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Give These Marketing Ideas A Spin

In this week’s Marketing theme issue, station-produced
campilation CDs are just one of the many concepts

discussed by R&R’s :
format editors. Leatn
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On the Warped Tour Now!
Just played WOODSTOCK 99!

Headlining across America W
A.ug'ust - September with Produced by Toby Wright & Sevendust
special guests Powerman 5000, Mixed by Andy Wallace RECORDS
Staind & Skunk Anansie. Executive Producer: Jay Jay French for Rebellion Music hear it now at Tvtrecords.com
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management ¢ marketing ¢ sale

Another side effect of consolidation:
national radio contests. This week MMS
Editor Jeff Axelrod explores the
mechanics and the reasoning behind the
vastly different marketing models
employed by Clear Channel and AMFM.
Aliso in this week's Management,
Marketing & Sales section, Dick Kazan
tells you how you can pump up your
revenues through aggressive selling.
Pages 10-14

INNOVATION gl

*\STATION/

The biggest buzzword in music
technology isn't even a word at all. MP3,
the tech-heads’ digital darling, has arrived
as a viable portable music option, and a
whole new generation of players is about
to hit the shelves ... just in time for the
holiday buying season. What does this
new crop of players offer? Is MP3 ready
to replace the Walkman? R&R Editor-in-
Chief Ron Rodrigues scouts the new
models and their features.

Page 16

XM Satellite Radio files
$173 million PO

= Matt Devine joins DG Systems as CEQ

= Andy Friedman named News Dir.
at WBBM-AM/Chicago

* Mega Communications taps
new Boston GM, PD

* Bernie Gershon now
ABCNews.com VP/GM

= Eddie Haskell to KDJM/Denver as PD
Page 3

CHR/POP
« SMASH MOUTH All Star (interscope)

CHR/RHYTHIWHC

« 702 Where My Girls At? (Motown)

URBAN
« GINUWINE So Anxious (550 Music/Epic)

URBAN AC
« BRANDY Almost Doesn’t Count (Atiantic)

COUNTRY
+ LONESTAR Amazed (BNA)

iG
« BACKSTREET BOYS | Want It That Way (Jive)

HOT AC
« SMASH MOUTH All Star (Interscope)

NAG/SMOOTH JAZZ
« DAVID BENOIT ReJoyce (GRF)

ROCK
« DEF LEPPARD Promises (Mercury/IDJMG)

ACTIVE ROCK .
« RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.)

ALTERNATIVE ,
« RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.)

ADULT ALTERNATIVE
« SANTANA 1/ROB THOMAS Smooth (Arista)

" NEWSSTAND PRICE $6.50
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Entercom Buys 43 Sinclair
Stations In Nine Markets

W $821.5 million deal doesn’t include six
in St. Louis, three in Greenville and one in KC

In January, after raising $306
million in a public offering that
saw its share price jump 37% the
first day, Entercom management
said the radio group was poised
for expansion and would “focus
on growth markets.” And it has.
On Monday (7/26) Entercom
said it would pay :
$821.5 million in cash
for 43 of Sinclair
Broadcast Group’s ra-
dio properties.

Entercom, based in
Bala Cynwyd, PA, is
getting stations in nine
markets: Buffalo.
Greensboro-Winston Salem,
Greenville-Spartanburg, Kansas
City, Memphis, Milwaukee,
New Orleans, Norfolk
and Wilkes Barre-Scranton.
Entercom will be adding four
stations to the seven it already
owns in Kansas City, which will
force the family-run group to di-
vest some stations in that mar-
ket. One Sinclair outlet in Kan-

COMPLETE LIST OF
ENTERCOM’S
ACQUISITIONS

FROM SINCLAIR:
TRANSACTIONS,
PAGE 6

sas City, KUPN-AM, will go to
HME Communications for
$550,000, while three of the
group’s AMs in Greenville, SC
— WORD, WSPA & WYRD —
have been sold to an undisclosed
group and terms were not avail-
able, Sinclair Treasurer Pat
Talamantes told R&R.

Entercom  also
won’t be buying
Sinclair’s St. Louis
properties. Former
Sinclair CEO-desig-
nate Barry Baker has
an option to buy those
stations, but in June
said he intended to sell that op-
tion to Emmis Communications
for an undisclosed sum. The
move is currently being con-
tested by Sinclair and has put the
outlets in a sort of ownership
limbo. However, the stations
could net Sinclair an estimated
$200 million, perhaps more,

ENTERCOM/See Page 22
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Radio 'Nets New Best Friend

B Groups invest in web firms; launch portals

BY MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

Radio companies are hopping
onto the Internet faster than a
DSL connection these days.

In recent months two distinct
patterns have been emerging. On
one hand, broadcasters are in-
vesting in traditional Internet
companies. On the other hand.
radio companies are developing
their own online “communities”
through streaming audio or web
portals.

CBS is undoubtedly king of
the hill when it comes to the

former strategy, which is “all
about these fledgling, highly
charged management teams
looking for the reach that a
strong company like CBS can
provide across its seven plat-
forms,” according to spokes-
man Dana McClintock. The
formula is simple: Give us X
percentage of your company,
and we’ll give you Y million
dollars in advertising across ra-
dio (Infinity), TV, outdoor, etc.,
over the next Z years.

WEB/See Page 21

Body ‘Rocks’, ‘Wagon’ Rolls

When Minnesota Gov. Jesse Ventura (top left) was the keynate speaker at
last week’s Conclave '99 in Minneapolis, he fondly recalled his talk host days
at KFAN/Minneapolis, when his callers inspired him to run for office. Tom
Griswold (top center) of AMFM'’s syndicated Bob & Tom Show hosted the
Conclave’s Rockwell Awards. Winners included the late Doug Sorenson of
Journal/Omaha, as well as KACL (Cool 98.7)/Bismarck, NC' PD/morning
host Bob Beck (top right). And Legacy/Epic recording act REO Speedwagon
entertained the crowds at R&R'’s Thursday (7/22) opening-night party.

Maverick Ropes In
Bennett As President

BY STEVE WONSIEWICZ
R&R MUSIC EDITOR
swonz @ rronline.com

Maverick Recording Co. has
tapped Bill Bennett as its new
President. Based in Los Angeles,
he reports to
Maverick part-
ners Madonna,
Guy Oseary
and Ronnie
Dashev.
Bennett most
recently was
! President of

' DGC/Geffen

V Records.
Bennett

“We are
very proud to
have Bill join Maverick,” Oseary
said. “His eye for talent, his ear
for hit records and his ability to
understand and work closely
with artists and executives will
be an invaluable asset for the
company. We look forward to
many years of success under his

BENNETT/See Page 34

BY JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
vorke @ rronline.com

Infinity Broadcasting
agreed on Tuesday (7/27) to
drop a lawsuit it filed in
May against Doug “The
Greaseman” Tracht and his
Greaseman Enterprises Inc.
that sought $100,000 in dam-
ages from the former WARW-
FM/Washington morning
host. Instead, Infinity has
agreed to have an arbitrator
decide on the financial terms
of the shock jock’s lucrative
contract in the wake of his re-
moval from the airwaves in
February.

The decision by Infinity to
drop the suit and proceed
with arbitration follows a se-
ries of intricate moves in re-
cent weeks by lawyers for

Greaseman Sued By Infinity!
But Then Again, Maybe Not....

M Arbitration will decide lost revenues issue

CHR Finds Itself
On A Spring Roll

Contemporary Hit Radio sta-
tions surged in many markets
during the spring *99 Arbitron,
a sign of the formai’s continued
ability to retain listeners while
adjusting to a wider — and
younger — variety of artists. Pop
station WNKS/Chaslotte soared
6.9-8.0, KHKS/Dallas acceler-

COMPLETE RESULTS FROM 12

MAJOR MARKETS: PAGE 32

ated 6.3-6.6 and WXKS/Boston
advanced 5.8-6.5. In Houston,
CHR/Rhythmic KBXX-FM
stretched its No. 1 status a bit
further, rising 7.7-8.0, while Pop
KRBE-FM finished with the sil-
ver (5.7-6.4). Across the Gulf of
Mexico, Infinity’s Rhythmic
WLLD-FM defeated Clear
Channel Pop stalwart WFLZ-
FM in Tampa’s overall ratings.
Over in Sacramento, a CHR
war is underway: Rhythmic

Tracht

both Tracht and AFTRA. In
mid-June the case moved
from DC Superior Court (the
local jurisdiction) to U.S.
District Court (DC’s federal
court). AFTRA also filed mo-
tions to intervene, based on
previous court rulings that a

GREASEMAN/See Page 34

ARBITRON/See Page 34

Same-day Arbitron ratings: www. rronline.com
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15 legendary years.

11 smash hits.

2 new tracks.

#1 Most Added Top 40!
#1 Most Added A /C!
Most Added Hot A /C!

lost in yeu
the first of two

new singles performed by

garth brooks as

chris

“95 million albums...sold-out concerts...NBC specials...none of it means anything to the
project unless the music is good. The music is terrific! Chris Gaines has always been, and
still is, a superstar.”

-JR Ammons, MD/STAR94 Atlanta

From the greatest hits album: Garth Brooks In... Th= Life Of Chris Gaines (Sept. 28 in store)
The prequel to the soundtrack album: The Lamb (Fall 2000)
Produced h\ Pon Was « Managanene GB, Management, Noshval e, TN

e S L hollvwoodandvine.com « wwwechrisgaines.com Cruin. 1
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DG Systems’ CEO
Is Simply Devine
@ Ginsburg to remain
Chairman of Board

Matt Devine, who earlier this
year was Chancellor Media’s CFO,
has been named CEO of DG Sys-
tems. Devine replaces Scott Gins-
burg, who will remain DG Sys-
tems’ Chairman of the Board.

Devine left Chancellor earlier this

* year, just before a major company

shake-up that ousted company head
Jeff Marcus. The move to San
Francisco-based DG Systems re-
unites Devine with Ginsburg, who
was head of Chancellor until he re-
signed in April 98. In 1988 Devine
and Ginsburg co-founded Ever-
green Media, the company that
eventually became Chancellor. Be-
tween 1975-88, Devine held vari-
ous positions in the finance depart-
ment at AMR Corp., the parent
company of American Airlines.

“I'm excited to work with Scott
again,” Devine stated, “and look
forward to growing DG Systems by
enhancing the company’s operating
results and creating new growth
opportunities.”

Meanwhile, another former Chan-
cellor executive, ex-VP/Finance
Omar Choucair, takes over as
CFO for DG Systems. He replaces
Paul Emery, who will now be VP/

Sales.
DG/See Page 21

Friedman Moves To
’BBM As News Dir.

Infinity’s all-News WBBM-AM/
Chicago has tapped KTAR-AM/
Phoenix News Director Andy
Friedman for similar duties.
Friedman will assume duties that
were previously handled by George-
ann Herbert. who was recently pro-
moted to OM for "BBM and co-
owned WMAQ-AM (R&R 6/25).
Friedman is expected to be in-house
at WBBM by Sept. 1.

“Andy loves news,” said Herbert.
“And while he’s learning about
WBBM and all-News radio, he’s
sure to be teaching us some creative
ways to improve what we do. I'm
confident in his ability to expand
WBBM’s usefulness and impor-
tance to Chicago news listeners.”

Prior to joining KTAR three years
ago, Friedman spent seven years at
KFI/Los Angeles, first as a reporter
and then as Asst. News Director. He
is a California native, and his career
has also included duties as a reporter
and news anchor for KFBK-AM/
Sacramento, KUIC-AM/Vacaville,
CA and KBLF-AM/Red Bluff, CA.

“While I will certainly miss the

FRIEDMAN/See Page 21
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Arista Records recording artist Kenny G and retired General Colin Powell
join forces for a worthy cause: The Kenny G Miracles Foundation pre-
sented a check for $250,000 to Communities In Schools, a nonprofit or-
ganization dedicated to supporting communities and schools together.
Standing behind a quarter of the Foundation’s fund-raising commitment
for the coming year are (I-r) Arista Executive VP/GM Charles Goldstuck,
Kenny G, a MacFarland Middle School graduate, Communities In Schools

Chairman of the Board Nicholas Forstmann and Powell.

XM Set To Net $138M In IPO

I $600 million more needed before liftoff

XM Satellite Radio set its coor-
dinates for a more terrestrial target
last week — a valuable piece of
real estate in Manhattan known as
Wall Street. The DARS provider
announced last Friday (7/23) that it
intends to raise $138 million in an
initial public offering.

The move had long been antici-
pated, as many observers had per-
ceived XM as being the hidden as-
set within parent company Ameri-
can Mobile Satellite Corp. Yet
AMSC, which provides mobile
communications services, did not
disclose many of the details about

the upcoming TPO.

The Securities & Exchange Com-
mission filing did not divulge, for
instance, the price at which shares
would be sold, nor how many will
be offered. However, the issue will
trade on the Nasdaq exchange un-
der the ticker symbol “XMSR.”
The offering is expected to raise
$173 million ($138 million after
underwriting fees).

Fellow DARS provider CD Radio
has been trading as high as $37 in
recent weeks, but analysts say the

XM/See Page 34

Mega Communications has pro-
moted WLAT-AM & WNEZ-AM/
Hartford-New Britain GSM Maria
Elena Verdugo to GM for its three
Boston properties: Spanish AC
WBPS-AM (Amor 890) and Tropi-
cal simulcast WLLH-AM &
WNFT-AM (Mega). Verdugo re-
places Jerry Villacres, who will re-
main with Mega in a position outside
the company’s broadcast division.

Concurrently, Mega has appointed
Jorge Mier PD of the Boston trio.
He most recently served as VP/Pro-
gramming for his father’s Q Broad-
casting, which owns WCEO-AM/
Chicago, WONQ-AM & WRMQ-
AM/Orlando and WOEQ-AM/West
Palm Beach. Alejandro Negron
will serve as Asst. PD for WAMG,
WBPS & WLLH.

Mega President/CEO Alfredo
Alonso told R&R, “Maria Elena
did an excellent job in Hartford and
helped raise our billing by 100% at
both of our stations there. When the
opportunity came up in Boston, she
was the one person I wanted to go

310-788-1625
310-788-1699
310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

moreinfo @rronline.com
newsroom@rronline.com
jil@rronline.com

hmowry @rronline.com

Verdugo GM, Mier PD At Mega/Boston

with, Jorge and 1 worked together
for a number of years, and he was
my program director when we took
WSKQ in New York from ‘KQ98"
to ‘Mega.’ He has worked for his
father in Orlando and for Heftel in
Miami, and he’s a very talented
young man.”

Verdugo began her career at
KSIM-FM/Tucson, then owned by
Maloney Broadcasting. She joined
Mega in 1998 as GSM of WKDL-
AM & WKDV-AM/Washington.

“This is the area where Hispanic
radio is booming — exactly how
it has boomed in the Southwest,”
Verdugo said. “It’s happening,
and quickly. We’re growing
quickly as a company, and this is
a major stepping stone for me.
What can I say — 1 love Boston.
It has a huge Latino market com-
prising Puerto Ricans, Domini-
cans and Central Americans.
Within the last 10 years Massa-
chusetts’ rank has become No. 10

MEGA/See Page 21
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Gershon Connects With ABCNews.com

ABC Radio News VP Bernie WCBS-AM/New York. Gershon was
Gershon has been promoted to VP/ promoted to his most recent post in
GM for ABCNews.com. In =777 1996.
his new position Gershon | “T"m thrilled and incredibly
will be responsible for the | { excited about this new op-
entire narrow- and broad- portunity to become involved
band Internet presence of with this important project
ABC News. Chris Berry, |: for ABC News.” Gershon
currently GM/Operations of |- -1+ told R&R. “I've been ac-
ABC News Radio. will as- tively involved in our Intemet
sume Gershon’s previous [a product for the past several
duties on an interim basis years, including the startup
while the company conducts of ABC’s Go Radio last year.
a search for Gershon'’s suc- 1 really think the fisure of ra-
Cessor. dio and TV news is in digi-

Gershon joined ABC Radio News  tal delivery via the Internet, and 1

Gershon

as GM/News Operations in 1993.  want to be a part of that future.”
Prior to that he had been Associate Gershon will continue to be based
Director/News & Programming for  at ABC’s New York offices.

Haskell Heads To KDJM/Denver As PD

WYCD/Detroit afternoon about KDIM is that it’s a
drive personality Eddie clean sheet of paper,”
Haskell has been named Haskell told R&R. “It’s a
PD for KDJM/Denver, brand-new radio station
one of the newest additions that still has to be staffed.
to AMFM’s “Jammin’ In my conversations with
Oldies” stable. The veteran [GM] Bob Visotcky, I can
programmer begins his feel his enthusiasm for the
new duties Aug. 9 follow- station. 1 think we have a
ing a six-year tenure at } common vision for what
Infinity’s Motor City we want to accemplish in
Country outlet. Denver.”

“What excites me most HASKELL/See Page 21

Haskell
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Radio Business

FGC Waives Fines Against 19 EEQ Violators

Action comes nearly a year after court ruling

By JEREM Y SHWEDER
R&R WASHINGTON BUREAU
Jshweder@ rrontine.com

Almost a year after the FCC’s EEO rules were struck down in
court, the commission last week released 19 broadcasters from
paying fines for EEO violations. As the saying goes. better late

than never.

The FCC took so Iong 1o waive the
fines because each EEO case is being
reviewed indrvidually. Last week’s
action only applies 1o broadcasters
who had not yet paid their fines and

were not appealing the forfeiture or-
ders, the FCC's EEQ Chief. Pauletie
Laden, told R&R. Broadcasters who
were appealing FCC fines when the
Lutheran Church decision came

¥
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Clear Channel Clears
Another Record Quarter

B Dsney ‘scft,” but Cox, Saga numbers rose

C lezr Crannel Communications (NYSE: CCU) consummated its May
un on with Jacor Communications with the most successful quarter
] in the San Atonis-oased company's history.
The aumbers were outstanding: After-tax cash flow was up 68% to $186
Million (37 certs pe: share), beating last Q2's $111 million (47 cents). Gross

EARNINGS/See Page 8

know their game, but do you know
what made them champions?

No stats and scores. Just sports

stories you won't hear anyplace else.

From the people who have been o
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75 years.

FREE - No cash, no barter, no prod?uﬁ P
plugs. Just five 60-second episodes
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Jjordan, Ripken, Elway, Foreman, you

-

down in September 1998 are still
waiting to have their cases resolved

by the FCC. One broadcaster who

paid a fine and now wants it refunded
1s also waiting.

David Honig, a lawyer with the
Minority Media & Telecommunica-
tions Council, said that the FCC took
nearly a year 10 waive the fines be-
cause there was no need for urgency.
“I suspect that they’ve got so much
on their plate that it just took a while,”
he said. Honig expects that the FCC
will eventually wipe out the fines on
all broadcasters involved in EEO dis-
putes.

The FCC rulings took sc long to
come that many of the broadcasters
involved no longer own the stations
involved in the cases. The radio
broadcasters affected by the FCC rul
ing are: Waller Broadcasting, owner
of KEBE-AM & KOOI-FM/Jackson-
ville, TX; Broadcast Associates
tormer licensee of KFMS-AM &
FM/Las Vegas; Price Broudcasting,
former owner of KUTR-AM &
KBEE-FM; KTEM Radio. former

EEQ/See Page 8
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BUSINESS ™
BRIEFS

FBB Issues $35,000 Indecency Fine

For Rogers Show Stunts

The FCC assessed a $35,000 indecency fine against Beasley Broad-
casting station WQAM-AM/Miami last week. The commission said that
indecent material was aired on the Neil Rogers Show on five consecutive
days in May 1998 between 10am and 2pm. An excerpt from one show
includes a song, sung to the tune of the commercial jingte “l don’t want to
grow up....," with lyrics about oral sex. The station has until Aug. 22 to ap-
peal the fine. GM Greg Reed declined to comment.

FCC Says Sale Of New AM In MS Is Valid

he FCC ruled last week that the transfer of an AM permitin Port Gibson,

MS was valid, despite the protests of the former owner of the permit.
Evan Doss Jr.had been appealing the assignment of a new AM station
(WKPQG) to the Claiborne County Community Activity Club, but the FCC
said that his appeal was unfounded. The license for the station was being
held for Doss by a bankruptcy trustee, but Doss claimed that Claiborne
was purchasing a “bare license” — which means it was buying only the
license and no tangible assets (something the commission outlaws). The
FCC ruled, however, that Claiborne had purchased station equipment
through a third party.

DOJ Examining Outdoor Systems-Infinity Merge;-

he Department of Justice has asked Outdoor Systems and Infinity

Broadcasting for additional information relating to their planned $8.3
billion merger, Outdoor Systems reported in its second quarter results.
A spokesman for Outdoor Systems told R&R that the request was “stan-
dard and routine” and that the merger should still close in the fall. He
declined to provide details on the nature of the request.

FCGC Flags Cumulus, Spring Broadcasting Deals

C umulus Media’s $3 million purchase of KQTP-FM & KWIC-FM/Topeka,
KS was flagged by the FCC tast week, which means that the commis-
sion wants to take a closer look at competition in the market. The two
Shawnee Broadcasting stations would give Cumulus six stations in the
market and over 50% of market ad revenue according to 1998 BIA esti-
mates. The commission generally flags a deal when a company would
have over 40% of ad revenue in a market. The FCC will also examine Spring
Broadcasting's $1.9 million purchase of WVVE-FM/New London, CT from
Shoreline Communications. The deal would give Spring three stations in
the market, but only about 34% of the ad revenue — less than the threshoid
usually needed to attract commission attention.

Cumulus Completes Stock Offering

umulus Media last week completed its stock offering, raising about

$233 mitlion with the sale of 9.7 million shares of common stock. Cu-
mulus, which now owns 246 stations, still has over 19 million shares out-
standing.

Pathfinder Deals Cleared By FCC

he FCC has approved two deals that had been pending for more than a

year while the agency considered charges against Pathfinder principal
John Dille that could have resulted in the revocation of his broadcast i-
censes. Pathfinder can now close on its sale of KQLL-AM & FM and KOAS-
FM/Tulsa (plus an FM translator in Tulsa) to Clear Channel, as well as on its
acquisition of WNIL-AM.& WAOR-FM/Niles, Ml from Niles Broadcasting.
Ironically, it was a 1997 FCC filing by Niles that initially suggested that Dille
had created a front allowing him to skirt the commission’s cross-ownership
rules — charges resolved in a settlement earlier this year. Then in Decem-
ber 1997 Niles entered into the WNIL/WAOR deal. Niles attorney Bill Crispin
told R&R that the company decided it had “to grow up or get out” in the
consolidating market, and Dille had made the highest bid.

Analyst Says FCC May Allow Seven Radio, One TV

Schroder analyst Niraj Gupta believes the FCC could be considering
those caps when it comes to ownership of radio and TV outlets in the
same market. R&R had previously reported that the FCC might be consid-
ering changing ownership rules to allow one TV station and only six radio
stations in a market, but Gupta speculated that a six-radio-station cap could
gointo effectif a company owns oneTV station and is also leasing another

TV property. Continued on Page 34

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross revenues from radio advertising.

Change Since

One Year Agn One Week Ago  7/16/99 One Year Ago One Week Ago

Radio Index 232.62 320.70 329.47 +37.86% -2.66%
Dow Industrials 8883.29 10,910.96 11,209.84 +22.83% -2.67%
S&P 500 1120.67 1356.94 1418.78 +21.08% -4.36%
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THESE RADIO STATIONS ARE
BUT,

B Why has Kiss 108, Boston climbed back to the #1 position in its target demo of 18-49 women and
scored #2 25-54 persons? M Why has WYSE, Birmingham shot up from a 3.0 to a 7.7 share among
persons 25-54, beating country giant WZZK? B Why has soft rock giant B-101, Philadelphia gone
up in its target 25-54 women share for 5 straight years'in a row and is, once again, a stronger #1
25-54 women this book as well as #2 25-54 persons? Bl Why are Personality AC 99.9 KEZ and country
“Big 102.5” KNIX, Phoenix so big that they’ve won the #1 and #2 spots 25-54 persons? B Why has .
KOSI 101, Denver solidified its #1 rank 25-54 women? W Why has Magic 107.7 WMGE, Orlando
topped the field in 25-54 women and placed only 0.5 share points away from #1 25-54 persons?*

A common thread is in their strategic thinking. And the company that these stations - and dozens
of others in the top American metros — have chosen as partners for research and powerful strategic
thinking is Moyes Research Associates. Perceptual research and guidance in winning strategy is all
we do...it’s our sole focus. '

Now, can we admit something? We can help many stations to move ahead and stay ahead, but, in
some situations, it’s just not a good “fit” for one reason or another. We're very up-front about that
early on, and, if we think it’s not a good fit, we'll tell you so and why.. .and we encourage you to do
the same with us. If you'd like to discuss your situation to see if we can be of help, just call and ask
to speak with either Bill Moyes, Mike Shepard, or Don Gilmore. We’ll be happy to talk with you.

*All ranks and shares are from Winter 1999 Arbitron, Mon-Sun, 6AM-Mid.

Mike Shepard Bill Moyes Don Gilmore
Senior VP President Executive VP

Moyes Research Associates

AMERICA’S LEADING STRATEGIC ADVISORS

205 EAST CHEYENNE MOUNTAIN BLVD.
COLORADO SPRINGS, CO 80906

719.540.0100

R, o . waanar amaricanradichictar cam



www.americanradiohistory.com

6 ® RaR July 30, 1999
s z =

Radio Business

......

DEAL OF THEWEEK [l 1999 DEALS TO DATE

~ Dollars To Date: $2,776,205,273.39

I .
e Sinclair Broadcast Stations ‘ Dollars This Week: -%49;42 1,lm

(Last Year: $2,947,198,522)

m1 5 million (Last Year: $304,427,500)

 Stations Traded This Year: 747

. (Last Year: 1,031)

|  Stations Traded This Week: 75

g J (Last Year: 78)
TRANSACTIONS

Entercom Claims Sinclair
Stations For $821 Million

(I Citadel adds FM in Baton Rouge; Cumulus, Clear Cha

Sinclair Broadcast
Stations

PRICE: $821.5 million

TERMS: Asset sale for cash
BUYER: Entercom Communica-
tions Corp., headed by CEO Jo-
seph Field. It owns 40 other sta-
tions, including eight in Kansas City.
Phone: (610) 660-5610

SELLER: Sinclair Broadcast
Group, headed by Chairman Dav-
id Smith. Phone: (410) 662-4778
STATIONS:

Buffalo-Niagara Falls: WBEN-AM,
WGR-AM, WWKB-AM, WWWS-
AM, WKSW-FM & WMJQ-FM
Greensboro-Winston Salem:
WEAL-AM,WJMH-FM, WMQX-FM
& WQMG-FM
Greenville-Spartanburg: WFBC-FM,
WOLI-FM, WOLT-FM & WSPA-FM
Kansas City: KCFX-FM, KCIY-FM,
KQRC-FM & KXTR-FM

Memphis: WICE-AM, WOGY-FM &
WRVR-FM

Milwaukee: WEMP-AM, WMY X-FM
& WXSS-FM

New Orleans: WSMB-AM, WWL-

|

AM,WEZB-FM,WLMG-FM, WLTS-
FM & WTKL-FM

Norfolk-Virginia Beach-Newport
News: WNVZ-FM, WPTE-FM,
WVKL-FM & WWDE-FM

Wilkes Barre-Scranton: WGBI-AM,
WILK-AM, WILP-AM, WGGI-FM,
WGGY-FM, WKRF-FM,WKRZ-FM,
WSHG-FM & WWFH-FM

KXAR-AM & FM/Hope
(Texarkana)

PRICE: $843,000

TERMS: Asset sale for $481,000
plus $350,000 consuiting fee and
$12,000 noncompete fee

BUYER: ArkLaTex LLC, headed by
Harold Sudbury. He owns nine oth-
er stations, including KTPA-AM &
KHPA-FM/Nashville, AR. Phone:
(870) 762-2093

SELLER: KDB Inc., headed by
President Bill Hoglund. Phone:
(870) 722-2299

FREQUENCY: 1490 kHz; 101.7
MHz

POWER: 690 watts; 50kw at 492
feet

FORMAT: Country; Urban

n

|

nel cut deals

COMMENT: KXAR-FM s technical-
ly being purchased by Newport |
Broadcasting Co., a subsidiary also |
owned by Harold Sudbury.

KOWL-AM & KRLT-FMW/
South Lake Tahoe (Lake
Tahoe)

PRICE: $1.25 million

TERMS: Asset sale for cash
BUYER: Commonweaith Com-
munications LLC, headed by Dex
Allen. It owns four other stations.
SELLER: Regent Communica-
tions Inc., headed by CEO Terry
Jacobs. It owns 40 other stations.
Phone: (530) 541-6681
FREQUENCY: 1490 kHz; 93.9 MHz
POWER: 1kw; 6kw at 190 feet
FORMAT: News/Talk/Sports; Hot AC

WVVE-FM/Stonington
(New London)

PRICE: $1.9 million

TERMS: Asset sale for cash
BUYER: Spring Broadcasting
LLC, headed by William Sherard.

B T TerwpreRTRI

TRANSACTIONS AT A GLANCE

o

* KXAR-AM & FM/Hope (Texarkana), AR $843,000

. © KOWL-AM & KRLT-FM/South Lake Tahoe (Lake Tahoe), CA

$1.25 million

Doniphan, MO $400,000

Casper

T O S TR S5 SANES5

e

itowns seven other stations, includ- i
ing WSUB-AM & WQGN-FM/Gro-
ton. Phone: (212) 697-0925
SELLER: Shoreline Communica- l
tions Inc. Phone: (860) 599-2214
FREQUENCY: 102.3 MHz
POWER: 3kw at 328 feet
FORMAT: Oldies

BROKER: Media Services Group

WXGJ-FM/Apalachicola
(Panama City)

PRICE: $350,000

TERMS: Asset sale for cash
BUYER: NIA Broadcasting, head-
ed by President Neal Ardman. It
owns one other station. Phone:
(316) 618-0734

SELLER: John Wiggins. Phone:
(915) 620-8282

FREQUENCY: 105.5 MHz
POWER: 50kw at 500 feet
FORMAT: Country

WYCL-FM/Pensacola
(Mobile)
PRICE: $2 million ’

* WVVE-FM/Stonington (New London), CT $1.9 million
® WXGJ-FM/Apalachicola (Panama City), FL $350,000
® WYCL-FM/Pensacola, FL (Mobile) $2 million

* WYIS-AM & WYSC-FM/McRae, GA $220,000

* WNJY-FM/Delphi (Lafayette), IN $1 million i
¢ KOEZ-FM/Newton (Wichita), KS $2.1 million

* KQTP-FM/St Mary’s (Topeka) & KWIC-FM/Topeka, KS $3 million
¢ KOOJ-FM/New Iberia (Baton Rouge), LA $9.5 million

e WARE-AM/Ware (Worcester), MA $475,000

°* WWON-AM/Fenton, Ml $708,000

¢ KBMV-AM & FM/Birch Tree and KDFN-AM & KOEA-FM/

¢ WLTN-AM/Littieton & WLTN-FM/Lisbon, NH $415,000

o KCDL-FM/Cordell, OK $350,000

® WMCH-AM/Church Hill (Johnson City-Kingsport), TN $130,000

°* KOMW-AM, KNCW-FM & FM CP/Omak, WA $680,000

* WNXR-FM/Iron River, Wl $300,000

¢ KMLD-FM, KTRS-FM & KWYY-FM/Casper and KRVK-FM/
Midwest (Casper), WY $2.3 million and swap of KMGW-FM/

S 55083 S5R3 SO SEEOSRAEASNLSTASE

Sa045656

—

TERMS: Asset sale for cash
BUYER: Concord Media Group
Inc., headed by President Mark
Jorgenson. It owns six other sta-
tions. Phone: (813) 926-9260
SELLER: Paxson Communica-
tions Corp. Phone: (561) 659-4122
FREQUENCY: 107.3 MHz
POWER: 100kw at 1,407 feet
FORMAT: Oldies

WYIS-AM & WYSC-FM/
McRae

PRICE: $220,000

TERMS: Asset sale for cash
BUYER: Cinecom Broadcasting
Systems inc., headed by President
Steve Sellers. Phone: (912) 452-
3061

SELLER: IMJ Broadcasting Inc.,
headed by Ed Jenson. Phone:
(912) 868-5611

FREQUENCY: 1410 kHz; 102.7
MHz

POWER: 1kw; 3kw at 300 feet
FORMAT: Gospel; Country

Continued on Page 8

MAMAM-aReLicantadiahistaonLcom

GRAPHIC DESIGN

AD SPECIALTIES

100% SATISFACTION
GUARANTEED

800-786-8011
wew resultsmarketing.com
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Getting to all their

HOT RATINGS

for AC Stations

These Winter Arbitron numbers* tell the story for some of our AC clients. They show the power
of getting to all their Hot Zips — with completely random sampling distribution the way Arbitron
does it — using Music-Tec’s INTERACTIVE Music Tests. With the old auditorium-type music tests,
they couldn’t reach all their Hot Zips. With Music-Tec, look what they’ve done:

KOSI, Denver: #1 25-54 Women (11.9)

KESZ, Phoenix: #1 25-54 Women (10.1)
and #1 25-54 Adults (7.3)

WBEB, Philadelphia: #1 25-54 Women (11.4)
and #2 25-54 Adults (8.4)

WMGF, Orlando: #1 25-54 Women (9.5)

*Arbitron Share, Winter 1999, Monday-Sunday, 6AM-MID

Like to know how easy it is to get to all your Hot Zips? Call us today at (719) 579-9555.

Interactive

America’s #1 Music Testing Company

vy americantadiohictaory com
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_5.4_.”.'!!!@_9 Continued from Page 4

revenue soared 93% to $696 million, the result of improved existing op-
erations and the addition of more outdoor displays — not to mention Jacors
228 radio stations (in 55 markets), a TV outlet and Premiere Radio Net-
works. Alf together, net income was $107 mittion (33 cents per share),
compared to $28 million (11 cents) in Q2'98.

Net income was way ahead of analysts’ estimates, according to First
Call, which had predicted EPS of only four cents per share.“That's really
whipping the pants off us]” Prudential Securities analyst James Marsh
toldR&R.

Overall, Marsh and other analysts are pleased with what appears tobe
another quarter of “strong topline growth” 20% cash flow gains and, as
always, attention to fundamentals. “Almost uniformly” PaineWsbber's Lee
Westerfield told R&R, “radio companies have again delivered the supe-
rior internal growth rates that we have become accustomed to”

Cox Radio (NYSE: CXR) President/CEO Robert Neit credited growth
at the company’s Atlanta and Orlando stations for its strong Q2 re-
suits. Revenues for the quarter hit nearly $79 million, up from $69 miltion
a year ago. Broadcast cash flow was up only slightly, from $45 million to
$48 million. On a same-station basis, net revenues rose 8% to $70 mil-
lion, and BCF was up 20% to $28 miillion.

Saga Communications (AMEX: SGA) turned in yet another quarter
of solid revenue and broadcast cash flow gains. Net revenues were
up 16% (5% on a same-station basis), to $23.5 miltion from $20.2 million
last year, while BCF rose 22% (11% same-station), to $9 million from
$7.4 million. For the first six months of the year, net revenues increased
17%, while BCF was up 23%. The company also reported EPS of 20
cents per share — ahead of First Call's estimate of 14 cents per share.

Walt Disney (NYSE: DIS) CEO Michael Eisner described the
company’s results as “soft,’ as profit for all divisions increased less
than 1%, from $415 million to $418 million. Revenues in the fiscal third
quarter were up 5%, to $5.5 billion. In the broadcast division, higher ad
rates at Disney-owned ESPN drove revenues up 4% to $1.8 billion. The
company came in a penny ahead of First Call estimates at 20 cents per
share.

et revenues for Real Networks (Nasdag: RNWK) gained 86%, to

$28 million from $15.1 million in '98, while they increased 87% for the
first six months of this year, to $51.6 million from $27.6 million. The com-
pany said that there are now more than 70 million users of its RealPlayer,
compared to 27 million in the second quarter of last year. Business seg-
ment revenues also saw significant gains in the quarter, with advertising
up to $2 million from $765,000, while fees for software licensing rose to
$20.2 million from $10.8 mitlion. The company also reported a break-even
EPS, compared to a predicted loss of two cents per share.

M Satellite Radio parent American Mobile Satellite Corp. (Nasdaq:

SKYC) reported a second-quarter net loss of $42.4 mittion, or $1.31
per share. Analysts said that this would have been $39.2 million ($1.21
per share) excluding expenses refated to the operation of the sateliite
radio subsidiary — which won't make any money until its service rolls out
in the second quarter of 2001. At the same time, AMSC's revenues were
up 2%, to $22.9 million from $22.4 million last year. The company re-
ported a $1.21 loss, compared to the First Call estimate of $1.28.

et revenues for Outdoor Systems (NYSE: OSl) hit $202 million for

Q2, up 16% from $173 million the previous year. The Phoenix-based
outdoor advertising company, soon to be taken over by infinity Broadcast-
ing, said cash flow jumped 21% to $102 million, and net income grew 53%
to $19 million. Outdoor also came in a penny ahead of First Call esti-
mates, at nine cents per share.

e

I Phone: (517) 351-3222

EEO

Continued from Page 4

owner of KTEM-AM & KPLE-FM/
Temple, TX; Arizona Lotus Corp.,,
licensee of KTKT-AM & KLPX-FM/
Tucson; University of Southern Cali-
fornia, owner of KUSC-FM/Los An-
geles; Lotus Communications,
former owner of KFSD-FM/San Di-
ego: Resort Broadcasting. owner of
WGMD-FM/Rehoboth Beach, DE;
Black & Gold Radio, former owner
of WLCS-FM/North Muskegon, MI;
Metro Media Broadcasting, former
licensee of WQPW-FM/Valdosta,
GA; Group Six Communications,
former owner of WWOC-FM/
Avalon, NJ; San Luis Obispo Broad-
casting, former owner of KKCB-AM

& KSLY-FM/San Luis Obispo, CA;
Dick Broadcasting, owner of WKRR-
FM/Asheboro, NC: Dolcom Broad-
casting, former licensee of WUMX-
FM/Tallahassee, FL; Central lilinois
Broadcasting, owner of WWCT-FM/
Peoria; Culpepper Communications,
former owner of WBRK-FM/Panama
City, FL; Farr Communications. |
owner of WESA-AM & FM/
Charleroi, PA; and Walker County
Communications. licensee of
KSAM-AM & FM/Huntsville, TX.

The FCC did not say exactly how
much each broadcaster owed in fines |
or how much the commission waived |
in total fines for the 19 broadcasters,
but Honig said that the amounts were
small, not more than a few thousand
dollars per broadcaster.

IR, L=

WNJY-FM/Delphi
(Lafayette)

PRICE: $1 million

TERMS: Asset sale for cash
BUYER: RadioWorks, headed by
Eric McCart. It also owns WKHY-FM/
Lafayette. Phone: (765) 448-1566
SELLER: L Chance Inc., headed
by President William Deibel.
Phone: (219) 583-2569
FREQUENCY: 102.9 MHz
POWER: 2.2kw at 420 feet
FORMAT: Oldies

KOEZ-FM/Newton
(Wichita)

PRICE: $2.1 million ,
TERMS: Asset sale for cash
BUYER: Kansas Radio Assets |,
LLC, headed by Michael Oesterle. |

SELLER: KJRG Inc., headed by

President Gordon Anderson. It | _
owns KJRG-AM/Newton. Phone: | L

(316) 283-5150 ‘
FREQUENCY: 92.3 MHz

POWER: 100kw at 640 feet \
FORMAT: B/EZ

BROKER: Satterfield & Perry

KQTP-FM/St Mary’s
(Topeka) & KWIC-FM/
Topeka

PRICE: $3 million

TERMS: Asset sale for cash
BUYER: Cumulus Media Inc.,
headed by Executive Chairman
Richard Weening. it owns about
250 other stations, inctuding KMAJ-
AM & FM, KTOP-AM & KDVV-FM/
Topeka. Phone: (414) 615-2800
SELLER: Shawnee Broadcasting
Corp., headed by Joerg Klebe. He
owns three other stations. Phone:
(914) 561-2131

FREQUENCY: 102.9 MHz; 99.3
MHz

POWER: 50kw at 320 feet; 6kw at
292 feet

FORMAT: Oldies; Hot AC
BROKER: McCoy Broadcast Bro-
kerage

KOOJ-FM/New Iberia
(Baton Rouge)

PRICE: $9.5 million

TERMS: Asset sale for cash
BUYER: Citadel Communications
Corp., headed by CEO Larry Wil-
son. It owns 119 stations, including
WIBR-AM, WXQK-AM, KQXL-FM,
WEMX-FM & WKJN-FM/Baton
Rouge. Phone: (406) 837-5360
SELLER: KTBT Radio Broadcast-
ing Co., headed by John Spain.
Phone: (225) 922-4540
FREQUENCY: 93.7 MHz
POWER: 97kw at 977 feet
FORMAT: Urban

BROKER: Michael Bergner of
Bergner & Co

WARE-AM/Ware
(Worcester)
PRICE: $475,000

WV R VTR -EC PN P-W-E-LP == EP-N CEPC PN W -G 1 S —

TERMS: Asset purchase agree-
ment

BUYER: Mega Communications
LLC, headed by President Alfredo
‘ Alonso. It owns 16 other stations.
| Phone: (301) 588-6200
SELLER: Western Media Inc.
Phone: (508) 764-4381
FREQUENCY: 1250 kHz
POWER: 5kw day/2.5kw night
FORMAT: Nostalgia

WWON-AM/Fenton

PRICE: $708,000

TERMS: Asset purchase agree-
ment

BUYER: Birach Broadcasting

J Corp., headed by President Sima

Birach. It owns five other stations.

{ Phone: (248) 557-3500

SELLER: GWC Inc., headed by
President Larry Robinson. Phone:
(810) 629-1300

FREQUENCY: 1160 kHz
POWER: 1kw

FORMAT: Urban

KBMV-AM & FM/Birch
' Tree and KDFN-AM &

. KOEA-FM/Doniphan
' PRICE: $400,000

TERMS: Asset sale for cash
BUYER: Eagle Bluff Enterprises,

| headed by Steven Fuchs. He owns

four other stations, including KOTC-
AM/Kennett, KAHR-FM/Poplar Bluff
and KFEB-FM/Campbell. Phone:

~ (573) 686-3700

SELLER: Jack Hunt. Phone: (573)
996-3124

FREQUENCY: 1310 kHz; 107.1
MHz; 1500 kHz; 97.5 MHz
POWER: 500 watts day/63 watts
night; 15kw at 328 feet; 2.5kw; 40kw
at 577 teet

FORMAT: Religious; Country; Re-
hglous/Country, Country

z | “
Transactions J
Continued from Pag 6

POWER: 3kw at 300 feet

FORMAT: Country

WMCH-AM/Church Hill
(Johnson City-Kingsport)
PRICE: $130,000

TERMS: Asset sale for cash
BUYER:Trent Broadcasting LLC,
headed by Dean Trent. Phone:
(423) 245-4101

SELLER: Wallace Broadcasting
Inc., headed by President Bettye
Russell. Phone: (423) 357-5601
FREQUENCY: 1260 kHz

POWER: 1kw

FORMAT Rellglous

KOMW-AM, KNCW-FM &
FM CP/Qmak

PRICE: $680,000

TERMS: Transfer of control
BUYER: North Cascades Broad-
casting Inc., headed by John An-

. drist. Phone: (509) 826-0100

SELLER: Paul Brantner, majority
stockholder of North Cascades
Broadcasting Inc. Phone: (509)
826-3332

FREQUENCY: 680 kHz; 92.7 MHz;
104.3 MHz

POWER: 5kw; 4.1kw at 941 feet;
3.5kw at 981 feet

. FORMAT: AC/Talk; Country

WNXR-FM/lIron River
PRICE: $300,000

| TERMS: Asset sale for cash

BUYER: Gerald Hackman. He also
owns WATW-AM, WJJH-FM &
WBSZ-FM/Ashland. Phone: (715)
682-2727

SELLER: Capital Broadcast Ser-
vices Co. Phone: (715) 372-5400
FREQUENCY: 107.3 MHz
POWER: 20.8kw at 361 feet
FORMAT: AC

WLTN-AMILIttIeton &
WLTN-FM/Lisbon

PRICE: $415,000

TERMS: Stock purchase agree-
ment

BUYER: Sharp Broadcasting
LLC, headed by Richard Sharpe.
Phone: (301) 596-1655

SELLER: Peter & Judith Aydelott,
owners of Profile Broadcasting
Co. Phone: (603) 444-3911
FREQUENCY: 1400 kHz; 96.7 MHz
POWER: 1kw; 6kw at 298 feet
FORMAT: Talk; Oldies

BROKER: George Silverman

KCDL-FM/Cordell

PRICE: $350,000
TERMS: Asset sale for cash

BUYER: Wright Broadcasting |

Systems Inc., headed by President

HaroldWright. it also owns KWEY-

AM & FM/Weatherford and KQMX-

FM/Clinton. Phone: (580) 772-5939
' SELLER: Dove Media Inc., head-
| ed by Bruce Campbell. It owns
' three other stations. Phone: (580)

223-6797

FREQUENCY: 99.3 MHz

Station Swap

KMLD-FM, KTRS-FM &
KWYY-FM/Casper and
KRVK-FM/Midwest
(Casper)

PRICE: $2.3 million and

TERMS: Station swap and cash;
$2.1 million and KMGW-FM to
Mountain States for the Casper
properties and $200,000 to New
West for KRVK-FM

BUYER: Clear Channel Commu-
nications Inc., headed by CEO
Lowry Mays. It owns 625 stations
internationally. Phone: (210) 822-
2828

SELLER: Mountain States Radio,
headed by PresidentVictor Michael,
and New West Broadcasting, head-
ed by President RobThomas.
FREQUENCY: 97.3 MHz; 104.7
MHz; 95.5 MHz; 107.7 MHz
POWER: 90 watts at 1,808 feet;
18kw at 1,811 feet; 100kw at 1,920
feet; 100kw at 1,949 feet
FORMAT: Oldies; CHR/Pop; Coun-
try; Classic Rock

BROKER: Doug Ferber of Star Me-
dia Group
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WHERE WILL YOUR AUDIENCE
BE TOMORROW?

Real gambling has nothing on How do they do it? By building a With Coleman, you're not just
the radio industry. sustainable brand. buying numbers. You're getting the
Your odds in any shell game are [t’s more than just research. Mumbers trend analysis and deeper insights that
probably much better than the odds alone can't eliminate guessing. Deeper can take a lot of the guesswork out of
of consistently guessing where your audience msights can. Coleman has building a loyal audience.
audiences tastes are headed lomorrow. developed a proprietary approach that Imagine how much more fun this
Thats why so many top-rated shows stations how to link their "sound” business could be if you spent less
stations Telv on Coleman to make to identifiable format trends. Through time second-guessing and more time
sense of uncertainty. Stations like research techniques such as Format building a brand.
KROQ in Los Angeles, WBMX in Coalition Analysis”™ and FACT" that lead
Boston, Hot 97 (WQHT) in New York, to Coleman’s action-oriented process : /
K595 (KSTP) in Minneapolis, and known as “The Plan,” you consistently get
EXGO in Denver. deeper insights into where your audience is (DLEMAN
Different formats each. But year going —and why And we've been doing it
after vear, the winners in their markets. for more than twenty years. FORMATS. TRENDS. BRAMDING.
1-919-571-0000 RESEARCH TRIANGLE PARK - LOS ANGELES - HAMBURG,GERMANY

waany americanradiohictory cam
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* Innovation Station: MP3 players arrive, Page 57

* RAB: Jewelry campaign shows brilliance, Page 12

* Website moves in mysterlaus ways, Fage 14

arnarkéting

EVEN PROMOTIONS ARE
CONSOLIDATING!

B With megagroups comes the creation of megacontests

We all know that con-

By Jeff Axelrod

MMS Editor

solidation has meant
bigger radio groups and
larger economies of scale. It's affected virtually
every facet of running a radio station, from
management to sales to programming. And
now merger mania is changing the way stations
plan and run promotions.

The two largest radio groups — Clear
Channel and AMFM — have both embraced
nationwide promotion models, albeit vastly
different ones. But they agree that consolidating
chainwide marketing efforts is
not only viable, but a vibrant
new way of adding luster to
radio contesting. Here, Clear
Channel Group Contest Ad-
ministrator Walt Brown and |
AMFM  VP/Marketing  Bev
Tilden talk about their compa-
nies’ programs and the rea- [g
soning behind them.

THE CLEAR CHANNEL MODEL

The primary concept:
Within formatic groups, sta- |
tions are asked to contribute
money from their promotion
budgets to a pool. The money |
is used to buy big-ticket
contest prizes and/or divided

giveaways.

the country run the same Davidson motorcycle every weekday.
The promotion also gave the group a
great sales opportunity, as Internet
service provider Mindspring signed on

contest simultaneously using
atoll-free number, with phone

BIG BIKES, BIG BUCKS — In May,
Rock-oriented Jacor stations across the g )
up for a series of large cash country took part in a high-profile times are going to be — and [

Stations across contest that offered listeners a Harley put it all together and e-mail it

couple of days, I realized the potential of it.

“If you have a station, and the promotional
budget for the rest of the year is $30,000, what can
you do with that $30,000? You can give away
some CDs, some movie passes. But if you take that
$30,000 and put it into a pool with 40 other
stations, imagine the possibilities! I've found that
even though stations have resistance to it
initially, once they learn how it works and the
potential of it, they’re more than ready to come
aboard.”

Another thing Brown quickly realized: This is
a massive undertaking with “ungodly” logistics.
“Even as we speak I'm work-
ing on the fall book contest for
nine different groups of sta-
tions — all of the contests
H different. And I'm the guy
| who's got to handle ‘em all.”

One interesting aspect of the
Clear Channel model is that it
completely bypasses local pro-
1 motion directors. Brown ex-
plains, “They’re glad they
don’t have to deal with it. It's
all done with programming,
unless one of the PDs wants a
point person to handle it. We
take the group PDs, plan out
the contests — how we're
going to execute it, what the
prizes are going to be, what the

out to all the stations. We try to
keep it as simple as possible,
because the more people

calls directed to asingle office 4 140 narional sponsor and helped You're dealing with, the more

in Cincinnati.

But that’s just the begin-
ning. “It’s really unlimited,” Brown points out.
“We're about to do a contest with a group of
stations that’s going to be fax-based. Listeners
will fax in their entries. We're stuck in a rut of the
10th caller. That contest has gone on so long ...
we're just trying to find new ways to make it
sound different.”

Interestingly, the Jacor-developed national
promotion concept almost didn’t survive the
Clear Channel merger, according to Brown.

“We had o talk Clear Channel into it. We had
to twist a few arms, and a lot of them are probably
still skeptical about it. But once they see how it
works and the potential that’s out there, I doubt
very seriously that anyone will have a problem
with it.”

That hesitancy mirrored Brown’s own
thoughts about the concept when he was hired
for the job. “I'll be the first to admit that when we
first started this, I was skeptical too. But after a

spring for the bikes.

room there is for error.
“We've gone from 60 sta-
tions to 450, so a lot of people are going to have a
lot more questions. That's another reason we're
trying to get a head start on it. We've got a lot of
new people since the merger who haven’t been
through it before. Answering their questions and
getting everything I need from them on time ...
that's the biggest headache right now.”
National promotions also offer Clear
Channel’s national advertisers a chance for
cross-country exposure. Atlanta-based Internet
service provider Mindspring signed on for the
group’s “Harley Days of May” contest, and it
was an easy pitch, Brown recalls. “We went to
them and said, 'This is what we’re going to do.
We'd love for you guys to be a part of it. If you

have any interest, let us know.’ They said ‘yes’
on the spot.

“It was a big contest. That's one of the
advantages of being able to pool everything

Continued on Page 12

MAAAA S ekieaaEackololal e e eiao

“Honest disagreement is often

a good sign of progress.”
— Mahatma Ghandi
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During the athletic shoe wars several years

By Dick Kazan
ago, Nike marketing execs had what they
thought was a brilliant sales idea. To grab television viewers’ atten-
tion, they ran an ad in which a colorfully dressed Samburu tribesman
in Kenya spoke to the audience in Maa, his native language. Presum-
ably, he was endorsing their product. As he talked, Nike displayed on
the screen the subtitle “Just Do It.”

Unfortunately for Nike, a University of Cincinnati anthropology
professor saw the ad and transiated it for the news media. The
tribesman had actually said, “I don’t want these. Give me big shoes.”

The moral to this story: Sometimes we salespeople make mistakes.
What's crucial is that we learn from them and continue to aggressively
sell. By doing so, Nike has seen the value of its stock rise about 250%
over what it was then. Here's how you can also achieve outstanding
sales results:

* Listen to your customers and prospects. When Peter Brabeck
joined Nestlé as a frozen-food salesman in 1966, he carefully listened
to retailers and their customers. As a
result, he came to understand in
depth what those retailers wanted
and why. Then he began reaping the
benefits by providing it. At night, as
he’d unload his truck, he'd count an
ever increasing amount of money.

From such a modest start he learned the importance of listening as
he became a successful salesperson and a rising star. This year he
reached the pinnacle, becoming the CEQ of Nestlé, the world’s largest
food company, with 8,000 brands, 200,000 employees and 1998 sales
of $46 billion.

By contrast, during a recent presentation, | was surprised that a
radio salesperson wasn’t taking notes. He told me, “I don’t take
notes; | remember in my head.” He may remember in other parts of
his anatomy as well, but because of his inability to capture all of the
important information, he’ll lose numerous sales.

* Offer incentive programs. This is essential to motivate people. |
own an apartment complex that has a very capabie manager. In
March | instituted a month-end bonus for each month there are no
vacancies and all rents are paid in full, on time. Since then, without
exception, this manager has earned her bonus, which has made the
building more profitable with fewer problems, an apartment owner’s
dream.

In my computer leasing company, salespeople had a stair-step
commission plan, meaning the more they sold during the fiscal year,
the higher their commission rates. Most couldn’t wait to give them-
selves a substantial raise by attaining the top bracket.

When airlines want to dramatically increase sales to meet a
particular goal, for a limited time only they'll offer bonus frequent flier
miles, a sharply discounted price on particular routes or a free ticket
with the sale of the adjoining seat at full fare. Practically everybody
likes to save money, so sales jump sharply.

» Smile! A positive attitude with a sense of fun and adventure
makes business more enjoyable for everyone involved with you.
People respond favorably to those who exude positive energy, and
they distance themselves from whiners. Be a ray of sunshine, and
watch how others gravitate to you.

Next week I'll offer you two valuable sales tips from one of the
greatest salespeople in history, Wal-Mart founder Sam Walton.

THE ROADTo

SUCCESS

Dick Kazan is a successful entrepreneur who founded one of the largest computer
leasing corporations in the United States. He created and hosts The Road to Success,
the first radio talk show to offer on-air business consulting to business owners and
employees. E-mail your comments or questions to him at rkazan@ix.netcom.com.
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Continued from Page 10

together: You can offer bigger prizes. It's kind of like the
lottery or Powerball. It's a takeoff on the way Atby’s or
McDonald’s do their promotions. It's a nationwide
promotion, but you don’t draw attention to it. You don't
deny it, but you don’t draw attention to it.”

Others may try though. For example, a Cincinnati
Inquirer article last November told WVMX listeners
they were competing against several other markets in
the station’s $5,000 song-of-the-day contest. But Brown
says the only negative comments he’s heard have come
from newspaper columnists and competitors.

“People listening to the radio station couldn’t care
less. All they want is to know they have a chance to win
$50,000 or a new Harley or a new house. It's like when
you pick up a paper and you see an entry blank for a
Gillette contest to kick a field goal and win a million
dollars. You see it in the Cincinnati paper and perhaps
assume it's for people from Cincinnati. But that same
ad’s in every paper nationwide, and you’re competing
against the rest of the country. You don’t care — all you
care about is a chance to win.

“I've talked to people and asked, ‘What would you
rather do — compete against people from your own
market for a CD, or know you're competing against 30
or 40 other stations for a chance to win a million bucks?’
Invariably, we get the latter. We have very meticulously
put this thing together. We had our attorneys look at it.
The FCC looked at it. Everything is aboveboard, and we
intend to keep it that way.”

As the contests evolve, so do the rules. After a New
Jersey man won $35,000 while listening to a Dayton
station on the Internet, rules were modified to make the
contests available only to residents of the participating
stations’ Arbitron Total Survey Areas. “You learn by
doing,” Brown says. “It was the first time we’d done it,
and we didn’t think about that.”

After its initial post-merger doubts, Brown happily
relates, Clear Channel “absolutely” believes in the
concept. “And I do too. I need to apply myself and do
everything to make it work even better than it is. We're

EVEN PROMOTIONS ARE CONSOLIDATING!

very committed to it.

“We've discovered what
we think is the wave of the
future. It’s working for us,
and we couldn’t really care less if everybody jumps on
board or not. If other people are so inclined to come on
board and try to make it work, more power to ‘em, but
we're not going to share it with ‘em!”

THE AMFM MODEL

The primary concept: Using the power of the
company’s large cume as its bargaining chip, the
company works with artists and national sponsors to
create larger-than-life events for its various format
groups. Stations within the group are then given
opportunities to send large numbers of their listeners
to these events.

As Tilden explains, there have been a couple of
variations on the concept so far. “We put together a
‘Jammin’ Oldies’ tour. We've got Earth, Wind & Fire
and Barry White on tour to all of our ‘Jammin’ Oldies’
markets. Our ultimate goal isn’t to make money selling
concert tickets. Instead, our stations now have an
exclusive promotion with two strong core artists. They
can do client parties, promotions — they have all kinds
of options, and they can all do it their own way. We offer
them something we’'ve obtained with our national
‘stick" to do something good for our stations
formatwide.”

Another national promotion grew out of the
monthly conference calls for marketing directors within
each of the company’s various formats. “[Z100/New
York’s] Theresa Beyer, who runs the CHR conference
call, helped the format put together a trip to the
Bahamas for a concert. Winners from every market
were sent to the Bahamas for a weekend and a concert.

“To me, that’s a national promotion — that’s the
kind of thing you'll see us do in terms of national
contests or promotions. That's not the Clear Channel
model, but that's how I see us doing it: Using our
national clout to create unique and powerful prizes and
situations that our stations can use, and I think you'll see
them being very format-based.”

Continued on Page 14

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

CAMPAIGN SPARKLES
FOR JEWELRY STORE

SITUATION: Reis/Nichols Jewelers targets upscale consumers who
have the disposable income to buy custom-designed luxury items.
The company has been in business in Indianapotis since 1919, and
has in recent years used television as its primary advertising
medium. Independent jewelers are its main competition, and
marketing is a critical factor in bringing customers into the store.

OBJECTIVE: Store owner B.J. Nichols hoped to increase consumer
awareness of his store and location. He wanted to tell potential
customers about the great service and value offered by Reis/Nichols.
And, of course, he wanted to boost sales and profits for his store.

CAMPAIGN: WNAP designed a 52-week campaign featuring a
schedule of from 36 to 52 weekly commercial spots. The campaign
aired on WNAP and six other area radio stations. The creative theme
told listeners about the value, custom designs and service available
only at Reis/Nichols.

RESULTS: In the first year of this aggressive radio campaign sales
were up 40% for Reis/Nichols, and in the campaign’s second year
sales rose an additional 35%. The campaign exceeded its stated
goals, and B.J. Nichols plans to continue to rely heavily on the power
of radio advertising.

——— —RABTOOLBOX

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Almost half of those who purchased jewelry in the past 12 months
eam over $50,000 per year, and 35% are college graduates. Seventy
percent own their homes, and 39% have children living at home. This
group spends an average of 43% of its daily media time with radio.

INSTANT BACKGROUND — JEWELRY STORES

According to a 1998 Yankelovitch Partners survey of women aged
18-45 with household incomes of $60,000+, respondents who
described themselves as fashion-conscious bought an average of
3.1 pieces of fine jewelry every two years. Even those who did not
consider themselves fashion-conscious purchased an average of
1.5 pieces of fine jewelry. (About Women & Marketing, 1998)
RAB CATEGORY FILES

“Jewelry is a tough sale if you are just an independent jeweler in a
small town. But Mike McKnight, owner of New Spirit Jewelry, says
sales keep rising at his website, and he has little trouble finding his
female target customers on the supposedly male-dominated web.
Indeed, the web has helped McKnight stay alive in a shrinking market
for independent jewelers.” (Michael Tarsala, /nvestor's Business
Daily, March 1999)

For more information, call RAB’'s Member Service HelpLine at (800)
232-3131 or log on to RadioLink at www.rab.com.

...FROMYOUR TV MARKETING BUDGET.

r
BIG

Big Picture Creative. Television spots for radio.

972.818.700 www.higpicturecreative.com
contact Heather Hall or Mark McBovern

warAr—aRerieantraciohistorvy-com -
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The Industry Keeps Changing.
Your Company Demands More. More Ratings. More Profits.

More.
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Your company constantly demands more. More rat-

Strategic Tip 4.C
ings. More profit. You have to take it to the next level. :

You need a unique strategy. And a consultant who's more

Don't forget your
than just a music guru.

morning show’s
You need Alan Burns & Associates. | g

We go beyond music to help design custom strate- Hip act on the station’s

gies for our clients, help them develop their morning | overall TSL.

Dave Shakes, Donna Burns, Alan Burns, Jeff Johnson

shows, and create marketing and promotion plans and

Stations with success-
tactics that positively impact their ratings.

morning snows
Its a combination that really works for AC and CHR f ul morni & ho

0
stations in competitive markets like yours. convert U to 50%

more of their cume to

Pls—and thats a

Call us today to lock up Alan Burns & Associates’

Integrated Strategies System™ in your market. When

your company constantly demands more, you can' & ASSOCI ATES ; major TSL boost.

afford to settle for less. (703)648-0000

www.burnsradio.com |

[ Watch for more Strategic
Custom Strategies * Music * Mornings * Marketing & Promotion * Results Tips in coming weeks.

gy americanradiohistorvy. com


www.americanradiohistory.com

= - - R e
PR ——— - e -

14 * ReR July 30, 1999

et ™

management - marketing - sales

I MARKETING p
FINGER-CLICKIN’

EVEN PROMOTIONS ARE CONSOLIDATING! &7t
0 ] of having big contests with

one winner in the entire

S A SIDE-TO-SIDE SURPRISE
. - L |
“People are used to radio

Whereas Clear Channel’s national contests are largely  contests being things you do in your hometown,

] s Sometimes, a website doesn’t have to resort to flashy
arranged without the help of individual markets’ things that really touch them. Now I don’t think

graphics to get your attention. In the case of Adult

marketing directors, these people play a major role in anyone cares where a million dollars comes from, but Alternative WTTS-FM/ &
AMFM’s nationwide eftorts. “Everybody chips in and  they have to be upfront about the number of people Indianapolis’ page

helps,” Tilden notes. “The logistics are what we're good — involved in the contest, whether it's a national (www.wttsfm.com), a

at. By having our meetings and having people talking  contest. If they try to pretend it's local and get found clever automatic side-to-
together monthly, they get a lot of ideas. They hearabout  out, I think that’s going to be very bad for them. It's side scroll captures your

a sponsor that might want to do something like the  like those research things that say, “We want you to eyes just by virtue of the 5

unexpected. You’re not " -
used to seeing automatic e e .o
scrolling, much less a horizontal scroll, accomplished
with a short Java script.

Once your eyes are hooked, navigating around the
site is easily accomplished by clicking on “preset”
buttons, each leading to a different part of the site.

Bahamas promotion. They all know how to do those listen to this station.” When people find out that's just
kinds ot promotions, because they’ve all done them on  a radio station duping them into listening to them
their own. during a rating book, they get mad. There's a lot of

“We're using that power to get an artist to do a  smoke-and-mirrors stuff going on there, and it all
promotion for us that satisfies five, six or seven stations depends on whether they're being deceptive or
instead of doing six concerts in six markets. That gives  being upfront.”

you a much better opportunity to sponsor it with a While AMFM's post-merger promotional plans Content is heavy on artist information and sound clips,

national sponsor, because now they’re not just buying  haven’t been set yet, Tilden believes we'll see the with a “spotlight artist” section and a “listening room”

one market, they're getting six, seven or eight markets  group expand on what's been done in the past by for new music. Even the station’s playlist is linked to

tor about the same effort. It’s attractive for the artistsand ~ Chancellor. “The bottom line is taking advantage of RealAudio song snippets.

the sponsors.” our stick — our 66 million listeners — and how we Thesite also entices listeners to sign up for a “back-
Tilden says that while she and the company are great  create opportunities for our partners. We're orga-  stage pass,” granting them access to contests and fea-

tures such as daily music news. And of course, it helps

believers in the idea of national promotions, she’s not  nized to start doing that now. The things I've
the station build a list for database marketing,

sold on the virtues of her competitor's model. “At  mentioned are our first shots at doing them, but

[AMFM predecessor| Chancellor, our thought was that  they’re going well. I sce a lot of ‘hands in the middle Whatmakes your website “finger-clickin' good"? E-mail a short explanation and/

there’s a lot of opportunity, but not in the way Clear  fun,’ as Jimmy de Castro would say.” or screen shot aiong with an active URL to MMS Editor Jeff Aelrod at
Jaxelrod@rronline.com with “FCG Site” in the subject line.

August 22-28

SFO RA RD Sales & Promdtio_n Planning Calendar

August 22-28 Freedom of Enterprise Week, Be Kind to Humankind Week, Carpenter Ant Awareness Week

@ ® >— @ D @ D

National Pecan Torte Permanent Press Day Knife Day Kiss & Make Up Day Make Your Own Luck Petroteum Day Dream Day
Day Plumber’s Day Peach Pie Day Don’t Utter a Word Day Day Festival of World Sauntering Day
First America's Cup National Spongecake Waffle iron Day National Banana Split Sky Day Incandescence Nationai Cherry
yacht race (1851) Day Day The 19th Amendment Mother Teresa born Turnover Day
Liquid soap patented William “Braveheart” National Duck Day becomes law, giving (1910) First radio commercial
(1865) Wallace executed women the right to Tarzan of the Apes (1922)

(1305) vote published (1912)

Quick! Next to the weather, what are your
listeners most interested in?

’)) It's food! Eating healthy is a national obsession and Total Nutrition News

will help your listeners eat right. Breaking news, diet tips, facts and
ideas to help listeners of all ages stay healthy and strong.
No fads, no cure-alls, no weird science. Just solid information
explained by leading experts. News everyone can use.

FREE, no cash or barter, and no product plugs.

{ J ¥ I
, Nl;tri ti;: News Call 1-800-334-5800

before the competition
eats your lunch.

Available through MetroSource®,
ABC Satellite Services
and on the Web at

www.totalcereal.com/RM/.
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Join the labels that are
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finding spins they
MONITORING OVER
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MP3 PLAYER PUSH HEATS UP

By now we all know that MP3
is the format of choice for
transmitting audio over the
Internet. Its files are one-tenth
the size of an uncompressed audio file, yet most people
would not be able to detect an audible difference between
the two. Users can either download songs from the
Internet or convert their CDs to MP3 using software sup-
plied with the player.

By Bon Rodrigues

R&R Editor In Chief
ronrarronline.com

MP3 players have many advantages over portable CD
or cassette players: They have no moving parts, and thus
should be more durable. They are smaller and lighter than
their older counterparts, and the batteries will last longer.

Now that the music industry and hardware manufac-
turers have agreed on digital download security stan-
dards via the Secure Digital Music Initiative, prepare for
atidal wave of portable MP3 players to hit the market by
the holidayv season.

At this early stage of the technology more than a half-
dozen manufacturers have models on shelves or expect to
have them there soon. Another half-dozen companies plan
to have players for sale later in the year.

Ironically, most of the players don’t carry the brand
names that are so familiar on other consumer electronics
products: Sony, Panasonic, Toshiba and the like. The two
leading portable MP3 makers — Diamond Multimedia
and Creative Labs — are major manufacturers of multi-
media hardware for PCs, and in stores you're more likely
to find these MP3 devices in the computer aisle rather
than the portable stereo aisle.

Perhaps it’s understandable why some of those tradi-
tional companies haven’t developed MP3 players. Sony,
for example, has its own portable digital player (the
MiniDisc). It also owns Sony Music, which is part of the
consortium that only recently approved the SDMI stan-
dards. It will be interesting to see if Sony will decide to
manufacture an MP3 or MP3/MiniDisc combo player. Such
a decision will allow MP3 players to migrate from stores’
computer sections to the consumer electronics sections,
giving them credibility as real appliances and not just an-
other toy for computer geeks.

Most MP3 players are pretty much alike. They all con-
sist of a memory chip, an MP3 decoder and some kind of
interface that links to your computer so you can “popu-
late” that memory chip with the music or content you wish.
The players usually come with either 32 MB or 64 MB of
onboard memory; that's good enough for one to two hours

of musicat a “near-CD quality” setting. This setting doesn’t
sound as good as the “full CD quality” setting, but it's more
than adequate for use at the beach or gym. (The “full CD
quality” setting cuts capacity by half.)

You can also record speech at slower sampling rates, al-
lowing for as much as four hours on a 32 MB chip (not all of
the units have a built-in microphone, however, so if you
want to use one as a dictation machine, make sure it has
one). Most of the units also have the ability to add memory
by way of an add-on chip — an extra 16 MB of memory will
cost you about $50.

The first MP3 players, released nearly a year ago, are
now selling for around $100; newer models are sold for
about $200-$250. Those prices compare favorably to other

Diamond Multimedia’s Rio 500

digital devices such as the MiniDisc, but are far more ex-
pensive than simple cassette players. But MP3 manufac-
turers intend to offer a wider array of audio entertainment
than simply recorded music. Diamond’s RioPort website,
for instance, has just initiated a partnership with MTV Net-
works that will allow Rio users to purchase and download
content produced by MTV, VH1 and other networks.

* Diamond Multimedia Rio PMP 300 Special Edition

The second edition of the Rio ($250) contains 64 MB of
onboard memory, which équates to two hours of prere-
corded music al standard settings — that’s twice the
memory of the first-edition Rio, and the unit can be further
upgraded with an additional 32 MB memory card ($99).
The case is pretty cool too: Its translucent blue is reminis-
cent of theiMac. In August, Diamond Multimedia will ship
the Rio 500. This new player will feature a larger backlit
LCD display and a wider choice of case colors. It will also

include easier-to-user controls. It is also the first in the Rio
line that supports digital rights management, ensuring se-
curity for copyright owners. And later in the fall Diamond
will release additional models that include a microphone
for dictation use and a miniature hard drive with a 340 MB
capacity — good for about 10-hours of music storage
(www.rioport.com).

* Saehan/Eiger Labs Eiger F-10

This unit has actually been around longer than the Rio,
but since it’s had a more limited distribution run, few con-
sumers know it's around. The F-10 ($140) comes with the
standard 32 MB of memory, upgradable to 64 MB. A newer
F-20 model ($199) allows for additional expansion with
smartmedia flash cards (www.eigerlabs.com).

* Creative Labs Nomad

From the makers of the Soundblaster audio card comes
the only MP3 player that also contains an FM radio tuner.
The Nomad 32 MB ($169) and Nomad 64 MB ($249) —
both housed in a spiffy magnesium case — are now ship-
ping. Another unique feature is the Palm Pilot-like dock-
ing station, making it even easier to transfer songs between
your computer and the Nomad (www.nomadworld.com).

* Sensory Science Corp raveMP 2100

Costing $269, this model joins the latest edition of the
Rio as the only model expandable to 96 MB of memory (with
a 32 MB upgrade, $89), allowing for 102 minutes of “CD
quality” music or about three hours of “near-CD quality”
music. With its built-in microphone, users can record more
than four hours of voice messages, and a built-in personal
organizer stores thousands of telephone numbers in 16 fold-
ers and 20 pages of notes (wwrw.sensoryscience.com).

¢ Pontis Mplayer3

This European-made player ($199) comes with just 16
MB of memory. Additional 16 MB cards are available for
$49. It is compatible with Mac and Linux languages, how-
ever (www.mplayer3.com).

* Samsung Yepp E-32

Claiming to be the lightest player on the market at 2.3
ounces, the Samsung Yepp is currently making its way into
this country following its introduction in Europe. The model
has voice recording, a four-band equalizer and 32 MB of
onboard memory. Additional memory can be installed
through a slot. Another model with aradio tuner is expected
later this year. These models also have a digital copyright
protection scheme (yepp.co.krleng).

* RCALyra

Although RCA'’s consumer products division is not re-
lated to the RCA record label, it’s still startling to see the
logo of a major record company on the face of an M3
player. The Lyra, due out this fall, will play both M3 and
RealAudio G2 files. It features 32 MB of onboard memory
and will accommodate the IBM 340 MB microdrives down
the road (unwwlyrazone.com).

Webcast your station free*.

reach more listeners.
Increase market share.
generate revenues.

Unlimited Bandwidth « Unlimited Streams

contact: Affiliate Relations Department
888.643.6782, ext.302 e sales@webradio.com

*Special introductory Offer: Fres Setup, Support, Hardware, and Software.
Nominal fees for commercial stations, with first month free.

www.webradio.com
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0 Sammy Simpson, marketing director for Z104 talks about his
experience with their Million Dollar Contest in the Winter book.

ince last year million dollar contests have spread across the country. Is there a right way
to do it? Is it OK to just do it on your air without outside marketing? Is the contest mech-
anism important? Do you need to be first? These are just some of the questions you’ll need
to think about if you are deciding whether or not a million dollar contest campaign is worth it.

TQ: Why did you decide to 7=
use IQ's Million Dollar
Contest in the first place?

§S: We were coming off a
successful Fall book where
we did a "Live Free to the
New Millennium" promo-
tion that worked extremely
well for us, so we were
looking to raise the bar
with a break-through con-
test that was simple for our listeners
to play. We talked to the folks at 1Q
who suggested their Million Dollar
Contest promotion. The idea of a
million dollar contest was creating
quite a buzz around the country from
the success that Kiss in LA had

e S Ty
IQ's package focuses
completely on the
million dollar prize...
I think it's the money
that really motivates
people and that
turned out to be the
case with us.

A e P e v

experienced. So, we looked at it and
we felt it would be the right thing for
us to offer our listeners a great
incentive for the next book.

TQ: How did it work?

$§S: It's a turn-key package with the
TV production, the insurance for the
prize and detailed recommendations
on how to execute every thing you
need to do. The TV spots asked peo-
ple to listen to the radio station at
7:35 the next morning for a chance
to win a million dollars. The mes-
sage was simple, but after using 1Q
for the entire history of Z104, we
knew we needed a campaign that
really would cut-through and get
people's attention so that they tuned
into the station every day to win the
money.

TQ: So, you put the TV campaign on
TV and your own air, what kind of

Sammy Simpson

reaction did you get
from the market?

§S: Oh, it was
absolutely incredible.
I mean, the TV
response was almost
immediate with peo-
ple calling the station
that I know we had
never heard from in
the past. I mean, the
spots really were very
much in your face, really sold the
information very well. The thing
we've loved about this IQ campaign
has been that it's really a clutter-
buster on TV. When those spots
come on people really notice them
because they're so different from
anything else. We really needed to
get the message across with this
promotion and the spots really did
that.

TQ: What kind of media did you
run?

$8: I1Q's strategy is to keep the pro-
motion very immediate. So follow-
ing their plan, we went in and tar-
geted Sunday through Thursday
television. The promotion was run-
ning each weekday morning at
7:35. We really went after our lis-
teners on those shows and those
places on TV that we knew could
find them. We didn't use a shotgun
media buying theory this time. We
went after very specific targets with
shows that were attracting 18-34
year old listeners and we just put as
many spots there as we could. We
started out, Week 1 we were run-
ning over 300 points, and then the
next two weeks we were running
around a minimum of 200 points.
So, we went, so to speak, where the
fish are to get this message across
and to sell the promotion,

TQ: And you had a winner, didn't
you?

$S: Yes, we did. We had a great,
37-year-old female from the sub-
urbs here, right dead in the center of
the market, that actually picked the
winning day and is now a million-
aire.

TQ: That's great. Now tell me about

- ——————tiAn A oriceanradinhictary caom

T T
As radio contests
continue to compete
with things like state
lotteries, this
promotion puts you
on that playing field.
R e ==

the results you got in the Winter
book.

$§S: The Winter book was great. We
were coming off of Fall where we
had been a little flat. You know, we
felt we had some great marketing in
place, but as those things sometimes
happen we got flat book in the Fall.
But we came roaring back in the
Winter to just extraordinary results
with the Million Dollar Contest.
Our numbers were just through the
roof again, and T think everything
we did from the marketing stand-
point helped create that because we
had the buzz when no one else did
in the Winter time.

TQ: Your target is 18-34 Adults.
Give me some of the specifics on
the results.

8S: In the Winter book, we went
from 10th place to 6th place persons

thie ’blg.x 12
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With our TV marketing we pretty much
claimed the million dollar game in this city,
now people really identify it with Z104.

Sammy Simpson

Are Million Dollar Contests worth it? —————uouure

18-34 total week, and of
course the cume just blew
through the roof. And as far
as the non-ethnic side, the
station was number two, SO
it worked out extremely
well.

TQ: If you were to advise
someone looking at this
campaign, do you think it's
important to be in the mar-
ket first with it?

§S: [ think it definitely is important
to be in the market first with it, if
you can. If you can't, my suggestion
would be to use a TV marketing
campaign, like IQ's, to own this pro-
motion. It's one thing that I've seen
in many markets, where people are
doing this promotion, a lot of sta-
tions will put it on the air and put ali
their eggs into just giving a million
dollars away on the air, without any
TV. With our TV marketing we pret-
ty much claimed the million dollar
game in this city, now people really
identify it with Z104. I think we'll
always be looked at as the million
dollar station now.

TQ: So are you a contest believer
now?

$S: Well, as radio contests continue
to compete with things like state lot-
teries, this promotion puts you on
that playing field. You're able to
offer the big jackpot just like the lot-
teries, but the odds are actually bet-
ter. And the mass marketing is cer-
tainly going to get that word out
there to turn on those people that are
interested in playing these types of
big games.

TQ: Do you think the Million Dollar
Contest is a one-time-only thing or
do you think you can do this more
than once?

$S: No, I think you can definitely do

us today at m—zﬁ&

The TV response
was almost
immediate, with
people calling the
station that I know
we had never heard
from in the past.

e o TR

this more than once.

TQ: There are a couple of compa-
nies that do Million Dollar
Contests...what's differsnt about
1Q's package?

$S: Lots of things. I think their TV
spots are really creative and they
really cut through, that's a big part
of making this promotion work.
They also understand the insurance
and media side of things and their
suggestions for on-air execution
were very good. Another big dif-
ference is that IQ's package focus-
es completely on the million dollar
prize which they figure is why any-
body is going to do this in the first
place. Other companies focus on
things like birthdays, but I think it's
the money that really motivates
people and that turned cut to be the
case with us.
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Turner To Become
CEO For Ceridian

Arbitron parent company Cerid-
ian Corp. has promoted Ron
Turner to CEO, effective Jan. 1.
He will replace 10-year CEO
Lawrence Perlman, who will re-
matn Chairman of the Board until
he retires in May 2000.

Tumer is currently Ceridian’s Pres-
ident/COQ, a post he’s held since
last year. When he begins his new
duties. he will be only the fourth
CEO in Ceridian’s 42-year history.
Turner joined the company in 1993,
first leading the company’s defense
electronics business and then head-
ing operations for the entire corpo-
ration in 1998.

According to Perlman, “Ron
Tumner will be an effective leader
for Ceridian as it enters the new
century and the next stage of its
growth.”

Gann Heads Journal
News Ops In Tulsa

Brian Gann has been promoted
to Director/News Operations for all
three of Journal Broadcast Group’s
Tulsa stations: KVOO-AM & FM
and KCKI-FM. He also will serve
as KVOO-AM’s PD. Gann has
spent eight years as KVOO-AM &
FM's News Director.

Gann’s promotion comes as a re-
sult of some pending changes at
KVOO AM & FM. The stations are
currently a simulcast, but Journal
spokesperson Mary Alice Tierney
tells R&R, “The stations will soon
broadcast separately, and KVOO-
AM will be a Classic Country for-
mat with a heavy emphasis on
news and information.”

Journal/Tulsa VP/GM Mike De-

Marco commented, “We are fortu- |

nate to have a leader of Brian’s cal-
iber in our radio stations. He has led
our news department to national
prominence through his intense
work ethic and fair-minded

GANN/See Page 34

Kansas City’s Got ‘Game’; Melchior PD
ntercom debuted Sports/Tatk KKGM-AM (The Game)Kansas City
last Friday (7/23), following week-long rebroadcasts of great events

from the market's long sports history. The new station is the result of Enter-

com'’s recent purchase and move-in of the former WREN-AM/Topeka and
becomes part of Entercom’s market cluster, which already includes News/

Talkers KCMO-AM and KMBZ-AM, Country WDAF-AM, Oldies KCMO-

FM, AC KUDL-FM and Rock KYYS-FM. (Entercom acquired four more KC

outlets in its deal to buy 43 radio stations from Sinclair; see story, Page 1.)

The Game will offer Kansas City sports fans a combination of live local
sports/talk and network programming from both One-On-One Sports and
ESPN Radio. Former WBNS-AM/Columbus, OH afternoon personality
Brooks Melchior has been named PD for the new station and will co-host,
along with Kansas City Star reporter Joe Posnanski, The Locker Room, a
daily local sports/talk show.

Melchior and Posnanski got the station off the ground — fiterally — by
broadcasting live from atop a bitlboard in downtown Kansas City for the
station’s first 24 hours on the air. They were joined by local sports notables
and One-On-One sports/talk hosts Johnny Renshaw and Papa Joe Chev-
alier, who both originated their national shows from KKGM'’s inaugural event.

“A 24-hour sports station in Kansas City is long overdue,” Melchior told
R&R. “And for me, having grown up in this town, it's the opportunity of a
lifetime to come back home and be a part of this exciting new radio station”
Prior to his stint at WBNS, Melchior did minor league baseball play-by-play
throughout Ohio, most recently as the voice of the Columbus Clippers.

Independent marketing and pro-
| motion firm Jeff McClusky & As-
sociates has named Greg Peck
Head/Urban Promotion. Concur-
rently, the company has tapped Mic
Fox to the newly formed Urban
Promotion division. Both will be
based in IMA's Chicago headquar-
ters.

JMA President Jetf McClusky
said, “Our commitment to the busi-
ness continues — to provide a great
promotional service to the record
companies that is passionate and
credible in regard to helping them
expose and break their artists. At
the same time JMA provides a
benefit to broadcasters that will en-
hance their rates, provide great pro-
motional opportunities for their sta-
tions and assist in nontraditional
revenue programs.”

Peck joins JMA from his New
York-based promotion and market-
| ing company, Peck & Anderson.
j Prior to that he held VP/Promotion

Peck, Fox Join New JMA Urban Promo Div.

Peck

posts at Qwest/Warner Bros.
Records. Island Records and Elek-
tra Records. “lt is my supreme
pleasure to join JMA and help its
continued growth as a full-service
company.” Peck noted. “More im-
portantly, I'm thrilled to be reunit-
ed with one of my oldest and clos-
est friends, Jeff McClusky.”

Fox was previously PD at Urban
WPHI/Philadelphia. He was also

McCLUSKY/See Page 22

Newsbreakers

Infinity Promo Group Names Keay Managing Dir.

nfinity Promotions Group has tapped Jay Keay as Managing Director.

He will be based in New York.

“Jay has been very successful in creating new business for our six sta-
tions in New York over the past two years,” said Greg Janoff, the unit's VP
“With over 25 years of experience in sales, marketing and management,
Jay's extensive knowledge and in-depth understanding of the New York
market make him an ideal choice to lead the Promotions Group’s New York
office to even greater heights”

Prior to joining CBS, Keay spent five years as Director/New Business
Development for Talk WABC/NY. He also served as VP/Sales for Christal
Radio, was involved in the launch of the Wall Street Radio Network and
spent 13 years with Eastman Radio.

Kahn Now WW1 Sr. Dir./Affiliate Sales, Talk

Westwood One Director/Talk Programming Larry Kahn has been
upped to the newly created position of Sr. Director/Affiliate Sales,
Talk Programming. In his new role Kahn will oversee
the affiliate sales team for WW1's stable of nationally
syndicated talk shows, including Don Imus, Tom Leykis,
Larry King, G. Gordon Liddy, Jim Bohannon, Don &
Mike and Bruce Williams. Kahn will also continue to
manage day-to-day programming operations for the
network’s talk programming.

“Larry has extensive experience with the top pro-
grammers in the country,” said Sr. VP/Director, Affiliate |
Sales Peter Kosann. “He knows their needs and will |
help stations grow their ratings and revenue through
their partnership with Westwood One. He's an awe-
some addition to the team.”

Prior to joiningWW1 in 1994, Kahn was Asst. PD at
WOR-AM/New York. His background also includes stints as a producer for
WRKO-AM/Boston and WKIS-AM/Orlando. “Peter Kosann has articulated
a clear and exciting vision for Westwood One’s Talk programming,” Kahn
told R&R.“I'm very enthused about his strategies and ideas for the future
of our talk product, and the energy that he has created here at Westwood
Oneis infectious”

Kahn

Gurainick Takes Root As Executive VP/Sales

arc Guralnick has been hired as Exec.VP/Sales for Root Com-
munications, which operates 25 stations in five Southeastern mar-
kets. He most recently was GSM for Chancellor's WIOQ-FM/Philadelphia.

“l am very excited about Marc joining our fast-growing group of stations”
said Root CEO Dan Savadove. I have worked with Marc twice previously
and know him to be a winner who gets the job done well. His experience
and track record of driving all types of radio revenue, from avail-based agency
business through nontraditional revenue, are a perfect fit for Root's needs”

Guralnick’s resumé also includes AE stints in Philly atWYXR-FM, WJJZ-
FM and its predecessor WEGX-FM. He began his radio sales career at
WBSS-FM/Atlantic City, NJ.

RS )

COME SEE WHAT’S NEXT

CMJ is calling you out. No other music event takes over New York City like
we do. G-SHOCK CMJ MusicFest '99 rocks phat beats and walls of noize at over 50
venues in Manhattan. Check out cutting edge music and film. Schmooze with industry
insiders and tomorrow's stars. 4 days. 4 nights. 1000 bands. 48 hours of film.

CMJ FilmFest ‘39 spotlights dynamic new film talent with independent
features, shorts and advance screenings of upcoming major releases.

WA erearradiohistornv-com

MUSICFEST *99

CMJ '99. THE BIGGEST MUSIC INDUSTRY EVENT IN THE WORLD.

For more information call 516-498-3150 or visit our Website,

oresented by

CMJ FILMFEST 99k(i,,.;:-{__«_'y.f,:...4F
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O O e O
0 o -..'



www.americanradiohistory.com

W
ENVINAR;

Become a Better PD
Engt Hours or Less

a Arbitron’s “Beyond the Basics” Seminar Helps
1999 Schedule You Understand Your Ratings, Listeners and Market
D Even Better
enver, CO
™ Understanding the performance of your station and your listeners is at the heart
ursday., August 5_ of every program director’s job. With an ever-growing list of choices, your job
Denver Aiport Marriott at Gateway Park | of keeping listeners loyal and your station on top is harder than ever.
Columbus, OH To get an edge on the competition, you need more than data. You need to know
Thursday, August 19 how to turn data into useful information. And that's exactly what the Arbitron PD

Concourse Hotel & Conference Center Seminars can help you do. Some of the things Beyond the Basics will cover:
* How to use quantitative and qualitative data in programming

! Orlando, FL e The latest radio industry studies from Arbitron
Thursday, October 14 e All the new tools from Arbitron for programmers
Wyndham Palace Beyond the Basics presents in-depth, unbiased information from experts that's

SPECIAL: Optional “behind-the-scenes” |  available nowhere else. You'll learn how to make sense of Arbitron data and
Disney World tour (Friday, October 15) make better use of it every day. In short, Beyond the Basics can make you a
more effective PD and help your station become a stronger competitor.

Columbia, MD
Wednesday and Thursday, Seminar Registration Info
November 10-11 Beyond the Basics is only $90 and open to Arbitron clients only. Discounted
Arbitron Headquarters hotel rates are available for early registrants for every seminar. For more
SPECIAL: Also includes Arbitron information on individual seminars, visit www.arbitron.com or call Bob Michaels
\ _/ Toregister, fax the coupon below to (972) 385-5377.
- A
Name Title
Station Phone
eff Mc & Associates
3 prarietll%&ésromohton @I\ Address - -
M,
i The Leader M’m”” City _State Zip _ _
F Fax _ E-mail -
I ) -
AvA
M"n VST S NFRRLPTY — Lt e
sl ARBITROIN
PD Seminar sponsors A Ceridian Company www.arbitron.com

. L americanradinhicetaryy com
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PRODUCT

We have cost sffective answers for yeur promotionsl nesds!

- 8x10's
500 — $80.00

4x6 - JOCK CARDS

1000 — $91.00

#* PRICES INCLUDE
TYPESETTING & FREIGHT

s FAST PROCESSING

% OTHER SIZES & COLOR
PRINTS AVAILABLE

1000 — $108.00 |}

2000 — $125.00 |}

PRODUCT
SHOWCASE

Call Dawn Garrett

] \
THe INDUSTRY'S NewsPaRER

310-788-1622

want more hits
on your website?

(CREEN)
www . linkscreen.com

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

call mahlon moore @ 808.739.2662

- EventTape® * FlashBags™

BunchaBAl\ll\lERS"‘ . Ponchns

6209 Constitution Drive « Fort Wayne, IN 46804
Fax: (219) 436-6739 « wwvy.firstilash.com

1-800-21-FLASH

Registration

and

Contest Boxes j

SAVE MONEY!
USE YOUR STICKER
ON A BLANK BOX.

o blank Registratio
ntests. They will el

made of t" dy wh te
CHOOSE FROM 2 POPULAR SIZES:

P LARGE 117w 13", IS * SMALL 8" w, 10", 1T

~~ " ALL THE SAME LOW PRICE!

o | 1:24 BOXES 495
YOUR | 25-49 BOXES 423
STICKER | | 50-99 BOXES  3.95

HERE 100-249 BOXES 3.75

N S 250+ BOXES  3.50

Call for our FREE 52 page catalog!

[ADOBE[GRAPHICS[SIDESIGN

'qann'ﬁmm@mgmg

I 800 726 9683
Leslie * Lisa

Looking for a new station logo?
Change formats? New owners?

www.hotlogos.com

Professional and Affordable Logo Design

Call: 314-613-7887

e-mail: radiologos@hotlogos.com

Satisfied Clients Include:
WXTM, KVEN, WCIL, KKSB, KBBY,

| WKKX (Billy & Sue), WEZB (Booker & Brady

Be Seen. Be Heard!

Mention this ad and recelve 10% off your orderl

1-800-553-3593 612-895-0947
www.landmarkcreations.com B

For your next promotion...

Step up to the

Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com

Powerful * Affordable * Dramatic

Rewr1t1ng the
rules for radio

We call it the
“Y factor”

Our Clients call it incredible television!
Entertainers such as George Strait, Tim
McGraw, Elton John, Celine Dion rely on
Bill Young Productions for fast, atfordabie
production with a creative edge

Now...it is your turn.
(281) 240-7400

www.billyoungprod.com
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Web

Continued from Page 1

What does that all add up to?
Equity stakes in eight Internet
ventures — SportsLineUSA.
Marketwatch.com. StoreRunner,
Office.com. ThirdAge Media,
Switchboard and. most recently,
Medscape and Rx.com — in a
little over two years.

CBS President/CEO Mel Kar-
mazin ultimately hopes to drum
up enough Wall Street enthusiasm
for these investments 10 spin them
off in a separate entity called
CBS.com. The strategy may pay
off: SportsLineUSA’s revenues
were up 63% in the first quarter of
this year, while Marketwatch.com
revenues were up a whopping
168% in the same period.

The broadcaster has also used
these deals as entry into the online
programming world, with CBS
News providing, for instance, con-
tent for an upcoming consumer
health care site it is co-developing
with Medscape.

Similarly, Walt Disney just last
week bought the 57% of online
search directory Infoseek that it
didn’t already own. Last year Dis-
ney launched the Go.com search
directory (which includes links to
Radio Disney and the sites for the
ABC Radio O&Os), and soon head
mouseketeer Michael Eisner hopes
to parlay that — coupled with the
company’s stake in website de-
signer Starwave — into an Internet
spin-off.

Clear Channel also recently got
in on the barter act. agreeing to
swap $12.5 million in radio, TV
and billboard advertising for a 4.5%
stake in “‘Internet superstore”
BuyltNow.com.

And the trade isn’t just for the
big boys, with Radio One express-
ing some interest in the “CBS
model.” CFO Scott Royster told
R&R the company will likely un-
dertake a similar initiative in the
next three months.

Step Right Up

At one time radio station web-
sites may have been mostly “bro-
chureware” with nothing but a logo,
a programming schedule and ads to
distinguish them. But now groups
are bringing Internet strategists and
marketing and sales teams on
board, and they have visions of
grand local web “communities”
with one-stop shopping for news,
traffic, weather, sports, new music
and, of course, the all-important
e-commerce.

AMFM’s plans may be the
most elevated of them all.
AMFM Interactive (AMFMi) has
already launched local portal
www.Q102philly.amfmi.com —
which will have streaming audio,
e-mail accounts and e-commerce
— and more are coming. with
market managers exclusively de-
voted to the local portals.

Stay tuned for AMFM.com.
which will stream content for all
the former Chancellor Media and
Capstar Broadcasting radio sta-
tions. as well as a network of
Internet-only stations — as many
as 600 by June of next year. These
sister 'Net-only stations will be the
proving ground for music you don’t
hear on the air first.

e -

Newsbreakers

Meanwhile, AMFM Equities
will scout CBS-type deals where
radio inventory and sponsorships
are traded for equity stakes in
new-media companies. AMFM
dipped its feet in these waters last
month when it bought 25% of
CustomDisc.com, a site that allows
users to burn their own custom
CDs. Look for e-commerce partner-
ships to bloom from that deal.

Hispanic Broadcasting has big
plans too: VP/CIO Lawrence Arevalo
aims to build www:hbcca.com into a
web community for the Hispanic
market. “What we see is 42 small
portals, and collectively they make
one big portal.” he told R&R.

By Sept. 1 he hopes to have all
42 Hispanic stations up on the
prototype portal, which may fea-
ture news, weather, sports, horo-
scopes, e-mail, free web pages,
etc. Then begins “phase two,” in
which “more technical things” —
maps, search engines, webcams
in the radio studios. etc. — may
be added.

Game Plan

Arevalo provided a snapshot of
what the game’s all about. First you
offer ads on the site(s) for cheaper
than a radio spot. You promote the
hell out of it on your billboards and
with unused broadcast inventory.
You enable e-mail and chat rooms
to build the communities. And you
drive traffic to buy music: If you list
the top 20 of the week, you can
provide links to buy those songs,
maybe from a national vendor like
an Amazon.com or a CD Now.

Emmis Communications” Jeff
Smulyan wants in on the game as
well. He called a meeting in New
York last month — which attracted
representatives from Citadel Com-
munications, Jefferson-Pilot Com-
munications, Greater Media and
Susquehanna Radio — to gauge in-
terest in starting up a national web
portal with links to local stations’
websites, e-commerce, etc. Smul-
yan was tight-lipped on further de-
tails about the venture, but he added
that “the key to the portal is that a
lot of broadcasters have realized
they’re giving away value to third
parties,” such as Broadcast.com.

Does that portend an exodus
from the largest purveyor of
streaming media on the web? Hard
to tell. Susquehanna President/
COO Dave Kennedy and others
say “no” for now. Andy Collins,
Broadcast.com’s Director/Radio
Sales, told R&R the company is
focused on what it believes it does
best (audio streaming) and has no
plans to veer off course. Hence, sta-
tions like Susquehanna’s KSAN-
FM/San Francisco will likely con-
tinue to turn to Broadcast.com (or
OnRadio, etc.) for web exclusives
like this month’s “Cubicle Concert”
with the band America.

Cox Interactive Media’s versions
of the local portals are its
Sidewalk.com-ish “city sites.” such
as “Access Atlanta.” which has links
to weather and traffic (courtesy of
Cox Radio’s WSB-AM), as well as
shopping. entertainment, etc.

Not wanting to miss out on the
Internet gold rush, public radio has
also jumped in the game. National
Public Radio announced in March

pubcaster portal with Minnesota Pub-
lic Radio. The site, yet to debut, will
feature national and regional pro-
gramming. as well as e-commerce.

Public Radio International says it
is creating a product with a more lo-
cal twist, joining hands with
Bosion-based Public Interactive to
create a “distributed portal” that will
provide content for local public sta-
tions’ websites. Among the features
of the service will be a real-time
news database with news provided
by local stations and audio archives
from PRI and NPR shows.

Some recent data suggest. how-
ever, that the Internet audience’s
enchantment with portals may be
waning. According to Nielsen-
NetRatings — the Internet re-
search arm of the TV ratings com-
pany — search engine/portal traf-
fic rose just 5% from March to
May. down significantly from
double-digit gains last year. Users
may be migrating to specialty sites
instead of the one-stop-does-it-all
clearinghouses.

Surprisingly, some groups have
yet to fully embrace the streaming
media possibilities on the Internet.
CBS has most famously resisted
thus far. It is waiting to “find a vi-
able business model that makes
sense,” said McClintock. Radio
One, which has been more focused
of late on going public, has also
shied from the streaming arena, al-
though Royster said the company is
actively seeking a web partner.

Perhaps they might look to Feed
The Monster — the new incarnation
of former radio broadcaster Red-
wood Broadcasting — which says
it’s building out a national network
of 175 radio sites in the top 25 mar-
kets, Thus far it has launched two
sites: www.KROQ.com and KITS/
San Francisco’s www:live[05.com.

What’s The CPP?

And what of the two most criti-
cal barometers of success for any
medium: ratings and ad dollars? Ap-
parently they are both trending up-
ward. according to recent studies.

Arbitron NewMedia revealed in
its latest survey of web audience
measurement that users are going
into cyberspace more and more for
information about advertisers and
to buy products. Similarly, a study

UPDATE

the 'Net.

for during the past few years.”

chose a satellite service.

Arbitron Sets Simulcast Guidelines For Fall ’99

A rbitron has finalized the manner in which simulcast radio staticns are
reported in the ratings for each market, effective with the fall ‘99 sur-
vey. The new policy contains the following provisions:

« There will be no limit to the number of stations that can be included for
a simulcast combination. Until now a simulcast consisted of two stations

= Stations may choose to be reported with a combined total-line-only
listing in all Arbitron reporting services, provided they simulcast 100% of all
programming (including commercials) during the week and 91% of ak week-
end programming; programming between midnight-6am is not factored into
Arbitron listening estimates. Simulcast stations must select one siations
calls to be reported on the total-line. The call letters of all of the simulcast
stations will appear in a special notice section of the printed report

Stations that do not fall under the above simulcast provisions will receive
only individual station estimates in all Arbitron services. Arbitron will also
refrain from generating prior survey estimates or four-book averages for
the combo and will build trends over time. Minimum reporting standards
remain unchanged from the current guidelines.

Radio One Readies Rollout Of ‘Boomer Oldies’

adio One is hitting the Internet to roll out its fifth format, “Boomer
Oldies”” Set to arrive Aug. 15, the 2,200-song library is stored on a
hard drive at each affiliate, but localized segments will be delivered via

Radio One PD Tony Mauro told R&R the most unique aspect of the
system is its “hands-free” operation. “There are a lot of people delivering
voice tracks over the Internet;” he explained. “In our case, nobody at the
other end has to be there to insert them into the programming. Our system
automatically grabs them from the server”

The localized segments will be downloaded through computer hardware
and software provided by Radio One.

Director/Affiliate Sales GilWohler noted a demand for services offering
Boomer Oldies’ mainstream library of music, which covers 1964-79.“A lot
of the Oldies formats are just that: They're old;" Wohler remarked. “The
Oldies demographic has changed, and the music we’re playing hits the
hearts of baby boomers. We've made [the target demographic] younger
primarily because of the research we've done and what people have asked

Of the music library from TM Century, Mauro said, “We're not going to
play 2,200 songs, but the titles are there if the station wants to add more
flexibility in the morning show." Mauro and Wohler also noted that Internet
technology allows stations a substantially lower start-up cost than if they
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earlier this year showed that listen-
ing to radio station websites had
doubled in only six months.

The Internet sector is also re-
warding radio handsomely for driv-
ing traffic to websites, according to
Schroder analyst Niraj Gupta. In
the first quarter of this year, he said,
’Net companies accounted for 18%,
or $38 million, of the $208 million

spent by all industries on national
spot and network advert:sing — up
27% from the last quarter of "98.
He further expects billing from
online outfits to reach $250 million
this year. That would represent a
240% increase over last year and
make the category the third-largest
advertiser behind retail and tele-
communications.

Mega

Continued from Page 3

for Hispanic population in the U.S.
WLLH is located in Lawrence, and
there are a lot of Hispanics there.”

Mier began his career at
WONQ-AM/Orlando. After a stint
as WSKQ PD in 1993, he joined
WAMR-FM & WRTO-FM/Miami
as Operations Director. I don’t
like to jump into things unless I
can do them well. and Hispanic
radio has a future here.” Mier
siated. *“It represents a challenge to
me, because the market was al-
ways overlooked and had always
featured brokered programming.
But this company takes chances
on smaller, growing markets. like
Philadelphia, Boston and Wash-
ington, that haven’t been served.
1It’s about time a company came in
and decided to make some money

that it was developing its own | and grow some ratings.”

- e ——— i R R ek R R

Mega Communications owns and
operates 16 radio properties nation-
wide. Except for WNEZ, all offer
Spanish-language programming.

Friedman
Continued from Page 3

people I have enjoyed working with
at KTAR. the opportunity to come
to Chicago and work with George-
ann Herbert and Rod Zimmerman
at WBBM was too good to pass
up,” Friedman told R&R. “I've al-
ways dreamed of living in Chicago
— it’s such a great city with so
much going on. I'm joining one of
the best newsrooms in the country.
and I couldn’t be more excited. I
look forward to working with ev-
eryone to continuie WBBM’s great
news tradition for Chicago radio
listeners.”

Haskell
Continued from Page 3

Haskell joined WYCD as Asst. PD
in 1993, serving as PD from 1995
until relinquishing the post last De-
cember to concentrate on his on-air
work. Haskell’s programming back-
ground includes stints at WKSE/Buf-
falo and WXLK/Roanoke.

AMFM flipped Classical
KVOD/Denver to “Jammin’ Old-
ies” in May, changing its call let-
ters to KDJM (R&R 5/28).
—— e A

DG

Continued from Page 3

“Having worked closely with
Matt and Omar. I have every con-
fidence in their ability to execute
DG Systems business plan and de-
velop new avenues of growth,” re-
marked Ginsburg. “I believe our
shareholders will be well served by
these appointments.”
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fesns

® COLE BRANDON has joined Eagle

Research as Qualitative Mgr. of the At-

lanta focus group facility.

. National Hatlln

® MJI BROADCASTING presents
Back to School at Rock and Roll High,
atwo-hour Labor Day special featuring
tracks from Limp Bizkit, Blink 182 and
Godsmack, as well as Van Halen and
Guns N’ Roses. The market-exclusive
is available for barter; (212) 896-5333.

® WESTWOOD ONE debuts The
Working Woman Report, a 60-second
vignette featuring news, ideas and in-
spiration for women in the business
world. Working Woman Editor- in-Chief
Bernadette Grey produces and anchors
the segments; (212) 641-2057.

¢ CRAIG BAM-
SEY is appointed
Sr. VP/Strategic
Planning & Busi-
ness Development
for the Universal
Music Group. He
was most recently
VP/Business De-
velopment.

Bamsey

® KEITH MILTON rises from Sr. Dir/
Video Production toVP/Video Produc-
tion for Virgin Records America.

~ Industry

® THE NAB EDUCATION FOUNDA-
TION will hold an executive seminar on

-

broadcast journalism October 6-8 in
Atlanta; (202) 429-5350.

® HUGH MILLER, most recently Sr.
VP and Group Controller for Universal
Music Group, is appointed Chief Finan-
cial & Administrative Officer at
Music.com.

© RESEARCH CONCEPTS COM-
PANY has launched a website pertain-
ing to Arbitron diary reviews: www.rsrch
con.com.

® CHRIS BLACKWELL, founder of Is-
land Records, joins listen.com’s board
of directors.

Products & Services

¢ AUDIOGRAPHICS.COM will host
the firstin a series of online discussions
with radio programmers, general sales
managers and owners on Tuesday (8/
13) at 3pm. These online forums will
take place weekly in the conference
room at AudioGraphics.com

h

~ Changes

AC: Former KHYL/Sacramento
overnighter Rex McNeill takes in-
terim afternoon duties at KJSN
(Sunny 102)/Modesto, CA.

Classic Rock: China Smith joins
KCBS-FM (Arrow 93)/L.A. for
weekends.

CHRONICLE

Biamis

Talk host Turi Ryder, husband
Scott Adams, son Coleman Henry
Adams, July 21

ConDoLENCES

Founder and former president of
Talk America Radio Networks
John F.Crohan, 69, July 25.

Talk radio pioneer and Liberty
Works Radio Network host Ed
Ellison,70, July 23.

AMFM, Inc. Sales Executive
Patrick Sorrells, 32, July 23.

Rock: WAAF has moved to 116
Huntington Ave., 10th flr., Boston,
MA 02116.

Records: Harry Safter steps up as
Sr. Dir./Sales at Sony Wonder/SMV
... Doreen D’Agostine joins Angel
Records as Publicity Manager ...
Rhino Records taps Jennifer Auh
as Int’l Sales & Mktg. Mgr., and
Wendi Cartwright becomes Dir./
Repertoire Licensing ...Walt Disney
Records promotes Susan Evans to
Dir./Finance.

Industry: Music Choice announces
the following organizational
changes: Jennifer Churchill is pro-
moted to VP/Sponsorship Sales,
Karen DeBow is made Mgr./Cre-
ative Services & Trade Events and
Bari Zach becomes Coordinator/
Sponsorship Sales ... At Broadcast
Electronics, Gill Rudelph is named
Customer Service Engineer,
Theron Hayse is tapped as Sr.
Acct. Mgr., South Central Region
and Travis Harris becomes Sr.
Acct. Mgr., Mid-Atlantic Region ...

Roger Stebenne steps up as VP/
Operations at the Mason Box Com-
pany, and Michael Gruslin is pro-
moted to VP/Finance & Adminis-
tration ... Michael Anthony
Pulgini comes to BMG Distribu-
tion as Acct Rep. to Borders ... Jo-
seph Isentstein retires as Sr. VP/
Human Resources at BMG Enter-
tainment ... Mary Ann McAllister
is named Mktg. Dir. for Haines and
Company Americalist Broadcast
Marketing Group.

PROS ON

THE LOOSE

Joe Bonadonna - PD/after-
noons, WMMR/Philadelphia (215)
934-7886

Bob Gowa - PD KFGY &
KSRO/Santa Rosa, CA (707)
698-0129

Bobby Quinn — mornings,
WOW-AM&FM/Omaha (712)
366-0139

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
(972) 991-9200

Classic Rock

Chris Miller
No adds

Hot AC

Steve Nichols
RICKY MARTIN La Copa De La Vida
TLC Unpretty

Starstation

Peter Stewart
No adds

Touch

Ron Davis
No adds

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

KISS Nothing Can Keep Me From You
PRETENDERS Human
TOM PETTY & THE HEARTBREAKERS Swingin'

Alternative

BUCKCHERRY For The Movies
EVERCLEAR The Boys Are Back In Town
SHADES APART Stranger By The Day

CHR/MHot AC
702 Where My Girls At?

Mainstream AC

RED HOT CHILI PEPPERS Scar Tissue
BRITNEY SPEARS Sometimes

Lite AC
MARTIN Who

NAC
DOUBLE SCALE Locomotion

uc

JAGGED EDGE Keys To The Range
PUFF DADDY PE. 2000

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082

CHR

Mike Anthony

RICKY MARTIN She's All | Ever Had
RED HOT CHILI PEPPERS Scar Tissue
SHANIA TWAIN You've Got A Way

Mainstream AC

SOPHIE B. HAWKINS Lose Your Way
RICKY MARTIN She's Alt | Ever Had

Hot AC
PHIL COLLINS You'll Be In My Heart

Digital Soft AC

Mike Bettelli
No Adds

Delilah
No adds

Alternative
No adds

Urban

WHITNEY HOUSTON My Love Is Your Love
PUFF DADDY PE. 2000

TRU Hoody Hoo

JONES RADIO NETWORK
Jim Murphy » (303) 784-8700
Rock Classics

Rich Bryan

No adds

Aduit Hit Radio

JJ McKay

ALANIS MORISSETTE So Pure

Soft Hits

Rick Brady
No adds

RADIO ONE NETWORKS
Tony Mauro  (970) 949-3339

Hot AC

Yvonne Day

LEN Steal My Sunshine
New Rock

Steve Leigh
DAYS OF THE NEW Enemy
EVERCLEAR The Boys Are Back In Town

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-3000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer
No adds

Soft AC

Andy Fuller
KENNY G wLOUIS ARMSTRONG What A Wonderful...
SHANIA TWAIN You've Got A Way

Bright AC

Jim Hays
FASTBALL Out Of My Head
PEARL JAM Last Kiss

R

Entercom
Continued from Page 1

according to Schroder & Co. ana-
lyst Niraj Gupta.

Entercom is the sixth-largest ra-
dio group, but will soon be the
fifth-largest. It currently owns 42
stations in eight markets, including
the largest radio station clusters,
based on gross revenues, in Seattle
and Kansas City. It has the second-
or third-largest clusters in Boston,
Portland, Sacramento, Rochester
and its other markets. Entercom
programming runs the gamut from
Oldies to Rock, News/Talk to
Country. NAC/Smooth Jazz to
Sports, and includes such industry
jewels as WRKO/Boston and
KCMO/Kansas City.

“The Sinclair acquisition is in
furtherance of our stated growth
strategy,” said Entercom Chairman/
CEO Joseph Field, who started the
company in 1968. “It will signifi-
cantly enlarge and expand

Entercom’s platform to include 12
of the top 50 markets and will en-
hance the company’s geographic di-
versity by adding new markets in
the Northeast, Southeast and Mid-
west to complement our position of
market leadership in the Pacific
Northwest.”

His son, President/COO David
Field, added, “The Sinclair group is
an excellent strategic fit with
Entercom and will significantly en-
hance our reach by adding eight
new markets.” The younger Field
noted that the deal also means “ac-
quiring several outstanding cluster
positions, including the No. 1 posi-
tion in four new markets. These new
properties are well-positioned for
significant growth in the future.”

Under terms of the deal,
Entercom would also buy $5 mil-
lion worth of advertising on Sin-
clair’s television stations during the
next five years and pay for up to $2
million in capital improvements that

Baltimore-based Sinclair had com-
mitted to undertake.

‘A Great Deal’

Entercom Sr. VP/CFO Steve
Fisher told R&R “it’s a great deal”
and noted that $1.5 million of the
sale price is for Sinclair’s 300,000
shares of USA Digital Radio.
Entercom expects to own at least
82 stations in 16 markets when the
deal settles. Talamantes told R&R
the deal is expected to close by
year’s end.

And it’s a great deal for Sinclair
too: The company announced it
would sell the stations on June 8
and immediately began talking to
“a variety of parties,” according to
Talamantes. Sinclair — which be-
gan as a Smith family-owned TV
operation in 1986 and entered radio
in 1996, when it bought 23 stations
from River City Broadcasting —
also considered launching a radio
IPO, but “decided on this course

maricoonradiaohiotonr oona

because of the high valuation” of
Entercom’s offer.

“High valuation” indeed. What
that means is Entercom was will-
ing to pay top dollar for the prop-
erties. Sinclair CEO David Smith
said, “We value this transaction
with Entercom at 20 times our ra-
dio division’s 1999 expected ad-
justed EBITDA. This deal dramati-
cally highlights the value of the
next wave of station consolidation,
the advent of digital television and
the convergence of television and
the Intemet. We will also analyze
opportunities to expand our stock
buyback program to take advantage
of the investment opportunity af-
forded us by the market’s current
valuation of Sinclair’s television
station platform.”

Schroder analyst Gupta called
the deal a “positive development”
for Sinclair and said it would give
Sinclair “improved financial flex-
ibility.” And if national TV owner-

ship rules are changed over the
next few years, Gupta said, it
could position Sinclair as a
“highly attractive acquisition can-
didate for either the Tribune Co.
[50% owner of the WB Network]
or Fox/News Corp.”

— Jeffrey Yorke

McClusky

Continued from Page 18

an on-air personality and program-
mer at WEJM/Chicago and
WKY S/Washington. “Glad to be
aboard the JMA cruise missile,”
Fox stated. “Worldwide dominance
is coming!”

Meanwhile, JMA has hired
David Leonard to coordinate street
promotions, mix shows and inter-
nal music. He has also worked at
WYVAZ/Chicago.
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Who are we as Americans?

Where are we going as a country?
What should we as citizens care about? |

Hosted by former Speaker of the House b

Newt Gingrich, The Age of Possibilities

is a daily 90-second commentary about
the people who make America succeed
and how they, as citizens, are changing
the world around them.

From his travels across the cournitry,
Newt believes techneclogy and
education are transfcrming society.
And the knowledge, ideas, solutions
and opportunities are empowering
individuals to continue to make

this country great.

Draw listeners and s_oons:t;:)rs to an
excmng daily featura thai wdl introduce
them to the peop[gﬂmi malga
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Show Prep

Just Gall Him ... OF Brown Eyes!

T he whole concept of it was
Black Sinatra. Like, if Frank Si-
natra was black, and he was my
age, and he was me, what kind of
hangout would he have for Dean and
Sammy and the guys to come see
himat the studio?” says Sean“Puff
Daddy” Combs of “The Lounge,’a
cooling-out place that Arista built for
Puffy and his pals tounwind in after
recording sessions. Also in GQ's 10-
page feature on the CEO of Bad Boy
Entertainment, Puffy says the whole
confrontation with Interscope exec
Steve Stoute was caused by
Puffy’s religious beliefs and has
been“sensationalized, but atthe end
of the day it’s a fuckup”

Hair Today, Orgy
Tomorrow?

“A club gig is like masturbation.
A gig like this is an orgy” — Great
White vocalist Jack Russell ex-
presses his satisfaction with his
band’s new CD, released on Sony’s
recently formed Portrait imprint
(New York).

Speaking of orgies, you can bet
there were plenty of them in the XXX-
rated film script that was delivered to
Britney Spears’ hotel room. Britney
was appropriately disgusted and
threw the script in the hotel lobby
trash can(National Enquirer).

Paying The Price

Mirabella features a six-page
spread on seven artists on the Lilith
Fair tour. Beth Orton, Deborah
Cox, Mya, Chrissie Hynde and
members of Luscious Jackson are
spotlighted. Says Hynde about the
fashion emphasis on today’s artists,
“When | started in the Pretenders,
there was no such thing as a stylist.
A band looked the way it looked.
Maybe I'm just old-fashioned. I've
never taken free clothes or dis-
counts from anyone. | wanted a dis-
count when | was a waitress.”

“Oh, people, Mick [Jagger] was
sooo bad. | mean he was really in-
discreet” — Jerry Hall delivers the
understatement of the year (Harp-
er's Bazaar).

Part of the daily routine of the
waiters at Ricky Martin’s Miami res-
taurant, Casa Salsa, includes wip-
ing lipstick off the pictures of Ricky

on the wall near the ladies’ room -

(Star).
Career Boost

“Hip-Hop Hooray!" is the title of
Elle's feature on‘the queens of the
music world,” including Mary J.
Blige, Missy “Misdemeanor” El-
liott, Da Brat, Aaliyah and Li{’ Kim,
who are planning their “Bitch Tour”
About the rise of women in hip-hop,

MODEL BEHAVIOR? — Posh
Spice (Victoria Adams) will try her
hand at modeling. Her new hubby,
David Beckham, was approached
by Versace execs to appear in a
series of provocative ads. He re-
fused to do it unless his wife was
included (Star).

Blige says, “People expect us to
be competitive, but | didn't give
Lauryn Hill her career — that was
something she worked for. And
she didn’t give me my career.” Of-
fers Da Brat: “We all supa dupa
fresh, and we gotta hold hands and
rock together”

Freedom Of Choice?

Entertainment Weekly asks,
“MP3.com:Why buy CDs when you
can get them free off the Internet?”
The ’zine's answer: “Because you
might want something by someone
you've heard of”

Sexy Vs. Slutty

Making Allure's list of “Sexy or
Slutty” are VH1 (sexy), MTV (slut-
ty), Carson Daly (sexy), Prince
(sexy) and The Artist Formerly
Known as Prince (slutty).

She’s Gotta Have It!

“I still remember what | was wear-
ing when | firstheard Macy. It was a
black Jil Sander suit.| was in a meet-
ing in our office in New York, listen-
ing to some music that people had
broughtin, and then this voice came
on, and | was, like, ‘What ... is ...
this?’1just had this feeling inside of
me, like, desire. Must have” — Epic
President Polly Anthony reacts to
her first exposure to new artist Macy
Gray (New Yorker).

Cher had collagen injections at
a salon in Manhattan so she'd look
more youthful for her recent perfor-
mance at Madison Square Garden
(Globe).

Hollywood Or Bust!

This week, Time's good news is
that Marilyn Manson will divert his
attention from recording and touring.
The bad news: He will use this time
to write and star in his own movie,
to be called Hollywood.

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

CYBERSPAGE

Hot, new music-related World
Wide Web sites, cool cyberchats
and other points of interest along
the information superhighway.

* It's a Q&A blitzkrieg with the-
Ramones on Monday evening
(8/2) at 8pm ET/5pm PT
(www.yahoo.com).

* On Tuesday (8/3) at 3pm
ET/noon PT chat about some-
one’s daughter and stolen cars
with Beth Orton{www.yahoo.
com).

* Later Tuesday evening, talk
it up with the Verve Pipe at 9pm
ET/6pm PT (www.sonicnet.
com); iChat piugin required.

iv On The Web ‘

*Sorry, guys, it ain’t a
pornography-filled show. But if
you like songs about old apart-
ments, anime babes and Brian
Wilson, you'll love tonight's (7/
30) audio cybercast of
Barenaked Ladies live in con-
cert. The party starts at
8:30pm ET/5:30pm PT
(www.sonicnet.com).

* Don’t think twice about
missing a performance from
Social Distortion’s Mike Ness
on Wednesday (8/4) at 9pm
ET/6pm PT (www.sonicnet.
com).

* On Thursday evening (8/5),
enjoy a double bill featuring
Memphis Bleek and Marvel- §
ous 3. The first act begins at
7pm ET/4pm PT, with Marvel-
ous 3 set to start at 9pm ET/
6pm PT (www.sonicnet.com).

sraoscigind
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* AMERICAN PIE (Universal)

CURRENT

Single: TONIC You Wanted More

Other Featured Artists: BLINK 182, SUGAR RAY, THIRD EYE BLIND
* EYES WIDE SHUT (Warner Sunset/Reprise)

Single: CHRIS ISAAK Baby Did A Bad Bad Thing

Other Featured Artists: JOCELYN POOK, VICTOR SILVESTER

ORCHESTRA, OSCAR PETERSON TRIO
* WILD WILD WEST (Overbrook/interscope)

Singles: WILL SMITH Wild Wild West

ENRIQUE IGLESIAS Bailamos
Other Featured Artists: BLACKSTREET, FAITH EVANS, SLICK RICK

* THE WOOD (Jive)

* TARZAN (Walt Disney Records)
Single: PHIL COLLINS You'll Be In My Heart

* AUSTIN POWERS: THE SPY WHO SHAGGED ME (Maverick)
Single: LENNY KRAVITZ American Woman ’
Other Featured Artists: BIG BLUE MISSILE, BURT BACHARACH

& ELVIS COSTELLO

Single: MYSTIKAL & OUTKAST Neck Uv Da Woods
Other Featured Artists: BLACKSTREET, ROOTS, DMX

* SOUTH PARK: BIGGER, LONGER & UNCUT (Atiantic)
Single: MICHAEL MCDONALD Eyes Of A Child
Other Featured Artists: TRICK DADDY f/TRINA & TRE, GEDDY
LEE & ALEX LIFESON, VIOLENT FEMMES
¢ THE MATRIX (Maverick/Nothing/interscope)
Single: MARILYN MANSON Rock Is Dead
Other Featured Artists: PRODIGY, ROB ZOMBIE, RAGE

AGAINSTTHE MACHINE

COMING
* DEEP BLUE SEA (Warner Bros.)

Single: L.L. COOL J Deepest Bluest (Shark's Fin)

* SWING (RCA Victor)

IAN DEVANEY

Other Featured Artists: SMOKEMAN, CHANTEL JONES, DIVINE

Featured Artists: LISA STANSFIELD, GEORGIE FAME,

“Music & Movies” lists current and coming film soundtracks ac-
cording to box-office standing, as well as singles appearing on
R&R’s format charts and other featured artists. To submit sound-
tracks for inclusion in this column, contact R&R Associate Edi-
tor Elon Schoenholz at (310) 788-1669; elon @ rroniine.com.

MONDAY, AUGUST 9

1967/ While performing a concert in En-
gland, Jerry Lee Lewis excites
the crowd so much, officials
abruptly terminate the show and
ask Lewis to exit the stage.

1986/During Queen’s set at England’s
Knebworth Festival, a 21-year-old
man is fatally stabbed 50 yards in
front of the stage.

1995/Grateful Dead founder/member
Jerry Garcia, 53, dies in Marin
County, CA.

Born: Whitney Houston 1963

TUESDAY, AUGUST 10

1970/Doors frontman Jim Morrison's
triat starts in Florida. He had been
arrested during a Miami concert
and charged with lewd behavior.

1985/Duran Duran frontman Simon Le-
Bon is rescued by the navy off the
coast of England when his yacht
capsizes during a boating race.

Born: lan Anderson (Jethro Tull) 1947,
Neneh Cherry 1964

WEDNESDAY, AUGUST 11

1968/ The Beatles establish their new
recording company and label, Ap-
ple Records.

1972/Elvis Presley and wife Priscilla file
for divorce.

1973/Music producer Bill Aucoin sees
Kiss perform for the first time
and promptly signs the band to
Casablanca Records.

WAARM Snariaoneadiohiotans oo

1996/ After waiting 31 years, the Roll-
ing Stones perform in Russia for
the first time.

Born: Joe Jackson 1955

THURSDAY, AUGUST 12

1970/n Cambridge, MA, Janis Joplin
performs for the last time.
1984/Lionel Richie concludes the 1984
Summer Olympics in Los Ange-
les by performing “All Night
Long.”

1994/Woodstock '94 commences, fea-
turing Nine Inch Nails, Green
Day and the Red Hot Chili Pep-
pers.

Born: Mark Knopfler (Dire Straits) 1949

FRIDAY, AUGUST 13

1965/In San Francisco, the Jefferson
Airplane perform for the first
time.

1977/Bachman-Turner Overdrive dis-
band.

1990/Curtis Mayfield is paralyzed from
the neck down when a lighting
scaffold collapses on him back-
stage at a New York concert.

1996/A Virginia judge issues three ar-
rest warrants for Wu-Tang Clan
member QDB after he misses his
third court date for an earlier
shoplifting charge. Also ... Stone
Temple Pilots frontman Scott
Weiland is sentenced to serve
three months in a California drug
treatment facility after pleading
guilty to drug charges.

Born: Don Ho 1930, Dan Fogelberg 1951

!

SATURDAY, AUGUST 14

1985/Michael Jackson pays $40 million
for the ATV catalog, containing
251 John Lennon and Paul Mc-
Cartney compositions. Jackson
outbids McCartney, Yoko Ono,
Lawrence Welk, Richard Branson
and BM! for the material.

1989/Bon Jovi's New Jersey becomes
the first U.S. album legally re-
leased in Russia.

1992/Platters lead vocalist Tony Will-
iams, 64, dies.

Born: David Croshy 1941

SUNDAY, AUGUST 15

1965/The Beatles perform at New
York’s Shea Stadium before
56,000. It’s the largest rock con-
cert to date.

1969/The Woodstock Music Festival
commences, featuring Jimi Hen-
drix, the Who, Janis Joplin, San-
tana and the Grateful Dead.

ol

Carlos Santana —
Smooth Summer 'Stock

1983/Ramones frontman Joey Ramone
is hospitalized for emergency
brain surgery.
Born: Bohby Caldwell 1951, Matt
Johnson (The The) 1961
— Mark Solovicos
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“TALKING ABOUTTHE

oNLY ONE companYy IS

SING 1HE

INTERNET TO

 INCREASE

radIO Statl-on. Every once in a while something comes
along that causes you to rethink everything you are doing.
FastBlast.com™ is a marketing concept so powerful t will change
the way you think about marketing your radio station. FastBlast.com
harnesses the power of the most explosive medium o~ our lifetime:
the Internet.

FastBlast.Com .
uses the Internet to:

B BUILD CUME We have pioneered a method for placing
geo-targeted Internet advertising which reaches your target
audience with MILLIONS OF IMPRESSIONS right in your LOCAL
MARKET. People click-through to a custom-designed web site,
which in turn promotes listening to your station.

B INCREASE TSL FrastBlast uses proven marketing

techniques to create forced listening. People sign up for your
promotion, then listen to your station—listening that translates
into ratings.

" BUILD A DATABASE—FAST! Traditional

marketing methods take months to build a data base. With a
FastBlast integrated campaign, you'll get a bigger database in
mere weeks, Plus, FastBlast campaigns include ongoing e-mail
promotional reminders to each participant.

---the new way to marketyour

. -RESEARCHED For two years, we have been working

“with a leading research firm tracking the relationship between
radio listening and the internet. That means we have dog-years
of Internet experience. We know how much advertising to buy.
where it needs to go, the creative and promotional concepts that
work and how to tie the whole campaign together.

«clusive BlastTrak™ system,

1 PROVEN FrastBlast is not just a good idea, it has been
road-tested in Philadelphia, Seattle and Milwaukee. FastBlast
debuted at WLZR in Milwaukee in the Fall of 1998, with the
station hitting a record high. Y100, Philadelphia (WPLY) is up
sharply with the help of FastBlast in the Spring. Entercom’s KNDD
“The End” in Seattle also used FastBlast this spring and its
numbers are equally impressive.

To learn more about how your station can harrtess the power of
the Internet to drive ratings, call Bob Bellin at 330-656-3131, or
visit our web site af www.fastblast,com today.

FastBlast.com cuts through
the clutter and gets you to where
your audience is today.

© Copyright 1999, FastBlast.com. FastBlast.Com and BlastTrak are trademarks of-FastBlast.Com, Incorporated. All Rights Reserved. All other trademarks are trademarks or registered trademdrks of their respective owners.

B N EE, weamericantadiohistornv.com

s of your campaign and make changes
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Edison Media Research conducts complete, custom
perceptual research and comes to your market for
a full presentation of the results in two weeks.

1Two Weeks.

We’ve now been delivering on this promise for five years.

When you want to know what’s going on with your stations and
your markets you want to know now. That’s why we developed the
ability to turn around complete market studies in a fraction of the
time it takes most other companies. We deliver music testing infor-
| mation faster, too.

Our unique methods have made Edison the radio industry’s survey
? research leader. In addition to working with hundreds of radio
stations around the world, we are the company
which has uniquely provided the industry with
vital information such as the results of our At-
Work Listening study, Internet Radio studies,
Country Radio study, and our new Spot-Load
study.

We aren’t former GMs or PDs. We are real
researchers, the ones that CNN and CBS News
rely on to call elections, and the ones that the
New York Times and Washington Post select to

\\ . perform exit polls on election day.

Faster information is better information. Are
you still waiting six weeks for your research provider to answer
| your vital questions? Call Edison today and find out how quickly
the best information can be delivered.

*Ad Age, 1994-1999

We’re working with some of the
premier radio operators in the
world:

Dave Lange

VP of Programming
Capstar Broadcasting ~
Central Zone:

“If you want innovative answers
to shed a light on your program-
ming questions, Larry Rosin and
his team make it quick, honest
and understandable.”

Chris Byrnes
Corporate PD
Affinity Radio Group
Hamilton Ontario:

“Edison moved fast, knew the
right questions to ask, and twice
delivered complete market stud-
ies in under two weeks - and
we’re in a different country!”

Lynn Bruder
President, COO
Y100 Philadelphia:

“What I love about Edison
Media Research is that they tell
it like it is. Unlike other research
companies, they don’t blow
smoke. They devised the strategy
that knocked out our main com-
petitor.”

edison media research

America’s Fastest Growing Market Research Company*

(908) 707-4707 / fax (908) 707-4740 / e-mail LarryRosin@aol.com / www.edisonresearch.com
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’ 50.6 million househoids TOP TEN SHOWS | Saturday, 7/31 BOX OFFICE TOTALS
- urday,
69.7 million households Isaak JULY 19-25 JULY 23-25
lFLAYS ! [ADDS » Sheryl Crow performs on : Biﬂet " ?“'1{*[';":‘;
ol Assodiin s . : istributor o Daf
™ _w || sHeRvLcRow Dificut king Total Audience VHY’s Hard Rock Live (mid-
(o T {95.9 mitlion househoids) night). 1 The Haunting $33.43
CHRISTINA AGUILERA Genie In A Bottie 28 25 KID ROCK Cowboy
24 2 SINPENCE NONE THE RICHER ThereShe Goes DreamWorks® (533.43) ¢
182 What's My Age Again? 4 . : ] 4
BLINK 182 What's My Age Again S ENCE NONE 1 60Minutes Sunday, 8/1 2 Inspector Gadget $21.88
EMINEM Guity Conscience a2 { INSIDE TRACKS ] 2 20/20 (Wednesday) Buena Vista® ($21.88)
LIMP BIZKIT Nookie 23 21 L/ f . « The Monkees are profiled American Pi $10.11 .
g Wi TAL BACHMAN She's So High 3 Everybody Loves Raymond g 3 American Pie A1
WILL SMITH Wild Wild West 23 17 HEN S(eﬁl My Sunshine 4 Frasier (9:30pm) on The E! True Hollywood Universal ($64.51)
SMASH MOUTH Al Star 2 2 TRAIN Meet Virginia Story (9pm). .
i 5 Touched By An Angel ry (9pm) . ) 4 EyesWide Shut $10.07 :
JARULE Holla, Holla 21 2 IXL l - * Melissa Etheridge is the WB ($40.27)
ecker ) .
OFFSPRING The Kids Aren't Alright 20 9 LENNY KRAVITZ Fiy Away B Monday) subject of the latest Behind the 5 Big Daddy $6.00 |
ours (Monda ; .
702 Where My Giris At? 19 2 m&z’:ﬁgﬁﬁl\g& ;‘;ngv Love Eoasi 9( Y, Music (VH1, 9pm). Sony ($146.01)
98 DEGREES | Do (Cherish You) 9 17 RICKY MARTIN L La Vida Lo 8 Frasier (9pm) « Jewel performs on VH1’s 6 Lake Placid
LAURYN HILL Everything is Everything 19 22 SUGARRAY Every Morning 9 20/20(Sunday) ‘ Storytellers (10pm). Fox
CHRIS ROCKNo Sex 19 3 I NEW J : 10 Walker, Texas Ranger } Monday, 8/ 7 Wild Wild West
BACKSTREET BOYS | Want It That Way 18 19 JEWEL Jupi fonday; ¢ i WB $104.11)
piter (Swaltow The Moon} i ’ -+ |
BRITNEY SPEARS Sometimes 18 19 ALANIS MORISSETTE So Pure - H Aduits 18-49 . 8 Tarzan $4.87
TOM PETTY & THE HEARTBREAKERS Swingin } * Trisha Yearwood and . ($152.51) -
MADONNA Beautiful Stranger 17 19 SANTANA {/ROB THOMAS Smooth | Garth Brooks, Prime Time Buena Vista ( 51y
RED HOT CHILI PEPPERS Scar Tissue 17 19 LA RGE 1 Frasier (9:30pm) N 9 The Wood $4.82
s B 2 Friend | Couniry (TNN, 9pm). ~ Paramount ($16.35)
DESTINY'S CHILD Bis, ils. ills 16k TAL BACHMAN She’s So High rienas « All-Star Reggae, The To- 10 StarWars: Episode!  $4.19 ‘
; That W: i ) . - .
M G o 5 e | | MBS ey 3. Frasier (9pm) night Show With Jay Leno The Phantomn,. (s402.77)
GARBAGE When | Grow Up 14 14 tE:NSYteI;m%mie’:iecanWOman 4 20/?0 (Wednesday) (NBC, check local listings for g .
ENRIQUE IGLESIAS Bailamos 13 16 SARAH MCLACHLAN | Wit Remember You 5 ER time). ;
RED HOY CHILI PEPPERS Scar Tissue i
JOEY MCINTYRE I Love YouCame Too Late 13 15 WILL SMITH Wild Witd West 6 Jesse All figures in millions
' Y Every Morni T )
DRGY Sttches 1318 | | 30NNA SUMMER | Wi Gowinvou 7 Everybody Loves Raymond Tuesday, 8/3 “First week in release
SUGAR RAY Someday 13 16 8- Dharma & Greg Source: ACNielsen EDI
LEN Steal My Sunshine 12 16 ! MEDIUM 9 Becker « David Ball, Mary Chapin
BLESSID UNION OF SOULS Hey Leonardo (She...) Carpenter and Terri Clark, i
JENNIFER LOPEZ if You Had My Love 12 19 ERICCLAPTONBue EjesBue (te) Whose LineIs It Anyway? Prin?e Time Count COMING ATTRACTIONS:
LENNY KRAVITZAmerican Woman STRRTE I b A b o wind ;y e Ja - This week's openers include
L] . - .
TYRESE Lately 1114 FASTEALL QuL 0y Head Source: Nielsen Media Research UL » Jay Runaway Bride, starring Julia
WHITNEY HOUSTON It's Not Right But Its Oay Leno. Roberts and Richard Gere. The
CHEMICAL BRDTHERS Let Forever Be 10 16 et - Busta Rhymes and Q
i i i film's Columbia soundtrack
FILTER Welcome To The Fold 10 - CHRIS ISAAK Baby Did A Bad Bad Thing . :
, EDWIN MCCAIN  Could Not Ask For More Coming NexT WEEK Tip, Late Show With David Let- : contains twotunes eachbythe -
KID ROCKBawtdaba 10 TLE Unpretty terman (CBS, checklocallist = ' puvia Chick (“Ready to Run”
) TRAIN Megt Virginia J 5 ixie Chicks 3ady to Ru
WHITNEY HOUSTONIts NotRight Bt iy 2 12 SHANIATWAIN You've CotA Way All show times are ET/PT ings for time). and a cover of the Supremes’
K-Cl & JOJO Telt Me It's Real . . ; .

, [ CUSTOM I :  unless otherwise noted; sub- * Harry Connick Jr., Lgte “You Can’t Hurry Love”) and
puiRcofiee & TV , | |AucEm crams Getsomagain tract one hour for CT. Check | Night With Conan O'Brien Hall & Oates (“And That's What
FICKYMAFTIN L3 Copa e a1t P 'z’éﬁ‘??ﬁ??é‘ = lsfw%aﬂ‘;\"evﬁas%er listings for showings in the (NBC, check local listings for Hurts” and “Maneater”), along

pen ife With You X )
LR [ L L EET Mountain time zone. All list- ' time). with U2’s “l Still Haven't Found
BLACKSTREET Think About You et nur.ncu'sﬂmmu% ings subject to change. s What 'm Looking For” Martina
i CASE Rappily Ever Right M F W " .

CASE Happly Ever After L CITIZEN KING Better Days (And The Bottom Drops Out) o McBride’s “I Love You,” Eric
GINUWINE S0 Anxious 70| | HARRYCONNICKJR. Comety Ve Friday, 7/30 ‘ Clapton’s “Blue Eyes Blue;

[+] s . . . ] ]
LIT My Own Worst Enemy 6 14 DEF LEPPARD Promises . . * Faith Hill, Prime Time Shawn Colvin's “Never Saw

i : 0100 Here With Me 3 * Destiny’s Child, K-Ci & Country. awn Colvin's
SARAH MCLACHLAN | Will Remember You (Live) 6 7 FuELJeéus OrAGun Jodo. Gerald Levert and the Ven',e pi Jav Leno Blue Like That” Billy Joel's
GARBAGEWHen | Grow U . ipe, . )

MYSTICAL/DUTKAST Neck Uiv Da Woods 6 9| | ERORYNRILL veryinng t Everything o pe, Jay ‘WhereWereYou (On OurWed-
SILVERCHAIR Ang's Song (Open Fi 6 4 HOOTIE & THE BLOWFISH Wishing e AL e L Ber LAl ding Day)?” and Miles Davis’

Y "5 Song {Open e JAMIROQUAI Canned Heat Live (check local listings for time Alng ay)?” an - ,
GODSMACK Keep Away 5 7 :ig':oﬁ&wgw and channel)  Thursday, 8/5 “it Never Entered My Mind.
WYCLEF JEAN Gone Till November O hmuscvl%tﬁugxgon Lgldyﬁngers « P.J. Harvey and Chocolate B an y =5 Cuts by Evan & Jaran (“From

\Y Co Something . ’
MONLCAStreet Symphony gk MAXWELL Fortunate Genius perform on PBS' Ses- « Sarah McLachlan, David My Head t? My Heart’), na:c
PUFF OADDY PE. 2000 501 é('m %ELLEmAéAP I‘?SNgtRuhn‘ning Anymore sions atWest 54th (check local Letterman. :Ir:thon‘yy( Yom:hSz:;g t(()) ef )
5 MOORE Chanté's Got AMan . . N =37 “You're the ne for
S ML LU A VONDA SHEPHERD Baby Don't You Break My Heart Siow listings for time). \ * Train, Conan O'Brien. L iy
by My " "
SUGAR RAY Every Morning 5 2 SIxPEsm‘.E NONE THE RICHER There She Goes : Me") and Coco Lee {“Before |
TYRESE Lately e ‘ A
ALICE IN CHAINS Get Born Again 4 - v‘E”RE\II’E Pff”ﬂ?«owc e Saca Fall in Love") complete the kST.
“ " e Saga Begins H H H
GO0 GOO DOLLS Black Balloon 4 12 e Also opening thl; week is
ORGY Bive Monday 4 - eoamy Tom e e 201 55 million houseolds Deep Biue Sea, starring record-
Q-TIP Vivrant Thi 4 m Peter Cohen, - ing artist L.L. Cool J. He con-
- ivrant Thing S v/ p h .
36 million households muste network VP00 i CONCERT PULSE tributes “Deepest Bluest
TONIC You Wanted More 4 5 Cindy Mahmoud N “ .
i 4 ) VP/Music Programming = i , Avg. C;'o%ss (Shark’s Fin)” and “Say What’
AMES L 8 (A\ERN e E National Tep 20 ] B LN STONES 2'2' 440’; to the film's Warner Bros.
L ’ — 2 GEORGE STRAIT $1.871.4 soundtrack, which also sports
MARY J. BLIGEAJI That | Can Say 3 - l Video p’ayhst JUVENILE Back That Azz Up 3 gﬁ\g MATTHEWS BAND $1é§§:;.g Chantel Jones' version of
JUVENILE Back That Az Up 3 3 WHITNEY HOUSTON My Love Is Your Love ElossreST a0 $818.8 Joh Nash's “| Can See
) CASE Happily Ever After MONICA Street Symphony & SHANIATWAIN $730-.3 ohnny Nasn's
POWERMAN S000When Worlds Calide 33 L LT DESTINY'S CHILD Bills, Bill, Bils 7 DYLAN/SIMON $660.3 Clearly Now.” The ST also
GINUWINE So Anxious L K ,
LCRoScuts g U JUVENILE Back That Azz Up | CHRISTINA AGUILERA Genie In A Botte 3 ELTON JOHN :gg:-; ~ showcases Smokeman'’s
TAL BACHMAN She's So High 2 4 :AE: F:{ ;0;3 LTeEII Mr;‘ I't';s R:zaIE . BACKSTREET BOYS | Want It That Way e ey Saras . “Smokeman” Natice's“l Found
verything is Everytning “WEIRD AL™ YANKOVIC The Saga Begins 11 "N SYNC $409.3 » y
BLAQUEB08 27 ga Beg Another Man,” Bass Odyssey's
MARY J. BLIGE All That | Can Say GINUWINE So Anxious 12 KRAVITZ/BLACK CROWES $402.3 i .
DEF LEPPARD Prormises 2 3 MAXWELL Fortunate VITAMIN £ Smil 13 ROD STEWART $388.4 Remote Control Soul,” Corme-
PUFF DADDY PE. 2000 mile 14 NEILYOUNG $364.8 . ]
WML CAT LB 4t RUFF RYDERS What You Want WILL SMITH Wild Wild West 15 KORN/ROB ZOMBIE $326.9 gaf/Ca rIT:\omas Mega sOn
RUFF RYDERS/EVE What Ya Want 2 3 [- Ra C LIMP BIZKIT Nookie Among this week's new tours: His Own,” Amyth's “Come
BRITNEY SPEARS (You Drive Me) Crazy 2 - P ’ty K-C1 & JOJO Tell Me It's Real AAAnou N'EI\’III-LLE Home With Me,” Simone
— : IR SUPPLY 0 5
DIDO Here With Me 1 - B.G.:Img. Blmgh . MACY GRAY Do Something ALICE COOPER Starks’ “Burn Babpy B”u r-n,
DMX Rough Riders Anthem | ] (AL L AT BRITNEY SPEARS... Baby One More Time CONNELLS F.A.T.E.'s “Just Because Hi-C
SR UGt WHITNEY HOUSTONIt's Not Right But It's Okay DUB PISTOLS #/DJ Quik's “Get tha Money
FASTBALL Out Of My Head 11 LMIJRYN HILL Everything Is Everything EMINEM Guity Conscience EL VEZ - :
LIL' TROY Wanna Be A Baller - EVERLAST . (Dollar Bill)” Deetah's “E} Pa-
JAMIROQUAI Canned Heat 1 6 MOBB DEEP Quiet Storm TRICK OADDY Sweatin' M JOHNNY WINTER . L . by M
JORDAN KNIGHT | Could Never Take The Place.. 1 - MYSTIKAL & OUTKAST Neck Uv Da Woods DRU HILL You Are Everything LINDA RONSTADT/EMMYLOU HARRIS | raiso Rico _ (?O-erﬂen y Ma-
PROZZAK Sucks To Be You 9 ane S ou Want 112 Anywhere NO LW . donna), Divine’s “Good and
s - 1 LIFE 2 LIVE Can't Nobody "N SYNC | Drive Myself Crazy m fﬁﬁ,’fiﬁl ,fﬁ’éf;i i oﬁﬁs{ ’g:mpg,s(,:&; z FP‘I:Sitry:sasr::c; :; piece of Trevor
7 j i Video playlist for the week ending July 25. g .
Video playlist for the week of July 18-24. Video playlist for the week ending July 30. L2 LI 344-7383; California (209) 271-7900. |
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Investing In Sales Marketing

I

I

News/Talk

Marketing sales as aggressively as programming can be key

to increased revenues

here’s no doubt that most station budgets contain a marketing expenditures line item for
things like TV spots, billboards, direct mail, etc. But along with marketing your station’s
— programming to grow your cume, are you also investing enough in the marketing of your
sales department to grow your station’s revenues”?

In today’s radio environment. few
would deny that the pressure to in-
crease revenues is greater than ever.
But Irwin Pollack, President of New
Hampshire-hased Radio Sales Intel-
ligence, says that many stations are
Missing an opportunity 1o grow new
revenue by failing to effectively
market their own sales efforts o
advertisers. “Aggressively marketing
your station’s sales efforts to
nonadvertisers as well as to current
clients can be a major key to in-
creased revenue performance,” says
Pollack.

Size Does Matter

When it comes to sales stafts, Pol-
lack believes that size matters. “One
of the top things that companies have
found that works since deregulation
took effect is increasing the size of
the sales staff,” he says. “Don’t put
five stations under one roof with one
staff of eight people selling all of
them to keep your sales expense
down. That won’t work. Have more
sales managers and more salespeople
than you ever thought of before, and
sell each individual station as if they
were owned by different companies.
You don’t want to put too much of
your inventory into too few hands.”

So why is the concept of more sell-
ers and managers one to which he
subscribes? “It’s
simple.” says Pol-
lack. “Let’s sav
your station has
706 accounts that
have advertised
on the station in
the last vear. Di-
vide that up be-
tween eight sales-
people, and each
one is handling an
average of 88 ac-
counts. They’re so busy with 88 ac-
counts that they’ll never bring you
any new business. They’re tied up
handling what you are feeding them'
Take that same list and put it in the
hands of 16 sellers. Now, every
seller’s list drops down to about 42
accounts. Sure, there will be some
whining, but the point is, if they want
to reach their old income goals,
they’ll need to supplement with new
business!”

Pollack says the really big benefit
of an increased number of sellers is
increased sales. “You're going to
have lots more salespeople out there
calling on the same number of ac-
counts per person on average.” he

Irwin Pollack

says. “In theory, if you double the
number of sellers. you double the
number of sales calls. And closing
ratios are like a batting average. If
you're going o play successfully in
the major leagues. you're going to hit
between .240 and .330. In sales, if
you pitch 10 people, you're probably
going to close two or three of them.
So why not double the number of
sales calls by adding more sellers?

*

“PDs know they need to
really milk and
superserve those P1
listeners, so why arent
we doing the same thing
to the business
community and our
P1 advertisers?”

Recent‘Adds

Include:

Roanoke,
Little Rock &
' Spakane]_ |

-

“Every single time a commercial goes unsold, a
sales manager needs to be held accountable for
letting it spoil like old milk.”

e A ——— e

Then, as there is more and more de-
mand on your station’s inventory, the
rates go up.”

Avoid Inventory Spoilage

Pollack also believes that stations
need to rethink their approuach to in-
ventory management if they want to
increase revenue. “Let’s say that the
typical News/Talk station has 15 units
an hour,” he explains. *"Most manag-
ers lake the approach of, ‘I've got to
hit my sales goals this month,” and
that’s a big mistake. What they should
say is, ‘We’ve got 15 units an hour,
24 hours a day, times 30 — that’s
more than 10,000 units to sell every
month!™

And how should managers judge
whether or not that inventory has been
successfully managed? “At the end of
the month,” suggests Pollack, “ask
how muny of those 10.000-plus units
went unsold. If the answer you get is
something like, “Well, about 2,600 —
but we still met our goal for the
month,” then it was priced too high.
Because you shouldn’t have 2,600
units left over that don't get sold or
used for marketing your sales efforts.
It’s like milk that gets thrown away,
hotel rooms that don’t get rented or
airline seats that go unsold. Spoilage
— when it comes to inventory — is
a big pricing error. Every single time
a commercial goes unsold, a sales
manager needs to be held accountable
for letting it spoil like old milk.”

Walking The Walk

Pollack says that those unsold
units offer an opportunity for sales
marketing that can also set an ex-
ample for your station's customers.
He says too many radio stations don’t
really walk what they talk. “We’re
always asking all these local busi-
nesses to advertise their product or
service with us, so why aren’t we. as
a radio station, doing it?” he asks.
“How can we ask people to do some-
thing that we aren’t doing? And the
opportunity is right there in that un-
sold inventory. Sales departments
should use unsold inventory for self-
promotion. The PD gets promo in-
ventory. so why doesn’t the sales
manager use unsold sales inventory
to market sales?”

As an example, Pollack cites the
efforts of AM 1330 (The Buzz) in
Lafayette (see the sidebar on Page
3. I think it’s an almost perfect
script,” he says. “It’s not bastardiz-
ing the station in any way that would
offend the program director, because
the pitch is done with tact. And it’s
using up unsold sales inventory, not
programming time.”

Market To Both Customers

Pollack believes that sales depart-
ments should also be doing a better
job of collecting data from advertis-
ing customers just as programmers

Continued on Page 31

~ REALCOPS!
 REAL CRIMINALS!

REAL CRIMES!
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Sponsored by your local
Dodge & Plymouth dealers

This specially outfitted simulator vehicle can be
“programmed” with the driver’s weight and the number of
drinks needed to put you “over the limit.” When participants
get behind the wheel it's like driving drunk.

Your station can be a part of this important educational
program by participating as the sponsoring radio station
when the Neon Drink Driving Simulator

visits your community. Help support the

lifesaving message the program

delivers to high school students and

community members.

Make time to take the ride that could save your life.

() Plymouti Dodge

Supported by
DAIMLERCHRYSLER

This free promotion is now
availahle in these markets:

Cedar Falls, IA
Colorado Springs
Dowagiac, M!
Oklahoma City
Omaha

Paplar Bluff, MO
San Diego
Traverse City, Ml
Wilkes Barre, PA

®

MARKETING
310-553-4330

or e-mail hmowry@rronline.com



www.americanradiohistory.com

—

News/Talk

A=

July 30, 1999 R&R © 31

Sales Marketing

Continued from Page 28

do with listeners. *“Your station has
two customers — the listeners and
the advertisers,” says Pollack. “If I go
into Macy’s or Nordstrom or get my
car tuned up, as soon as I buy some-
thing, I’m in a sector of their data-
base system. So the minute my car
hits a certain number of miles —
bang — I get a postcard. Private
presale on men’s clothes at Macy’s?
Postcard. Why aren’t we in sales da-
tabase marketing like that not just to
our customers, but also to our hot
suspects?”

As just one example of how data-
base marketing can benefit sales,
Pollack suggests building a mailing
list of hot leads and hitting them ev-
ery other week for a year with well-
worded and targeted postcards. “If
you have 15 salespeople all write
down their 15 hottest leads, that’s
225 hot leads for potential new busi-
ness. Mailing out 225 postcards to
those people just 26 times a year cre-
ates over 5,800 impressions at a very
reasonable cost.”

Pollack suggests that sales can
also learn a marketing tip from some-
thing programmers have done for
years. “PDs know they need to really
milk and superserve those Pl listen-
ers, so why aren’t we doing the same
thing to the business community and
our Pl advertisers?” he asks. “For
example, maybe you could offer an
incentive prize for an issue-of-the-day
contest marketed off the air exclu-
sively to your Pl advertisers. Only
instead of winning $100, they win 10
ROS commercials on your station.”

Salesperson As Franchisee

While many of Pollacks’ ideas for
marketing may be popular with man-
agement, what kind of a reaction
does he get from salespeople when
he puts forth ideas like expanding the
number of sellers, reducing account
lists, focusing on new business to in-
crease income, etc.? “I tell them that
my goal is to help them to make $5,000

or $10,000 more in income this year,
but they’1l have to try to put themselves
in the frame of mind of an owner if
they want to be able to do what’s
needed to do that,” says Pollack.

*Too often, salespeople simply col-
lect their commissions and give very
little back. The station, on the other
hand, has to pay for the cost of sales
along with things like equipment, tal-
ent, utilities, office supplies, etc. As
a salesperson, you should view your
account list like a McDonald’s fran-
chise. Just like McDonaid’s, the ra-
dio station is an already proven prod-
uct, and salespeople should look at
themselves as franchisees who have
been given the right to make money
by going out and selling a proven
product!”

We Want You Back

Pollack notes that the three pri-
mary ways of creating advertising
revenues are new business, retaining
existing customers and the often-
overlooked reselling of customers
who have been lost. “Look at AT&T
as the model,” he suggests. “When
long-distance telephone service was
deregulated, suddenly people could
choose where to buy their long dis-
tance, and AT&T lost a lot of custom-
ers and money in that first year or so.
About a year into it somebody at
AT&T said, ‘Hey, ['ve got a great idea:
Let’s go after all the people we lost.
Let’s give them a coupon and invite
them back!” And guess what? It worked.

“Sending out letters 1o former ad-
vertisers saying, “We want you back,’
and offering them an incentive to
&me back is another effective way
of generating new revenue. And it’s
not something that should take a
face-to-face call or a lot of time for a
salesperson. It should be something
that the sales assistant’s computer
kicks out every month. In a News/
Talk station, where the advertiser
cume is generally pretty high, you
ought to have 50 or more letters and
coupons a month going out to previ-
ous advertisers.”

The phone company wars spawned
yet another rather unorthodox radio
sales marketing idea that Pollack has
already suggested to some of his cli-
ent stations. “I always think that ra-
dio can benefit from looking at ways
other industries market to their cus-
tomers and then stealing and adapt-
ing some of the best of those ideas,”
he says. “For example, the long-
distance phone companies have had
a great deal of success with free Sun-
days. Most stations have plenty of
inventory available on Sundays, so
how about an offer that gives free
Sundays to an advertiser who books
six days a week of advertising? Once
again, this is an example of creative
sales marketing, and it’s done by us-
ing inventory that you’re not selling.”

New Ideas Mean New
Revenue

Pollack is a firm believer that new
thinking and new ways of generating
revenues are more critical in today’s
radio sales world than ever before.
“Instead of just focusing on this
month’s goals, we need to turn the
heat up higher to get the pot boiling
faster with new ideas of where to
find more new revenue and how to
go out and get it,” he says. “Selling
to the same old 50 advertisers is the
path of least resistance for all sales-
people. It’s much easier than facing
possible rejection from a new adver-
tiser, even though they might just
have a ton of money to spend! It’s
easier to coast and to not grow.

“But why should an owner have to
pay the same high rate of commission
over and over again for what is es-
sentially transactional business? A
station could save money by going
out and hiring a couple of MBAs and
then paying them each a salary just
te crank out deal contracts. Sales-
people should be creating new rev-
enue for the station, not just main-
taining what is already coming in.”

Pollack also suggests that stations
could market themselves to business
owners and potential advertisers who

or info call Bill Hampton at 877-410-DAVE
Listen anytime at www.thedaveramseyshow.com
Mon. - Fri. 1- 4p.m. CST+ SATCOM C-5 Transponder 19

teners.

weekend ever ..
ing campaign on The Buzz!”

232-1311.

There’s Gold In That
Unsold Inventory

Irwin Pollack sent the following script from AM 1330 (The
Buzz)/Lafayette. He calls it a perfect example of how sta-
tions can use unsold inventory to better market theix sales
efforts to business owners and managers who are aso lis-

If you are an owner or manager of a business here in Lefayette,
please listen. How would you like to increase your store traffie? May-
be you'd like to move more of your product. And you know you'd like
to make your cash register ring more oftenl Well, listen to this.

The Buzz is working for businesses all over Lafayette. An i:as far
as results, our customers couldn't be more satisfied. In fact, we just
got a letter from The Sports Fan, who told us, “We just had eur best
.and it was just a week after we started our advertis-

So what do you say? For the cost of a quarter-page ad in 1ha daily
newspaper — which is there for just one day and then it's jone —
we could give your business a month-long advertising campa.gn right
here on The Buzz. 'm Mary Galyean, Sales Manager at The Buzz.
Let me show you how even a small advertising campaign on Tha Buzz
can pay off for you. Call me at 232-1311. Let me help you brirg traffic
232-1311. Call me, Mary Galyean,
at 232-1311. 1 want to show you how The Buzz can pay off fcr you ...

jams to the front of your store ...

are regular viewers of the financial
and business-oriented shows on cable
TV. “Or how about using a specially
worded script for that unsold over-
night inventory with a message like,
‘If you’re a business owner or man-
ager up tossing and turning all night
wondering how you can grow your
business, call me — Bob Smith —
in the WXXX sales department to-
morrow morning and let me show
you how we can bring new custom-
ers to your store.””

And while the pressure to perform
is on sellers more than ever, Pollack
also believes that station owners and
managers should be much more cre-
ative in the structuring of commission
plans for sellers. “You need to have
a much more obsessive and disgust-
ingly aggressive incentive program

for going above and beyond what was
done in the past,” he suggests. “Most
stations pay about 12% on agency
and 15% on retail. I'd suggest pay-
ing seven cents on the dollar for
agency and 35% on new retail, good
for the first six months they’re on the
air. Now that’s worth paying for.”

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at (619) 486-7559 or
e-mail
alpeterson@rronline.com;
fax:

(619) 486-7232

Where life happens;
week after week, after week . . .

ACTUAL CALLER LOG

Lamaoricancadiaghictarn, caom

caller 1

caller 2

caller

caller 4

caller 5

"l bought an $&000 monkey . .

"My husband gambles his paycheck
away before he gets home . . ."
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fcant..."
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Dallas-Ft. Worth

Station (Format) Owner Wi '99 Sp 99
KKDA-FM (Urban) Service 6.8 76
KHKS-FM (CHR/Pop) AMFM 63 66
KSCS-FM (Country) ABC 50 50
WBAP-AM (News/Talk) ABC 54 48
KEGL-FM (Rock) ClearChan. 44 47
KVIL-FM (AC) Infinity 48 44
KTXQ-FM (Oidies) AMFM 33 40
KZPS-FM (CI. Rock) AMFM 41 40
KRLD-AM (News/Talk) Infinity 35 3.7
KLUV-FM (Oldies) Infinity 3.1 3.6
KDMX-FM (Hot AC) ClearChan. 3.7 35
KLTY-FM (Religious) Rodriguez 3.8 35
KPLX-FM (Country)  Susquehanna 3.7 3.3
KOAI-FM (NAC/SJ) Infinity 3.1 29
KTCK-AM(Sports) ~ Susquehanna 2.1 29
KDGE-FM (Alternative) AMFM 31 25
KMEQ-FM (Qldies) ABC 09 25
WRR-FM (Classical)  Cityof Dallas 25 2.5
KRBV-FM (CHR/Rhy)* Infinity 2.0 23
KYNG-FM (Country) Infinity 26 23
KBFB-FM (AC) AMFM 16 1.8
KKZN/KXZN (Adult Alt.)Susquehanna 15 15
KKLF/KLIF (News/Talk)Susquehanna 1.2 1.3
KHVN-AM (Gospel) Infinity 12 1.1
KRNB-FM (Urban Oidies) ~ Service 0.7 1.1
KDXX-A/F (Spanish AC) Hispanic 14 10

* Was (Urban AC) until March 15
e p—

Atlanta

Station (Format) Owner Wi '99 Sp 99
WSB-AM (Talk) Cox 89 89
WSTR-FM (CHR/Pop) Jefferson-Pilot 8.5 8.9
WVEE-FM (Urban) Infinity 8.5 89
WSB-FM (AC) Cox 54 63
WKHX-FM (Country) ABC 58 59
WALR-FM (Urban AC) Midwestern 5.8 5.8
WNNX-FM (Alternative)Susquehanna 5.9 5.3
WPCH-FM (AC) Clear Chan. 5.3 5.0
WKLS-FM (Rock) ClearChan. 49 47
WHTA-FM (Urban) Radio One 47 43
WGST-A/F (News/Talk) ClearChan. 4.0 36
WFOX-FM (Oldies) AMFM 35 34
WYAY-FM (Country) ABC 25 33
WZGC-FM (Cl. Hits) Infinity 28 238
WJZF-FM (NAC/SJ) Cox 24 27
WAMJ-FM (Urban Oldies) Radio One 24 25
WAOK-AM (Religious) Infinity 1.2 1.8

Pittsburgh

Station (Format) Owner Wi ’99 Sp '99
KDKA-AM (News/Talk) Infinity  13.7 11.2
WDSY-FM (Country) Infinity 7.1 83
WDVE-FM (Rock) AMFM 83 82
WBZZ-FM (CHR/Pop) Infinity 59 57
WWSW-A/F (Oidies) AMFM 50 57
WXDX-FM (Alternative) AMFM 51 57
WJAS-AM (Nostalgia) Renda 4.1 49
WSHH-FM (AC) Renda 5.7 44
WJJJ-FM (Oldies)* AMFM 35 40
WLTJ-FM (AC) Frischling 41 39
WAMO-FM (Urban) Sheridan 4.0 3.8
WRRK-FM (CI. Rock) Frischling 36 3.3
WZPT-FM (CI. Hits Infinity 3.1 3.0
WPHH-FM (Hot AC)** AMFM 29 238
WEAE-AM (Sports) ABC 16 16
WASP-FM (Country) Humes 1.2 15
WPTT-AM (Talk) Renda 1.3 13
KQV-AM (News) Calvary 11 12
WORD-FM (Religious) Salem 13 1.0

* Was NAC/SJ until April
** Was Pop/Alternative until February 12; WDRV-
FM until June

E SAME-DA
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Boston
Station (Format) Owner Wi 99 Sp '99
WBZ-AM (News) Infinity 79 74
WXKS-FM (CHR/Pop) AMFM 58 65
WMJX-FM (AC) Gr.Media 61 58
WJMN-FM (CHR/Rhy) AMFM 66 54
WBCN-FM (Alternative) Infinity 47 5.1
WRKO-AM (News/Talk)  Entercom 4.9 5.1
WODS-FM (Oldies) Infinity 39 50
WZLX-FM (CI. Rock) Infinity 2.8 4.2
WBMX-FM (Hot AC) Infinity 44 41
" WEEI-AM (Sports) Entercom 25 39
WAAF-FM (Rock) Entercom 3.2 3.3
WCRB-FM (Classical) ~ Char. River 45 3.2
WKLB-FM (Country) Gr.Media 3.0 3.2
WQSX-FM (AC)* Entercom 19 25
WROR-FM (Oldies) Gr.Media 31 25
WBOS-FM (Adult Alt.) Gr.Media 15 24
WSJZ-FM (NAC/SJ) Gr.Media 23 22
WXKS-AM (Nostalgia) AMFM 18 15
WPLM-FM (B/EZ)** Plymouth Rock 1.7 14
WFNX-FM (Alternative) MCC 17 12
WNFT-AM (Tropical) Mega 1.1 1.0
WXLO-FM (Hot AC) Mass.Br. 1.2 1.0

* Was WEGQ-FM (Oldies) until April 1
** Was NAC/SJ until January 1

Phoenix
Station (Format) Owner Wi’'99 Sp '99
KNIX-FM (Country) ClearChan. 6.0 6.0
KTAR-AM (News/Talk) Hearst-Argyle 52 5.9
KMLE-FM (Country) AMFM 47 55
KOOL-FM (Oldies) AMFM 42 55
KKFR-FM (CHR/Rhy) AMFM 55 54
KYOT-FM (NAC/SJ) AMFM 36 49
KFYI-AM (News/Talk) AMFM 56 438
KESZ-FM (AC) ClearChan. 54 47
KZZP-FM (CHR/Pop) ClearChan. 4.1 46
KKLT-FM (AC) Hearst-Argyle 39 39
KUPD-FM (Rock) Sandusky 54 39
KMXP-FM (Hot AC) ClearChan. 2.8 37
KOY-AM (Nostalgia) AMFM 42 34
KZON-FM (Alternative) AMFM 33 31
KSLX-A/F (Cl. Rock) Sandusky 24 3.0
KDDJ/KEDJ (Alternative) BigCity 3.0 29
KLNZ-FM (Reg. Mex.)  Z-Spanish 16 22
KDKB-FM (Rock) Sandusky 27 2.1
KPTY-FM (CHR/Pop) New Planet 1.9 1.8
KHOT-FM (Reg. Mex.)* Hispanic 22 16
KMYL-A/F (Nostalgia) Interstate 0.7 1.0

* Was Urban AC until March
Eo=— = = iS S s ——— Eee

Baltimore
Station (Format) Owner Wi'99 Sp'99
WERQ-FM CHR/Rhy) RadioOne 9.7 96
WWIN-FM (Urban AC)  RadioOne 5.7 7.3
WPOC-FM (Clountry) ~ ClearChan. 6.2 6.6
WBAL-AM (News/Talk) Hearst-Argyle 5.8 6.3
WQSR-FM (Oldies) Infinity 57 5.8
WLIF-FM (AC) Infinity 49 57
WWMX-FM (Hot AC) Infinity 4.3 45
WHFS-FM (Alternative) Infinity 3.3 4.1
WIYY-FM (Rock) Hearst-Argyle 4.4 4.0
WXYV-FM (CHR/Pop) infinity 3.8 3.8
WOCT-FM (C!. Rock) ~ Clear Chan. 3.0 3.2
WCAO-AM (Religious)  Clear Chan. 3.6 2.4
WCBM-AM (News/Talk) M-10Br. 29 19
WHUR-FM (Urban AC) Howard Univ. 1.8 1.9
WPGC-FM (CHR/Rhy) Infinity 20 1.8
WJFK-AM (Talk) Infinity 14 16
WRBS-FM (Religious) Peter & Johnn 1.7 15
WKYS-FM (Urban) RadioOne 1.0 12
WRQX-FM (Hot AC) ABCRadio 1.0 12
WWIN-AM (Religious) RadioOne 0.9 1.1
WWLG-AM (Nostalgia) M-10Br. 1.3 11

Washington, DC

Station (Format) Owner Wi '99 Sp'99
WHUR-FM (Urban AC) Howard Univ. 62 59
WPGC-FM (CHR/Rhy) Infinity 6.2 55
WKYS-FM (Urban) RadioOne 58 5.0
WBIG-FM (Oldies) AMFM 42 47
WMZQ-FM (Country) AMFM 39 46
WGAY-FM (Oldies)* AMFM 41 45
WJFK-FM (Talk) Infinity 4.0 44
WRQX-FM (Hot AC) ABC 43 44
WMAL-AM (News/Talk) ABC 4.0 43
WWDC-FM (Rock) AMFM 37 38
WGMS-FM(Classical)  Bonneville 3.6 3.7
WASH-FM (AC) AMFM 36 36
WMMJ-FM (Urban AC) RadioOne 4.4 35
WTOP-A/F (News) Bonneville 3.7 3.5
WJZW-FM (NAC/SJ) ABC 3.0 32
WWZZ-FM (CHR/Pop)  Bonneville 3.4 3.1
WHFS-FM (Alternative) Infinity 19 23
WARW-FM (Cl. Rock) Infinity 2.3 2.1
WTEM-AM (Sports) AMFM 17 12
WAVA-FM (Religious) Salem 1.3 1.0
WFRE-FM (Country) AMFM 09 1.0
WPGC-AM (Urban Oldies)  Infinity 1.4 1.0

* Was MOR until May
_nl S i —=—

St. Louis
Station (Format) Owner Wi 99 Sp '99
KMOX-AM (Talk) Infinity  11.1 131
KEZK-FM (AC) Infinity 71 7.3
WIL-FM (Country) Sinclair 6.7 7.1
KMJM-FM (Urban) ClearChan. 6.2 6.0
KSLZ-FM (CHR/Pop) Clear Chan. 54 456
KATZ-FM (Urban AC}  ClearChan. 36 45
KLOU-FM (Oldies) ClearChan. 43 45
WKKX-FM (Country) Emmis 41 45
KYKY-FM (Hot AC) Infinity 4.2 44
KTRS-AM (News/Talk) Dorsey 3.8 36
KIHT-FM (CI. Hits) Sinclair 29 3.3
KPNT-FM (Alternative) Sinclair 29 3.1
KSHE-FM (Ci. Rock) Emmis 3.2 3.0
KXOK-FM (CI. Rock) Sinclair 42 29
WVRV-FM (Adult Alt.) Sinclair 3.0 29
KFUO-FM (Classical) Lutheran 33 24
WRTH-AM (Nostalgia) Sinclair 23 24
KSD-FM (Hot AC)* Clear Chan. 2.3 23
WXTM-FM (Rock) Emmis 21 22
KATZ-AM (Gospel) Ciear Chan. 24 21
KFNS-AM (Sports)  Missouri Sports 1.5 1.0

* Was Classic Rock until January 15

Cleveland
Station (Format) Owner Wi’'99 Sp '99
WTAM-AM (News/Talk) ClearChan. 5.7 88
WGAR-FM (Country)  ClearChan. 8.5 8.7
WMJI-FM (Oldies) ClearChan. 9.0 85
WZAK-FM (Urban) AMFM 84 6.7
WDOK-FM (AC) AMFM 6.1 6.2
WRMR-AM (Nostalgia) AMFM 59 55
WZJM-FM (Oldies)* AMFM 5.7 50
WNCX-FM (CI. Rock) Infinity 5.0 4.9
WQAL-FM (Hot AC) AMFM 46 47
WNWV-FM (NAC/SJ)  Elyria-Lorain 4.5 46
WMMS-FM (Rock) ClearChan. 4.7 45
WMVX-FM (Hot AC) ClearChan. 4.9 44
WENZ-FM (Urban)** RadioOne 2.7 3.1

WCLV-FM (Classical) Radio Seaway 3.1

WJMO-AM (Urban Oldies) AMFM 23 2.2
WKNR-AM (Sports) AMFM 18 1.9
WABQ-AM (Religious) Linn,JohnR. 16 16
WZLE-FM (CHR/Pop)*** Clear Chan. 0.8 1.1

* Was CHR/Pop until mid-April
** Was Alternative until May
*** Was Religious until May

Houston-Galveston
Station (Format) Owner Wi '99 Sp '99
KBXX-FM (CHR/Rhy) ~ ClearChan. 7.7 8.0
KRBE-FM (CHR/Pop) Susquehanna 57 6.4
KODA-FM (AC) AMFM 62 59
KHMX-FM (Hot AC) Clear Chan. 3.8 5.2
KILT-FM (Country) Infinity 55 5.1
KLTN-FM (Reg. Mex.) Hispanic 49 5.1
KMJQ-FM (Urban AC)  ClearChan. 5.0 4.9
KTBZ-FM (Alternative) ~ ClearChan. 39 42

- KLDE-FM (Oldies) AMFM 3.9 40
KKRW-FM (Cl. Hits) AMFM 34 39
KTRH-AM (News) AMFM 41 39
KLOL-FM (Rock) AMFM 36 36
KPRC-AM (News/Talk)  ClearChan. 3.7 3.3
KKBQ-FM (Country) AMFM 25 30
KIKK-A/F (Country) Infinity 26 28
KBME-AM (Nostalgia) AMFM 26 26
KJOJ/KTIM (Oldies) ClearChan. 25 20
KOVA/KOVE (Spanish (AC) Hispanic 2.4 1.9
KILT-AM (Sports) Infinity 1.7 15
KQQK-FM (Tejano) El Dorado 22 14
KLAT-AM (Reg. Mex.) Hispanic 09 1.2
KSEV-AM (News/Talk)  ClearChan. 1.0 1.0

Minneapolis-St. Paul

Station (Format) Owner Wi'99 Sp 99
KQRS-FM (Adult Alt.) ABC 10.2 10.1
WCCO-AM (Full Serv,) Infinity 104 97
KDWB-FM (CHR/Pop) AMFM 75 82
KEEY-FM (Country) AMFM 69 7.7
KQQL-FM (Oidies) AMFM 47 61
WLTE-FM (AC) infinity 6.0 6.1
KSTP-AM (Talk) Hubbard 66 55
KSTP-FM (Hot AC) Hubbard 47 42
WXPT-FM (Hot AC) Infinity 46 4.1
KTCZ-FM (Adult Alt.) AMFM 37 38
KXXR-FM (Rock) ABC 37 37
WRQC-FM (Rock) AMFM 24 25
KFAN-AM (Sports) AMFM 23 22
KLBB/WLOL (Nostalgia) Cargit 20 16

KZNR/KZNT/KZNZ (Alternative) ABC 2.1

-ﬁ
Tampa-St. Petersburg

Station (Format) Owner Wi '99 Sp 99
WDUV-FM (B/EZ) Cox 89 82
WQYK-FM (Country) infinity 65 6.6
WXTB-FM (Rock) ClearChan. 5.2 6.5
WTBT-FM (CI. Rock) Clear Chan. 4.2 6.3
WFLA-AM (News/Talk) Clear Chan. 59 6.1
WLLD-FM (CHR/Rhy) Infinity 49 6.1
WFLZ-FM (CHR/Pop)  ClearChan. 6.2 5.9
WRBQ-FM (Country) Infinity 47 45
WGUL-A/F (Nostalgia)  WGULInc. 4.9 4.1
WSSR-FM (Hot AC) ClearChan. 39 3.8
WWRM-FM (AC) Cox 52 35
WSJT-FM (NAC/SJ) Infinity 35 34
WSUN-FM (Oldies) Cox 27 28
WAKS-FM (Hot AC) Clear Chan. 3.2 27
WFJ0-FM (Oldies) Cox 29 25
WYUU-FM (Oldies) Infinity 23 25
WCOF-FM (CI. Hits) Cox 31 24
WHPT-FM (Adult Alt.) Cox 20 20
WTMP-AM (Urban AC) PSICom. 09 13
WDAE-AM (Sports) ClearChan. 0.7 1.1
S e e

Format Abbreviations

AC-Adult Contemporary, Adult Alt-Adult Alternative.
B/EZ-Beautiful/Easy Listening, CHR/Pop-
Contemporary Hit Radio/Pop, CHR/Rhy-
Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic
Hits, Cl. Rock-Classic Rock, Full Serv-Full Service,
Hot AC-Hot AC, Misc-Miscellaneous, MOR - Middle
of the Road, NAC/SJ-New AC/Smooth Jazz, Reg.
Mex-Regional Mexican, Span. AC-Spanish Adult
Contemporary,  Spanish Con-Spanish
Contemporary, Span N/T-Spanish News/Talk,
Spanish/O-Spanish Otdies. Urban/AC-Urban Adult
Contemporary, Urban-Urban Contemporary, Urban/
0-Urban Oldies.

©1999 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
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PD Advantage™ is a service mark of The Arbitron Company.

advantage

" Giving PDs the Programming Advantage

designedjust for PDs!

Know Your Listeners Better Than Ever with New Programming
Software from Arbitron

Developed with input from PDs nationwide, PD Advantage® gives you an “up close and personal”
look at listeners and competitors you won't find anywhere else. PD Advantage delivers the
audience analysis tools most requested by program directors, including:

What are diarykeepers writing about stations in my market?
A mini-focus group of real diarykeepers right on your PC. See what listeners are saying in
their diary about you and the competition!

When listeners leave a station, what stations do they go to?
See what stations your drive time audience listens to during midday.

How are stations trending by specific age?

Track how many diaries and quarter-hours your station has by specific age.

How’s my station trending bhour by hour?
Pinpoint your station’s best and worst hours at home, at work,
in car.

How often do my listeners tune in and bow long do

they listen?
Breaks down Time Spent Listening by occasions _
and TSL per occasion. k-

How are my 100+ Quarter-Hour diaries trending?
Diaries with 100+ quarter-hours account for about
10% of the average station’s diaries, but they represent a
whopping 40% of the quarter-hours. Now you can under-
stand how these crucial listeners impact your listening.

When Pm P1, who’s P2?
See whom you should be trying to pull listeners from.

When I’'m P2, who’s P1?

See whom your listeners prefer over you.

What age range accounts for most of my audience?
Find out what age range defines the true demographic core of your
stadon.

What are the residential and workplace zips of my (Iotal or P1-P4+) listeners?

~ Find out where your listeners live for better marketing and promotion results.

To use PD Advantage to your staton’s advantage, call your Arbitron account executive or
Bob Michaels, manager, Radio Programming Services, at (972) 385-5357 or send an e-mail
to bob.michaels@arbitron.com.
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A Ceridian Company
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Greaseman
Continued from Page 1

union contract supersedes a personal
services contract and that a company
must arbitrate contracts, and also filed
a motion to dismiss the case entirely.

Tracht was removed from the air-
waves after a Feb. 24 broadcast when
he played part of a song by Lauryn
Hill — the black hip-hop artist who
was up for 10 Grammy Awards that
night — and said, “No wonder
people drag them behind trucks.” The
remark was in reference to the brutat
murder of James Byrd Jr., who was
dragged to his death in June "98. Just
the day before Tracht’s remark, a
Texas jury had convicted one of the
three men charged in the incident —
and the murder was still fresh in the
minds of most Americans. The fol-
lowing day Infinity issued a state-
ment that read, “After review of Doug
Tracht’s remarks, we have decided to
sever his relationship with WARW,
effective immediately” (R&R 3/5).

For the next several months after
the Feb. 24 broadcast, lawyers for
both Infinity and Tracht negotiated a
settlement of his personal services
contract, but could not reach an
agreement. Infinity filed a 14-page
lawsuit against Tracht in DC Supe-
rior Court on May 21. Tracht — who
had just begun the second year of a
three-year contract that paid him
$750,000 the first year, $800,000 the
second and would have paid
$875,000 in the final year — contin-
ued to receive a bi-weekly check
from Infinity through May 7, accord-
ing to court documents obtained by
R&R.

In its suit, the.company claimed,
“Infinity can no longer employ
Tracht as a radio personality. His ac-
tions have made it impossible for In-
finity to continue to earn any rev-
enues from Tracht’s show, much less

the substantial revenues that Infinity
expected to receive had Tracht not
breached his contract by making his
racist statements ... Tracht’s racist
comments have destroyed the es-
sence of his employment contract,
and rendered it a nullity, by making
it impossible to keep him on the air
... [Tracht’s] racist remarks also out-
raged WARW-FM’s advertisers, who
canceled more than $100,000 worth
of business for March and April
1999 alone.”

In its complaint Infinity also said,
“WARW-FM received numerous
threats of violence and had to hire se-
curity personnel to protect its staff. An
axe was driven through the mailbox
on the radio station’s door. Outraged
callers overwhelmed the switchboards
of the station and Infinity.”

In its July 21 motion to intervene
AFTRA contended that Infinity was
bound by its collective bargaining
agreement that establishes “certain
key terms of Mr. Tracht's employ-
ment and unequivocally require(s)
that any disputes concerning that
employment or the personal services
contract be resolved in arbitration.”

Punishing The Monster

Infinity’s personal services con-
tract with Tracht states, “The com-
pany acknowledges that it is famil-
iar with the program conducted by
Tracht and acknowledges that
Tracht's services to be rendered here-
under are of a unique, irreverent,
topical and controversial character
and that programs of the same gen-
eral type and nature containing these
components are consistent with the
company’s rules and policies.”

But the notion that a company
would seek out a performer to talk
and act on air in a controversial man-
ner and later file suit against him
for doing it outraged AFTRA’'s DC
attorney, Tom Powers. “Companies

Bennett
Continued from Page 1

leadership.”

Bennett's extensive music indus-
try experience includes a stint as
VP/Promotion for Epic Records be-
tween 1980-86. He relocated to Los
Angeles in 1986 to join MCA
Records as VP/Promotion before
segueing to Uni Records as Sr. VP/
GM.

In 1989 he returned to MCA as
Sr. VP/Rock Promotion & Artist
Development, and in 1991 joined
Geffen as Director/Promotion. One

year later he was named Director/
Promotion and GM when DGC
Records and Geffen were merged.
In 1996 he was elevated to President
of DGC/Geffen.

“My first impression of Maver-
ick was formed as a competitor,”
Bennett noted. “I was always im-
pressed by their passion for music
and the absolute fearlessness they
displayed in pursuing any goal.
I'm very excited about being a
part of the bold attitude and em-
bracing the opportunities new
technologies offer an artist-based
Iabel like Maverick.”
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KSFM-FM dipped 5.6-5.0 12+,
while Pop KDND-FM rose 4.2-4.8
and Khythmic KBMB-FM ascended
3.8-4.0. KDND’s rise also hurt Hot
AC KZZO-FM, which fell 4.3-3.6 to
its lowest ratings as “The Zone.” Z
Spanish’s Urban Oldies KHZZ-FM
also began to show results, climbing
2.2-2.9 during the period.

In the nation’s capital, the big
story was AMFM’s two Oldies suc-
cesses: mainstream WBIG-FM
surged 4.2-4.7 for fourth-place
honors, while “Jammin® Oldies”
WIMO-FM (formerly MOR
WGAY-FM) surged 4.1-4.5.
WIMO's debut was felt by all four

Urban-oriented stations, most nota-
bly Radio One's WMMIJ-FM,
which slipped 4.4-3.5. However,
Radio One has a solid lock on the
top in Baltimore: CHR/Rhythmic
WERQ-FM remained No.I, going
9.7-9.6, while Urban AC WWIN-
FM exploded 5.7-7.3 for second-
place honors.

Elsewhere around the nation, Clear
Channel scored a trifecta in Cleveland,
with WTAM-AM, WGAR-FM &
WMIJI-FM finishing first, second and
third 12+. Meanwhile, AMFM's Old-
ies KOOL-FM surged 4.2-5.5 and
NAC/Smooth Jazz KYOT-FM rose
3.6-4.9 in Phoenix. In Tampa, Rock
ruled the spring book. as WXTB-FM
and Classic Rock WTBT-FM each
had stellar ratings trends.

|

...............

create Frankenstein’s monster and
then they want to punish what
they've created,” he told R&R.

While Infinity also claims that
Tracht should have hit an eight-
second delay button and dumped the
foul remark before it was broadcast
— and blames him for missing that
opportunity — Powers noted that an-
other WARW staffer was assigned
that task and missed the call as well.
Powers said Infinity should accept its
role in allowing the remark to go out
into the airwaves. Placing full censor-
ship responsibility on the performer,
said Powers, “is like telling the fox,
‘When you get into the chicken’s
pen, yell for us!””

“It is unfortunate that the com-
pany chose to attempt to drag this
matter into the courts when the only
appropriate forum was arbitration,”
said Tracht’s lawyer, Joseph
Guerrieri. “We are pleased that the
company has finally acknowledged
that [arbitration] is their exclusive
remedy in this matter.”

Loren Kieve, a DC lawyer with the
firm Debevoise & Plimpton, was

hired by Infinity to handle the case
and signed the dismissal papers Tues-
day. Kieve declined to discuss the
matter with R&R and referred all
questions to his firm’s New York of-
fice. R&R'’s calls to that office, and
to Infinity parent CBS, were not re-
turned. Both sides were set to meet in
court today (7/30) for an initial sched-
uling conference. Arbitration has been
set in DC for Sept. 27 and will be
heard by Herb Fishgold. Both sides
will present their arguments and evi-
dence, and Fishgold will have an un-
determined amount of time to render
his decision.

Meanwhile, Tracht told R&R on
Tuesday that he hopes to work in ra-
dio again. For several weeks follow-
ing his on-air remarks Tracht em-
barked on a whirlwind public apology
tour that included stops on every TV
network. He’s also been seeing a
counselor at Howard University regu-
larly. “I am happy to say there has
been an industry thawing, and I've
had a number of inquiries from large
companies,” he said. “I’'ll be exciting
to see who takes the plunge.”
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Continued from Page 3

stock may be worth as much as $60
per share — and there’s no reason
to doubt XM could fetch a similar
price. At that level AMSC may re-
tain a sizable stake in its subsidiary,
similar to CBS’ stake in radio/out-
door spin-off Infinity Broadcasting.

Net proceeds from the offering
will go toward estimated expenses

needed to finish build-out of the.

coast-to-coast, 100-channel satellite
radio service. These costs include
construction and launch of its sat-
ellites, construction of its national
network of terrestrial repeaters, as
well as working capital and operat-
ing expenditures.

Before the service’s expected de-
but in the second quarter of 2001,
XM says it must raise about $750
million — in addition to the $331
million the company has already
brought in. Assuming the IPO goes
oft as anticipated, the company will
still require more than $600 million
in capital. Analysts say the balance
could come from a combination of
debt and private or public equity of-
terings.

The lure of getting in on the
ground floor of a pervasive new
technology has attracted some big-
name investors to XM. Last month
Clear Channel Communications,
DirecTV, General Motors and an in-
vestment group consisting of Colum-
bia Capital, Telecom Ventures and
Madison Dearborn Partners sank
$250 million in the satellite radio

company.

At the same time AMSC traded
8.6 million shares of its stock for in-
ternational satellite radio provider
WorldSpace’s $75 million debt-and-
equity stake in XM.

The offering is being underwrit-
ten by Bear, Stearns and Donaldson,
Lufkin & Jenrette, and co-managed
by Deutsche Banc Alex.Brown and
Merrill Lynch.

And On Other Channels

News of the offering came as XM
continued to expand its program-
ming lineup. The DARS provider
signed BBC World Service, which
broadcasts to 143 million listeners
around the world, to produce a
“BBC Channel” consisting of 60%
news and 40% “other” program-
ming. CD Radio also recently inked
a similar deal with the BBC, though
it will also provide a channel of
Spanish-language programming
(BBC Linea Directa).

Meanwhile, CD Radio an-
nounced this week that Matsushita,
the maker of Panasonic radios, will
design and develop car and
aftermarket receivers for the satellite
radio service. Panasonic manufac-
tures audio equipment for
DaimlerChrysler and Toyota, among
others, but there was no word on
whether these car companies have
agreed to install CD Radio receiv-
ers as standard in new vehicles. Ear-
lier this month CD Radio an-
nounced a similar deal with Alpine.

— Matt Spangler

Continued from Page 4

- BRIEFS

“In a sense this proposal represents a form of tightening versus the cur-
rent waiver policy,” Gupta told R&R, and noted that the commission has
been granting tentative waivers allowing ownership of eight radio and one

TV station in the same market.

Gupta said broadcasters who already own this“full complement” of one
TV and eight radio stations will likely be grandfathered for five years, after
which they could be permanently grandfathered. FCC spokesman David
Fiske declined to comment on Gupta's speculation. The commission will
reveal its proposals at its Aug. 5 public meeting.
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Gann
Continued from Page 18

approach to our business. I am con-
fident that the expertise that Brian
brings to KVOO-AM will ensure its
long-term heritage and future
growth.”

Since Gann joined KVOO in
1991, the station’s news department
has been honored twice with the
Edward R. Murrow Award for out-
standing achievement in journalism. -
Prior to settling in Tulsa, Gann |
spent five years as OM/News Direc- /|
tor at KDNT-AM & KZRK-FM/ -
Denton, TX and worked in a vari- -
ety of positions at stations across
Missouri, including KTTS-AM &
FM/Springfield.

o W,
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The last PD who didn’t try
DIRECT MAIL.

Creative
Media
Direct, Inc.

(727) 536-9450

1000 Belcher Rd. S., Suite 10
Largo, FL 33771-3307

©1999 Creative Media Direct. Inc.

KGO Reporter Recalls Her

Night Of Fright With Killer

ews that a suspect had confessed to
four killings in Northern California
resulted in quite a shock for KGO/SF
reporter Mary Ellen Geist. When Cary
Stayner’s capture and confession were an-

' nounced, Geist flashed back to the night of

March 11. That night, Geist told the San Jose
Mercury News, she was at the Cedar Lodge,
the last known location of three victims, where
she had been working on the story. As report-
ers and federal investigators swarmed the
area, she decided to get in a little R&R after
an intense day, so she headed for the pool
area. After swimming a few laps, she headed
for the hot tub. A man was there, and she sat
down. He turned to her and introduced him-
self: “Hello, my name is Cary Stayner”

The two actually talked for a while, and he
seemed “calm as a cucumber,” she recalled,
even with FBI agents and the news media just
around the corner (and in the hot tub, for that
matter). But later, she told the paper, he looked
at her in a way that made her feel “creepy” She
left the pool, ran back to her room, deadbolted

| the lock and put furniture against the door. Now

that he’s been ID'd as the Killer, Geist said, “So
I'm this idiot reporter who got in a hot tub alone
with a mass murderer”

} Radio’s Cursed At <
Woodstock '99

“Riot” and “fire” weren't the only four-letter
words being bandied about at last weekend’s
Woodstock '99 festival, and some listeners got
to hear it all in living color, so to speak. West-
wood One, which had the radio rights to the
show, offered stations the option of running pre-
packaged, hosted shows or a raw, live feed that
could, be repackaged by stations. But at least

- one station chose to run the raw feed live. Ap-

parently WMRQ/Hartford thought it could
squeak by using an eight-second delay ... and
stunned some listeners when the barrage of
expletives became too much. PD Dave Hill told
the Hartford Courant the station got some com-
plaint calls after the delay couldn’t keep up with
the obscenities and said it seemed as if bands
knew they were being broadcast and took their

| language over the top intentionally. WW1 VP/

Music Special Events Liz Laud tells ST, “We

~don’t put out profanity. We encouraged every-

one to roll tape and edit all the profanity out. We
had warnings on everything that there wouid be

profanity ... it's the station’s responsibility to do
the editing. Obviously they didn’t read all the in-
structions”” At press time, Hill had not returned
ST's calls.

Woodstock was also a bad trip, man, for
WHTZ (Z100)/NY’s “skybox.” The hydraulic lift-
er, used to elevate station equipment and per-
sonnel during events, was on loan to crosstown
WXRK for its coverage of the rock festival. In
the rioting that closed the event Sunday night,
the skybox got torched. The good news, accord-
ing to the NY Daily News, is that nobody was
hurt and the box was insured.

’ A ‘Super’ Canmreo ‘

It took his old newsman’s retirement to
bring legendary WLS/Chicago “superjock”
Larry Lujack out of retirement, if only for a
day. He flew to the Windy City from his home
in New Mexico to surprise and salute Jeff
Hendrix, who'’s done the morning news at LS
for 31 years, including the 15 or so years that
Lujack was in morning drive there. According
to the Sun-Times’ Robert Feder, Lujack —
who's been out of radio since '87 — stayed
for the entire morning show and was “sound-
ing better than ever”

It’s The Next Best ‘
Thing To Being There

Let's put one hot rumor to rest: KROQ/
L.A’s Gene “Bean” Baxter is not leaving the
Kevin & Bean morning show. The rumors be-
gan after word leaked that Baxter was absent
from the station’s So. Cal. studios. That part
is true. He'll be participating in the show via
satellite from his home outside Seattle for the
foreseeable future. In fact, not only does he
have an audio link established, there’s a vid-
eo feed too. The net result: Baxter's remote
broadcast should be undiscernibie to the un-
trained ear, and he’ll fly down to L.A. as need-
ed for promotional appearances.

Meanwhile, longtime KKRZ/Portland
morning co-host John Murphy has signed a
one-year deal to continue hosting the Z100
morning show with Dan Ciark. But he’s al-
ready moved his family to L.A., so he’ll com-
mute to Portland four days a week and co-
host the show long-distance via ISDN one day
per week.

Continued on Page 38
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Most Added Again!

£5 New Adds Including;
KISW WFNX WJRR KROX WBAB WLIR WTFX WCYY

KLBJ WARQ WZPC WKLQ KXRK WTPA WJBX KLZR
Already On;
WXRK WMFS KROQ KXXR WHFS WLUM WBCN WLZR LIVE10S
f WXTM Q101 KQRC CIMX WZTA KTBZ WNOR KDGE
| and more!

~ R&R Alternative Debut @ Over 400,000 Albums Sold!
Alternative Monitor Debut 38* Touring with Lenny Kravitz & Smash Mouth!
&

/
© 1999 SK6 Music L.L.L. ZEEL5EE www dreamworksrecords.com
Management: Scott McGhee Artist Management
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Wl You Fall In

Love With Me
6‘ over | Believe My
Work Is Done

ThenT'll Start
Back At

ne

btown Record Company, L.P, A Universal Music Company,
1755 Broadway, New York, NY 10019,

sire

e A,

Continued from Page 36

> Changes Of Scenery <

KYNG/Dallas VP/GM Scott Savage exits to
become Sr. VP of StoreRunner, a full-service In-
ternet commerce site half-owned by CBS. KYNG
GSM Ken Roberts is named interim GM.

In order to pursue new opportunities,
WMMR/Philadelphia, OM/PD Joe Bonadonna
exits after 22 years with the station — the last
nine as PD. He held the afternoon drive spot from
1977 until last year.

} KIIS Ups Its 'Net Worth <

Clear Channel CHR/Pop KIIS/L.A. formed a
strategic venture with radio Web content provid-
er InXsys Broadcast Networks to create an au-

' dio/video broadcast network for the Internet

called “KIISFMi” The network, set to debut Sept.
6, will offer separate programming from KIS-FM,
including interviews, new music showcases,
breaking music, video entertainment and inter-
active features. It will be offered for global syndi-
cation in a wide variety of formats. The website
will also include an online soap opera, music pur-
chase options and the integration of many fea-
tures found on the parent company’s
BuySellBid.com site (for example, celebrity-
signed items from guests appearing on KilS
morning man Rick Dees’ show will be featured
‘Soldiers’ Given

on BuySellBid.com).
Boot At KMEL ‘

Although the Street Soldiers show contin-
ues in syndication to 38 markets, it will no
longer be heard on the station where it began
seven years ago, KMEL/SF. The Sunday night
call-in show, geared toward gang members
and other at-risk youth, is being taken off
KMEL so the station can play more music,
Station Mgr. Dan Haight told the SF Examin-

g Talk

Rumbles, Pt. 1

* Rick Steele is appointed GM of Root Com-
munications’ eight-station cluster in Florence, SC.
He was most recently Station Mgr. at WJXA &
WRMX/Nashville.

* Former WZZK/Birmingham morning producer
Joe Logan is named PD at WKSO/Peoria, IL.

* KWHL/Anchorage, AK PD Dan Thomas ex-
its, with no replacement named.

* WFYV/Jacksonville MD Woody Carlson joins
WQLZ/Springfield, IL as PD, starting August 2.
Michele Michaels joins 'FYV for MD/nights.

* OM Scott Fitzgerald leaves Regent Broad-
casting in Redding, CA for mornings at CHR/Pop
WGTZ/Dayton. KRRX co-PD Casey Freeland is
upped to OM for KRNO-AM, KNNN-FM, KRDG-
FM, KRRX-FM & KSHA-FM. KRRX co-PD Cindy
Shaw assumes all PD/MD duties for KRRX.

*» WRVW/Nashville swinger Jeff Donavan is
appointed PD at WHHY/Montgomery, AL.

» Former KFFM/Yakima, WA APD Eddie Lane
joins CHR ZFZZ/Grand Cayman as PD.

* Former KZZP/Phoenix PD Dan Persigehl sur-
faces at Hot AC KSRZ/Omaha as morning drive
co-host.

er. “The competitive environment for radio is
much more intense than it was seven years
ago ... we need to return to what the Bay
Area wants from us most, which is the mu-
sic” The station also canceled some of its
other specialty programming.

} 92Q Host Dares 4
To Not Care

WERQ/Baltimore morning co-host Shaw-
na Renee ciearly touched a nerve with listen-
ers last week while discussing the JFK Jr.
plane crash. Expressing her feelings about the
wall-to-wall coverage on many media outlets,
Renee said, “l care, but | don’t care” The sta-
tion was inundated with calls, GM Pam Som-
ers told the Baltimore Sun, and rather than
going on the air the following day, Renee in-
stead met with management to discuss the
comments. Explaining her comment to the

Continued on Page 41

|

| PROMO ITEM OF THE WEEK | |

‘Cause I'm free, free swingin’: When you've had as many hits as Tom Petty & The Heartbreakers, you can get
away with speaking softly and carrying a big stick. The band that's stretched many a single into a home run
has a new song called “Swingin’,” and WB “wood” like you to hear it. So instead of the ordinary pitch, they
decided they could come up with a batter idea. (By the way, there’s no truth to rumors that the bands Fast-
ball and Curve will no longer tour with Petty after seeing this promo item.)

e
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“You’ll Be in My Heart”

Wﬁ@%ﬁﬁ

Phil Collins

AMAZING CALLOUT!
MEDIABASE (F25-34) #3 OVERALL
CALLOUT AMERICA (F25-34) #6 OVERALL

AC BDS MONITOR: #1*(10 Weeks At Top)
ADULT TOP 40 MONITOR: #23*
R&R CHR/Pop @ -6

Top 10 Soundscan Album in America!
Top 10 Soundscan Single in America!

NEW THIS WEEK:
WBLI, KALC, WXXL, KMSX, WNKS

WBHT WYCR KKRD WLKT WFBC
KMXS, WCIL, WDJX WHOT AND MORE!

Q @ Visit the Twrzan® website: www’Tarzan.com Part of @I\dwork

by Kob Cavalio and Phil Calle Mixsd Iy Chris Lord-Alge Phil Coflins appears courtrsy 3 Atlundc Records
o-mdhmp'hwnx a0 Uned byiPermimion. COPYIIGHT © 1@&1,-1«1..“*:.: ) Disney Enserprises, nic. Al Rights Brwerved.

AMANN S Marica

——— e

“NMuli-Platinum Artist, blockbuster movie,
HIT sorny... What else do you need?
Play it NOW, so you don't look stupld

come Grammy and Oscar time.”

-Ken Benson,
Sr. VP Programming/AMFM
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FLEMING & JOHN
“Ugly Girl”

Early Airplay:

KLLC, KZZ0, KBKS, WXPT, WKSI, WQZzQ,
KURB, KLLY, KLCA, WWXM, KCDU, WWKZ,
WDAQ, WJMX, WXIS and more...

Airplay Date: 8/10

Appeared on the Scott and Todd Morning Show
on WPLJ/New York, Thursday, July 29

SHADES APART
,,' s “Stranger By The Day”

Featured in the #1 Comedy In America:

J-;- m. g American Pie
\.‘ F Most Added!

New This Week:

oweran 11 e WRHT, KHTE, WXIS, KSMB, WLAN, WLNF, KISX,
SIRANGER BY THE DAY WSKS, WRTS, WGLU, KISR, WWXM, WWKZ,
WJYY, KLRS, WJMX and more...

At Radio Now

TONIC
“You Wanted More”

Featured in the #1 Comedy In America:
American Pie

m ©ORock
. Airplay @ Active Rock

Date: @® Alternative

Q2 % -
Early Airplay:

WABB, WKCI, WXLK, KYIS,
WVKS, WRHT- WKRZ and more...
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e L warAamefriecanradiohistorn—eern —— =


www.americanradiohistory.com

Street Talk.

Rumbles, Pt. 2

« WJBQ/Portland, ME MD Keith Scott exits.

« KSMB/Lafayette, LA nighttimer Derrick Hayes
adds MD stripes.

« KPWR/L.A. extends its contract with the Big
Boy'’s Neighborhood morning show.

« Syndicated afternoon drivers Don & Mike
have just signed their 40th affiliate: WETT-AM/
Ocean City, MD.

» By picking up KUMU-FM/Honolulu, Broadcast
Programming’s Delilah show is now heard in all 50
states.

* infinity FM talker WKRK/Detroit inks New Jer-
sey 101.5 (WKXW-FM/Trenton) afternoon yakkers
Joe Deminski & Bill Doyle for afternoon drive,
starting August 23. The move fills the void left fol-
lowing the abrupt departure of Steve Dahl’s syn-
dicated show from the station last month.

Continued from Page 38

Sun, Renee said, “I didn’t understand why
America focuses so much attention on celeb-
rity deaths, as though one life was more impor-
tant than another”

A
DADS ON GRASS

KXLY-AM/Spokane had a bunch of local men ‘

thinking, “I fought the lawn, and the lawn won.”
Meanwhile, the station was on the cutting edge
of holiday promotions by sponsoring “Father Mows
Best,” a Father's Day event at a downtown park.
We wonder if they had a post-race barbecue...
{ with all the trimmings!

Records

* RCA ups Eric Murphy to VP/Nat’| Promo.

» Giant snaps up Reprise Dir./Rock Promo
Jann Hendry as its new Head/Rock Promo.

« 550 Music VP/Rock Promo & Field Ops. Neda
Leppard Tobin rhoves to Texas as Epic's new Dal-
Jas rep. Look for 550 to move gquickly to fill her
post.

* Koch International names former Piatinum
Entertainment Sr. VP Trammetll Starks as head of
its new Atlanta-based imprint, Oberon Records.

« Terry Anzaldo exits his promo post at Beyond
‘Music to concentrate on his own company, Good-
guy Entertainment.

>

Strauss Zelnick zooms to Pres./CEO of BMG
Entertainment.

Bill Fink elevated to PD of KZLA/L.A.

Tom O’Brien returns to WKQI/Detroit as PD.
Mike Stern slated as PD of WKRK/Detroit.
Ted Edwards re-enters radio as PD of WCKW/

New Orleans.

Michelle Mercer advances to PD of KPWR/L.A.
Chuck Knight moves to WYXR/Philadelphia.
Rick Strauss accepts WiYY/Baltimore PD chair.

v

Jim Keating joins Beasley as Exec. VP/COO.
John Gehron recruited as GM of WNUA/Chicago.
Bobby Rich selected as VP/GM of KIXI & KMGI/
Seattle.

Drew Hayes hired as PD at WLS/Chicago.

o«

Harvey Peariman appointed GM of WJJD &
WJEZ/Chicago.

George Taylor Morris joins Westwood One as
Dir./Programming.

Brute Bailey becomes PD of KGFJ/L.A.

Tom Owens set as PD of WEBN/Cincinnati.

Jim Snowden tapped as morning host of WBLS/NY.

v

Arista purchased by Ariola-Eurodisc for $50
million.

Walt Turner promoted to Pres./GM of WIL-AM &
FM/St. Louis.

RKO Radio Networks sets Jo Interrante as Net-
work PD and David Cooke as News Dir.

Jackie McCauley appointed PD of KSAN/SF.
Mark Chernoff tapped as PD of WDHA/Dover, NJ.
KTNQ/L.A. goes Spanish-language.

v

Steve Daht named MD for KROY/Sacramento.
Dick Sainte moved to mornings at WCFL/Chicago.

Glenn’s Flush <

With Greatness

Glenn Haege, host of the syndicated Ask
the Handyman Show, gets a moment in the po-
litical spotlight today. He’s been called upon to

offer an expert opinion to the House Subcommit- |
tee on Energy & Power and on ABC’s Good ‘

Morning America. The weighty issue being
pondered: the merits of 1.6-gallon toilets vs.
3.5-gallon toilets! Hey, 15 minutes is 15 minutes....

If you have Street Talk, call the R&R News Desk at

(310) 788-1699 or e-mail jaxelrod@rronline.com

N wwwawy americanradiohistaory com
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When you’re ready to take

it to the streets, the
Thunder Truck™ is a

great, customized remote
vehicle. Built-in remote
studio, custom graphics,
LED message signs ....
create an impact when
your station vehicle pulls
up to a remote! Call for
more information — this
vehicle can be completely

customized for you.

BROADCAST
PRODUCTS

INCORPORATED

P.O. BOX 2500
ELKHART, IN 46515

USA

(219) 293-4700
1-800-433-8460

KSMB Scot-FM WNEL WPRM Radio Venus WQOK
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Sound Decisions.

The Dangers Of Overexposure

Managers for Matchbox 20, Our Lady Peace outline strategies

for avoiding the hype

t what point do fans start tuning out their favorite new rock or alt-leaning artists because
of extensive multiformat airplay? Understandably, there’s no clear-cut answer, because
of variables such as how many singles and/or videos have been released, what other expo-

sure the act has gamered, etc.

Yet 1 couldn’t shake that question
after I reflexively eighty-sixed a song
— which was released last year at
Alternative and went on to become
a huge hit — when 1 heard the track
on the local CHR/Pop station.
“Enough already,” I thought, punch-
ing my car stereo buttons. Con-
versely, when I flipped back to the
CHR and heard another alt-flavored
hit, I gladly listened to the entire
song.

First of all, multiformat airplay is
a dream come true for everyone in-
volved, since the end result, more
often than not, is platinum pay dirt.
A quick glance at the upper ranks
of the Hot AC and CHR/Pop charts
proves that. But such success
comes at a price — just ask Hootie
& The Blowfish.

Matchbox 20 In Perspective

One act that has been able to avoid
airplay overkill is the Lava/Atlantic
Records band Matchbox 20, which is
finally winding down on an album
that was released nearly three years
ago. Lippman Entertainment owner/
President Michael Lippman at-
tributes the group’s ability to avoid
the hype to a couple of things: mini-
mal media exposure and a great live
show. “We’re big believers that you
can only give so much to the public.
After that they’ll start to get bored,”
he stresses.

Interestingly, one of the things that
contributed to Matchbox 20’s initial
slow start at radio proved beneficial,
says Lippman. “The singles took
longer to react with the public than
we anticipated. We released ‘Back 2
Good’ last September, hoping it
would peak by Christmas. Then we
would go away and release the new
record in April 2000.

“But for some inexplicable rea-
son, when we were getting ready
to release "Back 2 Good,’ the prior
single, ‘Real World.” took off and
stayed a long time, which delayed
radio picking up on ‘Back 2
Good.” So it took longer to kill this
album off and allow us to go away.

“Then, along the way Rob Thomas
wrote and recorded ‘Smooth’ for
Santana, and it became the obvi-
ous first single. How could you
deny an artist the opportunity to be
a part of that record?”

Too Much Of A Good Thing?

Lippman says the band, manage-
ment and label of-
ten discussed pull-
ing the airplay
plug on the project
at various times.
Conversely, there
were even talks
about rereleasing
the first single,
“Long Day.” Lipp-
man recalls, “Ab-
solutely, we talked
about when
enough is enough.
The band has felt strongly about that
from day one. With the release of ev-
ery single, they were cautious. But a
lot of us felt early on that ‘Back 2
Good’ was the best song on the record
and that it should close the album.

“We actually would have been
happy to stop after ‘Real World’ and
go away, but there were so many
people who felt strongly about ‘Back
2 Good,” and the band wanted to
leave their fans with something spe-
cial. They probably ended up talking
themselves into releasing one more
single than they originally would
have liked.”

To combat any perceived notions of
selling out or overexposure, Lippman
says the band deliberately flew un-
der the media radar. “Even though
they’ve had a lot of success, the one
thing they haven’t done is ovethype
themselves. We’ve turned down ev-
ery conceivable award show and TV
show. They don’t want to do them.”

The Anti-Hype

The anti-hype campaign was de-
vised for a reason. “At the time the
album came out, we had a problem,
because there were a couple of other
bands that people grouped us with,”
Lippman says. “In order to separate
ourselves, we decided to avoid every-
thing those bands did and to not vi-
sually overhype the situation. Match-
box 20 believed in themselves as per-
forming artists and in the record and
in proving themselves on the road.
Luckily, it worked.”

But with “Smooth” gliding up the
charts, Matchbox frontman Rob
Thomas is once again in the spot-
light. Just as importantly, the window
between the new album and the last

Michael
Lippman

exposure to Matchbox 20 will shrink
by several months. Lippman reasons,
“When you think about it, a year is
a long time to wait, because kids
have too many other options. 1 ini-
tially would have preferred to go
away for a longer period of time, but
I guess the Backstreet Boys proved
you don’t have to be away very long
at all. T don’t believe in the old-
school way of going away and letting
people reignite their feelings about
your music. Smash Mouth came
pretty quickly with their new album,
and look how well they’re doing.

“It doesn’t take that long these
days, especially when it comes to ra-
dio, because the stations are so frag-
mented. It's not the same as it was
years ago when people tuned in their
favorite station and heard their favor-
ite songs over and over again. There
are a lot more choices. People cer-
tainly don’t seem to be tiring of the
Backstreet Boys or Britney Spears.”

Nevertheless, sometime next year,
when they release their next album,
Matchbox 20 will be in the same

S W B

“There are so many
artists who self-destruct
and you never hear from
again. That's one of the
reasons why the average

kid doesn’t seem to

have as much faith in
artists anymore.”

Enic Lawrence

situation Hootie & The Blowtfish
were when they followed up Cracked
Rear View. “People are fickle, and
you’ll have a lot of them puiling
against you,” Lippman explains. *“We
want to go back to Rock and Alter-
native with the new music. The only
thing I can say is that the band is
great live and they're great
songwriters. We hope that will over-
come any problems.”

WAMN - N erieant ach ohietery=eerm

“We actually would have been happy to stop after
‘Real World" and go away, but there were so many
people who felt strongly about ‘Back 2 Good; and
the band wanted to leave their fans with
something special.”

Michael Lippman

Our Lady Peace’s Plan

Two other people keenly aware of
the impact of overexposure are Eric
Lawrence and Keryn Kaplan, co-
managers of the Canadian rock band
Our Lady Peace, which is signed to
Columbia Records in the U.S. While
the group hasn’t enjoyed the amount
of multiformat airplay that Matchbox
20 has picked up, it’s certainly
poised to cross over to the main-
stream, which is exactly why
Lawrence and Kaplan are concerned
about how the band approaches the
market with its new album, due in
September. The single, “One Man
Army,” hits radio in mid-August.

Lawrence comments, “Certainly,
when you cross over to Pop radio
there’s a danger of having your group
judged on one or two songs instead
of a body of work, especially if the
songs last as long as some of the ones
on the Hot AC chart. But right from
the beginning Sony Music Canada
and Columbia Records in the U.S.
have known we have something, that
we had great songs coming from
some great young guys.

“We knew the group needed to
spend time on the road, to develop
and to create a body of work. We
didn’t want to get obsessed with
numbers. That way we would be in
a position that, when we did have a
big crossover song, the band would
have a loyal following.”

With the new album, Columbia
and management don’t plan to go for
it all just because the time might be
ripe to break the band wide open af-
ter it has established a beachhead at
Active Rock and Alternative. The
first single from the last album,
“*Superman’s Dead,” reached No. 9
at Active Rock on September 26,
1997, and No. 10 at Alternative on
October 10 of the same year. The
follow-up track, “Clumsy,” peaked at
No. 4 at Alternative and No. 8 at Ac-
tive Rock on March 6, 1998.

The group has also improved at the
cash register. In the U.S., Our Lady
Peace’s first album, Naveed, has
scanned nearly 120,000 copies, and
the follow-up, Clumsy, is near the
630,000 mark.

Fans First

Kaplan observes, “On the last al-
bum we released ‘Superman’s Dead’
in order to speak to their fan base.
The new single also is more of a
fan-oriented song, because we
want to continue building a strong
fan base and marrying the band to
the format. That’s our insurance
policy for when we finally release

a big crossover song. But that
tends to be the opposite of what a
lot of people are doing today.”

Kaplan agrees that the road re-
mains the key to strengthening art-
ist loyalty. “The band has played
over 750 shows since it released its
first album. That’s outstanding and
why I can’t say enough about Co-
lumbia, because it’s risky and ex-
pensive and you often don’t see im-
mediate returns. But performing
also allows the fans to bond with the
artist, which minimizes any burnout
people might feel about the artist.

“Unfortunately, these days the
bond between an artist and the kids
isn’t as strong, because the kids are
bombarded with so many images
that it dilutes it all. Everything’s
fed to them; they don’t want to take
the next step and go deeper. For the
bands that don’t deliver live or
aren’t touring, there's nothing for
the kids to latch on to. And that’s
a dangerous place to be.”

Lawrence adds, “But having said
that, the industry somehow has got-
ten to a place where we think
there’s no time for development,
and we see major labels shy away
from doing what needs to be done.
You see a lot of bands that were
just signed going with a single —
the one that was truly amazing from
the new album — just to get on the
radio, when maybe there should
have been more time spent devel-
oping the act. Then all of a sudden
the public and the industry perceive
the band as having only that one
big song, even though they sold a
lot of records.”

Consistency — whether it’s in
the group’s lineup or touring,
songwriting and recording — also
remains key, says Lawrence.
“There are so many artists who
self-destruct and you never hear
from again. That’s one of the rea-
sons why the average kid doesn’t
seem to have as much faith in art-
ists anymore. That's what’s differ-
ent with Our Lady Peace. Nothing
has really changed. No one’s quit
or died of a drug overdose. They
just keep making great records and
going out on the road and winning
over more fans.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at (615) 244-8677 or
e-mail: swonz@monline.com
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Squint Eye’s Active Rock,
Alternative To Break Chevelle

Independent labels readying hard
rock bands for radio might want to take
a close look at Squint Entertain-
ment’s game plan to break the Chica-
go-based trio Chevelle. The Gaylord
Entertainment-owned small imprint,
which had tremendous success with
Sixpence None The Richer, has
methodically spent the first half of
1999 setting up Chevelle for Active
Rock and Alternative.

Chevelle

plished that. He was just great to work
with.”

With the album, utled Point #1,
completed in November, Squint then
started getting its game plan in order.
The label began working college radio
in March and ended up with a top 20
track in May. An independent publicist
was also hired to work fringe media
and fanzines. Local video outlets were
worked on “Mia,” as well as Active
Rock and Alternative special-
ty shows. And 20,000 hard
rock fans were e-mailed 30-
second clips of the video. The
label also worked the conven-
tion circuit. Gigs were lined
up at South By Southwest,
McGathy Promotions, R&R
Convention '99 and last
week’s Conclave. Lastly, the

Canada and was recently added by
Adult Alternative CKEY/Buffalo.
which, under PD Ryan Patrick, has
started moving in a more Pop Alterna-
tive direction since the city’s “Alice”
station dropped the format. Patrick
notes, “They sent us a remixed version
of the song, and it’s doing pretty well
for us and fits in perfectly with our new
sound. It’s a great pop record.”

RCA Wins Fight For Foos

As expected, alt rock band the Foo Fighters
have signed a deal with RCA Records and will re-
lease their third album in November. The group, led
by former Nirvana drummer Dave Grohl, will also
release albums on their Roswell Records imprint
through RCA. The Foos are currently in the stu-
dio, working on the new disc. In a written state-
ment Grohl said, “It took nearly a year to make this
decision, but it feels great to be at a label that's
willing to build up a really strong rock roster as op-
posed to chasing whatever’s popular. Being at Cap-
itol Records was wonderful, but we felt it was time
to move on. We're really looking forward to work-
ing with the sincere and enthusiastic people at
RCA”

Townshend Bows
Live Disc, Opera

Pete Townshend will be a busy man in the
weeks ahead. The driving
force behind the Who was in
New York on July 28 and
Chicago one day later talk-
ing about his new live album
on Platinum Entertain-
ment, Pete Townshend Live:
A Benefit for Maryville Acad-
emy, which hits retail on

Snnt Bun
POTTY

Son
2ee

‘band will be featured on a CD
sampler that will accompany

The effort has already paid off for
the company, which picked up before-
the-box adds for the group’s debut
single, “Mia,” at Active Rock stations
WAAF/Boston, KRX(Q/Sacramento,
WNOR/Norfolk. WMFS/Memphis,
KTUX/Shreveport, KLFX/Killeen-
Temple and WZBH/Salisbury. Squint
officially goes for adds at Active Rock
this week and at Alternative two
weeks later.

Chevelle, composed of brothers
Sam, Pete and Joe Loeftler, first came
to the attention of Squint President
Steve Taylor in fall 1997. “We were
in Birmingham, Alabama, and they
were opening for the Insyderz. a band
that used to be on our label. While we
were talking with the band, Chevelle
began its soundcheck, and I immediate-
ly jerked around to watch them. About
30 seconds into their first song I told
people from the label that we had to
sign them.”

After the concert Taylor met with
the brothers at the local Waffle House,
and the two parties agreed to continue
discussions. Taylor closed on the deal
several months afterward and by sum-
mer 1998 was looking for the right
producer.

He continues, “I wanted someone
who could capture the power of what
they did live without changing or alter-
ing it, and Steve Albini naturally came
to mind. He was up to it. and we be-
gan recording in September.”

Taylor also wanted to ensure the sib-
lings’ creative give-and-take was cap-
tured 1n the studio. “Their relationships
and how they live and breathe music
needed to be honored in the studio. We
didn’t want to do a lot of overdubbing
and things like that, because you would
have missed the magic. Steve accom-

the first 100,000 copies of
Megadeth’s new album. which hits re-
tail August 31.

Prendergast comments, “We tried to
do as many things as possible to build
a base. so that when we went to radio,
programmers could see there was
something going on at difterent levels.
That’s the great thing about Squint. We
don’t have a large roster, so we can
take the time to maximize our efforts
on each record.”

One programmer who gives the
band high marks is WAAF PD Dave
Douglas. “It’s a great record. The
energy and passion are clearly evident.
They have a fresh approach to a prov-
en sound. They don’t sound like
they’re trying to rip somebody off. It
they can back it up live, which I hear
they can, then they’re off to a great
start.”

With the full-court press at commer-
cial radio just beginning, Squint is or-
ganizing residency tours and concerts
in the Midwest during August and
September. Chevelle has also signed
with Dave Kirby’s The Agency for
booking. Exec. Director/Promotion
John Butler comments, “The band’s
from Chicago, so we want to capital-
ize on those markets and keep them
back. That’s the key to this: getting
people to see them live and grinding
it out station-by-station and market-by-
market, just like we did with Sixpence
None The Richer.”

Point #1 is already at retail.

Ready For Takeoff: See Spot
Run, Mishap

Import hunters should give a close
listen to Canadian alt rock quartet See
Spot Run on Toronto-based Logger-
head Records. The band’s new single,
“Weightless,” has set airplay records in

While Loggerhead is distributed by
Universal Music & Distribution in
Canada, the label has yet to ink a U.S.
or international deal. That will proba-
bly change in the weeks ahead. Log-
gerhead VP Paul Church says,
“Somehow people in the U.S. are start-
ing to pick up on the record. We're
even getting calls from DJ pools in
New Jersey.”

Some U.S. imprints have already
picked up on the group. Labels ex-
pressing early interest include Epic,
Sire and Roadrunner.

Loggerhead, which is selling be-
tween 500 and 700 copies of the band’s
new album, Weightless, each week in
Canada, is about to ramp up its efforts
to ink a U.S. deal. Church continues,
“We wanted things to happen organi-
cally, which they have without our
really trying.”

The temperature isn’t the only thing
heating up in Atlanta. Word is that a
couple of labels are taking a close
look at the Hot ’Lanta-based rock
band Mishap, whose new single, “I
Look Around.” is receiving airplay at
Active Rock WKZQ/Myrtle Beach,
as well as select specialty show air-
play. Among the labels expressing
early interest are Atlantic, Lava and
Republic.

Greg Brooks, the Atlanta-based at-
torney representing the group, says
he’s just started actively shopping the
band. “We didn’t want to do much
until things started happening at radio.
And 1 wanted to wait even a little
longer, except that the band’s name
kept coming up in conversations | was
having with people about other topics.
Now we’re going to pick up the pace.”

Interest could heighten following
the group’s New York showcase on
July 29. In the meantime, the band is
on the road, hitting airplay markets.

September-21+-—Thedisc-in—
cIudes many classic Who
songs, and a bonus CD features vocals by Pearl
Jam’s Eddie Vedder on “Magic Bus” and “Heart
to Hang On To” Townshend’s also put the finishing
touches on a new rock opera he began compos-
ing nearly 30 years ago titled Lifehouse, which ad-
dresses a global telecommunications network he
calls “The Grid”

Sting will release his new album, Brand New
Day, on September 27. Meantime, he embarks on
a national tour October 14 in Las Vegas at the Hard
Rock Hotel. In other tour news, rap duo the Insane
Clown Posse will join the Family Values tour when
it kicks off in late September ... TVT Records hard
rock band Sevendust begin a national tour August
11 in Portland. Joining the group are Skunk An-
ansie, Staind and Powerman 5000 ... Virgin
Records’ Maxi Priest embarks on a national tour
August 5 in Seattle.

In the studio: Spice Girl Mel C has finished work
on her debut solo album, Northern Star. The album,
which was produced by Rick Rubin, will be re-
leased by year’s end ... Rapper Lil’ Kim is close
to wrapping up work on
her next album, which
will be released in Oc-
tober Counting
Crows have nearly
completed their
third studio album,
This Desert Life, which
could hit retail in Octo-
ber ... No Doubt are
thisclose to finishing
work on their new al-
bum, which is expected to be released in Novem-
ber ... SoCal ska band Save Ferris have started
recording their next album. The disc, produced by
John Travis (Kid Rock), will be released in the
fourth quarter

This ’'n’ that: Arista Records has teamed with
pay-cable/satellite radio programmer Music
Choice for the “Search for the Ultimate Diva”
Deadline for entries is August 31 ... Wind-up
Records has signed the L.A. rock band American
Pearl and will release the group’s debut album in
early 2000.

Pete Townshend

No Doubt
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To Feed Radio’s Internet Need

] Feed The Monster's sole focus is on websites for radio stations

ow many times have we heard PDs use terms like “bigger

than life,” “compelling,
what’s between the records that counts” to describe radio

3% ¢

<o

passion,” “exciting” and “It’s

stations? How many times have we then tuned in to radio sta-

tions to hear none of the above?

When [ was a kid dream-

ing about getting into radio
someday, it truly seemed
larger than life. That was
until the day [ showed up at
a remote on my bike one
day to see a fat guy sitting
behind a table with a micro-
phone. Talk about ruining
the “larger than life” per-
ception. That image re-
mained with me through all
the years | worked to fulfill my
dream of getting into radio. When [
finally had the opportunity to run a
station, [ would rent a 24- or 32-track
sound board and speakers for station
remotes just to provide the illusion of
grandeur for the listeners.
Flash forward to 1999. Radio stations
are still yapping about “larger than
life,” but when you take the time to
visit their heavily promoted websites,
the sites are anything but. Many of
today's radio websites feel like
they’ve been put up because every-
one has to have a website. Many of
them are outdated and have no flash
or sizzle — and, as with a bad song
on the radio, listeners punch in and
punch out.

Just like a winning radio station,
a radio website has to be special to
cut through. It must possess the eye
candy, up-to-the-minute information,
cutting-edge graphics, speed and ease
of use to keep listeners coming back.
Especially, it has to be radio-friendly
and radio-driven. After all, we are
ultimately looking for increased rat-

Frank Wood

ings and revenues from a
website.

The combination of
i cutling-edge web designers
and successtul radio execu-
tives could be a powerful
punch and perhaps just what
radio needs to help get its
websites on track. That's
exactly what consultant Jeff
* Pollack and R&R founder

Bob Wilson were thinking
when they launched Feed The Mon-
ster Media.

Based in Phoenix, FTM Media
(formerly Redwood Broadcasting)
was founded in 1994 to acquire and
manage radio stations in small to
medium markets. Realizing the po-
tential of the Internet for broadcast-
ing companies, FTM changed its
strategic focus and divested its radio
properties in 1998. In May of this
year the company completed its ac-
quisition of privately held Interactive
Radio Group, which delivers Internet
products and services to the radio in-
dustry. Infinity Broadcasting Corp. is
also a minority investor in FTM.

You probably know Frank Wood
best as Secret Communications’
President/CEO, co-founder of The
Darwin Group and a multimillionaire
cum laude Harvard graduate with a
law degree. This 31-year broadcast-
ing veteran has also added Chairman
of the Board of FTM to his list of du-
ties. This week Wood fills us in on
FTM’s plans and on its focus on
building and maintaining radio

A

Interscope heartthrob Enrique Iglesias was hangin’ in the Big Apple
with the staff of WKTU/New York to promote his current smash sin-
gle from the Wild Wild West soundtrack, “Bailamos.” Feeling the need
to do a little one, two, cha cha cha are (l-r) Interscope local Karen
Rait, ‘KTU Programming Coord. Jeff Z and APD/MD Andy Shane, Igle-
sias and ‘KTU PD Frankie Blue and Music Coord. Geronimo.

websites — as well as some of his
thoughts on what it takes to have the
very best radio site.

R&R: Love the name Feed The
Monster. What are its origins?

FW: Itis a phrase | used years ago
in describing a radio station that
maintained a very high level of pro-
duction detail. Once you start that
process, you must keep it up. Keep-
ing a website current, entertaining
and relevant is an enervating process,
a creative drain we refer to as “feed-
ing the monster.” Our name reflects
our ability 10 provide the resources a
radio station needs to build and con-
tinuously refresh a website that pre-
cisely reflects its image.

R&R: What is your goal at FTM?

FW: Our goal is to become the
leading integrator of broadcast radio
and the Internet. The Internet “mon-
ster” is giving the radio industry an

e .

“I would be bringing
listeners back to my
morning show. I would
want cartoonish
animation features of
elements of the radio
station.”

e —

unprecedented opportunity to expand
market reach, listener loyalty, profit
margins and infotainment potential.
Feed The Monster will deliver and
operate full-featured websites for in-
dividual stations and help stations
capitalize on opportunities to market
to audiences specifically by region
and programming preferences; pack-
age previously untapped multimedia
advertising programs; and capture
e-commerce and other revenue
streams.

R&R: What makes it so rough for
radio stations to design and mainiain
compelling websites?

FW: It is very difficult 10 make a
website took as rich and involved and
interesting as a radio station sounds.
Radio stations have very emotional
relationships with their listeners, and
there is an awful lot of fantasy to a
great radio station. The problem is
that most radio stations can’t create
websites that have any stickiness to

WWW-americantadiohisteorn—ee—
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“ WE LOVED HER SO MUCH

Hunt.

50 So Def/Columbia‘s newest R&B sensation, Trina Broussard, recently
stopped by Club R&R to play her current single, “Love You So Much.”
Not only was the single off the hook, she was also a pleasure to be
around. Feeling closer after the visit are (l-r) Jeff McClusky's Stephanie
Levine, R&R's Editorial and Charts Coord. Mark Solovicos and Smooth
Jazz/AC Asst. Editor Renee Bell, Broussard, R&R CHR Asst. Editor Rob- |
ert Pau, Columbia Local Promotion Manager Rose Braunstein, R&R Asst.
Country Editor Diane Fredrickson and Broussard’s manager, Millicent

it S et

£y

them. The running joke is that the
typical radio website is a picture of
five DIs and last month’s concert
schedule. Radio stations can run their
cume through their website, but for
most it’s equivalent to sending their
cume to a failed grand opening. It is
like a restaurant that opens and is not
quite ready.

It is tough. It is very difficult to
make a website look as good as a ra-
dio station is in the head of a listener.
It is expensive; it takes great techni-
cal detail and a lot of imagination. It
takes creative propeller-heads and
the real commitment of the radio sta-
tion to keep the site fresh every
single day. It has to be as fresh as a
newspaper, and that is a huge job.
Radio stations think they are
miniportals, but not one of them is
budgeted for it.

R&R: With the huge expense to
build and maintain the very best
website, this idea of web syndication is
Juscinating. Can you explain what it is?

FW: A few years ago Bob Wilson
and Jeff Pollack came up with the
idea of syndicating high-tech interac-
tive websites to radio stations. Take
a Country station in San Francisco
and a Country station in Minneapo-
lis. If they share enough common el-
ements, the same visual stage will
probably suffice for both stations.
That is one way of doing it. You can
lay the huge development costs for a
really first-class website over a bunch
of different radio stations. That is the
syndication idea.

R&R: As a successful radio en-
trepreneur, what types of things
would vou be doing on your website
if you were managing «a station 10-
day?

FW: I would be bringing listeners
back to my morning show. [ would
want cartoonish animation features of
elements of the radio station. Every
element important to the listener
zooms by on radio. I would make
much of that information available in
a very user-friendly way on the
webstte, and [ would also include ad-
vertiser information. If you’ve ever
answered the phone at the front desk
of a radio station, you know that the
listeners always call and ask. “What
was that thing they were advertis-
ing?” The station website is a perfect
repository for that information. That

first site, for KROQ/Los Angeles

is an additional service to advertis-
ers, and it also fulfills the needs of
the listeners. If you read the recent
R&R-commissioned Edison Re-
search Arbitron study, it revealed that
listeners are interested in good com- |
mercials.

R&R: What tvpe of bells and
whistles does FTM offer stations for
the websites it builds?

FW: We have developed a state-
of-the-art platform capable of featur- |
ing 3-D graphics, streaming audio |
and video, interactive games, con- |
tests and features and local and na- |
tional chat to attract and maintain a
high level of visitor loyalty. Each of
our sites is designed to showcase in-
formation and products targeted to
each station’s listeners, such as con-:
cert and venue information and lacal’’
and national advertising. Viewers
will be able to purchase goods and:
services of interest to them online.;
and FTM’s continuing updates andi
improvements will provide a constant’
source of new and exciting material:

*

“The problem is that
most radio stations can't
create websites that
have any stickiness to
them.”

——————

to keep visitors returning to the sites.
R&R: You've launched vour

(www.kroq.com). What's next?
FW: We will unveil www.
livel05.com for KITS/San Fran-
cisco in early August. The company
is building a national network of 175
full-featured radio-station websites in
the top 25 markets throughout the
United States. focusing on the pref-
erences of target audiences in each of
the top programming formats, includ-
ing Rock. Classic Rock, Country,
Oldies, CHR and News/Talk.

You can contact Frank Wood and

FTM Media ar (303) 665-7760.
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THE NEW BRITISH INVASION HAS BEGUN!

7/26 Mercer Arena
- 7/27 Washington County Fair
7/29 ‘Paramount Theater
§ 7/30 California Mid-State Fair
7131 Universal Amphitheater
8/3 ‘Adams County Fairgrounds
8/4 Paramount Theater
8/6 Six Flags : - : -
817 Airial Theat g ! agus
£ N v - They’ve ALREADY SOLD over 6 million
8/10 Mud istand H H H H H
el 5 records in their r.la!we United Kingdom aione,
Zli - i‘”.agsc = and another 2 million throughout the world.
ol e i They’ve scoured the continent, touring arenas,
8/17 Rosemont Theate 1 H
ol : mfg;m;';m;um | playing in fr»urnt of hundreds of thopsalds of
8/20 Lenawee County Fair fans. Now, with the release of their debut U.S.
. Mu . - . 1] ’
a8 i it single, “One For Sorrow,” STEPS have
Py _mgﬂ_ﬂm arrived on our shores!
8_1:; ,'; ction,  Cnamplain Valley Expo J Fo; m??e_infzo. on STEtPg,— = ]
e get oniine al. Wwww.STeps- .COM|

Watch Steps on the Fox Teen
Nianagement: Tim 3¥me and Vicky Binod for Byme/Blood Lid., Lonzon, UK

Awards airing August 12 on Fox! US Booking Agent: Jeff Frasco/William Morris Agency PY ..
= = wassA - americanradiehistern.com Sl
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y Callout America.

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES JULY 30, 1999
CarLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of July 4-10.

2
CH R/POP g e —— = CaLLouT AMERICAS
rori avnace (RN ocvocnapics |
FAVORABILITY ESTAWATE 1.5/ g ,::: WOMEN  WOMEN  WOMEN MID- HOt scores
ARTISTTITLE LABEL(S) W W 2w 3w & 5 | 1217 18-24 25-3d| EAST SOUTH WEST WEST By Tony Novia
SMASH MOUTH Al Star (Interscope) 3.88 3.8t 3.86 3.76 88.5 22.9{ 4.24 3.75 3.543.99 3.77 3.95 3.80 Oneofthegrealesladvantagesof
H@ 702 Where My Girls At? (Motown) 38 — — — 61.2 7.9 |4.00 3.81 3.48|3.85 3.83 3.97 3.77 < using Callout America is the
- ability to take an early look at songs
BACKSTREET BOYS | Want it That Way (Jive) 3.81 3.84 3.89 3.62 95.6 28.0{4.03 3.65 3.72(3.79 3.98 3.85 3.64 | that may be crossing over from other
) formats and their appeal to a CHR/
CHRISTINA AGUILERA Genie In A Bottie (RCA) 3.79 3.60 3.72 3.54 71.7 15.5| 3.98 3.61 3.68(3.74 3.68 3.99 3.71 Pop audience. This week, four new
PEARL JAM Last Kiss (Epic) 3.79 3.70 3.56 3.61 69.0 15.5| 4.15 3.71 3.40[3.79 4.02 3.92 3.45 | songs debut on Callout America,
and two come directly from the top
SUGAR RAY Someday (Lava/Atlantic) 3.77 3.68 3.63 — 69.0 11.3[ 3.92 3.62 3.683.76 4.00 3.58 3.77 | of the CHR/Rhythmic chart. The No.
. ) . _ 1 Rhythmic song, “Where My Girls
HQ 88 DEGREES | Do (Cherish You) (Universal) 876 — — — 63.9 11.1/3.90 3.63 3.50)3.78 3.92 3.71 3.63 | A(?’by 702 Motown), is also climb-
) ing the Pop chart (#28) and debuts at
JENNIFER LOPEZ If You Had My Love (Work/Epic) 3.71 3.53 3.75 3.62 83.5 21.1| 3.72 3.66 3.793.91 3.73 3.67 3.56 No. 2 on Callout America behind
H@ DESTINY'S CHILD Bils, Bills, Bills (Cofumbia) 3.6 — — — 52.8 11.3/3.89 3.44 3.593.48 3.96 3.82 3.49 | top-ranked Smash Mouth (Inter-

scope). Out of the box, 702 is ranked
BLESSID UNION OF SOULS Hey Leonardo... (Push/V2) 3.65 3.59 3.70 3.62 71.5 17.7{ 3.88 3.65 3.27(3.76 3.71 3.71 3.45 fourth with teens and second among

. . ) ) women [8-24.

98 DEGREES The Hardest Thing (Universal 3.63 3.64 3.83 3.50 83.3 25.3] 3.91 3.35 3.57|3.66 3.80 3.64 3.43 The second song making its move
H@ RED HOT CHILI PEPPERS Scar Tissue (Warer Bros.) 3.63 — — — 491 10.1/3.76 3.73 3.13|3.48 3.52 3.74 3.75 [ from the top of the Rhythmic chart
i to the Pop chart is “Bills, Bills, Bilis”
SARAH MCLACHLAN | Will Remember You (Arista) 3.63 3.65 3.73 3.69 91.4 30.7| 3.53 3.96 3.44{3.64 3.72 3.61 3.58 | by Destiny’s Child (Columbia).
The overall score for “Bills” debuts
FASTBALL Out Of My Head (Hollywood) 3.60 3.52 3.59 3.40 61.4 10.8[ 3.63 3.74 3.39(3.52 3.41 3.69 3.73 |, Callout America's top 10, and
BRITNEY SPEARS Sometimes (Jivé) 3.58 3.46 3.55 3.43 81.3 24.6] 3.60 3.42 3.62|3.48 3.84 3.70 3.30 | itsperforming similarly well among

teens and 25-34-year-olds.
TLC Unpretty (LaFace/Arista) 3.58 3.57 — — 45.2 9.1 | 3.85 3.34 3.07|3.68 3.38 3.96 3.31 98 Degrees, after scoring a top-
o ) o ) testing song with “The Hardest
GOO GOO DOLLS Black Bafloon (Wamer Bros.) 3.56 3.63 — — 40.9 7.9 |3.60 3.66 3.24|3.46 3.67 3.63 3.49 | Thino™ is back on Callout Ameri-
RICKY MARTIN Livin' La Vida Loca (C2/Cotumbia) 3.56 3.60 3.85 3.57 94.8 42.3| 3.35 3.53 3.84[3.67 3.53 3.65 3.35 | C2debutingatNo.7 with their ren-

dition of Mark Wills’ recent No. 1
K-Ct & 3030 Tell Me it's Real (MCA) 73,55 3.43 3.47 3.55 56.p 1‘.'3.&?1 ‘3:68 3.28 3.67[3.70 3.46 3.51 3:53 | country hit “I Do (Cherish You)”

i i : (Universal). Like Destiny’s Child,
SHANIA TWAIN That Don't impress Me... (Mercury//DJMG) 3.51 3.45 3.60 3.65 91.6 37.3| 3.58 3.41 3.55|3.71 3.30 3.56 3.47 98 Degrees is showing 12-34 demo-

TAL BACHMAN She's So High (Columbia) 351 3.43 3.54 3.37 71.7 15.0{ 3.83 3.50 3.33|3.55 3.45 3.66 3.38 fffc‘;}(‘;j g‘;&eilz'_%“:ngrf‘lf{ffg:z'f
SIXPENCE NONE THE RICHER Kiss Me (SquintColumbia) ~ 3.47 3.39 3.61 3.42 92.1 36.1(3.49 3.41 3.51|3.10 3.77 3.45 3.5¢ | _ Othersongs displaying impres-
o _ sive increases this week are Tal

TUC No Scrubs (LaFace/Arista). 3.47 3.35.-3.58 3.45 80.9 44.5/3.45 3.45 3.52|3.47 3.65 3.45 3.30 | Bachman’s “She’s So High” (Co-
_ o ' lumbia), which moves 3.43-3.51;

BRANDY Aimost Doesn’t Count (Atiantic) 3.44 3.35 3.49 3.35 69.3 24.1| 3.50 3.29 3.55/3.33 3.60 3.59 3.24 | pucihalrs “Out Of My Head"

GITIZEN KING Better Days... {Warmer Bros.) 203,42 3,35 3.43 3.35 69.0 18.9]: women 18-24: and Blessid Union

WILL SMITH Wild Wild West (Columbia) 3.37 3.36 3.64 3.51 91.6

3.18 3.55)3.43 3.43 3.36 3.27 | of Souls’ “Hey Leonardo” (Push/
U R T " T B P V2), which jumps 3.59-3.65 and is
MADONNA Beautiful Stranger (MaverickW8) . 3.30 3.20 3.44 3.36 75.7 3.28 3.2213.04 3.43 3.48 3.22 | als0 in the top 10 in the 12-17 and
EVERLAST What It's Like (Tommy Boy) 3.28 3.37 3.39 3.43 82.3 38.3] 3.49 3.10 3.18/3.28 3.46 3.23 3.15 | 18-24demos.

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hif Potential represents
songs that have. yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets:
EAST. Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Detroit,
Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, San Francisco, Seattle. © 1999, R&R Inc.

X Cost effective plastic banners for your station.
X We print any logos or designs in up to four spot colors.

X Perfect for concerts, public appearances, expos & giveaways.

X Packaged on a roll and easy to use.

P.O. Box 750250 Houston, Texas 77275-0250
713/507-4200 713/507-4295 FAX

PLASTIC
BANNERS

e N

1/800-231-6074 ri@reefindustries.com www.reefindustries.com
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Now On Over 100
Top 40 Stations!

756 BDS Detections
(+253)

#1 R&R Alternative
O R&R Rock

¢é® - O R&R Pop Alternative
(Most Added...AGAIN!)

- @® R&R Hot AC
(Most Added... AGAIN!)

@ - R&R CHR/Pop

#1 Modern Rock Monitor
(7 Weeks!)
#1 Mainstream Rock Monitor
(4 Weeks!)
. 20" -18" Modern Adult Monitos
B i 28* - 24* Top 40 Adult Monitor

Sales Exploding!
Over 1.3 Million Already
#8 Soundscan Album Chart
261,302 10-day re-order
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Great Callout & phone stories
at every format!
Just as:ryvourrfriends! @
Callout America
Debut #11 Overall

“This is the fastest researching
record we've seen in a long time.
This record is, and will be, huge'”
- John Peake & Jay Michaels, KRBE

“Consistent top callout; great
studio response. We're glad this
band is back! We expect this

RED HOT CHILI PEPPERS "5l

“QQ ART E j_ U E T (20 Piays)

1 (22 Plays)

PRINC FIRST

@2

muelc network
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July 30, 1999
ARTIST TITLE LABEL(S)
SMASH MOUTH Al Star (Interscope)
JENNIFER LOPEZ If You Had My Love (Work/Epic)
BACKSTREET BOYS | Want It That Way (Jive)
CHRISTINA AGUILERA Genie In A Bottle (RCA)
WILL SMITH Wild Wild West (Columbia)
BRITNEY SPEARS Sometimes (Jive)

.

BLESSID UNION OF SOULS Hey Leonardo (She Likes Me...) (Push/V2)

MADONNA Beautiful Stranger (Maverick/WB)
RICKY MARTIN Livin' La Vida Loca (C2/Columbia)
SARAH MCLACHLAN | Will Remember You (Arista)
PEARL JAM Last Kiss (Epic)

TAL BACHMAN She’s So High (Columbia)
FASTBALL Out Of My Head (Hollywood)

SUGAR RAY Someday (Lava/Atlantic)

CITIZEN KING Better Days (And The Bottom...) (Warner Bros.)

ENRIQUE IGLESIAS Bailamos (Overbrook/Interscope)
EDWIN MCCAIN | Could Not Ask For More (Lava/Atlantic)
TLC Unpretty (LaFace/Arista)

TLC No Scrubs (Laface/Arista)

GOO GOO DOLLS Black Balloon (Warner Bros.)

K-Cl & JOJO Tell Me It's Real (MCA)

SHANIA TWAIN That Don't Impress Me Much (Mercury)
WHITNEY HOUSTON It's Not Right But It's Okay (Arista)
VITAMIN C #/LADY SAW Smile (Elektra/EEG)

98 DEGREES | Do (Cherish You) (Universal)

LFO Summer Girls (Arista)

RICKY MARTIN La Copa De La Vida (C2/Columbia)

702 Where My Girls At? (Motown)

BRANDY Almost Doesn’t Count (Atlantic)

LIT My Own Worst Enemy (RCA)

JOEY MCINTYRE | Love You Came Too Late (C2/Columbia)

BOYZONE No Matter What (Ravenous/Mercury/\DJMG)
SANTANA 1/ROB THOMAS Smooth (Arista)

ALANIS MORISSETTE So Pure (Maverick/Reprise)

DEF LEPPARD Promises (Mercury/IDJMG)

RICKY MARTIN She’s All | Ever Had (C2/Columbia)

LEN Steal My Sunshine (Work/Epic)

RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.)
PHIL COLLINS You'll Be in My Heart (Hollywood)
DESTINY’S CHILD Bills, Bills, Bills (Columbia)

NEW RADICALS Someday We'll Know (MCA)

JEWEL Jupiter (Swallow The Moon) (Atlantic)

"N SYNC | Drive Myself Crazy (RCA)

112 Anywhere (Bad Boy/Arista)

SHANIA TWAIN You've Got A Way (Mercury)

CHRIS ISAAK Baby Did A Bad Bad Thing (Reprise)
BLINK 182 What's My Age Again? (MCA)

JORDAN KNIGHT Give It To You (/nterscope)
JENNIFER PAIGE Always You (Edel America/Hollywood)
ORGY Blue Monday (Elementree/Reprise)

i

— TOTAL PLAYS ==
™ W
8346 8116
7986 7830
7697 8144
6873 6047
6355 6931
9972 6436
9521 9515
9171 9501
5044 6080
5036 4955
4856 4192
4827 4619
4494 4155
4442 4076
4186 4092
4028 3416
3659 3504
3638 3435
3521 4198
412 3219
3134 3193
3093 3765
2986 2807
2859  24M1
2538 1451
2412 2058
2356 1955
1999 1499
1831 2308
1668 1704
1567 1413
1448 1387
1409 1098
1380 1279
1306 1339
1303 463
1291 912
1160 844
923 876
889 507
844 1080
750 791
715 798
667 663
660 299
625 415
577 321
955 761
550 484
546 759

GROSS
IMPRESSIONS
(00)

857888
866790
804212
717805
655434
955579
476128
521090
474837
500409
469883
431252
374021
453974
375658
522541
305084
361614
400674
300760
306831
295791
396935
268672
260056
266452
358048
264632
247058
154685
133303
137835
114042
105068
105348
176549
114326
102200

49685
109900

95332

45678

73842

17247

45356

94706

43902

61692

60368

53964

WEEKS ON
CHART

1
13
16
1
12
13
18
10
17
12

6
12
16

AN O

[ G—
N B

N OO = NN = 00 W w -~y

—
o O

16

TOTAL STATIONS/
ADDS

1510
14511
152/0
14872
136/0
14900
1401
15000
14310
1270
135/4
14170
13973
1372
13153
135/4
13472
1331
128/0
1292
120/0
117/0
1071
13411
13814
112110
243
7410
8710
86/0
106/7
911
10112
102/6
7500
120/25
96117
9112
7389
67m
96/0
93N
7600
2410
o1
44/4
60114
790
44/4
640

Most Added -

ARTIST TITLE LABEL(S} ADDS

CHRIS GAINES Lost In You (Capitol) 40
NADINE RENEE Next To Me (MCA) 26
RICKY MARTIN She’s All | Ever Had (C2/Columbia) 25
FREESTYLERS Here We Go (Mammoth) 18
DIDO Here With Me (Arista) 18
LEN Steal My Sunshine (Work/Epic) 17
TRAIN Meet Virginia (Aware/Columbia) 16
SHADES APART Stranger By The Day (Universal) 15
98 DEGREES | Do (Cherish You) (Universal) 14
BLINK 182 What's My Age Again? (MCA) 14

Most Increased

Plays TOTAL
ARTIST TITLE (LABEL(S) IN(;IR-:XSE
98 DEGREES | Do (Cherish You) (Universal) +1087
RICKY MARTIN She’s All | Ever Had (C2/Columbia) +840
CHRISTINA AGUILERA Genie In A Bottle (RCA) +826
PEARL JAM Last Kiss (Epic) +664
ENRIQUE IGLESIAS Bailamos (Overbrook/interscope)  +612
702 Where My Girls At? (Motown) +500
VITAMIN C f/LADY SAW Smile (Elektra/EEG) +418
RICKY MARTIN La Copa De La Vida (C2/Columbia) ~ +401
DESTINY’S CHILD Bills, Bills, Bills (Columbia) +382
LEN Steal My Sunshine (Work/Epic) +379
Breakers-
98 DEGREES
I Do (Cherish You) (Universal)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
2538/1087 138114 (25]
RICKY MARTIN
La Copa De La Vida (C2/Columbia)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
2356/401 24/3 (27)

152 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
ranked by total plays for the airplay week of Sunday 7/18-Saturday 7/24. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song being played on more stations is placed first, Breaker status is assigned to
songs reaching 2000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission
from The Arbitron Company (Copyright 1999, The Arbitron Company). © 1999, R&R Inc.

Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Most Increased Plays lists
the songs with the greatest week-to-week increases in total piays.
Weighted chart appears on R&R ONLINE MUSIC TRACKING.

"His voice is a flash of gold. blinding and enticing in its purity.”

- Christopher Farley. Time

WWW-americanradiohistory-comm=——
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. “We all know that sometimes the

' longer it takes a song to become a
hit... the longer the song will be a
hit. After 280 spms, ‘I Love You
Came Too Late' is #11 out of 40 at

~ KISS 108. We are playing it 35

~ times a week.”

- Boston

e “Top 10 phones and a good score

- ‘m r,_.arch with 3.56 moung up

(i 2 2l

Blrﬁ -Allentown
€ &'

HUGE REQUESTS oo
KZ7ZP WAEB S77 - Omaha |
KBFM WZPL 'y
WFHN#* WEDA
WMRV WYCR & =
m 20 Plays This Week ..
Top 10 Requests in TRL

i love you CAMe t00 late l

I HE FOLLU P U oFr 10 Stcl £1l-

New Stations This Week:
WHYI KHTS, WDJX, WZEE, WHTS, KGOT, WGLU
f “lemmnee” Mainstream Monitor #36%-34* over 1100 Top 40 BDS Spins

COLUMBIN ‘p R&R CHR/Pop @-@

B Lt cai b o Go to www.joeymcintyre.com for all the latest info



www.americanradiohistory.com

52 ® RsR July

7 New & Active

LENNY KRAVITZ American Woman (Maverick/Virgin) | JENNIFER BROWN Two In The Morning (RCA)
Total Plays: 480, Total Stations: 33, Adds: 3 Total Plays: 210, Total Stations: 37, Adds: 11

VENGABOYS Boom, Boom... (Grooviliious/Strctly Rtyihm)

BILLY CRAWFORD Mary Lopez (V2)
Total Plays: 472, Total Stations: 20, Adds: 1

Total Plays: 197, Total Stations: 18, Adds: 2

MICHAEL FREDO This Time Around (Qwest/WB)

FREESTYLERS Here We Go (Mammoth)
Total Plays: 439, Total Stations: 47, Adds: 6

Total Plays: 134, Total Stations: 26, Adds: 18

ANOTHER LEVEL f/TQ Summertime (Arista)

CHRIS GAINES Lost In You (Capitol)
Total Plays: 378, Total Stations: 31, Adds: 0

Total Plays: 133, Total Stations: 41, Adds: 40

TRAIN Meet Virginia (Aware/Columbia)

MICHAEL AFRICK My Heart Belongs To You (Hollywood)
Total Plays: 345, Total Stations: 40, Adds: 16

Total Plays: 112, Total Stations: 15, Adds: 3

DONNA SUMMER | Will Go With You (Epic)

| NADINE RENEE Next To Me (MCA)
Total Plays: 323, Total Stations: 26, Adds: 3

Total Plays: 11, Total Stations: 27, Adds: 26

EYC Only A Dream (Gasoline Aliey/Red Ant)

DIDO Here With Me (Arista)
Total Plays: 291, Total Stations: 32, Adds: 3

Total Plays: 4, Total Stations: 18, Adds: 18

SIXPENCE NONE THE RICHER There... (SquintElektraF£G) | SHADES APART Stranger By The Day (Universal)
Total Plays: 260, Total Stations: 20, Adds: 9 Total Plays: 2, Total Stations: 15, Adds: 15

Songs ranked by total plays

AN INSIDE LOOK AT
POWER 106°S ALL STAR
POWERHOUSE

£ LE

Welcoming new PD Jimmy Steal to his first KPWR/Los Angeles event — a major success
~— are (l-r} APD Damion Young, Steal, Emmis VP/Programming Rick Cummings and Flava
Unit Manager Biff Campos.

i

¢ _‘_,-
HE DA” MAN
Columbia artist/So So Def CEQ/producer Jermaine Dupri was presented on stage by MD

E-Man (r) at the sold-out All Star Power House for Power 106's 1st Annual Artist of the
Year Award.

During Relativity rapper Krayzie Bone's performance, very special guests Manah Carey
(Columbia) and Da Brat (So So Def/Columbia) joined him on stage to perform the off-
the-hook remix of “I Still Believe” Pictured are (l-r) Bone's manager Steve Lobel, Da
Brat, Carey, Jermaine Dupri, Krayzie Bone and APD Damion Young.

=] FEELING EIND OF FLY OR HIGH | i

Diva Pamela Anderson Lee and ex-husband Tommy Lee hangin’ backstage with rappers
Snoop Dogg (No Limit/Priority) and Kurupt (Antra), after Snoop’s surprise performance.

I . [ eLrckv

Former Power 106's mid-dayer Nick V. of the Baka Boyz (r) asks Def-Jam/IDIMG-rapper
Slick Rick how much his insurance premiums are, for all of his jewelry.

- WARAAL S aricanradiohbictan L. acas _—— ——
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R&R/MEDIABASE 24/7

e i 7 iy StE : - HX 1 e
Mast Pfayed Recurrents = i P
KOAR/Little Rock WI0Q/Philadelphia
Monday, July 19 Monday, July 19
| 10am 10am
SMASH MOUTH All Star
BLUES TRAVELER Run-Around 98 DEGREES | Do (Cherish You)
BRITNEY SPEARS Sometimes SUGARRAYFly
GIN BLOSSOMS Til | Hear It From You BRANDY Almost Doesn't Count
SIXPENCE NONE THE RICHER Kiss Me WILL SMITH Wild Wild West
R.E.M. Losing My Religion SARAH MCLACHLAN ! Will Remeber You
It'ﬁ/gf gcml[;l/sere Meant For Me e gatis
ou 7
RISTINA AGUILERA Genie In A Bottl
SHANIA TWAIN That Don’t Impress Me Much a’/smrc (God Igust I aﬁfsif ; = ’A i
NATALIE IMBRUGLIA Torn TONIC If You Could Only See
POLICE Roxanne )
MONICA Angel Of Mine
SUGAR RAY Someday .
SAVAGE GARDEN Truly M. RICKY MARTIN La Copa De La Vida
ly Madly Deeply N Py
WHEN IN ROME The Promise CELINE DION To Love You More
TLC Unpretty
4pm
TAL BACHMAN She’s So High 3pm
EVERYTHING BUT THE GIRL Missing
FASTBALL Out Of My Head o
ENIGMA Return To Innocence WILL SMITH Miami
SIXPENCE NONE THE RICHER Kiss Me JENNIFER LOPEZ If You Had My Love
INXS What You Need 98 DEGREES The Hardest Thing
SARAH MCLACHLAN | Will Remember You ALANIS MORISSETTE Head Over Feet
DUNCAN SHEIK Barely Breathing WHITNEY HOUSTON It’s Not Right But It's Okay
Want It That Way RICKY MARTIN Livin’ La Vida Loca
NAAEmm LIA m (RCA FLE B e
. NATALI UG TO (RC ) = MATCHBOX 20 3 AM ROCKELL In A Dream
GO0 GOO DOLLS Iris (Warner Sunset/Reprise) LISA LOEB & NINE STORIES Stay ... SARAH MCLACHLAN | Will Remember You
""""" o RICKY MARTIN La Copa De La Vida SHAGGY/JANET Luv Me Luv Me
BRANDY Have You Ever? (Atfantic) NATALIE MERCHANT Kind And Generous LFO Summergirls
' o i h PRINCE Little Red Corvette AEROSMITH | Don’t Want To Miss A Thing
EVE 6 Inside Out (RCA) 10pm :v
WILL SMITH Wild Witd West 1 : 8pm
JENNIFER LOPEZ If You Had My Love
AEROSMITH | Don’t Want To Miss A Thing 702 Where My Girls At?
ZA:rmf Beautiful Stranger CHRISTINA AGUILERA Genie In A Bottle
Out Of My Head
SIXPENCE NONE THE RICHER Kiss Me BACKSTREET BOYS | Want It That Way
o ; L SMITH Wild Wild West
SMASH MOUTHAIl Star ,‘;’I’L{ e
DANIELLE BRISEBOIS I've Had It (RCA) TLC No Scrubs > A"GYGMY ,/ J;’NE;LU‘;PA‘;G ’ ULVa M;da
ERIC CLAPTON Blue Eyes Blue (Columbia/Reprise) N OV /001 SUGAR RAY Somed
SINEAD LOHAN W It Takes (Grapevi gEsH e eton ey e
’ hatever It Takes ( (apeV/ne//nterscopq) BACKSTREET BOYS | Want It That Way JAY-Z /AMIL & JA Can | Get A...
N SYNC f/GLORIA ESTEFAN The Music Of My Heart (Epic) SEMISONIC Closing Time WHITNEY HOUSTON It's Not Right But It's Okay
SIXPENCE NONE THE RICHER There She Goes (Squint/Elektra/EEG) ﬂ IS;g;/ L/_Y’TJ;i 2;177187,(7;/27 O O ‘7;1"720 V%’U DA‘;LL; f”ﬁe?
TRACIE SPENCER It's All About You (Capitol) > g U Rl
. NOTORIOUS BIG Mo Money Mo Problems SARAH MCLACHLANAngel
SPLENDER Yeah, Whatever (C2/Columbia) Y g
STEPS One For Sorrow (Jive) .
TAXIRIDE Everywhere You Go (S/'re) "; Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
TONIC You Wanted More (Un/'versa/) 5} Networks. Tuned-In is based on sample hours taken from Monday 7/19. © 1999, R&R Inc.

Jo /%M'@

KIIS WPLJ WZEE WRVQ WXLK WXKB KWTX
ON OVER 150 STATIONS!

VH

AIRPLAY MATEICR
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54 * ReR July 30, 1999

WHTZ/New York
AMFM

(212) 239-2300
Poleman/Kelly/Bryant
12+ Cume 2,553,100

ARTIST/TITLE

ENRIQUE IGI ESIAS/Bartamos
BACKSTREET BOYS/I Want It That Way
JENNIFER LOPEZAT You Had My Love
WHITNEY 1HOUSTON/t's Not Right
SARAH MCLACHL AN/t Wit Remember You
SMASH MOUTH/AI Star
VENGABOYS/Boom, Boom, Boom
MADONNA/Beautitul Stranger

TLGNo Scrubs

WILL SMITHWiK Wild West

PEARL JAM/| ast Kiss

LFO/Summer Girls.

CHRISTINA AGUILERA/Genie Int A Bottle
RICKY MARTIN/La Copa De La Vida
SUGAR RAY/Someday

EDWIN MCCAIN/I Could Not Ask
GOOGOO DOLLS/Black Balloon
CiTIZEN KING/Better Days

BLESSID UNION . Hey Leonardo.
TLG/Unpretty

702/Where My Girls A1?

BRITNEY SPEARS/Sometimes

K-Cl & JOJO/Telt Me It's Real
SIXPENCE. /Kiss Me

RICKY MARTIN/She's All | Ever Had
JAY-Z F/AMIL AND JA/Can ! Get A
VITAMIN C F/LADY SAW/Smile
TAMPERER FMAYAfeel

RAZOR & GUIDO/MDo it Again
ROCKELL F/COLLAGE/Can't We Try
98 DEGREES/! Do (Cherish You)

TAL BACHMAN/She's So High

7 SHANIATWAIN/That Don't

7 BACKSTREET BOYS/Larger ThanLife
§  RICKY MARTINLivin' La Vida Loca

3 'NSYNCW/G. ESTEFAN/The Music Of My.
2 CHRIS{SAAK/Baby Did ABad .
2 DMX/Rutt Ryders Anthem
2 STAROUSTMusic Sounds.
2 TANTOMETRO.. /Everyone Falis in.

Gl {000)
95748
93324
90900
86052
86052
67872
58176
58176
48480
47268
44844
43632
38784
32724
31512
30300
29088
26664
26664
26664
26664
25452
25452
24240
23028
19392
19392
16968
16968
14544
13332
12120

8484
8484
6060
3636
2424
2424
2424
2424

KIIS/Los Angeles
Clear Channel
{818) 845-1027
Kietey/Steele
12+ Cume 1,763,700
PLAYS
LW TW  ARTIST/TITLE
80 82  CHRISTINAAGUILERA/Genie In ABotile
58 80  JENNIFER LOPEZ/ You Had My Love
76 75  MADONNA/Beautifut Stranger
54 75  ENRIQUE {GLESIAS/Bailamos
34 58 SMASHMOUTH/AI Star
7 51 WILL SMITHWiId Witd West
40 37  RICKY MARTIN/La Copa De La Vida
32 36  BRITNEY SPEARS/Sometimes
58 36  BACKSTREET BOYS/IWan It That Way
31 34 LENNYKRAVITZ/American Woman
35 33  CITIZEN KING/Better Days
27 33 SUGARRAY/Someday
29 31 TL.CMNoScrubs
22 31 RICKY MARTIN/She's All | Ever Had
30 30  JENNIFER PAIGE/Always You
25 27 WHITNEY HOUSTON/Its Not Right
29 26  BRANDY/Amost Doesii't Count
35 26 TYRESE/Sweet Lady
30 26  RICKY MARTINAIWIN La Vida Loca
22 25  GHRIS ISAAK/Baby Did A Bad
21 25  BOYZONE/No Matter What
22 24  SHANIA TWAIN/That Don't
15 24 FREESTYLERSHere We Go
24 23 SIXPENCE../Kiss Me
22 22 TAL BACHMAN/She's So High
5 19 98DEGREES/ Do (Cherish You)
15 18 LFO/Summer Girls,
20 18 VENGABOYS/MWe Like To Party!
15 18 VITAMIN C FAADY SAW/Simile
4 17 FASTBAIL/Out Of My Head
14 17 K-CI & JOJO/Tell Me It's Reat
15 14 JAY-Z FFAMIL AND JA/Can | Get A
13 14 702/Where My Girts AY?
1 12 SAHAHMCLACHLAN/I Will Rememmber You
12 11 ROCKELLAnA Dream
12 11 'NSYNC/I Dve Myself Crazy
19 10 BLONDILMaria
2 B TLCMnpretty
8 6  AMBER/OneMore Night
7 4 STARS ON54/1t You Coutd Read..

102.7

Gl (800)
57564
56160
52650
52650
40716
35802
25974
25272
25272
23868
23166
23166
21762
21762
21060
18954
18252
18252
18252
17550
17550
16848
16848
16146
15444
13338
13338
12636
12636
11934
11934

9828
9828
8424
7722
722
7020
5616
4212
2808

KZ0Z/San Francisco

Bonneville

(415) 957-0957

Agams/Scott

12+ Cume 530,400
PLAYS
LW TW  ARTIST/TITLE G1 {000}
62 65  BAGKSTREET BOYS/I| Want It That Way 13780
65 63  BRITNEY SPLARS/Sometimes 13356
70 63 ENRIQUE IGLESIAS/Bailamos 13356
60 81 702Where My Gitls At? 12932
65 60 CHRISTINAAGUILERA/Geme in A Bottie 12720
59 58 TLC/Unpretty 12296
64 56  BLESSID UNION. AHey Leonardo 11872
54 55  DESTINY'SCHILDMils, Bills, Bits 11660
58 54  JENNIFERLOPEZ/! You Had My Love 11448
52 52 SMASHMOUTH/AI Star 11024
41 49 K-CI & JOJO/Tett Me It's Real 10388
55 48 BLAQUR/B08 10176
52 46 WILL SMITH/Wiki Wild West 8752
46 45 N SYNC/ Drive Myself Crazy 9540
49 45  VENGABOYS/Boom, Boum, Boom. 9540
51 44 RICKYMARTIN/Livin' La Vida Loca 9328
36 42 MADONNA/Beautiful Stranger 8904
36 31 LEN/Steal My Sunshine 6572
26 31 NAUGHTY BY NATURE.. /Jamboree 6572
29 31 ANGELINABakindo 6572
25 28 VIIAMIN C F/LADY SAW/Smile 5936
13 27 SUGAR RAY/Someday 5724
24 26 MONICA/Stieet Symphony 5512
22 23 BACKSTREET BOYSA.atger Than Lite 4876
28 23 BILLIEMHoney To The Bee 4876

20 a FASTBALL/Out Ot My Head 4240

6 18 BRANDY/Amost Doesn't Court 3816
16 18 LFO/Summer Girts 3816
11 17 VENGABOYS/We Like To Party! 3604
7 17 LABOUCHESOS 3604
16 17 TAMPERER FMAYA/If You Buy This 3604
22 16 RICKY MARTIN/La Copa De La Vida 3392
18 15 SIXPENCE. /Kiss Me 3180
7 14 98DEGREES/ Do (Chensh You) 2968
t3 14 GINUWINE/So Anxious 2968
14 13 ROCKELLWhen I'm Gone 2756
17 12 LAURYN HILUEverytiuing is. 2544
11 11 RICKY MARTIN/She’s All | Ever Had 2332
16 11 ONEVOICEMWhen You Think.. 2332
2 10 JAY-ZF/AMILAND JA/Can !t Get A 2120

S-onwa

WIDQ/Philadelphia
AMFM

(610) 667-8100
Bridgman/Newsome

12+ Cume 797,500

CHR/Pop Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

ARTIST/TITLE

JENNIFER LOPEZAf You Had My Love
BACKSTREET 80YS/1 want it That Way
CHRISTINAAGUILERA/Genie In A Bottls
RICKY MARTIN/La Copa De | a Vida
WILL SMITHMWIld Wild West

RICKY MARTIN/Livin' La Vida Loca
702/Where My Girls At?

WHITNEY HOUSTON/Ht's Not Right.
BRANDY/Almost Doesn't Count
SMASH MOUTH/ANl Star

SARAH MCLACHLAN/ Wil Remember You
112/Anywhere

TLCNo Scrubs

TLCAUnpretty
BRITNEY SP£ ARS/Sometimes
ENRIQUE IGLESIAS/Ballamos
LFO/Summer Girls

98 DEGREES/! Do (Cherish You)
SUGAR RAY/Someday

DESTINY'S CHILD/Bilis, Bills. Bilts
SIXPENCE. /Kiss Me

JAY-Z F/AMIL AND JA/Can | Get A
BOYZONEMNo Matter What

RICKY MARTIN/She's All | Ever Had
VITAMIN C FLADY SAW/Smiile
MADONNA/Beautitul Stranger
JOCELYN ENRIQUEZ/A Little B O1
ROCKELL/In A Dream

JOEY MCINTYRE/ Love You Came
DEBORAH COX/It's Over Now
VENGABQYS/We Like To Party!
JORDAN KNIGHT/Give It To You

JOCK JAM/Jock Jam '99
CHARLOTTE/Skin

K-Cl & JOJO/Tell Me it's Real
FASTBALL/Out Of My Head
TAMPERER F/MAYA/Feel It

STARS ON 54/1f You Coukd Read.

GOO GO0 DOLLS/Black Balioon
ORGY/Blue Monday

Gl {000}
24840
24495
24495
18975
16215
15870
15180
14835
12420
12420
11385
11040
10350
10350
10005

8625
7245
6555
6210
6210
$17%
4830
4485
3105
2070
2070
1725
1725
1380
690
690
690
690
630
690
345
345
345
345
345

WORGQ/Detroit
ABC

(248) 354-9300
Tear/Towers

12+ Cume 466,700

Lw
Al
64
47
43
53
75
79

PLAYS

™
74
72
70
59
58
54
51

47
47
43
40
40
33
5
34
33
31

26
25
23

20

20

ARTIST/TITLE
JENNIFER LOPEZ/1 You Had My Love
SMASH MOUTH/AH Star
RICKY MART(N/La Copa De La Vida
BRITNEY SPEARS/Sormetimes
BACKSTREET BOYS/| Want It That Way
WHITNEY HOUSTOR#'s Not Right
SHANIA TWAIN/That Don't
CHRISTINA AGUILERA/Ge:ne In ABottle
WILL SMITHAWild Wild West
ENRIQUE (GLESIASBalamos
TLCUnpretty
702/Where My Girs At?
LOVE INC Nou'te A Superstar

a LFO/Summer Girls
0-CRU/Show Me
VITAMIN C F/LADY SAW/Smile
K-C! & JOJO/Tell Me It's Real
DESTINY'S CHILD/Blls, Bits, Bills
RICKY MARTIN/Livin” La Vida Loca
MICHAEL FREDO/This Time Around
JORDAN KNIGHT/Give It To You
EDWIN MCCAIN/I Could Not Ask
VENGABOYS/Boom, Boom, Boom
98 DEGREES/) Do {Cherish You)
TLC/No Scrubs
R.KELLY FX MURRAY/Home Alone
VENGABOYS/MWEe Like To Party!
RICKY MARTIN/She's All | Ever Had
ROCKELL/In A Dream
JAY-Z F/AMIL ANO JA/Can ) Get A
STARS ON 54/t You Could Read.
BOYZONENo Matter What

a FREESTYLERS/Here We Go

JOCELYN ENRIQUEZ/A Littie Bit Ot.
STARDUST/Music Sounds.
SIXPENCE .. Kiss Me

‘N SYNC/I Drive Mysett Crazy
RUN-D.M.C./). NEVINS/It's Like That
DRU HILL F/REDMANHow Deep Is Your
BACKSTREET BOYSA.arger Than Life

93.17%

Gl {000)
12284
11952
11620

9794
9628
8964
8466
7802
7802
7138
6640
6640
6474
5810
5644
5478
5146
4316
4150
3818
3320
3320
3154
2822
1992
1826
1826
1826
1660
1660
1491
1162
1162

996

9%

664

664

498

498

498

KHKS/Dallas
AMFM
(214) 891-3400
Cook/Lambert/Morales
12+ Cume 772,100

PLAYS

LW TW  ARTIST/TITLE

52 57  WILLSMITHAWik] Wild West

52 85  RICKY MARTIN/Lwvin' La Vida Loca

54 55  CHRISTINAAGUILERA/Genie In A Bottie
58 55  JENNIFER L OPEZ/! You Had Myt ove
42 46  BRITNEY SPEARS/Sometimes

40 46  TLU/No Scrubs

51 43  BACKSTREET BOYS/ Want t That Way
40 42  SIXPENCE. /Kiss Me

47 42 BRANDY/AImost Doesn't Count

39 39 WHITNEY HOUSTON/It's Not Right

31 38  ENRIQUE IGLESIAS/Bailamos

29 36  SMASHMOUTH/AI Star

35 34 TLC/Unpretty

28 33 702/Where My Girls A?

20 33 -Cl & JOJO/Tel Me It's Real

37 30 SHANIA TWAIN/That Don't

46 26 112/Anywhere

26 25  JAY-ZF/AMIL AND JA/Can | GetA

17 23 98DEGREES/ Do (Cherish You)

6 11 LIL TROYAVanna Be ABaller

g NSYNC/You Drive Me Crazy

9 JOEY MCINTYRE/I Love You Came.

3 NUFLAVOR/Sweet Sexy Thing

9

8

7

7 JOCKJAM Jock Jam 99

3 VENGABOYS/We Like To Party!

2 TYRESESweet Lady

2 JORDANKNIGHT/Give ft To You
2 BLAQUE/BOB

1 RICKY MARTIN/La Copa De La Vida
1 FASTBALL/Out O My Head

1 GDOGOO DOLLS/Black Ballgon

1 ORGY/BlueMonday

1 OFFSPRING/Why Don't You Get .
1 CITIZEN KiNG/Better Days.

1 PEARLJAMAastKiss

1 'NSYNCA Drive Myseit Crazy

1 SUGAR RAY/Someday

1 LITMy Own Worst Enemy

1 TALBACHMAN/She’s Sa High

1 BLESSID UNION ./Hey Leonardo.

1061 KISSFM

61 {000}
24738
23870
23870
23870
19964
19964
18662
18228
18228
16926
16492
15624
14756
14322
14322
13020
11284
10850
9982
4774
3906
3472
3038
3038
1302

868
868
868
434
434
434
434
434
34
434
434
434
434
434
434

MARKET #8

WXKS/Boston

AMFM

(781) 396-1430

Ivey/David

12+ Cume 801,400 losfm
PLAYS
LW TW  ARTIST/TITLE G1 (000}
64 83  TAl BACHMAN/She'sSo tigh 21420
61 61  BACKSTREET BDYS/IWant If That Way 20740
60 68  BLESSIDUNION. MHey Leonardo. 20400
62 60  SMASHMOUTH/AI Star 20400
61 59  RICKY MARTIN/.a Gopa De La Vida 20060
63 54  PEARL JAM/LastKiss 18360
38 49 SUGAR RAY/Someday 16660
43 42 SHANIATWAIN/That Don't 14280
28 39 LIT/MyOwnWorst Enemy 13260
7 37 FASTBALL/OutOf My Head 12580
36 36  GOOGOODOLLS/Biack Balloon 12240
36 36  JENNIFER LOPEZ/It You Had My Love 12240
29 31 CHRISTINA AGUIL ERA/Genve th A Bottie 10540
41 31 MADONNA/Beautilul Stranger 10540
34 31 ENRIQUE IGLES!AS/Bailamos 10540
28 29  JOEYMCINTYREA Love You Came 9860
’9 29 RICKY MARTIN/She's All | Ever Had 9860
35 26  BRITNEY SPEARS/Sometimes 8840
18 23 EDWINMCCAIN/ Coukd Not Ask. 7820
23 22 WHITNEY HOUSTONAt's Not Right. 7480
17 22 a CHRISGAINES/Los! In You 7480
15 21 98 DEGREES/I Do{(Chensh You} 7140
32 21 SARAHMCLACHLAN 1 Will Remember You 7140
14 20 TiCAUnpretty 6800
19 18 BOYZONEMNo Matier What 6460
28 19 WILL SMITHAWid Wikd West 6460
10 16 SHANIA TWAIN/You've Got A Way 5440
18 16  SANTANAF/ROB 1HOMAS/Smooth 5440
13 16 REDHOTCHIL I../Scar Tissue 5440
2 15 VITAMINCFALADY SAW/Smile 5100
14 13 RICKY MARTIN/Lwin' La Vida L oca 4420
9 13 DONNASUMMER/I Will Go With You 1420
& 12 Al ANISMORISSETTE/So Pure 4080
1 11 SIXPENCE../There She Goes 3740
12 11 DEF LEPPARD/Promises 3740
12 10 EVERCLEAR/ Wil Buy You 3400
4 7 JEWEUupiter (Swalkow...) 2380

7 MICHAEL AFRICKMy Heart Betongs 2380

20 2 SIXPENCE. KissMe 680
12 JAY-ZF/AMIL AND JA/Can | Get A . 680

WWZ22/Washington

Bonneville

{703) 522-104t

O'Brian/Sellers

12+ Cume 529,200
PLAYS
LW Tw  ARTIST/TITLE Gi (880)
47 55  SMASH MOUTH/AIN Star 10175
51 55  WILL SMITHWild Wild West 10175
50 52 BACKSTREET BOYS/ Want it That Wav 9620
54 51 ENRIQUE iGLESIAS/Ballamos 9435
45 86 CHRISTINAAGUILERA/Gente In A Bottie 8510
39 45  BLESSID UNION.. /Hey Leonardo 8325
43 45 JENNIFER LOPEZ/It You Had My Love 8325
33 43 702/Where My Girls A1? 7955
51 41 MADONNA/Reautitul Stranger 7585
36 38 VITAMIN CF/LADY SAW/Smile 7030
27 35  SANTANAFROB THOMAS/Smooth 6475
44 34  BRITNEY SPEARS/Sometinies 6290
27 33 ROCKELLAn ADream 6105
32 32 TLCMUnpretty 5920
20 30 EDWINMCCAIN/I Coulr! Not Ask 5550
45 28 RICKYMARTINAivin' LaVida Loca 5180
27 25 K-Cl&JOJO/Tell Me It's Real 4625
31 25  LOVE INC/ou'te A Superstar 4625
3125 LFO/Summer Girls 4625
12 22 DESTINY'S CHIL D/Bilis, Bilis, Bills 4070
20 21 JAY-Z FAMIL AND JA/Can | Gel A 3885
28 20 WHITNEY HOUSTON/t's Not Right 3700
24 19 LITMyOwnWorst Enenty 351%
8 19 RICKY MARTIN/She's All | Ever Had 3515
19 18 MIRANDAA onely Girf 3330
16 17 PEARL JAM/LastKiss 3148
15 17 LEN/Steal My Sunshine 3145
18 17 TOUCH OF CULTURE/Que Pasa 3145
18 16 AMPERER FMAYA/Feet It 2960
16 15 LAURYN HILL/Everything Is 277
17 15 ALANIS MORISSETTE/So 'ure 2775
15 1§ TAL BACHMAN/She's SaHigh 2778
1115 FREESTYLt RSHere We Go 2775
16 14 JENNIFER PAIGE/Atways You 2580
7 13 GOOGOO DOLLS/Black Balioon 2405
14 13 VENGABOYS/Boom, Boom, Boont 2408
10 12 TAMPERER FMAYA/I! You Buy Tinis.. 2220
3 11 Y80EGREESA Do (Chensh You) 2035
8 10 SHANIATWAINThat Don't... 1850
14 10 SIXPENCE../Kiss Me 1850

KRBE/Houston WHY|/Miami

Susquehanna Clear Channel

{713) 266-1000 (954) 463-9299

Peake/Michaels/Michaels Roberts/Poyner

12+ Cume 813,700 12+ Cume 478,000

PLAYS PLAYS
LW TW  ARTIST/TITLE Gl (00D) LW TW  ARTIST/TITLE

S0 64  JENNIFER LOPEZA! You Had My Love 25408 62 68  ENRIQUE IGLES!ASBatamos

62 60 SMASHMOUTH/AJIStar 23820 65 62 JENNIFER LOPEZ/If You Had My Love
54 54 RICKY MARTIN/Lin’ La Vida Loca 21438 64 61  WHITNEY HOUSTON/Its Not Right
43 51 SUGARRAY/Someday 20247 37 83 SUGARRAY/Someday

61 49 TAL BACHMAN/She's So High 19453 34 53 SMASHMOUTH/AH Star

37 47 CHRISTINA AGUILERA/Genie I ABottiz 18659 37 80 1AL BACHMAN/She's Soltigh

38 44 CITIZENKING/Better Days. 17468 59 47  BRITNEY SPEARS/Sometinies

44 42 ENRIQUE IGLESIAS/Batamos 16674 43 46 AMBER/Sexual (Li Da Di}

43 40 WHITNEY HOUSTONAtS Not Right.. 15880 45 42 MADONNA/Beautrtul Stranges

35 37 MADONNA/Beautitul Stranger 14689 60 41 SIXPENCE. /Kiss Me

29 36 RICKY MARTIN/She's All | Ever Had 14292 37 38 SHANIATWAIN/That Don't

40 35  BACKSTREETBOYS/t Want i That Way 13895 35 39 TLGAnpretty

33 35 LFO/Summer Girls 13895 38 38  BACKSTREET BOYS/I Want It That Way
18 34 PEARL JAM/Last Kiss 13498 52 38 WILL SMITHWild Wild West

34 31 SARAHMCLACHLAN/I Will Remember Yau 12307 25 33 CHRISTINA AGUHLERA/Gene In A Bottie
37 30 BRITNEY SPEARS/Sometimes 11910 36 33 JENNIFERPAIGE/Atways You

18 29 REDHOTCHILI../Scar Tissue 1513 28 31  RICKY MARTIN La Copa De La Vida
39 28 WILL SMITH/Wild Wikd West 1116 27 28 BOYZONE/No Matter What

29 27 DIXIECHICKS/MWide Open Spaces 10719 28 28 SARAH MCLACHLANA Wt Remember You
21 27 LI TROY/MWanna Be A Baller 10719 21 27 BLESSIDUNION . Mey Leonardo
18 27 DEF LEPPARD/Promises 10719 22 25  VITAMIN C FLADY SAW/Stmile
30 26 DUNNA SUMMER/ Wil Go With You 10322 20 19 GOOGOO DOLLS/Black Balloon
20 25  DESTINY'SCHILLYBills, Bills, Blls 9925 14 19 98 DEGREES/I Do (Chensh You)

2 23 98DEGREES/ Do (Cherish You) 9131 19 19 RICKY MARTIN/She's Al Ever Had
23 20 JOEY MCINTYREA Love You Game 7940 18 17 EDWIN MCCAIN/I Could Not Ask

13 20 VITAMIN C F/LADY SAW/Smile 7840 6 16 VENGABOYS/Boom, Boom, Boom.
17 20 CHER/AIOr Nothing 7940 17 16 LOVEINC./You're A Superstar
20 19 RICKYMARTINAa Copa De La Vida 7543 16 15 FUNKY GREEN DOGS/Body
23 18 SIXPENCE ./KissMe 71486 14 15 LFO/Summer Girts

23 17 SHANIATWAIN/That Don't. 6749 14 13 FASTBALLOut Ot My Head

16 16 EDWINMCCAINA Could Not Ask 6352 113 CITIZEN KING/Better Days

10 16 a 702/Wnere My Giris At? 6352 4 13 PEARLJAM/Last Kiss

- 14 LEN/Steal My Sunshing 5558 12 11 ALANIS MORiSSETTE/So Pure

17 12 TLCMUnpretty 4764 11 1t LEN/Steal My Sunshine

8 10 JAY-ZF/AMIL AND JA/Cani Get A. 3970 12 11 K-GI & JOJO/Tell Me It's Real

6 10 KIDROCK/Bawitdaba 3970 14 11 DONNA SUMMER/I Will Go With You
6 9 FATBOY SLIM/The Rocialeller 3573 12 11 MICHAEL FREDO/ This Time Around
24 9 BRANDY/Amost Doesn't Count 3573 3 10 SHANIA TWAIN/You've Got A Way
7T GARBAGEPush it 2779 10 10 TLC/No Scrubs

-7 BOYZONEMNo Matter What 2779 9 9 HICKYMARTIN/Lwvin' La Vida Loca

Gl (000)
14620
13330
13115
11395
11395
10750
10105

9890
9030
8815
8385
8385
8170
8170
7095
7095
6665
6020
6020
5805
5375
4085
4085
4085
3655
3440
3440
3225
3225
2795
2795
2795
2365
2365
2365
2365
2365
2150
2150
1935

MARKET #14

WSTR/Atlanta KBKS/Seattte KZZP/Phoenix KHTS/San Diego WBLI/Long Istand
Jefterson-Pilot Infinity Clear Channel Clear Channe/ Cox
{404) 261-2970 (206) 805-1061 {602) 279-5577 (619) 291-9191 (516) 732-1061
Bowen/Ammons Preston/Reig Summers Laird/Hayes Rice/Leving [
12+ Cume 774,700 12+ Cume 493,300 12+ Cume 373,000 12+ Cume 419,800 12+ Cume 380,300 )
PLAYS PLAYS PLAYS PLAYS PLAYS
LW TW  ARTIST/TITLE G# (000) LW TW  ARTIST/TITLE 6 (900) LW TW  ARTISTAITLE G {000) AW TW  ARTIST/TITLE Gi (bo0) LW TW  ARTIST/TITLE GI (000}
62 67  SMASHMOUTH/AIl Star 27001 55 67  CITIZEN KING/Better Days.. 14070 53 B3 BACKSTREET BOYS/ Want It That Way 14525 86 89  JENNIFER LOPEZAt You Had My Love 16939 92 89  JENNIFER LOPEZt You Had My Love 16020
62 65  SIXPENCE. /Kiss Me 26195 65 -66  SMASHMOUTH/AII Star 13860 81 80  SMASH MOUTH/AN Star 14000 89 86  CHRISTINAAGUILERA/Genie In A Bottie 16426 87 88  SHANIATWAIN/That Don't .. 15840
64 65  SARAHMCLACHLAN Will Rernember You 26195 47 63 TALBACHMAN/She's So High 13230 70 74 RICKY MARTINALaCopa De La Vida 12950 53 63  LAURYNHILL/Everything Is... 12033 92 85 BACKSTREET BOYS/I Want it Thal Way 15300
64 62 RICKYMARTINLvin' La Vida Loca 24986 62 63  BACKSTREET BOYS/I Want It That Way 13230 37 70 SUGAR RAY/Someday 12250 57 59 K-Ci& JOJO/Tell Me It's Real 11269 62 63 WILL SMITHAWiId Wild West 11340
36 37 BACKSTREET BOYSAWant it That Way 14911 64 63  SARAHMCLACHLANA Will Remembes You 13230 52 63  CHRISTINAAGUILERA/Genie In A Bottie 11025 35 57 JAY-Z F/AMILAND JA/Can | GetA .. 10887 44 46  RICKY MARTIN/La Copa De La Vida 8280
35 36 SUGAR RAY/Someday 14508 65 61  SIXPENCE./KissMe 12810 77 60  TAL BACHMAN/She's Sa High 10500 43 51 702/Where My Girts At? 9741 8 46 SARAHMCLACHLAN.T Wil Remember You 8280
3t 36 BRITNEY SPEARS/Sometimes 14508 42 47 FASTBALL/Out Of My Head 9870 47 55  PEARLJAM/LastKiss 9625 42 47 BRITNEY SPEARS/Sometimes 8977 39 45  ENRIQUE IGLESIAS/Battamos 8100
30 33 VONDASHEPARD../Baby, Don't You.. 13299 42 39 BLESSIDUNION . /Hey Leonardo. 8190 75 58  JENNIFER LOPEZ/ You Had My Love 9625 54 43 BRANOY/Aimost Doesnt Count 8213 47 44 RICKY MARTINAvin' La Vida Loca 7920
29 32 FASTBALL/Out Of My Head 12836 25 39 JENNIFER LOPEZ/I You Had My Love 81%0 42 52 BRANDY/Aimost Doesn't Count 9100 30 42 98 DEGREES/I Do {Chenish You) 8022 41 42 CHRISTINA AGUILERA/Gense in A Bottle 7560
18 31 TLCMNoScrubs 12493 54 38 PEARL JAM/LastKiss 7980 46 50  BRITNEY SPEARS/Sometimes 8750 39 42 BACKSTREET BOYS/I Want It That Way 8022 S 40  WHITNEY HOUSTON/It's Not Right 7200
28 30 PEARLJAMLastKiss 12090 30 38  SUGAR RAY/Someday 7980 S0 49 SHANIATWAIN:That Don't.. 8575 29 40 MADONNA/Beautiful Stranger 7640 38 40  PEARL JAM/LastKiss 7200
26 30 EDWINMCCAIN/| Couid Not Ask . 12090 35 37  TLCMNoScrubs 7770 32 48 BLESSIDUNION /Hey Leonarda. 8400 36 38 TLG/Unpretty 7258 - 39 LFO/Summer Girts 7020
30 29  BLESSIOUNION../Hey Leonardo.. 11687 19 37 CHRISTINA AGUILERA/Genie in A Rottle 7770 42 48 ENRIQUE IGLESIAS/Balamos 8400 33 37 SMASHMOUTH/AN Star 7067 42 38 VERONICA/Release Me 6840
16 25  TALBACHMAN/She's So High 10075 29 34 EDWINMCCAINA Could Not Ask.. 7140 35 40 GOOGOO DOLLS/Black Balioon 7000 36 37 ENRIQUE IGLESIAS/Bailamos 7067 46 38  TLC/NoSciubs 6840
26 24  GOOGOODOLLS/Black Balloon 9672 30 32 MADONNA/Beautitul Stranger 6720 8 39 98DEGREESA Do (Cherish You) 6825 33 36  RICKYMARTIN/La Copa De La Vida 6876 27 38 SMASH MOUTH/AI Star 6840
9 18 ALANISMORISSETTE/So Pure 7254 22 30 LEN/Steal My Sunshine 6300 30 32 WHITNEY HOUSTONAt's Not Right 5600 32 35  LEN/Steal My Sunshine 6685 26 36  TALBACHMAN/She's So High 6480
20 17 MADONNA/Beautitu! Stranger 6851 39 30 WILL SMITH/Wild Wiid West 6300 9 32 EDWINMCCAIN/I Could Not Ask . 5600 39 34 LFO/Summer Girts 6494 20 25 BOYZONEMNo Matter What 4500
- 16  RICKY MARTIN/She's Alt I Ever Had 6448 28 28 GOOGOODOLL S/Black Balloon 5880 6 32 LEN/Steal My Sunshine 5600 25 33 TLCMNoScrubs 6303 16 23 VENGABOYS/Boom, Boom, Boom 4140
- 16 REDHOT CHILI . /Scar Tissue 6448 19 25  LIT/MyOwnWorst Enemy 5250 42 3 TLGAUnpretty 5425 44 32 TYRESE/SweelLady 6112 17 23 RICKYMARTIN/She’s All | Ever Had 4140
27 11 NEW RADICALS/Someday We'll Know 4433 26 24 RICKY MARTIN/La Copa Dela Vida 5040 73 RICKY MARTIN/She's All | Ever Had 5425 30 32 VITAMIN CF/LADY SAW/Smile 6112 31 22 SUGARRAY/Someday 3960
8 ®  DAVE MATTHEWS BAND/Ants Marching 3224 25 22 ALANISMORISSETTE/So Pure 4620 44 30 TLC/NoScrubs 5250 25 29 SIXPENCE. /KissMe 5539 2% 18 K-C) & JOJO/Tet Me It's Real 3240
7 6 IMANICOPPOLAM egend Ot A Cowgirl 2418 19 22 VITAMIN CFALADY SAW/Smile 4620 26 29 SIXPENCE..Miss Me 5075 44 29 JORDANKNIGHT/Gnve t To You 5539 11 17 98 DEGREES/I Do (Cherish You) 3060
7 5 INDIGO GIRLS/Shame On You 2015 16 20 REDHOT CHILL../Scar Tissue 4200 23 25  LITMy Own Worst Enemy 4375 29 29 WILL SMITH/Wild Wild West 5539 7 13 DONNASUMMER/I Witi Go With You 2340
3 TLC/Unpretty 1209 16 19 BRITNEY SPEARS/Sometimes 39%0 2125  VITAMINCF/LADY SAW/Smite 4375 30 28 WHITNEY HOUSTON/It's Not Right. 5348 6 12 FASTBALL/Out Of My Head 2160
11 BRANDY/AImost Doesn't Count 403 49 18 RICKY MARTINLivin' La Vida { oca 3780 21 24 REDHOT CHILL.. /Scar Tissue 4200 28 28  TAL BACHMANShe's So High 5348 5 12 702/Where My Guls At? 2160
11 ORGYBlue Monday 403 20 17 TLCMnpretty 3570 32 22 TATYANAALIEverytime 3850 28 28  RICKY MARTIN/She's Al | Ever Had 5348 13 11 DEBORAH COX/Things Just Ain't. 1980
-1 TYRESE/SweetLady 403 25 17 SANTANAF/ROB THOMAS/Smooth 3570 18 22 JOEYMCINTYRE/ Love You Came. 3850 23 27 BLESSIDUNION.. Hey Leonardo. 5157 12 9 EOWINMCCAIN/ Coult Not Ask.. 1620
1 1 VENGABOYSAWe Like To Party! 403 7 15 SHANIATWAIN/That Don't 3150 2 15 JENNIFER BROWN/Two In The Morning 2625 13 25 MONICA/Street Symphony 4775 8 8 AMBER/CneMore Night 1440
1 4 OFFSPRING/Why Don't You Get 403 12 14 EVERGLEAR/I Wil Buy You. 2940 8 13 SARAH MCLACHLANA Will Remember You 2275 2521 SHANIA TWAIN/That Don't 4011 17 8  CITIZENKING/Better Days. 1440
1 WHITNEY HOUSTON/t's Not Right.. 403 - 13 TRAINMeet Virginia 2730 2 6 BLINK182/What's My Age Again? 1050 18 19 T 2Anywhere 3629 27 8 BLESSID UNION. MHey Leonardo 1440
11 CITIZENKING/Beftter Days 403 13 13 JEWELJuprter (Swallow...) 2730 - 6  DESTINY'SCHILD/Bills, Bills, Bills 1050 34 19 DESTINY'S CHILD/Bills, Bills Bills 3629 13 7 JOEYMCINTYREA Love You Came 1260
1 1 'NSYNC/ADrive Myself Crazy 403 7 9 DEFLEPPARD/Promises 1830 5 5  FASTBALL/Out Ot My Head 875 20 19 ANOTHER LEVEL FTQ/Summertime 3629 8 6 HANNANouOntyHave To. 1080
-1 LITMyOwnWorst Enemy 403 - B MEREDITHBROOKS/Lay Down 1680 7 5  K-CI8&JOJO/Teil Me it's Reat 875 16 17 VENGABOYSMWe Like To Party! 3247 6 6 BRITNEY SPEARS/Sometimes 1080
1 1 JORDANKNIGHT/Gwve It To You 403 11 &  OFFSPRING/Why Donl You Get 1260 28 1 VENGABOYS/We Like To Party! 175 34 17 GINUWINEMWhat's So Difterent 3247 14 & MADONNA/Beauldul Stranger 1080
1 1 CHRISTINAAGUILERA/Genie in A Bottle 403 1 - & a BLINK182Whal's My Age Again? 1260 4 1 MADONNA/Beautsful Stranger 175 18 17 VENGABOYS/Boom, Boom,Boom. 3247 7 6  JENNIFER PAIGE/Always You 1080
1 LENNY KRAVITZ/Amencan Woman 403 5§ 4  SARAHMCLACHLAN/Possession 840 - - a LFO/Summe Girls 0 o 6 17 JENNIFER BROWN/Two in The Morning 3247 4 3 DEBORAH COXAt's Oves Now 540
i1 JENNIFERLOPE2/If You Had My Love 403 12 4 FLEMING & JOHNUgly Girl 840 19 16 BLAQUE/S08 3056 1 2 VENGABOYS/We Like To Party! 3§0
1 1 KCi&JOJO/Tell Me it's Real 403 1 3 JAY-ZFAMILAND JA/Can i Gel A 630 12 14 AMBER/Sexual (Li Da Di) 2674 20 2 FUNKYGREEN DOGS/Body 360
- 1 SKYAoveSong 403 9 2 SKYlLoveSong 420 12 13 PEARL JAMAastKiss 2483 12 CAPRICEThere Goes Your. 360
1 1 WILL SMITH/Wild Wild West 403 - 1 FATBOY SLIM/The Rockateller. 210 - 1 12 BOYZONE/No Matter What 2292 <2 NSYNCW/G.ESTEFAN/The Music Of My. 360
WwWwWW americanradiohistorvy com——————————" =T T TR
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MARKET #18'

KDWB/Minneapolis
AMFM

(612) 340-9000
Marris/Moran

12+ Cume 567,400

7013

PLAYS
LW TW  ARTIST/TITLE
72 75 WILLSMITHWild Wild West
71 74 CHRISTINA AGUILERA/Genie In A Bottle
74 74 JENN{FER LOPEZ/M You Had My Love
50 63  RICKY MARTIN/LaCopa De La Vida
44 62  FASTBALL/Out Of MyHead
72 57  SMASH MOUTH/A Star
69 54  BACKSTREET BOYS/IWant It That Way
46 50  BRANDY/Almost DoesntGount
35 48 702/Where My Giris Ar?
47 46 TYRESE/Sweet Lady
33 43 K-C1&JOJO/Tel Me It's Real
50 35  RICKYMARIINLwin' La Vida Loca
27 33 WHITNEY HOUSTON/It's Not Right.
32 33 112/Anywhere
34 32 TLC/MUnpretty
27 26 SUGAR RAY/Someday
31 26 TLCNoScrubs
25 22 JAY-ZF/AMILAND JA/Can ) GetA
23 22 GOOGOO DOLLS/Brack Balloon
19 22 PEARL JAM/LastKiss
24 22 SARAHMCLACHLAN/ Will Remember You
20 22 DEFLEPPARD/Promises
28 20  OFFSPRING/Why Don't You Get.
21 20  EDWIN MCCAIN/I Couid Not Ask

6 20 98 DEGREESA Do (Cherish You)

8 19 ENRIQUE IGLESIAS/Bailamos

3 17  DESTINY'SCHILD/Blls. Bills. Bills

5 17 LFO/Summer Girs
18 16 VITAMIN CFLADY SAW/Smile
21 14 SHANIA TWAIN/That Don't
21 12 SIXPENCE. /Kiss Me
16 11 CITIZEN KING/Better Days.

3 11 BLESSIDUN!ON Heyleonardo
14 10 JOEY MCINTYREA{ ove You Came
4 10 SANTANAF/ROB THOMAS/Smooth
9 10  MADONNA/Beautitul Stranger
15 9 BOYZONE/No Matter What
18 8  BRITNEY SPEARS/Sometimes
-3 NAUGHTY BY NATURE . /Jamboree
4 2 ORGY/Blue Monday

/2

G {000}
21975
21682
21682
18459
18166
16701
15822
14650
14064
13478
12599
10255

9669
9669
9376
7618
7618
6446
6446
6446
6446
6446
5860
5860
5860
5567
4981
4981
4688
4102
3516
3223
3223
2930
2930
2930
2637
2344

879

586

PLAYS
wTw
73 72
58 M
0n
AR
63 69
72 64
61 54
54 49
48 48
32 46
46 46
27 48
45 45
35 48
25 42
43 42
39 a1
40 38
34 38
44 33
35 36
3z 32
19 26
15 23
39 23
18 21
1321
20 19
27 18
18 17
29 17
8 15
11 14
1221
22 13
112
13 9

9
4 9
8

KSLZ/St. Louis
Clear Channel
(314} 692-5100
Kapugi/Kiutch
12+ Cume 331.300

WXYV/Baltimore WBZZ/Pittshurgh

Infinity Infinity T
(410) 828-7722 (412) 920-9400 | == A
Pasha/Thrab i ' Clark/Edgar/Hartwell w
12+ Cume 403,800 | 12+ Cume 416,600 today's hit music
PLAYS PLAYS
ARTIST/TITLE G (000) Lw TW  ARTIST/TITLE Gi {000) Lw TW  ARTIST/TITLE G (900)
CHRISTINA AGUILERA/Genie in A Bottle 10584 60 60  JENNIFER LDPEZ/If You Hac My Love 9360 54 64 SUGAR RAY/Someday 11392
BACKSTREET BOYS/ Want It That Way 10437 35 52 BACKSTREET BOYS/I Want It Thai Way 8112 59 §4  CHRISTINA AGUILERA/Genie In A Bottle 11392
SMASH MOUTH/ANl Star 10437 24 45  BRITNEY SPEARS/Sometimes 7020 59 62 WILL SMITH/WiId Wild Wes! 11036
JENNIFER LOPEZ/M You Had My Love 10290 26 44 K-Cl&JOJO/Tell Me It's Real 6864 57 60  PEARLJAM/LastKiss 10680
WHITNEY HOUSTONAL's Nol Riaht 10143 39 39 | HO/Summes Girls 6084 62 57 RICKY MARTINA ivin'La Vida Loca 10146
WILL SMITHAWiI Wild West 9408 41 37 702/Where My Girls At? 5772 59 55  FASTBALL/Out Of My Head 9790
BLESSID UNION.. /Hey Leonardo. /938 32 36  SANTANAF/ROR THOMAS/Sniooth 5616 B0 48  SMASHMOUTH/AI Star 8544
TLC/No Scrubs 7203 45 35  SHANIATWAIN/That Don't 5460 45 47 CITIZEN KING/Better Days. 8366
TLCAINnpetty 7056 55 35  BRANDY/Aimost Doesn't Count 5460 37 44 SARAHMGLACHLAN/ Will Remember You 7832
98 DEGREES/) Do {Chenish You) 6762 28 35 98 DEGREES/I Do (Chensh You) 5460 36 41  BACKSTREET BOYS/\Want it That Way 7298
VITAMIN C FAADY SAW/Smile 6762 32 35  ENRIQUE IGLESIAS/Balamos 5460 41 41 JENNIFER LOPEZNf You Had My Love 7298
ENRIQUE IGLESIASBailamos 6762 39 34  CHRISTINA AGUILERA/Genie In A Bottle 304 40 40 SIXPENCE. /Kiss Me 7120
SUGAR RAY/Somegay 6615 9 33 WHITNEY HOUSTONAs Not Right 5148 33 37 LiTMyOwnWorst Enemy 6586
LFO/Summer Girls 6615 30 31 SMASHMOUTH/A!SIar 4836 34 37  BRIINEY SPEARS/Sometmes 6586
PEARL JAM/Last Kiss 6174 42 30 RICKY MARTINALivin' La Vida Loca 1680 27 37 TALBACGHMAN/She's SoHigh 6586
RICKY MARTIN/She’s Al | Ever Had 6174 21 30 MICHAEL AFRICK/My Heari Belongs 4680 35 35  BRANDY/Aimost Doesn't Count 6230
BRITNEY SPEARS/Sometimes 6027 31 24 CITIZEN KING/Better Days. 3744 36 33 OFFSPRINGMWMy Don't You Get 5874
CITtZEN KING/Berter Days. 5586 23 24 N SYNC/ Drive Myselt Crazy 3744 38 32 GOOGOO DOLLS/Black Balloon 5696
"N SYNG/I Drive Myselt Crazy 5586 23 24  DESTINY'S CHILD/Bifls, Bilis, Bils 3744 44 32 TLG/No Scrubs 5696
RICKY MARTIN/Lwvin' La Vida Loca 586 31 24 MADONNA/Beaulitul Stranger 3744 16 27 SANTANAF/ROB THOMAS/Smooth 4806
BRANDY/AImost Doesn't Count 5292 31 23  BLESSIDUNION../Mey Leonardo 3588 22 24 TtG/Unpretty 4272
K-CI & JOJO/Te! Me It's Real 4704 31 22 TLC/MNoSerubs 3432 20 21 ALANIS MORISSETTE/S0 Pure 3738
702/Where My Girls At? 3822 20 22 VITAMIN CFALADY SAW/Smile 3432 14 20 EDWINMCCAIN/I Could Not Ask 3560
FASTBALL/Ow (1 My Head 3381 11 21 PEARLJAMLastKiss 3276 15 20  DEFLEPPARO/Promises 3560
VENGABOYS/We Like To Party! 3381 19 20 VENGABOYS/We Like To Party! 3120 15 20 VITAMIN C HLADY SAW/Smile 3560
LEN/Steal My Sunshine 3087 25 20 JOEYMCINTYREA Love You Came. 3120 18 20 MADONNA/Beautitul Stranger 3560
VENGABOYS/Boom, Boom, Boam 3087 36 20 WILL SMITH/Wiid Wild West 3120 20 17 JEWELAupiter (Swallow ..) 3026
RICKY MARTIN/La Copa De La Vida 2793 17 19 ROCKELL/WhenI'm Gone 2964 8 16  CHRISISAAK/Baby Did ABad. 2848
JAY-Z F/AMIL AND JA/Can | Get A 2646 17 19 SUGARRAY/Someday 2964 19 11 ORGY/Blue Monday 1958
AMBER/Sexual {Li Da Di) 2499 15 19 TALBACHMAN/She’s So High 2964 10 11 REDHOT CHILI. /Scar Tissue 1958
MADDNNA/Beautitul Stranger 2499 10 18 LEN/Steal My Sunshine 2808 7 8  BOYZONL/No Matter What 1424
BOYZONE/No Matter What 2205 20 16 SIXPENCE. KissMe 2496 3 5  BLESSIDUNION . HeyLeonardo. 890
TAL BACHMAN/She’s So High 2058 13 14 JENNIFER PAIGE/Always You 2184 2 4 VENGABOYSAWe Like To Party! 72
GOO GOO DOLLS/Black Balloon 1911 1 12 FASTBALL/Out Ot My Head 1872 2 4  WHITNEY HOUSTON/It's Not Right 72
EDWIN MCCAIN/I Couid Not Ask 1911 - 12 RICKY MARTIN/She’s All | Ever Had 1872 3 3 SHANIATWAIN/That Don't. 534
DESTINY'S CHILD/Biks, Bilis, Bills 1764 - 9 PROZZAK/Sucks To Be You 1404 13 JAY-ZF/AMIL AND JA/Can | Get A 534
SHANIA TWAIN/That Don't 1323 6 8  ROCKELLInA Dream 1248 -3 a LFO/Summey Girls 534
JOEY MCINTYRE/| Love You Came. 1323 5 7 DONNASUMMER/A Will Go With You 1092 2 2 a RICKYMARTIN/La Copa De La Vida 356
MICHAEL FREDO/This Time Around 1323 - § a ‘NSYNCW/G.ESTEFANThe Music OTMy. 780 2 2 BLONDIEMara 356
SIXPENCE . Kiss Me 1176 1 4 VITAMIN C/Graduation 624 1 2 TAMPERERF/MAYA/If You Buy This 356

WFLZ/Tampa
Clear Channel
(813) 839-9393
Domino/Priest

12+ Cume 589.600

FLZ

HIT Mt T

PLAYS
LW TW  ARTIST/TITLE Gi {000)
66 67 JENNIFER LOPEZ/It You Had My Love 20502
71 65  SMASHMOUTH/AII Star 19890
18 64  PEARL JAM/LastKiss 19584
69 64  CHRISTINA AGUILERA/Genie in ABottle 19584
68 61 BACKSTREETBOYS/IWant It That Way 18666
67 54  WILL SMITHMWild Wild West 16524
44 45 SUGARRAY/Someday 13770
37 41 TLC/Unpretly 12546
2 40  MADONNA/Beautifui Stranger 12240
24 38  VENGABDYS/MWe Like To Party! 11628
19 38 WHITNEY HOUSTON/'s Not Right 11628
35 38  BRITNEY SPEARS/Sometimes 11628
30 36  STEVIE B/ You Leave Me Now 1016
33 35 BRANDY/AImost Doesn't Count 10710
39 35 RICKY MARTINLivin' La Vida Loca 10710
39 33 TLCMNoScrubs 10098
42 29  K-Ci&JOJO/Tell Me It's Real 8874
22 29  ENRIQUE IGLES!AS/Batamos 8874
25 25 BLESSID UNION . /Hey Leonardo 7650
21 24 98DEGREES/I Do (Cherish You) 7344
22 24 SARAHMCLACHLAN/I Will Remember You 7344
25 23 JORDAN KNIGHT/Give It To You 7038
29 23 702/Where My Girls AL? 7038
12 22 SIXPENGE ./Kiss Me 6732
34 21 RICKY MARTIN/La Copa De LaVida 6426
22 21 OFFSPRING/Why Don'tYou Get 6426
29 21 VITAMIN CFLADY SAW/Smile 6426
37 19 CITIZEN KiNG/Better Days. 5814
18 18 TYRESE/Sweet Lady 5508
18 17 SHANIA TWAIN/That Don'L. 5202
19 16  DESTINY'S CHILD/Bills, Biis, Bills 4896
17 15 FASTBALL/Out Ot My Head 45%0
19 14  ALANISMORISSETTE/So Pure 47284
9 13 TAl BACHMAN/She's So High 3978
9 12 GOOGOO DOLLS/Black Balloon 3672
9 10 LIT/MyOwn Worst Enemy 3060
8 9  LFO/Summer Girls 2754
8 8 LEN/SteaiMy Sunshine 2448
9 8 AMBER/Sexual (Li DaDi) 2448
7 8 JENNIFER PAIGE/Atways You 2448

KKRZ/Portiand, OR
Clear Channel
(503) 226-0100
Austin/Dr. Doug/Quest
12+ Cume 404,300

PLAYS
LW TW  ARTIST/TITLE
74 78  CHRISTINA AGUILERA/Genie In A Bottie
78 75  JENNIFERLOPEZ/H You Had My Love
80 74 SMASHMOUTH/AH Star
62 69  RICKY MARTIN/La Copa De La Vida
48 57 702AWhere My Girls At?
80 53  WILL SMITHAVi Wild West
45 48 ILCUnpretty
52 47  BLESSID UNION. /ey Leonatdo,
60 47  BACKSTREETBOYS/I Want it That Way
36 42  BRANDY/Aimost Doesn't Count
32 40  SUGARRAY/Someday
41 40  BRITNEY SPEARS/Sometimes
32 39 WHITNEY HOUSTON/t's Not Right
33 29  ENRIQUEIGLESIAS/Balantos
27 28  BACKSTREET BOYS/Larger Than Life
33 28 VITAMING FALADY SAW/Smile
- 26 BLAQUE/SOS
33 26  RICKYMARTINAMN' LaVida Loca
44 26  MADONNA/Beautitul Stranger
37 25 TYRESE/SweetLady
4 25  K-Cl&JOJO/Tell Me It's Real
22 24 OFFSPRING/Why Don't You Get
32 24 1M1YAnywhere
13 21 SHANIA TWAIN/That Don?.
10 21 98DEGREESA Do (Chensh You)
13 20  SIXPENCE ./Kiss Me
26 20 JORDAN KNIGHT/Give it To You
31 19 JAY-ZF/AMIL AND JA/Can | Get A
25 18  DESTINY'SCHILD/BIlls. Bilis. Bilis
13 18  ANOTHER LEVEL F/TQ/Summertime

17  SANTANAF/ROB THOMAS/Smooth
15 JOEYMCINTYRY/I Love You Came
14 FASTBALL/Qut Of My Head

9 ORGY/Blue Monday

9  FREESTYLERS/Here We Go

8 EDWINMCCAIN,| Couid Not Ask.

8  MICHAEL FREDO/This Time Around
7 TAL BACHMAN/She's So High
6
5

conSmE~©

BOYZONE/No Matter What
SARAH MCLACHLAN/I Wikt Remember You

6l (000)
18252
17550
17316
16146
13338
12402
11232
10998
10998

9828
9360
9360
9126
6786
6552
6552
5084
6084
6084
5850
5850
5616
5616
4914
4914
4680
4680
4446
4212
4212
3978
3510
3276

2106
2106
1872
1872
1638
1404
170

WKFS/Cincinnati

Clear Channel Infinity Entercom

(513) 621-9326 (513) 763-5686 (916) 334-7777 » ]01.
Phillips/Murray Marino/Keliy Weed/Chris K

12+ Cume 200,500 12+ Cume 359,500 D 12+ Cume 245,800 éﬂ::ﬂl“

MARKET #28
KDND/Sacramento

WKRQ/Cincinnati

PLAYS PLAYS
ARTIST/TITLE @1 (000} AW TW  ARTIST/TITLE Gi (000) LW TW  ARTIST/TITLE G (000}
CHRISTINA AGUILERA/Gense In A Bottle 6391 75 74 PEARL JAM/ ast Kiss 9842 70 72 JENNIFERLOPEZ/t You Had My Love 7632
JENNIFER LOPE 2/ You Had My Love 6314 74 73 FASTBALL/Out Of My Head 9708 70 71 CHRISTINAAGUILERA/Genie In A Botle 7526
BLESSID UNION. /Hey Leonardo. . 6083 74 73 SMASHMOUTH/AIStar 9709 69 71 WILL SMITHAViid Wikl West 7526
SMASH MOUTH/AJI Star 5929 75 72 CIIZENKING/Better Days. 9576 68 70  BRITNEY SPEARS/Sometimes 7420
WILL SMITHAWII Wild West 5929 40 58 TAL BACHMAN/She's So High 7714 70 70 SMASHMOUTH/AI Star 7420
BACKSTREET BOYS/| Want it That Way 5698 71 56  BLESSID UNION.. /Hey Leonardo. 7448 41 63 ENRIQUE IGLESIAS/Balamos 6678
FASTBALL/Out Of My Head 3850 58 55  WILL SMITH/Wild Wild West 7315 8 56  RICKYMARTINAS Copa De La Vida 5936
RICKY MARTIN/La Copa De La Vida 3773 37 42 SANTANA F/ROB 1HOMAS/Smooth 5586 70 50  TALBACHMAN/She's So High 5300
TLCAUnpretty 3542 39 36 GOOGOO DOLLS/Black Bafloon 4788 46 46 SUGAR RAY/Someday 4876
WHITNEY HOUSTONAt'S Not Right 3465 37 34 MY FRIEND STEVE/Charmed 4522 44 46 BLESSID UNION. MHeyLeonardo. 4876
CITIZEN KING/Better Days. 3465 33 30 CHRISTINA AGUILERA/Genie tn A Bottle 3990 44 46  BACKSTREET BOYS/ Want It That Way 4876
BRITNEY SPEARS/Sometimes 3465 25 29 LIT/My OwnWorst Enemy 3857 44 46 MADONNA/Beautitul Stranges 4876
K-Cl & JOJO/Tell Me It's Real 3465 14 28 SUGARRAY/Someday 3724 45 45  TLC/MUnpretty 4770
SUGAR RAY/Someday 3388 31 26 OFFSPRING/Why Don't You Get 3458 44 44 K-Cl&J0JO/TeilMe it's Real 4664
MADONNA/Beautiful Stranger 3311 27 26 RICKY MARTINALvin La Vida Loca 3458 28 43 PEARLJAMAastKiss 4558
BRANDY/Almest Doesn't Count 3234 25 21 SIXPENCE. Ass Me 2793 45 42 702/Where My Giris At? 4452
702/Wnere My Girls At? 3080 27 18 EDWIN MCCAIN/1 Could Not Ask. 2394 43 40 SARAH MCLACHLAN/ Will Remember You 4240
SHANIA TWAIN/That Don't 2695 19 17 REDHOTCHILI. /Scar Tissue 2261 14 38 EDWINMCCAIN/! Coulg Not Ask . 4028
RICKY MART!N/Livin’ La Vida Loca 2464 15 16 SHANIA TWAIN/That Don't 2128 42 35 CUIZENKING/Better Days. 3710
TLCMNo Scrubs 2156 25 16 JENNIFER LOPEZ/'f You Had My Love 2128 33 31 GOOGOO DOLLS/MBlack Balloon 3286
SIXPENCE. /Kiss Me 2079 9 15  BLINK 182/What's My Age Again? 1995 31 31 VENGABOYS/Boom, Boom. Boom 3286
PEARL JAM/Last Kiss 1925 16 14 TLC/MNoScrubs 862 23 30 FASTBALL/Oul O My Head 3180
VITAMIN C FLADY SAW/Smile 1694 13 1 RICKY MARTIN/La Copa De La Vida 1463 33 30 98 DEGREES/ Do (Cherish You) 3180
GOOGOO0 DOLLS/Bhick Balioon 1617 1 TRAINMeet Virginia 1463 32 30 JOEY MCINTYRE/ILove You Came. 3180
TAL BACHMAN/She’s So High 1540 7 9 ALANIS MORISSETTE/So Pure 1197 30 30  RICKY MARTIN/She's All) Ever Had 3180
ENRIGUE {GLESIAS/Batlamos 1463 9 PHH COLLINS/You'll Be In My, 1197 32 30 VITAMIN CF/LADY SAW/Smile 3180
EDWIN MCCAIN/ Couid Not Ask 1232 22 8  MADONNA/Beautitul Stranger 064 31 29  BACKSTREETBOYS/Larger Than Life 3074
JAY-Z F/AMIL AND JA/Can | Get A. 1155 6 EVERCLEAR/ Wilt Buy You. 98 17 21 LFO/Summer Girls 2862
OFFSPRING/Why Don't You Gel 1155 5 LEN/Steal My Sunshine 665 64 18 RICKYMARTIN/Livin' LaVida Loca 1908
BOYZONE/No Matter What 1155 4 5 BACKSTREETBOYS/IWant It That Way 665 12 13 TLGNo Scrubs 1378
LFO/Summer Girls 1155 4 3 JEWELAJupiter (Swallow...) 399 "mn GARBAGEMWnen 1 Grow Up 1166
LEN/Steal My Sunshine 847 5 3 SARAH MCLACHL AN/ Wil Remember You 399 14 11 ‘N SYNG/ Drive Myseit Crazy 1166
LENNY KRAVITZ/American Woman 847 2 SHANIA TWAIN/You've Got A Way 266 15 11 LTMy Own Worst Enemy 1166
RED HOT CHILI.../Scar Tissue 847 2 MY FRIEND STEVE/Alln All 266 10 10 SIXPENCE../Kiss Me 1060
ALANIS MORISSETTE/So Pure 770 2 JENNIFER PAIGE/Always You 266 8 9 VENGABOYS/We Like ToParty! 954
98 DEGREES/I Do {Cherish You) 693 11 TLCAInpretty 133 4 8  JENNIFER BROWN/Two In The Morming 848
LITMy Own Worst Enemy 616 1 LFO/Summer Girls 133 3 8 MICHAEL FREDO/This Time Around 848
JOEY MCINTYRE/ Love You Came 616 32 7 BRANDY/AImostDoesnt Count 742
N SYNCA Drive Myself Crazy 539 11 7 JORDANKNIGHT/Give It To You . 742
SKY/Lave Seng 539 - 7 DESTINYSCHILD/Bits, Bilts, Bills 742

KMXV/Kansas City
Infinity

(816) 756-5698
Zeliner/Dylan

12+ Cume 311,800

PLAYS
iW TW  ARTIST/TITLE Gt (000)
66 69  CITIZEN KING/Better Days 10419
65 68  BACKSTREETBOYS/ Want It That Wiy 10268
63 68  SMASHMOUTH/AIl Star 10268
53 61 WILL SMITHWild Wild Wes) 921
62 57  FASTBALL/Qut Ot My Head 8607
55 56  RICKY MARTINLvn' La Vida Loca 8456
48 51 SUGARRAY/Someday 7701
55 51 MADONNA/Beautitul Stranger 70
40 50  PEAAL JAM/LastKiss 7550
46 50  CHRISTINAAGUILERA/Genie In A Bofte 7550
50 49  BLESSID UNION . /Hey Leonardo. 7399
49 49 JENNIFER LOPEZ/N You Had My Love 7399
42 48 TLC/Unpretty 7248
48 47 SARAHMCLACHLAN/ Will Rernember You 7097
48 46 GOOGOODOLLS/Black Balloon 6946
27 43 LFO/Summer Grls 6493
37 37  RICKYMARTINA a Copa De La Vida 5587
28 33 TALBACHMAN/She'sSo tigh 4983
39 33 TLOMNo Scrubs 4983
31 31 SANTANAF/ROB THOMAS/Smooth 4681
33 30 LIT My OwnWorst Enemy 4530
19 22 BOYZONE/No Matter What 3322
9 22 98DEGREES/I Do (Cherish You) 3322
22 19 SIXPENCE . Kiss Me 2869
23 19 BRITNFY SPEARS/Sometimes 2869
- 17 NSYNC/You Drive Me Crazy 2567
10 16 PHILCOLLINS/You'li Be In My. 2416
15 14 JOEY MCINTYRE/I Love You Came 2114
4 14 VITAMINCF/LADY SAW/Smile 2114
10 13 JEWEL/upiter (Swallow ..} 1963
14 13 DEF LEPPARD/Promises 1963
12 12 EDWINMCCAIN/I Could Not Ask. 1812
11 1% SHANIA TWAIN/That Don't 1661
- 7 FROGPOND/ Dd 1067
2 2 BRANDY/AImost Doesn't Count 302
2 2 ORGY/Blue Monday 302
2 2 WHITNEY HOUSTON/f's Not Right. 302
2 2 JORDANKNIGHT/Give it To You 302
2 NEW RADICALS/Someday We'l Know 302
2 2 KLI1&J0JO/Telt Me It's Real 302

WXSS/Milwaukee WPRO/Providence WNCI/Columbus, OH KXXM/San Antonio KZHT/Salt Lake City

Sinclair Citadel Ciear Channe/ Clear Channel Clear Channel

(414) 529-1250 {401) 433-4200 {614) 430-9624 (210) 736-9700 (801) 908-1300

Ketty/Martinez Bristol/Morris Shannon/Sharpe Kelly/James McCartney

12+ Cume 248,900 12+ Cume 300,100 12+ Cume 323,100 12+ Cume 238,100 Music! 12+ Cume 261,300
PLAYS PLAYS PLAYS PLAYS PLAYS
LW YW ARTISTTITLE &1 (000) LW TW  ARTIST/TITLE Gl (080} LW TW  ARTIST/THLE G (000} W TW  ARTISTTITLE GI (000) LW TW  ARTIST/TITLE Gl (000}
66 66  PEARL JAM/LastKiss 8316 54 51 SMASHMOUTHAI Star 7854 76 77 CHRISTINA AGUILERA/Genie in A Bottie 11473 78 78 TAL BACHMAN/She's So High 12558 80 82  BACKSTREET BOYS/Want it That Way 8856
64 65  BLESSID UNION..MHey Leonardo. 8190 58 50  BLESSID UNION. Mey Leonardo.. 7700 63 75  SMASH MOUTH/AH Star 11175 74 77 PEARL JAW/LastKiss 12397 78 79  JENNIFERLOPEZ/M You Had My Love 8532
67 63  JENNIFER1L.OPEZ/Y You Had My Love 7938 55 50  JENNIFERLOPEZAT You Had My Love 7700 75 73 WILL SMITH/Wiid Wikl West 10877 79 77 BACKSTREET BOYS/ Want fi Thal Way 12397 67 76  CHRISTINA AGUILERA/Grvie in A Botile 8208
55 61  K-C1&JOJO/Tell Me tt's Real 7686 55 47  RICKYMARTIN/La Copa DelaVida 7238 70 66 TLC/No Scrubs 9834 76 77 SARAHMCLACHLAN/ Will Remember You 12397 38 63  ENRIQUE IGLESIAS/Baliamos. 6804
41 60  SMASHMOUTH/AL Star 7560 52 47  SARAHMCLACHLAN/ Will Remember You 7238 49 60 CITIZEN KING/Better Days. 8940 55 74 SMASH MOUTH/A Star 11431 64 62 SMASHMOUTH/AI Star 6696
55 49  TAL BACHMAN/She's So High 6174 30 42  CHRISTINAAGUILERA/Gene In A Bottle 6468 42 44 JENNIFER LOPEZ/Ht You Had My Love 6556 79 59 RICKY MARTINA ivin’ La Vida Loca 9439 47 49  PEARL JAM/LastKiss 5292
26 44  CHRISTINA AGUILERA/Geme in A Bottle 5544 26 39  TALBACHMAN/She's SoHigh 6006 38 42 SUGARRAY/Someday 6258 51 54 FASTBALL/Out Of My Head 8694 63 49 BRITNEY SPEARS/Sometimes 5292
43 43 BACKSTREET BOYS/I Want it That Way 5418 33 35 FASTBALL/Ow Of My Head 5390 43 42 BLESSID UNION.. Hey Leonardo. 6258 51 52 GOOGOODOLLS/Black Balloon 8372 46 49  BLESSID UNION. Hey Leonardo. 5292
42 42 BRANOY/Aimost Doesn'tCount 5292 28 34 CITIZEN KING/Better Days.. 5236 40 40 RICKY MARTIN/La Copa De La Vida 5960 52 52  BRITNEY SPEARS/Sometimes 8372 61 46 TAL BACHMAN/She's SoHigh 4968
43 41 RICKY MARTINAa Copa De La Vida 5166 47 34 WILL SMITHAWiM Wild West 5236 40 40 FASTBALL/Out Of My Head 5960 38 49 JENNIFER LOPEZ/If You Had My Love 7889 42 45  TLC/Unprety 4860
49 41 JAY-ZF/AMIL AND JA/Can | Gel A 5166 36 33 SUGARRAY/Someday 5082 35 39 BRANDY/Almost Doesn't Count 5811 35 46  ENRIQUE IGLESIAS/Bakamos 7406 29 39  RICKYMARTiNAa Copa De La Vida 4212
44 40 WHITNEY HOUSTONA's Not Right 5040 24 31 GOOGOO DOLLS/Biack Balloon 4774 42 34 BRITNEYSPEARS/Sometimes 5066 51 40  SIXPENCE../Kiss Me 6440 45 38 K-Cl & JOJO/Tel Me It's Real 4104
40 40  CITIZEN KING/Better Days. 5040 32 31  BOYZONE/NoMatter What 4774 3% 32 TLC/Unpretty 4768 37 39 SUGAR RAY/Someday 6279 49 38 WILL SMITH/WIild Wild West 4104
48 38 WILL SMITH/Wild Wild West 4788 21 29  PEARL JAM/LastKiss 4466 29 30 LFO/Summer Girls 4470 13 35  REDHOT CHILL../Scar Tissue 5635 20 33 GOOGOO DOLLS/Biack Bafloon 3564
36 38 LFO/Summer Giis 4788 21 29  98DEGREES/I Qo (Chensh You) 4466 17 28 LEN/Steal My Sunshine 4172 - 29 a SIXPENCE../There She Goes 4669 33 33 SUGARRAY/Someday 3564
25 37  LITMyOwnWorst Enemy 4662 20 28  SANTANAF/ROB THOMAS/Smooth 4312 34 28 BACKSTREET BOYSA Want It That Way 4172 20 23 LITMyQwnWorst Enemy 3703 47 26  BRANDY/Aimost Doesn't Courit 2808
32 33  FASTBALL/Out O My Head 4158 56 27  MADONNA/Beautdul Stranger 4158 36 28 SARAH MCLACHLANA Will Remember You a7z 49 22 TLC/No Scrubs 3542 26 26  DEF LEPPARD/Promises 2808
33 33 MADONNA/Beautitul Siranger 4158 31 23 EDWIN MCCAIN/ Couki Not Ask 3542 25 N SIXPENCE . /Kiss Me 3129 21 22 TiG/Unpretty 3542 23 26 LFO/Summer Girls 2808
32 32  SUGARRAY/Someday 4032 16 22 ENRIQUE IGLESIAS/Bailamos 3388 13 19 EDWIN MCCAIN/ Could Not Ask. 2831 19 22 MADONNA/Beautitul Stranger 3542 19 25  JENNIFER PAIGE/Atways You 2700
27 32  BOYZONENo iatter What 4032 17 17 LFO/Summer Girls 2618 15 18 GOOGOO DOLLS/Black Bafloon 2682 19 21 LEN/Steal My Sunshine 3381 22 24 LEN/Steal My Sunshine 2592
33 3t ENRIQUE IGLESIAS/Balamos 3906 27 15  BACKSTREETBOYS/|Want It That Way 2310 14 16 VITAMIN C F/LADY SAW/Smile 2384 22 20 WILL SMITHWild Wild West 3220 13 20 FASTBALL/Out Ot My Head 2160
37 29  VENGABOYS/Boom. Boom, Boom 3654 18 15  DONNASUMMERA Wil Go With You 2310 16 15 TALBACHMANShe's Sotiigh 2235 1 16 CHRISTINAAGUILERA/Gen in ABottie 2576 - 19 RICKYMARTIN/She's All Ever Had 2052
15 28 98DEGREES/ Do (Cherish You} 3528 15 14 NEW RADICALS/Someday We'll Know 2156 20 14 SHANIA TWAIN/That Don't 2086 15 14 JEWEL/Jupiter (Swallow..) 2254 18 18 BLINK 182/Whats My Age Again? 1944
16 26 702Where My Girls At? 3276 20 13 WHITNEY HOUSTON/I's Not Right. 2002 9 14 " SHANIATWAIN/You ve Got A Way 2086 13 14 EDWIN MCCAIN/I Could Not Ask 2254 9 18 DESTINY'SCHILD/Bills. Bills, Bills 1944
32 25 BRITNEY SPEARS/Sometimes 3150 1 13 VITAMIN CFAADY SAW/Smile 2002 9 14  98DEGREES/ Do (Chensh You) 2086 10 RICKY MARTINA.aCopa De LaVida 1610 9 18  AEDHOTCHiLL. /Scar Tissue 1944
28 24  SARAHMCLACHLAN/ Wil Remember You 3024 25 12 BRITNEY SPEARS/Sometimes 1848 17 14 DEFLEPPARD/Promises 2086 10 2 SKYfloveSong 322 10 16  JOEY MCINTYRE/ Love You Came. 1728
30 22 TYRESE/Sweet Lady 2772 16 12 LENNY KRAVITZ/Amenican Woman 1848 12 13 LITMy Own Worst Enemy 1937 11 BRANDY/Almost Doesn't Count 161 17 16 VITAMIN C FLADY SAW/Smile 1728
16 22 BLINK 182AVhat's My Age Again? 2772 17 12 JOEYMCINTYRE/I Love You Camne. 1848 22 13 RICKY MARTINA min' La Vida Loca 1937 1 1 ORGY/Blue Monday 161 15 14 TLCMNo Scrubs 15812
21 21 TLGNoScrubs 2646 6 12 RICKY MARTIN/She's All | Ever Had 1848 18 13 MADONNA/Beautitul Stranger 1937 1 TYRESE/Sweetlady 161 16 13 SARAHMCLACHLAN/ Will Remember You 1404
18 18  112/Anywhere 2268 5 12 MICHAEL FREDO/This Time Around 1848 12 13 ENRIQUE IGLESIAS/Ballamos 1937 1 VENGABOYSMWe Like To Party! 161 12 EDWINMCCAIN/I Coutd Not Ask 1296
19 18  DEFLEPPARD/Promises 2268 11 11 ALANIS MORISSETTE/S0 Pure 1694 14 12 K-C1&JOJO/Tell Me its Real 1788 1 OFFSPRINGMWhy Don't You Get 161 29 12 AICKYMARTIN/Livin' La Vida Loca 1296
19 17 GOOGOO DOLLS/Black Balloon 2142 12 10 DEF LEPPARD/Promises 1540 121 PEARL JAM/Last Kiss 1639 1 WHITNEY HOUSTONAL's Not Right. 161 - 11 SHANIA TWAIN/You ve Got AWay 1188
10 17 JOEY MCINTYRE/ Love You Came 2142 318  SHANIA TWAIN/That Don't. 1232 6 10 WHITNEY HOUSTON/IfS Not Fight 1490 11 CILIZEN KING/Better Days. 161 4 11 WHITNEY HOUSTON/It's Not Right. 1188
18 16 TLGAUnpretty 2016 4 8 SHANIATWAIN/You've Got AWay 1232 3 7 BLINK182/What's My Age Agan? 1043 1 1 'NSYNC/ Drive Myseti Crazy 161 - 11 98 DEGREES/I Do {Cherish You} 1188
24 14 JORDAN KNIGHT/Give it To You 1764 12 8  SIXPENCE../KssMe 1232 7  REDHOTCHILI. /Scar Tissue 1043 1 1 JORDAN KNIGHT/Give it To You 161 23 8 SIXPENCE. KissMe 864
16 14  NEWRADICALS/Someday We'll Know 1764 8 8 ‘NSYNCADnve Myseit Crazy 1232 9 6  ALANISMORISSETTE/So Pure 894 11 BLESSID UNION.. Hey Leonardo. 161 10 7 LAURYNHILL/Evervthing is. 756
12 13 BLAQUE/SOS 1638 7 8 PHILCOLLINS/You'l Be inMy. 1232 6 CHRIS ROCK/MNo Sex 894 1 LENNY KRAVITZ/American Womars 161 8 7  NEWRADICALS/SomedayWe'l Know 756

13 OESTINYS CHILD/Bitls. Bits, Bilis 1638 16 8  K-Ct&JOJO/Tell Me It's Aeal 1232 5 RICKY MARTIN/She's All | Ever Had 745 11 K-Cl&JOJO/Tell Me It's Real 161 3 CITIZENKING/Better Cays 324

12 13 ANOTHER LEVEL F/TO/Summertime 1638 12 7  BLONDIEMaria 1078 § a CHRIS GAINES/Lost In You 745 - a 98DEGREESA Do (Cherish You) 0 2 3  JORDANKNIGHT/Gwe t To You 324
11 10 OFFSPRINGWhy Don't You Get . 1260 6 7 TLCMNoScrubs 1078 4 a SANTANAF/ROB THOMAS/Smooth 596 - a SANTANAF/ROB THOMAS/Smooth 0 3 3 MADONNA/Beautdtul Stranger 324
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12+ Cume 280,500 12+ Cume 196,400 12+ Cume 355,600 12+ Cume 238,000 12+ Cume 168,100

PLAYS PLAYS PLAYS PLAYS PLAYS

LW TW  ARTIST/TITLE 61 (000) LW TW  ARTIST/TITLE 51 (000} LW TW  ARTISI/TITLE @i (000) LW TW  ARTIST/TITLE Gl (000) LW TW  ARTIST/TITLE Gl {000)
60 63  BRITNEY SPEARS/Sometimes 9072 59 67  SMASHMOUTHAI Star 5762 65 67  JENNIFER LOPEZAH You Had My Love 11591 72 73 JENNIFER LOPEZ/M You Had My Love 7227 69 68  JENNIFERLOPEZ/If You Had My Love 4420
62 62  RICKY MARTINAm' LaVidaLoca 8928 59 64  RICKYMARTIN/Lvin' La Vida Loca 5504 59 67  ENRIQUE (GLESIAS/Bailamos 11591 74 70 SMASHMOUTH/AN Star 6930 64 66  TAL BACHMAN/She's SoHigh 4290
53 §7  TLC/MNoScrubs 8208 60 59  SARAHMCLACHLAN/I Wil RememberYou 5074 51 65  WILL SMITHWilJ Wild West 11245 62 69 TAL BACHMAN/She's So High 6831 57 66 SMASHMOUTHAN Star 4290
47 53 SMASHMOUTH/AN Star 7632 42 49 PEARLJAM/LastKiss 4214 60 64  SMASHMOUTH/AI Star 11072 38 65  MADONNA/Beautitul Stranger 6435 65 60 BRANDY/Aimost Doesn't Count 3900
44 52 JENNIFERLOPEZ/If You Had My Love 7488 39 48 JOHN MELLENCAMP/'m Not Running. 4128 53 62 CHRISTINAAGUILERA/Genie In A Bottie 10726 48 62 SARAHMOLACHLAN/WII Remember You 6138 46 60 TLCUnpretty 3900
58 48 BACKSTREET BOYS/Want tt That Way 6912 50 48  BACKSTREET BOYS/ Want It That Way 4128 64 61  BACKSTREET BOYS/ Want It That Way 10553 63 61  BLESSID UNION../Hey Leonardo. 6039 55 47 WILL SMITHMild Wild West 3085
57 46 BRANDY/Almost Doesn't Count 6624 50 46  TLCNoScrubs 3956 56 §3  BRITNEY SPEARS/Sometimes 9169 71 589 ORGY/Blue Monday 5841 25 46 RICKYMARTIN:La Copa De La Vida 2990
24 44 CHRISTINA AGUILERA/Geme In ABottle 6336 32 36 TALBACHMAN/She's So High 3096 37 48 PEARLJAM/LastKiss 8304 63 53 BACKSTREET BOYS/IWant It That Way 5247 49 46 PEARLJAM/LastKiss 2990
38 41  FASTBALL/Out Of My Head 5904 22 35  BLESSID UNION. MHey Leonardo.. 3010 42 45  BRANDY/Almost Doesn't Count 7785 53 4B  BRITNEY SPEARS/Sometimes 4752 40 45  SARAH MCLACHLAN/I Wil Remember You 2925
40 40 WILL SMITHWild Wd West 5760 40 35  EDWINMCCAIN Could Not Ask... 3010 47 44 TLCMNoScrubs 7612 35 44 PEARL JAMAastKiss 4356 43 44 BACKSTREET BOYS/IWant It That Way 2860
40 39 TAL BACHMAN/She's So High 5616 29 34  SUGARRAY/Someday 2924 64 44 SARAHMCLACHLAN/I Wil RemiemberYou 7612 56 39 WILL SMITHMWild Witd West 3861 38 41 TYRESE/Sweel Lady 2665
32 37  CITIZENKING/Better Days 5328 32 34 WILL SMITH/MWild Wild West 2924 48 42 SIXPENCE../KissMe 7266 21 37 CITIZEN KING/Better Days. 3663 21 40 702MWnere My Girls At? 2600
29 36 MADONNA/Beautiful Stranger 5184 25 2B CITIZEN KING/Better Days. 2408 36 41 K-Ci&JOJO/Tell Me It's Real. 7093 31 35  SIXPENCE./KissMe 3465 38 39 112Anywhere 2535
17 31 BDEGREESA Do (Cherish You} 4464 29 27 BRITNEY SPEARS/Sometimes 2322 36 37 MADONNA/Beautitul Stranger 6401 30 34 TLCNo Scrubs 3366 43 39 K-Cl & JOJO/Tell Me Its Real 2535
25 30 SARAHMCLACHLAN/Will Remember You 4320 25 24 JENNIFER LOPEZA! You Had My Love 2064 48 36 RICKY MARTIN/LIvin' La Vida Loca 6228 32 32 RICKYMARTINLvin' La Vida Loca 3168 19 38 LIT/My OwnWorst Enemy 2470
15 27 PEARL JAM/LastKiss 3888 20 24 JOEYMCINTYRE/ Love You Came.. 2064 28 35 702'WhereMy Girls At? 6055 27 26 FASTBALL/Out Of MyHead 2574 36 38  BLESSID UNION. MHeyLeonardo... 2470
23 26 TYRESE/SweetLady 3744 26 23 GOOGOODOLLS/Biack Baioon 1978 34 RICKY MARTIN/La CopaDe La Vida 5882 16 26 GOOGOODOLLS/Black Balloon 2574 39 36 CITIZEN KING/Better Days. 2340
25 26 BLESSID UNIDN../Hey Leonargo. . 3744 35 23 MADONNABeautiful Stranger 1978 39 31 BLESSID UNION. /Hey Leonardo. 5363 28 25  TLC/Unpretty 2475 31 34 GOOGOO DOLLS/Biack Balloon 2210
32 23 EDWINMCCAIN Courkd Not Ask . 3312 19 19 SHANIATWAIN/That Don't . 1634 30 30 SUGARRAY/Someday 5190 26 23 CHRISTINA AGUILERA/Genie In A Bottle 2277 33 34 SUGARRAY/Someday 2210
20 19 SIXPENCE../Kiss Me 2736 14 19 SANTANAF/ROB THOMAS/Smooth 1634 11 30 98DEGREES/I Do (Cherish You 5190 12 21 VITAMING F/LADY SAW/Smile 2079 31 33 FASTBALL/OW Ot My Head 2145
19 18 VITAMINC FALADY SAW/Smile 2592 8 15  FASTBALL/Out Of My Head 1290 39 27 JOEYMCINTYRE/ Love You Came. 4671 16 18 LIT/My Own Worst Enemy 1881 30 31 EDWIN MCCAIN/ Could Not Ask . 2015
9 16  REDHOTCHILI. /Scar Tissue 2304 10 15 DEFLEPPARD/Promises 1290 26 26 SHANIA TWAINThat Don't.. 4498 28 19 EDWINMCCAINA Couid Not Ask. 1881 36 27 RICKY MARTIN/Livin' La Vida Loca 1755
8 12 K-Cl&JOJO/Tell Me Its Real 1728 9 11 CHRIS ISAAK/Baby Dict A Bad. 946 24 20 NALIN AND KANE/Beach Ball 3460 2 18 SUGARRAY/Someday 1782 8 27  SIXPENCE./There She Goes 1755
1112 ENRIQUE IGLESIAS/Baitlamos 1728 6 7 ENRIQUEIGLESIASBalamos 602 34 19 VITAMIN CF/LADY SAW/Smile 3287 19 17 EVERCLEARA Will Buy You... 1683 29 22 ENRIQUE IGLESIAS/Bailamos 1430
5 11 LEN/Steal My Sunshine 1584 18 5  SKYAoveSong 430 27 18 LFO/Summer Girls 3114 31 16 JAY-Z F/AMIL ANDJAGan | Get A . 1584 16 18 SIXPENCE. JKiss Me 1170
10 10 LIT/My Own Worst Enemy 1440 2 3 JORDANKNIGHT/Grve It To You 258 16 17 GOOGOODOLLS/Black Balloon 2941 - 12 RiCKY MARTINShe's All§ Ever Had 1188 20 18 JAY-Z F/AMIL AND JA/Can | GetA . 1170
19 10 BOYZONEfNo Matter What 1440 3 3 PRINCE/1999 258 18 17 112Anywhere 2941 - 10 LEN/Steal My Sunshine 990 21 18 WHITNEY HOUSTONY's Not Right . 170
2 10 MICHAEL FREDO/This Time Around 1440 2 2 ORGY/BlueMonday 172 16 16 TAL BACHMAN/She's So High 2768 23 RICKY MARTIN/La Gopa De La Vide 297 15 17 SANTANAF/ROB THOMAS/Smooth 1105
6 9 SHANIATWAIN/That Don't 12% 2 2 VENGABOYSWe Like To Party! 172 3 15 WHITNEY HOUSTON/I's Not Right 2595 13 ENRIQUE IGLESIAS/Baitamos 297 14 16 REDHOT CHILI. /Scar Tissue 1040
10 9 GDOGOO DOLLS/Black Balivon 1296 i 2 OFFSPRINGMhy Dont You Get 172 10 12 ROCKELL/In A Drearn 2076 12 VENGABDYSMWeLike To Party! 198 17 16 OFFSPRING/Why Don't You Get. 1040
6 9 MATTHEWS & REYNOLDS/Ants Marching 1296 2 .2 WHITNEYHOUSTON/I's Not Right.. 172 12 11 MIXFACTORY/Take Me Away 1903 -2 702/Where My Girls At? 198 20 16 BRITNEY SPEARS/Sometimes 1040
8 7 JAY-ZF/AMILAND JA/Cani GetA.. 1008 12 TLCUnpretty 172 19 11 °NSYNG/ADrive Mysel Crazy 1903 9 1 BRANDY/AImost Doesn't Count 99 18 15 ‘N SYNC/I Drive Myself Crazy 975
- §  TRAINMeet Virginia 720 11 SIXPENCE. /KissMe 86 15 10 JORDAN KNIGHT/Give It To You 1730 1 1 STARDUSTMusic Sounds... 99 15 15 CHRISTINA AGUHLERA/Gen in A Bottie 975
-3 ALANISMORISSETTE/So Pure 432 1 1 BRANDY/AImost Doesn't Count 86 9 a DESTINY'S CHILD/Bilis, Bills, Bills 1557 - 1 LAURYNHILL/Everything is.. %9 20 14 SHANIATWAINThat Don'L.. 910
23 JOCKJAMock Jam 99 432 11 STARDUSTMusc Sounds 86 19 RICKY MARTIN/She's All | Ever Had 1557 -1 OFFSPRING/MWhy Don't You Get. 99 20 14 TLCNoScrubs 910
-3 JENNIFER BROWN/Two In The Moming 432 -1 LAURYNHILL/Everythings. 86 10 8  JOCELYNENRIQUEZ/A Little Bit Of. 1384 -1 BLINK 182What's My Age Again? 99 8 11 LF/Summe Girls 715
T2 'NSYNC/ Drive Myself Crazy 288 -1 TYRESE/Sweet Lady 86 12 8 MONALISA'Stay In Love 1384 i1 BACKSTREETBOYS/Larger Than Life 99 11§ VITAMINC FALADY SAW/Smike 585
5 2 JORDANKNIGHT/Give It To You 288 11 'NSYNG/Drive Myself Crazy 86 & 6  TYRESESweetlady 1038 - - a 98DEGREES/I Do (Chertsh You) 0 12 8 EVERCLEARAWill Buy You. 520
11 ORGY/Biue Monday 144 -1 UTAMy Own Worst Enemy 8 -4 SIXPENCE../There She Goes 692 1 8 BOYZONEMNoMatter What 520
11 VENGABOYSWe Like To Partyl 144 -1 702MWhere My Girls At? 8% 3 3 OFFSPRING/Why Don't You Get 519 - 8 FREESTYLERS/Here We Go 520

MARKET #44

MARKET #45

MARKET #46

WKSE/Butfalo WaQzo/Nashville WRVW/Nashville WKS S/Hartford WKSL/Memphis
Sinclair C Cromuwell AMFM AMFM Flinn
{716) 884-5101 {615) 399-1029 (615) 664-2400 {860) 723-6160 (901) 375-9324
Universal/Wilde 98,5 Krysz T Steele/Peace Austin/McGowan Taylor/Cole 107 5 |
12+ Cume 222,900 12+ Cume 97.100 i 190 S P 124 Cume 181.500 12+ Cume 495,400 12+ Cume 94,800 e ol sl
PLAYS PLAYS PLAYS PLAYS PLAYS
LW TW  ARTIST/TITLE Gi (000} LW TW  ARTISV/TITLE GI (000) W TW  ARTIST/TITLE Gt {000) LW TW  ARTIST/THLE Gl (800) LW TW  ARTIST/TITLE GI (00D)
59 52  JENNIFER LOPEZ/!! You Had My Love 6136 48 §9  CHRISTINA AGUILERA/Genie in A Bottie 2415 70 68  CITIZEN KING/Better Days. 5712 63 59 JENNIFERLOPEZ/If You Had My Love 14455 37 §2  RICKY MARTIN/La Copa De La Vida 2236 | |
§1 51 RICKY MARTIN/La Copa De La Vida 6018 67 68  BACKSTREET BOYS/I want It That Way 2380 68 68  SMASHMOUTH/AI Star 5712 59 53 WILL SMITHAIA Wild West 14455 36 52  RICKY MARTIN/LivinLa Vida Loca 2236
28 43 PEARLJAM/LastKiss 5074 62 67  SMASHMOUTH/AI Star 2345 46 67  FASTBALL/Out Of My Head 5628 52 58  RICKYMARTIN/La Copa De LaVide 13475 38 51 BLESSIDUNION /eyl eonardo. 2193
>4 41 EDWIN MCCAIN/I Could Not Ask 4838 67 65  JENNIFER LOPEZ/If You Had My Love 2275 70 67  BACKSTREET BOVS/ Want I That Way 5628 41 48 702/Where My Giris At? 11760 §7 48  BACKSTREET BOYS/I Want it That Way 2064
30 40 ENRIQUE IGLESIAS/Bailamos 4720 69 63  BRITNEY SPEARS/Sometimes 2205 64 65  SARAHMCLACHLAN/! Wilt Remember You 5460 56 47 WHITNEY HOUSTON/It's Not Right 11515 42 48  CHRISTINA AGUILERA/Genie In A Bottle 2064
41 39 112/Anywhere 4602 63 61 WILL SMITHAWilS Wild West 2135 48 45 CHRISTINA AGUILERA/Genie In A Bottie 3780 59 46  BRANDY/Almost Doesn't Count 11270 2 42 SMASHMOUTH/AIStar 1806
39 39 TLC/Unpretty 4602 60 60  RICKYMARTIN/Livin' La Vida Loca 2100 47 45 JENNIFERLOPEZ/If You Had My Love 3780 39 45  ENRIQUE {GLESIAS/Bailamos 11025 33 42 MADONNA/Beauttul Stranger 1806
34 39 MADONNA/Beautitui Stranger 4602 0 35  LFO/Summer Gins 1225 45 44 PEARLJAM/Last Kiss 3696 58 44  TLC/NoScrubs 10780 41 41 CITIZEN KING/Better Days 1763
27 38 CHRISTINAAGUILERA/Genie In A Bottie 4484 34 TLCMoScrubs 1190 36 40 SUGAR RAY/Someday 3360 48 43 BACKSTREET BOYS/ Want it That Way 10535 60 41 TLCMNo Scrubs 1763
40 38  K-Cl&JOJO/Tell Me it's Real 4484 35 34 MADONNA/Beautttul Stranger 190 64 40 BLESSID UNION. /Hey Leonardo. 36 41 SMASH MOUTH/A! Star 10045 40 TALBACHMAN/She's SoHigh 17
40 36  702/Where My Girls At? 4248 33 33 CITIZEN KING/Better Days. 55 42 40 WILL SMITHMWlD Wild West 42 40 MADONNA/Beautitul Stranges 980( 36 FASTBALL/Out Of My Head 1548
53 36  RICKY MARTINivin' LaVida Loca 4248 25 33 PEARL JAM/Last Kiss 185 42 38 TALBACHMAN/She's So High 192 36 38 TYRESE/Sweet ady 9310 39 36 PEARLJAM/LastKiss 1548
44 35 WILL SMITHWiid Wilg West 4130 15 33 FLEMING & JOHNUgly Girl 55 27 37 TLOC/Unpretty 3108 € 37 DESTINY'S CHILD/Biils, Bills, Bilis 9065 22 35 VITAMINC F/LADY SAW/Smile 1505
34 SMASH MOUTH/AIl Star 4012 23 33 ENRIQUE IGLESIAS/Balamos 158 29 37 ENRIQUE!GLESIAS/Balamos 11 32 GHRISTINA AGUILERA/Gene in A Bottie 7840 34 34 LFO/Summer Girls 1462
27 32 LAURYNHILLEverything is. 3776 36 32 SHANIATWAIN/That Don 1120 35 36 GDOGOODOLLS/Black Balloon 024 24 32 K-Cl & JOJO/Tell Me It's Real 7840 34 33 GOOGOO DOLLS/Black Baitoon 41
32 98DEGREES/I Do (Chensh You) 3176 21 32 TiClunpretty 1120 26 35  LIT/MyOwn Worst Enemy 2340 9 31 BRITNEY SPEARS/Somefimes 7595 32 33 SANTANAF/ROBTHOMAS/Smooth 1419
26 31 BRANDY/AImost Doesn't Count 3658 32 31 SIXPENCE . /KissMe 1085 35 35 EDWIN MCCAIN/I Could Not Ask. 2940 8 25 98 DEGREES/ Do (Cherish You) 6125 35 32 JENNIFER LOPEZ/M YouHad My Love 1376
31 SKY/LoveSony 3658 32 31 BLESSIDUNION /HeyLeonardo. 35 33 MADONNA/Beautifui Strange: 2 9 23 TLCMUnpretty 5635 16 28 98 DEGREES/! Do (Chenish You) 1204
45 29 SHANJA TWAIN/That Don't 3422 29 29 FASTBALL/Out Of My Heag 015 26 29 VITAMINCF/LADY SAW/Smile 40 2t RICKY MARYIN/Lwin' La Vida Loca 5145 23 26  SHANIA TWAINThat Don't. 1t
32 21 GOOGODDOLLS/Black Batloon 3186 2121 K-Ct&J0JO/Tel Me It's Real 735 2 27 BOYZONE/No Matter What 18 20 LFO/Summer Girls 4900 28 25  SUGAR RAY/Someday 10
21 WHITNEY HOUSTONA's Not Right 3186 30 19 BRANDY/Atmost Doesn't Count 35 26 25 K-Ci & JOJO/Tell Me it's Real 5 19 ROCKELL/InA Dream 4655 1 24 ENRIQUE IGLESIASBaitamos 10
27 BRITNEY SPEARS/Somstimes 3186 17 18 WHITNEY HOUSTONAs Not Right 63 23 25  REDHOTCHIL) /Scar Tissue 2 17 DONNASUMMERA Wilt Go With You 4165 37 23 VENGAROYSAVe Like To Party! g
27 21 TAL BACHMAN/She's So High 3186 0 18 VITAMINCFLADY SAW/Smile 63 22 SIXPENCE AKiss Me 12 16 ANOTHER LEVEL F/TQ/Summertime 22 SIXPENCE /Kiss Me
27 BLAQUE/BOB 3186 10 17 PHIL COLLINS/Yourl Be in My, 9 22 ALANIS MORISSETTE/So Pure § 15  AMBER/Sexual{LiDaDs E 8 19 LIT/My Own Worst Enermny )
26 DESTINY'S CHILD/Bilis Biis. Bills 3068 16 SUGAR RAY/Someday 6 18 98 DEGREES/ Do (Cherish You) 1 2 15 VITAMIN CF/LADY SAW/Smile 3675 18 LEN/Steai My Sunshine 817
2 25 BACKSTREETBOYSA Want It That Way 2950 8 14 GOOGOODOLLS/Black Balloon i 17 SANTANAF/ROB THOMAS/Smooth 19 13 VENGABOYS/We Like To Party! 1 9 18 MICHAEL FREDO/This Time Arourid 74
24 ORGY/Biue Monday 2832 18 14 EDWINMCCAIN/ Couid Not Ask 16 RICKY MARTIN/La Copa De La Vida t 13 13 BLESSID UNION. /Hey Leonardo 18 16 OFFSPRING/Wny Don't You Get
24 SUGAR RAY/Someday 2832 5 14 SARAHMCLACHLAN/ Wil Remember You 20 14 JEWELJupner (Swallow. ) 15 12 SIXPENCE . /kiss Me 0 18 16 ‘N SYNC/ Drive Myselt Crazy
24 24 LFY/Summer Giris 2832 710 N SYNC/i Drive Myself Crazy 14 LFO/Summe: Girls 18 12 JAY-ZF/AMIL AND JA/Gan 1 Get A, 0 16  BRITNEY SPEARS/Sometimes.
18 22 BACKSTREET BOYSrLarger Than Lite 2596 1€ 10 TAL BACHMAN/She's SoHigh 12 RICKY MARTINLvin La Vida Loca 12 LEN/Steal My Sunshine 2940 14 BOYZONE/No Mater What 602
20 SPORTY THIEVZ/No Pigeons 2360 9 JTMONEY/Who Dat 10 CHRIS ISAAK/Baby Did A Bact 12 RICKY MARTIN/She's All | Ever Had 294( 1 12 RICKY MARTIN/She's Al  Ever Had 1
18 LOVE INC/You're A Superstar 2242 LITAMy Own Worst Enemy 8 /No Scrubs 10 BOYZONE/NoMatier What 245 11 SARAH MCLACHLAN/| Wili Remember You
18 JORDANKNIGHT/Give it To You 2124 1 8  DESTINY'S CHILD/Bils. Bis, Bitis 281 3 JAY-ZHAMILAND JA/Can | Get A 2 9 TALBACHMAN/She's SoHigh 5 10 JOEYMCINTYRE/| Love You Came 4
16 RICKY MARTIN/She’s All1 Ever Had 1868 7 ALANIS MORISSETTE/So Pure 245 4 3 ORGY/Blue Monday 9 JOEYMCINTYRE/ Love You Game 2205 10 7 EDWINMCCAIN/ Could Not Ask
1 15 LIMPBIZKIT/Nookie 1770 6 NEW RADICALS/Someday We'll Know 21 4 3 WHITNEYHOUSTON t's Not Right 6 SHANIA TWAIN/You've Got A Way 147 TLG/Unpreny 258
14 D-LRU/ShowMe 1652 6 98 DEGREES/ Do (Chensh You) 210 26 3 BRITNEY SPEARS/Sometimes 6  TANTOMETRO. /EveryaneFalls In 147 3 JORDANKNIGHT/Grve It To You 29
5 14  TLCMNo Scrubs 1652 6 6 DEFLEPPARD/Pronuses 210 3 HARRY CONNICK JR./Come By Me 3 LAURYNHiLL/Evervthing is 5 2 DAVE MATTHEWS BAND/Ants Marching 86
13 SIXPENCE../Kiss Me 1534 8 6  DONNA SUMMER/IWill Go With You 210 2 SHANIATWAIN/Thal Don't 3 PEARL JAMAastKiss 2 JAY-ZF/AMIL AND JA/Can | Gel A 86
12 AMBER/Sexual {L+ DaDi) 1416 5 6  JENNIFER PAIGE/Atways You 0 2 BRANDY/Almost Doesn Coumt 3 LITMyOwn Worst Enemy 5 2 ORGY/Blue Monday 86 I
9 10 JAY-ZHAMILAND JA/Can | Get A 180 16  JENNIFER BROWN/Two In The Moming 0 2 JORDAN KNIGHT/Give It To You 16! 3 a NAUGHTY BY NATURE.. /Jamboree 2 WHITNEY HOUSTON/!'s Not Right 86

MARKET #48

MARKET-#49
WBBO/Monmouth WDCG/Raieigh KHFI/Austin WPXY/Rochester, NY WLDI/West Paim Beach
Nassau Broadcasting Partners AMFM Clear Channel Infinity Clear Channel H
(608) 597-6700 (919) 871-1051 (512) 474-9233 “ (716) 262-2720 i (561} 616-6600 ‘w ?§§
Thomas Edge/Scott/Summers Basenberg Ingram/Danger ] Denver/Walsh/Vayda 4
12+ Cume 96,100 g 12+ Cume 273,600 12+ Cume 182,000 RUSTIN'S# 1 4T MUSIC SERTHON 12+ Cume 184,700 ] THE # § HIT MUSIC STATION! 12+ Cume 185.400 TORAY'S HIT Music
PLAYS PLAYS PLAYS PLAYS PLAYS

Lw TW  ARTIST/TITLE Gl {000) Lw Tw  ARTIST/TITLE G! (000} LW TW  ARTIST/TITLE Gl {o00) LW TW  ARTIST/TITLE GI (000} LW TW  ARTIST/TITLE Gl {000y

3 71 WILL SMTRM Wild West 3621 55 57 TALBACHMAN/Shess SoHigh 8493 75 75 JENNIFER LOPEZ/If You Had My Love 5250 67 71 RICKY MARTINLivir La Vida Loca 4402 58 63  BACKSTREET BOYS/I Want It That Way 5166

51 68 WHITNEY HOUSTONI's Not Right 3468 59 55  SMASHMOUTH/AI Star 8195 76 74 SMASH MOUTH/AN Star 5180 54 71 JENNIFER LOPEZ/ You Had My Love 4402 58 63  JENNIFER LOPEZ/If You Had My Love 5166

70 67  JENNIFERLOPEZ/H YouHad My Love 3417 56 54  BLESSID UNION /MeyLeonardo 8046 74 69 WILL SMITHAWild Wild West 4830 70 67 BACKSTREETBOYS/AWant I That Way 415 59 63 WILL SMITH/MWiid Wild West 5166
52 66  BLESSID UNION. MHey Leonardo 3366 53 52 FASTBALL/Out Ot MyHead 7748 /5 65 BAGKSTREET BOYS/| Wani it That Way 4550 68 66  SHANIATWAIN/That Don't. 4092 57 60  SIXPENCE./Kiss Me 4320 | |

66 61  SMASHMOUTH/ANStar 31N 46 48 EDWIN MCCAIN/I Could Not Ask 7152 75 58 RICKY MARTIN:Lwin' LaVida Loca 4060 46 58 SMASHMOUTH/AIlStar 3596 58 60  SMASHMOUTH/AIStar 4920

33 47 ENRIQUE IGLESIAS/Bailamos 2397 48 46 MADONNABeautitut Stranger 6854 19 56 TLGAUnpretty 3920 66 57 TLCNoScrubs 3534 55 56 RICKYMARTINLw' La Vida Loca 4592

35  CHRISTINAAGUILERA/Gens in ABottle 1785 49 45  CHRISTINAAGUILERA/Gene in ABottie 6705 51 85 PEARLJAM/LastKiss 3850 42 44 BLESSID UNION ./Hey Leonardo 2728 20 47 CHRISTINA AGUILERA/Genie In A Battie 3854

33 LEN/Steai My Sunshine 1683 32 44 PEARLJAMLasiKiss 6556 51 54 MADONNA/Beautiul Strangei 3780 39 43 CHRISTINAAGUILERA/Gen« In A3otlle 2666 31 43 RICKYMARTIN/La Copa De La Vida 3526

32 TLGUnpretty 1632 38 44 LITMyOwn Worst Enemy 6556 52 52 FASTBALL/Out Of My Head 3640 56 42 SIXPENCE. /KissMe 2604 27 43 BLESSIDUNION. /Hey Leonardo 3526

31 VITAMINC F/LADY SAW/Smile 1581 49 41 WILL SMITH/MWild Wild West 6109 33 40 GOOGOO DOLLS/Black Batoon 2800 38 39 BRITNEY SPEARS/Sometimes 2418 35 42 BRITNEY SPEARS/Sometimes 3444

30 30  PEARLJAMastKiss 1530 37 39 BACKSTREET BOYS/I Want 1 That Way 5811 38 38 TALBACHMAN/She's So High 2660 38 37 VENGABOYSAVeLike To Pany! 2294 22 41 WHITNEY HOUSTON/I's Not Right 3362

45 29 MADONNA/Beautitul Stranger 1479 30 37 GDOGOODOLLS/Biack Balloon 5513 51 37 BRITNEY SPEARS/Somztimes 2590 30 33 PEARLJAM/LastKiss 2046 23 40 ENRIQUE IGLESIASBalamos 3280

31 29 GOOGOODOLLS/Biack Balioon 1479 22 34 SUGARRAY/Someday 5066 24 35  CHRISTINAAGUILERA/Gen In A Bottle 2450 33 31 LFO/Summer Girts 1922 38 38 MADONNA/Beautful Stranger 3116

32 29 LFO/Summer Girs 1479 36 34 JENNIFER LOPEZA! You Had My Love 5066 9 34 JAY-ZF/AMILAND JA/Can | Get A 2380 33 30 RICKY MARTIN/La Copa De La Vida 1860 5 28 SHANIA TWAIN/That Don'l 2295

45 28 BACKSTREET BOYS/ Want It That Way 1428 29 30 CITIZEN KING/Better Days 4470 29 SIXPENCE. /KissMe 2030 22 28 SUGARRAY/Someday 1736 25  VENGABOYSWeLike To Party! 2050

17 28 98 DEGREES/ Do (Cherish You) 1428 42 27 TLCMNoScnubs 4023 20 28 RICKYMARTIN/LaCopaDe La Vida 1960 15 28 ENRIQUE IGLESIAS/Baiiamos 1736 40 24 TLGMoScrubs 1968

28 28 TALBACHMAN/Shes So High 1428 24 26 ORGY/Biue Monday 38 26 ENRIQUE IGLESIAS/Balamos 1820 18 27 EDWINMCCAINA Could Not Ask 1674 16 24 TLGUnpretty 1968

8 28 EDWIN MCCAIN/ Could Not Ask. 1428 25 24 TLC/Unpretty 3576 23 25 K-Cl&JOJO/Telt Me It's Real 1750 23 27 WILL SMITHAWilo Wild West 1674 24 SARAH MCLACHLAN/ Will Remember You 1968

29 27 ALANIS MORISSETTE/So Pure 1377 23 23 RICKY MARTIN/She's All | Ever Hag 3427 26 24 LEN/Steal My Sunshine 1680 30 22 SARAHMCLACHLANA Will RememberYou 1364 9 20 702WhereMy Girls At? 164

26 24 RICKY MARTINAa Copa De La Vida 1224 11 20 REDHOTCHILL. /Scar Tissue 2980 30 23 TLOMoScrubs 1610 15 14 CITIZEN KING/Better Days 868 15 20 K-Cl & JOJO/Tell Me ft's Real 1840

8 23 RICKYMARTIN/She's Allf Ever Had 173 22 17 SIXPENCE../KissMe 2533 22 16 BRANDY/Aimost Doesn'l Count 1120 7 13 FASTBALL/Out OfMvHead 806 10 20 LFO/Summer Girls 164C

3 22 CITIZENKING/Betier Days 122 9 15  TRAINFree 2235 25 16 112Anywhere 120 7 13 WHITNEY HOUSTONILs Not Right 806 10 18 98 DEGREES/ Do (Cherish You) 1476

8 21 LENNYKRAVITZ/American Woman 1071 12 15 BACKSTREET BOYS/Larger Than Lite 2235 10 14 SARAH MCLACHLAN/I Will Remember You 980 16 13 TALBAGHMAN/She's So High 806 1017 AMBER/Sexual (LiDaDi) 1394

117 BLINK 182What's My Age Again? 867 14 ALANIS MORISSETTE/So Pure 2086 1 12 a SUGARRAY/Someday 840 7 13 98DEGREES/ Do (Cherish You) 80 16 16 GDOGOO DOLLS/Black Balioon 1312

18 14 FASTBALL/Ou Of My Head 74 13 13 FARTOOJONES/Best Of Me 1937 18 a CITIZENKING/Better Days 560 5 13 RICKY MARTIN/She's Al § Ever Had 806 13 16 TALBACHMANShe's So High 1312

19 13 SUGAR RAY/Someday 663 22 13 RICKYMARTINLvin' La Vida Loca 1937 -8 2 702/WhereMyGirls A7 560 1010 TLCUnpretty 620 11 15  FASTBALL/Out Of My Head 1230

& 10 JOEY MCINTYRE/ Love You Care 510 1112 TRAINMeet Virginia 1788 8 a 98 DEGREES/ Do (Chensh You) 560 7 10 VITAMINC F/LADY SAW/Smile 620 1115 CITIZENKING/Better Days. 1230

10 10 SARAH MCLACHLAN/ Will Remember You 510 9 11 MY FRIEND STEVE/Charmed 1639 7 a SIXPENCE ./There She Goes 490 8 B 702Where MyGirs A 496 415 VITAMINC FLADY SAW/Smie 123

6  DESTINYSCHILD/Bls, Bitis, Bilis 306 1111 VITAMIN G FLADY SAW/Smile 1639 5 a RICKY MARTIN/She's Alli Ever Had 350 20 8 MADONNABeautilui Stranger 496 4 14 SUGARRAY/Someday 1148

<5 a 702Where My Girts At? 255 11 11 SANTANAF/ROB THOMAS/Smuoth 1639 12 TYRESE/Sweel!iady 140 5 7 JOEYMCINTYRE/I Love You Came. 434 7 13 JAY-ZFAMIL AND JA/Can | Get A 1066

- a REDHOT CHILI. /Scas Tissue 0 11 10 SKYAoveSong 1490 - 2 REDHOTCHILI. /Scar Tissue 140 7 7 SANTANAF/ROB THOMAS/Smooth 434 10 12 EDWINMCCAIN/I Couid Not Ask. 984

- - a MICHAEL FREDO/Ths Time Around ] 18  LEN/StealMySunshine 1192 11 ORGY/BiueMonday 70 76 PHILCOLLINS/You'll Be in My. 372 10 10 ALANIS MORISSETTE/So Pure 820

4 8  FARTOOJONES/Close ToYou 1192 i1 VENGABOYSMe Like To Party! 70 7 6 LENNY KRAVITZ/American Woman 372 2 10 PEARLJAMAastKiss 820

6 4 K-C&JOJO/Tell Me It's Real 596 11 OFFSPRINGAWhy Don't You Get 70 1§ DESTINY'SCHILD/Bills, Bilts, Bitis 310 8 9 BOYZONE/NoMatter What 738

-3 EDWIN MCCAINWhat Matters 447 <1 WHITNEYHOUSTONALS Not Right 70 7 4 K-Cl&JOJO/Tell Me It's Real 248 - 8 BILLY CRAWFORD/Mary Lopez 656

13 DAG/OurLove WouldBe.. 447 11 NSYNCADrive Myselt Crazy 70 4 3 ROCKELUINADream 186 6 7 DEFLEPPARD/Promises 574

2 2 INDIGO GIRLS/Shame On You 298 <1 LMy Own Worst Enemy 70 2 3 ORGY/Blue Monday 186 7' 6  ROCKELL/InADream 492

12 WHITNEY HOUSTONAYs Not Right 298 11 JORDANKNIGHT/Gwe tTo You 70 4 3 JORDANKNIGHT/Gwe It To You 186 16  DESTINYSCHILD/Bills, Bils, Bilis 492

-~ 2 702Where My Girls At? 298 11 BLESSIDUNION.Heyteonardo. . 70 13 AMBER/Sexuai(LiDaDi) 186 6 RICKY MARTIN/She's All | Ever Had 492

12 SARAHMCLACHLAN/IWill Remember You 298 <1 EDWINMCCANI Could Not Ask 70 -3 MICHAEL AFRICK/My Heart Betongs. . 186 6 BACKSTREET BOYSAarger Than Life 492
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Imihmiitew © July 30, 1999
WK WX ARTIST TITLE LABELIS IW,‘TOTAL Pws:,\ "‘P(“;%)%ST'%”S A Most Added -

! 702 Where My Girls At? (Motown) 3156 3173 520891 16 5§ | ARTISTTILE LSS AD0S

4 © DESTINY’S CHILD Bills, Bills, Bills (Columbia) 2854 2602 468314 8 5710 TRINA & TAMARA {/EVE Joanne (C2/Columbia) 13

2 s JENNIFER LOPEZ If You Had My Love (Work/Epic) 2702 2851 407949 13 510 GINA THOMPSON Ya Di Ya (Gold Mind/EastWestEEG) 10

3 s 112 Anywhere (Bad Boy/Arista) 2530 2682 426954 PA| 5410 WHITNEY HOUSTON My Love Is Your Love (Arista) 8

5 0 BLAQUE 808 (Track Masters/Columbia) 2406 2358 292461 19 5310 50 CENT How To Rob (Columbia) 8

L tm AN e g @ s | e ;

7 7 - ell Me It's Real , .

6 s WILL SMITH Wild Wild West (Columbia) 1855 2134 240075 12 5210 o MA,R L Shel-Al e oy S BRI .

. o BACKSTREET BOYS | Want It That Way (ive) 1619 1827 284835 16 dom | K Mestngin iy Beoroom (ElekratlG) °

« @ GINUWINE So Anxious (550 Music/Epic) 1604 1327 261968 5  dsq | LFOSummerGirls (Arsiz .

n @ ENRIQUE IGLESIAS Bailamos (Overbrook/Interscope) 1523 1401 241946 6 36/ | TERRY DEXTER Better Than Me (Warner Bros) .

10 12 TLC No Scrubs (LaFace/Arista) 1448 1646 223310 25 550 | JAGGED EDGE Keys To The Range (So So Def/Columbia) 5

15 (® NAUGHTY BY NATURE {/ZHANE Jamboree (Arista) 1327 1269 199324 10 501

19 ®  RUFFRYDERS f/EVE & NOKIO What Ya Want (Ruff Ryders/Interscope) 1196 1056 276603 7 440

13 15 TLG Unpretty (LaFace/Arista) 1181 1335 155150 9 4010

18 @O T.W.D.Y. Player's Holiday (Thump) 1165 1093 171949 15 30A

17 @ BRITNEY SPEARS Sometimes (Jive) 1164 1107 135569 13 340

20 ®  JUVENILE Back That Thang Up (Cash Money/Universal) 1157 1053 194172 11 39A

s @ JARULE Holla Holla (Murder inc./Def Jam/IDJMG) 1147 1108 214896 11 440 Most Increased

2 20 RICKY MARTIN Livin' La Vida Loca (C2/Columbia) 1131 1370 160838 17 390 Plays ToTaL

5 @ LI TROY Wanna Be A Baller (Short Stop/Republic/Universal) 1004 991 152433 9 333 | aamsr e wess INCREASE

% g 5:?52 :‘?pp”‘:\fvf[ fftfr(fgniff ;‘a’;/ ! D/‘I/";’G) ) gig 3:2 ;gﬁ;z: 12 2;,’3 98 DEGREES | Do (Cherish You) (Universal) +308

30 -Z Jigga My uff Ryders/Interscope .

2 = LAURYN HILL Eveything Is Everything (Rufffouse/Columbia) 922 948 130835 13 340 GHRISTIRMAGUIERAGS i SIMEZCal) =

@ MISSY "MISDEMEANOR” ELLIOTT AllN My Gril EastWestEEG) 860 760 157588 5 a4 | CwoWINE SoAndow (530 fisty 277
Breaker @ 98 DEGREES | Do (Cherish You) (Universal) 806 408 123897 2 331 | DESTINY'SCHILDSBils, Bils,Bils (Colimbie) +252

2 o MONICA Street Symphony (Arista) 799 804 57208 5 29/0 | COKO Sunshine (RCA) +246

2 25 MAXWELL Fortunate (Rock Land/Interscope/Columbia) 798 840 169382 16 250 DIVINE Lately (Pendulum/Red Ant) +213

26 29 CHANTE MOORE Chanté’s Got A Man (Silas/MCA) 744 819 140262 7 331 JAY-Z Jigga My ***** (Ruff Ryders/Interscope) +174

34 €  MARY J. BLIGE All That | Can Say (MCA) 700 527 164779 2 3010 MARY J. BLIGE Al That | Can Say (MCA) +173

23 a1 BRANDY Almost Doesn't Count (Atfantic) 697 895 78805 19 3910 DEBORAH COX Nobody's Supposed To Be Here (Arista) +162

3 €@ TRACIE SPENCER It's All About You Not... (Capitol) 687 594 74515 4 3973 RUFF RYDERS {/EVE & NOKIO What... (Ruff Ryders/Interscope) +140
Breaker )  COKO Sunshine (RCA) 639 393 134918 3 342

28 3¢ WHITNEY HOUSTON It's Not Right But It's Okay . (Arista) 617 789 147878 14 3510

35 @ 112 Your Letter (Bad Boy/Arista) 581 514 62329 4 3572

36 €D TANTO METRO & DEVONTE Everyone Falls In Love (Penthouse) 564 510 160300 7 19/4

3 37 TYRESE Lately (RCA) 556 700 100704 8 330

3 € RICKY MARTIN La Copa De La Vida (C2/Columbia) 545 482 115759 5 a0

45 €@ TRU Hoody Hooo (No Limit/Priority) 481 393 107326 2 178

49 @ LFO Summer Girls (Arista) 419 357 32866 2 16/5 Breakers-

@® PUFF DADDY P.E. 2000 (Bad Boy/Arista) 396 289 91980 1 302
@ RICKY MARTIN She's All | Ever Had (C2/Columbia) 383 278 94597 1 25/6 98 DEGREES

50 @® VITAMIN C {/LADY SAW Smile (Elektra/EEG) 383 343 39830 2 170 I Do (Cherish You) (Universai)

a5 s JTMONEY Who Dat (Tony Mercedes/Freeworid/Priority) 382 388 70214 18 20 TORLIEICIRGEEASE’  TOTARSTATIGNSIADG CHARY

w s« BUSTARHYMES Do The Bus A Bus (Elektra/EEG) 370 412 101043 5 290 806/398 331

42 s SILKK THE SHOCKER f/MYA Somebody Like Me (No Limit/Priority) 368 406 36500 17 180

40 a7 TIMBALAND Keep It Real (BlackGround/Atlantic) 368 M1 68218 6 1A Suns:lzi?!::o(RL' 4)

43 ss  MADONNA Beautiful Stranger (Maverick/WB) 334 402 38152 6 130 e veniERel | T TENA KT an—
@  NAS K-i-ss-i-n-g (Columbia) 328 267 90512 1 15 639/246 34/2 (33)
@  WESTSIDE CONNECTION Let It Reign (Lench Mob/Priority) 324 235 81335 1 7

! Sk 58 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Rrgmiere Radio Netyvgrks. Songs Most Added is the total number of new adds officially reparted to R&R
ranked by total piays for the airplay week of Sunday 7/18-Saturday 7/24. Bullets appear on songs gaining plays or remaining flat from by each reporting station. Songs unreported as adds do not count
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to songs toward overall total stations playing a song. Most Increased Plays lists
reaching 500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions equals Average the songs with the greatest week-to-week increases in [total plays.
Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from The Arbitron Weighted chart appears on R&R ONLINE MUSIC TRACKING.
Company (Copyright 1999, The Arbitron Company). © 1998, R&RInc.
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58 @ RaR July 30, 1999

July 30, 1999 Q-TIP Vivrant Thing (Def Jam/IDJMG) MACY GRAY ljo Something (Epic)
— TOTAL PLAYS Total Plays: 323, Total Stations: 20, Adds; 3 Total Plays: 124, Total Stations: 15, Adds: 3
W TW  ARTIST TITLE LABEL(S) ™ W STATIONSIADDS
+ @ JUVENILE Back That Thang Up (Cash Money/Universal) 3116 2884 119 BEATNUTS Watch Out Now (Refativity) 50 CENT How To Rob (Columbia)
, e NAUGHTY BY NATURE F/ZHANE’ Jamboree (Arista) 2861 2675 130 n Total Plays: 279, Total Stations: 17, Adds: 3 Total Plays: 124, Total Stations: 10, Adds: 8
: € RUFFRYDERS F/EVE & NOKIO What... (Ruff Ryders/Interscope) 2834 2546 118/0
. . ' ANGELINA Bailando (Upstairs) SOOPAFLY Like It Or Not (Death Row/Priority)
5 @ MISSY “MISDEMEANOR” ELLIOTT All N My Grill (EastWestEEG) 2766 2416 130/6 Total Plays: 279, Tota Stations: 8, Adds: 1 | Total Plays: 119, Total Stations: 12, Adds: 0
s @ JAY-Z Jigga My ***** (Ruff Ryders/Interscope) 2420 2131 110A
» & JARULE Holla Holta (Murder Inc./Def Jam/IDJMG) 2324 2562 12310 FAITH EVANS Never Gonna Let You Go (Bad Boy/Arista) | SLICK RICK Strest Takin' (Def Jam/IDJMG)
. 0 LIL’ TROY Wanna Be A Baller (8/70 it Stop/Repub/ic Ajn/'versa/) 2198 2077 91/6 Total Plays: 265, Total Stations: 14, Adds; 2 Total Piays: 114, Total Stations: 7, Adds: 0
@ TRU Hoody Hooo (No Limit/Priority) 1549 1285 956 , |
‘ ) SILK Meeting tin My Bedroom (Elektra/FEG) WHORIDAS Dock Of The Bay (Southpaw/TVT)
s @ T.W.D.Y. Players Holiday (Thump) 1347 1294 55A1 Total Plays: 184, Total Stations: 20, Adds: 5 Total Plays: 113, Total Stations: 8, Adds: 0
1w ) PUFF DADDY PE. 2000 (Bad Boy/Arista) 1331 1036 1123 |
w0 11 BUSTA RHYMES Do The Bus A Bus (Elektra/EEG) 1232 1246 1010 MERCEDES It's Your Thing (No Limit/Priority) PROFYLE F/JUVENILE | Ain't The One (Motown)
o @ Q-TIP Vivrant Thing (De £ Jam/IDJM G) 1200 1032 103 8 Total Plays: 176, Total Stations: 15, Adds: 1 Total Plays: 99, Total Stations: 14. Adds: 1
1113 JAY-Z F/AMIL AND JA Can | Get A... (Def JanvVIDJMG) 1154 1211 940 ,
‘ . WHITNEY HOUSTON My Love Is Your Love (Arista) ‘ DAVE HOLLISTER Baby Mama Drama (Def Squad DreamWorks)
1214 TRICK DADDY Nann Brother (Siip N’ Slide/Warlock) 969 1063 750 Total Plays: 175, Total Stations: 20, Adds: 8 Total Plays: 88, Total Stations: 8, Adds: 0
115 NAS You Won't See Me Tonight (Columbia) 945 1008 877
15 16 JT MONEY Who Dat (Tony Mercedeg/FfeeWOf/d/Pﬁoﬂ[y) 894 1017 860 TERRY DEXTER Better Than Me (Wamer Bros.) JAGGED EDGE Keys To The Range (So So Def/Columbia)
0 MYSTIKAL & OUTKAST Neck Uv Da Woods (NO Limit. J/'ve) 849 M 8073 Total Plays: 145, Total Stations: 15, Adds: 5 Total Plays: 79, Total Stations: 11, Adds: 5
20
s 1 BUSTA RHYMES FJANET What's It Gonna Be (Elektra/EEG) 691 901 3810 , ‘
o MAXI PRIEST F/BEENIE MAN Mary's Got A Baby (Virgin) TRINA & TAMARA F/EVE Joanne (C2/Columbia) |
— (D MERCEDES It's Your Thing (No Limit/Priority) 668 545 66/ Total Plays: 143, Total Stations: 8, Adds: 0 Total Plays: 76, Total Stations: 14, Adds: 13 |
1720 PROFYLE F/JUVENILE | Ain’t The One (Motown) 617 912 531 ‘
— - GANG STARR Discipline (Moo Trybe) ROME Never Let You Go Away (RCA) ‘
58 CHR/Rhythmic and 81 Urban reporters combine into a custom chart. Hip Hop titles are ranked by Total Plays: 140, Total Stations: 7, Adds: 0 Total Plays: 63, Total Stations: 5, Adds: 0
total plays for the airplay week of Sunday 7/18-Saturday 7/24. For complete reporter lists refer to
CHR/Rhythmic and Urban sections. © 1999, R&R Inc. Songs ranked by total plays

“

KKSS/Albuguerque, NM * WBBM/Chicago, IL * KSEQ/Fresno * WJBT/Jacksonville, FL * WQHT/New York, NY * KWNZ/Reno, NV KMEL/San Francisco, CA * WLLD/Tampa, FL *
PD: Tony Manero PD: Todd Cavanah PO: Rik McNeil PD: Dave Wynter PD: Tracy Cloherty PD: Bill Schulz PD: Joey Arbagey PD: Dave Ferguson
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PO oy 2 BLAQUE “Do e 20 112 “Uke TR Tabien FIEVE ¥ sanne 6 JAY-Z “Friend
ener R KLY n m 19707 "Know Ty S ke BG. "Bling
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10 BACKSTREET BOYS “Larger KPWR/Los Angeles, CA ANGELINA “Bailando APD/MD: Jazzy Jim Archer
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K[?BT/AI.IS:IHS, D KRBV/Dallas, TX * | .EE}?::\TS = WPYO/Orlando, FL * S —— GINA THOMPSON “Ya
PD: Scooter B. Stevens PO: Carmy Ferreri 9 WARRENG. Want PD: Phil Michaels ochester, .
MO: Mark Macray MEMRHE LEEKEMermoh MD: Damian Paul PD: Erick Anderson WOWZ/Utica, NY

WHITNEY HOUSTON “Love™

;:0:8»:2,;:':)3 KXHT/Memphis, TN * KWWV/San Luis Obispo, CA | 13 55 Amn-a
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WBHJ/Birmingham, AL * KBOS/Fresno, CA MD: Kashawn Powell §“$Tn?3:f.?s°" e G'M HomEson

PD: Mickey Jehnson
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- MARCDORSEV Crav

WJMN/Boston, MA *
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31 STIGMA
4 BACKS'REET BOYS Heart’

PD: E. Curtis Johnson
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9 TRACIE SPENCER
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CHR/Rhythmic Reporters
Stations and their adds listed alphabetically by market
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YCHR/Rhythmic

’ July 30, 1999

e oy

Most Played Recurrents

JAY Z F/AMIL AND JA Can | Get A (Def Jam//DJMG)

DRU HILL F/REDMAN How Deep Is Your Love (Def Jam//DJMG)

SR

AALIYAH Are You That Somebody'> (At/ant/c)

BR300 08

LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia)

<O RSRSSSSSRICOTRIRRY %

SRS SRR

NEXT Too Close (Arista)
GINUWINE What's So anferent (550 Mus:c/Ep/c)
WHITNEY HOUSTON Heartbreak Hotel (Arista)
BIG PUNISHER F/JOE StlII Not A Player (Loud)
BUSTA RHYMES F/JANET Whats It Gonna Be (E/ektra/EEG)
LAURYN HILL Ex-Factor (Ruffhouse/Co/umb/a)

DMX Ruff Ryders Anthem (Def Jam/IDJMG)

SIS

MONICA Angel Of Mlne (Ar/sta)

S— RTINS

USHER You Make Me Wanna (LaFace/Ar/sta)
Wi smi%uydwﬁnmggﬁjmb/a)
2PAC Change§_ (Amaru/Death Row/Interscope)
DRU HILL Yon Are Everything (University/IDJMG)
BRITNEY SPEARS ...Baby One More Time (Jive)
BRANDY & MONICA The Boy Is Mine (Atlantic)

BRANDY Have You Ever? (Atlantic)

P ]

ALLURE You're The Only One (CZ/Co/umb/a)
B.G. Bling Bling (Cash Money/Universal) }
JAY-Z Girls' Best Friend (Epic) ‘
JAZE Fly Away (Universal)

JS:16 Stomp To My Beat (Priority)
MARC NELSON 15 Minutes (Columbia)
‘N SYNC f/GLORIA ESTEFAN Music Of My Heart (Epic)

STEPS One For Sorrow (Jive) ‘
VEGA Let Me Get In (Capitol)

{TUNED-IN

a ” KSEa/Fresna
M Monday, July Monday, July 19
11am

TONI BRAXTON Un-Break My Heart
WILL SMITH Wild Wild West
CHRISTINA AGUILERA Genie In A Bottle
BRANDY Have You Ever?

MARY J. BLIGE Not Gon’ Cry

ENRIQUE IGLESIAS Bailamos

MONICA The First Night

MARIAH CAREY | Still Believe

LAURYN HILL Everything Is Everything
‘N SYNC Tearin’ Up My Heart

EN VOGUE (Don't Let Go) Love

SHANIA TWAIN That Don’t Impress Me Much
JENNIFER LOPEZ If You Had My Love

o

‘N SYNC | Drive Myself Crazy
AALIYAH Are You That Somebody
JENNIFER LOPEZ If You Had My Love
SOUL IV REAL Every Little Thing | Do
TYRESE Lately

98 DEGREES The Hardest Thing
MARK MORRISON Return Of The Mack
K-Cl & JOJO Tell Me It's Real
VITAMIN C t/LADY SAW Smile

WILL SMITH Wild Wild West
MARY J. BLIGE All That | Can Say
DESTINY'S CHILD Bills, Bills, Bills
ENRIQUE IGLESIAS Bailamos

10pm

GERI HALLIWELL Look At Me
SALT-N-PEPA Look At Me
BRANDY Almost Doesn’t Count
USHER You Make Me Wanna

‘N SYNC | Drive Myself Crazy
GINUWINE So Anxious

WHITNEY HOUSTONIt's Not Right But It's Okay
FREESTYLERS Here We Go

TLC Waterfalls

MAXWELL Fortunate

ROBYN Show Me Love

INOJ Ring My Bell

RICKY MARTIN Livin’ La Vida Loca

R&R/MEDIABASE 24/7

KQBT/Austin
Monday, July 19

11am

BACKSTREET BOYS | Want It That Way
DESTINY’S CHILDBills, Bills, Bills

USHER You Make Me Wanna

98 DEGREES | Do (Cherish You)

JENNIFER LOPEZ If You Had My Laove

DRU HILL These Are The Times

NICOLE Make It Hot

BRITNEY SPEARS Sometimes

BLAQUE 808

CYNTHIA & JOHNNY 0 Dreamboy/Dreamgirl
MONICA Street Symphony

BONE THUGS-N-HARMONY Tha Crossroads
UNCLE SAM | Don't Ever Want To See You...

3pm

112 Anywhere

KEITH SWEAT Nobody

ENRIQUE IGLESIAS Bailamos

GINUINE So Anxious

702 Where My Girls At?

K-Cl & JOJO Tell Me It’s Real

JAZZY JEFF & THE FRESH PRINCE Strnmertime
AZ YET Last Night

- WHITNEY HOUSTONIt's Not Right But It's Okay

BACKSTREET BOYS | Want it That Way
2 PAC 1/DR. DRE California Love
FUGEES Killing Me Softly

ROBYN Show Me Love

8pm

BLAQUE 808

TRACIE SPENCERIt's All About You NetAbout ...
MASE Feels So Good

MONICA Street Symphony

112 Anywhere

CHRISTINA AGUILERA Genie In A Bottle
LIL’ TROY Wanna Be A Baller

702 Where My Girls At?

JAY-Z (/AMIL & JA Can | Get A...
BRITNEY SPEARS Sometimes
CANDYMAN Knockin’ Boots

:"" If :

M Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
«‘ Networks. Tuned-In is based on sample hours taken from Monday 7/19. © 1999, R&R Inc.

THE INDUSTRY’S NEWSPAPER |

&

For Faster Service:
FAX Credit Card Payments To

310-203-8727

U

Or e-mail R&R at:
moreinfo@rronline.com

OrCall R&R at:

3107881625

THE R&R ANNUAL SUBSCRIPTION
PACKAGE DELIVERS THE MOST

FOR YOUR MONEY!

51 weeks of R&R (5330.00 valve)
2 semi-annval R&R Directories
($150.00 valve)

$299.00

(U.S. Only)
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WKTU/New Yark
AMFM

(201) 420-3700
Blue/Shane

12+ Cume 2,088,700

ARTISTITLE

JENNIFER LOPEZAf You Had My Lave
WHITNEY HOUSTON/It's Not Right.
ENRIQUE IGLESIAS/Bailamos
CHARLOTTE/Skin
VERONICA/Release Me
CHER/Strong Enough

BACKSTREET BOYS/| Want It That Way
RICKY MARTIN/La Copa De La Vida
98 DEGREES/I Do (Cherish You)
AMBER/Sexual (L1 Da Di

RICKY MARTIN/She's Al | Ever Had
CHRISTINA AGUILERA/Genie In A Bottle
DONNASUMMER/I Will Go With You
TAMPERER F/MAYA/Feel it

STARS ON 54/ You Could Read

98 DEGREES/The Hardest Thing
WILL SMITHAViId Wild West

RAZOR & GUIDO/Do It Again
702/Where My Girls At?

JOEY MCINTYRE/) Love You Came.
BRITNEY SPEARS/Sometimes
BACKSTREF T BOYSA aryer Than Lite
VITAMIN CF/LADY SAW/Smile
CAPRICE/There Goes Your

FUNKY GREEN DOGS/Body
TLC/Unpretty

LOU BEGAMambo No_5

LIVIN' JOY/Don't Stop Movin®
ULTRANATE Free

ROCKELL F/COLLAGE/Can't We Try
RICKY MARTIN/Lvin’ La Vida Loca
K-Ci & JOJO/Teli Me tt's Real

TLCMNo Scrubs

MADONNA/Beautitt! Stranger
DEBORAH COX/Things Just Ain't
DESTINY'SCHILD/Bills, Bilis, Bilis
ELVIS CRESPO/Suavemente
R_KELLYAIt | Could Turn.
SPEEDY/Speedy's Anthem
ROCKELL/When {'m Gone

Gl (000)
79934
73508
73508
59455
52969
52969
52969
49726
37835
37835
35673
33511
29187
19458
16215
16215
16215
15134
14053
14053
12972
12972
12972
12972
11891
11891
11891
10810
10810
10810
10810
9729
8648
8648
6486
6486
5405
5405
5405
4324

WOHT/New York
Emmis

(212) 229-9797
Cloherty/Tayior
12+ Cume 2,116,500

PLAYS

LW TwW  ARTIST/TITLE Gt (000}
58 60  JAY-ZiJiggaMy "t 86760
41 54  MARY.J. BLIGE/AIl That { Can Say 78084
52 46  RUFF RYDERSF/EVE /What YaWant 66516
27 45 GANG STARR/Dscipine 65070
29 44 MISSY ELLIOTT/AIN My Gnl! 63624
36 42 DESTINY'SCHILD/Bills, Bills, Bitls 60732
41 42 COKO/Sunshine 60732
43 41 TANTOMETRO. /Everyone Falls In. 59286
29 40  BUSTARHYMES/Tear Da Roof Ott 57840
44 40  BUSTARHYMES/Party s Goln' On 57840
45 33 702/Where My Girls At? 47718
#7 31 BUSTA RHYMES/Do The Bus ABus 44826
33 31 MAXWELL/Fortunate 44826
35 30  PUFF DADDY/PE. 2000 43380
27 28  TYRESEdately 40488
6 26 a NOREAGA/Ch No 37596
28 25  CASEMappily Ever After 36150
25 25 FAITHEVANS/Never Gonna Let, 36150
30 25 NAS/YouWon't See Me. 36150
14 25  GINUWINE/So Anxious 36150
38 25  50CENT/How To Rob 36150
23 24 JARULEMollaHolla 34704
21 24 MASE/Get Ready 34704
19 24 MEMPHIS Bl FEK/Memphis Bleek is 34704
29 23 MOBB DELP/Quiet Storm 33258
23 22 CHANTE'MOORE/Chante's Got A Ma 31812
21 22 EPMD/Symphony 31812
5 20 a 112/Love You Like | Did 28920

18 3 702/You Don't Know 27474

12 18 a RAHDIGGA/Tight 26028
13 16 NASK 1ss-i-ng 23136
32 15 H2/Anywhere 21690
32 15  Q-TIPAvrant Thing 21690
16 14 GZA/GEN)US/Breaker, Breaker 20244
9 14 JAY-Z/Gins Best Friend 20244
4 12 JUVENILEBack 1hat Thang Up 17352
20 10 MARYJ BLIGE/Sincerity 14450
32 8  SPORTY THIEVZ/No Pigeons 11568
5 8  DAVEHOLLISTER/Baby Mama Drama 11568
10 7 R.KELLY/Did YouEver Think 10122

~ D awa

e w

KPWR/Los Angeles
Emmis

(818) 953-4200
Steal/Young/E-Man
12+ Cume 1,618,600

ARTIST/HTLE

WESTSIDE CONNECTION/ et it Reign
TWD Y/Player's Holiday
NAS/K-i-ss-i-n-g

DJ QUIKDown, Down. Nown

TRICK DADDY/Nann Brother
112/Anywhere

NAUGHTY BY NATURE. /Jamboree
SNOOP DOGG/B-Please

702/Where My Girls Ai?

SLICK RICK/Street Talkin'

BUSTA RHYMES/Do The Bus A Bus
JARULEMoila Holla

TRUMoody Hooo

JAY-Z/Jigga My
DESTINY'S CHILD/Bills, Bills. Bills
Q-TIPA/vrant Thing
TLC/Unpretty

SOOPAFLY/Like It Or Not

a BEATNUTS/Watch Out Now

RUFFRYDERS {/EVE . /What YaWant
GANG STARR/Discipline

a WARREN G /I Want It All

NOTORIOUS B.1.G/Going Back To Cah
TRINA BROUSSARD/Love You So Much
PUFF DADDY/PE. 2000

TLG/No Scrubs

WILL SMITH/Wikd Wild West

BAD AZZ FASNOOP DOGG/We Be Puttin It
CYPRESSHILL/Dr. Greenthumb

HIGH & MIGHTY/B-Boy Document
WHORIDAS/Dock Of The Bay
COKOG/Sunshine

D.J. POOH F/KAM/Whoop! Whoap!
NAS/You Won't See Me.

MISSY EL LIOTT/AR N My Gulll

JAGGED EDGE/Keys To The Range
AMYTHA1.2.3

WYCLEF JEANWe Trying To Stay.
ATRIBE CALLED QUEST/Find AWay
GINUWINE/So Anxious

Gl (000)
62400
45240
42900
41340
39780
39000
33000
32760
31980
28080
26520
23400
23400
22620
22620
21840
16380
10140
8580
7020
7020
7020
6240
6240
6240
5460
5460
3300
3900
3900
3900
3500
3120
3120
3120
3120
3120
2340
2340
2340

WBBM/Chicago
Infinity

(312) 944-6000
Cavanah/Bradley
12+ Cume 1,217,900

ARTIST/TITLE

7G2/Where My Giris At?

CHRISTINA AGUILERA/Genie n A Bottle
JENNIFER LOPEZA! You Had My Love
BLAQUE/B08

112/Anywhere

K-Cl & JOJO/Teil Me tt's Real

ENRIQUE IGLESIAS/Baslames
BACKSTREET BOYS/ Want it That Way
TLC/Unpretty

LAURYN Hil. L/Everything Is.

98 DEGREES/The Hardest Thing

RICKY MARTIN/She's All | Ever Had
TL.CMNo Scrubs

RICKY MARTINA ivin’ La Vida Loca
BRANDY/Aimost Duesn 't Count
BRITNEY SPEARS/(You Drive Me) Crazy
DESTINY'S CHILD/Bilis, Bilts, Bills
TRACIE SPENCERAY's All About..
1LC/Dear Lie

BRITNEY SPEARS/Sometimes

98 DEGREES/ Do (Cherish Your)
LFO/Summer Girls
MADONNA/Beautiful Stranger

WILL SMITHAWild Wild West

RICKY MARTIN/La Copa De ta Vida
COKO/Sunshine

WHITNEY HOUSTON/It's Not Right.
‘NSYNC W/G. ESTEFAN/The Music Of My,
JOEY MCINTYRE/ Love You Came..
TRICK DADDY/Nann Brother

JENNIFER LOPEZ/Waiting For Tonight
R.KELLYAf | Coule Tuen...

"N SYNC/I Drive Mysef Crazy
JTMONEYA¥ho Dat

AMBER/Sexual {Li Da Di)

VERY GOODFRIEND../dust Round
GOOGOO DOLLSANS

FUNKY GREEN DOGS/Body

NAUGHTY BY NATURE _/Jamboree
BACKSTREET BOYS/Larger Than Lite

cHicAGO

Gi (000)
47476
46332
46332
45188
44044
41184
30888
28028
25168
24024
21736
21736
20020
18876
16588
14872
13728
13728
13156
9152
8580
8580
8008
7436
6292
6292
5720
5148
4004
3432
3432
2860
2860
2860
2860
2860
1718
1716
1716
1716

KM

(4
Arb

AMFM

12+ Cume 646,300

EL/San Francisco

5} 538-1061
agey/Aure

W ARTIST/TITLE

JUVENH_E/Back That Thang Up
RUFFRYDERS F/EVE.. What Ya Want
8.6 /CashMoney is An

DESTINY'S CHILD/Bilks, Bills. Bits
702/ Where My Girfs At?
MAXWELLFortunate

R.KELLY/Dud You Ever Think
JAY-Z/igga My ** -

K-Cl & JOJO/Tell Me It's Real

JA RULEHolla Holla

NAS/You Won't See Me.
NAUGHTY BY NATURE... JJamboree
CASEMappily Ever After
GINUWINE/So Anxious

LAURYN HILL/Everyttung Is.
JTMONEYWho Dat

112/Anywhere

MISSY ELLIOTT/AIIN My Grill
WHORIDAS/Dock i The Bay
WHITNEY HOUSTONAEs Not faght
TYRESEN ately

FAITH EVANS/Never Gonna Let

9 MARYJ BLIGE/All That | Can Say
T PUFFDADDY/PE. 2000

6 JENNIFER LOPEZ/If You Had My Love
6 ERICBENET/Spend My ife.
TRUMoody Hooo

14 112/our Letter

4 G-TIPAivrant Thing

4 COKO/Sunshine

SNOOP DOGG/B-Prease

2 MACY GRAY/Do Something

1 TLC/NoScrubs

1 TERRY DEXTER/Better Than Me
0 TRICK DADDY/Nann Brather

9 TWD.Y/Player's Holkiay

7 BUSTA RHYMES/Do Ihe Bus ABus
6 GANGSTARR/Discipline

6 a JAY-Z/Girls' Best Friend

4 SWAY ANDKING TECH/Anthem

3
N

KMELJAMS

Gi {000}
22968
22649
20735
20416
19778
18821
18502
16907
16269
15950
15950
15631
14036
13398
11803
11484
10208
10208
10208

8613
8294
7975
6061
5423
5104
5104
5104
4466
4466
4466
4147
3828
3509
3509
3190
2871
2233
1914
1914
1276

KYLD/San Francisco
AMFM

(415) 356-0949
Martin/Archer

12+ Cume 691,600

PLAYS
W Tw
50 68
58 63
56 58
35 56

ARTISTITLE

JUVENILE/Back That Thang Up
DESTINY'S CHILD/Blis. Bilts, Bills
702/Where My Girls At?

RUFF RYDERS F/EVE. .What Ya Want
BLAQUE/BO8

TWD Y/Player’s Holiday
GINUWINE/So Anxious

ENRIQUE IGLES1AS/Batamos

K-Cl & JOJO/Teli Me It's Real
112/Anywhere

ONE VOICE/When You Think
MASE/AIl | Ever Wanted
JARULEMolia Holla

CHRISTINA AGUILERA/Genie In A Bottle
JAY-ZidiggaMy =
ANGELINABallando

NAUGHTY BY NATURE. /Jamboree
RICKY MARTIN/Lwin' La Vida Loca
RICKY MARTIN/La Copa De La Vida
JT MONEY/Who Dat

LIL TROY/Wanna Be A Bailer
BACKSTREET BOYS/I Want It That Way
ARMAND VAN HELDEN/You Don't Know Me
LAURYN Hil [ /Everything is
JENNIFER LOPEZ/If You Had My Love
RUFF DRIVERS/reamin’

TRU/Hoody Hooo

MISSY ELLIOTT/AIN My Grilt

ELVIS CRESPO/Suavemente

TRICK DADDY/Nann Brother
STIGMA/Don't Knock It

PUFF DADDY/PE. 2000

TLG/No Scrubs

NALIN AND KANE/Beach Bail
BEATNUTS/Watch Dut Now
NAS/YouWon't See Me
WHORIDAS/Dock Of The Bay

TANIO METRO.. /Everyone Fatis In
TRACIE SPENCER/iT's All Aout
RICKY MARTIN/She's All ) Ever Had

Gt {000)
23392
21672
19952
19264
17200
16512
15824
14792
14448
14104
13072
13072
12384
12384
12040
12040
10664
9976
8944
8944

8600
7224
6880
6536
6536
6536
5160
4816
4128
4128
4128
3440
2752
2752
2752
2408
2408
2064
2064
1720

KRBV/Dallas -

Infinity

(214) 630-3011
Ferreri/Manriquez
12+ Cume 249,000

THE PARTY STATION

PLAYS
LW TW  ARTIST/TITLE Gl {000)
66 82  BLAQUE/BO8 11726
77 17 LI TRDYMWannaBe ABafler 11011
79 75 112Anywhere 10725
39 75  CHRISTINA AGUILERAGenic n A Bottle 10725
75 74 JENNIFER LOPEZ/f You Had My Love 10582
74 71 RICKYMARTIN/Livin' La Vida Loca 10153
71 61 WILL SMITHWild Wiid West 8723
67 54  BACKSTREETBOYS/I Want It That Way 7722
51 50  ANGELINA/Ballando 7150
41 49 ENRIQUE IGLESIAS/Bailamos 7007
62 48  TLCMNoScrubs 6864
45 45 98 DEGREES/The Hardest Thing 6435
39 42 BRITNEY SPEARS/Somelimes 6006
1 42 TWDY/Player's Holiday 6006
45 40  702/Where My Girts At? 5720
- 37 98 DEGREES! Do (Chensh You} 5291
20 32  DESTINY'SCHILD/Bilis Bills, Bills 4576
6 31 a STIGMADon'tKnock it 4433
40 30 RICKYMARTIN/She's Ali | Ever Had 4290
24 24 JUVENILE/Back That Thang Up 3432
20 23 D.J LAZ/Sabrosura 3289
10 6 NAUGHTY BY NATURE. Zlamboree 858
15 JTMONEY/Who Dat 715
5 5  JARULEHoliaHolia 715
4 a BACKSTREET BOYS/Back To Your Heart 572
4 INDJ/Ring My Bell 572
4 WHORIDAS/Dock Of The Bay 572
3 PRESSHA/Splackavellie 429
3 RUFF RYDERS F/EVE .AWVhat Ya Want 429
38 2 BRANDY/AImost Doesnt Count 286
22 2 WHITNEY HOUSTON/It's Not Right 286
2 RKELLY/Did You Ever [hink 286
38 2 TLCAnpretty 286
2 TYRESEAately 286
36 2 K-CI&JOJO/Teil Me tt's Keal 286
3 2 SPORTYTHIEVZ/MNo Pgeons 286
12 KURNC/Every Time | Tum 286
-2 JAY-Z/Gids' Best Friend 286
2 1 LAURYNHiLL/Everything s 143
2 1 DJCLUE/Ruff Ryders Anthem 143

WJMN/Boston

MARKET #8

AMFM

{781) 663-2500

McCartney/Qcean

12+ Cume 921,200
PLAYS
LW TW  ARTIST/TITLE

73 73 702Where My Giris At?

60N 112/Anywhere

71 70 JENNIFER LOPEZ/It You Had My Love
68 65 a TIMBALAND/Keep It Real

70 63 TANTOMETRO JEveryoneFaiisin
65 63 BACKSTREET BOYS/t Want It Thal Way
65 58 TLC Unpretty

47 56 RUFFRYDERS F/EVE.. What YaWant
42 51 NAUGHTY BY NATURE.. /Jamboree
38 43 LAURYNHI | /Evervthing Is.

37 43 JARULEMolia Holls

38 42 BLAQUE/B08

42 41 DESTINY'S CHILD/Bills, Bills, Bills

20 34 WHITNEY HOUSTONAIt's Not Right .
18 31 CHRISTINAAGUILERA/Gemie In A Bottie
23 28 K-CI&JOJO/Tell Me It's Real

38 27 RICKY MARTIN/La Copa De LaVida
3220 RICKY MARTIN/She’s All § Ever Had
18 24 GINUWINE/So Anxious

27 22 TLCMNoScrubs

16 19 WYCLEF Jt AN/We Trying To Stay

4 17 BEATNUTSMatch Out Now

- 16 MR VEGAS/Heads High

10 15 REFUGEE CAMP. /The Sweetest Thing
16 15 LAURYN HIL(/Lost Ones

10 15 FLIPMODE SQUAD/Cha ChaCha

13 12 NOREAGA/SuperThug (Wha...)

10 10 MISSY ELLIOTTI/ANN My Grill

9 9 Q-TIPANwrant Thing

-9 a GINATHOMPSON/YaD: Ya

4 7 SILK/Meeting ln My

5 7  TYRESElately

& 6 112NourLetter

6 6  CASEMapply Ever After

6 LIL TROYAWanna Be A Balier

4 6  SPORTY THIEVZ/No Pigeons

6 6  PURDADDY/PE. 2000

4 5 JA-ZliggaMy "t

15 4 MONICA/Street Sytnphony

11 4 BUSTARHYMES/Do The Bus A Bus

Gl {000)
37887
36849
36330
33735
32697
32697
30102
29064
26469
22317
22317
21798
21279
17646
16089
14532
14013
14013
12456
11418
9861
8823
8304
7785
7785
7785
6228
5180
4671
4671
3633
3633
3t14
3114
3114
3114
3114
2595
2076
2076
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o
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WPGC/Washington
Intinity

(301) 441-3500
Stevens/DeVoe

12+ Cume 833,400

MARKET #9

Proazs

ARTIST/TITLE

DESTINY'S CHILO/Bills, Bilis, Bitts
CASEMappily Ever After

CHANTE' MOORE/Chante's Got A Man
702/Where My Girls At?

RUFF RYDERS F/EVE . /What Ya Want
GINUWINE/So Anxious
MAXWELLFortunate

112/Anywhere

DRUHILL/Beauty

FAITH EVANS/Never Gonna Let
JAY-2(Girls’ Best Friend

TLC/I'm Good At Being.

JAY-Z/Jigga My " " - "

MARY J. BLIGE/All That | Can Say
ERIC BENET/Spend My Life..
BLACKSTREET/Think About You
GOGD/Gogo

TLC/No Scrubs

TANTO METRO.../Everyone Falls In
DEBORAH COX/We Can't Be Friends
JARULEMoia Hoita

Q-TIPAsvrant Thing

LIl CEASE/Play Around

TRU/Moody Hooo

WILL SMITHAWIID Wild West
COKO/Sunshine

MISSY EL LIOTF/AIIN My Grifl

R. KELLY/Dhd You Ever Think
ERYKAH BADU FRAHZEL/Southern Gul
NAS/K-t-55-i-n-

MACY GRAY/Do Something

112/Your Letter

REFUGEE CAMP. /The Sweetest Thing
LSG/All The Times

RARE ESSENGE/Overnight Scenario
LAURYN HILL/Everytiing Is
DRUHILU/The Love We Had.
REDMAN/METHOD MANAWel! All Rite Cha.
JTMONEY/Who Dat

DJ CLUE/Ruff Ryders Anthem

PGC

Gl (000)
24118
22562
19450
18672
18672
18672
17505
16727
14782
13226
12837
12059
10892

9725
9336
8947
778D
7780
6613
6224
6224
583§
5057
4668
4279
4279
3890
3501
3501
2723
2334
2334
1556
1167
1167
167
1167
1167
1167
1167

12+

KBXX/Houston
Clear Channel
(713) 623-2108
Scorpio/Powell

8
7
5
5
4 DJDMD/2S Lighters
4
3
3
3

Cume 625,900

ARTISTAITLE

JUVENILE/Back That Thang Up

6 LIl TROYA¥anna Be A Baller

0 DESTINY'SCHILD/Bitts, Bills, Bsils

8  TRUMoody Hooo

6 CHANTE'MOORE/Chante's Got AMan
4 MAXWELLFortunate

4 GINUWINE/So Anxious

3 JENNIFER LOPEZ/H You Had My Love
702/Where My Girts At?

FAITH EVANS/Never Gonna Let

7 {DEAL/Get Gone

1 ERICBENET/Spend My Lits

WILL SMITH/Wild Wild West
SILKMeeung (n My.
JTMONEYAWho Dat

SPORTY THIEVZ/No Pigeons
112/Love You Like | Did
CASEMHappily Ever After

MARY J. BLIGE/AIl That | Can Say
AARON SKYY/The One

MISSY ELLIOTT/Al N My Gril
COKO/Sunshine

BLAQUE/Bring It Al To Me

TLGCNo Scrubs

JAY-Z/Jigga My * """

RUFF RYDERS F/EVE . MWhat Ya Want

11 a R.KELLY/It] Could Turn.

112/Anywhere

- 11 a ERYKAH BADU F/RAHZEL/Southern Gul

JARULEMolla Holla
702/You Don't Kniow
MOBY/South Side
JAY-Z/Girts” Best Fnend
B.G /Cash Money Is An
C-TIPAVivrant Thing

TEARDACLUB UP. Mho The Crunkes!
LIL KEKE/Southside

NOREAGA Supet Thug (What. }

JAY-Z F/DMXMoney, Cash, Hoes

Gl {000)
30096
27588
25080
24244
23408
22572
22572
22154
21736
20482
19646
17138
16720
15884
14212
12958
12122
12122
12122
11704
10032
10032

9614
7524
7524
6270
4598
4598
4598
4180
3762
3344
2926
2090
2090
1672
1672

1254

1254
1254

MARKET #16

WPOW/Miami KUBE/Seattie KKFR/Phoenix XHTZ/San Diego WERQ/Baltimore
Beasley Ackerley AMFM Califormula L Radio One
(305) 653-6796 {206) 285-2295 {602} 258-6161 (619) 585-9090 // % (410} 332-8200
Curry/Mix Hart/Powers/Pilat St. James/Huero Vasquez/Solivan 7 Calococci/Dion/Brin A
12+ Cume 653,000 124 Cume 479,400 12+ Cume 307.700 12+ Cume 346,200 12+ Cume 479,400
PLAYS PLAYS PLAYS PLAYS PLAYS Ly
LW TW  ARTIST/TITLE 61 {000) LW TW  ARTIST/TITLE 61 (000) LW TW  ARTISTAITLE Gl (000) LW TW  ARTIST/TITLE Gl (000) LW TW  ARTISETITLE GI (000}
66 68  112Anywhere 23392 82 82 1WD Y/Player's Hoday 21402 70 78 112/Anywhere 16926 49 42 NAUGHTY8Y NATURE...Jamboree 7560 47 52 DEBORAH COX/We Can't Be Friends 19240
65 64  BRITNEY SPEARS/Sometimes 22016 77 75  BACKSTREET BOYS/I Want it That Way 19575 73 74 702/Where My Girls At? 16058 42 36 JENNIFER LOPEZ/If You Had My Love 6480 34 48 CASEMappity Ever After 17760
62 62 BACKSTREET BOYS/! Want it That Way 21328 75 13 112Anywhere 19053 69 63  BLAQUE/SOS 13671 34 35  DESTINY'S CHILD/Biis, Bills, Bills 6300 53 45  MAXWELLFortunate 16650
48 57  702/WhereMyGirts At? 19608 46 70 CHRISTINA AGUILERA/Genee In A Bottle 18270 54 53 TATYANAALLVEverytime 11501 32 33 LAURYN HILL/Everything Is.. 5940 42 43 DRUHILL/Beauty 15910
38 53  JENNIFERLOPEZ/I You Had My Love 18232 80 66  702/Where My Girls At? 17226 67 46 TIMBALAND/Keep It Real 9982 28 32 ANDTHERLEVEL FTQ/Summertime 5760 45 43 DESTINY'SCHILD/Bills, Biis. Bills 15910
64 53  ENRIQUEIGLESIAS/Ballamos 18232 33 65 BLAQUE/B08 16965 39 M1 DESTINY'S CHILD/Bills, Bills, Bills 8897 25 30 CHRISTINA AGUILERA/Genie In ABottle 5400 36 42 RUFA RYDERS F/EVE. /Whal Ya Want 15540
37 51 DESTINY'SCHILD/Bills Bills, Bills 17544 65 64  TLC/NoScrubs 16704 44 40 LAURYN HILU/Everything is... 8680 31 29 CHANTE"MODRE/Chante’s Got A Man 5220 45 39 702/Where My Girls At? 14430
62 49 WILL SMITHWiid Wiid West 16856 67 56 WILL SMITHWild Wild West 14616 33 38 JENNIFER LOPEZ/If You Had My Love 8246 28 28 MISSYELLIOTT/AIIN My Gnil 5040 8 38  GINUWINE/So Anxsous 14060
60 47  RUFF RYDERS F/EVE.. What Ya Want 16168 20 44 UL TRDY/Wanna Be A Bailer 11484 18 37 K-Ci & JOJO/Tell Me It's Real 8029 26 27 TIMBALAND & MAGOO.. /Can U Get Wit It 4860 34 29 WiLl SMITHAWild Wild West 10730
54 47  AMBER/Sexual (LiDa 01 16168 29 37  ANOTHER L EVEL F/TQ/Summertime 9657 1M CHANTE' MOORE/Chante's Got AMan 6727 33 27 WILL SMITHAWIK Wild West 4860 24 28 JAY-ZiiggaMy“**** 10360
44 40  RICKYMARTIN/Lvin' La Vida Loca 13760 30 34 RICKY MARTIN/Livin' La Vida Loca 8874 25 3 RUFF RYDERS f/EVE _/What Ya Want 6727 27 26 SLICKRICK/Street Talkin' 4680 33 27 MARY J.BLIGE/All That | Can Say 9990
26 32 TLGMNo Scrubs 11008 27 34  DESTINY'S CHILD/Bills, Bills. Bilks 8874 32 30 CHRISTINA AGUILERA/Genve in A Bottie 6510 26 25  SNOOP DOGG/Snoopatesia 4500 22 24 TERRY DEXTER/Better Than Me 8880
30 31 NSYNC/ Drive Myselt Crazy 10664 17 30 GINUWINE/So Anxious 7830 28 29 GINUWINE/So Anxious 6293 21 25  TERRY DEXTER/Better Than Me 4500 30 24 COKO/Sunshine 8880
3 30 98 DEGREESA Do (Cherish You} 10320 25 29 JARULEMoaHolla 7569 27 26 SILKK THE SHOCKER.. /Somebody Like Me 5642 31 25 ENRIQUE IGLESIAS/Batamos 4500 11 23 KELLY PRICEAt's Gonna Rain 8510
42 30 TWD.Y/Players Holiday 10320 15 27 BRITNEY SPEARS/Sometimes 7047 9 26  TRACIESPENCER/it's All About.. 5642 27 24 WHITNEY HOUSTONMy Love is Your Love 4320 4 23 a BLACKSTREET/Trunk About You 8510
29 26 98DEGREES/The Hardest Thing 8944 39 26 BLAQUEBnng H Al To Me 6786 12 24 LIL TROYAWanna Be A Baller 5208 20 24  TLC/Unpretty 4320 34 22 CHANTE MOORE/Chante's Got A Man 8140
- 23 CHRISTINA AGUILERA/Genie In A Bottie 7912 29 25  NAUGHTYBY NATURE. /jamboree 6525 29 23 TRICK DADDY/Nann Brother 4991 26 24 BEATNUTSWatch Out Now 4320 19 20 TYRESEALatety 7400
27 23 VITAMIN CF/LADY SAW/Smile 7912 28 23 K-C!&JOJO/Tell Me it's Reat 6003 28 23 TLC/MNo Scrubs 49N 36 23 WHITNEY HOUSTONAt's Not Right . 4140 22 18 R.KELLY/Did You Ever Think 6660
25 21 JORDANKNIGHT/Close My Eyes 7224 14 22 DMX/ts All Good 5742 9 23 WESTSIDE CONNECTION/Let It Reign 4991 18 23 LFO/Summer Girts 4140 18 18  ERIC BENET/Spend My Lite 6660
13 20 JUVENILE/Back That Thang Up 6880 12 20  BUSTARHYMES/Do The Bus ABus 5220 - COKO/Sunshine 4557 27 22 BACKSTREET BOYS/ Want It That Way 3960 14 17 BRANDY/AImost Doesn't Count 6290
23 20 LI TROY/MWanna Be ABaller 6880 13 47 NAS/YouWon't See Me 4437 3 14 JUVENILE/MBack That Thang Up 3038 17 20 TRACIE SPENCER/t's All About 3600 27 16 FAITHEVANS/Never Gonna Let 5920
39 20 MADONNA/Beautitul Stranger 6880 16 112/Your Letter 4176 27 14 WILL SMITH/Wiki Wild West 3038 16 19 MAXWELLFortunate 3420 22 13 TRACIE SPENCER's All About 4810
14 1§ WHITNEY HOUSTONAt's Not Right. 5160 15 BRANDY/Almost Doesn't Count 3915 12 ¥3  TYRESEAately 2821 23 19 CNOTE/SpanishFly 3420 - 12 ERYKAHBADU F/RAHZEL/Southem Gul 4440
14 15 RUFF DRIVERS/Dreamun’ 5160 8 15 TYRESEALately 3915 6 13 JAY-ZggaMy " " 2821 19 18 TLC/No Scrubs 3240 111 JAY-Z/Girls' Best Fnend 4070
13 15 BEATNUTSMWatch Out Now 5160 48 14 JENNIFER L DPEZ/'f You Hag My Love 3654 24 13 MISSY ELLIOTT/AIN My Grili 2821 26 18  SPORTY THIEVZ/No Pigeons 3240 14 10 G-TIPNivrant Thing 3700
14 15  FREESTYLERS/Don't Stop 5160 31 10 CHANTE MOORE/Chante’s Got A Man 2610 20 12 JARULEMolla Holla 2604 6 18  WARRENG./IWant it All 3240 7 9 KCl&JOJO/Tell Me (t's Real 3330
11 14 JAY-ZggaMy - 4816 12 9 RICKY MARTIN/La Copa De |.a Vida 2349 2 9 PUFFDADDY/PE. 2000 1953 22 16 CASEMappily Ever After 2880 9 8 LAURYNHILL/ ostOnes 2360
7 14 DONNASUMMER/ Will Go With You 4816 -9 TRICKDADDY/Nann Brothel 2349 5 B NAUGHIYBY NATURE. flamboree 1736 21 16 RUFFRYDERS F/EVE . /What Ya Want 2880 7 8 11ZAnywhere 2960
13 13 JARULEMolla Hofla 4472 11 5 a TANTOMETRO../Everyone Falls In 1305 1 8 a WARRENG /iwant it All 1736 21 15  BEFORE DARK/Baby 2700 17 8 112/¥ourLetter 2960
8 12 MIXFACTORY/Take Me Away 4128 1§ RUFFRYDERS HEVE. What Ya Want 1305 4 &  JTMONEYMWho Dat 1302 21 15 TWD.Y/Player's Holday 2700 5 B PUFF DADDY/PE. 2000 2960
13 12 TANTOMETRO../Everyone Falls in. 4128 6 4 TLC/Unpretty 1044 17 6  RICKYMARTINAvin'La Vida Loca 1302 16 15 K-Ci & JOJO/Tell Me it's Real 2700 8 T MISSYELLIOTT/AIN My Grill 2590
1 12 ANGELINABatando 4128 2 3 MISSYELLIOTF/Sock It 2 Me 783 4 5 112Nour Letter 1085 7 15 WESTSIDE CONNECTION/ et it Reign 2700 8 7 TRUMoodyHooo 2590
11 a LFO/Summer Girls 3784 72 JAY-ZiiggaMy t 522 5 & a CASEMHappily Ever After 1085 - 15 COKO/Sunshine 2700 11 6 DMX/No Love For Me 2220
12 10 NALIN AND KANE/Beach Ball 3440 2 2 STIGMA/DontKnock it 522 2 5 SPORTY THIEVZ/No Pigeons 1085 2 14 BRITNEY SPEARS/Somebmes 2520 4 5 JAY-ZF/DOMX/Money, Cash, Hoes 1850
10 JS:16/Stomp To My Beat 3440 - 2 KiNoulezVous 522 5 4 BRANOY/Almost Doesn't Count 868 13 13 BLAQUE/ROS 2340 3 5 TLCMNoScrubs 1850
8  LOONA/Bailando 2752 2 1 MARCDORSEYAf You Really. 261 24 4  ENRIQUEIGLESIAS/Bailamos 868 21 13 JARULEMolk Holla 2340 3 4 [AURYNHILL/D'ANGELO/Nothing Matters 1480
§ 7 MONAQ/StaylnLove 2408 1 1 ARMAND VAN HELDEN/You Don't Know Me 261 1 4 GANG STARR/Discipine 868 14 13 Q-TiPNivrant Thing 2340 3 4 DRUHILL/The Love We Had 1480
9 6 ETERNAL/Angel Of Mine 2064 -1 TATYANAALUEverytime 261 3 3 R.KELLY/Did You Ever Think 651 13 12 t12Your Letter 2160 8 4 JUVENILE/Back That Thang Up 1480
8 6 KHADEJIAF/PRODUCT/Mere We Go 2064 1 1 SPORTYTHIEVZ/No Pigeons 261 3 MAXWELLFortunate 651 15 12 FAITHEVANS/Never Gonna Let 2160 5 3 TANTOMETRO../Everyone Falis In. 1110
17 6 J1 MONEYAWho Oat 2064 11 NAUGHTY BY NATUREMWe Coutd Do it 261 4 3 RICKYMARTIN/She's All | Ever Had 651 20 12 702/Where My Girts At? 2160 4 3 SHANICE/Yesterday 110
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July 30, 1999 R&R @ 61

WBLS/New York KKBT/Los Angeles WGCI/Chinagn WPHI/Philadelphia WUSL/Philadetphia
inner City AMFM AMFM m Ragio One AMFM

(212) 447-1000 (323) 634-1800 (312) 427-4800 (] {215) 884-9400 (215) 483-8900
Brown/Campbel Austin/Fuller Smith/Alan m’,&,WGCI Calococei/Wiltiams/Egypt Little/Cooper

12+ Cume 1,632,800 12+ Cume 1,351,000 12+ Cume 875,600 "We Play the Hits” 12+ Cume 446,300 12+ Cume 829,900

PLAYS PLAYS PLAYS PLAYS PLAYS
LW TW  ARTIST/TITLE 61 {00D) LW TW  ARTIST/TITLE 6 {000) LW TW  ARTIST/TITLE 61 {000} LW TW  ARTIST/TITLE &1 {000} Lw TW  ARTIST/TITLE Gl (000}
51 50  702/Where My Girls At? 49150 44 57 DRUHILLYou Are Everything 42921 25 42 CASE/Happily Ever After 31962 38 44  RUFFRYDERS F/EVE. /What YaWan! 10736 53 47  FAITHEVANS/Never GonnalL et 23782
46 48 MAXWELL/Fortunate 47184 48 55  MAXWELL/Fortunate 41415 42 42 DESTINY'SCHILD/BIlls, Biis, Bills 31962 35 4D CASEMappily Ever After 3760 55 47  RUFFRYDERS F/EVE. /What Ya Went 23782
45 48  TYRESE\Lately 47184 45 52 DJQUIK/Down, Down, Down 39156 37 a R.KELLY/Did You Ever Think 31201 50 40 MAXWELL/Fortunate 9760 33 45 DESTINY'S CHILD/Bils, Bilis, Bilts 22770
50 47  CASE/Happily Ever Alter 46201 30 49 GINUWINE/So Anxious 36897 31 33 MAXWELL/Fartunate 25113 34 39 FAITHEVANS/Never Gonnatet 9516 54 43 GINUWINE/So Anxsous 21758
44 44 DESTINY'SCHILD/Bils. Bills. Bills 43252 30 41  WESTSIDE CONNECTION/Let it Reign 30873 35 33 WILL SMITH/Wiid Wild West 25113 36 35 TYRESELately 8540 45 4D MAXWELL/Fortunate 20240
36 43 K C1&J0JO/TellMeIt's Real 42269 34 38 NAUGHTY BY NATURE. /Jamboree 28614 26 30  DEBORAHCOX/We Can't Be Friends 22830 7 32 GINUWINE/So Anixious 7808 25 38 DRUHILL/Beauty 19228
46 43  CHANTE'MOORE/Chante’s Got AMan 42269 39 35 JARULFMolla Holia 26355 18 29 GINUWINE/So Anxious 22069 34 31 702/Where My Girls At? 7564 43 37 JAY-ZiiggaMy **""" 18722
45 41 RKELLY/Dvd You Ever Think 40303 30 30  LAURYN HILL/Everytingls. 22590 31 28 702Where My Girls At? 21308 36 31 MARY.J. BLIGE/AN hat | Can Say 7564 39 36  702/Where My Giris At? 18216
31 38 GINUWINESo Anious 37354 23 30 CASEMappily Ever After 22590 28 28 MARYJ BLIGE/ANl That i Can Say 21308 39 30 DRUHILL/Beauty 7320 43 36  PUFFDADDY/PE 2000 18216
24 32  FAITHEVANS/Never Gonnalet 31456 21 28 DESTINY'SCHILD/Bills, Bills. Bills 21084 26 26  ERIC BONET/Spend My Life 19786 30 29  COKOSunshine 7076 17 36 JAY-Z/Girls' Bestfriend 18216
41 32 WILL SMITHAWViId Wild West 31456 - 22 702Where My Girts At? 16566 20 25  BLAQUE/BDB 19025 26 28 R.KELLY/Did You Ever Think 6832 36 33 MARY J. BLIGE/All 1hat | Can Say 16698
20 31 DEBORAH COX/WeCan't Be Friends 30473 19 22 COKO/Sunshine 16566 30 24 WHITNEY HOUSTON/1t's Not Right 18264 2t 26 ERICBENET/Spend My Life. 6344 17 29 CHANTE MOORE/Chante's Got A Man 14674
29 30 MARYJ BLIGE/AIl That | Can Say 29490 9 21 SNOOPDOGG/B-Please 15813 17 23 KELLY PRICEAs Gonna Rain 17503 28 25  TERRY DEXTER/Befter Than Me 6100 40 29 Q-TIPAVvrant Thing 14674
24 28 CHICO DEBARGE/Give You What You. 27524 20 20 Q-TIPNivrant Thing 15080 19 22 RUF RYDERS I/EVE . /Wlat YaWant 16742 33 24 DESTINY'S CHILD/Bills Bills, Bills 5856 38 27  CASFMappily Ever After 13662
14 27  RUFFRYDERS F/EVE. MWhat Ya Want 26541 1t 16 TLOA'mGood AtBeing. 12048 19 21 SHANICE/Yesterday 15981 26 23 DRUHII L/You Are Everything 5612 24 25 TYRESELately 12650
, 24 26  R.KELLY/Spendin’ Money 25558 14 14 SOOPAFLY/Like It Or Not 10542 19 21 TYRESEAately 15981 20 23 DEBORAH COX/We Car'l Be Friends 5612 27 23 ERICBENET/Spend My Lite. 11638
| 32 26  TRACIE SPENCERAY's All About, 25558 8 12 BUSTARHYMES/Do The Bus ABus 9036 25 19 LAURYN HILL/Everything Is 14489 22 21 JARULEMollatioll 5124 9 20  SILKMeeting InMy. 10120
23 26 MISSY ELLIOTT/AINMy Geilt 25558 2 12 MARYJ. BLIGE/ANl That | Cani Say 9036 27 19 CHANTE'MOORE/Chante’s Got A Man 14459 48 20 CHANTE MOORE/Chante's Got AMan 4880 32 20 a COK(/Sunshine 10120
! 26 25 BRANDY/Almost Doesn't Count 24575 10 11 FAITH EVANS/Never Gonna Let 8283 16 18 SILKMeeting In My. 13698 28 20 WILL SMITH/Wild Wild West 4880 5 19 WHITNEY HOUSTONMy Love Is Yaur Love 9614
25 25  LAURYNHILL/Everything !s. 24575 11 11 MISSYELLIOTT/AIN My Gritt 8283 24 18 FAITHEVANS/Never GonnalLet 13698 28 18 MISSYELLIOTT/AIN My Grill 4636 22 18  JARULEMHolattoila 9108
I 31 25  COK(/Sunshine 24575 11 11 MACY GRAY/Do Somethig 8283 12 15 MISSY ELLIOTT/AIIN My Grill 11415 17 18 IDEAL/GetGone 4392 9 17 SPORTY THIEVZ/No Pigeons 8602
| 15 21 KEESHAYou Got MeWlhere. 20643 3 10 NAS/YouWon'tSeeMe 7530 12 14 JARULEMoliatolla 10654 21 17 TANTOMETRO.. /Everyone Falls In. 4148 6 15 TANIOMETRO ./Everyone Fallsls 7590
I 33 20 BLAQUE/BOS 19660 6 10  RUtt RYDERS F/EVE. /What YaWant 7530 12 14 JAY-ZiiggaMy " 7° 10654 18 17 Q-TIPAViviant Thing 4148 31 15 DRUMNILL/You ArgEverything 7590
20 20  ERICBENET/Spend My Lite.. 19660 4§ 112l oveYoulkelDid 6777 17 13 K-C1&JOJO/Tell Me It's Real 9893 23 16 TRACIE SPENCER/M'S All About 3904 29 13 K-Cl&JOJO/Teli Me it's Real 6578
25 19 SHANICE/Yesterday 18677 9 BUSTAHHYMES FAUANET/What'stGonnaBe 6777 19 12 TRACIE SPENCER/t's All About 9132 21 15  PUFFDADDY/PE. 2000 3660 5 12 DEBORAH COX/We Can'tBe Friendi 6072
24 16 WHITNEY HOUSTONMy Love Is Your Love 15728 8 8 K-Ci&JOJO/Tell Meit's Real 6024 11 JUVENILE/Back That Thang Up 8371 26 14 JAY-ZihggaMy “ "t 3416 7 18 TRUMoodyHooo 5060
21 16  ERYKAH BADUF/RAHZEL/Southern Gul 15728 S 8  PUFFDADDY/PE 2000 6024 22 9 DANNYBOY/You Take My. 6849 17 12 TRINABROUSSARDA oveYou So Much 2928 11 9 LAURYN HILL/D'ANGELOMothing iMatters 4554
l 18 15  TERRY DEXTER/Befter Than Me 14745 1 8 WARHENG/IWantitAll 6024 14 8  112loveYoulike!Dwd 6088 13 11 JAY-ZF/DMX/Money. Cash, Hoes 2684 10 9  BUSTARHYMES F/JANETWhats A GonnaBe 4554
12 112/loveYou Like 10 11796 4 7 DMX/Ruft Ryders Anthem 5271 12 8  CHANTAY SAVAGE/Come Around 6088 14 11 DMX/No Love Fo: Me 2684 4 9 DJCLUE/Rutt Ryders Anthem 4554
12 12 NAUGHTY BY NATURE../Jamboree 11796 5 7  TYRESEAately 5271 5 6  NAS/YouWon't SeeMe. 4566 7 9 SPORTY THIEVZ/No Pigeons 2196 6 8 DMX/Butl fiyde:s Anthem 4048
MARKET #8 MARKET #9
WDTJ/Detroit WJLB/Detroit KKDA/Dallas WILD/Boston 3 WKYS/Washington
Radio One AMFM Service Nash I : Radio One
{313) 871-059D 31 0 (972) 263-9911 (617) 427-2222 : {301) 306-1111
Bell/Panton ders/Kell Cheatham Gousby/Clark L H Lisa
ume 465,700 + 684,700 12+ Cume §52,300 12+ Cume 54,200 ‘I 12+ Cume 564,800
PLAYS PLAYS PLAYS PLAYS PLAYS
W TW  ARTIST/TITLE Gl (000) LW TW  ARTIST/TITLE 61 {000} LW TW  ARTIST/TITLE G} {00D) LW TW  ARTIST/TITLE 61 {000) LW TW  ARTIST/TITLE G {000)
57 87 GINUWINE/So Anxious 12426 42 47 R KELLY/Di¢ You Ever Think 21291 55 61 JUVENILE/Back That Thang Up 24583 23 26 BLAQUE/808 1430 48 53 RUFF RYDERS F/EVE. What Yaw:n! 18603
46 54  DESTINY'SCHILD/Biis, Bills, Bills 11772 43 47 DAVFHOLLISTERMy Favorite Girl 21291 44 53 702Where My Girls At? 21359 24 25 MISSY ELLIOTT/AIN My Grill 1375 28 47 GINUWINE/So Amdous 16487
53 53 CASEHappity Ever After 11554 48 45  DRUMILL/Beauty 20385 55 52 LI’ TROY/Wanna Be A Baller 20956 25 23 DESTINY'S CHIL D/Bills, Bills, Bills 1265 40 44 DESTINY'SCHILD/Bils, Biis, Bills 15444
50 52 JAY-ZJiggaMy "t 11336 52 45  GINUWINE/So Anxous 20385 34 51 SILKMeeting In My. 20553 23 23 GHANTE MOORE/Chante's Got A Man 1265 43 42 DRUHiLL/You Are Everything 14742
46 50  RUFFRYDERS F/EVE. ‘What Ya Want 10900 43 43 DESTINY'SCHILD/Bills. Bills Bilis 19479 55 50 DESTINY'S CHILD/Bilts, Bills, Bills 20150 2123 GINUWINE/So Anxious 1268 45 41 702/Where My Girls At? 14391
45 49 DRUHILL/Beauty 10682 46 42 MAXWELLFortunate 19026 46 48 GINUWINE/So Anxious 19344 22 23 R. KELLY/Did You Ever Think 1265 47 40 CASEMappily Ever After 14040
48 46 MAXWELL/Fortunate 10028 37 42 RUFFRYDERS f/EVE. /What Ya Want 19026 38 48 MISSY ELLIOTT/AIN My Grill 19344 2t 23 K-CH&JOJO/Tell Me It's Real 1265 39 38 MAXWELL/Fortunate 13338
50 45 CHANTE MOORE/Chante’s Got AMan 9810 41 41 WHITNEY HOUSTON/It's Not Right, 18573 31 45  MONICA/Street Symphony 18135 21 22 LAURYNHILLEvervitingls.. 1210 31 36 R.KELLY/Did You Ever Think 12636
38 42 WHITNEY HOUSTON/IT's Nat Right. 9156 34 39 702/Where My Girls At? 17667 44 45  RUFF RYDERS F/EVE. /What YaWant 18135 19 21 TYRESEAately 1155 41 36 DERORAH COX/We Can'tBe Friend: 12636
36 36  702Where My Giris Ai? 7848 41 37 LAURYNHILL/Everything Is. 16761 47 45 K-Cl & JOJO/Tell Me it's Real 18135 212 BLACKSTREET/Think About You 1155 38 36  CHANTE'MOORE/Chante’s Got AMan 12636
36 35  R.KELLY/Did You Ever Think 7630 39 37  TYRESEAately 16761 46 44 BLAQUE/BOS 17732 20 21 DAVE HOLLISTER/Baby Mama Drama 1155 38 32 DRUHILLBeauty 11232
37 35 TYRESHately 7630 41 35  CASEHapptly Ever After 15855 40 42 LAURYNHILUEverythingls. 16926 15 20 TRACIE SPENCER/IU's AltAbout.. 1100 30 29  ERICBENE!/Spend My Lite. 10179
29 35 JUVENILE/Back That Thang Up 7630 40 33 BLAQUE/S08 14949 44 41 CHANTE MOORE/Chante's Got A Man 16523 16 20 COKO/Sunshine 1100 38 27 TANTOMETRO ./Everyone FallsIn 9477
34 32  BRANOY/AImost Doesn't Count 8976 31 28 JAY-ZUiggaMy **°°T 12684 42 40 JARULENtollatolla 16120 14 18 MARYJ BLIGE/ANl That | Can Say 990 20 26  JUVLNILE/Back That Thang Up 9126
32 30  JTMONEYMWho Dat 6540 11 26  BRANDY/AImost Doesn't Count 1778 40 40 K. KELLY/Did You Ever Think 16120 20 18 702/Whese My Girls At? 4930 23 26 JAY-ZuiggaMy “*ttt 9126
35 28 WILL SMITH/Wild Witd West 6104 21 22 JUVENILE/Back Thai Thang Up 9966 42 40 CASEMapplly Ever After 16120 19 18 JENNIFER LOPEZAf You Had My Love 930 14 26 JAY-Z/Girls' Best Friend 9126
18 23 MARYJ BLIGE/AIl Thatt Can Say 5014 16 21 TLCA'mGood At Beng . 9513 44 40 MAXWELL/Fortunate 16120 13 17 ERIC BENET/Spend My Life. 935 27 23 TLGA'mGood At Being 8073
16 19 BUSTARHYMES FAUANETWhats ItGonnaBe 4142 16 19 JARULEMoilaHoila 8607 43 40 TYRESE L ately 16120 14 16 FATTH EVANS/Never Gonna Let . 880 20 23 Q-TIPAvwrant Thing 8073
20 19 DJCLUE/Rutt Ryders Anthem 4142 26 19 COKO/Sunshine 8607 42 39 COKO/Sunshine 15717 10 16  DEBORAH COX/We Can't Be Friends 880 18 22 FAITH EVANS/Never Gonna Let 7722
| 7 19 DAVEHOLLISTERMy Favorite Girl 4142 11 18 DMX/Rutf Ryders Anthem 8154 35 38 JAY-ZuiggaMy ** Tt 15314 17 14 CASEMappity Ever After 770 12 22 NAUGHTY BY NATURE.. /Jambore€ 7722
!' 12 18  ERIC BENET/Spend My iife. 3924 9 17  BLACKSTREET/Think About You 70 30 36 TRWHoody Hooo 14508 13 14 SILKMeeting InMy. 70 21 22 TRUMoody Hooo 7722
9 16  JARULEMoliaHola 3488 17 17 MARY J.BLIGE/All That  Can Say 7701 26 35 FAITH EVANS/Never Gonna Let 14105 20 14 DRU HILL/You Ave Everything 770 20 21 JARULEMolia Holla 7371
’ 12 16  PUFFDADDY/PE. 2000 3488 20 16  LAURYNHILL/D' ANGFLO/Nothing Matters 7248 15 25  TW.D Y/Player's Holiday 10075 12 13 WHITNEY HOUSTONMy Love Is Your Love 715 23 20  TYRESEAately 7020
9 15  TRilHoody Hooo 3270 13 16 TRUMHoody Hooo 7248 15 25  NAUGHTY BY NATURE. Alamboree 10075 12 12 TERRY DEXTER/Betier Than Me 660 19 19 K-CI&JOJO/Tel Me It's Real 6669
| 13 15  COKO/Sunshine 3270 24 15 DRUHILL/The Love We Had. 6795 28 24 WILL SMITH/Wild Wild West 9672 12 a ERYKAH BADU F/RAHZEL/Southem Gui 660 17 19 MISSY ELLIOTT/ANN My Grit 6669
| 12 18  TEARDACLUB UP. /Hypnotize/Cash Money 3270 10 13 WHITNEY HOUSTONMy Love Is Your Love 5889 17 24 TRACIE SPENCER/ITs Alt About... 9672 10 12 JAGGED EDGE/Keys To The Range 660 20 19 MARY J.BLIGE/All That | Gan Say 6669
13 12 SPORTY THIEVZ/No Pigeons 2616 15 13 CHANTE MOORE/Chante's Got A Man 5389 16 23 PUFFDADDY/PE. 2000 9269 10 12 TRINA& TAMARA F/EVE/Joanne 660 22 18 WHITNEY HOUSTON/it's Not Right 6318
6 11 LAURYNHILLEverything s, 2398 8 12 NAUGHTYBY NATURE.. AJlamboree 5436 -2 MARY J. BLIGE/All That | Can Say 8463 12 10 GRENIQUE/Should i? 550 3 16 LAURYNHILUEverythingls. 5616
2 10 WHITNEY HOUSTON/My Love Is Your Love 2180 - 11 2PACAWho Oo You. 4983 32 20 BUSTA RHYMES/Do The Bus ABus 8060 9 10 JESSE POWELL/Bout It, ‘Bout i 550 - 14 WHITNEY HOUSTON/My Love is Yeur Love 4914
5 9 SILKMeeting In My. 1962 8 11 SPORTY THIEVZ/MNo Pigeons 4983 28 19 BRANDY/AImost Doesn't Count 7657 8 10 ROME/Never Let You Go . 550 7 13 L CEASE/Pay Around 4563
|
|
WEDR/Miami WEDR- WHTA/Allanta WVEE/Atianta KKBY/Seattle WAMO/Pittshurgh
] AMFM | Radio One Infinity 4 Sheridan WAHO
(305) 623-7711 W {404) 765-9750 975 (404) 898-8900 {253) 926-1450 {412) 471-2181 S~ 3
Hollywood ‘@ Johnson/Meadows/Smith W A Brown/Shabazz & ReddickiL 4.9FM Akins/DJ Boogie 106/Am
l 12+ Cume 651,100 Wiami » 7. Luaderdate 12+ Cume 385,100 12+ Cume 650,500 The Peoples Station 12+ Cume 59,100 T 12+ Cume 242,600 wssz 1or:r~ WAMO AM 860
PLAYS PLAYS PLAYS PLAYS PLAYS
LW TwW  ARTIST/TITLE 61 (000) LW TW  ARTIST/THTLE &) {000} LW TwW  ARTISTTITLE GI {000) LW TW  ARTIST/TITLE G1 (000} LW TW  ARTIST/TITLE Gl {000)
24 32 MAXWEL LFortunate 17280 57 57  RUFFRYDERSF/EVE ‘WhatYaWant 12198 33 42 FAITH EVANS/Never Gonna Let. 21042 21 32 BLAQUE/B0B 1440 33 33 DESTINY'S CHILD/Bills, Bills, Bills 4752
27 31 CASE/Happily Ever After 16740 56 53  JUVENILE/Back That Thang Up 11342 45 42 DESTINY'SCHILD/Es, Bills, Bills 21042 32 31 NAUGHTYBY NATURE.. /Jamboree 1395 32 31 CASEMappily Fver After 4464
14 29  RUFFRYDERS F/EVE../What Ya Wanl 15660 i2 50  DRUHILL/You Are Everyihing 10700 41 37 CASEMappily Ever Atter 18537 20 29  BEFORE DARK/Baby 1305 29 28 702/WhereMy Gils At? 4032
29 28 DESTINY'SCHILD/ils, Bills, Bills 15120 14 50  MAXWELL/Fortunate 10700 34 37 MAXWELL Fortunate 18537 32 29 LIBERTY CITY FLA/24-7 1305 24 27 LAURYNHILL/Everyihing Is. 3888
27 26 BRANDY/Almost Doesn't Count 14040 49 47 GINUWINE/So Anxious 10058 27 33 SILKMeeting In My. 16533 28 29 DESTINY'S CHILD/Bills, Bulls, Bills 1305 25 27  BLAQUE/BOB 3888
26 25  BLAQUF/808 13500 28 45  CASEMappily Ever After 9630 34 32 GINUWINE/So Anxious 16032 36 29 DAVEHOLLISTER/Baby Mama Drama $305 25 26 R KELLY/Did You Ever Think 3744
| 29 23 PUBLIC ANNOUNCEMENT/John Doe 12420 45 44 JAY-ZWiggaMy "t 9416 37 28 CHANTE MOORE/Ghante’s Got AMan 14028 28 28 CHANTE MODRE/Chanie’s Got AMan 1260 27 26 WiLL SMITH/WildWiid West 3744
| 30 23 GINUWINE/So Anxious 12420 42 44 DESTINY'SCHILD/Bills. Bills Bilts 9416 22 22 JUVENILE/Back That Thang Up 11022 28 28 702/Where My Girls At? 1260 26 24 MAXWELL/Fortunate 3456
14 22 TYRESEAately 11880 41 42 YOUNGBLOODZA-Way (HowWe Do It) 8988 16 22 ERICBENET/Spend My Lite. 11022 30 28 WILL SMITHWild Wild West 1260 20 24 TRACIE SPENCERAL'S All About 3456
I 15 22 COKO/Sunshine 11880 33 39 NAS/YouWon SeeMe. 8346 21 21 BUSTARHYMES F/JANET/What's [t GonnaBe 10521 35 27 KELLYPRICE/M's Gonna Rain 1215 18 23 TYREStAately 3312
25 20 702/Where My Gids A2 10800 36 37 NAUGHTYBY NATURE.. /JJaimboree 7918 21 20 MARYJ.BLIGE/AN That] Can Say 10020 15 27 Q-T1PAwrant Thing 1215 26 2% MONICA/Street Symphony 3024
20 20  JENNIFER LDPEZ/M You Had My Love 10800 38 36  702/Where My Girls Ar? 7704 19 19 ERYKAH BADU F/RAHZEL/Southern Gul 9519 28 26 LAURYN HILL/Everything Is. 170 19 20 MISSYELLIOTT/AIIN My Grill 2880
11 20 PUFF DADDY/PE. 2000 10800 36 36  50CENTHow ToRob 7704 15 18 LIL TROY/Wanna Be A Baiter 9018 31 26 FAITHEVANS/Never GonnaLet. 1170 15 19 K-CI & JOJO/Tel Me It's Real 2736
| 21 19 R.KELLY/Did You Ever Think 10260 51 35  JARULEMolta Holla 7430 10 17 | AURYN HILL/To Zion 8517 16 26  ERICBENET/Spend My Life. 170 20 19 NAUGHTYBY NATURE. AJamboree 2736
| 20 19 JUVENILE/Back That Thang Up 10260 36 35  MARY.J.BLIGE/AThat | Can Say 7490 16 17 MISSY ELLIOT I/AItN My Grilt 8517 29 24 R.KELLY/Did You Ever Think 1080 15 17 BRANDY/Aimost Doesn't Count 2448
14 17 MARY J.BLIGE/AN That | Can Say 9180 36 34  PASTORTROY/NoMo Playin GA 7276 14 14 JAY-ZliggaMy***"* 7014 21 23 K-C & JOJO/Tell Me If's Reat 1035 8 17 RUFF RYDERSF/EVE. /What YaWant 2448
17 16 WHITNEY HOUSTONMy Love Is Your L ove 8640 39 33  R.KELLY/Did You Ever Think 7062 5 14 COKO/Sunshinte 7014 28 21 SiLK/Meeting In My, 945 7 17 GINUWINE/So Anxous 2448
4 16  BLACKSTREET/Think About You 8640 29 32 LIL'TROY/Wanna 8e A Baller 6848 14 13 TRINABROUSSARDA ove You So Much 6513 24 TLC/Fm Good At Being. 945 17 16 PROFYLEFANUVENILEA An't The Ore 2304
16 14 JTMONEY/Who Dat 7560 10 31 NASK-tss-in-g 6634 8 13- MYSTIKAL & OUTKAST/Neck Uv Da Woods 6513 17 21 JENNIFER LOPEZ/I You Had My Love 945 17 15 TLCA'M Good At Being 2160
| 14 14  JARULE/MHolia Holia 7560 35 31 MISSYELLIOTT/AIN My Grill 6634 12 12 PASTOR TROY/No Mo Play n GA 6012 38N GINUWINE/So Anxtous 945 13 15 MARYJ.BLIGE/AIl That | Can Say 2160
! 12 14 BEATNUTSMWatch Out Now 7560 27 29 SLICKRICK/Street Talkin® 6206 8 11 TRUMoody Hooa 5511 18 21 TRAGIE SPENCER/YS Alt About 945 15 14 DRUHILL/You Are Everything 2016
19 14 TRACIESPENCER/It'S All Abowt 7560 5 25  MYSTIKAL & OUTKAST/Neck Uv Da Woods 5350 110 RUFF RYDERS F/EVE.. What Ya Want 5010 22 20 SHANICE/Yesterday 900 10 13 TANTOMETRO fEveryone Falls In 1872
8 13 SILKMeeting In My 7020 32 24 PUFF DADDY/PE. 2000 5136 4 7 Q-TIPAtvrant Thing 3507 18 20  JESSE POWELL/Bout It Bout It 900 16 13 WHITNEY HOUSTONIt's Not Right 1872
10 13 LAURYNHILIEverything Is 7020 15  8.6./BiingBling 3210 8 6 BLAQUE/B08 3006 30 20 MISSY ELLIOTT/AILN My Grill 900 12 12 JARULEMof Holla 1728
12 13 K-CI&JOJO/Tell Me It's Real 7020 16 15  TRINABROUSSARD/Love You SoMuch 3210 2 8 TW.D Y./Player's Holiday 3006 24 19 3RDSTOREE/Party Tonight 855 5 11 SILKMeeting In My. 1584
10 12 DMX/NoLove ForMe 6480 17 15 GZA/GENIUS/Breaker, Breaker 3210 4 6 3RD STOREE/Party Tonight 3006 15 19 TERRY DEXTER/Better Than Me 855 9 11 WHITNEYHOUSTON/My Love Is Your Love 1584
1112 JAY-ZiliggaMy ™" """ 5480 11 14 DMX/Ruft Ryders Anthem 2996 10 6 MERCEDES/It's Your Thing 3006 20 18 CASEMappily Ever Aftes 810 11 11 BUSTARHYMES FJJANET/What's iti5cnna Be 1584
11 12 BARRY WHITE/Staying Power 6480 18 13 MONICA/Street Symphony 2782 - 6  JAGGEDEDGEXeys To The Range 3006 13 18 JAZEFlyAway 810 12 11 DAVE HOULISTER/MYy Favorite Girt 1584
15 11 DRUHILL/The Love We Had 5940 5 13 JIMCROW F/TOOSHORT/That Drama 2782 4 5 BIG TYMERS/Big Batlin' 2505 8 17  GAPBAND/Funkin Til 2000. 765 19 11 TIMBALAND & MAGOO../Can U Gej Wittt 1584
13 11 BUSTARHYMES F/JANET/What's [ Gonna Be 5940 7 16 OUTKASY/Skewiton The Bar-B 2140 2 5 702/Where My Girls A1? 2505 15 14 GRENIQUE/Should 1? 630 13 11 SPORTY THIEVZ/No Pigeons 1584

WZAK/Cleveland

WIZF/Cincinnati WKKV/Milwaukee

KPRS/Kansas City ; WNOV/Milwaukee

AMFM Biue Chip KPRS m m Clear Channel Courier N

{216) 621-9300 (513) 679-6000 (816) 763-2040 : ‘ (414) 321-1007 (414) 449-9668

Rush/Stephens March/Thomas Weaver/Fears WZ’ Young Robinson S—— arh odo

12+ Cume 344,100 12+ Cume 185,000 12+ Cume 216,900 ,,,o,um,,,,‘,,.,,;u,,‘, 12+ Cume 236,300 12+ Gume 65,500 L

PLAYS PLAYS PLAYS PLAYS PLAYS

LW TW  ARTIST/FITLE 61 {000) LW TW  ARTIST/TITLE G {000) W TW  ARTIST/TITLE G (000) W TW  ARTIST/TITLE 61 (000) LW TW  ARTIST/TITLE GI (000)
27 37 GINUWINE/So Anxious 10508 38 38 DFSTINY'S CHILD/Bills, Bills, Bills 5265 34 30 ERIC BENET/Spend My L ife. 6540 35 37 CHANTE MOORE/Chante’s Got AMan 6364 2t 19 JARULEMolta Holla 703
35 36  BARRY WHITE/Staynig Power 10224 40 38  KELIYPRICE/t's Gorna Rain 5130 26 28 WILL SMITHAWi Wild Wes! 6104 32 35 GINUWINE/So Anxious 6020 20019 DESTINY'SCHILD/Bills, Bills, Bills 703
28 33 MISSY ELLIOTT/AH N My Griti 9372 33 37 TEVINCAMPBELL/For Your Love 4995 29 26 DESTINY'S CHILD/Bitls, Bills, Bilts 5668 29 34 DESTINY'S CHILD/Bilis, Bills, Bills 5848 19 19 GINUWINE/Sa Anxous 703
33 32  CASEMappity Fver After 9088 36 37 IYRESEAately 4995 25 26 COKO/Sunstine 5668 31 30 WILL SMITHWils Wild West 5160 13 18 SILK/Meeting In My. 666
36 31 CHANTE MOORE/Chante's GotAMan 8804 37 36  CASEMappily Ever After 4860 30 25  702Where My Girls At? 5450 2229 TYRESEAately 4988 24 18 JUVENILE/Back That Thang Up 666
28 30 DRUHII L/Beauty 8520 28 35  FAIIH EVANS/Never GonnaLet 4725 2125  TYRESE/Lately 5450 25 28 K-CI & JOJO/Tell Me It's Real 4816 27 18 RUF RYDERS F/EVE.. What YaWant 666
30 30 702/Where My Girls At? 8520 40 35 GINUWINE/So Anxious 4725 26 24 DEBORAH COXMWe Can't Be Friends 5232 29 27 SILKMeeting In My. 4644 10 17 NAUGHTY BY NATURE. AJamhoree 629
32 30 DESTINY'SCHILD/Bils. Bils, Bits 8520 25 29 R KELLY/Did You Ever Think 35 24 23 MAXWEL L/Fortunate 5014 11 26 BLAQUE/B08 4472 20 16 TYRESEN ately 592
30 29 JTMONEY/Who Dat 8236 24 29 MARY.J BLIGE/AN That ) Can Say 3915 26 22 CASEMappity Ever After 4796 14 25 702/Where My Girls A1? 4300 18 15 K-Cl & MO/ Tell Me It's Reat 555
37 29 MAXWELLForlunate 8236 30 27 SILK/Meeting InMy. 3645 23 R.KELLY/Dhd You Ever Think 4578 32 22 CASEMappity Ever After 3784 14 14 FAITH EVANS/Never Gonna Let 518
31 29 WiLL SMITH/Wild Wild West 8236 31 24 LAURYNHILL/To Zion 3240 20 21 JENNIFER LOPEZ/If You Had My Love 4578 28 22 ERIC BENET/Spend My Life. 3784 16 13 JAY-ZihggaMy """ 481
31 27 TEMPTATHONS/How Couid He Hurt. 7668 28 23 MAXWEL UFortunate 3105 2320 MARY J. BLIGE/ANl That t Can Say 4578 26 22 TRACIE SPENCER/It's All About . 3784 13 12 BUSTARHYMES/Do The Bus ABus 444
14 25  NAUGHTY BY NATURE. /Jamboree 7100 18 22 LAURYNHILL/Everything ls. 2970 17 19 GINUWINE/Se Anxious 4142 292 MONICAStreet Symphony 3612 14 12 PROFYLE FAJUVENILE/ Ain't The One 444
18 21 SILKMeeting In My . 5964 27 22 K-C1&JOJO/Tell Melt's Real 2970 26 W DAVE HOLLISTER/Baby Mama Drama 4142 2t 21 JUVENILE/Back That Thang Up 3612 9 10 t12/Love YouLikeiDw 370
3 21 MARYJ BLIGE/ANl That | Can Say 5964 15 16  BLACKSTREET/Think About You 2160 3 19 a ERYKAHBADUF/RAHZEL/Southern Gut 4142 22 21 MARY J. BLIGE/AJI That | Can Say 3612 9 10  SLICKRICK/Street Talkin' 370
16 20 WHITNEY HOUSTON/My Love Is Your Love 5680 17 15  BRANDY/Aimost Doesn't Gount 2025 13 18 BRANDY/Aimost Doesnt Count 3924 16 19 MAXWELL/Fortunate 3268 12 10 TRACIE SPENCER/Its All About 370
18 20 WHITNEY HOUSTONAt's Not Right. 5680 18 15  DEBORAH COX/We Can't Be Friends 2025 19 17 CHANTE MOORE/Chante’s Got AMan 3706 18 18 FAITH EVANS/Never Gonna Let . 3096 5 10 JESSE POWELL/Beut It, ‘Bout It 370
17 19 LAURYNHILL/Everything is. 5396 20 14  CHANTE MOORE/Chante’s Got A Man 1890 23 17 K-C1 & JOJO/Tell Me tt's Real 3706 27 17 LAURYN HILL/Everything Is... 2924 10 16 MISSY ELLIOTT/ANN My Gri 370
22 19 BUSTARHYMES/Do TheBus ABus 5396 14 14 JUVENILEBack That Thang Up 1890 22 16 WHITNEY HOUSTON/t's Not Right.. 3488 20 16 WHITNEY HOUSTONMy Love s Your Love 2752 4 10  TRINABROUSSARD/Love You So Much 370
15 17 BRANDY/AImost Doesn't Count 4828 13 14 NAUGHTY BY NATURE . Alamboree 1890 17 15 LAURYNHiLUEverytinng is. 3270 12 16 NAUGHTY BY NATURE. . /JJamboree 2752 8 10  PUFFDADDY/PE. 2000 370
17 17 R KELLY/Did You Ever Think 4828 10 13 MONICA/Sireet Symphony 1755 12 15 112/Love You Like1Did 3270 18 16 BLACKSTREET/Think About You 2752 12 9 DJQUIKDown, Down, Down 333
27 17 JENNIFER LOPEZ/H You Had My Love 4828 9 13 COKO/Sunshine 1755 21 15  KELLY PRICE/M's Gonna Rain 3270 8 16 COKO/Sunshine 2752 11 9 EMINEMF/DR. DRE/Guilty Conscience 333
15 16  BLAQUE/S08 4544 11 11 702/Where My Giris Ar? 1485 17 14 SiLKMeeting InMy... 3052 18 15 TEVIN CAMPBELL/For Your Love 2580 12 9 TIMBALAND & MAGOO../Can U Gt Wit it 333
15 16 K-Cl & JOJO/Tell Me It's Real 4544 10 1t GRENIQUEShould I? 1485 20 14 GRENIQUE/Should 17 3052 1415 AMYTH/1.23 2580 11 9 3RD STOREE/Party Tonight 333
8 16  DAVEHOLLISTER/Baby Mama Drama 4544 9 10 JARULEMolaHolla 1350 11 14 MISSY ELLIOTT/AIN My Grit 3052 11 14 SPORTY THIEVZ/No Pigeons 2408 5 9  TERRY DEXTER/Better Than Me 333
t4 15 MONICA/Street Symphony 4260 7 10  RUFF RYDERS F/EVE. /What Ya Wan! 1350 14 13 JUVENILE/Back That Thang Up 2834 10 14 BARRY WHITE/Staying Power 2408 9 9 DAVEHDLLISTER/Baby Mama Draina 333
13 15 FAITHEVANS/Nevet Gonnalet .. 4260 12 10 JAY-ZdiggaMy ™ttt 1350 14 12 TWD.Y/Player's Holiday 2616 13 13 WHITNEY HOUSTONtS Not Right... 2236 10 9 BLACKSTREET/Think About You 333
13 15 TOTALA Don't Wanna Smile 4260 7 10 MISSY ELLIOTT/ANN My Grill 1350 9 11 MICHAEL & BLIGE/AS 2398 9 13 GRENIQUE/Should 17 2236 9 B NAS/YouWon'tSeeMe .. 296
15 15 TIMBALAND & MAGOO../Can U Get Wit It 4260 10 10 TRWHoody Hooo 1350 12 11 NAUGHTY BY NATURE . JJamboree 2398 9 13 MISSY ELLIOTT/ANN My Gril 2236 10 8  LESNUBIANS/Tabou 296
11 14 ERIC BENET/Spend My Lite... 3976 1 9 ERICBENET/Spend My Life .. 1215 12 10 JT MONEY/MWho Dat 2180 - 13 DONELL JONES/U Know What's Up 2236 9 8 CHARLIBALTIMORE/Feel it 296
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Urban

New Dimensions In

get the desired results

his week is our second marketing theme issue for the year.
Marketing Urban radio has its own set of issues, starting

with the stereotype that some people have of the format,

those who work in it and our listeners — who happen to belong
to every ethnic group you can think of, as well as every age and

income bracket.

One would expect a format like
ours that has always had a core au-
dience of African Americans com-
bined with a listernership represent-
ing all demographics to get its fair
share of advertising revenues in the
marketplace, but even though it’s
gotten better over the years, it’s not
where it should be.

Expert Opinion

I asked Brian Knox, VP/Managing
Director of Katz Urban Dimensions, to
talk about how best to market Urban
radio and the audience it delivers.
Knox has been in the industry approxi-
mately 10 years and has been with
Katz for the past four months. He has
an admirable track record: For five
years he was VP/Sales and Marketing
for Interep’s Urban Radio Format Net-
work, and he also served as VP/Re-
gional Manager/Director of Sales for
Major Market Radio in three different
cities, specifically Detroit, Los Ange-
les and New York

I asked Knox to share with us
some of the ways Katz goes about
marketing Urban radio to its consum-
ers and clients. “We have a team of
four of us right now, with two more
people coming on board in the year
2000,” he said. “Basically, the pro-

| cess is one by
| which we have to
il | first educate our
i | audience —

| whether that be an
i advertiser or an
agency — on the
black consumer
{ market  itself.
| That's always step
one. The problem
that we run into is
that there is very little information on
the black consumer market. And to
complicate matters, a lot of the
people we speak with feel that they
have a very good understanding of
the black consumer market. Unfortu-
nately, there are a lot of misconcep-
tions intertwined in their thought pro-
cess.

“The second thing that we have to
do is position radio in general, spe-
cifically general market radio or other
formats that are not Urban formats,
and their inability to effectively de-
liver the African-American consumer.
Lastly, we must position Urban radio
and how it does effectively deliver
the African-American consumer.
Those are the three steps that we use
here at Katz Radio to position the
consumer and Urban radio.”

Brian Knox

lndox (wltll oqual proportlon at 100)

R
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Marketing Urban Radio

Katz Urban Dimensions’ Brian Knox tells you how to

The Right Research

Next Knox addressed one of the
issues he touched upon during the
R&R Convention 99 Urban panel
discussion. “One of the first and most
important issues that needs to be ad-
dressed immediately is the research
that’s being put out in the market-
place,” he said. “After taking a very
close look at the proportionality of
the major research companies’ stud-
ies — and I speak of MRI,
Scarborough, Media Audit and
Simmons — we found that none of

*
“A lot of the people
we speak with feel

that they have a very
good understanding
of the black
consumer market.
Unfortunately, there
are a lot of
misconceptions
intertwined in their
thought process.”

e e —

those companies is doing an adequate
job of surveying the black consumer
market. Major buying decisions are
being made with this information,
and major strategic plans are being
developed with this information, and
it is inaccurate when looked at for the
purpose of weighing the viability or
power of the black consumer.

“What I have to suggest, as I did
at the convention, is that Urban ra-
dio stations have got to be vocal with
these companies and apply the appro-
priate pressure to make sure that they
do a better job of shining a better
light on the black consumer. It's
where the problem starts. It’s where
‘no Urban’ dictates come from, in my
opinion. When you look at research,
and the research doesn’t look good,

the conclusion is, ‘We don’t need to

buy the Urban stations.’

“Something else that is of utmost .

s f
N Gonerni Markot GRPs |
| U Africmn-Aanarican GRPs |

R S
G e

M-8un 6a-12m/12 Spots/4 Weeks
Yop 8 Noa Urban Staticas

importance in marketing Urban radio
is the editorial relevance of the format
and what that translates into in terms
of motivating purchases. What does
that mean? When the mike is opened
up on an Urban radio station, we know
that the things that are going to be
talked about are things that are going
to affect our lives. They are things that
are going on in our community and
things that we — African Americans
— have an interest in.

“Until advertisers and agencies
understand the importance of airing
their commercials in an environment
that we know is for us, they are go-
ing to miss the mark and continue to
buy around these Urban-formatted
radio stations. So, it is very impor-
tant that we all understand and stress
that these radio stations exist for the
sole purpose of the black community.
Understand that when they roll the
station van out of the parking lot in
the morning to go out, they’re going
out into the black communities.
When they open up their mike and
talk about things that are going on
around the country or the city they’re
in, they’re talking about issues that
affect black Americans. The on-air
personalities have the ability to move
and motivate their listeners more so
than at any other format that exists.”

Heritage Is Important

When I asked Knox if television
was still an effective tool in the mar-
keting plan for radio, specifically Ur-
ban radio, he said, “Yes, I think ra-
dio stations advertising on television

125

100 -

75 4

Source: winter ‘99/Adults 18-49 M-Sun 6a-12m/12 Spots/4 weeks

1998 only 7/3% of the survey base Is biack, an index of 70

is effective, particularly when their
goal is to create awareness after a
format change or if they’re doing a
big contest. I think it’s effective when
trying to create awareness and drive
listenership to their particular radio
station.”

On the subject of the importance of
heritage to Urban radio stations, I
wanted to know if, in Knox’s opinion,
it really mattered. He replied, “Be-
cause these radio stations in most
cases have a long positive history of
reaching the black community in their
respective cities, heritage is very im-
portant. And it is a significant selling
point, because these stations are go-
ing to be doing the same thing they’re
doing today five years from now.

“I say that because, if you look at
stations like KPRS/Kansas City,
WILB/Detroit, WDAS/Philadelphia
and others, you know they’re not go-
ing to be changing format. We are in
a time when radio stations are chang-
ing hands monthly, weekly and daily.
Advertisers want to know what
they’re getting. Heritage goes right
along with stability. You can count on
them to be there and the public to
continue to trust in them as an orga-
nization they know and believe in.
That’s a good thing,”

If you would like more informa-
tion, contact Knox at Katz Urban Di-
mensions, [25 West 55th Street,
New York, NY 10019. His phone
number is (212) 424-6496, his fax
number is (212) 424-6950 and his e-
mail address is brianknox@katz-
media.com.
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The steamy first single from his forthcoming solo album, “Chocolate Mood.” |
Singer, songwriter and producer Marc Nelson is making every minute count.

MARC MAKES HIS PRESENCE FELT 8/3

Produced by Chad Elliott for Ambush Music Group and Oshea Hunter

1
www.marcnelson.com |
www.columbiarecords.com |

i
i

“Columbia” and * Req. U.5. Pat. & Tm 1#f. Masca Registrada./® 1989 Sony Music Entertainment Ing.
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Most Added -

ARTIST TITLE LABEL(S) ADDS
ERYKAH BADU I/RAHZEL Southern Gul (Motown) 50
TLC Unpretty (LaFace/Arista) 50
EPMD Symphony (Def Jan/IDJMG) 37 |

L.L. COOL J Deepest Bluest (Shark’s Fin) (Warner Bros.) 37
GINA THOMPSON Ya Di Ya (Gold Ming/EastWest/FEG) 31

NOREAGA 0h No (Penalty/Tommy Boy) 26
50 CENT How To Rob (Columbia) 14
2PAC Who Do You Believe In (Death Row/Priority) 10
LYRIC All About Him (/nternational Pocket) 9
MARC DORSEY Crave (Jive) 1
CALVIN RICHARDSON True Love (Universal) 1

Most Increased

Plays roTAL
ARTIST TITLE LABEL(S) IN(?RL:XSE
COKO Sunshine (RCA) +330
ERYKAH BADU {/RAHZEL Southern Gul (Motown) +305
MARY J. BLIGE All That | Can Say (MCA) +303

JAGGED EDGE Keys To The Range (So So Def/Columbia) +282
BLACKSTREET Think About You (Lil" Mar/interscope)  +274
MISSY “MISDEMEANOR” ELLIOTT AllN... (FastiWestEEG) +248
2PAC Who Do You Believe In (Death Row/Priority) +233
WHITNEY HOUSTON My Love Is Your Love (Arista) +231

AMYTH 1,23 (Rock The Bells/'WB) +231
GINUWINE So Anxious (550 Music/Epic) +218
Breakers-

WHITNEY HOUSTON
My Love Is Your Love (Arista)

TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART

1079/231 66/6 &
TRU
Hoody Hooo (No Limit/Priority)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
1070/176 59/3

[ TOTAL PLAYS — ]Mpgggglso ” WEE';% PN TOTALA%BASTIONSI
ARTIST TITLE LABEL(S) ™ W 20
GINUWINE So Anxious (550 Music/Epic) 3006 2878 441669 9 780
DESTINY’S CHILD Bills, Bills, Bills (Columbia) 3055 3071 442379 8 8010
TYRESE Lately (RCA) 2535 2644 308829 15 76/0
K-Cl & JOJO Tell Me It's Real (MCA) 2425 2424 269367 11 7800
FAITH EVANS Never Gonna Let You Go (Bad Boy/Arista) 2064 1966 265576 13 1572
TRACIE SPENCER It's All About You Not... (Capitol) 2045 1967 198835 9 7600
JUVENILE Back That Thang Up (Cash Money/Universal) 1970 1841 234111 6 68/0
MISSY “MISDEMEANOR” ELLIOTT All N My Grill (EastWestEEG) 1918 1670 229315 6 78/4
MARY J. BLIGE All That | Can Say (MCA) 1880 1577 266201 3 1A
702 Where My Girls At? (Motown) 1856 2097 330184 15 68/0
SILK Meeting In My Bedroom (Elektra/FEG) 1839 1686 188460 8 7472
LAURYN HILL Everything Is Everything (Rufthouse/Columbia) 1836 1990 242501 13 7300
ERIC BENET Spend My Life With You (Warner Bros.) 1787 1666 195741 11 731
CASE Happily Ever After (Def Jam/IDJMG) 1737 1869 344343 23 66/0
RUFF RYDERS 1/EVE & NOKIO What Ya Want (Ruff Ryders/interscope) 1647 1501 293495 8 610
MAXWELL Fortunate (Rock Land/Interscope/Columbia) 1626 1714 351175 19 65/0
COKO Sunshine (RCA) 1620 1290 213895 3 142
NAUGHTY BY NATURE f/ZHANE Jamboree (Arista) 1549 1418 182022 8 20
JAY-Z Jigga My ***** (Ruff Ryders/Interscope) 1481 1366 196529 6 99A
CHANTE MOORE Chanté’s Got A Man (Silas/MCA) 1479 1699 243679 18 66/0
WILL SMITH Wild Wild West (Columbia) 1409 1850 184275 10 68/0
MONICA Street Symphony (Arista) 1407 1340 131010 8 65/0
BLAQUE 808 (Track Masters/Columbia) 1306 1618 200393 19 610
BLACKSTREET Think About You (Lil’ Man/Interscope) 1291 1017 101029 4 5910
DAVE HOLLISTER Baby Mama Drama (Def Squad/DreamWorks) 1234 1205 78563 6 571
DEBORAH COX We Can't Be Friends (Arista) 1208 1096 147010 5 6472
JA RULE Holla Holla (Murder Inc./Def Jam/IDJMG) 1184 1467 179611 12 6500
112 Love You Like | Did (Bad Boy/Arista) 1166 1140 101714 5 69/0
R. KELLY Did You Ever Think (Jive) 1140 1449 235742 13 6170
LIL’ TROY Wanna Be A Baller (Short Stop/Republic/Universal) 1107 1091 104875 8 53/3
WHITNEY HOUSTON My Love Is Your Love (Arista) 1079 848 113519 2 66/6
TRU Hoody Hooo (No Limit/Priority) 1070 894 128212 3 9973
JESSE POWELL ‘Bout It, ‘Bout It (Silas/MCA) 1042 1054 68001 7 62/0
PUFF DADDY P.E. 2000 (Bad Boy/Arista) 939 747 128337 2 31
TERRY DEXTER Better Than Me (Warner Bros.) 935 952 7759 5 540
Q-TIP Vivrant Thing (Def Jam/IDJMG) 889 748 114660 3 62/5
BUSTA RHYMES Do The Bus A Bus (Elektra/EEG) 870 843 74765 4 6110
IDEAL Get Gone (Noontime/Virgin) 830 716 59974 3 955/4
BRANDY Aimost Doesn't Count (Atlantic) 767 995 131197 18 5310
NAS You Won't See Me Tonight (Columbia) 763 809 85027 4 6010
KELLY PRICE It's Gonna Rain (Rock Land/Interscope) 132 834 86081 11 450
MYSTIKAL & OUTKAST Neck Uv Da Woods (No Limit/Jive) 31 617 67350 1 95/3
GRENIQUE Should 1?7 (Motown) 1716 m 45591 7 4710
TLC I'm Good At Being Bad (LaFace/Arista) 698 1127 98365 10 5010
CHANTAY SAVAGE Come Around (RCA) 673 977 58877 12 470
DRU HILL You Are Everything (University/IDJMG) 668 866 140159 17 490
WHITNEY HOUSTON It's Not Right But it's Okay (Arista) 626 722 118368 13 46/0
TRINA BROUSSARD Love You So Much (So So Def/Columbia) 613 572 51399 1 420
TRINA & TAMARA f/EVE Joanne (C2/Columbia) 553 356 29279 1 46/0
MACY GRAY Do Something (Epic) 552 484 49146 1 431
81 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked
by total plays for the airplay week of Sunday 7/18-Saturday 7/24. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to
songs reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permis-
sion from The Arbitron Company (Copyright 1999, The Arbitron Company). © 1999, R&R Inc.

Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Most Increased Plays lists
the songs with the greatest week-to-week increases in total plays.
Weighted chart appears on R&R ONLINE MUSIC TRACKING.

X Cost effective plastic banners for your station.

X Packaged on a roll and easy to use.

X We print any logos or designs in up to four spot colors. P.O. Box 750250
X Perfect for concerts, public appearances, expos & giveaways.

ri@reefindustries.com
1 l 8 o o - 2 3 1 - 6 o 7 4 www.reefindustries.com

bility

PLASTIC-
BANNERS

Houston, Texas 77275-0250
713/507-4200
713/507-4295 FAX
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The secret weapon unieashed nationwide o
Impacting

"YOU GOT ME WHERE YOU WANT" 7~ 8/2/99

the summer HIT from the new teen sensation

Early On At:

WBLS, WUSL,
WSO0J, WKYS,
WKKYV, WFLM,
KVSP, KJMM,
WWDM, WZFX,
WDT]J

WBLS
Pick Hit

NY
First
Impressions

N
O fram the album KEEP IT REAL a Y

Produced by Jake and Trevor Jllll "]l‘ Lionef Job Inc.« A&R Direction: Anmnny Mm'gan Executive Pl‘llllll(:ﬂl‘s lllllllil Job and Anthony Morgan e Management: Harold 8. McKoy/Rising Stars Management

www.peeps.com D 7, A Records Label is a unit of BMG Entertainm mk(s) ® ered ca(s) R da(s) 6 ® G Electric Co , USA » BMG and Peeps logos are trademarks of BMG Music » © 1999 BMG Entertainment ea ¥
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ARTIST: MARC NELSON

TRACK: “15 MINUTES”
LABEL: COLUMBIA

The audacity! (But I love it). Marc Nelson,
former member of the group Az Yet.
makes his solo debut with a straight-to-the-
point single with an infectious track. Nelson
tsn’t bellowing like Luther Vandross or Johnny
Gill, nor does he croon like Jesse Powell. The
beat isn’t a mixture of complex instruments
and sounds. The lyrics don’t tug at the
heartstrings. All that said. 15 Minutes™ is a
damn good song! The debut single from
Nelson's forthcoming album. Chocolate
Mood, doesn’t beat around the bush. nor does
it sugarcoat. There’s a time limit to follow and,
damn it. Nelson is sticking to his schedule.
Going for adds on Tuesday (8/3), “15 Min-
utes” will be the most added song. or my name
isn't Lola.

“It’'s 7:45 on the dot/Guess I’m late for

work, but I'm feelin” kind of hot.”™ Nelson is on
his way to work (and late at that), but somethin’
"bout the way girlfriend ““flips those eggs™ sets
him off (literally). “All I got is 15 minutes, and |
wanna get up in i/Ain’t got no time to talk, just
come and break me off/Ain’t got no time for love,
Jjust come and give me some/Ain’ got no time 10
talk. just come and break me off.” (In the words
of Maxwell. “Let’s do a little sumthin’
sumthin’.”) Feeling like a quickie will make his
day. he even considers calling his boss and tell-
ing him the truth: “*She’s laying right here in her
negligee/Right now I don’t care, just cut my pay.”
(Yeah, right. I can just see myself saying, “Hello,
Walt. I won't be in. See. dude is lying right here....”)
Obviously. sex with homegirl is the bomib. “cause
Nelson is not only willing to be late for one more
hit. he’s considering not going in at all!

Nelson goes further to describe in detail the
step-by-step procedures of the “15 Minutes.”
“The first two minutes. girl, we're gonna take
our time/Break it down. hit you from behind/The
next three minutes. ooh. we're gonna

geton the floor/Say my name. make

with Stan Branson
Loko PD/MD — WIMI & WKXI/
Sunshine Jack MS
RCA ackson,

The rumors are over. We thought Coko was leaving SWV — well, now we know she
is leaving SWV. She’s out with her solo project, which has hit this areain a big way! Coko's
voice is so distinctive that, when we put on “Sunshine,” the phones lit up instantly. This
single is a summer song with a great tempo. It's got that kind of thump that has people
bobbin’ their heads in their cars, and you look over and wonder what they're listening to.
We've seen many groups that have attained success break up and then go their own ways
and do the solo thing, and it falls through. But we don't think Coko is going to fall into that
bag. She is going to have a promising career.

“Sunshine” has everything we need to keep listeners tuned fo our station. It's a great
song across the board, and | think it was puttogether extremely well. It's gonna be a song
that, hopefully, will increase the TSL to our station. We look for songs like this to play
during the summer.

We're looking for big things from former SWV star Coko. I think she’s going to make
it all the way on her own.

Giving you fair warning: These are the singlesthatare going for adds on
Tuesday (8/3).

50 CENT How To Rob (TrackMasters/Columbia)

me want some more.” (Is it getting

702 You Don‘t Know (Motown)
CHILL DRIN OF DA GHETTO Luv At First Sight (Hoo-Bangin’/Priority)

hot in here?)
“15 Minutes™ is a sexual request
with loving intent. (After all, Nelson

JAY Z Girl’s Best Friend (Epic)

DONELL JONES U Know What's Up {LaFace/Arista)

R. KELLY If | Could Turn Back The Hands Of Time (Jive)
MINT CONDITION If You Love Me (Elektra/EEG)

CHANTE MOORE | See You In A Different Light (Silas/MCA)
MARC NELSON 15 Minutes (Columbia) T e SNt
SMOKEY ROBINSON Easy To Love (Mofown)
TEAR DA CLUB UP THUGS f/JUVENILE... Hypnofize Minds/Cash Money (Loud)

is willing 1o lose money just to be
with his lady — that has to count for

something.) Marc Nelson does well

with this one and is sure to have fe-

males all over the country clearing
@4 their schedules for at least a quarter

of an hour. Peace.

— Tanya O’Quinn
Asst. Urban Editor

BARRY WHITE
Is Back In A Big Way
“Staying Power”

Breaker @) - ) In Just 3 Weeks!!!
Biggest Jump This Week On The Urban AC Chart

Here are just a few of the early believers:
WEDR KKBY WTMP KDKO WZAK WKKV WBLK WQQK
WNEZ WDKX WGZB KVSP and many more...

Management: Shankman DiBlasio Melina Inc.
Sunset Bivd., Entertainment 740 La Brea Ave. LA, CA 90038

It’s Urban Radio Time!!!

323-933-9977/Phone 323-933-0633/fax el
For Records Service Contact: Eric Talbert 310-358-4844 _M

AT rorStoOrTY o T T
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New & Act:ve

SHAE JONES Everytime (Universal)

Total Plays: 517. Tota! Stations: 48, Adds: 2

JAGGED EDGE Keys To... (So So Def/Columbia)
Total Plays: 514, Total Stations: 54, Adds: 0

AARON SKYY The One (Red Ant)

Total Plays: 505, Total Stations: 43, Adds: 0

MERCEDES It's Your Thing (No Limit/Priority)
Total Plays: 502, Total Stattons: 40, Adds: 0

AMYTH 1,23 (Rock The Bells/WB) GANG STARR Discipline (Noo Trybe)
Total Plays: 406, Total Stations: 49. Adds: 6 Total Plays: 323, Total Stations: 35, Adds: 1
ERYKAH BADU F/RAHZEL Southern Gul (Motown) | B.G. Bling Bling (Cash Money/Universal)
Total Plays: 405, Total Stations: 53, Adds: 50 Total Plays: 322, Total Stations: 30, Adds: 1
CROOKED LETTAZ Fire Water (Penalty/Tommy Boy) | MARC DORSEY Crave (Jive)

Total Plays: 397. Total Stations: 25, Adds: 0 Total Plays: 321, Total Stations: 35. Adds: 7

BARRY WHITE Staying .. (Private Music/Windham Hill)

Total Plays: 381, Total Stations: 51, Adds: 10
Total Plays: 357, Total Stations: 25, Adds: 1
Total Plays: 355, Total Stations: 35. Adds: 0

REEL TIGHT Reasons (G-Funk/Restless)
Total Plays: 339, Total Stations: 32. Adds: 2

2PAC Who Do You Believe In (Death Row/Priority)
1 LIFE 2 LIVE... Can't Nobody (ByStorm/LaFace/Arista)

HOT BOYS We On Fire (Cash Money/Universal)

Total Plays: 393, Total Stations: 31, Adds: 5 Songs ranked by total piays

R LR g e e S it

SRR S

SILK If You (Lovin' Me) (Flektra/EEG)

JESSE POWELL You (Silas/MCA)
LAURYN HILL Ex- Factor quffhouse/Co/umb/a)
__ TYRESE Sweet Lady (RCA)

TRICK DADDY Nann Brother (S//QN S//de/War/ock)
FAITH EVANS F/PUFF | DADDY Al Night Long (Bad Boy/Ar/s .,J
_JAY-Z F/AMIL AND JA Can | Get A.. (Def Jam/IDIMG)

R KELLY FKEITH MURRAY Home Alone (Jive)
. CASE E{JOE_M Faded Pictures (Del;“.ja@//Dw.@JMQZﬂ_a _
R. KELLY When A Woman’s Fed Up (Jive)

BT AR 40020 A R e R SRR GR35 RATROTRITE

_RAPHAEL SAADIQ F/0-TIP Get Invalved (Hollywood/Motowr)

_ NAS F/PUFF DADDY Hate Me Now (Columbia)

R I

TUNED-IN

WHTA/Atlanta

HOT 975 Monday, July 19
10am

LIL’ TROY Wanna Be A Baller
MAXWELL Fortunate

PASTOR TROY No Mo’ Play In GA
OUTKAST SkewitonThe Bar-B

DRU HILL You Are Everything

TOTAL t/NOTORIQUS BIG Can't You See
PUFF DADDY P.E. 2000

NAS You Won't See Me Tonight

RUFF RYDERS I/EVE What You Want
BUSTA RHYMES & JANET What's It Gonna Be
50 CENT How To Rob

HOUSE OF PAIN Jump Around

4pm

TLC I'm Good At Being Bad

JA RULE Holla Holla

THREE 6 MAFIA Late Night Tip
JAGGED EDGE Gotta Be

JAY-Z Jigga My *** "

702 Where My Girls At?
GHOST TOWN DJ'S My Boo

8pm

CASE Happily Ever After
YOUNGBLOODZ U-Way (How We Do It)
JIM CROW #/TO0 SHORT That Drama...
JUVENILE Back That Azz Up
MYSTICAL t/OUTKAST Neck Uv The Woods
MISSY ELLIOTT All N My Grill

DRU HILL You Are Everything
GANGSTA BOO Where Dem Dollars At?
NAS You Won't See Me Tonight

SILK If You (Lovin’ Me)

DA KAPERZ Just For You

R&R/MEDIABASE 24/7

WGZB/L ouisville
Monday, July 19

10am

112 Anywhere

AALIYAH Are You That Somebody?
R. KELLY Did You Ever Think
CHANTE’ MOORE Chante’s Got A Wian
KEITH SWEAT Make It Last Forever
MAXWELL Fortunate

JAY-Z t/AMIL & JA Can | Get A...
WHITNEY HOUSTON It's Not Right But It's Okay
MARY J. BLIGE Love No Limit
DESTINY'S CHILD Bills, Bills, Bills
112 Cupid

4 pm

MAXWELL Fortunate

NICOLE Make It Hot

TRICK DADDY Nann Ni**a
TYRESE Sweet Lady

DESTINY'S CHILD Bills, Bills, Bills
DMX Ruff Ryders Anthem

SILK If You (Lovin’ Me)

WILL SMITH Wild Wild West
TLC Creep

TYRESE Sweet Lady

K-Cl & JOJO Life

NAUGHTY BY NATURE Jamboree

9pm

RUFF RYDERS f/EVE What Ya Want
DRU HILL How Deep Is Your Love
TYRESE Lately

MASE Get Ready

CASE Happily Ever After

TLC No Scrubs

MISSY ELLIOTT All N My Grill

JAY-Z t/AMIL & JA RULE Can | Ge!. .
112 Anywhere

SLICK RICK Street Talkin’

JENNIFER LOPEZ If You Had My Liove
BUSTA RHYMES {/JANET What’s It Gonna Be
CHANTE’ MOORE Chante’s Got A MMan

®0 002009000 70200550e0602000
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Reporters

KBCE/Alexandria, LA
PD: Kenny Smoov
MD:R.J. Polk

10 ERYKAH BADU FRAHZEL “Gul”
CJMAC “Imagine”
LYRICAF

L L COOL J Deepest
NOREAGA"On"
EPMD“Symphony”
GINATHOMPSON “Ya"
TLC “Unpretty”

WINDY “Eene”

[ERTRTRT TR PNy

WHTA/Atlanta, GA *
PO: Darrell Johnson
APD: Marsha Meadows
MO: Michael Smith
6 EPMD“Symphony”
3 SILK"Meeting”

TLC “Unprety”

MADE MEN “Just”

WVEE/Atlanta, GA*

PD: Tony Brown

MD: Rajeeyah Shabazz
No Adds

WFXA/Augusta, GA

PD: Tim Snell

MD: Robert Taylor

AMD: Gena Lavigne

§ TLC"Unpretty”

5 LL COOLJ"Deepest”

5 ERYKAH BADU FRAHZEL “Gul”
5 NOREAGA™Oh”

5 GINATHOMPSON “Ya"

5 EPMD"Symphony

WEMX/Baton Rouge, LA *
PD: Al Jai Wallace
APD: Mya Veman
MD: Adrian Long
26 AMYTH"123°
1 ERYKAH BADU FRAHZEL “Gul”
2PAC “Who
EPMD "Symphany
SPEECH "Clocks™

WJZD/Biloxi, MS
PD: Rob Neal

MD: TabariDaniels
GINA THOMPSON "Ya"
WINDY “Eenie”
NOREAGA“On"

TLC “Unpreety”
ERYKAH BADU F/RAHZEL “Gul™
LL COOL J“Deepest”
EPMD “Symphony

SO CENT “Rob’

PN Y

WILD/Boston, MA

PD: Steve Goushy

MD:T. Clark

12 ERYKAH BADU FRAHZEL “Gul”
TLC “Unpretty
GINA THOMPSON “Ya"
AMYTH™1, 2,37

WBLK/Buffalo, NY *
PDMD: Skip Dittard
2 BARRY WHITE “Staying™

2 EPMD"Symphony”
2PACWho"
TLC "Ungpretty”

WPAL/Charleston, SC
PO: Jae Jackson
10 GINA THOMPSON Y

YT
=3
=2
S
P
5

WWWZ/Charleston, SC *
PD: Terry Base

24 MARY ) BLIGE “Say”
2PAC"Who'

ERYKAH BADU FRAHZEL “Gul
EPMD “Symphony”

TLC "Unpretty”

LL COOLJ "Deepest

-

WPEG/Charlotte, NC *
PD: Andre Carson

MO: Nate Quick

17 ERYKAH BADUF/RAHZEL “Gul"
GINATHOMPSON Y™
NOREAGA "OR"

WHITNEY HOUSTON “tLove’
TLC “Unpretty”

EPMO “Right”

oo

WJTT/Chattanooga, TN *
PD: Keith Landecker
MD: Magic

BORN SUSPICIOUS “These"
EAGA “ON"

LL.COOL J"Despest

86 "Bing"

WGCI/Chicago, IL *

OM/PD:Elroy Smith

APD/MD: Jay Alan
NoAdds

WIZF/Cincinnati, OH *
VP/Prog.: Tony Fields
PD: Phiflip D. March
MO: Lauri Jones
4 LIL'TROY “Baller
ERYKAH BADU FRAHZEL “Gul”
TLC “Unpretty”

WZAK/Cleveland, OH *
PD: Bobby Aush
MD: Langford Stephens
1 WESTSIOE CONNECTION “Reign”
R KELLY *Tum™
TLC Unpretty”
ERYKAHBADU . “Love"
L.L.COOLJ "Deepest’
GINA THOMPSON “Ya"

WWOM/Columbia, SC *
PD/MD: Paul Jackson
6 JAY-Z"Jigga"
6 MISSYELLIOTT “Gnll”
+ 2PAC“Who"
1 TLC Unpretty”
GINATHOMPSON “Ya™
SHAE JONES “Everytime”
LL COOLJ "Deepest”

WFXE/Columbus, GA
MD: Art Thomason

10 DAVE HOLLISTER "Mama"

7 ERYKAH BADUFRAHZEL "Gul"

5 MARCDORSEY "Crave”
5 50CENT "Rob™

5 EPMD “Symphony”

5 GINATHOMPSON “Ya"

WCKX/Columbus, DH *
VP/Prog.: Tony Fields
PD: Paul Strong
10 QTP Virant”
1 ERYKAH BADUF/RAHZEL ‘Gul"
TLC “Unpretty”
IDEAL “Get”
TOO SHORT “Maney”

KKDA/Dallas, TX *
PDMD: Skip Cheatham
No Adds

WROU/Daytor, OH *

PD: Marco Simmons

1 ERYKAH BADU FRAHZEL "Gl
TRU “Hoody™

WOTJ/Detroit, M *
OM: James Alexander
PD: Nate Bell
APD/MD: Lance Panton
8 ERYMAHBADUF/RAHZEL “Gul®
NOREAGA "On"
TLC "Unpretty”
LL COOL S "Deepest”
EPMD “Symphony”
WESTSIDE CONNECTION “Rexgn”
DEAL "Get”

I
GINATHOMPSON “Ya"

WJLB/Detroit, M! *
VP/Ops & Prog.: Michael Saund
MD: Kris Kelley

QTP "Vivrant

DEBORAH COX "Frends™

TLC "Unpretty

LL COOLJ " Deepest’

WJIN/Dothan, AL
PDMD: Tony Black

BARRY WHITE "Staying”

TLG “Unpretty”
NOREAGA"Oh”
ERYKAHBADU FRAHZEL "Gul”
WINDY “Eenie”
EPMD"Symphony”

GINA THOMPSON Y™

LL. COOLJ “Deepest”
LYRIC-Al"

MALONE “Farmily”

WILLIE CLAYTON “Everytime™

PRYRYT PEPT T S

WZFX/Fayetteville, NC *
PD: Bobby Jay

MO: Yonni D"Donohue

19 GINATHOMPSON Ya"

15 ERYKAHBADU FRAHZEL “Gul”
CALVIN RICHARDSON “True™
BEATNUTS “Watch™
TLC"Unpretty’

MYSTIKAL & QUTKAST “Neck”
EPMD “Symphony
DJHURRICANE “Come”

[T

WDZZ/Flint, MI *
PDMOD: Chris Reynolds
1 ERYKAH BADU FRAMZEL “Gul"
TLC “Unpretty”
GINA THOMPSON Yz
NOREAGA “Oh”
EPMD “Sym,
LL.COOL J"Deepest

WYNN/Florence, SC
PD: Paul Parish

MD: Parish Brawn

8 EPMO “Symphory”

7 LL.CDOLJ "Deepest”

WTMG/Gainesville, FL
DM/PO/MD: Don Cody
APD: Quincy
TLC "Unpretty”
ERYKAH BADU FRAHZEL "Gul®
GINATHOMPSON Ya"
LL COOLJ*Deepest”
EPMD “Symphony”
LYRIC AN
NOREAGA“OR"

WJMZ/Greenville, SC *
PD:Marvin Hankston
MD: Daug Davis
3 TLC Unpretty”
1 MISSY ELLIOTT Grilf
R KELLY “Tum

WNEZMarttord, CT
PD/MD: Ricky Ricardo

12 EPMDSymphony™

12 LL.COOL " Deepest”

12 ERYKAHBADU FRAHZEL “Gul®
12 CAVINRICHARDSON “True”
12 GINATHOMPSON Y™

12 NOREAGA™Oh”

12 TANTOMETRD . “Everyone”
12 SOCENT“Rob”

12 TLC Unpretty”

WEUP/Huntsville, AL

POMD: Steve Murray

2 ERYKAHBADU.. “Love”

2 TLC"Unpretty”

2 ERYKAHBADU FIRAHZEL "Gul"
GINATHOMPSON “Ya"
LYRIC"AI"

WTLC/Indianapolis, IN *
PO: Brian Wallace
MD: Vycki Buchanon
11 ERYKAH BADU FRAHZEL "Gul
1 MISSY ELLIOTT*Grir
TLC “Unpretty”
COKO“Sunshine”

WJMU/Jackson, MS *
PDMOD: Stan Branson

2 ERYKAHBADU FARAHZEL "Gu!”
2PAC“Who"

MARG DORSEY “Crave”
TLC “Unpretty”
GINATHOMPSON Y™

KPRS/Xansas City, MO *
PD: Sam Weaver
MO: Myron Fears
19 ERYKAH BADU FARAHZEL “Gul”
50 CENT “Rob”
TLC “Unpretty”
LL COOLJ"Deepest”
TANTOMETRO " Everyone™

KlliZXitleen, TX
PDMD: Mychal Maguire

13 TOOSHORT "Money™

10 GINATHOMPSON “Ya"

10 ERYKAH BADU FRAHZEL “Gul*
9 LL COOLJ Deepest”

8 TLC Unpretty”

WKGN/Xnoxville, TN
PO: Themas Henderson
15 FAITHEVANS “Never”
CALVIN RICHARDSON “True™
TLC "Unpretty”

WINDY "Eene’
GINATHOMPSON “Ya™
ERYKAH BADU FRAHZEL “Gul”
ERYKAHBADU.. "Love”
NOREAGA"ON

EPMD "Symphory”

LL COOLJ “Deepest”

G en

KRRQO/Latayette, LA
PD: Dre Richards
AMYTH™123"
2PAC Who
EPMD “Symphony”
ERYKAH BADU FRAHZEL “Gul®
SPEECH Clocks”

WQHH/Lansing, Mi
POMD:Brant Johnson

25 MARCDORSEY “Crave”
HERCULEE? & BIG TYME “Hollywood"
10 TLE “Unpretty”

ERYKAH BADU FRAHZEL "Gul”
GINA THOMPSON"Ya"
£.L.COOL J "Deepest
NOREAGA*OR"

LYRICAI

EPMD “Symphony”

50 CENT “Reb”

CALVIN AICHARDSON “True*

(LR =¥-]

WBTF/Lexington, KY
OM: Doug Hamand

PD: Mark Dennis

6 WHITNEY HOUSTON "Love”

5 CJMAC “Imagine”

5 TLC Unpretty”

5 EPMD"Symphony”

5 ERYKAHBADU FRAHZEL "Gul

KIPR/Litile Rock, AR *
OM/PD/MD: Joe Booker
No Adds

KKBT/Los Angeles, CA *
PD: Harold Austin

MD: Dorsey Fuller

2 WHITNEY HOUSTON “Love”

1 DONELL JONES "Know"

WBLO/Louisville, KY *
POMD: Tony Fields
00 SHORT "Maney’

WGZB/Louisville, KY *
PD/MD: Timm Jherard
APD: Karen Jordan

MARC DORSEY “Crave™

100 SHORT “Meney”

IDEAL "Get”

EAYKAH BADU FIRAHZEL "Gui"

WIBB/Macon, GA
POMD: Kevin Fox

10 REEL TIGHT “Reasons™
GINATHOMPSON Y™
NOREAGA"OR"

ERYKAH BADU FRAHZEL "Gul’
EPMD *Symphony”
LL.COOLJ“Deepest”

50 CENT “Rob”

TLC “Unpretfy”

e v an e o

WKPO/Madison, Wi

PO: Chiis Lee

MD: LaTone Harl

17 50 CENT"Rod”

11 LESNUBIANS ‘Tabou”

10 LL.COOLJ"Deepest

TLC “Unpretty”

BARRY WHITE “Staying™

ERYKAH BADU FRAHZEL ‘Gul"

EPMD “Symphony™

GINATHOMPSON “¥a"
o

oen

NOREAGA
CALVIN RICHAROSON “True'

WHRK/Memphis, TN *
PO/MD: Bobby 0°Jay
APD: EileenNathanie}
11 WHITNEY HOUSTON “Love”
9 TLC Unpretly”
EPMD*Symphony”
50 CENT "Rot”
GINATHOMPSON “Ya™

WEDR/Miami, FL *
0M: James Thomas
PD/MO: Cedric Hollywood
ERYKAH BADU F/RAHZEL “Gul™
SHAE JDNES “Everytime”
L.L.COOL J “Deepest”
e "lgnpres‘tv"

WKKV/Milwaukee, Wl *
PD: Gary Young

APD/MD: Dallas Scott

GINA THOMPSON “Ya'
TANTOMETRO.. "Everyone™
CG-TIP “Vwvrant

LL COOL J“Deepest”

IDEAL "Get”

s e

TLC “Unpretty”

WNOV/Milwaukee, Wl *
PO/MD: SandraRobinson
NoAdds

WBLX/Mobile, AL *
PD: Niecy Davis
APD: Jimmy Mack
17 ERYKAHBADU FRAHZEL “Gui”
1 GINATHOMPSON“Ya"
MACY GRAY “Something”
2PAG“Wha'

WYOK/Mobile, AL *

PO/MD: Marie Kelly

6 MARC CORSEY “Crave”
EPMD “Symphony™
GANG STARR“Drscipline’
GINATHOMPSON “Ya"
LL COCLJ "Deepest”

WJWZ/Monigomery, AL
POMO:D-Rock
20 ERYKAH BADU F/RAHZEL “Gul’

| 10 SILK"Meebng”

10 FAITHEVANS “Never”
10 MYSTIKAL & OUTKAST “Neck'
S0CENT “Rob”

WZHT/Montgomery, AL
PD/MD: Michael Long

TLC “Unpretty’

WESTSIDE CONNECTION "Rexgr”

WQQK/Nashville, TN *

OM/PD: Jim Kennedy

10 PUFF 0ADDY 2000

2 RKELLY Tum™

2 ERIC BENET “Spend”
AMYTH*12.3"
WHITNEY HOUSTON “Love”
2PAC "Who

WOQUE/New Orleans, LA *
PO: Gerod Stevens
MD: Angela Watson
1 TANTOMETRG. . “Everyone”
EPMD “Symphiony
NOREAGA™0h
GINATHOMPSON “Ya"
HERCULEEZ & BIG TYME "Hollywood
TLC “Unpretty™
LL.COOL *Say”

WBLS/New York, NY *
PD: Vinny Brown
MD: Michelle Campbell

Ne Adds

WOWI/Norfolk, VA *
PD: K.J. Holiday
MD: Michael Mawzone
16 ERAYKAH BADU F/RAHZEL “Gul"
14 EPMD “Symphony”
8 GINATHOMPSON “Ya™
3 TLC "Unpretty”
L L.COOLJ "Deepest”
NOREAGA 0"

KVSP/Dklahoma City, 0K *
PD: Terry Monday

MO: Maurice Prince

2 GINATHOMPSON Y™

ERYKAH BADU F/RAHZEL “Gul”™

WJHM/Orlando, FL *
PD: Russ Alien
31 E-DUB"BS"
16 TLC"Unpretty”
5 FRATERNITY “Bang™
2 QTP Vv’
L TROY “Baber”

WPHI/Philade!phia, PA*
PD: Tom Calococci

APD: Lamonda Willlams

MD: Egypt

6 WHITNEY HOUSTON “Love”

WUSL/Phifadelphia, PA *
OM: Helen Little
APO/MD:Glenn Cooper
20 COXOSunshine™
5 SOCENT"Rob”
3 EPMD"Symphony”
2 TLC“Unpretty”
GINA THOMPSON Ya™
ERYKAH BADU FARAHZEL “Gul”

WAMO/Pittsburgh, PA *
PD: Ron Atiins
MO: DJ Boogie
4 2PAC "Whe'
4 DEBORAHCOX “fnends”
3 TRU"Hoody’
t ERYKAH BADU F/RAHZEL “Gul
1 NOREAGA™Oh"

LG Unprety”

WQOK/Raleigh, NC *
PD: Hosie Mack

MD: Jodi Berry

15 MISSY ELLIOTT “Gnil"

5 ERYKAH BADU F/RAHZEL “Gul*
& GTIP"Viviant

WCOX/Richmond, VA *

PD: Aaron Maxwel}

MD:8-Rock

1 TANTOMETRO . “Everyone”

1 BEATNUTS ‘Watch”

1 LL COOLJ “Deepest”
ERYKAH BADU F/RAHTEL “Gul”

WS0J/Richmond, VA *
PD/MD: Kevin Kofax
No Adds

WDKX/Rochester, NY *

PD: Andre Marce|

18 ERYKAH BADY F/RAHZEL “Gul”

4 TLIFE2LIVE. "Nobody
REEL TIGHT “Reasons™
ANGIE STONE “Rain”

WTLZ/Saginaw, MI

PD: Chris Reynolds

MD: Long John
TLC “Unprety
ERYKAH BADU FRAHZEL "Gul”
GINA THOMPSON “Ya"
NOREAGA “Oh”
EPMD"Symphony
L.LCOOLJ"Deepest’

WEAS/Savannah, GA
PD: Sam Neison
MD: Jewel Carter

TLC Unprety”
AMYTH™1 23"
MYSTIKAL & OUTKAST “Neck”

KKBY/Seattle, WA *
PD: Tom Reddick
APD/MD: Myront..

No Adds

KDKS/Shreveport, LA
PD/MD:Quinn Echals
EPMD "Symphony”
LL COOL Y “Deepest”
LYRIC Al
BORN SUSPICIOUS “These”
TLC Unpretty
GINATHOMPSON “¥a"
ERYKAH BADU FRAHZEL “Gul”

KMJJ/Shreveport, LA

PD: Michael Tee

21 TOOSHORT “Money”

12 LILKEKE "Southside”

10 LL.COOLJ"Deepest”
EPMD “Symphany
BARRY WHITE “Staying”
MARCDORSEY “Crave”

WTMP/Tampa, FL *
PO: Larry Steele
MD: Big Money
8 ERYKAHBADU FRAHZEL “Gul”
3 BEATNUTS "Watth™
50 CENT “Rob”
TLC " Unpretty”
EPMO"Symphany
LL.CDOL “Deepest”
NOREAGA " Oh"

WJUC/Toledo, OH *
PO: Chartie Mack
MD: Nikdd G.
12 ERYKAHBADUFRAHZEL “Gul”
1 50CENT “Rob”
LL.COOLJ "Deepest
NOREAGA "Oh*
TLC "Unpretty”
EPMD “Symphany”

* = Mediabase 24/7 monitored

24 ERYKAH BADU FRAHZEL “Gul"
12 TLC “Unprety”
11 LL COOLJ"Deepest”

10 GINATHOMPSON “Ya"
10 MARCDORSEY “Crave”
10 TRU*Hoody”
10 50CENT “Rob”

KJMM/Tulsa, OK *

PD: Terry Monday

MD: Maurice Prince

2 GINATHOMPSON "¥a™
LYRIC NI
LL COOL J"Deepest”
NUREAGA“Oh"
EPMD “Sympheny
ERYKAHBADU F/RAHZEL “Gul”

WACR/Tupelo, MS
PD: Jerold Jackson

GINATHOMPSON “Ya"
CALVIN RICHARDSON “True"
EPMD*Symphony”

WIN