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House Approves Oxley Bill

B Republican support pushes LPFM bill through

| N S I D E

®

management + marketing . sales

Our new Sales & Marketing Editor, Pam
Baker (see story on this page),
introduces herself in our Management,
Marketing & Sales section. Baker details
the passions, experiences and challenges
she experienced as a radio marketing
director. R&R is also rolling out two great
new features in our MMS section: “GM
Spotlight” and “Sales Tip of the Week.”In
the GM Spotlight this week is WFAN/New
York’s Lee Davis, while KGO/S.F. Dir/
Sales John Davison offers some sage
advice about the words “value-added.”

Pages 10-14

2000 R&R ACHIEVEMENT
AWARD NOMINEES

Our list of nominees in 102 categories
begins on this page with the national
radio and record categories. The
nominees in specific formats can be
found on the pages listed below. Ballots
for all eligible R&R subscribers have been
sent with this week's issue. They're due
back to the accounting firm of Miller,
Kaplan, Arase & Co. by May 11.

AC Page 82
Active Rock Page 100
Adult Alternative Page 122
Alternative Page 112
CHR/Pop Page 38
CHR/Rhythmic Page 40
Classic Rock Page 21
Country ‘Page 70
Hot AC Page 83 -
NAC/Smooth Jazz Page 92
Oldies Page 21
Rock Page 98
Urban Page 56
Urban AC Page 58
CHR/POP ’
« "N SYNC Bye Bye Bye (Jive)
CHR/RHYTHMIC
+ S1SQ0 Thong Song (Dragon/Def Soul/IDJMG)
URBAN
« CARL THOMAS | Wish (Bad Boy/Arista)
URBAN AC
« JOE | Wanna Know (Jive)
COUNTRY
+ GEORGE STRAIT The Best Day (MCA)
AC
« FAITH HILL Breathe (Warner Bros.)
HOT AC
« VERTICAL HORIZON Everything You Want (RCA)
« LARRY CARLTON Fingerprints (Warner Bros.)
ROCK
* 3 DOORS DOWN Kryptonite (Republic/Universal)
ACTIVEROEK e
« 3 DOORS DOWN Kryptonite (Republic/Universal)
ALTERNATIVE
* RED HOT CHill PEPPERS Otherside (Warner Bros.)
ADULY ALTERNATIVE i
= STING Desert Rose (A& M/interscope)
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Radio Clutter Up 6% In 99

M That follows a 13% rise the year before;
Alternative format sees the biggest increases

Is radio becoming oversatu-
rated with ad clutter? According
to the most recent radio adver-
tising study done by Cincinnati-
based Empower MediaMarket-
ing, the answer is yes.

The 16-market study, which
tracked the number of radio
spots per hour that were 30 sec-
onds or longer rather than the to-
tal minutes of spots per hour,
showed a 6% increase in paid
radio advertisements from 1998
to 1999. Still, that was down
from a rise of 13% from 1997-
98.

Empower Sr. VP/Knowledge,
Information & Invention Julie
Pahutski said the increase in ra-
dio clutter was not surprising.
“It’s been an incredibly hot
market. Radio has been so in-
demand, given all the advertis-
ing by dot-coms and the ex-
tremely rich technology market,
that stations have been adding
[commercial] units and decreas-
ing programming.”

The combined San Francisco-
San Jose market saw the biggest
increase with a 20% jump in
commercial clutter, followed by

Baker Joins R&R As
Sales & Mktg. Editor

Veteran Southern California
radio marketing expert Pam
Baker has
_ | joined R&R

k as Sales &

Marketing
Editor. Baker
will oversee
an overhaul of
R&R’s Man-
agement,
Marketing &
Sales section.
She will also
be involved
with a number of other ongoing
projects involving the R&R
ONLINE website and the an-
nual R&R convention.

For the past two years Baker
had been Director/Marketing &
Promotions for Infinity all-
News KFWB/Los Angeles. Be-
fore that she was at Disney/ABC
Radio Group in Los Angeles as

BAKER/See Page 16

Baker

§ Clutter Index
By Market
Market % Change
From 98
Atlanta +7%
Boston +71% |
Chicago +11%
Cincinnati +5%
Dallas +2%
Detroit +12%
Houston 0%
indianapolis -2%
Los Angeles 0%
Miami «1&8‘1 6%
Nashville +4%
New York +2%
Philadelphia +11%
San Antonio 7%
San Francisco-San Jose +20%
Washington, DC +11%

Miami-Ft. Lauderdale, which
showed a 16% increase over
1998 (see accompanying chart).
The only markets in the study
that decreased in clutter were
San Antonio (-7%) and India-
napolis (-2%).

CLUTTER/See Page 16

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @rronline.com

Despite a last-minute effort by
FCC Chairman Bill Kennard to
have the House of Representa-
tives delay its vote on low-power
FM radio service, the House
overwhelmingly approved the
“Radio Broadcasting Preserva-
tion Act of 1999” last Thursday
night by a margin of 274 to 110,
thanks to heavy Republican sup-

port. However, the bill’s passage.

fell short — by just 13 votes —
of the two-thirds majority needed
to override a presidential veto.
Fifty-one representatives ab-
stained from voting.

“This bill represents a true

compromise,” House Telecom-
munications Subcommittee
Chairman Rep. Billy Tauzin ex-
plained to fellow House mem-
bers as the bill was introduced
for a floor vote, adding that the
FCC has “proceeded full-steam
ahead” with LPFM even after
hearing all the arguments con-
cerning interference. While Rep.
Ed Markey brushed off those
concerned about reception prob-
lems in such things as shower ra-
dios, Rep. Heather Wilson coun-
tered, “We should protect all
types of listeners — including
those who use shower radios.”
An amendment to H.R. 3439

LPFM/See Page 37

Radio Stocks Rehound After

Riding Wall St.

The much-beleaguered stock
market came roaring back early
this week, after another in a se-
ries of wild twists and turns that
have transformed Wall Street
into a financial roller coaster.

At R&R’s Tuesday deadline,
Nasdaq had soared to its second-
largest gain on record, up 254.41
to 3793.57, while the Dow
jumped 184.91 to 10,767.42.
The broad-based rebound re-
flected bargain-hunting for
beaten-down big-name stocks,
particularly high-tech issues such
as Microsoft, Sun Microsystems
and Cisco Systems. The R&R
Composite Index, which fell to
its lowest level since April '99 on
Monday, bounced up 18.35
Tuesday to close at 299.85.

Radio issues leading the way
included McHenry Tichenor Jr.’s
Hispanic Broadcasting, which
soared $12 per share Tuesday

—_—

Roller Coaster

Tichenor Liggins
(14.6%) to close at $94.06 on
heavy trading. Radio One, led by
President/CEO Alfred Liggins,
climbed nearly $5 per share
(10.2%) to close at $53.50.

XM Satellite Radio, which has
experienced significant declines
in recent weeks, rocketed up
$4.875 to close at $24 per share
— still far from its 52-week high

STOCKS/See Page 37

Clear Channel’s KIIS-FM/
Los Angeles received a
record seven nominations for
R&R’s third annual Industry
Achievement Awards. The
CHR/Pop station, in-
cluding individual
staff members,
was nominated
in three na-
tional catego-
ries, including
Station of the
Year (Markets
1-25), General
Manager of the
Year and Market-
ing Director of the
Year. The station was also

category for Station of the
Year, PD of the Year, Music
Director of the Year and Per-
sonality of the Year. Not in-

And The Nominees Are ...

8 KIS tops Industry Achievement Award nominees

nominated in the CHR/Pop.

cluded in the seven was a
nomination for KIIS morning
man Rick Dees in the Syndi-
cated Personality of the Year
category.
R&R’s Industry
_ Achievement
Awards recog-
nize excellence
in the radio
and record in-
dustries. Nom-
inees were
suggested by
R&R readers
last February.
The final ballot
1s included with cop-
ies of this week’s R&R sent
to radio stations, record com-
panies and other eligible sub-
scribers in related industries.
The ballots will be returned
NOMINEES/See Page 37

Williams Now AMFM/
Philly Market EVP

By ApaM JacoBson
R&R RADIO EDITOR
Jjacobson@rronline.com

Robert Williams has been
named Market Exec. VP for
AMFM’s Philadelphia cluster:
WDAS-AM & FM, WIOQ-
FM, WJJZ-FM, WLCE-FM &
WUSL-FM. He most recently
served as Market Manager for
AMFM'’s five-station Hartford
group and before that was VP/
GM of AMFM’s former FM
properties in New Haven, CT.

In Hartford, Paula Messina
rises from Director/Sales to Wil-
liams’ former post.

Williams reports to Eastern
Region Exec. VP John Fullam,
who said, “Throughout his ca-
reer Rob has proven himself a
results-oriented leader, creating a
legacy of success and accom-
plishment at every level. Rob’s
track record in aligning a cluster
of stations to work together and

WILLIAMS/See Page 18

R&R Convention 2000 early-bird registration ends next Friday. Register now at www.rronline.com/conven-
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Universal/Motown
Ups DeLong To SVP/
Crossover Promotion

Universal/Motown Records |

Group has elevated Valerie

DeLong to Sr.
VP/Crossover
Promotion. Based
in Los Angeles.
she reports to Uni-
versal Records
President Monte

| town President/
CEO Kedar Mass-
enburg.

In her new post
Del.ong will over-

Delong

see crossover promotion for Univer- |

sal, Motown. Republic Records and
Cash Money Records. DeLong was

previously VP/Crossover Promotion. |

for Universal Records.

“One look at Valerie’s extraordi-
nary track record, and you’ll under-
stand why we are so thrilled to ex-
pand her duties,” Lipman said. “‘Her
promotion reflects not only our ap-
preciation for all that she has ac-
complished, but our anticipation of
even greater things to come.”

Massenburg added, “Throughout
her remarkable career Valerie has
done an incredible job of combin-
ing her sensibilities as a music ex-
ecutive with tremendous radio
savvy. We are fortunate to have her

DELONG/See Page 37 |

Stegall: EVP/ARR,
Mercury/Nashville

Mercury/Nashville has elevated |

Sr. VP/A&R Keith Stegall to Exec.
VP/A&R. Stegall will not only
continue fo oversee all artist
signings and recordings, he will
also get his own imprint under the
Universal Music Group, for which
he will scout non-Country artists.
Mercury/Nashville President
Luke Lewis commented, “Keith’s
successes as d producer, song-

writer, and artist are testaments to |

his capabilities in the creative
arena. He brings to the label not
only a tremendous range of talent,
but also integrity, passion and pro-
fessionalism. He is most de-
serving of this promotion. I'm
proud to have him as my partner.”’

Stegall joined the label in 1994 as
VP/A&R and was upped to Sr. VP/
A&R in July "97. During his ten-
ure at the label he has been respon-
sible for signing Terri Clark, Mark
Wills and Kim Richey. He’s .pro-
duced albums for Alan Jackson,
George Jones, Sammy Kershaw,
John Anderson and Billy Ray
Cyrus. In addition to Jackson and

Kershaw, Stegall’s songs have I

been recorded by Al Jarreay and
Dr. Hook..

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 80067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

| Lipman and Mo- |

Clive Clicks With Clarks

At Arista Records’ “25 Years Of No.1 Hits” anniversary celebration last
week, Arista President Clive Davis (I) greets Katie & Dick Clark.

By JErREMY SHWEDER
R&R WASHINGTON BUREAU
jshweder@rronline.com

| Breaking up is hard to do, par-
ticularly when millions of dollars
are involved.

| The recent breakup of Clear
Channel Communications and
Interep National Radio Sales has
led to a $56 million lawsuit. Last
week Interep filed the suit in New
York State Supreme Court, naming
Clear Channel and competing .rep
| firm Katz Communications as de-
fendants.

The seesaw case goes back to
1996, when Clear Channel first left
Katz as its national spot ad sales
representative to go to Interep.
Since it left Katz in the middle of
a contract, Clear Channel was li-
able for about $23 million in dam-
| ages to Katz, the lawsuit says.
Clear Channel was able to con-
vince Interep to cover that liability.

Fast-forward three vears, to Clear
Channel’s merger with AMFM in
October *99. Terms of the merger
include Clear Channel owning
AMFM-controlled Katz. In the
middle of the contract with Interep
Clear Channel returns to Katz as a
sales rep, this time as an in-house
partner. But Clear Channel is now
refusing to pay any damages to
Interep, even though their contract
runs until 2005, according to the
lawsuit. Meanwhile, Clear Channel
and Katz are insisting that Interep
continue payments on the $23 mil-
ll lion in damages it assumed from

Clear Channel in 1996.

Katz Files Separate Suit

In an unrelated — but remarkably
similar — lawsuit, Katz is seeking
up to $8 million from Interep,

310-788-1625
310-788-1699
310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

e

Interep Slaps Cl
Katz With $56 Million Lawsuit |
= |

|

moreinfo @ rronline.com
newsroom @rronline.com
jill@rronline.com

hmowry @ rroniine.com
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stemming from the cancellation of
a sales rep contract by Entercom
Communications.

This suit was also filed in New
York State Supreme Court and
names Entercom as the defendant. |
Interep, however, has agreed to
cover all liabilities for Entercom,
much as it did for Clear Channel in
1996.

All things being relative, both
sides agree this is a minor case. The
disagreement centers around com-
puting how much Entercom owes
to Katz for breaking its national
sales rep contract. Entercom can-
celed its agreement with Kaiz late |
last year and signed with Interep.
Katz President Stu Olds said the is- |
sue is basically a clarification of a
minor point in the contract, and |
“not like a real lawsuit, where you
hate people.”

Interep CFO Bill McEntee said ‘
that Interep has a strong case and
that the suit would have “no det- |
rimental effect at all” on Interep.
Interep, which is led by Chairman |
Ralph Guild, has been trading |
near its all-time low of $6.25 per
share, more than 50% below its |
Jan. 24 all-time high of $15 per |
share.

wwwsamericanradiohistory com
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Veteran media consultant and
broadcast executive Richard
Ramirez has joined Traffic.com as
President/CEOQ. Traffic.com pro-

| vides traffic data for the broadcast

industry as well as other commu-
nications platforms.

“Richard is exactly the type of
leader our company requires,” stated
Traffic.com co-founder/interim
President/CEO David Jannetta, who
will become Exec. VP and continue
to serve on the board of directors.
“His ability to rapidly grow organi-
zations corresponds with our na-
tional deployment goals. His exten-
sive skills and contacts in new me-
dia, cable and electronic broadcast

dovetail with Traffic.com’s multi-
channel approach to the delivery of
real-time solutions.”

Prior to joining Traffic.com,
‘Ramirez was a principal with RPR
Media Consultants. He has also
served as Exec. VP/COO of Ethnic-
American Broadcasting Co., VP/
GM of Prime Ticket Networks’ La
Cadena Deportiva and Sr. VP of
Univision Stations Group.

“Traffic.com is poised for expo-
nential growth and is set to domi-
nate this space,” Ramirez added. “It
has a business model that will en-
able it to become the premier player

RAMIREZ/See Page 16

Muniz To Manage Méga’s Boston Trio

Laurindo Muniz has been el-

| evated to GM for Mega Communi-

cations’ Boston cluster: Tropical si-
mulcast WAMG-AM & WLLH-
AM and Spanish AC WBPS-AM.
Muniz will oversee the manage-
ment, sales, programming and fi-
nance operations for the trio.

Muniz most recently handled na-
tional sales for Mega/Boston. He
joined Mega’s Philadelphia opera-
tions three years ago and before
that worked for AMFM.

310-553-4330
202-463-0500
615-244-8822

310-203-8727
310-203-9763
202-463-0432
615-248-6655

“Laurindo brings many years of
experience to our company, and I
know under his leadership Boston
will continue to grow in great
“strides,” said Mega President/CEO
Alfredo Alonso. “We are delighted
with Laurindo’s immediate and ex-
pert command of our remarkably
complex organization.”

Meanwhile, David Collins moves
from Mega’s Philadelphia cluster to
the Boston threesome as Director/
Sales.

WEBSITE:www.rronline.com

kmumaw @rronline.com
mailroom @ rronline.com
rrdc @ rronline.com

Ihelton @ rronline.com,
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Radio Business

Cumulus Gets Positive
Report From Accountants

[J Company restates earnings after previous miscalculations

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jjshweder@ rronline.com

Cumulus Media passed a crucial test last week in its drive to
regain the confidence of investors and analysts. The beleaguered
company received an “unqualified,” or positive, audit opinion from

an independent accounting firm.

The unqualified opinion from
PricewaterhouseCoopers on Cumu-
lus’ earnings report meant that the
accounting firm was confident that
the reported numbers were correct.

Just last month Cumulus replaced
President William Bungeroth after
suddenly reporting that financials
from several quarters in 1999 had
to be restated. The ‘inaccurate re-

porting has led to at least nine class
action suits having been filed
against Cumulus on behalf of its
shareholders.

But last week’s vote of confidence
from the accounting firm and the sub-
sequent restatement of earnings
should buoy the company somewhat.
Analysts were concerned that the

CUMULUS/See Page 8

Clear Channel Spins:
Is The Puzzle Complete?

More than six months after Clear Channel announced that it
needed to spin off more than 100 stations to complete its merger
with AMFM, the divestitures may finally be finished.

WIRA-AM/Ft. Pierce, FL could be
the last piece in the spinoff puzzle. It
was sold Tuesday to Genesis Com-
munications, an Atlanta-based com-
pany that owns five other stations in

Florida, for $200,000.

Clear Channel has made no an-
nouncement about this deal being the
last one required by the DQJ, but re-
cent FCC filings seem to indicate that

WIRA will be the last station to be
sold. Clear Channel, in a recent FCC
document, listed all the stations al-
ready under contract and noted that
WIRA was going to be sold in the
near future. No other stations were
listed.

CLEAR CHANNEL/See Page 8

Superadio Exploring A Sale

As the days of consolidation among radio station owners may
be winding down, the moment for consolidation among radio

networks may have arrived.

Superadio, which calls itself the
largest independent radio network,
has hired the investment bank BT
Alex. Brown to explore a sale of the
company. While Superadio President
Gary Bernstein said that companies
have been inquiring about buying the
network for years, this step marked a
formalization of the process.

Superadio syndicates such programs

as Open House Partv and The Russ
Parr Show. It lists about 40 affiliate
radio stations on its website. Bernstein
said that possible buyers include other
radio networks as well as groups not
currently in the syndication business.

Bemstein said he has no time line
for a sale and will only make a move
“if the price is right. We might as well
see what the market will bear”

It is not uncommon for a company
to publicly explore a sale. AMFM,
then Chancellor Media, did the same
thing last year before pulling out of
the process. It was eventually bought
by Clear Channel.

There has already been some
consolidation within the network
programming business. Last year
Jones Radio bought competitor
Broadcast Programming, and
Westwood One network purchased
Metro Networks.

—Jeremy Shweder

Bloomberg

T BUSINESS
BRIEFS

FCC Will Use Point System To Assign
Noncommercial Stations

he FCC has decided to use a point system when choosing among

competing applications by noncommercial broadcasters. FM and TV
applicants for noncommercial educational channels will be able to file for
stations during certain filing windows. Competing applicants will then be
assigned stations based on a point system. An applicant will receive three
points if it is based locally, two points if it owns no other local stations, two
points if the applicant is part of a network that provides service to schools
and one or two points based on certain technical aspects of the proposed
station. The ruling applies only to applicants for stations on channels re-
served for noncommercial educational use. Commissioners Gloria Tristani
and Haroid Furchtgott-Roth dissented, in part, from the decision.

FCG Flags GCumulus Purchases

he FCC last week flagged two stations being bought by Cumulus Me-

dia. The acquisition of WWFN-FM/Florence, SC would give Cumulus
10 stations in the market, according to BIA — two stations over the FCC’s
eight-station limit. But the FCC sometimes defines markets differently than
BIA, and this could be a case where the commission expands its definition
to allow a deal to go through. In the second deal, the FCC wants a closer
look at Cumulus’ $425,000 purchase of KTEM-AM/Killeen-Temple, TX. The
acquisition would give Cumulus five stations in the market and control of
just over 50% of ad revenue, surpassing FCC thresholds.

LPFM Issue Taking Focus Off EEO

he FCC's plan to license low-power FM stations has taken attention off

the commission’s new EEOQ rules, which were to go into effect this
week. As of Tuesday (4/18) there had been no word from a DC Circuit
Court about an appeal by the NAB to stay the rules. Additionally, the Sec-
ond Circuit Court in New York is expected to rule soon on whether the DC
Circuit Court has jurisdiction in the case or whether the Second Circuit
Court needs to make the ruling. Meanwhile, the FCC is still reviewing a
motion for reconsideration filed by the NAB, and the NAB has also filed a
motion at the U.S. Office of Management and Budget to have the EEO
forms stricken or modified, claiming that they are too burdensome.

Wisconsin Makes Music Piracy A Felony
isconsin has its first felony antipiracy law, with Gov. Tommy
Thompson having signed the bill last week. The RIAA says that
Wisconsin has seen increased music piracy in recent years because the
state had had less stringent laws than others. The new penalties for sound-
recording piracy are up to five years in jail and fines of up to hundreds of
thousands of dollars. Forty-two other states already have felony antipiracy

lafs: Continued on Page 18

R&R Radio Stock Index

This weighted index consists of all publicly traded companies thaf derive
more than 5% of gross revenues front radio advertising.

Change Since
One Year Ago 14160 47100 - OneYear Ago  HT-4/14
Radio Index 300.80 292.21 33857 -286% -13.69%
Dow Industrials l_0,_689.67_ 10,305.77 11,11148 -3.59% -1.25%
S&P 500 1356.85 1356.56  1516.35 -02% -10.54%
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Of course you have and so has every listener you've ever
targeted. Clark Howard is consumer champion to millions of
people across the country because no one wants to make
a mistake with their cash. The Clark Howard Show.

It's not radio you listen to. It's radio you use.

Because you have no money to lose.

+JONES WADIO NETWORK™
A Jones lm-'rwl'maM‘or‘r_g Cumpanz'

Paul Douglas, Cox Radio Syndication 404-962-2078 / Am Boiton, Jones Radio Network 202-546-7940
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| "] like pleasure spiked with
pain, music is my aeroplane”

> Tepes
- Red Hot Chili Peppers :

"R-E-S-P-E-C-T
find out what it means to me”
- Aretha Franklin

“Bawitdaba da bang a dang

diggy diggy diggy said the

boogie said up jump the boogie”
- Kid Rock

“You can’t always get what you
want, but if you try sometimes

you get what you need”
- Rolling Stones

. "You've got to promise not to
stop when 1 say when”
- Foo Fighters

AOR

> > >

Supersiars
of R&B |

Classi; R&B

. Different Frequencies. One Network.

A
U/

(g

WESTWOOD ONE),

FoOR THE BesT LivE CONCERT PROGRAMS C

ALL 888.WESTWOOD
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Radio Buslness

DEAL OF THE WEEK | 2000 DEALS TO DATE

. Doliars To Date: $1,325,892,175
(Last Year: $1,237,379,745.38)
o KGXL-AM/Torrance " Dollars This Week: ~ $44,450,250
(Los Angeles), CA (Last Year: $8,860,000)
| $30 million Stations Traded This Year: 445
§ (Last Year: 388)
: Stations Traded This Week: 18
e - - (st VEReiie).
TRANSACTIONS

Chagal Re-Enters L.A. With Expanded-Band Buy

1 Pays $30 million for Mt. Wilson FM Broadcasters’ KGXL-AM

Mega acqu:res secand DC-area FM

TERMS: Asset sale for cash
BUYER: Golden Pegasus Financial

- Services, headed by President
lf_GXLAAMIITOI‘rance Nelson Gomez. Phone: (209) 883-
( os Ange es) 8760

PRICE: $30 million

TERMS: Asset sale for cash
BUYER: Chagal Communications,
headed by President Jack Siegal. No
phone listed.

SELLER: Mt. Wilson FM Broad-
casters, headed by President Saul
Levine. Phone: (310) 478-5540
FREQUENCY: 1650 kHz

POWER: 10kw day/930 watts night
FORMAT JaZZ

SELLER: Hispanic Media Group,
f headed by President Amancio
Suarez Sr. Phone: (305) 469-1449
FREQUENCY: 970 kHz

POWER: 1kw day/5kw night
FORMAT Reglonal Mexncan

WEBX-FMfruscoIa
(Champaign-Urbana)
PRICE: $500,000
TERMS: Asset sale for cash
BUYER: AAA Entertainment,
| headed by President Peter Ottmar.
Phone: (401) 726-1550
SELLER: Magnitude of Tuscola,
headed by President Rich Heise. ‘

WJBY-AM/Rainbow City
(Gadsden)

PRICE: $250,000

TERMS: Stock transfer agreement
BUYER: Donnie Thomas. Phone:
(205y625-4191

SELLER: Gadsden Broadcasting,
headed by PresidentHinton Mitch-
em. Phone: (256) 442-1222
FREQUENCY: 930 kHz

POWER: 5kw day/500 watts night
FORMAT: Religious

Phone: (217) 355-2694
FREQUENCY: 93.5 MHz
POWER: 6kw at 308 feet
FORMAT: Adult Alternative
BROKER: Star Media

e

KHBT-FM/HumboIdt '
PRICE: $500,000 .

1'-:”’“

KAFY-AM '& AMCP/
Bakersfield
PRICE: $825,000

TERMS: Asset sale for cash
BUYER: Waitt Radio, headed by
| Chairman/Director NormanWaitt. it |

Phone: (417) 862-3990 |

owns 36 other stations. Phone: (402)
330-2520

SELLER: Signature Communica-
tions, headed by President Frank
Hayer. No phone listed.
FREQUENCY: 97.7 MHz

POWER: 6kw at 275 feet

FORMAT: AC

KMSR FM/Sauk Centre
(St. Cloud)

PRICE: $200,000

TERMS: Asset sale for cash
BUYER: Main Street Broadcasting;
headed by President/Director John
Linder. Phone: (507) 345-4537
SELLER: Branstock Communica- |
tions, headed by President Stephen
Nester. Phone: (320) 634-5358
FREQUENCY: 94.3 MHz

POWER: 3kw at 286 feet

FORMAT: AC

BROKER: Johnson Communica-
tions Inc.

KBFL-FM/Buffalo

PRICE: $550,000

TERMS: Asset sale for cash
BUYER: Meyer-Baldridge Inc.,
headed by President Kenneth
Meyers. It owns three other stations.

' BUYER: Petracom Media, headed

oSG RS s

§ TRANSACTIONS AT A GLANCE §

* WJBY-AM/Rainbow City (Gadsden), AL $250,000

¢ KAFY-AM & AM CP/Bakersfield $825,000

* WEBX-FM/Tuscola (Champaign-Urbana), IL $500,000
o KHBT-FM/Humboldt, IA $500,000

» KMSR-FM/Sauk Centre (St. Cloud), MN $200,000

& KBFL-FM/Buffalo, MO $550,000

e KBTN-AM & FM/Neosho (Joplin), MO $1.3 million

* WWFN-FM/Lake City (Florence), SC $850,000

e KLVT-AM & FM/Levelland,TX $350,250

e KTEM-AM/Temple (Killeen), TX $425,000

o WKCW-AM/Warrenton,VA $450,000

* WPLC-FM/Warrenton, VA (Washington, DC) $5.25 million
¢ KARI-AM & AM CP/Blaine, WA $3 million

SELLER: KBFL Radio Inc., headed
by President Galen Gilbert. Phone:
(417)678-1385

FREQUENCY: 99.9 MHz ‘
POWER: 4.1kw at 328 feet ' m
FORMAT: Oldies/Sports

(919) 839-0300
FREQUENCY: 100.1 MHz
POWER: 3.3kw at 433 feet
FORMAT Oldles

KLVT AM & FM/ N
Levelland

PRICE: $350,250

TERMS: Asset sale for cash
BUYER: Paul Beane. Phone: (806}
749-1058

SELLER: James Peeler. Phone:
(806) 363-1005

FREQUENCY: 1230 kHz; 105.5 MHz
POWER: 1kw day/1kw night; 6kw at
300 feet

FORMAT: Country; Country

KBTN-AM & FM/Neosho ;
(Joplin) \
PRICE: $1.3 million |
TERMS: Asset sale for cash

by President Henry Ash. No phone
listed.

SELLER: KBTN Inc., headed by
President Dave Winegardner.
Phone: (417) 451-1420
FREQUENCY: 1420 kHz; 99.7 MHz

| POWER: tkw day/500 watts night; |

4.2 kw at 394 feet

FORMAT: Country; Country KTEM-AM/TempIe
BROKER: Star Media f (KiIIeen)

| | PRICE: $425,000

— TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting,
headed by Executive Chairman Rich-
ard Weening. It owns 316 stations,
including four in the market. Phone:
(414) 615-2800

SELLER: Bell Broadcasting,
headed by President Richard Parker.
Phone: (254) 771-1400
FREQUENCY: 1400 kHz

WWEFN- FM/Lake Clty
(Florence)

PRICE: $850,000

TERMS: Asset sale for cash |
BUYER: Cumulus Broadcasting,
headed by Executive Chairman Ri-
chard Weening. it owns 316 other
stations, including nine in the market.
Phone: (414) 615-2800

SELLER: William Rollins, Phone: |

Continued on Page 8

\@uf NEW C}laTlCe [0 Le a L_GI’O.

In your cluster, there’s one lousy FM station. You can turn it to gold. Show your
owner the profits of the 24/7 FM Talk format from Sabo Media. You get all the
ammunition. You be the hero. We invented targeted FM talk and have ten years of
success in all size markets. Don’t guess at this. Go with proven success.

Call us for a confidential strategic plan.

212-803-3005

Tatgeled 47 W\ talk]

+ SABO MEDIA —
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The on-air digital solutior

SAM is the first and only digital automation
system powered by Selector.

P Built-in tools for Live Assist, Satellite
and Full Automation

B Plays compressed and linear audio files
on standard wave cards

® SAM can even automate multiple
stations from onz computer

Selector AutoMation for every station

starting at $1 ,499*

Buyout software ce applies to all market sizes. 24/7 Certified Tech
WWW.rcsworks.com St 2 . RCS ca

sam@rcsworks.com configure customer-supplied ha-dware f r ply
in USA (914)428-4600 ext.444 Hardware specs ¢n request: e-ma SAM@ csworks,com
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Radio Business

7y Sam

EARNINGS

1999.

NBG Radio’s Revenues Rise;
RealNetworks Beats The Street

8 New York Times, Tribune’s broadcast divisions improve

N BG Radio Network Inc. (OTCBB: NSBD) saw its revenues increase 768% in the first quarter, jumping frgm just
over $220,000 in the first quarter of 1999 to revenues of more than $1.9 million in the first quarter of 2000. The
radio syndicator said that the revenue growth was a direct result of its internal development and aoqdisition of new
long-form programming. Net income for NBG jumped 157% to about $852,000 In the first quarter. Aiso, operating
income before depreciation and amortization jumped 341%.

R eaiNetworks Inc. (Nasdaq: RNWK) reported a first-quarter profit of $8.75 million, or 5 cents per share, compared
to a loss of $526,000 last year, or break-even. Analysts polled by First Calfl had predicted that RealNetworks
would earn 4 cents this quarter. Net revenues for the quarter were $53.5 million, up 120% from the first quarter of

T ribune Co. (NYSE: TRB), which owns four radio Stations, had radio revenues hit $12.9 million in the first quarter of
2000, up 16% from $11.2 million last year. The entire broadcast division had a revenue increase of 18%.
Companywide, Tribune matched analysts’ expectations, earning 32 cents a share, or $85.6 million, in the first quarter,
compared to 27 cents per share, or $72.8 million, a year earlier. Total revenue for the publishing and entertainment
company hit $782 million, up 9% from the same period in 1999.

M oney from political advertising drove the New YorkTimes Co.'s (NYSE: NYT) broadcast division revenue up to
$34.4 million in the first quarter of 2000, compared to $33.1 million last year. Companywide, the publishing
company had revenues rise 14% to $843 million in the quarter. Earnings per share hit a record 47 cents, up 38% from
last year's 34 cents per share. Analysts polied by First Call had predicted 43 cents. The New York Times broadcast
division has eight TV stations and two radio stations.

Transactions
Continued from Page 6

POWER: 1kw

FORMAT: News/Talk
BROKER: Media Services Group
I'. . = —— —

| Virginia |

WKCW-AM/Warrenton

PRICE: $450,000

TERMS: Asset sale for cash
BUYER: Multicultural Broadcast-
ing, headed by President Arthur Liu.
It owns 23 other stations. Phone:
(212) 966-1059

SELLER: Radio Broadcast Com-
munications, headed by President
William Parris. Phone: (301) 424-
9292

FREQUENCY: 1420 kHz

POWER: 5kw

FORMAT: Country Oldies

WPLC-FM/Warrenton
(Washington, DC)

PRICE: $5.25 miillion

TERMS: Asset sale for cash
BUYER: Mega Communications,
headed by President Alfredo
Alonso. It owns 20 other stations, in-
cluding WBZS-AM, WINX-AM &
WKDL-AM/Washington, DC and

|

WMJS-FM/Prince Frederick, MD.
Phone: (301) 588-6200

SELLER: First Virginia Communi-
cations Inc., headed by President
Sydney Abel. Phone: (703) 369-1080
FREQUENCY: 94.3 MHz

POWER: 2kw at 574 feet
FORMAT: Hot AC

BROKER: Media Services Group

7
s S : ’ .-.,_::f;;;‘._.f:]
KARI-AM & AM CP/
Blaine
PRICE: $3 million
TERMS: Asset sale for cash
BUYER: Multicultural Radio Broad-
casting Inc., headed by President
Arthur Liu. It owns 23 other stations.
Phone: (212) 966-1059
SELLER: Birch Bay Broadcasting
Co., headed by President George
Wilson. Phone: (360) 734-4221
FREQUENCY: 550 kHz; 1600 kHz
POWER: Skw day/2.5kw night; N/A
FORMAT: Religious; N/A
BROKER: William Schutz Jr.

|
Clarification: Snowen & Associ- |
ates acted as the broker for the
WMIW-FM/North Myrtle Beach,
SC transaction that appeared in the

L4/14 issue of R&R.

“

Cumulus
Continued from Page 4
company could have continued to
flounder if it received a “qualified”
opinion from accountants. Even bet-
ter for Cumulus, the restated num-
bers showed that the company had
better earnings than previously re-
ported. Some analysts told R&R that
there had been concern that the num-
bers would be restated lower.
In the end Cumulus reported that

net loss in 1999 was actually 5 cents
per share iess than previously re-
ported, meaning that the company had
a total net loss for the year of $1.50
per share. The adjustment reflects a
$7.173 million tax benefit that came
from the elimination of deferred tax
valuation allowances. Overall, Cumu-
lus had a decrease in 1999 net loss of
$1.157 million, the company said.
For 1998 Cumulus’ restated numbers
show that the company had a decrease

in net loss of $5.687 million, or 36
cents per share, meaning that total net
loss for 1998 was $1.34 per share.
Despite the restated financials,
Cumulus executives and Wall Street
analysts agreed that the changes
were minimal and will have little
effect on the company’s operations.
*“These changes have no impact on
the principal financial metrics we
use to measure the performance of
the company,” said Executive Chair-

man Richard Weening.

The changes “mean zero” in terms
of analysts’ evaluation of the com-
pany, one analyst told R&R.

Weening, Dickey
Got 1% Raise

While many CEOs of radio groups
were getting double-digit raises in
1999, Cumulus’ top executives re-
ceived only a slight raise from 1998.
Weening and Cumulus President/

Exec. VP Lew Dickey each pulied in
$303,750 in 1999 and $300,000 the
year before. Neither executive re-
ceived a bonus in either year, but
Weening and Dickey were each given
530,000 Cumulus stock options last
year at an exercise price of $27.88.

Departed President Bungeroth
made more than both men in 1999.
Bungeroth had a 1999 salary of
$350,000 and received a bonus that
year worth $100,000.

Clear Channel
Continued from Page 4

If WIRA was the last station, it
was one of the smallest to be spun
off. While purchase prices stilt aren’t
available for every deal, it is esti-

mated that Clear Channel raised more
than $4.3 billion from all the divesti-
tures. According to R&R'’s count, the
company sold 113 stations to 21 dif-
ferent buyers. Clear Channel also re-
ceived 19 stations in swaps as parts
of deals with Regent Communica-

tions, Cumulus Media and Barns-
table Broadcasting.

If this is the final deal for Clear
Channel, the spinoffs would have to
be considered a great success. The
company, despite some early fears
caused by delays, met everyone's

expectations. It surpassed the cru-
cial $4 billion mark and, in many
cases, sold its properties to noncom-
petitors.

Other winners in the process in-
cluded Infinity, which bought 18 sta-
tions, including several in major mar-

kets; Cox Radio; Hispanic Broadcast-
ing; and Salem Communications.
Minority broadcasters also fared well,
landing a significant chunk of the
Clear Channel assets.

— Jeremy Shweder
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KQBZ-FM
Seattle

show

Already Cleared on

Over 20 Markets including:
WKRK-FM - Detroit « KYNG-FM Dallas
KQBZ-FM Seattle < KSTE Sacramento
KOTK Portland « WINZ Miami

KNUU Las Vegas + KALL Salt Lake City

Monday - Friday Noon -3p EST

Listen 24/ 7 on www.fisherentertainment.com
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FISHER
ENTERTAINMENT

831-420-1400
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“And I-I-I-will always love you-u-u-u.”

N b ) : A
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And no one offers you the range and quality of music that we do.

BMI operates as a non-profit-making organization of songwriters, composers
and music publishers that licenses songs for public performance.

“I Will Always Love You™ Writer: Dolly Parton. Publisher: Velvet Apple Music. “Nowhere To Run” by Brian Holland, Lamont Dozier, and Edward Holland Jr. €1965 Renewed. 1993 Jobete
Music Co., Inc. All rights controlled and administered by EMI Blackwood Music Inc. (BMI) on behalf of Stone Agate Music (A Division of Jobete Music Co., Inc.)
All rights reserved. International copyright secured. Used by permission.

www.americanradiohistorv.com

For the power of music®
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® Marketing Director of the Year Nominees, Page_i4-

* The Road to Success, Page 14

management « marketing

LET ME INTRODUCE MYSELF

B Radio has always been my passion

&: Pam Baker : For as long as I can remem-

Sales & Marketing Editor ~ ber, radio has fascinated me.
pambaker@rroniine.com T was a rock ‘n’ roll chick, and
I listened religiously to my favorite DJs to find
out the latest music news. I believed everything

* Radio groups as well
as individual radio stations
are creating nontraditional
revenue departments that
find, create and develop
sales opportunities with retailers, manufacturers
and events promoters.

e Marketing budgets are shrinking. Why?
Because reducing the marketing budget makes the
bottom line look better. In most cases the money

~ “Don’t worry about people stealing an idea. If it's original,

you will have to ram it down their throats.”
— Howard Aiken

ALES TIP
JEUWEIWEEK

JOHN DAVISON

Director/Sales, ABC Radio
San Francisco

KGO-AM, KMKY-AM & KSFO-FM

The words “value-added” are no longer

they saidand considered them the fuckiest peopie
in the world to be hanging out with Zeppelin
backstage or with Van Halen in the recording stu-
dio. In times of joy or despair, the radio waé my
friend.

When I realized that someone would actually be
willing to pay me to work at a radio station, I jumped
at the chance. I broke the news to my parents that I

spent on marketing the station must be offset by
additional sales revenue — more proof that nonspot
revenue is key to the success of a radio station.

THE BOTTOM LINE

So, returning to the question of a marketing
director’s role, the bottom line is: to help the radio
station make money! In addition to basic marketing
responsibilities, a marketing director should bring

wasn’t going into dentistry — and
moved quickly out of their house.
My passion was radio, and
through the years I've been a radio
producer and writer, worked in
affiliate relations and been a market-
ing director. I've worked at some of
the country’s greatest radio stations,
including such legendary Los Ange-
les stations as Top 40 KH]J, top-rated
AC KOST, KLOS in its AOR days
and News KFWB. I also ran the
syndication company for the Mark &
Brian Morning Show, and along the

together the programming and
sales departments by creating
promotional sponsorship opportu-
nities without losing the integrity
and image of the radio station.
Without exception, the marketing
director should be a vital part of a
radio station’s sales success.
Marketing / promotions depart-
ments should keep track of — and
get credit for — their participation
in generating revenue for -the
station. And the corporate office
should be made aware of those

way I also spent four years in
marketing and promotions at “The Happiest Place
on Earth,” Disneyland.

A MARKETING DIRECTOR’S ROLE

Last year I questioned the future of my career as a
marketing director when a top executive with my
company jokingly said, “I couldn’t imagine why an
all-News station would need a marketing director.”
Although the executive was genuinely giving me a
compliment by acknowledging my efforts and
revenue-generating promotions, it still stung. The
message was clear: The position of “Marketing
Director” was not perceived as a crucial element of
the radio station by the corporate office. Even though
I worked for a very supportive GM who rewarded
my efforts both financially and with recognition,
“corporate” had a different impression of marketing
directors. Whose fault was that? But the real question
is, What role should a marketing director play in
today’s radio world?

In order to answer that question fairly, let’s first
look at some facts:

* Budgets are bigger than ever — just ask your
GM about EBITDA. Even if a radio station sells every
spot, it still might not make its budget! That is why
finding nonspot revenue opportunities is impera-
tive. (By the way, EBITDA is the new buzzword. It
stands for Earnings Before Interest, Taxes, Deprecia-
tion and Amortization.)

* Mergers are creating one-stop shopping for
advertisers. With multistations in multimarkets,
radio groups now have the advantage of selling
advertising, promotions, their websites and their
events in a variety of ways. This is particularly
attractive to national advertisers and agencies,
especially the dot-coms.

achievements. Please don’t imme-
diately dismiss this idea and think I've lost my
mind. Believe me, this is the future. Give me a
chance, and I'll show you how easy it is to become a
money-generating marketing machine.

The ultimate goal of the redesigned Manage-
ment, Marketing & Sales section of R&R is to
encourage discussions and the exchange of ideas
among all departments of a radio station. Just think,
not only can these opportunities benefit your
station’s ratings, they can generate more revenue.
Each week R&R will be giving you ideas, sugges-
tions and even workshops to help your station with
everything from creating entitlement packages to
producing a station CD, buying billboards on a
budget and launching a website.

Joining R&R as the Sales & Marketing Editor is
an awesome opportunity. I greatly thank Pub-
lisher/CEO Erica Farber and Editor-In-Chief Ron
Rodrigues for offering me the challenge of making
the Management, Marketing & Sales section a
valuable tool for every radio station in the country.

GM SPOTLIGHT

R&R is proud to introduce the new GM Spotlight,
where you nominate the top radio executives from
around the country! Nominate your favorite General
Manager by e-mailing your nomination to pambaker
@ rronline.com. All nominations will be kept confiden-
tial.

Nominated GMs will be contacted before the final
selection and asked to fill out a questionnaire and
supply a current photo for our files. In each week's
issue R&R will announce that week’s honoree —
and the winning GMs won’t be notified in advance!

www.americanradiohistorv.com

spoken or written at ABC Radio/San
Francisco. Unfortunately, the industry has allowed them
to become synonymous with “What else can I get for free?”

We now form partnerships with the clients who choose
to buy into certain available marketing/promotion or web
packages to help fulfill their objectives. Because these pack-
ages are valued, they Juwe value. Many advertisers are, in
fact, drawn to us by this approach when it is presented
upfront. Some who have said they have “no budget for this”
have gladly found the money by airing slightly fewer on-air
announcements to help pay for and take advantage of these
opportunities. In that way we have been able to save on-air
inventory while driving nonspot revenue.

We've found that this new approach in positioning, as
simple as it seems, has generated significant incremental
nonspot revenue. It has also resulted in a much more posi-
tive and valuable experience for our advertisers.

PORTLAND LAUNCHES
RADIO CREATIVE AWARDS

The winners of the inaugural Radio Creative Awards were
announced on March 30 before 500-plus members of the
Portland advertising community at the annual “Radio Day”
luncheon. The event is sponsored by the Portland Area Radio
Council and the Portland Advertising Federations.

PARC developed the Radio Creative Awards to recognize the
exceptional radio creative that is often overlooked by traditional
advertising competitions. The contest features four categories:
Humor, Music-Sound Design, Station-Produced and a “What The
Heck, We Just Like It Category.” One winner from each category
was selected and awarded a $1,000 cash prize. From among 18
entries in the Station-Produced category, Creative Services
Director John Hugill of Entercom’s KKSN-AM was awarded top
honors for “971 Area Code,” a catchy spot reminding listeners
about a new area code.

PORTLAND GETS CREATIVE

KKSN-AM/Portland Creative Services Director John Hugill holds the
trophy he earned for creating the winning station-produced radio
spot at the first annual Radio Creative Awards, sponsored by the
Portland Area Radio Council. Seen here are (I-r) KGON GSM Mark
Durkin, Entercom’s Gary Bloxom, Hugill and Entercom Market Manager
Jack Hutchison.
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"What Is And What Should Never Be"

R&R #5 !
Album Network #7 - HHKBI‘ com
FMQB #5 a-m_elca'sd\ucefo:rustmc!s
Most Added at R& R 3 weeks inarow

gdﬂ Most Reguested at Albur%etwerk : EMQB

The new single "Ten Years Gone"

mus'cma ker-com ships to radio May 10

is America's choice for custom
CDs and exclusive downloads.

We offer music levers the opportunity to create their

own CDs by selecting from our library of songs in a wide
vanety of musiczl genres. Musicmaker.com also offers
consumers over 100,000 licensed songs for download.
Through strategic partnerships and corporate promotions.
musicmaker.com provides clients with unique

Internet music p-ograms.

For more info: sromo@musicmaker.com o
http-/musicmaker.com/signup
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Homnoring the country’s exceptional GMs

For the debut of the GM Spotlight, R&R
has chosen Lee Davis of WFAN-AM/New
York as our first distinguished honoree.
In 1999 WFAN was the highest-billing
radio station in the country with an
astonishing $60.8 million in revenue.

Congratulations!

I decided to enter the world of
broadcasting because:

“I liked music but couldn’t — and still
can’t — sing or play an instrument. So I
figured working in radio would get me

involved in the business.”

First job in broadcasting:

“Interning for Imus and the Imus in the
Morning show at WNBC.”

Career highlights:

“Getting my first sales job at WNBC, my
first order, being named Sales Manager at

WFAN and, of course, being named GM at
WFAN.”

The most challenging aspect
of being a GM:

“Staying out of the occasional battles
between programming and 3sales and
letting them try to work things out, which
they usually do. When I have to get
involved and make a decision, there’s

always one side that’s unhappy. But

“I liked music but couldnt —
and still can’t — sing or play
an instrument.”

e — - =:

G WFAN

fortunately, they usually work things out
in the way that’s best for the station.

My most unforgettable moment at a
radio station:

“The day I was given the GM job at
WFAN.”
I'm most proud of:

“The $25 million WFAN has raised inits 11
radiothons since 1990. All of the money

.a _..

M‘?

has gone to the C.J. Foundation for SIDS,
the Tomorrow’s Children Fund and the
Imus Ranch. That's right — $25 million!”
The best words of advice I've ever
received were:

“On his last day at WFAN before be-
coming CEO of Westwood One, Joel
Hollander told me to be sure as GM to
sign every order — not to second-guess
the Sales Manager, but as a way to always
keep my finger on the pulse of the
station’s business. When I was the Sales
Manager for Joel, it made me crazy when
he did that, but now I understand why he
did it.”

You’d be surprised to know that:
“There was a Boy Lee before Boy Gary on
The Howard Stern Show at WNBC, and that

was me.”

Nominate your favorite GM via e-mail to pambaker@rronline.com:

"We've established an E-Mail army-
We plan to do stealth contesting and
newsletters from the jocks."

» Mike Kramer-Promotions Department-WAAF Boston ¢

CMadd CDLrecTor

RADIO’'S E-MARKETING SOLUTION

e FROM RDG

o__

Workmg now for WAAF and many other stations. E-Mail Dlrector from RDG - Ready to get it?

wwWweamericanradiohistorv.com
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If time is money, what
could you get for an extra

e

radio commercial every
ten minutes’

i&ﬂ'ré in the radio business to
- make money (and who isn’t)
: you need

““Cash’

Through an exclusive time-
shifting process, Cash creates
additional broadcast time to
sell. It does it in real time, right
on the air. It does it without
reducing program content. It
does it without affecting pitch
or creating a ‘“‘chipmunk effect,”’
It does it in stereo or mono. It
does it in variable amounts,
adding from zero to five
minutes, within two minutes to
two hours.

Cash, from Prime Image - you
don’t need one unless you want
to make some.

ime
age

o =

- Prm

- - The Digital Video People

662 Giguere Court #C, San Jose, CA 95133 « Tel (408)867-6519 Fax (408) 926-7294 Service (408)926-5177
Primeimagein@earthlink.net * www.primeimageinc.com
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R&R INDUSTRY AGHIEVEMENT AWARDS:
CONGRATULATE THIS YEAR'S MARKETING NOMINEES

M Industry’s outstanding marketeers enjoy
well-deserved recognition

With R&R Convention 2000 just eight weeks away, it's time to announce the R&R Industry Achieve-
ment Awards nominees for Marketing Director of the Year. These awards were created to honor
those individuals whose contributions display an unparalleled level of accomplishment, hard
work, creativity, dedication and passion for their stations. So let us introduce you to this year’s
nominees,

Teresa Beyer 7 Von Freeman Sue Muzzin

VP/Creative Marketing VP/Marketing Director/Marketing

AMFM/New York Clear Channel/Los Angeles KGO-AM/San Francisco

“'

John O’Brien Marie Tolson-Perry Paul Williams
Promotion Director Marketing & Promotion Director Promotion Director

KISW-FM/Seattle WDAS-FM/Philadelphia KPLX-FM/Dallas

R&R invites you to visit the nominees’ stations’ websites to become better acquainted with the sta-
tions and their promotions and community events. Look for your ballot, mailed to eligible voters
with this week’s R&R, and submit it by the May 11 deadline. The winner will be announced at R&R
Convention 2000, June 14-17 at the Century Plaza Hotel in Los Angeles. Congratulations to all our
nominees!

SMALL WINEMAKER, BIG PROFITS

F Today I'll tell you about a successful little winery,
By Dick Kazan . yeres Estates, CA-based Castle Rock. Why is

" this company relevant to you? Because of how
efficiently it is operated and its ability to land large accounts. The company
employs only President Greg Popovich, his wife, his mother, an assistant and
winemaker August Briggs, yet last year it had $1.5 million in sales, and it
projects $3 million this year. Your company is under enormous pressure to
increase its profitability, so creatively cutting expenses directly affects your

bottom line, as do the saies you ciose.

Greg says, “Many people start wineries out
Rl S ImVYBR R of cqo more than good business sense,
LB W R hecause they think of it as an art form or a
S U E C |SM=1=F olamorous lifestyle rather than a very

. " mewe competitive business. You're competing

against a thousand other California wineries as well as

wineries from other states and imports. My business is pretty simple in that [
strive to keep my overhead as low as possibie. | lease space at a winery in Napa
Valley, outsource most of my administrative work, such as accounting, and pay
my winemaker on a per-case basis.”

Greg's key accounts include such upscale restaurants as Spago and such
grocers as Trader Joe's, under the Hidden Valley label, and Safeway Stores in
Northern California, under the Castle Rock brand. How did he land such major
accounts? “Persistence,” Greg responds. “With Trader Joe's, it took me five
years of monthly meetings and over 300 different wine samples. After being
rejected for five years, a new buyer, whom we had dealt with in the past, became
head of the wine division, and he was confident that August and | could meet
their standards. The lesson 1 learned is that you have to take rejection gracefully
and keep chipping away.

“At the same time we landed Trader Joe’s, we landed the Safeway Store chain
in Northern California, which has over 360 stores. I'd called on Safeway several
times in the last five years without success. Then | hired a broker who had a
close relationship with them, and she convinced them to do business with us. In
this case, the lesson was to have enough confidence in others to delegate
responsibility.”

What other advice does Popovich offer? “Persistence, focus and having
confidence in yourself and your product are essential. In addition, it's important
sometimes to sit still. When living out of a suitcase, | don’t manage the company
effectively. So I've learned to utilize phones, fax and e-mail to accomplish many
things | used to do on the road. Ask yourself, ‘For what | spent on travel last
year, did my company reap the proportional benefit, or could | have invested my
time and money more wisely?"”

He adds, “You work extraordinarily long hours, so if you want to be
successful, you must love what you do. You also need balance in your life. | find
it important to spend time with my family and friends, maintain my exercise
regimen and read to relax. Don’t let your health or your personali Jife suffer.

“Finally, there's a lesson my father taught me: If you do the right thing by
others and you're honest, you may not see immediate benefit, but'in the-long
run you'li become successful in all aspects of your life.”

Dick Kazan is a successfut entrepreneur who founded one of the largest compufer
leasing corporations in the United States. He created and hosts The Road to
Success, the first radio talk show to offer on-air business consulting to business
owners and employees. E-mail your comments or questions to him at
rkazan@ix.netcom.com.

X Career Opportunities

CUMULUS

www.cumulusmedia.com

and format preferences to: Cumulus Career

At Cumulus Broadcasting, we create powerful clusters of strong radio brands
featuring local personalities, high-profile promotions, and heavy community involvement.
Our rapid growth has created a number of opportunities for Operations Managers
with multi-format experience; disciplined Program Directors with strong people skills;
and On-Air Talent who understand the importance of being local.

If these values match yours, please send a resume including your geographical

Atlanta, GA 30305. No phone calls please. EOE.

Opportunities, 3060 Peachtree Road N'W,

www americanradiohistoryvy:com
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The following artists have gone out of their way
to keep Musicians’ Assistance Program alive.
We thank them for their generosity.

Herb Alpert, Mary J. Blige, Michael Brecker, Meredith Brooks,
Jeff Buckley, Chuck D, Peter Case, Eric Clapton, Natalie Cole,
Buddy Collette, David Crosby, The Dixie Chicks, John Doe, Double
Trouble, Steve Earle, Everclear, Perry Farrell, Bob Forrest,
Emmylou Harris, Lauryn Hill, Dr. John, Quincy Jones, Kiss, Gary
LeMel, Long Beach Dub All Stars, Courtney Love, The Manhattan
Transfer, Branford Marsalis, Sarah McLachlan, Lorrie Morgan,
Chuck Negron, Ivan Neville, No Doubt, Bonnie Raitt, Sue Raney,
Kenny Rankin, Red Hot Chili Peppers, Santana, Scatman John,
Jack Sheldon, Stone Temple Pilots, Jimmie Vaughan, Eddie Vedder,
Mike Watt, Paul Williams, Victoria Williams.

MAP saves lives. MAP needs your help.

musictans’ assistance fprogram

Alcohol and drug treatment for the music industy.

888-MAP-MAP1 www.map2000.org

Thank you R&R for donating this space
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- Ne wsbreakers

McKav Made Pn At ‘

WFSJ/Jacksonville

WKCI/New Haven, CT APD/
MD Brent McKay has been l
named PD for Clear Channel’s co-
owned CHR/Pop WFSJ/Jackson-
ville. McKay’s last day at WKCI is
set for April 25, and he will join
WES]J the first week of May.

“You couldn’t ask for a better |
opportunity with a better company,”
McKay told R&R. “This is a start-
up with no negative baggage, so
there is just upside for the station.
Clear Channel is providing all of
the necessary resources, including
the depth of talent in this company,
to make this a great CHR radio sta-
tion, and that’s exactly what we in-
tend to do.”

During his radio career, McKay
has been an AE, Asst. PD, MD,
nighttimer, middayer, afternoon
driver and Production Director dur-
ing stints at WILI-FM/Willimantic,
CT and WQGN/New London, CT.

Baker

Continued from Page 1

Director/Synergy and Director/Af-
filiate Relations for The Mark &
Brian Show.

Baker served as Division Market-
ing Representative at Disneyland
for the Southern California region,
working with television, radio, re-
tail and print partners. She also was
Marketing Director and morning
show producer at KOST/Los Ange-
les and spent five years at Transtar
Radio Networks as Director/Special
Programming, producing Super
Gold and other oldies programs.

“R&R is incredibly lucky to have
recruited someone with Pam’s un-
matched credentials,” remarked
R&R Editor-In-Chief Ron Rod-
rigues. “Pam will add an insider’s
perspective to R&R’s Management,
Marketing & Sales section. She will
be able to assess and write about
marketing concepts that are in actual
use by today’s leading broadcast
groups in markets large and small.
Her expertise will become a valued

Just a few days before releasing “Bent,” the first single from their new
album, mad season, to a record number of stations, Melisma/Lava/At-
lantic’s matchbox twenty previewed the CD for the radio, retail and me-
dia communities. Pictured at the Santa Ynez, CA event are (I-r) band
manager Michael Lippman, KIIS-FM/L.A. PD Dan Kieley, Marisol Tho-
mas, Atlantic EVP Andrea Ganis, matchbox twenty's Rob Thomas,
KYSR/L.A. PD Angela Perelli, KROQ/L.A. VP/Programming Kevin
Weatherly and Atlantic SVP/Promotion Danny Buch.

e

TVT Promo Ups Jay, Perrone & Feldman

TVT Records has promoted Directors/National Radio Promotion Gary
Jay and John Perrone to Sr. Directors/National Alternative & Adult Al-
ternative Promotion, and Director/College Radio Promotion Anya
Feldman to Director/Rock Promotion. All three are based in New York.

“The promotions of Gary, John and Anya convey our appreciation of
their commitment to the artists and the formats they are responsible for,”
TVT Sr. VP/Promotion Marc Benesch said. “It is these types of individu-
als and their passion for music that allow us to have the utmost confi-
dence in breaking and developing our upcoming priority projects, includ- |
ing new records from Render, Ignite and Magnified.”

Jay began his career at AIM Marketing and has been with TVT since
1995. Perrone joined TVT in 1994 and previously worked in promotion
at Caroline Records and Chameleon Records. Feldman began her career
at AIM, where she was Director/Loud Rock Promotions, then joined TVT |
in 1996.

EXECUTIVE ACTION

Gomez Goes One-On-One As VP/Marketing

O ne-On-One Sports has tapped Alex Gomez as VP/Marketing. He
joins the company from Foot Locker Worldwide, where he served as
Director/Promotions.

“Alex is an outstanding addition to our company and will play an impor-
tant role in executing revenue-generating promotions and developing criti-
cal strategic alliances,” President/CEO Chris Brennan commented. “We're
excited to have Alex on our team.”

Gomez’s other experience includes positions as Manager/National Pro-
motions for Fox Sports and Marketing Manager for CBS/Fox Video.

R B T

e e TS

Stern Named PD At WORD/GreeanIe sc

WORD-AM/Greenville-Spartanburg has appointed Phil Stern PD.
Stern replaces John Boone, who exited the Entercom News/Talk station
to pursue other opportunities. In addition to his programming chores, Stern
is hosting a daily show in the 5-8pm time slot formerly occupied by Ralph
Bristol, who also recently exited the station.

“Phil is not a run-of-the-mill host,” said WORD OM Jim Kirkland, to

‘whom Stern reports. “He has the gift of being able to cut straight to the

bone of an issue, especially local matters. He’s fearless when it comes to
rattling cages and demanding that views and opinions be backed up by
those who hold them.”

Stern was most recently PD and afternoon host at WIBX-AM/Utica,
NY. He has also programmed and hosted shows at WRKL-AM/Spring

| Vvalley, NY (suburban N.Y.C.) and WQBK-AM/Albany.

could not be reached for comment,
but Pahutski sees advertising clut-
ter as a serious issue that needs to
be handled. “Commercial clutter on
radio is an issue that does not ap-
pear to be going away,” she said. “It
is something we as media planners
and buyers are very concerned

Clutter

Continued from Page 1

In terms of formats, Alternative
saw a 13% climb in clutter, which
Pahutski attributes to the possibil-
ity that “the format’s target demo-
graphic is highly coveted by dot-

part of R&R each week.”

Baker said, “I’ve always felt that
R&R has beneficial information for
every person at a radio station ... it’s
not just for GMs, PDs and MDs!
My goal is to make the MMS sec-
tion a compelling and valuable tool
for everyone, including the sales
and marketing departments. And
after they’ve read that section, they
can learn more about their station
by reading the format columns.

“In this week’s R&R we’ll be
debuting the “GM Spotlight” and

“Sales Tip of the Week.” I encour-
age your participation in these
weekly features. In the coming
weeks we’ll be introducing “R&R ‘
Workshops,” comprehensive “how-
to” guides on a variety of subjects,
plus “Hit or Miss.” an interactive
feature inviting our readers to share
their opinions on billboard cam-
paigns, TV spots, direct mail cam-
paigns and promotional items.”
Baker can be reached at (310)
788-1654 or at pambaker@rr |
online.com. |

com advertisers, who continue to
pump new money into advertising.”
On the other hand, advertising on
Classical stations decreased 6%.
According to DDB Worldwide’s
Media Unit President Page Thomp-
son, “Music stations typically av-
erage around 12 minutes of com-
mercial time an hour. News and
Talk stations often have as much as
22 minutes of advertising an hour,
especially during peak driving
times in the morning and evening.”
RAB President/CEO Gary Fries

about and would like to see ad-
dressed by the radio industry.”

— Jennifer Markham

Ramirez
Continued from Page 3

in the traffic information industry
while being positioned to take ad-
vantage of the convergence of com-
‘ munications technologies.”

Hi,

“Computer Daze,* with Guy Kemp, Mon. -
« “PC Talk,” Saturday, - 11 a.m.

e “Log On USA,* Sunday, 7 - 8 am.

e “On-Line Shopping Report,” Sunday, 6 -7 p.m.
« “Megs & Modems,” Saturday, 2 - 3 p.m.

Radio Metwarks

TECHNOLOGY!

Fri., 10 p.m. - Midnight

* 2 Networks * 80 Talk Shows ¢ 24 Hours a Day x
FREE SHOWS - ALL BARTER! % FREE ADS in your local paper (Call for details)

TALK AMERICA .781-828-4546 Woue _»

Always on the Internet: talkamerica.com *All times Eastern

Fresh 24 bours a day!

NEWS NETWORK

www.americanradiohistorv.com
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Conclave

_#Ifp LearningConference July 13th -16th, 2000

For The Education....

Minneapolis
Marriott City Center

...Stay For A Weekend Of Fun!

CRS Presents: Too Pop, Too Country “Beyond The Basics"
resents: /00 Pop, 100 Coun . . '
Is this a challenge or a genuine opéortumty for the format? Arbitron PD Seminar

Wednesday, July 12th
i i i Contact your Arbitron representative for details or visit www.arbitron.com
‘ Country Music Star Faith Hill ' ] ontact I fon(Re%wes separaté eaatons
Bill Mayne — Sr. VP/GM Wamer Brothers Records — Nashville
Ed Benson - Executive Director of The Country Music Association "Hennepin Block Party"

Mike McVay - President of McVay Media

Kevin Mason — Program Director of WQMX Akron A Night of Food and Live Music In The Streets of Minneapolis

Friday, July 14th
CRS Presents: When The Going Gets Tough, The Tough Get Branding
Developing an indelible brand and making your mark in a sea of choices! "Take Me Out To The Ballgame"
Mick Anselmo - Sr. VP/Regional Manager of AMFM Al el Evsearzlur}gg/t IEE/ quettr:Odome: I Ee

Dan Sieman — Sr. VP/Marketing and Operations of AMFM
Brian Phillips — Program Director of KPLX (The Wolf) Dallas
' Leslie Sheinman — GSM KEEY-FM Minneapolis The Conclave is a non-profit organization and thanks these advocates:
AMFM Networks ¢ All Access * Arbitron ¢ Country Radio Broadcasters
MJI Broadcasting * McVay Media ¢ Radio & Records

...And dozens of cutting edge sessions & challenging keynotes
. you've come to expect from 25 years of the Conclave...

Conclave College {

An Afternoon of Hands-On Programming Workshops 7/13

' These Topic-Specific Format Forums
Covering The Most Relevant Issues Of The Day

: - 't Ha uk
Morning Radio - A Guide to Developing On-Air Superstars. Adult Contemporary - It Doesn't Have To Be A Jukebox

Don't miss this live adaptation of their new book that covers America’s HOt_tQSt AC Personality .Delllah
the subject from A to Z100! - AC Moming Legend Bobby Rich

Alan Burns - Alan Burns & Associates / Tracy Johnson - VP/GM KFMB San Diego KYKY/KEZK St. Louis Operations Manager Smokey Rivers

Marketing To Generation X and Generation Y
It's a new day in the world of marketing. Find out what you need to Top 40 - You que L5 Ca.”.
know to reach and bond with these sought-after demographics! KIS Los Angelgs Prqsram Director Dan |.<|eley.and
Fred and Paul Jacobs - Jacobs Media Clear Channel-Raleigh Director of Programming Brian Burns

Perceptual Case Study - Drawing Board to Control Room Board Host This Unique Session Where The Audience dﬂwgm@ m

- See how one station went from the outhouse to the penthouse by asking PL U S
the right people the right questions. ) o
Larry Rosin — Edison Media Research AAA ¢ Active Rock * Alternative Rock

60 Great Programming Ideas in 60 Minutes Oldies » NAC/Smooth Jazz °_§ewsﬂalk

A power-packed one hour session full of ideas in programming, promotions,
and sales that you'll start using on Monday morning!
Joel Raal - Joel Raab Associates

N SN GE M BEN GEN GEN GEN SN GEN GEN GEN SOV NN GEN GNN GEN OGN GEN SEN NN GEN SEN GEm GEN SN GEN GEN SN SN GEN SN SEN GEN SN SN SEN GEN Gnn SO0 GEN D SN SN GEN Gmm GEN SEN SN GEN GEN GEN SN SEN SEN SEN EED Gmm amm *‘ﬂﬁﬂ“----------q

COnclave ¢> Learning Conference July 13-16, 2000 Registration Form | For Credt arcs,

complete this section
Incomplete forms will not be processed. A $20 fee will be assessed for re-doing your badge on site. P

The Conclave 4517 Minnetonka Bivd. #104, Minneapolis, MN 55416 Phone (619) 927-4487 » FAX (612)997-6497  www.theconclave.com (1 Visa 1 Mastercard

First name (as it will appear on your badge) Last name {as it will appear on your baddge) (1 Discover
RN T Credit Card #
Company (as it will appear on your badge)

[T T T T T TTITTTT P T EIPT T |
Address
CIT T T T Trrrr1rrrr1rrrrrrrrirrrrerrf 1t o]
City 1 State Zip Code

[ TT T T T T T T T T T T T T T T T T T W[ T T T copies omy
T W O i 0 0 (O ) -
|

-

E-Malil Your Primary Format
(0 e e o R
First Year | Attended the Conclave | | | | ] D $369 Tuition until 6/30/00 AMOUNT ENCLOSED : Authorized Signature

|
D Check D Credit Card (cbmplete section on right) D $99 Education / Free Agent $ | )

e e e S — Pt ===

Marrlott Rooms Just $89 (Requires Conclave Registration) Call (612) 349-4000

awany amaricanradiohistorv.com
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National Radio

® SUPERADIO NETWORK intro-
duces Lost in the '80s, a two-hour pro-
gram spotlighting '80s R&B music and
history, beginning May 1. The weekend
show is hosted by WALR/Atlanta’s Der-
rick Jonzun and Melissa Summers.
Contact Gary Bernstein; (508) 480-
9000 or gary @superadio.com.

® WESTWOOD ONE launches Ron
and Fez Dot Com, airing weeknights
from 11pm-3am ET. Listeners are in-
vited to “surf along” on the World Wide
Web with hosts Ron Bennington and
FezWhatley. ContactTelly Wong; (212)
641-2057 or twong@ westwoodone.
com.

Also from WW1, Brian Elder and Jay
Young host The Young and Elder Show,
a country music and talk program air-
ing weekdays from 6-10am ET. Con-
tact Telly Wong; (212) 641-2057 or
twong@ westwoodone.corn.

r Records

®* MARINUS
“NICK” HENNY
is named CFO for
Universal Music
Group. He joins
from Sony Corpo-
ration of America,
where he was
CFO/EVP,

Henny

Newsbreakers

PROS ON
THE LOOSE
WKRO/Daytona Beach PD

Dave Spain (205) 979-6918;
spainme @hotmail.com

¢ ROBERTMAR-
ICK is appointed

Marketing forWalt
Disney Records.
He was most re-
| centlyVP/Sales &
Marketing for
WEA.

VP/Media Rela-
tions for Legacy
Recordings. He
rises from Sr. Dir./
Media Relations.

Cording

® ASHLEY SMITH becomes Head/
Publicity for Beyond Music. She was
most recently an AE at Rogers &
Cowan.

CoNDOLENCES

KLBJ/Austin Sales Exec.
Carlyn Nelson, 32, April 7.

Industry

VP/Sales & Trade | @ BROADCASTSPOTS.COM, a ser-

vice that allows radio stations to post
and sell ad inventory through its
website, affiliates with Jersey Radio
Network.

Satellite Radio

® SIRIUS SATELLITE RADIO allies
with Playbill Inc.and Live Broadway. The
companies will create Broadway-related
daily features, specials and live pro-
gramming for Sirius’“Broadway’s Best”
channel.

Products & Services

® PICKTHEHITS.COM launches its
website (www.pickthehits.com). Radio
stations can affiliate with the site, at
which users listen to new music and can
enter 1o win cash prizes. For more in-
formation, call (703) 390-9090.

Changes

Alternative: WHFS/Baltimore in-
terim morning host Gina Crash
drops the “interim.”

CHR: Dr. Dave Michaels joins
WSTO/Evansville, IN as PD, re-
placing Sky Phillips, who steps
down to concentrate on his voice
and production company ...
WKFR/Kalamazoo, MI nighttimer
Nick Taylor adds MD duties ...
WBZZ/Pittsburgh MD/afternoon
driver Jonny Hartwell segues to
station webmaster, and nighttimer
Nevin Dane adds MD duties ... Vic
The Latino joins WPYO/Orlando
for MD/night duties as MD Dami-
an Paul exits ... KBYB/El Dorado,
AR drops Country for CHR/Pop
and takes on new calls KXZX ...
WSTW/Wilmington, DE personal-
ity Buzz Arnold joins WIMX/Flo-

Bioomberg

Continued from Page 4

rence, SC for nights ... Matt Wilcox
joins WXLK/Roanoke for nights ...
Tracy Buchanan is appointed Pro-
motion Dir. for KKXX/Bakersfield
... KUBE/Seattle Promotion Coordi-
nator Damon Knight segues to
overnights ... Jo Valentine takes
over nights at WABB/Mobile ...
KKRZ/Portland morning man John
Murphy exits.

News/Talk: Jeff Katz joins KXNT-
AM/Las Vegas for mornings from 5-
9am.

Rock: WRRX/Pensacola, FL. signs
on. OM/PD Dan McClintock
handles afternoon drive, and the sta-
tion will air the syndicated Lex and
Terry Show in mornings ... WPXC/
Cape Cod, MA MD Brian Kelly
exits.

Urban: WIJHM/Orlando morning
man Paco Lopez renews his con-

tract. Additionally, nighttimer Jay
Love is named interim MD ...
WALIJ/Macon, GA trades calls with
Gospel WFXM ... WQHH/Lansing,
MI PD Brant Johnson switches
airshifts from mornings to after-
noons. Former night man Tony
Mac takes over mornings with
Cheron Mans.

National Radio: Doug Stephan’s
Good Day USA adds a new weekly
feature, “Daytona Time” with race
driver Dana *“Daytona” Dayton,
Mondays at 9:30am ET ... Rita
Rich, producer of Westwood One’s
Jim Bohannon Show, exits to join
Dittus Communications.

Records: Andrew Babaian is
upped to Mgr./College Marketing
for Atlantic Records ... Maria Potje
joins Rhino Entertainment as Sales
Mgr./Direct Accounts ... Lee Ham-
mond is appointed Assoc. Dir./New

 BUSINESS
BRIEFS

Saga CEO Made More Than $1 Million In 1999

Saga Communications CEO Edward Christian had a 1999 base salary of $371,332 and received a bonus of
$681,502, according to the company’s annual report. His 1999 base salary increased only 3% from the prior year.
Additionally, Christian cashed in stock options worth nearly $740,000 in 1999.

Talk America Rolls The Dice On Vegas

T alk America is moving from Canton, MA to Las Vegas in an effort to increase its exposure to top entertainers, the
company announced this week. The national talk radio network will have offices just off the famous Las Vegas
Strip. The company also said that it planned to purchase radio stations in the top 25 markets and was raising cash to
fund those transactions. The stations would carry Talk America programming.

Infinity, Westwood Get Stake In StarGuide

nfinity Broadcasting and Westwood One are both getting equity positions in StarGuide Digital Networks, a
maker of satellite and Internet delivery systems for radio content. The deal calls for StarGuide, which already has a
50% stake in Musicam Express, to acquire the remaining 50% from Infinity and Westwood in return for the equity
position in StarGuide. Musicam also provides radio supply services. StarGuide is headed by former AMFM exacutive

Scott Ginsburg.

s X
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NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

CREED With Arms Wide Open
POWERMAN 5000 Supernova Goes Pop

Alternative

CREED With Arms Wide Open
PAPA ROACH Last Resort
THIRD EYE BLIND 10 Days Late

CHR/Hot AC

ELTON JOHN Someday Out Of The Biue
SPLENDER | Think God Can Explain

Mainstream AG
CHRISTINA AGUILERA | Turn To You

Lite AC

DAVE KOZ | Know You By Heart
* OLIVER Uil Get By

NAC
CHUCK LOEB Silver Star

ug

504 BOYZ Wobble Wobble

C R
BROADCAST PROGRAMMING
Walter Powers  (800) 426-9082

Alternative

Teresa Cook

PAPA ROACH Last Resort

PEARL JAM Nothing As It Seems

RED HOT CHiLI PEPPERS Californication
SUPERGRASS Pumping On Your Stereo
. “THIRD EYE BLIND 10 Days Late

Hot AC

Josh Hosler
MATCHBOX TWENTY Bent
’N SYNC Bye Bye Bye

CHR

Josh Hosler
MATCHBOX TWENTY Bent
N SYNC Bye Bye Bye

Urban Contemporary

Josh Hosler

AVANT Separated

JAGGED EDGE Let's Get Married
NELLY Country Grammar

SOLE H/GINUWINE It Wasn't Me
TRICK DADDY Shut Up

E

| GO0 GOO DOLLS Broadway

| Jeff Gonzer

Soft AC

Mike Bettelli

CELINE DION | Want You To Need Me
Mainstream AC

Mike Bettelli
'N SYNC Bye Bye Bye

Delilah

Mike Bettelll
No Adds

JONES RADIO NETWORK
Jon Holiday » (303) 784-8700

Adult Hit Radio

JJ McKay

DESTINY’S CHILD Say My Name
SAVAGE GARDEN Crash And Burn
Rock Glassics

Rich Bryan

No Adds

Soft Hits

Rick Brady
No Adds

L B

RADIO ONE NETWORKS

Tony Mauro © (970) 949-3339
Choice AC

Yvonne Day

No Adds

New Rock

Steve Leigh
COUNTING CROWS Mrs. Potter's Lullaby
PEARL JAM Nothing As It Seems

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Bob Blackburn

Adult Rock & Roll

No Adds

Soft AC

Andy Fuller
JOHN TESH f/RICHARD PAGE When She Loved Me

Bright AC
Jim Hays

SAVAGE GARDEN Crash And Burn

Media at MCA Records. Addition-
ally, Jeffrey Becker becomes
Assoc. Dir/Marketing, New Media
for MCA ... Denise Moreno rises to
Sr. Reg. Dir./Sales at Columbia
Records.

Industry: MusicaAmerica Promo-
tions appoints Kurt Biersmith Dir./
Marketing & Promotions ... Bill

Marin launches Demand Entertain-
ment. Phone: (626) 576-2570 ...
Friday Morning Quarterback VP/
Managing Dir. Mike Boyle exits to
join web content company Site-
Shell. FMQB Modern Rock Dir.
Mike Parrish is upped to Manag-
ing Dir. ... Cameron Sears becomes
Head/Label Relations for garage-
band.com.

Williams
Continued from Page 1

improve results made him the best
candidate for the Philadelphia Mar-
ket EVP position. We look forward
to the benefits of combining an in-
credible team of people, great radio
stations and Rob’s leadership in
Philadelphia.”

Williams added, “I’m excited to
join an incredibly talented group of
managers in Philadelphia led by Sr.
VP/Sales Kim Dziabis and GM:s Sil

Scaglione and Dave Allan, who
have already established a formi-
dable track record of success. I also
look forward to working closely
with John to deliver the best oppor-
tunities for our employees, the best
programming for our listeners and
terrific results for our advertisers.”

Before joining AMFM, Williams
served as VP/Stations, Northeast
Division for Katz Radio and GM of
EBE Communications’ Buffalo and
Charleston, SC radio clusters. He
began his career in sales as an AE
for Dupretti & Associates.
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Hot new music-related
World Wide Web sites,
cool cyberchats and other
points of interest along the
information superhighway.

» Participate in a live chat with |
Jeffrey Gaines on Monday (4/
24) at 8pm ET/5pm PT (www.
hob.com)

* Debate which Chevrolet is
the best with Chevelle on Tues-
day (4/25) at 7pm ET/4pm PT
(chatyahoo.com).

» On Tuesday at 8pm ET/5pm
PT discuss Superman’s prob-
lems with Kryptonite with the
boys from Three Doors Down
(www.guitar.com).

» Get tips on proper lawn treat-
ment and other handy bits of info
from Supergrass on Thursday
(4/27) at 8pm ET/5pm PT

(www.bugJuice.com or www.get 5

music.com).

» Also on Thursday at 8pm ET,
find out what a girl really wants
and needs from Christina
Aguilera (www.sonicnet. com).
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CURRENT

HERE ON EARTH (Columbia)

Single: JESSICA SIMPSON f/NICK LACHEY Where You

Other Featured Artists: SIXPENCE
TAL BACHMAN
HIGH FIDELITY (Hollywood)

NONE THE RICHER, TORI AMOS,

Featured Artists: ELVIS COSTELLO, STEREOLAB, BOB DYLAN
JOE GOULD’S SECRET (RCA Victor)
Featured Artists; CHARLIE PARKER, WOODY HERMAN, LOUIS

ARMSTRONG
THE NEXT BIG THING (Maverick)
Single: MADONNA American Pie

Other Featured Artists: MOBY, GROOVE ARMADA, OLIVE

READY TO RUMBLE (143/WB)

Featured Artists: OFFSPRING, KID ROCK, P.O.D.

RETURN TO ME (RCA Victor)

Featured Artists: SMOKEY ROBINSON, DEAN MARTIN, JOEY GIAN

ROMEO MUST DIE (BlackGround)
Singles: AALIYAH | Don’'t Wanna
AALIYAH Try Again

Other Featured Artists: DESTINY’S CHILD, GINUWINE

SCREAM 3 (Wind-up)
Singles: CREED What If

SYSTEM OF A DOWN Spiders
Other Featured Artists: POWERMAN 5000, INCUBUS, STATIC-X

SNOW DAY (Geffen)

Featured Artists: JORDAN KNIGHT, SIXPENCE NONE THE

RICHER, SMASH MOUTH
3 STRIKES (Priority)

Single: EASTSIDAZ f/SNOOP DOGG G'ed Up
Other Featured Artists: E-40, SILKK THE SHOCKER, TOTAL

WHATEVER ITTAKES (Hollywood)

Featured Artists: MELANIE C., BASEMENT JAXX, STEREOPHONICS

“Mugic & Movies® lists current anu coming film soundtracks as well as
singles appearing on A&R's farmat charts and other featured artists,
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MONDAY, MAY 1

966/ The Beatles play their last
British concert.

1967 Elvis Presley marries Priscilla
at the Aladdin Hote! in Las Ve-
gas.

1977/ The Clash begin their first
British tour.

1984/ Fleetwood Mac’s Mick Fleet-
wood files for U.S. bankruptcy.

1990/ Eric Clapton plays L.A.’s Fo-
rum, his first U.S. appearance
in over a decade.

TUESDAY, MAY 2 '

1979/ The Who-produced film
Quadrophenia opens in Britain.

1991/ Whitney Houston announces
she’s signed to play a singer
stalked by an obsessed fan in
The Bodyguard.

1992/ In response to the rioting and
looting in L.A. following the
Rodney King verdict, Tom
Petty writes and records
“Peace in L.A.” The song hits
radio airwaves two days later.

Born: the late Bing Crosby 1901, Lou
Gramm (Foreigner) 1950

WEDNESDAY, MAY 3

1976/ The Wings Over America tour
begins.

1986/ Dolly Parton's Dollywood
amusement park opens.
1988/ Madonna makes her Broad-

way debut in David Mamet’s
Speed-the-Plow. Critics pan
her performance the next day.
1994/ Garth Brooks and wife Sandy
become parents to daughter

August Anna.

Born: Pete Seeger 1919, James

THURSDAY, MAY 4

Brown 1928, Engelbert Humper-
dinck 1936, Frankie Valli 1937,
Christopher Cross 1951

1957/ Alan Freed premieres his show

on ABC-TV.

1964/ The Moody Blues form in Bir-

mingham, England

1981/ The syndicated show Rockline

broadcasts for the first time
from KLOS/Los Angeles’ stu-
dios to 17 stations. Tom John-
ston and Joe Walsh are the
guests

1994/ Anita Baker and husband

Walter Bridgeforth become par-
ents to son Edward Carlton

Born: Tammy Wynette 1942, Randy

Travis 1959

FRIDAY, MAY 5

1966/ Butfalo Springfield disband.
1984/ The Pretenders’ Chrissie

Hynde marries Simple Minds
singer Jim Kerr.

1987/ Randy Travis releases Always

& Forever,

1995/ Former Guns N’ Roses drum

mer Steven Adler is arraigned
on a felony count of heroin pos-
session. as well as two related
misdemeanor drug charges

Born: Bill Ward (Black Sabbath) 1948

SATURDAY, MAY 6

1965/ The Rolling Stones’ Keith

Richards falls asleep while re-
cording his guitar practice. He

B . R S e

MUSIC DATEBOOK

later plays back the tape and dis-
covers the riff for “Satisfaction "

Keith Richards:
A satisfying sleep

1973/ Paul Simonembarks on his first
solo tour.

1991/ Madonna world-premieres her
kiss-and-tell movie, Truth or
Dare, in Hollywood.,

1992/ Whitney Houston announces
her engagement to Bobby
Brown.

1993/ David Crosby guests on The
Simpsons.

Born: Bob Seger 1945

SUNDAY, MAY 7

1966/ The Rolling Stones release £x-
ile on Main Street.

1986/ Wayne Newton appears as Cap-
tain Turner on Part IV of the Civil
War TV miniseries North &
South.

1991/ A Macon, GA judge dismisses a
wrongfut death suit against Ozzy
Osbourne. The judge cites the
First Amendment and lack of evi-
dence that Osbourne’s music
caused a couple’s son to commit
suicide.

Born: Gary Glitter 1941

— Frank Correia

%
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J ohnny Rotten talks about his
mission in Time and the new
movie The Filth and the Fury, which
tells the real story of the Sex Pis-
tols. Snarls Rotten, “A false premise
is a road to ruin. My mission is to
correct people when they perceive
things wrongly” As for U2's Bono
reworking “Anarchy in the U.K” for
the soundtrack, Rotten says, “It's
horrible” Other targets for Mr. Rot-
ten: Howard Stern (“He’s the one
joke that's already tired.”), Court-
ney Love (“Courtney loves Kurt's
money”) and the Rock and Roll Hall
of Fame (“| don't need accolades
from boring old farts”).

The "zine also touts as “Feud of
the Week” the saga of the upcom-
ing Supremes tour. Apparently,
Diana Ross won't be supreming
with her two original backup singers.
Talks with Mary Wilson fell through
after she found out Ross would
make $15 million from the tour while
Wilson was offered only $3 million.
Sniffs Ms. Wilson, “I've put too much
into this to be treated like some sort
of employee of Diana’s”

The Globe says that people in
Nashville are furious with Faith Hill,
whom they feel has gone Holly-
wood, especially since her appear-
ance on the Oscars. Says an in-
sider, “Many people around here
are just sick of her new attitude,
which they sum up as being ‘Nash-
ville sucks, and Hollywood means
big bucks.” Says another source,
“Faith is this little girl from Missis-
sippi who owes her fame and for-
tune to country music. Now she’s
betraying her country roots after a
phony Hollywood image.”

Friends fear Garth Brooks is
headed for a breakdown, according
to the Star. “Garth isn’t the same
man,” says a close friend of the
singer. “He’s scattered in a million
different directions and seems truly
unhappy” Laments another close
friend, “Garth has started to remind
me of Michael Jackson. For all his
success, he can’t buy serenity and
peace of mind”

Speaking of falling apart, Slipknot,
the nine-piece band of newcomers
from lowa, talk about their philosophy
in Spin. Their onstage antics have in-
cluded smashing a goat heart, vom-
iting and percussionist Shawn
Crahan showering blood from his par-
tially severed finger over the masses.
Crahan expresses disgust at Korn
member and fellow drummer David
Silveria, who posed for a Calvin Klein
ad. “l hope | get out of the business
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PANTY WHINE! — “When I'm sing-
ing a ballad and underwear lands
on my head, | hate that. It really kills
the mood” — Tom Jones keeps it
brief (US Weekly).

before that ever happens to me” Says
vocalist Corey Taylor, “The only thing
we’ve ever wanted to do is to make
the most ruling music. And to kill ev-

erybody”

“l got, like, seven scripts on my
desk right now. Will [Smith] told me
to pick and choose my roles. He
said, ‘You're the hot boy right now,
everybody gonna want you in their
movie. You can pop up in Whose
Booty's Bigger? Or you can wait
and set a precedent [for quality]” —
Sisqo, who rose to fame with
“Thong Song," shares his quest for
dignity (Entertainment Weekly).

“1 didn’t smoke the stuff back
then. It was a sin to touch it; it
wasn'’t cool at all. So 1 used to test
it on this guy David” — Kid Rock
shares his secret for selling only the
finest crack (FHM).

Beauty Knows No-Paial

The Globe says that pop diva
Mariah Carey may have been felled
by food poisoning recently, but be-
fore she was “rushed” to Massachu-
setts General Hospital, she made
time to have a manicure and pedi-
cure at her hotel.

~~BetAdobt= =

e A o

“There are some people out here,
though, that got their full health, able
to get a job, who would rather beg
a nigga. Grown motherfuckers
should not have to ask me for
nothin’. Get yours like | got mine.
That's what my daddy taught me”—
Juvenile discusses the merits of
responsibility (Vibe).

B o St

“I hope all her kids turn out gay”
— Elton John shares his hopes for
Dr. Laura Schlessinger (US
Weekly).

— Margo Ravel

Each week R&ER sneaks a peek through the nafion's consumer mag-
azines in search of everything from the sublime lo the ridiculous in
music news. R&R has not verified any of thasa reports.
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72 million households 50.8 millien householdy | g I EL EV. s. o" < F ' LMS ; .
Wayne fsaak t . e 4
VP/Programming F oz z
e TR BOX OFFICE TOTALS
PLAYS ADDS : Adutis 16-34 APR. 14-16
Piays Apﬂl 10-16
’ DON HENLEY Taking You Home g
o Bl e 32| NINEDAYS Aosolutely (Story O A Gi) ; - Title $ Weekend
1S00 Thong Song 25 Total Audience Distribut $ To Dat
DESTINY’S CHILD Say My Name 24 SMASHMOUTHWaste o 1 ER istributor (8 To Date)
CHRISTINA AGUILERA | T (95.9 million households)
urn To You 24 .
DR. DRE /EMINEM Forgot About Dre 22 INSIDE TRACKS 2 Friends 1 Rules Of Engagement $10.93
BLOODHOUND GANG The Bad Touch 18 MACY GRAY | Try 1 W
: oWantsTo Be A Paramount $30.59
RED HOT CHLI PEPPLRS Otersce. 01" 17 | VERTICALHORIZON Everynin You wart Laligisto e ko 2 28 Days ( $10 31)

: egsiog iy Millionaire (Tuesday) Millionaire (Tuesday) i :
BLINK-182AdamsSt?ng 17 XL ay, Sony* (510.31)
SUPERGRASS Pumping On Your Stereo 17 : .

DMX Party Up (Up ;s Here) 16 BACKSTREET BOYS Show Me The Meaning Of... i 2 WhoWantsTo Be A . 4 WhoWantsTo Be A 3 Keeping The Faith $8.07
KORN Make Me Bad 15 FOO FIGHTERS Learn To Fly . Millionaire (Thursday, P ’ atak
GRODVE ARMADA | Sez You Baby 15 MACY GRAY | Try Millionaire (Thursday) B i)
PINK There You Go 15 FAITH HILL Breathe 3 ER. 5 Daddio 4 Erin Brockovich $7.03
JAY-2 Big Pimpin _ 14 SANTANA Maria, Maria 4 Friends Universal ($99.32)
ENRIQUE (GLESIAS Be With You 14 6 Dharma &G
G00GDO 00LLS Broacway 14 NEW ‘ 5 Dharma & Gre rma & (areg 5 The RoadTo El Dorado $6.15
g 3
CYPRESS HILL (Rock) Superstar 12 7 Frasier DreamWorks (333 04)
FENIX TXAIl My Fault 12 CHRISTINA AGUILERA | Turn To You 6 ABC Big Picture Show :
LENNY KRAVITZ | Belong To You 12 MARIAH CAREY Can't Take That Away (Mariah's Theme) 8 ABC Big Picture Show 6 ReturnTo Me $5.00
Emm ll\)ﬂlaria‘ Maria :g GO0 GOO DOLLS Broadway (The Ten Commandments) MGM/UA ($15.25)
Iserable i i . v
INCUBUS PardonMe 12 ﬁ?&?ﬂm”éﬁﬁ?&%ﬁ:ﬁ. ; 7 Daddio (The Ten Commandments) . 7 American Psycho $4.96
%uvllj\EHlTDry?Again ﬁ LARGE 8 NYPD Blue 9 Drew Carey Show LGF* (%4.96)
P.0.0. Southtown 11 _ 9 Everybody Loves Raymond 10 NYPD Blue 8 The Skulls $4.02
N SYNC Bye Bye Bye 10 CREED Higher i Universal ($25.71)
STAIND Home _ 10 DESTINY'S CHILD Say My Name 10 60 Minutes | " R 0
MANDY MOORE | Wanna Be With You 10 MELISSA ETHERIDGE Enough Of Me Source: Nielsen Media Research 9 Final Destination $3.04
m:ge';"& SMoeHard g DON HENLEY Taking You Home New Line ($38.21)
ENRIQUE IGLESIAS Be With You 10 Ready To Rumble $2.68
-l s | xipRoCK Oy God Knows Wiy COMING NEXT WEEK Wde ($9.09)
NO DOUBT Ex-Girtfriend 8 ;EE';’L‘:#RAVITZ |Belong To VOuId : :
LIMP BIZKIT Break Stuff 8 CHILI PEPPERS Otherside = . ) : :
JESSICASIMPSON Where You Are 8 SANTANA /ROB THOMAS Srooth Friday, 4/21 *Live, The Late Show With i All figures in milions
.’udozle wirmr'\élrmf ; SAVAGE GARDEN Crash & Bum David Letterman (CBS, check * First week in release
ow q "
MOBY Bady Rock r || s e igmaive « Ani DeFranco, The Tonight local listings). , Source: ACNielsen EDI
gﬁgﬁmzmﬁ s/\/r‘%t;ggdy -, g | Show With Jay Leno (NBC, » Cypress Hill, Late Night
THIRD EYE BLIND Never Let You Go 6 MEDIT&IM - check local listings for time). With Conan O'Brien (NBC, COMING ATTRACTIONS:
BLACK ROBWhoa! 6 MARC ANTHONY You Sang To Me o ) ing i i .
SYSTEM OF A DOWN Spiders 6 ANGIE APARD Spaceship check local listings for time). Sh°w'”.g in exclusive engage
ICE CUBE KRAYZIE BONE Until We Rich 6 TONI BRAXTON He Wasn't Man Enough ments is The Virgin Suicides,
VERTICAL HORIZON Everything You Want 6 TRACY CHAPMAN Telling Stories starring James Woods and
STONE TEMPLE PILOTS Sour Girl 5 ST Bl Bl g —Saturd 22 : :
311 Flowing 5 foy NA‘E;?&;; - turday, 4/ Kathleen Turner. The film sports
SMASHING PUMPKINS Stand Inside Your Love 5
TONI BRAXTON He Wasn'tMan Enough 2 NINE DAYS Absolutely (Story Of A Gl ) Wednesday, 4/26 an Emperor Norton soundtrack
SLIPKNOT Wait And Bleed 4 $1S0 Thong Song * The Mavericks and The with various vintage tunes, in-
CREED Higher 4 SMASH MOUTH Waste Warren Brothers perform on o Aali i 's “Magi "
) ! 0. ;
DA BRAT What ChuLike 4 SMASHING PUMPKINS Stand Inside Your Love , . P Aaliyah J e . - CATRHTRMES (SR
ggwglgalnggglossﬁgmovae Pop 2 SUPERGRASS Pumping On Your Stereo PBS’ Sessions at West 54th * Smashing Pumpkins, and “Crazy on You, Todd
0es . ) 3 6] ) (]
DA BRAT That's What 'm Looking For 3 THIRD EYE BLIND Never Let You Go (check local listings for time and David Letterman. Rundgren’s “Hello It's Me” and
FILTER The Best Things 3 TINATURNER Whatever You Need channel) “A Dream Goes on Forever”
LFO | Don't Wanna Kiss You. . 3 ] ) i
VERUCA SALT Bom Entertainer 3 CUsTOM The Hollies’ “The Air That |
MARY J. BLIGE Give Me You 3 AALIYAH Try Again B —t vy

: i reathe,” Gilbert O’Sullivan’s
MOBY Nt Bone 3 | Acmesituperto ; ~ Thursday, 4/27 “Alone Agai ly)? 10cc?
DRAMA Lef Right Left 4 ERIC BENETWhen You Think Of Me ~—Sunday, 4/23 : Alone Again (Naturally)” 10cc’s
HOKU Another Dumb Bionde 5 MARY J. BLIGE Give Me You, ; ¥ ’m Not in Love” and Styx’s
NAS /GINUWINE You Owe M 2 BUCKCHERRY Check Your Head . “Come Sail Away. The ST also
METHODS OF MAYHEM New Skin 2 MELANIE C. Never Be The Same Again ; « The Police are the subiects : ) \

AC/DC Stiff Upper Lip 2 CATATONIA Road Rage : ¢ thi e honlnen : B contains Al Green's take on
man‘Nénouv You 0SangR ToMe - 2 D'ANGELO Untitied {How Does It Feel) J Ol BRIl SRG! Be- “How Can You Mend a Broken
DOPE Evnyring a2 g L2 hind the Music (VH1, 9pm). . Heart,” Sloan’s “Everything
MACY GRAY [Ty 5 MONTELL JORDAN Get It On __ Tonite - A
SAMMIE | Like It 5 GERALD LEVERT Mr. Too Damn Good You've Done Is Wrong” and
SOLE 1/GINUWINE It Wasn't Me 2 LIVE Run To The Water ~ Air's “Ce Matin La" and “Play-
VIDEODRONETy Jonathan Down 2 BRIAN MCKNIGHT Stay Or Let It Go . - _ i g .
BIG TYMERS Get Your Roll On 2 MEGADETH Breadline ; Monday, 4/24 ] ground ITove (Vibraphone Ver:
OEAD PREZ Hip Hop 2 METHODS OF MAYHEM New Skin . sion).” Air also composed the
GHOSTFACE KILLA Cherchez LaGhost 2 LEGNA NAESS Charm Attack ] film's score, which can be found
e 3 QUEENSRYCHE Right Side Of My Mind * LeAnn Rimes, Jay Leno. . & , X
s Ride ¥ . ©n a separate Astralwerks
SEVENDUST Waffie 2 ROLLINS BAND lliumination
STONE TEMPLE PILGTS Down 2 SONIGUE It Feels So Good soundtrack.
DMX What's My Name? 1 BRITNEY SPEARS From The Bottom Of... | Also opening this week is
BUSH Lening The Cables Sleep 1 STEELY DAN Cousin Dupree _ru d p g X
glggmhsa‘nl?ﬁed 1 CARL THOMAS | Wish esaay, ﬂ2_5 «Bush, Jay Leno. Love & Basketball, starring
il § WpFattip ] TRAVIS Why Does It Always Rain On Me? ; Omar Epps and Sanaa,Lathan.
FULL DEVILJACKET Stain 1 o _ » Toni Braxton, Jay Leno. — Julie Gidlow The film's New Line soundtrack
MONTELL JORDAN Get 1t On ... Tonite 1 Video airplay trom Aprit 24-30. h ic by L
METALLICANo Leaf Clover 1 showcases new music by Lucy
METHOD MAN #/REDMAN DaRockwilder 1 ‘ . Pearl, Angie Stone, Black
MANDY MODRE Walk Me Home 1 ] ]
g:ﬂ%’g’ﬂ\gmgwp'd } All show times are ET/PT uniess otherwise noted; subtract one hour for CT Eyed Peas f/Les Nubians,
XZIBIT Year 2000 1 36 milllon households | Chedk listings for showings in the Mountain time zone. Alllistings subject to change. Bilal and Donell J%nes- !
Video playlist for the week ending April 16. Cindy Mahmoud - el B dd T — T Recording artist Naomi Judd %
VP/Music Programming L
& Entertainment 1
85 million househaids | B ’
DESTINY'S CHILD Say My Name
Peter Cohen, MARY J. BLIGE Give Me You
VP/Programming DONELL JONES Where | Wanna Be
. 51500 Thong Song CONCERT PULSE
National Top 20 MYA f/JADAKISS Best of Me
AALIYAH Try Again Avg. Gross
$1500 Thong Song DMX Party Up (Up In Here) Pos. Artist (in 000s)
AALIYAH Try Again NAS H/GINUWINE You Owe Me
BiG PUN it's So Hard CARL THOMAS | Wish 1 BACKSTREET BOYS $1,2922 Among this week'’s new tours:
L’:r:;:fzaﬁ BBye Eyset " JOE | Wanna Know 2 CROSBY, STILLS, NASH & YOUNG $1,004.5
reak Stu
3 RICKY MARTIN $891.1 :
-BLOODHOUND GANG The Bad Touch R e p ] .
MANDY MOORE | Wanna Be With You RAP CITY 4 CHER $723.8 CHRISTINA AGUILERA Naomi Judd :
DMX Party Up (Up In Here) 5 KISS $596.0 MARY J. BLIGE i
MYA The Best Of Me 6 BRITNEY SPEARS $487.4 CHANTAL KREVIAZUK . : .
BIG TYMER'S Get Your Roll On GODDIE MDBB #/TLC What It Ain't (Ghetto Enuff) 7 “RUEF RYDERS/CASH MONEY"  $432.0 M Fo stars in Family Tree, which |
TONI BRAXTON He Wasn't Man Enough DMX Party Up (Up In Here) opens in limited engagements
DONELL JONES Where | Wanna Be BIG TYMERS Get Your Roll On 8 BARRY MANILOW saiol NO DOUBT s K AT al b
BRITNEY SPEARS Oops! ... | Did It Again SOLE /GINUWINE It Wasn't Me 9 AMY GRANT $4076 . LOU REED ISiweek.amd,ieaitresisengsiby
MR. DIZD Flat Beat BLACK ROB Whoa! 10 KORN $362.7 TRAVIS LeAnn Rimes, Jo Dee
BLINK-182 Adam’s Song NAS 1/GINUWINE You Owe Me 11 ZZTOP/LYNYRD SKYNYRD $290.4 THE WHO g !
JAY-Z Big Pimpin’ ) DA BRAT {/TYRESE What'chu Like 12 ALAN JACKSON $255 8 YOUNG DUBLINERS Messina, The Judds,.S_hane !
0A WILD BOYZ Drop That Soulja Rag JAY-Z 1/UGK Big Pimpin’ 13 RAGE AGAINSTTHE MACHINE  $244.7 McAnally and Mary Griffin.
DIXIE CHICKS Goodbye Eart DRAMA Left, Right, Left : The CONCERT PULSE is courtesy of Poilstar, a E
KELIS Get Along With You LOX Ryde Or Die Chick 14 MEAT LOAF $161.8  pupication of Promoters’ On-Line Listings, (800)
SoLE H/GINUWINE |t Wasn't Me 15 BOB DYLAN $150.7 344-7383; California (209) 271-7900. — Julie Gld[ow $
Video playlist for the week ending Aprit 16. Video playlist for the week ending April 23.
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Peers Offer R-E-S-P-E-C-T

ecognition is a good thing, especially when it comes from your peers. And
while winning an award may be more gratifying, there is some truth in
—— the old saying “It’s an honor to be nominated.” Especially when you find
yourself in some rather esteemed company.
And “esteemed company” is an understatement when you look at the list of Oldies and Classic
Rock nominees for R&R’s third annual Industry Achievement Awards. It includes some of the

very best stations, programmers and personalities the formats have to offer, all selected by R&R
readers.

You're encouraged to take an active role in determining the winners by completing the official
ballot that eligible voters will receive with this issue of R&R. The winners will be announced at
R&R Convention 2000, set for June 14-17 at the Century Plaza Hotel in Los Angeles.
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WOMC/Detroit

e

KOOL/Phoenix

—— W

M 157

WMJI/Cleveland

WEW YORCS (LIVES STATION

WCBS-FM/New York
s f‘ﬁ i 3

97.3 KBSG

KBSG-AM &
FM/Seattle

KQRS/Minneapolis

h.

*7 2

WFBQ/Indianapolis

WLAV/Grand Rapids

WRFX99.7

FOSEATTL ST A % RO R4

WAQY/Springfield, MA

WRFX/Charlotte

B

Steve Allan
WBIG/Washington

Joe McCoy
WCBS-FM/New York

Mike Phillips
KRTH/Los Angeles

Denny Sanders

WMJI/Cleveland

Gary Springfield
KOLA/Riverside

Bill Stedman
WOMC/Detroit

v OLDIES PERSONALITY OF THE YEAR ssmssmammmmsmmsmmmmmmmssms

S f.»%}:;?\“-:

Don Cannon
WOGL/Philadelphia

John Records Landecker
WJMK/Chicago

Shotgun Tom Kelly
KRTH/Los Angeles

Dick Purtan
WOMC/Detroit

% GLASSIC ROCK PROGRAM DIRECTOR OF THE YEAR

Rouse & Company
WQSR/Baltimore

Bob Shannon
WCBS-FM/New York

Dave Hamilton
KQRS/Minneapolis

Marty Bender
WFBQ/Indianapolis

Tony Gates
WLAV/Grand Rapids

2 CLASSIC ROCK PERSONALITY OF THE YEAR

Glenn Stewart
WAQY/Springfield, MA

Charley Lake
WLVQ/Columbus, OH

Tom Barnard & The KQ Bob & Tom Dave, Shelly & Eddie Webb
Morning Show WFBQ/Indianapolis Chainsaw WLUP/Chicago
KQRS/Minneapolis KGB/San Diego ’
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Charles Laquidara
WZLX/Boston
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News/Talk

What Are We Going To
Do Tomorrow Moming?

1 WGN/Chicago regroups following the tragic death of Bob Collins

hange in our industry is something we’ve all learned to accept as inevitable, In fact, learning
to better manage change is a favorite topic of discussion at conventions and seminars these
—— days. But sometimes change comes without warning, and no amount of planning can lessen

its impact.

Perhaps no station in
America is more painfully
aware of that than WGN/Chi-
cago. On a seemingly ordi-
nary afternoon in February
the station’s staff was sud-
denly confronted with the re-
ality that legendary morning
host and mainstay of the
WGN family Bob Collins had
been killed in a midair colli-
sion over a Chicago suburb.
There was no warning, no
time 1o make plans and virtually no
time even to mourn their loss as the
station was suddenly thrust into the
media frenzy surrounding the break-
ing news story.

While everyone at WGN was un-
doubtedly touched in some personal
way by Collins’ death, the task of an-
swering the question, ‘What are we
going to do tomorrow morning?” fell
to VP/GM Steve Carver, OM/PD
Mary June Rose and veteran WGN
afternoon personality Spike O’Dell.
This week all three share with us
their recollections of that sad day.
They discuss how the station and
staff dealt with a situation for which

Spike O’Dell

Steve Carver

there was no way to plan ahead and
look toward the future of the heritage
News/Talk station.

Losing A Legend

As R&R reported following his
death (2/11), Collins began his radio
career in Lakeland, FL at the tender
age of 13'and went on to host his own
program just a year later. Prior to join-
ing WGN in 1974, Collins had
worked in Milwaukee as Robert L.
Collins, where he was PD and after-
noon drive host at Top 40 WRIT. His
radio career also carried him to jobs in
San Diego, Tampa and Los Angeles.

But it will certainly be his 25 years

Mary June Rose

at WGN for which Collins
will be remembered most,
first as the station’s after-
noon drive personality, and
since 1986 as morning host
for Tribune’s flagship sta-
tion. During those 2 1/2 de-
cades he became much
more than just a popular
Chicago radio host —
Collins was a bona fide
Windy City celebrity.

Collins had recently
signed a new deal that would have
kept him in mornings at WGN
through at least 2004. He reigned as
the undisputed king of Chicago radio,
and by all accounts was universally
loved and respected by his friends
and peers. On the day of the accident
Rose told R&R, “When I came to
WGN, I knew there was a reason [
was supposed to be here, and that
reason was, | was supposed to know
Bob Collins. To describe his loss as
huge just isn’t big enough.”

After hearing of Collins’ death,
crosstown WLS talk host Jay Marvin
told his listeners, “If you want to talk
about radio in this city, you can’t

T S s O | [ e el A S S S

“Listeners certainly wanted to hear about Bob and
talk about him, but we still had to be there for all
those things that they have come to depend on us
to bring them every day. We still had to conduct the

business of our radio station.”

Stev&rver -
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leave Bob Collins out in any way,
shape or form. We’ll miss him, and
there will be a gigantic absence on
the radio landscape.” And on the day
after the crash no less than venerable
ABC News commentator Paul Har—
vey told his millions of listeners in his
eulogy for Collins, “Somebody will
take his job, but no one will take his
place.”

An Eerie Feeling

The fact is, someone did have to
move.into Collins’ chair less than 18
hours after that fatal crash. The guy

who got the nod was veteran after-

noon host Spike- O’Dell. He was on
the air on that now infamous after-
noon when WGN’s regularly sched-
uled 3:30pm newscast reported the
midair collision of two small planes
over suburban Chicago. And though
no one had any idea at the time that
one of the victims was Collins.
O’Dell says he had an eerie feeling as
he listened to the station’s newscaster
report the early details of the crash.
“All of us knew how much Bob
loved to fly, and I thought to myself,
‘Boy, that’s where Bob flies out of all
the time,”” he recalls. I asked my
producer to try to call him on his cell
phone, because Bob was one of those
radio guys who, if he was anywhere
close to where a story was going on,
would call in to give us a play-by-play

of what was happening. This was a
big breaking story, so 1 knew he’d
call us back with the details.”

The tragic reality was that Collins
would not be calling back. “When we
didn’t hear from him right away, in
the back of my mind I was saying,
‘Dear God, don’t let one of those
planes be Bob’s,”” says O’Dell. “But
at just a few minutes before 4:00 a
guy who was working through the -
FAA, I think, called us and unoffi-
cially identified the tail number on
one of the aircraft involved as being
registered to Bob. Up to that point
this was just another news story that
we had to report, but when that call
came in, our worsl fears were con-
firmed.”

Facing The Facts

O’Dell recalls that the staff
learned that the chances were good
that Collins had perished more than
an hour before it was officially con-
firmed. *“For that hour and a half or
so on the air, I just kept repeating the
details we had to that point over and
over and explaining why we were so
interested in the story,” he says.
“And all the while I'm saying to my-
self, ‘Doggone it, Bob, pick up the
phone and call me and make this
thing go away!””

Continued on Page 24
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But at 6:35pm people throughout
Chicagoland received the confirma-
tion they didn’t want to hear as Coro-
ner Barbara Richardson made the ru-
mors official. “Barbara and Bob were
good friends,” says O'Dell. “As she
confirmed that she had identified
Bob. she broke down on the air and
just could not get through it. That’s
when all of us lost it too. | had to take
a long break. because [ just couldn’t
say anything.”

Rose and Carver both recall the
chilling reality that in the midst of the
sorrow that affected every single in-
dividual in the station, there was no
time (o stop and mourn right then.
There were decisions that had to be
made whether anyone wanted o face
them or not.

“When we first began to realize
that it was likely that Bob was in one
of those planes, Mary June and I be-
gan to discuss what we would do,
both the next morning and beyond,”
says Carver. “And the answer to both
of those questions was Spike O’Dell.
He offered a sense of continuity and
familiarity for the audience, and it
just seemed like the natural move.”

Rose calls the decision an easy

choice in a difficult situation. “Spike
is a known entity, he was hands-down
the listeners’ choice, and he could
handle this situation better than any-
one else I know. Doing mornings is a
big change for Spike. but there’s no
question he can do it.”

O’Dell himself remembers taking
an elevator ride with Carver up to
WGN Television, where the talk host
was slated for an interview. “As the
doors shut,” says O’Dell, “Steve said
to me. ‘Spike, I've got to go with
Mary June on this one. You’re the
guy we have (o have in there tomor-
row morning.” I didn’t feel scared or

emsmsamoeaes e

“The people who have
moved into new shows
are all talents we
respect and believe in
and who have all earned
the right to be there.”

Mary June Rose

get any sort of adrenaline rush from
what he was saying. It registered as
Jjust one more thing we had to do as
a result of all this. Just like when we
confirmed that Bob had been killed,
I really didn’t want to open the mike
and go on the air, but it was one of
those things that you know you just
have to do. There’s nothing that can
ever prepare you for that.”

Media Covering Media

Few stations ever get the tables
turned on them and find the media
spotlight shining their way, but
that’s just what happened to WGN.
With its news heritage, the station
is no stranger to covering a break-
ing story, but what’s it like when
your station becomes the story?
“Covering events, including some-
times tragic events, is something
we do every day,” says O'Dell.
“But it’s sure different when it’s a
member of your own family.

“I kept thinking that I had to stay
calm and professional because, after
all, this was a news story that we had
to report. And while we were all
hurting, we had to remember that
there were other people and other
families who were involved in the
accident and who lost people too. But
I just kept thinking, ‘This can’t be

| Our home is our castle. It's the single biggest investment

‘ most of us will ever make. The Dolans provide answers to
complex guestions about buying, financing, improving and

| enjoying our homes, while providing you shelter from the

\ storm of deadly dull political talk. And, they'll build an attrac-
tive audience for prime advertising categories on your station.

| THE DOLANS...TAKING IT TO THE STREET!

Wwe've got a complete NTR solution for your station, free
as part of your new affiliation with The Dolans. Call show
‘specialist Skip Joeckel at 719.579.6676, or New York

at 212.642.4533.
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“When we didn’t hear from him right away, in the
back of my mind I was saying, ‘Dear God, don't let
one of those planes be Bob's.”
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happening. We’re talking about the
franchise player here — the Big
Kahuna — big, old, lovabie Uncle
Bobby.””

Carver concurs, saying that cover-
ing the event put a lot of strain on
everyone at the station. “TV report-
ers were everywhere,” he says.
“They wanted to film us on the air,
get reactions from us and get updates
as information unfolded. And re-
member, through it all we also had to
keep the radio station on the air and
moving forward. Although we knew
the subject better than anyone else, it
was really hard for our people. This
was one of our family members —
our friend — that we were talking
about.”

Rose says that while being on the
receiving end of all that attention was
tough at times, there were no real

| conflicts with other media. “Since we

do this for a living, we’re more un-
derstanding of those people standing
there holding up cameras and shov-
ing microphones in your face,” she
says. “On the one hand, our experi-
ence helped us understand that they
were just there doing their jobs, but on
the other hand, that same .experience
also helped us to have no problem say-
ing no to them without any guilt.”

Starting Over

When asked if he had any advice
for other stations that might find
themselves the subject of a breaking
news event, Carver suggests that get-
ting back lo business is paramount.
“You really need to get back to busi-
ness as usual as quickly and as best as
you can,” he says. “You can’t let
people sense that the crisis is manag-
ing you. I think we were able to do
that pretty well, primarily because of
the people who work at this radio sta-
tion.

“Even that first morning, when
Spike went on in Bob’s place after
the accident, we all met before he
went on the air to discuss how we
were going to handle all the elements
of the morning show that stiil needed
to be there — things like traffic,
weather and the other news of the
day. Listeners certainly wanted to
hear about Bob and talk about him,
but we still had to be there for all
those things that they have come o
depend on us to bring them every
day. We still had to conduct the busi-
ness of our radio station.”

Rose praised WGN’s staff for their
ability to cope with a situation that
was almost impossible for any of
them to comprehend at the time.
“When something like this happens,
it’s the quality of your people that
really shines through,” she says.
“While others from the outside kept

telling us they couldn’t believe how
well everyone at the station was han-
dling the situation, I wasn’t at all sur-
prised by the performance of the
staff. It is not a cliche to say that this
really is a family here. So many of the
people who work here have been to-
gether for many years, and we all just
pulled together.”

Looking To The Future

Discussing the changes that were
unexpectedly imposed on the station,
Rose expresses confidence in WGN’s
revised lineup. “With stations like
WGN, change does not come easily
and cannot come quickly,” she says.
“We knew our audience would forgive
us for this one — we didn’t have a
choicé — but we needed to remain
familiar to them through those
changes. The people who have moved
into new shows are all talents we re-
spect and believe in and who have all
earned the right to be there.”

Asked what it’s like to be named
the official successor to a show that
has had only three hosts — Wally
Phillips, Collins and himself — in the
past quarter century, O’Dell seems
fairly philosophical about inheriting
the mantle of mornings at WGN.
“For the past 13 years the morning
audience has gotten to know me a
little from when I filled in for Bob
whenever he was on vacation,” he
says. “So I’'m not an unknown com-
modity to morning listeners.

“They’ve all been just great so far,
and I think they’1l cut me a little slack
in the beginning. But in the end I
have to do what they’ve come to ex;
pect from mornings at WGN, and
that is to be all over whatever this city
is talking about al the water cooler
that day. I have to do it not only well,
but consistently well.”

Although he speaks with confi-
dence about his own future, O’Dell
still talks of his predecessor with ob-
vious admiration. “Now that I’ve had
the opportunity to do the show on my
own for several weeks, what strikes
me most is that I cannot get over how
well Bob did what he did while mak-
ing it all sound so-easy,” he says.
“I’m managing to get through it ev-
ery morning and making sure it all
gets done, but I cannot yet do it with
the ease with which Bob handled it.

“I don’t think a lot of people real-
ize just how much of a magician he
was in that studio. Every day I get off
the air and say, ‘Bobby, how did you
do all this so well for so long?’ But
I"m up to the challenge, and while I
would-have preferred to move into
this position under different circum-
stances, | know that Bob would be
the first one to tell me to just get on
in there and do it!”
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FA FA ( Never Be The Same Again )

from the album
Lost And Gone Forever
Produced by Steve Lilly

Adult Alternative Chart @ (19}
Modern AC Monitor Chart #37* Debut!

One of Most Added at
Hot AC for the 4th Week!

On Over 80 Stations Including:
WPLJ/New York, NY KACD/MLos Angeles, CA

KLLC/San Francisco, CA Q101/Chicago, IL
WTMX/Chicage, IL WKIE/Chicago. IL
WPLY/Philadelphia, PA WXPN/Philadelphia, PA
WBMX/Boston, MA WFNX/Boston, MA
WXRV/Boston, MA 99X/Atlanta, GA
CICR/Detroit, M! KHTS/San Diego, CA
KXST/San Diego, CA KZON/Phoenix, AZ
KMXP/Phoenix, AZ WLIRLong island, NY
WSSR/Tampa, FL KNRK/Portiand, OR
KINK/Portland, OR WOXY/Cincinatti, OH
K220/Sacramento, CA WBRU/Providence, Rl
WWCD/Columbas, CH WSNE/Providence, Ri
KZHT/Salt Lake City, UT KXRK,Salt Lake City, UT
KQMB/Salt Lake City, UT  KWO0D/Sacramento, CA
WMRQ/Hartford, CT WMPS/Memphis, TN
WRLT/Nashville, TN WEQR/Raeigh, NC
KAMX/Austin, TX WZNE/Rochester, NY
WBER/Rochester, NY WD0D/Chattanooga, TN
WMBX/W. Palm Bch, FL WRAX/Birmingham, AL
WEQX/Albany, NY WCPT/Albany, NY
WHRL/Albany, Y KUCD/Monolulyu, Ki
KALZ/Fresno, CA KCHQ/Albuguerque, NM
KK0B/Albuguerque, NM KVUU/Co. Springs, CO
KQKQ/Omaha, ME KCTY/Omaha, NE
930/Syracuse, NY WKRL/Syracuse, NY
WRNX/Springficid, MA WHMP/Springfield, MA
KHTEAittle Rock, AR KLECAittle Rock, AR
KFTEAittle Rock, AR KURBALittle Rock, AR

See Guster on The Late Show with David Letterman in June
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Street Talk.

CKG/Chicago listeners expecting to

hear Steve Dahl broadcasting live

from the NAB in Las Vegas last week
unexpectedly heard “best-of” material for the
show’s first hour. Dahl then returned to the air-
waves to explain what had happened: He'd
been pulled from the air and reprimanded by the
Infinity Talker's management for failing to run his
full commercial load on time. Although 'CKG ex-
ecs refused to respond to a report in the Chi-
cago Sun-Times about the episode, the news-
paper reported that Dahl’'s attitude — coupled
with computer glitches — cost the station a
good amount of revenue.

On Monday (4/17) Dahl struck back by
posting a message on his website saying that
he had been suspended for a week without pay
for his conduct. The suspension was the result
of another on-air incident that happened two
weeks ago, in which Dahl discussed on the air
a lawsuit concerning two former 'CKG employ-
ees. Dahl's response to the suspension: “That's
a breach of my contract with WCKG, and | quit!”
Dahl's site further states that 'CKG manage-
ment had changed the lock to his office door
and adds, “It was time for my bootheels to be
wanderin’” When contacted by ST, WCKG PD
Gehrig Peterson would only confirm that Dahl
was off this week.

It's also been an interesting week for
WABC/New York: Rumors were buzzing that The
Rocky Allen Show, featuring Allen and co-host
Blaine Ensley, would soon be replaced by
nighttimers Curtis & Koby. Allen took to the air-
waves the morning of April 10 to let his listen-
ers ‘know that he wasn't the last to know. He
then thanked his listeners for supporting him

| and apologized for the show’s change in direc-

tion, ;a;hich» was made in an attempt to increase
its appeal among older, conservative listeners.
The fate of Allen and Ensley is still unknown,

and WABC PD Phil Boyce would not comment

on the matter.
Meanwhile, stock analyst Adriane Berg —
host of WABC’s Money Talk — has become em-

broiled in an SEC investigation of Long Island-
based New Age Financial Services. The SEC

m\k

WWW.americanradiohistorv.com

mwﬁ%\s'“ THE REVIEWS ARE IN

*Jammin Party is a great fit with our weekend line-up®
- Joel Salkowitz, PD, Jammin 105, NYC

"The listener response has been overwhelming”
- Steve McKay WEJM-FM, Philly

"The production and artist info is second to none”
- Jay Beau Jones, PD WUBT-FM Chicago

"Petroit's listeners love Al's knowiadge of the music®
- Bill Fries, PO WGRV-FM Detroit

"Love the trivia, works well in Miami®
- Al Chio, PD WMGE-FIV Miami

Steve Dahl To Leave 'CKG/Chicago?

claims that New Age concocted a scam in which
the dividends being paid to unwitting investors
didn’t actually come from investments, but from
incoming funds being invested by others. Berg
heavily promoted the company on her radio
show and at seminars.

The rumor tornado also spun through
Southern California, winding its way through
KABC/Los Angeles. Several unnamed tipsters
had station OM/PD Drew Hayes exiting the Talk
station. Some even expected him to have exit-
ed by last Friday. But as KABC GM Bill Sommers
told ST, “He's not being terminated, but as any
programmer understands when the ratings are
down, he is being scrufinized” As of press time
Hayes was still on the payroll.

And while we're on the subject of ABC Talk
stations, the entire R&R staff offers our prayers
and wishes for a speedy recovery to Jane Luck-
off, wife of KGO & KSFO/San Francisco Presi-
dent/GM Mickey Luckoff, who suffered a severe
head injury after being struck by a bicyclist in
downtown San Francisco (4/13). At press time

Mrs. Luckoff was in critical but stable condition.
Pregnant Men No-No 4
For KSJO!

KSJO/San Francisco thought an innovative
billboard campaign featuring the heads of morn-
ing men Lamont & Tonelli on the bodies of
pregnant women would be an interesting way to
promote the show’s slogan, “Morning Sickness.”
However, neighborhood activists along {nterstate
880 in Dakland took offense to the ads and be-
gan a petition drive to have the billboards re-
moved. To prevent any problems, KSJO GM Jim
Richards agreed to remove the billboards from
that area. But that hasn’t stopped KSJO from

NORNING SIt

92K3J0 >

bringing back its “Miss Morning Sickness” Preg-
nant Bikini Contest. Those at least seven months

Continued on Page 28
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New This Week:
WJBX WXRC
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last resort ' Warped Toti

This Summer

Infesting the phones:

#| Phones @ KPNT #| Phones @ KILO
#1 Phones @ WMFS #2 Phones @ KXTE
#2 Phones @ KMBY Top Phones @ KUPD
Top 5 Phones @ WBCN  Top 5 Phones @ WXDX
Top 5 Phones @ KQXR Top 5 Phones @ LIVE 105
Top 10 Phones @ KEDJ Top 10 Phones @ WEJE

Infesting airplay:

WXTM 3Ix WBCN 27x
KPNT 2Ix WAAF [7x
KXXR [I7x KUPD [7x
WXDX 19x KXPK 24x
KXTE 25x KMBY 66x
KRXQ 18x WNOR 20x

©2000 SKG Music, LL.C.
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Street Talk.

| Continued from Page 26

pregnant by Mother's Day could win $1,000.

While we're on the subject of pregnancy,
AMFM AC honcho Jhani Kaye used the ST In-
ternet Intercom to report that the live webcast

| of KBIG/L.As Leigh Ann Adam giving birth re-

ceived a whopping 6.4 million hits!

One of the many features on WFBC/Green-
ville, SC morning pranksters Hawk and Tom’s
show is “Torture Tuesday,” in which they find
something terrible to do to producer Kato Keller.
This week the duo wanted to see if air bags are

really deployed at 15 mph, so they contacted a
used car dealer, who donated a 1984 Corvette
for Keller to ram into a walll Keller, wearing his
seat belt and completely covered in bubble wrap,
fired up the engine and hit the wall at 13 mph.
Nothing happened, so they tried it again at 20
mph. Still nothing happened, so they gave it a
third shot at about 25-30 mph. That destroyed the
car and trashed the engine.— but no air bag was
deployed. It then occurred to a listener to call in
and ask, “Does a 1984 Corvette have an air
bag?” The correct answer: No! Upon learning
this, Keller offered his resignation.

When it was time for WLYF/Miami to award
its $10,000 grand prize as part of last Thursday’s
“Listener Appreciation Day,’ PM driver Ellen Jaffe
and OM Rob Sidney were flabbergasted: Win-
ning listener Doreen Hanson was at work in Du-
luth, MN! Hanson was tuned to 'LYF on the In-
ternet and was lucky enough to be the correct
caller on the station’s toll-free studio line!

} KZLA Gets A Makeover 4
Lots of changes are happening at KZLA/Los
Angeles, where APD/MD Mandy McCormack

has decided to “fulfill a dream” and move to Mu-
sic City. Succeeding her as MD is middayer Ton-

Rumbles

« ice down those hot rumoré about KSCS/Dallas
PD Dean James readying for a move to an ABC
sister station in Atlanta. When contacted by ST,
James said it was news to him.

* Longtime KBFB-FM & KHKS-FM/Dallaé VP/GM
Brenda Adriance resigns.

« Ed Turner joins Citade! as Market Manager for
Baton Rouge and Lafayette, LA. He repilaces Pe-
ter Moncrieffe, who remains with Citadel ds a con-
sultant.

* Edward Papie becomes GM for WAVH-FM &
WZEW-FM/Mobile,

* WWW2Z/Charleston, SC PD Terry Base is
upped to OM for the station as well as sister Ur-
ban AC WMGL.

* AMFM consuitant and KYLD/San Francisco PD
Michael Martin signs on the dotted line for anoth-
er two years.

* Chris Patyk rises from MD to APD at KYSR/
Los Angeles.

* WJUMN/Boston welcomes Michelle Williams as
MD. She replaces Danny Ocean, who is now PD
of WKCI/New Haven, CT.

*» WZFX/Fayetteville, NC brings aboard Taylor
Morgan and Garrett Davis. as MD and APD,
respectively.

* Ginger Potthast becomes Dir./Sales for
KKBQ-FM/Houston.

= Rita Rich, Sr. Producer for Westwood One’s
Jim Bohannon Show, departs, effective April 27.

* Andy Bloom joins Emmis International as VP/
Programming.

ya Campos. Concurrently, the morning team of
Jim Duncan and Wendi Westbrook airs its fi-
nal broadcast today. Replacing them are the
husband-and-wife morning team of Gene Gates
and Julie Jacobson, who hail from Soft AC
KBFB-FM/Dallas-Ft. Worth. Duncan will concen-
trate on his outside businesses and may contin-
ue to do some airwork for KZLA; Westbrook
slides into Campos’ former shift.

Yesterday (4/20) marked the first anniversa-
ry of the tragic shootings at Columbine High
School in Littleton, CO. As a tribute and a fund-
raiser to aid in the construction of a new library,
KYGO/Denver has put together a special version
of Lee Ann Womack’s “I Hope You Dance.” It in-
cludes news coverage and sound bites, begin-
ning with last year'’s memorial service and includ-
ing interviews gathered in the last few days. Call
KYGO Promotions Dir. Garret Doll at (303) 370-
1424 if you'd like a copy.

Rockwell Commits ‘
To The KGB!

Infamous multimillionaire Rick Rockwell’s

Continued on Page 30
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This song will explode at
Top 40 and Adult 4.24.00

Couldn't Wait:
IUTMH/Chicago
IWWKIE/Chicago

“One Listen...and BOOM!” Barry James IJTMX

‘BOOM the explosive new single
from Trinket’s forthcoming album
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Street Talk

Continued from Page 28
quest for matrimonial bliss has |
fed him to make yet another |
long-term commitment, but this |
time it’s to three partners: KGB/
San Diego’s morning team of
Dave, Shelly and Chainsaw.
Rockwell was thrilled following
the “nuptials” featured in a cur- P
rent spot for the Classic Rocker
and readily admitted, “I just love
them all so much, and | have for
a long time. I'm just thrilled they feel the same
way about me.”

Rick Rockwell

MP3.com has purchased a majority stake
in its joint-venture partner, Cox Interactive Me-
dia’s MP3Radio.com. MP3.com will move
MP3Radio.com’s operations from Atlanta to San
Diego, where the former is based. Cox Radio will
maintain its 28 MP3Radio.com affiliate sites.
MP3Radio.com President/COO Gregg Lindahl is
expected to remain with Cox in Atlanta in an as-
yet-announced position. However, Stacy Cantrell
and Kip Taylor are among those who have been
“downsized” as a result of the sale.

ST congratulates Atlantic Records Execu-
tive VP Andrea Ganis, Sr. VP Danny Buch and
the entire Atlantic promo staff for having the
Most Added this week at CHR/Pop, Alternative,
Hot AC, Rock and Adult Alternative with match-
box twenty’s latest single, “Bent” The final tally
is 328 adds overall!

The Radio Hall of Fame has announced its
2000 nominees. Up for “Network or Syndicated/
Active” are Dick Bartley, Bob Kingsley, Howard
Stern and R&R’s own Walt “Baby” Love. Nom-
inated in the “Network or Syndicated/Pioneer”
category are veteran actor Mason Adams, The
Lone Ranger announcer Fred Foy, late KSL/Salt
Lake City talk host Herb Jepko and late actor
Elliott Lewis.

Congratulations to Interep Chairman Ralph
Guild and his wife, Calla, who recently celebrat-
ed their 50th wedding anniversary!

Best wishes also go out to veteran DC
sports talk host Ken Beatrice, who is retiring af-
ter 34 years in radio. His final show for WTEM-
AM was set for yesterday evening.

Records

* |s the long-expected restructuring at Mammoth
Records in the works? And what does that mean
for one Hollywood A&R exec?

* Those rumbles about The Beastie Boys’ record
imprint, Grand Royal Records, and DEN Entertain-
ment principals Gary Gersh and John Silva keep
getting louder. While DEN won’t be buying Grand
Royal, expect some kind of alliance to be an-
nounced within a few weeks. :

» Wind-up Entertainment ups Southwest region-
al Aian Galbraith to National Director/Promo, Rock
Formats and names Finley Slocum to fill Gal-
braith's old post.

¢ Nick Bedding is officially in the Mouse house
as Sr. Director/Adult Formats at Hollywood
Records, reuniting with Capitol colleague and Hol-
lywood Sr. VP/Promo Justin Fontaine.

* RykoPalm taps former Virgin college promo
exec Dan Connelly as Director/National Radio Pro-
mo and Amit Kumar as Promo Coordinator.

www americanradiohistorvy com

* Steve Kosbau rises to Director/Ops. for WJZW
& WRQX/Washington.

e Lori Holder-Anderson is named VP/Promo for
Wind-up Records. ;

* Kristi Mcintyre is picked to be OM of WQSR &
WXYV/Baltimore.

* Tim Murphy is made PD of KKBQ/Houston.

)>4

* WPGC-AM & FM/Washington President/GM Ben
Hill is given responsibilities for four other markets.

» James Gustafson is tapped as VP/GM of WCCO/
Minneapolis.

* David Lipton joins Arista Records as VP/Biack
Promo.

* Becky Brenner becomes General Program
Manager for EZ Communications’ Seattle properties.

» Kevin Metheny is made OM of WJGR & WQIK/

Jacksonville.

lrving Azoff gives a name to his label: Giant
Records.

* John Martin is made VP/GM of KHY{/Dallas.

* Jerry Kane catches the WASH/Washington PD
gig.

» Pam Brooks is named MD of WHCN/Hartford.

A4

» Chrysalis Records ups Daniel Glass to Sr. Dir./
National Promo and Steve Brack to Dir./West
Coast Promo.

* Gil Rosenwald is elevated to President/Radio
Division of Malrite.

* T. Patrick Welsh returns as GM of KROQ/L.A.

N4

* John Hare is hired as VP/GM of WRIF/Detroit.

 Frank Intrieri is tapped to be PD of KPAS/EI
Paso.

* Bob Shannon is named Special Projects Sales
Consultant for TM Companies.

« Billy Paul is picked to be MD of KYXY/San Diego.

A4

* WRC-AM/Washington goes all-News.

A -

The April 7 passing of Erich Ennen, the 18-
year-old son of WUSN/Chicago VP/GM Steve
Ennen, produced such an outpouring of support
that the Ennen family is establishing a founda-
tion in Erich’s name. It will fund a support and
research center for young adults. Memorial do-
nations may be sent to B’Nai Torah, The Erich
Stephen Ennen Memorial Foundation, 2789 Oak
Street, Highland Park, IL 60035.

James Bastfield, who served as WWIN-FM/
Baltimore’s morning show producer from 1996-39
as “JB, The Bald-Headed Wonder,” died of colon
cancer on April 12 in Baltimore. He was 32.

If you have Street Talk, call the R&R News Desk
at (310) 788-1699 or e-mail streettalk @ rronline.com
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These Pop stations couldn’t wait:

KKRZ/Portiand KHKS/Dallas

WEZB/New Orleans WZYP/Huntsville

CHR/Rhythmic @) - € Breaker

CHR Rhythmic Radio expounds on the power of “3 Littie Words”:

POWER 96/Miami ADD FM102/Sacramento ADD
KLUC 41x Top 10 Phones  KTFM 55x Top 5 Phones
KKFR 27x Top 10 Phones  KWIN 55x Top 5 Callout
KQMQ 60x #2 Phones KKSS 52x Top 10-Piope
KBTE 66x Top 10 Phones  KYLZ 40x Top 5 Phof

WTCF 65x Top 5 Phones KWWV 52x Top 10 Phones 3
KWNZ 42x Top 10 Phones KHTN 65x TggSPhones -
"KPRR 35x KDON 26x 2 "

www.repriserec.com/nuffavor » www.nulavormusic.com
E Produced by Gary St. Clair for Hit Bay International Assocrate Producer: Jose Quintana Management: Paul Marquis 2 P

www americanradiohistorvy com
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'WEDNESDAY, JUNE 14, 2000 )

9:00AM
REGISTRATION OPENS
© 12:00-5:00PM
Internet Displays & Exhibits Open

1:00-3:00PM

INTERNET

Introduction To Radio Websites:
A Required Course!

1:00-5:00PM
Jacobs Media Alternative
& Active Rock Summit

_ THURSDAY, JUNE 15, 2000 )

8:30AM-3:00PM
Pollack Media Group
Internatianal Radio Summit

9:30-11:00AM
Cume Magnets & Recycling

10:00AM-1:00PM
Jacobs Media Alternative
& Active Rock Summit

11:30AM-1:00PM
Coaching And Motivating Talent

K
CONCURRENT SESSIONS
1:00-2:30PM
HERITAGE ROCK /CLASSIC ROCK
INTERNET ‘

Now That’s Radio!
How Broadband And Wireless
Devices Will Expand Your Audience

3:00-4:30PM

ALTERNATIVE
The Second Annual
Alternative Rate-A-Record”

HOT AC
Taking Stock Of The Industry

INTERNET
Why Didn’t | Think Of That?
Learning From Real Innovators

NAC/SMOOTH JAZZ
Label Heads:
The Intersection Of Art & Commerce

SALES & MARKETING
Non-Traditional Revenue

URBAN
Minority Ownership In
The New Millennium

N-/llli’ ONLINE

Hew Paradlgms - New Methods - New Tools

THURSDAY, JUNE 15, 2000 (Continued)

7:00-9:00PM
OPENING COCKTAIL PARTY

10:00PM-12:00AM
CLUB R&R

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

rAc

FRIDAY, JUNE 16,2000 )

10:00-11:00AM
GENERAL SESSION

. CONCURRENT SESSIONS
11:15AM-12:45PM

ADULT ALTERNATIVE
CHR

INTERNET

Chrome Wheels And Leather Seats:
How To Properly Accessorize Your
Station Website

P NAC/SMOOTH JAZZ
It's The Revenue, Stupid!

ROCK
Does Active Rock Need To Split?

1:00-2:45PM
LUNCH

rf
CONCURRENT SESSIONS
3:00-4:30PM

Superstars - Part Two

P ALTERNATIVE

How Hard Is Too Hard?

* INTERNET
Would You Like Fries With That?
Turning e-listeners Into e-consumers

? SPANISH LANGUAGE RADIO

* URBAN
Radio And Records, The New Reality

ﬁ

5:00-7:00PM
FIRST ANNUAL R&R RHYTHMIC JAM

8:00-10:00PM
THE BIG FRIDAY NIGHT SHOW

WAM-amereanradiohistorv.com

AGENDA

FRIDAY, JUNE 16, 2000 (Continued)

10:00PM-12:00AM
CLUB R&R

12:00-2:00AM
JAVA CAFE

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

~ SATURDAY, JUNE 17,2000 )

rCONCURRENT SESSIONS

11:15AM-12:45PM

[ CHR

INTERNET
31 Flavors: Serving Your Audience
According To Their Tastes

F NAC/SMOOTH JAZZ
Tomorrow’s Technology Today

# POP/ALTERNATIVE
Rate-A-Record®

l ROCK
Rockin’ The Net

_

1:00-2:45PM
LUNCH

CONCURRENT SESSIONS
3:00-4:30PM

COUNTRY
The State Of Radio And Records

INTERNET
KWEB Is My Life! How To
Effectively Build Community Online

W MUSIC RESEARCH
I Give It A 10! Using Your Website
To Test New Music

P NAC/SMOOTH JAZZ
Play My Record, Dammit!

* OLDIES
Defining Your Stations ULP

ﬁ

7:30-9:30PM
R&R URBAN INDUSTRY
ACHIEVEMENT AWARDS SHOW

10:00PM-12:00AM
CLUB R&R

p———

R&R Convention 2000 Agenda Subject To Change
* Rate-A-Record’ Is A Service Mark Of Dick Clark Productions
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in additibn to an agenda of format-specific panels and seminars, R&R CONVENTION 2000
will present, in cooperation wnth@nnlze, a special track of concurrent sessions featuring

all the information you’ll need to achieve TOTAL INTERNI':T SUCCESS.

REGISTRATION

INFORMATION ) "REGISTRATION FEES )

FAX this form 10: (310)203-8450 7
3 OR MORE ON OR BEFORE APRIL 28, 2000 $375 EACH

Or M AI L to: ) (All 3 Attendee Names Must Be Submitted Together)
LT oo R i s
. - = RE -JUNE 9,

10100 santa Monlca BIVd' y Sth Floor (All 3 Attendee Names Must Be Submitted Together) $450 EACH

Los Angeles, CA 90067-4004 SINGLE APRIL 29 - JUNE 9, 2000 $475 EACH

ONLINE registration ar: www.rronline.com EXTRA THURSDAY COCKTAIL TICKETS ~ $ 85 EACH

Please print carefully or type in the form below. EXTRA FRIDAY EVENT TICKETS $100 EACH

Full payment must accompany registration form. ) DAY PASSES Thurs.__ Fri. __ Sat. $225 EACH

Please include a separate form for each registration.

Photocopies are acceptable. Registrations are non-transferable. ?ﬁ&%rg?zgg(?ISTRATION AFTER $550 EACH
MAILING ADDRESS ) "METHOD OF PAYMENT)

— . ERp— . Amount Enclosed: $ '
Name 1
- S Visa D MasterCard D AMEX D Discover D Check D

Title

Call Letters/Company Name  Format Account Number - Exp. Date: ~:
Street o o N C_axacmier's Signature N B

Ci_ty_ State Zip Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
Telephone # Fax# refund less a $75.00 administrative fee will be issued after the convention if notifica-
tion is received on or before April 28, 2000. Cancellations received between April 29
and May 19, 2000 will be subject to a $150.00 cancellation fee. No refund will be
E-mail issued for cancellations after May 19, 2000 or for “no shows.”

REGISTRATION
CENTURY PLAZA HOTEL

WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION 2000. TYPE OF ROOM CONVENTION RATES
Thank you for requesting reservations at the Century Plaza FEAZASINGEECEEERSON) 20
Hotel. Our staff would like to take the opportunity to extend PLAZA DOUBLE (2 PEOPLE) $225.00
a warm welcome to you during your upcoming meeting. PLAZA SUITES $500.00 and up
e To confirm your reservation, your arrival must be
guaranteed by charging two nights deposit to a major For RESERVATIONS, please call:
credit card, or you may send payment by mail. (310) 551-3300 or 1-800-WESTIN-1.
Deposits will be refunded only if reservation is Tell them it’s the Radio & Records Convention.
cancelled by May 25, 2000. Please do not call R&R for hotel reservations. Thank you.
¢ Reservations requested after May 25, 2000 or after Mailing Address: Century Plaza Hotel
the room block has been filled are subject to availability 2025 Avenue Of The Stars, Los Angeles, CA 90067
and may not be available at the convention rate. ——== For discount airfare to R&R Convention 2000
e Check in time is 3:00 pm; check out time is 1:00 pm. AQPEN please contact Aspen Promotions

(formerly MAP Promotions) at 1-800-634-5043

QUESTIONS? CALL THE R&R CONVENTION 2000

HOTLINE AT (310) 788-1696

WWW-americantadiohistorv-com
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Record Industry Nominees

ongratulations to this year’s nominees for the R&R Industry Achievement
Awards for record labels and promotion executives. Final ballots will be
—— mailed to eligible voters this week, and winners will be announced at R&R
Convention 2000, to be held June 14-17 at the Century Plaza Hotel in Los Angeles.
Four labels (Universal, Squint, TVT and V2) and four local promo vets receiving first-time
nominations are on this year’s list of finalists, along with a couple of return winners. There’s also
a new category: This year R&R has changed “Independent Promotion Executive of the Year” to
“Independent Promotion Firm of the Year” to recognize the contributions of all of a firm’s execu-
tives and employees.

Sound Decisions,

LABELOF THEYEAR
PLATINUM

COLUMBIA

INTERSCOPE

RECQROS

i

Tl @m

~  AREDEEL

RECORDS

SGkliNT

= SR. PROMOTION EXECUTIVE OF THE YEAR @

Andrea Ganis Ron Geslin Craig Lambert
Atlantic RCA MCA

Joe Riccitelli

Brenda Romano
Jive Interscope/Geffen/A&M

Charlie Walk
Columbia Records Group

INDEPENDENT PROMOTION FIRM OF THE Y E AR 2ssus0e0sseossssssssmssssosesssessssssssssssss smssmunsmssss

All That Jaz Jerry Brenner Lawman Promotions

Promotions

Jeff McClusky &
Associates

McGathy Promotions

Tri-State Promotions

LOCAL PROMOTION EXECUTIVE OF THE YEAR

Pam Grund Ed Pinka
Interscope/Geffen/
A&M (Baltimore/

Washington)

Joe Carroll
Epic Records Group

(Cleveland/Detroit) (Philadelphia)

Columbia Records Group

wwWw.americanradiohistorv.com

Joe Reichling Rob Rosen Linda Walsh
Arista (Los Angeles) Atlantic (New York) Warner Bros. (New
York) .
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CHR/Pop Shakin' To Groove Armada’s. 'l See You Bahy'

here’s no doubt Jive Records understands the im-

portance and impact of having a big first week at
radio with a new pop single. Just look at the consecu-
tive records it set at CHR/Pop with "N Sync’s “Bye Bye
Bye” and, last week, with Britney Spears’ “Oops! ... I
Did It Again.”

The surging pop powerhouse has, however, taken a
much slower and more methodical approach in trying
to break British pop electronica act Groove Armada,
whose Electro/Jive U.S. debut, “I See You Baby,”
bowed at CHR/Pop at the end of March. Stations sup-
porting the single include WQEN/Birmingham;
KZQZ/San Francisco, KFMS/Las Vegas; KUMX/
New Orleans; WKFS/Cincinnati; WKSL/Memphis;
WFHN/New Bedford, MA; WABB/Mobile; WSNX/
Grand Rapids; KHTT/Tulsa; WHYI/Miami;
WFLZ/Tampa; and KIIS/Los Angeles. The track has
also received support at Alternative from such stations
as WLIR/Nassau-Suffolk, WFNX/Boston and
KMBY/Monterey.

Groove Armada

Groove Armada is made up of London DJs Tom_
Findiay and Andy Cato, who whip up a funky and
soulful blend of Europop electronica and dance that’s
increasingly being embraced by mainstream U.S. con-
sumers of pop and alternative alike. But it’s the alter-
native audience that’s a top priority for Jive as it tries
to expand its roster beyond mainstream pop.

Comments Jive Sr. VP/Promotion Joe Riccitelli,
“Groove Armada is part of the Jive-Electro launch, but
just as importantly, they ‘re part of our efforts to diver-
sify the company and break into other genres.”

Jive began setting up Groove Armada and “I See You
Baby” early in the fourth quarter of 1999 by servicing
12-inch discs to select noncommercial stations and Al-
ternative specialty shows. That resulted in a smatter-
ing of Alternative airplay and the beginning of a
breakout market in Los Angeles, where noncommercial
KCRW jumped all over the track and Alternative
KROQ gave it some early spins.

While Jive was trying to grow the song’s base at Al-
ternative, a number of key CHR/Pop programmers be-
gan gravitating toward the single, which forced Jive to
accelerate its plans to cross the song over. Riccitelli re-
members, “Setupwise, we were in a great position at
Alternative. But, for whatever reason, things didn’t
take off, even though we were getting great press and
word-of-mouth.

“At the same time we had major interest from
WHTZ/New York, KHKS/Dallas and a few other sta-
tions. We’ve always viewed this as a multiformat

(i

record. We know we have to continue growing our base
at Alternative, but once we knew we had something

going at Pop, we decided to really begin pursuing
the record.”

Not surprisingly, Jive didn’t set a hard-and-fast
add date at CHR. Riccitelli continues, “That’s what
you do with a Britney Spears or ’N Sync record.
With Groove Armada, it’s a very fluid situation
where we grow and nurture airplay each week.”

Jive also plans to continue working Alternative.
In fact, it recently hired former A&M and Jerry
Brenner Promotion vet Lorraine Caruso as Sr. Di-
rector/Rock Promotion to bolster its efforts with
Groove Armada and future projects.

On the marketing side, Jive has also been strad-
dling the Pop and Alternative fences. Helping mat-
ters has been exposure for “I See You Baby” in a
national TV ad campaign, its inclusion on a few
soundtracks and its use on the Academy Awards
broadcast.

Sr. VP/Marketing Randy Miller comments,
“From the beginning we’ve targeted the electronica
and dance clubs in major markets. Our street teams
have been all over the place for months, giving away
samplers, and we’ve worked with various night-
clubs. But we’ve also worked to broaden our main-
stream profile with retailers. So in a market like Los
Angeles, where we’ve received multiformat airplay,
we’ve bought local ads on MTV.”

Jive is also busy setting up plans for the group’s
Toyota-sponsored tour of major cities and key air-
play markets in June. Miller continues, “It’s a pretty
unique tour, in which Toyota’s also working with
local arts schools in each market. It will also allow
us to continue our two-pronged approach of target-
ing mainstream and alternative markets.”

Groove Armada’s debut full-length album, Ver-
tigo, was released in late February and has scanned
around 30,000 copies, according to Jive. The label
also says it’s scanning about 3,000-4,000 copies
weekly, and two weeks ago Vertigo was among the
top 1Q0-selling albums in Los Angeles.

Ready For Takeoff

Fans of mellower alterna-pop should get hold of
Star Ghost Dog’s latest album. The Great Indoors,
on Catapult Records. The disc from the Boston-
based quartet contains the track “Knock Down,”

ternative WFNX. In the seven-day period ending
April 15, WENX spun the track seven times, with
three of those during middays and one during PM
drive. Contact Catapult’s Adam Lewis at (617) 451-
0444, ext. 232, or Creamer Management’s
Michael Creamer at (617) 783-6308.

— Steve Wonsiewicz

Star Ghost Dog

www.americanradiohistorv.com
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Metallica Sues Napster;
Dre Next?

Song-sharing software maker Napster’s legal woes esca-
lated last week when it was sued on April 13 in U.S. District
Court in' Los Angeles for copyright infringement. The suif was
filed by Metallica, their
music publishing com-
pany, Creeping Death
Music, and E/M Ven-
tures, the band’s part-
nership with Elektra
Entertainment Group.
Now comes word that
rapper Dr. Dre has
given the company until
April 22 to remove his music from its file servers and direc-
tories, or he will also sue. Metallica were the first recording
act to sue Napster.

The two moves follow the RIAA’s litigation with Napster. A
court date between the RIAA and Napster, which had been
slated for April 10, has yet to be rescheduled. Meanwhile,
Metallica’s $10 million lawsuit against Napster charges the
software company with alleged copyright infringement and
violations of the Racketeering Influenced & Corrupt Organi-
zations Act and says that Napster has been illegally distrib-
uting MP3 songs without compensating the band. The suit
also names three universities — the University of Southern
California, Indiana University and Yale University — alleging
that the institutions “knowingly sanctioned” the distribution of
unlicensed repertoire.

In a written response to Metallica’s suit, Napster said, “We
regret that the band’s management saw fit to issue a press
release — and to file a lawsuit — without even attempting to
contact Napster. We would be happy to speak to the artists
or to their management. Many bands who have approached
us learned about Napster and how to leverage what we of-
fer and understand the value of what we do. But if these
people insist on turning it over to lawyers, we'll defend the
case on that turf”

Metallica

Aguilera Tour Bows July 31

Tour update: Christina Aguilera’s 37-date headline tour
begins on July 31 in a yet-to-be-determined city. The tour
is being sponsored by Levi's jeans
and Sears, Roebuck & Co. ... R&B
singer/songwriter Mary J. Blige
embarks on a 33-city summer tour
June 5 in Richmond, CA ... Count-
ing Crows and Live begin a na-
tional tour July 28 in Kansas City ...
Look for Bon Jovi to make their [
first national tour in five years after  Christina Aguilera
this summer.

Digital Dispatches: Online custom retailer
CustomDisc.com has received a $10 million equity invest-
ment from current AMFM majority owner Hicks, Muse, Tate
& Furst ... EMusic.com reports download sales for the quar-
ter ended March 31 rose 118% from the previous quarter to
$450,000 ... EMI Music. Publishing has tapped Net4Music
to digitize and globally distribute sheet music for its 1 million-
song catalog.

This 'n’ that: Fatboy Slim (a.k.a. Norman Cook) has be-
gun work on his next full-length album, which should be re-
leased later. this year ... Pop singer Leslie Carter, the 13-
year-old younger sister of Backstreet Boy Nick Carter, has
signed with DreamWorks Records and is working on her
debut album for the label ... Razor & Tie Records signs Irish
singer/songwriter Jack Lukeman to a U.S. deal ... Epic/tm-
mortal rock act Bare Jr. have begun work on their next al-
bum ... Marilyn Manson joins the list of aspiring label mo-
guls and forms Posthuman Records.
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Sound Decisions

HIGH-TECH IN
LITTLE ROCK

Corey Deitz, PD of Equity Broadcasting’s Al-
ternative KLEC (Lick965.com)/Little Rock (a
Net Music Countdown
aftiliate), is atop a slight-
ly different horse in his
ratings race. Deilz took a
second-tier station and
repositioned the music,
the presentation and even
the frequency to align his
station with the high-tech
lifestyle. It seems to be
working, and when we
chatted recently, there
was a bit of geek satisfaction in Deitz’s voice.

David Lawrence

R&R: Tell me about the integration of the air
signal with the webcast.

CD: I was reading a survey about online us-
age by format that showed that people who lis-
tened to modern rock were the highest users of
the "Net. It was glaring to me that this was an op-
portunity to use a fresh presentation, even though
when [ first said “Lick965.com.” it sounded fun-
ny. My GM agreed to do it, and we rebranded
the station.

R&R: Are listeners challenged-by the technol-
ogy?

CD: Some are, and we take a lot of care to in-
dividually reply to people who write and say, “1
downloaded Winamp. Now what?” or, “What’s
a zip file?”” — and we're carefui not to talk over
people’s heads. We talk a lot on the air about the
*Net, but we always relate it to their lives.

R&R: What was the thought process that went
into your Lick965.com on-air branding?

CD: The “Lick” was there already — the sta-
tion used to be called “Lick 101 So we took
that, combined it with the 'Net approach and
fused it with the dot-com feel. When we contact-
ed Arbitron and said we wanted to be referred to
as Lick965.com, they had to have some discus-
sions about it. They’d never done it before, but
they knew they were going to have more stations
in the future asking for it. So our listings now in-
clude Lick965.com.

R&R: Do you think that people who are into
the 'Net listen despite the intensity of the music?

CD: | know that with the morning show in
particular, we have people listening who are out-
side our demo. I've heard people say, “I used to
listen to country, but P'm really getting into the
music.” I think there are people who are listen-
ing for the "Net angle — and the modern rock
audience is more loyal as a whole. Once they re-
late to the station, they’re devoted.

R&R: Has this translated into higher ratings?

CD: We’ve been on an upward roll and
haven’t dropped since we repositioned the station.
TSL is unbelievable, cume is amazing. In our 18-
34 men demo we were in the top three in many
dayparts after only five months on the air — from
eighth or ninth in the mar-
ket. We label things com-

g V)
.'.'I =

pletely differently to re- 0
inforce that: Traffic is  CAaEGEs Lty ol

“Road Rage,” the con-

cert calendar file is the “AudioFile,” and we
dropped all old, tired references. I think the per-
sona we created for the station really latched on.

Questions? david@netmusiccountdown.com.

i

David Lawrence is heard on WGN/Chicago; is the host

of Online Today and Online Tonight, syndicated high-

tectVpop cuiture radio takk shows from Dame-

Gallagher; and is the host of The Net Music Countdown.
radio shows from United Stations. A 25-year radio

veteran, Lawrence was a founder of the American

Comedy Network, is the voice of America Online, and is

2 leading expert on intemet entertainment.
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weeks at select online retailers, we will, as we told you, be adjusting the

charts to account for the new methods of delivery. In the beginning,
since not all labels will be participating, we will be doing dry runs of the

charts internally to watch the math and see how the resulis change.
Once all the majors are offering downloadable singles and collections,
we will revise our equation and the charts for publication.

We will also follow a weighting course similar to the traffic weighting
we do now, so that the proportion of digital downloads on the 'Net and

the proportion of CD sales from online retailers will be accurate. We will
not be including promotional or advance downloads, nar will we track

THE CHANGING EQUATION

With the announcement this past week that Sony wilt follow the lead
of BMG and will be offering digital downloads within the next two

downloads that “time out” or are not available to the listener after a
preview period. | welcome your input on this process.

Which reminds me: How do the E-Charts help you? They're the
basis for programming the Net Music Countdown every week, but do
you look at these charts and watch for indicators that might alter your
decision processes or your programming? What else would you like to
know about what's going on online that would be of importance to
you? Number of plays? Individual charts? For radio programmers in
particuiar (since | hear from the labels all the time), what can we do to
make this data more valuable? As we plan for the future of the E-Charts,
we'd like your feedback.

— David Lawrence
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CHR/Pop

ARTIST CO/Title

"N SYNC No Strings Attached/"Bye”
SANTANA Supernaturall“Maria”
BACKSTREET BOYS Millennium/“Show”
CELINE DION A/l The Way/"That's"
FAITH HILL Breathe/“Breathe”
VERTICAL HORIZON Everything You Want/“Everything”
CHRISTINA AGUILERA Christina Aguileral Girl”
MACY GRAY On How Life Is/"Try”

DESTINY'S CHILD Writing On The Wall/“Say"
THIRD EYE BLIND Blue/“Never”

MARC ANTHONY Marc Anthony/“Sang”

SAVAGE GARDEN Affirmation/*Knew”

LDNESTAR Lonely Grili'*Amazed"

CREED Human Clay/“Higher”

BLOODHOUND GANG Hooray For Boobies/“Bad”
EIFFEL 65 Europop/“Blue”

KID RDCK Devil Without A Cause/“God”

RED HOT CHILI PEPPERS Californication/“Otherside”
DR. DRE Dr. Dre 2001/“About”

SISQD Unleash the Dragon/“Thong™

Country

ARTIST CD/Title

GEORGE STRAITLatest Greatest Straitest Hits/"Best”

FAITH HILL Breathe/“Way”

OIXIE CHICKS Fiy/“Earl”

LONESTAR Lonely Grifi“Smile”

TOBY KEITH How Do You Like Me Now?/“How"

JO OEE MESSINA /'m Alright/“Because”

MARTINA MCBRIOE Emotion/“Love’s”

TIM MCGRAWA Piace In The Sun/"Friend”

TRACY LAWRENCE Lessons Learned/“Lessons”

SHANIA TWAIN Come On Over/“Rock”

TRISHA YEARWOOO Real Live Woman/“Woman”

TRACE AOKINS More.../“More” |

PHIL VASSAR Phil Vassar/“Carlene” |

CLINT BLACK D'’Lectrified/“Been” |

REBA MCENTIRE So Good Together/“Be” |

TRACY BYRO /t's About Time/*Love” |

KENNY CHESNEY Everywhere We Go/“What” “
\

SHANE MINOR Shane Minor/“Beautiful”
CHAO BROCK Yes!/“Yes!”
COLLIN RAYE Couldn't LasrA Moment/“Moment”

ARTIST COfTitle [
VERTICAL HORIZON Everything You Want! “Everything” |
SANTANA Supernatural/“Smooth”

THIRD EYE BLIND Biue/“Never”

MACY GRAY On How Life Is/"Try"

STING Brand New Day/“Day”

FAITH HILL Breathe/ Breathe”

MARC ANTHONY Marc Anthony/“Need"

TRACY CHAPMAN Telling Stories/“Telling"

"NSYNC No Strings Attached/“Bye”

CREED Human Ciay/“Higher”

CELINE DION Al The Way/“That's”

SAVAGE GARDEN Affirmation/"Knew”

BACKSTREET BOYS Millennium/“Show”

FILTER Title Of Record/*Picture”

REO HOT CHILI PEPPERS Californication/“Otherside”
SMASH MOUTH Astro Lounge/“Morning” \
LENNY KRAVITZ Five/“Belong”

FOO FIGHTERS There /s Nothing Left To Lose/"Learn” |
LONESTAR Lonely Grill/“Amazed”

KID ROCK Devil Without A Cause/“God” |

11T

Urban

TW ARTIST COrTitle

SISQO Unleash The Dragon/“Thong”
DESTINY'S CHILD Writing’s On The Wall“Say”
DR. DRE Dr. Dre 2001/“About”

D'ANGELO Voodoo/Untitied”

ERIC BENET A Day In The Life/"Life”

KEVON EDMONDS 24/7/ “No”

BRIAN MCKNIGHT Back At One/“Stay”
DONELL JONES Where | Wanna Be/“Wanna"
9 DMX Then There Was X/*What's”

10 EVE First Lady Of Ruff Ryders/“Love”

11 ICE CUBE War & Peace 2/"Rich”

12 JOE The Wood Soundtrack/"Wanna”

13 GERALD LEVERT G/“Damn”

14 ANGIE STDNE Bjack Diamon/“Everyday”

15 MINT CONDITIDN Life's Aquarium/1s”

16 DAVE HOLLISTER Ghetto Hymns/“Can't”

17 MONTEL JORDAN Get /t On Tonite/“Time"

O~ N BN -

| 35| 23| egdoag~wnosE

17 18 BLACK RDB Life Story/*Whoa!”
_ 19 TONI BRAXTON The Heat/“Man”
19 BONE THUGS N-HARMONY Btnhresurrect/on/ Resurrection”

NAC/Smooth Jazz

LW TW ARTIST CO/Title

STEELY DAN Two Against Nature/“Shame”

2 2 AL JARREAU Tomorrow Today/"Loved”

3 3 OAVIOBENOIT Professional Dreamer’“Miles”
4 4  PETER WHITE Perfect Moment/“San Diego”
5 5 NORMAN BROWN Celebration/*Paradise”
6 6
7 7
9 8

-

GOTA Let's Get Started/“Let's”
KENNY G. Classics In The Key Of G/“Stranger”
JOYCE COOLING Keeping Cool/“Callie”

“8 9 WARRENHILL Life Thru Rose Colored Glasses/"Take”
10 10 MARCANTOINEUniversal Language/ Palm”
11 11 URBAN KNIGHTS Urban Knights 3/“Sweet”
15 12 BONEY JAMES Body Language/“Boneyizm”
14 13 RONNY JOROAN A Brighter Day/*London”
— 15 KIRK WHALUM For You/“Love”
12 16 TOM SCOTT & THE L.A. EXPRESS Smokin’ Section/“Smokin™
17 17 BOBJAMES Joy Ride/“Raise”
18 18 NORMAN CONNORS Eternity/“River”
19 19 KENNY GARRETT Simply Said/" Simply”
20 20 TOM SAVIANO Crossings/“Move”
Altemative
LW TW ARTIST CD/Title
2 1 SMASHING PUMPKINS Machina-Machines Of God/“Stand”
4 2 VERTICAL HORIZON Everything You Want/ “Everything”
1 3 RED HOT CHILI PEPPERS Californication/*Otherside”
8 4 BLOODHOUND GANG Hooray For Boobies/Bad”
6 5 CREED Human Clay/*What"
— 6 BLINK 182 Fnema Of The State/“Adam's”
3 7 THIRD EYE BLIND Blue/“Never”
13 8 MOBY Play/“Natural”
16 9 INCUBUS Make Yourself“Pardon”
5 10 CURE Bloodfiowers/*Maybe”
17 11 LIMP BIZKIT Significant Other/“Stuff”
20 12 NOOOUBT Ex-Girlfriend/“Ex-Girlfriend”
— 13 RAGE AGAINST THE MACHINE The Battle Of Los Angeles/Sleep”
19 14 GODSMACK Godsmack/"Voodoo”
18 15 LIT A Place In The Sun/*Miserable”
12 16 BUSH The Science Of Things/"Cables”
7 17 METALLICA S&M/“Leaf”
11 18 KID ROCK Devil Without A Cause/*God”
14 19 KORN /ssues/*Make”

10 20 U2 Million Dollar-Hotel Soundtrack/“Ground”

E-.Charts are based on weekly rankings of CD sales, downloads and streams of artists online compiled and tabulated directly from the log files of reporting websites. Reporters include
Amazon.com, Barnes and Nobte.com, CONOW.com, Checkout.com, ChoiceRadio.com, DiscJockey.com, Radio Lycos, Netradio.com., Spinner.com, and Launch.com. Data is weighted
based on traffic reports by web traffic monitor Media Metrix. Charts are ranked with a 50/50 methodology of sales data and streaming/airpiay data for the six reporting formats. ©2000

R&R Inc. The Net Music Countdown With David Lawrence s a production of Online Today inc. For more information, call United Stations at (212) 869-1111.
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Continued from Page 3
as a part of the Universal/Motown
family.”

Prior to joining Universal, DeLong
served as Sr. VP/Promotion for Lava
Records. She was also Sr. VP/Promo-
tion for The Enclave.

“This is truly a once-in-a-lifetime
opportunity,” DeLong noted. “Univer-
sal has emerged as one of the hottest
young labels in the industry, while
Motown continues to take its vast mu-
sical legacy to the next level. I am so
thankful to Monte and Kedar, and es-
pecially to [Universal Music Group |
Chairman] Doug Morris and [Univer- l
sal/Motown Records Group Chair-
man] Mel Lewinter for their confi-
dence in me. I look forward to help-
ing them further cultivate the most dy-
namic group of artists in the industry.”

PusLisker/CEQ: Erica Farber
GENERAL Manacer: Sky Daniels
OpERATIONS MaNAGER: Page Beaver
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NONTRADITIONAL Saces: Gary Nuell
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was offered by Wisconsin Rep. Tom
Barrett, but was defeated by a 245-
142 vote. If it had passed, it would
have placed LPFM on the fast track
and given the FCC the ability to
award low-power FM licenses imme-
diately upon finishing its testing.

Although the bill was originally in-
troduced in subcommittee in Novem-
ber by Rep. Mike Oxley and is still
commonly known as the “Oxley bill,”
it has undergone significant changes
since its introduction. The inclusion
of the Wilson-Dingell amendment
earlier this month requires the FCC
to conduct field-test studies in no
more than nine markets. Such tests
will further determine if the rates of
interference caused by LPFM are
acceptable. Furthermore, it restricts
LPFM licenses to government, non-
profit or educational groups. The Act
also affirms the two new categories
of noncommercial radio established
by the FCC on Jan. 20 (a 3.5-mile
signal radius and a 1- to 2-mile ra-
dius) and reaffirms a ban keeping ex-
isting broadcasters from obtaining
LPFM licenses.

A companion bill introduced by
Sen. Judd Gregg is circulating in the
Senate, where it is picking up sup-
port. But even if it passes the Senate,
it could be vetoed by President
Clinton. In a letter released April 12
by the Office of Management & Bud-
get, the administration said it
strongly opposes the Radio Broad-
casting Preservation Act and supports
efforts to create a new class of
microradio licenses. Although the
White House is “extremely mindful™
of interference concerns, it expressed
confidence in the FCC’s ability to
resotve such problems.

Kennard Scolds NPR

“Special interests triumphed over
community interests,” Kennard
stated the morning after the vote (4/
14), adding that he was dismayed that

the House chose to eliminate more
than 80% of the potential low-power
FM stations by approving the bill.
Kennard said he was particularly un-
happy with National Public Radio’s
decision to “join with commercial
interests to stifle™ diversity of the air-
waves. Kennard even dismissed the
notion that the bill protects existing
stations from interference: “Its prac-
tical effect is to set roadblocks and
hurdles for the FCC and for the de-
velopment of low-power radio that
may never be met and that can only
serve to protect incumbent broadcast-
ers from competition.”

Meanwhile, NAB President/CEO
Eddie Fritts praised the outcome of
the House vote. “It’s a great day for
free, over-the-air radio listeners,” he
said. “We are pleased not only with
the outcome of the House vote, but
also with the magnitude of bipartisan
support for the legislation.”

FCC Accused Of
Dlegal Lobbying

During discussion of the bill on the
House floor, Tauzin alleged that the
FCC and its staff had violated the law
by lobbying legislators on the LPFM
issue. Tauzin claimed the FCC acted
illegalTy by faxing representatives a
letter stating 10 reasons why the mea-
sure should be defeated. The commis-
sion is prohibited from lobbying Con-
gress, since it is an independent gov-
ernment agency.

“This is against the law and some-
thing very serious,” said Tauzin, who
asked the Justice Department to look
into the matter. “Idon’t think I've ever
seen a more blatant example of lob-
bying by a so-called independent
agency. I’s an absolute outrage.”

Later that day Kennard wrote to
Tauzin claiming the commission and
its staff did nothing wrong or illegal.
“Government employees may com-
municate directly with members of
Congress and their staffs in support
of Administration or department po-
sitions,” Kennard wrote. “The Act
does not apply to such direct commu-
nications.”
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Nominees
Continued from Page 1

directly to the accounting firm of
Miller, Kaplan, Arase & Co.,
which will tabulate the vote and
certify the winners. The winners

tion 2000, June 14-17 at the Cen-
tury Plaza Hotel in Los Angeles.

Here are the nominees in the
national radio and record catego-
ries. Nominees by format can be
found on éach format editor’s
page. Other record industry nomi-
nations can be found in this
week’s Sound Decisions section.

National Radio Awards

e Group Executive of the
Year: Jim de Castro. AMFM;
John Gehron, Infinity; Alfred
Liggins, Radio One; Randy
Michaels, Clear Channel; Jeff
Smulyan, Emmis; Larry Wilson,
Citadel

* National Radio Station of
the Year (Markets 1-25): WGCI-
FM/Chicago; KIIS/Los Angeles;
KTWV/Los Angeles: WFAN/
New York; WBEB/Philadelphia;
KNIX/Phoenix

» National Radio Station of
the Year (Markets 26-100):
WSSL/Greéenville, SC; KCCN-
FM/Honolulu; WAPE/Jackson-
ville; WIVK/Knoxville; KXKT/
Omaha; KFRG/Riverside-San
Bemardino

» National Radio Station of
the Year (Markets 101+): KFAT/
Anchorage, AK; WKEE/Hunting-
ton-Ashland, WV; WDRM/Hunts-
ville, AL; KSMB/Lafayette, LA,
KCAQ/Oxnard-Ventura, CA;
WZOK/Rockford, IL

» General Manager of the
Year (Markets 1-25): Lee Davis,
WFAN/New York; Roy Laughlin,
Clear Channel/Los Angeles; Dave
Meszaros, Cox/Atlanta; Bruce
Mittman, WAAF/Boston;:Bob
Moore, KRLA-AM & KLSX-

will be revealed at R&R Conven--

FM/Los Angeles; Trip Reeb,
KROQ/Los Angeles

* General Manager of the
Year (Markets 26-100): Linda
Byrd. Clear Channel/Oflando;
Bruce Demps, Clear Channel/
Memphis; Caroline Devine,
KSMG-FM/San Antonio; Joe
Ernest, Waterman/San Antonio;
Dave Paulus, Saga/Norfolk; Dave
Robbins, Infinity/Columbus, OH

» General Manager of the
Year (Markets 101+): David
Bevins, Citadel/Rockford, IL;
Curt Brown, Journal/Springfield,
MO; John Dziuba, Press Comm./
Trenton, NJ; Richard Johnson,
Citadel/Bloomington, IL; Mich-
elle Murrill, Cumulus/Odessa,
TX; Russ Wilson, Cumulus/Tu-
pelo, MS

» Syndicated Personality of
the Year: Bob & Tom, The Bob &
Tom Show, AMFM Radio Net-
works; Rick Dees, The Rick Dees
Weekly Top 40, Premiere Radio
Networks; Tom Joyner, The Ton
Jovner Show, ABC Radio Net-
works; Casey Kasem, American
Top 40, AMFM Radio Networks;
Bob Kingsley, American Country
Countdown, ABC Radio Net-
works; Howard Stern, The How-
ard Stern Show, Don Buchwald &
Associates

» Radio Marketing Director
of the Year: Teresa Beyer,
WHTZ/New York; Von Freeman,
KIIS/Los Angeles; Sue Muzzin,
KGO/San Francisco; John
O’Brien, KISW/Seattle; Marie
Tolson-Perry, WDAS/Philadel-
phia; Pau} Williams, KPLX/Dal-
las

National Record Awards

* Label of the Year (Plati-
num): Arista; Columbia Records
Group; Interscope/Geffen/A&M;
Jive; Universal, Warner Bros.

* Label of the Year (Gold):
DreamWorks; Hollywood; Squigt;
TVT, V2; Wind-up

Stocks

Continued from Page 1

of $50, but moving in the right direc-
tion after its 52-week low of $11.62.
News that Infinity Broadcasting and
Westwood One had agreed to buy an
undisclosed stake in Scott Ginsburg’s
closely held StarGuide Digital Net-
works in exchange for their combined
50% interest in Musicam Express
LLC (see story, Page8) helped boost
Infinity shares more than 9% to close
at $31.

Entercom was up $3.25 (8.8%) to
close at $40.25. while RealNetworks
enjoyed the strongest bump of all is-
sues on the R&R Composite: It
leaped $7.31 (21.5%) to close at

| $41.312.

Wall Street’s biggest one-day point
loss in history Friday was being
blamed on a combination of things.
First, it was the last day investors
could sell off stocks before paying
their 1999 taxes. And second, the lat-
est Consumer Price Index had been

released that morning and indicated
that inflation was on the rise.

But as Tuesday rolled on, Pruden-
tial Securities analysts James Marsh
and William Lerner reviewed some
Q1 broadcasting resuits and deter-
mined that “radio broadcasters are on
track for another record year in ad
revenue gains.”” They gave “strong
buy” ratings toAMFM, CBS, Citadel,
Clear Channel, Cumulus, Infinity,
Regent and Radio One.

Dot-Com Drubbing May
Rub Off On Radio

A new Forrester Research study
predict that the hard-charging dot-com
advertisers of the past may not be the
up-and-coming category of the future
and boldly states that the majority of
online retailers will be extinct by 2001.
Furthermore, experts on CNBC pre-
dicted earlier this week that many dot-
coms will dramatically reduce their
advertising expenditures this year, due
to the uncertain economy.

Both facts are important, because

www.americanradiohistorv.com

dot-coms devote half or more of their
ad budgets to radio. Financial experts
say the short-term future of e-com-
merce retailers will hang on whatever
the American public believes their
economic outlook to be. Forrester’s

research indicates that so-called
“clicks and mortar” retailers — such
as Barnes & Noble or WalMart —
will eventually overtake purely
Internet commerce comparnies.

— Jeffrey Yorke

hi versal Appeal

ville Chairman Bruce Hinton.

At the recent NARM convention in San Antonio, artists from the Universal
Music and Video Distribution stable took time to pose for a group shot.
Pictured (I-r) are UMVD Chairman Henry Droz, MCA Nashville’s Tricia Year-
wood, three members of Hollywood Records’ BBMak, Motown’s Erykah
Badu, GRP’s Al Jarreau, DreamWorks’ Kina, UMVD President Jim Urie,
Universal Motown Records Group Chairman Mel Lewinter and MCA Nash-
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TONY NOVIA

................

| | - PLATINUM GOLD
— 1061 KISSFM KISFM | :
027 | Atlantic DreamWorks
’ KHKS/Dallas-Ft. Worth KlIS/Los Ange|es |
R&R Readers To Choose CHR’s Best ' Columbia  Hollywood
=% Records Grou .
: . : . 5 P Squint
his week the final ballots to select this year’s Industry Achievement Award
: . - : . FLZ Interscope/
winners were mailed to eligible voters. Winners will be announced at R&R R Geffen/A&M Tommy Boy
—— Convention 2000. KRBE/Houston WFLZ/Tampa- erien V2
The convention begins Wednesday, June 14, with a half-day of must-attend Internet sessions. The confab St. Petersburg Jive
continues with format and music panels, along with further *Net and general sessions. through June 17. Wind
The {amned (and recently refurbished) Century Plaza Hotel in Los Angeles is very close to being sold out, @ RCA ind-up
so call and reserve your room-today at (310) 551-3300 or (800) 937-846 | (WESTIN-1). Please mention WA‘,
that you’ll be attending the R&R Convention. Those registering before April 28 can save up to $175, so ) S.I’IIM Universal
make your plans now to attend. For further details, visit www. rronline.com/convention.

Each of this year’s winners will once again receive the prestigious Spirit of St. Louis art deco radio with WHTZ/New York WNKS/Charlotte |

their name engraved on the front. Listed below are CHR/Pop nominees for 2000, in alphabetical order.

PROGRAM DIRECTOR OF THE YEAR =

Tim Richards
KRQQ/Tueson (now
with WKQI/Detroit)

Tom Poleman
WHTZ/New York

Tracy Austin
WKSS/Hartford

John lvey
WXKS-FM/Boston

Dan Kieley
KIS/Los Angeles

John Reynolds
WNKS/Charlotte

PROMOTION EXECUTIVE OF THE YEAR

Charlie Foster Denise George Bonnie Goldner Lee Leipsner Chris Lopes Felicia Swerling
Universal Jive MCA Columbia Records Interscope/Geffen/ Warner Bros.
Group A&M

MUSIC DIRECTOR OF THE YEAR

—

Michael Steele

David Corey Paul “Cubby” Bryant Dylan Jay Michaels Stan “The Man” Priest
WXKS-FM/Boston WHTZ/New York KMXV/Kansas City KRBE/Houston KiiS/Los Angeles WFLZ/Tampa
(now PD of KRBE)
PERSONALITY OF THE YEAR

M.J. Kelli & B.J. Harris
WFLZ/Tampa

Hoyle Dempsey
WAPE/Jacksonville

' Kidd Kraddick
KHKS/Dallas-Ft. Worth

Rick Dees
KIIS/Los Angeles

Paul “Cubby” Bryant
WHTZ/New York

Bruce Bond
WNNK/Harrisburg

WWW-americanradiohistorv.com )
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Hdllywood l-lumdkn Delivers

The Hippest 3-Hour Weekend
Air Shift In America!
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CHR/Rhythmic

B

f i v STATION OF THE YEAR LABEL OF THE YEAR
Rhythmic Nominees Shine | . "t .

GOLD
oxo

N\ Arista Artemis
] ) . . KBXX/Houston KYLD/San Francisco
his year, for the very first time, R&R will present the Rhythmic Indus- Columbia DreamWorks

try Achievement Awards at a private “Rhythmic Jam” during R&R E 920 Records Group

—=_ Convention 2000. The Jam is scheduled to take place Friday, June 16, from 9 3N Priority
5-7pm, in the Westside Room at the Century Plaza Hotel. We’ll be tapping into A = Jid g Island Def Jam Restless

some of the format’s best to provide entertainment. Music Group

ON

WBBM-FM/Chicago WERQ/Baitimore

A Tommy Boy
Ballots were mailed to all eligible voters this week. Once again this year R&R will engage the Imerscol)e/
accounting firm Miller, Kaplan, Arase & Co to count all the ballots and tabulate the winners. All wm - | Geffen/A&M VT
results will remain confidential until the envelopes are opened. The Rhythmic nominees are listed |
below in alphabetical order. or | Jive
WPGC/Mashington, DC  \vHT/New York | Universal

== PROGRAM DIRECTOR OF THE YEAR

Todd Cavanah Kid Curry Tracy Cloherty Michael Martin Cadillac Jack McCartney Jimmy Steal
WBBM-FM/Chicago WPOW/Miami WQHT/New York KYLD/San Francisco WJMN/Boston KPWR/Los Angeles

/«r
<
- i

[ . /

PROMOTION EXECUTIVE OF THE YEAR

e

L oa

Nino Cuccinello Val Delong Lisa Ellis Tom Maffei John M¢Mann Marthe Reynolds
interscope/Geffen/ Universal/Motown Columbia Records Arista Jive island Def Jam
A&M Group (now with Atlantic) Music Group

* MUSIC DIREGTOR OF THE YEAR

John E. Kage Jazzy Jim Archer Erik Bradley ‘ Kashawn Powell Julie Pilat » Orlando
KQKS/Denver KYLD/San Francisco WMMB-FM/Chicago KBXX/Houston KUBE/Seattle WLLD/Tampa

= PERSONALITY OF THE YEAR =

Big Boy | Tha Dogg House Eddie & Jobo Donnie Simpson Ralphie Marino Dr. Drex, Roberta Varela

KPWR/Los Angeles KYLD/San Francisco WBBM-FM/Chicago WPGC/Washington WJMN/Boston (now with & Miss Ree
WKTU/New York) KTFM/San Antonio

wWww-americanradiohistorv.com
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Over 3.3 Million in A
Over ZSQ:.__;G"’ et
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Just Added Inflight At: WKTU, WBTS, WAKS, KHTS, WXXL, WC
WFHN, WSNX, WDBT, WHTF, KDGS,WXYK, KHTN AND HOT MIX!

Just Detected In Mile High Club: WHTZ, KIS, WXKS, WIOQ, KZQZ, KYLD,

KRBE, WWZZ, WFLZ, WBLI, WPXY, WKSE, WPST, WRVQ, WAPE, W|JJS,
WXSS, WQZQ, KBFM and KWNZ!

For more info, please call Jack Cyphers/Hazel Zoleta @ Tommy Boy 212.388.8307
Management: Nene Musk Productions., LLC 914.923.0997

www.amber_mecc.com

IL, WNOU,

www.tommyboy.com
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thank you radio for the unprecedented honor of making
"bent” #1 most added at 8 formats

"bent’

matchbox
T W ENTY

the first single
from their new album - \
mad season i

Produced by Matt Serletic for Melisma Productions, Inc.
Mixed by David Thoener

@ UPPMAN ENTERTANPIENT

-

©2500 Atiantic Recording Corporation, www.matchboxtwenty.com www.atlantic-records.com
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»¥ Callout America.

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 21, 2000
CatLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of March 26-April 1.

CHR/POP 5 o e i CaLLouT AMERICAe
TOTAL AVERAGE ERRNERN  DEVMOGRAPH

Hot Scores
ARTIST TITLE LABEL(S) ™w LW 2w 3w 5 S 12-17 18-24 25-34) EAST SOUTH WEST WEST By KeviN McCABE
SISQ0 Thong Song (Dragon/Def Soul/IDJMG) 3.88 4.06 3.90 4.01 66.3 16.3| 4.17 3.87 3.00| 4.16 3.64 3.94 3.81 ith an onslaught of well-deserved
media attention, Sisqo’s “Thong
FAITH HILL Breathe (Warner Bros.) 3.85 369 3.77 366 84.0 165|4.04 3.71 3.82|3.92 381 3.82 3.87 | gone” (Dragon/Def SoulIDJMG) re-
‘N SYNC Bye Bye Bye {Jive) 3.83 395 391 390 919 276|431 357 353|378 3.66 3.84 4.04 | mainsontopofCallout America witha
i 3.88 total score. Entertainment Weekly
H@ JOE | Wanna Know (JIVE) 3.74 394 387 — 451 9.4 3.73 385 350|352 381 3.95 3.70 and The Los Ange]es Times Calendar
LI PINK There Y i 72 379 380 3. 5 10.6/3.94 358 334|406 3.44 371 367 | octwomajor publications that have re-
H@ re You Go (LaFace/Arista) 372 379 3.80 382 515 10.6]|3.94 358 3.34| 4.06 3.44 368 | 25y profhed Sisqo. ~Thong” holds
DESTINY’S CHILD Say My Name (Columbia) 371 3.83 3.81 370 825 281 4.07 365 3.17)|378 3.75 3.67 3.65 | tight grip on teens (No. 2 with a 4.17)
and females 18-24 (No. 2 with a 3.87).
H@nmxpanyUp(DefJam/lDJMG) 3.70 — 475 9.9 |364 400 295(372 386 380 320 | L e Lane and

LONESTAR Amazed (BNA) 3.70 3.67 3.69 3.70 83.5 19.0(3.68 3.72 3.70| 3.54 3.79 3.63 3.86 | staff are taking this all the way.
: Check out this week’s impressive
H»DH. DRE YEMINEM Forgot About Dre (Aftermattvinterscope)  3.67 3.94 3.99 3.88 68.2 17.7|4.03 362 268|377 3.7 366 3.47 | oo aericadeburs: “Party Up™ by
BLINK-182 All The Small Things (MCA) 3.66 3.64 3.78 3.79 77.8 254|3.90 3.60 3.32|358 3.65 358 3.81 | DMX (DefJanm/IDIMG) enters at No.
. 7 with the Hit Potential tag and a 3.70
VERTICAL HORIZON Everything You Want (RCA) 366 3.78 3.63 374 71.2 14.8|3.81 347 371|353 377 369 368 | ol score. Early Pop airplay at WKSE/
VITAMIN C Graduation (Friends Forever) (Elektra/EEG) 366 — — — 409 7.9 (389 3.71 311|384 321 353 3.3 [ Buffaloand WBTT/Dayton help drive
! familiarity to over 47% 1in its debut
CREED Higher (Wiﬂd'up) 365 3.77 377 379 N.7 153 3.63 3.68 3.65]| 3.51 3.88 3.65 3.58 week. “Pany” i1s also the [op.[es[ing
KID ROCK Only God Knows Why (Top Dog/Lava/Atlantic) 3.56 3.49 3.48 359 57.4 14.3|3.62 3.41 3.66|329 370 356 3.77 | Songamongwomen I18-24 witha4.00.
Another spring anthem is in the air
SAVAGE GARDEN ! Kriew | Loved You (Columbia) 354 349 355 356 90.1 34.7)367 335 3.57|3.38 3.28 3.64 3.86 | as “Graduation (Friends Forever)” by
SANTANA {/PRODUCT G&B Maria Maria (Arista) 353 370 367 3.66 796 32.0|350 3.41 3.76| 351 3.42 368 3.5¢ | viamin C(Elektra/EEG) debuts with
a 3.66 overall score. Demos are strong
BLAQUE Bring It All To Me (Track Masters/Columbia) 3.50 352 338 339 776 278)3.77 335 3.23|357 346 363 3.33 right out of the box as “Graduation”
c . posts a 3.89 in the teen cell (eighth) and

SAVAGE GARDEN Crash And Burn (Columbia) 350 — — — 426 67 |3.48 343 353(338 343 353 360 | S0 ensamong 18-24s,

MACY GRAY | Try (Epic) 3.46 352 3.45 351 788 271|348 3.46 3.42| 343 350 3.57 3.35 Two songs that are big hits on the
) rhythmic side are receiving strong ap-
CHRISTINA AGUILERA What A Girl Wants (RCA) 3.45 3.65 3.67 3.44 89.4 36.0 (379 3.20 3.30|3.31 351 343 356 | oot rues from the pop audience:

BLOODHOUND GANG The Bad Touch (Republic/Geffer/interscope) - 3.43 3.39 3.40 3.46 70.2 20.2} 3.77 318 312} 3.38 354 3.35 3.55 “There You Go” by Pink (LaFace/Aris-
ta) ranks sixth overall, third with teens

MDNTELL JORDAN Get it On... Tonite (Def Sou/iDJIMG) 343 351 3.63 3.41 581 17.73.47 3.48 3.20[3.29 351 3.61 3.33 | andseventh 18-24. “I Wanna Know” by
CELINE DIDN That's The Way It Is (550 Music/Epic) 342 338 345 3.61 889 357346 316 3.64|3.32 317 3.47 3.7 {gez(jive)m"ksf°"“h°ve“‘"‘md‘h"fd
ENRIQUE IGLESIAS Be With You (Interscope) 342 339 — — 589 135337 352 3.37)351 322 3.39 3.5 Thesueylooks A bitditaentitien

JESSICA SIMPSON I/NICK LACHEY Where You Are (Columbia) ~ 341 348 — — 539 116|377 310 310|328 327 349 36z | ockinginside the individual demo runk-
ings. In the 25-34 cell, “Breathe” by

BACKSTREET BDYS Show Me The Meaning Of Being Lonely (Jive) 3.40 3.54 3.48 3.53 89.7 36.9|3.34 340 348 3.15 3.28 3.33 3.87 Faith Hill (Warner Bros.) captures the
top spot, followed by *"Maria Maria” by

SONIQUE !t Feels So Good (Republic/Universal) 338 332 341 320 643 219323 339 3.68(325 331 351 345 | e o G&E (Arista) and
MARC ANTHONY You Sang To Me (Columbia) 334 314 325 336 557 14.5|3.09 329 373|335 332 330 339 | MarcAnthony’s “You Sang To Me”
4 - (Columbia). Anthony continues to prove
THIRD EYE BLIND Never Let You Go (Elektra/EEG) 327 333 335 353 764 249324 321 338310 336 326 337 | picanoeal to the 25-34 demo, ranking
JENNIFER LOPEZ Feelin’ So Good (Work/Epic) 321 337 332 343 498 148|320 319 328|313 316 352 307 | thirdwitha3.73.

Total sample size is 400 respondents with a +/-5 margin of error. Tofal average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tofal familiarity represents the percentage of
respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Pofential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST. Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIOWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 2000, R&R Inc.

“I Wanna Know”’

from the forthcoming
Jive album "My Name Is Joe”
In Stores Now

Callout America #4 Overall Requesting & Researching everywhere!

Phones: KYLD KLUC KRQ KKRZ Power 106 KPRR KBOS
WHHH WNVZ WWKX KSEQ

R&R CHR/Rhythmic 9 “Top 10 in our Callout for almost a month now.

) R Don’t overthink this one”
Monitor ththmlc 9 — Tommy Austin PD KKRZ/Portland

» Ik *
Monitor Crossover 3 “Great record, not just an Urban hit, but an

- N all-around smash!” b
m E{HB A‘: — Mike Abrams PD WBTS/Atlanta &j|Tj

MUSIC TELEVISION®  myysic network

www.americanradiohistorv.com
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CHR/Pop Top 50

s 5 ® -
W WS ARTISTTILE LABELS) TS pLAYS |MPGRFO%5?|SON5 BT R VO Most Added -

i i 'N SYNC Bye Bye Bye (Jive) 10113 149 1065793 14 17200 | sersrrme wees 2008
2 e SANTANA F/PRODUCT G&B Maria Maria (Arista) 8709 +3 908788 16 168/ MATCHBOX TWENTY Bent (Lava/Atlaritic) 140
«  © MACY GRAY | Try (Epic) 8446  +791 885549 13 16971 | COUNTING CROWS Mrs. Potters... (DGC/Geffenvinterscope) 25
3 O DESTINY’S CHILD Say My Name (Columbia) 8001 +212 842767 12  150/0 MANDY MOORE | Wanna Be... (550 Music/Epic) 24
6 © VERTICAL HORIZON Everything You Want (RCA) 7792 +473 721561 19 164/0 MOBY Body Rock (V2) 24
5 O SONIQUE it Feels So Good (Republic/Universal) 7610 +74 804012 14 162/0 MARY J. BLIGE Give Me You (MCA) 19
7 © KID ROCK Only God Knows Why (Top Dog/Lava/Atlantic) 7411 +297 659825 12 162/0 MARY MARY Shackles (Praise You) (C2/Columbia) 19
8 ©  FAITH HILL Breathe (Warner Bros.) 6993 +89 646574 12 154/ PINK There You Go (LaFace/Arista) 15
9 9 THIRD EYE BLIND Never Let You Go (Elektra/EEG) 5902 -507 533836 15  156/0 EIFFEL 65 Move Your Body (Republic/Universal) 15
13 @ CREED Higher (Wind-up) 5155 +531 479344 13 1445 BBMAK Back Here (Hollywood) 14
s D ENRIQUE IGLESIAS Be With You (/nterscope) 5125  +668 520730 7 1577 | BLAQUEIDo (Track Masters/Columbia) 14
w 1 BACKSTREET BOYS Show Me The Meaning Of... (Jive) 5080  -813 475297 17 1600 | RALIYAH Ty Again (BlackGround) L
1 13 LONESTAR Amazed (BNA) 4995 -645 506684 16 14172
23 @ SISQ0 Thong Song (Dragon/Def Soul/IDJMG) 4818 +1123 574364 5 153/13
14 @® MARC ANTHONY You Sang To Me (Columbia) 4816 +237 492687 9 1541
19 @ CHRISTINA AGUILERA I Turn To You (RCA) 4776 +829 462077 3 1641
2 @ SAVAGE GARDEN Crash And Burn (Columbia) 4352 +549 399100 5 158/4
12 18 CELINE DION That's The Way It Is (550 Music/Epic) 4174 952 387259 24 15000
16 19 BLAQUE Bring It All To Me (Track Masters/Columbia) 4156 -251 439631 25 13300 Most Increased
21 @ MONTELL JORDAN Get It On...Tonite (Def SoulIDJMG) 3928 +03 395814 11 126/3 Plays
24 @ VITAMIN C Graduation (Friends Forever) (Flektra/EEG) 3843 +H60 398588 5 160/6 TOTAL
Breaker(® BRITNEY SPEARS Oops!...| Did It Again (Jive) 3741 42530 384026 2 168M13 | apmst e waseus) oREASE
18 s JESSICA SIMPSON F/NICK LACHEY Where You Are (Columbia) 3643 -318 333450 8 14300 BRITNEY SPEARS Oops!...| Did It Again (Jive) +2530
20 22 BLINK-182 All The Small Things (MCA) 3487 -395 364193 20 14170 $1SQ0 Thong Song (Dragon/Def SouliDJMG)  +1123
27 @ ALICE DEEJAY Better Off Alone (Republic/Universal) 2894 +389 334628 7 132113 MATCHBOX TWENTY Bent (Lava/Atlantic) +1042
2 26 HANSON This Time Around (/sland/IDJMG) 2690 -47 230645 6 12511 CHRISTINA AGUILERA | Tumn To You (RCA) +829
Breaker (@) GO0 GOO DOLLS Broadway (Warner Bros.) 2559  +646 249788 3 13211 MACY GRAY | Try (Epic) +791
25 26 BLOODHOUND GANG The Bad Touch (Republic/Geffer/Interscope) 2415 -446 223226 10 13011 ENRIQUE IGLESIAS Be With You (/nterscope) +668
30 @  WESTLIFE Swear It Again (Arista) 2364 +182 206502 9 119/8 GOO GOO DOLLS Broadway (Warner Bros.) +646
32 €@ PINK There You Go (LaFace/Arista) 2292 +246 267651 7 98/15 VITAMIN C Graduation (Friends Forever) (Elektra/FEG) +560
3 €. RED HOT CHILI PEPPERS Otherside (Warner Bros.) 2147 +229 208403 7 10855 MANDY MOORE | Wanna Be With You (550 Music/Epic) +550
2 22 EIFFEL 65 Blue (Da Ba Dee) (Republic/Universal) 1939 278 191406 20 134/0 | SAVAGE GARDEN Crash And Burn (Columbia) +549
a7 @ DR. DRE F/EMINEM Forgot About Dre (Aftermath/Interscope) 1895 +260 211660 6 84/4
3 sa  SUGAR RAY Falls Apart (Run Away) (Lava/Atlantic) 1762 -314 226315 18 108/0
3 s LENNY KRAVITZ | Belong To You (Virgin) 1753 -220 189362 9 980
2 3  HOKU Another Dumb Blonde (Geffer/Interscope) 173 -595 131814 8 1051 i e ST
3 @ BBMAK Back Here (Hollywood) 1507 418 141715 2 11414
at @ SPLENDER | Think God Can Explain (C2/Columbia) 1305 +115 103054 6 8077
(39) m:g: ISVIOORE | Wanna Be With You (550 Music/Epic) 1279  +550 123417 1 115724 Broakers.
39 40 exual (Li Da Di) (Tommy Boy) 1279 -101 189977 19 7800
3 a1 JENNIFER LOPEZ Feelin’ So Good (Work/Epic) 1265 -724 146153 11 85/0
w  «  SMASH MOUTH Waste (Interscape) 1181 274 919%6 5 880 ~ BRITNEY SPEARS |
@® MATCHBOX TWENTY Bent (Lava/Atiantic) 1042  +1042 107270 1 140/140 Oops!...1 Did It Again (Jive)
w  «  GROOVE ARMADA | See You Baby (Electro/live) 1016 64 107914 4 82/ T°§L72;';£',‘5°;56“ T°“L1Sg’;'/°1”§‘°°s %‘T
48 @ ANGELA VIA Picture Perfect (Lava/Atiantic) 997 +37 109105 3 8o  mm_
50 @ ANASTACIA I'm Outta Love (Epic) 978 +19 = 97758 4 700 00 GOO DOLLS
| @  EIFFEL 65 Move Your Body (Republic/Universal) 896 +415 76430 1 87/15
. ; Broadway (Warner Bros.)
a2 ss  FILTER Take A Picture (Reprise) 882 -212 88725 19 95/0 Sy ol F.
@ EN VOGUE Riddle (FastiWest/FEG) 803 +288 70749 1 56/7 2559/646 132/11 @
45 so  TLC Dear Lie (LaFace/Arista) 780 263 777111 15 95/0
172 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs Most Added is the total number of new adds officially reported to R&R
ranked by total plays for the airplay week of Sunday 4/9-Saturday 4/15. Bullets appear on songs gaining plays or remaining flat from by each reporting station. Songs unreported as adds do not count
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to toward overall total stations playing a song. Most Increased Plays lists
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the greatest week-to-week increases in total plays.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weighted chart appears on R&R ONLINE MUSIC TRACKING.

from The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R Inc.

CREED "Higher"

Pop Alternative @

- Top 10 CHR! TRy a

212.251.9665
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“The New Conscience Of Pop Music” -The

mary Jj.blige

(g,('()e'mezyoax

*The Vew Vided “G ve Me You,” Starring Mary and Michael
Joror, Heavy at [PQ &5 @Y andon @

e The Ahum Vers cn 2 New Remix by Nifo, the Single Written by
Diane Warren

e From e Double Platinum Album Mary
e % % o % - Rollin] Stone
¢ PerforTing on The ~enight Show w1 Jay Leno May 11th

«0On Tr All Sunmer!

20 More Adds This Week!
Almost 100 Mamstream

# \
geciioa ¥ =,|js KZ0Z

hm_ Soau lor Seal Musi
= ProsucionsThind Siieel Music Grow
) Y - © g Eivciive Produters by . Bior a0 Kirk Burrow
R s e 3 Managament Barowes Entertanment 5
- Tra-la-Lo Managemert
[f. e TV TUDNGE COM  WWW_INCATECOrS. COr

e 33 MECE "

L PSS
i - TamE¥isL [
3

Dancing Queen

Already a Top 20 Selling Single fn Americal
#1 at Radio Disney!
On Tour this Summer with Britney Spears!

Already Over 3 Miilion Albums Sold Outside the U.S.
#1 in Sweden, #1 in Japan, #2 n Germany,
#2 in Holiand, #2 in Chile

Impacting This Week
Added at [T/

M-C-A From The Abta Generation

88318

o — Album In S:or=s May 16th

www.a-teens.com www.Bcarecorde eor.a-teens ©eaost mockhelm Recards
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 New & Active

JOE | Wanna Know (Jive)
Total Plays: 753, Total Stations: 53, Adds: 10

TONI BRAXTON He Wasn't Man Enough (LaFace/Arista
Total Plays: 465, Total Stations: 32, Adds: 5

AALIYAH Try Again (BlackGround)
Total Plays: 741, Total Stations: 54, Adds: 14

RENO Whole World (Curb)
Total Plays: 419, Total Stations: 42, Adds: 2

VOICE VWhen U Think About Me (Karnikaze/MCA)
Total Plays: 737, Total Stations: 37, Adds: 0

MARY J. BLIGE Give Me You (MCA)
Total Plays: 406, Total Stations: 75, Adds: 19

TRAINI Am (Aware/Columbia)
Total Plays: 683, Total Stations: 53, Adds: 6

SAMMIE | Like It (Freeworld/Capitol)
Total Plays: 318, Total Stations: 17, Adds:5

KUMBIA KINGS U Don't Love Me (EM! Latin/Capitol) | NINE DAYS Absolutely (Story Of A Girl) (550 Music/Epic
Total Plays: 679, Total Stations: 35, Adds: 0 Total Plays: 315, Total Stations: 22, Adds: 5

BLAQUEI Do (Track Masters/Columbia)
Total Plays: 661, Total Stations: 61, Adds: 14

| ANGIE APARO Spaceship (Melisma/Arista)
Total Plays: 218, Total Stations: 24, Adds: 1

ELTON JOHN Someday Out Of The Blue (DreamWorks) ‘ MARY MARY Shackles (Praise You) (C2/Columbia)
Total Plays: 581, Total Stations: 55, Adds: 4 Total Plays; 95, Total Stations: 23, Adds: 19

MELISSA ETHERIDGE Enough Of Me (/sland/IDJMG) | MOBY Body Rock (V2)
Total Plays: 540, Totaf Stations: 40, Adds: 1 Total Plays: 93, Total Stations: 25, Adds: 24

TRACY CHAPMAN Telling Stories... (Elektra/EEG) | -

Total Plays: 483, Total Stations: 44, Adds: 2 Songs ranked by total plays

The Bucs Vs. The Boys

WFLZ/Tampa staffers and other special guest players hooped it up with Nick Carter and
Brian Lattrell of the Backstreet Boys to benefit St. Joseph’s Hospital Foundation. The charity
basketball game raised over $45,000. Standing on the sideline are (l-r): Carter, Warren
Sapp, and Froggy.

' DRIBBLING, DRIBBLING, DRIBBLING...TRAVELING

Brian Lattrell of the Backstreet Boys tried to move like Michael Jordan but he lost his
concentration when the other team showed up, Here he is in his brightest moment. Thank
God there was a camera near!

| WHO'S THE MAN!

Finat score was The Boys 108 and The Bucs 104. Here is Nick Carter (center) of The Backstreet
Boys bragging to reporters about his finest haur, about how he dribbled down the court,
knocked down two big guys along the way and slammed dunk on another...then woke up
to find he had slept through mos