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Exclusive R&R Music Analysis

This week R&R completes its format-by-format look at
the power of Mediabase 24/7. In Country, check out the
analysis and details behind the 50 most-played recurrents
(Page 93). In Rock, DeMers Programming consultants
use Mediabase 24/7 to explain the differences between
Rack and Active Rock (Page 115).
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Magnifying The Music

R&R’s annual tribute to Black Music Month appears this
week. Urban Editor Walt Love and his crew talk tc execs
from both radio and records — as well as a number of
renowned and emerging artists — representing all corners
of the genre. The special section begins on Page 39.
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Going For Adds NOW

P R O MI S E S

b/~v PA P E R S U IN -EXCLUSIVELY FOR ROCK RADIO

Over 40 Pops Adds This Week Including

Qver 140 Rock Adds This Week Including

WXKSBoston
KVIXV/Kansas City
K3BE'Houston
WNCI/Columbus
WFBC/Greenville
WABBMobile

Z° 04/Madison

WKFS/Cincinnati
WXYV/Batirore
WIXX/Green Bay
‘WNRK/Harrisburg
KSMB/Lafayette
WNTQ/Syracuse
and many more!

WNEW/New York
WMMF/Philad=iphia
K_OL/Houston
KXXR/Minneapolis
WMMS/Cleveland
WRIF/Detrol
KSHE/St. Leuis
KEGL/Dallas

KBER/Salt Lake
WFBQ/Indianapolis
WXRC/Charlotte
WLUM/Milwaukee
WZTA/Miami
WYSP/Phiadelphiz
KISS/San Antorio
WRQC/Minneapolis

FROM THE NEW STUDIO ALBUM
H U

WNCX/Cleve'ard
KISW/Seattle
KQRC/Kansas City
KD<BfPhoenix
WDVE/Pittsburgh
WLVQ'Columbus
WCKW/New Orleans
anc many maore!

P H O R 1 A

IN STORES JUNE 8

WWW.DEFLEPPARD.COM

PRODUCEB BY: PETE WOODRGFFE AND DEF LEPPARD
MANAGEMENT: Q PRIME, INC.

©® 1933 YERCURY RECORDS LTD (LONDONX A UNIVERSAL MUSIC COMPENY. ©®1999 BLUDGEGN RIFFOLA LTD.
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management + marketing ¢ sales

Both of radio’s principal rep firms have
committed themselves to the pursuit of
web dollars. In this week’s Management,
Marketing & Sales section, Interep’s
Stewart Yaguda declares that there’s an
“enormous” opportunity for radio to
attract Internet e-commerce advertising
dollars on a local and national basis. This
week's MMS also features an article by
management expert Dick Kazan and his
discussion with restaurateur Carl Karcher.

Pages 10-14

ATLANTA'S 99X: CLOSE-UP

Alternative Editor Jim Kerr hopped aboard
a jet recently to spend a few days with the
crew at Susquehanna’s WNNX/Atlanta,
one of America’s great radio stations.
While there, he discovered the real
reasons why the station excels.

Page 122

CARTER FAMILY VALUES

One of the few remaining African-
American-owned radio companies is
doing a bang-up job in Kansas City. In
conjunction with this year's Urban special,
“Magnifying the Music,” and Black Music
Month, Erica Farber sits down with
Carter Broadcast Group President/GM
Mike Carter to discuss his company’s 46-
year “overnight success.”

Page 140

= Chancellor flips not one, not two, but
three major market stations to
“Jammin’ Oldies™: KVOD/Denver,
WJJJ/Pittsburgh and KHYL/
Sacramento.

Page 3

CHR/POP
« RICKY MARTIN Livin' La Vida Loca (C2/Columbia)

GHR/RHYTHMIC

« TLC No Scrubs (LaFace/Arista)

URBAN
« DAVE HOLLISTER My Favorite... (Def Squad/DreamWorks)

URBAN AC

* MAXWELL Fortunate (Rock Land/Interscope/Columbia)

COUNTRY
» TIM McGRAW Please Remember Me (Curb)

AC
« PHIL COLLINS You'll Be In My Heart (Hollywood)

HOT AC

« SUGAR RAY Every Morning (Lava/Atlantic)

NAG/SMOOTH JAZZ

 PETER WHITE Autumn Day (Columbia)

ROCK
« COLLECTIVE SQUL Heavy (Atlantic)

ACTIVE ROCK
« OLEANDER Why I'm Here (Republic/Universal)

ALTERNATIVE
« LIT My Own Worst Enemy (RCA)

ADULT ALTERNATIVE
« SHERYL CROW Anything But Down (A&V)

i
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Chancellor Media Readies
New Name: ‘AMFM Inc.’

m Company also launches three Internet divisions

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

Anytime there’s a birth, par-
ents face the dilemma of what to
name the baby. Chancellor Me-
dia shareholders will experience
the corporate version July 13,
when they meet to vote on the
group’s proposed multibillion-
dollar merger with Capstar

Rev. Jesse Jackson To Serve As
R&R Convention 99 Keynoter

M Superstars Melissa Etheridge, Shawn Colvin lead entertainment
package that also includes Chaka Khan, Bush, Verve Pipe, K-Cl & JoJo

Reverend Jesse L. Jack-
son, the tireless civil rights
leader who made headlines
earlier this month when he
helped secure the release of
three American POWs in Yu-
goslavia, has agreed to ad-
dress R&R Convention *99
attendees in June. The con-
vention will be held June 10-
12 in Los Angeles.

Jackson, who founded the
Rainbow/PUSH coalition, is
one of America’s foremost
political leaders. Over the
past 30 years he has played a
pivotal role in virtually every
movement for empowerment,
peace, civil rights, gender
equality and economic and
social justice.

But all of Jackson’s
achievements were overshad-
owed by his journey to Bel-

Jackson

Etheridge

grade, Yugoslavia at the begin-
ning of the month, a trip he took
in order to gain the release of
U.S. Army soldiers Steven
Gonzales of Texas, Andrew
Ramirez of California and Chris-
topher Stone of Michigan. After
just a few days of negotiations
with Yugoslav leaders, Jackson
was successful, and the soldiers
were released.

Colvin Khan

Jackson has acted many
times as an international dip-
lomat in sensitive situations.
For example, in 1984 he con-
vinced Syrian officals to re-
lease Navy Lieutenant Robert
Goodman, as well as 48 Cu-
ban and Cuban-American
prisoners. Jackson was also

CONVENTION/See Page 29

-

PART TWO OF A THREE-PART SERIES

" EEO Rules: Their Past, Present And Future

M Some radio groups are taking substantive steps to avoid discrimination

i
{
]
i
i

By MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@ rronline.com

“You don’t know what it
was like,” says Rev. Everett
Parker, his voice quivering
from more than 60 years of ac-
tivist fervor that’s bottled up
inside him. “There wasn’t a
station in the South that would
do anything for blacks.”

Take WLBT-TV/Jackson,
MS, for example. Parker —

the former Director of the United Church of
Christ’s New York-based Office of Communica-
tion, and a white man — says that in 1962, when
James Meredith was preparing to make history
as the first black man admitted to the Universi-
ly of Mississippi, the white manager of WLBT
“got on the air and urged everybody to get up
there to Ole Miss and stand shoulder to shoul-
1 out!” His call to arms

der to keep that n-

was answered, with white folks grabbing ax han-
dles and guns and igniting a riot that left two
people dead.

Kennard Winston

mericanradinhistorv com

Parker, who oversaw a UCC
staff that monitored stations

days to determine whether

{ . throughout the South in those

+| their programming was reach-

| ing out to blacks, told R&R
that the station also pulled the
| plug on NBC’s coverage of a
| Woolworth lunch counter sit-
in staged by local black col-
lege students in Jackson.
When NBC broadcast inter-
views with Brown v. Bourd of

Education attorney Thurgood Marshall in 1955,
WLBT ran a slide that claimed the station was
experiencing “technical difficulties.”

Today. thanks to an 18-year legal struggle led
by the UCC. WLBT is now minority-owned and.
with 53 black and 51 white employees, perhaps
a model of racial diversity. But is it the excep-
tion or the norm?

A 1966 decision by the DC Circuit Court of
Appeals — which ultimately forced a reluctant

DIVERSITY/See Page 18

Register now for R&R Convention "99: Details on Pages 16-17

Broadcasting and on last week’s
proposal to rename the com-
bined operation AMFM Inc.
The new name revelation was
part of a larger announcement by
Chancellor New Media Group
President/CEO Steve Hicks, who
said that the company will launch

AMFM/See Page 8

"WCT Discriminated
Against Pregnant
DJ, Jury Says

A victory in court last week
for a woman who claims she
was discriminated against by her
station for going on maternity
leave underscores another arena
in which stations must tread
lightly when it comes to treating
their employees fairty.

A jury in Peoria, IL awarded
former WWCT-FM/Peoria MD/
air talent Jenifer Daniels $1.6
million last week (5/20), on the
grounds that the station discrimi-
nated against her after she re-
turned from maternity leave. The
eight-member jury also agreed
that WWCT retaliated against
Daniels after she filed a complaint
with the Equal Employment Op-
portunity Commission.

The jury did nct, however,
agree with Daniels’ claim that
the station had, in essence.
“fired” her because it made con-
ditions unbearable for her after
her responsibilities were shifted
to production work and fewer
on-air shifts.

SUIT/See Page 20

T SERm S e

Equal'E’Iilpluymelﬁ ]
Opportunity Regs:
1967-Present

The EEO rules were brought

i on — and down — by two

! churches and one court. The fol-

lowing time line demonstrates

how judicial decisions shaped the
rules over the years.

¢ 1967: Following a ruling by
the DC Appeals Court, the Unit-
ed Church of Christpetitions the
FCC todeny license renewals to
stations discriminating based on
race, color, religion or national
origin.

» 1969: The FCC establishes
EEO rules, adding the require-
ment that stations maintain re-
cruiting programs.

*1970: The FCC modifies
rules to include wamen and re-
quires stations with five or more
employees to begin filing annual
employment reports.

* 1990: The NAACP petitions
the FCC to deny renewal of the

TIME LINE/See Page 20
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KUBE/Seattle Has
Hart As Ops Mgr.

KEDJ/Phoenix PD/afternoon driv-
er Shellie Hart is slated to return to
== CHR/Rhythmic
| KUBE/Seattle,
y this time as OM/
middayer. Prior
to joining KEDJ,
Hart was MD/
middayer at
KUBE and also
+8 served as PD at
| KNHC/Seattle.

“I am ecstatic
about returning
to Seattle and
KUBE and working side-by-side
with PD Eric Powers.” Hart told
R&R. “We’ve all said it a million
times: ‘I 1 knew then what T know
now.” Now. I get to go back and share
some of the knowledge that 1 have
gained with some super-talented
people like Eric Powers and [MD]
Julie Pilat. T also want to accomplish
some great things on the air at
KUBE”

Hart’s first day at KUBE is expect-
ed to be July 1.

John To Join ’BNS
In Columbus As PD

Veteran programmer Robert
John has been named PD for
i RadiOhio’s
! WBNS (Oldies
¢ B-97)/Colum-
1 bus. John will
join the station
June 7. He ar-
rives from a stint
in Kansas City as
PD for Oldies
KCMO-FM and
AC KUDL-FM.

WBNS VP/
GM Dave Stone
told R&R, “We’re very excited to
have someone of Robert’s back-
ground and caliber of programming
join our team. We look forward to
big things.”

In addition to his work in Kansas
City, John’s career includes tenures
at KGBY-FM/Sacramento, WSTF/
Orlando. KKYY/San Diego,
WMC-FM/Memphis. WIVY/Jack-
sonville and KROI/Sacramento.

John

R&R Observes
Memorial Day

In observance of the Memori-
al Day holiday, R&R’s Nashville
and Washington, DC offices will
se closed on Monday, May 31.
All departments in R&R's Los
Angeles office will be closed ex-
sept for our chart department,
which will remain open to take
music reports and provide infor-
mation services.

- -

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

Nashville Reaches Out To Troops In Bosnia
e ~ :

Reprise/Nashville’s Claudia Church and Paul Brandt just returned from
Bosnia, where the two country artists performed in a number of USO con-
certs over the course of a week for the American troops involved in the
Balkan conflict. Here, Camp McGovern Commanding Officer Colonel Buck
Connors confers with (I-r) Brandt, Reprise/Nashville Sr. VP/GM Bill

Mayne and Church.

Jammin’ Oldies Hit Three New Markets

@ KVOD/Denver flips;
- Classical moves to AM

Chancellor Media has given Den-
ver listeners two ways to enjoy the
classics: It flipped Classical
KVOD-FM to “Jammin’ Oldies”
while switching Talk KEXX-AM
to Classical on May 21.

“We have devised a unique way
to offer Denver listeners opportuni-
ties to continue to tune into classi-
cal classics while introducing a
great new sound to the Mile High
market — Jammin’ Oldies.” VP/
Market Manager Bob Visotcky
said. “We are giving Denver listen-
ers what they’ve demanded: a fun,
rhythmic alternative to existing ra-
dio formats. while continuing to
provide the ‘Classical voice of
Denver’ for which KVOD became
known. Denver is a city on the
move, and were determined to stay
ahead of the curve by changing

DENVER/See Page 29

@ Three days later,
"JJJ/Pitt. drops NAC

Hot on the heels of launching its
new “Jammin’ Oldies™ station in
Denver (see adjacent story), Chan-
cellor introduced the format to the
Steel City by flipping NAC/Smooth
Jazz W]JJ-FM/Pittsburgh to a
Rhythmic Oldies sound.

The flip took place last Monday
(5/24), when the station reposi-
tioned itself as “Pittsburgh’s Jam-
min’ Oldies 104.7" and presented
a new musical mix that includes
Kool & The Gang; Marvin Gaye;
the Spinners; the Jackson Five; and
Earth, Wind & Fire.

Noting that the move allows
Chancellor to maximize the Oldies
presence already enjoyed by its
WWSW, VP/GM Michae! Frohm
said, “"We felt this was an opportu-
nity too great to pass up. The mar-
ket has shown a huge demand for

PITTSBURGH/See Page 29

@ KHYL/Sacramento made the switch on Tuesday

On Tuesday afternoon (5/25) KHYL-FM/Sacramento became the third
l Chancellor Media property in five days to adopt the company’s “Jammin’

Oldies” format. KHYL had been traditional Oldies, and has been flat at
a 4.0 share for the last two Arbitron ratings surveys. KHYL GM Jay Werth
will remain in his current position. However, a new on-air staff is cur-
rently being sought.

Chancellor Sr. VP/Regional Operations Dick Kelley, who will directly
oversee KHYL’s transformation, commented, “We are delighted to pro-
gram Sacramento listeners with an updated and unique version of the old-
ies music they love to listen to.”

Chancellor Chief Programming Officer Steve Rivers, who will assist
Kelley with KHYL’s relaunch, added, “With an exciting new format, en-
ergetic management team, hot promotions and a soon-to-be-announced
lineup of on-air personalities, we’re confident ‘The New 101.1” will car-
ry on the legend established by KHYL.”

KHYL's format flip leaves Infinity’s KRAK-AM as the only traditional
Oldies station in the market. Interestingly, Progressive Media’s crosstown
KHZZ-FM has been airing an Urban Oldies format since October and
will most likely serve as KHYL's direct competitor.
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Marvelous Trio Inks Publishing Deal

Hi-Fi/Elektra artists Marvelous 3 recently signed an exclusive publishing
deal with Warner/Chappell Music. That’s reason enough to smile for the
camera with your friends. The smiles belong to (I-r) M3's Slug and Butch
Walker, Warner/Chappell Music Sr. VP John Titta, Hi-Fi/Elektra Records
President John Hecker, M3 Manager Nancy Camp and bandmember

Jayce Fincher.
Me Phil, You Jane

Music video director Kevin Godley (1) poses with Phil Collins and Sr.VFP/
A&R Hollywood Records Rob Cavallo on the set of the video shoot for
Collins’ hit “You'll Be in My Heart,” the first single from the Tarzan
soundtrack on Walt Disney Records. The animated feature is set to hit
theaters June 18.
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Sam Zell’s New Blue Chip Broadcaster Bloomberg

RADIO BUSINESS

[ Renowned radio investor among several investing in 4-year-old group

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jjshweder@ rronline.com

Sam Zell just loves radio. The former majority shareholder of
Jacor Communications invested in another radio group this week,
this time Cincinnati-based Blue Chip Broadcasting.

The 14-station group announced
Tuesday that Zell’s investment com-
pany, SZ Investments, along with
venture capital group Blue Chip
Funds (not related to Blue Chip
Broadcasting) and Torchstar Commu-
nications, had become new minority
shareholders in Blue Chip.

Blue Chip President/CEQO Ross
Love would not say exactly how
much any single entity has invested
in his 4-year-old company, but he did
say that Zell's involvement is very

small and not likely to grow.

“He is in in part because I looked
for people who knew radio and ap-
preciated what Blue Chip was about,”
Love said. “He fits both those crite-
ria, as well as the fact that I was look-
ing for people who were not interest-
ed in playing an active role. These
are passive investors.”

Blue Chip Funds, a Cincinnati-
based group of venture capital funds,
is headed by John Wyant. Torchstar,
a new fund created specifically for

FCC Asks For Input From Industry

L3 Round table brings advice from telecom leaders

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jjshweder@ rronline.com

The FCC and Chairman Bill Kennard went through a kind of
role reversal last week, as the commission, which usually gives
orders to the industry, took some constructive criticism from the
people it regulates. The first of three public forums designed to
educate FCC brass about how the organization needs to change in
the next five years led to one resounding message: Back off.

Over 20 executives from telecom
companies and industry associa-
tions met with Kennard last week
in a friendly and open discussion.
Still, the message from most in the
industry was that the FCC needs to
recognize that it is moving much
more slowly than the pace of busi-
ness in the new world of telecom-
munications.

The FCC is particularly struggling
with how to regulate companies do-
ing business across several fronts,
such as telephone, cable and the In-
ternet. Kennard and others at the FCC
said they recognize that the commis-
sion needs to take a new approach to

regulating the industry.

“The cost of not doing something
dramatic here is great,” Kennard said.

No radio groups were represented
at the meeting, but Jerald Fritz, a
member of the NAB’s TV board of
directors, could have been speaking
for many in the radio industry when
he made his point: The commission
needs to regulate less, loosen owner-
ship rules and increase protection of
spectrum, he said. NABOB’s Jim
Winston said that the entire telecom
industry needs to focus on increas-
ing minority participation — some-
thing lacking from the meeting,
where only two African Americans
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investment in Blue Chip Broadcast-
ing, is headed by Peter Bynoe. Sev-
eral other individuals have also in-
vested recently in Blue Chip, but
Love points out that the group is still
majority-controlled by African-
American investors. Nearly 66% of
the company stock and 75% of the
company’s board seats are held by
African Americans, he said.

Company Refinances
Blue Chip, just coming off a $40-
million acquisition of three stations
in Dayton from Clear Channel
Communications and three others

ZELL/See Page 8

and three women were among the
panelists.

Cumulus Media Executive Chair-
man Richard Weening, who did not
attend the meeting, later told R&R
that, for a government organization,
the FCC is very well-run. “I think that
the Mass Media Bureau is remark-
ably efficient, given the amount of
transaction volume that they have to
deal with,” he said. “I’ve always been
very impressed with the level of pro-
fessionalism there.”

The commission will hold two
more hearings on this issue, the first
on Wednesday (6/2) to discuss issues
relating to local consumer groups
and state governments, and the sec-
ond on June 11 with academic ex-
perts. Those wishing to contribute
their thoughts on how the FCC
should change in the next five years
can e-mail the agency at newfec
@fcc.gov.

The Wheaties Sports Report
gives your listeners tales, tips,
anecdotes and advice available
nowhere else. From the folks
who brought you the Breakfast of

and pocket the cash.

WWW americanradiohistorv-com

Champions comes the daily radio
feature of champion stations—
The Wheaties Sports Report.

Five shows a week, each
60-seconds, offered FREE OF
CHARGE and market-exclusive.
No cash, no barter, no
commercial content. Sell

the time to a local sponsor

T BUSINESS

BRIEFS

Legislators Reportedly Plan To Lower
Barriers To Smaller Mergers And Deals

Several U.S. Senators are reportedly trying to make it easier fpr small
companies to merge by raising the dollar figure at which federal anti-
trust regulators step in to examine a deal. A Bloomberg report says that the
$15 million figure at which the Justice Department or Federal Trade Com-
mission steps in could be raised to $25 million or higher. The new law could
directly affect station transactions as well, meaning that the DOJ might not
examine acquisitions worth $25 million or less. The FCC, which regularly
reviews radio mergers and deals, would apparently not be affected by the
new law.

Command Audio Expects To Launch In Q4

C ommand Audio said it has raised more than $25 million from a group of
deep-pocketed investors — among them Microsoft co-founder Paul
Allen’s Vulcan Ventures, Hambrecht & Quist, St. Paul Venture Capital and
Texas Instruments — and expects to offer its portable audio-on-demand
service to subscribing customers in Denver and Phoenix later this year.
The service, which will cost about $15 a month, is currently being tested in
those two markets.

Command Audio Chairman/CEQ Donald Bogue also told R&R in an
interview that the company is slated to expand the service to a number of
markets, including New York, Los Angeles, San Francisco andWashington
in 2000. As R&R reported in January, Command Audio uses a special
$199 receiver — manufactured by Thomson electronics using the RCA
brand name — to allow users to“cherry-pick” audio programming (such as
Premiere’s Dr. Laura Schlessinger and Art Bell) and play it back on de-
mand. The device is about the size of aTV remote and plays back through
existing car radios. Bogue says major radio groups “don’t want to talk in
bulk”about Command Audio renting FM subcarrier signals, so his compa-
ny is talking to regional managers market by market.

Senate Passes Violent Lyrics Amendment

he Senate passed an amendment ast week, as part of omnibus juve-

nile crime legislation, that authorizes the Department of Justice and
the Federal Trade Commission to investigate whether music with violent
lyrics (and other objectionable media, such as video games) is marketed to
children. During debate on the bill, Senate Judiciary Chairman Orrin Hatch
said that, for example, a 12-year-old boy recently purchased a Marilyn
Manson album from aWashington, DC record store that had covered the
“Parental Advisory” label with a price tag. The bill also gives antitrust

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of a/fpublicly fraded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago  (One Week Ago 5414199 One Year Age  One Week Ago
Radio Index 215.09 300.08 29843 +3951% +.55%
Dow Industrials 889995 10,829.28 10,913.32 +21.68% -77%
S&P 500 1090.82 1330.29 1337.80 +2195% -.56%

Delivered in bulk wzekly by
satellite for highest quality and
timeliness. Catch the feed on
Fridays at 3:00 p.m. Eastern time
on SATCOM C-5, transponder
23, SEDAT channel 13.

game! Call 1-800-334-5800
to put your station on

the lineup for the Wheaties
Sports Report.
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DEAL OF THE WEEK

_RADIO USINESS

'1999 DEALS TO DATE

Dollars To Date: $1,640,107,706.36

(Last Year: $2,300,603,430)

WRIE-AM, WXKC-FM Dollars This Week:  $17,857,000
& WXTA-_FI_WErIe, PA (Last Year: $180,955,000)
$13.5 million Stations Traded This Year: 515
(Last Year: 711)
~ Stations Traded This Week: 13
(Last Year: 30)
TRANSACTIONS

TRANSACTIONS AT A GLANCE

® WHQO-FM/Skowhegan (Augusta-Waterville), ME
No cash consideration

® KMRN-AM & KNOZ-FM/Cameron, MO $400,000
® KGHL-AM & KIDX-FM/Billings
& KRSQ-FM/Laurel (Billings), MT $3.9 million
® WDER-AM/Derry, NH Not listed
® KCIB-AM/Milan, NM $32,800
® WUAT-AM/Pikeville, TN $15,000
® FM CP/Naches (Yakima), WA $10 000

Regent Picks Up Three Along Lake Erie

() Pays $13.5 million for Erie, PA group; New Northwest gets trio in Billings, MT

WRIE-AM, WXKC-FM/Erie
& WXTA-FM/Edinboro
(Erie), PA

PRICE: $13.5 million

TERMS: Asset sate for cash
BUYER: Regent Communications,
headed by CEO Terry Jacobs. It owns
37 stations. Phone: (606) 292-0030
SELLER: Media One Group Erie
Ltd., headed by James Embrescia.
Phone: (216) 292-8113
FREQUENCY: 1260 kHz; 99.9 MHz;
97.9 MHz

POWER: 5kw; 50kw at 492 feet; 10kw
at 505 feet

FORMAT: Nostalgia; AC; Country
BROKER: Bergner & Co.

WHQO-FM/Skowhegan
(Augusta-Waterville)
PRICE: No cash consideration
TERMS: Donation of assets
BUYER: Maine Public Broadcast-
ing. Phone: (207) 783-9101
SELLER: Cumulus Media inc.,
headed by Executive Chairman Rich-
ard Weening. It owns 237 stations,
including WFAU-AM, WSKW-AM,

WABK-FM, WCME-FM, WCTB-FM,
WIGY-FM, WKCG-FM & WTOS-FM/
Augusta-Waterville. Phone: (414) 615-
2800

FREQUENCY: 107.9 MHz

POWER: 5.98kw at 666 feet
FORMAT: Sports

KMRN-AM & KNOZ- FM/
Cameron

PRICE: $400,000
TERMS: Asset sale for cash

ident David Shepherd. He owns 11
other stations. Phone: (660) 263-5800
SELLER: NFO Inc., headed by Pres-
ident Dennis Rowley. Phone: (816)
632-6661

FREQUENCY: 1360 kHz; 100.1 MHz
POWER: 500 watts day/24 watts
night; 50kw at 492 feet

FORMAT: Soft AC; Country
BROKER: R.E. Meador Associates

et

| KGHL-AM & KIDX-FW/
Billings & KRSQ-FM/
Laurel (Billings)
PRICE: $3.9 million

BUYER: KAAN inc., headed by Pres- ‘

TERMS: Asset sale for cash
BUYER: New Northwest Broadcast-
ers Inc., headed by CEO Michael
O’Shea. It owns 17 other stations.
Phone: (206) 769-3777

SELLER: Marathon Media, headed
by President Chris Devine. It owns 50
other stations. Phone: (312) 204-9900
FREQUENCY: 790 kHz; 98.5 MHz;
101.7 MHz

POWER: 5kw; 85kw at 370 feet;
100kw at 403 feet

FORMAT: Country; Country; CHR
BROKER: Star Media Group

WDER-AM/Derry
PRICE: Not listed
TERMS: Transfer of contro!

BUYER: Judith Gureckis-Farrar and
Constance McCullion, new heads of
Spacetown Communications Corp.
Phone: (603) 437-9337

SELLER: Luckey Gureckis. Phone:
(603) 437-9279

FREQUENCY: 1320 kHz

POWER: 10kw day/1kw night
FORMAT: Religious

s e o

KCIB AM/Mllan
PRICE: $32,800

| TERMS: Asset sale for cash

(423) 447-6833

SELLER: Susan Anderson. Phone:
(615) 949-2254

FREQUENCY: 1110 kHz

POWER: 250 watts

FORMAT: Country

BUYER: Cibola Radio Co., head-
ed by Don Davis. Phone: (505) 255-
2431

SELLER: Ship Of Fools Broadcast- ’
ing Corp., headed by President Bern-
ie Bustos. Phone: (505) 287-4563
FREQUENCY: 1130 kHz

POWER: 5kw

FORMAT: '70s Oldies

E"’",

FM CP/Naches (Yaklma)
PRICE: $10,000

TERMS: Transfer of control
BUYER:Thomas Hodgins. He owns
two other stations. Phone: (509) 527-
1000

SELLZR: Apple Maggot Broadcast-
ing Co. Ptione: (509) 527-1000

oy

WUAT-AM/Pikeville

PRICE: $15,000

TERMS: Asset sale for cash
BUYER: Joyce Bownds. Phone:

EARNINGS
Spanish Broadcasting Numbers Rise

N et revenues for Spanish Broadcasting Systems increased 28% in
the first quarter, to $18.8 million from $14.7 million, and 28% for the six
months ending March 29, to $43.1 miill on frorr $33.6 million. The company
attributed the gains to sales increases at its New York properties and to the
acquisitions of KLEY-FM/San Antcnio and WDOY-FM/Puerto Rico.
EBITDA was up 68% during the quarter, to $4 million from $2.7 mil-
lion, and rose 51% during the six-month period, to $17.8 million from
$11.8 million.
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TheNewResearchGroup

Think Differently

We believe
that research
is not as simple
as statistics.
Instead, it is where
statistics and
observations from
practical experience
meet.

Think Differently

Call for an appointment
at the R&R Convention
and predict your format’s
performance with our
Format Forecast Study

Know More

Our most important job at The New Research Group is to
do more for you faster and better than anybody else. You
benefit because of our investment in new technology and
advanced service systems. This means more affordable rates
for you.

OuUR MISSION AT

THE NEW RESEARCH
GROUP:

FAST, FIRST RATE
RESEARCH SOLUTIONS
AND AN
LUNPARALLELED LEVEL
OF SERVICE.

RICK TORCASSO, PRESIDENT, THE NEw RESEARCH GROUP

TenDay Perceptual”
TeleCreative Groups™
ListenerLink™ Callout
ListenerLink™ Group Music Test

[ CoNTACT RiICK TorRcAsSsO AT (972)404-TNRG |
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Zell

Continued from Page 4

in Louisville from Jacor Communi-
cations, said that it has refinanced
with new senior lenders — Fleet
Bank, Bank of America and Lehman
Bros.

Love said that Blue Chip’s senior
lending facility is in the $50 million
range and can be expanded “substan-
tially” as the need arises. “The com-
pany has an exceptional commitment
from a group of three of the leading
banks in the country,” Love said.

RADIO BUSINESS

Blue Chip. with holdings in Cin-

" cinnati, Columbus, Dayton, Louis-

ville and Lexington, KY, will remain
acquisitive this year, Love said. He
expects that the group will own about
20 stations by the end of the year.

Zell, the head of the Zell/Chilmark
Fund, which controlled Jacor until the
recent merger with Clear Channel,
recently said that he is selling about
$1 billion worth of Clear Channel
stock that was owned by Zell/Chil-
mark. Zell still has personal holdings
in Clear Channel valued at about $50
million.

AMFM

Continued from Page 1

three Internet business units to oper-
ate in tandem with the new compa-
ny’s 465 radio stations.

In short, the Internet trio looks like
this:

* AMEFM Interactive (AMFMi),
currently being tested in Philadelphia
and other markets. will develop and
manage a national network of local
web portals that will be integrated
with Chancellor radio stations.

* AMFM.com wilil serve as the
group’s online broadcasting entity
and be responsible for streaming
media for Chancellor stations to
AMFMi websites. 1t also will create
and manage Internet-only radio sta-
tions.

* AMFM Equities will allow
Chancellor to participate in the
growth of selected Internet and new-
media companies. The company says,
“Radio inventory and sponsorships
will be exchanged for equity in prom-
ising companies whose value can be
materially enhanced by AMFM's
marketing assistance.”

Internet: A New Horizon

The Internet has not only caused
the radio industry to think outside its
well-worn box, it’s forcing the cre-
ation of new jobs and forcing employ-
ers to look at an all-new set of at-
tributes in job candidates.

“We're pretty excited about the
Internet initiatives,” Hicks told R&R
after the announcement. “I think it’l]
give us a chance to break the mold a
little bit more.” With the combina-

OPEN THE DOOR TO NON-BROADCAST REVENUE

tion of deregulation and new technol-
ogy, Hicks said, *“You have more sta-
tions, and the technology gives you
the ability to move voices of people
across the country in different ways.
It’s all in formative stages, but I think
it’s all pretty exciting.”

He acknowledges there is plenty
of pioneering ahead. “It’s easy to
come up with Internet strategies that
are {inancially successful, but com-
ing up with one that enhances the
value of existing stations is more dif-
ficult. The criteria are to make sure
we’ve not only protected those plat-
forms, but added value to them. That
means WSIX/Nashville not only be-
ing able to stream their station and
have a great website, but being able
to have some Internet-only stations
in addition to that. From a station per-
spective, that is something they’re
pretty excited about.”

Internet-Only Stations

The AMFMi model will feature
each station having an Intemet-only
sister station where Chancellor will
be able to test music.

“That’s one of the criticisms of
radio today: When you have only one
outlet, you have to play it safe,” Hicks
said. “But we could play all new art-
ists on one Internet station, and we
could play all Oldies on another.
There are plenty of opportunities for
us to do that. We can not only test it
by having it listened to, but you can
immediately get their response by e-
mail. I think there are a lot of ways
to work with the record companies
to create value.”

But Hicks said the company won’t

]

%

Bloomberg “zzwess

exemptions to record companies that refuse to sell music to retailers who don't enforce ‘abeling systems. Next stop for
the legislation is the House Judiciary Committee.

FCC To Weigh DAB Vs. Microradio

he FCC will launch an official rulemaking this summer in order to*focus issues regarding the compatibility” of DAB

and low-power FM. Last week’s announcement was made in a notice extending the public comment period for the
LPFM proposal also being considered by the FCC. (Comments were extended to Aug. 2 from June 1, while replies are
now due Sept. 1.) Many broadcasters believe that microradio may interfere with the build-out of DAB, so the commis-
sion must consider the effects of the services at the same time. However, at least one IEOC proponent— USA Digital
Radio (which petitioned the FCC last year to establish IBOC as the domestic DAB standard) — says it will not have
completed field results until December. “We'll give them the best we've got” by September 1, USADR President/CEO
Bob Struble told R&R, adding that this may include paper analyses, lab results and preliminary field test data. In
requesting the extension, the NAB also said it needs additional time to study how much microradio might interfere with
existing stations.

FCC Looks At Sinclair New Orleans Deal

S inclair Broadcast Group filed an application with the commission last month to purchase WLTS-FM &WTKL-FM/
New Orleans from Phase Il Broadcasting. The FCC says, however, that the transaction will give Sinclair another
11% of ad share in the market — bringing its total to 42%. Another reason the deal also came under the agency’s
scrutiny is because Clear Channel also has 42% of market share. Sinclair would not comment, but the public has 30
days to make its views known to the FCC.

FCC Flags Capstar’s Shreveport, LA Purchase
he FCC wants to take a closer look at Capstar’s planned purchase of an FM CP (cal letters KBED-FM) in Shreve-
port, LA. Capstar is already flirting with the commission’s 40% revenue limit in the market with KRMD-AM & FM
& KMJJ-FM/Shreveport. Capstar is paying $350,000 cash to Port City Communicatiors for the construction permit,
which Port City was granted a year ago after 10 years of court battles.

FCC Denies Request To Auction Georgia FM

he FCC has denied a February request by Lorenzo Jelks to auction a construction permit in Mableton, GA — a

request that had earlier been turned down by the DC Circuit Court of Appeals. The Supreme Court also refused
to hear the case earlier this year. In August 1997 the FCC approved a settlement among several entities that had
applied for the CP and denied Jelks’ application at the same time, declaring him financially unqualiified. in appealing
that ruling, however, Jelks pointed out that the new auction rules don’t require applicants to certify that they are
financially qualified. The commission said last week that it has no authority to grant his request“without first seeking
a recall of the court’s mandate”

Birach Protests FCC Radio Auctions
Southfield, MI-based Birach Broadcasting said the auctions order released by the FCC last week will force it to bid
for a license the broadcaster already holds. In July 1996 Birach filed an application to relocate WDMV-AM/
Pocomoke City, MD to Damascus, MD. Then, in February 1997, Chesapeake Radio fitled o build a new AM at the same
frequency (540 kHz) in Pikesville, MD. Locating the two stations on the same dial stop would create interference, Birach
contends, so it asked the commission to dismiss Chesapeake’s request. Instead, last week the FCC said the matter
would be resolved by an auction with a minimum bid of $75,000. Chesapeake attorney Larry Roberts toid R&R that any
time a station files for a major change, such as relocating its facilities, it is opened up to competing applications.
Ctmtmued on Page 29

-

be riding the range by its lonesome.
“We will have partners, but I am not
sure who they will be, because we
want to do the best thing. It really
doesn’t matter, as long as we have
good technology. And we will do
anything it takes to have state-of-
the-art technology. The real key, I

think, is the content. Look at what
Broadcast.com has done. I’ve really
been a big fan of those guys —
they’ve created a $6-billion compa-
ny by streaming other people’s radio
stations. Our goal is to do 600 sta-
tions in the next 12 months — and
we own the content.”

“The L, Eader in Radio Station Magazines”

Rock
Country
CHR

Christian Contemporary

trban

GOVANTABE PUBLSHING
BTTRADI

Toll Free

MR

' a'rket
Exclusivity

Is AOL Partner Material?

America Online is the nation’s
leading Internet provider, and it is
rumorzd to be forging a partnership
with Chancellor. Hicks, however, was
cagey in his response.

Continued on Page 29
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THE N
Es l —» Your female target listeners
LOOK' NG see and hear Todd Newton daily

on "E", Entertainment Television.
And he looks fabulous! But he’ll
sound even better on your radio
station because Todd IS one of

America’s best sounding radio
DJs...ever!

As Rick Idol, he owned St. Louis
nights on KHTK and WKBQ. You
heard him DJ on KIIS-FM/LA. You
heard him on Howard Stern
answering questions about dating
Debbie Gibson. They even did a
skit about Todd on Saturday
Night Live.

Now Todd Newton is heard via sat-
ellite on nearly 75 major-market
CHR stations Monday-Friday late
nights/overnights as host of All-
Nite Café. All-Nite Cafe totally
beats the rotating training ground
of second string talent, and it ab-
solutely wins over the predictable
boredom (ugh) of computer voice-
tracking.

All-Nite Café is packed with hot
gossip, phone calls, superstar
guests, and one-of- a-kind features
to build a hot lead-in to your morn-
g ing show.

Best of all, through Superadio’s
digital interface, your call letters,
promos and liners are flawlessly
integrated into the programming
to make it sound like Todd is sitting
in your studio.

s o

To get a demo and check availability in your

market, call Superadio now: 1.508.480.9000!

"You get the quality and benefit of a
live show with great talent without adding a
salary to the budget."

-Dale O’brian, program director
Z-104/Washington, D.C.
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« Radio-Mercury finalists named, Page 14

* These lips synch a thousand shifts, Page 14

© RAB: Grocery sales grow with radio, Page 12

e
{SALES}

Any sufficiently advanced technology is
indistinguishable from magic.
— Arthur C. Clarke

management - marketing - sales

INTERNET EXPLOSION SPELLS
OPPORTUNITY FOR RADIO

On the pages of
R&R back in
April, Interep re-
searcher Michele Skettino spoke with CHR
Editor Tony Novia about how the Internet can
help radio stations. The opportunity for ra-
dio to attract Internet advertising dollars
from national and local advertisers is so enor-
mous that it is worth delving further into the
subject.

By Stewart Yaguda

First, it should be pointed out that we at
Interep are backing up our belief in the
Internet opportunity by putting a major new-
business effort against the category. We
recently opened an office in Mountain View,

clear-cut target audiences, including business
and leisure travelers, news junkies, sports
fans, book and music lovers and so on. Radio
stations, as we know, offer similar targeting.
Virtually every major radio programming
format indexes well above the norm with
Internet users. An Alternative listener, for
example, is 78% more likely than the average
adult to be an online user. Adult Alternative
listeners are 77% more likely to be online users,
Classical and all-Sports listeners 69% more
likely, all-News 61% more likely — and on it
goes for most other major formats.

Many Internct sites are ideally matched
with radio programming that reaches the same
target: i.e, MapQuest.com and traffic reports,

CA. Combined with our exist-
ing San Francisco office, this
gives us a Silicon Valley
presence second in size only to
our headquarters in New York.

We are committed to being
where the Internet action is,
whether it be trade shows,
seminars, one-on-one meetings
or whatever, and whether the
action is in the Silicon Valley,
New York City or any point in
Internet action is
everywhere; priceline.com, for
example — a spectacular radio
success story — is located in

between.

STEWART

SportsLine.com and sports re-
ports, City.net and travel re-
ports, etc.

Radio reaches 84% of Internet
users in an average weekday,
and the heaviest users of both
media fall in the desirable 18-49
demographic. The demographic
usage patterns of radio and
Internet audiences under age
65 are remarkably similar:

Age 18-24: 16% use the
Internet/14% listen to radio

Age 25-34: 25%/24%

Age 35-44: 28%/25%

Age 45-54: 21%/17%

YAGUDA

Stamford, CT.

Why is our Radio 20/20 new-business
initiative so gung-ho over the Internet? Simple: -
Radio is an incredibly logical medium for
Internet companies to use to build their brands
and drive traffic to their websites. And this is
more than just theory — in relatively short
order, radio has chalked up numerous Internet
success stories that support our claims.

Before looking at some of these success
stories, let’s examine some of the reasons radio
and Internet companies are an ideal match.

Radio and Internet usage are virtually
mirror images of one another. Internet usage is
highest in the evening, while radio listenership
is generally highest from morning through
evening drive. This creates a terrific opportu-
nity for Internet companies to reach their
target audiences when they are available and
not already online.

The mention of “targeting audiences”
brings us to the next important radio strength
that can be put to work for Internet companies.
Knowing what time periods deliver large
audiences on radio is one thing, but knowing
the makeup of each station’s audience is where
the real value enters the picture.

Internet e-commerce sites generally have

Age 55-64: 7%/ 9%

The demo match between radio and the
Internet is superior to that of the Internet and
any other medium. Combining radio’s demo-
graphic compatibility with the previously
mentioned point about radio and the Internet’s
complementary hours of audience usage
provides powerful reinforcement of radio’s
ability to deliver an e-commerce advertiser’s
target audience.

Additionally, radio usage appears to be far
less affected by the Internet than other media. A
study conducted in July 1998 by Cyber Dialogue
and Find/SVP showed that among Internet
users, 305 spend less time watching television,
11% spend less time reading newspapers, 10%
spend less time reading magazines and 7%
spend less time listening to radio. Interestingly,
approximatelv two-thirds of men and women
age 25-49 say they listen to radio while they are
surfing the 'Net. What a great opportunity to
reinforce an e-commerce message!

Already, radio has built up an impressive
portfolio of Internet/e-commerce success
stories.

In addition to the previously mentioned

Continued on Page 12

W ameticantadiohistarns-ecom

IMANAGEMENT|———

DIFFERENTIATE AND
DARE T0 DREAM

l}'ﬂick Kazan What's the secret to business success? When
| asked Carl Karcher, the founder of Carl’s Jr.

(a national restaurant chain that includes Hardee’s, Rally’s and Taco
Bueno), he said, “You've got to be always thinking about how you can
improve your products.” Because of consolidation and technological
innovation, your “products” must also include continuous self-
improvement. Acting on Karcher’s advice could make the difference in
whether you achieve greatness and financial security or find yourself

A » out of work.
THE EQQADTD ]

if you think Carl doesn’t under-

BEE BN e stand the pressures you're under,
St i let's see what he overcame and how
LI CESS e help you. With very lttle
] business experience, practically no
money and an eighth grade education, he bought a hot dog cart in
1941. This was a difficult decision — our nation was still in the Great
Depression, World War Il was about to start and Carl had a wife and
baby to support.

How did he raise the money? He borrowed $311 on his automobile,
added $15 more, and the hot dog cart was his. Did he become an
overnight success? Hardly. The owner of the property under his cart
immediately doubled his rent, he got into a sales tax dispute with the
state and he caught one of his two employees stealing from him.

But he put in long hours, learned the business, got to personally
know many of his customers and persevered. He also had the support
of his wife, Margaret, who worked at the cart as well, with their baby
alongside her. This dedication paid off. Within two years they owned
three hot dog carts.

In 1945 he added a restaurant, “Carl’s Drive-in Barbeque,” in
Anaheim. Not knowing how to cook a varied menu, Carl took a crash
course, just as you could do to develop essential skills you're not
strong in. He then became the chef, Margaret took orders at the
counter and operated the cash register and carhops served customers
who preferred to eat in their automobiles.

“First-day sales amounted to only $77.64, against labor costs of
more than $100, but we weren't discouraged,” he said. “We just
dreamed of the day our restaurant would be a popular spot for young
people and families. We had faith that it would happen.” And eventually
it did.’

In 1956, as McDonald's began its incredible expansion, Karcher
opened his first Carl's Jr. Some people thought this competition
would prove too much, but Carl carefully differentiated his company,
just as it is essential for you to do today. McDonald’s specialty was
hamburgers, fries and shakes, but Carl offered a diverse menu that
included hot dogs, pastrami and tacos. The result? Carl's Jr. thrived
and grew rapidly.

Today that original hot dog cart has grown to nearly 4,000 restau-
rants in a corporation that employs 62,000 people and has annual
revenue of $1.88 billion. Carl is 82, enjoys the business, and in
January committed to five more years.

| asked Carl about his other secrets for business success. He said,
“People who are successful never give up. Be full of enthusiasm. But
the most important thing is to feel good about yourself. It's pretty hard
to sell others if you don’t feel good about yourself. Have faith in
almighty God and faith in yourself.”

Next week, I'll tell you the secret of outstanding leadership accord-
ing to Lee lacocca, the former president of Ford and retired CEO of
Chrysler.

' Never Stop Dreaming, Carl Karcher as told to B. Carolyn Knight, 1991

Dick Kazan is a successful entrepreneur who founded one of the largest computer
leasing corporations in the United States. He created and hosts The Road to Success,
the first radio talk show to offer on-air business consulting to business owners and
employees. E-mail your comments or questions to him at rkazan@ix.netcom.com.
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ADVERTISEMENT

SALES MANAGEMENT

1999 and 2000 -

How to Make Tremendous Gains in
Sales and Bottom-Line Gash Flow

As we move from an acquisition era back to an operational
era. one thing is for sure: Buying and selling stations is
pretty easy. but operating them efficiently (and profitably) is
quite another story.

Over the past year. I've flown close to 300,000 miles — speaking
to. working with, and observing GMs and Sales Managers in both
large and small markets. While some managers are certainly
stronger than others, I've first identified the 6 traits that separate
these winners from the rest of the pack. Go through the list, and
ask yourself which areas even you could improve in. Then, T'll

share some hot sales tips. plus management tips that killer
managers (just like you) execute every day.

6 Traits of Winning
Sales Departments

1. Ongoing recruitment, inter-
viewing, and hiring: Do you even
have a system? How about the
number of sellers — is it enough?
Remember. the more well-trained
sellers the better. That means that
the same station account list gets
spread over more people and that
each seller must accommodate their
own income goals by supplement-
ing their list with more new busi-
ness.

2. Better inventory manage-
ment: Inventory management —
best defined - is selling every sin-
gle available commercial unit at the
highest rate possible. With 35 pos-
sible dayparts a week (7 day/5 day-
part combinations) — other than
News/Talk stations who can sell
their inventory like it was a TV sta-
tion — make sure you're maximiz-
ing high-demand dayparts and mov-
ing all of the lesser-demand ones
at the same time. Do you (or the
staff) even know how?

3. Razor-sharp tracking and
accountability:  Remember the
adage: You can’t manage what you
don’t measure. Begin to inspect
average orders. closing ratios. dol-
lars asked for (on paper), number
of proposals. specs. etc. For both
individual sellers and the staff
overall.

4. Super-shrewd sales training:
For both individuals and the group
overall. Make sure you're making
room for 15 minute, structured, in-
dividualized one-on-ones with each
salesperson and that each group
meeting has both a well-thought-
out lesson plan and is part of an
overall 13- or 26-week syllabus.

5. Tighter account list manage-
ment: What system do you have
in place that ensures the right peo-
ple are being called on. actually
being asked to buy, for the right
amount of money. and with proper
frequency?

6. Cutting-edge compensation
and incentive programs: You'll
attract higher-achieving performers
by paying an obscene percentage on
the first month of any new order.
Also. consider compensating sales-
people on a sliding commission
scale based on individual goal
achievement or by paying 1% ex-
tra to all sellers if the station hits
its goal.

Have You Focused on
Showing the Salespeople
how THEY Can Make
More Money - Like
$10,000 More This Year?

Just like sellers do to their clients.
you need to keep selling “the
dream™ and those better business
principles to the sales staft. Show
them what’s in it for them. Keep
giving benefit statements. Here is
my favorite list of 10:

1. Everytime you walk through
your prospect’s door, you should
have two ideas to present. no mat-
ter how simple or complex.

2. Buy into the fact thatevery “no™
gets you that much closer to a "yes.”
Divide your average order by five
—if you close one in five people you
see — and convince yourselt every
sales call (whether they buy or not)
is worth an order one-fifth your
average sale.

3. Ask for the order every fifth
time your prospect blinks (subcon-
sciously). You'll have better eye
contact, and will ask for the order
more often.

4. Implement the “left/right” rule.
After every presentation. make a
quick contact with the business on
your left and another to the busi-
ness on your right.

5. Ask your client how much it
would be worth to solve their big-
gest problem, then make sure you
ask for at least that much in your
proposal. and remind them they
said it was worth it.

6. Practice overcoming objections
by lighting a match and overcom-
ing the objection before the flame
gets too low that it burns your fin-
gers.

7. Blow up your prospect’s logo —
a 200% increase should do it — and
use it on the front cover of their
proposal. This will surely arouse
their emotions early on and get
them into the mood where they’ll
want to buy something.

8. Never say "no” to a customer.
Everything is negotiable.

9. Go to the library and identify
last-year’s newspaper advertisers.
As most business people suffer
from “last-year-itus.” call them now
(before they go another year and
spend their advertising money in
the newspaper).

10. For an extra 10%, offer your
client “fries.” Just like fast food
restaurants, airlines, furniture
stores, and car rental agencies up

By Irwiv PoiLack

their average order. find some “ex-
tras™ for your clients. Double the
schedule from midnight to 6am,
offer them sponsorship of “Church
Drive™ (Sundays 6-10am), or give
them a portion of all unsold tnven-
tory ror an extra $75-$95 per week.

The Best Managers Realize
That People Are Their
Most Important Asset

Since you are judged — ultimate-
ly — by the results your team ac-
complishes while you are at the
helm. it needs to be a top priority
for you to get the absolute highest
output out of your staff. Here are
some ideas:

* Remember that every staff mem-
ber has a “hot button™ — it's the
manager’s job to find it (and to keep
on hitting it). [t's a mistake to as-
sume evervhody needs to be man-
aged the same way.

* Spend extra time every day mak-
ing the newest staff members wel-
come. Remember what it’s like to
be new.

« Make sure people are learning
something every day. Each team
member should be “in training™ for
the next level up.

* Coax people toward performing
at their personal best. Maximize
potential.

* Challenge yourself to be the
leader each member of the staff is
talking about 20 years from now.
Why would they want to talk about
vyou” Because you brought some-
thing tangible to the table. They
realize they became better under
your guidance.

* Demonstrate an intense work
ethic by your example. You really
don’t want to expect people to do
things that you won’t.

* Let people know that when the
station wins, it's because of the
good people. When the team is
losing. it’s something you (the
manager) have done wrong. It’ll
show you’re humble.

* Ask for input on how manage-
ment can be better. Consider “man-
agement evaluations™ on a regular
basis.

irwin Poliack is President of New
Hampshire-based Radio Sales
Intelligence. He consulis both
public- and privately-held broad-
cast groups across the United
States and Canada. For a list of
38 different training topics {all
focused on how to improve
bottom-line billing and profits), call
Poilack at (603) 598-9300 or

www.irwinpollack.com

Has your sales or management
staff leveled off in performance?

If so, remember —
More of the Same Gets You That ... More of the Same.

There has to be a good reason why, in just 12 years, radio’s
fastest growing market clusters have chosen irwin Pollack’s In-
Station Sales Training program. The reason they chose trwin
Pollack is simple.. first they heard, and then they found
out...Irwin Pollack’s methods work. Even Better: 77% of our
business is repeat business (to us, that's the truest measure of
success).

We have a 12-step system that's been proven to improve the
billing and bottom-line cash flows of broadcast facilities all over
the United States and Canada. As expected, the market
leaders who execute our systems are already familiar with
these practices.

In-Station Audio Public
Sales Videotape Sales
Training  Programs  Seminars

1. Weekly Billing Review YES NO NO
2. Weekly Management Calls YES NO NO
3. Bi-Monthly “How-to” Sales Newsletters  YES NO NO
4. The “IDEAbank” YES NO NO
5. Sales Cassette Resource Center YES NO NO
6. On-the-Street Sales Calls YES NO NO
7. Yearly “Sales Manager’s Graduate Schoei” YES NO NO
8. Seminar for Advertisers YES NO NO
9. Recruitment Assistance YES NO NO
10. Password-Protected Website YES NO NO
11. The “Systems Manual” YES NO NO
12. In-Station Visits YES NO NO

If you're disappointed with what you're getting from your sales
and management team, or the pressures to over-achieve are
getting compounded everyday, either fax back your request for
a private one-on-one discussion or give our President, lrwin
Pollack, a call.

Irwin has sold and managed
radio in small, medium, and
large markets. He’s rehearsed
presentations in parking.
lots...waited in outer
offices...knocked on unfamiliar
doors. At age 22, he recruited,
trained, and managed a 14-
person sales staff that in-
creased billing 31 percent in
less than a year.

Irwin Pollack can show you
successful sales and leadership

strategies because he’s been
there.

IRWIN POLLACK

The ideas Irwin presents, and the training he gives reflect
lessons he’s gathered through more than 300,000 miles of
travel yearly.

Mr. Pollack makes presentations to, and consults with
thousands of managers and salespeople annually, but is in
greatest demand as a return speaker and consultant — the
truest measure of success.

There are three times to call us:

* When you're ready for a breakthrough.

* When you've leveled off in performance.
* When you've gotten stale, or burned out.

When you see the signs of a remarkable opportunity you
could seize...one call to our company will bring out tremendous
hidden potential. Our promise to you: We won't ask for your
business unless we know we can improve it.

FAX BACK TODAY

Please have Irwin call me.
topics, speaking fees, and availability.

how we can increase our share of revenue.

603.598.0200

0O | would like to discuss our current sales/management
situation and see how we could be doing better.

0 We're planning on having a group seminar or sales
retreat. Please send me a current list of training

0 Our stations need to do a better job of marketing to
non-radio users. Please call me with some ideas on

NAME TITLE
CALL LETTERS

ADDRESS

Ty STATE 2P
PHONE FAX E-MAIL

. e———tttAA 2 aricanradiahictary com
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INTERNET EXPLOSION SPELLS
R RADIO

OPPORTUNITY FO

Continued from Page 10

priceline.com, other e-commerce companies that
used radio to help build their brands include
Shopping.com, beyond.com, Amazon.com,
Microsoft/ Hotmail and Match.com.

Match.com, for example, was secking to drive
subscription levels to its online dating service in
three markets: Boston, Chicago and Dallas. Interep
created a spot radio campaign in these markets,
while subscription
levels in control (non-radio) markets (Philadelphia,
Scattle, Atlanta and Houston). During the three-
week test, the radio market group had a 244%

simultaneously monitoring

increase in subscriptions, while the control group
was virtually flat (+5.3%). It is stories like this that
we are able to take to the streets in our effort to
generate additional Internet revenue for radio.

It should be noted that Internet e-commerce
revenue-generating opportunities for radio are not
limited to national brands. There are opportunities
locally as well.

Many Internet observers believe that the most
important lesson learned in 1998 was that traditional
advertising for web merchants right before the
December holidays was an exceptionally effective
way to drive website traffic and e-commerce sales.
Online merchants who made significant investments
in offline media advertising saw this impact
firsthand, both via online sales of merchandise as well
as in-store sales generated by online research by the
consumer. Cyber Dialogue, an Internet research and
consulting firm, estimated that consumers spent $4.7
billion last holiday season after using the Internet.
This includes $2.7 billion spent in local stores and via
phone after searching for product information online,
plus another $2 billion spent directly online.

This creates an opportunity for stations in that
more and more local merchants are also beginning to

sell products via the Internet. Seasonal
sales opportunities, like Christmas,
could be a great time to work with
merchants to test the waters with a
radio campaign designed to drive
traffic to their websites. The summer
would be an excellent time to do some
research on which local merchants are selling
products on the Internet and begin approaching
them about a web-focused radio campaign. The
natural tie-ins between certain nationally oriented
websites and radio programming certainly applies
to local and regional merchants’ websites as well.

In addition, radio/Internet promotions offer great
opportunities for new business. Norelco ran a
promotion in which radio personalities shaved on-air
- fairly standard stuff, until you add an Internet
element in which listeners were directed to the Norelco
website to see “before” and “after” photos. Listeners
can also be directed to websites to enter sweepstakes,
another way for radio to help generate web traffic.

Promotions of this sort can be done with local
merchants as well. Let’s say a vinyl siding installer
runs a radio campaign featuring testimonials from
satisfied homeowners. Listeners can be directed to
the company’s website to see “before” and “after”
shots of the homes. This is an ideal way to drive
traffic to the installer’'s website, which itself is
designed to generate showroom traffic and,
ultimately, sales.

An important point to remember is that the Internet
e-commerce category is no different from any other, in
that the most effective sales presentations are those that
are custom-tailored to the client. Prospective accounts
must be researched and target audiences and goals
understood before a plan is proposed.

With a little due diligence and creativity, radio
can capitalize on the burgeoning new-business
opportunity presented by Internet e-commerce. In
many ways, radio was tailor-made to drive Internet
traffic. It’s up to us to rev up the engines and hit the
streets to tell our story.

Stewart Yaguda is President of Radio 20/20, Interep’s new-
business development initiative.

ESULTS

SUCCESS STORIES FROM THE RAB

Radio: Super Marketing For Kroger

SITUATION: Kroger is one of three major grocery retailers in the Columbus,
OHarea. In such acrowded market, Kroger wanted to propel itself to the top
of the pack by positioning itself as an integral part of the community and
instilling unparalieled top-of-mind awareness

OBJECTIVE: Kroger's target consumers are adults 25-54. In addition to
buying commercial schedules, Kroger emphasized the importance of station
promotional events to drive home brand awareness.

CAMPAIGN: Kroger ran commercials on 18-20 radio stations in the
Columbus market, with a heavy concentration of commercials during
morning and evening drive. The creative element of Kroger's commercials
consistently features price points and specific items, with different
commercials geared toward different dayparts. In addition, Kroger is always
actively involved in community-minded promotions.

RESULTS: Kroger has enjcyed much success by primarily using radio in its
advertising plans and utilizing the medium’s heavy frequency options. The
company has seen other beneficial results: Kroger has posted double-digit
growth over the past two years, a huge growth rate for the grocery
industry.

More marketing information_ and resources from the Igl;

MEDIA TARGETING 2000

Radio reaches 61% of heavy grocery purchasers within one hour
of their largest purchases. A heavy grocery purchaser is defined
as an adult age 18+ who spends $100 or more on groceries in an
average week. From 6am-6pm, this audience category spends
47% of its total media time with radio, compared to 10% with
newspaper.

INSTANT BACKGROUND — SUPERMARKETS

Based on projected year-end sales figures for 1997 (Supermarket
News, November 17, 1997), Kroger Co. ranked first among
supermarket chains, with $26.5 billion in sales. Following is a
percentage of shoppers who considered certain aspects to be
“very important” in determining where to shop for groceries
(multiple answers): Clean, neat store (91%); high-quality produce
(91%); high-quality meat (86%); courteous, friendly employees
(82%); use-before/sell-by date marked (82%}); accurate shelf tags
(77%); low prices (77%); convenient location (75%); fast
checkout (70%) and personal safety outside store (70%) (Food
Marketing Institute/ Supermarket News, May 12, 1997).

RAB CATEGORY FILES

“Kroger’s Dallas-Fort Worth marketing area here has jumped into
the home computer market by promoting personal computers
priced several hundred dollars less than comparable branded
models. Kroger has priced its computers starting at $799.99 for a
unit with 16 megabytes of memory and a 166-megahertz Pentium
processor.” — Supermarket News, Dec. 22, 1997

For more information, call RAB’s Member Service HelpLine at (800)
232-3131 or log on to RadioLink at www.rab.com.

The Rick Carroll Foundation Benefit

Join the elite of the Industry
uas they whine and dine during

R&R Convention '99.

Call now for information and tickets

to this tux—deductible Cocltail
Party & Dinner to benefit the

Rick Carroll Foundation Scholarship Fund. . .

THE EXECUTIVE COUNCIL

JUST ADDED TO

JEFF McCLUSKY

WHERE: Century Club

This event will feature surprise guest

speakers in addition to the usual industry
heavies that like to hog the spotlight. . .

(across from the Westin Century Ploza hotel)

WHEN: 6:00 to 8:00 PM
Friday, June 11th

INFO: (714) 871- 4715

WWW-americanradiohisterv-eom -
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Monday - Friday
Tp.m. - 4p.m. CST

Winning at Life, Love & The Money Gawe®
WHAT AN

Sy AWES OME
Wi WEEK WE'VE HAD!

www.thedaveramseyshow.com

call:
SULEINMOUE  Added 3 new markets:
877-410-DAVE Vail CO
ext.135 Charleston, SC
Phoenix, AZ
We heat Rush again™

in Head-to-Head hours
Dave 10.9 Rush 10.0

*Men 25-54, Arbitron Winter 99, Nashville
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MARK YOUR CALENDARS

Important dates and events in the coming nionths

« June 9-12 — PROMAX Convention. Moscone Center,
San Francisco; (310) 788-7600.

* June 10-12 — R&R CONVENTION '99. CENTURY
PLAZA HOTEL, LOS ANGELES; (310) 553-4330.

Radio-Mercury Finalists Set

The 1999 Radio-Mercury Awards, with $210,000
in prize money going to the best ads produced for
radio in 1998, will be presented June 10 at The
Supper Club in New York City. Festivities get under
way with a 6pm cocktail party, followed by the
awards presentation (hosted by WRKS/New York's
Isaac Hayes) at 7:30. Finalists for the Best Radio
Station-Produced Spot award were announced
this week. They are: KISW/Seattle (Hale’s Pale
Ale). WSRR/Memphis (Dick’'s Window Tinting};
WZSR/Crystal Lake, IL (JFK Heafth World); WORD/
Pittsburgh (Meadowcroft Museum of Rural Life)
and Zimmer Radio Group/Cape Girardeau, MO
| (MVP Communications).

L

¢ June 14-18 — International Country Music Fan Fair.
Tennessee State Fairgrounds, Nashville; (615) 244-
2840.

« June 17 — Arbitron “Beyond the Basics” PD Seminar.

Newark Airport Marriott, New York; (972) 385-5357.

« July 1-September 22 — Summer Arbitron.

* July 13 — 70th annual Major League All-Star Game.
Fenway Park, Boston.

« July 22 — McVay Media Radio School. Marriott City
Center, Minneapolis; (440) 892-1910.

« July 22-25 — Conclave. Marriott City Center,
Minneapolis; (612) 927-4487.

* August 5 — Arbitron “Beyond the Basics” PD
Seminar. Denver International Airport Marriott; (972)
385-5357.

* August 6-7 — Dick Orkin & Dan 0'Day’s International
Radio Creative Production Summit. Summit Hotel,
Los Angeles; (310) 476-8111.

* August 12-14 — Talentmasters Morning Show Boot
Camp '99. Westin Canal Place Hotel, New Orleans;
(770) 926-7573.

* August 19 — Arbitron “Beyond the Basics” PD
Seminar. Concourse Hotel & Conference Center
Columbus, OH; (972) 385-5357.

« August 31-September 3 — NAB Radio Show '99.
Orange County Convention Center, Orlando; {(202)
429-5300.

* September 10-12 — AWRT 48th annual convention.

Westin City Center, Washington, DC; (703) 506-3290.

TV SPOTlight

THE MOTHER OF ALL PUCKERS!

A long time ago in a radio age far, far away, a
* set of lips swept the nation’s TV sets. From
these tips came the sounds of countless DJs,
; songs and station jingles. Long live the '70s:
| Star Wars is back, and so are the lips!

Those “Remarkable Mouth” spots have been
retooled for the ‘30s and beyond as the “Hot
Lips” campaign. The basics remain: A mix of
music, jock talk and sounders still comes from a
woman’s lips, and the famous tag line: “You've
got a remarkable mouth ... it’s a remarkable
radio station.”

But the look of the new spots, a collabora-
tion between originator Chuck Blore and CMI,
has been updated: Some of the spots feature
digital effects, and there’s more on-screen
actior. If you saw the original campaign,
¥ chances are you haven't forgotten it — Blore's
certainly developea a memorable campaign for
the aces.

You wouldn't believe what’s
coming from these lips.

“You've got a remarkable
mouth....”

If you'd like to see your station’s ad in the TV SPQTlight, send at least three screen shots
and a description or a videotape copy of the spot to MiS Editor Jeff Axelrod at R&R,
10100 Santa Monica Blvd., Fifth Floor, Los Angeles, CA 90067

This TV SPOTIight brought to you by

FOCUS TV

The TV Placement System for Radio.

(800) 581-3277

FOURWEEKSFORWARD _sales & Promotion Planning Calendar

June 20-26 National Camping Week, National Tennis Week

21 ]

Summer solstice
Aimless Wandering

20
New Identity Day I
Bald Eagle Day I

|

National Vanilla Day
Milkshake Day National Peaches and
Queen Victoria takes the]

throne (1837) I

Cream Day
Jaws opens {1975) .

22

National Chocolate

Eclair Day Rhododendron Festival
Festival of Manifest National Pecan Sandy
Destiny Day
Jet airmail service Saxophone patented
begins {1946) (1848)

23

National Fink Day

June 20-26

@____

Boardwalk Day

> ———

National Forgiveness

25

Feast of the Optional

Day Holiday Festival of Ranting
Museum Comes to Life National Strawberry National Chocolate
Day Parfait Day Pudding Day
National Pralines Day Columnist's Day Bicycle patented
Last / Love Lucy airs Dark Shadows debuts (1819)

(1957) (1966) |

L

RESULTS MARKETING
800-786-801  www.resultsmarketing.com

wYywwamericanraadiomstorTToOm



www.americanradiohistory.com

E = Jpr— e
] *Research Director, Inc. arms our szles teams
with the best strategies and materia s in the
industry. Their service has helped our sales
people he more effective at the poirt of sale.
This means increased billings."

—John Fullam, Sr. VP Regional Operations
Chancellor Media Corp.

*Our partnership with Research Director, Inc.
has proven extremely worthwhile. Their exper-
tise and fast tum-around producing thorough
station-specific and overall market fesearch
pieces has established our sales force as the
leading market information resourc2 in San
Francisco.”

—Julie Kahn, VP, Director of Sales
Susquehanna Radio Corp. ~San Franclsco, CA

*Research Director, Inc. helps me make the
most out of the ratings.*

—Bruce Demps, General Managet,
WDIA/KIMS/ WHRK

Clear Channel Communications - flemphis, TN

*Working with the people at Research Director,
Inc. is like calling a team of surgecns together
to help you with a medical problem. They're
always quick with an accurate analysis and
confident in making recommendat ons. We
use them."

~=Mike McVay, President, McVay Media

o e T TN B T g SRS i b i T 0.8
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THE BEST IS BACK!

Join us June 10-12 for R&R Convention 99
at the Century Plaza Hotel in Los Angeles.
Get in touch with the technological future of the
radio and record industries. Learn how to better
manage yourself through these challenging

\elissa Eerdae

WEDNESDAY, JUNE 9, 1999

12:00-6:00PM / REGISTRATION OPEN

FRIDAY, JUNE 11, 1999

10:00-11:00AM / GENERAL SESSION
Keynote Speaker: MARK CUBAN
12:00-5:00PM

Jacobs Media Alternative Summit CONCURRENT SESSIONS

THURSDAY, JUNE 10, 1999

7:00AM-5:00PM
TJ Martell / Neil Bogart Golf Tournament
Registration; 310-247-2980

9:30AM-1:00PM
Jacobs Media Alternative Summit

1:30-4:30PM
NAC/SMOOTH JAZZ
The Format In Focus

1:30-4:30PM
TALENT
Making A Big Splash In The Talent Puddle

CONCURRENT SESSIONS
1:15-2:45PM

_—

* ROCK

Good Radio - It’s All In Your Head

* PRODUCTION
Radical Station Imaging

CONCURRENT SESSIONS
3 00-4: 30PM

| * ALTERNATIVE

The First Annual R&R Alternative
Rate-A-Record

|

|

* HOT AC
Is Hot AC Being Repositioned?

| « URBAN
The State Of African Americans
| In The Broadcast Industry

| « PROMOTION
Marketing With Outdoor — Love At First Sight

4:45-6:00PM / GENERAL SESSION
Keynote Speaker: MAGIC JOHNSON

7:30-9:30PM / OPENING COCKTAIL PARTY

7:30-9:30PM
TJ MARTELL / NEIL BOGART SILENT AUCTION

10:00PM-12:00AM
CLUB R&R

11:00PM-3:00AM / R&R LATE NIGHT LOUNGE

11:15AM-12:45PM

| *CHR
| “Unplugged” with Clear Channel Radio
| President Randy Michaels

| » COUNTRY
Country Formatics: Is It Time For A Change?

o NEWS/TALK
FM Talk: Music Radio’s New Competition

* ROCK
The Fragmented Rock House
- Building With Splinters

1:00-2:45PM / LUNCH

CONCURRENT SESSIONS
3:00-4:30PM

* AC

Superstar Air Talents - Past And Present

e ALTERNATIVE
The Cost Of Doing Business

e CLASSIC ROCK
When Led Zeppelin Alone Isn’t Enough

* URBAN

e MUSIC RESEARCH
| The R&R Callout Consortium

4:30-5:30PM
ARBITRON
Diarykeepers Speak

7:00-9:00PM

R&R URBAN INDUSTRY
ACHIEVEMENT AWARDS SHOW
Featuring CHAKA KHAN

10:00PM-12:00AM
NAC CLUB R&R

12:00-2:00AM
R&R JAVA CAFE

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

times. Meet the leaders of today
and tomorrow.

SATURDAY, JUNE 12, 1999

10:00-11:00AM / GENERAL 3ESSION

CONCURRENT SESSIONS
1115AM-12_:4_5PM

| * ADULT ALTERNATIVE

I What To Spin And How Often

|

¢ CHR

Radio’s A War — You Need Survival Skills

e COUNTRY
Do Short Playlists Mean Higher Ratings?

| o OLDIES

Jammin’ Or Otherwise

| * RADIO RESEARCH
The Research Project: The Impact Of Higher
l Spot Loads On Radio |

1:00-2:45PM / LUNCH
Radio, State Of The Industry

CONCURRENT SESSIONS
3:00-4:30PM (except as noted)

| © NAC/SMOOTH JAZZ (3:00-6:00pm)
The Intersection of Art & Commerce:
Dwindling CD Sales Seen Under
The Microscope

| o TALENT
Air Personality Plus+

I * POP/ALTERNATIVE
Behind Pop Alternative’s Promotion

* SPANISH
Spanish Radio: The Future Is Now

* TECHNOLOGY
Companies That Are Going To Change The
Future Of The Radio & Record Industries

7:00-8:00PM / PRE-SHOW COCKTAILS

8:00-10:00PM / SUPERSTAR SHOW
Featuring MELISSA ETHERIDGE and SHAWN COLVIN

10:00PM-12:00AM
CLUB R&R

WANW-aReficanradiohiStepkeafi————1——————rrrr e r———— —
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INFORMATION REGISTRATION FEES
FAX this form ro0: (310)203-8450 ___ 3 0R MORE BEFORE JUNE 7, 1999 $450 EACH
Or MAIL 1o: _____ SINGLE BEFORE JUNE 7, 1999 $475 EACH

R&R CONVENTION ’99

10100 Santa Monica Blvd.. 5th Floor _ EXTRA COCKTAIL TICKETS (THURS) $ 85 EACH
b4

Los Angeles, CA 90067-4004 _ EXTRA SUPERSTAR SHOW (SAT) $100 EACH
ONLINE registration at: www.rronline.com DAY PASSES $225 EACH
Please print carefully or type in the form below. ON-SITE REGISTRATION $550 EACH

Full payment must accompany registration form.
Please include separate form for each registration.
Photocopies are acceptable.

MAILING ADDRESS METHOD OF PAYMENT

Amount Enclosed: $

Name

Visa D MasterCard D AMEX D Discover D Check D
Title
Call Letters/Company Name Format Account Number Exp. Date:
Street Cardholder’s Signature
City State Zip Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
Telephone # Fax # refund less a $75.00 administrative fee will be issued after the convention if notifica-
tion is received on or betore April 2, 1999. Cancellations received between April 3
and May 14, 1999 will be subject to a $150.00 cancellation fec. No refund will be

E-mail issued for cancellations after May 14, 1999 or for “no shows.”
CENTURY PLAZA HOTEL and TOWER TYPE OF ROOM CONVENTION RATES
WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION ’99. SINGLE (1 PERSON) PLAZA $195.00
Thank you for requesting reservations at the Century Plaza Hotel. SINGLE (1 PERSON) TOWER $250.00
Our staff would llke. to take the opp(?l'tunlty to extend a warm DOUBLE (2 PEOPLE) PLAZA $220.00
welcome to you during your upcoming meeting.
B ] ) DOUBLE (2 PEOPLE) TOWER $270.00
® In order to confirm your reservation, please guarantee your arrival
. . : : 3 . SUITES PLAZA $475.00 and up
with a major credit card, or you may send two night’s deposit.
SUITES TOWER $700.00 and up

Deposits will be refunded only if reservation is cancelled by May 19,
1999.

* Reservations requested after May 14, 1999 or after the room For RESERVATIONS, pleuse call:
block has been filled are subject to availability and may not be (310) 551-3300 or 1-800-WESTIN-1.

available at the convention rate. Tell them it’s the Radio & Records Convention.
e Check in time is 3:00 pm; check out time is 1:00 pm. Please do not call R&R for hotel reservations. Thank you.

L ! X waann americanradiohistory com e —— T
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Diversity
Continued from Page 1

FCC to void the Jackson station’s
license — paved the way for the
church to challenge prejudice in
broadcasting on many fronts. The
UCC took on. for example, the rac-
ist hiring practices of Southern
broadcast stations. which at the
time only hired blacks as janitors
and women as secretaries. accord-
ing to UCC spokesman Bill Win-
slow.

In 1967 the UCC petitioned the
FCC to deny licenses to stations
that discriminated in hiring based
on race, color. religion or national
origin. Two years later the commis-
sion granted the church’s request,
establishing equal employment op-
portunity rules governing all broad-
casters (see sidebar on Page | for
the complete history of the EEO
rules).

Three decades later the same
appellate court struck down these
rules as unconstitutional — pos-
sibly allowing broadcasters “to go
back to the days of segregated
stations,” according to Jim Win-
ston, Executive Director of the
National Assn. of Black Owned
Broadcasters.

The Numbers Game

“Thirty years ago minorities
weren’t being hired into profession-
al positions with any kind of regu-
larity,” former Jacor Communica-
tions CEO and current Clear Chan-
nel Radio President Randy
Michaels told R&R. “The minori-
ties were the secretaries, traffic
managers.”” He thinks this is no
longer the case, with both minori-
ties and women popping up as
managers throughout the industry.

But. for many in radio, EEO was
a numbers game (“With the old
rules, if you made your numbers,
you were there,” said Michaels).
And those statistics, as compiled by
the FCC, tell two stories. On the
one hand, hiring of minorities and
women has increased dramatically:
Minorities went from making up
only 9% of the broadcast work
force in 1971 to 20% in 1997,
while women grew from 23% to
41%. On the other hand, in 1997
only 14% of radio’s “officials and
managers” (corporate officers,
GMs, chief engineers, etc.) were
African American, Asian American,
Hispanic or Native American, and
women filled an astounding 87% of
office and clerical positions.

Even today, “If you look at the
traffic areas, the secretarial pools,
the clerical areas, you’ll find quite
a few women and minorities,” con-
sultant Skip Finley told R&R. Fin-
ley — perhaps an atypical example
of an African American who came
into the industry thanks to the EEO
rules and subsequently rose to be-
come both manager and owner —
asks if diversity in broadcasting
isn’t an “oxymoron.”

“As | talk with a wide spectrum
of the communications industry, I
cannot help but notice the lack of
ethnic and gender diversity in the
upper ranks,” said Bill Kennard, the
first African-American FCC Chair-
man, in a speech last year. Kennard
fought valiantly — and futilely —

L cotiibierstis e

The awards for Pop Songwriters of

Relations Asst. VP Barbara Cane.

the Year, Publisher of the Year and Song
of the Year were handed out last week at the Beverly Wilshire Hotel in
Los Angeles. Among this year's winners were (I-r) MCA/Polygram Pres.
David Rezner; Chairmarn/CEO EMI Music Publishing Martin Bandier; BMI
Pres./CEO Frances Preston; Matchbox 20 bandmember Rob Thomas; EM!
Music Publishing; Worldwide Exec. VP Bob Flax; BM! Performing Rights
& Writer/Publisher Relations Sr. VP Del Bryant; and BMI Writer/Publisher

| -
Spittle Heads To Las Vegas As KXNT’s PD
KXNT-AM/Las Vegas has named Gavin Spittle PD for the Infinity- |
owned Talk station. Spittle fills the chair recently vacated by Andy Vier-
ra, who exited the station to pursue other opportunities.
KXNT GM Jackie Landry told R&R. “I've had my eye on Gavin for
some time now. I know he’ll bring renewed excitement, energy and en-

thusiasm to KXNT’s programming department. I can tell you that {from
corporate right on down, we are all really ecstatic to have Gavin joining

us here in Las Vegas”

Spittle. a 10-year broadcast veteran and winner of 15 Associated Press
awards for News/Talk broadcast excellence, was most recently PD at
News/Talk-Classic Rock combo WXTK-AM & WWKIJ-FM/Cape Cod,
MA. His resumé also includes stops as a producer at WRKO-AM and

WEEI-AM, both in Boston.

|

Plen.

the label.

V irgin Records America has elevated Patricia
Morris to Director/National Promotion. Based
in New York, Morris will coordinate the label's CHR
field staff and report to Sr. VP/Promotion Michael

“Patty is an extremely creative and focused exec-
utive,” Plen said. “This promotion solidifies her as a
cornerstone in the pop department”

Morris previously was National Field Manager for |
VRA. Prior to that, she was a promotion assistant for

| Crenshaw Tapped As PD At WCMS/Norfolk

WCOL/Columbus MD/middayer John Crenshaw has been named PD
of Country simulcast WCMS-AM & FM/Norfalk. He starts June 7 and
succeeds Mike Meehan, who resigned six weeks ago to pursue a career

in the insurance business.

“John has many followers.” WCMS owner/GM Marjorie Crump said.
“I think he’ll be a very good leader and a very good teacher. WCMS will

benefit from his talents.”

Crenshaw spent the last five and a half years at WCOL. He was MD
the entire time and did afternoons for over five years before moving to
middays a few months ago. “My time at WCOL has been wonderful,” he
told R&R. “But this move is about being able ta program. I've done the
music here for quite a while and was interim PD for six months, which
fostered the idea that I'd really like to try programming again. I'm very
excited about the opportunity to work with WCMS and its very talented

staff. I can’t wait to get started.”

Crenshaw was PD of Rock WRQK/Canton, OH for two years and spent
four years at CHR/Pop WKDD/Akron in a variety of capacities.

last year to retain the old EEO pro-
gram and engineered the new one,
which emphasizes notifying minor-
ities and women of job vacancies.
Still, many believe that minori-
ties and women are slowly filtering
through the ranks. “When I got into
radio, it was all white men,” said
Michaels. “And at the top, it’s still
largely white men. There are very
few group heads and senior man-
agers who aren’t white men.” At the
same time, he believes that where-
as only one woman was present for
Jacor’s sales awards when he
joined the company in 1986, at the
last confab about 70% were female
— many of them minorities.
And. as Finley noted, “The way
to management is sales.”
According to Rosalynne Price.
Manager/Diversity for Cox Radio
parent Cox Enterprises. 32% of the
key management positions at the
company’s radio and TV stations
are filled by women and minorities.
ABC. whose parent company
Walt Disney is no stranger to pro-
gressive hiring agendas, has one
black radio GM (Zemira Jones in
Chicago) and two female GMs
(Cary Littlefield in Dallas and
Amy Waggoner in Minneapolis).

The company also has a number of

female executives, like Lyn An-
drews, President of ABC Radio
Networks.

Reaching Out

“I know the value of having
someone open the door, because
the door was opened for me,” said
Kennard. As an undergraduate at
Stanford University in the 1970s,

he became a news reporter at the
school’s KZSU-FM/Palo Alto, CA
thanks to an outreach program at
the station.

But is anyone coming to the en-
trance?

The white male chief executive
of one company with more than
100 radio stations in several dozen
markets (who did not wish to be
identified) says there is not a sin-
gle African-American GM in his
group. Several managers are fe-
male, and there are black sales
managers and program directors.
He told R&R. “Do I think that’s a
bad thing? No.” He claims he
doesn’t remember ever being up-
proached by a qualified minority
candidate for a management post.

“That’s the standard answer:
‘None came my way,”” retorted
Winston. “But what did you do to
go find them? That’s what the EEO
rules were all about: They said you
have to go look for them.”

The problem., Winston says, is
that too many groups are recruiting
through the grapevine, the good ol’
boy network — which is precisely
the type of hiring practice the EEO
rules were designed to combat.
“These guys never had slaves,” said
Finley in defense of white group
heads. “But now they’re reacting to
shareholder pressure ... and if
you’re Randy [Michaels}, and
you’re going to hire someone as a
general manager, you’re probably
going to hire somebody who is al-
ready doing that job someplace
else”

The publicly traded companies
are at least making very public

stalements about their commitment
to diversity. In the wake of the DC
Circuit’s decision last year, Jacor
— along with Capstar Broadcast-
ing, Jefferson-Pilot Communica-
tions and a number of other broad-
casters — pledged to continue to
abide by the EEO guidelines. This
means, according to Michaels,
filing form 395 (which details the
racial and gender composition of a
station’s staff) and using minority
sources (such as local newspapers
and colleges) for recruitment,
among other things.

Michaels has good reason to pay
special attention to the hiring prac-
tices of the former Jacor stations.
The Rainbow/PUSH Caoulition filed
a number of petitions to deny the
license renewals of Jacor stations or
pending acquisitions due to alleged
EEO violations. The situation grew
so bad that in 1997 the FCC or-
dered four Jacor stations in Cincin-
nati to submit reports detailing all
their minority recruiting efforts for
the following three years. These
“reporting conditions” were lifted,
however, when the FCC suspend-
ed filing of EEO documents last
September.

When the conditions were ap-
plied, Michaels said that, in many
instances. Jacor stations simply had
not supplied the FCC with the
proper paperwork. This was a
complaint of broadcasters for
years: that keeping up with all
the filing requirements was too
burdensome. The program report,
for example. required a station to
document recruitment for a year
prior to the expiration of its license.

{The commission’s new EEO pro-
posal, Kennard recently told R&R,
“specifically discusses our goal of
minimizing paperwork burdens
while at the same time maintaining
an effective EEO program.”’)

“To make sure EEO was not an
issue,” Michaels said, Jacor adopt-
ed a policy that station managers
have to “make their EEO numbers”
in order to qualify for a bonus.

Capstar hasn’t found it “terribly
difficult” te recruit minorities and
women 1o its ranks, according to
President/CEO Steve Hicks. But he
acknowledges that radio historical-
ly hasn’t invested a lot of time in
recruiting. “Most radio operators,
when they have an opening, look
across the street or down at anoth-
er market and find somebody they
know and bring them in,” he told
R&R. “The challenge is getting
outside that level of comfort to re-
cruit to improve the industry.”

One program Hicks feels has a
lot of potemtial is the training cen-
ter the company opened in Hous-
ton in February. “We’ve already put
through a couple hundred people,”
he said. “It’s a wondertul opportu-
nity to make sure that minorities are
fairly represented and have access
to that training”

Other graups are taking substan-
tive steps as well. Cox’s KFI-AM
& KACE-FM/Los Angeles sponsor
an intern program that has attract-
ed many minorities over the years
— many of whom have made the
leap into management, said Price.
Capstar General Counsel Bill

DIVERSITY/See Page 20
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A NEW CONGEPT IN RADIO...

The first Nationally Syndicated Shopping Show
with Real Deals and Real Profit Participation!

0 Ny e

Each week “The Everything 4 Less Show” promises
to bring your listeners the best name brand
products sold at great prices!

And that's not all! “The Everything 4 Less Show”
offers you a unique opportunity for PROFIT
PARTICIPATION to add revenue to your station!

With engaging hosts, celebrity guests, informative
features, collectibles and the first interactive cyber-
cast via Broadcast.com. “The Everything 4 Less
Show” gives your listeners the complete shopping
experience in three fast paced hours each Saturday
morning, 9am-12noon Eastern.

c.\\° >

Call your E4L representative today at 818-461-6485
to find out how “The Everything 4 Less Show” can
bring big cash savings to your listeners, ratings
to your weekends and dollars to your bottom line!

THE
A EVERYTHING

4 LESSSHOW

..It's our PROMISE!

It's more than our name .

Available on a market exclusive banter basis.
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Diversity
Continued from Page 18

Banosky told R&R last year that
the company sponsors job fairs in
which it encounters job candi-
dates it might not otherwise meet.
Sull, the commitments of oth-
er companies haven’t been so
firm. "*“We haven’t come out and
made a pledge” Cumulus Chair-
man Richard Weening told R&R.
“We’re working hard to ensure we
have appropriate representation of
minorities and women in our
management teams.”

Land Of Promise

Kennard feels passionately that
diversity in employment, pro-
gramming and ownership is vital,
because it molds how ethnic
groups and women are perceived
by society at large. “Economics

Time Line
Continued from Page 1

Lutheran Church’s KFUO-AM &
FM/St. Louis, based on alleged
violation of the EEO rules.

* 1995: Based on these charg-
es, an FCC judge fines KFUO sta-
tions $50,000 for “lack of candor”

¢ 1996: The Lutheran Church
appeals this decision to the FCC,
which affirms the ruling.

* 1997: The church appeals to
the DC Circuit.

¢ February 1998: EEO tules
are modified so that religious sta-
tions can consider religious be-
liefs in hiring for “non-espousal”
positions (clerical or engineering
jobs, for example).

* April '98: DC Appeals Court
strikes down EEO rules.

* September 98: DC Circuit
refuses to reconsider EEO case;
the FCC suspends filing of an-
nuat employment reports. !
| * November '98: The FCC

proposes new EEO rules that

emphasize outreach and renews

KFUO’s licenses.

- Matt Spangler

NEWSBREAKERS

drives programming formats,” he
said last year, “but when it comes
to the issues of the day, the per-
son who owns the station has the
uitimate power to shape public
opinion.”

Broadcasters, the FCC and
pundits argue back and forth
about whether there is a nexus be-
tween heterogeneous work forces
and ownership. Some. like Rain-
bow/PUSH head Jesse Jackson,
believe an industry without affir-
mative action rules will lead to “‘a
resegregation of ownership,” a re-
turn to the days when broadcast
licenses rested exclusively in
white male hands. Sull others
think the equal protection clause
of the Constitution extends equal-
ly to white males: in other words,
the EEO rules did or could lead
to reverse discrimination.

Regardless. Kennard and
broadcasters on both sides of the
fence — like Michaels and
Pierre Sutton. the black Chair-
man of Inner City Broadcasting
— agree that if government tru-
ly wants to enforce inclusion, 1t
should promote mutually benefi-
cial programs, such as the now-
detunct “tax certificate.” That
policy gave majority-owned
broadcasters u financial incentive
to sell stations to minority enti-
tics. but was prone to abuse,
leading some white owners to
put together minority fronts to
take advantage of the tax break.
However, if Senate Commerce
Committee Chairman John
McCain — who is slated 10 hold
hearings on ownership diversity
next month — has his way. the
tax certificate could soon return.

Several broadcasters, including
CBS and Clear Channel, have ex-
pressed interest in recent months
in creating seed or incubator funds
that would underwrite minority
ventures. Thus far. however, noth-
ing concrete has been established,
with the exception of NAB’s
BROADCAP fund (which at least
partially financed 50-plus minori-
ty operations between 1977-98).
Perhaps more substantive propos-
als will be raised at next month’s

©1999 Comedy Partners. All Rights Reserved.

Citizenship Education Fund mi-
nority ownership conference in
New York, in which Jackson and
Sutton will participate.

But underlying all the rhetoric
about quotas. job fairs. seed funds
and the like is an affliction that
has plagued America since its
birth, that “permeates the country
from north to south to east to
west.” as Winston put it and, as
Michaels pointed out, worms its
way into everv industry, not just
radio. “What we see in employ-
ment nationwide,” Winston said,
“is people are comfortable work-
ing with people with whom they
tfeel a natural comfort level. In
general, white men feel comfort-
able working with other white
men. because they understand
each other better.”

Perhaps, but then again, maybe
it’s not exclusive to the white
population. Still, breaking the old
ways and old prejudices will
come with each step forward. As
Michaels said optimistically. “I
think you're just a few years away
from seeing the top ranks being
held by people of both sexes and
all colors.”

What person who remembers
Mississippi in the mid-1960s
would have dreamt that day
would ever come?

Suit

Continued from Page 1

Competition Or
Discrimination?
Daniels went on maternity
leave from Rock 106 after giving
birth to twins in December 1995.
When she returned the following
March, she was reassigned to pro-
duction duties and fill-in shifts.
WWCT owner Bruce Foster
said this move came in response
to competitive pressures from
new Rockers in town, such as
WGLO-FM. A consultant hired
by WWCT recommended that it
strive for a “harder edge” to dis-
tinguish it from its competitors.
Daniels, who came from a Top
40 background, was considered
too “sing-songy” and “vanilla.”
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RADIoAcTIVE

UPDATE

mainder dating back to 1964.

Oldies or Urban Oldies niches”

WOWE/Flint, Mi

Broadcast Programming Offers ‘Oldies That Jam’

B roadcast Programming’s “Oldies That Jam” format is out of the
gate and running in eight markets as part of the Seattle-based
company’s TotalRadio service. The “Oldies That Jam” element allows
for locally produced programming with digital or live operation.

BP Manager/Programming L.J. Smith notes that the format includes
a 400-song library emphasizing R&B oldies. Core artists include the
Temptations, Diana Ross, Michael Jackson and Donna Summer. Ap-
proximately 50% of the music library is from 1870-79, with another 25%
covering 1980-85. Music from 1965-69 comprises 20%, with the re-

Noting that BP began working on the Rhythmic Oldies format eight
months ago, Smith said, “The rumblings really hadn't begun at that point.
Ours is a little different than the Chancelior *Jammin’ Oldies’ stations.
We are a little bit broader. Some of the larger markets have Rhythmic

Stations currently using the “Oldies That Jam” format include WVSY/
Charlottesville, VA; WQZZ/Tuscaloosa, AL; WBGE/Peoria, IL; and

and hence did not fit in with
WWCT’s new direction.

Attorney Mike Lied told R&R
that, upon returning to the station.
Daniels was reassigned with no
loss in pay or benefits, given a
shorter work week and told she
might be given a management/on-
air post at a new station Foster was
acquiring in the market.

“We were shocked at the jury’s
verdict,” Lied said. “The reas-
signment was made in good faith
upon a consultant’s recommen-
dation.”

Nevertheless, Daniels lodged a
complaint with the EEOC in
June 1996. Following that, she
claimed. the station lashed out at
her by, among other things,
screening her phone calls and
slowly scaling back her fill-in
shifts. She left the station for a
crosstown competitor in June
1997. The lawsuit was aiso filed
that month.

Daniels’ attorneys argued that
her employment record with
WWCT was clean, and that jt had
given her favorable evaluations
since she came aboard in 1986.

Two other female sales staffers
who had gone through pregnan-
cies while employed at the sta-
tion testitied during the four-day
trial that they had never been dis-
criminated against. On the other
hand. another female employee
who had gone on maternity leave
testified that she received treat-
ment similar to Daniels.’

EEOC spokesman Michael
Widomski told R&R that em-
ployers must hold open a posi-
tion vacated due to maternity
leave as long as they would for
those absent for sick or disabil-
ity leave. According to the
Pregnancy Discrimination Act.
pregnant workers must be al-
lowed to work as long as they
are able 1o perform their jobs.

At press time, Lied said the
station would ask the judge
this week to reverse the ver-
dict, order a new trial or re-
duce the payout.

The jury allotted Daniels
$375,000 in actual damages and
$1.23 million in punitive damages.

— Matt Spangier

WKSS, WMRG

and many more.

Joe Lyors,

jlyons@comcentral.com

For more information contact:

212-767-8750

That's right. You can broadcast live
from Comedy Central’s RadioActive
Studios in N.Y.C. We'll provide you with
top quality comedy guests, 1ISDN hook-up
and equipment, an on-site engineer, tickets
to Comedy Central's The Daily Show with
Jon Stewart, and all the coffee you can drink!

Over the last three years we've had visits

from WHFS, KLOL, WNNX,
KSHE, WIYY, WHJY, ./

wWwWwW-americanradiohisterv=com
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Tom Gresham

Jackie Mason

e The only national network offering 2-way talk
programming, 24 hours a day seven days a week.

e Programming through three separate talk services
* Featuring more than 80 top of the line talk show hosts Bo Gritz

o
o
.
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When your station signs on for a minimum of ten hours
of weekly programming, we will advertise your station
locally. Call for details.*

Call us at (781) 828-4546 Michael Jackson
Or fax us at (781) 828-3822

Featuring news, sports and weather
around the clock on the WorldWeb
News Network.

R N

ll.lorldll.lcl:“
NEWS NETWORK

*Offer good through July 31, 1999. Only available to new affiliates or current affiliates adding a minimum of ten hours per week.

Mike Siegel

B

Paul Lyle -

Pat Choate Harry Brown Ken Dashow
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National Radio

® CBS RADIO SPORTS/WEST-
WOOD ONE announces its Sunday
and Monday night NFL broadcast
teams: Joel Meyers and Bob Trumpy
will provide Sunday commentary, and
Matt Millen and Howard David will host
Monday night games for the fourth con-
secutive year. In other CBS/WWI news,
In the Huddle with Boomer Esiason
and Chris Russo will air Friday eve-
nings beginning September 10, con-
tinuing through January 28.The show
provides a look at the coming week’s
NFL matchups.

Records

® HAKIM ABDAL-
KHALLAQ s
named Mktg. Dir.
for MCA Records.
He had been with
PolyGram before
J its merger with Uni-
| versal.

3 L %
Abdal-Khallaq

NEWSBREAKERS

®* MARJORIE
! FIELDMAN is ap-
| pointed Sr. VP/Fi-
nancial Opera-
tions for the Uni-
versal Music
i Group. Before join-
ing UMG, Field-
man had been with
PolyGram  for
nearly 20 years,
most recently as
Sr. VP/Finance &
Administration with A&M Records.

Fieldman

® L ORRAINE CARUSO joins the Jer-
ry Brenner Group, expanding New York

1 operations. Her duties wil! include de-

veloping the radio promotions division,
as well as seeking management, con-
sulting and new media ventures.

¢ TONY BERG
becomes Exec.
VP/A&R for Virgin
Records America.
Prior to his arrival
atVirgin, he served
as an A&R Exec.
at Geffen Records.

Berg

Industry

® PAUL ALOFS is selected as Pres. of
MP3.com’s Strategic Business Units.
He was most recently Exec. VP/GM of
the Disney Store, Inc.

Products & Services

® WSB-AM/ATLANTA and AccessAt-
lanta have announced that Clark
Howard, the station’s consumer advo-
cate and syndicated talk host, will pub-
lish Clark Howard'’s Travel e-Scapes, a
twice-weekly e-mail newsletter that will
feature hard-to-find travel deals and
links to online travel sites. It will cost sub-
scribers $19.95 annually.

| ® MJIBROADCASTING presents De-

cade in a Box — the '70s. The format-
exclusive programming kit comes with
60 new audio drops and '70s culture triv-
ia bits; (212) 896-5200.

® NBG RADIO NETWORK has devel-
oped an audio prep service in associa-
tion with Captive Audience Entertain-
ment: Tuna Helper contains features
and interviews from Charlie Tuna, as
well as weekly updates of the Country
News, Tuna’s Tabloids and Tinsel Town
Trash; www.nbgradio.com.

Changes

Alt: New Rock and Hancock de-
buts in mornings June | on
WEND/Charlotte, with John
Hancock formerly of WBT/Char-
lotte. Former morning personality
Wilson moves to nights ... WPLA/
Jacksonville morning talent Lisa
exits and is replaced by weekend
on-air personality Sally ... KFMZ/
Cotumbia, MO Promotions Dir.
Raven Carr exits ... WBRU/Prov-
idence MD Seth Resler exits, and
nighttime driver Becky Pohotsky
takes over MD duties.

CHR: MTV’s DJ Skribble joins
WKTU/New York for the Saturday

CHRONICLE |

MARRIAGES
Alternative Distribution Alliance
VP/Sales Michael Black, to Sato-

ko Enomoto, March 15.

BirtHs
WALC/Charleston, SC PD Tod
Haller, wife Melissa, son Grayson,
May 20.
KZZU/Spokane MD Paul Gray,
wife Susan, son Darian Saul, May
17.

Night Dance Fuctory — Level 3,
which airs | Ipm-lam.

News/Talk: The Dr.
Schlessinger Show begins airing on
WGST-AM & FM/Atlanta on
Monday, and the station has al-
tered its weekday lineup as fol-
lows: Atlanta’s First News with
Jeit Hullinger (5:30-8:30am), Kim
Peterson 8:30am-noon, Rush Lim-
baugh (noon-3pm). Dr. Laura (3-
6pm) and lan Punnett (6-10pm).
Former WGST midday host Dave
Stone moves 1o co-owned KEWS-
AM/Portiand for afternoon drive.

Laura

Rock: Bill Walters joins WKLQ/
Grand Rapids for afternoons, after-
noon driver Matt Gielczyk moves
to nights and night host Andy
O’Riley exits ... WRIF/Detroit
names Jennifer Mefford LSM.

National Radio: CIliff Saunders
joins One-On-One Sports as a
New York-area producer/reporter.

Radio: KSBJ/Houston GM Tim
McDermott is named Chairman
of the National Christian Radio
Alliance.

Records: Legacy Recordings
names Patti Matheny Assoc. Dir/
A&R and Stephan Moore Prod-

uct Mgr. ... Interscope/Geffen/
A&M hires Rand Hoffman as
Head of Business & Legal Atfairs
... Richard Bates becomes Sr. VP/
Creative Services at Atlantic
Records ... Arista Records ap-
points Robert Gandara VP/
Mktg., Planning & Administration
... Brian Wittmer is hired as Dir/
A&R for 143 Records ... Colum-
bia Records promotes Gregg Linn
to Sr. Dir/Mkig ... UK drum &
bass pioneer LTJ Bukem launch-
es Good Looking Records in the
U.S., which will be represented by
JumpStart; (215) 551-3191.

Industry: Kerri Howland-Kruse
i1s made Sr. Attorney for BMI ...
DMX names Rich Alstedt VP/
Nat’l Sales ... Wendy Pearl be-
comes Dir/Communications for
TNN ... Edison Media Research is
now at 6 West Clitt St., Somerville,
NJ 08876:; phone (908) 707-4707,
fax (908) 707-4740.

PROS ON

THE LOOSE

Adam Wilde — a.k.a. Hutch
Adams, KACD & KBCD/L.A. on-
air personality, (310) 887-9221.

i .3 y

‘A Celebration Of Caring’

The T.J. Martell Foundation for Leukemia, Cancer and AIDS Research presented its Humanitarian Award to
BMG Entertainment Chairman Michael Dornemann in New York on May 13. The Foundation — founded in
1975 by industry exec Tony Martell and colleagues after the death of Martell's son, T.J., a victim of leukemia —
has raised more than $130 million for research since its inception. Pictured at this year's charity gala are (I-r)
Tracey McShane, Jon Stewart, Dornemann, Maryann Dornemann and Martell.

Hot AC

PHIL COLLINS You'll Be In My Heart
SARAH MCLACHLAN | Will Remember You

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
(972) 991-9200

Digital Soft AC
Mike Bettelli
ELTON JOHN w/HEAOLEY & SCOTT A Step

Delilah
No adds

Classic Rock

Chris Miller
DEF LEPPARD Promises/Paper Sun Alternativa

PEARL JAM Last Kiss

Hot AC

LENNY KRAVITZ American Woman
Steve Nichols LEN Steal My Sunshine
No adds

Urban

Starstation DEBORAH COX it's Over Now

Peter Stewart SPORTY THIEWZ No Pigeons
No adds
Touch TR 0
; JONES RADIO NETWORK
onays ' Jim Murpiy » (303) 784-8700

Rock Classics

Rich Bryan
DEF LEPPARO Promises/Paper Sun
SUSAN TEOESLHI Rock Me Right

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

Gary Knoll JOHN MELLENCAMP Eden Is Buming
Rock Adult Hit Radio
BLACK CROWES Go Faster JJ Mc[{ay-

KID ROCK Bawitdaba
METALLICA Die, Die My Darling

SMASH MOUTH Al Star

Soft Hits

Rick Brady
FAITH HILL Ler Me Let Go

Alternative

CAKE Let Me Go
JOYDROP Beautiful
VERTICAL HORIZON We Are

CHR/Hot AC

CHRISTINA AGUILERA Genie [n A Bottle
LIT My Own Worst Enemy
SMASH MOUTH All Star

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

Hot AC

Yvonne Day
VONDASHEPARD & EMILY SAILERS Baby, Don't You
SMASH MOUTH All Star

Mainstream AC

CORRS S0 Young

CHRIS PEREZ BAND Resurrection
Lite AC

DIANA KRALL Why Should | Care
SOPHIE B. HAWKINS Lose Your Way

New Rock

Steve Leigh
FUN LOVIN’ CRIMINALS Big Night OQut
1 LUSCIQUS JACKSON Ladyfingers

NAC RED HOT CHILI PEPPERS Scar Tissue

DANCING FANTASY Take Five
DIANA KRALL Why Should | Care
JAZZMASTERS Lost In Space

WESTWOOD ONE RADIO NETWORKS
uc Charlie Cook * (805) 294-9000
FAITH EVANS Never Gonna Let You Go Bob Blackburn
MASTER P B Ball

MONICA Sweet Symphony Adult Rock & Roll

Jeff Gonzer
EDDIE MONEY Don't Say No Tonight
BROADCAST PROGRAMMING

Walter Powers ¢ (800) 426-9082 Soft AC
Andy Fuller
CHB 98 DEGREES The Hardest Thing
Mike Anthony
No adds Bright AC
Jim Hays

Mainstream AC
ELTDN JOHN w/HEADLEY & SCOTT A Step .

SARAH MCLACHLAN | Wili Remember You
JOHN MELLENCAMP I'm Not Running Anymore

Rockin’ Westwood One

a0
Comedian Chris Rock recently dropped by Westwood One's New York
studios, where he was a guest on the network’s Westwood One-on-One
Radio Satellite Tour. WW1 President/CEO Joel Hollander is pictured
here welcoming the visiting funnyman.
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LATE NIGHT
DONE RIGHT

The JERRY KLEIN SHOW Is Adding
New Markets Every Week!

What's Jerry Talking About That’s Creating All The Interest?

People, Poodles, Patriarchs, Sex, Outer Space, Outer Limits,
Politicians, Moses, Jesus, Julio Dimwits, Brains, Brawn, Dawn,
Iglecias, Republicans, Democrats, Dusk, Sports, Courts, Law, Cities,
Liberals, Conservatives, States, Countries, Planets,
Right-Wingers, Left- B | Plants, Rock n’ Roll, Billy

Joel, Andy Warhol, Nat
King Cole, Sadam, Prince
Charles, King Tut,
Scuttlebutt, Power, Pride,
Passion, Love, Hate, Fate,
Debate, Movies, Plays,
Books, Schnooks,

Wingers, Swingers, Singers,
Music, Mayhem, Amen,
Gay Men, Current Events,
History, Misery, Labor,
Flavor, Arts, History,
Science, Conscience, Bill,
Al, Newt, Pat, Fallwell,

Downfall, Cheating, Highways, Hide-a-Ways,
Beating, Minorities, Cars, Bars, Superstars,
Sororities, Fraternities, Senators, Mentors, Cats,
Maternity, Babies, Babes, Moms, Dogs, Frogs, and Hogs PLUS a
Dads, Fads, Braggarts, Travel, Trivia, whole lot more!

Put Jerry on Your Team Today! Contact Abernat Broadcast At 1-800-544-9890

iy amaricanradinhictary caom e
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The 100 Greatest Moments In Rock!

he musicologists at Entertain-

mentWeekly catalog the “100
Greatest Moments In Rock” with
a decade-to-decade breakdown
from the '50s through the '90s.
The Beatles'appearance on The
Ed Sullivan Show snags the top
spot. Top 10 moments include
Elvis Presley's sessions for Sun
Records (No. 3), Berry Gordy
founding Motown Records (7),
Nirvana's “Smells Like Teen Spir-
it”airing on MTV (8) and the orig-
inalWoodstock festival (9). Other
notables making the list are
MTV’s debut (13), Led Zeppelin
recording “Stairway to Heaven”
(20), the Sugar Hill Gang bring-
ing hip-hop to the masses with
“Rapper’s Delight” (42), the pay-
ola hearings (54) and Garth
Brooks topping the pop and
country charts (85). And what
would any rock 'n’roll timeline be
without Ginger Spice quitting the
Spice Girls (95)? Ginger ranked
above Doors frontman Jim Mor-
rison’s arrest in Miami for expos-
ing himself onstage (97).

The Requisite Ricky
Martin Section

People continues to fuel the
Ricky Martin hype machine,
while Interview gets Gloria Es-
tefan to chat with the Latin Pop
sensation. Newsweek also dedi-
cates a piece to Latin Pop, as
Ricky Martin reveals his plans for
longevity: “l meditate every morn-
ing. The adrenaline you deal with
every day can be fatal. Not to be
dramatic, but there's a lot of peo-
ple in the entertainment business
who aren’t around today”

Martin also plays the name
game with Rolling Stone:“My real
name is Enrique, and the nick-
name for Enrique is Kiki. When |
first started in Menudo, we did
really well in Asia. In Asia, kiki
means ‘pussy’. People scream-
ing, ‘Pussy. pussy, is not cool. So
| went with Ricky”

The Reason Behind
The Rhyme

I'm still wondering where that
blisstul gay lifestyle is, so | figure
that now I'll advertise it. But the
more you advertise it, the more
elusive it becomes. | mean. the
reason I'm doing this is essentially
to get laid” — singer-songwriter
Rufus Wainwright reveals his
true inspiration (Rolling Stone).

Dead Heads

Wendy Weir, little sister of the
Grateful Dead’'s Bob Weir,
claims she's been communicat-
ing with the spirit of the late Jer-
ry Garcia. Naturally, she’s writ-
ten about it in a book titled /n the
Spirit: Conversations With the
Spirit of Jerry Garcia. “| feel that
the book was an agreement Jer-

el
ENJEJI SCENE

BLOCK-ROCKIN’ BEATINGS —
“We're more like an old married
couple. In the early days, we used
to have pretty nasty fights about
stupid things like how many people
each of us had on our guest lists.
Now there’s just a couple of hours
of sulking, and it’s all over. We just
say, ‘Oh, | don't wanna see your
face this afternoon. | need to not be
with you™ — Ed Simons of the
Chemical Brothers expresses
brotherly love for his bandmate,
Tom Rowlands (Details).

ry and | had before this life, be-
fore being incarnated here on
earth!

On-Air Peejay

“I play a ton of music, get loads
of free concert tickets and some-
times | get to introduce bands in
front of huge crowds. When | am
up on stage, though, | get so ner-
vous, | just pray | don’t wet my
panits” — 91X/San Diego DJ
Hillary Schmidt explains the nu-
ances of radio life to Glamour.

Loud Love

New York profiles Loud
Records owner Steve Rifkind,
detailing the street-level market-
ing that parlayed the label into a
hip-hop powerhouse. “Our tag line
is,"The streets don't lie, meaning
you're going to hear whether
records — or your sneakers —
are cool or if they suck. Period.”

Entertainment Weekly reports
that Evander Holyfield may be a
label impresario in the making.
The heavyweight champ will use
his good ear to start up his own
label, Real Deal Records, which
will focus on “positive music”

Apocalypse Confirmed

The Palm Beach Post reports
that Paula Jones. famous for
accusing President Clinton of
sexual misconduct in 1991, may
be heading toward a music
career."l think Paula has a big ca-
reer ahead of her,” says celebrity
promoter Jack Gordon, who is
working with Jones. “She sings
really well. We're looking at a
country album. Five years ago
Gordon predicted similar country
success for his then-wife, Latoya
Jackson.

MUSIC & MOVIES

CURRENT

* THE MATRIX (Maverick/Nothing/Interscope)
Single: MARILYN MANSON Rock Is Dead
Other Featured Artists: PRODIGY, ROB ZOMBIE, RAGE AGAINST

THE MACHINE
« NEVER BEEN KISSED (Capitol)

Featured Artists: SEMISONIC, CARDIGANS, OZOMATLI
e TRIPPIN’ (MJJ Music/Work/Sony Music Soundtrax)
Single: MEN OF VIZION Break Me Off
Other Featured Artists: RX LORD & DJ FURY, BROWNSTONE, NO

AUTHORITY
* GO (Work/ERG)
Single: NO DOUBT New

Other Featured Artists: NATALIE IMBRUGLIA, FATBOY SLIM,

EAGLE-EYE CHERRY
 CRUEL INTENTIONS (Virgin)

Single: FATBOY SLIM Praise You
Other Featured Artists: VERVE, PLACEBO, COUNTING CROWS

* EDTV (Reprise)

Featured Artists: CORNERSHOP, MEREDITH BROOKS, OZOMATLI

« IDLE HANDS (Time Bomb)

Featured Artists: BLINK 182, OFFSPRING, ROB ZOMBIE

* LOST & FOUND (Capitol)

Featured Artists: KOTTONMOUTH KINGS; EARTH, WIND & FIRE;

DEEE-LITE
* FOOLISH (No Limit/Priority)

Featured Artists: MASTER P, SILKK THE SHOCKER, SNOOP DOGG

» BLAST FROMTHE PAST (Capitol)

Single: TOMMY HENRIKSEN | See The Sun
Other Featured Artists: EVERCLEAR, R.E.M., DISHWALLA

o THE FACULTY (Columbia)

Featured Artists: OFFSPRING, GARBAGE, NEVE
COMING

* AUSTIN POWERS: THE SPY WHO SHAGGED ME (Maverick)
Single: LENNY KRAVITZ American Woman
Other Featured Artists: BIG BLUE MISSILE, BURT BACHARACH

& ELVIS COSTELLO
* TARZAN (Walt Disney)

Single: PHIL COLLINS You'll Be In My Heart

elon @rronline.com.

“Music & Movies” lists current and coming film soundtracks according to ]
box-office standing, as well as singles appearing on R&R’s format charts
and other featured artists. To submit soundtracks for inclusion in this col-
umn, contact R&R Associate Editor Elon Schoenholz at (310} 788-1669;

!

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime lto the ridicu-
lous in music news. R&R has not verified any of these reports.

MONDAY, JUNE 7

1972/ Grease opens on Broadway and re-
mains there until 1980.

1979/ Chuck Berry performs at the White
House one week before he's sched-
uled to appear in court for income-
tax evasion.

1993/0n his 35th birthday, Prince de-
clares he’s changing his name to a
symbol. Also ... The Rock & Roll
Hall of Fame is established in Cleve-
land.

Born: Tom Jones 1940

Releases. the Beatles’ Rock & Roll Mu-
sic 1976

TUESDAY, JUNE 8

1970/ The Who perform their rock opera
Tommy at New York's Metropolitan
Opera House, becoming the first
pop group to play there. Seventeen
years later, they decline a $116-
miliion offer to launch a 25th
anniversary reunion tour.

1986/ The Sugarcubes are established in
Iceland the same day the group's
lead vocalist, Bjork, gives birth to
son Sindri.

1987/ 8ly Stone is detained in a Florida jail
without bail for violating an earlier
narcotics possession conviction.

1991/Bruce Springsteen marries fongtime
girifriend and bandmate Patti Scialfa

Born: Nancy Sinatra 1940, Chuck Negron
(Three Dog Night) 1942, Boz
Scaggs 1944, Alex Van Halen 1950,
Nick Rhodes (Duran Duran) 1962

WEDNESDAY, JUNE 9

1969/Brian Jones announces his depar-
ture from the Rolling Stones. Mick
Taylor will replace him four days fater

1972/Bruce Springsteen signs a 10-
album contract with Columbia
Records.

wWwWwW-.americanradiohistorv-com
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1992/ Rap artist Freedom Williams exits
C&C Music Factory and sues the
band for past royalties and breach
of contract.

1994/TLC's Lisa “Left Eye” Lopes sets
fire to Atlanta Falcons player Andre
Rison’s home.

Born: the late Jackie Wilson 1934, Jon Lord
(Deep Purple/ Whitesnake) 1941

THURSDAY, JUNE 10

1967/ Bob Dylan and the Band begin re-
cording the Basement Tapes in
Woodstock, NY.

1986/ Boomtown Rats vocalist Bob Geld-
of is knighted in England by Queen
Elizabeth.

1990/ Several members of 2 Live Crew
are arrested following a Florida
concert for performing songs ruled

obscene” by state law.

1991/M.C. Hammer, En Vogue and Beli
Biv Devoe join James Brown on-
stage at L.A.'s Wiltern Theater for
Brown’s first concert since being
released from prison.

Releases: the Beatles’ “A Hard Day’'s
Night” 1964, Joe Walsh’s “Life's
Been Good" 1978

FRIDAY, JUNE 11

1949/Hank Williams Sr. debuts at the
Grand Ole Opry.

1966/ Janis Joplin performs with Big
Brother & The Holding Company
for the first time.

1992/ R&R Convention 92 begins, featur-
ing performances by Garth Brooks
the Allman Brothers, ZZ Top and
Indigo Girls.

1998/ R&R Convention ‘98 begins, featur-
ing another performance by Garth
Brooks (with a special appearance
by Trisha Yearwood), as well as
Paula Cofe. Lionel Richie, George
Benson and many more.

CYBERSPACE

Hot new music-related
World Wide Web sites, cool
cyberchats and other points of
interest along the information
superhighway.

*Experience a video
chat cybercast with Edwin
McCain on Thursday evening
(6/3) at 7pm ET/4pm PT
(www.sonicnet.com).

On The Web

*Catch Lenny Kravitz
live from Holmdel, NJ on
Sunday evening (5/30) at
9:30pm ET/6:30pm PT
(www.broadcast.com).

Garth Brooks — two of a
kind workin’ on a full house!

Born: Frank Beard (ZZ Top) 1949

Releases: Wild Cherry’s "Play That Funky
Music” 1976, the Rolling Stones'
Some Girls 1978

SATURDAY, JUNE 12

1965/ The Beatles are informed they each
will raceive an MBE Award from
Queen Elizabeth.

1995/2 Live Crew member Luther Camp-
bell files for bankruptcy.

Born: Chick Corea 1941 Bun E. Carlos
(Cheep Trick) 1951, Brad Delp
(Bostan) 1951

Releases: the Rolling Stones’ “Satisfac-
tion” 1965. John Lennon & Yoko
Ono's Some Time in New York City
1972

SUNDAY, JUNE 13

1964/ Police battalions are summoned to
quell 3,000 frenzied Beaties fans
waiting in line to purchase tickets
to a Cleveland concert.

1980/ The film Roadie, featuring Meat
Loaf, Blondie, Roy Orbison, Alice
Coopar and Hank Williams Jr.,
opens.

1989/ Jerry Lee Lewis receives a star on
the Hollywood Walk of Fame.

| 1992/ Texas law enforcement prohibits

the sale of lce-T & Body Count’s
“Cop Killer”
Releases: Bread's “Make It With You
1970
— Mark Solovicos
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MUSIC TELEVISION®

69.7 million householids

| BUZZWORTHY

MUSIC FIRST
50.8 million households
Isaak

| ADDS |

BUCKCHERRY Lit Up

GODSMACK Whatever

KID ROCK Bawitdaba

JENNIFER LOPEZ ! You Had My Love
ROBBIE WILLIAMS Millennium

| DAYTIME

BACKSTREET BOYS | Want It That Way
BEN FOLDS FIVE Army

BLINK 182 What's My Age Again?
BRANDY Almost Doesn’t Count
BUCKCHERRY LitUp

JESSE CAMP See You Around

CITIZEN KING Better Days (And The Bottom Drops Out)
SHERYL CROW Anything But Down
DMX Slippin’

CGRU HILL You Are Everything

MISSY “MISCEMEANCR” ELLIOTT She’s A Bitch
EVERLAST Ends

GARBAGE Special

GINUWINE What's So Different?
GODSMACK Whatever

GERI HALLIWELL Look AtMe
WHITNEY HOUSTON It's Not Right But It's Okay
ICE CUBE //KORN F-Dying

JA RULE Holla Holla

JAMIROQUAI Canned Heat

JAY-Z Jigga Who Jigga What

JEWEL Down So Long

JT MONEY Who Dat

JUVENILE Follow Me Now

R. KELLY Did You Ever Think

KID ROCK Bawitdaba

JORDAN KNIGHT Give It To You

KORN Freak On ALeash

LIT My Own Worst Enemy

JENNIFER LOPEZ If You Had My Love
MADONNA Beautiful Stranger

RICKY MARTIN Livin’ La Vida Loca
MAXWELL Fortunate

METALLICA Whiskey In The Jar

"N SYNC | Drive Mysetf Crazy

NAS {/PUFF OADDY Hate Me Now
CFFSPRING Why Don’t You Get A Job?
112 Anywhere

RAHZEL All | Know

BUSTA RHYMES f/JANET What's It Gonna Be?
RUFF RYDERS f/NCKIC What You Want
702 Where My Girls At?

SILVERCHAIR Anthem For The Year 2000
WILL SMITH Wild Wild West

BRITNEY SPEARS Sometimes

SUGAR RAY Every Moming

TLC No Scrubs

TRICKGAGQY Nann Brother

TYRESE Sweet Lady

ROBBIE WILLIAMS Millennium

ROB ZOMBIE Living Dead Girl

BLESSID UNION OF SOULS Hey Leonardo (She...)
HARRY CONNICK JR. Come By Me

CREED Torn

SHERYL CROW Sweet Child 0' Mine

CHAKA KHAN This Crazy Life Of Mine

LENNY KRAVITZ American Woman

SUGAR RAY Someday

| INSIDE TRACKS

RICKY MARTIN Livin' La Vida Loca

XL

EVERLAST What It's Like

LENNY KRAVITZ Fly Away

RICKY MARTIN Livin’ La Vida Loca
SUGAR RAY Every Morming

TLC No Scrubs

| NEW

GOO GOO DOLLS Black Balioon
LENNY KRAVITZ American Woman
JENNIFER LOPEZ If You Had My Love
MADONNA Beautiful Stranger
SMASH MOUTH Al Star

| LARGE

| SHOWTIME

BACKSTREET BOYS | Want It That Way
BRANDY Almost Doesn't Count

DMX Slippin®

DRU HILL You Are Everything

MISSY “MISDEMEANOR” ELLICTT She’s A Bitch
GINUWINE What's So Different?

GOO GOO DOLLS Dizy

WHITNEY HOUSTON Heartbreak Hotel
WHITNEY HOUSTON It's Not Right But It's Okay
JA RULE Holla Holta

JAY-Z Jigga Who Jigga What

JT MONEY Who Dat

JUVENILE Follow Me Now

R. KELLY Did You Ever Think

JORDAN KNIGHT Give it To You

KIO ROCK Bawitdaba

KORN Freak On A Leash

LIT My Own Worst Enemy

RICKY MARTIN Livin' La Vida Loca
MAXWELL Fortunate

JOEY MCINTYRE Stay The Same
MONICA Angel Of Mine

MYA My First Night With You

N SYNC | Drive Myself Crazy

NAS f/PUFF DADDY Hate Me Now

88 DEGREES The Hardest Thing
OFFSPRING Why Don't You Get A Job?
ORGY Blue Monday

RAHZEL All | Know

BUSTA RHYMES f/JANET What's It Gonna Be
702 Where My Girls At?

WILL SMITH Wild Witd West

BRITNEY SPEARS Sometimes

SUGAR RAY Every Moming

TLC No Scrubs

TRICK DADDY Nann Brother

TYRESE Lately

TYRESE Sweet Lady

JOHN WILLIAMS Duel Of The Fates
ROBBIE WILLIAMS Millennium

This week's chart is frozen.

BRANDY Have You Ever?

CHER Strong Enough

DAVE MATTHEWS BAND Crush

WHITNEY HOUSTON It's Not Right But It's Okay

SARAH MCLACHLAN | Will Remember You

JOHN MELLENCAMP I'm Not Running Anymore
TOMPETTY & THE HEARTBREAKERS Free Girl Now
TOM PETTY & THE HEARTBREAKERS Room At The Top
SHANIA TWAIN That Don’t Impress Me Much

| MEDIUM

TAL BACHMAN She’s So High
BLONDIE Nothing ts Real But The Girl
SHERYL CROW Anything But Down
SHERYL CROW Sweet Child 0’ Mine
DAVE MATTHEWS BAND Crush
FATBOY SLIM Praise You

GARBAGE Special
GERIHALLIWELL Look At Me
JAMIROQUAI Canned Heat

JEWEL Down So Long

NATALIE MERCHANT Life Is Sweet
SUGAR RAY Someday

SHANIA TWAIN You've Got A Way
ROBBIE WILLIAMS Millennium

|CUSTOM

TOP TEN SHOWS
MAY 17-23

Total Audience
{95.9 million households}

1 ER
2 Frasier
3 Friends
4 Movie (Tuesday)
(Joan Of Arc, Pt. 2)
5 Touched By An Angel
6 Movie (Sunday)
(Michael Landon, The Father
I Knew)
7 Movie (Sunday)
(Cleopatra, Pt. 1)
8 60 Minutes .
9 Home Improvement (8:30pm)
10 Ally McBeal
(tie) Law And Order
Adults 18-34
1 Friends
2 ER
3 Frasier
4 Ally McBeal
5 Party Of Five
6 Home Improvement (8:30pm)
7 Movie (Sunday)
(Independence Day) -
8 Beverly Hills, 90210
9 Movie (Sunday)
(Cleopatra, Pt. 1)
10 Just Shoot Me

Source: Nielsen Media Research

Coming Next Week

BEN FOLOS FIVE Army
ERIC BENET f/FAITH EVANS Georgy Porgy
BLESSID UNION OF SOULS Hey Leonardo (She...)
BUCKCHERRY LitUp
CHAKA KHAN This Crazy Life Of Mine
CITIZEN KING Better Days (Aud The Bottom Drops Out)
HARRY CONNICK JR. Come By Me
CORAS So Young
CRANBERRIES Promises
CREEQ Torn
SAMMY HAGAR Mas Tequila
FAITH HILL Let Me Let Go
LAURYN HILL Ex-Factor
WHITNEY HOUSTON Heartbreak Hotel
K-Cl & JOJC Life
MAXWELL Fortunate
METALLICA Turn The Page
METALLICA Whiskey In The Jar
BETH ORTON Stolen Car
JESSE POWELL You
TYRESE Sweet Lady
Video airplay from May 31-June 6.

All show times are ET/PT un-
iess otherwise noted; subtract one
hour for CT. Check listings for
showings in the Mountain time
zone. All listings subject to
change.

Tube Tops

The 12th annual Essence
Awards, tapedin Aprilin NYC and
airing as a two-hour special on

Fox, showcases performances by

Brandy and Faith Evans; a trib-
ute to Marvin Gaye that includes
Montell Jordan, Brian McKnight
and Gaye’s daughter, Nona; and
a gospel medley featuring Crys-
tal Lewis, Kelly Price and Nu Na-
tion (Wednesday, 6/2, 8pm).

Friday, 5/28

* Jennifer Lopez and air per-
sonalitylra Glass, Late Show With
David Letterman (CBS, check lo-
cal listings for time).

* Afghan Whigs, Late Late
Show With Craig Kilborn (CBS,
check local listings for time).

Saturday, 5/29

* lce-T guest-stars on the sea-
son finale of VIP (check local list-
ings for time and channel).

Sunday, 5/30

* Aaron Neville performs from
the U.S. Capitol's West Lawn when
PBS presents the annual Nation-
al Memorial Day Concert (check
local listings for time).

Monday, 5/31

* VH1’s Behind the Music pre-
mieres a profile of the Red Hot
Chili Peppers (9pm).

Tuesday, 6/1
* Randy Newman, Jay Leno.
Thursday, 6/3

* Emilio & Gloria Estefan are
honored — and Carlos Ponce,
Jon Secada and Luther Van-
dross perform a medley of Glo-
ria’s hits — when ABC presents
the ALMA Awards, which salutes
Latino performers (7pm).

* Dwight Yoakam, Jay Leno.

BOX OFFICE TOTALS

Title § Weekend
Distributor (3 To Date)

1 StarWars: Episode | $64.81
The Phantom Menace (5105.66)
Fox*

2 The Mummy $13.79 .
Universal (p100.21) |
3 Entrapment $6.31 °
Fox ($59.88) -
4 The Matrix $2.87 ©
Warner Bros. ($149.50)
5 The Love Letter $2.69 :
DreamWorks® ($2.69) !
6 A Midsummer Night's $2.61
Dream ($8.23)

Fox Searchlight P
$1.75 |

7 Never Been Kissed
Fox ($46.19)
8 Black Mask $1.67
Artisan ($7.31)
9 Life $1.57
Universal ($57.53)
10 Election $1.47
Paramount ($9.16) =
All figures in millions

* First week in release
Source: ACNielsen ED/

COMING ATTRACTIONS:
This week’s openers include Not-
ting Hill, starring Julia Roberts and
Hugh Grant. The film’s Island
soundtrack sports a remix of
Shania Twain’s “You've Got a
Way," as well as cuts by Boyzone
(“No Matter What"), 98 Degrees
(| Do"), Elvis Costelio (“She”), Al
Green (“How DoYou Mend a Bro-
ken Heart?”), Spencer Davis
Group (“Gimme Some Lovin™),
Ronan Keating (“When You Say
Nothing at All"), Another Level
(“From the Heart”) and Steve
Poitz (“Everything About You™).
Two renditions of “Ain’t Mo Sun-
shine”— one by Bill Withers, the
other by Lighthouse Family —
complete the ST.

Gretchen Mol and Vincent
D’Onofrio star in The Thirteenth
Floor, which also opens th:s week.
Besides Harald Kloser's score,
the film's Milan soundtrack features
three swing tunes by Johnny
Crawford & His Dance Orches-
tra featuring vocalistMeghan Ivey:
“Caravan,” “St. Louis Bluss” and
“Easy Come, Easy Go”

Now playing is Trekkies, a doc-
umentary on Star Trek fans. Look
sharp for an interview with KLOS/
Los Angeles morning men Mark
& Brian.

[ 36 million households
‘ Cindy Mahmoud
) A J\ VP/Music Programming

& Entertainment

| Video Playlist

NAS f/PUFF DADDY Hate Me Now

BLAQUE 808

702 Where My Girls At?

CHANTE MOORE Chantés Got AMan

CASE Happily Ever After

JA RULE Holla Holla

WILL SMITH Wild Wild West

MISSY “MISDEMEANOR” ELLIOTT She's ABitch
R. KELLY Did You Ever Think

BUSTA RHYMES 1/JANET What's ft Gonna Be?

i Rap City

JT MONEY Who Dat

KRAYZIE BONE Thug Mentality

RUFF RYDERS Ryde Or Die

COOL BREEZE Cre-A-Tine (I Got People)
MACK 10 Let The Games Begin
RHAZEL All | Know

JUVENILE Follow Me Now

NAS {/PUFF DAODY Hate Me Now

B.G. Cash Money Is An Army

JA RULE Holla Holla

Video piaylist for the week ending May 28.

¥ H x
55 million households

Peter Cohen,
VP/Programming

| National Top 20 |

BACXSTREET BOYS | Want It That Way

WILL SMITH Witd Wild West

WHITNEY HOUSTON It's Not Right But It's Okay
BRITNEY SPEARS ...Baby Dne More Time

JT MONEY Who Dat

TLC No Scrubs

DEBDRAH COX It's Over Now

MASE Get Ready

RAHZEL All | Know

MISSY “MISDEMEANCR” ELLIOTT She’s A Bitch
112 Anywhere

FIVE Slam Dunk (Da Funk)

’N SYNC | Orive Myself Crazy

RICKY MARTIN Livin’ La Vida Loca

SARAH MCLACHLAN | Will Remember You
JORDAN KNIGHT Give It To You

JOHN WILLIAMS Duel Of The Fates

ICE CUBE f/KDRN F-Dying

ROB ZOMBIE Dragula

NAS {/PUFF DADDY Hate Me Now

Video piaylist for the week ending May 23.

P&ILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ROLLING STONES $2,395.3

2 GEORGE STRAIT $1,846.9

3 BLACK SABBATH $742.3

4 BILLY JOEL $733.8

5 SHANIA TWAIN $504.2

6 ROD STEWART $425.9

7 'N SYNC $373.7

8 NEILYOUNG $364.1

9 JAY-Z/DMX $298.0

10 KORN/ROB ZOMBIE $294.5
11 LAURYN HILL $246.6
12 ALANIS MORISSETTE $245.8
13 ENRIQUE IGLESIAS $212.6
14 TRAGICALLY HIP $196.6
15 MARILYN MANSON $187.3

Among this week's new tours:

ADRIAN BELEW
DOGSTAR
PETER HIMMELMAN
WHITNEY HOUSTON
JAMIROQUAI
MOFFATTS
PLACEBO
POUND
STYX
DONNA SUMMER
SURVIVOR
The CONCERT PULSE is courtasy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; Calitornia (209) 271-7900.

waanar amaricanradiohictary com

NEW THIS WEEK

* BASEKETBALL (Universal)
Starring South Park creators
Trey Parker and Matt Stone, this
feature film spawned a Mojo/Uni-
versal soundtrack with cover
tunes by Smash Mouth (War's
“Why Can’tWe Be Friends”), the
Dickies (Human Beinz’s “No-
body but Me”) and Reel Big Fish
(A-Ha’s “Take on Me”). Reel Big
Fish also contribute “Beer.”
Rounding out the ST are Nerf
Herder's “Don’t Hate Me (Be-
cause I'm Beautiful),” Deep Blue
Something's “Tonight,” Super-
suckers’ “Psyched Out,” Plas-
tiscene’s “Lemon Yellow,” Soul
Asylum’s | Will Still Be Laugh-
ing,” Louchie Lou & Michie
One’s “The Honeymoon Is Over;”
the Ernies’ “Motivate,” Goldfin-
ger’s “Hopeless,” and Cherry
Poppin’ Daddies’ version of
Harry Belafonte’s “Jump in the
Line (Shake Shake Senora)”

TT M T q —
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Are You Y2K 0K?

L1 Steps you can take right now to reduce the millennium bug’s sting

The Y2K computer crisis is a lot like the weather: Every-
body seems to talk about it, but nobody really knows what to do

about it.

Some are predicting a
total meltdown and the
collapse of the world’s §
economies, while others |
dismiss any notion of a |
major catastrophe as the §
ravings of paranoid
conspiracy-theory luna-
tics. As is usually the
case in these matters, the
real answer likely lies
somewhere between
those two extremes.

You can count financial talk
host and author Bruce Lefavi
among those who favor a more
reasoned approach to the Y2K
computer crisis. “1 doubt that a
total meltdown will be the case,”
says Lefavi. “But | do believe

£¢

I doubt that a total
meltdown will be
the case, but | do

believe there will be
some serious
disruptions in the
economy.

fo

Bruce Lefavi

there will be some serious
disruptions in the econo-
my. The prudent thing to
do is to prepare now for
the worst-case scenario
. and hope for the best.”
& Lefavi, who wrote the
book Bulletproof Your Fi-
nancial Future and hosts
a weekly syndicated fi-
nancial program of the
same name from 2-4pm
ET Saturdays (syndicated
nationally by Radio America Net-
work), sports a prolessional bio
that includes 10 years as a man-
ager and sales engineer for West-
inghouse Electric Corp., two
years as an options trader and
more than two decades as a Park
City, UT real estate developer.
Lefavi presently serves as Presi-
dent of the Salt Lake City-based
Letavi Financial Center, an inde-
pendent asset management and
tax planning firm for middle- and
upper-income individuals. Lefavi
frequently tours the country, lec-
turing and conducting workshops
for major corporations on finan-
cial matters.

In his role as a {inancial expert
he has appeared on CNN, CNBC
and numerous local TV and radio
stations. But one of Lefavi’s favor-

NEWS/TALK

ite subjects is the pending Y2K
computer crisis, and he has some
very specific steps he believes you
should take right now to help “bul-
letproof” your financial future be-
fore the year is out.

Hold Off On Surgery

During my conversation with
Lefavi, I mentioned that my aging
parents, who, like many of their
generation, are not computer sav-
vy, are a little overwhelmed by
media predictions of a worldwide
computer meltdown. Lefavi sug-

gests, “If one takes any sort of

regular long-term or life-sustaining
medications, I’d suggest trying to
get an extra supply good for up to
three months. Depending on the
sources for various medications
and where they’re manufactured,
while [ don’t think we’ll have no
access to medications, there could
be some shortages here and
there.”

Lefavi also advocates that peo-
ple include among their personal
records copies of their family
medical records. “Maintaining
documentation of any history of
illnesses, treatment, etc., could be
useful in securing reimbursement
from your insurance carrier after
the yeur 2000." he says.

Elective surgery is another
medical area where Lefavi has an
opinion: If you don’t need it right
away, don’t do it. “Do not sched-

are the details.

When: Friday June 11th
Time: 11:15am-12:45pm

R&R Convention *99 Update

&R Convention ’99 is coming up June 10-12 in Los

Angeles. Those of us in News/Talk radio who will be
attending will come together on Fri-
day morning for what promises to
be a very lively discussion of the con-
tinuing rapid expansion of new Talk
programmingon the FM band. Here

Topic: “FM Talk: Music Radio’s New Compe-
tition.” Music radio listeners are checking out
something new on the FM band — a station
where they don't play any music! You'll hear why our pane! of FM Talk true
believers says there's an FM Talker in your market’s near future, and why
you should really consider whether it should be your station!

Where: Century Plaza Hotel, Los Angeles

Panelists: Bob Moore, VP/GM, KLSX-FM/Los Angeles

Jack Silver, PD, KLSX-FM/Los Angeles

Michele Skettino, Director Marketing/Communications, Interep
Rhona Raskin, talk host, Rhona at Night

> A V4
CONVEN
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ule elective surgery for the first
few months of 2000, until we
know how well the hospitals,
clinics, doctor’'s offices and other
medical facilities are function-
ing,” he suggests. “There are
many interrelated computer sys-
tems that are part of medical tech-
nology, so until they get a chance
to see that everything is running
appropriately. I'd hold off on any
clective surgery early in the year.”

Fly At Your Own Risk

Lefavi says that privately
owned companies and businesses
are generally better prepared than
government-owned agencies and
other countries around the globe.
“For the most part, the majority of
major businesses in this country
have planned for this event for a
long time and are in pretty good
shape,” he says. “For example, |
think that we'll find that most of
the mayjor utilities in large cities
across the country will not be al-
fected much — although if [ were
receiving my electric from one of
the smaller utilities. I might be

4@

I would not fly for
the first three
months of the year
2000, until we see
just how safe air
travel will be.

concerned a bit.

“And because there is so much
interconnectivity in the nation’s
power grid, I suspect we will see
some power outages. But if your
business includes international
dealings. particularly in third
world countries, there will be a lot
of problems. Many of these coun-
tries really haven’t made any
preparations and are just waiting
to see what happens. Then they’ll
figure cut how to fix it.”

Lefavi saves his most serious

Continued on Page 28

S T

s

Environment
Health

Law
Women's Issues
Education

Politics
Free programs that win awards and
Call S00.323.9202

IET US

YOUR DAY

jlisteners

WwWW-amescanracgiohtstery—eont



www.americanradiohistory.com

R e —— - - S CE— S— -

NOW AVAILABLE NATIONWIDE

BOORI Z
informative, entertaining, and on the edge.

The Neal Boortz Show

KLIEekKcMO M-F 10 A - Noon ET  kLBJ« WDBO

Keeps your listeners
from getting ripped oft.
M-F 2-4 P EIT

The Motley Fool
Sat Noon-3 ET

The one radio show Wall Street
doesn’'t want you to hear.

KFI « WBAL ¢ KEWS « WTIC ¢« KTAR ¢ KNWX . KRLD

The only lawyer you'll ever love.

Handel on the Law
Sat 9A-Noon ET

KEWS e WDBO KALL ¢ WGY ¢ KXNT ¢ KOMO ¢ WTMA

Amy Bolton @ Media America (202) 546-7940, (212) 302-1100
Paul Douglas @ Cox Radio (404) 962-2078
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Are You Y2K 0K?

Continued from Page 26

criticism about Y 2K preparedness
for the U.S. government. Citing
as his source a recent congres-
sional report on the government’s
success at Y2K preparedness to
date, Lefavi warns. “Many agen-
cies in the government are seri-
ously underprepared for this
event, and the problems created
will affect everyone.”

Among the agencies Letavi
mentions is the IRS. “Make sure
that at the end of 1999, instead of
having money owed to you by the
IRS. you owe them money, be-
cause refunds will be delayed.”
When asked for his opinion of the
Federal Aviation Administration,
Lefavi is quite definite. Do not
fly,” he says bluntly. “Congress

You may contact Bruce Lefavi at
(801) 486-9000 or by fax at (801)
486-9508.

of, ROMALD

has rated the FAA with an "F’ for
preparedness. It is the worst of the
worst when it comes to govern-
ment agencies, and that right there
says a lot. Although I'm not con-
vinced we'll have airplanes drop-
ping out of the sky. I do think there
will be substantial and potentially
chaotic problems in our aviation
system worldwide. I would not fly
for the first three months of the
year 2000, until we see just how
safe air travel will be.”

Keep Copies Of Records

Lefavi suggests that there are
many personal records that you
should retain in anticipation of po-
tential Y2K problems. “First, I
would get a fireproof in-home
safe, if you don’t already own one.
Keep copies of the originals in
your safe at home, and the origi-
nals in a safe-deposit box. Get
your academic records for as far

" JOAN RIVERS

World Class Talk

back as is practical, so that you
have copies of grades and other
scholastic and academic achieve-
ments. I'd also keep copies of
adoption papers, both your own
and those of any adopted children
you might have. And be sure to
have certified copies of your entire
family’s birth certificates.”

Other personal records that are
presently held by the government
that Lefavi suggests you have on
hand are up-to-date military and
Veterans Administration records
and your Social Security earnings
to date. *"To obtain a form disclos-
ing a record of earnings paid into
Social Security and future bene-
fits,” he advises, “"you must re-
quest a statement by calling the
Social Security Administration at
(800) 772-1213."

Here are some additional finan-
cial records that Lefavi recom-
mends keeping copies of, which

40

The WOR Radio Network offers the widest variety of Talk talent in the
industry. Our Talk Show Hosts come to us and stay, so you don't risk con-
stant program changes while you try and build a franchise in your market.
Nearly 400 stations rely on us for weekdays and a full schedule of

weekend shows.

A simple phone call will make it all work for you. For more information
contact Rich Wood or Ron Nahoum at
(219) 6492-4533 or Skip Joeckel in our
Western office at (719) 579-6676.

RADIO NETWORK

www-americanradiohtstorv.com
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 Annuities (fixed and variable)

» Antenuptial agreement

« Bills of sale

« Bills (monthly and quarterly)

* Bills (medical)

* Business accounting records

» Business continuation
agreement

* Business legal records

* Cemetery deed

» Checkbook records/bank
statements

 Deferred compensation
agreement

Checklist For The Year 2000

adio talk host and author Bruce Lefavi suggests the
 following items as things you'll want to copy and keep
on file before the clock strikes midnight on December 31,

* Employee benefit records

* Family genealogy

* Immunization records

*|eases

* Marriage certificates

* Mortgages and notes owned
and/or owed

* Naturalization papers

» Partniership papers

« Payroll check stubs

* Prenuptial agreement

» Recaords of all investments

e Willsftrusts

he cites as simply good record-
keeping advice in any year:

* Bank statements — Start
saving them now and keep them
through the year 2000.

* Brokerage account state-
ments — You should have three
years of statements, and you
should take possession of all
stock and bond certificates except
tor mutual funds.

* Canceled checks/credit card
statements — You should have
three years running on file.

* Deeds, titles and insurance
po cies — Be certain you have
these in a safe-deposit box.

¢ Divorce or separation agree-
ment — Keep any for yourself or

| your former spouse.

|

* Insurance policies — These
include health. life, casualty. auto
and liability policies. Make cer-
tain that you keep them up-to-
date, and file expired policies in
order to substan-
tiate a pattern of

“If you live in one of those areas
that are not served by a major util-
ity company, you may want to con-
sider looking into getting a gener-
ator to get you through any loss of
power ir those first few days or
weeks. If you live in a place like 1
do here in Salt Lake City, where it
will be the dead of winter on Janu
ary |, plan to provide a backup
heating system for your home. And
you should have at least a three-
month supply of food available for
all members of your family just in
case there are shortages or pan-
ics. I don’t think there will be a sit-
uation where no food is available,
at least not in the U.S.. but there are
likely to be shortages of certain
foods here and there.”

A final suggestion from Lefavi
is to be sure that your long
distance phone carrier will be
working. “AT&T currently claims
to be YZK compliant,” he says

“But you should
check with your

coverage. long-distance
¢ [RS tax re- These are all things supplier to be
turns — Make o sure they are
certain you have that I believe you ready for the
at least three can do that will cost year 2000,”
years running on you very little, but Lefavi adds
file. that if you

* Auto main-
tenance records
and title
Keep the full
history for as
long as you own the car.

* Passport — Get a new one.
If you don’t have one, get one for
every member of your family.

* Retirement plans — Keep
copies of benefits due and an actu-
al hard copy of the plan document
that governs your pension plan.

Cash, Food and Fuel

Three key items that Lefavi
suggests you have on hand in the
first critical days of any polential
Y 2K problems are cash, food and
fuel. “*Have some actual cash in
hand, and 1 don’t mean cash in a
checking or savings account.” he
suggests. “Various systems may
not be working in order for you to
get your cash or to make credit
card purchases. so you'll want to
have some hard cash on hand. If
you have some place safe to store
it, extra fuel is good to have
around too.

could be lifesavers
if the crisis is bad.

haven’t planned
ahead yet and
taken what he
m calls a “reasoned
approach™ by
doing at least those things he rec-
ommends here, you'd be wise to
get on it right away. “These are
all things that T believe you can
do that will cost you very little.
but could be lifesavers if the cri
sis is bad. I recommend that all of
these thirgs should be in place by
mid- 1999, because there could be
panics during the last half of the
year as more people become con
cerned about these items.”

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at (619) 486-7559 or
e-mail
alpeterson@rronline.com;
fax:

(619) 486-7232
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Continued from Page 8

“They could be the portal. and
they could bring in a lot of people
on the front end.” he said. “Noth-
ing is set in stone yet. and we've
got proposals from different com-
panies. In the next couple of
weeks I hope to have some prelim-
inary announcements. We have a
lot of respect for what AOL has
done.”

‘Tell ’Em WSIX Sent Ya’

Branding will be key to the In-
ternet operations’ success. An-
nouncers at Chancellor’s free.
over-the-air stations will remind
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their audiences to tap into the
AMFM website. “They may send
them there by contesting. by tell-
ing them. “We will be giving away
$5.000 this hour only on
WSIX.com.”

Hicks said the company has
“some techniques that we’ve sam-
pled. We know we can drive traf-
fic to the Internet, and we also
know we have a cume of 66 mil-
lion people every week who listen
to our radio stations. If we can get
a healthy portion of that to the In-
ternet, we will have a very viable
business.”

AMFM’s goal is to have the Top
75 markets up and linked by this
time next year. Currently, Chancel-
lor is building and testing its Inter-
net acumen with the website for
WIOQ-FM/Philadelphia.
www. Q102philly.amfmi.com. In
what Hicks characterizes as “a liv-
ing test” and “‘a work in progress.”
the site will soon, if everything
goes according to design, stream
audio, offer e-mail accounts to lis-
teners, offer a buyers’ club and be
the gateway to Chancellor’s world
of e-commerce.

AMFMi has hired a web man-
ager for each station and an Inter-
net manager for the entire Phila-
delphia market. where the group
has seven stations. “To make it
work right, especially in a large
market. you need somebody in
the station whose full-time job is
to have their finger on the pulse
of the station and be able to trans-
fer that to the website.” Hicks
said. “T think you'll see this be-
come a standard position in a lot
of places.

“It’s a great promotional tool.
The data you receive is invaluable.
When you do this contest and say.
“We are giving away $5.000 an
hour.” what you receive are the e-
mail addresses of those people.”

But with that valuable informa-
tion comes a certain responsibili-
ty to listeners. “You have to be
careful what you do with that in-
formation. It’s extremely valuable.
I guarantee we aren’t going to sell
it. because that’s kind of our con-
tract with the listeners.” Hicks ac-
knowledges that it does give the
station access to its audience in a
way never before enjoyed by ra-
dio: the opportunity to give P1 lis-
teners a heads-up on ticket give-
aways to upcoming concerts.

Spreading Wings

Last week’s appointment of
former American Airlines Chair-
man/CEO Robert Crandall to the
Chancellor board (R&R 5/21)
may signal the company’s urge to
expand its horizons in technology.
Crandall is credited at American

with the advancement of the Sabre |

reservation system. marked im-
provement in the airline’s ability to
inform and communicate with its
passengers and better overall cus-
tomer service.

Hicks welcomed Crandall’s ap-
pointment. *I think there are a lot
of things in this whole hub-and-
spoke concept that he understands,
and a lot of principles that radio is
just now having the opportunity to
grapple with. Airlines went
through deregulation a lot longer
ago than the broadcasting industry.

You think of the basic things that
airlines have done: customer ser- |
vice. information-delivery sys-
tems, frequent-flyer programs that
can set a pattern for possible fre-
quent-listener programs. There are
a lot of parallels you could make
if you thought about it.”

Keyboards for Billboards

Chancellor’s focus on in-home
media sharpened even more tightly
last week when the company re-
tained investment companies Mor-
gan Stanley Dean Witter & Co.
and Greenhill & Co. to handle the
possible sale of its outdoor divi-
sion. Chancellor invested about
$1.6 billion in two outdoor acqui-
sitions last year. and the_sale price
could range from $1.5 billion to
$1.9 biilion.

“The company’s forward focus
is radio — our biggest growth is
in radio.” a company spokesman
told R&R, adding that the outdoor
division sale would “go a long
way toward reducing debt and help
move us up to an investment rat-
ing faster than by mid-2001,”
which the company is now on
track to do.

While change is afoot. the
Dallas-based company is also
leaning toward moving from Nas-
daq to the New York Stock Ex-
change. where its trading symbol
likely will be changed to AFM (the
NYSE uses only three letters). The
reason for the switch is all about
money: Mutual funds tend to in-
vest in companies on the S&P500,
and 92% of those companies are
on the NYSE.

Denver

Continued from Page 3

with Denver’s ever-evolving listen-
er audience.”

Initially, the FM station is being
positioned as “‘Denver’s Jammin’
Oldies — the New 92.5.” A contest
is underway in which a listener can
win a $25,000 grand prize by com-
ing up with the most appropriate
new name for the station.

AMFM Chiet Programming Of-
ficer Steve Rivers, who has guided
the group’s launch of its “Jammin’
Oldies” stations. will serve as PD
on an interim basis. “Based on our
exhaustive research.” Rivers said.
“it was clear that hip, adult Denver
listeners desired a sound not served
by existing mainstream formats. a
sound to call their own. And al-
though this format will be attractive
to adults, it truly has a mass ap-
peal.”

Pittsburgh

Continued from Page 3

this type of music. We are also ex-
cited about the winning combina-
tion of *3-W-S.” the Oldies station.
and WJJJ. the Jammin® Oldies sta-
tion. With these two stations, we
now serve the entire baby-boom
generation. WIIJ appeals to 30-44- |
year-olds, and 3-W-S serves the 40-
54-year-olds.”

Like the Jammin® Oldies station
in Denver, WJIJ will award a
$25.000 prize to the listener who
provides the best name for the sta-
tion. !

wanny americanradinohictory com

Convention
Continued from Page 1

the first American to bring hostag-
es out of Kuwait and Iraq in 1990.

Of course. Jackson has also been
active in American politics. His
1984 presidential campaign drew
3.5 million votes and registered one
million new voters. His 1988 can-
didacy won seven million votes and
registered two million new voters.
{Jackson has already indicated that
he will not be a presidential candi-
date next year.) One of his sons,
Jesse Jackson Ir., is a congressman
whose district includes a portion of
Chicago.

Etheridge, Colvin
Headline Superstar Show
Melissa Etheridge and Shawn

' Colvin will headline R&R’s Satur-

day Night Superstar Show at the
Century Plaza Hotel. An artist with
sales of more than 25 million
records and two Grammy Awards to
her credit, Etheridge will debut ma-
terial from her forthcoming Island/
Def Jam album. Breakdown, includ-
ing the first single, “Angels Would
Fall.” The single is slated for release
on the heels of Convention *99.

Continued from Page 8

For Colvin. this performance
culminates a period that saw her
win two Grammy Awards in 1998
— “Sunny Came Home,” the
smash single from her multiplati-
num A Few Small Repairs. took
Song of the Year and Record of
the Year. Colvin is busy readying
her own next release. and report-
edly working on a “supergroup”
project that features Bonrie Raitt,
Jackson Browne and Brucz Horns-
by, as well as Colvin herszIf.

R&R Convention 99 will also
feature a host of other performers
over three nights, including Cha-
ka Khan. who will serve as musi-
cal entertainment during the Urban
radio R&R Achievement Awards
celebration Friday night. Other art-
ists scheduled to perform in con-
junction with the convention are
Bush, Verve Pipe and Megadeth
— along with R&R’s second an-
nual “Power Jam,” featuring K-Cl
& JoJo (who will also serve as the
Friday afternoon lunch entertain-
ment), Krayzie Bone, Jesse Pow-
ell. Trina & Tamara, Cestiny’s
Child and Blaue. Tyrese. Imperial
Teen, Moby. Taxiride and Self will
also perform.

BUSINESS

S&P Ups Radio One Credit/Loan

Ratings; Drops CD Radio

S tandard & Poor's last week revised its rating of Radio One’s coroorate
credit and bank loan standing from “B” to “B+” and its subordinated
debt rating from “C+" to “B” S&P also withdrew the “CCC” rating on a pre-
ferred stock that had had its offering canceled and characterized the Urban
group’'s outlook as“stable” The upgrades come in the wake of Radic One's
strong public offering three weeks ago, coupled with the company’s recent
Q1 report, which showed an increase in cash flow diversity from acquired
radio stations and an abiiity to increase same-station revenues.
Meanwhile, S&P dropped CD Radio’s outlook from“developing” to "neg-
ative” based on the substantial financial and business developmerit risks
that CD Radio faces in the construction, launch and marketing of its satel-
lite digital radio service, set to debut late next year. S&P also assigned a
“CCC+"rating to the company’s recently issued $200 million 14.5% senior

notes.

Analysts Rate €D Radio, Launch Media

B ank of America Securities analyst J. Armand Musey has issued new
coverage of CD Radio and given it a “buy” recommendation, while
Hambrecht & Quist analyst Paul Noglows added Launch Media, which re-
cently purchased SW Networks, to his new “focus list.”

Supreme Court Rules Media Can
Be Liable In Ride-Along Suits

he U.S. Supreme Court ruled on Monday that police could be held liable

in lawsuits if they allow the news media into a suspect's home. The
case affects news crews that follow police into a person’s home during an
arrest or search, likely ending the popular practice of “ride-alongs” as a
violation of constitutional privacy rights.

Infinity Reportedly Discussing
Buyout Of Outdoor Systems

nfinity is pursuing talks to buy Outdoor Systems, a Phoenix-based bill-
board company with 237,500 outdoor displays in North America, CNBC
network reported last week. Officials from both companies declined to dis-
cuss the report, which said that talks are heating up because Cutdoor
Systems may be willing to lower its asking price of $35 per share. The
company, founded in 1980, is currently trading around $29 per share. Infin-

ity already owns TDI outdoor.
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A Beautsful

the new single from their

debut album 001

ALREADY ON!!

WKQX
WGRD
WBRU
WRAX
KMYZ
WARQ
WKRL
WMRQ
KLZR
KWOD
KCXX
WXSR
WRRV
WPGU
KQRX
WGMR
WGBD
KBRS

ON TOUR NOW.

Management: Roger Jansen at KMA Management

www.dovetailjoint.com

RECORDS GROQUP

COLUMBIA &'p (AWASIE)

Records

~ “Columbia” Reg. U.S. Pat. & Tm. off. Marca Registrada/

©1999 Sony Music Entertainment

-------- "STREET TALK.

Radio Doing Good Deeds, Pt. 1

Imost immediately after officer Troy

Blando was killed last week while

working undercover, a pair of
Houston radio stations began raising money
for his family. KKBQ held a remote last
Friday (5/21) to solicit donations to the 100
Club, an organization that assists families
of officers killed in the line of duty. KHMX
raised nearly $200,000 after its Larry &
Shelby morning team held a two-day
marathon (PD Randy James even agreed to
match the donation of a SWAT team
officer’s paycheck). The police showed their
appreciation by parading more than three
dozen squad cars (with lights flashing!) in
front of the station, while a police chopper
hovered overhead and trained its spotlight
on the 23rd-floor studio window.

} Good Deeds, Pt. 2 ‘

I's not often that you see a major radio
group make a donation when there’s an
opportunity to make a buck, but that's what
Cumulus did in Augusta-Waterville, ME.
Recent purchases put Cumulus over its
market limit, so the group is donating WHQO-
FM/Augusta-Waterville to Maine Public
Broadcasting rather than selling it to another
commercial broadcaster. “We considered it,
but we’ve got such a big investment in Maine
broadcasting, we thought it would be nice to
make a contribution to the public radio guys,”
Cumulus Exec. Chairman Richard Weening
tells ST. WHQO-FM had revenues of
$100,000 in 1998, according to BIA
estimates.

Know that old saying “You have to
spend money to save money”? It will
reportedly cost SEA Star $3 million to
consolidate all of its five Nashville
stations under one roof. But as SEA Star
Pres. John King told the Nashville
Business Journal, “You're making better
collective use of brain power. From an
economic standpoint, equity is good, rent
is bad”

} Fired For Shooting 4
His Mouth Off

WEMX/Baton Rouge morning man Rob-
O was dismissed last week for suggesting
that a fourth-grader bring a gun to school.
Citywide Communications Pres. Peter
Moncrieffe told AP, “We thought it wasn’t a
responsible thing to do” in the wake of last
month’s Littleton, CO shootings. Rob-O
reportedly took the call from the youngster,
who'd been kicked out of school for cursing,
and said the kid should take an automatic
rifle to school and start shooting people.

Syndicated morning guys Bob & Tom —
three-time Marconi Award winners
themselves — have been set to host this
year’s Marconi Radio Awards, Thursday,
Sept. 2, at the NAB Radio Show in Orlando.

KLOS/L.A. PD Rita Wilde checks in with
ST to say the station — despite its new
“Classic rock that really rocks” positioner —
isn’'t going Classic Rock. ““90s music and
compatible currents will continue to be
played,” she explains.

Congrats to the Warner Bros. promo
staff for a truly smashing, shag-add-delic
week at radio. The Red Hot Chili Peppers’
“Scar Tissue” picked up 222 adds, achieving
Most Added status at Alternative, Active
Rock and Adult Alternative. Counting its
three early adds last week, the track
completed a first-week clean sweep of the
entire Alternative panel. Meanwhile,
Madonna’s Austin Powers: The Spy Who

Continued on Page 33

Rumors

» With his contract up at the end of the year, could
a bidding war develop over WGN/Chicago’s million-
dollar morning mainstay, Bob Collins?

» Does Clear Channel have plans to upgrade the
suburban Cleveland signal of WZLE, which flipped
from Religious to CHR “Kiss” last Friday (5/21)?

.

WHAT DOES IT ALL MEAN?

i;llutrmon News reports on the breaking stories in the werld of nutrition

content. Five times a week, 60-seconds MARKET EXCLUSIVE,
delivered by satellite for maximum timeliness and quality. Catch
Total Nutrition News every Friday. Bulk feed at 3:00 p.m. Eastern
time, SATCOM C-5, transponder 23, SEDAT channel 13.
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Total

Call 1-800-334-5800 for the total story on Total Nutrition News.
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ALICE IN CHAINS

JERRY CANTRELL LAYNE STALEY MIKE INEZ SEAN KINNEY

g w NEW
RECORDING

FE - THE BEST OF THE

——

0

IN STORES TUESDAY, JUNE 29.

COMING THIS FALL, THE MONUMENTAL ALICE IN CHAINS BOX SET MUSIC BANK . 3 COS
PLUS AN INTERACTIVE CD-ROM, FEATURING MORE THAN 40 SONGS INCLUDING ESSENTIAL
MASTERS, 2 NEWLY-RECORDED TRACKS, RARE B-SIDES, DEMOS, ALTERNATE TAKES AND

NEVER-BEFORE-HEARD LIVE RECORDINGS. o
PRODUCED BY YOBY WRIGHT AND DAVE JERDEN MANAGEMENT: SUSANSILVER  WWW.ALICEINCHAINS.NET  WWW COLUMBIARECORDS CuM m
COLUMBIA' AND % REG U, PAL 8 T4, OFF MARSA REGISTRADA A0 1999 SONY MUSH ENTERTARMENR: 2C .
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PROMO ITEM OF THE WEEK — Chaka ... better
than sex? If it's true what they say about chocolate,
then the fortunate folks who got this marbled
“Chakalate” in honor of Khan's new CD, Come 2 ‘
My House, must have been absolutely orgasmic.
(By the way, you can experience the rapture of Cha-
ka Khan live at R&R Convention '99! She’ll be per-
forming at the R&R Urban Industry Achievement
Awards show, Friday, June 11 at 7pm.) J

Continued from Page 30

Shagged Me single, “Beautiful Stranger,
grabbed Most Added honors this week at

CHR/Pop with 97 adds.
> It Only Hurts When
I Cash The Checks

Former KIRO-FM/Seattle morning host
Pat Cashman, who was replaced last
month by the syndicated Mark & Brian
Show, has parlayed his radio misfortune into
some bucks while he’s on the beach. A local
bank hired Cashman to cut some radio
commercials that play off his misfortune.
“Here in the Northwest, we never really
know when the unexpected will strike,”
begins one of his spots. “Who knows? You
might experience some sort of unforeseen
personal upheaval...”

Congrats to former KROQ/L.A. morning
sports guy Jimmy Kimmel, who has moved
on to a TV career as co-host of Comedy
Central’'s Win Ben Stein’s Money. That move
got him a daytime Emmy for Qutstanding
Game Show Host last week. Nice touch, by
the way, trying to give your Emmy to Susan
Lucci. She’s got one of her own now, thank
you very much....

A couple of guys who are keeping their
day jobs, but adding a little bit on the side,
are United Stations Pres./CEO Nick
Verbitsky and EFM Media Pres. Ed

From the pages of
FORTUNE Magazine

% s
BUCCES

STREET TALK.-

Rumbles, Pt. 1

* Suburban WNJR-AM/NY, which picked up the
Nostalgia format after WQEW signed off, is getting
new calls WNSW to match its “Sunny 1430" moni-
ker.

+ Journal's KESY-FM/Omaha flipped from AC
“Easy 97.7" to CHR/Pop “Channel 977" last Friday
(5/21). Co-owned KESY Programming Asst. Eric
Johnson is namad PD/MD.

* Nassau Brozdcasting’'s WTTM-AM/Princeton,
NJ flips to “Sports Radioc 1680, primarily airing
ESPN Radio Network programming and local sports
play-by-play.

* WKKT/Charlotte MD/PM driver Shane Collins
is named PD/mcerning personality at WPAP/Pana-
ma City, FL.

* KKTT/Eugene, OR PD Jim West steps down
to concentrate on mornings. Afternoon driver Chris
Crowley is acting PD.

¢ Russ Davidson exits KZWY/Sheridan, WY to
claim the PD job at Clear Channel’s WKSB/William-
sport, PA. He'll begin at“Kiss FM” on June 21.

* Pop Alternative KLCA/Reno afternoon driver
Bill Schulz segues to sister CHR/Rhythmic KWNZ
as PD/afternooner, replacing Bill Shakespeare.

* WQZQ/Nashville PD/MD Mike Gibson exits.

* WHTZ/New York OM Kid Kelly drops his night
shift. Late nighter Billy Hammond segues to nights,
and Jo.Jo Morales takes overnights.

< McLaughlin, who are partners with

advertising exec Jerry Della Femina in a new '

midtown Manhattan restaurant, Della
Femina. Tell 'em you want the “lI know the
*owner” discount!

From the “life is rough” department. It's
not enough that AC KSBLs Gary &
Katherine have the privilege of working and
living in beautiful Santa Barbara, CA — they
recently got to broadcast their morning show
from Jamaica. Next thing you know, we'll find
out they actually get paid for this too!

DAY! — OK, so she’s fully clothed ... we're just
really looking forward to the new Austin Powers mov-
ie. Anyway, the former British prime minister recently
got to hang out with KABC/L.A. afternoon personal-

‘ MARGARET THATCHER NAKED ON A COLD

\ ity Larry Elder. He, mercifully, is also clothed.

A license-free 90-second Radio Feature
hosted by 25 to 30 of the most successful
men and women in the business world.

Secrets of Succest PREMIERES NATIONWIDE
JULY 1, 1999. Call now and be the only
station in your market to have it!

call 1 {800}335'4612 for a dema

ECHO RADIO PRODUCTIONS, INC. Tel 970/925-2640 Fax: 970/923-9369
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: Next level radio solutions:
. Harris Broadcast Systems

From source to transmitter,

Harris has taken steps to offer
complete radio solutions to
its customers around the
globe. Whether you need one
component in the air chain
such as a DRC2000 Digital
Audio Console, Harris ZCD FM
transmitter, DX AM transmitter,
or a completely integrated
studio, Harris is ready to bring
your radio station to the next

level.

1-800-622-0022
www.harris.comy/communications

Communications
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Rumbles, Pt. 2 Vv

* KNIX/Phoenix MD Buddy Owens will leave
the station once Clear Channel closes on the sta-
tion, which is expected early next week.

¢ KKFR/Phoenix swinger Charlie Huero adds
APD/MD stripes. Nighttimer Mark Medina drops
music duties and moves from nights to after-
noons, where he'll be teamed with former KYLD/

| SFnighttimer CK.

* AtWFLZ/Tampa, acting MD Stan“The Man”
Priest is now officially MD.

* WBLI/Long Island MD Al Levine adds APD
stripes.

* WOW-AM & FM/Omaha PD Trisha Matthews
returns to her hometown as MD forWSM-AM/Nashville.

* At KQAR/Little Rock, morning driver Kevin
Clay exits, APD/MD Jason Addams trades his
music duties for mornings and PD Gary Robinson

When you’re ready to take
it to the streets, the

Thunder Truck™ is a
great, customized remote

Rick Neuman named Sr. VP/Strategic
Development for Chancellor Media.

Tracy Johnson elevated to VP/GM of KFMB-AM &
FM/San Diego.

Dave McKay tapped as PD of KJQY/San Diego.
Boyd Arnold returns to Hartford as VP/GM of
WCCC-AM & FM.

L.A. morning legend Robert W. Morgan dies

adds MD stripes.
. . . » KOXE/San Angelo, TX afternoon driver Dar-
Ve h | C I e . B Ul It- N re m Ote ren Prater joins crosstown KIXY as APD/MD/af- V
ternooner.

1 1 RS S AL ST SO S TR * Polydor/Nashville revived; Harold Shedd named
StUdIO, CUStOm g rap hICS, to '-w?-.iot AC WQSM/Fayetteville, NC PD Rick Pres., Steve Miller VP/GM and Buddy Cannon
L E D m e Ssa e S i n S O’Shea adds MD duties following Chuck Tager’s . \é::wpc‘igfl\)liller made Exec. VP/MKig. at MCA

g g RN departure. . . Records. . .
. Ka'p‘:?:;liz':argo’ AIPHGIRA:CH L JIEH SRLTLC « Jim Glass is promoted to GM of WKNR/Cleveland
C reate an I m pact Wh e n « WNJO/Trenton, NJ nighttimer Tripp Rogers * Gary Bruce becomes PD of WWWE/Cleveland
adds APD duties.
. . * WKXJ/Chattanooga MD/middayer Dr. Dave v
your station vehicle pulls

* Due to budget cuts, KYLZ/Albugquerque MD/
APD Rob Royalie exits.

* With Dr. Laura Schiessinger’s show go-
ing to crosstown WGST at the end of the L C .
month, WSB-AM/Atlanta hosts Neal Boortz KHQT/San Jose PD Jim “Catfish” Prewitt adds

and Clark Howard are extending their shifts, OM duties.
effective May 31. Boortz’s slot will lengthen to
8:30am-1pm, while Howard’s show will run 1-
6pm.

* KKHU/Honolulu PD Charlie Garrett
moves from afternoons to mornings as Kimo
Kahoano heads to sister KORL for wake-ups.

* WEZB/New Orleans morning driver
Wankus exits.

Mark Chernoff chosen as PD of WXRK/NY.
Pat Holiday accepts WRRM/Cincinnati PD gig
Lou Simon set as PD of KZHT/SLC.

up to a remote! Call for
more information — this
vehicle can be completely
customized for you.

Jim Quello appointed for another seven-year term
as FCC Commissioner.

Rick Carroll returns to KROQ/L.A. as PD.

Steve Harris hired as PD of WDRQ/Detroit.
Famous Lost Words: “When | got to DC, | was told
my predecessor (Howard Stern) did a lot of ethnic
humor, and it was one of the big listener complaints
So after he was gone, | figured, well, let’s just not
do that” — then-WWDC-FM/DC morning man The
Greaseman

Records v

¢ Motown taps former Atlantic Sr. VP/Urban

-FM WNEL WPRM Radio Venus WQOK WENN KOKU KSMB Scot-FM WNEL WPRM Radio Venus WQOK WENN

Music Manny Bella as its new GM and elevates * Tony Berardini promoted to PD of WBCN/Boston
Barbara Seltzer to Exec. VP and Davey Ingen- * Mike Moore made GM of KATT/OKC.
loff to VP/Pop Promo. Meantime, look for Ron- ¢ Harte-Hanks acquires R&R
nie Johnson and Morace Landy to join the At-
lantic Urban promo team.
* Interscope taps former Jive West Coast rep v

Enrique Ongpin for Southwest regional cross-
over duties, based in L.A.

* TVT recruits Velvel's Laura Bender to
handle Midwest regional duties based in the

Windy City.
*» Epic SF local Robin Silva exits after 11 years

with the label.

* Will the two-man race to become Capitol’s
new crossover king be over by the end of this
week?

George Harrison forms Dark Horse Records,
Scotty Brink joins WLAC/Nashville for afternoons

BROADCAST
PRODUCTS

INCORPORATED

P.O. BOX 2500
ELKHART, IN 46515
USA
(219) 293-4700

1-800-433-8460

KSMB Scot-FM WNEL WPRM Radio Venus WQOK

if you have StreetTalk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod @rronline.com

WHEN WAS THE LAST TIME UPI
SUBSCRIBERS GOT A RATE INCREASE?
_ Answer: Ronald Reagan was in his first term!

The Reasonable [o;z}

Ben Avery, National Sales Manager NEWS*WEATHER=SPORTS~EUSINESS=FEATURES
800 503 9993 or bavery@UPl.com IT'S ALL THERE WHEN YOU NEED IT: FROM UPI
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LENNY RRAVITZ

I R&R Alternative @~ ereaxer ||

Modern Rock BDS 23-18%
Approaching 1000 spins in
just three weeks

[ R&R Active Rock O-O |

| R&R Rock O-@ |

Active Rock BDS 13-10%
Top 5 most requested at Rock Radio

o i |

More Tour Dates €oming Soon

From The Album

1.2 milli d
»2 million scanne

NEMAAN

{
A \__';\\

U LJLJ. l‘x @k_J U

From the Lenny Kravitz album 5 re-released with bonus tracks.
Available in stores June 1

From the Maverick aloum

Music From The Motion Picture

Austin Powers: The Spy Who Shagged Me ,4“ fﬁ%
Availablz in stores June 1 1
Film opers June 11 : PO ot i e
www.maverckrc.com/austinpowers
Procuced and arranged by Lenny Krawtz Morion Picture Artwork, TM & Sooyight ©1998 New Line Procuctions.

nghts reswrvec

Representation: Craig Fruin and Howard Kaufrman / HK Management €1699 Maverick Recording
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STEVE WONSIEWICZ

swonz@rronline. com

Robbie Williams’ ‘Ego’ Lands In U.S.

1 Capitol takes small steps in U.S. to break artist who is already

a superstar in Europe

As a recovering addict, Capitol Records recording artist
Robbie Williams knows a thing or two about the importance
of taking small steps when it comes to reaching the ultimate
goal. And for Williams, not to mention Capitol, small steps are
exactly what are being taken to break one of Europe’s most

popular and best-selling artists.

Those baby steps have already
paid off for Williams. He received
glowing reviews from radio and the
press during his recent appearanc-
es in the U.S. Also, his debut sin-
gle, “Millennium,” is a top 25 track
at Hot AC and CHR/Pop and is
continuing its upward climb.

While Williams is accustomed to
playing in front of crowds of
20,000 or more in the British Isles,
he realizes he needs to start small
and make plenty of return visits to
the U.S. if he wants to be success-
ful here. "I keep coming back for
more punishment.” jokes the fa-
mously self-deprecating singer-
songwriter after his second round
of performances in the U.S.

Keep It Comin’ On

“You have to be here an awful lot
if you want to make it. We just got
finished with a little club tour, I did
a few things for MTV, and I did the
Letterman show.” Williams contin-
ues, "I feel great about America,
even though it kind of scares me,
because it is so big. I would really
like to break here and sell a lot of
records, because it would piss a lot
of people off. That’s what I want to
do, and I will do anything to sell
these records.”

Williams' quest to conquer
America. after selling several mil-
lion albums across the pond, comes
at an interesting time. Solo male
pop artists are on the verge of mak-
ing a comeback after playing sec-
ond fiddle to female acts for the
past couple of years. Also, the teen-
pop juggernaut continues to show
remarkable sales resiliency. with no
signs of abating anytime soon.

While Williams himself was a
member of a prototypical British
“boy band.” Take That, he cringes
at the comparison with today’s teen
pop. especially given Take That’s
meteoric rise and his own subse-
quent public struggle with sub-
stance abuse. Williams naturally
wants to put a lot of distance be-
tween his current work and Take
That.

Beyond Boy Bands

I wouldn't categorize my music
with the other boy bands,” he stress-
es. “My music has guitars in it, and
I sing about what I believe in and
think about instead of what some

record company is telling me to sing
about. That’s a big difference.

“It used to kill me, being an 18-
or 19-year-old, and all my peers
were into rap music and indie

RobbieWilliams BurtBaumgartner

bands like I was, and we couldn’t
do that kind of music. Being cate-
gorized as a ‘boy band" did noth-
ing for my self-esteem.”

Interestingly. Williams said it
wasn’t a big struggle forging a new
image as a solo artist. “It wasn’t
that difficult, because basically all
I had to do was just be me. What |
do is sing great songs that have gui-
tars in them, and I go to rehab.
That’s me. And then everybody in
Europe went. ‘Oh, yeah. We like
that.””

While his debut album, Life Thru
a Lens, was released by Chrysalis
in Europe in September of 1997,
parts of that release and 1998’s /'ve
Been Expecting You were combined
for the initial U.S. release, The Ego
Has Landed. Williams likes that
strategy for tackling the U.S. “To be
awfully honest, there are a few
songs on the first album that I
wouldn’t have wanted to bring to
America. I'm still finding my feet
musically and lyrically. I still lové
those songs dearly, but I sort of sent
them off to boarding school while
I'm in America.”

Williams understands that he
faces the usual challenge to win
over U.S. programmers when it
comes to his music. “You have a
lot of categories over here. That
doesn’t happen in England, be-
cause it's small enough that we
don't need to segregate a lot of the
music. But here, I can’t get my
hands around it, because a lot of
my music fits a lot of different for-
mats.”

But Williams realizes he’s sit-
ting pretty. “I'm in a very fortunate

position. I have a major record
company behind me in America
that wants to spend a lot of mon-
ey; I’'m doing very well in Europe;
and I'm only 25 years old. It’s
great, and it’s only now sinking in.”

The Importance Of
Showcases

Capitol's effort to break Williams
marks the beginning of the label’s
renewed push — spearheaded by
label President/CEO Roy Lott —
into the main-
i#| stream pop mar-

| ket. It also coin-
cided with the
§ arrival of Sr.
1 V P/Promotion
{ Burt Baum-
gartner. In fact,
Baumgartner’s
| first day on the
job involved
“ catching a flight
Steve Rosenblatt 1o Dublin to see
Williams perform.

“Capitol sent me the record
the day before the flight,” recalls
Baumgartner. “'I loved the record.
but as soon as I saw his show,
saw the crowd react and met
him, I knew [ was blessed to start

@

It used to kill me,
being an 18- or 19-
year-old, and all my
peers were into rap

music and indie bands
like | was, and we
couldn’t do that kind
of music. Being
categorized as a ‘boy
band’ did nothing for
my self-esteem.
— Robbie Williams

Bk

the job off working a superstar.”

Baumgartner’s first step — af-
ter key programmers and taste-
makers had been flown over to
see the Dublin and London
shows — was “dealing with
MTV and getting the video on
MTV2 and getting people
warmed up to and familiar with
him.”

The next building block in-
volved getting more of that same
constituency to attend a series of
showcases the label organized.

wanrr-americanradiohistoryconT—

SOUND DECISIONS.

SQUINTING AT NO. 1 — Squint Entertainment recording act Sixpence
None The Richer and friends celebrate after the group’s recent performance
at the House of Blues in Los Angeles. Sixpence'’s debut single, ‘Kiss Me,”
recently hit No. 1 at CHR/Pop. Shown (I-r) are Squint National Director
Lindsay Fellows; band manager Mark Litten; bandmember Matt Slocum,
band publicist Ken Phillips; bandmember Leigh Nash; Squint VP Stephen
Prendergast; and handmeambars Sean Kelly, Justin Cary and Dale Baker.

The first set of performances in
small, intimate venues started
in March in Chicago and culmi-
nated at the 1999 South By
Southwest confab in Austin.
Williams recently wrapped up
another series of performances
at small clubs in major-markets
like Chicago, New York, Phila-
delphia, Atlanta, Boston and
Minneapolis.

Those showcases were vital in
proving to programmers and me-
dia critics that Williams is the
real deal. Baumgartner contin-
ues, "‘People were expecting big
things, and that’s exactly why we
needed the showcases and why
we took programmers to Europe.
Then the hype wouldn’t be com-
ing from just the press and the
label. It would come from the
programmers themselves.”

The second round of concerts
was also a crucial step in develop-
ing Williams’ career stateside.
Baumgartner comments, “We'll
keep bringing him back, step by
step. Those performances were for
the public and mainstream media
reviewers, because now we're
ready for them, after having intro-
duced him to the industry.”

Baumgartner says Williams’
music comes along at a great point
in the music cycle, and that main-
stream pop’s appeal isn't getting
frayed at the edges. “In fact, it’s
getting bigger. The ratings of some
of the biggest top 40 stations are
very strong, and a lot of the PDs
say it's because the music is as
strong as it's ever been. Look at
the success of Ricky Martin. The
industry hasn’t seen a record that
hot in a long time.

“CHR has a lot of great music
from which to choose right now.
We’ll see a nice long run at the for-
mat with Robbie and our new
records.”

Using ‘Free’ Advertising

On the marketing front, the
media attention from MTV and
write-ups in newspapers like
the Los Angeles Times have al-
lowed Capitol to keep some-
thing in reserve when it comes
to shelling out future ad
dollars. VP/Marketing Steve
Rosenblatt observes, “It’s al-

most like we took a page from
the Beastie Boys playbook. We
were getting free advertising on
radio, which was talking about
the fact that ‘Millennium’ was
the first hit song to talk about
the year 2000, and we were
getting MTV play and stories
on MTV News and in some
pretty big newspapers

“With all of that happening,
why advertise? We don’t have
to advertise and tell people
about Robbie. They're finding
out already. We want to adver-

@

The ratings of some of
the biggest top 40
stations are very
strong, and a lot of the
PDs say it’s because
the music is as strong
as it’s ever been.

— Burt Baumgartner

EE

tise later, when people are fa-
miliar with him. When we ad
vertise, it will be about the two
or three hits we have on the al
bum and that people have to
own it.”

Rosenblatt likes the position
he’s in. While he will undoubt-
edly have more ammunition in
the future, he’s still well provi-
sioned with marketing angles
and hooks. He continues, “We
know we have something spe
cial. because Robbie has had
such enormous success in the
UK and Europe. Luckily, when
you have someone with this
much success, you end up hav-
ing a lot of tools at your finger-
tips, litke videos of several
songs, videos of live perfor-
mances and other materials,

“With a lot of artists, it’s,
‘Here’s the CD. Here's the band
photo. And we'll get the artist
around to you soon.” With Rob-
bie, we have a much easier sto-
ry to tell. It-raises the comfort
level for people and makes them
realize it’s not a risk at all.”
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SOUND DECISIONS.

Stretch Princess Not ‘Sorry’

For Winding Up With A Hit

Pop/Alternative continues to show
its influence in exposing new talent.
The latest beneficiaries are Wind-up
Entertainment and its trio Stretch
Princess, whose single, “Sorry,” has
been embraced by some of the lead-
ing stations in the format.

Stations playing the track include
WXPT/Minneapolis, KAMX/Aus-
tin, KLL.C/San Francisco, KEZR/
San Jose, WSSR/Tampa, KPEK/
Albuquerque, KOSO/Modesto,
KLLY/Bakersfield and KMHX/
Santa Rosa, CA. This is the second

In the new year Wind-up contin-
ued with its original game plan and
started working “Free,” which made
it onto seven or eight Pop/Alterna-
tives late in the first quarter. But in
early April Wind-up started looking
seriously at reworking “Sorry.”

Holder-Anderson continues,
“People like [KAMX PD] Jack
Stevens and [WXPT PD] Dusty
Hayes told us they really loved ‘Sor-
ry’ and that they wanted to add it. We
always felt it was a hit anyway and
said, ‘Fine. Go ahead.” We let those
two guys go for it and set

Stretch Princess

up promotions with the
stations, then let the oth-
er stations know what
was going on.” Overa 10-
day period in April, sev-
eral other stations made
the switch, and the chase
was on.

KAMX’s Stevens ac-
knowledges that the mu-
sic pipeline was too
clogged at. year’s end to
lend support to Stretch

time around for “Sorry,” which was
the leadotf track for the band’s self-
titled U.S. debut album, released last
year. Wind-up initially began work-
ing “Sorry™ to Alternative around
mid-August of 1998. The label made
some inroads at the format, then be-
gan crossing the song to Pop/Alter-
native around October, but that effort
stalled amid the fourth-quarter re-
lease crunch.

Wind-up followed up “Sorry” with
“Free” in early March of this year.
But an interesting thing happened
along the way. As Sr. VP/Promotion
Shanna Fischer recalls, “It wasn’t
that long after we were setting up
‘Free’ and working it that Pop/Alter-
native started to come back and tell
us they wanted to go with ‘Sorry.” It
seemed to have a lot of momentum,
and the programmers had a lot of en-
thusiasm, which helped put us over
the edge and get it going again.”

Leading the charge at Pop/Alter-
native is VP/Pop Promo Lori Holder-
Anderson, who, first as a consultant
and then in her official position with
Wind-up VP/Promotion, has been in-
volved with working Stretch Princess
from day one. Wind-up got “Sorry”
on about 30 CHR/Pop and Hot ACs
last year, “but we basically hit the
fourth-quarter wall,” says Holder-
Anderson. “We got to the point where
people said they loved the song, but
they either just couldn’t find room for
it or couldn’t find room to play an-
other female artist because it was so
crowded.”

Princess. “There were too
many records from too many big
names that we had to play. We played
‘Sorry” a little at night, but not
enough to make a difference. But I
kept telling them to wait.”

True to his word, Stevens began
reporting “Sorry.” He continues,
“They really didn’t have a choice.
Wind-up was going for ‘Free.” but I
told them I was going to play ‘Sor-
ry’ because it’s a very good record
and they’re a very talented band. It’s
worth giving them a shot, so [ gave
them one. It’s a very passive record.
I knew that beforehand, but we are
beginning to get some research back,
and it’s starting to come around at the
younger end.”

Holder-Anderson, who as a con-
sultant was instrumental in helping
break Squint Entertainment group

Sixpence None The Richer’s “Kiss
Me” at CHR and Hot AC, gives Pop/
Alternative high marks for stepping
out on certain records. “Pop/Alterna-
tive programmers who really believe
in a record aren’t afraid to be out
there all alone. If it’s something they
really feel will be a big hit, they’ll
play it enough times fo get it in call-
out and see if it really works. That
allows you to work a record market
by market and build a convincing sto-
ry. At CHR/Pop, it’s harder to do that,
because people are more concerned
with the national picture.”

Not surprisingly, Wind-up plans to
work “Sorry” station by station.
Holder-Anderson continues, “We’re
looking for programmers who get it
and understand the appeal of the
band. We’re not concerned about put-
ting up numbers.

“Once we get those stations, we’ll
bring the band in and work with them
and give them every possible piece
of insurance to make it a success.”

Ready For Takeoff: B.C.O.

Hip-hop act B.C.O. is bouncin’
and swingin’ at Urban WBLO/Lou-
isville. A remix from the Cincinnati-
based B.C.O. (a.k.a. the Brick City
Organization). “Bounce & Swing,” is
pulling down top phones at the sta-
tion, says PD/MD Carlos Rowlett.
“It’s hot. It’s our most requested song.
Once we put it on the air, we imme-
diately got phones.” The cut is from
the group’s new album, Tricky Situa-
tion, which was released earlier this
year and has scanned over 1,000 cop-
ies. Already several majors and key
indies are taking a look at the group.

Done deals: Congrats to Richard
and Stefanie Reines’ Sherman Oaks
CA-based Drive-Thru Records, which
inked Riverfenix to a deal with MCA
... Universal inks Atlanta rapper Pastor
Troy ... Columbia picks up Liars Inc.

— Steve Wonsiewicz

HENRIKSEN’S ‘SUN’ ALSO RISES — Capitol Records artist Tommy Hen-
riksen (r) and label President/CEO Roy Lott mug for the camera after the sing-
er/songwriter’s recent performance at the Hard Rock Cafe in Los Angeles.
Henriksen is touring in support of his self-titled debut album and current sin-
gle, “1 See the Sun.” The tour continues throughout the summer.

May 28, 1999 R&R ® 37

The Boss Sets Concert
-~ Sales Record

The reunited Bruce Springsteen & The E Street
Band added 10 extra performances to thei- original
slate of five shows in East Rutherford, NJ. The concerts,
which kick off the group’s U.S. tour, will be held in July
and August. Over 300,000 tickets have been sold for
the 15-day stretch. Additional tour dates, including sev-
eral muitinight stands, will be announced soon,

New Harrison Song Unearthed

Following on the heels of the discovery of an unre-
leased Beatles track, a previously unissued George
Harrison song, “in the
First Place has been un-
earthed by a British di-
rector. Joe Massot, who
made the 1969 film Won-
derwall — which inspired
the Oasis song of the
same name — found the
song while readying mu-
sic for the picture’s re-
release. Harrison record-
ed the track with his
backup band, Remo Four

Rappers Jay-Z and DMX plan to release their new
albums at the height of the holiday season. Grammy
Award winner Jay-Z is eyeing a December 26 date for
his as-yet-untitled disc, while DMX is aiming to hit re-
tail one week earlier. The pair’s recent tour, the largest
rap tour in history, grossed over $18 million

Concert update: The Goo Goo Dolls headiine the 45-

date Levi's Fuse '99 summer tour, which begins on July
16 in Phoenix. Supporting are Sugar Ray anc Fastball
. Hollywood pop singer Michael Africk hzs landed
opening slots on the Britney Spears and 'N Sync tours
.. Fuel has tapped Buckcherry and Pound to open
during their June-July tour ... Heart's Ann and Nancy
Wilson begin a 10-week tour June 25 in Hampton
Beach, NH.

internet action: The Red Hot Chili Peppers and Def
Leppard are making their new albums availabie in their
entirety for streaming via Real Networks’ RealPlayer
G2 software, beginning on June 4 ... Former A Tribe
Called Quest member Q-Tip has released his first song
as a solo act, “Vivrant Thing,” on MP3.com ... The Cow-
boy Junkies have inked an exclusive deal with
Amazon.com to release their albbum Rarities, B-Sides
and Slow, Sad Waltzes through August 31 ... Ska band
Less Than Jake plan to release a live disc and a col-
laboration with Megadeth on MP3.com

in the studio: British music trade magazine Music
Week reports that Oasis has said that the single from
their new album, tentatively titted Where Did it All Go
Wrong? will be
called “Go Let It
Out” The band
still recording §
the album in
France, is hop-
ing to release pY
the disc later
this year ... The
Indigo Girls are
working on their new album, which is expected to hit
retail in the fourth quarter ... En Vogue are recording
material for their new album, slated for release this fall
... Mercury Prize winners Gomez are ciose to finish-
ing their sophomore album ... Joni Mitchell is record-
ing an album of standards that will be released later
this year.

George Harnson

Gomez

e nanny americanradiohistorv.com
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WHO KNEW WHEN THE GUYS AT R&R ¥

came to us and asked if we wanted to
run an ad in their magazine, that it
would come to this? The critical and
popular reception, the awards, the
celebrity galas, the never-ending river
of money, his and hers matching jet skis,
the lifetime of free salsa, all because we
had the guts to tell people about our
artists and what they’re up to. Hey, if we
could bottle the lighting and sell it, trust
us, we would.

We went the extra mile, honed our
craft, conducted lab and field research
to bring you, the listening public. the
most current and relevant information
about some of our favorite artists. We're
pretty sure you're going to like it, and if
not, we know you're still going to like
our artists.

CELEBRATE BLACK MUSIC MONTH WITH WARNER BROS. IN JUNE'

e THIS JUST IH . o . COMIMG THIS S
LOGE FOR THEIF FIRST SIMGLE #1,2,3

ERIC BENET To think it was just a few
months ago that we were talking about
Eric Benét and his soon-to-be released
new album A Day In_The Life. Since then
Eric has erupted behind the widespread
interest of his first single “Georgy Porgy"”
and the remarkable critical success he’s
garnering. Publications such as Billboard,
The Source. Black Beat. Entertainment
Weekly, Rap Pages and XXL have all raved
and Vibe went so far a8 to call Eric a
“genius prince.” You can see His Royal
Highness in the video for “Georgy Porgy”
on TV (don’t worry, he’'s not really killed)
or catch him live on tour all year.

TERRY DEXTER Like Eric Benét. Terry
Dexter has a number of things going for
her. She's beautiful. Disarmingly so. In a
way most of us are not accustomed to see-
ing in person. She’s graceful. At only 20,
she possesses that rare combination of
radiant self-confidence and appealing
warmth. Even her roots in Detroit, born in
the same place as Motown, suggest a cer-
tain predisposition for greatness. But
what truly sets Terry apart is her voice.
She sings from her heart in a way that is
both captivating and emotional. Terry’s
self-titled debut album, produced in part
by Sisqo and Darryl Pearson. will be avail-
able for R&B fans in July and her first sin-
gle “Better Than Me” should be all over the
radio soon.

dERE FEOM LL conL J7% HEJ LABEL
T HIT RARIO IH TUHE.

SOMEFHIN' FQR-FHE REOPLE
Folluwing tl ¢ 4#a8CH and cciumer.
CeSSNaf,. (heir Thsfl @it This 1
Fersonalanu, the popalariPs of th
crossover hit “My ve Is Th

sensual track was eveir s

ten lip lockers of the de:rad

Stone), SfP is back with thei

sparse. almost minimalist a1

niture beats, soulful lead

preciiion harmonies. Their

in Septei ber, should be a t

ture for the Ivip, while ma dis-
tinctive touch tums have [ 1o kusivand
love. Listen for Sfi’+ unig »fdd in their
new singles “Last Ca'' * .-"A.cohcl” and
“Take It Off” as well as in hits they've pro-
duced, such as Will Smith's “Just The Two of
Us” and Eric Benét's #1 hit “Georgy Porgy.”

TEMPLE OF HIPHOP KULTURE In his
first project for Reprise, KR3-ONE has
brought us The Temple of Hiphop Kulture.
Intended as a cultural resource for “docu-
menting, promoting and preserving
Hiphop's relationship with itself aad the
world.” The Temple of Hiphop is embodied as
both a cultural archive/society and as a col-
laborative new album Criminal-Justice:
From Darkness To Light. While the archive
and album might appear as separate entities
that share the same name, they zre in fact a
single project intended to collectively “pro-
mote and preserve Hiphop's unique systems
of knowledge and expression.” KRS-ONE
explains: “A lot of people helped with this
concept and I thank everyone for their
patience. We have a lot of work to get done
by the turn of the century in order to contin-
ue the call of Afrika Bambatta, which started
with the Stop the Viglence and HLE.A.L.. pro-
jects.” Contributors to the album include Big
Daddy Kane. Siahnide, I Born. Tommy Gibbs
and Mad Lion among others. Begin your
awakening in August when th2 album is
released.

rOCE THE BELLE IS HFMYTH.

00 RECORD COMPANIES REALLY GO THIS FAR TO SELL ALBUMS? WEDO. ............ = @

‘www.ericbenet.com www.wbblackmusic.com www.wbr.com www.repriserec.com Warner Bros. Records: The Official Hitmakers of the New Millennium.



www.americanradiohistory.com

{

GOSPEL ¢+ R&B

MagnifyingmelMus

ack in the day, when it was called “race music,”

the number of radio outlets for R&B music was

minimal. Today, the genre, in all its forms, is
one of the hottest and most profitable in the
recorded music industry. From Urban and Urban AC to
CHR/Pop and CHR/Rhythmic to Jammin' Oldies and
Classic Soul, urban music is blazing through the
airwaves to welcoming ears. The jewel that is urban
music has been polished by many artists with different
styles and presented to the world for all to enjoy.
Regardless of its form (gospel, rap, hip-hop, jazz,
oldies or popular R&B), urban music has come into the
mainstream, and radio has been the driving force
behind its unparalleled success.
For the final R&R Urban special issue of this

éemury (and our annual tribute to Black Music Month),

Ly

« OLDIES » JAZZ - RAP » HIP-HOP

R&R presents “Magnifying the Music” — an in-depth  IN THIS ISSUE PAGE

look at the music and the people who make it, play it,

. . RIDING A MASS-APPEAL WAVE 48
market and promote it. We talk to radio and label T ____ -
executives, as well as artists representing all facets of YESTERDAY IS TOMORROW 46
the genre to get their views on urban music’s explosive  — -

popularity. Additionally, we spotlight two legendary THE URBAN SOUND IS ALL ARQUND 53

artists who entered the game back in the day and remain

successful today: Chaka Khan and the Temptations. CHAXA KHAN: SETTING THE STANDARD 690

There is also a tribute to gospel music, a chat with a few

groups attempting to bring the band sound back to

THE TEMPTATIONS KEEP CN RISING 62

urban and conversations with some new

artists who are pioneering new styles.

’ THE GOOD NEWS ABOUT GOSPEL 64

We hope you enjoy R&R’s celebration PROMOTING SAX: WHERE ARE THE BANDS? 69

I SHOCK OF THE NEW 70

i)

of urban music and share in the respect l

and success it has long deserved.

WALT LOVE

| Counterclockwise from top: Rakim, Mary J. Blige, Kirk Franklin, Isley Brothers, Herbie Hancock and Lauryn Hill I
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Urban Radio: Riding A Mass-Appeal Wave

Seven top radio people discuss the popularity of Urban formats and the music they play

Urban music is currently riding atidal wave of popularity. R&B songs and artists are being embraced by
amass audience atalevel that hasn’tbeen seen since the *60s and *70s. Urban artists are prominent in the
sales charts. As aresult, Urban radio stations are often landing at the top in the ratings. In addition, anew
oldies format that leans heavily on older R&B is quickly spreading across the country.

To get their takes on the current state of R&B radio and music, R&R talked with seven top urban programmers and
operations managers: Mic Fox of WPHI/Philadelphia, Skip Dillard of WBLK/Buffalo. Daisy Davis of WDAS/Philadelphia,
LeBron Joseph of WYLD-FM/New Orleans, Gerod Stevens of WQUE-FM & WODT-AM/New Orleans, Helen Little of
WUSL/Philadelphia and Sam Weaver of KPRS-FM & KPRT-AM/Kansas City. Each commented on the popular appeal of R&B

and predicted what the future holds.

Mic Fox |

PD |

WPHI/Philadelphia
R&R: Why do vou

think R&B music is so |
popular with the masses |

right now?

MF: Honestly, [ think that R&B music has always set the
trends in all musical forms, even predating rock music. What’s
called popular music was probably our music at the beginning.
Like, before it was rock, it was our music, and then it became
rock, and then it became popular. Here we go again with rap and
hip-hop. Rap and hip-hop will probably become what’s consid-
ered popular music. Thus, another trend is being set. It looks like
it happens every 20 years.

R&R: So vou think that R&B is mass-appeal music again,
as it was during the '60s and '70s?

MF: Absolutely. You can look at it based on sales of
albums or CDs and based on the popularity of video. You can
loek at MTV, which is basically programmed almost 40%
R&B. A couple of weeks ago they had a totally R&B and hip-
hop week. The music has even skewed into the white suburbs.

Before it was rock, it was our music, and then it
became rock, and then it hecame popular.

Mic Fox

The kids dress R&B and listen to R&B in the hip-hop form.

R&R: What do vou see as the difference between rap and
hip-hop?

MF: In its purest form. I don’t think there’s a difference.
From me being a DJ back in the day, hip-hop is still considered
the pure form of rap. Rap is like pop. Hip-hop is a niche of rap
now. Hip-hop is the lyrical content; it’s a lifestyle. Rap is just
a popular form of music; hip-hop is a lifestyle. That’s the best
way to explain it.

R&R: Do you see any new musical trends on the horizon?

MF: If something is happening anywhere, it is happening
with alternative and rock, in that genre of music. You see rock
musicians or alternative musicians using rap forms in their
lyrics. You see them using elements of R&B and hip-hop in
their music. But I can also say that if you listen to an artist like
Busta Rhymes, he has a rock-based song on his CD. So, actu-
ally, you see a marriage of two musical forms.

R&R: What do yvou enjoy about todav’s R&B music? And
what don’t you enjov?

MF: What I personally like is the fact that rap and hip-hop
have suddenly been accepted. I grew up with the original form
of rap, and at that time radiodidn’t accept it. It is great to see that
it is becoming mass-appeal, that it has broken the barriers.
There were walls put up to prevent rap from “breaking in”
before, but now they’re broken. Now it is considered popular
music. There is not anything I don’t particularly like about it,

because | am enjoying seeing the success that black artists
and black departments are seeing with the mass acceptance
of the music. I think that sometimes the lyrical content could
be toned down. Unfortunately, with our lis-
teners, it is what it is. You look at Jerry
Springer, and it’s the No. l-rated show. It
seems to be what people want.

From an R&B standpoint, I know that
some PDs find that there are not enough up-
tempo, good R&B songs for their particular
stattons. I think I would like to see more live,
instrumentation-type scenarios.

R&R: Is Urban radio 1oday’s mass-appeal
radio format?

MF: 1 think R&B and rap are mass-appeal, but some people
are still not accepting it as mass-appeal. There are still people
who don’t want to sec it. It’s not really a color barrier, but in a
way it is. If you look at it from a sales standpoint. it is still not
considered equal to other genres when it comes to sales aspects.
However, I think in general it can be an underlying current.

R&R: What do vou think the future holds for this musical
genre?

MF: A lot of extreme growth over the next few years. You
will see music sales increase. You'll
see R&B and rap and hip-hop radio’s
significance increase in every market.
In the next five years it will probably
be considered mainstream, just based
onthe fact that the new generation grew
up on rap, R&B and hip-hop. That is
the music they are accustomed to. They grew up on MTV and
BET. They don’t know any other form of music. Considering
the fact that alternative and rock are playing less of a role in
sales and on the radio, you’ll probably see more acceptance of
R&B and hip-hop and rap in the next few years. Those are the
future 18-34s and 25-54s.

Skip Dillard

PD/air personality
WBLK/Buffalo

R&R: Wiy do vou think
R&B music is so popular with

the masses right now?

SD: I think we have always
seen it. From the days of Jelly Roll
Morton and the early 1900s in
New Orleans, you saw people al-
ways anxious to get into any type &
of music with rhythm. It is no dif-
ferent today. If there is any difference, it is that people are more
likely to acknowledge it today. You are seeing less and less of
what they call phantom cume out there. I've never seen a time
where Icangointhe streetand have people who normally wouldn’t
be considered our listeners telling me that they love our station.

That is something you could not get five or 10 years ago.

R&R: So you think that R&B is mass-appeal music again,
as it was during the '60s and '70s?

SD: Ithink itis! If you look at the music now, it encompasses
so many different genres. Look at Lauryn Hill's success on the
hip-hop and R&B side. Look at Jay-Z — he has taken the torch
and run with it on the hip-hop side. Look at what Puff Daddy has
done. Look at Forbes, and there’s Puff Daddy on the cover with
Jerry Seinfeld. There is significance in that, believe me.

R&R: Do vou see any new musicai trends on the hori-
zon?

SD: I think that people are becoming more musically
inclined. [ am seeing young people talking more about play-
ing musical instruments. It used to be, “How can I get my

We have a 10% black population overall,
yet we are currently tied for No. 2 in the
marketplace. That means we have some

other people listening.
Skip Dillard

next drum machine?” Now they are getting into keyboards
again, getting into guitars. [ have never seen so many kids
who are learning acoustic guitar, and I think it is beautiful!
It's wonderful! [ think music is coming back. It’s going to be
a part of hip-hop as well as a part of R&B again. You are
going to see more than artists just singing the track.

R&R: What do vou enjov about today’s R&B music?
And what don't you enjoy?

SD:I enjoy the recent surge of original music. Outside of
Lauryn Hill, the Roots have really started to make a name for
themselves. These groups are starting to really evolve R&B
into what I think it should be — a variety of styles. And it
should be very musically inclined. There’s nothing wrong
with including an electric guitar in some songs, and at the
same time there’s nothing wrong with going back to acoustic
instruments for a ballad. That's what I like. What I don’t like
is that there’s still a little too much sampling. That’s de-
creasing a bit, but I think that people are sampled out now.

R&R: Whar about the violence and profanity in some of
the songs?

Continued on Page 43

S URBAN CLOSE-UP SR

Financial Optimists
} Throughout this special, R&R presents Media Audif
| qualitative research that profiles the consumption habits of
| listeners to Urban, Urban AC and Urban Oldies formats.
i Perhaps the most notable finding in this material is that
i Urban listeners, by a wide margin, are more optimistic about
their financial outlook than the general population.
About 65% of Urban listeners, 65% of Urban AC listeners
and 61% of Urban Oldies listeners believe they will be better
| - off financially in the next six months. That compares to 48%
- of general-market listeners. Phil Beswick of Media Audit
points out that people who believe their financial situation
will improve within the near future are more liberal in their
spending patterns and thus become prime consumers for
advertisers.
For more details about these figures, call Media Audit at
(800) 324-9921. '
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THE SIZZLING FIRST SINGLE FROM THEIR BRAND NEW ALBUM,

‘The Writing's On The Wall”
OFFICIAL IMPACT DATE: TUESDAY, JUNE 1
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Continued from Page 40

SD: I think it’s starting to decrease a bit. You’re looking at
rappers now who are able to have hit songs without all that
craziness. The profanity is something that definitely doesn’t
have to be there in most cases. Bill Cosby always said that
there are a variety of words that can be used, but it depends on
how you use the word and where you use it. Just using what’s
considered a bad word to use it makes no sense.

R&R: /s Urban radio today’s mass-appeal radio format?

SD: I truly believe that we are a mass-appeal format. We've
seen proof of it in our market. We have a 10% black population
overall, yet we are currently tied for No. 2 in the marketplace.
That means we have some other people listening. And a lot of
other Urban stations and crossover CHR stations find the same
thing, that you can survive and prosper in a market that doesn’t
have a huge ethnic population. I think that shows you right there.

R&R: What do you think the future holds for this musical
genre?

SD: I think the future looks bright. I really believe that as
long as young people come up with ideas and can continue to
utilize their talents, it’s going to be a very bright future for
R&B music. We've survived for decades and decades. It can
only continue toevolve and grow. There are always going to be
trailblazers who are going to keep it going. In this current
generation you could count R. Kelly, you could count Lauryn
Hill and you could count Maxwell and several other artists in
that group of innovators. And I think there will be another
group of innovators a few years down the line.

Daisy Davis

APD/MD
WDAS/Philadelphia

R&R: Why do vou think
R&B music is so popular with
the masses right now?

DD: I think when you say
R&B, you’re talking about mu-
sic that’s timeless. Most of it is
melodic. There are great hooks;
there are great lyrics. There is
meaning behind the lyrics. and
most people can relate to them. It’s something you can hear
always. A lot of the songs that are coming out now, you really
don’t want to hear them 10 years from now.

R&R: Mavbe that’s why everyone is on a kick of moving
toward Oldies-type formats using R&B music out of the "60s,
'70s and early '80s. The music had a mass-appeal feel then.

DD: Exactly. I think the songs these stations are using are
definitely mass-appeal. They’re not just going to draw one
genre of people. Granted, they will throw in some dance mu-
sic, but the majority of it is R&B, enough of the R&B stuff to
keep people listening.

R&R: What do you enjoy about today’s R&B music?

DD:Whatistoday’s R&B music? That’s my question. There’s
not a lot of good R&B. That might sound harsh, but it’s the truth.
Some weeks we have a hard time adding songs.

R&R: [ think we’re talking about something like Dru Hill

URBAN GLOSE-UP —

The Drive To Buy

By a rather wide margin, Urban listeners are far more
likely to purchase a car this year {another table in this
special breaks out car ownership by brand name).

General Urban Urban

Population  Urban AC Oidigs

~ Domestic Vehicle ‘
Plantobuy: 13% 17% 18% 18%

Index*: 100 130 134 132

Foreign Vehicle
Plantobuy: 6% 1% 10% %

Index: 100 194 183 121

*Index; 100-average, anything above 100 is above avérage
Source: I]ﬂedia Audit
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or Divine or Lauryn Hill — songs that technically they want to
call hip-hop, but, to me, have all the ingredients of basic R&B
without having a rap in it.

DD: 1 guess 1 like something that catches your attention
and that you can relate to. Something that has lyrics you can
sing along with. I guess that Maxwell song is not bad, “Fortu-
nate.” But even the songs that are doing well, like the Eric
Benet, it’s a remake. It’s a re-
make of a good R&B song. A
lot of these songs have been
done before, so it’s kind of al-
most the same thing. They're
going back to what was popu-
lar in the *60s and *70s, not just
in remakes, but in the sound.

R&R: The secondpart of the
question is, what don’t you enjoy
about todav’s R&B music?

DD: I think the lyrics have gotten very suggestive. There
were messages in the Isley Brothers; there were messages in
the Whispers’ songs. If you really listen to the Whispers’
songs, there are really some very suggestive songs. “On the
seventh I rest where your two legs meet....” It took me a while
to get it. I was like, “Is that what he’s saying?” They were
there, but now it’s even more blatant. Sometimes I have a hard
time finding songs that don’t offend the audience. You have to
remember, we have listeners who are parents, so we don’t
want to play anything that’s too suggestive. I think that’s the
biggest problem we have. And then you’ve got TLC with the
“bitch” word and the “N” word, and people are actually play-
ing that song. I think that the songs are not very socially con-
scious. They’re not sensitive in the lyrics.

R&R: How do you feel oldies can be utilized effectively on
Urban radio?

DD: Other than getting the older audience, 25-54?

R&R: Yeah, because it seems like a lot of the kids are
starting to appreciate music from out of the past.

DD: You're absolutely right. So maybe it’s a way of drawing
those 18-34 numbers too. But you have to be careful that you
surround those oldies with some music that they like today. I don’t
think you're going to get them with all oldies, but if you played
some stuff that they want to hear from the day, that can help too.

LeBron Joseph

PD
WYLD-FM/New Orleans

R&R: Why do vou think
R&B music is so popular with
the masses right now?

LJ: R&B music, in my
opinion, is as close as it gets to
what popular music has always
been — that being melodic,
that being rhythmic, that being
lyrically sound. There are so
many choices today. Certainly it appears as if our younger end

and our kids are drawn toward the rap thing more or less on the
lyrical side and on the beat side. However, as far as R&B
music is concerned — what we consider gold or old school or
whatever you would like to call it — that is what has made it
happen.

There is a particular talent that you are born with that you
can’t be taught, that you can’t be educated about and that you
can’tlearn in an institution. Neither can you buy a great voice.
That’s what made the kings and queens of R&B — and by that
I mean the Arethas and the Smokeys and folks of that nature
with that incredible talent that they were born with, the Marvin
Gayes and all. They had that compounded with the other God-
given talent of writing incredible lyrics and poetry and things
of that nature. Those things have always been a staple in R&B
music, and I think those things make R&B what it is today.

R&R: What is the allure of music from the *60s, '70s and
early '80s?

LJ: First of all, it has to do with the fact that we are talking
about the same types of stuff that I just mentioned, with regard
to technically what the music is. I also think that we as a
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society are living in an age when so many things are going at
such a rapid speed that we long for the things that made us who
we are. The other day a listener requested Blue Magic’s “Side
Show,” and it occurred to me that the first time I heard that
record was at my aunt’s house at a dinner on a Sunday, and my
cousin, Kim Miles, was singing that record. Thadtobe 12 or 13
years old. When I hear a song like that, I can remember spe-

A lot of these Urban formats are doing well
not just hecause they have mass-appeal for blacks,
but because they have mass-appeal for people

of every origin.

Gerod Stevens

cific times and dates, where | was. We long for those kind of
things, and that is the allure of hearing those kind of songs. Itis
not unique to R&B. Music from our past and our history,
especially if you are a fan and you’ve been a fan, brings you
back to what we consider to be the good old days.

R&R: Do vou think that R&B is mass-appeal music again,
as it was during the '60s and '70s?

LJ: I think R&B music is mass-appeal on one hand, but 1
also think there are so many choices today that i might not be
as positive for R&B as a genre in terms of having super mass-
appeal. In other words, for my nieces and nephews and the
kids and all that, their R&B is hip-hop. For my particular
genre, R&B is R&B and just that. Thank God that Whitney is
still making records. Maybe that is a bad example, but cer-
tainly the Temptations and certainly the Patti LaBelles and
folks of that nature. We certainly have the Gerald Leverts out
there who are doing things that are more along those lines.
God bless Lauryn Hill for doing not only a hip-hop thing, but
also some stuff that appealed to adults as well. And Chaka
Khan — she is still doing her thing and all.

R&R: What do you enjoy about today’s R&B music? And
what don’t you enjoy?

LJ: 1 enjoy the fact that a lot of ideas are being brought to
the table. One of the things I find very encouraging is the fact
that R&B is still being made, in light of the fact that there is no
question that hip-hop certainly sells more and the numbers in
hip-hop are definitely larger. By hip-hop, I mean the genre of
hip-hop and rap and things of that nature. What [ like about the
R&B sound of today is that there is a freshness with Maxwell
and Olu and Kenny Lattimore and Chanté Moore and Whitney
Houston and Deborah Cox and R. Kelly. There is a load of
fresh stuff coming out when it was considered dead in the
water just a few short years ago.

What I don’t like are the shoddily done remakes. I don’t
think I’ve heard a remake — with the exception of maybe
one or two in the past four or five years — that has actually
measured up to the original. [ mentioned younger artists. For
example, Mary J. Blige is an incredible singzr. I think she
brings some extremely fresh ideas a lot of time, and she is as
soulful as it gets, but I also have not been very friendly or
favorable to some of her remakes, because I think there is
one Aretha, and I think there is one Chaka, and I think Mary’s
talents don’t shine on those remakes as well as they shine on
her other projects. By the same token, I don’t think that
Aretha or Chaka could do a Mary J. song and make it sound
as good as Mary J. would have.

R&R: What do you think the future holds for this musi-
cal genre?

LJ: I am so encouraged by the younger artists who are
doing R&B. I don’t think that rap is for everyone. I don’t
think that hip-hop is for everyone. I can listen to a little bit of
all of that, but I am also a very frustrated musician myself,
and it is a wonderful thing that the singers are still there and
that the melodies are still there and that the lyrics are still
there and that we’ve got folks like D’ Angele and Maxwell
and R. Kelly and Olu and Lauryn Hill and stuff like that. I
think that the things they’ve done in the past several years
have been incredible. Those are songs that I can listen to,

find very palatable and enjoy.
Continued on Page 44
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They also keep the format of Urban AC alive. The variety
in Urban radio today — either mainstream or Urban AC or
Jammin® Oldies — is a wondertul thing. because it is more
choices for evervbody. The days of the whole family listening
1o the same radio station are long gone. I grew up in an era
when grandmas, kids and the babies listened to WBLS or GCI
or V in Atlanta or something of that nature. Here, WYLD was
the station for the whole family. The age of that kind of thing is
all but gone, but now there are more choices.

Gerod Stevens

OM/PD
WQUE-FM & WODT-AM/
New Orleans

R&R: Why do you think
R&B music is so popular with

the masses right now?

GS: R&B music hasalways
been popular. [ just think now,
as the generation gap widens,
as the new genre of kids start
being intertwined with one an-
other, we’re starting to see
white kids pick up on urban or black fashion. as well as black
music. One thing we always remember when we start looking
at sales of records, when we start talking about artists who go
platinum or double platinum, is that it ain’t just us buying the
music; it’s different genres of children or adults who are buy-
ing it.

R&R: Do vou think that R&B is mass-appeal music again,
as it was during the *60s and '70s?

GS: It always has been. We got into a situation where we
started believing what consultants, what ditferent record com-
pany executives, were saying, and that is, “Well, if I put all
my money on this side, this is what I'm expecting to get.”
“Well, if you want me to get this type of audience for you,
this is all I'm going to get. If that’s what you want to go
toward. if that’s the demographics that you’re looking for,
you’re going to get it.” That’s a bunch of hogwash. because
when we look at different formats that have developed —
what they call “Rhythmic™ formats, these Jammin’ Oldies
formats — these are all formats of black music. It's always
been that way. It’s just that we’re looking at new turns and
trying not to call it black.

Black is black, I don’t care what you say. If you are of
different ethnic origin or whatever and you like black music,
you're going to turn on a black radio station to hearit. You're
going to go to the record store and buy a CD of black artists,
because that’s what you want to hear. A lot of these Urban
formats are doing well not just because they have mass ap-
peal for blacks, but because they have mass appeal for people
of every origin.

R&R: Do you see any new musical trends on the horizon?

GS: In the past two vears we’ve seen the Erykah Badus,
we’ve seen the Maxwells, we’ve seen the old R&B sounds

A ot of the songs that are coming
out now, you really don’t want to hear

them 10 years from now.

Daisy Davis

start to come back. Then we saw the Timbalands and Missys
and Magoos come together with new, different types of beats
and everything. And we saw the Master Ps come out and make
rap not only good for the East Coast and the West Coast, but
good for what they call the “new coast” now. which is the
South coast or the Gulf coast. | don’t know what's next, but
I"'m glad to see that we're not getting stagnant. I'm glad to see
that these young kids are developing new techniques to present
something new. It’s just like what they said about rap. Back in
the *80s they said rap was going to be a fad. It was going to die,

and 1t would never be anything that we could call credible. But
look where it's gone.

R&R: What do you enjoy about today’'s R&B music? And
whar don’t vou enjov?

GS: Ilove to hear the creativity. I'm a big fan of rap music. |
like rap music. because I love 1o hear how these young adults are
putting their words together. They’re putting their words together
and taking them to new levels. What I don't tike is the fact that a
lot of R&B music. a lot of rap music, is putting violence, putting
straight-up words of sex into songs and expecting radio to play it.
That’s not good. because no matter what people say. when we
listen to music. music is influential. If an artist doesn’t believe
that, then why are people buying their music?

R&R: What do you think the futire holds for this musical genre?

GS: With the closing down of'so many record companies,

Hip-Hop

direction as long as it doesn’t get bogged down in too many
negauve messages. which [ already see changing. I see a shift
in that already. lyrically speaking

R&R: Is Urban radio today’s mass-appeal radio formar?

HL: In many regions it is, because, like I said earlier,
urban or R&B music seems to be pop music now. Even when
[listen to CHR stations. L hear a lot of the same artists that we
play in Urban. So I do see it being more of a mass-appeal
format, especially when you are looking at people under the
age of 35.

R&R: Wit is your feeling about rap and hip-hop these davs?

HL: It is the voice of youth today, just like rock *n’ roll
was in the *50s and *60s. I went to a Busta Rhymes show at
acollege campus over in Trenton, New Jersey and was very

surprised to see the audience that was there. It was prob- -
we really don’t know. I think R&B music is never goingtogo  ably 60% white kids to 40% black kids. It could have been
away. It’s always going to be a vital entity in the development  the makeup of the college, but it told me more that this is [ 3
of new music, new styles. new artists. If we go back into the  the music that young America wants to listen to and re-
"40s. *50s and *60s, this type of R&B music developed from  sponds to.
the old blues. A lot of the different cats who are playing rock [t could be a part of the whole thing like in the *50s and
'n’ roll took their style of playing guitars and other instru-  *60s. where rock was a way of rebelling because your parents
ments from cats who were playing blues back in the day. So  were listening to Glenn Miller. When the Beatles came out
it’s influential. It gives a lot of us something to look forward  and Smokey Robinson And The Miracles. the rebellious thing
to. What are we going to be playing? You never know. Songs  to do was to listen to that kind of music, because your parents
that we call oldies today are songs that [ grew up with. were so far removed from it. That might be some of what we
are seeing now, as far as this is the music of today’s youth.
H I L'“I It’s like, “This is ours.” Maybe it is how they rebel against
e en I e their parents, who might have listened to the Ohio Plavers in
oM the late "60s and early *70s.
WUSL/Philadelphia -
8 |
R&R: Why do vou think sam weaver !
R&B music is so popular with OM/PD
the masses right now? KPRS-FM & KPRT.AM/
HL: T think it has always Kansas Glty
been feel-good music. From the
"60s to the "90s it has always R&R: Why do you think
been music that made people feel R&B music is so popular with
good and that has always seemed the masses right now?
to transcend color lines. Itbrings SW: I think we would have
forth motion in people. to go out and ask the masses.
R&R: Do you think that R&B is mass-appeal music ugain, R&R: You have aNo. I sta-
as it was during the *60s and *70s? tion. Your black population
HL: Definitely. I think it has the same type of appeal. 1 ~ d0esn’t do it for you, so obvi-
think it has made a big comeback, as far as the different kinds ously it is something that gets white people as well as blacks to 1
of sounds and different kinds of artists that have been able to  !ike you in Kansas City, and part of that is R&B music. %
be successful, from someone like Maxwell or Raphael Saadiq SW: Well, look at charts and so forth. Some form of back, )
to someone like R. Kelly or Brandy. It has become part of the ~ Urban R&B, hip-hop — whatever name they want to call it 3
current culture of America. It is pop music again. today — is dominating the CHR and Urban charts. You see 3
R&R:; Do vou see any new musical trends on the horizon? them on both; they mirror each other. It used to be that maybe :“h
HL: I think that conﬁemporary Christian music and gos- 1t Would be the top 10, and now you see itall up and downthe ~ *=
pel music are a big trend. There is a hunger for something charts. From Babyface to Blackstreet to Jay-Z, R&B is main-
positive. I also see more of the neoclassic soul coming forth ~ Stream. Radio sales and radio listenership say so.
and doing well. We put a program on Sunday nights called R&R: So you think that R& B is mass-appeal music again,
Inner City, and it features music like D’ Angelo. Erykah Badu, ¢S i was during the "60s and "70s?
Lauryn Hill and A Tribe Called Quest. We also play a little SW: More so now, because of the vast majority of ways
bit of the older music by artists like Parliament, and groups ~ that you can getto it. You didn’t have the video channels —
that have a more dance feel, like Deee-lite’s “Groove Is in  the VHIs. the MTVs, the BETs — you didn’t have that. You
the Heart” and Us3’s “Cantaloop.” We mix all that up, and it~ didn’t have the Internet. You didn’t have the number of |
has a real urban feel. but urban in the sense of Publications that deal strictly with music. The record compa-
“city” as opposed to urban in the sense of “black.” nies deal with it differently now. It is all about the green,
The show has taken off, and it has been phenom- whereas at one time it was marketed differently within a
emal. record company. There is a lot of stuff that should have made
R&R: What do you enjoy about today's R&B it back in the *60s that didn’t, not because of the musig but
music? And what don’t you enjoy? because of the way it was marketed. Now, it is massively
HL: 1don’t like the fact that if there is one artist ~ 2ccepted.
who is successful, there is an attempt to have 25 R&R: Whar do vou think the future holds for this musical
people copy him. I like it when something comes ~ 8¢77¢? A 4
out, and it is fresh and it is new and it is innovative, like the SW: Ican’t keep up. The Lo e thos? iRIcE
group Les Nubians. There is nothing else out in mainstream ~ and hip-hop and rap are becoming YD MgrelerEutvE. Hitey
urban that sounds like that, and to me, that is very refreshing. ~ 4T¢ musically stretching out. Each time over the years. going
I like the fact that there is more instrumentation now. It's  ackintothe 'S0sand into the *60s and up to the 70s u}nd [£25)
guitars in music; it’s keyboards in music: it’s more vocals in there has always been some new movement that came'm where
Moy R&B always rolls back to the top — always, every time. The
R&R: What do vou think the future holds for this musical British Invasion happened because of R&B. If you go back and
genre’ ' ‘ listen to all the acts — the. Rolling Stones. the Beatles — they
HL: I think it is as strong and powerful as ever. Itis part of ~ Were influenced by American R&B.
the mainstream culture, and it has nowhere to go but in a good Continued on Page 72
|
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Yesterday Is Tomorrow

Perspectives on Urban radio and music from five label executives

As we get ready to close out the 20th century, it’s interesting to note where Urban radio and music
stand at the present moment. On one side of the coin, the music has become more mainstream than
ever as stations playing rhythmic oldies and hip-hop become further entrenched in cities from coast
to coast. Things are always changing, though, and the direction Urban AC, mainstream Urban, and
formats focusing on hip-hop and rap will take is still an uncertain one.

Five record label executives tackled the various issues and offered their points of view on where we're collectively headed

“Magnifying the nmusic™ one step further has shown that what's past is present, and what’s present is enjoyed by many more

people than one might believe.

Lionel Ridenour
Sr. VP/Black Music
Arista Records

R&R: Why do you believe
R&B music is so popular with
the masses?

LR: As it has been pretty
much throughout the history of
this country, black America has
really been the lightning rod for -
creativity — from jazz in the early days all the way through the
beginnings of rock 'n’ roll and what we have now in the hip-
hop culture.

R&R: Do you think R&B is mass-appeal in the same sense
that it was in the '60s and ’70s?

LR: Absolutely. There is no doubt about it; the numbers
do not lie. The album sales are phenomenal. The lifestyle,
even if it’s clothing, has grown to the degree that Madison
Avenue has brought it in to the mainstream and has assimi-
lated it. Whether you are drinking Coca-Cola or watching a
tennis match that has a commercial for AT&T’s collect call-
ing, hip-hop is everywhere. R&B’s urban culture is a part of
that and is therefore the leading genre of culture that’s out
there today.

R&R: Recently, CNN reported that two-thirds of all rap
music sold is being purchased by suburban white teenagers.

Whether you are drinking Coca-Cola or
watching a tennis match that has a commercial
for AT&T’s collect calling, -

hip-hop is everywhere.

Lionel Ridenour

Do you have any thoughts on that, from an industry point of
view?

LR: If you go out to he suburbs nowadays, the kids are
dressed just like those in the inner city. Inner-city youths are
the ones who are the trendsetters.

R&R: Do you see any new musical trends developing?

LR: I think that contemporary gospel will probably be the
next big growth market within the next 10 years. Positive
gospel music with contemporary music — that’s where music
is headed.

R&R: Is Arista currently in that arena?

LR: Not as of yet, but when the right opportunity comes
around and it’s an artist we believe in, we'll consider it. We don’t
go out and chase things just because it's the flavor of the month.
We want long-term artists and careers, and when that person or
persons comes along, we would obviously get into the game.

R&R: What do you enjoy about todav’s R&B music’

LR:1enjoy the diversity, whether you go from the eclec
tic Erykah Badu or Maxwell to mainstream R&B like 112,
Whitney Houston or Toni Braxton, through hip-hop like To-
tal, Usher and 702, to radio-friendly rap like Mase, Puff
Daddy and Busta Rhymes, all the way through to hard-core
rappers DMX,, Jay-Z and Wu-Tang Clan. Other mainstream
R&B artists who are successful in bridging the gap between
pure R&B and crossover music are, obviously, Brandy and
Monica. They’ve done very well in terms of expanding the
mainstream.

R&R: What about the music that Urban AC stations are
playing?

LR: That would be the far end of the spectrum. The
success of the Temptations, Aretha Franklin and Luther
Vandross as core artists exemplifies the ability of a format to
embrace them and help them to continue selling records

R&R: What don’t you enjoy about today’s R&B music?

LR: The only thing that I have some what of a problem
with is the negative lyrics that are associated with violence. I
know that it is only a reflection of our society to a certain
degree, but as you get older, you start thinking about how
much influence it has over children; that’s when I start to
worry a little bit.

R&R: Is Urban radio today a mass-appeal format?

LR: I would say that Urban definitely is a mass-appeal
format. You have a lot of CHR/Rhythmic or “crossover”
stations that say they’re not Urban, but that are actually
straight-ahead Urban stations. To sell it on Madison Av
enue, though, that’s what they have to
call themselves, while they take our
music and use it as the core of what
they do to get our audience.

What you saw in the *50s was that
if you couldn’t have a black artist on
the radio with a record, you’d have Pat
Boone come in and cover the record.
Today’s version of that is when you
have white-programmed, white-
administrated stations that basically
play 90% to 100% urban music. This music is the music that
appeals to the youth of America today, therefore it’s the most
popular format. Urban stations need to champion that and
stand up, and the record companies need to stand behind
them and support them, so our stations get treated equally
from a financial standpoint.

Another thing I’d add is that, for Urban radio to continue
to be successful and grow, it needs to adopt. in some ways,
the mind set that was prevalent in the 1970s and 1980s.
There was a point in time when there was a huge David
Bowie record, or Elton John’s “Bennie and the Jets,” and it
was played on black radio. I think there are records out there
that are still like that, and they could use them to help keep
that mass-appeal for Urban radio.

R&R: What does the future hold for urban-related mu-

sic?

LLR: The best is yet to come. You are going to be able to see
itexpand, continue to grow and continue to be innovative. You
will probably see a lot less sampling in the future. Not to say
that sampling is going to go away. but | think we are going to go
back to more “real music” and instrumentation. In all. the
whole area has major growth potential over the next 10 years

Sr. VP/Promotions &
Marketing

Elektra Entertainment
Group

R&R: Why do you believe
R&B music is so popular with
the masses?

RN: I believe it is a lifestyle
art form with the core consumer.
The music is so youthful, and the African-American con
sumer is very loyal to it. And the music has transcended the
barriers and traveled to middle America. A lot of young,
rebellious kids are buying the music, and their stand is against
the normal borders of the mainstream. I’s the music that’s
their voice of the people. It’s that freedom of expression that
has made it very attractive,

R&R: Do you think R&B is mass-appeal in the same
sense that it was in the *60s and '70s?

RN: If you go back and look at the past year, you will
clearly see that the sales speak for themselves. R&B music
— rap, hip-hop and mainstream urban — has become very
mass-appeal. If you go back five years and look at the charts,
you’ll see that they were dominated by alternative pop and
rock. Today, sales figures indicate that urban music has a
very broad sales base that reaches into mainstream America.
The music video channels have made it more accessible, but
at the same time mainstream radio still does not play a lot of
R&B until it reaches a certain level. Urban radio is so popu-
lar because of those video channels. With the mainstream
tuning in to those stations, and with the whole lifestyle trend
that it’s setting, it has become very mass-appeal

R&R: Do you see any new musical trends developing ?

RN: I see more live musicianship returning, with more

Continued on Page 48

'URBAN CLOSE-UP
What They Own

Here are the brand names of cars that are most popular with
Urban listeners:

Urban Indax Urban AC fndex  Urban Oldies  Ingdex
Hyundai 217 Hyundai 237 Lexus 47
BMW 178 Lexus 182 Audi 207
Lexus 176 Mitsubishi 167 Infiniti 205
" Mitsubishi 166 BMW 164 Hyundai 171
Acura 147 Cadillac 140 Cadillac 150
Nissan 138 Mercedes 138 Mercedes 14§
Cadillac 134 Nissan 136  Isuzu 147
Mercedes 130 Lincoln 135 BMW 142
Honda 125 Infiniti 122  Mitsubishi 137
Isuzu 125 Acura 117 Honda 134
Source: Media Audit
. - ——
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bands moviny in that dircction. | also see an alternative de-
veloping. with people like the Maxwells. Erykah FBadu and
D" Angelo.

R&R: What do vou enjov about todav's R&B?

RN: From a professional standpoint. | enjoy the ability to
work with the artists and develop a career. That is something [
am very passionate about. because I love the music. There is
such a wide variety of music within the genre, which makes
this music very exciting.

You now have gospel-influenced artists hitting mainstream
Urban radio. A great barrier has been opened up, and it’s great
to see these artists developing. And just within mainstream
Urban there are so many art forms that it is forever changing. It

| think the older music — the Isleys, the
0’Jays — is the foundation of what we know.

Garnett March

will continue to grow and evolve. Even working with samples,
which people say is not very innovative, is a very creative
thing.

R&R: What don't you enjoy about today’s R&B?

RN: We as labels should become more cognitive of the
artist’s development. We need to take the time to develop the
artist. I would hope the artist would like to become more well-
rounded when entering a marketplace, because artists are de-
veloped into role models.

R&R: What does the future hold for Urban-influenced
music?

RN: [t is going tocontinue to develop and help to break
important new artists, something that has always been an
important aspect of R&B. I wish I had a crystal ball to find out
what is going to happen. so I could make a million dollars off
of it. But I just think that we’ll be breaking new artists and
taking artist development one step higher.

R&R: Is Urban radio today’s mass-appeal format?

RN: Urban radio may not be a mass-appeal format from
the perspective of the advertising agency or even within the
industry. I personally believe that they are mass-appeal sta-
tions. but that's my opinion — because the industry is going to
say otherwise. They are going to say that if it is so mass-
appeal. how come we don’thave any Urban stations in fowa or
Nebraska or New Mexico? Urban radio is mass-appeal be-
cause in the markets where it is on the air, it is at the top of the
ratings. The CHR/Rhythmic stations are nothing more than
Urbans. They are afraid to take the name because they don’t
want to be classified as “black radio.”

Garnett March |

Sr. VP !
Priority Records

R&R: In your opinion. why
are rap and hip-lhop so popular
withmainstream Americatoday?

GM: The music has taken a
complete turn. and there is no
longer a rap and hip-hop section |

— it is now mainstream. The
older kids who grew up on this are now the adults who are
buying into that marketplace, and the young kids will always
love this music because it is something that leads them to their
own little space where they can go and hang out and jam and
get into their own little stuff that mommy and daddy aren’t
listening to.

R&R: Your label is known for specializing in hip-hop and
rap. Has Priority given any attention to straight-ahead R&B?

GM: We're actually expanding into that area. The focus

for 2000 is to sign all the top-notch R&B @pss.
R& R: What do vou look for from an R&B artist?

GM: The “A™ net, We are in negotiations with Raphael
Saadiq. We're looking at-the guys who are going to bring not
just hip-hop. but mainstream. top-level. urban AC and urban-
flavored NAC records to the table. Raphael is the No. 1 guy in
the game in R&B now. He understands it; he makes complete
records. He doesn’t make hip-hop records; he makes main-
stream pop records.

R&R: Music out of the late '60s, early "70s and early "80s
seems to be extremely popular with the hip-hop generation.
Why do you think that is?

GM: That music is the base, and no matter what house you
build, you have to put a foundation there. 1 think the older
music — the Isleys, the O Jays — is the foundation of what we
know. So when we go pick out a record, we can’t pick out
records we don’t know. The formula will
always be the formula, and if there is adrum
lick that sounds good, it doesn’t matter if it
is 1960, 1970, 1980, 1990, 2000 or 2010.

R&R: Do you see uny new musical trends
developing?

GM: I really believe that the band will
return — more performance-oriented
groups. That’s going to be very popular again, because people
always want entertainment.

R&R: Like Kool And The Gang?

GM: Yes. I think that groups like that are what's missing
from this culture right now. We don’t have groups that can tour
and sell out and keep the people coming in there and feeling
safe. Once those groups come up, like Arrested Development or
Roots, and those guys come together with real records, I think
the touring and the culture will change a little bit as well.

R&R: What do vou enjoy about today's hip-hop and rap,
and what do vou dislike about it?

GM: I enjoy just seeing the different marketplaces develop
thanks to hip-hop. Before. it was like you could only getarecord
from New Y ork and possibly L.A. Hip-
hop records are really coming out of
the South, like Master P, Young Bleed
and Juvenile. These guys are really
making money. Hip-hop has grown so
far that kids who aren’t fortunate to
live in New York or L.A. can have a
chance to make some money.

What I don’t like about today’s
hip-hop is that people are still fight-
ing it. that Urban is still dayparting a
record that is selling millions of units
and is selling more than their No. |
record. I don’t like the battle against this music in conjunction
with what the pop people get away with at their stations and
their music. Hip-hop is winning; it is working. Your dad is
into it; your families are dancing to it. Leave it alone, and let
these people make their money.

R&R: Do vou have anv thoughts about Ivrical content?

GM: The only time 1 concern myself with lyrics is with
what's being broadcast over the radio. When they bring me a
record. I check it twice. Sometimes they bring me arecord and tell
me it's clean, and I say it’s not. So, ] go back and clean it. I believe
the lyrics should have no influence on violence. Now. what an 18-
year-old person listens to at home, I have no issues about.

R&R: What does the future hold for urban-oriented music?

GM: The future for this music is_just incredible. It"s just
going to grow and grow. and the establishment of young black
males and females out there is going to be incredible. It's no
longer going to be a hip-hop or rap thing: it’s going to be
popular music. You’ve watched record companies walk away
from the rock game to the alternative game. This has been
stable for 10 years now, and it’s not going away. [ remember
Urban stations back in the day when I first started that refused
to play rap. Now there are stations playing rap at 8am. There
are stations that play it all day. We have the JT Money record
sitting at 1,600 spins at Urban. Rap records didn’t chart in
R&R 10 years ago. Now I'm sitting with a No. 16 or No. 15
record in my fourth week. I'm not mad at all.

WAN - e e Ak aiaiaiaymaera

Chris Jonz

Sr, Dir./Promotion,
Jazz & Urban AC
Warner Bros. Records

R&R: Whv do you think ur-
ban music is enjoving suchmain-
stream popularitv?

CJ: There are several
things that are very key to
what’s going on. The most ob-

vious 1s that people are living
longer. When you stop to analyze that, it doesn’t mean that
because they're getting older, they're also getting unhip.
They still want to maintain a certain hip factor. But they're
realistic enough to know they can’t do at 40 what they did at
20. And there is music — a hybrid of formats, if you will —
that is addressing this listener, whom I refer to as the Urban
AC listener. It’s an overlap of what we refer to as NAC/
Smooth Jazz and Adult Contemporary.

For example, listen to KTWV in Los Angeles (The Wave):
If they did not announce their call letters and tell you that
you're listening to The Wave, a listener might be caught short
in terms of being asked what they re really listening to. By that
I mean that there are more urban vocals being played than ever
before on what's traditionally been referred to as a Smooth
Jazz station. A similar situation is happening 6n what we refer
to as Urban AC radio, although not to such a great extent.
Again, using Los Angeles as a model, KJLH would be a good
example of this. KJLH is now playing Boney James. While
he’sa core artist for The Wave, he's never been a core artist for
Urban AC. But he’s getting just as many spins as Will Down
ing is, and Downing is a core artist for Urban AC.

Radio has to rethink its music and its philosophies of how
itarrives at playing the music. A radio station needs to have an

A lot of programmetrs have up until recently
decided they cannot play a particular artist
because he’s identified with another format. But |
think what’s key is that the radio programmer has
to know not to play his audience cheap.

Chris Jonz

identity, and I understand that. A radio station has to make
money in order to remain a radio station. I think a lot of pro
grammers have up until recently decided they cannot play a
particular artist because he’s identified with another format.
But [ think what’s key is that the radio programmer has to
know not to play his audience cheap. If they play something —
whether it’s Madonna or TLC — that’s going to capture that
audience’s attention and keep them listening. they should go
ahead and play those artists.

Continued on Page 50
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It’s In The Water!

Here’'s how Urban listeners’ bottled water-consuming hahits
stack up to the general population.

General
Population  Urbarn  Urban AC Urban Oldtes
Drink bottied water: ~ 37% 49% 51%  54%
Index: 100 130 136 144
Source: Media Audit
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1ST WEEK OUT 17 STATIONS!!!!'
JOIN THE LIST: ;
KJLH WVAZ WDAS KMJ(Q

KMJK WWIN WMCS WYLD and many more...

THE FOLLOW-UP TO THE HIT “MAKEDA”
OVER 150,000 ALBUMS SCANNED TO DATE!

IMPACTING URBAN AC NOW
IMPACTING URBAN JUNE 7TH & 8TH

ROOTS REMIX DROPPING SOON!

FOR INFO CONTACT BRUCE JONES: 323-462-2114
www.higheroctave.com www.lesnubians.com

_J - 0 . : ‘ HIGHER
o OMTOWN Afiry! wiblE OcrTAve
13 , : M RECORDS MUSsic

. e



www.americanradiohistory.com

50 R&R May 28,1999

o R &B

Gospel

Continued from Page 48

The way for programmers to grab as much audience as they
can is to not be so tunnel-visioned in their approach toward the
types of music they play. Be alittle more daring! My mom used
to say, “Dare to be different, so you can make a difference.”
That’s very applicable for where radio needs to be at this
particular point in time.

The Boney James project is a prime example. We have
been working Boney James at Urban AC radio for Sweet Thing
and his previous albums. We have made minuscule moves, but
each move has gotten us closer to where we are now. I think his

The Jammin’ Oldies format came about
because 30-year-old white men just don’t

listen to rock 'n’ roll.

Barry Benson

acceptance now is much greater than it has ever been. The
reason I'm so excited about using Boney as an example is that
he’s a very interesting case in point for what we’re discussing
here. Boney is a white, smooth jazz instrumental artist — this
contrasts with the Urban AC landscape in terms of what the
majority of the playlist is made up of. It always comes down to
the music: The appreciation for his music transcends color
lines. That’s what radio needs to address more, and I think
radio is starting to see that picture.

I've been watching this grow for the last several years.
There is more and more of a marriage between what we know
as Urban AC and NAC/Smooth Jazz. It’s going to continue

until, eventually, we’ll have a new format. It’s going to be an
adult-skewed format with more jazz and more instrumentals. [
wish I could come up with a name for it, and I know this is
going to happen soon. We're definitely going to have a very
sophisticated. very hip, very attentive and very large audience
of new adult listeners.

R&R: What other trends are you noticing in jazz and
Urban AC?

CJ: When we say jazz — from a record company stand-
point, and even from a radio standpoint — we’re talking about
either NAC/Smooth Jazz or traditional, straight-ahead jazz.
There’s talk now of trying to attract younger listeners to tradi-
tional jazz. Core listeners to traditional jazz are 34 to 55 years of
age; smooth jazz tends to be younger. On the
Urban AC front, the format hasn’t moved as
much as the NAC side has. But in a while it’s
not going to matter, because they’re going to
start to mesh so much anyway.

R&R: Whar makes a song an Urban AC
song vs. an NAC song?

CJ: Itreally depends on the market and sta-
tion you're talking about. A radio station in Boston may not treat
a song the same way as KMJQ/Houston. We all have a certain
universality about us, but certain regions are endemic to what the
persona of that market is about. That’s why PDs for individual
stations are still very key. There are a lot of situations where there
are national PDs who make decisions for 15, 20 or even 30
stations around the country. I don’t know if there’s one person
who can be that involved in each one of those 20 or 30 markets and
know those markets that well. I'm not a radio person, and maybe
itis possible, but I have a little more faith in the program director
who lives in — and knows — the city. They are better suited to
make decisions about the music their audience listens to.

Barry Benson
Associate Dir./Urban

Promotion
Rhino Records

R&R:
ing a rush to the Rhythmic Oldies
Sformat, whichis built around R&B |
oldies from the '60s, 70s and
'80s. Has that affected sales for
your compilations in any way?

We’'re currently see-

4k I.. -'- ;4 —, K '2‘
TN
BB: It's benefiting us greatly. For the past 10 years Rhino
has really been at the forefront in reissuing albums from clas-

L

sic R&B artists — the "60s titles in particular. This company
really got its start with Aretha Franklin, Frankie Lyman and
the Curtis Mayfields of the world by procuring those catalogs
from the Warner Music Group. We have seen our sales in-
crease by about 30% in the black music arena ("60s soul, * 70s
soul and funk and ’80s hits).

The Jammin’ Oldies format came about because 30-year-
old white men just don’t listen to rock 'n’ roll. People will be
surprised to know that a little bit more than half of our catalog
sales are to Caucasians, even though we market mostly to
African Americans. I think Jammin® Oldies was a result of
radio recognizing a niche that it may have forgotien.

Look at KMEL/San Francisco, who we do a lot of pro-
motions with. One of their highest-rated shows is The
Groove, and it is an oldies show. This is a hip-hop station,
but even if they are 16, they know the songs, because their
older brother, mom and dad and grandma and grandpaplayed
those songs.

PEABO. BRYSONuas """~ ety

For more information contact:

”\Bﬁf’ﬁiu Ever Know e e~ P

Eric Talbert

Love Songs, Hits & Duets. e

from the album,
Forever More -

tel:

(310)358-4844

.

1994 Private Mus!ol. 4 unit of the windham hill group, a unit of BMG Entertainment

email:
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eric.talbert@bmge.com
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THE AMBASSADORS OF ROMANTIC SOUL
BRING IT TO YOU

LIVE
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“Live From

_ ‘mulh ¥ . THE MANHATTANS
' i USA TOUR:
MAY21  LAS VEGAS, NV
MAY 26  PUERTD RICO
MAY29  MONTGOMERY, AL
JUNE4  ORLANDO, FL
JUNE 11 KANSAS CITY, MO
JUNE 12 MILWAUKEE, WI
JUNE 25 HAMPTON, VA
JUNE 26 HOUSTON, TX
Upcoming Cities:
Chieago, Washington IC,
Philadelphia, Atlanta, Los Angeles,
Meaphis, Detroit, New York
and Baltinmore.
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i MANHATTANS
LIVE FROM SOUTH AFRICA

FEATURING (FERALD ALSTON & BLUE LOVETT

1999 Pioneer Rhythm and Blues Hall of Fame Inductees

Join 40,000 enthusiastic South Africans as they enjoy a memorable performznce from one of R&B music’s
beloved groups of all times. This CD features 23 of their greatest hits including multi-platinum singles Kiss And
Say Goodbye and Shining Star plus an electrifying performance of the Boyz Il Mer: smash End of the Road.

EXPERIENCE THE MANHATTANS ¢« THE HEART OF R&B MUSIC

540 Industrial Drive

Naperville, IL 60563 T i Y it
630-637-3358 No Mergers... No Downsizing...

IMGrcds@aol.com

..No Artist Layofis... Just Pure Classic Soul
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Cedric Hollywood, PD/MD, WEDR
“This record is a smash!"

Derrick Brown, PD, WHQT
“Tracie is coming back hard.
She's been away for a minute,
but she hasn't missed a beat!"

Bobby Rush, PD, WZAK

*| promise you your listeners
won't get tired of the new
Tracie Spencer.*

Heartattack, APD/MD, WOWI
"The record is HOT!"

Helen Little, PD, WUSL

"“It's prat, in fact it sounds like
she never left! Welcome back!
It's all about you, Tracie!"

Michelle Burcen, MD, The Doug
Banks Show/AEC Radio Network,
“| like this record. It's very strong;
it will work o1 our show.”

Vinny Brown, PD, WBLS
*We've got a good comeback
record. This Tracie record
sounds really good."

A New Era Begins!

Thank You
Black Radio

Audience 7 million
& growing...

#1 most added

car ¢ 16ea

nollywwostandvisexomitraciesps
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The Urban Sound Is All Around

Nine Urban artists from a variety of genres discuss the music’s success

Urban music encompasses so much more in the *90s than it did in the *60s or *70s. Many artists
who perhaps might never have been given the chance back then can now be heard all across the
airwaves. The varied genres, from hip-hop to smooth jazz, from R&B to rap, have found success in
markets across the country.

With the theme of “Magnifying the Music” for this year's special, we talked with some of the industry’s most influential
artists in the different genres. Each shares their thoughts on why urban music is enjoying widespread popularity and how that
has affected their success. Most of the artists are confident that urban music will maintain its current popularity. It has crossed
cultures, races and age groups. This mass acceptance is attributed to the fact that people can relate to what many of the artists are

Dave Hollister

singing about. Or, as Tyrese simply puts it, “Black is in.”
Current Single:

“My Favorite Girl” %

(Def Squad/DreamWorks)

R&R: Why is urban music
so popular right now?

DH: I think urban music 1s
popular right now because
people can relate to what's go-
ing on. People¢’s lives are being |} e
puton record. A lot of the music Frhue _;é
of the past was fantasy. something that people wanted or that
was far-fetched. People can relate to the songs and raps that
are being put out now.

R&R: Is the consolidation of labels a plus or minus? Do
you think now is the time for smaller labels to not only suc-

ceed, but for many more to be started?

DH: 1 think in a way it’s a plus. and then in a way it's a
minus. [t’s a minus because a lot of the smaller labels were cut
off, and they sign more acts. But the plus side of consolidation

Urban music is popular right now because
people can relate to what’s going on.
People’s lives are heing put on record.

Dave Hollister

is that with everything being mostly together, the riffraff will
be cut out. We weren’t touched, so I'm all right. Now is the
time for smaller labels to be created and to possibly succeed.
But I’m really into my one label, and I think it’s time for the
smaller labels to stop hiding behind the bigger labels and
actually do some damn work.

R&R: Where were you and what were you doing when you
heard your first single on the radio?

DH: We were in Florida or something like that. We heard
“Before I Let Go” on the radio. We lost it, all of us. But that

& URBAN CLOSE-UP S8

Slimming Down Y
 Fans of Urban stations are more likely to have dieted in‘the,
?%gast year.

wasn’t the single that was supposed to be out: it was “Bootie
Call.” We never heard that on the radio except for when we
were at home. “Before I Let Go” was everybody's favorite
song on the album.

R&R: Do you think you're getting enough radio airplay?

DH: I don’t think I'm getting enough right now. Stations
like Hot 97, I think they just played it. I really think it's a
shame that stations look at the most popular music and just
play that. If it’s really the “most popular.” then it really doesn’t
need any airplay right now. If you're looking at the charts, why
would you play the most popular music instead of playing
music that you think is dope and not what everybody else
thinks is popular?

R&R: Any horror stories? Any rewgrding experiences?

DH: I've had a few stalking incidents. One was when we
were in Indonesia. This girl would not leave the hotel until she
found out which room I was in. And she started going up and
down the hallways, screaming, "I'm gonna kill everybody in
the hotel if 1 don"t find him!" Security had to take me out of the
hotel — actually, they took all of us out of the hotel. *My
Favorite Girl” was written after a different situation. I did the
wrong thing, and I regretted it.

R&R: When vou’re not working, what do
vou like to do?

DH: Spend time with my three kids. Goto
the movies or take them to Discovery Zone.

R&R:Ifyouweren’tin music, what would
you be doing?

DH: You really don’t want to know that. [
probably would still be in the streets — a child
of the streets.

R&R: In your opinion, when is sampling too much?

DH: Sampling is too much when you just sample a whole
song and don’t change it. I don’t knock
people who sample; I just don’t like to do it
myself. I'd rather play the sample over or
give a hint of where I got it from. I think it’s
really too much when you use a sample song
after song throughout the whole album.
That’s terrible. I wrote, produced and/or
co-produced all but two of the songs on my album — “I Keep
Forgetting,” a remake of Michael McDonald’s song, and
“Round and Round.”

R&R: How would you rate urban music, based on popu-
larity, in relation to the other formats on a scale of 1-10? Do
you think that rating will change in the next five years?

DH:Tthink, 10 being the highest, probably about 8.1 think
it’s changed a lot. It’s surprising to me that urban music is
really the shit right now. For so long we’ve been taking a back

Tyrese
Current Single:
“Lately”

(RCA)

R&R: Why is urban music
so popular right now? |

T: 'Cause black is in. Mu-
sically, black is in like 1t ain’t |
never been in before. There are
No. 1 rap records, No. 1 R&B
records. Not that there’s never
been No. | rap and R&B ‘'
records before, but it's No. | on the charts more often than
it used to be, except back in the Berry Gordy-Smokey
Robinson days.

R&R: Is the consolidation of labels a plus or minus?
Do vou think now is the time for smaller labels 1o not only

succeed, but for many more to be started?

T: 1U’s a plus for the labels and a minus for the artists.
The labels don’t have to worry about chopping their money
up and paying five difterent distributors: they can just go to
the head person. But the artists have to go thraugh so many
changes. I'm glad I'm not a part of that. I won’t say that this
is absolutely the time for independents labels over major
labels, but there are some successful independent labels
out there. However, there are more successful major labels
than independents. But the independents that are doing
good are doing really good.

R&R: Where were you and what were you doing when
vou heard vour first single on the radio?

T: I had to be in the South. maybe New Orleans or
somewhere like that. And then it was like, “Alright. y’all,
‘Nobody Else’ by Tyrese,” and the music ¢ame on, and ]
was like, “Turn it up. dawg, turn itup!” I couldn’t believe I
heard them introduce my name with the song. It was cool.

R&R: Do you think you're getting encugh radio air-
play?

T: Absolutely. Artists in other genres, absolutely. Mu-
sic has no category to me. If it makes you feel good, it all
falls under the roof of music. I’'m just glad that black is in
right now.

R&R:Any horror stories? Any rewarding experiences?

T: No horror stories personally. Politically, yes, but I

Musically, black is in like it ain’t never

Tyrese

don’t deal with them. I hear about them. I’m so focused on
being an artist and worrying about my dreams and my fu-
ture that I don’t get involved in the political aspect of this
whole thing. I let my managers deal with it. I’ve learned
that me being as grateful as I am causes peaple to root for
me. I feel like God is the reason why all this stuff is happen-
ing and that has caused a lot of people to want to see me
succeed.

R&R: When you’re not working, what do you like to
do?

5 PG"""’"" is seat to a lot of the mess that’s been out, and it’s really mindless T: sl . ¢ i .
e e tpuctier  Usn Yhan, AGsUshan. Qi i music. A lot of that pop shit is mindless, but who can tell who LoE Slegp: Kind o ,rurf away from reality. Get away.
e iil::et::t%av:?eks 21% 24% %% 25% - what to listen to? I'm just glad we’re getting accepted and Drn{e jaxaagang ’don ‘?‘Ve any’bod.y my namber or infor-
i ';v“ jastyeay: . 5 . i _;:’} | we’re getting accepted for the realness of what we’re writing Malion o wht?re Im gomg - MG RN DL
o e _-?h«,_l"dex: 100 12 122 19 and not just the fantasy stuff. I think the 8 will increase if pager, no nothing. Eve’ry.thmg 1.8 off. )
Source: Media Audit P everybody just keeps writing the way we’re writing and being R&R: If you weren’t inmusic, what would you be doing?
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T: I don’t know. I'd be somebody. I'm still somebody,
but I'would he somebody. It doesn’t necessarily have to be
entertainment. More so than me being able to sing, I have a
voice, and when I want something, I getit, ’cause I’ m deter-
mined. I’d be the CEO of something — FedEx or some-
thing. I’d be doing something big-time with a lot of respon-
stbilities.

R&R: When is sampling too much?

T:Idon’tknow. [ don’t really pay too much attention to
sampling. [ have samples on my album. I think whether it's

After the whole Death Row funk, things got a
little weird, and we got kicked to the back
burner hecause we were self-destructing in a

sense, our music was.
DJ Quik

something that’s original and you’re repeating it or you
come original. if it makes people feel good and they want to
go out and buy it, then you got to do whatever it takes to
bring some feel-good music. There are a lot of old records
that make people feel good, so why not associate your new
song with a sample that made people feel good? | just have
respect for a hit record.

R&R: How would you rate urban music, based on popu-
larity, in relation to the other formats on a scale of 1-10?
Do you think that rating will change in the next five vears?

T: A 10. No, it won’t change. It has definitely in-
creased. Every once in a while, white Amertca will find
out about a black kid who’s popular within the black com-
munity, because they “crossed over.” But you got more
black acts crossing over these days than back in the day.
['m more proud of these black artists crossing over who
are R&B, versus an artist who does a pop tune that black
people feel good about, but white people love more. Black
music is crossing over that isn’t particularly pop in na-
ture. It ends up being pop because it does so well in Urban
— that’s what feels good. “I Believe I Can Fly” and “I
Will Always Love You” are pop songs that make black
people feel good.

DJ Quik

Current Single:
“You’z a Ganxta”
(Profile/Arista)

R&R: Why is urban music
so popular right now?

DQ: It’s more indicative of
what’s going on in the streets.
[t’s actually straight. blunt and
to the point now. It ain’t color-

coded to go crossover. It’s just
the real shit that everybody’s
accepting, the same way it’s been for the longest time. It’s just
that 1t’s shining brighter than a lot of the music that ain’t
saying shit no more.

R&R: How would vou define hip-hop?

DQ: Hip-hop music is the raw voice of the street. It’s the
voice of the plight of those in my genre and what we do. It’s our
outlet.

R&R: Is the consolidation of labels a plus or minus? Do
vout think now is the time for smaller labels to not only suc-
ceed, but for manyv more to be started?

DQ: I haven't seen the effect, so [ can’t give an opinion on
that. As you can see, the smaller labels are winning; there are
less and less middlemen. Seeing that should give any go-
getter the initiative to be an entrepreneur.

R&R: Where were you and what were you doing when yvou

J az1z

heard your first single on the radio?

DQ: I was kicking it up near my equipment, in my studio
room, and it was KDAY/Los Angeles. Gregg Mack played it.
[t was called “Born and Raised.” I tripped. I was blown away;
I was shocked.

R&R: Do you think you’re getting enough radio airplay?

DQ:’m getting enough in the West, but I'm trying to raise
awareness about my record in the South and East. They’re
trying to get me to conform and make some bounce beats.
can’tdo that. I'm a West Coast boy. If people like it, they like
it. If they don’t, they don’t. But by me being a DJ, I want to tap
into all of the music that makes people move. That’s my thing.

R&R: Any horror stories? Any rewarding experiences?

DQ:Tain’t gonnaspeak on them.
This is a way-out business. There are
so many different levels of horror sto-
ries. It's funny how people are at-
tracted to you when you’re success-
ful, but when you’re not, it’s like on
to the next “hot” dude. My thing is,
I'm treating people like they were
treating me when [ was totally doing
bad. I just hate fake people, people
Just lying to kick it and wasting both
of our time. Just by living and going
through certain things, I realize that keeping a cool head and
not taking shit personally takes you a whole lot further. Your
attitude dictates your altitude.

R&R: When you're not working, what do vou like to do?

DQ: Cook. I don’t have a specialty; I experiment with
everything. I can do Italian. I can make pomodoro sauces from
scratch, like with roma tomatoes. olive oil and basil. [ like
doing that shit; it’s a stress-reliever. My family is Creole; they
do the gumbos, the jambalayas and stuff, and I do the Mexican
and ltalian. But I'm going to wait until me and my moms get
down again before I start doing the soul food stuff. I’ ve thought
about opening a restaurant. I’ve found that thoughts with en-
ergy behind them can be brought to fruition. And I like riding
motorcycles and being silly, just having a good time. I spent a
lot of time taking care of everybody else; now it’s time to show
me some.

R&R: Do you write vour own material ?

DQ: Yes,  have to. I ve been reaching to the kids, because
a lot of cats my age, they’re done with. I don’t want them to
influence the youth, so [ get at ’em and give "em one to grow
on. [ give them straight love, because that’s what we were
lacking when we were little. DeBarge teases me like, “Boy.
you’re moving toward being a preacher.” [ don’t want to do
that. We don’t need preachers. All we need is people who
touch people on aone-to-one basisto letthem know that they’re
felt and the plight is still the same. We have (o break the
barriers. We’ve been manipulated into believing that we can't
come together. What the hell?

R&R: If'vou weren’t in music, what would you be doing?

DQ: Wow. I don’t know. Doing something that has to do
with music. Working at a record shop or something. [ can’t see
myself doing anything else. I do what I love. [ love music so
much, [’ll pay someone to let me do it.

R&R: When is sampling too much?

DQ: Sampling is too much when it's too much sampling.
When it’s obvious that you lack creativity as the producer, you
didn’t add nothing to someone else’s work except some lyrics,
that’s rape. That’s why [ do original music. [ may sample two
records per album. just for the feel, to get that old style. Music
ain’t that complicated to do. It’s about being attentive and
translating it, and a lot of producers won't do that. They just
grab a record, “Oh, it’s clear, too, dawg. Loop that up; loop
that up, homie.” Hum a bass line that sounds like a bass line
you like and alter it and put your character on it and sell
yourself.

R&R: How would you rate urban music, based on popu-
larity, in relation to the other formats on a scale of 1-10? Do
you think that rating will change in the next five years?

DQ: Oh, come on. You see where Jay-Z and the others are
at. It’s obvious that it all comes from black music anyway. All
music is derived from the blues. Even if country, alternative or
straight pop was No. 1, urban music would still be No. I.
Black music is a perfect 10 to me — actually, it’s an 11, cause
it heals too. The 11 won’t change in the next five years if
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people like me, G-1, Jay-Z and his squad and Erick Sermon
stay on the wheels. It ain’t gonna slow down. After the whole
Death Row funk, things gotalittle weird, and we got kicked to
the back burner because we were self-destructing in a sense,
our music was. Two people died. We're rebuilding. Our worst
is still a lot better than some people’s best, because there’s
emotion in it.

Krayzie Bone

Current Single:
“Thug Mentality”
(Mo Thugs/Ruthless/
Relativity)

R&R: Wiy is urban music
so popular right now?

KB: Urban music has
crossed over into all the fan
bases. We got all the crowds
now. It’s not just the urban
crowds that the music is attracting; it's white, black, other
races.

R&R: How would vou define hip-hop?

KB: Hip-hop is really hard to define. Hip-hop’s definition
comes from each individual artist. Everybody has their own
meaning of hip-hop. To me, the music is like rap music. You
have hard-core hip-hop, soit’s really in the eyes of the person.

R&R: Is the consolidation of labels a plus or minus? Do

you think now is the time for smaller labels to not only suc-
ceed, but for imany more to be started?

KB: I think it’s a plus. It gives more opportunity. I think a
lot of smaller labels will be created. Every day you see a new
label pop up.

R&R: Where were you and what were you doing when vou
heard your first single on the radio?

KB: We were riding in the car with Eazy-E. He turned on
the radio, and he was like, “I told y’all they were going to play
it {“Thuggish Ruggish Bone”].” And we were just tripping; 1
was, like, blowed. And then when I called home to Cleveland.
they told me they heard it on the radio. [ was real happy, real
pumped. [ was in L.A.

R&R: Do you think vou're getting enough radio airplay ?

KB: I don’t think I'm getting enough. but that has to do
with politics and all that.

R&R: Any horror stories? Any rewarding experiences?

KB: The only horror story for me is this business, just
trying to maintain the music through the business part. Going
through all the bullshit everybody tries to feed you, that's the
main horror for me. Many, many, many lessons learned. For
one, | learned the business, so I can now do more. It’s reward-
ing, because it’s helped me to establish the things I want to
establish.

R&R: When you're not working, what do you like to do?

KB: [ just like to be spontaneous, just get in the car and do
fun stuft. Go to the woods and play with the paintball gun and
shoot some people or whatever. Stuff like that. Be on the water
on boats and just relax.

R&R: Do you write vour own material?

KB: Everything. [ don’t think [ would rap someone else’s
stuff. I’m a person who strongly feels that if you're not writing

Continued on Page 56
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vour own material, you really shouldn’t be in the industry. As
far as rappers, if you don’t write your own material, it don’t
count.

R&R: If vou weren’t in music, what would vou be doing?

KB: If I weren’t in music right now, I'd probably still be
trying to get into music. That’s all I want to do is music.

R&R: When is sampling 100 much?

KB: When every single you put out is a sample.

R&R: How would you rate urban music, based on popu-
larity. in relation to the other formats on u scale of 1-10? Do
vou think that rating will change in the next five vears?

KB: I"d say 10, because it’s like everybody is trying to
copy urban music now. Everybody wants a piece of what’s
selling. Urban music is on top. At the rate urban music is going
now, it looks like it"s gonna be here for a couple of years. It has
definitely gotten more popular. About five years ago people
weren't trying to hear it. but it has grown a whole lot.

Jay-Z

Current Single:

“Jigga Who Jigga What”
(Roc-A-Fella/Def Jam/
Mercury)

R&R: Why is wurban music
so popular right now?

J-Z: 1 think we just tapped
into what everybody wants to
hear. Rock 'n’ roll used to be

teenagers in the suburbs. Rock music is not fulfilling their
neceds right now, but urban music is. That’s what’s happening
right now.

J-Z: Hip-hop is that rebellious voice [tom the ghetto, that
cry for recognition: “I exist. I go against the grain, but I still
exist. Youcan’tignore me, and I won’t go away.” It’s frecdom
of expression.

R&R: Is the consolidation of labels a plus or minus? Do
you think now is the time for smaller labels 10 not only suc-
ceed, but for manv more 10 be started?

J-Z:1U’s happening now, so the effects have yet to be seen.
Of course small labels will develop; it’s not gonna stop at Bad
Boy, Roc-A-Fella and Death Row. There are a million labels
out there that have to get their chance.

When we first came in this business, we were
operating by being as straightforward and as
honest as we could be. But | learned that this is

not the business for that.
Jay-Z

R&R: Where were vou and what were you doing when you
heard vour first single on the radio?

J-Z:1don"t know. I can’t remember.

R&R: Do vou think you're getting enough radio airplayv?

J-Z: 1 do all right. I never thought I"d get this much radio
play. I was selling all my records under the radar. I think R&B
has it easy; they got so many formats. A 2.000-spin record for
them is nothing! A 2.000-spin record in hip-hop 1s huge. Very
few R&B records come out and get less than 1,000 spins — |
don’t care what type of record it is.

R&R: Any horror stories? Anv rewarding experiences?

J-Z: 1 don’t have any horror stories. Every day is enlight-
ening and rewarding. When we first came into this business,
we were operating by being as straightforward and as honest
as we could. But I learned that this is not the business for that.
When they’re being deceitful, they call it “just business.” I
learned that lying is just business.

R&R: When vou're not working, what do vou like to do?

J azz

J-Z: 1like to shoot pool. I'm always working.

R&R: Do you write your own material?

J-Z:Yeah. I write for other people too — Puftf, Fox. Queen
Pen. I’ve written for a lot of people.

R&R: If you weren’t in music, what would vou be doing?

J-Z: 1 don’t know. I’d be an entrepreneur though; I like
being my own boss.

R&R: When is sampling too much?

J-Z: When it don’t sell. Oh, or I guess when it sells too
much — that would be a better answer. When it sells too much
and it ain’t mine.

R&R: How would you rate urban music, based on popu-
larity, in relation to the other formats on a scale of 1-10? Do
you think that rating will change in the next five vears?

J-Z: A 10! I think in the next two years you’re gonna see a
huge increase. But [ don’t know about the next three years after
that. Things come in waves. Groups like Gang Starr are going to
come out and do 400,000 the first week, and they’re considered
a very underground group. Somebody’s gonna do a million — [
think it’s gonna be me. I'm serious; I’'m not even playing. I'm
gonna do an honest million. not a Garth Brooks million. Garth
sold a double album for a single CD price. He cheated.

Current Single:
“Who Dat”

(Tony Mercedes/
Freeworld/Priority)

R&R: Whv is urban music
so populdar right now?

JT: Because (he “big boys™
are buying into us now. It’s like,
“Hey, thisisthe hotness. We need
to mess with these cats down

up the small company, then takes it to the next level.

R&R: How would you define hip-hop?

JT: I don’t know. East Coust music. Hip-hop is a culture, a
way of life for East Coust cats. In Miami it ain’t no “*hip-hop.”
It’s just gangsta music and booty shake.

R&R: Is the consolidation of labels a plus or minus? Do
you think now is the time for smalley lubels to not only succeed,
but for many more to be started?

JT:It's aplus for the fact that you can have a sister company
or be a part of something bigger for support. But then it’s a
minus as far as it being one boss. You can say what you say, but
the man who’s cutting the checks is the
one who runs it. If they got you under
their agreement and they don’t like what
you're doing. they can shut your opera-
tion down.

I’'m about to start my own label. |
like to see cats doing their thing, getting
their money on the independent level.
But with the majors controlling all the
media and the radio and whatever, it lim-
its you by not dealing with them — the
big boys. They’re the gangstas — I call them the mob. You can't
sell any records unless you sell them through them. You can
make a little money out of the trunk, true. but you will never sell
two, three. four million out ot the trunk. If you want to be
established as “platinum,” you deal with them. It you just want
to be “underground” or floatin’. then you do what youre doing.
And then they’ll blackball you on the sly. 1t’s a dirty game, just
like the streets.

R&R: Where were you and what were you doing when you
heard vour first single on the radio?

JT:1was in Miami. “The Girl That I Hate™ was my very first
record to ever be on the radio. I was at the crib, and it was on the
Rush It or Flush It show that night on 99 JAMZ [WEDR].

R&R: Do you think that you're getting enough radio air-
plav?

JT: Yeah, I’m getting plenty of radio airplay — video too.
They let me in the game. 1 think it’s easier for R&B artists to get
airplay, but it does boil down to the company. When the com-
pany has power, influence and money, it makes a difference.

Ly
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They make records. There are  lot of records that ain’t hittin’,
but you've heard it so much, you know it. It’s hard both ways,
R&B andrap. You’ve got amillion cats wannasing, then you've
got a million cats wanna rhyme, then you got a million sistas
wanna rhyme and sing as well. Only the strong will survive.

R&R: Any horror stories? Any rewarding experiences?

JT: ook at my whole experience in this as a learning one.
Ithink I learned everything the hard way. I didn’t go to school for
any of this. My schooling was on-the-job-training. Rewarding
experiences were the knowledge that I received. I wouldn’t
change anything right now. I'd change the way I handle my
business, but experience was a better teacher for me.

R&R: When you're not working, what do you like to do?

JT: 1 like to play. I like to see women; I’m a girl-watcher.
I’malways working. [ don’t have time to play. Really, 'mona
mission, a mission to spread the word.

R&R: Do you write vour own material?

JT:Yes —always have. always will. [ figure can’t nobody
else say what I got to say. I think I do all right: there’s no need
for anybody else to write for me. My gift came from God.

R&R: If you weren't in music, what would vou be doing?

JT:1don’tknow. I"d probably be locked up by now. That’s
why ['say my gift came from God. I was on the streets, doing
my thing, and the cat came to me and asked if [ wanted to make
a record. Boom, made the record. And I'm here right now.
Back then I was down that path, so God said, “No, boy, come
here. Let me put you over here.”

And so He put me over there with Poison Clan. [ was doing
my thing, but not like I was supposed to. Theretore, I lost it.
He’s given me another chance with “Who Dat,” and now my-
mission is to do the right thing. I tfigure it He has taken it from
me and given it back to me, there was a reason. I didn’t do
something right the first time that [ must correct this time. [
figure if I'm gonna be on records, I might as well tell them
something versus rapping about nothing. My calling is to spread
the word.

R&R: When is sampling 100 much?

JT: Idon’t know. I hear beats that I wish were my beats.
I’m like, “Shit, I’d rip that beat right there.” Once it’s cleared,
the original producers ain’t got no problem with it. When you

{

got a whole album of samples and no original production,
that’s when it’s too much. I got a couple on my album, but they
didn’t make my records. The sample didn’t make the record; [

- could change the saumple, and the record will still be what it is.

If someone is a true artist, they won’t have all samples. Only
time you sample something is when you think you could make
something better. If you're gonna sample something, you bet-
ter make it tighter than it was.

R&R: How would you rate urban music, based on popu-
larity, in relation to the other formats on a scale of 1-10? Do
vou think that rating will change in the nexi five years?

JT: A 10. Even the “other people” are trying to do urban
music. They’re trying to jump in our game room. They’re
ridin’ to it; they re buying it. We're selling more urban music
to them than to ourselves. The other people are the “non’
urban people. I don"t think it will change or decrease. It's just
the truth, ’cause it’s like, you can’t keep us down. I think it’s
destiny for it to be a 10! I’s only right, but that’s just my:
opinion. | could be wrong, huh?

Current Single:
“All 1 Do”
(Warner Bros.)

R&R: How did vou get
started?

KW: I started playing when
I was 12. My family was pretty

musical. I have several uncles
who were musicians and one
who still 1s and is in his mid-
70s. He’s a saxophone player. I think he was probably my
biggest influence to play this instrument. But the main thing
as a 12-year-old was not so much that as how cool the instru-*
ment looked. Peanuts Whalum, my uncle, has been a staple in=. -
Continued on Page 58%
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the St. Louis music scene now for about 50 years. We're about
to do a duet record.

R&R: Who were vour early influences?

KW: The first influences were Wilton Felder of the Jazz
Crusaders and Ronnie Laws. The funny thing is that — while
I was introduced to their music when | was in high school,
growing up in Memphis — I ended up going to the same
college they both attended. I didn’t know that; I just chose
that college. So I thought that was pretty supernatural. I went
to Texas Southern University in Houston.

R&R: How has the music industry changed since vou
entered the game?

KW: Well, I’m 40 (soon to be 41), and I started profes-
sionally when I was about 18 or 19. I think the biggest cata-
lyst for change in my 20 years in the industry has been the
advent of computers and drum machines. Although it’s
changed in many ways, 1 think maybe that’s the biggest
change, that the sound of the music is affected by, or some
would say enhanced by, computers — where the parts are
programmed into the computer and the computer plays them
back. A lot of music that I make is made like that, or at least

i’s a hybrid between that and live players. I don’t know the

statistics on this, but I would venture to say that 85% to 90%
of the music that we hear on Urban radio, in terms of the
“instrumental” part of it, is done by computers, i.e., drum
machines and sequencers.

That’s a big thing, because in 1960. with Smokey
Robinson and Gladys Knight, it wasn’t about a computer. It
was about somebody in there playing a bass and a guitar and
drums. You had Kool & The Gang; the Ohio Players; and
Earth, Wind & Fire with the horn section and all of that.
Nowadays, when you hear an R. Kelly record or anything
produced by Dark Child or any of the big producers, a big
percentage of it is computer.

R&R: Has radio airplay improved for jazz artists? Is
there a warmer embrace of jazz music?

KW: That depends on what you call “jazz.” As you know,
there are a lot of ditferent ways of looking at it. Some people
would say that jazz is getting played less than ever, because
many people. especially jazz purists, would look at jazz as
music that is played on upright bass and acoustic piano and
acoustic guitar and that kind of stuff. That music has definitely
found a small niche, in public radio primarily.

But jazz in a broader sense, like what we play, which is
more or less instrumental urban music or pop, is being played
more than ever. In some markets the station that plays our kind
of music is the No. |, No. 2 or No. 3 station, like The Wave or
Smooth Jazz Oasis. There is a warmer embrace of jazz today.

R&R: Where were you and what were you doing when
vou heard vour first single on the radio?

KW: I was living in Houston. I don’t know what I was
doing. I was 27, and the song was “Ruby. Ruby, Ruby,”
whichis a song that I wrote for my wife. It was on Bob Jumes’
Twelve.

R&R: Who do you admire among the NAC/Smooth Jaz:
artists todav?

KW: [ love Jonathan Butler; he’s my favorite artist, pe-
riod. I like Peter White just ‘cause I know him and I love him
as an individual. His humility and sincerity come out in his
music. I'll give you one more: saxophonist David Sanborn.

R&R: Why is urban music so popular today?

KW: Urban music is another way of saying black music,

A Matter Of Convenience

Urban listeners are bigger customers of convenience
stores.
General
Population
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and that’s the music that came out of
the black subculture of the United
States. That subculture has found its
way into the mainstream of our coun-
try. Consequently, it’s OK nowadays
for a non-black American to be listen-
ing to black music. And so urban mu-
sic, as we call it, is becoming the pop
music of the 21st century. With the advent of videos and all
of that, I think the excitement and the rhythm of urban music
have worked their way to the top of the heap. It’s no longer
acceptable to have a Pat Boone song as the No. I pop song.

But at the same time, if I might add, I have a tremendous
concern that urban music has become very irresponsible.
The purveyors of urban music have lost their focus and their
sense of responsibility Lo the comm unity that patronizes them.
They have majored in one subject matter, and that’s sex. 1
certainly don’t include everybody in this, but they’ve disre-
spected women, particularly black women, one of whom I'm
married to and love. They have not held up their end of their
bargain, as it were, when it comes to teaching our children
what’s proper to think, say and do that would not be destruc-
tive, but constructive o our society.

So I have some problems with urban music. To say that
urban music represents black culture is true in the sense that
it came out of black culture and it was the music, besides
gospel music, that we listened to, like Marvin Gaye and
Smokey Robinson. So to have that music be the banner of the
flagship of the subculture of which I’'m a part, I resent the
fact that all of a sudden I'm portrayed — me and everybody
like me — as being oversexed and having no morals.

Nelson Braxton
(Braxton Brothers)

Current Single:

“A Night to Love”
(Windham Hill Jazz/
Windham Hill)

R&R: How did vou ger
started?

NB: Wayne and I were lis-
tening to music in the house.
Our dad was a DJ. and he used
to play records 24 hours a day. We listened to them from

when we were just babies. We used to bang on pots and pans
and record stuff with my mom’s little cassette recorder. As a
demo, we sent that “pots and pans” tape in ... not really. We
had done a record at our house in my bedroom with just a
couple pieces of gear and some tunes we had been working
on ever since we were in college. We put them on a CD and
started taking it to radio stations. I was taking it to stores.
Najee kind of helped to start things rolling. He was living in
Oakland and was getting sonie new equipment, and he gave
us this big old tape recorder. Once we received that, that’s
when we actually started thinking about recording a demo.

R&R: Who were your early influences?

NB: Oh man, lots of them. Actually, one of the earliest
ones was Quincy Jones' Quintessence album. That was one
of the first records that made me and my brother learn a lot of
the parts, like the different instruments. We weren’t even
really playing instruments then, but we were learning stuff
without realizing it. Grover Washington's Wine Light was
another.

R&R: How hus the music industrv changed since vou
eniered the game?

NB: We got our first airplay in San Francisco at the end
ot 1996, so thingsdidn’t really start rolling for us until spring
’97, but we still see a change. A lot of people are listening to
the people who are creating the sound of what we call “smooth
jazz” and copying it, and it doesn’t sound quite as good. 1
think when we first got in the game, smooth jazz was more
diverse than it is now.

R&R: Has radio airplay improved for juzz artists? Is
there a warmer embrace of jazz music?

NB: That’s an interesting question right there. I don’t

=

| think urban music makes people feel
something when they listen o it. It has more

heartin it.

Nelson Braxton

like to label jazz. To me, what my brother and 1 do is instru-
mental R&B, instrumental pop, instrumental adult contem-
porary. I don’t label it jazz. In general, I'd have to say there is
a warmer embrace, because the format has grown.

This past weekend we played in Tampa. We opened for
Jonathan Butler and Al Jarreau. I talked to a lot of people
who didn’t even know about that music [smooth jazz]. A lot
of people who listened to R&B and stuff didn’t realize that
there was a whole world of music that could help to introduce
them to some jazz-type elements. I talked to a lot of people
who use it as a bridge to get into jazz.

R&R: Where were vou and what were you doing when
you heard your first single on the radio?

NB: [ wasata Starbucks drive-in in Richmond, CA. I was
on my way to a gig. The music director at KKSF/San Fran-
cisco told listeners to turn on their radios at 2:00 to hear
something new by the Braxton Bros. After I pulled my jaw up
off the ground, I packed my stutf and proceeded to drive to
my gig. It actually sounded terrible at first, *cause it sounded
different than at the studio. I was blown away by the fact that
two guys can record a record and send it to a station, and now
I'm driving in my car and hearing it. Wayne called me on my
car phone. He was like, “Man, did you hear that?”

R&R: Who do you admire among NAC/Simooth Juzz art-
ists today?

NB: George Benson made a big impression on me when
we did a gig opening for him in Sacramento. He invited us
into his room with his band and introduced us to everyone.
He was talking about this 20-something guitar player he saw
somewhere. He liked what this young guitar player was do-
ing so much that he invited him over to his hotel and had him
show him some things. After all this time, Benson was still
trying to learn the latest and expand what he does. Marcus
Miller is another one we admire.

R&R: Why is urban music so popular today?

NB: I think urban music makes people feel something
when they listen to it. It has more heart in it. One thing I"'d
like to say is for people to support music in schools. Our
parents couldn’t atford instruments, but we had access to
them in school. That’s one of the main reasons why we’re
doing what we’re doing now, because we had well-funded
music programs, but that’s not happening anymore.

(Classic World)
R&R: Why is urban music is so popular today?
BL: Urban music has always been popular to me as an
R&B artist.
GA: Urban music relates to our everyday living. It’s about
what’s going on in our community, what’s going on with us.
Continued on Page 72
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Chaka Khan: Setting The Standard

The legendary singer is back on the Urban charts

L ongevity in the recording industry — regardless of the genre — is a worthy accomplishment.
Chaka Khan has managed to maintain a presence for 25 years, and done so with dignity and an

ongoing passion.

Khan has set a standard as a singer and performer. She
crosses musical borders so effortlessly, it appears any performer
could follow in her footsteps — but few have come close. What
other female performer has extended the sound of funk with
songs like “Tell Me Something Good™ or stirred together the
pop/rhythmic/dance worlds the way she did with “I'm Every
Woman™? Whether it’s pop, fusion, R&B, jazz or funk, Khan
has redefined it and made it her own.

The Crazy Life

Her most recent release, Come 2 My House (NPG), has
once again placed Khan in her element: on the Urban charts,
this time with “This Crazy Life of Mine.” She is thrilled to be

I've seen people release stuff
that has flat vocals or sounds
unfinished. Because of technology,
everyhody can be a singer.
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