NEWSSTAND PRICE $6.50 _ _ MAY 21, 1999

‘All Star’ Week Sl Johnson An R&R Keynoter

Interscope’s Smash Mouth grabs No. 1 Most Added ’ A - ; Earvin “Magic” Johnson, the charismatic athlete-turned-
honors with 119 adds at CHR/Pop and 35 at Hot AC for v businessman, has agreed to be

“All Star.” a keynote speaker at R&R

The group’s Convention '99, June 10-12 in

next a}lbum. Los Angeles. Johnson joins an

Astro Lounge, all-star lineup of notable figures

will be in » from inside and outside the

stores on TI.I[ INDU STR y/ S N[ WSP A P[R radio and record industries.

June 8. : Details, next page.
www.rronline.com

1999
Tour Schedule

Myrtie Beach, SC
Jacksonville, FL
Lellwood, FL
Montgomery, AL
Atlanta, GA
Anderson, SC
Winsted, MN
Nashville, TN
Eidon, (A
Springfield; MO
Manhattan, KS
Fargo, ND
Greeley, CO
Pine Knob, Mi
Ft Loramie, OH
Benedict, MD
Twin Lakes, Wi
Pittsburgh, PA
Lula, MS
Hamson, Wl
Davenport, 1A
Wausau, Wi
Mansheld, OH
Dallas, TX
Houston, TX
Escanaba, MI
Hinckley, MN
Meadvilie, PA
Lancaster, CA
Los Angeles, CA
Sacramento, CA
Plymouth. W1
Bardstown. KY
Fredenck. MD
Sparks. NV
Sparks, NV
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‘All Star’ Week

Interscope’s Smash Mouth grabs No. 1 Most Added
honors with 119 adds at CHR/Pop and 35 at Hot AC for
| “All Star.”
The group’s
next album,
Astro Lounge,
will be in

sores on THE INDUSTRY’S NEWSPAPER

M June 8. "
www.rronline.com

®

MAY 21, 1999
Johnson An R&R Keynoter

Earvin “Magic™ Johnson, the Charismatic athiete-turned-
businessman, has agreed to be

a keynote speaker at R&R

Convention '99, June 10-12 in

Los Angeles. Johnson joins an

all-star lineup of notable figures

from inside and outside the

radio and record industries.

Details, next page.

1999
Tour Schedule

Myrtle Beach, SC
Jacksonville, FL
Lellwood, FL
Montgomery, AL
Atlanta, GA
Anderson, SC
Winsted, MN
Nashville, TN
Eldon, 1A
Springfield, MO
Manhattan.KS
Fargo, ND
Greeley, CO
Pine Knob, MI
Ft. Loramie. OH
Benedict. MD
Twin Lakes, WI
Pittshurgh, PA
Lula, MS
Harmison, W1
Davenport, 1A
Wausau. Wi
Mansheld, OH
Dallas, TX
Houston, TX
Escanaba, MI
Hinckley, MN
Meadville, PA
Lancaster, CA
Los Angeles, CA
Sacramento. CA
Ptymouth. Wl
Bardstown KY
Frederick, MD
Sparks, NV
Sparks, NV

Hallmark Drection Company

Produced by

GARTH FUNDIS
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.. .featuring the hit single “HELLO L.O.V.E” ==
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“You’ll Be in My Heart”
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Phil Collins

The #1 AC Song

. in America
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R&R Confab Adds ‘Magic’ Show

ball title. After being
drafted by the Los Ange-
les Lakers, he helped
| lead the team to an NBA
| championship in his
rookie -year and earned
| the first of three NBA®
| finals Most Valuable
Player awards.

I NS I D E

Earvin “Magic” [
Johnson, the charismat-
ic and decorated athlete
who has become a suc-
cessful and diversified
businessman, has been
added as a keynote
speaker at R&R Con-
vention *99, June 10-12

management ¢ marketing ¢ sales ‘

it's time for another of R&R's intensive

looks into an important radio ad category: |
restaurants. This category has been good to
radio — it allots about 20% of its ad

i budgets to the medium -— but there's r in Los Angeles. Johnson went on to set a
always room for improvement, especially 4 Joh himself i s
since restaurant spending didn't keep pace | THE INDUSTRYS NEWSPAP[R o i T s ps':m"if:,fa?ﬁ e
with radio’s growth last year. This week's www.rronline.com ago, when he led Mich-
MMS also contains voice mail igan State to an NCAA basket- JOHNSON/See Page 20

communication tips from Dick Kazananda |

A ST ——r—TTTT
. ) Pages 10-14 | ’ s
| | Opportumty The Obstacle To Ilwersny Radio One Revenues
' | TALK WORTH TALKING ABOUT | Soar In 1st Quart
| | It's estimated that one of every two B Where do minority and female broadcasters fit in the world of radio? Bea' ': uareer

Americans will be diagnosed with some
form of cancer over the course of his or

her lifetime. After hearing such a

staggering statistic, it's not surprising to
learn that someone created a talk show

that focuses on cancer survivors. Al
Peterson reports on this and another

BY JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jjshweder@ rronline.com

ABC Radio/Chicago Pres-
ident/GM Zemira Jones
could be called a radio pio-
neer. But the head of a five-

R&R WASHINGTON BUREAU CHIEF
yorke@ rronline.com

*The business is stronger now
than it’s ever been in its history,
with double-digit returns,” CS
First Boston analyst Harry De-
Mott said. But the veteran indus-

i tation cluster in the Windy sy e
specialty talk show. st ot ; try watcher isn’t surprised — he
Pages 23-24 Gty 4y '“V:‘;“t‘;‘d anything predicted it. In'an Oct. 11, 1994

pbigiodubn S Yayirds research piece entitled A Trip

BUCKLEY AT THE HELM dio is heard. Insicad, Jones Around the Dial, DeMott noted

Broadcaster Rick Buckley thought he hit
the big time when he was assigned to

Buckley Broadcasting’s new L.A. station.

The problem: The station wasn't in L.A., it
was in the San Fernando Valley! Buckley’s

reaction: “My God, I've been

sandbagged!” Read the entire interview in

this week’s Publisher’s Profile.

Page 112

¢ Michael Hughes becomes Chancellor

Dir/Houston Rock Operations; Max

has gone where few black
men have gone before: He is
one of the few African-
American GMs in the nation
running non-black-formatted
radio stations.

“Zemira is held up like a
god,” said Melody Spann-
Cooper, President/GM of
tiny WVON-AM/Chicago.
“Here is this brother who is
running five stations in this
market, and he is black. He
is not the norm — he is un-

nellglo Groups

AWRT On Recruitment, Retention

The most successful way to diversify the work force involves a
combination of recruitment and retention issues that focus on women
and minorities. Here are some suggestions from the American Wom-
en in Radio & Television for creating a more diverse work force:

© mplement diverss hiring practices by widely advertising job open-
ings and interviewing a diverse group of applicants for all positions.
® incorporate comprehensive recruitment outreach efforts, such as
job fairs (especially those for women and minorities), and utilize a

that the “industry remains strong
— year-to-date advertising rev-
enues [are] up over 10% ... More
consolidation is imminent, with
whole groups likely to trade.”
But perhaps the most telling
statement was that the “radio
business is a free cash flow ma-
chine. On an after-tax free cash
flow basis, there is no better me-
dia investment relative to
growth.” At the time he main-
tained his “buy” recommenda-
tion for Saga and Clear Channel

believable.” : . ol
R diverse group of company recruiters. and suggested investors “hold
Biipen Siid FLOLPU . The fact that Jones is a ® Provide on-the-job training and education, such as skill develop- their Jacor, Evergreen and SFX
* WXXM/Philadelphia flips to “Jammin’ “god” to many African-Amer- ment workshops and speaker seminars. shares.
f Gold” Oldies format ican broadcasters highlights a ® Implement a mentor program for women and minorities, prefera- Today DeMott expects more
i DIVERSITY/See Page 18 bly involving senior management. AWRT/Ses Page 19 consolidation “but not to the

EARNINGS/See Page 36

Saunders Moves T

c"“"""'“"" La Vi Loca (G2l Are Divided Over Chancellor/Detroit
il """”,L,,,m,,, Microradio Issue @ Austin now KKBT PD
URBAN T e, B KKBT-FM (The Beat)/Los

« MAXWELL Fortunate (Rock Land/Interscope/Comwmbia)

URBAN AC

IMVIEI.I. Fonunate (Rock wvd/lntorsoopa/t‘.‘olumbu)

COUNTRY
« TIM MCGRAW Please Remember Me (Curd)

AC

« PHSL COLLINS You'l Be In My Heart (Hollywood)

spangler@rronline.com

Some religious organizations
are divided over whether God is
being given enough voice over
the airwaves. On one hand are
outfits like the National Council
of the Churches of Christ, which
says many places of worship do
not have broadcast outlets for

Angeles PD Michael Saunders

HOT AC grt}ingmfol(i's word acFrgqssl."l'hey )
. - claim that low-power FM licens- "4 -
* SUGAR RAY Every Mo (Lavast) es —such as tl?(?sc currently un- The WMWW llsbe&mqua \o-qwner '
NACAMOOTHJAZZ der consideration by the FCC —  gain between January and March of this year: Business is up
« GOTA In The City Life (instinct) may be their saviors. On the oth- 15% over the first quarter of 1896, according 10 the RAB. The period
er side are existing religious included a 15% gain inlocal revenues and a 14% fise in national num- has returned to the Motor City to
ROCK. e broadcasters like Salém Com. |  bor-Theresuks offer perhaps the best reason why most mdloindus- |  serve as VP/Operations & Pro-
PO ERENSORRFEAY (o) munications, whose President/ | try corporations reported stefar results for the first quarter. | gramming for Chancellor Me-
ACTIVE ROCK CEO Ed Atsinger says the RAB President/CEO Gary Fries noted, *So farin 1998, localad |  is’s WJLB-FM & WMXD-

« OLEANDER Why I'm Here (Republic/Universal)

« SHERYL CROW Anything But Down (AGM)

NEWSSTAND PRICE $6 50

LPFM proposal will do more

MICRORADIO/See Page 20

salas have consistently and effectivety complemented radio’s tradi-
tionally strong national revenue totals. We're seeing sales figures from

foundation of enthusiastic support from listeners and advertisers alike.”

FM/Detroit. In his new role.

ALTERNATIVE harm thap good for the religious el A e . S haies f/?/l(n;l‘\i:n \:’/l" assné JLB S:]

b try’s larger markets. These first-quarter revenue results are very en- Ly
| » T My Own Wors Enerny (RCA) Representatives from several couraging, and additional evidence that radio is growing on a strong WIS M dPeter Connolly
ADULT ALTERNATIVE churches and religious organizations in managing and programming

SAUNDERS/See Page 36

The industry's biggest job classified section: Pages 107-109 and www.rronline.com
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Roadrunner Names || MAY 21, 1999
Shuiman President, | NEWS & FEATURES
Loncao SVP/Promo { Radio Business 4  Nashville 62
Business Briefs 4 Publisher’s Profile 112
Roadrunner Records has | | .
. Transactions 6 i il [ 1 i
named Derek Shulman President MMS 10 i
and Dave Loncao Sr. VP/Promo- | | Show Prep e Product Showcase 13
tion. Both are based in New York, Zine Scene 21 I'lhlk Showcase 25
with Shulman reporting to Road- National Video Charts 22 | | Opportunities 107 |
' - Street Talk 29 Mmarketplace 108 |
Sound Decisions 32 =
1 FORMATS & CHARTS
i News/Talk 23 AC Chart 74
. Pop/Alternative 37 | HotAC Chart 78
> Radio and record execs got together in New Jersey to support the MS CHR 38  NAC/Smooth Jazx 81
| Walk for former WQCD/New York PD Wendy Leeds. Doing their part are Callout America 39 | NAC/Smooth Jazz Chart 82
- { (I, front) Karen Riner, EMI Music Sr. VP Rick Krim, Katie Leeds (holding CHR/Pop Chart 42 NAC/Smooth Jazz Action 83
& the Industry's Newspaper), Universal Sr. VP Steve Leeds, event organiz- CHR/Rhythmic Chart 48 Rock 86
o . — | | er Michelle Dase, Universal Sr. VP Monte Lipman and Lara Slerlacci, Hip-Hop Chart 49 £
Shulman Loncao | | (back) Universal Records Sr. VP Michael Rheinert, Greg Miller of Media- Urban 53 * Rock Chart 88
] base, GRP Sr. VP Suzanne Berg, George Cappellini of Elektra Records, I I | urban Chant 54 Active Rock Chart 91
runner Founder/Chairman Cees WYSP/Philadelphia PD Neal Mirsky, Howard Stern Show Producer Gary : Alternative o4
Wessels and Loncao reporting to ‘ Delr'Abate, Leeds, Lembo Marketing & Promotions Pres. Jerry Lembo, Urban Action 56 Alternative Chart 9%
‘Shulman, WXRK/New York MD Mike Peer, Karen Peer, Universal Dir/Artist Rela- Urban AC Chart 60 ek
“I have found in Derek Shulman | | tions Lisa Hirsch and Universal Promotion Administration Cara Bebell. Country 61 Afternative Action 98
the music executive who notonly | b -~ e —— j Country Chart 63  Alternative Specialty Show 104
shares my vision of Roadrunner | —— . - . — = Country Action 64  Adult Alternative 108
being the pre-eminent indepen- | - - . - -Adult Contemporary 72 | Adult Alternative Chart 105
dent rock label, but who also be- | 6 4 “Z - iMice’ S B
lieves that now is the time for the End m WE ls sealed W|th A Kls 6‘0 Back Pages 110 _
resurgence of great indie labels.” | [} Radio One takes over and flips it to Urban

Wessels said. “The best indie la-

bels of the past prided themselves
on building lasting careers for
their artists, letting the music es-
tablish label identity. In the last
10 years we have built a solid
foundation at Roadrunner with
this approach. I am confident that
Derek’s leadership will bring a
great leap forward.”

Shulman noted, “It is my great
pleasure to join Roadrunner
Records. Cees Wessels is a record
man of true entrepreneurial spirit. 1
have known Cees for many years,
and I am very excited to work with
him in realizing the goal of making
Roadrunner the premier interna-
tional independent record company.
My mission will be to maximize
the potential of the current roster
and add artists who may appeal to
a wider demographic.”

Shulman’s music industry career
includes being President of Atco
Records, as well as stints as Direc-
tor/Promotion, Director/A&R and

ROADRUNNER/See Page 19

R&R Observes
Memorial Day

In observance of the Memori-
al Day holiday, R&R’s Nashville
and Washington, DC offices will
be closed on Monday, May 31.
All departments in R&R’s Los
Angeles office will be closed ex-
cept for our chart department,
which will remain open to take
music reports and provide infor-
‘mation services.

*“The End” became more than just
a moniker for WENZ-FM/Cleve-
land on May 13 — it became re-
ality. Following weeks of specula-
tion, Radio One dropped the sta-
tion’s Altermative format-to become
“the new Kiss 107.9.” Mary Cathe-
rine Sneed, GM of Radio One’s
WAMJ & WHTA/Atlanta. is pres-

Liggins added.

lor Media’s heritage WZAK-

ently at WENZ, overseeing the sta- FM: Internet users who try to
tion’s development. visit www.kiss1079.com dre
Radio One President/CEO Alfred greeted with a message that

Liggins told R&R that WENZ’s
format is now “mainstream Urban.”
He further remarked, *“We conduct-
ed a bunch of research in the Cleve-
land marketplace, and it told us that
there was a hole for this sort of for-
mat WENZ had consistently
earned a two share as.an Altema-
tive radio station. and we feel it is

Cleveland’s best R&B — You've
found it!” Browsers are then au-
tomatically sent to the "ZAK
website.

Radio One completed its $20-

Channel on April 30.

capable of getting a lot more
than a two share.” No PD has
been named at "ENZ as of yet,

Although WENZ is just a week
into its new format, the Urban
competition has already heated
up between “Kiss™ and Chancel-

' Houston Rock Opera-

reads, *“You must be looking for

| been overseeing KLOL as

million purchase of WENZ and
sister WERE-AM from Clear

PN o

"XXM/Philly Goes For The ‘Jammin’ Gold’

Greater Media’s Pop/Alternative
WXXM (Max 95.7)/Philadelphia
has flipped to Rhythmic Oldies,
repositioning itself as “Jammin’
Gold 95.7.”

Describing the May 13 switch,
WXXM VP/GM Rick Feinblatt
told R&R, "It went incredibly

change had to take place.”

in other regions. *“The new format
has its musical roots in Philadel-
phia. I'm confident. that Jammin®
Gold 95.7 will be a tremendous
hit with listeners as well as adver-

well. It was almost seamless. tisers in the Delaware Valley”

We've gotten a great response. No decision has been made on the
There's a real buzz on the street.”  new on-air lineup, although all Max
Acknowledging that the station 95.7 personalities have been given
fielded the usual calls from listen-  the option to remain at the station.
ers when the format change oc-  Feinblant confimed that PD Chuck
curred, he said, “Max 95.7 was a  Tisd will continue to program the
popular station in Philadelphia. Rhythmic. Oldies station on an in-
However, due 1o the economic re-  terim basis, and that a search is un-

alities in the marketplace, a format  der way for his successor.

Feinblatt noted that Rhythmic
Oidies has been a ratings winner

Hughes Adds Oversight Of KKRW/Houston
I Chancellor’s Rock KLOL elevates Dugan to PD

Chancellor Media Di-
rector/Rock Programming
Michael Hughes has add-
ed the title of Director/

tions, wherein he will di-
rectly oversee Classic Hits
KKRW-FM and Rock
KLOL-FM. Hughes had

Director/Operations.
Concurrently, KLOL

| has promoted Asst. PD

Max Dugan to PD. Jeff Scott con-
tinues as PD at KKRW.

“I'm extremely excited to have
Michael working in a strategic and
operational capacity for both prop-
erties,”” said KKRW & KLOL VP/
GM Brian Purdy. “We've made

great gains at KLOL. and I can’t
|

Hughes

wait to include him as pan
of the KKRW team. With
Michael’s additional corpo-
rate responsibilities. Max
Dugan has earned this op-
portunity to lead the KLOL
air force on a day-to-day ba-
sis. I'm equally excited to
promote Max into this new
role,”

Hughes added, “Part of
the new structure with
Chancellor’s Office of
Product & Strategy [R&R 5/71 is
to have our format directors based
on a local level, with the first pri-
ority being the home stations. I'm
looking forward to realizing the
opportunities of both stations as
they contribute to our cluster’s
success.”

Radio industry executives recently gathered for the National Association
of Black Owned Broadcasters Communications Awards dinner. Among the
participants are (I-r) Katz Dimensions President Bonnie Press, Jacor
Jacksonville market GM Ralph Chnistian and radio personality and recipi-
ent of NABOB's Pioneer in Broadcasting Award Tom Joyner.

NABOB's 15th Annual Awards
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Foo Proposes Bids For Some Radio Auctions

O Several applicants feel they shouldn’t be required to bid

By MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

How much would you pay for a brand-new FM station in
Brigham City, UT? According to an FCC proposal released on
Moriday, you would have to pony up at least $260,000 before the

first shovel struck the ground.
The commission notice asked for
comment from the public regarding
suggested opening bids for 144 FM
and six AM construction permits to
be auctioned beginning September
28. The sale will resolve license pro-
ceedings “frozen by the 1994 Bech-
tel decision by the D.C. Circuit Court
of Appeals. which overturned the
FCC'’s comparative hearings process
of granting broadcast licenses. These

150 proceedings are instances in

which the FCC had opened up filing
windows (making new channels

available) subsequent to the Bechtel
ruling. but was unable to grant licens-
es because multiple applicants ap-
plied for the channels.

In order to panticipate in the Sep-
tember auction. most applicants will
‘likely purchase “automated auctions”
software from the commission: for
$175. This will enable them to dial
into the wide-area computer network
set up for the multiple-round bidding.
Each round of bidding is expected to
last about an hour, and the entire auc-
tion should run one to four weeks.

e R R IR A

Most of the minimum bids sug-
gested by the FCC notice are less than
$100.000. For example. in Danville,
AR — where Technology Manage-
ment and Diane Thoma are compet-
ing for a new FM — the bidding may
start at $16,000. But in some other
markets the opening bids are much
higher: In Oro Valley. AZ the bidding
begins at $250,000, while in Ettrick,
VA the asking price is $130.000.

*In broadcasting. some of the al-
locations [are] in places that appear
to be small on the map, but because
of their proximity to other locations.
they become much more valuable,”
Bob Allen, an attorney with the FCC

FCC/See Page 8

Kennard Mocarn contrnue War 0f Words

[ Discussion over another telecom merger is latest spat

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jshweder@rronline.com

FCC Chairman Bill Kennard and Senate Commerce Com-
mittee Chairman John McCain last week continued their very
public correspondence about how the FCC should operate, and
judging by the most recent letters, you couldn’t call this twosome

the best of pen pals.

The debate between the two cen-
tered once again on a major merger,
this time the proposed union of SBC
Communications and Ameritech
Corp.

McCain. who is angling for the
GOP presidential nomination,
launched a missile into Kennard’s
camp on May 12. McCain’s three-
page letter cited a May 6 Bloomberg
report that quoted an FCC merger
review chief as saying the proposed
$84.2-billion SBC-Ameritech tele-
phone merger “flunks the public in-
terest test.” In his letter. McCain
characterized the statements as “ad-
ministrative irresponsibility” and
warmned, “You must do whatever is
necessary to remove the institutional

unfairness and prejudgment that has
been permitted to taint this proceed-
ing.” McCain, who has set a hear-
ing on mergers for June 17, request-
ed a response to his letter by the end
of the week.

He received his response from
Kennard two days later. with the
FCC chief defending the merger re-
view. “I am confident that the
commission’s review of the SBC-
Ameritech transaction has-been fair
and impartial, and that there has
been no bias or prejudgment on the
part of the commission or its staff."
Defending the FCC’s review and
scheduling of public hearings on the
matter, Kennard added, “Many par-
ties have raiSed substantial concerns

about whether the proposed transac-
tion would serve the public interest.”

McCain and Kennard have had dis-
putes in the past over how the FCC
reviews mergers and about the role the
commission should play in controlling
how companies operate. Senator Paul
Wellstone also stepped into the debate
last week, saying that he would like
to hike DOJ antitrust funding.

The Minnesota Democrat wants 1o
increase spending in the fiscal year
2000 appropriations bill for the Anti-
trust Divisions of the Justice Depart-
ment and Federal Trade Commission.
The DOJ’s Antitrust Division regular-
ly reviews radio mergers.

“They ‘re understaffed, underfund-
ed, and need a lot more in the way of
resources,” Wellstone spokesman Jim
Farrell said. “They need more staff to
get into these media issues.” Wellstone
voted against the Telecommunications
Act of 1996 and has spoken out against
telecom mergers in the past.

3

i
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Crandall Replaces ﬂmetz on l.'hancellor Board

omer American Airlines Chairman/CEO Robert Crandall was namedto

Chancelior Media’s 11-member board onTuesday, replacing Steve Di-
netz. Dinetz, who was President of Chancelior Broadcasting and joined the
Chancellor board when the group merged with Evergreen Media in 1997,
resigned to pursue his own radio broadcasting investments, according to
Chancellor.

During Crandall's 25 years with American Airlines, he led the company's
transformation from a medium-sized domestic carrier to a global giant with
annual revenues in excess of $20 billion. Crandall is aiso on the boards of
American Express, Celestica, Halliburton Co. and MediaOne Group.

Real Networks To Offer More Than 3 Million Shares

eal Networks intends to sell 3.525 million shares that, at $87.25 each

(the average price the company traded at as of May 14), could raise
$307.6 million for, among other things, possible acquisitions and“general
corporate purposes.”

According to Monday's filing with the Securities and Exchange Commis-
sion, certain shareholders will make an additional 475,000 shares avail-
able to the public. Goldman Sachs will lead the offering; other underwriters
include BancBoston Robertson Stephens; Donaldson Lufkin & Jenrette;
Lehman Brothers; and Thomas Weise! Pariners. Real Networks® stream-
ing software is used by about 80% of radio stations that have websites.

ABC Freezes Hiring, Salaries;
Gets FCC Waiver For Houston

BC has started a company-wide hiring and salary freeze — which will
#include radio — in the wake of lagging profits. Other cutbacks inciude
a 25% reduction in travel and entertainment expenses and the elimina-
tion of major off-site meetings. The bad news was delivered to ABC
employees in memos sent to division heads last month, according to a
reportinVariety. “

“We've stepped up our effort to find ways to save the company money,”
an ABC spokesperson told R&R. ABC parent Disney saw profits in the
most recent quarter decline to $269 million, down from $384 million a
year earlier.

Meanwhile, the FCC this week signed off on a one-to-a-market waiver
for ABC in the Houston market, allowing the company to complete its $6
million purchase of KYOK-AM/Houston from Faith Broadcasting. ABC needed

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of a/l publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
Owe Yoar Age  Owe Week Ago  S/07/99 Owe Yoar Ago (Ine Week Ago
Radio Index 21440 29843 29631 +39.19% +.712%
Dow Industrials ~ 9114.44 10,913.32 11,031.59 +1974% -1.07%
S&P 500 111047 133780 134500 +2047% -54%

ENTERTAINMENT
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THESE RADIO STATIONS ARE -
TREMENDOUS WINNERS.

BUT,

Why has an A.C. station like 99.9 KESZ in Phoenix moved from the #4 ranked station 25-54 Adults
to a strong #1 rank since we began working with them just 16 months ago? Why has an alternative
station like 107.7 WRAX (The “X”) in Birmingham more than doubled its ratings since we became
their partners and is now the #1 non-ethnic station among 18-49 Adults? Why does a long-time
country leader like WIVK in Knoxville, despite tough competitive attacks, retain the largest 25-54
adult share (23.1 share) of any country station in the top 90 U.S. markets?*

A common thread is in their strategic thinking. And the company that these stations — and dozens
of others in the top American metros — have chosen as partners for research and powerful strategic
thinking is Moyes Research Associates. Perceptual research and guidance in winning strategy is all
we do...it's our sole focus.

Now, can we admit something? We can help many stations to move ahead and stay ahead, but, in
some situations, it’s just not a good “fit” for one reason or another. We're very up-front about that
. early on, and, if we think it’s not a good fit, we'll tell you so and why...and we encourage you to do

the same with us. If you’d like to discuss your situation to see if we can be of help, just call and ask to
. speak with either Bill Moyes, Mike Shepard, or Don Gilmore. We'll be happy to talk with you.

*All ranks and shares are from Fall 1998 Arbitron, Mon-Sun, 6AM-Mid.

Mike Shepard Bill Moyes Don Gilmore
Senior VP President Executive VP

Moyes Research Associates
AMERICA’S LEADING STRATEGIC éDVlSORS

205 EAsT CHEYENNE MOUN
CoLORADO SPRINGS, CO
0

719.540.010

T

WWW.ametcanradiohistory com
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RADIO BUSINESS

yrm———

N DEAL OF THE WEEK

§

|

& KQEZ-FMMHouston (Anchorage), AK $2.4 million
®
i l”?‘?d is”hi”"m (Last Year: $34,310,792) . © FM CP/Florence (Phoenix), AZ $4 million (est.)
$37.8 million . * KBBO-FM/Fort Smith, AR $1,112,500
Stations Traded This Year: 502 © FM CP/San Joagquin (Fresno), CA $2.5 million
i (Last Year: 681) © WGCQ-FMAmmokalee, FL $1 miltion
= © WZNZ-AM/Jacksonville & WBGB-FM/Ponte Vedra Beach
Stations Traded This Weok: 29 | |  *WZiissonie i
(ast ager) © WYPA-AM/Chicago $10.5 million
T T LS = © FM CP/Shreveport, LA $450,000
m Ms Acm”s © WYLT-FM/Byhalla (Memphis), MS $1.1 million

1999 DEALS TO DATE

Dollars To Date: $1,622,250,706.36

Dollars This Week: $67,510,509.98

(Last Year: $2,119,648,430)

Triad Adds 11 In The Dakotas

U1 Purchases Ingstad properties in Fargo, Rapid City;

© KKRO-FM/Anchorage

TRANSACTIONS AT A GLANCE

© WMXN-AM/Fort Payne, AL $65,000

© WMYQ-FM/Newton (Meridian), MS $885,000

® WKJV-AM/Asheville, NC $299,612.30

® WHEW-AM/Franklin (Nashville), TN $208,397.68
® FM CP/Frederiksted, VI Not listed

® KODI-AM & KTAG-FM/Cody, WY $890,000

CRN enters Chicago with WYPA buy — S e ]
i KFXS-FM, KKMK-FM | TERMS: Asset sale for cash; $1.3 | er. Phone: (520) 797-1008 ing Corp., headed by President Clif-
Deal Of The Week . ‘ KOUT-FM;Rapid City’ j million for KKRO-FM, $1.1 miltion for | FREQUENCY: 103.1 MHz ford Burnstein. It owns 14 other sta-

Interstate Deal: Ingstad
Stations

PRICE: $37.8 million
TERMS: Asset sale for cash

FREQUENCY: 810 kHz;93.1 MHz; 920
kHz; 100.3 MHz; 93.9 MHz; 98.7 MHz
POWER: 21kw; 100kw at 1,060 feet;
Skw day/111 watts night; 100kw at 450
feet; 100kw at 756 feet; 100kw at 446

KQEZ-FM

BUYER: New Northwest Broadcast-
ers Inc., headed by CEO Michael |
O’Shea. It owns 46 stations, includ-
ing KFAT-FM & FM CP/Anchorage. |

POWER: 15kw at 981 feet

COMMENT: No purchase price was
listed in the contract, but the value of
the FM CP was estimated at $4 mil-
lion. KZLZ and KZNO both air Z-Span-

tions, including KYNO-AM, KFRR-FM
& KJFX-FM/Fresno. Phone: (209)
434-1715

SELLER: San Joaquin Broadcast-
ing, headed by Susan Lundborg.

BUYER: Triad Broadcasting Co. | Phone: (206) 769-3777 | ish's syndicated “La Z" format. She owns two other stations.
Inc., headed by CEO David Ben- feet . ) ) .| SELLER:Williams Broadcasting & | FREQUENCY: 105.5 MHz
jamin. Phone: (831) 655-6350 FORMAT- 90un}ry, CHR; Oldies; Ubik Corp. Williams owns KKRO-FM, ' POWER: 25kw at 328 feet
SELLER: Jim &Tom Ingstad. Phone: | Classic Rock; AC; Country Ubik owns KQEZ-FM. Ubik alsoowns | KBBQ-FM/Fort Smith BROKER: Blackburn & Co.

(701) 237-3775
BROKER: Media Venture Partners

 North Dakota |

WMXN-AM/Fort Payne
PRICE: $65,000
TERMS: Asset sale for cash

KNIK-FM/Anchorage.
FREQUENCY: 102.1 MHz; 92.1 MHz
POWER: 23kw at 82 feet; 10kw at 810
feet

FORMAT: Classic Hits; Soft AC

PRICE: $1,112,500

TERMS: Asset sale for cash
BUYER: Cumulus Media Inc., head-
ed by Executive Chairman Richard

WGCQ-FMiImmokalee
PRICE: $1 million

- 2 Weening. It owns 232 stations, includ- 3
KQWB-AM/West Fargo; BUYER: DelGiorno Broadcasting | BROKER: Media Services Group | . | 57.FM/Van Buren & KOMS- TERMS: Asset sale for cash
; 9 BUYER: Praise Enterprises-Naples
KLTA-FM/Breckenridge Corp., headed by President Robert FM/Poteau, OK. Phone: (414) 615- ]
MN; KPFX-FM/Fargo; a;.d DelGiorno. No phone listed m 2800 o . :;toc,',:eéi?; ;b;;;;ggnck Y.
KQWB-FM & KVOX-FM/ | SELLER: KEA Radio Inc., headed | cpp gy om0 SELLER: Hemnreich Radio Stations | gg| | gR: Naples Broadcasting

Moorhead, MN (Fargo)
FREQUENCY: 1550 kHz;105.1 MHz; |
107.9 MHz; 98.7 MHz; 99.9 MHz
POWER: 10kw day/Skw night; 100kw
at 713 feet; 100kw at 764 feet; 100kw
at 581 feet; 100kw at 380 feet
FORMAT: Nostalgia; AC; Classic
Rock; Rock; Country

by President Robert Livengood. It
owns three other stations. No phone
listed

FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: AC

BROKER: The Thorburn Co.

{Phoenix)

ESTIMATED PRICE: $4 million
TERMS: Z-Spanish Media will swap
KZLZ-FM/Kearny (Tucson) and
KZNO-FM/Nogales to Desert West
Air Ranchers foran FM CP in Florence
(Phoenix).

BUYER: Z-Spanish Media Corp.,

inc., headed by President Johnnie
Hemreich. She also owns KFPW-AM/
Fort Smith. Phone: (501) 783-5379
FREQUENCY: 100.7 MHz

POWER: 25kw at 699 feet
FORMAT: Oidies

Group Inc., headed by President
Leonard Titelbaum. Phone: (316)
665-7201

FREQUENCY: 92.1 MHz

POWER: 4.1kw at 397 feet
FORMAT: Nostaigia

WZNZ-AM/Jacksonville &

i - FM CP/San Joaquin WBGB-FM/Ponte Vedra
headed by President Amador Bus-
SOUth D§k°ta Ilzggg_:m nc;‘torage & tos. It owns 34 other stations. Phone: (F resno) Beach (Jad‘sonvme)
KBHB-AM & KRCS-FMW/ "~ GUsan (916) 646-4000 PRICE: $2.5 million PRICE: $4.3 million
= (Anchorage) SELLER: DesertWest Air Ranchers | TERMS: Asset sale for cash TERMS: Asset sale for cash
Sturgis and KKLS-AM, PRICE: $2.4 million | Corp., headed by PresidentTedTuck- | BUYER: Mondosphere Broadcast- i Continued on Page 8

Delivered in bulk weekly by
satellite for highest quality and
timeliness. Catch the feed on
Fridays at 3:00 p.m. Eastern time
on SATCOM C-5, transponder
23, SEDAT channel 13.

The Wheatlies Sports Report
gives your listeners tales, tips,
anecdotes and advice available
nowhere else. From the folks

who brought you the Breakfast of
Champions comes the daily radio
feature of champion stations—
The Wheaties Sports Report.

Get off the bench and get
gamel Call 1-800-334-5800

to put your station on
the lineup for the Wheaties

Five shows a week, each
60-seconds, offered FREE OF
CHARGE and marketexclusive.
No cash, no barter, no
commercial content. Sell

the time to a local sponsor
and pocket the cash.

WWwW americanradiohistors. com
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Dear Radio Professionals:

Paragon is honored to work with many of the finest radio stations in the
United States. Without exception, great radio stations are run by great people.

Since January, | have traveled the country non-stop, meeting and strategizing with
many of Paragon's client stations. The management talent at these stations is
obvious, and in fact, one of the most rewarding aspects of my job. It's reassuring to
know that when | get on a plane for the next city, the strategy | leave behind is the
strategy that our client stations aggressively implement. Our clients understand that
an effective strategy is only as good as the implementation process, and that is a
major reason why they succeed.

It is no surprise to me that Paragon clients are nominated for 22 R&R Industry
Achlevement Awardsl! | tip my hat to these exceptional radio operators and
personalities, and take pleasure in recognizing their significant achievements.

Station Nominees

Station of the Year (Markets 26-100) i,
Country WFMS (Monte Maupin, Jenny Skodit, Bob Richards, ot af) FOTRl 151, Lot (B ot Sty Fvors)

[[0K)5) station of the Year (Markets 1014] .
DRI % WAPUApplllm(GmgBon,Rlanumg m;cs‘:mn(?".:ovw)

Alternative Station of the Year 2
99X/Atlanta (Mark Renier, Leslie Fram, et al) | Adult Altemmative Station of the Year

. Ml WXRT/Chicago (Harvey Wells, Norm Winer, Patty Martin)
fl 057 Rock Station of the Year
AR, WAPL/Appleton (Greg Bell, Randy Hawke) Aduit Al ve Station of thelYear

The End/Salt Lake City (Eric Hauenstein, Bruce Jones)
Country $tation of the Year
w WFMS/Indianapolis

Management Nominees

General Manager of the Year (Markets 1-25)
Mark Renier, Altemative 99X/Atlanta

1057 Rock Program Director of the Year
Randy Hawke, WAPL/Appleton J.D. Cannon, WFMS/ndianapolis

WGLD Oldies Program Director of the Year Rock Music Director of the Year
David Wood, WGLD/Indianapolis Jamie Markiey, WXRX/Rockford

N Aduit Alternative Program Director of the Year [ORAN] Adult Alternative Music Director of the Year
i Norm Winer, WXRT/Chicago [RRN Patty Martin, WXRT/Chicago
7 D CHICA)

AC Program Director of the Year Radio Marketing Executive of the Year
WETAIEA 7.5, Hokand (Tim Myaard to met), Warm 98/Cincinnati Jennifer Nech, Altemative 99X/Atianta

Personality Nominees

Personalities of the Year
QQY i e e

Adult Alternative Air Personality of the Year
Alex Valentine, The Zone/Dallas

Congratulations to all nominees! It is a true pleasure to work with each and every one of our clients.

Sincerely,

¢,./l STRATEGIC PLANNING

® Perceptual Studies

Mike Henry ST .
Managing Partner ® Auditorium Music Tests
® Focus Groups

P/\ R /\ G O N ) ® Tracking Studies

)'q | o Sales Assessment Studies

(303) 922-5600
’ ‘ mhenry @ paragon-research.com
R E S E AR M www.paragon-research.com

www.americanradiohistorv.com
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TRANSACTIONS

Continued from Page 6

BUYER: Concord Media Group Inc.,
headed by President Mark Jorgen-
son. It owns three other stations.
Phone: (813) 926-9260

SELLER: Clear Channel Communi-
cations Inc., headed by CEO Lowry
Mays. It owns 450 other stations.
Phone: (210) 822-2828
FREQUENCY: 1460 kHz;106.5 MHz
POWER: 5kw, 6kw at 328 feet
FORMAT: News; Classic Rock
COMMENT: These stations have
been held in a trust controlled by
Charles Giddens.
WYPA-AM/Chicago -
PRICE: $10.5 million

TERMS: Asset sale for cash
BUYER: Catholic Radio Network,
headed by John Lynch. It owns eight
other stations. Phone: (619) 784-6900
SELLER: PAR Holdings, headed by
Amador Bustos. He aiso owns 2-
Spanish Radio. Phone: (916) 646-
4000

FREQUENCY: 820 kHz

POWER: Skw

FORMAT: Religious

BROKER: Media Services Group

Louisiana

FM CP/Shreveport

PRICE: $450,000

TERMS: Asset sale for cash plus
$100,000 option-to-purchase agree-
ment

BUYER: Capstar Broadcasting
Corp., headed by President Steven
Hicks. It owns 350 stations, including
KRMD-AM & FM & KMJJ-FM/Shreve-
port. Phone: (512) 340-7800
SELLER: Port City Communica-
tions LP, headed by Larry English.
Phone: (318) 222-1900
FREQUENCY: 102.9 MHz

Mississippi
WYLT-FM/Byhalia
{Memphis)

PRICE: $1.1 million

TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations Inc., headed by CEO Lowry
Mays. It owns 450 other stations, in-
cluding KWAM-AM, WDIA-AM,
WREC-AM, KIJMS-FM, WEGR-FM,
WHRK-FM & WRXQ-FM/Memphis.
Phone: (210) 822-2828

SELLER: Estate of Albert L. Crain.
Phone: (615) 794-8526
FREQUENCY: 94.9 MHz

POWER: 6kw at 328 feet

FORMAT: Religious

WMYQ-FM/Newton
(Meridian)

PRICE: $885,000

TERMS: Asset sale for cash
BUYER: Broadcasters & Publish-
ers inc., headed by Chairman Hous-
ton Pearce. It owns five other stations,

_RADIO BUSINESS

including WFFX-AM & WJDQ-FMW/
Meridian, WYYW-FM/Marion &
WZKS-FM/Union. Phone: (601) 693-
2381

SELLER: Rainey Radio inc., head-
ed by President Kenneth Rainey. He
has ipterests in five other stations.
Phone: (601) 693-9898
FREQUENCY: 97.9 MHz

POWER: 11kw at 492 feet
FORMAT: Country

North Carolina

WKJV-AMWAsheville

PRICE: $299,612.30

TERMS: Asset sale for cagh
BUYER: International Baptist Out-
reach Mission Inc., headed by Pres-
ident Wendeit Runion. Phone: (828)
252-1380

SELLER: Anchor Baptist Broad-
casting Assoc., headed by President
Randy Barton. It owns one other sta-
tion. Phone: (828) 884-7610
FREQUENCY: 1380 kHz

POWER: 5kw day/1kw night
FORMATY: Gospel

BROKER: Alderfer and Associates

Tennessee

WHEW-AM/Frankiin
(Nashvillle)

PRICE: $208,397.68

TERMS: Asset sale for cash
BUYER: SG Communications inc.,
headed by President Saivador Guz-
man. Phone: (615) 791-5975
SELLER: AJ Communications inc.,
headed by President Alice Jackson.
Phone: (615) 791-6730
FREQUENCY: 1380 kHz

POWER: 2.8kw day/250 watts night
FORMAT: Regional Mexican

Virginislands

FM CP/Frederiksted

PRICE: Not listed

TERMS: Swap (or low-power TV
channel 59, Ceiba, Puerto Rico
BUYER: J & J Broadcasters, head-
ed by Juan Padin & Jose Martinez.
Phone: (787) 878-0711

SELLER: Sky Broadcasting Co.,
headed by Frederick Gauthier. He
owns one other station. No phone list-
ed

FREQUENCY: 98.5 MHz

KODI-AM & KTAG-FW
Cody

PRICE: $890,000

TERMS: Asset sale for cash
BUYER: Legend Communications
of Wyoming LLC, headed by Larry
and Susan Patrick. it owns four oth-
er stations, including KZMQ-AM & FM/
Greybull. Phone: (410) 740-0250
SELLER: Yellowstone Ventures,
headed by Don Price. Phone: (307)
587-4100

FREQUENCY: 1400 kHz; 97.9 MH2
POWER: 1kw; 100kw at 1,901 feet
FORMAT: Full Service; AC
BROKER: Patrick Communications

S PR, T
@@ ia!e -\-t‘}
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Continued frem Page 4
the waiver, because it aiso owns KTRK-TV/Houston. The application was uncontested.

Susquehanna Creates Bmployee Stock Ownership Plan .
rivately owned and family-held Susquehanna Radio Corp. of York, PA has begun an empioyee stock ownership
A plan that will offer a 30% stake in the company to eligiblie employees.

“We believe that providing employees with an ownership stake is the best way to ensure a bright future for this
company into the next century, and we are confident of our company’s continued growth,” Susquehanna Pfaltzgraff
Co. Chairman Louis Appell Jr. said. The Appell family has owned the radio division since the early 1940s. Earfier this
month Susquehanna, which owns 19 stations in such markets as San Francisco, Dallas, Houston and Atlanta, con-
ducted a $150-miltion debt offering aimed, in part, at funding the ESOP endeavor.

Moody's Boosts Jacor Debt Rating

acor Communications’ senior subordinate notes have been upgraded to “Ba2" from “B2” while its senior unse-

cured liquid yield option notes (LYONS) were boosted to“Ba3" from“B3" Moody’s said the upgrades were due in
part to Clear Channel paying off the estimated $800 million remaining of Jacor’s bank debt. Clear Channel assumed
a total of $1.7 biltion in Jacor debt, but has not explicitly guaranteed Jacor's bond issues, meaning Clear Channel
noteholders will be paid off first. Nevertheless, Clear Channet says Jacor's debt “will not go bad”

Sowth Carolina Station Fined
For Playing Recorded Conversation

he FCC fined Sinclair-owned WFBC-FM/Greenvilie-Spartanburg $4,000 after a DJ recorded a conversation with

the managing editor of a local newspaper, then replayed the conversation on-air without telling the editor he had
been recorded, the FCC said. The fine can be challenged within 30 days. No one at the 100kw CHR was available for
comment

Nearly 500 Stations Talking With USADR

imost 500 stations and 200 owners — split aimost evenly between Arbitron and non-Arbitron-rated markets —

have begun registering for USA Digital Radio’s “early adopter station enhancement” program, according to Pres-
idenVCEO Bob Struble. “We're going to work with them, analyzing their stations and their existing infrastructures, and
try to help them think through and plan for the digital transition,” Struble told R&R last weak. He added that for these
early registrants there will be an as-yet-undefined discount from the $50,000 to $200,000 it will cost on average for a
station to upgrade to digital.

CD Radio Raises $200 Million in Debt Offering

D Radio has sold $200 milion in 14.5% senior notes in a private sale. Proceeds will go in part toward launching
the DARS provider's sateflite radio service next year. In February the company said it had to raise an additional
$175 miliion due to delays in developing chip sats for its receivers and in putting its satellites in orbit.

Ackeriey Drops Fairbanks, AK Bay
ckerley Group has canceled its acquisition of KCBF-AM & KXLR-FM/Fairbanks, AK from Anchorage, AK-based
Northern Television, but will still buy KTVF-TV/Fairbanks from the same company. Ackeriey spokesman Dan
Evans told R&R that the company feit it would take too long for the FCC to sign off on a cross-ownership waiver, and
dropping the radio properties was “an attempt to speed up the process.” The company was also paying only a nominal
amount for the radio stations ($800,000, compared 10 $7.2 milion for KTVF). Ackerley aiso owns four Seattle-Tacoma
radio stations.

FCC's Michael Powell Shuffles Legal Staff

urrent Senior Legal Advisor Jane Mago left Commissioner Michael Powell's office Monday to work with Deputy

General Counsel David Solomon on the formation of the FCC's new Enforcement Bureau, which will inciude the
Mass Media Bureau Enforcement Division. She was replaced by fellow Powell advisor Peter Tenhula, who is advising
the commissioner on wireless issues. Now counseling him on broadcast matters is Marsha MacBride, a former
Enforcement Division aftorney and advisor 10 ex-Commissioner Jim Quelio.

Howard Schrott Joins Wink
‘'ormer Emmis Communications EVP/CFO Howard Schrott has been named CFO for Wink, an Alameda, CA
company that operates Wink Enhanced Broadcasting. The company’s interactive television feature allows net-
works, producers and advertisers to enhance TV programs with interactive overiays that appear as supplemental text
and graphics on the TV screen.

Jim Ingstad To Divest Stations In Fargo, ND To Please FCC

im Ingstad, who recently purchased six Fargo stations licensed to KFGO Inc., says that rather than go through a

'drawn-out review by the FCC and DOV, he will sell four Fargo stations he already owned and one station from the
KFGO deal to Triad Broadcasting. Ingstad is also selling six properties in Rapid City, SD to Triad. The total purchase
price is $37.8 million. Once the deals are complete, ingstad will own KFGO-AM & FM, KVOX-AM, KFGX-FM, KPHT-
FM & WDAY-FM/Fargo, and Triad will own KQWB-AM & FM, KLTA-FM, KPFX-FM & KVOX-FM/Fargo, plus KBHB-AM,
KFXS-FM, KKLS-AM, KKMK-FM, KOUT-FM & KRCS-FM/Rapid City.

Gaylord Shuffles Management, Declares Dividend

.K. Gaylord, son of current Chairman Edward Gaylord, was named Chairman last week, while former SVP/CFO
Joseph Crace was appointed to the newly created EVP/COO post. Gaylord — which owns three Nashville radio

Continued on Page 36

. FCC

Continued from Page 4

Wireless Telecommunications Bu-
reau (which devised the auctions pro-
cedures), told R&R. Oro Valley is just
outside of Tucson, Ettrick is near
Richmond, and Brigham City is an
hour from Salt Lake City.

“We are seeking comment from
the community, so if we find that

there is significant feedback from the
community that we have missed the
mark, we will relook at those num-
bers,” Louis Sigalos, Deputy Chief
of the WTB Auctions & Industry
Analysis Division, told R&R.

Do I Hear Zero?

The FCC still has one legal hurdle
to overcome before the bidding can

proceed, however. Three applicants (for

three separate channels) filed motions
with the FCC this month to halt the
broadcast auctions until the D.C.
Circuit Court has been given a chance
to consider whether the applicants
should be forced to participate in auc-
tions in the first place. These applicants
went through at least part of the exten-
sive — and expensive — comparative
hearings process before the Bechrel de-
cision froze their proceedings.

wwarv-amereanradiohistop~eem

The first to file such a.motion was
Orion Communications, which
currently operates WZLS-FM/
Asheville, NC — a frequency the
broadcaster first applied for in 1986.
Susan Bechtel. wife of the Washing-
ton attorney who argued the 1994
case, applied for a new FM in Sel-
byville, MD in 1986, while Jerome
Lamprecht applied for a Middletown,
MD FM in 1982. Attomeys for Bech-

tel and Lamprecht said in their filing
that their clients “have sustained a
‘double hit’ in the cost — first. the
cost of the endless prosecution of their
applications for the license, and now
.. the cost of the purchase of the
license at full market value.”

At press time, the FCC was review-
ing these motions. Comments on the
auction are due by June 1, while re-
plies must be in by June 14,
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TERRIFIC

COMPANY

AWARD NOMINEES

National Radio Station of the Year

(mkts 26-100)
. WNNK Harrisburg, PA

National Radio Station of the Year

(mkas 101+)
WKEE Huntington, WV
WSRS Worcester, MA

General Manager of the Year
(mkts 100+)

Joe Conway (Capstar/Roanoke, VA)

Kent Cooper (Capstar/Corpus Christi, TX)

Kenny Windham (Capstar/Jackson, MI)

Classic Rock Station of the Year

- WFBQ Indianapolis, IN
WNRQ Nashville, TN

Classic Rock PD of the Year

Marty Bender/WFBQ Indianapolis, IN
Brent Alberts/WNRQ Nashville, TN

Classic Rock Personality of the
Year
Ace Cosby/WFBQ Indianapolis, IN

CHR Station of the Year
KRQQ Tucson, AZ

CHR PD of the Year
Tim Richards/KRQQ Tucson, AZ

CHR MD of the Year
Chris Edge/WDCG Raleigh, NC

Urban Personality of the Year
Mychal Maguire/KIIZ Killeen, TX

Country Station of the Year
WSIX Nashville, TN

Country Personality of the Year

Gerry House/WSIX Nashville, TN

Country PD of the Year
Dave Kelly/WSIX Nashville, TN

Hot AC MD of the Year
Donna Miller/KOSO Modesto, CA

AC PD of the Year
Stan Atkinson/WLTQ Milwaukee, W1

AC Personality of the Year

Bill Baily/WLHT Grand Rapids, MI

Rock Station of the Year
WHJY Providence, RI
WPLR New Haven, CT

 Rock PD of the Year

John Cooper/WPYX Albany, NY
.Robin Lee/WZZ0 Allentown, PA

‘Rock MD of the Year

Sharon Schifino/WHJY Providence, RI

Rock Personality of the Year
Wolf/WPYX Albany, NY
Paul & AL/WHJY Providence, RI

Alternative Station of the Year
WRZX Indianapolis, IN

CAPSTAR

’

\

BROADCASTING

‘CORPORATION

600 Congress Avenue, Suite 1400, Austin Texas 78701 www.capstarbroadcasting.com
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 What Radio Li'st_e_liér_s Like To Eat, Page 14 a
« Resta_urant Aflvertising B! Market, Page 12

“ RAB: No ‘Run Of The Mill’ Campaign, Page 12

RESTAURANTS

your revenues from this sector?

The U.S. Commerce De-

By Jott "E.""" partment designated 1999
::‘;:d“:” = as the “Year of the Restau-

rant.” Maybe your sales
staff can too. Granted, restaurants have been
pretty good to radio, giving us nearly one out of
every five advertising dollars. But there’s always
room for improvement, especially since the
category didn’t keep pace with radio’s revenue
growth last year.

Does your station or group have a sales rep in
Chicago this weekend? That's where the National
Restaurant Association’s 80th an-

management

= l|SALESII

R&R INDUSTRY X-RAY:

B Food for thought: How can you increase

e |

marting sales

Tell me what you eat, and I will
tell you what you are.
— Anthelme Brillat-Savarin

{MANAGEMENTI——

restaurants? The typical patron
is most likely to be female (by a
54%-46% margin), between 25
and 4 (45% of them are),
married (62%) and in a house-
hold earning $50,000 or more
(49%). But these restaurants
tend to do less advertising. The
top advertising spender in this
category is Red Lobster, which
spent $80.7 million in 1996 and
1997 combined. In contrast,
Subway — the ninth-biggest fast food spender —
spent $85.4 million in 1996 alone.

The. fast food sector will reach $110.4 billion in
sales this year. In 1996 $2.2 billion of those sales went
to media advertising. Not surprisingly, the big two —
McDonald’s and Burger King — were the biggestr
spenders.

Research also indicates that radio listeners are also
pizza lovers, with heavy radio listeners 25% more
likely than average to eat pizza frequently. Pizza is
big business — 3 billion pizzas are sold in the U.S.
annually (an average of 46 slices for each.and every
American!) — and radio listeners are some of its
biggest customers.

nual convention is taking place,
with approximately 100,000 res-
taurant operators expected to
attend. Might be a good place to
make a few contacts, and maybe

Of the money spent advertising
restaurants in all media, how

One industry trend highlighted
in the National Restaurant
Association’s 1999 industry fore-
cast is the heightened importance
of minority sales. According to the

some deals as well.

much goes to radio?

association’s research, African-

You'll have a good story to tell
them. Active radio listeners are

Highest market

American, Asian and Hispanic

also folks who tend to eat out alot | Average

(see graphs, Page 14), especially in

Lowest market

28.8% | adults are more likely to buy food
19.1% | from restaurants on any given
43.1% | day.(Urban and Spanish-speaking

the highly competitive fast food
arena. If you're in a market where
local fast food restaurants or
smaller chains are trying to grab
market share from the dominant
duo of McDonald’s and Burger
King (which together owned over
60% of the U.S. burger market in

rate: 10.7%

© 1998 restaurant category radio growth

* 1998 overall radio growth rate: 12%
¢ Restaurants as a percentage of total
radio expenditures, 1998: 5.4%

Source: Mitter, Kaplan, Arase & Co. LLP

formats: Include this fact in your
sales presentations! Go to the
“press release” section of the
NRA'’s website — www.restaurant.
org — to print the 1999 report’s
highlights.)

The average person eats 213
meals away from home per year,

1997), radio represents an excellent

way to reach listeners — especially the ones who may
be driving by restaurants as they listen to the radio in
their cars (talk about immediacy!).

The full-service (sit-down) restaurant sector is still
the industry’s largest, expected to account for $117.3
billion in sales this year. Who frequents these types of

the equivalent of just over four
times per week. And a majority of restaurant business
comes from repeat customers — 80% for moderately
priced restaurants, 60% for higher-priced restaurants
— so it's important for any restaurant to gain
exposure, entice new customers and build brand
loyalty. Your job is to make sure they do it with radio.
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- COMMUNICATE EFFECTIVELY

THROUGH VOICE MAIL

M avan As my answering machine played, a
B’ ﬂlck m" ~ woman speaking very quickly had

left a message that sounded like, “This is Deematom (her first
and last names were almost indecipherable), and | work for (a
name | recognized), and | want a copy of your article {presum-
ably my most recent column). You can reach me at (a phone
number spoken too quickly to comprehend).” Then she’d hung
up.

After twice replaying her message, | called her company,
explained to the receptionist what had happened, and together
we figured out the caller’s name. Ironically, she works for a firm
heavily into telemarketing.

This woman’s garbled message is not unusual, and you
probably hear similar mistakes on your machine. Because voice
maii and answering machines are so common, they can reaily
heip you get ahead — or they can set you back, depending on
what you say and how you say it. Most peopie think they're
better at leaving messages than they actually are.

To hear yourself: Record a message, then select the playback

feature that's generally
available on voice mail. Do
you sound enthusiastic or
tired? IS your message

THE ROAD 0
filled with “ahs™ and
S U C D E SS "J;sxgtgoayosu ::ccinctly

make a point or ramble? If you
received your message, what impression would it make on you?

To become more eftective: Before you dial the number, ask
yourself why you're calling. List the points you want to make.
Then smile! This gives you a warm tone, something virtually
everyone appreciates. And slow down. Your goal is not to win
the verbal Indy 500, it's to communicate your thoughts. Speak
distinctly, and separate each point with a dramatic pause. A brief
silence can be a real attention grabber.

In March | spoke to a rally of over 10,000 Vietnamese
Americans who were protesting a merchant displaying a picture
of Ho Chi Minh and a current Vietnamese flag in his store
window. They were upset because many were refugees who'd
risked their lives and left their families and their possessions to
come to America. Some were not fluent in English, so | had a
translator. To communicate effectively, | had to speak slowly and
distinctly and stop after each. brief point. The crowd responded
well — and so will those who hear your messages, if you
express yourself in a similar way.

Aiso, by speaking caimly and distinctly, you can easily coliect
your thoughts, and you'li sound confident and knowledgeable.
This gives people the impression that you know what you're
talking about and have something of value to say.

Lastiy, let's discuss the greeting on your voice mail or
answering machine. if you called and listened to it, would you be
favorably impressed? If you're one of the many who use an
automated service, “Don’t accept the impersonalization of that
computerized voice where you only add your name. Most people
give their name with a voice that sounds like a prison roll call.”
Instead, be enthusiastic and speak with warmth and personality.
Also, as you record it, be sensitive to background noise. | have a
wonderful realtor whose greeting used to include her dog
barking, something of which she was unaware.

Whether it’s the greeting callers receive on your voice mail or
the messages you leave, think of each call as your opportunity to
express your caring-for others and your willingness to be heipful
to them. With that attitude, you'll consistently make a favorable
impression.

1 Secrets of a CEO Coach, D. A. Benton, 1999

Dick Kazan is a successfu! entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road (o Success, the first radio tatk show to offer on-air business
consutting to business owners and employees, E-mail your comments or
questions to him at rkazan@ix.netcom.com.
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Next level radio solutions:
Harris Broadcast Systems

§E5213088 o+

From source to transmitter, Harris has taken steps to offer complete radio
solutions to its customers around the globe. Whether you need one
component in the air chain such as a DRC2000 Digital Audio Console,
Harris ZCD FM transmitter, DX AM transmitter, or a completely integrated

studio, Harris is ready to bring your radio station to the next level.

next level solutions

WIRELESS
BROADCAST

COMMUNICATIONS
PRODUCTS

1-800-622-0022 = www.harris.com/communications 5 t Commumications

www.americanradiohistorv.com
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RESTAURANT ADVERTISING BY MARKET

RADIO GETS RESULTS

M 1998 Media Spending (in thousands of dollars) SUCCESS STORIES FROM THE RAB
Nations! Local
Market Newspaper v Newspaper v .
Albuquerque 17.3 7,.915.7 54 2,151.3 Promo 'mﬂls Ladles Who Brunch
Atianta 165.4 31,526.3 0.0 1,286.7
Baltimore 57.8 13.146.2 0.0 783.3 SITUATION: The Mill, a 2-and-a-half-year-oid restaurant, planned to launch a
Boston 140.2 - 23,5653.3 3,696.7 4,217.9 new Sunday brunch menu. They knew it wouldn't be sasy — many
Buffalo 44.3 4,8812 129 4408 restaurants in Knoxville, TN were aiready catering to the Sunday brunch
Chariotte 88.8 16,820.9 48.2 1,055.7 crowd. In the past The Milt had advertised on radio as well as through direct
Chicago 1,415.8 41,766.9 3,981.8 2,029.6 mail, local entertainment newspapers and billboards.
Cincinnati —— 879 - 15,443.8 0.4 3,156.4 OBJECTIVE: To promote The Mill's Sunday brunch program and draw
Cleveland 14.6 22,530.2 0.0 985.9 | cystomers away from competing eateries. The Mil decided that the
Columbus 33.1 14,449.2 08. 2,207.4 consumers it needed to concentrate on w'ere women 18-40
Dallas-Ft. Worth 1,363.4 47,688.6 3,261.1 9,356.6 - ; :
Denver 564.3 23:585.5 2'083.5 3' 414.6 CAMPAIGN: The Mill GM Doug Newberry determined that “the audience of
Detroit 73.2 . 27.105.1 / 20.1 1 '022_1 station WMYU was the Sunday brunch market.” The Knoxville station quickly
Grand Rapids 81.0 11,659.5 20.7 '291 2 put together a campaign called “My Three Songs,” encouraging WMYU
Greensboro 15.3 8,280.5 06 1,085.2 listeners to fax in a list of three favorite songs each day, 11am-noon. Each
Greenville-Spartanburg 38.7 9,538.0 25.4 178.6 day, the participant whose list was played received Sunday brunch for two at
Harrisburg 29.5 5,583.7 26 1,096.1 The Mill. The promotion ran forfour weeks and included four 60-second ads
Hartford 138.1 9,234.0 198.2 1,324.7 for The Mill each day.
Houston - 113.0 32,630.0 150.5 3.,158.7 RESULTS: “We saw results the first Sunday after the campaign began,” said
Indianapolis 14.3 23,628.5 0.0 2,210.6 Newberry. Three months into the program, The Mill was averaging
Kansas City 24.4 15,254.8 0.0 3,324.3 approximately 330 brunches each week. “We've continued to advertise on
Los Angeles 1,977.9 128,340.1 7,695.1 3,202.4 WMYU, promoting other events in addition to our Sunday brunch,”
Louisvilie 15.2 13,473.6 133.6 1,0814 Newberry continued. “Radio was great for us.”
Memphis 7.5 7,232.1 14.3 1,330.8 == - A
Miami-Ft. Lauderdale 404.7 22,601.5 6,653.1 1,015.0 Pt o
Milwaukee 234 9,849.5 33.4 1,133.5 e HAB TUUI_BUX -
Minneapolis-St. Paul 239.6 28,774.2 637.5 2.392.0 e e LA M S e A
Nashville 35.7 14,003.2 20.0 1,606.4 More marketing information and resources from the RAB
New Orleans 12.6 8,259.6 0.0 1,671.8 N iyl <Ll = '
New York 2,192.6 53,074.7 10,779.4 3,526.4 MEDIA TARGETING 2000
Norfolk 36.6 11,469.5 10.5 213.2 Thirty-seven percent of people who have eaten at a family restaurant
Oklahoma City 170.5 10,501.2 0.0 3,634.6 in the past three months eam more than $50,000 a year; 30% are
Oriando 72.6 16,978.4 0.0 2,999.8 college graduates. More than three-fourths (76%) own their homes,
Philadeiphia 898.0 24,374.7 1,986.2 1,571.9 and 37% have children living at home. This group spends an average
Phoenix 594.1 28,804.8 961.6 2,471.3 of 47% of its daily media time with radio.
Pittsburgh 23.9 15,305.5 4 0.0 1,451.3 INSTANT BACKGROUND — RESTAURANTS
:!xﬂandl " 6;_4’ 1 g'gggg agg :'952;3'2 Sixty-five percent of restaurant customers agree that food served at
Ra 39‘ 6 1 3' 22 9‘ 8' O‘ 5 -f 33' 4 their favorite restaurant provides flavor and taste sensations they
s“:mgh Duo'"‘"' 187.9 1 9'592'5 205' & 423' o cannot easity duplicate at home. Seventy-eight percent of diners at
Salt Lake Chty 1 2' a " 2' 288‘ P 1 . 4 1.758.8 moderately priced full-service restaurants believe the value they
San Antonio 169.9 15'222—'6 14'3 1 '292'9 receive meets their expectations, while only 57% of patrons of higher-
San Diego 364.9 20'627.2 201 H 1 2 688' a priced full-service restaurants feel the same (National Restaurant
-~ - A s SRR, . 3 .o
San Francisco 825.6 41,416.6 2,841.3 418.2 SR SR
Seattle 342 21,757.5 10.1 1,806.4 RAB CATEGORY FILES
St. Louis 30.3 23,682.8 0.0 2,777.4 “Consumers are spending more in restaurants than ever before,
Tampa-St. Petersburg 299.4 20,739.6 415.7 3.200.5 according to the NRA, with 1999 spending projected at $970 million
Washington, DC 837.2 31,464.4 717.3 98.8 per day, compared with $654 miltion/day in 1990, $328 million/day in
West Palm Beach 86.1 6.705.7 874.1 682.1 1980 and $117 million/day in 1970. The association is forecasting
Wilkes Barre-Scranton 30.2 3,771.3 4.6 416.0 1999 sales of $354 billion, a 4.6% increase over 1998 (or 1.8% after
Total Top 50 { 4,210.7 1,047,281.6 ] )~ 48.51 4.7 : _§0,9_69_.8 adjustment for inflation). (Nation's Restaurant News, 3/8/99)

Source: Competitive Media Reporting

For more information, call RAB's Member Service HelpLine at (800)

232-3131 or log on to Radiol.ink at www.rab.com.

Reef Industries, Inc.P.O. Box 750250
Houston, TX 77275-0250
713/507-4200 713/507-4295 FAX
©1999 Reef Industries, Inc.

PLASTIC
BANNERS

YOUR ADVERTISING DOLLARS

Today’s level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism and
loss, it becomes a costly propesition to continuously replace expensive
signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great
cost-effective promotional give-aways. Just roll off what you need and
cut.

* Durable banners at an affordable price.
+ UV stabilized plastic won’t fade indoors or outdoors.
¢ Simply FAX your logo and color separation information for a price

Call today
800/231-6074

v
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OWCASE

PRODUVC

promotional
blues?

PUBLICITY PRINTS

)

B/W - 8x10's
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS
1000 — $91.00
2000 — $125.00

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

call. mahlon moore @ 808.739.2662

6209 Conslulution Drive « Fort Wayne, IN 46804
fax: (219) 436-6739 « www lirstilash.com

1-800-21-FLASH

For your next promotion...

ADOBE, RAPHICS/&!DESIGN
TV-B8OC-7-COYVOTE

1-800-726-9683 teske » s - Mt
SERVICE

We are either away from our desk or on
the other line. Please leave a message or €3
hit 0 for the operator and have us paged.

DEADLINES

Haven't made one yet.
Goin’® for the record.

PRICES

All costs are dependent upon

Step up to the

BEST!

DONKERS 7 WL~ B4y

INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212. FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330) 273-3200, EXT.137.

TRAVELER

Cash Cube |
Money Machine

A

PUSHIT
ANYWHERE

A

FITS EASILY
INTO VAN
OR PICKUP

FAX (109)155-1681

Call Toll-Free 1-800-747-1 144 (U.S. only)
Local (309) 755-5021 or Fax (309) 755-1684 for more information
FUN INDUSTRIES s e v

the attitude of the client.

FREE

52 page caulog with promotionat

and premium items specifically
designed for the broadcasting and
recording industry. Quarterly specials.
Valuable gift, worth millions.

REFERENCES
K - UNITED STATIONS - WARNER BR
LTE NETWORKS - WESTWOOD ONE « CTNN
A - MCA - P 000 Radio & TV

Display Your Wares In

PRODUCT
SHOWCASE

Cail Dawn"Ga.rrett :

RK

Tug wus =+ ¢ Nwseasgr

310-788-1622

www americanradiohistorv.com
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~

Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com

Powerful ¢ Affordable * Dramatic

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways, Packaged on a roll and easy 1o use.

Call Tol Free:

U.S. 1-800-231-2417'
Canada 1-800-847-5616
(713) 507-4295 FAX
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MARKETING
FINGER-CLICKIN’

RAVENOUS RADIO LISTENERS EAT OUT OFTEN

Is it any surprise that radio is best at reaching fast food consumers? After all, fast food does big drive-up business, and no
medium is better at reaching people in cars than radio. What may surprise you is the frequency with which radio listen-
ers eat at fast food restaurants and sit-down restaurants. Nearly three out of four get fast food at least once a week, while
almost two out of three eatin a sit-down rant that frequently.

Pizza’s a particular favorite among radio listeners. A study of customers who've eaten pizza from Pizza Hut, Domino’s,
Little Caesar’s or Papa John’s in the last 30 days reveals that those people are 25% more likely than average to be heavy
radio listeners.

b ~ HOW OFTENTHEY EAT OUT

KROQ LEAPS INTO BYBEIISPACE

KROQ/Los Ange- | Feaxen
les has always main- L 15/ F ‘L )
tained a reputation |
l for being on the

leading edge musi-

§riET

FAST FOOD SIT-DOWN RESTURANTS ::“Y:"’:_" it's hket:
Visits in the last 30 da Visits in the last 30 da 170%. e station years
.. =, T2 e ys . finally hop on the il =
1% oo fos% | M i 125% 10 | Internet  band- FEtt i
9% : i wagon. Once the station decided the time was right,
4% Ci though, it made sure the site was done right.
D D i & KROQ's initial foray onto the web Goww.krog.
None 1 2 3 4 5 69 10+ None 1 2 3 4 5 69 10 A i gt SR A S
Pl o ind extensive audio streaming (sorry, no live
{Fost b w i webcast), information about the station’s artists and
E PR RABIO LISTENERS' FAVE FOO0S i e ] music, lifestyle links and an ambitious e-commerce

program — last week, tickets to an Alanis
Morrisette/Tori Amos concert were sold exclusively
over the website.

Here are the most popular dining destinations of the heaviest radio listeners. Figures represent the percentage of first-
quintile (top 20%) radio listeners who have eaten at these restaurants in the last 30 days. Restaurant “genres” are listed

in italics. Navigation is easy, since your list of destinations
1 McDonald’s 57.9 8 KFC 244 15  Domino's Pizza 4.4 is in a frame that alv!rays stays on the screen. Ol.te
2 Burger King 41.5 9 HNalisn 235 16  Boston Market 13.8 note: The site requires the Shockwave plug-in
3 Chinese/Asian 425 | 10 Other fast food 2.3 17  Dalry Queen 12.3 (there are plenty of cool bells and whistles) and is
4 Taco Bell 343 | 11 Subway 221 | 18 Dunkin’ Donets 12.2 best viewed on a monitor set for 800x600 (other-
5  Sit-down restawant  32.4 | 12 Pizza Hut nwe | 13 Demmv L wise you're stuck with some horizontal scrolling).
6 Wendy's 28.9 | 13 Arbys 16.5 Asple 1 What makes your website “finger-clickin’ good™? E-mail a short explanation and/
7  Mexican 26.5 | 14 Seatood 16.0 Source: Scarborough Research Corp. or screen shot along with an active URL to MMS Editor Jeff Axelrod at

Release 1 Combined Study

Jaxelrod@rronkine com with “FCG Site” in the subject kne.

FO RWA R D Sales & Promotion Plarnmg Cai,enda_r’

June 13-19 Men's Health Week, Fink Week, National Physical Therapy Week, Amateur Radio Week

&— @ 1> (16 7 ©

the U.S. (1798)

recording (1923)

(1919)

arrested (1972)

Kitchen Kiutzes of National Strawberry A Friend in Need Is a Wish Fulfillment Day National Juggling Day Trouser Day World Sauntering Day
America Day Shortcake Day Friend Indeed Day National Fudge Day Accident Day National Cherry Tart National Martini Day
National Lobster Day Pop Goes the Weasel Fly a Kite Day First helicopter tiight Eat All Your Vegetables Day Garfield the cat debuts
National Juggling Day Day First nonstop (1922) Day International Picnic (1978)

Ice cream introduced in First country music transatiantic ffight Watergate burglars Day Eight-hour workday

Napoleon defeated at

made standard (1912)

Waterloo (1815)

. FISHIN for OUTSTANDING WEEKEN DR/

hardDrlve with Lou Brutus: extreme rock - fimely interviews - comedy bits /*

EVERLAST « METALLICA « Kofiln =« ROB ZOMBIE » LIMP BIZKIT - RAGE AGAINST THE MACHINE
STP * KID ROCK » CREED «» GODSMACK *« THE OFFSPRING * STAIND « OZZFEST '99

DAVE "BEEF* WELLINGTON: KXTE/LAS VEGAS
"hoardDrive holps keep us #1 Mon 18-34 on the weekend. lov's warped sense
of humer und great interviews are perfoct for X-tvome radie in Voges."

#1 Mon 18-34 10.7; #1 Men 25-44 7.5

7z

DOUG “DOC* PODELL: WRIF/DETROIT

_..._4
.;::',:‘,”.g:; "hardbrive is like & window to new music ond what better fime to be
KNOXVILe elring the show with «ll the exciting, new rock thet's coming out.”
. #2 Mon 18-34 14.7
KBTH “THE TORCH" WLZR/MILWAUKEE

"This Is one of the mest exciting, woll-done ploces of syndication avallable for
the fermat. Low Brutus is arguably the finest hes? the pregram has ever hadt™
#1 Mon 18-34 15.9; #2 Men 2544 21.3

hardDrive WITH tOU BRUTUS HAS OTHER FISH HOOKED ON:
KQRC KANSAS CITY: =1 M 25.44 231

KATT OKLAKOMA CITY: =1 M 18-3418.6, =1 M 18-24 21.3
+ WTKX PENSACOLA: =1 M 18-3426.9, =1 M 18-24 32.6 - WAPL GREEN BAY: =1 M 25-44 23.4

MEDIAAMERICA / JONES RADIO NETWORK™ -CONTACT SUZANMNE CORCORAN: 203-877-8210 x11



www.americanradiohistory.com

“Phil Manning/KNDD
Jeff Pollalck/:;?:;i Media TIME:6:00-8:00PM

Dave Richards/WKQX

Andy Schuon/Warner Bros. :
Hilary Shae:/SSO Music-ERG TICKETS: $500 {Tax Deductible}

) Ted Volk/Maverick
cuy zapawonzapoieonveaia  LINE O3 (714) 841-4715

www americanradiohistorv com
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EXECUTIVE COUNCIL:

Burt Baumgartner/Capitol
Tony Berardini/WBCN
Danny Buch/Atlantic

Dave Cash/A.l.R.

Sky Daniels/R&R

Leslie Fram/WNNX

Eric Greenspan, Esq.

Jim Guerinot/Time Bomb
Mike Jacobs/Trauma

Rob Kahane/Trauma

Jim Kerr/R&R

Abbey Konowitch/MCA
Steve Leeds/Universal

Phil Manning/KNDD

Jeff Pollack/Pollack Media
Dave Richards/WKQX
Andy Schuon/Warner Bros.
Hilary Shaev/550 Music-ERG
Ted Volk/Maverick

Kevin Weatherly/KROQ
Guy Zapoleon/Zapoleon Media

VENTION 99
r to benefit the

Bt
Yd AP
b1 b |

vator boa il

' Industry's Firiest

gy

Radio Inn® ? w-“.rw;.“_ |
S e __

~
ST L, -
r

the

at their Worst!
DATE: FRIDAY, JUNE 11th
PLACE: CENTURY CLUB
10131 CONSTELLATION BLVD.
CENTURY CITY, CA

{across from Westin Century Plaza}
TIME:6:00-8:00PM
TICKETS: $500 {Tax Deductible}

INFO: (714) 841-4715

WWW americanradiohistorv com


www.americanradiohistory.com

WEDNESDAY, JUNE 9, 1999
12:00-6:00PM/ REGISTRATION OPEN
12:00-5:00PM

Jacobs Media Alternative Summit
THURSDAY, JUNE 10, 1999

7:00AM-5:00PM
T4 Marteii / Neil Bogart Goif Tournament

9:30AM-1:00PM
Jacobs Media Alternative Summit

1:30-4:30PM
NAC/SMOOTH JAZZ
The Format In Facus

1:30-4:30PM
TALENT
Making A Big Spiash In The Talent Puddie

CONCURRENT SESSIONS
1:15-2.45PM

* ROCK
Good Radio - it's All In Your Head

* PERSONAL FINANCE
Investing In The Market

* PRODUCTION
Radical Station Imaging

CONCURRENT SESSIONS
3:00-4:30PM

* ALTERNATIVE
The First Annual R&R Alternative
Rate-A-Record

*HOTAC
Is Hot AC Being Repositioned?

* URBAN
The State Of Atrican Americans
In The Broadcast Industry

* PROMOTION
Marketing With Outdoor - Love At First Sight

4:45-6:00PM / GENERAL SESSIDN
7:30-9:30PM / OPENING COCKTAIL PARTY

7:30-9:30PM
TJ MARTELL / NEIL BOGART SILENT AUCTION

10:00PM-12:00AM

R&R COUNTRY INDUSTRY
ACHIEVEMENT AWARDS SHOW
10:00PM-2:00AM / HOSPITALITY SUITES

11:00PM-3:00AM / R&R LATE NIGHT LOUNGE

FRIDAY, JUNE 11, 1999 ' Jom us June 10-12 for R&R Conventlon '99
10:00-11:00AM / GENERAL SESSION ~_ atthe Century Plaza Hotel in Los Angeles.
. L Get in touch with the technologlcal future of the
CONCURRENT SESSIONS radxo and record mdustnes Learn how to better
11:15AM-12:45PM '. 'z.j manage yourselﬁmfough these challenging
*CHR o 1. tunes ‘Meet the leaders of today )
Hype 101 b ‘“_' ; :mdy.gmon'ow F '
o COUNTRY S
Country Formatics: Is it Time For A Change?
© NEWS/TALK v _ :
FM Talk: Music Radio’s New Competition ‘SATURDAY, JUNE 12, 1999
* ROCK 10:00-11:00AM / GENERAL SESSION
The Fragmented Rock House .
= Building With Splinters CONCURRENT SESSIONS
11:15AM-12:45PM
1:00-2:45PM / LUNCH e ————
* ADULT ALTERNATIVE
CONCURRENT SESSIONS What To Spin And How Often
3:00-4:30PM -
¢ CHR
*AC « | Moring Legends
Superstar Air Talents — Past And Present
© COUNTRY
» ALTERNATIVE Do Short Playlists Mean Higher Ratings?
The Cost 0f Doing Business
* OLDIES
© CLASSIC ROCK Jammin’ Or Otherwise
When Led Zeppelin Alone Isn’t Enough
* RADIO RESEARCH
* URBAN The Research Project: The Impact Of Higher
Spot Loads On Radio
* MUSIC RESEARCH
The R&R Callout Consortium 1:00-2:45PM / LUNCH
Radio, State Of The Industry
4:30-5:30PM CONCURRENT SESSIONS
[A):!BIIVI;HON - 3:00-4:30PM
arykeepers Spea ’___
* NAC/SMOOTH JAzZ
7:00-9:00PM The Intersection of Art & Commerce:
R&R URBAN INDUSTRY Dwindling CD Sales Seen Under
ACHIEVEMENT AWARDS SHOW The Microscope
10:00PM-12:00AM o TALENT
NAC CLUB R&R Air Personality Plus+
12:00-2:00AM © POP/ALTERNATIVE
R&R JAVA CAFE Behind Pop Alternative’s Promotion
10:00PM-2:00AM « SPANISH
HOSPITALITY SUITES Spanish Radio: The Future Is Now
11:00PM-3:00AM * TECHNOLOGY
R&R LATE NIGHT LOUNGE Companies That Are Going To Change The
Future Of The Radio & Record Industries

7:00-8:00PM / PRE-SHOW COCKTAILS

8:00-10:00PM / SUPERSTAR SHOW
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GREAT
EHE GENTURY

/HEAR LATE:BREAKING UPDATES ON THE B
'H&RGONVENTION '99 HOTLINE: (310)'788-1696 = :

INFORMATION ! REGISTRATION FEES

FAX rthis form to: (310)203-8450 3 OR MORE BEFORE JUNE 7, 1999 $450 EACH
or MAIL 1o: SINGLE BEFORE JUNE 7, 1999 $475 EACH
R&R CONVENTION ’99

10100 Santa Monica Blvd., 5th Floor e BRI COCKERL TIEKEISIRD) Y SESCH
Los Angeles, CA 90067-4004 EXTRA SUPERSTAR SHOW (SATYy $100 EACH
ONLINE registration at: www.rronline.com DAY PASSES $225 EACH
Please print carefully or type in the form below. ON-SITE REGISTRATION $550 EACH
Full payment must accompany registration form. .
Please include separate form for each registration.

Photocopies are acceptable.

MAILING ADDRESS METHOD OF PAYMENT

Amount Enclosed: $

Name

Visa D MasterCard D AMEXD DiscovetD CheckD
Title
Call Letters/Company Name Format Account Number Exp. Date:
Street Cardholder’s Signature
City State Zip Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitied in writing. A full
Telephone # Fax # refund less a $75.00 administrative fee will be issued afier the convention if notifica-
tion is received on or before April 2, 1999. Cancellations received between April 3
and May 14, 1999 will be subject to a $150.00 cancellation fee. No refund will be

E-mail issued for cancellations afier May 14, 1999 or for “no shows.”

HOTEL REGISTRATION
CENTURY PLAZA HOTEL and TOWER  tvreorroom 7 CONVENTION RATES
WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION °99. SINGLE (1 PERSON) PLAZA $195.00
Thank you for requesting reservations at the Century Plaza Hotel. SINGLE (1 PERSON) TOWER $250.00
Our staff would like to take the opportunity to extend a warm DOUBLE (2 PEOPLE) PLAZA $220.00
wc;l\con;: t(: you t:-unng your upcor;ung nlleetlng. . o DOUBLE (2 PEOPLE) TO P
« In order to confirm your reservation, please guarantee your arriva
with a major credit card, or you may send a one night’s deposit. 2 P = $475.00 and up
Deposits will be refunded only if reservation is cancelled 48 hours SUITES TOWER $700.00 and up

prior to arrival. )
» Reservations requested after May 14, 1999 or after the room For RESERVATIONS, please call:

block has been filled are subject to availability and may not be (310) 551-3300 or 1-800-WESTIN-1.
available at the convention rate. Tell them it’s the Radio & Records Convention.

» Check in time is 3:00 pm; check out time is 1:00 pm. Please do not call R&R for hotel reservations. Thank you.

cas s b e
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NEWSBREAKERS

Gale Now Sr. Illr.l
Promotion, RCA/
Nashville

RCA/Nashville has elevated Kei-
th Gale to Sr. Director/National
Promotion. Gale moves up from the
label’s Director/
National Promo-

tion post.
“Keith  has
shown great lead-

| ership since tak-
ing over as our
national guy,”
RCA/Nashville
VP/Promotion
Mike Wilson
said. “We are ex-
.cited to know
that he will continue to be a major
force in the future of the RCA pro-
motional team.”

Boosted by their hit single, “Closing Time,” MCA alternative-rockers
Semisonic crossed the million mark with sales of their album, Feeling
Strangely Fine, and were awarded RIAA's platinum certitication. Pic-
tured backstage at New York's Beacon Theater, where the band shared
a bill with Sheryl Crow, are (I-r) MCA Promotion Michelle St. Clair, Semi-
sonic’s John Munson, MCA VP/Video Promotion Dennis Boerner, MCA
A&R Hans Haedelt, Semisonic's Dan Wilson, MCA Exec. VP Abbey
Konowitch, Semisonic’s Jake Slichter, MCA VP/Marketing Paul Ores-

can and manager Jim Grant.

Gale joined RCA/Nashville five was elevated to the National Di-
years ago as Manager/Northeast rector post. Prior to joining the la-
Regional Promotion and moved to  bel, Gale was MD at WXTU/Phil-
Nashville 18 months ago when he  adelphia.

Diversity

Continued from Page 1

distressing fact about the radio in-
dustry: Minority participation, par-
ticularly in upper management, has
always been low and does not ap-
pear to be improving.

The numbers on minority partic-
ipation don’t tell the whole story.
According to the FCC’s most recent
figures, minorities made up about
20% of all full-time broadcast em-
ployees in 1997. Radio ownership
figures paint a more striking picture:
Minorities owned only 3% of all ra-
dio stations nationally in 1997,

The radio industry is just one of
many struggling with diversification
issues. But radio, an industry that
has always been dominated by
white males, appears to be headed
for less diversification as the indus-
try consolidates, as equal employ-
ment opportunity rules are thrown
out, and as colleges fail to chum out
energetic new applicants. Top those
trends. off with what some people
call a culture of “institutional rac-
ism,” and the industry appears to be
getting a full whitewash.

Fish Discover Water Last

Few people in the radio industry
think overt racism exists. What is
clear to many minorities in the busi-
ness-is that people hire and promote
based on what they know. And the
people hiring, for the most part, are
white males.

When Jones was hired at ABC/
Chicago three years ago, he de-
scribed the office as “lily-white.”
When he asked why there weren’t
more African Americans working
there, he was told it was hard to find
qualified black people. Since he
took over, though, qualified appli-
cants have come to him, he said.

“I've got black folks crawling all
over this place,” he said. “Were they
all born over the last three years? Of
course not. The difference is that
they really weren't looking. There
are psychological barriers.”

Jones has a saying: “Fish discov-
er water last.” The fish, he says, is
the last one to know it lives in the
water. Translation: White people are
often the last ones to know they are
discriminating. “We're talking about
people who were bom on third base
and thought they hit a triple.”

The culture of promoting people
who look like you is common in all
industries and in many societies,
said Anthony Ipsaro, President of
Meridian Associates, which consults
companies on diversifying the
workplace. Breaking into upper
management is less about what you
know and more about who you
know, he said. “Management is a
very tight group, and you tend to
bring up people who are like you.
That’s not just the white male. Ev-
ery society does that.”

The habit of promoting who you
know leads to another distressing
trend in the industry: Black people
seem to enter and rise in the busi-
ness mostly through black-owned
or -formatted stations, and, on the
same note, Hispanic people rise in
the industry mostly through
Hispanic-owned stations.

Jones, for instance, believes he is
the only black, GM ever to run a
Country station. Typically, African
Americans are expected to run Ur-
ban stations, while whites are ex-
pected to run Rock, Country and
Classical stations.

“You’ll find it in all industries,”
said Spann-Cooper. “Ownership
breeds nepotism. People who own
these stations, consciously or uncon-
sciously, tend to hire people that rep-
resent what their station is about.”

Westwood One Sr. VP/Program-
ming Denise Oliver agrees that peo-
ple tend to search for jobs with peo-
ple who look like them. That’s why
she said she tells young people who
are minorities to become experts in
formats not stereotypically associat-
ed with their race. But Robert Gar-
cia, Chairman-Elect of the RTNDA
and GM of the CNN Radio Net-
work, said he doesn’t see any harm
in young minorities starting out in
black- or Hispanic-owned stations,
because it gives them a better
chance of entering the business.

I don’t necessarily see it as a bad
thing,” said Garcia, who is of His-
panic. “In fact, it may end up being
a good thing, because it provides op-
portunities for people that' may not
have existed 10 or 15 years ago.”

New Rules, New Obstacles

Until recently the FCC forced ra-
dio owners to hire minorities
through a quota system, often re-

ferred to as the EEO rules. Jones
says the only reason he was ever
hired into the industry was because
of those rules. Last year, however,
the EEO rules were thrown out by
a federal court, which determined
that the FCC could not regulate who
stations hired. Despite promises by
major radio companies such as
Clear Channel Communications and
Infinity Broadcasting to keep hiring
minorities, many people in the in-
dustry believe minority hiring will
decrease dramatically.

The lack of EEO rules isn’t the
only issue, says Ball State Univer-
sity’ Professor of Telecommunica-
tions Bob Papper. The shrinking
workforce in radio — plus fewer
highly qualified people entering
the industry out of college —
means people hire who they al-
ready know.

“It’s not a matter of evil people
doing evil things, it's a matter of
busy people surviving,” he said. “1
expect to see the percentage of mi-
norities in radio plummet over the
next five years, and I think it’s go-
ing to be relatively fast.” '

The solution espoused by many
African-American broadcasters is
to keep minorities in the business
by increasing minority ownership
of radio stations. But the rapid
consolidation of the industry has
made it harder for smaller broad-
casters to buy major-market sta-
tions, said Michael Carter, Presi-
dent of Carter Broadcast Group,
which owns KPRT-AM & KPRS-
FM/Kansas City.

“If the industry has a cold, black
radio has pneumonia,” he said.
“We’ve got to work so much hard-
er to get in the game.” Carter is ac-
tively looking to purchase more sta-
tions, but says he can’t find any-
thing to buy in his price range. Ac-
cording to National Assn. of Black
Owned Broadcasters Exec. Director
Jim Winston, it's a common prob-
lem among African-American-run
radio groups.

“There are a handful of compa-
nies that have had long-term ac-

. cess fo Wall Street money, and that

group will continue to exert con-

trol over the industry,” he says.

“They are buying, and everybody
clse is selling.”
The number of minority owners

Wwww americanradiohistorv.com

EXECUTIVE ACTION

McWhorter: Arbitron Radio Services Mktg. Mgr.

en McWhorter has joined Arbitron as Marketing Manager/Radio Sta-

tion Services. McWhorter, who will be based in Birmingham, will fo-
cus on product development and assist in the company’s efforts to make its
sales and service more customer-focused. He succeeds John Snyder,
who now serves as Arbitron's Manager/National Radio Sales.

“Ben is a wonderful addition to the Arbitron team,” commented Bill Rose,
who serves as the division's VP/Marketing. “His familiarity with our compa-
ny and sales staff coupled with his experience as a customer will prove
invaluable to our sales and marketing efforts”®

McWhorter first worked for Arbitron as an independent sales strategy
consultant. He's aiso served as Sales and Marketing Manager for WAPI,
WJOX, WRAX, WYSF & WZRR/Birmingham, and as LSM for WODL &

New York.

tury's Seattle stations before that.

George Kriste commented.

MMW”W&MW

ew Century executive Bob Case has been
named Pariner/Sr. VP for Bedrock & Associ- |
ates, effective July 1. Bedrock was formed last year
by senior managers and partners in New Century,
and currently has ownership interests in broadcast
properties in Oregon, Washington, California and

Case spent three years as Exec. VP/GM of New
Century's KGME-AM, KDDJ-FM, KEDJ-FM & KHOT-
FM/Phoenix, and was VP/Programming for New Cen-

“Bob brings 20 years of programimning and operat-
ing experience to our company, Bedrock Chairman

“As Bedrock continues to acquire radio and TV stations and expand
its broadcast tower operations, Bob's expertise will greatly enhance the
implementation of our opportunistic acquisition strategy.”

has dropped about 11%, from 185
to 165, since the Telecommunica-
tions Act of 1996 began the rapid
industry consolidation, according
to the National Telecommunica-
tions & Information Administra-
tion. The Telecom Act has clearly
hurt diversification in the industry,
Winston believes.

‘We Don’t Need A Woman,
We Already Have One’

About 10 years ago KGO-AM/
San Francisco President/GM Mick-
ey Luckoff spoke at a convention
sponsored by the American Women
in Television & Radio. “A decade
from now,” Luckoff predicted then,
“women will dominate the broad-
cast industry.”

“Obviously, I'm a little bit off on
that one,” LuckofY says today.

Women clearly have not domi-
nated the industry, and many still
face some of the same obstacles
as minorities in moving to upper
management. Many women in the
industry say that women, like mi-
norities, won't get an even play-
ing field until more women do
the hiring.

Westwood One's Oliver was one
of the early female disc jockeys in
the 1970s when she took a part-time
job at a Binghamton, NY FM sta-
tion. It was incredibly hard for wom-
en to break into the industry back
then, she said, because there was a
perception that women didn’t want
to listen to women on the radio.

“For women disc jockeys who
were on the air, it tended to be one
per station,” she said. “Women
would tell me stories about going to
stations, and the program director
would say, ‘Oh, we don't need a
woman, we already have one.””

For years Oliver thought the rea-
son few female exist-
ed was because the ranks of female
DJs were so small. Yet even today,

when female DJs are more com-
mon, few women become PDs, a
situation that Oliver said is “‘per-
plexing” to her.

Some women in the industry say
they make a point of searching for
women to hire, but the most impor-
tant hire for both women and mi-
norities is the first one, said ABC
News Radio GM/Programming
Merrilee Cox.

“The key is the opportunity at the
initial point,” she said. “] believe that
talented people do shine through.
The difficulty that has existed for
women and minorities is getting the
opportunity to shine through.”

Solutions

GO’s Luckoff is often held up
as an example of a GM who has
successfully diversified his office.
His staff has been described as a
United Nations, but even he said
there are a shrinking number of
GMs who are actively recruiting mi-
norities. Luckoff said he recruits mi-
norities not only because of person-
al desire, but because it makes sense
to have a newsroom represent the
community it serves.

CNN'’s Garcia believes that mar-
ket forces will make companies di-
versify, at least in major markets.
*“Any newsroom that does not-reflect
its community is going to lose cred-
ibility within that community. 1t’s
simply not smart business sense not
to diversify.”

Still, diversification doesn’t hap-
pen without some effort. Luckoff
said that before hiring anyone new,
he usually makes sure he is main-
taining a diverse staff.

Other people in the industry sug-
gest companies should regularly get
involved with outreach programs
and job banks. AWRT is getting
ready to unveil a mentor program

OIVERSITY/See Page 19
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Blue Chip Resets
Various Mgt. Posts |

Blue Chip Broadcasting has
made several personnel changes:

¢ Bill Gentry, a 17-year Lou-
isville veteran who recently was
VP/GM at Jacor Communica-
tions’ former six-station cluster,
becomes VP/GM for WFIA-AM,
WBLO-FM, WDIJX-FM, WGZB-
FM, WLRS-FM & WMIM-FM/
Louisville and WKYI-FM/Lex-
ington, KY. Dale Schaefer is
named Director/Sales for those
seven stations, while Holly Bus-
sey and Jerome Hutchinson re-
port to Schaefer as GSMs.

© Don Griffin is tapped as VP/
GM at WING-AM & FM &
WGTZ-FM/Dayton. He previously
served as VP/GM of Connoisseur’s
six-station cluster in Evansville, IN.
Prior to that, Griffin served as COO
for Redwood Broadcasting and has
also been VP/GM of WDOL &
WLQT/Dayton and GSM of
WONE & WTUE/Dayton.

© Geoffrey Morgan is appoint-
ed VP/CFO for Blue Chip. He
spent 12 years at Pricewaterhouse-
Coopers, where he served as a se-

Diversity

Continued from Page 18

in which women and minorities in
the industry help counsel younger
people just entering the industry.
Many African Americans in the
business say hard work is the only

AWRT :
Continued from Page 1
® Incorporate succession plan-
| ning, such as a leadership pro-
| gram with a component for wom-
‘| enand minorities.
© Establish clear goals and ob-
jectives for diversity and include
them in your company’s strategic
plan.
¢ Create an environment in
which women and minorities can
excel — through the commitment
of the CEO, educating managers
onmetmmeddvemtymd

organizations that work (o ad-
vance women and minorities in
broadcasting and utiize their in-
formation and resources.

© Create a networking group or
a caucus Jor women and minori- |
ties.

® Insist on nondiscriminatory
workplace practices, such as pay
equity for all empioyees.

NEWSBREAKERS

Bender Bound For Memphis As ’om PD

BNS/Columbus PD Steve Bender has been

named PD for Clear Channel's Oidies WOTO/
Memphis, which flipped from Aternative WRXQ last
month (R&R 4/9). Bender wil also serve as WOTO's
afternoon drive personality when he begins his new
duties Monday (5/24)..

“Steve is exactly what we were looking for in a pro-
gram director, WOTO GM Sherri Sawyer said. "He not
only understands the format, he has tremendous knowi-
edge of radio and knows exactly what the 35+ listener
wants o hear”

Bender arrives in Memphis following a six-year pro-
gramming stint at Oidies WBNS. As a programmer, he
was responsibie for launching Oidies WGRR/Cincin-
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UPDATE

Infinity/Chicago Promotes Bowen To WMAQ GSM

indy City radio veteran Peter Bowen has been named GSM for Infin-

ity's News/Sports WMAQ-AM/Chicago, effective June 1. Bowen as-
sumes the post after the recent promotion of former GSM Julie Donohue to
Regional Sales Manager for the CBS Promotion Group.

WMAQ VP/GM Rod Zimmerman said, “Peter has great passion for sales.
His leadership skills, knowledge of the Chicago market and intense desire
to succeed make him the perfect choice 1o grow our sales and take the
WMAQ sales department to new heights”

Bowen has served as LSM for the company’s co-owned Oldies outlet,
WJIMK-FM, for the past three and a half years. Before joining Infinity, Bo-
wen was a Sr. AE at WPNT-FM/Chicago (now WNND-FM).

umnmamm

natl. wmmm.zmwmmmwm
in Cincinnati stWKRQ, WBLZ, WWNK, WUBE, WDJO and WMLX.

Stating his programming philosopty for WOTO, Bender said, “Tm jook-
ing forward fo presenting a fun, doms.ﬂon mmlwm'lombum

nior manager overseeing clients
such as Jacor.

Commenting on the appoint-
ments of Gentry, Griffin and Mor-
gan, Blue Chip President/CEO
Ross Love said, “Bill has done an
exceptional job in successfully
building the Jacor business over the
past few years. Don has a tremen-
dous base of successful radio expe-

thing that will get blacks promot-
ed. In the end managers care more
about production than about skin
color. “The thing that's more per-
vasive than prejudice is greed,” said
ABC's Jones. “The greed of busi-
ness will make people walk away
from their childhood prejudices.”

So far that strategy hasn’t
worked. With fewer young people
looking to get into the industry, it
may become even harder to recruit
minorities, some say. For that rea-
son, diversity needs to be more of
an issue for all managers and needs
to be on their minds when hiring,
Oliver said.

“All of us get so wrapped up in
our day-to-day work that some-
times we lose sight of the bigger is-
sues,” she said. “It’s not because
we want to, it’s because there is al-
ways something demanding our at-
tention.”

Luckoff goes even further, saying
that GMs have a responsibility to
maintain diverse staffs.

“You can’t play tokenism and ex-
pect groups to grow as far as par-
ticipation is concerned,” he said.
“The responsibility is ours.”

Next week: R&R looks at how
EEO rules have affected the indus-
try and what major radio groups
are doing to hire and promote mi-
norities.

Roadrunner
Continued from Page 3

Sr. VP/A&R with PolyGram
Records between 1982-88. Lon-
cao joins Roadrunner from RCA
Records, where he most recently
was VP/Promotion. Prior to that,
he worked in promotion with
Mercury Records and served as
John Mellencamp’s manager.
“Dave comes with a wealth of
experience and knowledge of all

formats of radio.” Shulman said.
“I worked with him in the mid-
1980s at PolyGram Records,
and together we had much suc-
cess at launching some of the la-
bel’s biggest acts.”

Loncao added, “Every so often
in your life something just feels
right. Presently, 1 am ecstatic
about how it feels to be at Road-
runner and totally confident
about how we plan to grow and
what we plan to accomplish.”

rience and an outstanding track
record in the Dayton market.

“And not only does Geoffrey
have substantial senior manage-
ment experience at one of the coun-
try’s top accounting firms, he also
has tremendous radio expertise
from his position overseeing the Ja-
cor business at Pricewaterhouse-
Coopers.”

Infinity’s 0102/Cincy Elevates Kennedy To GSM

ohn Kennedy has been tapped as GSM for Infinity’s WKRQ (Q102)/
Cincinnati. He joined the station in January as LSM and previously
worked for WRRM, WKRC and WLW in the market.

“In just a very short time John Kennedy has made a tremendous impact
on our sales team,” said Q102 VP/GM Jim Bryant. “He has a unique ability
fo quickly solve problems while creating win-win solutions for the client and
the station””

Kennedy succeeds Mike Fredrick, who will now concentrate on his role
as Director/Sales for Infinity's group of stations in Cincinnati. “Mike Fredrick
is a tough act to follow;” Bryant added. “But John's professionalism is un-
surpassed in the marketplace, and we feel fortunate to have him continue
the fine work Mike has begun.”

Groups Help With Workplace Diversity

Many resources are available for companies that would like to find out more about diversi-
fying the workplace. Here is a partial list, provided by the Radio-Television News Directors
Assn., of groups that provide job banks or other services. |

American Women in

Radio & Television (AWRT)

1650 Tysons Bivd., Suite 200
McLean, VA 22102

(703) 506-3290 / Fax: (703) 506-3266
Contact: Kris Weiand

Asian American Journalists Assn.
(AAJA)
1765 Sutter St., Suite 1000

~ San Francisco, CA 94115
(415) 346-2051 / Fax: (415) 931-4671
Contact: Hein Nguyen
E-mail: aajal@aol.com

Assn. for Women
in Communications Inc.
Severn Commerce Center
1244 Ritchie Highway, Ste. 6
Amold, MD 21012-1887
~ (410) 544-7442 / Fax: (410) 544-4640
Contact: Leslie Lawton
E-mail: womcom @aol.com

Foundation for Minority P
Interests in Media (FMIM)

825 Seventh Ave., 4th Floor

New York, NY 10019

(212) 456-1992 / Fax: (212) 456-1997

810 East Ninth Ave.
Anchorage, AK 98501-3826
(907) 277-2776 / Fax: (907) 263-7456

University Park, MD 20742-7717

. (301) 405-8500 / Fax: (301) 405-8555
Contact: Veronique Dodson
E-mail: nabj01@dgsys.com

Indigenous Broadcast Center (IBCi

1333 New Hampshire Ave. NW
Suite 1000

Washington, DC 20036 |
(202) 463-8970 / Fax: (202) 429-0657

National Assn. of Broadcasters (NAB)
1771 N St. NW

Washington, DC 20036-2891

(202) 429-5496 / Fax: (202) 777-3526
Contact: Dwight Ellis, VP/Human Resource
Development

National Assn. of Hispanic Journalists

(NAHY) -

1193 National Press Bidg.
Washington, DC 20045

(202) 662-7145 / Fax: (202) 662-7144
Contact: Bobbi Smith

E-mail: nahj@trmn.com

National Black Media Coalition
38 New York Ave., NE

Washington, DC 20002

(202) 387-8155 / Fax: (202) 462-4469

Radio-Television News Directors Assn.
(RTNDA)

1000 Connecticut Ave. NW, Suite 615
Washington, DC 20036

(202) 467-5257 / Fax: (202) 223-4007
Contact: Kay Cavender, Director/Membership
E-mai: kayc©@rinda.org

Society of Professional Journalists
(SPJ)

PO.Box 77

Green Castle, IN 46135-0077"

(317) 653-3333 / Fax: (317) 653-4631
Contact: Lisa Mock

E-mail: spj@intermetmci.com
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® UNITED STATIONS RADIO NET-
WORKS presents a 15-week series ti-

The weekly two-hour show begins air-
ing May 24 and is available onCD ona
markai-sclusive barter basis. in other
United Stations news, the network
agreed to market Country Heartlines
and its properties to clierts and adver-
tisers. The show airs weeknights 7pm-
midnight and is hosted by John Cren-
shaw; (212) 869-1111.

© WESTWOOD ONE debuted The
Sports Junkibs — a sports commen-

tary show with a“comer bar feel” — this
woek on WRAN-AMMaw York, WIFK-

DELL becomes
VPAnternational at
UniversalMolown
Records. Prior to
joining the compa-
ny, he was Region-
al, VP/Mktg. for
Universal Music
Asia Pacific Limhed.

© RICHARD BATES, most recently VP/
Creative Services, is upped to Sr. VP/
Creative Services for Atlantic Reco~ds.

© PAUL VIDICH, Warner Music Group
Sr. VP/Strategic Planning & Business
Development since 1994, is promoted
to Exec. VP/Strategic Planning & Busi-
ness Development.

Microradio
Continued from Page 1

convened at Washington, DC’s
First Congregational Church last
week to pledge their support for
microradio. FCC Chairman Bill
Kennard — who was present for
the forum, and who has led the
LPFM charge — says he’s met
with dozens of churches, minority
groups and other community orga-
nizations who want to use the ser-
vice to get their message across.

Westmoreland United Church of
Christ in Bethesda, MD, for in-
stance, would like to beam into the
living rooms of its homebound eld-
erly members. Rev. Anand Veeraraj
wants to rebroadcast missionary
programming from Asia to the
more than 200,000 Indians living in
the area surrounding his Princeton,
NJ UCC congregation.

Atsinger believes the needs of
these flocks can be satisfied by the
1,600-plus Religious radio stations
in the U.S., or their 9,000-plus sec-
ular brethren. “There isn’t a city in
this country that I'm aware of
where a church — if they want to
get access to the airwaves — can-
not do so on a reasonable econom-
ic basis,” he told R&R.

He suggests that rather than sink-
ing thousands of dollars into start-
ing up and operating a microradio
station, they should apply for space
on the noncommercial band —
where many religious broadcasters
reside — or buy time through a
time-brokerage agreement. Radio
One’s Gospel WYCB-AM/Wash-
ington, for example, charges $195

for 15 minutes of brokered time,
$325 for a half-hour and $500 for
one hour.

The Washinglon-hased Catholic
Radio Conference contends that
commercial broadcasters should
be required to donate some time to
churches or other community or-
ganizations as part of their public
interest obligations as FCC licens-
ees. “The radio or television sta-
tion that’s selling time should also
be obliged to act as the public
trustee, and a public trustee
shouldn’t only offer the option of
selling time,” Asst. General Coun-
sel Katherine Grincewich told
R&R. “We don’t think a pay-to-
play world is fair”

Atsinger balked at this notion.
“There’s no obligation in any place
1I’m aware of in law or FCC rules
that would mandate that all reli-
gious organizations are guaranteed
free access to the airwaves,” he said.

He added that the proposal —
which would eliminate second- and
third-adjacent channel protection
for existing stations — threatens to
“disenfranchize” churches by pos-
sibly allowing interference to the
signals of Religious stations cur-
rently programming information for
those congregations. “You could
have some real interference prob-
lems on the fringes of signals,” he
said.

Grincewich said that Catholic di-
oceses might use low-power outlets
to broadcast talk programming that
addresses the needs of the elderly,
newcomers to the community or
other ecumenical issues. Many of
these concemns are taken up, how-

-

ever, on the Catholic Radio Net-
work’s The Bishop's Hour, in
which a community’s bishop or a
diocese representative responds to
letters or calls from church mem-
bers. The network’s national audi-
ence is still relatively small (it is on
0&Os in Los Angeles, Chicago
and five other markets), but founder
John Lynch hopes to eventually
own outlets in the top 40 markets
and sign affiliates in markets below
that size.

The hundreds of stations that
make up the Manassas, VA-based
National Religious Broadcasters
are divided over microradio. Some
in the organization fear interference
to their signals from the sudden
unleashing of hundreds of new
stations into the FM spectrum,
while others, NRB spokesman Karl
Stoll told R&R, “say this is an op-
portunity for the gospel, for more
people to get involved.”

Nevertheless, Stoll agreed with
Atsinger that there are ample op-
portunities today for religious orga-
nizations to get their messages on
the air. While a lot of Religious sta-
tions downlink programming via
satellite, he said, many program
news about local congregations.

Concems about potential inter-
ference aside, neither Atsinger nor
Catholic Radio VP/Programming &
Operations Hal Brown thought the
advent of microradio would pose a
competitive threat to their opera-
tions. “I don’t think you can put a
competitive spin on spreading the
good word,” Brown told R&R.
“The point of the whole thing is to
try to do some good here.”

NATIONAL
RADIO
FORMATS

ABC RABIO NETWORKS
972) 991-5208

BLACK CROWES Go Faster

Stove Mickels -
o adds

BACKSTREET SOYS | Want R That Way
FAITH HILL Lot Mo Lot Go
SHANIA TWANN That Dont impress Me Much

fon Bavis
CASE Happily Ever After

ALTERNATIVE PROGRAMMNG
Stove Knoli © (000) 231-2818
Sary Knoll

Reck

FUEL Jesus Or A Gun

LENNY KRAWVITZ American Woman

SCREAMIN' CHEETAH WHEELIES One Big Drop Ot Water

Altersative

FUEL Jesus Or A Gun
LENNY KRAVITZ American Woman

CHRMNet AC
TAL BACHMAN She's So High
BARENAKED LADIES Calt And Answer

CHER Strong Enough
SARAH MCLACHLAN | Wil Remember You

Mainstream AC

BAREMAKED LADIES Call And Answer
CHER Strong Enough

NEW RADICALS Someday We'll Know
SMASH MOUTH ANl Star

CORRS So Young
JAMES INGRAM | Believe In Those Love Songs
'3 SYNC | Drive Mysetf Crazy

STEVE COLE Say Rk Again
SPYRO GYRA Silk Ang Satin
WALLIE AND LODO Hana Moon

MARC BORSEY 1t You Really Wanna Know
LAURYN HILL Everything s Everything
MEN OF VIDON Break M ON

SROADCAST PROGRAMMING
Walter Powers * (000) 426-9082

Aike Asthony
JENMFER LOPEZ It You Had My Love
SMASH MOUTH Ax Star

| O O T P Y TV

Malastream AC
ALL-4-ONE | Wil Be Right There

NetAC
No adds

Digital Seft AC
308 DFUCEDAAN WA HILL & BILLY PORTER Destiny

Bolliah
BACKSTREET BOYS | Want it That Way

CHERNCAL BROTHERS Lot Forever Be
OFFSPRING The Kids Arent Alright

LAURYN HILL Everything is Everything
K-C1 & JOJO Toit Mo W' Real
WILL SITH Wild Wild West

JONES RADIO NETWORK
Jim Murphy © (303) 784-8708
Doclt Cleasies

Rich Bryse

No adds

Aduit Bit Radie

JJ Mckay
SAREMAKED LADIES Calt And Answer
Seft Hits

Rick Brady

No a0ds

RADIO ONE NETWORKS
Tony Mawre  (970) 949-3339

Yvonne Dy
BLESSIO UNION OF SOULS Hey Leonaro (She Lises..)
FATBOY SLIM Praise You

A LEQ Postry Man

Dright AC

Jim Nays
BACKSTREET DOYS | Want it That Way

Johnson
Continued from Page 1
contests. In 1991 he shocked the
spoits world by announcing he had
tested positive for HIV. After the
announcemenl, Johnson was voted
onto another all-star team, and he
eamed the game’s MVP award. He
also participated on the Olympic
“Dream Team,” which won the
gold medal at the Barcelona games.
Today Johnson heads Magic
Johnson Enterprises, a growing
business empire that includes the-
ater complexes in Los Angeles,
Atlanta and Houston, with others

planned for New York, Chicago,
Detroit, Cleveland and other ma-
jor cities. He also operates
Johnson Development Corp.,
Magic Johnson All-Star Camps
and his latest venture, Magic
Johnson Entertainment.

Johnson participates in a num-
ber of philanthropic activities,
most notably the Magic Johnson
Foundation, a nonprofit organi-
zation that directs its efforts to-
ward the health, educational and
social needs of inner-city youth.
He is also associated with the
Muscular Dystrophy Assn., the

Starlight Foundation, the Ameri-
can Heart Assn. and the Urban
League. He helped raise over $10
million for the United Negro Col-
lege Fund with the “A Midsum-
mer Night’s Magic” weekend
charity event.

Johnson joins a remarkable
lineup of notable personalities
from within and outside the radio

- and record industries who line the

R&R Convention *99 agenda.
Last week Broadcast.com co-
founder Mark Cuban was an-
nounced as a keynote speaker.
The Saturday radio group heads

panel includes Chancellor Me-
dia’s Ken O’Keefe, Cumulus Me-
dia’s Lew Dickey, Citadel Com-
munications’ Larry Wilson and
Connoisseur Communications’
Jeff Warshaw. Other radio execu-
tives who have agreed to appear
include Clear Channel Radio
President Randy Michaels and
former group head Frank Wood.
Convention attendees are re-
minded to arrange airfares soon.
Low airfares requiring a 14-day
advance purchase must be ar-
ranged by Wednesday, May 26.
Airfares to Los Angeles from the

East Coast are as low as $300
with a Saturday night stay. The
R&R Convention concludes Sat-
urday evening, June 12,

The R&R Convention is the in-
dustry’s largest gathering of radio
and record professionals from
around the world. It includes three
days of workshops; format-specific
panels; and marketing, technolo-
gy and research sessions — not to
mention world-class entertain-
ment each evening.

For registration information,
log on to www.rronline.com/con-
vention or call (310) 788-1696.
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CURRENT

* THE MATRIX (Maverick/Nothing/Interscope)
Single: MARILYN MANSON Rock Is Dead
Other Featured Artists: PRODIGY, ROB ZOMBIE, RAGE AGAINST

THE MACHINE

¢ TRIPPIN' (MJJ Music/Work/Sony Music Soundtrax)
Single: MEN OF VIZION Break Me Off
Other Featured Artists: RX LORD & DJ FURY, BROWNSTONE.

NO AUTHORITY
* NEVER BEEN KISSED (Capitol)

Featured Artists: SEMISONIC, CARDIGANS, OZOMATLI

* GO (Work/ERG)
Single: NO DOUBT New

Other Featured Artists: NATALIE IMBRUGLIA, FATBOY SLIM,

EAGLE-EYE CHERRY
* IDLE HANDS (Time Bomb)

Featured Artists: BLINK 182, OFFSPRING, ROB ZOMBIE

* LOST & FOUND (Capitol)

Featured Artists: KOTTONMOUTH KINGS, EARTH, WIND & FIRE,

DEEE-LITE
* CRUEL INTENTIONS (Virgin)

Single: FATBOY SLIM Praise You

Other Featured Artists: VERVE, PLACEBO, COUNTING CROWS

e EDTV (Reprise)

Featured Artists: CORNERSHOP, MEREDITH BROOKS, OZOMATLI

o FOOLISH (No Limit/Priority)

Featured Artists: MASTER P, SILKK THE SHOCKER,

SNOOP DOGG

* BLAST FROM THE PAST (Capitol)
Single: TOMMY HENRIKSEN | See The Sun
Other Featured Artists: EVERCLEAR, R.E.M., DISHWALLA

i © THE FACULTY (Columbia)

Featured Artists: OFFSPRING, GARBAGE, NEVE
* MESSAGE iN A BOTTLE (14¥/Atiantic)
Featured Artists: FAITH HILL, SHERYL CROW, EDWIN MCCAIN'
] COMING

» AUSTIN POWERS: THE SPY WHO SHAGGED ME (Maverick)
Single: LENNY KRAVITZ American Woman
Other Featured Artists: BIG BLUE MISSILE, BURT BACHARACH

& ELVIS COSTELLO

“Music & Movies" lists and 0 film soundtracks according 10 |
box-office ding, as well as sing} appoarhgonl\&ﬂsbrmt charts
and other featured artists. To submit soundt for inclusion in this col-

eton @ rroniine.com.

umn, contact R&R Associate Editor Elon Schoenholz at (310) 788-1669;

MONDAY, MAY 31

196%John Lennon and Yoko Ono record
“Give Peace a Chance” during their
Montreal “Bed-In for Peace.”

1976/The Who enter the Guinness
Book of World Records for the
loudest concert ever recorded.
The London show measured 120
decibels.

Ginger Spice — “I wannabe
a solo act!”

1998/Ginger Spice informs the media
she has abandoned the
Spice Girls.

Born; Peter Yarrow (Peter, Paul &
Mary) 1938, Johnny Paycheck
1941, the late John “Bonzo” Bon-
ham (Led Zeppelin) 1948

Releases: the Eagles’ “One of These
Nights” and Paul McCartney's
“Listen to What the Man Said”
1975

TUESDAY. JUNE 1

1964/The Rolling Stones arrive in-New
York to launch their first U.S. tour.

1975/Ron Wood begins his first tour
with the Rolling Stones.

1991/Former Temptation David Rulfin,
50, is found dead of a drug over-
dose. Also ... The Gatlin Brothers
disband.

Born: Pat Boone 1934, Ron Wood 1947,
Alanis Morissette 1974

Releases: the Knaek's Get the Knack

Hot new music-related World
Wide Web sites, coot cyberchats
and other points of interest along
the information superhighway.

* Type and discuss with rockers
Drain STH on Monday (5/24) at
8pm ET (www.rockonline.com).

* Also on Monday, join in a live
cyber-conversation with Muiberry
Lane at 8pm ET/Spm PT (www.
twec.com).

* Participate in a live chat with
Rhino Party on Tuesday (5/25) at
9pm ET/6pm PT (www.iwec.com).

¢ Chat with Tommy Henriksen
Tuesday at 9pm ET/6pm PT
(www.sonicnet.com).

* Let your fingers do the talking
when Smash Mouth participates
in a live cyberchat Thursday
evening (5/27) at 7pm ET/dpm PT
{www.sonicnet.com).

On The Web

¢ Enjoy a live webcast of
WKQX/Chicago's Jamboree '99,
featuring Red Hot Chill Peppers,
Hole, Blondie, Otftspring and
Siverchalr, among other acts.
The party starts tomorrow (5/22)
at 3pm ET/noon PT (www.
rollingstone.com).

ST —

1979, Eiton John's “Sad Songs
(Say So Much)” 1984

1973/Led Zeppelin and concert pro-
moter Bill Graham engage in a
hostite dispute backstage at a San
Francisco concert.

1989Rolling Stone bassist Bill Wyman
marries 19-year-old Mandy Smith.

1996/Rod Slewart performs at three
different venues in one evening
on L.A.'s Sunset Strip, concluding
with a late-night show in a record
store parking lot.

Born: Charlie Watts (Rolling Stones)
1941

Releases: David Bowie's David Bowie

THURSDAY. JUNE 3

1964/The Rolling Stones debut on U.S.
TV on Hollywood Palace, hosted
by Dean Martin.

1970/Kinks frontman Ray Davies com-
plies with the BBC and flies from
New York to London to alter one
word on the track “Lola.”

1991/Willie Nelson commences his
$16-million debt-payment plan to
the IRS by releasing an album of
seized material, The /RS Tapes.

1993/U2 sign an unprecedented $60-

million recording contract with Is-
land Records.
Born: Curtis Mayfield 1942, tan Hunt-
er 1946, Deniece Williams 1951

FRIDAY. JUNE 4
1967/The Monkees’ TV show wins an

Emmy Award for Outstanding
Comedy Series.
1975/The Rolling Stones become the
first Western rock band to receive
record royalties from the USSR.
198%Etion John, Diana Ross, R.E.M.,

! Herbie Hancock, Midnight Dil

| and Sting perform at the London

environmentalist event, “Our
Common Future.”

Born: Freddy Fender 1937, Michelle
Phillips (Mamas & The Papas)
1944, El Debarge 1961

Releases: Chit’s “Good Times” 1979,
Bruce Springsteen's Born in the
USA 1984

SATURDAY. JUNE 5

1993/Conway Twitty, 59, dies.

1995/Stone Temple Pilots frontman Scott
Weiland is arraigned in Pasadena,
CA on drug possession charges.

1996/Motley Crue drummer Tommy Lee
and Pamela Anderson Lee become
parents to son Brandon Thomas.

Born: Don Reid (Statler Brothers) 1945,
Richard Butier (Psychedelic Furs)
1956

Reléases: Johnny Rivers’ “Seventh Son”
1965

SUNDAY. JUNE 6

1962/The Beatles perform for EMI pro-
ducer George Martin after an ear
lier unsuccessful audition for
Decca Records.

Group and launches his solo career.
1993/Pete Townshend receives several

my, including Best Original Score.
1994/Grace Slick pleads guilty to earti-

officers with a shotgun.

Twilley 1951
Releases: Roy Orbison’s “Only the Lone-

Stardust 1972

— Mark Solovicos

e

SRA——

P

1969/Rod Stewart exits the Jeff Beck !
Tony Awards for the musical Tom-

er charges of threatening police

Born: Gary U.S. Bonds 1939, Dwight °

ly” 1960, David Bowlie's Ziggy |

he trendsetters at Time get hip

to the Latin pop explosion,
putting poster boy Ricky Martin
on the cover.The six-page feature
includes a time line of major
crossover moments in Latin pop,
highlighting Tito Puente, Ritchie
Valens, Cartos Santana, Gloria
Estefan and Selena, among oth-
ers. Sony Music CEO Tommy
Mottola fully embraces the trend:
“The heart and.soul of the music
will be able to break down barri-
ers easily. It's undeniable”

The ’zine dubs producer Emil-
io Estefan, husband of Gloria
Estefan, the godfather of Latin
Pop. “I think what happened with
R&B at Motown is what's happen-
ing with Latin music now,” he ex-
plains. “It's like a sleeping giant
waking up all over the world”

Singer Marc Anthony, howev-
er, is wary of the hype. “I don’t
know what they're talking about
with this Latino crossover thing. |
could see it if | was doing a salsa
album in English. But you know
what? We're not doing Latin mu-
sic on our English stuff. Latin-
tinged, yes™

A Littie Los Way

The National Enquirer gets the
scoop on rocker Tommy Lee's
reunion with estranged wife Pam-
ela Anderson, revealing that
model Carmen Electra is miffed
because she was hoping tobe the
next Mrs. Lee. Besides a $13,000
ring, Lee surprised Anderson by
getting a vasectomy, saying that
two kids were enough.

Hot on the heels of that revela-
tion, the Starreports that the hap-
py couple are working on another
baby and are so serious about the
marriage that they'll elope to Las
Vegas.

Butit's all about the music, and
Entertainment Weekly talks to
rapper Snoop Dogg about his
upcoming spin-off group with
Lee, the Outsidaz: “We the same

his life around, and I'm on the
same page”

Although the Backstreet Boys
urge kids to stay in school, the
National Enquirerouts its young-
est member, Nick Carter, as a
10th grade dropout. Carter has
been home-tutored since 7th
grade, but he gave up on school
because of stardom’s pressures.
“Nick should be in coltege now,
but he never got beyond high
school sophomore studies,” one
insider says.

Ladies First

“Now it's part of the yernacu-
lar: I heard on someTV show that
ateacher was acting really sexist
to these two young girls, and they

kind of people. He’s tryin’to turn .

'z'\m[" SCENE

Latin Pop Rocks!

SEND IN THE CLOWNS — Alter-
native Press devotes its cover and
a feature to millionaire rap duo
Insane Clown Posse and their new
album, The Dark Carnival. The
clowns have laughed all the way to
the bank with ICP-action figures,
comic books and their own movie,
Big Money Hustlas. “But actors are
such pussies,” reveals rapper
Shaggy 2 Dope. “This one scene
we shot last week, this guy's sup-
posed (o get hit in the head with a
donut, and after a few takes he's
like, ‘Could you use a softer do-
nut?’ Come on! It's a fucking do-
nut, know what I'm sayin'?”

looked at each other and said
‘What, did Lilith not happen?™ —
Sarah McLachlan recognizes that
the Lilith Fair; in its last year, will
continue to influence opinion (Al-
ternative Press).

“I used to be a huge Wham!
fan. When | first met_him | tried
to flirt with him! | thought | had a
chance, but it was soon appar-
ent that was not going to happen”
— former Spice Girl Geri
Halliwell reminisces about first
encounter with friend George
Michael (Mademoiselle).

“| like it when men open my door.
| like being treated like a lady. | don't
find it demeaning at all. I find it re-
spectful. | never found that it got
you anywhere to be bitchy and de-
fensive” — country star Shania
Twain provides etiquette tips to
men and women everywhere
{Glamour).

Losing Propositions

Plans to erect a statue of Bruce
Springsteen in his hometown of
Freehold, NJ have been scrapped.
Cost concerns were anissue, and
Mayor Michael Wilson, who pro-
posed the memorial, admitted that
lukewarm public support put the
Boss at a loss (Time).

Entertainment Weekly pegs R.
Kelly as its “Loser of the Week”
Kelly may believe he can fly, but poor
ticket sales have caused him tocan-
cel nine shows, and special guest
Busta Rhymes has flown the coop.

Under The Table
And Screaming

“I was doing a radio interview
once, and this girl said she had re-
cently lost her virginity to one of my
songs. | apologized."— Artist-
turned-aphrodisiac Dave Mat-
thews remembers his first time
{Cosmopolitan).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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MUSIC TELEVISION®

69.7 million households

50.8 milion households

METALLICA Whiskey In The Jar

"N SYNC ! Drive Mysetf Crazy

NAS 1/PUFF DADDY Hate Me Now
OFFSPRING Why Don't You Get A Job?
112 Anywhere

RAHZEL All | Know

BUSTA RHYMES VJANET What's it Gonna Be?
RUFF RYDERS {M0KIO What You Want
702 Where's My Girls At?

SILVERCHAIR Anthem For The Year 2000
WILL SMITH Wild Wild West

BRITHEY SPEARS Sometimes

SUGAR RAY Every Moming

TLC No Scrubs

TRICK DADDY Nann Brother

ROB ZOMBIE Living Dead Ginl
SHOWTIME
BACKSTREET BOYS | Want i That Way
BRANOY Aimost Doesnt Count

DX Slippwn®

DRU HILL You Are Everything

MISSY “MISDEMEANOR™ ELLIOTT She's ABich
GINUWINE What's So Differem?
G00GO00OLLS Dazy

GERI HALLIWELL Look At Me
WHITNEY HOUSTON ' Not Right But It's Okay
JARULE Holla Holla

JAY-Z Jigga Who Jigga What

JT MONEY Who Dat

JIVENILE Follow Me Now

R. KELLY Did You Ever Think

JORDAN KNIGHT Gve #t To You

K10 ROCK Bawidaba

KOAN Freak On A Leash

LIT My Own Worst Enemy

JENNIFER LOPEZ ¥ You Had My Love
MADONNA Beautrtl Stranger

RICAY MARTIN Livin' La Vida Loca
MAXWELL Fortunate

JOEY MCINTYRE Stay The Same

"N SYNC | Orive Myselt Crazy

NAS 1/PUFF DADDY Hate Me Now

98 DEGREES The Hardest Thing
OFFSPRING Why Don't You Get A Job?
ORGY Blue Monday

RAHZEL Al | Know

RUFF RYDERS {/NDKI0 What You Want
702 Where's My Girls At?

WILL SMITH Wild Wild West

BRITNEY SPEARS Sometimes

SUGAR RAY Every Morning™®

TLC No Scrubs

TRICK DADDY Nann Brother

TYRESE Lately

ROBBIE WILLIAMS Millennum

ROB ZOMBIE Lving Dead Girl

Video playiist for the week of May 17.

SHANIA TWAIN You've Gol A Way
ROBBIE WILLIAMS Millennum
JOHN WILLIAMS Duel Of The Fates

tsaak
= -
| SPANKIN’ NEW ADDS)|| |[ADDS |
BLINK 182 What's My Age Again? TAL BACHMAN She's So High
GER) HALLIWELL Look At Me GO0 GOODOLLSBlack Balkoon
JAMIROQUAI Canned Heat DAVE MATTHEWS BAND Crush
JENNIFER LOPEZ I You Had My Love TOM PETTY & THE HEARTBREAKERS Free Girl Now
MADONNA Beautitul Stranger SMASH MOUTH Al Star
RUFF RYDERS UNOKIO What You Want SHANIA TWAIN You've Got A Way
BUCKCHERRY LaUp gk
GOOSMACK RICKY MARTIN Livin' La Vida Loca
XID ROCK Bavitdaba | XL l
JENNIFER LOPEZ If You Had My Love A
ROBBIE WILLIAMS Mifennium EVERLAST What ItsLike -
i LENNY KRAVITZ Fly Avay
[DAYTIME R [ e
BACKSTREET BOYS | Want ft That Way SUGAR RAY Every Moming
BENFOLDS AIVE Ammy TLE No Scrubs
BLINK 182 What's My Age Again? -
SRAND Y Aos Dose Coun [NEW ]
B G0O GOO DOLLS Black Batioon
JESSE CAMP See You Around
JENMIFER LOPEZ If You Had My Love
CITIZEN KING Betser Days (And The Bottom Drops Out) MADONNA Beautid Stranger
SHERYL CROW Anything But Down SARAH MCLACHLAN | Will Remember You
DMX Slippin' SMASH MOUTH Al Star
DRUHILL You Ave Everything _
MISSY “MISDEMEANOR™ ELLIGTT She's ABAch I ]
GARBAGE Special BRAMOY Have You Ever?
GINUWINE What's So Ditterent? CHER Believe
GODSMACK Whatever CHER Strong Enough
GERTMALLIWELL Look A Me SHERYL CROW Anything But Down
WHITNEY HOUSTON ifs Not Right But It's Okay mtmsmnamwnsm
ICE CUBE LXORNF-Dyng JOHN MELLENCAMP m Not Running Arymore
ERULEGIL Hol TOM PETTY & THE HEARTBREAKERS Free Gil Now
JAMIROQUAI Canned Heat
- ; TOMPETTY & THE HEARTBREAKERS Roorn At The Top
JAY-Z Jigga Who Jigga What SHANIA TWAIN That Dont Impress Me Much
JEWEL Down SoLong SIXPENCE NONE THE RICHER Kiss Me
JT MONEY Who Dat -
JUVENILE Follow Me Now rMEDIUM I
R. KELLY Did You Ever Think e
KID ROCK Bawtdaba TAL BACHMAN She's So High
JORDAN KNIGHT Grve It Ta You BLONDIE Nothmq 1s Real But The Girl
KORM Freak On A Leash FATBOY SLIMPraise You
LIT My Own Worst Enemy GARBAGE Special
GERTHALLIWELL Look At Me
JENNIFER LOPE2 If You Had My Love
MADONNA Beautul Stranger AMIROOUN] Canned ezt
S DAVE MATTHEWS BAND Crssh
FICREMARIN C:vinfl4 %02 Loca RATALIE MERCHANT Le Is Sweet
MAXWELL Fortunate

[cusTOM

BENFOLDS FIVE Army

ERIC BENET {/FAITH EVANS Georgy Porgy
SUCKCHERAY Lt Up

EAGLE-EYE CHERRY Falling In Love Again

CITIZEN KING Better Days {(And The Bottom Orops Out)

CORRS So Young
CRANBERRIES Promises
SAMMY HAGAR Mas Tequita
FAITH HILL LetMe Let Go
LAURYN MILL Ex-Factor

METALLICA Tum The Page
METALLICA Whiskey (n The Jar
GETH ORTON Stolen Car
JESSE POWELL You

SEAL Lost My Fath
TAXIRIDE Get Set

TYRESE Sweet Lady

Video airplay trom May 24-30.

TOP TEN SHOWS
MAY 10-16

Total Audience
(95.9 million households)

-

ER

2 Frasier

Movie (Sunday)
(Joan Of Arc, P1. 1)
Friends

w

Touched By An Angel
Will & Grace

Ally McBeal

‘Movie (Sunday)
(Atomic Train, Pt. 1)

10 60 Minutes

© ® N A

 Teens 12-17

1 Family Guy

2 The Simpsons

3 Dawson's Creek

4 7thHeaven

(tie) The PJs

6 Movie(Sunday)
(Double Platinum)

Mad About You (Thursday)

7 Sabrina The Teenage Witch

8 Charmed

(tie) King Of The Hiil (9:30pm)

10 Futurama

Source: Nielsen Media Research

All show times are ET/PT un-
less otherwise noled; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. Alllistings subject to
change.

Friday, 521

* Aretha Franklin s settobe

on hand whenCBS presents the

26th annual Daytime Emmy
Awards (9pm).

 Coolio, Deborah Cox and

Kool &The Gang w/J.T.Taylor,

o wexr wees |

E

Motown Live (check local fistings
for time and channel).

*Elvis Costetio and Burt
Bacharach, Sessions at West
54th (PBS, check local listings
for time).

¢ Cranberries, The Tonight
Show With Jay Leno (NBC,
check local listings for time).

¢ J. Geits Band, Late Show
With David Letterman (CBS,
check local listings for time).

*Built To Spill, Late Night
With Conan O'Brien (NBC,
check local listings for time).

¢ Jude, Late Late Show With
Craig Kitborn (CBS, check local
listings for time).

~_Monday, 5/24

¢ Cyndi Lauper and Lyle
Lovett guest-star on the series
finale of Mad About You (NBC,
9pm).

* Al Green guest-stars on the
season finale of Ally McBeal
(Fox, 9pm).

* Neal McCoy, Prime Time
Country (TNN, 9pm ET/6pm
PT).
¢ Harry Connick Jr., David
Letterman.

Tuesday, 5/25
¢ Marty Stuart, Prime Time
Country.
* Britney Spears, David Let-
terman.
o Lit, Conan O'Brien.

Wednesday, 5/26
 Julio Iglesias Jr. performs
live from Trinidad and Tobago
when CBS presents the 48th
annual Miss Universe Pageant
(9pm).

*South Sixty-Five and Lee
Ann Womack, Prime Time
Country.

» Ricky Martin, Jay Leno.

*Mary Chapin Carpenter,
David Letterman.

~ Thursday, 527
* Chely Wright, Prime Time

* Everiast, David Letterman.

36 million households
‘ Cindy Mahmoud
L\ J\ VP/Music Programming

& Entertainment

[ Video Piaylist ]

SUSTA RHYMES VSAMET What's it Gonna Be?
HAS UPUFF DADOY Hate Me Now

MAXWELL Fortunate

SLAQUE 803

702 Where My Glris At

RHAZEL All1 Know

DAVE HOLLISTER My Favorite Girl

CHANTE MOORE Chante's Got AMan
RAPHAEL SAADIQ {/0-TIP Get involved
BRANDY Almost Doesn't Count

[ Rap City

BUSTA RHYMES I/JANET What's It Gonna Be?
JTMONEY Who Dat

KRAYZIE BONE Thug Mentality

RUFF RYDERS Ryde Or Oie

COOL BREEZE Cre-A-Tine (I Got People)
MACK 10 Let The Games Begin

RHAZEL All | Know

JUVENILE Folow Me Now

BLACKSTAR Respiration

COMMON U/SADAT X 1999

Video playlist for the week ending May 21.

|

55 mitlion households
Peter Cohen,
VP/Programming

[ Natlonal Top 20

BACKSTREET BOYS | Want it That way
WHITNEY HOUSTOM It's Not Right But It's Okay
FIVE Stam Dunk (Da Funk)

SRITNEY SPEARS ... Baby One More Time
TLC No Scrubs

DEBORAH COX tt's Over Now

MASE Get Ready

JT MONEY Who Dat

MISSY "MISDEMEANOR ™ ELLIOTT She's ABitch
DJ QUIK You'z A Ganxta

C-NOTE Wait Tilt § Get Home

‘N SYNC | Drive Mysei Crazy

RICKY MARTIN Livin® La Vida Loca

112 Anywhere

NAS {/PUFF DADDY Hate Me Now

JOHN WILLIAMS Duel Of The Fates

JORDAN KNIGHT Gwve !t To You

KORN Freak On A Leash

WILL SMITH Wild Wild West

NAUGHTY 8Y NATURE Live Or Die

Video playlist for the week ending May 16.

CONCERT PULSE

Avp. Groes Poe. Artist
(in 000s)

1 ROLLING STONES $2,395.3
2 GEORGE STRAIT $1.846.9
3 BILLY JOEL $7338
4 BLACK SABBATH $733.0
S SHANIA TWAIN $504.2
6 ROD STEWART $440.2
7-'N SYNC $355.5
8 NEIL YOUNG $333.2
9 JAY-Z/OMX $3126
10 KORN/ROB ZOMBIE $294.5
11 LAURYN HILL $246.6
12 ALANIS MORISSETTE $245.8

13 KIRK FRANKLIN & THE FAMILY $225.0
14 ENRIQUE IGLESIAS $212.6
15 TRAGICALLY HIP $201.5

Among this week's naw tours:
CHEAPTRICK
CRANBERRIES
ANDY GRIGGS
BRUCE HORNSBY
ECHO & THE BUNNYMEN
HARRY CONNICK JR.

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters Dn-Line Listings. (800)
344-7383: Calfornia (209) 271-7900.

BOX OFFICE TOTAL

MAY 14-16 ]
Title S Weekend |
Distributor ($To Date) |
1 The Mummy $24.85
Universal ($80.58)
2 Entrapment $9.07
Fox ($51.05)
3 The Matrix $4.54
Warner Bros. ($145.13)
4 Black Mask $4.44
Artisan® ($4.44)

5 A Midsummer Night's $4.28

Dream (54.28)
Fox Searchlight*

6 Life $2.86

Universal ($55.32)

7 Trippin’ $2.52

October® ($3.15)

8 Never Been Kissed  $2.49

Fox ($43.81)

9 Election $2.26

Paramount ($7.01)

10 Tea With Mussolini  $1.63

MGM/UA* ($1.63)

All higures in millions
* First week in release
Source: ACNieisen EDI

COMING ATTRACTIONS:
This week's openers include
Star Wars: Episode | The
Phantom Menace, starring
Liam Neeson as Jedi knight
Qui-Gon Jinn, Ewan McGregor
as a young Obi-Wan Kenobi
and Jake Lloyd as the boy who
will be Darth Vader. (R2 D2, C-
3P0, Yoda and Jabba the Hutt
make appearances t00.) The
film's Sony Classical
soundtrack sports John Will-
tams’ score, including the sin-
gle, “Duel of the Fates”

Elien DeGeneres stars in
The Love Letter, which also
opens this week with an RCA
Victor soundtrack that in-
cludes Louis Armstrong’s
“I'm in the Mood for Love™ and
Chet Baker's “I've Never Been
in Love Before.”

Bernardo Bertolucci’s Be-
sieged, starring Thandie New-
ton, rounds out this week’s
openers. its Milan soundtrack
is a mix of African pop (cuts by
J.C. Ojwang, Papa Wemba,
Coro Bondeko, Salif Keita,
Pépé Kallé & Empire Baku-
ba and Ali Farka Toure w/Ry
Cooder) and classical compo-
sitions (Stefano Arnaldi's ar-
rangements of pieces by
Mozart, Bach and more).

oo

NEW THIS WEEK

* FAMILYVALUES FALLTOUR
'98 (Immortal/Epic)

This 90-minute compilation
showcases last year’s tour fea-
turing Korn, Limp Bizkit, Ice
Cube, Orgy and Rammstein.
Among the 19 live performanc-
es: Korn's “Got the Life,” Limp
Bizkit's version of George
Michael’s “Faith.” ice Cube's “It
Was a Good Day;" Orgy's cov-
er of New Order’s “Blue Mon-
day” and Rammstein’s “Du
Hast”

s o iy
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AL PETERSO

alpeterson@rronline.com

Talk That Reaches and Teaches

Without a doubt one of the greatest perks I receive as
R&R’s Talk Radio Editor is that each week I have the op-
portunity to talk with — and learn from — so many differ-
ent and interesting people in this format. From the control
room to the boardroom, those who have contributed signifi-
cantly to Talk’s growth and those who are shaping its future
share two things: They are passionate about what they do,
and they are determined to succeed.

Those with passion and deter-
mination always stand out in a
crowd. Such is the case of two
people with whom I recently be-
came acquainted, Selma Schim-
mel, host of The Group Room,
and Greg Smith, host of On a
Roll. Smith’s and Schimmel’s
weekly talk shows are very differ-
ent, but both hosts share several
things in common. Both face up-
hill battles in convincing Talk ra-
dio programmers that their shows
are not boring or, even worse, de-
pressing. Neither will shy away
from telling you of their personal
passion for their respective pro-
grams, or about the sizable and
underserved constituencies that
they are determined to reach. And
both are committed to convincing
you that their shows — one about
cancer and one about disabilities
— offer your station new oppor-
tunities for increased weekend
cume and new revenues.

The Group Room

Selma Schimmel founded Vital
Options, a nonprofit cancer tele-
support group, in 1983 as her per-
sonal response to being diagnosed
with breast cancer at age 28. In

Selma Schimmel

Greg Smith

1996 Schimmel restructured Vital
Options and, in association with
Premiere Radio Networks,
launched The Group Room (Sun-
days 4-6pm ET). She's now a 16-
year cancer survivor, and just one
conversation with Schimmel will
convince you that she is, as the
Dallas Morming News described
her, “intense and charis-
matic,” Add passionate about her
life’s work to that description.

R&R: What brought about the
creation of The Group Room?

$§: In 1983 I formed Vital Op-
tions, a nonprofit organization

Two weekend specialty shows tap into the positive power of Talk radio

that provided support and re-
sources for young adults with
cancer. As we sought to reorga-
nize and refocus our approach to
encompass not only young adults
with cancer, but also long-term
survivors, 1 thought to myself,
“Radio! What a brilliant way to
reach a lot of people and still al-
low them to discuss their ques-
tions and concerns anonymously.”
I was told I was crazy and asked
how I thought I could talk about
cancer on an entertainment medi-
um like radio. While developing
our- business plan, I was intro-
duced to Steve Lehman and Tim
Kelly. who were both. at that
time. with Premiere Radio Net-
works. It was one of those magic
meetings where they both had a
real sensitivity to the idea and
were almost instantly supportive
of the concept.

R&R: Why is there a real need
Jor this show on Talk radio?

S§S: Well, first, let’s look at the
statistics. By the year 2000 it is

We are a voice on
your radio with
answers that are
only a phone call
away.
—Seima Schimmel
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—

if you can just set aside your own

fears about the word cancer, you'll

hear a talk show about real people
and real life.

—Selma Schimmel

estimated that one of every two
Americans will be diagnosed with
some form of cancer over the
course of their lifetime. So tell
me, who is not going to be
touched by this disease? Frankly,
I've always been drawn to Talk
radio, because in radio. as op-
posed to TV, you use your ears.
your head and your heart. 1 want-
ed to find a way to reach those
people who might be home-
bound. nonambulatory. or who
live in rural parts of the country
where they many never get a
chance to attend a support group.
I believe radio is the best way to
reach the greatest number of
those people.

In addition, I was becoming
increasingly alarmed at the
amount of sometimes incorrect
information that people got from
the Internet regarding cancer
treatment. 1 thought radio offered
the opportunity for our show to be
the voice of clarity about the
many issues surrounding cancer.
and the chance to reach so many
more people than | could even
with a successful community-
based group.

R&R: Are you focused prima-
rily on patients?

88: Cancer affects not only the
patient, it affects the entire fami-
ly. But there have been limited re-
sources where families and care-
givers can get usable information.
Our callers are about 60% pa-
tients with cancer and 40% fami-
lies and significant others seeking
help and information. Our goal is

to help people and empower them
on how to navigate their way
through the health care system.
We are a voice on your radio with
answers that are only a phone call
away.

R&R: How do you overcome
the image that the show will be
depressing?

SS: 1 ask that you listen to the
show for just a few minutes. The
first thing you’ll notice is that
there's laughter and humor. This
is not a.petri dish medical pro-
gram. Yes. we are talking about
cancer. but we’re not limited to
talking just about the biology of
cancer. What we're talking about
here is the biology of life! How
do you deal with your children
and other family members and
friends? How do you handle is-
sues of intimacy in your relation-
ship with your spouse? What if
you're a young adult with cancer
trying to date? If you can set
aside your own prejudices about
the word cancer, you'll hear a talk
show about real people and real
life.

R&R: Obviously, vou think
stations will attract new listeners
Srom The Group Room. How
about new revenues?

SS: This program will open up
an entirely untapped ad market for
your station. Our regional sponsor
in L.A., for example, is City of
Hope. Our corporate sponsors in-
clude Bristol Meyers-Squibb,

Continued on Page 24

THE

"Dave Ramsey beats Rush and destroys Dr. Laura.”

SHOW

Winning at Life, Love & The Money Game®

®

For syndication information call

Bill Hampton at 877-410-DAVE
www.thedaveramseyshow.com

R —
Ratings so high,
they'll give you the munchies.

Mon. - Fri. 1- 4p.m. CST
SAICOM C-5 Transponder 19

Bob Meyer, Vice President
Gaylord Entertainment
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Talk That Reaches and Teaches = .

This show is not a pity party. it's an
entertaining program that is rich
with very compelling stories
of human lives.

—Greg Smith

Continued from Page 23

Ortho Biotech, Pharmacia and Up-
john. There’s a market for stations
locally in the form of cancer cen-
ters, diagnostic centers, retail
stores that cater to cancer patients
— such as wig stores — insurance
companies, pharmaceuticals and
other health care providers and fa-
cilities. This is new revenue, and
it’s from a weekend show!

R&R: Why should stations air
The Group Room?

SS: All ego aside. I sincerely
believe that The Group Room is.
probably one of the most impor-
tant shows your station can air.
This is about a life or death health
care crisis in this country, and to-
gether. through sharing informa-
tion and experiences, we can
make a difference.

On A Roll

Each Sunday at 9pm ET. On «a
Roll host Greg Smith leans into
the microphone and. in a born-to-
be-on-the-radio baritone. enthusi-
astically introduces himself as
“the wheelchair dude with an at-
titude. the hip crip who gives ya
tips.” Greg Smith is anything but
subtle. In 1996 he left his job at
a Phoenix radio station to jaunch
On a Roll, a weekly show now
offered nationally through the Ra-
dio Center for People With Dis-

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at (619) 486-7559 or
e-mail
alpeterson@rroniine.com;
fax:

(619) 486-7232

abilities. Smith’s hope is that the
show — which he calls Talk ra-
dio about life and disabilities —
will empower those who live with
disabilities and enlighten those
who don’t.

R&R: Greg, what led you to
launch On a Roll?

GS: | was born with muscular
dystrophy and have been in a
wheelchair since the age of 13.
Afler graduating in journalism
from Arizona State. I decided |
really wanted to be in radio
sales. I tried to get a job at ev-
ery station in Phoenix at the
time. and most were pretty blunt
in telling me that someone in a

| support disability
pride. We'’re not
ashamed of who
we are,

—Greg Smith

wheelchair wasn’t going to be
able to handle an account exec.
position. Remember. this was
prior to the Americans With Dis-
abilities Act.

Then I met Jim Taszarack. who
was. at that time. running KTAR.
He hired me for a position where
I worked in research, generated
reports and created sales one-
sheets for the station. About two
years after I started there, I began
hosting the Cardinal Talk pro-
gram each week after football
games. It was a great job, but I
still wanted more. So in 1992,

with sponsorship money from
Bank America Corporation, I de-
cided to start a talk show about a
subject I knew well — disability.

R&R: Why do you feel there is
such a need for your program?

GS: When [ first began the
show, 1 learned that it’s estimat-
ed that over 50 million people in
this country suffer from some
form of disability, and they were
not being represented by any
mainstream media voice. There
was literally no broadcast for this
group. which cites the need for
accurate information about re-
sources available to them as their
No. | concern. Radio is a one-on-
one medium that offers the dis-
abled a way to receive informa-
tion without them having to go
out and get it. which is something
they may not always be able to
do. So I figured this show was the
best possibie way for me to com-
bine my experience in broadcast-
ing and my experiences as a dis-
abled person to help bring infor-
mation to millions of people.

R&R: What sort of program is
On a Roll for the nondisabled lis-
tener?

GS: Over the years I've learned
that it may be even more impor-
tant for me to reach those without
disabilities. Because the thing
that limits the disabled most is
not their own physical limitations.
it’s the limitations that society
places on them through attitudes
about the disabled. If I can help
to change society's attitudes to
help disabled men and women be
looked at more as being just reg-
ular men and women who work,
travel, date, marry — do all the
things that are a part of any nor-
mal life — then I will have ac-
complished something.

LR TS T Sk R S S

R&R: How do you overcome
the objection that a show about
the disabled is just too depressing
to put on the radio?

GS: If PDs would just listen to
the demo tape or the show for five
minutes. they'll quickly realize
that this is not a pity party. It’s an
entertaining program that is rich
with very compelling stories of
human lives, some of them hilar-
ious. some of them gripping.
You'll hear the full spectrum of
emotions on the show. It’s good
Talk radio, because it is real peo-
ple talking about their real lives.
I won’'t allow the show to take a
negative or depressing approach.
1 support disability pride. We're
not ashamed of who we are.

R&R: How can a station prof-
it by airing On a Roll?

GS: There is a category of ad-
vertisers that exist in every mar-
ket that are always searching for
a way to reach out to people with
disabilities, as well as to their
friends and family members. For
example. there are companies that
modify vehicles for the disabled
to drive or in which to be passen-
gers. And each of the three major
auto-makers offers cash back for
these modifications. So there’s
new available dollars from local
car dealers and the vehicle modi-
fiers.

There are vehicle rental compa-
nies that cater to disabled travel-
ers who can’t rent a regular car.
How about grocery stores or any
other retailers that deliver? For
the disabled, cellular phones

T e A TR
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aren’t just a convenience, they're
a necessity, and cellular compa-
nies are very aware of the dis-
abled market. Public transit in ev-
ery city has dollars earmarked to
spend for marketing and promot-
ing their services to the disabled.
So if you have salespeople who
are willing to learn just a little bit
about this market, they can carve
out a niche that is potentially very
profitable. The money is there.

R&R: What has been your
greatest reward and your greatest
disappointment about this project
to date?

GS: My greatest reward is the
letters and e-mails I've gotten
from listeners who tell me the
show has helped them or touched
them personally in some way. I've
learned a lot about the human
spirit from doing this show. My
biggest disappointment is when
programmers decide not to even
consider airing the program with-
out hearing it. This is not a de-
pressing show. My motto is, “Ev-
ery week. everywhere.” My goal
is to have On «a Roll heard every
week all across America by those
millions of people who want it
and who really need it.

Reach Seima Schimmel at The
Group Room, (818) 508-5657,
or on the web at www.vital
options.org.

Reach Greg Smith at On & Rod,
(937) 767-1838, or by e-mail at
greg @ onaroliradio.com.

o KXNT Las Vegas

Kim Wo Now over 300 ststions.

. “In a world of talk radio th :
~ Kim brings great energy, persolk
Mike Eldar Director of Op@

TaIkRadla s #1 GComputer & Internet Shaw

Ratings and Reveave. Bow down. (Only kidding. Just give us 8 call)
w:mwo Network

602-381-8200 oxt. 201_

by

AL Ll aricanradiohictaon L ooy
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A COMMON SENSE LOOK * 1S |
AT CURRENT EVENTS [T It’s Time to Put Value
(| soome e coinons of mos ok NI J in Your Weekends.

to those held by the rest of America. A[e vu“ leadv?

On The Derry Brownfield Show, the viewpoints and concerns
outside the Washington, D.C. beitway are given equal time.

Derry Brownfield, the Will Rogers of the 90’s, brings a /
common sense perspective to the airwaves. _ ; Perfect for News
Talkers looking for

Give your station a distinctive point of view with The Dernry : ' something live,
Brownfield Show. \ completely different,

entertaining and

MONDAY through FRIDAY } informative.
THE DERRY Mg am 109 am T e
BROWNFIELD g RADIO AMERICA e lriaI&AHLeI::]nem

www.radioamerica.org

) H 0 w 800-884-2546 . % gnp i
s 2o2-400.004 oo Lasom - 1-883:58-455

The © Loe Agetes © Jacksonvite © Chattancoga © Bimingham © SanDiego © Phoenix @

Furniture America’s

Morning
Drive
Choice!

Hio?

Weekends are
Made for Making Money!

And "The Fumiture Guys* can heip. Seen nationally in millions of homes
on PBS and cable, The Furniture Guys will delight your listeners and heilp
mn'm‘mwmm1nmmum

Home & Garden Television started three years ago with an ides - that
home are 8 target: up and profitable.
Now one of the fastest gr 9 in HGTV to
ragiio with progr your and cap
non-traditional revenus for your weekends.

With his engaging mix of the lighthearted

and the serious, it's no wonder Doug Stephan

bursts through major market after major market.

Now, Dr. Laura Schiessinger's perspective teams with
Doug's dynamic daily lineup. Isn't it time your city hears Doug?

sTerprAN's 5000 Dy

M-Fit010amET @ SAT st09amET & SUMN 4106amET
Just Joined: WWKY

Ed Feldman & Joe L'Erario met in the home construction indusiry. They've
honed their act with years of Let your tatk to th bout
, home design, and yes, even fumiture.

Call today for a demo and more info about Ed & Joe, “The Fumiture Guys®
premiering soon on the Home & Garden Radio Network.

Program detalis: Saturdays Noon - 2pm ¢ Satcom C-8 delivery ¢
* 10 local * plus op news .

Ak

Station affilistion by Medie AdVentures, Chicago 312-640-5000

O Sacramento © st. Petersburg © savannah © wichita © Grand Forks @ Albuquerque © seatile © Lime Rk
0 puejiod @ asnoeihg Qo siydwapy @ lnsinoy @ cozewery @ osed 3 © amsaueg @ V) BWAS @) N

WinStar Affiiate Relations 212-681-1947  Radio America 800-884-2546



www.americanradiohistory.com

26 ReR May 21,1999

©1999 WISDOM: LLC

Positive TALK.

Positive PROGRAMMING.

Seven days a week, 24 hours a day,
WISDOM® Radio inspires, educates,
nurtures, and encourages. It speaks
to those seeking ways to live better

lives, to enjoy themselves more and

to understand how others have made

successful transitions to prosperity,

inner peace and wellness.

WISDOM Radio also features
interviews with fascinating thinkers
such as Louise Hay, Wayne Dyer,
Gary Zukav, James Redfield,
Neale Donald Walsch,

Kenny Loggins and others.

To learn more about
WISDOM Radio, laog on to

www.wisdomradio.com.
WISDOM'

Wy

RADIO

Radio that can change your life!

304.589.5111 ext. 1240
www.wisdomradio.com

New News In New 'NEW Format Saga?

peculation over an impending WNEW/

NY format change continues to

create a buzz more steady than a
bug zapper at a Memorial Day barbecue. But
while PD Garry Wall couldn’t even offer an
official “no comment” on rumors that the
station would stop rockin’ and start talkin’,
the NY Daily News reported that “well-placed
sources” said Geraldo Rivera is in “early-
stage talks” with Infinity execs about doing a
morning show at the station. No comment
on that one, either.

Big Apple radio legend Frankie Crocker
joins Emmis’ Urban AC WRKS. Initially, he'li
split voice imaging duties with Barry White
and work the occasional airshift (he’s hosting
Kiss' Memorial Day top 500 countdown). But
Sr. VP Judy Elis told the Daily News that
Crocker could be involved in additional
station projects down the line.

P Radio Gets wB spottiint 4
Radio will help TV's WB network kick off
fall sweeps with a bang. The WB Radio
Music Awards, a two-hour live television
special, will air in late October and recognize
radio talent and programmers from a wide
variety of formats (oh yeah, and the artists
they play on the radio). Music nominations
will be based on Mediabase 24/7 airplay, and
an “awards academy” of 400 radio
programming execs will vote to determine
winners from the radio and music
categories. Clear Channel/L.A. Dir./Mktg.
Von Freeman, who's co-executive producing
the project with Paul Joseph, tells ST that as
many as 100 stations will be given the
opportunity to broadcast live from the show's
stage, giving radio live, immediate access to
performers and winners. Contact Scott
Baker at (310) 456-7495 for more
information on local promo opportunities.

}\ Blame Howard ‘
For Everything!

Yeah, Howard Stern bashing is definitely
back in fashion: ST spotted an AP report in

Ben Avery, National Sales Manager

800 503 9993 or bavery@UPl.com

Mo amaricanradighistaons com

The Reasonable [olil:}
NEWSeWEATHERSPORTS«BUSINESS*FEATURES

which late actress Dana Plato’s fiancé said
the stress from an interview with Stern
contributed to Plato’s overdose death the
following day. While he doesn’t “hold anyone
responsible on The Howard Stern Show,” he
said in an interview, “There could have been
some things on the show to upset her. |
know it was very stressful for her.” We
understand the guy’s grieving, but he could
use a reality check....

Wait, make that reality check a double!
Residents of Spring Hill, FL forced the
county commission to hold a meeting to
debate the amount of noise generated by
WXTB/Tampa morning man Bubba The
Love Sponge’s new nightclub, Planet
Bubba. Bubba testified that the club
complies with county ordinances and
complained of the “witch hunt” organized by
a county dfficial, the St. Petersburg Times
says. But Bubba’s opponents blamed him for

lack of sleep, expressed worries about their

children’s performance in school ... and even
linked Bubba to the Monica Lewinsky
scandal: “The immorality of our capital has
trickled down to our communities,” one
resident testified.

' Programmers On The Go <

PD Jim Casale exits News/Tatk WWDB/
Philly. The reason, GM Dennis Begley tells
ST: “Philosophical differences.”

WAKS/Tampa PD/morning driver Mason
Dixon is giving up his programming duties, but
he's just signed a one-year extension of his
morning deal with the Clear Channel Hot AC.

WDOK & WRMR/Cleveland OM/PD Sue
Wilson is resigning after 12 years with the
stations. After her June 9 departure, she’ll
remain a program consultant for the
Chancellor duo, but will focus primarily on
Sue Wilson Creative, her voice talent and
writing service.

Madd Maxx Hammer lost his morning
gig at Hot AC KQST/Flagstaff, AZ, Station
Mgr. Guy Giuliano tells ST, after reportedly

. Continued on Page 29

WHY DO YOU CALL YOUR NEWS SERVICE
"ARROGANT,” “INFLEXIBLE,” AND "UNWILLING

TO LISTEN?"

Answer: Because you didn't call UPI!

IT'S ALL THERE WHEN YOU NEED IT: FROM UPI
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First Week Including: |
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and more!

ROLLERCOASTER -5

From their PLATINUM debut album
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, PROMO ITEM OF THE WEEK — A release go-

| ing to pop: MCA's getting ready to uncork the

| debut from Nadine Renee, so it sent program-
mers a bit of bubbly along with the “Next to Me”

‘ CD single and video.

assaulting the station’s female business
manager. Apparently, Hammer was cranking
his studio monitors to 11 while the business
manager was escorting a client through the
station. When the business manager asked
him to turn down the sound, Giuliano says,
Hammer refused and then hit the woman as
she tried to do it herself. Although police
were called to the station, no charges were
pressed. Hammer also exits his shift at the
co-owned LoudRadio Network.

Premiere all-nighter Art Bell has been live
behind the mic just three days a week recently
... S0 what's the deal? Premiere Pres./COO
Kraig T. Kitchin suggests the situation is
temporary: “While he pays attention to some
of the personal and family matters that have
dominated his life for the last year, we are
allowing him a day or two off”

Our condolences to the family and
friends of KKBT/L.A. promo staffer Johnnie
D., who was killed Monday (5/17) when a
drunk driver going the wrong way on an L.A.
freeway crashed head-on into his car.

P 4 starcrosseit siiidle ¢
This could qualify as an X-File: WRVW/
Nashville PD Jimmy Steele and indie record
promoter Rick Cooper were driving around
Chicago last weekend, listening to an
advance tape of Bree Sharp’s forthcoming
Trauma single, “David Duchovny.” The pair
stopped briefly by a downtown Chinese.
restaurant, léaving the car — with the fape
still playing — out front with the valet. When
they returned to the ¢ar, they spotted a very
interested observer listening to the song:

Rumbles, Pt. 1

* Premiere Radio Networks VP/Affiliate Mkig.
Rhonda Kinosian joins Scarborough Research’s
Television Division as AE/Los Angeles Team Leader.

* Brian Knox joins Katz Media Group’s Urban
Dimensions Division as VP/Managing Dir. Knox had
been VP/Marketing of interep’s Urban Radio For-
mat Network. !

o Country KKNN/Grand Junction, CO flips to
Rock.

* WKJN/Baton Rouge changes calls io WCAC
(Cat Country).

e KHEY/EI Paso PD Danny White will leave the
station sometime this summer. OM John Candelar-
iais taking T&Rs. :

* WEBNQ/Bleemington, IL PD J. Pt Miller exits
to program Hot AC KSTZ/Des Moines. v

o KSMB/Lafayette, LA APD/afternoon driver Lar-
ry LeBlanc will become PD at CHR/Pop KHTEAR-
tie Rock, effective June 1.

* WJFX/Ft. Wayne, IN PD Michelle Price axits.
APD/MD Wease! adds interim PD duties.

* KNJY/Spokane PD Casey Christopher joins
crosstown CHR/Pop KZZU for nights.

 WDDC/Portage, Wi PD Eric James exits.

* New CHR/Rhythmic WKTF/Jackson, MS hires
Scott Steele as PD and Bruce Perry as MD.

O

EPISODE 1: THE PHOTO MENACE — Star Wars

| mania is gripping the radio industry, and we've got

| photographic proof! On top, the former Robert
O’Sullivan (who legally changed his name to Obi-Wan
Kenobi in a KKRW/Houston contest) discovers which
forcas are at work in the radio industry by scanning
R&R. Meanwhile, Talk WWLO-AM took Gainesville,
FL by storm ... trooper, that is, sending morning co-
host Mike Young around town as one of the evil Impe-
rial henchmen. Here, he's seen getting ready to ter-
rorize the local multiplex with co-host Mendela Kahn.
Send your Star Wars promotions and stunts to ST at
jaxelrod @ rroniine.com.

none other than Duchovny himselft While the |

X-Files star said he’s aware of the song and

has even heard it in a private setting, he
admitted it was “very embarrassing” to hear
it blaring from-a car radio.

POs: We'd like you to-participate irf an

R&R/Edison Media Research survey. Please |

Continued on Page 30

& with Charles Bowen

The Radio Guide
to What's on
the Web

Daily reports on the most valuable and entertaining web sites
selected by one of today’s most respected new media journalists.

Sixty Seconds ¢ No Inventory * No Cost

fese_oa o2 a e ]
800-525-2175
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IU'S ot because
3010 [1kes us ...

KISS 108/Boston
65x

KBKS/Seattle
43x

WABB/Mobile
90x

KDND/Sacramento
43x

KMXV/Kansas City
43x

WRVW/Nashville
40x

Q102/Cincinnati
73x

WNCI/Columbus
42x

KQKQ/Omaha
53x

WD]JX/Louisville
46x

.. IS (N8 researeh.

PUSH

“Hey Leonardo
| he Likes Me For Me |”
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CALLOUT AMERICA

#11 Qverall

Rumbles, Pt. 2

* Wiil there soon be new Country outlets in Little

Rock and/or Champaign, IL?

o KIKK/Houston MD Jake Keily exits.

o KHOT/Phoenix APD/MD/midday talent Lisa
Trygg will succeed Mark Carison as KIOV/San Fran-
cisco APD/MD.

o KQBT/Austin morning driver Mark Macray
adds MD duties and segues to afternoons, starting
June 1. KTFM/San Antonio afternoon driver Rick
“The Stick™ joins for mornings.

¢ KXME/Monolulu Research Dir/Music Coordi-
nator Ryan Kawamoto is elevated to MD.

* KRZR/Fresno atternoon driver Mike Bower is
upped to MD.

» WVYB/Daytona Beach, FL middayer Tifany
adds APD/MD duties. .

* KOXE/Brownwood, TX afternoon driver Dar-
ren Prater (a.k.a. Darren Taylor) joins KIXY/San
Angelo, TX as APD/MD/afternooner.

* WKFR/Kalamazoo MD Cralg Ruseell resigns
and joins WKPK/NW Michigan as APD.WKFR APD
Woody Houston adds MD stripes.

¢ KTFM/San Antonio nighttimer Joey D exits for
morning co-host duties at CHR/Rhythmic KRBV/
Dallas.

* With the Clear Channel/Jacor deal complete,
Premlere Radio Networks is exercising its 90-day
out clause with San Antonio affiliate KTSA and
moving The Rush Limbaugh Show to Clear Chan-
nel’s WOAI in early August.

* KMXS/Anchorage, AK morning driver Hal
“9000” Abrams signs a three-year deal to return
as the host of the syndicated Classic Dance Traxx.

* Dame-Gallagher Networks hires Eric Hansen
as Dir./Ops. and Ron Mitchell as producer of The
Mike Gallagher Show.

* Minyard & Minyard, hosted by the KRLA/L.A.
father-son duo of Ken and Rick Minyard, debuted
in syndication this week via the Talk Radio Network.

'

* JoeWade Formicola picked as WWBR/Detroit PD.
» Mike Marino moves to WKRQ/Cincinnati as PD.
* Burke Allen arrives at KMZQ/Las Vegas as PD.

)4

¢ JohnWright appointed VP/GM.of CHUM-AM &
FM/Toronto.

¢ Rob Roberts tapped as KDMX/Dallas PD.

* Tom Miller promoted to PD of KOAl/Dallas.

¢ Heritage Rocker KOME/San Jose flips to

Alternative.

« Ed Mascolo appointed VP/Nat't Country Promo
for PolyGram/Nashville.

* WMMR/Philadelphia ups John DeBella to OM and
Joe Bonadonna to PD.

* Mike Shepard boosted to Dir./Opsr@r KSON-AM
& FM/San Diego.

« Ron Parker picked as KKFR/Phoenix PD.

* Pam Wells joins WHRK/Memphis for middays.

\ 4

* Polly Anthony advances to Dir./Nat'l AC Promo &
Trade Relations for Epic/PortraiVAssociated Labels.

Continued on Page 29 * Dino Barbis recruited as Warner Bros. Nat'l

Promo Dir.
¢ Andy Bloom promoted to PD atWQFM/Milwaukee.
* RobertW. Morgan joins KMGG/L.A. for mornings.
¢ J.C. Corcoran joins KSHE/St. Louis for mornings.

)4

# 8 ¢ Charlie Kendall appointed WIKS/Indy Station Mgr.
* Damion takes possession of KLOS/L.A. PD gig.
i « Bill Mayne is made PD of KPAM-AM & FM/

#1 D " Records Portiand.

¢ Ron O'Brien takes evenings at KFI/L.A.
¢ Congrats to Bob Catania, who becomes Head/
#1 |

Promotion at Revolution beginning on June 1. v

* Atiantic realigns its Alternative/Aduit Alterna-
tive promo department: Bonnie Slifkin, Kris Metz-
» Famous Lost Words: “For someone torever try to
beat us, they're gonna have to take care of more

dort and Leanne Callahan all will oversee the
business than we do, and that’s gonna be a bitch.”

visit www.rronline.com/convention and click
| on “Take The PD Survey” to take the brief
confidential survey about commercials. Your
results — as well as listener survey resuits
— will be presented at a Saturday morning
| R&R Convention '99 research panel.

R&R CHR/Pop O
Top 40 BDS 17~

KKRZ
KZQZ
WNKS
WNCI

45X
45X
48x
24X

Cypress Hill and Kriss Kross, has closed its doors,
as CEO Chris Schwartz and Pres. Joe Nicolo
decide to part company. Most of the label's acts
will continue their careers with Columbia Records
Group. Both Schwartz and Nicolo have set up sep-
arate music/entertainment firms.

department as co-Sr. Directors.
* Elektra ups Mike DePippa to Assoc. Dir/Al-
— then-WFIL/Philly PD Jay Cook

ternative-College Promo.
¢ Rufthouse Records, home to the Fugees,
If you have StreetTalk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod @rronline.com

NewsUp/NewsDown

Windows software that uses the Internet
to feed radio network affiliates.

834 cosed unel kerher notce.
B 35E detowred to HISW.
S35 serownd to + 35E.

MUSIC TELEVISION®™.

www.dcmsoft.com/newsup

Produced and arranged by Jimmy Jam & Terry Lewis for Flyte Tyme Productions. Inc
ﬁ Management: Migue! Melendez. Melendez Entertainment Group
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WXSS  42x
KDWB  25x
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Rumbles, Pt. 2

* Will there soon be new Country outlets in Little
Rock and/or Champaign, IL?

¢ KIKK/Houston MD Jake Kelly exits.

¢ KHOT/Phoenix APD/MD/midday talent Lisa
Trygg will succeed Mark Carison as KIOV/San Fran-
cisco APD/MD.

* KQBT/Austin morning driver Mark Macray
adds MD duties and seguss to afternoons, starting
June 1. KTFM/San Antonio aftemoon driver Rick
“The Stick" joins for mornings.

* KXME/Honolulu Research Dir.Music Coordi-
nator Ryan Kswamoto is elevated to MD.

* KRZR/Fresno afternoon driver Mike Bower is
upped to MD.

* WVYB/Daytona Beach, FL middayer Tifany
adds APD/MD duties. -

* KOXE/Brownwood, TX afternoon driver Dar-
ren Prater (a.k.a. Darven Taylor) joins KIXY/San
Angelo, TX as APD/MD/afternooner.

* WKFR/Kalamazoo MD Cralg Russeli resigns
and joins WKPK/NW Michigan as APD.WKFR APD
Woody Houston adds MD stripes.

* KTFM/San Antonio nighttimer Joey D exits for
morning co-host duties at CHR/Rhythmic KRBV/
Dallas.

* With the Clear Channel/Jacor deal complete,
Premiere Radio Networks is exercising its 90-day
out clause with San Antonio affiliate KTSA and
moving The Rush Limbaugh Show to Clear Chan-
nel’'s WOAI in early August.

e KMXS/Anchorage, AK morning driver Hal
“9000” Abrams signs a three-year deal to return
as the host of the syndicated Classic Dance Traxx.

* Dame-Gallagher Networks hires Eric Hansen
as Dir./Ops. and Ron Mitchell as producer of The
Mike Gallagher Show.

* Minyard & Minyard, hosted by the KRLA/L.A.
father-son duo of Ken and Rick Minyard, debuted
in syndication this week via the Tatk Radio Network.

Continued on Page 29

visit www.rronline.com/convention and click
on “Take The PD Survey” to take the brief
confidential survey about commercials. Your
results — as well as listener survey resuits
— will be presented at a Saturday morning
R&R Convention '99 research panel.

Records

¢ Congrats to Bob Catania, who becomes Head/
Promotion at Revolution beginning on June 1.

¢ Atlantic realigns its Alternative/Adult Alterna-
tive promo department: Bonnie Slifkin, Kris Metz-
dorf and Leanne Callahan all will oversee the
department as co-Sr. Directors.

¢ Elektra ups Mike DePippa to Assoc. Dir/Al-
ternative-College Promo.

e Rufthouse Records, home to the Fugees,
Cypress Hill and Kriss Kross, has closed its doors,
as CEO Chris Schwartz and Pres. Joe Nicolo
decide to part company. Most of the label's acts
will continue their careers with Columbia Records
Group. Both Schwartz and Nicolo have set up sep-
arate music/entertainment firms.

* JoeWade Formicola picked as WWBR/Detroit PD.
* Mike Marino moves to WKRQ/Cincinnati as PD.
* Burke Allen arrives at KMZQ/Las Vegas as PD.

) >4

* JohnWright appointed VP/GM.of CHUM-AM &
FM/Toronto.

* Rob Roberts tapped as KDMX/Dallas PD.

* Tom Miller promoted to PD of KOAI/Dallas.

* Heritage Rocker KOME/San Jose flips to

Alternative.

* Ed Mascolo appointed VP/Nat'l Country Promo
for PolyGram/Nashville.

* WMMR/Philadelphia ups John DeBella to OM and
Joe Bonadonna to PD.

¢ Mike Shepard boosted to Dir./Opsigr KSON-AM
& FM/San Diego.

* Ron Parker picked as KKFR/Phoenix PD.

¢ PamWells joins WHRK/Memphis for middays.

W

¢ Polly Anthony advances to Dir./Nat'l AC Promo &
Trade Relations for Epic/Portrait/Associated Labels.

¢ Dino Barbis recruited as Warner Bros. Nat'l
Promo Dir.

¢ Andy Bloom promoted to PD atWQFM/Milwaukee.

* RobertW. Morgan joins KMGG/L.A. for mornings.

¢ J.C.Corcoran joins KSHE/St. Louis for mornings.

v

¢ Charlie Kendall appointed WIKS/Indy Station Mgr.

* Damion takes possession of KLOS/L.A. PD gig.

* Bill Mayne is made PD of KPAM-AM & FM/
Portland.

¢ Ron O’Brien takes evenings at KFI/L.A.

)24

e Famous Lost Words: “For someone to ever try to
beat us, they're gonna have to take care of more
business than we do, and that's gonna be a bitch.”
— then-WFIL/Philly PD Jay Cook

A

i you have StreetTalk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod @rronline.com

A

CD In Stores May 25th

NewsUp/NewsDown

Windows software that uses the Internet
to feed radio network affiliates.

94 closed uaul ferthes notice.
- 35E detowred to I5W.
Ii-35W detowred to 1 5E,

MUSIC TELEVISION

www.dcmsoft.com/newsup

Produced and arranged by Jimmy Jam & Terry Lewls tor Flyte Tyme Productions, inc.
ﬁ Management: Miguel Melendez. Metendez Entertainment Group

DM Software Solutias
(888) 326-8868
steved@damsoft..cam
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STEVE WONSIEWICZ

swonz@rronline.com

Ricky Martin’s Loca Life

[J Grammy performance sparks singer’s crassover into the mainstream

Thanks to the power of network TV, sometimes all it takes
is one bright, shining moment in the spotlight to catapult an
artist toward mainstream success. For Ricky Martin, that in-
stant took place at this year’s Grammy Awards telecast in Feb-
ruary. Once he finished his performance of the song “The Cup
of Life” from his Grammy Award-winning album Vieelve, the
27-year-old became one of the most sought-after pop artists

in the U.S. virtually ovemight .

Martin’s career is a case study of
an “overnight mainstream sensa-
tion” that was more than 10 years
in the making. That slow and
steady development shouldn't be
ignored — especially by the scores
of other Latino acts that are poised
10 be worked at mainstream radio
— in the surrounding attention giv-
en to the red-hot airplay of Martin's
latest single. “Livin' La Vida Loca,*
and the anticipated sizzling sales of
his new self-titled album on C2
Records. the first English-language
disc he's recorded as a solo artist.

The Puerto Rico-born artist has
been singing for around 15 years,
first as a charter member of Latino
group Menudo and then as a solo
artist, where he sold around 15 mil-
lion albums worldwide, without
any English-language press. He

it's important to
remember that this
new album was very
carefully made over
the past couple of
years. It wasn't like
we had this great
song, quickly put
together an album and
got it out to capitalize
on the Grammys.
—Tom Corson

also appeared on the TV soap op-
era General Hospital during the
1994-96 seasons and starred in the
1996 Broadway production of Les
Miserables.

Laying The Groundwork

While Martin has been a super-
star in the Spanish-speaking world
for years, it wasn't until a couple of
years ago that mainstream pop lis-
teners got a chance to hear his mu-
sic and get a taste of his potential.
That opportunity came via the

Tom Corson

Jerry Blair

English-language version of the hit
“Maria,” which appears on Vuelve
and is also included on his new al-
bum. It marked the first step in
moving Martin to the mainstream.

While the Grammys provided
the launching pad for Columbia’s
full-court press to cross Martin into
the English-speaking market, Sony
has been nurturing his career for
years. Columbia Records Sr. VP/
Marketing Tom Corson stresses,
“Frankly, when it became clear that
Virelve was going to be nominated
and that Ricky was going to have
a chance to perform on the Gram-
mys, we seized the moment. That
was the kickoff.

“But it’s also important to re-
member that this new album was
very carefully- made over the past
couple of years. That's why we had
people like Desmond Child, Emil-
i0 Estefan Jr. and Diane Warren in-
volved — with the idea in mind
that he was going to be the next pop
phenomenon. It wasn’t like we had
this great song and quickly put to-
gether an album and got it out to
capitalize on the Grammys.”

That’s an important distinction
between Martin and other Spanish-
speaking or Hispanic artists. Sure,
there will undoubtedly be acts that
hit pay dirt right away. Yet, if
history repeats itself, it’s the artists
who have steadily built a loyal fol-
lowing who have the greatest
chance for a long career.

Columbia Records Group Sr. VP
Jerry Blair stresses, “The concepts
are the same whether it’s an alter-
native, rock, rap or hip-hop artist.
You have to develop a fan base and
superserve that audience first. Then,

when the time is right, you cross it
over to the mainstream. The C2
staff has done a remarkable job of
setting up and working this record™

The inroads “Maria” made in
several major markets went a long
way in setting up “Livin’ La Vida
Loca” As to why Columbia opted
not to continue working Martin’s

Rob Morris Ricky Martin

last album at mainstream Pop. Blair
notes, “We didn’t believe the time
was right. ‘Maria” was a huge hit
in a lot of markets, but this isn't
about developing songs; this is
about developing artists. There was
no need to rush into it, because we
know Ricky will have a long career
as an artist.”

The concepts are the
same whether it's an
alternative, rock, rap,
or hip-hop artist. You
have to develop a fan
base and superserve
that audience first.
Then, when the time
is right, you cross it
over to the
mainstream.
—Jerry Blair

As with previous albums, Co-
lumbia will be working closely
with Sony Discos, Sony Music En-
tertainment’s Latin division, to
which Martin is signed. Blair con-
tinues, “We’ll continue to nurture
Latin radio and crossover radio.
You cannot leave Spanish AC
KLVE/Los Angeles and Tropical
WSKQ/New York out of the mix.
We had both of those stations in-
volved with in-store appearances,
as well as KIIS/Los Angeles and

T s 3 S

A BEAUTIFUL DAY IN THE STUDIO — Elektra recording artists Ziggy
Marley & The Melody Makers take a break in recording their next album,
Spirit of Music, which is slated for release on July 13. Producing the disc
is Don Was. It's the first time the group and Was have worked together.
Shown (I-r) are Stephen Marley, Was and Ziggy Mariey.

WKTU/New York. Our partnership
with Sony Discos is a key element
of this project.

“We also have two songs on the
album that are Spanish transla-
tions. We cannot and will not
alienate Spanish-language radio.”

Many mainstream pop program-
mers give Columbia high marks
for its handling of Martin. Com-
ments CHR/Pop KDWB/Minne-
apolis PD Rob Morris, “Colum-
bia's sensed they’ve had some-
thing for a while, but they finally
said now’s the time. I don’t know
exactly what they've used to pred-
icate that move. but it was a smart
one.

“‘Maria® was a good record in
the clubs in Minneapolis and was
fairly large in markets where there
was a strong Hispanic base. But in
a market like Minneapolis, which
isn't very ethnically diverse, wom-
en. are just starting to get into
Rickymania.”

If Martin — and the other acts
en espanol that are sure to follow
— can crack the Minneapolises of
the U.S.. then it's off to the races
for Hispanic artists. And based on
the airplay in the Twin Cities,
where, as of two weeks ago, “Liv-
in* La Vida Loca™ was the most-
played song in the market, it’s
moving in that direction. Morris
observes, “The U.S. is a melting
pot. Ricky could open the door for
a lot of folks.”

Minimizing The Hype

In the meantime, because of all
the media attention being focused
on Martin, Columbia is in the en-
viable position of making sure it
minimizes the hype and exposure
while simultaneously letting con-
sumers know Martin’s new album
is about to be released.

On the radio side, Blair notes,
“Everybody wants him to partici-
pate in their radio show, but we're
not certain that's the right strategy”

Corson agrees. “Since the Gram-
mys he’s become a phenomenon,
but we have been minimizing his
media exposure, because we don’t
want to overdo it. We're doing Sar-
urday Night Live, the Rosie
O’Donnell Show and the Today
Show around the release date. Lat-
er-in the year, around November-
December, there will be a special
on CBS. And there will be a tour
in the fall. But that's pretty much

it when it comes to live media.”
On the advertising front, in addi-
tion to traditional print buys, Co-
lumbia is purchasing network TV
and cable spots for the week prior
to and a couple of weeks after the
release of the album. Corson notes,
“Even though his target audience
skews young and he has a built-in
fan base in the Latin community,
he's now appealing to the 25-49
demo thanks to the Grammy per-
formance and all of the airplay
we're getting on ‘La Vida Loca.”™
Also. don’t expect to see Martin

m ?
.

‘Maria’ was a good
record in the clubs in
Minneapolis and was

fairly large in markets

where there was a
strong Hispanic base.

But in a market like
Minneapolis, which
isn’t very ethnically
diverse, women are
just starting to get
into Rickymania.
—Rob Morris
7))

involved in any consumer market-
ing tie-ins. Corson continues, “As
you could well imagine. there are
a lot of opportunities coming his
way. Right now the plan is to save
them for later and avoid any gim-
micks or anything that reeks of be-
ing too clever. We want to stay real,
because the exposure we’re geiting
right now is so huge that anything
we do outside of that could look
gratuitous.

“The world now is sold on Ricky
Martin. We don’t have to sell them.
We just have to let them know the
album is available™

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at (615) 244-9877 or
o-mall: swonz@rreniine.com
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Pop Radio Opens Aguilera’s ‘Genie In A Bottle’

Add RCA Records pop artist
Christina Aguilera to the list of new
acts benefiting from the booming
soundtrack business. The vocalist,
who first appeared on the soundtrack
to the Walt Disney animated movie
Mulan, racked up an impressive 59
adds last week at CHR/Pop with her
song “Genie in a Bottle.” The singie
trailed only Wiil Smith’s “Wild Wild
West” as the most added at the for-
mat. Additionally. another six CHR/
Rhythmics also added the single.

Stations reporting the hip-hop-
flavored track as of two weeks ago
include CHR heavyweights such as
KIIS/Los Angeles, WXKS/Boston.
WWZZ/Washington. KHKS/Dal-

Christina Aguilera.

las, WFLZ/Tampa. KZQZ/San
Francisco, KZZP/Phoenix, KKRZ/
Portland, KSLZ/St. Louis and
KHTS/San Diego. Rhythmic support
is coming from KKSS/Albuquerque;
KLUC/Las Vegas; KKPW/Fresno.
CA; WSNX/Grand Rapids, MI;
KWNZ/Reno; and WBTT/Dayton.
Aguilera, whose father served in
the military and whose mother was a
violinist/pianist who toured Europe
with the Youth Symphony Orchestra,
seemingly has been working her en-
tire life to reach this point. As an 8-
year-old she appeared on the nation-
ally syndicated Star Search program.
She has sung the national anthem at
Pittsburgh Steelers and Penguins
games. At the age of 12 she landed a
spot on The New Mickey Mouse Club,
which also featured future platinum-
plus singers Britney Spears and °N
Sync members J.C. and Justin.
Aguilera first came 10 RCA's at-
tention a little over a year ago: cour-
tesy of record industry veteran Nor-
man Kurtz and Aguilera’s manager,
Steve Kurtz. who sent the singer's
demo 10 RCA President Bob-Jamie-
son. Jamieson, in turn, was impressed
enough to route the music to label Sr.
VP/A&R-Staff Producer Ron Fair.
Fair remembers. I took a meet-

ing with her and had her sing a cap-
pella to my face. She was fearless,
and she has a God-given set of pipes.
But there was also something extra
about what came out of her pipes.
something very special.”

From then on it was A&R 101,
with Fair lining up the best young and
veteran songwriters, producers and
mixers for the project. including
Grammy Award winner Diane War-
ren, Guy Roche (Brandy. Dru Hill),
Carl Sturken & Evan Rogers ('N
Sync, Boyzone) and Matthew Wilder
(No Doubt). Fair, who executive-
produced Aguilera’s forthcoming
self-titled aibum. also tapped into his
extensive soundtrack contacts, hav-
ing executive-produced the album for
the movie Pretty Women.

That led to- Aguilera’s first taste
of fame. Her song “Reflection.”
which appears on her new album, was
the closing song to the movie Mulan
and became a top AC track. It also
picked up a Golden Globe nomina-
tion for Best Original Song in a Mo-
tion Picture.

Not surprisingly, Aguilera has
also hecome one of RCA’s top pri-
orities. Fair comments, “It's been
amazing watching how everyone
has wanted to become part of this
project. It shows how well we're
functioning as a unit. Everybody
has shown incredible commitment
and has brought something unique
to the tabie.”

While “Reflection™ opened the
door at AC, RCA still wanted to
conquer mainstream CHR. To do
that, the label arranged three show-
cases — in Las Vegas, Los Angeles
and New York — and flew out taste-
maker programmers and music crit-
ics. Sr. VP/Promotion Ron Geslin
recounts, **We wanted to show peo-
ple the depth of her talent. so we
had only a piano accompany her.
She proved how gutsy she is and
knocked people out.”

In order to further emphasize her
vocal versatility, RCA led off with
“Genie in a Bottle.”” Geslin continues,
“With her voice, she’s definitely at the
center of Top 40, but this song really
shows her pop rhythmic side.”

As for radio’s reaction, KZZP PD
Dave Cooper is bullish about the
song and the artist’s future. “‘Genie
in a Bottle’ is a great mainstream pop

record. It’s an ideal combination of

pop and dance without being too
rhythmic or disco or too tegny-bop.
It’s a perfect fit for what this station
is all about.”

In its first week at the station
“Genie” is pulling down impressive
phones. Cooper continues, “The day
we threw it on, it was the No. | re-
action record. And it wasn’t just re-
quests; people wanted to know more
about the artist.”

With CHR on board, RCA is now

looking toward ‘other formats. Fair
notes, “We're putting together differ-
ent mixes for the clubs and for Hot
AC, AC and Rhythmic in order to
cross her over at the right time."

Aguilera’s album hits retail on
June 29.

Ready For Takeoff:
Apartment 26, Dust For Life

The cat’s out of the bag about
Apartment 26, and the bidding war
has begun for the electronic hard-
rock band fronted by BifT, the son of
Black Sabbath bassist Geezer Butler.
Alternative WXRK/New York add-
ed the band’s song “Apartment 26"
from its five-song EP, Within, and is
getting immediate reaction. The
group will also benefit from appear-
ing on the second stage at this year’s
Ozzfest.

Manager/Biff's mother Gloria
Butler initially sent the demo EP,
which was recorded and mixed in
eight days. to only a few people. “But
then the story broke about Ozzfest [be-
fore WXRK's add], and everyone
started cailing me. even though 1
reaily wasn’t ready to shop it.” While
nearly every major and key indie has
expressed interest, Butler probably
won’t agree to a deal until well into
or after Ozzfest. In the meantime, one
of the labels expressing early interest
is rumored to have the inside track.

Active Rock WMFS/Memphis
lends its support to another local

Apartment 26 1

band. This time around it’s Dust
For Life receiving support for the
single “Seed.” The track fits per-

fectly with WMFS’® playlist -and is

already pulling down requests.
While the band has been together for
about 18 months, the core rhythm
section. which includes rhythm/lead
guitarist Jason Hughes, has been to-
gether for about 15 years. The
band’s nine-song, self-titied album
was released late last year. Among
the labels expressing early interest
are Atlantic, Wind-up. Republic
and Universal.

—Steve Wonsiewicz
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| MP3.com Flles $115-MiL. 1PO
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MP3.com continues to remain in the news. This time
around the popular online music promotion and distri-
bution site named after the controversial Internet-based
download technology has filed an initial pubiic offering
with.he Securities & Exchange Commission that is ex-
pected to raise -about $115 million. The offer is being
handled by Credit Suisse First Boston, Hambrecht &
Quist, BancBoston Robertson Stephens and Charles
Schwab & Co. The announcement comes on the heels
of competitor Liquid Audio’s plans to also go pubtic with-
in the next few months. Concurrently, the company has
been sued for $15 million by the Los Angeles-based In-
ternet music technology firm PlayMedia Systems.
MP3.com was named as a co-defendant in PlayMedia’'s
copyright infringement sBit against music software firm
Nullsoft.

 Houston Hits The Road

Arista Records diva Whitney Houston kicks off her
long-awaited national tour on June 22:in Chicago. The
15-city trek is her first tour in over five years. In other
tour news, the Backstreet Boys begin their U.S. tour
on September 9 in Miami ... UB40 embarks on their tour
on June 4 in East Rutherford, NJ ... The Cranberries
begin their U.S. tour on Au-
gust 8 in Tampa. Collective
Soul supports ... Aussie hard-
rock trio Silverchair start
their American tour on May 24
in Columbus ... Joan Jett flies
over to the Balkans tor a
U.S.0. tour.

In the studio: Columbia/ |
Ruffhouse rap act Cypress
Hill have begun work on their
next album, which could be released later this year ...
Capricorn rock band Widespread Panic are close to
wrapping up work on their next albuni, titled 'Ti/ the
Medicine Takes ... Look for platinum-plus hard-rock band
Korn to begin preliminary work on their next album this
summer ... The Los Angeles Times reports the original
members of Genesis, including Peter Gabriel and Phil
Collins, are working on new material with. producer
Trevor Horn for a greatest hits compilation ... A Tribe
Called Quest’s Q-Tip has begun work on his first solo
eﬁprt for Arista,

New in stores: The Work Group has set June 8 as
the release date for Jamlroquai's new album,
Synkronized. The first single will be “Canned Heat” ...
Soundgarden’s forthcoming greatest hits package will
include previously unreleased material and B-sides
from the band’s A&M; SubPop and SST recordings.
The album is slated to hit retail November 4 ... Epic
Records will release No Boundaries, a compilation al-
bum benefiting Kosovo refugees, on June 15. The disc
features Pear! Jam's new single, “Last Kiss,” as well
as songs from Rage Against The Machine, Neil
Young, Korn, Alanis Morissette, Tori Amos, the Wall-
flowers and Oasis.

This 'n’ that: Laurie Anderson has inked a deal with
Nonesuch Records ... Dogstar, which.features actor
Keanu Reeves on bass, has signed a record deal with
the Wllllem Morris Agency’s new label, Ultimatum
Music ... Rapper Heavy D is close to sighing a pro-
duction deal with Sean “Puffy” Combs’ Bad Boy En-
tertainment ... On May 24 David Bowie and contest
winner Alex Grant will webcast the recording of the
pair's collaboration, “What's Really Happening.” Grant
was picked from 80,000 contestants who submitted-lyr-
ics to the Bug Music-sponsored songwriting contest.

Whitney Houston
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Continued from Page 1

degree we’ve seen over the past few
years. As these companies get big-
ger and bigger, there are fewer large
bites to take.” He has *“strong buy”
recommendations out for “Clear
Channel, Chancellor and CBS —
the big guys,” and “buy” recom-
mendations “on all the other radio
guys.”
Radio’s Four Rungs

The way Bear, Stearns analyst
Victor Miller sees it, there are four
rungs in the world of radio adver-
tising. The first rung is when an
outlet is able to sell out its inven-
tory. The second is selling out the
normal inventory and being able to
increase rates. The third is adding
inventory. And the final rung, one
that no one wants to'step on, is add-
ing too much inventory, causing the
listener to tumn off the radio.

“The smaller-market guys —
Cumulus, Citadel and Capstar —
are moving around on rungs one
and two,” Miller said. “The big
boys — like Chancellor, Clear
Channel and CBS — are around
the first three rungs. Whenever you
add demand with supply. that’s
good.”

Chancellor Record Q1
Chancellor Media delivered a
record first quarter, as net revenues
rose 50% to $350 million, up
sharply from $234 million last year.
Operating cash flow increased from
$79 million to $124 million. Divi-
dends for the period were 22 cents
per share, up from 14 cents over the
same period last year and beating
analysts® estimates of 18 cents.
The company’s net loss of 57
cents beat street estimates of a 64-
cent loss. But Chancellor also took
a $29-million charge related to the
departure of former CEO Jeff Mar-
cus and other corporate employees.
bailooning its per-share loss to
$110 million (77 cents). The QI
*98 loss was $75 million (60 cents).
“The first-quarter results from ra-
dio were some of the best I've ever

participated in, and we have
momentum to meet or exceed
analysts’ expectations,” CFO Geoffrey
Armstrong said during a conference
call with analysts last week. “Re-
siding within the outdoor and Katz
{Media], we’ve identified signifi-
cant cost-savings opportunities to
enhance the operating leverage and
to make them more impactful in the
third and fourth quarters.”

Armstrong said margins had
jumped from 38.8% to 40.4% and
that corporate overhead was a
whopping $17.8 million compared
10 $6.8 million last year. “I came on
board March 15 with a commit-
ment to bring that down in line with
and below our peers,” he said.

In a statement issued with the
quarterly results and intended to
accompany the conference call,
Chancellor. Radio & Outdoor
Group President/CEO Jim de Cas-
tro noted, “With 18% pro forma
top-line growth and 24% cash flow
growth, Chancellor’s radio division
again achieved top-of-the-industry
performance and record firsi-
quarter results. Our continued em-
phasis on operations and program-
ming, supported by our initiatives
to build strong local clusters. has
yielded consistent ratings momen-
tum. I8 consecutive quarters of
double-digit cash flow gains and
margin improvements.”

During the call de Castro re-
terred to Chancellor’s impending
merger with Capstar Broadcast-
ing, saying, “It's wonderful for us
to have the opportunity to go to
new advertisers and to push new
revenues to the Capstar market, all
the while using their technology to
move talent up and forth to market.”

‘Capstar Cash Flow Triples

Capstar’s broadcast cash flow in-
creased to $50 million — up a dra-
matic 205% from $16 million in Q1
*98 — scoring another record quar-
ter for the Austin-based group. Rev-
enues shot up 122%, from $64 mil-
lion to $142 million. Same-station
revenues grew 12%, while same-
station cash flow increased 20%.
Capstar’s pro forma BCF jumped

Saunders
Continued from Page 1

the mainstream Urban and Urban
AC duo. Janet G remains as
WMXD's PD.

Replacing Saunders at The Beat
is Harold Austin, who was KK-
BT’s PD in 1996 and launched
Chancellor’s Rhythmic Oldies
KIBB-FM (now KCMG) jn 1997.
Since then he’s been working with
Chief Programming Officer Steve
Rivers to help launch other “Jam-
min” Oldies” stations.

Chancellor Sr. VP/Regional Op-
erations John Fullam called Saun-
ders’ appointment “‘a great oppor-
tunity for Chancellor to enhance its
programming profile in Detroit.
Both WMXD and WJLB are great
heritage stations that continue to
dominate the ratings in their respec-
tive target demographics. and
Michael’s intimate knowledge of
Detroit radio will help further ex-

tend their success. His experience
and leadership prove he is more
than ready to meet the challenge of
working with two stations.”

Prior to programming KKBT,
Saunders was PD at WILB. Before
that he served as VP/Strategic &
Artist Management for Left Bank
Management in Los Angeles,
where he managed artists such as
Bebe & Cece Winans, Luther Van-
dross and Tony Toni Toné. Saun-
ders’ other management experience
includes positions with WBAV-AM
& FM & WPEG-FM/Charlotte.

Austin began his career as a mu-
sic coordinator for KMEL-FM/San
Francisco and later joined KKBT
as MD. KKBT VP/GM Craig Wil-
braham noted, “Whiie we’re sad to
see Michael go. we're thrilled
Harold is returning home-to The
Beat to pick up where he left off.
Few programmers-know Los Ange-
les as well as Harold, and we're
very fortunate — as are our listen-
ers — to have him back™

NEWS

from $44 miillion to $51 million.

“Continued ratings gains and op-
erating -efficiencies combined with
the contributions from our recent
acquisitions again drove double--
digit gains in year-over-year net
revenues and broadcast cash flow,”
said Capstar President/CEO Steve
Hicks. “Havigg successfully com-
pleted the acquisition of Triathion
Broadcasting on April 30, we are
focused on completing our pending
merger with Chancellor Media,
which will create the nation’s larg-
est radio broadcast entity. The
Chancellor and Capstar teams-have~
worked diligently over the last two
and a half years to build each
organization into the leader in its
respective market. Combining the
assets, management, personnel,
programming and other resources
of these two organizations will cre-
ate synergies and growth opportu-
nities for both companies and their
shareholders.”

Capstar COO John Cullen told
analysts the company is making
progress consolidating properties,
generating new revenues, expand-
ing technology and “jump-starting
opportunities” with Chancellor:
“Q2 is on track to produce the rev-
enue we originaily expected.”

Radio One Revs Up

Radio One also had good news
to share with the industry: a 48%
increase in revenues during the first
quarter. The Lanham. MD-based
Urban group said the growth re-
flects a rise from $8 million in QI
*98 to $12 million. while broadcast
cash flow jumped 40%. from $2.9
million to $4.2 million. On a same-
station basis, net revenues grew
28% and BCF was up 46%.

Radio One said it experienced
revenue growth at its Baltimore,
Philadelphia and Washington, DC
stations, along with its four Detroit-
area properties acquired during
1998. The company went public
earlier this month and raised $156
million. After announcing its Q1
resuits, BT Alex.Brown analyst
Drew Marcus issued the group-a
new “buy” rating.

Continved from Page 8

and its May 13 close of $32.63.

close of $40.

stations — also said it will pay 20 cents per share on June 14 to those who
have bought stock by June 1. The company gained 36% between April 9

Meanwhite, investors who have purchased Sinclair Broadcast Group's
series D convertible exchangeable preferred stock by June 1 will receive a
75-cent dividend on June 19.The issue, which trades on the Nasdaq Ex-
change under the symbol*SBGIP,” rose 11% from April 8 to Monday's

More Q1 Results

® Privately held Salem Commu-
nications reported a 22% revenue
gain in QI, to $21.5 million. Net
broadcasting revenue (the company
also owns publishing, Internet and
information technology businesses)
rose 15%, from $17.7 million to
$20.4 million. Same-station net rev-
enue gained 12%, from $17.5 mil-
lion to $19.6 million. BCF in-
creased 15% to $9 million, while
same-station BCF jumped 10%,
from $7.8 million to $8.6 million.
Last month Salem filed for a $200-
million IPO.

* Ackerley Group's radio seg-
ment — which includes four Seat-
tle stations — outpaced its TV seg-
ment with a 13% gain in operating
cash flow, from $1.5 million to $1.7
million. (TV's operating cash flow,
on the other hand, plummeted
100% — due in part to revenue lost
thanks to the NBA lockout.) Net
revenues for the radio segment
were up 4%, from $5 million to
$5.2 million.

¢ Interep National Radio Sales
had 10% growth in commissions in
the first quarter, fueled by new cli-
ents and increased demand for ra-
dio advertising. The radio ad firm
had revenues from commissions in
QI of .$18 miiiion, up from $16
million a year ago. The company
aiso had positive cash flow. as op-
erating EBITDA increased to
$266,000, compared to a loss of
$535.000 last Q1. Interep did have
a net loss for the quarter of $5 mii-
lion, compared to a $13 miilion net
gain the previous year. The gain in
1998 came directly from the termi-
nation of a contract with SFX En-
tertainment that had eight years re-
maining.

® The radio segment of Metro-
media International Group re-
ported a 4% decline in revenues for
the first quarter, from $6.1 million
to $5.9 million, and a 98% drop in
EBITDA, from $1.5 million to
$26,000. The segment also experi-
enced an operating loss of
$425,000. compared to income of
$1.1 million last year. Metromedia

72 More Radio Stations Available In Taiwan

he Taiwanese government inTaipei will make another 72 radio frequen-

cies availabie 10 the public to cope with rising demand from private
operators, it announced Monday. But critics complain that the ¢
$2-million requirement to get a license is prohibitive uniess the appli- .
cant is affiliated with a business. The Kyodo News Service reported
that 56 of the new frequencies will be for commercial and nonprofit
operators, while the remaining 16 will be for special programming, such

as broadcasts in the languages of Taiwan's aboriginal people and in

the Hakka dialect, and programs by the National Educational Broadcasting
System. The signals cover one or several counties (none cover the

entire country).
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attributed the losses mostly to lower
operating income at Radio Juven-
tus in Budapest and to increasing
declines at its Berlin outlet.

* DG Systems, a provider of dig-
ital production services, had record
QI results, with revenues for the
quarter rising 16% to $12 million,
up from $10 million a year earlier.
Cash flow was $8,000 for the quar-
ter, compared to a Joss of $328,000
in Q1 of 1998. The company’s net
loss also improved. hitting negative
$3 million, compared 10 a loss of
$4 million the previous year.

R&R Washington Bureau reporters
Mart Spangler and Jeremy Shwed-
er contributed to this story.
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™  ARTIST TITLE LABEL(S) ™ W STATIONS/ADOS

© EVERLAST What It's Like (Tommy Boy) 1585 1545 350
2 SUGAR RAY Every Moming (Lava/Atiantic) 1544 1648 350
3 GOO GOO DOLLS Slide (Wamer Bros.) 1461 1517 31
4 SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) 14580 1611 350 ;
©  RICKY MARTIN Livin' La Vida Loca (C2Columbia) 1270 1098 303 |
O LENNY KRAVITZ fly Away (Virgin) 1265 1214 310
7 SHERYL CROW Anything But Down (A&M) 1234 1311 330
s COLLECTIVE SOUL Run (Hollywood/Atiantic) 1190 1238 320
s MATCHBOX 20 Back 2 Good (Lava/Atlantic) 1139 1180 210
) FATBOY SLIM Praise You (Skint/Astralwerks/Caroline) 1025 987 350
1 GARBAGE Special (Aimo Sounds/Interscope) 979 1123 310
12 JEWEL Down So Long (Atlantic) 915 994 320
® NATALIE MERCHANT Life Is Swest (ElektraEEG) 883 842 300
1 DAVE MATTHEWS BAND Crush (RCA) 863 1001 240
@ CIMIZEN KING Better Days (And The..) (Wamer Bros.) 755 700 301
O SMASH MOUTH All Star (interscope) 41 422 M3
v SARAH MCLACHLAN | Will Remember You (Arista) 699 M4 3N
O TAL BACHMAN She's So High (Columbia) 5719 577 263
@ FASTBALL Out Of My Head (Hollywood) 513 51 231
»n  EVE6 Inside Out (RCA) 571 689 190
Forward-thinking exacutives lend their perspectives about
This chart reflects airplay from May 10-16. Songs ranked by total plays. Pop/Alternative music and formatics each week.
Contributing station combine from the Custom Chart function on R&R ONLINE. © 1999, R&R Inc.

New & Active Contributing Stations

ROBBIE WILLIAMS Millennium (Capitol) BLESSID UNIOM OF SOULS Hey L eortardo (She ) (PusiV2) KPEN/Aloquergue, B8 (KAC) KMXB/Las Vegas, NV (HAC) | KEWZ/Sait Lake City, UT (AN)

Total Plays: 564, Total Stavons: 27, Adds: 2 Total Plays: 292, Total Stations: 10, Adds: 1 KAMX/Austia, TX(RAC) KYSRAos Angeles, CA(HAL) KOME/Sak Lake City, UT (HAC)
KLLY/akarstield, CA(HAC) WXPT/iansapelis, M {HAC) KFNB/S2a Diego, CA (KAC)

SHANIA TWAIN M_Dm'l Impress Me Much (Mercury) VONDA SHEPARD W/EMILY SALIERS Baby, ... {/acket) WOMN/Botion, MA(HAC) X0S0/Medeste, CA(HAC) XLLC/S3n Francisco, CA (RAC)

Tota Plays: 539, Total Stations: 15, Adds: 2 Total Piays: 268, Total Stations: 14, Adds: 1 WLCE Buliale, NY(HAC) KCOU/Menterey-Salinas, EA(HAC) ARUZ/Sasta Barkars, CA(HAC)

AL ) WPTEMertoR, KX Santa

BARENAKED LADIES Call And Answer (eprise) NEW RADICALS Someday We'l Know (M) iy i petliency S or R e

Total Piays: 488, Total Stations: 25, Adds Total Pays: 206 WINX/Chicage, AL (HAG) WPLY/Phitaselghia, PA(AN) WSSR/Tomgs, FL(HAC)

TOMMY HENRIKSEN  Seo The Sun (Gapiol STRETCH PRINCESS Sorry (Wind-u YR . SO PRSAE. A NI Teemsm: A2 (A6

Total Plays: 373, Total Stations: 11, (Capitol) o Py 167 T S b, At (W ) mz:ﬁ: mm“" m‘“""m’)“"“’

LIT My Own Worst Enemy (RCA, PEARL JAM Last Kiss (Epic K¥auFtooms; CA (L) WINCMochesier MY (WAC) —

Tota P'ﬁyys: 19, Tota! Stations: w,‘:a(as. 1 ) Total Plays: 149, Tota) Stations: g foos) 2 WS|Greenshers, :‘(m m"mﬂﬁm‘f’ 39Total Stations

Songs ranked by tetal plays HAC-Het AC Alt-ANernative AA-Adult Alleraative

Logo Temporary Tattoos!

1000 Temporary Tattoos with Your Logo,
Just $189.00!!! or 2000 Tattoos, Just $299.00!!

Full Color! 27 x 2”1

100,000 1-1/2" x 1-1/2" tattoos for just $1,890.00!!
NO SET UP CHARGE!!!  Calico will not be undersold!!

) , o A . Fiar e e *a otk oo disk F e orders Ad
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able

Send orders along with a check, company PO or V}-so, M/C, Amex# fo
Calico: 3000 Alamo Drive, Suite 201 Vacaville, CA 95487
Tel- 707/448-7072  Fax 707/446-8273  www.calicousa com
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CONTEMPORARY HIT RADIO

The Last Great Convention Of The Century

[ Highlights of R&R Convention '99: it only gets bigger and better!

From personal finance to production, from outdoor pro-
motion to callout, from research on the impact of higher spot-
loads to the lowdown on Arbitron diarykeepers and becoming
better talent, from technology companies that are going to change
the future of the radio and record industries to informative and

compelling formats sessions and everything in between, it’s all
happening at R&R Convention *99, and there’s even more to
be announced in the coming days.

For almost a

year now R&R
staffers have been
hard at work put-
ting together one of
radio and music’s
largest gatherings.
Behind everything 1
that we do. our
mission is to en-
sure At R&R !
Conveflion '99, —
June 1®12 at the  Mark Cuban
Century Plaza Hotel in Los Angeles,
provides a place to meet the leaders of
today and tomorrow. We view it as a
meaningful forum at which to discuss
issues our industry faces today and to-
morrow. It offers you an opportunity
to get in touch with the technological
future of the radio and record indus-
tries. You can also leam how to better
manage yourself and your career in
these challenging times. We will have
accomplished our goal if you attend
the convention and go home having
leamed something that will help you
do your job better.

Here are just a few of the conven-
tion highlights and what you can ex-
pect from this year's CHR sessions.
Stay tuned. as we will shortly be an-

Magic Johnson Randy Michaels

nouncing more additions to the al-
ready impressive lineup.
Blow-By-Blow

On Wednesday, June 9, from
12:00-6:00pm. registration opens at
the Century Plaza Hotel. R&R Con-
vention '99 is launched by the
Jacob’s Media Alternative Summit
from 12:00-5:00pm.

With the Internet on everyone's
radar screen. R&R taps into the web
buzz with Broadcast.com’s Mark
Cuban as keynote speaker. In 1995
Cuban co-founded Broadcast.com
with partner Todd Wagner as a way
to hear play-by-play broadcasts of
Indiana University’s sports teams.
Four years after starting the company

"STEAL MY SUNSHINE®

Already On:
KROQ LIVE105 WHFS KTBZ 99X
KNDD 91X KZNZ WZAZ KXRK KFRR

ADD!

R&R Alternative (J) -

Modern Rock Monitor Debut 39*

FROM THE DEBUT ALBUM "YOU CANT STOP THE BUM RUSH'
ALSO FEATURED ON THE *60" SOUNDTRACK.
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(formerly AudioNet) in the spare
bedroom of their Dallas apartment.
Cuban sold the company for more
than $5 billion to Yahoo!. Today
Broadcast.com is the leading portal
for audio and video streaming on the
Internet.

R&R has also arranged for a very
special session with the legendary
Magic Johnson. Earvin “Magic™
Johnson is an impressive figure. He
lights up the room with his smile.
and people gravitate toward his dy-
namic personality. He is admired for
his many unparalleled basketball
achievements: leading the Lakers to
five NBA titles, playing in 11 All-
Star games and playing with the
original Dream Team. which won a
gold medal at the 1992 Olympics in
Barcelona.

Johnson has also proven that there
is life after professional basketball.
Today the 39-year-old directs his ef-
forts toward another lasting legacy.
his growing business empire. Magic
Johnson Enterprises (MJE). From
offices in Beverly Hills, Johnson
oversees a variety of subsidiaries of
MIE, including Johnson Develop-
ment Corporation. Magic Johnson
Theaters. Magic Johnson All-Star
Camps, Magic Johnson T's. Magic
Johnson Entertainment and a new
record label.

The Johnson philosophy is that all
business ventures must have a re-
deeming social value. Thus. Johnson
Development Corporation has de-
voted its efforts toward revitalizing
urban shopping centers by bringing
employment opportunities and
stimulating economic growth for fu-
ture economic investment.

In 1991 Johnson founded the
Magic Johnson Foundation. a non-
profit organization that focuses on
the health. education and social

| needs of inner-city youth. Beyond
his charisma. popular appeal and
high visibility worldwide. Johnson is

‘ a man dedicated to making this so-
ciety a better place for everyone.

The Real Deal

On Friday. June Il. from
11:15am-12:45pm. following the
general session that runs from 10-
11am. Clear Channe!l Radio Presi-
| dent Randy Michaels takes the
CHR center stage with his bag of
tricks. On May 4 Clear Channel and
Jacor finalized their $6.5-billion
{ merger. Michaels now presides over
625 radio stations worldwide. Clear
Channel President Mark Mays said
of Michaels. “I'm glad I don’t have
to compete against him anymore.”
If you want to find out why. don't
miss Michaels’ CHR session on
. Friday moming. We'll also get you

going with a “Smile” on your face
from Vitamin C. sponsored by

MAAMAL oo diohictaon o o

R&R Convention *99 Update

Date: June 10-12

Place: Century Plaza Hotel in Los
Angeles

Info hotiine: (310) 788-1696
Registration: Look for registration forms
in R&R or check out our website at
www.rronline.com.

Fax: Radio & Records Convention '99,
(310)203-8450

Hotel Reservations: The convention hotel is the famed Century
Plaza Hotet. Please call (310) 551-3300 or 1-800-WESTIN-1. Hurry,
rooms are just about soid out! Ask for the Radio & Records Conven-
tion.

Convention Contact: Jacqueline Lennon, (310) 788-1619. She can
assist you with any special needs.

CONYENTION'99

Elektra Entertainment.

From 3:00-4:30pm. make sure
you check out Kevin McCabe's ses-
sion. “Music Research: The R&R
Callout Consortium.™ This can't-
miss session will feature Core
Callout’s Jodie Rank. Bill Richards
and Mark Bolke from Bill Richards”
Radio Consulting. Vallie-Richard’s
Dan Vallie and more TBA. It is a
“must” for radio and record execu-
tives looking for the real deal be-
hind callout.

For the 11:15am-12:45pm CHR
session on Saturday. June 11, imme-
diately following the general ses-
sion, R&R has gone to great
lengths to break the mold of the
typical convention session. This
motivational meeting is guaranteed
to change your life. Our eye-opening
surprise guest speaker will lead you,
through laughter and tears. to the
ultimate affirmation that we are all
so much stronger and more capable
than we give ourselves credit for
and that we each have the potential
10 survive any ordeal, overcome any
obstacle, achieve any goal. You will
find the message genuine. warm,
witty — and unforgettable. RCA’s
Jennifer Brown provides the enter-
tainment. and during this session we
will announce this year’s CHR/Pop
and CHR/Rhythmic label and radio
Industry Achievement Award win-
ners.

Directly following this session
will be the highly anticipated radio
group heads session. “Radio: State of
the Industry.” If you want the real
deal about what's going on and what
the future holds for our business
from its leaders. this lunch session
is not to be missed.

Nonstop Entertainment

Other events to keep your eyes
and ears peeled for include the hos-
pitality suites. open Thursday and
Friday nights from 10:00pm-2:00am.
The R&R Late Night Lounge will
be jamming from 11:00pm-3:00am

on Friday and Saturday nights. and
new this year is the R&R Java Cafe.
open from 12:00-2:00am on Friday
night. sponsored by Telarc Records
and RCA.

On Saturday from 7:00-8:00pm
it’s pre-show cocktails sponsored by
AMFM Radio Networks. and then.
from 8:00-10:00pm. the Superstar
Show.

On Thursday evening. under the
stars at the Century Plaza Hotel from
7:30-9:30pm. R&R presents the
opening cocktail party and silent
auction to benefit the T.J. Martell
Foundation & Neil Bogart Memorial
Fund. You'll be able to mix with the
stars, and this year's spectacular auc-
tion will include major trips courtesy
of American Airlines and MAP
Travel. signed music and entertain-
ment memorabilia, walk-on parts on
your favorite TV shows, ultimate
sports items and more. Directly fol-
lowing the opening cocktail party is
an exclusive party with top name tal-
ent at the legendary House of Blues
in West Hollywood.

15th Annual
Entertainment Industry
Golf Classic

This highly anticipated annual
event to benefit the T.J. Martell
Foundation & Neil Bogart Memo-
rial Fund will take place on Thurs-
day. June 10, at the Calabasas
Country Club. 4515 Park Entrada.
Calabasas. CA. Tee times are 7am
and 1pm. Two flights of play are
available. Players are encouraged to
put together their own five-person
team. including one celebrity. Space
is limited to 250 players. This fabu-
lous tournament is always a sellout.
Top industry insiders and celebrities
from music. film. TV and sports
make up the 250 players each year.
For player information. call John
Baruck at (818) 907-9072. Tee
sponsorships are also available. Call
the Marteli/Bogart office at (310)
247-2980.

| R&H Achievement Awards *99

e

wnh all of the official batlots due back to the accounting firm of
Miller, Kaplan, Arase by May 21, many of the nominees are Sit-
ting on pins and needles. Once again this year R&R will present each
winner with the stunning art deco Spirit of St. Louis glass radio with
the winner's name engraved on it. This years CHR/Pop and CHR/
Rhythmic winners will be announced at the Saturday, June 12 CHR
session, which runs from 11:15am-12:45pm.
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CALLOUT AMERICA.

" EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES MAY 21, 1999

CawLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of April 26-May 2.

3
L Hot Sco,
TOTAl AVERAGE §F £ g
A F 3
' g i Lo Hot Scores
ARTIST TITLE LABEL(S) W W 2w 3w § 5§ | 12117 18-24 25-34] EAST SOUTH WEST WEST By Tony Novia
RICKY MARTIN LiviniL4 Vida Loca (C2/Columbia) 496" 3.47 3.87 3T1 868 159]428 391 390 [410 428 375 488 | & . nesding 0 R&R Conven.
: tion "99 like everyone else, on Fri-
TLE No Scrubs (LaFace/Arista) 385 387 384 395 900 254414 383 352 (367 388 402 388 | Co U UN0 TR R Directors
g ; b : oy ] ARG : Tl e o . P g B ‘ Chants & Formats Kevin McCabe has
mmmmmm(s&mmm ¥R ST M AT %12 nslam 8 367 (347 ATT AU M ke illed) it an IrEssivR 119 of
. J panelists for a frank discussion on the
88 DEGAEES The Hardest Thing (Universal) 381 365 380 369 77.0 19.0/4.03 378 3.8 {383 375 3.83 382 | L O L e The session it
. . A S, Lk £ or : T : o~ - : B - called "Music Research, The R&R
SUGARRAY Every Moming (LvwvAtiantic) 378 377 389 384 024 264383 261 3.09 1205 38 3. 383 | o eme This can'tmiss
7 session will feature Core Callout’s
SHANIA TWAIN That Don't Impress Me Much (Mercury) 375 373 377 374 8.2 210|397 358 3.63 {374 74 AT5 ATE Jodie Renk. Bill Richards and Mark
= N e 7 ; W s 7 - P i Bolke from Bill Richards Radio Con-
SACKSTREET BOYS | Want ft That Way (Jve) : 374 353 41 — T 156382 372 340 (3487 N7 3G W sulting, Vallie-Richard's Dan Vallie and
. " others T.B.A. They'll be discussing all
N SYNC | Drive Mysett Crazy (RCA) .71 376 376 366 633 17.1]3.97 354 3.48 1375 356 IS4 4.00 of today’s callout issues and the Inter-
- . TR R T i : . ¢ e 97 . § net's new role in callout.
J»:AV,—@_{M.MM‘C:MG“L (Def am/RALMercury) - 3.6 3.68 3.64 386 726 2101383 377 31378 378 375 3B The Ricky Martin buzz continues.
; ; o Martin claims the top spot on the R&R
OFFSPRING Why Don't You Get A Job? (Columbia) 3.69 3.62 733 14.7]| 38 379 332 [3.63 3.72 3715 3.67 CHR/Pop chart, the No. | position in
] ST = : rae : 2l ~asa k ! % | nationai sales and the No. ] slot among
JORDAN KGHT Give t To You (Interscope) 368 33 38 SEATTI2[ 402190 320 19.02 8T8 34 ST | LT Kerica respondents, “Livin:
La Vida Loca™ (C2/Columbia), has cer-
H» TYRESE Sweet Lady (RCA) 362 3.63 361 373 575 13.9]3.69 366 3.34 |351 377 346 3.6% ATy cofiecrcdl with Reiogors; sur¥ing
MONICA Angel Of Mine (Arista) 381 367 360 363 878 336[373 3.60 3.48 (378 361 3.48 357 2(:; B 38 7nd g el Sadaabilisly
600 GOO DOLLS Slide (Warner Bros.) 357 362 3.56 3.50 81.9 257|351 3.57 3.64 |347 358 3.77 3.45 N sifitng on 49y’ of Callout
America since April 6. “No Scrubs™ by
o 1 oy ; ? " TLC (LaFace/Arista) now holds onto
WHITNEY HOUSTON Hearthreak Hotel (ArfSta) 3547364 360 364 708 247360 363339 |3.49 360 341 360 | e e,
; . Bipm Also displaying impressive gains
BRITNEY SPEARS Sometimes (Jive) 3.45 511 112|364 3.19 3.50 |3.52 337 330 3.61 this week is “The Hardest Thing" by 98
; ; 3 ; : = 3 = ; ) 3—sa Degrees (Universal), which moves
BRITNEY SPEARS....Baby One Morg Time (Jive) 343 342 345 338 M0 40.6)342 330 341 [352 343 334 345 | DeErees OO Bt P edae e
=, third among female teens 12-17 with a
EVERLAST What It's Like (Tommy Boy) 3.42 352 347 354 804 313|345 344 334|351 341 343 I 4.03. and fourth with women 18-24
; ? e - o X a1 381059 67 388 : 340 P &7 TaEa ads ags | witha3.78.
» BUSTA NHYMES VJANET What's It Gonoa Be (Elektra/E B) 341 3.61:9.67 358 544 ‘“[\’;“ :%ﬁﬂs&w 324 383 43‘?“ s Doesn't look like Offspring will
EAGLE-EVE CHERRY Save Tonight (WorkERG) 335 343 350 3.45 895 342|333 335 3.37 [3.44 311 3.41 34 | necd jobs any time in the near fure.
Thanks to Active Rock, Alternative,
: O e o Aty ARN oS 338 348 358 357 29 st 3671939 338 .52 318 | video exposure and now pop airplay,
MATCHBQX 28 Back 2 Good (Lava/Atiantic) 335 348 3507 357 B0 35[392 344 35T [339 1M .52 318 “Why Don't You Get A Job? (Cotu.
CHER Believe (Warner 8r0s.) 329 343 347 338 946 445|347 311 361|360 3.40 3.46 300 | bia) sains 3.62-3.69. Offspring also
shows strong demo appeal with teens.
“BARBAGE Special (Aimo Sounds/interscope) 323,328 333 328 501 159)320 327 321 3% 335 348 321 | Vb 282 and among women 1824
; : ¥ i y = ¥ g 1 Jordan Knight is back strong with
LENNY KRAVITZ Fly Away (Virgin) 319 331 340 342 88 37.2(323 308 327 337 30 3277 303 | Jowen M s
§ : o VLS S SR T 328 3. I 91308 324 3221310 2 Wgig7 | the waffic out there. Knight. with a hot
mmsoma‘hm) . e A28 3“'” ““3“ '“7 “" _3“ }_l.‘_ﬁ.a_ LLLTE 2 3”1'1 video, is connecting with listeners and
SHERYL CROW Anything But Down (A&M) 3.4 3.24 325 347 68.7 240|288 319 3.36 [3.23 295 3.18 3.15 | makes the Callout America “leap of
the week™ 3.39-3.66.

1 Total sampie size is 400 respondents with a +/-5 margin of error. Total sverage favorabillly estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tota/ femillarlly represents the percentage of
respondents who recognized the song. Total buwm represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. N& Potential represents
songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets:
EAST: Baltimore, Boston, Long Istand, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Detroit,
Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, San Francisco, Seattie. © 1999, R&R Inc.

“I Want It That Way”
L&) This week on Callout America: #17 to #7 with 3.74

R&R Pop: €@ Great Calllout at:
Rhythmic: @3 Z-100  B-96
AC: B WKTU  KKRZ
Hot AC: <0) debut Q>

New Release “Millennium™ - Now in stores with 2.3 million shipped!



www.americanradiohistory.com

> ﬁ ¢,
_ ’tbﬂ:L-

N e iy
iy, N e
£,

R
4 ; 8 £ e
. 3 - 2 .‘ < 4 - , 3 -'.ﬂ—' r s . . y > b
£t T T ke A g » ST
.._ i 3 e E- o~ % < -'.!g = : ‘,
o ER R SN NEE P e A~ M
- 3 - et o T R : : 52 VR e AR

FROM IT'S REAL,

TOTHEIR 4 MILLION-SELLING

e

IT’'S REAL - JUNE 22ND

THE FIRST SINGLI
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Rhythmic ToR:
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}44 MOST ADJERY AT.URBAN AND RHYTHMIC CROSSOVER RADIO!!
oﬁ.%moo TOTAL EIE'SPINS WITH AN AUDIENCE REACH OF OVER 18 MILLION!!

VO_ZQ FOR ADDS AT MAINSTREAM TOP 40 THIS WEEK!!!

et -\ Alr ma< in rotation:

S 7957 KKRZ KHKS Towaou nvihmie

E s KDWB WKFS WJJS Top 10 Phones
Y100 WROX WXIS KQKS KXJM
KHTS KZZP WPXY KUBE KXME
WFLZ KSLZ WBHT WHHH WWKX
Wwwzz KQMQ WXLK

Iit's real

THE HIGHLY ANTICIPATED FOLLOW-UP
DEBUT ALBUM, LOVE ALWAYS

77

FEATURING HIT SINGLE “LIFE’
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_CHR/POP TOP 50 BREAKERS.
MAY 21, 1999 WILL SMITH
—— Wild Wild West (Columbia)
W W W W ARTIST TITLE LABEL(S) : ™w w w w l mm'oz:;u m;o’;nss'] 'm:;;';:;m ®
+ « 2 @ RICKY MARTIN Livin’ La Vida Loca (C2Columbia) 8695 8242 7421 6494 1520 FASTBALL
s ¢ 3 2 TLGNo Scrubs (LaFace/Arista) 8227 8228 8072 7891 1450 Out Of My Head (Hollywood)
2 1 13 SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) 8207 8392 8339 8204 1530 TOTAL PLAYSANCAEASE  TOTAL STATIONS/ADOS CHART
v s 4 4 SUGAR RAY Every Morning (Lava/Atiantic) 6689 7339 8040 8410 1430 2138/216 1075
¢ 6 s s  EVERLAST What It's Like (Tommy Boy) 6513 6632 G442 6159 1390 TYRESE
s s o & 98DEGREES The Hardest Thing (Universal) 6431 6603 6501 6200 1450 Sweet Lady (RCA)
w 7 7 @ BACKSTREET BOYS | Want it That Way (Jive) 6330 6076 5507 5004 1511 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADOS cnant
s 1w o @ SHANIA TWAIN That Don't Impress Me Much (Mercury) 5729 5301 4911 4407 146/2 2002/139 88/4 28]
s s s o WHITNEY HOUSTON Heartbreak Hotel (Arista) 5268 5483 5385 5179 1220 ;
& n n wn GOOGOODOLLS Side (Wamer Bros,) 4217 4599 4883 5390 1190 ,
s w n LENNY KRAVITZ Fly Away (Virgin) 4073 4T 5330 5648 1130 MOST ADDED-
- =« v @ BRITNEY SPEARS Sometimes (Jive) 3913 3243 2305 743 1482 | sxmernme weas ADos
15 13 12 13 'NSYNC I Drive Myself Crazy (RCA) 3698 3952 3986 3872 1210 SMASH MOUTH All Star (Interscope) 119
xw x 1w @ JORDAN KNIGHT Give It To You (nterscope) 3386 3241 3062 2873 1262 | B*WITCHED Rollercoaster (Epic) 35
s 2 »n @ BLESSID UNION OF SOULS Hey Leonardo... (PushV2) 3317 3033 2673 2383  122/5 | CHRISTINA AGUILERA Genie In A Bottie (RCA) 2
w 1 w1 SHERYL CROW Anything But Down (A&M) 3268 3575 3619 3465  109/1 | CHER Strong Enough (Wammer Bros.) 2
w 1w s v GARBAGE Special (Almo Sounds/interscope) 3143 3513 3517 3315 1000 g:}‘,'is;‘,:‘fnm f.‘;“‘l'tﬁrw‘”mg%m <
W v w w  CHER Believe (Wamer Bros) | 3078 3643 4063 4735 1091 | Or HALLIWELL bock st ooy T Ty
BREAKER WILL SMITH Wild Wild West (Columbia) 3006 1449 20 —  130/15 | wiTNEY HOUSTON It's Not Right But It's Okay (Arista) 16
% 18 20 2 MATCHBOX 20 Back 2 Good (Lava/Atlantic) 2903 3168 3447 3843 91N JOEY MOINTYRE | Love You Came Too Late (GC2Cokumbia) 15
2 w w a  BRITNEY SPEARS ...Baby One More Time (Jive) 2849 3330 3869 4671 98/ | WILL SMITH Wild Wild West (Columbia) 15
aom 8 ROBBIE WILLIAMS Millennium (Capitol) 2824 2614 2291 1883 125
% @ ® BRANDY Almost Doesn't Count (Atéantic) 2812 2328 2023 1528 1R ,
w 15 19 2 MONICA Angel Of Mine (Arista) 2154 3212 3665 4101 850 MOST;:I}:?SE ASEDW
st 2 25 € FATBOY SLIM Praise You (Skint/Astralwerks/Caroline) 2649 2370 2055 1753 116/5 iy o
g u =z 2 @ OFFSPRING Why Don't You Get A Job? (Columbia) 2505 2478 2310 2098 1310 ' , '
BREAKER @ FASTBALL Out Of My Head (Hollywood) 213871922 16711460 1075 | WILL SMITH Wild Wild West (Columbia) +1557
BREAKER @  TYRESE Sweet Lady (RCA) : 2002 1863 1733 1537 ayA | SMASHMAWRM S (nesced) o eca e
a w n @ CITIZENKING Better Days (And The Botiom.) (Warer Bros) 1908 1687 1413 1208 1062 | ohiney speans sometmes (her ) San0
_ w3 @ JENNIFER LOPEZ If You Had My Love (WorkERG) 1887 1512 824 91 10812 | cugR Strong Enough (Warmer Bros) 630
2 3w 3 @ JAY-Z{/AMILAND JA Can | Get... (Def Jam/RALMercury) 1852 1840 1731 1642 840 BRANDY Aimost Doesn't Count (Atéantic) +484
2 3 3 €O ORGY Blue Monday (Elementree/Reprise) 1666 1565 1401 1186 - 983 RICKY MARTIN Livin’ La Vida Loca (C2/Columbia)  +453
® 2 28 33 VENGABOYS We Like To Party! (Groovilicious/Strictly Rhythm) 1652 1915 1934 1856 700 SHANIA TWAN That Don't Impress Me Much (Mercury) +428
w s 2w CNOTEWai Till | Get Home (TransContinental/Epic) 1558 1679 1642 1541 86/ SARAH MCLACHLAN | Will Remember You (Arista) +397
~ — » @ SARAH MCLACHLAN | Will Remember You (Arista) 1497 1100 S77 82 93713 | JENNIFERLOPEZIf You Had My Love (WorkERG) +375
— — o @ TALBACHMAN She's So High (Columbia) 1380 1088 702 379 9313 '
w 1 2 = JEWEL Down So Long (Atiantic) 1375 2520 3138 3197 630 : HOTTEST
@  SMASH MOUTH All Star (Interscope) 1246 118 28 18 126119 RECURRENTS
w 2 @ . MULBERRY LANE Harmiess (Refuge/MCA) 1245 1572 1703 1628 O | yer e wenss
% % 3 4  MEJA AN Bout The Money (C2/Columbia) 1210 1462 1473 1415 650 _
@ « o @ BUSTARHYMES VJANET What's It Gonna Be (ElektraEEG) 1066 987 911 802 652 | EAGLEEYE CHERRY Save Tonight (WorkERG)
. ~ — « @ BILLIE She Wants You (InnocentVirgin) 1000 1 644 as ez | AMONREE TuERT ()
| @® CHER Strong Enough (Warner Bros.) 98 358 165 115 8222 | sapan MCLACHLAN Angel (Wamer Sunset/Reprise)
| - — « @ LT MyOwn Worst Enemy (RCA) 978 T2 554 35 693 EVE 6 Inside Out (RCA)
— 4 4« o TEXAS In Qur Lifetime (Universal) 898 934 837 533 760 TMRD EYE BLIND Jumper (Elektra/EEG)
@ CHRISTINA AGUILERA Genie In A Bottle (RCA) 839 164 16 - 81/22 | SHAWN MULLINS Lullaby (SMG/Columbia)
- — % g BARENAKED LADIES Call And Answer (Reprise) 807 667 425 33 40 E:mc Mmm)"}\l mtfﬂva/»w]gno:) o
- - w JANA Qoh Baby Baby (Curb) 764 741 669 578  55%2 UG I el
— w & 1 EAGLE-EYE CHERRY Fallng In Love Again (WorkERG) 754 782 750 669  4gm | 800600 DOLLS irs (Wamer SunsetRepriss)
2 40 4 s B*WITCHED C'est La Vie (Epic) 627 843 1237 1828 260 ‘W}hmm*?m’m:‘*ﬂr:‘“
This chart reflects airplay from May 10-16. Songs ranked by total plays. Highlighted songs indicate Breaker. oot 7o ot ey o -t e
153 CHR/Pop reporters. 147 cument playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1999, R&R inc. S AL PRTAC Wgrate chan appatumen AR OM %,
divine
« )
One More Ti
Adds: B-94, WVAQ, WRHT
B “It's time fo give DIVINE ‘One More Try’. Top 15 overall in call-out and growing.”

-Albie Des, MD - WXYV/Baltimore, MD
“Showing strong female phones (18-24). Plsying dance mix in all day parts.”
-Sonny Rio, MD - KBFM/McAllen, TX
The follow-up to the #1 Platinum single “Lately”
Check out the Jonathan Peters Radio Dance Mix
Written by: George Michaet re
" Produced by: Denzil Foster & Thomas McEtroy 9-!1-
| Executive Producers: Ruben Rodriguez & Nathan Garvin
www.divinemusik.com www.redantrecords.com recorae
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NEW & ACTIVE

MYA My First Night With You (University/Interscope)
Total Plays: 575, Total Stations: 37, Adds: 0

SKY Love Song (Arista)
Total Plays: 567, Total Stations: 63, Adds: 10

112 Anywhere (Bad Boy/Arista)
Total Plays: 535, Total Stations: 36, Adds: 1

SHOOTER Life's A Bitch (C2/Columbia)
Total Plays: 485, Total Stations: 43, Adds: 6

NATALIE MERCHANT Life Is Sweet (Elektra/EEG)
Total Plays: 471, Total Stations: 40, Adds: 1

DIVINE One More Try (Pendulum/Red Ant)
Total Plays: 441, Total Stations: 39, Adds: 3

BOYZONE No Matter What (RavenousMercury)
Total Plays: 309, Total Stations: 43, Adds: 12

WHITNEY HOUSTON 1t's Not Right But it's Okay (Arista)
Total Plays: 286, Total Stations: 36, Adds: 16

MOFFATTS Until You Loved Me (Capitol)
Total Plays: 258, Total Stations: 27, Adds: 2

K-Cl & JOJO Tell Me t's Real (MCA)
Total Plays: 208, Tota! Stations: 16, Adds: 8

CHRIS PEREZ BAND Resurrection (Hollywood)
Tota! Piays: 145, Total Stations: 27, Adds: 22

JOEY MCINTYRE | Love You Came Too Late (C2/Columbia)
Tota! Plays: 116, Total Stations: 23, Adds: 15

TATYANA ALl Everytime (MUMWOIVERG)
Total Plays: 87, Tota! Stations: 10, Adds: 4

ALL-4-ONE | Wil Be Right Here (Bitzz/Atiantic)
Total Plays: 72, Total Stations: 10, Adds: 5

GERI HALLIWELL Look At Me (Capitol)
Total Plays: 45, Total Stations: 19, Adds: 19

BETTER THAN EZRA Like 1t Like That (ElektraEEG)
Total Plays: 28, Total Stations: 22, Adds: 21

BWITCHED Rotlercoaster (Epic)
Total Plays: 13, Total Stations: 35, Adds: 35

Songs ranked by total plays
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HIGH ROLLERS — The stars come out at night. Hockey legend Wayne Gretzky and Bas-
ketball legend Michael Jordan stopped by the dressing room of Mercury artist Lionel Richie
after his private performance for the CapCure Contributors at the Bellagio Resort in Las Ve-
gas. Feeling a little lucky are (I-r): Gretzky, Milken Family Foundation Chairman Of the Board/
President of Mirage Resorts Steve Wynn, Jordan, Richie and Milken Family Foundation
Founder Michael Milken.

IT'S A GOLDEN KISS —

Squint/Columbia group Sixpence None The Richer recently per-
formed at L.A’s House Of Blues to a sokd out crowd. During their set they were presented
with RIAA certified goid plaques for their single” Kiss Me." (I-r): National Director/Squint

Entertainment Fellows, band manager Mark Litten, Sixpence’s Malt Siocum, band
publicist Ken Phillips, Sixpence'’s Leigh Nash, VP/SquIm Entertainment Stephen
Prendergast, Sixpence’s Sean Kelly, Justin Cary and Dale Baker.

Abps May 25

K-Cl & JOJO Tell Me It’s Real (MCA)
MADONNA Beautiful Stranger (Maverick/WB)
EDWIN MCCAIN

| Could Not Ask For More (Aflantic)

SPIN DOCTORS The Bigger | Laugh (DAS/Universal)

HARRY THE GIANT — Well compared to Aimo Sounds/Interscope artist Shirley Manson
of group Garbage. WJYY/Rochester PD Harry Kozlowski (r) is hanging with the pretti-
est piece of Garbage after a recent show in Boston where he checked out and jammed
to their current single “Special”.

Y2K— Is coming and what other way to bring it in with none other than Capitol inter-
national superstar Robbie Williams. The crew of Jeff McClusky & Assoc. were vibing
with Williams after a recent appearance in Chicago where he performed his single
“‘Millennium®. Seen here with 2000 smiles and smirks are (I-r): Capitol’s VP/Promo-
tion Justin Fontaine, McClusky's Scott Burton, Capitol regional rep Chuck Swaney,
(Rick Cooper of JMA’s girifriend) Bonnie Fienerman, Williams, and JMA's Neela
Marnell and Thomas Westiall.



www.americanradiohistory.com

44 ¢ R&R May 21, 1999

.,OID\‘O‘ REPORTERS

TR BT e e m B
Stations and their adds :&& mi_ueaaa: 3 a.i&
WFLY/Albany, NY ixmma_&u_o.. NY WST0/Evansvilie, IN WZPL/ndianapolis, IN | WMGB/Macon, GA WKCI/New Haven, CT WERZ2/Portsmouth, NH KHTS/San Diego, CA WWKZ/Tupelo, MS
OM: Michael Morgan OM: Sue O'Neil 0M/PD: Sky Phillips PD: Tom Gjerdrum Group PD: James Gregory PD: Kelly Nash OM/PD: Jack 0'Brien PO: Diana Laird PD/MD: Rick Stevens
PO Rob Dawes PD: Dave Universal MD: Jimmy Ocean MD: Dave Decker APD: Laura Worth 27 SMASHMOUTH AT APDMD: Jay Michaels MD: Hitman Hayes KORN Freak™
MD: Elien Rockwet! MD: Brian Wilde SMASHMOUTH"AS” SMASH MOUTH AT MD: Heidi Winters 6 PEARL IAM “Kess™ SMASHMOUTH- AR 19 SHAGGY FUANET L CHRISTINA AGUILERA ‘Botte™
B WITCHED “Rloker” PRAS MICHEL F/ODB.. “Supasta B WITCHED "ol FATBOY SUM "Prasse™ SMASHMOUTH AT JOEY MOINTYRE “Came CHRIS PEREZ BAND "Resurrect 15 702G BWITCHED ‘Roler
e it et SISO Sylot BLESSIDUNON. Leprarc BOVTONE Vater 3 WHITNEY HOUSTON Rt TYANAAL Everyane”
TAL BACHWAN Hogh BWITCHED “Roler” 2 CHRISTINA AGUILERA “Botte” BUSTA RHYMES F/JANET “What's™ B'WITCHED “Roller™ 2 B'WITCHED Floler” SMASHMOUTHAF
SJEY MCINTYRE “Came WYO0Y/Jackson, MS WQGN/New London, CT BETTER THAN EZRA Lie” 1 KCH8JOJO Rea BETTER THANEZRA L™
A BTHi ST PD/APD: Kevin Vaughan OM: Franco 1 SHASHMOUTH AT
WRZE/Cape Cod, MA KMCK Fayetteville, AR MD: Brian Kelley g WZEEMadison, Wi PO Jim Reitz . KISK/Tyler, TX
PO: Mike 0'Donnetl PO: Scott Johnson % SMASHMOUTHAX PD: Rich Davis MD: Lori Robbins WSPK/Poughkeepsie, NY |. - yier,
KQID/Alexandria, LA MO: Kevin Matthews MD: Mike Chase MD: Tomemy Bodean B WITCHED ke PD: Scatty Mac KSLY/San Luis Obispo. CA |  POMD: Lanry Kent
PO: Kahuna CHAISTINA AGUILERA “Botte CHRISTINA AGUILERA Borte™ % SMASHMOUTH AT BOYZONE Mater APDMD: Donnie Michaets OM: Dave Christopher WILL SMITH “Wic™
APDMO: Jay Stevens AL BACHMAN Hgh™ WAPE/Jacksonville, FL SARAHMCLACHUAN Wi SMASHMOUTH AT CHRISTINAAGUILERA "ot PD/MD: Adam Burnes g@:ﬁx.ﬁ
CHAIS PEREZ BANG ‘Resumect SMASHMOUTH N OM/PD: Cat Thomas ALL4-00 gt TYRESE “Sweet” 15 SMASHMOUTH AT .
SMASHMOUTH AT’ WSSX/Charieston, SC BLESSID UNION.. "Leonardo APD/MD: Tony Mann JOEY MCINTYRE “Came” WHITNEY HOUSTON “Rght* BAGKSTREET BOYS ‘Want NATALIE MERCHANT “Sweet
e Bl Sud TAL BACHMAN g WJYYManchester, NH BETEFTHANEZRAT A LU 4
APD: Chase Murphy @ LT Worst™ PO/MD: Harry Kozlowski . WSKS/Utica, NY
GERIHALLIWELL "Look WWCK/Flint, M) SO ; WPRO/Providence, Ri Ica,
XORN-Fe i £D: Scott Seipel GER;SUo Ao Oueeliel KUMX/New Orleans, LA | PD: Tony Bristol KZQZ/San Francisco, CA | PO: Stew Schantz
SMASHMOUTHA® APOMD: Nathan Reed GERVHALLIWELL “Look osuuﬁm MHN: MO: Dave Morris u_w B ark w”_._n ms Eri%, Mxﬁ .Mo%.w& g
ROBEIE WILLIAMS Milennur 2 SMASHMOUTH AT WAEZ/Johnson City, TN HOUSTON ’ CITZENKING Beter” ] IS ANET Vit
WAEB/Allentown, PA R S i S LT i OEAKNG Do S e s LEYHONTYRE e
PD: Brian Check BYWITCHED Roler™ POMD: Chi __us SMASHMOUTH AT ROBBIE WILLIAMS Milennum CHRIS PEREZBAND “Resurect” % BANEB0S CHRIS PEREZBAND ‘Resurrc
vﬂcu Rob ﬁéea WVSR/Charleston, WV His e o B SMASHMOUTH AT SMASHMOUTH'AT
: Jenniter Kni PD: LL SMt i
H Ero.g.s...aﬁ i ﬂﬂmwﬁﬁf WJMX/Florence, SC T L i KBAMMcAlen-Browrsyille, TX | WEZB/New Orieans, LA FATBOY SLIN Pras —
SKY Lowe 16 PMLCOLUINS Yieart” OM/PD: Keith Mitchell PHILCOLLINS Hear” OM/PD: Billy Santiago PD: Rob Wagman KBKS/Seattle, WA vWaco,
CHRISTINAAGUILERA B0t 5 SARAHMCLACHAN We' SMASH NOUTH i~ MD: Sonny Rio MD: J Love PD: Mike Presion PO/MD: John Gakes
SMASHMOUTH AF GERTHALLIWELL Look" N ST NoAdds WHTS/Quad Cities, IA-IL | wp; paus Anthony [
KQIZ/Amaril CHAS PEREZ BAND Resumct WGLU/Johnstown, PA 2 JORDANINGHT Gve” OM/PD: Tony Wattelass B SMASHMOUTH AT -
o, TX BETTER THANEZRA "Ll PD: Rich Adams 2 BWITCHED-Roler- 5 BUENDERS CanY’ OHER "Strong”
PD: Justin Brown WNKS/Chariotte, NC MD: Mitch Edwards 1 ALL4ONE Rt WHTZMNew York, NY GERIHALLIWELL “Look" WWZZW oc
APO/MOD: Cisco Kidd PD: John Reynolds 2 SUASHMOUTHAT 0RGY Bue™ Sr. VP: Tom Poieman SMASHMOUTH A ashington,
SIASHMOUTH AT’ MD: Jason MeCommick WXKB/Ft. Myers, FL A ol OM: Kid Kelly WNDV/South Bend, IN POD: Dale 0'Brian
7 SHASHNOUTH AT PD: Chris Cue BETTERTHANEZRA Lkt APD: Sharon Dastur WDCG/Rateigh, NC POMO: Casey Daniels APO/MD: flon Ross
2 BRTNEYSPEARS Somesmes> | MD: Randy Shervyn WAOAMeiboume, FL 1D: Paul “Cubby” Bryast 0 APD: Brian Bell LOVE L. it
KGOT/Anchorage, AK KV Lo SENFERLOPEZ Har OM/PD: Mike Lowe 3 ER-Sy OM: Brian Burns WILLSMITH Waer ixmﬁggg;ﬂg
OM: Mark Murphy WKFR/Xalamazoo, Mi | MD: Lamy McKay 2 ROBBEWLMS e | PD: Kip Taylor SMASHMOUTH"AX Ty
PO: Bill Siewart PD: Dave Michaels D AL Rt 1 UBK"Holy APD: Chris Edge
© WAL SMTH Wid™ ;mm\ﬁ—-.s.mi. OH KISR/FL. Smith, AR APD/MD: Woody Howston 3 SMASHMOUTH AT t TYRESE Sweel £ SMASHMOUTH A
SASHMOUTH AT PO: Rod Phittips PO/MD: Fred Baker BETTER THANEZRA Lie CHRIS PEREZ BAND ‘Resurrect 3 WALLSMITH W KZZU/Spokane, WA
SMASH MOUTH A FATBOY SUM Prasse” SIRASHMOUTH-AT SKY “Love' ’ 2 CHAISTINAAGUILERA “Bottie PD: Ken Hopkins WIFC/Wausau, Wi
K “Low AL40E Rpe WHITNEY HOUSTON "Rt WKPINW Michigan B CHRSPEREZSMND Resumt | gy pyl Gray PD: Oanny Wright
WSTR/Atlanta, GA Bﬁ:ﬁsﬂzax PD: Rob Weaver 0 BENFOLDS AVE"Army” 5 ISaS - gt ny
PO: Dan Bowen ot KMXV/Xansas APD: Russell 3 SHAMATWAIN 1 ¢ x:n_-.w_
MO: J . Ammons WKRQ/Cincinnatl, OH o I PO: Jon N.._.!n_a MO | wisLmemptis, ™% l:.n-.ltm-i WRFY/Reading, PA BWIOE 7 PRSTRAKGA TR B
s SAmevSRs oreones | OMPD: Mikes Marino St MO: Dylan AR it Tayior 7SSO POMD: N ke
SMASHMOUTH AT’ MO: Jim Kelly 2 SVASHMOUTHAT APD: Rebin Cole CHRIS PEREZ BAND “Resurrect S e " R
T SMASHNOUTH AT WMEE/FL. Wayne, IN 7 BETTER THANEZRA Ui 77 SVASHMOUTH A CHRISTINA AGURERA Batte AT WOBR/Springfield, IL
SEN AN OM: Dean MeNeil EVMGNTYE Came 7 oer e PO: Rik Blade WLDUWesl Pakm Beach, L
WAYV/Atiantic Cy, NJ 3 5 ek - MO: Mickoe! T ON: Dave Domyer
bty o PO: Captsin Chris Didier WHYIMiami, FL RIS PEREZBAND “esurect CHER Sy’ PD: Jordan Waish
SS;.I_ Kely KIKMG/Colorado Springs, CO | APD: Aage Canessa WWST/Xnoxvie, TN PD: Rob Roberts KCHX/Odessa-Midtand, TX SUASHMOUTH AT elen
% SMASHMOUTH-AC PO: Bobly frwin MD: Boome: PO: Rich Balley APD: Al Chio PO/MD: Gront Hensioe BETTER THANEZRA i gf&.ﬂ
5 CHRSPEREZBAND Resumer | APD: Valorie Hart SMASHMOUTH A APOMD: Brad Jotiries MOD: Disdre Poyner SHANUA TWAIN “Imgress” WRVQ/Richmond, VA zumgdsae
SR o M0: Rob Ryam i) SMASHMOUTH AT SMASHMOUTH AT SWGHMOUTHIAL; PO: Lisa McKay i SARRIMCLACHLAN Wi
FUNKY GREENDOGS “Body” 9 SMASHNOUTH N SARMHMCLACHLAN WiF WLSTer K418 J000 e Co-MD: Trawis Dylsa KHTO/Springfield, MO
BETTER THAN EZRA L s .ﬁ%g JENNIFER LOPEZ tad™ Co-MO: Pauke Madicon “aﬂsﬂx
“Swong™ . Noxander
CHRISTINAAGLALERA Botse WYKS/Galnesville, FL WXSSMilwaukee, Wi KJYO/Okishoma City, 0K | 2 SWASHMOUTHAT 0 WL SMITH W™ D/Wichits
WINY/Augusta, GA PO o oo KSMB/Latayetie, LA | PD: Brisn Kely PO: ke McCoy phikpAend SwSoU AT PO ok Dl
PO: Bruce Stevens SMSINUTITAT POMO: Bobby Nevesad APD: Jodo Marine NO: Jevomy Barroda JENMFER LOPEZ Vo WO: Craig Hebbard
MO: Mickael Chase WNOK/Columbia, SC GERIHALLIWELL ook 16 SMASHMOUTH AT FATBOY SLIW Prase” 21 SMASHMOUTH AT CHRISTINAAGUILERA “Bomie’ 0 .g-tx:x.t.
% SMASHMOUTH™AT PD: Johnathon Rush BTWITCHED “Roler” 2 KAVLESumhn” CHER Srong” SNNFER L OPE2 Had” WAJS/Roanoke, VA BETTER THANEZRA L -y o
WAL SUTH W APD: Gary David Ehics BLE Vs SRR LOPEL Yo TN BN 1o PD: David Lee Michaels JOEY MONTYRE Came
LIF Worst” MD: Scolt Summers. CHRIS PEREZ BAND Resurtect D-CRShow™ A Baby APOMD; Moliss GERIHALLWELL ook
8 FASTBALLOU WVTVGrand Rapids, MI WHITNEY HOUSTON “Right” L5 i WNTQ/Syracuse, NY
8 SNASHMOUTH AT 3 aai; .:!m&sn PD: Tom Mitchell
KHFUAm, TX b w | (QWBMimeapolis, M laiga!aﬂ NE il MD: Sienmy Olson
Lesiie B