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STP Is Dawn With 200 s B Annual CMA Awards Special

Atlantic racks up 200 first week adds at Rock, Active As the century reaches its twilight, Lon Helton asked
Rock and Aterna-ve an “Down” by Stone Temple ) 100 movers and shakers to vote on the greats of the
Pilots. From their forficoming release, No. 4, “Down” . Country format. Inside, you'll learn the winners in these
ranks Na. 1 Most Adced at the Rock formats and No. 2 | 11 categories: best artists, singles, albums, labels,
Most Added at Alkernative. / _ , label execs, producers, songwriters, songs, music

: ) J | : publishers, women and musicians. The special begins
on page 41.
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Here’s More... |
of what radio 1s saying about

“This is one of the Top 5 records
o so far this ycar, and the best

'- ‘ @ pure-Country song of 99.”
g ] !1 S “Yee-haw & hot-damn,
- A R\ a by-God Country record!”
1 ’ > 9 Coan RridwelllKUZ7
D 0” Z_ L Zg “If my radio were a jukebox,
I’d put another quarter in right now
\WSIX L. or

P

'”

“I'he emotion and power behind
‘Don’c Liie™ just jumps out of the radio.”
Becky Brenner/KY Q)
“Add it, add it now!
Great song and 1t'’s country.”
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She aif¥t your ;
grandmaSiBigkty any more! Betty T -

Crocker is stithAmerica’s best-known,

best-loved food &pert and she’s on the air.

IT'S FREE! No ca%g, no barter, no product plugs, just good
solid radio five times a'Week. B

food and coo«ing trends, what's new
Bk in the supermarket, mealtime ideas
that save you time and money,
plus hints a1 how to cele
in style.

Betty's daily 90-second p g a4 cove

: ; M"
f(_ail 1-800-334-5800 for full details.

ilable through MztroSource®,
s Services a~d on the Web at
i > ww, ask/radio/index.htrl.
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management » marketing : sales

One of the few advertising categories that
spent less on radio this year is appliances
and electronics. This despite the fact that
these industries are ahead of last year in
sales and that radio grabs a high
proportion of these consumers. What's a
station to do? Get the answers in this
week’s Management, Marketing and Sales
section.

Pages 10-16

Who (and what) are the greatest Country
artists, songs, labels, songwriters and
musicians the century has had to offer?
Get the answers in these and six other
categories in A Century of Country, R&R’s
annual CMA Awards special.

Pages 41-63

« Jeff Trumper forms
Broadcastspots.com, execs appointed

+ KYCY-AM/S.F. flips to
“Yada Yada Radio”

= TV follows radio, adds more inventory

» XM appoints Tony Masiello
VP/Broadcast Operations

= Steve Carver becomes Tribune
VP/Radio Group

» Tom Gjerdrum takes WLOL-FV/
Minneapolis PD post

+ Don Kidwell, radio exec, dies

Page 3

CHR/POP
* CHRISTINA AGUILERA Genie In A Bottle (RCA)
CHR/RHYTHMIC
+ CHRISTINA AGUILERA Genie In A Bottle (RCA)
URBAN
* DEBORAH COX We Can't Be Friends (Arista)
URBAN AC
« ERIC BENET Spend My Life With You (Warner Bros.)
COUNTRY
« TIM McGRAW Something Like That (Curb)
AC
» BACKSTREET BOYS | Want it That Way (Jive)
HOTAC

{ < TAL BACHMAN She's So High (Columbia)
NAC/SMOOTH JAZZ
* NORMAN BROWN Out'a Nowhere (Warner Bros.)
ROCK
» RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.)
ACTIVE ROCK
» CREED Higher (Wind-up)
ALTERNATIVE
* RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.)
ADULT ALTERNATIVE
« SANTANA {/ROB THOMAS Smooth (Arista)
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Dinetz, Hirsch Back In Radio

| Former group heads join forces in NextMedia

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jshweder@rronline.com

Two of radio’s biggest names,

out of the business for the past
few years, are back and in the
mood to buy.

Steven Dinetz, former Presi-

dent/CEO of Chancellor Media
and COO of Capstar Broadcast-
ing, and Carl Hirsch, Chairman/

BY MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

Entercom CEO
David Field was ac-
cused of racketeering
this week by Sacra- g
mento-based Royce
International
Broadcasting. In a
lawsuit filed Sept. 10
in a San Francisco
district court, Royce
said Field violated
the federal Racketeer
Influenced and Corrupt Organi-
zation Act (RICO) in his han-
dling of Royce’s sale of
KWOD-FM/Sacramento to
Entercom.

Entercom General Counsel
Jack Donlevie told R&R the
action is “a frivolous response”
to a suit the company filed
against Royce in July in Supe-
rior Court in Sacramento.

The trouble began in Febru-
ary 1996, when Entercom said

Field

Entercom’s Field Accused Of
Racketeering By Royce Int’l

® Counsel for Entercom calls lawsuit ‘frivolous’

it agreed to purchase KWOD
for $25 million. On Feb. 26
Entercom sent Royce a
definitive agreement. By
April 1998, Entercom al-
leges, Royce had not re-
sponded to this contract.

According to the Su-
perior Court suit, Royce
wanted a “like-kind” ex-
change of the stations —
a swap — which would
minimize its tax liability
by allowing it to use pro-
ceeds of the sale to buy
another station.

Entercom said this had never
been negotiated, but Royce
nevertheless insisted upon it. In
May of this year, Entercom
said. Royce broke off the deal
completely. Entercom’s suit
would force Royce to carry out
the sale, as well as provide
Entercom with “incidental”
and “compensatory” damages.

ROYCE/See Page 29

NEXTMEDIA/See Page 21

AFTRA Claims

" Entercom Broke

_lvi»lvll_ights Laws

Entercom’s legal troubles don’t
end with a racketeering accusa-
tion (see story, left). Last week
the company’s Boston operation
was denounced for allegedly vio-
lating labor and civil rights laws.

The American Federation of
Television & Radio Artists filed
charges on Sept. 14 with the Bos-
ton branch of the Equal Employ-
ment Opportunity Commission,
claiming Entercom has proposed
that sexual harassment and dis-
crimination cases be arbitrated,
rather than decided by jury trials.
Not only is this against federal
and state law, AFTRA Boston
Broadcast Director Ashiey
Adams told R&R, but it means
that victims of harassment and
discrimination would likely re-
ceive smaller settlements.

He added that the National
Organization of Women, the
American Civil Liberties Union
and others may file“friends of the
court” briefs with the EEOC on
behalf of AFTRA.

In addition, charges filed with
the Boston office of the National
Labor Relations Board on the

AFTRA/See Page 29

Sharpton Is Latest Opponent
To CBS & Viacom Mega-Merger

B Nat’| Action Network will file FCC petition

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @rronline.com

The Rev. Al Sharpton tossed
a grenade into the Viacom-CBS
merger camp last week: During
an address to the National Assn.
of Black Owned Broadcasters’
Fall Broadcast Management
Seminar in Washington, he
said his National Action Net-
work intends to file a petition
with the FCC to block the
merger.

Sharpton wants the compa-
nies to outline how minorities
will benefit from the proposed
$80 billion media union. “They
need to say to the government
how it will have negative impact
on minorities,” said Sharpton,
who believes the merger will
have a “disproportionate influ-

Sharpton

ence on minorities in the mar-
ket He also told R&R that he
wants in ensure that a combined
company has blacks and Latinos
on the board, and that “the com-
pany has fair and equitable ad-
vertising policies. We want to
participate at every level.”

“We believe the merger will

be in the public interest by

NABOB/See Page 8

Media Access
Project Blasts

NAB On LPFM

Media Access Project blasted
a recent study by the NAB on
low-power FM, claiming it is
selt-serving and methodologi-
cally unsound.

The NAB asserts that LPFM
would create interference for mil-
lions of listeners. However. citing
a study recently commissioned
by a coalition of churches. MAP
says that more than 600 stations
under 100 watts can be deployed
in 60 cities studied by the NAB
without interfering with extant
stations. In fact. the firm adds.
even the most congested urban
markets (except New York) can
handle a few one-watt and 10-
watt stations.

At most, MAP concludes,
only 1.6% of listeners in those
markets will experience any in-
terference — and they can cor-
rect that by “‘repositioning their
radios.”

“The most we can expect is
that some listeners might have to

MAP/See Page 29

How To Be Master Of
Your Own Domain Name

I The number of great addresses is dwindling

By RoN RODRIGUES
R&R EDITOR-IN-CHIEF
ronr@rronline.com

If you know anyone in the
retail business, you’ve no
doubt heard the secret for
success: Location! Location!
Location!

So here we are at the edge
of a new millennium, with
“brick and mortar” out of
vogue. What’s the secret to a
successful e-commerce site?
Location! Location! Loca-
tion! But we’re no longer
talking Wilshire and Rodeo
or 57th and 5th — we’re talk-
ing domain names (otherwise
known as website addresses
or URLS) such as yahoo.com
or amazon.com.

While a great domain
name on the Internet can be

very valuable, the number of
simple, easy-to-remember
web addresses is getting aw-
fully low. Much like a great
land grab, speculators have
snapped up practically every
imaginable domain name and
parked them for futuré
growth prospects.

Just how valuable have
these addresses become?

® GreatDomains.com, an
Internet address broker, re-
cently sold drugs.com to
Tony Hsieh, the founder of
LinkExchange, for $823,000.
Hsieh has begun using the
domain name for a pharmacy
portal he is underwriting.
GreatDomains has put some
other attractiye addresses

See Page 16

The R&R Talk Radio Seminar registration website opens in three weeks!
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You demanded it from the showcase

(because you know a great song when you hear one).

Introducing the song tor today.

a song performed by
garth brooks as

chris
- gaines

The tollow-up to the single “Lost In You”

« “Lost In You” 15 2 Top 10 AC single and the video 1s in Large Rotation at VIH L
- “Right Now” impacting Top 40 and Hot AC Radio Sept. 27
Massive promotion & advercising on Pop/AC and Country radio;
Network TV - NBC, Prime Time and Cable TV - VHT1, Turner, bafetime,
USA, ESPN ' '

Television Appearances
[he Tonight Show with Jay Leno = The Rosie O'Donnell Show
| Late Night with Conan O'Brien « NBC Prime Time Special = Sept. 29
[he Today Show = Later Today © Showbiz Todav-CNN « The View « Crook & Chase
Donny & Marre » Good Moruing America © GQ Men of the Year Awards VIH

VHL Concert Of The Century on the White House Tawn « WB Radio Music Awards

Red Strokes Productions 1n Association with Paramount Studios 1s planning

the upcoming velease of The Lamb featuring a Garth Brooks soundrtrack

.
“lt Don't Matter T
For Love Of The G4

Limited-First Editl

Jie Sun” s teacured in the new Kevin Costner movie

i Holographic Disc

Album In Stores ‘_—I Sepr. 28~

From the grearest haes albunn:
Garth Brooks ... The Lite Of Chris Gaines (in stores Sept. 28)
The prequel to the upconnyg soundtrack album: The Lamb

Produced by Don Wi « Atinagemene GB Muanagenent, Nashvalie, TN

hallvaeodaadvm noe WAV Chemes. coin

WwWWW. americanradiohistorv com
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Trumper Establishes |
Broadcastspots.com

Former Trumper Communica-
tions President/CEO Jeff Trumper
will serve in a similar post for his
new venture. Broadcastspots.com.
The Chicago-based company al-
lows radio. TV and cable affiliates
to post their unsold inventory at
wwwhroadeasispots.com. Media
buyers then have the opportunity
1o purchase the inventory 24 hours
a day.

Rounding out the management
team are Exec. VP/CFO Todd
Plunkett. who held a similar post
with Trumper Communications un-
til 1995: Sr. VP John Cravens.
who has served as President/GM

|

of WHYT-FM/Detroit and ran |

WMVP-AM/Chicago; VP/
Aftiliate-Agency Relations Judy
Carlough, who has resigned her
Exec. VP/National Marketing post
at the RAB; VP/Director of Mar-
keting Linda Waldman, who had
a long history with WLS/Chicago
and formed Waldman & Associates
as a full-service ad agency in 1982;
and VP/Directer of Technology
Bruce Ward, who spent 10 years
with Software Architects.
Construction of the
Broadcastspots.com website is ex-
pected to be completed within the
next two months, with a target
launch date of January 2000.

KYCY-AM/San Fran:
‘Yada Yada Radio’

Infinity’s KYCY-AM/San Fran-
cisco became the Bay Area’s new-
est Talk station last week (9/15).
when it dropped its simulcast of co-

owned Country KYCY-FM and be- |

came “Yada Yada Radio 1550."
Current KYCY-AM OM Tim Jor-
dan remains on-board to oversee
the station’s new Monday-Friday
talk lineup. which features a full
slate of Westwood One syndicated
personalities and programs, includ-
ing Don Imus, G. Gordon Liddy.
Tom Leykis, Jim Bohannon, Larry
King, Bruce Williams and America
in the Morning.

“We're thrilled to bring our Talk
personalities to San Francisco,”
WW1 Sr. VP/Director of Affiliate
Sales Peter Kosann said. “It’s a
great Talk market, and our pro-
gramming will offer listeners a va-
riety of new choices, plus CNN
News.”

KYCY-AM, which has not shown
any measurable ratings during the
past few years, will join a crowded
San Francisco Talk radio market
that already includes ABC’s News/
Talk duo KGO-AM & KSFO-AM,
Susquehanna’s Sports/Talk KNBR-
AM and Infinity’s own all-news

KYCY/See Page 29
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C onnoisseur Com- ¢
munications VP & i
Donald Kidwell died :§%
Monday (9/20) at Nor-
walk Hospital in Con-
necticut. Kidwell, who | **
was 66, had been diag- |
nosed with pancreatitis
on Sept. 7.

Kidwell joined Connois-
seur in November 1997 as
VP in charge of its Evans-
ville, IN; Canton-Salem,
OH; and Youngstown mar-
kets. Prior to that he had been with
Champion Broadcasting in Rich-
mond and served as President of
U.S. Radio for six years.

“This is a terrible loss for all of
us,” said Connoisseur CEQ Jeffrey
Warshaw.“Don was such a strong,

Connoisseur VP Kidwell Dies At 66

Kidwell

7 vibrant person, and so
| well-liked and respected
by everyone who knew
him. He will be greatly
missed”

Warshaw’s assistant,
Lenore Hermann, who
also worked with Kidwell,
added, “He was quite a
guy. He was very well-
respected in the industry.
He was someone who
people could admire and
look up to.”

“Don was a guy who made sure
things got done,” Connoisseur Di-
rector/Finance Paul Banks told
R&R. “He was like a field general
and could delegate. If someone

KIDWELL/See Page 18
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TV Follows Radio’s Lead On Spotioads

If you thought your favorite radio
station was airing way too many
commercials, just wait until you
tune to your local ABC affiliate and
watch an episode of The Drew
Carey Show or the new drama
Once and Again. Getting up to go
get a drink or use the bathroom
won’t be a problem ... but then you
might miss the eight minutes and
30 seconds of commercials shown
during Carey’s sitcom.

Three networks — ABC, CBS
and Fox — have instructed several
television show producers to trim
their shows by 10 to 30 seconds in
order to make room for more ads
and network promotions (such as
those shown on three-quarters of
the screen as each show’s final
credits race by). According to an
article in the Sept. 17 edition of
USA Today, NBC. WB and UPN
said they would not trim their
shows for the 1999-2000 season.

The article also said that CBS cut
three dramas, while Fox trimmed
the “majority” of its shows.

Bruce Helford, executive pro-
ducer of Carey’s show and Norm,
told the newspaper that “all of
ABC’s shows were forced to” trim
30 seconds, leaving between 21
minutes and 21:30 in total show
time. Meanwhile, Marshall
Herskovitz — executive producer
of Once and Again — commented
that network executives requested
he keep his one-hour show under
44 minutes. That’s two minutes less
than the show thirtysomething.
which he produced for ABC be-
tween 1987-91. “This is an ongo-
ing problem everybody faces. The
networks are trying to keep up their
revenue. often at the expense of the
shows.” Herskovitz told the news-

paper.
SPOTS/See Page 29

Masiello Appointed XM VP/Broadcast Ops
M Lynch, Brodsho join new office in Detroit

Twenty-eight-year radio
engineering veteran Tony
Masiello has been named
VP/Broadcast Operations
for XM Satellite Radio,
and will be based in Wash-
ington, DC. He had been
VP/Technical Operations
for CBS Radio Networks,
where he spent 12 years.

“Tony brings massive ex-
perience in radio engineer-
ing to the unprecedented
task of designing and implementing
what promises to be the largest ra-
dio facility in the country,” said
XM's Sr. VP/Technology, Jack
Wormington, to whom Masiello

31 0-203-8727
310-203-9763
310-553-4056

31 0-788—1 625
310-788-1699
310-788-1675

310-553-4330  310-203-8450

Masiello

moreinfo @ rronline.com
newsroom @ rronline.com
jilt@rronline.com

hmowry @ rronline.com

will report. “During his
tenure at CBS Tony was
responsible for bringing
the radio networks’ broad-
§ cast operations into the
digital age. That experi-
ence will serve XM well”

XM has also opened a
Detroit office to support its
relationships with auto
manufacturers, naming
George Lynch as Direc-
tor/OEM (Original Equip-
ment Manufacturer) Sales and
Kent Brodsho as Regional Retail
Marketing & Distribution Manager.
XM competitor CD Radio opened
a Detroit office in March.

5 > -'9.
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WGN’s Carver Named VP/Tribune Radio

WGN-AM/Chicago VP/GM Steve Carver has been tapped as VP of
Tribune Broadcasting’s four-station radio group. Carver replaces long-
time radio chief Wayne Vriesman, who retired in April.

Carver joined WGN in March "98 and will continue to serve as its GM.
Before that he was VP/GM of WBBM-AM/Chicago for five years. Be-
tween 1989-93 he managed WOGL-FM/Philadelphia and was GSM of
WCBS-FM/New York between 1985-89.

“His experience with large-market radio operations and a variety of AM
and FM radio formats makes him an excellent choice to oversee our other
stations in Denver and 1o guide Tribune’s course in this important busi-
ness segment,” said Tribune Broadcasting President Dennis FitzSimons.

Tribune Broadcasting also last week named Michael Silver VP/New
Media. He's the former SVP/Development of Tribune Interactive. Besides
WGN, Tribune also owns KEZW-AM, KKHK-FM & KOSI-FM/Denver.

s T

G|erdrum Named PI] At ’L0l/M|nneapoI|s

Veteran programmer Tom [
Gjerdrum has been named |5
PD for AMFM’s Classic
Hits WLOL-FM/Minne-
apolis. Gjerdrum, who
served as PD for CHR/Pop
WZPI/Indianapolis, begins
his new duties Sept. 29.

WLOL VP/GM Marc
Kalman told R&R, “We're
thrilled to have a man of
Tom Gjerdrum’s caliber at
WLOL. His extensive
CHR background is pertect for the

Classic Hits format. We're
looking forward to having
| him on board.”

WLOL flipped from Ac-
1 tive Rock WRQC in early
August (R&R 8/13) and
offers "70s and ’80s rock-
based hits as “Classic
Hits 100 — The New
WLOL.” The station is
expected to debut live air
talent, including a locally
based morning show, by
the end of October.

Gjerdrum

WEBSITE: www.rronline.com

g
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_:_,_‘_-. 1

kmumaw @ rronline.com
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Radio Business

Legislators, Industry Heads

Want Eased Regulation

[ Newspaper ban, TV ownership cap hot topics at Hill hearing

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jshweder@ rronline.com

The FCC, more than a month after voting in support of re-
vised broadcast ownership rules, has published the new regula-
tions on the Federal Register. This means that the rules will go
into effect on Nov. 16, 60 days after the publication date.

While those rules will loosen regu-
lations on dual television and TV-
radio ownership in a market, it was
a different type of media ownership
that served as the main subject of
House of Representatives subcom-
mittee hearing last week. The FCC’s
ban on newspaper and broadcast
cross-ownership came under fire
from the NAB and broadcasters dur-
ing a session on ownership rules be-
fore the House Telecommunications
Subcommittee.

The subcommittee looked at two
topics: increasing the national TV
ownership cap from 35% and allow-
ing broadcast entities to own news-
papers in markets where they also
own radio or TV stations. The NAB.

which has members on both sides
of the TV ownership cap debate,
spoke out against increasing the na-
tional ownership percentage. The as-
sociation also announced last week
that it supported a repeal of the 25-
year-old newspaper-broadcast
cross-ownership ban.

“Given the huge increase in tele-
communications voices, it seems
outdated to deny newspapers the
right to have ownership of local sta-
tions, and vice versa,” said NAB Joint
Board Chairman K. James Yager.
John Strum, President of the News-
paper Association of America, also
asked the subcommittee to change
the taw. The FCC may take up the
issue during a biennial review of its
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Jordan, Ripken, Elway, Foreman, you
know their game, but do you know
what made them champions?

No stats and scores. Just sports
stories you won't he

From the people who have been
celebrating champions for over
75 years.

FREE - No cash, no barter, no prodi [
plugs. Just five 60-second episodes

ts. Get on
per week of pure spor _
the roster. Call 1-800-334-5800.

Available through MetroSource®,
- ABC Satellite Services, and on the
web at www. Wheaties.com.

ar anyplace else.

laws. expected to come this year. FCC
officials have said.

Duopoly Rule Changes

The mad rush to creae TV
duopolies should start Nov. 16. the day
the FCC’s new rules allowing dual
ownership of TV stations in a market
go into effect. CBS and Viacom have
already cut a deal to merge their op-
erations, and other TV companies are
expected to follow their lead. The
FCC is still working out how it will
handle multiple applications to cre-
ate duopolies in a single market

though. Complications could arise if

many broadcasters file simulta-
neously to create duopolies, since a
certain number of voices are required
in a market before the FCC permits
duopolies.

Instead of operating on a first-
come, first-serve basis, the FCC has

LEGISLATORS/See Page 8

> )

www americanradiohistorv com

|

|
|
|
|
|
|
|

i

é‘

i

s

ey

o

DOJ Clears Lamar’s AMFM Outdoor Deal

MFM last week closed on the sale of its outdoor unit to Lamar Adver-

tising, but not before Lamar agreed to sell $30 million worth of assets
to satisfy the Department of Justice’s concerns. Lamar, which purchased
AMFM's {then Chancellor Media) outdoor division in June, will sell off bill-
boards in 31 markets across 13 states. The final purchase price on the
deal was $1.9 billion, which incfudes $700 million in cash and the rest in
stock. The DOJ said that the acquisition would have caused a significant
loss of competition in many markets where Lamar and AMFM competed
head-to-head. “The divestitures we required ensure consumers continue
to have the benefits of competition,” the DOJ’s Joel Klein said. With the
addition of AMFM’s outdoor unit, Lamar is the third-largest billboard com-
pany by revenue. The deal also allowed AMFM to name company Chair-
man/CEQOTom Hicks and company President James de Castro to Lamar’s
board.

Cox Asking $45 Million Or More For KACE & KRTO?'

C ox has already lined up a Hispanic buyer for the Los Angeles FMs the
company plans on divesting following its sale of KFI-AM & KOST-FM/
L.A.to AMFM, sources told R&R last week. The KACE/KRTO stock swap
is reportedly valued at $45-50 million, and may be as high as $60 million.
That’s overvalued, the sources said, because neither station has full cover-
age of the market. One lender pointed out, however, that buyers are likely
to pay that much just for access to L.A. Cox representatives would not
comment on the deal.

Radio Unica IPO Expected Within Weeks

M iami-based Radio Unica filed details of its public offering with the SEC
this week, meaning the IPO should be only a few weeks away. For
now, company executives will go on the road to promote the stock, which
will trade on the NASDAQ market under the symbol UNCA. Radio Unica
expects to gross about $85 million in the offering, which will be for 5.7

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that derive

One Year Ago

One Week Ago

more than 5% of gross revenues from radio advertising.

Change Since

9/10/99 One Year Ago  One Week Ago

Radio Index 191.01 341.68  337.00 +78.88% +1.39%
Dow Industrials 8028.77 10,803.63 11,028.43 +34.56% -2.04%
S&P 500 1044.75 133542 1351.66 +27.82% -1.20%

‘Tax Certificate Bill
To Be Introduced

By JEFIREY YORKE:
R&R WASHINGTON BUREAU CHIEF
yorke@rronline.com

Senate Commerce Committee Chairman John McCain and
fellow Senate Republican Conrad Burns intend to introduce a
newly drafted tax certificate law that would serve as a passport to
telecommunications outlet ownership for members of minority
groups and women, groups historically underrepresented in owner-
ship. The long-awaited legislation is aimed at attracting small busi-
nesses and new entrants into not only broadcasting, but to all forms
of new media, including satellite broadcasting and cell radio, Sen-
ate Commerce Committee counsel Pete Belvin commented last
week during a session on government held during the National
Association of Black-Owned Broadcasters” annual Fall Broadcast
Management Conference in Washington.

“We want to get individuals into the
industry who have not been able to get
in and keep them there.” she said, re-
ferring to a provision requiring buy-
ers to hold the license for at least three
years. The bill should get bipartisan
support and will be introduced later
this month, with a committee hearing
set for next month, she said. The Sec-
retary of Commerce will set limits on
various business and financial matters
regarding qualifications.

The draft, officially known as the

“Telecommunications Ownership Di-
versification Act of 1999, is now cir-
culating in Washington's broadcast
and political circles, and McCain's
staff is seeking feedback before intro-
ducing it as legislation. The draft notes
that “‘opportunities for new entrants to
participate in the telecommunications
industry have substantially decreased
since the end of the FCC’s tax certifi-
cate policy in 1995, despite the most
robust period of transfers of radio and

TAX/See Page 8
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‘ Why has CHR SuperStahon Kiss 108, Boston reoamed pre- emment leadershlp in its target demo
of 18-49 Women with a stunning three point Dhare lead over the #2 station-in that demo and. almost
a five point lead over its format rival?* ~ e

Why has Country station: KKCS, Colorado Sprmgs ‘moved from a néck: -and- neck race with its
country rival to almost a 2:1 lead among 25-54 Persons since we became. their research partner?*

-Why have AC station B-101, Philadelphia, and many others w1th whom we work developed such
commandmg leads book after book with 25-54 Women?*

FIND OUT A LITTLE ABOUT US AT NO OBLIGATION.

Just tell us you’d like some free znfomnatzon about our firm
and our research, the way we work, and how we've helped clients,
and we’d be glad to send it — with no strings attached. Then, you decide
if you’d like to consider working with us when you’re ready.

You can either cali us at 719.540.0100 or e-mail us at information@moyes.com.
Your request for znformatzon will be treated with confzdence

o= S 8 = = N S—

*Ranks and shares are from Spring “999 Arbitron, Mon-Sun, 6AM-Mid.

) Mike Shepard Bill Moyes [ : Do Gilmore
Senior VP Preszdé'nt : i . EXE-l tive VP

Moyes Research Associates

‘AMERICA S LEADING STRATEG!IC ADVI‘ORS

205 EAST CHEY_ENNE MOUNTAIN BLvo.
COLORADO cPRi\JGS CO 80906

719.540.0100

N(J1
$O
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Radio Business

Dollars To Date: $3,149,236,500.39
(Last Year: $8,067,180,669) *
* WFLP-AM, WLKK-AM, Dollars This Week: ~ $29,196,501 :

WRKT-FM & WRTS-FM/ (Last Year: $153,941,492)

Erie, PA . , )
$15 million Stations Traded This Year: . ?6.3’85) |
Stations Traded This Week: 19
(Last Year: 47)
TRANSACTIONS

NextMedia Radio’s Next New Gompany

DEAL OF THE WEEK

1999 DEALS TO DATE

TRANSACTIONS AT A GLANCE

? * WYNI-AM/Monroeville, AL $36,500

°* WLQH-AM & FM/Chiefland, FL $470,000
®* WKZM-FM/Sarasota, FL $1.5 miilion

* WGAW-AM/Gardner, MA $150,000

(3 Dinetz-led start-up shores up on Lake Erie with $15 million deal;

Cumulus enters Killeen, TX market with $9 million buy

WFLP-AM, WLKK-AM &
WRTS-FM/Erie &
WRKT-FM/North East
(Erie), PA

PRICE: $15 million

TERMS: Choice of all cash or $12
million cash plus $3 million equity in
NextMedia

BUYER: NextMedia Group LLC,
headed by President Steven Dinetz.
Phone: (305) 530-1322

SELLER: Rambaldo Communica-
tions Inc., headed by Preisdent Ri-
chard Rambaldo. Phone: (814) 725-
4000

FREQUENCY: 1330 kHz; 1400 kHz;
103.7 MHz; 100.9 MHz

POWER: 5kw; 1kw; 50kw at 310 feet;
4.2kw at 797 feet

FORMAT: Taik/Sports; Talk; AC;
Rock

WYNI-AM/Monroeville
PRICE: $36,500

TERMS: Asset sale for cash
BUYER: Southern Media Commu-
nications of Monroeville Inc.,
headed by President Walter Bowen.
It owns two other stations. No phone
listed

SELLER: McKissick Enterprises,
headed by owner Joe McKissick.
Phone: (334) 575-9966
FREQUENCY: 930 kHz

POWER: Skw

FORMAT: This station is currently
silent.

WLQH-AM & FM/
Chiefland

PRICE: $470,000

TERMS: Asset sale for cash
BUYER: Ocala Broadcasting
Corp., headed by President Gordon
Dix. It owns nine other stations.
Phone: (352) 622-5600

SELLER: White Construction Co.
Inc., headed by Luther White.
Phone: (352) 493-1444
FREQUENCY: 940 kHz; 107.9 MHz
POWER: 1kw day/18 watts night;

6kw at 328 feet
FORMAT: Country; Country

WKZM-FM/Sarasota

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: The Moody Bible Institute
of Chicago. It owns 26 other stations.
Phone: (312) 329-4438

SELLER: Christian Feliowship
Mission Inc., headed by President
Sanford Sommers. Phone: (941)
371-3163

FREQUENCY: 104.3 MHz
POWER: 6kw at 266 feet

FORMAT: Religious

WGAW-AM/Gardner

PRICE: $150,000

TERMS: Asset sale for cash
BUYER: Willow Farm Inc., headed
by President Keating Willcox. It
owns five other stations. Phone: (508)
954-1282

SELLER: WGAW Inc., headed by

$2.5 million

® WSBI-AM/Static, TN $60,000

$9 million

¢ KATI-FM/California (Columbia), MO $1

* WNNH-FM/Henniker (Manchester-Nashua), NH

® WDEX-AM/Monroe, NC Not listed
* WOON-AM/Woonsocket, Rl $380,000

® KLTD-FM/Temple, KOOC-FM/Belton, KOOV-FM/Copperas
Cove and KYUL-FM/Harker Heights (Killeen-Temple), TX

* KMGW-FM/Casper, WY $100,000

President Douglas Rowe. Phone:
(978) 632-1340

FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: AC

BROKER: The Sales Group

KATI-FM/California
(Columbia)

PRICE: $1

TERMS: Asset sale for cash
BUYER: Zimmer Radio of Mid-
Missouri Inc., headed by President
Jerome Zimmer. It owns 18 other
stations, including KFAL-AM, KLIK-
AM, KTGR-AM, KCLR-FM, KCMQ-
FM, KLSC-FM & KTXY-FM/Colum-
bia. Phone: (573) 335-4856
SELLER: CMB Il Inc. Phone: (812)
423-6200

FREQUENCY: 94.3 MHz

POWER: 50kw at 492 feet
FORMAT: Country

COMMENT: This notice changes the
original buyer from MVP Radio to
Zimmer Radio.

WNNH-FM/Henniker
(Manchester-Nashua)
PRICE: $2.5 million

TERMS: Asset sale for cash
BUYER: Tele-Media Communica-
tions, headed by Robert Tudek. It
owns 13 other stations. Phone: (814)
359-3481

SELLER: Clark Broadcasting of
New Hampshire Inc., headed by
President Clark Smidt. Phone: (603)
225-1160

FREQUENCY: 99.1 MHz

POWER: 1.25kw at 712 feet
FORMAT: Oldies

BROKER: Clark F. Smidt Inc.

WDEX-AM/Monroe

PRICE: Not listed
TERMS: Not listed
BUYER: New Life Community
Temple of Faith Inc., headed by
President Sharon Talford. Phone:
(704) 289-9339

Continued on Page 8

T ﬁ%k,.n,.
- g e
g

<>><

a positive

Upmmg fbames ﬂmf bnn hfe
~to Sunday momiug

'secfwiﬂ:

wwWw americanradiohistorv com

e

"FISHER:

: ENTER’I‘AINMENT

S RS

§’ 3#9“&‘3‘3““$$Q\
M%#%“%Wwb“%%%ﬁ»ob*ﬁw%
:6 '03.6)--:-*'0.0-:-2-:6*33*-:-\'-}-}»'0-}'0

e g e
b »o&ooowbbwk$°w°-‘o“v6'oﬁﬁ$‘%9

e e e o
e e
e e e

o



www.americanradiohistory.com

How to get
igher ratin

(on a lower hudget

TV is getting wildly expensive. Billboards are essentially mind with multiple exposures of your message. And we

a reminder medium. Direct mail gets thrown away. use the latest techniques in database marketing to
More and more radio stations across America are maximize the effectiveness of your program.
realizing that the most cost-effective way to get significant If you're thinking about commissioning a Fall '99
ratings increases is through telemarketing. telemarketing project, call Joe Heslet, Brent Lightfoot, Hans
And now you can get your telemarketing from an expert: Bengard, or Kurt Hanson, toll-free, at 1-877-4-NEW-TSL.
Recall Telemarketing. We're radio's We're not a direct-mail house

first pure specialist in telemarketing. w
We make our calls from radio's

largest and most technologically

that does some telemarketing
Sealth conbest nfwﬁﬂ’/ i e Work on the Side. Welre the
w R specialist you'll want on your

Oipen conbast

advanced telephone center. We make side -- because we'll get you
sure that your station stays top-of- results!
Contest reminder
] Promohon imite
; Recall Telemarketing utilizes the full range
of direct marketing techniques, but our

specialty is the toughest and most important
portion of the project: the telemarketing portion

180 N. Wabash, Suite 201
Chicago, IL 60601
www.recall-telemarketing.com

Recall
Telemarketin

Radio's first and only specialist in telemarketing

1-877-4-NEW-TSL

wwWw americanradiohistorv com
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Legisiators

Continued from Page 4
proposed using a lottery system with
ping-pong balls to determine which
applications are processed first. The
commission is taking comments on
that proposal until Oct. 4. The new
rules significantly loosen TV owner-
ship regulations, but broadcasters
want the FCC to go further. Current
laws permit a maximum 35% na-
tional reach for a single TV company.
Groups like CBS, for instance, think
that figure is too small (the CBS-
Viacom merger would create a group
with 41% national reach).

Many legislators agree. Both John
McCain and Cliff Stearns have intro-
duced bills that will raise the owner-
ship to 50% and 45%, respectively.

At last week’s hearing, House mem-
bers spoke mostly in support of the
measures. Billy Tauzin, Chairman of
the House subcommittee, asked the
FCC to change both the newspaper-
broadcast cross-ownership ban and
the 35% ownership cap. “By relax-
ing these remaining ownership limi-
tations, we can ensure the continua-
tion of free, over-the-air broadcast
programming for Americans in the
years to come,” he said.

Democratic Congressman Edward
Markey was one of the few legisla-
tors supporting the current standard.
Markey said that the FCC’s recent
loosening of the duopoly rules has
already created “communications
cannibalism,” as evidenced by the
recent CBS-Viacom merger.

Tax
Continued from Page 4

television stations in history. Small
businesses have been at a particu-
lar disadvantage.” However, there
is no specific provision that will
prevent a small operator who al-
ready holds a broadcast license
from obtaining another through the
certificate program.

“Our goal is for this to make good
business sense and not to overburden

the broadcaster, particularly the small
broadcaster,” Belvin said. The bill is
not a done deal, and it “will face sig-
nificant political hurdles.” But, as
Belvin told NABOB attendees con-
cemned about how much the legisla-
tion would help them reach their own-
ership goals, “The tax certificate
won’t answer all of your problems,
and it’s not a ticket to perfection. But
it is essential, and without it, you
won’t get there.”

Transactions
Continued from Page 6

SELLER: Ford Broadcasting Inc.,
headed by President Carl Ford. He
owns two other stations. Phone: (704)
857-1101

FREQUENCY: 1430 kHz

POWER: 2.5kw

FORMAT: Religious

WOON-AM/
Woonsocket

PRICE: $380,000

TERMS: Asset sale for cash
BUYER: O-N Radio Inc., headed by
President David LePage. No phone
listed

SELLER: Willow Farm Inc.,
headed by President Keating
Willcox. It owns five other sta-
tions. Phone: (508) 954-1282
FREQUENCY: 1240 kHz
POWER: 1kw

FORMAT: Oidies

WSBI-AM/Static

PRICE: $60,000

TERMS: Asset sale for cash
BUYER: Donnie Cox. Phone:
(931) 526-3949

SELLER: Hank Thomas. Phone:
(606) 387-6625

FREQUENCY: 1210 kHz
POWER: 250 watts

FORMAT: Country

general purposes.

million shares of common stock priced at between $14 and $16.The net value of the IPO for Radio Unica will be $79
miltion, CFO Steve Dawson told R&R. The IPO will be used primarily for paying down debt, acquisitions and other
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Concord, Genesis Announce Tampa Sales Partnership

I n the Tampa-St. Petersburg market, two small broadcast companies have banded together to better compete
against larger corporate clusters: Concord Media, owner of WSAA-AM & WTBL-AM, is joining forces with
Genesis Communications’' WWBA-AM for what they call a“sales and marketing alliance.” The group will be called
Tampa Bay Target Radio, and will sell to advertisers across all three stations. The group will be run by Tex Meyer.

Clear Channel Gets Singapore Airport Displays

lear Channel International will supply all ad displays for Singapore Airport, including kiosks, billboards on the
runway and the like. CCl spokesman Matthew Hooper told R&R that airport officials were particularly impressed
with the “Chameleon,” a display the company describes as a “multi-image advertising system.” CCl is also in a joint
venture with CCP, a Singapore-based billboard company.

H
H
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AMFM Completes Debt Offers

MFM said last week it had completed “change of control offers” for five separate Capstar Broadcasting debt
offerings. “Essentially, AMFM offered to purchase these securities from holders,” AMFM spokesman Stewart
Lewack told R&R. By Sept. 16, the company had paid off more than $70 million of the balances of these offerings.

R NN

American Tower Makes Debt Offering

mericanTower Corp. plans to raise as much as $685 million through bond offerings, the Boston-based company

announced this week. The company said that it will issue $600 million in convertible notes due 2009 with an
option to issue an additional $85 million more. An American Tower spokeswoman told R&R that the company has a
backlog of deals it needs to close and will use the money from the offering to fund those acquisitions.

Public Hearing On FCC Five-Year Plan

he FCC will hold, on Sept. 30, a public forum on the five-year plan it submitted to Congress for restructuring the
agency. This proposal stemmed from a series of forums earlier this year, which included broadcasters, academ-
ics and representatives from state and local government.

Continued on Page 29

KLTD-FM/Temple,
KOOC-FM/Belton,
KOOV-FM/Copperas
Cove and KYUL-FM/
Harker Heights
(Killeen-Temple)

PRICE: $9 million

TERMS: Asset sale for cash
BUYER: Cumulus Media Inc.,
headed by Executive Chairman Ri-
chard Weening. It owns 255 stations.
Phone: (414) 615-2800

SELLERS: KenCannon Commu-
nications (KLTD-FM),. Sheldon

Communications (KOOC-FM),
Centroplex Communications
(KOOV-FM) and Stellar Radio Group
(KYUL-FM)

FREQUENCY: 101.7 MHz; 106.3
MHz; 103.1 MHz; 105.5 MHz
POWER: 16.6kw; 11.5kw at 490 feet;
6.2kw at 66 feet; 36kw at 577 feet
FORMAT: Religious; AC; Country;
Oldies

BROKER: Media Services Group

KMGW-FM/Casper
PRICE: $100,000

TERMS: Asset sale for cash

BUYER: Mt. Rushmore Broadcasting
Inc., headed by President Jan Gray. It
owns 12 other stations, including KVOC-
AM, KASS-FM, KOHC-FM & KQLTFW/
Casper. Phone: (307) 265-1984
SELLER: Clear Channel Communi-
cations Inc., headed by CEO Lowry
Mays. It owns over 500 stations. Phone:
(210) 822-2828

FREQUENCY: 94.5 MHz

POWER: 65kw at 1,908 feet
FORMAT: AC

BROKER: McCoy Broadcast Broker-
age

COMMENT: The sale includes the in-
tellectual property of KMLD-AM/
Casper.

NABOB
Continued from Page 1

preserving free, over-the-air broadcasting
for all,” CBS spokesman Dana
McClintock told R&R. During their
joint merger announcement, both CBS
Chairman Mel Karmazin and Viacom
CEO Sumner Redstone voiced intentions
of spinning off to minorities any proper-
ties necessary.

While it is unlikely that Sharpton’s suit
will kill merger plans, Sharpton could
have some impact on the deal. Since May
1998. when he unveiled the now in-
famous Katz memo that directed com-
panies to steer clear of buying airtime
from black and Hispanic broadcasters,
Sharpton, along with New York Sen.
Efrain Gonzalez Jr., has been striving for
“fair and equitable ad policies™ and tak-
ing on advertisers “‘corporation by cor-
poration.” Together, Sharpton and
Gonzalez have gotten such corporations
as Federated Stores and Pepsico to in-
crease their advertising commitments to
minority-owned media. For instance.
Pepsico doubled its minority campaign
to 10% of its total advertising budget,
Sharpton told R&R.

“We’ve had some success, but we have
along way to go,” Gonzalez added. ‘““We
are an excluded population. So far, no
one has been fool enough not to meet
with us. We are prepared to confront them
on the issues, but conversation is better
than confrontation.”

FCC Chairman Bill Kennard, speak-
ing before a NABOB luncheon group
on Sept. 16, also believes that the adver-
tising community needs a wake-up call
when it comes to minority broadcasters.
“We've got a real problem in advertising
in this country, and it's not subtle.”
Kennard said. He's been meeting regu-
larly with representatives from the Fed-
eral Trade Commission. the Small Busi-
ness Administration. the Justice Depart-
ment and others, and has been trying to
get the advertising industry to focus on
the problem.

Kennard told NABOB attendees it has
been almost two years since Congress
approved his appointment by the Clinton
Administratipn to head the FCC. But he
also said, for the first time publicly. “I
inherited amess.” Kennard paused a sec-
ond after making that admission, then
noted that he discovered on his desk

“multiple rulemakings pending since the
*80s” that previous chairmen had avoided
taking on. “I had a set of conditional
waivers approved in all sorts of disparate
ways.And there were LMAs, which I've
never been comfortable with.”

Kennard later added, “I want to
come up with a new EEO regimen
without creating undo paperwork de-
mands on the industry.” He also con-
tinued lobbying for establishment of
low-power licenses. “I want to give a
voice to people who have never had a
voice before. We will do it in a way
that it does not interfere [with incum-
bent licenses]. There is a huge demand
out there for new and different voices
on the air. Our job is to make sure the
public is always getting new services
and that their needs are being met.” He
acknowledged, however, that “a lot of
theses license issues are still open to
discussion.”

As more historically black-owned
advertising agencies merge with larger
and more ethnically diverse ad agen-
cies, Urban radio is losing its biggest
advocate, theorized WBLS-FM/New
York GM Kernie Anderson as he

www americanradiohistorv com

moderated a NABOB panel entitled
“The Status of Black Advertising
Agencies in the Age of Mergers, and
What It Means for Broadcasters.”
Anderson said that as those mergers
take place, ad budgets that once tar-
geted Urban stations “are being tossed
into the general fund,” and black op-
erators are seeing less commitment
from agencies.

Robert Short, President/GM of
WRDS-FM/Syracuse, described how
important it is for broadcasters to cul-
tivate a relationship with agency reps
who can understand the unique role
— beyond Arbitron numbers — that
a black station plays in the commu-
nity in order to preserve the ad buy.

Black broadcasters need to be “race-
neutral.” but also “race focused.” as the
2000 presidential election year ap-
proaches, advised Wade Henderson,
Exec. Director of the Leadership Con-
ference on Civil Rights, during a ses-
sion on what broadcasters need to do to
prepare for the next administration.
Broadcasters must have an effective,
strategic and broad-range plan, along
with a media budget that will allow

them to poll and conduct focus groups.

Henderson noted that major policy
discussions and decisions such as
Social Security reform, comprehen-
sive health care and education reform,
and the appointment of up to three
Supreme Court justices will likely be
broached in the next few years, and
blacks must influence the process. He
reminded broadcasters of the power
of black Talk radio, which has a
whopping 94% penetration rate in the
African-American community.

During a session titled “What's
Going On in the Recording Industry,”
ABC Radio Networks/Urban VP
Steve Harris was asked, “How can
traditional Urban stations protect
themselves from ‘Churban’ outlets
that are Urban when they want to be
and steal audiences and ad buys?”
Harris® response was clear: “What
you do on the air has to be stellar. It
has to be better than your competi-
tor. Get out in the community. Serve
the community with coat drives,
events and community news. Create
an emotional and passionate connec-
tion with your audience.”
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* Listeners love buying electronics, Page 15

* RAB: This remote’s a Barn burner, Page 12

* Website playlist a title contender, Page 15

“You got to know when to hold ‘em, know when to fold
‘em, know when to walk away and know when to run.”

— Don Schlitz (as sung by Kenny Rogers)

—{MANAGEMENT}——

R&R INDUSTRY X-RAY:
APPLIANCES/ELECTRONICS

B New technologies — will they bring new revenues?

By Jeff Axelrgd 't hasn't been a particularly
MMS Editor . good year for radio in the
Jaxelrod@rronfine.com appliances/electronics cat-

egory — it’s one of the few
sectors to actually drop off in revenues from last
year. Will the traditional Christmas advertising
push bring it into the black? And beyond that, what
about the new products on the horizon? How can
radio do a better job selling to

intimate home theater setting? Pop some popcorn and
bring some T-shirts, and your listeners will get their
first exposure to an exciting new vicwing experience.

DVD — Even if your listeners aren’t ready to go the
full home theater route yet, there’s no doubt that DVD
is becoming firmly established as the prerccorded
video medium of the future. This year’s sales of
players unexpectedly passed the 1 million mark in
_ June, causing the Consumer Elec-

this industry?

Let's take a look at the facts.

Radio Spending Profile

tronics Manufacturers Assoc. to
revise its ‘99 sales estimates from
1.8 million to 3 million. And now

Heavy radio listeners are 5% more
likely to have bought a large
appliance in the past year and 9%

Of the money spent advertising
appliances/electronics, how much
goes to radio?

that Disney has announced it will
begin releasing its animated clas-
sics on DVD, expect the floodgates

more likely to have bought audio/

video equipment. And in the next Highest market
12 months they're at least 10% Average
more  likely than average  to Lowest market

= to open.
35'1°/° DVD Audio — Remember how
5.5% instrumental radio was in the
2.7%

introduction of CD audio back in

purchase a major appliance, a cell
phone, a computer, a video camera
and an entertainment center.!

You can’t blame a slow indus-
try — 1998 consumer electronics
sales were a record $75.6 billion, YTD*: 1.6%
up about 5% from the previous “Through 6/30/99
year. In fact, by the end of 2001,

projections show that consumer

* 1999 YTD* appliances/electronics
category radio growth rate: -6%

* 1999 YTD* overall
radio growth rate: 12%

* Appliances/electronics as a percent-
age of total radio expenditures, 1999

Source: Miller, Kaplan, Arase & Co. LLP

'83? Well, guess what — there’s a
new generation of players and discs
on the way that utilize DVD
technology to present music in 24-
bit audio, a vast improvement over
the current 16-bit standard. It will
also increase the playing time of the
discs and allow for the playback
of more than two channels

electronics will be a $92 billion
industry!?

Could it be that radio has not been aggressive
enough in trying to market new technologies? Radio
Is a great awareness-building medium and, frankly,
most Americans don’t need to be made aware of
the traditional major appliances — ovens, ranges,
refrigerators, washers and dryers, etc. However, just
as CDs revolutionized the way we listened to music in
the '80s, new technologies are changing the way the
21st century will look and sound.

Home theater — large-screen TVs with DVD
players and surround-sound audio systems — is one
of the hottest new trends in the industry, accounting
for $10.6 billion of its sales last year. Sixty percent of
these sales are do-it-yourself systems purchased at
retail; the rest are custom installations.” Who's buying
these systems? The young and the affluent. The 18-34
demo accounted for over half of these purchases last
vear, and nearly 55% of the buyers had household
incomes exceeding $50,000.> How many stations are
teaming with retailers for free movie screenings —
not in the traditional sense of showing new films in
theaters, but presenting proven favorites in an

=
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surround-sound CDs!

Video games — This month Sega released its next-
generation video-game system, the Drceamcast. In
response, Sony and Nintendo lowered the prices of
their existing systems, setting up a huge holiday
season for the gaming industry. (By the way, Sony’s
Playstation 2 launches in Japan next January — look
for the competition to heat up in 2000.) Attention
younger-skewing formats: Are you sponsoring any
video-game tournaments at a local mall?

Down the road there’s also HDTV — high-
definition television. While sets cost about $10,000
now, look for the price to drop. CEMA projects that 10
million HDTVs will be in homes within four years.
And eventually our own industry will be going digital
as well.

Focus on helping to market these new emerging
technologies to your listeners and watch revenues
from the appliance/electronics sector begin to build
again.

! Scarborough 1998 Release 2

2CEMA, 1999
#Simmons, 1998
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BUILDING A BODY
FOR BUSINESS

How often have you said, “I've got
to get in shape?” And what's that
got to do with business success?
Plenty! Exercise can make your mind sharper, give you more
energy and improve your health. You'll feel better about your
appearance and have a greater level of self-confidence.

But how do you find the time? If you could start to get in
shape in just 20 minutes a day, five days a week, could you
spare the time? Of course. So, as a bodybuilder for 25 years,
I'd like to share a very effective program with you.

Three days a week, walk. Walk the sidewalks, parks, a
botanical garden, a mall or the hallways/stairwells of a building.
You'll burn calories, enhance your cardiovascular system,
strengthen your leg musctes and relieve stress. You'll also gain

" THE RDAD TO.

i 3 | R T e

By Dick Kazan

valuable thinking time and
make some of your best
business decisions.

In his 60s, Noel
S U G ESS | Johnson was so fat and

- out of shape that getting a
cigarette was a chore. Given six months
to live because of a heart condition, he quit smoking and began
walking. This led to running and weight training. Over the next
25 years he set records in his age bracket in everything from
the half-mile to marathons. He lived to be 95, vigorous until the
end.

Like Noel Johnson, in the remaining two days of the week
we'll strengthen some other major muscles. Flex your stomach
muscles. Hold the tension for five seconds, then relax for five
seconds. Repeat the process nine times. If you do this just
twice a week, you'll have a stronger, firmer stomach in three
weeks. Use this same approach throughout your upper body.
For your biceps (the muscles at the upper front of your arms),
rest your arms at your side, turn your palms so they face the
front, flex your biceps and raise your hands to your shoulders.
Hold for five seconds, then bring them down. Rest five seconds
and repeat nine times.

For your triceps (the muscles at the upper back of your
arms), rest your arms at your side, turn your palms so they
face behind and flex/relax 10 times. For your chest, flex/relax
10 times. For your back, make each hand into a fist, raise those
fists alongside your ears with your elbows pointing out, and
flex/relax your back muscles 10 times.

For your shoulders, extend your arms at ear level, bending
your elbows slightly. Squeeze your shoulders tightly for five
seconds, relax and repeat nine times. These are exercises you
can do anytime, anyplace and finish in less than 20 minutes. Do
them consistently, and you'll look and feel better. If you have
questions, please contact me at the address shown below. (And
as with any workout program, check with your doctor first.)

It's never too late to start. Fitness expert Jack LaLanne turns
85 on Sept. 26, and he’s still in great shape. He lifts weights for
an hour each day, then swims for another hour. As he says,
“The only way you can hurt the human body is inactivity. That's
the killer.” He encourages people to exercise at least a half an
hour, three to four times a week.

Once you begin to feel the results, you'll expand the workout
F've given you and readily find the time. After all, this is the only
body you’ll have, and it can feel good, serve you well and last a
long time if you take care of it.

Next week: Is new technology harmful or beneficial to your
career?

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road to Success, the first radio tatk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.
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Ty All Those That Have Shared

In The Success of our Show...

- Congratulations!
We Accept This On Your Behalf.

1999 NAB Marconi Award
National Syndicated Personality

Call 972-239-6220 For Affiliation Information
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MEDIA ADVERTISING BY MARKET

W 1999 YTID spending (Jan.-June 1999, in thousands of dollars)

Appliance Stores Electronics Stores

Appliance Stores

00T 124924

Market Newspaper TV Newspaper TV Market Newspaper
Alhiguerque: 11.2 218.9 1,780.7 7759  Minneapolis-St. Paul. 4798
Atlanta 751 8.0 30245 3,710.7  Nashville 857.2
Baltimore 196.1 134.6 48199 41,9622  New Orieans 14477
Boston 292.7 146.9 87969 55117  New York 9,688.1
Buftalo 188.0 204.3 570.2 879.4  Norfolk 13.1
Charlotte 1,009.1 3.5 2,281.1 17695  Oklahoma City 1,356.7
Lhicago 2.951:5 243 37,4996 6,4169 Orlando 496.0
Cincinnati 352.2 789.0 1,206.2 2,0142  Philadelphia 2,1249
£leyeland 227.3 203.9 15420 26175 Phoenix 2,786:9
Columbus 119.1 106.5 3498  2,095.0  Pittsburgh 156.3
Dallas-Ft. Worth 1,319.9 204 239743 51443  Portland 1,022.0
Denver 453.8 3.4 17,306.2 2,888.4  Providence 141.0
Detroit 2831 802.7 6,376.0 28663 Raleigh-Durham 192.4
Grand Rapids 82.6 4011 1,772.7 7575  Sacramento 200.3
Greensborg 519 6.6 2620 4155  SaltiLake Bity 1102
Greenville-Spartanburg 315.3 180.1 384.0 525.9  San Antonio 6451
Harrishurg 735 65.4 2971 1027  San Diegs 368 4
Hartford 568.6 214 24269 1,214.0  San Francisco 2,025.0
“Houston 20099 6449 94520 44355 Seattie 680.9
Indianapolis 1,546.9 909.7 35669 17838 St Louis 20.0
“Kinsas City 1810 599 36187 13201  Tampa:Si:Pelershuvg? 747.4
Los Angeles 38045 11127 42,6854 12,7147  Washington, DC 657.3
uisyille B4Z4  4TB4  @209Y . ZBES8 WiPalm Boush 398
Memphis 110.0 123.0 970.3 407.8  Wilkes Barre-Scranton 0.0
Miami:Ft, Laudgitiale 14127 26 245340 H3TL6
Milwaukee 1613 11,3985 1,022 1,460.0  Source: Competitive Media Reporting

TV Newspaper

2636 83511
498.1  1,389.4
3593  1,690.5
00 633139
133 23464
2723 14615
651 38726
1789 105756
3100 89035
174 11687
8164  2,769.8
186.4 8235
177 7822
00 57744
298 1,048
2139 2,093.9
318 74466
14 293070
6366 30451
122 20627
76 TI5%E
00 74636
688 47955
104.9 0.0

Electronics Stores

vV
3,358.1

520.3
543.5
11.151.0
554.6
1,163.1
2,113
5,489.0
3,569.7
1,288.2
11747
457.9
1,205.7
1617.7
1,270.9
1,191.5
2.1988
5,334.8
2,65t9
1,584.0
23054
5,091.9

965.6
93.9

3646994 £5,3113

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

RADIO PROMO
ELECTRIFIES ORLANDO

SITUATION: What better way to launch a big sales event at an electronics
store than with an aggressive ad campaign on radio, the electronic
medium that gets results? Electronic Barn in Orlando seils and services
consumer electronics of all types. The store competes against department
stores and other electronics stores and had traditionally advertised in
print, in the phone book, on radio and via direct mail.

OBJECTIVE: Electronic Barn management planned a big grand opening
celebration designed to build name and focation awareness and to boost
sales for the Orlando location.

CAMPAIGN: WTKS-FM launched a 10-day ad biitz leading up to a live
broadcast from the Electronic Barn grand opening. The campaign featured
live and recorded spots in drivetime. The radio spots were supported by
print and direct-mail flyers.

RESULTS: Management was elated with the results of the radio campaign.
More than 2,000 people attended the grand opening and registered to win
a new computer system. The store sold an estimated $20,000 in
merchandise over and above their projections. Electronic Barn managers
were very impressed with the professionalism of the WTKS staff and plan
to include radio in future promotional campaigns.

——RABTOOLBOX——

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Forty-two percent of adults over the age of 18 who purchased major
appliances in the past 12 months eam more than $50,000 per year, and
28% are college graduates. Nearly four-fiths (79%) own their own
homes, and 39% have children living at home. This group spends an
average of 49% of its daily media time with radio.

INSTANT BACKGROUND —APPLIANCES

The Association of Home Appliance Manufacturers has projected a
sales increase of 4.1% in 1999 for major appliances, beating the 1998
record of 56,599,200 units shipped. Through the first six months of 1999
shipments of major appliances were running 12.1% ahead of the first half
of 1998. — AHAM, 1999

RAB CATEGORY FILES

“The average consumer spends 3.5 weeks looking for electronics and
appliances that cost $100 or more, visiting three stores. And, according
to a study by NPD for ADVO, a direct-mail marketing services company,
the consumer will visit the store where they finally purchase the item 2.6
times. The average time between purchases is six years for appliances
and three for electronics, but 75% of consumers aged 18-34 buy
electronics every three years or less, while only 44% of adults 55+ do so.
For appliances, 37% of younger adults buy every three years or less,
versus only 19% of the older group.” — Research Alert, 8/20/99

For more information, cali RAB’s Member Service HelpLine at (800) 232-
3131 or log on to RadioLink at www.rab.com.

® The Daily |

We bring you the news wherever you are! [[33°

If you're not receiving all of R&R's VIP package,

please contact us today! (310)788-1625
E-mail: moreinfo@rronline.com

Digest

R&R Today

the leading management fax.

E-mail updates
every afternoon and when news breaks.

rronline.com

for complete station transactions, station
ownership, Arbitrons, news & more.

www americanradiohistorv.com
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"t let
ide company
~ your music...

Why on earth would you

let one research

You need quality callout information to make the right

airplay and rotation decisions for your radio station. If
, :

you're relying on out-of-house callout for answers, you

might find yourself lulled into a false sense of security.

After all, how can anyone outside your market possibly
relate to your audience, or adhere to your screening and

recruiting parameters, week after week?

They can’t. That’s why your programming originates
locally, why you schedule your music in-house, and also,

why you should consider seizing control of your weekly

callout research, and deploying it in-house as well.

1t?

Nobody pays attention to detail or cares about the
success of your station as much as your own staff.
And ComQuest Callout makes it easy to produce
reliable, accurate callout music and perceptual results,
week after week. With the control and flexibility

you can only enjoy with in-house callout.

ComQuest is a turnkey hassle-free system we install at
your station. Thanks to Interactive Voice Response
technology, you'll realize efficiency gains that make
ComQuest less costly than manual in-house callout,
and less than half as much as out-of-house callout.

Phone, fax or e-mail today for a free proposal.

Interactive In-house Callout Research
www.callout.com

619-659-3600

24-hour Demo: 619-659-3800

Seize control of your callout!

www.americanradiohistorv.com
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Custom Cold-Air Inﬂvatableﬂs
W Up Your

AO
L_|°° NTR!

PUBLICITY PRINTS Y

Lithographed On Heavy Gloss Stock

* REQUEST FREE ° ) ‘

CATALOG AND SAMPLES!
B/W - 8x10’s We have cost sffective answers for your promotionsl needs!
; 500 — $80.00 EventTape® * FlashBags™
| 1000 —s108.00/11 | BunchaBANNERS™ * Ponchos |

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES & COLOR

- BumperStickers e

S (T e )

PRINTS AVAILABLE
~ JR07 € Flonia S5 Depk B " 6208 Constitution Drive « Fort Wayne, IN 46804
Y Springfield, MO 65803 ) X 1-800-553-3593 612-895-0947
" B (417) 869-3456 FAX (417) 869-9185 Fax: (219) 436-6739 « www.lirstilash.com

www.landmarkcreations.com

hitp://www.abcpictures com 1 .800 -21 = F LAS H

For your next promotion...

Step up to the

We specialize n the design, production and fuifiliment of promotional and premium
items. With over 5 years expenence working with more than 2,500 Radio and

TV Stations, Satellite Networks, Record Labels and Fan Clubs,
we know how to deliver your message!
In conjuncoor: with their radio affliates, we have Gesigned
and manufactured promotional tems for The New York
Islanders, The Buffalo Bils. The Cleveland Indians and The

Colorado Avalanche. These are just a few of our many

\} references.
N Sports statons call us 1o get that edge n the ratings
game. Whether you need bumper stickers,
regisation boxes, rolls of banners. calendar
magnets or more... we do it alif

51 page Catalog Harness the power of repeatability!

INFLATABLE IMAGES. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and

event. Contact: Lenny Freed, 2880 interstate FREE GIFT! )

Parkway, Brunswick, OH 44212. FAX: (330) 1-800-786-7411
-3212. INFLATABLE IMAGE INDUSTRIES...

Q=32 A 1-800-7-COYOTE

Phone: (330) 273-3200, EXT.137.

www.bannersonaroll.com

: (1-800-726-9683)

Leslie * Lisa » Michele « Patti » Haliemah
Display Your Wares In want more hits R%writing | the
PRODUCT on your website? rules for radio

SHOWCASE We call it the

“Y factor”

Our Clients call it incredible television!

Call Dawn Garrett

www linkscreen.com | Entertainers such as George Strait, Tim
McGraw, Elton John, Celine Dion rely on
we deliver Bill Young Productions for fast, affordable
production with a creative edge
CUSTOMIZED SCREEN SAVERS
The INousTRY's Newsparee ' that link your listeners directly ~ |i§] Now««.it is your turn.

310-788-1622 I fo your website! (281) 240-7400

call mahlon moore @ 808.739.2662 wWw w.blllyoungpr od.com
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MARKETING |
FINGER-CLICKIN'’

GOOD!
ALICE DOESN'T MAKE YﬂU WﬂNDEB

RADIO LISTENERS ARE QUALITY SHOPPERS

When it comes to appliances and electronics,

radio’s the best way to reach people who are ready Televisions VCRs
tc buy. Based on Scarborough Research’s data, Time and again, one of the
when heavy radio listeners shop for electronics, recurring questions eve,'y '
they’re more likely to buy and less likely to just m‘;;; ;;:t::; siilc;,s,', 1155'
browse. And they’re more likely than the average a question that 58% of lis- "1 !
consumer to shell out B-I-G bucks for the high- teners would like to see an- |
end gear. These are some serious shoppers! 105 12) 113 107 I 108 | | 154 swered online, according to
$250-  $500-  $1000+ $250-  $500-  $1000+ the. most recent Arbitron/ z Mt
Bought Electronic Equipment (last 12 months) $499  $999 $499 5999 ely e et

Internet study. But very few stations are offering real-time

Radio listeners ]151.3% playlist information.
o WHERE THEY’RE READY TO SPEND KLLC/San Francisco’s website (wwiwv.radioalice.com) is
Newspaper readers | 48.9% o ) one of those few. Using GetMedia.com’'s “Now Playing” fea-
Television viewers ] 44.2% In'many markel‘s, heavy radio llslene.rs are preparing ture, the website’s homepage shows the last 10 titles played
to spend a lot of money on large appliances. Here are by the station. Positioning your cursor over a title displays
L the places where they're most likely to spend $500 the artist, the CD cover and the time the song was played.
What Radln L|Steners spent or more in the next year (index average:]o()): Cllckmg on the title giVeS you the chance to find out more
(last 12 months; index average = 100) information about the CD or buy it over the ‘Net.
CD Plavers Stereﬂs ) This technology accomplishes several things — as a mar-
1 Des Moines 1136 keting device, it serves as a real-time testament to the station’s
musical variety; as an informational resource, it gives listen-
2 Daymn I 131 ers an alternative to calling the station; as an e-commerce
3 Charlotte 1121 tool, it’s instant gratification for impulse buyers. It's certainly
= Lo an interesting system — good now, but with room for im-
116 125 145 114 118 133 4 Birmingham j121 provement. It'l] be interesting to see how it evolves.
5 Detroit 120 - -
$250- $500-  $1000+ $250- $500-  $1000+ I What makes your website _“finger-cliqkin‘ good”? E-mail a short explanation and/
$499 $999 $499 $999 Source: Scarborough 1998 Release 2 survey or screen shot along with an active URL to MMS Editor Jeff Axelrod at

jaxelrod@rronline.com with “FCG Site” in the subject line.

FOURWEEKS FORWARD _sales & Promotion Planning Calendar

October 24-30 National Magic Week; Peace, Friendship and Good Will Week;
National Cleaner Air Week; National Hug a Vending Machine Week; National Forest Products Week

October 24530

National Bologna Day
Feast of Good & Plenty
United Nations
established (1945)
The first nylon
stockings go on sale

25

Punk for a Day Day
Sourness Day
National Greasy Foods
Day

The charge of the
Light Brigade (1854)

Mincemeat Pie Day
National Mule Day

Doonesbury debuts
(1970)

@

National Potato Day
American Beer Day
First commercial radio

license granted (KDKA/
Pittsburgh 1920)

@_____.__,-‘

National Chocolate Day
Time Day

Fingerprints first used
by potice (St. Louis,
1904)

Statue of Liberty

30;
Buy a Doughnut Day
National Candy Corn

Day

See What's in the Back

of the Fridge Day

Laugh for No Reason
Day

Oatmeal Day

National Hide From
Everyone Day

Stock market crashes

(1929)

unveiled (1886) {1929)

Free Admission

(e ond eorn thous ands Ofy,
b,

alable. 680 cities.

oW appadio ™

a/, .
/ﬁ“ﬁ and full sound with streamin

mediahub networks

1-877-424-HUB1

www.mediaghub.net

Come Early. Be Happy.

www.americanradiohistorv.com
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STATION

HOW T0 BE MASTER OF YOUR OWN DOMAIN NAME

Continued from Page 1

up for auction, including loans.com (it says it already has a
$1.1 million offer for it), fiouses.com, taxes.con, exams.com,
happybivthday.com, pager.com and some 85,000 others.

* A Venezuelan online casino shelled out $1 million to
buy wallstreet.com. Visitors to that website will be able to
place wagers on stock movements without having to in-
vest in the stocks themsclves. But the big winners in that
deal may be the previous holders of wallstreet.com: the
owners of a Tucson Internet service provider— one 32 years
old, the other 24 — who invested in the domain name five
years ago for the $70 registration fec.

o Asmall, financially troubled company in Northern
California that manufactures sales automation software
has said its domain name may be the only thing that sepa-
rates it from bankruptcy. Officials at Endpoint! say its
URL, isales.con, could be worth enough money to pay
the company’s debts. It plans to auction the address later
this month.

o And in the granddaddy domain deal of them all,
Compaq Corp. paid a reported $3.35 million to buy the
altavista.com domain from AltaVista Technology. Compaq
had earlier purchased the AltaVista search engine, but that
deal didn’t include rights to the companion web address.
The figure is the highest yet paid for a URL.

Webheads have already given a name to people who
buy up domain names on speculation: cybersquatters. The
practiceis perfectly legal aslong as the “squatters” are sit-
ting on generic words (such as loans.con). There’s another
breed of squatter that poaches on trademarked names.
Those guys are treading on murky legal ground.

Hamburger chain Wendy’s is suing a Dallas company
for registering a series of domain names that use the
Wendy’s name, including wendys.org, wendysrestaurant.com
and others that could give the impression the addresses
belong to the fast-food company. The company is also ac-
cused of trying to extort payments from Wendy's and at
least 10 other companies, including Miller Brewing, Coca-
Cola and Sony Corp.

The courts have generally been sympathetic to the
trademark holder in URL disputes, and now the U.S. Sen-

ate has taken the first step in putting an anti-
cybersquatting law on the books. Utah Republican Orrin
Hatch, who was offered the senatororrinhatch.cont domain
for $45,000, has convinced his fellow senators to pass a
law that would stop those who try to make a profit on
domain names that are the same or “confusingly similar
to” a trademarked word or phrase. The trademark owner
would be permitted to sue for damages and assume own-
ership of the domain name.

In addition to congressional action, the organization
that administers website addresses, the International Cor-
poration for Assigned Names and Numbers (ICANN),
has adopted a policy requiring website address applicants
to submit to binding arbitration if there is a dispute be-
tween trademark holders and domain name speculators.
Some observers hope that not only will this curb
cybersquatting, it will also curtail “reverse domain name
hijacking” — a process by which a trademark holder takes
legal action against anyone whose website address in-
cludes the trademarked name, even enthusiast sites.

Afederal judge has already made one ruling against a
big business: Hasbro, the manufacturer of the mystery
game Clue, was rejected in its request to obtain theclue.com
domain from a consulting firm called Clue Computing.
The judge ruled that Clue Computing can keep the do-
main because of the lack of overlap between its business
and Hasbro’s. The judge went out of his way to point out
that Clue Computing was using the URL for legitimate
purposes and was not engaged in cybersquatting.

The confusion over website addresses extends beyond
corporate America. If you want to find out the latest hap-
penings in the executive branch of the U.S. government,
the best place to start is at whitehouse.gov. But if you acci-
dentally type inwhitehouse.com, you'll stumble into a porn
site. The operator of the whitehouse.com site acceded to
White House pressure by removing pictures of Bill and
Hillary Clinton from the site, but he insists on calling his
models “first ladies.” The maker of White House brand
apple juice would also like the porn operator to give up
whitehouse.com, but the holder has thus far refused to re-
linquish his rights to the lucrative site —either to the presi-
dent or to the juice makers.

Do you have a great website address you'd like to use? It takes less than
$100 to complete the whole procedure. But there aren’t a lot of meaningful
.com web addresses left. Wired magazine ran a list of known websites
through a 25,000-word dictionary, and there were just 1,760 words left!

The situation gets a lot better when you choose proprietary, trademarked
names that aren’t in a dictionary. Most emerging companies deveiop a
unigue name for themselves for just this reason (though yahoois a
dictionary word).

Until recently the only company abie to process an application for a URL
was Network Solutions, a vendor hired by the U.S. Commerce Dept. The
government has since turned over domain name oversight to the
International Corporation for Assigned Names and Numbers (ICANN),
which, in turn, has selected several dozen companies to process domain
name requests. A few of these include NameSecure.com
(www.namesecure.com), register.com (www.register.com) and America
Online (www.aol.com). More are coming online as you read this: Call up
your favorite search engine and type in “domain registration” for additional
companies.

All of these companies can only sell domain names that end in .com, .net
and .org. Other top-level domains, such as .gov, .edu and .mif are reserved
for government, educational institutions and the military, respectively.

Although addresses that end in .net are designed for companies that
provide Internet “backbone” services, and addresses that end in .org are for
nonprofit organizations, you'll find quite a few commercial outfits using
these addresses. In fact, to avoid a repeat of the whitehouse.com
embarrassment, it's best to register your trademark with as many .com, .net
and .org &ddresses as you can.

This advice may also extend to foreign domain names: Amazon.com has
taken legal action against a Greek businessman who operates
Greekbooksonline at www.amazon.gr (websites outside the U.S. generally
end their domain names with a two-letter abbreviation of the host country’s
name). This website advertises itself as “Greece’s Biggest Bookstore™ and
sells Greek-language books, music and software — and has a website that
looks remarkably like the Amazon site in the U.S.

Aninitiative to start additional top-level domains is in the works. It's
possible that by the end of the year a series of new extensions will be
available to businesses and organizations, including .info (for information
service providers), .shop (retailers), .web, .rec, .firm and so on. Much like
the phone company area code crisis that's going on around the country,
new top-level domains may be the only way a fresh batch of domain names
can be obtained.

There are a few databases you can consult to determine if a domain name has
been taken. The granddaddy of these databases is the “whois” server. Go to
Network Solutions at www.networksolutions.com and select “WHOIS search”
from the menu bar. Another site, Domainsurfer (www.domainsurfer.com),
maintains a similar database of addresses. For a daily updated list of dropped and
acquired domain names, go to DomainGames (www.domaingames.com).
Allwhois.com (www.allwhois.com) has a domain name database that includes
international addresses.

hear. here._

reach more listeners.
increase market share.

generate revenues.

Unlimited Bandwidth « Unlimited Streams

contact: Affiliate Relations Department
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www.americanradiohistorv.com

888.643.6782 ® sales@webradio.com

powered by

r5Em


www.americanradiohistory.com

Who ere we as Americans?
Where are we going as a country?

What should we as citizens care ebout?

Hosted by fo*mer Speaker of the House
Newt Gingrich, The Age of Possibilities
is a daily 90-second commentary about
the people whao make America succeed
and how they, as citizens, are changing

the world arcund them.

From his travels across the country,
Newt believes technology and
education are transforming society.
And the knowledge. ideas, solutions
and opportunitizs ate empowering
individuals tc conirue to make.

this country great.

Draw listenefs and s;Sdnsc;Es to ar
exciting daliy featare th_at wsu introduce
them 10 the people tﬁa_i\ma%e
Americ astroag ol T
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For more informatian contact your Pfemiéfe Networks representative at 212-445-3919
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Newsbreakers

Ex-Mobile GM Sues
Station Owner For
Breach Of Contract

Bill Phillips — who was dis-
missed as GM of Barry Wood's
WAVH-FM & WZEW-FM on Sept.
13 — has sued Wood for breach of
contract.

According to a copy of the law-
suit obtained by R&R, Phillips
claims that he and Wood, an Ar-
lington, VA-based communications
attorney, purchased WAVH in 1988.
Phillips alleges that Wood advised
him at the time to keep his name off
the FCC license application for the
station because of Phillips’ interest
in two other stations in the market.
Wood denied this allegation, telling
R&R he applied for the WAVH
construction permit only in his
name.

Phillips further alleges that Wood
failed to transfer WAVH to a corpo-
ration that would be owned by both
of them, then bought WZEW in his
own name despite Phillips’ claim
that he was supposed to be a part-
ner in that deal as well. “It was my
application and only my applica-
tion,” Wood countered, adding that
the WZEW allegation is “slander-
ous.”

The complaint further claims that
Wood did not accept an offer from
Cumulus to buy the stations for
$8.1 million, and therefore Wood
and Phillips missed realizing a
profit of $6 million. The contract
violation cited by the document is
that Wood failed to make incentive
payments to Phillips equal to 10%
of the stations’ annual net income
for up to four years.

“Phillips was paid more than he
was entitled to according to the
terms of his employment agree-
ment,” Wood said. He added that
Phillips was fired as GM of the FM
combo due to “classic insubordina-
tion” as a result of disobeying an
order from Wood that the format on
WZEW not be changed. Over La-
bor Day weekend, the station
dropped its Adult Alternative for-
mat to become ““The *80s Channel.”

The suit asks for unspecified
compensatory and punitive dam-
ages.

Kidwell

Contiriued from Page 3

was BS'ing him; he could see
through it”

Kidwell, who was based at
Connoisseur's headquarters in
Westport, CT, began his radio
carear intha 1950s, atter mili-
lary service in Korea. His first
job was as a part-time disc
jﬂckﬂy and he later moved into
programming. Ha workad In
sales, then rose up the ranks
from sales manager to GM.

He is survived by his wife, -
Pd.-adaughter, holhy-and two
5005, Maktheerarid Kirk,

-Funerdl services will be held
Salurday, Sepl. 25, in Dayion,
Contributions ¢an be mada to
the Ametican Haart Assotiation,

WW1 Holds On To RADAR Lead

1 AMFM’s Sapphire net makes impressive debut

W estwood One’s CNN Max network held on to the top spot among
the rankings of sales networks, according to RADAR 62 network

EXECUTIVE ACTION

Gimblin Joins WW1 As Dir./Northwest Sales

regg Gimblin has been named Director/Sales, Northwest Region for

radio ratings. The limited inventory (28 broadcasts) network holds a strong
lead in adult demos. Premiere Radio’s AM Drive network ranked second,
while AMFM’s Sapphire network debuted in third place.

Among ratings to individual commercials, Premiere’s AM Drive has the
most-listened-to position (6:45am, M-F). ABC’s Paul Harvey holds five of
the remaining top 10 positions, and ABC's Prime network has the remain-
ing four top 10 positions.

RADAR information is published by Statistical Research Inc. and pro-
vided to R&R by the major radio networks.

RADAR 61 RADAR 62 % Change

Audience* Audience*
1. WW1 CNN Max 7,124 7,154 +0.4%
2. Premiere AM Drive 5,442 5,329 -2.1%
3. AMFM Sapphire — 4,296 o
4. ABC Prime 3,305 3,251 -1.6%
5. WW1 Source Max 2,714 3,013 +11.0%
6. Premiere Axis 2,602 2,516 -3.3%
7. AMFM Diamond 2,225 2,454 +10.3%
8. ABC Advantage 2,048 2,303 +12.5%
9. WW1CBS 2,045 2,022 -1.1%
10. Premiere Focus 1,599 1,957 +22.4%

Westwood One. He will be based in the company’s San Francisco
office and report to Sr. VP/Western Sales Paul Gregrey.

“'m very excited to be the Westwood One representative here in the
heart of the e-commerce world of the Pacific Northwest” Gimbilin stated. "1
believe that my experience in this territory will open doors to increase rev-
enue into the millennium, especially from the burgeoning ‘dot-com’ busi-
ness.”

Gimblin was most recently a Sr. AE at AMFM’s KKSF/San Francisco.
He has more than 12 years of radio and agency experience, having worked
as a private corporate sales and marketing director.

Alan Lands Launch Dir./Affiliate Mktg. Post

T odd Alan has joined Launch Radio Networks as Director/Affiliate Mar-
keting. In his new post, Alan will be responsible for coordinating the
sales of the networks’ programming services and managing the current
and future syndication of the company’s show prep service to client radio
stations.

“Todd brings a wealth of experience in both on-air and online syndication
to Launch;” company VP/Affiliate Marketing Ron Rivlin said. “l know our
affiliates will enjoy working with him.” Alan previously served as Affiliate
Sales Manager/Northeast Region for Onradio.com. Before that he was
founder and President of Alan Artist Development. Alan also served as the
recording studio manager for Donald Fagan.

Launch Radio Networks is the former SW Networks, which was pur-

Source: RADAR 62, summer '99, 12+ AQH persons, M-Su, 6am-mid.
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Droz Chairman, Urie Presndent At UMVD

Universal Music & Video Dis-
tribution has promoted Henry
Droz to Chairman. Based in Los
Angeles, Droz continues reporting
to Universal Pictures co-Chairmen
Brian Mulligan and Stacey Snider,
and Universal Music Group Chair-
man Doug Morris and Vice Chair-
man Bruce Hack.

Concurrently,, UMVD has el-
evated Jim Urie to President and
expanded and realigned the respon-
sibilities of UMVD co-Exec. VP/
GM Craig Kornblau, who was re-
cently promoted to President of
Universal Studios Home Video.

“We are delighted with the team
of Henry, Jim and Craig,” Mulligan
said. “They have efficiently inte-
grated the selling of video and mu-
sic product, forming the largest and
most effective single sales force for
entertainment products in the U.S.”

Morris noted, “Henry is one of
the true architects of modern distri-
bution and has played a vital role
in UMVD’s growth over the last
three years. We are very pleased
that Henry will continue to provide
strategic and administrative leader-
ship for our distribution company.
Jim is one of the best distribution
executives in the business and has

Urie

Droz

well-earned this promotion to Presi-
dent of UMVD. Together with
Craig’s impressive skills and expe-
rience, this is a team second to none
in the industry.”

Previously UMVD President,
Droz joined the company in 1996
after a lengthy career at WEA Dis-
tribution, where he was President/
CEO for 16 years. Droz has more
than four decades in the music dis-
tribution business, beginning his
career working in the Decca
Records branch in Detroit and later
serving as Branch Manager. Soon
after, he established his own inde-
pendent distribution company, Arc
Distributing Co., during the early

UMVD/See Page 29
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WLKW/Providence Catches The ‘Buzz’

Back Bay Broadcasters flipped
Nostalgia WLKW-AM/Provi-
dence to Talk last Monday (9/20)
with the new moniker “AM 550,
The Buzz.” Station VP/GM Bonnie
Gomes has enlisted former
WRKO-AM/Boston PD Kevin
Straley as an in-house program-
ming consultant and tapped Mike
Delomba, from crosstown Talk

competitor WPRO- AM as Exec.
Producer.

“Although there are two other
Talk stations in the market, we feel
there is still a hole to be filled here
and some needs which are not be-
ing met,” Gomes told R&R. “We
feel our programming focus, strong
talent lineup and the experience in
Talk radio of our entire manage-

www.americanradiohistorv.com

chased by Launch Media in April,

KROQ-FM and KMET-FM,

Clear Channel Taps Carpenter As KXMX PD

eteran Southern California broadcaster Craig Carpenter (a.k.a. Craig
Sea) has been appointed PD of Clear Channel Hot AC KXMX/Ana-
heim, CA. Carpenter had been doing traffic reports the past three years for
Clear Channel-owned Airwatch, but relinquished those duties today (9/24),
“Clear Channel's programming division is great, and [Regional VP/Pro-
gramming] Jack Evans is fabulous,” Carpenter told R&R. “It's been a walk-
in-the-park transition. | get along just great with the staff and can’t think of
very many things I'd change regarding the station’s direction. We're work-
ing on correcting some signal problems that exist in Los Angeles County™
With two prior air personality stints at the station (then known as KEZY),
Carpenter makes his third go-round at what is now “Mix 95.9.” He previ-
ously programmed in Riverside-San Bernardino at KCAL-FM and KFXM-
FM. Carpenter's Los Angeles on-air credits include KNX-FM, KKHR-FM,

Koch, Eureka Merge Radio Promotion Units

ew York-based record company Koch Entertainment and Los Ange-

les independent label Eureka Records have merged their promotion
teams. Under the new structure, Eureka President JoelWertman and Koch
Sr. Director/Promotion Liz Opoka will oversee the alliance,

“Our new alliance with Eureka will further position Koch Entertainment
as a key player in working toward breaking new artists and maximizing
exposure for our already-established artists at radio,” Opoka said. “This
team is poised for great success at solidifying and securing national cover-
age for our bands The Scorpions, Smithereens and many more upcoming
Koch Entertainment artists. It truly is a very exciting time for us”

In addition to Opoka andWertman, the new Koch-Eureka team consists
of Koch Manager/National Promotion Scott Kuchler, Manager/Modern Rock
Promotion Christopher Allen, Northeast Regional Promotion Manager
Chad Coleman and Southeast Regional Promotion Manager Dustin
Goldfarb, along with Eureka Midwest Regional Promotion Manager Andy
Kemp, Southwest Promotion Manager Tiana Patterson and West Coast
Regional Promotion Manager Julie Reiten.

ment team will allow The Buzz to
fill a niche in this market that is not
currently being served.”

The new station will compete
with already established Providence
Talkers WPRO and WHIJJ-AM by
offering a lineup of both local and
syndicated talk shows, including
former WPRO-FM morning man
Mike Butts (6-9am); WOR Radio
Networks’ Dr. Joy Browne (9am-
noon); The Tom & Jerry Show,
hosted by former Rhode Island Lt.

Governor Tom DiLuglio and
prominent local businessman Jerry
Zarrella (noon-3pm); and the syn-
dicated Howie Carr Show (3-6pm).
Gomes confirmed that evenings on
the station will be covered by ABC
Radio’s Stephanie Miller Show and
a variety of sports programming,
including play-by-play of the IHL’s
Providence Bruins (for which
WLKW is the flagship station), as
well as the New York Yankees and
Giants.
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Edison Media Research conducts complete, custom
perceptual research and comes to your market for
a full presentation of the results in two weeks.

1Two Weeks.

We’ve now been delivering on this promise for five years.

When you want to know what’s going on with your stations and
your markets you want to know now. That’s why we developed the
ability to turn around complete market studies in a fraction of the
time it takes most other companies. We deliver music testing infor-
mation faster, too.

Our unique methods have made Edison the radio industry’s survey

research leader. In addition to working with hundreds of radio
stations around the world, we are the company
which has uniquely provided the industry with
vital information such as the results of our At-
Work Listening study, Internet Radio studies,
Country Radio study, and our new Spot-Load
study.

We aren’t former GMs or PDs. We are real
researchers, the ones that CNN and CBS News
rely on to call elections, and the ones that the
New York Times and Washington Post select to
perform exit polls on election day.

N,
S—
- Faster information is better information. Are
you still waiting six weeks for your research provider to answer
your vital questions? Call Edison today and find out how quickly

the best information can be delivered.

| and understandable.’

;

We’re working with some of the
premier radio operators in the
world:

| Dave Lange

VP of Programming

| Capstar Broadcasting -

Central Zone:

“If you want innovative answers
to shed a light on your program-
ming questions, Larry Rosin and
his team make it quick, honest

»

Chris Byrnes
Corporate PD
Affinity Radio Group
Hamilton Ontario:

“Edison moved fast, knew the

| right questions to ask, and twice

delivered complete market stud-
ies in under two weeks - and
we’re in a different country!”

| Lynn Bruder

President, COO
Y100 Philadelphia:

“What I love about Edison
Media Research is that they tell
it like it is. Unlike other research
companies, they don't blow
smoke. They devised the strategy
that knocked out our main com-
petitor.”

edison media research

America’s Fastest Growing Market Research Company*

(908) 707-4707 / fax (908) 707-4740 / e-mail LarryRosin@aol.com / www.edisonresearch.com

*Ad Age, 1994-1999

www.americanradiohistorv.com
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New Adds
- Include: KRBE,
KZHT, WZPL
AND WQZ0 .

her long awa ted new album

featurmg the new smgle

. UPCOMING TV PERFORMANCES |

5 |
| *VH-1 HARD ROCK LIVE & BEHIND THE MUSIC-10/9 |
- ROSIE O'DONNELL-10/4 :
. +DAVID LETTERMAN-10/6

. IRAKING AT MULTIPLE FORMATS"*

. *REGIS AND KATHIE LEE-10/7
~ ¢ JAY LENO -11/26

* VH-1 “ARTIST OF THE MONTH"
-DECEMBER

.WPLJ KYSR  KLOS
- WTMX WXRT
WSTR
KXXM

L

v KDUK
WDVE
 WXPT WWXM KINK

BDS Triple A: 2-2*

produced by melissa ether dge and 1ohn shanks
mixed by chre lord-alge
manag@ment wf leopold management inc

wwWw americanradiohistorv.com

WAKS

KACD
WKal

. KPLZ

KBBT
KBKS
KQMB
KTCZ

"KLLC WXKS
WXPN"*

WBMX Y100
KYKY WVRV
KALC KMXB
KBCO KRBE
WNOK KKRD
KBEE WYEP
KMXV WOQOAL

STARTING TO REQUEST AND CALL-OUT AT
; B94, KYSR, KFMB, KBBT, WSSR AND WSTR
BOS TOP 40: Debut 39* R&R CHR Pop @D -
BDS Modern AC: 13-12* R&R HotAC ©- O
BDS Adult Top 40: 20-14* R&R Adult Alternative ©@-©

i

15LAND GEF IaM Mussg m
A JNIVERSAL MUSIC CORSEN
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e MIKE HANSEN has been named
GM of Clear Channel's KWMT-AM &
KKEZ-FM/Ft. Dodge, |IA. He most re-
cently served as GSM of Omaha-
based DTN, a farm broadcaster adver-
tising firm.

o BILLY RIDINGS has become Busi-
ness Manager of Journal Broadcast
Group's Knoxville operations: WQBB-
AM, WMYU-FM, WQIX-FM & WWST-
FM. He joins the company from Dick
Broadcasting’s Knoxville cluster, where
he had served a similar position.

e SHERRY MILLER has joined
Scarborough Research asVP/Agency
& Advertiser Sales. She previously
served as Group Acct. Mgr.for Nielsen
Media Research.

National Radio

o DAME-GALLAGHER NETWORKS
has entered an affiliate sales agree-
ment with Online Tonight, a technology
talk show hosted by David Lawrence.
The nightly show airs 10pm-1am ET
and is available fcr weekends. For fur-
ther information, contact John Dame at
(800) 387-2366.

e WESTWOOD ONE presents live
boxing, as undefeated World Feather-
weight Champion Prince Naseem
Hamed battles Cesar Soto on Oct. 22
at 7:45pm ET/4:45pm PT; (212) 641-
2057.

Records

e JORGE PINO

. BirTHS

WAPL/Appleton, WI PD Joe
Calgaro, wife Jill, son Jacob
Michael, Sept. 20

CONDOLENCES

Singer Frankie Vaughan, 71
Sept. 17.

o KARL SLATOFF
has been named Sr.
Dir./Strategic Mkig.
for BMG Entertain-
ment. For the past [
year Slatoff has
worked on new
business develop-
ment, strategic alli-
ances and acquisi-
tion opportunities
with President/CEOQ
Strauss Zelnick.

Slatoff

e DAV ID
SCHLANG has
been appointed
{ President of Albany,
NY-based OneWay
Records, a division
of Alliance Enter-
tainment. Schlang
founded the labelin
1971 and sold it to
Alliance in 1995. He
then took on a cor-
porate role as Exec. VP/New Business
Development, his most recent position
with the company.

Schlang

e DON MALTER

Newsbreakers

e MILES BRAFFETT is named VP/
Chief Information Officer for BMG En-
tertainment. He rises from VP/IS & T,
BMG North America.

Industry

o THOMAS FRANK has been pro-
moted to COO and MARTIN PLAEHN
has been tapped as Sr.VP/Media Sys-
tems for RealNetworks Inc. Frank pre-
viously served as Sr. VP/Media Pro-
gramming and Publishing; Plaehn joins
the company from Viewpoint Digital,
where he was President.

e NANCY
LOGAN has been
sworn in as 1999-
2000 AWRT Presi-
dent and Chair of
the Foundation of
AWRT. Logan is
Sr. Dir/Media Li-
censing for BMI.

Loga"f;"m

e CHRIS BRENNAN has been ap-
pointed to the board of directors of
BroadcastMusic.com. He presently
serves as Chairman, President and
CEO of One-On-One Sports.

e DOUG TALLEY is appointed Chief
Technical Officer for DMX Music. He for-
merly held the same position at TCI
Music.

Products & Services

® MJI BROADCASTING has created a
new production package for CHR sta-
tions, “Hit Image Radio Kit” The pack-
age includes positioning promos, street
sweepers, station IDs and artist collages.
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NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
(972) 991-9200
Classic Rock

Chris Miller
No Adds

Hot AC

Steve Nichols
No Adds

Starstation

Peter Stewart
No Adds

Touch

Ron Davis
No Adds

ALTERNATIVE PROGRAMMING
Steve Knoll  (800) 231-2818
Gary Knoll

Rock

CREED Higher

QUEENSRYCHE Breakdown

BUSH The Chemicals Between Us
COLLECTIVE SOUL Tremble For My Beloved
KID ROCK Cowboy

Alternative

BUSH The Chemicals Between Us
CREED Higher

FEEDER Insomnia

LIMP BIZKIT Re-Arranged

CHR/Hot AC
ROBBIE WILLIAMS Angels

Mainstream AC

JUOE I'm Sorry Now
STING Brand New Day

Soft AC

Mike Bettelli
ENRIQUE IGLESIAS Bailamos

CHR

Josh Hosler

LENNY KRAVITZ American Woman
SAVAGE GARDEN | Knew | Loved You
ROBBIE WILLIAMS Angels

Hot AC

Josh Hosler
STING Brand New Day
ROBBIE WILLIAMS Angels

Urban Contemporary

Josh Hosler

MARC NELSON 15 Minutes
MOBB DEEP Quiet Storm
SNOOP DOGG B-Please

Alternative

Teresa Cook

BUSH The Chemicals Between Us
JIMMIE'S CHICKEN SHACK Do Right
LIVE The Dolphin's Cry

LONG BEACH DUB ALL STARS Trailer Ras
MARCY PLAYGROUND It's Saturday

JONES RADIO NETWORK
Jon Holiday * (303) 784-8700

Rock Classics
Rich Bryan

No Adds

Adult Hit Radio

JJ McKay

RICKY MARTIN She's All | Ever Had
SHANIA TWAIN Man! | Feel Like A Woman
PAULA COLE BAND | Believe In Love

Soft Hits

Rick Brady
RICKY MARTiN She's All | Ever Had

RADIO ONE NETWORKS
Tony Mauro * (970} 949-3339

N
i

AR AN

Dir/Mktg., A&R for
PolyGram Latino
us.

Finance for The [i
GRP Recording [
Company.

Mailter

Er
|

THE LOOSE

Mike Vincent — Mornings
WRWD-FM/Poughkeepsie, NY
(914) 691-6485

~ Changes

Country: Chuck Edwards joins
Linda Lee as afternoon co-host at
WYCD-FM/Detroit.

Sports: Jay Glazer joins WFAN-
AM/New York as its NY Giants beat
reporter. He'll also host Monday
Night Giants and co-host Monday
Night Jets with Bob Wischusen.

Religious: David Pierce rejoins the
K-LOVE Radio Network for middays
and creative production duties.

Rock: Ken Allen returns to
WPXC/Cape Cod, MA for after-
noons and imaging duties ... KCLB/
Palm Springs, CA PD/MD Tish
Lacy fills the midday opening ...
Former WKLQ/Grand Rapids after-
noon driver Andy O’Riley joins
WMRR/Muskegon, MI as MD/

morning host ... KDOT/Reno’s area
code has changed from 702 to 775.

Talk: KCBQ-AM/San Diego un-
veils its new lineup: Mike
Gallagher (5-9am). Dennis Prager
(9am-noon), Michael Medved
(noon-3pm), Oliver North (3-6pm),
Ken Hamblin (6-7pm and 10pm-
midnight)., David Gold (7-10pm)
and Roy Masters (midnight-2am).
Paid programming will air overnight.

has been pro- ] | ltisavailable as a market-exclusive sub- Lite A | HotAC
moted from VP/ B oIS scription service. For further informa- | ite AC | D,
nance & Adminis- \ i I (212) 896-5228 JIM BRICKMAN/MICHELLE WRIGHT Your Love Yvonne Day

GM 1o SrVP/GM | 4 ~vion at Verve el : SAVAGE GARDEN | Knew | Loved You STING Brand New Day
for Sony Latin.Be- ' p1sic Grou

. . p. He NAC New Rock
fore]ommg Sonyin | \as formerly Dir/ PROS O-" s -
1997, Pino was JONATHAN BUTLER Suite 830 teve Lelg

KIRK WHALUM That's The Way Love Goes
JOE SAMPLE #/LALAH HATAWAY Street Life

uc

DESTINY'S CHILD Bug A Boo
METHOD MAN & REDMAN Tear It Off
IMX Stay The Night

MONICA {/OUTKAST Gone Be Fine

BROADCAST PROGRAMMING
Walter Powers ¢ (800) 426-9082
Delilah

Mike Bettelli

98 DEGREES The Hardest Thing
Mainstream AC

Mike Bettelli
No Adds

F00 FIGHTERS tearn To Fly
STONE TEMPLE PILOTS Down

WESTWOOD ONE RADIO NETWORKS
Charlie Cook * (805) 294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

No Adds

Soft AC

Andy Fuller
RICKY MARTIN She's All | Ever Had
ENRIQUE {GLESIAS Bailamos

Bright AC

Jim Hays
RICKY MARTIN She's All | Ever Had

e e e e e

NextMedia

Continued from Page 1

CEO of OmniAmerica Communica-
tions and founder of OmniAmerica
Wireless, have teamed to form
NextMedia Group. a new radio
company that may also include
outdoor and Internet divisions in the
future.

NextMedia made its first pur-
chase on Monday (9/20). paying
$15 million for Rambaldo
Broadcasting’s four-station cluster in
Erie. PA (WFLP-AM. WLKK-AM,
WRKT-FM & WRTS-FM). Dinetz
told R&R that NextMedia will be
looking to buy stations all over the
country in markets where the com-
pany can buy a strong signal and

compete for top ratings. “We didn’t
raise all this equity to buy a radio sta-
tion in Erie for $15 million,” Dinetz
said.

Dinetz has maintained a relatively
low profile in the industry since
Chancellor merged with Evergreen
Media in September 1997. He was a
co-founder of Chancellor Broadcast-
ing with Hicks, Muse, Tate & Furst
in 1993, helping to build consolidated
revenues for the company from $26.3
million in 1994 to $128.9 million in
just the first six months of 1997, be-
fore the Evergreen merger.

He worked for a brief time as
Capstar COO. but since then he has
been biding his time, watching the in-
dustry. Hirsch. who was most recently
President/CEO of OmniAmerica, has

been out of the business since the
company merged in late 1998 with
American Tower.

Both are 40% owners of the new
company. They met and became
friends, according to Dinetz, when
Dinetz’s Chancellor purchased
OmniAmerica Communications. Be-
coming partners seemed natural to
the two men, who never planned to
stay out of the industry for too long.
“We're much too young to call it a
career.” Dinetz says.

NextMedia should be making
more purchases by the end of the
year, Dinetz said. Though he
wouldn’t give specifics. he said he
expected to announce two more pur-
chases by the end of the year in mar-
kets similar to Erie. Beyond that.

WwWWWwWainericanradiohistorv.com

Dinetz was cagey when asked where
he saw NextMedia in the grand
scope of the industry.

“We have our sights set: we have
a strategy.” he said. At the end of
the day this is a battle, and you have
to keep yourself close to the cuft.”

Financing NextMedia

If NextMedia is to compete with
radio’s major groups, it is going to
need deep-pocketed backers. Right
now the group is being financed with
personal equity from Dinetz and
Hirsch and by financing from three
institutional investors. Dinetz said.

NextMedia also used an interesting
strategy to save money on the Erie
purchase. offering Rambaldo a stake
in the company for a $3 million re-

bate on the sale of the Erie cluster.

Dinetz seems confident that he
can grow NextMedia quickly. He is
certainly the right person to do just
that: With Chancellor Broadcasting,
Dinetz took the company from a
two-station, single-market group to
owning 51 stations in 14 markets in
just three years.

Right now business is booming
across all industries. he said, and if
he and Hirsch had success when
business was bad. they'll have no
problem turning a profit in this bull
market. If he follows the pattern he
used to build Chancellor Broadcast-
ing into an industry giant, whe
knows how long it will be before
NextMedia starts sniffing out the
public markets?
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Show Prep

R olling Stone ranks the “Great-
est Concerts of the '90s,”
providing a behind-the-scenes
look at the best performances
from the last decade: Madonna'’s
Blond Ambition tour, Lollapalooza
‘91, Nirvana’s 1991 sojourn and
Metallica’s Snake Pit tour, among
others. “If | wasn’t completely
wrecked — scratched, blood
somewhere, torn clothes — |
didn’t feel like | played hard
enough,” recalls Pearl Jam’s
Eddie Vedder, who toured with
The Red Hot Chili Peppers and
The Smashing Pumpkins in'91.

Strange But True

Entertainment Weekly's
“Spooky Duo of the Week” goes
to Celine Dion and Frank
Sinatra. On her upcoming great-
est hits package, Dion will “vir-
tually” duet with the late Sinatra
on the title track “All the Way."

Rapper Busta Rhymes will star
as Samuel L. Jackson’s sidekick
in a remake of Shaft (Rolling
Stone).

Don’t Shoot The Moon

“| read the other day that they
sent a rocket to the moon to try
and find water, and they crashed
into the moon. Can you imagine if
they mess with the moon? The
moon decides the tides; the tides
decide every woman's PMS
schedule. These guys have no
idea what they’re in for! Two billion
women who are on the rag be-
cause the moon is fucked up” —
Tori Amos warns us not to
tamper with nature (Rolling
Stone).

From Chicks To Grrris

In a feature called “Good Old
Grrrls,” Newsweek profiles the hot
country trio known as The Dixie
Chicks. The piece talks about the
girls’ fresh sound and attitude
as a savior for country music.
“Fifteen-year-old LeAnn Rimes
singing about commitment?” asks
bandmember Martie Seidel. “You
want to go, ‘Yeah, right.” The
Chicks aren’t picking fights with
bigger stars, however. “People are
trying to say Shania Twain’s not
country,” says Natalie Maines.
“Well, what's ‘country’? Let's make
that country — and then put Buck
Owens back on the radio too.”

Benie With A Problem

People profiles teen sensation
Christina Aguilera. Although
she’s had one of the hottest tracks
this summer with “Genie in a
Botile,” the teenage wonder tries
to be a normal teenager. During
her boyfriend’s prom, however,
things got icy for Aguilera as other
girls greeted her with cold stares
and the dance floor vacated when
“Genie...” was played. "It was
kind of sad,” Aguilera laments.
“All | want to do is be normal. But
really, it's other people who won't
let me be that way.”

ACID ROCK — Buckcherry
frontman Joshua Todd may sing, ‘I
love the cocaine.” on the group’s hit
single “Lit Up,” but it wasn't cocaine
or rock ’n’ roll that saved his soul:
“I think acid saved my soul. | was
probably about 17. It was about
eight hours. Then we went into the
woods, and | looked at this snail for
like an hour. | was like, ‘Man, snails
are so fucking cool, man" (Inter-
view).

Melanie C. (a.k.a. Sporty
Spice) may be releasing a solo
album, but she contends that The
Spice Girls will remain intact. Will
the all-female quartet change their
name as they age? “Spice
Women? Old bags? Can you
imagine us being 40 doing
“Wannabe”? No, we'll always be
girls at heart, no matter how old
we are” (Interview)

“We used an adhesive bonding
glue. | couldn't use Krazy Glue!”
— rapper Lil’ Kim reveals the se-
cret to keeping her pastie on dur-
ing the 1999 MTV Video Music
Awards (People).

Missy In Wonderland

“I never took [my imagination]
to school. When | was home,
that's when | went into a crazy
world. The house was my house,
but when | walked in my room, it
was like | was Alice In Wonder-
land” — Missy “Misdemenor”
Eliiott recalls the fantastic days
of youth (Raygun).

Hollywood Haters

The National Enquirer reveals
“Who Hates Who in Hollywood”
Dueling musicians include Cher
vs. Bette Midler, TinaTurner vs.
Elton John, Whitney Houston
vs. Madonna and Whitney Hous-
ton, again, vs. Janet Jackson.
The 'zine also lists Hollywood's
nastiest one-liners, like this gem
from Boy George: “Sleeping with
George Michael would be like
having sex with a groundhog.”

Who Will Save
Your Hog?

“Recently | did a big outdoor
concert in Florida, and there were
a bunch of bikers there, with the
vests and the big beards and the
teardrop tattoos on their faces,
and they were tough and even a
bit scary. Then when | started
singing ‘I'm Sensitive, these guys
started singing the words, plain as
anything, like it was a Motley
Crue song” — Jewel bonds with
the bikers (Interview).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

GYBERSPAGE

Hot new music-related World

~ Wide Web sites, cool cyberchats
. and other points of interest along
: the information superhighway.

* Tonight (9/24) enjoy a 'Net |

+ talk with Marcy Playground at
. midnight ET/9pm PT (www.
: launch.com).

*Log on to a live chat and au-
dio webcast with Cheap Trick on
Sunday evening (9/26) at 8pm ET/
5pm PT. One hour later, talk it up
with The Bloodhound Gang. Both
events are at www.twec.com.

« Britney Spears may drive you
crazy. but that's OK if you love her
latest hit single! Chat with Britney
on Monday (9/27) at 7pm ET/4pm
PT (chat.yahoo.com).

* Later Monday evening fly away
with Sister 7 at 9pm ET/6pm PT
(chat.yahoo.com).

* Enjoy a live cyber discussion
with Michael Fredo on Tuesday (9/
28) at 9pm ET/6pm PT (www.
sonicnet.com).

* On Wednesday (9/29) be pre-
pared to discuss rock music, not
Chevys, as Chevelie sit in on a
live chat at 9pm ET/6pm PT
(www.sonicnet.com).

* Also on Wednesday at 9pm
ET/6pm PT, chat with Creed
about their latest album (www.
rockonline.com).

« On Thursday (9/30) at 8pm ET/
5pm PT, discuss dense lyrics and

. hard folk with Jethro Tuil. At
. 9:30pm type your talk with Sting.
. Both shows are available at

www.twec.com. :
* Also on Thursday at 8pm ET/

5pm PT, talk live via your computer
: with Filter's Geno Lenardo (chat.
. yahoo.com).

CURRENT

s BLUE STREAK (Epic)

Singles: JAY-Z Girls’ Best Friend
SO PLUSH f/JA RULE Damn (Should've Treated U Right)

Other Featured Artists: TYRESE f/HEAVY D, PRICE, FOXY BROWN
* FOR LOVE OF THE GAME (MCA)

Single: JOAN OSBORNE Baby Love

Other Featured Artists: LYLE LOVETT, VINCE GILL, TRISHAYEARWOOD

* STIGMATA (Virgin Records)

Featured Artists: CHUMBAWAMBA, MASSIVE ATTACK, DAVID BOWIE

* STIR OF ECHOES (Nettwerk)
Single: MOIST Breathe

Other Featured Artists: DISHWALLA, GOB, BETH ORTON
* MICKEY BLUE EYES (Milan/BMG)
Featured Artists: ROSEMARY CLOONEY, DEAN MARTIN, LOUIS PRIMA

* TARZAN (Walt Disney Records)

Single: PHIL COLLINS You'll Be In My Heart
o WILD WILD WEST (Overbrook/interscope)

Singles: ENRIQUE IGLESIAS Bailamos

WILL SMITH Wild Wild West

Other Featured Artists: BLACKSTREET, FAITH EVANS, SLICK RICK
* AUSTIN POWERS: THE SPY WHO SHAGGED ME (Maverick)

Single: LENNY KRAVITZ American Woman

Other Featured Artists: BIG BLUE MISSILE, BURT BACHARACH &

ELVIS COSTELLO

* DETROIT ROCK CITY (Mercury/IDJMG)
Singles: EVERCLEAR The Boys Are Back In Town
PANTERA Cat Scratch Fever
Other Featured Artists: KISS, VAN HALEN, DAVID BOWIE

» THE ACID HOUSE (Capitol)

Featured Artists: BETH ORTON, BELLE & SEBASTIAN, CHEMICAL

BROTHERS

COMING

* DRIVE ME CRAZY (Jive)

Single: BRITNEY SPEARS (You Drive Me) Crazy
Other Featured Artists: JARS OF CLAY, MATTHEW SWEET,

BACKSTREET BOYS
« SWING (RCA Victor)

Featured Artists; LISA STANSFIELD, GEORGIE FAME, IAN DEVANEY
o THAT'S THE WAY | LIKE IT (RCA Victor)
Featured Artists: OCTOBER CHERRIES, ZUL, JAI

“Music & Movies” lists current and coming film soundtracks according to box-
office standing, as well as singles appearing on R&R's format charts and other |
featured artists. To submit soundtracks for inclusion in this column, contact R&R |
Associate Editor Frank Correia at (310) 788-1658; fcorreia @ rronline.com.

. 1994/The tribute album

; MONDAY, OCTOBER 4

1970/danis Joplin, 27, is found dead of

a heroin overdose in Los Angeles.

1982/At the Ritz in Manchester, England,

The Smiths perform for the first
time.

The Smiths debut and de-
clare: “Strangeways, here we
come!”

- 1994/The Rolling Stones’ Voodoo

Lounge tour becomes the highest-
grossing tour in history, surpass-
ing Pink Floyd's $103 million
record.

"f Born: Helen Reddy 1942, Chris Lowe

(Pet Shop Boys) 1959

|  TUESDAY, OCTOBER 5

- 1962/The Beatles’ first single, “Love Me

Do,” is released in the U.K.

© 1992/Former Temptation Eddie Kendrick,

52, dies of lung cancer.

Common
Thread: The Songs of The Eagles
wins Album of the Year at the
Country Music Assn. Awards.

- Born: Steve Miller 1943, Brian Johnson

(AC/DC) 1949, Bob Geldof 1954

WEDNESDAY, OCTOBER 6

1968/The musical variety show Hee-Haw
debuts on CBS-TV.

1973/The American Country Countdown
premieres.

1980/The Bee Gees sue their manager
and PolyGram for $200 million,
charging misrepresentation and
fraud.

1994/Glenn Frey undergoes colon sur-
gery. He'll recover fully.

THURSDAY, OCTOBER 7

1950/Frank Sinatra debuts on TV and
signs a five-year contract at
$250,000 annually.

1987/Diana Ross gives birth to son Ross
Arne Naess.

1994/Attempting to terminate their
multiyear contract due to artistic
and creative differences, Metallica
sue Elektra Records.

Born: John Mellencamp 1951

FRIDAY, OCTOBER 8

1980/In Pittsburgh, Bob Marley collapses
onstage during his last perfor-
mance. He's later diagnosed with a
fatal brain tumor.

1984/Anne Murray becomes the first fe-
male to win CMA’'s Aibum of the
Year award.

1987/Chuck Berry receives a star on the
Hollywood Walk of Fame. His film
biography, Hail, Hail Rock & Roll,
premieres the same evening.

1990/Tennessee Ernie Ford is inducted
into the Country Music Hall of
Fame.

e

Born: Johnny Ramone (Ramones) 1951

SATURDAY. OCTOBER 9 |8

1966/At a London art gallery, Jahn
Lennon meets Yoka Ona for the
first time.

1973/Elvis and Priscilla Presley divorce
after six years of marriage.

1990/More than 1000 stations nation-
wide commemorate the late John
Lennon’s 50th birthday by simul-
taneously playing “Imagine.” It's
the largest live broadcast in his-
tory.

Born: John Entwistle (The Who) 1944,
Jackson Browne 1948, Sean
Lennon 1975

SUNDAY, OCTOBER 10 |8

1965/The Supremes make the first of
several appearances on The Ed .
Sullivan Show.

1976/EMI outbids Polydor and signs The
Sex Pistols for 40,000 pounds.

1979/Fleetwood Mac receive a star on
the Hollywood Walk of Fame.

1988/Loretta Lynn and Roy Rogers are
inducted into the Country Music
Hall of Fame.

1992/Michael Jackson receives $20
million from HBO for the rights to
broadcast his Dangerous concert
from Bucharest. It becomes the
highest-viewed program in HBO's
history.

Born: Oavid Lee Roth 1955, Tanya
Tucker 1958

— Mark Solovicos
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SENVTINAE:

Become a Better PD n
Ezght Houwrs or Less

-

1999 Scl.)edule

Orlando, FL

Thursday, October 14
Wyndham Palace

Columbia, MD
Wednesday and Thursday
November 10-11

Arbitron Headquarters
SPECIAL: Also includes
Arbitron University

Jeff McClusky & Associates
Marketing & Promotwn

| I The Leader "’ll/// /

T VIR 5 MFRIPRATE

PD Seminar sponsors

Arbitron’s “Beyond the Basics” Seminar Helps
You Understand Your Ratings, Listeners and Market
Even Better

Understanding the performance of your station and your listeners is at the heart of every program
director’s job. With an ever-growing list of choices, your job of keeping listeners loyal and your
station on top is harder than ever.

To get an edge on the competition, you need more than data. You need to know how to turn data
into useful information. And that's exactly what the Arbitron PD Seminars can help you do. Some
of the things Beyond the Basics will cover:

¢ How to use quantitative and qualitative data in programming

e The latest radio industry studies from Arbitron

e All the new tools from Arbitron for programmers

Beyond the Basics presents in-depth, unbiased information from experts that's available nowhere
else. You'll learn how to make sense of Arbitron data and make better use of it every day. In short,
Beyond the Basics can make you a more effective PD and help your station become a stronger
competitor.

Seminar Registration Info

Beyond the Basics is only $90 and open to Arbitron clients only. For more information on individual
seminars, visit www.arbitron.com or cafl Bob Michaels at (972) 385-5357.

To register, fax the coupon below to (972) 385-5377.

\

Name Title

Station Phoﬁe

Address

City State Zip

Fax E-mail
- ),

A Ceridian C ompany www.arbitron.com
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Show Prep

e e e e ae

. TARE
o
MUSIC ra.zvuson@ MUSIC PIRST
/ 50.8 million households TOP TEN SHOWS « Britney Spears, The To- BOX OFFICE TOTALS
69.7 million households Isaak i ] 17-19
SEPTEMBER 13-19 night Show With Jay Leno SEPT.
l PLAYS ! l INSIDE TRACKS | (NBC, check local listings for
: . time). , Title $ Weekend
™ SHZ:(SCC[E]RN?‘FL C;x:t'ahange Me E Total Audience » Sugar Ray, Late Show With Distributor ($ To Date) *
UCKCHERRY For The Movies i T .
CHRISTINA AGUILERAGenielnABote 40 23| | LENSteal My Sunshine (95.9 million households) IDaVﬁ %_effef fmatr') (CBS, check 1 Blue Streak $19.20
MARIAH CAREY Heartbreaker 38 24| | TRAINMeetVirgina OC-aAclisaagéa?mrdlz:?é PR Sony* ($19.20)
1 Monday Night Football ’ . Mg 2 ForLoveOfThe $13.04
10 ROCK Cowbay 720 ‘ X L J ‘y 9 Late Night With Conan O'Brien G
BRITNEY SPEARS (You Drive Me) Crazy 32 23 (Dolphins vs. Broncos) (NBC, check local listings for ame
LENNY KRAVITZ American Woman ina A X g Universal* ($1 3_04)
BACKSTREET BOYS Larger Than Life 28 - RED HOT CHILI PEPPERS Scar Tissue 2 Judging Amy time). S
LIMP BIZKIT Re-Arranged 27 - | SANTANAUROB THOMAS Smooth 3 NFL Monday Showcase * George Thorogood, Late 3 TheSixthSense $11.20
JENNIFER LOPEZ Waiting For Tonight 25 17 333::53‘22’%@'2?7’ 4 Frasier Late Show With Craig Kilborn Buena Vista  ($213.27)
PUFF DADDY/R. KELLY Satisty You 23 - NEW I 5 NFL Football (Sunday) i‘CB)S, check local listings for 4 Starg;t/z . ($3$29§252)
) ime). .
SUGAR RAY Someday 23 14 | (CBS, various teams) Stir Of 3.04
TokK 2 12 - ; . 5 ir Of Echoes $3.
MARC ANTHONY 1 Need To Know JENNIFER LOPEZ Waiting For Tonight 6 60Minutes Arfisan (811.85)
TLC Unpretty 22 20 SHANIA TWAIN Man! | Feel Like A Woman . Saturday, 9/25 | :
LEN Steal My Sunshine —_— LOU BEGA Mambo No. 5 ( A Little Bit Of ...) 7 Friends Y, 6 Runaway Bride $2.60
LOU BEGA Mambo No. 5 (A Little BtOf..) 20 11 S ) & ER Sl e R r ]9 Paramount ~ (5144.18)
ENAKED Mam tOf-W( ) ' - 0 10 | LARGE ] 9 Movie (Sunday) Thorogood perform on VH1’s 7 TheThomas Crown $1.95
omen! eakness . . g il il .
RICKY MARTIN She’s All | Ever Had 19 16 (TR e ) Hard Rock Live {midnight). Gl
ver MARC ANTHONY [ Need To Know . .
REO HOT CHILI PEPPERS Scar Tissue o MARIAH CAREY Heartbreaker 10 Miss America Pageant MGM/UA (864.30)
HoTeH o Sund 8/26 8 Bowfinger $1.71
. ERIC CLAPTON Blue Eyes Biue unda .
CHRIS CORNELL Car't Change Me 171 | meLISSAETHERIDGE Angels Would Fall Aduits 18-49 Y, Universal ($62.98)
JIMMIE'S CHICKEN SHACK Do Right 17 10 GO0 GOO DOLLS Black Balioon s Amy Grant stars as a blind 9  The 13thWarrior $1.66
JUVENILEBack That Azz Up 17 g| |CHRISGAINESLostInYou concert cellist in CBS' made- : $29.52
WHITNEY HOUSTON My Love s Your Love 1 Monday Night Football . Buena Vista ($29.52)
EVE/RUFF RYDERS GottaMan % - ENRIQUE IGLESIAS Balamos y Nig for-TV movie A Song From the 10 Mickey Blue Eyes $1.13
SNOOP DOGG/XZIBIT B-Please 6 7 LEN Steai My Sunshine 2 Frasier Heart (9pm). WB (832 69)
WHITNEY HOUSTONMy Love Is YourLove 15 7 ::E’L‘!N'!::Tu'x ESmES :‘I’C':E';ﬁz?e N 3 Friends :
98 DEGREES | Do (Chensh You) 14 12 TRAIN Meet Virgina 4 NFL Football (Sunday) Mon day 9/27 Al( figures rr? millions
GO0 GOO 0OLLS Black Balioon 14 8 (CBS, various teams) 4 First week in release
SANTANAYR. THOMAS Smooth 14 9 [ M ED I UM J 5 NFL Monday Showcase * Garth B_r 00KS, qay Leno. Source: ACNielsen ED!
, - * Tom Waits, David Letterman.
LIL' TROY Wanna Be A Bailer 13 6 CHRISTINA AGUILERA Genic In A Bottle 6 ER «Ice Cube Craig Kilborn
REOMAN & METHOO MAN Tear 1 Off 13 5 ;ﬁ:ﬁ:;ﬂvc:;:en:yssg:‘iga.n ) 7 Dateline NBC (Tuesday) ' ' COMING ATTRACTIONS:
CHRIS ROCK o Sex 13 13| | 0avIO BOWIE Thursday’s Chiid (tie) Will & Grace (9:30pm) UWSTRets StopE e sl el o
LIT Zip-L. BUCKCHERRY For The Movies . Tuesday, 9/28 Lawrence Kasdan-directed
p-Lock 7 9 9 Jud A e Y, ’
- - CHRIS CORNELL Can't Change Me uaging Amy Mumford, starring an ensemble
wrant Thing SHERYL CROW Dificult Kind (tie) Will & Grace (9pm) * Hole, Imperial Teen and cast that includes Ted Danson
BUCKCHERRY For The Movies 17 KIO R[]CKngbgy Marvelous 3 perform on HBO’s and Hope Davis. The film’s Hol-
'NSYNC w/G. ESTEFANMusic Of My Heat 10 7 Ié:’li;r;ﬂeg:rlﬁgl}?TsBcarcykAt one hour.|0ng music series, Reverb |yWOOd soundtrack sports a
POWERMAN 5000 When Worlds Collide 10 5 "N SYNG w/GLORIA ESTEFAN Music Of My Heart Source: Nielsen Media Research (11:30pm). duet by Lyle Lovett & Keb’Mo’
LFO Summer Girls 9 9 JOAN OSBORNE Baby Love *Linda Ronstadt & (a cover of Bob Seger’s “Till It
B.G. Bling Bling 3 2 SMASH MOUTH Then The Morning Comes Emmyliou Harris, David Shines™), as well as a version of
MARY . BLIGE Al That| Can Say g 4| |STINGBrandNewDay CominG NEXT WEEK Letterman. The Coasters’ “Yakety Yak” by
GINUWINE So Anxious 8§ 2 JLCUnprety * Garth Brooks, Conan Phantom Planet. Also on the
J— | CUSTOM ‘ All show times are ET/PT un- O'Brien. soundtrack are Nick Lowe's
jilSgiestinend d less otherwise noted: subtract * Master P, Craig Kilborn. “From Now On_ Billy Bragg &
STAINO Mudshovel § 1 TORIAMOS 1000 Ocefans one hour for CT. Check listings Wilco's “Hoodoo Voodoo” and
FILTER Welcome To The Fold 7 s ES?CF;’EL’?EST'::;?M”;Ei’f‘:’mg‘;gr'a”s for showings in the Mountain Lovett's “Ballad of the Snow
LAURYN HILL Doo Wop (That Thing) 78 MARY J. BLIGE All That | Can Say time zone. All listings subject to Wednesday, 9/29 Leopard & the Tanqueray Cow-
MARILYN MANSON Coma White 7 BRANOY U Don’t Know Me (Like U Used To) change. A boy”
MOBY Body Rock ;s MEREQITH BROOKS Lay Down (Candles n The Rain) * Gloria Estefan, Jose .
i CHEAP TRICK That 70's Song Feliciano, Sheila E. and others
TAL BACHMAN She's So High 6 5 CHEMICAL BROTHERS Let Forever Be Tube Tops perform when PBS premieres a
JAY-Z/JA/AMIL Can | Get A... 6 7 CREED Higher . new Kennedy Center Presents
RICKY MARTIN Livin'La Vida Loca 6 8| ooy (fb”;’;"y . hGr 75'”& gi:ro:sks'a'a n é’;i rL_’Ifg n%f (check local listings for time).
BRIAN MCKNIGHT Back AtOne 6 1 DESTINY'S CHILG Bills, Bis. Bills performance sbecial airs on « Elvis Costello, Jay Leno.
i . 0100 Here With M y * Paula Cole, David Letterman.
SMASH MOUTH Then The Morning Comes 6 EATH Ee\;msl Neveronna Letvouo NBC (Wednesday, 9/29, 8pm). NEW THIS WEEK
EMINEM My Name I 52 GODSMACKKeep Away The following Frank Sinatra
KORN Freak On A Leash 5 8 LAURYN HILL Everything Is Everything Thursday 9/30 titles were released on DVD this
H $
SEVENOUST Denial 5 :ﬁ:&g HI; r|n (;ould Turn Back The Hands Of Time Friday, 9/24 week by Warner Reprise:
SILVERCHAIR Ana's Song (Open Fire) 5 6 SINEAD LOHANWhatever It Takes * SHeDAISY guest-star on « Fitter, Conan O'Brien.
MISSY ELLIOTT AllN My Gril 4 2 MAXWELL Fortunate the Disney Channel's So Weird * Robert Palmer, Craig * A MAN AND HIS MUSIC
NINEINCHNAILSWe're n This Together 4 - MOBY{Badyfock _ (7pm). Kilborn. PART I _ ‘
NOREGAON N . SPEECH Clocks [n Sync With Mine The companion to the previ-
o 4 31 ITYRESElately 000l e e e e .
TYRESE Lately . ously released A Man and His
EMINEM Guitty Conscience 3 17 'WEIRD AL" YANKOVIC It's All About The Pentiums Music, this show was first
ROB ZOMBIE Superbeast ) i
LN G S —_= broadcast in 1966 and show-
FATBOY SLIM Praise You 305 Video airplay from September 27 - October 3 55 miltion households mtlmﬂ cases a session with conductor/
ENRIQUE IGLESIAS Bailamos 37 y Pf;zfer Cohen, A . arranger Nelson Riddle, a
WILL SMITHMiami 3 4 . " rogramming CONCERT PULSE medley conducted by Gordon
TLE No Scrubs 3 9 / 36 million households Avg. Gross ;t_enk:ns and%fts Vtvcl)th f‘f,agcé’
; . i . . Arti in 000s) inatra on wntown” an
WEIRD AL” YANKOVIC ['s AllAbout The Pentums 3 2 ' Cindy Mahmoud | l L] (in .
o )/\ IR \FMusic Programming National TOP 20 1 DAVE MATTHEWS BAND $955.4 These Boots Are Made for
DESTINY'S CHILOBills. Bills, Bils 2 5 & Entertainment 2 PHISH $912.2 Walkin'”
LAURYN HILL Everything Is Everything 2 6 " " OEBORAH COX We Can't Be Friends 3 OZZFEST '99 $goe.g
y : 27. -
LIVE The Dolphins Cry . | Video Pla}’IISt ‘ LIL’ TROY Wanna Be A Baller g gHSE\F"NC :767.5 « SINATRA
PUFF DADOY PE 2000 2 2 :lé Biing Bling JUVENILE Back That Azz Up 6 DYLAN/SIMON $730.2 This program originally aired
BACKSTREET BOYS | Want t That Way 11 WAL TNEYHOUSTON My LovelSounlove ZgSHANETWAIN $695.1 in 1969 and features such clas-
U WINE S ious BRITNEY SPEARS (You Drive Me) Crazy 8 LILITH FAIR $669.0 sics as “Myv Way” “Flv Me to the
BASEMENT JAXX Red Alert 1 JUVENILE Back That AzzUp SNDOP DOGE/XZIBITE-PY 9 NEIL DIAMOND $651.4 ! (}/ ¥ Yk_ dY s "
-Please ” i ”
BEN FOLDS FIVE Don'tChange YourPlans 1 - BRIAN MCKNIGHT Back At One . . a 10 TOM PETTY/HEARTBREAKERS $550.4 Moon” and “My Kind of Town!
BLINK 182 What's My Age Agai 1« SILK Meeting in My Bedroom B.G. Bling Bling 11 REM. $437.5 also contains a film-clip medley
e WL LT T R. KELLY If | Could Turn Back The Hands Of Time 2V HE MHODS IO pasoa that includes “I Couldn't Sleep a
CHEMICAL BROTHERS Out Of Control 1 Q-TIP Vivrant Thing 13 JOHN MELLENCAMP $430.4 ink Last Night" “You're S
N _ . OEBORAH COX We Can't Be Friends TLC Unpretty 14 SANTANA $421.0 LS sEs e g R SIS S
OEATH IN VEGAS Aisha o JAY-Z Girls' Best Friend 112 Love You Like | Did 15 TIM MCGRAW $370.3 tional” and “All the Way:
FAITH EVANS Love Like This 1 - LIMP BIZKIT Re-Arranged Among this week’s new tours:
: ) ART OF NOISE :
POCKET SIZEWaking L . Rap City l LOU BEGA Mambo No. 5 ( A Little 8it Of ..} e efinTE * SINATRA: A MAN AND HIS
STATIC-X Push i [ I D—— MARIAH CAREY Heartbreaker BLACK LABEL SOCIETY g,:lsslgcogé 7"_’;’5;1’:’ REA COUNT
STRETCH PRINCESS Sorry ] EVE Cottontan. BACKSTREET BOYS | Want it That Way CAROLg:\ESg SEINE This spacial firet aired in 1961
UNKLE Rabbit In Your Headlights t 2 JUVENILE Back That Azz Up CHRISTINA AGUILERA Genie in A Bottle DOUBLEDRIVE . Lk TN
with such standards as “Nice
i . METHOO MAN & REGMAN Tear The Roof Off EVE Gotta Man GODSMACK i i
UNWRITTEN LAW Caifin 1 and Easv” “Pennies From
SNOOP DOGG/XZIBIT B-Please MANOY MOORE Cand LONG BEACH DUB ALL STARS n Y nnie
VERVE PIPE Hero v MOBB OEEP Quiet Storm (Remix) andy MARCY PLAYGROUND Heaven.” “The Girl From
VITAMIN C Smile 1 - 0L’ DIRTY BASTARD Got Your Money K-Cl & JOJO Tell Me It's Real Mg%ESKI. MAREN & V\gﬁ% Ipanema;” “The Best Is Yet to
WISE GUYS Ooh La La - el'g;’;é’l'[vl;agm‘"‘ggm" Lt Feian IMX Stay The Night MOTORHEAD/DIO/MAN Come*“ Get a Kick out of You”
ZEN MAFIA California .- NOREAGA O No — MASTER PLight it Up The CONCERT PULSE is courtesy of Pollstar. and “Theme From ‘New York,
) , , Video playlist for the week ending September 19, publication of Promoters' On-Line Listings. (800) New York’”
Video playlist for the week ending Septermber 24. Video playlist for the week ending September 24. 344-7383; California (209) 271-7900.
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Black Radio Month

The Eighth Annual

Saluteto
Excellence

Awards Dinner

honori

Helen I.lttle

Operations Manager “POWER 99" &
Director of Urban Programming for AM/FM, Inc.
Benefitting
Harlee H. Little, Sr. Memorial Scholarship Fund
Thursday, October 28, 1999
New York Sheraton Hotel & Towers

For further information contact:
Cynthia Badie Associates 212-222-9400

DINNER CO-CHAIRS
Vinny Brown
Quincy McCoy
Richard Nash
) DINNER VICE CHAIRS
Dave Allan Jimmy Jam
Kernie Anderson Larry Khan
Brenda Andrews Terry Lewis
Joey Bonner Kevin Liles
Jheryl Busby David Linton
Keith Clinkscales Jules Malamud
Lyor Cohen Gamett March
Sean “Puffy” Combs Kedar Massenburg
Frankie Crocker Barry Mayo
Jocelyn Cooper Antonio “L.A” Reid
Jermaine Dupri Sylvia Rhone
Kenneth “Babyface” Edmonds  Lionel Ridenour
Tracey Edmonds Steve Rifkind
Kenny Gamble Jean Riggins
Jack Gibson Ruben Rodriguez
Vermna Green Tommy Silverman
Demmette Guidry Russell Simmons
Andre Harrell Joe “Butterball” Tamburro
Leon Huff Charles M. Warfield,Jr.
(:athy Hughes (list in formation)
Hal Jackson
DINNER COMMITTEE
Ron Alexenburg Step Johnson
Doug Banks Tony Johnson
Ornetta Barber-Dickerson Chris Jonz
Manny Bella Jazzy Jordan
Dwight Bibbs Eddie Jorge
Kirk Bonin Tom Joyner
Tom Bracamontes Mike Kelly
Eric Brooks Alfred Liggins
Bill Brown Miller London
lygia Brown-Lott Alan Lott
Jeff Burroughs Walt “Baby” Love
Hank Caldwell Mike Mack
James Cochran Michelle Madison
Steve Corbin Gamett March
Doug Daniel Sydney & Susan Miller
George Daniels Rick Nuhn
Shanti Das Bart Phillips
Larry Davis Poke & Tone
Sylvia Davis Kenneth R. Reynolds
Cheryl Dickerson Benny Pough
Don Eason Jackie Rhinehart
Datu Faison Rodney Shealey
Erik Ford Louil Silas, Jr.
Randy Franklin Eddie Sims
Chuck Gamble Ernie Singleton
Jesus Garber Hank Spann
Howard Geiger Ron Spaulding
Tony Gray Jimi Starks
Cynthia Harris Michael Terry
Steve Hegwood Angela Thomas
Sharon Heyward A.D. Washington
Michael Horton Maurice White
Haqgq Islam Hilda Williams
Gary Jackson Jodi Williams
Dorsey James Belinda Wilson
Lionel Job Ken Wilson

Michael Johnson
Ronnie Johnson

{list in formation)
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Gingrich: The Speaker Speaks Out

] Former Speaker of the House launches a daily radio
commentary via Premiere Radio Networks

n the political world of the 1990s, the mere mention of one name always elicits an impas-
sioned response from conservatives and liberals alike: Newt. That’s because, whether you’re
— afan or a foe of the former Speaker of the U.S. House of Representatives, Newt Gingrich

has never been one of those people who can be easily ignored.

It’s been less than a year since
Gingrich left public life to return to
the role of private citizen. Now CEO
of The Gingrich Group, an Atlanta-
based communications and manage-
ment consulting firm, Gingrich also
serves as a senjor fellow at the Amer-
ican Enterprise Institute in Washing-
ton, DC and a visiting fellow at
Stanford University’s Hoover Institu-
tion.

A congressman from Georgia for
20 years and Speaker of the House
from 1995 to 1999, Gingrich is
widely credited as the architect of
the Republican party’s “Contract
With America” and as the leader
and strategist behind the 1994 Re-
publican victory that created the
first GOP majority in Congress in
40 years. In 1995 Gingrich was

named Time’s *“Man of the Year,”
and he is the author of five best-
selling books.

Last month Gingrich launched a
daily 90-second commentary, The

Age of Possibilities (distributed by

Premiere Radio Networks), in
which he plans to address a wide
range of topics, including comput-
ers, the Internet, health and health
care, government, politics and
people.

“The Age of Possibilities focuses
on the many possibilities created by
an era of incredible change and
amazing discoveries combined with
the age-old strengths and ideals that
are uniquely American,” is how
Gingrich describes the feature. “This
is a forum for ideas and optimism,
but also for straight talk and, when

N e e

“I could never be somebody like Rush Limbaugh
who does that kind of long-form, interactive
program every day. I don’t have his capacity

to be a great entertainer.”

Mon. - Fri.

Listen anytime, anywhere . .

NEWT GINGRICH

necessary, outrage — a place to
celebrate our successes, but also
to boldly confront the issues of the
day and the challenges we can't
ignore.”

Although he’s now a private citi-
zen, Gingrich says he still plans to
speak out to Americans about new
ideas he believes will shape our fu-
ture. In the words of Premiere Presi-
dent/COO Kraig T. Kitchin, “Newt
Gingrich has a whole lot to say about
what is good in this country.”

R&R: What is the significance
of your commentary’s title, The
Age of Possibilities?

R o o R R o AR e e e e e
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Last Call For Your E-ddress!

Make sure your e-mail address is included in our
upcoming listing of e-ddresses for News/Talk execs
and hosts from across the country! | want to be sure
to include as many of you in our e-mail database
as possible so that we may all share ideas and
questions via the most effective communication tool
to date: e-mail. If you haven’t done so yet, don’t wait
— send your e-ddress today!

alpeterson@rronline.com

]

Deadline for all submissions is Friday, Oct. 1.

NG: Within the first six months
after stepping down as Speaker, I
found there were many new technol-
ogies, scientific breakthroughs and
exciting things happening out there
that aren’t really being reported or
commented on. [ felt someone with
senior political experience — who is
also very involved in looking at is-
sues like health and health care, the
environment and U.S. leadership
around the world — could have the
opportunity to educate and comment
through a feature like The Age of
Possibilities. 1 see so many new pos-
sibilities opening up for us with re-
gard to things like computers, bio-
technology, space and our leadership
around the globe. [ really believe the
next 20 or 30 years will be very ex-
citing for all of us.

R&R: You've often criticized the
media’s sound-bite approach to re-
porting over the years. Does having
a 90-second feature mean you've
changed your mind?

NG: No. Remember. the average
network television sound bite in the
last presidential campaign was nine
seconds! My commentary is 10
times longer than that. which means
I'm now getting 10 times the length
of time I used to get from the ma-
jor networks. And it’s not being ed-
ited by the other team, it’s being

i For info call Bill Hampton at 877-410-DAVE
1- 4p.m. CST+ SATCOM C-5 Transponder 19

. www financialpeace.com
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edited by people who share my val-
ues. If you've ever watched
C-SPAN, you’ve noticed that, on
the floor of the House, members
normally speak for 60 seconds at
the beginning of the day. So I've
had 20 years to practice getting a
message across in 60 seconds.
Frankly, ['ve found that 90 seconds
is about right. In fact, I think it
would be much harder to do even a
five-minute show.

R&R: Does that mean we won't see
Newt Gingrich hosting his own three-
or four-hour dailv talk show soon?

NG: I could never be somebody
like Rush Limbaugh who does that
kind of long-form, interactive pro-
gram every day. People such as
Rush, in my opinion, are just mar-
velous entertainers, and I don’t
have his capacity to be a great en-
tertainer. You have to respect
someone who can be that good for
that many hours each and every
day. [ would like to teach a course
again, as [ did in the past. It was a
20-hour course broken up into 10
two-hour segments that aired on
cable TV. So I might someday do
that again, or I might be willing to
occasionally fill in for someone on
radio now and then. But. no. I can’t

Continued on Page 28
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Gingrich

Continued from Page 26

imagine doing a live, interactive
radio show full-time.

R&R: Talk radio is often labeled
by its critics as being hosted by a
bunch of — to use their words —
“right-wing wackos” who don’t re-
flect what most Americans really
think politically. What is your view
of the role Talk radio plays as a
part of today’s American political
process, and how representative is
it of “middle America”?

NG: Talk radio is a place where
the American people can talk with
each other, and I believe there are
a wide range of opportunities for
discussion on Talk radio. I do think

that active Americans in the Talk
radio environment tend to be more
conservative, but then I think that
Americans in general are more con-
servative than the Washington press
corps. So in that sense, Talk radio
is reflective of America. If a hard-
core liberal could be as popular on
Talk radio as someone like Rush
Limbaugh, then they would be. It’s
a free country.

R&R: Speaking of labels, one
that’s used by your critics and sup-
porters to describe you is “revolution-
ary.” Are you comfortable with that?

NG: I guess when you look at
the fact that we organized the first
Republican majority in Congress
in 40 years, you could call that a

—

“I'm very willing to let the facts carry me
wherever they may without regard to being
politically correct or, frankly, being
acceptable to either the right or the left.”

*

peaceful democratic revolution. It
was certainly a big change. The
Welfare Reform bill that we
passed has reduced welifare by
more than 50%, and we presided
over the first back-to-back bal-
anced budgets since the 1920s —
those would both have to count as
being somewhat revolutionary.

What I'm working on now — in
the areas of national security, U.S.
leadership in the world and health
and health care — certainly will be
seen by most people as extremely
bold, but I'll leave it to others to de-
cide if it’s revolutionary. I'm very
willing to let the facts carry me
wherever they may without regard
to being politically correct or,
frankly, being acceptable to either
the right or the left. Facts should
lead you to think on your own with-
out having ideological blinders of
any kind.

R&R: Both you and Talk radio
got a lot of criticism last vear for
focusing on impeachment and the
Clinton/Lewinsky scandal. Are you
surprised by how that all played
out?

NG: Yes, I am surprised that a
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man could lie to a federal grand
jury, get fined $90,000 by a federal
judge for lying under oath and, in
effect, survive. With regard to Talk
radio being criticized for focusing
on it, [ might point out that Barbara
Walters’ interview with Monica
Lewinsky was one of the highest-
rated TV programs, if not the
highest-rated, of the last year. So
you have to ask the question: If the
American public wanted to talk
about it and was fascinated by it,
and if Talk radio is responsive to
the American public, how can you
blame Talk radio for doing what the
public wanted? This was a unique
and one-time phenomenon, which,
for the sake of this country, I hope
we never have to repeat.

R&R: With the personal lives of
many public figures, yourself in-
cluded, being endlessly scrutinized
by the media, are we reaching a
point where no one will be willing
to run for elective office in this
countrv?

NG: No, | think they will just en-
dure it. People who care about and
want to lead this country will sim-
ply endure whatever they have to go
through to do that. It makes it pain-
ful and unpleasant at times, but it’s
a very old tradition in American
politics. Thomas Jefferson and Al-
exander Hamilton both subsidized
newspapers to smear each other.
George Washington almost retired
after his first term as president be-
cause he was so angry that the
newspapers attacked his wife, Mar-
tha, for holding high teas as if he
were a monarch.

This is nothing new; this has al-
ways been a rough-and-tumble
country. But I think you will al-
ways find a lot of people willing
to risk public life because the op-
portunity to lead the most power-
ful and complex society in the
world is a remarkable thing. As
for myself, I do not regret a single
day of the 40 years I spent in ac-
tive politics.

R&R: How would you like histo-
rians to remember vou?

NG: If I'm simply remembered as
a man who tried to do what he be-
lieved in and who spoke out frankly
and honestly about what he truly be-
lieved — whether it was politically
correct or not — I think that’s a pretty
good legacy. I would be very comfort-
able being remembered for that.

R&R: Will we see Newt Ging-
rich running for public office in
the future?

NG: I'm very happy as a private
citizen. However, I'd like to point
out that [ am the same age as Ron-
ald Reagan was in the second year
of his first term as Governor of Cal-
ifornia. So I think I'll leave it at
that, and we’ll just see what fate
brings along.

R&R: Finally, what'’s something
about Newt Gingrich that would sur-
prise people?

NG: That I've decided I wasn’t
frustrated enough in private life, so

*

“I've had 20 years to
practice getting a
message across in 60
seconds. I've found
that 90 seconds is
about right. In fact,
I think it would be
much harder to
do even a
five-minute show.”
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I have taken up golf. You may find
that future commentaries come from
the links, using the wisdom brought
on by having lost — as I did recently
— four balls on the |8th hole be-
cause the water hazard was stronger
than my drive. How’s that for some
breaking news?

Z3 TALK BACK TO R&R!

Do you have questions, comments or feedback regarding this

column or other issues?

Call me at (858) 486-7559; fax: (858) 486-7232 or e-mail:
alpeterson@rronline.com
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Royce

Continued from Page 1

But according to Royce’s suit,
Royce solicited Kalil & Co. broker
Kelly Callan to sell KWOD, but only
if it could be swapped. Callan set up
a deal whereby the station would be
exchanged for Entercom’s KITS-FM/
San Francisco.

Royce President/GM Ed Stolz
claims that on Feb. 6, 1996 he signed
a “memorandum of understanding”
that included a handwritten para-
graph detailing the swap. Two days
later Stolz re-signed the document,
but that clause was omitted in the
new version. Stolz says he under-
stood that it would be included in the
definitive agreement. Ultimately, it
wasn't, he adds.
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A Perry Capital Corp.

Stolz also claims that in an April
1998 meeting Entercom offered to
swap two Santa Barbara, CA stations
that “did not have a value comparable
or greater to” KWOD.

Donlevie told R&R the company
has never owned any stations in Santa
Barbara.

Then, in September 1998, Royce
says, it signed a deal whereby Mc-
Gavren Guild (MCG) would rep its
national ad business. Royce claims
Entercom counter-offered, agreeing
to give MCG all five of its Sacra-
mento outlets if it scrapped the
Royce deal.

Royce says that all calls, letters and
other communications from Field to
Stolz regarding KWOD were acts of
mail and wire fraud that violate RICO.
Among other things. that statute pro-
hibits interstate or foreign commerce
that constitutes racketeering, which is
defined by Black’s Law Dictionary as
“demanding, soliciting or receiving
anything of value from the owner. pro-
prietor or other person having a finan-
cial interest in a business by means of
a threat, express or implied...”

Many litigants use RICO to‘up the
ante” in a civil case, allowing them
to seek treble damages, Washington,
DC attommey Burt Rein told R&R. In
order to meet the requirements of the
statute, he added. the plaintiff must
prove that the defendant named (in
this case. Field) “corrupted” his or-
ganization. and that the activity is *'re-
petitive” — not just a one-time deal.

On Sept. 10 Royce also filed in the
Sacramento court a “‘cross-complaint”
alleging that Entercom “engaged in
an orchestrated campaign in the mar-
ketplace to give the false impression
that Entercom has an enforceable
contract for the purchase of” KWOD.
For example. Royce says, Entercom
told the Sacramento Bee in August
1997 that it would acquire the station
“as soon as we can strike the right
deal” Royce says this activity “re-
sulted, among other losses, in Royce
being deprived of revenue through op-
portunities to sponsor promotional
events.” The Sacramento suit asks for
three times its ““actual damages™ as
well as other costs.

“Royce stands for independence,
localism and a sincere concern for the
needs of the communities it serves,”
Stolz said. “Entercom. a debt-ridden
conglomerate, is eliminating the in-
dependents. Entercom goes beyond
its competition in its arrogant refusal
to accept the word ‘no’ to a sale of

KWOD-FM. Instead, Entercom has
resorted to a deliberate and carefully-
crafted campaign of illegal activities
to pressure this independent broad-
caster. Ultimately, this is a battlefield
from which one of two principles af-
fecting American media will prevail:
tyranny or independence.”

When asked by R&R if his state-
ments concerning Entercom could be
validated, Stolz said, “A review of the
SEC filings and annual 10K would
back up that contention. The facts will
actually emerge from a scrupulous
review of publicly available info.
We’re a company not operated on any
debt. And that is atypical.”

‘Vexatious Litigant’

Stolz apparently has a history with
lawsuits. In 1993 he was called a
“vexatious litigant™ by the California
Court of Appeals in Sacramento.

In affirming a lower court’s dis-
missal of his suit against Bank of
America, the appellate court defined
a vexatious litigant as one who has be-
gun at least five litigations in the pre-
vious seven years. “The criteria for
vexatious litigant means the cases had
no basis in fact,” Donlevie told R&R.

R&R Radio Editor Adam Jacobson
contributed to this story.

AFTRA

Continued from Page 1

same date allege, among other
things, that Entercom wants to
“drastically” cut wages for part-
time employees and reduce pen-
sion contributions and life insur-
ance payouts.

Adams said that Entercom wants
to cut part-time pay to $10-$15 per
hour from $40 an hour. Life insur-
ance payments would be reduced
from an employee’s annual salary
to $10,000, while the company
would cease adding to pension
funds after salaries of $100,000, in-
stead of $150,000.

These changes would only affect
new hires, Adams said.

“This is a matter for the bargain-
ing table,” Entercom General Coun-
sel Jack Donlevie said. “We're not
going to negotiate in the press”

The two sides have been nego-
tiating a new contract since April.

— Matt Spangler

KYcy
Gontinued from Page 3

KCBS-AM. Asked about the station’s
entry into the San Francisco Talk ra-
dio war, KFRC-AM & FM and
KYCY-AM & FM VP/GM Will
Schutte told R&R, “There are other

Talk stations in the Bay Area, but
there’s nothing like the new YadaYada
Radio 1550. We believe there’s a
place in this market for national talk
hosts who have proven their ability to
generate good numbers in other mar-
kets and who, up until now, have not
been available in San Francisco.”

umvb

Continued from Page 18

days of rock 'n’ roll. After selling Arc
to Handleman Company in 1962,
Droz continued to run the company
until 1972, when he joined WEA. A
year later. he was promoted to VP/
Sales. and in 1975 was made Exec.
VP. He assumed the WEA President/
CEO post in 1977.

Previously UMVD co-Exec. VP/
GM., Urie joined UMVD in 1996
from his position as Sr. VP/Sales &
Distribution at Arista Records. a post

he had held since 1993. Prior to join-

ing Arista, Urie worked with Poly- |
Gram Records. where he was Sr. VP/ |

Sales & Distribution from 1987 until
1989, when he was promoted to Sr.
VP/Marketing. Previously, Urie
worked with CBS Records for 12 years
in various sales and marketing posi-
tions, eventually holding the post of
New York Branch Manager.

Kornblau joined UMVD in 1998, |

following 13 years with Buena Vista
Home Video. most recently serving
as Sr. VP/Worldwide Operations &
Logistics.

www americanradiohistorv com
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move their clock radios to the other
side of the room,” said Cheryl Leanza,
Deputy Director of the Washington,
DC-based public interest law firm.

But NAB spokesman Dennis
Wharton told R&R, “The notion that
you should rearrange your furniture
to receive hometown radio stations is
a little bit preposterous.”

MAP also faults the methodology
of the NAB study. For instance, the
firm claims, “NAB inflated the num-
ber of listeners who would experience
interference by double-, triple- and
quadruple-counting individuals.” In
addition, MAP says (without elabo-
rating), “NAB tested radios that were
doomed to fail”

Wharton denied both of these
claims. “Our studies are unassailable
and verifiable,” he said.

MAP also refutes NAB’s concern
that LPFM will hamper IBOC DAB,
saying, “‘Digital radio technology is
predicated on mimicking the current
radio environment, and LPFM can be
added to the current environment.”

September 24, 1999 ».

The study MAP cites was commis-
sioned by the United Church of Christ
and other religious organizations, and
was conducted by Dr. Ted Rappaport
of Virginia Tech. MAP says he re-
viewed documents submitted to the
FCC last month by LPFM opponents.

MAP had been on the verge of fil-
ing the study with the FCC last Fri-
day, but, at the behest of Greater Me-
dia and NAB, the commission ex-
tended the deadline for reply com-
ments at the last minute to 14 days
after it introduces an IBOC DAB
proposal. The new cutoff date will
hence likely be Nov. 5. “This 14-day
period will not be extended,” the
FCC asserted.

The NAACP. Rainbow/PUSH Coa-
lition and 24 other minority groups
backed MAP’s assertions in com-
ments filed with the FCC last week.
“LPFM might reduce some incum-
bents’ service areas slightly.” they
say. “‘but LPFM would not impair the
quality of incumbent FM stations
within their normal, protected con-
tours.”

— Matt Spangler
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Spots

Continued from Page 3

According to a study released in

| April by the American Assn. of Adver-

tising Agencies and the Assn. of Na-
tional Advertisers, “clutter’” in prime-
time network programming rose to 15
minutes and 44 seconds per hour in
1998 — its highest level ever. In terms
of commercial minutes, prime-time
TV measures in at 11:48 per hour —
still the least cluttered daypart. Day-
time television fared far worse, with
an average of 20 minutes of spots,
PSAs or promotions per hour.

Cable television is not immune to
the rise in spots seen on the broad-
cast side of the industry. The AAAA/
ANA report found that in May "98
clutter on MTV ran an average of
18:07 per hour. In November "98

TBS and E! Entertainment Televi-

sion led the way with just over 18

minutes. That provides cable chan-
nels up to 36 spots in a given hour,
which are sold in groups of six. and
includes avails for local drop-ins.
The figures for MTV also include
scrolled promos during regular pro-
gramming, which is also a frequent
feature on sister channel VHI.

The rise in television spots, as is
the case in the radio industry, can
yield