management + marketing + sales

How can your station make money with
its website? Just about everyone with an
opinion has peppered the radio industry
with ideas. But this week Interep’s Adam
Guild checks in with eight solid
suggestions to get you started on the
right interactive path. Also this week,
management expert Dick Kazan
discusses the relationship of your
company to the community it serves.

Pages 12-16
THE YEAR IN MUSIC

It's all here in this issue — everything
“music” in 1999 has been captured and
encapsulated throughout this issue.
Here's-the rundown:

Overall Label Performance Pages 36-37

CHR Pages 38-44
Urban Pages 58-63
Country Pages 72-78
AC Pages 87-91
NAC/Smooth Jazz Pages 100-104
Rock Pages 110-114
Alternative Pages 123-125

Adult Alt.

b

= Bennett Zier, Jeff Wyatt assume
management of WMZQ/Washington

=+ James Higgins takes the EVP/GM
slot at United Stations

Pages 133-135

= Corrine Baldassano now VP/Broadcast
Programming for SoundsBig.com

« John Bitting takes COO reins
for Catholic Family Radio

= Sean 0’Neill appointed VP/GM
of Y107 trimulcast in So. Cal.

Page 3

CHR/POP
+ SANTANA /ROB THOMAS Smooth (Arista)

CHR/RHYTHMIC

« BRIAN McKNIGHT Back At 01e (Motown)

URBAN
* DONELL JONES U Know

URBAN AC
+ ANGIE STONE No More Rain... (Arista)

COUNTRY

« BRAD PAISLEY He Didn't Have To Be (Arista)

AC
» SAVAGE GARDEN | Knew ! Loved You (Columbia)

HOT AC
- SANTANA /ROB THOMAS Smooth (Arista)

NAC/SMOOTH JAZZ
« BRIAN CULBERTSON Back In The Day (Atfantic)

ROCK
- CREED Higher (Wind-up)

ACTIVE ROCK

» CREED Higher (Wind-up)
ALTERNATIVE

« BLINK-182 All The Small Things (MCA)

ADULT ALTERNATIVE
+ COUNTING CROWS Hanginaround (DGC/Geffen)

(Lntouchables/LaFace/Ansta)

o W

THE INDUSTRY’S NEWSPAPER

www.rronline.com

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
shweder@ rronline.com

For the past two years radio
industry experts have been say-
ing that the next great battle-
ground in the business will be in
the middle and small markets.
Citadel Communications gave
that hypothesis a little more cred-
ibility this week, spending $145
million for 11 stations in markets
no bigger than No. 112.

1999: A Very Good Year In Music

® Columbia Records Group on top for second consecutive year

Sony Music’s top execs celebrate a very successful 1999. In addition to Columbia’s emergence as A&H's top
label of the year, both Columbia and Epic exceeded $100 million in sales in November. Pictured toasting the
achievements are (I-r) Columbia Records GMWill Botwin, Columbia Group EVP John ingrassia, Sony Mustc
EVP Michele Anthony, Columbia Group Chairman Don lenner, Sony Music Ent. Chairmarn/CEO Thomas
Mottola, Epic Group Chairman Dave Glew, Sony international Chairman Mel liberman, Epic Group President
Polly Anthony and Sony Music Dist. Chairman Danny Yarbrough.

By Kivin McCase
R&R DIRECTOR/CHARTS & FORMATS
kmceabe@ rronline.com

Columbia Records Group
continued its dominance of
R&R’s airplay charts this year:
It closes out 1999 at No. 1 with
10.5% overall chart share, three
percentage points higher than
1998. The New York-based label
rolled out another vear-long hit
parade of superstars and new-
comers and demonstrated sig-
niticant growth over last year in
such key formats as CHR, Hot
AC. Alternative and more. Addi-
tionally. Columbia’s successful
faunch of its new C2 label se-
cured its No. | spot, as C2 re-
cording artist and Latin superstar
Ricky Martin made the move to
mainstream Pop with his first
No. | Pop hit. “Livin’ La Vida
Loca.” Other CRG artists con-
tributing to its No. | position in-

clude Offspring, Destiny’s Child, Tal Bachman,

Train and Blaque.

“We are very proud and honored to continue
the Columbia tradition of developing new art-
ists while keeping our superstars at the fore-
front,” Columbia Records Group Sr. VP Jerry
Blair remarked. “l want to congratulate our na-
tional and local promotion staffs for their tenac-
ity, creativity, belief in the music and boundless
energy. We would especially like to thank the
diverse group of Columbia Records Group art-
ists we have had the pleasure of being part of

in 19997

Columbhia
Records Group

Arista

Atlantic

Group
Interscope/ 3

MCA

Elektra
Entertainment Grp.

el > 3.6%
LABEL PERFORMANCE

Ranked by percentage of overall chart share

Columbia Sr. VP/Promotion Charlie Walk.
added, “Radio is more competitive than ever, and
our focus has to be on introducing new artists to
the marketplace and selling records. We design
and execute individual strategies for each artist.
Columbia uniquely tweaks and tailors the promo-
tion and marketing of each single to the demands
of the audience. Developing artists from niche for-
mats to the mass audience and educating pro-
grammers and key music trendsetters are what
helped us achieve No. 1 status again this year”

For a detailed look at the year in music, turn
to Sound Decisions on Page 36.

NEWSSTAND PRICE $6.50

Daily fax, online access and e-mail updates — just $10 per month. Call (310)

www.americanradiohistorv.com v

788-1625 to subscribe!
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Citadel Still On Buying Spree

m $145 million goes toward 11 mid-market stations

Citadel is paying Liggett
Broadcast $120.5 million in
stock and cash for nine of the
stations: WJIM-AM & FM,
WVFN-AM, WFMK-FM, WITL-
FM and WMMQ-FM/Lansing,
M, WFBE-FM/Flint, MI; and
WHNN-FM and WTCF-FM/
Saginaw-Bay City-Midland, ML
The other two — Montachusett

CITADEL/See Page 27

Radio Oneu(w:oe
Out And ’PLY

® Urban group buys
Alt. outlet for $80M

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@pronline.com

Radio One has purchased Al-
ternative WPLY-FM/Philadel-
phia from Daniel Lerner’s
Greater Media Radio Co. for $80
million. *Y-100" joins Radio
One's other Philly station,
WPHI-FM, which the company
bought three years ago for $20

© million. Lerner has owned and

operated his sole radio property
under the Greater Media Radio
name (not to be confused with
Greater Media of East Bruns-

wick, NJ) for decades.
“Philadelphia is a place where
we wanted to get bigger,” Radio
One CEO/President Alfred Lig-
gins told analysts during a confer-
ence call last week. “This transac-
tion represents onc of the best
opportunitics for Radio One to
build its position in Philadelphia,
WPLY/See Page 27

the’sL;ndy Adds
Jammin’ GM Duties

By CaiviN GILBERT
R&R OLDIES EDITOR
eilber1@ rronline.com

WLTW-FM/New York VP/GM
Rona Landy has added similar
dutics for AMFM sister WTJM-
FM (Jammin’ | |
105). Landy re- | o
places Kulhyl
Stinchour, who | ;
left WTIM last | &
month, when [-g
she was el- {
evated to Mar-
ket Excc. VP
for AMFM’s
Chicago station
group (R&R
11/5).

“Rona has done a tremendous
job at WLTW, generating top
rankings in both revenue and
listenership and leading the sta-
tion to its status as one of
America’s most successful radio
stations,” AMFM Sr. VP/Re-
gional Operations and Market
Exec. VP/N.Y. John Fullam said.
“With Jammin’ 105 delivering

LANDY/See Page 27
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The newest

single from their
10x platinum album
Millennium.

Look for their sold out U.S. tour to continue this winter.

Official CHR/Pop & Rhythmic Add Date I2/13=

é_@: =

Exclusive Management by The Fum, Los Angeles, CA &'1999 Zomhz Recording Corporation.
www.americanradiohistorv.com
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United Stations Ups
Higgins To EVP/GM

James Higgins has been elevated
to Exec. VP/GM for United Sta-
7 tions Radio Net-
{ works. He most
recently was Sr.
VP/Sales and
will continue to
oversee USRN's
ad sales strategy.

Higgins began
his career as Di-
rector/Marketing
Research at RCA
Records. then
moved to adver-
tising and worked in account man-
agement for Grey and Needham.
He joined USRN in 1995 and has
been supervising the Eastern. Mid-
western and Western sales offices.

"I have had the privilege of know-
ing and working with Jim for the
past 20 years.” USRN President/
CEO Nick Verbitsky commented.
“His energy. knowledge and in-
dustry perspective have greatly

HIGGINS/See Page 21

Higgins

Bitting To Catholic
Family Radio C0O0

John Bitting has been named
COO of Catholic Family Radio.
Bitting is promoted from Market
Manager of the company’s WYPA-
AM/Chicago. and his prior experi-
encc includes stints as Exec. VP for
McGavren-Guild Radio Represen-
tatives Director/Marketing & Sales
for CBS Radio Representatives and
GSM of KMIJQ/Houston.

“John is an experienced radio ex-
ecutive with a proven track record.
and he is very committed to our
mission and corporate culture.”
stated CRN President/CEO Gary
McCausland. "We are proud to
have him on our team.”

BITTING/See Page 27

R&R Holiday
Schedule

R&R's Los Angeles, Nashville
and Washington, DC offices will
adopt the following schedule over
the holidays:

* The offices will be closed on
Thursday, Dec. 23 and Friday, Dec.
24.

* The offices will also be closed
on New Year’s Eve, Friday, Dec. 31.

* R&R will not publish the week
| of Dec. 20. The deadline for the
next issue, dated Dec. 31, is Tues-
day, Dec. 28.

Look for regular news updates
throughout the holidays via the R&R
| TODAY daily fax and the R&R ON-
| LINE website (www.rroniine.com).

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLYD,, 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

wife, Shelley; Dunbar; and Dees

Legends Of The Dial Convene

.@;Iiiﬂmll

ALL OF FAME

The Radio Hall of Fame recently honored six radio legends at its 1999
induction ceremony in Chicago. The inductees included L.A.-based syn-
dicated personality and KIIS-FM/L.A. morning vet Rick Dees, San Fran-
cisco news anchor Jim Dunbar, the late comic actor Gale Gordon, the
late L.A. radio legend Robert /. Morgan, the late singer Kate Smith
and network talk show host Bruce Williams. Celebrating the evening
are (I-r) Williams; Smith impersonator Jana Keeler: the retired voice of
the Detroit Tigers, Ernie Harwell, Morgan's daughter, Susanna, and

AMFM Market Exec. VP/Wash-
ington. DC Bennett Zier has added
VP/GM responsibilities for Coun-
try WMZQ-FM in the market. At
the same time, Jeff Wyatt has as-
sumed OM duties at "MZQ in ad-
dition to his PD post at “Jammin’
Oldies™ WIMO-FM/DC. Zier and
Wyaltl succeed WMZQ VP/GM
Charlie Ochs and PD Mac Daniels.
respectively. who recently exited
the station.

Also. Mark Lapidus adds Direc-
tor/Marketing duties at WMZQ. He
currently holds a similar title at
AMFM's WTEM-AM/DC.

Zier commented. "1 am excited
about the addition of Jeff and
Mark. two proven radio executives
with outstanding track records in
the Washington. DC arca and the
country. 1 am confident they wil}
energize WMZQ. thereby extend-
ing AMFM’s command of the DC
market.”

Zier. a 21-year broadcasting vet-
eran. has been in Washington since
January. when he was named VP/
GM of WTEM-AM & WWRC-
AM. In April he added GM duties

Zier

for WWRC-AM and WGAY (now
WIMO). Before joining AMFM,
Zier was VP/Sales for CBS Radio
and also served as VP/GM for
WODS/Boston.

Wvatt joined WIMO as PD in
Mav. after serving as morning show
host at AMFM's KCMG (Mega
100V/Los Angeles. Prior to that he
operated Wyatt Consulting Service.
whose clients included Westwood
One. CMI Films and Fox Kids.

Lapidus joined WTEM in 1993,
after operating his own media con-
sulting firm. He previously served
as Corporate VP/Marketing for Lib-
erty Broadcasting.

Baldassano Logs On As SoundsBig.com VP

Thirty-year program-
ming veteran Corrine
Baldassano has joined
upstart Internet radio
channel aggregator
SoundsBig.com as VP/
Broadcast Programming.
In her new position
Baldassano will be in
charge of coordinating the
content of the company’s
approximately 50 chan-
nels of music program-
ming. Additionally. she will be

| assembling a team of program-

mers and those involved in the

31 0~788-1 625
310-788-1699
310-788-1675

31 0~203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

Baldassano

moreinfo @ rronline.com
newsroom @ rronline.com

jll@rronline.com

hmowry @ rronline.com

s company's interactive units
-1 to coordinate the efforts of
i | both sides of SoundsBig's

L. | business.

SoundsBig Presidents
COO Chris Albano tells
R&R that Baldassano's
appointment represents the
ompany’s ‘“strong com-
mitment to raising the bar
&| with programming on the

~ Internet. Most of what is

available is not of profes-
sional stature. with the exception

BALDASSANO/See Page 21
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0’Neill VP/GM, As Y-107/L A. Readies Flip

By Abast JacoBson
R&R RADIO EDITOR
racolsone rrondine.cont

Big City Radio is gearing
ap for big changes at all of
its properties in the wake
of a Nov. 2 announcement
that Charles Fernandez
would become President/
CEO and his Hispanic
Internet Holdings would
merge with Big City. The
first of those changes ook
place in Southern California. where
Sean O'Neill has been promoted
from GSM o VP/GM of the FM
Alternative trimulcast of KLYY/
Arcadia, KSYY/Fallbrook and
KVYY/Oxnard-Ventura, known
as "Y-107." Those stations will flip
to an undetermined Spanish-
language format on either Monday
avening (12/13) or Tuesday (12/14).
O’Neill told R&R. Market rumors
have the station debuting an all-

w 10CKk 1 espaiiol format.
“Sean has played a enitical
role in establishing Y-107
and growing its revenues.”
Fernandez said. =1 am cer-
tain he will be able to trans-
late his proven sales suc-
cess into equally impres-
# sive management accom-
B plishments.”
i O'Neill added. ~1 am
* thrilled that Charles has
chosen me to lead one of
Big City Radio’s premiere proper-
ties. and I'm excited about our de-
cision to enter a new Spanish for-
mat in Los Angeles. the No. 1 His-
panic market in the U.S. Currently.
there are five Spanish-language ra-
dio stations that account for ap-
proximately 85% of all Spanish lis-
tening. We strongly believe. and our
research has substantiated. that

O'Neill

BIG CITY/See Page 27

Clarification

A story in last week's issue (12/3) stated that RADAR 64 measurements
for ABC's show prep services would reflect dayparts. The estimates will,
in fact, reflect the actual time the spots aired. Also, while other networks
have been measured as “run of schedule” ABC's nets will be the first ones

reported as ROS.
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Harris Consolidates

~ CBS-Viacom Merger Expected To Close By March

With Louth Automation

[ Gear maker also acquires No. 3 supplier

By MATT SPANGLER
E&R WASHINGTON BUREAU
spangler@ rronline.com

Harris Corp. strengthened its position in the broadcast equip-
ment industry last week with an $85 million cash deal to acquire
Louth Automation. The company also completed its purchase of
the No. 3 gear distributor Audio Broadcast Group.

Melbourne. FL-based Harris says
the addition of Louth. which auto-
mates 3.000-plus broadcast and cable
outlets worldwide. will strengthen its
told in radio and TV markets and
bring it into new businesses. such as
cable and satellite.

Louth’s systems will also be paired
with Harris™ Broadcast Manager prod-
Let. which will be unveiled at next
spring’s NAB show. Broadcast Man-
ager will allow a single operator o
monitor the “health™ (for example.
whether switchers are working prop-
erlyv i of equipment in several facil
Les or markets. The concept of remote

LA

e

monitoring and control is already in
widespread use in the telecommuni-

cations. long-distance and Internet

industries. and Harris believes such
a setup is ideal for the consolidating
radio industry.

“1t's not u huge piece of business
for them.” SG Cowen analyst Blaine

Carroll told R&R, “but it does en-

hance their broadcast equipment
business” Louth had sales last vear

of S35 million. compared to Harris’
S1.7 billion in revenue. Carroll alse

pointed out that the private secto

represents only about halt of Harris

business. with the defense industiny

Jordan, Ripken, Elway, Foreman, you
know their game, but do you know
what made them champions?

No stats and scores. Just sports

and other public sector segments also
accounting for nearly half of the
company’s sales.

Following its decision earlier this
year to spin off Lanier Worldwide.
Harris shifted its primary focus
from office equipment to commu-
nications gear.

Palo Alto. CA-based Louth will
become an independent unit of” Har-
ris’ broadcast equipment division.
Don Naab. former President/COO of
Pacific Research & Engineering —
PR&E was acquired by Harris in Sep-
tember — will head up the unit. Ken
Louth. who founded Louth Antoma-
ton i 1988, wis named Chief Tech-
nology Officer of the unit.

HARRIS/See Page 8
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Viacom Chairman Sumner Redstone, speaking at an investor’s confer-
ence, said that he doesn't expect major regulatory hurdles to the merger
with CBS, and that the union should be completed in February or March.
When the companies first announced the merger in September, they said
that the deal should close in the first half of 2000.

Infinity-0SI Merger Cleared With Divestitures

he $8.3 million merger between Outdoor Systems and Infinity Broad-

casting closed Tuesday, as the companies agreed to Department of
Justice demands to divest various advertising properties in New York,
Phoenix and New Orleans. Neither the DOJ nor Infinity released the total
value of the divestitures, but in New York alone the companies must sell ad
properties generating revenues equal to at least $25.3 million, the sum total
of OSI's billboard business there. In addition, the companies must sell ei-
ther OSI's bus shelter or its subway advertising operations. The DOJ said
that the deal as originally proposed would have been anticompetitive.

Gaylord To Restructure, As C00 Resigns

G aylord Entertainment COO/CFO Joe Crace announced his resigna-
tion last week, as the company goes through management restructur-
ing. Crace joined Gaylord as CFO in 1998 and became COQ in May. Gaylord
President/CEO Terry London said that Gaylord will reorganize in order to
have three group presidents overseeing various parts of the company and
reporting directly to him. Gaylord will not select a new COQ, but will name
a CFO. A company spokesman told R&R that Gaylord’s radio division,
which owns four stations. will not be affected by the changes.

Tristani Will Stay At FCC

E nding rumors that she was planning to run for Congress from her home
state of New Mexico. FCC Commissioner Gloria Tristani said last week
that she will remain at the agency until her term expires in June 2003."|
viewed Congress as an opportunity to serve the pzople of New Mexico
every day.” she said in a statement. “However. the Clinton administration
has asked me to stay at the FCC, and | will’

Personal Attack Case Back At FCC

he U.S. Court of Appeals in Washington refused last week to re-

hear arguments by the NAB and the RTNDA that would have struck
down the commission’s personal attack and political editorial rules. That
means the case will remain with the FCC, which has not acted on a 1987
RTNDA petition to overturn those rules.

‘Net News

ebcasters streaming via RealNetworks technology can now use

Internet ad company DoubleClick’s DART service for “targeted ad-
vertising.” A website can insert an ad, heard only by Internet users, to lead
into a webcast. Home pages can also feature rotating or static banner ads.
Real says that ABC News, CBS.com and Salem’s OnePlace are testing
DART, but by the first quarter of 2000 all its customers will be able to use
the service.

* Former Time Warner and iVillage executive John McMenamin was
named EVP/Sales and Marketing for NBC Interactive last week. Part of his
role will be to look for new radio ad and sales opportunities for the NBC
online unit. Alan Braverman, former head of Internet Research at Banc of
America Securities, was appointed NBCi President, Business-to-Business.

* Salem Communications has acquired Christian website ICRN.com for
undisclosed terms. The broadcaster said its stations already use program-
ming from 20-plus ministries also streamed by ICRN. Salem added that
this doubles the number of ministries it streams through its online subsid-
iary OnePlace.com to 120.

* Entercom joined other companies, among them Time Warner and
America Online, who have invested in Bolt.com. The teen site said it wants
to promote itself on radio, cable and other media. Financial terms of the
deal weren't disclosed.

* Premiere Radio Networks bought an undisclosed stake in Auctions.com
last week in exchange for an unspecified amount of advertising on the
network. The oriline auction site said the deal will foster cross-promotional

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago One Week Ago  11/26/99  One Year Ago One Week Ago
‘. Radio Index 223.00 370.62 36153 +66.20% +2.51%
Dow Industrials  8821.76 11,286.18 10,988.90  +27.94% +2.70%
S&P 500 1166.46 1433.30 1416.62 +22.88% +1.18%
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GREYBULL, WYOMING.
ONE TRAFFIC LIGHT. 100 RADIO STATIONS.

SIRIUS SATELLITE RROIO IS ALMOST HERE. AND NO TOWN IS INMNUNE.

Xy There's no escaping it. Sirius Satellite Radio's 100 channels will reach nearly every drive- on every highway,

} byway, main street and back road in the lower 48 states. We're revolutionizing in-vehicle entertainment

Three high elevation angle : . i - " ) 3 .
sl i - — with commercial-free music, digital-quality sound, seamless nationwide coverage and a breadth of

programming that traditional radio has never delivered.

Starting in late 2000, our satellites will beam 50 channels of digital-quality music to cars and trucks with absolutely no commercial
interruptions. Our subscribers will enjoy programming of every music style imaginable - from Rock, Co.ntry anc Classical to Salsa, Hip Hop,
Reggae and Swing. And in adcition to our diverse selection of originally programmed

music, they'll get up to so’channels of unique and compelling news, sports, talk and

entertainment programming.

Receivers will display a-tist, song tize and channesinformation.

Sirius Satellite Radio also features seamless nationwide coverage. So, whether our subscribers are in the wi ds 0® Wyoming or the middle of
New York City, they'll never drive out of range of our crystal-clear signal. (One more thing in the interest of clarity - we recently changed

our name from CD Radio.)

And at just $9.95 a month, our service will be music to the ears of everyone who owns ore of the 200 million vehicles on

the road. To find out more about Sirius Satellite Radio, call us at 212-584-5100 or visit us at www.sir usradie.com.

T
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Satellite Radio

FORMERLY CD RADIO

www.americanradiohistorv.com
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DEAL OF THE WEEK 1999 DEALS TO DATE THANSA‘CTlONS AT A GLANCE
Dollars To Date:  $27,944,772,605 =
o WJIM-AM & FM, WVFN-AM, (Last Year: $13.005292247) | o WJBR-FM/Wilmington $32.4 million
. . . . ¢ eWBHB-AM & WRDO-FM/Fitzgerald, WKAA-FM/Ocilla
;y m{lyll:[l]v.’;-'M/IWInan:;,v,’g M- Dollars This Week: ~ $293,177,981 - and FM CP/Tifton, GA $1 .997g million
WFBE-FM/Flint, MI: a;rd ’ (Last Year: $40,085.000) | | *KLRX-FMMadrid, 1A $1.5 milion
WHNN-FM & W,TL'F-,FM/Sa gi” aw- Stations Traded This Year: 1, 734 i ;8708%-:8!\: & FM/Sioux Center and KIHK-FM/Rock Valley, |1A
Bay City-Midland, MI Seistatad . WORC-FM/Webster and WXLO-FM/Fitchburg (Worcester),
$120.5 million Stations Traded This Week: 30 MA $24.5 milion
: ' (Last Year: 41) : o WLNF-FM/Lumberton (Biloxi-Gulfport), MS $5 million
e el e e e e o * WBEA-FM/Montauk and WEHM-FM/East Hampton, NY
TRANSACTIONS $3.5 million

Gitadel On A Holiday Shopping Bmge

LI Purchases nine Liggett stations in Michigan, combo in Massachusetts
for $145 million; Radio One one greater in Philly
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WJIM-AM & FMand WITL
FMALansing; WVFN-AM,
WFMK-FM andWMMQ-FW
East Lansing (Lansing);
WFBE-FM/Flintand
WHNN-FM/Bay City; and
WTCF-FM/Carroliton
(Saginaw-Bay City-
Midland), Mi

PRICE: $120.5 million

TERMS: Asset sale for cash and $10
million in stock

BUYER: Citadel Communications
Corp., headed by CEO Larry Wil-
son. It owns 177 stations, including
WSGW-AM, WGER-FM, WILZ-FM,
WIOG-FM, WKQZ-FM & WYLZ-FM/
Saginaw-Bay City-Midland. Phone:
(702) 804-5200

SELLER: Liggett Broadcast Inc.,
headed by CEO Robert Liggett Jr.
Phone: (517) 393-1010
FREQUENCY: 1240 kHz; 97.5 MHz;
100.7 MHz; 730 kHz; 99.1 MHz; 94.9
MHz; 95.1 MHz; 96.1 MHz; 100.5
MHz

POWER: 1kw; 45kw at 512 feet;
26.5kw at 628 feet; 500 watts day/50
watts night; 28kw at 599 feet; 50kw
at 492 feet; 50kw at 243 feet; 100kw

at 1,020 feet; 3kw at 328 feet
FORMAT: Talk; Oldies; Country;
Sports; AC; Classic Rock; Country;
Oldies; CHR/Pop

i Delawsine
s
WJBR-FM/Wilmington
PRICE: $32.4 million

TERMS: Asset sale for cash
BUYER: NextMedia LLC, headed by
President Steven Dinetz. It owns 11
other stations. Phone: (303) 256-
6222

SELLER: Wilmington WJBR-FM
LLC, headed by Frank Washington.
He has interests in nine other sta-
tions. Phone: (916) 921-2290
FREQUENCY: 99.5 MHz

POWER: 50kw at 500 feet
FORMAT: AC

BROKER: Doug Ferber of Star Me-
dia Group
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WBHB- AM&WRDO W
Fitzgerald, WKAA-FM/

Ocilla and FM CP/Tifton

PRICE: $1.997 million

TERMS: Asset sale for cash
BUYER: Southern Broadcast
Group LLC, headed by Michael
Oesterle. Phone: (517) 351-3222

v

SELLER: M&M Broadcasting Inc.,
headed by President Tony Mooney.
Phone: (904) 285-3239
FREQUENCY: 1240 kHz; 96.9 MHz;
97.7 MHz; 92.5 MHz

POWER: 1kw; 6kw at 328 feet; 1.8kw
at 393 feet; 20.5kw at 279 feet
FORMAT: Religious; AC; Oldies
BROKER: Medla Services Group
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KLRX FM/Madrld

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: LifeStyle Communica-
tions Corp., headed by President
James McBride. He has interests in
four other stations. Phone: (413) 543-
2400

SELLER: G.0O. Radio Ames Inc.,
headed by Brad Oison. Phone: (515)
832-1570

FREQUENCY: 96.1 MHz

POWER: 2.5kw at 515 feet
FORMAT: Classic Hits

BROKER: Johnson Communica-
tion Properties

KSOU-AM & FM/Sioux
Center and KIHK-FM/
Rock Valley

PRICE: $1,780,981

°* WOMP-AM & FM/Bellaire (Wheeling, WV), WSTV-AM &
WRKY-FM/Steubenville and WXST-FM/Delaware (Columbus),

OH $20 million

° WPLY-FM/Media (Philadeiphia), PA $80 million

® KQEG-FM/La Crosse, WI $2 million estimated

TERMS: Asset sale for cash
BUYER: Waitt Radio Inc., headed
by Chairman Norman Waitt. It owns
15 other stations, including KZSR-
FM/Onawa. Phone: (402) 330-2520
SELLER: Sioux County Broadcast-
ing Inc., headed by Mark Hedberg.
Phone: (712) 722-1090
FREQUENCY: 1090 kHz; 93.9 MHz;
106.9 MHz

POWER: 500 watts; 50kw at 492 feet;
25kw at 328 feet

FORMAT: AC; AC; Country
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WORC-FM/Webster and
WXLO-FM/Fitchburg
(Worcester)

PRICE: $24.5 million

TERMS: Asset sale for cash
BUYER: Citadel Communications
Corp., headed by CEO Larry Wil-
son. It owns 177 stations. Phone:
(702) 804-5200

SELLER: Montachusett Broad-
casting Inc., headed by President
Robin Martin. Phone: (202) 939-
9090

FREQUENCY: 98.9 Mhz; 104.5 MHz
POWER: 2.4kw at 361 feet; 25.5kw
at 677 feet

FORMAT: Classic Rock; Hot AC

BROKER: Peter Handy of Star Me-
dia Group
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WLNF FM/Lumberton
(Biloxi-Gulfport)

PRICE: $5 miltion

TERMS: Asset sale for cash
BUYER: JMD Inc., headed by Presi-
dent J. Morgan Dowdy. He has in-
terests in 19 other stations, including
WGCM-AM & FM/Gulfport. Phone:
(228) 832-5111

SELLER:Tralyn Broadcasting Inc.,
headed by President A.E. Joiner. It
owns two other stations. Phone: (256)
314-0947

FREQUENCY: 95.3 MHz

POWER: 50kw at 1,181 feet
FORMAT: CHR/Pop

T
5 Gt St
e 3

e i, %2_- A
WBEA-FM/Montauk and
WEHM-FM/East
Hampton

PRICE: $3.5 million

TERMS: Asset sale for cash
BUYER: Back Bay Broadcasters
Inc., headed by Peter Ottmar. It
owns four other stations. Phone:
(401) 724-7600

Continued on Page 8

To find out more, contact MJ! Interactive:
(212) 896-5233 or EMD@MJI.com

Y E-Mail Director williget you there.

- Ready to take your E-Marketlng to the next level?

| © Build your listener database.
Own it 100%

© Target precisely, with E-Mail messages |
© Improve responsiveness

o Simplify commmunication process
plus save time and dollars

e

C-Mad DuecTor
FROM RDG

i:_'_E-MaiI Director from RDG - built precisely for the needs of radio. Now serving over 100 radio stations and their Iisteners{._':

www.americanradiohistorv.com
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RioPort is the leading force in the digital audio revolution. As the developer of
the world renowned Rio player, RioPort now offers a cutting-edge, secure digital
audio platform solution for both consumers and partners. Working with highly-
branded global distribution and content partners, www.rioport.com provides
easy access to the best music and word programming as a site offering digital
downloads, e-commerce, customizable desktop management tools, and RioPort
compatible playback devices.

To learn more about becoming a partner, contact RioPort at (310) 207-0427.

Your Site for Digital Audio,

Free Audio Software and Other

Things to Stick in Your Ear.

RIOPOIIRT

SLCOMm
The World ia Liatening
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Radio Business

sellout ratios” will continue.

Radio Still Strong Despite
Listenership Drop, Analysts Say

Ithough the Internet and cable TV are crowding the media field, caus-

ing a slight decline since 1993 in hours spent listening to the radio, that
has had “no impact on the strength of the medium” So says a trio of Pru-
dential Securities analysts. In their“Medial Monthly” report, analysts James
Marsh, Brian Shipman and Bill Lerner note that“while TSL has moderately
declined over time, we aren't concerned about any ad-related impact going
forward. Actually (and more importantly, in our opinion), over the same six-
year period radio’s share of total advertising has grown an estimated 11%
They also expect radio to benefit in the future“from secular trends resulting
in increased time spent out of the home and in one’s car” Why are the
analysts bullish on radio? They believe that strong “same-station revenue
and cash flow results, robust ad revenue pacings and improving inventory

Here are recent analyst ratings for radio’s publicly traded companies:

Company Analyst Rating Target Price
Clear Channel  Gordon Hodge, Thomas Weisel ~ “strong buy”  $102
Cumulus James Marsh, Prudential “strong buy” $48
Emmis Vinton Vickers, ING Barings “strong buy” $105
Infinity Jessica Reif Cohen, Merrill Lynch “buy” $47
New York Times Lee Westerfield, PaineWebber ~ “buy” " $55
Radio One Tim Wallace, Banc of America  “strong buy” $75
Radio One Harry DeMott, Credit Suisse

First Boston “buy” $77
Radio Unica Paul Sweeney, Salomon

Smith Barney “outperform”  N/A
RealNetworks  Michael Stanek, Lehman Bros.  “buy” $200
RealNetworks  Jamie Kiggen, DLJ “buy” N/A
Tribune Co. Lee Westerfield, PaineWebber  “buy” NA
Westwood One  Alissa Graham, William Blair “buy” N/A

e Y e e

Harris
Continued from Page 4

Harris hopes to close on the deal
by next month.

The Audio Broadcast Group trans-
action follows on the heels of the re-
tirement of ABG founder and Presi-
dent/CEO Phyllis Freeman. ABG
sells radio products from Auditronics,
Orban, Andrew Corp. and other com-

panies and does some studio design
and integration. Some observers call
it the third-largest domestic supplier,
behind Broadcast Supply Worldwide
and Harris itself.

ABG’s Grand Rapids, MI head-
quarters will be folded into Harris’
broadcast communications division
in Mason, OH. Financial terms of the
deal weren’t released.

Continued from Page 4

opportunities — such as auctions of concert tickets by Premiere affiliates — and allows the site to reach the “tech-

Bloombe

Busrwﬁss _ B

savvy” Premiere audience. Earlier this year Premiere host Dr. Laura Schlessinger promoted an auction by Auctions ¢

Universe (the site's former incarnation), proceeds from which went to her foundation.
* Think “dot-com” is too expensive or too common? Las Vegas-based The New.fm may have a solution for you:

domain names that end with *.fm.” COO Doug Geinzer told R&R last week that the company has purchased several
hundred Internet addresses with the “.fm” extension in recent months and is now in talks with several major radio
groups about using New.fm’s model! search engine/portal. The .fm URL refers to the Federation of Micronesia.

* WarpRadio.com, an Internet radio provider, says that it is streaming about 100 radio stations now and is shooting
for 350 by the end of January. WarpRadio.comVP/Investor Relations Eric Miller told R&R that Clear Channel, AMFM,
Citadel and other major radio groups have signed on to the project. Denver-based WarpRadio.com streams radio
stations on a barter agreement, taking two minutes of prime-time ad time per day. The company, which was started
earlier this year, is traded publicly on the OTC Bulletin Board under the symbol WRPRE.

Interep Loses Clear Channel As Client, Cuts IPO

Katz Radio Group — which Clear Channel Communications is acquiring through its merger with AMFM — will
replace Interep as Clear Channel’s rep beginning today (12/10). Interep Chairman/CEQ Ralph Guild took the
news in stride, calling Clear Channel's move “a practical business decision” The firm’s Clear Channel Radio Sales unit
had represented the 225 stations the company owned before it merged with Jacor. Interep, which is in a quiet period
due toits pending IPO, wouldn't comment on how much revenue it will lose due to Clear Channel’s decision. The firm’s
revenue declined to $75 million in the first three quarters of this year from $90 million last year.

Meanwhile, a source close to Interep’s IPO told R&R this week that the firm could raise $65 million with the offering.

The company had previously estimated that the 5.4 million-share 1PO could generate $75 million Robertson Stephens

is managing the IPO.

Continued on Page 22 |

“

Transactions
Continued from Page 6

SELLER: Hamptons Radio Corp.,
headed by co-President Derrick
Cephas. Phone: (516) 267-7800
FREQUENCY: 104.7 MHz; 96.7 MHz
POWER: 6kw at 315 feet; 4.3kw at
383 feet

FORMAT: Hot AC; Adult Alternative
BROKER: Media Servuces Group
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WOMP-AM & FM/
Bellaire (Wheeling, WV),
WSTV-AM & WRKY-
FM/Steubenville
(Weirton) and WXST-FM/

Delaware (Columbus)
PRICE: $20 million

TERMS: Stock purchase agreement
BUYER: Stop 26 Riverbend Inc.,
headed by Percy Squire. He has in-

terests in four other stations, includ-
ingWDLR-AM/Delaware and WSMZ-
FM/Johnstown. Phone: (614) 227-
2372

SELLER: The Associated Group
Inc., headed by President Myles
Berkman. Phone:(412) 281-1907
FREQUENCY: 1290 kHz; 100.5
MHz; 1340 kHz; 103.5 MHz; 107.9
MHz

POWER: 1kw day/33 watts night;
48.4kw at 500 feet; 1kw; 15.9kw at
880 feet; 2.6kw at 505 feet
FORMAT: Talk; Hot AC; News/Talk;
Country; AC

" Pennavivania.
el bt St heanli i NSRS

WPLY-FM/Media

(Philadelphia)

PRICE: $80 million

TERMS: Asset sale for cash
BUYER: Radio One Inc., headed by
CEO Alfred Liggins. It owns 26 other
stations, including WPHI-FM/Phila-
delphia. Phone: (301) 429-2642

SELLER: Greater Media Radio Co.,
headed by Daniel Lerner. Phone:
(610) 565-8900

FREQUENCY: 100.3 MHz

POWER: 35kw at 600 feet
FORMAT: Alternative

BROKER: Peter Handy of Star Me-
dia Group

KQEG FM/La Crosse
ESTIMATED PRICE: $2 mitlion
TERMS: Asset sale for cash
BUYER: Mississippi Valley Broad-
casting LLC, headed by principals
Patrick Smith and Howard Bill.
Phone: (608) 783-1063

SELLER: White Eagle Broadcast-
ing Inc., headed by President
Eleanor St. John. Phone: (608) 784-
1027

FREQUENCY: 102.7 MHz
POWER: 3.1kw at 863 feet
FORMAT: Oldies

BROKER: Blackburn & Co.

Now Hea rd on:
WKRK FM - Detroit * KSTE - Sacramento
KOTK - Portland * WINZ - Miami

KNUU - Las Vegas
KALL - Salt Lake City
Monday - Friday
Noon - 3p EST

Listen 24/7 at
fisherentertainment.com

FIgSEﬁ'R!

ENTERTAINMENT

www americanradiohistorvy com
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Fead Shampoo Amother White Christmas i G i : _'.I. e ? - Mr. Bation
Bitchin’ Guy : 3 : 3 The Old Man

The Smoker's Anthem invisible Leash
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SHOW

Norfolk & Waypal Overnight Delivery Tom Griswold at Parties

Snailman The Booby Trap Rodnuy Caringlon

Orange Barrels Todd Yohn Harry & Judy

Orange Trangles The Eluctric Amish

Condomnation —

The Richard Gere Habitat Trail Kit

\f‘\’\_‘ “\/I“".':_I‘

This #1?* Damn House Bar ¢ Sid

. It's All About Me Sean Morey - ——y -

Buzz, Buzz

The Video Mrs, Obvious

www.bobandtom.com .

: 1-800-BUY-THIS

For Distribution Information contact:' D.C. Ventures Customer Service at 317-574-5475 Ext. 116

©1993 FriggemafiRecords, L.L.C. All fights reserved

RECORDS
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BOB & TOM say thank you io...
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Jim Griswold
Baker & Hostetler LLP

Lisa Miller

Miller Broadcast Management !
Thanks again for a great 1999/
(Let’s see... 15% of 1999 is...7)
www.bobandtom.com
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* RAB: Shoe store “soled” on radio, Page 16

* Screen scene: Andy Kaufman lives! Page 16

s = |

* Nat'l Pizza Week! Four Weeks Forward, Page 14

I
SALES |

management - marketing

“The Constitution only gives people the right to pursue
happiness. You have to catch it yourself.”
— Ben Franklin

EIGHT STEPS TO STRIKING GOLD

B Or 'How to Make Your Radio Station Websites More Profitable’

You can’t pick up a news-

M‘! paper today without read-
ing about the latest Internet millionaires. Rev-
enues of all U.S. Internet-related businesses —
ranging from the sales of computer hardware for
running the global network to the electronic trade
of books, movies and plane tickets — will total
an estimated $507 billion in 1999, up from $301
billion in 1998.

According to a study released in October by
the University of Texas, Internet businesses will
grow revenues at a booming 68% rate this year.
They appear to be helping boost productivity
and hold down inflation. The estimated 52
million U.S. houscholds with PCs use them, on
average, more than 20 hours a week. Homefront,

radio. Stickiness is similar to TSL. Ask yourself,
“Why would they want to come to my site?”
and, “How can | get them to stay?”

As in radio, consider your website demo-
graphic. If you have a sports site, we know that
sports content primarily draws men. We know
men buy flowers and check stock portfolios. So
you might partner with a company that shows
live stock trades or a company that sells flowers
online, thereby giving your audience more
reasons to return to your site. Capitalizing on
the direct response model of commerce, you
could negotiate a share of revenue for each
inquiry or each sale. Or instead, a partnership
with an e-trading firm could mean that cach
time a visitor to your website opens an account,
the station gets a cash bounty. Or let's say you

a semiannual survey from market
research firm Odyssey, reports
that Americans spend a billion
hours online weekly at home.
The average radio group owner
is naturally looking to participate
in this once-in-a-lifctime boom.
Radio and the Internet are perfect
complements — as radio listeners
ebb, Internet
addition, radio
proven to be one of the best
vehicles to drive traffic to websites.
The following steps are de-
signed to help vour stations’

surfers flow. In

stations have

websites earn a healthy slice of

ADA,M‘”G_UILDNJ

partner with a company like
Flowers.com. Each time a visi-
tor to your site buys flowers, the
station receives a percentage of
the sale. Now your station’s
website is beginning to gener-
ate not just revenue but, more
importantly, tratfic that you can
sell back to more advertisers. By
establishing unique users and
| stickiness,
loyal site visitors, which builds
your brand ...

Other concepts and phrases
| that will help you speak dot-

“page

you are attracting

and ad revenues.

com are views” and

the dot-com pie.

Step One: Separate your radio ego from your
Internet ego. The Internct should be viewed as a
completely separate business arena. Although
both industries are highly competitive, there’s
one significant difference: The majority of radio
stations are making moncey; the majority of
Internet sites are simply looking to survive.
Internet market caps aside, all of us in Internet
start-ups are paddling like hell to keep our noses
above water.

Although we are competitive, our primary
goal is survival. That's why you hear of so many
partnerships inside the Internet industry. These
alliances are partnerships designed to increase
traffic by exchanging unique visitors. It's that
simple. With a partnership that includes a
revenue share, it’s the same type of arrangement,
except that you receive a percentage of the
revenue when someone buys a product. A
similar strategy in radio is a per-inquiry
campaign. The idea is to first build traffic (which
will hopefully translate into a brand image), then
build advertising revenue or e-commerce sales.

Steps Two and Three: Acquaint yourself
with two terms that will make your job easier —
“unique users” and “stickiness.” A unique user
on the 'Net is akin to an unduplicated listener in

“impressions.”

Step Four: Join a rep that will bundle your
website’s ad inventory with another compat-
ible station’s website ad inventory. At Interep
Interactive we analyze the demographics of
sites that cannot be sold individually, then
strategically bundle them to offer advertisers
Internet lifestyle groups. We call these bundles
“channels” and base them around a format or
demographic. For instance, because we know
AC is popular with women, we package these
stations” websites together in our “Women’s”
channel. Sites can be mixed and matched, as
long as the integrity of the targeted audience is
maintained. With your permission, we may
also combine nonradio wcbsites with other
sites if the demographics are compatible. We
monitor the sites throughout the campaign,
making sure we get maximum results for our
advertisers.

Step Five: Form alliances. Most indepen-
dent radio station websites do not have enough
inventory or reach to be requested for proposals
from interactive agencies. So large groups may
want to “bundle” their own stations” websites.
However, another option is to form a

Continued on Page 14
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In this week’s and next week’s columns,

#y Dick Kazan
you'll find the story of the Al Wooten Jr.

Heritage Center in South-Central Los Angeles. You may wonder what
this has to do with becoming successful in business. Plenty! As
virtually every top businessperson learns, success starts with a
vision, then is achieved through hard work, perseverance, a
dedicated staff, outstanding customer service. maximizing financial
resources and, ultimately, overcoming adversity. This story has it all.

But there’s more. Many businesses want to help their communi-
ties. You'll see what Rhino Records is doing at the Wooten Center,
and it will become apparent that what matters most is not just your
money, but your knowledge and your caring. Your involvement with
a charitable organization will impress your listeners, customers,
vendors and employees. Most importantly, it will make you feel good
about yourself.

In an explosion of gunfire, Al Wooten Jr. became a drive-by
shooting victim in South-Central L.A. His devastated mother, Faye
Rumph, cried for days. She wanted to
| ' . respond, but wasn't sure how.
. TH E RDAD TD' “My son getting killed sparked
WS something in me | didn't know

1 S UBGESS L existed. It was painful, but | never

wanted revenge. | also didn’t want

my son forgotien — just a
statistic.” Faye saw her opportunity. She and seven others took 21
children from the Nickerson Gardens government housing project to
a black cultural event and to McDonald’s.

“All the kids were hungry. Some lacked love and attention. It was
really sad. When it came time to return them, no parents showed up.
I'll never forget that. A little 3-year-old girl started crying when we
tried to explain that she had to go home. | knew then my work would
be with kids.”

In May 1990 the center opened its doors. Its intent was to
provide a safe, well-supervised place for children to study and to play
after school. Faye and her husband were operating a small moving
company, but with his support, “We sold our home to pay off all of
our debts so | could work at the center. We rented an apartment in
Hawthorne.

“To raise money for the center, | was selling candy in front of a
grocery store every day. In addition, at church concerts people came
and gave offerings. Also, the kids and | would make pizza and deliver
it to families and merchants in the area.” Shortly after the 1992 riots
The Wall Street Journal ran a front-page story describing how this
tiny center was succeeding against difficult odds. Checks arrived
from all over the country.

Today the center serves “about 65 children on a daily basis,”
operating an after-school program and the Al Wooten Jr. Alternative
High School. The center charges only a nominal fee, so it's depen-
dent upon fund-raisers and donations.

To help others grieving for loved ones who've died violently, Faye
started the Face-To-Face Memorial Quilt project in '94. Each panel
tells the story of a life as others remember it. One such story is of
Robert Patrick Brown. He was born Dec. 5, 1989, addicted to his
mother's drugs. She left her son with her aunt, who was on welfare
and unable to afford his care. The aunt reluctantly placed him in a
foster home. He died on Nov. 4, 1991, beaten to death by his foster
mother. But his beautiful fittle face and a description of his brief life
live on in the center for all to share.

Faye is most proud of “the kids. When | see smiling kids, it makes
my day. That's why we're here. It takes commitment. My staff has
that special love for the kids and the community.”

Next week: I'll tell you the story of one high school graduate, a
former gang member and ninth-grade dropout, who has given his life
real purpose

Dick Kazan is a successful entrepreneur who founded one of the Iargest computer
leasing corporations in the United States. He created and hosts The Road to
Success, the first radio talk show to offer on-air business consulting to business
owners and employees. E-mail your comments or questions to him at
rkazan@ix.netcom.com.
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Jeff McClusky & Associates Can Help

lt's been a year since our last advertisement and much has happened since then that has affected
people's jobs, careers and lives:

B Our industry continues to change rapidly
B Record companies, broadcast companies and new technology ccmpanies are still consolidating
# Many qualified people have been squeezed out

We Can Help!

This year JMA has helped transition capable people into new opportunities in the music,
broadcasting, and new media industries. Also, in our company specifically, we created and/or
filled several positions this year. We have received many calls from friends in ail areas of our
business including record company executives, radio programmers and General Managers
as well as executives from other related entertainment companies, including many of the
newer Internet music alliances, regarding employment. Many have called to alert us to open
positions within their companies and others have inquired about existing opportunities.

We Can Help!

JMA will keep trying to help people find employment as our business evolves and grows in
2000. We are looking for self-starting, entrepreneurial candidates. Positions we hope to fill in
the New Year include the following:

Executive VP/CFO/COO

New York GM

Director, Non-traditional Revenue, Broadcasting
Director, Rock Music Marketing & Promotion
New Media Manager/Web Master

Manager, NTR Events

Some positions will be in our Chicago home office, as well as in Los Angeles and Atianta.

We Can Help!
If your company is searching for qualified people, or if ®
you are out-of-work and looking for your next career B S
move, please e-mail us at opps @jmapromo.com. j 11 n

Jeff McClusky & Associates
Marketing & Promotion

LOS ANGELES ATLANTA wWAW. fmapromo. com
3481 Lakeside Drive |
Suite 2404
Atlanta, GA
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EIGHT STEPS TO STRIKING GOLD

Continued from Page 12

partnership with several carefully chosen
competitors in the radio arena and share
inventory and other Internet business oppor-
tunities. Centralizing the buy will take many
buyers’ logistical issues out of the equation.
This type of partnership will keep your
interactive nose above water. When traffic
builds to the point where you can be sold on
your own, do it. Until then, partner.

In doing this partnering, an independent
rep can be useful as an impartial and non-
partisan mediator. The rep will split revenue
based on an impression-served accounting
model very similar to cost accounting.

Step Six: Push value-added promotions to
your Internet sites. Promotions will increase
tratfic, which should increase revenue. Here's
one way to do this: Instead of having the 23rd
caller win a prize, have the 23rd click-through
win a prize. Two goals are accomplished:
increased traffic and increased click-throughs.
Both are vital components for successfully
selling your Internet inventory, and both can
be achieved with promotions.

Step Seven: Don’t give away Internet
inventory as added value with a radio buy ...
do the opposite! We suggest including free
radio promos with paid Internet buys. This
practice establishes a market for vour Internet
advertising and is a unique selling point.

Step Eight: Support a “media mutual
fund” to invest in start-ups,
modeled after CBS’ concept, but comprised
of smaller group owners. There's a valuable
opportunity for radio to barter broadcast
inventory for an equity stake in Internet
companies. An independent, nonbiased com-
pany will split the equity based on the delivery
from the ads placed and traffic delivered to the
“dot-com.”

Without question, the industry
strives to share in the incredible boom of the
Internet, maximizing shareholder value. For-
tunately, most agree that we are not too late:
We are right on time.

Internet

radio

Adam Guild is President of Interep Interactive. He can
be reached at (310) 213-2326 or aguild@interep.com.

QUICK BUCKS

There’s a lot going on in WXKS/Boston's spot to
promote its million-dollar giveaway. The
station’s Matty in the Morning anchors the
spot, but rarely gets to finish a sentence.
Instead, 11 listeners appear on-screen through
fast-paced editing, finishing Matty's and each
other's thoughts.

The commercial and contest are part of
Film House’s Million-Dollar Birthday Game, so
the word “million” (a popular word lately, isn't

0UICK TAKES

G

“It’s Kiss 108's 20th birthday,
and we're counting down to
the big one with our Miltion-
Dollar Birthday Game.”

it?) is empahsized both visually and audibly
during the :30 spot, as are the instructions to
listen to Matty at 7:20am.

The constant variety of different sights
and different voices is eye-catching and ear-

catching, yet the station’s logo is constantly
on-screen, so there’s never any doubt who's
giving away the million.

“I'd listen to your show for
hatlf a miltion!”

[fyou'd like to see your station’s ad in the TV SPOTIight, send at least three screen shots
and a description or a videotape copy of the spot to MMS Editor Jeff Axelrod at R&R.
10100 Santa Monica Bivd., Fifth Floor, Los Angeles, CA 90067.

This TV SPOTIight brought to you by

FOGUS TV

The TV Placement System tor Radio.

(800) 581-3277

- O UR WE E KS F O RWA R D sales& Promotion Planning Calendar

Jan. 9-15 National Bowling Week, National Pizza Week, National Book Week

o o

Show And Tell At Peculiar People Day
Work Day Volunteer Fireman’s

National Static Day
Electricity Day National Bittersweet

January 9-15

&

International Thank
You Day

Use More Of Your Mind
Day

%

Working Woman's
Appreciation Day
National Pharmacist Day
Work Harder Day

&

Blame Somebody Else
Day

Strive And Succeed Day
Door-To-Door

National Dress Up Your
Pet Day

Debt Day

National Hot Pastrami

®

Hat Day

National Strawberry
Ice Cream Day
Humanitarian Day

National Apricot Day Chocolate Day Sandwich Day

Smoking May Be
Hazardous To Your

Health Day

Salespeople Day

THE TALK RADIO REVOLUTION - 100% BARTER * LIVE 10P-1A EASTERN / SUNDAY 3P-6P « REFEEDS AVAILABLE

“The moment David hits the air, the phone
tree is lit. Get him now before your
competition does! SPIKE O'DELL

WGN/Chicago

EXPLORING POP CULTURE
AND HIGH-TECH

DAVID LAWRENCE

THE THOUGHTS, FEARS AND DESIRES OF THE
INTERNET GENERATION

“onLine
Tonight!’%

DAME-GALLAGHER NETWORKS

AFFILIATE INFORMATION I -800-381-2366

www.americanradiohistorv.com
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“Erom 23" to 3rd jn one book!”

Tim McNamara
VPIGM Jammin’ 95.5

Dear Radio Professionals:

it's nice to know radio can still produce overnight smash successes
like KXJM. But research studies alone don’'t make successes,
people do.

programm

“For Paul Allen’s first entry into radic, we had to guarantee success.
That’s why we chose Mike Henry and Paragon Research.

The results of their market research, format recommendation,

and strategic planning speak for itself. Jammin’ 95.5 debuted #3

in Portland* in its first book.”

Maintaining success over the long-term is elusive, but low-profile Bristol Broadcasting makes it look easy.
From WXBQ in Johnson City (TN) to WQBE in Charleston (WV), Bristol’s Country FMs dominate their
markets ... usually as #1 12+. An ongoing client since 1986, Bristol's Operations Manager, Bill Hagy says,
“Thanks to Paragon for your continued help in keeping our radio stations on top in our markets.

We have more music tests coming up, and | look forward to adjusting our libraries for the Fall book.”

Other radio groups, including RadioWorks, Inc., usé Paragon to help them align multi-station clusters

in markets such as Rockford and Lafayette. David McAley, Executive Vice President of RadioWorks, Inc.,
comments, “Paragon helped us strate lign our market clusters in Illinois and Indiana.

We got powerful, actionable studies at a price affordable for our smaller markets, especially
when you consider the value of our stations. | can’t say enough about

paragon’s service and follow-up. Outstanding!”

These three Paragon clients exemplify successful radio operators in the age of media convergence

and sweeping change. Paragon is proud to be on their winning teams! Let me know if
you need another player on your team, t0O.

— " e

Mike Henry
Managing Partner

PS. Please call if you would like to talk about your 2000 budget.

ey
STRATEGIC PLANNING

o Perceptual Studies

“Spring 1999 Arbtron, 12+, M-Su 6a-Mid

« Auditorium Music Tests

« Internet Studies

o Focus Groups

o Tracking Studies

o Sales Assessment Studies
(303) 922-5600 .
mhenry @ paragon-research.com
www.paragon-research.com
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SCREEN SCENE: COMING ATTRACTIONS

W A sneak peek at the films hitting theaters near you

Looking for some great promotional opportunities?
Look no further than your local cineplex. Start plan-
ning ... here are some of the major movies set for re-
lease in the coming months. For information on creat-
ing a promotion for a specific movie, call the studio’s
regional/field representative for your market.

DECEMBER 22

ANY GIVEN SUNDAY (Warner Bros.) — Academy
Award-winning director Oliver Stone examines post-
modern society through the prism of professional foot-
ball in this drama starring Al Pacino as a coach more
in love with the game than anything else. The film takes
a close look ateveryone from the players and their fami-
lies to the owners and the media. Also starring: Den-
nis Quaid, Cameron Diaz, Jamie Foxx, L.L. Cool J.

GIRL INTERRUPTED (Columbia Pictures) — Set
in the late “60s, this film follows the true story of Susanna
Kaysen (played by Winona Ryder), who finds herself
in a renowned mental institution for troubled voung
women. After spending nearly a year inside the insti-
tution, Kavsen discovers how hard it is to leave and
ultimately must decide if she wants to face the reality
of the outside world. Directed by James Mangold. Also
starring: Angelina Jolie, Jared Leto, Whoopi Goldberg.

MAN ON THE MOON (Universal Pictures) —
Academy Award-winning director Milos Forman (One
Flew Over the Cuckoo’s Nest, The People Vs. Larry Flynt)
teams up with Jersey Films and writers Scott Alexander
and Larry Karaszewski to make this film about the iate
comedian Andy Kautman. Jim Carrey plays Kaufman,
and Danny DeVito plays Kaufman’s manager, George
Shapiro. Also starring: Courtney Love, Paul Giamatti
and Tony Clifton.

DECEMBER 25

GALAXY QUEST (DreamWorks) — It's been nearly
20 years since the classic sci-fi series Galaxy Quest has
been canceled, but the five stars are still in costume to
make appearances at fan conventions. An alien race,
however, has mistaken the tclevision transmissions of

(JALAXY QUEST

Galaxy Quest for historical documents, and whisks the
five actors away on a real mission to defeat a deadly
adversary. Directed by Dean Parisot. Starring: Tim
Allen, Sigourney Weaver, Alan Rickman.

THE TALENTED MR. RIPLEY (Paramount) —
Matt Damon stars as Tom Ripley, a young man who
craves the carefree live that Dickie Greenleaf (Jude Law)

_ leads in the sun-drenched environs of late 1950s Italy.
Dickie’s father, a wealthy shipbuilder, sends Tom to
Italy to bring his son home. But Tom will go to danger-
ous extremes to make Dickie’s playbov lifestyle his
own. Directed by Anthony Minghella. Also starring:
Gwyneth Paltrow, Cate Blanchett.

JANUARY 12

NEXT FRIDAY (New Line) — Picking up where the
original comedy left off, Next Friday stars rapper Ice
Cube as Craig. This time around the action moves from
the inner-city to the suburbs, as Craig must again face
off with Debo (Tommy “Tiny” Lister Jr.), a neighbor-
hood bully bent on revenge. Also starring: Tamala
Jones, John Witherspoon.

SUPERNOVA (MGM)} — When a deep-space hos-
pital ship answers an emergency distress signal from
a distant galaxy, the six-person crew soon find them-
sclves in danger from the man they rescued, the alien
artifact he smuggled aboard and the gravitational pull
of a nearby star about to go supernova. Starring James
Spader, Angela Bassett, Robin Tunney.

Compiled by R&R Associate Editor Frank Correia; (310) 788-
1658.

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

RADIO SPARKS HIGH-HEELED BUYS

SITUATION: Located in the Adrian Mall in Adrian, MI, Shoe
Sensation is an upscale store that competes with four other shoe
stores in the same shopping center. The store uses radio and
newspaper to advertise its products, including Nike, Reebok,
Keds, K-Swiss, Connie, Calico, Dexter and Bass shoes.

OBJECTIVE: To drive traffic into Shoe Sensation for holiday
sales.

CAMPAIGN: The manager of Shoe Sensation usually voices the
60-second commercials, which promote specific sales events at
the store. The store typically runs 20 to 30 spots during a given
one-week campaign. The ads run in all dayparts on WABJ-AM
and WQTE-FM/Adrian, MI and WMXE/Hudson, M{.

RESULTS: “1 highly recommend using radio for any business
advertising needs,” said store manager Tracey Bailey. “I find that
I'receive a large amount of feedback from my customers. Many
of them tell me, 'l didn’t even know you were a store at the mall
until | heard your ad on the radio!" [ find it very satisfying to see
that my money is well-spent and adds profit to my store — profit
I might not have had without using radio.”

————RABTOOLBOX=———

More marketing information and resources from the RAB

MEDIATARGETING 2000
More than a third (36%) of those who have bought shoes in the
past 12 months earn more than $50,000 per year, and 28% are
college graduates. Seventy-four percent own their homes, and
39% have children living at home. This group spends an average
of 45% of its daily media time with radio.

INSTANT BACKGROUND — WOMEN'S SHOES

Why femate household heads choose to shop at certain stores
for shoes for themselves (multiple answers were allowed): Prices/
value, 76%; has brands they prefer, 34%; return policy, 34%; store
mix/other stores nearby, 27%; service level, 23%: closest/most
convenient, 19%; one-stop shopping/buying other items, 12%:;
quickest checkout, 5%. (Marketing to Women, 1999)

RAB CATEGORY FILES

“What do baby boomers, Generation X and GenerationY have in
common? Very little, except all three love shoes, are fixated on
the latest fashion trends and make up the footwear market’s pri-
mary customer base. And spending money is something they all
do well: Baby Boomers spend over $900 billion a year; Genera-
tion X spends $125 billion; and GenY, through their own shopping
and influence on family purchases, spends up to $100 billion. And
that's a healthy market no responsible athletic retailer or marketer
canignore.” (Footwear News, 1999)

For more information, call RAB’s Member Service HelpLine at
(800) 232-3131 or log on to RadioLink at www.rab.com.

BUYSELLBID.COM, INC
921-14TH AVENUE, LONGVIEW, WA 98635

Visit www .buysellbid.com ¢

uysSellBid.com multimedia

on-line classifieds, auctions,

personals G shopping will
drive new G repeat traffic ro your
website 24 hours a day, 7 days a
weels produding substantial new non-
fradifional revenue from borh your
audiences and your advertisers.
You can be a major porral in your
marketr and cash in on the
Interner, with BuySellBid no cost
content.

800-320-7870 Tc¢

CIu.s ﬂfled.

Powemd by t}[a;;lﬁw

www.classifind.com

Auctlans.
%«uw by Bquvllﬂ Feanu N

www.buysellbid.com

www.datechannel.com

mﬁ-?;eg‘i

e AR

WWW.INXSYs.com

www americanradiohicstorv com
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HONORING THE 20TH ANNIVERSARY OF MADD
1 980-2000 This free promotion is now

ava|lahle in these markets:

2 — _
&.--4'—- 1D @ Athens, GA Boca Raton, FL

m,,‘,;;mmmm“mmm Bradenton, FL  Clearwater, FL
fw\_ Corinth, MS Florene, AL
P A Ft. Meyers, FL  Gainesville, FL
; o Hammond, LA Henderson, TX
Sponsored by your local | | Huntsville. AL Houston
Dodge & Plymouth dealers Jackson, MS Laurel, MS

ity, F
This specially outfitted simulator vehicle can be Biiangg Panaiia Gl

“nrogrammed” with the driver’s weight and the number of
drinks needed to put you “over the limit.” When participants
get behind the wheel it’s like driving drunk.

Your station can be a part of this important educational
program by participating as the sponsoring radio station
when the Neon Drunk Driving Simulator

visits your community. Help support the

lifesaving message the program

delivers to high school students and

community members.

ake time to take the ride that could save your lite. 3’0-553-4330 i
. P’!ImOUlﬁ DDCIQE @ or e-mail hmowry@rronline.com -

’ \ " E
www.americanradiohistorv.com 4
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FOR AN ARTIST 10

HIT IT BIG, THEY'VE
cotrTo STAND OUT.

www.americanradiohistorv.com
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mp3radio.com-

THE SAME GOESs
FOR YOUR WEB siITE.

mp3radio.com builds reach for radio station web sites like nothing else.
Listeners will visit — and keep coming back — for free MP3.com tunes, including scngs
from the local artists in your market. mp3radio.com is customized to your format and
opens doors to all sorts of star-artist events. Always under your station's brand. Best

of all, the deal allows you to maintain control of your web site and brand, while putting

dollars in your pocket. Interested? Call 404-979-7832 or e-mail josh.gertz@mp3radio.com.

----- for Radio and the Internet.
The Next Step !

www americanradiohistorvy com
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THE GRAND HYATT, WASHINGTON, DC

R BEEISTER NOW!
SEMINAR S

registration

BEFORE JANUARY 28, 2000 $385 Thers is 8 $50.00

FAX THIS FORM BACK TO 310-203-8450 JANUARY 29 - FEBRUARY 18, 2000 $425 cancellation fec.

No refunds after
OR MAIL TO: Please print cazefuly or type in the form below.  AFTER FEBRUARY 18, 2000 February 15, 2000

R&R Talk Radio Seminar Full payme~: must accompany registration
10100 Santa Monica Blvd., 5th Floor form. Please mclude separae forms for each ON-SITE REGISTRATION ONLY $475

Los Angeles, CA 90067-4004 registration Photocopies are acceptable.

OR REGISTER ONLINE AT www.rronline.com METHOD OF PAYMENT
PLEASE ENCLOSE S EPARATE FORVS FOR EACH INDI/IDUAL REGISTRATION

MAILING ADDRESS

Amount Enclosed: $

Name D Visa D MastarCard D Amrerican Zxpress CI Jiscover D Check

Account Number |

Title

Expiration Date
Call Letters/Company Name L | L |

Street Month  Date Signature

City Zj Print Cardholder Name Here

Telephone # Call the R&R Talk Radio Seminar
2
QUESTIONS Hctline at 310-788-1696

!
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I
!
I
I
I
|
!
I
|
1
!
i
|
1
|
|
I
i
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|
1
|
I
!
|
1
|
!
|
|
I
|
|
[
|
I
|
b

The Grand HyatL Washmgton DC

We look forward to hosting you tor R&R TALK RADIO : 4 =

reg i "“S”t'"'!‘-atlv-on * SEMINAR 2000 in the nztion's Cap tal at The Grand Hyatt S dadt it lial R § TALIEBADIO SEMINAR RATE

at Washington Center, located in the heart of downtawn Wash ngton, DC. The Grand Single (1 peraon) $°£9/night

Hyatt is conveniently located 15 minutes from the Ronald Reagan Airport, and

within walking distance of the White House, Ford's Theatre and Lincoln Museum. Double ( 2 people) $179/night

The US Capitol, Smithsonian, Vietnam Memorial and more are located nearby. . .

* To confirm your room reservation, please contact The Grand Hyatt. Guarantee your Suites $475-1 000/night

arrival with a major credit card, or you may send two night’s deposit. Deposits will i

be refunded only if cancellation notification is received by The Grand Hyatt at least 7 FOR HOTEL RESERVAIONS, PLEASE CALL:

days prior to arrival. « Reservations requested after January 25, 2000 or after room 202-582-1234 or 800-233-1234

block has been filled are subject to availability and may not be available at the Or mail to: The Grard Hyatt at Washington Center

convention rate. » Check in time is 3:00 pm; Check cut time is 12 noon. 1000 H Street NW, Washington, DC 20001

e e e e - - —— -
ke - - —— -
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Newsbreakers
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Davis Promoted To
PD At WLLD/Tampa

Infinity’s CHR/Rhythmic
WLLD/Tampa has elevated APD/
MD/afternoon driver Orlando
Davis to PD. He replaces Dave
Ferguson, who exited the station
last month.

“My goal is to keep this radio
station as one of the top-rated sta-
tions in this market and also within
Infinity’s stable of CHRs." Davis
told R&R. “This company owns
some great CHR stations with win-
ning programmers who possess a
deep knowledge of the format. |
hope o work closely with them to
keep moving up in the ratings.
We’ve already made some great
strides with our team, and our sta-
tion is unique and perfect for this
market.”

Davis will also maintain his
music duties. “That’s my pas-
sion, and that’s what I love to
do. I don’t know what’s going to
happen in the future as far as
hiring someone, but I initially
signed up to do it all myself.”

Prior to joining WLLD, Davis
worked in Tallahassee, FL as PD of
WHBX and PD/MD at WWLD
and WXSR. He began his career in
that market as an intern, weekender
and nighttimer at WFHT.

Allen Appointed WOGI.IOrIando’s PD

F ormer KMZQ/Las Ve-
gas PD Burke Allen
has been named to a simi-
lar post at AMFM's |
“Jammin’ Oldies” WOCL
(Power 105.9)/Orlando.
WOCL had been pro-
grammed by AMFM’s cor-
porate team since the sta-
tion flipped from '60s Oid-
ies to Jammin’ Oldies in
April.

“I'm really excited about
entering the new millennium with a
great staffin Orlando at Power 105.9,

====1 Allen tells R&R. “It you're
5 going to be involved with the
{ *Jammin’ Oidies’ format, |
| having the opportunity to
work with great program-
mers like AMFM’s Steve |
Rivers and Joel Salkowitz is
a phenomenal opportunity’’

Prior to spending two ‘
years at KMZQ, Allen
spent two years as PD for
KISN/Salt Lake City. His ‘
radio career includes pro-
gramming stints in Savannah, GA
at WAEV and WLVH.

Allen

A ‘Star’ Is Born, As WRQQ/Nashville Bows i

Dickey Brothers’ Hot AC WRQQ (Star 97)/Nashville debuted last Fri-
day (12/3). “A Better Variety Of Music” is the station’s positioning state- |
ment. Overseeing the project are Stratford Research VP Jan Jeffries, OM l
Bill Kennedy and PD Bill Catcher, who joins from WILN & WYYX/
Panama City, FL. l

As Kennedy noted, “Star 97 plays "80s and ’90s music and will be po-
sitioned smack dab in the middle between CHR/Pop WRVW and Soft
AC WIXA”

Included in Star 97's first hour were Smash Mouth’s “All Star,”
Madonna's “Lucky Star” and Earth, Wind & Fire's “Shining Star.” Those
were followed by Santana f/Rob Thomas' “Smooth,” The Backstreet Boys’
“I Want It That Way,” Whitney Houston's “1 Wanna Dance With Some-
body.” Sugar Ray’s “Someday.” Robbie Williams' “Angels™ and Steve
Winwood's “While You See a Chance.”

markets measured to 279.

Arbitron Spring 2000 Survey Adds Three Markets

hree new markets have been added to the spring 2000 Arbitron radio
survey schedule. The addition of Bowling Green, KY; Elizabeth City-
Nags Head, NC; and Sebring, FL bring the total number of syndicated

Bowling Green has a 12+ population of 152,900; its estimated market
rank is No. 201. Elizabeth City-Nags Head's 12+ population is 115,400,
and it is estimated to have a market rank of No. 241. And Sebring, with a
12+ population of 71,900, is estimated to be ranked No.268

All of these markets will be part of the Arbitron Qualitative Diary Service

Former WFOX/Atlanta
programmer Bill Cahill
has joined WIVR-AM &
FM/Richmond as OM. He
succeeds Tony Florentino,
who recently transferred
from the Clear Channel
Adult Standards/AC
combo to program Hot
AC WMTX/Tampa (R&R
11/19).

“In my search for the
best candidate to continue
building on the winning tradition of
‘Lite 98." | wanted the best program
manager 1 could find.” commented
WTVR VP/GM Reggie Jordan.

Cahill

| Cahill Now OM Of 'TVR/Richmond Duo

“I've found that person in
Bill Cahill. He has a long
track record of winning.”

Before joining WFOX
five years ago, Cahill pro-
grammed WSTR/Atlanta,
WBZZ/Pittsburgh,
WDCG/Raleigh, WAPE/
Jacksonville and KJYO/
Oklahoma City. He added,
“Reggie Jordan has put to-
gether an amazing team,
and I'm looking forward to
helping maintain WTVR-FM's in-
credible market dominance. I'm
also happy to be back in the Clear
Channel family.”

T e e S S|

Baldassano
Continued from Page 3

of what’s rebroadcast of traditional
radio stations. Corrine gives us the
background in terms of depth of
skills that will give us that program-
ming advantage.”

Concurrently, Peter Mullen has
been chosen to run SoundsBig’s
Music Services office in New York.
He most recently served as VP/GM
of PolyGram Group Distribution.
Albano continued. “Peter and
Corrine will work very closely in
acquiring content and working with
labels in terms of hooking up
online concerts, chat events. etc.”

Baldassano will be based in

SoundsBig's main office in Boston.
She relocates from the Washington,
DC area, where she previously
served as VP/Broadcast Program-
ming for Associated Press.
Baldassano has also served as a se-
nior programming executive at
Westwood One, Sony's SW Net-
works and ABC Radio Networks.
She’s been Programming & Opera-
tions Director of WSAI/Cincinnati.
PD of KAUM-FM/Houston and
MD of WPLI/New York and WHN/
N.Y.. where she began her carear in
1970 as a news reporier.
SoundsBig.com was founded in
April by Albano and Chairman/
CEO Tom Cook — who both pre-
viously held executive posts at mu-

sic applications software developer
Cakewalk Software — and former
BMG Entertainment CFO Andy |
Smedra. who now serves as |
SoundsBig's CFO. SoundsBig.com
expects to have 100 channels in op-
eration by the end of the first quar-
ter of 2000. The company uses a
Windows-based application that
acts as a tuner.
e i

Higgins

Continued from Page 3
enhanced our sales efforts with cli-
ents and advertisers. This promo-
tion reflects Jim’s unique marketing
background and sales expertise.
which have contributed tremen-
dously to the company’s success.”

Smith Will Become PD At KROX/Austin

LBJS Broadcasting has named Alan Smith PD of Alternative KROX
(101X)/Austin. Smith replaces Sara Trexler. who is exiting the station to
pursue broadcast opportunities in Pittsburgh. Smith will leave his APD/
MD post at KDGE/Datlas on Dec. 23 and join KROX between Christ-
mas and New Year's Day.

“It's been a great 5 1/2-year run at the Edge.” said Smith. “T've had an
exceptional group of people to work for, and AMFM is easily one of the
best companies in America. Some of the best people in America doing
Alternative are in this building. and I feel lucky to have been able to work
with and learn from them.

“While I'm excited about going to Austin and entering a new competi-
tive environment, I'm most looking forward to working with the great team
at LBJS and maximizing the position of 101X within the market cluster.
So far they've been able to deliver excellent ratings, and 1 hope to con-
tinue what Sara Trexler started.”

Smith started his radio career at KYQQ/Wichita. He has also worked

| in the programming departments at KXXR and KISF in Kansas City.

t

"| love EMD and am working on

new ideas all the time!"

o Lisa LaPointe-Promotions Director-WBOS Boston

www.americanradiohistorv.com
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Newsbreakers

® KIM HUNTER rises to VP/Advertis-
ing Sales, Southwest Region for AMFM
Radio Networks. She was most re-
cently GSM at Country KSCS-FM/Dal-
las. Additionally, KIM LESLIE becomes
Dir/Talent Relations for AMFM’s syn-
dicated Country Live Tonight!, a new
call-in show debuting in January. Her
last position was as Regional Promo-
tions Mgr. for Elektra/Asylum.

® PAUL SOLOMON is appointed VP/
General Counsel for Blue Chip Broad-
casting. He was most recently General
Counsel for Jacor.

® RONJONES returns to noncommer-
cialWGBH-FM/Boston as PD. He was
most recently GM at Emerson
College’s WERS-FM/Boston.

National Radio

® WESTWOOD ONE presents the
following year-end country music
specials:

Country Countdown USA: The Top
70 Songs of 1999, hosted by R&R
Country Editor Lon Helton, features
the year’s top songs and interview
highlights, as well as an interview with
the singer of the year's No. 1 country
song. The show airs Dec. 25-26 and
Jan. 1-2,

Country’s Cutting Edge: Cutting
Edge Christmas, hosted by WUSN/
Chicago morning personality Ramblin’
Ray, features selections from new
Christmas albums by Garth Brooks,
Martina McBride and others. The show
airs Dec. 18-19.

The Top New Stars of '99, hosted by
Ramblin’ Ray and airing Dec. 25-26 and
Jan. 1-2, looks at artists who had their
first hits in 1999, including Montgom-
ery Gentry andYankee Grey.

Stars of Country: Christmas 1999,
hosted by WYCD/Detroit morning per-
sonality Dr. Don, features new Christ-
mas music from Garth Brooks, Reba
McEntire and others. The show airs
Dec. 18-19.

Yearend 1999, hosted by Dr. Don
and airing Dec. 25-29, looks back at
the top stories in country in 1999 and
features interviews with such stars as
Reba McEntire and The Dixie Chicks.

The Weekly Country Music Count-
down:Yearend Countdown, Parts 1 and
2.The countdown, hosted by WXTU/
Philadelphia morning team Harmon &
Evans, features the biggest hits of 1999
and interviews with the artists. Part 1
airs Dec. 25-26, Part 2 Jan. 1-2.

1999: Country Year in Review,
hosted by WQYK/Tampa morning per-
sonality Skip Mahaffey and airing Dec.
31-Jan. 2, looks back at the year's top
country music stories, including Shania
Twain's CMA Entertainer of the Year
award.

Christmas Around the Country,
hosted by Skip Mahaffey, airs Dec. 24-
26 and features holiday music and per-
sonal stories from such stars as
George Strait and Reba McEntire,
along with listener calls.

Country for the New Millennium,
hosted by Lon Helton, features the top
25 country songs of the '90s according
to a listener poll. The show includes in-
terviews with Randy Travis, Shania Twain
and others and airs Dec. 15-Jan. 5.

Country’s Inside Trak, hosted by Lon
Helton and airing Dec. 20-24 and 27-
31, features Christmas stories from

country stars and the stars’plans for the
new millennium.

ContactTelly Wong; (212) 641-2057.

Also at WW1, Metro Networks intro-
duces WEBNews and WEBTraffic,
Internet-based local and regional infor-
mation services for Metro Networks' and
Shadow Broadcast Services' radio and
TV affiliates. Contact Peggy Panosh;
(212)641-2057.

Additionally, WW1 signs a five-year
contract extension with the National
Hockey League for national radio net-
work rights to NHL games and NHL-re-
lated programming. ContactTelly Wong;
(212)641-2057.

® ESPNRADIO receives radio and digi-
tal satellite distribution rights for Major
League Baseball through 2005. Contact
Michelle Bleiberg; (972) 448-3374.

® TALK AMERICA RADIO NET-
WORKS adds The Dr. Gabe Mirkin
Show weekdays 4-7pm ET. Contact
Stan Hurwitz; (781) 828-4546.

® NBG RADIONETWORK debuts Men
Are From Mars, Women Are From Ve-
nus, hosted by Michael Najarian. The
show will air weekdays 9am-noon PT
beginning Jan. 10, and will feature rela-
tionship advice based on the best-
selling book. Contact John Holmes;
(800) 572-4624, ext. 770.

® SUPERADIO announces it will syn-
dicate WNIC/Detroit's Pillow Talk,
hosted by Alan Almond. The love
songs show airs 7pm-midnight ET.
Contact Rich O’Brien; (508) 480-9000,
ext. 111,

Records

® BENT GOR-
DON is promoted
to President/Sales
& Distribution for
Platinum Entertain-
ment. He rises

from Sr. EVP/Sales
& Distribution.

® TY BRASWELL
is named VP/New
Media for Virgin
Records America.
He was most re-
cently Mgr./Liquid
Initiatives at Liquid
Audio.

Braswell

Virgin also announces a worldwide
agreement with Immortal Records. Art-
ists on the new Immortal/Virgin label in-
clude The Urge, Bare Jr. and 30 Sec-
onds To Tokyo.

® AUDREY STRAHL is namedVP/Nat'l
Publicity & Artist Development for
Rounder Records. She was most re-

Strahl

CHRONICLE

BirTHs
Voice talent Sandy Thomas,
wife Rebecca, son Jake
Castellano, Nov. 29.
CONDOLENCES

Chicago broadcaster Joe
Cummings, 67, Dec.5.

Jazz guitarist Charlie Byrd, 74,
Dec. 2.

Longtime radio and TV person-

ality Gene Rayburn, 81, Nov. 29.

cently VP/Publicity & Media Relations
at Capitol Records. Additionally, VP/
Nat'l Promotion BRAD PAUL adds pro-
motional duties.

Industry

® CLIFFORD McKINNEY joins
BuyMedia.Com as VP/Station Rela-
tions. He was most recently VP/Sales
Mgr. for Katz Media Group. Also,
CECILIA SERRANO is tapped as
Dir./Station Relations. She was for-
merly in sales at KTTV-TV/Los An-
geles.

Products & Services

® ARBITRON releases a faster version
of its Arbitron Data Express software.
ADE 2.1 is now available to registered
users at no charge from Arbitron’s
website (www.arbitron.com).

® ABC RADIO NETWORKS launches
ePrep, an Internet-based show prep
service featuring music, movie and TV
news, along with other features. Con-
tact Michelle Bleiberg; (972) 448-3374.

Changes

CHR: Britt Whitmire joins CHR/
Pop WKZI/Greensboro as morning
co-host.

Country: Matt Carter moves to
WGRL/Indianapolis as a part-timer.

News/Talk: Chip Franklin segues
to WBAL-AM/Baltimore in the
9am-noon slot ... Allen Eichner,
Brett Palmer and Jonathon Row
join KNX-AM/Los Angeles as AEs.

National Radio: Maureen Murphy
becomes VP/Dir. of Sales Planning
& Traffic at Westwood One. Addi-
tionally, Stephanie Saxton becomes

Cuntinued frum Page 8
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ABC RADIO NETWORKS
(972) 991-9200
Classic Rock

Chris Miller

No adds

Hot AC

Steve Nichols

No adds

Starstation

Peter Stewart

PHIL COLLINS Strangers Like Me
Touch

Ron Davis
TERRY DEXTER Strayed Away

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

BRAMHALL Snakecharmer

JOYDROP Spiders

STYX Best New Face

Alternative

METALLICA No Leaf Clover

LIT Miserable

HOLE Be A Man

CHR/Hot AC

VERTICAL HORIZON Everything You Want
LOU BEGA Tricky, Tricky

Mainstream AC

FILTER Take A Picture

OIXIE CHICKS Ready To Run

‘Lite AC

ROBBIE WILLIAMS Angels
TINA TURNER When The Heartache Is Qver
OIXIE CHICKS Ready To Run

NAC

BONEY JAMES Boneyism
SANTANA El Farof
PAT METHENY Homecoming

uc

MARIAH CAREY & JOE Thank God | Found You
NAS Nastradamus

COKO Tritlin®

PUFF DADDY My Best Friend

JONES RADIO NETWORK
Jon Holiday  (303) 784-8700
Rock Classics

Rich Bryan

No adds

Aduilt Hit Radio

JJ McKay

FILTER Take A Picture

Soft Hits

Rick Brady

No adds

RADIO ONE NETWORKS
Tony Maura » (970) 949-3339
Hot AC

Yvonne Day
ALANIS MORISSETTE That ! Would Be Good

New Rock

Steve Leigh
STONE TEMPLE PILOTS Heaven And Hot Rods

WESTWOOD ONE RADIO NETWORI(S
Charlie Cook  (805) 294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

SANTANA t/EVERLAST Put Your Lights On
Soft AC

Andy Fuller

KENNY G Auld Lang Syne

JEWEL Hands (Christmas Version)

Bright AC

Jim Hays
No adds

an AE, handling Southern California,
Nevada and Colorado ... The Group
Room presents a live remote from
Houston’s M.D. Anderson Cancer
Center Dec. 12 from 4-6pm ET. The
broadcast will focus on quality of life
programs developed at the Anderson
Center.

Records: Paul Robinson ascends to
SVP/Deputy General Counsel for
Warner Music Group CJ
Prudham joins BMG Music Canada
as VP/Legal & Business Affairs .

JoJo Pada is appomted Mgr/Publlc-

R <a..-a.-\.¢.,> i

ity for Verity Records ... Chrissie
Lindsey is upped to Sr. Dir/Special
Markets for Arista Records; also,
Scott Ehlers becomes Mgr./Market-
ing Planning & Administration ...
Robert Wescott is appointed Dir./Fi-
nance & Administration for Sony
Wonder/SMV ... Jennifer Turner is
named Assoc. Dir./Business & Legal
Affairs for MCA Records.

Industry: Dame-Gallagher Networks
relocates to 350 5th Ave., Ste. 1818,
New York, NY 10118. Phone: (212)
629-4115; Fax: (2]2) 629-0398.

g mxs

NAB Backs FCC’s AM Measurement Proposal

he NAB supports an FCC proposal that would ease performance testing for AM directional antennas, but it asked
for six more months to look at whether computer software can replace some tests. Computer modeling could cut
costs for each test by thousands of dollars, the NAB said.

XM To Use Lucent Coder, AMSC Stake May Double

L ucent Digital Radio has licensed its perceptual audio coder technology to XM Satellite Radio in order to encode

and decode its signal. PAC — which Lucent also uses in its IBOC DAB system — converts analog signals into

digital signals, then compresses the data so that the audio can be transmitted more efficiently. XM had been testing its
satellite radio system with coder technology from both Lucent and German manufacturer Fraunhofer Institute.

Meanwhile, Reston, VA-based wireless communication company American Mobile Satellite Corp. currently

values its stake in XM at $459 million, but CEO Walter Purnell told The Washington Postthat their position could be

worth well over $1 billion once the service begins in mid-2001.

wwWw.americanradiohistorv.com
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‘Net Chats

On The Web [

ERSPACE

Hot new music-related World -
Wide Web sites, cool cyberchats ¢
and other points of interest along |
the information superhighway.

* Debate the logic of our
“Sexxlaws” with Alternative artist |
Beck tonight, (12/10) at 6:30pm
ET/3:30pm PT (Spin.com).

« Later tonight, at 9:30pm ET/
6:30pm PT, Mariah Carey chals
about her Tuesday evening Fox-
TV special and her new album,
Rainbow (Foxnews.com).

* Take time out from your :
homework and chat about your ;
favorite types of “Candy” with ;
teen artist Mandy Moore on |
Tuesday (12/14) at 7:30pm ET/ :
4:30pm PT (www.twec.com). ]

« Also on Wednesday, enjoy a
webcast premiere and video
Q&A session with Counting
Crows as they hangaround
online at 8pm ET/5pm PT :
(rollingstone.tunes.com). ;

« Tune in to KITS/San Fran- i
cisco’s “Not So Silent Night," fea- :
turing performances by Bush, :
Foo Fighters, Blink-182, 311
and Filter tonight (12/10) at 7pm
ET /4pm PT (concert sonicnet.com).

e Tomorrow (12/11) check .
out Stereophonics in a live .
cybercast from Birmingham,
England. The event begins at ;
9pm BT/4pm ET/1ipm PT®
(rollmgstone tunes. com)

éMprnm
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 MUSIC & MIOVIES -

CURRENT

¢ JAMES BOND: THE WORLD IS NOT ENOUGH (Radioactive/MCA)
Single: GARBAGE The World Is Not Enough

* END OF DAYS (Geffen)

BILLIE
« DOGMA (Maverick)

& ELVIS COSTELLO

* STUART LITTLE (Universal)

MCKNIGHT

¢ ANY GIVEN SUNDAY (Atlantic)

Single: HOLE Be A Man

Single: ALANIS MORISSETTE Still
* ANYWHERE BUT HERE (Atlantic)
Single: SARAH MCLACHLAN ice Cream
Other Featured Artists: K.D. LANG, LEANN RIMES, SINEAD LOHAN
* RIDE WITH THE DEVIL (Atlantic)
Single: JEWEL What's Simple Is True
* AUSTIN POWERS: THE SPY WHO SHAGGED ME (Maverick)
Single: LENNY KRAVITZ American Woman
Other Featured Artists: BIG BLUE MISSILE, BURT BACHARACH

COMING

¢ DEUCE BIGALOW: MALE GIGOLO (Hollywooqd)
Featured Artists: BLONDIE, 10CC, JEFF LYNNE

Single: GUNS N’ ROSES Onh My God
Other Featured Artists: KORN, ROB ZOMBIE, CREED
« POKEMON: THE FIRST MOVIE (Atlantic)
Single: M2M Don't Say You Love Me
Other Featured Artists: CHRISTINA AGUILERA, 98 DEGREES,

Featured Artists: TRISHA YEARWOOD, LOU BEGA, BRIAN

* MAN ON THE MOON (Warner Bros.)

Single: R.E.M. The Great Beyond

o NEXT FRIDAY (Priority)

Single: ICE CUBE f/MACK 10 & MS.TOI You Can Do It
Other Featured Artists: PHAROAHE MONCH, AALIYAH, WU-TANG

CLAN

“Music & Movies" lists current and coming film soundtracks according to box-
office standing, as well as singles appearing on R&R's format charts and other
featured artists. To submit soundtracks for inclusion in this column, contact R&R
Associate Editor Frank Correia at (310) 788-1658; fcorreia @ rronline.com.

MONDAY, DECEMBER 20

1957/Elvis Presley receives his formal
draft noftice.

1973/1950s teen idol Bobby Darin, 37,
dies of heart failure.

1975/ Guitarist Joe Walsh joins The
Eagles.

1981/ Dreamgirls, the Broadway play
based on the story of Diana Ross
& The Supremes, opens.

1996/ REO Speedwagon’s Kevin Cronin
and wife Lisa become parents to
daughter Holly Patrice.

Born: Peter Criss (Kiss) 1945, Billy
Bragg 1957

TUESDAY, DECEMBER 21

1968/ In California, Crosby, Stills &
Nash perform together for the
first time.

1979/ Willie Nelson makes his film de-
but, in The Electric Horseman.

1994/ Snoop Doggy Dogg is arrested in
Lake Charles, LA for marijuana
possession.

1996/ Lionel Richie marries Diane
Alexander.

Born: the late Frank Zappa 1940, the late
Carl Wilson (Beach Boys) 1946

WEDNESDAY, DECEMBER 22

1978/ Kenney Jones replaces the late
Keith Moon as The Who's drum-
mer.

1988/1n England, Morrissey performs
for the first time as a solo artist.

1990/ Opening for Alice In Chains in Se-
attle, Pearl Jam — then called
Mookie Blaylock — perform for
the first time.

1991/ Gregg Allman makes his acting
debut, playing a drug dealer in
Rush.

1995/ Waiting To Exhale, featuring
Whitney Houston in her second
acting role, opens.

Born: Robin and Maurice Gibb (Bee
Gees) 1949

THURSDAY, DECEMBER 23

1964/ The Beach Boys make their debut
on Shindig!

1969/Elton John and Bernie Taupin
establish their composer/lyricist
relationship.

1970/ John Lennon’s song “Imagine”
premieres on national TV.

1992/The film Trespass, featuring lee-T
and lce Cube in acting roles,
opens.

1996/ Motley Crue’s Nikki Sixx marries
actress Donna D’Errico.

Born: Slash (ex-Guns N’ Roses) 1965,
Eddie Vedder (Pearl Jam) 1966

FRIDAY, DECEMBER 24

1964/ The Beatles’ Christmas show
commences at London’s Hammer-
smith Odeon.

1979/ The third and final day of the
Kampuchea concert series con-
cludes. Performing artists include
Pau! McCartney, Robert Plant,
The Who, The Pretenders, The
Clash, The Specials and Elvis
Costello.

1988/ Anita Baker
Bridgeforth Jr.

Born: Lemmy (Motorhead) 1945

SATURDAY, DECEMBER 25

1954/Young R&B pianist Johnny Ace
kills himself playing Russian rou-
lette backstage at Houston's City
Auditorium.

marries Walter

1958/ Alan Freed'’s 10-day Rock & Roll
Spectacular commences in Man-
hattan, featuring Chuck Berry, Bo
Diddley, Johnnie Ray, Jackie
Wilson and The Everly Brothers.

1978/ At London’s Rainbow Theatre,
Public Image Ltd. perform for the
first time.

1996/ Evita, starring Madonna in the
title role, opens, as does The
People Vs. Larry Flynf, co-starring
Courtney Love.

Courtney Love: Celebnty
skin on the silver screen.

Born: Jimmy Buffett 1946, Annie Lennox
and Steve Wariner 1954

SUNDAY, DECEMBER 26

1963/ After declining the rights to all
Beatles material, Capitol Records
releases the group’s “| Want to
Hold Your Hand” in the t).S., im-
mediately establishing it as a
bestseller.

1967/ The Beatles’ self-directed Magical
Mystery Tour premieres on BBC-
TV

1968/ Led Zeppelin arrive in the U.S. for
their first American tour.

1987/Run-D.M.C.’s Jason Mizell is hos-
pitalized after a New York car
crash.

Born: Phil Spector 1940, Lars Ulrich
(Metallica) 1963

— Mark Solovicos
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1999: The Year In Music!

S pin chronicles the past year
in music. Best Album honors
go to Nine Inch Nails’ The Frag-
ile. “| wanted this record to sound
like it was falling apart,” reveals
NIN mastermind Trent Reznor.
“So 1 really went for imperfection”
Reznor finds mainstream audi-
ences somewhat imperfect as
well: “When | see what's on Total
Request Live, it's like, ‘Who are
these people? Who's buying this?
| know someone is, and | want
them to buy my record, but —
good Christ! How did this hap-
pen?"

Best Band goes to Rage Against
The Machine, who clock in at Ne.
2 in the “Top 20 Albums of the Year”
Other notable albums include
Moby's Play (3), Beck's Midnite
Wultures (9), Fiona Apple’'s When
The Pawn... (10), the Chemical
Brothers' Surrender (12), Mary J.
Blige's Mary (15) and Eminem’s
The Slim Shady LP (20). TLC's “No
Scrubs” is No. 1 in the “Top 20
Singles of the Year” category.

In Search Of A
Wayward Bastard

Vibe goes in search of OI’ Dirty
Bastard (a.k.a. Russeli Jones),
talking to family and friends of the
eccentric rapper. The 'zine finafly
catches up with ODB in an L.A.
drug rehab center, where a medi-
cated Bastard ruminates about the
government's conspiracy to kill rap-
pers: “I think the government is
tryin’ to set a nigga up, like [with
the] Tupac and Biggie Smalls
‘mystery’ murders. The govern-
ment got a lot of ways of gettin’ at
motherfuckers, man,

“You know how they killed Mozart
and them motherfuckers, man?
They killed them niggas because
they wasn't vibin’ the way that they
wanted the vibe to go. After my
niggas Tupac and Biggie left, it left
the rap game like a boat in the wa-
ter without no motherfuckin’ stern
Nobody can drive that motherfucker
— the bitch just floatin’. And it
scared a lot of folks in the rap game.
It's scarin’ me now, man’~

You Gotta Have Faith

Entertainment Weekly does a
feature on rising country star Faith
Hill, who has faced criticism from
traditionalists that her sound is too
pop: “There seems to be a real ag-
gressive attack right now to pre-
serve the traditions” Hill relates.
“And 1 can only do what's real to me.
| would never be able to do a record
like Loretta Lynn.’

Speaking of faith, People asks
country star LeAnn Rimes, who
recorded two songs for the upcom-
ing CBS miniseries Jesus, about
her recent visit with Pope John Paul
iI: “I guess the guy who was with
him told him about me and who |
was, and he started blessing me. |
just wish | was able to understand

e R |

MARC & MR. JONES — ‘Fans
throw underwear at every concert.
I still don’t know how to pick up
panties in front of thousands of
people and be cool about it. Espe-
cially when my mom is in the audi-
ence. | gotta call up Tom Jones and
ask his advice" — Latin music
heartthrob Marc Anthony is trying
to keep up with crooner Tom Jones'
underwear collection (People).

what he was saying. It was such a
moving moment. | almost started

crying”’
Hard Knock Knife?

Newsweek examines Jay-Z’s al-
leged stabbing of Untertainment
Records head Lance “Un” Rivera.
According to reports, the rapper
was upset about Rivera’s sus-
pected leaking of his new album,
Vol. 3 — The Life and Times of
Shawn Carter. An East Coast rap-
per and friend of Jay-Z’s was an
eyewitness, but remains anony-
mous: “Jay-Z approached him, they
had a few words, they became loud,
and then this big commotion began
One guy | couldn’t see hit Un with
a bottle, and then Jay-Z pushed
something in his back and in his
stomach, and Un began to sort of
bend over, and people started yell-
ing” Charged with assault, Jay-Z
showed up the next day at a police
station with his lawyer and was
freed on $50,000 bail

Pharoahe Who?

“[People] haven't put the face to-
gether with the song. | was on At-
lantic Avenue in Brooklyn, ‘Simon
Says’ came on the radio, and, fike,
eight squeegie guys were ali danc-
ing around the car. | pulled up to the
light and was like, Yo, good fookin';
And they're like, ‘What the fuck are
you lookin’ at?™ — Rapper
Pharoahe Monch realizes he’s not
the most recognizable face in mu-
sic just yet (Vibe).

Rapper On The Crapper

“The reason most of these guys
started rapping in the first place is
because they were sitting on the
can trying to sing ‘Stairway to
Heaven’ and couldn't do it" —
Sharon Osbourne, wife/manager
of Ozzy Osbourne, offers her take
on the white rap/metal phenomenon
of 1999 (Spin).

— Frank Correia

Each week R&R sneaks a peek through the nation’s consumer
magazines in search ofeverything from the sublime to the ridicu-
fous in music news. R&R has not verified any of these reports.
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MUSIC TELEVISION® MUSIC FIRST
69,7 millon rouseholds 50.8 million households TOP TEN SHOWS Friday, 12/10 BOX OFFICE TOTALS
' st iitar * Shery! Crow and Macy : bEC.35 '
| PLAYS || |[INSIDE TRACKS Gray Y PBS Soo. . T $ Weekend
‘ “Total Audience ray perform on es - Distributor ($ To Date)
BLINK-182 All The Small Things % EEIEie AT . sions at West 54th (check local :
mal Things MACY GRAY I Try (95.9 million households) listings for time and channel) 1 Toy Story 2 $27.76
CHRISTINA AGUILERA What A Girl Wants % BETH HART LA Song Istings for ime an s Buena Vista ($116.78)
KORN Falling Away From Me 7 TRAIN Megt Virginia . *Beck, The Tonight Show ] b
LIMP BIZKIT N 2 Gether Now 1 1 Movie (Sunday) With Jay Leno (NBC, check lo- 2 TheWorld Is Not $10.65
FOO FIGHTERS Leam To Fly 18 [X L (TuesdaysWith Morrie) cal listings for time). Erl\'no(ga’/’UA (890.44)
MARIAH CAREY /JOE Thank God | FoundYou 17 LOU BEGA Mambo No.5 2 NFL Monday Niaht Football ) _ !
WILL SMITH Will 2K 16 LENNY KRAVITZ American Woman o Saturday, 12/11 © 3 End Of Days $9.64
DESTINY'S CHILD Bug-A-Boo 16 JENNIFER LOPEZ Waiting For Tonight (Packers vs. 49ers) , ! Universal 4
*’N Sync, Puff Daddy : niversa (845.81)
RAGE AGAINST THE MACHINE Guerrila Radio 3 BRIAN MCKNIGHT Back At One 3 60 Minutes A . : 4 Sl Hollo $8.86
BUSH The Chemicals Between Us 13 SANTANA {/ROB THOMAS Smooth Mytown and Britney Spears eepy LA :
PUFF DADDY /R, KELLY Satisfy You 12 LNEW 4 JAG perform on Nickelodeon's Big Paramount (874.13)
SMASH MOUTH Then The Morning Comes 12 5 Movie (Wednesday) Holiday Help-a-Thon (8pm). 5 Thg Bone Collector $3.19
DR. DRE t/SNOOP DOGGStill D R.E. 1 BECK Sexxlaws (TheTest Of Love) * R.E.M., Saturday Night Live Universal ($58.12)
SUGAR RAY Falls Apart 1 CELINE DION Tf_lat's The Way ItIs . ) (NBC, 11 30pm) 6 Pokémon:The First Movie $234
POWERMAN 5000 Nobody's Rea RUTER ke A Piture (tie) Frasier wB ($80.77)
R.E.M. The Great Beyond LT 7 Friends Sunday, 12/12 * 7 Dogma $2.12
z'v?'“/;hf:;:nf;;gz&m l LARGE 8 Everybody Loves Raymond * Christina Aguilera, Jewel, . Lion's Gate - ($24.43)
JENNIFER LOPEZ Waiting For Tonght MARIAH CAREY 1JOE Thank God | Found You 9 NFL Monday Showcase B.B. King and 98 Degrees per- - 8BeingJohn Malkovich  $1.36
COUNTING CROWS Hanginaround form on TNT's Christmas in ; USA ($13.82)

CELINE DION That's The Way it Is

10 Judging Amy

Slﬁﬁ-'%;;'sz.;:féf-fe'j;

ILIMIS

. SHERYL CROW There Goes The Neighborhood 3 9 The Insider 1.32
BACKSTREET BOYS Larger ThanLife MELISSA ETHERIDGE Angels Would Fall Washington (B_pm). ° $
FILTER Take APicture FOO FIGHTERS Learn ToFly * Eurythmics perform on Buena Vista . (823.92)
JUVENILE Back That Azz Up WHITNEY HOUSTON My Love Is Your Love VH1's Storyteliers (10pm). 10 Anywhere But Here $1.31
ALANIS MORISSETTE That | Would Be Good RICKY MARTIN Shaice Your Bon-Bon Adults 18-34 Fox ($16.43)
KELIS Caught Out There PUFFOADDY Best Friend Monday, 12/13 Al figures in millions
RICKY MARTIN Shake Your Bon-Bon SAVAGE GARDEN | Knew | Loved You 2 )
$1500 Gotta Get I SMASH MOUTH Then The Morning Comes 1 AllyMcBeal *R.E.M., Late Show With Source: ACNielsen EDI
STING Brand New Day h David an (CBS. check
NOTORIOUS B.1.G. Dead Wrong TLC Unprety 2 Friends / Letterman { , chec COMING ATTRACTIONS:
BRIAN MCKNIGHT Back At One TRAIN Meet Virginia . local listings for time). I &
NAS Nastradamus 3 The Simpsons This week’s openers include
GE CUBE You Can Do It | MEDIUM 4 The X-Files Tuesday, 12/14 Deuce Bigalow: Male Gigolo,
SHERYL CROW There Goes The Neighborhood L . starring Rob Schneider in the title
ENRIQUE IGLESIAS Rhiythm Divine CHRISTINA AGUILERA What A Girl Wants 5 Rudolph The Red-Nosed . ::‘SZ.Ja}Z)LeI.Z)' role and featuring KPWR (Power
FIONA APPLE Fast As You Can MARC ANTHONY (Nezd To Know Reindeer ondie, David Letterman. 106)/Los Angeles morning man
STROKE Little Black Backpack FIONA APPLE fastAs You Can 6 Frasier *Alison Krauss & Union Big Boy as a “client” The film’s
i EURYTHMICS 17 Aga Station, Late Night With Conan Hollywood dirack sports
JESSICA SIMPSON | Wanna Love You Forever FATBOY SLIM The Rockafeller Skank 7 Jesse . ; y' : soundtrack sp.
LFOGirl On TV BETH HART L.A. Song O'Brien (NBC, check local list- two versions of “Call Me" —
MANDY MOORE Candy ENRIQUE IGLESIAS Rhythm Divine 8 Futurama ings for time). Blondie’s original and a dance
98 DEGREES Thrs Git ALANIS MORISSETTE That | Would Be Good 9 Stark Raving Mad * T-Boz, Late Late Show With trip-house cover by Emilia
BECK Sexxiaws R.E.M. The Great Beyond i Ki Maiello — as well as such vin-
REQ HOT CHILI PEPPERS Around The World L SMITH Wil 2K 10 Drew Carey Show Crag Kilborn (CBS, check local tage cuts as War w/Eric
WACY GRAY T TINA TURNER When The Heartache Is Over listings for time). ge culs as A
5 i ROBBIE WILLIAMS Angels Source: Niglsen Media Research NN .HOt
0L DIRTY BASTARD Got Your Money CUSTOM Wednasday, 12/15 Chocolate’s “You Sexy Thing,’
BLAGUE Bring t AllTo Me I . ' K.C. & The Sunshine Band'’s
COUNTING CROWS Hanginaround BASTEBOYS e e ry— *LeAnn Rimes, Jay Leno. “Get Down Tonight,” Marvin
Vi o Mi i o 1] o " g
SAVAGE GARDEN | Knew | Loved You ERIC BENET Spend My Life With You Michael Stipe, Conan Gaye's “Let's Get It On”' 10cc’s

WHITNEY HOUSTON My Love Is Your Love

MARY J. BLIGE Deep Inside

O'Brien.

“I'm Not in Love” and Walter

GUNS N’ ROSES Weicome To The Jungle (Live) CHRIS GAINES Right Now All show times are ET/PT un- Egan’s “Magnet and Steel.”
BEASTIEBOYS Alve g:::nT:e Chemicals Between Us less otherwise noted: subtract Thursday, 12/16 Tunes by Jeff Lynne (“Lift Me
ROBBIE WILLIAMS Ange! igher L i = 0 ies”
FATBOY SLIM The R;cieafsenerSkank KEVON E“gMUN"S?‘W one hour for CT.- Check listings P et e S gf: " :epﬁz}t ( NOd\'/:(omefs éand
: GUNS N' ROSES Ifs So Eas for showings in the Mountain Black Mambazo, Sting, Tina an Beal (a rendition of Barry
CREED Higher Y 9 ; ’ Manilow’s “Can’t Smile Without

DONELL JONES U Know What's Up
STATIC-X Push It

JEWEL What's Simple Is True

MARC ANTHONY | Need To Know
STAING Mudshovel

M2M Don't Say You Love Me
MONTELL JORDAN Get !t On ... Tonite
ROB ZOMBIE Superbeast

GUNS N’ ROSES Welcome To The Jungle {Live)
JEWEL What's Simple Is True

DONELL JONES U Know What's Up

MONTELL JORDANGet It On ... Tonite

KID ROCK Only God Knows Why

AMEL LARRIEUX Get Up

BOB MARLEY t/LAURYN HILL Turn Your Lights Down Low

MAXWELL Let's Not Play The Game
METALLICA No Leaf Clover

time zone. All listings subject to
change.

Tube Tops

Da Brat, Jay-Z, Joe and 98
Degrees perform when Fox

Turner and others perform on
the second annual Nobe! Peace
Concert (Fox Family Channel,
8pm).

* Charlotte Church, Jay
Leno.

* Alanis Morissette, David

You") complete the ST.

The Cider House Rules, star-
ring Kate Nelligan, opens this
week in exclusive engagements.
Look sharp for recording artists
Heavy D and Erykah Badu in
supporting roles.

) PAUL MCCARTNEY Brown Eyed Handsome Man resents Mariah arey’s Letterman. — Julie Gidlow
METHOD MAN & REDMAN Da Rockwildet RAGE AGAINST THE MACHINE Guerrila Radio P ) " Carey o Train. Craig Kilbo
SANTANA{/R. THOMAS Smooth REG HOT CHILI PEPPERS Around The World Homecoming Special (Tuesday, s
MARY J. BLIGE Deep Inside JANICE ROBINSON Nothing | Would Change 12/14, 9pm). — Julie Gidlow
WARREN G. | Want It All BRIAN SETZER ORCHESTRA If You Can't Rock Me
IMX Stay The Night .IESGSICAR:IYN;P'SOI:IDI WannaloveYouForever | B s sl e e LT e SRR s s
SUGAR alls Apart
MISSY ELLIOTT Hot Boyz ) )
Q-TIP Breathe And Stop ANGIE STONE No More Rain (In This Cloud) I
SYSTEM OF A DOWN Sugar Video airpiay from December 6-12. 55 million households NEW THIS WEEK
|0EAL Get The Hell On (Get Gone) Peter Cohen, > e FILTER: TITLE OF DVD
LIL WAYNE Tha Bock s Hot e CONCERT PULSE (Warner Reprise)
METHODS OF MAYHEM Get Naked . Avg. Gross The DVD companion fo the
MARIAH CAREY Hearoreaker - Cindy Mahmoud | National TOp 20 l Pos. Artist (in 000s) CD Title of Record, this 75-
MOS DEF Miss Fat Booty ) A Y /~Music Programming 1 CELINE DION $1,098.0 ; i P
GODSMACK Voodoo & Entertainment o 2 RICKY MARTIN $1,079.2 minute collection was originally
LAURYN HILLY/BOB MARLEY Tum Your Lights.. : ; GINUWINE None Of Ur Fiend's Business 3 BACKSTREET BOYS $1,070.7 released on home video as
PHARAGHE MONCH Simon Says l VldeO P Iayllst , PUFF OAQDY Best Friend g gng MIDLER :g::;g Phenomenology in 1995. The
SOLE45S6 4 e LF@ Girt On TV 4 6 ELTON JOHN $718.7 DVD version contains the bonus
WEIRO AL” YANKOVIC It's All About The Pentiums NOTORIOUS B.L.G. Dead Wrong RAKIM When | Be On Tha Mic 7 'N SYNC $537.7 tracks “Welcome to the Fold”
LOU BEGA MamboNo.§ MONTELL JORDAN G ) 8 TOM PETTYHEARTBREAKERS $489.6
: etlt On ... Tonite JUVENILE Back That Azz Up Y .
" 9 REM. $460.6 and “One;” as well as the elec
LIMP BIZKIT Re-Arranged OL’ DIRTY BASTARD Got Your Money NOTORIOUS B.1.G. Dead Wrong 10 STING $456.1 . it fo D
GARBAGE The Worid Is Not Enough GINUWINE None Of Ur Friend's Business +-5HiN One Night Stand 11 FAMILY VALUES $394.7 tronic press kit r. the C re-
ALANIS MORISSETTE Head Over Fet (Unplugged) AL e Tha lack s Hot JARULE How Many Wanna 12 PHISH %624 lease. Other selections include
ALANIS MORISSETTE Ironic (Unplugged : 13 BARENAKED LADIES 342.4 “Hey Man Nice Shot,” “Dose,”
LANIS MOR ronic (Unplugged) DONELL JONES U Know What's Up LI WAYNE Tha Block Is Hot 14 ZZTOPLYNYRD SKYNYRD  $3423 4 , :

ALANIS MORISSETTE King Of Pain (Unplugged) MARY J. BLIGE Deep Inside “Stuck in Here,” “Jurrassitol,’

15 ALANIS MORISSETTE'TORIAMOS $312.3

- - s s
e e e B R I T S e = ===

ALANIS MORISSETTE Uninvited (Unplugged) 0'ANGELD Left And Right WHITNEY HOUSTON | Learned From The Best “Under” and “White Like That”
ALANIS MORISSETTE You Leam (Unplugged) L R 2 c i ] BLAQUE Bring It All To Me Among this week's new tours:
ALANIS MORISSETTE You Oughta Know (Unplugged) : nap ty METHODS OF MAYHEM Get Naked ANTHRAX « RAGE AGAINST THE MA-
311 Come Original G-TIP Breathe And Stop MISSY ELLIOTT Hot Boyz CHER

. ?
APOLLO FOUR FORTY Stop The Rock ICE CUBE You Can Do 1t DR. ORE {/SNOOP DOGG Still D.RE. FISH c’.I_IN_E. REVOLUTION USA?
BIF NAKED Twitch REDMAN & METHOD MAN Da Rockwilder ; THE JUDDS (Trinity/Ventura)
GAYDAD Joy NAS Nastradamus ICE CUBE You Can Do It KORN This 50-minute “unauthorized
G00GOO DOLLS Black Ballogn . InE ISNJ0F DOSG SHIDAL 0-THP Breathe And Stop SNAPCASE biography” delves into the band-
0 o KDIKTY BASTARD Got Your Money KORN Falling Away From Me TIM WILSON , .

STRUMMER Tony Adams LIL' WAYNE Tha Block Is Hot o WILLIE NELSON members’ roots and history and
MUSE Muscle Museum SOLE45.6 MARILYN MANSON Astonishing Panorama Of... e mama—
PO.D. Southigwn JUVENILEU Unc_jerstang, LIMP BIZKIT N 2 Gether Now terial
SEVENDUST Denia JAY-Z Do it Again (Put Ya Hands Up) 112 Your Letter The CONCERT PULSE is courtesy of Polistar, a .

publication of Promoters' On-Line Listings, (800}
344-7383; California (209) 271-7900.

- Julie Gidlow

Video playlist for the week ending December 5. Video piaylist for the week ending December 10. Video playlist for the week ending December 5.
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AL PETERSON

.......

The Talk Of The Twin Cities

] KSTP-AM enters its second century under the same
local ownership

inneapolis-St Paul is home to a number of things that are well-known throughout America
— cold weather and lots of snow, baseball’s Twins and football’s Vikings and, these days,
pro-wrestler-turned-governor Jesse Ventura. But the Land of 10,000 Lakes 1s also home to a
station that has been one of the icons of the radio business for nearly eight decades, KSTP-AM.

December 10, 1999 R&R ® 25

Dolans To Deliver
Exclusive Presentation

The always entertaining Ken and
Daria Dolan will be on hand at
R&R's fifth annual Talk Radio Semi-
nar in Washington, DC, offering their
exclusive presentation “Financial
Survival 2000 for Busy Radio Pro-
fessionals” TRS 2000 attendees will
fearn:

* The five money moves you can make today that will
benefit you tomorrow.

» How to pick the next broadcasting stock winner.

* Tips on designing your personal portfolio for the next
millennium.

* How to really evaluate those stock options you've

THE GRAND HYATT, WASHINGTON oec

AM 1500 on
the Twin Cities’
radio dial has a
long and colorful
broadcast history
that dates back to |
the Golden Age of
radio. It was
founded in 1923
by broadcast pio-
neer Stan E. Hub-
bard as WAMD
(“Where All Min-

Todd Fisher

neapolis Dances™). Toward the end of

the Roaring >20s the station merged
with St. Paul’s KFOY-AM and be-
came KSTP-AM. the call letters by
which Minnesotans have known the
legendary station since 1928.

But perhaps the most amazing part
of KSTP’s storied history is that in
today’s broadcast world of mega-
mergers and ownership changes. the
station is still locally owned and man-
aged by the same family that founded
it —— Hubbard Broadcasting. Inc.

At the programming helm of the
station these days is PD Todd Fisher,
who also oversees Adult Con-
temporary sister KSTP-FM (KS-95).
Fisher. who joined Hubbard in 1996.
added KSTP-AM to his daily duties

following last year's departure of
former PD Steve Konrad, who moved
to Dallas to join KLIF. I recently
talked to Fisher about the pros and
cons of working for a family-owned
operation, the company’s new Mid-
west Network and how he thinks his
music radio background has ben-
efited him in Talk radio.

R&R: How did a music radio guy
come to program a Tulk station like
KSTP?

TF: I’ ve always wondered why we
tend to label people in our business.
like, “Oh, he’s a Top 40 guy.” or,
“She’s an AC programmer.” Al-
though my background had always
been in music radio programming
before KSTP. I really spent most of
my time growing up in Phoenix lis-
tening to KTAR and KOY. I wasn’t
your typical Top 40 teenager. 1 was
listening mostly to News and Talk ra-
dio programs.

But when (GM) Ginny Morris
asked me to oversee programming for
both stations. I really did have to
think about it. Ginny and I have a ter-
rific working relationship. and we
really trust each other a lot. 1 think
she felt that a strength I had devel-

oped over my career in music radio
was working with morning show tal-
ent. That was something she was
looking for. given the fact that we
have a lot of really major local per-
sonalities on KSTP-AM. I think that
was the major reason | was asked to
become involved with the station.

R&R: Did your music back-
ground help in your transition to Talk
programming’?

TF: Again. I'd have to say it’s
been my experience in dealing with

_

“The hosts on this
station don't just try to
ring the phones by
sitting down and saying,
‘Jesse Ventura — an
honest guy or a
bonehead? Let’s take
some calls!"”

Quick! Next to the weather, whll
listeners most Interestﬂl Il'.llt 5

-been offered

for the 21st century!

ventions.

The WOR Radio Network’s ﬁnancial gurus will discuss
all this and more and send you home with solid advice on
how to reach your personal and professional financial goals

REGISTER TODAY! Early bird savings are still available, but time is run-
ning out! Fill out the registration blank on Page 20 of this week's issue,
or use our convenient online registration form at www.rronline.com/con-

personalities that has helped me the
most. [ know that some music pro-
grammers might suggest that Talk is
just like music radio, only instead of
songs between the breaks, it’s topics
and issues. But I don’t really buy into
that. The hosts on this station don 't
just try to ring the phones by sitting
down and saying, “‘Jesse Ventura —
an honest guy or a bonehead? Let’s
take some calls!™ Topic selection cn
KSTP has everything to do with what
the interests of the hosts are, not what
the PD thinks the audience wants to
hear.

[ think the biggest role I play is as
a facilitator. And aside from one or
two great FM morning shows I've
had the pleasure of working with in
my career, I've never before been in-
volved with a group of talent like we
have at KSTP. These are people wno

are just so aware of who they are and
what the audience expects their
shows to be all about. Watching their
awareness of that and how each of
them craft their respective shows
each day is just unreal.

R&R: Whar are the advantages
and, conversely, the disadvantages of
working for a family-owned opera-
tion like Hubbard vs. a megagroup?

TF: First off, the greatest thing
about it is that my boss is always
right down the hall. That gives us the
ability to get things done quickly and
efficiently. It’s just great to know who
owns you, to be able to see their face,
their emotions and their reactions to
the day-to-day goings-on at the radio
station. It sounds corny. but in an op-
eration like this there is still a very

Continued on Page 26

) ,;; will help yc-ur listeners eat right. Breaking news, dj:pt
é' ideas to help listeners of all | ages stay healt!'lj,r_;l

., ! J 3
R

and on the Web at
www.botalcereal.com BM./
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Twin Cities
Continued from Page 25

strong sense of community and a
commitment to public service to that
community. Those things are still im-
portant in a company like Hubbard.

What'’s the downside? [ don’t think
there really is a downside. Everybody
probably says. "Gee 1 wish we had
the money to do this.” or. “Boy,
wouldn’t it be great if we had two or
three more stations?” Frankly, I'd
rather be in a situation like this,
where the company keeps investing
in the ongoing success and continued
development of two strong stations to
keep them performing at very high
levels rather than having to spread
resources across five or six other sta-
tions in a cluster.

R&R: Give us a rundown on the
station’s lineup and what vou think
each of vour local hosts brings to
KSTP,

TF: From 5-8am it’s Babs and the
Boys. featuring Barbara Carlson. Bar-
bara is a wide-open. totally honest
and highly opinionated person. She
does an entertaining and irreverent
show surrounded by four guys —
Dan Terhaar. Mark O Connell. Tom
Goodrich and Brad Lane — who the
audience thinks are all there to try to
keep the always-outspoken Barbara
in line, so to speak.

From 8am-2pm we carry Dr.
Laura, Paul Harvey News and Rush
Limbaugh. From 2-5pm local host
Joe Soucheray takes over with a show
called Garage Logic. Joe. who is also
a columnist for the St. Paul Pioneer-
Press. is joined by Matt Michalski.
a.k.a. The Rookie. It’s an issue-
driven show supplemented by discus-
sion of stories about absurd political
correctness. What Joe's show is real-
ly all about is common sense.

At Spm Jason Lewis takes over.
Jason, who is a constitutional scholar,
is the ultimate political insider and is
known around town as “"Mr. Right.”
He really has his finger on the politi-

cal pulse of middle America. Jason
blows my mind with the amount of
work he puts into his show and the
knowledge he can just pull off the top
of his head. He's currently the No. 1
25-54 afternoon drive host in town.

Our evening host is T.D. Mischke.
Tommy has been on a leave of ab-
sence recently, and we hope he’ll be
back with us by the first of the year.
He's strange, irreverent and does
what I'd call a “nonradio™ show. He's
one of those hosts you have to hear to
really truly understand. He’s an
amazing talent. From 10pm-midnight
we do two hours of the best of Joe
and Jason. followed by Art Bell for
overnights.

R&R: Tell us about the new KSTP
Nenwork that the company has re-
cently launched.

*

“I've seen former music
format jocks really
struggle trying to make
the transition to talk
host, because they don't
come to it by first
understanding who they
are, what their interests
are and what their point
of view is.”

T R AT

TF: The KSTP-AM Network is
talk programming from the Midwest,
for the Midwest and by the Midwest.
We think it's time that stations in
middle America have an opportunity
to carry top-quality programming that
is really targeted at the Midwest lis-
tener. It's already on in several mar-

kets. and we’re looking forward to
continuing its expansion in the up-
coming year. It features a lineup con-
sisting of most of our great local tal-
ents and. unlike many networks, ev-
ery commercial avail belongs to the
local affiliate. There are no regional
or national spots. We're very excited
about the future of this project.

R&R: Minnesota, for all of its re-
cent publicity as the state that elected
the unpolitician — Jesse Ventura —
is generally considered to be a fairly
liberal Democratic state. KSTP's
lineup would seem to lean to the
right, so why do vou think it has suc-
ceeded sowell?

TF: 1 think it's fair to say that
KSTPs talk shows do lean toward
the conservative side. But liberalism
and the Democratic party in Minne-
sota are a lot different from what they
are in other places like Massachu-
setts, New York or California. The
social issues are different here. Even
though the Twin Cities is a major
metropolitan area, the nightly local
TV news isn't a half hour of police-
blotter and crack-house stories.

The cliche here is that many
people have a Democratic heart but a
Republican wallet. What it reaily all
boils down to is that Minnesotans are
independent. Jesse Ventura got
elected here because people per-
ceived him to be different — honest,
outspoken and direct. I'm not sure
that any of the traditional political
labels truly fit Minnesota.

R&R: Speaking of the governor,
dfter a year, do people on the phones
at the station still seem to think elect-
ing Jesse was a good idea?

TF: Well. he's certainly made for
some great Talk radio. so we appre-
ciate him. But I do think that gener-
ally people here approve of the job he
is doing. If he continues to say and do
stupid things. like the Plavboy inter-
view, he'll eventually get into trouble
for that. But I think they still appre-
ciate his honesty. that the state cer-
tainly hasn’t fallen apart since he
took over as governor and that he's

*

“It sounds corny, but in an operation like this
there is still a very strong sense of community
and a commitment to public service to that
community.”

T T T T TV A S e SRR T S

done some good things that haven't
gotten a lot of national press.

He is a larger-than-life personality,
but 1 think the people of Minnesota
would rather he concentrate on pay-
ing attention to what's going on here
and give up the Plavboy interviews.
But, no, there does not seem to be
any sense of "Oh my God. what have
we done by electing this guy?”

R&R:

Most industry observers

would say that Your main competitor

is WCCO, another legendary station
in the market. Would vou agree?

TF: I don't really look at them as
our main competition. WCCO and
KSTP are completely different radio
stations, so we don’t see WCCO, or
even [Sports/Talk] KFAN, as our
primary competition. KSTP is
unique in this market, and that’s be-
cause the station is driven by our
personalities. WCCO is primarily a
news, traffic and weather station,
and they do a great job of delivering
that. But as far as having personal-
ity talk. the stations are worlds
apart. If any other station is a com-
petitor to KSTP, 1'd have to say it’s
[Rock] KQRS-FM's morning show
host. Tom Bernard.

R&R: A Rock morning guv is
KSTP'’s competitor?

TF: Absolutely. Bernard makes it
tough for everybody in town in morn-
ing drive, but there is no question
that there’s a connection between his
audience and KSTP’s fans. Tom's

show is what a good talk show is all
about. He's opinionated, and he
speaks his mind. He tells it like it is.
And Tom is Minnesota. He's from
here. And in this area, that still
means something.

R&R: What does it take, in vour
opinion, for a music format DJ to
make the transition to Talk?

TF: Being self-aware and honest
about who you are — and being com-
fortable with that. Saying what you
believe in and not being worried
about what your audience is going to
think.

I don’t want to come oft like some
know-it-all snob who used to be a
music guy and got lucky enough to
get involved in Talk who says, “Hey,
DlJs, don’t even think that you can do
Talk radio.” but it is tough. I've seen
former music format jocks really
struggle trying to make the transition
to talk host, because they don’t come
to it by first understanding who they
are, what their interests are and what
their point of view is. They misunder-
stand Talk radio and think that the
job of the host is to simply say out-
rageous things in order to get listen-
ers (o call them.

That doesn’t work. You've got to
understand what you are all about and
then pursue your interests on the air in
order to craft the theme of your show.
To be a successtul talk host, 1 think
your show really has to be about some-
thing. And that something is you.

WSB Atlanta  WLS Chicago ¢ KFY! Phoenix * KIRO Seattle °

23
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o
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Wh Richmond ¢ KXNT Las Vegas

Kim Komando is America’s

“Digital Goddess

“In a world of talk radio that-fails
Kim brings great energy, pers()‘rm;lil,}F and revenue.”

TaIkRadm s #1 Camputer & Internet Shaw

I(lm Komwo Now over 300 stations. Ratings. Ld Revenue. Bow down. (Only kidding. Just give us a call.)
Hhstsw TaIkRadm Network

m-sm -8200 ext. 201_~
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Landy

Continued from Page 1

terrific year-over-year ratings gains,
were confident Rona will maximize
the value of the Jammin’ format in
the New York market.”

Landy joined AC WLTW in 1987
as GSM and has served as VP/GM
since 1992. She previously served as
LLSM for CBS News Radio/N.Y.
“WLTW has been tremendously suc-
cesstul as a result of our top-notch
staff, who. day in and day out, pour
110% of themselves into their work.”
Landy commented. "I see that same
dedication, passion and excitement
in the staff at Jammin® 105. and |
look forward to working with them
to build upon the station’s early suc-
cess and take it to the next level.”

PuLisHer/CEQ: Erica Farber
GeNERAL ManaGer: Sky Daniels
Senvion VP/ResearcH & OtveLopmenT: Dan Cole
OperaTiONS MANAGER: Page Beaver

ENTORIAL

Eomor-In-CHier: Ron Rodrigues
DirecTOR/CHants & FoRMaATS: Kevin McCabe
Manacing EDITOR: Richard Lange
FormaT Enitors: AC: Mike Kinosian
Aurernanve: Jim Kerr CHR: Tony Novia
CounTry: Lon Helton NAC: Carol Archer
News/Tak: Al Peterson
Rock: Cyndee Maxwell Ursan: Walt Love
Crarts & Music Manager” Anthony Acampora
Music EoiTor: Steve Wonsiewicz
AssiSTANT Managing EDiTor: Jeff Axelrod
News Eoiror: Julie Gidlow
DIRECTOR OF ReSEARCH Services: Hurricane Heeran
Ranio Epirors: Gary Heller, Adam Jacobson
Associate Eoiors. Brida Connolly,
Frank Correia
EniToriaL AND CHaRTS CoORDINATOR: Mark Solovicos
Assistant EDiTors: Renee Bell, Mike Davis
Diane Fredrickson, Jeanette Grgurevic,
Tracey Hoskin, Tanya O’Quinn, Peter Petro

INFORMATION SERVICES

Saces & MarkeTing DirecTor. Jetf Gelb
Manacer: Jill Bauhs
Customer Service: Jackie Young
TecH SupporT: Gloria Guzman, Marv Kubota
DisTriBUTION ManaGER: John Ernenputsch

DATA PROCESSING

DP/Communications DirecTor: Mike Onufer
Computer Services Dale Choy, Ronald Cruz,
Mary Lou Downing. Dan Holcombe,
Saeid Irvani. Diane Manukian.
Cecil Phillips, Kevin Williams

CIRCULATION

SUBSCRIPTION FULFILLMENT MANAGER
Kelley Schietfelin
CircuLation Cooroinators: Jim Hanson, Jill Heinila

ELECTRONIC PUBLICATIONS

Hoteax ProDuCTION: Jeff Steiman
Desisuer: Carl Harmon

PRQDUCTION

ProoucTion DiRECTOR. Kent Thomas
PropucTion Manacer: Roger Zumwalt
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ADMINISTRATION

ControLLER: Michael Schroepfer
Legai Counser: Lise Deary
DIRECTOR OF HUMAN RESOURCES & AOMINISTRATION:
Caren Antler
OIRECTOR OF CONVENTIONS & SEMINARS:
Jacqueline Lennon
AccOUNTING ManaGER” Maria Abuiysa
Accounting: Nalini Khan, Magda Lizardo,
Whitney Mollahan, Glenda Victores
REcepTION: Juanita Newton
MaiL Services: Rob Sparago, Tim Walters
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WasHinGTow, DC: 202046320500, FAX: 2020463+0432
Bureau CHier: Jeffrey Yorke
Associae Enors: Matt Spangler, Jeremy Shweder
LecaL CounseL” Jason Shrinsky

NASHYILLE: 615924408822, FAX: 61592486655
Bureau CHiEr: Lon Helton
Associate Enitor: Calvin Gilbert

ADVERTISING

Los AnGaLEs: 31005534330, FAX: 3100203+8450
SaLEs MaNAGER: Henry Mowry
ApverTisING CoORDnATOR: Nancy Hoff
Sates REPRESENTATIVES: Paul Colbert, Dawn Garrett,
Missy Haffley, Lanetta Kimmons, Kristy Reeves
NonTRaDITIONAL SALES: Gary Nuell
AominiSTRATIVE ASsISTANT: Ted Kozlowski
Execurive AssisTaNT: Lisa Linares
SaLes AssisTant. Deborah Gardner
OPPORTUNITIES SaLES. Karen Mumaw
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SaLES REPRESENTATIVE: Beverly Swan
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~ Citadel

Continued from Page 1

| Broadcasting’s WORC-FM &
WXLO-FM/Worcester, MA — were

purchased for $24.5 million cash and
‘ represent a new market for Citadel.

Citadel already owns six stations
in Saginaw-Bay City-Midland —
WSGW-AM, WGER-FM. WILZ-
FM. WIOG-FM. WKQZ-FM &
WYLZ-FM — and said it expects to
sell off stations there to meet FCC
ownership requirements.

The terms of the Liggett deal call
for company Chairman/CEO Robert
Liggett Jr. to join Citadel’s board of
directors as its sixth member.
Liggett’s deal with Citadel included
200,000 shares of Citadel stock, val-
ued at $50.375 per share and worth
nearly $10.1 million.

Second Major
Deal In Two Months

Citadel Chairman/CEO Larry
Wilson hasn’t been shy about spend-
ing money on big deals at the end of
this year. While most radio groups
are focusing on landing Clear Chan-
nel-AMFM spinoffs, Citadel is buy-
ing up everything else in sight. Less
than two months ago Citadel spent
$190 million to buy Broadcasting
Partners, a 36-station group with
holdings in small and middle-sized
markets {R&R 11/5).

The only other company making
‘ comparable purchases right now

could be Cumulus Media. which. like

News

Citadel. builds clusters in smaller and
medium markets. Cumulus recently
spent $242 miilion for Connoisseur
Communications, a 35-station group
that has strong Midwestern middle-
market holdings (R&R 12/3).

The companies have spent nearly
identical amounts on purchases this
year. According to R&R records.
Citadel has announced purchases in
1999 of 72 stations worth about
$485 million, while Cumulus has an-
nounced the purchase of 90 stations
worth about $445 million.

Nearly four years after the
Telecom Act of 1996 started the cur-
rent wave of consolidation. most
major markets are fully bought up.
That’s why most people in the radio
industry have been expecting turf
wars in the smaller and middle mar-
kets.

With the Liggett purchase, Cita-
del gets stations in markets No. 114
(Lansing), No. 116 (Flint) and No.
124 (Saginaw-Bay City-Midland).
The Montachusett stations get Cita-
del into Worcester, listed as market
No. 112.

Montachusett President Robin
Martin said it was a difficult decision
1o sell the two stations. ““We never
thought we would sell. But as all me-
dia. not just radio, continue to con-
solidate, we wanted to be certain
WXLO & WORC would always be
on top. Citadel’s geographic pres-

ence and resources will insure that |

happens.”

e ———————— = e e ]
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Continued from Page 1

and the benetits to be derived from
clustering this station with our exist-
ing stand-alone FM will further
strengthen our position in one of the
largest radio markets in the country.”
Radio One. a mostly Urban opera-
tor. has opted not to {Tip the station’s
Alternative format, but rather will try
to build on its recent ratings and rev-
enue success. “We've got the wind
1o our backs with this radio station.”
Liggins said. adding that there were
no plans to switch signals with
WPHI either. WPLY's signal is bet-
ter suited to reaching a suburban
white audience, Liggins noted. while
WPHI blankets the city’s urban area.
Still. WPLY's studios will join
WPHI's Jenkintown, PA facility on
Philly’s Northwest side, where staff
there is “very excited” over the deal.
GM Darryl Trent told R&R.
Although $80 million is a big
chunk of Radio One’s $300 million
cash-on-hand account. Liggins and
CFO Scott Royster assured analysts
they are on the prowl for other clus-
tering opportunities — including the
Clear Channel spinoffs. “We are
looking to get bigger in any market

we are in and anywhere we have
competition.” Liggins said. “"We are
interested in the Clear Channel big-
market Urban stuff.”

And despite the addition of an Al-
ternative station. Liggins stressed.
“First and foremost. we are an Urban
operator. If it makes strategic sense.
we will operate non-Urban stations
in markets where we operate Urban
stations.”

The company — founded in 1980
by Liggins’ mother. Cathy Hughes.
with only the low-powered.
community-oriented WOL-AM/
Washington — has exploded into a
27-station group. Its growth has been
stunning. but not nearly as much as
its share price increase. In May, when
the company went public. shares
were sold at $24. At R&R s Tuesday
press time, shares in “ROIA™ rock-
eted to a record high of $81.875 —
up $8.625, or 11.77% — sparking
still more chatter about the company.

But not al! of it is welcome chat-
ter. Rumors that Radio One was talk-
ing to Liberty Media about a pos-
sible sale drew an annoyed response
from Liggins. “There is no truth to
that rumor. No truth. There have
been inquiries, but people have been
approaching us since we started the
business.”

 Bitting
Continued from Page 3

| Bitting added, “To be a part of
| Catholic Family Radio is the ideal
job for me. I consider this a rare op-

portunity to help build a company
and at the same time be a part of
an organization bringing quality
Catholic-based programming to
the family.”
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| Big City

asos

Continued from Page 3

there is a wondertul opportunity for
us to deliver an exciting new Span-
ish format to meet the needs of this
huge underserved audience and the
advertisers wishing to reach it.”

O'Neill is an L.A. radio sales vet-
eran who began his career as an AE
at the former KMET-FM. He's also
been an AE at KMET's successor.
KTW V-FM. and was NSM at KBIG-
FM. He joined Big City in April "96.

The decision to drop Y-107’s
present format comes following
weeks of speculation fueled by
Fernandez himself, who told R&R
in early November that he'd love to
hear “Feliz Navidad™ rather than
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“Merry Christinas™ on the trimul-
cast. Since then, Big City stock has
risen as high as $5.25 a share. As of
Tuesday’s close. the issue was trad-
ing at $4.63 a share.

Big City’s other properties include
three multistation FM simulcasts in
America’s top markets: New York's
Country “Y-107" (WWXY/Nassau-
Suffolk, WWYY/Allentown,
WWZY/Monmouth-Ocean and
WYNY/White Plains): suburban
Chicago's CHR/Pop “92KISS FM™
(WKIE & WKIF) and the Windy
City's Classic Hits “The Eighties
Channel” (WXXY & WYYX). The
company also owns five FMs in
Phoenix. Additional changes at Big
City's other properties were expected
by the end of this week.

PRECIOUS

The RIAA has issued the following awards for the month of October:

MULTIPLATINUM
ALBUMS

Pieces Of You, Jewel, Atlantic
(11 million); Yourself Or Someone
Like You, Matchbox 20, Lava/Atlan-
tic (10 million): ...Baby One More
Time, Britney Spears, Jive; Wide
Open Spaces, Dixie Chicks,
Monument; Miliennium, Backstreet
Boys, Jive (8 million); Tha
Miseducation Of Lauryn Hili,
Lauryn Hill, Ruffhouse/Columbia;
History: Past, Present & Future
Book I, Michael Jackson, Epic (7
million); Devil Without A Cause, Kid
Rock, Top Dog/Lava/Atlantic;
Harlem World, Mase, Bad Boy/
Arista; Ready To Die, Notorious
B.l.G., Bad Boy/Arista; Significant
Other, Limp Bizkit, Flip/Interscope
(4 million); Supernatural, Santana,
Arista; My Love Is Your Lovz,
Whitney Houston. Arista; 460
Degreez, Juvenile, Cash Money/
Universal; 98 Degrees & Rising, 98
Degrees, Universal; Slim Shady,
Eminem, Aftermath/Interscope {3
million); Home For Christmas, ‘N
Sync, RCA; 14:59, Sugar Ray,
Lava/Atlantic, Greatest Hits, Tenp-
tations, Motown; Under The Pink,
Tori Amos, Atlantic; Fly. Dixie
Chicks (2 million).

PLATINUM ALBUMS

Temptations Anthology, All The
Million-Sellers, Phoenix Rising,
Give Love At Christmas and Great-
est Hits, Temptations; The Fragile,
Nine Inch Nails, Nothing/
Interscope; Original Masters,
Jethro Tull, Chrysalis; Fly, Dixie
Chicks; Enema Of The State,
Blink-182, MCA; Mary, Mary J.
Blige, MCA, Sittin’ Fat Down South,
Lil'Troy, Short Stop/Republic/Uni-
versal; Misguided Roses, Edwin
McCain, Lava; No Limit Top Dcgg,
Snoop Dogg, No Limit/Priority;
Maybe You've Been Brainwashed
Too, New Radicals, MCA; A Little
Bit Of Mambo, Lou Bega, RCA;
Total, Total, Arista; Money, Power &
Respect, Lox, Bad Boy/Arista; Ruff
Ryders’ First Lady, Eve, Ruff
Ryders/Interscope; Billboard Great-

alty.

est Christmas Hits (1955-Present),
Various Artists, Rhino; A Love Like
Ours, Barbra Streisand, Colum-
bia; Murda Muzik/Mobb Muzik,
Mobb Deep, Loud; Back At One,
Brian McKnight, Motown; A Place
In The Sun, Lit, RCA.

GOLD ALBUMS

Temptations Anthology, Cloud
Nine, Puzzle People, Psychedelic
Shack, Greatest Hits Vol. 2, Sky’s
The Limit, All Directions, Master-
piece, A Song For You, Christmas
Card, Great Songs That Inspired
Motown and Greatest Hits, Tempta-
tions; Diana Ross & The Supremes
Join The Temptations and TCB,
Diana Ross & The Supremes/
Temptations, Motown; Essential
Lynyrd Skynyrd, Lynyrd Skynyrd,
MCA; The Fragile, Nine inch Nails;
Donnie McClurkin, Donnie
McCiurkin, Warner Bros.; Original
Masters, Jethro Tull; Fly, Dixie
Chicks; Guerilla Warfare, Hot
Boys, Cash Money/Universal;
Neon Ballfroorn, Silverchair, Epic;
Blue Streak, Soundtrack, Epic; Fi-
nalily, BlackStreet, Interscope;
Mary, Mary J. Blige; Experience
Hendrix, Jimi Hendrix, MCA; No
Limit Top Dogg, Snoop Dogg;
Disney’s Christmas Favorites Vol-
ume 1 and Disney’s Christmas Fa-
vorites Volume 2, Various Artists,
Walt Disney; Music Of The Heart,
Soundtrack, Epic; Pokemon 2.B.A.
Master, Various Artists, Koch; The
Freedom Sessions, Sarah
McLachlan, Arista; Best Of
Santana, Santana; Ruff Ryders’
First Lady, Eve; Billboard Top Rock
'N Roll Hits -1957 and Billboard Top
Rock ‘N Roll Hits — 1972, Various
Artists, Rhino; Best Of K.C. & The
Sunshine Band, K.C. & The Sun-
shine Band, Rhino; Millennium
Hip-Hop Party, Various Artists,
Rhino; Emotion, Martina McBride,
RCA; A Love Like Ours, Barbra
Streisand; Tight Rope, Brooks &
Dunn, Arista; The N.W.A. Legacy:
1988-1998, N.W.A., Priority; Back
At One, Brian McKnight; Melvyn
Fiynt — Da Hustler, Noreaga, Pen-
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days, as the rumors, innuendoes and impli-

cations of changes at the label and its sub-
sidiaries continue to spill over into the consum-
er press. The latest: Tons of talk about the fate
of Arista/Nashville, which has already been
reported as a possible casualty in the feud
between Arista President Clive Davis and
BMG chief Strauss Zelnick. The flames were
fanned when Nashville’s Tennessean ran a
story headlined “Arista Nashville May Close”

Last week, before leaving Nashville for
New York — to “go fight for my people.” as he
told an airline gate agent — Arista/Nashville
President Tim DuBois confided to ST, “l hon-
estly don’t know how this is going to turn out.”
Dubois, who’s aiready announced he’ll leave
to become one of three new group presidents
at Gaylord, believes, “The absolute worst-
case scenario is that there will still be an
Arista imprint and a promotion staff” with
most other functions consolidated under the
RLG banner.

“Up until the day | leave [he’s under con-
tract through next June] we'll concentrate on
running this business and treating it as if it's
going to last forever”

Just before press time Tuesday (12/7), la-
bel staffers told ST everything was “business
as usual”

The New York Daily News reports that
Zelnick is eyeing big cuts at Arista and
LaFace if the two are merged. BMG is cur-
rently negotiating to buy the 50% of LaFace
it doesn’t own. The paper reports the compa-
ny is looking at slashing as many as 50 po-
| sitions in one scenario. Arista just posted a
record sales month, logging over $85 million
in November.

Meanwhile, yet another honor has been
bestowed on embattied Arista chief Clive
Davis: He's been given the nonperformer’s
spot in this year’s induction class at the Rock
| and Roll Hall of Fame.

’ It’s certainly the industry’s hottest topic these

G o'o ur

Money

Got Your #1 Hit

#1 Most Played at Crossover Radio
#1 Most Played at:

PWR106/Los Angeles
KYLD/San Francisco
KUBE/Seattle
KSFM/Sacramento
KXJM/Portland
WLLD/Tampa
WJMN/Boston

#1 Callout at:

KUBE/Seattle
KMEL/San Francisco
KKBT/Los Angeles
KQKS/Denver

CALLOUT AMERICA
Debut at #11 with 3.61 overall

#6 with 18-24's with 3.70 -

RHYTHM CROSSOVER @

Pop Radio Hit at:

KKRZ/Portland WKSS/Hartford ~ WKSE/Buffalo
KZQz/San Francisco WXSS/Milwaukee KRQ/Tucson
WFLZ/Tampa WRVQ/Richmond KHTS/San Diego

M == <

Elekira Enfertainment

75X
67X
80x
90x
65X
102x
4)

#1 Phones at.
WERQ/Baltimore
WPGC/Washington
KMEL/San Francisco

With rumors of change swiriing around
| the executive tier at AMFM, is Sr. VP John
| Madison being courted for a new gig else-
where?

MUSIC TELEVISION®

music network
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All Arista, All The Time

} G-G-G-Georgia’s Always <
On My Mind

And he’s not talking about being back in the
U.S.S.R. either. Check out former Soviet prez
Mikhail Gorbachev, spotted here with WGST/
Atlanta morning man Jeff Hullinger during the
latter's broadcast of Sunday’s Atlanta Falcons-
New Orleans Saints game.

According to 'GST PD Ken Charles, it was
Gorby’s first football game, and while he did take
the mike for about five minutes on the Falcons
Radio Network, he watched most of the game
from the 'GST box, where he provided Charles
with a memory he'll likely never forget: watch-
ing the Falcons scoring a touchdown, then turn-
ing around to see the former Soviet leader and
WGST GM Pat McDonnell high-fiving each other!

} Rush Crush Redux <

Following up last week’s ST story, WABC/
N.Y. did “test” the KASH device to squeeze ex-
tra minutes into The Rush Limbaugh Show, PD
Phil Boyce tells ST, “although we were not us-
ing it at the time the N.Y. Post’s item ran. Those
tests were completed in November.” Boyce says
ABC will discuss the use of KASH in the future,
adding that he knew of several stations that were
regularly using it. “But when youre WABC, hav-
ing people take shots at you just goes with the
territory.”

Continued on Page 31
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“A solid pop song for today from a legendary singer’-
Neal Sharpe PDAVNCI Columbus

Upcoming TV appearances:
Superbowl

Oprah

Jay Leno

Hih

Mutt Talented + Multi Format =
One Of The Most Added Across The Board

Top 40: KIIS, WXKS, WBLI, WNCI, WPRO
HAC: KALC, WPHH, WMJQ, KSII

AC: KBIG, WMJX, WLIF, KIMN, WLTQ
Rhythm: WKTU, WXXP, WOWZ, KWIN
Video: (medium)
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Top 10 After 15 Weeks At
Alternative Active Rock & Rock!!

Now ON WORLDWIDE TOUR
www.friendsoflive.com @ www.radioactive.net g

“All The Small Things”

From the album Enema of th e dfal

over 2.5 million albums sold in the U.S.!

Sold-Out Tour!
#1 "_'-L: Video and Everyday Favorite
on Total Request Live!

Produced by Jerr nn  Management: Rick DeVoe www 1k 182.com

Debut R&R Alternative
R&R Active Rock Q)

THE ROCK HARD FIRST SINGLE FEATURING_TOMMY LEE AND TiLO

PRODUCED BY SCOTT HUMPHREY AND TOMMY LER

g

THE DEBUT ALBUM IN STORES NOW
WITNESS THE MAYHEM ON VIDEO @ www.methodsofmayhem.com

INCLUDES GUEST PERFORMANCES FROM THE HOTTEST
NAMES IN ROCK, HIP HOP & NEXT-LEVEL SH*T

TOMMY LEE HOSTS MTV'S 1999 THE RETURN OF THE ROCK STARTING DEC 6TH

{ METHODS« MVYHAM Y \

On WRIF WXRK WWDC KROQ KXXR
KDGE WXTM CIMX any many many more!

M-

SAMERICA

©1999 MEA Recerds, e
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Street Talk.

Continued from Page 28

Here’s another story update from last week:
WSPD-AM/Toledo tatk host Scott Sloan was
supposed to return Monday (12/6) from his one-
week suspension over comments he made
about the Rev. Jesse Jackson, but all listeners
heard was a taped apology from Sloan that said,
in part, “I apologize for the hurtful comments |
made toward the Rev. Jesse Jackson, the con-
troversy I've generated arid the negative public-
ity I've brought to our city” Sloan’s suspension,

it turns out, has been extended indefinitely while
he completes sensitivity training.
} B94 Discrimination <
Suit Settled
Infinity’s WBZZ/Pittsburgh had been sued
by a pair of former personalities, Troy Garrett and
Ron Chavis, who contended their firings were
racially motivated. The suit has now been set-
tled out of court, Pittsburgh’s Post-Gazette re-
ports, though terms were not disclosed.

Another suit that's been around for nearly
a year looks like it may soon wrap up. Beasley
Broadcast Group sued the Florida Marlins for
$50,000, claiming that its radio properties in-
curred damages after former Marlins owner
Wayne Huizenga dealt away most of his 1997
world championship team. Beasley had just fi-
nalized its contract for the radio rights in March
’a8, shortly before several key players were
traded. The team subsequently posted the
league’s worst record that year. A state court
judge held a hearing on the suit six weeks ago
and is now reviewing the case.

Three men were killed last Friday (12/3)
while painting a tower owned by AMFM’s
WFMX/Charlotte. The three men worked for a
Virginia firm that specialized in painting towers,
and were approximately 1,000 feet off the
ground when the cable apparently jumped off a
hoist being used to lift them. A woman on the
ground — the wife of one victim and mother of
another — suffered cuts and burns to her hands
when she tried grabbing the cable to arrest their
fall. AMFM Regional VP Reta Thorn told the
Charlotte Observer, “We're really very saddened

Lost Time?

by this”
Alien Abduction? 4

Both might seem to be logical reasons as to
why Coast to Coast host Art Bell was missing
from his show last Wednesday morning (12/1).
But like some episodes of The X-Files, the truth
turned out to be more terrestrial in nature, though
still scary. Bell told listeners he'd received a threat
from a crazed listener in Oklahoma — a threat
serious enough to cause him to fear for his per-
sonal safety. He was back on the air Thursday
morning, he said, because “precautions had been
taken” What kind of precautions? We asked Pre-
miere Radio Nets President/COO Kraig Kitchin,
who told ST, “In all such matters that are close
to Art, we will offer him every protection and re-
source available. There are elements of his au-
dience that are just plain unexplainabie.”

Rumbles Pt. 1

* AMFM/Columbia, SC market manager Tom
Durney resigns.

e KQlIZ/Amarillo, TX PD Justin Brown adds OM
stripes at Cumulus/Amarilio, replacing Tim Butler.

« KLIF-AM/Dallas morning co-host John Shom-
by is named OM for Cumulus’ seven Augusta, GA
properties.

+ Regent Communications purchases Active
Rock KZAP/Chico, CA and begins operating it un-
der an LMA, simulcasting Active Rock KFMF on
KZAP’s frequency. KZAP PD Ronda Betts remains
with the company.

* WPLT/Detroit Creative Dir. Jay Slater replac-
es Rich Stevens as PD ai WTCF/Saginaw, MI.

*« WKSF/Asheville, NC PD Jeft Davis has been
promoted to OM for WKSF and AM sister WWNC.

* WXiS/Johnson City, TN flips from CHR/Pop
to CHR/Rhythmic, though no staff changes take
place.

* KXI/Portland PD Mike Dirkx exits the station,
as does his wife, reporter Marie Dodds.

University of Massachusetts basketball

coach Bruiser Flint doesn’t need the FCC to |

tell him that he screwed up. After using profani-
ty on his WHMP-AM & FM/Springfield, MA post-
game show one night last week, Flint took mat-
ters into his own hands ... and issued himself a

one-game suspension!
} Striking A Pose 4
The latest cover Jeff McClusky’s working
isn’t Pearl Jam’s “Last Kiss” — it's the cover of
a recent Chicago Tribune Magazine. The Sun-
day supplement gave the Windy City-based pro-
moter an impressive seven-page spread that re-
ferred to McClusky’s company as “the industry’s
most powerful independent promotion company”
and was chock-full o’ quotes from industry
heavyweights. By the way, McClusky scores ex-

tra points with ST for being pictured with a Cubs
jersey in his office.

} A Couple Of Lies Guys

WLS/Chicago talkers Roe Conn and Gar-
ry Meier have hatched an interesting syndi-

cated special to end the 20th century: Sex,

Lies and Audiotape will take 20 of the centu-
ry’s most infamous people and analyze their

voices with the “Truster.” said to be the world’s |

most sophisticated lie detector. Among the
“special guests” are Presidents Clinton and

Nixon, Tonya Harding, O.J. Simpson, Lee Har-

vey Oswald and Charles Manson. The show
Continued on Page 32
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Take A Picture

Over 110 CHR/Pop
Stations!

R&R CHR/Pop @)-
R&R Hot AC Debut €)
R&R Pop Alternative
D-D

Adult Top 40 Monitor
27* Most Added Again!

Modern Adult Monitor
27*-21* Most Added!

On
Top 5
Alternative
Track!

MUSIC TELEVISION®

All Dayparts

MUSIC FIRST

New Rotation
New Action:

Z100 New York WAPE Jacksonville
WWZZ Washington KSLZ St. Louis
WBZZ Pittsburgh KZZP Phoenix
KMXV Kansas City WPXY Rochester
WNOK Columbia WFLY Albany
KKXX Bakersfield WDBR Springfield

WLDI West Palm and more...

Developing quickly at:

KRBE 21x WSTR 13x  WTMX 25x
WAEB 15x WBMX 20x =~ WXXL 19x
WZYP 14x KJYO 24x  WRFY 21x
WLAN 17x  WKXJ 24x WRVW 21x
KXXM 45x KBKS 28x WFBC 31x
WDCG 28x KUMX 26x KYSR 35x
WKLS 33x KSMB 18x KZHT 24x
WPLJ 27x  KLLC 22x  WNTQ 14x
WIXX 18x WPRO 21x :
WNNK 21x WYCR 25x B .
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blessid
union

from the album
walking off the buzz

@ = @ Mainstream R&R CHR/Pop
Debut 39* Mainstream Top 40 Monitor

ADD!
KIS - FM

Los Angeles

A dozen
adds in two weeks!

“In terms that radio programmers want to hear,
the song did very well in the highly coveted

25 - 34 year-old female demographic scoring a
3.60, and even a little better with the core
demaographic, 18 - 24 females with a 3.63.

In some cases, this score might get the song into
power rotation.”

-Bill Richards/RateTheMusic.com

#1 callout overall - WKFS / Cinncinati
Top 10 callout overall - KQKQ / Omaha
#3 callout overall - WGTZ / Dayton

T7% positive Rate The Record - Open House Party

-

PUSH W *

Rumbles Pt. 2

* The entire morning show at AMFM’s WKQI/De-
troit exits, including host Steve Cochran, producer
Steve Grunwald and comedian John Heffron.

» KKSS/Albuguerque middayer Carlos Duran
adds MD stripes.

* WNKT/Charleston, SC middayer Pam Morgan
will take over as MD after the first of the year. She
succeeds APD/MD/personality Catfish Cody, who
has been named Production Dir. for Citadel’s sta-
tions in that market. He's giving up the APD/MD
jobs, but will remain on the air.

* WNCY/Appleton-Oshkosh, Wl MD Scottie
Stick exits. PD Randy Shannon has assumed MD
duties.

* KUUU/Salt Lake City morning man Ray
Mathews exits. Meanwhile, co-owned KSNU, which
had been dark since October, signs back on as
“Christmas 107" Expect a new format to debut
once the holiday’s over.

THE VERY BEST OF AL MOINET
17You're S0 Vain®” - Carly Sinon (12/72)
1.'Please Mr. Postman® - the Carpesters {11/74}
3.°Gypsys, Tramps & theives” - Cher (9/71)
4.°(1 Jus®) Died In Your Aras” - Cuttlng Crow (3/87)
5.1 ove Huris” - Nazareth (£1/75)
6.F'm Too Seay” - Right Said Fred (2/92)
T Superstar” - Murray Head (2/78)
8. Shattered Dreams” - Juhuny Hutes Juzrz (2/68)
9. Nuthiog brom Noddag” - Billy Preston {(7/74)
1. Garden Party” - Rick Nelsou (7/72)
11" Mary's Prayes” - Danny Wilson {4/87)
12.Big Al On Sporis
13.°Show Me The Way” - Peter trampton {2/7s)
B Crocodite Rock” - Flton John (12/72)
15.”Sadeness” - Eolgma (1,91)
16T ove Her Madhy - Fhie Doors (4/71)
17."1s She Really Golug Out With Him" - Joe Jackson {8/79}
8. Straight Up® - Paula Abdal (12,88)
19.7Feels S0 Goad” - Chuck Mangione (2/78)
20.°1 ogical Song” - Supertramp (3/79)
21.°Rise” - Heeb Alpere (7/79)
FOR PROMOT
“

69

Unsthn g o Duing bic

PROMO ITEM OF THE WEEK — Virgin VP/Promo Al
Moinet is retiring next week after 31 years in the
record biz — he says he'll take the next two
months to do “nothing but play with my dogs” —
and to demonstrate the scope of his work since
‘69, this CD was given out at a party in his
honor. This mind-boggling “greatest hits” compi-
lation reflects Moinet's years with Decca, A&M,
Charisma and Virgin. Plans for a front cover were
scrapped when Virgin execs realized there was no
photographer or artist alive today who could make
Moinet look good!

Records

* Just how close is VH1 VP/Programming Mike
Tierney to joining Epic Records as Head/Promo?
Whatever unfolds, Work/550 will keep its own pro-
mo staff, headed by Sr. VP/Promo Hilary Shaev.

* Jive Assoc. Dir/AC Secondary Promotion
Karen McLe#an joins. former boss Jack Satter at
Beyond Music to do Nat't CHR/AC promotion.

* Restless taps former Red Ant dude Mike Lie-
berman as its new West Coast regional.

» Danny Goldberg’s Artemis Records lands a
P&D deal with Everclear frontman Art Alexakis’
Popularity Records.

* An L.A. Superior Court judge reversed his ear-
lier ruting and will reconsider whether A&M co-
founders Herb Alpert and Jerry Moss can sue as
individuals rather than as a trust — and thus be
able to reap much higher damages — in their law-
suit against Universal Music Group. The two allege
UMG violated a “label integrity” clause when it dra-
matically scaled down the label.

» Seagram chief Edgar Bronfman Jr. told an-
alysts the company may spin off its Internet assets
in an initial public offering or by creating a track-
ing stock. Speaking at the PaineWebber Media
Conference, he added that the company will sur-
pass its planned goal to shave $300 million in an-
nual operating expenses¥ifiso coming out of the
conference was News CorgaPresident Peter Cher-
nin’s observation that #i pany is looking at
entering the music business.

www.americanradiohistorv.com

Carl Gardner set as President/Radio for
Journal Br.

* Bob Lawrence lands at KIOI/San Francisco as
PD.

Rod Phillips promoted to WKFS/Cincinnati PD.
PD Mark Feather finds KGGI/Riverside gig.
KLBJ-FM/Austin OM Jeff Carrol adds KGSR duties.

v

Emmis sets Judy Ellis as Sr. VP and Steve
Smith as PD for WQHT & WRKS/New York.
Seymour Stein selected as President of
Elektra Entertainment Group.

New OMs for Chicago: Elroy Smith at WGCI-
AM & FM and Chris Witting at WMAQ.

Pete Falconi flies to WEGQ (The Eagle)/

Boston as PD.

Paul Atkinson appointed Exec. VP/A&R of MCA
Records.

Dan Carelli tapped as VP/GM of KCBQ-AM &
FM/San Diego.

Leap 0’ the Week: WTAG & WSRS/Worcester
OM Mark Edwards becomes PD of WLIT/
Chicago.

Tom Bigby drafted as PD of WIP/Philadelphia.

) 4

Ed Krampf elevated to VP/GM of KITS/S.F.

¢ Howie Castle tapped as Group PD for Behan
Broadcasting.

* Tony Quartarone promoted to WRKS/N.Y. PD.

Tom Bender becomes PD/OM of KOA/Denver.

A.J. Roberts recruited as KHIT/Seattle PD.

v

George Wilson appointed GM of KIQQ/L.A.
John Lund returns to WNBC/N.Y. as PD.

Mitch Michaels tapped as WLUP/Chicago PD.
* Jesse Bullet speeds to KPRI/San Diego as PD.

v

* Ray Potter named PD of XEROK/EI Paso.

l * Chuck Browning joins the WMYQ/Miami airstaff. |

Continued from Page 31

will be available through Jones Radio Networks.

The excitement of winning up to $1 million
was too much for WPLJ/N.Y. contest winner Vic-
tor Nevargic: He actually fainted after four min-
utes in the bank vault! Nevargic had collected
some $79,000 before collapsing, so 'PLJ did
some quick math and extrapolated his winnings
out to an even $100,000.

Premiere Radio Nets got some unexpected
product placement in newspapers nationwide
last Friday (12/3): The comic strip “Drabble” fea-
tured a reference to sports talker Jim Rome’s
“jungle clones” and a mer;g%of Dr. Laura
Schlessinger! e ¥

If you have Street Talk, call the R&R News Desk
at (310) 788-1699 or e-mail streettalk @rronline.com
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LOOK FOR MORE GREAT MUSIC NEXT YEAR FROM:

.BECK .NO DOUBT

.COLD . JOHN 0SZAJCA
. CHRIS CORNELL .PRINUS
.COUNTINGCROUS .PROFESSIONAL MURDER MUSIC
.DAYS OF THE NEU .SHUVEL
. THE HIPPOS .SLASH'S SNAKEPIT
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MONSTER MAGNET 42
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ONE LOVE

THIS NEW SINGLE FRoMm ZIGGY MARLEY AnD
THE GIPSY KINGS 1S THE VOCAL ANTHEM TO THE

ONE-TIME ONLY WORLDWIDE BROADCAST EVENT,

MILLENNIUM 2000.

On the morning of December 31, 1999, MILLENNIUM 2000 will begin - the most
ambitious television production ever mounted. The broadcast will cross 24 time zones during

26 hours of programming and has a potential globcl avdience of billions.

Live on ABC and PBS across the United States.
Worldwide on the BBC.

Unprecedented collaboration between 57 worldwide broadcasters will follow the celebrations

as millennium events unfold — from Chile to Japan, Auc<land to Miami, France to Fiji, the
MILLENNIUM 2000 broadcast event will urite parties and prayers around the whole

world as the sun sets cn the twentieth century and rizes on a new millennium.

You can see the Gipsy Kings perform “One Love” live from Miami,
as part of the Millennium Eve broadcast - at 11:57 EST on PBS.

“One Love,” the global anthem for a new millennium, is available exclusively on the Sony

Classical soundirack 2000 TODAY, the official scundtrack to the MILLENNIUM 2000
broadcast event. With original score by TAN DUN.

CONTACT: SAM KAISER (323) 650-8695

www.2000:0daymusic.com [SONY
www.sonyclassical.com‘ ff

# AND “SONY CLASSICAL” ARE TZADEMARKS OF SONY CORPORATION /© 1999 SCNY MUSIC ENTERTAINAE NT INC

www.americanradiohistorv.com
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Sound Decisions e

Golumbia Records Group Wins
Lahel Performance Crown

[ Arista claims second, followed by Atlantic, Warner Bros., RCA

balanced attack from a wide variety of A&R and promotion fronts propelled the Columbia
Records Group to the top spot for the second consecutive year in the R&R label

performance review. A powerful mix of superstars (Will Smith, Ricky Martin, Mariah

Carey, Lauryn Hill, Offspring, John Mellencamp), newcomers (Blaque, Tal Bachman), in-
ternational acts (Lo-Fidelity Allstars), joint ventures and/or pickups (Train, Sixpence None The
Richer) and even an ’80s hair band (Great White) all contributed to CRG’s 10.5% chart share,
which was nearly a third higher than last year’s 7.5% showing.

Arista Records earned the sec-
ond spot with 9.2%, up a full two
points from last year’s share thanks
to its commanding lead in CHR/
Rhythmic, Urban and Urban AC.
Atlantic Records picked up the
bronze medal with a 7.0% share, a
dip of only three-tenths of a percent
from last year. Rounding out the top
five were Warner Bros., which
improved to 6.8% from 1998’s
4.9%, and RCA Records, which
rose to 6.6% from last year’s 5.5%.

In winning the last label perfor-
mance crown of the century, CRG
demonstrated that it’s hitting on all
cylinders across all genres as it
heads into Y2K. The group —
which includes C2 Records, which
debuted at the beginning of the
year, and Portrait Records — was
No. I at CHR/Pop (15.2%), AC
(12.0%) and Rock (11.7%); No. 2
at CHR/Rhythmic (16.4%), Urban
(11.0%), Hot AC (14.1%) and Ac-
tive Rock (9.0%); and No. 3 at Al-
ternative (8.6%).

Like last year, CRG started and
ended 1999 strong, beginning the
year with the No. | single (Shawn
Mullins’ *‘Lullaby”) at CHR/Pop
and Hot AC on the first chart of
1999 and ending the survey period
with the top song at AC (Savage
Garden’s “I Knew I Loved You”).

CRG’s powerful Pop showing
came courtesy of several songs, in-
cluding Sixpence None The
Richer’s “Kiss Me,” which was No.
2 at Hot AC, No. 3 at CHR/Pop and
No. 6 at AC. Another key contribu-
tor was Martin with “Livin’ La
Vida Loca” (No. 9 at CHR/Pop and
No. 15 at Hot AC) and newcomer
Bachman with “She’s So High”
(No. 9 at Hot AC and No. 25 at
CHR/Pop).

CRG remained a force in Urban,
releasing hits from Hill (“Ex-
Factor” was No. 8, and “Everything
Is Everything™ was No. 35), baby
act Blaque (No. 13 with “808"") and
Destiny’s Child (No. 29 with
“Bills, Bills, Bills”). Ditto at CHR/
Rhythmic, where “808” was No. 7,

“Bills, Bills, Bills” was No. 9, “Ex-
Factor” was No. 19, Carey’s
“Heartbreaker” was No. 22,
Martin’s “Livin’ La Vida Loca”
was No. 25, Blaque’s “Bring It All
to Me” was No. 28 and Smith’s
“Miami” and “Wild, Wild West”
were No. 29 and No. 30, respec-
tively.

On the rock side, CRG had suc-
cess with Offspring (“The Kids
Aren’t Alright,” “Why Don’t You
Get a Job?” and “'Pretty Fly [For a
White Guy™]), Alice In Chains
(“Get Born Again™), Train (“Free”
and “Meet Virginia”) and Great
White (“Rollin” Stoned™).

Over at Arista, the label once
again showed why it continues to
set sales records year after year, as
it bested last year’s chart share in
its bread-and-butter formats. It
was the No. | label at CHR/Rhyth-
mic (19.1%, up from 15.6%), Ur-
ban (18.7%, up from 14.5%) and
Urban AC (16.3% vs. 9.0%).
Arista also scored a second-place
finish at CHR/Pop (where it
climbed to 9.7%, compared to
7.5% in 1998) and at Country
(10.0% vs. 8.7%).

Arista’s key contributors in its
core genres: TLC’s “No Scrubs”
was No. | at CHR/Rhythmic, No.
5 at CHR/Pop and No. 6 at Urban,
while “Unpretty” was No. 15 at
CHR/Pop and No. 26 at CHR/
Rhythmic; 112’s *“Anywhere™ was
No. 3 at CHR/Rhythmic and Ur-
ban; Whitney Houston's “Heart-
break Hotel” was No. 9 at Urban,
No. 7 at Urban AC, No. 10 at
CHR/Rhythmic and No. 38 at
CHR/Pop; Monica’s “Angel of
Mine” was No. 12 at CHR/Rhyth-
mic, No. 13 at AC, No. 19 at Ur-
ban AC and No. 23 at CHR/Pop;
and Deborah Cox’s “Nobody’s
Supposed to Be Here” was No. 4
at Urban AC, No. 21 at Urban and
No. 40 at CHR/Rhythmic. Other
point-getters included Puff Daddy
("Satisty You”), Outkast (“Rosa
Parks™), Faith Evans (“Never
Gonna Let You Go”), Total (“Sit-

ting Home”) and Donell Jones
(*U Know What’s Up”).

Arista also picked up major
points with Santana’s “Smooth,”
which was No. | at Adult Alterna-
tive, No. 16 at Hot AC, No. 19 at
CHR/Pop and No. 28 at Rock. Sa-
rah McLachlan’s “I Will Remem-
ber You” was No. 11 at AC, No. 13
at Hot AC and No. 44 at CHR/Pop.

Over at Atlantic, acts like Sugar
Ray, Jewel, Collective Soul,
Edwin McCain and multiplatinum
newcomer Kid Rock paid off hand-
somely. The label was No. 1 at Hot
AC; No. 3 at CHR/Pop, AC and
Adult Alternative; No. 4 at NAC;
and No. 5 at Rock, Active Rock and
Alternative.

Driving the pop engine was
Sugar Ray, whose “Every Morning”
was the No.l song at CHR/Pop, No.
3 at Hot AC, No. 8 at Alternative
and No. 10 at Adult Alternative.
The group’s “Someday” was No. 12
at Adult Alternative, No. 14 at
CHR/Pop, No. 17 at Hot AC and
No. 37 at Alternative. Other songs
strengthening the label’s Pop posi-
tion were Jewel’s “Hands™ (No. 16
at AC, No. 19 at Hot AC and No.
48 at CHR/Pop) and Matchbox
20’s “Back 2 Good” (No. 4 at Hot
AC and No. 21 at CHR/Pop). Also
lending a big hand were Edwin
McCain (“I Could Not Ask for
More,” “I'll Be”) and Phil Collins.

On the rock side, Atlantic scored
big with Collective Soul’s “Heavy,”
which was No. | at Rock. No. 3 at
Active Rock and No. 7 at Alterna-
tive. Kid Rock also broke through
in a major way. The Detroit rap-
rocker’s “Bawitdaba” was No. 13
at Active Rock and No. 23 at Alter-
native, while “Cowboy” was No. 38
at Alternative and Active Rock.

The label also racked up
multiformat airplay with R&B
vocalist Brandy, whose “Have
You Ever?” was No. 16 at CHR/
Rhythmic, No. 17 at Urban AC
and No. 18 at CHR/Pop, while
“Almost Doesn’t Count” was No.
13 at Urban AC, No. 24 at Urban

WwWwWw.americanradiohistorv.com

The Top 25 Labels

Rank  Label Chart Share
1 Columbia Records Group 10.5%
2 Arista 9.2%
3 Atlantic 7.0%
4 Warner Bros. 6.8%
5 RCA 6.6%
6 Epic Records Group 6.3%
7 Interscope/Geffen/A&M 6.1%
8 MCA 5.5%
9 Elektra Entertainment Group 3.8%

10 Universal 3.6%
11 Jive 3.5%
12 Island Def Jam Music Group 3.5%
13 Reprise 3.1%
14  Mercury/Nashville 2.9%
15 Capitol 1.9%
16 Curb 1.9%
17 Virgin 1.5%
18 Hollywood 1.4%
19 DreamWorks 1.4%
20 Motown 1.3%
21 BNA 1.3%
22 Tommy Boy 1.1%
23 Monument 0.9%
24 Wind-up 0.8%
25 Lyric Street 0.6%

and No. 35 at CHR/Rhythmic.

A rejuvenated Warner Bros. hit
big at Adult Alternative, Urban AC
and NAC, where it was the No. 2-
ranked label with 13.0%, 10.9%
and 11.3%, respectively. It also was
No. 3 at Rock (with a 9.7% share)
and Hot AC (with an 11.7% share)
and No. 4 at CHR/Pop (with 8.0%).
Among the songs assisting the label
was the enormous success of The
Goo Goo Dolls’ “Slide” (No. | at
Hot AC, No. 2 at CHR/Pop, No. 13
at Rock, No. 9 at Adult Alternative
and No. 29 at Alternative). The
group also landed multiformat air-
play for “Dizzy,” “Iris” and “Black
Balloon.”

Warner Bros.” other key multi-
format songs came from Cher (“Be-
lieve” was No. 8 at AC, No. 10 at
CHR/Pop and No. 14 at Hot AC)
and The Red Hot Chili Peppers
(“*Scar Tissue” was No. 5 at Alter-
native and Rock, No. 8 at Adult Al-
ternative, No. 11 at Active Rock, No.
43 at Hot AC and No. 47 at CHR/
Pop), as well as from Citizen King,
Tom Petty & The Heartbreakers,
Faith Hill and Eric Benet.

RCA continued to prove that it’s
a force to be reckoned with. It was
the No. 2 label at Country with a

10.3% share, No. 4 at Alternative
with 8.0% and tied for fifth at
CHR/Rhythmic with 6.0%. Key
songs came from Christina
Aguilera (“Genie in a Bottle” was
No. 7 at CHR/Pop and No. 6 at
CHR/Rhythmic), Lou Bega
(“Mambo No. 5 [A Littie Bit
Of...]” was No. 22 at CHR/Pop,
No. 33 at Hot AC and No. 41 at
CHR/Rhythmic), N Sync (“[God
Must Have Spent] A Little More
Time on You” was No. 3 at AC
and No. 33 at CHR/Pop), alt rock
group Lit (“My Own Worst En-
emy” was No. | at Alternative,
No. 12 at Active Rock and No. 25
at Rock) and R&B vocalist
Tyrese, whose “Sweet Lady” was
No. 4 at Urban, No. 5 at CHR/
Rhythmic and No. 6 at Urban AC,
while “Lately” was No. 12 at Ur-
ban AC and No. 17 at Urban.
Other contributors were The Foo
Fighters, Eve 6 and The Dave
Matthews Band.

Honorable mention goes to Jive
Records, which appeared at No. 11
with a 3.5% share. Also making
appearances in the top 25 are
DreamWorks, Tommy Boy
Records and Disney’s Nashville
unit, Lyric Street.
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Slash/London Hits Pay Dirt At
Rock Radio With Billionaire

Zig when everyone else is zagging.
That’s the approach Slash/London is
using to break the mainstream rock
band Billionaire, whose debut single,
“] Fell From Space,” is making inroads
at Active Rock and Rock.

Key stations supporting the group in-
clude Active Rockers KHTQ/Spo-
kane, KUPD/Phoenix, WQXA/Har-
risburg, WXRC/Charlotte, KQRC/
Kansas City and WRIF/Detroit. Rock
outlets lending a hand include KBER/
Salt Lake City, KOMP/Las Vegas,
WAQX/Syracuse, WLUM/Milwau-
kee and KFZX/Odessa-Midland. TX.

Atlanta-based Billionaire, who had

confident that the music would break
through and that a full promotion staff
would be in place by the time the first
single went to radio. The former hap-

pened, though the latter didn't.
Handling setup duties during the
UMG-WMG transition was SLRG Sr.
Director/Promotion Dave Barbis. His
key pitch, other than great music? Pro-
grammers needed mainstream hit rock
songs to balance a diet that was getting
overloaded with hard rock and metal
rap. “Myself and our staff at the time
went out and visited all the mainstream
and Active Rock stations in early Sep-
tember,” says Barbis. “We positioned
the band and the song as

Billionaire

areliefrecord, a meat-
and-potatoes record they
could own. We also sold
the band. not just the
single. We made sure the
staff tracked the album
for programmers so they
could hear that this was
il something we were com-
mitted to and that it was
something they could
embrace for the long haul.”

Not surprisingly. when

already self-released one album, first
came to the attention of SLRG — the
group were initially inked to London
Records — in early November 1998,
when label A&R exec Greg Glover
hooked up with Jake Ottman, an old
friend who also happened to manage
the group. Glover recalls, “One of the
first groups 1 ever put out on my small
indie company. Arena Rock Recording
Company. was Superdrag, and Jake
managed that group. We kind of stayed
in touch since then. One day I called to
see what he was up to, and he told me
about Billionaire and that there was a
lot of interest from the other labels. He
sent me their music, I loved it and im-
mediately went to see them perform.”

After the show Glover offered them
adeal, and in early 1999 the band went
to work on their debut SLRG disc, As-
cension. Glover comments, “There was
a lot about their own album that we
really liked. We wanted them to add
some new songs and refresh the older
material. And we also wanted to find a
very classic producer who could bring
out the group’s sound, but who is
known for working well with new
bands. That's why we went with Chris
Kimsey. who's done great work with
The Rolling Stones and Bad Company.”

Interestingly, Billionaire’s new al-
bum was released during the transition
— which has yet to officially close —
from Universal Music Group to the
Warner Music Group. Yet SLRG felt

the label went for adds in
late September, it ran up against some
resistance. Comments SLRG VP/Rock
Promotion Barry Lyons. who officially
joined the label a few weeks prior to
the add date, “It’s kind of funny, be-
cause a few years ago at London we
were working Ramm-stein and trying to
get programmers to play more heavy
music. At the time radio told us they
wanted more traditional-sounding rock
songs. Now it’s going the other way
around.”

Nevertheless. SLRG continues to
make headway. which is no small feat
at this time of year. Lyons continues,
“Each week we get either more adds or
more stations upping the rotation. And
we're also seeing balanced growth at
both Rock and Active Rock.”

One station that’s had significant
success with the group and single is
WQXA. PD Claudine DeLorenzo
comments, “It sounds really good on the
air. In a time when we don’t have hits
from mainstream rock stars, it’s nice to
have something like this. It's very
calchy and has been getting top five
phones.”

WQXA has also worked closely with
the group. DeLl.orenzo continues, “We
had them out for a benefit show the
Tuesday before Thanksgiving, which
went very well. And the next day they
did the *Star Spangled Banner’ Jimi
Hendrix-style before a local hockey
game. People are already becoming fa-
miliar with the group and the song.

Each time we play it, we get calls, and
whenever we're out on promotions for
the station, people ask for the song. It’s
all positive.”

Looking forward. Billionaire is cur-
rently on tour, opening for Megadeth.
SLRG will use that opportunity to take the
band to visit radio. The group’s album,
Ascension, was released on Oct. 19.

Ready For Takeoff: Drama

Don’t be surprised if. by the time you
read this, Tight 2 Def inks a joint-
venture deal with a major for rapper
Drama. whose commercial single,
“Left/Right,” has sold nearly 20.000
copies. according to the label. The song
has been the top-selling single in At-
lanta for several weeks and is among
the top 100-selling tracks in Birming-
ham. Tulsa., Greensboro and Green-
ville. Two weeks ago it was No. 1 in
Chattanooga and No. 3 in Columbia.
according to the label. Tight 2 Def is
owned by Atlanta-based rap/hip-hop
artist Raheem, who has 10 albums to
his credit.

Among the Urban stations spinning
“Left/Right” are WVEE and WHTA
in Atlanta: WALJ/Macon, GA:
WFXE/Columbus, OH; WJTT/
Chattanooga, TN; and WPEG/
Charlotte. WALJ PD/MD Derek
Harper. whose station was the first
reporter to add “Left/Right,” says the
song “is an across-the-board hit.
We've been playing it for over three
months, and it’s still in high rotation.
It has that dirty South sound that
works really well for us.”

Drama

Nearly every major label is bidding
for the rights. with the top contenders
being Atlantic Records and Island Def
Jam Music Group. Also in the race are
Universal. Republic and Capitol. Look
for a deal to be announced shortly.
Drama’s full length album, Causin’
Drama, will hit retail in February 2000.

Congrats to Miami-based rock outfit
Crease, which inks with Readrunner
Records.

— Steve Wonsiewicz

Hootie’s Rucker Goes Solo

Music website Launch {www.launch.com) reports that
Hootie & The Blowfish frontman |-
Darius Rucker is warking on a ,43:
solo album that he hopes to re-
lease next year or early m 2001
The website says Rucker wants
the disc to be “something totally
different” from Hootig’s material,
yet still be relatable t¢ the band’s
fans. Rucker also says the Blowfish
are eyeing a late 2001-early 2002 release for their next aloum

Darius Rucker

Parliament Ready Album, Tour

A reunited Parliament/Funkadelic will release a new
album sometime early next year on Mammoth Records
George Clinton, Bootsy Collins and Bernie Worrell
have begun working cn material for the album. It's the first
time the reunited members have written new songs
together in some 20 years. Rapper Too Short has already
completed a song for the disc, and artists such as
D’Angelo, Redman, Q-Tip and Snoop Dogg have ex-
pressed interest in participating. The group could also
begin touring next year.

BMG Entertainment and RealNetworks are working
on a 12-week promotion that will feature 36 full-length al
bums for streaming on the web using RealNetworks’ soft-
ware. Artists in the campaign will include The Foo Fight-
ers_ Alan Jackson. The Dave Matthews Band and Barry
White. Three new albums will be featured each week. The
effort coincides with the release of RealPlayer's new
RealPlayer Plus software

Tour update: Paul McCartney will return to the legend-
ary venue the Cavern Club in Liverpool for a performance
on Dec. 14. It's the first time he's played the club since
1993. Joining him are Pink Floyd guitarist David Gilmour
and Deep Purple drummer lan Paice .. A national tour
featuring DMX, Juvenile and other Cash Money and
Ruff Ryder rap and hip-hop acts will bow on Feb. 9 in
Providence, RI. Dates are forthcoming ... Korn kick off
their winter tour on Feb. 19, 2000, in Miami ... The
Backstreet Boys begin their 2000 touring season on Feb.
11 in University Park, PA ... The Spice Girls will reunite
for a brief tour of the U.K. in December. The group also
said they plan to tour the U.S.next summer

This 'n’ that: MTV News reports that ’N Sync will
release a new single in January 2000, and that their
new album, tentatively titled No Strings Attached,
could hit retail as early as February or March 2000
.. Look for a new album from the late rapper Tupac
Shakur titled Stil I Rise to be released later this
month ... The Los Angeles Times reports that
Chumbawamba have completed work on their next
album and that it will be released in April 2000, with
a single hitting radio two months earlier ... Look for
the Grammy Award-winning British rock band
Radiohead to incor-
porate Jazz into
their next album,
tentatively slated for
release in early |
summer 2000 '
Garageband.com
the website <o
founded by former
Talking Heads guitarist
Jerry Harrison, has awarded its first $250,000 recording
contract, to the Litle Rock-based roots rock band The
boondogs. Plans are for the band to record a full-length
album early next yaar for release in early 2001

Radiohead

wwWw.americanradiohistorv.com
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The Music Matters

] Looking back on 99 and forward to 2000

THE YEAR IN MUSIC

ou can almost hear it now: It’s New Years Day, and Casey Kasem is once again counting
down the biggest songs of 1999 exclusively from the R&R charts: And now the No. 1 song
—— inthe land. It comes from a band that almost named themselves Black Elvis 2000 when they
Jormed in 1989 in Hancock Park, CA. On March 18, 1999, the band'’s lead singer, Mark McGrath,
was featured on the cover of Rolling Stone, and People magazine declared him one of the sexiest
people of 1998. He even appeared in the movie Father’s Day.

At parties, Mark’s favorite trick is
to light his pubic hair on fire. Being
a boxing fan, Mark named the band
after prizefighter Sugar Ray
Leonard. When the hand delivered
their first album to their record la-
hel, the band waore only jockstraps.
Today, Mark Savers McGrath,
Rodney Charles Sheppard, Matthew
Murphy Karges. Stan Stanton
Frazier and Craig Anthony Bullock,
hetter knovwn as Sugar Ray, have the
No. I song of 1999 with “Every
Morning” (Lava/Atlantic).

Or perhaps you're listening 1o a
worldwide broadcast of Rick Dees’
Weekly Top 40. which also uses
R&R charts exclusively: And now
the No. T song on the Rhyvthmic
chart for 1999 comes from a band
whose eight-vear career has been
plagued with arson, bankruptey and
illness — TLC (LaFace/Arista).
Formed in 1991, the band has dem-

onstrated an impressive amount of

strength and determination 1o stay
together. It was the second single
from their album Fanmail that
really got them noticed again. The
Sfemale trio from Atianta, GA —
Tionne “T-Boz” Watkins, Lisa *Left

Eve” Lopes and Rozanda “Chili”
Thomas — you know them as TLC,
have the No. I Rhythmic song of
1999 with “No Scrubs.™

For the past week. R&R comput-
ers have been counting the millions
of plays across 12 formats for our
highly anticipated year-end music
charts. For the 1999 year-end charts.
we have compiled 50 weeks of air-
play {rom the R&R charts dated
Dec. 11, 1998-Dec. 3. 1999. Each
song on the year-end chart is ranked
1-99 by total plays received during
the chart year.

CHR/Pop Label
Performance

When it comes to the labels, mu-
sic and artists. every year has its
standouts. When it comes to CHR/
Pop label share in 1999, the Colum-
bia Records Group dominates with
a 15.2% share, an increase of 4.2
shares from 1998. Other significant
label share increases come from
Arista, moving from fifth (7.5%) in
1998 to second (9.7%) in 1999.
Warner Bros. also moves up nicely
from sixth to fourth. increasing from
5.0% to 8.0%. Jive surges from

E: i i
FORGET ABOUT THE GIRL ON Tv:
| WHAT'S UP WIT_H THE BOYS IN THE BAND?

LFO takes some time off from watching the “Girl on TV” to hang out
with the night crew at KRBE/Houston. Picture (i-r) are KRBE night-
shift sidekick Roula Christie, Brad (LFO), Devon (LFO), KRBE nighttimer
Atom Smasher and Rich (LFO).

eighth (4.4%) 1o fifth in 1999, with
a 7.9 share. Other noteworthy in-
creases and new entries within the
top 10 include the Epic Records
Group at 7.3% and the combined
Interscope/Geffen/A&M group
with a 6.7% share.

A Great Year For Pop Music

Musically in 1999. the Pop side
was driven by strong talent like
Sugar Ray (Lava/Atlantic). Britney
Spears (Jive). TLC (LaFace/Arista).
The Backstreet Boys (Jive) and
Ricky Martin (C2/Columbia). After
topping the 1998 year-end CHR/Pop
chart with “Iris,” the Warner Bros.
act The Goo Goo Dolls came close
to doing the same in 1999 with
“Slide.” The song finishes the year
in the No. 2 position. just 79 plays
behind Sugar Ray's chart-topping
smash “Every Morning.” Sugar
Ray’s tollow-up, “Someday.” is not
too far behind at No. 13. Following
the success of their multiplatinum
album Floored. Sugar Ray hopes to
do it again with /4.59.

This was certainly the year of The
Backstreet Boys. On R&R’s year-
end Pop chart for 1998, the Boys fin-
ished at No. 8 with *As Long as You
Love Me.” No. 25 with “I’ll Never
Break Your Heart” and No. 36 with
“Everybody (Backstreet’'s Back).”
After blowing over 9 million copies
of Millennium out the door, The
Backstreet Boys proved once again
that they were back for real with a
tour that sold out in minutes. On the
R&R Top 99 of "99 for Pop. "I Want
It That Way™ finishes the year in the
No. 8 position, "All [ Have to Give”
is No. 40 and “Larger Than Life™ is
No. 45.

Christina Aguilera’s “Genie in
a Bottle™ (RCA) and Jennifer
Lopez's "If You Had My Love
(Work/Epic) are examples of two
songs that dominated the Pop and
Rhythmic charts in 1999. On the Top
99 of 99, “Genie™ finished at No. 7
on the Pop chart and No. 6 on the
Rhythmic chart. Lopez’s "If” clocked
in at No. 11 on both the Pop and
Rhythmic year-end charts.

TLC Helps Drive
Arista To No. 1

For the second year in a row
Arista nets the No.1 CHR/Rhythmic

wwWw americanradiohistorv com

CHR/POP LABEL SHARE

Ranked by percentage of chart share

Columbia Records
Group

Arista

Allantie

Wamer Bros.

Jive

Epic Records Group
RCA

Interscope/Getlen/AGM

Universal IR 2R IR
GEVEE > 3.8%

CHR/RHYTHMIC LABEL SHARE

Ranked by percentage of chart share

Arista

Columbia Records

19.1%

Group

Island Def Jam
Music Group

Interscope /Getfen/ASM

Epic Records Group [IEEEE Y 1117
(WY 5 6.0%
Universal IS Y T/
Y 579
Matown D ¥ 1A
PN > 3.7%

label share, moving up from 1998’s
15.6% 10 19.1% in 1999. The label
also has three songs in the top 10.
They include TLC's chart-topper
“No Scrubs.” 112°s No. 3 hit “Any-
where” (Bad Boy/Arista) and diva
Whitney Houston's “"Heartbreak
Hotel.” which ends the year as the
10th most-played CHR/Rhythmic
song.

Although RCA did not have a CHR/
Rhythmic song in the top 20 of 1998,
the label blazes into 1999 with two
top-10 finishes: Tyrese's “Sweet
Lady™ (No. 5) and Christina Aguilera’s
“Genie in a Bottle” (No. 6). RCA also
increases its CHR/Rhythmic chart
share from 4.0% in 1998 to 6.0%. ty-
ing for the fifth slot in 1999.

After sweeping the CHR/Pop la-
bel share, the Columbia Records
Group also increased its CHR/
Rhythmic label share, moving from
1998’s 14.7% to 16.4% in 1999.
Helping drive Columbia once again
is Destiny’s Child. After a top 10
finish in 1998 with “No, No, No,”
Destiny’s Child is the only artist to
return to the top 10 of the CHR/

Rhythmic chart. as “Bills. Bills.
Bills™ closes out 1999 as the ninth
most-played song. Destiny’s Child
also came in at No. 51 with “Bug-
A-Boo.”

Megastar Will Smith (Columbia)
finished 1998 in fine form with
“Gettin® Jiggy Wit [t” (No. 13) and
“Just the Two of Us™ (No. 15). Smith
comes right back o end 1999 with two
more hits: “Miami™ (No. 29) and “Wild
Wild West™ (No. 30).

Other CHR/Rhythmic labels to in-
crease chart share in 1999 include the
Island Def Jam Music Group. which
finishes at No. 3 (9.0%). and
Interscope/Geften/A&M, hitting No.
4 (7.3%). Two labels tie for No. 5, as
both the Epic Records Group and
Universal garner 6% shares. and Jive
lands in the top 10 at No. 8 with a
5.7% share.

Veteran And New
Artists Shine In 99
Some of the new artists who broke
with significant impact in 1999 in-
clude Britney Spears, Christina

Continued on Page 47
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Callout America: #12
#12 with 18-34 WON[#13 with female teens

-’- CHR B@ & Active
Already on over § op stations including:
WTMX wxeT ®  wvrv WSSR
WKRQ KZZ0. § KXXM WDCG

KIY0 KUCD | WOST WNTQ
WSTW KHTE **  WABB \

! . #1 Soundscan
#1 Alternative
#1 Rock

. T W

“Higher,” the first single from Human Clay -~ in stores now
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3.84 SARAHMCLACHLAN

Angel (Warner Sunset/Reprise)
3.84 BRIAN McKNIGHT

Back At One (Motown/Universal)
3.81 BLINK-182

What's My Age Again? (MCA)
3.80 SUGARRAY

Every Morning (Lava/Atiantic)
3.79 EVEG

Inside Out (RCA)
3.77 LOUBEGA

Mambo No. 5 (A Little Bit Of...) (RCA)
3.76 JAY-Z

Can I Get A... (Def Jam/IDIJMG)
3.74 SANTANA{1/ROB THOMAS

Smooth (Arista)

Brandy

3.74 OFFSPRING
Pretty Fly (For A White Guy) (Columbia)
3.74 TLC
No Scrubs (LaFace/Arista)
3.74 BRANDY
Have You Ever (Atfantic)
3.73  RICKY MARTIN
Livin’ La Vida Loca (C2/Columbia)
3.73 SMASHMOUTH
All Star (Interscope)
3.72  WILL SMITH
Miami (Columbia)
3.71  BACKSTREETBOYS
| Want It That Way (Jive)
3.70 MONICA
Angel Of Mine (Arista)
3.70  SARAHMCLACHLAN
| Will Remember You (Arista)
3.69 ‘NSYNC
(God Must Have Spent) A Little More Time On You (RCA)
3.69 702
Where My Girls At? (Motown/Universal)
3.69 EVERCLEAR
Father Of Mine (Capitol)
3.69 SHANIATWAIN
From This Moment On (Mercury)
3.69 ‘NSYNC
| Drive Myself Crazy (RCA)

R&R’s exclusive Catlout America year-end overview is based on an
average scale of ail weeks tested, a minimum of four weeks from
December 11, 1998 through December 3, 1999. Songs ranked by
total average favorbility estimates based on a 1-5 scale (1 = dislike
very much, 5 = like very much). © 1999, R&R Inc.

Callout America.

3.68
3.68
3.68
3.68
3.67
3.66
3.66
3.66
3.65
3.64
3.64
3.63
3.62
3.62
3.62
3.61
3.61
3.61
3.61
3.60
3.60
3.59
3.59
3.59
3.59
3.58
3.54
3.54
3.54
3.53
3.53
3.53
3.52
3.52
3.52
3.52
3.51
3.51
3.50
3.50
3.50
3.50
3.49
3.49
3.49
3.49
3.47
3.47
3.46
3.46
3.44
3.43

THIRD EYE BLIND

Jumper (Elektra/EEG)

98 DEGREES

The Hardest Thing (Universal)
SHANIATWAIN

That Don’t Impress Me Much (Mercury)
TLC

Unpretty (LaFace/Arista)
PEARL JAM

Last Kiss (Epic)

LAURYN HILL

Doo Wop (That Thing) (Ruffhouse/Columbia)
SIXPENCE NONE THE RICHER
Kiss Me (Squint/Columbia)

98 DEGREES

The Hardest Thing (Universal)
CHRISTINA AGUILERA

Genie In A Bottle (RCA)
OFFSPRING

Why Don't You Get A Job? (Columbia)
AALIYAH

Are You That Somebody? (Atlantic)
SUGARRAY

Someday (Lava/Atlantic)
TYRESE

Sweet Lady (RCA)

GO0 GOO DOLLS

Slide (Warner Bros.)

SAVAGE GARDEN

I Knew | Loved You (Columbia)
98 DEGREES

Because Of You (Universal)
EAGLE-EYE CHERRY

Save Tonight (Work/Epic)
WHITNEY HOUSTON
Heartbreak Hotel (Arista)
BACKSTREET BOYS

All'1 Have To Give (Jive)
DIVINE

Lately (Pendulum/Red Ant)
DESTINY’S CHILD

Bills, Bills, Bills (Columbia)
SHAWN MULLINS

Lullaby (SMG/Columbia)
BRITNEY SPEARS

...Baby One More Time (Jive)
BLESSID UNION OF SOULS

Hey Leonardo (She Likes Me For Me) (Push/V2)

WHITNEY HOUSTON

My Love Is Your Love (Arista)
JEWEL

Hands (Atlantic)

FUEL

Shimmer (550 Music/Epic)
GO0 GOO DOLLS

Black Balloon (Warner Bros.)
EVERLAST

What It's Like (Tommy Boy)
BRITNEY SPEARS

(You Drive Me) Crazy (Jive)
JENNIFER LOPEZ

'f You Had My Love (Work/Epic)
BACKSTREETBOYS

Larger Than Life (Jive)
MONIFAH

Touch It (Uptown/Universal)
RED HOT CHILI PEPPERS

Scar Tissue (Warner Bros.)
BLACKSTREET f/MYA & MASE
Take Me There (Interscope)
MATCHBOX 20

Back 2 Good (Lava/Atlantic)
JORDAN KNIGHT

Give It To You (Interscope)
BUSTA RHYMES {/JANET
What's It Gonna Be (Elektra/EEG)
SHANIATWAIN

Man! | Feel Like A Woman! (Mercury)
BARENAKED LADIES

One Week (Reprise)

LFO |
Summer Girls (Arista)

LEN

Steal My Sunshine (Work/Epic)
FASTBALL

Out Of My Head (Hollywood)
R. KELLY & CELINE DION

I'm Your Angel (Jive)

LENNY KRAVITZ

Fly Away (Virgin)

WHITNEY HOUSTON

It's Not Right But It's Okay (Arista)
TALBACHMAN

She’s So High (Columbia)
MARIAH CAREY

Heartbreaker (Columbia)

K-Cl & JO-JO

Tell Me It's Real (MCA)
SHAGGY {/JANET

Luv Me, Luv Me (Flyte Tyme/MCA)
WILL SMITH

Wild Wild West (Columbia)
BAZ LUHRMANN

Everybody's Free (To Wear Sunscreen) (Capitol)

www americanradiohistorv com

3.43

3.42
3.42
3.4
3.36
3.36

3.35
3.35
3.34
3.33
3.32
3.32
3.3
3.31
3.29
3.25
3.24
3.24
3.20
3.20
3.18
3.18

3.10
3.07

e N

‘N SYNC w/GLORIA ESTEFAN

Music Of My Heart (Epic)

BRITNEY SPEARS

Sometimes (Jive)

CHER

Believe (Warner Bros.)

EDWIN McCAIN

I Could Not Ask For More (Lava/Atiantic)
RICKY MARTIN

She’s All | Ever Had (C2/Columbia)
CITIZEN KING

Better Days (And The Bottom Drops Out) (Warner Bros.)

A
Sarah McLachlan

NEW RADICALS

You Get What You Give (MCA)
SHERYL CROW

My Favorite Mistake (A&M)
MARC ANTHONY

| Need To Know (Columbia)
MADONNA

Beautiful Stranger (Maverick/WB)
JOEY MCINTYRE

Stay The Same (C2/Columbia)
ENRIQUE GLESIAS

Bailamos (/nterscope)
SIXPENCE NONE THE RICHER
There She Goes (Elektra/FEG)
FASTBALL

Fire Escape (Hollywood)
BARENAKED LADIES

It's All Been Done (Reprise)
JEWEL

Down So Long (Atiantic)
MARIAH CAREY

I Still Believe (Columbia)

BETTER THAN EZRA

At The Stars (Elektra/EEG)
SAVAGE GARDEN

The Animal Song (Hollywood/Columbia)
SHERYL CROW

Anything But Down (A&M)
LENNY KRAVITZ

American Woman (Maverick/Virgin)
FATBOY SLIM

Praise You (Skint/Astratwerks/Caroline)
VITAMING

Smile (Elektra/EEG)

ALANIS MORISSETTE

Thank U (Maverick/Reprise)
ROBBIE WILLIAMS

Millennium (Capitol)



www.americanradiohistory.com

CH m Op December 10, 1999 R&R ® 41

24 36 DEGREES ) 76 JOEY MCINTYRE
2 ;"‘i‘;:f;ﬁ“mmg (Universal) Stay The Same (C2/Columbia)
77  LAURYNHILL
% ;R?TBOAII].:. Impress Me Much (Mercury) Boo Wop (That Thing) (Ruffhouse/Columbia)
Out Of My Head (Hollywood) W %&pn’se )
. S A AHMCLACHERN 79 LENNYKRAVITZ
%_ 7 el"'?j_' s(m{;’f’ Sunset/Reprise) American Woman (Maverick/Virgin)
| L Miami (Columbia) 0 %A Woman! (Mercury)
- . SRR HAVNMUCCIHS 81  SAVAGEGARDEN
L o 20 lélgllil_l:‘gfi‘sllggﬁoéumb/a) The Animal Song (Hollywood/Columbia)
B a PP . s ittt e,
L Sometimes (Jive) ”
31 LEN j
Steal My Sunshine (Work/Epic) o "
32 THIRDEYEBLIND e
Jumper (Elektra/FEG)
33 ‘NSYNC
(God...) A Little More Time... (RCA)
34 98 DEGREES
I Do (Cherish You) (Universal)
35 CITIZEN KING
Better Days {(And The Bottom..) (Warner Bros.)
36 PEARLJAM
Last Kiss (Epic)
1 SUGARRAY
Ermp—— : 37 ENRIQUEIGLESIAS
EvenMominoli Caia i) Bailamos (Overbrook/Interscope)
2 GOOGOODOLLS
Slide (Warner Bros.) 38 WHITNEY HOUSTON
. = Heartbreak Hotel (Arista)
3 SIXPENCE NONE THE RICHER
Kiss Me (Squint/Columbia) 39 G0OOGOODOLLS
_ Black Balloon (Warner Bros.)
4  BRITNEY SPEARS
i ; 40 BACKSTREETBOYS
...Baby One More Time (Jive) All | Have To Give (Jive)
SENILC ‘ 41 WILLSMITH
No Scrubs (LaFace/Arista) Wild Wild West (Columbia)
6 SMASHMOUTH
All Star (Interscope) 42 BRITNEY SPEARS
p (You Drive Me) Crazy (Jive)
7 WI\ 43 702
N AR " Where My Girls At? (Motown)
TWant Tt That Wav (i 44  SARAHMCLACHLAN Backstreet Boys
iWantigiatNe e TWll Remember You (Arista)
SR BICKV SN , 45  BACKSTREETBOYS
Livin' La Vida Loca (C2/Columbia) " Targer Than Life (i ger Than Lfe (Jive) 82  JENNIFER PAIGE
10 CHER & EVEGD = Crush (Edel America/Hollywood)
Believe (Warner Bros.) inside Out (RCA) 83 LUr
11 JENNIFER LOPEZ . 47  RED HOT CHIL! PEPPERS : My Own Worst Enemy (RCA)
_ if You Had My Love (Work/Epic) Scar Tissue (Warner Bros.) 84 VENGABOYS
12 EAGLE-EYECHERRY 48 JEWEL ' We Like To Party! (Groovilicious/Strictly Rhythm)
Save Tonight (Work/Epic) Fiands (Atlantic) 85 AALIYAH
49 MADONNA Are You That Somebody? (Atlantic)
° Beautiful Stranger (Maverick/WB) 86  MARIAHCAREY
50 DIVINE Heartbreaker (Columbia)
. Lately (Pendulum/Red Ant) 87  EVERCLEAR _
51  RICKYMARTIN Father Of Mine (Capitol)
She's All | Ever Had (C2/Columbia) 88  BLINK-182 Acain?
52 SIXPENCE NONE THE RICHER oo What's My Age Again? (MCA)
There She Goes (Squint/Elektra/EEG) ‘89 RICKYMARIN ,
53  MARC ANTHONY La Copa De La Vida (C2/Columbia)
S TNeed To Know | ; .80  VITAMIN C F/LADY SAW
| Need To Know (Columbia) : - _
54 SHAGGY F/JANET : Smile (Elekua/EEG)
_ Luv Me, Luv Me (Flyte Tyme/MCA) 91 98 DEGREES _
.55  BRANQY : ?ecause Ot You (Universal)
Almost Doesn't Count (Atlantic) 82 'NSYNC W/GLORIA ESTEFAN
56  EDWINMCCAIN Mﬁusuc Of My Heart (Epic)
I Coutd Not Ask For More (Lava/Atiantic) 93 B'WITCHED
57  JENNIFER LOPEZ C'est La Vie (£pic)
" Waiting For Tomight (Work/Epic) 94 R.KELLY & CELINE OION
58 NEWRAOICALS ¥'m Your Ange! (ive)
" You Get What You Give (MCA) 85  FATBOYSLIM .
59  MONIFAH Praise You (Skint/Astralwerks/Caroline)
Touch It (Uptown/Universal) %6 m .
. . g 60 GOO GOO OOLLS Why Don’t You Get A Job? (Columbia)
Christina Agulilera .- . 97  MARIAHCAREY
Iris (Warner Sunset/Reprise) Ll .
61 JORDANKNIGHT - TStill Believe (Columbia)
13 EVERLAST ¢ Give It To You (Interscope) 98  SMASHMOWTH
What it's Like (Tommy Boy) 62 SHERYLCROW ~ Then The Morning Comes (/nterscope)
14 SUGARRAY Anything But Down (A&M) 99  BETVER THAN EZRA
Someday (Lava/Atiantic) 63 BLACKSTREET & MYAF/MASE... At The Stars (Elektra/EEG)
15 TLC Take Me There (Interscope)
Unpretty (LaFace/Arista) 64 'NSYNC
16  LENNY KRAVITZ 1 Drive Myself Crazy (RCA)
Fly Away (Virgin) 85 TRAIN
17  TALBACHMAN Meet Virginia (Aware/Columbia)
She's So High (Columbia) 66  WHITNEY HOUSTON
18  BRANDY It's Not Right But It's Okay (Arista)
* Have You Ever? (Atlantic) {67 SHERYLCROW
19  SANTANA F[HOB THOMAS My Favorite Mistake (A&M)
Smooth (Arista) 68 BRIAN MCKNIGHT
20  BLESSIO UNION OF SOULS Back At One (Motown)
Hey Leonardo (She Likes Me...) (Push/V2) 69 GARBAGE
21 MATCHBOX 20 Special (AImo Sounds/interscope)
Back 2 Good (Lava/Atlantic) . =70  OFFSPRING
22 LOUBEGA Pretty Fly (For A White Guy) (Columbia)
Mambo No. 5 (A Little Bit...) (RCA) 71  BARENAKED LADIES
23 MONICA _ One Week (Reprise)
Angel Of Mine (Arista) g 72 K-Cl&J0JO
Tell Me It's Real (MCA)
3 LFO
R&R’s exclusive 99 of 1999 charts are based on the total Summ:;AGmE (Arista‘)\
number of plays received by each artist, title, and label for the 74  JAY-Z F/AMIL AND JA :
issues dated December 11, 1998 through December 3, 1999. Can | Get A... (Def Jam/IDJMG) Britney Spears
© 1999, R&R Inc 75  SAVAGEGARDEN
’ ' | Knew | Loved You (Columbia)
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(RECORDS
REACHING

R T

b TR %‘é‘%‘
) g s
L
PERE R, W vﬁj\,,,%‘*“f
: 5, W, e

£

Weeks Year-
Peak Peak on End
Position  Date Chart Rank
A
CHRISTINA AGUILERA Genie In A Bottle (RCA) ...... 1 T 9/3 28 7
CHRISTINA AGUILERA What A Girl Wants (RCA) ..........coocooomeemreorerr 15 123 4 —
MARC ANTHONY | Need To Know (COMBIA) ..............coveorceeeerr 7 1273 16 53
B
TAL BACHMAN She’s So High (Columbia) ..o 25 17
BACKSTREET BOYS ! Want It That Way (Jive) . 22 8
BACKSTREET BOYS Larger Than Life (Jive) ...........oo.ovoeoeoeoeeoo, 16 45
BACKSTREET BOYS All | Have TO Give (JiV8) .......ovvoeeoeeeeoeecceeeroeo 21 40
BARENAKED LADIES One Week (Reprise) ........... 6 M
BARENAKED LADIES it's All Been Done (Reprise) 13 78
LOU BEGA Mambo No. 5 (A Little Bit...) (RCA) .......oooooveoeeereeeeeeen 16 22
BLESSID UNION OF SOULS Hey Leonardo (She Likes Me...) (Push/V2) ........ 7 7/30 24 20
BRANDY Almost Doesn't Count (AHANHC) .............co..cooveeeeeeeeceeeoee 13 6N 20 55
BRANDY Have You Ever? (Atiantic) 1/29 19 18
<
CHER Believe (Warner BroS.) .............cc..co.ooeooeeoeeeoeeeeeeoeeeeoeoeoeeoo 2 3/5 26 10
EAGLE-EYE CHERRY Save Tonight (Work/Epic) ............cooceoovvceeeenn... QM 122 20 12
CITIZEN KING Better Days (And The Bottom..) (Warner Bros.) ................... 12 8/20 22 35
SHERYL CROW Anything But Down (A&M) 5/14 19 62
SHERYL CROW My Favorite Mistake (ASM) ......occoovorooomeorereeooeoeoo 6 12/11 12 67
D
DIVINE Lately (Pendulum/Red Ant) ............cooovooeeooroeeeeeeoeeeeooeoee 11 115 19 50
L=
EVE 6 InSide OUt (RCA) ...t 10 12/18 10 46
EVERLAST What It's Like (Tommy BOY) ...........oocoooooeeeeeoeeeeeo 5 4/23 25 13
F
FASTBALL Out Of My Head (HOMlyW0OQ) ...........o.coovoveoeeeeeeoeoee 8 827 25 26
G
GARBAGE Special (Almo Sounds/Interscope) ..o 15 5114 20 69
GOO GOO DOLLS Black Balioon (Warner Bros.) ... .12 9110 20 39
GOO GOO DOLLS Iris (Warner Sunset/Reprise) ...............coeeceevereronnnn. 14 1211 2 60
GOO GOO DOLLS Slide (Warner BroS.) ...........c..cooeeeeeovoecoseeesereenn, Q12 1529 27 2
.|
WHITNEY HOUSTON Heartbreak Hotel (AriSta) ..........c.cooovooreeeeeeeeen 8 5/1 21 38
|
ENRIQUE IGLESIAS Bailamos (Overbrook/Interscope)..............occeeveeee... 5 9/0 20 37

Weeks Year-
Peak Peak On End
Position  Date Chart Rank
=5
JEWEL Hands (AHantic) ............cocooovioiimmimeeeeeeeeeeeeeeeeeeeeeeeeeee e, 3 115 14 48
K
R. KELLY & CELINE DION I'm Your Angel (JIVe) .........ocooomemeemeeeceeeran. 13 1/8 9 9
JORDAN KNIGHT Give it To You (/nterscope) 5/21 19 61
LENNY KRAVITZ Fly AWaY (VIrgin) ........o.ovoeoeeeeereeeeoeoeeoe oo 4/23 26 16
L
LEN Steal My Sunshine (WOrk/EDic) ...............o.cooooeeeeoeeeoeoeeoeeeeeeeeeeen, 3 115 20 31
JENNIFER LOPEZ if You Had My Love (Work/Epic) ... .2 1/30 23 1"
JENNIFER LOPEZ Waiting For Tonight (Work/Epic) ..........c.cocooeeeveenn.. .2 1273 11 57
N
MADONNA Beautiful Stranger (Maverick/WB) ..o, 7/16 20 49
RICKY MARTIN She's All | Ever Had (C2/Columbia) ............cocoveoveeeereernn 917 19 51
RICKY MARTIN Livin' La Vida Loca (C2/Columbia) ............ccocvveereee... 5/21 20 9
RICKY MARTIN Shake Your Bon-Bon (C2/Columbia) . 12/3 5 —
MATCHBOX 20 Back 2 Good (Lava/Atlantic) 319 23 2
BRIAN MCKNIGHT Back At One (MOIOWN) ................ooooeeeeeereoeeeesee, 12/3 14 68
SARAH MCLACHLAN Angel (Warner Sunset/Reprise) .... .3 219 21 27
SARAH MCLACHLAN | Will Remember You (AriSta) ........c.coovvoomrvemr., 10 7/23 20 44
MONICA Angel Of Mine (AriSta) ..........coooovooeeoeeeoeeeeeeeeeee oo 5 319 25 23
ALANIS MORISSETTE Thank U (Maverick/Reprise) ...........ccowemeomveonnnn. 7 121 6 —
SHAWN MULLINS Lullaby (SMG/Columbia) ..o, Q@1 1211 15 29
N
NEW RADICALS You Get What You Give (MCA) ...........ccccooormomee 12 1722 14 58
98 DEGREES | Do (Cherish You) (Universal) .5 9/24 20 34
98 DEGREES Because Of You (Umiversal) ..............ccccovermeeeeeeme. 13 1211 10 9N
98 DEGREES The Hardest Thing (Universal) 4/23 20 24
‘N SYNC | Drive Myself Crazy (RCA)................. 5/14 20 64
"N SYNC (God...) A Little More Time... (RCA) 2/12 19 33
.,.,
PEARL JAM Last KiSS (EDIC) ... 4 8/20 20 36
=R
RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.) ........occooveoveenn.. 10 10/22 20 47
S
SANTANA F/ROB THOMAS Smooth (AfiSta)...........oocvveeeeereeerereren, 11/5 2 19
SAVAGE GARDEN | Knew | Loved You (Columbia) 12/3 10 75
SAVAGE GARDEN The Animal Song (Hollywood/Columbia) ........................ " 4/2 1 8
702 Where My Girls At? (MOIOWN) ......cc..ooooeoeeeeeee e 13 10/22 23 43
SIXPENCE NONE THE RICHER There She Goes (Squint/Elektra/EEG) .......... 11 10/22 17 52
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) ................... (1 1P 51 25 3
SMASH MOUTH All Star (Interscope) ..............ccovoeeomeooreoeroeen. (1) (5) 7/30 25 6
SMASH MOUTH Then The Morning Comes (/Merscope) ................cc...... 10 1273 8 98
WILL SMITH Will 2K (Columbia).......................oco....... .12 11/26 7 —
WILL SMITH Miami (Columbia) .............................. .8 212 20 28
WILL SMITH Wild Wild West (Columbia) ................. .4 7/23 200 M
BRITNEY SPEARS (You Drive Me) Crazy (Jive) .... -4 115 15 42
BRITNEY SPEARS Sometimes (JiVe) .......cccoovvooioes oo, 4 6/25 20 30
BRITNEY SPEARS ...Baby One More Time (Jive) ........c..ccccoovivvvvinn Q56 212 23 4
SUGAR RAY Every Morning (Lava/Atlantic) 3/19 27 1
SUGAR RAY Someday (LaVa/AHaMtC) ...............oooooooeeecooeeeeeeeoe 9/3 25 14
TLC NO Scrubs (LAFACE/AITSIA) ........veeeoeeeeeeeoeeeeeeeeeeeeeeeeeeeee e 5/7 24 5
TLC Unpretty (LaFace/Arista).................... 10/15 26 15
THIRD EYE BLIND Jumper (EI6Ktra/EEG) ..., 2 121 13 32
TRAIN Meet Virginia (Aware/Columbia) ...............coooooviooeeoeeeeeeeen 12/3 18 65
SHANIA TWAIN That Don't Impress Me Much (Mercury) . 6/18 20 25
SHANIA TWAIN From This Moment On (Mercury) .........oococeeveeveeeeeenen. 14 12/18 g —
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11
12
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TLC

No Scrubs (Laface/Arista)
702

Where My Girls At? (Motown)
112

Anywhere (Bad Boy/Arista)
JAY-Z F/AMIL AND JA

Can | Get A... (Def Jam/IDJMG)
TYRESE

Sweet Lady (RCA)

CHRISTINA AGUILERA

Genie In A Bottie (RCA)
BLAQUE

808 (Track Masters/Columbia)
JUVENILE

Back That Thang Up (Cash Money/Universal)
DESTINY'S CHILD

Bills, Bills, Bills (Columbia)
WHITNEY HOUSTON
Heartbreak Hotel (Arista)
JENNIFER LOPEZ

If You Had My Love (Work/Epic)
MONICA

Angel Of Mine (Arista)

13
14
15
16
17
18
19
20
21
22
23
24

GINUWINE

What's So Different (550 Music/Epic)
K-Cl &J0JO

Tell Me It's Real (MCA)

BRIAN MCKNIGHT

Back At One (Motown)

BRANDY

Have You Ever? (Atlantic)

GINUWINE

So Anxious (550 Music/Epic)

DRU HILL F/REDMAN

How Deep Is Your Love (Def Jam/IDJMG)
LAURYN HILL

Ex-Factor (Ruffhouse/Columbia)

BUSTA RHYMES F/JANET

What's It Gonna Be (Elektra/EEG)
BACKSTREETBOYS

| Want It That Way (Jive)

MARIAH CAREY

Heartbreaker (Columbia)

LIL’ TROY

Wanna Be A Baller (Short Stop/Republic/Universal)
LAURYN HILL

Doo Wop (That Th ng) (Ruffhouse/Columbia)

R&R's exclusive 99 of 1999 charts are based on the total
number of plays received by each artist, title, and label for the
issues dated December 11, 1998 through December 3, 1999.

©1

999, R&R Inc.

25
26
21
28
29
30
31
32

RICKY MARTIN

Livin’ La Vida Loca (C2/Columbia)
TLC

Unpretty (LaFace/Arista)

2PAC

Changes (Amaru/Death Row/Interscope)
BLAQUE

Bring It All To Me (Track Masters/Columbia)
WILL SMITH

Miami (Columbia)

WILL SMITH

Wild Wild West (Columbia)

PUFF DADDY F/BR. KELLY

Satisfy You (Bad Boy/Arista)

RUFF RYDERS F/EVE & NOKIO
What Ya Want (Ruff Ryders/Interscope)
DMX

Ruff Ryders Anthem (Def Jam/IDJMG)
DRUHILL

These Are The Times (University/IDJMG)
BRANDY

Almost Doesn't Count (Atlantic)
BRITNEY SPEARS

...Baby One More Time (Jive)
OUTKAST

Rosa Parks (LaFace/Arista)

R. KELLY

When A Woman’s Fed Up (Jive)
a-Tip

Vivrant Thing (Def Jam/IDJMG)
DEBORAH COX

Nobody's Supposed To Be Here (Arista)
LOU BEGA

Mambo No. 5 (A Little Bit...) (RCA)
ENRIQUE IGLESIAS

Bailamos (Overbrook/Interscope)
NAUGHTY BY NATURE F/ZHANE’
Jamboree (Arista)

AALIYAH

Are You That Somebody? (Atlantic)
MONIFAH

Touch It (Uptown/Universal)

B.G.

Bling Bling {Cash Money/Universal)
98 DEGREES

| Do (Cherish You) (Universal)

TLC

Silly Ho (Laface/Arista)

T.W.D.Y.

Player’s Holiday (Thump)
BLACKSTREET & MYA F/MASE...
Take Me There (Interscope)
DESTINY’S CHILD

Bug A Boo (Columbia)

MARIAH CAREY

| Stil! Believe (Columbia)

JARULE

Holla Holla (Murder Inc./Def Jam/IDJMG)
TRICK DADDY

Nann Brother (Slip N’ Slide/Warlock)
EVE

Gotta Man (Ruff Ryders/Interscope)
WHITNEY HOUSTON

It's Not Right But It's Okay (Arista)
DIVINE

Lately (Pendulum/Red Ant)
BRITNEY SPEARS

(You Drive Me) Crazy (Jive)
‘NSYNC

(God...) A Little More Time... (RCA)
BRITNEY SPEARS

Sometimes (Jive)

98 DEGREES

-The Hardest Thing (Universal)

MAXWELL

Fortunate (Rock Land/Interscope/Columbia)
CHER

Believe (Warner Bros.)

WARREN G

| Want It All (G-Funk/Restless)

JT MONEY

Who Dat (Tony Mercedes/Freeworla/Priority)
IMX

Stay The Night (MCA)

FAITH EVANS F/PUFF DADDY

All Night Long (Bad Boy/Arista)

LAURYN HILL

Everything Is Everything (Ruffhouse/Columbia)
MYA

My First Night With You (University/Interscope)
JAY-Z

Jigga My ***** (Ruff Ryders/Interscope)
CASE

Happily Ever After (Def Jam/IDJMG)
VENGABOYS

We Like To Party! (Groovilicious/Strictly Rhythm)
SILKK THE SHOCKER F/MYA

Somebody Like Me (No Limit/Priority)

JESSE POWELL

You (Silas/MCA)

JAY-Z

Girls’ Best Friend (Epic)

BLACKSTREET F/JANET

Girifriend/Boyfriend (Lil' Man/Interscope)

www.americanradiohistorv.com
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78
79
80
81
82

83
84
85
36
87
88
89
90
9
92
93

95
9%
97
Q98
99

JENNIFER LDPEZ

Watting For Toricht (Work/Epic)
FAITH EVANS

Lcve Like This Bad Eoy/Arista)
0L’ DIRTY EASTZRD

Got Your Manes “Elestra/€EG)
EMINEM

My Name s (Aex/Afermath/interscope)
WHITNEY HDU3STON

My Love Is foLr _ove (Arista)
TANTO METRO & DEVONTE
Everyone Fells n Love (Fenthouse)

BT

Destiny's Child

TRACIE SPEMCER

it's All About You Not... (Capitol)
JAY-Z

Hard Knock Life (Ghetto...) (Roc-A-Fella/IDIMG)
MARCANTHONY

| Need Tc Know (Columbia)
SNOOP DOGG

B-Please (Nc Limit/Priority)

SILK

if You (Lovir® WMe) (Elektra/EEG)
BACKSTREEY 30YS

All | Have Ta Give {Jive)
BACKSTREET 30YS

L_arger Than Life (Jive)

MISSY “MISOEMEANOR” ELLIOTT
AN My Grill {EastWest/EEG)
JUVENILE

Ha! (Cash Money/Universal)
RICKY MARTIN

She's All | Ever Had (C2/Columbia)
KRAYZIE BCNE

Thug Mentality (Mo Thugs/Ruthless/Loud)
‘NSYNC

| Drive Myself Crazy (RCA)

R. KELLY

Did You Ever Think (Jive)
SANTANA

Maria Mariz (Arista)

JD F/KEITH SWEAT & R.0.C.

Going Home With Me (So So Def/Columbia)
WILL SMITH

Will 2K {Columbia)

BEATNUTS

Watch Qut Now (Loud)
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Weeks Year-

4 _\ Peak Peak On End
. . £ Position  Date Chart Rank

REA HING
K-Cl & JOJO Tell Me It'S Real (MCA) ......coeeoeeeeeeeeeeeeeeeeeee e 5 6/4 20 14
R. KELLY When A Woman's Fed Up (JIVE) ......couvvmeeceieeeee et 7 3/5 20 38
L.
: LIL’ TROY Wanna Be A Baller (Short Stop/Republic/Universal) ...................... 8 8/27 25 23
5 LIMP BIZKIT N 2 Gether Now (Flip/Interscope) ..................... .. 13 12/3 7 -
i JENNIFER LOPEZ Waiting For Tonight (Work/Epic) ... .10 1126 1 77
* JENNIFER LOPEZ If You Had My Love (WOrK/EDIC) ...........c.ccovoveervcvrcenrenria, 2 71/23 21 1
&
: M
RICKY MARTIN Livin' La Vida Loca (C2/Columbia) ..............cccoeeomeeereeemreenn. 5/28 20 25
BRIAN MCKNIGHT Back At One (Motown) ....................... . 10/29 16 15
JT MONEY Who Dat (Tony Mercedes/Freeworld/Priority) 5/28 18 65
MONICA Angel Of Ming (AriSta) ......c.uoeoeeeeeceieseeeeeee s seesese s 212 23 12
Peak  Poak Wg’;"s ’;f:‘; MONIFAH Touch It (Uptown/Universal) ..............coveoomreeeeevemereeoressoosovesoona, 9 12111 7 45
Position Date  Chart  Rank MYA My First Night With You (University/Interscope) .................oocceceeevenvvnnnn. 7 4/30 14 69
AALIYAH Are You That Somebody? (AHANtC) ...........c.covvcvveveeemeeeeremrerresnn. 1211 4 44
CHRISTINA AGUILERA Genie In A Bottle (RCA) 9/10 27 6
NAUGHTY BY NATURE F/ZHANE' Jamboree (AfiSta) ..........,..occooocomrrremrecen, 10 8113 20 43

98 DEGREES The Hardest Thing (Universal)
98 DEGREES | Do (Cherish You) (Universal)

416 20 61
924 20 47

‘N SYNC (God...) A Little More Time... (RCA) 18 15 59
B.G. Bling Bling (Cash Money/Universal)....................cooeoeeoeeemecesrverseosninn, 8 1213 15 46
BACKSTREET BOYS | Want It That Way (JiVe) ..o, 8 7116 22 21
LOU BEGA Mambo No. 5 (A Little Bit...) (RCA) .......eeoeeeeeeeeeeeeeer e, 4 1029 14 41 ciemomsiisime i
BLACKSTREET & MYA F/MASE... Take Me There (interscope)....... 1/8 1" 50
BLACKSTREET F/JANET Girlfriend/Boyfriend (Li’ Man/Interscope) 4/16 13 76 .
BLAQUE Bring It All To Me (Track Masters/Columbia) .............cooveroomrveen..... 2 11742 15 28 OL’ DIRTY BASTARD Got Your Money (Elektra/FEG) ............ccocomerremrreen.. 6 1213 1" 79
BLAQUE 808 (Track Masters/Columbia) ...................... 72 28 7 112 Anywhere (Bad Boy/Arista) .............cvceveveene.. 6/4 3 3

BRANDY Almost Doesn't Count (Atlantic) . 4/30 20 35 OUTKAST Rosa Parks (LaFace/Arista)
BRANDY Have You Ever? (Atantic) ..............o.coovceeeevermecomreceeiserirsrroenn, 1211 18 16

22 17 37

MARIAH CAREY | Still Believe (COMBIa) ............ooveoeeveeeereeemseeeesseeereenronn 2/26 17 52

MARIAH CAREY Heartbreaker (Columbia) ....................... 10/15 15 22 JESSE POWELL YOU (SHAS/MCA) ... veeesene oo, 13 4/3 17 74

DEBORAH COX Nobody's Supposed To Be Here (Arista) 2/5 19 40 PUFF DADDY F/R. KELLY Satisfy You (Bad Boy/Arista) ..................... reveerereans 2 1119 14 31
D ) (e i

DESTINY'S CHILD Bug A BOO (COIUMDIA) .........ooooeoeeeeeceeeereereeeeeeeeeesreoi, 6 11119 12 51

DESTINY'S CHILD Bills, Bills, Bills (Columbia) .. Q@3 82 21 9 Q-TIP Vivrant Thing (Def JAM/IDIMG) ...........c.ooeeeeeeerereoreeeeeeereeeeeeere e, 8 97 18 39

DIVINE Lately (Pendultm/Red ANt ........comveveeeeeeeeeeeeseeeeeoes s sesreee 4 1211 1 57

DRU HILL These Are The Times (University/IDJMG) ........................ .. 2 2/19 18 34
DRU HILL F/REDMAN How Deep Is Your Love (Def Jam/IDIMG) ................. 2 121 12 18
BUSTA RHYMES F/JANET What's It Gonna Be (Elektra/EEG) ...................... 3 430 20 20
EMINEM My Name Is (Web/Aftermath/Interscope) ...............ooveeomeeeomrreeeseneen. 6 312 12 80 RUFF RYDERS F/EVE & NOKIO What Ya Want (Ruff Ryders/Interscope) ....... 9 8/20 20 32
FAITH EVANS Love Like This (Bad BOY/ASISIA) ............oocoveveorrcomreeesereerinrnn, 12 1211 10 78 S
EVE Gotta Man (Ruff Ryders/INerSCoDe) ..............oceeveeoeeeereeeeeeeoreesseeererenees 7 11/26 12 55
P s
GINUWINE What's So Different (550 MUSIC/EDIC) ...........c.oeoooeveeeeeesrrereereenn, 4 49 23 13 SANTANA Maria Maria (AriSta) ...........co..ovveeeeeeeeiosirionseeeeeeeeo e seeessien 14 123 9 96
GINUWINE S0 AnXious (550 MUSIC/EDIC) ........cvoveeeoeeeeeeeeeeereevarseess e, 2 9/24 20 17 702 Where My Girls At? (MOIOWR) .....ccoeoeeeeeveeveeeeeetere e Q0 172 34 2
SILKK THE SHOCKER F/MYA Somebody Like Me (No LimiPriority) ........... 15 51 17 73
2 . R SISQ0 Got To Get It (Dragon/Def SOUYIDIMG) ...........-covverervreree.. 12 123 4 —
WILL SMITH Wild Wild West (Columbia) ..........o..ooveeeeeeeeercoeeereereeerscennn, 5 12 16 30
LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia)......................... 3 121 1 24 WILL SMITH Miami (Columbia)................ 6 145 19 29
LAURYN HILL Ex-Factor (Rufthouse/Columbia).................coccooeeoveemeerereren, 5 3/19 24 19 WILL SMITH Will 2K (Columbia) ....................... .13 11726 7 98
WHITNEY HOUSTON it's Not Right But It's Okay (Arista)... ... 14 6/4 20 56 BRITNEY SPEARS ...Baby One More Time (Jive) ..........cc......... .11 3/19 24 36
WHITNEY HOUSTON Heartbreak Hotel (Arista) ............cccooovceeeeoreceeeeeeeeen, 2 3/5 26 10 BRITNEY SPEARS (You Drive Me) Crazy (Jive) .........c...ccovemmveveecveeemreerse 10 1029 14 58
IMX Stay The Night (MCA) .......covccerimuomrierieenrieitoesecneeeieeoss e 10 123 13 66
ENRIQUE IGLESIAS Bailamos (Overbrook/Interscope).............ccooevveeeen.... 9 8/6 20 42 TLC Silly HO (LAFACE/ATISIA) ....cooeeoverioerieerierete et 7 2B 17 48
TLC UNpretty (LaFACe/ATISIA) ........cvuverereeireeeroeeereereeseeresersseseeessveaneen 1" 6/18 23 26
™ - e TLC No Scrubs (LaFace/Arista) ... Q13 35 29 1
. 2PAC Changes (Amaru/Death ROW/INErSCOPE) ........ceeeeveeeveeeeeeeeerrn e 7 12118 22 27
JA RULE Holla Holla (Murder Inc./Def Jam/IDIMG) .............ccooocoeeeerea.. 7/2 20 53 TYRESE Sweet Lady (RCA) ...ttt ses st 2 4/2 29 5
JAY-Z Hard Knock Life (Ghetto...) (Roc-A-Fella/IDJMG) ..... y 12/18 9 84
JAY-Z F/AMIL AND JA Can | Get A... (Def Jam/IDJMG) ....... 1/15 25 4

JUVENILE Back That Thang Up (Cash Money/Universal) 10/15 29 8
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/‘%’ *EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES December 10, 1999

CaLLout AMericae sOng selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of November 14-20.

o

CHR/POP : ) o CaLLouT AMERICA®
TOTAL AVERAGE § g DEMOGRAPHI REGIONS
Hot Scores
ARTIST TITLE LABEL(S) TW LW 2W 3W 5 s 12-17 18-24 25-34| EAST SOUTH WEST WEST By Keviy McCage:
HP) LONESTAR Amazed (BNA) 3.90 4.07 403 — 462 58 [3.92 3.81 3.97 [3.95 424 3.80 3.64 . ) ‘
O ne of the greatest attributes of na-
H&BLINK-182AIITheSmaIIThings(MCA) 3.89 3.91 — S 57.4 85 [4.21 3.62 3.44 |3.76 3.91 3.98 3.92 ‘ tional callout research is the abil-
BLAQUE Bring It All To Me (Track Masters/Columbia) 378 3.69 354 — 550 111 |3.99 3.62 3.46 |3.76 3.91 360 373 |V 0 getanadvance read on songs
crossing to CHR/Pop from other for-
BRIAN MCKNIGHT Back At One (Motown/Universal) 377 396 3.74 3.77 81.4 24.0 |4.05 3.58 3.56 [3.50 3.82 3.90 3.76 | muts. Tuke a quick glance buck at this
HPEJp JUVENILE Back That Thang Up (Gash Money/Universal) 377 361 349 3.65 55.0 136 |4.01 3.77 3.03 |3.82 394 3.88 3.44 | YN cxamples. and youll find major
nits from such formats as Rhythmic, Ur-
SAVAGE GARDEN | Knew | Loved You (Columbia) 377 3.70 3.78 3.59 72.6 16.7 [3.87 3.86 3.55 |3.58 3.90 3.88 3.71 han. Alternative and Country. The latest
SANTANA /ROB THOMAS Smooth (Arista) 373 370 3.81 3.81 862 237 |3.70 3.71 379 [3.71 378 3.64 3.79 | successisunquestionably “Amazed” by
Lonestar (BNA), which retains its No.
H@PUFFDADDY(/R.KELLYSatisnyou(BadBoy/Arista) 3.71 38 — — 482 10.4 [3.76 4.03 270 (3.57 3.93 4.18 3.31 I position on Callout America with a
TRAIN Meet Virginia (Aware/Columbia) 3.64 351 3.50 353 53.5 11.0 [3.53 367 376 |3.66 3.71 3.62 3.58 | >-V0 overall score. Not surprisingly.
*Amarzed” is the top tester among wom-
CHRISTINA AGUILERA What A Girl Wants (RCA) 368 — — — 506 13.1 [4.01 3.41 3.10 |[3.43 3.79 3.82 3.45 |.n 2534 (3.97) and shows mujor
H@OLDIRWBASTARDGotYourMoney(E/ektra/EEG) 361 — — — 426 99 |3.58 3.70 3.50 {3.57 3.68 3.66 3.57 | swenethinthe Southand Midwest.
B R&R’s annual “Year in Music™ is-
H@cnemmgher(wmd-up) 3.58 360 363 — 48.2 9.0 [3.57 3.56 3.62 [3.63 376 3.50 3.45 | . includes a top 99 of 99 year-end
SUGAR RAY Someday (Lava/Atlantic) 3.56 3.35 359 3.47 88.9 32.4 |3.45 3.48 3.76 |3.57 3.58 3.44 3.65 | overview for Callout America. The
) year's biggest ballad. “Angel” by Sarah
WHITNEY HOUSTON My Love Is Your Love (Arista) 352 3.62 356 3.43 50.8 13.3 [3.49 368 3.29 (3.47 3.44 393 3.19 | Njepachlan(Warner Sunset/Reprise).
LOU BEGA Mambo No. 5 (A Littie Bit Of...) (RCA) 3.49 3.60 3.72 3.64 954 416 |3.53 3.30 3.60 |3.37 3.63 3.76 3.22 ranks No. 1 with a 3.84. Last year’s
) champ was also a ballad from a
CHRISTINA AGUILERA Genie In A Bottle (RCA) 348 348 3.54 348 88.4 395 [3.64 3.54 3.22 [3.36 3.63 3.56 3.36 | uiuck — Celine Dion's "My Hear
SMASH MQUTH Then The Morning Comes (/nterscope) 3.48 3.35 3.48 3.40 581 13.3 |3.49 3.44 3.50 |3.23 3.36 3.60 3.71 Will Go On™ (550 Music/Epic). “Back
: . At One” by Brian McKnight (Mo-
702 Where My Girls At? (Motown/Universal) 3.47 350 3.69 3.53 77.0 26.8 [3.62 329 3.46 (3.51 3.69 3.62 306 | oo ends the year with
BACKSTREET BOYS Larger Than Life (Jive) 3.47 3.35 3.54 3.46 835 33.2 |3.56 3.31 3.51 {3.27 3.57 3.74 3.30 3.84 overall score, and the monster call-
. : out hit by Blink-182. “What's My Age
JESSICA SIMPSON | Wanna Love You Forever (Columbia) 3.43 — — — 47.9 13.1 {3.57 3.43 3.08 |3.57 3.49 3.45 3.22 Again™ (MCA). ranks third with a 3.81.
TLC Unpretty (LaFace/Arista) 3.42 342 353 358 801 37.3 (339 3.41 3.48 {3.37 3.46 3.71 3.13 | Check out the entire Callout America
. . year-end overview on Page 40.
ROBBIE WILLIAMS Angels (Capitol) 3.39 3.45 3.48 47.5 12.1 [3.39 3.46 3.33 |3.60 3.47 3.36 3.10 “Bring It All To Me" by Blaque ¢/
LEN Steal My Sunshine (Work/Epic) 3.38 3.16 3.40 3.36 81.8 36.1 {3.26 3.48 3.45 {3.30 3.48 3.55 3.22 N* Sync (Track Masters/Columbia)
. . . i -3.6Y-
RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.) 337 337 3.37 351 792 294 |332 3.47 333 |3.33 345 3.7 3.50 | Showsathreeweek end of 3.54-3.69
3.78. It will likely be one of the biggest
BRITNEY SPEARS (You Drive Me) Crazy (ive) 3.34 3.39 356 350 88.9 35.8 |3.54 3.16 3.29 [3.34 3.35 3.38 3.30 | hits at CHR/Pop into Q1 2000.
MARC ANTHONY | Need To Know (Columbia) 332 340 336 341 72.2 240 |3.19 3.40 3.42 [3.19 3.51 323 3.34 "What A Girl Wanis™ by Christina
Aguilera (RCA) enters with a 3.62
W|LLSM|THWl”2K(CO/Umbla) 331 — - - 63.4 18.4 [3.43 3.10 3.36 |3.44 3.22 3.52 3.05 overall score and ranks No. 4 among
COUNTING CROWS Hanginaround (DGC/Geffen) 327 — — — 443 12.6 |3.18 320 3.38 [3.48 3.06 3.31 3.46 | 'censwithadol o
Check out the Pop radio edit of "Got
JENNIFER LOPEZ Waiting For Tonight {Work/Epic) 3.27 3.27 352 3.31 799 30.3 [3.28 3.30 3.20 [3.32 3.38 3.24 3.13 Your Money™ by OI' Dirty Bastard
LENNY KRAVITZ American Woman (Maverick/Virgin) 320 324 3.25 341 91.3 327 |320 312 3.26 |3.43 3.12 338 3.17 | (Elektra/EEG). "Money™ holds sieudy
with a 3.61 overall score and boasts a
RICKY MARTIN Shake Your Bon-Bon (C2/Columbia) 314 328 — — 748 259 [3.23 3.09 3.05 [3.05 3.01 3.38 3.14 | 370among females 18-24.

Total sample size is 400 respondents with a +/-5 margin of error. Tolal average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tafal familiarity represents the percentage of
respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% famiiliarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antanio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 1999, R&R Inc.

#1 CALLOUT AMERICA (3.90)
3 WEEKS IN A ROW!

NOW PLAYING AT:
Z100 WKSL WXKS B97 WPRO
KKRZ WPXY WRVQ WXSS ..AND MANY MORE

Call Cheri Martin at 206/323/6834 or Butch Waugh at 615/301/4320
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December 10, 1999

Most Added -

ARTIST TITLE LABEL(S)

ADDS

R.E.M. The Great Beyond (Warner Bros.) 50
SUGAR RAY Falls Apart (Lava/Atiantic) 35
TINA TURNER When The Heartache Is Over (Virgin) 32
BACKSTREET BOYS Show Me The Meaning Of... (Jive) 24

LOU BEGA Tricky, Tricky (RCA) 21
EIFFEL 65 Blue (Da Ba Dee) (Republic/Universal) 19
FILTER Take A Picture (Reprise) 18
SANTANA Maria Maria (Arista) 17
MARIAH CAREY/JOE & 98 DEGREES Thank God. .. (Coumbia) 15
BLINK-182 All The Small Things (MCA) 14
IMX Stay The Night (MCA) 14

Most Increased

Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
EIFFEL 65 Blue (Da Ba Dee) (Republic/Universal)  +1540
CHRISTINA AGUILERA What A Girl Wants (RCA)  +855
SAVAGE GARDEN ! Knew | Lovec You (Columbia)  +772
98 DEGREES This Gift (Universal) +622
LOU BEGA Tricky, Tricky (RCA) +622
SUGAR RAY Falls Apart (Lava/Atiantic) +583
BLINK-182 All The Small Things (MCA) +528

BRIAN MCKNIGHT Back At One (Motowrn/Universal)
FILTER Take A Picture (Reprise)
SMASH MOUTH Then The Morning... (Interscope)

+497
+472
+450

Breakers-

EIFFEL 65
Blue (Da Ba Dee) (Republic/Universal)

TOTAL PLAYS/INCREASE ~ TOTAL STATIONS/ADDS CHART

3690/1540 154/19

FOO FIGHTERS
Learn To Fly (Roswell/RCA)

TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS

2571/316 130/6

CHART

D

d

ARTIST TITLE LABEL(S) A PLAS IMPg?O%?SI%NS i A
SANTANA F/ROB THOMAS Smooth (Arista) 9379  -154 1047104 23  161/1
SAVAGE GARDEN | Knew | Loved You (Columbia) 8632 +772 899192 11 160/2
BRIAN MCKNIGHT Back At One (Motown/Universal) 8099 +497 879682 15 1482
JENNIFER LOPEZ Waiting For Tonight (Work/Epic) 8006 +64 778600 12  157A
MARC ANTHONY | Need To Know (Columbia) 6935 +256 713795 17 154/2
LEN Steal My Sunshine (Work/Epic) 6467 -440 662777 21 155A
SMASH MOUTH Then The Morning Comes (/nterscope) 6249 +450 580808 9 159/4
LOU BEGA Mambo No. 5 (A Litile Bit...) (RCA) 6030 -1029 617964 17 1521
RICKY MARTIN Shake Your Bon-Bon (C2/Columbia) 9527 +401 527258 6 1570
CHRISTINA AGUILERA What A Girl Wants (RCA) 9419 +855 543049 5 15411
BRITNEY SPEARS (You Drive Me) Crazy (Jive) 5352 916 520252 16 1521
TRAIN Meet Virginia (Aware/Columbia) N 23 431545 19 140/4
TLC Unpretty (LaFace/Arista) 5136 -681 592790 27 1431
WILL SMITH Will 2K (Columbia) 4742 240 469286 8§ 1441
BACKSTREET BOYS Larger Than Life (Jive) 4703 -882 412845 17 156N
BLAQUE Bring It All To Me (Track Masters/Columbia) 4243 +399 441942 8§ 1124
JESSICA SIMPSON | Wanna Love You Forever (Columbia) 4053 +133 485296 13  142/0
702 Where My Girls At? (Motown/Universal) 3921 -377 524237 24 100/0
WHITNEY HOUSTON My Love Is Your Love (Arista) 3778 +231 4427120 11 128/5
EIFFEL 65 Blue (Da Ba Dee) (Republic/Universal) 3690 +1540 476098 3 154119
COUNTING CROWS Hanginaround (DGC/Geffen) 3500 +97 311940 7 1334
CELINE DION That's The Way It Is (550 Music/Epic) 3359 +240 311640 7 144/4
ENRIQUE IGLESIAS The Rhythm Divine (/nterscope) 3282 +175 355396 6 1353
LENNY KRAVITZ American Woman (Maverick/Virgin) 3266 919 337067 14  111/0
ROBBIE WILLIAMS Angels (Capitol) 3026 -16 343309 12 1271
FATBOY SLIM The Rockafeller Skank (Skint/Astralwerks/Caroline) 2965 +247 343676 9 120/4
LFO Girl On TV (Arista) 2742 +114 298421 10 120/4
FOO FIGHTERS Learn To Fly (Roswell/RCA) 2571 +316 245786 5 130/6
98 DEGREES This Gift (Universal) 2344 +622 195650 3 1337
BLINK-182 All The Small Things (MCA) 1877 +528 201089 3 12114
BLESSID UNION OF SOULS Standing At The Edge Of... (Push/V2) 1689 +160 132974 9 90/4
VITAMIN C Me, Myself And | (Elektra/EEG) 1673 +167 148644 ° 106/9
SIXPENCE NONE THE RICHER There She Goes (SquintElektra/FEG) 1656 -433 166103 18 1071
FILTER Take A Picture (Reprise) 1634 +472 132133 2 11718
MARIAH CAREY Heartbreaker (Columbia) 1585 -615 214796 15 7800
STROKES Little Black Backpack (Cherry/Universal) 1537 +74 135639 8 112/2
KID ROCK Cowboy (Top Dog/Lava/Atiantic) 1497 -169 127818 9 86/0
VERTICAL HORIZON Everything You Want (RCA) 1459 +312 121321 2 9077
SHANIA TWAIN Man! | Feel Like A Woman! (Mercury) 1250 -349 128427 15 720
M2M Don't Say You Love Me (Atlantic) 1187 +55 105182 6 873
SUGAR RAY Falls Apart (Lava/Atlantic) 1107 +983 115246 1 111/35
PUFF DADDY F/R. KELLY Satisfy You (Bad Boy/Arista) 1069 +15 117045 4  51/0
BLINK-182 What's My Age Again? (MCA) 1003 -63 121295 20  80/0
LOU BEGA Tricky, Tricky (RCA) 921 +622 77380 1 86/21
AMBER Sexual (Li Da Di) (Tommy Boy) 909 +118 209869 2 52/8
MARIAH CAREY/JOE & 98 DEGREES Thank God... (Columbia) 900 +300 83592 1 78/15
JUVENILE Back That Thang Up (Cash Money/Universal) 890 +43 100381 4 420
JIMMIE’S CHICKEN SHACK Do Right (Rocket/IDJMG) 818 +00 64969 2 653
DJ RAP Good To Be Alive (Higher Grouna/C2/Columbia) 808 -182 84348 6 62/0
BETH HART L.A. Song (743/Lava/Atiantic) 678 +22 72301 1 36/2
162 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
ranked by total plays for the airplay week of Sunday 11/28-Saturday 12/4. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission
from The Arbitron Company (Copyright 1999, The Arbitron Company). © 1999, R&R Inc.

Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count’
toward overall total stations playing a song. Most Increased Plays lists
the songs with the greatest week-to-week increases in total plays.
Weighted chart appears on R&R ONLINE MUSIC TRACKING.

From the album Enema of the State R&R CHR.Pop €D)- ) 1877x (+528)

over 2.5 million aibums soid in the U.S.! 35* Monitor Top 40 Mainstream - 1318X (+367)
Sold-Out Tour! New Adds: KDWB B94 Y100 WKCI WDRQ WBLI

WNNK WVKS WLDI WJJS WFMF WBHT
#1 m Video and Everyday Favorite
on Total Request Live!
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