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Lit Lights Up Hot AC N T B W Our Annual AC Special

After topping Alternative for a long 11 weeks, RCA's Lit debuts ] / Mike Kinosian points out that the massive changes

on R&R’s Hot AC chart at No. 30 with “My Own Worst Enemy.” il s ” e ; experienced by this industry have affected AC as much as
The band is clearly part of the “Fast Forward” portion of this e f R any other format. In his annual &
E ' 7 year's AC special y ‘ A State of the Format, he takes

issue —an ' = the pulse of AC and all its

i example of the —_—y : variations, visits five

strength of the ; successful AC markets and

e 10rMat's Pop/ takes a look back at a couple o s Ty S
B Altcrnative stations of legendary labels known for

in helping to break r H[ ’ND”S TR Y’S NFWSPAP[R their prodigious AC output. ---------------- --------

new music. The special begins on Page 39. ===
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Early Believers:

WTMX / Chicago
WBMX / Boston
STAR / Los Angeles
WPLJ / New York
KLLC / San Francisco
WPLT / Detroit
WSSR / Tampa v
; b WMGC / Memphis v
CiE Ak | _ KAEP / Spokane

: ' § WMGX / Portland, Maine
K0S0 / Modesto
WKLI / Albany

FROM THE NELU ALBLUM:

\VIVA EL AMOR!

Produced by Stephen Hague
Remixed by Tin Tin Out
Management: Gail Colson at Gailforce Management

@www.whr.cum/pretenders © 1999 Warner Bros. Records Inc.
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garth brooks as

2ars.

11 smash thits.
2 new trjcks. |

5

lost in y®u
the first of two
new singles perfb.r'med by

From the graatest hits album: Garth Brooks Ini... The Life Of Clivis Gaines (Sept. 28 in store)
The prequel to the sounderack alhany: The Lamb (Fall 2090)
Produced by Don Was « Managerient: GB. Mamgement, Nasheille. TN
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AMFM For Whom The Bell Tolls

k

management * marketing ¢ sales
Are the pressures of your job making you
dizzy — literally? Employee assistance
provider Linda Madonna tells you how to
recognize panic attacks ... and how to
avoid them. Also in this week’s
Management, Marketing & Sales section,

Dick Kazan offers tips on how to hire rl'lf INDUSTR Y,S N[WSPAP[R

good people.

Pages 10-14 www.rronline.com

CLOTHING OPTIONAL —— )
Up-and-coming writer/performer Michael - - ; .
Frpedo is gettingg off to rfgreat start with s anish Formats on cruise When AMFM Inc. debuted on the New York Stock Exchange last
his single “This Time week (7/14) — and changed its stock symbol to “AFM” (the NYSE

doesn’t allow more than three characters) — several company ex-

” [} [ ]
Around.' EUigpxacs contrOI In sp"ng Ratlngs ecs were on hand to ring the closing bell. Celebrating AMFM’s

are lookingjfofard:10:a maiden voyage on the Big Board were (I-r) AMFM CFO Geoff

Tommy Hilfiger Jeans In the nation’s two largest markets, several varieties of Armstrong, AMEM Radio COO Ken O'Keefe, NYSE Chairman
campaign that kicks off Spanish-language stations grew stronger during the spring "99 | Richard Grasso, AMEM Vice Chairman & AMFM Radio President/
in a couple of weeks. Arbitron. All four full-time Spanish stations in New York CEO Jim de Castro, NYSE President William Johnston, AMEM
That’s because Michael went up for a gain of 1.3 shares of listening. In Los Angeles, ] Bill Banowsky and AMFM Vice Chairman &
and his song are where 40% of the population is of Latin origin, the five sta- AMFM New Media President/CEO Steve Hicks.

featured in the spot. tions owned by Hispanic Broadcasting and Liberman Broad-

Steve Wonsiewicz casting increased listening to the tune of 1.8 shares.

reports. page 37 ARBITRON/See Page 25 I!m Licki“! up

New York AL EHEES Good Vibrations

o wi'9g Sp'99 wikeg, [Spke9 “Our listeners really suck!”“No, dude,
= Remaining NABET locals WLTW-FM (AC) 61 54 | KSCAFM(Reg.Mex) 6.0 6.2 they bite!” A couple of jocks dissin’ the

settle with ABC WQHT-FM (CHR/Rhy) 57 54 | KLVE-FM(SpanishAC) 5.4 59 |  audience? Actually, they could be de-
WSKQ-FM (Tropicaly) 4.5 4.8 | KIS-FM(CHR/Pop) 43 47 bating the listening habits of folks tun-
WHTZ-FM (CHR/Pop) 4.4 4.6 | KPWR-FM(CHR/Rhy) 4.3 4.0 ing in with the “Sound Bites Pop Ra-

WKTU-FM (CHR/Rhy) 4.0 45 | KROG-FM(Alternative} 3.7 3.7 dio;"a new product coming outin Sep-
tember. Puta lolipop in this latest prod-

uct fromTiger Electronics (makers of
sa” F ran c’ sco that wacky Furby), and it'll send an

= Steve McKay appointed PD
for WXXM/Philadelphia

= Jeff Hillery assumes PD post
of WWDB/Philadelphia

+ Randy James appointed Dir/ FM signal through the stick. When the
Programming & Ops of KDMX/Dalias wi'e9 Sp99 | wi'99 Sp 99 lollipop touches your teeth, itll rattle

. . . WGCI-FM (Urban) 6.7 67 | KGO-AM(News/Talk) 6.4 67 your ename! and play the station in-

* L.J. Smith Dir/Prog., Ken Moultrie WGN-AM (News/Talk) 58 67 | KCBS-AM(News) 43 42 | sideyourhead!The radio scansthe
Dir./BP Consulting at Broadcast WBBM-FM (CHR/Rhy) 54 53 | KOIT-AF (AC) 47 42 entire dial, so you could conceivably
PI’OgI’ammlng WLS-AM (Talk) 5.0 46 | KYLD-FM(CHR/Rhy) 4.0 40 go from Stevie Wonder's “All Day

i | . Sucker” to Kiss' “Lick it Up.” The radio is reusable, can
im H T WNUA-FM (NAC/SJ 41 44 | KFRC-A/F (Old 3.3 3.5 ' )
¢ Jim Stein VP/Top 40 Promo/West ( ; (Odies) be used sans lollipop using a special “bite bar;’ and will cost $10-$13.Tiger's

Coast at Red Ant COMPLETE RESULTS FROM NINE MAJOR MARKETS: PAGE 24 Lana Simon tells R&R the company has already had to turn down stations’
Page 3 ; requests to produce custom-made receivers with their calls.

ELTEES ITETE | Community Service Begins In Radio Boardrooms

CHR/POP . . . i
m e B R M Industry executives reveal their personal commitments to the public = <
CHR/RHYTHMIC St - v = L iESEp - et

« 702 Where My Girls At? (Motown) vorke @rronline.com aalo £ases
URBAN AMFM Inc. (formerly Chancel- Pain Of Loss

+ DESTINY'S CHILD Bills, Bills, Bills (Columbia) lPo‘r ly(ljedia) NewHMle(:dila Group & When the Tomorrow's Chil-
URBAN AC resident Steve Hicks long ago g dren’s Fund asked all-Sports

made it clear that community ser- |
vice is a personal and corporate pri-

WFAN-AM/

» MAXWELL Fortunate (Rock Land/Interscope/Columbia) ] York 1
ew York 10

COUNTRY ority, first with Capstar Broadcast- years ago to
< LONESTAR Amazed (BNA) ing. and now with Hicks’ creation help it raise
AC of Radio Reaching Out. Not only ! money to build
are stations encouraged to give back a new hospital
+ BACKSTREET BOYS | Want It That Way (Jie) to their communities, but employ- VP Al Gore (second from 1) and CA Gov Gray Davis () chose WW1 Chair- | wing for chil-
HOTAC ees from the GMs to the reception- mda,:: g’tO’ mlPat;/: rs almff) f";afef ,L7ACSI Hafg(l)l:zn High t\:;:hoo/’ otuot at,r;nOl;Z;-: dren with can-
- 2 . educational initiatives ror iowerl, assi sizes (o/¥] e S
« SMASH MOUTH Al Star (nterscope) 2‘: f ‘:: i;ﬁ;"(‘;(::sngmiom"[z?g;er' Davis, Pattiz and Gore appear v with school principal Dovid Winter (). Eirl’lg: e;’::(;
NAC/SMOOTH JAZZ i In a random survey of industry executives, ~Ferguson was recruited to teach a 13-week course | morning host  gopjander
* DAVID BENOIT ReJoyce (GRP) R&R discovered that what radio’s leaders get  titled “Project Business™ to eighth-graders. “It was Don Imus em-
| Roex back from volunteering their own time is immea-  basic economics about the free-enterprise | braced the idea. Officials asked
- DEF LEPPARD Promises {Mercury/IDUMG) surable: a sense of accomplishment and a feeling ~ system, ’ recalls Ferguson. After teaching the that the station committo mising
of doing the right thing for their communities. course for about two years, Ferguson focused his 5? million over five years.
ACTIVE ROCK attention on the inner-city Dunbar School. We had no idea how much

money we would raise,” Holland-

Project Business Ferguson enjoys a challenge, and he “tended to ’
| errecalls, “and we were shocked

= RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.) . L
When he is not VP/COO of Cox Radio in (ke the classes that were often made up of kids

A”E""M”E Bridgeport. CT, Dick Ferguson is, among other  who were really having a hard time — they were | vyhen e feliscallll gyl
< RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.) [hings’ Vice Chairman of the Bridgepon Chap- first year:
ADULT ALTERNATIVE ter of Junior Achievement. About 15 years ago SERVICE/See Page 18 ‘ HOLLANDER/See Pzge 18

. SANTANA {/ROB THOMAS Smooth (Arista) - .

NEWSSTAND PRICE $6.50 Same-day Arbitron ratings: www.rronline.com
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FROM THE MOTION PICTURE SOUNDTRHCH

Set in 1978, Detroit Rock City follows four teenagers who embark on a wild adventure to
attend a Ki¥h concert. Driven by their unwavering passion to experience their favorite legendary
rock group live, the teens will stop at nothing to scam their way into the sold-out show.

Impacting Pop Radio Now!

Written by Diane Warren

<> SOUNDTRACK AVAILABLE AUGUST 3

A UNIVERSAL MUSIC COMPANY

1599 T ko Dot o s Group s drochcom Movie opens AUGUST 13 nationwide on more than 2000 screens.
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R&R * ISSUE NUMBER 1309

‘New Jersey’: Not A State, A Fashion Suggestion

STEVE

Some midriffs weren't meant to be bared, but that didn’t stop syndicated morning men Steve & D.C. from creating
this homely homage to Brandi Chastain, whose penalty kick won the World Cup for the U.S. women’s soccer team.
It took the duo only a week to get this cellulite-soaked salute onto a new billboard now gracing (or is that disgrac-
ing?) the streets of their home base, St. Louis.

DC

LAWY VN

McKay To Program
Philly’s Jammin’ Gold

Veteran programmer Steve
McKay has been named PD for
Greater Media’s WXXM/Philadel-
phia, which flipped from Hot AC
to “Jammin’ Gold 95.7” in May
(R&R 5/21). McKay previously
spent a year as PD at Citadel’s
CHR/Pop WBHT/Wilkes Barre.

“This is the culmination of a ca-
reer goal”” McKay told R&R. “I
look forward to working with [VP/
GM] Rick Feinblatt, [Managing Di-
rector] Gerry DeFrancesco and the
rest of the team here to bring some
excitement to Philadelphia radio.”

Prior to his tenure at WBHT,
McKay served as Regional PD for
WSBG/Stroudsburg. PA (1989-98).
He also spent nine years (1980-89)
as Asst. PD/MD for WKXW/Tren-
ton, NJ.

James Joins KDMX
As Dir./Prog. & Ops

Randy James, PD at Clear Chan-
nel Communications” Hot AC
KHMX/Hous-
ton, has jour-
neyed upstate to

become Director/
| Programming &
Operations for
sister Hot AC
KDMX/Dallas.
James will con-
tinue overseeing
KHMX  pro-
gramming and
retains his duties
as Clear Channel Director/Mix Pro-
gramming. In Dallas, he succeeds
Jimmy Steal, who recently depart-
ed to program CHR/Rhythmic
KPWR (Power 106)Los Angeles
(R&R 6/18).

“Suffice it to say, we’ll do what-
ever’s necessary to be a better radio

JAMES/See Page 25

James

HOW TO REACH US RADIO & RECORDS INC./ 1010 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

' NABET Ratifies ABC Contract

By Apam Jacosson
R&R RADIO EDITOR
Jjacobson@rronline.com

A two-and-a-half-year strug-
gle by ABC employees repre-
sented by the National Associ-
ation of Broadcast Employees
& Technicians-Communications
Workers of America officially
ended Tuesday evening (7/20),
with all ABC personnel now set
to begin receiving pay raises,
upgrades and other economic
improvements as a result of
their new, ratified contracts.

Members of five of NABET’s

12 bargaining units at ABC re-
jected the company’s compre-
hensive package proposal in
Febtruary *99. Those employees
included engineering techni-
cians in New York, Washington,
Chicago, Los Angeles and San
Francisco, as well as NY radio
talent coordinators, desk assis-
tants and couriers and SF news-

writers. Following four months |

of continued negotiation, the

five units reached a tentative
agreement in June. The official

ABC/See Page 20 |

WWDB-AM & FM/Philly Tap Hillery As PD

News/Talk veteran and
current KHOW-AM/Den-
ver PD Jeff Hillery has
been named to a similar
post at Beasley Broadcast-
ing’s Talk duo, WWDB-
AM & FM/Philadelphia,
effective Aug. 2. Hillery
will fill the programming
seat left vacant following
the departure of Jim §
Casale, who exited the sta-
tions in May to pursue oth-
er opportunities. Two-month inter-
im PD Mark Williams will remain

Hillery

with the stations in an as-
yet-undecided role. accord-
ing to GM Bruce Begley.

would be the right guy for
our stations was not only
1 because he has a good sol-
id News/Talk background,
but also because of his ex-
§ perience in high-energy
?d FM music formats,” Beg-
ley told R&R. “Jeff really
has a great feel for creating

HILLERY/See Page 20

“The reason 1 felt Jeft

Broadcast Prog. Ups Smith, Moultrie

Broadcast Programming has
promoted two executives in its for-
mat programming division. BP Pro-
gramming Manager L.J. Smith has
risen to Director/Programming;
he will continue to serve his
consulting clients as he has done in
the past. Concurrently, Ken Moul-
trie, who has been a Country
programmer-consultant, will now
serve as Director of the BP Con-

sulting Group.
BP/See Page 25

310-788-1625 310-203-8727 moreinfo@ rronline.com
310-788-1699 310-203-9763 newsroom @ rronline.com
310-788-1675 310-553-4056 jill@ rronline.com

310-553-4330 310-203-8450 hmowry @ rronline.com
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Urban Chart 104 Alternative Chart 144
Urban Action 106 Alternative Action 146
Urban Tuned-In 107 Alternative Tuned-in 148
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WJR/Detroit Promotes Stewart To OM

Ten-year WJR-AM/De-
troit veteran Steve Stew- | 4
art has been elevated to §
OM for the ABC Talk sta-
tion. Stewart assumes the
job vacated by Al Mayers.
who has since landed in
the programming chair at
WRKO/Boston (R&R 7/9).
Stewart most recently was
Director/Regional Sales for
ABC'’s Detroit radio trio,

' including WIR, CHR/Pop
| WDRQ-FM and Hot AC WPLT-

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

FM.

WIR President/GM Mike Fezzey
said, “Steve’s work in the sales de-
partment over the past 10 years has

Stewart

—~ demonstrated a strong pas-
| sion for the role the radio
| station plays in the commu-
nity, and he has demon-
strated a keen understand-
ing of the unique challeng-
es facing full-service radio
in a world of highly spe-
cialized broadcasting”

Before coming to WIR in
1990 Stewart was an on-air
personality, a news director,
an OM/PD and a general
manager at several Ohio radio
stations including WMRN-AM
& FM/Marion, WSPD-AM &
WQLR-FM/Toledo and WBNS-
AM & FM/Columbus.

‘Red Ant Lifts Stein To VP/Top 40, W.C.

Red Ant Entertainment has elevated Jim Stein to VP/Top 40 Promo-
tion. West Coast. Based in Los Angeles, he reports to Sr. VP/Promotion
Ray Anderson.

Stein, who most recently was West Coast Director/Top 40-Hot AC,
joined Red Ant in December "96 as Southwest Regional Promoticn Man-
ager. Prior to joining the label he served as West Coast Promotion rep for
Mercury Records. He was also a local rep for Hollywood Recors. cov-
ering the Mid-Atlantic and Southwest regions. He began his music in-
dustry career at America Promotions.

“Jim Stein is one of the brighter up-and-coming promotion executives
on the road these days,” Anderson remarked. “His commitment to Red
Ant artists goes back to the start of the company itself. A promotian well-
deserved.”

Stein’s appointment follows last week’s announcement that George Silva
had been named Red Ant’s VP/Top 40 Promotion, East Coast (R&R 7/16).

WEBSITE: www.rronline.com

310-203-8727 kmumaw @ rroniine.com

310-553-4330 mailroom @ rronline.com

202-463-0500

310-203-9763
202-463-0432 rrdc @ rronline.com

615-244-8822 615-248-6655 thelton @ rronline.com
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Going Once, Going Twice....

Radio Busiriess

(7 Sinclair puts the radio division up for sale

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jshweder@ rronline.com

Got a billion dollars to spare? That should be enough to get
into the bidding for Sinclair Broadcasting’s 51-station radio group.

But move quickly; even though
Sinclair just started to take offers on
its radio properties on Monday (7/19),
most people think a deal could be cut
rather soon for either the whole group
or piecemeal properties.

I think it is a widely held view-
point that there are a number of par-
ties who have expressed an interest
and have gone so far as to submit of-
ferings for all or part of the Sinclair
radio group.” said Lee Westerfield, an
analyst with PaineWebber. “Most
likely the Sinclair radio stations will

be sold in parts rather than as a
whole. That assures the means to
achieve the optimal price.”

The list of probable bidders in-
cludes some well-known names.
Emmis Communications, Clear
Channel Communications. Cox Ra-
dio and Infinity Broadcasting could
all be interested in some or all of
Sinclair’s properties. Emmis Chair-
man/CEO Jeff Smulyan told R&R
this week that he wanted the whole
group and had been in continuing dis-
cussions with Sinclair.

4 Sltet Ty

onibmyy

Emmis recently purchased six
Sinclair radio stations and one TV sta-
tion in the St. Louis market by buy-
ing out former Sinclair executive
Barry Baker’s option to purchase
those stations. The two sides have not
worked out a final price on thi? St.
Louis properties, but Smulyan §aid
he was hopeful that his company
could purchase Sinclair’s entire ra-
dio group. Smulyan said that a deal
could be done “fairly soon.” though
he said that anything can still hap—

pen.

Estimates on the price of Smclalr s
stations vary from $800 million to
$1.1 biltion.

FGC May Look At Cross-Ownership Changes

[J Single-market radio and TV holdings could be permitted

FCC commissioners may finally be ready to make some sweep-
ing changes in current broadcast ownership guidelines. But do
radio broadcasters want to see the rules changed?

Some changes that may be ad-
dressed at the FCC's Aug. 5 meet-
ing include the radio-TV cross-
ownership rules and the TV
duopoly rules. two policies that
have recently come under attack
from big broadcasters.

Radio operators will be most inter-
ested in the cross-ownership rules,
which. as currently written, techni-
cally prohibit broadcasters from own-
ing a TV station and a radio outlet in
the same market. The FCC’s standard
policy has been to grant waivers that

EARNINGS

last year.

it coming from TV operations.

NBG Revenues Drop 4% In Q2

W Arbitron revenues rise in 02; Times, Tribune post gains

BG Radio Network (OTC: NSBD) reported Q2 total revenues de-

creased 4% for the three months ended May 31. Total revenues were
$899,385, down from $933,521 during the same period last year. For the
year to date, revenues declined 18%, from $1.4 million to $1.1 million. NBG
said the declines were a result of the company’s move from a mix of barter
and cash deals in '98 to ali-cash deals this year.

evenues for Ceridian (NYSE: CEN) subsidiary Arbitron were up to
$54.5 miltion from $49 million in '98. Revenues increased to $104.1
milfion for the year to date, compared to $90.3 million at the same time

he New YorkTimes Co. (NYSE: NYT), which ewns several newspa-

pers and TV stations as well as radio stations WQEW-AM (leased to
Radio Disney) & WQXR-FM/New York, said that income for the second
quarter rose nearly 10% to $86 million, up from $78 million last year at this
time. The broadcast group, which includes the eight TV stations, saw rev-
enues remain flat at $41 miflion for the quarter. EBITDA for the broadcast
group was at $19 mitlion for the guarter, up from $18 million a year ago.

T ribune Co. (NYSE: TRB), owner of four radio stations — three in Den-
| ver and WGN-AM/Chicago — said that higher ratings at its 17TV sta-
tions helped boost earnings in the second quarter. Tribune's profit from all
operations rose to $118 million for the quarter, compared to $105 miltion
last year. In the broadcast and entertainment division, operating revenues
for Tribune hit $349 million, up about 8% from $323 mitlion in Q2 of 1998.
Profit in the division was also up 8% to $106 million for the quarter, most of

allow groups to own a single TV sta-
tion and up to eight radio stations in
the nation’s biggest markets.

New rules under discussion would
allow TV/radio ownership in a mar-
ket without a waiver while changing
the radio station limit to six per mar-
ket. The new rules would be some-
thing of a compromise: Ownership
rules would be loosened. but station
limits would be tightened.

Such a policy could have wide-
ranging effects on the radio indus-
try. It is unclear whether groups that

currently own one TV station and
more than six radio stations in a mar-
ket would get a “grandfather™ clause
protecting their assets. If no such
clause were written in. major groups
like Infinity and Clear Channel could
be forced to divest big-market sta-
tions. Infinity. for instance. owns (or
will soon own) one TV outlet énd at
least seven radio stations in Los An-
geles. Chicago, San Francisco. Dal-
las and Baltimore. .

Forced divestitures would mean
that large-market stations could go on
the trading block. While big groups
wouldn’t want to see their holdings
broken up, smaller operators who
have complained in the past year that
few big-market stations are available
could get a rare opportunity.

Still, some people close 1o the
proceedings say that a grandfather
clause protecting current assets will
likely be included in any proposal.
The clause could protect companies
for five years. some say. at which
point the owner would have 1o prove
why it should continue to be pro-
tected.

Bigger radio groups seem to be
supporting elimination of the cross-
ownership rules as long as a grandfa-
ther clause is included. .

“We personally think that the rule
has outlived its usefulness and ought
to be eliminated,” said Dick Wiley.
Clear Channel’s FCC lawyer and a
former FCC Chairman. “It should be
one [TV] and eight [radio], and we’re
disappointed that the commission
appears not to be going in that direc-
tion. But it’s not over yet.”"

Another high-profile ownership
issue that the FCC may address is
the TV duopoly rule, a change that
people like CBS chief Mel Karmazin
have lobbied for. One plan under
consideration would allow one group
to own two TV stations in the same
market. though some close to the
proceedings say that some limita-
tions would apply. The commission
may try to prevent one company
from dominating a market by stipu-
lating that a second TV station would
have to be struggling financially. be
a startup or have no affiliation with
a major network.

— Jeremy Shweder
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Bloomberg “Zzizez"

Gonyress calls for FuII Bepon‘ on

Public Broadcasting

C ongress on Tuesday scolded the Corporation for Public Broadcasting
and asked it to provide a report within 30 days detailing which public
broadcasting stations provided donor lists to political organizations, as law-
makers suggested banning the practice.

“The damage to public broadcasting is real” said Rep. Billy Tauzin, as he
opened a hearing of his House subcommittee on telecommunications fol-
lowing reports that TV's Public Broadcasting Service stations gave donor
lists to political groups, among them the Democratic National Committee,
the Conservative Republican Superfile and Country Club Republicans,
Bloomberg reported.

The news comes at a bad time for noncommercial outlets: Congress is
currently considering a bill to authorize $475 million for CPB over the next
two years.

Two weeks ago Tauzin spokesman Ken Johnson told R&R that Tauzin
and Rep. Ed Markey wanted to introduce legislation that would “have the
bestinterests of public broadcasting in mind"” by creating a trust fund of up
to $9 billion that would “put an end to the process where public broadcast-
ers have to come to Congress every year, hat in hand”” Johnson said Tauzin
wanted to“keep that line that separates public broadcasting from commer-
cial broadcasting” and voiced his own concern that the line had become
“fuzzy”

Two Top Time Warner Execs Resign Suddenly

Time Warner co-Chairmen/co-CEOs Robert Daly’s and Terry Semel's
resignations last week were not seen as a reflection on the performance
of Warner Music Group, which the pair took over four years ago and which is
in a recovery. Instead, many observers feel that a series of big-screen flops
— most recently Wild Wild West— was key. Time Warner Chairman Gerald
Levin also denied that Time Warner's largest stockholder, Ted Turner, had
encouraged Daly and Semet to exit. Analysts expect Levin to appoint sepa-
rate leaders for Warner Bros. studios and Warner Music Group.

Capstar Station Cited For Playing Call On Air

FYV-FM/Jacksonville allegedly broke FCC rules when it broadcast a

conversation with Darlynn Nangano on October 7, 1998 without first
telling her she was on the air. The Capstar-owned station, which was tenta-
tively fined $4,000, has 30 days to reply to the commission.

CMR Study Shows Computers
Drove Q1 National Growth

C ompanies spent $431.7 million on national spot radio in the first quarter
— up 18% from $367 million last year. Competitive Media Reporting
reported thatthe computer/software sector increased its spending by 213%,
to $32.4 million from $10.3 million. The retail sector still led all others with
$61.2 million, but that represented a 3% decline from last year. Of the top
10 advertisers, Sony's spending skyrocketed an eye-popping 664%, to $4.5
million from $586,700.

KELI Deal Not Out Of FCG's Earshot

he FCC has alleged that San Angelo, TX-based Gloger Properties

crossed the commission’s line with its planned $517,500 acquisition of
KELI-FM/San Angelo from Earshot Broadcasting. Commission officials told
R&R that the deal would give Gloger and market competitor Foster Com-
munications better than 70% of revenue share in San Angelo. Gloger has
30 days to respond to the commission's charge.

KGLN & KMTS Fined For Stock Transfers

Former KGLN-AM & KMTS-FM/Glenwood Springs, CO GM Allen Bell
revealed to the FCC in April 1997 that owner Colorado West Broad-
casting had transferred 30% of the stations to employees in October 1996
and another 25% to Dalmation Communications in March 1997 — without
first getting FCC approval. Colorado West said it didn’t know it needed
commission consent, but was nevertheless fined $7,500 Tuesday. The sta-
tions have 30 days to respond.

Radio One Added To Russell Indexes

Radio One was added Monday to the Russell 2000 and Russell 3000
stock indexes, two of the better-known indexes used to measure the
Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of al/ publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

ooo

Change Since

One Year Ago  (Ine Week Ago 719199
240.81 329.47
8937.36 11,209.84 11,193.70

One Year Ago  One Week Ago

Radio Index 316.68 +36.82% +4.04%

Dow Industrials +25.43%  +.14%

S&P 500 1140.80 1418.78 1403.28 +24.37% +1.10%
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THESE RADIO STATIONS ARE

BUT,
A - " J

M Why has Kiss 108, Boston climbed back to the #1 position in its target demo of 18-49 women and
scored #2 25-54 persons? @ Why has WYSE, Birmingham shot up from a 3.0 to a 7.7 share among
persons 25-54, beating country giant WZZK? B Why has soft rock giant B-101, Philadelphia gone
up in its target 25-54 women share for 5 straight years in a row and is, once again, a stronger #1
25-54 women this book as well as #2 25-54 persons? Bl Why are Personality AC 99.9 KEZ and country
“Big 102.5” KNIX, Phoenix so big that they’ve won the #1 and #2 spots 25-54 persons? B Why has
KOSI 101, Denver solidified its #1 rank 25-54 women? B Why has Magic 107.7 WMGE Orlando
topped the field in 25-54 women and placed only 0.5 share points away from #1 25-54 persons?*

A common thread is in their strategic thinking. And the company that these stations — and dozens
of others in the top American metros — have chosen as partners for research and powerful strategic
thinking is Moyes Research Associates. Perceptual research and guidance in winning strategy is all
we do...it"s our sole focus.

Now, can we admit something? We can help many stations to move ahead and stay ahead, but, in
some situations, it’s just not a good “fit” for one reason or another. We're very up-front about that
early on, and, if we think it’s not a good fit, we'll tell you so and why...and we encourage you to do
the same with us. If you’d like to discuss your situation to see if we can be of help, just call and ask
to speak with either Bill Moyes, Mike Shepard, or Don Gilmore. Well be happy to talk with you.

*All ranks and shares are from Winter 1999 Arbitron, Mon-Sun, 6AM-Mid.

Mike Shepard Bill Moyes Don Gilmore
Senior VP President Executive VP

s

Moyes Research Associates

AMERICA’S LEADING STRATEGIC ADVISORS

205 EAsT CHEYENNE MOUNTAIN BLVD.
CoLORADO SPRINGS, CO 80906

719.540.0100

\\\\\\\\\\\\\ ricanradiobicton, oo
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Radio Business _
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DEAL OF THE WEEK | 1999 DEALS TO DATE TRANSACTIONS AT A GLANCE
- Dollars To Date: $1,926,784,273.39

e °* WZPQ-AM/Jasper, AL $100,000
(Last Year: $2.642,771,022) .
| * WTLS-AM/Tallassee, AL No cash consideration '
|
I

R R K R0 SIS

i R KT XN

* KLLU-AM/Reedsport (Coos Bay), OR $200,000

Dollars This Week: $14,378,000 ® WEBZ-FM/Port St. Joe (Panama City), FL $1 million

é o WKXS-FM/Jackson, MS (Last Year: $48,944,229) ® WMHX-FM/Louisville $1.77 million (minimum)
E $5 million Stations Traded This Year: 672 * WJSZ-FM/Ashley, Ml $450,000
¥ (Last Yea’.‘ 953) L KUVR‘AM & KMTY'FM/HOIdrege, NE $600,000

{ . . * WLNR-AM/Kingston, NC $250,000
5 Stations Traded This Week: ‘19 ® FM CP/North Kingsville (Ashtabula), OH $65,000
s | (Last Year: 30)  KMKZ-FM/Lahoma (Enid), OK $500,000 ;
' © KMXJ-FM/Sallisaw (Fort Smith), OK $600,000 :
TRANSACTIONS f

WKXS Buy Gives New
South Jackson Five

O $5 million purchase of Mississippi blowtorch highlights slow week for deals

WKXS-FM/Jackson, MS

PRICE: $5 million

TERMS: Asset sale for cash
BUYER: New South Communica-
tions Inc., headed by President
Frank Holladay. it owns six other
stations, including WIIN-AM/Ridge-
land, WBBV-FM & WJKK-FM/Vicks-
burg & WYOY-FM/Gluckstadt (Jack-
son). Phone: (601) 693-2661
SELLER: Boswell Broadcasting
Inc., headed by John Boswell. It

by President Walter Grant. Phone:
(205) 221-3114

FREQUENCY: 1360 kHz
POWER: 1kw day/40 watts night
FORMAT: Sports

WTLS-AM/Tallassee

PRICE: No cash consideration

TERMS: Transfer within family

BUYER: Michael Butler Broad-
casting LLC, headed by Michael
Butler. Phone: (334) 270-8858
SELLER: Ned Butler Broadcast-
ing, headed by Ned Butler.

WDIZ-AM, WFSY-FM, WPBH-FM |
& WSHF-FM/Panama City. Phone: |
(210) 822-2828
SELLER: DP Media Inc., headed |
by President Roslyck Paxson. |
Phone: (561) 833-1096
FREQUENCY: 93.5 MHz J
POWER: 14.5kw at 669 feet
FORMAT: Classic Rock

|

WMHX-FM/Louisville
PRICE: $1.77 million (minimum)

FREQUENCY: 103.9 MHz
POWER: 1.35kw at 489 feet
FORMAT: Hot AC

COMMENT: Cox bought this option
to purchase from the former Jacor
Communications.

WJSZ-FM/Ashley

PRICE: $450,000

TERMS: Asset sale for cash plus
$200,000 noncompete covenant
BUYER: Curwood Broadcasting

* WADK-AM/Newport & WERI-FM/Block Island, RI $1.8 million i
* KKJW-FM/Stanton (Odessa-Midland), TX $700,000
* FM CP/llwaco, WA $250,000

® FM CP/Naches (Yakima), WA $568,000
® WTTN-AM/Watertown, Wl $525,000

:
TERMS: Asset sale for cash
BUYER: John Mitchell. He owns
11 other stations. Phone: (402) 342-
2000
SELLER: High Plains Broadcast-
ing Inc., headed by President Peg-
gy Goth. Phone: (308) 995-4020
FREQUENCY: 1380 kHz; 97.7 MHz
POWER: 500 watts day/62 watts
night; 55kw at 262 feet
FORMAT: AC; Hot AC
BROKER: Patrick Communica-
tions

owns two other stations. Phone: (601) ~ FREQUENCY: 1300 kHz TERMS: This deal representsanop- ¢, corp., headed by Michael & North Carpling |
289-1050 - POWER: 1kw day/30 watts night ~ tion topurchase: $1.77 million cash, | g, ,anne Gaylord. shipaidteb st
FREQUENCY: 96.3 MHz FORMAT: Country plus an amount equaltothe percent-  gpy | FR: Owosso Broadcasting WLNR-AM/Kingston

POWER: 100kw at 1,411 feet
FORMAT: Hot AC

WZPQ-AM/Jasper
PRICE: $100,000
TERMS: Asset sale for cash

WEBZ-FM/Port St. Joe
(Panama City)

| PRICE: $1 million

TERMS: Asset sale for cash

age increase of the Consumer Price
Index between 1994 and the current
date, multiplied by $1.57 miliion.
BUYER: Cox Radio Inc., headed
by President Robert Neil. It owns
58 stations, including WSFR-FM/
Corydon, IN (Louisville); WRKA-FM/ |
St. Matthews & WVEZ-FM/Louis-

Co. Inc., headed by Michael
Flores.

FREQUENCY: 92.5 MHz
POWER: 2kw at 400 feet
FORMAT: Aduit Alternative

PRICE: $250,000

TERMS: Asset sale for cash
BUYER: Pellowski Repubilic inc.,
headed by Tim Hicks. Phone: (612)
623-0723

SELLER: Conner Media Corp.,
headed by President Ronaid Ben-
field. It owns two other stations.

| BUYER: Clear Channel Com- | ville. Phone: (404) 843-5000 S
BUYER: James Lee. Phone: (334) muncations Inc., headed by CEO | SELLER: The Owen Co. Inc., | KUVR-AM & KMTY-FM/ Phone: (704) 878-9004
947-1065 ' ' headed by President George @ Holdrege FREQUENCY: 1230 kHz

SELLER: Sis Sound Inc., headed

Lowry Mays. It owns 625 stations
throughout the world, including l

Owen. Phone: (502) 426-6936 |

PRICE: $600,000

Continued on Page 8
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* Reef Industries, Inc. P.O. Box 750250

S T R ET C H

way.,

quotation today.

| Houston, TX 77275-0250 &
713/507-4200 713/507-4295 FAX p

) © 1999 Reef Industries, Inc. )

With Roll-A-Sign™ banners you get up to foyr vibrant colors printed on
durable, high quality 4 or 6 mil plastic film ta display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new
sign at every public event. They even make great cost-effective promotional
give-aways. Just roll off what you need and cut.

* Durable banners at an affordable price.
* UV stabilized plastic won’t fade indoors or outdoors.
* Simply FAX your logo and color separation-information for a price

— .

WAAMA-SREekecantadiohicton, ooy

PLASTIC
BANNERS

DVERTISING DOLLARS

Today’s level of fierce competition demands that you prominently display your name every chance you get
(location broadcasts, concerts, station sponsored autograph sessions, etc.). With theft, vandalism and loss, it
becomes a costly proposition to continuously replace expensive signs and banners. Roll-A-Sign™ offers a better

i S e Lol S - —. T T Wl B
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WHERE WILL YOUR AUDIENCE
BE TOMORROW?

Real gambling has nothing on
the radio industry.

Your odds in any shell game are
probably much better than the odds
of consistently guessing where your
audience’s tastes are headed tomorrow.

That's why so many top-rated
stations rely on Coleman to make
sense of uncertainty. Stations like
KROQ in Los Angeles, WBMX in
Boston, Hot 97 (WOQHT) in New York,
K595 (KSTF) in Minneapolis, and
KYGO in Denver,

Different formats each. But year
after year, the winners in their markets.

How do they do it? By building a
sustainable brand.

Its more than just research. Numbers
alone can't eliminate guessing. Deeper
audience insights can. Coleman has
developed a proprietary approach that
shows stations how to link their “sound”
to identifiable format trends. Through
research techniques such as Format
Coalition Analysis™ and FACT" that lead
to Coleman’s action-oriented process
known as “The Plan,” you consistently get
deeper insights into where your audience is
going — and why. And we've been doing it
for more than twenty years.

With Coleman, you're not just
buying numbers. You're getting the
trend analysis and deeper insights that
can take a lot of the guesswork out of
building a loyal audience.

Imagine how much more fun this
business could be if you spent less
time second-guessing and maore time
building a brand.

A

COLEMAN

FORMATS., TRENDS, BRANDING.

1-919-571-0000

RESEARCH TRIANGLE PARK

LOS ANGELES - HAMBURG, GERMANY

waanar amaoricanradinhictans cam
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Transactions
Continued from Page 6

POWER: 1kw
FORMAT: Nostalgia

e e e T
RN

o

FM CP/North Kingsville
(Ashtabula)

PRICE: $65,000

TERMS: Transfer of control
BUYER: Richard & David Rowley.
They have interests in three other
stations, including WFUN-AM &
WREO-FM/Ashtabula. Phone: (440)
993-2126

SELLER: Emily Chismar, 51%
owner of EWC Enterprises Ltd.
Phone: (440) 964-2667
FREQUENCY: 106.1 MHz

e R

S
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KMKZ-FM/Lahoma (Enid)
PRICE: $500,000

TERMS: Asset sale for cash
BUYER: Champlin Broadcasting
Inc., headed by President Hiram
Champlin. He owns four other sta-
tions, including KCRC-AM & KNID-
FM/Enid & KXLS-FM/Alva. Phone:
(580) 237-1390

SELLER: Donald McCoy. Phone:
(580) 242-3200

FREQUENCY: 95.7 MHz

POWER: 10.4kw at 502 feet
FORMAT: AC

g R

KMXJ-FM/Sallisaw (Fort
Smith)

PRICE: $600,000

TERMS: Asset sale for cash
BUYER: AMFM Inc., headed by
CEO Tom Hicks. It owns 465 sta-
tions. Phone: (214) 922-8700
SELLER: Teddy Bear Communi-
cations Inc., headed by Ted Hite.
Phone: (501) 782-9699
FREQUENCY: 95.9 MHz
POWER: 30kw at 623 feet
FORMAT: Hot AC

BROKER: Bill Whitley & George
Reed of Media Services Group
COMMENT: The station was tech-

nically purchased by Capstar
Broadcasting before the close of
the company’s merger with Chan-
cellor Media, which became
AMFM Inc.

e o D S

(Coos Bay)

PRICE: $200,000

TERMS: Asset sale for cash
BUYER: F&L Broadcasting De-
velopment Corp., headed by Pres-
ident Jerry Collins. Phone: (805)
474-9207

SELLER: Shae Partners LLC,
headed by Robert Ratter. He has
an interest in one other station.
Phone: (541) 271-1180
FREQUENCY: 1030 kHz

POWER: 10kw day/630 watts night
FORMAT: Country

BROKER: William A. Exline Inc.

T T T
L DIIOCS ISIANG
WADK-AM/Newport &

WERI-FM/Block Island

PRICE: $1.8 million

TERMS: Asset sale for cash
BUYER: Astro Tele-Communica-
tions Corp., headed by President
Maurice Polayes. Phone: (781)
444-4754

SELLER: Bear Broadcasting Co.,
headed by Linda Urso. Phone:
(401) 596-7751

FREQUENCY: 1540 kHz;99.3 MHz
POWER: 1kw; 4.6kw at 177 feet
FORMAT: Talk/Jazz; Adult Alterna-
tive

BROKER:The Sales Group

KKJW-FM/Stanton
(Odessa-Midiand)

PRICE: $700,000

TERMS: Asset sale for cash
BUYER: NIA Broadcasting, head-
ed by President Neal Ardman.
Phone: (316) 618-0734

SELLER: Unique Broadcasting

e e T

~ Bloomberg =gzizess |

Continued from Page 4

performance of domestic small-company stocks. The indexes allow investors to track current and historic market
performance by market segment and investment styie.

The performance of Radio One and other broadcast companies was among the factors driving the R&R composite
index to a new high of 315.75 on June 30. Credit Suisse First Boston analyst Harry DeMott told R&R that funds that
track the Russell 2000 and the Russell 3000 are generally required to buy a certain allotment in companies added to
the index. Thus, issues like Radio One experienced a“pop” after their addition.

Radio One Chief Executive Officer Alfred Liggins said, “We are honored to have been added to these prestigious
indexes, especially since we only recently completed our initial public offering, on May 6 of this year. Thanks to
investors’ response to our shareholder-focused business strategy, we have been catapulted into this select group of
dynamic companies. We appreciate the continued support of the marketplace”

USA Digital Radio Names Two Board Members

U SA Digital Radio last week picked Gregory Simon and Fred Wilson to join AMFM’s Jim de Castre, Infinity’'s Mel
Karmazin, Radio One’s Alfred Liggins and others on USA Digital Radio's board of directors. Simon is President/
CEO of telecom consulting agency Simon Strategies and was formerly chief domestic policy advisor to Vice Presi-
dent Al Gore. Wilson is the founder of Flatiron Partners, a venture capital firm focused on technology investments.

Redwood Broadcasting Changes Name To FTM Media

P hoenix-based Redwood Broadcasting is changing its name to FTM Media to reflect its new business focus on
website management for radio stations, the company said last week. Maintaining an Internet site is like constantly
“feeding the monster,” Redwood Chairman Frank Wood said — hence the name FTM. Redwood divested its radio
holdings in 1998 and now focuses on radio website development. Earlier this year Redwood was purchased by an
Internet start-up company headed by Wood and named Feed The Monster.

. Pirate Broadcaster Busted In Cheboygan, MI

T he FCC said last week that it had busted an unlicensed broadcaster in Cheboygan. Ml who was sending signals
fromall over the spectrum, including 91.1 MHZ. The pirate broadcaster, who was shut down on June 15, had been
operating at power levels up to 344 times too high for an unlicensed broadcaster, the FCC said.

Sandy Ungar Now Voice Of America Head

S andy Ungar has been named to head the Federal government's foreign information service, Voice of America. He
had been dean of the communication school atWashington, DC-based American University since 1986, and was

e
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(425) 401-8528 - Wiesonein
SELLER: Richard Schafbuch.

Phone: (503) 241-7422

LLC, headed by President John
Wiggins. He owns one other sta-
tion. Phone: (915) 520-1549
FREQUENCY: 105.9 MHz
POWER: 32kw at 440 feet
FORMAT: Country

R
e

WTTN-AM/Watertown

PRICE: $525,000

TERMS: Asset sale for cash
FM CP/Naches (Yakima)
PRICE: $568,000

TERMS: Asset sale for cash
BUYER: Butterfield Broadcasting
Corp., headed by PresidentSol Ta-
cher. It owns four other stations, in-
cluding KYXE-AM/Selah & KZTA-
FM/Naches. Phone: (509) 457-
1000

SELLER:Thomas Hodgins, head
of Apple Maggot Broadcasting.
Phone: (509) 527-1000
FREQUENCY: 99.3 MHz

FM CPlwaco

PRICE: $250,000

TERMS: Asset sale for cash
BUYER: New Northwest Broad-
casters Inc., headed by Michael
O’Shea. it owns 28 other stations,
including KSWB-AM & KULU-FM/
Seaside, KVAS-AM/Astoria &
KKEE-FM/Long Beach. Phone:

(920) 261-1580
FREQUENCY: 1580 kHz
POWER: 1kw day/7 watts night
FORMAT: Country

BROKER: Kozacko Media Services

Continued on Page 25 %
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BUYER: Good Karma Broadcast-
ing LLC, headed by Craig Kar-
mazin. It owns three other stations,
including WBEV-AM & WXRO-FM/
Beaver Dam. Phone: (920) 885-4442
SELLER: Watertown Radio Inc.,
headed by President Charles Mills.
He owns one other station. Phone:

httime radi
thhat s

Now heard on
KLSX-FM Los Angeles,
KOTK-AM Portland

& more __

Topic Driven - Caller Intensive [/

Live 10p-1a pst e«

Listen 24/7 at !:.! Esn'!:u'N |
fisherentertainment.com 331%4205120

MRROAL S opicapnradiobictonz oony



www.americanradiohistory.com

ADVERTISEMENT

Does Using "Kids” Work for AG?

1 Veteran programmer Casey Keating, PD of KPLZ
(Star 101.5) Seattle talks about his experience with
the "Kids" TV campaign in the Winter book.

very now and then a TV campaign breaks out of the box and becomes one of that rare breed
that is so compelling it has a direct and dramatic effect on ratings. Last Winter book KPLZ

in Seattle was the first station to use 1Q television group’s new campaign *Kids.” The

results were so spectacular we wanted to find out exactly how much the “Kids” TV campaign
contributed to the station’s success.

TQ: First of all, why did
you decide to use the
“Kids” campaign?

OK: I think it’s eye-catch-
ing. It’s attention-getting.
There’s something really
attractive about watching
little kids play the role of |
these superstar artists, We
thought that it would be
something that our target, women
25-49, could relate to.

TQ: So what kind of reactions did
you get?

CK: People said things like "The
kids are so cute". They found it
was fun to watch. They would see
something different every time
they saw the spot. Some of the
kids look so much like the artists
people loved it. For example the
little boy who plays the part of
Elton John, he has this little gap in
his teeth just like Elton John. They
thought that was just hysterical.

TQ: You researched the spot. Is that
correct?

CK: Right. We did throw it into an
auditorium music test with a cou-
ple of other spots. And for a spot
that is designed basically to be
light-hearted and comedic, it did
very well. It tested very high. We
_ were looking at a couple of things.
Overall total appeal, and then, did
it communicate the message? We
found that yes, it did. They had
good recall of what the spot was
about and when asked the question
would this be something that
would make you want to listen to
this radio station, the majority of
the folks said “Yeah, if I saw this
TV spot, I would listen to the radio
station.”

TQ: You also did some research
while the spot was running didn’t
you?

Casey Keating

CK: We do a weekly
call-out in which we
ask perceptual ques-
tions. And we always
ask the question,
“Which radio station, if
any, have you seen
advertised on television
lately?” During this TV
campaign we got the
highest recognition that
we’ve ever had with a TV cam-
paign for people being aware that
Star 101.5 was running TV adver-
tising. At one point, I think it got
as high as 60 percent of the peo-
ple surveyed knew that we were
doing TV advertising.

TQ: Did you run a very heavy TV
schedule?

CK: We ran between 250 and 300
rips in demo for six weeks, which
is not particularly heavy.

T¢ And did you do any other
major marketing at the time?

CK: No. This was our only market-
ing.

TQ So. within just six weeks you
achieved the highest awareness
you’ve ever had?

CK: Absolutely. This is the best
response we’ve ever gotten off of
a TV spot.

TQ: Did you make any major pro-
gramming changes during the
period that the spot ran?

CK: Absolutely not. Basically, the
station’s been fairly consistent as
a Hot AC and we find that a cou-
ple of things work for us.
Obviously being on target with
our music, having our heritage
morning show, and running good
contesting really is important.
That combined with television is
usually what drives the radio sta-
tion’s ratings. '

TQ: So what were the results?

CK: I think we were expecting a
good book, but this turned out to
be an outstanding book. I mean,
you always hope for the best and
expect that you're may be going
to get a little less than you expect,
but this time was much more than
we expected. The radio station
went to number two, Adults 25-
54, and went to number one with
Women 25-34, 25-44, 25-49, and
25-54, You know, you can’t hope
for much more than that.

e ———

We do weekly
call-out...and during
this TV campaign we

got the highest
recognition that
we've ever had with a
TV campaign.
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The radio station went to number two,
Adults 25-54, and went to number one with
Women 25-34, 25-44, 25-49, and 25-54.
You know, you can't hope for much

more than that.

Casey Keating

e
e 3"1’;4"

TQ: Do you think that there’s a
basis for on-going branding with
this campaign?

CK: Yes, I do. In all honesty, that’s
one of the things we want to do is
freshen the spot up and keep the
thing going. ‘I think we’'ve got
something that people really say,
“Oh, little kids dressed up as rock
stars, that’s gotta be Star.” It’s
something that really brands us.

TQ: Let's talk just for one moment
about for what we did using your
morning show at the end spot,
where we had kids with the jock's
voices. How did that work?

CK: I think that this was really cool.
It was kind of the frosting on the
cake. My morning team cut the
tags and then the kids did lip-
synch to it—these two kids that por-
trayed Kent and Alan were won-
derful. It really added one more
warm-and-fuzzy to the morning
show, once again targeting women
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The majority of the
folks said “Yeah, if I
saw this TV spot, I
would
listen to the
radio station.”

—— v, —.

that are most likely mothers. Our
female target audience got to see
Kent & Alan as kids, that really
softened their image and made
them very appealing to women.
And then the phones lit up on the
Kent & Alan show. People called
up and said, *“I thought you guys
we're so cute. That's such a great
idea!”, lots of feedback like that.
You know, they're pretty
adorable—the kids, that is.
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Your palms are sweaty.

By Lingg Medonna

Even breathing is becoming difficult. You're flooded

Your heart is racing.

with an unexpected sense of terror, and your hands
begin to shake at the thought of the disastrous pos-
sibilities ahead. What's happening? You may be hav-
ing a panic attack — a treatable condition that causes
needless suffering for millions of people.

Sure we're all nervous at times. Butterflies in the
stomach before a public speaking engagement or
sweaty palms during a job interview are quite normal
and, actually, productive. That adrenaline rush can put
an extra spark in your presentation or
alert you to approaching danger. In
most situations, adrenaline heightens
our ability to react and perform.

The adrenaline rush associated with
an anxiety attack, however, does the
opposite. When a person suffers from
an anxiety or panic disorder, the brain’s
normal mechanism for reacting to a
threat is aroused when no real threat
is present. The body’s “flight or fight”
mechanism is triggered by everyday
activities like driving to work or shop-
ping in the grocery store. Panic disor-
der can begin to place limits on your
life, affecting everything from your job
to your personal relationships.

It's important for panic disorder

PANIC ATTAGKS: RECOGNIZE
THEM, COMBAT THEM

“Use what talent you possess. The woods would be very
silent if no birds sang except those that sang best.”

— Henry Van Dyke

ales
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A person’s first
attack usually strikes
out of the blue, during
some normal daily ac-
tivity, making the
event all the more trou-
bling and inexplicable.
Along with the terror, the physical symptoms can be
so extreme and foreign to first-time sufferers that many
go to the emergency room. And while panic attacks
can be triggered by extreme stress at school, work or
in one’s personal life, they often seem to come unex-
pectedly, with no traceable outside trigger.

After one or two unpredictable attacks, worry about
having another attack can aggravate the condition,
causing a vicious cycle. Because of this anticipatory
fear, a sufferer may develop irrational aversions or pho-
bias to situations or activities during which they’ve
had an attack. This can lead to selt-imposed restric-
tions on a person’s professional or personal life, such
as avoiding business travel or refusing
social engagements. If left untreated,
panic disorder can lead to other anxi-
ety-related illnesses, like generalized
anxiety disorder or agoraphobia.
Sometimes there are coexisting prob-
lems, such as depression, alcohol or
drug abuse, irritable bowel syndrome
and, in severe cases, suicidal tenden-
| cies.
|  Obviously, panic disorder can be a

serious medical condition. As with all
| mental disorders, it bears repeating that
this illness is iiof your fault and 1ot a
character flaw. The latest research sug-
gests that anxiety disorders probably
stem from a biological basis, with con-
tributing psychological components.

sufferers to know they are not alone.
Approximately 27 million Americans (nearly 15% of
us) will suffer from some form of anxiety disorder at
some point. They are the most common of all psychi-
atric disorders in the U.S. Those who suffer from panic
disorder typically show the first signs as a young adult,
and women are affected twice as frequently as men.
However, males, older people and even children can
develop the condition.

Despite the pervasiveness of the problem, the symp-
toms of panic disorder are often overlooked or misdi-
agnosed by medical doctors. This is particularly un-
fortunate, since great strides have been made in recent
years to successfully manage the condition. Almost
everyone can be helped with correct treatment. So if
you believe you may be suffering from panic disorder,
don’t accept your discomfort as “just nerves.” Seek
medical help — visit your company’s employee assis-
tance program or another trained professional.

How can you tell if you're having an anxiety at-
tack? Panic or anxiety attacks are defined as brief epi-
sodes of intense fear, accompanied by multiple physi-
cal manifestations (such as heart palpitations and diz-
ziness) that occur repeatedly and unexpectedly in the
absence of any external threat. During a panic attack
you may experience some or all of the following symp-
toms: a pounding heart, chest pains, dizziness, nau-
sea, difficulty breathing, tingling or numbness in the
extremities, flushes or chills. You may also feel a sense
of terror, a sense of unreality, fear of losing control or
“going crazy”... even a fear of dying. The most severe
symptoms usually last only a few minutes and gradu-
allv fade within an hour.

There is a proven strong genetic link
(panic disorder often runs in families). And while ig-
noring or wishing away the symptoms does not work,
there are many treatments that do.

It’s estimated that 70%-90% of all patients ben-
efit from treatment, and success rates should improve
with further research. Anxiety disorders are one of
the most studied of all mental disorders, and doctors
have come to understand the nature of panic disorder
much better over the past decade. Treatment usually
includes medication, cognitive therapy or a combina-
tion of the two. Since the disorder is thought to have
atleast a partial biological cause, many people respond
well to medication, which is generally taken for six
months to a year. Others are helped by cognitive
therapy, which is based on the theory that individuals
with panic disorder often have unconscious distortions
in their thinking that gives rise to a cycle of fear. A
skilled therapist can teach people with panic disorder
to recognize their earliest thoughts and feelings in this
sequence and modify their responses. By learning to
relax and face a panic attack, the frequency and inten-
sity are often diminished.

If you do suffer a panic attack, the following
guidelines may help you get through the episode:

* Remember — though the feelings are frighten-
ing, they are not dangerous.

* Face the sensations — the less vou fight your feel-
ings, the less intense they will become.

* Do not think “what if” - stay in the present.

* Keep your thoughts on a neutral mental task, like
counting backwards from 100 by threes.

Continued on Page 12

wwwww americanradiohistornnz. com

HIRE THE RIGHT PEOPLE
.. HERE'S HOW!

S From a startup in 1984 to $18.24
By Dick Kazan billion in sales today, Dell

Computer's Michael Dell built one of the fastest-growing
companies in history. A $1,000 investment in Dell stock at the
end of 1993 was worth $103,500 five years later.

How did Dell accomplish so much so fast? He attributes
most of his success to recruiting, retaining and motivating
talented people. Here’s how you can do the same:

+ Select candidates who burn with desire. This is crucial.
What objectives and time frames do your applicants have? What
actions will they take to accomplish them? If they made the
money they're targeting, what would they do with it? The answer
to this question will tell you how determined your candidates are
to achieve those goals. If you hear generalities — like “I'd put it
in the bank” or “I'd buy stocks” — these are abstractions to
which nobody strives. But if
g they tell you specifically
E what they want and why,
you can readily gauge the
fire within them.

My company had a

Houston sales candidate who, with passion,

told me his dream of owning a ranch. He spoke of the house he
wanted, the acreage, the kind of horses he'd raise, etc. He
described it so vividly, and his body language changed
dramatically. There was no question that if | could provide the
path to accomptish his dream, he’d do everything in his power to
achieve it. He became a great salesman and made so much
money that not only did he achieve his original goal, but
acquired additional acreage and bought show horses as well.

Did your applicant prepare for this interview by researching
you and your company? Is he clarifying your goals and exploring
the impact he could bring within the level of authority he'd be
given? If the answers.are no, you have a routine job-seeker, not
a person likely to make a real difference.

* Take notes. By writing down the key points as that person
makes them, you'll remember the discussion with greater
accuracy and reach a more intelligent decision. It’ll also make
you a better listener.

+ Scrimmage. How does your applicant sell or perform some
other job function? You’ll know by creating a hypothetical
situation and role-playing. In sales, for example, let them present
their product to you. Watch how they qualify you, offer the
benefits, answer objections and attempt to close.

« Check references. With their permission, speak with their
managers and some of their customers or vendors and run a
credit report. What you learn may amaze you. That credit check
is revealing — it will either confirm your favorable impression or
raise questions of character that wili change the entire basis for
the interview or eliminate the candidate.

Now make a decision. This seems obvious, but many people
procrastinate. Last year an outstanding radio salesperson met
repeatedly with a large radio syndicator. Each person who
interviewed him became excited, but the interviews dragged on
for weeks as they awaited authorization from headquarters to
hire him. Meanwhile, top management of a television station met
with him and closed the deal in a few days. He soon became a
major revenue producer for them. The morai? You won’t
succeed if you don’t have the courage to act.

Next week, I'll tell you how to boost your sales dramatically.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road to Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.
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The Industry Keeps Changing.

Nore.

Your Company Demands More. More Ratings. More Profits.

NMore.

You Need A Consultant Who Offers More.

Your company constantly demands more. More rat- Strategic Tip 30

ings. More profit. You have to take it to the next level. |

You need a unique strategy. And a consultant who’s more .
Know which of the four product
than just a music guru.
| life cycle stages your radio sta-
You need Alan Burns & Associates.

. _ tion is in, and make sure your
We go beyond music to help design custom strate-

gies for our clients, help them develop their morning | | oyt shateesyis haliangdso

Dave Shakes, Donna Burns, Alan Burns, Jeff Johnson

shows, and create marketing and promotion plans and that stage.

tactics that positively impact their ratings.

The maturity stage, for exam-
Its a combination that works for AC and CHR stations

ple, is very comfortable but can
like KEZR, San Jose...ranked #1 25-54 in 4 of the last

) be dangerous: mature stations
5 books among San Jose stations. &

Call us today to lock up Alan Burns & Associates’ either evolve or decline. It may

Integrated Strategies System™ in your market. When & ASSOCIATES be time to repackage, relaunch,

your company constantly demands more, you can' (703)648-0000 | or otherwise refresh the station

www.burnsradio.com
afford to settle for less.

Watch for more Strategic
Custom Strategies * Music * Mornings * Marketing & Promotion * Results Tips in coming weeks.

_ _ _nany amaoricanradiohistarnz.com I
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PANIC ATTACKS: RECOGNIZE THEM, COMBAT THEM

Continued from Page 10

* Accept the fear, then wait for it to pass.

Be aware that some panic attack sufferers try to
hide their condition from family, friends or co-
workers for fear of their reaction. People who have
never experienced a panic attack sometimes dis-
miss the problem as simple nervousness and ac-
cuse the other person of overreacting, but this is
not true. The feelings that emerge during a panic
attack are not the same as normal anxiety. They are
overwhelming and terrifying to the sufferer, and
while the imagined disastrous consequences do not
occur, they seem quite likely to the person experi-
encing the attack.

If a co-worker, friend or family member is
suffering from panic attacks, there are several
things that you can do to help:

* Be predictable — this is no time for surprises
or disruptions to their normal routine.

* Be patient — let the sufferer set the pace for
his or her recovery.

* Be encouraging — recognize even the small-
est steps forward.

* Be positive during an attack — say things like
“Stay in the moment,” “It's not the place, it's the

thought that’s frightening you,” or, “I know what
you're feeling is painful, but it’s not dangerous.”

* Don’t enable avoidance — without pushing,
encourage the person to take steps forward.

* Don’t accept the panic disorder as a perma-
nent disability — make it clear that you will sup-
port them through their recovery, but that they
should be taking positive steps forward.

* Don't sacrifice your own life — if resentment
builds, the relationship may suffer long after the
attacks subside.

Panic disorder is a frightening illness, but it can-
not be overemphasized that attacks can be treated
and conquered. If you think you may suffer from
panic disorder, seek help from your employee as-
sistance program, talk to a trained mental health
professional or visit your physician. There is no
need to live in fear any longer.

Linda Madonna, CSW, is Director of Corporate Family
Network, a New York-based independent employee-
assistance provider specializing in the media and
advertising industries. She can be reached at (212)
309-9361.

BANKS IS BIG ... REALLY BIG!

In a meeting with a station exec, Doug
Banks Show co-host DeDe McGuire
. warns him that Banks is “the biggest
guy in radio.” The exec agrees, saying
the station’s ready with extra phone
4 lines and other accommodations. But
no, this guy’s really big, she insists!

Of course, the punchline comes a few
Doug is huge ... here he comes ~ Seconds later, as the room starts shaking
- Jurassic Park-style and a truly larger-
than-life Banks comes sauntering up to
the window. It’s a clever gag in the clas-
sic sitcom tradition: The “misunder-
stood” dialogue details how this isn’t
your ordinary morning show, and the vi-
sual drives it home with humor.

Because Banks’ show is syndicated,
the ad — created by Dallas-based Big
Picture Creative — is designed to work
in multiple markets, providing ample
time for a station to display itslogo and
do a voiceover.

DeDe, you did tell him I was
big, didn't you?

fyou'd like to see your station's ad in the TV SPOTlight. send at least three screen shots and
a description or videotape copy of the spot to MMS Editor Jeff Axelrod at R&R. 10100 Santa
Monica Blvd.. Fifth Floor, Los Angeles, CA 90067.

This TV SPOTIight brought to you by

FOCUS TV

The TV Placement System for Radio.

(800) 581-3277

FOUR WEEKS FORWARND _sales & Promotion Planning Calendar _

August 15-21 Weird Contest Week, National Aviation Week, Air Conditioning Appreciation Week

August 15-21

153

Chrysanthemum Day
National Anti-Bigot Day
National Caviar Day
Railroad Day

Loaded Dice Day
National Failures Day
Relaxation Day
Woodstock Music
Festival began (1969)

17

Monty Python Day
Rum Day

Elvis Presley Day
Babe Ruth. dies (1948)

Bad Poetry Day
Ice Cream Pie Day
Genghis Khan dies
{1227)

O

Potato Day

Festival of Random
Access Memory
National Soft ice Cream
Day

Grouch Marx dies
{1977)

D
Chocolate Pecan Pie
Day

National Homeless
Animals Day

Last episode of The
Waltons (1979)

@'— Eal's oW

Good Roads Day
National Spumoni Day
American Bar
Association founded
(1878)

| ,

BUT FIRST WE MAKE 'EM LBUK REAL PRETTY WTHMAKEUP LET US ROLL FILM ON YDUR TEAM...

WE PROM!SE NOT T0 BE FUNNIER THAN THEY ARE.

TURE

Big Picture Creative. Television spots for radio.

972.818.1400 www.bigpicturecreative.com
contact Heather Hall or Mark McEovern

MAAAL Do arioaneadiolictorn L oo
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SCREEN SCENE: COMING ATTRACTIONS

B A sneak peek at the films hitting theaters near you

Looking for some great promotional opportunities?
Look no further than your local cineplex. Start
planning ... here are some of the major movies set
for release in the coming months. For information
on creating a promotion for a specific movie, call
the studio’s regional/field representative for your
market.

JULY 23

THE HAUNTING (DreamWorks)— Director Jan De
Bont (Speed, Tiwister) weaves a supernatural tale of terror
starring Liam Neeson as Professor Jeffrey Marlow, who
conducts a mysterious psychological experiment inside
the haunted Hill House. Also starring: Lili Taylor,
Catherine Zeta-Jones, Owen Wilson.

JULY 30

BOWFINGER (Universal) — Steve Martin plays
wannabe filmmaker Bobby Bowfinger, yearning for
Hollywood’s fame and fortune, but seriously broke
and out of the loop. Not able to afford the talents of
action hero Kit Ramsey (Eddie Murphy), Bowfinger
and crew stealthily track the unwitting star. Martin
wrote the film, and Frank Oz directed it. Also star-
ring: Christine Baranski, Heather Graham, Terence
Stamp, Jamie Kennedy and Robert Downey Jr.

RUNAWAY BRIDE (Paramount) — The reunion of
Pretty Wonian director Garry Marshall and stars Julia
Roberts and Richard Gere is a romantic comedy about
a woman who has left three grooms at the altar and the
cynical reporter who's writing an article on her pre-
marital troubles. Also starring: Joan Cusack, Hector
Elizondo, Rita Wilson and Paul Dooley.

AUGUST 6

MYSTERY MEN (Universal) — This ensemble ac-
tion comedy is based on the Dark Horse comic about
“seven lame superhero wannabes” on a mission to save
their city. Directed by Kinka Usher. Starring: Ben Stiller,
Hank Azaria, William H. Macy, Paul Reubens, Claire
Forlani, Wes Studi, Janeane Garofalo, Kel Mitchell,

- {4
| RUNAWAY BRIDE !

Geoffrey Rush, Lena Olin, Tom Waits, Greg Kinnear,
Jennifer Lewis, Eddie Izzard and Pras.

FIGHT CLUB (20th Century Fox) — Brad Pitt, Ed-
ward Norton and Helena Bonham Carter star in this
provocative, unsettling drama from director David
Fincher (Seven, The Game). A man named Tyler calls the
shots ¥ the Fight Club. Rule No. 1: “You do not talk
about Fight Club.” Rule No. 2: “You do not talk about
Fight Club.” Also starring: Meat Loaf Aday and Jared
Leto.

AUGUST 13

BROKEDOWN PALACE (20th Century Fox) — Two
American girls (Claire Danes and Kate Beckinsale)
take a trip to Bangkok after their high school gradua-
tion and find themselves in over their heads when a
handsome Australian (Daniel Lapaine) turns out to be
using the unsuspecting travelers in an underhanded
heroin smuggling scheme They end up in a Thai prison
known as the Brokedown Palace, relying on expatriate
American Yankee Hank (Bill Pullman) and their own
desperate devices. Directed by Jonathan Kaplan. Also
starring: Lou Diamond Phillips and Jacqueline Kim.

Dates subject to change. Compiled by R&R Associate Editor Elon
Schoenholz; (310) 788-1669

SUCCESS STORIES FROM THE RAB

LOTTERY PROMO WINS FOR
CONVENIENCE STORE

SITUATION: A Texaco Food Mart in Jacksonville was situated on a
heavily traveled street with competition from five other nearby
convenience stores. The store needed marketing help to make it
stand out from all that competition — something more than just a
couple of billboards. So it turned to Paxson Communications radio
and got the boost it needed.

OBJECTIVE: To generate attention and traffic that would lead to
increased sales of gas, grocery items and lottery tickets.
CAMPAIGN: This campaign involved several Paxson stations in a
variety of formats working together toward one goal: excitement.
Central to the campaign were a vacation giveaway and a promotion
with the Florida lottery's “Win for Life” plan. WROO (Rooster
Country 107), WPA (The Planet) and WNZS (Sportsradio)/
Jacksonville ali ran spots and promotional announcements with
live call-ins and, for the finale, a remote on Rooster 107.
RESULTS: Texaco Marketing Supervisor Chris Cloninger reported
a number of listener compliments on the radio ads. “Several
people came up to me and said they heard the radio spot and loved
it. People were showing up just to see and hear Rooster Country.
As a result, over a thousand lottery tickets were sold in less than
two hours — a record for me. Gas and inside sales skyrocketed!”

RAB TOOLBOX

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Forty-two percent of heavy convenience-store shoppers (15+ times in a
three-month period) earn more than $50,000 a year, and 29% are college
graduates. Seventy percent own their homes and 45% have children living
athome. This group spends an average of 51% of its daily media time with
radio.

INSTANT BACKGROUND — CONVENIENCE STORES

Adults’ primary reasons for shopping at a convenience stoge in 1998: Buy
gas, 39% (up from 49% in 1996); buy food/beverage, 35% (27% in 1996);
buy cigarettes, 7%; buy things needed/forgotten, 4%; convenient location/
easy access, 3%; buy lottery tickets, 3%; buy newspaper/magazine, 2%;
buy candy/gum, 1%; other, 5%. (Convenience Store News, 1999)

RAB CATEGORY FILES

“Faced with shrinking margins, rising competition and industry
consolidation, oil companies and grocers are encroaching on each others’
turf. Grocers are putting pumps in front of their stores, while gas retailers
are expanding their convenience stores to include items such as fresh
produce, flowers and ready-to-eat meals. The goal: To capture more
consumer dollars.” (Clifton Linton, /nvestor’s Business Daily, 3/19/99)

For more information, call RAB's Member Service HelpLine at (800) 232-
3131 or log on to RadioLink at www.rab.com.

Logo Temporary Taitoos!

1000 Temporary Tattoos with Your Logo,
Just $189.00!!! or 2000 Tattoos, Just $299.00!!

Full Color!

2” X 2”!

100,000 1-1/2" x 1-1/2" tattoos for just $1,890.00!

NO SET UP CHARGE!!!

Calico will not be undersold!!

Send your sized, color logo, TM, mascot, artwork or photo that you want reproduced. Artwork on disk for large orders. Add
$10 U S. shipping up to 2000 tattoos; larger orders inquire. {Ca add 7.25% sales tax). Allow 4-6 weeks. Rush ovgilable.

Send orders along with a check, company PO. or Visa, M/C, Amex# to:
Calico: 3000 Alamo Drive, Suite 201, Vacaville, CA 95687

! Tel: 707/448-7072

www_americanradiohistorvcom

Fax: 707/446-8273 www.calicousa.com


www.americanradiohistory.com

PD Advantage™ is a service mark of The Arbitron Company.

lh) advan lage

‘ Giving PDs the Programming Advantage

e A

Know Your Listeners Better Than Ever with New Programming
Software from Arbitron -

Developed with input from PDs nationwide, PD Advantage™ gives you an “up close and personal”
look at listeners and competitors you won't find anywhere else. PD Advantage delivers the
audience analysis tools most requested by program directors, including:

What are diarykeepers writing about stations in my market?
A mini-focus group of real diarykeepers right on your PC. See what listeners are saying in
their diary about you and the competition!

When listeners leave a station, what stations do they go to?
See what stations your drive time audience listens to during midday.

How are stations trending by specific age?
Track how many diaries and quarter-hours your station has by specific age.

How’s my station trending bhour by bour?
Pinpoint your station’s best and worst hours at home, at work,
in car.

How often do my listeners tune in and how long do
they listen?
Breaks down Time Spent Listening by occasions
and TSL per occasion. R

How are my 100+ Quarter-Hour diaries trending?
Diaries with 100+ quarter-hours account for about
10% of the average station’s diaries, but they represent a
whopping 40% of the quarter-hours. Now you can under-
stand how these crucial listeners impact your listening.

When I’m P1, who’s P2¢
See whom you should be trying to pull listeners from.

When 'm P2, who’s P1?

See whom your listeners prefer over you.

What age range accounts for most of my audience?
Find out what age range defines the true demographic core of your
station.

What are the residential and workplace zips of my (Total or P1-P4+) listeners?
Find out where your listeners live for better marketing and promotion results.

To use PD Advantage to your station’s advantage, call your Arbitron account executive or
Bob Michaels, manager, Radio Programming Services, at (972) 385-5357 or send an e-mail
to bob.michaels@arbitron.com.

ARBITRUI

A Ceridian Company

_ wiann amaricanradinhictorny com

-
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T Yt,ﬁ'ISNGABOUT THE
INTERNET.

oNLY ONE compPanY IS

USING tHE

INTERNET-TO

INCREASE

Introducing:

=t 7D 7 S DD oD o

S DL TISL,. 7.

---the new way to market your
radio Station- Every once in a while something comes

along that causes you to rethink everything you are doing.
FastBlast.com™ is a marketing concept so powerful it will change
the way you think about marketing your radio station. FastBlast.com
harnesses the power of the most explosive medium of our lifetime:
the Internet.

FastBlast.Com
uses the Internet to:

B BUILD CUME We have pioneered a method for placing
geo-targeted Internet advertising which reaches your target
audience with MILLIONS OF IMPRESSIONS right in your LOCAL
MARKET. People click-through to a custom-designed web site,
which inturn promotes listening to your station.

B INCREASE TSL rastBlast uses proven marketing

techniques to create forced listening. People sign up for your
promotion, then listen to your station—listening that translates
into ratings.

# BUILD A DATABASE—FAST! Traditional
marketing methods take months to build a data base. With a
FastBlast integrated campaign, you'll get a bigger database in
mere weeks. Plus, FastBlast campaigns include ongoing e-mail
promotional reminders to each participant.

FastBlast.com is an
integrated marketing solution

& EFFICIENT Imagine getting real-time feedback on
campaign performance. With our exclusive BlastTrak™ system,
we monitor the effectiveness of your campaign and make changes
as it unfolds based upon actual results. Try doing that with direct
mail or TV!

B RESEARCHED For two years, we have been working

with a leading research firm tracking the relationship between
radio listening and the Internet. That means we have dog-years
of Internet experience. We know how much advertising to buy,
where it needs to go, the creative and promotional concepts that
work and how to tie the whole campaign together.

B PROVEN FastBlast is not just a good idea, it has been
road-tested in Philadelphia, Seattle and Milwaukee. FastBlast
debuted at WLZR in Milwaukee in the Fall of 1998, with the
station hitting a record high. Y100, Philadelphia (WPLY) is up
sharply with the help of FastBlast in the Spring. Entercom's KNDD
“The End” in Seattle also used FastBlast this spring and its
numbers are equally impressive.

To learn more about how your station can harness the power of
the Internet to drive ratings, call Bob Bellinat 330-656-3131, or
visit our web site at www.fastblast.com today.

FastBlast.com cuts through
the clutter and gets you to where
your audience is today.

© Copyright 1999, FastBlast.com. FastBlast.Com and BlastTrak are trademarks of FastBlast. Com, Incorporated. All Rights-Reserved. Al other trademarks are trademarks or registered trademarks of therr respective owners.
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Bordes, Co-Founder
0f Greater Media,
Dies At Age 71

By JEIREY YORKE
R&R WASHING [ON BUREAU CHIEF
yorke@rronline.com

Peter Bordes — who teamed
with a college buddy from Yale to
build a media empire of 14 radio
stations and several cable TV sys-
tems and newspapers, which they
called Greater Media — died Mon-
day (7/19) at his home in Princeton,
NI after a seven-month battle with
pancreatic cancer. He was 71.

Bordes was the company’s
Chairman and. unti! last week. its
CEO. He was the second top exec-
utive at Greater Media to die this
year. In early February Exec. VP/
COO Tom Milewski died of lung
cancer at age 49.

“1 feel terrible.” said Emily
Szestakowski, who worked as the
administrative assistant to both
men. “We are all taking it hard
here. It’s part of life, but....” ‘

Bordes and Joseph Rosenmiller
embarked on their media-buying
campaign with the purchase of a
small radio station in Southbridge.
MA in 1956. They continued to
collect stations in a variety of mar-
kets. and the radio division now
comprises 14 stations in Philadel-
phia. Detroit, Boston and New
Brunswick. NJ. The company also
owns a handful of community
newspapers in central New Jersey.

BORDES/See Page 25

)

ﬁaﬂio Unic"a/Del;ver
Appoints Rocha GM

Richard Rocha, who most re-
cently served as Regional Sales
Manager for The Weather Channel-
Latin America. has joined Radio
Unica as GM of its Denver O&O.
KCUV-AM. In this newly created
position. Rocha will be directly re-
sponsible for KCUV's overall de-
velopment. including local sales.
new business initiatives. promo-
tions and the station’s administra-
tive functions.

“I'm very excited about moving
to Denver. and I'm thrilled to be
with the Radio Unica family.”
Rocha told R&R. 1 see all sorts of
greal potential for this radio station.
I also want it to be a part of the
community. and I Jook forward to
working with it.”

When asked what his first im-
pressions were of Denver’s Hispan- ‘
ic community, which is vastly dif- |
ferent from South Florida's, Rocha
said, “1 am very impressed with the
Hispanic community in Denver.
There’s a lot to be done here. and
we have a lot of work to do. We
want to become an integral part of
the community and get involved in
all sorts of projects. such as blood
drives. Any forum that appeals to
Hispanic concerns in Denver is
where we should be”

Rocha began his career as Sales
Maunager for WSUA-AM/Miami
in 1994. He later rose to Director/ |
New Business Development for
the station and parent Caracol
Broadcasting.

Silas/MCA artist Jesse Powell grins for the camera while holding up a Gold
Album award for his latest release, 'Bout It. Label execs and friends shar-
ing the moment include (I-r) Silas Records Founder Louil Silas Jr.; MCA
Mktg./Dir., R&B Music Marilyn Batchelor; MCA SR. VP/Operations, R&B
Music Steve Corbin; MCA Sr. VP/A&R, R&B Music Randy Jackson; Powell
co-manager Phillipe Darrell; MCA VP/Promotion, Rhythm Crossover Bruce
Reiner; Powell; MCA Exec. VP Abbey Konowitch; Powell co-manager Tina
Gomes; MCA National Dir/Promotions Azim Rashid; and MCA VP/Pro-
motion, R&B Music Benny Pough.

Clear Ch
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annéI/AIbany Elevates Lamme
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To VP/Market Manager After Dame Deal

Dennis Lamme has been elevat-
ed to VP/Market Manager for Clear
Channel’s Albany-Schenectady-
Troy properties: News/Talk WGY-
AM. Sports WTMM-AM, NAC/
Smooth Jazz WHRL-FM, Alterna-
tive simulcast WQBJ-FM &
WQBK-FM. Rock AC WRVE-
FM and Classic Rock WXCR-
FM. Lamme had been VP/GM of
WTMM. WQBJ. WQBK &
WXCR. Clear Channel added the
other three stations when it closed
on its merger with Dame Media on
July L.

“This is an exciting time for us
here in Albany.” said Lamme. a
26-year radio veteran who's
worked at various stations in Riv-
erside-San Bernardino, Las Vegas
and Denver. “It brings together

most of the top broadcast profes-
sionals in the Albany market as
part of the Clear Channel family.
With these seven stations. plus our
Fox TV affiliate. WXXA. Clear
Channel is the dominant broadcast
company in Albany. We're looking
forward to using this to leverage
more effective community service
and better advertising opportuni-
ties and promotions.”

Although minor internal changes
have taken place at the stations since
the Dame Media merger. a 60-day
plan is in effect. and Lamme has
been working with various members
of the Clear Channel corporate team
10 best determine staffing. program-
ming and sales strategies. Clear
Channel/Albany currently employs
more than 120 people.

T

Gentry Heads Clear

Bill Gentry has joined Clear
Channe! Communications as Mar-
ket Manager for its Louisville clus-
ter: News/Talk WHAS-AM, Nos-
talgia WKJK-AM, Talk WWKY-
AM, Country WAMZ-FM. Coun-
try WHKW-FM. Classic Rock
WQMF-FM. Alternative WQSH-
FM and Rock WTFX-FM. Gentry
will also oversee Clear Channel's
Kentucky News Network. which
services 90 affiliates with news.
sports and agriculture information.

Gentry was VP/GM of Jacor
Communications™ Louisville prop-
erties prior to that company’s merg-
er with Clear Channel. He joined

Channel/Louisville
Blue Chip Communications two
months ago. when it bought the Ja-
cor/Louisville cluster.

“It’s great to get back into the
leadership of Clear Channel and
with the Mays,” Gentry told R&R.
“I'ma 17-year Louisville radio vet-
eran, and 1 was born and raised
here. Not many people can say that.
Getting this opportunity is like
growing up in the Bronx and get-
ting the chance to run the Yankees.
We have some great stations here
with some tremendous heritage,
such as WHAS and market-leading

GENTRY/See Page 25

Paul Will Program ‘B-92.9° In Buffalo

Infinity Broadcasting/Buttalo has
transferred John Paul from Asst.
PD/MD at Country WYRK-FM to
PD at WLCE-FM. "LCE flipped
from Hot AC “Alice™ 10 "B-92.9.
Dancin” Oldies™ last month (R&R
7/2).

“I'm very excited.” Paul told

" R&R. “The minute 1 started heur-

ing about [Rhythmic Oldies]. I be-

came very intrigued by the possi-
bilitics and started getting airchecks
from throughout the nation. When
I got this opportunity to program a
station. T jumped at the chance. 1
love Country radio. but this is a
new challenge. and I want to make
sure this remains a format 1nstead
of a fad”

Prior to his post at WYRK Paul

_______nanyg americanradiahictons com

KGO & KSFO/SF Name Davison Director/Sales

BC's News/Tatk combo KGO-AM & KSFO-AM/San Francisco has

tapped Shadow Broadcast Services Northern California President/
GM John Davison for the newly created Director/Sales position, effective
Aug. 2. Along with several management posts at TV stations, Davison has
served asVP/GM at KHYL-FM/Sacramento and was President/founder of
Ad Express, a sales software, research and delivery company.

“John is a distinguished and respected broadcaster whose successful
track record, innovative leadership and winning personal attributes make
him the ideal choice for this newly expanded position,” KGO & KSFO Pres-
ident/GM Michael Luckoff said.*l have every confidence he will continue to
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the next century.”

take the sales performance of our radio assets to new heights as we enter

Davison told R&R, “This is so much more than just a traditional radio job.
KGO & KSFO have so much going on with regard to their Internet activity,
sports marketing and nontraditional revenue programs. | also get'to work
with, and for, some of the best people in the business. | really think this has
to be the best opportunity in all of radio.”

Metz Moves To Citadel/Charleston As VP/GM

odd Metz has joined Citadel Communications as VP/GM at five of its

Charleston, SC properties: WTMA-AM,WTMZ-AM, WNKT-FM,WSSX-
FM & WSUY-FM. Metz most recently served as GSM for WHHKZ-AM,
WAKS-FM,WTBT-FM & WXTB-FM/Tampa-St. Petersburg.

Stuart Stanek. Citadel’s East Region President, said, “We have known
about Todd for a long time and hoped there would be a place for him in our
company. His vast experience and excellent track record make him the
ideal candidate to grow our stations. He will work in concert with Ed Turner,
who manages Citadel’s other Charleston cluster of WWWZ, WMGL and
WXTC. to work as a team to better serve the market.

Before his stint in Tampa Metz worked for Citicasters’ Denver siations.

designers.

One of his duties there was to serve as GSM of KBPI-FM.

Brailsford Becomes PROMAX & BDA Pres./CE0

G lynn Brailsford has been tapped as President/CEO of PROMAX &
BDA. He will assume the title Sept. 13 and be based in Los Angeles

Most recently with Channel 5 in London, Brailsford is a former U.K Chair-
man for PROMAX, the international association of electronic media pro-
motion and marketing execs. BDA represents broadcast graphic

‘Glynn has significantly contributed to the success of PROMAX over
the last 10 years. He has a strong international background and vast pro-
motional and marketing experience. His appointment to our top position is
a reflection of PROMAX’s position as the foremost organization of its kind.”
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Marx OM/PD As K94 Bows In New Orleans

Styles Broadcasting has teamed WADU-FM & WYLA-FM to simul-
cast as the “New K94, The Latest & Greatest Country,” a 50/50 mix of
currents and country gold. WADU had been Nostalgia; WYLA had been
simulcasting a Country format with co-owned WYLK-FM. which plans

to debut a new format next month.

David Marx joins WADU & WYLA as OM/PD and will handle a
morning airshift. Marx is a 10-year New Orleans radio vet who most re-
cently did overnights at CHR/Pop WEZB (B97). His Crescent City Coun-
try experience includes mornings at KGTR (1995-97). From there he
moved to mornings at KTST/Oklahoma City. Other New Orleans experi-
ence includes Urban KUMX and a previous stint at B97.

“The new K94 combo of WYLA at 94.7 and WADU at 94.G gives us
| a much better coverage area over New Orleans,” Marx told R&R. “I out-
lined my vision of what I wanted to do with this mix of music for [Styles
President] Tom [DiBacco), and we’ve got big plans for New Orleans. I've
been in radio 15 years and worked as APD and MD. and this is just the
best thing in the world for me. I finally get to show my stuff. I look for-
ward 1o catering to the New Orleans markets and giving the listeners what

they want.”

e S e ey SR R

programmed Oldies-Country com-
bo WINN & WKKG/Columbus.
IN. He began his career at the age
of 13 ¢t KLOG & KUKN/Long-
view. WA and also spent time at
KUPL/Portland.

Paul’s immediate goal is to hire

an entire airstaff for the new Rhyth-
mic Oldies station. "1 think this is
a great opportunity to bring a lot of
personality back to radic. I want
everybody who bitches about there
being no personality radio to apply
for these jobs.”
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often kids who had been held
back.”

In addition to in-classroom dis-
cussions about business and build-
ing strong resumés, Ferguson en-
joyed taking the students on field
trips. While a trek to his own
WEZN-FM (Star 99)/Bridgeport
was a given, he also arranged for
tours of one of the students’ favor-
ite stations, WRKS/New York,
where then-afternoon drive host
Carol Ford, now at WTIM (Jam-
min® 105), led the group on a tour.
“The kids listened to that station.
and it was a really big deal. It gave
me some credibility.”

Other class trips included visit-
ing the manager of the local Mc-
Donald’s, “because McDonald’s is
where they’ll get their first job.”
The manager sat down with the stu-
dents and outlined what he looks
for in applicants. *“This is what I
like to see in a good interview, the
manager said. *You show up clean,
dressed ready for business, look me
in the eye, give me a good hand-
shake.” It was a lot of fun for me,
and I got a tremendous amount out
of it.”

Ferguson taught that course un-
til about three years ago, when his
business travel increased dramati-
cally and his own family demands
— he has three children, 7 years
old and younger — took prece-
dence. However, he hopes to re-
sume teaching the course next year.

In addition to giving a great deal
of his own time teaching and men-
toring kids. he’s funded a summer
scholarship program that. for the
past 13 years. has selected 10 kids
from grades six. seven and eight at
the Dunbar School and sent them
to Ferguson's former prep school in
New Haven. the Hopkins School.
where they take advanced math and
science courses and enjoy recre-
ational activities.

Ferguson believes in volunteer-
ism, and so does his staft at Star 99.
Every other Thursday “everyone
from the GM to the receptionist”
splits a two-hour shift at the Ralph
Mertons Center. a soup kitchen six
blocks away from the station. “It's
a real eye-opener.” says Ferguson.
“I'll tell you, you sit behind that
counter putting a little bit of rice
and beef stew on somebody's plate,
and you see the folks that walk in
there and need a meal. and it is a
very sobering experience,”

Star 99 also funds the annual
“Star Awards.” which presents
savings bonds to the top eighth-
graders in math and science
throughout the 14-school Bridge-
port School System.

Hitting A High Note

There's hardly a week that goes
by that Norm Pattiz doesn’t hear
from one of the students at Los An-
geles’ Alexander Hamilton High —
or from their parents or alumni.
And it’s not because he’s Chair-
man/founder of Westwood One.
with his corporate office just four
blocks away from the school. It's
because they know him and what
he’s done for the school. His
school. actually: He was in the

Newsbreakers

Class of 1960.

Ten years ago the school cele-
brated the opening of its fully refur-
bished. 700-seat auditorium, the
Norman . Pattiz Concert Hall. To-
day Hamilton is a prominent mag-
net school for music and perform-
ing arts. and Pattiz has continued
regular funding, with five scholar-
ships awarded annually based on
need and another based on perfor-
mance. More than 1.000 students
attend the school, and Pattiz has
adopted them all. He refers to them
as "my kids.”

More than $2 million has been
raised from the private sector for
the school — not just from Pattiz,
but, with his help, from A&M
Records. Bertelsmann Music
Group, Capitol-EMI, Columbia
Records, Epic Records, David Gef-
fen, Island Records and others. In
March Vice President Al Gore and
California Gov. Gray Davis joined
Pattiz at the school to celebrate its
achievements (see photo, Page 1).
And last month the school received
a “Grammy Signature School's
Gold” honor from the National
Academy of Recording Arts & Sci-
ences. Only 15 “Gold™ awards are
presented nationally, and Hamilton
was the only school in California to
get one. At the same event Pattiz
handed over a check for an addi-
tional $100,000 to bolster school
programs.

Pattiz and his wife, Mary, have
not missed a year-end gala at the
school in 10 years, and he enjoys
spending time with the students.
“The kids know me, and 1 know
them. It's not unusual for me to get
a demo tape from one of them,” he
says, adding that he tries to “be as
visible as possible™ at the school.
The feedback and seeing students
succeed is the payback that moti-

vates Pattiz. who has also been a

force in the NAB's Educational
Fund. “It’s the ultimate. We all go
through a lot at work all week long.
and all this other stutf pales in com-
parison.”

Not long after the scholarships
are awarded. Pattiz receives thank-
you notes. While he is always tick-
led to read them. he was especial-
ly moved by the one sent recently
by Anna Kostyuchek — “a world-
class violinist.” Pattiz says — who
won this year’s performance-based
scholarship. She wrote Pattiz about
her childhood in the Ukraine. how
she and her family struggled to
come to this country and how she
is presented with so many opportu-
nities here. She ended her letter
with a promise to Pattiz: that she
would make him proud of her.

“Imagine that.” Pautiz said. “It’s
SO pure. We are in a business where
you are only as good as your last
deal. There is nothing as heady as
this. I 'am a very fortunate guy who
has been blessed in this business in
a lot of ways. and | think that car-
ries with it a lot of responsibility.”

Kostyuchek is already making
Pattiz proud. She has been uccept-
ed at the University of Southern
California School of Music.

Live & Learn

It was the early "80s. and Ben
Hill had just been hired by KFMK/
Houston GM Dan Mason (now In-
finity Broadcasting’s President) to

program the station. Hill was also
“a single parent looking to get more
involved™ with his children and
with his new community.

“Why don’t you coach Little

League?” suggested Mason. who
volunteered to serve as Hill's assis-
tant coach.

"I didn’t know anything about
baseball, and neither did he. We
were probably the worst coaching
team until the current Baltimore
Orioles lineup. I mean, this was a
badly coached team! We won one
game because the other team didn't
have enough players, so they actu-
ally forteited.”

Hill, who is now VP/GM for
WPGC-AM & FM/Washington
and oversees several Infinity sta-
tions in Atlanta and Dallas, said
that, instead of making sales calls
at lunch time, he and Mason pored
over the team’s batting lineup be-
fore each game. Hill recalls those
days of coaching as “some of the
most fun times.”

Hill's appreciation for communi-
ty service grew, and when he
moved to Washington to take the
reins at then-ratings-troubled
WPGC-AM & FM, he flipped the
FM to CHR/Rhythmic and incor-
porated community service into the
combo’s success plan. The stations
bought no TV advertising, but in-
stead held winter-coat drives, spon-
sored community events, held
“maintain the peace” rallies in trou-
bled areas and promoted WPGC by
word of mouth. Soon the station
was No. 1, and it has been a ratings
and revenues giant for more than a
decade. Hill has also served on the
board of the local Family Service
Foundation and was a regular vol-
unteer and motivational speaker on
careers in broadcasting in area
schools.

Power (106) To The People

Early on in its existence. the ra-
dio division of Emmis Communi-
cations “"made a commitment to be
involved in our communities,” says
President Doyle Rose. “We knew
the payback in recognition was
enormous — much greater than
any advertising campaign. But the
bonus to us is the personal involve-
ment. We are one of the few busi-
nesses that can give more than just
money. Everyone is involved — the
managers. the on-air people and
sales — and everyone gets person-
al enrichment from it. And you
make very good and enduring rela-
tionships with the community.”

Rose knows what he’s talking
about firsthand. About six years
ago. while running KPWR (Power
106)/L.A.. he and PD Rick Cum-
mings. who is also Exec. VP/Pro-
gramming, were concerned about
the condition of area schools and
the direction many of the local
youth were taking. Rose recalls that
Cummings said. “We've got 1o find
a way to do more than just put an-
nouncements on the air”

And they did. The duo was part
of the Emmis team that formed
“Knowledge Is Power,” a founda-
tion charged with helping “develop
viable skills and self-empowerment
by way of on-the-job training op-
portunities and educational pro-
grams for “at-risk’ gang-impacted
youth from South Central and East
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WFAN Pedlatrk: Center

| raised over $8 million,

month.

In the first four years the 28-hour radiothons raised a stunning $5.5
miltion, and Hollander is proud to have been partof bulldmg the Don Imus/

" Butsix years ago Hollahder and his w:fn Susan, beoame more deeply

. entrenched-inthe wolunteer movement in the most involuntary and heart-
breaking way. Just months after the fourth annual radiothon, their 4 1/2-
month-old daughter, Carly Jenna, died from Sudden Infant Death Syndrome

. (SIDS). The Hallanders weré devastated “zombies remembers Hol-

lander. "We had nowhere 1o turn. There was nota lot of good help out there,

-\not alot of places lor counsaling” Hollander explained that no one under-
“stands the pain of the ks of a child unless they've expeflenced it.

But the WFAN family did share’the pain, and imus talked about the

*, Hollandess"logs on the air. Soon more thah $100,000 in cash and checks -

- sat atop the Hollanders' dining-room table at home, contributions from an - -

“anguished audience. After.an initial falss start with another charity, the Hol-

lantisrs and Imus created the CJ Foundation in memory of Carly Jenna to

" heip counsel the parents and grandparents of SIDS victims-and to help. -

rébuild lives. Joef Hollandar is Chairman, his wife is President The couple

~ agread 1 tafk about their foss on the air with fmus, and e annual radio-

. thons are now a two-pronged fund-raising effort to benefit both the Tomor-.
'_rowsChwckensFundanﬁthJ Fourscdat on, -
: Although it can be terribty painful 1o reopen the wounds —- Hollander
.. admits that "somelimes it still rips you apart” — the CJ Foundation is ther-

_apeutic for him; Not fong agea New York City policemman, racked with grief

- over the recent loss of his owri child to SIDS, called Hollander, Hollander
. was tormented by “a rush of memoriesbut he was able to soothe the
_caller and folt a sense of accomplishment. The Hollanders together have |
" learned fo make the most out of a terrible experience. 3 )
“This is a horrble fragedy, and we've turned it inth.a positive as much as .
It ean be/" says Hollander, adding that he's fortunate to have had thea sSup- -
port of his wife and Imus. While he loves the radio business and has been
very successtul in it — last October he was named Presldent/CEO of
. Westwood Ona — his work in the foundation is what makes him the proud--
~ est, he says. In the six years since his daughier's death, the foundation has

He is also proud of his friend imus, who in just 15 months has raised
“$17 miliion for the imus Ranch Foundation, a 3,000-acre parcel 40 miles
- east of Santa Fe, NM where kids from the Tomorrow's Children's Fundand
‘the siblings of SIDS victims will soon be abie 1o enjoy an old-fashioned
warking catlie ranch, The ranch could ogen as early as this summer. imus
‘was necogmzedbr his work by the NAB with its first Samaritan Award last ~

Meanwhile, Holiander embarked on another mission wrth the Tomor-
row's Children’s Fund last May: He's started“The Cure and Beyond” which
aims to build confidence in teenage cancer survivors and introduce them
into the workplace with career counseling and job placement. Hollander
tells R&R that the-staff at Westwood One has rallied behind the cause and
is committed to making it another successful community service effort,

Continued from Page 1

- Jeffrey Yorke

Los Angeles.” according to the
group’s mission statement.

The foundation aims specifical-
ly at helping at-risk Latino youth
obtain entry-level jobs. It also helps
those who want to progress to an
advanced level get training and
seeks to secure additional employ-
ment opportunities for Hispanic
teens by raising awareness with
prospective employers.

Well over $! million has been
raised since 1994, Doyle tells R&R
— most of it from a benefit album
produced at the foundation's launch
that raised about $1 million in seed
money thanks to record labels and
artists giving up their profits for the
cause. The money was invested.

and its annual interest is the bulk of

a roughly $300.000 payment the
foundation makes to such L.A.
groups as the PUENTE Learning
Center. the National Hispanic Co-
alition and the Mexican American
Legal Defense & Educational
Fund.

The foundation has also served
as a blueprint for a number of Em-
mis projects throughout the coun-
ry. including its “Kiss Cares™ cam-
paign at WRKS/New York, and. in

the Emmis empire’s hometown of

Indianapolis, its program for the
benefit of Riley's Children’s Hos-

pital. In all. says Rose. Emmis last
year accounted for about $19 mil-
lion of the NAB's $6.8 billion in
public service.

Influence Counts

Bill Poole. who is part of the
NAB Executive Committee. is also
GM of WYSK-AM & FM and
WFLS-FM/Fredricksburg., VA.
He's been a part of the stations for
40 years and. for the past 15, has
been on the board of the Mary
Washington Hospital Foundation,
which serves Central Virginia. The
group raises money to proimote
health care. and its biggest project
is the local free clinic. Poole’s
board organizes the physicians and
nursing staff who donate their time
while the foundation provides the
medicines. Poole also promotes
community service to his staff and
is proud of their track record. He is
quick to point to “The Christmas
Shoe Fund™ — which, with the
help of WFLS morming man Brian
Strobel and co-host/News Director
Sheila Quinn — raised nearly
$80.000 to buy needy area kids
shoes last December.

“We don’t do it for the recogni-
tion.” Poole says. “Peopie come to
us and say, ‘We need help.” We
have the influence and can make a
difference.”
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Hosted by former Speaker of the House
Newt Gingrich, The Age of Possibilities

is a dailv 90-second commentary about
the people who make America succeed
and how they, as citizens, are changing
the world around them.

From his fravels across the country,
Newt believes technology and
educaticn are transforming society.
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this country great. ‘
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® PETER JABLOW, Exec. VP/COO of
National Public Radio, announced that
he plans to leave his post in the near
future.

® TALK AMERICA NETWORKS pre-
sents two new talk shows: The Felder
Report, hosted by Raoul Felder and air-
ing Sundays from 9-10am (ET), and
Dining OutWith Gene Burns, airing on
Saturdays from noon-2pm (ET); Tom
Star (781) 828-4548.

~ Records

® EDDIE MASCOLO joins Starstruck
in the newly created position of VP/
Radio Promotion. He will be solely
dedicated to working with Country ra-
dio on behalf of Reba McEntire. He
was formerly Platinum/Nashville Sr.
VP/Promotion.

® L AURA ZIF-
FREN is promot-

i Fox Music. She
has served as VP
since 1997.

Ziffren

® JEFF WHITE, most recently White
Noise Marketing President, is appoint-
ed Western Regional Sales Mgr. for
SADIE.

® SUSAN BRAZ- |
ER becomes CEO |

of Global Music |
One. Before com-
ing to GMO, she
was Sr.VP/Mktg. &
Network Develop-
ment at Showtime.

Brazer

MaRrRIAGES

C2 Promotion Coordinator
Tony Cammarotato Lisa Levine,
July 18.

BirtHS

WXEG/Dayton PD Jeff
Stevens, wife Vicki, daughter
Hailee, July 19

‘Products & Services

® THE RADIQ ADVERTISING BU-
REAU launches the RAB2000 website
to commemorate the 20th anniversary
of the Marketing and Leadership Con-
ference. RAB2000 will be held Febru-
ary 16-19 in Denver; (800)RAB-SELL,
www.rab2000.com.

from night host to Creative Servic-
es Dir/midday host at WNKI/Elm-
ira, NY, and Bob Quick moves
from middays to afternoon drive.

Rhythmic Oldies: Felix Hernan-
dez brings Rhythm Revue to
WTIM/NY, Saturdays from 7-
ITam and Sundays from 6-10pm.

News/Talk: Hollywood Stock Ex-
change debuted on KLSX/L.A.
July 11 and airs Sunday nights
from 8-9.

Oldies: WODSFM/Boston features
the live call-in talk show The Amer-
ican Express Financial Advisor
Sundays from 7-8am.

Rock: At Active Rock simulcast
WQWK/State College and
WQKK/Johnstown, PA MD/after-
noon driver Jason Myrtetus exits
to pursue part-time opportunities at
WYSP/Philadelphia. PD Pat Ur-
ban moves from middays to after-
noon drive. Night jock J.B. Lynch
segues to middays, with Drew
Kelly and Ijit expanding their on-
air duties ... Part-timer/weekend
host Blaine Love, ak.a. “Insane

Blaine,” joines WQXA/Harrisburg,
PA for overnight duties. Love re-
places Maria Davis, who moves
on to Traffax ... KEYJ has a new
address: 3911 S. First St., Abilene,
TX 79605. Phone and fax are the
same ... Ken Anthony’s Rock-based
consulting firm has a new location:
Radio Think Tank, 12059 Ed-
dleston Dr., Northridge, CA 91326,
(818) 832-8287, radiott@aol.com.

Records:  Universal/Motown
Records Group promotes Doug
Koch to VP/Mktg. Admin. ... Mar-
gery Greenspan is appointed Sr.
Creative Dir. At Arista Records.

ABC

Continued from Page 3

ratification of that agreement
finally came this week.

A joint press release issued by
ABC Chairman Robert Iger and
President Steven Bornstein stated,
“Finally, this dispute is at an end.

All NABET-represented ABC em-
ployees now have ratified contracts.
Reaching this point has not been an
easy road. Negotiators on both
sides of the table deserve a special
word of thanks for their hard work
and determined efforts, which en-
abled the two sides to reach the ten-
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tative agreement. With this an-
nouncement, it is our hope that we
can now put this dispute behind us
and reinvigorate our efforts to en-
sure ABC remains a strong com-
petitor in our rapidly changing
industry.”

Like the previous proposal, the
ratified contract will provide wage
increases of 3 1/2% for the first
year, with additional increases of
3% for the following two years and
3 1/2% the year after that (which is
contingent on each prior increase
occurring before March 31, 2003
— the expiration date of this agree-
ment). The initial wage increase is
retroactive to June 26, 1999. In the
case of the San Francisco local, the
increase will be represented in the
form of a bonus in the engineering
unit.

The approved offer also calls for
improved “in-hire” rates: an in-
creased daily hire cap of 40% for
1999 and 2000 and 50% on Janu-
ary 1. 2001: further clarification of
pro-rata vacation entitlement: net-
work engineering buyouts: im-
proved discharge provisions: im-
proved jurisdiction for newswriters
and producers in San Francisco;
and the resolution of outstanding
legal matters between NABET and
ABC.

Together, the 12 bargaining
units represent approximately
2,400 NABET-CWA members em-

oo cliobictor P

NATIONAL
RADIO

FORMATS
ABC RADI0O NETWORKS
(972) 991-9200

Classic Rock

Chris Miller
No adds

Hot AC

Steve Nichols
RICKY MARTIN The Cup Of Life
TLC Unpretty

Starstation

Peter Stewart
EOWIN MCCAIN | Could Not Ask For More

Touch

Ron Davis

DEBORAH COX We Can't Be Friends
DESTINY’S CHILD Bulls, Bills, Bilts
WHITNEY HOUSTON My Love Is Your Love

e bt e £ R
ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

ALICE IN CHAINS Get Born Again
GREAT WHITE Rollin’ Stoned
LYNYRD SKYNYRD Workin' .
Alternative

ALICE IN CHAINS Get Born Again
BUGGIN’ Flaming Lips
VERTICAL HORIZON We Are
CHRMot AC

BACHELDR #1 Summertime
EYC Only A Dream

JENNIFER PAIGE Always You
Mainstream AC

JEREMY TOBACK You Make Me Feel

Lite AC

PAUL ANKA & ANTHEA ANKA Do | Love You
ELVIS COSTELLO She
98 DEGREES | Do (Cherish You)

NAC

STEVE COLE Say it Again
NELSON RANGELL The Way To You
DWIGHT SILLS Dock Of The Bay

uc

BLACKSTREET Think About You

MARY J, BLIGE All That | Can Say

RUFF RYDERS 1/JAY-Z Jigga My Nigga

TRACIE SPENCER It's All About You, Not About Me

e T
BROADCAST PROGRAMMING
Walter Powers  (800) 426-9082
CHR

Mike Anthony
VENGABOYS Boom, Boom, Boom, Boom!

Mainstream AC
SHANIA TWAIN You've Got A Way

Hot AC

CHRIS ISAAK Baby Did A Bad Bad Thing
RED HOT CHILI PEPPERS Scar Tissue
Digital Soft AC

Mike Bettelli

SHANIA TWAIN You've Got A Way
Delilah

BOYZONE No Matter What

Alternative

FILTER Welcome To The Fold
OLD 97°S Murder Or A Heart Attack
POWERMAN 5000 When Worlds Collide

Urban

MARY J. BLIGE All That | Can Say
MONICA {/MAJIC Street Symphony
SILK Meeting in My Bedroom

JONES RADIO NETWORK
Jim Murphy * (303) 784-8700

Rock Classics

Rich Bryan

JONNY LANG Second Guessing
Adult Hit Radio

JJ McKay
RED HOT CHILI PEPPERS Scar Tissue
STRETCH PRINCESS Sorry

Soft Hits

Rick Brady
RICKY MARTIN Livin’ La Vida Loca

S st A S e

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339
Hot AC

Yvonne Day

DIDD Here With Me

JEWEL Jupiter (Swallow The Moon)

RED HOT CHILI PEPPERS Scar Tissue

VONDA SHEPARD Baby, Don't You Break My Heart Slow

New Rock

Steve Leigh
JOYDROP Beautiful

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer
TOM PETTY & THE HEARTBREAKERS Swingin’

Soft AC

Andy Fuller
BRITNEY SPEARS Sometimes

Bright AC

Jim Hays
No adds

T R e WA T - S S T S T . Ty A

Hillery

Continued from Page 3

a station personality, and that was
an important quality we were look-
ing for in our search.”

Hillery was named PD at
KHOW & KTLK-AM/Denver just
a little over one year ago (R&R 7/
10/98). Prior to that he had been
OM for the Amaturo Group's four-
station cluster in Santa Rosa. CA.
which included News/Talker
KSRO-AM. Hillery has anchored

ployed by ABC. Of that group.
close to 80% are in the engineering
group. The vote count was delayed
from its originally scheduled date
of July 16 to July 20 due to ballots
that were misdirected by the U.S.
Postal Service.

news at KSDO-AM/San Diego and
KHJ-AM/LLos Angeles, as well as
for the Dallas-based ABC Radio
Networks. He also served as News
Director/morning anchor at
KMGC-FM/Dallas. Hillery's early
experience included writing and
reporting duties for Earth News
Radio and sports production at
KTLA-TV/Los Angeles.

“I've had so much fun so far in
my life at stations starting with a
‘K. T thought it was about time |
tried one that begins with a "W™!”
Hillery joked to R&R. “Seriously.
WWDB is a great station with lots
of heritage and tremendous poten-
tial in its future. FM Talk is un-
doubtedly the growth format of the
new millennium. and I'm looking
forward to helping WWDB be-
come a shining example of that
success.”
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Everywhere.
Everyday.

Label executives
everywhere are
discovering the
benefits of
Mediabase 24/7.
Accurate, reliable,
monitored airplay
information
everyday.

Join the labels that are
signing on daily and

finding spins they
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Galifornication With The Chili Peppers!

aygurr's cover boys, the Red

Hot Chili Peppers, talk about
their re-emergence and the unity
that helped them through tough
times. The group also delves into
what makes their hometown of Los
Angeles both a biessing and a
curse. “L.A. is weird, in the sense
thatit's so culturally rich and so cul-
turally vapid at the same time,” ex-
plains bassist Flea.“There’s a lot of
good parts of it and there’s a lot of
really shitty parts of it, and | think
that we kind of absorb all of those,
consciously or not”

Frontman Anthony Kiedis also
tries his hand as an L.A. tour guide:
“l absolutely love Los Angeles, and
it makes me sick to my stomach,
because itis a place thatis so full of
opposites and energies and creativ-
ity and decadence and disgusting
vanity and selfishness and tiny little
bubbles of plastic reality. But at the
same time, it's got some of the most
beautiful everything I've ever seen””

Schoolhouse Rock

Jewel has recorded an exclusive,
seven-cut CD for Target. The pro-
motional disc is aimed at back-to-
schooalers, but the singer will not re-
ceive money from it. Instead, the
store chain is donating $75,000 to
Higher Ground for Humanity, a foun-
dation started by Jewel and her
mother to promote global commu-
nity (People).

Lil’ Orphan Adams

Entertainment Weekly looks into
the Universal Music Group merger,
and how scores of artists are either
unemployed or in limbo as a result
of label consolidation. Bruce Allen,
manager of longtime A&M artist
Bryan Adams, isn’t too happy with
the fallout: “We had a team that was
with us for 20 years. They under-
stood what Bryan wanted to accom-
plish. We're now the proverbial bas-
tard child dropped on the door of the
wealthy family in town.”

Flower Power

“We went with it because it could
be the name for a death-metal band
oradiscoband. The running joke is
that [the flower] is just like the band:
If you ingest too much of us...” —
Oleander guitarist Thomas Flow-
ers describes the reason behind
naming his band after the sweet but
lethal plant (Rolling Stone).

Wild, Wild Breast

“I must say | found it annoying to
have breasts. Breasts are an eye-
magnet. | found the men on the set
staring at my chest, and | was hu-
miliated. Damn, men are pigs!” —
After his cross-dressing role in Wild
Wild West, actor/rapperWill Smith
now knows Marilyn Manson's pain
(People).

Speaking of breasts, the Globe
exposes Hollywood breast-surgery
shockers. The piece reveals whose
chests have been inflated (Cher),

TOILET HUMOR — Rolling Stone
profiles Fred Durst and his band
Limp Bizkit. Durst recalls an ear-
lier tour with a giant toilet as a
stage prop. “Everybody was say-
ing, ‘Limp Bizkit is shit.' So we
said, ‘OK, we'll be shit. We'll make
a giant toilet and come out of it
like five turds.' We got their atten-
tion.” Durst plans to move from
outhouses to the movie houses: “
want to be the only musician who
puts true, good, original thoughts
into music and into films that have
a major impact worldwide. | want
to do it on a huge level. That's
where I'm heading: | wanna be
Freddie Ford Coppola.”

whose are real (Dolly Parton and
Mariah Carey) and who's had theirs
deflated (Paula Abdul and
Courtney Love).

But Ms. Love's heart hasn’t
shrunk in size. While touring with
Holein Canada, a pajama-clad Love
aided three accident victims on a
highway near Calgary, Alberta. The
singer brought the victims onto her
tour bus, where she checked for
bruises, dispensed bandages and
offered hot tea. Love also offered
tickets to a Hole show, but the in-
jured bunch declined, since they
were into gospel music (People).

MP3: End Of The Devil?

“MP3 has given control back to
people who create — not to the bot-
tling plants. The bottling plant can
now go away. Itis genuinely possible
todo without record companies” —
Grateful Dead lyricist John Perry
Barlow uncorks some resentment
against record labels during his key-
note address at the MP3 Summitin
San Diego (Rolling Stone).

Detroit Headlock City

Costumed rockers Kiss will
sponsor an army of WCW wrestlers
appropriately named“The Warriors
of Kiss” The first warrior, “The De-
mon,” will debut this fall, wearing
bassist Gene Simmons’ makeup.
Like Simmons, The Demon will also
breathe fire during performances.
“The bottom line is, other bands
can't have fun,” Simmons rational-
izes. “They consider what they do
art. If we were R.E.M., we couldn't
do this” (Entertainment Weekly).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

¢ a hurricane as the Scorpions

- at 6pm ET/3pm PT (www.

On The Web

S i o

Hot, new music-related World
Wide Web sites, cool cyberchats
and other points of interest along
the information superhighway.

* Darling, I can’t get enough of
the Internet, baby! Or something
like that ... Chat up the big man
with the basso profundo, Barry
White, tonight (7/23) at 7pm ET/
4pm PT (AOL Keyword: Live).

» On Monday (7/26), L.L. Cool
J is in the house, typing away an-
swers to your questions about his
newest flick, Deep Blue Sea,
among other topics. The session
starts at 8pm ET/5pm PT (AOL
Keyword: Live).

* Also on Monday at 8pm ET/
5pm PT, rock your keyboard like

enter the Yahoo! chat room (www.
rockonline.com).

* Visit your local convenience
store, buy lots of bubble gum and
rush home to chew 'n’ chat with
Britney Spears herself! The fun
starts on Tuesday evening (7/27)

sonicnet.com).

* Later Tuesday evening, find
out more about sibling Country
crooners SHeDAISY in a live
session at 9pm ET/6pm PT
(www.twec.com).

» Listen to an interview with Kid
Rock tonight (7/23) at 8pm ET/
5pm PT (www.rollingstone.com).

* Take in a high-fidelity webcast
of the Lo Fidelity All Stars live
from the House of Blues in Las
Vegas tonight at 11pm ET/8pm
PT (www.livemusic.com).

CURRENT

~ ® EYESWIDE SHUT (Warner Sunset/Reprise)
Single: CHRIS ISAAK Baby Did A Bad Bad Thing
Other Featured Artists: JOCELYN POOK, VICTOR SILVESTER
ORCHESTRA, OSCAR PETERSONTRIO
® AMERICAN PIE (Universal)
Single: TONIC You Wanted More
Other Featured Artists: BLINK 182, SUGAR RAY, THIRD EYE BLIND
* WILD WILD WEST (Overbrook/Interscope)
Singles: WILL SMITH Wild Wild West
ENRIQUE IGLESIAS Bailamos

* THE WOOD (Jive)
Single: MYSTIKAL & OUTKAST Neck Uv Da Woods
Other Featured Artists: BLACKSTREET, ROOTS, DMX

® TARZAN (Walt Disney Records)
Singie: PHIL COLLINS You'll Be In My Heart

* AUSTIN POWERS: THE SPY WHO SHAGGED ME (Maverick)
Single: LENNY KRAVITZ American Woman
Other Featured Artists: BIG BLUE MISSILE, BURT BACHARACH
& ELVIS COSTELLO

® SOUTH PARK: BIGGER, LONGER & UNCUT (Atiantic)
Single: MICHAEL MCDONALD Eyes Of A Child
Other Featured Artists: TRICK DADDY f/TRINA & TRE, GEDDY LEE
& ALEX LIFESON, VIOLENT FEMMES

® THE MATRIX (Maverick/Nothing/Interscope)
Single: MARILYN MANSON Rock Is Dead
Other Featured Artists: PRODIGY, ROB ZOMBIE, RAGE AGAINST
THE MACHINE

* NEVER BEEN KISSED (Capitol)
Featured Artists: SEMISONIC, CARDIGANS, OZOMATLI

* GO (Work/ERG)
Single: NO DOUBT New
Other Featured Artists: NATALIE IMBRUGLIA, FATBOY SLIM,
EAGLE-EYE CHERRY

“Music & Movies” lists current and coming film soundtracks ac-
cording to box-office standing, as well as singles appearing on
| R&R's format charts and other featured artists. To submit sound-
tracks for inclusion in this column, contact R&R Associate Edi-
tor Elon Schoenholz at (310) 788-1669; elon @rronline.com.

MONDAY, AUGUST 2 1

1961/The Beatles begin their engage-
ment as frequent headliners at
Liverpool’s Cavern Ciub, where
they will perform 300 shows dur-
ing the next two years.

1991/Perry Farrell informs the media |

Jane’s Addiction will soon dis-
band. The group wilt reunite six
years later for a tour with Red Hot
Chili Pepper Flea on bass. Also ...
Rick James and his girlfriend are
arrested in Los Angeles and
charged with sexually assaulting
and torturing another woman.

Born: the late Pete De Freitas (Echo &
The Bunnymen) 1961

TUESDAY, AUGUST 3

1971/Paul McCartney announces the
formation of Wings.

1974/The original lineup of Steely Dan
is dissolved when guitarist Jeff
Baxter and drummer Jim Hodder
exit. Baxter and Hodder join the
Doobie Brothers and Toto, re-
spectively.

1997/Lauryn Hilt gives birth to son Zion
David.

Born: Tony Bennett 1926, James
Hetfield (Metallica) 1963

WEDNESDAY, AUGUST 4

1966/Following John Lennon's state-
ment promoting the Beatles as
“more popular than Jesus,” six
radio stations in the U.S. ban
their material.

1980/John Lennon and Yoko Ono begin

work on Lennon’s last album, |

Double Fantasy.
1993/10,000 Maniacs lead vocalist Natalie
Merchant retires from the band.

|
|

1996/Stevie Wonder, Little Richard,
Trisha Yearwood, Gloria Estefan,
Al Green and Faith Hil! perform
at the Atlanta Olympics closing
ceremony.

THURSDAY, AUGUST 5

1957/Dick Clark’s American Bandstand
debuts on national TV.

1986/The Los Angeles Supreme Court
decides Ozzy Osbourne’s “Suicide
Solution” was not responsible for
aman’s suicide.

7996/L.L. Cool J secures a principal
role in the film Halfoween H20.

Bom: Pat Smear (Foo Fighters) 1959,
Adam Yauch (Beastie Boys) 1967

Releases: the Beatles’ Revolver 1966

FRIDAY, AUGUST 6

1973/Stevie Wonder sustains critical
head injuries and becomes coma-
tose following a North Carolina
car crash.

1988/The Traveling Wilburys, featuring
George Harrison, Bob Dylan, Roy
Orhison and Tom Petty, embark on a
brief tour prior to their album’s release.

1993/Luther Vandross makes his acting
debut in the film The Meteor Man.

1996/The Who's Roger Daltrey con-
ducts the British Rock Symphony
at L.A’s Universal Amphitheatre.
Daltrey and the orchestra perform
several Who songs, including “See
Me, Feel Me” and “Who Are You.”

SATURDAY, AUGUST 7

1971/Frank Zappa & The Mothers Of In-
vention record their album Just An-
other Band From L.A. live at UCLA.

1974/J. Geils Band frontman Peter Wolf
marries Faye Dunaway.

1987/The film Who's That Girl, featur-
ing Madonna, opens.

1998/ABC Networks launches a nation-
wide talent search for a couple to
play the roles of Sonny & Cher in
the TV film And the Beat Goes On:
The Sonny & Cher Story.

SUNDAY, AUGUST 8

1975/Hank Williams Jr. is critically in-
jured when he falls off a Montana
mountain.
1980/Wendy 0. Williams and her band,
the Plasmatics, are forbidden by
London law to perform their UK
concert debut. The group wanted
to destroy an automobile onstage.
1958/Rap musician/producer Puff
Daddy signs a book deal for his
autobiography. Also ... Singer/
| songwriter/producer Andy Prie-
boy satirizes the music industry
with a Broadway-style musical
that recounts the rags-to-riches
life story of Axl Rose.

Puffy on paper!

Born: Me! Tillis 1932, The Edge (U2)
1961
— Mark Sotovicos

e
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Other Featured Artists: BLACKSTREET, FAITH EVANS, SLICK RICK
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MUSIC T‘ELEV\SI MUSIC FIRST
50.8 mitlion households
69.7 million households Isaak
PUFF DADDY PE. 2000 MACY GRAY Do Something

L.L. COOL J Deepest Bluest (Shark's Fin)
MARY J. BLIGE All That | Can Say

BLUR Coffee & TV
FILTER Weicome To The Fold
ALICE IN CHAINS Get Born Again
Q-TIP Vivrant Thing
| PLAYS |
B ™ W
EMINEMGuﬂty Conscence 30 25
BLINK 182 What's My Age Again? 24 23
CHRISTINA AGUILERA Genie In A Bottle 23 16
BACKSTREET BOYS | Want It That Way 2 23
LIMP BIZKIT Nookie 22 18
LAURYN HILL Everything Is Everything 21 17
SMASH MOUTH All Star 21 25
702 Where My Girls At? 20 19
JA RULE Holla, Holla 20 19
JENNIFER LOPEZ If You Had My Love 20 16
MADONNA Beautiful Stranger 19 18
ORGY Stitches 19 19
RED HOT CHILI PEPPERS Scar Tissue 19 22
BRITNEY SPEARS Sometimes 19 17
ENRIQUE IGLESIAS Batlamos 18 18
KID ROCK Bawitdaba 18 20
WILL SMITH Wild Wild West 18 15
SUGAR RAY Someday 18 16
RICKY MARTIN La Copa De La Vida 17 2
JOEY MCINTYRE | Love YouCame TooLate 17 18
LIT My Own Worst Enemy 16 16
98 DEGREES | Do (Cherish You) 13 7
CHEMICAL BROTHERS Let Forever Be 15 14
GARBAGE When | Grow Up 15 15
WHITNEY HOUSTON It's Not Right But... 15 18
LEN Steal My Sunshine 14 15
TYRESE Lately 14 13
DESTINY'S CHILD Bills, Bills, Bills 13 16
LENNY KRAVITZ Amencan Woman 13 14
GO0 GOO DOLLS Black Balloon 12 13
VITAMIN C Smile 1 1
112 Anywhere 10 12
BLACKSTREET Think About You g 9
MACY GRAY Do Something 9 -
K-Cl & JOJO Tell Me it's Real 9 9
MYSTIKAL/OUTKAST Neck Uv Da Woods g 10
BLAQUE 808 8 8
FREESTYLERS Here Ws Go 8 15
MONICA Street Symphony 8 10
GODSMACK Keep Away 7 1
JAMIROQUAI Canned Heat 7 5
SARAH MCLACHLAN | Will Remember You 77
TLC No Scrubs 715
BUSTARHYMES What's It Gonna Be 6 5
TONIC You Wanted More 6 8
’N SYNC | Drive Myself Crazy 5 -
OFFSPRING The Kids Aren’t Alright 5
TAL BACHMAN She's So High 4
CASE Happily Ever After 4
DEF LEPPARD Promises 4 4
KORN Freak On A Leash 4 2
LO FIDELITY ALLSTARS Battle Flag 4 12
SILVERCHAIR Ana's Song (Open Fire) 4 2
SUGAR RAY Every Moming 4 3
B.G. Biing Bling 3 3
JAY-2 Can 1 GetA.. 3 2
METHOD MAN Judgment Day 3 -
MISSY “MISDEMEANOR™ ELLIOTT ShesABitch 2 -
JAY-Z Hard Knock Life 2 2
JUVENILE Back That Azz Up 2 2
RICKY MARTIN Livin’ La Vida Loca 2 8
NAUGHTY BY NATURE Jamboree 2 1
RUFF RYDERS What YaWant 2 2
’N SYNC (God Must Have Spent) A Littie 1 -
1 LIFE 2 LIVE Can't Nobody 11
2PAC Changes 1 -
AALIYAH Are You That Somebody 1 -
BEATNUTS Watch Out Now 1
BELLE ACADEME Christine’s White Noise 1
BUSTA RHYMES Gimme Some More =
D.V.0.AWhat Would Brian Boitano Do? 1 3
DMX Rough Riders Anthem 11
DRU HILL You Are Everything 13
EVERCLEAR Father Of Mine 1 -
FASTBALL Out Of My Head 1
FATBOY SLIM The Rockafeller Skank A
FEAR FACTORY Cars 1 -
LAURYN HILL Doo Wop (That Thing) 1 6
JANET JACKSON Together Again 1 6
WYCLEF JEAN Guantanamera 11
JOYDROP Beautiful 1 -
JT MONEY Who Dat? 13
LENNY KRAVITZ Fly Away 15
LIL’ TROY Wanna Be A Baller 11
LUSCIOUS JACKSON Lady Fingers 1 -
MANIC ST. PREACHERS If You Tolerate This.. 1 -
MASE Feel So Good 1
MASE What You Want 1 -
OFFSPRING Pretty Fly (For A White Guy) 1 -
OFFSPRING Why Don't You Get A Job? 1
PAVEMENT Spit On A Stranger 1 -
POWERMAN 5000 When Worlds Collide 1 -
PROZZAK Sucks To Be You 1 -
PUFF DADDY PE. 2000 1 -
SLICK RICK Street Talking 11
ERIC SERMON Rapper’s Delight 1 -
SPORTY THIEVZ No Pigeons 12
T.W.D.Y. Players Holiday 1 1
TRU Hoody Hoo 1 -
VERVE Bitter Sweet Symphony t 5
“WEIRD AL” YANKOVIC The Saga Begins 12

Video playlist for the week of July 17.

CHRIS ISAAK Baby Did A Bad Bad Thing
JEWEL Jupiter (Swailow The Moon)
SANTANA /ROB THOMAS Smooth

[INSIDE TRACKS |

TAL BACHMAN She’s So High
LEN Steal My Sunshine
TRAIN Meet Virginia

LENNY KRAVITZ Fiy Away

JENNIFER LOPEZ If You Had My Love
MADONNA Beautiful Stranger

RICKY MARTIN Livin' La Vida Loca
SMASH MOUTH Al Star

JEWEL Jupiter {(Swaliow The Moon)
ALANIS MORISSETTE So Pure
SANTANA {/ROB THOMAS Smooth

DONNA SUMMER | Will Go With You (Con Te Partiro)
TOM PETTY & THE MEARTBREAKERS Swingin

|LARGE

TAL BACHMAN She's So High

BACKSTREET BOYS | Want It That Way

G0O GOO DOLLS Black Balloon

WHITNEY HOUSTON It's Not Right But It's Okay
LENNY KRAVITZ American Woman

LEN Steal My Sunshine

SARAH MCLACHLAN | Will Remember You
RED HOT CHILI PEPPERS Scar Tissue

WILL SMITH Wild Wild West

SUGAR RAY Every Mommg

|

BLESSID UNIDN OF SOULS Hey Leonardo (She Likes Me)
CHER Strong Enough

ERIC CLAPTON Blue Eyes Blue

PHIL COLLINS You'll Be In My Heart
FASTBALL Out Of My Head

ENRIQUE IGLESIAS Bailamos

CHRIS ISAAK Baby Did A Bad Bad Thing
EDWIN MCCAIN | Could Not Ask For More
SUGAR RAY Someday

TRAIN Megt Virginia

SHANIA TWAIN You've Got A Way

[custoM ]

ALICE IN CHAINS Get Born Again

BARENAKED LADIES Call And Answer

ERIC BENET Spend My Life With You
BLACKSTREET Think About You

MARY J. BLIGE All That | Can Say
BUCKCHERRY LitUp

CASE Happily Ever Right

CITIZEN KING Better Days (And The Bottom Drops Out)
HARRY CONNICK JR. Come By Me

CREED Torn

DEF LEPPARD Promises

0100 Here With Me

FUEL Jesus O1 AGun

GARBAGE When | Grow Up

MACY GRAY Do Something

LAURYN HILL Everything is Everything

HOOTIE & THE BLOWFISH Wishing
JAMIROQUAI Canned Heat

K-C1 & J0JO Life

LUSCIOUS JACKSON Ladyfingers

MAXWELL Fortunate

MEGADETH Crush Em

JOHN MELLENCAMP I'm Not Running Anymore
METALLICA Whiskey In The Jar

CHANTE MOORE Chanté’s Got AMan

JESSE POWELL You

VONDA SHEPHERD Baby Don't You Break My Heart Slow
TLC No Scrubs

TYRESE Lately

“WEIRD AL” YANKOVIC The Saga Begins

Video airplay from July 26-August 1.
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TOP TEN SHOWS
JULY 12-18

' Total Audience
{95.9 miltion households)

Baseball All-Star Game
All-Star Game Pregame
60 Minutes

20/20 (Wednesday)
20/20 (Sunday)

Dateline NBC (Sunday)
20/20 (Friday)

Frasier

48 Hours

(tie) Will & Grace (Thursday)

NN A W=

©

1 Friends
(tie) Will & Grace (Thursday)
3 Baseball All-Star Game
(tie) Frasier

5 ER

6 Jesse
(tie) That ’70s Show (8:30pm)
8 The Simpsons
(tie) Whose Line Is It Anyway ?
10 Futurama
(tie) Will & Grace (Tuesday)

Source: Nielsen Media Research

Coming Next Week

All show times are ET/PT unless
otherwise noted; subtract one hour
for CT. Check listings for showings
in the Mountain time zone. All list-
ings subject to change.

: iﬁlt!_éTnps.

Pay-per-view TV is offering cov-
erage of Woodstock '99in Rome,
NY this weekend, with performers
including Buckcherry, Bush,
George Clinton, Sheryl Crow,
DMYX, Insane Clown Posse, Ja-

|
i
H

miroquai, Korn, Lit, Live, moe.,
Offspring, Oleander, Roots and
Sugar Ray today (7/23); the
Bruce Hornsby Group, Chemi-
cal Brothers, Collective Soul,
Counting Crows, Dave Mat-
thews Band, Everclear, Guster,
Mickey Hart/Planet Drum, Wy-
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clef Jean, Kid Rock, Limp Biz-
kit, Los Lobos, Metallica, Ala-
nis Morissette, Rage Against
The Machine and Tragicalty Hip
on Saturday (7/24); and Brian
Setzer Orchestra, Elvis Costel-
lo, Creed, Everlast, Godsmack,
Al Green, Ice Cube, Jewel, Meg-
adeth,Willie Nelson, Mike Ness,
Our Lady Peace, Red Hot Chili
Peppers, Rusted Rootand Sev-
endust on Sunday (7/25)

. Deborah COX James In-
gram, Montell Jordan and Tamia
perform on Motown Live {check
local listings for time and channel).

» Elvis Costello, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

* Alanis Morissette, Late Show
With David Letterman (CBS,
check local listings for time).

* Public Enemy, Late Night
With Conan O’Brien (NBC, check
local listings for time).

« Fastball, Late Late Show With -

Craig Kilborn (CBS, check local
Ilstlngs for time).

~ Monday, 7/26

~T|m McGraw and Jenmfer
Warnes, Prime Time Country
(TNN, Spm).

« Santana and Matchbox 20’s
Rob Thomas, Jay Leno.

* Macy Gray performs and
Buckwheat Zydeco sits in with
the band on David Letterman

Tuaaday 7127

« Clint Black and Charlie Dan-
iels, Prime Time Country.

« Jackson Browne, Shawn
Colvin, Bruce Hornsby and Bon-
nie Raitt, Jay Leno.

* Los Lobos, David Letterman.

BOX OFFICE TOTALS

JULY 16-18
Title $ Weekend
Distributor ($ To Date)
1 Eyes Wide Shut $21.70
ws* ($21.70)
2 American Pie $13.55
Universal ($45.52)
3 Lake Placid $10.97
Fox* ($10.97)
4 Big Daddy $10.41
Sony ($134.48)
5 Wild Wild West $10.06
wB ($94.07)
6 The Wood $8.51
Paramount* ($8.51)
7 Tarzan $7.53
Buena Vista ($142.97)
8 Star Wars: Episode i $5.64

The Phantom Menace ($395.20)
Fox

9 The General’s Daughter $5.20

Paramount ($87.90)
10 Muppets From Space  $4.82
Sony* ($6.68)

All figures in miflions
* First week in release
Source: ACNielsen EDI

COMING ATTRACTIONS:
This week's openers include
Drop Dead Gorgeous. starring
Kirsten Dunst and Denise Rich-
ards. The film’s Sire soundtrack
contains Joan Jett & The

Wednesday, 7/28

¢ Diamond Rio and Ty Hern-

don, Prime Time Country.
* Pete Townshend and Eddie
Vedder, David Letterman.

Thursday, 7/29

* Randy Travis, Prime Time
Country.

* Geri Halliwell, Jay Leno.

» BarryWhite, David Letterman.

—

36 million households
Cindy Mahmoud
VP/Music Progigmming

L Y
55 million households
Peter Cohen,
musie network_ VP/Programming
) (w o e p
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| Video Playlist |
702 Where My Girls At?

CASE Happily Ever After

DESTINY'S CHILD Bills, Bills, Bills
GINUWINE So Anxious

JUVENILE Back That Thang Up

K-Cl & JOJO Tell Me it’'s Reai

LAURYN HILL Everything Is Everything
MARY J. BLIGE All That | Can Say
MAXWELL Fortunate

PUFF DADOY P.E. 2000

| Rap City |
BEATNUTS Watch Out Now

CAM'RON Let Me Know

INSPECTAH DECK Word On The Street
JA RULE Holla Holta

JUVENILE Back That Azz Up

LAURYN HILL Everything Is Everything
LIL TROY Wanna Be A Baller

MOBB DEEP Quiet Storm

RUFF RYDERS What You Want

1LIFE 2 LIVE Can't Nobody

Video playtist for the week ending July 23.

SPORTY THIEVZ No Pigeons

DESTINY’S CHILD Bilis, Bills, Bills
“WEIRD AL"” YANKOVIC The Saga Begins
BACKSTREET BOYS | Want |t That Way
WILL SMITH Wild Wild West

MONICA Street Symphony

GINUWINE So Anxious

JUVENILE Back That Azz Up

WHITNEY HOUSTON It's Not Right But It's Okay
K-Cl & J0JO Tell Me It's Real

TRY Hoody Hoo

LINIP BIZKIT Nookie

BRITNEY SPEARS ... Baby One More Time
EMINEM Guilty Conscience

B.G. Bling Bling

CHAISTINA AGUILERA Genie In A Bottle
112 Anywhere

'N SYNC | Orive Myself Crazy

TLC No Scrubs

NAUGHTY BY NATURE Jamboree

This week's chart is frozen.

PSRILSTIAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ROLLING STONES $2,333.3

2 GEORGE STRAIT $1,871.4

3 DAVE MATTHEWS BAND $1.253.9

4 OZZFEST '99 $818.8

5 SHANIA TWAIN $707.7

6 ELTON JOHN $634.7

7 AEROSMITH $554.8

8 JOHN MELLENCAMP $417.7

9 NEIL YOUNG $392.6

10 ROD STEWART $388.4
11 'N SYNC $381.5
12 KORN/ROB ZOMBIE $307.6
13 KRAVITZ/BLACK CROWES $300.2
14 JOURNEY $230.7
15 GIPSY KINGS $229.5

Among this week's new tours:

BARRY WHITE/EARTH, WIND & FIRE
BEN HARPER
BLACK SABBATH
DANCE HALL CRASHERS
ECHO & THE BUNNYMEN
FOXY BROWN
HANK WILLIAMS JR.
HARRY CONICK JR.
LEN
MANIC STREET PREACHERS
NO KNIFE
The CONCERT PULSE is courtesy of Pollstar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.

Blackhearts’ version of The
Mary Tyler Moore Show theme
song, “Love Is All Around,’
while Mandy Barnett contrib-
utes “Beautiful Dreamer” The
ST also features Elton John's
“Saturday Night's Alright (For
Fighting),” Primitive Radio
Gods' “Devil's Triangle” and
Everything's cover of David
Bowie's “Young Americans.”
Cuts by Lifeboy (“Number
One"), Sunday Suit (“She”),
the Feelers (“Pressure Man"),

. Tim Carroll (“Girl That’s Hip”),

Hot Sauce Johnson (‘Lost Pi-
casso”), Dale Watson (“Bal-
lad of a Teenage CQueen”),
Skirt (“Counting”) and the
Nevers (“Watch You Sleep”),
along with a piece of Mark Mo-
thersbaugh'’s score, complete
the CD.

Exclusive engagements of
Trick, starring Tori Speling and
written by Jason Schafer, also
start this week. The film’s Will
soundtrack sports the “Dance
Mix ‘98" mix of “I Am Woman,
Jesse Williams’ cover of the
Helen Reddy classic. Erin

TR

PP RTERETRrereTe

. weaver,’ while two versions of

Hamilton checks in with a ren-
dition of Gary Wright's “Dream-

s AR o B TR U T A

the Schafer-penned “Enter
You™ are on the ST (one isby
Speliing herself). Bibche, Jeff
Krassner, Valerie Pinkston,
Veronica, Kim English, Kim
Cooperandothers are also on
the aibum.

Finally, Matthew Broderick
stars as Inspector Gadget,
which features Youngstown’s
“I'll Be Your Everything.
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12+ SPRING 99 ARBITRON RESULTS
New York Los Angeles Chicago San Francisco
Owner Wi’'99 Sp '99 Owner Wi’99 Sp 99 Owner Wi’'99 Sp'99 Owner Wi'99 Sp '99
WLTW-FM (AC) AMFM 61 54 KSCA-FM (Reg. Mex) Hispanic 6.0 6.2 WGCI-FM (Urban) AMFM 6.7 6.7 KGO-AM (News/Talk) ABC 64 6.7
WQHT-FM (CHR/Rhy) Emmis 57 54 KLVE-FM (Spanish AC) Hispanic 54 5.9 WGN-AM (News/Talk) Tribune 5.8 6.7 KCBS-AM (News) Infinity 43 4.2
WSKQ-FM (Tropical) SBS 45 438 KIiS-FM (CHR/Pop) ClearChan. 43 47 WBBM-FM (CHR/Rhy) Infinity 54 5.3 KOIT-A/F (AC) Bonneville 4.7 4.2
WHTZ-FM (CHR/Pop) AMFM 44 46 KPWR-FM (CHR/Rhy) Emmis 4.3 40 WLS-AM (Talk) ABC 50 46 KYLD-FM (CHR/Rhy) AMFM 40 40
WKTU-FM (CHR/Rhy) AMFM 4.0 45 KROQ-FM (Alternative) Infinity 3.7 3.7 WNUA-FM (NAC/SJ) AMEM 41 44 KFRC-A/F (Oldies) Infinity 33 35
WCBS-FM (Oldies) infinity 35 4.2 KOST-FM (AC) Cox 30 35 WVAZ-FM (Urban) AC AMFM 4.1 42 KDFC-FM (Classicaf) Bonneville 3.3 3.4
WXRK-FM (Alternative) Infinity 44 3.8 KFI-AM (Talk) Cox 36 33 WKQX-FM (Alternative) Emmis 34 40 KKSF-FM (NAC/SJ) AMFM 33 33
WINS-AM (News) Infinity 4.1 3.7 KYSR-FM (Hot AC) AMFM 3.0 32 WLIT-FM (AC) AMFM 34 39 KMEL-FM (CHR/Rhy) AMFM 34 33
WBLS-FM (Urban) innerCity 3.3 3.6 KBUA/KBUE (Reg. Mex.) Liberman 2.6 3.1 WTMX-FM (Hot AC) Bonneville 3.8 34 KSFO-AM (Talk) ABC 26 31
WRKS-FM (Urban AC) Emmis 36 3.3 KKBT-FM (Urban) AMFM 38 3.0 WUSN-FM (Country) Infinity 29 34 KZQzZ-FM (CHR/Pop) Bonneville 2.9 3.0
WPAT-FM (Spanish AC) SBS 29 32 KLAX-FM (Reg. Mex) SBS 33 3.0 WUBT-FM (Qldies) AMFM 36 33 KIOI/KNEW (AC) AMFM 29 29
WABC-AM (Talk) ABC 3.2 3.1 KRTH-FM (Oldies) Infinity 3.2 29 WBBM-FM (News) Infinity 3.8 3.2 KITS-FM (Alternative) Infinity 29 29
WCBS-AM (News) Infinity 2.9 3.0 KTWV-FM (NAC/SJ) Infinity 3.5 29 WLUP-FM (Classic Rock) Bonneville 26 2.9 KLLC-FM (Hot (AC) Infinity 27 29
WPLJ-FM (Hot AC) ABC 24 29 KCBS-FM (Classic Rock) Infinity 2.6 25 WJIMK-FM (Oldies) Infinity 29 2.8 KNBR-AM (Sports) ~ Susquehanna 3.3 29
WQCD-FM(NAC/SJ) Emmis 27 29 KCMG-FM (Oldies) AMFM 28 25 WXRT-FM (Adult Altern.y - Infinity 2.3 2.7 KBLX-FM (Urban AC) InnerCity 29 2.8
WOR-AM (Talk) Buckley 2.6 238 KLOS-FM (Rock) ABC 21 24 WNND-FM (AC) Bonneville 2.7 2.6 KFFG/KFOG (Adult Alt.)Susquehanna 2.9 26
WFAN-AM (Sports) Infinity 2.4 27 KABC-AM (Talk) ABC 24 23 WCKG-FM (Talk) Infinity 24 25 KFJO/KSJO/KXJO (Rock) Clear Chan. 2.1 2.4
WTJM-FM (Oldies) AMFM 35 26 KLSX-FM (Talk) Infinity 1.9 22 WLEY-FM (Reg. Mex) SBS 26 24 KISQ-FM (Urban AC) AMFM 34 24
WQXR-FM (Classical) NY Times 25 25 KZLA-FM (Country) Bonneville 2.1 22 WXCD-FM (CI. Rock) ABC 20 22 KABL-AM (Nostalgia) AMFM 31 22
WADO-AM (SpanishN/T)  Hispanic 1.8 2.3 KBIG-FM (AC) AMFM 25 2.1 WMAQ-AM (News) Infinity 2.0 2.1 KSOL/KZOL (Reg. Mex.)  Hispanic 2.3 2.0
WAXQ-FM (Classic Rock) AMFM 19 20 KKGO-FM (Classical) MtWilson 21 2.0 WO0JO-FM (Reg. Mex) Hispanic 24 19 KBRG-FM (Spanish AC) EXCL 1.7 17
WCAA-FM (Tropical) Hispanic 1.3 1.5 KNX-AM (News) Infinity 2.5 20 WAIT-AM (Nostalgia) Pride 15 16 KSAN-FM (Cl.Hits) ~ Susquehanna 1.2 15
WNEW-FM (Rock) Infinity 14 14 KFWB-AM (News) Infinity 1.9 1.9 WDEK/WKIE (CHR/Pop) BigCity 09 1.2 KYCY-FM (Country Infinity 1.7 14
WALK-FM (AC) AMFM 10 1.0 KTNQ-AM (Spanish N/T) ~ Hispanic 16 1.9 WFMT-FM (Classical) ChicagoEd. 1.4 1.2 KIQI-AM (Spanish N/T) Radio Unica 1.0 1.2
KSSE-FM (Spanish Con.) EXCL 1.8 1.8 WGCI-AM (Gospel) AMFM 11 1.1 KLOK-AM (Reg. Mex.) EXCL 14 12
KLAC-AM (Nostalgia) AMFM 2.3 17 WNIB-FM (Classical) Northiil. 1.6 1.1 KRTY-FM (Country) Empire 0.7 1.2
KKHJ-AM (Reg. Mex.) Liberman 1.1 14 WSCR-AM (Sports) Infinity 1.5 1.1 KUFX-FM (CI. Rock) Clear Chan. 1.2 1.2
KJLH-FM (Urban AC) Taxi 1.0 1.2 KARA-FM (Oldies) Empire 08 1.0
_. KBAY-FM (AC) lnfinity 08 1.0
T — netralt KEZR-FM (Hot AC) Infinity 1.0 1.0
Owner Wi '99 Sp 99
= - WNIC-FM (AC) AMFM 82 71
Bl Vel’Slde-san WJILB-FM (Urban) AMFM 6.6 7.0
= WJR-AM (Talk) ABC 54 63
Bernal’dma WOMC-FM (Oldies) Infinity 6.2 5.4
Owner Wi ‘99 Sp 99 W\RAI'.IF;I'\\: ((Sock)) Gr‘ll\¢edia 41 52
KFRG/KXFG (Count Infinity 95 8.9 i (Ll LA
KFLAM (Talk() ” Cor 73 59 San Di eog 0 e < e (%‘:Ag/sf()) R
N wner i'99 Sp '99 0 . ROC . Meagla . .
:gﬂm%ﬁg?y) Anﬁﬁﬂeﬁm g} gg KSON-FM (Country) Jefferson-Pilot 55 53 | WDRQ-FM(CHR/Pop) ABC 34 41 Nassau-Suffolk
KKBT-FM (Urban) AMFM 31 45 KOGO-AM (Talk) C!earChan. 54 50 WDTJ-FM (Urban) Radio Gne 3.7 441 Owner Wi'99 Sp 99
KOST-FM (AC) Cox 27 35 KFMB-FM (Hot AC)_ Midwest V. 51 4.9 WMXD-FM (Urban AC) AMFM 43 38 WALK-FM (AC) AMFM 53 6.0
KIIS-FM (CHR/Pop) ClearChan. 33 33 XTRA-FM (Alternative) XTRACom 4.6 4.8 WWWW-FM (Country) AMFM 31 35 WHTZ-FM (CHR/Pop) AMFM 44 586
KCAL-FM (Rock) Anaheim 2.8 3.1 KI0Z-FM (Rock) ClearChan. 41 47 WKQI-FM (Hot AC) AMFM 3.7 341 WXRK-FM (Alternative) Infinity 6.6 5.2
KWRP-FM (Nostalgia) MagicBr 3.0 3.0 KHTS-FM (CHR/Pop)  ClearChan. 4.6 4.6 WYCD-FM (Country) Inf!n!ty 28 28 WBLI-FM (CHR/Pop) Cox 42 50
KLOS-FM (Rock) ABC 35 27 KYXY-FM (AC) ' ' AMFM 56 45 WXYT-AM (Talk) ' Infinity 3.2 25 WFAN-AM (Sports) Infinity 3.4 4.2
KLVE-FM (Spanish AC) Hispanic 1.7 2.7 KFMB-AM Full Servme MlQWegtW 25 44 CKWW-AM (Nostalgia) CHUM 24 24 WCBS-AM (News) infinity 4.2 4.1
KSSE-FM (Spanish Con) EXCL 18 25 XHRM-FM (Oldies) ‘ BlNatlonaI 43 42 WPLT-FM (Hot AC). ABC 24 24 WBAB/WHFM (Rock) Cox 33 38
KCBS-FM (Classic Rock) Infinity 24 24 XHTZ-FM (CHR/Rhythmic)Califormula 5.0 4.2 CIMX-FM (Alternatlve) CHUM 13 21 WCBS-FM (Oldies) Infinity 3.7 3.8
KSCA-FM (Reg. Mex.) Hispanic 34 24 KGB-FM (Ci. Rock) Clear Chgm. 40 37 WXDG-FM (Oldies) Gr.Media 18 21 WABC-AM (Talk) ABC 30 36
KCXX-FM (Alternative) AMlPro 26 21 KIFM-FM (NAC/SJ) Jeffersqn-PHgt 36 37 WGPR-FM (Urban) WGPR-FM 14 15 WLTW-FM (AC) AMFM 44 36
KLSX-FM (Talk) Infinity 1.3 2.1 KLNV-FM Reg. Me{( Hispanic 3.7 3.4 WDFN-AM (Sports) AMFM 14 14 WKTU-FM (CHR/Rhy) AMFM 29 31
KTWV-FM (NAC/SJ) Infinity 1.8 1.9 KPOP-AM (Nostalgia) ~ Clear Chan. 3.6 2.9 WKRK-FM (Talk) . Infinity 1.4 11 WPLJ-FM (Hot AC) ABC 20 30
KPWR-FM (CHR/Rhy) Emmis 17 18 KMSX-FM(HthC) Clear Chgn. 27 28 WMUZ-FM (Rellglous) Crgwford 0.7 141 WQHT-FM (CHR/Rhy) Emmis 2.8 3.0
KROQ-FM (Alternative) Infiniy 17 1.8 KBZT-FM (Oldies)  Jefferson-Pilot 2.7 2.7 WDMK-FM (AC) RadioOne 09 1.0 WOR-AM (Talk) Buckley 28 28
KXRS/KXSB (Reg. Mex.) Lazer 16 18 KJQY-FM(AC) ) ClearChan. 26 2.7 . o WBZ0-FM (Oldies) Barnstable 34 2.6
KBIG-FM (AC) AMEM 22 15 KPLN-FM (CI. Hits) AMFM 19 21 Was WWBR-FM (Cl. Rock) until April WGSM/WHLI (Nostalgia) Barnstable 36 2.6
KCMG-FM (Oldies) AMFM 13 15 KXST-FM (Adult Alt.) Compass 1.4 18 ——————m | WINS-AM (News) Infinity 24 23
KNX-AM (News) Infinity 15 15 XTRA-AM (Sports) XTRACom 2.0 138 Ph .I d I h . WQCD-FM (NAC/SJ) Emmis 24 23
KRTH-FM (Oldies) (nfinity 1.7 15 KFi-AM (Talk) ] ) qu 16 17 la e p la WAXQ-FM (Classic Rock) AMFM 29 22
KKGO-FM (Classical) MtWilsonFM 1.2 1.4 | XLOV-FM(SpanishAC)  Hispanic ~ 1.7 15 Owner Wi'ss spies | WKJY-FM (AC) Barnstable 2.1 2.1
KELT-FM (AC) Amatro 1.3 12 | KFSD-FM(Classical | Astor 1.3 14 1 wpep EM (AC) WEAZ 63 70 | WNEW-FM (Rock) Infinity 1.8 2.0
KATY-FM (A Al-Pro 00 10 | XLTN-PM (SpanishAC) Califormula 11 1.3 | wyep. Fm (Rock Infini 60 | WOXR-FM(Classical)  NYTimes 20 2.0
(AC) 0 O 1 KsPA-AM (Nostalgia Astor 08 1.2 LY v 59 i
KDIF-AM (Reg. Mex.)  ClearChan. 0.6 1.0 S ,ﬁl ) gia) _— GEIRE KYW-AM (News) Infinity 7.8 5.9 | WTJM-FM (Oldies) AMFM 21 1.9
KLAC-AM (Nostalgia) AMPM 17 1.0 | W Awg s MW Ft’\x 08 10 | WDASFM(UbanAC)  *AMFM 58 55 | WBLS-FM (Urban) Inner City 1.4 1.7
KYSR-FM (Hot AC) AMFM 1.0 1.0 -AM (Classical) - Mt Wilson ol WJJZ-FM (NAC/SJ) AMFM 49 54 | WMJC-FM (Country)  Barnstable 1.7 1.5
WI00-FM (CHR/Pop) AMFM 3.7 46 WRKS-FM (Urban AC) Emmis 14 15
WUSL-FM (Urban) AMFM 50 46 WDRE/WLIR (Alternative) Jarad 16 14
WOGL-FM (Oldies) (nfinity 47 4.4 | WSKQ-FM (Tropical) SBS 13 14
WPEN-AM (Nostalgia) ~ Gr.Media 36 4.0 | WEZN-FM(AC) Cox 07 10
WMGK-FM (CI. Hits) Gr.Media 3.2 3.8
WXTU-FM (Country) Beasley 34 35
WMMR-FM (Rock) Gr.Media 3.0 34
. e WWDB-FM (Talk) Beasley 4.6 3.3 | —
Format Abbreviations WPLY-FM (Alternative) Gr MediaBr. 25 3.1
WIP-AM (Sports) Infinity 3.5 3.0
AC-Adult Contemporary, Adult Alt-Adult Alternative, B/EZ-Beautiful/Easy Listening, CHR/Pop-Contemporary ws:;! FFnlnw(Urban) R )
; X . X . X - ) -FM (Hot AC) AMFM 31 27
Hit Radio/Pop, CHR/Rhy-Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic Hits, CI. Rock-Classic Rock, WXXM-FM (Oldies)* Gr Media 22 29 e R
Full Serv-Full Service, Hot AC-Hot AC, Misc-Miscellaneous, MOR - Middle of the Road, NAC/SJ-New AC/ WPST-FM (CHR/Pop) Nassau 1'3 1'4 SAME-DAY
Smooth Jazz, Reg. Mex-Regional 'Mexlcan, Span. AC-Spamsh Adult pontemporary, Spanish Con-Spanish WDAS-AM (Religious) AMFEM 11 13 : RATINGS RESULTS
Contemporary, Span N/T-Spanish News/Talk, Spanish/0-Spanish Qldies, Urban/AC-Urban Adult WPHT-AM (Talk) Infinity 11 1.1 -
Contemporary, Urban-Urban Contemporary, Urban/O-Urban Oldies. WHAT-AM (Talk) KBT Comm. 1:6 1:0 rron[lne_com
WKXW-FM (Talk) Press 1.1 1.0
* Was Hot AC until May
©1999 Arbitron. May not be quoled or reproduced without prior written permission from Arbitron.
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Schaefer Now VP/GM, Blue Chip/Louisville

Dale Schaefer, a 17-year Louisville veteran. has been elevated from
Director/Sales to VP/GM of Blue Chip Broadcasting’s stations there: Re-
ligious WFIA-AM, CHR/Pop WDJX-FM. Urban WGZB-FM. Alierna-
tive WLRS-FM and Rhythmic Oldies WMJIM-FM. Schaeter will also
oversee the company’s LMA of WBLO-FM/Louisville.

“Dale has consistently delivered strong bottom-line results while build-
ing an outstanding organization.” said Blue Chip President/CEO Ross
Love, to whom Schaefer reports. “We are very fortunate to have some-
one of his talent and experience ready to lead our business in Louisville.”

Schaefer succeeds Bill Gentry. who has become Market Manager for
Clear Channel's crosstown stations (see story, Page 17). Schaefer segued |
to Blue Chip following Jacor’s sale of its Louisville properties to that com-
pany. Before serving as Jacor’s Director/Sales, he served as Sales Man-

Gibo Matto On Tour

ager for WDIJX.

Arbitron

Continued from Page 1

The top two L.A. stations remain
Hispanic's powerful combo of
KSCA and KLVE, but this is the
first time since 1992 that CHR/Pop
powerhouse KIIS bested archrival
CHR/Rhythmic KPWR. KIIS’
third-place finish is its best in four
years.

Back in New York, perennial No.
Is WLTW and WQHT decided to

share the Big Apple’s top honors.
The notable addition of *70s titles
at many CBS Oldies stations
seemed to pay off at flagship
WCBS-FM. The station recovered
from what must have been a statis-
tical wobble.

Elsewhere around the country,
KGOI/SF celebrates yet another No.
1 showing. while WBEB/Philadel-
phia claims its first No. 1 finish in
10 years (back then, the station was
Beautiful Music WEAZ).

BP

Continued from Page 3

“These two promotions are signs
of the steady growth in all parts of
our company and the significant ex-
pansion of our TotalRadio format
products and services,” said BP
President Edie Hilliard, to whom
both will report. “L.J. has proven
himself to be an effective leader of
our TotalRadio team of program-
mers. music directors and techni-
cians, and he’ll be growing this im-
portant part of our business with
new format products and service
initiatives for a rapidly changing
marketplace. And Ken is a sea-
soned consultant and programmer
who is highly regarded by our cli-
ents and his peers. He’ll oversee an
aggressive strategy to further ex-
pand our successful station and
group consulting activity.”

Smith joined BP in 1995 as a
Country programmer-consultant
and rose to his most recent position
one year later. Prior to joining BP

he served as VP/Programming for
Benchmark Communications.
Smith has also programmed sta-
tions in Columbia, SC; Huntsville,
AL; Beaumont, TX; and Augusta,
GA. He told R&R, “The recent
growth and success at Broadcast
Programming requires someone to
take the reins and lead our efforts
into the new millennium. I’'m hap-
py that Edie Hilliard felt confident
enough in my past performance and
broad Country experience to trust
me with this assignment. With the
recent acquisition from Jones Inter-
national Networks, BP is now set
to be the ultimate program provid-
er, and I’'m very proud to be a part
of this group of people.”

Moultrie joined BP in 1994, He’s
also worked at a variety of stations
throughout the Pacific Northwest,
including KRPM/Seattle.

Broadcast Programming pro-
vides format and consulting servic-
es in all music formats and syndi-
cates the Delilah and Neon Nights
With Lia Knight programs.

Continued from Page 8

an anchor with National Public Radio’s All Things Consideredin the early

e A e

i

1980s. Ungar replaces Evelyn Lieberman, who left the federal agency in

March after she was nominated as a senior official in the State Depart-

ment.

Paul Misener to Leave Furchtgott-Roth Staff

P aul Misener, senior legal adviser to FCC Commissioner Harold Furcht

AR

gott-Roth, will leave Aug. 23 for the Washington, DC law firm Wiley,

ES
é Rein & Fielding, where Misener worked before coming to the commission

. in 1997. He will focus on Internet issues at the firm. No successor has

been named.

foamman—

vocalist Miho Hitori.

Warner Bros. act Cibo Matto chills backstage at the Palace in L.A., a stop on the band's U.S. tour supporting Stereo-
type A. Pictured (clockwise from bottom left) are keyboardist and Producer Yuka Honda, Promotion Assistant Rachel
Howard, VP/Product Mangement Peter Standish, percussionist and rapper Duma Love, drummer and backing vocal-
ist Timo Ellis, bassist and backing vocalist Sean Lennon, National Promotion Manger Jennifer Polenzani, Sr. /P/Head
of Promotion Tom Biery, National Dir./Alternative Promotion Robert Goidkiang, VP/Special Projects Nancy Stein and

P S e == = o D e — e

Gentry

Continued from Page 17

WAMZ. We do have some stations
that are in some need of help, but
everything is great all the way
around the management team, and
we’ll turn them around.”

Gentry succeeds Bob Scherer,
who died in May. “Bob is a revered
figure in Louisville, so there’s some

big shoes to fill.” Gentry first be-
came involved with WHAS in
1989, when he became a sales rep
for the then Regent-owned station.

Meanwhile, Blue Chip has re-
placed Gentry with Dale Schaefer.
“My new duties at Clear Channel
are in no way a reflection of what
Blue Chip is — a great company,”
Gentry was quick to point out.
“This is just a chance to run the
‘big boys.””

James
Continued from Page 3

station and win,” James told R&R.
“We’re looking at KDMX fresh,
and nothing’s out of the question.
At the same time, we’re aware of
market conditions and know we
need to improve where the station
has been. It’s a never-ending pro-
cess in our business. We’re always
changing and adjusting, and that’s
certainly the case at KDMX right

now. We’ll see where that takes us.

“With [AC] KVIL and [CHR/
Pop] KHKS, Dallas has two of the
most successful stations in Ameri-
ca in their formats. There’s no ques-
tion that we have our work cut out
for us — I guess that’s why they
want me to be here. I feel very
comfortable leaving KHMX to re-
build KDMX.”

Before joining KHMX last Oc-
tober, James had programmed
WMVX/Cleveland, WRQX/Wash-
ington and WMMX/Dayton.

Bordes

Continued from Page 17

Last month Greater Media com-
pleted the sale of its cable systems.
In 1994 Bordes bought Rosen-
miller’s interest in the operation and
owned the company outright. He
was a meticulous planner with an
eye for detail and a man who shied
away from the limelight but shone
in small groups, recalled Frank Ka-
bela, Bordes’ longtime colleague,
who was named CEO last week.

“He was an extremely private
man with no ego requirements,”
Kabela told R&R. “He didn’t like
public speaking and was at his best
in small groups.”

Kabela said Bordes worked best
alone, thinking long and hard about
a project, “scrolling over the pages of
legal pads. He would work out the
problem, and then we would find out
what he was thinking. He was Phi
Beta Kappa at Yale, and he main-
tained his sharp edge to the end.”

Szestakowski added, “He
planned and thought everything out
to the ‘nth’ degree. And he also did
that for us as employees — he was
always looking out for us. That’s
why I respect him an awful lot. He
was a man of very high integrity
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and morals and very fair with his
employees. And that enveloped ev-
erything we did here.”

Kabela noted that Bordes’ fore-
sight in estate planning has left the
company on solid footing, putting
100% of the company ownership in
the hands of the Bordes family
while the company is operated by
a management staff handpicked by
the founder. Bordes had homes in
Princeton, Annapolis, MD and
Nantucket, MA.

After graduating from Yale in
1946 Bordes did post-graduate
study at Columbia University and
served in the Coast Guard, earning
the rank of Lieutenant. He was an
avid competitive sailor and built
and raced boats. He was a four-time
champion in the Thistle class of
sailboats. He was a member of the
New York and Annapolis Yacht
Clubs.

Bordes is survived by his wife,
Lee. four children and two grand-
children. A memorial service will
be held tomorrow (7/24) at 1pm at
Trinity Episcopal Church, 33 Mer-
cer St., Princeton, NJ. Contribu-
tions may be made to the Center for
Marine Conservation, 1725 De-
Sales St. NW, Suite 600, Washing-
ton, DC 20036.
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