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To Become The Hottest -
Radio Exec In Town!

www.americanradiohistorv.com

This is Bob, an up and coming

radio executive. “Put this promotion
together, Bob, you’ll really go places,’
said the DOSS. At last, Bob’s big break
was at hand. So, Bob, he wheeled a-d he
dealed. He negotiated. He cajoled. And
often he said, “Hey, lunch is on me.” But
just before the Big Event, the boss
called and said, “Where are the sticke-s?”
“No problem,” cried Bob as he scannad th3
Yellow Pages and made some quick cails
“Sure, we do stickers,” was all he eve-
heard. He'd save a few dollars, and a hero
he’d be. Then came the Big Day and tte
stickers were late. The COlOFS were
weak, they peeled and they cracked. His
sponsors got hot. His boss just sizzl2d.
So next time you see a flash in the night,
remember the saga of Bob, the hottesl

radio exec in town.

~Communication
el :-:‘:-:-:-:-‘.-:Granhms Inc
Y ITY STICKS|

1765 North Juniper, Broken Arrow, OK 74012
1-800-331-4438 « 918-258-6502
Fax 918 251-8223 « www.cgilink.com
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management ¢ marketmg ¢ sales

What's the best path to. becoming a
successful person? According to Chris
Witting, you might want to emulate other
successful people you respect. In this
week’s Management, Marketing & Sales
section, Witting outlines how you can
study a winning formula by finding a
mentor and patterning your actions after
his or hers. Also this week: Dick Kazan
continues his profile of Emmis CEQ Jeff
Smulyan, and XCBS-FM/Los Angeles
creates an innevative contest to generate
repeat business at its website.

Pages 12-16
BOB COLLINS REMEMBERED

An air crash this week
claimed the life of
another member of the
radio fraternity. Bob
Collins, as much a part
of the- Chicago landscape
as the Sears tower, lost
his life in a collision
between two small

% planes — one of which
** was his. Chicago native
Jeft Axelrod who compiles our Street
Talk column every week, remembers
Collins.

Page 28
o The NAB piepares to sue the FCC over
low-power FM; Kennard sounds off

e Cox declares three-for-one stock split

e Several parties file to block
CBS-Viacom merger

« James Boyce appointed VP/Promo
at Universal Records

Page 3
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TRS Readies Radio Round Table

B Execs to assess News/Talk’s outlook in 2000

By AL PETERSON
R&R NEWS/TALK EDITOR
alpeterson@rronline.com

R&R’s upcoming Talk Radio
Seminar will kick off with a very
special session in which top
broadcast executives from across
the country will discuss the is-
sues and challenges facing our
industry in the year to come. The
“News/Talk Radio Round Table”

TRS/See Page 38

Dickey

By RoN RODRIGUES
R&R EDITOR-IN-CHIEF
ronr@rronline.com

Back in 1993 the radio in-
dustry was on a high. Like
the rest of the country, the
business was coming out of a
recession, and revenues for
the year spurted to $8.8 bil-
lion. But those numbers pale
in comparison to what radio
is generating now. Since 1993
the dollar volume of the busi-
ness has increased 10% year-
over-year and has doubled.
Save for the Internet, it’s the
most dramatic increase in
revenues for any ad-based
business.

RADIOREVENUES
1993 $9. 6 billion.
1994 “$10.7 billion.
1995 $115 billion
1995 $123 billon.
1997 $13.6 billion
1998 -~ $15.2 billion
1999 $17.7 billion

Radio Revenues Double In Seven Years
M Ad business tops $17 billion in 1999, 15% better than in ‘98

' D DECEMBER ’99 AD REVENUEs

[ Locol #21%

National +19

R A L R .

Those increases have been no
bigger than they were in 1999:
Local business was up 14%, na-
tional revenues rose 16%. and
network numbers were up 19%,
for an overall 15% gain. All
those increases made fora $17.7
billion business — more than
what consumers spent on either
movie tickets or music CDs.

The Internet’s influence on
these numbers has already been
well-documented. Lavish spend-
ing from so-called ““dot-com’ ad-
vertisers dramatically inflated

rates and shrunk inventories
in many large markets. This
phenomenon was most no-
ticeable in December, when
brick-and-mortar and Internet
retailers engaged in heated
competition for holiday dol-
lars. Business during the
month was 20% higher than
in December a year earlier,
with local billings coming in
21% ahead of 1998.

“In an advertising arena

REVENUES/See Page 38

E-Charts Start In
R&R This Week

® Online popularity of
music trackad weekly

Beginning this week, R&R
presents six new charts that track
the online popularity of songs
and albums. “E-Charts” will be
found every week in R&R’s
Sound Decisions section (you'll
find the charts on Page 37 of this
week’s issue).

These top-20 charts will track
music in the six formats that are
most significant to online com-
merce: CHR/Pap, Urban, Country,
Hot AC, NAC:Smooth Jazz and
Alternative. The charts reflect air-
play activity at many of the popu-

lar Internet-only streaming sites,

such as Spinnercom, NetRadio.
com and DiscJockey.com, and
also include e-commerce sales of
CDs at Amazon.com, CDNOW
and BarnesandNoble.com, among
other sites.

These charts are being pre-
sented in coenjunction with
Online Today. producers of The
Net Music Countdown With
David Lawrence. The weekly

E-CHARTS/See Page 18

Los Angeles |

Station (Format) Su’'s9 Fa’'99
KSCA-FM (Reg. Mex.) 6.0 6.8
KIIS-FM (CHR/Pop) 4.8 50
KLVE-FM (Spanish AC) 59 4.9
KROQ-FM (Alt)) 40 39
KPWR-FM (CHR/Rhy) 39 38

Detroit |
Station (Format) Su’'99 Fa’'99
KGO-AM (N/T) 62 60 l
KDFC-FM (Classical) 3.2 4.5 J
KOIT-A/F (AC) 41 45 *

KCBS-AM (News) 44 43
KKSF-FM (NAC/SJ) 32 3.7

‘Modern’ Classical Zooms In Bay Area

For as long as ratings have been gathered, Classical has
done well in San Francisco. So well, in fact, that the market
had two Classical combos until a few years ago. Today there’s
only one station in the format, but it’s a winner!

Bonneville-owned KDFC-FM moved into second place in
the fall *99 Arbitron ratings — the highest-ever showing for

RATINGS/See Page 38

Chicago

Station (Format) Su'99 Fa'99
WGCI-FM (Urban) 6.2 6.8
WGN-AM (N/T) 6.4 6.1
WBBM-FM (CHR/Rhy) 4.8 4.9
WLS-AM (Talk) 4.7 4.4

WNUA-FM (NAC/SJ) 43 4.0

Philadelphia

Station (Format) Su 99 Fa’'99
WBEB-FM (AC) 57 68
WYSP-FM (Rock) 58 66
KYW-AM (News) 6.8 6.3

WDAS-FM (UrbanAC) 55 5.4
WUSL-FM (Urban) 50 54

COMPLETE RESULTS FROM 10 MAJOR MARKETS: PAGE 27

www americanradiohistorv com

Online Hadlo Set Makes Debut

Last fall R&R pre-
viewed for you the first
standalone radio designed
to pull in streaming radio |
stations. This week the
stylish sub-$300 Ker-
bange radio made its de-
but. Using an embedded
version of RealNetworks
RealPlayer G2 technol- |
ogy, the Kerbango radio |
can pull in virtually any
station that streams over
the Internet, along with
the multitude of Internet-only sta-
tions that are emerging.

Instead of having to configure
a computer to listen to audio on
the Internet, consumers can sim-
ply plug the Kerbango into any
kind of Intemmet connection, be it
a phone jack, cable modem or
DSL connection.

Users can sort out the thou-
sands of Internet radio choices
by using the Kerbango Tuning
Service, which is available at

Less than two weeks to R&R’s Talk Radio Seminar 2000: www.rronline.com/convention

www.kerbango.com. Users will
first select a broad genre of pro-
gramming, such as “Rock &

Roll.” “Classical.” “Talk Radio,”
etc. Individual stations or audio
streams within the category are
then displayed. and once a spe-
cific selection is made, the broad-
cast begins. If an “always-on™
connection, such as cable-modem,
DSL or ISDN is available, the

KERBANGO/See Page 38
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TOD 40/Mainstream Monitor Debut 30*1755x (+1 &3)
22.9 Million Andience Reach (Debut 18*) ; :

Top 40/Adult Monitor Adult Debut 28* 695x(+635)
7.2 Millien Avdience Reach (Debut 24*)

Wedern Adutt Monitor Debut 23* 415x(+366)

AMI

THE 1st SINGLE FROM THE ALBUM /VIUSIC FROM THE MOTION PICTURE THE NEXT BEST THING
in stores february 22 The Next Best Thing in theatres march 3

2 ]
www.maverkrc.com/nextbestthing Management: Caresse Norman at Norman West ©2000 Maverick Recording Company &

www americanradiohictorv com


www.americanradiohistory.com

R&R e /SSUE NUMBER 1337

CBS-Viacom Merger
Meets Opposition

I Various parties seek to
halt $51 billion union

Completing a multibiilion-dollar
merger is never completely smooth
sailing, as CBS and Viacom have
been finding out in recent weeks. In
just the last month several parties
have either petitioned the FCC or
sued to have the $51 billion merger |
halted.

The parties involved in trying to
stop the merger range from public
interest groups to TV networks in
partnership with Viacom to a long-
time detractor of The Howard Stern
Show, which is syndicated by CBS.

Despite a barrage of complaints
that the merger is anticompetitive,
illegal or even immoral, none of the
accusations seem to be derailing
the timing of the merger. Even FCC
Chairman Bill Kennard recently
said he expected the merger to be
reviewed by the FCC by the end of
this year's second quarter.

But that hasn’t stopped several
groups from trying to block the
union. On Tuesday BHC Commu- |
nications, which cc-owns the UPN

MERGER/See Page 18

Boyce To Universal
VP/Urban Promotion

Universal Records has elevated
James Boyce to VP/Urban Promo-
tion. Based in New York, he reports
to Sr. VP/Urban Prcmotion Michael
Horton.

“There are very few executives
like James who successfully com-
bine an extensive understanding of
radio’s many nuances with keen
artist development sensibilities,”
Horton commentec. “He is an im-
portant asset to our department, and
the entire Universal family joins me
in congratulating him on this well-
earned promotion.”

Boyce noted, “Universal contin-
ues to be a tremendous experience
for me. It is indeed an honor to be
working with Michael and the en- |
tire Universal team as we continue
to cultivate the world’s most dy-
namic artists.”

Previously Sr. Director/Urban
Promotion, Boyce joined Universal
from RCA Records, where he was
Co-National Director/Promotion,
East Coast.

R&R Observes
Presidents Day

In honor of the Presidents Day hoi-
iday, R&R'’s Los Angeles, Nashville
and Washington, Di2 offices will be
closed Monday, Feb. 21.

e

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:
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Platinum Baby One More Time ‘
|
|

nI..=F' A . 1

Wright.

Just before Britney Spears’ appearance on the American Music Awards,
her debut album, ...Baby One More Time, was certified 11x platinum
by the RIAA. Envisioning their next Mercedes purchases are (I-r)
Spears’ co-manager/iawyer Larry Rudolph, Spears, Jive Records Presi-
dent Barry Weiss and Wright Entertainment Group Manager Johnny

Oxley’s Anti-LPFM Bill Gains Steam |

I NAB preps suit against FCC to block low-power

| By JerrreY YORKE

R&R WASHINGTON BUREAU CHIEF
yorke@rronline.com

FCC Commissioner Bill Kennard
observed the fourth anniversary of
the passage of the 1996 Telecom-
munications Act on Tuesday with
an address to a National Press Club
luncheon, where he reminded the
crowd of 200 that the FCC ap-
proved low-power FM service be-
cause “too many Americans felt
frozen out of radio, and low-power
radio service will help give them

access to the airwaves.”

But momentum from Capitol Hill
legislators is continuing to build
against LPFM. “The Radio Preser-
vation Act” — a bill introduced last
November by Rep. Mike Oxley
and co-sponsored by Rep. Frank
Pallone Jr. that aims “to prohibit the
FCC from establishing rules autho-
rizing the operation of new, low-
power FM radio stations” — has
bipartisan support. In fact, Oxley’s

LPFM/See Page 18

Cox Sets Three-For-One Stock Split

m Second radio group in a week to cut price

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jjshweder@rronline.com

Like dominoes falling in a line,
radio groups seem to be splitting
stock one after another — and ana-
lysts say more stock splits could be
on the way.

On Monday Cox Radio an-
nounced it would split its stock
three-for-one in May. That an-
nouncement comes just a week af-
ter Westwood One declared a two-
for-one split scheduled for March
(R&R 2/4). And Emmis Commu-
nications, which announced in De-
cember that it would split its stock
two-for-one, said this week that its
board had approved the split,
scheduled for Feb. 24. The trend is
indicative of good times for radio
groups. Companies generally split
stock when their stock price gets to
a level that could exclude new in-
vestors.

For Cox, this will be the first time
it has split its stock. The Atlanta-
based owner of 75 radio stations

310-788-1625
310-788-1699
310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

moreinfo @ rronline.com
newsroom @ rronline.com

jill@rronline.com

hmowry @ rronline.com

said it wants to spur new invest-
ment in the company. “This move
is designed to facilitate broadening
our ownership base and to improve
trading liquidity,” said company
CFO Maritza Pichon.

Cox was trading at $89 per share
at the close of the market on
Tuesday, meaning its stock price
would drop to just under $30 per
share when it splits in May. The
company’s stock value has risen |
dramatically in the last year, nearly J

!

doubling in that time. Cox stock is
down slightly from a high of $107
per share on Dec. 29, but is still
trading at a level that Cox believes
prices out some investors.
Splitting stock is often done just
to make the company look more at-
tractive, analysts say. “A lot of
times it’s more of a psychological
issue,” one analyst told R&R.
Splitting stock can also increase
trading volume, which is good for

SPLIT/See Page 18 !
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Sharp Shifts To KSAN/S.F. As PD

Larry Sharp has been
named PD at Susque-
hanna’s Classic Hits |
KSAN/San Francisco. He |
was most recently PD at
KSEG (The Eagle)/Sacra-
mento, where he worked
for five years. 4

“We are excited to have
Larry on board,” KSAN |
GM Dwight Walker re- |
marked. “He’s a talented
programmer, with a wealth
of rock and roll experience and a
thorough knowledge of the Bay
Area”

Sharp

A Seattle native, Sharp
began his career by spend-
| ing nine years at KZOK.
He was aiso OM at KUFX/
San Jose, where he spent
three years. :

“This is a wonderful op-
Sl portunity to rewrn to the
| Bay Area,” added Sharp,
who is replacing Don
Daniels. “The challenge is
to make an excidng station.
I'm looking forward to cre-
ating distinctive, entertaming radio.
The KSAN job is the perfect fit —
and the Bay Area food is good too””

Urtasun GM For Radio Unica’s KURS/S.D.

Victoria Urtasun has returned to
KURS-AM/San Diego, this time
as GM for the Radio Unica O&O.
In her new role Urtasun will over-
see all local operations for KURS,
which airs the network’s Spanish
News/Talk format. She previously
served as a Sr. AE for Radio
Unica’s San Francisco 0&O,
KIQI-AM.

Radio Unica President Jose
Cancela commented, “With over 20

310-553-4330
202-463-0500
615-244-8822

310-203-8727
310-203-9763
202-463-0432
615-248-6655

years of experience in the sales,
marketing and promotions industry,
Victoria is a great leader for this
important market. Also, having re-
sided in the San Diego area for 35
years, she will make a real impact
on the community.”

Urtasun, who served as Sr. AE of
KURS under its previous owner,
added, “I am excited to take on this

URTASUN/See Page 38
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BIA Study: Internet Ad Revenues Bloomberg “Zz/Zss"
To Hit $52 Bi"ion in 2009 AMFM To Pay SFX Shareholders’

L1 Net advertising in infancy, but has tremendous potential Lawyers Nearly $1 Million
By JEFFREY Y ORKE MFM Inc. has agreed to pay $3940,000 in legal fees charged to SFX
D A SHINGTON YREAUICHIEF shareholders to settle a fawsuit filed in August 1997 by Denver-based

vorke@rronline.com
. N . . ] Harbor Partners after Capstar agreed to pay $2.1 billion for SFX’s stations.
Advemsmg on the hard-chargmg Internet will zoom to $52 BIAfn estimates that revenues The suit sought to prevent SFX officials from shaving off $3.40 per share,

billion a year by 2009, up from an estimated $6 billion expected 'must'lgrow alhapout 40%thcomp01:1nd or $54 million, to cover the tax liability generated by the spinoff of SFX
this year, according to a 40-page Internet Valuation Study released 2" " g“:jw‘_ ; TAIE ST o f‘eé“ = Entertainment. That company agreed in March 1998 not to shave off the
this week by BIA Financial Network. cade I order to Snpar el segstry money, according to settlement papers filed Jan. 27.

average market cap. The study, which
Online households will grow from  decline. the study found, while resi-  was designed to determine the value : : 2
33 million this year to more than 80  dential Internet access revenues will  and growth potential of Internet c"m"I"s Files Lawsuit Aga”ISt James IngStad
million in 2009, as users shift to high-  grow to $24.7 billion from this year’s BIA/See P 8
speed access and monthly access fees  $8.8 billion. ek any

umulus Media has filed a lawsuit against James Ingstad in U.S.
District Court in Minnesota, claiming that Ingstad breached a contract
to sell an FM CP to Cumulus. Last week Cumulus filed a motion with the

- — —— —e—— —

T A L e e W T T Ll SR B eSS e s EES R FCC asking the commission to delay action on the transfer of the FM CP,
; The case is now before a federal judge. The suit revolves around an FM CP
cal Is From wal I street in Faribault, MN that ingstad sold fate last year to Milestone Radio for $2.2
million. Cumulus claims that it had an option to purchase the station for
c bl : Rating Taraet Pri $1.5 million after construction by Ingstad. In its lawsuit Cumulus says that
i nays, ating Target Price Ingstad tried to evade his responsibility for building the station by appealing
CBS , Jessica Reif Cohen, Merrill Lynch “buy” $81 to Cumulus to buy the construction permit. When Cumulus declined, Ingstad
. : . . - » sold the permit to Milestone in breach of the contract, Cumulus said. Ingstad
Citade) Harry DeMott, Credit Suisse First Boston strong buy — said that there are “two sides to this story” and that he expects to file a
Disney Scott Davis, Schroder “outperform” — countersuit.
Disne Richard Simon, Goldman, Sach “recommend list” = i H
isgoy il sl LR i Citadel Amends Stock Offering,
Disney Jessica Reif Cohen, Merrill Lynch “accumulate” $37 Will Raise $245 Million
Disney Jill Krutick, Salomon Smith Barney buy $42 itadel said this week that it plans to sell 4.75 million shares at a price of
Disney Jeffrey Logsdon, The Seidler Cos. “strong buy”  $46.50 $51.50 per share. That differs slightly from an earlier announcement
. . = = by Citadel that it would sell 5.7 million shares of company stock. Addition-
Disney Alan Gould, Gerard Kiauer Mattison hold == ally, some Citadel stockholders will offer up to 500,000 shares to the under-
Hispanic Broadcasting Tim Wallace, Banc of America “buy” $114 writers, though Citadel will not receive any proceeds from that sale. Citadel
- - " also said that a preliminary review of its Q4 earnings shows that the com-
Infinity Edward Hatch, SG Cowen strong buy $44 pany had net revenues of over $55 million, up nearly 60% from last year,
Jefferson-Pilot David Lewis, Robinson-Humphrey “buy” $72 aqd had BCF of $21 million, nearly 75% hlghertha.n.last year. For.the year
= - — Citadel had net revenue rise about 35% to $178 million and BCF increase
Launch Media Stewart Halpern, Banc of America buy”  — about 50% to $63 million. Citadel plans to announce the final, audited fig-
Radio One James Boyle, First Union “buy” = PRIl s ECl e (onT
= i : @ - Continued on Page 8
Radio Unica Geoffrey Jones, Donaldson Lufkin & Jenrette buy $30 EiEEslanie
Radio Unica Paul Sweeney, Salomon Smith Barney “buy” = R &R Radio Stock Index
RealNetworks Nitsan Hargil, Kaufman Bros. “buy”  $200
: = I This weighted index consists of all publicly traded companies that derive
RealNetworks Michael Wallace, Warburg Dillon Read buy $200 " morethan 5% of gross revenues from radio advertising.
| RealNetworks Michael Stanek, Lehman Bros. “buy” — Change Since
Regent Frank Bodenchak, Morgan Stanley Dean Witter “Strong buy" $15 : One Year Ago  One Week Ago  1/28/00  One Year Ago One Week Ago
Sirius William Kidd, CE Unterberg Towbin “strong buy”  $100 | Radio Index 25301 38811 36880 +5340% +4.98%
Viacom Jessica Reif Cohen. Merrill Lynch “buy" $75 ‘ Dow Industrials  9274.89 10,963.80 10,738.87 +18.21% +2.09%
Westwood One Michael Kupinski, AG Edwards “accumulate” — B 530 0D ST wTniele sl 570 4R

STRETCH
YOUR ADVERTISING DOLLARS

Today’s level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism and
loss, it becomes a costly proposition to continuously replace expensive
signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great
cost-effective promotional give-aways. Just roll off what you need and
cut.

g

akrawERlR A

* Durable banners at an affordable price.

* UV stabilized plastic won’t fade indoors or outdoors.

* Simply FAX your logo and color separation information for a price
quotation today.

Reef Industries, Inc.P.O. Box 750250
Houston, TX 77275-0250
713/507-4200 713/507-4295 FAX
©2000 Reef Industries, Inc.

Call today
800/231-6074

PLASTIC
BANNERS

www americanradiohistorvy com
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Music Testing

How Doing 10r 2 Music
Tests Per Year Gan Be Hurting
Your Ratings

More frequent music testing identified as key to success of
Philadelphia’s #1 rated 25-54 station*

We test and freshen the library
very regularly. This allows us
to move a certain number of
songs from Power to Secondary
and vice versa. Some songs
usually fall out and some songs
always find their way from the
shelf to the air. Frequent testing
should really be the rule and
not an option, particularly for
any gold-based station. The
way music is moving these

library music testing.

days, and as listeners’ tastes
evolve at an unbelievable pace,
stations just can’t sit for five
or six months and let the music
mix get stale. When it does,
the listeners can’t put their
finger on it, but it just sounds
old and repetitious.

Here’s the worst part of
letting your music get stale:
there is a real opportunity for
fatigue with heavy listeners

ur philosophy at B-101 is that TSL is to be guarded at all costs. The single most
important investment we make to ensure high levels of listening is with our

(core P-1’s) when stations go
more than a couple of months
without a music test. And, it’s
important to remember that
it’s your core that gives you
on average 75% of your quarter
hours (higher on most ACs).
When you are only playing 400
or 500 songs at a time, it
really shouldn’t be the same 400
or 500 for more than a couple
of months in a row, especially

ADVERTISEMENT

*

“Here’s the worst part of
letting your music get stale:
there is a real opportunity
for fatigue with heavy
listeners (core P-1°s)... it’s
important to remember
that it's your core that
gives you on average 75%

of your quarter hours...”

Chris Conley

P | 3 e R T

if you are in a tough battle
with other stations in your
format. If you’re not in a direct
format battle it still can sub-
optimize ratings. IU’s just not
great to listen (for long periods
of time, especially) to a station
that sounds tired and stale. We
believe this so strongly that we
do five tests a year now using
Music-Tec. We’ve been using
Music-Tec tests for 12 straight

books (over three years) and
have gone up in share in our
target every year. Our music
NEVER gets stale. [ know that’s
not affordable for every station,
but before you spend money on
TV and outside advertising,
you’ve got to get your product as
sharp as it can be. That means at
least three tests per year.

* Rank is from Spring 1999 Arbitron,
Mon-Sun, 6AM-Mid, 25-54 Persons.

America’s #1 Music
lesting Gompany

If you’d like to find out why more radio stations trust Music-Tec to do more music
testing than any other research company in America, we’d be glad to give you the
information free of charge or obligation. Just call us at 719-579-9555 or e-mail us at
freeinfo@musictec.com and we’ll send it to you. If you have specific questions, you can
ask those too. The more you know about top quality library music testing, the more
you’ll want to move up to Music-Tec.

Music-Tec

www americanradiohistorv com
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EAL OF TH [ 2000 DEALS TO DATE
Dollars To Date: $464,915,038
(R B e ) ® KEZZ-AM/Estes Park (Ft. Collins-Greeley), CO$185,000
Dollas This Wesk:  STEOIZ10 | | Iu=soeminoeorisn
¢ ﬂﬂ;ZgKBM-FM/ SR ® KLYT-FM/,AIbuquerque No cash consideratic,)n .
- jons This = * WGSN-AM &WNMB-FM/North Myrtle Beach
$67 million Stations Traded — (Last Year:1 gg (Myrtle Beach), SC $2.6 million "
. . ® WGOC-AM/Blountville (Johnson City-Kingsport-Bristol), TN
Stations Traded This Week: 17 $850,000
(Last Year: 29) ® WWYN-FM/McKenzie (Jackson), TN $1,872,500
mms,qgnays L] ;:ﬁ::zw:;::; ’(1A—)t()llene),Tx $200,000 and swap of

Rodriguez Captures Chagal’s L.A. Duo

Korean-formatted KFOX & KREA fetch $67 million;

Myrtle Beach combo goes to Fidelity

KFOX-FM/Redondo
Beach & KREA-FM/
Ontario (Los Angeles),
CA

PRICE: $67 million

TERMS: Asset sale for cash

BUYER: Rodriguez Communica-
tions, headed by President Marcos
Rodriguez. It owns seven other sta-
tions. Phone: (214) 630-9400
SELLER: Chagal Communications
Inc., headed by PresidentJack Siegal.
Phone: (310) 395-1427
FREQUENCY: 93.5 MHz; 93.5 MHz
POWER: 3kw at 175 feet; 3kw at 165
feet

FORMAT: Korean; Korean

KEZZ-AM/Estes Park
(Ft. Collins-Greeley)
PRICE: $185,000

TERMS: Asset sale for cash

BUYER: MK Inc., headed by President
Monte Spearman. He also owns
KHPN-AM/Loveland.

SELLER: Michael Radio Enterprises
of Colorado Inc., headed by Victor
Michael. Phone: (307) 778-3918
FREQUENCY: 1470 kHz

POWER: 1kw day/53 watts night
FORMAT: Adult Standards

WAVS-AMIDaVIe (Mlaml-
Ft. Lauderdale)

PRICE: $10

TERMS: Stock purchase agreement for
51% of station

BUYER: Andrea Bresky. Phone: (954)
781-5296

SELLER: Roy Bresky. Phone: (954)
781-6060

FREQUENCY: 1170 kHz

POWER: 5kw day/250 watts night
FORMAT: Reggae/Caribbean

WIZZ-AM, WSTQ-FM &
WYYS-FM/Streator

PRICE: $1.2 million

TERMS: Asset sale for cash,

BUYER: Mendota Broadcasting Inc.,
headed by President Owen Studstill.
it owns three other stations. Phone:
(815)224-2100

SELLER: Streator Broadcasting Co.,

headed by President Stephen Bell-
inger. Phone: (909) 767-9130
FREQUENCY: 1250 kHz; 97.7 MHz;
106.1 MHz

POWER: 500 watts day/64 watts njght;
2.95kw at 328 feet; 3kw at 289 feet
FORMAT: Oldies/Talk; Country; Coun-
try

BROKER: TheThorburn Co.

KLYT-FM/Albuquerque

PRICE: No cash consideration
TERMS: Gift

BUYER: Connection Communica-
tions Association Inc., headed by
President Louis Heitzig. Phone: (505)
344-9146

DONOR: Christian Broadcasting
Academy Inc., headed by President
Paul Saber. Phone: (505) 293-8300
FREQUENCY: 88.3 MHz

POWER: 1.8kw at 4,172 feet
FORMAT: Religious

W _‘33):&1:”\ \E*;j?*’m-w
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WGSN-AM & WNMB-FM/
North Myrtle Beach
(Myrtle Beach)

PRICE: $2.6 million

TERMS: Asset sale for cash

BUYER: Fidelity Broadcasting Corp.,
headed by PresidentJerome Bresson.
It also owns WYNA-FM/Myrtle Beach.
Phone: (610) 664-6463

SELLER: Ocean Drive Communica-
tions Inc., headed by President Matt
Sedota. Phone: (843) 249-3441
FREQUENCY: 900 kHz; 105.9 MHz
POWER: 500 watts; 17kw at 361 feet
FORMAT: AC; AC

WGOC-AM/BIountviIIe
(Johnson City-
Kingsport-Bristol)

PRICE: $850,000

TERMS: Asset sale for cash

BUYER: Bloomington Broadcasting,
headed by Ken Maness. Phone: (423)
477-1000

SELLER: J.T. Parker Broadcastlng
Corp., headed by J.T. Parker. Phone:
(423) 323-0640

FREQUENCY: 640 kHz

POWER: 10kw day/810 watts night
FORMAT: Country

COMMENT: This station has already
been acquired by Citadel Communi-
cations via a merger with Bloomington.

WWYN-FM/McKenzie
(Jackson)

PRICE: $1,872,500

TERMS: Stock purchase agreement
BUYER: Black Crow Broadcasting
Inc., headed by President Michael
Linn. It owns four other stations. Phone:
(904) 255-9300

SELLER: Rainbow Media iInc.,
headed by Edward Dobson. Phone:
(901) 664-5524

FREQUENCY: 106.9 MHz

POWER: 100kw at 892 feet
FORMAT: Country

Station Swap

KFQX-FM/Anson
(Abilene)

PRICE: $200,000 and swap of KKHR-
FM/Abilene, TX

TERMS: Asset sale for cash plus sta-
tion swap

BUYER: Cumulus Media inc., headed
by Executive Chairman Richard
Weening. It owns over 300 other sta-
tions, including KCBY-FM, KCDD-FM &
KHXS-FM/Abilene. Phone: (414) 615-
2800

SELLER: Powell Meredith Commu-
nications Co., headed by President
Amy Meredith. Phone: (915) 695-9898
FREQUENCY: 106.3 MHz

POWER: 50kw at 492 feet

FORMAT: Tejano

BROKER: Force Communications

FM CP/Pecos

PRICE: $10,000

TERMS: Asset sale for cash

BUYER: Emily Hughes. No phone
listed.

SELLER: Estate of Ronald Latimer.
Phone: (915) 620-8282
FREQUENCY: 97.3 MHz

POWER: 100kw at 413 feet

WZXI-FM/Buffalo Gap
(Staunton)

PRICE: $600,000

TERMS: Asset sale for cash

BUYER: Easy Radio Inc., headed by
President Jason Cave. It owns two
other stations. Phone: (540) 801-
1057

SELLER: Ridie Radio Inc., headed by
President Robert Ridle. Phone: (540)
886-9325

FREQUENCY: 105.5 MHz

www americanradiohistorvy com

® FM CP/Pecos,TX $10,000

® WZXI-FM/Buffalo Gap (Staunton), VA $600,000
® WLSL-FM/Three Lakes, WI $500,000

POWER: 6kw at 308 feet
FORMAT: AC

WLSL-FM/Three Lakes
PRICE: $500,000

TERMS: Asset sale for cash

BUYER: Results Broadcasting of

Rhinelander Inc., headed by President
Bruce Grassman. It owns five other
stations. Phone: (715) 524-2194
SELLER: Marathon Media Inc.,
headed by President Chris Devine. It
owns over 90 other stations. Phone:
(312) 204-9900

FREQUENCY: 93.7 MHz

POWER: 50kw at 331 feet

FORMAT: Country

_ EARNINGS

Cox Beats The Street;
Entercom, SBS Rev Up

« M Radio drives Jefferson-Pilot, Sinclair revenues flat

curlh-guarles revenues for Cox Radio Inc. (NYSE: CXR) were up 15%,
hittirig nearly $82 million comparad to 571 million the year before.
Cox's earnings of 30 cents per share also beat First Call analysts’ sx-
pectations by two cents. BOF was $33 million for the quarter, up 23%. On
-« @ same-stalion basis, fourth-quarier revenueas jumped 13% ta nearty 559
million, and BCF soarad 35% to over 523 million. For the year, net rev-
enues increased from $261 million to $300 million, a 15% gain; BCF in
+ 1999 was nearly 3117 milllon, up 24%. Same-station revenues for 1999
mse 10% to $203 mlilugn and sag\c;e—-:talmn 1999 BCF was up 22% fo
$T4 millions e 77 mw Rl
oy Af*‘ A —@” -4 o
Cib
ntercom Bnmmunlnatsms Corp. {NYSE ETM] ha[! fou rth quaﬂm
BCF skyrocket a racord 41%. Broadcast cash flow for Entercom was
i 524.5 million and reflacts only 16 days operating the 41 stations the com-
*“*nany acquired from Sinclair. Fourth-gquarter net revenueas grew 27% to
$60.3 miltion. On a seme-station basis, BCF was up 31%, and nat TeV- .
enues increasad 19%. Aftar-tax cash fllow for the quarterwas $17 .4 il
“lion, or 39 cents per share. In setiling the Sinclair deal, Ertercom re- |
" porded & noncash deferred income tax expense of $3.9 million. For the
«year, Enfarcom's net revenues jumped 41, S toB215 Erullinn,a!/’ld BCF o

soared 51% to 579 millior. - s‘j\f\h e 2
g T »

@ &

.......... iy =
el rewe.mesfnrspanish Emdnaﬁiung System Inc. lNabdaq S5B5A) -«
jumped 19%: 10 3268.9 millionin iis fiscal first quarter, while BCF grew

24%: to $16.4 milfion. Spanish Broadcasting's nat lozs for the quarter anded

Dec. 27 widensd from 21 cents per share to 58 cents. On 4 same-station ~

basis; nel revenues increased aimost 14% o 5275 million, and BCE im-

« proved 25% 1o 516.5 million.

efferson-Pilot Corp. (NYSE: JP) had its radic division drive the
company’s strong fourth-quarter earnings. Jetferson-Filot outdis-
tanced the street’s axpectations with earnings of $1.04 per share, com-
< parad to First Calf analyst expactations of 86 cents. The insurance com-
pany and owner of 17 radio stations also reported "excellent” fourth-
quarter growth in radio profits, with BCF up 16% to $26 million and
+ marnings up 10% to $12 millon. For the year, the radio sector had BCF
growth of 12% to $85 million, and earnings were up 16% to nearly $38
million:

Ris

Slndak Broadcast Group Inc. (Nasdag: SBGI matched analysts’sam-
ings expectations of a 22-cant-per-share oss from continuing operations
. Continwed on Page 8
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What's BuyMedia.com done

r stator,,;\iate

BuyMedia.com Performance

Last Year
$1 million a day
30,000 statton orders

This Yeﬁt_r '
500 million
$855?g00+ station orders

Next Year
$lpillion+ .o ders
| $117§::)0+ station orders

ERRRAES ST e

BuyMedia.cotri is bnnging in it's the same way you've always
big-time revenue tor radio and TV done business, only with less work

stations across the country, Buyeis on your part. Best of oll, the sales

in 900 cities use our site to gain commission s just 3% on all orders. : X
access to your statior. from there, BuyMedia.com is a superstar on your Buv Media+com

the avail requests pour into yout wales team, So keep an eye on your
office, and you dose the deals. Easy.  gax machine. You might be surprised.
Almost too easy.
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BIA

Continued from Page 4

companies, determined that “absent
healthy and optimistic growth projec-
tions, the Internet industry would be
viewed as overvalued at year-end
1999

“In an age of new Internet com-
pany IPOs, large market caps tied to
negative earnings and volatile stock
market pricing, investors need insight
to the real growth potential and in-
trinsic value of these companies,” said
BIAfn CEO Tom Buono.

On Tuesday FCC Chairman Bill
Kennard told a National Press Club
audience that the Telecommunica-

 EARNINGS

Centinued from Page 6

billion:

$18 miilian.

in the fourth guarter, though the company posted a $1.82 par share gain,
counting the sale of the radio grotp o Entercom, Nef revenues were basi-
cally flatin the quarter, falling less than 134 1o 3188 million compared to the
same perlod in 1998, BOGF was down naarly 145 1o $94 million for the
quartar, For the year, Sinclairs net revanues jumped almost 19% 1o $670
million, while BCF was up 9% to $332 million. The sals of 41 radio stations
12 Entercom for $700 millkon in Q4 halped lower Sinclairs total debt io $1.8

Jnn&sinterna‘llnnal Networks had revenues increase both in the fourth-
quarter and for tha year, The network radio programmer had quarterly
revenues increase naarly 50% 1o $20 million, while revenues for the year
wers up 70% to 564 millon. Nat loss, meanwhile, dropped over 208 fo §2
million for the guarter, For the year, net loss was §10 million, down'1 1% from
1998, Revenues from just the radio programeming division rose in the fourth
gquarter over B0% to 37 million, and for the year revenuss jumped 85% to

Jhile the entire New YorkTimes Co. (NYSE: NYT) had a record quar-

ter, the broadcast division, which includes two radio stations and sev-

el TV outlets, had fourth-guarter revenues drop by $1 million to 542 mil-

lion. Revenues for the year were down by the same amount to $150 million,

QOwerall quartarly revenuas for the New York Times were up 13% 1o $883

miflion. The New York Times had eamings of 61 cents for the quarter, up

nearly 30% from the year before and higher than analysts' expectations of
57 cenls per share, according to First Call,

tions Act of 1996 created “the condi-
tions for new investment in our net-
works™ and *“accelerated the growth
of the Internet.” Noting that there were
only 5 million Internet users in 1992,
compared to 80 million today,
Kennard said, “No communications
technology has grown faster in the
history of the world. That growth
would not have been possible with-
out the pro-competitive environment
created by the 1996 Act. Internet traf-
fic is doubling every 100 days.”

Kennard noted that electronic com-
merce, which he believes will be 90%
business-to-business, is projected to
be a trillion-dollar activity in the next
three to five years.

LPFM

Continued from Page 3

Press Secretary, Peggy Peterson, told
R&R on Tuesday that 73 legislators
had signed on, up sharply from 30
just two weeks ago. That’s due, in
part, to increased efforts by the NAB
to stop LPFM’s launch.

“We are still encouraging station
executives to continue contacting
their members of Congress to get
more support for the Oxley-Pallone
bill,” NAB spokesman Dennis
Wharton told R&R.

On the legal side, the NAB has
also engaged attorney Donald Verrilli
of the Washington, DC firm Jenner
and Block to file a lawsuit in the DC
U.S. District Court of Appeals to
block LPFM. The suit will charge
that the FCC’s decision to proceed
with initiating LPFM service was
“arbitrary and capricious” — legal-
speak for alleging that there was no
rational basis behind the FCC’s de-
cision. Wharton said Verrilli has been
instructed to file suit immediately
after the LPFM notice is published
in the Federal Register, which “could
be any day,” FCC spokesman David
Fiske said Tuesday.

Meanwhile, the House Commerce
Committee is preparing a witness list
for its tentatively scheduled Feb. 17

hearing on LPFM dubbed “Review of
FCC Spectrum Management Respon-
sibilities.”

Asked on Tuesday what his plans
are for pursuing LPFM if Congress
succeeds in stopping his effort to ex-
tend the airwaves, a determined
Kennard told R&R, “That’s specu-
lative at this point, and I won’t specu-
late.”

During the Q&A session at the end
of Tuesday’s luncheon, Kennard men-
tioned that the FCC has a vibrant in-
terest in digital radio’s development.
“We are not going to sit back and al-
low radio to languish in the digital
age.” But he rejected the notion that
Internet radio might be charging into
everybody’s lives, noting that “the
majority of Americans don’t have the
Internet in their lives, but all Ameri-
cans have radios in their lives. The
average American has five radios.”

Kennard was also asked about his
sometimes bumpy relationship with
such powerful members of Congress
as Sen. John McCain and Rep. Billy
Tauzin. “I’'m not going to get every-
body to see my point of view, and not
everybody is going to get me to see
theirs,” he replied. “One thing I've
learned in Washington is that no one
likes to be surprised. You've got to
keep the lines of communication

open.”

-
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Athena Marks To Stay On As EXCL President After Merger

hen Entravision and EXCL Communications announced their merger in December, it was unciear how the
management would be shaped when the deal closed. Recent FCC filings show that, according to the merger
contract, all the officers of Latin Communications Group, EXCLs parent, will resign on the closing date. However,
Athena Marks has said that she will stay on after the resignations as President of Entravision’s radio group, which will
take the EXCL Communications name.
The merger is valued at a minimum of $235 million cash, with the deal increasing by over $17 million if EXCL meets
certain criteria before closing. Marks has said she expects the criteria to be met.

Clinton Budget Includes $237 Million For FCC

resident Clinton’s $1.84 trillion fiscal 2001 budget includes $237 million for the FCC, a $27 million raise from the

fiscal 2000 budget of $210 million. The budget doesn't add any new staff, but does include about $14 million to
replace outdated computers and other electronic filing equipment. Most of the rest of the increase goes to cover
mandatory salary increases. Also in the new budget is an item that could affect such radio broadcasters as-ABC and
CBS:The budget calls for TV broadcasters to pay up to $200 million to continue airing their shows on analog, rather
than digital, signals. There would be no charge if a station used only digital broadcasting. Clinton’s budget last year
included the same proposal, but it was rejected, and most observers expect the idea to be met with the same
resistance this year.

FCGC Actions

he FCC flagged a $20 million January deal between Clear Channel and Majac of Michigan for five Binghamton,

NY stations. Ownership of WENE-AM, WBBI-FM, WKGB-FM, WMRV-FM & WMXW-FM would only give Ciear
Channel about 30% of the Binghamton market, but when it is combined with Citadel’s six-station holdings, the two
companies would have about 90% of the market — well over FCC guidelines.

* The FCC last week flagged a dea! between Bloomington Broadcasting and J.T. Parker. Bloomington is buying
WGOC-AM/Johnson City-Kingsport-Bristol from J.T. Parker for $850,000. Once the deal clears the commission,
Bloomington is set to turn WGOC-AM over to Citadel as part of the $176 million, 20-station deal between those two
companies. The commission flagged the deal last week because Bloomington and Nininger Stations together control
over 70% of the ad revenue in the Johnson City-Kingsport-Bristol market. The flagging shouldn’t affect the Bloomington-
Citadel deal, but it gives a hint that the FCC will flag parts of that deal too.

* The FCC last week fined a radio pirate $20,000, despite his claim that he was bankrupt and unable to pay the fine.
The FCC affirmed the $20,000 penalty for William Flippo of Jupiter, FL, saying that the commission might have taken
his financial situation into account if Flippo hadn't continued to broadcastillegally after being warned to stop. The FCC
said Flippo had broadcast illegally as recently as Dec. 21.

Hicks, Muse To Raise Up To $2 Billion for Tech Investments

H icks, Muse, Tate & Furst, the private equity firm and largest single investor in AMFM Inc., will raise $2 billion to
increase investments in technology, Bloomberg reported this week. The Dallas-based group will focus on invest-
ments in U.S. and European Internet and communications companies. It currently has stakes in Metrocall Inc. and
Viatel Inc., a European phone network.

Telesat To Operate XM's Two Satellites

M Satellite Radio has signed a 15-year contract with Canadian commercial satellite operator Telesat to install and

operate XM's uplink control infrastructure, including its telemetry, tracking and control stations. Telesat will also
monitor and operate XM's pair of Hughes 702 satellites from its Ottawa control center and build primary and backup
satellite control centers in Washington, DC and Calgary, Alberta that will be dedicated to supporting XM's fleet. XM
also awarded its uplink delivery systems contract to Calian’s Systems Engineering Division and has licensed Certicom’s
encryption technology to secure its sateliite-direct signals.

Sirius Completes Two Investment Deals

Last Wednesday (2/2) the Blackstone Group completed its purchase of $200 million in Sirius Satellite Radio
preferred stock, which has a 9.2% annual dividend and is convertible into common stock at $34 per share. At the
same time DaimlerChrysler, which just the day before had announced it would purchase $100 million in Sirius com-
mon stock, also settled its deal.

CBS Buys 35% Stake In New Internet Site

BS last week purchased a 35% stake in Contentville.com, a website that carries magazines, books, speeches,
archived articles and other written works. CBS gets a 35% equity stake in the partnership for $40 million in
advertising and promotion over three years, including advertising on infinity radio stations and billboards.

Clear Channel, SamsDirect Form ’Net Domain Operation

Beginning later this month, Clear Channel and Beverly Hills, CA-based SamsDirect Internet will begin marketing
and selling domain name registrations worldwide, introducing the “dot-cc” suffix through their website, Spot.cc
(www.spot.cc). With more than 8 million “dot-com” sites registered, the new “cc” suffix “gives business and individuals
a second chance to register the domain that up until now was unavailable,” Clear Channel CFO Randall Mays said
Tuesday, adding that Clear Channel radio and TV stations will be used“to make ‘dot-cc’a household word”

Salem’s OnePlace.com To Stream Focus On The Family

Salem continues to expand in the religious Internet arena, signing a deal this week with Dr. James Dobson’s Focus
on the Family Ministries to webcast the group’s radio programs. OnePlace.com will not be the only place on the'Net
to carry Dr. Dobson’s programming, but Focus on the Family is giving OnePlace.com an exclusive link on its website.

NBG Radio To Launch Hispanic Syndication Division

BG Radio Network will partner with Uno Com in a new Hispanic-targeted radio syndication division. NBG Presi-
dent John Holmes said that the Hispanic market is “an area with unbelievable growth potential” NBG says it
plans to launch 15 programs for syndication over the next few weeks.

BroadcastWeb, Kerbango Sign Marketing Deal

roadcastWeb Network, a start-up Internet audio programmer, said Monday it will provide content for Kerbango's

new standalone Internet radio receivers and for the KerbangoTuning Service (KTS), a web destination featuring
audio content from around the globe. In return, privately held Kerbango will get a spot on the TheBroadcastWeb.com.
Kerbango's devices are expected to sell for about $300 and will be available this summer.

Continued on Page 38
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HOW MUcH SSS 1o
GIVE your LISTENERS a
coMPELLING REASON T10 visIT
vour WEB sitTe EVERY bpAy?

zip. ZERO. ZILCH.

mp3radio.com is like money for nothing. Everything you do to attract listeners on air, we do for your
station’s web site. At no cost to you. You'll have an exclusive affiliation with the most talked about, fastest
growing site on the Internet, MP3.com. It offers your listeners free music downloads, access to concert tickets,
music news, and more, giving you the hook you need to dominate your format in your market. Just call
404-979-7832 or e-mail josh.gertz@mp3radio.com.
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‘\1_-??'& y,
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mp3radio.com-

r----> for Radio and the Internet.

The Next Step

N
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LOOK WHO’S COMING!

The Grand Hyatt at Washington Center
1000 H Street NW
Washington, DC 20001
202/582/1234

THURSDAY, FEBRUARY 24, 2000

12:00PM
REGISTRATION OPENS

3:00-5:00PM
ANNUAL TALK RADIO ROUNDTABLE

An interactive session featuring a distinguished panel of some of Talk
radio’s biggest leaders.

6:00-8:00PM
OPENING TALKTAIL RECEPTION

FRIDAY, FEBRUARY 25, 2000

8:30-9:00AM
CONTINENTAL BREAKFAST

9:00-10:30AM
GENERAL SESSION

Opening Remarks and Annual White House Briefing

Featured Speaker: Dan Rather/CBS News

10:45AM-12:00PM
CONCURRENT SESSIONS

e What Every Talk PD Should Know About Sales

Learn to better function outside of programming to help your station’s
marketing and sales efforts.

¢ The Talk Innovator’s Summit
Our annual salute to some of the News/Talk trailblazers who are breaking
all the rules — and winning while doing it!

12:15-1:45PM
LUNCHEON
Featured Speaker: Mitch Albom/ABC/Radio Today

2:00-3:15PM
CONCURRENT SESSIONS

« Crisis Management 101

‘When an unexpected crisis or breaking news occurs, preparation and
planning wilt define how well your station will respond to the needs of
listeners.

e FM Talk: It Ain’t Your Father’s Radio Station

Come see how this new generation of talkers will impact your market and
the future of Talk radio.

3:30-4:45PM
CONCURRENT SESSIONS

¢ The High-Tech Talk Show of Tomorrow

New equipment, gadgets and technologies and revolutionary new
competition from the Internet and Digital Satellite Radio — it’s all part of
Talk radio in the new millennium.

e National Shows, Local Dollars
Are you maximizing the local revenue potential of your nationally synd cated
shows?

5:00-6:00PM
TALK RADIO HAPPY HOUR

9:00-11:00PM
TALK RADIO CIGAR SMOKER

SATURDAY, FEBRUARY 26, 2000

8:30-9:00AM
CONTINENTAL BREAKFAST

9:00-9:45AM
GENERAL SESSION

With featured speaker

10:00-11:15AM
Financial Survival For Busy

Talk Radio Professionals
In this exclusive TRS 2000 seminar, The Dolans will teach you five mcney
moves you can make today to reach your financial goals.

11:30AM-12:45PM

Managing In The New Cluster Environment

In an industry where yesterday’s competitor is today’s partner, how do you
successfully manage the merging of different corporate cultures,
philosophies, etc? Come learn how you can develop new synergistic
strategies that will maximize your market cluster’s ciout and revenue.

1:00-2:30PM
R&R’S TALK RADIO
LIFETIME
ACHIEVEMENT
AWARD LUNCHEON

Honoree: Don Imus/
Westwood One

Special Guest:
Cokie Roberts/ABC News
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THE GRAND HYATT, WASHINGTON, DC

SEMINAR

SEMINAR FEES

registration BEFORE JANUARY 28, 2000 $385 i ket
FAX THIS FORM BACK TO 310-203-8450 JANUARY 29 - FEBRUARY 18, 2000 $425 <
OR MAIL TO: Please print carefully or type in the form below. AFTER FEBRUARY 18, 2000 February 15, 2000
R&R Talk Radio Seminar Full payment must acconpany registration ON-SITE REG/STRATION ONLY $475

form. Please include separate forms for each

10100 Santa Monica Blvd., 5th Floor e .
registration. Photocopies are acceptable.

Los Angeles, CA 90067-4004

OR REGISTER ONLINE AT www.rronline.com METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

MAILING ADDRESS
Amount Enciosed: $
Name DVisa D MasterCard D American Express D Discover D Check.
Account Number |
Title

Expiration Date
Call Letters’Company Name I | | I

Street Month  Date Signature
City " State Zip Print Cardnotder Narae Here
lisisphane ) Fexin Call the R&R Talk Radio Seminar
?
E-mail T QUESTIONS? Hetline at 310-788-1696
M ” l The Grand Hyatt Washington, DC
reg|strat|on We look forward to hosting you for R&R TALK RADIO o 2y

TALK RADIO SEMINAR RATE

SEMINAR 2000 in the nation’s Capital at The Grand Hyatt

at Washington Center, located in the heart of downtown Washington, DC. The Grand Single | 1 person) $159/night
Hyatt is conveniently located 15 minutes from the Ronald Reagan Airport, and :
within walking distance of the White House, Ford’s Theatrs and Lincoln Museum. Double ( 2 people) $179/night

The US Capitol, Smithsonian, Vietnam Memorial and more are located rearby.
* To confirm your room reservation, please contact The Grand Hyatt. Guarantee your
arrival with a major credit card, or you may send two night's deposit. Deposits will
be refunded only if cancellation notification is received by The Grand Hyatt at least 7
days prior to arrival. = Reservations requested after January 25, 2000 or after room
block has been filled are subject to availability and may not be available .at the
convention rate. ® Check in time is 3:00 pm; Check out time is 12 noon.

Suites $475-1000/night

FOR HOTEL RESERVATIONS, PLEASE CALL:
202-582-1234 or 800-233-1234

Or mail to: The Grand Hyatt at Washington Center
1000 H Street NW, Washington, DC 20001
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* Arrow calendar right on target, Page 16

* RAB: Radio secures jeweler's crown, Page 16

* Beware the Ides of March, Page 14

management -

[MANAGEMENT|

“The direction in which education starts
a man will determine his future life.”
— Plato

marketmg sales

LEARNING FROM LEADERS

B Whether studying success stories or finding a mentor,
analyzing winners can help you become a winner

Successful people
have much to teach us
about achievement.
David is a perfect example of this. David and
his dad often went out to dinner together,
and that led to the boy’s fascination with res-
taurants. By age 8 he knew what his life's
work would be. As a teenager he worked as
a busboy, then later as a short-order cook.
He even married a waitress! Then a key event
occurred that was to change
his life: a chance meeting
with leading fast-food en-
trepreneur Colonel Harlan
Sanders. That meeting re-
sulted in Sanders becoming
David’s mentor. Soon the
young man was offered a
job with Kentucky Fried
Chicken, where he learned
all he could about the
quick-service food indus-
try. David used that knowl-
edge to build his vision of
success. A few years later
he took a leap of faith and
opened his own restaurant.
As you may have already

By Chris Witting

CHRIS

WITTING

tions, but nobody understands. No one can
give you directions. How can you ever reach
your destination? You can either stumble
along blindly until you find it, or you can get
yourself an experienced guide. Obviously,
finding someone who knows the country,
the language and the fastest routes would be
valuable to you. That is exactly the role a
mentor can play in helping you attain
success.

HOW TO FIND A MENTOR

Terri Sjodin has built a
successful career as an
entrepreneur, author and
national speaker, thanks
to mentors who guided
her. Sjodin told me that
what she calls the “Law of
Attraction” works natu-
rally when you begin to
model your behavior after
that of successful people.
You soon find these people
showing up in your life. A
familiar Zen proverb is
“When the student is
ready, the teacher will

guessed, David’s full name
is Dave Thomas. That first restaurant,
Wendy’s, has grown to a chain of 4,500 stores
— and a $3 billion empire.

STUDY A WINNING FORMULA

Seek out someone who has achieved the
results you want, and learn from his or her
winning actions. It's not necessary to
reinvent the wheel. No matter what you
want to achieve, it is a sure bet that someone,
somewhere has already achieved goals
similar to yours. Follow their steps and reach
your goals. It’s that simple.

Why don’t more people follow this
obvious strategy for success? Perhaps their
egos convince them that their own ideas are
better. Plus, they’'ve been fooled by all the
stories of rugged individualists — the ones
who “did it their way.” You are unique, but
do not confuse your individuality with the
goals you want to achieve. It is likely that
your goals have been achieved in some form
by others before you. Follow their steps, and
you'll likely get the same results.

Imagine that you are in a foreign country
without a map, and all the road signs are in a
language you don’t know. You ask ques-

appear.” The teacher, your
prospective mentor, might appear to you as
the author of a magazine article, a speaker at
a seminar or someone mentioned to you by a
friend. Once you decide to pattern your
actions after those who have achieved your
desired results, stay alert for one or more
mentors showing up in your life. You can
have several mentors to help you with a
variety of goals, as Sjodin has in each area of
her career.

STEPS T0 FOLLOW

To begin this process, identify others who
have reached goals that you wish to achieve,
then explore the steps to success that they
used. Very possibly you know (or know
about) one or more successful people who
have done what you dream of doing. If there
is a book or article written by that person, get
that information and absorb it! If not, then
learn all you can about that leader’s steps to
success through other means. Visit the
library, search the Internet, ask others. Do
whatever it takes to gather the data you
need.

Continued on Page 14
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SMULYAN SAYS: ADVIGE THAT
WILL HELP YOU GET AHEAD

F_r Dick Kazan What valuable lessons can you learn from
Emmis Communications? 1 asked
Chairman Jeff Smulyan for advice that will help you get ahead.

“The most important thing,” Smulyan advises radio station
managers and salespeople, “is that this is a medium that gets
results for clients. There is great power in building brands for
advertisers. Everyone looks at the ‘dot-com’ business. This is the
first time a major new advertising category has come on the scene
and used radio as a primary medium. It's not selling spots, it's
understanding your client’s business.”

For those in programming, “Find a niche that serves a specific
audience. You have to understand an audience’s tastes every day of
the year. Research and get close to your listeners. Constantly get

out in the field and talk to them. Use listener lines.”
For station owners and top

TH E RDQD PORE management of station groups,
T S e e e he suggests, “Create an environ-
ment where a lot of people don’t

want to leave. Give them owner-
ship of the stock and ownership of
the ideas. Avoid top-down management; use a collaborative style
where everyone has input. Anyone who wants to run a company has
to listen to their people.”

Standard & Poor has given Emmis a favorable rating and says,
“Ratings reflect Emmis’ profitable large-market radio operations,
improving cash flow diversity and the company’s record in improv-
ing cash flow at acquired radio and television stations.”

How does Emmis dramaticaily improve the cash flow? Smulyan
explains, “We try to buy things where we think we can do that. We
usually inherit people. We work with them, get them on the same
page. We listen to their ideas and find out what they think the issues
are and what they think needs to be done. Then we put a plan in
place and, hopefully, execute it.”

Smulyan believes communication is vital not only in the planning
stages, but also in the execution. “We want every employee to know
what our targets are for the stations. We share a lot of information
in this company. The goal is to give them as much information as
possible to help them do their jobs well.” Taking a sincere interest in
its employees by listening to them, giving them credit for their ideas,
sharing information with them and offering them ownership in the
company have helped make Emmis successful. “It’s a partnership
between the company and its people,” Smulyan says.

What are Smulyan’s expectations for Emmis? “I think you’ll see
this company grow pretty dramatically, taking advantage of the next
consolidation. The whole company will be about $400 million the
year ending Feb. 28, 2001, with probably 70% being radio.”

What Smulyan would like you to remember is that “in business,
the people who get closest to their customers usually succeed.” He
adds, “There will always be opportunities in this business. Work hard
and love what you do. If you don’t love this business, for God’s sake,
find out what you do love.

“Never stop learning. Find a job where you like to learn. This is
the best way to become successful. Think you have it mastered
today? It will change tomorrow. Read the trades, and keep getting as
much knowledge of the research as possible.”

Smulyan leaves you with one final thought: “Never take yourself
too seriously. Self-deprecation is a good trait to have. Being me
makes it easy.”

Next week: Music retailer Wherehouse has made its way through
a major merger and jumped into e-commerce, and the company’s
president will telf you what he learned.

 SUCCESS

Dick Kazan is a successful entrepreneur who founded one of the largest computer
leasing corporations in the United States. He created and hosts The Road to
Success, the first radio talk show to offer on-air business consulting to business
owners and employees. E-mail your comments or guestions to him at
rkazan@ix.netcom.com.
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Digital audio delivery.
Available in S, M, L and multi-market sizes.

Whether you need a standalone digital storage system for a single, small radio station
or the ability to share audio and data among multiple stations in various markets, we've
got a solution that’ll fit like a glove. Take a good look at DAD 32 from ENCO Systems.
It's powerful, flexible and modular, designed to support you no matter what your
appiication. DAD_ 32 works in live assist, automation, production and news. Integrate
scheduling, billing, news and audio delivery. It's easy with the powerful ENCO DAD_ 32.
And ask us how you can share your resources among any number of stations—efficiently,

effectively and easily. DAD_, 32 make a perfect fit. Try us on for size.

800-522-0022 « www.harris.com

www americanradiohistorv com

Play, produce, schedule and
share audio with multiple stations
from your ENCO DAD 32
workstation.

next level solutions

WIRELESS
BROADCAST
GOVERNMENT

NETWORK SUPPORT

HARRIS

S/

©1999 Harris Corporation
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LEARNING FROM LEADERS

Continued from Page 12

Once you have researched how that
person achieved the results you want, start
patterning your actions after theirs. During
this process, stay alert to opportunities to
connect with one or more mentors.
Remember, these people had to overcome
the same doubts and fears you feel. They
had to break through the same barriers you
face. Draw knowledge and inspiration from
them. Motivate yourself by displaying some
pictures of your role models. Framed
photographs, letters, mementos or artwork
can all be reminders of those who inspire
you and can provide you with a constant
spark of motivatiori. It might smack of
adulation, but it’s not silly if it works.

There’s a man who has been called an
American hero, but as a teen, growing up
the son of Jamaican immigrants in the South

Bronx, his life was a constant struggle to
escape crushing poverty. School officials
considered him a poor student and put him
in a class for slow learners. Still, he was
determined to follow the path of his role
models. He learned all he could about their
guiding values and beliefs, as well as their
steps to success. By modeling himself after
the leaders he admired, he achieved a
brilliant military career. Upon retiring from
the military, General Colin Powell accepted
a book contract for an estimated $6 million.
Do you think your path is difficult? Your
goals out of reach? As this story shows,
there’s no limit to what you can achieve
when you learn from leaders.

Chris Witting’s Success Journal is heard on 200
stations. For free syndication tips, visit www.
syndication.net. This article, adapted from 27-Day
Countdown to Success, is available at (888) GO-FOR-IT.

MARKETING

FINGER-CLICKIN'’

GOOD!

S.F.: FROM HIPPIE TO E-HIP

From the tie-dye color
scheme, you know you've §
clicked onto a San Francisco
radio site when you visit
Classic Rock KSAN’s home
page (www.ksan.com). But
that’s about the only nod to |
nostalgia on the page. At
the top you‘ll find a link for ‘ P
streaming audio and some 21st-century music e-tailing. Not
only do you get a Javascript readout of the song that’s play-
ing on the air, but cover art from the CD — and an opportu-
nity to buy it — as well. (You can also look back at and buy
the last several songs played.)

There’s also a chat room and some fun interactive con-
testing, including a game that gives you a chance to win cash
by knowing the lyrics to songs. You'll find an up-to-date
concert calendar, a list of station events, music news, a com-
prehensive list of artist links and, of course, the obligatory
“meet the jocks” pages. Listeners can also become “roadies”
by signing up for the station’s mailing list. It's a colorful site
with functionality and flair.

What makes your website “finger-clickin’ good”? E-mail a short exptanation and/or
screen shot along with an active URL to MMS Editor Jeff Axelrod at
jaxelrod@rronline.com with “FCG Site” in the subject line.

_

FO RWARD _sales & Promotion Planning Calendar |

FOUR

Mar. 12-18 Music In Our Schools Week, Bubble Gum Week, National Procrastination Week

March 12-18 |

12

National Baked Scallops
Day

Girl Scout Day, Girl
Scouts established
(1912)

The late Jack Kerouac
born (1922)

13

Religious Freedom Day
Earmuffs patented
(1877)

Pluto discovered
(1930)

“Dennis the Menace”
strip debuts (1951)

National Potato Chip
Day

ABC-TV airs the last
Batman episode
(1968)

The late Albert Einstein
born (1879)

15

Ides of March
Everything You Think [s
Wrong Day

True Confessions Day
Rude Awakenings Day
Open-Minded Husband’s
Day

Everything You Do Is
Right Day

Bock Beer Day

Freedom Of Information
Day

C.H.I.P.S. star Erik
Estrada born (1949)

17

St. Patrick’s Day
National Green Beer
Day

Patrick Duffy born
(1949)

Rob Lowe born (1964)

18

Schick displays the
first electric razor
(1931)

Late president Grover
Cleveland born (1837

Gas streetlight
patented (1813)

Phil Paleologos
“America, Good Moming”
5:00 - 9:00 a.m.

TALK AMERICA

Radio Networks

www americanradiohistorvy com

Derrick DeSilva
“Ask the Doctor”’
@:00 - 10:00 a.m.

*All imes Eastern

781-828-4546

Always on the Internet: talkamerica.com

WEEKDAY WOWS

David Stein
“On the Line”
10:00 a.m. - Noon

* 2 Networks * 80 Talkk Shows * 24 Hours a Day *
FREE SHOWS - ALL BARTER! % FREE ADS in your local paper (Call for details)
Fresh 24 bours a day!

WorldWeb

NEWS NETWORK
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"Oldies JAMM is a great addition to our
Saturday Night Dance Porly
The mixing is spectacular.

"Oldies JAMM is put fo
Kenny Jason is true old sd‘IDOr
the beats well, and the mixes are ul n-
ey. Oldies JAMM is the best Jom i’ g
We get a nice added flavor dies ¢ how I've heard and fits well w
% from the format. The first
show on the air was New
Year's Eve and we had a great response
from everybody. And | mean

everybody!”
Joel Salkowitz,

Format Director - Jammin Oldies, AMFM, Inc
Program Director - JAMMIN' 105, WTJM/New York City

' We are alreudy very |mpressed wﬂh
your product. As this Jammin Oldies
3 oimat gruws qnd matures, it wiil b2

"Oldies Jamm is a perfect fit for a Jammin'
Oldies Saturday night. The
songs are flawlessly mixed,
adding a fresh new feel, but
at the same time maintaining
the integrity of the original
song. Put a new spin on an
already great song!"

morket.ond Srogram es
and o mak sou-'idfun Oldies .
doeswﬂha dmoaefornﬁ_}lballas

it on WUBT Chﬂao,
opened (
. waysfouselﬁese l'l' '

Jay Beauv Jones,
Prograrm Director - 103.5 THE BEAT, WUBT/Chicago

. "Very flexible program. So many a8
different and l|:owerl‘ul P mming music selection is pe act fo

~ options | can have with Oldies Jamm ' Oldies fo w o
~ both during the week and on weekends." Hprnia = rmaql'

B
Bill Fries | Eddie Haskell, B
Operations Manager - Progrom Director - JAMMIN' 9" KD

The Groove 105.1, WGRV/Detroit _

=

c &t a demo today and chec

all Superadio immediately,
1.508.480.9000!
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Synergy. Plenty of people talk about creating a
strong cross-promotional bond between their sta-
tions and the Internet, but how many have
succeeded? KCBS-FM/Los Angeles, the

Thousands of clients and listeners have re-
ceived the calendars, which feature a differ-

announced on the air, but
not the answers — you
have to visit Arrow’s
website or call the station*s
interactive phone line to

A vy olf ed tie name tide
B They wete el donide

[ wete i Alm
A cikey il feasuse Pl Cotime o diums

find out if you've got the
right answer.
The calen-
dar was the
brainchild of
PD Tommy
Edwards, who
asked his son-
in-law, Pat Bo-
billo, to create
the questions.
“I started read- fm'ry 14
ing them, and 1
flipped out. When I started looking at that, I talked
to [morning man] Joe Benson and said, "Why don’t

Linsain § Birwiay
Anowsr: wurm airowtm Gom

93

BETALL ROCK 8 BOU CLASSICS S

i1

How man) Rediig songs har e ihe ward “love” in Ihy Gitte?

A i

[} ‘\wmvu

€ Ywenty s
f »mu.a?

Vaisnyne's Bay
»m-n wws avemin o

we do something on the air where we give the ques-
tion, but don’t give the answer?’ I like it when people
get so teased that they have to go on the Internet to
find the answer.”

A A murtiagr propeedt

B e admuseien 1008 - Bl the Shest)”
€ oy phets 9 Faiobine

1 o (At 14 4 Motk de game

Peist Gabiisl celebiatas his DO Mirthday Bunday Whikk
af (he (ollowing siaiemgnts is truv tor his flost three solo

.
21 1he Yout Glartiny Kentitiess

romary 1913

ARROW CALENDAR KEEPS 'EM COMING BACK

While it’s created benefits for programming,
Edwards admits, “I'd thought of it originally as a

sales tool, because it

my

was a cool thing for

original “Arrow” station, has done it with  #S¥au rocks RoLL cLassics R them to go out and
its ingenious calendar that teases listen- sell.” And as it turns
ers into a daily date with the station’s s s out, the “answer”
website. T BTGy o M e S ettt page on the website

was an easy sell — to
a restaurant with a
“quiz” connection.

ent rock trivia question Ay reance g;f,:];,y 11 “When Quizno’s Subs

each weekday and week- T i

end. The es}tl'ons are al 9” w j e T l't,
’ questi als0 A they jumped at the chance to sponsor it,

so it’s all worked out for a number of
different reasons.”

“It's synergy between the on-air and
the Internet,” explains Promotion Direc-
tor Kim Kelly. “It reinforces the prod-
uct. It keeps the Arrow logo on people’s
Bavhur desks and in their faces, creating top-of-
mind awareness. It relates to the music
because of the questions, and it gives
you the reason to go to the Internet. We're now up
to about 3.5 million hits a month. The calendar has
absolutely made a difference. It instantly became a
hit.

“Everybody loves playing games and testing their
knowledge. It's going to drive them to Arrow [on
the web], and once they’re there, they’'re going to
see all these other things we have to offer. We're very
cutting-edge with our website. Our GM, Dave Van
Dyke, has made sure we're first with all this.”

“We're proud of it,” Edwards adds. “It's getting
a lot of great reaction. Last month, of all the pages
on the website, this page came in at No. 4, even
though we: didn’t start talking about it until mid-
January. That’s pretty remarkable.”

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

RADIO IS GOLDEN FOR
BATON ROUGE JEWELER

SITUATION: Christmas is a make-or-break time for many retailers.
And when Danny Esrfard of Daniel Paul Esnard Jewelers saw
December turning into a slow sales month, he knew he needed a
powerful new promotional effort. His store has served the Baton
Rouge, LA community since 1914 and competes against many other
independent and chain jewelers.

OBJECTIVE: “We needed to invite the community to do their holiday
shopping at our store,” says Esnard. The store targets midmarket to
upscale adults with custom and fine jewelry. The store needed to
generate traffic and sales — and fast!

CAMPAIGN: To meet the urgent need, WJBO-AM/Baton Rouge
proposed an intensive campaign featuring spots recorded by
Esnard. The commercials reminded listeners that jewelry is always a
great gift idea and invited them to visit the store. The spots ran on a
heavy play schedule in the weeks leading up to Christmas.

RESULTS: “I was very pleased with the positive response,” Esnard
says of the WJBO campaign. “In fact, one of my regular customers
heard my commercial on WJBO and came in to purchase a $500
opal-and-diamond ring for his wife!”

———— RAB TOOLBOX

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Nearly half of those who purchased jewelry in the past 12 months
earn more than $50,000 per year, and 35% are college gradu-
ates. Seventy percent own their own homes, and 39% have chil-
dren living at home. This group spends an average of 43% of its
daily media time with radio.

INSTANT BACKGROUND — INDEPENDENT JEWELERS

According to an early 1999 survey conducted by De Beers, in-
dependent jewelry store owners expected an 11% rise in dia-
mond jewelry sales in 1999, while national chain operators pre-
dicted a 6% increase. (Jeweler's Circular Keystone, 1999)

RAB CATEGORY FILES
“With the economy strong and consumer spending vibrant, the
jewelry business is as good as it gets. People are accessorizing
more — going in for items like designer watches to make a per-
sonal statement. The booming stock market and its wealth effect
help. Consumers are buying fine jewelry ontheir own rather than
just as gifts. And they’re ready to spend more for finely crafted
goods.” (Investor’s Business Daily, 1999).

S 01

For more information, call RAB's Member Service HelpLine at
(800) 232-3131 or log on to RadioLink at www.rab.com.

3

Call Stacey Ruben (310) 643-4449

Advertisers worship
the ground he talks on.

Advertisers buy Dennis Prager year after year because

his audience buys more than the message.

DENNIS

PRAGER

’

Talk about what's z’gbz‘. 1 Sells. Vv

wWwWw americanradiohistorvy com
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'-:.:.Celebrity interviews and oS of drops.

vered in full, digitef stereo overnight via

arguide or streaming Internet audio
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i ~ Plus Premiere Platinum daily pret pages,
N2 TR =
=it ; ol

= and exeiSive on-line access.

srmight sensation you've been working
- years to become, and go platinum...
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Radio Disney/Denver
Appoints Sheya GM

Marketing and promotions
veteran Rhonda Sheya has joined
ABC’s owned-and-operated
KADZ-AM & KDDZ-AM/Den- l
ver-Boulder as GM. Both stations
air the company’s Radio Disney
children’s format; KDDZ operates
on the expanded band at 1690 kHz.

Sheya reports to ABC Radio Sta-
tion Group President Mitch Dolan,
who commented, “Rhonda has
worked within the Denver media
community for the past 21 years,
and we are lucky to engage an ex-
ecutive with this extensive level of
promotion and marketing experi- |
ence.”

For the last nine years Sheya has
owned and operated her own mar-
keting and public relations firm. Her
first client was Shamrock Broadcast-
ing, which was owned by the Walt |
Disney Co. She has also been a pro-
motional consultant for O]dies
KXKL/Denver and Country KMLE/
Phoenix. She told R&R, “I'm ex-
tremely excited about working with
Radip Disney. This is a tremendous
opportunity for me, and I have lots
of experience working with value-
added marketing and promotion cli-
ents from running my own firm.
Selling this format requires a strong
knowledge of that. This is a property
that requires you to understand
value-added and sales promotion,
because this is so promo-driven.”

Sheya said that KADZ & KDDZ
will be increasing their top-of-mind
awareness in addition to increasing |
promotional opportunities in the
next several months. “We'’re receiv-
ing 30,000 calls a week from Den-
ver at Radio Disney,” she said.
“Now we need to ask ourselves
how we can capitalize on that.” The
stations currently have a year-long
promotion with McDonald’s restau-
rants in the Denver area and have
also teamed with several ski resorts.
“We’re also looking to put together '
a large concert this summer at a lo- |
cal theme park and to add appeal-
ing ads and promos for moms.” |

Sheya began her career in 1983
as Creative Services Manager for
KIMN-AM/Denver. She then held
a similar position at KXKL before
Joining KMGH-TV/Denver as Pro-
motion Manager.

Split

Continued from Page 3
companies that have low trading
volume and are therefore volatile
on a day-to-day basis.

Besides Cox, Emmis and West-
wood One, which also had rapid
stock growth in 1999, several other
radio groups could be ripe for stock
splits. Hispanic Broadcasting and Ra-
dio One, for instance, have recently
seen their stock prices either ap-
proach or break $100 per share.
Some analysts say they wouldn’t be
surprised to see more stock splitting
among radio groups in the near fu-
ture, particularly because there is no
real downside to a stock split.

The record date of Cox’s stock
split will be May 12, with stockhold-
ers voting on the measure at the
company’s annual meeting on the
previous day. Distribution of the new
shares will be May 19.

. offices. Palmer succeeds
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One On One Sports host "Papa" Joe Chevalier (r) recently broadcast
live from Super Bowl XXXIV's media headquarters in Atlanta. Producer
Dustin Rhoades made sure Chevalier covered the coin toss correctly,
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Warner-Reprlse Ups P

Warner-Reprise/Nash-
ville Sr. VP/Progressive
Music Chris Palmer has
been promoted to Sr. VP/ §
Marketing-Nashville, based
in the company’s Burbank §

Vic Faraci, who recently re-
tired from the company.
Palmer will continue to run
the progressive music de-
partment while taking on
the added responsibility of
coordinating all aspects of the mar-
keting interface between Nashville
and Burbank.
Warner-Reprise/Nashville Presi-
dent Jim Ed Norman commented,

Palmer

SRR

almer To SVP/Mktg

“Because of his ongoing
involvement with progres-
sive music, Chris worked
closely with Vic and the
“l Burbank office. With
Chris’ history and vision,
he is the perfect choice for
the job.”

Palmer has held a num-
ber of posts at Warner-
Reprise/Nashville since
joining the label after
graduating from Belmont
University in 1976. He’s been in-
volved with sales, promotion and
marketing over the last 24 years.
He founded the label’s progressive
music department in 1987.

Merger

Continued from Page 3

TV network with Viacom, said it
had filed a suit to stop the merger
with CBS. BHC is claiming that
| Viacom had an agreement with
BHC under the UPN ownership
that prohibited Viacom from own-
ing any interest in a rival TV net-
work. The suit was spurred by
Viacom’s recent decision to give
BHC a little over a month to de-
cide whether it wants to buy out
Viacom’s stake in UPN for $5 mil-
lion or sell its stake to Viacom for
the same amount. BHC is also
challenging Viacom’s use of a
“buy-sell” provision that is forcing
BHC to make the decision about
UPN ownership.

CBS said that the suit will have
no effect on the timing of the
merger.

Al Westcott first made a name
for himself in radio in 1993, when
his complaints to the FCC led to
a $1.7 million indecency settle-
ment between the FCC and CBS
over The Howard Stern Show.
Now the Ojai, CA resident is back
at it, filing a petition to deny the
merger between CBS and Viacom
based on what he called repeated
indecency violations by Stern.

In his petition — which is also
signed by Dallas resident Tom
Blackwell and Louisiana residents
Glenn and Kathleen Benfield —
Westcott said the Stern show is so
reprehensible that “it is legally and
morally impossible” for the FCC

to determine that the merger is in
the public interest. Westcott also
argued that the Stern show was re-
sponsible for the actions of a se-
rial rapist in Cleveland in 1997,
and Westcott puts the onus on the
FCC to prevent more rapes.

CBS lawyers said in response
that Westcott had no standing to
challenge the merger, and even if
he did, his argument is irrelevant
and says nothing about CBS’
qualifications to merge with
Viacom. “The petition rehashes
numerous stale, meritless and pre-
viously rejected contentions,”
wrote CBS lawyers.

In response, Westcott's party
filed a brief lambasting CBS, say-
ing that CBS’ “contempt for the
American people simply oozes
from the pages of its opposition.”
Westcott also charged that the
FCC is hypocritical because it ag-
gressively goes after small reli-
gious broadcasters who may have
broken FCC guidelines but refuses
to hold hearings on station owners
who repeatedly violate indecency
laws.

Claiming that “CBS has failed
to serve the public interest by fail-
ing to open the airwaves to can-
didate airtime,” the Alliance for
Better Campaigns and six other
public interest groups have also
asked the commission to block
the deal.

“We believe that broadcasters
have a unique obligation, as stew-
ards of the most important me-
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& KODA-FM in Houston.

five years.

are fortunate to have him back”

EXECUTIVE ACTION

AMFM/Houston Promotes Gonzales To SVP/Sales

MFM/Houston Director/Sales Kathy Gonzales has been elevated to
Sr.VP/Sales, working closely with each of the GSMs in the cluster, as
well as the Chancellor Marketing Group. AMFM owns or operates KBME-
AM, KQUE-AM, KTRH-AM, KKBQ-FM, KKRW-FM, KLDE-FM, KLOL-FM

“Kathy has proven herself as a ‘take charge and get it done’ person,’
said Market Exec. VP Chris McMurray, to whom Gonzales reports. “l am
very excited about what she can help us accomplish in Houston” Gonzales
joined the company in 1988 as KODA's LSM, then worked her way up
through the ranks at KKBQ as GSM and later as VP.

Reporting to Gonzales is Muriel Funches, who rises from GSM at KODA
to VP/Sales, with a focus on what the company caliis the “Boots & Suits”
combo of Country KKBQ and AC KODA. She has also served as KKRW's
Sales Manager and worked at KTRH and KLOL.

Goldstein Returns To WJFK/Washington As GSM

teve Goldstein has been named GSM at Infinity Talker WJFK-FM/
Washington. His first day is set for Feb. 14.

Goldstein has spent the last three years in a similar post at co-owned

WXYV/Baltimore. But before that, he was WJFK’s top sales producer for

“Having spent many years in the trenches, selling this great radio sta-
tion, Steve has a strong passion and conviction for our product,” said WJFK
VP/GM Alan Leinwand. “He brings to us high energy, focus, a great work
ethic and an intimate knowledge of WJFK. He's a seller and a leader. We

E-Charts

Continued from Page 1

charts are used in format-specific
syndicated shows, which are made
available through United Stations
Radio Networks.

“As the Internet becomes in-
creasingly more important to the
radio and record communities,
R&R recognized the need to bet-
ter understand the tastes of online
consumers and provide timely and
meaningful information to our read-
ers,” R&R Publisher/CEO Erica
Farber commented. “Our relation-
ship with Online Today fulfills that
goal and allows our readers the op-
portunity to stay ahead of the
curve.”

“R&R is the newspaper every-
one hoards at all the stations I've
ever worked at,” Lawrence said.
“To be a part of this bold new
venture is extremely flattering
and just a bit scary — I tend to
be the boy who says the
emperor’s naked, and the hype
around the *Net could use a dose
of reality. I'm looking forward to
bringing a new perspective on
music on the Internet and to help-
ing illustrate how the E-Charts are

a powerful new weapon in under-
standing how listeners are con-
suming digital entertainment and
changing the way they use radio.”

“The Internet is finally being
recognized as the fastest and most
efficient way music can reach the
consumer,” noted R&R Editor-in-
Chief Ron Rodrigues. “Every day
more established artists and the
music establishment in general
are embracing online music com-
merce. David Lawrence is a na-
tionally recognized expert in the
online business, and we’re happy
that he will provide R&R’s read-
ers with this very valuable infor-
mation.”

“We have hit a target with
R&R’s launch into the world of E-
Charts,” said R&R Director/Charts
& Formats Kevin McCabe. “The
business is changing at a lightning
pace, and I think it’s great that mu-
sic has emerged as the most suc-
cessful entertainment genre on the
Internet. I'm thrilled that R&R and
Online Today can lead the industry
in this important and rapidly devel-
oping area.”

A full explanation of how
R&R’s new E-Charts are com-
posed can be found on Page 37.

dium for political communication
in our society, to provide forums
in which candidates discuss and
debate their ideas during the cam-
paign season,” stated a letter from
the groups.

Alliance Executive Director
Paul Taylor has told R&R that the
group’s immediate focus is TV, but
it will begin to focus on radio as
the political campaign wears on.
The letter notes that CBS TV
President Leslie Moonves served
as co-Chairman of the Advisory
Committee on the Public Interest
Obligations of Digital Television
Broadcasters, a panel that recom-

mended stations and station
groups voluntarily provide five
minutes a night of “candidate-
centered discourse” in the 30
nights preceding primary and gen-
eral elections. “CBS has only pro-
vided an average of 31 seconds” of
such discourse, say the public in-
terest groups.

. CBS, however, said that the
matter has nothing to do with the
merger. “The issue of free airtime
is not germane to the merger ap-
plication,” a company spokesman
said.

— Jeremy Shweder


www.americanradiohistory.com

TWENTY X-RAY MARKETS SEE
RADIO’S SHARE OF TOTAL MEDIA RISE*

Results show that all 20 markets using Media Market X-Ray software have experienced

significant increases in radio’s share of total media spending. With X-Ray, track agency
buying trends. Determine the media patterns of advertisers. Identify new and rapidly

growing accounts. Reap the benefits of enhanced prospecting. And so much more.

Miller Kaplan’s X-Ray...working for radio’s growth. To see how Miller Kaplan’s X-Ray
can work for you, contact George Nadel Rivin, CPA, at 818.769.2010.

Miller, Kaplan, Arase & Co., LLP
*BASED ON 17 QUARTER 1999 vs. 1 QUARTER 1998 CERTIFIED PUBLIC ACCOUNTANTS
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® PATRICE SIKORA is appointed
Managing Editor at The Wall Street
Journal Radio Network. She is a former
news writer and anchor forWINS/New
York.

P uo a Mf“ﬁa

® WESTWOOD ONE announces
these holiday specials:

Summer Concert Preview, hosted by
WQYK-FM/Tampa morning host Skip
Mahaffey, broadcasts live from the
George Strait Country Music Festival
over Memorial Day weekend (May 27-
29).The show features highlights of the
festival and other summer tours, includ-
ing Clint Black and The Dixie Chicks.

Country Stars & Sports explores the
connection between sports and coun-
try music. The program airs July 1-4.

Country Goes to the Fair, airing Sept.
24, features the sounds and atmo-
sphere of traditional county fairs, with
songs and stories from country stars.

Alabama & Friends: 20 Years of Hits
airs Thanksgiving weekend (Nov. 23-
26) and features the music of Alabama
and the artists they have influenced.

Christmas Around the Country, air-
ing Dec. 23-25, features holiday music
and memories from country stars, in-
cluding Garth Brooks, Reba McEntire
and ShaniaTwain.

2000: The Country Year in Review, a
three-hour program looking back at the
country hits and stories of the year, airs
Dec. 30, 2000-Jan. 1, 2001.

ContactTellyWong; (212) 641-2057.

® UNITED STATIONS RADIO NET-
WORKS offers Country Giants, a se-
ries of tributes to country music stars.
The series features The Martina
McBride Story, airing Feb. 12-13; The
Tim McGraw Story, airing May 27-28;
The Dixie Chicks Story, airing July 1-2;

Ne wsbreake |

and The Brooks & Dunn Story, airing
Sept. 2-3. The two-hour programs are
hosted by NBC-TV Tonight Show an-
nouncer Edd Hall. Contact Julie Harris;
(212) 869-1111.

e STEVE BARRI is
promoted to Presi-
dent of Samson
Records. He rises
fromVP/A&R.

Barri

® AARON FOREMAN is appointedVP/
New Media for MCA Records. His last
position was as Dir./New Media for Epic
Records. Additionally, RICK HAAYEN

. rém Haayen
becomes Int’l Marketing Mgr. for MCA.
He most recently operated Dynamics
Records.

® SPENCER GATES is named Sr. Dir,/
Media Relations for Atlantic Records.
She most recently headed the Lady
Talkalot public relations firm.

¢ GIHAN SALEM
rises to Sr. Dir./
Press & Artist De-
velopment for Elek-
tra Records. She
was most recently
Dir/Press & Artist
Development.

Salem

CHRONICLE

Warner Bros. artist Rick Braun,
wife Christiane, daughter Emma
Johana, Jan. 31.

CoNpOLENCES'

Rap artist Christopher Rios
(a.k.a. The Big Punisher), 28,
Feb.7.

Longtime Michigan broadcaster
Bob Reynolds; 85, Feb. 4.

Early Rock DJ ReterTripp, 73,
Jan. 31,

Former KTKK-AM/Salt Lake City
personality Kay Henry-Hicks, 53,
Jan. 30.

® JASON WHITTINGTON becomes
VP/Sales for Beyond Music. His last
position was as VP/Sales for Geffen
Records.
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® JUSTINHERZ is appointed EVP/GM
for the Tonos Internet music network.
He was most recently SVP/GM of
SonicNet.com.

® DAVID LUDEWIG joins Horizon
Media as Dir/New Business Develop-
ment, Western Region. His most re-
cent position was with AMFM’s
Internet division.

® G. PAUL SULLIVAN is tapped as
EVP at Global Media. He was most re-
cently President of Unapix/Miramar. »

Products & Services

® RADIOVO.COM, launched by vet-
eran PD Adam Goodman, offers a da-
tabase designed to help stations find
voice talent online. For more info, visit
www.radiovo.com or call Alyse
Frankenberg at (212) 682-7700.

3

_Changes

National Radio: Matchmaker Live
Radio announces Matchmaker Live,
a syndicated show based on the
popular Matchmaker.com website.
The show airs nightly from 10pm-
lam ET. Contact Patricia Harvey,
(972) 208-8814.

AC: KZPT-FM/Tucson PD/afternoon
driver Angie Handa and MD/
middayer Drew Michaels swap
airshifts ... Dave Roberts is now Pro-
motions Coordinator for Zimmer Ra-
dio Group of Joplin, MO ... KESZ-
FM/Phoenix has relocated to 600
East Gilbert Dr., Tempe, AZ 85281.

Adult Alternative: Scott Lucas joins
WBOS/Boston for evenings.

CHR: Former KBPl/Denver night-
timer Buzz Corona moves to KQBT/
Austin for mornings as Rick “The
Stick” segues to middays ... At
WKSE/Buffalo, middayer/Production
Mgr. Vandussen exits. MD Brian
Wilde adds production duties, and
Chrissy Cavotta picks up middays
... WKSL/Memphis morning co-host
Krista Cochran joins KQAR/Little
Rock for similar duties ... WHOT/
Youngstown afternoon driver Jim

Loboy exits; nighttimer Jay Kline
steps up for interim afternoon duties
while the station searches for a re-
placement ... KHTN/Merced, CA
swinger J. Reed steps in as interim
late-nighter as D. Ross exits ... KZZU/
Spokane overnighter Tim Davis exits
for part-time duties at KKRZ/Portland
... KUBE/Seattle Image Dir. Mike
Traylor segues to similar duties for the
FNX Radio Network ... WHTF/Talla-
hassee, FL. announces its new lineup:
Brian O’Conner & the Morning Melr,
momings; Todd Tyler, middays; Buzz
Craven, afternoons; and The Lackey
Boy, nights ... KISX/Tyler-Longview,
TX morning co-host Jake exits.

Country: WPSK-FM/Radford, VA
announces its new lineup: Scott
Stevens, mornings; Skip Morton,
middays; Jack Douglas, afternoons;
Candy Andrews, nights; and
Smokey Rivers, overnights. Former
overnighter Sean Cannon stays on
part-time ... C.C. McCartney returns
to the Music City airwaves as after-
noon host of WKDF/Nashville.
Middayer Shannon departs ... Jerry
Murphy is the new morning talent at
WIOV/Lancaster, PA ... Danny
Sommers is now doing swings at
WKSJ/Mobile ... WWQM/Madison,
WI morning talent Dan Burns exits,
as does Promotions Dir. Dana

Bishop. Brent Allen assumes
Bishop’s former duties ... WLWI/
Montgomery, AL PD/middayer
Darlene Dixon is the new host of
ATT Digital Cable’s Kickin' Country,
which is also available via the Internet
at www:lycos.com ... WPUR/Atlantic
City, NJ afternoon host Elaine
Everett joins the morning team at
WIL-FM/St. Louis ... Jake Ehrman
joins WCTO/Allentown as Imaging
Dir/nights ... KGNC/Amarillo. TX
night talent Chris Stevens swaps
shifts with middayer Lani Clark ...
Heather Gooze is now Dir./Promo-
tion & Mktg. at WGH/Norfolk ...
WKSF/Asheville, NC adds After
Midnite With Blair Garner.

NAC/Smooth Jazz: Linda Brunow
joins WQCD-FM/New York for
middays.

News/Talk: KRLD/Dallas-Ft. Worth
adds The Dennis Prager Program for
the 10pm-midnight slot ... Entertain-
ment reporter James St. James joins
The Ruth Koscielak Show on
KSMM-AM and WEZU-AM/Min-
neapolis.

Oldies: Rhythmic Oldies WBXW
(The Box)/Radford, VA adds Gene
Broaddus for momings ... WROR/
Boston adds Stella Mars for mid-
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NATIONAL ¢
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

KORN Make Me Bad
TONIC Mean To Me
SHANNON CURFMAN Playing With Fire

Alternative

KORN Make Me Bad
BLINK-182 Adam’s Song
MARCY PLAYGROUND Bye, Bye

CHR/Hot AC

MANDY MOORE Candy

RICKY MARTIN Private Emotion's.
SASHA If You Believe

TAL BACHMAN If You Sleep

Mainstream AC

A3 Woke Up This Morning
BLINK-182 All The Small Things
SASHA If You Believe

Lite AC

RICKY MARTIN f/MEJA Private Emotion
VENICE The Manr You Think | Am

SASHA If You Believe

CROSBY, STILLS, NASH & YOUNG Heartland

NAC
VANN JOHNSON All The Above

uc

AALIYAH | Don't Wanna
WILL SMITH Freakin’ It

T R

BROADCAST PROGRAMMING
Walter Powers ¢ (800} 426-9082

Delilah

Mike Bettelli

BACKSTREET BOYS Show Me The Meaning...
Mainstream AC

Mike Bettelli
SANTANA {/ROB THOMAS Smooth

Soft AC

Mike Bettelli
BACKSTREET BOYS Show Me The Meaning...

CHR

Josh Hosler

DESTINY'S CHILD Say My Name
MACY GRAY | Try

MADONNA American Pie

'JONES RADIO NETWORK

HotAC

Josh Hosler
LENNY KRAVITZ | Belong To You
MADONNA American Pie

Urban Contemporary

Josh Hosler

BLACK ROB Whoa!

DA BRAT That's What I'm Looking For

Alternative

Teresa Cook

BECK Mixed Bizness

BLINK-182 Adam’s Song

KORN Make Me Bad

LIMP BIZKIT Break Stuff

SUICIDE MACHINE Sometimes | Don't Mind

Jon Holiday « (303) 784-8700

Rock Classics
Rich Bryan

No adds

Adult Hit Radio
JJ McKay
MACY GRAY | Try
Soft Hits

Rick Brady
MARC ANTHDNY | Need To Know

RADIO ONE NETWORKS
Tony Mauro » (970} 949-3339

Hot AC

Yvonne Day
TINA TURNER When The Heartache Is Over
MADONNA American Pie

New Rock

Steve Leigh

SMASHING PUMPKINS Stand {nside Your Love

RAGE AGAINST THE MACHINE Sleep Now In The Fire

BEN HARPER Steal My Kisses

FOO FIGHTERS Stacked Actors
LRE LR SR S R L ;.-.'..;;,;,';,'.'._.:.'..,,_,;;:

WESTWOOD ONE RADIO NETWORKS

Charlie Cook « (805) 294-9000

Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

AC/DC Stiff Upper Lip

Soft AC

Andy Fuller

BACKSTREET BOYS Show Me The Meaning...
Bright AC

Jim Hays
FAITH HILL Breathe
THIRD EYE BLIND Never Let You Go

days. Julie Devereaux takes over af-
ternoons as JJ Wright moves to eve-
nings.

Religious: John & Barbaranne
Marion will host Night Flight, a
new talk program -airing overnights
at lam ET.

Rock: MD/nights Candi Chamber-
lain and middayer Karen Michaels
swap shifts at KXFX/Santa Rosa,
CA ... WKLQ/Grand Rapids after-
noon artist Bill Walters is named
Asst. MD ... WGBF/Evansville, IN
PD/MD Turner Watson takes after-
noons, while Bobby G segues to
middays, Fatboy rises to nights, and
weekender Slick Nick is upped to
overnights. Middayer Julie Roberts
segues to Hot AC sister WDKS for
the same shift ... KHTQ/Spokane pm
driver Geoff Scott is promoted to
Imaging Dir. ... KXUS/Springfield,
MO puts Bob & Tom on momings ...
WDHA/Morristown welcomes two
new part-timers: Amy Price and Jeff
Meister ... KRNA/Cedar Rapids, JA
morning show member Captain
Winky exits to pursue a career in
acting. Fish replaces him, joining

morning members Jay Wells and=
Jessica Doll ... KXIX/Bend, OR’s
new MD is Dave Miller ... WXTB’s
new address is 4002 Gandy Blvd.,
Tampa, FL 3361 1. New phone: (813)
832-1000; fax (813) 832-1024 ...
WQBK’s new address is One Wash-
ington Square, Albany, NY 12205.

Records: Corey Williams is upped=
to Mgr./Rights & Clearances at-
Arista Records ... Lisa Buckler is
named Dir./Sony Music Direct; ad-
ditionally, Laurie Jakobsen be-
comes Sr. Dir/Communications for
Sony Music Entertainment ... Bo—
Kjaer is named Sr. Dir./Business
Development & Technology for
Capitol Records. Additionally, Kimwe
Halverson is upped to Sr. Dir./Pro-
motion Administration ... Atomic
Pop inks an agreement with
Microsoft to make the Atomic cata-
log available in the Windows Media
format.

Industry: Emily Ashton is promoted—
to Dir/Gov’'t Relations at BMI ...
Julia Michels joins Fox Music as

Continued on Page 388
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Putting Britney Spears on its
cover, People asks if the star is
“Too Sexy, Too Soon?" The article
inside details the teen queen’s rise
to fame and the controversy she
raises with her provocative image.
Spears denies the breast-implant
rumor and comments on her allur-
ing photo spread in Rolling Stone.
“When | saw the cover, | thought,
‘Wow, this is hot, but | guess other
people thought it was too sexy,
Spears recalls. “I'm not going to
walk around in hot pants and a bra
on the street, but when you're an
artist, you sometimes play a part”

Spears' mother, Lynne, still has
trouble dealing with some of the ru-
mors: “Britney handles it pretty well,
and she’s gotten a tough skin on
this. But | don't handle it so well.
That’s my baby they're telling lies
about”

Despair not, Lynne, for Britney
has her own remedies for a tough
day: “There are days when | go
back to my hotel and cry for no rea-
son. Then | get in the bubble bath
and light some candles, and that
solves everything”

Feminist author Camille Paglia
also weighs in on Britney: “She is
a glorified 1950s high school cheer-
leader with an undertone of per-
verse 1990s sexuality. Britney is si-
multaneously wholesome and ripely
sensual. She’s Lolita on aerobics”

Short ‘N’ Sweet

“I got plenty cars, 1 just don’'t have
time to get my driver’s license yet”
— Rapper Lil’Wayne, 16, explains
his lil' problem (Vibe).

“l don't really like anything too
confining. Except for leather” —
genre-busting musician Shelby
Lynne excites the male readership
of Entertainment Weekly.

Alanis Morissette switched to
vegetarianism only to discover that
she's allergic to tofu (National
Enaquirer).

The Empress’ New
Clothes

Jennifer Lopez is hoping that a
clean-cut makeover will repair her
damaged image, according to the
Star. Her closet is now full of con-
servative suits and dresses. She
will also tone down her hair and
makeup and will take classes to
improve her speech.

Happy Henry

Super-aggro rocker/writer/
spoken-word artist Henry Rollins
chats with Jane magazine. So,
what's been the biggest waste of
time for the happy-go-lucky lad?
“The pursuit of happiness with
women, because I'm not good at it.
Physical pain I'm used to. That hu-
miliation and the feeling that some-
one you wanted to be with doesn’t
need you and makes you feel so
impotent, insignificant and nonexist-
ent — it's very painful for me”

Show Prep

Q THE HORSE — “The music in-
dustry sucks. | hate it. It's a sport,
a bunch of people piling into the
Coliseum in Rome, killing each
other for the glory of the spectators.
And niggas are wanting that. | heard
people were taking bets on who's
gonna sell more records, me or
somebody else. Are we horses, or
are we artists?" — Q-Tip's passion
for the industry may not be a sure
bet (Vibe).

Some Guy Named
Santana

Newsweek breaks the story on
Santana’s success with a two-page
piece. “It has a lot to do with grace
and syncronicity,” the 52-year-old
guitar legend says of his recent suc-
cess with Supernatural.

“We all reverted back to that 16-
year-old kid playing air guitar in front
of the mirror” says Matchbox 20
singer Rob Thomas, who sang on
Santana’s hit “Smooth.” “In the
middle of the song | looked over and
thought, ‘Holy f—k, that's Santana
right there™

Spinning In Their
Graves

Vibe covers rap's latest contro-
versy — posthumous releases from
artists like Tupac Shakur and No-
torious B.1.G. (a.k.a. Christopher
Wallace). “Whenever my son's
name is mentioned, everyone sees
a dollar sign,” says B.l.G!s mother,
Voletta Wallace, who's listed as an
executive producer on Biggie's post-
humous release, Born Again. “But
this was a labor of love, not a money
thing. | negotiated a lot of the deals
with the {contributing] artists, and
they understood. Method Man did
the most wonderful thing. He said
he didn’t want any money. He said
we should give it all to [Biggie's son]
cJ”

Do You Really Want To
Insure Me?

Former Culture Club frontman
Boy George can now be heard on
Irish radio stations as a spokesper-
son for Premier Direct, an auto in-
surance company. Culture Club’s
'80s hit “Do You Really Want to Hurt
Me?" plays while George touts the
benefits of Premier Direct's compre-
hensive collision package (People).

— Frank Correia

Each week R&R sneaks a peek through the nation’s consumer
' magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

Hot new music-related World
Wide Web sites, cool cyberchats
and other points of interest along
the information superhighway.

The Supersuckers sit down
Friday (2/11) to chat about their
unique blend of punk, country
and rock at 6pm ET/3pm PT
(www.hob.com).

Discuss bong maintenance
with stoner rock outfit Fu
Manchu Tuesday (2/15) at 9pm
ET/6pm PT (www.hob.com).

Say hi to Shalom in a live chat
Tuesday (2/15) at 8pm ET/5pm
PT (www.twec.com).

Also on Tuesday, get the 411
on Sister 7 at 9pm ET/6pm PT
(www.rockonline.com).

Dido lectures on Roman
mythology this Thursday (2/
17) at 9pm ET/6pm PT (www.
rockonline.com).

Also on Thursday, explore
the innards of Folk Implosion
(2/17) at 9pm ET/6pm PT (www.
sonicnet.com).

On The Web

Discover the buzz about
The Flys in a cybercast this
Friday (2/11). Check rollingstone.
tunes.com for times.

Dive into a live concert from
Fish, ex-singer for the prog-rock
outfit Marillion, this Wednesday
(2/16) at 9pm ET/6pm PT (www.
twec.comy).

‘CURRENT

SCREAM 3 (Wind-up)
Singles: CREED What If
SYSTEM OF A DOWN Spiders
Other Featured Arists: POWERMAN 5000, INCUBUS, STATIC-X
STUART LITTLE (Universal)
Featured Artists: TRISHA YEARWOOD, LOU BEGA, BRIAN
MCKNIGHT
NEXT FRIDAY (Priority)
Single: ICE CUBE f/MACK 10 & MS.TOI You Can Do it
Other Featured Artists: PHAROAHE MONCH, AALIYAH, WU-TANG
CLAN
ANY GIVEN SUNDAY (Warner Sunsel/Atlantic)
Single: LL COOL J Shut ’'Em Down
Other Featured Artists: MOBB DEEP, KID ROCK, DMX
GUN SHY (Hollywood)
Featured Artists: LOS LOBOS, TOM WAITS, BIG KENNY
END OF DAYS (Geffen)
Singles: LIMP BIZKIT Crushed
POWERMAN 5000 Nobody's Real
Other Featured Artists: KORN, ROB ZOMBIE, CREED

COMING
THE BEACH (Sire)
Featured Artists: SUGAR RAY, BLUR, MOBY
SNOW DAY (Geffen)

Single: HOKU Another Dumb Blonde
Other Featured Artists: JORDAN KNIGHT, SIXPENCE NONE THE
RICHER, SMASH MOUTH

HEAVY METAL FA.K.K. 2 (Restless)
Featured Artists: QUEENS OF THE STONE AGE, MONSTER
MAGNET, HATE DEPT.

‘Music & Movies" lists current and coming film soundtracks according to box-
office standing, as well as singles appearing on R&R’s format charts and other
featured artists. To submit soundtracks for inclusion in this column, contact R&R

cYBERSPACE MUSIC & MOVIES

|

Associate Editor Frank Correia at (310) 788-1658; fcorreia @ rronline.com.

MUSIC DATEBOOK

MONDAY, FEBRUARY 21 ‘ WEDNESDAY, FEBRUARY 23

1986/ Leonard Cohen appears in a support-
ing roie on NBC-TV's Miami Vice.

1990/ Bonnie Raitt receives four Gram-
my awards, including Best Album
for Nick of Time. Milli Vanilli win
for Best New Artist.

1992/ John Mellencamp makes his act-
ing, writing and directorial debut in
the film Falling From Grace.

Born: Jerry Harrison (Talking Heads)
1949, Ranking Reger (English
Beat/General Public) 1961

Releases: David Bowie’s Young Ameri-
cans 1975

|

TUESDAY, FEBRUARY 22 ‘

1969/ In Manchester, T. Rex launch their
British tour with opening mime act
David Bowie.

19768/ Ex-Sex Pistols bassist Sid Vicious
and girlfriend Nancy Spungen are
arrested by potice in their New
York hotel room and charged with
drug possession.

1980/ Stuart Goddard (a.k.a. Adam Ant) s
dismissed from Adam & The Ants by
manager Malcolm McLaren. The
band change their name to
Bow Wow Wow when Goddard
is replaced by Annabella Lwin.

1989/ George Michael's faith wins Best

Grammy honors George Michael.

www.americanradiohistorv.com

1978/ At the Grammy Awards, The
Eagles win Best Record for “Ho-
tel California,” and Fleetwood
Mac's Rumours receives Best Al-
bum honors.

1988/ In Kansas City, Michael Jack-
son launches his first U.S.
salo tour.

1992/ Anthrax make their TV debut play-
ing themselves on Married With
Children.

1995/ Original Temptations member
Melvin Franklin, 52, dies.

Born: Jehnny Winter 1944, Brad Whit-
ford (Aerosmith) 1952, Howard
Jones 1955

THURSDAY, FEBRUARY 24

1969/ At London’s Royal Albert Hall, The
Jimi Hendrix Experience play
their last British concert before
disbanding.

1990/ Johnny Ray, 63, dies of cancer.

1992/ Nirvana’s Kurt Cobain and Hole'’s
Courtney Love marry in Hawaii.

1993/ Eric Clapten wins six Grammy
awards.

Born: Paul Jenes (Manfred Mann) 1944

Releases: The Police’s “Roxanne”
1979

1963/ Vee Jay Records releases The
Beatles' first U.S. single, “Please
Please Me.’

1983/ Tennessee Williams, 71, dies.

1987/ Frank Sinatra guest-stars on TV's
Magnum PI.

1993/ Clint Black plays himself on
TV's Wings.

1995/ Lyle Lovett fractures his col-
larbone in a motorcycle acci-
dent.

Born: George Harrison 1942, Mike
Peters (The Alarm) 1958

SATURDAY, FEBRUARY 26

1982/ Killing Joke disband.

1988/ The tilm Hairspray, featuring
Sonny Bono and Deborah
Harry, opens.

1994/ Skinny Puppy's Cevin Key
fractures his arm and leg while
filming a fight scene in the film
Doom Generation.

Born: Fats Domine 1928, Johnny
Cash 1932

"SUNDAY, FEBRUARY 27

1967/n London, Pink Floyd record
their first single, “Arnold
Layne.”

1977/ Keith Richards is arrested in
his Toronto hotel room by Ca-
nadian police and charged with
heroin and cocaine posses-
sion.

1991/James Brown is released from
a South Carolina prison after
completing his sentence for
drug possession.

Born: Neal Schon (Journey) 1955,
Johnny Van Zant 1959, Paul
Humphreys (OMD) 1960

SR

— Mark Solovicos


www.americanradiohistory.com

_Show Prep

MUSKS TELEVISI

69.7 miion households

MUSIC FIRST
50.8 million househoids
Isaak

|INSIDE TRACKS

[PLAYS ™ & %
*N SYNC Bye, Bye, Bye

CHRISTINA AGUILERA What A Girl Wants
BACKSTREET BDYS Show Me The Meaning...
DR. DRE f/EMINEM Forgot About Dre
BRITNEY SPEARS From The Bottom Of...
DMX What's My Name?

KORN Falling Away From Me

MARIAH CAREY f/JOE & 98 DEGREES Thank God...
RED HOT CHILI PEPPERS Otherside

EVE Love Is Blind

SANTANA Maria, Maria

BLAQUE Bring it All To e

SAVAGE GARDEN | Knewr | Loved You

JAY-Z Do It Again

MISSY ELLIOTT Hot Boyz

KID ROCK Only God Knows Why

FILTER Take A Picture

JENNIFER LOPEZ Feelin' So Good
NINE INCH NAILS Into The Void
MOBY Natural Blues

Q-TIP Breathe & Stop

THIRO EYE BLIND Never Let You Go
2PAC 1/OUTLAWZ Baby Don't Cry
BUSH Letting The Cables Sleep
2GETHERU +Me =Us (Calculus)
D’ANGELO Untitied (How Does It Feel)
NOTORIOUS B.1.G. Notorious

FIONA APPLE Limp

OASIS Go Let It Out

P.0.D. Southtown

OL DIRTY BASTARD Go* Your Money
MONTELL JORDANGet tt On .. Tonite
TREED What If

SMASH MOUTH Then Tite Morning Comes
POWERMAN 5000 Nobedy's Real
SYSTEM OF ADOWN Sugar

MANDY MOORE Walk Mz Home

FOO FIGHTERS Learn Tc Fly

ICE CUBE You Can Do It

MANDY MOORE Candy

MACY GRAY I Try

BLINK-182 All The Smak Things

DA BRAT That's What I'm Looking For
R.E.M. The Great Beyond

SUGAR RAY Falls Apart

PINK There You Go

LOU BEGA Tricky, Tricky

EASTSIDAZ Still G'd Up

DONELL JONES U Know What's Up
JUVENILE U Understanc

SMASHING PUMPKINS The Everlasting Gaze
CELINE DION That's The Way it Is
WILL SMITH So Fresh

ENRIQUE {GLESIAS The Rhythm Divine
HOKU Another Dumb Blonde
INCUBUS Pardon Me

LOXWild Out

KITTIE Brackish

MADE MEN | Wanna Made Man

LIMP BIZKIT N 2Gether Now

BRIAN MCKNIGHT Back At One
JUVENILE Back That Azz Up

JESSICA SIMPSON | Wanna Love You Forever
GINUWINE None Of Ur Friend's Business
SONIQUE It Feels So Goad

RAH 0IGGA Imperial

HOT BOYS | Need A Hot Girl
SLIPKNOT Wait And Blesd

GOODIE MOB Get Rich o This

LIL' ZHANE Mongy Stretch
LITMiserable

PUFF DADDY #/R. KELLY Satisfy You
EIFFEL 65Blue

BUCKCHERRY Check Ycur Head
METHOOS OF MAYHEM Get Naked
APOLLO FOUR FORTY Stop The Rock
VERTICAL HORIZON Everything You Want
A3 Woke Up This Morning

BEASTIE BOYS {/HATOR Start!
CHLDRINE Way Out

EDNA'S GOLDFISH Veranica Sawyer
ENIGMA Gravity Of Love

FULL DEVIL JACKET Stain
GODSMACK Voodoo

GUANO APES Open Your Eyes

$1SQ0 Gotta Get It

STDNE TEMPLE PILDTSDown
SUICIDE MACHINES Sometimes | Don't Mind

Video piaylist for ihe week ending February 5.
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VERTICAL HORIZON Everything You Want
MOBY Natural Blues

FILTER Take A Picture

MACY GRAY | Try

e B £

X

CHRISTINA AGUILERA What A Girl Wants
CELINE DION That's The Way Itis

FOO FIGHTERS Leam To Fty

SANTANA {/ROB THOMAS Smooth

SMASH MOUTH Then The Morning Comes

NEW .

éi‘:

BACKSTREET BOYS Show Me The Meaning...
NO DOUBT Ex-Girffriend

RED HOT CHILI PEPPERS Otherside

THIRD EYE BLIND Never Let You Go
VERTICAL HORIZON Everything You Want

[LARGE"

MARIAH CAREY {/JOE & 98 DEGREES Thank God...
COUNTING CROWS Hanginaround

FILTER Take A Picture

MACY GRAY | Try

FAITH HILL Breathe

MADONNA American Pie

R.E.M. The Great Beyond

SANTANA {/WYCLEF JEAN Maria, Maria

SAVAGE GAROEN | Knew | Loved You

SUGAR RAY Falis Apart

\MEDIUM

FIONA APPLE Limp

BECK Debra

BETH HART L.A. Song

ENRIQUE IGLESIAS Be With You
LENNY KRAVITZ | Belong To You
JENNIFER LOPEZ Feelin’ So Good
MOBY Natural Blues

OASISGo Let It Out

STING DesertRose
TINATURNER When The Heartache Is Over
TRAIN Meet Virginia

A3 Woke Up This Morning

MARC ANTHONY | Need To Know

MARY J. BLIGE f/ELTON JOHN Dezp Inside
BUCKCHERRY Check Your Head

BUSH Letting The Cabies Sleep

CREEQ Higher

CREED What If

D'ANGELO Untitled (How Does It Feel)
BOB OYLAN Things Have Changed
EURYTHMICS | Saved The World Today
MEGADETH Breadline .
MICHAEL HUTCHENCE A Straight Line
DONELL JONES U Know What's Up
MONTELL JORDAN Get It On Tonite

KID ROCK Onty God Knows Why

JONNY LANG Breakin' Me

AIMEE MANN Save Me

LAURYN HILL Turn Your Lights Down Low
NINE INCH NAILS Into The Void

RAGE AGAINST THE MACHINE Guerrifla Radio
SONIQUE it Feels So Good

BRITNEY SPEARS From The Bottom Of...
STAIND Home

ANGIE STONE No More Rain (In This Cloud)

Video airplay from February 14-20.

o

TOP TEN SHOWS
Jan. 31-Feb. 6

- ; ¢
e R S R & an

L e
1 ER
2 WhoWantsToBe A
Millionaire (Tuesday)

3 WhoWantsToBe A
Millionaire (Thursday)

4 WhoWantsTo Be A
Millionaire (Wednesday)

5 WhoWantsTo Be A
Millionaire (Sunday)
Friends
The Practice
Frasier
Touched By An Angel
10 Everybody Loves Raymond

© O N>

P g

 Adults 1849

e £S

ek

1 ER
2 Friends
3 WhoWantsTo Be A
Millionaire (Sunday)
4 WhoWantsTo Be A
Millionaire (Thursday)
(tie) Who Wants To Be A
Millionaire (Wednesday)
6 WhoWantsTo Be A
Millionaire (Tuesday)
7 Frasier
(te) The Practice
9 Jesse
10 Drew Carey Show

Source: Nielsen Media Research

Goming Next WEEK

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain time
zone. All listings subject to

change.

e

Marc Anthony: The Concert
From Madison Square Garden
premieres as a 90-minute special
on HBO (Saturday, 2/12, 10pm).

* Smash Mouth, The Tonight
Show With Jay Leno (NBC,
check local fistings for time).

e Macy Gray, Late Night With
Conan O'Brien (NBC, check local
listings for time).

¢ Tonic, The Late Late Show
With Craig Kilborn (CBS, check
local listings for time).

_ Saturday, 212

* Q-Tip periorms on Fox’s Mad
TV (11pm).
O S SN
e

* DMX performs on Saturday
Night Live (NBC, 11:30pm).

i Sunday, 2/13 *

* Vanessa Williams hosts it's
Black Entertainment, a new
Showtime special for Black His-
tory Month that looks at musical
performances on film (8pm).

+ {Tuesday, 2/15;
» Melissa Etheridge, Jay Leno.

» %2

¢ Celine Dion is this week’s
subject of MTV’s new profile
show, Diary (10:30pm).

* Little Richard, Jay Leno.

Thursday, 2/17
* Dixie Chicks, Jay Leno.

* Beck, Conan O'Brien.

* Diana Krall, Craig Kilborn.

— Julie Gidlow

.

¥ _H 5
55 million households
Peter Cohen,
VP/Programming

_ National Top 20 |

__J' 36 million households
) ‘ Cindy Mahmoud )
IA ;\ VP/Music Prog g

& Entertainment

MARIAH CAREY t/JOE & 98 DEGREES Thank God...
OMX What's My Name?

MARY J. BLIGE Give Me You

JAY-Z {/BEANSE SIGEL & AMIL Do It Again
GINUWINE None Of Ur Friend's Business

DR. DRE f/EMINEM Forgot About Dre

MISSY ELLIOTT Hot Boyz

JAGGED EDGE He Can't Love U

D'ANGELD Untitled (How Does It Feel)

EVE Love Is Biind

L SRap.City. .

Q-TIP Breathe & Stop

ICE CUBE f/KRAYZIE BONE Until We Rich
HOT BOYS ! Need A Hot Girl

METHDD MAN & REDMAN Y.0.U.

DR. DRE f/EMINEM Forgot About Dre
DMX What's My Name? '

NAS 1/GINUWINE You Owe Me

2PAC 1/OUTLAWZ Baby Don't Cry
JUVENILE U Understand

JAY-Z {/BEANIE SIGEL & AMIL Do It Again

Video playlist for the week ending February 13.

N SYNC Bye, Bye, Bye

PINK There You Go

OR. ORE f/EMINEM Forgot About Dre
0'ANGELO Untitled (How Does It Feel)
SAMMIE | Like It

K10 ROCK Only God Knows Why

EVE Love Is Blind

HOT BOYS | Need A Hot Girl

GINUWINE None Of Ur Friend's Business
JENNIFER LOPEZ Feelin’ So Good
EIFFEL 65 Blue (Da Ba Dee)
NOTDRIOUS B.1.G. Notorious

SLIPKNDT Wait And Bleed

CHRISTINA AGUILERA What A Girl Wants
MARIAH CAREY f/JOE & 98 OEGREES Thank God...
HOKU Another Dumb Blonde
KOTTONMDUTH KINGS Bump

LENNY KRAVITZ i Belong To You
SANTANA {/WYCLEF JEAN Maria, Maria
REOQ HDT CHIL! PEPPERS Otherside

Video playlist for the week ending February 6.

PSILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 BRUCE SPRINGSTEEN $1,783.4
2 RICKY MARTIN $981.9
3 ELTON JOHN $948.3
4 BETTE MIDLER $939.3
5 BACKSTREET BOYS $880.0
6 SHANIA TWAIN $745.8
7 NEIL DIAMOND $621.4
8 FAMILY VALUES $410.4
9 STING $400.3
10 AMY GRANT $400.1
11 2ZTOP/LYNYRD SKYNYRD  $331.8
12 JOHN MELLENCAMP $282.5

13 RAGE AGAINSTTHE MACHINE $265.2
14 LIMP BZKIT $254.3
15 BOBDYLAN $238.7

Among this week’s new tours:

2 LIVE CREW

3 DOORS DOWN

ANIDIFRANCO

COAL CHAMBER/TYPE O NEGATIVE
FILTER
GOV'T MULE
LT
RED HOT CHILI PEPPERS

ROLLINS BAND

SEVENDUST
This week's list is frozen

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800}
344-7383; California (209} 271-7900.
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BOX OFFICE TOTALS
FEB. 46
Title $ Weekend
Distributor ($ To Date)

1 Scream3 $34.71
Miramax* ($34.71)

2 The Hurricane $4.94
“Universal ($37.55)

3 Stuart Little $4.71
Sony ($128.63)

4 Next Friday $4.28
New Line ($45.53)

5 Eye Of The Beholder $4.21
Destination ($12.01)

6 The Green Mile $4.01
wB ($120.40)

7 Galaxy Quest $3.31
DreamWorks ($62.94)

8 Down ToYou $2.70
Miramax ($16.55)

9 Girl, Interrupted $2.55
Sony ($24.90)

10 The Talented M. Ripley $2.48
Paramount ($75.61)

All figures in millions
* First week i release

Source: ACNielsen EDI

COMING ATTRACTIONS:
This week’s openers include
Snow Day, starring Chris Elliott
and Chevy Chase. The film’s
Geffen soundtrack showcases
Hoku's “Another Dumb Blonde,’
Jordan Knight's “My Heart’s
Saying Now,” LFO’s “The Rea-
son Why" 98 Degrees’ “Still,”
Boyzone's “Picture of You,
mytown’s “Lifetime Affair,” Six-
pence None The Richer’s
“There She Goes,” Smash
Mouth’s “Come On Come On,’
Dina Carroll’s “Say You Love
Me,” The Hippos' “Wasting My
Life” The Mighty Mighty
Bosstones’ “Ngise Brigade”
and Foreigner’s “Waiting for a
Girl Like You?”

Also opening this week is
The Beach, starring Leonardo
DiCaprio. The film's Sire
soundtrack contains Sugar
Ray’s “Spinning Away,” Blur’s
“On Your Own,” New Order’s
“Brutal,” Leftfield’s “Snake-
blood,” All Saints’ “Pure
Shores,” Moby's “Porcelain,”
Underworld’s “8 Ball,” Faith-
less’ “Woozy” and UNKLE’s
“Lonely Soul,” among others.
Angelo Badalamenti provides
the film’s score and teams with
Orbital on “Beached”

Currently in theaters is Gun
Shy, starring Liarn Neeson and
Sandra Bullock. The film’s Hol-
lywood soundtrack sports Los
Lobos’ “This Time,” World
Party’s “Is it Too Late,” Tom
Waits’ “More Than Rain,” James
Brown’s “I's a Man’s Man’s
Man’s World,” K.C. & The Sun-
shine Band’s “I'm Your Boogie
Man,” Big Kenny's “Under the
Sun,” Push Stars’ “Drunk Is
Better Than Dead,” The Scabs’
“Staysha Brown,” The Wise-
guys’ “Start the: Commotion”
and two cuts by Bob Schnei-
der: “Blue Skies for Everyone”
and “Round & Round””

~— Julie Gidlow

. _yWWw.americanradiohistorv.com
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Stranger In The Night

Phil Hendrie learns that talking to yourself pays off

n evening spent listening to Phil Hendrie is an audio trip to Talk radio’s Twilight Zone. Hen-
drie deftly transports listeners to another world, one populated by a cast of oddball characters
—— and callers who live only in the mind of one of Talk’s most unusual and unique talents. Make

no mistake, when Hendrie’s behind the mic, it’s “Phil’s World” ...

few hours.

Although these days
Hendrie has plenty of ad-
miring industry friends in
‘high places — and a Pre-
miere Radio Networks na-
tionally syndicated show to
prove it — the KFI/Los
Angeles evening host says
that barely a decade ago he
figured his radio career
was over.

“In my opinion, I"d had
about 16 years of a failed disc
jockey career,” says Hendrie. “I
went from Orlando to New Orleans
to Miami to Los Angeles, doing
disc jockey shifts and morning DJ
bits. And I-got fired a lot. Then, in

1990, following my most recent fir-
ing from KL$X in Los Angeles [ed.
note: KLSX was Classic Rock at

-+ thé-time] I decided I wanted to en-

ter the world of Talk radio.”
Giving Up The Bright Lights

In order to make the transition
from music DJ to talk host, Hendrie
had to give up the bright lights and
big-city lifestyle he’d been enjoying
for nearly two decades. *I took at
job at KVEN-AM, a 1,000-watter

Phil Hendrie

in Ventura, CA. My work
and my career, in my opin-
ion, really start there,” he
says. “Because everything
before that was crap.”
Although Hendrie found
M his new fob to be profes-
[ sionally liberating, person-
| ally, the move to a small
# coastal town after years of
being a major-market air

talent wasn’t exactly a
piece of cake. “It certainly was a
shock to my system with regard to
the money,” he recalls. “All of a
sudden I found myself sleeping on
the floor of a $500-a-month apart-
ment with no furniture-on the beach
in Ventura.

“But on the other hand it was to-
tally exhilarating, because I was fi-
nally doing the kind of radio that I
felt capable of doing and that I
knew was good. I was finally doing
something I knew would succeed. I
began to extemporize, do mono-
logues, create on the run and use
characters to create radio theater.
For the first time I began to have
faith in myself that I was creating
something that was very original.”

we all just get to live in it for a

*

“This show is different;
it's unique. It's not
_just another white guy

- screaming his lungs

out about any number of

" issues that anybody
could talk about.”

e e N TR

The act Hendrie has developed
over the past decade is something
he says he always knew was inside
of him. “I always knew that I had
talent, but I didn’t know how to ar-
ticulate it,” he says. “And the most
frustrating thing for me all those
years was not knowing how to give
it a voice. I figured that if I ever put
this stuff out-there on the air, there
would be one of two reactions:
‘You're fired,” or, ‘Hey, you’re
really good. Let’s see where this
goes.’

“The fact is, both of those things
happened. Ultimately, I got fired in

ey
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5 At R&Rs fifth annual Talk Radio Seminar, you won't find just one or
» e tokan NewsTalk radio panels ke at other conventions. Instead, you
. ‘'get over two and & hall ﬁay-: of special guest speakers, format-focused
: e sasgions and real information that you can
use 1o enhance ralngs and revenues, Like the
Annowvators of Talk” our annual salute to win-
g rule-braakers! I be moderated by Sabo
Media Presideni Walter Sabo. and this years
LE  panelists Inchade Joaguin Blaya, Chairman? -,
: Radio Unica; John Wasley, VP/APBNEWS,
e B "“&I WASHRETON ¢ com: Brian Cooley, Prasident/CHNET Radio;
Beau Phillips, Supreme Commander/Rainmakear Media; Andy
Economaos, President'RCS; and Paul Jacobs, VP Jacohs h.iema

DDN T MISS OUT! REGISTER RIGHT NOW! THS 2000 is just over a
week away, Feb. 24-26 in Washington, DC! Fill out the registration blank
on Page 10 of this weeks issue, or log on right now to wwwemoniing com’
comaention far guick and secure online registration.
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Ventura and Atlanta because it was
just too damned strange for them.
But I knew things were turning
when the,GM at that time at
WCCO/Minngapolis — who hated
me — offered me a contract exten-
sion. When the GM who hates your
guts offers you a contract extension,
well, that’s when I first knew that
something was turning in my ca-
reer.”

Radio As Theater

Hendrie, who, for the uninitiated,
alters his voice to portray a bevy of
fictitious characters and callers on
his nightly program, offers listeners
something that is part radio and part
theater. “Everything that I do on
some level involves characteriza-
tion,” he says. “Whether it’s bring-
ing a character into the studio or
turning myself into a character for
a bit, it all involves a theatrical
setup.”

Was this theater full of fictional
characters something that Hendrie
had always planned to do? “Actu-
ally, it was born out of necessity,”

he says. “I was only getting about

three calls a show in Ventura, so |
was doing a lot of monologues and
creating little sketches where I'd
have these Socratic conversations
with myself, a la Lenny Bruce.
Bringing the phone in was just an-
other tool to use in conversing with
myself during these sketches. And

I do think that bringing the phone

into it added some reality for listen-

ers.
It was one evening during the

Gulf War when Hendrie presided
over the show that changed the

course of his radio career forever.
“In late 1990 and ’91 passions

were running high, and the cou'htry'

was ready to go to war,” he recalls.

Continued on Page 26

money news to our listeners.”

and name recognition.”

“The Wall Street Journal Report gives 700 WLW the edge in getting the needed
— Darryl Parks, WLW, Cincinnati

“Suddenly, everybody is offering a financial news service. None of them have
The Wall Street Journal Radio Network’s triple threat of credibility, experience,
— Randall Bloomquist, WBT-AM/FM, Charlotte

“The Wall Street Journal is there in the trenches with us providing the best
coverage of breaking business news every day.”

Win new cume, longer TSL
with business news from
" The Wall Street Journal.
Call Nancy Abramson
immediately (914) 244-0655

— Ken Charles, WGST Newsradio, Atlanta

©2000 All rights reserved. The Wall Street Journal® is a registered trademark of Dow Jones L.P.
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YOU'LL WIN WITH THE PROVEN “TRIPLE THREAT”

“Up-to-the-minute news from the most respected name in business today.”
— Frank Raphael, WCBS Newsradio 88, New York
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Stranger
Continued from Page 24

“So one night I went on the air as
this Iraqi guy, saying things like,
‘Sadaam isn’t such a bad guy,” and,
‘You Americans just don’t under-
stand him,” and things like that.

“My producer starts waving
through the window at me and tells
me during the commercial break
that he’s got all these callers on
hold who want to talk to the Iragi
guy. I told him to put them through
and see where it went. That night
knew something new had been
born. Not only did I have the char-
acters in the sketches and on the
phone, but now there was an en-
tirely new element; now the audi-
" ence could call in and become in-
volved in this sort of improv com-
edy on an unwitting basis.”

In On The Joke

Some of the most interesting mo-
ments on Hendrie’s nightly show
occur when callers react with anger
and outrage toward the program’s
“guests.” Since Hendrie’s charac-
ters often weave stories that out-
right defy logic, it’s hard to imagine
that anyone doesn’t get the joke.
“My listeners get it, my callers
don’t,” he says. “Something that I
understand completely is that you
must differentiate between listeners
and callers. With all due respect to
anyone in the business who doesn’t
understand that, I think it’s the only
intelligent thing to do.

“Not only is the segment of the

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?

Call me at (858) 486-7559,
fax: (858) 486-7232
or e-mail:
alpeterson@rronline.com

audience that calls very small — I
think it’s about 2% — it’s also a
very atypical segment. Most people
who listen to something on the ra-
dio might get angry or have an
opinion, but they’d never in a mil-
lion years pick up the phone and
call. I think that when you’re deal-
ing with callers, you are dealing
with people who are clearly not the
norm.”

Hendrie doesn’t hesitate when
asked what he hopes the show of-
fers listeners, both those who are in
on the joke and those who don’t
quite get it. “The No. 1 aim of the
show is to be funny and entertain-
ing,” he says. “If you ask me what
it is that hooks listeners, I'll quote
the great Jackie Gleason, who,
when asked why he thought The
Honeymooners was successful,
said, ‘I'll give you the short answer:
It’s funny!”

“It’s funny to listen to.the charac-
ters and the sketches, to hear the
setups and hear callers get hooked
into it. And there’s nothing con-
trived. You hear real emotion from
some of these callers. They’re not
your typical, chronic talk show call-
ers who call on a weekly basis,
looking for the approval of the host.
These people are angry, happy,
whatever, but they express real feel-
ings that you won’t hear on a lot of
other shows, because the very na-
ture of most Talk radio is to call in
and get the approval of the host.”

Who’s Phil?

Asked if the real Phil Hendrie
comes through in any of his cast of
characters, Hendrie is quick to re-
ply. “Yes. all of them. They’re all
extensions of me; just read between
the lines. If you listen to the charac-
ters on the program, you’ll know
exactly who I am. For example, re-
cently Dave — who is this Hispanic
guy who lives out in Monterey Park
~— called in to tell everyone that he

was going on a hunger strike to get
rid of the Confederate flag in South
Carolina, even though he lived in
California. He kept saying it was up
to me as a talk host to get the word
out, to get everyone to go on a hun-
ger strike.

“If you listened, you’d hear sev-
eral things going on. There’s my
attitude concerning these self-
aggrandizing populist activists who
go on hunger strikes, who I frankly
think are kind of ignorant. Then
there’s my attitude about Talk ra-
dio, where the host supposedly has
all this influence, when, in fact, he
doesn’t. And there’s my attitude
about the Confederate flag issue it-
self, when Dave tells everyone,
‘We’re way more advanced here in
California, so we need to tell those
people down in South Carolina
how to do it.” They’re all opinions
that I have, but you’re not hearing
me express them in my ‘Phil’
voice.”

Although Hendrie’s act has
evolved and developed to reach
a level of success that would cer-
tainly be the envy of many hosts,
he says it does impose some
limitations. “It’s frustrating to
me sometimes, because I can’t
just hang out as ‘Phil Hendrie’
on the radio now. I can’t just ex-
press an opinion as myself, the
way a Rush Limbaugh or How-
ard Stern can.”

But Hendrie doesn’t seem to
mind too much that his character-
filled act keeps the real Phil
Hendrie from being heard. “I’m al-
ways trying to bring new things to
the radio and new ways to present
myself,” he says. “I believe that 1
have to do something every week
that just scares the crap out of me.
I'm always trying to experiment
and change, so I don’t really think
that I'll ever allow myself to get
painted into a corner — not be-
cause ] think I'm such a great tal-

TALK OON THE FRINGE

That was the name of the program at the Museum of Television and
Radio where talk host Phil Hendrie answered questions and discussed
his career with a sold-out audience at the museum’s Beverly Hills
location. Shown here (l-r) are Hendrie and MT&R's Director, Steve Bell.

ent, but by virtue of my work ethic,
I'm always going to be on the look-
out for that. And I'm always willing
to change the show if necessary to
give it more life, even if it pisses the
audience off.”

Don’t Compromise

One could speculate on the many
different reasons why the program
has succeeded first locally, and now
nationally, but Hendrie believes
strongly that it was his willingness
to stay focused and not compromise
that brought him to where he is to-
day. “I always thought that my feel-
ings and instincts regarding what to
create on the air were just so ex-
treme that nobody would ever let
me do the material I really wanted
to do,” he says. “But when I did fi-
nally let it all hang out, I found that
there were a lot of people who liked
it. We’re always looking for new
and different things and creative
people in this business, and this
show is different; it’s unique. It’s
not just another white guy scream-
ing his lungs out about any number

of issues that anybody could talk
about.”

Finally, Hendrie — who has seen
his share of ups and downs during
his years in broadcasting — offers
some advice for those considering
getting into the Talk radio ring. “Be
prepared to be fired,” he says with
the voice of experience. “And be
uncompromising about your art and
what you do. But when you do get
fired — and you will — be as civil
and as respectful as you can be. It’s
a small businéss, and even though .
you think the guy who fired you is
a jackass, he has friends who don’t
think so.

“It’s paramount that you don’t
burn any bridges behind you, but
it's also paramount to be uncom-
promising in your art and about
what you do. Because you will
eventually find a stage out there
somewhere. It may take two, three
or four radio stations to find it, but
if you refuse to compromise your
art, you will find a place where
people will let you do what you
do.”
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Nighttime Radio
That Won't
Put You to Sleep

Already Cleared on Over
20 Markets including:
KLSX-97.1 L.A.'s FM Talk Station

. KOTK Portland KNUU Las Vegas
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Los Angeles - #2

Station (Format)

KSCA-FM (Reg. Mex.) Hispanic
KIIS-FM (CHR/Pap) Clear Chan.
KLVE-FM (Spanish AC) Hispanic
'KROO-FM (Alt.) Infinity
KPWR-FM (CHR/Rhy) Emmis
KBUA/KBUE (Reg. Mex.)  Liberman
KOST-FM (AC) AMFM
KFI-AM (Talk) AMFM
KTWV-FM (NAC/SJ) Infinity
KBIG-FM (Hot AC)* AMFM
KRTH-FM (Oldies) Infinity
KYSR-FM (Hot AC) AMFM
KCMG-FM (Oidies) AMFM
KKBT-FM (Urbar) AMFM
KCBS-FM (CI. Rack) Infinity
KLOS-FM (Rock) ABC
KNX-AM (News) Infinity
KLAX-FM (Reg. Mex.) SBS
KLSX-FM (Talk) Infinity
KZLA-FM (Country) Bonneville
KABC-AM (Talk) ABC
KFWB-AM (News) Infinity
KSSE-FM (Spantsh Con.) EXCL
KKGO-FM (Classical) Mt Wilson
KLAC-AM (AdultStd.) AMFM
KKHJ-AM (Reg. Vex.) Liberman
KJLH-FM (Urban AC) Taxi
KTNQ-AM (Spanish N/T)  Hispanic

* Evolved from AC during December

12+ FALL 99 ARBITRON RESULTS
Chicago - #3

Owner Su'99 Fa'99 Owner Su'99 Fa 99

6.8
5.0
49
39
38
37
3.6
32
3.2
3.0
3.0
2.8

Washington, DG - #9

Station (Format)
WPGC-FM (CHR/Rhy) Infinity
WJFK-FM (Talk) Infinity
WHUR-FM (Urban AC) Howard Univ.

WKYS-FM (Urban) Radio One
WASH-FM (AC) AMFM
WMZQ-FM (Country) AMFM
WRQX-FM (Hot AC) ABC
WWDC-FM (Rock) AMFM
WGMS-FM (Classical)  Bonneville
WBIG-FM (Oidies) AMFM
WMMJ-FM (Urban AC)  Radio One
WJZW-FM (NAC/SJ) ABC
WMAL-AM (N/T) ABC
WTOP-A/F (News) Bonneville
WJMO-FM (Oldies) AMFM
WWZZ-FM (CHR/Pop) ~ Bonnevile
WARW-FM (C!. Fock) Infinity
WHFS-FM (Alt.) Infinity
WTEM-AM (Sports) AMFM
WAVA-FM (Rel.) Salem
WPGC-AM (Gospel) infinity
WYCB-AM (Rel.) Radio One

6.3
3.8
5.1
5.4
3.6
4.2

Owner Su'99 Fa'99

58
5.2
5.0
4.8
43
4.2
4.2
42
4.0
3.9
39
37
37
35
3.2
3.2
3.0
24
14
13
1.0
1.0

Cleveland - #24

Statlon (Format)

WMJI-FM (Oldizs) Clear Chan.
WGAR-FM (Country)  Clear Chan.
WTAM-AM (N/T) Clear Chan.
WDOK-FM (AC) AMFM
WZAK-FM (Urban) AMFM
WRMR-AM (Adult Std.) AMFM
WMMS-FM (Rcck) Clear Chan.
WNCX-FM (Cl. Rock) Infinity
WNWV-FM (NAC/SJ)  Elyria-Lorain
WOQAL-FM (Hot AC) AMFM
WENZ-FM (Urban) Radio One
WMVX-FM (Hoi AC) Clear Chan.
WZJM-FM (Oldies) AMFM

WCLV-FM (Classical) Radio Seaway

WKNR-FM (Sparts) AMFM
WAKS-FM (CHR/Pop)*  Clear Chan.
WJIMO-AM (Urkan/0) AMFM

* Was WZLE-FM until November.

7.3
6.7
111
55
57
55
48
55
39
49
43
4.8
48
24
22
25
1.4

Owner Su’99 Fa’'99

76
75
6.5
6.4
6.2
6.1
56
53
5.0
48
45
45
44
27
26
22
1.5

|

Station (Format)

WGCI-FM (Urban) AMFM
WGN-AM (N/T) Tribune
WBBM-FM (CHR/Rhy) Infinity
WLS-AM (Talk) ABC
WNUA-FM (NAC/SJ) AMFM
WUSN-FM (Country) Infinity
WTMX-FM (Hot AC) Bonneville
WVAZ-FM (Urban AC) AMFM
WBBM-AM (News) Infinity
WKQX-FM (Alt.) Emmis
WJIMK-FM (Oldies) Infinity
WLEY-FM (Reg. Mex.) SBS
WLIT-FM (AC) AMFM
WNNO-FM (AC) Bonneville
WUBT-FM (Oldies) AMFM
WLUP-FM (€l. Rock) Bonneville
WO0JO-FM (Reg. Mex.) Hispanic
WXRT-FM (Adult Alt.) Infinity
WCKG-FM (Talk) Infinity
WMAQ-AM (News) Infinity
WAIT-AM (Adult Std.) Pride
WXCD-FM (CI. Rock) ABC
WFMT-FM (Classical)  Chicago Ed.
WNIB/WNIZ (Classical)  No. lllinois
WSCR-AM (Sports) Infinity
WDEK/WKIE (CHR/Pop) Big City
WGCI-AM (Gospel) AMFM
WXXY/WYXX (C. Hits)* Big City

* Was Urban Oldies until August

6.2
6.4
4.8
47
43
40
37
4.2
37
3.2
3.1
2.7
3.2
25
35
25
23
22
23
1.8
17
22
1.0
1.2
13
1.9
L&
0.6

6.8
6.1

Baltimore - #20

Station (Format)

WERQ-FM (CHR/Rhy) Radio One
WPOC-FM (Country)  Clear Chan.
WWIN-FM (Urban AC)  Radio One
WBAL-AM (N/T) Hearst-Argyle
WQSR-FM (Oldies) Infinity
WLIF-FM (AC) Infinity
WWMX-FM (Hot AC) Infinity
WXYV-FM (CHR/Pop) Infinity
WHFS-FM (Alt) Infinity
WIYY-FM (Rock) Hearst-Argyle
WCAO-AM (Rel.) Clear Chan.
WCBM-AM (N/T) M-10 Br.
WOCT-FM (Cl. Rock)  Clear Chan.
WPGC-FM-(CHR/Rhy) Infinity
WRBS-FM (Rel.) Peter & John
WJFK-AM (Talk) Infinity
WRQX-FM (Hot AC) ABC
WKYS-FM (Urban) Radio One

WHUR-FM (Urban AC) Howard Univ.

WJIMO-FM (Oldies) AMFM
WWLG-AM (Adult Std.) M-10 Br.
WWDC-FM (Rock) AMFM

8.2
7.6
6.5
7.2
5.4
44
48
41
39
37
22
22

e N R

Owner Su’99 Fa’'99

8.9
6.4
6.4
6.1
5.4
48
48
39
38
37
34
22
2.1
21
2.0
1.8
1.6
1.5
1.4
1.3
1.3
1.0

Format Abbreviations

AC-Adult Contemporary, Adult Alt-Adult
Alternative, Adult Stand. - Adult Standards, B/EZ-
Beautiful/Easy Listening, CHR/Pop-Contemporary
Hit Radio/Pop, CHR/Rhy-Contemporary Hit Radio/
Rhythmic, Ci. Hits-Classic Hits, Ci. Rock-Classic
Rock, Full Serv-Full Service, Hot AC-Hot AC, Misc-
Miscellaneous, NAC/SJ-New AC/Smooth Jazz,
Reg. Mex-Regional Mexican, Span. AC-Spanish
Adult Contemporary, Spanish Con-Spanish
Contemporary, Span N/T-Spanish News/Talk,
Spanish/0-Spanish Oldies, Urban/AC-Urban Adult
Contemporary, Urban-Urban Contemporary,

Urban/0-Urban Oldies.

San Francisco - #4

Station (Format)

KGO-AM (N/T) ABC
KDFC-FM (Classical) Bonneville
KOIT-A/F (AC) Bonneville
KCBS-AM (News) Infinity
KKSF-FM (NAC/SJ) AMFM
KYLD-FM (CHR/Rhy) AMFM
KBLX-FM (Urban AC) Inner City
KMEL-FM (CHR/Rhy) AMFM
KSFO-AM (Talk) ABC
KISQ-FM (Urban AC) AMFM
KNBR-AM (Sports)  Susquehanna
KIDI/KNEW (Hot AC)* AMFM
KFRC-A/F (Oldies) Infinity

KFFG/KFOG (Adult Ait )Susquehanna

KZQZ-FM (CHR/Pop) Bonnevilie
KITS-FM (Alt.) Infinity
KSOL/KZOL (Reg. Mex.)  Hispanic
KLLC-FM (Hot AC) Infinity
KSJO-FM (Rock) Clear Chan.
KBRG-FM (Spanish AC) EXCL
KABL-AM (Adult Std.) AMFM
KYCY-FM (Country) Infinity
KLOK-AM (Reg. Mex.) EXCL
KSAN-FM (CI. Hits)  Susquehanna
KEZR-FM (Hot AC) Infinity
KTCT-AM (Sports) Susquehanna
KUFX-FM (CI. Rock) Clear Chan.

* KIOI-FM evolved from AC during November;

6.2
3.2
41
4.4
3.2
39
29
35
28

06
1.2

Owner Su’'99 Fa’'99

6.0
45
45
43

simulcast ended in January with KNEW-AM going

Technology News

Detroit - #7

Owner Su’99 Fa'99

Station (Format)

WNIC-FM (AC) AMFM
WWJ-AM (News) Infinity
WJR-AM (Talk) ABC
WOMC-FM (Oldies) Infinity
WJLB-FM (Urban) AMFM
WYCD-FM (Country) Infinity
WVMV-FM (NAC/SJ) Infinity
WRIF-FM (Rock) Greater Media
WDRQ-FM (CHR/Pop) ABC

WCSX-FM (Cl. Rock) Greater Media
WMXD-FM (Urban AC) AMFM
WDTJ-FM (Urban) Radio One
WGRV-FM (Urban/0)* Greater Media

WXYT-AM (Talk) Infinity
WKQI-FM (CHR/Pop) AMFM
CIMX-FM (Alt.) CHUM
WWWW-FM (C. Hits)** AMFM
CKWW-AM (Adult Std.) CHUM
WPLT-FM (Alt. Oldies) ABC
WDFN-AM (Sports) AMFM
WKRK-FM (Talk) Infinity
WMUZ-FM (Religious) Crawford
WQBH-AM (Urban/0) Queens
WCHB-AM (Gospel) Radio One

6.8
53
53
57
6.8
3.2
45
49
48
42
31
39
3.0
27
29
25
3.2
22
21
15
13
07
1.2
06

72
5.7

* Was WXDG-FM (Alternative) until September 6

** Was Country until September 3

SAME-DAY
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Philadelphia - #5

Station (Format) Owner Su'99 Fa'99

WBEB-FM (AC) WEAZ 57 68
WYSP-FM (Rock) Infinity 58 6.6
KYW-AM (News) Infinty 68 6.3
WDAS-FM (Urban AC) AMFM 55 54
WUSL-FM (Urban) AMFM 50 54 |
WI0Q-FM (CHR/Pop) AMFM 42 52
WPEN-AM (Adult Std.) Greater Media 4.1 4.6
WJJZ-FM (NAC/SJ) AMFM 44 43
WOGL-FM (Oldies) Infiniy 3.8 4.2
WWDB-FM (Talk) Beasley 36 4.1
WEJM-FM (Oldies)  Greater Mediz 3.8 3.5
WMGK-FM (CI. Hits) Greater Meda 3.5 3.5
WXTU-FM (Country) Beasley 3.2 35
WPLY-FM (Alt.) Gr.MediaBr 35 34
WMMR-FM (Rock)  Greater Meda 34 29
WIP-AM (Sports) Infinity 25 28
WLCE-FM (Rock AC)* AMFM 25 238
WPHI-FM (Urban) RadioOre 26 26
WPST-FM (CHR/Pop) Nassau 1.8 1.6
WHAT-AM (Talk) KBT Comm. 1.0 13
WDAS-AM (Religious) AMFM 14 12
WKXW-FM (Talk) Press 1.0 1.0

* Was WYXR-FM (Hot AC) until October
e,

San Diego - #15

Station (Format) Owner Su’'99 Fa'99

KSON-FM (Country) Jeff-Pitot 59 57
KOGO-AM (Talk) ClearChan. 53 5.5
KHTS-FM (CHR/Pop) ~ Clear Chan. 57 5.1
KYXY-FM (AC) AMFM 50 50
KIFM-FM (NAC/SJ)  Jefferson-Pilot 3.6 4.6
XTRA-FM (Alt.) XTRACom 51 46
KFMB-FM (Hot AC) Midwest V. 4.8 44
KGB-FM (Cl. Rock) ClearChan. 38 44
XHTZ-FM (CHR/Rhy)  Califormula 4.9 4.4
KI0Z-FM (Rock) ClearChan. 41 3.9
XHRM-FM (Oldies) BiNational 3.9 3.3
KFMB-AM (Full Serv)  MidwestTV. 41 29
KLNV-FM (Reg. Mex.) Hispanic 3.3 28
KJQY-FM (AC) ClearChan. 2.8 26
KPLN-FM (CI. Hits) AMFM 22 25
KPOP-AM (AdultStd.)  Clear Chan. 3.4 25
XTRA-AM (Sports) XTRACom 16 23
KMSX-FM (Hot AC) ClearChan. 2.7 21
KXST-FM (Adult Alt.) Compass 15 2.1
KBZT-FM (Oldies)  Jefferson-Pilot 2.3 2.0
KFi-AM (Talk) AMFM 12 19
KFSD-FM (Classicaly Astor 1.2 15
KLAV-FM (Spanish AC) Hispanic 14 15
KSPA-AM (Adult Std.) Astor 11 14
XHCR-FM (Country)*  Califormula 1.2 1.0
XLTN-FM (Spanish AC} Califormula 1.0 1.0

Boston - #8

Station (Format) Owner Su’99 Fa’'99

WBZ-AM (N/T) Infinity 82 7.9
WJIMN-FM (CHR/Rhy) AMFM 55 57
WXKS-FM (CHR/Pop) AMFM 59 57
WMJX-FM (AC) Greater Media 46 55
WBCN-FM (Alt.) Infinity 46 5.0
WRKO-AM (N/T) Entercom 4.7 50
WODS-FM (Oldies) Infinity 4.2 45
WZLX-FM (Cl. Rock) Infinity 4.3 4.2
WCRB-FM (Classical) Chartes River 4.1 41
WBMX-FM (Hot AC) Infinity 3.8 4.0
WEEI-AM (Sports) Entercom 3.9 36
WKLB-FM (Country) Greater Media 2.8 3.5
WQSX-FM (AC) Entercom 3.0 29
WROR-FM (Oldies)  Greater Media 2.2 2.9
WAAF-FM (Rock) Entercom 34 27
WBOS-FM (AdultAlt.) Greater Media 1.8 1.7
WPLM-FM (B/EZ) Plymouth Reck 1.5 1.7
WILD-AM (Urban) Nash 08 16
WFNX-FM (Alt.) MCC 11 14
WXLO-FM (Hot AC) Mass. 1.0 1.0
WXRV-FM (Adult Alt.) Northeast 0.8 1.0
WZID-FM (AC) Saga 06 1.0

©2000 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
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EIGHT STOPS SEVEN
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