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Three years after the passage
of the 1996 Telecom Act, _owry
Mays has engineered what few g
thought possible: a radio group R F:e
& 3
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CHR Special Next Week
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the radio and reco-J ind istries the most comprehensive
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KiS/Los Angeles WWZZ/Washlngton-Dﬁ ~— Already Sprung!!!

WHQOT/Youngstown  WNNK/Harrishurg KLUC/Las Vegas 30x Already requesting

WMRV/Binghamton  KKPW/Fresno WBHT/Wilkes Barre WI0Q/Philadelphia KHKS/Dallas

KISR/Ft. Smith WRHT/New Bern | KLRS/Chico KRQQ/Tucson KGGI/Riverside

KKXX/Bakersfield ’ WHHH/Indianapolis WKSS/Hartford
WSNX/Grand Rapids 16x KTFM/San Antonio 32x

Single in Stores 10/26 WYCR/Yark WLDI/West Palm Beach ‘

From the forthcoming album, It's On, in stores 11/16 KZFM/Corpus Christi 27x WLKT/Lexington ...and more

P

Now it’s time for you 10 go. |

Most Added thisweek! {'

Including:
KKRZ/Portland ADD  KZZP/Phoenix ADD '
WPXY/Rochester ADD WFLY/Albany '

s~ Crawl” |
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Putting The Puzzle Together
B Where do de Castro, O’Keete, Michaels fit?

il AMFM executives like
{ Jim de Castro, Steve
-‘. Hicks and Ken
| O’Keefe, as well as
| Clear Channel exec
Randy Michaels.

Most indications are
| that the combined com-
pany will find room for
as many big names as

|l N S I D E

™

While Tom Hicks and [FR ,.Q.g.
the Mays family had

their day in the sun on
Monday, quite a few ma- |
jor names in the radio
business were noticeably
absent from Clear
Channel’s press release
about the merger. We
know the fate of AMFM,
but nobody quite knows
what will happen to

management ¢ marketing ¢ sales

One of the key assets in Clear Channel’s
acquisition of AMFM this week was the
AMFM Radio Networks. in our
management, marketing and sales
section this week, Dick Kazan profiles
network President David Kartor, who is
*_riding the wave of a radio advertising
boom. This week’s MMS section also
documents how KJR/Seattle flies high
with a.regional airline account.
Pages 10-17

THE INDUSTRY’S NEWSPAPER

www.rronline.com

De Castro

EXECS/See Page 20

Clear Channel-AMFM: What A Deal!

M Tax-free $23 billion union creates industry giant; more than 100 spinoffs are expected

Clear Channel:

The Internet is the hot communications
topic, whether cr not you’re in the radio
biz. And regardless of whether your
website has been up for four weeks or
four years, John Lund offers sage advice

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
shweder@ rronline.com

Call it the merger heard round the

about how you should treat your site. dial. By The Numbers
Page 17 The nation’s two largest radio op-|
erators, Clear Channel Communica- | 56 billion: Value of th o
GETTING WITH GEHRON tions and AMFM Inc., initiated an | fompany ® Selvred R i
John Gehron, the programmer and earthshaking merger on Monday that i .
! . : 3 billion: M lue of
manager who left huge footprints at creates a company with nearly 1,000 ftaﬁons g div‘g;f::;m value o

stations, 425,000 billboards and two
radio networks. The union not only es-
tablishes Clear Channel as the domi-
nant radio company of the new cen-

stations in Boston, Chicago and
elsewhere, discusses his career with
Erica Farber in this week’s “Publisher’s
Profile.”

525 million: Outstanding shares
after merger is completed

110 million: Number of listeners
the company will reach

Hicks

M. Mays

L. Mays

Page 128

¢ Gehrig Peterson becomes
OM for WCKG/Chicago

* Bill Pugh named Dir/AM Ops
for Clear Channel/San Diego

¢ Andy Holt appointed PD
of WFLC/Miami

¢ Francis Murphy takes GM post at
Radio Disney’s WWJZ-AM/Philly

Page 3

[ This #] WEEK |

CHR/POP
+ LOU BEGA Mambo No. 5 (A Little it Of...) (RCA)

CHR/RHYTHMIC

+ CHRISTINA AGUILERA Genie In A Bottle (ACA)

URBAN
« 0EAL Get Gone (Noontime/Virgin)

URBAN AC
« ERIC BENET Spend My Life With You (Warner Bros.)

COUNTRY
» TIM McGRAW Something Like That (Curb)

AC
« PHIL COLLINS You'li Be in My Heant (Hollfywood)

HOT AC
+ TAL BACHMAN She's So High (Columbia)

NAC/SMOOTH JAZZ
« NORMAN BROWN Out'a Nowhere (Warner Bros.)

ROCK
« CREED Higher (V/ind-up)

ACTIVE ROCK
» CREED Higher (Wind-up)

ALTERNATIVE

« BUSH The Chemizals Between Us (Trauma)

ADULT ALTERNATIVE
« MELISSA ETHERIDGE Angels Would Fall (/siand/IDJMG)

tury, it also sets the stage for significant
spinoffs in many major markets for months
to come.

Clear Channel Chairman/CEO Lowry
Mays called the pairing of his company with
Tom Hicks” AMFM a “match made in
heaven,” and the companies do seem to fit
together well. For an estimated $23.5 billion
in stock — tax free — including the assump-
tion of $6.1 billion in AMFM debt, Clear
Channel gets AMFM’s 443 radio stations,
many in major markets. Clear Channel,
which historically operates in medium-sized
markets, will have holdings in 47 of the top
50 markets once the deal closes in late 2000
or early 2001. It will also reach a whopping
110 million listeners weekly.

Just as significantly, Clear Channel will

have nearly 100% overlap with its numer-
ous billboards and 19 television stations, set-
ting the stage for intense cross-promotion
and cross-selling opportunities.

Monday’s deal also marks the culmination
of an incredible 12 months.of change in the
radio industry and at both Clear Channel and
AMFM.

Just under a year ago Clear Channel ac-
quired Jacor Communications for $4.4 bil-
lion. Only two months earlier AMFM, then
Chancellor, had announced that it would buy
Capstar Broadcasting for $4.1 billion. While
Clear Channel worked through the winter to
close the Jacor deal, AMFM went into ma-
jor turmoil.

CLEAR CHANNEL/See Page 40

in Chairman's office (Mays and Tom Hicks)

every week

18 million: Number

of listeners to Clear
Channel's Rush Limbaugh
955: Total stations
involved in the deal

125: Stations to be spun
off to satisfy regulators

Limbaugh

63: Percentage of company owned
by Clear Channel shareholders

30: Markets where AMFM and
Clear Channel have overlaps

9: Percentage of company personally
owned by Lowry Mays

2: Members of Forbes 400 richest people

mﬁusv ’99‘Ag RE,VENUES

Local +14%
National +213

Radio Rides ‘Dot-Com’ Wave | :

One AM, four FMs need to be divested. Several of these are suburban signals.
August 1999's 14% rise in local dollars and whopping 21% jump in 4
national sales contributed to one of the radio industry’s best revenue
months ever, combining for a 16% increase over August '98.Year to
date, local ad sales ran 13% ahead of 1998's first eight months, while
national figures were 12% higher. RAB President/CEO Gary Fries
says tremendous demand from the “dot-com” industry helped fuel a
strong concentration of revenue gains in the top 25 markets, and“all 16
indications are that this demand will continue and filter down into
markets below the top 25. August confirms radio’s ongoing pace to
make 1999 the fastest-growing year in radio’s history”

Rank Market
Los Angeles

San Francisco
10 Houston
15 Phoenix
San Diego

18 Minneapolis

NEWSSTAND PRICE $6.50

www americanradiohistorv com

Where Will The Spinoffs Be?

By the time Clear Channel completes its merger with AMFM, it
will own stations in New York City and Mojave, CA — and just
about everywhere in between. But the FCC's station cap and the De-
partment of Justice’s revenue flag (which seems to rise when a pro-
posed combination takes in more than 40% of a market’s radio rev-
enues) will force Clear Channel to spin off some 125 stations in most
of the 30 overlapping market clusters. And even if the company re-
mains below these thresholds, Clear Channel faces cross-ownership
situations in a few markets where it has TV stations and is buying
AMFM radio stations. Here is a list of affected markets:

AMFM Cl. Chan. Rev.
AM FM AM M Share
2 5 21 0% 35%

. 5 0,6 28%

Several signals in suburbs, San Jose.

3 5 e 5 66%

An embarassment of riches; the company will have to shed half its holdings.

3 5 0 4 61%

Similar story — four FMs will have to go.

0 2 4 7 49%

These numbers include three Mexican stations, but two FMs will be spun off.

2 5 0 0 38%

Clear Channel owns a TV station here, possibly requiring a station spinoff.

SPINOFFS/See Page 40

Register now for R&R Talk Seminar 2000: www.rronline.com/convention
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FEAR IS GOOD.

.

Jerry Cantrell Layne Saie '_ Mike Starr  Mike Inez Sean Kinney

THE PREVIOUSLY UNRELEASED MAsTER From |V LS 10 BANK.
THE MONUMENTAL BOX SET FROM ALICE IN CHAINS.
IN STORES TUESDAY, OCTOBER 26.

COMPILATION PRODUCER: PETER FLETCHER  PRODUCED BY. DAVE JERDEN  MANAGEMENT: SUSAN SILVER

_Q . WWWALICEINCHAINS.NET ~ WWW.COLUMBIARECORDS.COM counmi 10w 265 15 7 & 1hL 06 WARCA 2661570004 © 1999 SNY WUSIC EX/ER'ANMEN] (NC
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R&R * ISSUE NUMBER 1320

Regional Mkt. Dir./L.A. Lisa Giuntoli,

Mo =

Virgin recording artist Billie paid a visit to R&R’s Century City digs, flashing her sweet smile under the Club
R&R neon with (I-r) Associate Editor Frank Correia, CHR Editor Tony Novia, former Editorial Asst. Scott Kamins,
Nontraditional Sales Rep. Gary Nuell, former Editorial Asst. Mike Maruca, Billie, Editorial Asst. Mike Davis,
Asst. CHR Editor Robert Pau, Sales Rep. Missy Haffley, Rock Editor Cyndee Maxwell, NAC Editor Carol Ar-
cher, Radio Editor Gary Heller, Publisher Erica Farber and Virgin's VP/Field Promotions Jeffrey Naumann and

— e e e e —

Pugh Now Director/
AM Operations At
Clear Channel/S.D.

Veteran programmer Bill Pugh
has been promoted to the newly
» created Director/
| AM Operations
post for Clear
Channel’s San
Diego cluster. In
his new role
Pugh will con-
tinue as PD of
Sports/Talk
XTRA-AM and
Nostalgia
~ KPOP-AM and

tack on oversight
responsibilities for News/Talk
KOGO-AM and Business/Talk
KSDO-AM. ‘

In announcing Pugh’s promation,
Clear Channel Regional VP/Pro-
gramming Jack Evans offered his
usual tongue-in-cheek comments:
“Bill is a terrific programmer with
five beautiful children and a lovely
wife. This promotion is more about
the additional income for his fam-
ily than the wonderful job he has
done for our company.”

Pugh began his career in 1974 as
an air personality at WVUD-FM/
Dayton. In 1976 he moved to cross-
town Rocker WCOL-FM, then
went on to program a number of
Rock stations, including KZON-
FM/Phoenix, WSHE-FM/Miami
and WRXL-FM/Richmond. Pugh

Pugh

PUGH/See Page 20 |

remiere Radio Networks has

tapped Brian Glicklich as VP
of its new Interactive Services Di-
vision. In his new position Glicklich
will oversee the strategic develop-
ment of Premiere’s Internet servic-
es.

“We currently offer two-way com-
munications that allow listeners to
interact with each other as they dis-
cuss their favorite radio talk shows,
Glicklich said. “However, this is only
a preview of what's to come as our
websites grow in their role as dy-
namic communities”

Glicklich reports to Premiere
President/CQQ Kraig Kitchin, who
added, “The emerging dominance

Glicklich: Premiere VP/Interactive Svcs.

of our sites — drlaura.com,
aftermidnite.com, hotmix.com,
premrad.com and premieretalk.com
— and the support from our parent
company, Clear Channel Commu-
nications, has increased the value
of these sites to listeners and ad-
vertisers. Brian has been extreme-
ly successful in spearheading our
efforts in maximizing listener and
advertiser opportunities in this me-
dium, and he will continue to do so”

Prior to joining Premiere,
Glicklich was Director/Special
Marketing at CBS Radio. In relat-
ed news, Onradio's Sandy
Dreger joins Premiere as Sr. In-
ternet Producer.

WCKG/Chicago Promotes Peterson To OM

Seven-year WCKG-FM/Chicago veteran Gehrig Peterson has been
named to the newly created OM position at the Infinity Talk station.
Peterson replaces former PD Reid Reker, who recently departed the Windy
City to become VP/GM at Country KYNG-FM/Dallas (R&R 8/27).

Peterson first joined WCKG in 1993 as Director/Marketing. In August
’98 he added responsibilities as Director/Nontraditional Revenue Sales
& Block Programming. He has also been involved in producing promo-
tional events for Infinity’s Chicago stations. Peterson will continue to over-
see those areas while adding duties for the station’s overall programming.

“I am truly excited, as this position encompasses everything I've been
doing for WCKG in the past seven years and adds a new dimension to
my responsibilities,” Peterson said. “Ironically, I moved to Chicago 13

years ago to work with [WCKG personality] Steve Dahl, and 1 look for- |

ward to many more years, here. With a lineup of Dahl, Howard Stern and
Jonathon Brandmeier on ‘CKG, you don’t program — you’re a train con-
ductor who's responsible for keeping the train on the track and avoiding

crashes.”
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Hot AC KSMG/San Antonio pro-
grammer Andy Holt has been
tapped as PD for Cox AC WFL(C/
Miami, effective Oct. 18. He suc-
ceeds Tip Landay, who reportedly
will work on special projects for
Cox for the short term. It’s expected
Landay will help implement sys-
tems at some of the company’s
newly acquired facilities.

“First and foremost, Andy’s a
winner,” GM Bob Green told
R&R. “Andy’s been able to either

-

Holt Takes Hold 0f WFLC Programming

maintain or build very successful
stations, and the guy's won every-

where he’s been. In addition, he’s

a very bright person and very much
a student of the business. He’s con-
stantly challenging himself to learn
and accomplish more. Essentially,
he lives and breathes programming
and product knowledge — that’s
very exciting to me.”

Regarding WFLC’s future plans,

HOLT/See Page 18

Francis (Fran) Murphy has
been appointed GM of ABC’s Ra-
dio Disney WWJZ-AM/Philadel-
phia. He was most recently GSM
at WEEX-AM & WODE-FM/
Allentown.

“We are very excited to have an
executive like Fran Murphy join our
organization,” said President/ABC
Radio Station Group Mitch Dolan,
| to whom Murphy reports. “The
magic of Radio Disney combined
| with Fran’s 20 years of experience
‘ in the Philadelphia radio market will

ensure that our newest station acqui-

Radio Disney/Philly Makes Murphy GM

sition gets off to a strong start in the
nation’s No. 5 market.”

Prior to his stint in Allentown
Murphy developed the Group W
Super Bowl Client Incentive Pack-
ages through his own company, Hi-
bernian Marketing. He has also
held various sales and management
positions at such Philly stations as
WFLN, WUSL and the former
WEAZ (now WBEB).

WWIJZ _began broadcasting the
Radio Disney format on Sept. 13
(R&R 9/17). The format is now
heard in 45 markets nationwide.
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Radio Business

Interep Joins IPO Parade

[ Going public makes dollars and sense

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@ rronline.com

Interep, the nation’s largest radio representation firm, is going
public. Ralph Guild, who has been Chairman/CEO since 1986
and a company director since 1967, intends to use the expected
$75 million in revenues to expand the operation and its service
beyond the 2,000 stations it currently sells advertising time for
and to promote the industry at large.

“We want to have the funding to
continue growing the company,”
Guild told R&R. “We see a lot of op-
portunity in radio, and we think it’s
the strong medium — it has been for
50 years”

Guild wants to seize an opportu-
nity on Wall Street, something that has
become a trend in the media business.
He said he hopes to get the deal done
by Thanksgiving. Interep, based in
New York, last year sold more than
half of all national spot radio adver-
tising in the top 10 U.S. markets, ac-
cording to its regulatory filing.

Interep generated more than two-
thirds of its $125 million in 1998 rev-
enue through commissions from the
radio stations it represented. It handles
spot placement for such major groups
as ABC Radio, Cumulus, Entercom,

Infinity and Radio One. National spot
advertising is commercial airtime
that radio stations sell to advertisers
outside their local markets. The U.S.
market for this type of advertising
grew to $1.98 billion in 1998 from
$1.15 billion in 1993, according to a
filing with the Securities and Ex-
change Commission.

It is probably a good time to go
public, “because radio advertising is
growing faster than most other me-
dia,” said Gordon Hodge, a media
analyst at San Francisco-based Tho-
mas Weisel Partners.

Interep is majority-owned by its
employees, who control a 62.1%
company stake before the IPO
through the Interep Employee Stock
Purchase Plan, according to the fil-
ing. Guild and his son, Marc Guild,

who is President of the company’s
marketing division, each control
some of the shares held in the stock
plan. Interep did not disclose in its

SEC filing how many shares would

be offered or at what price. Interep
will seek to trade on the Nasdaq Stock
Market under the symbol “IREP.”
Bear, Stearns & Co., Robertson
Stephens, HCFP/Brenner Securities
LLC and SPP Capital Partners LLC
are underwriting the transaction.

Emmis Expects $400 Million

Emmis Broadcasting will sell 4.3
million shares of common and pre-
ferred stock and another 300,000
shares that an existing investor is go-
ing to offer to better position itself
for future acquisitions and for corpo-
rate purposes, according to an SEC
filing last week. In a separate filing
with the SEC, the Indianapolis-
based broadcaster said it would sell
2.5 million Series A cumulative
convertible preferred shares for $50
each. The sale would increase the
number of Emmis Class A shares

INTEREP/See Page 8

Jordan, Ripken, Elway, Foreman, you
know their game, but do you know
what made them champions?

No stats and scores. Just sports
stories you won't hear anyplace glse.

From the people who have been'

celebrating champions for over
75 years.

FREE - No cash, no barter, no prody

plugs. Just five 60-second episodes

" per week of pure sports. Get on

the roster. Call 1-800-334-5800.

Avoilable through MetroSource®,
ABC Satellite Services, and on the
web ot www.Wheoties,com.
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Jesse Jackson Wants FCC To “Honor The Law”

C ivil rights activist and Rainbow/Push Coalition President Jesse Jack-
son met last week with FCC Chairman William Kennard to discuss the
implications of the Viacom-CBS merger for minority broadcast ownership.
Jackson told R&R that he asked Kennard not to grant CBS any ownership
waivers if the company goes over the ownership cap with the merger. Jack-
son, who met with CBS chief Mel Karmazin last month, said that he ex-
pected Karmazin to request waivers. Karmazin has repeatedly said he
would spin off stations to minorities if the combined CBS-Viacom was over
the ownership limit. Jackson also said that he would ask Kennard not to
raise the TV ownership cap to 50%, as that would hurt minority ownership
opportunities. “We want the law enforced” he said.

FCC To Begin Nevada FM Auction Wednesday

he sale of anew FM in Pahrump, NV was delayed last month because

one of the participants was late with her upfront payment due to an
error on the part of her bank. Meanwhile, the in-progress broadcast auction
atthe FCC had netted nearly $48 million for the U.S. Treasury by the end of
the 18th round Tuesday afternoon. The largest bid to date was Arizona
Lotus Corp’’s $5.06 million for a new FM in Oro Valley, while in Asheville,
NC, Biltmore Forest Broadcasting led the bidding with its pledge of $1.45
million.

Tristani, Powell Decry FCC Ruling
In Greater Media Case

CC Commissioners Gloria Tristani and Michael Powell criticized a re-

centruling that denied Greater Media’s request to move the WPLY-FM/
Philadelphia transmitter to the Roxboro antenna farm in Philadelphia from
Newtown Square, PA. The dissenting commissioners pointed out thatin a
1997 order the FCC gave grandfathered FMs more flexibility in moving their
transmitters. Nevertheless, the commission said that Greater Media’s claim
of multipath interference to the station’s signal does not render its present
transmitter unsuitable. Instead, the FCC said, Greater Media’s request —
which would put it closer to nearby stations than current commission short-
spacing rules allow — should have been brought up in a petition for
rulemaking.

FCC Fine Beat

he FCC last week rejected a request by listeners Glenn and Kathleen

Benfield to hold a hearing to deny the 1997 license renewal of Sinciair
Broadcasting's WEZB-FM/New Orleans for airing The Howard Stern Show.
The station paid a $12,000 fine in 1997 for airing 1995 and 1996 Stern
broadcasts that were deemed indecent by the FCC. Other FCC fines in-
clude:

* WXZX/Culebra, PR was tentatively fined $14,500 in July for causing
interference to WVIS-FM/Vieques, PR and for main studio violations. In
cutting the fine to $5,000, the commission pointed out that in 1993 it had
granted owner Aurio Matos a permit allowing it to build a station at the
interfering location. Two years later, however, the FCC changed the permit
to another location.

* WKLS-FM/Atlanta was fined $4,000 after a station employee aired a
conversation with a congressional staffer without the staffer's consent, the
FCC said. The commission said that the WKLS-FM employee called U.S.
House member Cynthia McKinney’s office on April 15 and broadcast a
conversation with a staff assistant. The station employee allegedly made
derogatory remarks about the Atlanta congresswoman while talking to the
staff assistant, Elridge Cayo.The FCC fined the Clear Channel Communi-
cations station following a complaint from McKinney. When asked by the
FCC about the call, station executives said that the employees involved
had been admonished for their actions, an apology letter had been sent to
the congresswoman and an off-air apology had been given to Cayo. The
station has 30 days to appeal the fine.

* KJUG-AM/Visalia-Tulare-Hanford, CA was fined $4,000 after station
talent Dave Daniels called a listener and pretended to be with the IRS, then
played the April 1 conversation with Cinnamon Scheufele without her con-
sent, the FCC said. Scheufele complained, and the Westcoast Broadcast-
ing station was fined. Westcoast told the FCC that the prank was an April
Fool's joke gone awry and that the employees involved were reprimanded.
Scheufele has also been offered a dinner for two and an apology, station
executives told the FCC. The station can appeal the fine within 30 days.

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
One Year Ago  One Week Ago  9/24/99  One Year Ago One Week Ago
Radio Index 152.69 35085 32885 +129.78% +6.69%
Dow Industrials  7899.52 10,273.00 10,279.33  +30.05% -.06%
S&P 500 984.39 128281 127736 +3032% +43%
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Music Testing

"How Doing 1 0r 2 Music
Tests Per Year Can Be Hurting
Your Ratings

More frequent music testing identified as key to success of
Philadelphia’s #1 rated 25-54 station*

ur philosophy at B-101 is that TSL is to be guarded at all costs. The single most
importart investment we make to ensure high levels of listening is with our

library music testing.

We test and freshen the library
very regularly. This allows us
to move a certain number of
songs from Power to Secondary
and vice versa. Some songs
usually fall out and some songs
always find their way from the
shelf to the air. Frequent testing
should really be the rule and
not an option, particularly for
any gold-based station. The
way music is moving these

days, and as listeners’ tastes
evolve at an unbelievable pace,
stations just can’t sit for five
or six months and let the music
mix get stale. ‘When it does,
the listeners can’t put their
finger on it, but it just sounds
old and repetitious.

Here's the worst part of
letting your music get stale:
there is a real opportunity for
fatigue with heavy listeners

(core P-1’s) when stations go
more than a couple of months
without a music test. And, i’s
important to remember that
it’'s your core that gives you
on average 75% of your quarter
hours (higher on most ACs).
When you are only playing 400
or 500 songs at a time, it
really shouldn’t be the same 400
or 500 for more than a couple
of months in a row, especially

ADVERTISEMENT

*

“Here’s the worst part of
letting your music get stale:
there is a real opportunity
for fatigue with heavy
listeners (core P-1's)... it's
important to remember
that it's your core that
gives you on average 75%

of your quarter hours...”

*

if you are in a tough battle
with other stations in your
format. If you’re not in a direct
format battle it still can sub-
optimize ratings. It’s just not
great to listen (for long periods
of time, especially) to a station
that sounds tired and stale. We
believe this so strongly that we
do five tests a year now using
Music-Tec. We’ve been using
Music-Tec tests for 12 straight

books (over three years) and
have gone up in share in our
target every year. Qur music
NEVER gets stale. I know that’s
not affordable for every station,
but before you spend money on
TV and outside advertising,
you'’ve got to get your product as
sharp as it can be. That means at
least three tests per year.

* Rank is from Spring 1999 Arbitron,
Mon-Sun, 6AM-Mid, 25-54 Persons.

America’s #1 Music

Testing Gompany

If you'd like to find out why more radio stations trust Music-Tec to do more music
testing than any other research company in America, we'd be glad to give you the
information free of charge or obligation. Just call us at 719-579-9555 or e-mail us at
freeinfo@musictec.com and we’ll send it to you. If you have specific questions, you can
ask those too. The more you know about top quality library music testing, the more
you’ll want to move up to Music-Tec.

Music-Iec

www americanradiohistorv com
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Radio Business

RSO

DEAL OF THEWEEK [ 1999 DEALSTO DATE

Dollars To Date:  $26,868,743,129
(Last Year: $8,156,668,969)
. This o ,517,818,62

« AMFM Inc. Stations e U B L
$23.5 Billion i

i Stations Traded This Year: 1,456
g (Last Year: 1,708) S
; Stations Traded This Week: 461
_ _ , ’ | | (Last Year: 30) %

TRANSACTIONS

AMFM Merges With Clear Channel

(3 $23.5 billion deal biggest ever between radio groups

AMFM inc. Stations
PRICE: $23.5 billion

TERMS: Stock and assumed debt
BUYER: Clear Channel Communica-
tions inc., headed by CEO Lowry
Mays. It will own about 950 stations
before divestitures. Phone: (210) 822-
2828

SELLER: AMFM Inc., headed by CEOQ
Thomas Hicks. Phone: (214) 922-8700

Boston: WXKS-AM & FM & WJMN-
FM

Chicago: WGCI-AM & FM, WLIT-FM,
WNUA-FM, WUBT-FM & WVAZ-FM
Cincinnati: WBOB-AM, WUBE-AM &
FM & WYGY-FM

Cleveland: WIMO-AM, WRMR-AM,
WDOK-FM, WQAL-FM, WZAK-FM &
WZJM-FM

Dallas-Ft. Worth: KSKY-AM, KBFB-
FM, KDGE-FM, KHKS-FM, KTXQ-FM
& KZPS-FM

Denver-Boulder: KVOD-AM, KALC-
FM, KDJM-FM, KIMN-FM, KXKL-FM
& KXPK-FM

Detroit: WDFN-AM, WYUR-AM,
WJLB-FM, WKQI-FM, WMXD-FM,
WNIC-FM & WWWW-FM

Ft. Smith, AR: KMXJ-FM
Houston-Galveston: KBME-AM,
KQUE-AM, KTRH-AM, KKBQ-FM,

1

Los Angeles: KFI-AM, KLAC-AM,
KBIG-FM, KCMG-FM, KKBT-FM,
KOST-FM & KYSR-FM

Miami-Ft. Lauderdale-Hollywood:
WVCG-AM

Minneapolis-St. Paul: KFAN-AM,
KFXN-AM, KDWB-FM, KEEY-FM,
KQQL-FM, KTCZ-FM & WLOL-FM
Nassau-Suffolk: WALK-AM & FM
New York: WAXQ-FM, WHTZ-FM,
WKTU-FM, WLTW-FM & WTJM-FM
Orlando: WJHM-FM, WOCL-FM,
WOMX-FM & WXXL-FM
Philadelphia: WDAS-AM & FM,
WIOQ-FM, WJJZ-FM, WUSL-FM &
WYXR-FM

Phoenix: KFYI-AM, KGME-AM, KOY-
AM, KKFR-FM, KMLE-FM, KOOL-
FM, KYOT-FM & KZON-FM
Pittsburgh: WWSW-AM & FM, WDVE-
FM, WJJJ-FM, WPHH-FM & WXDX-
FM

Riverside-San Bernardino: KKDD-AM
& KGGI-FM

Sacramento: KFBK-AM, KSTE-AM,
KGBY-FM & KHYL-FM

San Diego: KPLN-FM & KYXY-FM
San Francisco: KABL-AM, KNEW-
AM, KIOI-FM, KISQ-FM, KKSF-FM,
KMEL-FM & KYLD-FM

Washington, DC: WGAY-AM, WTEM-
AM, WWRC-AM, WASH-FM, WBIG-
MM WIMO-FM, WMZQ-FM &
WWDC-FM

l FORMER CAPSTAR
KKRW-FM, KLDE-FM, KLOL-FM & | Agantic Star

& FM, WTRY-AM & FM, WABT-FM &
WPYX-FM
Allentown-Bethlehem: WKAP-AM,

| WAEB-AM & FM & WZZO-FM

Burlington, VT: WCPV-FM, WEZF-FM
& WXPS-FM

Cleveland: WKNR-AM

Frederick, MD: WFMD-AM & WFRE-
FM

Ft. Pierce-Stuart-Vero Beach, FL:
WAXE-AM, WAVW-FM, WBBE-FM,
WQOL-FM & WZZR-FM
Harrisburg-Lebanon-Carlisle: WTCY-
AM, WNCE-FM, WNNK-FM & WTPA-
FM

Hartford-New Britain-Middletown:
WPOP-AM, WHCN-FM, WKSS-FM,
WMRQ-FM & WWYZ-FM

Huntington, WV-Ashland, KY: WHRD-
AM, WIRO-AM, WZZW-AM, WKEE-AM

& FM, WTCR-AM & FM, WAMX-FM, |

WBVB-FM & WFXN-FM

Manchester, NH: WGIR-AM & FM
Melbourne-Titusville-Cocoa: WMMB-
AM, WMMV-AM, WBVD-FM, WHKR-
FM & WLRQ-FM

Pensacola, FL: WMEZ-FM
Portsmouth-Dover-Rochester, NH:
WGIN-AM, WGIP-AM, WMYF-AM,
WERZ-FM, WHEB-FM, WQSO-FM &
WUBB-FM
Providence-Warwick-Pawtucket:
WHJJ-AM, WHJY-FM & WSNE-FM
Roanoke-Lynchburg, VA: WGMN-AM,
WVGM-AM, WJJS-FM, WJJX-FM,
WJILM-FM, WLDJ-FM, WRDJ-FM,

|

TRANS

ACTIONS

T P s RO

I A GLANCE

PR

® KNEA-AM/Jonesboro, KUBR-FM/Marked Tree, KKEY-FM/
Harrisburg and KOCY-FM/Hoxie, AR $675,000

® WILN-FM/Panama City and WYYX-FM/Bonifay (Panama City-

Dothan), FL $4.7 million

® KVSV-AM & FM/Beloit, KS $500,000

® KVLV-AM & FM/Fallon, NV No cash consideration
® FM CP/Manahawkin (Monmouth-Ocean Counties), NJ

$4.675 million

® FM CP/Wrightsville Beach, NC $1,148,628.46
®* WONW-AM & WZOM-FM/Defiance and WNDH-FM/Napoleon,

OH $4.25 million

® KLLU-AM/Reesport (Coos Bay), OR $350,000
® WCXJ-AM/Braddock (Pittsburgh), PA $1.5 million '

® WAGS-AM/Bishopville, SC $20,000

R T 53 = s

Savannah, GA:WSOK-AM, WSCA-AM
& FM & WAEV-FM

Springfield, MA: WHMP-AM & FM &
WPKX-FM

Stamford-Norwalk, CT: WNLK-AM
Wheeling, WV: WBBD-AM, WWVA-AM,
WEGW-FM, WKWK-FM, WOVK-FM &
WZNW-FM

Wilmington: WDOV-AM, WJBR-AM,
WDSD-FM & WRDX-FM

Winchester, VA: WNTW-AM, WFQX-
FM & WUSQ-FM

Worcester, MA: WTAG-AM & WSRS-
FM

Central Star

Battle Creek, MI: WBCK-AM, WRCC-
AM, WBXX-FM & WWKN-FM

Cedar Rapids, IA: KTOF-AM, KDAT-FM,
KHAK-FM & KRNA-FM

Des Moines: KDMI-AM, KGGO-FM &
KHKI-FM

Grand Rapids, MI: WNWZ-AM, WGRD-
FM, WLHT-FM & WTRV-FM

Lincoln, NE: KIBZ-FM, KKNB-FM,
KTGL-FM & KZKX-FM

Madison, WE-WTSO-AM, WIBA-AM &
FM, WMAD-FM, WMLI-FM & WZEE-
FM

| Milwaukee-Racine: WISN-AM &WLTQ-

FM

Ogallala, NE: KOGA-AM & FM &
KMCX-FM

Omaha-Council Biuffs: KFAB-AM,
KGOR-FM, KTNP-FM & KXKT-FM
Springfield, IL: WFMB-AM & FM &

k-
S R wsns

Gulf Star
Alexandria, LA: KDBS-AM, KKST-FM,
KRRV-FM & KZMZ-FM

Amarillo, TX: KIXZ-AM, KBUY-FM,
KMML-FM & KPRF-FM

Austin, TX: KVET-AM & FM, KASE-FM
& KFMK-FM

Baton Rouge: WFMF-AM, WJBO-AM,
WSKR-AM, KRVE-FM, WLSS-FM &
WYNK-FM

Beaumont-Port Arthur, TX: KLVI-AM,

| KIOC-FM, KKMY-FM & KYKR-FM

|
|

Biloxi-Gulfport-Pascagoula, MS:
WKNN-FM & WMJY-FM

Bloomington, TX: KLUB-FM
Bryan-College Station, TX: WTAW-AM
& KTSR-FM

Corpus Christi, TX: KUNO-AM, KRYS-
AM & FM, KMXR-FM, KNCN-FM &
KSAB-FM

Diboll, TX: KAFX-FM

Fayetteville, AR: KEZA-FM, KJEM-FM,
KKIX-FM & KMXF-FM

Ft. Smith, AR: KWHN-AM, KMAG-FM
& KZBB-FM

Ft. Smith, OK: KMXJ-FM

Jackson, MS: WJDX-AM, WZRX-AM,
WKTF-FM, WMSI-FM, WQJQ-FM &
WSTZ-FM

Killeen-Temple, TX: KliZ-FM

Lawton, OK: KLAW-FM & KZCD-FM
Lubbock, TX: KFYO-AM, KKAM-AM,
KCRM-FM, KFMX-FM, KKCL-FM &
KZil-FM

Lufkin, TX: KYKS-FM

KODA-FM Albany-Schenectady-Troy: WGNA-AM | WROV-FM & WYYD-FM | WCVS.FM Continued on Page 8
Broadcasters’ Foundation GOLF REGISTRATION FORM
Broadcasters’ Foundation 296 Old Church Road, Greenwich, CT 06830
Budweiser/We all Make a Difference Name
Golf Tournament Association
Monday, October 18 Address
City State Zip

Play the wonderful new
Gary Player Signature Course
“Manhattan Woods” in West Nyack, New York

| would like to play in a foursome with

O have no preference for a foursome

or Average Score

Handicap

—— I Em SE BN DN BN BN En BN Em BN BN Sn BN BN Bn BN Em Bm BN Gn EE Bm Em BN mm

O Do you need to rent clubs!?

O Yes 0 No

03 | will attend the Award Party

(Requests will be honored as near as possible to handicap range)
O Right O3 Left

0 My registration fee of $400 is enclosed: Foursomes - $1450 (list of players above)
(checks made payable to the Broadcasters’ Foundation)

Contact Gordon Hastings at 203-862-8577
or Jim Champlin at 516-764-8999 or fax to 203-629-5739

www americanradiohietorv com
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Why has CHR SuperStatlon Kiss 108, Boston regained pre-emment leadershrp in its target demo
of 18-49 Women with a stunning three point share lead over the #2 station in that demo and. almost
a five point | lead over its format r1Va17* =

Why has Country station- KKCS, Cnlorado Springs moved from a neck-and-neck. race with its
country rival to almost.a 2:1 lead among 25-54 Persons smce we became their research partner?*

Why have AC statron B-10t, Phlladerphla, and many others w1th whom we work deveioped such.
cornrhandmg leads book after book with 25- 54 Women?* :

FIN D OUT A LITTLE ABOUT US AT NO OBI.][G'\TION

Iust tell us you’ d Ifke some free mformatzon about our ftrm

- and our research, the way we work, and how we’ve helped clients,

: and we’d be glad to send it — with no strings attached. Then, you decuie
if you'd lzke to consider working with us when you ‘re ready. -

You can either call us at 719.540.0100 or e- matl us at mformatwn@moyes com
Your request for mformutzor will be treated with confzdence

.

X
.

; -"Rénké and _shares are from Spﬁng 1999 Arbitron, Mon-Sun, 6A M—Mid.

* Mike Shiepard ~ . <BtllMoyes 5 = : Don Gilmare
Senior VP } ‘ Preszdent . Executzve VR

Moyes Research Assoc1ates

LAMER[CAS LEADING STRATE’GIC ADVISORS

205 EasT CHEYENNE MOUN
CoLORaAaDO SerrRiNGS, CO
00

719.540°.01

www.americanradiohistorv.com
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Transactions

Continued from Page 6
Nacogdoches, TX: KSFA-AM & KTBQ-
FM
Odessa-Midland, TX: KCHX-FM,
KFZX-FM & KMRK-FM
Shreveport, LA: KRMD-AM & FM &
KMJJ-FM
Texarkana, TX-AR: KKYR-AM & FM,
KPWW-FM & KYGL-FM
Tyler-Longview, TX: KKTX-AM & FM,
KISX-FM, KNUE-FM & KTYL-FM
Victoria, TX: KIXS-FM
Waco, TX: KWTX-AM & FM, KBRQ-
FM, KCKR-FM & WACO-FM
Wichita: KFH-AM, KNSS-AM, KQAM-
AM, KEYN-FM, KKRD-FM, KRBB-FM,
KRZZ-FM, KWSJ-FM & KZSN-FM
Facific Star
Anchorage, AK: KENI-AM, KTZN-AM,
KASH-FM, KBFX-FM, KGOT-FM &
KYMG-FM
Aztec, NM: KCQL-AM
Bloomfield, NM: KKFG-FM
Colorado Springs: KKLI-FM & KVUU-
FM
Fairbanks, AK: KIAK-AM & FM, KAKQ-
FM & KKED-FM
Farmington, NM: KDAG-FM & KTRA-
FM
Fresno: KCBL-AM, KRDU-AM, KALZ-
FM, KBOS-FM, KEZL-FM, KFSO-FM,
KRZR-FM &KSOF-FM
Honolulu: KHVH-AM, KIKI-AM & FM,
KSSK-AM & FM, KKLV-FM & KUCD-
FM
Modesto, CA: KFIV-AM, KJSN-FM &
KOSO-FM
Richland-Kennewick-Pasco, WA:
KALE-AM, KTCR-AM, KEGX-FM &
KIOK-FM
Spokane: KAQQ-AM, KUDY-AM, KISC-
FM, KKZX-FM & KNFR-FM
Stockton, CA: KIAX-AM & KKME-FM
Tucson: KCEE-AM, KNST-AM, KRQQ-
FM & KWFM-FM
Visalia-Tulare-Hanford, CA: KVBL-AM
Yuma, AZ: KBLU-AM, KTTI-FM &
KYJT-FM
SEAStar
Asheville, NC: WWNC-AM & WKSF-FM
Birmingham, AL: WERC-AM, WENN-
FM, WMJJ-FM, WOWC-FM & WQEN-
FM
Charlotte-Gastonia-Rock Hill: WKKT-
FM, WLYT-FM & WRFX-FM
Columbia, SC: WVOC-AM, WCOS-AM
& FM, WLTY-FM, WNOK-FM & WSCQ-
FM
Ft. Walton Beach, FL: WTKE-FM
Gadsden, AL: WAAX-AM
Glencoe, AL: WGMZ-FM
Greensboro-Winston Salem-High Point:
WMFR-AM, WHSL-FM & WMAG-FM

Radlo Business

| Greenville- -Spartanburg, SC: WGVL-

| AM, WMYI-FM, WROQ-FM & WSSL-

FM

Huntsville, AL: WBHP-AM, WHOS-AM,
WDRM-FM, WTAK-FM, WWXQ-FM &
WXQW-FM

Indianapolis, IN: WNDE-AM, WFBQ-
FM & WRZX-FM

Jackson, TN: WTJS-AM, WTNV-FM &
WYNU-FM

Montgomery, AL: WMCZ-FM, WQLD-
FM & WZHT-FM

Nashville: WLAC-AM, WJZC-FM, |

WNRQ-FM, WRVW-FM & WSIX-FM
Pensacola, FL: WXBM-FM
Raleigh-Durham, NC: WDCG-FM,
WRDU-FM, WRSN-FM & WTRG-FM
Richmond: WKHK-FM, WKLR-FM,
WMXB-FM & WRCL-FM

Savannah, GA:WLVH-FM & WYKZ-FM
Statesville, NC: WSIC-AM & WFMX-FM
Tuscaloosa, AL: WACT-AM, WRTR-FM,
WTXT-FM & WZBQ FM

other stations.
SELLER: Empire Broadcasting Sys-
tem, headed by Don Cavaleri. It owns
one other station. Phone: (850) 233-
6606

FREQUENCY: 105.9 MHz; 97.7 MHz
POWER: 50kw at 394 feet; 91.66kw at
830 feet

FORMAT: CHR/Pop; Rock

L\,

KVSV-AM & FM/Beloit
PRICE: $500,000

TERMS: Asset sale for cash

BUYER: McGrath Publishing Co.,
headed by President Harry McGrath
Jr. Phone: (785) 738-2424

SELLER: SolomonValley Broadcast-
ing Inc., headed by President Charles
Frodsham. Phone: (785) 738-2206
FREQUENCY: 1190 kHz; 105.5 MHz
POWER: 2.3kw day/90 watts night;
50kw at 443 feet

FORMAT: AC; Easy Llstenlng

KNEA-AM/Jonesboro
KJBR-FM/Marked Tree,
KKEY-FM/Harrisburg
and KOCY-FM/Hoxie

PRICE: $675,000

TERMS: Asset sale for cash

BUYER: Studio Four LLC, headed by
Dean and Angela Tryer and Mindy
and David Worlow. Phone: (888) 410-
5336

SELLER: John Shields, owner of
KNEA & KKEY, and Mindy and David
Worlow, owners of KOCY & KJBR, re-
spectively

FREQUENCY: 970 kHz; 93.7 MHz;
95.9 MHz; 105.3 MHz

POWER: 1kw day/41 watts night; 3kw
at 288 feet; 6kw at 326 feet; 25kw at
328 feet

FORMAT: Religious; NAC/SJ; Oldies;
AC

COMMENT: John Shields is selling his
two stations for $675,000, while Mindy
and David Worlow are contributing their
two stations to the formation of the new
group, in which they are partners.

WILN-FM/Panama City
and WYYX-FM/Bonifay
(Panama City-Dothan)

PRICE: $4.7 million

TERMS: Asset sale for cash
BUYER: NextMedia Group Inc.,
headed by Steven Dinetz. It owns four

TE a~§~ .;. =
&@LF -8

. ;ia
XL “{ﬁf
KVLV-AM & FM/FaIIon

PRICE: No cash consideration
TERMS: Gift

BUYER: Lynn Pearce and Deanna
McGinness, d.b.a. Lahonton Valley
Broadcasting LLC. Phone: (775) 423-
2243

SELLER: Katherine Pearce.
FREQUENCY: 980 kHz; 99.3 MHz
POWER: Skw; 2.9kw at 250 feet
FORMAT Country; AC

FM CP/Manahawkm
(Monmouth-Ocean
Counties)

PRICE: $4.675 million

TERMS: Transfer of control

BUYER: Nassau Broadcasting Part-
ners LP, headed by President Louis
Mercatanti Jr. It owns 11 other stations.
Phone: (609) 924-1515

SELLER: Manahawkin Communica-
tions Corp., headed by Patricia
Stokes. Phone: (908) 687-8700
FREQUENCY: 105.7 MHz

POWER 6 3kw at 512 feet

FM CP/Wrightsvilie
Beach
PRICE: $1,148,628.46

Continued on Page 20

Interep

Continued from Page 4

outstanding almost 27% to 20.3 mil-
lion. Shares, which are up more than
50% for the year, declined $1.937
last Thursday (9/30) to close at
$66.63. Emmis has been on a shop-
ping spree: The company has pur-
chased the right to buy six radio sta-
tions and one TV outlet from
Sinclair Broadcast Group and'is con-
sidering two potential acquisitions
of radio broadcast properties in Ar-
gentina for about $25 million.
Emmis has also agreed to buy WB
affiliate WKCF-TV/Orlando for

| about $192 million cash.

Entercom Offering
Raises $413M

Entercom Communications’ sale
last week of 8 million shares of Class
A common stock at $36 per share (9/
30 closing price) yielded $288 mil-
lion, and another $125 million rolled
in from the sale of convertible pre-
ferred stock. The fund-raising effort
will help pay for Entercom’s recent
acquisition of 46 stations from Sinclair
Broadcasting.

Entercom has hired Star Media’s
Paul Leonard to handle the swap or,
if need be, sale offers for three of
its Kansas City outlets that will need
to be divested in order to clear regu-
latory hurdles in the Sinclair deal.
Swapping is preferred, said
Entercom SVP/CFO Steve Fisher,
because it avoids tax liabilities and
keeps more stations in the group. He
adds that the company is making
progress in that arena and that an
announcement could come in the
next 30 days.

SBS Could Net $300 Million

Spanish Broadcasting System,
which offered only partial details on
its proposed IPO in its August SEC
filing, last week said it plans to raise
nearly $300 million in the upcom-
ing IPO. According to an updated
filing last week, SBS expects to
gross about $411 million, minus a
$114 million fee. The company is
offering more than 22 million shares
of class A common stock, which it
expects to be priced between $15
and $17. The issue will trade on
Nasdaq as “SBSA.” There was no

indication of the exact date of the
[PO, but they generally occur within
weeks after the SEC filing. In re-
lated news, SBS will buy back $177
million in notes. A firm price will
be set on the notes shortly before
the Oct. 14 goal. SBS plans to take
back $102 million in 12.5% senior
notes due 2002 and $75 million in
11% notes. due in 2004.

XM Flat In First Day
Of Trading

XM Satellite Radio shares opened
at $12.31 Tuesday, the day after 10
million shares of the DARS
licenseholder sold to institutional in-
vestors at $12 per share and rose as
high as 13.125 before ending the day
at $12. One million shares went to a
subsidiary of Liberty Media Corp. of
Englewood, CO. Underwriters Bear,
Stearns & Co. and Donaldson,
Lufkin & Jenrette Securities Corp.
had originally set the opening at be-
tween $14 and $16 per share, but
dropped that to $12 on Monday.

CD Radio Completes Stock,
Bond Offering

CD Radio last week raised $125
million in a bond offering and
$74.25 million with the sale of com-
mon stock. About $20 million worth
of the stock was sold to Ford Motor
Co., which had previously agreed
to install CD Radio receivers in its
vehicles as early as the first quarter
of 2001.

“Ford is committed to CD Radio.
It’s that simple,” CD Radio EVP/
marketing Ira Bahr told R&R. He
noted that the stock purchase was
not part of the two companies’ dis-
tribution deal announced in June,
but he takes the acquisition as a vote
of confidence in the upstart com-
pany, which expects to launch its
first of four birds Jan. 17. Also in
June, General Motors and Lowry
Mays' Clear Channel Communica-
tions each invested more than $75
million in XM Satellite Radio and
got board seats in return. GM’s
Hughes spacecraft division is also
building a pair of satellites for XM’s
late-2000 launch.

CD Radio would use the proceeds
from the concurrent offerings to build
out its satellite broadcast system and
for general corporate purposes.

o000
ll'il"o.llbol.’ll..'li.

...................

ades . .
SO0 sesccserrnsessarnnE
L

deecven
eesvsce

www americanradiohistorvy com

HE MOST IMPORTANT
ATES IN TALK RADIO!
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The Bad News:

It's probably the most expensive music test
you'll ever use to build your ratings.

The Good News:

It's worth every penny.

INX combines the power of TargetPerfect™
active/passive core analysis with the ability to
reach all your Hot Zips all over the metro through
total random sampling. Like no other test ever
devised, INX lets you see clearly the route to
bring the ratings home, song by song. If you'd
like to learn about the INX test and how it works
(without obligation), just call us at 719-579-9555
or e-mail us at freeinfo@musictec.com and we’ll
send you the information.

The Ultimate Music Test

INX is a product of Music-Tec ® America’s #1 Music Testing Company

www.americanradiohistorv.com
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* The radio/Internet marriage, Page 17
¢ Take a virtual seat, Page 14
® RAB: Airline broadens its horizons, Page 12
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“It requires wisdom to understand wisdom: The
music is nothing if the audience is deaf.”
— Walter Lippman

LES

RESPECT 101: A BRIDGE T0
BE EARNED, NOT BURNED

“Jeff, you're just not
. L P
T playing the game.” I still
Jaxelrod@rronline.com resent those words —
and the man who said them — as much now as
I did 12 years ago when they were said to me.

By Jeff Axelrod

It was my first paying radio job, a part-time
position with a network that I'd taken while I
was still in college. I'd already been there for
about two years when the man who said those
words to me was hired. To be honest, none of
us in the department knew exactly why he was
hired. We’d been operating as a well-oiled ma-
chine already — it was a good group of people
with competence, camaraderie and a culture
all our own. He was brought in as an extra layer
of middle management, and some of us sus-
pected he’d been a “favor hire,” brought in
because a friend at the network knew he
needed a gig.

His arrival was not expected and, frankly, not
welcomed with open arms. To earn the respect
of his new employees, he’d have to work hard.
Instead, he expected us to play “the game.”

Because he took that route, he was neither
well-liked nor well-respected. I saw him as a
pathetic man and an even more pathetic man-
ager. And I certainly wasn’t interested in be-
ing merely a pawn in his game. So after a few
months the inevitable showdown occurred one
Sunday afternoon.

“Jeff, you're just not playing the game.”

Was I a brash young kid at the time? Sure.
Did I know about “the game”? You bet. But
was [ willing to play it with him? Not a chance.

That meeting, as so many meetings do, re-
sulted in a memo. But not the one you’d ex-
pect. I was the one who wrote a long letter to
his superiors, going into great detail about the
things he said, why I was offended and why I
thought he was unfit to be a manager. I knew
it was risky, and it took plenty of people by
surprise. But I knew it needed to be done. A
few tense months later he was gone. Game
over.

What was this man'’s primary problem? He
had walked into his position assuming he’d get
respect ... and never made an effort to earn it.

In this age of radio consolidation, many of
you are faced with the prospect of taking on
responsibilities for additional stations and a
whole new group of employees. And in many
cases you may be walking into potentially hos-

tile situations: You may be replacing a popu-
lar manager, employees may have liked their
previous owner more than the one you repre-
sent — for any number of reasons, your new
employees may be looking for reasons to re-
sent you. But ultimately the choice is up to you:
Are you going to be resented, or are you go-
ing to be respected?

After you've been a manager for a while,
it's easy to fall back into comfortable routines.
And the further you become removed from
your days of being the managee, rather than
the manager, the easier it is to lose the perspec-
tive of how others view you. But when you
step into that new station, you can’t be com-
placent, and you can’t lose that perspective.

That said, here are some of the steps you
should take to earn respect from your new
employees.

Communicate! Now is not the time to be
the strong, silent type. By nature, people are
resistant to change. They fear change. This fear
is only deepened when the consequences of
change are unknown to them. Be honest. You
probably don’t have all the answers yet, so
don’t be afraid to tell them that’s the case.
They’ll appreciate the fact that you're making
the effort to evaluate the situation before mak-
ing changes.

While you're at it, get to know the people
you're managing and let them get to know
you. People tend to view corporations as face-
less, scary entities, and you're only reinforc-
ing that belief if you rule from behind closed
doors. You don’t have to become their best
buddy, but know who they are, what they do
and what makes them tick. Let them know
who you are, why you were brought in and
what you hope to achieve. You'll be surprised
at how willing people are to help you
achieve those goals when they know you’re
working together.

Learn the lay of the land. Even though
you're entering in a position of power, you're
still foreigner as far as your new employees
are concerned. An office culture and depart-
mental cultures have been established over a
period of years ... and the biggest mistake you
can make is to try to change it in days. If your
idea of workplace culture clashes with the es-
tablished one, try to effect change slowly over
a period of weeks or months, and be prepared
to meet your employees halfway at first.

Continued on Page 12
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KANTOR: INSIDE A
SUCCESSFUL START-UP

ﬁfbk Kazan Why do some radio people succeed while

A others struggle? What can you learn from
a person who's very successful that'll help you get ahead?

[ spoke with David Kantor, President of AMFM Radio Networks,
who led arguably the most successful radio network launch in the last
10 years. Under Kantor, the network will generate nearly $100 million
in gross advertising revenue in 1999, a remarkable achievement for
an organization less than two years old.

David is a former Vice President of Cox Cable and subsequently
was President of ABC Radio Networks, the position he left to start the
AMFM network. He was soon joined by a highly talented staff from
ABC and elsewhere, a crucial step. Because none of us succeed by
ourselves, we need an outstanding team.

Success in radio is often
measured in dollars. Given the

TH E RDAD TO | growing competition from cable

il 2nd the Internet, how is Kantor's

} Lﬁ E E ESS network doing so well? “Our

advertisers are using both cable

and the Internet, but | don’t see them cutting back
on radio, one of the primary ways to reach consumers. It's niche
marketing. How else do you reach people in their cars? Because of
the decline in broadcast TV, network radio is becoming the reach
medium again.”

Who are these advertisers? “Traditional advertisers are spending
more money. Procter & Gamble historically had one or two brands in
and out of network radio. In the year 2000 they’ll have close to 20 or
more on the air. And ‘dot-coms’ and pharmaceutical consumer
products are new.”

How is AMFM capturing so much of this money? The answer
applies to most well-run companies: Kantor has a first-caliber sales
team, supported by the direct participation of senior management.
“Most of the major radio advertisers or agencies have seen me at
least three or four times in the last year. It wasn’t just sending a
salesperson in. Most companies don't have that refationship between
the president of the company and their customer.”

This relationship gives AMFM salespeople better access to
decisionmakers and lets Kantor listen to his customers’ perspective,
address their concerns and participate with them as they define their
objectives. It also helps him justify higher rates, as well as provide
flexibility in scheduling. In addition, “If there’s ever a problem, that
customer can pick up the phone, call me and know it will be solved
that day,” he says.

Because his company is new — as are some of his programs — |
asked Kantor about his sales strategy. “When we launch a new
product, we're conservative on what we estimate our audience will
be. That way, when the actual measurement service measures us and
our audience exceeds our initial estimate, the advertisers are happy
and feel they’ve made a good decision. I'd much rather go back to
advertisers and tell them we've delivered 5% more audience than we
expected than tell them we’re 25% short, which, unfortunately,
happens a lot in network radio. A crucial reason we've had the
success we've had the last 18 months is that we've overdelivered on
everything we said we would do.”

Next week: AMFM Radio Networks’ criteria for selecting shows,

Kantor’s biggest disappointment and a summary of what his
experience has shown us.

Dick Kazan is asuccessful entrepreneur who founded one of the largest computer
leasing corporations in the United States. He created and hosts The Road to
Success, the first radio talk show to offer on-air business consulting to business
owners and employees. E-mail your comments or questions to him at
rkazan@ix.netcom.com.
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WHERE WILL YOUR AUDIENCE
BE TOMORROW?

Real gambling has nothing on
the radio industry.

Your odds in any shell game are
probably much better than the odds
of consistently guessing where your
audience’s tastes are headed tomorrow.

That’s why so many top-rated
stations rely on Coleman to make
sense of uncertainty. Stations like
EROQ in Los Angeles, WBMX in
Boston, Hot 97 (WQHT) in New York,
K595 (KSTP) in Minneapolis, and
EYGO in Denver.

Different formats each. But year
after year, the winners in their markets.

How do they do it? By building a
sustainable brand.

It’s more than just research, Numbers
alone can't eliminate guessing. Deeper
audience insights can. Coleman has
developed a proprietary approach that
shows stations how to link their “sound”
to identifiable format trends. Through
research technigues such as Format
Coalition Analysis™ and FACT" that lead
to Coleman'’s action-oriented process
known as “The Plan,” you consistently get
deeper insights into where your audience is
going — and why. And we've been doing it
for more than twenty years.

With Coleman, you're not just
buying numbers, You're geiting the
trend analysis and deeper insights that
can take a lot of the guesswork out of
building a loyal audience.

Imagine how much more fun this
business could be if you spent less
time second-guessing and more time
building a brand.

COLEMAN

FORMATS. TRENDS, BRANDING

1-919-571-0000

RESEARCH TRIANGLE PARK - LOS ANGELES - HAMBURG,GERMANY

-

www.americanradiohistorv.com
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RESPECT 101:

A BRIDGE TO

BE EARNED, NOT BURNED

Continued from Page 10

Eventually, once you become a respected manager,
you'll be able to shape the office culture more to
your liking.

Never forget you're leading a team. When
you're trying to lead a team to victory, team spirit
and morale are big motivating factors. Fact is, un-
less you're in a start-up situation, you'll be field-
ing a team of players you didn’t draft yourself. If
you want to earn respect, you'll resist the urge to
make immediate, wholesale changes to bring in all
the players you want, especially if there are already
capable players in the building. Again, learn the
lay of the land and communicate. Take the time to
evaluate your team’s strengths and weaknesses.
Make the effort to involve others as you're putting
together your scouting report, and talk to the play-
ers themselves to determine their strengths and
whether they’re being used to their full potential.

Yes, there’s a good chance that changes will be
made, but if your team understands the decision
process and the reasons why these changes were
made, they’re much more likely to accept the
changes without resenting you for making them.
Show that you're a levelheaded tactician who can
fully justify the means to an end, and you’ll earn
respect.

Show confidence in your players. Let them do
their jobs with as little second-guessing as possible.
Give them direction instead of directions. The more
respect you show for their ability to do the jobs they
were hired for, the more they’ll respect your abil-
ity to manage.

Don’t rest on reputation. Those who hired you
know all about your reputation. It’s a large part of
why they hired you in the first place. But it's the
rare individual who can walk into a station and be
recognized by some of the employees, let alone all
of them

No, not everybody in the industry has been
tracking your career progress in the pages of R&R.
In fact, there are those who work at stations who
don’t follow the industry at all! When you first en-
ter the building, your new team will only know as
much as they’ve absorbed from that two-paragraph
memo announcing your hiring. They don’t know
that you doubled billings at your last station in a
year. They don’t know about how you’ve guided
four stations to the top of the ratings. They don’t
know whether you’re compassionate or whether
you're a tyrant.

No matter what stage of your career you're at,
you have to re-establish your reputation in every
new position you take and with every new em-
ployee you manage. The more you try to rely on
your reputation to gain respect, the more arrogant
you'll appear and the less likely you'll be to earn
that respect.

As a manager, respect is the most important com-
modity you can possess. It's the intangible differ-
ence that dictates whether people are willing to
work for you and with you, or whether they’ll work
against you. Ultimately, it’s the one thing that will
determine whether you’ll succeed or fail as a man-
ager. And if you're not earning it, you're not get-
ting it.

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

SEATTLE AIRLINE PROMO FLIES HIGH

SITUATION: Horizon Airfines is an established regional carrier serving
the Pacific Northwest and, through a partnership arrangement with
Alaska Airlines, almost the entire.West Coast. Southwest Airlines is
Horizon’s main competitor — and up against such a well-known
competitor, Horizon needed all the marketing punch it could get.

OBJECTIVE: The main objective was to target male frequent
business fliers using special promotions and sports programming
— especially the Seattle Sonics. Also, like any airline, Horizon was
looking to build a base of repeat travelers.

CAMPAIGN: The campaign was originally planned for six months,
but has now been going on for six years. KJR-AM & FM/Seattle
weigh in with 120 spots over every six months. Also, Horizon is
mentioned during Sonics games on KJR-AM and is mentioned in
morning drivetime. Listeners frequently hear about “The Horizon Air
Instant Replay.’

RESULTS: The fact that the campaign has gone on for six years says
something about Horizon Airlines’ happiness with the results, and
radio continues to occupy a central position in its marketing plans.
It's still on the air and in the air, and is one of Seattle-Tacoma
Airport’s major carriers.

———RAB TOOLBOX———

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Seventy percent of aduits 18+ who traveled by air on business in the
past 12 months earn more than $50,000 per year, and 57% are
college graduates. Nearly three-fourths (73%) own their own
homes, and almost half have children living at home. This group
spends an average of 53% of its daily media time with radio.

INSTANT BACKGROUND — AIRLINES

The nation’s airlines transported a record number of passengers in
1998, carrying 560.9 million travelers on domestic flights (a 2.7%
increase from 1997) and 53.2 million passengers on international
flights (up 0.9%). (Air Transport Association)

RAB CATEGORY FILES

“Airline passengers — crowded, hungry and delayed — are
increasingly unhappy about the service they're getting from the
nation's carriers, and they're letting the U.S. Department of
Transportation know it. The rate of complaints from customers more
than doubled in May from a year earlier, the department said
[recently]. The total received was the highest in nearly 11 years.
Airlines have found themselves under increasing criticism in recent
years over a variety of issues, including high fares, delayed and
canceled flights, long lines, crowded airplanes and poor or
nonexistent meals.” (Dallas Morning News, 1999)

For more information, call RAB's Member Service HelpLine at (800)
232-3131 or log on to RadioLink at www.rab.com.

DUH!

O Increase Revenue

O Increase Audience

Free Website
12 Free Dial Ups Free Hosting

© Increase Top of Mind-Share

o At No Cost To You

Totally FREE
Monthly Revenue

Free e commerce

Monthly Revenue $1000 to $10,000

Call us or visit our website for more details

mediahub networks 1-877-424-HUB1 www.mediahub.net

www.americanradiohistorv.com
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How to get

higher ratings
(on a lower budget)

TV is getting wildly expensive. Billboards are essentially mind with multiple exposures of your message. And we

a reminder medium. Direct mail gets thrown away., use the latest techniques in database marketing to
More and more radio stations across America are maximize the effectiveness of your program.

realizing that the most cost-effective way to get significant If you're thinking about commissioning a Fall ‘99

ratings increases is through telemarketing. telemarketing project, call Joe Heslet, Brent Lightfoot, Hans
And now you can get your telemarketing from an expert: Bengard, or Kurt Hanson, toll-free, at 1-877-4-NEW-TSL.

Recall Telemarketing. We're radio's We're not a direct-mail house
first pure specialist in telemarketing. ! that does some telemarketing

We make our calls from radio's work on the side. We're the
largest and most technologically specialist you'll want on your
advanced telephone center. We make side -- because we'll get you
sure that your station stays top-of- results!

ansines 1S

t 4
 Ouboura s |
owerer S

Recall
Telemarrietn

Radio's first and only specialist in telemarketing g
1-877-4-NEW-TSL

Promation irnaa

Recall Telemarketing utilizes the fuil range

of direct marketing techniques, but our
specialty is the toughest and most important
portion of the project: the telemarketing portion

180 N. Wabash, Suite 201
Chicago, IL 60601
www.recall-telemarketing.com

wwWw americanradiohistorv com
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9/ MILLION CHANNELS

mensely, as has its acceptance as
a mainstream consumer tool.
And we realize that: “E-com-

merce” was a word on
AND NOTHING ON, PART TWO  o5ioin et

- . Last week I drew a par-
By Jeff Axelrod allel between the World

LSSy Wide Web and the devel-
Jaxeirod@rronline.com
opmental stages of cable
TV. Now that we’ve outgrown the novelty of
surfing the ‘Net, web usage has become a more
focused, habitual activity. And in short, for a
website to be successful, it must be very good
at saving people time or very good at wasting
people’s time.

So what does this mean for radio? Given those
criteria, it's time that we seriously re-evaluate
the content we put on our websites.

Think about it. Back in the good ol’ days
(about two or three years ago) when we were all
learning to use the web, we saw it as a wonder-
ful way to market our stations. We said, “Hey,
¢'mon by!"See what our DJs look like! Look at
this week’s playlist! E-mail a request!” At the
time it was a great marketing tool. But now it’s
got to do more. It has to inform, or it has to en-
tertain.

Radio Show. Radio has ex-
pressed over and over again its desire to cash in
on Internet opportunities, but are we putting the
cart before the horse?

I saw an application introduced at the NAB
that will stream TV-like commercials to websites.
Neat application? Sure! Will it find broad accep-
tance? In place of banner ads, probably. Is radio
ready for it? No. Not until we’ve got the content
right.

Look at it from your listeners’ perspective.
What features does your website offer that are
so informative or entertaining that a viewer
would be willing to sit through a download and
a commercial to see? Go even further: What fea-
tures are worth viewing more than once?

We’ve heard it over and over again: With our
broadcast signals, we’ve got the opportunity to
drive listeners to our websites. The explosive
growth in “dot-com” radio advertising seems to
back up that statement. But when we send lis-
teners to our own websites, are we showing them
something compelling? We're not going to see a
lot of web revenues until we do.

MARKETING

FINGER-CLICKIN’

GOOD!
MOUSE-EVE VIEW llF GIANTS

After reading the com-
mentary on this page,

did you expect tosee a ||

radio site? Instead we’ll
take a look at the San
Francisco Giants’ site
(www.sfgiants.com).
The team is moving

into a new ballpark

and faced the prospect of selling seats before. people knew
what they were buying. And that's where the web came in.
Section by section, the team created simulated views
from every seat in the stadium. There are still images, user-
controlled panoramic views and — if you can spare a little
download time — a “fly-in” QuickTime movie that gives
you a bird’s-eye view of the park as it takes you to your

virtual seat.

If website visitors haven’t sampled your station, what
are you doing to give them a good simulation of what
they’d hear? Are you streaming audio? Try more than just
a live feed — are you giving them a daily “what you
missed on the morning show” tease? A well-produced
montage of the station’s hottest music? Be creative. Use
your website to give the online viewer a guided tour of

your station’s sound and attitude.

What makes your website “finger-clickin' good”? E-mail a short expianation and/or
screen shot along with an active URL to MMS Editor Jeff Axelrod at

The capabilities of the web have grown im- S , ve | MMS
Jaxelrod@rronfine.com with “FCG Site” in the subject line.

So, any ideas?

Nov. 7-Nov. 13

FORWA R D _sales & Promotion Planning Calendar

Nov. 7 - 13 National Chemistry Week, National Osteopathic Medicine Week, National Radiologic Technology Week, National Pepper Week

0—06—— 06— 0O @ ® ®

Chocolate with Almonds Tragedy Day Sadie Hawkins Day Forget-Me-Not Day Veteran's Day National Pizza With Actor’'s Day
Day Pamphieteers Day Go to an Art Museum Vanilla Cupcake Day Air Day the Works Day National Indian
Magazine Day National Dunce Day Today Day Sesame Street debuts National Sundae Day First trapeze act Pudding Day
First woman elected to JFK elected (1960) Find Things in Your (1969) Poppy Day performed (1859) Segregation on public
Congress (1916) Sofa Day Vietnam Veterans Drive-up banking transportation

Corporation for Public Berlin Wall falls (1989) Memorial dedicated
Broadcasting (1982)

debuts (1946) outlawed (1956)

Fantasia opens (1939)

EXPOSE YOURSELF

EVENTS

BANNERS on roLL singLE & muLTie,e BANNERS

 COUNTRY 1043

: the
10567 ealk
Spokane's | Rock Alternative STOCK PENNANTS
ﬁ% hetWS J \the IV ¢ ‘ \"% \‘%
."‘g‘. "‘g‘. "‘g'. L
mnmrxmo@
¥ Ly il g
v 11929 DENTON DRIVE  DALLAS, TX 75234 | CUSTOM PENNANTS

TEL: 1-800-433-9843 FAX: 1-800-433-9844  EMAIL: world@airmail.net
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Especially if you have to program against it

What’s so different about The Russ
Parr Morning Show with Olivia Fox?

Is it the consistently compelling entertainment? Or maybe
the great balance between community issues and 24-karat
funny, funny humor?

Russ Parr is constantly interactive with his listeners, so
your station sounds alive and bigger than life. Plus,
you get fun interviews with the hottest stars in en-
tertainment, zany unpredictably, and fresh excitement
every single broadcast day. One listen and you’ll
say this is the very best mainstream urban morning
show in America.

Produced by Radio One, The Russ Parr Morning
Show is now blowing up in Washington, Detroit
and Philadelphia. It’s available to you now via
satellite through Superadio, home of the
most powerful programming on the planet!

Get your competition saying “this show
sucks” when your ratings blow up and
they’re blown away.

Call Superadio now
for all the details ...
508.480.9000 before your
competition does!

What’s so funny?
“I don't listen.” — Chris Tucker

(unintelligible) — Chris Rock

“| listened oncq;_thaf was all | neede® — Will Smith

www.americanradiohistorv.com
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‘PRODUCT

'PUBLICITY PRINTS ‘

Lithographed On Heavy Gloss Stock

# REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

* PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES & COLOR
PRINTS AVAILABLE

y |PICTURES

1867 E. Florida St. » Dept. R
Springfield, MO 65803
(417) 869-3456 FAX (417) 869-9185
http/iwww.abcpictures com

INFLATABLE IMAGES...Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212. FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES. ..
Phone: (330) 273-3200, EXT.137.

PRODUCT
SHOWCASE

Call Dawn Garrett

KR

THE INDUSTRYS Newspaper

310-788-1622

FirstFlash!

We havs cost sffective answers for your promotionsl needs!

EventTape® * FlashBags™

i BunchaBANNERS"™ * Ponchos

BumperStickers

1ZONAS nommmm' ‘

6209 Constitution Drive » Fort Wayne, IN 46804
Fax: (219) 436-6739 » www.lirstliash.com

1-800-21-FLASH

We speciaiize o the design, production and fulfilment of promotional and premium
items. With over § years expenience working with more than 2,500 Radio and
TV Srations, Satelite Networks, Record Labels and Fan Clubs,
we know how to deliver your message!

In conjuncton with their radio affibates. we have designed
and manufactured promotonal items for The New York
Islanders, The Buffalo Bill, The Cleveland Indians and The
(olorado Avalanche. These are Just 2 few of our many
references

Sports swmoons 2l us to get dhat edge in e ratings
game. Whether you need bumper stckers,

regisuaton boxes, roll of banners, calendar
§ )-_ magnets or more... we do it alf!
51 page Catalog
FREE GIFT!

=~ 1-800-7-COYOTE
(1-800-726-9683)

Leslie ¢ Lisa * Mi¢hele ¢ Patti * Haliemah

want more hits
on your website?

www.linkscreen.com

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

call mahlon moore @ 808.739.2662

www americanradiohistorvy com

SHOWCASE

LANDMARK] Custom Cold-Air Inflatables

1-800-553-3593 612-895-0947
www.landmarkcreations.com

For your next promotion...

Step up to the

BEST!

TNNERS % WLL- B4
Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com

Powerful * Affordable * Dramatic

Rewriting the

rules for radio

We call it the
“Y factor”

‘Our Clients call it incredible television!
Entertainers such as George Strait, Tim
McGraw, Elton John, Celine Dion rely on
Bifl Young Productions tor fast, affordable
production with a creative edge

Now...it is your turn.
(281) 240-7400

www.billyoungprod.com
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THE MEDIA MARRIAGE OF RADIO & THE INTERNET

It’s hard to talk about the fu-

By John Lund ture of radio without discuss-
ing the Interriet. We use the ‘Net and e-mail within
our business regularly, but our listeners are often
ahead of us. Like the reluctant groom at a shotgun
wedding, it’s time to take the vows!

THE RADIO/INTERNET MARRIAGE: PART 1

It's true, the Internet may take some time from ra-
dio. But radio can benefit from the ‘Net, where other
media like television, magazines and theaters are in a
pure competitive battle. Very few people watch TV while
cruising the ‘Net! Radio can actually control some of
this shared time by providing live webcasting and by
being a “must visit” site. The Internet is a time-eater,
and radio’s best plan is to share that time and control it
when possible. The key is making sure people use ra-
dio while cruising the Internet and use your station’s
website as frequently as possible.

If your station isn’t on the web, you're missing the
boat. Get on the ‘Net ASAT and, most important, make
your website r=levant. A static website with only a main
page and infrequent updates is useless. Arbitron’s re-
cent study of Internet usage is a must-read for every
GM.

The Wall Street Journal last month published an ar-
ticle titled “Old Media Get a Web Windfall.” Internet
start-ups, desperate for name recognition, are pouring
hundreds of millions of ad dollars into radio. Radio ad
revenues from Internet companies are expected to triple
to $800 millior: this year, rivaling retail advertising. The
immediacy of radio advertising is more attractive than
TV. A Goldman Sachs analyst says, “Branding is huge;
it's very, very difficult when somebody new comes
along.” Merchandising these websites on your station’s
website offers more opportunities to service these new
clients. The Lund Consultants VP Dan Spice provides
10 ways to make the media marriage compatible:

* Making the radio/ Internet marriage work requires
“quality time.” Use liners and talent features that tell

listeners how to listen while cruising the Internet. This
is important in afternoon and evening, since more
Internet use occurs at night. Recognize that audience
time is shared. Radio is heard at work, and this kind of
sharing applies to the Internet too. Recycle listeners to
your website. Reach and frequency are as necessary for
your website as for your advertisers.

* After your website debuts, continue to re-create it.
Update it at least daily, and provide a reason to visit.
Provide links that target your audience, and do it on a
timely basis. If your news contains a story about sex
offenders, provide a link to the state listing of sexual
offenders. If a website relates to a bit your morning show
did, create a link. When you’re previewing an artist's
new CD, link to the website. News, entertainment,
sports and weather links also serve this purpose, pro-
vided they are teased on-air. Update your website in-
ternally.

* Get people to your website rather than someone
else’s. That creates value, making your site easier to sell
to advertisers. Always invite people to your website,
and give them compelling reasons to come back. (Gee!
Sounds like the rule for a great morning show!)

* Radio is an audio medium, and computers can de-
liver audio. Live webcasting can reach at-work listen-
ers, which is important for News/Talk AMs or FM sta-
tions that may not have good signals in large down-
town buildings. Not all audio has to come from stream-
ing — files that play when someone enters your site are
a natural for a business where sound is everything.
Warning: Audio must load quickly in this age of in-
stant gratification.

* Keep it interesting. Catch the eye and ear, and pro-
vide movement. Put promos, announcements and news
in scrolling Java text, and make use of available anima-
tion, audio and video.

* Provide contact with your station. E-mail to the
studio is essential, and it should be read in nearly “real
time.” E-mail is today’s request line! Listeners still think
of a radio station as equipment and gadgets that can do

everything. They expect to contact the DJ in the studio
via e-mail.

* Interaction is a key to making your website suc-
cessful. For CHR and Active Rock in particular, open
your own chat rooms and keep them going. Get in-
stant feedback about songs. Provide online contesting,
which may be separate from what happens on-air. Ex-
clusive online contests provide a reward for ‘Net cruis-
ers.

* Make the Internet part of your marketing and pro-
motion. This sounds simple, but few stations actually
do it well. Tease major on-air contest announcements
on your website, thereby forcing listening. Provide con-
test entry online. Congratulate winners on your
website. Most of all, make your website a reason to
listen to the station.

* Make website contents printable. Adults in par-
ticular like to print things they want to keep. Remem-
ber the Starr Report? More people downloaded it from
the Internet than watched the hearings on TV.

¢ Use it or lose it! The web is stealing the informa-
tion franchise once dominated by print and electronic
media. The marriage of the Internet and radio media
renews importance. Bottom line: Make your site rich
in content that's easy to choose and read. The USA
Today formula works on the Internet, too, with plenty
of choices, quick reads and visual stimulation.

Next week: Marrying for money — tips on how to
get money from your radio/Internet marriage.

John Lund is president of The Lund
Consultants to Broadcast Management
and Lund Media Research, a full-
service radio consuiting and research
firm with offices in San Francisco and
Tampa. He may be reached at (650)
692-7777 or at lundradio@aol.com.

hear. here._

reach more listeners.
increase market share.

Unlimited Bandwidth < Unlimited Streams

generate revenues.

contact: Affiliate Relations Department
888.643.6782 ® sales@webradio.com

www.webradio.com
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Adams Appointed
PD At KXJM/
Portland

As R&R’s Street Talk reported
last week, Bonneville’s KZQZ/San
Francisco PD Mark Adams has
been named PD at Rose City’s
CHR/Rhythmic KXJM/Portland.
He replaces John Christian, who
segues to the PD chair at KWIN/
Stockton, CA to replace the exiting
Trevor Carey.

“KXJIM is an incredible opera-
tion with top-notch professionals
working in every aspect of the ra-
dio station,” Adams told R&R.
“Under the guidance of GM Tim
McNamara, the station has per-
formed tremendously, and I hope to
work closely with the staff and help
take it to even greater heights. I'm
also extremely happy with the
[Microsoft and Rose City founder]
Paul Allen connection and his dedi-
cation to winning.”

Prior to joining KZQZ. Adams
‘worked on-air and/or in program-
ming at WPNT/Milwaukee, KBOS
& KTBL/Fresno, XHTZ/San Diego
and KOY/Phoenix.

\

Columbia’s Savage Garden celebrate worldwide sales of 10 million units
for their seif-titled debut. Sowing the seeds of success for the follow-
up, Affirmation, are (top, I-r) Columbia’s Tom Donnarumma and Will Bot- |
win, President Don lenner, Sr. VP Promotion Jerry Blair, bandmem- "
bers Darren Hayes and Daniel Jones, Columbia’s John Ingrassia and
Mitchell Cohen, band manager Larry Tollin and Sr. VP Promotion Char-
lie Walk. Bottom row (I-r): the label’s Josh Zieman, Sr. VP Top 40 Pro-
motion Lee Leipsner, Julie Borchard, Tom Aaron and Jim Sabey. "

St. John To Program ’KIX & ’KXU/Raleigh

Former WUUS/Augusta, GA
PD Scott St. John has been named
PD of WKIX & WKXU/Raleigh.
He takes over the programming
reins from Don Brookshire, who
continues in his OM capacity for
the Curtis Media Country combo

“I'm very excited to join Curtis
Media,” St. John told R&R. “It’s
long been a very successful organi-
zation, and I anticipate great things
for the KIX stations.”

St. John has worked on both sides
of the radio and records businesses.

as well as NAC/Smooth Jazz

WWND. ST. JOHN/See Page 20

ica’s best-known,
and she’s on the air.

.  covers.food and cooking trends, wha1 '_%'

in the supermarket, mealtime ideas
that save you time and money,
plus hints on how to celebrat
e N style. ;

ASK BETTY
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Martiny Now KKRW & KLOL/Houston VP/Rack Sales

ddie Martiny Jr. has been named to the newly created VP/Rock Sales

post for AMFM’s Classic Hits KKRW-FM and Rock KLOL-FM in Hous-
ton. He spent four years as Director/Sales for Guaranty Broadcasting’s
nine stations in Louisiana and had generai sales management experience
in Baton Rouge atWJBO-AM, WFMF-FM andWGMB-TV,

“We're extremely excited to have Eddie join AMFM's Houston cluster;
said KKRW & KLOLVP/GM Brian Purdy.“Based on his proven leadership
and management abilities within a multistation environment, we anticipate
that Eddie will bring to KKRW & KLOL a tremendous revenue lift as we
continue to grow the market's mainstream and Rock shares.

Kathy Gonzales remains Director/Sales for the Houston cluster.

Disney Elevates Bessolo To Sr. VP/Marketing

alt Disney Records has promoted Michael Bessolo to Sr.VP/Mar-
keting. Based in Los Angeles, he will oversee product management,
marketing and promotion. -
“Throughout his 13-year career with Walt Disney
Records, Mike has spearheaded countless aggressive
marketing campaigns and merchandising programs,’
Walt Disney Records Worldwide President Russ Bach
said. “His creativity and dedication have proven to be
important assets in Disney Records’ continuing rise to
new levels of awareness and success in this very com-
petitive business. He has played a key role in Disney’s
ongoing dominance of the family audio category”
Bessolo joined the Walt Disney Co.in 1980 as Mar-
keting Coordinator for Disney Educational Media. In E==
1983 he moved to the Disney Channel as National Pro-
motion Manager. He segued to Disney Records in 1986
as Marketing Manager and was subsequently promoted to Sr. Marketing
Manager, Director/Marketing and, most recently, VP/Marketing.

Bessolo

Grgurevic Becomes R&R Asst. Alternative Editor

eanette Grgurevic has been hired as R&R’s new Asst. Alternative

Editor. She replaces Rich Michalowski, who exited last month.
Grgurevic’s broad experience includes positions in both
the radio and record industries.

“lam thrilled to death to have been able to hire some- |
one with the impressive credentials Jeanette has, R&R |
Alternative Editor Jim Kerr stated. “Her knowledge of
radio, record promotion and the world of Alternative |
specialty shows will be an undeniable asset for the pub-
lication”

Grgurevic started her career at KOME/San Jose,
where she acted as the de facto PD during the station’s
merger with KITS/San Francisco. She has also worked
in Alternative radio promotion for Foodchain Records. #2%
Grgurevic most recently oversaw the specialty show Grgurevic
departmentat U.N.C.L.E. Promotions.

McGraw Pres., Clear Channel/Jacksonville

WAWS-TV/Jacksonville VP/GM Josh McGraw has been promoted to
the newly created President position for Clear Channel/Jacksonville. He
will oversee the company’s radio, television and outdoor advertising op-
erations in the market. The radio holdings currently include CHR/Rhyth-

- mic WIBT-FM, Urban AC WSOL-FM and Country outlets WQIK-FM

and WROO-FM.

The company is planning to have its radio and outdoor divisions move
m with its TV division in Eastpark. “One of our many goals is to better
serve the information and entertainment needs of our community through
strategic synergistic alliances among our radio, TV and outdoor opera-
tions,” McGraw commented. “We also hope to create greater advertiser
value for our clients through ‘combined” media.”

McGraw joined WAWS-TV as GM in 1991.

www.americanradiohistorv.com

Holt

Continued from Page 3

Green told R&R, “I'm sure
we’ll maintain our position as
an AC station.”

Before joining KSMG more
than two years ago, Holt was
OM at WRSN-FM & WTRG-
FM/Raleigh. He has previously
programmed WQXY/Baton
Rouge, WTGE/Baton Rouge and
WGCX/Mobile.
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Maximi$er®, QUALITAPM and RetailDirect® are marks of The Arbitron Company. TAPSCAN® is a registered mark of TAPSCAN Inc.

TAPSCAN helps J}OU do more 0f
what you do best — sell!

Want to spend more time selling? Then check out TAPSCAN®! TAPSCAN now includes data and
features previously available only in Maximi$er® software. That's right — the comprehensive

data of Maximi$er plus the speed and ease of TAPSCAN! The result? Your sales staff spends less .
time on the computer and more time writing business.

TAPSCAN now runs: QUALITAP" now runs:
m Counties and zips = Instant Qualitative Profiles
m Ethnic breakouts = RetailDirect® data

= Nonstandard dayparts

Coming in TAPSCAN and QUALITAP this October:

= Socioeconomic demos (income, education, presence of children, household size)
m Age 21+ demos (crucial for beer and wine advertisers)
= Qualitative diary data (qualitative data for markets measured twice a year)

To see how the new TAPSCAN can help you focus more on sales and spend less time on your
computer, contact your Arbitron representative.

i

ARBITRGN

A Ceridian Company

www.americanradiohistorv.com
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In other WW1 news, the company
offers a variety of millennium-themed
special programs including:

The Millennium CBS News Special “

* WESTWOOD ONE and CBS RADIO | features major stories of the century pre-
SPORTS announce The Drive,asports | sented by newsmakers and reporters;

talk program hosted by Scott Kaplan | airs Dec. 15-Jan. 5.

and Sidney Rosenberg. The program 1
airs daily 10am-2pm (ET). ContactTelly
wong; (212) 641-2057.

The Miflennium CNN News Special,
hosted by Wolf Blitzer, features round-

table discussions and stories on

newsmakers; airs Dec. 15-Jan. 5.

Two Thousand Years of Osgood
Files: A Millennium Celebration: Host
Charles Osgood is joined by comedian
co-hosts in a review of the events of
the millennium; airs Dec. 15-Jan. 5.

Larry King's Millenniumis a compi-
lation of King’s interviews dating back
to 1978; airs Dec. 15-Jan. 5.

Execs
Continued from Page 1

_possible. De Castro, President/CEO
of AMFM Radio, is a well-re-
spected radio operator who is
known for his ability to handle
large-market stations. He came to
his position only in March during
AMFM'’s management reorganiza-
tion. Randy Michaels, former Jacor
CEO and now Clear Channel VP, is
also a successful operator whom
Clear Channel wants to retain.

The difficulty is in finding places
for all these talented operators, each
of whom is accustomed to running
the show. Mixing strong personali-
ties in a merger can be volatile, but
Prudential media analyst James
Marsh thinks that the combined

Clear Channel-AMFM will be large
enough to find important positions
for everyone.

“They are going to try to find a
spot for as many of these guys as
they can.” Marsh told R&R.
“They’ve got a year to work this
out, and my sense is they’ve got
enough assets where they can carve
out enough areas of operational
control that should keep some
people happy. I think that every-
body, deep down, wants to be a part
of this entity.”

As Marsh went on to say, what
other company in the radio world is
currently more-attractive for a top ex-
ecutive than Clear Channel?

Still, senior executives have been
lopped off in the past to facilitate a
smooth transition after a merger. In

the recent merger between CBS and
Viacom, for instance, two Viacom
executives were let go to make room
for CBS chief Mel Karmazin. Both
executives were personally close to
Viacom CEO Sumner Redstone —
but business is business.

Those who saw Michaels and
O’Keefe together at the recent R&R
Convention in June, or more recently
at the NAB Radio Show in Orlando,
know that they have had verbal spar-
ring matches.

Still, one person close to the com-
panies said there should be room in
the combined Clear Channel for ev-
eryone, and that the companies
haven’t made an announcement be-
cause they are still working out the

details.
— Jeremy Shweder

e e e R T ——— e

Pugh

Continued from Page 3

joined XTRA Sports 690 as PD in
1997.

“The smartest career move I ever
made was coming to San Diego to
work with Jack Evans and all the
other great people who are here at
these stations,” Pugh told R&R. “I'm
very happy to take on this new chal-
lenge. As far as how things will be
structured, KOGO & KSDO PD Cliff
Albert will continue to manage all

day-to-day programming operations
for those two stations, and I’ll handle
the programming chores at XTRA and
KPOP.

“In addition, I'll be looking for new
ways to develop greater overall group
synergy for Clear Channel’s San Di-
ego AM radio stations. And with the
San Diego Padres coming on board at
KOGQO beginning next season, another
major project I’ll be working on is de-
veloping our group strategies and sys-
tems for handling all the additional
responsibilities that go along with be-

ing the flagship radio station for a
major league baseball team.”

St. John

Continued from Page 18

Before regional promotion jobs with
Nashville-based labels Career, Pa-
triot and Magnatone, he was MD of
WWKA/Orlando. He also worked at
former Oldies outlet WOCL/Orlando
and Country WKKX/St. Louis. He
left WUUS on Sept. 30 as it was flip-
ping formats to CHR/Rhythmic.

e e e e e e s

Transactions

Continued from Page 8
BUYER: Cape Fear Radio LLC, head-
ed by Hannah Gage. Phone: (910) 763-
6511
SELLER: Wrightsville Beach Radio
LP, headed by Martha Lee. Phone:
(910) 457-6966

WONW-AM &Wzom FW/
Defiance and WNDH-FM/

Napoleon

PRICE: $4.25 million

TERMS: Asset sale for cash

BUYER: Clear Channel Communica-
tions Inc., headed by CEO Lowry
Mays. It owns over 500 stations. Phone:
(210) 822-2828

SELLER: MaumeeValley Broadcast-
ing inc., headed by President Richard
McBroom. Phone: (419) 592-8060
FREQUENCY: 1280 kHz; 105.7 MHz;
103.1 MHz

POWER: 1kw day/500 watts night; 6kw
at 328 feet; 3.3kw at 300 feet

THE ONLY

| (Pittsburgh)

FORMAT: Country/Talk; Oldies; AC

KLLU-AM/Reesport
(Coos Bay)

PRICE: $350,000

TERMS: Asset sale for cash
BUYER: Pamplin Broadcasting-
Oregon Inc., headed by CEO R.B.
Pamplin Jr. It owns five other stations.
Phone: (503) 251-1579

SELLER: F&L Broadcast Develop-
ment Corp., headed by President Jer-
ry Collins. Phone: (805) 474-9207
FREQUENCY: 1030 kHz

POWER: 10kw day/630 watts night
FORMAT: Country
g T

i
i e S
Hom e

WCXJ-AM/Braddock

PRICE: $1.5 million

TERMS: Transfer of control; 55% own-
ership

BUYER: Inner City Broadcasting
Corp., headed by President Pierre

Svcc

KSYG, Little Rock

“Doug’s show is sounding
more exciting everyday!”

- Hal Smith, Program Director

TARGETED TO BOTH ME
DOUG STEPHAN'S “"GOOD DAY"”
Mon-Fri 4-10am, Sat 4-9am, Sun 4-6am EST

To hear Doug live, log on to dougstephan.com

Sutton. It owns seven other stations.
Phone: (212) 447-1000

SELLER: East Coast Communica-
tions Inc., headed by President W.
Cody Anderson. Phone: (412) 244-
3342

FREQUENCY: 1550 kHz

POWER: 1kw day/4 watts night
FORMAT: Talk-NAC/SJ

COMMENT: The purchase includes
55% ownership in WHAT-AM/Philadel-
phia, as previously approved by the
FCC.

WAGS AM/BlshoprIe
PRICE: $20,000

TERMS: Asset sale for cash

BUYER: Bishopville Broadcasting
Co. Inc., headed by Melissa Qutiaw.
Phone: (803) 484-5415

| SELLER:The A.L. Group, headed by

Arie Landrum.
FREQUENCY: 1380 kHz
POWER: 1kw

FORMAT: Oldies

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
(972) 991-9200

Classic Rock

Chris Miller
PAUL MCCARTNEY Try Not To Cry

Mainstream AC

Mike Bettelli
No Adds

Soft AC

Mike Bettelli
No Adds

- CHR

Josh Hosler
PAULA COLE BAND | Believe in Love
FATBOY SLIM The Rockafeller Skank

CROSBY, STILLS, NASH & YOUNG No Tears Left

Hot AC
Steve Nichols

CHRIS ISAAK Baby Did A Bad Bad Thing

Starstation
Peter Stewart

No adas

Touch

Ron Davis
ANGIE STONE No More Rain

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

Gary Knoll

Rock

RED HOT CHILI PEPPERS Around The World

COUNTING CROWS Hanginaround

Alternative

BLINK-182 All The Small Things
COUNTING CROWS Hanginaround

CHRMot AC

WHITNEY HOUSTON My Love Is Your Love

SHAGGY Hope

Mainstream AC
SARAH MCLACHLAN ice Cream

Lite AC
CIBO MATTO Moonchild

B*WITCHED Blame It On The Weatherman

NAC
SMOKEY ROBINSON Easy To Love

PETER WHITE Don't Want To Be A Fool

JOYCE COOLING Callie
ERIC CLAPTON Blue Eyes Blue

uc
MONTELL JORDAN Get On it

OL' DIRTY BASTARD Got Your Money
BRANOY U Don't Know Me (Like U Used To)
CHANTE MOORE i See You In A Different Light

Hot AC

Josh Hosler
CHRIS GAINES Right Now
SAVAGE GARDEN | Knew | Loved You

Urban Contemporary

Josh Hosler
DR. DRE/SNOOP DOGG Still Dre

Alternative

Teresa Cook
OFFSPRING She's Got Issues
COUNTING CROWS Hanginaround

JONES RADIO NETWORK
Jon Holiday » (303) 784-8700

Rock Classics
Rich Bryan

Aduit Hit Radio

JJ McKay
LIT My Own Worst Enemy

! Soft Hits

Rick Brady
No adds

RADIO ONE NETWORKS
Tony Mauro * (970) 949-3339

Hot AC

Yvonne Day
SAVAGE GARDEN | Knew | Loved You

New Rock

Steve Leigh
LIMP BIZKIT Re-Arranged
BLINK-182 All The Smail Things

WESTWOOD ONE RADIO NETWORKS
Charlie Cook *(805) 294-9000
Bob Blackburn

Adult Rock & Roll
| Jeff Gonzer

CROSBY, STILLS, NASH & YOUNG No Tears Left

Soft AG

BROADCAST PROGRAMMING

Walter Powers ¢ (800) 426-9082

Delilah

Mike Bettelli
No Adds

Andy Fuller
LONESTAR Amazed

Bright AC

Jim Hays
MELISSA ETHERIDGE Angels Would Fali

N AND

for affiliation call:

(212) 808-4711 » (800) 397-8255
(800) 872-1121 « radiodoug@hotmail.com

ESSFUL MORNING SYNDICATED TALK StiOW
WOMEN

"Wow! Up 270% with
women 18+....Doug’s topics are
ALWAYS relevant to what's
happening in today’s society.”

- Ron Escarsega, PD
KRLA, Los Angeles

www.americanradiohistorv.com

CROSBY, STILLS, NASH & YOUNG No Tears Left

RAGE AGAINST THE MACHINE Guerrilla Radio
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Crossing The Industry’s Color Lines!

Entertainment Weekly tackles
the issue of diversity in the
entertainment business and lists
the 20 most influential minority ex-
ecutives in entertainment. Some
of the music executives making
the list include Elektra Entertain-
ment Group Chairman/CEO
Sylvia Rhone, No Limit Entertain-
ment CEO Master P, Def Jam
CEO Russell Simmons and
Estefan Enterprises Chairman
Emilio Estefan Jr., among others.

While minorities wield more
power in the recording industry,
the ’zine notes that executive mi-
norities are often relegated to eth-
nic music divisions. “Why does the
Latino promote only Latino sta-
tions, and the African-American
person do only African-American
radio?” asks LaFace Records co-
founder Antonio“L.A” Reid. “If |
worked at an investment bank, the
fact that I'm black doesn’t mean I'd
be put on all the black accounts”

Bowie Binge

Spin talks to David Bowie
about his new album, Hours, and
looks back to classic albums like
1976’s Station to Station. “At the
time, | had this insatiable appetite
for magic, mysticism, alchemy —
fired by my ever-increasing use of
drugs”

Sour Pops

“The pop market is wide open
right now. It's a business, and
you've got to write hooks. If the
hook isn't in the first 10 seconds
of your song, it isn't a single”" —a
Disneyland gig can’t cheer up
jaded pop star Joey Mcintyre,
who was on hand to perform with
Britney Spears, 'N Sync and 98
Degrees (Rolling Stone).

“Oh, Lordy. Totally not true” —
Britney Spears responds to
breast-augmentation rumors (TV
Guide).

Deep Thoughts

Entertainment Weekly dubs
jailed Stone Temple Pilots singer
Scott Weiland and reclusive
Guns N’ Roses frontman Ax|
Rose its “Philosophers of the
Week” In a jailhouse dispatch,
Weiland truly knows why the
caged bird sings: “If the wheels of
a man's mind are free to turn and
the wings of his spirit cannot be
clipped, then is a man truly in
chains?” Rose explains the theme
of his new song “Oh My God" as
“The fight of good vs. evil, positive
vs. negative ... and the universal
struggle to attain, maintain, and
responsibly manage free will can
be and often is frustrating to say
the least”

The Dogg Becomes
The Crow

Rapper Snoop Dogg could be
heading to the silver screen, ac-
cording to Vibe. As the star of New
Line’s Bones, Snoop will play a
victim who returns from the dead
to hunt down his killers. No word
on any clown makeup yet.

Other musicians conquering
new territory include Ted Nugent.

FUNK SOUL BROTHER — GQ
gets the inside skinny on Fatboy
Slim (a.k.a. Norman Cook). “The
Jjoke about me is that | make dance
music for people who don’t like
dance music. Hopefully, it doesn’t
mean I'm a hideous sellout who
waters things down and makes
them palatable for the mooing
masses.” The 36-year-old British DJ
also believes in quality control: “|
think there should be compulsory
dance testing for DJs, and if they
can’t perform the most rudimentary
moves, their license should be re-
voked. Drug testing should be man-
datory as well: If you haven’t got
any in your system, you get
sacked.”

The Motor City motormouth has
released a 3-D video game, Ted
Nugent: Wild Hunting Adventure,
where players track and shoot
deer, boar, bear and ultimately a
great white buffalo (Entertainment
Weekly).

Manilow For McKnight

“You think ‘Barry,” you think
‘Wow, that’s really corny! But if you
listen to his music, pound for
pound, those are some of the
greatest songs ever written. Any of
them.‘Mandy’! From a songwriter’s
standpoint. Melody, lyric, tearing at
your heartstrings..” — R&B
crooner Brian McKnight admits
an affinity for the classics, like
Barry Manilow (Vibe).

Puff Daddy, Crybaby?

InStyle kicks back with Sean
“Puffy” Combs at his palatial
home in the Hamptons for a pro-
file. While Puffy talks about the
requisite determination and hectic
schedule that has afforded him his
success, he also shows a more
sensitive side: “| rented Love
Story, and | sat home with my pop-
corn, candles lit, hat on back-
wards, like a hip-hop star, and it
caught me off guard. Suddenly I'm
bawling — like, screaming,
‘Waaaaa!’ To the point where I'm
hyperventilating”

Maybe She’s Amazed

Madonna has a crush on her
childhood idol, Paul McCartney,
according to the Star. The Mate-
rial Girl pulted strings so she could
share the stage with Sir Paul at
the MTV Video Music Awards and
later invited McCartney and his
daughter Stella to dinner. After
Stella left, Madonna reportedly
turned on the charm. Paul, how-
ever, is already keeping company
with another woman.

—Frank Correia

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

Show Prep

)

=

Hot new music-related
World Wide Web sites, cool |
cyberchat, and other points of
interest along the information
superhighway.

*Sugar Ray guitarist
Rodney Sheppard shows
young boys how to pick up
girls with pop-laden guitar
licks during a live chat on Fri-
day (10/8) at 7:30 ET/4:30 PT
(www.guitar.com).

* Drop your Clearasil and
log on for former New Kid On
The Block Joey Mcintyre’s
live chat on Monday (10/11)
at 7pm ET/4pm PT (www.
zoogdisney.com).

* Need more teen pop?
How about 15-year-old pop
tart Mandy Moore, who will
host a live chat on Monday
(10/11) at 8:45pm ET/5:45 PT
(www.teenmag.com).

*Tal Bachman may be the
son of Randy Bachman
(BTO, The Guess Who), but
he’s so high from his own
chart success. Join Tal for an
online chat on Tuesday (10/
12) at 9pm ET/6pm PT
(www.twec.com).

* Deep Purple co-founder/
guitarist Ritchie Blackmore
may be a solo artist now, but he
can still tell you how to play
“Smoke on the Water” during.a
live chat on Wednesday (10/13)
at 8pm ET/5pm PT (www.twec.
com).

g
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CURRENT
* AMERICAN BEAUTY (DreamWorks/SKG)
Featured Artists: ELLIOTT SMITH, FOLK IMPLOSION, EELS

* BLUE STREAK (Epic)

Singles: JAY-Z Girls’ Best Friend

SO PLUSH f{/JA RULE Damn (Should've Treated U Right)
Other Featured Artists: TYRESE fHEAVY D, FOXY BROWN, KELLY PRICE

* DRIVE ME CRAZY (Jive)

Single: BRITNEY SPEARS (You Drive Me) Crazy
Other Featured Artists: JARS OF CLAY, MATTHEW SWEET,

BACKSTREET BOYS

e FOR LOVE OF THE GAME (MCA)
Single: JOAN OSBORNE Baby Love
Other Featured Artists: LYLE LOVETT, VINCE GILL, TRISHAYEARWOOD

e STIGMATA (Virgin Records)

Featured Artists: CHUMBAWAMBA, MASSIVE ATTACK, DAVID BOWIE »

e TARZAN (Walt Disney Records)

Single: PHIL COLLINS You'll Be In My Heart

¢ GUINEVERE (RCA)

Featured Artists: THELONIOUS MONK, GARY BURTON TRIO,

MARCUS ROBERTS

* AUSTIN POWERS: THE SPY WHO SHAGGED ME (Maverick)
Single: LENNY KRAVITZ American Woman
Other Featured Artists: BIG BLUE MISSILE, BURT BACHARACH &

ELVIS COSTELLO

COMING

* SWING (RCA Victor)

Featured Artists: LISA STANSFIELD, GEORGIE FAME

IAN DEVANEY

* THAT'S THE WAY | LIKE IT (RCA Victor)
Featured Artists: OCTOBER CHERRIES, ZUL, JAI

e LIGHT IT UP (Yab Yum/Elektra)
Singles: DMX Catz Don't Know,
MASTER P Light It Up

Other Featured Artists: JA RULE, 112, 'N SYNC

* THE BEST MAN (Columbia)

Single: THE ROOTS f/JJAGUAR What You Want
Other Featured Artists: ERIC BENET, MAXWELL, ALLURE

JAMES BOND: THE WORLD IS NOT ENOUGH (Radioactive/MCA)

Single: GARBAGE The World Is Not Enough

“Music & Movies" lists current and coming film soundtracks according to box-
office standing, as well as singles appearing on R&R’s format charts and other
featured artists. To submit soundtracks for inclusion in this column, contact R&R
Associate Editor Frank Correia at (310) 788-1658; fcorreia @ rronline.com.
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1966/Before 14,500 in Paris, The Jimi
Hendrix Experience perform for
the first time.

Jimi Hendrix — not yet
experienced!

1967/How | Won the War, featuring John
Lennon in an acting role, pre-
mieres in London.

1990/Naomi Judd informs the media
she's exiting The Judds because of
her chronic hepatitis. Her daugh-
ter Wynonna launches a solo ca-
reer.

1997/Hanson perform the National An-
them at game one of the World
Series.

Born: Chuck Berry 1926, the late Laura
Nyro 1947, Wynton Marsalis 1961

TUESDAY, OCTOBER 19

1966/Jeft Beck exits The Yardbirds after
two shows on their first U.S. tour.

1984/Billy Bragg is arrested for partici-
pating in an anti-apartheid demon-
stration outside the South African
embassy in London.

1991/In Manchester, England, Oasis per-
form for the first time.

|

|

Born: the late. Peter Tosh 1944

WEDNESDAY, OCTOBER 20

1976/Led Zeppelin's film, The Song Re-
mains the Same, premieres in
London.

1977/ynyrd Skynyrd’s Ronnie Van Zant,
Steve Gaines and Cassie Gaines
are killed when their tour plane
crashes in Mississippi.

1991/Clint Black marries Lisa Hartman.

Born: Tom Petty 1953

THURSDAY, OCTOBER 21

1961/Bab Dylan records his first album,
Bob Dylan, for Columbia Records.

1975/Elton John receives a star on the
Hollywood Walk of Fame.

1995/Blind Melon frontman Shannon
Hoon, 28, is found dead of a drug
overdose in New Orleans.

~1997/Elton John's tribute sang to the late

Princess Diana, “Candle in the
Wind '97," becomes the best-sell-
ing single in history.

Born: the late Dizzy Gillespie 1917,
Manfred Mann 1941

FRIDAY, OCTOBER 22

1966/The Beach Boys release “Good Vi-
brations,” the most expensive
single ever produced at the time.

1976/In Toronto, Keith Moon performs
his last North American concert
with The Who.

1996/Death Row Records CEO Marion
“Suge” Knight is imprisoned for
multiple parole violations.

Born: Leslie West 1945

SATURDAY, OCTOBER 23

1962/Little Stevie Wonder, 12, records
his first single for Motown
Records, “Thank You for Loving
Me All the Way.”

1978/Ex-Sex Pistols bassist Sid Vi-
cious attempts suicide while in-
carcerated at a New York deten-
tion center.

1995/Tone Loc is ordered to enroll in an
anger-management course after
he is arrested for assaulting a
pizza detivery-person.

1997/Chumbawamba perform a free,
nonpermitted concert atop a
Washington, DG parking garage.
Police terminate the show during
the band's fourth song.

Born: Dwight Yoakam 1956

SUNDAY, OCTOBER 24

1962/James Brown records his Live at
the Apollo, Volume 1 at New
York's landmark theater.

1980/Paul McCartney is recognized by
The Guinness Book of World
Records as history's biggest-
selling songwriter and recording
artist.

1989/The Who, The Kinks, Simon &
Garfunkel-and The Four Seasons
are inducted into the Rock and
Roll Hall of Fame.

1996/Motown Records founder Berry
Gordy receives a star on the Hol-
lywood Walk of Fame.

Born: Bill Wyman 1941

— Mark Solovicos

|

g
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SIX TOP MORNING PERSONALITIES
AGREE ON JUST ONE THING...

The Shipper Report

“Mark has been our #1 writer at PLJ for the
past nine years, and there’s only one reason
for that; he’s the best there is.”

W
“=—— Scott Shannon

/___,, = & Todd Pettengill

WPLJ-FM/New York

“Finally, a service that writes the way disc
jockevs would like to talk. With hilarious
punchlines and concise material - The
Shipper Report is just plain great!”

=} Gary Bryan
KIR/Seattle X

“The Shipper Report information is so fresh
and new that no one’s heard yet... it’s a must-
have for our morning show.”

- Bob McLaughlin

WDVE/Pittsburgh

For a FREE sample
week of
The Shipper Report
call (818) 377-5300

“It’s the first thing I read in the morning. I
won’t start my show without it. We love the
way it’s written.”

Rick Dees

KIIS-FM/Los Angeles

“I first heard about Monica Lewinsky and a
dress and the President of the United States
from Mark Shipper... I was able to talk about
it before anybody else. It’s the only show
prep that I use. I love it.”

== Dave Rickards
/- ===3  of Dave, Shelly and Chainsaw
.....:';;L KGB/San Diego

“The Shipper Report’s juicy little tidbits really
spice up my entertainment report.”

% Tina Malave

Y100/Miami

www.americanradiohistorv.com
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PREMIERE RADIO NETWORKS PRESENTS...
America’s “1
Game Show
ON RADIO!

Radio Wheel of Fortune
is the most popular game
show in history with over
7100 million weekly
viewers worldwide!

Put the success of
Wheel of Fortune to
work on your radio station!

Cleared on 323 radio stations,
Radio Wheel of Fortune
iIs now in its second year!

A two minute call-in feature
with availability for local sponsorship... that's
Big Money for the sales staff and a ratings
Jackpot for you!

Available on a market-exclusive basis.
Call Premiere Radio Networks today:

(818) 377-5300

RADIO I\IETWDI:%KSI

Wheel of Fortune 15 a registered trademark of Caifon Productions. ing.
©1888 Califon Productions, Inc Al rights reserved.
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MUSIC 'ilzm' Rk HUSIC FIRST :
5.7 millon household 50.8 million households TOP TEN SHOWS among others, are slated to perform BOX OFFICE TOTALS
.7 million households Isaak j N
SEPTEMBER 27-OCTOBER 3 live when VH1 presents the seven- OCT. 1-3
[PLAYS | |[INSIDE TRACKS | hour NetAid telecast from New ' 14 S
E s ; i ’ i To Date
— GUCKCHERRY For Tre Movies  Total Audience ‘ Jersey's Giant §tad|um, London's - Distributor ] )
I CHRIS CORNELL Can't Change Me (95.9 million households) Wembley Stadium and Geneva's - © y poypre Jeopardy $17.01
BACKSTREET BOYS Larger han e 3% 34| | LENStealMySunshine Palais des Nations. Westwood One Paramount ($47.23)
irginia . . . *
CHRISTINA AGUILERAGenie In A Bottie 32 3 i 1 ER is handling the U.S. radio broadcast 2 Three Kings $15.84
BLINK-182 Al The Small Things 2 4 IXL ) l 2 Frasier through Radio Express (Saturday, . we* ($15.84)
MARIAH CAREY Heartbreaker 31 33 LOU BEGA Mambo No. 5 3 Friends 10/9, 3pm). 3 American Beauty $8.18
. LENNY KRAVITZ American Woman DreamWorks $18.39
BRITNEY SPEARS (YouDrieMe)Crazy 29 27 | | REQ HOT CHILI PEPPERS Scar Tissue 4 Stark Raving Mad iday 167 ( )
LIMP BIZKIT Re-Arranged 27 3 SANTANAY/ROB THOMAS Smooth ) Friday, 1 078 4 Blue Streak $8.00
SMASH MOUTH All Star 5 Monday Night Football - C Sony ($47.74)
KiD ROCK Cowbay 23 29 . * Sheryl Crow and Macy Gray g $7.02
(49ers vs. Cardinals) . ) 5 The Sixth Sense .
BUSH The Chemicals Betwesn Us 2 2 NEW perform on PBS' Sessions at West Buena Vista ($234.54)
TLE Unpretly 21 23 FIONA APPLE Fast A You Can 6 Jesse 54th (check locat listings for time 6 Drive Me Crazy $6.84
LDU BEGAMambo No. 5 21 19 gggmﬁ“&mﬁ:‘%’:‘;’w"“ (te) Law And Order and channel). Fox ($6.84)
DFFSPRING She’s Got Issues 21 1 ROBBIE WILLIAMS Angels 8 60Minutes * Sting, Late Show With Da.wd 7 ForLove OfThe $3.54
JENNIFER LOPEZ Waiting For Tonight 20 20 ‘ LARGE | 9 EverybodyLovesRaymond | Letterman (CBS, check local list- Game
EVE/RUFF RYDERS GottaMan 19 18 10 JAG ings for time). . Universal ($28.40)
) MARC ANTHONY | Need To Know « Sheryt Crow, Late Night With 8 Elmoin Grouchland  $3.25
98 DEGREES | Do (Cherish You) 17 16 DAVID BOWIE Thursday'’s Chiid . * 3.25
i Me (Like UUsed To Conan O'Brien (NBC, check local Sony ($3.25)
RICKY MARTIN She’s All| Ever Had 16 17 BHRANDY(l/ Norit Know Me{LIke DUSSde)
MARIAH CAREY Heartbreaker listings). 9 Mystery, Alaska $3.10
NINEINCH NAILSWe'reIn This Together 15 19 CHER All O Nothing TR S e Vista® 310
JUVENILE Back That Azl 1 ERIC CLAPTDN Blue Eyes Biue Teens 12-17 . stl?uena ($$2 3% i
Back That AzzUp MELISSA ETHERIDGE Angels Woud Fall - Saturday, 10/9 10 Stigmata 36 ¢
RED HOT CHILI PEPPERS Sear Tissue 14 18 I:ng gsgﬁs Lsost In v;;l , O MGM/UA ($44.30)
WHITNEY HDUSTONMy Lowe s Your Love 14 18 3421?114 0 HDbLSTBDI:CI\:y oo o 1 Dawson’s Creek . Melissa EthgﬂdQ& Hard Rock . o
LIL' TROY Wanna Be A Balle 10 15| [LENSuySwshne 2 Futurama Live (VH1, midnight). Al figures in miions
) faiting For Tonigl ; * First week in release
PUEF DADDY Satisty You 1317 SIXPENCE NDNE THE RICHER There She Goes 3 The Simpsons s . 10110 gy
SANTANA /R THOMAS Smaoth 13 13| |TRAINMeetVirgina 4 SabrinaTheTeenage Witch unday, 10/1 flal S 1150
TRAIN MeetVirginia 13 3 SHANIATWAIN Want Fee Like A Woman 5 Popular (Wed » Def Leppard perform on VH1's
" | MEDIUM llasinn ey COMING ATTRACTIONS:
MARC ANTHONY | Need To Know 12 17 e 6 Boy MeetsWorld atest Storytellers (10pm). This weeK's openers include Su-
EMINEM Role Model 12 15 enie In e » i . .

. i BLINK-182 What's My Age Again? (te) ER Monday, 1 ot perstar, starring Saturday Night
JIMMIE'S CHICKEN SHACK Do Right 12 141 | BUCKCHERRY For The Movies 8 7th Heaven Ny b = Live's Molly Shannon and Wil
BUCKCHERRY For The Movies " o7 g:sﬁg:&;gﬁa;:ﬂcmem o Odd Man Out « Carole King sits in with the Ferrell. The film’s Jellybean
"N SYNC w/G. ESTEFAN TheMusic Of . 110 KID ROCK Cowboy () That’70s Show band on David Letterman. § soundtrack sports The Go-Go’s’
CREED Higher 10 8 'La‘l‘l’:w;:%?:'g:ai?wmm son * Ben Harper, Late Late Show “Beautiful,” Pure Sugar’s “Hands
SMASH MDUTH Then The MomingComes 8 13 BRIAN MCKNIGHT Back At One S - Nielsen Media Research With Craig Kilborn (CBS, check lo- to Heaven,” Imani Coppola’s “I'm

. "NSYNC & GLORIA ESTEFAN Music Of My Heart BRI D R 2o ot : Tree” Gipsy Kings' “Bamboleo”
LEN Steal My Sunshine 9 12 cal listings for time). a iree, Gipsy King s
RED HOT CHILI PEPPERS Around The World Alisha's “You Wanna Be a Star
BRANDY U Don't Know Me{Like U UsedTo) 9 7 SAVAGE GARDEN | Knew | Loved You c N w Ishas nna 2
SMASH MDUTH Then The Moming Comes OMING NEXT EEK 3 (Superstar),” C+C Music Fac-
SNOOP OGG/XZIBITB-Plase 3B [ Tuesday, 10/12
! nd ew Day s tory’s “Gonna Make You Sweat
POWERMAN 5000 When Worlds Collide 8 19 TLC Unpretty - . « Creed, The Tonight Show With (Everybody Dance Now)* and
o WYCLEF JEAN /BOND New ) i . w
e — 8o e S Jay Leno (NBC, check local listings Mike Flowers Pops’ version of
REDMAN & METHDD MAN Tear h O 8 12 CUSTOM less otherwise noted; subtractone | o, time). Oasis’ "Wonderwall” Vintage
JAY-Z Girt’ Best Friend 8 11 TORI AN 1000 csns hour for CT. ghe;;k /'S:”?Qst for « Wilson Pickett, David Letter- tunes from the '60 to the '80s —
T he's So High f j g
MARY J. BLIGE AllThet | Gan Say 85| | CRICBENET Spendy LieWithYou showmisl . ! g re oun : n tm;e man. . such as Norman Greenbaum's
CHRIS ROCKNo Sex 710 MARY J. BLIGE Al That | Can Say z,c:ne. istings subject to » Moxy Fruvous, Conan O'Brien. “Spirit in the Sky” Dan Hill's
BRIAN MCKNIGHT Back At Cne 77 gggﬂ;ﬁ:’mﬁoﬂ:m" = change. + Kenny Wayne Shepherd Band, “Sometimes When We Touch’”
LAURYN HILL Everything I¢ Everything 6 7 PAULA COLE BAND | Believe In Love Craig Kilborn. Night Ranger’s “Sister Christian,’

— CREED Higher : i S 84 2
8.G. Bling Bling 6 5 DAYS DF THE NEW Enemy Tube Tops ) Donna Summer’s Hot Stuff” and
CHRIS CORNELL Can't Change Me D) B i T : Wednesday, 10/13 even Molly Shannon's take on

. ere e . i M ”
K10 ROCK Bawtdaba 5 6| | FAITH EVANS Never GonnalLet You 6o Bryan Adams, Mary J. Blige, * Lou Bega, Jay Leno. ST LD MyhOg? Uiclul
MELISSAETHEROGE AgesWoudFall 5 6| | ATBOY SLIM he Rocateler Skark David Bowie, Bush, The Corrs, Fame—corpple:]et e R
SEVENDUST Denia 5 5| | BeTH HART LA Somg Sheryl Crow, Counting Crows, Thursday, 10/14 do?:‘;_;;‘:i;‘s'"gs;a'rsri:’eel_i;sms‘z:‘
BACKSTREET BOYS | Want It That Way 5 1 ENRIQUE IGLESIAS Balamos Des’Ree, Eurythmics, Bryan Fer- i i 9
- R. KELLY If| Could Tum Back The Hands Of Time G Michael. Ji Pa * Natalie Merchant, Jay Leno. Ford and Kristin Scott Thomas.
311 Come Original 5 0 GERALD LEVERT Nothin' To Somethin’ ry, George Michael, Jimmy Fage, g i di tist Dave Grusi
. LIMP BIZKIT Re-Arranged Rh Sty * Tori Amos, Conan O'Brien. Recor ing arts ave Grusin
0 g Puff Daddy, Busta Rhymes, Ste- . L ;
SHERYL CROW Anything B.t Down 5 2 h
RICKY MARTIN She’s All | Ever Had reophonics, Sting, Texas, Robbie contributes original music to the
BIF NAKED Moment Of Weakness e B e P e : e Gi fim's Sony Classical soundtrack.
GINUWINE So Anxious 4 8 MOBY Body Rock Williams and Wyclef Jean w/Bono, — Julie Gidlow
JOAN DSBORNE Baby Love R
LITZip-Lock 4 8 SPEECH Clocks In Sync With Mine ’
§ ANGIE STONE No More Rain {In This Cloud) e
GO0 GDO DOLLS Black Baloon 4 6 TYRESE Latek
Q-TIP Viveant Thing 4 6 “WEIRD AL" YANKDVIC It's All About The Pentiums T :
ROB ZOMBIE Superbeast 55 million households
EMINEM My Name Is N Video airplay from October 11-17. Peter Cohen, muﬂAﬂ. |
JEWEL dpter e i ] CONCERT PULSE :
E
STAIND Mudshovel 3 8 :
MDBY B :yR 1 3 2 - 56 o nousehold Pos. Arti: AV?" m g
oCy Roc 3 ) Cindy Mahmoud | F : J . Artist o~
BUSTA RHYMES Gimme Some More 30 )/\ N VFMusic Prog Na t’onal TOp 20 1 DAVE MATTHEWS BAND  $1,005.7 :
& Entertainment . Bug-A-B 2 OZZFEST 99 © 89517 pi
SUGAR RAY Someday 2 12 - DESTINY'S CHILD Bug-A-Boo 3 PHISH $857.8 : :
TYRESEMHEAVY D CriminaPMind 2 5 [ Video Playlist | PUFF DADDY /R. KELLY Satisfy You 4 CHER $765.0 d
i DEBORAH COX Wz Can't Be Friends 5 'N SYNC $755.7 q
TAL BACHMAN She’s So High 2 2 6. Bling Bli 6 DYLAN/SIMON $751.6
) o :\'/ s e — JUVENILE Back That Azz Up S i Soae
L2 DAL EUR o BLINK-182 All The Small Things 8 TOM PETTYHEARTBREAKERS $623.1
A —— » o PUFF DADDY /R, KELLY Satisty You . e DARoND Pl
el WHITNEY HDUSTDN My Love Is Your Love WHITNEY HOUSTDN My Love Is Your Love 10 SANTANA/MANA $498.4
DFFSPRING Why Don't You Get AJob? 12 BRIAN MCKNIGHT Back At One SNOOP DOGG {XZIBIT B-Please e oD 1o S i
BASEMENT JAXX Red Aler 1o | o e BRIAN MCKNIGHT Back At One 12 JOHN MELLENCAMP $441.0 A
LoBoe ) 13 REM. $438.0
DEBDRAH COX/R.L. We Can't Be Friends 10 IDEAL Get Gone BRITNEY SPEARS (You Drive Me) Crazy 14 TIM MCGRAW $355.1 .
DESTINY'S CHILDBls, Bils, Bils 10 O-TIPViviant Thing. R. KELLY If | Could Turn Back The Hands Of Time 15 BARRY MANILOW $337.2 ‘Special engagements of The
EMINEM Guiky Conscinee o o| |DEBDRAHCOXWe CantBe Friends NINE INCH NAILS We're I This Together R e sl e Limey, sltamng T\%ence Stamz
i i and Lesley Ann Warren, roun
_ i ] IMX Stay The Night 8STOPS7 . , foun
ENRIQUE GLESIAS Saaros b L CNBlinalEl Rap c ty TLC Unpretty BEACH BOYS FAMILY & FRIENDS out this week's openers. The film's
AL AL AR (S PRI BACKSTREET BOYS Larger Than Life IR Flash Cut/Lightyear soundtrack
WG C EVE/RUFF RYDERS Gotta Man BRYAN FERRY L
FREESTYLERS Here We Gc DMX No Love 4 Me MANDY MDORE Candy DAYS OF THE NEW features classics by The Who
LONG BEACH DUB ALLSTARS Trailer Ras 1 0 METHDD MAN & REDMAN Tear the Roof Off GEORGE CLINTON/ 7 5 S
SNOOP DOGG !/XZIBIT B-Please UL Mam'bo L ) PARLIAMENT FUNKADELIC (rrhe Sgeken’ ): T I,"e Hollies Klflg
RED HOTGHILI PEPPERS Around The Wodd - 1 0 MDBB DEEP /LIL KIM Cuiet Storm (Remx) BRANDY U Don't Know Me (Like U Used To) KENNY WAYNE SHEPHERD BAND Midas in Reverse;” The Byrds (“It
STEREOPHONICS Pick A Fart That's New T DL’ DIRTY BASTARO Got Your Money LIL TROY Wanna Be A Baller MgGl;\DE;H Happens Each Day”) and Bos-
TIPVi - . LD 97" .‘ o
TASHRap Life Il 3452';:.'5?381‘"&2‘&'»" Let It Reign 112 Love You Like [ Did QUEENSRYCHE ton (*Smokin™).
WARREN G [ Want it All 10 SOLE4.56 MARIRHCAREY HeatbiEakey The CONCERT PULSE is courtesy of Pollistar. a
) . . publication of Promoters’ On-Line Listings, (800} — Julie Gidlow
Video playlist for the week ending October 8. Video playlist for the week ending October 8. Video playlist for the week ending October 3 344-7383; California (209) 271-79€0.
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That's The Ticket!

Sports/Talk is Susquehanna Radio’s ticket to
success in Dallas-Ft. Worth

News/Talk

ould your station’s account executives be happy if they could sell a station with this listener
—— profile? A male, average age 25-54, with an income of 75k+ annually; a married homeown-
er with children under 18; and a college graduate employed primarily as a professional/manager.

If you were selling Sports/Talk
KTCK-AM (The Ticket)/Dallas,
that’s exactly the = —
listener you could '
point to with
pride. In fact, The
Ticket not only
excels in all of the
above categories,
it actually exceeds
Dallas market av-
erages in all of
them and more. [
While KTCK may
not have written
the book on Sports/Talk radio, it’s
certainly written a few new chapters
on how to take what most consider to
be a boutique format to new heights
of success deep in the heart of Texas.

Owned and operated by
Susquehanna Radio Corporation,
KTCK is currently under the direc-
tion of PD Bruce Gilbert. Gilbert, a
self-proclaimed radio junkie, comes
by his love of broadcasting naturally.
His parents are owners of a small
Country station, WHPO-AM in
Hoopeston, IL, where his sister is the
morning host. And Gilbert’s brother

Bruce Gilbert

is PD at Rocker WTUE-FM/Dayton,
OH. “As you can imagine, Thanks-
giving at our house is spent sharing
bits, promos and AQH ratings.” Gil-
bert quips.

By the age of 15 Gilbert had
his first radio job, at WNBF/
Binghampton, NY. That first gig
launched him down the typical radio
road of traveling town to town, up and
down the dial,
across Wisconsin,
Illinois, Missouri.
West  Virginia,
Louisiana. Texas
and Pennsylvania.
Then two years ago.
following a career
as both a PD and an
on-air personality in
music radio, Gilbert
landed at The Ticket as PD. There he,
in his own words, “found a renewed
love for the business through the pu-
rity and excitement of spoken-word ra-
dio.”

I recently caught up with Gilbert
to gain some insight into just how he
thinks KTCK has managed to get its
ticket punched for success in the

T HE

crowded Dallas-Ft.
market.

Worth radio

R&R: After a career in music ra-
dio, what was the attraction for you
to program Sports/Talk and The
Ticket?

BG: First of all, it was a chance.
after so many years in CHR radio, to
program a format that was really tar-
geted to my own
lifestyle and de-
mographic instead
of trying to guess
what the next big
hit would be for a
25-year-old fe-
male. I also think
part of the atirac-
tion is that, be-
cause this 1s a
boutique type of format, we all take
a lot of pride in being specialists in
our field. We’re not trying to appeal
to everyone. Our platform is sports;
we don’t pretend to be something we
aren’t. And because of that we’re
confident that we do what we do very
well.

R&R: Give us a little background

www.americanradiohistorv.com

The Ant Of Selling Sports/Talk

Few, if any, Sports/Talk stations are the ratings darlings of
their marketplaces, with media buyers lining up to place or-
ders. In spite of the usually solid performance of most
Sports/Talkers in their male target demos, selling the for-
mat is not for those account execs who aren't partlcularly
creative or passionate about the product. 8

I asked KTCK-AM/Dallas VP/GM Dan Bennett |
to offer his thoughts on selling The Ticket in gen- |
eral and Sports/Talk radio overall. Here are some §
of his experienced observations and some sound |
advice.

* If you think you can survive selling to tire
stores, topless clubs and sports bars, you're in for
a rude awakening. You need AEs who understand
how to convince buyers and advertisers of the tre-
mendous power and passion of the P1 listeners to
this format. They're loyal to the station, and they will
actively patronize and support advertisers when
asked to do so.

* Raise the “deserve” level, and eliminate those AEs who just don’t
get it — those who don’t think the value of a spot on the station is
worth an aggressive rate. There's no excuse for not getting the rate
the station deserves for the quality audience this format delivers.

* Perhaps the biggest challenge is overcoming the stereotype that
some advertisers have that Sports/Talk listeners are all guys who live
in the basement of their mother’s house and do nothing but sit around
eating Cheetos and drinking beer. it's just not true. Sports/Talk attracts
males ranging from blue-coflar workers to corporate CEOs and every-
thing in between. Concentrate on the qualitative of the Sports/Talk au-
dience to increase your sales success.

« Perhaps the biggest asset to sell is that Sports/Talk listeners are
incredibly passionate. More than most any other format, they really do
understand that patronizing the advertisers who support your station
is important. In my whole broadcast career, | have never seen any for-
mat that gets better resuits for its advertisers.

* You need to protect the integrity of the product and not develop
features simply because there’s an advertiser who wants to sponsor
it. Just because a ski shop says they will buy your station if you'll add
a ski report is not a good enough reason to do that. Conversely, you-
need a PD who gets the sales effort and who will work to develop spon-
sorship opportunities over and above your hourly spot units, and who
will diligently make your sales department aware of what those oppor-
tunities are.

 Set the goals high for your sales staff. As a manager, you’ll know
your Sports/Talk station has turned the corner the first time you hear
clients like Cadillac, BMW, computer retailers, banks, etc., advertising
on your air.

Dan Bennett

on the origins of The Ticket.

from the guys who make up our cur-

BG: When I joined the station in
the fall of 1997, it was already well
on its wiy to success. Much of the
original concept for The Ticket came

rent morning and afternoon shows.
Mike Rhyner was one of the catalysts
for the idea to bring all-Sports radio

Continued on Page 28

Coming Soon . . .

15 hours/day, 7 days/week

Satellite Re-feed

Live 2 p.m. - 5 p.m. EST
Monday - Friday

For info call Bill Hampton at 877-410-DAVE e Listen anytime, anywhere . . . www.daveramsey.com



www.americanradiohistory.com

A little testosterone

with your coffee?

(oneznone Apr 1510 B 22t FM94.3 Il C=ere AM 1540 Il *™2:2 AM620

WNRB Boston, MA WJKL Chicago, IL KCTD Los Angeles, CA WJWR New York, Y

One-0On-One Sports proudly announces The Men’s Room, an
exciting new morning show that’s ready to deliver the most
outrageously entertaining mix of sports and non-stop fun on
national radio. Proven ratings winners and sports talk veterans
Bruce Jacobs, Art Mehring, and Scott Wetzel have teamed up
to bring listeners a fast-paced, four-hour weekday marathon
of pure, unpredictable guy talk. Their quick wit and expert
insights into the world of sports are guaranteed to be a big
winner with listeners and advertisers alike. Tune in to hear why
sports talk radio will never be the same—then call us today to
find out what One-On-One Sports and The Men’s Room can
do for your station.

The Men’s Room

with Bruce Jacobs, Art Mehring and Scott Wetzel

Weekdays 6am to 10am ET

For information, call Chuck Duncan 847-509-1661

oneongne
SPORTS

TAKING YOU BEYOND THE GAME

www.1on1isports.com
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Continued from Page 26

to Dallas, which was a pretty new
concept in 1994. He and his current
on-air partner, Greg Williams — who
make up our afternoon drive show,
The Hardline — used to hang out
with George Dunham and Craig
Miller, who are now our morning
team. Together they began conceptu-
alizing this idea for an all-Sports sta-
tion, because they’d sit around at
sporting events, commenting on the
game, the players, the cheerleaders,
the girls in the stands, you name it.
They decided they were all pretty
entertaining, and maybe what they
did would work on the radio. To their
credit, they managed to get an idea
for a Sports/Talk station on the air
with some tin cans and string that has
grown to be a true franchise today.
I’d also have to say that a lot of the
credit for the success of The Ticket
should go to Mike Thompson [now
PD at XTRA Sports in Los Angeles],
who was my immediate predecessor.
He’s the guy who really came in here
and crystallized the concept that the
station can be Sports/Talk, but that
doesn’t mean it has to be all stats and
scores. Everyone had done a great job

of getting this station in shape before
I came on board, so that my mission,
as I saw it, was to not screw it up.

R&R: Give us a rundown of The
Ticket'’s current on-air talent lineup.

BG: Well, if I had to pick one
word to describe the talent on The
Ticket, that word would be *‘pas-
sion.” From morning until night, the
talent is what drives this station, and
they deserve all the credit for our suc-
cess. My job is easy, because the tal-
ent here knows what they're doing,
and they’re all good at it.

Dunham and Miller start the day
with hilarious commentary on sports
and other stuff that guys talk about in
locker rooms and offices all around
the Dallas metroplex. Chris Armold
hosts from 10am-noon. He’s very
well-known around town and is the
“nice guy” who always scores the big
interviews. Noon to 3pm we have
Bob Sturm and Dan McDowell.
They’re a relatively new addition to
our lineup, and their show mixes
opinion and comedy with a healthy
dose of cynical thoughts on life. In af-
ternoon drive we have Mike Rhyner
and Greg Williams hosting The
Hardline — probably the most-
talked-about program on the station
— followed by another fairly recent

addition, Mark Fallowill and Doug
Anderson, from 8pm- I 1pm.

As you can see, our lineup, with
the exception of Chris Arnold’s show,
is madé up of two-person teams. I
think that listeners tend to like the
team approach because there’s al-
ways one guy on the show you iden-
tify with. We’ve had a lot of success
with that concept, and our incredible
talents provide The Ticket with a
really full and fun sound all day long.

R&R: Doing an all local lineup
vs. going the syndicated route is un-
usual in Sports/Talk radio. What'’s
your take on local vs. svndicated
shows?

BG: First and foremost, having the
support of Susquehanna Radio and
our GM, Dan Bennett, is what makes
it possible for The Ticket to field a
lineup of local talent like we have.
They believe that one of the great
strengths of radio is being local. And
we’re not only local on weekdays,
we’re even live and local for the ma-
jority of the day on both Saturday and
Sunday.

Now that doesn’t mean that I don’t
think somebody like [Premiere’s syn-
dicated Sports/Talk host} Jim Rome
isn’t terrific; in fact, I think Jim does
one of the best shows out there today.

THE PET SHOW _

-

VALARIE D'ELIA

Weekends

We talk through the weekends about everything your sales
department loves to sell-just when people are buying-
Health, Cars, Travel, Gardening, Pets and Food.
Give us a call now at (212) 642-4533.

www.americanradiohistorv.com
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And we carry some ESPN program-
ming that I think is great. But the vast
majority of our listeners would rather
talk about the Cowboys than the New
Orleans Saints. And when you’re all
local all the time you have better con-
trol of the content, so you can be talk-
ing about that big game or the big
sports story that you know really mat-
ters most to your audience. I think
being local is what has allowed us to
drive the Time Spent Listening the
way we have been able to, and that’s
what has made The Ticket so suc-
cessful.

R&R: What would you say is the
mission statement for The Ticket?

BG: I think it’s pretty simple:
We’re just a bunch of testosterone-
filled guys who like to sit around and
talk about sports. It might not be
something official that you’d find
framed on a wall in the station lobby,
but our goal is to sound like we’re
sitting in our favorite sports bar with
a cold one, having fun and talking
about what’s going on in the world of
sports with our friends. We hope
you’ll pull up a stool, enjoy the con-
versation and hang around with us for
a while.

R&R: Unlike many Sports/Talk
stations, The Ticket is not the flag-
ship station for any play-by-play
sports. How challenging is it to con-
vince listeners that you are the defini-
tive Sports station in town when
they 're tuning to games each week on
other stations?

BG: Well, I'm certainly not going
to say that The Ticket would never
take on play-by-play, but the fact is
that, so far in the station’s history, it
has been advantageous not to have it
because of some of the inherent poli-
tics that go with carrying any team’s
play-by-play coverage. We think we
actually get more mileage out of be-
ing the station that talks about the
teams and the games rather than car-
rying the actual contests.

Games are events and certainly
offer some ratings advantages to sta-
tions that carry them. But Monday
through Friday, when those stations
that carried the play-by-play on the
weekend go back to their regular for-
mat, The Ticket is still talking about
the games with the fans. So, frankly,
not having play-by-play has allowed

us to become the station that is much
more opinionated about sports, the
players and the teams rather than just
a station that you turn to once in a
while to hear a game.

R&R: While many formats boast
two or even more stations in a mar-
ket, do you think it’s possible for
more than one Sports/Talk station to
thrive in any city?

BG: I think it always comes down
to what makes your station unique.
The Ticket is unique because we take
sports way beyond just stats and
scores. All of the hosts on the station

_ have strong credibility with the audi-

ence for knowing sports and reporting
on breaking sports stories. But after
that they have to be unique and enter-
taining personalities to keep listeners
coming back. To answer your ques-
tion, I think it would be tough to have
more than one Sports/Talk station be
really successful in a market. But
again, the key is just like it is for
music stations: What makes your sta-
tion different from the competition?
Because if you’re not unique and dif-
ferent, why would anyone choose to
listen to you?

R&R: Any advice for would-be
Sports/Talk programmers out there?

BG: Don’t take yourself too seri-
ously. Sure, we’re all serious about
what we do in this business, but
when it really comes down to it, ra-
dio is an appliance. It sits there on the
counter right next to the can opener,
and it’s not nearly as important to
people in the real world as it is to us.
So when somebody turns on your sta-
tion, be sure you’re providing some-
thing that entertains them, because
that’s really what listeners want. Find
the very best and most talented hosts
you can who are entertaining and
compelling, then give them room to
be themselves. Because great talent
on your radio station is the real ticket
to success.

TALK BACK TO R&R!
Do you have questions, :
comments or feedback regarding

this column or other issues?
Call me at (858) 486-7559,

fax: (858) 486-7232
or e-mail:

alpeterson@rronline.com
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THE MUSEUM OF TELEVISION & RADIO

RADIO FESTIVAL 1999

OCTOBER 25 TO NOVEMBER 5

Seminars

Bits, Bytes, and Broadcasting:
Radio on the Internet

Wed., October 27; 6:00-7:30 p.m.

Webcast provided by Yahoo! Broadcast.

Chuck Armstrong, E.V.P./Chief Marketing Officer,
AMFMinteractive

Dave Herman, Program Dir., eYada.com

Len Jordan, Sr. V.P, Media Systems,RealNetworks
Peggy Miles, Pres., Intervox Communications

Bill Pearson, Pres., RadioWave.com

Todd Schmidt, Pres./CO0, Magnitude Network
Brian Smith, Seeing Ear Theatre

Greg Verdino, V.P./Gen. Mgr., Internet Information
Services, Arbitron New Media

This seminar is sponsored by
Interep Interactive

The Heart and Heritage of
Urban Contemporary Radio
Thurs., October 28; 6:00-7:30 p.m.

Doug Banks, On-Air Personality,
ABC Radio Networks/WBLS-FM

Vinny Brown, Program Dir., WBLS-FM
Walt Love, Urban Ed., R&R

Wendy Williams, On-Air Personality, Power 99,
Philadelphia

Additional panelists to be announced.

This seminar is sponsored by
WinStar Radio Networks

A Conversation with
Dr. Laura Schiessinger
Mon., November 1; 6:30-8:00 p.m.

The Digital Revolution:

Radio for a New Century

Tues., November 2; 6:00-7:30 p.m.

David Margoiese, Chm./CEQ, CD Radio

Hugh Panero, Pres./CEQ, XM Satellite Radig, Inc.
Ron Rodrigues, Ed.-in-Chief, R&R

Robert Struble, Pres./CEQ, USA Digital Radio, Inc.

William Suffa, V.P. of Strategic Development,
Clear Channe! Radio

This seminar is sponsored by
Interep Interactive

From the Stones to Sinatra:
A Gonversation with
Jonathan Schwartz

Wed., November 3; 6:00~7:30 p.m.

College Radio and the Musician

Presented in conjunction with CMJ
Thurs., November 4; 6:00-7:30 p.m.

Cheryl Botchick, Music Ed., CMJ

Mike De Pippa, Mgr., College Promotion,
Elektra Records

Pat DiNizio, The Smithereens
John Flansburgh, They Might Be Giants
Tal Levin, Music Dir., WVKR-FM, Vassar College

Lawrence Lui, National College Promotion,
V2 Records

Brian Turner, Music Dir., WFMU-FM

TICKETS: $10 each ($8 for Museum Members)

Series Price (any 3): $25 ($18 for Museum Members)
Tickets may be purchased in advance at the Museum’s
front desk or by calling the Museum at (212) 621-6600
Tuesdays to Fridays 12:00 to 5:00 p.m. Programs and
participants are subject to Change.

Live Broadcasts
from the Museum

WFUV-FM, New York
City Folk All-Day

Mon., October 25; 6:00 a.m.-9:00 p.m.

Darren Devivo, Rita Houston,
Meyg Griffin, and Corny 0’Connell

Nationally Syndicated/Fisher Entertainment

The Rick Emerson Show

Mon., October 25; 4:00-8:00 p.m.
Tues., October 26; 4:00-8:00 p.m.

WNYC-AM, New York

New York & Company with

Leonard Lopate
Wed., October 27; 12:00-2:00 p.m.

WWRL-AM, New York

All-Star Moming Show with
Ken Webb
Thurs., October 28; 6:00-10:00 a.m.

Sunny 1430, WNSW-AM, New York
The Chuck Leonard Show

Thurs., October 28; 3:00-7:00 p.m.

ABC Radio Networks

The Doug Banks Morning Show
Fri., October 29; 6:00-10:00 a.m.

WHUD-FM, Peekskill

The Ed Baer Affair

Fri., October 29; 5:00-9:00 a.m.

WLIR-FM, Long Island

Jerry Rubino and Left of Center
Sun., October 31; 4:00-8:00 p.m.

WABC-AM, ABC Radio Networks

The Matt Drudge
Halloween Party
Sun., October 31; 10:00 p.m.—12:00 a.m.

Nationaily Syndicated

The Mike Gallagher Show

Mon., November 1; 9:00 a.m.—12:00 p.m.

Nationally Syndicated

The Dr. Laura Program
Mon., November 1; 3:00-6:00 p.m.

Nationalty Syndicated/AMFM Networks
Rockline

1,000™ Live Broadcast
featuring David Bowie

and other special guests
Mon., November 1; 11:00 p.m.—1:00 a.m.

Nationally Syndicated

Jim Lowe & GCompany
Wed., November 3; 11:00 a.m.-3:00 p.m.

WABC-AM

The Sean Hannity Show
Fri., November 5; 3:00-6:00 p.m.

Live Radio Dramas

Stage Shadows Mystery Theatre

“Radio Like You’ve

Never Seen It!”

WEUV-FM, 90.7 FM
Fri., October 29; 7:00-8:30 p.m.

SCI FI Channel's Seeing Ear Theatre
Past and Future

Starring Claire Bloom
Sat., October 30; 8:00-10:00 p.m.

Funding for this Festival is generously provided by

AMFM Inc.

CBS Rabio/
INFINITY BROADCASTING CORP.

INTEREP

THE EDWARD AND PATRICIA
McCLAUGHLIN FOUNDATION

The Festival's opening reception is sponsored by USA Digital Radio, Inc.
Additional seminar support is provided by Interep Interactive and WinStar Radio Networks.

est 52 Street, New York, NY 10019 ¢ www.mtr.org ® Festival Hotline 212/ 621-6709
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The Secret Is Out!

From the pages of

FORTUNE®

p_rcsented l_)y .
AmericanAirlines’
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Have you ever wondered how those
successful business people got there?
Was it Talent?...Luck?...Hard Work?

Find out in American Airlines’ exciting new business,
motivational program called “$ecret$ of Succes$,” an

entertaining and informative, 90-second feature airing

weekdays on radio stations throughout the U.S. and
Canada. These inspiring profiles will encourage your
listeners to pursue their career goals.

Hosted by
a select group
of Chairmen,
CEO's and
Presidents of
America’s
premier
businesses.

Host Jim Amos
President & CEO
Mailboxes Etc.

Host Michael S. Rawlings
President & CCO
Pizza Hut

Look for the station and dial position carrying the
$ecret$ of $ucces$ program in your city.

New York NY WVOX-AM/1460
Boston MA WBNW-AM/1120

San Juan PR WOSO-AM/1030
Seattle WA KNWX-AM/770
Phoenix AZ KFNN-AM/1510
Baltimore MD WBIS-AM/1190
Nassau/Suffolk NY WVOX-AM/ 1460
Tampa FL. WTAN-AM/1340
Minneapolis MN  WMNN-AM /1330
Portland OR KYKN-AM/1430
Riverside CA KHPY-AM/ 1530

Las Vegas NV KDWN-AM/720

Salt Lake City UT KKDS-FM/1060
Buffalo NY WIVL-AM/1340
Memphis TN WTCK-AM/1030
Hartford CT WMRD-AM/ 1150
Hartford CT WLIS-AM/1420
Richmond VA WXGI-AM/950
Honolulu HI KWAI-AM/1080

Tulsa OK KCFM-FM/94.]
Allentown PA' WEEX-AM/1230
Knoxville TN WMEN-AM /760
Monterey CA KIEZ-AM/340

Grand Rapids MI WHTC-AM/1450
Greenville NC WMBL-AM/740
Columbia SC WISW-AM/1320
Wichita KS§ KANR-FM/92.7

Des Moines IA KBGG-AM/1700
Youngstown OH WBBW-AM/1240
New Haven CT WLIS-AM/ 1420
Gainesville FL. WWLO-AM/1430
Roanoke VA WFIR-AM/960
Oxnard/Ventura CA KVTA-AM/1520
Visalia CA KTIP-AM/ 1450

Flint MI WTRX-AM/1330

Jackson MS WVIV.FM/93.9
Saginaw MI WMAX-AM/ 1440
Peoria IL WTAZ-AM/1350

Fort Collins CO KFKA-AM/1310

Appleton/Oshkosh WI WJOK-AM/1050

Atlantic City NJ WSAX-FM/99.3
Biloxi MS WVMI-AM/570

South Bend IN’ WHLY-AM/1580
New London CT WLIS-AM/1420
Tallahassee FL. WAKU-FM/94.1

San Luts Obispo CA KVEC-AM/920
Fort Smith AR KWHN-AM/1320
Lincoln NE KFOR-AM/1240

Green Bay WI WJOK-AM/1050
Merced CA KYOS-AM/1480

Lake Charles LA KAOK-AM/1400
Tri-Cities WA KONA-AM/610

Sioux Falls SD KSFS-AM/1520
Parkersburg WV WLTP-AM/1450
Burlington VT WVMT-AM/620
Panama City FL WPBH-FM/94.5
Bryan TX WTAW-AM/1150

Sioux City JA' KMNS-AM/620
Watertown NY WATN-AM/ 1240
Jackson TN WNWS-FM/101.5
Billings MT KBSR-AM/1490
Cheyenne WY KFBC-AM/1240
Brunswick GA WSFN-AM/790
Coos Bay OR KTBR-FM/94.1
Elizabeth City NC WCNC-AM/1240
Elizabeth City NC WZBO-AM/1260
Fort Scott KS KMDO-AM/ 1600
Fort Scott KS KOMB-FM/103.9
Hardin MT KHDN-AM/1230
Helena MT KCAP-AM/1340

Huron SD KIJV-AM/1340

Litchfield IL. WSMI-AM & FM/106.1
Madison GA WYTH-AM/1250
Monticello MS WMLC-AM/ 1270
Rolla MO KMOZ-AM/1590

Rolla MO KDAA-FM/97.5

Roseburg OR KTBR-AM/950
Sonora CA KVML-AM/ 1450

Yucca Valley CA KYVU-AM/1420

For more information, call:

ECHO RADIO PRODUCTIONS, INC - ASPEN, CO

Tel 970/925-2640 - Fax 970/925-9369 -

email: kaylah@sni.net

FORTUNEZ® is a registered trademark of Time Inc.

Street Talk.

hile the big picture focused on the

national scope of the AMFM/Clear

Channel merger, the buzz around
AMFM’s L.A. ciuster had us thinking a killer bee
invasion was imminent. First of all, while it hasn’t
been made official yet, we hear that AMFM/Den-
ver Market Mgr. Bob Visotcky was introduced to
staffers Tuesday as the new L.A. Market Mgr.
Also, it’s been confirmed that KYSR VP/GM Ken
Christensen’s responsibilities will expand to in-
clude newly acquired Cox outlets KFI & KOST
once AMFM takes over. Who wasn't in the build-
ing? KBIG PD (and AMFM VP/AC Programming)
Steve Streit. We hear he’s on leave from the sta-
tion, and there are plenty of rumors circulating
as to why he’s gone, but numerous calls to KBIG
management and Streit were not returned.

In the Windy City those breezes of change
have blown Kathleen Cahill out of the GM slot
at Lite AC WLIT/Chicago. She'd been with the
AMFM station for a dozen years, the last two in
the corner office.

Meanwhile, here’s a new format for AMFM:
The company flipped WJZC/Nashville from a syn-
dicated NAC/Smooth Jazz format to Contempo-
rary Christian last Friday (10/1). No PD or airstaff
yet, though the station does plan on going live.

} Slight Change Of Venue <

Hey, if you're going to court to sue a co-
worker, why slug it out in anonymity when you
could gain precious TV exposure! With its intrigu-
ing cast of character witnesses, the case of Fes-
ter v. Kelli (see last week’s ST) is leaving the
Hillsborough County court system and winging
its way to Hollywood — literally. M.J. Kelli phoned
ST from a 767 en route to L.A., where the WFLZ/
Tampa co-host was set to defend himself against
his producer’s complaint on Wednesday’s taping
of the Judge Joe Brown show.

In other news from our judicial system, the

| Supreme Court on Monday refused to hear ex-

Chicago Bear and WMVP/Chicago personality
Keith Van Horne’s argument that WRCX/Chi-
cago was negligent in hiring and retaining Man-
cow Muller. Van Horne believed the station's
owner (then Evergreen) should be held liable for
hiring a personality known for creating contro-
versy. The only surviving part of Van Horne's
original lawsuit is the defamation charge, which
will be heard later by an lllinois state court.

When Cox flipped Country WNGC/Athens,
GA to CHR/Pop WYAP last week, more than a

Ha Ha Ha, Fooled
Those Cops Again!

www.americanradiohistorv.com

More AMFM News: Looking
At The Local Angles

few upset Country listeners were startled to heat
Hank Williams Sr’s “Jambalaya” segue into g
loop of Tone Loc’s “Wild Thing.” According to thg
Atlanta Journal-Constitution, one listener everj
called the Athens authorities, who instructed twcé
officers to pound on the studio door to make
sure everything was okay. The cops reportediy:
told Ops Dir. Joet Williams, “We got a call from
somebody who heard the same song playing
over and over, and we wanted to make sure you
hadn’t passed out or gone nuts or s’om.ething?
Williams adds, “We all ended up laughing it off.”

Meanwhile, with the station playing the
same three songs over and over, Tulsa police
showed up at Clear Channel's KOAS last Fris
day after listeners called up, worried that the DJ
was dead. Nope, just stunting before a forma;t-‘
change. Sunday the station relaunched as CHR!
Pop “The All New Kiss 92.1” The station’s still
jockless, with no official word on airstaff plans.

Speaking of brushes with the law, KIS/L.A;
got a ticket last week for illegally parking in a
Krispy Kreme parking lot during the doughnut
shop’s grand opening. Big deal, right? Did we
mention it was the station’s helicopter they.

parked there?

Having failed to drum up much support fog
an online telethon during an appearance orn
WPLJ/N.Y. last month, former Diffrent Stroke$
star Gary Coleman has decided to try a diff’reni;
line of work: radio! On Oct. 19 he'll join thd:
morning show at CHR KRQQ/Tucson. Execi
producer Jeff Dauler tells ST he jokingly offered
Coleman work as an intern or a board op dur-
ing an interview to plug the web-athon a cou-
ple weeks ago, and Coleman called back say-
ing he'd been giving serious thought to a radio
career. Though he’ll continue to live in L.A.,
Coleman will join the morning crew in the Tuc-
son studio Tuesday through Friday. The only

eca)

e

What You Talkin’
’'Bout, Tucson?

Continued on Page 32

Rumors

¢ With WPGC/Washington APD/MD Maurice
Devoe exiting for the PD chair at WPHI/
Philadephia, is WBHJ/Birmingham PD Mickey
Johnson headed to DC, or could Johnson be heat-
ing up the PD chair at new Cox CHR sister WYAP/
Atlanta?

* Will a new Alternative station soon sign on in
the Southeast?


www.americanradiohistory.com
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Album
In stores

NOW!

Paura Core Banp “I Believe In Love”

Breaking at Pop & Hot AC...

KIIS WPL] KRBE KBKS WTMX KLLC WYXR
WKRQ KDMX WKQI KHMX WXKS WBMX KPLZ
WSTR WZPL WNCI KMSX WWMX KYKY WVRYV
WSSR WBZZ KALC KBBT KRSK KMXV KDND
KZZ0 KEZR WPRO WSNE KXXM WPTE WWDE
KBEE KQMB WNKS WLNK WKSI KMXB WKSL
WMC KAMX KVUU WLDI WAEB WKDD WFHN
WVAF WCGQ
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Continued from Page 30

|
; rule, Dauler adds: “He can’t plug the welisite!”
And while we're on the subject of morning
hosts with unusual pedigrees, WRKO/Boston
debuted its new drivetime duo this week. It's
} Beantown radio vet Andy Moes and Peter
Blute, best known around town as the disgraced
| former head of MassPort. He'll fit right in with
‘ the radio crowd though — he was forced to. re-
sign after participating in what his critics called
E a “booze cruise” paid for with MassPort funds.
| Sounds like a radio promotion to us!

l Westwood One syndicated talker G. Gor-
| don Liddy, after memorable TV appearances on
such series as Miami Vice, Lateline, Macgyver
and Super Password, is now a regular on a
show that will premiere on TNN next January.
In the new action drama 18 Wheels of Justice,
| Liddy will star with Lucky Vanous (best known
for those Diet Coke commercials) and Billy Dee
- Williams, who was once in one of those Star
Wars movies. Since it's on TNN, the show will
also feature music and appearances by top
country artists and newcomers.

e Jumbo Event Tape®
¢ BunchaBANNERS™
e BumperStickers
e FlashBags™

Ready For Their
Close-Ups!

[ Meanwhile, the new 7. Rex in the Morning
show at KATD/Pittsburg-San Francisco started
its first week with a bang by offering to turn its
listeners into real-life Hollywood stars. While in-
terviewing producer Larry Thompson, who'’s
working on the upcoming CBS-TV movie Mur-
der in the Mirror, the new guys finagled audi-
tions for themselves and four listeners, who
high-tailed it to L.A. last Thursday (9/30) for their
tryouts and a live remote. No word yet on wheth-
er anyone’s gotten a callback.

Congrats to R&R alum Kristi Brakg on her
‘ new job as Dir/Communications for AMFM. That

means a move to Chicago from Nashville —
| where she’s worked at Mercury, Capitol and
Asylum — at the end of the month. Brake has
twice been an R&R Associate Editor. Another
R&R vet, Jay Durkin (a.k.a. former Top 40 Ed-
itor J.J. Jordan), checked in to let us know he’s

L e = ———
. now the new Regional Sales Mgr./Northeast Di-
‘ | vision for TM Century.
. * |
Bl s - LT

» 4
} Time magazine is doing a series of century-
end polls on its website, and radio is well-
represented in one of them. As of Tuesday af-
ternoon, Rush Limbaugh, Howard Stern and
Dr. Laura Schlessinger occupied the 4-5-6
slots in a list of “Phonies and Frauds of the Cen-
tury” That placed.the triumvirate right below No.
3 O.J. Simpson and just ahead of No. 7 Linda
Tripp. No. 1 on the list? Go figure — it’s a name
that’s come up frequently lately as a potential
l Talk radio host: Geraldo Rivera.

Honors, Dubious

6209 Constitution Drive & Otherwise

Fort Wayne, IN 46804
Fax: {(219) 436-6739
www.firstflash.com

1-800-21-FLASH

1-800-213-5274
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| Street Talk

Rumbles, Pt. 1

* Clear Channel NAC/Smooth Jazz station
WHLR/Albany, NY flipped to Alternative last Satur-
day (10/2). It'll be known as “Channel 103.1, The
New Music Alternative” WQBK & wQBJ PD Rod
Ryan will assume programming duties for '"HLR.

* Former WXTB, WTBT & WMTX/Tampa GSM
Todd Metz joins WSSX-FM, WTMA-AM, WTMZ-AM,
WSUY-FM & WNKT-FM/Charteston, SC as VP/GM.

* WOGY/Memphis PD/PM driver Bill Hughes
exits. MD Matt Alibritton is Interim PD.

* Longtime KMOD/Tulsa PD/morning host Phil
Stone relinquishes programming responsibilities to
focus full-time on the morning show, and consultant
Charlie West steps in as PD.

» Next week KHTQ/Spokane's Gary Allen wili
relinquish programming duties to focus on his morn-
ing show. KISM/Bellingham, WA's Ken Richards will
join as PD.

» Albany Hot AC “The Point” changes calls from
WKLIto WCPT.

* Former WBTU/Ft. Wayne, IN PO Dane Daniel
is now PD/afternoon personality at WYGC/Gaines-
ville, FL. He succeeds Jeff McKeel, who recently left
for a programming job in Melbourne, FL. Mean-
while...

* WBTU fills the void left by Daniel's departure
with Jeff Moore, APD/MD/afternoon driver at cross-
town WQHK.

» Let's stay in Ft. Wayne, shall we? WYSR OM
Jo Valentine steps down from that station to con-
centrate on his MD/APD/night duties at sister CHR/
Rhythmic WCKZ and MeccaWest Entertainment.

* KISR/Ft. Smith, AR appoints Fred Baker PD
and Mick Ryder APD/MD.

* Reno gets a new Country outlet: WHMX (94.5,
The Mountain). The PD is Bill Shakespeare, who
comes from crosstown KWNZ, and Steve Groes-
beck is GM.

¢ WZAT/Savannah, GA PD Keli Reynolds re-
signs.

* WLAN/Lancaster APD Dave Skinner leaves for
the OM position at KWAB/Boulder, CO.

* Cumulus Broadcasting/Toledo programmer T.d.
McKay is appointed PD at WZNY/Augusta, GA.

¢ Former WHSL/Greensboro-Winston Salem PD
Brian Landrum is named PD at WDDD/Marion-
Carbondale, IL.

* Tess Taylor is the new PD at WYNG/Evansville,
IN.

« Sam Conn is the new PD/MD/ND/PM driver at
KNFT/Silver City, NE. He had been working in TV,

Congrats to RAB Pres./CEO Gary Fries,
who next week will be inducted into the lllinois

Continued on Page 34

[ PROMO ITEM OF THE WEEK

’ 0K, 0K, in lieu of the usual jokes we'd make about
how Restless is looking to “clean up” with its Dust

| Brothers single from the Fight Club soundtrack by

getting you in a lather over “This Is Your Life,” we
thought we’d just offer a sobering thought: Aren't
[ you glad you're reaching for this bar of soap from |
the relative security of a radio station desk rather
than in a prison shower? J
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“All The Small Things”

The foHow-up to their
alternative & rock radio smash

& #1T MTV video

R&R Alternative @ ~ @
R&R Active Rock New & Acltive

MUSI TELEVISION® On Over 100 Alternative & Rock Stations!!
#1 Most Including:
Played WXRK WBZX KDGE
Video!l! WZTA LIVE 105 WBCN
KROQ KPOI WFNX
KBPI WPLY and many more!!

Q101 CIMX

From the platinum-plus afbum Enema of the State Headline tour in October with Silverchair and Fenix tx

Produced by Jerry Finn Management: Rick DeVoe www.blink182.com www.mcarecords.com W\-(-JA

©1999 WCA Records, Inc. = ANERICA

www.americanradiohistorv.com
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www.rronline.com

The Most Advanced
Interactive Music Tool
Available For Your
Business

MUSIC TRACKING

* Access Over 1,000
Radio Station Playlisis

* View Charts For 12 Formats

 “Track America” R&R’s
Coast-To-Coast Chart Overview

* Customize And Compare Airplay
By Creating Your Own Charts

Based On Stations You Select

E-Mail “Jill@rronline.com’

or Call (310) 788-1675

Rumbles, Pt. 2

* Following Race Taylor's departure for WPLJ/
N.Y., MD Lisa Thomas succeeds him as APD at
Hot AC KDMX/Dallas.

* Following Alex O’Neal’s departure, AC KVIL/
Dallas APD John King adds MD duties.

* KHKS/Dallas PD Ed Lambert drops his mid-
day airshift; it's picked up by APD/MD Dave Mo-
rales.

* Scott Woodson is the new KVOO/Tulsa MD.

* Former WWWW/Detroit APD/MD/night talent
Cadillac Jack is hired for nights at WMZQ/Wash-
ington.

* At Pop/Alternative KVSR/Fresno, afternoon
driver Andy Winford is upped to APD.

* At KZQZ/S.F.,, KGGI/Riverside morning driv-
er Woody Woodward is the new morning driver,
and late-nighter Kevin Scott resigns to become
PD at KSYN/Joplin, MO.

* KUMX/New Orleans middayer Annette Wade
adds MD stripes.

* KSEQ/Fresno’s new MD is Rudy Orozco,
while afternoon driver Eddie Cruz drops APD du-
ties and moves to nights.

+ KFFM/Yakima APD Kramer exits.

¢ KXUS/Springfield, MO APD/PM driver Dave
Roberts exits.

* WKRQ (Q102)/Cincinnati sets its new
morning show: It's KDON/Monterey's Dr. Bruce
Maiman and partner M.G., who will be known as
Dr. Maimes & the Q102 Morning Show.

¢ With WJET/Erie PD Dino Robitaille off to
WBTT/Dayton, middayer Boomer adds interim PD
stripes.

Continued from Page 32

Broadcasters Assoc. Hall of Fame. Fries spent
the better part of the '70s managing WMAY/

Springfield, IL.

Records

» Congrats to Lava Pres. Jason Flom, who
inked a new long-term deal with Atlantic. Flom be-
gan his Atlantic career 20 years ago this July as
a trainee field merchandiser.

» Jordan Schur is officially named President
of Geffen Records.

* Arista/Nashville eliminates its Nat'l Promo Dir.
post. Exiting after six years with the label (and
three in that job) is Dave Dame.

» Capitol Sr. Dir/Rock Promo Tommy Daley re-
locates to the Tower in Hollywood. His new phone
number is (323) 871-5783.

* G.A.S. Entertainment's Gary Gersh and John
Silva have joined forces with the Digital Entertain-
ment Network to taunch the >en (pronounced
“den”) music group. Gersh and Silva will be co-
Presidents of the new label and directors of DEN.

» Roadrunner nabs former RCA Nat'| Dir./Pop
Promo Eric Baker as its new L.A.-based Nation-
al Director/Promo.

» Rykodisc taps former Mercury Nat'l Dir/Adult
Rock Promo Dave Einstein as Head/Promo.

* RCA's Tracy Koppel joins Elektra as its new
DC-Baltimore rep.

* Is Priority about to name a senior crossover
vet to its promo team?

* |s Warner Bros. thisclose to announcing a
joint venture with Ruffhouse founder Chris
Schwartz?

* Now that SFX has bowed out, New York-
based Ogden Corp. is reportedly in advanced ne-
gotiations to buy Universal Concerts for around
$200 mil.

» A tip of the ol' ST hat to Universal Sr. VP/Re-
public Records co-founder Monte Lipman and his
fiancée Michele Dase. Lipman popped the big one
while the two were strolling along the beach in the
Caymans.

www.americanradiohistorv.com

» Bill Figenshu recruited as Sr. VP of CBS Radio.
» Charles Foster upped to VP/Pop Promo for
Universai Records.
» Garry Leigh lands at KBFB/Dallas as PD.
¢ John Thomas tapped as WBLI/Nassau-
Suffolk PD.
¢ Todd Shannon set as PD of WNCI/Columbus.

v

* Nick Gatfield set as President of Polydor
Records.

¢ Stephen DiNardo recruited as VP/GM of
KRQR/S.F.

* Bob Cohen becomes VP/GM for Clear Channel/
San Antonio.

* Dave Shakes upped to OM of Evergreen/S.F.

v

* Steve Kingston promoted to Reg. VP/
Programming for Malrite.

* Bill Gambie elevated to Reg. VP/Programming for
Emmis.

* Clarke Ingram buzzes to WBZZ/Pittsburgh as PD.

)\ 4

» John Schoenberger elevated to VP/Album
Promo for MCA Records.

» Al Brady Law named VP/GM of WHDH & WZOU/
Boston.

» Mikel Hunter Harrington appointed PD at WIP/
Philadelphia.

» Charlie Quinn tapped as WHTT/Boston PD.

4

* Richard Asher upped to Deputy Pres./COO of
CBS Records Group.

» RKO Radio Network debuts.

» SonjaThrasher named PD of WMAK/Nashville.

* Rich Meyer joins XTRA-FM (91X)/San Diego as MD.

v

» John Lund appointed PD of WNBC/New York.
* Ray Anderson tapped as VP/Promo for United

I Artists Records. I

ST's thoughts and prayers are with WZEE/
Madison, WI PD Rich Davis, who is currently
undergoing treatment for cancer.

Finally, ST is sad to note the passing of the
man who probably brought us closer to our ra-
dio stations than anybody: Sony Corp. co-
founder Akio Morita, 78, who helped develop the
transistor radio and the Walkman. He died of
pneumonia at his Tokyo home on Sunday (10/3),

If you have Street Talk, call the R&R News Desk at
(310) 788-1699 or e-mait streettalk @ rronline.com



www.americanradiohistory.com

the first single & video

from the new album

EZAYS
Degert
[iFe~

In Stores
November 2

'R&R Alternative Debut €))
Modern Rock Monitor Debut ?Q* :

Q101 99X CIMX .
WHEFES KTBZ WXDX' %
X96 91X KPNT °
KTCL KKND KCXX
WLIR WEJE WPLA
WEQX WOXY KFTE
and more!

National tour begins October 26

3
£ .
GEFFEN RECORDS, INC.

Produced by
David Lowery & Dennis Herring

Direct Management Group, Inc.
Steve Jensen & Martin kup,
Janette Sheridan

www.counting crows.com

@ © 1999 Geffen Records, Inc.
All rights reserved.
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New Adds Include; © = 81
KZZP, KHTS, WKFS, « &8¢
KUMX, WKSL, KHTE -
WSSX, WRHT
And lVIore

her long awaited new album

breakdown

featuring the new single

angels would faH

UPCOMING TV PERFORMANCES

* VH-1 HARD ROCK LIVE & BEHIND THE MUSIO—1 0/@
* ROSIE O'DONNELL-10/4

« DAVID LETTERMAN-10/6 **MULTl FORMAT SMASH*~

e REGIS AND KATHIE LEE-10/7 - WPLJ KYSR KLOS KACD ‘KLLC WXKS
; WTMX KFDG WXRT WXPN .WBMX Y100

* JAY LENO -11/26 - WYXR KFMB WSTR WKQF 'KYKY WVRV

¢ VH-1 “ARTIST OF THE MONTH” WBLI KZDN KXXM KPLZ KALC KMXB

-DECEMBER KDMX. KHMX WAKS -KBBT KBCO KRBE

| : WNCI KOAR KDUK KBKS WNOK KKRD
WBZZ WPRO WDVE KQMB KBEE WYEP
WXPT WWXM KINK KTCZ KMXV WQAL

~ R&RCHR Pop @-D
- R&RHoACQ
R&R Adult Alternative €

BDS TOP 40: 36*-33*(+350 Spins)
BDS Modern AC: #12

BDS Adult Tap 40: #10

BDS Triple A:; #1

produced by melissa ethﬁrodge and john shanks Q
mixed by chris lord-alge it L b
management. w.”. -eopold management inc.
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The Ins And Outs Of
ARTISTdirect’s IPO

SEC filing provides comprehensive look at plans, strategies

When it comes to the Internet, one of the biggest challenges facing a record company or

artist is determining the best approach to capitalizing on the wired world’s seemingly

unlimited marketing and promotion opportunities. Should that strategy be limited to a
few areas — such as selling CDs — or should it be more diversified?

One company that’s taking a mul-
tifaceted approach to the web is
ARTISTdirect, the Encino, CA-based
online music company that recently
filed with the Securities & Exchange
Commission for an initial public of-
fering of common stock. AD joins a
growing list of music-related compa-
nies tapping the public markets for
much-needed cash to expand their
businesses. AD hopes o raise around
$86 million from the sale, with the
proceeds going to advertise and pro-
mote its network of websites;
improve and increase the content
on its sites, particularly the ARTIST-
channels; and repay debt issued to
several stockholders.

Unique Insight

In my June |1 column I took a
close look at IPO filings by Liquid
Audio and MP3.com, and I decided
1o do the same thing this week with
AD. The due diligence required by
the govemment when a company files
for an IPO furnishes the industry with
unique insight into a company’s plans
to attack the markzt. The documents
also highlight the pros and cons of
operating an Internet company. (Plus,
you get to see how much money the
execs makes and how much stock
they own.)

What’s really intriguing about AD,
however, is the company’s product
range campared to other online mu-
sic companies’. For instance, Liquid
Audio created the popular Liquid
Audio player software and offers ser-
vices — such as the Liquid Audio
Network — that allow artists, labels,
website operators and retailers to cre-
ate, syndicate and sell recorded mu-
sic with copyright protection.
MP3.caom offers artists, free of
charge, a distribution outlet to sell
and promote their music through
their own websites and as part of
MP3.com’s products and services.
Another recent Internet [PO, Music-
maker.com, is an online record re-
taifer. AD sells records and merchan-
dise over the "Net, hosts ARTIST-
channels and earns agency commis-
sions from bhooking tours and events
and from record sales at its label,
Kneeling Elephant.

To be sure, AD faces stiff compe-

tition. When it comes to artist com-
munities, it competes with MP3.com,
EMusic, MTVi and Launch Media,
as well as portal powerhouses such as
AOL and Yahoo!, which have their
own music-oriented sites.

On the retailing side it goes
head-to-head with Amazon.com.
CDnow and traditional retailers
like Tower, Virgin and Transworld.
On the label side, Kneeling El-
ephant must compete with the mul-
titude of indies and majors.

How AD is able to compete with
well-capitalized players and inte-
grate those business units as the web
continues its explosive growth will
g0 a long way toward showing just
how viable the Internet will be to en-
trepreneurs and the major labels.
AD is betting high-speed web access
will become the norm and that the
Internet will evolve into a conve-
nient means of consumer interaction
and commerce as well as an efficient
medium for delivery and distribution
of music.

ARTISTdirect Overview

First, some background. AD was
formed in August 1996 and has
grown rapidly since (it now has 127
full-time employees). Its co-founders
are CEO Marc Geiger, the former Sr.
VP/Marketing, A&R/New Media at
American Recordings, and Donald
Muller, who oversaw the William
Morris Agency’s worldwide contem-
porary music division. Both-were co-
founders of the Lollapalooza tour.

By the end of 1997 AD had begun
10 take shape. It formed the booking
firm ARTISTdirect Agency, partnered
with RCA Records to launch Kneel-
ing Elephant Records, formed a joint
venture to own a controlling interest
in the music search engine Ultimate
Band List and opened its first
ARTISTdirect channel.

Nearly three years after its birth
the company had bowed 30 artist-
owned channels in its ARTISTdirect
Network, bought the online music
community iMusic for $2.5 million in
cash and stock and paid $13.9 million
in cash and stock for the remaining
80% of UBL.

AD founders financed the com-
pany from its inception until July

1998 using internally generated cash
flow and capital contributions from
the founders. Since July 1998 AD has
raised $19.9 million through private
sales of preferred securities. As of
June 30, 1999 the company had $10.8
million in cash on hand.

For the first six months of this year
AD earned $3.7 million in revenue, up
from $1.3 million in the same period
of 1998 thanks to a rise in e-commerce
sales to $2.3 million from $360,000
and a climb in banner ad billings 10
$724,000 from $156,000.

Its total operating loss, however,
rose in tandem, climbing to $8.2
million from $6.3 million, primarily
due to higher sales and marketing
costs (which rose to $2.5 million
from $373,000) and rising general/
administrative expenses (1o $3.2
million from $1.2 million). All told,
since its founding the company has
racked up cumulative net red ink of
$14.9 million through June 30,
1999. AD says the IPO proceeds and
its available cash reserves will meet
its expected working capital and
capital expenditure needs for at least
a year. After that ali bets are off, and
it may have to tap the private or pub-
lic markets again.

IPO = Internet’s
Powerful Opportunities

Like any web music company, AD
is betting on heady growth in web
usage, especially among the demo it’s
targeting, the 12-34-year-old active
music consumer. Some of the data
AD highlighted in its IPO filing:

» Jupiter Communications esti-
mates online sales of music will jump
from $152 million in 1998 10 $2.6
billion in 2003 (from 1.1% of re-
corded music sales to 1.4%).

» Forrester Research predicts that
about 50 miflion people will be ca-
pable of downloading and playing
digital music by the end of 1999. By
four years later, they predict, down-
loading will add $1.1 billion in rev-
enue to overall music sales.

« Forrester Research says 56% of
consumers want o communicate di-
rectly with artists, and 31% would
pay for nonmusic products from their
favorite artists.

+ International Data Corp. esti-

www americanradiohistory com
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chats and conferences.

ing Elephant.

ARTISTdirect’s Business Units

| The ARTISTdi;'ect Neiwork

* ARTISTchannels The company has deais with 30 artists and has
signed deals with 37 more acts to launch channels in the near fu-
ture. The channels are owned by the artists and operated by AD, typi-
cally under a contract that provides artists with a share of the rev-
enue generated by their sites. Acts that already have channels up
and running include The Backstreet Boys, The Beastie Boys, Cypress
Hill, Everclear and Chris Isaak. AD believes that as broadband tech-
nology advances the artists will provide a wider array of program-
ming, including music videos, live video chats, fan conferences,
webcasts and access to back catalog.

UBL This music-specific Internet search engine averaged over
100,000 visits per day in July 1999. Users can access iniormation
on over 75,000 artists and access music downloads, tour informa-
tion, contests, Internet radio stations, webcasts and other content.

e iMusic This music community averaged 80,000 daily visits and
400,000 daily page views during July 1999. The site currently offers
message boards, text chats, video chats, fan conferences and related
activities. AD plans to introduce e-mail and personal home page ser-
vices In the near future and will also host a regular series of artist

e ARTISTdirect Superstore Over 200,000 titles and other merchan-
dise are avallable at this online retail site.

ARTISTdirect Agency This music talent operation currently has over
65 clients, including Alice In Chains, Everclear, Rage Against The
Machine, Chris Corneli, Pearl Jam and Beck.

Kneeling Eiephant Records This label has signed eight bands to
date: Fly/Longslide, Gloritone, Snakefarm, the Innocence Mission, Lea
Krueger, Zen Mafia, Wan Santo Condo and Adam Elk. RCA provides
all funding for the labei and owns the rights to all sound recordings
made under a three-year deal that expires at the end of 1999. At the
end of this year, unless terminated by RCA, the royalty arrangement
will convert to a three-year, 50-50 joint venture with respect to all prod-
uct created after the initial term. If RCA terminates the deal at the
end of the initial term, the artists signed to the label will remain with
RCA. To date RCA has ponied up around $750,000 to operate Kneel-

mated that 58% of the 35 million
home Internet users at the end of
1998 were aged 12-34.

For the future, AD plans to:

* Add ARTISTchannels aggres-
sively. The company is currently talk-
ing with over 50 additional artists
whose popularity, it believes, will
make them ideal marketing partners.

* Build ARTISTdirect Network's
brand awareness rapidly. Through
June 30, 1999 AD had spent a paltry
$2.5 million on marketing. The com-
pany plans to use part of the IPO pro-
ceeds to buy TV, radio, print and
online advertising that features its
artists promoting and endorsing the
network. The campaign is expected
to begin later this year. AD also in-
tends to create ARTISTdirect-
branded concerts and tours, much as
MP3.com does now.

* Introduce new features on its
various websites. AD plans to intro-
duce more interactive features, such
as streaming audio and video, and
help its users discover new music.

* Pursue additional revenue
streams. High on the list are fees
earned from digital distribution,
marketing of its database and ven-
turing into the international market.

Some Big Hurdles

As expected, one of AD’s biggest
challenges is maintaining its relation-
ships with name artists. [t must con-
vince marquee artists — it already
has relationships with an enviable

roster of talent — that it can do a bet-
ter job of managing their websites
than the major labels to which the
acts are signed. One strategy it has
already used is luring artists with
stock options and stock. However, it
cautions that after the public offering
it may not be able to offfer options or
other equity incentives.

The company also depends on art-
ists to attract advertisers and gener-
ate e-commerce revenue. Most of its
contracts with artists are for three
years, and its online agreements with
artists do not preclude the acts from
selling music and merchandise on
their own sites. Lastly, the jury is still
out on how much money a company
like AD can rely on from e-commerce
and ad and banner sales.

AD also relies upon content con-
trolled by record labels, music pub-
lishers and the antists. If that flow of
content — which it currently receives
free or at minimal charge — dries up.
operating expenses could climb ma-
terially, and visits to its site could fall
off dramatically.

Nevertheless, the company is onto
something. It didn’t atsact RCA, top-
tier venture capital firms and leading
investment banks on hope and a prom-
ise. AD has the technical savvy, con-
nections within the business and the
brand name to make things happen.
What it needs now is the cash to make
things happen quickly, before the me-
dia giants enter the online fold in a
significant way.
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Sound Decisions.

Altemative KPNT ‘Falling’
For Peter Comell’s Grace

There’s an old saying that goes
something like this: You make your
own luck. That adage couldn’t be
more apropos for the members and
manager of the unsigned Seattle
rock band Grace, whose new song,
“Falling,” from the five-song EP
Open 24 Hours, is receiving support
from Alternative KPNT/St. Louis.

Grace is fronted by Peter
Cornell, brother of Chris Cornell,
the former Soundgarden frontman/

Grace

some luck. Chris and his wife an-
swered every question I had and
worked very hard on our behalf. |
learned a lot, and we built up a
pretty good following.”
Nevertheless, Cornell admits be-
ing Chris’ sibling has proved to be
a double-edged sword. Many A&R
execs paid close attention to the Pe-
ter Cornell Band, but a major-label
deal never materialized. Cornell
comments, “It’s hard when you have

guitarist who has successfully
struck out on his own. Through a
combination of focus, initiative and
good old-fashioned luck, Grace are
on their way to signing what prom-
ises to be a lucrative label deal in the
very near future. Yet it’s the strides
the group and their new manager
have taken over the past year that
exemplify the long-term thinking
and step-by-step approach required
for baby bands to get signed.

Not surprisingly, labels took no-
tice when Peter Cornell formed the
Peter Cornell Band in Seattle in the
mid-"90s and released an EP. The
group was also featured on an early
Aware Records compilation. Cornell
recalls, “Chris and his wife got me
into the business. I had never writ-
ten songs before, and they really en-
couraged me to go for it and form a
band. I did all of that, and we had

someone that successful in the fam-
ily. It raises my own expectations,
but also the expectations people
have of me. I think it was a matter
of me finding my own place and be-
ing comfortable. My old band didn’t
kick ass, but to be fair, 1 didn’t ei-
ther. We weren’t of the caliber to get
a big deal. We got what we earned.
This band kicks ass and has helped
raise my performance to a higher
level.”

Undeterred, yet not happy with
the band’s direction, Cornell re-
grouped with songwriting partner
Will E. and bandmember Joe
Shaughnessy. “Things just weren’t
clicking last summer, so Will and
Joe and I spent several months writ-
ing and rehearsing. We recorded the
new record in March, mixed it in
May, and it came out in early June.
What was great about that time off

is that things became more com-
plete in ways that didn’t exist in our
old project. And I think it shows in
the music. We needed that time off
to kind of reinvent ourselves.”

Interestingly, that’s when man-
ager Erica Carr began to get in-
volved. Carr was initially studying
for a business degree at a Seattle art
school. One of her school assign-
ments was to sign a band and shop
for a label deal. She picked Grace
— and, incidentally, received an
“A” for her efforts. Carr remembers,
“I met Peter and asked him if I
could interview him and the band
for the project. and he agreed. From
there I began writing bios and stuff
like that and doing more work for
the band.”

Carr, who also hails from St.
Louis. hit pay dirt when she e-
mailed KPNT OM Allan Fee
about the EP and told him she was
going to be in town visiting rela-
tives. Fee, a Seattle native, offered
his help, even going so far as to
allow Carr to attend a music meet-
ing. Carr continues. “No one in
Seattle was really getting it, but
Allan was into it. So he helped set
up a show, had the group appear
in the studio, and we ended up
selling out the show. Now we
have a breakout market and some-
thing to show the labels.”

In addition to the St. Louis ap-
pearances, Carr also arranged for
concerts in Atlanta and South Caro-
lina. The results. says Cornell, sur-
passed the group’s expectations.
“We did pretty well in Seattle, but
we’re actually experiencing a much
warmer reaction on the road. I can’t
wait to go back.”

Cornell realizes the timing
couldn’t be better, especially given
Chris’® success with his new album,
Euphoria Morning. “It’s all click-
ing at the right time. I know people
will want to connect the dots with
Chris and Soundgarden when it
comes to our band. That’s fine with
us, but once they see us. they’ll see
a great band.”

Grace performed at a Deep South
Records showcase in New York at
Arlene Grocery on Oct. 5. The
group’s EP, Open 24 Hours, was re-
leased in June.

—Steve Wonsiewicz

their third fuli-length
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Music News & Views

Backstreet Boys Exit Jive?

Jive Records is in the headlines again. Fresh from
a controversy surrounding its reported signing of
multiplatinum teen pop act N Sync away from RCA
Records, Jive is now said to have been notified by at-
torneys representing The Backstreet Boys that the
recerd company is in breach of contract and the teen
pop act is free to go elsewhere. The move also follows
The Backstreet Boys' decision to part ways with their
previous management company, which also represented
‘N Sync. The Backstreet Boys are now managed by The
Firm.

New Crows, Morissette
Discs Ready

New release update: Counting Crows have set No-
vember 2 as the re-
lease date for their *
new DGC Records al-
bum, This Desert Life, |

studio album and first
in three years. The
group will also embark
on a national tour on
October 26 in Atlanta ... Nothing's official, but webzine
Addicted to Noise reports that Alanis Morissette will
release an MTV Unplugged album on November 16. The
disc will include her biggest hits and new material.

In the studio: Look for the Dave Matthews Band to
begin work on a new studio album in early 2000 ... Brit
rock band Oasis have put the finishing touches to their
new album. Look for a new single in early 2000. The
grcup will also announce later this month who will re-
place founding members Paul McGuigan and Paul
Arthurs ... Lou Reed is thisclose to finishing his new
Reprise album, tentatively titled Ecstasy ... Texas hard
rock band Pantera have nearly completed recording
their next album, which is expected to be released in
early 2000.

Tour notes: Megadeth begin their national headlin-
ing tour on October 9 in Phoenix ... Blink-182 kick off
their national tour October 29 in Irvine. Also joining the
tour are Silverchair and Fenix-Tx ... The Black
Crowes/Jimmy Page mini-tour adds an October 16
show in Worcester, MA ... Matthew Sweet embarks on
a club tour October 24 to support his new album, /n Re-
verse, which hits retail on October 12 ... Roadrunner
hard rock band Coal Chamber begin the second leg
of their U.S. tour October 9 in Las Vegas ... Wyclef Jean
starts a brief tour October 14 in San Diego.

This 'n’ that: Ozzy Osbourne has asked that Black
Sabbath be removed from the nominees for induction
into the Rock and Roll Hall of Fame. In a written state-
ment the Ozzman said, “The nomination is meaningless,
because it's not voted on
by the fans. It's voted on
by the ‘supposed’ elite of
the music industry and |
the media, who've never |,
baught an album or con-
cert ticket in their lives, so
their vote is totally irrel-
evant to me” ... Eliton
John will be honored as
the 2000 MusicCares Person of the Year at the
organization’s annual tribute dinner on February 21, 2000
in Los Angeles ... MCA signs reggae/pop/R&B star
Shaggy, whose first album for the label, Big Game, will
be released February 2000 ... RCA R&B vocalist Tyrese
inks a sponsorship deal with clothing company Guess.

AN

Counting Crows

Ozzy Osbourne
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Clear Channel
Continued from Page 1
First, in January AMFM declared
that it was up for sale and would en-
tertain offers for all, or parts of the
company. Three months later, in
March, the company called off the
sale and made sweeping management
changes, saying instead that it would
refocus on its radio properties. It de-
cided not to complete a purchase of
LIN TV, sold off its outdoor holdings
and dismissed Jeff Marcus as Chan-
cellor CEO, all in a matter of weeks.
In essence, four of radio’s largest
companies merged into one unit in
just one year. The scenario leaves
many in the industry asking: What’s
left to buy?

Merger Details

Under the terms of Monday’s
merger, Clear Channel will swap 0.94
of one Clear Channel share for each
of AMFM’s 230 million shares.
AMFM will then own a 37% stake in
the combined company and get to
name five of the company’s 13 direc-
tors. Hicks, Muse, Tate & Furst, the
management company that owns the
single largest chunk of AMFM, will
have a 10% stake in Clear Channel,
which Hicks says he wants to expand
over time.

In terms of management, Lowry
Mays stays on as Chairman/CEO,
Hicks comes in as Vice Chairman,
Mark Mays continues as President/
COO and Randall Mays stays on as
EVP/CFO. Clear Channel and
AMFM have not announced the fate
of several key executives, but most
people were expected to stay in the
organization (see related story, Page
1).

The deal is seen as financially
sound for both parties, according to
analysts, because it satisfies several
needs on each side.

For AMFM, the high leverage that
has plagued the company is now
eliminated. AMFM had pulled itself
into deep debt through acquisitions.
Also, one analyst said that AMFM
shareholders had not shown confi-
dence in Hicks, who is managing
partner of Hicks, Muse, Tate & Furst
— which controls AMFM — but not
a radio operator by background.

For Clear Channel, the deal is at-
tractive because it is accretive and
gives the company highly valued
properties in major markets. It also
improves the company’s long-term
growth rate, says Prudential analyst
James Marsh, and that makes inves-
tors happy.

“The [AMFM] assets are very
high-quality assets,” Marsh said.
“They are probably growing quicker
than Clear Channel’s assets.”

Clear Channel estimates that, pro
forma for 2000, the combined entity
should generate more than $5 billion
in revenue and over $2 billion in cash
flow. The merger also increases Clear
Channel’s revenue intake from radio
by nearly 45%. The combined com-
pany will make about 66% of its rev-
enue from radio, while Clear Chan-
nel currently makes about 46% of its
revenue from radio.

A further revenue stream for Clear
Channel could come from the
Internet, where many analysts say

that the company is positioned well
to drive traffic to websites.

The company certainly plans to
make full use of the Internet, Mark
Mays told analysts on Monday, but he
said the company will be cautious
before making any sweeping Internet
announcements. “We are going to do
it,.and it’s going to be profitable,” he
said. “But we will not do it until it’s
going to be profitable.”

Over $3 Billion In Spinoffs

When the dust from this merger
settles, Clear Channel expects to have
sold between 100 and 125 stations
worth at least $3 billion in station
assets to comply with ownership
regulations, Lowry Mays said. Clear
Channel should own about 830 sta-
tions after divestitures.

The stations that will be available
include high-priced clusters in some
major markets, including Los Ange-
les, Houston, Phoenix and more (see
related story, Page 1), and many ma-
jor operators are chomping at the bit
to start the bidding.

“Rarely does such a high-quality
group of assets come to the market,”
said Prudential’s Marsh.

It seems that every major company
in the business has already been
named as a prospective buyer for the
stations. Lowry Mays specified that
Clear Channel will look to sell some
assets to minority operators or com-
panies that own relatively fewer sta-
tions. But Entercom President David
Field and Emmis Communications
CEO Jeff Smulyan told R&R on
Monday that they are very interested
in picking up big-market stations, and
companies such as Infinity, Cox and
Cumulus have also been named as
prospective buyers. Minority-con-
trolled companies such as Hispanic
Broadcasting and Radio One are also
likely to pick up stations, analysts
said.

In this day of consolidation, sell-offs
like this don’t come too often. If the
spinoffs were sold as one unit to a
company without any prior holdings,
the new owner would become the
third- or fourth-largest radio group. For
powerful groups like Infinity,
Emmis and others, opportunities to
buy major-market stations are rare.

“We’re excited because there
aren’t that many buyers in our mar-
kets,” Smulyan told R&R. “When
somebody wants to vacate, they pretty
much have to come to companies like
ours. We’ve been sort of waiting for
this to happen.”

Anatomy Of A Deal

Some in the industry assumed that
this merger was finalized because
both companies were feeling pressure
after CBS and Viacom inked a deal
worth about $37 billion last month.

Not true, said Lowry Mays and
Hicks. The courtship between the
companies had been ongoing for
months. “We’ve been romantically
involved for a long time,” Mays told
Bloomberg in an interview. Last
March the companies began to talk
seriously about a merger, but the tim-
ing was slightly off. Both companies
were trying to complete major deals
at the time. “It just made sense to
delay the courtship until we finished
our combination with Jacor and

AMFM rolled in Capstar,” Mays said.
Most people in the industry knew
that AMFM was looking for a buyer
even after it called off its own sale in
March. If a radio group was going to
buy AMFM, there was only one com-
pany to look toward, Smulyan said.

“Obviously, we knew it was going
this way,” he said. “Lowry is a long-
term broadcaster. You knew that
Lowry was big enough to do it and
that he was likely to do it. There was
really nobody else big.enough to buy
i’

This was a deal that both compa-
nies wanted to make, Mays stressed,
and if it hadn’t happened soon, then
it might have never come to pass.
Both companies had been very ac-
quisitive recently, and once the com-
panies got too big, the deal would be
too unwieldy, Mays said. Too many
divestitures would have been re-
quired.

Good For Radio?

It was hard to find a loser in
Monday’s deal, which not only cre-
ates one giant company, but gives
smaller radio groups a quick oppor-
tunity to grow in major markets. The
merger also puts radio in a bigger
national spotlight, says Field.

“The strength of this organization,
coupled with the strength of Viacom/
Infinity, provides two very powerful
voices to represent us with advertis-
ers and with agencies, and we think

that will have a very positive effect
on the growth of radio,” he said.

Some in the industry were hoping
that this deal would help radio take
advertising share away from televi-
sion and newspaper. While that may
be true on a national level, this deal
has little effect on the battle for mar-
ket share on a local level, Marsh said.

“We’ve come a long way from
[pre-Telecom days], but relative to the
typical competitor of radio, these
businesses aren’t gigantic,” he said.
“Look at a local ad market — a radio
station group, even if it is a Clear
Channel, is still dramatically smaller
than the typical TV station in that
market. It’s smaller than the local
newspaper.”

Others in the media industry worry
about the continued consolidation of
radio. The Telecom Act of 1996 was
intended to open up competition and
diversify the market, not put all the
power in the hands of a few corpora-
tions. Yet that is what has happened.

“Consolidation sucks, and more
consolidation sucks worse,” says
Andy Schwartzman, President of the
Media Access Project. “This is just
removing radio one step further from
the listeners.”

While FCC Chairman Bill Kennard
had not made a statement on the
merger at R&R’s press time, he was
critical of another union announced
this week. “This merger appears to be
a surrender,” he observed of the MCI-

Spinoff
Continued from Page 1
AMFM Cl. Chan.

Rank Market AM M AM FM  Rev.Share
23  Denver 1 5 3 5 67%
They're over by one AM and five FMs, plus big revenue flag. ) :
24 Cleveland 3 4 1 5 82%
Huge revenue share, not to mention one AM and four FMs over.
26 Cincinnati W L2t 4 - 4 6%
Three AMs and one FM are likely here, revenue flag.
33 Providence 1 2 0 2 47%
A Clear Channel TV market. B .
39 Orando - 0 =4 2 4 61%
Three FMs over.
42  Greensboro-WS B B 3" -2 2 47%
Under cap, revenue flag. _ v . :
48 Raleigh-Durham 0 4 1 4 60%
Three FMs over, revenue flag.
48  Austin . 1 3 1 3  46%

: One station over, slight revenue flag.
57 Richmond 1 4 3 3 1%
One AM, two FMs over, big revenues.
58 . -Greenville, SC oo 3 1 3 70%
Oné FM over, revenie fldg. ‘ .
59  Albany-Sch. 2 4 2 5 64%
A hat trick: stations, revenues, TV market.
66 -.. Grand Rapids . .13 2 5 ©B7%
Three FMs over, revenues.. ~ = - -
76  Harrisburg, PA B 3 3 3 77%
Another hat trick!
80 Springfield, MA 15 -2 2 1 52%
Stations, revenue flag. .
89 Columbia, SC 2 4 1 3 75%
Three FMs over, revenues.
91 -Des Moines 1 3 2 4 54%
At feast three FMs over, revenues.
118 Ft. Pierce, FL 1 5 1 0 63%
Revenues.
119 Jackson, MS . 1 4 3 4 65%
Stations, revenues, TV market. : :
121 Pensacola, FL 0 2 0 1 62%
Revenues.
129 Shreveport, LA 1 2 2 3 75%
Possible stations, revenues. :
201 Cedar Rapids 0 3 2 2 89%
Possible stations, revenues.
Source: BIA Master Access (www.bia.com)

Sprint merger worth $108 billion.
“The parties will bear a heavy burden
to show how consumers would be
better off.”

It would not be surprising if
Kennard held Clear Channel to a
similar standard. Some people also
wonder whether this merger will fuel
Kennard’s desire to push forward with
microradio, the Chairman’s pet
project.

But even though Clear Channel
stands out as a monopolistic force in
the industry, Smulyan said that the
business of radio hasn’t changed: It’s
still done on a listener-by-listener
basis.

“We believe this is still a one-on-
one business,” he said. “I don’t think
you’re going to force out the little

guys.”
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| PART TWO DF A TWO-PART SERIES |

Tap Into Generation |

KIISFMi targets 60 million new consumers

eering into the future, the management at KIIS-FM/Los Angeles, led by Clear Channel/
L.A. President/GM Roy Laughlin, is taking a giant step forward to help ensure the station

doesn’t become the next Nike, Levi’s or Coke when it comes to the Internet. What those top

companies all have in common is that they were not prepared to do business with Generation Y,
and that has hurt their businesses dramatically.

Generation Y is defined by most
experts as babies born between 1979
and 1994, between the ages of 5 and
20 and about 60 nillion strong. This
is the next generation of CHR listen-
ers. As hard as it may be to believe,
many companies seemed to be asleep
at the wheel — happy watching fat
profits roll in from baby boomers —
as this new generation grew in size
and influence.

While companies like Levi’s
dozed, The Gap and Tommy Hilfiger
stepped in to fill Generation Y's hip
clothing demands. Nike has been
playing catch-up “with Generation Y,
which is more interested in skate-
boarding shoes than another pair of
$150 sneakers from a re-
tired basketball star.
Coke, while still
dominant, had to
switch some of its
attention  from
Pepsi to Pepsi-
owned Mountain
Dew, which has be-
come sort of cult with
Generation Y.

One of KIIS-FM’s stra-
tegic plans to remain the top
CHR in Los Angzles and to protect
Generation Y (ar I, as they have
dubbed it) is their new Internet out-
let, KIISFMi.com. According to man-
agement, “KIISFMi is the first enter-
tainment station rhat will be a true
convergence of the best of radio, in-
cluding video entertainment, games,
fashion, lifestyle information and
more. It’s pure. It will be formatic,
like radio.”

KIISFMi’s extensive research re-
vealed that, when it comes to the
Internet, Generation Y wants their
content, and they want it fast. They
want their favorite website to be rep-
resentative of their lives. They want
limited text and plenty of pictures,
graphics, video information. enter-
tainment on demand and freedom of
choice, all of which KIISFMi plans to
give them.

In part two of my interview with
the players behind KIISFMi, Internet
Commander Chris Peaslee and
Laurence Norjean, President/COO
of InXsys/BuySellBid.com and co-

Chairman of KIISFMi, we continue
our discussion of the future of radio
and the Internet.

R&R: If vour KIISFMi brand is as
exciting and compelling as it sounds,
how does that help the radio station
in Arbitron? Will it drive more listen-
ers 10 the radio station?

LN: If you take a look at radio’s
usage at home after evening
drivetime, the numbers typically to-
tally drop off. Today the average teen-
ager spends 10 hours a week on the
Internet. By giving them all of the fea-
tures of KIISFMi — they can chat,
stream the station, check out an ad for

something, get concert listings

. — it will actually in-

crease radio listening

at home and in the

office.

~ R&R: So you

. feel as though

' somebody who

spends an enor-

mous amount of

time on KIISFMi at

night will write KIIS-FM
down in a diary?

LN: I would certainly think so, or
they may write down KIISFMi.

CP: We've talked to Arbitron
about this, and they’re adding an
Internet section. They’re also adding
an additional technology that I'm un-
able to tell you about now, but which
will be very important. We want to be
part of that right off the bat. It’s some-
thing that’s going to bring the Internet
and this new radio concept into the
future. Arbitron sees it as something
that people need to look at, especially
in terms of Generation Y. We're tak-
ing a leap with Generation Y into the
next millennium, and they're basi-
cally bringing us there with them.

LN: The two most successful cam-
paigns for reaching the next consumer
generation in the last decade were
obviously Spuds McKenzie and Joe
Camel. Advertisers are desperately
looking for a mechanism to reach that
audience to try to build some brand
loyalty. They can’t do that through
television, cable, magazines or news-

Peaslee

Norjean

papers in the way they can with this
new medium. We're not creating an
alternative medium, but a companion
medium to radio.

R&R: What type of dollars did the
partners invest in this project? Would
it be fair to say it’s in the millions?

LN: Yes, you could say that.

R&R: Describe the music on -

KIISFMi.

CP: The sound of the station will
be somewhat unique, with the same
attributes that KIIS-FM has, but with
some new styles. The music itself
will be music that KIIS-FM isn’t
playing yet. h

If you lock at how we program
music at KIIS-FM, when we add
records, it’s more like looking up into
the heavens and trying to decide on
music based on research that shows
what the listeners want to hear.
KIISFMi will be a kind of a bench-
mark for Generation Y. It will be a
place for KHS-FM to conduct re-
search and development. So the kind
of music we’re going to play is more
like the underground stuff that hasn’t
surfaced yet. Even though some of the
artists might seem familiar, it will
focus primarily on artists that haven’t
surfaced in the mainstream yet.

R&R: So it might be a great dis-
covery zone for KIIS-FM.

LN: At KIISFMi we’ll have a
panel of people who match our target
audience and the demos we're shoot-
ing for. Typically, they are really on
the cutting edge in terms of new
groups. Theyre going to help us de-
cide the new programming according
to what they feel the next top hits and
top groups will be. This will make an
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“If you look at how we program music at KIIS-FM,
when we add records, it's more like looking up
into the heavens and trying to decide on music

based on research that shows what
the listeners want to hear.”

r Chris Peaslee ]
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excellent showcase for record compa-
nies to bring new talent out into the
marketplace. This is like a record
promo guy's dream situation.

R&R: What size staff do you have
working on this project?

CP: Thirty-five.

R&R: How long do you expect it
will take to start making monev?

LN: We expect to launch cash-
positive.

CP: I would like to touch upon an
aspect that is different from tradi-
tional radio. A lot of radio talent is
not for prime-time television; they
may still have the “radio face” on. We
are changing the concept to where we
have an audio/video studio presence.
When they step into the KIISFMi stu-
dios, radio talent will have the oppor-
tunity to showcase whatever they
want to do in a very comfortable en-
vironment.

It’s just like going on Jay Leno with
a new movie coming out or a new art-
ist or a live performance. We're go-
ing to have artists perform live and
stream the video. We'll stream in ev-
ery single format, plus a new one. We
stream in the Media Player, the Real-
Player, QuickTime, Microsoft — ev-
erything. And we stream at different
bandwidths, from the lowest common
denominator to the best standards.

R&R: The money is invested, the
research is done, the staff is in place.
How will KIISFM listen and respond
to its audience?

CP: One of the biggest things I
learned when I first started working

E " e

“The bottom line
comes down to the
number of listeners,
number of viewers

and how many
advertising dollars we

generate. That's a

standard rule of

thumb.”

[ Laurence Norjean |
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at KIIS-FM is how Rick Dees talks
to his audience. The thing that Rick
does best is he always says, “You.”
He always talks to the audience as if
he’s doing a one-on-one, and he’s
known for that. That is the same foun-
dation we'll use at KIISFMi. We talk
“to each individual person who shows
up at the site. That is the most impor-
tant thing that you can do at a website
like ours. We must communicate one-
on-one and deliver exactly what they
want.

As far as content that Generation
Y wants, we’ve put together the
things that they care about and are
concerned about. They can sign up to
a section called My KIISFMi where
they can put together what they want
to see and when they want to see it.
They can pretty much develop any
aspect. They can become part of our
music research or part of our event
mail listings. They can check out the
local weather or find out about local
entertainment.

LN: We’re also going to have a
response technique on the station to
leave comments, to tell us what you
like, what you don’t like and what
you want us to do.

R&R: One of the biggest probleins
with websites today, especially radio
websites, is that very few create an
emotional relationship with their
viewers, look great technically or are
fresh every single day. How will
KHSFMi handle this?

CP: We have a team of people that
constantly updates different portions
of the site. That’s all they’re doing,
full time. They constantly update the
site and pull in key information. It’s
very work- and time-intensive. I guar-
antee that when you go to the site,
you’ll feel like you’ll never see the
same thing twice. You will also find
what you’re looking for.

It’s the same formula that a lot of
companies have used to profile
people for different kinds of banner
ads. They have people sign up on
websites and fill out forms on what
they're interested in, and the banner
ads are served up to focus on that tar-
get demo. We do very similar things,
except we really go beyond the ban-
ner. We stepped out, took a look at
that concept and added other ele-
ments that haven’t been done on the
Internet yet.

Continued on Page 45
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ARTIST TITLE LABEL(S)

LOU BEGA Mambo No. 5 (A Little Bit...) (RCA)
CHRISTINA AGUILERA Genie In A Bottle (RCA)
SUGAR RAY Someday (Lava/Atlantic)

TLC Unpretty (Laface/Arista)

SANTANA {/ROB THOMAS Smooth (Arista)

98 DEGREES | Do (Cherish You) (Universal)

SMASH MOUTH Al} Star (/nterscope)

LEN Steal My Sunshine (Work/Epic)

BRITNEY SPEARS (You Drive Me) Crazy (Jive)
BACKSTREET BOYS Larger Than Life (Jive)

TAL BACHMAN She’s So High (Columbia)

RICKY MARTIN She’s All | Ever Had (C2/Columbia)
ENRIQUE IGLESIAS Bailamos (Overbrook/interscope)
GOO GOO DOLLS Black Balloon (Warner Bros.)

702 Where My Girls At? (Motown)

RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.)

SIXPENCE NONE THE RICHER There She Goes (Squint/Elektra/EEG)

JENNIFER LOPEZ If You Had My Love (Work/Epic)
PEARL JAM Last Kiss (Epic)

SHANIA TWAIN Man! | Feel Like A Woman! (Mercury)
MARC ANTHONY | Need To Know (Columbia)

"N SYNC w/GLORIA ESTEFAN Music Of My Heart (Fpic)
TRAIN Meet Virginia (Aware/Columbia)

BLINK-182 What's My Age Again? (MCA)

JENNIFER LOPEZ Waiting For Tonight (Work/Epic)
MARIAH CAREY Heartbreaker (Columbia)

LENNY KRAVITZ American Woman (Maverick/Virgin)
MANDY MOORE Candy (550 Music/Epic)

MELISSA ETHERIDGE Angels Would Fall (/slanc/IDJMG)
BRIAN MCKNIGHT Back At One (Motown)

SAVAGE GARDEN | Knew | Loved You (Columbia)
DESTINY’S CHILD Bills, Bills, Bills (Columbia)

ROBBIE WILLIAMS Angels (Capitol)

JESSICA SIMPSON | Wanna Love You Forever (Columbia)
LFO Summer Girls (Arista)

PAULA COLE BAND | Believe In Love (Imago/WB)
WHITNEY HOUSTON It's Not Right But it's Okay (Arista)
EDWIN MCCAIN | Could Not Ask For More (Lava/Atlantic)

JORDAN KNIGHT | Could Never Take The Place.. (Interscope)

SHAGGY Hope (MCA)

MADONNA Beautiful Stranger (Maverick/WB)

K-C! & J0JO Tell Me It's Real (MCA)

RICKY MARTIN La Copa De La Vida (C2/Columbia)
R. KELLY If | Could Turn Back... (Jive)

WHITNEY HOUSTON My Love IS Your Love (Arista)
YOUNGSTOWN I'll Be Your Everything (Hollywood)
RENO | Think | Know (Curb)

SPLENDER VYeah, Whatever (C2/Columbia)
BLAQUE 808 (Track Masters/Columbia)

LFO Girl On TV (Arista)

TOTAL
PLAYS

9054
7928
31N
41
7082
6462
6113
6084
2701
9700
9344
9241
5129
4570
4558
4461
4345
3719
3704
3329
3249
3108
21
2501
2499
2432
2266
2093
1949
1771
1682
1679
1645
1409
1408
1357
1317
1189
1M
1037
1029

975

969

903

816

635

629

608

553

531

+-
PLAYS

+536
-317
-08
+301
+695
-118
-393
+465
+446
+575
-326
+31
-738
-207
+183
+173
+218
-114
-657
+375
+507
-236
+344
+107
+1014
+170
+527
+303
+283
+311
+840
-356
+269
+216
-583
+154
-102
-152
-392
+13
-150
-60
-226
-200
+87
+43
+13
+30
+62
+271

GROSS
IMPRESSIONS
(00)

983818
826752
743937
785786
667110
630004
658699
621014
967247
958112
482333
543016
490608
429240
972275
434122
392879
384517
358869
287253
380109
307147
235701
240027
279727
270514
272803
192067
156476
182289
148781
215468
186200
162378
134950
112594
229230
108013
103629
110619
122692
138859
135531
72030
70818
36558
39048
42976
91985
921117

WEEKSON  TOTALSTATIONS/
CHART ADDS

8
21
18
18
14
12
21
12

1

8
22
1
15
17
15
12

9
23
1

1
1

6
6
8
9
0
1
3
6
5
6
4
6
2
11
3
4
15

4
19
19

7

4
20
19
16

7

- NN NN

1

149/0
146/0
145/0
146/0
151/
144/0
149/0
149/2
149/0
152/0
140/0
148/0
142/0
137/0
111
141/0
143/0
129/0
121/0
12601
117/6
1190
111/4
12472
129115
9713
104110
12171
106/7
8111
104/13
76/0
106/5
96/20
97/0
8413
69/0
80/0
78/0
1172
105/0
7400
22/0
73/0
T
481
60/7
93/4
11/0
95/15

Most Added -

ARTIST TITLE LABEL(S) ADDS

SMASH MOUTH Then The Morning Comes (/nterscope) 79
STROKES Little Black Backpack (Cherry/Universal) 62
JESSICA SIMPSON | Wanna Love You Forever (Columbia) 20
JENNIFER LOPEZ Waiting For Tonight (Work/Epic) 15

LFO Girl On TV (Arista) 15
THISWAY Crawl (Reprise) 15
DJ RAP Good To Be Alive (Higher Ground/C2/Columbia) 14
SAVAGE GARDEN | Knew | Loved You (Columbia) 13
JANICE ROBINSON Nothing | Would Change (Warner Bros.) 13
CHRIS PEREZ BAND Best | Can (Hollywood) 12

Most Increased

Plays TOTAL
ARTIST TITLE LABEL(S) IN(;%:XSE
JENNIFER LOPEZ Waiting For Tonight (Work/Epic) ~ +1014
SAVAGE GARDEN | Knew | Loved You (Columbia) +840
SANTANA f/ROB THOMAS Smooth (Arista) +695
BACKSTREET BOYS Larger Than Life (Jive) +575
LOU BEGA Mambo No. 5 (A Little Bit...) (RCA) +536
LENNY KRAVITZ American Woman (Maverick/Virgin) ~ +521
MARC ANTHONY | Need To Know (Columbia) +507
LEN Steal My Sunshine (Work/Epic) +465
| BRITNEY SPEARS (You Drive Me) Crazy (Jive) +446
SHANIA TWAIN Man! I Fee! Like A Woman! (Mercury)  +3175
Breakers-
JENNIFER LOPEZ
Waiting For Tonight (Work/Epic)

TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
- 2499/1014 129115 (25]

LENNY KRAVITZ

American Woman (Maverick/Virgin)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
2266/527 104/10
MANDY MOORE
Candy (550 Music/Epic)

TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
2093/303 12177 D

153 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
ranked by total plays for the airplay week of Sunday 9/26-Saturday 10/2. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to
songs reaching 2000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission
from The Arbitron Company (Copyright 1999, The Arbitron Company). © 1999, R&R Inc.

Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Most Increased Plays lists
the songs with the greatest week-to-week increases in total plays.
Weighted chart appears on R&R ONLINE MUSIC TRACKING.

Seize control of your callout!

Interactive In-house Callout Research
www.callout.com
619-659-3600
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K 'Callout America.

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 8, 1999
CaLLout Americae Song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of September 12-18.

CHR/POP :

TOTAL AVERAGE
FAVORABILITY ESTIMATE (1-5)

= CaLLOUT AMERICA®
Hot Scores
§

B WOMEN  WOMEN ~ WOMEN MID-
ARTIST TITLE LABEL(S) WooWwow w5 12-17 18-24 25-34 | EAST SOUTH WEST WEST By Keviv McCABE
1 G ] E link-182’s “What’s My Age
H@ BLINK-182 What's My Age Again? (MCA) 397 3.76 3.87 3.66 58.9 10.8 |4.26 3.83 3.31 [3.93 396 384 4733 Again?” (MCA) reclaims the top
) Callout America slot, improving 3.76-
SANTANA {/ROB THOMAS Smooth (Arista) 3.90 3.73 368 3.52 663 11.3 |3.98 3.68 4.05 (3.89 3.72 4.08 3.90 | oot n eod T
" z its surge back to No. 1, and all four re-
LOU BEGA Mambo No. 5 (A Little Bit Of...) (RCA) 3.87 3.77 3.81 3.77 803 19.7 }4.04 3.79 3.74 {3.92 3.70 4.10 3.80 gions respond “like and favorite.” This
. will be the last week that “Age” carries
CHRISTINA AGUILERA Genie In A Bottle (RCA) 3.80 3.70 3.66 3.71 911 29.3 [4.01 3.84 3.50 |3.73 3.97 3.76 3.74 the “Hit Potential" tag, since it reached
? - ; the top 25 on last week's R&R CHR/
SMASH MOUTH All Star (Interscape) 3.77 3.60 369 3.68 96.2 41.3 |3.97 359 369 |3.70 3.84 3.77 3.74 Pop chart, Kudos to MCA for crossing
TLC Unpretty (LaFace/Arista) 375 359 3.71 3.82 764 22.4 [396 3.79 3.29 [3.80 3.66 3.81 3.75 | he Alternative hit to CHR/Pop and
backing it up with strong sales and No.
98 DEGREES | Do (Cherish You) (Universal) 3.72 367 3.62 3.71 88.0 23.3 |3.94 3.75 3.43 |3.61 3.67 3.62 4.00 I callout. ,
“Smooth” by Santana f/Rob Tho-
702 Where My Girls At? (Motown) 3.70 363 3.76 3.78 71.9 22.6 |3.91 363 3.35 |3.72 359 3.89 3.62 | mas (Arista) jumps 3.73-3.90 in total
score and wins the 25-34 demo hands
SUGAR RAY Someday (Lava/Atiantic) 3.69 3.62 3.72 3.71 889 30.5 {3.82 3.55 3.67 {3.63 3.80 3.58 3.73 | down witha4.05. A contender for No.
1 on both R&R’s CHR/Pop chart and
PEARL JAM Last Kiss (Epic) 368 3.64 369 363 856 27.2 [3.96 3.68 3.34 |3.69 3.42 3.77 3.83 | Callout America, “Smooth” is playing
60+ times per week at WXKS/Boston,
LLEN Steal My Sunshine (Work/Epic) 3.67 3.47 3.59 3.51 73.6 20.0 {3.69 3.67 3.62 [3.68 3.86 3.56 3.50 | WSTR/Atlanta and more, according to
Mediabase 24/7.
SHANIA TWAIN Man! | Feel Like A Woman! (Mercury) 362 3.53 3.49 — 841 28.1 364 3.61 359 [3.43 3.62 3.76 3.64 Demos in detail:
12-17 — Blink-182, Lou Bega,
BACKSTREET BOYS Larger Than Life (Jive) 356 355 367 — 757 231 [3.70 3.46 343 |3.60 3.42 356 3.65 | Christina Aguilera, Santana f/Rob Th-
omas, Smash Mouth, TLC, Pearl Jam,
TAL BACHMAN She’s So High (Columbia) 3.56 3.48 3.53 3.49 87.3 28.6 |[3.57 3.32 3.80 [3.38 3.62 3.49 3.76 | 98 Degrees, 702 and Sugar Ray.
18-24 — Christina Aguilera, Blink-
GOO GOO DOLLS Biack Bailoon (Warner Bros.) 351 3.47 356 3.47 71.9 154 {3.57 3.55 3.37 |3.50 3.30 3.54 3.72 182, TLC, Lou Bega, 98 Degrees, San-

tana f/Rob Thomas, Pearl Jam, Len and
SIXPENCE NONE THE RICHER There She...(Squint/Elektra/fEG)  3.48  3.33 3.25 3.29 77.4 20.2 |3.52 3.55 3.36 [3.51 359 3.47 3.38 Shania Twain.

25-34 — Santana f/Rob Thomas,

BRITNEY SPEARS (You Drive Me) Crazy (Jive) 3.47 352 3.67 3.62 851 288 {3.76 3.50 3.01 [3.59 3.31 3.46 3.49 Tal Bachman, Lou Bega, Ricky Mar-

tin, Smash Mouth, Sugar Ray, Len,
FASTBALL Out Of My Head (Hollywood) 3.46 335 3.45 3.47 76.2 19.7 |3.60 319 3.56 [3.49 3.36 3.57 3.40 Shania Twain, Fastball and Jennifer
‘N SYNC w/GLORIA ESTEFAN Music Of My Heart (Epic) 3.44 3.42 339 350 63.0 18.0 }3.66 3.40 298 {3.44 3.37 3.31 3.59 p];!z sure to check out next week’s

R&R for the annual CHR Special: “Play-

DESTINY’S CHILD Bills, Bills, Bills (Columbia) 3.44 355 3.59 3.56 757 29.6 |3.76 3.39 2.92 [3.53 3.37 3.39 3.49 ing To Win.” Tony Novia goes in-depth
. ; with the biggest and brightest executives
LFO Summer Girls (Arista) _ 343 3.46 353 3.44 733 21.2 [365 3.28 3.19 |3.34 341 3.54 3.45 inithelformet, covering 2l of todhy s rele
. ] evant issues. Clear Channel President
RED HOT CHILI PEPPERS Scar Tissue (Warner 8ros.) 3.43 350 3.56 3.50 79.3 25.7 |3.54 3.34 3.37 [3.49 351 3.30 3.40 Randy Michaels, KPWR's Jimmy Steal,
| ’ ; AMFM’s Steve Smith, KRBE’s Nancy
RICKY MARTIN She’s All | Ever Had (C2/Columbia) 338 3.37 346 3.36 69.2 27.6 {3.11 346 3.73 {3.18 362 3.31 3.37 Vaeth, WQHT's Judy Ellis and AMEM's
MARC ANTHONY | Need To Know (Columbia) 337 — — — 483 142 |351 3.26 3.28 [3.28 3.26 3.50 3.47 | DavidLebowarejustafew of the experts
contributing to the issue. We'll also
JENNIFER LOPEZ If You Had My Love (Work/Epic) 3.34 330 3.42 3.46 889 40.4 13.33 324 347 [338 318 3.38 3.42 present a comprehensive directory of
record label executives by company, in-

ENRIQUE IGLESIAS Bailamos (Overbrook/Interscope) 317 328 3.31 3.20 851 397 {3.20 3.17 3.13 {310 3.21 2.99 3.36 | cludinge-mail addresses!

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential represents
songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets:
EAST. Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Detroit,
Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, Sat Lake City, San Diego, San Francisco, Seattle. © 1999, R&R Inc.

“What's My
Age Again”

‘Callout Amemca; ' R&R CHR/Pop (2]
#1Overall @ Mainstream
1k Women 25;3 i  Top 40 Monitor 30*
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CHR/Pop

CHRIS PEREZ BAND Best | Can (Hollywood)
Total Plays: 511, Tatal Stations: 54, Adds: 12

OLD 97°S Nineteen {Elektra/FEG)
Total Plays: 444, Ttal Stations: 44, Adds: 8

KID ROCK Cowboy {Top Dog/Lava/Atiantic)
Total Plays: 440, Total Stations: 36, Adds: 8

FATBOY SUM The Rodkafeller Skank (Skint/Astrawerks/Caroling)
Total Plays: 431, Total Stations: 34, Adds: 11

JEREMY TOBACK Ypu Make Me Feet (RCA)
Total Plays: 430, Total Stations: 36, Adds: 4

JUVENILE Back That Thang Up (Cash Money/Universal)

Total Plays: 404, Total Stations: 19, Adds: 3

PUFF DADDY F/R. KELLY Satisfy You (Bad Boy/Arista)
Total Plays: 394, Total Stations: 36, Adds: 2

SMASH MOUTH Then The Morning Comes (/nterscope)

Total Plays: 360, Tota! Stations: 97, Adds: 79

BLAQUE Bring It All To Me (Track Masters/Columbia)
Total Plays: 350, Total Stations: 15, Adds: 5

BLESSID UNION OF SOULS Standing At The... (Push/V2)
Total Plays: 335, Total Stations: 44, Adds: 10

i

|

|
|

|
I
|

LI TROY Wanna Be... (Short Stop/Republic/Universal)
Total Plays: 297, Total Stations: 15, Adds: 0

BACHELOR GIRL Buses And Trains (Arista)
Total Plays: 293, Total Stations: 23, Adds: 0

CHRIS GAINES Right Now (Capitol)
Total Plays: 290, Total Stations: 23, Adds: 6

DEF LEPPARD Goodbye (Mercury/IDJIMG)
Total Plays: 281, Total Stations: 30, Adds: 7

AMBER Sexual (Li Da Di) (Tommy Boy)
Total Plays: 277, Total Stations: 14, Adds: 2

BETH HART L.A. Song (143/Lava/Atlantic)
Total Plays: 249, Total Stations: 18, Adds: 2

NU FLAVOR Sprung (Reprise)
Total Plays: 195, Total Stations: 30, Adds: 10

SARAH MCLACHLAN lce Cream (Arista)
Total Plays: 188, Total Stations: 28, Adds: 8

MYTOWN Body Bumpin' (Cherry/Universal)
Total Plays: 186, Total Stations: 20, Adds: 2

| BELLE PEREZ Hello World (Priority)

Total Plays: 179, Total Stations: 22, Adds: 8

Songs ranked by total plays

October 8, 1999 R&R @ 45

Bad Boy/Arista artist Puff Daddy had play day at KIIS/Los Angeles during his recent visit
to “Cali” promoting his current single, “Satisfy,” featuring R. Kelly. Feeling real satisfied
are (l-r) Arista West Coast Regional Director Joe Reichling, Puff Daddy and KIIS/Los Ange-

les MD Michael Steele.

FEELING THE R&R RAYS B

Warner Bros, newest artist, Janice Robinson, stopped by the offices of R&R to hang with
the folks and play her new tune, “Nothing I Would Change.” Showing their love and con-
tinuous suppert are (l-r) R&R CHR Editor Tony Novia, Robinson, R&R Music Sales Rep.
Kristy Reeves and Warner Bros, VP/Pop Promotion Felicia Swerling.

KIISFMi.com

Continued from Page 41

LN: We set uni-targeting as a major
goal. Once these people are signed up, we
can actually channel what their interests
are to them — the types of movies, mu-
sic, fashion, information and entertain-
ment they like. We even have the technol-

R I e R

“I guarantee that when
you go to the site, you'll
feel like you'll never see
the same thing twice.
You will also find what
you're looking for.”

[ Chris Peaslee ]

B — - =

ogy to do mass voice e-mails, which can
actually be technically addressec: “Mary,
we know you're interested in Ricky
Martin’s interview; he’ll be spzaking at
11pm,” “John, you're interested in the
next Backstreet Boys tour; here’s the new
tour schedule,” “You’re interested in buy-
ing the new Britney Spears CD; you can
get it right now!”

That can be tied in with advertisers. If
there’s an 18-year-old girl going to college
who's interested in a stereo, Pioneer can
offer a first-time buyer’s special and send
information to her directly. It’s cutting
through the clutter in Generation Y’s life
and giving them what they want on an au-
tomated basis.

CP: We’ll also have point reward sys-
tems, where users can gather points for
free CDs. If they listen to our content and
our music, they can earn free CDs. It’s a
great way to hold their attention, and at
the same time we give them something.

R&R: How are you dealing with rights
organizations such as ASCAP and BMI?

CP: We are working on different solu-
tions. One of the clearest ways to describe
how we will separate this out is the
iPlayer. In the player we will deliver dif-
ferent types of advertisements. That cat-
egory separates itself from the content
that's on the page. If you’re on the
KIISFMi site and launch the iPlayer, the
player will be separate from the site, so
that all the commercial content will be on
the player and will be a separate issue
with BMI and ASCAP.

R&R: In terms of e-conunerce, will you
be a clearinghouse for both sales and de-
livery, or will you outsource 1o other com-
panies?

LN: My company Buysellbid.com’s pri-
mary business is e-commerce. In terms of
advertisers having shops, Gen<Y malls,

couponing, sales, samples and distribu-
tion, we will handle all of that internally.

R&R: One year from now what crite-
ria will you use to judge KIISFMi as a
success or failure?

LN: The bottom line comes down tc the
number of listeners, number of viewers
and how many advertising dollars we gen-
erate. That’s a standard rule of thumb.

CP: Our foundation is interaction. If we
do that right, all the bottom-line stuff will
take care of itself.

LN: Ninety-nine percent of websites
would love to have the extended time we
expect to be spent online at our site.
There’s so much there. It’s so entertain-
ing, it’s so functional and it responds to
so many needs in a person’s psychogradhic
lifestyle.

R&R: Looking into your crystal ball,
where do you see technology and the
Internet taking us?

LN: The web as we know it today is not
going to exist five years from now. It’s go-
ing to become a synthesis of radio, tele-
vision, cable and satellite. It’s going to be
about delivery. This is radio’s chance to
grow, to synthesize and to become a tozally
new medium. I believe that as radio=m-
braces the Internet — and if it does it Fast,
before TV gets a hold on it — the loyalty
that radio has will make it evolve into a
whole new medium that is almost unirag-
inable compared to what it is today.

e T |

“Combining the radio, the
Internet, e-commerce and
functionality will make it
an even more important
part of our audience’s
lives. TV can never
compete with that.”

CP: Television’s strengths are that it
provides a visual with the audio. Radio
stations may only have the airwaves, but -
we know how to enteriain people, grab
them and control their. interests. We un-
derstand how to program them and know
how to constantly keep things exciting.
That’s the difference. We'll bring the
same concept into this new medium.

LN: Radio is the biggest promotion me-
dium in the world. It’s personal. it touches
listeners in their marketplace, unlike TV
or cable. Radio is out in the community,
working local events. At its best it is cre-
ative on an immediate, mimute-by-minute -
basis. Combining the radio, the Internet,
e-commerce and functionality will make
it an even more important part of our
audience’s lives. TV can never compete
with that. =

www americanradiohistorv.com
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FASTBALL Out Of My Head (Hollywood)

CITIZEN KING Better Days (And The Bottom..) (Warner Bro§.)
BLESSID UNION OF SOULS Hey Leonardo (She Likes Me...) (Push/V2)
BACKSTREET BOYS | Want It That Way (Jive)

SARAH MCLACHLAN | Will Remember You (Arista)

. SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) ?
P GOO GOO DOLLS Slide (Warner Bros.)
TLC No Scrubs (LaFace/Arista)
LENNY KRAVITZ Fly Away (Virgin) §

SUGAR RAY Every Morning (Lava/Atlantic)
EVERLAST What It's Like (Tommy Boy)
BRITNEY SPEARS ...Baby One More Time (Jive)
EAGLE-EYE CHERRY Save Tonight (Work/Epic)
RICKY MARTIN Livin’ La Vida Loca (C2/Columbia)
CHER Believe (Warner Bros.)

WILL SMITH Miami (Columbia)
BRITNEY SPEAIES §ometimes (Jive)

NEXTV Too Close (Ar/sta)

THIRD EYE BLIND Jumper (E/ektra/EEG)

SHANIA TWAIN That Don’t Impress Me Much (Mercwy)

Going For Adds 10/12'99_ ,

et - s

CHR/POP

m2m Don t Say You Love Me (At/ant/c)
MOFFATTS Misery (Capitol)
STROKE 9 Little Black Backpack (Cherry/Universal)

KZQZ/San Francisco

11am

PRAS/OL DB/MYA Ghetto Superstar
TAL BACHMAN She's So High

98 DEGREES | Do (Cherish You)

ONE VOICE When You Think About Me
LOU BEGA Mambo #5

BRITNEY SPEARS Sometimes
SIXPENCE NONE THE RICHER There She Goes
BLAQUE F/'N SYNC Bring It All To Me
VENGA BOYS We Like To Party

UB40 Can’t Help Falling In Love
SAVAGE GARDEN | Knew | Loved You
BRANDY/MONICA The Boy Is Mine
LEN Steal My Sunshine

BRIAN MCKNIGHT Back At One

3pm

K-Cl & JOJO Tell Me It's Real

CRYSTAL WATERS 100% Pure Love
SUGAR RAY Someday

JORDAN KNIGHT | Could Never Take The..
BLACKSTREET & MYA Take Me There
ANGELINABailando

TAL BACHMAN She's So High
BACKSTREET BOYS Show Me The Meaning ...
702 Where My Girls At

BACHELOR GIRL Buses & Trains
MARIAH CAREY Heartbreaker

98 DEGREES | Do (Cherish You)

CHER Believe

8pm

BLAQUE F/'N SYNC Bring It All To Me
MARIAH CAREY Heartbreaker

SANTANA F/ROB THOMAS Smooth

RICKY MARTIN She’s All | Ever Had

QUAD CITY DJ'S C'mon N’ Ride It

98 DEGREES | Do (Cherish You)

MANDY MOORE Candy

LEN Steal My Sunshine

JORDAN KNIGHT | Could Never Take The...
JAY Z Girl’s Best Friend

-(TUNED I&R/MEDIABASE 24/7

A~
A WWZ2Z/Washington

10am

EAGLE-EYE CHERRY Save Tonight
LEN Steal My Sunshine

MARC ANTHONY | Need To Know

DJ RAP Good To Be Alive
EVERYTHING BUT THE GIRL Missing
TAL BACHMAN She’s So High

TLC Unpretty

NATURAL SELECTION Do Anything

6pm

TAL BACHMAN She's So High

TLC Unpretty

MANDY MOORE Candy

AEROSMITH | Don’t Want To Miss A Thing
JENNIFER LOPEZ Waiting For Tonight

98 DEGREES | Do (Cherish You)

DJ MIKO What's Up

BLINK 182 What's My Age Again

SMASH MOUTH Then The Morning Comes
MARIAH CAREY Heartbreaker

BRITNEY SPEARS (You Drive Me) Crazy
TAMPERER/MYA If You Buy This Record...

10pm

CHRISTINA AGUILERA Genie In A Bottle
BLESSID UNION OF SQULS Hey ...(She Likes..)
AALIYAH Are You That Somebody

LEN Steal My Sunshine

LOU BEGA Mambo #5

PUFF DADDY/EVANS/112 I'll Be Missing You
NU FLAVOR Sprung

THISWAY Craw!

SAVAGE GARDEN | Knew | Loved You

MARC ANTHONY | Need To Know

TLC Unpretty

SIXPENCE NONE THE RICHER Kiss Me

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Tuned-In is based on sample hours taken from Monday 9/27. © 1999, R&R Inc.
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HB/Pop Reporters

October 8, 1999 R&R ® 47

.S‘Iallans aml tlre/r atlds listed alphabetically by market

WFLY/Albany, NY * WKSE/Buttalo, NY * WRTS/Erie, PA I WKSSHartford, CT* KOARALItH * WWXM/Myrtie Beach RZ/Portst * 0Z/3a; i *
VP/Prog: Michael Morgan | OM: Sue O'Neil PD: Beth Ann McBride PD: Tracy Austin OMPOMO: GRau:kﬁ::i‘nson OM/PD: Serap & e o I WWKZ/lupelo, MS
PD: Rob Dawes PD: Dave Universal SASHMOITH Momeg’ MO: Mike McGowan SMASHIOUTH Womrg APDMOD: Boognev ackson APOMD: ack D Brien Lk R
MD: Ellen Rockwel MO: Brian Wide ATEBIS R’ oG BN B e el el e
FATBOY SLIMSiank’ 7 BESHE BELLE PEREZ"Helo” DJRAP"Alve" mm&”&":rm SO o 1; m&m 3 o)
THSWAY “Trawl 1 SANTANAFROBTHOMAS "Smocth” STROKES Black” RENO “Think" gk o ot
STROKEY' Black” 1 U Frend’ EURYTHMRCS 17 WBLI/Lang Island, NY * e BELLE PEREZ "Helo' ERIHRCS T
] STROKES B S L KRBEHouston, TX* PD:JJ. Rice EAEEROPEZ Watr” g'(',s anmuMac LAY ExnrmaTOv e
PO: o Peds APDMD: Al Levine LM IEATZ Mt APDMD: Domnie Michaels |  BKS/Seattle, WA *
KQiD/Alexandria, LA WRZE/Cape Cod, MA KDUK/Eugene, OR - Jay Michaels U ENOFER L OPeZ st . ANCEROBINSON Crage” PD: Mike Preston
PD: Kahuna PO: Mike 0'Donnel PD: Paul Walker Fimiieaston o o ey o o POMO, Loy
APD/MD: Jay Stevens MO: Kevin Matthews APDMO: Valerie Steele IR e e § s e e
JENNFER LOPEZ "Wailing” TRAN Vg SMASHMOUTH Moming* STROKES Back” KIISALos Angeles, CA * § % éﬂrﬁﬁw LFO"Gal o
EURVTHMCS 17" LENNY KRAVITZ "Amercan” OLDS7S Nineteer™ KID ROCK "Cowboy” PO: Dan Kieley ' WOzONashwille, TN * SMASHMOUTH Momeng"
ol . o APDMO: Michael Steele i ALl g STHOES B
ST Yoma Vamng WKEEHuntingion, WV 5 GHRISGANES Right & mm' WPRO/Providence, Rl * KRUF/Shreveport, LA BELLE PEREZ ‘Helo™
HEF U ile. IN PD: Jim Davis e 861 Gorve: ;%: B(;"' prstol °”"3',jm‘f”'° B
STROKE) Bk’ WSSX/Charleston, SC * WSTO/Evansville, IMD: ; ; ROBBIE WALLIAMS “Angels” : Dave Morris MOUTH Moy i
PD: Mike Edwards OM/PD: Sky Phillips e L) MO B SRMCADAAN " SARGECHPOBI o e
Wi . APD: Chase Murphy MD: Jimmy Ocean DEFEPPARD Gootbye” Cnecdtal bl CF e APII-'IMEWG' l: jlomz
b it + AN GO o SUSHO ay ESSCASUPSON W WDJXALouisville, KY * L e 2 WNDV/South Bend, IN e
APD: Rob Acampora AN o SR Wavi S ol i , WHTS/QuadCiles, AJL | POMD: Casey Daniels U
MD: Jennifer ngm MELISSAETHERIDGE “Angels” STROKES “Black” LFO"Gar WRVW/NashmIIe. TN® OM/PD: M Waiteius APD: Brian Bell mm.m“:
1 SWASHMOUTH Mome” WZYPHuntsville, AL * :&M&Jli,emamy Steele 2 ;uémmm- JESSICASMPSON Warve" Sottes
SAVAGE GARDEN THowew . - Bi . ce GARDEN "Knew”
PAULACOLE BAND Beee” WVSR/Charleston, WV KMCK/Fayetleville, AR :‘Dj‘, :;:L‘g;? P%%:mshﬂ 11 JBNFER LOPEZ Waty .
RENO Thirk PD: Brett Sharp PD: Mike Chase 3 SHASHWOUTH Mooy’ ey Shanng 3 TG . KZZUfSpokane, WA ™
Josis SHASHMOUTH Mareg” Momey 9 TRAGESPENCER'AT” SARAHMCLACHUN " WDCGRalsigh, NC PD: Ken Hopiins ; ’
LENNY KRAVITZ Amencan JENNIFER LOPEZ “Waltrg” X . PD: Jay Charies
] SMASHMOUTH "Moming” PD: Chris Edge APD/MOD: Paul Gray MD: John Oakes
PD: usin B WNKSCharcte, NC WWCKFiint, W o omsoToag e o: A S " Swoor o ey
: Justin Brown harlotte, NC * , Ml i is IN* MD: Andie Summers SWASHMOLTr Moy
APD/MD: Cisco Kidd PD: John Reynolds PO: Scott Seipe) MO ,,,,':,"Ee“;';‘,’"s' a WFHN/New Bedford, MA * Nosdts mmm
NoAdds MD: fason McCommick APD/MO: Nathan Reed Noldds WMGB/Macon, GA PD: Jim Reitz . e
SHASHMOUTH Moy’ 9 AVEMLE Bk’ Group PD: James Gregory APDMO: Chistine Fox ) WDBR/Spn. ingfield, IL
ENFERLOPEZ g 1 ESSKASMPSON Wava™ APD: Laura Worth 1 Wzt WRFY/Reading, PA PO: Rik Blade
KGOT/Anchorage, AK JANICE ROBINSON ‘Crarge’ LFO"Gal ) WYOY/Jackson, MS * MO: Heidl Winters 1 PAULACOLE BAND B PD: Al Burke MO: Michael T. WWZZMashington, OC *
OM: Mark Murphy e PD: Kevin Vaughan WHTNEYHOSTON Low” Sus R e HDI0se 0 S
PO: Bill SQFfav;Ian - SIS ek APD/MD: Todd Chase TN o SMASHOUTH Vo™ S e MD: Sean Sellers
X in WIOU/Chattanooga, TN * ST o S 5 THSWAY O sl JMMIES CHOEN. T
12 HANDYMOORE “Canty” PD: Scolt Hamilton 2 S Wv&“ﬁm WKCiNew Haven, CT STROKES Bck” e et ; mmww
i e s WJUMXFlorence, SC PD: Kelly Nash et
ROBEIEWLLIAVS gas” MO: Kidd Phillips WAPE/Jacksonille, AL * BRANMOKMGHT “Back” . i
SMASHMOUTH" Momig” DOM/PD: Cat Thomas WZEEMadison, Wi * JENNAFER LOPEZ Watry” WRVC/Richmond, VA * KHTO/Springfieid, MO
KLRS/Chico, CA BELLE PEREZ Tlo” St PD: Rich Davis. PD: Lisa McKay OM: Dave Alexander WIFC/Wausau, Wt
WSTR/Atianta, GA * PD: Eric Brown e wmmu. mgg_ ann MD: Tommy Bodean WOGNNew London, CT Co-MD: Travis Dylan PD: Ray Michaels PD: Danny Wright
;%:. ??‘n Bowen BLESSOUNON "S- e b 'mm“""“w O e Ca-MD: Paulie Madison Mﬂtmﬂm“;m B MD: Wes McKane
ity m“s_u_ wﬂmﬂ:{ WXKB/FL. Myers, FL* ATERNS Marma” STROKES ‘Back 7 SMASHMOUTH Moming” fokids el e
MCHAN - PD: Chris Cue voar THSWA G ey
S MD: Randy Sherwyn WAEZ/doh JANCE ROBINSON Change’ WJJSRo2 . OJRAP“Hive"
e nson City, TN * WJYYManchester, NH oanoke, VA ! 4 JEREMYTOBACK Fol’
x:mﬁ:mccw.m 2 st o orﬁ/in Hagy & PD/MO: Harry Kozlowskd W07 et :’,‘,’ﬁﬂg‘!‘;‘,‘;ﬂ Michaels e
Y | WOSUmmeiow | jielier | PADOmMan | A e e Mg | S| et
SWASHMOUTH Morming® PO: Rod Phillips ANCE ROBISON Crarge” STROKES "Bk OM: Dave Denver
0T MO: Jeff Murray SASHNOUTH Voig" KUMX/New Orleans, LA* WNTQ/Syracuse, NY * PO: Jordan Walsh
FE oSS KISR/L. Smith, AR WGLU/Johnstown, PA STes B OMPD: Dave Stewart WXLKRoanoke. VA" OM/PD: Tom Mitchel APD: Dave Vayta
STROKES Back” PD: Fred Baker PO: Rich Adams MO: Annetie Wade PO: 1 i APD/MO: Jimmy Oisen 1 SARGEGIADRN Koow”
SAVAGE GARDEN Yoo APD/MD: Mick Ryder MD: Mitch Edwards KAl Bl TX TRAN Viina® MD: on Rellly STROKES Bk e
WZNY/Augusta, GA * 5 MICHAEL AFRICK Bkgs” 13 SWASHMOUTH Momry' OM/PD: Billy Saniiago 2 me FATBOVSUM Sk’
OM: Bruce Stevens —_ WAL Sy SO haer VPO: Billy Satiag o . SO BESSDINOR. g
" WKRQ/Cincinnati, OH * OLDSTS “Note” STROKED ‘Black” MO: Sonny Rio New Orleans, LA SMASHMOUTH“Moming™ ; .
PO: T.J. McKay o Mo THSWAY Crawt BADLEES e BELLE PERE2 Telo” PD: Rob Wagm: CHRIS PEREZ BAND Best KKRD/Wichita, KS
MO: Michae) Chase OM/PO: Mike Marino AT THOW 5 gman SARAHMCLACHLAN Too” PO: Jack Oliver
Ao MD: Jim Kelly ) THISWAY “CranT AV “Crawt MO: J.Love - MO: Craig Hubbard
et LR BLESSIOURON_“Sanding JESSCASMPSON Warra SROGIBK 2 SPLENDER ‘Whdoer' WWHT/Syracuse, NY : Craig H
11 COUNTINGCROWS Hengi Sl LT FUGKY MARTIN B Bor FATBOY SUM"Siark” WPXY/Rochester, NY * PO: Tommy Frank 1 STRORE) Bk’
. STROKEQ "Black HeSIer, BLINK-182"A08" SMASHMOUTH Moming™
KHF/Austin, TX ST Eacky WXFR/Xalamazoo, MI APD/MD: Mike Danger ERVTHCS T
el X WMEEFL. Wayne, IN* PO Dave Michacls ) bl i LU el
KKMGColorado Springs, C0* | e LS APOMO: Woody Houson | OM/PD: Mike Lowe St. VP/Prog.: Tom Poleman | (o oy WrLL/Tamea, AL WBHTMWilkes Barre, PA *
PO: Bobby Irwin : ) 1 KDROOC Covory : Lamy MeKay DM: Kid Kelly o OM: B.J. Harris
T PO: Captain Chris Didier SYASHMOUTH Mo 13 SMASHMOUTH Morg® MO: Cu i) PD: Domino oLt
KIOO(/Bakersfield, CA * APD: Valerie Hart MO- Boomer pestadtheif ot : Cubby Bryant g 2 ENERLOPEZ Wty
POMO: Craig Marshall MO: Rob Ryan ssca 3 CHRISGARES ight” el hPD: Rob Shepard SWASHUOUTH Mok’
i 8 JIVEMLE Bk’ mnmm DTS Homoar SMASHMOUTH Momig” WZO0K/Rocidord, IL MD: Stan “The Man” Priest STROKES Back”
NURLACR Sprrg ! KDROCK ovtoy STROE B KIDXV/Kansas City, MO * PD: David Jay i) Ly
CHRIS PEREZBAND ‘Best” 1 SWASHMOUTH Momag® MARTINAMCBRIOE “Love” PD: Jon Zellner KIYO/0! 5 MD: Jenna West g "Bt/ NUFLA/DR "Sprng”
ESSHASMPSON W’ 1 ATEENS M ‘ WKSL/Memphis, TN * Kahoma City, 0K Nodts STROKES Bk
Pt et OM/PD: Chris Taylor PO: Mike McCoy LT os Ba
wawes o SCEe MO: Jimmy Barreda e
WYKS/Gainesville, FL . . immy }
WXYV/Battimore, MD* PO: Jori Banta STROES B APOMD: Robin Coke . i KOND/Sacramento,CA* | wmGUTeme Haute, N PD: Tony Banks
VP/Prog.. Bill Pasha WNOK/Columbia, SC* APD/MD; Brandon 0'Brien DJRAP“ARE” J“M"'S’mﬂ“ﬂ"i;'f"‘“ Station Mgr.: Steve Weed | utarim POMD: Steve Smith APDMD: Jerry Padden
OM: Kristie Mcintyre PO: Johnathan Fush 1 SHASHNOUTH Namrg” WWST/Knowille, TN* STROGEY B vt MO: Christopher K. STROGE Bk T ey et
APD: MD Throbb OM/MO: Scott § JANCE ROBINSON Change” PD: Rich Bailey SO Ty 4 SMASHMOUTH Morning” SHAGE Hope” EADLEES e
5 JENNIFER LOPEZ "Walting” S a0 EURYTHMCS 17 APD/MD: Brad Jefiries o, 1 BELLEPEREZ “Halo™ SWASHMOUTH Moring” mlﬁlolmaﬂw
WHTHEY HOUSTON Lo i Homny STROKES “Black” 3 TRANeghic" WHY|Miami, FL BUACUE “Bring” o Mo
SMASHMOUTH "Moming :20 Rob Roberts KQKOOmaha, NE*
: Tony Banks PD: Wayne Co WSTW .
. WSNX/Grand Rapids, Mi * . 40: Died : Wayne Coy WIOG/Saginaw, M * /Wilmington, DE
WLSSBatonRouge, LA+ | WNCYColumbus, OK PD: Jeft Andrews et e APOMD: 1., Morgan PD: Mark Anderson WVKS/Toledo, OH * PD: Jokn Wilson _
PD/MO: Fiash Phillips foucisannon APD: Eric 0'Brien \: Derri ERANNCINGHT Bk’ Siindyy MD: Brent Carey POMD: Bil Mi APD/MO: Mike Rossi
21 SMASHMOUTH ) PD/MO: Neal Sharpe " MD: Derrick Hayes SMASHMOUTHMoming | MD: Bill Michaels ANCEROBASON Crage”
& M SATTERDGE .'m“ . 3 MARCANTHONY Koow" 'to'mmm‘“ w“' APD: Catfish Kelley PAULACOLE BAND "Befve” g ﬁwumm KDRO Covboy” SOt
B0 T s | ok WXSS/Mitwaukee, W1* SISHNOUT Mok s
%&m . 1 JANCEROBNSON Change” PD: Brian Kelly W)O(L/Orlando, FL * STROKES "Bk’ KFFM/Yakima, WA
KHKS/Dallas, TX * WVT/Grand Rapids, I * WA APD: JoJo Martinez OM: Adam Cook il PD: Rik Mikel
OM: John Cook PD: Jeff Andrews BELLEPEREZ Helko™ WHTNEY HOUSTON L ove” APDMD: Pete DeGratt LR WPST/Trenton, NJ * MD: Jos! B;:r:
KQXY/Beaumont, TX PD: Ed Lambert APD: Eric 0'Brian TRAN Vigiis® LRt PD: Dave McKay NS’
PO/MD: Brandin Shaw APD/MD: Dave Morales MD: KenEvans WLANLa . Gl LA L SMASHMOUTH Mormag” WTCF/Saginaw, M1 * APD/MD: Gisris Puorro SAMGE GARDEN Ynaw™
WP = | FONG: i S e e
SMASH MOUTH Moring” ¥ E— KDWBMinneapolis, MN * WIOQPH " 18 YOURGSTOWN Evarything” . Ut
WGTZ/Dayon, OH WoOGreen Ba, W1 g™ | po:Rob Mors OW. lom Kaln R T
OM: Michael Luczak PD: Dan Stone APO/MD: Derek Moran PD: Brian Bridgman WYCR/ork, PA *
WMRV/Bingha PD: Ange Canessa MD: David Bums ARG ANTHONY i MD: Marian Newsome KSLZ/St. Louis, MO * OM: Rick McCauslin
mion, NY 5 . i - 3 - s - -
OM/PD: Jacko . 2 LOWNGAIZ Anaa bl 1 WADYHOCRE Ty "R PD: Joft Kapugi KROQ/Tucson, AZ PB: Davy Crockett
APDMD: Dave Loz 2 WAL v el asn e SUSHMOUT Morw (% MD: Kandy Kiukch OM/PD: Tim Richards MO: Saly V.
NUFLAVOR Spruny’ 1 OJRAP" AR 1 mw"?‘“. SMASHMOUTH Mornng” KZZP/Phoenix, AZ * ST B APD: Mark Medina St oS
STROVES Back” 1 ROBBEWLLWS Argas” awd poipskon ! : SMASHMOUTH Morming” MO: Randy “R Oubl” Wiliiams ATERNS Marm”
ATERNS Mamma” CHRIS PEREZ BAND “Best WABB/Mohile, AL * PDMan:Sunme s 12 WARRENG. Want® STROKES ‘Back”
SMASHMOUTH Moming” WKZL/Greensboro, NC * OM: Jay Hastings § BETHHART'LA DEFLEPPARD “Gaottye” DIRAP ke
BLESSID UNION.. “Standy’ WDRQ/Detroit, Mi* PD: Jeff McHugh PD: Darrin Stone b mﬁa ',"L:c?n%w L AR
PD: Alex Tear’ APOMD: Down Meksigt Mﬁﬂm“' el Ll WBZZ/Pitsturgh, PA * MD: Mark MeCarty” WHOT/Youngstown, OH*
WOENBimi o ?;UJIJ:;::’:N SMASHMOUTH Mormng prvieorii R OM: Keith Ciark Noddds KHTT/Tutsa, 0K * ;?] }om Pappas
ook ) o e B WRHT/Greenvile, NC * RO T i eiaiied po ?;‘,’,';‘ﬁ;’:;“ . OM: Sean Phillips ShoE
PD/MD: Scatt Bohannon 1 BESSDUMON.. ‘Sunde’ PD: JL.T. Bosch RSP N e KOOM/San Antonig, TX PD: Carly Rush SMASHMOUTH Morny”
9 SHMATWAN Vo APD/MO: Gina Gray STROKED Bk’ ioroce PD: Krash Kelly 5 LENSunstin? STROGS Back
1 SWASHMOUTH Moming' WKM)Dothan, AL 5 SUASHMOUTH Marring” KFR)(Lincoln, NE SMASHMOUTH Mo rﬂnzmw .‘I‘,m, * plporieisiund s
PD: John Erdlitz i %Ewﬂ g PD: Sonny Vaientine N 1 mmmws:;- at
m:;n&nm JESSICASIMPSON Worna™ APD: Larry_F;:zo OM: Mike Kaplan ’ el o2 mmm"?&"
KZMG/Boise, ID MOUTH Maming” NUFLAVOR “Sprung” STROKES . Y Aan. PD: Tim Moore | * B 2
PD: Mike Kasper . ATERS e ST Moy APOMO: Grogg Thomas MO: Mike Hershberger BLKIR2 Trrgs = Mediabase 24/7 monitored
MO: Kirk Frederick Eele WFBC/Greenville, SC* TROE B BLESOINON. S’
ESSOASPSN e OM: Jim Kirkiand TS T Sl KHTS/San Diego, CA*
STROKED Back” PD: Nildd Nite FATBOYSLM Sark PD: Diana Laird
DEFLEPPARD "Goodtye”™ WNKLElmira, NY MO: Skin Church KHTEALittle Rock, AR * MARIAHCAREY “Heat” MD: Hitman Hayes 153 Total Reporters
OLDSTS Mnsken POMD: Bob Quick 'M:s PD: Lamy LeBlanc WVAQ/Morganiown, WV 14 BLADUEBriny” 153 Current Reporters
EURYTHMICS 17 srnmm . MD: Peter Gunn PD/MD: Lacy Neff KKRZ/Portiand, OR * W Say* 151 Current Playlists
BLESSOUNON . S’ P SAHNELACHLAN o e PD: Tommy Austin S LR
ARGMCLAHLAN " ;% .Il)(;:n D'Dea HEPBURN Tht” mmmug%‘w AP D Dr. Doug . Reported Frozen Playlist (1):
WHXKS/Baston, MA* AKAPARSS Aot ; -W"VLW ) wm ) e DN MO; Harrison Wood KSLY/San Luis Obispo, CA WLNF/Biloxi, MS
PD: John Ivey JEREMY TOBACK e oy WTW;U m OLD9T'S Nt 5 mw DM: Dave Christopher
APOMO: David Corey A 1 WRAKR S’ MO By L ESSCASMPSON v Lyl ] Did Not Report, Playli :
SOOI EHA FCet “Moming o oL e JBMFERLOPE Wabkrg” ot Report, Playlist Frozen (1):
mlmfllussml . e e MAFC ANTHONY “Know WKPK/NW Michigan
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CHR/Pop Playlists

WHTZ/New York

AMFM

{212) 239-2300

PolemansKelly/Bryant

12+ Cume 2,553,100

PLAYS

LW Tw  ARTISTTITLE
69 75  SMASHMOUTH/AI Star
65 74 TLCAnpretty

77 70 LOUBEGAMambo No.5..
$2 67  702Where My Girls Ar?
46 §6 98 DEGREES/A Do (Chertsh You)
34 53 MARC ANTHONY/ Reed To Know
61 50  SUGARRAY/Sameday
48 49 LEN/Steal My Sunshine
63 48 LAURYNHILL/CanY Take My.
48 47  CHRISTINA AGUILERA/Genie In A Bottle
45 46  RICKY MARTIN/She's All | Ever Had
25 36  BRITNEY SPEARS/(You Drive Me) Crazy
43 34 TAL BACHMAN/She's Sotigh
31 28 GOOGOODOLLS/Black Bakloon
38 28 BLESSID UNION.. Mey t eonardo
32 28 LENNYKRAVITZ/American Woman
27 21 MARIAN CAREY Hearthreaker

6 26 FRTBOYSLIM/The Rockatelier

28 26  PEARL JAM/ asi Kiss

24 26 AMBER/Sexul (Li Da Di)

16 26  BACKSTREETBOYSAarger Than Lite
27 23 WHITNEY HOUSTONS Not Right..
20 23 -REDHOTCHILL /Scar Tissue
22 23 JENNIFERLOPEZMaiting For Tomght
9 22 BACKSTREETBOYS/ Want it ThatWay
31 22 ENRNQUE IGLESIASBatamos

19 21 THISWAYCiawm
22 19 SARAHMCLACHLANA Will Remesnber You
18 18  JESSICA SIMPSONA Wanna L ove You.,
13 17 THIRD EYE BLIND/Jumper

20 17 JENNIFER LOPEZA You Had My Love
19 16 N SYNCW/G. ESTEFAN Music Of My Heart
15 15  SIXPENCE /There She Goes

14 14 DEBORAH COX/Things Just Ain'...

14 14 SHANIA TWAINMan! | Feel Like.

18 14 GOOGOODOLLSS

14 14 TAMPERER FIMAYAfeel t

6 14 BLINK-182/Whar's My Age Again?

1 14 DONNA SUMMER/ Wit Go With You
15 13 SARAHMCLACHLAN/Ange!

61 {000}

PLAYS

49 B0

KiIS/Los Angeles
Clear Channel
(818) 845-1027
Kieley/Steele

12+ Cume 1,763,700

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

ARTIST/TITLE

SUGAR RAY/Someday

TLG/Unpretty

LOUBEGAMambo No 5..

CHRISTINA AGUILERA/Gemie In A Bottie
SANTANA FROB THOMAS/Smooth
702/Where My Giris At?

BACKSTREET BOYSA arger Than Lite
BRITNEY SPEARS/(You Drive Me) Crazy
NSYNCW/G ESTEFANMusic Of My Heart
WIHITNEY HOUSTONAL'S Not Right

98 DEGREESA Do (Chensh You)
LEN/Steal My Surshine

K-Ct & JOJ/Tell Me It's Real

RED HOT CHILI. /Scar Tissue

MARC ANTHONY/ Need To Know
DESTINY'S CHIL D/Bilks. Bills. Bilks
RICKY MARTIN/She’s All | Ever Had
ROBBIE WILLIAMS/Anigets

ENRIQUE IGLESIASBatamos

SMASH MOUTH/AY Star

SIXPENCE /There She Goes

RICKY MARTIN/La Copa De La Vida
FASTBALL/Out Of My Head

JENNIFER LOPEZA You Had My Love
SHAGGY/Hope

(GARBAGE/Specal
MADONNA/Beautrui Stranger
LENNY KRAVITZHy Away

DEBORAH COX/Nobody's Supposed
BACKSTREET BOYSA Want It That Way
BOSSONWe Live

BRITNE Y SPEARS/Sometimes
SHANIA TWAINMant | Feel Like .
RICKY MARTINA M’ |a Vida Loca
MEREDITH BROOKS/L2y Down.
JENNIFER LOPEZWatting For Torght
PAULA COLE BANDA Believe In Love
BLINK-182/Whar's My Age Again?
LENNY KRAVITZ/Amencan Woman
MANDY MOORE/Candy

102.7

6 (000)
56160
53352

11934
11934
11232
11232
123

K2QZ/San Francisco

Bonnevitle

(415) 957-0957

Scott

12+ Cume 530,400 ool
PLAYS
LW TW  ARTIST/TITLE 61 (000}
66 72 LOUBEGAMarnbo No. 5. 15264
71 66 CHRISTINA AGUILERA/Gerue In A Bottie 13992
61 63 BACKSTREET BOYS/Show Me. 13356
62 61 93 DEGREESA Do (Chertsh You) 12932
57 60  BRIAN MCKNIGHT/Back Al One 12720
58 57  SUGAR RAY/Someday 12084
54 55  MARC ANTHONY/ Need To Know 11660
49 53 BLAQUEMring itAll To Me 11236
56 S0 | EN/Steal My Sunshine 10600
42 42 BLESSID UNION. ey Leonardo 8904
39 42 TLGAUnpretty 8904
42 42 MARIAI CAREY Meartbreaker 8904
42 41 ONEVOICEMhen You Think 8692
39 39 TALBACHMAN/She'sSo High 8268
43 39 SIXPENCE. /There She Goes 8268
§0 38  REDHOTCHILL /Scar Tissue 8056
39 37 NSYNCW/G. ESTEFANMusic Of My Heart 7844
32 36 BRITNEY SPEARS/(You Drve Me) Crazy 7632
41 36 RICKY MARTIN/She's All ) Ever Had 7632
36 34 JOEY MCINTYREA Love You Came 7208
32 34 SANTANAFROB THOMAS/Smooth 7208
36 32 JAY-Z/Giris BestFrend 6784
14 29 3 AMBERSexwal (LiDa Di) 6148
34 28 MANDYMC 5936
26 26 ENRIQUE IGLESIAS Batumos 5512
25 26  FREESTYLERS/Don1Stop 5512
30 26 JESSICASIMPSONA Wanna Love You. 5512
26 25  JORDAN KNIGHT/ Could Never. 5300
20 25  JENNIFER LOPEZM You Had My Love 5300
25 25 DESTINY'SCHILO/Bills, Bils. Bils 5300
24 24 702Where My Girls AI? 5088
26 24 SMASHMOUTH/AI Star 5088

1 23 JENNIFER LOPEZWaitng For Tonight 4876
23 23 SAVAGE GARDEN/ Knew | Loved You 4876
25 21 BACHELORGIRL/Buses And Trains 4452
28 21 VERYGOOD FRIEND../dust Round 4452
20 19 RICKY MARTINLa Copa De La Vida 4028
21 19 JUVENILE/Back That Thang Up 4028
16 17 CHiRBeleve 3604
21 17 BRITNEY SPEARS/Sometimes 3604

WI0Q/Philadelphia
MAM

(610) 667-8100
Bridgman/Newsome

12+ Cume 797,500

ARTIST/TITLE

LOU BEGAMambo No. 5.

CHRISTINA AGUILERA/Genie In A Boltle
TLC/Unpretty

702/Where My Giris At?

SMASH MOUTH/AMN Star

WHITNEY HOUSTONATS Not Right .
SUGAR RAY/Sormeday

JENNIFER LOPEZ/ You Had My Love
98 DEGREESA Do (Cherish You)
PEARL JAMA asI Kss

ENRIQUE IGLESIAS Bartarmos

RICKY MARTIN/La Copa De L a Vida
LEN/Steal My Sunstwne

BRITNEY SPEARS/(You Drive Me) Crazy
SARAH MCLACHUANA Will Remember You
BRITNEY SPtARS/Sometimes
JENNIFER LOPEZ Watbng For Tonsght
RICKY MARTIN/She's Al | Ever Had
MARIAH CARE YHeartbreaker
DESTINY'S CHILD/Bilis, Bilts, Bals

N SYNC W/G ESTEFAN/Music Of My Heart
SHAGGY FJANETALiv Me, Luv Me
BACKS TREET BOYS/Larger Than Lite
MONIFAH/Touch It

JESSICA SIMPSON/ Wanna Love You
WILL SMITHMain:

BACKSTREET BOYS/ Want it Thal Way
SANTANA F/ROB THOMAS/Smooth
NEXT/Too Close

TLCMNo Scrubs

RICKY MARTINALvn' La Vida Loca
GOO GOO DOLLS/Side

NATALIE IMBRUGLIA/Torn

SIXPENCE . /Kiss Me

BRITNEY SPEARS/. Baby One More
SIXPENCE.. /There She Goes

EVE &nside Out

TAL BACHMAN/She's So High

MARC ANTHONY/ Need To Know

GOO GOODOLLSArs

Gl {000)

WORQ/Detroit

ABC

(248) 354-9300
Tear/Towers

12+ Cume 466,700

ARTIST/TITLE

TLCAUnpretty

LOUBEGAMambo No. 5..

CHRISTINA AGUILERA/Gerse In A Bottie
702/Where My Girts At?

BACKSTREET BOYS/ Want It That Way
BRITNEY SPEARS/(You Drive Me) Crazy
ENRIQUE IGLESIAS Bakanos

SUGAR RAY/Someday

BLAQUE/BOB

98 DEGREES/ Do (Cherssh You)
BACKSTREET BOYS/Larger Than Lfe
BLESSID UNION.. Hey L.eonaro.

GO0 GOO DOL L S/Btack Balloon
MARIAH CARE Y Meartbreaker
LENSteal My Sunshine

RICKY MARTIN/She's All | Ever Had
MARC ANTHONYA Need To Know
JESSICA SIMPSONA Wanna Love You.
TAL BACHMAN'She's S0 Hagh
JENNIFER LOPE2/H You Had My Love
LOVE INC /You're A Superstar
WHITNEY HOUSTON/It's Not Right..
“NSYNCW/G ESTEFANMusic Of My Heart
CHER Beeve

ROBBIE Wil L IAMS/Angets

RICKY MARTINA 2 Copa De La Vida
MONIFAH/Touch 1t

SMASH MOUTH/Al Star

K-C1 & JOJO/AI My Lite

PRAS MICHEL FODB. /Ghetto Supastar ..
BRITNEY SPEARS.. Babry One More.
98 DEGREES/The Hardest Thing
MANDY

SHAGGY FAANETA uv Me, Luv Me
PEARL JAMLastKiss

LENNY KRAVITZ/American Woman
JENNIFER LOPEZ/Warting For Tonght
ALL SAINTS/Never Ever

N SYNGC/Tearin' Up My Heart
‘NSYNC/(God...) A Little.

NDORQ
CERIFA

61 {000)
15604
15604
15438
11952
1620
10790

8466
8134
7968
7802
7636
7470
6806
6806

2656

24%0
2490
2490
2490
2324
pxrll
2324

KHKS/Dallas

AMFM

{214} 891-3400

Cook/Lambert/Morales 1061 KISSFM

12+ Cume 772,100
PLAYS
LW TW  ARTIST/TITLE 61 (000)
58 59  CHRISTINAAGUILERAGenwe In A Bottie 25606
60 58  SMASHMOUTH/AI Star 25172
46 57 LOUBEGAMamboNo 5.. 24738
59 56  702/Where My Girts A7 24304
49 51 JENNIFER LOPE2/ You Had My Love 22134
41 48 TLCAJnpretty 20832
45 46 DESTINY'S CHILD/Bis. Bilis. Bitts 19964
45 43 LAURYN HILL/Can't Take My. 18662
40 41 BRANDY/Aimost Doesnt Count 17794
37 41 98 DEGREESA Do (Chensh You) 17794
26 38 JAY-ZF/AMIL AND JA/Can | GetA. 16492
39 38  BRITNEY SPEARS/(You Drive Me) Crazy 16492
38 37 BRITNEY SPEARS/Sometimes 16058
43 37 ENRIQUE IGLESIAS Badamos 16058
33 36 LAURYN HILL/Doo Wop (That Thing) 15624
33 35 UYAywhere 15190
45 35  ¥-CI & JOJO/Tell Me it's Real 15190
39 34 BACKSYREET BOYSAarger Than Lite 14756
33 33 TLCNoScrubs 14322
40 33 RICKYMARTIN/She's All | Ever Had 14322
22 30 LHW/Summer Girts 13020
29 28 LW TRDYAVanna Be A Baller 12152
22 25  SHAGGY F/JANETALY Me. Luv Me 10850
24 25 BLAOUESOB 10850
34 24 BACKSTREET BOYS/ Want It That Way 10416
14 23 MANDY MOORE/Candy 9982
19 21 MONICA/Angel Of Mine 9114
37 20 98DEGREES/The Hardest Thing 8680
3 20 SANTANAF/ROB THOMAS/Smooth 8680
9 19 WILL SMITHMam 8246
24 19 AALIYAH/Are You That 8246
11 17 NOTORIOUSB.1G /Mo MoneyMo Problems 7378
19 17 WILL SMITH/Gettin® Jiggy Wit it 7378
11 16 PUFFDADDY Al Be Missing You 6944
5 16 'NSYNCW/G, ESTEFANMusic Of My Heart 6944
13 15 WiLL SMITHMen InBlack 6510
17 14 USHER/You Make Me Wanna... 6076
15 14 K-Ct& JOUOVAN My Lite 6076
4 14 ROBBIE WILLIAMS/Angels 6076
4 13 SUGARRAYMy 5642

MARKET 28

WXKS/Boston

AMFM

(781) 396-1430

Ivey/David

124 Cume 801,400 103Fmn
PLAYS

W TW  ARTIST/TITLE 6t (000)
64 66  LOUBEGAMamboNo.5.. 22440
58 61  GOOGOODOLL S/Black Balloon 20740
54 60 SUGAR RAY/Someday 20400
63 60 SANTANAFROB THOMAS/Smooth 20400
40 50 RACKSTREET BOYSAarger Mhanlde 17000
37 44 FASTBALLOU Of My Head 14960
48 40 CHRISTINAAGUILERA/Gerue inA Bottle 13600
33 40 SIXPENCE../There She Goes 13600
38 39 TLCUnpremy 13260
39 39 LENSteal MySunshine 13260
41 37 ENRIQUE IGLESIAS/Batamas 12580
40 36 RICKY MARTIN/She's AR | Ever Had 12240
20 35 BETHHAAIA A Sorg 11900
48 32 SHANIA TWAINMan' I Feel Like 10880
18 31 LENNY KRAVITZ/American Woman 10540
28 29  BRITNEY SPEARS/(You Drive Me) Crazy 9860
61 28 BACKSTREETBOYSAWant Il That Way 9520
3 27  PEARL.AM/LastKiss 9180
26 27 SMASHMOUTHAN Star 9180
2 27 REDHOTCHILL /Scar Tissue 9180
33 27 MARCANTHONY/ Need To Know 9180
19 25 TALBACHMANSNhe's Sotigh 8500
26 24 BLESSID UNION. Mey Leonardo 8160
28 24 98 DEGREES Do (Cherish You) 8160
21 24 MELISSAETHERIDGE/Angels Would Fall 8160
17 22 PAULACOLE BAND/ Believe In Love 7480
12 21 NSYNCW/G ESTEFANMusic Of My Heart 7140
17 20 ROBBIE WILLIAMS/Angets 6800
16 19 SUGARRAY/Every Morming 6460
19 19 SAVAGE GARDENA Knew | Loved You 6460
413 2 COUNTING CROWSHangmaround 6120
16 17 MADONNA/Beauttul Stranger 5780
13 17 JESSICA SIMPSONT Wanna Love Youw.. 5780
14 15 EAGLE-EYE CHERRY/Save Tonight 5100
16 15 SHAWNMULLINS ultaby 5100
15 15 TLCNoSciubs 5100
16 14 THIRD EYE BUINDVJunper 4760
12 14 SHANIA TWAINThat Don.. 4760
12 13 MADONNARay Of Light 4420
13 13 SIXPENCE. /Kiss Me 4420

WWZ2/Washington

Bonneville

(703) 522-1041

0'Brian/Sellers

12+ Cume 529,200

Boamy mr o

PLAYS
LW TW  ARTIST/TITLE 6! (000)
54 58 LOUBEGAMamboNo 5. 10730
49 50  SUGARRAY/Someday 9250
42 49 LEN/SteatMy Sunshine 9065
52 49 MARC ANTHONY/ Need To Know 9065
48 48 BRITNEY SPEARS/(You Drive Me) Crazy 8880
52 47 CHRISTINA AGUILERA/Genie In A Bottie 8695
53 46 TLCAInpretty 8510
43 46 SANTANAF/ROB THOMAS/Smooth 8510
37 42 BACKSTREET BOYSAarger Than Lite o
27 38 SHAGGYMHope 7030
35 37 BLESSID UNION.. Hey L eonardo.. 6845
27 31 SMASHMOUTH/AN Star 6845
27 36 JENNIFER LOPEZ/Watting For Tonight 6660
35 34 TAL BACHMANShe's So High 6290
32 29 PEARL JAMAastKiss 5365
27 29 SIXPENCE. /There She Goes 5365
33 29 RICKY MARTIN'She's All | Ever Had 5365
22 21 MARIAH CAREYHeartbreaker 4995
20 24 BLINK-182/What's My Age Again? 4440
16 23 WHITREY HOUSTONMy Love is Your Love 4255
35 23 ENRIQUE (Gl ESIASBatamos 4255
18 22 DJRAP/Good To Be Alive 4070
32 702/Where My Girls At? 3885
34 21 98 DEGREESA Do (Chertsh You) 3885
2020 MANDY MOORE/Candy 3885
18 20 COLLAGE/Angel 3700
4 20 SAVAGE GARDENA Knew | Loved You 3700
1120  LFO/GelOnTV 3700
30 16 FASTBALL/Out Of My tead 2960
8 16 OLD97SNieteen 2960
15 15 ‘NSYNCW/G. ESTEFAN/Music Of My Heart 2775
9 14 GOOGOO DOLL S/Black Bakkoon 2590
16 14 SMASHMOUTH/Then The Mormung... 2590
18 13 MADONNA/Beautitul Stranges 2405
1112 WILL SMITHAWIK] Wikd West 2220
13 12 LFO/Sumimer Grls 220
1112 JAY-Z/Giris' Best Frend 2220
12 10 CITIZEN KING/Better Days. 1850
9 10 TAMPERER F/MAYAN You Buy This . 1850
7 10 VENGABOYS/Boom. Boom. Boom.. 1850

KRBE/Houston

Susquehanna

(713) 266-1000

Peake/Michaels/Michaels

12+ Cume 813,700 KR[§
PLAYS
W TW  ARTIST/TITLE
56 72 LOUBEGAMambo No. S...
61 70 CHRISTINA AGUILERA/Gerue In A Bottle
66 68  REDHOT CHILL. /Scar Tissue
61 65  RICKY MARTINShe's Alt| Ever Had
41 59 PEARL JAMA astKiss
56 45  LEN/Steal My Surshie:

43 SANTANAF/ROB THOMAS Smooth

41 42 SUGARRAY/Someday
39 40 702/Where My Girts A1?
45 40 SMASH MOUTH/AHN Star

8 40 LENNY KRAVITZ/Amesican Woman
56 40 ENRIOUE IGLESIAS/Balamos
24 35 TRAINMeet Vieging
50 35  GOOGOO DOLLS/Brack Batoon
41 35 WHITNEY HOUSTONAY's Not Right
20 31 BRITNEY SPEARS/(You Drive Me) Crazy
19 29 BRANDY/Amost Doesn't Count
31 28 TLC/Unpretty
32 28 AMBER/Sexual(LiDa Df)
33 28 BACKSTREET BOYS/ALasger Than Lffe
18 27 SUGAR RAY/Every Morning
32 27 98 DEGREES/ Do (Cherish You)
25 25  EDWIN MCCAINA Could Not Ask

6 22  JENNIFER LOPEZ/Watting For Tomght
23 29 TAL BACHMAN/She's So High
23 20 EVEGvinside Out
18 20 ROBBIE WILLIAMS/Angets
23 20 YAZDon't Go ‘99 Remux
17 18 MARC ANTHONY/ Need To Know
20 17 EVERLAST/Whatits Like
27 17 JENNIFER LOPEZM You Had My Love
20 17 MADONNA/Beautrul Suanget
21 17 ROCKELL/n A Dream
13 16 WHITNEY HOUSTONMy Love Is Your Love
10 16 CITIZEN KING/Better Days.
16 16 BASEMENT JAC(Red Alert
11 15 GOOGOO DOLLS/Sade
18 15 BACKSTREET BOYSA Want it That Way
8 15 BLINK-182/What's My Age Again?
17 14 SDPENCE. Ass Me

G (000]
28584

WHY/Miami
Clear Channel
(954) 463-9299
Roberts/Banks/Poyner
12+ Cume 478,000

ARTIST/TITLE

SMASH MOUTH/All Star

CHRISTINA AGUILERA/Genee In A Bottle

MARC ANTHONY/ Need To Know

RICKY MARTIN/She’s All | Ever Had

L0t BEGAMambo No. 5.,

SARAH MCLACHLANA Will Remember You

LENNY KRAVITZ/American Woman

DESTINY'S CHILD/Bils. Bills. Bilks

BRITNEY SPEARS/(You Drive Me) Crazy

N SYNC W/G. ESTEFANMusic Ot My Heart

SUGAR RAY/Someday

BLESSID UNION. . Hey Leonardo

98 DEGREES/ Do (Cherish You)

BACKSTREET BOYSA arger Than Lite

SANTANA F/ROB THOMAS Smooth

GOO GOO DOLL S/Btack Baloon

TLCAInpeetty

JENNIFER LOPEZ/Waiting For Tomght

MARIAH CARE Y/Heartbreaker

TAL BACHMAN/She's S0 High

LEN/Steal My Sunsshine

MELISSA ETHERIDGE/Angels Would Falt

LFQ/Summer Gils

SIXPENCE . /There She Goes

MADONNA/Beautitl Stranger

JESSICA SIMPSON/ Wanna L ove You

LENNY KRAVITZ/Fly Away

BLINK-182/hat's My Age Agan?

ROBBIE WILLIAMS/Angels

702/Where My Giris Ar?

WHITNEY HOUSTONt'S Not Right .

AMBER/Sexual(Li Da Di)

MEREDITH BROOKS/Lay Down.

SAVAGE GARDEN/ Knew | Loved You

SHANIA TWAINMan! | Feel Like.

WHITNEY HOUSTONMy L ove Is Your Love

DEBORAH COX/MNobody's Supposed
R/Bebeve

[+
JORDAN KNIGHT/A Could Never.
JULIO IGLESIAS. JR /One More Chance

&
)
Ong gan

Gt (000]
13545
13545
13545
1315
13115
10535

9030
8815

WSTR/Atianta
Jetferson-Pilot
(404) 261-2970
Bowen/Ammons
12+ Cume 774,700

ARTIST/TITLE
SMASH MOUTH/AH Stas
GOOGOQ DOLLS/Black Balloon

LOU BE GAMambo NG 5..

EDWIN MCCAINA Could Not Ask
JEWEL/Down Sot ong

BLESSID UNION... Hey | eonardo.
SIXPENCE. /There She Goes
MATCHBOX 20vBack 2 Good

TAL BACHMAN/She's So High
SHAWN MULLING Stemmes
COLLECTIVE SOULRun

ROBBIE WILLIAMS/Angels
VONDASHEPARD. /Baby. Don't You.
TRAINMeet Virgina

SHERYL CROW/My Favorte Mistake
LEN/Steal My Sunshine

RED HOT CHILI.. /Scar Tissue
SHANIA TWAINMan! | Feel Like.
SARAH MCLACHLANA Will Remember You
MELISSA ETHERIDGE/Angeis Would Fall
PAULA COLE BAND/I Betieve In Love
BACKSTREET BOYS/) Want It That Way
RICKY MARTINShe's All | Ever Had
ENRIQUE (GL ESIAS/Batamos
BLINK-182/What's My Age Agan?
LENNY KRAVITZ/American Woman
15 SAVAGE GARDENA Knew | | oved You
FASTBALL/The Way

BARENAKE D LADIES/One Week
BRITNEY SPEARS/.. Baby One More
THIRD EYE BLIND/Jumper

LENNY KRAVITZFly Away
EAGLE-EYE CHE RRY/Save Torught
SHAWN MULL INSA ultaby

PEARL JAMA ast Kiss

TLGMNo Scrubs

Gl {000}
27404
27001
26195
25389
25389
24986
16120
15314
14911
14911
14911
14508
14508
14105
13702
13299
1289%
12493
12493
12493
12090
11687
11687
11284

9269
8866
8060
8060
7657
6045
6045
5642
5642
5642
4836
4836
4836
4836
4836
4836

Infinity

KBKS/Seattle

(206) 805-1061
Preston/Reid

12+ Cume 493,300

ARTIST/TITLE

LOUBEGAMambo No. 5.

SUGAK RAY/Someday

LEN/Steal My Sunshine

SMASH MOUTH/Al Star

SANTANA F/ROB THOMAS/Smooth
CHRISTINA AGUILERA/Genie In A Bottie
GOO GOO DOLL S/Black Batkoon
LITAMy Own Wors! Enemy
TLCUnpretty

FASTBALL/Out Of My Head

RED HOT CHILL /Scar Tissue

TAL BACHMAN/She's So High
SIXPENCE. /There She Goes
BLINK-182/What's My Age Again?
CITIZEN KING/Better Days.
BACKSTREET BOYS/Larger Than Life
BRITNEY SPEARS/(You Drive Me) Crazy
LENNY KRAVITZ/American Woman
TRAINMeet Virgina
PEARL JAMA ast Kiss

'SMASH MOUTH/Then The Morning .
SUGAR RAY/Every Morning
SPLENDE R/Yeah. Whatever

GOO GO0 DOLLS/Siide:

MELISSA ETHERIDGE/Angets Would Fall
JENNIFER LOPEZAt You Had My Love
EVE 6/nside Out

BLESSID UNION MHey L eonardo..
RICKY MARTIN'She's Al | Ever Had
MADONNA/Beautitul Stranget
BARENAKED | ADIES/One Week
LENNY KRAVITZ/Fly Away
EVERLAST/Wnat Its Like

ROBBIE WILLIAMS/Angets
MATCHBOX 20/Real Worid

THIRD EYE BLIND/Jumper
EVERCLEARA Wil Buy You.
702/Where My Gitls Af?

SPENCE. /Kiss Me

JENNIFER LOPEZ/Waiting For Tomght

61 (000)
14490
14280
14070

KZZP/Phoenix
Clear Channel
(602) 279-5577
Summers

12+ Cume 373,000 st
PLAYS

LW TW  ARTIST/TITLE 6! (000)
70 79 LOUBEGAMambo No. 5. 13825
73 74 TRAINMeet Viginia 12950
62 74 LITMy Own Worst Enemy 12950
61 71 SUGARRAY; 12425
68 58  BLESSID UNION. Aey Leonardo 10150
37 54 BLINK-182/What's My Age Again? 9450
48 54  MARCANTHONY/ Need T0 Know 9450
47 52 SANTANAF/ROB THOMAS/Smooth 9100
70 51 LENSteal My Sunshine 8925
44 48 RICKY MARTIN/She's All| Ever Had 8400
60 47 TLC/Unpretty 8225
45 45 SHAGGY FUJANETAW Me. Luv Me 7875
29 38 702/Where My Gurts Ar? 6650
27 31  BACKSTREET BOYSA.arger Than Lile 6475
32 35  BRITNEY SPEARS/{You Drive Me) Crazy 6125
28 34 SIXPENCE. /There She Goes 5950
31 34 BRIAN MCKNIGHT/Back At One 5950
17 31 CHRIS GAINES/Right Now 5425
25 28 JENNIFER LOPEZM You Had My Love 4900
28 21 LENNY KRAVITZ/Amenican Woman 4725
24 25  BACKSTREETBOYS/ Want Il That Way 4375
14 24 NEXT/Too Close 4200
27 24 CHRISTINA AGUILERA/Gene In A Bottie 4200
28 23 SMASHMOUTH/AI Star 4025
21 23 BLAQUE/Bring 11 Al To Me 4025
11 22 MANDY MOORE/Candy 3850
26 21 JANET/Go Deep 3675
41 21 ENRIQUE IGLESIAS/Badasnos 3676
7 21 MARIAH CAREY/Hearttr eaker 3675
23 20 GOOGOO DOLLS/Black Ralioon 3500
23 20 CITIZEN KING/Better Days. 3500
22 19 SIXPENCE_ACGss Me 3325
23 19 SUGAR RAY/Every Morning 3325
37 19 TAL BACHMAN'She's So High 3325
18 19 JENNIFER LOPEZ/Warting For Tonight 3325
20 18 GOOGOO DOLLS/Shde 3150
19 17 THIRDEYEBLINDMHow's it Going To Be 2975
15 17 SPLENDER/Yeah, Whatever 2975
14 17 MADONNA/Beautttul Stranger 2975
14 16 MONFAHTouch It 2800

KHTS/San Diego
Clear Channel
(619) 291-9191
Laird/Hayes

12+ Cume 410,800

MARKET 216

ARTIST/TITLE
BLAQUE/808

TLCInpretty

BRIAN MCKNIGHT/Back Al One

LOU BEGAMambo No. 5...

"N SYNC W/G. ESTEFANMusic Of My Heart
702/ Where My Girts AI?

BRITNEY SPEARS/(You Drive Me) Crazy
MARIAH CAREY/Hearttweaker

K-C1 & JOUO/Tell Me i1's Real

98 DEGREES/ Do (Cherish You)

RICKY MARTIN/She's All | Ever Had
CHRISTINA AGUILERA/Genie In A Bottle
BACKSYREET BOYS/Larger Than L fle
JESSICA SIMPSON Wanna Love You..
MARC ANTHONYA Need To Know
DESTINY'S CHILDVBiks. Bils. Bls
JAY-Z F/AMIL AND JA/Can | Gel A
VENGABOYS/Boom, Boom. Boom
SAVAGE GARDE N/ Knew | Loved You
DRUHILL/These Are The Times
ENRIQUE IGL ESIASBatamos
JENNIFER BROWN/Tv/0 In The Morning
LEN/Sieal My Sunshine

BELLE PEREZHello World
112/Anywhere

GINUWINE/Whats So Ditterent

98 DEGREES/The Hardest Thing
BLINK-182/What's My Age Again?
BACHEL OR GIRL/Buses And Trams
PEARL JAMLas! Kiss

JORDAN KNIGHT/Give It To You
TYRESE/Sweet Lady

RED HOT CHILL.. /Scar Trssue
JENNIFER LOPE Z/Waiting For Tomight
NAUGHTY BY NATURE.../Jamboree
LFQ/GI On TV

BLESSID UNION. /ey | eonardo...
GINUWINE/S0 Anaous.

PUFF DADDY/R. KELLY/Satisty You
WHITNEY HOUSTONALS Not Right.

Cox

18 13

WBLI/Long Island

(516) 732-1061
Rice/Levine

12+ Cume 380,300

A

ARTIST/TITLE

CHRISTINA AGUILERA Gerve In A Bottie
MARC ANTHONY/! Need To Know
BACXSTREET BOYS1arger Than Lde
LOUBEGAMambo No 5...

TLC Unpretty

SUGAR RAY/Someday

GO0 GOO DOLLSBiack Bailoon
SANTANA F/ROB THOMAS/Smooth
LEN/Steal My Sunshine

RICKY MARTIN/She's Al | Ever Had
ENRIQUE IGLESIAS Badamos
WHITNEY HOUSTONATS Not Right

TAL BACHMAN/She's SoHigh

SMASH MOUTH/AN Star

SARAH MCLACHLANA Witl Remember You
PEARL JAMA ast Kiss

BLESSID UNION... Hey Leonardo.
702/Where My Girts A1?

BRANDY & MONICA/The Boy Is Mine
JENNIFER LOPEZ/M You Had My Love
SIXPENCE../There She Goes
NOTORIOUS B 1 G /Mo Money Mo Prablems
BRITNEY SPEARS/(You Drive Me) Crazy
SHANIA TWAINMan' | Feel Like .
SHAN(A TWAIN/Thal Don't..

WILL SMITHMami

BRITNEY SPEARS/.. Baby One More

‘N SYNC W/G. ESTEFANMusic Of My Heart
JESSICA SIMPSON1 Wanna Love You..
RICKY MARTIN a Copa De La Vida
EVERLASTWhat II's Like

CHER/Strong Enough

RICKY MARTINALivin” L Vida Loca
REDHOT CHILI /Scar Tissue

TLCNo Scrubs
'NSYNC/(God...) AL itte
WHITNEY HOUS TON Hearttr eak Hotel
MARIAH CAREY/Hearths caker
BACKSTREET BOYS/AIl I Have To Give
LENNY KRAVITZ/Asmerican Woman

Gt (000)
16200
15300
15120
14580
10980
10800
8280
8280

7740
7560
7380
7020
6840
6660
6480
6120
6120
4680
4140
4140
4140
3960
3960
3780
3780
3780
3780

www.americanradiohistorv.com



www.americanradiohistory.com

MARKET #18

KDWB/Minneapolis

AMFM

(612) 340-9000

Morris/Moran

12+ Cume 567,400 la }
PLAYS
Lw'TW  ARTIST/TITLE G1 (000}
74 76 LOUBEGA/Mambo No.5. 22268
71 74 WHITNEY HOUSTON/Ir's Not Right.. 21682
73 73 702/Where My Girls At? 21389
67 71 TLC/npretty 20803
66 69  SANTANAF/ROB THOMAS/Smooth 20217
50 54 BACKSTREETBOYSA.zrger Than Life 15822
56 49  CHRISTINAAGUILERAGene In A Bottle 14357
27 48 LEN/Steal My Sunshine 14064
46 47  BLAQUEB0S 13771
51 47 9B DEGREES/ Do {Chenish You) 13771
27 44 LENNYKRAVITZ/American Woman 12892
47 33 K-Ci&JOJO/TeltMe It Real 9669
28 32  MARIAH CAREY/Heartbreaker 9376
32 31 SUGARRAY/Someday 9083
29 31 BRITNEY SPEARS/(You Drive Me) Crazy 9083
30 31 ENRIQUE IGLESIAS/Badamos 9083
21 29 BRIAN MCKNIGHT/Back At One 8497
33 28 JENNIFER LOPEZ/f YouaHad My Love 8204
26 26  VONDASHEPARD../Bauy, Don't You 7618
19 26  JENNIFERLOPEZ/Waitng For Tonight 7618
28 22 TLC/NoScrubs 6446
19 21 SHAGGY FAJANETALuv Me, LivMe- 6153
18 21 MONICA/Angel Of Mine 6153
17 21 WHITNEY HOUSTONHeartbi eak Hotet 6153
17 21 NAUGHTY 8Y NATURE _/Jamboree 6153
14 20  FATBOY SLIM/The RocLafelles. 5860
18 19 SMASHMOUTH/AI Star 5567
18 19 REDHOTCHILI./Scar Mssue 5567
15 18  LENNY KRAVITZFly Avay 5274
27 16 FASTBALL/Out Ot My Head 4688
20 16 EVERLASTAWhatIt's _ike 4688
12 16 BLINK-182/What's My Age Agan? 4688
48 16 DESTINY'S CHILD/Bigs. Bills, Bills 4688
15 15  BACKSTREET BOYSA Wiant kt That Way 4395
23 15  RICKY MARTIN/She's £81 Ever Had 4395
9 14 SHANIATWAINMan! |Feel Like 4102
12 14 NEXT/Too Close 4102
8 14 TALBACHMAN/She's SIHigh 4102
14 13 'NSYNCW/G. ESTEFAMMusic Of My Heanl 3809
14 12 WILLSMITH/Gettin’ Jicgy Wit It 3516

CHR/Pop Playlists

A

KSLZ/8t. Louis

Ciear Channe/

{314) 692-5100

Kapugi/Klutch

12+ Cume 331,300
PLAYS
LW TW  ARTIST/TITLE
67 75  BACKSTREETBOYS/Larger Than Life
77 74  LOUBEGAMambo No.5.
73 713 TLCMUnpretty
72 M 702Where My Girfs A1?
69 66 98 DEGREES/I Do (Cherish You)
75 61 JENNIFERLOPEZ/If You Had My Love
50 57  CHRISTINA AGUILERA/Genie inA Bottie
42 54  BRITNEY SPEARS/(You Drive Me) Crazy
55 47  DESTINY'SCHILD/Bills. Bilis, Bills
41 47 SANTANAF/ROB THOMAS/Smooth
48 47  MARIAHCAREY/Hearthreaker
37 46 JENNIFER LOPEZ/Watting For Tomght
32 46 SAVAGE GARDEN/IKnew | Loved You
45 45  LEN/StealMySunshine
29 43 FATBOY SLIM/The Rockafeller..
43 42 WHITNEYHOUSTON/It'S Not Right.
31 42 BLAQUEMBring it AllToMe
37 42 BRIAN MCKNIGHT/Back At One
35 41 VENGABOYS/Boom,Boom, Boom.
44 40  ENRIQUE IGLESIAS/Bailamos
29 38 BLINK-182/What's My Age Again?
49 35  RICKYMARTIN/La CopaDe La Vida
34 35 BACKSTREET BOYS/I Want It That Way
46 35  VITAMINC F/LADY SAW/Smile
32 33 TALBACHMAN/She'sSoHigh
19 29 MANDY MOORE/Gandy
43 28 SMASHMOUTH/AIl Star
20 27 REDHOT CHILL.. /Scar Tissue
24 27 MARCANTHONY/ Need To Know
20 25  K-C1&JOJO/Tel Me It's Real
24 25  SIXPENCE../There She Goes
29 22 SHANIATWAINMan! | Feel Like
25 22 CITIZENKING/Better Days..
22 21 RICKY MARTIN/She's Al | Ever Had
37 19 PEARLJAMAastiKiss
18 18  MONIFAH/Touch it
28 18 LFO/Summer Girls
26 18 °NSYNCW/G. ESTEFAN/Music Of My Heart
10 17 BELLE PEREZ/Heilo World
15 16 AALIYAH/Are You That.

Gl (000)
11025
10878
10731
10437

9702
8967
8379
7938
6909
6909
6909
6762
6762
6615
6321
6174
6174
6174
6027
5880
5586
5145
5145
5145
4851
4263
4116
3969
3969
3675
3675
3234
3234
3087
2793
2646
2646
2646
2499
2352

i

MARKET #20

WXYV/Baltimore

Infinity

{410) 828-7722

Pasha/Throb

12+ Gume 403,900
PLAYS
LW TW  ARTIST/TITLE G4 (008)
60 62  LOUBEGAMamboNo.5. 9672
62 61 ILC/Unpretty 9516
55 58  CHRISTINA AGUILERA/Genle in A Botile 9048
42 55  CITIZEN KING/Better Days. 8580
52 50  JENNIFER LOPEZ/f You Had My Love 7800
51 41  702/WhereMy Girls A? 7332
23 44 JESSICA SIMPSON/I Wanna Love You. 6864
36 42 TALBACHMAN/She's SoHigh 6552
41 42 LEN/Steal My Sunshine 6552
34 42 LENNYKRAVITZ/Amesican Woman 6552
30 41 MARIAH CAREY/Heartbreaker 6396
25 40  BRITNEY SPEARS/(You Drive Me) Crazy 6240
39 39  98DEGREESA Do (Cherish You) 6084
36 37  GOOGDO DOLLS/Black Balloon 5772
28 36  FREESTYLERS/Here WeGo 5616
23 35  ENRIQUE IGL ESIAS/Bailamos 5460
26 33 SHANIATWAINMan! | Feel Like.. 5148
31 33 RICKY MARTIN/She’s AR | Ever Had 5148
45 33  BACKSTREET BOYS/Larger Than Life 5148
33 30  DESTINY'SCHILi/Bills, Bills, Bills 4680
30 30  SIXPENCE. /There She Goes 4680
26 26  R.KELLY/AI Could Tum 4056
41 26 WHITNEY HOUSTON/I's Not Right . 4056
9 26  JIMMIE'SCHICKEN../Do Right 4056
39 22 MARC ANTHONY/I Need To Know 3432
32 21 MANDY MOORE/Candy 3276
11 17 BARENAKED LADIES/One Week 2652
33 16 PEARL JAM/LastKiss 2496
13 15 EAGLE-EYE CHERRY/Save Tonight 2340
12 15 BLACKSTREET & MYA. /Take Me There 2340
14. 15 CHER/Believe 2340
11 14 NEXT/Too Close 2184
16 14 ‘NSYNC/Tearin’ Up My Heart 2184
7 14 WHITNEY HOUSTON/Hearthreak Hotel 2184
10 14 MADONNA/Beautitul Stranger 2184
14 13 MADONNA/Ray Of Light 2028
10 13 SMASHMOUTH/AI Star 2028
11 12 JENNIFER PAIGE/Crush 1872
11 12 EVERLAST/What it's Like 1872
14 12 JORDAN KNIGHT/I Could Never.. 1872

D COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

WBZ2/Pittsburgh

Infinity

(412) 920-9400 =2 1€<= ]
Clark/Edgar/Hartwell _—r

12+ Cume 416,600 today's it music

PLAYS

LW TW  ARTIST/TITLE G (000}
56 64  LOUBEGA/Mambo No.5. 11392
61 63 SMASHMOUTH/AI Star 11214
51 61  SUGARRAY/Someday 10858
62 61  CHRISTINA AGUILERA/Gerie in A Bottle 10858
61 60  TLCAUnpretty 10680
45 55  LITMy Own Worst Enemy 9790
44 50  BACKSTREETBOYS/ Want It Thal Way 8900
56 49  TALBACHMAN/She’s SoHigh 8722
46 48  LEN/Steai My Sunshine 8544
37 40  CITIZEN KING/Better Days. 7120
37 40 SANIANAF/ROB THOMAS/Smooth 7120
36 38 SHANIATWAIN/Man! | Feeliike. 6764
37 38 RICKY MARTIN/She’s All | Ever Had 6764
43 37  BACKSTREETBOYS/Larger Than Life 6586
43 36  MARIAH CAREY/Hearttreaker 6408
25 32 TONIC/You Wanted More 5696
38 32 TRAINMeel Vigina 5696
25 32 702/Where My Girls At 5696
42 32 REDHDTCHIL)../Scar Tissue 5696
27 30  FASTBALL/Out Of My Head 5340
39 29 GOOGOO DOLLS/Biack Balloon 5162
38 29 PEARLJAM/astKiss 5162
30 29  BRITNEY SPEARS/(Ycu Drive Me) Crazy 5162
28 28 SIXPENCE. KissMe 4984
23 28 EVERLASTMWh it's Like 4984
27 28 EDWIN MCCAINA Could Not Ask.. 4984
29 27 GOOGOODOLLS/Slide 4806
27 26  ROBBIE WILLIAMS/Angels 4628
27 26 ME| ISSAETHERIDGE/Angels Would Fal 4628
22 26 JESSICASIMPSON/ Wanna Love You 4628
23 24 MATCHBOX 20/Back 2 Good 4272
26 24 WILL SMITHMiami 4272
23 23 SUGARRAY/Every Morning 4094
19 21 BRITNEY SPEARS/...Baby One More.. 3738
20 21 BLINK-182/What's My Age Again? 3738
20 20 TLGMNo Scrubs 3560
16 19 NATALIE IMBRUGLIATorn 3382
12 18 SHAWN MULLINS/LuVaby 3204
14 16 EAGLE-EYE CHERRY/Save Tonight 2848
16 16 'SHERYL CROW/My Favorite Mistake 2848
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WFLZTampa

Clear Channel

(813) 839-9393

Domino/Shepard/Priest FLZ

12+ Cume 589,600 T e At
PLAYS

LW TW  ARTIST/TITLE 61 (000)
73 69 LDUBEGAMamboNo:5.. 21114
69 68 TLC/Unpretty 20808
63 67  CHRISTINA AGUILERA/Genie In ABattle 20502
60 62 702/Where My Girls At? 18972
42 54 98 DEGREES/I Do {Chensh You) 16524
58 49  LEN/Steal My Sunshing 14994
43 49 BRIAN MCKNiGHT/Back At Ore 14994
47 48  ENRIQUE IGLESIAS/Bailamos 14688
40 45  WHITNEY HOUSTON/I's Mot Fighi.. 13770
41 44  BRITNEY SPEARS/{You Drive iMlelGrazy 13464
41 44 MARIAH CARE Y/Hearthreaker 13464
39 41 JENNIFERLOPEZA¥aibng For Tonight 12548
38 38  RICKY MARTIN/She's &ll | Ever Ha) 11628
39 38 MARC ANTHONYA Need ToKnow 11628
31 35  CITIZEN KING/Better Days . 10710
34 35 BACKSTREET BOYS/Larger Than Life 10710
35 35 a BLAQUE/Bring It ANTo Me 10710
40 33  JENNIFER LOPEZ/Hf Yau Had My Love 10098
32 31 SMASHMOUTHAN Stav 9486
25 31 DESTINY'SCHILD/Bils. Bills, Bills 9486
30 29  LFO/Summer Girls 8874
27 28 BLESSIDUNION.. HeyLeonardo... 8568
28 28 MANDY MOORE/Candy 8568
24 27  FASTBALL/Out Of My Head 8262
34 27  SIXPENCE./There SheGoes 8262
24 26  TALBACHMAN/She's S High 7956
20 25 ROCKELL/in ADream 7650
29 24 SUGARRAY/Someday 7344
27 22 PEARLJAM/LastKiss 6732
16 20  K-CI& JOJO/Teli Me It': Real 6120
10 19  FATBOY SLIM/The Rociateller. 5814,
17 19 JS:16/Stomp To My Beat 5814
7 18 JUVENILE/Back That Trang Up 5508
10 18 SANTANA F/ROB THOMAS/Smooth 5508
18 17 REDHOT CHILI../Scar Tissue 5202
17 16 JORDAN KNIGHT/Give It To You 4896
1 16  SAVAGE GARDEN/I Knew | Loveo qu 4896
9 15  WILL SMITH/Miam 4590
13 14  EVERLAST/What t's Liie 4284
14 14 MONICA/Angel Of Mine 4284

KKRZ/Portland, OR

Clear Channel

{503) 226-0100

Austin/Dr. Doug/Wood

12+ Cume 404,300
PLAYS
W TW  ARTIST/TITLE Gl {Doo)
80 80  LOUBEGA/Mambo No. 5. 18720
58 80  BRIAN MCKNIGHT/Back AtOne 18720
77 78 SANTANAF/ROB THOMAS/Smooth 18252
74 72 BLAQUE/BOS 16848
§9 65  BACKSTREET BOYSAzrger Than Lite 15210
§2 61  LEN/Steal My Sunshine 14274
50 52 702/WhereMy Girls AT 12168
48 46  RICKY MARTIN/She's Al | Ever Had 10764
64 40 CHRISTINAAGUILERA/Genie In ABotlle 9360
43 38  TLCMUnpretty 8892
43 37 98 DEGREES/t Do {Cherish You) 8658
3t 33 BRITNEY SPEARS/(Yon Drive Me) Crazy 7722
32 33 TRACIESPENCER's ¥ Aboul.. 722
39 3t TALBACHMAN/She's Sa High 7254
21 31 LENNYKRAVITZ/American Vioman 7254
30 31 LFO/SummerGirls 7254
32 31  JENNIFER LOPEZWaitng For Tonight 7254
32 2B JENNIFER LOPEZ/I YoaHad My Love 6552
21 2B BLAQUE/Bring It All To \le 6552
18 27  BACKSTREET BOYS/Want It That Way 6318
29 26  BLESSID UNION. Meyieonardo. 6084
32 26 REDHOTCHILL. /Scar Tissue 6084
24 24 ENRIQUE IGLESIASBalamos 5616
26 24  MARIAH CAREY/Hearthreaker 5616
19 23 NOTORIOUSB.IL.G MoMoney Mo Problems 5382
19 22 WILL SMITH/Miam: 5148
21 22 NEXT/Too Close 5148
21 22 LAURYNHILL/Can't Take My... 5148
20 21 SHAGGY FAJANETALuv Me, Luv Me 4914
15 20 LAURYNHILL/Doo Woa (That Thing) 4680
16 20  SIXPENCE../There SheGoes 4680
10 19 JANET/Go Deep 4446
15 19 TLCMo Scrubs 4446
15 18 MASE/AIl| Ever Wanted 4212
16 16 K-Cl & JOJO/All My Life 3744
14 16 WHITNEY HOUSTONHeartbreak Hotel 3744
17 16  DESTINY'SCHILD/Biils Bills, Bills 3744
16 14 AALIYAH/Are You That 3276
14 14 MONIFAH/Touch it 3276
25 14 SUGAR RAY/Someday 3276

MARKET #26

WKFS/Cincinnati

Ctear Channel

(513) 621-9326

Phillips/Murray

12+ Cume 200,500
PLAYS
LW TW  ARTIST/TITLE
81 87  LOUBEGA/MamboNo.5.
81 86  702/Where My Girls 1?7
66 85 REDHOTCHILL./Scar Tissue
72 84  TLCAlnpretty
82 77 SUGARRAY/Someday
72 74 CHRISTINA AGUILERA/Genie In A Batile
59 60  BRITNEY SPEARS/(You Drive Me) Crazy
41 59 LEN/Steal My Sunshine
40 59  SANTANAF/ROB THOMAS/Smooth
45 57 BACKSTREET BOYS/Larger Than Life
58 54  GOOGOO DOLLS/Biack Balloon
64 48  TAL BACHMAN/She's SoHigh
51 48  K-C) & J0OJO/Tell Me it's Real
61 46  CITIZEN KING/Better Days..
54 46 98 DEGREES/ Do {Cherish You)
65 46 SMASH MOUTH/AIl Star
51 44  ENRIQUE IGLESIAS/Bailamos
39 43 OFFSPRING/MWhy Don't You Get..
44 41 BACKSTREET BOYS/I Want 1t That Way
34 37 JAY-ZF/AMILAND JA/Can | GetA .
41 37 JENNIFER LOPEZ/If You Had My Love
55 36  FASTBALL/Out Of My Head
36 33  PEARLJAMAas!Kiss
40 30  RICKYMARTIN/She's All | Ever Had
39 29  BRANDY/Aimosl Ooesn't Count
22 29 WHITNEY HOUSTON/Heartbreak Hotel
26 29 SIXPENCE ./There She Goes
26 28 MARC ANTHONY/ Need To Know
19 27 WHITNEY HOUSTONAL's Not Right .
20 23 BLINK-182/What's My Age Again?
19 22 MONIFAH/Touch
25 22  BLESSIDUNION../Hey Leonardo.
24 21 OFFSPRING/Pretty Fly (For...)
13 21 MANDY MOORE/Candy
24 20 LENNY KRAVITZFly Away
18 19 EVERLASTMWhatIt's Like
11 19 LENNY KRAVITZ/Amencan Woman
24 19 WILL SMITHWild Wild West
16 17 SHAGGY FAJANET/Luv Me, Luv Me
34 17 GOOGOODOLLS/Slide

Gl {000)
6699
6622
6545
6468
5329
5698
4620
4543
4543
4389
4158

3696 |

3696
3542
3542
3542
3388
3311
3157
2849
2849
2772
2541
2310
2233
2233
2233
2156
2079
177

1694
1694
1617
1617
1540
1463
1463
1463
1309
1309

MARKET #26

WKRQ/Cincinnati

Infinity

(513) 763-5686

Marin0/Kelly

12+ Cume 359,500
PLAYS
AW TW  ARTIST/TITLE 61 (006)
73 76 SANTANAF/ROB THOMAS/Smoolh 10108
75 75  SUGARRAY/Someday 9975
71 74 BARENAKED LADIES/Call And Answer 9842
73 74 GOOGOODOLLS/Black Baliaon 9842
76 73 LOUBEGAMamboNo.5.. 9709
66 65  LMT/My Own Worsi Enemy 8645
76 60  TALBACHMAN/She's So High 7980
40 58  TRAINMeet Virginia 714
50 49 SMASHMOUTH/AI Star 6517
51 48 REDHOTCHILL../Scar Tissue 6384
48 46 CITIZEN KING/Better Days. 6118
46 44  FASTBALL/Oul Of My Head 5852
25 41 EDWINMCCAIN/I Could Not Ask.. 5453
32 39 LEN/Steal My Sunshine 5187
30 39 RICKY MARTIN/She’s All | Ever Had 5187
33 35  ROBBIE WILLIAMS/Angets 4655
31 3t DAVE MATTHEWS BAND/Crush 4123
- 2B SIXPENCE./There She Goes 3724
21 27 ENRIQUE IGLESIAS/Bailamos 3591
27 26 SUGAR RAY/Every Morning 3458
25 25  EVERLASTWhat It's Like 3325
24 25  GOOGOODOLLS/Slide 3325
24 24 MATCHBOX 20/Back 2 Good 3192
24 24 BLESSIDUNION . Hey Leonardo. 3192
22 21 EVE®&/nside Out 2793
29 2 PEARL JAM/L ast Kiss 2793
17 21 BLINK-182What's My Age Again? 2733
28 19 TLC/Unpretty 2527
18 18 MARCY PLAYGROUND/Sex And Candy 2394
15 17 LENNYKRAVITZ/Fly Away 2261
15 17 SHERYL CROW/Anything But Down 2261
18 16 THIRDEYE BLIND/Jumper 2128
16 16 GOOGOO DOLLS/ris 2128
20 16 EAGLE-EYE CHERRY/Save Tonight 2128
19 16 RICKY MARTIN/Livin' La Vida Loca 2128
12 15 THIRDEYEBLIND/How's It Going To Be 1995
16 15 ALANIS MORISSETTEUninvited 1995
15 15 BARENAKED LADIES/One Week 1995
1 15 98DEGREESA Do (Gherish You} 1995
15 14 NATALIE iMBRUGL IA/Torm 1862

KDND/Sacramento
Entercom

(916) 334-7777
Weed/Chris K

12+ Cume 245,800

MARKET #28

ARTIST/TITLE

CHRISTINA AGUILERA/Genie In A Bottle
702/Where My Girls At?

98 DEGREES/] Do (Cherish You)
SUGAR RAY/Someday

£ OU BEGA/Mambo Ne. 5...

SANTANA F/ROB THOMAS/Smooth
TLCUnpretty

SMASH MOUTH/AIl Star

PEARL JAM/Last Kiss

BACKSTREET BOYS/Larger [han Life
ENRIQUE IGLESIAS/Baibmos
LEN/Steal My Sunshine

BRITNEY SPEARS/( You Drive Me} Crazy
"N SYNC W/G. ESTEFANMusic Of My Heart
RICKY MARTIN/She's All | Ever Had
RED HOT CHILI.. /Scar Tissue
SIXPENCE. /There She Goes

N SYNC/You Drive Me Crazy
JENNIFER LOPEZ/Warting For Tonight
BACKSTREET BOYS/Swow Me...
JESSICA SIMPSON/I Wanna Love You
MARC ANTHONY/} Need To Know
SAVAGE GARDEN/! Knew | Loved You
BRIAN MCKNIGHT/Back At One
DESTINY'SCHILO/Bilks. Bilis, Bills
MANDY MOORE/Candy

JORDAN KNIGHT/ Could Never.
LFO/Summer Girls

LFO/Girl On TV

FATBOY St IM/The Rockafeller..
BLESSID UNION.. /Hey Leonardo..
FASTBALL/Out Of My Head
JENNIFER LOPEZAT You Had My Love
RICKY MARTIN/La Copa De La Vida
EAGLE-EYE CHERRY/Save Tonight
BRITNEY SPEARS/... Baby One More..
MARIAH CAREY/Hearth eaker
TRAINMeet Virginia

GO0 GOO DOLLS/Slide

CITIZEN KING/Better Cays...

A1079

= theend

61 (00D)
7632
7526
7526
7420
7420
6678
6254
5830
5088
4876
4876
4770
4770
4770
4664
4664
4558
3922
3392
3286
3180
2968
2968
2756
2332
2332
2226
1802
1802
1696
1696
1590
1590
1484
1484
1484
1484
1378
1378
1378

MARKET #30

KMXV/Kansas City »

Infinity

(816) 756-5698

Zeliner/Dyian

12+ Cume 311,800

PLAYS
LW TW  ARTISTTITLE Gl {000)
77 81 LOUBEGAMamboNo 5. 12231
67 76 SUGARRAY/Somecay 11476
75 76 TLC/Unpretty 11476
83 75  SANTANAF/ROB THONMAS/Smocth 11325
55 74 GOOGOODOLLS/MBuack Balloon 11174
76 69 SMASHMOUTH/All Star 10419
65 66  BRITNEY SPEARS/{Yo-t Orive Me)YCrazy 9966
46 64 LIT/My OwnWorst Enemy 9664
44 61 702/Where My Girls At? 9211
60 60  TAL BACHMAN/She's So High 9060
52 59  LEN/Steat My Sunshine 8909
53 57  BACKSTREET BOYS/Larger ThanLste 8607
78 52 CHRISTINA AGUILERA&Genie In A Bortle 7852
46 50  RICKY MARTIN/She's All | Ever Hag 7550
36 46  SIXPENCE../There SheGoes 6946
27 46  JENNIFER LOPEZ/Waiting For Tonight 6946
46 43  98DEGREES/I Do (Chexish You) 6433
20 41  SAVAGE GARDEN/I Knew | Loved ¥ou 6191
44 37 FASTBALL/Out Of My tiead 5587
8 33 SHANIATWAINMan! | Feel Like.. 4983
41 32 REOHOTCHILI../Scar Tissue 4832
10 29  TRAINMee! Virgina 4379
64 27 JENNIFER LOPEZA! You Had My Love 4077
30 27  MELISSAETHERIDGE/Angels Woad Fall 4077
29 26  BLINK-182What's My dge Again? 3926
29 23 CITIZENKING/Better Duys 3473
22 22 DESTINYSCHILD/Eis Bills, Bills 3322
20 21 GOOGOO DOt LS/Slide 37
43 21 PEARL JAM/LastKiss NN
21 19 BLESSID UNION.. Hey eonardo 2863
11 19 MANDY MOORE/Candy 2869
19 18 SUGAR RAY/Every Moming 2718
14 16 TLCNoScrubs 2416
15 16 SPLENDER/Yeah, Whatever 2416
18 14 SARAHMCLACHLAN/Will Remember You 2114
16 14 'NSYNCW/G. ESTEFAWMusic Of ty Heart 2114
20 13 MADONNA/Beautitul Stranger 1963
16 12 MARIAH CAREY/Hearthreaker 1812
13 11 LENNY KRAVITZFly Avay 1661
12 11 R.KELLY/Hf 1 Couic Ture. 1661

WXSS/Milwaukee
Sinclair

(414) 529-1250 v

Kelly/Martinez v

12+ Cume 248,900 sy
PLAYS
LW TwW  ARTIST/TITLE Gl {000)
67 67  TLCMUnpretty 8442
65 64  702/Where My Girls Al™ 8064
42 57  LEN/Steal My Sunshine 7182
46 57  LOUBEGAMamboNo.5... 7182
41 85  SUGAR RAY/Someday 6930
62 52 LENNYKRAVITZ/Ameran Woman 6552
65 48  SANTANAF/ROB THOMAS/Smooth 6048
43 44 CHRISTINA AGUILERA'Genic in A Botile 5544
44 43  GOOGOO DOLLS/Biack Batloon 5418
42 43 ENRIQUE iGLESIASBalamos 5418
48 42 LITMy Own Worst Enemy 5292
43 42 98 DEGREES/I Do (Che ish You) 5292
44 42  VENGABOYS/Boom,Bcam, Boom. 5292
42 42 BLINK-182/What's My Age Again? 5292
60 39  REDHOTCHILI.. /Scar Tissue 4914
33 35 BLAQUEBOS 4410
33 34 BRITNEY SPEARS/(You Drive Me) Crazy 4284
33 34 MARCANTHONY/I Nee1To Know 4284
33 33 ° SIXPENCE../There She Goes 4158
35 33 BRIAN MCKNIGHT/Back Al One 4158
32 32 ROBBIE WILLIAMS/Angals 4032
31 32 JENNIFERLOPEZWeiting For Torwght 4032
32 30 SHANIATWAIN/Man! tFeel Like. 3780
32 30 ‘N SYNC W/G. ESTEFAMMuslc Of My Heart 37180
44 29  RICKY MARTIN/She's £1f | Ever Had 3654
20 29  BACKSTREET BOYS/Larger Than Life 3654
24 24 WHITNEY HOUSTON/ts NotRight... 3024
24 23 CITIZEN KING/Better Davs.. 2898
24 23 SMASH MOUTH/AIr Star 2898
21 23 SARAH MCLACHLAN/I Will Remember You 2898
23 22 JAY-ZF/AMILAND JAGan t Get A 2772
24 21 LAURYN HILL/Doo Woy (That Thing) 2646
20 20 JENNIFER LOPEZAI Yon Had My Love 2520
17 19 OLD97'S/Nineteen 2394
17 18 JORDANKNIGHT/ Coudd Never . 2268
17 18  SHAGGYMope 2268
16 18  PUFF DADDY/R. KELLY.Satisiy You 2268
11 17 LI TROYAWanna Be & Baller 2142
17 17 KIDROC! 2142
11 16 JUVENILE/Back That Trang Up 2016

WPRO/Providence
Citadel
(401) 433-4200
Bristol/Mosris
12+ Cume 300,100
PLAYS
LW TW  ARTIST/TITLE
21 68  CHRiSTINA AGUILERA/Genie In A Bottle
42 63  BRITNEY SPEARS/(You Drive Me) Crazy
55 62 SANTANAF/ROB THOMAS/Smooth
59 62 LOUBEGAMamboNo.5..
36 56  MARCANTHONY/ Need ToKnow
54 54  TLG/Unpretty
54 53  SUGAR RAY/Someday
36 36  LEN/Steal My Sunshine
43 33 RICKY MARTIN/She's All | Ever Had
47 32 600 GO0 DOLLS/Black Balloon
29 32 REDHOTCHILI.. /Scar Tissue
33 32  ENRIQUEIGLESIAS/Bailamos
28 32  MELISSAETHERIDGE/Angels Would Fall
36 30 SHANIA TWAIN/Man! | Feel Like.
23 28 BACKSTREETBOYSAarger Than Life
16 26  JENNIFER LOPEZ/Waiting For Tonight
25 26 SAVAGE GARDEN/IKnew | Loved You
9 25  LENNY KRAVITZ/American Worman
22 25  ROBBIE WILLIAMS/Angels
19 19 JESSICA SIMPSON/ Wanina Love You.
18 17 BLINK-182/What's My Age Again?
20 16 TRAINMeet Virgina
18 16 BACHELOR GIRL/Buses And Trains
6 15 ‘N SYNC/Tearn' Up My Hearl
16 15  JEREMY TOBACK/You Make Me Feel
17 15 MANDY MOORE/Candy
37 14 FASTBALL/Ou Of My Head
8 14  EAGLE-EYE CHERRY/Save Toright
10 14 PEARL JAM/LastKiss
8 14  SPLENDER/Yeah Whatever
25 14 'NSYNCW/G. ESTEFAN/Musk: Of My He:
11 13 SHANIATWAIN/That Don't..
8 13 HICKY MARTIN/La Copa De LaVida
8 13 SHAWNMULLINSA ultaby
12 13 TALBACHMAN/She's So High
11 13 BLESSID UNION. /Hey Leonardo
7 13 98DEGREES/ Do (Chensh You)
12 13 SMASHMOUTH/AI Star
19 13 PAULA COLE BAND/ Believe In Love
7 12 NATALIE IMBRUGLIA/Torn

Gl {000}
10472
9702
9548
9548
8624
8316
8162
5544
5082

4928

4928
4928
4928
4620
4312
4004
4004
3850
3850
2926
2618
2464
2464
2310
2310
2310
2156
2156
2156
2156
2156
2002
2002
2002
2002
2002
2002
2002
2002
1848

WNCI/Columbus, OH
Clear Channel

{614) 430-9624 m’lﬂﬂ

Sharpe b

12+ Cume 323,100
PLAYS
LW TW  ARTIST/TITLE G) {000)
69 72 TLCAUnpretly 10728
45 70 BACKSTREET BOYS/Larger Than Life 10430
34 67 SMASH MOUTH/AIStar 9983
67 66  LEN/Steal My Sunshine 9834
38 66  CHRISTINA AGUILERA/Genie in A Bottie 9834
39 41 702/Where My Girls At? 6109
18 41 LOUBEGAMamboNo. 5. 6109
37 40 REDHOT CHILL../Scar Tissue 5960
41 38 TAL BACHMAN/She's So High 5662
24 38 SANTANAF/ROB THOMAS/Smooth 5662
37 37 GOOGOODOI LS/Black Batloon 5513
20 37 SIXPENCE JThere SheGoes 5513
36 35  RICKY MARTIN/She's All | Ever Had 5215
38 34 ENRIQUE IGLESIAS/Bailamos 5066
57 32 SUGARRAY/Someday 4768
36 31 98 DEGREES/I Do{Cherish You) 4619
35 30 BRIAN MCKNIGHT/Back At One 4470
58 29  JENNIFER LOPEZ/If You Had My L ove 4321
40 29 BRITNEY SPEARS/(You Drive Me) Crazy 4321
38 27 'NSYNCW/G, ESTEFANMusic Of My Heanl 4023
23 26 EDWIN MCCAIN/) Could Not Ask... 3874
29 25  FASTBALL/OuI Of My Head 3725
24 25  CITIZEN KING/Better Days. 3725
27 23 BLESSIDUNION /ey Leonardo... 3427
17 20 PAULACOLE BAND/| Beileve In Love 2980
18 19 LENNY KRAVITZFly Away 2831
§7 19 PFARLJAMA astKiss 2831
17 19 JENNIFER LOPEZ/Waiting For Torught 2831
17 18 98 DEGREES/TheHardes! Thing 2682
19 18 ROBBIE WILLIAMS/Angels 2682
10 17 MATCHBOX 20/Back 2 Good 2533
26 16 RICKY MARTIN/La Copa De La Vida 2384
13 15 THIRD EYE BLIND/Jumpes 2235
11 13 SIXPENCE. KissMe 1937
11 13 EAGLE-EYE CHERRY/Save Tonight 1937
18 13 BACKSTREET BOYS/I Want it That Way 1937
7 13 SARAHMCLACHLAN/ Will Remember You 1937
13 13 MARIAH CAREY/Mearthreaker 1837
9 12 SHANIA TWAINMan! i Feel Like... 1788
10 12 NEXT/TooClose 1788

KXXM/San Antonio
Ciear Channel
(210) 736-9700
Kelly/James

12+ Cume 238,100

MARKET #34

Todiry's Best Music!
ARTIST/FITLE Gl {000)
RED HOT CHILI../Scas Tissue 12558
SMASH MOUTH/AN Star 12397
ENRIQUE IGLESIAS/Bailamos 12397
LU BEGAMambo NC. 5... 12397
SANTANA F/ROB THOMAS/Smooth 12236
CHRISTINA AGUILERA/Genie in A Bottle 12075
SUGAR RAY/Someday 10948
702/ Where My Girls Ar? 9821
LEN/Steal My Sunshine 8855
BRITNEY SPEARS/(Yau Drive Me) Crazy 8855
GO0 GOO DOLLS/Black Balloon 8533
TAL BACHMAN/She's So High 8533
TLCUnpretty 8533
SIXPENCE../There She 5oes 8533
JENNIFER LOPEZAt You Had My Love 8372
98 DEGREES/I Do (Cherish You) 821
RICKY MARTIN/She's All | Ever Had 821
PEARL JAM/Last Kiss 6440
LENNY KRAVITZ/Amencan Woman 6440
FASTBALL/Out Gf My Head 5957
BACKSTREET BOYS/ALarger Than Lite 5957
SHANIA TWAINMan! | Feel Like .. 5796
CITIZEN KING/Better Ciays 5796
CHRIS PEREZ BAND/Best | Can 5796
JENNIFER LOPEZMWaiting For Tonight 5635
MELISSA ETHERIDGE/Angets Would Fall 5474
SIXPENCE . /XissMe 5152
RICKY MARTIN/Livin' La Vida Loca 4991
EAGLE-EYE CHERRY/Save Tonight 4347
SUGAR RAY/Every Moming 4347
NATALIE IMBRUGLIA/Torn 4186
EVE 6/inside Out 3864
GOOGOO DOLLS/Stide 3703
PAULA COLE BAND/1 Believe In Love 3542
LENNY KRAVITZ/Fy Away 3381
SARAH MCLACHLAN/t Will Remember You 3381
TRAINMest Virginia 3059
MATCHBOX 2(vBack 2 Good 2898
BLINK-182/What's My Age Again? 2898
BARENAKED LADIES/One Week 2737

KZHT/Sali Lake City

Clear Channel

(801) 908-1300

McCartney/McCarthy

12+ Cume 261,300

PLAYS

AW TW  ARTIST/FITLE G1 {000)
73 70 LOUBEGAMambo No. 5. 7560
54 69  LEN/Steal My Sunshme 7452
62 65 98 DEGREES/I Do (Cherish You) 7020
76 63  RICKYMARTIN/She's i | Ever Had 6804
46 57  SUGAR RAY/Someday 6156
27 55  BRITNEY SPEARS/{Yox Drive LAefCrazy 5940
48 493  SANTANAF/ROB THON AS/Smrooth 5292
52 45  ENRIQUE IGLESIAS/Bakamos 4860
37 42  SIXPENCE../There SheGGoes 4536
67 41 SHAGGY FAJANET/Luv Me. Luv Me 4428
45 41 PHIL COLLINS/You'i Be In My. 4428
23 37 JENNIFER LOPEZ/Waiting For Tonight 3996
16 35  SHANIA TWAINMan! |Feel Like 3780
33 32 TRAINMeet Virgimia 3456
37 31 BACKSTREET BOYS/HWant It That Way 3348
11 31 JESSICA SIMPSON/I Vianna Love You... 3348
36 30 SMASHMOUTH/AI Star 3240
27 30 MARCANTHONY/I Need To Know 3240
37 28 RICKY MARTIN/La Cog= De LaVida 3024
30 28 TALBACHMAN/She's SO High 3024
42 28 7D2/Where My Girls At? 3024
30 28 CHRISTINAAGUILERAZGenie in A Bottle 3024
31 27  BACKSTREET BOYS/Larger Than Lde 2916
29 25  LENNYKRAVITZ/Amerzan Womar 2700
22 24  MANDY MOORE/Candy 2592
26 23 JENNIFER LOPEZH You Had My Love 2484
15 22 WILL SMITHMiarn 2376
12 22 BRIAN MCKNIGHT/Back At One 2376
18 21 PEARL JAM/Last Kiss 2268
8 21 BLAQUEBnNng LAl To wle 2268
23 19 GOOGOO DOLLE/Side- 2052
9 19 SHAGGYMope 2052
16 19 MARIAH CAREY/Heartbreaker 2052
20 18 TLCMNoScrubs 1944
16 18 SPLENDER/Yeah, Whatever 1944
- 18 DEFLEPPARD/Goodbyr 1844
17 17 MATCHBOX 20/Back 2 Good 1836
14 15 BRANDYMave You Ever? 1620
15 15 WHITNEY HOUSTON/Heartbreak Holel 1620
13 14 JANET/GoDeep 1512

WWW americanradiohistorv.com


www.americanradiohistory.com

50 @ RaR october 8, 1999

WNKS/Charlotte
Infinity

(704) 331-9510
Reynolds/McCormick

12+ Cume- 299,500 95.1FM
PLAYS
LW TW  ARTIST/TITLE
61 71 CHRISTINAAGUILERA/Genie In A Bottle:
62 67 SMASH MOUTH/AIl Star
53 65 BLESSIDUNION..Hey Leonardo..
59 64 SUGARRAY/Someday
59 61  PEARL JAM/LastKiss
63 61  TAL BACHMAN/She's SoHigh
45 56  LOUBEGAMamboNo.5.
64 53 JENNIFER LOPEZ/Hf You Had My Lave
38 47  BRITNEY SPEARS/(You Drive Me) Crazy
42 45  FASTBALL/Out Of My Head
44 44 CIT(ZEN KING/Better Days.
39 43 EDWINMCCAIN/ Could Not Ask.
4% 42 GOOGOO DOLLS/Black Balloon
36 42  REDHOTCHILI./Scar Tissue
28 41 SANTANAF/ROB THOMAS/Smooth
39 41 ENRIQUE IGLESIAS/Ballamos
37 35  EVERLASTMWhal it'sLike
26 31 SIXPENCE. /There She Goes
43 30 MADONNA/Beautitul Stranger
27 29 TLGMUnpretty
26 24 SHANIATWAIN/Man! | Feel Like.
17 22 TRAINMeet Virginia
20 22 VITAMIN CFALADY SAW/Smite
24 13 RICKY MARTIN/She's All | Ever Had
76 18 JANET/Together Again
16 18 LAURYN HILL/Doo Wap (That Thing)
15 17 NEXT/TooClose
18 17 LFO/Summer Girls
9 17 JESSICA SIMPSONA Wanna Love You
14 17 TLCNoScrubs
15 15 WILL SMITHM@ami
10 15 ‘NSYNC/Want You Back
12 15  RICKY MARTIN/Livin' La Vida Loca
14 13 WHITNEY HOUSTONMeartbreak Hotel
13 13 LEN/Steai My Sunshine
9 13 LENNYKRAVITZ/American Woman
7 11 ROBYN/ShowMe Love
14 11 LAURYNHILL/Can't Take My,
13 11 SHERYL CROW/My Favorite Mistake
10 11 'NSYNC W/G. ESTEFAN/Music Of My Heart

Gl {000}
10224
9648
9360
9216
8784
8784
8064
7632
6768
6480
6336
6192
6048
6048
5304
5904
5040
4464
4320
4176
3456
368
3168
2736
2592
2592
2448
2448
2448
2448
2160
2160
2160
1872
1872
1872
1584
1584
1584
1584

CHR/Pop

MARKET #38

WZPL/Indianapolis
My Star
(317) 816-4000
Decker
12+ Cume 196,400
PLAYS
LW Tw  ARTIST/TITLE
69 67  CHRISTINAAGUILERA/Genk In A Bottle
63 62  SMASHMDUTH/ANStar
46 62  LOUBEGAMamboNo.5..
51 59  SUGARRAY/Someday
37 54 TALBACHMAN/She's SoHigh
45 50  SANTANAF/ROB THOMAS/Smoaoth
41 43 FASYBALL/Out Ot My Head
42 42 CITIZEN KING/Better Days..
40 38  EVERLASTMWhat Its Like
60 34  BACKSTREET BOYS/ Want It That Way
18 34  MELISSAETHERIDGE/Angets Would Fall
31 30 GODGOODOLLS/Side
37 30  LEN/Steal My Sunshine
34 30  BRITNEY SPEARS/(You Orive Me) Crazy
26 29 RICKY MARTIN/She's All  Ever Had
26 28 TLGCAUnpretty
27 28 PAULA COLE BAND/I Believe In Love
28 26 EDWINMCCAIN/I Could Not Ask
13 25  SHANIA TWAINMan! | Feel Like.
25 25  REDHOTCHIL../Scar Tissue
23 22 98DEGREES Do (Cherish You)
24 21 SARAHMCLACHLAN/ Will Remember You
7 2t BACKSTREETBOYS/Larger Than Life
18 18  EAGLE-EYE CHERRY/Save Tonight
17 18 JOHN MELLENCAMP/I'm No! Running.
30 18  PEARLJAM/LastKiss
44 18 WiLl SMITH/Wild Wid West
19 17 SHANIA TWAIN/That Don't. .
16 17 FAITHHILL/This Kiss
15 17 GOOGOODOLLS/ns
18 17 CHER/Believe
17 16 GREEN DAY/Time Of Your Life...
22 16 GDOGOO DOLLSBlack Balioon
13 15 MATCHBOX 20/Back 2 Good
1t 15 SIXPENCE. AissMe
14 15 SHERYL CROWMy Favorite Mistake
28 15 RICKY MARTIN/Livin' La VidaLoca
18 14 SARAHMCLACHLAN/Angei
14 13 MATCHBOX 20/3am
14 13 NATALIE IMBRUGLIA/Tom

61 (000}
5762.
5332
5332
5074
4644
4300
3698
3612
3268
2924
2924
2580
2580
2580
2494
2408
2408
2236
2150
2150
1892
1806
1806
1548
1548
1548
1548
1462
1462
1462
1462
1376
1376
1280
1290
1290
1290
1204
118
118

FIND COMPLETE PLAYLISTS F() ALL CHR/POP REPORTERS ON R&

WXXL/Orlando
AMFM 106.7Fm~
(407) 919-1070
Cook/DeGraaft f
12+ Cume 355,600
PLAYS
LW TW  ARTIST/TITLE 61 {000)
61 66 CHRISTINAAGUILERA/Genie fn A Bottle 11418
68 64  LOUBEGAMambo No.5... 1072
62 63 RICKY MARTIN/She's Alt| Ever Had 10899
58 62 98 DEGREESYI Do (Cherish You) 10726
44 60  SUGARRAY/Someday 10380
46 §3  BRITNEY SPEARS/(You Drive Me) Crazy 9169
45 46 WHITNEY HOUSTONAL' Not Right.. 7958
43 45  TLGAUnprety 7785
65 44 ENRIQUE IGLESIAS/Bailamos 7612
44 43 702/Where My Girls Al? 7439
41 &1 ‘N SYNCW/G. ESTEFAN/Music Ot My Heart 7093
37 39 TAL BACHMAN/She's So High 6747
36 39 MARCANTHONY/ Need To Know 6747
11 38 JENNIFER LOPEZ/Waiting For Tonight 6574
20 37 BLESSIDUNION.. Hey Leonardo. 6401
36 35  SANTANAF/ROBTHOMAS/Smooth 6055
39 32 K-CI&JOJO/Tell Me It's Real 5536
35 32 AMBER/Sexual (Li Da Di) 5536
51 29 BACKSTREETBOYS/Larger ThanLite 5017
19 25  REDHOT CHILI../Scar Tissue 4325
26 24 SHANIATWAINMan! | Feel Like, 4152
25 23 FASTBALL/Out Of My Head 3979
42 22 SMASH MOUTH/AII Star 3806
18 21 JENNIFER LOPEZ/If You Had My Love 3633
14 21 SIXPENCE../There She Goes 3633
26 21 ROBBIE WILLIAMS/Angels 3633
17 20 BACKSTREET BOYS/Want it That Way 3460
15 17 DESTINY'SCHILD/Bills, Bilis. Bilis 2941
12 16 SIXPENCE. Kiss Me 2768
19 16 EVERLASTAWhatlts Like 2768
13 16 SHAGGY FJJANET/Luv Me, Luv Me 2768
16 16 SUGAR RAY/Every Morning 2768
17 16 LEN/Steat My Sunshine 2768
16 15 BLINK-182/What's My Age Again? 2595
20 15 SARAH MCLACHLAN/! Will Remember You 2595
15 15 MANDY MOORE/Candy 2595
15 14 WILL SMITHMiarmi 2422
8 14 GOOGOODOLLSArs 2422
13 14 SHAGGYMHope 2422
14 13 ‘SHANIATWAIN/That Don't... 2249

Playlists

R ONLINE MUSIC TRACKING

MARKET #41

KUMX/New Orleans

Clear Channel

(504) 679-7300 ,,W
Stewart/Wade ALK tied

12+ Cume 238,000

PLAYS

W TW  ARTIST/RITLE Gl (000)
82 85  CITIZENKING/Better Days 8415
72 85  LEN/Steal My Sunshine 8415
73 84 BRITNEY SPEARS/(You Drve Me) Crazy 8316
81 77 BLESSID UNION.. Hey Leonardo. 7623
76 14 LOUBEGAMarbo No. 5. 7326
71 72 CHRISTINAAGUILERA/Genie In A Bottie 7128
48 M LFO/Summer Girls 7029
56 61 SUGARRAY/Someday 6039
59 59  TLCAJnpretty 5841
87 59 MADONNA/Beautiful Stranger 5841
58 58 98 DEGREES/I Do (Cherish You} 5742
60 58  SIXPENCE.../There She Goes 5742
71 86  TALBACHMAN/She's So High 5544
69 52  PEARLJAM/LastKiss 5148
38 51  SANTANAF/ROB THOMAS/Smooth 5049
37 44 LENNYKRAVITZ/American Woman 4356
49 39 SMASHMOUTH/AH Star 3861
36 39  BACKSTREETBOYS/Aarger Than Lite 3861
37 31 REDHOTCHILI../Scar Tissue 3663
34 36 RICKY MARTIN/She’s All | Ever Had 3564
32 35  GOOGOODOLLS/Side 3465
32 33 BACKSTREETBOYS/i Want It That Way 3267
33 30  THIRDEYEBLIND/Jumper 2970
37 29 SARAHMCLACHLAN/ Wil Remember You 2871
34 28 LENNYKRAVITZ/Fly Away 2772
11 28 MARC ANTHONY/ Need To Know 2772
41 27  FASTBALL/Out Of My Head 2673
25 24 SUGAR RAY/Every Moming 2376
21 24 BLINK-182/What's My Age Again? 2376
26 23 702Where My Girls AI? 2277
16 18 SHANIATWAINMan! | Feel Like... 1782
18 18 NATALIE IMBRUGLIATor 1782
- 18 MELISSAETHERIDGE/Angels Would Fall 1782
20 17 JENNIFERLOPEZ/f You Had My Love 1683
1 17 JENNIFERLOPEZ/Waiting For Tonight 1683
26 16 ORGY/Blue Monday 1584
14 15 EVERLASTMWhat It Like 1485
18 15  SHAGGY F/AJANET/Luv Me, LuvMe 1485
10 14 GREEN DAY/Time Of Your Lite., 1386
12 14 K-l &JOJO/Al My Life 1386

MARKET #41

WEZB/New Orleans
Sinclair

(504) 834-9587
Wagman/Love

12+ Cume 168,100

ARTIST/TITLE

LOUBEGAMambo No.5..
TLCAUnpretty

702Mihere My Girls A?

CHRISTINA AGUILERA/Genie In A Bottie
BRIAN MCKNIGHT/Back At One
LENNY KRAVITZ/American Woman
SUGAR RAY/Someday

SMASH MOUTH/AH Star

SHANIA TWAIN/Man! | Fee! Like ..
BRITNEY SPEARS/(You Drive Me) Crazy
SANTANA F/ROB THOMAS/Smooth
BACKSTREET BOYS/Larger Than Life
GO0 GOO DOLLS/Black Balloon
K-CI& JOJO/Teli Me It's Real

RED HOT CHILI../Scar Nissue

98 DEGREES/! Do (Cherish You)
PEARL JAM/L ast Kiss

LIT/My Own Worst Enemy
BLESSIOUNION.. Hey Leonardo .
CITIZEN KING/Better Days...

FATBOY SLIM/Praise You

MARC ANTHONY/I Need To Know
ENRIQUE IGLESIAS/Balamos
LEN/Steal My Sunshine
SARAHMCLACHLAN/! Wil Remember You
TRAINMeet Virginia

WHITNEY HOUSTON/MY Love is Your Love
TAL BACHMAN/She's So High
JUVENILE/Back That Thang Up
DESTINY'S CHILD/Biils, Bilis. Bills

EVE 6/Inside Out

RICKY MARTIN/La Copa De La Vida
NICOLE/Make It Hot

JAY-Z F/AMIL AND JA/Can | Get A. ..
FASTBALL/Out Of My Head
EVERLAST/What It's Like

SIXPENCE.. /There She Goes
BLINK-182Mhat's My Age Again?
JENNIFER LOPEZ/It You Had My Love
LFO/Summes Girls

B&97Z1

&1 (000}
4355
4225
4160
4160
3510
2925
2860
2795
2730
2600
2600
2405
2340
2275
2275
2015
1950
1885
1885
1755
1625
1625
1560
1495
1485
1365
1365
1365
1300
1300
1235
1235
1235
1235
170
170
1170
1105
1105
1105

WKSE/Buffalo

Sinclair o

{716) 884-5101

Universat/Wilde 98.5
12+ Cume 222,900

PLAYS

LW TW  ARTIST/TITLE Gt (000)
58 59  LOUBEGAMamboNo.5.. 6962
55 58  LEN/Steal My Sunshine 6844
45 48 TLGUnpretty 5664
49 48 CHRISTINAAGUILERA/Gens In ABotie 5664
47 48 MARIAH CAREY/Heartbreaker 5664
41 46 SHANIATWAINMan! ) FeelLike . 5428
44 45 98 DEGREES/ Do (Cherish You) 5310
41 44 K<CI& JOJO/Tell Me it's Real 5192
36 41 NSYNGW/G ESTEFANMusic OfMyHeart 4838
42 39 BACKSTREET BOYSAarger ThanLife 4502
35 37 RICKY MARTIN/She's All Ever Had 4366
41 37 MARCANTHONY/ Need ToKnow 4366
40 35 702Where My Girls At? 4130
35 35  BRIANMCKNIGHT/Back At One 4130
34 34 GOOGOODOLLS/Black Bakoon 4012

28 34 ENRIQUE IGLESIAS/Baitamos 4012

35 30  BRITNEY SPEARS/(You Drrve Me) Crazy 3540
24 29 SUGARRAY/Someday 3422
29 29 BLINK-182/What's My Age Again? 3422
28 21 BLAQUEADo 3186
22 26 3068
23 26 EDWIN MCCAINA Coutd Not Ask. 3068
31 26 VENGABOYS/Boom, Boom, Boom 3068
25 26 JOEE/ATba 3068
28 25  MANDYMOORE/Candy 2950
24 25 JESSICASIMPSON Wanna Love You,.. 2950
18 24 JENNIFER LOPEZWaiting For Tonight 2832
24 23 JORDANKNIGHT/ Could Never.. 2714
19 22 REDHOT CHILI./Scar Tissue 2596
19 21 LIL TROYMWanna Be A Batler 2478
22 21 NAUGHTY BY NATURE.. /Jamboree 2478
17 21 SAVAGE GARDENA Knew | Loved You 2478
14 20 PUFFDADDY/R KELLY/Satisty You 2360
19 19 SMASH MOUTH/AN Star 2242
19 19 RUFFRYDERS F/EVE. What YaWant 2242
22 18 SIXPENCE. /There She Goes 2124
4 16 JUVENILE/Back That Thang Up 1888
16 15 JENNIFER LOPEZM You Hac My Love 1770
13 14 NEXI/TooClose 1652
9 13 WILL SMITHMami 1534

WQZ0/Nashville

MARKET #44

Cromwelt

(615) 399-1029

Krysz Y

12+ Cume 97,100 WR.5 M
PLAYS

LW TW  ARTIST/TITLE &l (000)
70 66 LOUBEGAMambo No.5. 2310
62 61 98 DEGREES/ Do (Cherish You) 2135
61 61  CHRISTINAAGUILERA/Gene In A Bottle 2135
62 61  ENRIOUE IGLESIAS/Bailamos 2135
43 60  TLCUnpretty 2100
54 59  SMASHMOUTH/AIN Star 2065
64 47  FLEMING & JOHNUgly Girl 1645
62 43 BRITNEY SPEARS/(You Drive Me) Crazy 1505
43 43 BACKSTREET BOYS/Larger Than Lite 1505
33 39 SANTANAFROB THOMAS/Smooth 1365
34 37 LEN/Steal My Sunshine 1295
34 36 TALBACHMAN/She's SO High 1260
35 3§ JENNIFER LOPEZ You Had My Love 1260
21 36  DESTINY'S CHILD/Bills. Bitis. Bis 1260
33 35  702/Where My Girls At? 1225
32 34 GOOGOODOLLS/Biack Batioon 1190
34 34 PEARL JAM/asiKiss 1190
20 34  SIXPENCE../There She Goes 1190
30 31 FASTBALL/Out Of My Head 1085
25 21  CHERBelieve 945
21 27 WHITNEY HOUSTONHeartbreak Hotel 945
16 25 KCI&JOSO/AIMy Lite 875
20 24 WILL SMITHAWRD Wild West 840
22 23 WILL SMITHMam 805
16 23 MARC ANTHONY/ Need To Know 805
24 22 DV 770
1 22 REDHOTCHILI. /Scar Tissue 770
12 21 NEXT/TooClose 735
30 21 LFO/Summer Girts 735
20 21 'NSYNCW/G. ESTEFAN/Music Of My Heart 735
11 21 MARIAH CAREY Hearthreaker 735
8 20 BRITNEY SPEARS/.. Baby One More. . 700
17 20 SHAGGYMape 700
29. 1% SUGARRAY/Someday 665
36 19 NOAUTHORITYMWhat | Wanna Do 665
17 18 RiCKY MARTIN/La Copa De La Vida 630
17 18 CITIZEN KING/Better Days... 630
16 17 SHANIA TWAINMan! | Feel Like... 595
11 17 "N SYNG/ Drive Myseft Crazy 595
14 17 RICKY MARTINUvIn' La VidaLoca 595

MARKET #44

101.5

WRVW/Nashville
AMFM

(615) 664-2400
Steele/Peace

12+ Cume 181,500

PLAYS
W TW  ARTIST/TITLE Gl {000)
73 72 SANTANAF/ROB THOMAS/Smooth 6048
55 68 REDHOTCHILI.. /Scar Tissue 5712
§1 66  LIT/MyOwnWorst Enemy 5544
68 61  SUGAR RAY/Sor 5124
71 60 CHRISTINA AGUILERA/Genve In A Bottie 5040
61 51 LOUBEGAMamboNo.5... 4284
40 44 SIXPENCE../There She Goes 3696
43 43 BRITNEY SPEARS/(You Drive Me) Crazy 3612
41 41 LEN/Steal My Sunshine 3444
42 41 BACKSTREET BOYSALarger Than Lite 3444
39 40 GOOGOO DOLLS/Black Balloon 3360
38 37 TLGUnpretty 3108
34 37 98DEGREESA Do (Cherish You) 3108
39 36  CITIZEN KING/Better Days. 3024
30 36  LENNY KRAVITZ/American Woman 3024 -
28 36 MARIAH CAREY/Heartbreaker 3024
37 33 ENRIQUE IGLESIAS/Baiamos 2772
53 32 FASTBALL/Out Of My Head 2688
26 32 SMASH MOUTHAN Star 2688
9 32  SAVAGE GARDEN/Knew | Loved You 2688
20 24 ROBBIE WILLIAMS/Angets 2016
21 24 MELISSA ETHERIDGE/Angets Would Fait 2016
24 28 RENO/I Think | Know 2016
36 22 RICKY MARTIN/She's All | Ever Had 1848
25 21 TRAINMeet Virginia 1764
29 19 BLINK-182/What's My Age Again? 1596
- 19 BLESSID UNION.. /Standing AL.. 1596
17 18 LENNY KRAVITZFly Away 1512
30 18 TAL BACHMAN/She's So High 1512
16 18 SARAHMCLACHLAN/ Wil Remember You 1512
16 16 GOOGOOOOLLSArs 1344
15 16 BLESSID UNION.. Hey Leonardo .. 1344
17 16  BACKSTREET BOYSA Want it That Way 1344
18 16 DESTINY'S CHILD/Bils. Bills. Bills 1344
6 16  CHRIS PEREZ BAND/Best ICan 1344
17 14 SIXPENCE. /Kiss Me 1176
16 13 CHER/Beleve 1092
19 13 TLC/MNo Scrubs 1092
13 12 A.KELLY/t 1 Coutd Turn. 1008
1 11 a JENNIFER LOPEZMWaiting For Tonight 924

WKSSMHartford
AMFM

(860} 723-6160
Austin/McGowan
12+ Cume 495,400

PLAYS

LW TW  ARTIST/TITLE

§7 58  CHRISTINA AGUILERA/Genie In A Battle
56 57  LOUBEGAMambo No.5.

43 55 98 DEGREESA Do (Cherish You)

48 54  TANTOMETRO. /Everyone Falis In..

51 47 702/Where My Giris At?

48 47 JENNIFER LOPEZ/ You Had My Love
47 40 WHITNEY HOUSTONAL's Not Right

37 40 RICKY MARTIN/She's All | Ever Had

36 40  ENRIQUE IGLESIAS/Bailamos

46 38 TLGMUnpretty

38 37 KL1&JOJO/Tell Me It's Real

38 37  DESTINY'S CHILD/Bills. Bilks. Bills.

33 37 SANTANAF/ROB THOMAS/Smooth

32 38 TYRESE/Sweet Lady

28 33 R KELLY/ItI Could Turn...

35 33 SUGAR RAY/Someday

34 30 ‘NSYNCW/G. ESTEFANMusic Of My Heart
27 21 JENNIFER LOPEZWaiting For Tonight
30 27 MARIAH CAREYMearttweaker

19 26 JESSICA SIMPSON/l Wanna Love You..
20 25  NAUGHTY BY NATURE../Jamboree

27 25  MARC ANTHONY/ Need To Know

18 25  SHAGGYMope

17 23 ROCKELLANn A Dream

16 22 MANDYMOORE/Candy

26 2 RICKY MARTIN/La Copa De La Vida

16 21 MONIFAH/Touch It

22 21 LEN/Steal My Sunshine

17 21 SMASH MOUTH/AN Star

16 18 BRITNEY SPEARS/ . Baby One More..
14 18 BACKSTREET BOYS/Larger Than Lite
11 18 SAVAGE GARDENA Knew | Loved You
4 17 PUFFDADDY/R. KELLY/Satisty You

23 16  BACKSTREET BOYSAWant It That Way
15 15 NEXT/Too Close

19 15 BRANDY/AImost Doesn't Count

18 15 TLC/No Scrubs

17 15 BRITNEY SPEARS/(You Drive Me) Crazy
11 14 JANET/Together Again

13 14 EVERLASTAWhat it's Like

81 (000)
14210
13965
13475
13230
11515
11515

9800

5145
5145
5145
5145
4410
4410
410
4165
3920
3675
3675
3675
3675
3430
3430

MARKET #46

WKSL/Memphis
Flinn

(901) 375-9324
Taylor/Cole

12+ Cume 94,800

ARTIST/TITLE

LOU BEGAMambo No. 5..

SMASH MOUTH/AIl Star

CHRISTINA AGUILERA/Genie In A Bottle
PEARL JAM/Last Kiss

SANTANA F/ROB THOMAS/Smooth
BRITNEY SPEARS/(You Drive Me) Crazy
98 DEGREESA Do (Cherish You)
SUGAR RAY/Someday

GOO GOO DOLL $/Black Balloon

TAL BACHMAN/She's So High

RICKY MARTIN/She's All | Ever Had
LENNY KRAVITZ/Amencan Woman
LEN/Steal My Sunshine

ROBBIE WILLIAMS/Angels

PAULA COLE BAND/ Believe In Love
JESSICA SIMPSON/ Wanna Love You...
SAVAGE GARDENA Knew | Loved You
LFO/Gin On TV

TLCUnpretty

SIXPENCE. /There She Goes

SHANIA TWAIN/Thal Oon't...
FASTBALL/Out Of My Head

EDWIN MCCAIN/I Could Not Ask.

RED HOT CHILI../Scar Tissue

LITMy Qwn Worst Enemy

TLCMNo Scrubs

MANDY MOORE/Candy

LERNY KRAVITZ/Fty Away

CHER/Betieve

SUGAR RAY/Every Morning
BACKSTREET BOYS/Larger Than Lite
"N SYNC W/G. ESTEFAN/Music Of My Heart
BLESSID UNION.. Hey Leonardo.
FASTBALL/The Way

THIRD £YE BLIND/Semi-Charmed Life
GOOGOO DOLLS/Slide

BACKSTREET BOYS/ Want It That Way
JANET/Together Again

SIXPENCE . /Kiss Me

EVERLASTAWhat It Like

107.5

Today ¢ Hat Music

MARKET #47
WBBO/Monmouth-Ocean
Nassau Broadcasting
(609) 597-6700
Kaplan
12+ Cume 96,100
PLAYS
LW TW  ARTIST/TITLE
70 72 LOUBEGA/MamboNo.5..
54 71 SUGARRAY/Someday
58 68  TLC/Unpretty
70 66 SMASHMOUTH/AN Star
66 66  CHRISTINA AGUILERA/Genie In ABottie
61 66  REOHOTCHILL. /Scar Tissue
68 64  RICKY MARTIN/Shes All| Ever Had
29 40  BACKSTREETBOYS/Larger ThanLife
30 38  BRITNEY SPEARS/(You Drive Me) Crazy
35 38  MARC ANTHONY/I Need To Know
30 33  SANTANAF/ROB THOMAS/Smoolh
33 33 LEN/Steal My Sunshine
39 33 GOOGOODOLLS/Black Bafloon
31 32 BLESSID UNION../Hey Leonardo.
21 32 JENNIFER LOPEZAWaiting For Tonight
31 32  ENRIQUE IGLESIAS/Bailamos
36 31 BLINK-182/What's My Age Again?
34 31  SIXPENCE../There She Goes
43 30  702/Where My Girls At?
31 30  98DEGREES/ Do (Cherish You}
30 28 SHANIATWAINMan! | FeelLike
26 28  TAL BACHMAN/She's SoHigh
23 27 LENNY KRAVITZ/American Woman
- 25  DEBORAH COX/Nobody's Supposed,
32 25  JENNIFER LOPEZ/If You Had My Love
29 25 BACKSTREETBOYS/tWant it That Way
- 25 PEARLJAM/LastKiss
25 25 MAOONNA/Beautitul Stranger
28 24 TONIC/You Wanted More
- 23 KIDROCK/Gowboy
- 20 WHITNEY HOUSTONMy Love Is Your Love
- 20  FATBOY SUM/The Rockafelier
13 14 LFO/GiAOnTV
16 14  TRAINMeet Virgnia
14 13 ‘NSYNC W/G. ESTEFAN/Music Of My Heart
14 13 JESSICASIMPSONA Wanna Love You.
- 10 MARIAH CAREY/Hearthreaker
14 10 R.KELLYAM! Could Turn.
16 10 SHAGGYMHope
14 10 BRIANMCKNIGHT/Back At One

61 {000}
3672
3621
3468
3366
3366
3366
3264
2040
1938
1938
1683
1683
1683
1632
1632
1632
1581
1581
1530
1530
1428
1428
13777
1275
1275
1275
1275
1275
1224
173
1020
1020

na
714
663
663
510
510
510
510

MARKEY #48

&l (000}
8791
8195

7897
7152

6556
6407
5662
5662
5513
5215
5215
5215
4917
3874
3874
3725
3725
3576
3427
2831
2682

2533
2533
2235

2235
2086
2086
2086
2086
1788
1788
1639
1639
1639

WDCG/Raleigh
AMFM
{919) 878-1500
Edge/Scott/Summers
12+ Cume 273,600
PLAYS
LW TW  ARTIST/TITLE
63 59  LOUBEGAMamboNo.5..
52 55  TLC/AUnpretty
51 54  SANTANAF/ROB THOMAS/Smooth
52 53  TAL BACHMAN/She's SoHigh
49 48  REDHOT CHILL../Scar Tissue
50 46  LEN/SteatMySunshine
41 46 LENNY KRAVITZ/American Worman
42 46  SIXPENCE. /There She Goes
44 44 SARAH MCLACHLANA Will Remember You
53 43  PEARL JAMAastKiss
35 38  STRETCHPRINCESS/Sorry
40 38  SUGAR RAY/Someday
36 37 TRAIN/Meet Virgina
38 35 GOOGOODOLLS/Black Balloon
34 35  LIT/MyOwn Worst Enemy
27 35 MELISSAETHERIDGE/Angels Would Fall
26 33  TONIG/You Wanted More
25 26 JEREMY TOBACK/You Make Me Feel
22 26 SMASH MOUTH/Then The Moming..
20 25  BACKSTREET BOYS/Larger Than Life
22 25 ROBBIEWILLIAMS/Angels
26 24  BRITNEY SPEARS/(You Drive Me) Crazy
24 23 JENNIFER LOPEZA You Had My Love
- 19 VERTICAL HORIZON/Everything You Want
24 18 CHRISTINA AGUILERA/Genle In A Bottle
- 18 COUNTING CROWSHanginaround
17 17 COLLAPSIS/Automatic
29 17  BARENAKED LADIES/Call And Answer
17 15 FASTBALL/Gut Ot My Head
38 15 CITIZEN KING/Better Days.
14 15  SPLENDER/Yeah, Whatever
17 14 EDWIN MCCAIN/I Could Not Ask_
14 14 BACKSTREET BOYS/I Want It That Way
15 14 SMASHMOUTH/AN Star
15 14 JIMMIE'S CHICKEN.. /Do Right
18 12 BLESSID UNION.. /Hey Leonardo
13 12 MADONNA/Beautituf Stranger
8 11 GREENDAY/TimeOt Your Lite.
- 11 FATBOY SLIM/The Rackafelier.
11 11 NEW RADICALS/You Get What You..

MARKET #49

KHFI/Austin
Clear Channe!
(512) 474-9233 U
Basenberg ’

12+ Cume 182,000 AOSTIN'S# 10T WasiC STATNL

PLAYS
LW TW  ARTIST/TITLE Gl {000)
89 91 SANTANAFROBTHOMAS/Smooth 6370
89 90 CHRISTINAAGUILERA/Genie n A Bottle 6300
90 90 LOUBEGAMamboNo.5... 6300
89 88  702/Where My Girls At? 6160
61 82 TALBACHMAN/She's SoHigh 5740
62 82 LEN/Steal My Sunshine 5740
88 68 SUGARRAY/Someday 4760
87 68 9BDEGREES/I Do (Cherish You) 4760
63 62 BLINK-182/What's My Age Again? 4340
59 61 TLC/Unpretty 4270
60 60  JENNIFER LOPEZ/f You Had My Love 4200
63 60 SIXPENCE.../There She Goes 4200
61 58  ENRIQUE IGLESIAS/Bakamos 4060
45 57 BRITNEY SPEARS/(You Drive Me) Crazy 3990
63 49 SMASHMOUTH/AN Star 3430
46 44 BACKSTREET BOYS/Larger ThanLite 3080
40 42 FASTBALL/Out Of My Head 2840
47 42 MARIAH CARE Y/Heartbreaker 2940
39 41 PEARLJAM/LastKiss 2870
39 40 BLESSID UNION. Hey Leonardo.. 2800
26 38 BRIAN MCKNIGHT/Back At One 2660
18 36 RICKY MARTIN/She's Al | Ever Had 2520
42 35 BACKSTREETBOYS/ Want It That Way 2450
21 33 JENNIFER LOPEZWaiting For Tonight 2310
37 32 SHAGGY FAANETAuv Me, Luv Me 2240
30 30 SARAHMCLACHLAN Wil RememberYou 2100
25 24 DESTINY'S CHILD/Bills. Bids. Bills 1680
20 20 MONICA/Angel Of Mine 1400
16 19 GOOGOODOLLS/Slide 1330
1 18 REDHOT CHILL. /Scar Tissue 1260
11 15 LENNY KRAVITZ/Fly Away 1050
17 15 JAY-ZF/AMIL AND JA/Can | Get A. 1050
15 CHRIS PEREZ BAND/Best | Can 1050
1114 NATALIE IMBRUGLIA/Torn 980
14 14 SIXPENCE./Kiss Me 980
42 14 RICKY MARTINAa Copa De LaVida 980
15 14 EAGLE-EYE CHERRY/Save Tonight 980
40 14 'NSYNCW/G ESTEFANMusic Of My Heart 980
1313 ROBYN/Show Me Love 910
1213 WILLSMITHMiami 910

MARKET #50

WPXY/Rochester, NY

Infinity

(716) 262-2720

Danger THE # 1 MY MUSK STATION!

12+ Cume 184,700
PLAYS
LW TW  ARTIST/TITLE Gl {000)
74 79 LOUBEGAMamboNo.5... 4898
60 77  SUGAR RAY/Scmeday 4774
59 77 TLC/Unpretty 4774
70 76 702/Where My Girts At? 4712
50 66  ENRIQUE IGLESIAS/Bailamos 4092
39 63 WHITNEY HOUSTONAtS Nol Right.. 3306
73 58 CHRISTINAAGUILERA/Gense In A Bottle 3596
70 48 9BDEGREES/I Do (Cherish You} 2976
20 43 DESTINY'S CHILD/Bilts. Bills. Bills 2666
35 43 RICKY MARTIN/She's All | Ever Had 2666
33 43 SANTANAF/ROB THOMAS/Smooth 2666
31 41 LEN/Steal My Sunshine 2542
32 36 TALBACHMAN/She's SoHigh 2232
39 36 BRITNEY SPEARS/(You Drive Me) Crazy 2232
42 32 SMASH MOUTH-AIl Star 1984
39 30  BACKSTREET BOYS/Larger Than Lite 1860
32 30 MARCANTHONY/I Need To Know 1860
14 29 RICKY MARTIN/La Copa De La Vida 1798
47 29 PEARLJAMAastKiss 1798
26 28 GOOGOO DOLLS/Stide 1736
16 27 VENGABOYS/Boom. Boom, Boom 1674

1 27 JENNIFER LOPEZWaiting For Tonight 1674
14 26 BLAQUEBOB 1612
11 26 BRIAN MCKNIGHT/Back At One 1612
31 25  JENNIFER LOPEZA You Had My Love 1550
30 24 BACKSTREET BOYS/I Want it That Way 1488
27 23 BRITNEY SPEARS/. Baby OneMore 1426
28 22 SHAGGY FAJANETALuv Me, Luv Me 1364
11 21 VENGABOYS/MWe Like To Party! 1302
24 20 SIXPENCE. /KissMe 1240
14 20 JAY-Z F/AMIL AND JA/Can | Get A. 1240
7 19 GDOGOO DOLLS/Iris 1178
30 19 SIXPENCE../There She Goes 178
2 18 WHITNEY HOUSTON/Heartbreak Hotet 1116
26 17 FASTBALL/Out Of My Head 1054

1 17 BLESSID UNION. Mey Leonardo 1054
13 15 NOTORIOUS B.1.G/Mo Money Mo Problems 930
16 15 SHANIA TWAIN/That Don't... 930
23 15 TYRESE/Sweet Lady 930
20 14 THIRDEYE BLIND/AJumper 868

WLDI/West Palm Beach
Clear Channel

(561) 616-6600
Denver/Walsh/Vayda

12+ Cume 185,400

PLAYS
W Tw
7 79
73 76
79 76
7975
78 74
75 74
30 63
76 62
52 52
47 80
33 49
45 48
46 47
49 47
48 45
46 45
50 44
49 39
49 37
45 34
28 29
28 28
20 28

ARTIST/TITLE

CHRISTINA AGUILERA/Genie In A Bottie
TLCUnpretty

LOUBEGAMambo No.5.

JENNIFER LOPEZ/It You Had My Love
SUGAR RAY/Someday

SMASH MOUTH/All Star

SANTANA FROB THOMAS/Smooth
TAL BACHMAN/She’s So High
BACKSTREET BOYS/Larger Than Life
702/Where My Girts At?

BRITNEY SPEARS/(You Drive Me) Crazy
SHANIA TWAIN/Man!  Feel Like.
PEARL JAM/Last Kiss

98 DEGREESA Do (Chensh You)
FASTBALL/Out Of My Head

GOO GOO DOLLS/Black Balioon
AMBER/Sexual (Li Da Di)

CITIZEN KING/Better Days.

BLESSIO UNION.. Hey Leonardo.
ENRIQUE IGLESIAS/Baitamos

LENNY KRAVITZ/Fly Away

RICKY MARTIN/Livin’ La Vida Loca
LEN/Steal My Sunshine

BACKSTREET BOYS/l Want It That Way
SIXPENCE.. /Kiss Me

EVERLAST/What It's Like

BRITNEY SPEARS/.. Baby One More.
SARAH MCLACHLAN/I Wil Remember You
MARC ANTHONY/ Need To Know

GOO GO0 DOLLS/Shde

LENNY KRAVITZ/American Woman
SUGAR RAY/Every Moming

TLC/No Scrubs

RICKY MARTIN/She's All | Ever Had
JORDAN KNIGHT/ Couid Never.
BILLIEMoney To The Bee

MARIAH CAREY/Hearthreaker
SIXPENCE.../There She Goes

LOVE INC.fYou're A Superstar
DESTINY'S CHILD/Bills, Biis, Bitis

WilD 95

TODAY'S HIT MUSIC

5

61 {000)
6478
6232
6232
6150
6068
6068
5166
5084
4264
4100
4018
3936
3854
3854
3690
3690
3608
3198
3034
2788
2378
2236
2296
2296
2214
2214
2214
2214
2214
2050
2050
1968
1886
1886
1804
1722
1722
1640
1558
1558

www americanradiohistorv.com
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CHR/Rhythmic

October 8, 1996 R&R @ 51

Hip Hop Top 20

October 8, 1999

LW TW  ARTIST TITLE [ABEL(S) ™

i @ JUVENILE Back That... (Cash Money/Universal) 4314
2 2 Q-TIP Viviant Thing (Def Jam/IDJMG) 3840
s @ B.G. Bling Bling (Cash Money/Universal) 3358
+ @ EVE Gorta Man (Ruff Ryders/Interscope) 3245
— @ PUFF DADDY F/R. KELLY Satisty You (Bad Boy/Arista) 2988
5 & JAY-Z Girls’ Best Friend (Epic) 2546
s @ SNOOP DOGG B-Please (No Limit/Priortty) 2128

s s LI TROY Wanna Be A Baller (Short Stop/Republic/Universal) 2087

7 o RUFFRYDERS F/EVE & NOKIO What... (Ruff Ryders/Interscope) 2049
o D WARREN G | Want it All (G-Funk/Restless) 1835
+ @ OL DIRTY BASTARD Got Your Money (Elektra/EEG) 1559
- — 12 AMYTH 1,2.3 (Rock The Bells/WB) 1503
10 13 MISSY “MISDEMEANOR” ELLIOTT All N... (FastiWest/FEG) 1373
— (D SO0 PLUSH F/JA RULE Damn (Should've Treated U...) (Epic) 1281
1 (B DR. DRE Still D-R-E (Aftermat!vinterscope) 1185
s O HOTBOYS We On Fire (Cash Money/Universal) 1103
1317 NOREAGA Oh No (Penalty/Tommy Boy) 1002
17 18 METHOD MAN & REDMAN Tear...(Columbia/Def Jam/IDJMG) 945
14«19 NAUGHTY BY NATURE F/ZHANE' Jamboree (Arista) 93

1520 JAY-Z Jigga My ***** (Ruff Ryders/Interscope) 913

["TOTAL PLAYS™Y 1071 STATIONS/

Lw
4238 120A
3884 126/
3260 121/4
27115 1223
2479 1241
2640 116/0
1947 1101
217 830
2166 10000
1739 1072
13711 11356
1611 930
1534 890
1214 817
909 108114
990 845
1026 940
973 930
1010 880
997 8200

CHR/Rhythmic and Urban secticns. © 1999, R&R Inc.

57 CHR/Rhythmic and 79 Urban reporters combine into a custom chart. Hip Hop titles are ranked by
total plays for the airplay week of Sunday 9/26-Saturday 10/2. For complete reporter lists refer to

2PAC Who Do You Believe In (Death Row/Priority)
Total Plays: 287, Total Stations: 19, Adds: 0

IDEAL Get Gone (Noontime/Virgin)
Total Plays: 273, Total Stations: 19, Adds: 3

SO PLUSH F/JA RULE Damn (Shouldve Treated U...y (Epic)
Total Plays: 264, Total Stations: 17, Adds: 0

MARC NELSON 15 Minutes (Columbia)
Total Plays: 255, Total Stations: 11, Adds: 1

MOBB DEEP Quiet Storm (Loud)
Total Plays: 240, Total Stations: 15, Adds: 1

KEVON EDMONDS 24/7 (RCA)
Total Plays: 234, Total Stations: 21, Adds: 0

MDO Groove With Me Tonight (C2/Columbia)
Total Plays: 214, Total Stations: 10, Adds: 0

NU FLAVOR Sprung (Reprise)
Total Plays: 207, Total Stations: 16, Adds: 2

HOT BOYS We On Fire (Cash Money/Universal)
Total Plays: 202, Total Stations: 15, Adds: 4

DONBLL JONES U Know What's Up (Untouchables aface/Arista)
Total Plays: 175, Total Stations: 22, Adds: 11

New & Actlve i<l

Songs ranked by total plays

JESSICA SIMPSON | Wanna Love You Farever (Columbia)
Total Plays: 158, Total Stations: 11, Adds: 4

PROJECT PAT Ballers (Loud)
Total Plays: 149, Total Stations: 7, Adds: 1

AMBER Sexual (Li Da Di) (Tommy Eoy)
Tota} Plays: 138, Total Stations: 6, Adds: 0

CASE Think Of You (Def SoulIDJMG)
Total Plays: 134, Total Stations: 12, Adds: 1

MR. VEGAS Heads High (Green Sleeve)
Total Plays: 128, Total Stations: 5, Adds: 0

PHARAOH MONCHE Simon Says (Rawkus Priority)
Total Plays: 103, Total Stations: 16, Adds: 14

VITAMIN C FALADY SAW Smile (Elektra/FEG)
Total Plays: 91, Total Stations: 9, Adds: 0

MYTOWN Body Bumpin® (Cherry/Universa)
Total Plays: 88, Total Stations: 8, Adds: 0

BROOKE RUSSELL So Sweet (EderAmerica)
Total Plays: 80, Total Stations: 7, Adds: 1

TRICK DADDY Sweatin' Me (Sfip N Stide/Warlock)
Total Plays: 79, Total Stations: 8, Adds: 0

KKSS/Albuguerque, NM * WBBM/Chicago, iL * KKPW/Fresno, CA *
PD: Tony Manero PD: Todé Cavanah OM/PD: Greg Mack
3 Ry MONCHE "Simar” MD: Erik Bradley APD: R.J. Lapes

DONELL JONES “Know" 5 JUVENILE “3ack” MD: DJ Jess

HOT BGYS “Fire”™ 33 DEBORAN COX -Frends”

BRITNEY SPEARS "Crazy
PHARAOH MONCHE "S)mnn
DONELL JONES “Know’

KELIS “Cai
KZFM/Corpus Christi, TX * L FOAVOR Sprng:
TASH FRAEKWON "R
KYLZ/Atbuquerque, NM * PD: Ed Dcanas '
PD: Jammer MD: Danny B. Jammin’
APD/MD: Robb Royale JESSICA SIMPSON “Wanna™
BARNCY Koo | pVgons
KSEQ/Fresno, CA *
PD: Rik McNeil
MD: Rudy Drozco
i - 3 RICKY MARTIN "Bon-Bon”
KQBT/Austin, TX * KRBV/Dallas, TX ERIC BENEY “Spend-
PD: Scooter B. Stevens PD: Carmy Ferreri DESTINY'S CHILD "Bug™
. WD: Pete Manniguez
LT R - 7 PROIECT PAT “Balers”
FVE “Gota” 1 EVE "Gan
WJMH/Greensboro, NC *
DM/PD: Brian Douglas
KISV/Bakerstield, CA * WBTT/Dayton, OH * an:a:i';:':)a
PD: Bob Lewis PD/MO: Dino Raobitallle 35 FAITH
APD/MD: Picazzo ; 85512"-"/3 rg:‘iw Bug 4 METW)D MAN & REDMAN “Seasons
4 ERIC BENET “Spend” T SOLE "156°

BACKSTREET BOYS “Largr
BRITNZY SPEARS “Crazy

KiKiMonolulu, Ht *

KOKS/Denver, CO * PD: Fred Ri%a
q * b Colli MD: James Coles
KIKXX/Bakerstield, CA P‘D' gflumlgfsrmn ey VARG NELSON "Minutes”
PD/MD Graig Marshall RIGKY MARTIN "Bon-Bon” MONTELL JORDAN “Get
MANDY MOORE "Candy™ BEATNUTS “Watch®

JESSICA SIMPSON “Wanm™

R KaMQMHotolulu, HI *
KPRRA/E! Paso, TX PD: Jacque Gonzales James
. OM: John Candelaria MD Justin Cruz
WERQ/Baltimore, MD * PD/MD: Victor Starr KeLls “Caughe
OM/PD: Tom Calococci e HOUSTON “Love i L%swssizxwou "Rap’
APD: Dion BRISSA *Love PHARAOH MONCHE “Simon”

MD: Darren Brin
8  PHARAOH MONCHE "Simce”
3 MONTELL JOROAN “Get"

*
WJIFX/Ft, Wayne, IN KXMEMonolulu, HI *
Interim PL/MO: Wease| PD: Jamie Hyatt
irmi R P
WBHJ/Birmingham. AL * 1;0 g’?ﬁ&k .IgNLE “Know® MD: Ryan Kawamnm
- Mi 39
:Pnb/':ﬁlcnkel‘:rl;h::;" RODTS wht? JESSICA " MPSON “Wanca®
18" AGGEO EDGE “Can
3 DONELL JONES “Know’
2 PHARAOH MONCHE “Siman”
KBXXMHouston, TX *
KBOS/Fresno, CA * b TONIDG
' MD: Kashawn Powell
WJMN/Boston, MA * PD: E. Curtis Johnson 4 LIL WAYNE aci
PD: Cadiilac Jack McCarmey MD: Travis Lnughran jtimiy 1 MONCHE “Siman”
APD/MD: Danny Dgean 11 SANTANA * S °2§§.y‘"°"

No Adas DL DiRFY BASTARD “Money®

WHHH/Indianapolis,

PD: Scott Wheeler

MD: Carl Frye

1 DONELL JONES “Know™
CASE

IN*

ASE “Think*
BACKSTREET BOYS “Larger”

WJBT/Jacksonville, FL *

PD: Dave Wynter

WARREN G. “Want”
PHARAOH MONCHE "Simon™

KLUC/Las Vegas, NV *

PD: Cat Thomas
APD: Mike Spencer
MD: J.B. King
5 8.6 Elmg
3 LFO “Girl

ERIC BENET “Spend”

KPWR/Los Angeles,
VP/Prog: Jimmy Steal
APD: Damion Young

MO: E-Man

3 Liup BIZKIT “Gerner”

4 2ND 1t NONE FIAMG... “Up”
4 PUFF DACDY "Like"

KXHT/Memphis, TN
DM: Chris Taylor

PD: Lee Cagle
8 IDEAL "Ger

KHTN/Merced, CA
PD: Rene Roberts
APD/MD: Drew Stone

KELIS “Caught”
FABI "Gonna"

WPOW/Miami, FL *
PD: Kid Curry
MD: Eddie Mix

APD: Tony The Tlger
17" KELIS "Caug)

2 JENNIFER LOPEZ “Watting”

CA*

-

KOON/Monterey, CA *

PD: Dan Watson
MD: Dennis Martinez

SOLE "4.56"
NU FLAVOR "Sprung’

CHR/Rhythmic Reporters
Stations and their adds listed alphabetically by market

WKTU/New York, NY * WWKX/Providence, BRI *
VP/Bps.: Frankie Blue PD: Jerry McKenna
APD/MD: Andy Shane MD: Paul Nelson
13 MARC ANTHONY “Sang” 4 DR. DRE “Sill"
KELIS "Caught™

JESSlC?ySIMPSON “Wanna"
SM TRAX "Groove™

KWNZ/Reno, NV *
WQHT/New York, NY * PD: Bill Schufz

PD: Tracy Claherty N ONES) Ko™
MD: Sean Yaylor BROOKE RUSSELL “Sweet”

24 MISSY ELLIOTT “Hot"
12 DEBORAH COX "Friends”
12 BRIAN MCKNIGHT Back”

KGGI/Riverside, CA *
PD: Mark Feather

. | APDMD: Jesse Duran
WNVZ/Norfotk, VA JENNIFER LOPEZ “Wailing”
PD: Don London BEATNUTS “Warch”
MD: Jay West
MX "Stay”

WKGS/Rochester, NY *

- PD: Erick Anderson

WPY0/Oriando, FL APD: Patrick Castania
PD: Phil Michaels No Adds
MD: Damian Paul

17 SANTANA “Mar

T NS Wi EaTERAN “Musie

1 SLAE snnq

1 wmmfv H%Usrou “Love" KBMB/Sacramento, CA *

PD/MD: lbrahim “Ebro™ Jamile
5 PHARAOH MONCHE “Simon™
3 TASH HHAEKWON “Rap”

KELIS "Caugh

KCAQ/Oxnard, CA * IRGBED £DBE cant”
3
PD: Dan Garite
APD: Corn Dog
MD: Joey Boy
? :E'G@“’Elﬂﬂ?m Simon’ KSFM/Sacramento, CA *
PD: Bob West
MD: John E Cage
4 PUFF DADOY/R. KELLY "Satisty”
KPSi/Palm Springs, CA
OM/PD: Mike Keane
JESSICA SIMPSON "Wanna® R
DDA gMAsrAgu “Noney” WOCQ/Salisbury, MD
B.G. “Biing’ PD: Woaokie
MD: Glzmo

OONELL JONES “Know”
PHARADH MUNCN( “Simon”
KELIS "Caugh!

KKFR/Phoenix, AZ *
PD: Bruce St. James

APD/MD: Charlie Huero
2 0L DIRTY BASTARD "Money”

SANTANA “Maria” KTFM/San Antonio, TX *
PD: Clitt Tredway
MD: Steve Chavez

20 KELS o
KXJM/Portiand, OR * | SAVAGE GAﬁnm Kogw
PD: Mark Adams 1 K,,,Mﬂg‘c,( cowhﬁy
MD: Prety Boy Donfay. BAISSA “Love”
HOT BOYS “Fre”

XHTZ/San Diego, CA * KWIN/Steckion, CA *
OM/PD: Lisa Vazquez PIX: John Christian

MD: Dale Solivan AFD: Tammy Cruise

7 MINT CONDITION “Love™ No Adds

5 DA. DRE “Stll*

2 N SYNC W/G. ESTEFAN "Music™
ROQTS "What™

WLLD/Tampa, FL *
P): Dave Farguson
APDMD: Orlando
KMEL/San Francisco, CA * KEE gy

PD: Joey Arbagey

MD: Glenn Aure
49 ICE CUBE mucxm “You"

£-40 "8ally
§ Fianagh MONCH[ “gimon” KOHT/Tucson, AZ *
t ELSHCaun PD: Paco Jucobo

MD D. Wayne Chavez
SANTANE “Haria®
PHARAOH MONCHE &mon‘
DONELL 'ONES

HOT BOYS e "

KYLD/San Francisco, CA *
PD: Michael Martin

APD/MD: Jazzy Jim Archer i
T oty WOWZ/Utica, NY
KELIS “Caught" PD: John Carucel
PHARAOH MONCH? "Simon” m;cm EOGE “Can't
86,
FABL Gmm
DON:LL JOMES “Know”
KELIS “Caught”

KWWV/San Luis Ohispu, CA WPGC/MWashington, DC *

PD: Jammer

APD/MD: Tommy Del Rlo e
No Adds
KDGSWichita, KS *
FD: Steve Dorrell
KUBE/Seattle, WA * APD/MI: Ricarﬂn Cherry
OM: Shellie Hant 3 ;%\Eun ONCHE “Simon”
PD: Eric Powers JAGh nleG: -cant*
MD: Julie Pilat
2 LIMP BIZKIT "Gether™ :An"[?ﬁﬁ'vif; g«':;(
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Most Added -

ARTIST TITLE LABEL(S)

ADDS

KELIS Caught Out There (Virgin) 15
PHARADH MONCHE Simon Says (Rawkus/Priority) 14
DONELL JONES U Know What's... (Untouchables/LaFace/Arista) 11
SANTANA Maria Maria (Arista) 5
B.G. Bling Bling (Cash Money/Universal) 4
DL’ DIRTY BASTARD Got Your Money (Elektra/EEG) 4
HOT BOYS We On Fire (Cash Money/Universal) 4
JESSICA SIMPSON [ Wanna Love You Forever (Columbia) 4
JAGGED EDGE He Can't Love U (So So Def/Columbia) 4

Most Increased

Plays
Tl?I.TAAVL
ARTIST TITLE LABEL(S) INCREASE
DESTINY’S CHILD Bug A Boo (Columbia) +464
PUFF DADDY 1/R. KELLY Satisfy You (Bad Boy/Arista)  +309
LOU BEGA Mambo No. 5 (A Little Bit...) (RCA) +301
EVE Gotta Man (Ruff Ryders/Interscope) +268
BLAQUE Bring It All To Me (Track Masters/Columbia) ~ +245
JENNIFER LOPEZ Waiting For Tonight (Work/Epic) +228
SANTANA Maria Maria (Arista) +194
MONTELL JORDAN Get !t On Tonite (Def SoutiDJMG) +188
BRITNEY SPEARS (You Drive Me) Crazy (Jive) +170
IMX Stay The Night (MCA) +164

Breakers-
DR. DRE

Still D-R-E (Aftermath/Interscope)

TOTAL PLAYS/INCREASE ~ TOTAL STATIONS/ADDS

960/69 31/2

CHART

3¢)

Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Most increased Plays lists
the songs with the greatest week-to-week increases in total plays.
Weighted chart appears on R&R ONLINE MUSIC TRACKING.

WEb WEEK  ARTIST TITLE LABEL(S) e S |Mpgsxs%sows T gor
‘ i GHRISTINA AGUILERA Genie In A Bottle (RCA) 2608 10 410462 19 4610
2 @  JUVENILE Back That Thang Up (Cash Money/Universal) 2555 +142 458754 2 531
4 ©  MARIAH CAREY Heartbreaker (Columbia) 2376 +155 404213 7 5410
3 O  BRIAN MCKNIGHT Back At One (Motown) 2354 +10 331242 8 921
§ 5 GINUWINE So Anxious (550 Music/Epic) 2086 -102 338367 15 4810
5 6 702 Where My Girls At? (Motown) 2051 -137 382855 26 %410
7 7 DESTINY’S CHILD Bills, Bilis, Bills (Columbia) 1937 -235 279159 18 54/0
10 © LOUBEGA Mambo No. 5 (A Little Bit...) (RCA) 1930 +301 314174 6 3510
11 ©  BLAQUE Bring It All To Me (Track Masters/Columbia) 1844 +245 245769 1 4312
8 @  Q-TIP Vivrant Thing (Def Jam/IDJMG) 1813 +65 330817 10 94/
9 11 LI’ TROY Wanna Be A Baller (Short Stop/Republic/Universal) 1647 -39 255612 19 43/0
20 @  DESTINY'S CHILD Bug A Boo (Columbia) 1585 +464 270094 4 48/2
17 @  PUFF DADDY f/R. KELLY Satisfy You (Bad Boy/Arista) 1542 +309 287654 6 501
12 @ B.G. Bling Bling (Cash Money/Universal) 1492 +74 320295 7 44/4
13 15 98 DEGREES | Do (Cherish You) (Universal) 1363 27 201370 12 34/0
19 @  BRITNEY SPEARS (You Drive Me) Crazy (Jive) 1351 +170 183924 6 3172
2 @  EVE Gotta Man (Ruff Ryders/Interscope) 1286 +268 285121 4 4713
14 18 112 Anywhere (Bad Boy/Arista) 1252 45 223545 3 52/0
16 19 RUFF RYDERS f/EVE & NOKIO What Ya Want (Ruff Ryders/interscope) ~ 1230 -3 215757 17 46/0
18 @  TLC Unpretty (LaFace/Arista) 1228 +1 252012 19 44/0
21 @  JAY-Z Girls’ Best Friend (Epic) 1155 +55 269007 8 3710
24 @  IMX Stay The Night (MCA) 1106 +164 101710 5 39/2
23 ¢  WARREN G | Want It All (G-Funk/Restless) 1033 +15 120182 9 42/
27 @  BACKSTREET BOYS Larger Than Life (Jive) 942 +I5 141866 5 33/2
33 @  JENNIFER LOPEZ Waiting For Tonight (Work/Epic) 903 +228 151917 3 3172
28 @  WHITNEY HOUSTON My Love Is Your Love (Arista) 839 +33 144720 10 4072
31 @  SNOOP DOGG B-Please (No Limit/Priority) 833 +954 215092 5 33/0
32 @  OL DIRTY BASTARD Got Your Money (Elektra/EEG) 788 +89 202615 3 40/4
25 20 R.KELLY If I Could Turn Back... (Jive) 758 -152 125452 8 41/
2% 30 ENRIQUE IGLESIAS Bailamos (Overbrook/interscope) 756 -150 113566 16 30/0
29 a1 MARC ANTHONY | Need To Know (Columbia) 685 -120 115708 1 28/0
30 32 RICKY MARTIN She’s All | Ever Had (C2/Columbia) 666 -132 118496 11 29/0
38 €@  BEATNUTS Watch Out Now (Loud) 624 +45 138134 9 3272
34 3« TRACIE SPENCER It's All About You Not... (Capitol) 623 -2 118572 14 31/0
35 35 'N SYNC w/GLORIA ESTEFAN Music Of My Heart (Epic) 594 -36 78705 9 23/2
36 36 JAY-Z Jigga My ***** (Ruff Ryders/Interscope) 585 -26 136239 16 29/0
41 €  DEBORAH COX We Can't Be Friends (Arista) 580 +44 73254 3 21/2

Breaker ()  DR. DRE Still D-R-E (Aftermatfy/Interscope) 560 +69 118718 3 3172
a7 3 NAUGHTY BY NATURE f/ZHANE Jamboree (Arista) 525 -63 102381 20 41/0
43 @  SILK Meeting In My Bedroom (Elektra/EEG) 506 +20 79594 10 2110

40 41 AMYTH 1,2,3 (Rock The Bells/WB) 485 -64 50964 6 23/0

39 «2  TANTO METRO & DEVONTE Everyone Falls In Love (Penthouse) 483 -14 128092 17 26/C

@®  SANTANA Maria Maria (Arista) 455  +194 60984 1 185
ERIC BENET Spend My Life With You (Warner Bros.) 433 +46 83886 2 26/3
BRANDY U Don't Know Me (Like U...) (Atlantic) 401 +24 43473 2 2311
FAITH EVANS Never Gonna Let You Go (Bad Boy/Arista) 393 +39 100555 3 151
MISSY “MISDEMEANOR™ ELLIOTT Al N My Grill (EastiVest/EEG) 377 -31 110458 15 29/0
SOLE 4,56 (DreamWorks) 353 +11 30847 1 2113
LFO Summer Girls (Arista) 351 +40 35723 11 10/0
MONTELL JORDAN Get It On Tonite (Def Soul/IDJMG) 306 +189 52477 1 32/2
57 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
ranked by total plays for the airplay week of Sunday 9/26-Saturday 10/2. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song being played 21 on more stations is placed first. Breaker status is assigned
to songs reaching 500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission
from The Arbitron Company (Copyright 1999, The Arbitron Company). © 1999, R&R nc.
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\ New This Week: R&R '
WJBT - Jacksonville = CHR/ l%ahYt‘ltlmw: @
onitor
KRGQ - Tucson Rhythmic Top 40: 31*
Top 40 Crossover: 27*

Video Directed by Paul Hunter

Major Single Sales!
Billboard:

Rap Singles: 1 - 1*

R&B Singles: 11*

Hot 100: 33 - 30* g
& 1999 Festess Macaris Al Rights Reserved. ‘
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| WANNA MADE MAN |

“| Wanna Made Man’ is just a taste of one of the hottest
Rap acts out. It is the Anthem up in Boston!”

— Steve Gousby, PD/WILD

“The old school sample puts this record over the top...
this record is hotter than my mom’s chili beans!”

— Dan Garite, PD/KCAQ

CROSSOVER/URBAN
ADD DATE: 10/12

100,000 ALBUMS SCANNED IN 4 WEEKS!

FROM THEIR DEBUT RELEASE

CLASSIC LIMITED EOITION

© 19938 RESTLESS RECORDS. ALL RICGHTS RESERVED
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JENNIFER LOPEZ If You Had My Love (Work/Epic)
TLC No Scrubs (LaFace/Arista)
K-Cl & JOJO Teli Me It's Real (MCA)
BACKSTREET BOYS | Want It That Way (Jive)

JAY-Z F/AMIL AND JA Can | Get A... (Def Jam/IDIJMG)
LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Co/umbia)
AALIYAH Are You That Somebody? (Atlantic) »

NEXT Too Close (Arista)

DRU HILL F/REDMAN How Deep Is Your Love (Def JamyIDIMG)

TYRESE Sweet Lady (RCA)
GINUWINE What's So Different (550 Music/Epic)’

A KCAQ/Oxnard, CA

10am

DR. DRE Still D-R-E

MAXWELL Fortunate

TRICK DADDY Nann Ni**a

BRANDY | Wanna Be Down

2ND Il NONE Up ‘N Da Club

MICHAEL JACKSON Rock With You
JAY-Z/RUFF RYDERS Jigga My Nigga
WARREN G | Want It All

JENNIFER LOPEZ If You Had My Love
REDMAN & METHOD MAN Tear It Off
BILL SUMMERS Call It What You Want
MARIAH CAREY Heartbreaker

3pm

2 PAC | Get Around

BRIAN MCKNIGHT Back At One
BAR-KAYS Slide

SO PLUSH t/JA RULE Damn

R&R/MEDIABASE 24/7

KRBV/Dallas, TX

10am

NOTORIOUS BIG Mo’ Money Mo’ Problems
CHRISTINA AGUILERA Genie In A Bottle
LIL’ KIM & FRIENDS Not Tonight
DESTINY'S CHILD Bjils, Bills, Bills

LOU BEGA Mambo #5...

BRIAN MCKNIGHT Back At One

B.G. Bling Bling

LIL’ KIM & FRIENDS Not Tonight
JOCELYN ENRIQUEZ A Little Bit Of Ecstasy
JUVENILE Back That Azz Up

702 Where My Girls At?

98 DEGREES | Do (Cherish You)

3pm

USHER You Make Me Wanna

BIG PUNISHER F/JOE Still Not A Player (Loud) OL’ DIRTY BASTARD Got Your Money Z’,’f USI% ;’Z;O"gggous
BRANDY w/MONICA The Boy Is Mine 702 Where My Girls At?
DMX Ruff Ryders Anthem (Def Jam/IDJMG) TASH t/RAEKWON Rap Life 4 ’

T.W.D.Y. Players Hollday (Thump)

T 00 B 0 o RO OSBRSS ORS00 >

MAXWELL Fortunate (Rock Land/Interscope/Columbia)

O AES

MAXWELL Fortunate

CYPRESS HILL Dr. Greenthumb
MARIAH CAREY Heartbreaker
SNOOP DOGG/XZIBIT B-Please

JOCELYN ENRIQUEZ A Little Bit Of Ecstasy
CHRISTINA AGUILERA Genie In A Bottle
112 Anywhere

Q-TIP Vivrant Thing

B.G. Bling Bling

BLAQUE 808
USHER You Make Me Wanna... (LaFace/Arista) 8pm pfs?my's CHILD Bills, Bills, Bills
- A ZAPP More Bounce To The 0
WHITNEY HOUSTON It's Not Right But It's Okay (Arista) e Ligeon eroutee To e funee

OUTKAST Rosa Parks (LaFace/Arista)

BRANDY & MONICA The Boy Is Mine (Atlantic)

LAURYN HILL Can't Take My Eyes Off You (Ruffhouse/Columbia)

TASH t/RAEKWON Bermuda Triangle

PUFF DADDY Do You Like... Do You Want It
TIMBALAND AND MAGOO Can U Get With It
TLC Unpretty

B.G. Bling Bling

NEXT | Still Love You

SNOOP DOGGY DOG Gin And Juice

2ND Il NONE Up ‘N Da Club

8pm

LIL’ TROY Wanna Be A Baller
BLAQUE Bring It All To Me
DESTINY’S CHILD Bills, Bills, Bills
98 DEGREES | 