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Lonestar’s Amazing Callout |

Great callout research is the kind of good news that travels
fast. BNA Records has quite a story this week, as Lonestar’s 4 .
“Amazed” bows at No. 1in R&R’s Callout America for CHR/ / > [
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Country and a top 10 f : ¢ As we approach the beginning of a new year, R&R's editors
hit at AC paved the ot turn the spotlight on new music to be released in the

way for the . ; coming months. In each format we talk to the top label
unprecedented debut.

y execs, review upcoming releases and post year-end charts
Read more about TH[ IMDUSIRYIS N[WSPAP[R showing 1r|1e aghievements of new artists. T}tlm guide begins

Lonestar on Page 68. www.rronline.com on Page 36.
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management ¢ marketing + sales
One of the fastest-growing of all
industries in the U.S. is also a major
fourth-quarter radio advertiser. Americans
spent an astounding $1.1 trillion on health
care last year, and that figure will balloon
to $1.8 trillion next year. In return, the
health care industry spends heavily
during open enroliment periods to
convince workers to choose their plans
(unfortunately, that spending is down in
the first nine months of this year). Read
all about this important but fickle
category in the Management, Marketing
& Sales section of this week’s paper.

Pages 12-18

NEW MUSIC GUIDE DEBUTS

This week, R&R editors turn the spotlight
on new music as we approach Y2K! Our
inaugural New Music Guide is chock-full
of information to help radio and record
executives prepare for the millennium.
Check out:

e R&R’s first-ever A&R round table

o A format-by-format guide to 1999's
breakthrough artists

o New releases for Q4 '99 and Q1 '00

e Spot-checks with top label execs from
all formats
Throughout the issue

* Mega taps Art Camiolo, Rafael
Grullon, Maria Elena Verdugo as
GMs in three markets

¢ Jack Hutchison takes VP/Market
Manager duties for Entercom/Portland

* Tony Florentino appointed
OM/PD of WMTX/Tampa

« KIKK-AM/Houston goes

all-Business News Page 3

(THis #] WEEK

CHR/POP

= SANTANA {/ROB THOMAS Smooth (Arista)

CHR/AHYTHMIC
= BRIAN McKNIGHT Back At One (Motown)

URBAN
+ DONELL JONES U Krow ... (Untouchabies/L aFace/Arista)

IFRBAN AC
» KEVON EDMONDS 24/7 (RCA)

COUNTRY
+ MARTINA McBRIDE | Love You (RCA)

AC
= "N SYNC w/GLORIA ZSTEFAN Music Of My Heart (Epic)

HOT AC
« SANTANA /ROB THOMAS Smooth (Arista)

NAC/SMOOTH JAZZ
= DAVE KOZ Together Again (Capitol)

ROCK
= CREEOQ Higher (Wind-up)

ACTIVE ROCK

= CREED Higher (Wind-up)
ALTERNATIVE

= BUSH The Chemicals Between Us (7rauma)

ADULY ALTERNATIVE
« COUNTING CROWS Hanginaround (DGC/Geffen)
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Revenues Up, Listening Down

B Annual Veronis, Suhler report predicts growth
in ad spending, but listening levels will drop

By JEREMY SHWEDER
R&KR WASHINGTON BUREAU
shweder@ rronline.com

Radio is still reaping the ben-
efits of consolidation and should
see growth in ad spending over
the next few years. according to
Veronis, Suhler & Associates’
annual Communications Indus-
try Forecast.

The future still looks bright
for the radio industry. according
1o the report by the communica-
tions investment banking com-
pany. But if there is a dark cloud
on the horizon. it is that radio lis-
tening levels are declining
slightly.

The study. which forecasts
1999-2003. found that the av-
erage number of people listen-
ing to radio fell nearly 2% in
1998. Still. total radio listen-
ing levels were higher in 1998
than in 1993. Overall. total ra-
dio listening levels rose 0.4%
compounded over the years
1993-1998. but are expected
to fall slightly over the next
five years.

Of the radio listening audi-
ence. most people are listening
in their cars. while in-home lis-

Clear Channel Sets
Romano, Taddeo As
Regional VPs/Prog. .

Clear Channel Communi-
cations has tapped Gene

TemeTImenITY

Taddeo

Romano

Romano and Jack Taddeo as
Regional VPs/Programming.
Most recently Clear Channel’s
Director/Rock Programming.
Romano will now oversee 103
radio stations across 20 markets
located in the South and South-
west. Taddeo. previously Sr.

CLEAR CHANNEL/See Page 29
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tening continues to fall. One
threat to radio could come from
new technologies in cars. Auto
makers are currently working to
install TV sets in minivans.
which could severely hurt radio
listening. The challenge from
satellite broadcasters such as CD
Radio and XM Satellite Radio
could also hurt conventional
broadcasters in the years ahead.

“Longer term. there is some
technology risk — from the likes
of CD Radio and others — that
people have been worrying about
for a long time. but it never

FORECAST/See Page 29
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CBS May Divest 10 Stations

I Mergerforces L.A., Chicago, Dallas spinoffs

When CBS and Viacom
announced their nearly $37 bil-
lion merger in early September,
everyone knew there would be
some radio spinoffs at CBS-
owned Infinity Broadcasting.

Baltimore markets and two in
Sacramento.

If, as expected. CBS does
complete the Viacom merger, In-
finity will definitely have to sell
stations in L.A.. Chicago and

On Monday CBS
zave some details
as to what those di-

Spin Cities?

Dallas. Spinoffs in
E Washington/Balti-
! more and Sacra-

vestitures might be: | |nfinity might heve lodivest  mento could de-
Up to 10 stations | thefollowing numberafra-  pend on how the
will likely have to | die stations: FCC decides to

be sold off to com-
ply with new FCC

* 1in Loz Angelas

count adjacent
markets where TV

broad *1in Chicago ' g
;1'0‘1 gil.st (.)erle(j- « 5in Dallas or rladm signals
ship rules. includ- ! ; verlap.
Ship Tu . « 4 in tha'Washington! overlap
ing stations in such Bl S sk The new broad-

major markets as
Los Angeles. Chi-

= 2 i Sacramento

cast ownership

rules. which went
g

cago and Dallas-Ft.
Worth. CBS said in an SEC fil-
ing. Specifically. in what one
source close to the deal called a
worst-case scenario. Infinity di-
vestitures could include one sta-
tion in L.A.. one in Chicago. two
in Dallas. four in the Washington/

into etfect on Tues-
day. allow companies to own up
1o two TV outlets combined with
up to six radio stations in the larg-
est markets. A total of eight me-
dia outlets is permitted in a

CBS/See Page 22

Arbitron Brass Puzzled Over
Diary Response Rate Plunge

B People Meter development hits next level

By Rox RODRIGUES
R&R EDITOR-IN-CHIEF
ronr@ I'I'()H/l-?l(ﬁl'()l"
COLUMBIA. MD — The re-
sponse rate problem that plagued
Arbitron earlier this decade has
reared its ugly head again. The
issue comes at a time when
Arbitron is looking to replace the
listening diary with the elec-
tronic personat meter. which will
finally get its first U.S. test run
next year.

Until this year Arbitron had
successfully held the line on de-

By MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

The NAB defended a re-
cent study on low-power FM
that Media Access Project
says “does not stand up under
scrutiny.”

The NAB says LPFM
would create interference for
millions of radio listeners, but
MAP countered in reply com-
ments filed with the FCC on
Monday that more than 600
stations under 100 watts can
be licensed in 60 markets
looked at by the NAB with-
out harm to existing stations.

MAP claims the NAB
studied *“a radio that does not
exist,” but in its own reply
comments — also filed Mon-
day — the NAB said it tested
“the most representative
sample of radios, for both
function and price.”

NAB Defends Low-Power Study

I Broadcasters still warn of interference

MAP also asserted that the
NAB *“tested radios that were
doomed to fail.” MAP
Deputy Director Cheryl
Leanza told R&R, “That’s
the only way they can demon-
strate that low-power FM
would be technically unfea-
sible.” The NAB pointed out
that the average performance
ratios of its receivers don’t
change even if the results for
the worst-performing radios
are removed.

The NAB said two inde-
pendent analyses of its stud-
ies by engineering firms con-
cluded that receivers have not
gotten better at rejécting inter-
ference, and therefore the
FCC can’t relax second- or
third-adjacent channel protec-
tion for LPFM, as the agency
has proposed.

LPFM/See Page 29

clining response rates. For the
most part. response rates (which
are defined as the percentage of
usable diaries returned by those
people originally contacted
about taking the survey) hovered
in the low 40% range throughout
the middle to late "90s.

But thus far in 1999, re-
sponse rates fell below the 40%
level in all three surveys. The
38.8% response rate in the winter

ARBITRON/See Page 29

Fullam Fills AMFM
Market EVP/NY Post

BY Abadt Jacosson
R&R STAFF WRITER
Jjacobson@ rronline.com

John Fullam has been named
to the newly
created Mar- §
ket Exec. VP B
position for
AMFM Inc.’s [
six-station
New York-area
group. In his
new role.
Fullam will
hold adminis-
trative over-
sight for the
cluster and report to AMFM Ra-
dio Group COO Ken O’Keefe.
The stations include WAXQ-
FM, WHTZ-FM., WKTU-FM,
WLTW-FM & WTJM-FM/
New York and WALK-AM &
FM/Nassau-Suffolk. Fullam
will retain his duties as Sr. VP/

Fullam

FULLAM/See Page 22
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“Stroke 9's ‘Little Black Backpack’ is Top 10 Callout and Top 10 in requests!
B e We're moving it up in rotation this week to 40 — plus spins!”
o — Mike Preston, PD - KBKS/Seattle

23* — 21* Modern Rock Monitor

New This Week:
KHKS, KZHT, KUMX, WKZL, WKRZ

On Over 110 stations including these major markets: —
WXKS KRBE, WHYI, KBKS, KHTS, KDWB, WBLI, KSLZ, WFLZ, WAKS, KKRZ, WKRQ,
WKFS, KDND, KMXV WPRO, WNCI, WEZB, WRVW, WQZQ, WKSE, WKSL,
e and many more
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from the full Iength CD NASTY LITTLE THOUGHTS
Managemem‘ Tim G'Brien, TO. Neanaguadel | WWW.stro ke9 Com

... © 1999 Universal Records inc.
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Mega Taps New GMs
In Three Markets

Mega Communications has ap-
pointed three GMs for its properties
in the Philadelphia arca. Boston
and Washington, DC.

¢ Arthur Camiolo. who has been
Director/Sales of Mega/Philadel-
phia since May. has risen to GM/
Market Manager. In his new posi-
tion he will oversee Spanish Old-
ies WSSJ-AM and Spanish Con-
temporary WEMG-AM & FM in
Philadelphia as well as WTKZ-
AM/Allentown, which the com
pany will be acquiring shortly.

“Art’s knowledge ol the market
and management abilities will help
Mega Communications continue its
explosive growth.” Mega President/
CEO Alfredo Alonso commented.
Camiolo. a Philadelphia radio vet-
eran, has also served as GM ol
WHAT-AM. WIP-AM, WIOQ-
FM, WXTU-FM and WWDB-FM.

MEGA/See Page 21

’MTX/Tampa Names
Florentino OM/PD

WTVR-AM & FM/Richmond
PD Tony Florentino will transfer
to  c¢o-owned
, Clear Channel
& | Hot AC WMTX/
{| Tampa (formerly
WAKS) as OM/
PD on Dec. 6.
He succeeds
Chris  Ebbott.
| whomoves on 1o

1 program Pop/Al-
ternative KZON/
~ Phoenix (R&R

11/15).

“It’s an incredible opportunity to
continue working with [Clear
Channel corporate programmers)|
Tom Owens and Marc Chase.”
Florentino told R&R. “GM Dan
DiLoreto is an amazing human be-
ing and really has the Clear Chan-
nel/Tampa stations right on target.

FLORENTING/See Page 24

Florentino

R&R Ohserves
Thanksgiving

In observance of the Thanksgiving
Day holiday, R&R’s Los Angeles,
Nashville and Washington, DC of-
fices will be closed Thursday, Nov.
25 and Friday, Nov. 26.

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067
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Rockline Turns 1000

AMFM'’s syndicated call-in show Rockline celebrated its 1000th broad-
casti live from N.Y's Museum of Television and Radio with special guests
David Bowie and Natalie Merchant. Fielding questions from listeners
are {I-r) Bowie associate/producer Tony Visconti, Merchant and Bowie.

Hutchison To Manage Entercom/Portland

Entercom has elevated Jack Hutchison to VP/Market Manager for its
Portlard cluster. made up of KFXX-AM, KSLM-AM, KKSN-AM &
FM, KGON-FM, KNRK-FM & KRSK-FM. He also will supervise
Entercom’s four radio stations in Longview/Kelso, WA: KBAM-AM,
KEDC-AM. KLYK-FM & KRQT-FM.

“Jack has done an outstanding job for us in Portland as both the Direc-
tor/Sales and the VP/GM of KKSN-FM,” noted Entercom President/COO
David Field. “He is a very strong leader and an excellent strategist. with
a consistent track record of success throughout his career. This promo-
tion is a natural transition to a role for which he has already become adept.”

Hutchison succeads Tom Baker, who is now VP/GM for Entercom’s
Boston cluster (R&R 7/16). Prior (o joining Entercom, Hutchison was
Directar/Sales for Jacor/Portland. He also spent 14 years with Group W
in New York. Los Angeles and Dallas.

Infinity ‘KIKKs’ Off All-Biz Format

KIKK-AM/Houston has dropped its simulcast of Country sister KIKK-
FM and launched the market's first all-Business News station. Now known
as “Business Radio 650”7 KIKK-AM will provide listeners with 24-hour
business news and information.

Muanaging the station is longtime Houston broadcaster Dickie Rosenfeld.
who also serves as VP/GM for co-owned Infinity Sports/Talker KILT-AM.
Rosenfeld is perhaps best known throughout the radio industry as the ar-
chitect of KILT-FM’s highly successiul format flip from Rock to Coun-
ury during the 1980s.

Also joining KIKK-AM is Brent Clanton, who has been numed to the
newly created position of OM. Clanton will oversee a programming ros-
ter that will include a number of locally produced programs covering
Houston-area business news. investments, real estate and taxes, along with
syndicated business and financial news programming from CNN Radio,
CBS Marketwatch.com and Bloomberg News Radio.

Clear Channel/St. Louis Lifts Wheeler

Mike Wheeler has been
named Chief PD for Clear
Channel’s KATZ-AM &
FM, KLOU-FM, KM JM-
FM, KSD-FM & KSLZ- "%
FM/St. Louis. He will | &
continue to serve as KSD- | &
FM’s PD.

“Mike will have the §
overall responsibility of &
coordinating and oversec- & ;
ing programming opera-
tions for Clear Channel/

St. Louis” GM Lee Clear ex-

plained. “He will report to
me on matters relating to
1 our six-station operation,
& and he will serve as the
#® primary market contact
t for Clear Channel Sr.
VP/Programming Tom
Owens.”

Meanwhile, KATZ-AM
& FM, KMJM & KSLZ
GSM Bill Lenzen adds
Director/Sales duties for
the six-station cluster,
effective Dec. 1.

‘heeler

310-788-1625
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310-203-8450 hmowry @ rronline.com
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McBride Lends A Hand

Country superstar Martina McBride recently performed at the annual
SafePlace Benefit Show in Austin, TX. The organization hopes to end
sexual and domestic violence in the Austin/Travis County community.
Doing their part to heip are (I-r) RCA Chairman Joe Galante, AMFM
inc. President/CEQ Steve Hicks, McBride, AMFM New Media Presi-
dent John Cullen and RCA SVP/GM Butch Waugh Sr.

Lang’s Spirit Of Life

Warner Bros. Records President Phil Quartararo and k.d. lang pose for
this pic at the City of Hope's “The Spirit of Life” award dinner recently.
This year's event raised more than $3.5 million for various charities.
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Salem Stock Falls
Despite Record Earnings

[1 One-day plunge sends shares to record low

By MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@ rronline.com

The investment community responded to Salem Communi-
cations’ report of record quarterly earnings last week by ... trad-
ing shares like there was no tomorrow.

Last Thursday the stock saw its
heaviest volume (2.5 million shares)
since late July. while the issue plunged
an astounding 26% to close the day
at $19.50 — an all-time low. A day
earlier the company had reported that
net revenue rose 20% (1o $23.1 mil-
lion), while broadcast cash flow
climbed 14% (10 $10.4 million) in the
third quarter. At the same time. how-
ever, Salem experienced a net loss of
1 cent per share. compared to a 1 cent
gain a year earlier.

The company’s failure to make
timely closes on several deals in
Kentucky accounted for the less-
than-expected earnings. according to
spokesman Dirk Gastaldo. He told
R&R that due to various complica-
tions, Salem completed its acquisition

of WLWY-FM & WRVI-FM/Louis-
ville in September — two months
after the anticipated date. Salem was
due 10 close on four stations in Ho-
nolulu by July 1 as well. but at press
time the company had only entered
LLMAs with two of the properties.
Some analysts think Salem’s foray
into cyberspace helps account for the
stock dive as well. Gastaldo said the
company wants to be “the leader in
providing Internet solutions for minis-
tries.” Since acquiring OnePlace.com
in January. Salem has been on a web
tear. signing programniing deals with
Gospelcom.net and the In Touch and
Leading the Way ministries and ac-
quiring GospelMedia.com. The com-
pany also provides six channels of
spiritual programming for the Real

Mornings just
in-your-face lift.

One-On-One Sports proudly announces The Men’s Room, an exciting new
morning show that’s ready to deliver the most outrageously entertaining mix
of sports and non-stop fun on national radio. Proven ratings winners and
sports talk veterans Bruce Jacobs, Art Mehring, and Scott Wetzel have
teamed up to bring listeners a fast-paced, four-hour weekday marathon of
pure, unpredictable guy talk. Their quick wit and expert insights into the world
of sports are guaranteed to be a big winner with listeners and advertisers
alike. Tune in to hear why sports talk radio will never be the same—then call us
today to find out what One-On-One Sports and The Men’s Room c¢an do for

your station.

The Men’s Room

Networks streaming media site.

But Credit Suisse First Boston ana-
lyst Harry DeMott says many inves-
tors value Salem based on its broad-
cast holdings and have discounted the
stock due to the company’s increased
level of investment in the Internet. “In
the absence of any other positive news,”
such as a spinoff of the web holdings.
DeMott told R&R, “the stock is likely
to remain at these levels”

However, Gastaldo sees the
Internet investments as one more step
in Salem’s quest to “dominate the
distribution of Christian program:
ming”” In addition to the Salem Ra-
dio Network and its 1.200-plus affili-
ates. the company owns CCM Com-
munications, publisher of Christian
periodicals like CCM Muagazine

Salem’s same-station net revenue
increased 10%. and BCF was up 11%.
For the first three quarters of '99 net

SALEM/See Page 8

got an

with Bruce Jacobs, Art Mehring and Scott Wetzel

Weekdays 6am to 10am ET

For information, call Chuck Duncan 847-509-1661

oneongne
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TAKING YOU BEYOND THE GAME

www.tontsports.com
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Q.
SPORTS
WNRB Boston, MA

WJKL Chicago, IL

KCTD Los Angeles, CA

WJIWR New York, NY
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‘Bloomberg

BUSINESS
BRIEFS

Disney Blocked From Using ‘Net Logo

federal judge in Los Angeles granted an injunction last Friday prevent-

ing The Walt Disney Co. from using a logo resembling a green traffic
light for its Go.com website. Disney was sued by Internet search engine
GoTo.com in February — GoTo.com claimed it had been using a similar
logo since late 1997. Disney said it will seek a stay of the injunction, and the
case is headed to trial in March. Go.com, which has used a traffic light logo
since its launch last year, features audio streaming of Radio Disney and
ABC Radio programming.

CBS/King World Merger Approved

t was months in the making, and it took a third special meeting of King

World shareholders on Monday to approve a merger with CBS that will
give stockholders .81 of a share of CBS common stock for each share of
King World common stock. “The closing of this merger with King World
represents a significant step in our ongoing growth strategy,” said CBS
President/CEO Mel Karmazin. “Along with recent acquisitions in radio and
outdoor television stations and the Internet, this transaction helps us to
strengthen our diverse group of assets”

Other Company And Shareholder Actions

he board of directors for Baltimore-based Sinclair Broadcasting on Mon-

day approved a regular quarterly cash distribution equal to 2.91% of
the liquidation value of the 11.625% High Yield Trust Offered Preferred
Securities — or*HYTOPS” — of Sinclair Capital, a wholly owned subsid-
iary trust of Sinclair Broadcast Group. The distribution is payable on Dec.
15 to shareholders on record as of Dec. 1.

® Radio One netted $300 million last week after expenses from its class
A common stock offering, according to lead underwriter Credit Suisse First
Boston. The company sold 4.7 million shares, while shareholders sold an-
other 700,000 — all at $59.25 per share.

® Hispanic Broadcasting has filed documents with the Securities and
Exchange Commission to sell 2.3 million shares of class A common stock.
The issue closed at $83.69 Monday.

® Internet music company Launch Media began trading options under
the ticker symbol “NQL" on the American Stock Exchange on Monday. The
options have strike prices of $12.50, $15 and $17.50. The issue closed at
$19.06 Monday.

® Holders of Metromedia International's 7.25% cumulative preferred
stock as of Nov. 22 will receive 91 cents per share on Dec. 15. The com-
pany owns 17 radio stations in Eastern Europe.

Hispanic-Targeted Advertising
Reaches $1.7 Billion In 98

dvertisers are giving more consideration to multicultural media when

making their buys. According to a study conducted for New America
Strategies Group and Mediaweek magazine, multiculturally focused media
revenues were $3.6 billion last year, more than twice the $1.7 billion spent
in 1993. African Americans were the second-most-targeted minority group
after Hispanics, and in both cases radio and magazines were the primary
ad vehicles. Asian/Pacific Islanders were the third-most-targeted group,
and print media was more often the medium, according to the Miami-based
Teller Groups, which conducted the survey. Despite the growth, muiticultural
spending is just a fraction of the estimated $200 billion-plus spent annually
on advertising.

FCC Actions

he FCC last week flagged Steven Dinetz’s new radio group, Next Me-

dia, for its purchase of WFGO-FM & WJET-FM/Erie, PA from Jet
Broadcasting. Earlier this year Dinetz re-entered radio ownership when
NextMedia bought four other stations in the Erie market for $15 million.
The combination of Jet's stations with Dinetz’s WFNN-AM, WLKK-AM,
WRKT-FM & WRTS-FM/Erie would give NextMedia about 55% of the ad
revenue in the market, according to BIA estimates. The FCC generally
looks at deals that would give one company control of over 40% of the ad
revenue in a market.

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago One Week Ago 11/05/99  One Year Ago One Week Ago
Radio Index 21249  413.67 41015 +94.68% +.86%
Dow Industrials  9159.55 10,769.32 10,704.48 +17.57% +.61%
S&P 500 1163.55 1396.06 1370.23  +19.98% +1.89%
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It’s a smile you feel. “YES!” You've just seen the advances from Arbitron and they
confirm what you already knew. Your decision to get a new research partner — one
who really understood what it took to win — has paid off big time. You prepared,
while others were sleeping. And the sound advice they gave your team in that
preparation made all the difference. |

Life is good.

FIND OUT A LITTLE ABOUT US AT NO OBLIGATION.

Just tell us you’d like some free information about our firm
and our research, the way we work, and how we’ve helped clients,
and we’d be glad to send it — with no strings attached. Then, you decide
if you'd like to consider working with us when you're ready.

You can either call us at 719.540.0100 or e-mail us at information@moyes.com
Your request for information will be treated with confidence.

E R gé%%‘; . e
Mike Shepard Don Gilmore
Senior VP President Executive VP

Moyes Research & Strategy

AMERICA'S LEADING MARKET WARFARE STRATEG[STSA’

205 EAsT CHEYENNE MOUNTAIN BLVD.
COLORADO SPRINGSs, CO 80906

719.540.0100

www.americanradiohistorv.com
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DEAL OF THE WEEK 1999 DEALS TO DATE
Dollars To Date:  $27,342,857,614
(Last Year: $8 467, 9494 15)
* KWBE-AM/Beatrice, NE and ) ]
KLIN-AM, KEZG-FM, KFGE-Fa | DOllars This Week:  $22,600,000
& KKUL-FM/Lincoin,NE . .
$12 million Stations Traded This Year: 1,630
. S (Last Year: 1,859)
Stations Traded This Week: 14
: (Last Year: 15)
_______ e e L
TRANSACTIONS

TRANSACTIONS AT A GLANC

° KESE-AM/Bentonville (Fayetteville), AR $100,000

® KDYS-AM, KVOL-AM & KSMB-FM/Lafayette and KVOL-FM/
Opelousas (Lafayette), LA $8.5 million

* KKEN-AM & FM/Duncan, KXCA-AM/Lawton and KRPT-FM/
Anadarko (Lawton), OK $2 million

Triad Adds Nebraska Cluster For $12 Million

[ Five-station deal highlights slow week for transactions

TR

"& bl S ,\.
s .Hﬁ” Ht B ST e v sl *

KWBE-AM/Beatrice,
KLIN-AM, KEZG-FM &
KKUL-FM/Lincoln and
KFGE-FM/Milford
(Lincoln), NE

PRICE: $12 million

TERMS: Asset sale for cash
BUYER: Triad Broadcasting Co.
Inc., headed by President David
Benjamin. It owns 16 other stations.
Phone: (831) 655-6350

SELLER: Warner Enterprises,
headed by PresidentJamesWarner.
Phone: (402) 475-4567
FREQUENCY: 1450 kHz; 1400 kHz;
107.3 MHz; 105.3 MHz; 98.1 MHz
POWER: 530 watts; 670 watts;
100kw at 600 feet; 3kw at 72 feet:;
100kw at 981 feet

FORMAT: AC; News/Talk; AC; Old-
ies, Country

BROKER: Larry Patrick of Patrick
Communications

COMMENT: These stations were
sold through a third party, accountant
James Haber, who is still holding two
otherWarner properties — KRLN-AM
& KSTY-FM/Canon City, CO.
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KESE-AM/BentonvnIIe
(Fayetteville)

PRICE: $100,000

TERMS: Asset sale for cash
BUYER: Butler Broadcasting Co.
LLC, headed by Chairman Thomas
Embrescia. He owns five other sta-
tions. Phone: (216) 687-6190
SELLER: Lerita Huff. Phone: (501)
273-9039

FREQUENCY: 1190 kHz

POWER: 2,500 watts

FORMAT: Adult Standards

?% Ry R
?'\.

e

KDYS-AM, KVOL-AM &
KSMB-FM/Lafayette and
KVOL-FM/Opelousas
(Lafayette)

PRICE: $8.5 million

TERMS: Asset sale for cash
BUYER: Citadel Communications
Corp., headed by CEO Larry Wil-
son. It owns 166 stations, including
KNEK-AM & FM, KFXZ-FM & KRRQ-
FM/Lafayette. Phone: (702) 804-5200

SELLER: KTBT Radio, headed by
John Spain. Phone: (225) 922-4540
FREQUENCY: 1520 kHz; 1330 kHz;
94.5 MHz; 105.9 MHz

POWER: 10kw day/500 watts night;
5kw day/1kw night; 100kw at 1,150
feet; 3.4kw at 431 feet

FORMAT: Childrens; Talk/Sports;
CHR/Pop; Talk/Sports

BROKER: Michael Bergner of
Bergner & Co.

KKEN-AM & FM/
Duncan, KXCA-AM/
Lawton and KRPT-FM/
Anadarko (Lawton)

PRICE: $2 million

TERMS: Asset sale for cash
BUYER: Friends Communications
Inc., headed by President Bob Elliot.
It owns three other stations. Phone:
(517) 265-1000

SELLER: Monroe-Stephens Broad-
casting Inc., headed by President
Stanton Nelson. Phone: (405) 247-
6682

FREQUENCY: 1350 kHz;
MHz; 1380 kHz; 103.7 MHz

102.3

POWER:

279 feet

EARNINGS

ket perform” rating.

180 watts day/70 watts
night; 3kw at 328 feet; 1kw; 75kw at

FORMAT: Sports; Country; Sports;

Country
BROKER: The Connelly Co.

Radio Unica Q3 Revenue Jumps 60%
W DG Systems has 4th straight qir. of positive cash flow

J ust a month after a successful IPO, Radio Unica (Nasdag: UNCA) last
week reported a 60% increase in third-quarter revenues, up to $4.7
mitlion from $3 million fast year. EBITDA rose to a loss of $3.2 million from
aloss of $3.7 million. The net loss for the quarter was $27.8 million ($1.33
per share) - which includes a one-time noncash stock option compensa-
tion charge of $19.6 million — vs. a net loss of $6.1 million (29 cents) last
Q3. Year to date, revenues grew 73%, from $6.4 millionto $11.1 million.The
net loss for the nine-month period grew from $16.6 million (94 cents) to
$47.1 million ($2.25). That figure includes a $2 million payment to terminate
an LMA for KYCA-AM/L A, as well as the $19.6 million charge. Radio Unica
compieted its IPO in October, selling 6.84 million common shares at $16
each; net proceeds were about $98.7 miliion. Wall Street embraced the
resuits, with Salomon Smith Barney analyst Paul Sweeney on Monday
giving the issue an “outperform” rating in his first recommendation, while
Donaldson, Lufkin & Jenrette analyst Geoffrey Jones on Tuesday added
the Spanish-language radio network to his monitoring portfotio with a“mar-

Continued on Page 8
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M TalkpS);uhon for FREE!

OR FM TALK?

® We now know that you can take your FM station talk

entirely based on syndication.

® There is no longer

a financial barrier.

° Call us und we'll
ou launch your

Be the'first one in your market to call

FISHER

ENTERTAINMENT
831-420-1400 ext.11

www.fisherentertainment.com
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Experience. Stability. Vision.

And Dexter Douglas.

Place a phone call to WNNX in Atlanta, and you'll
probably be greeted by Dexter Douglas. Tune in to the
station, and chances are just as good that you'll hear him
on the air.

Dexter feels right at home doing guest shots with the
99X morning team. He also fills in for vacationing air
personalities and does drop-ins for station promos. In
fact, Dexter seizes every available opportunity, which is
characteristic of nearly
all the people who are
building their careers j
at Susquehanna. {

Says Dexter, ;

4

“I work with a lot of
creative people, and
I am amazed at

the result of

their talent.”

Make a Beagia
Sound Career Choice!

With operations in major markets across the USA,

Susquehanna offers a number of employment options.

For more information about radio career opportunities,

call our Human Resources Department at (717) 852-2132.

Dexter ouglas

Receptionist
WNNX, Atlanta

Photography by Deborah Celecia, Inc.

SUSQUEHANNA
140 East Market Street ® York, PA 17401

RADIO CORP. (717) 852-2132 B Fax (717) 771-1436

A subsidiary of Susquehanna Pfaltzgraff Co.

|

www.americanradiohistorv.com
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EAR”I”GS Continued from Page 6

M Satellite Radio (Nasdaq: SKYC) reported a Q3 operating loss of
$9.4 million and a net loss of $17.4 million, or $2.60 per share, com-
. paredto an operating loss of $3.9 million and a net {oss of $3.9 million, or 58
cents per share, for Q3 1998. The Washington, DC-based operation said
the net loss for the quarter, which ended Sept. 30, was due to a one-time
$5.5 million charge related to debt recapitalization activities. IBES analysts
had estimated XM's Q3 loss at $1.04 per share, but did not consider the
one-time charge in that forecast. During the quarter XM completed a $250
million financing deal with GM, Clear Channel, DIRECTV Inc.and a private
investment group. Also during the quarter American Mobile Satellite Corpo-
ration (Nasdaq: SKYC) finalized its purchase of a controlling interest in XM.
In October, after the quarter had ended, XM successfully completed an IPO
of 10.2 million shares priced at $12. That raised a total of $114.2 miffion,
raising to $445.0 million XM's fund-raising efforts since its inception.

ig City Radio Inc. (NYSE:YFM) reported its first-ever quarter of posi-

tive broadcast cash flow, with BCF of $421,000 in the third quarter.
Revenues were up 64%, to $6.6 million, compared to $4 million the previ-
ous year. Net loss for the quarter was $5.7 million, or 40 cents per share, up
36% from a net loss of $4.2 million, or 30 cents a share, the previous year.
The single analyst who predicted results for Big City expected the com-
pany to have a loss of 31 cents for the quarter, according to First Call. Just
weeks ago Big City announced that it was replacing its CEO and merging
with a Hispanic-oriented Internet company.

G Systems (Nasdaq: DGIT) reported that EBITDA rose to $517,000

in the third quarter, compared to a cash flow loss of $737,000 during
the same period last year. Consolidated revenues gained 35% in the quar-
ter, to $12.2 million from $9 miifion in '98. For the first three quarters of '99
EBITDA was $709,000, compared to negative cash flow of $953,000 last
year. Consolidated revenues increased 23% in the nine-month period, to
$35.8 million from $29 million. DG said it has identified $3 million in cost
savings resulting from last year's merger with Canadian communications
company Digital Courier International. With a loss of 8 cents per share, DG
came in under First Call's consensus estimate of an 11-cent loss.

lnterep National Radio Sales Inc. had $27.1 milfion in commission rev-
enue for the third quarter, up 9% from the previous year. Including rev-
enue from contract termination, New York-based Interep had Q3 revenues
of $29.7, up about 15% from the previous year. interep reported a net loss
for the quarter of $2.8 million, improving from the same quarter in 1998,
when Interep reported a net loss of $4.4 million.

Radio Business

Continued from Page 4

Engineers Disagree On FCC Antenna Proposal

roadcast engineerTom Osenkowsky says allowing directional AMs to use computers to perform “proof of perfor-

mance”tests to insure their antennas are working properly would save licensees money andreduce interference
tofield intensity measurements due to weather and environmental changes. For example, Osenkowsky said in com-
ments recently filed with the commission, in 1993 aWaterbury, CT station was cited after an FCC inspection showed
discrepancies in measurements. Those discrepancies, he said, were caused by snow and rain. In its comments,
Lawrence Behr Associates countered that computer modeling can't realistically factor in all the environmental effects
on a transmitter. Reply comments on the FCC proposal — which would reduce the number of proof-of-performance
tests — are due by Nov. 24.

USADR Pushing IBOC On Global Front

SA Digital Radio has been meeting in recent months with representatives from a number of countries interested

in an IBOC solution for digital radio, USADR President/CEO Bob Struble told R&R last week. Many of these
nations are experimenting with or have implemented the Eureka-147 L-band digital system, but those who have
implemented it are disappointed with stagnant sales of Eureka receivers, Struble added. He pointed out that since
IBOC and L-band occupy different bands, they could very easily coexist.

Disney May Buy Radio Outlets In Latin America

The Walt Disney Co. will eventually be looking at radio acquisitions as Disney seeks to build its brand in Latin
America, Laura Rama told R&R last week. Rama, VP/Marketing and Brand Development for Disney’s new Latin
American operation, said that while the Buenos Aires-based team won't do any Latin American radio deals in the next
six months, one of its short-term goals is to grow Disney’s Internet presence south of the border.

"Net Music Copyright Standard Ratified

The 130-plus members of the Secure Digital Music Initiative signed off last week on watermarking technology that
protects artists whose music is made available on the Internet for use with portable players such as the Diamond
Rio. The group also approved a licensing agreement for use of a trademark that indicates a unit is SDMt-compliant.
Several companies, including Diamond, say they will market SDMi-compliant players this holiday retail season.

Windows Media Use Outpacing RealNetworks

C onsumer use of Microsoft's Windows Media player rose 34% from September to October, according to a new
report by Reston, VA-based PC Data. Use of RealNetworks' streaming media player gained only 5%.Yahoo!
Broadcast (formerly broadcast.com) uses both players to stream audio for hundreds of radio stations on its site.
Meanwhile, Real says its new RealPlayer 7 has been downloaded 3 million times since it was released Nov. 8.

STy o o oD . - [

Salem

Continued from Page 4
revenue grew 21%, to $67.3 million
from $55.6 million, while BCF
climbed 17%, to $29.8 million from
$25.5 million.

Salem’s stock recovered slightly
on Friday (11/12), gaining 56 cents
to close at $20.06, but dropped again
to $19.50 on Monday and to $19.125
on Tuesday. =

Not Losing My Religion

A recent study by the National
Religious Broadcasters suggests that
Christian programming is on the rise.

According to the report, the num-
ber of domestic and international
AM, FM and shortwave radio sta-
tions carrying Christian programs in-
creased for the third straight year, to
1,731 from 1,616 in 1998. At 127,
Texas boasted the most such stations

this year, while North Carolina had
the largest increase, adding 15 sta-
tions for a total of 88.

The NRB attributes the expansion
to trends in society at large. “This
record growth is a sign that more
broadcasters and their audiences
value the Gospel,” said NRB Presi-
dent Brandt Gustavson. “People are
searching for God.”

NRB VP Michael Glenn says

people are searching for meaning in
a complex world whose media often
features disturbing messages.
“There’s a hungry world and an en-
vironment for answers to the ques-
tions out there,” he told R&R.

Radio consultant Holland Cooke
says, however, that it’s just one more
example of radio finding a niche in
the age of consolidation. “It seems like
an opportunity to be the only one of a

certain kind in a market,” he told
R&R, adding that many “third-tier”
Talk stations are switching to Reli-
gious formats to claim that niche.

Christian stations are also re-
sponding to the explosion in Chris-
tian music by programming new
music formats, Glenn said. Salem,
for example, targets youth audiences
with its “Christian Pirate Radio”
channel on OnePlace.com.

THE INDUSTRY’S NEWSPA

rronline.com

www.americanradiohistorv.com
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Singer, 22 Jacks
Comtributing Arté

RioPort is the leading force in the digital audio revolution. Asthe developer of
the world renowned Rio player, RioPort ncw offers a cutting-edge, secure digital
audio platform solution for bot7 consumers and partners. Working with highly
branded global distribution ard content gartners, www.rioport.com provides
easy access to the best music and word programming as a site offering digital
downloads, e-commerce, customizable des«top management tools, and RioPort
compatible playback devices.

To learn more about becoming a partner, contact RioPort at (310) 207-0427.

Your Site for Digital Audio,

Free Audio Software and Other

Things to Stick in Your Ear.

RIOPOIIRT

L0Mm
The World ia Liatening
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TO BUILD A FOLLOWING,
A BAND NEEDS 10 BE
TUNED IN 10 I1TS FANS.
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mp3radio.com”

THE SAME GOEs
FOR YOUR WEB sITE.

v mp3radio.com builds reach fgr radio station web sites like nothing else.
Listeners will visit — and keep coming back — for free MP3.com tunes, including songs
from the local artists in your market. mp3radio.com is customized to your format and
opens doors to all sorts of star-artist events. Always under your station's brand. Best of all,
the deal allows you to maintain control of your website and brand, while putting dollars in

your pocket. Interested? Call 404-979-7832 or e-mail josh.gertz@mp3radio.com.

---= for Radio and the Internet.

wWww americanradiohistorv com
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* ‘Net effect: Media usage ’vrising, Page 18
® Health care advertising by market, Page 14
~® A banner day for radio, Page 16

HEALTH CARE

Unlike previous Industry X-
Rays, this month’s subject is

"MMS Editor

jaxelrod@rroniine.com not a consumer product. Ad-

vertising health care is not as
simple a matter as creating demand for a product.
Instead, much of radio’s health

—{SALES]

R&R INDUSTRY X-RAY:

B Spending’s down, but diagnosis is difficult

“Advice is like snow; the softer it falls, the longer it
dwells upon, and the deeper it sinks into the mind.”

— Samuel Taylor Coleridge

and
Farther down the list, but still
matters of concern, are deductible

professionalism accuracy.

or copayment amounts and ease
in scheduling appointments with
doctors.

Since most health care provid-
ers purchase their image-based
advertising based on their own
agendas, maybe the way to
increase revenues in this sector is to target the services
that can be sold like consumer products. Specifically,
we could target elective procedures — like cosmetic
surgery or dental whitening — or treatment programs,

such as drug or alcohol rehabilitation programs or diet

care advertising comes from insur-
ance companies and managed-
care facilities, which become ex-
tremely active around the year-
end open enrollment periods.

Of the money spent advertising
health care in all media, how
much goes to radio?

— . programs.
You might also want to consider

Badin snending P"""e putting a health-oriented talk show

or two on one or more of vour
stations. In a Lewin Group poll,
70% of adults surveyed said they
listen to radio programs or watch

Because a great majority of Highest market
Americans have some form of Average
insurance (see graph, Page 16), most Lowest market

o TV programs about health and
37.6% pProg
21.9% medicine. Such a show would
17‘1.,/ provide an ideal platform for
1%

of those companies’ advertising is
aimed at maintaining an image
between those open-enrollment
periods. Since this type of advertis-
ing isn’t necessarily need-based, it 13.1%
can be fickle — and possibly that's
why the health care category is
down through first
months of '99.

Another possibility: Hospitals

the nine | *Through 9/30/99

+ 1999 YTD* health care category radio
growthrate:-1.1%

* 1999 YTD" overall radio growth rate:

¢ Health care as a percentage of total
radio expenditures, 1999 YTD*: 3.4%

Source: Miller, Kaplan, Arase & Co. LLP

sponsorship or advertising sales.

Speaking of sponsorships, op-
portunities abound for promotional
or NTR tie-ins. Plan a health fair or
organize some type of lifestyle
event that lends itself to health care
sponsorships. Athletic events are
particularly good at attracting
health care organizations (see graph,
Page 16).

are seeing their profit margins
dwindle. From 6.9% in fiscal 1998, those margins are
expected to fall to 3.6% by fiscal year 2001. Could
advertising budgets be among the first victims of belt-
tightening in the face of declining financial fortunes?

However, there’s a lot of money at stake —
Americans spent over $1.1 tridlion on health care last
year, and that figure is expected to grow to a
staggering $1.8 trillion next year!

If you're selling image-based advertising to a
health care provider, you should know the service
issues that are top-of-mind for consumers. According
to a Hewitt Associates study conducted this year, the
top concern of patients is their health plan’s inability to
resolve problems, followed by the plan’s timeliness,

If your music station has an
outdoor summer festival or concert, perhaps you
could strike up a sponsorship arrangement with a
local health care provider to provide medical services
at the event or to-team with other sponsors to create
and give away “summer fun survival packs” filled
with sunscreen and other useful products. And since
so many health care spending decisions are made by
businesses, you may wish to consider having a health
care provider sponsor some type of workplace
promotion or contest.

There’s no sure cure for the health care sector’s
current advertising doldrums, but maybe some of the
ideas here will inspire you to come up with vour own
prescription for profits.

www.americanradiohistorv.com
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HOW PANDA EXPRESS
BEGAME A RIGE-ING STAR

: W they will treat the business as their

own.” So says Peggy Cherng, President/CEQ of South
Pasadena, CA-based Panda Management. Run jointly with her
husband, Andrew, it's the parent company of Panda Express,
the country’s biggest Chinese fast food chain with 320
restaurants nationwide and in Japan, 4,000 employees and
over $200 million in annual sales.

“You need to focus on developing them so they can see
personal advancement,” Cherng explains. “Then they can
stretch themselves and reach their potential. Also, open

communication is very
important. Let people know
the key objectives you want
to accomplish each year

| THE ROADTo

% gﬁ gﬂej E E Egg and their roles. In
o = meetings, they can come
back with their suggestions,
concerns and objectives. People then feel they've been listened
to and have a voice in the company’s direction.”

Cherng adds, “You have to think about other people before
you think about yourself. If you can do that, you'll build mutual
trust. With mutual trust, you can set objectives together. People
know if you have good intentions.”

It's unusual for an American GEO to be so concerned for
employees’ feelings, but as a Chinese immigrant from Hong
Kong, Cherng thinks differently. She came to the U.S. for her
college education, eventually receiving a doctorate in electrical
engineering from the University of Missouri. That's where she
met Andrew, whom she married following graduation. The
couple settled in Southern California, where Peggy worked in
technical jobs at McDonnell Douglas and at Comtal-3M.

In 1973 Andrew and his father, master chef Ming Tsai
Cherng, opened Panda Inn, a gourmet restaurant featuring
Mandarin and Szechwan cuisine. Over the next nine years their
restaurant became very popular, and they decided to select
specific menu items and offer them as fast food. Peggy joined
the family business in 1982, and one year later the first Panda
Express was opened in the Glendale Galleria in Glendale, CA.

Today the business is so successful and growing so rapidly
that she anticipates the opening of its 400th unit in 2000. What
role does radio play? Peggy says, “Panda Express uses radio
for our restaurant grand openings. Radio remotes, in particular,
give tremendous energy and awareness. The combination of
the music — which adds festivity to the event — the radio
talent interacting with our customers and the prizes helps us to
accomplish our objectives.” '

What other advice does she offer? “We encourage each
manager to become a teacher so they can share their knowl-
edge. By doing it, they learn more. When you teach, you elevate
your understanding of those principles you're teaching.

“We also want to establish a caring culture. Caring for
everyone internally, for our customers and for the community.”
As a result, Panda Express donates to various organizations
such as the Child Abuse Prevention Council, the Cystic Fibrosis
Foundation and the United Way. It also contributes proceeds
from grand opening day sales to local charities in each
community it serves.

What's Peggy Cherng’s key to success? “As an immigrant,
you need to leverage all of your ability to establish yourself in
the land of hope.” Through hard work and dedication, she’s
succeeded ... as can you by taking her advice to heart.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road to Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.
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LONG BEFORE THEY WERE HEARD ON THE
REST OF THE PLANET, THEY WERE ON...

PEOPLE

- T Il lN woop
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RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

Medical/Dental Medical/Dental Medical/Dental Medical/Dental RADIo PUTs CHIRBPRACTOR
Services Insurance Services Insurance B Ac K I N B u s I N E s s

MEDIA ADVERTISING BY MARKET

W 1999 YTD Spending (Jan.-June 1999, in thousands of dollars)

Market Newspaper TV Newspaper 1 Market Newspaper TV Newspaper v

Albugquerque 00 2191 1161 1835  Minneapolis-St. Paul 5495 8009  383.4 70.6 SITUATION: Hall Chiropractic is located in Ottowa, KS, a city of

Atianta 00 34976 2267 1,087.0  Nashville 00 18189 4756 3895 11,000 people. The business was originally located in nearby

Baltimore 00 1,3535 4360 6681  New Orleans 00 8042 5240 4901 Ossawatomie, but owner Rory Hall moved it to Ottowa following

Boston 10560 24035 13759 3,0576  New York 100551  7.3495 69183  6,700.4 the response to his talk show on Country KOFO-AM/Ottowa.

Buffalo 0.0 203.5 3011 763.6 Norfolk 0.0 456.7 1211 300.2 OBJECTIVE: Hall had a very clear objective in marketing his

Charlotte 00 23166 76.8 3335 Oklahoma City 02 11452 127.7 407.2 chiropractic practice — to increase awareness of his establish-

Chicago 5,953.5 7,934.1 1,450.2 3,505.3 Orlando 0.0 1,694.4 169.6 567.6 ment in a new market, thus increasing business.

Cincinnati 04 14704 3841 4135 Philadelphia 33045 37646 22571 20118 ] 3 :

Cleveland 00 12794 6714 4934  Phoenix 12900  2.0463 20965 76456 gmg?g;#hszugxsgﬁgghgaf’l?r&”?ggrgﬁgsHZi/éh“CS?gn':rss oy

Columbus 01 13007 3010 258.1 Pittsburgh 00 25202 25698 2,308.3 e . , x

Dallas-Ft. Worth  2,036.7 34942 7583 20883  Portland 01 4975 1325 2993 called in with their health questions. The station ran 30-second

Denver 15950  1158.4 1838 2915  Providence 00 4229 6627 2548 promos for the show during the week.

Detroit 09 19477 0.0 1,861  Raleigh-Durham 08 11,0988 15.8 462.2 RESULTS: The Ottowa location of Hall Chiropractic opened on a

Grand Rapids 0.0 910.5 0.0 87.1 Sacramento 3897 13717 303.1 7345 part-time basis while Hall maintained the other store in

Greenshoro 0.0 10806 94.3 196.8 Sait Lake City 0.4 456.2 5.1 124.4 Ossowatomie. However, the True Health program brought in a

Greenville-Spartanburg 0.0 559.6 163.3 133.1 San Antonio 0.0 1,126.3 96.6 4194 substantial amount of business; enough that Hall closed the

Harrisburg 0.0 462.0 227 306.6 San Diego 5214  1,669.2 463.6 775.6 Ossowatomie location and kept the Ottowa location open six

Hartford 700.6 743.5 11,0501 659.4 San Francisco 2,429.1 3,8494 12807 1,636.6 days a week, catering to the influx of new patients.

Houston 0.9 2,562.8 "150.5 1,3478 Ssattiz 34.0 1,586.8 344.5 190.8

indianapolis 00 15883 94.8 1836 St Louis 0.0 986.3 4888 450.7 T T Av -

Kansas City 0.0 25387 572.6 366.0, ~Tampa-St. Petersburg - 0.0 1,992.1 480.3 997.7 i BAB TUUI_BUX ——

Los Angeles 79389 78677 28192 42341 Washington, DC 980.9 20961 10638  1,133.8 — e ——

Louisville 0.0 26284 627 1747  WestPalmBeach 1,2644 7031 1248 3515 More marketing information and resources from the RAB

Memphis . 622. 1, 209.7  Wilk re-Scran . 2.4 . 17.7

FA 1. Lol 505 SR 12084 ;ogi.& wes tam Swaen_ 00 8 —— eI ACA RO N =S R OERAGHD p

Mivlwaukee 0.0 1159 4 '341'.9 ’ 556.2 Total Top 50 43,496.3 956258 34,0436 47468.1 Ofthose respondents.to the 1998 Stanford survey who had utlhzgd
' ) . chiropractic services in the previous year, 36% had used themiin

Source: Competitive Media Reporting addition to traditional medical treatments. However, 4% had used

chiropractic services in place of traditional medicine. (American
MEDICAL & DENTAL SERVICES
INSTANT BACKGROUND — HEALTH CARE PLANS & INSURANCE

——— ' A 1998 study found that about 41% of women and 39% of men

30 ) 4000 ?l have used some form of alternative health care. Types of
: e & {g el il treatment most often used: chiropractic (15.7%); lifestyle & diet
25 (8.0%); exercise & movement (7.2%) and relaxation techniques
20 s - & & ' - w (6.9%). (Journal of the American Medical Association, 1999)
e, P & > * * o9 RAB CATEGORY FILES
S s 15 @ Newspapers L * 'S “Lawmakers and doctors alike want to learn about alternative
8 £ 10 @ Spot Tetevison approaches [to healthcare] largely because patients are already

- A _AB- using them without waiting around for scientific clearance. Studies
5 n—8 —a 1\.ﬂ/- ¢ _—m—u . m suggest that about fourin 10 patients use some form of alternative
=3 treatment, most of it unproven, spending billions of dollars each

year out of their own wallets.” (Dallas Morning News, 1999)

0 4 b+ ot LN s B g g | g
laniEehiaT Apr May Jun Jul Aug SeP Oct Nov Dec Jan Feb Mar Apr May Jun For more information, call RAB's Member Service HelpLine at (800) 232-
3131 or log on to RadioLink at www.rab.com.

“The moment David hits the air, the phone . ¥ 64 -
tree is lit. Get him now before your = . on Llne

competition does! o o'DELL v Tonight!"

WGN/Chicago

EXPLORING POP CULTURE
AND HIGH-TECH

DAVID LAWRENCE

THE THOUGHTS, FEARS AND DESIRES OF THE
INTERNET GENERATION
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AFFILIATE INFORMATION I -800-387-2366
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Why on earth would you
let one research it-

You need quality callout information to make the right
airplay and rotation decisions for your radio station. If
you're relying on out-of-house callout for answers, you

might find yourself lulled into a false sense of security.

After all, how can anyone outside your market possibly
relate to your audience, or adhere to your screening and

recruiting parameters, week after week?

They can’t. That’s why your programming originates
locally, why you schedule your music in-house, and also,

why you should consider seizing control of your weekly

callout research, and deploying it in-house as well.

Nobody pays attention to detail or cares about the
success of your station as much as your own staff.
And ComQuest Callout makes it easy to produce
reliable, accurate callout music and perceptual results,
week after week. With the control and flexibility

you can only enjoy with in-house callout.

ComQuest is a turnkey hassle-free system we install at
your station. Thanks to Interactive Voice Response
technology, you'll realize efficiency gains that make
ComQuest less costly than manual in-house callout,
and less than half as much as out-of-house callout.

Phone, fax or e-mail today for a free proposal.

Interactive In-house Callout Research
www.callout.com

619-659-3600
24-hour Demo: 619-659-3800

Seize control of your callout!

www.americanradiohistorv.com


www.americanradiohistory.com

16 ® R&R November 19, 1999

management « marketing « sales

WHO’S PROVIDING THE HEALTH CARE?

Which organizations should you be targeting for advertising dollars? By a good margin, HMOs
have taken over as the dominant type of health insurance plan. Here’s a breakout:

PPO 20.1% 29.6% HMO HELP HMOS TARGET THEIR CUSTOMERS!
HMOs are often eager to get involved in
o lifestyle-oriented events, especially when
I T e ——— 2 1% Access Med Plus  they involve physical activity. You may wish
Medicare \""} 321']/:/‘;Vlr2('1|||:::¥1 to develop promotions and events around
15.9% T some of these activities that are favorites of
S 13.5%
14.7% None HMO users:
Traditional
(s==tany(netos) Activity Index
You may be surprised to learn that HMO usage Basketball 129
actually increases as household income increases: Skiing/Snowboardin 1116
Income Index == -
$15K-$19.9K|__476 L0 il
$20K-$24.9K 182 Tennis 110
= e
$25K-$29.9K mm— 50 -
$30K-$34.9K j93 Bowling 110
S35K-539. 0K | e 102 Weightlifting 110
$40K-$44.9K j101 =
$45K-$49.9K | _ —105 Inline/Roller Skatin ]109
$50K-$74.9K ji14
$75K-$99.9K j118
$100K-$149.9K e 119

Source: Scarborough 1999 Release 1 survey

FINGER-CLICKIN’
GOOD!

A WEBSITE SIGHT UNSEEN ... UNTIL NOW!

While surfing the ‘Net, a strange thing caught our
attention on the Detroit Free Press” “TV & Radio”
page. It was a banner ad, but unlike any banner ad
we’d seen before. It was for a radio station!
Maybe there have been others, but this banner
ad redirecting web surfers to WRIF/Detroit’s
website was the first we've seen, prompting the
question, ”Why haven’t there been others?”

Detroid!!?
What would you
____REAILL l_hkn._

Even as we try to sell advertisers on 1 the merits of
ad space on our own websites, we’ve been surpris-
ingly lax at using the medium to advertise ourselves.

WRIF entices viewers to its site with a chance to
not only enter its thousand-dollar contest, but also
to double their winnings by registering on the page.
Smart thinking — not only does it offer something
of value, it also offers an incentive to sign up for
the station’s marketing database.

As you're finalizing your budgets for 2000, it
might be worth the added investment to target your
Internet-active listeners. Think about it!

What makes your website “finger-clickin' good”? E-mail a short explanation and/
or screen shot along with an active URL to MMS Editor Jeff Axeirod at
Jjaxelrod@rronline.com with “FCG Site” in the subject line.

Dec. 19-25 Christmas Week

® — @ @

December 19-25

22

23

2 ®—

Underdog Day Games Day Chaos Day International Arbor Day Fools Day Christmas Fve Christmas o
National Oatmeal Muffin Chinese feast of Look At The Bright Side|  National Date Nut Bread Metric Conversion Day National Egg Nog Day National Pumpkin Pie
Day winter solstice Day Day Transistor invented National Roof-Qver- Day

The Music Man Psychic Uri Geller born
premieres (1957) (1946)

First radio broadcast of (1947} Your-Head Day Sir Isaac Newton born
a boxing match (1920) (1642)

National French Fried
Shrimp Day

Russian dictator Joseph
Stalin born (1879)

© Build your listener database.
Own it 100%

O Target precisely, with E-Mail messages
® Improve responsiveness

o Simplify commmunication process
plus save time and dollars J

C - Mad DuecTor
FROM RDG

\

To find out more, contact MJI Interactive;
(212) 896-5233 or EMD@MJI.com

E-Mail Director from RDG - built precisely for the needs of radio. Now serving over 100 radio stations and their listeners.

www.americanradiohistorv.com
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Lithographed On Heavy Gloss Stock

* REQUEST FREE

CATALOG AND SAMPLES!
e B/W - 3x10’s

o —— 500 — S80.00
~oay ' 1000 — S108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

# PRICES INCLUDE
TYPESETTIMG & FREIGHT

“* FAST PROCESSING

+ OTHER SIZES & COLOR
PRINTS AVAHLABLE

PICTURES
~ 1867 E. Florida St. = Dept. 3.
Springfieid, MO 65803

(417) 869-3456 FAX (417) 869-9185
hitp://www.abcpictures.com

- Special Event Planners
o~ Media Hype Typ:s

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free: :
U.S. 1-800-231-2417 PLASTIC
Canada 1-800-847-5616 BANIERS
(713) 507-4295 FAX

| .| ¥ (EN

EventTape® * FIashBégs"'

BunchaBAI\Il\lERS"‘ ° Ponchos

i Bumpersglckers a3

6209 Constitution Drive » Fort Wayne, IN 46804
Fax: (219) 436-6739 » www.lirstilash.com

1-800-21-FLASH

Registration

and

Contest Boxes %

SAVE MONEY!
USE YOUR STICKER
ON A'BLANK BOX.

Our blank Registration Boxes are perfect for
contests. They will enable you to build your
mailing list and determine demographics
from the entries received. All boxes are
made of sturdy, white corrugated board.

- CHOOSE FROM 2 POPULAR SIZES:
SLULARGE 1w 137 d, 15"h e SMALL 87w 107,17

)IALL THE SAME LOW PRICE!

. }1-24BOXES  4.95
\ ( OUR " 125-49 BOXES  4.25
l S

TICKER | 150.99 BOXES ~ 3.95
HERE | 100-249 BOXES 3.75
250+ BOXES  3.50

I,

&

Call for our FREE 52 page catalog!
100s OF PROMOTIONAL IDEAS!

[ADOBE[GRARHICS]SIDESIGN

1-800-726-9683
NEW YORK - TUCSON - DENVER

want to
increase TSL?

www.linkscreen.com

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

call mahlon moore @ 808.739.2662

www.americanradiohistorv.com

INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212, FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330) 273-3200, EXT.137.

TRAVELER

Cash Cube
Mcnzy Machine

! A

A | - NC SET UP

PUSH IT _

ANYV/HERE e A
| A FITS

A ! THROUGH

ANY 35°
FITS EASIY
INTO VAN EEORAY

OR PICKLP

The Most Portable Money Machine Ever!

Call Toll-Free 1-800-747-1144 (U.S. only)
Local (309) 755-5021 or Fax (309) 755-1684 for more information

FUN INDUSTRIES E-mail: fun@netexpress.net

FAX (309)155-1684

PRODUCT
- SHOWCASE

Call Dawn Garrett

A

] —

THe INCUSTRY'S NEWSPAPER

310-788-1622
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INNOVATION

STATION

DON'T JUST PLAY IT: STREAM

IT, PROMOTE IT, SELL IT!

.! ng Cohen So y(.)ur radi(.) station has a

website. The site probably has
jock bios, your air schedule, online versions of on-
air promos — maybe even some live feeds. But other
than a chance to see the “face behind the voice” or
sign up for a weekly or monthly e-mail newsletter,
why would a listener want to pay frequent visits to
“YourStation.com”? And other than keeping up with
the W- or K-Joneses, what's in it for you?

Hosting a website is not cheap — and it's not likely
to get any cheaper. Sure, you can probably generate
some revenues from ad sales, assuming your sales
force gets behind the concept. Certainly your audience
increases when listeners can make contact with your
station from their desks, or from across the country.
Yes, it simplifies some data-gathering activities for you
to have a site. But isn’t there something more tangible
you can do to justify the overhead of maintaining a
website?

Here’s an idea: Use your site to promote and sell
the music you play. You reap incremental income from
driving CD sales of the songs that led web surfers to
your site to begin with. The record companies sell more
product, and consumers bond even more closely with
their favorite station. It's a win-win-win!

The retailing opportunity for radio on the web is
significant and many-pronged. Your selling options
range from do-it-yourself to completely hands-free,
with various revenue-generating scenarios to match.
For example, you could pursue one of these:

* Affiliate with an online retailer, such as CONOW
or Amazon.com, to pay you a referral fee and /or com-
mission on sales from customers you drive to its site.
No muss, no fuss. Also no ongoing benefit to you from
turning listeners into buyers.

* Find a retailer in your area with an established
website and link to them for fulfillment. This option
also has the advantage of giving you offline branding
opportunities: You drive traffic to stores, and when lis-

teners get there, they find your brand-
ing on counter cards, sales receipts, post-
ers and shopping bag inserts.

* Partner with a local retailer to sell
CDs via your site, theirs or a combina-
tion of the two. In this scenario you play a greater
role in the relationship and should request a greater
piece of the pie.

* Buy a lot of CDs, offer them for sale on your site,
and ship them out when they’re ordered. For a more
streamlined approach, let a local distributor handle
fulfillment for you.

Besides the e-commerce music giants, online CD
sales are also the domain of such players as Spinner
and Rolling Stone Radio. These guys have recognized
the power of contextual e-commerce. The ability to
impulse buy at the point of exposure is incredibly se-
ductive to the ever-growing hordes of online shoppers.
You are creating the market for new music — why not
capitalize on it? Think of it as revenue that’s rightfully
yours, and go get it.

Stations are already using their sites to sell their
own branded apparel — T-shirts, hats and other “sta-
tion crap,” as KYSR-FM (Star 98.7)/ Los Angeles calls
it. But really, how many coffee mugs, baseball caps and
sports bottles do listeners really need, compared to
their proven musical needs?

If they love you enough to visit you, they’re natu-
ral on-site shoppers. They trust you to provide them
with their music. Why not give them what they want?

And as your online space matures, you will find
yourself selling the music you play as Windows Me-
dia or Liquid Audio downloads. This promises to be a
major revenue stream, and you are uniquely posi-
tioned to fully exploit it.

What's next? Lots of exciting opportunities! But you
need to start taking advantage of what's out there now
while speeding up your learning curve. It's a great
time to experiment; the rules have yet to be written.
Just do it!

Ted Cohen is a 25-year veteran of the music industry and has
served in senior management positions for Warner Bros.
Records and Philips Media. Currently he is heading up an in-
dependent new media consulting operation, DMN Consuiting/
Webnoize. He recently served as Chairman of the Webnoize
'99 New Media Conference.

REPORT: ONLINE USAGE NOT
CANNIBALIZING OTHER MEDIA

3}' RDI' Wiymfs By 2003 Americans will spend just under

10 hours a day consuming various forms
R&R Editor In Chief of media. That's a half hour more than
ronr@rroniine.com they spent in 1998 — and the increase
can be attributed almost entirely to Internet usage.

But according to the annual Veronis, Suhler & Associates Communi-
cations Industry Forecast, online usage will actually stimulate media
usage and spur additional spending on books, recorded music, TV and
business publishing.

Traditional media companies are quickly looking for alliances with
online companies and web portals, and those relationships will pay off
generously for radio and TV broadcasters over the next few years.
Spending on consumer media will rise from $118 billion in 1998 to $175
billion in 2003 — that's an 8.2% annual growth rate.

Spending in all communications, of which consumer media is only
cne segment, will rise from $461 billion to $663 billion during the same
five-year period. That means that within a few years Americans will be
spending more on media than they will on food.

When it comes to the Internet, the growth stats are astounding. Per
capita use of the Internet jumped from 28 hours annually in 1997 to 74
Fours last year and is forecast to hit 192 hours by 2003 (that's 3 1/2
hours a week for every man, woman and child). Compare that to the
average 1,610 hours we'll be watching TV or the 992 hours we'll tune in
to the radio on an annual basis in 2003.

Here's how the media will benefit from the tremendous growth of the
Internet:

* Industries that provide business information online have exploded.
Froduction efficiency has also improved dramatically, reducing the excess
inventory that has traditionally created a cyclical drag on the economy.
With this threat of a drag reduced, media spending has been stimulated.

* The Internet has become an important advertising medium in its
own right. It accounted for $1.9 billion in 1998 and will reach $8.2 billion
in 2003. And as the radio industry knows, the Internet industries spend
fots of money on traditionat media.

* The Internet has become a potent sales channel. Online book sales
will soar from $687 million in 1998 to $2.7 billion in 2003. Simitar gains
will be seen by the recorded music, computer games and business
information segments.

* Traditional media will be increasingly available on the Internet.
Already newspapers, magazines, radio stations and even TV stations are
available by way of the web. Broadband connections will make it even
easier for consumers to access these media.

¢ The Internet will become a major timesaver. Americans are spending
less time shopping at brick-and-mortar stores, consulting maps, tatking
on the phone or searching for information. That ieaves more time for
leisure activities, including traditional media use. Thus, by 2003, average
Americans will be spending 43 more hours with traditional media than
they did last year.

hear. here._

reach more listeners.
increase market share.

generate revenues.

Unlimited Bandwidth - nlimited Streams

contact: Affiliate Relations Department
888.643.6782 e sales@webradio.com

www.webradio.com

www.americanradiohistorv.com
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MapMAKER™ is a mark of The Arbitron Company.

Show Retailers How You Deliver Their Custorers

Deliver the listeners your customer cares about most — those who live, work and commute -
near the reta’ler’s store. MapMAKER®" is retail mapping software that illustrates how
your station delivers listeners where the retailer has customers.

Use MapMAKER to:

1) Pinpoint where your station does best

2) Find the retailers in those neighborhoods

3) Rank the stations in the retailer’s trade area (you already know you do well there!)

4) Map how your station delivers listeners where the retailer has customers
MapMAKER has never been better! The first thing you will notice about the new
MapMAKER is the way it looks. It's 722ch easier to use! Plus the printed reports are
totally redesigned to make you look good with your customer. You can run combos for
every report. You can map the residential zip codes of listeners a7d their workplace zips

t00. Now retailers can see where their customers /ive and work and how your station
can reach those consumers!

To learn more about how you can become a valuable resource to your retail clients,
contact your Arbitron representative today.

ARBITROIN

A Ceridian Company

www americanradiohistorv. com

www.arbitron.com
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Phil Hendrie is the Reason We Call Talent...

Talent!

1 1en Zé-od
0 s 2856

on KFl, Los Angeles

The Phil Hendrie Show

Now nationally syndicated and may still be available in your market.
Monday-Friday 10pm-1am, Eastern

For more information call Peter Tripi, Afflliate Marketing Manager 212-445-3922

www.americanra diohistorv com
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Cluque Set As PD
At KCXX/Riverside

All Pro Broadcasting’s Alter-
native KCXX/Riverside-San

7 Bernardino has
appointed Kelli
{ Cluque PD. She
replaces Dwight
Arnold, who ex-
ited Nov. 5. Most
recently PD of
§ Active Rock
KNCN/Corpus
Christi, TX.
Cluque starts her
new job in mid-
December.

“Kelli was the perfect fit for
KCXX’s needs,” states GM Bill
McNulty. “She’s from this market,
so she knows the station, the com-
petition and the potential. I was
overwhelmed by her enthusiasm
and ‘can do’ attitude. Her people
skills, business perspective, con-
cepts for imaging and programming
strategies ideally suit what we need
at KCXX. Additionally, she has a
strong background in research and
has worked with our Asst. PD, John
DeSantis, and evening jock, Jack
Broady, before”

In addition to KNCN, Cluque
has worked in the programming
department at Alternative XHRM/
San Diego.

Cluque

Mega

Continued from Page 3

+ Rafael Grullon has relocated
from the City of Brotherly Love to
assume GM/Market Manager du-
ties for Mega’s Boston stations. In
his new post he’ll oversee WAMG-
AM, WBPS-AM & WLLH-AM.

» Former Boston GM Maria
Elena Verdugo has been named
GM/Market Manager for the
company’s WBZS-AM, WINX-
AM, WKDL-AM, WKDV-AM &
WZHF-AM/Washington. She re-
places Tony Guernica, who is no
longer with the company.

The G Stands For Gold |

Warren G’s hit single “l Want It All” took just four weeks to garner cer-
tifiea gold status. Reveling in the return of the G-Funk era are (I-r) BMG
Marketing Coordinator Laura Lynn ingram and Marketing Mgr./N.Y. John I
Conway; Warren G, and BMG Sr. Dir. of National Singles Cary Fagan,
Dir. Label Liaison Patty Schreiber, Sales Mgr./N.Y. Larry Felstein and
VP/Field Operations Bob Morelli.

Abrams Appointed KCPX/Salt Lake PD

Keith Abrams has joined Trumper Communications’ KCPX-FM/Salt
Lake City, which has aired an all-’70s format since late March. He re-
places Paul Wilson, who will return to day-to-day duties as full-time PD '
of AC sister KOSY-FM. Abrams most recently served as PD of KBSG-
AM & FM/Seattle-Tacoma. |

When asked why he decided to accept the position, Abrams told R&R, \
“The need for a job and an income was an impetus. Seriously, I like KCPX
because of its presentation and the heritage calls, and because 1 finally
get to play the great music I grew up with.” I

|
|

Abrams’ programming background involves traditional Oldies outlets.
Before joining KBSG, he served as PD of WWMG-FM/Greensboro. “T’ll
be able to take the great things I did in the other markets and apply them
here,” ke said.

When asked why a station that’s been known to segue from Neil
Diamond’s “Shiloh” into Aerosmith’s “Dream On” has become so suc- |
cessful in Northern Utah, Abrams explained, “The appeal is /ion they are
doing it. A lot of Top 40 AM’ers died in the early 70s, but KCPX was
the continuous station of record through the decade. FM penetration didn’t
kick in until the early *80s, so the shared listening experience lasted longer |
than in just about every other market. You’d be hard-pressed to find Lobo ’
and Gerry Rafferty testing in another market.”

Burlrs HBA Sr Dlr /Nat’l Hock Promo

RAB Board Elects Four New Vice Presidents

he Radio Advertising Bureau has elected four new VPs:
* Renee Cassis rises to VP/Corporate Marketing. She had been Direc-
tor/Corporate Marketing since January.
* National Marketing Associate Wendy Frech becomes VP/National
Marketing. She had held her most recent post since 1996.
« Millicent James and Dolores Nolan step up asVPs/Stations. James
had been Regional Director/Stations for six years, Nolan for eight.
All are based in New York except James, who works out of Dallas. The
VPs were elected at the RAB’s semiannual board meeting in Dallas last
week.

GetMusic Gets Smallens As EVP/Prog. & Content

G etMusic, the online joint venture between BMG Entertainment and
the Universal Music Group, has named Sandy Smallens Exec.VP/
Programming & Content. Based in New York, he reports to GetMusic Presi-
dent/CEO Andrew Nibley.

“In Sandy we are gaining an Internet veteran and music industry profes-
sional whose knowledge and leadership ability ensure that GetMusic will
establish itself as the premier entertainment and e-commerce businessin
the very near future!’ Nibley said. “He understands the significance of bring-
ing artists and their fans closer together online, and | could not be more
delighted that he is joining our team.”

Smallens was most recently Sr. VP/Programming at SonicNet. He joined
Prodigy in 1996 as VP/GM-Content and between 1993-96 was Sr. Direc-
tor/Multimedia for Atlantic Records. He also was a member of the band Too
Much Joy.

Smith Segues To BP Broadcast Div. As Mktg. Mgr.

S hawn Smith has joined Broadcast Programming’s Broadcast Divi-
sion as Marketing Manager, effective Dec. 6. Smith will create, coordi-
nate and execute marketing, promotion and advertising of BP's syndicated
radio personality shows, including Delilah and Neon Nights With Lia.

Smith most recently worked inVancouver for Rogers Broadcasting Lim-
ited, where for four years he was responsible for the syndicated programs
Rhona at Nightand Lovers and Other Strangers. He also spent six years in
programming at CHUM Ltd.

“Shawn really understands the radio business from the network side;”
said BP Director/Broadcast Division Jim LaMarca. "He has programmed,
sold and knows how to market. His philosophy of business puts the cus-
tomer first, and that is the Broadcast Programming way”

RCA Records has named Bill
Burrs Sr. Director/National Rock
Promotion. Based in New York, he
reports to Sr. VP/Promotion Ron
Geslin.

Gesl:n remarked, “The intense de-

sire to succeed and will to win I see
in Bill Burrs is going to help RCA
grow in the Rock formats and make
us stronger as we develop great mu-
sic for this surging area of music.”
Burrs was previously Sr. Director/

National Rock Promotion at Interscope/
A&M/Geffen. He began his music in-
dustry career at KCLD/St. Cloud. MN.
He worked for the Midwest Music Al-
liance and was a local promotion rep
for Zoo Entertainment in Chicago. In

1996 he joined Geffen Records as its
Chicago rep and was later elevated to
National Director/AOR-Modermn Rock
Promotion. In January 1999 he was
named National Director/Alternative
Promotion, East Coast.

"First we used EMD as our homepage while our
station's new website was being designed.
Now we use it for contests and exclusive listener clubs."

o Julie Ellis-Assistant Promotions Director-KDKA-Pittsburgh e

P ”Dwed‘or

FROM RDG RADIO S E-MARKETING SOLUTION

www.americanradiohistorv.com
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Morley Back As PD
At WRMF/West Paim

Three-year WMC-FM/Memphis
PD Russ Morley is leaving the Hot
] AC to return for
a third stint as
mainstream AC
% WRMF/West
*59 Palm Beach’s
PD. He will be-
gin there on Nov.
29 and succeed
George Johns.
who remains as
VP/Program-
ming and con-
sultant.

“There are only two places in the
world I'd like to live: San Diego
and West Palm Beach.” Morley told
R&R. “T know all about West
Palm, and I'm very excited. I
helped launch WRMF in 1980 and
came back in 1990. Each time 1
left, 1 wondered what 1 was think-
ing. I've spent 14 years in the mar-
ket and have a lot of friends there.
It's home and an incredible place to
live”

Crosstown AC WEAT-FM and
WRMF are two of the market’s
dominant stations. “That’s the way
it’s been for a while.” Morley
added. "WEAT-FM had always
captured the older end of 25-54,
and WRMF was somewhere in the
middle. Apparently WEAT-FM is
pulling ahead a litle bit.”

In addition to WMC-FM and his
two previous WRMEF tours Morley
has programmed KIOI/San Fran-
cisco. KDMX/Dallas and WSTF/
Orlando. He was also a Regional
PD for EZ Communications.

Morley

CBS

Continued from Page 1

is permitted in a market under the
new rule. meaning that one group
could own one TV station plus
seven radio stations.

Up until now many media
groups such as CBS operated a TV
station and radio stations in a single
market under a waiver. Those ar-
rangements were grandfathered into
the new broadcast rules.

By merging with Viacom. how-
ever. CBS will lose its grandfather
status and will have to comply with
new ownership guidelines. CBS
and Viacom were expected to file
the merger application on Tuesday
(11/16). the first possible day.

Market Breakdowns

In L.A. Infinity owns eight radio
stations — KFWB-AM. KNX-
AM, KRLA-AM. KCBS-FM.
KLSX-FM. KROQ-FM. KRTH-
FM & KTWV-FM — and one TV
station. It's the same situation in
Chicago. with Infinity owning a TV
station and WMAQ-AM. WSCR-
AM. WBBM-AM & FM. WCKG-
FM. WIMK-FM. WUSN-FM &
WXRT-FM. But in Dallas. where
Intinity also owns one TV and eight
radio stations (KHVN-AM.
KRLD-AM. KLUV-AM & FM.
KOAI-FM. KRBV-FM. KVIL-FM
& KYNG-FM). Infinity will have
to divest rnwo stations: A combina-
tion with Viacom will give the new
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Newsbreakers

A panel of network radio talent and presidents recently addressed the
Association of National Advertisers at its annual conference. Lining
up for the buffet are (I-r) AMFM'’s David Kantor, Westwood One'’s Joel
Hollander, ABC'’s Lyn Andrews and Tom Joyner, Premiere’s Rush Lim-
baugh, American Urban's April Ryan and Jay Williams, Westwood
One’s Charles Osgood, AMFM's Casey Kasem and Premiere’s Kraig

Kitchin.

Rea Wagner Named ARTISlerect VPs

Online record company-artist
marketing firm ARTISTdirect has
appointed Jeff Rea VP/Marketing
and Jeff Wagner VP/Promotions &
Special Event Marketing. Both are
based at the company’s headquar-
ters in Los Angeles.

Rea joins ARTISTdirect from
Avanti Corp.. where he oversaw
public and investor relations and
corporate marketing. From March
1997 he was VP/Sales & Market-
ing at Aramark Corp.. and he has
held senior-level international mar-
keting and product development
posts at Whirlpool and Miller Lite.
Wagner was most recently VP/Mar-
keting for the Hard Rock Hotel &
Casino and held a similar post for
Hard Rock Cafes. He began his ca-

Rea

Wagner

reer as a publicist at Chrysalis/EMI
Records.

In related news. ARTISTdirect
taps Sega’s Tom Fuelling as VP/Fi-
nance and Intel’s Richard Keller
as Director/Business Development.

company two TV stations in the
market. meaning it can hold onto
only six radio outlets.

Radio owners salivating over the
prospect of major-market spinoffs
should be some cautioned: Unlike
some FCC ownership rules. ad rev-
enue share does not make a differ-
ence here. Infinity will likely sell
off the weakest station in a market
to comply with the FCC rules. Still.
a weaker property in L.A. isn’t the
worst asset 1o own.

In the Washington/Baltimore and
Sacramento markets the spinoff
scenarios are a little more up in the
air. CBS and others are waiting to
see how the FCC resolves a still-
lingering question about the new
broadcast rules: How will the com-
mission count markets where TV
DMAs cross over but radio markets
are separate? In Washington/Balti-
more. Infinity owns 11 stations. it
said in the SEC filing. It also owns
a TV station in Baliimore. Since
those TV markets overlup. does
that mean Infinity will have to di-
vest four radio outlets 1o comply?
No one knows yet. but there is a
chance Infinity will not have to sell
any stations in those markets.

The situation is similar in Sacra-
mento. where a couple of Infinity-
owned AM stations in the San
Francisco market reach into the

Sacramento DMA. Does that mean
two Sacramento stations out of the
seven-group cluster will have to
g0? We’ll have to wait for the FCC
to make a decision on the tricky
DMA issue before anyone knows
the answer.

FCC Using Lottery System

Nearly two months ago the FCC
began considering another tricky
question: When scores of compa-
nies file transfer applications on
Nov. 16 to make good on the
commission’s new radio-TV
duopoly rules. how will it deter-
mine whose applications get prece-
dence? Last week the FCC decided
it would use a random lottery sys-
tem for applications filed on the
same day — much to the chagrin
of many broadcasters. particularly
CBS. who had suggested alterna-
tive methods.

The ruling is important. because
the FCC will only grant a certain
number of duopolies in a market.
depending upon the size of the mar-
ket and the number of competitors.
CBS had argued that the FCC
should give precedence to which-
ever companies announced their
deal first. CBS and Viacom were
among the first companies to an-
nounce a merger atter the new
duopoly rules were approved.

www.americanradiohistorv.com

Barber Now OnRadio Sr. Dir./Syndication Sales

O nRadio has tapped Betty Berneman Barber as Sr. Director/Syndi-
cation Sales. OnRadio syndicates original entertainment content to
the radio industry and the Internet

Barber was previously VP/Marketing for Metro Source. A 21-year in-
dustry veteran, she has developed products and affiliate networks for the
Associated Press and Shadow Broadcasting Services.

“Betty’s expertise in building affiliate networks gives us a competitive
edge as OnRadio continues to lead the industry in the convergence of
radio and the Internet,” stated President/CEQO Ricardo Ramirez. “She is
clearly an innovator in content syndication and an outstanding sales leader”

Burgoyne Runs Marathon Western Region As VP

ton.

im Burgoyne has been named VP/Western Regional Manager for
Marathon Media. In his new post he will oversee approximately 40 of
the company’s properties in Montana, Idaho, Utah, Oregon and Washing-

The GMs of those stations will report directly to Burgoyne, who told
R&R, “It's an honor to be recognized for my abilities. Marathon is a great
company to work for, and | have the responsibilities needed to meet the
company’s goals. It's an additional challenge for me and one to grow into””

Prior to Marathon’s recent acquisition of 19 Citadel properties in four
markets, Burgoyne served as Marathon's Regional Manager. He joined
the company in 1998 following the sale of his four Idaho Falls, ID stations to
Marathon. Marathon owns 84 stations nationwide

BusinessTalkradio.Net Taps Tart As Pres./C00

eteran broadcaster Chet Tart has been named President/COO of

Colorado Springs-based business and financial news provider
BusinessTalkradio.Net. Tart, who replaces Diane Cridland, was most
recently GM for Radio Ink. Prior to that he held GM positions for Fairbanks
Communications and Clear Channel Communications inWest Palm Beach
spent six years as VP of Blair Radio in New York and owned KMBY/Monterey
and KRBB/Wichita.

The network, which was known as BNN and relaunched as
BusinessTalkradio.Net earlier this year, provides 24-hour business- and
investment-related programming to affiliated stations and will soon stream
audio of the company's broadcasts on the Internet via its own website as
well as through the Yahoo! Broadcast site.

“There’s a lot of work ahead of us at BusinessTalkradio.Net, but | see
this as a big opportunity and a big challenge for me," Tart told R&R. “I'm
really looking forward to helping the company grow both our roster of radio

station affiliations and our Internet presence in the years to come””

Fullam
Continued from Page 1

Regional Operations and continue
to oversee AMFM'’s Detroit and
Washington, DC stations.

“John is widely recognized as
one of the radio industry’s top ex-
ecutives and retains an extraordi-
nary reputation in the New York
area.” O'Keefe commented. *I am
delighted that John has agreed to
take on these additional responsi-
bilities and have no doubt AMFM
will extend its leadership position
in this important market.”

Now that the FCC’s new broadcast
ownership rules are in place. at least one
media group wants more changes: The
Newspaper Association of America
says it's time for Congress and the FCC
to allow newspaper-broadcast cross-
ownership. ““The broadcast acquisi-
tion horses are at the gate. but the
FCC will not allow local newspa-
pers to even enter the race.” NAA
President/CEO John Sturm said.

The FCC has said it could consider -

the proposal during its biennial re-
view.

— Jeremy Shweder

Fullam added, “With such an ex-
ceptional team of people, 1 look for-
ward to focusing on new avenues
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of growth from the New York mar- -
ket opportunity. as we have estab-

lished tremendous ratings momen-
tum and financial growth since cre-
ating the cluster two years ago. I
am also very pleased that Andrew.
who possesses tremendous leader-
ship skills and extensive sales ex-

perience in New York from his ten- *-

e
eyl

ure at Z100. will be working with

our sales teams throughout the mar-
ket to best serve our clients in sell-
ing their products.”

A 23-year industry veteran,
Fullam first arrived in New York as
WKTU GM in July 1996 for
AMFM predecessor Evergreen
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Media. Before that he served as

President of Evergreen’s WDFN-
AM. WDOZ-AM. WKQI-FM.

WNIC-FM & WWWW-FM/De-

troit. He was also GM at WINE-

AM & WRKI-FM/Danbury. CT - ;

and WSTC-AM & WKHL-FM/
Stamford-Norwalk. CT.

In related news. Andrew Rosen
has been appointed Sr. VP/Sales for
the New York cluster. reporting to
Fullam. Rosen had previously been
the company’s Regional VP/Sales,
and between 1997-98 was GSM at
WHTZ.
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RAND HYATT, WASHINGTON, DC

registration

FAX THIS FORM BACK TO 310-203-8450

OR MAIL TO:

R&R Talk Radio Seminar

10100 Santa Monica 3ivd., 5th Floor
Los Angeles, CA 90067-4004

OR REGISTER ONLINE AT www.rronline.com
MAILING ADDRESS

Full payment must accompany registration
form. Please include separate forms for each
registration. Photocopies are acceptable.

Title

Call Lstters/Company Name

Street

Please print care‘ully or type in the farm below.

SEMINAR FEES
BEFORE JANUARY 28, 2000 $385
JANUARY 29 - FEBRUARY 18,2000 $425

There ks a $50.00
cancellation fee.
No refunds after

AFTER FEBRUARY 18, 2000 February 15, 2000

ON-SITE REGISTRATION ONLY $475

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $

D\ﬁsa D MasterCard D American Express D Discover D Check

Account Number |

Expiration Cate

Month  Date Signature

City

Telephone #

Print Cardh:ider Name Hera

QUESTIONS? Call the R&R Talk Radio Seminar

Hotline at 310-788-1696

reg.lstratlon

. We look forward =0 hoszing you for R&R TALK RADIO
= SEMINAR 2000 in the na“ion’s Capital at The Grand Hyatt
at Washington Centey, Iccated in the heart of dcwntcwn Washington, DC. The Grand
Hyatt is convenientlv kacated 15 ninutes from the Ronald Reagan Airpo-t, and
within walking distarce of the White House, Ford’s Theatre and Lincoln Museum.
The US Capitol, Smithsonian, Viemam Memorial and more are located nearby.
« To confirm your roam -eservation, please ccn-act The Grand Hyatt. Guarantee your

e e s et

_ TYPE OF ROOM | TALK RADIO SEMINAR RATE

Single (1 person) $159/night

Double ( 2 people) $179/night

Suites $475-1000/night

arrival with a major credit card, or you may send twio night's deposit. Deposits will

be refunded only if cenczllation notitication is receivad by The Grand Hyatt at least 7
» Reservations requested after January 25, 2000 or after room
block has been filled are subject %o availability ard may not be available at the

days grior to arrival.

convention rate. » Check in time is 3 00 pm; Check ot time is 12 noon.

FOR HOTEL RESERVATIONS, PLEASE CALL:
202-582-1234 or 800-233-1234

Or mail to: The Grand Hyatt at Washington Center
1000 H Street NW, Washington, DC 20001
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Newsbreakers

® JONATHAN BREWSTER is ap-
pointed GM of Root Communications’
six-station Brunswick, GA cluster, over-
seeing WGIG-AM, WMOG-AM,
WBGA-FM, WHFX-FM, WWSN-FM &
WYNR-FM. He was most recently
Market Dir./Sales for Cumulus’ seven-
station cluster in Augusta, GA.

® JILL GOSSETT becomes Dir/Sales,
Chicago for Shadow Broadcast Ser-
vices. She was most recently LSM at
WMAQ-AM/Chicago.

® KATIE REID joins WBTS-FM/At-
lanta as GSM. She last held the same
position at WKKT-FM/Charlotte.

National Radio

® THOMPSON CREATIVE launches
MusicVisions, a Contemporary Chris-
tian music program for AC and CHR
stations. The three-hour show is hosted
by KLTY/Dallas morning host Jon Riv-
ers and is available on CD on a barter
basis; (800) 723-4643.

Records

® WALLY ROKER
is appointed CEQ
of JIWP USA, a
new offshoot of
German-based
Jack White Pro-
ductions. Roker
most recently
served as a con-
sultant through
Essential Perfor-

mance. Roker

Changes

News/Talk: Michael Reagan rejoins
KIEV-AM/Los Angeles, 4-7pm.

Rock: KBPI's new address is 4695
S. Monaco St., Denver, CO 80237.
New phone: (303) 713-8000; fax
(303) 713-8743.

Records: Marty Maidenberg is
tapped as VP/Worldwide Mktg. for
Epic Records Group ... Jeb Hart
rises to SVP/U.S. Marketing for Sony

PROS ON
THE LOOSE

Steve Jordan — PD/after-
noons, WFAS-FM/White Plains,
NY (914) 534-4523; steve.serina
@mciworld.com

® SUSA AN
MARKHEIM is
named Head/Com-
munications for Gi-
ant Records. She
will continue as the
company’s Head/
International.

Markheim

® ELIZABETH HINCKLEY becomes
Dir./Publicity at Atlantic Records. Her
most recent position was Mgr./Pub-
licity.

Also at Atlantic, RICK BETEMIT is
upped to Mgr./Rap Promotion. He was
most recently an assistant in the
company’s Urban Promotion Dept.

e

il
Betemit
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Hinckley

Classical ... Janet Bozeman joins
Sparrow Label Group as Sr. Dir/Me-
dia Relations: Becky Sowers becomes

BirtHs

WROO-FM/Jacksonville
nightimer Chris Knight, wife Alisa,
daughter MorganTyler, Nov. 14.

WB-Reprise Nashville Southwest
Regional Rowanne McKnight,
husband Jay, son James Ragland,
Nov. 9.

CoNDOLENCES

Atlanta Rhythm Section drum-
mer R.J. Vealey, 37, Nov. 13.

® BRIAN ST.
JOHN rises to
Mgr./Urban Pro-
motion for Eiektra.
He is promoted
from Coordinator/
Urban Promotion. |

St. John

Industry

® DAVID DE BUSK is upped to Sr. Dir.,
New Technology for BMI. He rises from
Director.

® AMERICAN WOMEN IN RADIO
AND TELEVISION has moved to 1595
Spring Hiil Road, Ste. 330, Vienna, VA
22182.Phone and fax numbers remain
the same.

Dir./Artist Development ... Craig
Rosen rises to Dir/A&R Admin. for
Atlantic Records.

e S S Y ISR I PR e Py [T P 4 T W T

Florentino
Continued from Page 3
[ can’t wait to start working with the
tremendous morning show that's al-
ready in place. Nancy Alexander is
the anchor of that show. and she’s a

tabulous talent.”

Florentino has been programming
the Nostalgia-Lite AC WTVR
combo for nearly three years. “The

time at WTVR has been a thrill ride:
there really needed to be a very spe-
cial opportunity for me to want to
leave Richmond.”

His other experience includes PD
stints at WKJY/Nassau-Suffolk,
WYDD/Pittsburgh and KSTT/San
Luis Obispo. CA. He also was Pro-
duction Director/midday talent at
WPDH/Buftalo.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
(972) 991-9200
Classic Rock
Chris Miller

No adds

Hot AC

Steve Nichols
R.E.M. The Great Beyond
Starstation

Peter Stewart
LOU BEGA Mambo No. 5
Touch

Ron Davis
No adds

S T

ALTERNATIVE PROGRAMMING
Steve Knoll « (800) 231-2818
Gary Knoll

Rock

LENNY KRAVITZ Live

EARTH TO ANDY Stili After You
GODSMACK Voodoo

Alternative
SEVENDUST Denial
LENNY KRAVITZ Live

CHR/Hot AC

WILL SMITH Wit 2K

CHRISTINA AGUILERA What A Girl Wants
VITAMIN C Me. Myselt And !

THISWAY Craw!

FOO FIGHTERS Learn To Fly

Mainstream AC
BETH HART L.A. Song
TONIC You Wanted More
R.E.M. The Great Beyond

Lite AC

PHIL COLLINS Strangers Like Me
MULBERRY LANE Just One Breath
ALISON KRAUSS Stay

NAC
SLIM MAN A Night Like This

uc

GUY Dancin’

TRACIE SPENCER Still In My Heart

BOB MARLEY fALAURYN HILL Tum Your Lights Down Low
WILL SMITH Will 2K

NOTORIOUS B.i.G. Dead Wrong

SI1SQ0 Got To Get It

BRUADCAST PROGRAMMING
Walter Powers * (800) 426-9082
Delilah

Mike Bettelli
JiM BRICKMAN f/MICHELLE WRIGHT Your Love

{
{

Mainstream AC

Mike Bettelli

MICHAEL BOLTON Sexual Healing

Soft AC

Mike Bettelli

JIM BRICKMAN #/MICHELLE WRIGHT Your Love
CHR

Josh Hosler

AMBER Sexual

EIFFEL 65 Blue

FOO FIGHTERS Learn To Fly

"N SYNC Somewhere Someday

Hot AC

Josh Hosler

R.E.M. The Great 3eyond

Urban Contemporary

Josh Hosler

GINUWINE None Of Ur Friend's Business
LIL WAYNE Tha Block Is Hot
Alternative

Teresa Cook
No adds

JONES RADIO NETWORK
Jon Holiday « (303) 784-8700
Rock Classics

Rich Bryan

No adds

Adult Hit Radio

JJ McKay

FOO FIGHTERS Learn To Fly
CELINE DION That's The Way It Is
Soft Hits

Rick Brady

PHIL COLLINS Strangers Like Me

RADIC ONE NETWORKS

Tony Mauro » (970) 949-3339
Hot AC

Yvonne Day

No adds

New Rock

Steve Leigh
No adds

WESTWOO0D ONE RADIO NETWORKS
Charlie Cook * (805) 294-9000
Bob Blackburn

Adult Rock & Rol!

Jeff Gonzer

DAVID BOWIE The Pretty Things Are Going To Hell
Soft AC

Andy Fuller
JIM BRICKMAN {/MICHELLE WRIGHT Your Love

' Bright AC

Jim Hays
TRAIN Meet Virginia
SARAH MCLACHLAN ice Cream

"We promote upcoming events or website

contests/information in an attempt to increase traffic
to the site and listener participation.”

* Laura Kittell-Operations Manager-WDRC Hartford

E-Mad DurecTor
FROM RDG o— i
To find out more, contact MJI Interactlve (212) 896-5233 or EMD@MJI.com

E-Mail Director from RDG - working hard every day for WORC and over 100 other stations. Built for specific needs of radio. Highly customizable.

www.americanradiohistorv.com
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Hot new music-related World
Wide Web sites, cool cyberchats
and other points of interest along :
the information superhighway.

« Silverchair take to the key-
boards in a live chat this after- -
noon (11/19) at 6:30pm ET/ :
3:30pm PT (chat.yahoo.com). :

« Take part in a video chat with
Big Bad Voodoo Daddy on Mon-
day (11/22) at 9pm ET/6pm PT .
(www.sonicnet.com).

* Also on Monday at 9pm ET, °
hip-hop artist Nas participates in
a gangsta chat (www.twec.com).

*On Monday evening at
10pm ET/7pm PT, Alternative
superstar Beck discusses his
music, influences and more *
(www.twec.com). :

* She yodels, she acts ... and :
now she’s answering your ques-
tions online. Chat with Jewel on
Tuesday at 10pm ET/7pm PT
(www.twec.com).

* DOGMA (Maverick)

&

CURRENT

Show Prep

POKEMON: THE FIRST MOVIE (Atlantic)
Single: M2M Don't Say You Love Me
Ceher Featured Artists: CHRISTINA AGUILERA, 98 DEGREES, BILLIE

Single: ALANIS MORISSETTE Stilt

ANYWHERE BUT HERE (Atlantic)

Single: SARAH MCLACHLAN Ice Cream
Other Featured Artists: K.D. LANG, LEANN RIMES, SINEAD LOHAN

« MUSIC OF THE HEART (Epic)

Single:’N SYNC & GLORIA ESTEFAN Music Of My Heart

Other Featured Artists: JENNIFER LOPEZ, AALIYAH, MACY GRAY
* AUSTIN POWERS: THE SPY WHO SHAGGED ME (Maverick)

Single: LENNY KRAVITZ American Woman

Cther Featured Artists: BIG BLUE MISSILE, BURT BACHARACH &

ELVIS COSTELLO

COMING

¢ JAMES BOND: THE WORLD IS NOT ENOUGH (Radioactive/MCA)
Single: GARBAGE The World Is Not Enough

+ END OF DAYS (Geffen)

Single: GUNS N’ ROSES Oh My God
Cther Featured Artists: KORN, ROB ZOMBIE, CREED

* RIDE WITH THE DEVIL (Atlantic)

Single: JEWEL What's Simple Is True

° TUMBLEWEEDS (RCA)

Foatured Artists: LYLE LOVETT, EMMYLOU HARRIS, LUCINDA

WILLIAMS

¢« MAN ON THE MOON (Warner Bros.)

Single: R.E.M. The Great Beyond

"Muszic & Movies” fists current and coming film soundtracks according to box-
office standing, as well as singles appearing on R&R's format charts and other
featured artists. To submit soundtracks for inclusion in this column, contact R&R
Assaciate Editor Frank Correia at (310) 788-1658; fcorreia @ rronline.com.

MONDAY, NOVEMBER 29

1959/ Bobby Darin wins Record of the
Year with “Mack the Knife” and
Best New Artist at the Grammy
Awards.

1963/ With 700,000 advance orders,
The Beatles’ fifth British single,
“| Want to Hold Your Hand,” is
released. It sells 1 million copies
within three days.

1992/02s first TV special, U2’s Zoo TV
Outside Broadcast, airs on Fox.
Also ... Casey Kasem's Casey’s Top
40 is the first countdown radio
show to be broadcast in Russia.

Born.John Mayall 1933, Chuck Man-
gione 1940

TUESDAY, NOVEMBER 30

1969/ AT&T cancels its sponsorship of
the Simon & Garfunkel TV special
when it becomes aware of the
show’s Vietnam War commentary.

1977/ David Bowie appears on Bing
Crosby's Christmas Special, and
the duo sings “Little Drummer
Boy.”

1994/ Tupac Shakur survives five bul-
let wounds during a robbery at-
tempt outside a Manhattan re-
cording studio.

1996/ Tiny Tim, 64, dies.

Born: Dick Clark 1929, Roger Glover
(Deep Purple) 1945, Billy idol
1955

WEDNESDAY, DECEMBER 1

1957/ Buddy Holly & The Crickets ap-
pear on The Ed Sullivan Show.

1976/ Taunted by a BBC-TV talk show
host during a live interview,
members of The Sex Pistols re-

spond with a barrage of profanity.
ultimately prompting EMI to cancel
their recording contract.

1981/ Vince Clarke abandons Depeche
Mode to form Yazoo with Alison
Mayet.

1987/ Dean Martin, Sammy Davis Jr. and
Frank Sinatra inform the media
they are launching a 29-city Rat
Pack reunion tour.

1997/ Kenny G secures a Guinness Book
of World Records achievement
when he sustains an E-flat note for
45 minutes.

Kenny G, for the record.

THURSDAY, DECEMBER 2

1973/ Tke Who are jailed overnight in
Montreal for causing $6,000 in
hotel damages.

1985/ Roger Daltrey launches his first
Soio tour.

1991/ Paul McCartney is commissioned
by the Liverpoo! Royal Philhar-
manic to write The Liverpool Ora-
torio to celebrate the orchestra’s
150th anniversary.

Born: Rick Savage (Def Leppard) 1960

FRIDAY, DECEMBER 3

1971/ The Montreux Casino burns to the
ground during a Frank Zappa &
The Mothers Of Invention concert.
Opening act Deep Purple later de-
tail the tragedy in their song

“Smoke on the Water.”

1976/ In Jamaica, gunmen fire bullets
into Bob Mariey's home, injuring
the singer, his wife and several of
The Wailers. Also ... A 40-foot in-
flatable pig being photographed
for a Pink Floyd album breaks
loose and fioats above the city of
London.

1979/ Eleven fans are fatally crushed in
an attempt to secure unreserved
seating at a Cincinnati Who con-
cert

Born: Ozzy Oshourne 1946

SATURDAY, DECEMBER 4

1956/ Sun Records artists Elvis Presley.
Johnny Cash, Jerry Lee Lewis and
Carl Perkins record together as
The Miliion Dollar Quartet. Mate-
rial from this impromptu session
will be released 25 years later.

1988/In Akron, Roy Orbison, 52, per-
forms for the last time. He dies
two days later of heart failure.

1991/Naomi and Wynonna Judd per-
form together for the last time.

1993/ Frank Zappa. 52, dies of pancre-
atic cancer.

Born: the late Dennis Wiison 1944, Gary
Rossington (Lynyrd Skynyrd)
1951

SUNDAY, DECEMBER 5

1968/ Graham Nash exits The Hollies
when he disagrees with the band’s
pians to record an album of Bob
Dylan songs.

1994/ Gloria Estefan and her husband/
manager, Emilio, become parents
to daughter Emily Marie.

Born: Littie Richard 1935

— Mark Solovicos

he Latin pop explosion has

been the musical story of the
year, and many English-speaking
artists are hopping on the band-
wagon, according to an Entertain-
ment Weekly piece. Former Spice
Girl Geri Halliwell, who's haif Span-
ish, has a hit in England with “Mi
Chico Latino,” and even Sean
“Puffy” Combs has released a
Spanish version of his single “P.E.
2000,” which garnered mixed reac-
tions. “Sometimes you gotta ques-
tion the motive,” says Latino rapper
B-Real, whose group Cypress Hill
is releasing a Spanish greatest-hits
LP “It's all about the Benjamins,
baby”

Christina Aguilera, who's half-
Ecuadorean, has also transiated
her hit “Genie in a Bottle” into “Genio
Atrapado” “It's a side that's a part
of me” says Aguilera, who was
raised in Staten Island, NY.“It kind
of makes me mad because | hear
a lot of other people who just want
to jump on the bandwagon.” At
Spanish AC KLVE/Los Angeles, PD
Pio Ferro (who resigned from the
post last week) says reaction to
“Genio Atrapado” was not what the
station expected: “The younger
crowd was like, “We love it! But can
you play it in English.™

Of course, the pinnacle of the
bandwagon movement is actor/
singer David Hasselhoff's plan for
a futl-length Spanish album. “He’s in
the early stage of development,’
says a source at Hasselhoff's en-
tertainment company, Nohassel
Inc., who jokes, “His real name is
David Gonzalez”

% Bragging Rights

“m a fan of many other bands.
But when the music and the politics
crash headlong into each other on
stage, I'm pretty sure we're the best
live band in the world” — Rage
Against The Machine guitarist
Tom Morello needs to work on his
confidence (Alternative Press).

“Once my voice changed, there
was no escaping its power” —
Barry White discusses his omnipo-
tent baritone, which sets the mood
for love (People).

' Cion’s Departure

Canadian songbird Celine Dion
graces TV Guide's cover and talks
about her husband/manager Rene
Angelil's battle with cancer. Dion
also discusses her upcoming two-
year hiatus from showbiz to be with
Angelil: “For everything he has given
me, now | can do something for him.
| don't only want to be his wife. | want
to be good to him, make a difference
in his life. Now | know | can.’

Cock-A-Doodle-Duritz

Jane magazine hangs around
with Counting Crows singer Adam
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Hop On The Latin Pop Bandwagon!

A LITTLE BIT OF BEGA ... — Si-
cilian-Ugandan-German swinger
Lou Bega has a big hit with “Mambo
No. 5" While Bega admits the
names roll-called in the song do
belong to past lovers, names were
also chosen for their phonetic quali-
ties: “Names that don’t sound good
would spoil the song. | met these
girls in ltaly and Germany mostly —
Monica, Angela, Tina ... I'm lucky
they're international names. Be-
cause if you have bad luck over
there in Germany you can also
meet girls like Edeltraut or
Hildegard.”

Duritz at his posh Beverly Hills
home. “Some girlfriends call it
Cocktown, because there’s always
all these guys here,” Duritz says of
his place, where friends often crash
for extended periods. Despite the
home’s moniker, Duritz doesn’t play
the role of a womanizing rock star.
“Nowadays there are things that
bug me in my life, but not getting laid
isn’t one of them. | figure I've been
laid, I'll get taid. I'm not burnt out on
girls, don't get me wrong. But it's all
in the mood.”

Meeks’ Magical
Mushroom Tour

“l want to live in Mario World, on
the level where he’s jumping from
mushroom to mushroom, and the
sky is a different color. I'd like to
have a little switch where | could
change the color of the sky anytime
| wanted. Things are different in the
game. It's weird, but stimulating, and
this worid is so unstimulating” —
Days Of The New's happy-go-lucky
Travis Meeks may have experi-
enced one mushroom too many (Al-
ternative Press).

“My journey as a musician is
complex. | felt like | was an orphan
for a long time. | felt like | was in
adopted houses and wasn't in the
right place prior to Bush” —
frontman Gavin Rossdale finally
found a family to love him (Alterna-
tive Press).

Man! I Feel Like A Cow

Although country superstar
ShaniaTwain is currently hawking
Revlon cosmetics on TV, her real
beauty secret is closer to the farm
than the fashion runway: She rubs
her face and hair with a grease
used to protect cows’ udders from
milkers’ cold hands (National
Enaquirer).

— Frank Correia

Each week R&R sneaks a peek through the naticn’s consumer
magazines in search of everything from the sublime to the ridicu-
Jous in music news. R&R has not verified any.-of these reports.
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News/Talk

Hey, What’s Your E-ddress?

A directory of e-mail addresses for News/Talk professionals

I n today’s busy broadcasting world, those who have embraced e-mail as a major communica-
— tions medium have learned that, when used correctly, it can be both a timesaver and an extremely effective
way to stay in touch, whether you’re on the road, in the office or at home.

For most. e-mail has become an indispensable way
to stay in touch both in the office and on the road, but
it can also be unwelcome and annoying to recipients
of junk mail (a.k.a. “spam”) and other unwanted so-
licitations. A sign that this is a growing problem:
Several individuals contacted for this column asked
that we not publish their e-mail addresses, fearing
just such mailings. That’s something well worth re-
membering when using e-mail to contact anyone.

To help you find other News/Talk professionals
in cyberspace, this week we present our first an-
nual “E-ddress Directory.” While not everyone in
News/Talk radio is listed below, you're sure to find
a broad cross-section of names from radio, net-
works, program suppliers and more. If your e-mail
address is not listed this time, or if it needs updat-
ing. please be sure to let me know via e-mail at
alpererson@rronline.com.

Name Affiliation E-ddress

Abramson, Nancy Dow Jones/New York naabramson @aol.com

Aibert, Cliff KOGO/San Diego calbert52 @aol.com

Anthony, Don Talentmasters/ daofga @aol.com
Woodstock, GA

Appei, Bob RadioAmerica/ bappel

Washington, DC
KSU/Salt Lake City

@radioamerica.org
rod arquette @ksl.com
Armstrong, Barry WBNW/Concord, MA neagbarry @ aol.com
Ashwood, Andrew  WOAI/San Antonio aashwood @woai.com

Arquette, Rod

Baion, Rob Benchmark Co./Austin benchmarkr@aol.com
Barahal, Judith RCPD/Chicago radioj@aol.com
Beauchamp, Jeff WBAL/Baltimore jbeauchamp
@hearstsc.com
Bernstein, David WOR/New York worradio@aol.com
Berry, Chris ABC Radio News/ chris.j.berry @abc.com
New York
Bivona, Robin KMET/Banning, CA sportshog 1490
@aol.com
Bloomquist, Randali WBT-AM & FM/Chariotte rbloomquist@jpc.ccm
Bockes, Rick BTN/Colorado Springs rbockes @
' businesstalkradio.net

Name Affiliation E-ddress
Boiton, Amy Jones Radio Nets/ aoofiton
Washington, DC @jonesradio.com
Boiton, Ted Bolton Research/ bolton @netreach.net
Ardmore, PA
Booth, Tami edL Inc/Los Angeles tbooth1 @yahoo.com
Braverman, Erik KABC/Los Angeles erik.s.braverman
@abc.com
Butier, John WMAL/Washington john.c.butler@abc.com

Carey, Bob Syndicated Solutions/ bcarey
Darien, CT @syndsolutions.com
Caris, Kelly WHAS/Louisville kcarls
@mindspring.com
Celidonio, Angelo Talk Productions/Dalias  angelo
@talkproductions.com
Chinnery, Keith CKLW/Windsor, Ontario  kwc @ 89xradio.com
Consolo, Rick Burbank Creations/ rconbbc @aol.com
Chagrin Falls, OH
Cooke, Dave KFWB/Los Angeles cooke @ktwb.cbs.cam
Cooke, Holland McVay Media/Cleveland  cookeh@aol.com

Continued on Page 28
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Mind Your Manners
On The ’Net

in the workd of cvyberspace, if you want your e-mails,
discussion group/message board postings and chat
centributions to be welcomed by those who read
them, certain courtesies and forms of etiquette are

necessary — just as in the real world.

in her book Netiguette (Albion Books), author Virginia Shea de-
fines the word as “natwork etiquette™ a set of rules ‘or behaving
aporopriately online. Shea believes there is something about being
in cyberspace that tends to make people forget they are interact-
ing with real human beings, not just characters on a screen. As a
resLit, many people commit “cybermistakes” that can range from
minor personal insults to career-threatening blunders.

¢ help cyberspace “newbies” — as well as those who may have
morg online experience but could use a refresher course in man-
ners — Shea's book offers 10 core rules for “cybertravelers”

+« Remember the human. Express yourself freety, but remem-
ber there are real people out theze. Before you write it, ask your-
seff, "Would | say it to the person’s face?” Always remember your
werds are likely stored somewhere where you have nc control over
them. There's a good chance your words will come back to haunt

« Adhere to the same standards of behavior online as you'd
follow in real life. Whie standards ct behavior may be different in some
areas of cyberspace, they are not lower than in real life. Be ethical.

« Know where you are in cyberspace. What's perfectly accept-
able in one area may be dreadfully rude in anozher. Shea suggests
you “lurk before you eap” when visiting a chat area 10 find out how
people who are already there act.

» Respect others’time. When you send e-mail of post to a dis-
cussion group, you're taking up people's time. It's ycur responsibil-
ity to ensure the time they spend reading your message isn't wasted.

« Make yourselt I6ok good online. Online you are judged by
the quality o your writing, so spelling and grammar 4o count. Be
brief, clear and logical, as well as pleasant and polite.

» Share expert knowledge. Tke internet wes invented because
scientists wanted to share information. So don't be afraid to share
what vou know to be true and accurate information. Conversely,
avod passing on information you cannot be certain is true.

* Help keep flame wars under control. “Flaming” - the act of
expressing a strongly held opinion without holding back any emo-
tion — is a long-standing 'Net tradition. Netiquette forbids the per-
petuation of flame wars that can dominate the tone and destroy
the camaradarie of a discussion group.

» Respect others’ privacy. You wouldn't go through a colleague’s
desk drawers, so naturally you shouldn’t read their e-mail either.
Faifing to respect others’ privacy is just bad netiquette.

« Don’t abuse your power. There are experts and system ad-
m nistrators in every office. Knowing more than others does not give
ycu the right to take advantage of them. For example, systems ad-
mnistrators should never read private e-mail.

» Be forgiving of others’ mistakes. When someone makes a
mistake — whether it's a spelling error, flame or ar: unnecessarily
long answer — be kind about it. Having good manners does not
aliow you 1o correct everyone else. Violations of netiquette are in
themselves examples of poor netiquette.

You can learn more about these rules and other tips from Shea
by surfing on over to www.ation.com and clicking on the
“Netiquette” link.

Women 18-34
WTKG, Grand Rapids, Ml

WKY, Oklahoma City, OK Men 25-54
WTMA, Charleston, SC 1st Book! Men 25-54 4.5

*Copyright Arbitron Spring & Summer 1999

Ratings are UP again!

What are you waiting for?

Spr99 Sum.99*
WFMN, Jackson, MS Women 18-34

WWTN, Nashville, TN

9.1
9.7

0.9 to

56 to
27 to 6.0

10 to 2.2
0.1 to 3.0

Men 25-54

Men 25-54
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Hey, What’s Your E-ddress?

Name
Craft, Carolyn

Currier, Roger

Dame, John
Dane, Bob

Deeb, Dan
Douglass, Paul

Eccles, Randy

Elder, Mike
Elswick, Dave

Farley, Tim
Ferdinando, Lisa

Fisher, Todd
Foster, Greg
Fuss, Larry
Garcia, Robert

Geller, Valerie
Gershon, Bernie
Gilbert, Bruce
Glass, Jim

Gondek, Doug
Graupner, David

Continued from Page 27

Affiliation

Wisdom Radio/
Bluefield, WV
KSOO/Sioux Falls, SD

Dame/Gallagher
/Harrisburg

Prostar Ent./

Alexandria, VA
HealthTalk/Oceanside, CA
Cox Radio Syndicatiorv
Atlanta

WGN/Chicago

WLS/Chicago
KNOX/Grand Forks, ND

WRVA/Richmond
White House/
Washington, DC
KSTP/Minneapolis
WARM/Wilkes Barre
WDSK/Cleveland, MS
CNN Radio/Atlanta

Geller Media/New York

E-ddress

ccraft
@wisdomradio.com
radio @iw.net

jdame
@mikeonline.com
movieshow1
@aol.com

ddradio @ aol.com
dougat!
@earthlink.net
randyeccles
@wgnradio.com
mike.j.elder@abc.com
dave @ knoxradio.com

timfarley @ wrva.com
lisa_ferdinando
@who.eop.gov
toddf213@aol.com
foster@efortress.com
larry @ deitaradio.com
robert.garcia
@turner.com
vgeller@aol.com

ABCNEWS.com/New York gershon @abc.com

KTCK/Dallas
McVay Media/Cleveland

WXYT/Detroit
TM Century/Dallas

bgilbert@dfwradio.com
radiowatch
@stratos.net

gondek @wxyt.com
dgraupner
@tmcentury.com

News/Talk

Name

Affiliation

E-ddress

Hall, David G.
Hampton, Bill

Hansgen, Larry
Harden, Van
Harris, Paul
Hayes, Drew
Hillery, Jeft
Hill, Austin
Hobbs, Gabe

Homburger, Lowell

Hudson, Brian
Hughes, Jon

KFl/Los Angeles

Dave Ramsey Show/
Nashville
WHIO/Dayton
WHO/Des Moines
KTRS/St. Louis
KABC/Los Angeles
WWDB/Philadeiphia
KTKP/Phoenix

Clear Channel/
Covington, KY

Abernat Broadcast Net/
Charlotte

KSRO/Santa Rosa, CA
WKBZ/Muskegon, M|

me @davidghall.com
bill@the
davaramssyhiow com
larryhan @erinet.com
vharden@jacor.com
paul@ harrisonline.com
drew.hayes @abc.com
Jjwhillery @ aol.com
austinhiima @ yahoo.com
ghobbs @jacor.com

arbradio @ aol.com

brian@ksro.com
hughesj@gte.net

Jennings, Brian
Jeffries, Jason
Johns, Reg
Jones, John K.

Kampmeier, Chris

Keating, Casey
Kelly, Dennis

Kennedy, Matt
King, Tom
Kohl, Ken

Komando, Kim
Konrad, Steve

Citadel/Las Vegas
KIEV/Glendale, CA
Fairwest Direct/San Diego
Associated Press/
Washington, DC
WTKS/Orlando

KVI/Seattie

N/T Concepts/
Mukilteo, WA
WJBO/Baton Rouge
CompuTalk/Houston
KFBK & KSTE/
Sacramento

Komando Corp./Phoenix
KLIF/Dallas

brianj@efortress.com
jjeffries @kiev870.com
reg @fairwest.com
jkjones@ap.org

chriskampmeier
@ccorlando.com
kckeating@aol.com
dennismkelly
@email.msn.com
mkennedy @ amfm.com
tom@computalk.com
radio222@aol.com

kim @ komando.com
skonrad @ 570klif.com

Lakin, Jay

RadioAmerica/
Washington, DC

jlakin@netzero.net

2ON whﬂ*ﬂ‘

THE PET SHOW

ock Solid

s

Weekends

We talk through the weekends about everything your sales
department loves to sell-just when people are buying-
Health, Cars, Travel, Gardening, Pets and Food.
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E""'P-‘.‘.n'r e

/

Give us a call now at (212) 642-4533.
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Name

Langmeyer, Tom
Larsen, Lee

Lee, Diane Bonilla
Link, Duane
Lund, John

Lundeen, Roger

Affiliation

KMOX/St. Louis
KHOW & KOA/Denver
Master Media/Sandy, UT

KEX/Portiand
Lund Consultants/

Millbrae, CA
WGIUGalesburg, IL

E-ddress

telangmyer @cbs.com
llarsen@jacor.com
dianelee
@mastermedia.net
duanelink

@portland jacor.com
lundradio @ aol.com

wgil@galesburg.net

Macy, Dave
Malone, John

Marshall, John
Maurer, Dave

Mayers, Al
McCarthy, Tim

McMahon, Bill
Michaels, Bob
Moceri, Greg
Moloney, Megan
Murphy, Todd
Murtagh, Frank
Nagler, Harvey

Nichols, Dave

WOWO/Ft. Wayne
WMBD/Peoria, IL

WJR/Detroit
WSGW/Saginaw, Mi

WRKO/Boston
WABC/New York

Guru of Gab/San Diego
Arbitron/Dallas
WSB/Atlanta

White House/
Washington, DC
Jarad Syndicatior/
Garden City. NY
Murtagh Mktg./Boston

CBS Radio News/
New York
Filmhouse/Nashville

dave @davemacy.com
johnm
@wmbdradio.com
john.r.marshall
@abc.com

dmaurer
@efortress.com
amayers @ wrko.com
tim.g.mccarthy
@abc.com
guruofgab
@compuserve.com
bob.michaels
@arbitron.com
greg.moceri
@wsbradio.com
megan_c._moloney
@who.eop.gov

todd @jscradio.com

fmurtagh
@mindspring.com
hna @cbsnews.com

results
@filmhouse.com

Olinger, Kris
Oprea, Terry
Packer, Michael
Penrose, Lou
Pitcher, Red

Pollack, Irwin

Quin, Tony
Roberts-Hynes, Julie

Rose, Mary June
Rovell, Keith

Sabo, Walter
Schwalb, Craig
Scott, Rick

Sinicropi, Steve
Sinton, John

Sisk, Jetf
Smith, Shawn

Star, Tom

Stirland, Kirk
Stephan, Doug

Stock, Alan
Swanson, Jack

KIRO/Seattie

Mort Crim Commv/
Southfield, Mi

Packer TalkRadio/
Rochester Hills, Ml
KNWZ/Paim Springs, CA
WJBC/Bioomington, IL
Radio Sales Intelligence/
Nashua, NH

1Q TelevisiorvAtianta
One-On-One Sports/
Northbrook, IL
WGN/Chicago

Shane Media/Houston

Sabo Media/New York
WRBZ/Raleigh

RSA Sports/
Redmond. WA
WKRK-FM/Detroit
Sinton-Barnes/Atlanta

WHOP/Hopkinsville. KV
Rogers B'cast Ltd./
Vancouver. BC

Talk America Net/
Canton. MA

WOR/New York

Good Day/Hollywood, CA

KXNT/Las Vegas
KGO & KSFO/
San Francisco

kris.olinger
@kiroradio.com
toprea @ mortcrim.com

mpacker@aol.com

penrose @juno.com
rpitcher @wjbc.com
irwinrsi@aol.com

iqtv@radioiq.com
jhynes

@ 10n1sports.com
mrose @tribune.com
keithr
@shanemedia.com

sabomedia
@compuserve.com
craig
@850thebuzz.com
rscott
@sportsradio.com
steve @wkrk.com
sinton
@sintonbarnes.com
dsisk @ commandnet.net
ssmith1
@rci.rogers.com
tarn@gis.net

kstirland@ wor710.com
radiodoug
@hotmail.com

stock @kxnt.com
jack.c.swanson
@abc.com

Tradup, Tom
Trainor, Shelly
Valentine, Harry

Walsh, Ed
Watson, Don

Wilko, Roger
Wisdom, Gabe

Witkowski, Bob
Wynn, David

Yeager, Bill

Young, Mike

USA Radio Networks/
Dallas

Jones Radio Net/
Englewood, CO

Sabo Media/New York

KFYI/Phoenix

NewsTalk Strategies/
Huntsville, AL

Wilko Comm./Los Angeles
Gabe Wisdom Show/
San Diego
KXAM/Phoenix

PGA Tour Radio/New York

Metro Networks/
Philadeiphia
WWLO/Gainesville

tradup @usaradio.com

Strainor
@jonesradio.com
harry
@sabomedia.com
ed.walsh@ktyi.com
insiderdon @aol.com

roger @wilko.net
gwisdom @home.com

rjpix @ primenet.com
davidwynn
@pgatourradio.com
bill_yeager

@ metronetworks.com
mikeyoung?
@hotmail.com
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Clear Channel

Continued from Page 1

VP/Programming for Capstar, will
coordinate programming across 76
stations in 20 Midwest and Northeast
markets and will also work with se-
lect AC products on a national basis.

Romano and Taddeo report to
Clear Channel Sr. VP/Programming
Tom Owens, who commented, “Gene
has done an outstanding job enhanc-
ing the performance of Clear
Channel’s Rock-related products, and
I know he will similarly contribute
across traditional format bound-
aries.”

Romano added, “This is a great
time to be in programming at Clear
Channel. Tom Owens and Randy
Michaels are programming visionar-
ies. They created the blueprint that

PusuisHer/CED: Erica Farber
GeneraL Manacer: Sky Danlels
Senion VP/ReseanrcH & DeviLorwent: Dan Cole
OperaTions Mansser: Page Beaver

| EOITORIAL

Eomor-IN-Chier. Ron Rodrigues
DiRecToR/Crants & FormATs: Kevin McCabe
Manacing Eomor: Richard Lange
Format Eomors: AC: Mike Kinosian
ATERNMVE Jim Kerr CHR: Tony Novia
Country: Lon Hetton NAC: Carol Archer
News/Taik: Al Peterson
Rock: Cyndee Maxwell Ureav: Walt Love

CHarts & Music M Anthony A
Music Eoiror: Steve Wonsiewicz
AsSISTANT ManacING EOrTcr: Jeff Axelrod
News Eomor: Julle Gidlow
DirecTor OF ResearcH Services Hurricane Heeran
Raoi0 Eomors: Gary Heller, Adam Jacobson
ASsoCIATE EorToRS: Brida Connolly,
Frank Correia
EoiToRiaL AND CHaRTs CoorDINATOR: Mark Solovicos
AssISTANT EDiTORS: Renee Bell,
Diane Fredrickson, Jeanette Grgurevic,
Tracey Hoskin, Tanya O'Quinn, Robert Pau

INFORMATION SERVICES

Saes & MaRKeTING DIRECTOR: Jeff Gelb
Manacer: Jill Bauhs
CusToMer SeRvice: Jackie Young
Teen SuprorT: Gloria Guzman, Marv Kubota
JisTRIBUTION ManaGER: Jon Ernenputsch

DATA PROCESSING
DP/Communications DIRec-oR: Mike Onufer
CompuTer Services: Dale Choy, Ronald Cruz,
Mary Lou Downing, Dan Holcombe,
Saeid Irvanl, Diane Manukian,
Cecil Phillips, Kewin Williams

CIRCULATION

SuBSCRIPTION FULFILLMENT MANAGER:
Kelley Schieffelin
Circuearion CooROINATORS: Jim Hanson, Jill Heinila

ELECTRONIC PUBLICATIONS
Hotrax PrODUCTION: veff Stelman
Designer: Cari Harmon

PRAOUCTION

ProoucTion DiRecToR: Kent Thomas
ProoucTion ManAGER: Roger Zumwalt
Desien DiRecTOR: Gary van der Steur
Desieners: Tim Kummerow,

Eutalae C. Narido i, Mike D. Garcia
Graruics: Derek Comett, Renu K. Ahluwalia

ADMINISTRATION

ConTROLLER: Michael Schroepfer
Legat CounseL: Lise Deary
DIRECTOR OF HumaN RESOURES & ADMINISTRATION:
Caren Antler
DIRECTOR OF CONVENTIONS & SEMINARS:
Jacqueline Lennon
ACCOUNTING MANAGER: Maria Abulysa
AccounTing: Nalini Khar, Magda Lizardo,
Whitney Moliahan, Glenda Victores
RecepTion: Juanita Newton
Mai Services: Rob Sparago, Tim Waiters

BUREALS

WASHINGTON, DC: 202046340500, FAX: 202046340432
Bureau Chier: Je“frey Yorke
Enrors: Matt Spangler,

LecaL CounseL: Jason Shrinsky

NusHviLLE: 615244+8822, FAX: 615°2486655
Bureau CHiEr: Lon Helton
AssociATE EoiTor: Calvin Gilbert

AOVERTISING

Los Avartes: 3100553+433C, FAX: 310020398450
Saes ManaGer: Henry Mowry
ADVERTISING COORDINATIR. Nancy Hoff
Saies REPRESENTATIVES: Paul Colbert, Dawn Garrett,
Missy Haffley, Lanetta Kimmons, Kristy Reeves
NONTRADITIONAL SALES: Gary Nuell
A IVE A Ted {
Execumive AssISTANT: Lisa Linares
Saies AssisTant. Deborah Gardner
OpPORTUNITIES SALES. Karen Mumaw
INT. DIR./Music MARKETING SERviCES: Jay Levy
WasHiNGToN; 2020483=050C, FAX: 202046320432
Vice PResinent/ SaLes: Barry O’Brien
SaLes REPRESENTATIVE: Beverly Swan
MARKETPLACE SALES: Shannon Welner

NasHLLE: 615°244+8822, FAX: 61502486655
A Perry Capital Corp.

leverages ‘big-company’ advantages
in production, content and program-
ming quality with local execution.
Clear Channel radio is loaded with
programming talent at every level.
My role will be to help the local PDs
take full advantage of everything
Clear Channel Radio has to offer.”

Concerning Taddeo’s appointment,
Owens said, “Jack not only brings an
impressive Adult Contemporary ex-
pertise te the position, but his high-
volume management skills are well-
developed from his having served first
for SFX and then Capstar. As a result,
Jack has significant insights into the
operations of Capstar and AMFM,
which will contribute in the months
ahead. Further, as Capstar was the
parent company of Prophet Systems,
Jack has a unique perspective on the
applications of our company’s pri-
mary digital platform.”

Taddeo told R&R, “For me, pro-
fessionally, it was really nice to get
that call and very flattering for me to

be in this new role. I've competed
against Randy and Tom for a long
time, and working with them is go-
ing to be a lot more fun than working
against them. They’ve assembled a
powerhouse of radio programmers
here at Clear Channel, and I'm
thrilled to be a part of it. Right now
the job is 100% dedicated to Clear
Channel stations, and we’ll see what
happens when the AMFM stations be-
come included. Anyway, I wanted to
get here before the AMFM folks so I
could get my pick of offices.”
Romano has held a variety of ra-
dio positions, including stints as Na-
tional Director/Programming for
Jacor and as OM of WDVE/Pitts-
burgh. Taddeo operated his own AC
consultancy for eight years before
joining SFX. He has also been PD of
Viacom’s WLAK-FM (now WLIT)/
Chicago and continues to serve as
owner of WKTT-FM/Sheboygan, W1.

— Adam Jacobson

Arbitron

Continued from Page 1

compares to 43.1% achieved in the
winters of 1996 and *97. This spring’s
37.6% response rate is six percentage
points behind the high-water mark of
43.5% in spring 1994. And in sum-
mer, which tracks low anyway, re-
sponse -ates plummeted to 35.9%
(the recent high was 40.8% in 1995).

Another interesting dimension of
response rates: The biggest problems
are not with college-age men or eth-
nic listeners, as one might expect.
Men 18-24 are now represented bet-
ter than ever. The “proportionality in-
dex” that Arbitron assigns to the de-
mographic cells was 95 for 18-24
men last summer, compared to a dis-
mal 79 five years earlier. The same
goes for black and Hispanic listeners,
who are fully represented from a di-
ary proportion standpoint.

You can credit the response rate
boost to a variety of Arbitron initia-
tives, most notably higher premiums
(as much as $5 if the diarykeeper is a
young ethnic male), the so-called
“mailer box” — a brightly colored
container designed for large house-
holds — and as many as three follow-
up calls while the survey is in
progress.

This year’s problem cells are older
men in the 25-34 and 35-44 cells,
both of which index only in the high
80s. Arbitron is concerned that as the
men in these cells get older, the up-
per demo cells will eventually be-
come infected with lowered response
rates as well. The only female demo
that indexes below 90 is the 65+ cell.

Arbitron is giving top priority to
the response rate dilemma. It is con-
sidering a variety of new initiatives,
including the targeting of women for
the diary placement interview.
Arbitron figures women are 4%-5%
more likely to consent to their house-
hold taking the survey.

It’s possible that in a few years the
diary may go the way of the reel-to-
reel machine. Arbitron is in high gear
with development of the so-called

“people meter,” which will electroni-
cally track a consumer’s media hab-
its. Right now some 300 users in
Manchester, England have the pager-
sized meter clipped to their belts,
purse straps or other apparel in a live
test of their radio and TV usage.

In a test conducted in Manchester
last year, Arbitron determined that
users usually carried the meter as
promised. If they didn’t, a green light
on the meter, which normally
glowed steadily, began flashing if it
detected no movement after 20 min-
utes. If it detected no movement for
an additional 10 minutes, the light
would go off. The scheme is in-
tended to encourage listeners to con-
tinue wearing the device — even the
act of breathing would set off its
motion sensor.

In England Arbitron developed an
incentive system whereby those who
wore the meter more were paid
more. The only time of the day
Arbitron encouraged listeners to
separate themselves from the meter
was at bedtime, when the listener
was to place it in a docking station
for recharging and data collection.
All of the docking stations in a
household would then send the day’s
listening information to a central
unit in the house, which in turn de-
livered the data to Arbitron via mo-
dem. The meter still functioned even
if it was docked, thus any bedtime
radio listening (such as in the morn-
ing when the alarm goes off) would
be captured.

In the Manchester test Arbitron
recruited a cadre of radio, TV and
cable TV outlets to encode their
signals. As best as they can tell, the
people meter is capable of hearing
encoded material no matter what
medium it’s transmitted over, in-
cluding the Internet. Its encoding
device, which will cost stations
about $5,000, is capable of placing
a unique code on a program’s dif-
ferent transmission paths. Thus a
station will be able to figure out
what proportion of users listened
via analog signal, via digital and
via the web.

www americanradiohistorv. com

LPFM

Continued from Page 1

Most broadcasters have con-
demned this idea. “The relaxation
of the second- and third-adjacent
channel spacing requirements will
result ir new interference to certain
existing stations, which will prevent
these stations from reaching certain
areas they now serve,” said Infinity
Broadcasting in its reply comments,
also filed Monday.

“Compromising current second-
or third-adjacent channel protec-
tion,” said Greater Media in its
comments, “will result in massive
and destructive interference in the
FM band, impacting tens of mil-
lions of radio listeners.”

DAB vs. LPFM

Keeping existing interference
protections is vital for determining
whether IBOC DAB will work, as-
serted National Public Radio in its
reply comments. Both the pubcaster
and Clzar Channel Communica-
tions argued that elimination of sec-
ond- ard third-adjacent protection
will slow the industry’s transition to
digital.

“The loudest voices touting
IBOC as a potential barrier to

LPFM are not, in fact, the IBOC
broadcasters themselves, but the
incumbent broadcasters who fear
competition from low-power radio
stations,” replied Leanza.

However, IBOC developers USA
Digital Radio and Lucent Digital
Radio have expressed concerns
about the difficulty of implement-
ing the technology if second- and
third-adjacent channel protection is
erased. In comments filed Monday,
USADR urged the FCC not to
change the interference environ-
ment until it has completed the
record on DAB. Comments are due
in the latter proceeding in January
and February.

ABC suggested in its comments
that the FCC conduct “a real-world
test” of the effects of a low-power
signal on a full-power station before
the agency proceeds with imple-
menting the new service.

Clear Channel added that the
commission’s processes would be
interrupted by the new service, as
the agency creates new LPFM
forms and filing procedures and al-
locates staff to answer questions
from low-power applicants.

The FCC has not established a
timetable for when it will act on the
proposal.

e e —

Forecast

Continued from Page 1

seems to make a difference,” said
VS&A’s Fram L’Esperance, Man-
aging Director in Charge of the
Broadcast, Cable & Entertainment
Group.

Still, radio has held its ground in
terms of listeners far better than any
other medium, other than cable.
While radio listening numbers have
stayed basically flat since 1986,
newspaper circulation dropped 9%,
and television audience levels fell
nearly 16%.

Ad Spending Way Up In 1998

The VS&A report emphasizes
what many radio people already
know: Radio is reeling in more ad-
vertising than ever. In 1998 a total
of $15.1 billion was spent by adver-
tisers an radio, up nearly 12% from
1997. That was the largest expan-
sion in radio advertising since 1984.
Over the last five vears radio had an
astounding 10% compound annual
rate, which includes just over 11%
for national spot advertising and
just under 10% for local ads.

The continuing maturity of con-
solidation in the industry is what’s
driving the ad revenues. The major
markets are almost fully consoli-
dated, while the middle and small
markets are starting to catch up. Na-
tional spot advertising has led the
charge for radio, increasing by 15%
over the past two years. Local spot
advertising is not too far behind, ris-
ing 10% over that time.

While consolidatior is still build-
ing out, the forecast is that the boom
in ad spending will slow. While
VS&A predicts growth rates of 12%
and nearly 14% for the next two
years, the figures should dip to single
digits in 2001 and beyond. By 2003
VS&A predicts ad spending at radio
stations will hit $23 billion, growing
at a 9.7% annual compound rate,
nearly the same as the five-year pe-
riod between 1993-1998.

“Total radio ad spending will
continue very strongly next year.
and after that the growth rate falls
back down a little bit,” L’Esperance
said. “But that’s not unusual com-
ing off a big political year, like 2000
is expected to be.”

While Arbitron staunchly defends
diary measurement, it recognizes
that the people meter has innumer-
able advantages over the paper diary.
The meter, noted Arbitron’s Jay
Guyther, is not subject to top-of-
mind bias; it has the potential for
providing minute-by-minute user
habits; it can track a user’s media
consumption across a variety of
media; and because the meter-
wearer can potentially wear the de-
vice indefinitely, it can offer multi-

week “longitudinal studies” that are
impossible with the current one-
week diary.

Arbitron said it plans to test the
meter in a yet-to-be identified
American city late next year. It of-
fers no timetable for official intro-
duction after the testing, but it does
hope to use the meter in at least the
top 100 markets. It's biggest job be-
tween now and then: convincing
broadcasters to pony up the extra
money this project will cost.
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oth the L.A. Times and the N.Y. Post
speculated in their Tuesday (11/16)
editions that Arista founder/Pres. Clive
Davis may be leaving the company. What
makes the story even more intriguing is that the
published accounts are focused on different
backgrounds and scenarios. The East Coast
version has BMG's Strauss Zelnick telling Davis
he’s got “to boost his bottom line ... or else”
However, the Post suggests that may be a
smokescreen, since an exec interviewed for the
story says, “Strauss can’t say Clive is too old,
he certainly can’t say he doesn’t know what he's
doing, but what he can say is, ‘His numbers are
| off.” If the numbers don’t improve, Davis would
lose hands-on control of the label to BMG.
’ Board the mental Concorde for La-La Land,
where the Times’ report cites sources who re-
portedly saw Davis walk out of a meeting two
" weeks ago after Zelnick raised the prospect of
promoting LaFace chief L.A. Reid to Arista Pres-
ident. Those sources also say that Davis, whose
contract expires next June, is unwilling to accept
reduced power or pay. Substance or smoke-
screen? Only time will tell, because you can bet
the principles won't.

} Stations Gone Courtin’ ‘

Two former WBZZ/Pittsburgh jocks say the
station discriminated against them on the basis
of race, and they've got a Nov. 29 date in fed-
eral court to try to prove it. A lawsuit was filed
by Ron Chavis and Troy Garrett, the Pittsburgh
Post-Gazette reported Wednesday (11/17), be-
cause they were the only African Americans on-
air at B94 when a newly hired PD fired them al-

| most four years ago. Garrett, who had been with

’ the station for 12 years, had just been promot-
ed from overnights to nights four months prior
to the firing. Chavis and Garrett seek reinstate-
ment to their previous jobs, plus compensatory
and punitive damages. CBS/Pittsburgh VP/GM

' Don Oylear told the newspaper the firings were
“strictly a business decision” and that Chavis
and Garrett were part of a larger group of em-
ployees who were let go.

Did former KENZ/Salt Lake City morning
co-host Marcus engage in inappropriate sexu-

From the pages of

FORTUNE®

ECRET$

presented by
AmericanAirines’

A Production of

]

al activities while intoxicated on a station
cruise? Marcus (real name: Mark McCaleb) has
filed a lawsuit against the station claiming that
his former partner, Jimmy Chunga, and another
station staffer conspired to maliciously spread
those rumors, which ultimately led to his dis-
missal. According to the Deseret News, Mc-
Caleb maintains the accusations were com-
pletely false and unfounded.

An appeals court ruled last week that Don
Imus was “crude and tasteless.” But as long as
the court's barrage of adjectives didn't include
“libelous,” Imus is in the clear. The New York
State supreme court’s appellate division upheld
a lower court's ruling that dismissed a $10 mil-
lion lawsuit against imus over comments he
made on his Westwood One morning show.
Chrysler Corp. legal assistant Marilyn Hobbs
had called Imus’ publisher to point out that Imus
had written “jeep” instead of the company’s
trademarked “Jeep” in his book. That bit of nit-
picking incited the wrath of the I-Man, who told
Hobbs she should “stop wasting the Chrysler
Corporation’s time and stop annoying me.” The
court said that in the context of Imus’ “shock
jock” radio show, no reasonable listener would
have taken the comments as fact.

While we're on the “l-way,” kudos to WWBB/
Providence, which raised a ton of money for a
local charity by selling tickets at $15 a pop for
Imus’ remote broadcast last week. The station
sold out the event — 1,100 tickets in all — in just
40 minutes, and lines were already forming out-
side the broadcast site at 3am! (If you listen care-
fully enough, you can hear the next wave of NTR
gurus rushing to print tickets for their stations’ stu-
dio observation windows as you read this.) -

The Donald L. Kidwell Memorial Scholar-
ship Fund has been established at Ohio State
University in memory of the late Connoisseur
VP, who died in September at age 66. Dona-
tions to “The Ohio State University Foundation”
(Account #002528, the Donald L. Kidwell Me-
morial Scholarship Fund) can be sent to Con-
noisseur at 136 Main St., Westport, CT 06880.

Continued on Page 32
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Street Talk

Continued from Page 30

> From The Files Of ‘
Police Squad

Last week brought double trouble for Dr.
Michael Lynn. On Thursday he was let go as
part of WJJJ/Pittsburgh’s morning show. And
then the next day, the Post-Gazette reports, he
was arrested. An off-duty police detective work-
ing at an apartment building saw Lynn (real
name: Michael Kraisman) with “several small
white objects” in his possession. After refusing
to show the cop what he was carrying, Krais-
man allegedly began punching the man before
swallowing whatever he was carrying. He was

- charged with aggravated assault, resisting arrest

and tampering with evidence. The paper report-
ed he was being held in jait on $3,000 bond. ST’s
calls to his residence were not answered.

Misdemeanor obscenity charges were filed
last week against KZGL/Fiagstaff, AZ person-
ality Rowdy Walker and a porn film star over a
broadcast that got out of hand in August. Dur-
ing a remote from the grand opening of an adult
video store, Walker turned the microphone over
to actress Mila Shegol, who offered to perform
sex acts for anybody who came by the store.
The Arizona Republic called her on-air stint “two
minutes of the bluest audio in the annals of ra-
dio” Walker was charged with facilitation be-
cause it was his live mike. “We feel bad about
what happened,” a station spokesman told ST,
“but we don't feel we were at fault” Walker left
KZGL a few weeks ago for a station in California,
we're told, though his show is still heard on KZGL.

While we're on the topic of mouths that
roared ... have you been wondering what would
become of Doug Tracht after his abrupt exit
from WARWY/DC earlier this year? Well, the art-
ist formerly known as Greaseman is going to
try his luck as “Dr. Chip Bandwidth, a dating ex-
pert, computer genius and hideous pervert” in
his new role on a TV show called
Matchmaker.com. He's been hired for the
show’s 13-week test run, which will begin air-
ing on cable channel WGN in January.

WRMN-AM & WJKL-FM/Elgin, IL AE Jona-
thon Pace is regretting a few words he said dur-
ing his appearance on a shopping program. His
remark that a couple of listeners were trying to
“‘Jew” him down prompted a complaint letter to
the FCC and an on-air apology from the sta-
tions’ president/GM. In addition to apologizing
profusely himself, Pace has decided to end his
on-air career and stick to sales.

P Going, Going... L

After 76 years, one of Omaha’s classic sets
of calls will be going away. On Monday (11/22)
Classic Country WOW-AM will become KOMJ
(Magic 590), carrying Westwood One’s Adult
Standards format. KOMJ-AM & WOW-FM PD
Tom Oakes will continue to oversee program-
ming for both stations, and KOMJ APD Chuck
Urban stays on in the same role while also han-
dling the station’s morning show. WOW-FM will
retain the heritage calls and its Country format.
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Rumbles Pt. 1

* WDSD/Dover, DE PD Chris Kelly exits to be-
come PD of Nashville Nights, a syndicated show
jointly produced by AMFM and Jones Radio Net-
works. Once he begins his new job, he'll take on a
new last name to avoid confusion between him and
Dave Kelly, PD at flagship WSIX/Nashville.

¢ KQIZ/Amarillo, TX PD Justip Brown adds OM
duties.

¢ WPPY/Peoria, IL PD/afternoon driver Jef Wil-
liams exits.

¢ WFMK/Lansing, M! taps WJIM's Tim Kiesling
to succeed Danny Stewart as PD.

* PD Bob Walker is leaving Pop/Alt KLCA/Reno,
NV.

* WRCQ/Fayetteville, NC PD/MD Greg Patrick
exits; Promotions Dir. Sydney Scott is interim PD.

* Jeremy Thompson is appointed PD at Hot AC
WDKS/Evansville, IN.

* Rock KQDS/Duluth, MN evolves to Classic
Rock.

* KYLD/S.F's Michael Martin adds Program-
ming Consultant duties at AMFM co-owned KGGI/
Riverside.

Pio Ferro resigns as PD/afternoon person-
ality at Hispanic Broadcasting's KLVE-FM/L.A. to
rejoin his family in Miami. He'll stay at the Span-
ish AC station through the transition to a new
programmer.

PD Bob Dearborn leaves Sandusky’s Adult
Standards KlIX|/Seattle after five years due to
family reasons. The station has not yet chosen
his replacement.

And after 44 years in the biz, Journal Broad-
cast Group/Springfield, MO VP/GM Curt Brown
announces that he’s retiring at the end of the year.

} Increasing Exposure ‘

You know a show titled The King of Queens
i crying out for a couple of jokers. Enter West-
wood One’s syndicated team of Don Geronimo
& Mike O’Meara, who go prime-time on the
CBS-TV sitcom Monday night (11/22). Actually,
it's not their first “appearance” on the show — a
keen eye would spot a couple of Don & Mike

Continued on Page 34

| PROMO ITEM OF THE WEEK

We had a difficult time getting cur ST spokesmodel

to consider modeling the undergarment sent to us

by Mojo Records on behalf of the Ernies’ latest sin-
gle. Maybe that's because, as the song title says,
“It's Digestable.” And with the millennium cele-
bration approaching quickly, sure was thoughtful |
of them to send the pink champagne flavor.
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Rumbles Pt. 2

* KYCY-FM/San Francisco overnighter Rich-
ard Ryan is elevated to MD. Steve Jordan, who
was APD/MD, keeps his APD duties and after-
noon shift.

*» Stephanie Buchicchio, MD at Pop/Alt
KPEK/Albuguerque, is named Asst. MD at The
Box.

* KLAULittte Rock nighttimer The Fatguy ris-
es to MD.

* Dave Jackson is the new MD at WKCQ/Sag-
inaw, MI.

* KORA/Bryan-College Station, TX hires cross-
town KKYS’ Jimmy Trevino as its new MD/mormn-
ing co-host.

* Jay Sommers is the new APD/MD at
WNWN/Battle Creek, M.

* KBSO/Corpus Christi, TX APD/morning host
Roxie Waters resigns. Joseph Valdez returns to
the station in mornings, and MD Brandie Albre-
cht adds APD duties.

* Infinity re-inks WBMX/Boston marning driv-
er John Lander to a new long-term deal.

» Phil Riesen, ND for Clear Channel’s Salt
Lake City stations, resigns effective Nov. 26 to
become Exec. Asst./Media Relations for the city’s
newly elected mayor.

» Duncan’s American Radio founder Jim Dun-
can is named to the board of directors of Neigh-
borhood Link, an Internet-based network of com-
munity organizations nationwide.

Continued from Page 32

Amy Waggoner upped to Pres./GM of ABC/
Minneapalis.

Eduardo Leén named VP/Programming of
Liberman Broadcasting.

Keith Cunningham tapped as Program Mgr. of
KACD & KBCD/L.A.

Chris Shebel set as PD of WBRO & WCBR/
Chicago.

Michael Hayes hired by WDRV/Pittsburgh as PD.
Greg Bergen becomes PD cf KYYS/Kansas City.

v

RAB board votes to retain Gary Fries through
2001.

Michael Fischer tapped as PD of SW Networks’
Smooth Jazz format.

* Nancy Leichter appointed GSM at KKBT/L.A.

* Leap o'the week: KKNU/Eugene, OR PD Cary
Rolfe becomes APD/MD of KLAC/L.A.

4

Bob Sherwood named Sr. VP/Int'l Marketing at
CBS Records.

* Judy Ellis efevated to WQHT/N.Y. VP/GM.

» Mike Novak boosted to OM/PD at KFMB-FM

pictures on the show’s set. ST hears the guest
shot went well enough to warrant an invitation
back to the show in March. Meanwhile, Don &
Mike debut a weekend version of their radio
show in two weeks. For now it’s taking a “best
of” format, though new (and possibly live) ma-

(B100)/San Diego.

4

Rick Cummings advances to Emmis VP/
Programming.
Rick Torcasso tapped as WMJI/Cleveland PD.

terial may be added as the show progresses.

Records

» Warner Music Int'l Chairman/CEO Ramon
Lopez will retire at the end of the year. He'l con-
tinue in a special advisory capacity with the Warn-
er Music Group.

* Look for Istand Def Jam Mustc Group Sr, VP
Steve Ellis to exit on Nov. 24.

* After a three-year stay at Almo Sounds, VP/
Promotion Alan Oreman will depart at month's
end. He'll announce his new plans the first of the
year.

» Will Capricorn leave Universal Music Group
to join the Mouse House in the next two weeks?
And how close is the label to naming a new Head/
Promo?

* Nettwerk taps Arista Dir/Alt Promo Tom
Gates as its new N.Y.-based Head/Promo. Gates
plans to hire a West Coast promo exec.

* Look for former Red Ant VP/Promo George
Silva to join Beyond Music.

» Push VP/Promo Margaret LoCicero segues
to TVT Records as Nat'l Dir/Pop Promo, West
Coast.

* Thump names KSEQ/Fresno MD Steve
Perez as Nat'l Dir./Radio Promo.

» Elektra taps Detroit promo veteran Howard
Lesnick as its new Motor City rep. Lesnick had
been running his own indie firm, The Detroit Guy.

* Trauma picks up Jive Baltimore/DC rep
Michael Pat.

« Virgin/Nashville Midwest regionat Joe Devine
resigns, effective Nov. 30. Look for the 23-year vet
of both radio and records to take some time off
before plotting his next career move.

¢ 8T's condolences to the friends and family

_ of Cleveland-based Mammoth Regional Promo

Mgr. Alex Maye, 51, who died of pancreatic can-
. cerMonday (11/15).

www americanradiohistorv. com

9

Harold Childs elevated to A&M Sr. VP/Sales &
Promo.
Rob Sisco tapped as WPEZ/Pittsburgh PD.

<

Chuck Dunaway dubbed VP/Dir. of Ops for
KUPD/Phoenix.

Dan Halyburton joins WTGR/Richmond as
Production Dir.

l Bell Records becomes Arista. I

} Ain’t Nothin’ Like ‘
The Real Thing ‘

Think R&R classified ads don't get noticed
by the folks in the big markets? Here's a story
for you: After KSMB/Lafayette, LA PD Bobby
Novosad placed an ad looking for an “up and
coming Ellen K" he got a call from an agent
named Bernie Shelley touting a hot new talent
named “Linda A” Of course, those of you with a
deesgree in Deesology 