease costs of higher education

NAB Presider.YCEO Eddie Fritts (i), BEA Exec. Director Louisa Niel-
sen and Westwood One Chairman Norm Pattiz at the 1998 BEA

returned home to Dallas and
spent the next couple of years
working in radio sales and
promotion while continuing
her education at a communi-
ty college. In spring *98 she
applied for a scholarship
through the John Bayliss
Broadcast Foundation. That
July the foundation awarded

SCHOLARSHIPS/See Page 25

Einzig Photograpl

R&R Convention ’99 is just five weeks away! Register now at. www.rronline.com

www americanradiohistorv. com
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O_.n-Tour Now!!

5_[.7 Indlanapolls, IN

5/8 Chicago, IL
5/11 Cleveland, OH
5/12 Cincinnati, OH
5/1 4-‘-'f¢6‘|umbus, OH
5/15 “Nashville, TN
5/18 Charlotte, NC
5/19 Raleigh, NC
5/21 Pﬂ;tsburg‘h, PA
5/25 Bristow, VA
5/26 Camden, NJ
5/28 Mansfield, MA
5/29 Wantaugh, NY
5/30 Holmdel, NJ

Out for Adds May 10th!

Modern Rock Live:
This Sunday May 9th!

B'omtha I.anny Kravi!:z album 5 re- released with bonus tracks.
: Avamatble in stores June 1

"~ From the Maver ck album :
Music From The Motion Plcture
P i Austin Powers: The Spy Who Shagged Me
=% N Available in stores June 1
: ' Film opens June 11

g _ _ . Producad and arranged by Lenny Favitz
: ~  Hepresertation: Craig Frulnand Howerd Kaufman / HK Management
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Two Kelleys Rise
At Greater Media
Beantown Quintet

Greater Media has elevated
Greater Boston Radio Group VP/
Director of Sales Frank Kelley to
VP/GM for all five Boston stations.
He’ll be responsible for the overall
administration of Adult Alternative

F. Kelley

D. Kelley

WBOS-FM, Country WKLB-FM,
Mainstream AC WMJX-FM, Old-
ies WROR-FM and NAC/Smooth
Jazz WSJZ-FM. Additionally,
WMJX OM/PD Don Kelley (no
relation) is boosted to Director/Pro-
gramming for the Beantown quin-
tet, where he’ll coordinate program-
ming and research.

“I've had the privilege of working
with Frank and Don for almost 10
years,” noted Greater Media Group
VP/Radio Peter Smyth. “In a very
large way, their professional talents
and skills are responsible for Great-
er Boston Radio Group’s ongoing
success. I’'m confident that they’ll
successfully lead the group to a
new level of broadcast excellence.”

According to Frank Kelley, *“Pe-
ter’s leadership has created a strong
and solid foundation. I’ve known
this group of talented people for
years and am honored that Peter
has given me the chance to work
even closer with all departments.
With an exceptional team already in
place, we’ll quickly hit the ground
running and move Greater Boston
Radio Group into the new century.”

Don Kelley added, *“I’'m very ex-
cited about the synergy we can
have with five distinctive — yet
overlapping — formats. We have
an excellent PD team who all share
a common goal of making our
unique stations Boston’s dominant
demo force.”

Frank Kelley was promoted to
VP/Director of Sales two years ago
and has held a variety of LSM and
GSM positions in his 11-year
Greater Media/Boston tenure. Fol-
lowing a three-year programming
stint at WWMX/Baltimore, Don
Kelley joined WMJX in 1990. He’s
also programmed WYY Y/Syracuse
and WFTQ/Worcester. MA.

Having a little fun while seeing how the grownups spend their days, these
girls were participants in last week's Bring Your Daughter to Work Day.
Showing their star quality are (I-r) Vania Guzman, Chenille Rees, Lena
Fischer, Aaliyah Jeff, Lisa Morris and Paige Schieffelin.

" CIRCULATION:
. NEWS DESK:
*  R&R ONLINE SERVICES:

ADVERTISING/SALES:

Chancellor/Philly Resets Management
M Scaglione to WI0Q & WYXR; Allan adds ’JJZ

Chancellor Media/Philadelphia
has transferred Sil Scaglione,
who’s been VP/GM at NAC/
Smooth Jazz WJJZ-FM for three
years, to CHR/Pop-Hot AC duo
WIOQ-FM & WYXR-FM for
similar duties. Dave Allan has
picked up Scaglione’s WJJZ man-
agement duties and retains his VP/
GM post at Urban WUSL-FM.

“These appointments are a natural
progression of growth for our Phila-
delphia cluster,” commented Sr. VP/
Regional Operations Charles War-
field Jr. “They enable two of our most
talented GMs to fill larger and more
visible roles within the cluster and
company.”

Outgoing WYXR VP/GM Jeff
Specter remains with Chancellor for
New York-based special-project
work. Former WIOQ VP/GM
Gerry DeFrancesco recently re-
signed. R&R has learned that De-
Francesco was offered additional du-
ties in Philadelphia, but declined due
to personal reasons and left the com-

Scaglione Allan

pany amicably. While rumors have
been rampant that Chancellor was
about to flip one of its Philadelphia
properties to “Jammin’ Oldies,” a
source tells R&R the company has
no current plans to change any of its
formats in the market.

Before joining WJJZ, Scaglione
spent six years as WYXR’s GSM.
He previously held sales and man-
agement positions at Christal Radio/
New York, WNUA/Chicago and
WXKS-FM/Boston.

PHILLY/See Page 16
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chase Catches PD Post At WSSR/Tampa

Two-year CHR/Pop WZOK/Rockford, IL PD Scott Chase has been
tapped to progran WSSR (Star)/Tampa. He succeeds Chuck Morgan,
who resigned several weeks ago from the Pop/Alternative station.

“I’'m completely ecstatic,” Chase told R&R. “Star has tremendous po-
tential that we’ll try to unlock. The station has a great signal and sounds
pretty good. We’ll just go in and do some tweaking and expanding. The
facilities and resources available to us make this very exciting.

“WZOK is a pretty traditional Midwest-market CHR, and we’ve been
successful with a lot of the music that Star plays. Since I'm very familiar
with the Pop/Alternative genre, I know Star won’t play very many Will
Smith or Britney Spears records. But if you were to remove WZOK’s
younger edge, these two stations would be fairly similar.”

Chase’s previous programming credits include WAOA/Melbourne,
WSRZ/Sarasota and WTLQ/Wilkes Barre. He was also MD at WOVV/
West Palm Beach and did on-air work at WFLZ/Tampa.
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‘Domino’ Delivers As WFLZ/Tampa PD

WFLZ/Tampa Asst. PD/
early middayer Dom
“Domino” Theodare has
been elevated to PD at the
CHR/Pop outlet. Theodore
joined WFLZ in 1994 as an
assistant in the production
department, and scon after
departed to become OM at
WILN & WTBB/Panama
City, FL.. Within four
months, he left to rejoin
WFLZ as MD and was lat-
er promoted to Asst. PD.

“Domino came to me about two
years ago and said, ‘I’'m going to do
everything I can to earn the PD
stripes,” Jacor Director/CHR Pro-
gramming and WFLZ OM/morn-

‘Domino’

ing co-host B.J. Harris told
R&R. “Every obstacle 1
threw at him, he overcame
it. I don’t know what to do
now. If I had a last-minute
il stay of execution, I would
do it in a heartbeat, but I'm
not the governor.”
Theodore added, “My
goal is to build upon the
success that everyone at
this radio station has
worked so hard to create.
We have one of the finest airstaffs
in the industry and one of the very
best morning shows in America
with M.J. & B.J. Jacor has handed

‘DOMINO’/See Page 16
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Fisher Ups Sweatte, Dunlop, Carter

Shannon Sweatte has been ele-
vated to Sr. VP/Group Head of
Fisher Radio/Seattle-Portland, in-
cluding KOMO-AM, KVI-AM &
KPLZ-FM/Seattle and KOTK-
AM & KW]J-FM/Portland Suc-
ceeding him as VP/GM of the Se-
attle cluster is Rob Dunlop. Mean-
while, KOTK & KWJJ GM Ron
Carter has added VP stripes.

“Shannon brought KOMO, KVI
and KPLZ together as a team.” said
President/CEO Patrick Scott. “He’s
created synergy not only beiween

cur radio stations in Seattle and
Portland, but also with KOMO-TV
in Seattle”” Sweatte managed KJR
and the Goldenwest Radio stations
in Seattle before joining Fisher in
1994,

Dunlop joined Fisher in 1991 as
OM for KOMO. In 1994 he be-
came OM for the Seattle cluster. He
was elected a Fisher VP in 1996
and became Station Manager of
Fisher Radio/Seattle in 1997.

FISHER/See Page 16
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Clear Channel Closes On Its
$6.5-Billion Jacor Purchase

[J Randy Michaels named President of Clear Channel Radio

By JErREY YORKE
R&R WASHINGTON BUREAU CHIEF
vorke@ rronline.com

Tuesday was “sticker day” at Jacor Communications. That’s a
day a growing number of radio groups have come to know, when
they are gobbled up by another, usually bigger, fish. So at Jacor’s
Covington, KY headquarters, just across the river from Cincin-
nati, the staff spent some time slapping “Property of Clear Chan-
nel Communications™ over the well-worn “Property of Jacor Com-

munications” stickers.

And if it wasn’t much physical ex-
ercise, it was certainly a mental adjust-
ment, as the Texas-big San Antonio-
based multimedia Clear Channel closed
its historic $4.4-billion, tax-free.
stock-for-stock deal to grab one of
America’s fastest-growing and most
energetic (with 241 outlets) radio op-
erations.

The deal makes Clear Channel the
nation’s second-largest radio group,
with 450 stations and another 175 in-
ternational outlets. When Chancellor
Media concludes its $4.1-billion ac-
quisition of Capstar Broadcasting. ex-

pected later this guarter, the combined
group will have 467 radio stations.

Each share of Jacor stock re-
ceived 1.16 shares of Clear Chan-
nel stock, based on Clear Channel’s
April 28 closing price of $69.50 per
share. amounting to $80.43 for ev-
ery Jacor share owned. The deal
became official at the close of the
stock market Tuesday, when Clear
Channel shares closed at $69.625,
while Jacor closed at $80.25.

The transaction’s price was esti-
mated at $4.4 billion when it was an-
nounced last October, but the value

Feur Closes ut Trathlon Tenure As GM

ballooned by nearly $2 billion thanks
to a 90% gain in Clear Channel’s
stock price since then. as well as sev-
eral Jacor acquisitions. Clear Chan-
nel is assuming $1.2 billion in Jacor
debt.

On Tuesday afternoon a sign
was erected near a receptionist’s
desk, reading “Clear Channel
Communications.” One wiseguy
penned the letters "Nu™ in front of
the word “Clear.” perhaps fore-
shadowing the new combo’s future
growth. The staff also came togeth-
er to toast their new leader. Jacor
CEO Randy Michaels, who was
immediately named Clear Channel
Radio President. Stafters sipped
champagne from glasses etched
“Jacor Communications, 1993 to
1999™ and congratulated Michaels
on his new title.

CLEAR CHANNEL/See Page 9

[ Capstar places Wichita quintet in trust to get feds’ stamp

By MATT SPanGLER
R&R WASHINGTON BUREAU
spangler@ rronline.com

Former Triathlon Broadcasting President/CEO Norm Feuer
hasn’t had a lot of time to enjoy his retirement. Last Saturday, a
day after closing the company’s merger with Capstar Broadcast-
ing, Feuer was called to Colorado Springs to serve as interim
manager of KKLI-FM & KVUU-FM (now under Pacific Star
control) while new GM Bob Gourley finishes his tenure at cross-
town duopoly KKCS-AM & FM (owned by the Walton Group).

“I really wasn't crazy about doing
this deal. but [Pacific Star President/
CEO] Jim Donahoe and 1 have known
each other for years. and he asked me
to do him a favor, and [ said. *Sure.”™
Feuer told R&R. I would have liked
to take off Saturday and Sunday.” Af-
ter his three- to four-week tour of duty
in Colorado Springs is over, Feuer —

§ o fWeammda
g G e

who ran the Pourtales station group
that eventually became part of Triath-
lon before it went public in 1995 —
says he will take the rest of the sum-
mer off and figure out what he wants
to do for the rest of his life.

In the meantime, it's business as
usual for the 24 stations that Capstar
acquired in the $200-million merger

unveiled last July. At that time the price
tag on the deal was $190 million, but
another $10 million was added due to
“transaction expenses” and “a higher
debt balance.” according to Capstar
spokeswoman Lisa Dollinger. As an-
nounced last summer, Capstar paid
$13 per share for Triathlon’s common
stock and $10.83 for each depositary
share, and assumed $60 million in
Triathlon debt.

Capstar’s Pacific Star subsidiary
will assume control of Triathlon’s 12
stations in Spokane and Tri-Cities,
WA, plus the two Colorado Springs
outlets. The eight stations in Omaha-

FEUER/See Page 9
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USADR System Likely Choice
For DAB Standard, Says Company Head

SA Digital Radio President/CEO Bob Struble says there is 2“99.9%"

chance that the FCC will choose the company's IBOC DAB system
as the domestic standard. “We believe we have a very strong chance
versus our competitors,” Struble said in a Bloomberg interview on Mon-
day. He believes so in part because most major radio companies have
financial stakes in USADR.“That, in a sense, says the industry has spo-
ken," Struble added. He also said that USADR may also turn to the public
markets for financing “if the technology works and people buy the radios”
Stations will likely begin upgrading to digital in late 2000, he said, while
receivers should be available in early 2001. Responding to Struble’s re-
marks, Norm Miller, president of IBOC competitor Digital Radio Express,
pointed out that the FCC hasn’t even chosen the standards by which it
will evaluate DAB systems.

Citadel Buys Fuller-Jeffrey
Broadcasting For $63.5 Million

Las Vegas-based Citadel Communications continued its eastward ex-
pansion last week, purchasing the 10-station Fuller-Jeffrey Group ina
$63.5- million stock deal that includes some assumption of debt. Fuller-
Jeffrey has its stations clustered in Portsmouth-Dover, NH and Portland,
ME. Citadel now owns 83 stations, pending completion of transactions.

Eisner, Karmazin Top Forbes CEQ Rankings

alt Disney Chairman/CEO Michael Eisner took home $589 million

last year, including salary, bonus, noncash stock gains and other
benefits, to lead the magazine's list of highest-paid chief execs of 1998.
CBS President/CEO Mel Karmazin leaped to No. 2 from No. 270 in '97,
with $202 million, while Clear Channel Chairman/CEO Lowry Mays jumped
from No. 115 to No. 29 with $27 million.

FCC Denies Stations’ Appeal Of License

Revocations

On April 22 the FCC denied an appeal by Contemporary Media, Con-
temporary Broadcasters and Lake Broadcasting of last year’s deci-
sion revoking the licenses of seven stations in Indiana and Missouri. The
stations are owned by Michael Rice, who is currently serving an eight-year
prison sentence (that began in 1994) for sexually assaulting five children.

Continued on Page 9

R&R/Bloomberg Radio Stock Index

This weighted index consists of a// publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Bloomberg “ZZ7ZEs°

Change Since

One Year Ago One Week Ago  4/23/99  One Year Ago One Week Ago
Radio Index 221.99 294.31 300.80  +32.58% -2.16
Dow Industrials 9055.15 10789.04 10689.67 +19.15% +93%
S&P 500 1108.14 1335.18 1356.85 +20.49% -1.60%

The Wheaties Sports Report Delivered in bulk weekly by

gives your listeners tales, tips, satellite for highest quality and

@‘?Eel RE G\_OVE.."

e 1L
T : B A anecdotes and advice available timeliness. Catch the feed on
. ° 1Tt
i - . Y
Ean : i S L . sha nowhere else. From the folks Fridays at 3:00 p.m. Eastern time
6:’#3_:*: 3 >$ e "‘ST ¥ y p
go?{ffgigsiiﬁfgzﬁiiiziﬁa; T who brought you the Breakfast of on SATCOM C-5, transponder
R e s it emetesendn bl L ER R IR NTT ;
Bl i Champions comes the daily radio 23, SEDAT channel 13.
e alieee i i i
Siieiiiiieg il ttelr i iv il il feature of champion stations— Get off the bench and
e s : ) et off the bench and get
3‘_ m s The Wheaties Sports Report, ol 1EaG0.354 i800
. s ame! Call 1-800-334-
1\ , i .
. Liagd Five shows a week, each to put your station on
e

60-seconds, offered FREE OF
CHARGE and market-exclusive.
No cash, no barter, no

the lineup for the Wheaties

Sports Report,

commercial content. Sell
the time to a local sponsor
and pocket the cash.
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Dig it. .. Its where youf'- _i];istenc;xfs are
swingin' when they're not with you.
Why not join'em?

Frank, Dean, Sammy and today® swingin' cabsliKe
1999 Grammy winner Brian Setzer, The Super
Bowls Big Bad Voodoo Daddy and the Chen

Poppin' Daddies, together for 2 hours ew
weeKend. Let your host Steve Ccch

in Detroit kring you back.. and fcx&‘la"fc. on

that has Iy’_é_t-to crest. You'll bring
top inter 1;7}7% Lady Killer and Louinge
segments-!alsgi"\féll_as other features bu.lt1
lifestyle Pg-o:jfalﬁﬁfor today, not ye';tefdag. : _:h'
~ music intef;sive' program will clicK irstantly with
.--._.él_l_-:contemporary formats, and 21l cake and Kittens
-Iig_tengrs). And your sales departmens will -iig the
£ A club tie-ins. At 3

:_G_l e MannGroup Radio a rirrg—a—ding-::{-ihg'
s __g_!;.andﬁ"f‘eSerVe RAT PACK WEEKENDS
- or your market.. exchwsively.

t Forget to duke (tip) your waitress.
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PR

RADIO BUSINESS

DEAL OF THE WEEK

1999 DEALS TO DATE |

Dollars To Date: $1,465,919,745.38

(Last Year: $2,040,951,038)

* Fuller-Jeffrey Broadcasting e (ﬂfgﬁ fgﬂgggﬁ
Stations $63.5 milli
Lk R Stations Traded This Year: 448
(Last Yezar: 627)
Stations Traded This Week: 47
(Last Year: 23)
TRANSACTIONS

Citadel Acquires Fuller-Jeffrey
Broadcasting For $63 Million

[J Receives 10 properties in northern New England;
Big City makes big moves in Phoenix area
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Fuller-Jeffrey Statlons

PRICE: $63.5 million

TERMS: Stock purchase agreement
BUYER: Citadel Communications
Corp., headed by CEO Larry Wilson.
It owns 83 stations. Phone: (702) 804-
5200

SELLER: Fuller-Jeffrey Broadcast-
ing Cos. Inc., headed by CEO Bob
Fuller. Phone: (978) 462-1229
BROKER: Kalil & Co.

k :-:-w-.o

Maine

WBLM-FM & WJBQ-FM/
Portland, WCLZ-FM/
Brunswick, WCYI-FM/
Lewiston, WCYY-FM/
Biddleford & WXBB-FM/
Kittery (Portland-
Lewiston)

FREQUENCY: 102.9 MHz; 97.9 MHz;
98.9 MHz; 93.9 MHz; 94.3 MHz; 105.3
MHz

POWER: 100kw at 1,430 feet; 16kw at
889 feet; 47 .5kw at 400 feet; 27 .5kw at
650 feet; 11.5kw at 482 feet; 2.2kw at
371 feet

FORMAT: Classic Rock; CHR; Adult
Alternative; Alternative; Alternative;
Classic Hits

New Hampshire

WHOM-FM/Mt.
Washington, WOKQ-FM/
Dover, WPKQ-FM/Berlin
& WXBP-FM/Hampton
(Portsmouth-Dover-
Rochester)

FREQUENCY: 94.9 MHz; 97.5 MHz;
103.7 MHz; 102.1 MHz

POWER: 50kw at 3,742 feet; 50kw at
500 feet; 4.8kw at 3,760 feet; 3kw at 328
feet

FORMAT: Soft AC; Country; Country;
Classic Hits
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WLSY-FM/New Albany, IN
& WRVI-FM/Valley Station
(Louisville), KY

PRICE: $5 million
TERMS: Asset sale for cash
BUYER: Salem Communications

o

Co., headed by President Edward
Atsinger. It owns 48 other stations.
Phone: (805) 987-0400

SELLER: Cox Radio Inc., headed by
CEO Robert Neil. It owns 59 stations.
Phone: (404) 843-5159
FREQUENCY: 94.7 MHz; 105.9 MHz
POWER: 2.15kw at 387 feet; 3kw at 328
feet

FORMAT: Urban; Classic Hits
BROKER: MediaVenture Partners
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WHIY-AM & WXKI-FM/
Moulton

PRICE: $775,000

TERMS: Asset sale for cash

BUYER: Hundley Batts Sr. and Vir-
ginia Caples. They own two other sta-
tions. No phone listed

SELLER: Moulton Broadcasting Co.
Inc. No phone listed

FREQUENCY: 1190 kHz; 103.1 MHz
POWER: 250 watts; 6kw at 328 feet
FORMAT: Country; Country
BROKER:TheThorburn Co.

KMBQ-FM/Wasilla
(Anchorage)

PRICE: Not listed

TERMS: Transfer of controt

BUYER: Clyde Boyer. Phone: (907)
376-3576

SELLER: Garry Buell,owner of KMBQ
Corp. Phone: (907) 373-0222
FREQUENCY: 99.7 MHz

POWER: 51kw at 157 feet

FORMAT: AC
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KBZR-FM/Arizona City,
KDDJ-FM/Globe, KEDJ-
FM/Sun City & KMYL-FM/
Wickenburg (Phoenix)
PRICE: $32.2 million

TERMS: Asset sale for cash: $22 mil-
lion for KDDJ-FM & KEDJ-FM, $5.7
million for KMYL-FM and $4.5 miillion for
KBZR-FM.

BUYER: Big City Radio Inc., headed
by CEO Michael Kakoyiannis. It owns
12 other stations. Phone: (914) 592-
1071

SELLERS: Brentlinger Broadcasting
for KBZR-FM, New Century LLC for
KDDJ-FM & KEDJ-FM and Interstate
Broadcasting for KMYL-FM.
FREQUENCY: 106.5 MHz; 100.3 MHz;
106.3 MHz; 105.3 MHz

POWER: 6kw at 292 feet; 90kw at 2,047
feet; 23kw at 725 feet; 6kw at 1,364 feet
FORMAT: Oldies; Alternative; Alterna-
tive; Nostalgia

BROKER: Gary Stevens & Co., Star
Media Group and Serafin Bros.

KGME-AM/Glendale
(Phoenix)

PRICE: $5 million

TERMS: Asset sale for cash

BUYER: Salem Communications
Co., headed by President Edward
Atsinger. |t owns 48 other stations, in-
cluding KPXQ-AM/Phoenix. Phone:
(805) 987-0400

SELLER: New Century LLC, headed
by Chairman George Kriste. It owns
three other stations. Phone: (425) 653-
5510

FREQUENCY: 1360 kHz

POWER: 5kw day/1kw night
FORMAT: Sports

BROKER: Gary Stevens & Co.

KRVZ-AM & KQAZ-FM/
Springerville

PRICE: $175,000

TERMS: Asset sale for cash
BUYER: William Konopnicki. He
owns three other stations. Phone: (520)
428-2217

SELLER: Double Z Enterprise Inc.,
headed by President Theodore Bar-
bone. Phone: (520) 333-2089
FREQUENCY: 1400 kHz; 101.7 MHz
POWER: 1kw; 1.1kw at 89 feet
FORMAT: Country; Classic Rock
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WKCD-FM/Pawcatuck
(New London)

PRICE: $2.05 million

TERMS: Asset sale for cash
BUYER:Back Bay Broadcasters Inc.,
headed by CEO Peter Ottmar. It owns
three other stations. Phone: (401) 724-
7600

SELLER: SaltAire Communications
Inc., headed by VP Garrett Girard.
FREQUENCY:107.7 MHz

POWER: 1.85kw at 399 feet
FORMAT: Hot AC

www americanradiohistorv. com

$5 miillion

(Maui), HI $2.875 million

$20.25 miillion

® AM CP/Malin, OR $3,500

$6.25 millien

$11 million
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KMVI-AM/Wailuku, KNUI-
AM & FM/Kuhului &
KMVI-FM/Pukalani (Maui)
PRICE: $2.875 million

TERMS: Asset sale for cash

BUYER: Lahaina Broadcasting Co.
Ltd, headed by President Richard
Bergson. It owns three other stations.
Phone: (808) 667-9110

SELLER: CD Broadcasting Corp.,
headed by Christopher Dahl. Phone:
(612) 925-8840

FREQUENCY: 550 kHz; 900 kHz;99.9
MHz; 98.3 MHz

POWER: 5kw; 5kw; 100kw at 540 feet;
50kw at 102 feet

FORMAT: Nostalgia; Misc.; Soft AC;
Classic Hits
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WBTO-AM & WQTY-FMW/
Linton (Terre Haute)

PRICE: Not listed

TERMS: Asset sale for cash

BUYER: The Original Co. Inc., head-
ed by President Mark Lange. It owns
five other stations, includingWUZR-FM/
Bicknell & WZDM-FM/Vincennes.
Phone: (812) 885-2603

SELLER: Linton Broadcasting Co.
Inc., headed by President Robert
McDaniel. Phone: (812) 847-9830
FREQUENCY: 1600 kHz; 93.3 MHz
POWER: 500 watts day/32 watts night;
12kw at 476 feet

FORMAT: Talk; Nostaigia
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WKPE-FM/OrIeans (Cape
Cod)

PRICE: $2.8 million

TERMS: Asset sale for cash

BUYER: Charles River Broadcasting
Co., headed by CEO William Camp-
bell. It owns three other stations, includ-
ingWFCC-FM/Cape Cod. Phone: (781)
893-7080

SELLER: Gramcam Communica-

THANSACTIONS AT A GLANCE

® WLSY-FM/New Albany, IN &WRVI-FM/Valley Station (Louisville), KY

® WHIY-AM &WXKI-FM/Moulton, AL $775,000

® KMBQ-FM/Wasilla (Anchorage), AK Not listed

® KBZR-FM/Arizona City, KDDJ-FM/Globe, KEDJ-FM/Sun City &
KMYL-FM/Wickenburg (Phoenix), AZ$32.2 million

® KGME-AM/Glendale (Phoenix), AZ$5 million

® KRVZ-AM & KQAZ-FM/Springerville, AZ $175,000

® WKCD-FM/Pawcatuck (New London), CT $2.05 million

® KMVI-AM/Wailuku, KNUI-AM & FM/Kuhului & KMVI-FM/Pukalani

® WBTO-AM & WQTY-FM/Linton (Terre Haute), IN Not listed
® WKPE-FM/Orleans (Cape Cod), MA $2.8 million

® WORC-FM/Webster (Worcester), MA $3.5 million

¢ KMIN-AM, KAIU-FM & KQEO-FM/Grants, NM $85,000

® WFAS-AM & FM/White Plains & WZZN-FM/Mt. Kisco, NY

® KBYE-AM/Oklahoma City $480,000

® WMLR-AM/Hohenwald,TN $67,500

® FM CP/Randolph, UT $1.5 million

® WJAN-FM/Sunderland and WJEN-FM &WJJR-FM/Rutland, VT

® WBZS-AM/Alexandria & WZHF-AM/Arlington,VA (Washington, DC)

® WRVX-FM/Lynchburg,VA $1.15 million
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tions Inc., headed by President David
Roth. (508) 255-3220

FREQUENCY: 104.7 MHz

POWER: 50kw at 504 feet

FORMAT: Rock

BROKER: Chaisson & Co. Inc.

WORC-FM/Webster
(Worcester)

PRICE: $3.5 million

TERMS: Asset sale for cash

BUYER: Montachusett Broadcasting
Inc. headed by President Robin Mar-
tin. Martin has interests in two other
stations. Phone: (508) 752-1045
SELLER: Chowder Broadcast Group
LLC, headed by Eric Seltzer. It owns
two other stations. Phone: (215) 646-
1776

FREQUENCY: 98.9 MHz

POWER: 2.4kw at 361 feet

FORMAT: Oldies/Talk
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KMIN-AM, KAIU-FM &
KQEO-FM/Grants

PRICE: $85,000

TERMS: Asset sale for cash: $28,333
for each station

BUYER: Palmer Radio LLC, headed
by Gaylen Palmer. Phone: (801) 532-
1311

SELLER: Davis Broadcasting Co.
Inc., and Philip Vanderhoof. Davis
owns KMIN-AM & KQEO-FM. Phone:
(505) 265-8356

FREQUENCY: 980 kHz; 92.7 MHz;
100.7 MHz

POWER: 1kw day/250 watts night;
1.7kw at 230 feet; 1.7kw at 194 feet
FORMAT: Oldies; Soft AC; Country

rx:m‘mg: -\;:ﬁo-x-x-x'« *Mowm «o- g
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WFAS-AM & FM/White
Plains & WZZN-FM/Mt.

Kisco

PRICE: $20.25 million

TERMS: Asset sale for cash

BUYER: Aurora Communications,
headed by President Frank Osborn. It

Continued on Page 9
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www.iinitedstations.com

15 Weeks of the Greatest Rock of Our Lives
2 Hours per Week Through the Summer of 1999

STATIONS %
c
3
2
c
S
- Week of . ' . e Week of
May 24 The Beatles = July 26 Southern Rock
"”May".sj_,;;: 'Eridﬁ?cla"pt’onf BEEEE (The Allmans, Creedence,

Skynyrd & more)

Aug. 2 Progressive Rock
(Yes, Jethro Tull, Genesis, Queen & more)

~June 7 The Who
‘June 14 California Rock

{The Eagles,cSN ; R : e
Airplane/Starship & mote) ; Aug. 9 :;vhedBtes: ': lt.l\(e Rock
L oodstock, Monterey,
"’""é 21 Pink Floyd__ i & the Best Live Albums)
J""’e 28 Bruce Springste n - Aug. 16 Led Zeppelin
July 5 The Doors S '~ Aug. 23 The Best of the 80’s & 90’s '
July 12 The Great Guitarists , . (Police, Mellencamp, U2,
~ (Hendrix, Page, Van Halen & more) ' ~ Tom Petty & more)

July 19 The Rolling Stones - Au_glzo The Best of the Best—

S A Grand Fmale

Produced exchlusively for Umnited Stations Radio Networks by Denny Somach Produ¢tions
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PRODUCT

Lithographed On Heavy Gloss Stock

+ REQUEST FREE

CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

= PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES & COLOR
PRINTS AVAILABLE

PICTURES

1867 E. Florida St. » Dept. R
Springfield, MO 65803
(417) 869-3456 FAX (417) 869-9185
http:/iwww.abcpictures.com

INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212 FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES. ..
Phone: (330) 273-3200, EXT.137.

HI""'H" MUG SPECIAL! :

| 1-800-7-COYOTE

SHOWCASE

promotional
blues?

L,DN[

www.linkscreen.com

ROLL-A-SIGN Cost-eftective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

Call Toll Free

U.S 1-800-231-2417 PLASTIC
Canada 1-800-847-5616 BANNERS
(713) 507-4295 FAX

call mahlon moore @ 808.739.2662

For your next promouon...

ony, Step up to the

O«

€4 Cy

il oz.
White
Porcelain
f Mug

’

Includes ONE COLOR
. IMPRINT on both sides.
Extra colors - 35¢ /color.

Minimum 288

. Set up $50/color

CALL FOR OUR FREE 52 PAGE CATALOG!

Great ideas for promotions and special events.
Call for our FREE 52 page catalog!

ADOBE[GRAPHICS][SIDESIGN

Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com
1-800-726-9683

Leslie * Lisa « Michele « Patti » Haliemah

TRAVELER

Cash Cube
Money Machine

.

A ; | : NO SET UP
PUSH IT
ANYWHERE / A

‘, FITS
A ; THROUCGH

b ANY 35
FITS EASILY |

| W,
INTO VAN 1 ‘ P OOREAY

OR PICKUP

The Most Portable Money Machine Ever!

Calil Toll-Free 1-800-747-1144 (U.S. only)
Local (309) 755-5021 or Fax (309) 755-1684 for more information

FUN INDUSTRIES E-mail: fun@netexpress.net

FAX (309)155-1684

Display Your Wares.lh”

PRODUCT
SHOWCASE

We have cost effective answers for your promotionsl nesas!
EventTape® ¢ FlashBags™
BunchaBANNERS™ * Ponchos

___ BumperStickers

Call Dawn Garrett

T INDUSTRY"S NEWSPARER

310-788-1622

6209 Constitution Drive « Fort Wayne, IN 46804
Fax: (219) 436-6739  www.lirstilash.com

1-800-21-FLASH

www.americanradiohistorv.com
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in first public quarter

in its Seattle cluster.

Infinity Benefits From Higher Ad
Sales; GBS Surprises Analysts

B Entercem smashes company records

igher ad sales, particularty from Int2rnet companies, drove Infinity

Broadcasting Corp. (NYSE: INF) to a 44% revenue increase in Q1,
company head Mel Karmazin said. Infinity had net revenues of $474 mil-
lion, compared to $330 million In the same quarter last year. Net income
rose 52% in th2 quarter to $48 million. Infinity parent CBS has recently
been increasingly active in forming partnerships with Internet companies,
and Karmazin said “hat Infinity “continu&s to benefit from new Internet-
related advertising on its radio stations apd outdocr advertising venues.”

he radio and outdoor divisions drove CBS Corp.'s (NYSE: CBS) profits

in Q1, but the success of CBS' TV operations was the big surprise in
the company's 2arnings report. While many analysts expected CBS to re-
po-ta netloss for the quarter, higher TV ratings and record resulits at CBS-
owned Infinity drove CBS to a profit of $25 million from continuing opera-
tions. Net rever ues for Q1 were $1.77 billion, down about 9% from $1.95
billion last year whe CBS covered the Winter Olympics. Operating cash
flow was $280 million for the quarter, up from $271 million a year ago.

Net revenues for Entercom Communications Corp. (NYSE: ETM) —
which completed a $236-million IPO in January — were up 59%, to
$39.6 million from $25 million In '98. Broadcast cash flow rose 62%, to
$10.7 million from $€.6 million last year. Cn a same-station basis, net reve-
nues increased 17%, while BCF climbed 43%. The company attributed the
ga:ns to acquis tions in Boston, Portland and Rochaster, as well as growth

roadcast cash flow for Jefferson-Pilot Communications Co. (NYSE:

@ JP) rose 8%, to $19.1 million from $17.7 million last year, while earn-

ings rose 10% to $8 million from $7.3 million. The insurance company
owns 17 radio stations and a sports network.

TRANSACTIONS

Continued from Page 6

owns two other stations. Phone: (203)
219-1339

SELLER: Westchester Radio LLC,
headed by President Frank Washing-
ton. Phone: (916) 321-2290
FREQUENCY: 1230 kHz; 103.9 MHz;
106.3 MHz

POWER: 1kw; 600 watts at 670 feet;
1.4kw at 440 feet

FORMAT: News/Talk; AC; NAC/
Smooth Jazz

KBYE-AM/Oklahoma City

PRICE: $480,000

TERMS: Asset sale for cash

BUYER: Tyler Broadcasting Corp.,
headed by President Ty Tyler. It owns
three other statiors, including KKNG-
FM/Newcastle. Phone: (405) 632-6766
SELLER: SCI Corp.,headed by Pres-
ident Jeffrey Bodley. Phone: (214) 445-
0699

FREQUENCY: 890 kHz

POWER: 1kw

FORMAT: Religious

AM CP/Malin

PRICE: $3,500

TERMS: Asset sale for cash

BUYER: Malin Christian Church Inc.,
headed by Sandra Soho.Phone: (541)
884-8074

headed by Franck Kato. Phone: (213)
389-8094

WMLR-AM/Hohenwald

PRICE: $67,500

TERMS: Asset sale for cash

BUYER: Cochran Communications
Corp. of Lewis County, headed by
President Harold Cochran. Phone:
(931) 796-1907

SELLER: Lewis County Broadcast-
ing Co. Inc. Phone: (931) 796-5966
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Country

FM CP/Randolph

PRICE: $1.5 million

TERMS: Asset sale for cash

BUYER: Maximum Broadcasting Co.
LLC, headed by Chris Devine. He aisc
owns Marathon Media. Phone: (312)
204-9900

SELLER: Randolph Broadcasting
LLC, headed by Victor Michael. He
owns five other stations. Phone: (703)
761-5000

e v B oS

WJAN-FM/Sunderland
and WJEN-FM & WJJR-
FM/Rutland

PRICE: $6.25 million

SELLER: The Jesuit Mission Inc., | TERMS: Asset sale for cash: $1.525

Continued from Page 4
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The commission said the licensees argued in their appeal that“there is no nexus between Rice’s sexual misconduct
and the licensees' broadcast activities” The FCC replied in last month's order that when a licensee has committed
“egregious crimes against society ... we need not find the specific link or nexus the licensees demand.”

SBS Buys Stake in Hispanic Music Internet Site

panish Broadcasting System last week purchased 80% of LaMusica.com, which carries news reviews, concert
listings and other information, all relating to Hispanic music. LaMusica.com ciaims it receives over 3 miltion hits a
month. The purchase, for an undisclosed sum, gives SBS a new outlet to create advertising revenue, said SBS

President Raul Alarcon Jr.

Clear Channel Orlando 'Net Sites Netting Millions

lear Channel Communications' five station websites in Orlando have by themselves generated $1 million to $1.5
millionin revenue and $500,000 to $1 million in cash tlow since they started up a year ago, according toVP/GM
Jenny Sue Rhoads. She told R&R last week that several multimillion-dollar sales deals are in the works. Rhoades
added that together the Orlando sites are receiving about 4 million “page impressions” (which she defines as when a
user “stays with” a site's home page) per month.

Emmis Amends ’98 Earnings; No Effect On Revenue, Cash Flow

mmis Communications amended its 1998 earnings statement last week. VP/Finance Dave Newcomer told R&R
that the company expensed CEQ Jeff Smulyan’s year-end bonus of $3.4 million in stock options when the fiscal
year ended Feb. 2, 1998.Then, in the second quarter of last year, Emmis’board voted not to grant Smulyan the bonus,
because the company did not meet the cash flow and stock orice goals outlined in his 1998 contract. Thus, it “re-
versed' the payment, or put it back on the books. “This restatement clearly does notimpact the company'’s previousty
reported revenues and net cash flows,” said EVP/CFO Wazlter Berger.

Radio One Boosts IPO Shares, Price

adio One will offer 6.5 million shares of class A common stock at $22 to $24 each, up from 6.2 million at $17 to
$21, according to Bloomberg. Including class B and C shares, the offering now consists of 17.45 million shares
and is valued at $401 million. If the class A shares go for $23 each, the company should raise $101 million after
expenses. Radio One is expected to begin trading on the Nasdag exchange under the symbol“*ROIA" later this month.

Continued on Page 25

Clear Channel
Continued from Page 4

Michaels will report to Clear
Channel President Mark Mays,
who, in a prepared statement, said,
“Adding Randy Michaels' unparal-
leled radio expertise and strategic
vision to our management team was
a critical component of the merger.
No one in this husiness or anywhere
else knows radio like Randy. I'm
confident he'll he a huge force in
taking all 450 radio stations to their
peak. I'm also glad I don’t have to

compete against him anymore.”
Most of the 500 Cincinnati-area
Jacor statfers will stay at the Coving-
ton headquarters, including Michaels.
Jacor COO Bohhy Lawrence and Ra-
dio Division President Dave Crowl
retain their positions. although their
titles were unclewr at press time. Oth-
er Jacor executives. including Sr. VP/
Treasurer Jon Berry. St. VP/CFO Chns
Weber. VP/Finance Marty Gausvik,
Director of Finance Mike Oakes and
Sr. VP/Communications Pam Taylor.
were offered johs with Clear Channel.
hut declined. according to Taylor. who

described the mood of the staft as
“good and upbeat.” Taylor told R&R.
“The Clear Channel folks have been
wondertul and have offered us all po-
sitions in San Antonio. hut moving to
San Antonio was not in anyone's im-
mediate plans.”

One victim of the merger was the
bulldog sound that heralded the arrival
of Jucor news with the line. “"The noise
you can't ignore.” Michaels was over-
heard telling one Jacor statfer that
“(Clear Channel Chairman/CEQO) Low-
ry (Mays) asked. “What exactly is that
animal. and why is it throwing up?™

Feuer
Continued from Page 4

Council Bluffs and Lincoln — plus
two in Wichita — will be swept into
Central Star.

There were a couple of bumps
along the road to closing. In Wichita,
where Capstar had expected to shed
three stations to comply with regula-
tory limits, the company was ulti-
mately forced to divest five proper-
ties. In March the Department of Jus-
tice said it would clear the deal if
Capstar sold its own KNSS-AM/
Wichita — in addition to Triathlon’s
KFH-AM. KQAM-AM. KEYN-FM

& KWSJ-FM/Wichita— to Connois-
seur Communications. Without the
divestitures. Justice claimed, Capstar
would have controlled more than
45% of ad revenue in the market.
On April 21 the DOJ announced
that the Connoisseur deal had, for
reasons that aren’t clear. gone sour.
Capstar proposed a quick fix. how-
ever. and the DOJ approved: The
Wichita quintet was to be placed in a
trust administered by former FCC
commissioner Henry Rivera. The
FCC approved the deal a day later
under the condition that the trust sell
the five stations within four months,
Meanwhile. the DOJ also unraveled

Citadel Communications’ JSA with Tri-
athlon’s Colorado Springs quartet. (In
1997 Justice began investigating allega-
tions of price fixing in the market by
Citadel.) That resulted in Capstar’'s sale
of Triathlon’s KTWK-AM & KVOR-
AM/Colorado Springs — in addition to
Triathlon’s KEYF-AM & FM/Spokane
— 10 Citadel for $10 million. Capstar
also swapped Triathlon’s KSPZ-FM/
Colorado Springs for Citadel's KKLI.

The net result for Citadel in Colo-
rado Springs: the Triathlon trio plus
KKFM-FM & KKMG-FM. In Spo-
kane Citadel also owns KGA-AM.
KJRB-AM, KAEP-FM. KDRK-FM
& KNIY-FM.

million for WJAN-FM, $1.919 million for
WJEN-FM and $2.806 million for WJJR-
FM.

BUYER: Albany Broadcasting Co.
Inc., headed by James Morrell. It owns
10 other stations. Phone: (518) 786-
6600

SELLER: Radio New England Ltd.,
Cumberiand Blues Co.Inc. and Peak
Communications Inc., all controlled by
Ronald Morlino and Kathryn Adams.
Phone: (802) 775-9450
FREQUENCY: 95.1 MHz; 94.5 MHz;
98.1 MHz

POWER: 96 watts at 2,398 feet; 3kw at
241 feet; 1.15kw at 2,593 feet
FORMAT: Country; Country; AC

www americanradiohistorv. com
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WBZS-AM/Alexandria &
WZHF-AM/Arlington
(Washington, DC)

PRICE: $11 million

TERMS: Asset sale for cash
BUYER: Mega Communications
LLC, headed by President Alfredo
Alonso. It owns 13 other stations.
Phone: (301) 588-6200

SELLER: OIA License LLC, headed
by John Douglas. It owns one other
station. Phone: (415) 434-1220
FREQUENCY: 730 kHz; 1390 kHz
POWER: Skw day/25 watts night; Skw

FORMAT: Business News; Talk

WRVX-FM/Lynchburg

PRICE: $1.15 million

TERMS: Asset sale for $350,000 plus
$200,000 employment contract for
James Shircliff

BUYER: Travis Media Corp. LLC,
headed by Robert & Karen Travis.
Phone: (540) 344-2800

SELLER: The Shircliff Partnership
Ltd., headed by PresidentJames Shir-
cliff. Phone: (804) 846-1122
FREQUENCY: 97.9 MHz

POWER: 570 watts at 1,925 feet
FORMAT: AC
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THE BEST Is BACK'

WEDNESDAY, JUNE 9, 1999
12:00-6:00PM / REGISTRATION OPEN

FRIDAY, JUNE 11, 1999
10:00-11:00AM / GENERAL SESSION

~Join us June 10-12 for R&R Conventmn 99
at the - Century Plaza Hotel in Los Angeles.

Get in touch with the technological future of the

12:00-5:00PM CONCURRENT SESSIONS

Jacobs Media Alternative Summit

JRSDAY, JUNE 10, 1999

7:00AM-5:00PM
TJ Martell / Neil Bogart Golf Tournament

9:30AM-1:00PM
Jacobs Media Alternative Summit

1:30-4:30PM
NAC/SMOOTH JAZZ
The Format In Focus

1:30-4:30PM
TALENT
Making A Big Splash In The Talent Puddle

CONCURRENT SESSIONS
1:15-2:45PM

* ROCK
Good Radio - It’s All In Your Head

* PERSONAL FINANCE
Investing In The Market

* PRODUCTION
Radical Station Imaging

CONCURRENT SESSIONS
3:00-4:30PM

* ALTERNATIVE
The First Annual R&R Alternative
Rate-A-Record

* HOT AC
Is Hot AC Being Repositioned?

* URBAN
The State Of African Americans
In The Broadcast industry

* PROMOTION

Marketing With Outdoor — Love At First Sight
4:45-6:00PM / GENERAL SESSION
7:30-9:30PM / OPENING COCKTAIL PARTY

7:30-9:30PM
TJ MARTELL / NEIL BOGART SILENT AUCTION

10:00PM-12:00AM

R&R COUNTRY INDUSTRY
ACHIEVEMENT AWARDS SHOW
10:00PM-2:00AM / HOSPITALITY SUITES

11:00PM-3:00AM / R&R LATE NIGHT LOUNGE

11:15AM-12:45PM

¢ CHR
Hype 101

¢ COUNTRY
| Country Formatics: Is It Time For A Change?

o NEWS/TALK
FM Talk: Music Radio’s New Competition

* ROCK
| The Fragmented Rock House
!~ Building With Splinters

1:00-2:45PM / LUNCH

CONCURRENT SESSIONS
3:00-4:30PM

e AC
Superstar Air Talents - Past And Present

* ALTERNATIVE
The Cost 0f Doing Business

¢ CLASSIC ROCK
When Led Zeppelin Alone Isn’t Enough

* URBAN

¢ MUSIC RESEARCH
The R&R Cailout Consortium

4:30-5:30PM
ARBITRON
Diarykeepers Speak

7:00-9:00PM
R&R URBAN INDUSTRY
ACHIEVEMENT AWARDS SHOW

10:00PM-12:00AM
NAC CLUB R&R

12:00-2:00AM
R&R JAVA CAFE

10:00PM-2:00AM
HOSPITALITY SUITES

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

) radm and. mcord mdusmes

o m how to better_"'_...-

SATURDAY, JUNE 12, 1999
10:00-11:00AM / GENERAL SESSION

CONCURRENT SESSIONS
11:15AM-12:45PM

© ADULT ALTERNATIVE
What To Spin And How Often

¢ CHR
Morning Legends

¢ COUNTRY
Do Short Playlists Mean Higher Ratings?

| * OLDIES
| Jammin’ Or Otherwise

* RADIO RESEARCH
l The Research Project: The Impact Of Higher
| Spot Loads On Radio

1:00-2:45PM / LUNCH
Radio, State Of The Industry

CONCURRENT SESSIONS
§:00-4:30PM

* NAC/SMOOTH JAZZ

The Intersection of Art & Commerce:
Dwindling CD Saies Seen Under
The Microscope

o TALENT
Air Personality Plus+

* POP/ALTERNATIVE
Behind Pop Alternative’s Promotion

¢ SPANISH
Spanish Radio: The Future is Now

¢ TECHNOLOGY

Companies That Are Going To Change The

Future Of The Radio & Record industries
7:00-8:00PM / PRE-SHOW COCKTAILS

8:00-10:00PM / SUPERSTAR SHOW

WWwW.americanradiohistorv.com
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INFORMATION
FAX this form ro: (310)203-8450

Or MAIL ro:

R&R CONVENTION ’99

10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004

ONLINE registration at: www.rronline.com

Please print carefully or type in the form below.
Full payment must accompany registration form.
Please include separate form for each registration.
Photocopies are acceptable.

- MAILING ADDRESS

Name

Title

Call Letters/Compuny Name Format

Street

C_E/ State Zip

Telephone # Fax # -
E-mail B

CENTURY PLAZA HOTEL and TOWER

WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION °99.
Thank you for requesting reservations at the Century Plaza Hotel.
Our staff would like to take the opportunity to extend a warm
welcome to you during your upcoming meeting.

® In order 10 confirm your reservation, please guarantee your arrival
with a major credit card, or you may send a one night’s deposit.
Deposits will be refunded only if reservation is cancelled 48 hours
prior to arrival.

o Reservations requested after May 14, 1999 or after the room
block has been filled are subject to availability and may not be
available at the convention rate.

® Check in time 1s 3:00 pm; check out time is 1:00 pm.

REGISTRATION EEES

3 OR MORE BEFORE JUNE 7, 1999

— SINGLE BEFORE JUNE 7, 1999

— EXTRA COCKTAIL TICKETS (THURS)

EXTRA SUPERSTAR SHOW (SAT)

DAY PASSES

— ON-SITE REGISTRATION

METHOD OF PAYMENT

Amount Enclosed: $

$450 EACH

$475 EACH
$ 85 EACH
$100 EACH
$225 EACH

$550 EACH

Visa D MasterCard D AMEX D Discover D Check D

Account Number

Exp. Date:

Cardholder’s Signature

Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
refund less a $75.00 administrative fee will be 1ssued after the convention if notifica-
tion is received on or before April 2. 1999, Cancellations received between April 3
and May 14, 1999 will be subject to a $1350.00 cancellation fec. No retund will be
issucd for cancellations after May 14. 1999 or for ““no shows.”

HOTEL REGISTRATION

TYPE OF ROOM

CONVENTION RATES

SINGLE (1 PERSON) PLAZA $195.00
SINGLE (1 PERSON) TOWER 7$25(jt()0
DOUBLE (2 PEOPLE) PLAZA $220.00
DOUBLE (2 PEOPLE) TOWER $270.00

SUITES PLAZA

$475.00 and up

SUITES TOWER

$700.00 and up

For RESERVATIONS, pledse call:

(310) 551-3300 or 1-800-WESTIN-1.
Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

LS

. s

WwWwWwW americanradiohistorv com
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¢ RAB: Restaurant spots add sales sizzle, Pag:a 14

o Station sets up online trading post, Page 15

® Cheese Day’s coming! Four Weeks Forward, Page 15

mgﬁégement marketing

< MARKETING F

In simplest terms, a [eader is one who knows where he

wants to go, and gets up, and goes.
— John Erksine

- sales

PLACGING ADS ON RADIO
WEBSITES: DON'T BE AFRAID

ﬁerry Ba"é?rme It' se.ems like everyf)ne in ra-
= ~  dio is suddenly trying to de-
velop an Internet strategy.
We’ve added new buzzwords to our vocabulary:
e-commerce, content partnerships, streaming.
We all want to extend our on-air brand to the
Internet, providing a meaningful experience for the

web user.

While we all agree that we want our sites to offer
as much value as possible, we don't all hold similar
opinions regarding the financial possibilities. Ask
10 radio people about their Internet revenue model,
and you'll probably get 10

different answers. Many of
these ideas concentrate on non-
traditional marketing plans that
put radio stations into a differ-
ent relationship with sponsors
and listeners.  Thev

words like “marketing part-

include

ners” and “integrated promo-
tions,” while they dismiss con-
cepts like banners, buttons and
simple sponsor links.

Why are some radio people
afraid to say they want to make
money on the web the old-
fashioned way — with advertis-
ing? While new and creative
approaches Certainly represent

GERRY BOEHME

huge amounts of . monev. But we don’t think we
should carry advertising because we say our
listeners don’t want it?

Where does this thought process come from?

Strangely, while we sell the value of sponsorship
to the advertiser, we sometimes have trouble
believing it ourselves. Part of our success lies in the
fact that in radio, the advertiser’'s message is forced
on the listeners. They have to listen to the
commercial to get the programming, the content.
Since we separate in our own minds the
“advertising” from the “content,” we have trouble
convincing ourselves that advertising messages
y hold any real value to the
| listener. In fact, commercials
| have a ncgativc connotation for
many radio salespeople. We
don’t like to talk about them on
the air, and we don’t like to
admit how many we carry.

When we talk about our
websites, our bias shows
through. We can’t believe our
listeners will accept advertising
on our websites. Many talk
about “blurring the line” be-
tween content and advertising,.
The theory is to make the
advertiser’s message appear as
entertainment or information to
the listener (and therefore more

real opportunity, they also blind
us to solid opportunities. They overlook obvious,
short-term billing, and they expose our own
dangerous mind sets regarding our feelings about
our traditional broadcast advertising business.

What's the obvious opportunity? Radio stations
have built their success on a traditional advertising
modelk relaying the messages of multiple sponsors
to our audience. A store owner needs more
customers, so radio creates awareness and drives
traftic. We sell the concept that advertising works,
and when clients see results, they continue to
advertise.

This same model can work on the Internet. The
web covers for radio’s perceived weaknesses. It
provides visuals and detailed information, lets us
interact  with  customers and tracks results.
Arbitron/Edison Media research says our listeners
want to see information on our websites about
sponsors they’ve heard on our airwaves. Yet many
radio people say they don’t want to carry traditional
advertising on their websites.

So let’s get this straight: The Internet covers for
our weaknesses, a combined radio/Internet
package has more value for the advertiser,
sponsors are excited about Internet advertising,
and our listeners want to see ads on our websites.
Plus, all the big websites carry ads and are billing

palatable). We also talk about
complex promotions, somehow getting the listener
involved with the sponsor to make the ads more
effective.

Here are the facts:

* On-air inventory is limited. Internet space is
not.

* On-air clutter can be a problem. Internet
placements can be managed more effectively and
creatively.

* On-air commercials may be forced. Clicking on
Internet ads is voluntary.

* Listeners accept commercials on the air, and
listeners expect to see ads on our websites.

We're being foolish if we don’t take ad vantage of
that and pitch web links to all of our on-air
sponsors.

If we have any doubts, we should take our cue
from the true masters of selling the value of
advertising to both sponsors and consumers —
newspapers.

Newspapers have convinced retailers that they
have to advertise Thursday through Sunday to
reach consumers who shop on weekends. They also
sold their readers on the fact that the newspaper is
the place to get all the important information they
need to shop.

Continued on Page 14
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THE RESURRECTION OF
HARLEY-DAVIDSON

Amidst the deafening roar of their
motorcycles, many of them Harleys,
3,000 bikers invaded the little
California town of Hollister and seized control. Some of these
bikers were drunk and disorderly, making noise, smashing
windows and riding in and out of stores and bars on their
motorcycles. Two city blocks became a race track and party
area. When order was restored three days later, 50 people had
been injured and nearly 40 arrested.

This 1947 incident was front-page news and riveted the
American public, leaving Harley with an “outlaw” mystigue.
Then came the 1954 film The Wild One, based loosely on the
Hollister event, starring a cocky young Marlon Brando and his

notorious gang with their black-leather jackets

{ , - 3 and motorcycle boots.
'THE RDADT0o

By Dick Kazan

Biker gangs like the Hell's
[ R — Angels soon became

household names, while
u ﬁ Q ESS rock 'n’ roll enhanced the
- g idyllic image of power and
rebellious freedom. It was hip to be bad, and
Harley was at the forefront, selling a lot of hikes.

By the late '60s the combination of bad management, poor
guality and fierce Japanese competition had eliminated every
American motorcycle maker but Harley, which was close to
bankruptcy. Harley was sold to AMF, a conglomerate that
invested millions. But the quality got worse, and even hard-core
customers began to give up on Harley.

In 1981 company execs raised the money to buy back the
firm — but the cost of the purchase, a recession and superior
Japanese bikes had the company facing bankruptcy again. Then
a fascinating transition took place. While insisting that the U.S.
government restrict “unfair” Japanese imports, Harley went to
Japan and learned superior manufacturing and quality control.
Senior management also began a factory-sponsored club,
holding numerous events to interact with and listen to what
remained of Harley's customer base.

Those customers wanted the “classic” Harley styling of the
1940s and '50s and demanded reliability. As Harley manage-
ment started to deliver, the company became a symbol of
America. Once the best in the world, our industry had become
sloppy and uncompetitive — but was now on its way back and
attempting to challenge the Japanese. Americans rallied behind
Harley-Davidson, and many old customers returned, including
police departments coast to coast.

As Harley Chairman Rich Teerlink said, “We’ve been up and
down. When we haven't been sensitive to our legacy, to the
employees or customers, and made products that were not up
to standards, our market share went to hell.”” Teerlink and
other members of top management finally got the message.
The result? A very profitable company and a waiting list for
their motorcycles. But Honda, Kawasaki, Suzuki and Yamaha
continue to innovate and will quickly capture this market if
Harley becomes arrogant or complacent.

How can you apply the Harley lessons? Demand more of
yourself. Ask your station personnel what improvements
they'd recommend, then act on their suggestions. Then speak
with your listeners. Give them what they want and do it
consistently, including on weekends. You’re running more
commercials than ever, but they’'ll tune in and stay if you offer
them good reasons to. Harley charges premium rates for its
bikes, but customers pay them to get what they want. In
effect, so will yours.

Next week, I'll share business advice from Sandy Sigoloff,
the foremost expert on resurrecting troubled companies. His
tips could make a big difference in your station’s profitability.

' Radical Marketing, Sam Hill and Glenn Rifkin, 1999

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road to Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.
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Wednesday, May 19, 1999

Mirage/Baccarat Bar
Singer/Songwriter
John Pagano

Seana Fisher

Laurie Foxx

Mirage/Festival East

Pop

Michael Cavanaugh
Matthew Lee
Robby Baier

Andy Tubman

Mirage/Festival West
Alternative

Yegas Demilo

Ball In The House
Jason Perrin

Urban's Talking

Thick Liquid
Mirage/Lagoan Saloon
Eclectic

Stone

Phatback

Craig Jackson

Thursday, May 20, 1999
Desert Inn/Starlight
Hip-Hop, R&B, Rock
Leaderhouse

F-1

Flogging Moily

Cool Water Canyon
Rapture

The Unknown Jeromes
Shije

All You Can
EAT’M...

200 Bands
for 20 Bucks!

Keynote Speaker - Mr. Ahmet M. Ertegun,

Co-Chairman & Co-CEO Atlantic Records
SHOWCASING ARTISTS

Thursday, May 20, 1999
GameWorks

Pop, Rock

Lily's Siren

Fredalba

Trip

Cousin Oliver

RX Bandits

River Fenix

The Hippos

Hard Rock Cafe
Alternative, Rock
Abercrombie

The Annie Hawkins Band
Inside Scariet

Honey And The Bees
Relish

Matthew Puckett
Playingcard Motorbike
Squint

Hard Rock Hotel/Joint
Rock

The Blue Flu

Mama Zeus

Gorgeous

Borgo Pass

Sixty Cycle Hum
Skycycle

El Centro

Imperial Palace/Royal Hall
Pop, Rock

Natalie Wattre' Band
Lisbeth Scott

Francesca & The Flames
Betsy Holm

Dave Crimmen

Connie Emerson and Shin Dog

Thursday, May 20, 1999

Mirage/Baccarat
Singer/Songwriter
Penny Framstad
Tim Moyer
Che'Zuro Whiting
True Margrit
Sydney Forest

Mirage/Festival East
Po

rop

Jamie Green

Mark Aaron James
Julian Smith

Mission Delores

Michael Brandmeier
Debra Davis Band
Mirage/Festival West
Alternative

Crazy Cat George

The Painkillers

Papa Roach

Bead

The Goods

Twelve:01
Mirage/Lagoon Saloon
Eclectic

The Black Brothers
Trace

Ultrasound

Other Star People

The Annie Hawkins Band
New Frontier/Gilley's
Country

Ajaks

Katie Kern

John Encino & The Full House
Band

Shellie Martin

The Graveyard Farmers

Thursday, May 20, 1999

Tommy Rockers/In
Alternative, Rock
Belle Academe

Jesus Chrysler Super Car
Left Standing

Stone Brown
Grooveyard

The Hi-Fi-s

Sucka Punch

Tommy Rockers/Out
Alternative, Rock
Flytape

Epstein's Mother

The New Vibe

Mabus

Warsaw

Medium Brown
Johnny Flamehead

Treasure Island/Dory
Jazz, Funk & Fusion
Scott Hathaway

Ray Reed Project
Amaranth

Friday, May 21, 1999

Bellagio/Allegro
Jazz, Acoustical

Saya Saito

Kar! Hugo

Coalition

Positive Rhythmic Force
Billy McLaughlin

John Pagano

another

Friday, May 21, 1999
Desert Inn/Starlight
Hip-Hob, R&B, Rock
The Hush Brothers

3 Flow

Easo

B|g ﬁ(y

Roy Ashen
Gameworks
Pop, Rock
Tru Prophitz
Gifthorse
Joelle

N.U. M.

The Marginal Prophets
Monkey

Brotha L.D.
Swerve

Hard Rock Cafe
Rock

King Cartel

U-Core

The Negro Problem
God Among Men
Sparrows Point
Evren Goknar

The Jolly Lamas
Imperial Pal/Royal Hall
Pop, Rock

Kris Wiley Band
Anne Delangis

The Lizards

Ruby Diver

The Jones

Mick Sterling
Three

Friday, May 21, 1999

Mirage/Baccarat Bar
Singer/Songwriter
Chris Blake

Raspin

Steve Reynolds

Amy Fox
Mirage/Festival East
Pop

Fisher

Francesco Gregorini
The Jon Ernst Band
April Cope

Roberta Donnay

Cindy Alexander

Mirage/Festival West
Alternative

Girl Next Door

Cabula

Q

Liquid Vinyl
Deborah Levoy
Satellite

Mirage/Lagoon Saloon
Eclectic

Brodeeva

Far From Home

Sweet Madness

Idle Kings

Mer

New Frontier/Gilley's
Country

Jessie And The Raindogs
Heartbreak Station

Gina Giacinto

Bobby K

Dragstrip 77

Friday, May 21, 1999

Tommy Rockers/In
Alternative, Rock
Frozen Sun

The Probers

Queer For Astroboy
Mad Trucker Gone Mad
Chupacabra

Gail Swanson

Trigger Pimp

Tommy Rockers/Out
Alternative, Rock
Raising Cain

Floor Thirteen

Alien Ant Farm

Glass Eden

Evenrude

Agent 51

Furious IV

Treasure Island/Dory
Jazz, Funk & Fusion
Will Sumner

00 Soul

Native Tongue
Treasure Island/Hideaway
Pop, Acappella
Tenderheart

Melissa Mathes
M-Pact

Living Prcof

Castles In Spain

Saturday Band Line-up will
be in the Program Guide

REGISTER HERE

MAIL TO: EAT’M - 2341-A Renaissance Drive, Las Yegas, NV 89119
OR FAX TO: (702) 792-5748 OR PHONE: (702) 792-9430

MAY 19-22, 1999 - Vegas, Baby!

The EAT'M Conference, Showcase & Festival in Las Vegas fea-

Take * bite out of the music biz.

"“‘ - 3 = " - TMl

tures the hotzest undiscovered new acts in music. You'll see your .
new favorite band before they sign their first record deal. - JB Your Name
Over 200 bands showcasing. . Company
Showcase Wristbands Now on Sale! @ All ETM Ticket Kiosks. Te
If you love new music and the energy that surrounds it, then T . . a| Address
you can’t miss this music event. Call 702.837.3636 for event LRSS TRIShIN {usice ci State Countr Postal Code
information or visit us at WWW.eat-m.com. Conference, Showcase & Festival | ‘Y Y —

Phone: Country Code ( ) Area Code | )

PRESENTED BY HOSTED BY  PRODUCED BY CLE BY ; .
R , ’F\@‘M' Fax. ~ Country Code () AreaCode( )
QUIRK o R E-mal: Weo Ste (URL)
1-888-ETM-TIXS

PR MK LA SX N

Business Category (Circle One): Major or Indie Label, publisher software developer, band manages, agent, promater, producer, facilities operator,
service affiliate, executive, songwriter, artist, attomey business manager, retailer, talent buyer, internet user, muttimedia producer, other

COLLEGE.OF MUSIC

BORDERS GREEN VALLEY

= m BMIBEL/GIO @
X%O CU Citylife m@ R L

hera tocan

+ Platinum registration includes uniimited access to all EAT'M events. $285 thru 4/30/99; $350 5/1/99 ~ Walk-up Rate

s Gold registration includes Conferences and Showcases. $150 thru 4/30/99; $195 5/1/99 ~ Walk-up Rate

s Student registration includes Conferences and Showcases and are available for full-time students. $150 thru 4/30/98;
$195 5/1/99 ~ Walk-up Rate. Copy of cur-ent student I.D. and payment in full must accompany student registration.

ohrd &
E——— heregane Bomom s bapter. GOLDEN
FINGER-RECORDS Q";"A"‘;‘ UL

o, ™S 18 AN 2N ASVEGAS T xle- | o Wrist Bands for Showcases. $20 ¢ CLE Units, $250 (Attendees must be registered w/EAT'M)
hcalal - PECE W} L @ ;
s v Pt scarce JNAMIMY ercomuwe, it ’7‘//”””/" ; Please register me for: _ Platinum _ Gold _ Student _ Wristband _ CLE _State
- MIWEEKY ﬁ Cartney} %ﬁg @ fw B‘ﬂ ﬁ i Method of Payment: 0 Cash J1Check QAMEX 2MC QVisa
lasvegasweekly L MulnmeDia V” PR T | ot carct Byp. Dte
s sutcnaor NEX(TER Yy
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= v oprint. U Send me information on the EQUINOX-David Cassidy Celebrity Golf

Tournament benefiting Special Olympics
U Send me information on Continuing Legal Education

S 91 @ 8 VOCELULITTE

www.americanradiohistorv.com



www.americanradiohistory.com

14 * R&R May7,1999

management « marketing - sales

— MARKETING |

PLAGING ADS ON RADIO
WEBSITES: DON'T BE AFRAID

Continued from Page 12

Newspapers also create content sections with one
or two articles about a subject, fill them with
advertising and then sell the sections to all sponsors.
It’s a beautiful model, with no category exclusivity
and no worry about clutter, and extra visibility for a
sponsor costs extra. Newspapers convince advertis-
ers that they have to be in that section to reach the
consumers who are ready to buy.

As if that weren’t enough, newspapers position
straight advertising as content to their readers —
the sponsor’s message itself is the reason to buy the
paper.
classifieds? For the weekend retail sales? For the

Do people buy the newspaper for the

coupons? Of course. For newspapers, advertising is
valuable content, and readers accept it happily.
Radio stations are taking too long to recognize
the strength that makes them unique among all the
new media sales vehicles. We adapt to lifestyles,
we're portable, and our listeners are loyal to our
stations. We should be able to provide the same
model to our listeners, making advertising one of
the main reasons that people go to our sites.
Maybe it comes down to one simple question: Do
we believe in what we sell? Do we believe in the
power of advertising — the power to broadcast a
message to our listeners and have them respond?
It we do, we also have to believe the listener's
interest is piqued bv ads thev hear, and we should
make it easy for them to get more information on
our websites (where the listener expects to sce it).
Here are some wavs to do that.
* Every station should have a website right now,
even if it's only a place where listeners go for more
information about on-air sponsors.

* Every station should have a permanent
sponsor button, a permanent landing area for
listeners who hear something on-air and want to go
to the website and find more information easily.
This area should feature links to all advertisers, and
we should charge extra for this space.

* All sites should feature some kind of rotating
This will take
advantage of aided recall and remind the listener
about something they already heard on the air, as
well as build image and awareness on their own.

ads, banners or other types.

While many believe banners are fading on the
Internet, they’re missing the point. Banners don’t
work very well on Internet-only sites because there
is nothing driving people to those banners. Radio
ads drive traffic to those placements, and aided
recall increases their effectiveness. Banners on radio
sites remind people that they wanted more
information, and radio’s click rates should be
higher as a result.

* Every station should promote the sponsor
links on their website within the ads themselves, as
well as through separate promotional mentions.
Don’t be atraid to tell people about the visuals,
detail and direct links they can find.

* All on-air sponsors should be involved in the
website revenue model. Most of our revenue comes
from on-air broadcasters; it's absurd to limit web-
site sponsorships to special, promotional-based
sponsors who purchase special packages above and
bevond on-air spots.

Radio Internet ads: Sell them and be proud!
Gerry Boehme is Sr VP for Katz Med|a Group and Katz

Interactive Marketing. He can be reached at (212) 424-6784
or via e-mail at gerry_boehme @katz-media.com.
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RADIO GETS RESULIS

SUCCESS STORIES FROM THE RAB

Restaurant Pro
Pronounced A Success

SITUATION: How do you market a restaurant with a location that's
hard to find and a name that's almost impossible to pronounce?
Simple ... you plug into the medium that really gets results! Girasole
restaurant served great food in a wonderful atmosphere, but it was
located in an otherwise empty shopping center. Very few potential
customers knew its name — and few of those who did could
pronounce it.

OBJECTIVE: The owners needed to build up their client base, boost
their name recognition and let people know exactly where to find the
restaurant.

CAMPAIGN: Enter the creative professionals of KKIQ/Pleasanton, CA.
The staff created a series of amusing spots based on customers
mispronouncing the restaurant's name. The spots ran throughout
the day, grabbing the listeners’ attention and promoting Girasole's
wonderful food and unusual locale.

RESULTS: Sales grew a healthy 15% during the campaign, and
many customers went out of their way to mention the radio spots.
Radio gets results, and KKIQ brought in the business for the people
at Girasole.

————RABTOOLBOX ——

More marketing information and resources from the RAB

MEDIA TARGETING 2000

More than a third (37%) of those who ate at a restaurant in the
past three months earn more than $50,000 per year, and 30% are
college graduates. More than three-fourths (76%) own their own
homes, and 37% have children living at home. This group spends
an average of 47% of its daily media time with radio.

INSTANT BACKGROUND — RESTAURANTS

Table-service restaurant operators with an average check size
of less than $8 report that repeat business accounts for
approximately 80% of their yearly sales. Repeat customers are
responsible for 60% of the revenues of restaurants with an
average check size of $25 or more (National Restaurant
Association/Restaurants USA. February 1998).

RAB CATEGORY FILES

“Consumers take center stage in the restaurant industry. Their
lifestyie preferences and disposabie income leveis determine
current trends in dining out. Thus they also determine the
success or failure of one restaurant over another. The number of
restaurants [in the U.S.] has quadrupledin the past six year ... In
the last 20 years, Americans have increased their frequency of
dining out by 7% a year.” (Investor's Business Daily, 4/12/99)

For more |nformat|on call RAB’s Member Serwce HelpLine at
(800) 232-3131 or log on to RadioLink at www.rab.com

» Close tough clients

» Creative copy

« Slick Production
« Lower overhead
« Save time

» Increase bottom linel
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A continuing feature highlighting selected websites of special interest

2106 SITE SAYS, ‘LET'S MAKE A DEAL’

Rock WSTZ/Jackson, MS (wwwi.2106.coim) knows
its listeners have something to give. Of course, the
station also knows those listeners want to be com-
pensated for those things. That’s why the station
has set up Z-Bay, an online trading post.

Listeners sign in (they’re required to submit
their vital info — name, address, phone and e-mail
address) and describe what they’re trying to trade.
They pick one of 15 categories — tickets, stereo
equipment, computers, furniture, etc. — click, and
their ad is automatically posted to the website.

Anybody who's interested in the item can then
contact the person who placed the ad (usually via
e-mail) and make an offer of goods or services in
exchange. Cash trades are not allowed, except in
the case of concert tickets. They can be sold, but
only for face value.

It’s an interesting concept that, if promoted cor-
rectly, can be both fun and beneficial for listeners.
Of course, since there will theoretically be new
items put up for trade all the time, that will bring
people back to the website for repeated viewings.
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And that means a golden opportunity to sell an ad
and make a little cash for the station in the pro-
cess. In the best-case scenario, it's a win-win-win
deal.

What makes your website “finger-clickin’ good”? E-mail a short
explanation and/or screen shot along with an active URL to MMS
Editor Jeff Axelrod at jaxelrod@rronline.com: with “FCG Site” in
the subject line

One-On-0ne Sports recently gathered its affiliates for a
conference to share ideas on managing, marketing and
selling the format. Of course. there was plenty of
business. but when your business is sports. there are
plenty of games 1oo. That pool shark in the middle is
One-On-One Chairman/Pres./CEO Chris Brennan;
flanked by WXXR/Cullman. AL's Jimmy Dale (1) and
WJOX/Birmingham's Brent Seale.

o S

HELP US EXPLOR
GREAT OUTDOORS

The promotian and marketing session at R&R Convention
'99 will focus on outdoor advertising, and we'd like you to
participate! Qur panel of outdoor advertising experts will
evaluzte the effectiveness of outdoor radio ads, and you're
encouraged to submit yours for review. Send billboard
minis, a one-sheet of the artwork or clear photos of your
boards to MMS Editor Jeff Axelrod at R&R, 10100 Santa
Monica Blvd., Fifth Floor, Los Angeles. CA 90067. Look for
more details about the session in comirg weeks!

FOURWEEKSFORWARD _sales & Promotion Planning Calendar

May 30- June 5: Teacher Thank You Week, National Fragrance Week, National Fishing Week, National Boat Safety Week

o 0

Don't Give Up the Ship

D (318
National Mint Julep Day World No-Tobacco
My Bucket's Got a Hole Day Day

o

May 30-June 5

o o — —

Festival of Utter

Impersonate Authority

Cheese Day Festival of Popular

in It Day

Ice cream freezer
patented (1848)

First auto accident (New
York, 1896}

National Senior Health
and Fitness Day
Speak in Complete
Sentences Day
National=Macaroon
Day

Early Bird Day
Dare Day
Doughnut Day

Confusion Day Swing Day Delusions

National Rocky Road Ice Egg Day National Frozen World Environment
Cream Day National Chocolate Yogurt Day Day

Jerry “The Beaver” Macaroon Day Olc Maids' Day National Gingerbread

Mathers born (1948)

Premiere of Star Wars
(1977)

TWO YEARS.
NEARLY 200 MARKETS.
NOMINATED FOR

Day
National Trails Day

R&R’S SYNDICATED
PERSONALITY
OF THE YEAR.

THANKS, AC RADIO.

www.americanradiohistorv.com

1-800-426-9082
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Krysz Comes Back To
Cromwell As VP/Prog.

] He’ll program The Party
in Nashville

Brian Krysz has rejoined the

Cromwell Radio Group as VP/
1 Programming.
He’ll program
WQZQ (102.5
| The Party)/Nash-
4 ville and consult
nine of Crom-
N well's 19 stations
in Tennessee, Tli-
nois and Ken-
i (ucky.
# After joining
the company n
September 96.
Krysz became The Party’s first Di-
rector/Programming. He resigned in
December "97 1o join Pamal Broad-
casting in New York, though he
continued to consult Cromwell.

“We are thrilled that Brian has
decided to rejoin the company,”
COO Bob Reich stated. “Brian
brings a lot of excitement o the
building and is considered one of
the top programming minds in |
America.” ‘

Krysz

SRR

One-Man-Band Owsley Plays Bosto

i)

Giant/Warner singer, songwriter, producer, arranger and
multi-instrumentalist Owsley visited Boston recently while touring
with labelmates the Pat McGee Band to promote his soon-to-be-re-
leased self-titled album. Pictured backstage at the Paradise with Ow-
sley (second from r) are (I-r) WBOS’ George Taylor Morris, Giant
Records General Manager Larry Jacobson, WBMX' s Mike Mullhaney
and Giant Records VP/Promotion Jeffrey Blalock.

onnit U

f:itadel Ups Roberts To Wil»kes Bérfe DM

Aaron Roberts hus been promoted to OM for Citadel Communica-
tions’ seven-station cluster in Wilkes Barre-Scranton. He most recently
served as PD of the company’s WXBE-FM/Wilkes Barre, which he joined
in spring 1997.

In his new role, Roberts will oversee production, promotion and pro-
gramming for "XBE, as well as WARM-AM, WEMR-AM. WKQV-AM,
WBHT-FM, WCTD-FM and WMGS-FM.

“Aaron has always demonstrated the winning team attitude that has been
recognized by Citadel,” said cluster VP/GM Regina Todd.

call 847.509.

@
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Every weeknight
on the radio there
is a stinking genius
at work. He’s a big
guy...with a big
voice...and a big,

popular show...
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Loud. Raucous. Out-
rageous. He's got fans
across the country
listening to his fast-
paced sports talk
show. He’s taking calls,
making predictions, and
discussing the hot topics
of the day.

Listener response

to Spanier’s show has
been outstanding.
Catch his high-energy
sports talk, only on
One-On-One Sports.

GET INTO THE SHOW
each weeknight

10pm-2am ET.

1661 for info

www americanradiohistorv. com

NEWSBREAKERS

Jive Pins VP/Nat’l Sales Stripes On Anderson

omba subsidiary Jive Records has promoted Bob
Anderson to VP/National Sales. Based in New
York, he reports to Sr.VP/GM Tom Carrabba.
“Since Bob joined us in April 1997, he has made |
major contributions to the Zomba sales department;
Carrabba said.“Bob’s planning and managerial skills,
coupled with his hands-on sales experience, have P
helped create a strong foundation to support Zomba's |
ever-increasing volume of releases”
Anderson was previously Sr. Director/National Sales.
Prior tojoining Jive. he was Sr. Director/Regional Sales §
at RCA Records in New York. N

Anderson

Jang Takes Pride As Corp. Dir./Programming & Ops

ana Jang has been named Corporate Director/ ™

Programming & Operations for Pride Commu- |
nications. He will be based in Joliet, IL, where Pride
owns four stations.

Jang most recently was PD for KSJO & KUFX/San
Jose. He has also served as OM at KCAL/Riverside
and held programming posts at KOME/San Jose. '

“We have been looking for a person with Dana’s
background in strategic programming for some time
Pride CEO Jim Hooker commented. “He will give Pride
the added strength in programming it needs to make §
the next major step as a competitor in the Chicago
market”

= - _ . - ]
Blue Fisher

Continued from Page 1 Continued from Page 3

leadership at WKTU over the past
three years has set the standard for
all of our programmers to follow,”
remarked Chancellor Chief Pro-
gramming Officer Steve Rivers.
“His expertence is a tremendous
asset, both to the station and to
Chancellor Media, and we hope to
draw on it as we seek to replicate
WKTU’s success in other markets
and formats”’

WKTU VP/GM Scott Elberg
added, “Since WKTU was re- |
launched in 1996, Frankie has been
a driving force behind the station’s
phenomenal rise to the top ranks of
New York radio. His creative ener-
gy and programming skills contin-
ue to keep WKTU’s sound fresh
and exciting. By elevating Frankie
to VP/Operations & Programming,
we look for his contagious energy
to spread throughout the entire sta-
tion and lift WKTU to new heights
in the years ahead.”

Prior to joining Chancellor in
1996, Blue was Director/Program-
ming at The Box/Video Jukebox
Network in Miami. From 1983 to
1994, Blue was Asst. PD/MD at

WHTZ (Z100)/NY.
e e —

Ratings

“Rob’s commitment has created
one of the strongest radio broadcast
teams in the Northwest,” Scott
commented.

Prior to joining Fisher in 1997,
Carter was VP/GM of four radio
stations in Kansas City, VP/Sales at
KIRO/Seattle and GSM at KPLZ/
Seattle. Scott remarked, “Ron’s
dedication has resulted in the build-
ing of KWIJ’s Country format and
in the successful transition of
KOTK to Talk.”

Philly

Contihued from Page 3
Allan’s background includes pro-
gramming assignments at WUSL (12
years ago) and WYXR. He’s also
| served as OM for WUSL and
WIOQ. Allan was promoted to
Chancellor’s Regional VP/Urban
Programming two years ago and el-
evated to WUSL VP/GM last Jan-
uary.

‘Domino’

Continued from Page 1 Continued from Page 3
The company’s other Talk stations
also did well, as did Rock KISW
and Oldies KBSG. But the biggest
increase went to  Alternative
KNDD, the station that was fea-

me this opportunity along with all
of the tools, and 1 could not have
done it without the training and ex-
pertise that B.J. Harris and Jeff
Kapugi have taught me throughout

tured so prominently in last year’s | the years.”
episodes of MTV’s The Real After beginning his radio career
World. at WHYT/Detroit, Theodore

worked on-air and in production at
WDFX/Detroit and was Production
Director at WIOG/Saginaw, M1 and
Asst. PD/nighttimer at WTCF/Sag-
inaw.

Elsewhere, Clear Channel’s
KBXX/Houston moved back into
first place and Infinity’s KDKA/
Pittsburgh strengthened its hold on
the Steel City’s top spot.
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Violence
Continued from Page 1

Assn. of America President/CEO
Hilary Rosen.

“What happened in Colorado
was an awful thing.” she said.
“But there’s no evidence at all
that these kids were influenced by
music ... As a practical matter.
there’s a lot of interest in looking
for easy answers. but easy an-
swers don’t exist.”

Record Industry
In The Spotlight

While legislators are focusing
most of their attention on the In-
ternet. movie and video-game in-
dustries. the music industry is
also to blame for the sterilization
of violence. some politicians said.
Lieberman believes most music is
perfectly acceptable. except for
some songs that ““are so bad that
most of the radio stations in
America don’t play them.”

A White House spokeswoman
said the list of attendees for Mon-
day’s summit wasn’t complete.
but that it would include represen-
latives from the music industry.
While the legislators didn’t say
they wanted to force companies o
regulate themselves. Burton said
that pressure could be put on ad-
vertisers not to place ads with
companies that didn’t cooperate.

Corporate censorship of the
music industry has often been
more threatening than govern-
ment censorship. For instance.
some major department stores
refuse to carry music that has
been tagged with a “Parental Ad-
visory: Explicit Content™ label.
Recording artist Sheryl Crow be-
moaned the irony of the situation
in a 1997 song that said. “Waich
our children while they kill each
other/With a gun they bought at
Wal-Mart discount stores.”

The FCC is starting to get in-
volved in the media debate as
well. While it probably doesn’t
affect the music industry. the
commission will include informa-
tion on its website about filtering
software that allows parents to
block what their children see on
the Internet. FCC Chairman Bill
Kennard announced Tuesday.

Public sentiment also seems (o
be turning toward increased reg-
ulation. In a recent USA Today/
CNN/Gallup Pcll. 48% of people
interviewed said the gevernment
was not doing enough to regulate
violence in popular mnusic. Only
31% said the government was do-
ing enough. while 17% said the
government should do less.

But some in the radio industry
feel that legislators and others
calling for changes are just seiz-
ing on the moment to push their
agendas. “The people who make
those charges have been waiting
for something to happen so they
can [voice] their opinion.” said
WRMM-FM/Rochester PD Dave
Symonds. “You can really take a
tragedy like this to push a view-
point.”

RIAA's Rosen agrees. saying
that the entertainment industry of-
ten takes an unjustified share of
criticism following killings such
as the ones in Colorado. “We all

|

Zelnick.

Windham Hill recording artist Jim Brickman (r) was all smiles after the
release of his fifth album, Destiny. Joining his New York post-concert par-
ty are (I) Manager David Pringle and (c) BMG President/CEO Strauss

NEWSBREAKERS

Chancellor
Continued from Page 1

named Chancellor Sr. VP/Pro-
gramming in March (R&R 3/12).
Benson is responsible for pro-
gramming in San Francisco, Den-
ver. Orlando. San Diego. Dallas.
Houston. Sacramento and Minne-
apolis. Poleman oversees Pitls-
burgh. Atlanta. Boston. Long Is-
land and Washington. DC. And
Smith is responsible for Los An-
geles/Riverside. Chicago. Phila-
delphia. Detroit. Phoenix. Cleve-
land. Miami. Cincinnat and Pu-
erto Rico.

Also created were "Format Di-
rector” positions. assumed by
WBIG/Washington PD Steve
Allen (Oldies). WIMN/Boston
PD Caditlac Jack McCartney
(CHR). WLTW/New York OM
Jim Ryan and KBIG/Los Ange-

look inward to figure out what our
[role] is.” she said. “But there is
complete frustration on the part of
the creative community that too
many politicians want to find
some headlines and easy scape-
goats rather than deal more sub-
stantively with the issues.”

President Clinton acknowl-
edged that the entertainment in-
dustry is just one of many factors
in youth violence. In an interview
on NBC-TV's Toduy. Clinton said
other factors. such as easy access
1o guns. also needed to be looked
at.

“What should we do about
guns? What should we do about
culture? What should we do
about the schools? How can we
help the parents? And what is the
government's responsibility?
Those are the big guestions. We
should ask and answer all of
them, not just one.” Clinton said..

The music industry does have
a responsibility to reach out and
try to act as a role model. Rosen
said. She added that musicians.
like everyone else. need to com-
municate with their fans to pro-
mote conflict resolution without
violence.

les PD Steve Streit (AC). KLOL/
Houston Director/Operations
Michael Hughes (Rock). Chan-
cellor VP/Country Music Pro-
gramming and WUBE/Cincinnati
PD Tim Closson (Country),
WUSL/Philadelphia OM Helen
Little (Urban). KFBK/Sacramen-
1o OM/PD Ken Kohl (News/Talk/
Sports) and KKSF/San Francisco
PD Paul Goldstein (NAC/
Smooth Jazz). They will continue
to direct programming at their re-
spective stations. de Castro said.

“The goal is to replicate Chan-
cellor’s recent operating success
stories on a larger. portfolio-wide
scale and on a regular, systemat-
ic basis.” de Castro said. "This
strategy will take advantage of
natural efficiencies within our or-
ganization. drawing internally on
people who have demonstrated
they can move the ratings needle.
It is also effectively drawing on
proven operating models of creat-
ing hit formats. which we will
strive Lo replicate across our port-
folio.” Among the model stations
mentioned: WHTZ & WKTU/
New York and KCMG (Mega
100)/Los Angeles.

Focus On
Chancellor Only

The new programming execu-
tive structure will not include
Capstar. which Chancellor ex-
pecls to add to its collection
sometime this quarter. “We are
trying to get to know them a lit-
tle bit better.” de Castro said in
last Friday's (4/30) conference
call. Tt would be premature for
us to make any sweeping chang-
es. There is a huge amount of rec-
iprocity between the two compa-
nies. and we will take each station
on its own merits and see how it
fits into the marketitisin”

In a statement released to ac-

company the conference call. the

company said its campaign will

~ focus on building new stations

and enhancing the competitive
position of existing stations
through a better radio product.
Special task forces composed of
“at least three programming exec-

www.americanradiohistorv.com

May7.1999 R&R ® 17

KKCS is underway

Gourley To Join Capstar’s CO Springs Duo As
City Mgr.; Ex-Triathlon Chief Feuer Interim GM

L]
ob Gourley, who has served as VP/GM of John Walton's KKCS-AM &
FM/Colorado Springs sirice April ‘87, has accepted the newly creat
ed City Manager role for Capstar's crosstown properties. When he leaves
KKCS onMay 21, he'll oversee Soft AC KKLI-FM and Hot AC KVUU-FM
He will add some as-vet-undetermined regional operation duties later
‘I ran [Walton-cwned] KELP/E! Paso for much of the '70s, and then came
here as VP/GM. Gourley told R&R. “Walton and | have an almost 30-year
relationship, so it's not an easy situation to say goodbye to~
Gourley is also President/co-owner of San Luis Valley Broadcasting,
owner of KSLV-AM & FM/Monte Vista, CO. A search for his replacement at

Meanwhile, former Triathlon Broadcasting chief Norm Feuer is serving
as interim GM until Gourley arrives. Capstar just closed on its $20C-million
merger with Triathlon last Friday (4/30).1 would have liked to take off Satur-
day and Sunday; Feuer joked to R&R

utives will work market-by-market
to create new formats. develop the
next generation of existing for-
mats. source new on-air talent and
shows and syndicate popular
products through the AMFM Ra-
dio Networks.”

De Castro added. “This effort
underscores our mission as a
broadcasting company and enter-
tainment mediuni. Our program-
mers have created some of Amer-
ica’s most innovative and lis-
tened-to radio stations. as well as
some of the best-performing sta-
tion clusters in the top 10 mar-
kets. helping produce phenome-
nal rating success that's the [uel
of our top-line grewth. We firmly
believe that “content’ is the key to
both short- and long-term success
in this industry. and we are com-
mitting our most valuable re-
source — people — to provide
the very best.”

Meanwhile. former Capstar
COO Geoffrey Armstrong —
who was named interim Chancel-
lor CFO when Tom McMillin left
the company in March. at the
same time Jeff Marcus exited —
was officially appointed CFO. de
Castro told the conference-call au-
dience. He noted that Armstrong
comes from an operational back-
ground and will aversee not only
the financial direction. but also
how its finances are organizead.

‘Jammin’ Oldies’ Won’t
Eat Oldies Shares

Chancellor’s “Jammin® Oldies™
format has had success in various
markets and was recently un-
veiled in Cleveland and Washing-
ton. DC. During the conference
call. Lebow was asked if the new
format would gobble up the tra-
ditional Oldies audience. but Le-
bow said he isn’t concerned that
listeners to its Oldies WBIG/DC
will shift o Jammin® WGAY.

“We ve tound we can really tar-
get these stations to different
groups of people. And we really
don’t intend to cannibalize
WBIG. In fact. growing the clus-
ter share as a whole is the single
biggest objective of the OPS
team. We think you’ll see a suc-
cessful separation of stations
there. much as you have in the
other clusters. We want to grow
the entire market share.”

In other news. de Castro ac-
knowledged that Chancellor
hopes to launch an Internet initia-
tive by the end of May. But he
skillfully dodged direct comment
on published reports that Chan-
cellor signed a $250-million deal
with America Online. “Nothing
has been done. We are still Jook-
ing at every potential opportuni-
ty. Everything vou hear is just
speculation. and anncuncements
will be forthcoming shortly.”

tions Rob Pierce.

United Stations Meets Country’s
First Couple at CRS 30

Attending the recent 30th anniversary of the Country Radio Serninar were
United Stations execs and on-air talent who got the chance to spend some
time with country music’s superstar couple during the event's opening night.
Backstage (I-r} are KMLE/Phoenix morning host Ben Campbell, Warner
Bros. artist Farth Hiil, Curb artist Tim McGraw, KMLE morning host Brian
Egan, United Stations VP/Programming Andy Denemark, United Stations
President/CEO Nick Verbitsky and United Stations Director/Affiliate Rela-

&
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® DAVID REMUND is appointed VP/
Engineering for Regent Communica-
tions. He was most recently VP/Engi-
neering at Park Lane.

¢ STEPHEN DANE and DANA
KOTT have been tapped as Consuit-
ant and VP/GM, respectively, for Boch
Broadcasting. Dane is Pres. of Great
Dane Productions and media con-
sultant to several major Cape Cod
businesses; Kott owned WCOD-FM/
Cape Cod, MA for 10 years, as well
as several radio properties in South-
ern California.

National Radio

® RADIO UNICA announces the debut
of Charytin — Unicamente de Novelas.
Hosted by Charytin Goyco and featur-
ing sound bites from current novelas,
interviews and caller participation, the
show airs nationally from 3-4pm ET,
noon-1pm PT; (305) 463-5140.

® MJI BROADCASTING presents
Rock °'n’ Roll at the Movies, hosted by
Davy Jones and featuring songs and
audio from '50s and '60s films; and
Those Wacked Out '80s, hosted by
Erik Estrada and showcasing the de-
cade’s music, fashion and pop culture.
The market-exclusive specials will run
Memorial Day weekend. You can hear

hour, nationally syndicated program
playing past favorites Frank Sinatra
and Dean Martin along with current
artists Brian Setzer and Big Bad Voo-
doo Daddy. The show is hosted by
Steve Cochran and set to debut June
4 on WKQI-FM/Detroit; (323) 512-
0144.
L]

® WESTWOOD ONE announces The
Beatle Years on their Story Teller se-
ries. The 16-week special began May
5 on the weekly one-hour program;
(212) 641-2057

Records

¢ AIMEE MORRIS
is named Publici-
ty Dir. at Gee
Street Records. &
She comes to the

company from Vir-
gin Records, where
she was Dir./Urban
Publicity.

Morris

® OWEN HUS-
NEY is appoint-
ed GM for K-tel
International. A
30-year music in-
dustry vet, Hus-

NEWSBREAKERS
| CHRONICLE |

CONDOLENCES

Greg Zephier, father of Mato,
Pte, Horse and Wanbdi of Pachy-
derm recording act Indigenous, 68,
April 29.

Peter Mazzetta, former Region-
al Promotion Mgr. for Mercury and
Capricorn, 52, April 30

® SAM THOMP-
SONbecomesVP/ =
Business Affairs | &
for 143 Records.

He previously i
served as a trial [ @
judge in Memphis.

Thompson

Sr. Dir./Publicity.

Industry

Current Programming.

® STACY CARR, formerly Dir./Public-
ity for Arista Records is promoted to

® TODD SCHWARTZ, most recently
Dir./Series & Specials, East Coast for
Lifetime Television, is appointed Dir./

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
(972) 991-9200

Classic Rock

Chris Miller
SUSAN TEDESCHI Rock Me Baby

Hot AC

Steve Nichols
No adds

Starstation

Peter Stewart
No adds

Touch

Ron Davis
ERIC BENET & TAMIA Spend My Life With You

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

BIG SUGAR Better Get Used To It
EDDIE MONEY Don't Say No Tonight
POUND Upside Down

WILCO Can't Stand It

Alternative

DDT Walkabout

BEN LEE Nothing Much Happens
MARVELOUS 3 Every Monday
SMASH MOUTH Ail Star

CHR/Hot AC

BLESSID UNION OF SOULS Hey Leonardo...
BOYZONE No Matter What

JORDAN KNIGHT Give It To You

BUSTA RHYMES f/JANET What's It Gonna Be

Mainstream AC
BACKSTREET BOYS | Want it That Way

Hot AC
FASTBALL Out Of My Head
JOHN MELLENCAMP I'm Not Running Anymare

Digital Soft AC

Mike Bettelli
BACKSTREET BOYS | Want i That Way

Delilah
SARAH MCLACHLAN | Will Remember You

Alternative

BEN FOLDS FiVE Army

BLINK 182 What's My Age Again?
EVE 6 Open Road Song

FUEL Jesus Or A Gun

Urban

MISSY ELLIOTT She's A Bitch

WHITNEY HOUSTON It's Not Right But It's Okay
R. KELLY Did You Ever Think

JONES RADIO NETWORK
Jim Murphy  (303) 784-8700

Rock Classics

Rich Bryan
No adds

Adult Hit Radio

JJ McKay
TAL BACHMAN She's So High
ROBBIE WILLIAMS Millennium

Soft Hits

Rick Brady
SHANIA TWAIN That Don't Impress Me Much

RADIO ONE NETWORKS
Tony Mauro * (970) 949-3339

ademo at (212) 896-5353; info: (212) ney hasbeenin- | e THE WHO DID THAT MUSIC? LI-

896-5350. volved with K-tel | BRARY goes online this month at Mainstream AC ';’IIJI:J:::IB say
since the 1980s. : : BOYZONE No Matter What
! www.whodidthatmusic.com. It fea- CITIZEN KING Better Days FASTBALL Out Of My Head
® MANNGROUP RADIO SERVICES tures online music delivery and easy-
presents Rat Pack Weekends, a two- Husney to-navigate music search and retrieval. Lite AC New Rock
BOYZONE No Matter What Steve Leigh

~_ Changes -

Rock: KRNA/Cedar Rapids has a
new address: 425 2nd Street SE,
4th Floor, Cedar Rapids, 1A 52401.
Phone: (319) 365-9431; fax: (319)
363-8062.

News/Talk: Al Freeman moves
from anchor/reporter for CBS Ra-
dio 1o Associated Press” Washing-
ton. Broadcast News Center as
Capito! Hill reporter ... KSFO-AM/

San Francisco adds the nationally
syndicated Kim Komando Comput-
er Show 1o its Sunday talk lineup-
from, 1-4pm ... In the Huddle, host-
ed by coaches Patrick Springer.
Chris Mozga and Brian Long.
airs from 6-10am weekdays on
KXPS/Palm Springs. CA.

Nostalgia: Siarting May 17,
WMTR-AM/Morristown will also
alr its programming on newly ac-
quired sister WWTR-AM/Bridge-
water, NJ.

Radio: Radio One Networks in
Avon, CO welcomes Lee Gillette
to mornings on the Hot AC format

“*The Choice”

Continued on Page 25

PROS ON
THE LOOSE

Chad Mitchell — Nights/morn

ing sidekick WDRQ/Detroit (248}
449-6365

“No. 1 Son” Alex Pagano —
MD WENZ/Cleveland (216) 621-
2577

JIMBRICKMAN, JORDAN HILL & BILLY PORTER Destiny
SARAH MCLACHLAN | Will Remember You

NAC
RIPPINGTONS Summer Lovers

uc

WHITNEY HOUSTON It's Not Right But t's Okay
LES NUBIANS Makeda

CHANTE MOORE Chanté’s Got A Man

NAS {/PUFF DADDY Hate Me Now

TRINA & TAMARA What You Come Here For

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082

CHR

Mike Anthony
CITIZEN KING Better Days..
CHER Strong Enough

BLINK 182 What's My Age Again?
SMASH MOUTH All Star

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

No adds

Soft AC

Andy Fuller

SHANIA TWAIN That Don't Impress Me Much
Bright AC

Jim Hays
No adds
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1-800-622-0022 www.harris.com/communications

Next level radio solutions:
Harris Broadcast Systems

From source to transmitter, Harris has taken steps to offer

complete radio solutions to its customers around the giobe

Whether you need one component in the air chain or a

completely integrated studio, Harris is ready to bring your radio

station to the next level

aext fevel sofutions

t Communications

www.americanradiohistorv.com
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Hot new music-related World
Wide Web sites, cool cyber-
chats and other points of inter-
est along the information super-
highway.

’Net Chats

» Goof around with 1000
Clowns on Tuesday (5/11)
at 9pm ET/6pm PT
(www.sonicnet.com).

» Take a powertrip on your
keyboard Wednesday ({5/12)
and ask away with Monster
Magnet at 7pm ET/4pm PT
(www.sonicnet.com).

OnTheWeb

» Watch DMX & Jay-Z and
more as the “Hard Knock
Life" tour visits cyberspace
with a video cybercast to-
night (5/7) at 8pm ET/5pm PT
(www.sonicnet.com).

* Enjoy a double bill featuring
Mase and Dru Hill on Sunday
(5/9) at 9:30pm ET/6:30pm PT
(www.liveconcerts.com).

« Listen in to a live fancast
featuring the Corrs Thursday
evening (5/13) at 7pm ET/4pm
PT (www.twec.com).

AR S

MONDAY, MAY 17

1963/ Bob Dylan; Joan Baez; and Pe-
ter, Paul & Mary perform at the
first Monterey Folk Festival in
California.

1980/ Peter Criss exits Kiss to pursue
a solo career.

1987/ Tom Petty’s Southern California
home is destroyed by fire.
Born: Taj Mahal 1942, Enya 1961,
Trent Reznor (Nine Inch Nails)

1965

Releases: Chicago’s Chicago Transit

Authority 1969

TUESDAY, MAY 18

1963/ In-England, the Beatles launch
their first tour as headliners.

1978/ The Buddy Holly Story film pre-
mieres in Dallas.

1980/ Joy Division frontman 1an Cur-
tis is found dead in his English
home of an apparent suicide.

Born: Rick Wakeman (Yes) 1949,
George Strait 1952

: WEDNESDAY, MAY 19

1976/ The Rolling Stones’ Keith Rich-
ards crashes his car near Lon-
don and is later charged with
cocaine possession.

1979/ Paul McCartney, George Harri-
son, Ringo Starr, Mick Jagger
and Ginger Baker perform at a
wedding reception for Eric Clap-
ton and Patti Boyd.

Born: Pete Townshend 1945, Joey
Ramone (Ramones) 1952
Releases: Bob Matley's Legend 1984,
Peter Gabriel's So 1986

oocaizi

o AR
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CURRENT

THE MATRIX (Maverick/Nothing/Interscope)
Single: Rock Is Dead/Marilyn Manson g

SHOW PREP

Featured Artists: Prodigy, Rob Zombie, Rage Against The Machine

.

NEVER BEEN KISSED (Capitol)

Featured Artists: Semisonic, Cardigans, Ozomatti

IDLE HANDS (Time Bomb)

Featured Artists: Blink 182, Offspring, Rob Zombie

LOST & FOUND (Capitol)

Featured Artists: Kottonmouth Kings, Earth, Wind & Fire, Deee-Lite

GO (Work)
Single: New/No Doubt

Featured Artists: Natalie Imbruglia, Fatboy Slim, Eagle-Eye Cherry

FOOLISH (No Limit/Priority)

Featured Artists: Master P, Silkk The Shocker, Snoop Dogg

THE FACULTY (Columbia)

Singles: Haunting Me/Stabbing Westward

It's Over Now/Neve

Other Featured Artists: Offspring, Garbage

EDTV (Reprise)

Other Featured Artists: Cornershop, Meredith Brooks, Ozomatli

MESSAGE IN A BOTTLE (143/Atlantic)

Featured Artists: Faith Hill. Sheryl Crow. Edwin McCain

CRUEL INTENTIONS (Virgin)

Singles: Praise You/Fatboy Stim (Skint/Astralwerks/Caroline)
Other Featured Artists: Verve, Placebo, Counting Crows

BLAST FROM THE PAST (Capitol)

Single: | See The Sun/Tommy Henriksen
Other Featured Artists: Everclear, R.E.M., Dishwalia

PATCH ADAMS (Universal)

Other Featured Artists. Rascals, Rod Stewart, The Band

THE CORRUPTOR (Jive)

Single: More Money, More Cash, More .../Jay-Z
Other Featured Artists: Mystikal, Too Short, Mobb Deep

THE OTHER SISTER (Hollywood)

Singles: Loving You Is All | Know/Pretenders
The Animal Song/Savage Garden (Hollywood/Columbia)
Other Featured Artists: Joan Osborne, Paula Cole, Fastball

THE MOD SQUAD (Elektra/EEG)

Featured Artists: Breeders, Bjork, Curtis Mayfield

200 CIGARETTES (Mercury)

Single: Save It For Later/Marvey Danger
Other Featured Artists: Blondie, Joe Jackson, Cars

OFFICE SPACE (Interscope)

Featured Artists: Geto Boys, Ice Cube, Scarface

JAWBREAKER (London)
Single: Yoo Hoo/lmperial Teen

Other Featured Artists: Letters To Cleo, Ednaswap, Shampoo

" PLAYING BY HEART (Capitol)
Single: Lovers Wil/Bonnie Raitt

Other Featured Artists: Cracker, Moby, Gomez

METROLAND (Warner Bros.)

Featured Artists. Mark Knopfler, Django Reinhardt, Eivis Costello

THURSDAY, MAY 20

1967/ Jimi Hendrix signs his first U.S.
recording contract with Reprise
Records.

1977/ At London’s Roundhouse,
Blondie launch their first UK
tour.

Blondie’s Deborah Harry hits
the UK — one way or another.

1995/ Billy Joel, Bruce Springsteen,
Sting and Tony Bennett perform
at & wedding reception for the
Eagles’ Don Henley and Sharon
Summerall.

Born: the late Peggy Lee 1920, Joe
Cocker 1944, Cher 1946, Jane
Wiedlin (Go-Go’s) 1958, Nick
Heyward (Haircut 100) 1961

Releases: Bill Haley & The Comets’
“Rack Around the Clock” 1954

FRIDAY, MAY 21

1963/ Little Stevie Wonder, 13, begins
recording his second album, The
Twelve-Year-Old Genius.

1969/ John Lennon and Yoko Ono
launch a 10-day “bed-in” in Mon-
treal.

1980/ The Clash’s Joe Strummer is ar-
rested following a German con-
cert and charged with assaulting
a fan with his guitar.

1992/ Bette Midler performs an emo-
tional farewell to Johnny Carson
on his last show as host of The
Tonight Show.

Born: Leo Sayer 1948

SATURDAY, MAY 22

1958/ Jerry Lee Lewis — accompa-
nied by his then-unknown 14-
year-old wife and third cousin,
Myra — arrives in London to
launch his UK tour. After Lewis
discloses his marriage to the
media, his tour is canceled and
his career damaged.

1966/ Bruce Springsteen, 16, and his
first band, the Castilles, record
their first and last record.

Born: Morrissey 1959

Releases. the Cure’s Kiss Me, Kiss Me,
Kiss Me 1987

SUNDAY, MAY 23 |

1953/ Jim Reeves debuts at the Grand
Ole Opry.

1979/ Tom Petty files for bankruptcy
following the closing of his label,
ABC Records. Also ... The Kids
Are Alright, a documentary film
featuring the Who, premieres in
New York.

1995/ Motley Crue’s Nikki Sixx and
wife Brandi become parents to
son Decker Nilsson.

Releases: the Beach Boys’ °| Get
Around” and Gerry & The Pace-
makers’ “Don’t Let the Sun
Catch You Crying” 1964, the
Beatles' “Paperback Writer”
1966

— Mark Solovicos

www.americanradiohistorv.com

Spin devotes its cover to
Everlast, a k.a.Eric Schrody.
The inside article details his rise
and fall with House Of Pain, his
recent heart attack and his con-
version to Islam. Everlast also
delves into his newfound success
with Whitey Ford Sings the Blues
and the hit single, “What It’s Like.”
“It's a hip-hop song, dude, but all
these rock stations had to fool
themselves into thinking that it
wasn't so they could play it”

Everlast also analyzes the cur-
rent crop of white rappers, and dis-
ses the Offspring’s Dexter Holland
for the song “Pretty Fly (For aWhite
Guy)."“That guy better be worried,
because he’s gonna have a baby
who grows up listening to hip-hop,
and he’ll be like, ‘Daddy, why'd you
write that stupid song?”

* The Beautiful People

People ranks the human race
again with its “50 Most Beautiful
People” issue. Musicians making
the cut include Ricky Martin, Lau-
ryn Hill, Britney Spears, Monica,
Queen Latifah, Emmylou Harris
and Burt Bacharach. Also listed is
Third Eye Blind dreamboat
Stephan Jenkins, who offers this
nostril-opening acccunt of his Eu-
ropean tour: “Everybody smelled,
so | said, ‘Forget it, and stopped
showering. The crew was calling me
the Soap Dodger. | think it’s a hoot
when girls start screaming at me,
but it's sort of perplexing”

Britney Spears’ good looks also

have their downside. Apparently, the
pop Wunderkind sleeps with her
mother because she’s scared of
stalkers. One obsessed male drives
by her house every night. When
asked why she attracts that type of
element, Spears replies: “I don’t
know. | have no idea. It's really bi-
zarre” (TV Guide).
Ice, Ice Shady
In the wake of Eminem’s suc-
cess, Vibe examines the Caucasian
rapper. Former star Vanilla Ice isn’t
so hot on Eminem’s style: “Eminem
raps like a girl, man. | know he’s all
over MTV. Much success to him.I'm
not a player hater or nothin’ like that.
I just don't like that squeaky voice,
you know? ... His stuff is okay, but
it's meaningless. The words are
meaningless. Slim Shady? Who
cares?What's a slim shady? Back
in the day | was totally embraced by
the black aucience. But then my
record company crossed me over
to the pop market”

“Sometimes | feel as though I'm

only happy when I'm living in a sus-
pended state of adulation”— former

May 7, 1999 R&R ® 19

MASE IN YOUR FACE — Rapper
Mase may have publicly announced
his retirement from music to follow
God, but not before a Vice cover
shoot with three sexy models.
While no man is an island, that
won't stop Mase from confronting
his detractors in a stately manner.
“Mase is my city, my state. If a nig-
ga disrespect Mase, he disrespect-
ing my state. As the president of my
state, | can let you slide, [or] | can
give you a two-to-three. The State
of Mase may say that you deserve
a lynching. Or you might need, pa-
role. You might need two years’iso-
lation to think about it. Can't nobody
disrespect my state without dealing
with the consequences.”

TakeThat singerRobbieWilliams
lives up to the title of his new solo
effort, The Ego Has Landed (Enter-
tainmentWeekly).

“When | do my best work is when
1 stop thinking about it. | think there’s
a very thin line between genius and
bollocks” — Fatboy Slim, a.k.a.
Norman Cook, walks the creative
tightrope (Us).

Girl, You'll Be A
Madwoman Soon

“With this album, 'm growing up
and taking what | did with the Spice
Girls to the next level. The first sin-
gle’s quite bonkers. It's a kick-you-
in-the-balls, poke-you-in-the-eye
kind of song. You might not like it' —
Geri Halliwell offers a painfully de-
tailed description of her first single,
“Look At Me,” from her solo debut,
Schizophrenia (Us).

“Two or three times there've been
guys who say, ‘So, do you really want
somebody to kiss you?’1 say, ‘No, |
really don't’ There’s gonna be a lot
of punching and slapping if that
starts happening” — Sixpence
None The Richer frontwoman
Leigh Nash is ready to give afat lip
to people taking the group’s hit sin-
gle, “Kiss Me,” toc literally (Spin).

- The Empress’ New
Clothes '

“If she's trying to make her way
back to the church, this groupis the
wrong path. They are a radical, right-
wing fringe element, and it looks like
she’s equally nuts” — Catholic
League President William Dono-
hue gives us the good word on
Sinead O’Connor, who was recent-
ly ordained a priest in the Latin Tri-
dentine Church (Newsweek).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu- |
fous In music news, R&R has not verified any of these reports. |

o
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SHOW PREP

MUSIC TELEVISION®

69.7 million households

MUSIC FIRST
50.8 million households
Isaak

| SPANKIN' NEW ADDS|

|INSIDE TRACKS l

BACKSTREET BOYS ! Want It That Way (Jve)

BEN FOLDS FIVE Army (550 Music/ERG)

ORU HILL You Are Everything (University/island)

JA RULE Hoita Holla (Murder inc./Def Jam/Mercury)
RAHZEL All | Know (MCA)

JOHNWILLIAMS Duel Of The Fates (Sony Classical Columbia)

| BUZZWORTHY 1

GODSMACK Whatever (Republic/Universal}

KID ROCK Bawitdaba (Top Dog/Lava/Atiantic)
RICKY MARTIN Livin’ La Vida Loca (C2/Columbia)
ROBBIE WILLIAMS Mitlennium (Capitol)

| DAYTIME ]

BACKSTREET BOYS | Want It That Way (Jive}

BEN FOLDS FIVE Army (550 Music/ERG)

BRANDY Have You Ever? (Atiantic}

BUCKCHERRY Ltt Up (DreamWorks)

JESSE CAMP See You Around (Aollywood}

CITIZEN KING Better Days (And...) (Warner Bros )
DMX Slippin’ (Def Jam/Mercury)

DRUHILL You Are Everything (University/isiand)
EVERLAST Ends (Tommy Boy)

FATBOY SLIM Praise You (Skint/Astralwerks/Caroline)
GARBAGE Special (Almo Sounds/interscope)
GINUWINE What's So Different? (550 Music/ERG)
GODSMACK Whatever (Republic/Universal)

GO0 GOO DOLLS Slide (Warner Bros.)

WHITNEY HOUSTON Heartbreak Hotel (Arista)
WHIVNEY HOUSTON it's Not Right But It's Okay (Arista)
JARULE Holla Holla (Murder Inc./Det Jam/Mercury)

RICKY MARTIN Lyvin’ La Vida Loca (C2/Columbia)
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)

XL | |

EVERLAST What it's Like ( Tommy Boy)

LENNY KRAVITZ Fly Away (Virgin)

RICKY MARTIN Lwin' La Vida Loca (C2/Columbia)
SIXPENCE NDNE THE RICHER Kiss Me (Sguint/Columbia)
SUGAR RAY Every Morning (Lava/Atiantic)

NEW

CHER Beleve (Warner Bros.)

TOMPETTY & THE HEARTBREAKERS Room... (Wamer Bros )
R.E.M. At My Most Beautiful (Warner Bros.)

JOHN WILLIAMS Duel Of. . (Sony Classical/Columbia)

| LARGE

BRANDY Have You Ever? (Atiantic)

CHER Believe (Warner Bros.)

SHERYL CROW Anything But Down (A&M)

GARBAGE Special (Almo Sounds/Interscope)

WHITNEY HOUSTON It's Not Right But It's Okay (Arista)
JEWEL Down So Long (Atlantic)

JOHN MELLENCAMP 'm Not Running Anymore (Columbia)
SHAMIA TWAIN That Don't Impress Me Much (Mercury)

[MEDIUM

JAY-Z Jigga Who Jigga What (Roc-A-Felia/Detf Jam/Mercury)
JEWEL Down So Long (Atfantic)

JTMONEY Who Dat (Tony Mercedes/Freeworld/Priority)
JUVENILE Follow Me Now (Cash Money/Universal)

KID ROCK Bawitdaba (Top Dog/Lava/Atlantic)

JOROAN KNIGHT Give it To You (/nterscope)

KORN Freak On A Leash (fmmorfal/Epic)

LIT My Own Worst Enemy (RCAJ

BAZ LUHRMANN Everybady's Free {To ..) (Capitol)
MARILYN MANSON Rock Is... (Maverick/Nothing/Interscape)
RICKY MARTIN Livin’ La Vida Loca (C2/Columbia)
MAXWELL Fortunate (Rock Land/interscope/Columbia)
METALLICA Whiskey In The Jar (Flektra/EEG)

MONICA Angel Of Mine (Arista)

MYA My First Night With You (University/Interscope)

"N SYNC | Drive Myseif Crazy (RCA)

OFFSPRING Why Don't You Get A Job? (Columbia)
ORGY Blue Monday (Flementree/Reprise)

JESSE POWELL You (Silas/MCA)

R.E.M. At My Most Beautitul (Warner Bros.}

RAHZEL All | Know (MCA)

BUSTA RHYMES fAJANET What's It Gonna Be (Flektra/E£G)
RAPHAEL SAADIQ t/0-TIP Get involved (HoffywoodMotown)
702 Where's My Girls At? (Motown)

SILKKTHE SHOCKER f/MYA Somebody... (University/interscope}
SILVERCHAIR Anthem For The Year 2000 (Epic)
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)
SUGAR RAY Every Morning (Lava/Atiantic)

TAXIRIDE Get Set (Sire)

TLC No Scrubs (LaFace/Arista)

TRICK DADDY Nann Brother (Ship N’ Stide/Warlock)
SHANIATWAIN That Don’t Impress Me Much (Mercury)
TYRESE Sweet Lady (RCA)

JOHN WILLIAMS Duel Of... (Sony Classical/Columbia)
ROBBIE WILLIAMS Millennium (Capitol)

ROB ZOMBIE Living Dead Girl (Geffen)

BACKSTREET BOYS | Want It That Way (Jive)

BRANDY Aimost Doesn’t Count (Atfantic)

DMX Slippin’ (Def Jam/Mercury)

DRU HILL You Are Everything {University/isiand)
GINUWINE What's So Different? (550 Music/ERG)

GOO GOO OOLLS Dizzy (Warner Bros.)

WHITNEY HOUSTON Heartbreak Hotel (Arista)

WHITNEY HOUSTON [t's Not Right But It's Okay (Arista)
JAY-Z Jigga Who Jigga What (Roc-A-Fella/Def Jam/Mercury)
JT MONEY Who Dat (Tony Mercedes/Freeworld/Priority)
JORDAN KNIGHT Give It To You (Interscope)

JUVENILE Follow Me Now (Cash Money/Universal)

KI0 ROCK Bawitdaba (Top Dog/Lava/Atiantic)

KORN Freak Dn A Leash (immortal/Epic)

LIT My Own Worst Enemy (RCA)

RICKY MARTIN Livin' La Vida Loca (C2/Columbia)
MAXWELL Fortunate (Rock Land/interscope/Columbia)
JOEY MCINTYRE Stay The Same (C2/Columbia)

MONICA Angel Of Mine (Arista)

MYA My First Night With You (University/interscope)

"N SYNC | Drive Myself Crazy (RCA)

98 DEGREES The Hardest Thing (Universal)

OFFSPRING Why Don't You Get A Job? (Columbia)
ORGY Blue Monday (Elementree/Reprise)

RAHZEL All | Know (MCA)

BUSTA RHYMES {/JANET What's It Gonna Be (Elektra/EEG)
RAPHAEL SAADIG #/0-TIP Get Involved (Hohwood/Motown)
702 Where's My Girls At? (Motown)

SILKK THE SHOCKER {/MYA Somebody... (Universiy/Interscope)
SUGAR RAY Every Morning (Lava/Atlantic)

TLC No Scrubs (LaFace/Arista)

TRICK DADDY Nann Brother (Slip N’ Stide/Warfock)
TYRESE Sweet Lady (RCA)

JOHN WILLIAMS Duel Of... (Sony Classical/Columbia)
ROBBIE WILLIAMS Millennium (Capitol)

Video playlist for the week of May 3

BLDNDIE Maria (Beyond)

EAGLE-EYE CHERRY Falling In Love Again (Work/ERG)
FATBOY SLIM Praise You (Skint/Astralwerks/Carofine)
GOO GOO DDLLS Slide (Warner Bros.)

ELTON JOHN & LEANN RIMES Written .. (Curb/Racket/Isiand)
BAZ LUHRMANN Everybody’s Free (To...) (Capitol)
NATALIE MERCHANT Life Is Sweet (Flektra/EEG)
SHAWN MULLINS Shimmer (Columbia)

SEAL Lost My Faith (Warner Bros.)

TLC No Scrubs (LaFace/Arista)

ROBBIE WILLIAMS Millennium (Capitol)

|CUSTOM ]
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TOPTEN SHOWS
APRIL 26-MAY 2

3
£

. Total Audien e
(95.9 million households)

1 Movie (Sunday)
(Noah's Ark, Pt. 1)

2 ER

3 Frasier

4 Friends

5 Touched By An Angel

6 60 Minutes

7 Veronica’s Closet

8 Will & Grace

9 Everybody Loves Raymond

10 Ally McBeal

" Adults 18-49

1 Movie (Sunday)
(Noah’s Ark, Pt. 1)

2 ER

3 Frasier

4 Friends

5 Will & Grace

6 Veronica’s Closet

7 Ally McBeal

8 The X-Files

9 NYPD Biue

10 World's Scariest Police
Chases

Source: Nielsen Media Research

Coming Next WEeek

BEN FOLOS FIVE Army (550 Music/ERG)

ERIC BENET I/FAITH EVANS Georgy Porgy (Warner Bros.)
BLACK CROWES Only A Fool (Columbia)
BUCKCHERRY Lit Up (DreamWorks)

MARIAH CAREY | Still Believe (Columbia)

CORRS So Young (143/Lava/Atiantic)

CRANBERRIES Promises (/sland)

DRU HILL These Are The Times (University/Isiand)
FUEL Shimmer (550 Music/ERG)

SAMMY HAGAR Mas Tequifa (MCA)

FAITH HILL Let Me Let Go (Warner Bros.)

LAURYN HILL Ex-Factor (Rufthouse/Columbia)
WHITNEY HOUSTON It's Not Right But It's Okay (Arista)
K-C1 & J0JO Life (Rock Land/interscope)

MAXWELL Fortunate (Rock Lanc/Interscope/Columbia)
METALLICATurn The Page (Elektra/EEG)

METALLICA Whiskey in The Jar (Elektra/EEG)

BETH ORTON Stolen Car (Arista)

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject to
change.

¢ Kirk Franklin & Nu Nation
and Trin-I-Tee 5:7, Motown Live
(check local listings for time and
channel). )

* Natalie Merchant, Sessions

* Corrs, The Tonight Show With
Jay Leno (NBC, check local list-
ings for time).

* Steve Earle and the Del Mc-
Coury Band, Late Show With
David Lefterman (CBS, check lo-
cal listings for time).

* Patti Griffin, Late Night With
Conan O'Brien (NBC, check local
listings for time).

. Saturday; 5/8

* Ricky Martin, Saturday Night
Live (NBC, 11:30pm).

Monday, 510

¢ Lila McCann and Steve
Wariner, Prime Time Country
(TNN, 9pm).

Tuesday, /11

* Connie Smith is profiled on
TNN’s The Life and Times of ...
documentary series.

* Glen Campbell, Prime Time
Country.

¢ Eve 6, David Letterman.

* Old 97’s, Conan O'Brien.

* Snoop Doggy Dogg, Late
Late Show With Craig Kilborn
(CBS, check local listings for time).

ednesday, 5/12

* Tim McGraw and Jennifer
Warnes, Prime Time Country.

* Deana Carter, David Letter-
man.

* Dixie Chicks andJo Dee Mes-
sina, Prime Time Country.
* Brandy, Jay Leno.
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WEEKEND BOX OFFICE
APRIL 30-MAY 2
1 Entrapment $20.14
(Fox)*
2 The Matrix $8.71
(WB)
3 Life $6.48
(Universal)
4 NeverBeen Kissed $4.07
(Fox)
5 Analyze This $2.17
(WB)

6 10 Things | Hate $1.81
About You
(Buena Vista)
7 Idie Hands $1.80
(Sony)”
8 Lost & Found $1.25
(wB)
9 Pushing Tin
(Fox)
10 Go . 8115
(Sony)

$1.25 ;

All figures in millions
* First week in release
Source: ACNielsen EDI

COMING ATTRACTIONS:
No music-related movies open-
ing this week.

JESSE POWELL You (MCA) * Beth Orton, David Letterman.
TYRESE Sweet Lady (RCA) at West 54th (PBS, check local * Richie Sambora, Craig Kil-
listings for time). born.
This week’s chart is frozen.

f 36 million households
Cindy Mahmoud
) IA = VP/Music Programming

& Entertainment

| Video Piaylist |
BUSTA RHYMES fJANET What's It Gonna Be? (Flektra/EEG)
RAPHAEL SAADIQ t/0-TIP Get Involved (Hollwood/Motown)
NAS t/PUFF DADDY Hate Me Now (Columbia)

BRANDY Aimost Doesn't Count (Atfanfic)

JT MONEY Who Dat (Tony Mercedes/FreeWorld/Priority)
MAXWELL Fortunate (Rock Land/Interscope/Columbia)
BLAQUE 808 (Track Masters/Columbia)

702 Where My Girls At? (Motown)

TRINA & TAMARA What You Come Here For? (Columbia)
REEL TIGHT ) Want You (Restless/G-Funk)

| RapCity = |

BUSTA RHYMES f/JANET What's [t Gonna Be? (Elektra/EEG)
REDMAN 1/BUSTA RHYMES Da... (Def Jam/RAL/Mercury)
BLACKSTAR Respiration (Rawkus)

KRS-ONE Five Boroughs (Jive)

JTMONEY Who Dat (Tony Mercedes/FreeWorld/Priority)
OUTKAST Da Art Of Storytellin’ (LaFace/Arista)

COMMON f/SADAT X 1999 (Rawkus)

KRAYZIE BONE Thug Mentality (Relativity)

RUFF RYDERS Ryde Or Die (Ruff Ryders/interscope)
COOL BREEZE Cre-A-Tine (1 Got People) (Organized Noise)

Video playlist for the week ending April 30

55 million households
Peter Cohen,

VP/Programming

National Top 20

DEBORAH COX It's Over Now (Arista)

TLC No Scrubs (LaFace/Arista)

FIVE Slam Dunk {Da Funk) (Arista)

WHITNEY HOUSTON It's Not Right But It's Okay (Arista}
USHER Bedtime (L aFace/Arista)

TRICK DADDY Nann Brother (Sip N Stide/Warlock)
NAS {/PUFF DADDY Hate Me Now (Columbia)
JTMONEY Who Dat (Tony Mercedes/Freeworld/Priority)
"NSYNC | Drive Mysef Crazy (RCA)

112 Anywhere (Bad Boy/Arista)

TOTAL Sittin’ Home (Bad Boy/Arista)

RICKY MARTIN Livin' L2 Vida Loca (C2/Columbia)
JDRDAN KNIGHT Give It To You (Flyte Tyme/interscope)
KORN Freak On A Leash (/mmortal/Epic)

MAXWELL Fortunate (Rock Land/interscope/Columbia)
BUSTARHYMES fJANET What's It Gonna Be (Elektra/ELG)
EMINEM My Name Is (Web/Aftermathvinterscope)

DJ QUIK You'z A Ganxta (Profile/Arista)

2PAC Changes (Amaru/Death Row/Interscope)
BRITNEY SPEARS ...Baby One More Time (Jive)

Most requested for the week ending May 2

PRILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist {in 000s)
1 ROLLING STONES $2,395.3
2 BLACK SABBATH $727.6
3 BILLY JOEL $689.8
4 SHANIA TWAIN $532.5
5 ROD STEWART $446.1
6 'NSYNC $333.1
7 JAY-Z/DMX $320.4
8 KORN/ROB ZOMBIE $285.1
9 NEIL YOUNG $269.0
10 LAURYN HILL $246.6
11 ALANIS MORISSETTE $239.0
12 KIRK FRANKLIN &THE FAMILY $225.0
13 ENRIQUE IGLESIAS $212.6
14 TRAGICALLY HIP $210.4
15 MARILYN MANSON $189.1

Among this week's new tours:

ALANIS MORISSETTE/TORI AMOS
BRANDY
JAMES BROWN
COMMODORES
ECONOLINE CRUSH
ELVISCOSTELLO
FRANK BLACK & THE CATHOLICS
FUEL
HERBIE HANCOCK &WAYNE SHORTER DUO
JEWEL
JULIO IGLESIAS

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800}
344-7383; California (209) 271-7900.
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NEW THIS WEEK

* YOU'VE GOT MAIL (WB)

Tom Hanks and Meg Ryan
star in this feature film, which
spawned a Warner Sunset/At-
lantic soundtrack with the Cran-
berries’ “Dreams,” Sinead
O’Connor’s “| Guess the Lord
Must Be in New York City” and
three songs by Harry Nilsson:
“The Puppy Song,”“Remember”
and “Over The Rainbow”” Vin-
tage tracks by Bobby Darin,
Bobby Day, Louis Armstrong,
Jimmy Durante, StevieWonder
and more complete the ST.

* A NIGHT ATTHE
ROXBURY (Paramount)

Will Ferrell and Chris Kattan
brought their Saturday Night
Live roles to the big screen in
this feature film, whose Dream-
Works soundtrack sports two
versions of Haddaway'’s “What
Is Love” (the 7" mix and the
“Refreshmento Extro Radio
Mix"), as well as cover tunes
by Cyndi Lauper (the Tram-
mps’ “Disco Inferno”), 3rd Party
(M’s “Pop Muzik”), Tamia
(Wham!’s “Careless Whisper”)
and N-Trance f/Rod Stewart
(Stewart’'s “Do Ya Think I'm
Sexy”). The album also contains
Faithless’ “Insomnia,” La
Bouche’s “Be My Lover,” Am-
ber’s “This Is Your Night,” Ace
Of Base’s “Beautiful Life,’ No
Mercy's “Where Do You Go,
Jocelyn Enriquez’s “A Little Bit
of Ecstasy,’ Bamboo’s “Bam-
boogie” and Robi Rob’s Club
World's “Make That Money”

* A BUG’S LIFE (Walt Disney)

This feature film carries a
Walt Disney soundtrack with
Randy Newman'’s “The Time of
Your Life” and his original score.

www.americanradiohistorv.com


www.americanradiohistory.com

AL PETERSON

alpeterson@aol.com

It Could Never Happen Here

. Reflections on being at media ground zero during the Columbine High tragedy

Sadly, the Littleton, Colorado massacre at Columbine High
School is now one of those major news events that will go
down in history. Just as with other tragedies we all remember
— JFK’s assassination, the Challenger explosion, the Okla-
homa City bombings — everyone will long recall just where
they were when they first heard about the terrible events un-
folding at a high school in a peaceful suburb outside of Den-

ver, Colorado.

Among the
very first people
to hear about the
chaos evolving at
Columbine were
the reporters and
staff of Jacor/ |
Denver AM
talkers KOA,
KHOW and
KTLK. As ex-
pected, KOA im-
mediately
launched into wall-to-wall news
and information about the crisis
from newsroom-based anchors and
reporters live on the scene. Down
the hall at sister Talk station
KHOW, local hosts moderated a
sort of electronic Town Hall — a
place where the communit