MAY 19, 2000
A Country Boy In Philly!

NEWSSTAND PRICE $6.50
Hill’s Hold On Top

R&R’s new feature, GM I
Spotlight, throws the beam
onto WIOQ & WLCE/
Philadelphia VP/GM Sil
Scaglione. A former club
disc jockey, Scaglione
accomplish thfs feat started his career as an
since Collective Soul ; intern at WXKS/Boston. In
hit the top with ® addition to his radio career,
Scaglione lives on a farm,
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Alternative last year. www.rronline.com kids and a spouse! Page 12

Faith Hill remains at No. 1 with two ditferent songs at
two formats this week. “The Way You Love Me™ tops
A - ' Country, and
“Breathe” holds at
No. 1 at AC. Hill is the
first artist to

“I never knew what it
was like to feel so much
love and support from

the industry and my peers
...but I DO NOW!

Thank you so much!”

Love, Jessica

ACM TOP NEW FEMALE VOCALIST

i do now

the new single

from the album

HEART
SHAPED
WORLD

6/5

See Jessica sing the
National Anthem before
the Indianapolis 500!
(May 28 on ABC)

y
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www.jessicaandrews.co
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R&R RHYTHMIC TOP 40 €@

R&R MAINSTREAM TOP 40 €))

CROSSOVER MONITOR #1-3 WEEKS IN A ROW! 3011 OETECTIONS
RHYTHMIC TOP 40 MONITOR  #2 2418 DETECTIONS
MAINSTREAM TOP 40 MONITOR #30* 1806 DETECTIONS +550

"This song has exploded for us “This song is exploding across

both on the phones and in research. the board for us...phones out of §
Already Top 5 in both.” the box.it's testing Top 10 now”

-Brian Bridgeman PD/WI0Q -Rob Roberts PD/WHYI

“She was fantastic in ‘Romeo Must Die’

This song cuts through everthing and definitely

is a mainstream hit. Already Top 5 phones.”

-Mike Abrams PD/WBTS

Added This Week Al: KBKS KZHT WPST KXXM WNNK KSMB WAYV & MANY MORE

Great Research & Phones at:  WI0Q 54x KZQZ 54x KHKS 56x WBTS 73x KDWB 33x
KSLZ 44x WFLZ 37x WHY!1 40x K2ZP 53x WKSS 45x KHTS 72x KKRZ 30x WKSE 37x

Check out these mainstream Majors
2100 24x KIS 16x WBBM 82x WDRQ 17x WWZZ 22x KRBE 25x KDND 45x KMXV 20x
KCHZ 30x WXSS 65x WNCI14x  WXXL 32x WEZB 47x KUMX 30x WKSS 45x WBTT 51x
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sales

management ¢ marketing

Westwood One’s Tom Leykis is looking
for success on two fronts: He wants to be
a ratings success, of course, but he also
wants his show to succeed financially for
his network and its stations and to prove
that FM Talk can be profitable. Sales and
Marketing Editor Pam Baker sat down
with Leykis recently to talk about his sales
and marketing philosophies. Also in this
week’s Management, Marketing & Sales
section: Management expert Dick Kazan
recently visited with radio’s preeminent
General Manager, KGO & KSF0/San
Francisco's Mickey Luckoff.

Pages 10-14

NO ROORM AT THE INN

The Century Plaza Hotel, headquarters for
R&R Convention 2000, has sold out for
the duration of the program. A few rooms
are still available at nearby hotels. Details
in Street Talk, where you can also read
about Procter & Gamble’s new stance
toward Dr. Laura Schiessinger’s radio and

TV programs.
Pages 31-34

* Russ Rieger becomes Sr.
Executive at Maverick

» Mike Whited appointed
VP/Promo at Elektra

o Mark Rizzo takes VP/Aduit
Promo at Capitol

* Pam Somers named VP/Regional
Mgr. for Radio One/Washington,
Baltimore and Richmond

« Jane Bartsch joins Tribune Radio/
Denver as VP/GM

Page 3

CHR/POP

= MACY GRAY | Try (Epic)
CHR/RHYTHMIC

+$1SQ0 Thong Song (Dragon/Def SoulIDIMG)

URBAN
+ CARL THOMAS | Wish (Bad BoyrArista)

URBAK AC
* CARL THOMAS | Wish (Bad Boy/Arista)

COUNTRY
© FAITH HILL The Way You Love Me (Warner Bros.)

AC
* FAITH HILL Breathe (Warner Bros.)

HOT AC i
 VERTICAL HORIZON Everything You Want (RCA)

NAG/SMOOTH JAZZ
* BOB JAMES Raise The Roof (Warner Bros.)

ROCK
« 3 DOORS DOWN Kryptonite (Republic/Universal)

ACTIVE ROCK
« 3 DOORS DOWN Kryptonite (Republic/Universal)

ALTERNATIVE
«3 0DORS DOWN Kryptonite (Republic/Universal)

ADULT ALTERNATIVE
» MATCHBOX TWENTY Bent (Lava/Atlantic)

THE INDUSTRY’S NEWSPAPER
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Radio One Expands Its Reach

W Station deals precede TV, web investments

By JerFrey Yorke
R&R WASHINGTON BUREAU CHIEE.
Yorke@ rronline.com y

Radio One is bulking .up faster than a

weightlifier on steroids.

In a rapid-fire succession of announcements on
Monday (5/15) the company said that it would ac-
quire Infinity’s Oldies KLUV-AM/Dallas for $16
million, enter into a time-brokerage agreement
with Nash Communications” Urban WILD-AM/
- ‘Boston and split a $5 million investment between
startup cable network New Urban Entertainment

RADIO ONE/See Page 20

Liggins

What stations do your Pl
when they're not listening 10

sclect “Arbitron P1 Study™ on

mats not listed, please go to the R&R
ONLINE websitc at www.rronline.com and

ADULT CONTEMPORARY

P1 In-Tab Diaries: 7,785

Where Do Your Station’s P1 Listeners Go?

I Arbitron’s latest study of the top 25 metros answers that question

P1 In-Tab Diaries: 1,211

listeners go to
you? Arbitron

conducied a study of listening habits in the 10p
25 markets and came up with these results. To
view the completc repon. showing a greater
number of shared formats and including for-

% Listen Time Spent Share of
To Listening Listening
Aduit Alternative 100.0 14:45 66.4
News/Talk 269 415 5.0
Alternative 263 3:00 35
Classic Rock 213 3:30 33
the homepage. Rock 154 3:30 24
P1 In-Tab Diaries: 3,795
% Listen Time Spemt  Share ol

e reme! Liaomimy Altemative 1000 1230 676
Adult Contemporary  100.0 ~ 17:15 717 CHR 338 300 57
CHR 27.8 415 48 RocCk 26.6 315 49
Oidies 163 330 24 Ciassic Rock 15.0 315 26
News/Taik 14 345 18 Hot AC 136 215 16
Country 103 4:30 19
ADULT STANDARDS P1 In-Tab Diaries: 2,796
P1 In-Tab Diaries: 1.775 % Listen Time Spent Share of
% Listen Time Spent Shars of To Listening Listening
To Listening Listening Classic Rock 100.0 15:45 66.7
Aduif Standards 100.0 17:15 739 Rock 25.8 4:30 49
News/Talk 30.6 5:30 72 Oldies 184 3:30 2.7
All-News 20.7 345 33 Adult Contemporary 17.8 315 2.6
Oldies 131 4:00 22 CHR 16.4 315 23
Adutt Contemporary 115 3:45 1.9
ARBITRON/See Page 29

© 2000 The Arbitron Company, All Rights Reserved, Mon-Sun, Mid-Mid, 12+ persons.

To Listening  Listening

NEWSSTAND PRICE $6.50

Rep. Stearns Urges Senate

To Suppress Low-Power FM
I NAB rejects McCain’s compromise LPFM bill

Rep. ClitT Steams accused the
FCC this week of “stcamrolling
over legitimate concemns of ex-
isting broadcasters™ when he ap-
pealed to his collcagues in the
Scnate to pass legislation to stop
the launch of low-power FM ra-
dio.

*“The FCC appears to be bent
on providing the service whether
or not it causes interference or
other problems for FM listen-
ers,” Stearns said from the
House floor on Monday (5/15).
*Qur responsibility here in Con-
gress is 1o those listeners, our
constituents.”

The Florida Republican, who
was a strong proponent of the
House's recently passed “Radio
Broadcasting Preservation Act,”
criticized the commission for
“pressing forward with its own
agenda ... Even the FCC witness

testifying before our committee
could not explain why the FCC
did not measure interference us-
ing signal-to-noise ratios.”

As a result, Stearns said,
*Broadcasters who have invested
millions of dollars into stations
with the assumption that the
FCC would ensure the integrity
of their spectrum now have to
worry about interference from a
project that the FCC [isn’t sure]
will work.”

Stcarns was clearly impressed
by an example of interference
produced in the NAB's low-
power FM study, released last
summer. “Examples of interfer-
ence are already clear,” he said.
“Let us say all of us drive along
the Beltway here in Washington
near the intersection of 1-66 and

LPFM/See Page 8

Hubbert Now Epic
Sr. VP/Promotion

By STEVE WoONSIEWICZ
R&R MUSIC EDITOR
swonZ@rroniine.com

Epic Records has tapped Dan
Hubbert as its new Sr. VP/Pro-
motion. Based
in New York,
he reports 10 |
Epic Records
Group Presi- |
dent Polly An-
thony. Hubben
joins Epic
from Holly-
wood Records,
where he had
served as Sr.
VP/Promotion
since 1998.

“Dan brings 10 this position a
wealth of knowledge and expe-
rience thit encompasses all radio
formats.” Anthony commented.
“With his drive. talent and pas-
sion, together with his ability o
develop effective long-term pro-
motion stratcgies. we are in a
great position to build on our
successes and help our artists
achieve their goals.”

Hubbert

HUBBERT/See Page 20

By JENNEFER MARKHAM
R&R WASHINGTON BUREAU
Jmarkham@ rronline.com

Despite the company’s re-
cent setbacks and changes in
leadership. Cumulus Media
reported increased camings
for the first quarter. The news
prompted Prudential Securi-
ties analysts James Marsh
and Bill Lemer to state that
Cumulus’ QI results were in
line with “tempered expecta-
tions.”

Cumulus’ net revenues
were up ncarly 53%, from
$31.2 million 10 $47.7 mil-
lion, which Cumulus says
was primarily atiributable to
station acquisitions and rev-
enue generated from LMAs.
On a same-station basis, net
revenues for the company's
195 stations operated for at
lcast a full year rose 7%, from
$30.7 million to $33 million.

Analysts ‘Comforted’ By Cumulus Q1
I Per-share loss improves, but misses estimates

Broadcast cash flow grew
23%. from $4.4 million to
$5.4 million.

Despite these increases,
Cumulus Executive Chair-
man Richard Weening sces
the nced for improvement:
“We have identified the root
cause of our same-station net
revenue and broadcast cash
flow performance issues.
Companywide systems and
procedures arc being imple-
mented o ensure substantial
improvement in these areas.

“In addition, we arc fo-
cused on actions to keep le-
verage within manageable
and expected limits as we
complete all our pending ac-
quisitions and move the busi-
ness ahead.™

Nonrecurring expenscs of
$2 million drove EBITDA
down 75%, from $2.8 million

EARMINGS/See Page 29

Get the first peek at tomorrow’s headlines: www.rronline.com.
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MOST
ADDED!!

The f w-up to the hit single "WE LIVE" from the
Produced by Lars MclLachlan, Olav Fossheim and dEbUt album ONE IN A M”.L'ON, in store A

Joakim Styrén for Jamlab Productions and

Jack Kugell for Doxie Music Fresh off the Britney Spears Tour
Mixed by Rob Chiarelli where he‘played to over 500,000 people

nage : Te nzaldo and .
r:th:gnym::ztaIzor/ré:odzaGu; E?\tertainment . NOW on to‘lr Wlth LFO & BLAQUE'
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Rieger Elevated To |
Maverick Sr. Exec |

Maverick Recording Co. has
pmmotcd Russ Rieger to Senior
Exccutive. Based
in Los Angeles.
he reports to |
Maverick princi-
pal Guy Oseary. |
Previously GM; |
Rieger will now |
work with Oscary
_| to expand Mav-

crick’s A&R de-
partment and will
play a central
role in all cre-
ative aspects (A&R, vidco, new
media) of the company. |

“Russ is an exceptionally creative
person with a special ability to both
recognize talent and mentor artists,”
Oseary remarked. “He made an im-
measurable contribution to the
growth of Maverick as its General
Manager, and we know he’ll do the
same in his new position.”

Rieger noted, “I'm honored that
Maverick has given me this oppor-
tunity. I-look forward to continuing
Maverick’s tradition of being in-
volved with artists who matter, who

Rieger

RIEGER/See Page 29

Somers Now Radio |
One VP/Reg. Mgr. |
B Mazer also upped ‘

Pam Somers, GM for Radio

* One’s WOLB-AM. WWIN-AM &

FM and WERQ-FM/Baltimore, has
added VP/Regional Manager duties
for the company’s Baltimore.
Washington and Richmond proper-
ties. In this newly created position
Somers will oversee the operations
of the Baltimore quartet. in addi-
tion 10. WOL-AM, WYCB-AM.
WKYS-FM & WMMJ-FM/Wash-
ington and WGCV-AM. WARV-
FM. WCDX-FM. WDYL-FM, |
WKIS-FM, WIRV-FM & WPLZ- |
FM/Richmond. She reports to Ra-
dio One COO Mary Catherine
Sneed.

“With the rate at which Radio
One is growing, we recognize a-|
need 10 propel some of our best tal-
ent to the forefront.” Radio One
President/CEO Alfred Liggins

SOMERS/Ses Page 19

R&R Observes
Memorial Day

in observance of the Memorial
Day holiday, R&R’s Los Ange-
les, Nashville and Washington,

Jive Records artist Joe recently celebrated the release of his new al-
bum, My Name |s Joe, with a few special friends at New York’s Exit.
Pictured (I-r) are Joe, Stevie Wonder and Motown Records' Kedar
Massenbu

rg.

Whited To Elektra VP/Promotion

Elektra Entertainment
Group has upped Mike
Whited o VP/Promotion,
based in New York. Whited
was previously VP/West
Coast Promotion. based in
Los Angeles.

“Mike represents a large
part of the fabric of Elektra
promotion and has been a
key player in our success
on the West Coast as well
as in our overall game
plan.” Exec. VP/GM Greg Thomp-
son said. “His discipline. passion
and understanding of our staff as
well as his sensitivity toward our
artists make him the right exccutive

10 step into this role.”

Whited noted, “I'd like 10
thank Greg Thompson and
[EEG Chairman/CEO]
Sylvia Rhone for their con-
fidence in me. I look for-
ward to working in New
York in close collaboration
with our great staff and re-
markable roster of artists.”

Whited assumed his pre-
vious post in August "98.
Before that he was EEG
National Director/Top 40 Promo-
tion. He began his music industry
career in 1988, working for the con-
cert promotion firm Dicesare Engler
Productions.

Snyder Named *MVP/Chicago Station Mgr.

Bob Snyder has been
named Station Manager at
WMVP-AM (ESPN Ra-
dio 1000)/Chicago. He
succeeds Marsha Belcher,
who has exited the ABC-
owned station to pursuc
other opportunities.

“We're pleased to bring
Bob to the Chicagoland
area to lead ESPN 1000,"
said ABC Radio/Chicago
President/GM Zemira
Jones. “He is a veteran in the radio
industry, and we're confident he’ll
take the ESPN flagship station to
the next level”

Snyder’s carly broadcast career
included a stint with ABC Radio at
WMAL-AM/Washington, where
he served as the Sales/Network
Manager for the NFL’s Redskins.

Snyder

WTEM and The Team
Sports Network. In 1997
Snyder relocated to South
j Florida 10 become Presi-
dent of Paxson Pro Sports,
a4 communications com-
pany that owned and oper-
ated professional minor-
league sports tcams. For the
past two years has Snyder
owned and operated the
East Coast Hockey
League’s Miami Matadors
while also serving as a marketing
consultant to Fanball.com, a fan-
tasy sports website.

“After a couple of years away
from radio I really wanted to come
back to it, but I also wanted to be
surrounded by the right kind of
people.,” Snyder told R&R.
“Zemira Jones, [ABC Radio VP}
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Rizzo Rises To Capitol VP/Adult Promo

Capitol Records has cl-
evated Mark Rizzo o VP/ |
Adult Promotion. Based in
New York. he will oversee ||
Modern AC. Hot AC and
AC promotion and report
to Sr. VP/Promotion Burt
Baumgartner.

Baumgartner said, "It
didn’t take long. for Mark
to prove how valuablc. a
promotion asset he is 10

team and look forward to
breaking some artists to-
R gcther”

Rizzo. who previously
was Sr. Director/Adult For-
mats. joined Capitol last
November from Columbia
Records. where he was VP/
Adult Formats. He worked
at Arista Records from
1987 to 1999. While at
Arista he rose from Man-
Capitoi Records and to de- ager/AC Promotion to Di-
serve a bump to VP/Adult Promo-  rector/AC Promotion and VP/Adult
tion. I'm truly glad he's a partof the  Formats.

Bartsch Becomes lhbunelllenver VPIGM

Jane Bartsch has been
tapped as VP/GM for
KEZW-AM, KKHK-FM
& KOSI-FM/Denver. She
reports to Tribune VP/Ra-
dio Group Stephen Carver.

Bartsch previously
worked for Barnstable
Broadcasting as VP/GM
for WGSM-AM, WBZO-
FM & WMIC-FM/
Nassau-Suffolk, and be-

Bartsch oversaw WOWO-
AM & FM/Ft. Wayne, IN
for Price Communications.
Y She's also been VP/GM of
] Oklahoma City stations
KEBC-FM, KOMA-AM
and KRXO-FM. She began
{ her career in 1981 as an AE
for WCBS-FM/New York.
“Jane’s strong leadership
and broadcast experience
will be a great addition to

DC offices will be closed Mon- | | In 1992 he helped launch WTEM/  John McConncll and the rest of the | fore that as President/GM Tribunc Broadcasting,” said
day, May 29. Washington, served as GSM for of WHLI-AM & WKIJY-FM/
two years, then rose 10 VP/GM of SNYDER/Ses Page 19 | Nassau-Suffolk. Between 1990-91 BARTSCH/See Page 19
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By JENNIFER MARKHAM
R&R WASHINGTON BUREAU
Jjmarkham@rronline.com

Radio Business

SAG/AFTRA Strike: No End In Sight

O Unions and ad industry file'complaints

The SAG/AFTRA strike is reaching the end of its third week,
and no settlement has been reached between the unions and the
advertising industry. The strike began May 1, and union members
continue to protest over wages paid to actors appearing in TV

commercials.

Golf star Tiger Woods showed his
support for the strike by canceling a
Nike commercial shoot after learning
of the unions’ protests. SAG spokes-
man Greg Krizman said. “Woods is
sending a message to all other ath-
letes. including the many who work
for minimum conditions under this
contract. We deeply appreciate the
support of this international star.”
According to SAG/AFTRA., union
membership is required for anyone
who appears in more than one com-
mercial, including athletes.

Last Friday (5/12) the unions filed
a complaint with the National Labor
Relations Board against the Joint
Policy Committee of the Association
of National Advertisers and the
American Association of Advertising,

charging the ad industry with refus-
ing to “bargain over the mandatory
subject of compensation to employ-
ees for work in commercials show-
ing on the Internet.”” This came after
the advertising industry filed a com-
plaint with the NLRB claiming that
the unions were threatening to ban
actors from membership if they
crossed picket lines.

“The ad industry is unwilling to
bargain over the issue of commer-
cials made directly for Internet use,
despite the fact that nearly every
major ad agency has now established
a New Media division actively pur-
suing how best to utilize the Internet
for commercial purposes.” said chief
AFTRA negotiator Mathis Dunn.
adding. “This further illustrates their

unlawful failure to bargain with us in
good faith.”

On Tuesday (5/16) the unions
marched at Chicago’s Drake Hotel
during a meeting held by the Asso-
ciation of Independent Commercial
Producers. According 1o SAG/
AFTRA, “The sole function of the
meeting is to teach ad agencies and
advertisers how to produce commer-
cials during this strike.”

Despite the ad industry’s advice
against signing interim agreements
with SAG/AFTRA. the unions say
that over 500 such agreements have
been signed by such companies as
Grunwald Communications. the me-
dia consultant for Hillary Clinton’s
New York Senate campaign. The ad-
vertising industry said that the strike
could last another four to eight weeks,
but Ira Shephard. the industry’s ne-
gotiator, said that commercials will
continue to be made with nonunion
talent as well as those who are will-
ing 1o cross the picket line.

ESS
rs

Dot-Coms Top New York Radio Ad Categories

nternet/e-commerce radio advertising for January-February 2000 totaled

$16.4 million — that's 14% of the total and a 387% increase over January-
February 1999, according to Miller, Kaplan, Arase & Co.'s New York Radio
Market X-Ray. The dot-com sector took the top spot from automotive ad-
vertising, which experienced 51% growth to come in at $13.9 million.
Rounding out the top five were TV stations/networks ($8.8 million, up 34%),
communications/cellular/public utilities ($6.2 million, up 18%) and health
care ($4.8 million, up 41%). The categories with the largest percentage
increases following dot-coms were political (up 352% to $501,000) -and
personai fitness (up 100% to $682,000).

Nassau Broadcasting Files $190 Million IPO

assau Broadcasting has filed with federal regulators to become a pub-

lic company. In its May 10 filing with the Securities and Exchange
Commission, the Princeton, NJ-based group said it will use the proceeds
of its $190 million initial public offering for debt reduction as well as general
corporate purposes. It will offer an unspecified number of class A common
shares. “NBCR” will trade on Nasdag; no share price range was given.
Nassau owns radio stations across New Jersey, Pennsylvania, New York
and Connecticut, with many of those stations in the highly populated subur-
ban areas ringing Philadelphia and New York City. The company saw 1999
net revenues of $31.4 miliion and BCF of $10.6 million, while Q1 net rev-
enues were $7.3 million, and BCF was $2 million. Merrill Lynch, Saiomon
Smith Barney and Banc of America Securities will assist in taking the com-
pany public:

Cox Radio Approves Three-For-One Stock Split

Last Thursday (5/11) Cox Radio stockholders at the annual sharehoid-
ers meeting in Atlanta approved a three-for-one share split, a decision
that sent share prices up $2.50 that day to close at $80.63. The split was
effective for shareholders of record by close of trading May 12.

==L e

their $59 12-month target price.
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CGalls From Wall Street

he $300 million price Citadel will pay for Dick Broadcasting's 11 stations in Nashville, Birmingham and Knoxville
isn'ttoo hefty a figure, given the assets Citadel is acquiring, according to Prudential Securities’ James Marsh and
Bill Lerner. Although the payment value is 18.5 times aggregate 2001 broadcast cash flow, the analysts believe Citade!
is getting “some of the best radio assets on the block. Citadel is paying a full price, but it is warranted, in our view, given
the quality of the assets and the growth characteristics of the markets” The duo reiterated their“strong buy.” retaining

Here's what some analysts are saying about other groups:

Company Ayl Rating Target Price
Clear Channel Jessica Relf Cohen, Merril Lynch "~ buy” $100
Disney Drew Marcus, Deutsche Bank “strong buy” NA
Disney PaulVogel; Donaldson, Lufidn “strong buy” $50
Emmis James Boyle, First Union Securities “Duy” 386
Radio One Victor Milier, Boar Stearns “strongbuy”  $80

|
|
|

FCC Actions

iear Channel's KITT-FM/Shreveport, LA could be fined by the FCC for
falsely promoting a “Millionaire Monday” contest in February without
revealing that the prize was 1 million Turkish lira, worth only $1.90. The
station is accused of misieading listeners with the promotional contest. The
station says the contest was intended as a joke.
¢ The commission has flagged Clear Channel's recent acquisition of
WIQB-FM/Ann Arbor, MI from Cumulus. An analysis of Clear Channel's

Continwed on Page 8
R&R Radio Stock Index
This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
One tewr Age S/12000 SN0 OmeVew Age N3 12
Radio Index 29843 31308 33.1S +1.06% -5.17%
Dow Industrials 10,913.32 10,609.37 10,577.86 307% +.30%
S&P 500 1337.80 1420.96 +1.09 -81%

1432.63

Call us for a confidential strategic plan.

Tal”ge[ecl ’«FW\ [a]k,

212-808-3005

\

Your’ NDV C}laIlCG lo Le a ']rleFO.

In your cluster, there’s one lousy FM station. You can turn it to gold. Show your
owner the profits of the 24/7 FM Talk format from Sabo Media. You get all the
ammunition. You be the hero. We invented targeted FM talk and have ten years of
success in all size markets. Don’t guess at this. Go with proven success.

wwww.americanradiohistarnn . caom
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Some of the Top Markets already on the inside:

KZPS-FM Dallas
WARW-FM Washington

> KCBS-FM Los Angeles >
> WXCD-FM Chicago >

> WMGK-FM Philadelphia > WCSX-FM Detroit
> KFOG-FM San Francisco > WZGC-FM Atlanta
> WZLX-FM Boston

|
H
|
. Diffesent Frequencies. One Network.

4y WESTWOOD ONE

For THE Best Live ConcerT Procrams CALL 888.WESTWOOD

WWW americanradionistory.com
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Radio Business

DEAL OF THEWEEK J§ 2000 DEALSTO DATE

| Dollars To Date:  $5,833,363,925 |

TRANSACTIONS AT A GLANCE

© WHTF-FM/Havana (Tallahassee), WWFO-FM/Lafayette
(Tallahassee) and WAIB-FM/Tallahassee, FL $15 million

© WCCK-FM/Calvert City (Paducah), KY $315,000

® FM CP/Gibsland, LA $375,000

© KASO-AMMinden, LA $375,000

© KAUS-AM & FWAustin (Rochester) and KEEZ-FM/Mankato,

(Last Year: §1,554,740,196.38)

o WTCF-FM/Carroliton and ‘

WSGW-AM & WGER-FM/ Dollars This Week: 865,115,000

m inaw (Last Year: $88,620,451)

(Bay City-Midiand), MI | Stations Traded This Year: 507
$16.2 million (Last Year: 473)

| Stations Traded This Week: 24

(Last Year: 25)

TRANSACTIONS

Citadel Sells Saginaw Trio To W&W

O Lowers market holdings to five in $16.2 million deal:
Triad secures trio in Florida's capital

WTCF-FM/Carroliton

and WSGW-AM &
WGER-FM/Saginaw (Bay |
City-Midland), MI

PRICE: $16.2 million

TERMS: Asset sale for cash

BUYER: W&W Broadcasting LLC,
headed by President Craig Klosk.
Phone: (212) 838-2100

SELLER: Citadel Communica-
tions, headed by President Larry |
Wilson. It owns 211 other stations, in- |
cluding WHNN-FM, WILZ-FM, [
WIOG-FM,WKQZ-FM &WYLZ-FM/ |
Saginaw. Phone: (702) 804-5200. |
FREQUENCY: 100.5 MHz; 790 kHz;
106.3 MHz

POWER: 2.05kw at 380 feet; Skw
day/1kw night; 3kw at 328 feet
FORMAT: CHR; News/Talk; Soft AC

WHTF-FM/Havana
(Tallahassee), WWFO-
FM/Latayette
(Tallahassee) and WAIB-
FM/Tallahassee

PRICE: $15 million

| FORMAT: B/EZ

TERMS: Asset sale for cash
BUYER: Triad Broadcasting,
headed by President/CEO David
Benjamin. It owns 17 other stations.
Phone: (831) 655-6350

SELLER: Capitol City Radio Part-
ners, headed by President Mike
Schwartz. No phone listed.
FREQUENCY: 104.9 MHz; 99.9
MH2z; 103.1 MHz

POWER: 47kw at 505 feet; 50kw at |
492 feet; 42kw at 541 feet [
FORMAT: CHR/Rhythmic; Classic |
Hits; Country |
BROKER: Michael Bergner

| WCCK-FM/Calvert City |

(Paducah)

PRICE: $315,000

TERMS: Asset sale for cash
BUYER: Freeland Broadcasting,
headed by Jim Freeland. Phone:
(270) 527-3102 ]
SELLER: Stice Communications,
headed by President Dwayne Stice.

Phone: (270) 395-5133 l )

FREQUENCY: 95.7 MHz
POWER: 960 watts at 505 feet

_ Louisiana |
[ FM CP/Gibsland

PRICE: $375,000

TERMS: Asset sale for cash
BUYER: Greenwood Acres Baptist
Church, headed by Pastor/CEO Fred
Allen Caldwell Sr. Phone: (318)
938-1885

| SELLER: Northstar Enterprises.

No phone listed.

KASO-AM/Minden

PRICE: $375,000

TERMS: Asset sale for cash
BUYER: Greenwood Acres Baptist
Church, headed by Pastor/CEOFred
Allen Caldwell Sr. Phone: (318)
938-1885

SELLER: Cole Broadcasting,

headed by President Gordon Cole. |

| KSMM-AM/Shakopee
| (Minneapolis)

| PRICE:$750,000
l‘ TERMS: Asset sale for cash
1 | BUYER: Las Americas Corp.,

No phone listed.
FREQUENCY: 1240 kHz
POWER: 1kw

| FORMAT: Aduilt Standards

KAUS-AM & FMIAustin
(Rochester) and KEEZ-

| FM/Mankato

MN $10 million

® KSMM-AM/Shakopee (Minneapolis), MN $750,000
© KBTC-AM & KUNQ-FM/Houston, MO $150,000
© KCKN-AMWRoswell, NM $2.5 million
© KSDR-AM & FW/Watertown, SD $3.25 million
* KWBC-AM/Navasota (Bryan-College Station), TX $150,000
¢ WEXP-FM/Brandon (Rutiand), VT $200,000
* WAZR-FM/Woodstock (Winchester), VA $1.25 million
& WOLX-FM/Baraboo, WMMM-FM/Verona and WYZM-FW/
! Waunakee (Madison), W1 $14.6 million

PRICE: $10 million
TERMS: Asset sale for cash

BUYER: Three Eagles Broadcast- |

ing, headed by Chairman/CEO
Rolland Johnson. it owns 31 other
stations. Phone: (605) 692-1430

SELLER: Gemini Broadcasting, L

headed by President Michael Nolan.
Phone: (507) 345-4646
FREQUENCY: 1480 kHz; 99.9 MHz;
99.1 MHz

POWER: 1kw; 100kw at 1,000 feet;
100kw at 864 feet

FORMAT: AC; Country; CHR/Pop

BROKER: Donald Clark

headed by President Setwin Ortega.
No phone listed.
SELLER: North Star Broadcasting,

| headed by VP Chuck Johnson. It |

owns two other stations. Phone:

(612) 361-5526

FREQUENCY: 1530 kHz

POWER: 8.6kw

FORMAT: Classic Hits/AC
BROKER: Jim Wychor of Wychor
Communications

| KBTC-AM & KUNQ-FMW/
| Houston

| PRICE: $150,000

TERMS: Asset sale for cash
BUYER: Metropolitan Radio
Group, headed by President Gary
Acker. It owns 17 other stations.
Phone: (817) 430-3548

SELLER: Texas County Radio,
. headed by President Robert Berri.
Phone: (314) 961-3917
FREQUENCY: 1250 kHz; 99.3 MHz
POWER: 1kw day/51 watts night;
33kw at 604 feet

COMMENT: These stations are cur-
rently dark.

Continued on Page 8

T <7

;)
g

mw___

KQBZ-FM
Seattle

Already Cleared on

Over 20 Markets including:
WKRK-FM - Detroit « KYNG-FM Dallas
KQBZ-FM Seattle « KSTE Sacramento

KOTK Portland < WINZ Miami
KNUU Las Vegas < KALL Salt Lake City

Monday - Friday Noon - 3p EST

Listen 24/ 7 on www.fisherentertalnment.com

ENTERTAINMENT

831-420-1400

www americanradiohistorv com
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“And |-I-lI-will always love you-u-u-u.” B

1H

“Nowhere to run to, nowhere to hide...

BMt is a registered mark ot Broadcast Music, Inc.

And no one offers you the range and quality of music that we do.

BMI operates as a non-profit-making organization of songwriters, composers '
and music publishers that licenses songs for public performance.

In®
For the power of music.
1 Will Always Love You™ Writer: Dolly Parton. Publisher. Velvet Apple Music. “Nowhere To Run” by Brian Holtand. Lamont Dozier. and Edward Holtand Jr. ©1965 Renewed. 1993 Jobete
Music Co.. Inc. All rights and in by EM! Blac Music inc. (BM1) on behalt of Stone Agate Music (A Division of Jobete Music Co., Inc.)
All rights reserved. tnternational copyright secured. Used by permission.
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Radio Business

Entercom Sells Two KC
Stations To Susquehanna

J Then buys Wisconsin trio from Woodward

Last year Entercom agreed to purchase four radio stations in
Kansas City from Sinclair Broadcast Group. That would have raised
Entercom’s holdings in the market to 11 — three over the FCC
limit. Now Entercom has agreed to sell KCMO-AM & FM and
KCFX-FM to Susquehanna for $113 million. KCFX was one of
the four stations Entercom purchased in the Sinclair deal. It will
now own KKGM-AM, KMBZ-AM, WDAF-AM, KCIY-FM,
KQRC-FM, KUDL-FM, KXTR-FM & KYYS-FM in Kansas

City.

At the same time Entercom will
acquire Woodward Communications’
WMMM-FM. WOLX-FM & WYZM-
FM/Madison, W1 in a $14.6 million
deal that marks Entercom’s entry into
that market.

“We are pleased to be able to move
forward with our growth plans.” said
Entercom President/COO David
Field. “While we are saddened to part
with the KCMO-AM & FM team, we
are very excited to add three temific
stations to our Kansas City lincup.
Madison, Wl is a quality market with
a compelling opportunity to acquire
three strong brands with great upside
potential.”

Shares of Entercom fell 1.375 1o
$46 in NYSE trading on Monday (5/
15) but bounced back Tuesday to
close at $48.25. Entercom shares have
fallen 30% so far this year. The Field-
family-run group more than doubled

its station holdings last year with the
purchase of 43 stations from Sinclair
for $821.5 million.

Paul Leonard of Star Media |

Group was the broker on the Kan-
sas City transaction. and Bruce
Houston of Blackburn & Co. served
as the broker on the Madison trans-
action.

Mecanwhile, Entercom/Wilkes
Barre has appointed Phil Hoover its
VP/Market Manager. Hoover will
manage WGBI-AM. WILK-AM,
WILP-AM. WGGI-FM, WGGY-FM,
WKRF-FM, WKRZ-FM. WSHG-FM
& WWFH-FM. He was most recently
President of The Hoover Group En-
terpriscs. which provides electronic
payment processing as well as broad-
cast and communications industry
consulting. Before that Hoover was
President/GM of Saga’s radio stations
in lowa.

Transactions
Continued from Page 6 |

KCKN-AM/Roswell
PRICE: $2.5 million
TERMS: Asset sale for cash [
BUYER: James Crystal Holdings, |
headed by President James Hiltiard. |
Phone: (561) 432-5100 !
SELLER: Roswell Radio,headedby |
President John Dunn. Phone: (505) |
622-6450

FREQUENCY: 1020 kHz

POWER: 50kw

FORMAT: Soft AC/Talk

BROKER: Jim Hoffman of Explorer
Communications

KSDR-AM & FW/
Watertown

PRICE: $3.25 million

TERMS: Asset sale for cash
BUYER: Three Eagles Broadcast-
ing, headed by Chairman/CEO
Rolland Johnson. It owns 31 other
stations. Phone: (605) 692-1430
SELLER: Faehn Radio Enterprises,
headed by PresidentRobert Faehn.
Phone: (605) 886-5747
FREQUENCY: 1480 kHz; 92.9 MHz

POWER: 1kw day/50 watts night; | TERMS: A a—

100kw at 977 feet
FORMAT: Oldies; Country

KWBC-AM/Navasota
(Bryan-College Station)

| PRICE:$150,000

TEFIMS Asset sale for cash

| BUYER: Chilson Enterprises,
headed by President Lynn Chilson.
Phone: (972) 409-9726

SELLER: Nicol Broadcasting,
headed by President L. Tom Nicol.
Phone: (409) 544-9350
FREQUENCY: 92.5 kHz

POWER: 6kw at 262 feet

FORMAT: Soft AC

WEXP-FM/Brandon
(Rutland)

PRICE: $200,000

TERMS: Asset sale for cash
BUYER:Vox Entertainment, headed
by President Bruce Danziger. it owns
36 other stations. Phone: (617) 641-
2909

SELLER: Mirkwood Radio Part-

| ners, headed by General Partner

Gary Savole. Phone: (802) 865-6017
FREQUENCY: 101.9 MHz
POWER: 3kw at 351 feet
FORMAT: CHR :

WAZR-FMNVoodstock
(Winchester)
PRICE: $1.25 million

BUYER: Shenandoah Broadcast-
Ing, headed by President A.Thomas
Joyner. No phone listed.

SELLER: Ruarch Associates LLC,
headed by Managing General Partner
Arthur Stamler. No phone listed.
FREQUENCY: 93.7 MHz

- s el it T B

ownership concentration in the Ann Arbor market is being conducted.

* The FCC has adopted a proposal to consider operating ultra-wideband technology on an unlicensed basis.
According to the FCC, the devices seem abie to operate on spectrum that is already occupied by existing radio
services without causing interference. The technology could also permit limited spectrum resources to be used more
efficientty.

AP Reaches Copyright Settiement with ABC, Reuters

ssociated Press has reached an agreement with ABC and Reuters, ending a battie that began more than a year

ago when AP discovered that Capitol Hill-based States News Service's radio wire reporters were stealing AP
material and refiling it as their own to ABCNewsWire and Reuters. Leland Schwartz, who started SNS more than 25
years ago, immediately fired all of the reporters invoived and ciosed the radio division after ABCNewsWire cancaled
its contract. States News Service continues its news wire operations for print operations. AP declined to release
details of the settiement.

XM Needs $230 Million For Liftoff

M Satellite Radio President/CEO Hugh Panero told a round-table group sponsored last week by Washington

Space Business that his company needs another $230 million in funding before it can launch its two satelites and
begin its 100-channel subscriber radio service. Panero said XM has raised nearty $1 billion in the past seven months
through five different offerings and that the company is currently takking to several partners about additional funding.
Clear Channel, DIRECTV and GM were part of an investment group that committed $250 miltion last June. Panero
said XM's first satellite will be fired up in November, followed by a second sateliite launch set for early 2001. XM
Service is scheduled to begin in May 2001.

WebRadio.com Content To Be Syndicated

he company has entered into a partnership deal with web content syndicator iSyndicate, which will offer its
network of 200,000 customer websites live streaming-media content fromWebRadio.com’s more than 200 radio

station affiliates.

AOL, Time Warner Seek Speedy OK From FCC

he companies fited with the commission, urging it to approve their proposed merger promptly and without condi-
tions, The Wall Street Journal reports. AOL and Time Warner, which were responding to comments by consumer
groups, trade associations and companies such as SBC Communications, also denied suggestions that their merger

would hurt Internet competition.

SFX Buys Black Canyon, Steiner Sports Management Group

n one of two deals announced on Monday (5/15), SFX Entertainment is acquiring New York City-based TV producer
Black Canyon Production, best knowr for creating award-winning sports documentaries for HBO and other net-
works. It also produces direct-marketing TV campaigns for clients, including Sports lllustrated, the NFL and the
NCAA, and has built a vintage sports film library. SFX is also acquiring Jim Steiner's Sports Management Group, a
football representation agency. Neither deal's terms were disclosed.

UPI Sells Names, Trademark

nited Press International sold its radio service to Associated Press last year in order to focus on Internet delivery

I Myung Moon's Unification Church.

of political and technological news. Now the company has sold its name and trademark to News World Commu-
nications, which owns the Washington Times. Arnaud de Borchgrave, the former Editor-In-Chief of the Times. will
remain President/Chief Executive of UPI. News Worki Communications was created and is funded by Rev. Sun

POWER: 25kw at 157 feet

PRICE: $14.6 million

TERMS: Asset sale for cash
BUYER: Entercom, headed by
President/COO David Field. It owns
92 other stations. Phone: (610) 660-
5610

SELLER: Woodward Communica-
tions, headed by President Craig
Trongaard. Phone: (608) 826-0077
FREQUENCY: 94.9 MHz; 105.5
MHz; 105.1 MHz

POWER: 37kw at 1,229 feet; 2kw at

|

Triad Buys Tallahassee Trio For $15 Million

riad Broadcasting this week agreed to pay $15 million for Capital City Radio Partners'WAIB-FM, WHTF-FM &
WWFO-FM/Tallahassee. That will give Triad 25 stations in five markets pending regulatory approvals. The deal is
expected to close by the end of the third quarter.

That is the reality that we do not
want to replicate in any sort of low-
power FM proceeding at the FCC.”

As of R&R's Tuesday deadline.
the Senate’s anti-LPFM bill, intro-
duced earlier this year by Judd
Gregg. had picked up 30 of a pos-
sible 100 signatures in the Senate.
including bipartisan support from
Senators Ron Wyden, John Kerry,
Orrin Hatch, Strom Thurmond and
Petec Domenici. Unlike the House
version — which was softencd with

FORMAT: Oidies
BROKER: Snowden Associates | LPFM Continund from pace . However. Senate Commerce
nHnug 381 Commitiee Chairman John McCain
sl Route 50. You can hear for yourself jmmduce?’(())l:)oMayhs lg:lf, ::;l s
s ez - dio Act of 2000." which he belicves
WMMM-FM/Verona, | what third-adjacent-channel inter- h::s achappy inediuiin-beiwosn: the
WOLX-FM/Baraboo and lfcrelllu;stou:fls I‘ik‘e.. F()l'“:hcl'cc.l:::) FCC's low-power FM plan and Con-
. 1 local radio statrons. three = * “Radio B dcasti Preser-
ety aunakee | weis spar cros path. and the in- 51, e NcCai's pan i f
terference is clear and apparent. .o 1he National Academy of Sci-

ences “determine which stations are
causing such interference and what
the low-power station must do to al-
leviate it” once LPFM is launched.
The FM Radio Act also calls for
full-power FM stations to have the
right to sue any LPFMs that cause
harmful interference. Whichever
side loses such a suit would pay
court costs.

The NAB's Eddie Fritts doesn't
like the new proposal. “The logic is
turned upside down,” he said last

574 feet; 6kw at 243 feet an amendment that called for a nine- e A )
FORMAT: Ofdies; Aduit Alternative; | market test of LPFM for interference e opimgnre s oot sonouid
Country before any licenses are issued — “cen'“d T vard

BROKER: Bruce Houstonand Dick
Blackburn of Blackburn & Co. Inc.

www americanradiohistorv.com

Gregg's bill prevents the FCC from
issuing any LPFM licenses.

— Jeffrey Yorke
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Distortionil

an eye, you'’re

‘the Liberxrty
Bell is ringing

off the old g ¢

-¥T@Rwe s

el -

Close your a ;
eyes, John Q. Publisfill

the architects of sufiio azmaged-
don are at it again. Despite our
fforts, Live3éS.com(mie) is lur-
g droves of unsuspecting citi
o its wicked web.And before
can say “Adios, Americal”, these
‘fresh, freckle-faced victims are |
drowning in Live365.com’s endless |
streams of radio. With no fees,

no formats )

ana. NO FCC. 1]
does no FCC lsad
little thing call
(Spontaneous
Buman Combustion!)
Do not fall prey |
to the distortions!

*Live36S.com’s wide variety
of radio stations makes for a
pleasant pastime.®™ Yeah, and
they put flouride in the
water because it’s good for
us! (See our pamphlet,
»gtrong Bones &
Teeth are Weaken
ing America®).
In the blink of

tern Bloc

Fl

of 763

Unnamed sources
provided this photo
documenting the
exchange of ®"non-
terrestrial® tech-
nology that surfaced
three decades later
as Live365.com's
purported "stresaming
audio*® .

listening 24
hours a day and

in Red Square!

at an American dictiomary, there was
no *I* in team. You should listen

L,

‘Distorti%on3

“ZivelSiS.em is & place wheze
I can 2ot lile-minded indivia-
uals and make new friends.”

to licensed DJ’s and regulated broad- Chatting with other co-dependent

casts just like everyone else. And
if that means hearing one boy band
too many, it’s a small price to pay
to keep our country great! :

y—

-=L':I po:plo un‘:onlng' to free radio

Pressure froa above \
THE AMERICAN WAY

AOTeq WOX3 exnssexa /

peocple broidcn‘ltm‘!m radio

enablers {and ‘trained Live365.com
operatives] just ensures your
own audio addiction. We must
rise as one against this perni-
cious evil. If you won’t do it

for yourself, at least do it for

the childrea!-

r—*** PETITION 'ro OUTLAW LIVE365.COM FOREVER W% % _l

|SIGN IT FOR THE LOVE OF AMERICA!lllllll! |

¥We the undersigned,

Ryish to express our 100% opposition to Livel&S.com, its ownexrs, listeners and mostly it's *MCs* l
*believe that unregulated broadcasting over the Internet should be cutlawed as it

*call upon our leaders to put an end to the madness that Live3§5.com is spreading upon

our youth, as well as our youth's youth.

—

[

Paid for by the citizens against 1ive365.com

|
| poses a threat to the national fabric of ocur country and this great land. l
I
|

x 3 |

x_ a

T A L S R R R e 2 e e —
L:l;o_365-v-bio365 LIVE
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* Sil Scaglione in this week’s GM Spotiight, Page 12

° Sales Tip of the Week, Page 14

* The Road to Success with Mickey Luckoff, Part II, Page 14

management

“Try a thing you haven’t done three times. Once to get over
the fear of doing it. Twice to learn how to do it. And
a third time to figure out whether you like it or not.”

— Virgil Thomson

LEYKIS 101: SALES & MARKETING

B Meet FM Talk’s ambassador to the radio world

B" Pam Baker Love himor
Sales & Marketing Edor ~ hate him,
pambaker@rmoninecom  you have to

admit that Tom Leykis is a radio
success story. He began his career
quite by accident in 1970 when
he entered a “Why I Want to Be
on the Radio” contest at the age
of 14. His winning essay landed
him a Saturday-morning gig
spinning records on a Long Is-
land, NY station. Leykis was so
entertaining that the one-time stint turned into fill-
in work. So instead of working at the local fast-food
joint, Leykis was a radio D] all through high school
— very cool, huh?

In 1981 Leykis received a call from the GM of a station
in Albany offering him a nighttime talk show. Leykis’
controversial style caught on quickly. The show's
ratings soared from zero to 5.8. Management soon
moved their golden boy to morning drive and promoted
him to PD. Through the years Leykis worked in Miami,
Phoenix, Los Angeles and Boston and finally came back
to Los Angeles seven years ago, where his syndicated
The Tom Leykis Show is broadcast to over 75 stations
nationwide on the Westwood One Radio Networks.

Affiliates include KLSX-FM/Los Angeles, KQBZ-FM |

(The Buzz)/Seattle and WKRK-FM/Detroit.

If you’ve ever listened to his show, you know that
Leykis is known for preaching his “Levkis 101"
philosophy on getting nookie, Click ontww. blowmeuptom.
com and enter the world of men behaving badly. Leykis
enjoys being on the road and encourages affiliate
stations to make money off his remote broadcasts. Sta-
tions are responsibie for reasonable expenses (airfare,
hotel, remote costs for Leykis and his producer) and
securing a location for the broadcast. Remotes must take
place at venues where Leykis is the center of attention,
and his appearance may not be associated with another
event. Any appearances outside the broadcast, such as
station events or client parties, are negotiated with
Leykis’ agent for a fee.

R&R: What types of
advertisers work best for a
Leykis broadcast?

TL: I like the advertiser
to be a beer, a car or a dot-
com, something like that.
They kind of work like a
train. We had one remote in
Newport Beach, CA last year. It was sponsored by
Heineken. Heincken was doing a tie-in at the time with

the Austin Powers sequel, so it was Heineken plus the --

Austin  Powers movie. That brought in New Line
Cinema as an advertiser. Then DVD Express had a tie-
in with Austin Powers, so it was DVD Express plus
Heineken plus New Line Cinema. So you see you can
be like a choo-choo train, and you can pull five or six
advertisers into one event with signage all around you.
R&R: You're totally OK with all these client tie-ins?
TL: I'm not only OK with it, that’s what I encourage
the stations to do. Many stations haven’t figured out
how to make the FM Talk format work. They don’t get
it. A lot of them mistake it for AM radio, and it isn’t like
that at all. It's Rock, but it’s your Rock morning show.
It is whatever you would do on a Rock or Alternative

morning show. That's where your advertisers are,
that's where your demos are, and that's who you
share cume with. Here in L.A. we share cume with
[Alternative] KROQ and [Classic Rockers] KCBS and
KLOS. We don’t share nearly as much cume with
[Talk] KFl-AM and even less with [Talk] KABC-AM,
[News] KFWB and KNX or [Sports] KXTA. A lot of
times we go into these markets, and they’re looking
for advertisers, but they’re looking for banks. This is
not banks. This is beer, cars, women, dot-coms,
computer stores — that kind of thing.

R&R: This is the dream of every GM — a talent wiro is
pro-sales. What made you think this way?

TL: Because | do a show like this, 1 have two
responsibilities. One is to do the show and to think
like the talent who does the show. But the other is that
we're at the forefront of a new format. Essentially,
what we've figured out how to do is take the
demographics of Rock or Alternative radio and
double the inventory to do something that music
stations can’t do. We will always bill more once these
stations have matured in a given market because we
have twice the inventory.

The resultis that I have to do a dog-and-pony show
for radio stations. | have to be willing and able to go
out there and show them how to make money with
this format, because a lot of them see the format, and
all they know is that it brings controversy. They don’t
know how to make money. And the reality is that
KLSX billed almost $40 million last year. It’s one of the
top 10 billing stations in America, and that's because
— affer five years of doing it and two years of really
stumbling around trying to do it — they know the
secret. And the secret is that this is a music format
with no music being played and lots of inventory and
lots of sponsorship, billboard and event opportuni-
ties. You can do events all day long. Most Rock
stations are limited to their morning shows. You can’t
get your morning show to go out at night and appear
at a bar because they have to be up at 4:00 in the
morning.

R&R: Do you endorse any products?

TL: I do very few. I charge for endorsements. It

R&R: For ncw stations signing on, what advice do you
have regarding the marketing of your show to new
listeners?

TL: To not try to hide from the fact that our show
gets people angry, that our show is edgy and is
frequently a source of complaint calls. They have to
welcome it and play with it and have fun with it. The
bottom line is that in order to be No. 1 in men in Los
Angeles and No. 1 in men 18+ in Seattle, you
sometimes have to piss off certain groups. Frequently,
women will be very angry about what’s happening on
the air, but we staked out men as a demographic that
could be gotten.

We encourage radio stations to take snippets of the
show and go full-bore and just say, “This is what it is,”
and in fact, even compare it. Do an A-B comparison
with what the rest of Talk radio sounds like or the rest of
radio sounds like. KLSX had a great campaign when
Jack Silver first took over. The promos said, “This is AM
Talk,” and then you would hear some scratchy speech
from Franklin Delano Roosevelt played off something
like an acetate from 1942. And then they’d say, “This is
FM Talk,” and you'd hear me talking about nipples or

“And the secret is that this
is a music format with no music
being played.”

something. The idea is to reposition AM radio as old
and getting older. Essentially, what we’re trying to say
in marketing our show is that we're repositioning
traditional Talk radio and News radio and Sports Talk
radio as being havens for 45+ listeners. They can have
all those listeners, because if I can have all the men 18-44,
I win.

R&R: What was your favorite billboard campaign
promoting The Tom Leykis Show?

TL: The Buzz in Seattle had a great billboard that
said something like “Women hate nice guys.” But not
a lot of stations are spending money on billboards
now. [ have to tell you, outdoor advertising and just
general promotional money have dried up in a lot of
companies.

R&R: Are you opposed to a station partnering with a client
to offset the cost of billboards in order to promote your show?

TL: Oh, not at ali. I want people to know this format
makes money. So if my face

Sutrageous Talk Radio

Tom Leykis. 3-Tom

appears next to a Heineken
logo — as long as it doesn’t
have me saying | endorse
Heineken — I'm thrilled. 1
think that’s great. Part of the
thing we’ve had here is like
the old ads for Rolling Stone,
when they talked about

depends on what the demands are. Everything is
negotiated with my agent. I won’t endorse anything

‘with a health claim in it, for example. Ill read a

commercial that says something like “The people at
the Boston Medical Group say that they have the
cure for impotence,” but I will not say, “Take it from
me,” because I don’t ever want to be in a position
where somebody files a claim and tries to drag me in
on one:of those. There’s too much potential liability
for a talent. The Earthlink ISP is a product that I use
and trust, and I know the people there, so | have no
problem doing Earthlink commercials. 1 endorse
products that I do use. I don’t want to be one of these
shows where my voice comes up three out of every
four minutes of every stopset because it’s just not
believable anymore.

perception and reality. People
think that this is just some trailer-trash audience that
drinks beer and throws the beer cans out the window
as they’re driving 90 miles an hour. The reality is that
if you look at the psychographics, if you look at the
Scarborough Research on KLSX or KQBZ, you will
see that they have one of the highest income levels of
any radio station, the highest education level and the
highest level of people reading the Wall Street Journal,
and that their listeners drive the most upscale cars.
The caller to the show is a very small percentage of
what’s out there. The reality is we have a lot of
upscale men who feel pussy-whipped and who will
sit in their cars and secretly fantasize that they’re
living this wild life that they perceive we live on the
air, which is going out and boozing and seeing naked
chicks.

www americanradiohistorv com
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In this week’s GM Spotlight R&R recognizes
Philadelphia’s Sil Scaglione. He has 17 years of
radio wisdom, and, as one friend declares,
“He's a good guy who truly cares about his
people.” Congratulations!

I decided to enter the world of broadcasting
because:

“I put myself through college as a disc jockey
in the nightclubs. I wanted to
be in the entertainment
business and started hang-
ing around WXKS (KISS
108)/Boston. They hired me
as an intern. I was hooked!”
First job in broadcasting:
“As an Account Executive at KISS 108.”
Career highlights:

“All of the stations I've been a part-of, except
Kiss 108, have either been start-ups or
turnarounds. I love building businesses and
leading teams of people to victory! Wow, how
that makes you feel! In business, there’s
nothing better! I've been lucky enough to do
that three different times at three different
stations as the GM. First at [Smooth Jazz}

M A country boy at heart in the freedom of Philadelphia

WIJJZ/Boston, then at WIOQ and now at Alice
104.5. They have all been personal high
points.”
The most challenging aspect of being a GM:
“Working for a large corporation and
maintaining an entrepreneurial spirit at the
station level. The larger our company gets and
the higher we raise the bar, the more important
the role of the GM becomes. We ask a lot of
our people. At the
end of the day, if
you ask them who
they work for, they’ll
probably tell you the
name of their supervisor or the

Phlladelnha

10

My most unforgettable
moment at a radio
station:

“There have been sev-
eral, butI worked at Star
104.5 for six years as the GSM. A little over a
year ago | returned as the GM. Shortly
thereafter we relaunched as Alice 104.5.
Watching our first book roll off the printer last
week — well, that was unforgettable. Sweet.
Did you see the numbers? They
were awesome: No. 5 Adults
25-541”

I'm most proud of:
“My managers — they’re the
reason we're so successful.”

FM

GM, not necessarily the com-
pany. That's a huge responsibility,
and one I don’t take lightly. I figure my best
shot at delivering 20% bottom-line growth
year after year is to make sure I build a
wonderful work environment that challenges
our people, fosters their professional and
personal growth and is fun. If I can do that,
then everyone will win year in and year out.
And a TSL spike every now and againcangoa
long way too!”

Philadelphis

The best words of advice I've
ever received were:

“Be consistent. Your ratings will grow, your
customers will buy more, and your employ-
ees will love working for you.”

You'd be surprised to know that....

“This city kid from Boston is also a gentleman
farmer. Yeah, we live in an old country
farmhouse: two goats, two sheep, two kids —
one wife!”

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com.

__/

— P e 1]
CTORY
DUSTRY DIRE
o “t\?é}::m SUPPLIER GUIDE
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FAX BACK TO
310-203-8727
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Fill out and return this form
to request your company

R FREE LISTING!

PLEASE FILL OUT COMPLETELY:

be listed in the next
R&R Directory.

CONTACT & TITLE

Verifications forms have
already been sent to

COMPANY NAME

companies with current ADDRESS
listings. For qll listings,
new and old, the editorial ™ STATE 2P
closing is June 9.
PHONE 7
]
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~ Get ad revenues fromplaces -
younever thuught possible.

P N

With Hiwire™ Ad Insertion

you'll generate ad revenue every time listeners tune-in to your webcast.

Increase Your Ad Inventory

Hiwire’s unique ad insertion
technology allows you to deliver
different targeted spots to each
of your internet listeners. Now
you can resell your valuable
airtime in every market you have
a listener. Of course, that means
more money to your station -
and a fat bonus for you!

006

Precisely Target Spots

Because Hiwire spots are target-
ed by age, sex, and geographic
location, they're much more
likely to appeal to individual
listeners’ interests. Throw in
Hiwire’s sophisticated auditing
features and it's easy to see why
Hiwire spots command premium
rates from advertisers.

www americanradiohistorv com

Ready When You Are

Hiwire’s targeted ad insertion
technology is ready, right now, to
energize your stream with revenue.
So, If you've got Internet listeners -
either in your market, around the
country, or around the world - start
making money today — with Hiwire!

Hiwire your web cast today!

Call Ron Rivlin at (201) 4939111
or e-mail ron@hiwire.com for details

hiwire.

Insert revenue into your stream

- o
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MICKEY LUCKOFF: ‘NO IDEA IS A BAD ONE’

By Dick Kazan  “We're constantly fiddling

with the product. We have
no fears of innovating. I tell the staff, ‘No idea is
a bad one. Don't be afraid to make suggestions.’
The No. 1 thing I really object to is when people
say, ‘Well, this is the way we’ve always done it,””
said Mickey Luckoff, President/GM of News/Talk
KGO-AM, the top-rated station in San Francisco
for every book since the summer of 1978! Luckoff
has headed the station since 1975 and is also in
charge of Talk KSFO-AM and Radio Disney
KMKY-AM.

Because he’s so successful, | asked Luckoff for
advice that could benefit you. Regarding sales, he
said, “We're in the marketing business now and
can do so much more for advertisers. We're no
longer spot shieppers. Too
many advertisers over the
years have been burned by
salespeople who picked up
their bucks and moved on. We
now have the research, the
marketing prowess and a bet-
ter fix on who we deliver and
where they are, so we've be-
come more aggressive with our rates. We‘ve been
an underpriced medium for far too long.”

Luckoff’s advice to salespeople? “You can’t see
enough accounts, and, absolutely, call on the
decisionmaking level. One of the criticisms I've
always had for this business is that many sales-
people are satisfied getting their business from the
lowest level possible. It’s a real drawback, sales-
people unwilling to try to get to decisionmakers.
You can’t build meaningful account relationships
without doing so.

“In addition, learn as much about your pros-
pectas you can. Do your research. A client’s website
is a great place to learn more about how we can
help them achieve their goals. In the initial inter-
view, ask a lot of questions, and listen to what they
tell you. Then sell a perceived benefit to them.”

To sales managers, Luckoff says,”You don’t
necessarily have to hire salespeople from within
the industry. Some other industries have done a

THE ROAD 1o
SUCCES

superior job training people, and it’s better to look
for them there than across the street at your com-
petitor.”

Changing topics, I asked Luckoff why Capital
Cities bought KSFO and why the company made
it a conservative-leaning Talk station. “In 1995, at
a corporate meeting, | went to Tom Murphy, who
was Chairman of Cap Cities. I'd already made the
case in my reports. He said, "Mickey, do you really
want to buy a second AM station for $10 million?”
I said, ‘Yes,” and he said, ‘OK." By buying KSFO,
we blocked a potential direct competitor to KGO.
We developed a ‘Lifestyle Talk’ format, and in one
day we knew it wasn’t going to make it.

“I called my former PD, Jack Swanson, who was
running a conservative Talk station in Seattle, and
recruited him back to program KSFO. We began
doing conservative radio in
one of the most liberal market-
places in the world, because
beyond the 49 square-mile city
and the county of San Fran-
cisco, there are a lot of conser-
vative people. There wasn’t
and isn’t anyone else in radio

who recognized that. KSFO is now in an
incredible run and has the highest TSL of any sta-
tion in Northern California.

Any final thoughts? “I probably listen to these
radio stations more than anyone does — at least,
my program directors think so. It's a labor of love.
It’s the only way you can constantly try to make
something better.”

Next week: I'll tell you about a plastics company
with incredible results. Why should you care? Be-
cause you'll learn how they conduct corporate ac-
quisitions that work and how they operate with
extraordinary efficiency, and you’ll receive tips on
leadership and integrity, all major issues in our
rdpidly consolidating industry.

Dick Kazan is a successful entrepreneur who founded one
of the largest computer leasing corporations in the United
States and is a Southern California real estate investor.
E-mail your comments or questions to him at rkazan@
ix.netcom.com.

SALES TIP
IWEEK | & 2\

ARISTEN DURRETT, AE — WENS-+M &
Radlo Now/Indlanapolls (Emmis), .
AWRT Indlans Chapter President |

e
.
\ (.

“Life is like an echo. We get from it
what we put in it. And just like an echo, it often gives
WESURNER Wore: — Boris Lauer-Leonardi
Being involved in a career that you enjoy is not only re-
warding, but personally gratifying. So make the most of your
opportunities. By becoming involved in community events
— specifically, in business-related organizations — you can
open up your opportunities greatly. The people you meet
through those networks can open more doors and help you
grow in your personal and in your professional life.
Even if you feel your career consumes much of your time,
just think of how much more you can accomplish by meet-
ing and shaking hands with new people who can — and,
hopefully, will — guide you in that never-ending struggle
for success! So, as the quote above says, you get out of net-
working what you put into it — and sometimes more.

v
X

&

Here are The Goo Goo Dolls talking with press backstage at the KIIS-
FM/Los Angeles Wango Tango 2000 concert May 13 at Dodger Stadium.
Hosted by N Sync, over 60,000 fans enjoyed performances by Lenny
Kravitz, Enrique Iglesias, Marc Anthony, The Goo Goo Dolls, Sugar Ray,
Sisqo, Jessica Simpson, Eiffel 65, Bosson and Hanson.

Clear. Consistent.
- Quality.

(It makes a WORLD of difference)

| Fenturing: [(¥m CENTUR Il__ (573) 443-4155 e-mail: hOOkS@hOOki.C(Jm_:I
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WAKE UP TO THE
#1 MORNING TEAM IN

Y,&JOR MARKE

. - ; Morning radio should be
3 Immneplay
% fresh, alive and spontaneous. i L UU
- And 360 Systems Mommg )i o bt et e e hmd
| Teamworks withyouto | wiwlluililil) EECCE 4 @
make it happen. R 5 T N B

F Wake up your audience = e wliiellididE) Lails s

I and grab them with Instant — i
Replay. All of your best bits S S b S s s

are there when you need them - Instant Replay®

— like having 50 cart machines 24 hours of your best audio clips, quips
pre- loaded and re ady to fire. and sound effects, right at your fingertips.
With the Short/cut Editor, you won’t drop a beat when you're
editing calls, interviews and promos. It’s the fastest, easiest
two-track audio editor a jock ever rocked a scrub-wheel on.
No tape, no computer hassle and no“learning curve”—
anyone can use it, and everyone will.

Timing is everything
in live radio and this ﬂ ' -
team helps keep the | 5
Short/cut”Editor SR 1 ‘ o
Everything you need to get your Sound good to you? l
hotiest phone calls edited and Save your sanity and let your
on-air in record time.

on-air personalities go crazy.
Morning radio was meant to be fun, and the 360 Systems
Morning Team will help you keep it that way.

Thousands of 360 Systems Instant Replay and Short/cut teams
are hard at work every day. To find out what that means for you,
call (818) 991-0360 or visit our website at www.360systems.com.

For more information call (818)991-0360 / Fax (818)991-1360 / e-mail: info@360systems.com / Website: www.360systems.com

© 1999 - 360 Systems. instant Replay, Short/cut and the 360 S iogo are of 360 Sy
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New Paradigms - New Methods * New Tools

G\

CONVENTION

AGENDA

WEDNESDAY, JUNE 14, 2000 )

9:00AM

REGISTRATION OPENS
12:00-5:00PM

Internet Displays & Exhibits Open
1:00-3:00PM

INTERNET

Introduction To Radio Websites:
A Required Course!

1:00-5:00PM

Jacobs Media Alternative
& Active Rock Summit

THURSDAY, JUNE 15, 2000 )

8:30AM-3:00PM
Pollack Media Group
International Radio Summit

9:30-11:00AM
PROGRAMMING
Cume Magnets & Recycling

10:00AM-1:00PM

Jacobs Media Alternative
& Active Rock Summit

CONCURRENT SESSIONS
11:00AM-1:00PM

TALENT

Coaching And-Motivating Talent

INTERNET
Programming Your Website

1:00-2:30PM

HERITAGE ROCK/CLASSIC ROCK
The Big Squeeze:

Keeping Hertiage Rockers Dominant

P INTERNET

Now That’s Radio!

How Broadband And Wireless
Devices Will Expand Your Audience

—g—

3:00-4:30PM

ALTERNATIVE
The Second Annual
Alternative Rate-A-Record’

HOT AC
Taking Stock Of The Industry

INTERNET

Why Didn’t | Think Of That?
Learning From Real innovators
NAC/SMOOTH JAZZ

Label Heads:

The Intersection of Art & Commerce
SALES & MARKETING
Non-Traditional Revenue

I URBAN.

Minority Ownership In

The New Millennium

THURSDAY, JUNE 15, 2000 (Continued)

7:00-9:00PM
OPENING COCKTAIL PARTY

10:00PM-12:00AM
CLUB R&R

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

FRIDAY, JUNE 16, 2000 )

10:00-11.:00AM

GENERAL SESSION
r ™
CONCURRENT SESSIONS
11:15AM-12:45PM

[ ADULT ALTERNATIVE

CHR

How To Be A Champion
Featuring Boxing Champion
Oscar De La Hoya

Ir INTERNET

Chrome Wheels And Leather Seats:
How To Properly Accessorize Your
Station Website

NAC/SMOOTH JAZZ
It's The Revenue, Stupid!

rROCK

Does Active Rock Need To Split?

1:00-2:45PM
LUNCH

CONCURRENT SESSIONS
3:00-4:30PM

b AC
Superstars - Part Two

b ALTERNATIVE
How Hard Is Too Hard?

b INTERNET
Would You Like Fries With That?
Turning e-listeners Into e-consumers

? SPANISH LANGUAGE RADIO

¥ URBAN
Radio And Records, The New Reality

5:00-7:00PM
FIRST ANNUAL R&R RHYTHMIC JAM

8:00-10:00PM
THE BIG FRIDAY NIGHT SHOW

F i

A AamaricanradicBicton com

FRIDAY, JUNE 16, 2000 (Continued)

10:00PM-12:00AM
CLUB R&R

12:00-2:00AM
JAVA CAFE

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

SATURDAY, JUNE 17,2000 )

[ CONCURRENT SESSIONS
11:15AM-12:45PM

b CHR

P INTERNET
31 Flavors: Serving Your Audience
According To Their Tastes

» NAC/SMOOTH JAZZ
Tomorrow’s Technology Today

POP/ALTERNATIVE
Rate-A-Record’

P ROCK
Rockin’ The Net

ﬁ

1:00-2:45PM

LUNCH
r ™
CONCURRENT SESSIONS
3:00-4:30PM

p COUNTRY
The State Of Radio And Records

p INTERNET
KWEB Is My Life! How To
Effectively Build Community Online

P MUSIC RESEARCH
| Give It A 10! Using Your Website
To Test New Music

b NAC/SMOOTH JAZZ
Play My Record, Dammit!

P OLDIES
Defining Your Station's ULP

7:30-9:30PM :

R&R URBAN INDUSTRY
ACHIEVEMENT AWARDS SHOW

10:00PM-12:00AM
CLUB R&R

R&R Convention 2000 Agenda Subject To Change
* Rate-A-Record’ Is A Service Mark Of Dick Clark Productions
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In addition to an agenda of format-specific panels and seminars, R&R CONVENTION 2000
will present, in cooperation wiﬂi@nin, a spé"bial track of concurrent sessions featuring
all the information you'll need to achieve TOTAL INTERNET SUCCESS.

REGISTRATION

'ORMATION _REGISTRATION FEES )

FAX ihis form 10: (310)203-8450

or MAIL ro: . iy L ok R S ey $450 EACH
R&R CONVENTION 2000 SINGLE APRIL 29 - JUNE.9. 2000 $475 EACH
10100 Santa Monica Bivd., 5th Floor EXTRA THURSDAY COCKTAIL TICKETS  $ 85 EACH
Los Angeles, CA 90067-4004 EXTRA FRIDAY EVENT TICKETS $100 EACH
ONLINE registration ar: WWW.rronline.com DAY PASSES Thurs. . Fri. __ Sa. $225 EACH

ON-SITE ONLY REGISTRATION AFTER $550 EACH

Please print carefully or type in the form below.

Full payment must accompany registration form.

Please include a separate form for cach registration.
Photocopies are acceptable. Registrations are non-transferable.

MAILING ADDRESS )

JUNE 9, 2000

Amount Enclosed: $

Name

Visa D MasterCard D AMEX D Discover D Check D
Tile
Call Lenters/Company Name Format Account Number Exp. Date:
Street Cardholder's Signature
City State Zip Print Cardholder's Name

= CANCELLATION POLICY: All cancellations must be submitted in writing. A full
Telephone # Fax# refund less a $75.00 administrative fee will be Issued after the convention if notifica-
tion is received on or before April 28, 2000. Cancellations received between April 29
. 5 = and May 19. 2000 will be subject (0 a $150.00 cancellation tee. No refund witl be
E-mail issued for cancellations after May 19, 2000 or for “no shows.”

REGISTRATION

ASK FOR THE
R&R CONVENTION RATE
AT THE FOLLOWING HOTELS:

THE PARK HYATT, LOS ANGELES

CENTURY PLAZA HOTEL
WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTIO

Hotel. Our staff would like to take
a warm weicome to you during yo

T

310-277-1234 or
800-233-1234
d block has been filled are subject to availability
arernay not be avaitable at the convention rate. w’ Los A"GELES
e Check in time is 3:00 pm; check out time is 1:00 pm. 310-208-8965

QUESTIONS? CALL THE R&R CONVENTION 2000

HOTLINE AT (310) 788-1696

www americanradiohistorv com
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Presents the

JTH ANNUAL

ENTERTAINMENT
INDUSTRY

Hosted by JOhn Lithgow
Sunday, June 4, 2000

THE RIviERA COUNTRY CLUB

THE RIVIERA TENNIS CLUB

'-[% 1250 Capri Drive
1~ Pacific Palisades, California
) For Sponsorship & Player Information
T Merll Fudarion Call 310.358.4970
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Jaxon Appointed
WZGC/Atlanta PD

Frank Jaxon. most recently OM
of Clear Channel’s Albuquerque
cluster. has been named PD of In-
finity Classic
Rocker WZGC-
FM (Z93)/At-
lanta. He re-
places Dwight
Douglas, who
; departed the sta-
tion in April.

Jaxon is a 20-
year veteran of
Albuquerque ra-
dio and is most
closely associ-
ated with KZRR-FM (94 Rock).
Jaxon joined Clear Channel follow-
ing that station’s purchase from
Trumper Communications.

“We're thrilled to have some-
one of Frank’s caliber join our In-
finity team,” VP/GM Michael
Hughes commented. “With his
success in one of America’s most

Jaxon

competitive markets, I'm confi- |

dent he'll build on our continued
momentum.”

Jaxon said, “This is the opportu-
nity I've been waiting for, a chance
to work for an incredible company
like Infinity at Z93 with the lead-
ership of Michacl Hughes. some-
one I've watched and respected for
years. I'm thrilled at the opportu-
nity to take what I've leamned from
Albuguerque and apply it in taking
793 10 the next level in one of
America’s most beautiful cities.”

Back at Clear Channel/Albu-
querque. KZRR PD Phil Mahoney
will assume Jaxon's former role on
an interim basis.

Bartsch

Continued from Page 3

Carver. "Her proven talent in build-
ing and guiding station clusters in
a variety of markets will be a ter-
rific asset to our fine stations in
Denver.”

Green Rejoins WW1 As VP/Affiliate Sales, Talk

estwood One has named 14-year network radio veteran Dennis
Green VP/Affiliate Sales, Talk Programming. The newly created po-
sition comes as a result of the recent departure of Sr.
Director/Talk Programming Larry Kahn, who joinedWin-
star. Radio Networks as VP/Programming (R&R 5/12).
Green will oversee the affiliate sales team for all
Westwood One talk programs and report to Sr. VP/
Affiliate Sales & New Media Peter Kosann, who com-
mented; “Westwood One has a great history of offer-
ing radio stations access to phenomenal talk program-
ming. We are in the midst of launching a variety of new
shows, which | am confident Dennis will help lead to
new heights”

RCA artists Lit recently recorded the song “Over My Head,” which will
appear on the forthcoming soundtrack album Music From the Motion
Picture Titan A.E. on Java/Capitol. Pictured after the session are (I-r)
Lit's Jeremy and A. Jay Popoff, producer Glen Ballard, and the band's

This is Green’s second tour of duty at Westwood
One: He served as Chicago-based Director/Affiliate
Sales between 1994-96. His network radio experience

Green

Kevin Baldes and Allen Shellenberger.

Stevens Takes Atlantic/Nash. Promo Post

Terry Stevens has been named
| National Director/Promotion for
Atlantic/Nashville. Stevens will
‘ also handle Atlantic/Nashville's
Midwest regional promotion, in ad-
dition to working with Country
| consultants and the label’s North-
east and Southeast regional promo-
tion team. He most recently worked
on special projects for Asylum and
spent 10 years as VP/Promotion for
Capitol/Nashville until his depar-
ture last July.
Concurrently, Atlantic/Nashville
Southwest regional promotion rep
| David Berry has been elevated 1o
| National Promotion Manager.

Somers
Continued from Page 3

commented. “Pam has an outstand-
ing track record and is one of the
most highly regarded and cffective
managers at Radio One. Under her
leadership our Baltimore stations
have shown significant growth in
revenue and ratings year after year.”

From 1992 to 1997 Somers
served as Station Manager & Direc-

Berry will work with the label’s |
West Coast regional rep while re-
taining the Southwest promotion
duties he assumed when he joined
the label in June "98.

“Terry brings the expericnce we
need on the staff right now.” Atlan-
tic/Nashville VP/Promotion Rick
Baumgartner told R&R. “With his
national experience, it really raises
the bar on our national promotion
staff. He and David will be the
quarterbacks in taking the game
plan to our regionals. Terry is
highly respected in the industry, so
he’s definitely qualified-to go out
there and chase records.”

tor/Sales for Radio One/Baltimore.
She has also worked for U.S. Ra-
dio, The Dalton Group, Hicks
Broadcasting. Corinthian Broad-
casting and Clear Channel Com-
munications.

Concurrently, Radio One/Baiti-
more has elevated Director/Sales
Howard Mazer to Station Man-
ager. Mazer is an 18-year veteran
of Baltimore radio and has been

also includes positions as Director/Operations-Affiliate Relations for the
Wisconsin/illinois Radio Network and, most recently, as Manager/Affiliate
Sales, West Coast & Canada for Bloomberg Radio.

Sirius Officially Ups Three To VP Posts

irius Satellite Radio has promoted Maria Carchidi to VP/Music Pro-

gramming, Jim Kressler to VP/Programming Operations and Cindy
Sivak to VP/Industry Affairs. The three executives have been serving in
these capacities for a few months, but the official announcement was made
this week. They previously served as Directors in their respective depart-
ments.

Sr. VP/Content Joe Capobianco stated, “These promotions are in rec-
ognition of their individual efforts with their respective primary areas of re-
sponsibility, as well as for the manner in which they have seamlessly worked
together and collaborated to build our programming’s operational infrastruc-
ture, creative resources and industry constituencies. Their contributions
thus far have poised us to execute and deliver the full promise of this new
generation of audio entertainment and take our place as a major entertain-
ment company”

Meanwhile, Elana Sofko has been elevated to Director/Tatk & Sales
Partners. She was most recently Manager/Talk & Sales Partners.

with Radio One for the last six |

years, serving as Baltimore GSM
between 1994-97.

*Howard has been very instru-
mental to the success of our Balti-
more properties.” Liggins said,
*“and thus was a natural for the po-

sition of Station Manager.” Mazer |

has also been GSM for Scripps
Howard Broadcasting’s former Bal-
timore propertics.

Snyder

Continued from Page 3

team here at ESPN Radio represent
the right kind of people. It’s great
to walk into a situation that has so
many great elements and people al-
ready in place, and I look forward
to helping grow ESPN Radio 1000
into one of the most successful
Sports stations in America.”

WHY IS GENE BURNS SO INTERESTING?
(MUST BE IN HIS GENES!)

The Gene Burns Program

Timely and Provocative Weekdays 12-2 pm (ET)

All Barter - Sign on Now!

* 80 Talkk Shows « 2 Networks » 24/7 % 100° Barter

Fresh 24 hours a day!
WorldWeb

TALK AMERICA ..

781-828-4546

ays on the Internet: talkameriea.com “All times Eastern

NEWS NETWORK
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UPDATE

Hoover To Manage Entercom/Wilkes Barre

ntercom has tapped Phil Hoover asVP/Market Manager for its Wilkes
Barre-Scranton cluster, which includes WGBI-AM, WILK-AM, WILP-
AM,WGGI-FM, WGGY-FM, WKRF-FM, WKRZ-FM, WSHG-FM & WWFH-
FM. He was most recently President of The Hoover Group Enterprises,
which provides electronic payment processing as well as broadcast and
communications industry consulting.
“We'e pleased to have Phit join our team.” said Entercom Regionai VP
Weezie Kramer.“He is a highly motivated and dynamic individual who pos-
| sesses strong leadership skills. We believe he will make significant contri-
z " butions to our stations in Wilkes Barre-Scranton”
= Hoover once served as President/GM of Saga’s radio stations in towa.
Tony DeFranco, the '70s preteen idol who recorded “Heartbeat, Itsa | | | “'ve enjoyed my time pursuing other interests” he said, “but | wish to rejoin
Lovebeat,” was recently reunited with his family on the syndicated *the ranks of radio”
Jonathon Brandmeier Show to perform some of their hit songs. A cou-
ple of their albums have been rereleased by K-Tel, and they include —
get this-— two unreleased bonus tracks! Pictured here (I-r) are Benny

South Central Nets
Werth As GM For
Nashville Gomho

Jay Werth has been appointed
GM for South Central Communi-
cations’ WJIXA-
FM & WRMX.
FM/Nashville.
{ He succecds
Steve Edwards,
who will con-
centrate on his
President/Radio
duties for South
Central.

“I've been look-
ing for a GM to |

Werth

¥ R -

help take these
properties even higher,” Edwards
said. “Jay has all the people skills

and the history of success to do just |

that. I'm thrilled he accepted our
offer.”

Werth most recently managed
AMFM’s KGBY-FM & KHYL-
FM/Sacramento and previously
spent |1 years at KSSN/Little
Rock. He added. “I'm thrilled to be
joining a stable, privately held com-
pany that affords us both a marvel-
ous opportunity for growth.”

Hubbert

Continued from Page 1

Hubbert's new post marks the
second time he has worked for
Sony Music Entertainment. He first
joined Sony in 1994 as a Local
Promotion Manager for Colum-
bia Records in Phoenix. Over the
next four years he served in a va-
riety of promotion capacities, in-

¢luding Local Promotion Man-

ager in Boston and Regional
Manager for New England and
Los Angeles. Prior 1o that he
owned the independent promo-

and Meriina DeFranco, Brandmeier, and Marisa and Tony DeFranco.

Radio One

Continued from Page 1

Television and NetNoir.com, an
Internet portal targeting African
Americans.

Bees should be so busy.

Radio One expects to close both
the Dallas acquisition and its pre-
viously announced purchase of
Clear Channel’s crosstown KBFB-
FM by Sept. 30. “While we have
not made any definitive format de-
cisions.” Radio One CEO/President
Alfred Liggins said. “‘we would ex-
pect to offer a powerful and
complementary AM & FM Urban
combo.” Meanwhile. the agreement
with Nash allows Radio One to of-
fer programs and commercial in-
ventory on WILD in conjanction
with Urban WBOT-FM/Boston,
which Radio One acquired last
year.

The company’s NUET invest-
ment comes in the form of $2.5
million in cash and radio ad time.
The Urban cable programming net-
work is scheduled to launch in Q3
and will compete for viewers with
Black Entertainment Television,

tion company Dan Hubbert Pro- | which is tcaming with Radio One

motions from 1990-94.

to produce four Urban channels for

launch next May on XM Satellite
Radio. NetNoir.com also received
$2.5 million in Radio One ad time.

The. announcements were par for
the course Radio One has under-

Chapman Now Broken Bow VP/Promotion

Label and radio veteran Mike
Chapman has been named VP/
Promotion for Nashville-based

| Broken Bow Records. Broken

taken since last May, when the |
Lanham. MD-based operation went |

public and began expanding at a

rate that would impress even Clear
Channel Radio Gods of Growth
Lowry Mays and Randy Michaels.

The group — led by Liggins and |

inspired by his mother. Radio One
Chairwoman Cathy Hughes — has
made a number of significant pur-
chases, including the $80 million
acquisition of WPLY-FM/Philadel-
phia late last year. It also outlasted
a slew of other bidders to get the
coveted KKBT-FM/Los Angeles.
along with another 11 Clear Chan-
nel spinoffs, for $1.3 billion.

The same day in mid-March that
the Clear Channel spins were an-
nounced, Radio One said it would
also buy the six-station Davis
Broadcasting operation for $24 mil-
lion in cash and stock and drop an-
other $40 million for Shirk/IBL's
Indianapolis trio. Including pending
acquisitions, Radio One owns and/
or operates 49 radio stations, nearly
twice what it owned this time last
year.

Bow is the label home of country
acts Damon Gray and Joanie
Keller.

Chapman will move to Nashville
from Dallas, where he most re-
cently served as Manager/South-

west Promotion for Asylum. His
30-year career has included pro-
gramming stints at WUBE/Cincin-
nati and WSSL/Greenville, SC.

“We are pleased to have some-
onc of Mike's caliber and experi-
ence join us,” Broken Bow Presi-
dent Benny Brown said. “He will
no doubt take the label to the next
level.”

Golden Horizon

RCA’s Vertical

Horizon recently celebrated the gold status awarded to

their debut project, Everything You Want. Pictured at the party are (I-r)
Metropolitan Entertainment’s Doug Thaler, Vertical Horizon's Keith Kane
and Sean Huriey, RCA VP/Marketing Kaja Gula and VP/A&R David
Bendeth, the group’s Ed Toth, RCA President Bob Jamieson, BMG Sr.
VP Worldwide Marketing Kevin Conroy and Vertical Horizon's Matt
Scannell,

P.O. Box 750250 Houston, Texas 77275-0250
713/507-4200 713/507-4295 FAX

1/800-23 1 -6 7 7 A4 ri@reefindustries.com www.reefindustries.com

Maximize Visibility
X Cost effective plastic banners for your station.

X We print any logos or designs in up to four spot colors.

X Perfect for concerts, public appearances, expos & giveaways.

X Packaged on a roll and easy to use.
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Newsbreakers

@ NBG RADIO NETWORK -teams
with The Square One Group to launch
Hispanic Syndication Network, which
will produce radio and program prod-
ucts for NBG's U.S. Hispanic Radio for-
mat.

® WESTWOOD ONE launches a
weekday feature, Mick Fleetwood's
Classics, debuting the week of May 29.
The six-to-10-minute segmeénts
showcase such classic rock bands
as The Rolling Stones and The Who.
For more information, contact Telly
Wong at (212) 641-2057, or e-mail
twong @ westwoodone.com.

Records

e ZUHAIRAH
KHALDUN s
named Dir./Media
and Artist Rela-
tions for The Istand/
Det Jam Music
Group. She joins
the company from
Geffen Records.

| ® MARC NATHAN

| A&R for Univer-

i

is appointed VP/
A&R for Farmclub
.gom. He was pre-
viously Sr. Dir./

sal Records.

o TOM MACKAY is
upped to Sr. Dir./
A&R for Republic/
Universal Records.

A&R executive for
Republic Records.

¢ DAVID MILLERis
tapped as VP/Field
Marketing for RCA
Records. He was
most recently VP/
Sales & Field Mar-
keting at Sire Rec-
ords Group.

Miller

He was formerly an |

e MARY DEL
GRANDE is named
Dir./Reg. Marketing
for Premiere Radio
Networks. She was
most recently a Sr.
Dir. at Launch Radio
Networks.

Del Grande

Industry

® ROY SPENCE JR. is named Chiet
Judge of the 2000 Radio-Mercury
Awards.

Products & Services

© BROADCASTSPOTS.COM makes
available unsold block-programming in-
ventory for media buyers on a real-time
basis. For more information, contact
LindaWaldman at (630) 654-0222.

& MEDIATRON launches MediaStation,
an automation system for small tQ me-
dium-sized radio stations. For more in-
formation, contact the company’s Munich
offices at (011) (49) 8131-8305-0.

Changes

CHR: WFLY/Albany moming co-
host Whitney exits ... WRTS/Erie.
PA nighttimer Mark the Shark
exits ... KSLY/San Luis Obispo,
CA MD/nighttimer Jason Squires
segues 1o afternoons as part-timer
Crash is elevated to nights ...
WOWZ/Utica, NY afternoon
driver Kookenbacher joins cross-
town WSKS as morning co-host,

PROS ON

THE LOOSE

Steve Ocean, PD/afternoons,
WIVR-FM/Paducah, KY (270)
345-2010.

replacing Vic Thomas, who exits ...
WWHT/Syracuse. NY morning
driver Gabrielle Vaughn segues to
weekends at WXKS/Boston ...
WCKI, WVAZ & WELI/New Ha-
ven, CT swinger Anthony Cote is
promoted to Production Dir. ...
KISR/Fort Smith, AR nighttimer
Mark Perry joins KSMB/Lafayette,
LA for nights ... WIFC/Wausau. WI
promotes part-timer Mike Kincaid
to Promotion Coordinator/fovernight
host ... Former WIRZ/Monmouth-
Ocean. NJ MD/Promotion Dir./after-
noon host JC Law joins WRTS/
Erie, PA as APD/afternoons.

News/Talk: 1.ou Pate segucs from
weekend talk host at KOGO &
KSDO/San Diego 10 overnights at
KIRO-AM/Seattle.

Rock: KOMP/Las Vegas PD John
Griffin goes ofY the air now that he’s

found new nighttime personality
Cara West, formerly of WRQT/La
Crosse, WI ... KICT/Wichita’s new
address is 1632 S. Maize Rd..
Wichita, KS 67209. Phone is (316)
721-5600; fax is (316) 773-5310 ...
WKLS/Atlanta’s new address is
1819 Peachtree St., Ste. 700, At-
lanta, GA 30309. Phone is (404)

Continued on Page 29

CHRONICLE

BirTHs

KEGUDallas MD Cindy Scull,
husband Todd Mcintosh, daugh-
ter Lindsey, May 4.

WYKS/Gainsvilte, FL PD
Rondre Adams, wife Mischele,
daughter Anniston Michelle, May
3.

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll ¢ (800} 231-2818
Gary Knoll

Rock

KID ROCK American Bad Ass
MATCHBOX TWENTY Bent

PAUL ROOGERS Orifters

STONE TEMPLE PILOTS Sour Girl

Alternative

KID ROCK American Bad Ass
MATCHBOX TWENTY Bent

STONE TEMPLE PILOTS Sour Girl
CHRMot AC

MATCHBOX TWENTY Bent

BRIAN MCKNIGHT 6,8, 12

NINE DAYS Absolutely (Story Of A Girt)
Mainstream AC

DURAN DURAN Someone Else Not Me
MATCHBDX TWENTY Bent

Lite AC

LARA FABIAN | Will Love Again
GERALD LEVERT Mr. Too Damn Good
WAS

NORMAN BROWN Celebration
GARDEN PARTY FM (No Static At AH)
uC

BIG TYMERS Get Your Roll On

MARIAH CAREY /SNOOP DOGG Crybaby
DA BRAT What'chu Like

EMNNEM The Reat Slim Shady

BROADCAST PROGRAMMING
Walter Powers © (800) 426-9082
Alternative

Teresa Cook
DEFTONES Change

KID ROCK American Bad Ass
Hot AC

Josh Hosler
STING Desert Rose

CHR

Josh Hosler

BRIAN MCKNIGHT 6, 8, 12
Rhythmic CHR

Josh Hosler
BACKSTREET BOYS The One
BRIAN MCKNIGHT 6.8, 12
NEXT Wifey,

| Aduit Hit Radio

Choice AC

Urban Contemporary
Josh Hosler

No Adds

Soft AC

Mike Bettelli

No Adds

Mainstream AC

Mike Bettelli

CELINE DION | Want You To Need Me
Delilah

Mike Bettelli
DON HENLEY Taking You Home

JONES RADIO NETWORK
Jon Holiday » (303} 784-8700

JJ McKay

BB MAK Back Here
Rock Classics
Rich Bryan
No Adds

Soft Hits

Rick Brady
CHRISTINA AGUILERA | Turn To You

RADIO ONE NETWORKS
Tony Mauro * (970) 948-3339

Yvonne Day
DOM HENLEY Taking You Home
NINE DAYS Absolutely (Story Of A Girl}

New Rock

Steve Loigh
DEFTONES Change
OFFSPRING Totalimmorta!

WESTWOOD ONE RADIO NETWORKS
Charlle Cook * (805) 294-9000
Bob Blackburm

Adult Rock & Roll

Jeff Gonzer

8B KING /ERIC CLAPTON Riding With The King
PAUL RODGERS Dritters

Soft AC.

Andy Fuller

DON HENLEY Taking You Home

Bright AC

Jim Hays
SPLENDER | Think God Can Expiain

k B T e

THE LEADING
- B2B

PORTAL FOR RADIO
) www.rr

ine.com
RR |

‘Rﬁ
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Show Prep

Christina: ‘Meanie’ In A Bottle!

C hristina Aguilera lost fans
in Augusta, GA after behaving
like a full-blown diva at a contest
winner's high schoot prom. “Chris-
tina was rude, crude, selfish and
disrespectful,” hufs Bebe Balas,
who helped out at the “Prom of Your
Life” event. Balas says Aguilera sang
only two songs and threatened to
leave if any Britney Spears CDs
were played. “She kept hissing, ‘I
can't believe I'm going through with
this. | can’t go out there!™ Poor Colin
Shapiro, the student who won the
contest, got to spend a few minutes
with Aguilera, who said, “Oh, you're
the kid who won the contest” She
then handed him one of her CDs and
moved on (National Enquirer).

On the subject of Ms. Spears, the
Star says she’s trying to convince
'N Sync cutie Justin Timberiake to
spit from the band and go solo. She
says he could be bigger than Elvis!

Speaking of bad behavior, the
Giobe says that during the Acad-
emy of Country Music Awards in
L.A., Dixie Chick Emily Robison
took a swipe at the very biond Faith
Hill when she toid Dick Clark that
she dyed her hair brown because
brunettes get more respect!

Don't start sweeping the cat hair
up yet! More feuding was going on,
this time between Garbage lead
singer Shirley Manson and Jenni-
fer Lopez, according to US Weekly.
Hisses Ms. Manson, “We were
backstage, and everything was cool
and normal, and then suddenly that
ludicrous Jennifer Lopez comes
swanning around like she's the
queen of Sheba. Sorry, Jennifer, but
Moby has sold as many records as
you have. I've sold as many records
as you have. Get off your f—ing
high horse and eat 3— iike the rest
of us. A beautiful face, but | want o
punch it nevertheless” Responds
Lopez's spokesman, “She’s sold as
many records as Jennifer? | don’t
think s0. Who is Shirley Manson?"
— Fire-Starter?~ —

Newsweek devotes a three-page
spread to BMG and the turbulent
times it has faced. CEO Strauss
Zeinick loid a colleague before the
whole Clive Davis drama unfoided,
“I'm going to be known as the guy
who fired Clive Davis.” The 'zine de-
votes a sidebar to Antonio “L.A."
Reid, who takes the CEO post at
Arista on July 1.*Here we have a
young black executive, who's also
a musiciaf, now runfiing this major
company,” enthuses Kenneth
“Babytace” Edmonds, who ran
LaFace with Reid. “And that's a
positive”

LIVIN' IN THE '80s — Blondie,
David Byrne, Shirley Manson, Nick
Cave, Stereophonics, Bryan Ferry,
Sonic Youth and others who were
a part of the '80s take part in
Esquire’s 15-page fashion nod to
the era. Says Everclear's Art
Alexakis, who lived through the
'80s, “You just saw bad haircuts
constantly and parachute pants and
this awful level of preening.”

Boy Band-Blitz!

“If | saw [Louis) Peariman to-
day? Fd ask him why he stepped
over a dollar to grab a dime.'Cause
he would still be in our lives today”
—'N Sync's Chris Kirkpatrick has
the perlect question for the man
who helped them get signed and
thén took king-size cuts of record
royalties, merchandising and pub-
kshing (Entertainment Weekly).

Besides gracing the cover of En-
tertainment Weekly, the 'N Sync
boys join other boy bands on the
cover of The Advocate, which says,
“Boy Bands: The Gay Fans Come
Out” Points out Reprise Records’
Howie Kiein, “There's no reason 1o
assume that a gay teenage boy
would be any different from any
other teenager when it comes to
those boy groups.”

— 2

Madonna is a miser and skin-
flint, according to her ex-butler,
Eric Martin-lenco. He claims the
superstar made her housekeeper
pay for a $9 phone call to Switzer-
land, even though the call was for
Madonna’s business! When Ma-
donna’s reguiar nanny took a week
off, Madonna asked Martin-ienco’s
wife, Anna to fly over from London
to L.A. to fill in. But Madonna re-
fused to pay the $450 airfare! Adds
Martin-lenco, “I saw the reat Ma-
donna with not a scrap of makeup
and her hair sticking up alt over the
place. Let me tell you, it's not a

pretty sight!” (Star, Globe)
— Margo Ravel

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.

CYBERSPACE

Hot new music-related
World Wide Web sites,
cool cyberchats and other
points of interest along the
information superhighway.

¢ Explore the latest efforts of
former Police guitarist Andy
Summers by chatting with the
strurmmer online this Sunday (5/
21) at 8pm ET/5pm PT (www.
guitar.com).

* Join a live video chat featur-
ing Brit boy band Westlife on
Monday (5/22) at 8pm ET/5pm
PT (www.getmusic.com).

¢ Turn off your stereo and
pump up your ‘puter speakers as
Supergrass participate in a live
chat on Tuesday (5/23) at 9pm
ET/6pm PT (www.sonicnet.com).

On The Web

 Enjoy a live webcast featur-
ing Ani DiFranco tonight (5/19)
at 8pm ET/5pm PT (www.rolling
stone.com).

perform in a live cybercast begin-
ning at 8pm ET/5pm PT (www.
rollingstone.com).

«Tune in to a live cyber con-
cert by Rufus Wainwright on
Tuesday evening (5/23) at 8pm
ET/5pm PT (www.rollingstone.
com).

MUSIC & MOVIES

CURRENT

BLACK AND WHITE (Loud)

Featured Artists: LV, BIG PUN & KOOL G RAP, EVERLAST

COMMITTED (Chapter i)

Featured Artists: RICHIE VALENS, GLEN CAMPBELL, JOHNNY CASH
THE FLINTSTONES IN VIVA ROCK VEGAS (Hip-0)
Featured Artists: REV. HORTON HEAT, NICK LOWE, SUSANTEDESCHI

HIGH FIDELITY (Hollywood)

Featured Artists: ELVIS COSTELLO, STEREOLAB, BOB DYLAN
JOE GOULD'S SECRET (RCA Victor)
Featured Artists: CHARLIE PARKER, WOODY HERMAN, LOUIS

ARMSTRONG
READY TO RUMBLE (143/WB)
Featured Artists: OFFSPRING, Ki
RETURN TO ME (RCA Victor)

D ROCK, P.O.D.

Featured Artists: SMOKEY ROBINSON, DEAN MARTIN, JOEY GIAN

ROMEO MUST DIE (BlackGround)
Singles: AALIYAH | Don’t Wanna
AALIYAH Try Again
Other Featured Artists: DESTINY"
SCREAM 3 (Wind-up)
Singles: CREED What If

S CHILD, GINUWINE

SYSTEM OF A DOWN Spiders
Other Featured Artists: POWERMAN 5000, INCUBUS, STATIC-X

WHERE THE HEART IS (RCA)

Featured Artists: LONESTAR, LYLE LOVETT, JOHN HIATT
COMING

THE MILLION DOLLAR HOTEL (ini )
Featured Artists: U2, DANIEL LANOIS, MILLA JOVOVICH
MISSION IMPOSSIBLE: 2 (Hollywood)

Single: LIMP BIZKIT Take A Look

Around...

Other Featured Artists: METALLICA, ROB ZOMBIE, GODSMACK

ROAD TRIP (DreamWorks)

Single: SUPERGRASS Pumping Up Your Stereo
Other Featured Artists: BUCKCHERRY, RUN-D.M.C., KID ROCK

“Music & Movies” lists current and upcoming film soundtracks as well as
singles appearing on R&R's format charts and other featured artists.

MUSIC DATEBOOK

MONDAY, MAY 29

1962/ The Fourth Annual Grammy
Awards are held. Judy Garland
takes home Album of the Year.

1973/Ex-Byrd Roger McGuina
makes his solo performance
debut.

1987/ Michasi Jacksen'’s $50,000
offer for the remains of “El-
ephant Man" Joseph Merrick is
turned down by Royal London
Hospital. His second bid,
$100,000, is rejected as well.

Bom:the late Libsrace 1917, Danay
Eliman 1953, Liam Gallagher
(Oasis) 1967

TUESDAY MAY 30

1968/ The Beatles begin work on
The Beatles, known ever after
as the “White Album.”

1987/ Beastie Boy Adam Horovitz is
arrested in London for throw-
ing a beer can into a club au-
dience, striking a female fan.

1990/ Midnight DIl protest what
they believe are ecological
abuses by performing in front
of Exxon’s New York offices.

1992/ Paul Simon marries Edie
Brickell in Montauk, NY.

Born: Wynonna Judd 1964, Tom
Morelio (Rage Against The
Machine) 1964

WEDNESDAY, MAY 31

1961/ Chuck Berry opens the Berry
World amusement park in
Wentzville, MO.

1989/ The first Internationat Rock
Awards are held in New York.
Among the winners are Phil
Collins for best drummer and
Bono for best male singer.

| 7993/ Jon Bon Jovi and wife Doro-

1997/ A sandwich-slicing accident

Born: Peter Yarrow (Peter, Paul And

THURSDAY, JUNE 1
1964/ The Rolling Stones arrive in

1971/ Eivis Prasiey’s birthplace, a

1952/ Topper Headon, former drum-

1991/Former Temptation David

Born: Pat Boone 1934, Alan Wilder

FRIDAY. JUNE 2

1967/ David Bowie's selt-titled debut |

thea become parents of Steph- |
anie Rose.

postpones Neil Young's Euro-
pean tour.

Mary) 1938, Johany Paycheck
1941, the late John Bonham
1948, Corey Hart 1962

New York to begin their first U.S.
tour.

small house in Tupelo, MS, is
opened to the public.

mer of The Clash, is arraigned
for stealing a bus-stop sign and
receiving stolen stereo equip-
ment.

Ruffin, 50, dies in Philadelphia
of a drug overdose.

(ex-Depeche Mode) 1959,
Alanis Morissette 1974

album released.

1973/ Led Zeppelin play an all-day

show in San Francisco. They
clash with promoter Bill Graham
over their lateness until drum-
mer John Bonham douses Gra-
ham with a bucket of water.

1991/Vanilla Ice is arrested in Los

Angeles for brandishing a shot-
gun at a man who asked about
his jewelry.

Born: Charlie Watts (Rolling Stones)

1941

www americanradiohistorv. com

SATURDAY, JUNE 3

1970/ The Kinks’ Ray Davies flies
from New York to London to re-
place a reference 10 Coca-Colain
the tune “Lola.” The replacement
words? “Cherry cota.”

1976/ Queea's “Bohemian Rhapsody”
goes goid.

1987/ USA Today reports that George
Michael's “I Want Your Sex™ has
been banned by the BBC and
many U.S. radio stations for its
graphic content. MTV rejects the
video until it is edited to remove
“unacceptable visuals.”

George Michael: | want your airplay!

Born:the late Curtis Mayfiald 1942, lan
Hunter (Mott The Hoople) 1946,
Deniece Williams 1951

SUNDAY JUNE 4 i

1967/ The Monkees wins an Emmy for
Outstanding Comedy Series.

1986/ Tour-for Amnesty International
opens in San Francisco. On the
tour are Sting, Bryan Adams, U2
and Peter Gabriel.

1987/ Eurythmics play West Bertin as
1,000 youths gather in East Ber-
lin to protest the still-standing
Berlin Wall.

Released: Chic's “Good Times™ 1979,
Bruce Springsteen’s “Born in the
U.S.A." 1984

Born: Freddy Fender 1937, Michelle
Philips (The Mamas & The Pa-
pas) 1944, El DeBarge 1961

- Brida Connolly
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SAVAGE GARDEN Crash And Burn
LOX Ryde O e Chick

DISTURBED Stupdy

FOO FIGHTERS Leam To Fly
GOODIE MOB /TLC What it AnY
GUSTERFaFa (Never Be The Same|

Video anpiay from May 22-28.

Wynonna iend their voices to
Fox’s King of the Hill (7:30pm).

6pm PT).
*B.B. King, David Letterman.

- Julie Gidlow

tains cuts by Bone Thugs-N-
Harmony, Short Khop, E-40,
Helluva and TWDY {/Too
Short, among others.

- Julie Gidlow
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TRAVIS Why Does it Aivrays Rain On Me?
ELLIDTT SMITH Son O Sam

Video playhst for the sweek ending May 13

55 million households

Peter Co
P “’mwanm mq

National Top 20

EMINEM The Real Shm Shady
BACKSTREET BOYS The One

BRITNEY SPEARS Oops' .1 0id It Again
SAMMIE Crazy Things | Do

JAGGED EDGE Let's Get Married

KID RDCK American Bad Ass

VITAMIN € Graduation (Friends Forever)
8IG TYMERS Get Your Roli On

NELLY Courtry Grammar (Hol Sh*t)
MARIAH CAREY 'SNOOP 006G Crybaty
AAALIYAH /0MX Come Back In One Piece
CHRISTINA AGUILERA | Turn To You
$ISAD Thong Song

APERFECT CIRCLE Judith

JAY-ZI7UGK Big Pimpin

TRICK BADOY Shut Up

OMX Party Up (Up In Here)

DOMELL JONES Where | Wanna Be
DABRAT What'chu Like

584 BOYZ Wobble, Wobble

Video piaylist for the week ending May 14.

36 miltion households

Cindy Mahmoud
VP/Music Programming
& Entenainment

VIDEOQ PLAYLIST

JAGGED EDGE Let's Get Married.
MARY J. BLIGE Your Child
DONELL JONES Where s Wanna Be
MYA IJADA KISS Best Ot Me
AALIYAH Try Again

DMX Party Up (Up In Here)

NAS 1/GINUWINE You Owe Me
CARL THDMAS | Wish

AVANT Separated

DABRAT (/TYRESEWhat ‘chu Like

RAP CITY

EVE 1/JADA KISS Got It All

OMX Party Up (Up In Here)

B1G TYMERS Get Your Roll On

LI WAYME t/JUVENILE Respect Us

DR DRE USNOOP DOGG The Next Episode
JERMAINE DUPRI /MAS & MONICA ['ve Got To Have It
DA BRAT UTYRESE What chu Like
AY-ZIAIGK Big Pmpin’

EMINEM The Reaf Slim Shady

THREE $IX MAFIA Siippin’ On Some Syrup

All show times are ET/PT unless otherwise noted: sublract one hour for CT.
Check listngs for showings in the Mountain time 2one. All kistings subject to change.

Video playlist for the week ending May 21.

www americanradiohistorv com

NO DOUBT Simple Kind of Life

LEONA NAESS Charm Attack

TONIC Mean To Me

GROOVE ARMADA | See You Baby
TRAVIS Why Does i Always Rain On Me?
WISEGUYS Start The Commotion
SUPERGRASS Pumping On Your Stereo
RAGE AGAINST THE MACHINE Sieep Now...
CYPRESS HILL Superstar

PAPA ROACH Last Resont

KID ROCK American Bad Ass

FENIX TX All My Fault

NINE INCH NAILS Start"ckers, Inc
EMINEM The Real Slim Shady

ELLIOTT SMITH Son Of Sam

BLINK-182 Adam's Song

STONE TEMPLE PILOTS Sour Girl

GO0 GOO DOLLS Broadviay

GUSTER Fa Fa

MIGHTY MIGHTY BOSSTONES So Sad To Say
SPOOKS Things 've Seen

MOBY Naturat Biues,

3 000RS DOWN Kryptonite

KELIS Get Along With You

NINE DAYS Absofutety (Story Of A Girt)

Video playlist for the week May 8-14.

VIDEO

*THE WORLD IS NOT
ENOUGH (MGM/UA)

The most recent James Bond
movie, starring Pierce Brosnan,
carried a Radioactive/MCA
soundtrack on which Garbage
performed the title track.

*AMERICAN BEAUTY
{DreamWorks)

This feature film not only won
the Academy Award for Best
Picture, it also spawned a
DreamWorks soundtrack with
Folk Implosion’s “Free to Go."
Elliott Smith's “Because.” The
Eels’ “Cancer for the Cure.
Gomez's “We Haven't Turned
Around” and vintage tracks by
The Who, Free, Bobby Darin,
Peggy Lee and more.

— Julle Gidlow
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The Voice Of St. Louis

AL PETERSON

alpeterson@rronline.com

| [ Since the Roaring ‘20s, Midwesterners have spelled radio K-M-0-X

|

A s we’ve discussed many times on these pages, change is something that is inevitable in the
— radio business. Thankfully, some great traditions never change. In St. Louis, KMOX’s
winning ways have been part of the Gateway City since 1925.

KMOX is one of those
great AM radio stations that
is well-known not oniy by
locals as the longtime voice
of their community. but also
by listeners who tune to
“The Voice of St Louis™
flame-throwing signal from
cities and towns across no
less than 44 states.

KMOX enjoys both a rich
heritage and a long tradition
of winning. boasting more than 30
years of No. 1 finishes in St. Louis’
Arbitron ratings. From the time that
the station inaugurated its
groundbreaking all-Talk “At Your
Service” format in 1960. KMOX has
served as a model for news. talk and
information programming heard
across the nation in markets big and
small. It’s no surprise that St. Louis
rdio listeners have tumed to KMOX
more than any other radio station in
the history of the market.

At the programming helm of the
Infinity-owned station today is indus-
try veteran Tom Langmyer, who
joined the station in 1992. Just two
months ago Langmyer was proinoted
to the newly created position of Op-
erations Dir. for KMOX. [ recently
caught up with him to get some in-
sights into the state of the station and

his thoughts on what it will
take to continue its winning
tradition as the heritage
News/Taiker builds for the
future on the foundation of
its proud past.

R&R: How did vou get
started in the radio business,
and how did you end up in
the PD chair at KMOX?

RLahgm TL: [ grew up in Buffalo.

and I was always a student of radio
from the time I was a kid. | was defi-
nitely one of those guys with that
same old story we"ve heard a million
times. about the kid with a transistor
radio under his pillow getting in
trouble with his parents for listening
to the radio when he was supposed to
be sleeping. I can remember listening
to ai} the great AM stations in those
days — WGN, WBBM. WLS,
KDKA. WCCO, WABC, WBZ and,
of course, KMOX. I loved listening to
them all, so I really developed a great
passion for radio early on in life.

I began my career at several sta-
tions in Buffalo. including WBEN-
AM, WJYE-FM and WGR-AM &
FM. I also did some on-air work at
WTAE-AM/Pittsburgh. In 1986 I took
a job as PD of WSYR-AM/Syracuse
and ultimately became the OM for

both WSYR and [sister AC) WYYY-
FM. Then in the fall of "92 | was of-
fered the PD job here at KMOX. I've
been here ever since.

R&R: A little-known story is that
you spent a bit of time as a “fly
Jock,” working in two cities.

TL: Yes. I was the airbomne traffic
reporter at WGR during the week. and
then on weekends I would either drive
or fly — I'm a private pilot — down
to Pittsburgh to work on the air at
WTAE. [ remember getting off the air
in Pittsburgh at around 9:00 on a Sun-
day night. getting back into Buffalo at
one or two in the moming, and then
getting up to do airbome traffic at 4am
the next moming. Hey. I guess we all

g

WHEN NIGHT

MEETS DA

Costas and Brennan.

KMOX/St. Louis host Bob Costas recently welcomed Morning Meeting
co-hosts McGraw Milhaven and Charles Brennan. The trio of KMOX talk-
ers stayed up late chatting about the day’s events on Costas’ Evening
Special, a reqular feature on the station, Seen here (l-r) are Milhaven,

did some crazy stuff when we were
young and could still get away with it.

R&R: Was it vour lifelong love af-
Jair with the big AMs of vestervear
that led you 1o KMOX?

TL: Yes, that's probably true {0 a
great extent. While I have been in-
volved with many different kinds of
stations, including music FMs,
throughout my career. I do have a lot
of personal passion for this format.
The excitement of being able to lead
a group of people like we have here at

S —

“We always try to keep a fresh perspective on
KMOX, and with that comes the drive from within
to be better every day. When you are a part of a
station like KMOX, it instills a great deal of pride in
you, so you just never even consider getting
complacent.”

KMOX. with a collective drive to in-
form. entertain and enlighten, and be-
ing able to work with great talk hosts.
sportscasters and newspeople is just
extremely exciting for me. There is
nothing like this format. and to be able
10 do it at a radio station I've admired
since | was a kid is just really a cool
thing.

R&R: Whar's been different about
your experiences at KMOX as com-
pared to some of your earlv experi-
ences?

TL: As great as so many stations
are around the country. I really don't
know of too many others that mean as
much to their community as KMOX
does. It's incredible to see just how
important this station is to people
here. and I mean people of ail ages.
It almost seems like when people are
born here. they are issued a radio
that's set to KMOX. It's a station that
virtually everyone who lives here
grows up with, and it’s always been
there for them. It’s truly an amazing
radio station.

Continued on Page 26
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Continued from Page 25

R&R: When a station is as suc-
cessful as KMOX for so many years,
how do you keep complacency from
settling in?

TL: There is a long tradition of not
being complacent at KMOX. We
firmly believe that in order for the sta-
tion 1o remain strong. it must continu-
ally grow and evolve — we cannot
ever rest on our laurels. We always try
1o keep a fresh perspective on KMOX,
and with that comes the drive from
within to be better every day.

When you are a part of a station
like KMOX, it instills a great deal of
pride in you, so you just never even
consider getting complacent. A lot of
that attitude comes from the top.
{GM] Karen Carroli. who had a fong
and successful track record running
five stations for ARS here in St.
Louis before coming to KMOX. is
someone who is driven to achieve.
She is absolutely not a complacent
leader, and that attitude shows
throughout the entire KMOX staft.

R&R: Could vou talk a little
abaout the restructuring of the pro-
gram management tewm at KMOX,
the addition of Steve Moore as Pro-

gram Manager and your new role as
Operations Director?

TL: With a station this size, we
have a number of charges to attend to
in programming. For that reason we
felt it was time to divide up some of
the duties. Certainly one of the big-
gest ones was to develop a strategic
vision of the radio station’s program-
ming and product in relation to all the

KMOX

News/Talk 1120

The Voice Of St. Louis®

other operations in the station as well
as within the company. That overall
strategic planning, along with contract
negotiations and new product devel-
opment. will now be my area of con-
centration.

In addition to maintaining an over-
alt view of the strategic positioning of
the station. there’s also, of course, the
day-to-day job of imaging the station,
coaching the talent and coordinating
topics. That takes someone’s full-time
attention. [ believe that a concentrated

focus must be given every single day

to what’s coming out of the speakers
alone we felt that we also needed a
program manager, and that’s where
Steve’s energies are now focused. |
feel very lucky to have him as a part
of KMOXs programming team.

R&R: What are some of the big-
gest challenges in programming a
station such as KMOX. which has
such a long tradition and so much
herituge?

TL: Frankly, I think the challenge
at KMOX is really the same as it is
for any News/Talk station today. and
that is to be talking about what listen-
ers want to talk about. In my opinion.
that’s always the challenge, regard-
less of how old or new a station is.
That being said. one of the real chal-
lenges I faced when | came to KMOX
was the fact that many of the station’s
longtime hosts were either getting set
10 retire or were in the last few years
of their broadcast careers.

On top of that. not long after I ar-
rived, 30-year morning man Bob
Hardy passed away. My challenge
was to help build the next generation
of KMOX stars and to transition the
station from a traditional Full Service
format into a modern News/Talker. |

Lets Be Heard

Joan Rivers
Can We Talk?

Comedy w

World Class Talk

Conscience

212-642-4533
worradionet.com

wwWw americanradiohistorv com

“In addition to maintaining an overall view of the
station’s strategic positioning, there’s also the day-
to-day job of imaging the station, coaching the
talent and coordinating topics. That takes
someone’s full-time attention.”

———————— e —— W

liken it to building a ship at sea: How
do you rebuild a new one without
sinking the old one?

Don’t get me wrong — KMOX
was a very successful radio station for
a long time before I ever arrived. and
I don’t want to suggest that it was
anything other than that. But the fact
is that over the past several years
we’ve had to develop a number of
new talents and at the same time ex-
amine a lot of those elements on the
air that had been unique to the station
for many years but perhaps were no
longer as relevant as they once were.

Through a lot of rescarch and hard
work by a lot of people here we were
able to move ahead and become a
more relevant radio station to those
people who are now growing into the
need for today’s KMOX. It’s beena
very rewarding experience.

R&R: Give us a quick rundown of
today’s KMOX stars.

TL: From 5-9am Nan Wyatt and
Doug McElvein host Total Informa-
tion AM. The unique thing about this
show is that Nan and Doug not only
host the show, they also anchor the
newscasts. It’s not a typical news
wheel moming show. It’s much more
personality-based. It really works be-
cause they have such a terrific chem-
istry together. From 9- 11am we have
The Moring Meeting, co-hosted by
Charles Brennan and McGraw Mil-
haven, It's an upbeat show that dis-
cusses the issues of the day and gen-
eral-interest topics with a lot of lis-

| tener interaction.

From !lam until 2pm we carry
Rush Limbaugh, which is the only
syndicated program on KMOX. Rush
grew up just 90 miles down the road
from here, and although he’s nation-
ally syndicated. he really is sort of a
local radio hero. He has a lot of his-
tory with this station. Following Rush
is well-known journaiist Charles
Jaco, who hosts a talk show called
NewsMakers. where he discusses the
top stories of the day.

Next up is Total Information PM,
hosted by Carol Daniel. That's where
we update the day’s news and events.
Evenings are heavy on sports. with
Sports Open Line. hosted by Randy
Karraker, Jack Buck and Bernie
Miklasz. Late-nights are hosted by
John Carney. the son of longtime
midmoming host Jack Carney. who
died in the mid-1980s. Overnights are
hosted by Mich:el Dixon.

R&R: Isn't well-known sports per-

I sonality Bob Costas also a regular

1
!

part of the KMOX staff?
TL: Yes. Bob lives here in St.

| Louis and is one of the regular hosts of

the KMOX Evening Specials, which
air on the nights when we don’t have
play-by-play sponts. It’s a local show
done exclusively for KMOX, and hav-
ing Bob as part of our staff is really a
temific thing for us.

R&R: /s it fair to say that KMOX
is tough 1o categorize as far as any
political lean to its talk shows is con-
cemed?

TL: Yes. I think that’s a very good
observation. We'll have listeners who
call and complain that one of our
hosts is too liberal. and then another
person will call in and accuse the
very same host of being too conserva-
tive. With the exception of Rush —
and what he does is really unique and
a very strong addition to the station
— the essence of the rest of KMOX
is not centered around political talk or
hosts who have political agendas. It's
more about information.

R&R: In your new rvle, as you
look ahead to plan strategically for
the future, what do you see as some
of the major things KMOX will have
to address in order to remain success-
Sul in the 2151 centurv?

TL: | think the real key to contin-
ued growth and success is to embrice
the changing environment, stay cur-
rent with emerging technologies and
mitke sure that we continue to be the
station that listeners can rely on to
cover the big story of the day as it
happens. We need to constantly seek
out new and better ways to seize the
moments of opportunity as they come
up. And while we certainly have a
heck of a good start on it. even a sta-
tion like KMOX can never let up on
building its brand name and develop-
ing listener loyalty.

R&R: How would you define the
essence or mission of KMOX?

TL: We want to be the dominant
information and entertainment source
for mid-America. In addition. KMOX
wants to be the station that has
“friends that you can depend on™ —
for information. sports. news or what-
ever our listeners may need from us.
We're a part of the lives of the people
in this community. and we take that
job very seriously.

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at (858) 486-7559,
fax: (858) 486-7232
or e-mail:
alpeterson@rronline.com
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I First wave of baby boomers crossing the 55+ threshold

What’s up with this report titled “Boomers Break the 55 Limit”? Haven't baby boomers been
— driving over the speed limit since they were teenagers?

Well. the report isn’t really
about people driving too fast. In
case the statistic escaped you, this
is the last year that baby boomers
will fall entirely within the 25-54
demo. In 2001 the first members
of that generation cross over the
55+ threshold.

New Study

What does that mean for the
bottom line at Oldies radio”? You
can draw your own conclusions.
but Interep addresses the issue in
arecent update of its Oldies Radio
Format report and the brand-new
“Boomers Break the 55 Limit”
study.

Interep VP/Marketing Commu-
nications Michele Skettino notes.
“While marketers have been cog-
nizant of the aging population for
years. perhaps the reality of the
large number of boomers exiting
the 25-54 demo in the coming
ycars will mark the first real shift
in marketing dollars directcd be-

yond the 54-year cutoff point.”

It makes sense that advertisers
will be devoting more moncy to
the 54+ crowd. Using U.S. Census
figures. the Interep report esti-
mates that approximately 21% of
the population is currently over 55.
That figure will increase to 25%
by 2010 — and will hit nearly
30% by 2020.

Current estimates place the ad-
vertising dollars targeted toward
consumers 50+ at 5%. while a
1999 Interep analysis showed the
percentage of national spot radio
dollars directed toward that demo
to be even lower. Alternately, 51%
of radio dollars target the 25-54
demo.

The Interep report also suggests
that advertisers will be making a
big mistake if they assume that the
new wave of the 55+ crowd is go-
ing to behave as their parents did.
Generally speaking. baby boomers
have led privileged. pampered

lives. and there’s no reason to
think they’ll be changing that as
they approach retircment age.
They re already well above the
national norm in travel and leisure
activities. Can you imagine what
they’ll do when they no longer
have to work?

Indeed. adults 35-54 currently
spend significantly above the norm
in virtually all consumer catego-
rics. including dining out. vehicle
purchases, entertainment and fi-
nancial services. As boomers age.
their discretionary income should
increase as children leave home
and money from inheritances in-
creases wealth. (Of course, a lot of
that discretionary income may de-
pend on whether their Generation
X or Generation Y children are
still living at home.)

Where’s The Money?

Updating some vital data,
boomers today have the highest
median household income of all

More than ever, Oldies radio stands ready to serve baby boomers. In fact, the number of Oldies stations in
the U.S. hit an all-time high of 766 last year, marking an increase from 545 in 1989 and 710 in 1994,

In Simmons research data compiled in fall 1999, several formats offer an above-average concentration of
listeners aged 35-54. However, Oldies continues to top the list.
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at R&R Convention 2000.

miliar, even predictable?”

Define Your Station’s ULP At R&R
Convention 2000

What's your “ULP"? Well, veteran radio consultant Dan
O'Day will explain that during the June 17 Oldies session

.“T here are more than 20,000 radio sfations in the world,” O'Day
says, “but only a handful of differentiated formats. Oldies stations share
a challenge faced by virtually all music formats: They play familiar mu-
sic. Even Active Rock stations play music that quickly becomes famil-
iar. How do you keep your on-air product fresh when your music is fa-

if that sounds like an excellent question, O'Day is prepared to an-
swer it with unique, broad-based programming strategies designed to
make everything you do on your station fresh, originat and compeliing.
The session will mark the world premiere of his presentation. And while
the focus is on Oldies, O'Day's principles may be applied to any for-
mat, making this a not-to-be-missed session for ail programmers.

R&R Convention 2000 takes place June 14-17 at the Century Pla-
za Hotet in Los Angeles. Registration information appears in this is-
sue of R&R, or you can check our website at www.rroniine.com.

age groups — $54.148 (45-54)
and $48,451 (35-44). Aggregate
spending among 34-54 U.S.
houscholds totals $1.9 trillion.
While the 35-54 group compriscs
only 43% of total U.S. households,
it spends 50% of all dollars,

According to Simmons data for
spring 1999, adults 35-54 are:

* 36% more likely to have a house-
hold income above $100,000.

* 30% more likely to have a house-

.hold income between $75,000-

$999.999.

* 20% more likely to hitve a house-
hold income between $60,000-
$74.999.

* 11% moxe likely to have a house-
hold income between $50.000-
$59.000.

Simmons’ Spring 1999 data in-
dexing the Oldies cume against
adults 18+ shows that Oldies lis-
teners are:

* 65% more likely to live in a
house hold with income above
$150.000.

* 36% more likely to live in a
household with income above
$100.000.

* 25% more likely to live in a
housechold with income above
$75.000.

* 22% more likely to live in a
household with income above
$60.000.

* 22% more likely 1o live in a
houschold with income above
$50,000.

Media . .

What’s the demo for the com-
puter generation? If you answered
“18-24.” you'd be partially correct.
A fall Simmons survey found that
62% of adults age 35-54 subscribe
to or use online services. while
36% have used online services in
the past 30 days. The percentages

www americanradiohistorv com

for adults 18+ arc 58% and 36%.
which incans baby boomers have
cmbraced new technology at a rate
comparable to — or exceeding —
other demo groups.

Devotion to the computer is a
cause for concern among all for-
mats, but the Interep report con-
cludes that radio is still tops with
boomers. Adults 35-44 spend 161
minutes per day with radio. 139
minutes with computers (not
online), 129 minutes with televi-
sion and 74 minutes online.
Adults 44-54 spend 109 minutes
with radio. 192 minutes with com-
puters (not online), 134 minutes
with television and 84 minutes
online.

Adults 35-54 are 19% more
likely than the average aduit to be
heavy online users. 13% more
likely to be heavy radio drivetime
listeners and 7% more likely to be
heavy radio listeners overall. The
top uses cited for online time in-
clude ¢-mail. surfing the 'Net.
shopping and retrieving news.
sports and weather information.

Adults 35-54 show a slightly
higher level of heavy newspaper
readership. but their reading is se-
lective. The top sections include
general news (51%). entertainment
(31%). classifieds (29%), sports
(26%). business/finance (25%),
editorials (23%). comics (22%).
food (19%), home (18%) and radio/
television listings (17%).

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at (615) 244-8823
or e-mail:
gilbert@rronline.com
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Puerto Rico - #13

Station (Format) Owner Fa'99 Wi 00
WPRM-FM (Tropica!) Uno Radio 10.7 94
WKAQ-AM (NT) E!Munde 51 438
WFID-FM (AC) Uno Radic 3.7 47
WKAQ-FM (TropicallCHR) EiMundo 56 4.6
WZNT-FM (Tropical) AMFM 41 40
WMEG-FM (CHR/Pop) SBS 38 38
WCMA-FM (Tropica!) S8S 37 33

WIAC-FM (Spanish AC) Bestov 33 3.2
WXYX-FM (Tropical/CHR) RAAD 31 27
WAPA-AM (Spanish N/T) ~ Ventura 21 25
WNRT-FM (SpanishRel.)  Arecibo 1.1 23
WIVA-FM (Tropical) UnoRadio 1.9 2.1
WORO-FM (B/EZ) RomanCath. 23 21
WOYE-FM (Tropical/lCHR)  AMFM 23 2.1
WUKQ-FM (Tropical/CHR) El Mundo - 16 2.1
WVJP-FM (Spanish AC) Borinquen 1.6 2.1
WZAR-FM (Tropical) UnoRadic 1.7 20
WIOA-FM (Spanish AC) AMFM 26 18
WCOM-FM (Tropical/CHR) AMFM 24 17
WCMN-FM (Tropical/CHR) Caribbean 17 14
WI0B-FM (Spanish AC) AMFM 12 13
WRIO-FM (Tropical) Uno Radio 1.1 13
WAEL-FM (Spanish AC) WAEL 10 12

WCAD-FM (Rock) Br.Sys. 16 12
WCTA-FM (Tropical) AMFM 12 12
WEGM-FM (CHR/Pop) SBS 08 1.2

WKVM-AM (Span. Nost)  Ro.Cath. 04 12
WUNO-AM (Span. News) UnoRadic 14 12
WIAC-AM (Spanish/0) Bestov 1.0 1.1
WPAB-AM (Spanish N/T) WPAB 12 11

Milwaukee-
Racine - #31

Station (Format) Owner Fa 99 Wi 00
WTMJ-AM (NT) Journal 108 85
WXSS-FM (CHR/Pop) Entercom 79 6.9
WKKV-FM (Urban) ClearChan. 74 6.5
WLZR-FM (Rock) Saga 55 59
WMIL-FM (Country) CiearChan. 6.0 59
WKLH-FM (CI. Rock) Saga 60 57
WKTI-FM (Hot AC) Journal 45 54
WMYX-FM (Hot AC) Entercom 46 5.3
WOKY-AM (Adult Std.)  Clear Chan. 59 52

WISN-AM (Talk) AMFM 52 46
WRIT-FM (Oidies)" Clear Chan. 33 43
WLTQ-FM (AC) AMFM 38 4.2
WJZI-FM (NAC/SJ) Milwaukee 3.1 33
WFMR-FM (Classical) Saga 18 29
WJMR-FM (Oldies) Saga 23 25
WLUM-FM (Rock) Milwaukee 22 22
WNOV-AM (Urban) Courier 09 16

WMCS-AM (Urban AC)  Milwaukee 15 15
WTKM-AF (Country) Kettle Moraine 09 1.3
WAUIK/WAUX (Sports)  WALT-WEST 0.7 1.0

* Was WZTR-FM until January 1

Format Abbreviations

Contemporary, Urban/O-Urban Oidies.

Fa'99 Wi'00 |

96 107

5.2
5.2
5.7
33

5.5
5.4
48
4.1

Riverside-
San Bernardino - #28

Station (Format) Owner
KFRG-FM (Country) Infinity
KOLA-FM (Oldies) Anaheim
KGGI-FM (CHR/Rhy) AMFM
KFI-AM (Talk) AMFM
KSCA-FM (Reg. Mex.) Hispanic
KCAL-FM (Rock) Anaheim

KIIS-FM(CHR/Pop)  Clear Chan.
KSSE-FM (Spanish Con.)  EXCL

KKBT-FM (Urban) AMFM
KOST-FM (AC) AMFM
KPWR-FM (CHR/Rhy) Emmis
KROQ-FM (Alt)) Infinity
KCBS-FM (CI. Rock) Infinity
KLOS-FM (CI. Rock)* ABC
KCXX-FM (Alt.) AllPro
KLVE-FM (Spanish AC) Hispanic
KTWV-FM (NAC/SJ) Infinity
KLSX-FM (Talk) Infinity
KNX-AM (News) ininity

KWRP-FM (Adult Std.) Magic Br.
KXRS/XXSB (Reg. Mex.) Lazer
KZLA-FM (Country) Bonneville

KRTH-FM (Oldies) Infinity
KCMG-FM (Oidles) AMFM
KBIG-FM (Hot AC)"~ AMFM
KABC-AM (Talk) ABC
KTNQ-AM (Spanish N/T)  Hispanic
KELT-FM (AC) Amaturo
KLAC-AM (Adult Std ) AMFM

“ Was Rock until January
** Evolved from AC during December

33
31
27
29
28
23

San Antonio - #32

38
33
31
28
28
27
25
24
24
22
22
19
17
1.7
17
1.7
1.7
1.6
1.5
1.4
1.1
1.1
1.0
1.0

Station {(Format) Owner Fa'99 Wi 00
KTFM-FM (CHR/Rhy) ~ Waterman 9.8 99
KISS-FM (Rock) Cox 81 77
KXXM-FM (CHR/Pop)  ClearChan. 76 6.7
KONO-AF (Oldies) Cox 50 56
KXTN-AF (Teiano) Hispanic 6.9 5.2
KAJA-FM (Country) ClearChan. 44 50
KZEP-FM (CI. Rock) Lotus 6.7 50
KCYY-FM (Countryy Cox 46 48
KSMG-FM (Hot AC) Cox 43 46
KQXT-FM (AC) ClearChan. 3.7 4.1
WOAI-AM (N/T) ClearChan. 37 40
KTSA-AM (N/T) Waterman 33 34
KROM-FM (Reg. Mex ) Hispanic 3t 33
KCJZ-FM (Oldies) Cox 36 30
KLEY-FM (Tejano) SBS 26 29
KCOR-AM (Spanish/0) Hispanic 08 2.1
KKYX-AM (Country) Cox 16 19
KLUP-AM (Adult Std.) Cox 16 17
KSJL-A/F (Urban) ClearChan. 19 16
KEDA-AM (Conjunto) D&EBr. 09 11

05 10

KBUC-FM (Country) Reding

AC-Aduilt Contemporary, Adult Alt-Adult Alternative, Aduit Stand. - Adult Standards, B/EZ-Beautiful/Easy Listening,
CHR/Pop-Contemporary Hit Radio/Pop, CHR/Rhy-Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic Hits, Ci.
Rock-Classic Rock. Full Serv-Full Service, Hot AC-Hot AC, Misc-Miscellaneous, NAC/SJ-New AC/Smooth Jazz.
Reg. Mex-Regional Mexican, Span. AC-Spanish Adult Contemporary, Spanish. Con-Spanish Contemporary,
Span N/T-Spanish News/Talk. Spanish/O-Spanish Oldies, Urban/AC-Urban Adult Contemporary, Urban-Urban

Sacramento - #29

Owner Fa'99 Wi'00

Station (Format)
KFBK-AM (N/T)
KRXQ-FM (Rock)
KYMX-FM (AC)
KSEG-FM (CI. Rock)
KNCI-FM (Country)
KDND-FM (CHR/Pop)
KHTK-AM (Talk)
KCTC-AM (Aduit Std.)
KWOD-FM (Alt.)
KBMB-FM (CHR/Rhy)
KSFM-FM (CHR/Rhy)
KGBY-FM (AC)
KSSJ-FM (NAC/SJ)
KHYL-FM (Oldies)
KZZ0-FM (Hot AC)
KSTE-AM (N/T)
KXOA-FM (CI. Hits)
KHZZ-FM (Urban/0)
KRAK-AM (Country)
KRRE-FM (Spanish AC)

AMFM
Entercom
Infinity
Entercom
Infinity
Entercom
Intinity
Entercom
Royce Int'l
Diamond
Infinity
AMFM
Entercom
AMFM
Infinity
AMFM
Infinity
Z-Spanish
Infinity
EXCL

8.0
53
44
55
54
53
33
37
37
45
4.0
27
49
37
33
31
20
1.5
11
1.0

8.1
57
53
5.1
48
47
45
42
40
39
37
34
34
33
29
23
21
16
12
1.0

Providence-Warwick-
Pawtucket - #33

Fa 95 Wi '00

Station (Format)
WPRO-FM (CHR/Pop)
WWLI-FM (AC)
WSNE-FM (Hot AC)
WHJY-FM (Rock)
WCTK-FM (Country)
WWBB-FM (Oldies)
WPRO-AM (Talk)

Owner
Citadel
Citadel
AMFM
AMFM
Hali

Clear Chan.

Citadel

WPLM-FM (B/EZ)  Plymouth Rock

WBRU-FM (Ait )

WAKX/WWKX (CHR/Rhy)

WHJJ-AM (N/T)
WJMN-FM (CHR/Rhy)

Brown
Back Bay
AMFM
AMFM

WCRB-FM (Classical) Charles River

WWRX-FM (CI. Rock)
WFHN-FM (CHR/Rhy)
WBZ-AM (N/T)
WBMX-FM (Hot AC)
WAAF-FM (Rock)
WEEI-AM (Sports)
WSKO-AM (Sports)
WBCN-FM (Alt)
WLKW-AM (Adult Std.)
WODS-FM (Oldies)
WILX-FM (C1. Rock)
WHCK/WHKK (CI. Hits)

Clear Chan.

Spring
Infinity
Infinity
Entercom
Infinity
Citadel
Infinity
Back Bay
Infinity
Infinity
Citadel

78
78
6.7

Salt Lake City-Ogden-

Provo - #35

Station (Format)
KSFI-FM (AC)
KZHT-FM (CHR/Pop)
KKAT-FM (Country)
KXRK-FM (Alt)
KODJ-FM (Oidies)
KSL-AM (N/T)
KUBL-FM (Country)
KURR-FM (CI. Rock)
KISN-FM (Hot AC)
KQMB-FM (Hot AC)
KBER-FM (Rock)
KRSP-FM (C!. Rock)
KSOP-A/F (Country)
KBEE-FM (Hot AC)
KTCE/XUUY (CHR/Rhy)
KOSY/KRAR (AC)
KENZ-FM (Adult Alt.)

KDYL/XOVO (Adult Std.)

KBZN-FM (NAC/SJ)
KNRS-AM (News)

KFNZ-AM (Sports)
KCPX-FM (C1. Hits)

Owner
Simmons

Ciear Chan.
Clear Chan.

Simmons

Clear Chan.

Bonneville
Citadet

Clear Chan.

Trumper
Simmons
Citadel
Simmons
KSOP Inc
Citadel

Deer Valiey

Trumper
Citadel
Simmons
Capitol Br.

Clear Chan.

Citadel
Trumper

KWLW-AM (Country/0) Clear Chan.

KALL-AM (N/T)

Clear Chan.

Fa '99 Wi'00

12+ WINTER 2000 ARBITRON RESULTS

Kansas Gity - #30

Station (Format) Owner Fa 99 Wi 00
KMXV-FM (CHR/Pop) Infinty 68 7.2
WOAF-AM (Country) Entercom 66 6.7
! KQRC-FM (Rock) Entercom 7.1 65
| KPRS-FM (Urban) Cater 6.7 64
KFKF-FM (Country) Infinity 54 59
KYYS-FM (Rock) Entercom 3.7 5.1
KUDL-FM(AC) Entercom 51 50
KCFX-FM (C. Rock) Entercom 50 47
KBEQ-FM (Country) Infinity 45 46
KCIY-FM (NAC/SJ) Entercom 40 4.3
KCHZ-FM (CHR/Pop) Syncom 37 42
KCMO-FM (Oidies) Entercom 44 42
KSRC-FM (AC) Infinity 42 38
KMBZ-AM (N/T) Entercom 4.7 36
KXTR-FM (Classical) Entercom 39 34
KCMO-AM (N/T) Entercom 33 32
KNRX-FM (Urban AC) Syncom 29 29
WHB-AM (Sports) Union 18 26
KFEZ-AM (AdultStd)  Innovative 09 15
KPRT-AM (Rel.) Carter 14 11
Columbus, OH - #34
Station (Format) Owner Fa'99 Wi 00

WNCI-FM (CHR/Pop)  Ciear Chan. 81 78
WTVN-AM (FullServ)  ClearChan. 7.7 75

WCKX-FM (Urban) BlueChip 64 7.2
WSNY-FM (AC) Saga 72 69
WLVQ-FM (Rock) Infinity 65 65

WBZX-FM (Rock) NorthAmer. 54 6.2
WCDL-FM (Country)  ClearChan. 75 52
WBNS-FM (Oldies) Radio Ohio 59 5.1
WHOK-FM (Country) Infinity 36 45
WMNI-AM (Adutt Std.)  North Amer. 29 37
WCLT-FM (Country)  WCLTRadio 15 25
WXMG-FM (Oidies) BlueChip 27 23
WAZU-FM (Rock) infinity 1.7 22
WBNS-AM (Sports) Radio Ohio 20 22
WEGE-FM (Cl. Rock)  North Amer. 1.8 22
WJZA/WJZK (NAC/SJ)”  Scantland 2.0 2.0

WWCD-FM (Alt.) Ingleside 1.7 20
WVKO0-AM (Gospel) Saga 15 16
WXST-FM (CI. Hits) ~ Associated 19 16
WZAZ-FM (Ait) ClearChan. 19 14

* WJZK-FM was WZJZ-FM until November

Norfolk-Virginia Beach-
Newport News - #36

Station (Format) Owner Fa 99 Wi'00

WOWI-FM (Urban) ClearChan. 106 122
WNVZ-FM (CHR/Rhy) Entercom 63 76

WWDE-FM (AC) Entercom 56 76
WWS0-FM (Urban/0)*  Barnstable 51 7.0
WNOR-FM (Rock) Saga 78 63
WCMS-AF (Country)  Bamnstable 55 55
WAFX-FM (CI. Rock) Saga 50 51

WGH-FM (Country) Barnstable 5.1 5.1
WJCD-FM (NAC/SJ) ClearChan. 45 43
WPTE-FM (Hot AC) Entercom 46 38

WVKL-FM (Oidies) Entercom 41 36
WNIS-AM (Talk) SinclairTele. 40 3.3
WSVV/WSVY (Urbarv0) ClearChan. 33 29
WROX-FM (Att.) SinclairTele. 3.3 2.8
WXEZ-FM (AC) Eure 24 27
WKOC-FM (Aduit Ait) Sinclair Tele. 2.3 2.2
WPCE-AM (Rel.) Wilis 24 22
WGH-AM (Sports) Barnstable 08 1.3
WTAR-AM (N/T) SinclairTele. 1.0 1.1

* Was WFOG-FM (AC) until September 10
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Earnings

Continued from Page 1

to $700.000. Cumuius’ per-share loss
improved from 59 cents to 55 cents.
but the one First Cali analyst polled
had predicted a Si-cent loss.

“While we believe it will take sev-
eral quarters before the company

Rieger
Continued from Page 3

make a difference in people’s lives”

Ricger began his music industry
career in 1982 at Side One Manage-
ment. He then co-founded High Noon
Entertainment in 1984 and repre-
sented such acts as The Replacements

and Del Fuegos. In 1993 he left to |
become GM at London Records in |

New York. Four years later he joined
Maverick as GM.
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experiences growth that matches |

historically strong levels,” Marsh
and Lerner said, “we remain com-
forted by the significant relative
value of its underlying assemblage
of assets.”

The analysts reaffirmed their

“strong buy" rating on Cumulus but |

lowered their $48 [2-month target
to $30 based on their revised esti-
mates for the group’s operating
growth. They note that even the low-
ered figure implies “127% upside
from here.”

As Cumulus sails into the second
quarter, the company’s financial
leadership is changing. Cumulus
announced that Mantin Gausvik will

assume the role of Exec. VP, Trea- |

surer and CFO on May 29.to replace
Richard Bonick. who left amid cor-
porate restructuring in February. A
16-ycar radio industry veteran.
Gausvik served as VP/Finance for
Jacor from 1996 until that company
merged with Clear Channel last
May. More recently he was EVP/
CFO for Latin Communications
Group. Between 1984-96 Gausvik
held various financial and account-

| ing positions with Taft Broadcast-
| ing and Citicasters.

In related news. Cumulus and
Connoisseur have agreed to extend
the closing date of their merger. The
two groups have agreed to preserve
the terms of the deal — Cumulus
will pay $242 million for 37 stations
in nine markets — until late in the
third quarter or early in the fourth
quarter. The deal was originally an-
nounced last November, and Cumu-

| lus currently operates the stations |

under an LMA. Weening told a Pru-
dential Securities Small Cap Inves-
tor Conference in New York last
week that the company now has
more flexibility to close the deal.

More Earnings

DG Systems’ Q1 EBITDA sky-
rocketed from $8,000 to $946.000.
Increased digital video deliveries
helped revenues jump 1% from

$11.5 million to $12.7 million. DG |

reduced its net loss by 71% from $3
million, or 11 cents per share, to
$868,000, or 3 cents per share. First
Call analysts had estimated a 10-
cent loss.

TM Century's fiscal Q2 rev-
enucs rose 10%, from, $1.5 million
to $1.7 million. The company also
turned a net profit of $59,429. or 2

| cents per share, after losing

$186.000 last Q2. EBITDA in-
creased 132%. from a loss of
$47.000 10 a gain of $147,000.
while cash flow soared 249%.

Continued from Page 22

325-0960: fax is (404) 367-1156 ...
Former KFMA/Tucson personality
Hill Jordan joins KILO/Colorado

| Springs for middays.

{
Sports: Christopher Canning is

named VP/General Counsel for One-
On-One Sports Network.

National Radio: Katie Nagy joins
Westwood One as a part-time air per-
sonality.
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% Listen  Time Spent

Country

CHR

Oldies

Aduit Contemporary
News/Talk

To
100.0

GOSPEL

Listaning
17:00
3:30
3:30
4:00
4:.00

P1 In-Tab Diaries: 745
% Listen Time Spest  Shars of

Gospel
Urban AC
Urban
Religious
CHR
News/Talk

To
100.0
203
16.7
10.5
99
99

HOT AC

Listening
19:00

P1 In-Tab Diaries: 3,028
% Listen  Time Spent

Hot AC

CHR

Adult Contemporary:
Rock

Alternative

To
100.0

Listening
14:.00
3:15
2:45
3:15
245

NAC/SMOOTH JAZZ

P1 In-Tab Diaries: 2,519
% Listen  Time Spest  Shars of

NAC/Smooth Jazz
Adult Contemporary
CHR

News/Talk

Oidies

To
100.0
217
16.4
16.2
135

Listening
18:00
4:00
4:00
4:30
415

NEWS/TALK
P1 In-Tab Diaries: 12.210
Time Spent  Share of

News/Talk

News

Classical

Oidies

Adult Contemporary-

% Listen
Te

100.0
144
132
12.2
11.0

Listening
16:15

Listoning
715

Share of
Listening

Shars of
Listening

Listening

Share of
Listening

68.4
50
2.8
24
20

Listening
68.1

Listening
728
24
23
18
1.7

© 2000 The Arbitron Company, All Rights Reserved.
Mon-Sun, Mid.-Mid. 12+ persons.

P1 In-Tab Diaries: 5,708

% Listen  Time Spent
To Listening
Oldies 100.0 15:30
Adult Contemporary 19.5 3:45
News/Talk 15.2 4:15
CHR 13.8 3:30
Country 12.7 4:30

Share of
Listening

70.7

RHYTHMIC OLDIES
P1 In-Tab Diaries: 1,133

% Listen  Time Spent
To Listening
Rhythmic Oldies 100.0 16:45
CHR 296 4:30
Aduit Contemporary 26.3 4:15
Oldies 15.5 4:00
Urban 14.4 5:15

P1 In-Tab Diaries: 4,401
% Listen  Time Spent
To Listening

Rock 100.0 16:45

Alternative 233 3:45
CHR 215 3:45
Classic Rock 19.2 4:15
Aduit Contemporary 12.8 3:.00

Share of
Listening

Share of
Listening

705
37
33
34
1.7

P1 In-Tab Diaries: 2,189
% Listen  Time Spent

To Listening
Spanish Contemporary 100.0 19:30
Spanish Regional * 20.2 6:00
Tropical 18.1 6:15
CHR 16.8 4:15
Spanish News/Talk 118 6:45

SPANISH CONTEMPORARY

Share of
Listening

743

SPANISH REGIONAL

P1 In-Tab Diaries: 2,191

% Listen  Yime Spent
To Listening
Spanish Regional * 100.0 22.15
Spanish Contemporary 28.2 6:00
Spanish News/Talk 133 7:15
CHR 13.2 3:45
5.1 4:15

Adult Contemporary

SPORTS

Share of
Listening

81.0

Ali-Sports
News/Talk

News

CHR

P1 In-Tab Diaries: 2,181

% Liston  Time Spent
To Listening
100.0 13:45
36.7 4:30
19.1 315
149 3:30
14.2 3:00

URBAN AC

P1 In-Tab Diaries: 1,887

% Listen  Time Spent
To Listening

Urban AC 100.0 20:15
Urban 31.0 5:30
CHR 21.5 5:15
NAC/Smooth Jazz 15.7 4:45
Oldies 12.1 4:45

URBAN

P1 in-Tab Diaries: 3,976
% Listen  Time Spet

To Listening
Urban 100.0 17:15
CHR 322 4:30
Urban AC 216 4:45
Adult Contemporary 12.7 5:15
NAC/SmoothJazz .  10.2 4:00

Shars ot
Listening

Share of
Listening

n2

Share of
Listening

* R&R refers to Spanish Regional as Regional Mexican in
its format listings.

www americanradiohistorv com
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3* AT RHYTHM TOP 40

IN 3 WEEKS! THE MARSHALL MATHEBRS LP
WKTU - ADD! “THE REAL SLIM SHADY”
%Iﬁ {7 36* AT MAINSTREAM TOP 40

el B BEFORE IMPACTING!

KQMQ #1 Sl NOW ON 110 MAINSTREAM STATIONS

wplg th#l A = 30 NEW INCLUDE:

b \| * KRBE KZZP WKIE WXYV WRVW

#1 PHONES - (D IN STORES MAY 23RD
EVERYWHERE! SHIPPING 2.2 MILLION UNITS
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MUSIC TELEVISION®
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#1 TRL
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Street Talk.
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P&G ‘Bounces’ Ads From
Schiessinger’s Show

here's no “Cheer” coming from the
offices of Dr. Laura Schlessinger this
week. On Tuesday consumer products
giant Procter & Gamble Co. — responding to
the growing “Tide” of Americans who have pro-
tested Dr. Laura for her on-air comments on ho-
mosexuality — decided against sponsoring a
planned TV show hosted by the Premiere Ra-
dio Networks-syndicated talker. Furthermore,
P&G has placed a full “Scope” on its decision
by agreeing to cease advertising on Schlessin-
ger's radio show. “There has been controversy
surrounding Dr. Laura on a number of topics,’
P&G said in a statement. “We've chosen not to
be involved with a show that will require time and
resources to deal with this kind of controversy”
Meanwhile, the Canadian Broadcast Stan-
dards Council last week admonished
Schlessinger for her comments about homosex-
ual sexual behavior, saying that they violate the
human rights provision of the Canadian Associ-
ation of Broadcasters' code of ethics. Canadian
stations carrying the show must air an an-
nouncement about the ruling during prime-time
hours. Premiere Radio Networks President/COO
Kraig Kitchin was unavailable for comment at
press time.

On August 28, 1987 famed Windy City DJ
Larry Lujack called it quits. “I'm not going to
say goodbye,” Lujack told listeners of his WLS/
Chicago morning show on that day. Now fans
of “Uncle Lar™ can rejoice in the unexpected re-
turn of the one-and-only “Superjock” to local air-
waves — sort of. Thanks to the negotiating tac-
tics of AMFM’s Chicago management team,
Lujack has agreed to appear with WUBT morn-
ing host Doug James every Thursday morning
between May 25 and June 15. Lujack will also
host a special twice-a-day music feature for the
*Jammin’ Oldies” station. Could this lead to ad-
ditional radio work for Lujack? “I'm not saying
never, but barring unforeseen circumstances, |
have absolutely zero desire to go back full-
time,” he told the Chicago Sun-Times. Lujack
and his wife, Judith, moved to Santa Fe, NM in
1997.

Has Infinity Broadcasting or Viacom/CBS
presented syndicated morning man Howard

*The listener response has been overwhelming®
- Stave McKay WEIM-FM, Philly

“The production and artist info is second to none*
- Jay Beau Jones, PD WUBT-FM Chicago

Stern with a five-year, $100 million deal? This
tidbit appeared on Monday in the 'Net publica-
tion The Drudge Report, but it seemed to be
news to Stern himself! “{Author] Matt Drudge is
full of it. I've never even met with CBS about a
contract renewal,” Stern said on Monday’s show.
“I've heard from different companies that want
to hire me away” he added, implying that he
might jump ship when his contract runs out lat-
er this year.

it's Official: KABC President/GM Bill Sommers
tells ST that OM/PD Drew Hayes has exited the
Talker, citing “philosophical differences.” Hayes ar-

rived at KABC in summer '98 but failed to help tum |

the ailing station around in the ratings.

The Century Plaza Hotel is completely
booked for R&R Convention 2000 in Los An-

geles! However, you can still obtain a room at |

the Park Hyatt Hotel, located a short walk south
of the convention site. R&R has aiso secured
a room block at the hip new W Hotel in West-
wood Village, a short cab ride away. R&R Con-

vention 2000: On-Air/ONLINE is just days away, :
from June 14-17. For complete details, visit |

www.rronline.com.

P Straus out of Radio Bix 4

Straus Media Group has exited the radio |

business. Aithough official word has not come
from the company or the FCC, several published
reports within the last week state that Straus’
10-station Hudson Valley cluster has been pur-
chased by Clear Channel Communications for
$24 million. Included in the deal are WCKL-AM,
WHUC-AM & WTHK-FM/Catskill-Hudson, NY;
WKIP-AM, WCTJ-FM, WCTW-FM, WRKW-FM &
WRNQ-FM/Poughkeepsie, NY; and WELV-AM &
WTHN-FM/Ellenville, NY (in the Middletown-
Newburgh market). Straus owner Eric Straus
told the Daily Freeman of Kingston, NY that he'd

been considering the sale.for almost a year: “In |
the business of 800-pound gorillas, why not sell |

to the biggest?” Straus plans to devote more
time to his latest project, a classified ad web-
site portal.

Continued on Page 32

\\ THE REVIEWS ARE IN

*Jammin Party is a great fit with our weekend line-up®
- Joe! Salkowlitz, PO, Jammin 105, NYC

“Datroit's i

s love Al's kr
- 8ill Fries, PD WGRV-FM Detroit

"Love the trivia, works well in Miami®
- Al Chio, PD WMGE-FM Miami

dedge of the music™ T P RTAINMENT
~ 831-420-1400
www.fisherentertainment.com

May 19, 2000 RsR @ 31

“3 little words”’
From the aibum It’s On!

| www.repriserec.com/nutiavor « www.nuflavormusic.com|

R&R CHR/Rhythmic &)- @
Monitor Rhythm 17* - 16*

ADD KBXX/Houston

San Francisco:
KYLD 40x Top 5 Sales

Phoenix: KKFR 57x KPTY 35x/Top 5 Sales
Las Vegas: KLUC 43x/Top 5 Sales, Top 5 Phones
Honolulu: KOMQ 70x KIKI 36x/#1 Sales
Albuquerque: KYLZ 74x
KKSS 63x/Top 5 Phones, Top 10 Sales

WJIMN WWKX 896 WHHH KOKS WPOW
WXXP KQBT WNVZ 290 KDON KISV

'Now Crossing to CHR/Pop:
KHKS KKRZ KDND WEZB WZYP

KRQQ WBTT WWHT WKGS
KBFM ADD WXXX ADD

E © 2000 Reprise Records
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Street Talk.

@M L/ T » voo| e Rumbles

KXNT-AM/Las Vegas morning host Jeff

g | Katz recently asked listeners whether their vis- » New Northwest Broadcasters names John Fus !
iting a brothel would be accepted by their sig- VP/Market Mgr. for the company'’s four Coos Bay, \
nificant others. Producer “British Steve” said his OR properties.

¢ KATS/Yakima, WA names Cheryl Salomone
GM as Dave Aamodt departs.
* Former WPPY/Peoria, IL interim PD/morning

girlfriend would approve, so Katz immediately
arranged for her to fly in from London to put the

: : claim to the test! Steve was expected to-sam- host Robb Rose takes the PD chair at KBEA-FM/ |

|

CUStom Pr Oduc"on ‘ ple some of the services at Sherry’s Ranch dur- Quad Cities, IA-IL, effective May 22. -
- ing a live broadcast from the legal house of ill * WMRQ/Hartford PD Dave Hill exits. MD Chaz
caIIOUts & Montag es ‘ repute in Nye County, NV on Wednesday morn- Kelly will serve as interim PD until an official re-

placement is found.
: 3 - © At Brown University’s WBRU/Providence, Josh
will bring along some lucky listeners who re- Kiemme becomes MD, and Ben Harvey takes APD

é Digita[, C[ear, Consistent 3 ceived permission from their mates. duties.

* KDKB/Phoenix afternoon host Dock Ellis be-
What would our industry be like if it were comes MD. ]
against the law for an air personality to declare g YR ee; LN tans GRaBnon o sas

éso, 000+ song Library j his or her support for a political candidate while M?.KUPD/Phoenix middayer Larry McFeelie suc-

ing. Katz, who didn’t get approval from his wife,

T

P

on the air? Just ask Chris Evans, whose Gin- coeds Bridget Ventura as MD. i i
ger Media Group owns British national Rocker ¢ KQBZ-FM/Seattle adds Premiere Radio Net-
| Virgin Radio. Evans.— who also hosts the sta- works' syndicated talker Lionel for evenings, replac-
All Formats tion's Breakfast Show — was fined a record ing the syndicated Rhona at Night. {
. . { | £75,000 (or $112,477.50) by the goverriment's i
& International Titles Radio Authority for twice declaring his support jiar duties at Classic Rock sister KSEG, replac- .
for Ken Livingstone during London’s mayoral ing Charlie West, i
election earlier this month. It seems this is “a ¥ |
- : flagrant breach of the long-standing rules sur- v
é On-Time Deli very ) : rounding political impartiality, made worse by WXVO Disputes 4,.
the fact the broadcast took place in the run-up Mistreatment Claim 4
RS to that most sensitive of political events, an '

Dick Broadcasting, in an official statement,
has denied mistreating a 14-year-old boy who
came to WXVO-FM/Knoxville last year wearing =
only his mother's bra and panties in order to win '
Black Crowes concert tickets. The boy filed a $3
! spondent touring the .pub.s of Carnaby Street, gjlg:raliwh:zglzrg‘:'?:sz'.c“';"i:::;’,‘,;":?():?:;();ch; 1 1

1118, 51" Geirily il oL o Caftrgy’s Lo oy him the prize until he was fitted with a dog col-
“Cheers!" to BBC Radio 1, which beat out L.A. . . : ..

i lar and chained to a fence in a stat arkin
U N L | M | T E D stations KIIS-FM and KROQ-FM to become the - e el on P 9

, . . lot. The boy also alleged he was taken to a bar,
People’s Voice Winner at the 2000 Webby where he was offered a tabie dance. McClune -

The World’s Premier Music Hook Service Awards, held last week in San Francisco. The ) ) '
- ! th n't k th
- Webby Award Winner for the radio category s Ee-Dirossi s g 1 e DU RIEHS

election,” Radio Authority Chairman Richard
Hooper said. By the way, Livingstone won the
election with 48% of the.,vote.

And while we still have our London corre-

.

outh was a minor and claim he was a willin
went to Lost and Found Sound, which operates y g

= — - -_—— — , participant.
@ GoldDiscs and HitDiscs an Internet-oniy station.

KEWS-AM (Talk 620)/Portland morning hosf
Scoot last Friday asked his listeners to hold a
“mass mooning” at a local high school in reponse
to the expulsion of a student who bared his bot- §

Popular KCBS-AM/S.F. morning news an-
chor Al Hart has announced his retirement,
\ effective. June 2. Hart has been with KCBS

since 1966 and is a 52-year broadcasting vet-

2 T

Email: hooks @hooks.com " tom to another student during track-and-fieid prac-  §
- fhr e anno: ncefnen'tf‘wass lr:rohmp!id B tice last month. Scoot called the event “a protest
hooksunllmlted@compuserve.com 9 rREwH ngwst Bl s 2eis, Safly, has €€N  of schools overreacting to innocent pranks’
Rook diagnosed with ALS; also called Lou Gehrig's
WW:HIOO0S. CaY :?nsea:sehiklls: eSIfljehltS :: b:.:";hsh's “gff ;ull} President Clinton has asked radio and TV
FAX: (573)443-4016 t:::;Zthc:er elp her fight the disease and Iravel  gtations nationwide to broadcast a 60-second

“Moment of Remembrance” at 3pm local time on 3
Memorial Day to honor America’s fallen heroes. =

200 Old 63 South, #103 1 ST IPrecno:st:a:lc:(sgc):(cg/dss bt ptressst tltr‘ne. The White House initiative is designed to “put the"f
sarne, a acramento sStation .o morial’ back in Memorial Day” The PSA is

Columbia, MO 65201-6081 Manager/PD Curtiss Johnson has added sim- _
Continued on Page 34

ro et ook Tapee || FM TALK“ IS HAPPENlNG'
Test Hook Tapes
: Affiliates include: KLSX-FM Los Angeles ® WCKG-FM Chicago
Give us @ (0" WKRK-FM Detroit ® WINI Miomi ® WZIR-FM West Palm

- : z .'! WPEK-FM Greenville, and more...
Bel" n'eWGr IC € || ondwellshare wuh 0u our 1' JUST ADDED: KOBZ-FM/Seattle and

"Recommended 24 Hour Line-Up"  \\: "ol

(573)343-4155 || Induding: e EdTyll= Noon o 3p EST Y oot FISHER
AR T e v
o John &Jeff=Ta'to 60 EST ...and others on fisherentertainment.com
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EXTEND YOUR ON-AIR IMAGE!

CROV
GRUISER

Looking for the ultimate remote vehicle? The
CrowdCruiser™ combines a Ford chassis with
BPI's custom designing to deliver a vehicle that

your listeners will look for and your staff will love!

Create custom graphics that will get noticed! We'll
build the interior to your specs, or you can install it
yourself. Call for more information — this vehicle
can be completely customized for you.

BROADCAST
PRODUCTYS

INCORPORATED

1-800-433-8460

P.O. Box 2500

Elkhart. IN 46515
N SA Y-V
(219) 293-4700

B S il

-

Street Talk.

Continued from Page 32

available for download in audio or video format
at www.whitehouse.gov/remembrance.

Emory Deschamps, the “Mad Hoosier” of
the syndicated Steve and DC Mérning Show,
died last Saturday (5/13) after his car spun out
of control on a St. Louis interstate. Deschamps,
who was 57, had been a regular feature of the
St. Louis-based program since 1991.

KCCN-FM, KINE-FM & KQMQ-FM/Honolulu
| Creative Dir. Cliff Richards lost his battle with
| leukemia last Friday (5/5) at age 43. Richards
also hosted mornings for KQMQ from 1994-98
with his wife, Erika Engle.

ST also offers its condolences to former
Great Empire CEO Mike Oatman, whose wife,
Janey, passed away last weekend at age 59.
Memorial services were held Tuesday in Wichi-
ta. Those who wish to make a memorial dona-
tion may do so by contacting the Erin Is Hope
Foundation, 618 E. Central, Suite 30, Wichita,
KS 67208. A personal note to the family can be
sent to Mike Oatman, 544 Wetmore Ct., Wichi-
ta, KS 67209.

Our prayers and wishes also go out to KAJA/
San Antonio PD Keith Montgomery, whose fa-
ther, Glenn, died May 4 at age 84. In lieu of flow-
ers, donations may be made to the American
Heart Association.

L———— PROMO ITEM OF TH -
The folks in the ST Recreation Department never
| knew how beautiful Foosball really was until we
received this ultracool “on tour” pocket foosball
game from Higher Octave Music, which will release
Acoustic Alchemy's latest — aptly titled The Beau-
| tiful Game — on May 23. A few of us started chal-
lenging each other while sampling tracks from the |
new (D, and after a few hours suddenly realized |
| we had a deadline to make! The door to the Rec
Dept. is now locked on deadline nights.... J

Records

« The Verve Music Group hires Vic McLsan as
Mgr./Nat'l Urban Promotion. He joins the company
from Universal Music Video Distribution.

* Former Hollywood Sr. Director Rob Ditiman is
now in the building at Epic as VP/Promo. Mean-
while, is Liz Pokora thisciose to exiting Tri-State for
Epic?

* RCA West Coast-based VP/Rock Promotion

Art Phitlips will exit the label on June 30. Are
changes underway in adult promotion at Nipper.
And what does that mean for L.A.-based Nat'l Dir.
Cheryl Khaner? :

¢ Jazz impresario Herbie Hancock, manager/
producer David Passick and former Verve Records

| President Chuck Mitchell have formed the multi-

media company Transparent Music.

 Artemis West Coast Director/Promo & Market-
ing Ari Chazanas segues io ecompanies.com.

www americanradiohistorv com

* Michael Saunders returns to the Motor City as
VP/Ops. & Prog. for WJLB-FM & WMXD-FM/
Detroit.

* Harold Austin is named PD of KKBT/Los Angeles.

* Michael Hughes becomes Dir./Houston Rock
Operations for Chancellor Media.

* Max Dugan is promoted to PD of KKRW/Houston.

) >4

* Randy Miller is elevated to Exec. VP/GM of MCA
Records.

¢ David Leach is boosted to Exec. VP at Mercury
Records.

» DAB laboratory tests are nearly done.

v

¢ Darryll Green is upped to VP/Station Mgr. at
WGCI-AM & FM/Chicago.

* Gregg Cassidy catches the PD cap at WLUM/
Mitwaukee.

« Doug Silver is selected PD.of WKRC/Cincinnati.

* R&R Convention '90 in L.A.is a smash!

A 4

* Dallas Cole returns to WKTI/Milwaukee, this time
as VP/GM.

* A.T. Simpson is named Ops Dir. of KLAC &
KZLA/Los Angeles.

¢ Carl Gardner is boosted to OM of KEX/Portland.

* Quincy McCoy rises to PD of WKTU/New York.

* Bernie Kimble is tapped as PD of WHK/
Cleveland.

* Stef Rybak is elevated to PD of WAVZ/New

Raven, CT.

* Nell Bogart forms Boardwalk Entertainment.

* Jay Cook appointed VP/Station Manager of
KCFM/St. Louis.

¢ John Sebastian selected PD of WCOZ/Boston.

» Alan Sneed is tapped as PD of WKLS/Atlanta.

* WAQX/Syracuse moves Ted Utz into Sales &
Management and promotes Ed Levine to PD.

* Boyd R. Britton joins KHTZ/Los Angeles as

News Director.

¢ Bruce Johnson becomes President/Broadcast
Division of the Sterling Recreation Organization.
* Dwight Douglas joins 13Q/Pittsburgh as

Assistant PD.

Dick Orkin and Dan O'Day will hold their fifth-
annual International Radio Creative & Produc-
tion-Summit in Los Angeles on Aug. 4 and 5. Itin-
erary and registration details can be found at
www.danoday.com/summit, or e-mail O’'Day at
danoday @ danoday.com.

Arbitron has mailed its Summer 2000 Sta-
tion Information Packet to radio stations in the
278 measured markets. Stations are asked to
return the form to Arbitron no later than May 29.

It you have Street Talk, call the R&R News Desk
at (310) 788-1699 or e-mail sireettalk @ rroniine.com
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Sound Decisions,

PG SR RDCNALY

swonz@rronline. com

Between Piracy And Price Manipulation

O Ruling against song-swapping, end of MAP have

record biz reeling

ast week’s announcement that the five largest record companies in the U.S. have agreed to dis-
% continue minimum advertised price (MAP) programs, as suggested by the Federal Trade Com-
mission, couldn’t have come at a worse time for the music industry.

The music business is already in
the midst of fighting rampant piracy
spawned by the huge success of
swapping software from companies
such as Napster, Scour Exchange
and Gnutella. Now it has to face the
public relations nightmare of being
accused of artificially inflating CD
prices. The record companies did
not admit any wrongdoing in the
case, and the government did not
seck any penalties, but the FTC es-
timates that MAP resulted in an
added $480 million in profit since
the mid 1990s.

The FTC's action focused on the
co-op dollars that the record com-
panies funneled to retailers with the
stipulation that CDs would only be
sold at certain prices. The tactic
was employed in the mid-"90s to
stabilize prices during a price war
FTC plans to watch the record
companies very closely in the future
to keep that from happening again.

Think about it: Just as the record
companies were making inroads in
convincing consumers that it’s not
permissible to rip songs off the
*Net, now comes a barrage of news
reports saying that they’ve been rip-
ping off the public for years. As one
pro lamented, “We were just begin-
ning to make inroads with the pub- -
lic about inteliectual property. Now
we're the big, bad record compa-
nies all over again.”

An Official Napster
In The Works?

And as if that wasn’t enough,
there’s word that one corporate
chieftain is all abuzz about creating
an “official” commercial version of
Napster after reading an article in
The Wall Street Journal by Walter
S. Mossherg, author of the
newspaper's “Personal Technol-
ogy” column. Word comes that the
execulive is in agreement that a
mode! based on some of the traits
of popular music-swapping sites
represents a “far better way,” in
Mossberg’s words, to distribute
music than the traditional brick-
and-mortar model. The chief wants
to create a central database of songs

that can easily be accessed and sold
to consumers at dramatically lower
prices, with far fewer constraints on
how the music can be used.
Mossberg throws out the price of
75 cents a song.

While that sounds good on paper,
the FTC agreement with major la-
bels over MAP complicates things
in a big way. Why? Any direct sales
approach by the major record com-
panies will undoubtedly infuriate
retailers. Because of the FTC rul-
ing, label bosses will be extremely
careful about partnering with store
owners.

Currently, direct-to-consumer
sales efforts are limited to record
clubs and online sales. That’s
changing. A Napster-like commer-
cial website, if it ever took.off,
would not be well-liked by retailers.
And the company that undertakes
the scemingly impossible mission
would catch a boatload of flak from

. the retail establishment. As one la-

bel vet said, “I don’t know if onc
record company could take the heat.
They'd catch hell from the retailers
the minute they tried to cut them
mn‘”

That rationale explains why most
download initiatives are cumently
priced at the high end of the sales
spectrum and involve the major re-
tailers. Case in point: EMI Music,
which announced on May 10 a trial
program allowing online retailers to
sell more than 100 albums and
more than 40 singles for download.
The trial begins on July | and is
expected (o be expanded at year’s
end. Acts earmarked for the experi-
ment include catalog cash cows
Pink Floyd and Frank Sinatra as
well as The Spice Girls and Tina
Turner. EMI joins Sony Music,
BMG Entertainment and Universal
Music Group in releasing frontline
product via download. '

Unfortunately, some pros wonder

those eftorts go far enough. Cel-
ebrafed bandit Willic Sutton, when
asked why he robbed banks, re-
sponded. “Because that's where the
money is.” The same logic applics
to Napster and its contemporaries:
They've made it incredibly easy —

albeit illegally in most instances —
to find and download music for
free. No wonder kids log on and rip
at will — it’s the only place they
can get what they want.

Pricing Pressures

Forget about retail price wars:
Napster’s popularity represents the
ultimate price pressure. Thus, argue

execs, download prices will have to -

fall substantially to convince song-
swappers (o pay. That scares Wall
Street. As one financial veteran
noted, “If 10 years from now
people can download music for
free, why would anybody want to
own a record company?”’

That brings us to one very mate-
rial point: What should be a fair
price? Right now the label bosses
are too busy running their busi-
nesses, putting out fires and selling
physical CDs to figure out how to
sell music that comes in ones and
zeros. One pro said it would take
several days of huddling with the
numbet crunchers to arrive at a fair
price. But after tossing out a few
numbers, the pro said that Moss-
berg’s figure of 75 cents a track

Can’t Stop The Swap

Pricing aside, the labels realize
that they have to take action soon.
Afier all, even though the majors
stand a good chance of winning
their copyright infringement case
against Napster. they have still lost,
because the genie is out of the
bottle. The labels realize that they
can’t stop song-swapping. yet none
of the majors are currently in the
Napster game.

Despite the growing popularity
of song-swapping, however, the la-
bels have thus far made the right
decision. The music industry has
zeajously protected its copyrights
over the decades, and rightly so.
Back-catalog sales, despite having
materially decreased over the past
few years, still spin off tremendous
amounts of ¢ash.

That kind of thinking clashes
head-on with the consumer com-
puter culture. The *Net places less
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Even though the majors stand a good chance of
winning their copyright infringement case against
Napster, they have still lost, because the genie is

out of the bottle.
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emphasis on copyrights because of
the ever-shonening life cycle of its
products. The ’Net is also about
open architecture and access —
again, something that’s in direct
conflict with secure downloads and

Napster will force the labels to
take action. In fact, Wall Street has
been wondering aloud when the
their online offerings. One noted
analyst, who's bullish about the
web’s impact despite Napster, fig-
ures digital downloads will enable
the majors to unlock the value of

their enormous copyright vaults,”

since most Internet sales and song-
swapping involve back catalog ma-
terial.

The Killer App

Many experts agree that digital
downloads could be the Holy Grail,
the killer application, that the busi-
ness needs. For years the music in-
dustry has sought another configu-
ration or revenue stream (o boost
sales and cash flow. Digital com-
has yet to take hold nearly a decade
after its official debut. Digital

-downloads are poised to be the next
music platform.

Currently, online sales, including
downloads, account for less than
1% of total music sales. Digital
music downloading will grow into
an ancillary $1.1 billion revenue
stream for the record industry by
2003, according to Forrester Re-
search, a highly regarded research
firm that specializes in analyzing
technology and Internet trends.

That report, however, was
penned before Napster exploded.
Music-swapping websites have
shown how potentially lucrative
selling songs from a centralized da-
tabase could be. Don’t like all of the
songs on antist X's greatest hits al-
bum? Make your own. The Beastie
Boys offered such a deal and pro-
nounced it a success. Others will
follow. Want to make your own
swing, alt-country or grunge com-
pilation? Just hit the centralized da-
tabase and start clicking and down-
loading.

A Singles-Based Model?

That’s where the major labels

hold the wild card. Napster and
those offering similar technology
don’t have anywhere near the quan-
tity and quality of songs that the
majors hold. By pricing their songs
attractively, record companies
could entice consumers to open
their wallets.

‘That kind of singles-hased sales
approach scares the dickens out of
the record industry though. As one
exec said, “It could sound the death
knell for the album.” That may be
overdoing it a bit, but it’s an impor-
tant point.

However, music-swapping soft-
ware also encourages music sam-
pling. Mossberg admitted in his
column that his experiments with
Napster resulted in the purchase of
five CDs. That's hardly surprising,
and it’s exactly the kind of tonic
that could ignite album sales once
the music can be securely sampled.

More To Consider

If that weren't enough to digest
in one column, there’s even more 1o
consider: There’s some good news
in that, in addition to the RIAA-
Napster court case, the House
Commitice on Small Business will
hold a hearing on May 24 to dis-
cuss music-swapping. Those hear-
ings could help further more effec-
tive copyright legislation when it
comes (o the Intemnet.

On the flip side, however, are
contentions that Napster-like pro-
grams are here to stay. In a column
appearing on ZDNet.com, veteran
web analyst Bill Burnham argues
that file-swapping and file-sharing
programs could profoundly
change the way business is con-
ducted on the Internet. Burnham.
by the way, is a general partner at
the influential Internet venture
capital firm Softbank Capital Part-
ners and a former Wall Street e-
commerce analyst.

Burnham argues that such pro-
grams encourage the creation of
shared, decentralized market-
places where consumers can
search for a wide variety of prod-
ucts, as opposed to a one-stop
shopping center. He wonders if a
similar approach could impact
the online auction business
and wreak havoc on EBay,
Amazon.com and Yahoo! Just a
thought.
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Will Roadrunner Records group Nickelback be the
latest rock act 10 cross over to Alternative? It certainly
seems $0, based on some early indications at the for-
mat. “Leader of Men™ last week picked up a few key
adds at Alternative after storming info the Active
Rock top 50 at No. 10.

Among the growing number of Alternative stations
that have added “Leader of Men™ arc WMRQ/Hart-

ford. WPLA/Jacksonville, WRAX/Birmingham.
KWOD/Sacramento. KMBY/Monterey, WXSR/
Tallahassee, KLLEC/Little Rock and KRAD/Cor-
pus Christi, TX. That’s on top of the 69 of our 72
Active Rock reporters alrcady pounding the cut.

The group formed in 1996 in Vancouver, British
Columbia. Following the release of two albums.
steady touring and the formation of a solid fan base
north of the border. Nickelback attracted the attention
of Roadrunner. which was looking to diversify its ros-
ter into alternative and mainstream rock.

Roadrunner Sr. VP/Promotion Dave Loncao re-
calls, “Their album was one of the first ones |
stumbled upon when I was talking with Roadrunner
about joining the label. I was in the president’s office.
saw the album cover. and it intrigued me, so | asked
him to play it. I was blown away. It was exactly the
kind of music and band that I thought the label should
sign to expand its roster, and I urged them to sign the
group.”

Nickelback ended up being one of the first projects
Loncao worked on when he joined the label earlier
this year. “Everybody we played it for at Active Rock
loved the music. so we knew it would fit at Active
and manstream Rock.” Loncao says. Alternative,
however. was another story. “We were taking it to Al-
ternative at the same time at the beginning. but nearly
every programmer we talked to said it was a little too

Alternative Follows The Leader With Nickelback Track

rock-based and that it might be better to break it
over at Active Rock before crossing it. You also
have to remember that these guys aren’t from
America. They hadn’t even played a gig. so there
was no base. Their first exposure was going to be
radio. so we knew we had to 1ake our time. or we
would get caught speeding.”

In the meantime, the song climbed up the Ac-
tive Rock chart. and Loncao began to research it
at Alternative. “The scores kept coming back bet-
ter and better. You could see a lot of programmers
starting to pull for the record.™

When “Leader of Men™ hit the top 10 at Active
Rock. Roadrunner revved up its efforts at Alterna-
tive. Loncao says. "1 wanted to achieve a few
things before we went to Alternative. | wanted a
top 10 single at Active, a growing sales base and
a solid touring base. Once we had those, it was
time to go forit.”

Nickelback are currently on tour with the rock
group 3 Doors Down. Once that ends. the group
will support Creed on their forthcoming summer
our. Nickelback's new album, The State. was re-
leased March 6.

Ready For Takeoff

Two new rock acts have landed on the radar
screen over the past month. The first is the pop-
alt group Monkey The Fish. who picked up i0
spins last week — including a pair during morn-
ing drive and a trio during middays — at Alter-
native  WPLA/Jacksonville for thc song
*Through.” Meantime. the Sacramento-based rock
outfit The Willknots continues to make inroads at
hometown Allernative KWOD/Sacramento.
which spun the song “Crush™ 16 times last weck.
Check out next week's Launching Pad for more
details.

— Steve Wonsiewicz

MAVERICK SALUTES DEAL
FOR INNERCORSE

Maverick Recording Co. and Detroit-based rock
band Innercorse recently got together to cel-
ebrate the group’s new record deal with the
label. Innercorse have been in the studio work-
ing with producer Dave Jerden (Jane’s Addic-
tion) on their Maverick debut. A September re-
lease date has been set. Pictured here are (|-
1) Innercorse guitarist Tim Wilgus, bassist Andy
Zoldos and drummer Ryan Darnell; Maverick
senior executive Guy Oseary; band vocalist
Seth Culp and DJ Ben Hornbeck; and Jerden.

IHTHITTTINTTI
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Napster Nabs 73%
Student Usage

Here are some sobering statistics just released by the
Internet research company Webnoize: Close to 57% of col-
lege students in New England are weekly users of Napster,
while 73% of students in the region use the controversial
music-swapping software at least once a month. Webnoize
surveyed 4,294 students attending four-year universities
throughout the area. Furthermore, Reuters reports that 59%
of those Napster users polled would pay a monthly subscrip-
tion fee of $15 and that 32% of those polled spend less than
$10 a month on music.

Among the other findings from Webnoize: Forty-seven per-
cent of college students are spending more time on the
Internet, with digital music becoming a regular part of their
surfing. Sixty-three percent of the students are spending more
time listening to downloaded music this year than last year.
Commenting on the initial findings, Webnoize analyst Ric Dube
said, “Consumers have taken to Napster not just because it
provides access to popular music for free, but also because it
offers something mostly missing from the online music expe-
rience: a rich search-and-discovery process with immediate
gratification”

The added attention given to Napster and MP3.com, among
other companies, resulted in a dramatic increase in traffic to
music sites last month, Nielsen/NetRatings has found.
WindowsMedia.com racked up a 151% increase in traffic to 2.7
million unique users during the month. That was followed by
sonicnet.com (+79% to 1.6 million), Napster.com (+40% to 1.6
million), audiohighway.com (+68% to 606,043) and
SonyMusic.com (+28% to 593,202).

Second Set Of Hits, Totally

Warner Music Group and BMG Entertainment have set
May 30 as the release date for their second Totally Hits com-
pilation. The sophomore 18-track disc, Totally Hits 2, will fea-
ture such songs as Third Eye Blind’s “Never Let You Go," TLC's
“Dear Lie,” Madonna'’s “Beautiful Stranger,” Sugar Ray's “Falls
Apart” and Santana’s “Maria, Maria” Other artists who appear
on the disc include Lou Bega, R.E.M., Missy Elliott, Moby, Fil-
ter, Sarah McLachlan and Christina Aguilera. The first compi-
lation, released in November 1999, has sold more than 2 mil-
lion copies.

Heidl Finds American
Home At Universal

Killing Heidi, arguably Australia’s hottest rock 'n’ roll act,
have signed a U.S. label deal with Universal/3:33. Back home
the band was the first signed to Wah Wah Music — a joini ven-
ture between Roadshow Music Creative Dir. Paul Kosky and
his New York-based business partner Chris Robinson. Although
the group recently played a club gig in Los Angeles, a state-
side debut won't happen until Sept. 19. The band's first two
Australian singles, “Weir" and “Mascara,” were both top 5
smashes on the country's ARIA pop chart ... Elektra has inked
alabel deal with muttiplatinum hip-hop act Outkast. The first
act to be released under the partnership will be Slimm
Calhoun, whose new album is expected to be released this fall
... Heritage Alternative act They Might Be Giants on Tuesday
(5/16) released their second MP3-only album, Working Under-
cover for the Man. The disc is available at Emusic.com for
$7.99, with single songs available for 99 cents each.

Tour update: Nashville Pussy, Soulfty and (hed) p.e. have
been added to the Tattoo the Earth tour, which already features
Coal Chamber, P.O.D., Sevendust and Slipknot ... Former
Beach Boy Brian Wilson has finalized his national headlining
tour, which kicks off July 7 in Easton, PA and winds up in Los
Angeles on Sept. 24.

Alanis Cashes In On MP3

Alanis Morigsetfe has filed with the SEC to sell 100,000 of
the 329,328 shares — or about $1.2 million — worth of
MP3.com stock she received as part of the 1999 tour spon-
sorship deal she struck with the online music website ... A Fed-
eral Appeals Court has ruled in favor of The Isiey Brothers in
their copyright infringement suit against Michael Bolton. The
Isleys, who were awarded $5.4 million in damages, claimed
Bolton used the group's words and music in his hit song “Love
Is a Wonderful Thing”
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n item of interest that has more than a few artists upset is the new

display feature that shows how much (but mainly how little) money
an artist has made on MP3.com.

| don’t know about you, but uniess | was pulling in the big bucks,
I'm not sure I'd want the worid to know how little I've managed to scrape
together. “Xandy,” one of our Internet Unknowns, told me the other
night on the show, “It wouldn't be so bad, t guess, if there was a number
there | could be proud of. But ! just got started, and it's a bit disheartening

in the interest of having an honest and open exchange of information.
However, the emotional side of being an artist is just as important, and
the struggle to be heard isn't really helped by showing the world just
how hard some artists struggle.

One the other hand, | wonder how the artists below might fare if
given the same opportunity and the same constraints: a 50/50 split of
revenues from CD sales and a Payback for Playback program that pays
the artist a small fee every time someone streams one of their SOngs.

Atter the recent rul-
ing against MP3.com, |
went back to the Beam-
It service — you know,
the place where | felt
most like a "Net crimi-

nal a few months ago? |

1o see that in a month or so I've only made $8.”

Might be interesting to see how Limp Bizkit or The Oftspring wouid do

JIIHIIIIINININ

wanted to check out the MP3.com CEQ Michael Robertson has made both of these changes there. — David Lawrence
changes the ruling had
made. To my surprise, : o _ _ _ -
when | attempted 10 David Lawrence
“beam” Oleander's Feb- CH” mp Uman
ruary Son (a random pick, | assure you) into S, N e . s
my My.MP3.com space, it showed up all right, 4 ARTIST COiTitle
allyl | ):.‘uls But lMp:was mmclhing diﬁ'cfcnl 11 RSN Ao Ss AT A A e < sandie s
S ’ 3 2 SANTANA SupernaturalMaria” 1 2 8i8Q0 Unleash The Dragon/ Thong™
alongside the titles. 2 3 MACYGRAY On HowLite IS Try" 3 3 AALIYAH Romeo Must Die/"Try™
A little icon of a lock. It appeared next to S & DESTINY'S CHILD Writing On The Wail/“Say” 8 4 TON BRAXTON The Heal/"Man™
every title. Then 1 noticed that the only titles 7 5 CHRISTINA AGUILERA Christina AguieraTurn® 7 § OANGELO Voodoo™Untitled”
in my space that didn’t have a lock were the 4 6 FAITHHAL Braathe’Breathe” 2 & DESTINY'S CHILD Writing's On The WalSay”
cuts from unsigned bands that ['ve saved. When ‘: : ENRIOUE %:’”m B 1"‘5 : m"‘" ""”t_w# X P‘"Y_';h_
[ clicked on a lock, 1 was taken to a page whose SASHSTREET S5VShal ] e
URL was a bit ominous (wiww: vil;:lgtz'e mp3 § 3 VERIEALIIEONLEDsogof Win Sttt I e
" i i ) ) 10 10 MARC ANTHONY Marc Anthonyf Sang™ 11 10 BLACK ROB Life Story/"Whoa!™
com). It displayed a message from company 15 11 $ISQ0 Unieash the Dragon™Thong” 14 11 GERALD LEVERT G/"Damn”
CEO Michael Robertson that read. in pan: 1112 CREED Human Ciay/Higher" 16 12 NEVON EDMONDS 24/77No™
“"My.MP3.com listeners: On January 21, § 13 THIRD EYE BLIND Slve/"Never” = 13 MARY J, BUGE Mary/ Give"
2000, the major record labels filed a complaimt 13 14 REDHOT CHILI PEPPERS Californication’ Otherside” = 14 TEMPTATIONS /'m Here/"Here"
in New York federal court against MP3.com for " 15 “V‘GEWWWWCGSH'. i 6 15 BRIAN MCKMIGHT Back At One’Stay” i
copyright infringement relating to its : :; ms:wm”m"gzg_wml :; :: mma I,M'e'f ,.![::'L'PW-WM
My.MP3.com services. On April 28, 2000, U.S. 19 18 BLOODHOUND GANG Hooray For Boobies™Bad” ; 18 18 JAGGED EDGE JE Hearthbraak”Married”
District Court Judge Jed RukofT granted the — 19 JOE My Name is Joe/"Wanna® zo u SAMMIE From The Bottom To The Top/“Like”
major record labels’ motion of partial summa- 18 20 SONIQUE Hear My Cry/"Feels” | 20 ANGIE STONE Black Diamond/“Everyday”
ry judgment. Although we disagree with the B - T — = '_ | T
decision, we respect the process, As a result. c t’y NAC/ Sm th J
we are voluntarily removing the CDs in dispute oun | m azz
from MyMP}_com LW TW ARTIST COfTitle LW TW ARTIST COTitle
“T want to cmphusilc that we are not shut- ; ; gg::gm?gggc test Straitest HitslBest” | : ; ::;ELV WJZM;DR?‘;{‘I:;_M!MMSMN”
: i = b reatest Straitest Hits JAMES ise
g down B0 MIyIF 3icank gepvitte: Por e 4 3 FATNHILL Breathe™Way” 4 3 GROVERWASHINGTON, JR. Prima Cuts/“Night”
fiane helng, emocwt, you, will #ot be bl 2 4 TRISHAYEARWOOD Rear Live Womar“Woman™ 10 4 ALJARREAU Tomorrow Today/"Loved"
access any CDs you “beamed’ to your account — 5 VINCE GILL Let's Make Sure We Kiss Goodbye/*Goodbye™ — 5 GEDRGE BENSON Absoiute Benson/“Deeper”
that are affected by the judgment. 10 6 JODEE MESSINA /'m Alright/Because” 9 6 PETER WHITE Pertect Moment/San Diego”
“It is our firm belief that MP3.com’s actions 5 7 TOBY KEITH How Do You Like Me Now? How™ — 7 BRIAN CULBERTSON Somethin’ ‘Bout Love/"Really”
were designed to protect copyright holders. The 6 8 PHILVASSAR Phif Vassar/“Carlene” 3 8 URBANKNIGHTS Urban Knights 3~ Sweet”
technical architecture of My.MP3.com places :: 1: gtﬁ!ﬁ:ﬁﬁ#ﬂ:ﬁ B;O:g/‘c'\am' % 1: :gm :mg; ; ,:,',2;?&-2-" Shake It Up/“Grazin™
8 tul willic onSesi) eReta Ths. pomkassion af. ® 11 COLLIN RAYE Couidn’t Last A Moment/“Moment” — 11 EARL KLUGH & RDBERTA FLACK Peculiar Situation/"Now"
a CD prior to acveptance into our system. Fur- 7 12 SHEDAISY The Whoie Shebang/"Will 2 12 NORMANBROWN Celebration™Paradise”
ther. we block simultancous aceess from more 1213 LONESTAR Lonely GrillSmile” — 13 QUINCYJONES & PATTIAUSTINFrom O, With Love Vois. 1& i/ Last™
than one computer. we allow for streaming only 19 14 ANDY GRIGGS You Won't Ever Be Lonely/“She’s” 14 14 KENNY G. Ciassics In The Key Of G/Stranger™
— not downloads — and we provide a host of 9 15 KENNY CHESNEY Everywhere We Go™What™ 15 15 DAVID BEROIT Professional Dreamerf"Miles™
other security features 0o numerous 0 men- 14 16 TRACE ADKINS More.../“More” — 16 JAZIMASTERS The Jazzmasters I1i/*Nightcraviler”
tioh. 13 17 MARTINA MCBRIDE Emotion/“Love’s” 16 17 WMREE:S!:’II&II: IfE”:v;g‘I; ::sce Colam;y ilasstsclzls/“Take”
- Ll 3 ; - 17 18 SHANIA TWAIN Come On OverRock” 11 18 ANDR osmopoly/"Stella”™
Vi, ekt rily oS il WES % v o 15 19 TIMMCGRAWA Place In The Sun™Friend” 19 19 BONEY JAMES Body Language’Boneyizm"™
responsibly, work tirelessly on your behalf and 16 20 MARKWILLS Permanenty/Almost” — 20 KIRKWHALUM For You"Love”
remain a beacon of progress in the digital mu- :
Hot AC Altemati
Note the word “posses- o ema Ve
sion” in the phrase “the LW TW ARTIST CD/Title LW TW ARTIST CDVTitle
possession of a CD pri- 2 1 VERTICAL HORIZON Everything You Wam/“Everytmng 1 1 NODOUBT Ex-Girtfriend/“Ex-Girlfriend"
or to acceplance,” and 12 MACYGRAY On How Life IS™Try" 2 2 REDHOT CHILI PEPPERS Californication/*Otherside”
not the word “owner- ~ 3 3 SANTAMA SupematuralSmooth” 5 3 BLOODHOUND GANG Hooray For Boobies™Bad™
i oy ~ — 4 STING Brand New Day/“Desert” 8 4 BLINK-182 Enema Of The State/*Adam’s”
ship.” There's still no way that they can tell § 6 5 REDHOTCHILI PEPPERS Caffornication*Otherside” 4 5 SMASHING PUMPKINS Machina-Machines Of GodStand”
whether the CD I put in the CD-ROM drive of 8 4 & THIRD EYE BLIND Bive™Never” 7 6 3DOORS DOWN Better Life/"Kryptonite™
my computer is mine or someone else’s. Y § 7 FAITHHILL BreatheBreathe™ 3 7 VERTICAL HORIZON Everything You Want/~Everything™
Thought: Have you looked at aligning your § 12 8 TRACYCHAPMAN Telling StoriesTeliing™ 8 8 CREED Human Clay/Arms”
station with MP3.com? Check out whli. s :; 1’. .m D':oog 'Aﬂ Yh; Waw‘Tna;ys; :: 1: l:::g'::::: mf’hfggg; P
: . »w F ] rings Attached/“Bye” g | /Sl
mp3radio.com for a look at how l.h.nl works. ' § % 11 MARC Marc Need" 13 11 GDDSMACKG K/Voodoo™
S yobs Nesghis Sl o el & — 12 SAVAGEGARDEN Affimaton Crash” 112 KORN issues™Make”
david@uetmusiccaunidawn.com. § 7 13 CREED Human Clay/“Higher” — 13 THIRD EYE BLIND Bive™10"
= -y — - 1 § 14 14 LENNY KRAVITZ Five/~Belong™ 15 14 RAGE AGAINST THE MACHINE The Battie Of Los Angeles” Sieep”
; : i e Y 13 15 BACKSTREET BOYS Millennium/Show™ 12 15 LITAPiace in The Sun™Miserable”
::sva'mo;m oz:n:’?mm:;: N 19 18 GO0 GO0 DOLLS Dizzy Up The Girl/Broadway™ 17 16 OO0 FIGHTEHS Tm Is Nothing Left To Lose/~Breakout™
high-tech/pop cutture radio talk shows from Dame= — 17 MATCHBOX TWENTY Mad Season/“Bent” 16 17 KIDROCK Dewl V{lﬂlouM Causel*God™
‘ — 18 BEN HARPER Bum To Shine/"Steal” — 18 STAIND Dysfunction/*Home"
Gallagher; and Is the host of The Net Music 18 19 LONESTAR Lonely Gril/“Amazed” | — 19 PEARL JAM Binaural/“Nothing”

Countdown radio shows from United Stations. A 25-
| year radio veteran, Lawrence was a founder of the
American Comedy Network, is the voice of America
Online, and is a leading e:tpen on Internet
entertainment.

TRAIN Trair/ “Virginia™

19

BUSH The Science Of ThingsCables”

E-charts are based on weeidy rankings of C sales, downicads and streams of artists online compiled and tabulated directty from the logfiles of reporting websites. Reporters include
Amazon.com, Barnes and Nobie.com, CDNOW.com, Checkout com, Choice Radio.com, City Internt Radio, DrscJockey.com. KIIStmi.com, Launch.com, Lycos Radi. Netradio.com,
NYLiveRadio.com and Spnner com. Data is weighted based on traffic reports by web traffic monitor MediaMetrix. Charts are ranked with a 50/50 methodology of sates data and streaming/
airplay data for the six reporting formats. © 2000 R&R Inc. © 2000 Oniine Today. Net Music Countdown
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