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Jagged Has The Urban Edge LW B BB R&R's Urhan Renewal

So So Def/Columbia artists Jagged Edge continue Ten. g Clear Channel’s announced spinoff of prized

to build on their success as “Let’s Get Married” : stations to black-owned operators has been
climbs to No. 2 on the widely praised by the civil rights community.
Urban chart. Just in ! R&R Urban Editor Walt Love uses his annual
time for the spring and special, this year titled Urban Renewal, 1o
summer wedding : interview the leading African-Americ3n radio

season, the latest : _ owners. It all begins on Page 35.
single from their album ®

J.E. Heartbreak is
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Generating phones & callout:

* PickTheHits.com

-Top 5 best performing songs

-Strong average scores across all demos

-Very high scores among females,

teens, and 18-24 year olds XLARGE
« KZQZ-#12 phones
« KBKS-#8 callout (69x) J—
« KALC-#10 overall EHB]
« KXXM-Top 5 callout (93x)
« WDCG-Top 10 research

music network
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management ¢+ marketing + sales

Thanks to your response to our new and
improved Management, Marketing &
Sales pages, R&R is expanding the
section to four pages each and every
week. Among this week’s items: Face it ...
a $100 cash giveaway isn't very sexy in
this Who Wants to Be a Millionaire era.
Sales & Marketing Editor Pam Baker
explores the big bucks phenomenon and
speaks to the key players who facilitate
the more popular “millionaire games.”
Also in this week's MMS: the return of our
popular Radio Gets Resuits series,
written by the staff of the RAB. This
week’s instaliment highlights WTLC/
Indianapolis’ phenomenal success with
Indiana Black Expo.

Pages 9-13

| HOROWITZ IN
SPOTLIGHT

Bonneville/Chicago’s
Drew Horowitz was
nominated for this

| week's GM Spotlight for
his ability to lift his
company from “a one-
station presence to a
strong group in a
brutally concentrated
market.”

Page 10

« Dale Connone takes the VP/Promo
post at WB

« Arbitron releasas InfoStream numbers,
forms alliance with Kerbango,
NetRadio.com

= Raul Salvador named Pres./COO
of Rodriguez Communications

Page 3

CHR/POP
« MACY GRAY | Try (Epic)

CHR/RHYTHMIC
 AALIYAH Try Again (BlackGround)

URBAN
+ CARL THOMAS | Wish (Bad Boy/Arista)

URBAN AC
* CARL THOMAS | Wish ‘Bad Boy/Arista)

COUNTRY

« FAITH HILL The Way You Love Me (Warner Bros.)

AC 3
« FAITH HILL Breathe (Warner Bros.)

HOT AC
« VERTICAL HORIZON Everything You Want (ACA)

NAC/SMOOTH JAZZ
» BOB JAMES Raise The Roof (Warner Bros.)

ROCK
» 3 DOORS 00WN Kryptcnite (Republic/Universal)

ACTIVE ROCK
» 3 DOORS DOWN Kryptcnite (Republic/Universal)

ALTERNATIVE
» 3 DOORS DOWN Kryptanite (Republic/Universal)

ADULT ALTERNATIVE
* MATCHBOX TWENTY Bent (Lava/Atiantic)
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Michaels, 0’Keefe To Lead
Clear Channel’s Radio Div.

= AMFM merger on track for third-quarter close

By Apam Jacossor
R&R RADIO EDITOR
Jjacobson@rronline.com

Clear Channel Communica-
tions solidified the top manage-
ment tier for its radio division
late last Friday (5/19) by pro-
moting a high-ranking company
executive and welcoming the
leader of the latest company
Clear Channel intends to merge
with, AMFM Inc.

Randy Michaels, formerly
Clear Channel Radio President,
will now serve as Chairman/
CEO of Clear Channel Radio.
Concurrently, AMFM Radio
Chairman/CEQO Ken O’Keefe
will become President/COO of
Clear Channel Radio following
the closing of Clear Channel’s
merger with AMFM later this
year.

Both will report to Clear
Channel COO Mark Mays. He
commented, “It is a unique op-
portunity to combine the radio
genius of Randy Michaels with
the operating and financial savvy
of Kenny O’Keefe. Randy and
Kenny make a formidable team
that is unparalleled in the radio
industry today. Under their com-

Epic Records Group
Names Tierney SVP

Epic Records Group has
named Mike Tierney Sr. VP.
Based in New York, he reports
=z to ERG Presi-

& | dent Polly An-
thony and will
| assist in the
daily opera-
tions of the la-
bel, including
A&R, market-
ing, promo-
tion and artist
development.

“Mike is the
perfect choice
for this job,” Anthony said. “He
has solid business instincts,
great management skills and a
genuine passion for music. I'm
confident his experience, skills
and many talents will be a tre-
mendous benefit as the Epic

|

Tierney

TIERNEY/See Page 33

O’Keefe

Michaels

bined leadership we believe the
radio division of Clear Channel
will shatter industry records.”

Considering the portfolio Clear
Channel will have following the
AMFM merger, such a statement
is not very shocking. Including
announced transactions, Clear
Channel operates 874 radio sta-
tions in the U.S. and has equity
interests in almost 250 radio sta-
tions outside the U.S.

Michaels is a programming and
management veteran who rose
through the ranks at the former
Jacor Communications before
landing the top radio manage-
ment position at Clear Channel.

CLEAR CHANNEL/See Page 33

MAY 26, 2000
Blackwell’s Palm In The Money

M Part one of a two-part interview with the

legendary music executive

-

STEVE WONSIEWICZ
R&R MUSIC EDITOR
swonz@rronline.com

It’s fitting that 2000 is
the year in which re-
nowned record man and
entrepreneur Chris Black-
well has revved up the
engine on his New York-
based media machine,
Palm Entertainment
Properties.

The catalyst for the
push? A bank account flush with
$100 million from Chase Capi-
tal Entertainment Partners,
Chase Capital Partners, Water-
View Partners and Gateway
Computers founder Ted Waitt,
who have become investors in
PEP, the holding company for
Blackwell’s music/entertainment
company, Paim Pictures. That

Blackwell

transaction, in which
| noted Wall Street invest-
ment bank Allen &
Company also provided
assistance, was an-
nounced May 10.

The deal marks a new
chapter in the life of
Blackwell, one of the
record industry’s most
successful businessmen,
who founded Island
Records m 1959 in his
native Jamaica and sold it to
PolyGram 30 years later for
hundreds of millions of dollars.
Blackwell lett Island Records in
November 1997 after a private,
and ultimately public, squabble
with PolyGram chief Alain
Levy.

See Page 30

Hédio One Secures $750 Mil.
Loan For Clear Channel Deal

@ Group also sets 3-for-1 stock split for May 30

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @rronline.com

Radio One proved this week
that it can flex considerable fis-
cal muscle by retaining Bank of
Amierica Corp. to lead and ar-
range a $750 million senior se-
cured credit facility that will be
used primarily to finance the
group’s $1.3 billion acquisition
of 12 Clear Channel spinoffs.

“This facility, along with our
current cash balance, will provide
us with the significant majority of
the capital required to complete
all announced acquisitions,”
Radio One CFO Scott Royster
said. “It will also provide us with
the financial flexibility and future

capacity to continue to grow the
enterprise organically and
through acquisitions. This bank
facility represents a highly attrac-
tive financing straregy that will

RADIO ONE/See Page 33
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KXTA/L.A. Seminar Delivers Knockout Punch

Some 5,000 listeners attended KXTA-AM (XTRA Sports 1150)/L.os Angeles’ “WinningWay 2000 Success
Seminar” at the downtown Staples Center this week, where motivational speakers included boxer Oscar De
La Hoya (who will address R&R Convention 2000 on June 16); baseball's Tommy Lasorda; football's Dick
Vermeil, Red McCombs and Terry Bradshaw; and basketball's Bill Walton, John Wooden and Jerry West.
Muhammad Ali was presented with the Athlete of the Century Award at the event, which was hosted by
Premiere-syndicated Sports/Talk personality Jim Rome. Talkin’ smack backstage are (i-r) KXTA GM Roy
Laughlin and VP/Marketing Von Freeman, Ali, Rome and De La Hoya.

www americanradiohistorv.com

R&R Convention 2000 is three weeks away! Register now atwww.rronline.com
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Henderson Rejoins
Paragon As VP/Radio

Paragon Research has named
Michael Henderson VP/Radio.
Henderson, who will oversee
Paragon’s radio
~esearch and con-
sulting division,
most recently
was VP/Market
Manager for
Citadel’s Bing-
hamton, NY

been VP/Affiliate
Sales for Jones

Henderson

and once worked
for Paragon as VP/Sales.

“I’'m confident Michael Hender-
son will lead the radio division to
even greater accomplishments,”
said Managing Parmer Mike Henry.
“Michael’s varied experience in ra-
dio station management, ratings
and research is a perfect fit for
Paragon’s management needs. He
inherits the most talented radio re-
search staff and cliznts in America,
so he'd better not screw it up!”

PARAGDN/See Page 33

e

0’Brien To Program
Detroit’s ‘Planet’

Tom O’Brien has been named
PD of ABC’s Alternative Oldies
WPLT-FM(Planet 96.3)/Detroit.

bt'”{(a"ﬁ? QJX% T = R Aé,

cluster. He’s also |

Radio Network |

He replaces Garett Michaels, who |

exited the station.

“We are thrilled to be able to at-
tract the caliber of talent Tom
O’Brien represents,” said WJR &
WPLT President/GM Michael
Fezzey. “‘His management experi-
ence and unique history in Detroit
radio should solidify the station’s
future for WPLT.”

O’Brien was similarly enthusias-
tic: “I’m thrilled to be joining the
ABC family. The staff of Planet
96.3 is second to none in the De-
troit radio market. [ look forward to
working with each of them. To-
gether, I know we’ll achieve even
higher levels of listener and adver-
tiser satisfaction.”

O’Brien most recently helped
launch the “Rockin’ Hits” format at
AMFM’s WWWV/Detroit. He
programmed WKQI/Detroit be-
tween 1995-99.

R&R Observes
Memorial Day

In observance of the Memorial
Day holiday, R&R's Los Ange-
les, Nashville and Washington,
DC offices will be closed Mon-
day, May 29.

arner Bros.

Records has ap-
pointed Dale Connone
VP/Promotion. Based in
New York, he reports to
Sr. VP-Head/Promotion
Tom Biery.

Connone previously
was VP/Promotion at
Epic Records, a post he |
heid for 6 1/2 years. He
began his music industry
career in 1987 as a local
promotion representative
for Warner Bros. Records in
Cleveland. In 1990 he segued to
Virgin Records for a four-year stint
as National Director/Promotion.

WB Names Connone VP/Promo

Connone

“Dale and | go back a
long way,” Biery com-
mented. “In fact, | was the
one who moved into his |
spot in Cleveland after he
left to work at Virgin
Records. It goes without
saying that, over the
years, | have gained a
tremendous respect and
admiration for Dale. He is
the consummate promo-
tion professional: enthusi-
astic and experienced,
with a real love for the music. It's
with great pleasure that | welcome
him back home to Warner Bros.
Records’”

B KPLA/Columbia webcast tops Time Spent Tuning

Virgin Radio Leads Latest InfoStream N
|

London-based Internet channel
Virgin Radio (www.virginradio.
co.uk) not only became the first in-

{ ternational webcaster to join

Arbitron’s InfoStream webcast rat-
ings service, it also ranked No. 1 in
total listeners at 173,200 in the
January 2000 survey. Virgin Radio
is streamed by Akamai, Ginger
Online and PSINet, which, along
with Interland, are newcomers to
the InfoStream survey.
Internet-only Christian Pirate Ra-
dio was a distant second with
81,000 cume listeners, while

KPIG-FM/Monterey was third at
80,800. KPLA-FM/Columbia,
MO’s webcast ranked first in Time
Spent Tuning at six hours, 30 min-
utes; KPLU-FM/Seattle (5:25) and

WWQM-FM/Madison, WI (4:52)
rounded out the top three.

“The top ranking of Virgin
Radio’s Internet channel is an ex- |
cellent example of a major broad-
caster creating compelling web
content and marketing that content
to expand its listener base,” said
Arbitron Internet Information Ser-
vices Director/Marketing Joan
FitzGerald. “The fact that Internet-
only audiocaster Christian Pirate
Radio is one of the top channels in
the January InfoStream ratings il-
lustrates once again that. consumers
are listening to webcast program-
ming they cannot find on traditional |
broadcast stations.”

INFOSTREAM/See Page 33

KTAR AM/Phoemx Taps Vrable As PD

KTAR-AM/Phoenix has named
Tisa LaSorte Vrable PD for the
Hearst-Argyle News/Talk station.
Vrable assumes the position left va-
cant last month when Laurie Par-
sons Cantillo defecied to crosstown
competitor KFYI-AM. The new job
marks Vrable’s second tour of duty
with Hearst/Phoenix: She was
Sports Director for KTAR and PD
for co-owned Sports/Talker KMVP-
AM between 1996-98. For the past
two years Vrable has been living in
her native Aruba, where she re-
turned after exiting KTAR in fall
'98.

“Tisa really understands this mar-
ket, the mission of KTAR, our staff
and our entire operation,” KTAR

| GM Chris Gallu told R&R. “She

not only knows News/Talk, she
also has a strong sports back-
ground, which is important to us as
the flagship station for both the Ari-
zona Diamondbacks and the Phoe-

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

nix Suns. I’d like 1o say getting her
to come back to KTAR was a bril-
liant move on my part, but, hon-
estly, when she told me she was re-
turning to town and, coincidentally,
our PD position opened up, it was
really a no-brainer” ‘

Vrable’s broadcast career also in- |
cludes 10 years at WGN-AM/Chi- |
cago. where she ultimately served
as PD between 1994-96. She says
her biggest challenge upon her re-
turn to KTAR will be “to continue
to develop programming that will
attract younger demos without to-
tally alienating those loyal core lis-
teners who have made us what we
are today. KTAR has already been
through some major changes in the
past two years, and since I'm not
someone who believes in changing
everything overnight, my goal is to
continue taking small steps while
also making sure everything we’re
already doing is transitioning well.”
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Salvador Set As Rodriguez Pres. /000

Raul Salvador, most recently
CFO & VP/Operations for Z-Span-
ish Radio, has been appointed
President/COO of Dallas-based
Spanish-language broadcaster

i Rodriguez Communications. His

primary responsibilities will include
the operation of Rodriguez’s radio
properties, located throughout
Texas.

“We are pleased and fortunate to
have a COO of Raul’s caliber and
experience to lead our operations,”
Rodriguez CEO James Anderson
said. “His qualifications and expe-
rience are a near-perfect fit for our
company.”

Salvador is a 17-year Spanish-
language radio veteran and joined

SALVADOR/S!E Page 33

Mlller Joms Jive As Sr. VP/Marketmg
@ Caruso now Dir./Rock; Goldmark takes VP post

Jive Records
has named
Randy Miller Sr.
VP/Marketing.
Based in New
York, he reports
to Sr. VP/GM
Tom Carrabba.
Concurrently, the
label has ap-
pointed Lorraine
Caruso Director/
Rock Formats and
Andy Goldmark to the newly cre-
ated post of VP/Pop A&R, West
Coast.

Commenting on Miller’s ap-
pointment, Carrabba said, “Randy

Miller

Caruso Goldmark

Miller is an experienced and
knowledgeable marketing execu-
tive. I am confident he will con-
tribute to the continued success of

JIVE/See Page 16
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XM Pacts With Honda, GM’s OnStar

1 XM and Sirius cut deals with Best Buy for retail sales

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

It’s been a week of wheeling and dealing for XM Satellite
Radio. On Monday (5/22) the DC-based satellite broadcaster said
it had cut a multiyear strategic sales, marketing and distribution
agreement that clears the way for Best Buy to sell XM service
and XM-capable radios in its more than 350 stores nationwide.
OnTuesday night XM said it had reached agreements with Honda
Motor Co. and OnStar, a wholly owned subsidiary of General
Motors, to offer OnStar mobile communications services in Honda
and Acura vehicles sold in the United States, beginning in 2002.

Only the OnStar deal is exclusive

to XM, which last year received $75
million in funding from GM, which

is also the parent company of
Hughes, the company building XM’s
satellite trio. In February XM entered

into an agreement with Sirius Satel-
lite Radio, its New York-based com-
petitor, that requires all automakers
that had not previously signed exclu-
sive deals — as GM and Saab had
with XM, and Ford. Daimler/
Chrysler, Volvo, Jaguar and Mitsu-
bishi had with Sirius — to install ra-
dios in their vehicles that can receive
either satellite service. Sirius expects
to begin service in December, fol-
lowed by XM in May 2001. XM has

XM/See Page 8

Triad Closes On Five Nebraska Stations

Greg Wells joins as VP/Market Manager

BY JENNIFER MARKHAM
R&R WASHINGTON BUREAU
Jjmarkham@ rronline.com

Ten-month-old Triad completed its $12 million acquisition of
KLIN-AM, KEZG-FM & KKUL-FM/Lincoln; KFGE-FM/
Milford; and KWBE-AM/Beatrice, NE from J.C. Acquisition
LLC. Along with the new purchases, the Monterey-based com-
pany owns or operates stations in Biloxi, MS; Fargo, ND; and
Rapid City, SD.

Triad President/CEO David Ben-
Jjamin said, “This acquisition reflects
our continuing progress toward
achieving Triad’s strategy of assem-

bling a group of quality radio prop-
erties with strong management and
excellent market positions in small
to midsized markets.”

e Rk QU I TR s oo T i s e o s ey

FCC Dismisses Don & Mike
Indecency Complaint

B Fine for broadcast without permission sustained

n March the FCC affirmed a $4,000 fine on WJFK-FM/Washington owner
Infinity Broadcasting for allowing a conversation between EJ Cenizo, TX
City Commissioner Flora Barton and air talents Don Geronimo and Mike
O'Meara to be broadcast without Barton's permission (R&R 9/3/99). On

&

FCC/See Page 8

The company named Greg Wells
VP/Market Manager for five of its
new stations; Joan Woods will re-
main Station Manager of KWBE.
Wells has more than 13 years of
experience in the broadcasting
business. He formerly served as
GM for Three Eagles Communica-
tions in Columbus, NE, where he
oversaw the operations of three
radio stations, a 26-affiliate net-
work and an outdoor advertising
company. He remarked about the
deal, “We will continue to local-
ize these stations as much as pos-
sible. We will provide Nebraskans
with high-quality programming
that is locally driven and encour-
age a high level of interaction be-
tween our stations, our listeners
and our broadcasters.”

Last week Triad Broadcasting
added three Florida stations to its
shopping cart by agreeing to pay $15
million for Capital City Radio Part-
ners’ WAIB-FM, WHTF-FM &
WWFO-FM/Tallahassee. The deal is
expected to close by the end of the
third quarter.

BUSINESS
BRIEFS

Bloomberg

Court Overturns Cable Indecency Rules

he Supreme Court on Monday (5/22) voted five to four to strike down a
federal law that required cable TV operators to fully scramble or block
sexually explicit channels from nonsubsgcribers or make those channels
available only between the “safe harbor” hours of 10pm-6am. While such
groups as the Family Research Council describe the decision as an“out-
rage,” Justice Anthony Kennedy, writing for the majority, noted, “This case
involves speech alone, and even where speech is indecent and enters
the home, the objective of shielding children does not suffice to supporta
blanket ban if the protection can be accomplished by a less restrictive
alternative”
One industry observer told R&R the ruling should send a message to
government regulators hoping to crack down on the Howard Sterns of the
world to“tread carefully” when dealing with free speech issues.

FCC Actions

S Communications had been fined $10,000 when its KWGL-FM/

Ouray, CO failed to maintain a public inspection file from Decem-
ber 1997-October 1998 and from February-August 1999. The company
argued that paying the fine would have a“significant adverse effect upon
the station's ability to operate.” The FCC reduced the fine to $4,000
when it determined WS Communications had suffered “increasingly
negative cash flow”

¢ Last Friday (5/19) Susanna Zwerling was named Asst. Chief/Pianning
& Communication for the Mass Media Bureau. She had been Special Coun-
sel to bureau Chief Roy Stewart since August 1999. In her new position
Zwerling will be responsible for planning external relations and consumer
outreach concerning various Mass Media Bureau policies, programs and
services. Before joining the commission, she was an associate with a New
York law firm.

In other FCC staff news, Dorothy Atwood rose from Legal Advisorto Sr.
Legal Advisor in Chairman Bill Kennard's office. She will continue to spe-
cialize in common carrier and enforcement issues. Before joining the
Chairman'’s office, Atwood served as Chief of the Common Carrier Bureau's
Enforcement Division.

Deputy International Bureau Chief Roderick Porter will serve a six-month
detail assignment as Deputy Chief/Operations in the Consumer Informa-
tion Bureau, and Ari Fitzgerald will take over as Deputy International

Continued on Page 8

R&R Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago /19100 S/12/00  One Year Ago  5/12- 5/19
Radio Index 300.08  321.59  313.08 +717% -2.72%
Dow Industrials 10,829.28 10,626.85 10,609.37 -1.87% -0.16%
S&P 500 1330.29 1406.95 1420.96 +5.76% +0.99%

1 specialize in two things: Increasing sales
and improving the sales management at

radio stations in the United States.”
— lrwin Pollack

BSr:]adws(tiin 's Leader in
les and Management

(603) 598-9300

My unique guarantee: "When you hire me to
consult you-for just one day-1'll show you
at least 10 documentable ways to increase

your billing... or the day is FREE!”

28 Charron Avenue #2, Nashua, NH 03063 ¢ Phone: 603-598-9300 Fax: 603-598-0200 ¢ www.irwinpollack.com

www.americanradiohistorv.com
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_Radio Business

8 DEAL OF THE WEEK 2000 DEALSTO DATE
Dollars To Date: $6,015,698,925
(Last Year: $1,640,107,706.36)
o WEND-FM/Salisbury . .
and WWMG-FM/Shelby Dollars This Week: " 3‘35:?3?;%3
(Charlotte), NC o
$60 million Stations Traded This Year: 528
| (Last Year: 515)
Stations Traded This Week: 21 |
(qut Year: 13)
TRANSACTIONS

Clear Channel Enters Charlotte
With $60 Milion Deal

L1 Daltons exit radio with sale of two FMs; Clear Channel

also expands in Georgia with Albany deal

l

WEND-FM/Salisbury and
WWMG-FM/Shelby
(Charlotte), NC

PRICE: $60 million

TERMS: Asset sale for cash
BUYER: Clear Channel Commu-
nications, headed by CEO Lowry
Mays. Phone: (606) 655-2267
SELLER: The Dalton Group,
headed by William & Susan
Dalton. Phone: (941) 435-9399
FREQUENCY: 106.5 MHz;96.1 MHz

POWER: 84kw at 1,047 feet; 99kw

. at 1,739 feet

FORMAT: Alternative; Oldies
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KTKP-AM/Phoenix
PRICE: $1.7 million

C

L O S E

TRIAD BROADCASTING COMPANY
David J. Benjamin, President and Chief Executive Officer

SN\

Lincoln, Nebraska

has agreed to acquire

KEZG-FM KLIN-AM KKUL-FM

Lincoln, Nebraska

Lincoln, Nebraska

NN\

'KFGE-FM KWBE-AM

Milford, Nebraska

for

Beatrice, Nebraska

$12,000,000

- from

WARNER ENTERPRISES

Patrick Communications was proud to serve

NN

PATRICK

as the broker in this transaction.

—/////4

NI

COMMUNICATIONS

(410) 740-0250, www.patcomm.com

www.americanradiohistorv.com

$700,000

TERMS: Asset sale for cash
BUYER: Mortenson Broadcast-
ing, headed by President Jack
Mortenson. It owns 17 other sta-
tions. Phone: (606) 245-1000
SELLER: Christian Communica-
tions, headed by President Rex
Collins. Phone: (602) 234-1280
FREQUENCY: 1280 kHz

POWER: 2.5kw day/49 watts night
FORMAT: News/Talk

L

KKPC-AM/Pueblo

PRICE: $270,000

TERMS: Asset sale for cash
BUYER: MK Inc., headed by Presi-
dent/Director Monte Spearman.
Phone: (970) 593-1897

SELLER: Pueblo Community Col-
lege, headed by President Joe May.
Phone: (719) 549-3340
FREQUENCY: 1230 kHz
POWER: 1kw

FORMAT: News

BROKER: McCoy Broadcast Bro-
kerage Inc.

e e e
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WJYZ-AM, WJIZ-FM and
WMGR-AM & FM/
Bainbridge and WOBB-
FM/Tifton (Albany)
PRICE: $16 million

TERMS: Asset sale for cash
BUYER: Clear Channel Commu-
nications, headed by CEO Lowry
Mays. Phone: (606) 655-9345
SELLER: Radio Albany, headed by
President Howard Johnson.
Phone: (804) 580-5008
FREQUENCY: 960 kHz; 96.3 MHz;
930 kHz; 97.3 MHz; 100.3 MHz
POWER: 5kw day/390 watts night;
100kw at 466 feet; Skw day/500
watts night; 100kw at 1,000 feet;
100kw at 1,004 feet

FORMAT: Religious; Urban; Adult
Standards/Talk; AC; Country
BROKER: Walden Ventures

TRANSACTIONS AT A GLANCE

« KTKP-AM/Phoenix, AZ $1.7 million

+ KKPC-AM/Pueblo, CO $270,000

*» WJYZ-AM, WJIZ-FM and WMGR-AM & FM/Bainbridge
and WOBB-FM/Tifton (Albany), GA $16 million

+ FM CP/Princeville, HI $125,000

« WEKC-AM/Williamsburg, KY $150,000

« WDME-FM/Dover-Foxcroft, ME $175,000

« KMOZ-AM & KDAA-FM/Rolla, MO $850,000

« WAHH-AM/Wilmington, NC $75,000

« WALQ-AM/Wilson, NC $140,000

« FM CP/Wrightsville, NC $1.2 million

« WFTR-AM & FM/Front Royal (Winchester), VA $950,000

« WCNZ-AM & WXER-FM/Plymouth (Sheboygan), Wi

T e
rwﬁﬁm L -
FM CP/Princeville

PRICE: $125,000

TERMS: Asset sale for cash
BUYER: Hochman Hawaii-One,
headed by President George
Hochman. Phone: (501) 575-0632
SELLER: B & GRS Partnership,
headed by Partner Clifton Moor.

Phone: (404) 266-2257

RN S ?ua“&vsm «@f%%ﬂ
WEKC-AMIWlIIlamsburg
PRICE: $150,000
TERMS: Asset sale for cash
BUYER: Gerald Parks. Phone:
(606) 549-8231 '
SELLER: Trio Broadcasting,
headed by Randy Thompson.
Phone: (606) 785-3129
FREQUENCY: 710 kHz

POWER: 4.2 kw
FORMAT: Country

.Mn‘-‘v o

S

WDME-FM/Dover-
Foxcroft

PRICE: $175,000

TERMS: Asset sale for cash
BUYER:Taildragger Communica-
tions, headed by Edward Cre-
celious, Don Burden & PaulVance
Caldwell. No phone listed.
SELLER: Mid-Maine Media,
headed by Richard Thau & Joyce
Wemer. No phone listed.
FREQUENCY: 103.1 kHz
POWER: 4.78kw at 358 feet
FORMAT: AC

BROKER: Mel Stone of Kozacko
Media Services ’

KMOZ-AM & KDAA-FM/
Rolla

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: KDAA-KMOZ LLC. No
phone listed.

Continued on Page 8
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Continued from Page 4

also reached agreements with Honda
and OnStar to jointly develop oppor-
tunities for future applications.
“XM'’s satellite connection to the
vehicle provides the potential for ad-
ditional in-vehicle services,” said
XM President/CEO Hugh Panero.
“This agreement reinforces our com-
mitment to work with car manufac-

Transactions ;
Continued from Page 6

SELLER: Eikon Media. No phone
listed.

FREQUENCY: 1590 kHz;97.5 MHz
POWER: 1kw day/90 watts night;
6kw at 292 feet

FORMAT: AC; AC !
BROKER: Bill Whitiey of Media
Services Group

P R M T ST TR,

Fx inm

WAHH-AM/Wilmington

PRICE: $75,000 l
TERMS: Asset sale for cash
BUYER: Family Radio Network.
Phone: (910) 763-3452 (
SELLER: Ocean Broadcasting,
headed by President Charles
Sullivan Jr. Phone: (910) 791-3088
FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: Oldies |

WALQ-AM/Wilson

PRICE: $140,000

TERMS: Asset sale for cash
BUYER: Broadcast Ventures
Group, headed by President/Direc-
tor Bradie Speller. Phone: (512)
728-6940

SELLER: The Taylor Group,
headed by PresidentJames Taylor.
Phone: (808) 632-2400
FREQUENCY: 1420 kHz

turers to develop future services that
meet the needs of their customers.”

Sirius VP/Marketing Ira Bahr
told R&R his company has similar
development deals with the car
manufacturers it has signed with,
wherein the satellite company will

provide the automakers a certain

amount of broadcast bandwidth that
will allow them to communicate with
vehicles in case of road emergencies.
The technology will also allow mo-

bile subscribers to purchase record-
ings and other offerings via buttons
on the vehicle’s dashboard. Bahr
said his company has reached mar-
keting and sales agreements with
Best Buy, Circuit City and other car
audio retailers.

Asked if Sirius and XM would
ever consider merging operations,
Bahr said, “It might be a nice idea
down the road, but I don’t think the
FTC or the FCC would think so.”

A e S S e T TS

Continued from Page 4

their Aug. 17, 1998 broadcast the hosts called Barton to discuss El Cenizo's
decision to conduct city business in Spanish. During the 12-minute seg-
ment the hosts said that people who won't or can't speak English should
“get on their burros and go back to Mexico.” More than a year later the fine
for broadcasting without permission stands, but on May 17 the FCC'’s En-
forcement Bureau issued a letter dismissing an indecency complaint filed
by Barton and the National Latino Media Council over the broadcast.

Infinity legal counsel Steve Lerman calls the FCC’s ruling on the fine
“‘incorrect” He told R&R, “Infinity is not in violation of the FCC's rule. When
Ms. Barton was called, she was not on the air, because the show was on
delay. She may have gotten the impression that she was on the air, but she
was informed by the hosts before the show went live, and she consented.
Because of Barton’s impression, the FCC deems [the broadcast] to have
been live as well. If she did not want to be on, she could have hung up.The
dump button would have been pressed, and she wouldn’t have been broad-
cast”

The FCC's rules state that if a station initiates a call, it must inform all
parties that the conversation will be broadcast. in light of that rule, the com-
mission rejected Infinity’s claim, saying, “Infinity’s interpretation of the rule
ignores the fundamental purpose of the rule and is without any support in
case precedent”

The decision to dismiss the indecency complaint drew fire from Com-
missioner Gloria Tristani, who views the material that was broadcast as
“actionably indecent” Tristani went on to charge the commission with “fail-
ing to discharge its obligation to protect our children from indecent material
on the public airwaves.”

The case is apparently not over for Infinity. Lerman told R&R, “We will
exercise our right to seek further review.”

~— Jennifer Markham

POWER: 1kw day/500 watts night
FORMAT: Sports

FM CP/Wrightsville
PRICE: $1.2 million

-~

e

CLOSED

May 2000

Raymond Saadi & James Buquet
have sold

KTIB

Thibodaux, Louisiana

to

Delta Starr Broadcasting, LLC

Michael Starr, Principal

We represented the seller in this transaction.

SERAFIN BROS.

Broadcast Brokerage & Finance

P.O. Box 262888, Tampa, FL 33685
PHONE (813) 885-6060 * FAX (813) 885-6857
E-mail: 72563.100@compuserve.com

,

| BUYER: Sea-Comm, headed by

TERMS: Asset sale for cash

President N. Eric Jorgenson.
Phone: (601) 264-4685
SELLER: Wrightsville Beach
Limited Radio Partnership,
headed by Receiver James Carter.
Phone: (910) 763-3626

R T e R
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WFTR-AM & FM/Front
Royal (Winchester)

PRICE: $950,000

TERMS: Asset sale for.cash
BUYER: Royal Broadcasting,
headed by President Andrew
Shearer. Phone: (302) 792-9039
SELLER: Straus Communica-
tions, headed by Chairman R. Pe-
ter Straus. Phone: (212) 751-0400
FREQUENCY: 1450 kHz; 95.3
MHz

POWER: 1kw; 4kw at 299 feet
FORMAT: Talk/Sports; Country
BROKER: Kozocko Media Services

e s e T S e e L LB

WCNZ-AM & WXER-FMW/
Plymouth (Sheboygan)

PRICE: $700,000
TERMS: Asset sale for cash

wWWwWw americanradiohistorv.com

BUSINESS
BRIEFS

Bloomber

Continued from Page 4

Bureau Chief. Fitzgerald has served as Legal Advisor to Kennard since
Kennard’s appointment and has specialized in international and wireless
issues. Cable Services Bureau Legal Advisor Clint Odom will assume
Fitzgerald's previous post as Wireless & International Affairs Legal Advi-
sor.

FCC Sr. Legal Advisor Rick Chessen resigned from the commission
this week. He had also served as Legal Advisor on mass media cable
issues. He will be replaced in mid-June by William Friedman, who is
currently in private practice in New Mexico. In the meantime, Deborah
Klein will assume Chessen'’s duties. She currently serves as Chief of
the Consumer Protection and Competition Division in the Cable Ser-
vices Bureau.

Clear Channel Buys Dalton Duo In Charlotte

he Dalton Group's WEND-FM & WWMG-FM/Charlotte fetched $60 mil-

lion last week, but the company will continue to manage the stations
until the deal closes late this year. Dalton purchased Oldies WWMG in
1993 and Alternative WEND in 1995, and the sale of the stations marks the
company's exit from radio ownership.

NBG Holds Annual Shareholders Meeting

BG shareholders met last week and approved three proxy issues, in-

cluding the re-election of Directors John Holmes, Steve Sears, Chris
Miller, Peter Jacobsen and Dick Versace. They also approved a measure to
increase the number of common shares from 20 million to 50 million. Pre-
ferred stock in the amount of 5 million shares was issued. NBG Radio
Networks trades on the OTC Bulletin Board as “NSBD”"

Traffic.com Signs Rep Deal With Pride

raffic.com will act as the. national sales representative for a portion of

PrideCommunications’ 10-second advertising sponsorship inventory.
The agreement covers nine radio stations in suburban Chicago: WAIT-AM,
WJOL-AM, WLIP-AM,WBVS-FM, WEXT-FM, WIIL-FM, WJTW-FM, WLLI-
FM andWZSR-FM.

P

SFX Acquires CoreEntertainment

FX Entertainment last week acquired 75% control of CoreEntertain-

ment, a Canadian concert promoter and event marketer that pro-
duces more than 500 shows annually. SFX is in the process of being
absorbed by Clear Channel. ’

AltaVista Debuts Radio Site

ItaVista Radio provides more than 100 channels of streaming audio

and offers international music and such formats as “Celtic,” “Rock en
Espanol” and “Modern Swing” AltaVista Radio plans to expand to more
than 200 channels within the next few months and can be accessed at
http.//radio.altavista.com.

Lamar To Close On Advantage This Week

he DOJ let an action deadline pass, allowing Lamar Advertising’s ac-

quisition of Advantage Outdoor to go through. The deal was expected
to close Wednesday (5/24). The merger gives Lamar, in which AMFM owns
a 27% stake, an additional 5,100 displays, as well as entry into such Texas
markets as Austin, Bryan, Waco, Victoria and Texarkana. Lamar will trade
2.3 million shares of its stock and take over $79 million in Lamar debt,
spokesman Keith Istre told R&R. But Lamar isn’t stopping there: The com-
pany also agreed to buy Root Outdoor and Ohio Outdoor Holding Corp. for
an undisclosed amount, adding 2,800 displays in northern Ohio. Prudential
Securities’ James Marsh rates Lamar as “accumulate” with a 12-month
target price of $69 per share.

Requestlines System Now Online

RequestLines.com has developed a system by which radio listen-
ers can request songs from a radio station’s website, submit the re-
quest to the station and send station-branded e-greeting cards with clips of
the requested song attached. The company says Feed The Monster Me-
dia, which creates and maintains radio station websites, has signed on to
use the system.

T — RO SRR RO RRRR

BUYER: Yellow Dog Broadcast- |
ing, headed by President Julian
Jetzer. No phone listed.

SELLER: Sheboygan Broadcast-
ing, headed by President Randal

Hopper. Phone: (920) 467-0200
FREQUENCY; 950 kHz; 104.5 MHz
POWER: 500 watts day/11 watts
night; 6kw at 328 feet

FORMAT: AC; AC
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“Money isn’t everything ... but it ranks right
up there with oxygen.”
— Rita Davenport

THE ‘MILLIONAIRE’ CRAZE

B How million-dollar contests are sweeping the nation

With the

Bj’ Pam Baker phenomenal

Sales & Marketing Editor

pambaker@ rronline.com success of

television’s
Who Wants to Be a Millionaire |
and other larger-than-life con-
tests, a measly $100 giveaway
can lack the excitement of
other, big money giveaways.

Radio stations around the
country ae experiencing ratings
and financial success with the
“Million Dollar Birthday Game,” “Million Dollar Dice
Roll,” “Million Dollar Money Grab Bag” and other top-
dollar contests.

One of the most successful campaigns is the Million
Dollar Bir-hday Game, created by American Media &
Special Promotions and Film House in 1997. American
Media & Special Promotions helps stations execute all
elements cf the insurance policies needed for big money
prize packages and other high-end prizes such as new
cars, luxury vacations or specialty trips to the Super
Bowl, and Film House has developed a customized TV
campaign for the Million Dollar Birthday Game.

“The Birthday Game is only one of numerous big
money contests we have created to help stations build
cume, extend TSL, develop AQH, generate sponsor
revenue and create listener excitement,” says Scott
Meach, Director of Marketing for American Media &
Special Promotions. “We recommend that stations use
some form of advertising, such as television, direct mail
or outdoor, to increase cume during these contests.” If
stations choose to support their campaigns with
television, American Media & Special Promotions
encourages them to work with Film House.

HOW DOES THE MILLION DOLLAR
BIRTHDAY GAME WORK?

Most stations keep it simple, offering listeners a
chance to win $1 million every Thursday morning at a
specific time. Other stations offer multiple chances to
win throughout the day — perhaps five chances at a
million dcilars every Thurs-
day or ane chance every

participants a variety of consolation prizes, ranging
from small amounts of cash to concert tickets and station
merchandise. Stations typically award between $250
and $1,000 for matching the month and day.

CONTEST INSURANCE

Insurance premiums for a big money contest aren’t
based on market size, but on the following three things:
* Odds of the contest

REVENUE AND RATINGS

In addition to the nonspot revenue benefits, these
contests can generate ratings. The million-dollar fever
has paid off big for CHR/Pop KIIS-FM/Los Angeles —
it isnow the No. 1 English-language station among all
listeners, No. 1 English in the mornings with Rick Dees
and No. 1 overall on weekends, reaching 2 million
listeners each week.

“Over the last two years Rick Dees in the Morning has
made two people millionaires, the first with $1 million, the
second with $2 million. Rick and KIIS-FM will be in the
Guinness Book of World Records this year for awarding the
biggest radio prize ever. When you have the most listened-

to radio personality in the

* Number of contestants
* Value of the prize

world, only a $2 million prize
will do!” comments KIIS-FM

“The most common ex-
ample of station execution of
the Million Dollar Birthday
Game would be playing the
game two times per day for
four weeks with an age
range of 1865, explains
Meach. “In large markets
stations will spend any-
where from $40,000 to
$60,000 on that scenario. But
it also depends on the age
range, annuity terms and
length of the promotion. We
work with stations to fit the
promotions into their bud-
gets. Without disclosing ex-
act pricing, prices may range

Seen here are KIIS-FM/Los Angeles President/GM Roy
Laughlin, FindWhat.com co-founder Courtney
Phillips Jones, $2 million winner Maureen Barinoff,
Rick Dees and Rio All Suite Hotel & Casino’s Ric
Militi.

VP/Marketing Von Free-
man. The staticn partnered
with Rio All Suite Hotel
and Casino for the million-
dollar contests.

What were the odds of
winning the $2 million
prize? According to Ameri-
can Media & Special Pro-
motions, the odds of win-
ning the KIIS-FM Birthday
Game were 1 in 1,067!

DO YOU NEED TV?

It is Film House’s belief
that on-air promos alone
cannot make this campaign
a huge success. Since most

from $20,000 to $100,000 or
higher. The age ranges we use include 18-53, 18-65 or 18-
80. And, in fact, the $1 million winner on [Urban AC]
WRKS-FM in New York City was 73 years old!”

What about medium-market stations? “We would
recommend they play for $100,000 Monday through
Wednesday and on Friday and spike the game for $1
million on Thursdays,” says Meach. “This still allows
them to call the game the Million Dollar Birthday Game.
A reasonable range for medium markets is about
$10,000 to $50,000.”

And what about the little guys? “In smaller markets
we’d advise $10,000 daily plays with a $100,000 or $1
million spike once a week,” replies Meach. “A rea-
sonable range for these would be between $5,000 and
$25,000.”

weekday mormning.

For example, on a Thurs-
day morning at 7:20am the
morning show hosts an-
nounce that they are looking
for a listener who was born
in the month of September.
The designated caller (often
the 10th) will have a chance
to win the million dollars —
so call now! After a com-
mercial break the selected
caller is live on the air with
the talent. The talent opens
the envelcpe with the desig-
nated day of the month.
“Caller, were you born on
September 15?” “Yes!” The

KISSING ISAAC

WRKS-FM (KISS-FM 98.7)/New York morning
personality Isaac Hayes, featured in the station’s
Birthday Game television campaign.

Since most stations have
limited marketing budgets,
many stations offset the
cost of the contest by
partnering with an adver-
tiser.

In Atlanta, CHR/Pop
WSTR-FM sold a sponsor-
ship package to NetBank-
.com for its spring “Who
Wants to Be a Millionaire”
promotion. “When we first
brought it to NetBank-
.com,” says WSTR AE
Jocelyn Harrison, “they saw
the benefits of being associ-
ated with the contest imme-
diately. They bought into it

talent then opens the last
envelope, with the designated year. “Caller, were you
born on September 15, 1968?” “Yes!” “You've just won a
million dollars!” Or, more likely, the caller’s answer is
no. “Oh, too bad. But here’s $100 in cash for playing the
Million Dollar Birthday Game.” Stations can award

after our first meeting.” The
two primary benefits for NetBank.com as the presenting
sponsor were to drive traffic to its website and to create
overall exposure for its brand. NetBank.com received
more than 1,000 mentions in live liners and prerecorded
promos during a four-week period.

stations do not use televi-
sion advertising, | asked Dave Nichels, Sr. VP
Marketing for Film House, why the television
commercial element of the Million Doller Birthday
Game is so imperative. “Because there are two ways to
increase the ratings of a radio station. There are only two
numbers that matter — how many people listen and
how long they listen. So you have a cume component
and a TSL component. My personal belief is that you
can’t have a healthy radio station unless you do things to
drive cume to your radio station, because over time
cume inevitably erodes. It is like gravity. People drift
away from radio stations for whatever reascn — another
station they like comes along, they get anew CD player,
they get a cell phone, they change their work schedule,
they move out of town — there are all these things that
are working against your having an audience. Your
cume is constantly being eroded, and s to have a
healthy radio station, you must do something to bring
new cume to your radio station.”

OK, so how much is the television production going
to cost?

Major-market radio stations spend anywhere from
$40,000 to $100,000 for a customized package that
includes several spots featuring the morning show or
other high-profile talent. Medium-market rates range
from $20,000 to $50,000, and smaller markets can use a
basic generic package of two spots per week for less than
$20,000. All rates must be negotiated with Film House.
These figures are based on a five-week campaign that
runs only once in the market.

American Media & Special Promotions is a division of
American Hole ‘n One and is underwritten by the Great
American Insurance Group. For more infornmtion, contact
AMSP at (888) 323-2257 or wvisit its website at www.
americanholeinone.net. For more information on television
production for the Million Dollar Birthday Game, contact
Film House at (615) 2554000 or visit its website at
www.filmhouse.com.

www.americanradiohistorv.com
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B Stirring up profits in the Windy

In this week’s GM Spotlight we pay tribute to
Chicago radio legend Drew Horowitz. “This
smart, forward-thinking manager,” as he is
described by one R&R reader, has
successfully turned around sev-
eral deteriorating radio stations.
As a colleague expresses, “His
determination to succeed has
lifted Bonneville from its one-
station presence to a strong group in a brutally
consolidated market.” Congratulations!

I decided to enter the world of broadcasting
because:

“Ibelieved it was a fun, cutting-edge business.
It melded show business and entertainment
with the traditional business model of
operating a company.”

First job in broadcasting:

“As aretail salesperson with the
Yellow Pages at WFYR in
Chicago.”

Career highlights:

® “Local Sales Manager at RKO’s WFYR.”
* "GSM at WFYR. The station attained No. 1
FM billing status during my three years

as
GSM.” '

md.

TE——

City

* "Left WFYR in 1983 to become GM of WUSN
and was the youngest GM in Chicago at 31
years old. WUSN was ranked last in ratings
and revenue. It was the fourth
Country station and was compet-
ing with the likes of WMAQ and
WIJEZ/Chicago. We achieved rat-
ings growth to the top 10 12+ and
overachieved our profit goals for
the five years I was there. We moved all the
competition out of the format, and it still
remains the only Country station
in Chicago.”
* “Returned to WFYR to repair a
station that had fallen on hard
times. WFYR was sold as part of
an FCC settlement before the
turnaround was completed.”

97.9

THE

®* “Ran my own small market
group,
tions, for five years. My partner
bought me out in 1993.”
’mfm * "Became GM of WTMX [The
Mix] in 1993. One week later The
Mix received the lowest rating in its history, a
1.5, ranking the station last in Chicago. The
turnaround began, and we are now ranked
sixth 12+ with one of the top-rated morning

Lakeshore Communica-

shows in Chicago. The
Mix is a revenue leader,
and we’ve led the way
in protecting our clients
with our 'no bump, no
adding of spots’ policy.”
* "We received the coveted Crystal Award
from the NAB for the wonderful community
service we bring to Chicago.”

The most challenging aspect of being a GM:

“Not taking yourself too seriously while

L01-Yim

keeping your life in balance.”

My most unforgettable
moment at a radio station:
“Meeting my staff at WUSN for
the first time as the new GM.”

MIX

I'm most proud of:

“All the great people I have had the
opportunity to bring into the business, and
seeing them become successful broadcast-

”

ers.

The best words of advice I've ever received
were:

“Don’t move to San Diego.”
You'd be surprised to know that:

“I am a shy and private person.”

g

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com.

J

Reef Industries, Inc.P.O. Box 750250
Houston, TX 77275-0250
713/507-4200 713/507-4295 FAX

©2000 Reef Industries, Inc.

PLASTIC
BANNERS

STRETCH

YOUR ADVERTISING DOLLARS
Today’s level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism and
loss, it becomes a costly proposition to continuously replace expensive
signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great
cost-effective promotional give-aways. Just roll off what you need and
cut.

* Durable banners at an affordable price.

UV stabilized plastic won’t fade indoors or outdoors.

* Simply FAX your logo and color separation information for a price
quotation today.

Call teday
800/231-6074
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and National Radio Consultant.

'f, ™

ODRMA

O
2 ; listerers Rﬁ

spontaneous, afflu

changing at a lightning p -ﬁqady
HERO RADIO arms yo ic, standout
pro ' bcaii?ation, plus, the _ \etic HERO
) m_for y'oﬁ'r sales téam. _
‘There's roomfora H m "

stations is probably perfect

number of stations already poised fo la

the box! Download cd quality demos and inforr ;
www . heroradio. com o cal us ol free at

(877)437-HERO. Reserve your market exclusivity now!

RN ON THE 4TH OF JULY

TheWold Premiere Launch July 4th, 2000
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'PLASTICS MAKE PERFECT

Today I'll tell you about a
plastics company that gets
incredible results. Why should you care? Because
you'll learn how it conducts corporate acquisi-
tions that work and how it operates with extraor-
dinary efficiency — and you’ll receive tips on
leadership and integrity, major issues in your rap-
idly consolidating industry.

By Dick Kazan

How did Sumuna Industries get its start? “I was
running an instrumentation company in the Sili-
con Valley,” says Jim Swartwout, Summa’s Chair-
man, President and CEO. "“The venture capitalists
said, ‘Sell it” and I did — and I
was out of a job. But my biggest

disappointment was when  then |
isappointment was when I then § THE

organized to do a leveraged
buyout and failed. I couldn’t find |
a deal to buy a company at the
right price. I spent about a year
and half doing that. I had run out
of money and energy, and I had
to get a job again.”

So in 1989 Swartwout went to work for
Morehouse Industries, a manufacturer of chemi-
cal mixers. "I joined the company as Executive VP
and shortly thereafter became President,” he says.
“It had sales of about $3 million and was losing
money, which it had done for 10 years. In 1993 we
bought our first plastics company and decided we
liked it so much that we made it the nucleus of
our strategy and sold the nonplastics businesses,
including Morehouse. Since then we’ve acquired
eight companies, all related to the plastics busi-
ness.”

The corporate name became Summa Ind ustries,
and Swartwout is its Chairman, President and
CEO. Its growth is phenomenal. The company now
has 10 plants from California to Florida, 850 em-
ployees and $120 million in annual sales.

Remarkably, only Swartwout and his secretary
are based at Summa'’s Torrance, CA headquarters.
“With the communication technology as it is to-
day, we really don’t have the need to have a lot of

ROAD

people sitting in one big building,” he says. “We
take advantage of our size in terms of negotiating
power in purchasing, but we do it cooperatively
without establishing a corporate bureaucracy. We
have salespeople and sales managers who have
offices that are not near our factories. Their offices
are convenient to our customers and located where
people want to live.”

“What is Summa'’s key to success? “We don’t
buy turnarounds,” Swartwout says. “We look for
successful companies to acquire, and we don’t tear
them apart. We preserve their culture, and they
remain substantially the way they were, which is

what made them successful in the first place. It's
a recognition that companies
are people. When we buy a
company, we retain all the
P———— employees. We spend a lot of
. time making sure the people
realize that we want them
and that they won'’t lose any-
thing, so that they’ll feel good
about the transaction. The lesson is to treat people
as you’d want to be treated.”
What other advice does Swartwout offer? “"Have
a vision of what you'd like to achieve, write it down,
date it and publicize it.” That gives you direction
and lets others know where you'd like the company
or your team to go. “The second thing is to have a
well-developed ethical value system. Write it down,
and don’t vary from-it. It's important to set the tone.
You have to live it. Whatever the leader does be-
comes the behavior standard for the organization,
and in the long run, a company with high standards
will attract and retain the best people.”

Next week: You'll learn some valuable lessons from a
woman who started a $150-million-a-year business with
just $7,000.

Dick Kazan is a successful entrepreneur who founded one
of the largest computer leasing corporations in the United
States and is a Southern California real estate investor.
E-mail your comments or questions to him at
rkazan@ix.netcom.com.

Irwin Pollack
The Irwin Pollack Report
www.irwinpollack.com

One of the biggest challenges we have in sell-
ing radio advertising is convincing retailers
that advertising is an investment, not an ex-
pense. Most businesspeople see no tangible return on advertising, so
they see no reason to spend money on it. Our job is to show them how
advertising is no different from any other investment opportunity.

Anexample: At the end of May ajeweler has $2,500 extra cash. What's
the best use of this $2,5007 Putting it in a bank that pays 4%-5%a year? The
stock market, with a historic return of 9%-15%? Gold? Real estate? Or your
station? You just have to prove, through success stories from past advertis-
ers, that your station and your idea will yield the highest return.

One way to do this is by multiplying the client’s average sale by
their closing ratio. This gives you their sales value per prospect — even
if the particular person they’re talking to doesn’t buy. When you multi-
ply that sales value by their average profit margin, you get the incre-
mental cash value for each new person who walks into their store. The
bottom line? You divide the incremental cash value for each new per-
son into the schedule you’re presenting — that’s their incremental cash
outlay — and show them just how few people they’ll need to respond
to their commercials in order to get a return on their investment.

WMMS-FM/Cleveland hosted the third annual Ms. Morning Sickness
Pregnant Bikini Pageant. The station awarded a $1,000 grand
prize, provided by John Roberts Modeling Studio. Qualifications?
Contestants must be over 21, in the third trimester and wear a
two-piece bathing suit. 41 moms-to-be participated!

Start Breadeasting Your Station Omlime

with

WEBCAST .com

THE Interactive Webcasting Solution.
seoffomm BRS |

Begh Bulldng and [Bramnding
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www.webcasti.com * 1.888.697.2860 * www.brsmedia.com
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CATEGORY: Event Mar-
keting

RADIO0 GETS RESULIS

SUCCESS STORIES FROM THE RAB favorite radio stations for

management » marketing < sales

“Qur mission is to be the

MARKET: Indianapolis

SUBMITTED BY: Urban Oldies WTLC-AM & Urban
WTLC-FM (Emmis)

CLIENTS: Indiana Black Expo and WTLC-AM & FM

SITUATION: Long-term brand-building partnerships
are inherently challenging, but the potential rewards
are invaluable. For almost 30 years the partnership
between Indiana Black Expo and Emmis stations
WTLC-AM & FM has proven that. IBE is now the
largest expo of its kind in the country, but that wasn't
always so. As IBE President Rev. Charles Williams
explains, “The organization has grown from asmall
volunteer operation to amultipurpose, community-
based, year-round organization with both national
and international appeal.”

OBJECTIVE: IBE and WTLC-AM & FM work to draw
crowds of minority attendees, especially African
Americans, to the Expo’s major celebrations: Fam-
ily Fun Fest, Summer Celebration and Circle City
Classic. By drawing attention to these events, the
Expo also builds its brand in the minds of potential
contributors to its year-round work.

CAMPAIGN: From May until mid-July each year, WTLC-
AM & FM run a campaign to promote IBE's major
events, and the stations continue to support them
throughout the year. Part of what makes their partner-
ship with IBE so successful is the attraction of those
events. According to Emmis Public & Community Af-
fairs Drrector Kelli Lester-Brown, “There is not another
organization that does so much and brings so many
entertziners to the city for the targeted community.”

WTLC-AM & FM’s part in the effort includes ev-
erything from including IBE goings-on as topics on
the stations’ talk shows to radio remote broadcasts
and promotional spots to co-sponsorship on events
and more. According to WTLC Sales Manager Jay
Chapman, IBE's small budget is augmented by the
sponsorship opportunities available to the stations’
other advertisers. “The revenue IBE generates for our
stations is upward of $100,000, and 70%-plus of that
is nonspot income,” says Chapman.

RESULTS: Lester-Brown reports; “Due to the impact
and exposure that WTLC-AM & FM bring to IBE’s
Summer Celebration, attendance has grown to over
550,0C0. IBE has been able to develop chapters in
every major city in the state of Indiana. Regional
chapters have seen the success of IBE locally and
have made several requests to have WTLC-AM &
FM make appearances at their events in the hopes
of having the same impact.” Chapman remarks,

all African Americans in
our market. Everything about IBE supports that mis-
sion by providing promotional opportunities that
bring us into direct contact with our listeners while
at the same time providing a way to build relation-
ships with the community businesspeople who are
behind the things IBE has brought to Indianapolis.”

—— RABTOOLBOX

More marketing information and resources from the RAB

RAB TOOLBOX: Here you'll find more marketing in-
formation and resources from RAB. For more informa-
tion, call RAB’s Member Service HelpLine at (800) 232-
3131, or log on to RadioLink at www.rab.com.

FROM RAB’S PRIVATE EYE TARGET REPORT

Hot categories for the Urban format include (in order
of likelihood of use by the Urban audience): Automo-
tive, Banking/Business/Finance; Beer and Wine; To-
bacco; Electronics; Technology; Food, Kids and Pets;
Personal; Sports and Leisure; and Travel. Demographic
breakdown of the Urban audience: adults 18-24
(32.82%); adults 25-34 (27.26%); adults 35-44 (20.45%);
adults 45-54 (12.24%); adults 55-64 (4.85%); and adults
65+ (2.37%).

FROM RAB’S RADIO MARKETING GUIDE AND
FACTBOOK

Radio reaches 96% of African Americans 12 and older
each week. And since this group spends 24 hours and
30 minutes on average each week listening to radio, our
medium is a valuable channel for conveying a market-
ing message.

Source: Arbitron Max99 African-American cume and TSL
estimates. Based o1 top 25 African-Americarn markets.

MARK YOUR CALENDARS

Important dates and events in the coming months

o June 12 — NAB Education Foundation Service to America Summit.
Ronald Reagan International Trade Center, Washingten, DG, (202) 775-
2559.

e June 12-17 — International Country Music Fan Fair. Tennessee State
Fairgrounds, Nashville; (615) 244-2840.

e June 14-17 — PROMAX Conference & Exposition 2000. New Orleans;
(310) 788-7600.

e June 15 — 2000 Radio-Mercury Awards Luncheon. Waldorf Astoria,
New York; (212) 681-7200.

e June 15-17 — R&R CONVENTION 2000. CENTURY PLAZA HOTEL,
LOS ANGELES; (310) 553-4330.

¢ June 29-September 20 — Summer Arbitron.
e July 11 — Major League Baseball All-Star Game. Turner Field, Atlanta.

e July 13-16 — The Conclave 25th Learning Conference. Marriott City
Center Hotel, Minneapolis; (612) 927-4487.

o July 22-25 — NAB Executive Development Seminar for Radio Broad-
casters. Georgetown University, Washington; (202) 775-3511.

e Aug. 3-5 — Morning Show Boot Camp 2000. Wyndham Canal Place
Hotel, New Orleans; (770) 926-7573.

e Aug. 15-17 — NAB/Latin America Broadcasting Conference. Loews
Miami Beach Hotel, Miami; (202) 429-3191.

e Sept. 15-Oct. 1 — 2000 Olympics. Sydney, Australia

e Sept. 20-23 — NAB Radio Show. Moscone Center, San Francisco,
(202) 429-4194.

o Sept. 21-Dec. 13 — Fail Arbitron

2001
o Jan. 4-March 28 — Winter Arbitron

o March 29-June 20 — Spring Arbitron

e June 28-Sept. 19 — Summer Arbitron

o Sept. 20-Dec. 12 — Fall Arbitron

“Computer Daze,” with Guy Kemp, Mon. - Fri., 10 p.m. - Midnight

« “PC Talk,” Saturday, 9- 11 a.m.
e "Log On USA,” Sunday, 7 - 8 a.m.

e *On-Line Shopping Report,” Sunday, 6 -7 p.m.

« *Megs & Modems,* Saturday, 2 - 3 p.m.

* 2 Networks ¢« 80 Talkk Shows * 24 Hours a Day %
FREE SHOWS - ALL BARTER! # FREE ADS in your local paper (Call for details)

TALK AMERICA

Radio Networks

781-828-4546 wodwes

Always on the Internet: talkamerica.com *All times Eastern

Fresh 24 bours a day!

NEWS NETWORK

www.americanradiohistorv.com
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9:00AM

REGISTRATION OPENS
12:00-5:00PM

Internet Displays & Exhibits Open
1:00-3:00PM

INTERNET

Introduction To Radio Websites:
A Required Course!
1:00-5:00PM

Jacobs Media Alternative

& Active Rock Summit

THURSDAY, JUNE 15, 2000 )

8:30AM-3:00PM
Poltack Media Group
International Radio Summit

9:30-11:00AM
PROGRAMMING
Cume Magnets & Recycling

10:00AM-1:00PM
Jacobs Media Alternative
& Active Rock Summit

———

CONCURRENT SESSIONS
11:00AM-1:00PM

TALENT
Coaching And Motivating Talent

INTERNET
Programming Your Website

1:00-2:30PM

HERITAGE ROCK/CLASSIC ROCK
The Big Squeeze:

Keeping Hertiage Rockers Dominant

INTERNET

Now That’s Radio!

How Broadband And Wireless
Devices Will Expand Your Audience

3:00-4:30PM

ALTERNATIVE

The Second Annual
Alternative Rate-A-Record’
HOT AC

Taking Stock Of The Industry
INTERNET

Why Didn’t | Think Of That?
Learning From Real Innovators
NAC/SMOOTH JAZZ

Label Heads:

SALES & MARKETING
Non-Traditional Revenue
URBAN

Minority Ownership In
The New Millennium

The Intersection of Art & Commerce_

THURSDAY, JUNE 15, 2000 (Continued)

7:00-9:00PM
OPENING COCKTAIL PARTY

10:00PM-12:00AM
CLUB R&R

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

_FRIDAY, JUNE 16,2000

10:00-11:00AM
GENERAL SESSION

rCONCURRENT SESSIONS
11:15AM-12:45PM

[ ADULT ALTERNATIVE

CHR

How To Be A Champion
Featuring Boxing Champion
Oscar De La Hoya

P INTERNET

Chrome Wheels And Leather Seats:
How To Properly Accessorize Your
Station Website

P NAC/SMOOTH JAZZ
It's The Revenue, Stupid!

ROCK
Does Active Rock Need To Split?

1:00-2:45PM
LUNCH

r =
CONCURRENT SESSIONS
3:00-4:30PM

h AC
Superstars - Part Two

® ALTERNATIVE
How Hard |s Too Hard?

P INTERNET
Would You Like Fries With That?
Turning e-listeners Into e-consumers

P SPANISH LANGUAGE RADIO

} URBAN
Radio And Records, The New Reality

5:00-7:00PM
FIRST ANNUAL R&R RHYTHMIC JAM

8:00-10:00PM
THE BIG FRIDAY NIGHT SHOW

WWW . americanradiohistorv.com

AGENDA.

N-AIR ONLINE

New Paradigms - New Methods - New Tools

FRIDAY, JUNE 16, 2000 (Continued)

10:00PM-12:00AM
CLUB R&R

12:00-2:00AM
JAVA CAFE

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

O e

_SATURDAY, JUNE 17, 2000

{ CONCURRENT SESSIONS
11:15AM-12:45PM

t CHR

INTERNET

31 Flavors: Serving Your Audience
According To Their Tastes

NAC/SMOOTH JAZZ
Tomorrow's Technology Today

POP/ALTERNATIVE
Rate-A-Record”

ROCK
Rockin’ The Net

1:00-2:45PM
LUNCH

r
CONCURRENT SESSIONS
3:00-4:30PM

L COUNTRY
The State Of Radio And Records

B INTERNET
KWEB Is My Life! How To
L Effectively Build Community Online

MUSIC RESEARCH
| Give It A 10! Using Your Website
+ To Test New Music

NAC/SMOOTH JAZZ
Play My Record, Dammit!

OLDIES
Defining Your Station’s ULP

7:30-9:30PM
R&R URBAN INDUSTRY
ACHIEVEMENT AWARDS SHOW

10:00PM-12:00AM
CLUB R&R

R&R Convention 2000 Agenda Subject To Change
* ‘Rate-A-Record’ Is A Service Mark Of Dick Clark Productions
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In addition to an agenda of format-specific panels and seminars, R&R CONVENTION 2000
- will present, in cooperation with @n@e, a special track of concurrent sessions featuring

all the information you’ll need to achieve TOTAL INTERNET SUCCESS.

REGISTRATION

INFORMATION ) REGISTRATION FEES )
-

FAX this form 10: (310)203-8450

3 OR MORE APRIL 29 - JUNE 9, 2000 $450 EACH
Or MAIL to. a (All 3 Attendee Names Must Be Submitted Together)
R&R CONVENTION 2000 SINGLE APRIL 29 - JUNE 9, 2000 $475 EACH
10100 Santa Monica Blvd., 5th Floor ~ EXTRA THURSDAY COCKTAIL TICKETS $ 85 EACH
Los Angeles, CA 90067-4004 __ EXTRAFRIDAY EVENT TICKETS $100 EACH
ONLINE registration ar: WWW.rronline.com DAY PASSES Thurs. _ Fri. _ Sat $225 EACH
Please print carefully or type in the form below. .IOI?II\—IISEY;,E28(§\(I)LY REGISTRATION AFTER $550 EACH

Full payment must accompany registration form.
Please include a separate form for each registration.
Photocopies are acceptable. Registrations are non-transferable.

1AILING ADDRESS ) METHOD OF PAYMENT)

- . _ _ Amount Enclosed: $

Name

Visa [] MasterCard I:I AMEX I:I Discover D Check D
Title
Call Letters/Company Name Format Account Number Exp. Date:
Street ' Cardholder’s Signature
CTty State Zip Print Cardholder’s Name

o CANCELLATION POLICY: All cancellations must be submitted in writing. A full
Telephone # Fax# refund less a $75.00 administrative fee will be issued after the convention if notifica-
tion is received on or before April 28, 2000. Cancellations received between April 29
- and May 19, 2000 will be subject to a $150.00 cancellation fee. No refund will be
E-mail issued for cancellations after May 19, 2000 or for “no shows.”

REGISTRATION

ASK FOR THE
R&R CONVENTION RATE
AT THE FOLLOWING HOTELS:

CENTURY PLAZA HOTEL
WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTIO

Thank you for requesting reservations at
. Hotel. Our staff would like to take
. awarm welcome 1o you during yo

-
‘-

*
~
<
]
<
4
‘
q
wd
"

~  To confirm your re

' “‘A‘.‘.Iéll-

‘i 1 guaranteed ar, to a major THE PARK HYATT, l.os ANGELES
: : credit m a.lyment by mail. 31 0_277_1 234 or
4 un if reservation is
g 2 00. 800-233-1234
‘i] . quested after May 25, 2000 or after
: 1 block has been filied are subject to availability
‘ an ay not be available at the convention rate. w’ I'os A"GELES
e Check in time is 3:00 pm; check out time is 1:00 pm. 31 0-208-8965

QUESTIONS? CALL THE R&R CONVENTION 2000

HOTLINE AT (310) 788-1696

WWW-americanradiohistorv:com
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Ne wsbreakers

Callahan Appointed
AP Radio Div. GM

Thomas Callahan has been |
named GM for The Associated
- Press’ Radio Di-
vision, where |
he’ll oversee the
radio group’s
i news wire, net-
work and web-
site businesses
from the comp-
any’s Washing-
ton, DC head-
quarters. Call-
ahan succeeds
Corinne Baldass-
ano, who exited the company ear-
lier this year to pursue other oppor-
tunities.

“Callahan brings an excellent ra-
dio track record to AP said AP
Broadcast Division VP/Director
James Williams. “He knows the ra-
dio business, and he knows the in-
formation business. He is uniquely
qualified to lead AP Radio”

An 18-year broadcasting veteran,
Callahan has spent the past four
years in senior management posi-
tions at Metro Networks. Prior to
that he worked as GM for WVAQO-
FM/Charlottesville, VA; Sales Di- |
rector at Standard News Radio Net- |
works; National Account Manager
tor Busch Creative Services Corp.;
VP/GM at WMRY & WSNL/St.
Louis; and Director/Sales and GM
at KMOX & KHTR/St. Louis.

Callaan

GlohalMedia Gives
Mandelbaum CEO Post

Jeff Mandelbaum has been
named CEO of GlobalMedia.com, |
which provides Internet e-commerce
and streaming-media solutions.
Mandelbaum will continue as
President/Director of GlobalMedia.

“This appointment gives Jeff the
power to run this business to its
maximum potential,” said Global-
Media Chairman Michael Metcalfe.
“The progress we have made in
building GlobalMedia’s business |
strategy is largely due to Jeff’s lead-
ership, vision and immense experi-
ence.”

Prior to joining the company in
January, Mandelbaum was VP/Me- |
dia Systems Sales at RealNetworks. |
Before that he was VP/Worldwide
Sales for Commerce One.

T ) s e . T AT AT R
Jive

Continued from Page 3

our marketing efforts, as well as
help us facilitate the demands of a
growing record company.”

Miller was previously GM for
Sire Records. He has also served as
RCA Records’ VP/Artist Develop-
ment & Marketing and MCA
Records GM/Exec. VP, Marketing.
Caruso previously worked for
A&M Records and the Jerry
Brenner Group, where she oversaw
the alternative promotion and mar-
keting department. She was also
MD at WNEW/New York. Gold-
mark has written and produced
songs for such acts as Celine Dion,
*N Sync, Jessica Simpson and Jen-

s B BT BN BSR4

Oliver Named Dir.
P remiere Radio Networks has
elevated Trevor Oliver front Di-
rector/Affiliate Marketing to the
newly created Director/Operations,
talk Division post. He will be respon-
sible for day-to-day operation of the
Clear Channel-owned network’s talk
programming while continuing to
service affiliates in various major
markets across the country from
Premiere’s Los Angeles offices.
“Trevor's experience, technical
knowledge and passion for Talk ra-
dio made him the perfect choice to
oversee our talk operations,” said
NYC-based Sr. VP/Talk Program-
ming Greg Noack, to whom Oliver
reports. “As we continue to expand
our program offerings in the Talk for-
mat, Trevor’s expertise will be very
important in ensuring alt of Pre-

S —— T —

[Talk Ops, Premiere

miere’s operations meet our affiliates’
standards”

Prior to joining Premiere in 1998,
Ofiver served as PD for News/Talk-
ers KEWS-AM & KOTK-AM/Port-
land. His 25-year broadcast career
includes stints as morning host at
KKIQ-FM/San Francisco, news re-
porter for WSB-AM/Atlanta and PD
at KERN-AM/Bakersfield. Oliver
also spent five years with Metro Traf-
fic Services.

“This new position will give me the
opportunity to have a more hands-
onrolein coordinating the day-to-day
efforts of everyone involved in our
Talk radio division,” Oliver told R&R.
“I'mvery pleased to become the paint
person for Premiere’s Talk operations
while continuing to help our affiliates
with their programming decisions.”

o Francisco PD Michael Martin Exec. Producer of '

Pugh Leads Clear Channel/Milwaukee

Dave Pugh has moved to Clear Channel/Milwaukee as VP/Market
Manager for Adult Standards WOKY-AM, Urban WKKV-FM, Country
WMIL-FM and Oldies WRIT-FM. Pugh, who held GM and GSM posts
for two Milwaukee stations between 1988-94, most recently spent six
years as GM for Clear Channel’s Hot AC-CHR/Pop combo KMXP &
KZZP/Phoenix.

“Dave had a fantastic track record in Milwaukee,” Clear Channel Ra-
dio Sr. VP Dave Crowl commented. “He knows the market, and the mar-
ket knows Dave. His management experience in Phoenix has made him
a very seasoned manager who is well-equipped to further our position in
Milwaukee.”

Pugh told R&R, “Although I’'m from Cincinnati, I’'ve always consid-
ered Milwaukee home. I always told [Clear Channel Sr. VP] Dave Crowl
that if there was an opportunity, I'd be eager to return here. It’s good to
be back home.”

Del Granado Heads Maverick Latin Unit

Maverick Recording Co. has launched a Latin division and tapped
Bruno Del Granado as its first President. Based in Miami, Del Granado
reports to Maverick principals Guy Oseary and Ronnie Dashev.

“Most people know how interested I am in pushing cultural and artis-
tic boundaries, and I've always been inspired by the passion and spirit of
Latin music,” commented Maverick partner Madonna. “So I’'m happy to
announce that we are about to become more diverse by establishing
Maverick’s Latin division. Bruno loves music as much as I do, so the
choice to have him run the division was obvious.”

The Spanish-born Del Granado will hire his own A&R, promotion and

| marketing staff and work closely with strategic partner WEA Latina. He

began his music industry career in 1986 as a marketing staffer with CBS
Records. He later joined MTV’s programming department and helped
launch MTV Latin America in 1993. He has also founded his own music
consulting firm and worked at EMI Music Publishing’s Latin division.

Hammer Ascends To KBER/Salt Lake PD

Citadel’s Rock KBER (The Bear)/Salt Lake City has upped afternoon
drive host Kelly Hammer to PD. Bruce Jones will relinquish day-to-day
programming of the station and focus full-time on his role as OM of The
Bear and OM/PD of Adult Alternative sistecr KENZ.

“I’'m very excited about the direction of the station,” Hammer told R&R.
“I just want to keep building on the success we have right now, because
things are going really well for us.”

Hammer has been with KBER for four years and will continue doing
his airshift. This is his first programming position. Hammer’s previous
radio experience includes stints at KUTQ, KZHT and KJQN, all in Salt
Lake City.

nifer Paige. Having watched her grow from

Regarding Caruso’s appoint-
ment, Jive Sr. VP/Promotion Joe
Riccitelli said, “The addition of
Lorraine to the staft helps round out
our national promotion team. I've
known Lorraine for about 10 years.

WNEW to a successful promotion
manager at A&M, she’s the perfect
candidate to launch our alternative/
rock division. Her passion for mu-
sic will set her head and shoulders
above the competition.”

Martin To Produce AMFM’s Hamilton Countdown
MFM Radio Networks has appointed KYLD/San

Hollywood Hamilton'’s Top 30 Rhythm Countdown. The
three-hour CHR weekend program is heard in over 70
markets nationwide and is approaching its second an-
| niversary.

“We are thrilled that Michael has joined the Holly-
wood Hamilton dream team,” said network VP/Program-
ming, Music & Entertainment Gary Krantz. “His exper-
tise, passion and unmatched credibility will help us take
the most successful new countdown show to an even
higher level”
| Martin began his career at KIIS-FM/Los Angeles as
| a mixer/air personality and was later promoted to MD.

He joined KYLD as MD in 1992 and was promoted to PD in 1995.'Martin
also serves as a consultant for KGGI/Riverside and KKBT/Los Angeles.

Martin

Shadow/S.F. Promotes Atkinson To Dir./Ops

hadow Broadcast Services has promoted John Atkinson to Direc-

tor/Operations, San Francisco. He's been with Shadow since its 1992
] inception, serving as. reporter, editor and, most recently, producer.
‘ Atkinson reports to San Francisco GM Len Konecny, who commented,
“John’s vast experience in traffic reporting and excellent organizational skills
make him the perfect person to manage the operational affairs in the Shadow
Broadcast Services San Francisco office”

Prior to joining Shadow, Atkinson was a reporter at Traffic Central in

Hayward, CA.

ClickRadio Unveils Senior Executive Team

[ lickRadio co-founder Bill

Freston has been namedVP/ |
Entertainment for the Internet-
enhanced digital radio service.
Freston is a music industry veteran
whose 20-year career includes
stints at CBS Records, Columbia
Records and Epic Records. He
was most recently President of
EnVisage Multimedia.

“Working at ClickRadio is a once-
in-a-lifetime opportunity, allowing
me to work with an incredible team
[ of multidisciplined professionais on
a brilliant new technology that is revolutionizing radio as we know it today,"
Freston commented.“l began my career in radio, and | have now come full-
circle to its next evolution — a concept that is more than exciting for me to
contemplate”

ClickRadio also taps former Motown Records VP/Video Production and
MTV VP/Music & Talent Traci Jordan as VP/Music & Talent; former Myers
Consulting Group Exec. VP/Business Development Mark Altshuler as Sr.
VP/Advertising Sales; former FAME Information Services exec Al Hoover
as Chief Technology Officer; transactional/intellectual property attorney
Lawrence Studnicky lll as Sr.VP/General Counsel; former Southern New
England Telephone Director/Business Development Benjamin Hartman
as Sr. VP/Business Development; Kim Hill, who helped set the product
design direction at ClickRadio, as VP/Products & Strategy; former J.Crew
| Director/Database Marketing Jeffrey Connell as VP/Research; ex-
Concentrex Product Marketing Director Dawn Viglione as VP/Product
Management; Mark Beachum, one of the early ClickRadio team mem-
bers, as VP/Distribution; and 14-year human resources exec Mark Priest
as VP/Human Resources & Administration.

Allen Adds Journal/Wichita PD Duties

| Country KYQQ/Wichita PD Jeff Allen has been given additional pro-
gramming duties at Journal Broadcast Group/Wichita, where he will now
also be PD of Country combo KFDI-AM & FM. Allen assumes the AM
programming reins from Scott Piper, who remains as Production Direc-
tor. Allen succeeds John Speer as PD of the FM. Speer exited the station
| a few months ago.

“Having grown up in Wichita and being a lifetime listener of KFDI,
it’s exciting — and a little humbling — to take over a station with this
| much tradition and heritage,” Allen told R&R. “With Journal Broadcast
| Group recently buying the station, it’s an exciting challenge to move for-
| wird in the tradition of community service that KFDI has always stood

for”
| Allen started on the air with KFDI-AM 12 years ago, moved to after-
| noon drive on KFDI-FM 10 years ago and became KYQQ’s PD/middayer
three years ago. He has returned to KFDI-FM for the 9am-noon shift as
he looks for a new KYQQ midday personality.

Freston Jordan
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National Radio

o WESTWOOL ONE launches Noth-
ing Sacred, a one-hour weekly mod-
ern rock show hosted by WBCN-FM/
Boston’s Nik Carter. Contact Telly
Wong at (212) €41-2057.

WW1 and CBS Radio Sports
present coverage of the 2000 U.S.
Open from Pebole Beach, CA, airing
June 15-18. Thne Road to the U.S.
Open, 20 three-minute programs, airs
June 10-11. Contact Telly Wong at
(212) 641-2057

Additionally, WW1 agrees to athree-
year extension of national rights to
broadcast the Southwestern Bell Cot-
ton Bowl.

e ABC RADIO NETWORK and His-
panic Syndicaticn Network launch Kiss
Latino, a one-hour countdown of top
Spanish contemporary records,
hosted by Robarto Velarde. Contact
Roberto Jiminez at (214) 561-5574.

Records

o DAVID KOHL is
appointed
Exec.VP/Ad
Sales, for Farm-
club.com.He was
most recently VP/
Online Ad Sales &
New Media for
Comedy Centrel.

Kohl
e e e e e e e e BT NI T T

Changes

AC: Phil Harris moves to middays
at WLYT/Charlotte ... Theresa
Cassidy joins Dan Persigehl for
mornings at Hot AC KSRZ/Omaha
... Scott Free departs Hot AC
WMVX/Cieveland to program
similarly fermatted WQSM/
Fayetteville, NC.

Country: Lee Higgins moves from
KLLL/Lubbock, TX aftemoons to
weekends at sister KMMX. Tony
Alexander takes over afternoons at
LLL.

Oldies: Joe Nasty and Bill Luby
reunite for mornings at WOCL-

Newsbreakers

PROS ON

THE LOOSE

Sharon White, Account Mgr.,
Billboard/Airplay Monitor, (323)
656-5156; e-mail swhite: 30069
@yahoo.com.

Radio

® RANDY GROSSERT becomes Dir/
Sales for South Centrai Communica-

| tions Corporation’s Knoxville, TN sta-

tions. Prior to this he was Dir./Sales for
the Kansas City Business Journal.

e JEFFREY LITT joins Blue Chip Broad-
casting as GSM for the Minneapolis/St.
Paul market. He was formerly GSM of

! WLTE-FM/Minneapolis.

e DAN BARRON is upped to VP/Dir.
Sales for Barnstable Broadcasting. He
was previously VP/GSM for the com-
pany.

Industry

® SHANE SULLIVAN becomes VP of
Joe Sullivan & Associates.

FM/Orlando, while Kevin Casey
joins up for afternoons.

News/Talk: Charlie Warren moves
to full-time duties on Talk WMAL-
AM/Washington, 10pm-lam daily,
and David Burd takes over
Warren’s Saturday morning slot ...
Former WHP-AM/Harrisburg, PA
mormning host Mark Roberts joins
News/Talk WERC-AM/Birming-
ham, AL in the same capacity ...
Trisha Wendel is now Marketing
Dir. for KMOX-AM/St. Louis.

Rock: KHOP-FM/Modesto’s new
fax number is (509) 355-1726.

Sports: Suzyn Waldman and Jody
McDonald team up for a 10am-

BirTHS

Open All Nite Management
President Steve Belkin, wife Su-
san, son Spencer, May 22.

NBG Network VP/New Media
George Campbeli, wife Kris, son
Joseph George, May 14.

WTOP-FM News Dir. Michelle
Komes-Dolge, Managing Editor
Stephen, son Jackson James,
May 14.

Arista Records Prod. Mgr. Vie-
tor Campanile, wife Liz, son Liam
Emanuel, May 10.

NBG Solutions COO Chris
Miller, wife Barbara, daughter
Barbara, April 22.

» KEVIN CONROY is upped to Chief
Managing Officer/President, New Tech-
nology, for BMG Entertainment. He was
formerly the company’s SVP/Worldwide
Marketing & New Technology.

» J.P. CLEMENT joins Enigma Digital
as VP/Marketing. Prior to this he was
VP/Marketing for Ticketmaster Online.

Ipm sports talk show on WFAN-
AM/New York.

National Radio: CNN Radio and
Radio Voyager launch an interna-
tional English-language news ser-
vice called CNN Now ... One-On-
One Sports provides content 10
Rivals.com’s online network of
Sports team communities.

Industry: CountryCool.com’s Nash-
ville office staff is as follows:
Hannah Paramore. VP/Sales &
Marketing; Michael Hight, Staff
Reporter; Pandora Duffer, AE; Jeff
Lyon, Engineer; and Dustin
Schrimpsher, News Team Member ...

Continued on Page 33
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ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

GOV'T MULE Falien Down
B.B. KING $/CLAPTON Riding With The King
SISTER.HAZEL Change Your Mind

Alternative

BYSH warm Machine

DEFTONES Change (In The House Of Flies)
EMINEM The Real Slim Shady
EVERCLEAR Wonderful

KOTTONMOUTH KINGS Peace Not Greed
LIT Qver My Head

SISTER HAZEL Change Your Mind

CHR/Hot AC

EMINEM The Real Slim Shady

HOUSTON fAGLESIAS Could | Have This Kiss Forever 1\
STING Desert Rose

Mainstream AC

NO DOUBT Simple Kind Of Life
PHISH Heavy Things

SISTER HAZEL Change Your Mind

Lite AC
SHIVAREE Goodnight Moon

NAC ‘
BRIAN MCKNIGHT 6, 8, 12
BRENDA RUSSELL Catch On
uc

HOUSTON f/C0X Same Script, Different Cast
10EAL Whatever

SOMETHIN' FOR THE PEOPLE Bitch! With No Man
TEMPTATIONS I'm Here

BROADCAST PROGRAMMING
Ken Moultrie » (800) 426-9082

Alternative

Teresa Cook

8STOPST Satisfied

SR-1 Right Now

Hot AC

Josh Hosler

CHRISTINA AGUILERA | Turn To You
CHR

Josh Hosler

No Adds

Rhythmic CHR

Josh Hosler
BUSTA RHYMES Get Out
NELLY Country Grammar (Hot Sh*t)

| JONES RADIO NETWORK

. RADIO ONE NETWORKS

Urban Centemporary

Josh Hosler

No Adds

Soft AC

Mike Bettelli

HOUSTON AGLESIAS Could | Have This Kiss Forever
Mainstream AC

Mike Bettelli

HOUSTON-1/1IGLESIAS Could | Have This Kiss Forever
Delilah

Mike Bettelli
CHRISTINA AGUILERA | Turn To You

Jon Holiday » (303) 784-8700
Adult Hit Radio

JJ McKay

ALICE DEEJAY Better Off Alore
$1SQ0 Thong Song

Rock Classics

Rich Bryan

No Adds

Soft Hits

Rick Brady
No Adds

Tony Mauro  (970) 949-3339

Choice.AC

Yvonne Day

SISTER HAZEL Change Your Mind
New Rock

Steve Leigh
No Adds

%

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000

Bob Blackburn

Aduit Rock & Rell

Jeff Gonzer

AC/DC Satellite Blues

Soft AC

Andy Fuller .

CHRISTINA AGUILERA | TurnTo You

Bright AC

Jim Hays
BEN HARPER Steal My Kisses

\

'

"Wl Ser

-

Yi

- -

ce like you'd expect:

RESULTS MARKETING

PROMOTEONS
800-786-8011 » www.resultsmarketing.com

¥ CREATIVE
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T he Hanson brothers discuss
who's really a teen group in
this week's US Weekly. “Actually,
we are more of a teen group than
any other group out there," sug-
gests Isaac, 19. “We’re actually
teenagers.” Snorts lil' brother Zac,
14, “The Backstreet Boys and’'N
Sync are, like, 40" Adds brother
Taylor, 17, “| would like to know
how they call them a boy band”
Finishes Zac, “First of all, they're
not boys. Second of all, they're
not a band. They should call
themselves Man Group.”

The Hanson boys are also the
main focus of Newsweek's article
about bubble-gum pop and who's
losing their flavor. In this piece
Taylor says he doesn't like being
the band credited with the un-
leashing of a flood of teen bands.
“We don't want to take credit for

something, whether it's good or .

bad, unless it's our music” The
'zine also asks which bubble-gum
cuties will pop, lose their flavor or
stick: Christina Aguilera (shtick:
hits notes only dogs can hear;
expires on: next round of market-
ing), Backstreet Boys (shtick:
grow mustaches 'cuz we can; ex-
pires on: aimost up), 'N Sync
(shtick: ironic video about
puppetlike image; expires on:
seemingly nonperishable).

As for Britney Spears, she
gets her own sidebar in the piece.
On Spears’ choice to remake the
Rolling Stones’ “I Can't Get No
Satisfaction,” the zine says, “Per-
haps the Britney Team realized
they were missing the mark and
came up with a solution: If you
can't write a hit tune, then simply
buy one from a more talented
source”

“Money For Nothing -

LeAnn Rimes’ $7 million suit
against her father, Wilbur, and his
associates makes all the tabloids
and People. In The National
Enquirer, LeAnn’s lawyer says,
“The suit isn't just about money.
It's about broken promises and
broken trust and broken hearts”
Wilbur's attorney counters,
“Wilbur taught LeAnn how to sing
and how to perform.”

Speaking of bad blood,
Whitney Houston’s family and
friends are urging the pop star to
divorce her jailbird hubby, Bobby
Brown. “One friend took her
aside and told her, ‘Girl, you will
be a lost soul unless you put your

TALKIN’ TRASH — *“At the
Grammys, it was like every inch of
the place had been hosed down
with money. At least here it's kind
of trashy. The Grammys were only
worth it because | got to sit be-
tween Britney Spears and Jamie
Foxx, and he was leaning right over
me the whole time, macking on
Britney, but in a clumsy, teenager-
at-the-mall way” — Moby provides
his discerning comparison of the
Grammys and the Brit Awards
(Spin).

_life in order starting with ending

your marriage™ {Globe, Star).

“If my mother can listen to it,
then I'lt work on it” — producer
Rodney Jerkins is proof that
mama knows best (Time).

~Isn’titlronic?

“The irony is that the rock 'n’
roll community has been able to
organize itself for an'y number of
other causes having to do with
the welfare of the planet, but we
can't get it together to_help our-
selves” — Don Henley responds
to the “Work-For-Hire” bill that
would give record companies, not
artists, the copyright to record-
ings after 35 years (US Weekly).

~ In Your Face!

“We're doing this because no-
body else has the balls to” —
Metallica drummer Lars Ulrich
talks about unloading boxes filled
with the names of 335,000 al-
leged music pirates in front of
Napster's headquarters (Time).

Rapper Eve and TLC's Chilli
bare all in Allure. Says Eve, “l
have my own personal issues, but
| like my body”

_Night & Day

“See, daytime is the best time
to burglarize, because it ain't cat
burgiary. If you get caught in the
daytime, you get less time than a
nighttime nigga, because at night,
people be home and shit” —
Black Rob clears up for us the
best time to rob a home (Spin).

— Margo Ravel

Each weak RER sneaks g pesk through the nation’s consumer mag-
azines in search of avarything from the sublime to the ridiculous in
music mews. A&A has nof vanfied amy of these reports.

Sho w Prep

i ey

CYBERSPACE

Hot new music-related
World Wide Web sites,
cool cyberchats and other
points of interest along the
information superhighway.

* Grab a prayer book and join
in a chat with The Reverend
Horton Heat on Monday (5/29)
at 8pm ET/5pm PT (www.
guitar.com).

» Courtney Love stops by
the gURL.com chat room to dis-
cuss whatever's on her mind ...
and one only knows. The fun
starts on Tuesday evening (5/
30) at 7pm ET/4pm PT (www.
gURL.com).

* Howard Jones would like
to get to know you well, so take
time out tonight (5/26) to tune
into a cybershow from the '80s
new waver at 8pm ET/5pm PT
(www.rollingstone.com).

* No, it's not about electrocut-
ing your mother. Enjoy great
world music from Zap Mama in
a webcast on Wednesday (5/
31) at 8pm ET/5pm PT (www.
rollingstone.com).

* Grab a swatter and log on to
a performance featuring The Flys
on Thursday (6/1) at 8pm ET/
5pm PT (www.rollingstone.com).
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1956/ Elvis Presley makes his sec-
ond appearance on The Milton
Berle Show.

1993/ Conway Twitty dies at 59 while
in surgery for an abdominal
aneurysm. A/so:Mariah Carey
marries Sony Music President
Thomas Mottola.

1995/ Stone Temple Pilots’ frontman
Scott Weiland is arraigned on
drug charges in Pasadena, CA.

Born: Don Reid (The Statier Broth-
ers) 1945

TUESDAY, JUME 6

1962/The Beatles audition for
George Martin. They play
“Love Me Do,” which will be-
come their first single.

1968/ The Rolling Stones record
“Sympathy for the Devil,” in-
serting a reference to “killing
the Kennedys.” Robert F.
Kennedy had been assassi-
nated the day before.

1993/ Pete Townshend wins a Best
Original Score Tony Award for
Tommy. The show also takes
Best Director and Best Scenic
Design trophies.

Released: Roy Orbison’s “Only the
Lonely” 1960, David Bowie's
Ziggy Stardust 1972

Born: Gary “U.8.” Bonds 1939,
Steve-Vai 1960

WEDNESDAY, JUNE 7

1971/Carole King's Tapestry goes
gold.

1979/ Chuck Berry is formally
charged with tax evasion. He
nonetheless performs at the
White House the next day.

1991/ Spike Lee's Jungle Feveris re-

R e e
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MUSIC & MOVIES

CURRENT

* BLACK AND WHITE (Loud)
Featured Artists: LV, BIG PUN & KOOL G RAP, EVERLAST
* COMMITTED (Chapter Ill)
Featured Artists: RICHIE VALENS, GLEN CAMPBELL, JOHNNY
CASH
* THE FLINTSTONES IN VIVA ROCK VEGAS (Hip-0)
Featured Artists: REV. HORTON HEAT, NICK LOWE, SUSANTEDESCHI
* HIGH FIDELITY (Hollywood)
Featured Artists: ELVIS COSTELLO, STEREOLAB, BOB DYLAN
* JOE GOULD’S SECRET (RCA Victor)
Featured Artists: CHARLIE PARKER, WOODY HERMAN, LOUIS
ARMSTRONG
* MISSION IMPOSSIBLE: 2 (Hollywood)
Singles: LIMP BIZKIT Take A Look Around ...
METALLICA | Disappear
Other Featured Artists: ROB ZOMBIE, GODSMACK, TORI AMOS
* READYTO RUMBLE (143/WB)
Featured Artists: OFFSPRING, KID ROCK, P.O.D.
* RETURN TO ME (RCA Victor)
Featured Artists: SMOKEY ROBINSON, DEAN MARTIN, JOEY GIAN
* ROAD TRIP (DreamWorks)
Single: SUPERGRASS Pumping On Your Stereo
Other Featured Artists: BUCKCHERRY, RUN-D.M.C., KID ROCK
. * ROMEO MUST DIE (BlackGround)
Singles: AALIYAH | Don’t Wanna
AALIYAH Try Again
Other Featured Artists: DESTINY’S CHILD, GINUWINE
* SCREAM 3 (Wind-up)
Singles: CREED What If
SYSTEM OF A DOWN Spiders
Other Featured Artists: POWERMAN 5000, INCUBUS, STATIC-X
» WHERE THE HEART IS (RCA)
Featured Artists: LONESTAR, LYLE LOVETT, JOHN HIATT

“Music & Movies” lists current-and upcoming film soundiracks as well as

3

s

jeased, featuring Queen Lati-
fah’s acting debut and 12 songs
by Stevie Wonder.

1993/ 0n his 35th birthday, Prince
announces that he has changed
his name to a symbol of his own
design.

Born: Tom Jones 1940, Gordon Gano
(Violent Femmes) 1963

THURSDAY, JUNE 8

1974/ Rick Wakeman leaves Yes for
the firsttime.

1987/ The Whe turn down an offer
of $116 million for a 25th-
anniversary reunion tour.

71990/MC Hammer's “U Can’t Touch
This" becomes the first rap rec-
ord to hitNo. 1 onthe R&R CHR
chart.

1991/8Bruce Springsteen marries
Patti Scialfa in Los Angeles.

* allegedly sets fire to her boy-

friend's Alpharetta, GA mansion.

She later pleads guilty to arson.

Born: Les Paul 1915, Jackie Wilson
1934

SATURDAY, JUNE 10 '

1971/ Denver police use tear gas ona

| rowdy crowd at a Jethro Tull
show. The show continues in
spite of gas drifting over the
stage.

1990/ Luther Campbell and other 2
Live Crew members are arrested
in Hotlywood, FL for performing
“obscene” material from their As
Nasty as They Wanna Be CD.

1997/ The Songwriters Hall of Fame
inducts Joni Mitchell, Phil
Specter and Alan and Marilyn
Bergman.

| Released: Joe Walsh's “Life’s Been

Born: Nancy Sinatra 1941, Boz Good,” The Beatles’' “Paperback
Scaggs 1944, Nick Rhodes | Writer”

(Duran Duran) 1962, the late ‘ Born: the late Howlin’ Wolf 1910

Rob Pilatus (Milli Vanili) 1965
B SUNDAY. JUNE 11
| 7949/Hank Williams makes his

1969/ Brian Jones announces that he ‘ Grand Ole Opry debut.
has left The Rolling Stones. 1966/ Janis Joplin and Big Brother &
1972/8Bruce Springsteen inks a 10- The Holding Company perform
album deal. with CBS Records. together for the first time, at the
1980/Carly Simeon performs on l Avalon Ballroom in San Francisco.

Martha's Vineyard. It is her first 1988/ The Freedomfest concert is held
live performance in more than in London to protest South
three years. Africa’s apartheid policies. Sting,
Eurythmics and Peter Gabriel
are among the performers.
] 1991/Frank Zappa announces he's
studying the feasibitity of run-
ning for president in "92.
Released: Wild Cherry’s “Play That
Funky Music” 1976
Born: Frank Beard (ZZ Top) 1948

— Brida Connolly

Carly Simon: Coming
around again.

1994/TLC's Lisa “Left Eye” Lopes

Yosecco Reo

singles appearing on R&A's formal charts and other featured artists. §
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72 millien households

P LA YS Plays
EMINEM The Reai Sfim 3hady 24
METALLICA | Disappear 15
PINK There You Go 15
FOO FIGHTERS Breakow: 14
BRITNEY SPEARS Oops! .. | Did It Again 14
AALIYAH Try Again 14
CYPRESS HILL (Rock) Superstar 14
$1SQ0 Thong Song 13
KID ROGCK American Bad Ass 13
NINE INCH NAILS Starf“ckers Inc. 13
DMX Party Up {Up In Here) 13
JAY-Z {/UGK Big Pimplr 13
CHRISTINAAGUILERA. Turn To You 12
PAPA ROACH Last Reso't 12
BLINK-182 Adam's Song 12
BACKSTREET BOYS The One 1
NO DOUBT Simple Kind Of Life "
BLAQUE| Do 1
GO0 GOO DOLLS Broadway 11
MATCHBOX TWENTY Bent 10
DESTINY'S CHILD Say My Name 10
RED HOT CHILI PEPPEFS Ctherside 10
NINE DAYS Absolutety (Story Of A Girl) 10
LIMP BIZKIT Break Stuf* 10
MYA Best Of Me
JOE | Wanna Know
MOBY Body Rock
MANDY MDORE| Wanra Be With You
APERFECT CIRCLE Judith

TONI BRAXTON He Wasn't Man Enough
CARL THOMAS | Wish

3 DOORS DOWN Kryptanite

ENRIQUE IGLESIAS Be ‘¥ith You

MARY J. BLIGE Give Me You
GHOSTFACE KILLAH Cherchez La Ghost
‘BLACK ROB Whoa!

BB MAK Back Here

KORN Make Me Bad

DA BRAT What ‘chu Likz

MIGHTY MIGHTY BOSSTDNES So Sad To Say
SUPERGRASS Pumping On Your Stereo
FENIXTX All My Fault

BIG PUN it's So Hard

VERTICAL HORIZON Everything You Want
STDNE TEMPLE PILOTS Sour Girt
MARIAH CAREY Can't Teke That Away (Mariah's Theme)
VITAMIN C Graduation (Friends Forever)
DR. DRE The Next Episade

STAIND Home

P.0.0. Southtown

SOLE ItWasn't Me

NELLY Country Grammar {Hot Sh"t)
AALIYAH 1/DMX Come Back In One Piece
THIRD EYE BLIND 10 Days Late

504 BOYZ Wobble, Woable
BLODOHOUND GANG The 8ad Touch
EASTSIDAZ Got Beef

HANSON If Only

DONELL JONES Where | Wanna Be

BIG TYMERS Get Your Roll On

BUSH Warm Machine

M2M Mirror Mirror

8STOPS7 Satisfied

AMERICAN CREAM TEAM It's Not AGame
EMINEM Guilty Conscience

FAT LIP What's Up Fat Lip

KiD ROCK Bawitdaba

METHOD MAN f/REDMAN Da Rockwilder
RAGE AGAINST THE MACHINE Sleep Now In The Fire
DEAD PREZ Hip Hop

DRAMA Left, Right. Lett

LUCY PEARL Dance Tonight

WESTLIFE Swear It Again

A*TEENS Dancing Que2n

MARIAH CAREY Crybatiy

DOPE Everything Sucks

GOODIE MOB {/TLC What it Ain't
GUSTER Fa Fa (Never Be The Same)
112 Anywhere

ELWODD Sundown

D'ANGELD Untitled (How Does it Feel)
DA BRAT That's What 'm Looking For
DR. DRE /EMINEM Fargot About Dre
LEONA NAESS Charm Attack

SINEAD 0’CONNOR No:Man's Woran
VIOLENT FEMMES All | Want
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Video playlist far the week ending May 20.

55 million housaholds [

Peter Cohen.
VP/Programming

National Top 20

EMINEM The Rea! Slim Shady
BACKSTREET BOYS The One

BRITNEY SPEARS Ocps! ... | Did It Again
SAMMILE Crazy Things | Do

JAGGED EDGE Let's Get Married

KID ROCK American Bad Ass

VITAMIN € Graduation (Friends Forever)
BIG TYMERS Get Your Roll On

NELLY Country Grammar (Hot Sh*t)
MARIAH CAREY {/SNGOP DOGG Crybaby
AALIYAH {/DMX Com 2 Back In One Piece
CHRISTINA AGUILERA | Turn To You
$1SQD Theng Song

APERFECT CIRCLE Judith

JAY-Z {/UGK Big Pimpin’

TRICK DADDY Shut U

OMX Party Up (Up In Here)

DDNELL JONES Whese | Wanna Be

DA BRAT What'chu Li<e

504 BOYZ Wobble, Wobble

music network

This weeks chart is frozen.

50.8 mitlion households

Wayne Isaak
VP/Programming

ADDS

BON JOVIits My Life
LARA FABIAN | Will Love Again
3DO0RS DOWN Kryptonite

INSIDE TRACKS

MACY GRAY | Try
VERTICAL HORIZON Everything You Want

XL

CREED Higher

FAITH HILL Breathe

RED HOT CHILI PEPPERS Otherside
SANTANA f/RDB THOMAS Smooth
VERTICAL HORIZON Everything You Want

NEW

CHRISTINA AGUILERA I Turn To You
BACKSTREET BOYS The One

BON JOViit's MyLife

MATCHBODX TWENTY Bent

LARGE

MARIAH CAREY Can't Take That Away (Mariah's Theme)
DESTINY'S CHILD Say My Name

GOD GOO DOLLS Broadway

MACY GRAY | Try

DDN HENLEY Taking You Home
ENRIQUE IGLESIAS Be With You
LENNY KRAVITZ | Belong To You

NINE DAY S Absolutely (Story Of A Girl)
NO BDUBT Simple Kind Of Life
SANTANA Maria, Maria

SAVAGE GARDEN Crash And Burn
STING Desert Rose

STONE TEMPLE PILDTS Sour Gir

MEDIUM

TONI BRAXTON He Wasn't Man Enough
TRACY CHAPMAN Telling Stories
CELINE DION | Want You To Need Me
FOD FIGHTERS Breakout

JDE [ Wanna Know

SINEAD O’CONNGR No Man's Womnan

CUSTOM

APERFECT CIRCLE Judith

AALIYAH Try Again

AC/DC Stitt Upper Lip

MARY J. BLIGE Give Me You

EN VOGUE Riddle

LARA FABIAN | Will Love Again

GUSTER Fa Fa {Never Be The Same Again)
IRON MAIDEN The Wicker Man

DONELL JONES Where | Wanna Be

KID ROCK Only God Knows Why

KINA Girl From The Gutter

GERALD LEVERT Mr. Too Damn Good
LUCY PEARL Dance Tonight

MEGADETH Breadline

METALLICA | Disappear

DASIS Where Dit All Go Wrong?
PANTERA Revolution Is My Name

LEANN RIMES ! Need You

$1SQ0 Thong Song

SPLENDER! Think God Can Explain
CARL THOMAS | Wish

3 DOORS DDWN Kryptonite

TRAVIS Why Does It Always Rain On Me?
DWAYNE WIGGINS What's Really Going On (Strange Fruit)

Video-airplay from May 29-June 5.

36 million househelds

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

JAGGED EDGE Let's Get Married
MARY J. BLIGE Your Child
OONELL JONES Where | Wanna Be
MYA t/JADA KISS Best of Me
AALIYAH Try Again

OMX Party Up (Up In Here)
EMINEM The Real Slim Shady
CARL THOMAS | Wish

AVANT Separated

DABRAT (/TYRESE What'chu Like

RAP CITY

EVE f/JADA KISS Got it All

JUVENILE | Got The Fire

BIG TYMERS Get Your Roll On

LIL' WAYNE f/JUVENILE Respect Us

DR. DRE #/SNDOP DOGG The Next Episode
JERMAINE DUPRI/NAS f/MONICA |'ve Got To Have It
DA BRAT {/TYRESE What'chu Like

BUSTA RHYMES Get Out

EMINEM The Real Slim Shady

Show Prep

TELEVISION

TOP TEN SHOWS
MAY 15-21

Total Audience
(95.9 million households)

ER.

Frasier

Friends

Who Wants To Be A
Millionaire (Sunday)
Who Wanis To Be A

Millionaire (Tuesday)
The Practice

Who Wants To Be A

Millionaire (Wednesday)
Who Wants To Be A
Millionaire (Thursday)
9 CBS Wednesday Movie

(Jesus, Pt. 2)
10 Law And Order

B W -

N U
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Adults 25-54

E.R.

Frasier

Friends

The Practice

Who Wants To Be A
Millionaire (Sunday)
X-Files

20/20 (Wednesday)
Law And Order

Just Shoot Me
10 Who Wants To Be A

Mitlionaire (Wednesday)

n K W N -
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COMING NEXT WEEK

Tube Tops

Everlast, Lauryn Hill & Cee-
Lo, Dave Matthews, Sarah
Mclachlan, The Product G&B
and Matchbox Twenty’s Rob Tho-
mas share A Supernatural Even-
ing With Santana, which airs as an
hour-long special on  Fox
(Wednesday, 5/31, 9pm).

; Fr_iday, 5/26

¢ Sugar Ray: In Concert, a per-
formance taped in Tempe, AZ, pre-
mieres on pay-per-view (check local
listings for time and channel).

» Marianne Faithfull, Sessions at
West 54th (PBS, check local listings
for ime and channel).

» The B-52’s, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

 B.B. King, The Late Show With
David Letterman (CBS, check local
listings for time).

Saturday, 5/27

i eTrisha Yearwood and Alison

© Krauss & Union Station perform
on PBS’ Austin City Limits (check lo-
cal listings for ime and channel).

Sunday, 5/28

* B.B. King and Trisha Yearwood
perform on PBS' National Memorial

Day Concert (check local listings for
time and channel).

* Ricky Martin is the subject of
this week’s installment of VH1's Be-
hind the Music (9pm).

Monday, 5/29

* Lou Bega, Eiffel 65, Goo Goo
Dolls, Hoku, Jamiroquai, Mya,
Roxette and Savage Garden per-
form when ABC presents the 2000
World Music Awards, co-hosted by
Sugar Ray's Mark McGrath (8pm).

Tuesday, 5/30

* John Anderson, Tracy Byrd,
Kenny Chesney, Andy Griggs,
Brad Paisley, Travis Tritt and The
Wilkinsons perform from Nashville’s
Grand Ole Opry on TNN's Wonders
of Wildlife: A Concert for Conserva-
tion (8pm).

Wednesday, 5/31

* Beth Orton, Late Night With
Conan O'Brien (NBC, check local
listings for time).

Thursday, 6/1
« Live, Conan O'Brien.

— Julie Gidlow

= s

All show times are ET/PT uniess otherwise noted; subtract one hour for CT.
Check kistings for showings In the Mountain time zone. All listings subject to change.

NINE INCH NAILS Starf*ckers Inc.

LEONA NAESS Charm Attack

NO DOUBT Simple Kind of Life
SUPERGRASS Pumping On Your Stereo
TONIC Mean To Me

RAGE AGAINST THE MACHINE Sleep Now...
TRAVIS Why Does It Aiways Rain On Me?
WISEGUYS Start The Commotion
CYPRESS HILL Superstar

EMINEM The Real Slim Shady

KIO ROCK American Bad Ass

THREE SIX MAFIA Slippin On Some Syrup PAPA ROACH Last Resort
esplptistiorin satie S NINE DAYS Absolutely (Story Of A Girl)

3 DOORS DOWN Kryptonite

MIGHTY MIGHTY BOSSTONES So Sad To Say
SPOOKS Things I've Seen

FOO FIGHTERS Breakout

STONE TEMPLE PILOTS Sour Girl

KELIS Get Along With You

GUSTERFaFa (Never Be The Same)

Video piaylist for the week May 15-21

www.americanradiohistorv.com
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FILMS

BOX OFFICE TOTALS
May 19-21
Title $ Weekend
Distributor {$ To Date)
1 Dinosaur $38.85
Buena Vista* ($38.85)
2 Gladiator $19.74
DreamWorks ($103.14)
3 RoadTrip $15.48
DreamWorks* ($15.48)
4 U-571 $4.63
Universal ($64.39)
5 Frequency $4.33
New Line ($30.37)
6 Battlefield Earth $3.92
WB ($18.25)
7 Small Time Crooks  $3.88
DreamWorks® ($3.88)
8 Center Stage $3.25
Sony ($9.11)
9 WhereThe Heart Is $2.77
f Fox ($25.64)
. 10 The Flintstones In $2.54
Viva Rock Vegas ($27.83)
Universal
All figures in millions

* First week in release
Source: ACNielsen ED!

COMING ATTRACTIONS:
This week’s openers include
Mission: Impossible 2, starring
Tom Cruise and Thandie New-
ton. The film’s Hollywood
soundtrack sports Limp
Bizkit's current single, “Take a
Look Around (Theme From
M:1-2)" as well as Metallica’s
current single, “I Disappear”

Metallica

The ST also features Rob
Zombie’s “Scum of the Earth,”
Butthole Surfers’ “They
Came In," The Pimps’ “Rocket
Science,” The Foo Fighters &
Brian May's “Have a Cigar,”
Chris Cornell’s “Mission
2000, Godsmack’'s “Going
Down." Uncle Kracker's “What
U Lookin’ At?” Apartment 26's
“Backwards,” Diffuser’s “Kar-
ma,” Buckcherry’s “Alone,”
Tinfed’s “Immune,” Powder-
finger's “My Kinda Scene” and
Tori Amos’ “Carnival” A sepa-
rate CD contains Hans Zim-
mer’s score.

-— Julie Gidlow

S5 0N TS R

* MAN ON THE MOON (Uni-
versal)

Starring Jim Carrey as Andy
Kaufman, this feature film
spawned a Warner Bros.
soundtrack showcasing original
music by R.E.M. Selections in-
clude “The Great Beyond” and
“Man on the Moon”

— Julie Gidlow

R
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Let It RAIN

AL PETERSdN

alpeterson@rronline.com

News/ Talk

"l Internet newsletter chronicles convergence of

radio and new media

s we take our first steps toward the new-media world of the 21st century, the Internet and radio
— are increasingly being viewed as compatible, as opposed to competitive, entities. More evi-
dence surfaces almost daily suggesting that the Internet and radio are natural partners.

For example, a recent
study conducted by Yank-
elovich’s Cyber Dialogue
for iVillage.com, as report-
ed in the Southern Califor- |
nia Broadcaster’s Associa- |
tion newsletter, Call Letters,
concludes that listening (0 |
the radio is the leading ac-
tivity of those surfing the
’Net. It further notes that &
heavy Internet users —
those who spend three or
more hours a week online — also
tend to be heavy users of radio. Con-
versely, radio reaches nearly 90% of
heavy Internet users. Obviously, that
fact has not been lost on dot-com ad-
vertisers, who have made radio a
major beneficiary of their growing
ad expenditures over the past few
years.

Seeking A New Adventure

Kurt Hanson, perhaps best
known in the radio industry for his
role with Chicago-based Strategic
Media Research, recently stepped
back from day-to-day business at that
company and launched RAIN — Ra-
dio and Internet Newsletter, a daily
online newsletter available at
www.kurthanson.com. Hanson says
that the idea was born out of his de-

R
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Kurt Hanson

| sire to pursue a new adven-
ture. “I decided I wanted to
do something involving the
Internet,” he says. “I like
graphic design, website
construction, journalism
and the radio business, so [
put all of that together and
came up with RAIN. 1
thought 1°d like to try to
promote a clearer under-
standing of the Internet
world [o broadcasters.”

Asked what motivated him to de-
velop the concept. Hanson says it
really came about from his personal
needs. “Not too many months ago [
didn’t know all that much about
Internet radio myself,” he says. “And
when I went looking for a nice, clear
and well-organized presentation of
it, I really couldn’t find one out
there. So I started cribbing one to-
gether for myself. Once I got it all
together, I began to realize that what
[ had collected and the information
P’d gained might be valuable to oth-
ers 100.”

Where Are We Headed?

In a recent issue of RA/N Hanson
offered some thoughts on where ra-
dio and the Internet could be going
in the rapidly changing media envi-

ronment in the next few years.
Among the significant points he
makes is that barely a year ago
broadcasters seeking to place a value
on their online sales efforts were
speculating that their stations’
websites could easily account for
audience increases of 10% or more.

However, Hanson points out,
Arbitron’s InfoStream webcast rat-
ings report suggests that even the
biggest large-market stations’
webcasts have added only about 1%

or less — to the size of those sta-
tions’ broadcast audiences. So is all
this talk about the future impact of
Internet radio more sizzle than steak,
as they say? After all, in radio we’re
talking about a medium that has sur-
vived and thrived despite an endless
barrage of competition from new
media choices for much of the past
century.

Count Hanson as one who be-
lieves that Internet radio has a future,
and not necessarily at radio’s ex-
pense. “lI think that Internet audio
delivery is going to have a signifi-
cant future impact on consumers,”
he says, “but it’s not going to destroy
the radio industry as we know it.”

Does he think, as some have pre-
dicted, that News/Talk and other
spoken word-formatted stations are

R e

SO HAPPY TOGETHER

Joan Hamburg and Mrs. Clinton.

Everyone was all smiles during a recent visit by first lady and Senate
hopeful Hillary Rodham Clinton to the studios of WOR-AM/New.York,
Captured in a Kodak moment following their on-air chat are (l-r) WOR’s

more vulnerable 1o future competi-
tion from the Internet than music-
based formats? *“I don't think so,” he
replies.”The average consumer
doesn't even hother trying to listen
to radio stations on the computer
until they reach a point where
they're fairly comfortable with that
computer and their own knowledge
of it. If they’re new to a computer
and the Internet, they’re likely to buy
hardware with a 56k modem and not
get around to updating that for sev-
eral years. On a 56k modem, listen-
ing to music is probably just as ac-
ceptable, qualitywise, as listening to
talk.”

Compatible Or Competitive

So’are these two media destined
to be competitive or compatible?
Hanson believes it will probably be
a little of both. “There are two dif-
ferent things going on here,” he says.
“The Internet offers some opportuni-
ties (o terrestrial broadcasters, and it
also offers some new competition. It
could certainly be a real boost to the
local terrestrial broadcaster who is
seeking to expand listening in office
buildings, for example.

“If having people listen to the sta-

tion via their computers could in-
crease a station’s audience by 5% or
10%, that would be a very signifi-
cant accomplishment. Additional lis-
tening could come from what I call
expatriates — fans of your station
who have moved from your area.
Granted, [ don’t think that would
represent more than maybe 1% of
any station’s average quarter-hour
listening, but every listener counts,
right?”

On the other hand, Hanson points
out that the Internet could also pose
some new competition. “Certainly,
the significant risk is that if some-
body can listen to your local radio
station at the office via their com-
puter, they can also potentially tune
to hundreds of other audio sources,”
he observes. “But that risk is re-
duced somewhat by the fact that sta-
tions from outside of your area have
no brand strength in your market,
and listeners have no loyalty to their
personalities.

“Perhaps a well-programmed
Internet-only Talk station could pose
a much bigger threat to your station,
but I believe that most of the Time

Continued on Page 22

GALLAGHER SHOW

WTKG-AM / Grand Rapids

4to1.4

STREAMING AUDIO LIVE @ www.mikeonline.com DAME-GALLAGHER NETWORKS

LOOK AT THESE RESULTS! 1rsi7ron METRO TREND / AQH SHARE / FALL 99 TO WINTER 2000

<>

.1to0 1.6

) 35-64_2

.1to0 1.9

WORD-AM / Greenville-Spartanburg

2.5t0 5.5

2.0to 5.3

2.7 t0 5.6

WHP-AM / Harrisburg

6.3to 7.9

4.7 to 5.8

7.6 to 7.7

WDBO-AM / Orlando

1.6 to 2.7

1.5t0 1.2

2.0to 2.5

WPRO-AM / Providence

2.8 to 9.1

2.2 to 3.1

1.0 to 14.9

WLEE-AM / Richmond

4 to .8

41t0.9

.6 to 1.2

LIVE 9AM TO NOON EASTERN « REFEEDS NOON TO 9

WILK-AM / Wilkes Barre-Scranton

1.3t0 4.6

0to 2.3

6 UNIQUE HOURS EVERY WEEKEND -

1.1to0 5.8

ALL 1-800-387-2366
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Itis REAL LIFE.
There is NOTHING ELSE
like it ON RADIO.

24 I Refeeds Avoilable
“Around the Slock”™

LET THE RATINGS SPEAK FOR THEMSELVES...

4 A

WKY OKE
Bis: A 165%

. Arbitron Fall Books 1999 / Winter 2000

“ Where lite happens caller affer caller..”

'S—yndication Information contact Bill Hampton 877 410 DAVE (3283)
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Continued from Page 20

Spent Listening to Internet-only sta-
tions over the next few years will
likely come out of listeners’ online
use, not the time they normally
spend listening to broadcast radio.”

Radio Websites Lacking

On a panel at last winter’s R&R
Talk Radio Seminar 2000, RAB
President/CEO Gary Fries broke up
the room when he offered his frank
opinion that “most radio websites
generally suck.” Asked if he agrees
with that assessment, Hanson re-
plies, “Well, first of all, I think it’s
really cool when Gary gets that can-
did. I’d have to agree that most sites
are, at best, workmanlike.

“If you offer a consumer product
these days, consumers expect you to
have an Internet presence where they
can go to get questions answered
and comment about your product. So
you waiit to have a visual image that
not only looks good, but enhances
your branding efforts. Frankly, most
radio sites I’ve checked out seem to
be more one-time-visit kinds of
things that offer little or no reason
for listeners to come back on a regu-
lar basis.”

Hanson is a strong proponent of
stations streaming their audio and
has often admonished those who
don’t in his newsletter. “One thing I
find to be just downright goofy is
when stations have a website and
don’t stream their audio,” he says.

““It simply makes no sense to the

Internet consumer that, if they goto

your website, they cannot listen to
your station. If they’re on the
Internet, they understand the tech-
nology enough to expect that they
can listen to your product on your
site. To not have that option, I would
suspect, strikes the consumer as non-
sensical.”

Hanson thinks that  the reason
some stations have avoided stream-
ing audio on their sites is an out-
dated concern about the costs. “T un-
derstand that initially stations

wanted to wait until they could be
shown a way to make money on it,”
he says, “but the technology to make
it profitable to stream your audio is
now in place. Streaming costs maybe
10 cents an hour per listener. You
should be able to make lots more
than that just off the commercials
you run on your site. You can even
run specific Internet-only spots on
your site, using technology that al-
ready exists, to more than cover your
streaming costs.

“We are at the point where it’s
now very clear that you can make at
least a little money from your
station’s streaming audio. It’s some-
thing the consumer expects, it offers
additional customer service, it en-
hances your branding efforts, and it’s
now affordable. So it just doesn’t
make any sense to me for any station
not to be doing it.”

R T e e

“Frankly, most radio
sites I've checked out
seem to be more one-

time-visit kinds of
things that offer little

or no reason for
listeners to come back
on a regular basis.”
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Future Toys

It seems that any time I’ve tried to
contact Hanson lately, he has an-
swered his cellular phone from a city
somewhere across the country or
around the world where he’s getting
an opportunity to see and play with
some new Internet techno-gadget. So
what has he seen lately that’s gotten

“his attention? “For me, the highlight

of publishing RAIN was having an

excuse to take a trip to Tokyo, where
I purchased a color, wireless,
Internet-connected LCD cellular
phone,” he says. “It weighs maybe
one-sixth as much as a typical Nokia
cell phone and is about one-fifth the
size. You put it in your shirt pocket,
and if you turn too quickly, it’1l lit-
erally fly right out because it’s so
light.

“The Japanese are buying them
like crazy, because Japan now has a
new Internet service just for cell
phones, called ‘Imode.” With it you
are directed to special Imode ver-
sions of websites that have been cus-
tomized so you can easily get the
type of information you would logi-
cally want when you’re on a cell
phone — movie information, direc-
tions, news headlines, sports scores,
telephone numbers — all on your
phone’s personal LCD screen. You
can even send and receive brief e-
mails. In fact, the system has become
so popular, with millions of people
signed up for it, that it’s already be-
yond capacity.” :

Hanson has also had an opportu-
nity to try the Kerbango Internet ra-
dio and the SonicBox, two new
electronic developments that he
characterizes as “very exciting.” Are
these new gadgets going to cause a
big jump in growth for Internet ra-
dio? “I don’t know if they’re going
to impact Internet listening signifi-
cantly, because I really don’t know
what percentage of the average
population is as nuts for home elec-
tronics as [ am,” he says. “But both
products offer interesting possibili-
ties for Internet radio’s future.

“Kerbango is an AC-powered
piece of equipment with a built-in
modem that allows you to simply
plug it into a phone line or cable and
listen in any room of your home.
SonicBox is a device that allows you
to send the audio signal from your
computer to a receiver in a different
room. It’s not only a wireless device
for transmitting the signal, it also
has a very cool remote control so
that you can change stations from

—

“We are at the point where it's now very clear
that you can make at least a little money off
your station’s streaming audio. It just doesn’t
make any sense to me for any station not to be
doing it.”
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whatever'room you are listening in.
In other words, you don’t have to go
back to the room where your PC is
located to change stations. It comes
preset with about 500 stations that
are organized by format.”

Hanson also previewed a new ser-
vice that will soon allow you to con-
nect to Internet radio sites via your
cellular phone. “This new service
will allow you, through your cell
phone, to dial into their Internet site,
where you’ll have your preferred sta-
tions set up in advance. You simply
have to punch in a few numbers on
your touch-tone pad to listen to your
preset stations.”

Asked if he thinks this is the sort
of technology that could finally
break down the wall of one of tradi-
tional radio’s unique attributes —
car listening — Hanson says that he
doesn’t think so. “It may simply be
too expensive to be worth it at this
point, because you still have to pay
your normal phone service minutes.
But who knows how those costs will
evolve in the years ahead?”

" Get On Board

While most broadcasters have at
least begun to embrace this rapidly
growing media technology, some
continue to move too cautiously, in
Hanson’s opinion. “When AM radio
debuted, smart newspaper owners
went out and bought AM facilities.
Then in the *50s, when TV hit the
scene; smart AM station owners in-
vested in television properties. Next
came FM, and again, smart AM

owners got themselves that med-
ium’s new frequencies. In all of these
instances the decision to make those
choices wasn’t exactly obvious at the
time.”

Hanson says that logic would
seem to dictate that if you're a
broadcaster, you need-to invest in
your future with an Internet presence
today. “If this is going to become a
new method of distributing audio-
based information, why wouldn’t
you?” he asks.

“Frankly, I think the whole con-
solidation frenzy, coupled with the
good business times the industry is
experiencing right now, has almost
all the major broadcasters ignoring
most of the opportunities in the
world of Internet audio. There are a
few notable exceptions, but most are,
at best, halfheartedly streaming their
own signals and doing little or noth-
ing in terms of generating custom
content. Forward-thinking broad-
casters are doing something that
takes advantage of this new medium
rather than simply taking limited and
obvious baby steps.”

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at (858) 486-7559,
fax: (858) 486-7232
or e-mail:
alpeterson@rronline.com
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12+ WINTER 2000 ARBITRON RESULTS

Charlotte-Gastonia-
Rock Hill - #37
Station (Format) Owner Fa'99 Wi'00
WPEG-FM (Urbzn) Infinity 93 95
WNKS-FM (CHR/Pop) Infinity 88 7.5
WBT-A/F (Talk) Jeff.-Pilot 48 7.1
WWMG-FM (Olgies) Dalton Group 6.1 5.7
WSO0C-FM (Country) Infinity 48 56
WKKT-FM (Courtry) AMFM 58 53
WLYT-FM (AC) AMFM 72 51
WRFX-FM (CI. Rock) AMFM 54 50
WSSS-FM (Oldies) Infinity 25 45
WBAV-FM (Urban AC) Infinity 4.9 44
WLNK-FM {Hot AC) Jeff-Pilot 49 43
WCCJ-FM (Oldies) Davis 31 38
WXRC-FM (Rock) Pacific 2.7 3.0
WEND-FM (Alt.) Dalton Group 2.8 2.2
WMIT-FM (Rel.) Billy Graham 1.4 16
WNMX-FM (Aduit Std.) GHB 19 14
WFNZ-AM (Sports) infinity 1.1 1.2

New Orleans - #41

Fa'99 Wi'00
14.4 127

Station (Format) Owner
WQUE-FM (Urbzn) Clear Chan.
WYLD-FM (Urban AC)  Clear Chan.
WLMG-FM (AC) Entercom
WWL-AM (N/T) Entercom
KMEZ-FM (Urba1/0) Centennial
WTKL-FM (Oldies) Entercom
WNOE-FM (Country)  Clear Chan.
WEZB-FM (CHR/Pop) Entercom
WRNO-FM (Cl. Rock) Centennial
WLTS-FM (Hot AC) Entercom
KKND-FM (Alt.) Cleat Chan.
KUMX-FM (CHR/Pop)  Clear Chan.
WYLD-AM (Gospel) Clear Chan.
WBYU-AM (AdultStd.)  Centennial
WCKW-FM (Cl. Fock) 222 Corp
WSMB-AM (Talk} Entercom
WBOK-AM (Rel.) Willis

9.0
53
7.6
5.6
59
57
37
4.0
5.2

9.2
7.2
7.2
6.0
6.0
4.4
42
42
41
4.0
4.0
39
19
1.9
11
1.0

Hartford-New Britain-
Middletown - #44

Station (Format) Owner
WTIC-AM (N/T) Infinity
WRCH-FM (AC) Infinity
WKSS-FM (CHR/Pop) AMFM
WWYZ-FM (Country) AMFM
WTIC-FM (Hot AC) Infinity

WDRC/WMMW (Adult Std.) Buckley

WCCC-A/F (Rock) Marlin
WMRQ-FM (Alt.) AMFM
WDRC-FM (Oldies) Buckley
WZMX-FM (Oldies) Infinity
WHCN-FM (CI. Rock) AMFM
WNEZ-AM (Urban AC) Mega
WAQY-FM (CI. Rock) Saga
WKCI-FM (CHR/Pop)  Clear Chan.
WLAT-AM (Tropical) Mega
WFAN-AM (Sports) Infinity
WPKX-FM (Country). AMFM
WPLR-FM (Rock) Cox

i,

Fa'99 wi'00
10.6 11.1
9.7 109

9.1
79
6.5
5.2
48
3.5
5.6
4.0
33
15
23
1.0
14
15
0.7
0.8

9.0
8.1
74
49
46
38
37
3.2
3.0
22
19
1.4
1.4
1.1
1.1
1.1

Format Abbreviations

|

Indianapolis - #38

Station (Format) Owner Fa'99 Wi'00
WFMS-FM (Country). Susquehanna 11.5 13.8
WIBC-AM (N/T) Emmis 84 82
WFBQ-FM (Cl. Rock) AMFM 74 74
WTPI-FM (AC) MyStar 58 65
WZPL-FM (CHR/Pop) MyStar .58 65
WTLC-FM (Urban) Emmis 6.0 58
WGLD-FM (Oldies)  Susquehanna 6.1 5.7
WENS-FM (Hot AC) Emmis 50 52
WRZX-FM (Alt) AMFM 62 51
WHHH-FM (CHR/Rhy) Shik 55 4.8
WMYS-AM (Aduit Std.) MyStar 33 3.6
WNAP-FM (CI. Rock)* Emmis 29 24
WTLC-AM (Urban/0) Emmis 15 21
WBKS-FM (Oldies) Shirk 22 20
WNDE-AM (Sports) AMFM 17 17
WTTS-FM (Adult Alt.) Sarkes Tarzian 2.7 1.6
WYJZ-FM (NAC/SJ) Shirk 18 1.6
WXIR-FM (Rel.) Radio 1500 1.4 15
WEDJ-FM (Alt)** Continental 0.4 1.1
WGRL-FM (Country) Susquehanna 1.0 1.0

* Became WNOU-FM (CHR/Pop) in April
“*Was WSYW-FM (NAC/SJ) until November

Greensbhoro-
Winston Salem-
High Point - #42

Station (Format) Owner Fa'99 Wi'00
WTQR-FM (Country)  Clear Chan. 83 8.0
WMAG-FM (AC) AMFM 63 7.7
WQMG-FM (Urban) Entercom 75 7.6
WJMH-FM (CHR/Rhy) Entercom 72 7.1
WKRR-FM (Cl. Rock) Dick 59 59
WMQX-FM (Oldies) Entercom 51 57
WKZL-FM (CHR/Pop) Dick 59 52
WKSI-FM (Hot ACY Bahakel 45 43
WHSL-FM (Country) AMFM 59 41
WSJS-AM (N/T) ClearChan. 3.9 41
WXRA-FM (Rock) Clear Chan. 3.1 3.2
WEAL-AM (Gospel) Entercom 14 24
WDCG-FM (CHR/Pop) AMFM 18 15
WKXU-FM (Country)  CurtisMedia 2.0 15
WEND-FM (Alt.) Dalton 1.0 11
WIST-FM (Adult Std.) GHB 1.1 11
WMFR-AM (N/T) AMFM 07 141

| SAME-DAY |
| RATINGS RESULTS |

rronline.com

AC-Adult Contemporary, Adult Alt-Adult Alternative, Adult Stand. - Adult Standards, B/EZ-Beautiful/Easy Listening,
CHR/Pop-Contenrporary Hit Radio/Pop, CHR/Rhy-Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic Hits, Cl.
Rock-Classic Rock, Full Serv-Full Service, Hot AC-Hot AC, Misc-Miscellaneous, NAC/SJ-New AC/Smooth Jazz,
Reg. Mex-Regional Mexican, Span. AC-Spanish Adult Contemporary, Spanish Con-Spanish Contemporary,
Span N/T-Spanish News/Talk, Spanish/0-Spanish Oldies, Urban/AC-Urban Adult Contemporary, Urban-Urban

Contemporary, Urban/O-Urban Oldies.

Orlando - #39

Station (Format) Owner Fa'99 Wi'00
WTKS-FM (Talk) ClearChan. 6.0 79
WXXL-FM (CHR/Pop) AMFM 82 78
WWKA-FM (Country) Cox 64 69
WMGF-FM (AC) ClearChan. 54 6.0
WJRR-FM (Rock) ClearChan. 45 55
WOMX-FM (Hot AC) AMFM 49 55
WJHM-FM (Urban) AMFM 53 54
WDBO-AM (N/T) Cox 61 50
WSHE-FM (Oldies) Clear Chan. 51 45
WCFB-FM (Urban AC) Cox 44 43
WMMO-FM (Rock AC) Cox 43 43
WHTQ-FM (C!. Rock) Cox 40 39
WLOQ-FM (NAC/SJ) Gross 58 3.7
WPYO-FM (CHR/Rhy) Cox 19 36
WOCL-FM (Oldies) AMFM 29 27
WHO0-AM (Adult Std.) Cox 19 24
WPCV-FM (Country) Hall 08 15
WONQ-AM (Tropical) FloridaBr. 12 1.3
WOKB-AM (Gospel) Rama 12 1.2
WQaTM-AM (Sports) ClearChan. 1.3 141
Nashville - #43
Station (Format) Owner Fa '99 Wi ‘00
WQQK-FM (Urban) Dickey 84 97
WRVW-FM (CHR/Pop) AMFM 77 88
WSIX-FM (Country) AMFM 6.2 6.6
WJXA-FM (AC) South Central 82 6.5
WNRQ-FM (CI. Rock) AMFM 67 64
WRMX-FM (Oldies) ~ South Central 6.0 5.2
WSM-FM (Country) Gaylord 44 52
WWTN-FM (N/T) Gaylord 4.7 48
WKDF-FM (Country) Dick 45 4.2
WZPC-FM (Alt.) Cromwell 4.7 33
WGFX-FM (Oldies) Dick 28 3.2
WLAC-AM (N/T) AMFM 33 341
WSM-AM (Country) Gaylord 37 29
WVOL-AM (Gospel) Dickey 3.0 27
WZTO-FM (Rel.)* AMFM 23 27
waQzQ-FM (CHR/Pop) Cromwell 21 25
WNPL-FM (Urban/0) Dickey 23 20
WRQQ-FM (HotAC) Mid-Tenn.Br. 0.0 1.5
WMDB-AM (Urban) Babb 06 1.0
* Was WJZC-FM (NAC/SJ) until October 1
Memphis - #46
Station (Format) Owner Fa '99 Wi'00
WDIA-AM (Urban ACy  ClearChan. 66 7.8
WHRK-FM (Urban) ClearChan. 83 73
WEGR-FM (Cl. Rocky ~ ClearChan. 6.3 6.8
WRBO-FM (Urban/O) Barnstable 6.5 6.3
WGKX-FM (Country) Barnstable 6.5 6.2
KXHT-FM (CHR/Rhy) Finn 69 59
WRVR-FM (AC) Entercom 6.5 59
KJMS-FM (Urban) ClearChan. 49 52
WMC-FM (Hot AC) Raycom 6.2 5.0
WKSL-FM (CHR/Pop) Finn 36 45
WLOK-AM (Gospel) Giliam 56 35
WOGY-FM (Country) Entercom 2.8 35
WREC-AM (N/T) ClearChan. 23 29
WSRR-FM (CI. Hits) Barnstable 2.1 2.9
WOTO-FM (Oldies) ClearChan. 35 28
KWAM-AM (Gospel) ClearChan. 19 24
WMFS-FM (Rock) Belz 271 24
WMC-AM (N/T) Raycom 11 15
WPLX-AM (Adult Std.) Pollack 07 14
WHBQ-AM (Sports) Flion 1.2 1.2
WCRV-AM (Rel.) Bott 07 1.0

Las Vegas - #40

Fa '99 Wi ‘00

Station (Format) Owner
KWNR-FM (Country)  Clear Chan.
KJUL-FM (Adult Std.)  Centennil
KSNE-FM (AC) Clear Chan.
KLUC-FM (CHR/Rhy) Infinity
KMXB-FM (Hot AC) Infinity
KISF-FM (Reg. Mex.) Hisparic
KXTE-FM (Alt.) Infinity
KQOL-FM (Oldies) Clear Chan.
KFMS-FM (CHR/Pop)*  Clear Charn.
| KOMP-FM (Rock} Lotus
KXPT-FM (CI. Hits) Lotus
KKLZ-FM (C!. Rock) Centennial
KXNT-AM (Talk) Infinity
KMZQ-FM (AC) Infinity
KSTJ-FM (Hot AC) Centennizl
KSFN-AM (Oldies) Infinity
KVBC-FM (Span. AC)** Entravision

* Was Country untif January
** Was News/Talk untif January

59
9.0
6.9
9.1
59
55
6.5
39
3.2
3.6
27
3.8
35
34
24
1.2
23

Buffalo-

Niagara Falls - #45

Station (Format) Owner
WBEN-AM (N/T) Entercom
WYRK-FM (Country) Infinity
WKSE-FM (CHR/Pop) Entercom
WGRF-FM (CI. Rock) Mereury
WBLK-FM (Urban) Palm Beach
WJYE-FM (AC) Infinity
WHTT-FM (Oldies) Mercury
WMJQ-FM (Hot AC) Entercom
WGR-AM (N/T) Entercom
WECK-AM (Adult Std.) Infinity
WEDG-FM (Alt.) Mercury
WBUF-FM (Oldies) Infinity
CKEY-FM (Adult Alt.) Fort Com.
CHTZ-FM (Rock) Standard
CILQ-FM (Rock) Western Irt’l
WNUC-FM (Country) Cascieni
WWWS-AM (Urban/0)  Entercom
WDCX-FM (Rel.) Crawford
WXRL-AM (Country) Dome

Fa '99
6.8
8.7
8.0
83
786
6.9

Wi ‘00
10.1
9.2
8.7
79
7.6
7.0
6.4
49
4.8
4.6
44
27
17
1.4
1.2
1.2
1.2
1.0
1.0

" Raleigh-Durham - #48 |

Station (Format) Owner Fa’99 Wi '00
WQOK-FM (Urban) ClearChan. 74 76
WDCG-FM (CHR/Popy AMFM 77 74
WDUR/WNNL (Gospel) ClearChan. 69 7.2
WQDR-FM (Country)  Curtis Media 7.1 6.8
WPTF-AM (N/T) Curtis Media 5.7 6.4
WFXC/WFXK (Urban AC) Clear Chan. 41 6.3
WTRG-FM (Oldies) AMFM 44 59
| WRAL-FM (Hot AC) Capital 57 56
WRSN-FM (AC) AMFM 45 55
WRDU-FM (CI. Rock) AMFM 57 43
| WBBB-FM (Rock) Curtis Media 39 3.6
WJMH-FM (CHR/Rhy) Sinclar 2.6 24
WKIX/WKXU (Country) Curtis Media 3.1 2.2
WMPM-AM (Country) Carolina 1.0 21
WWND-FM (NAC/SJ)  Curtis Media 2.3 18
WRBZ-AM (N/T) Alchemy 16 12

©2000 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
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\What can we da |
1o earh Youy

pusiess?  [EPYPN Wamer Head?

in the mainsiream press. We start our tour of
the nation’s newspapers with an item that ap-
peared ir Tuesday’s Los Angeles Times concern-
‘ ing Interscope/Geffen/A&M President Tom Whal-
ley. According to Times reporter Chuck Philips,
Whalley has accepted a five-year deal valued at
close to $30 million to run Warner Bros. Records
when his contract expires — on Jan. 1, 2002.
Philips further claims that Whalley’s “lavish con-
tract” was secretly negotiated over the last sev-
eral months by Warner Music Group Chairman
Roger Ames. If true, could this mean that a big
| makeover is in store for the Bunny? And what
of the current management team of Russ Thyret
and Phil Quartararo?

lt was a busy week for both radio and records

Three time zones away, in the Big Apple, the
always-reliable NY Post reported in Tuesday’s
“Page Six” column that — according to “a spy”
— newly crowned Arista chief Antonio “L.A.
Reid wanted either Atlantic VP/Business Affairs
Ron Shapiro or Columbia Sr. VP/Pop & AC Pro-
mo Jerry Blair as his No. 2 man. By late April,
the paper claims, Reid had decided on Shapiro
for the gig. But Shapiro didn't bite, so Reid is
supposedly talking to Blair. But is Blair willing to
depart Columbia? “Blair is asking for even more
money from L.A. and a better title,” the spy told
the newspaper, adding that Blair told Columbia
honchos that “he needs more from them or he
will walk” The Post then quoted an insider as

| saying Blair's bosses have had enough of his
fence-straddling, and “it will all be played out by
the end of the week.”

Meanwhile, the Indianapolis Starreports that
Emmis is negotiating a deal to acquire Hearst-
Argyle’s seven radio properties, which include
KMVP-AM, KTAR-AM & KKLT-FM/Phoenix. Cit-
ing an unnamed source, the paper says that
Hearst-Argyle wants to swap the radio stations for
some of Emmis’ TV stations, with Emmis prefer-
ring to pay cash for the radio properties. Repre-
1! sentatives from Emmis offered a “no comment”

l to ST, Hearst-Argyle did not return ST’s calls.

A

In a wide-ranging interview appearing in last
Monday’s Birmingham Business Journal, Citadel
1/ Chairman/CEQ Larry Wilson assured staffers at

the 11 Dick Broadcasting stations his compa-
ny is purchasing that “we want these people to
remain in place. We're not going to come in and
reinvent the wheel. This is a good wheel. We
may put some grease on it to make it run
smoother” When asked to comment about a re-
cent report in the industry tipsheet Inside Ra-
dio that claimed Citadel purchased Dick’s sta-
tions in order to up its chances of a buyout by
an even larger radio broadcaster, Wilson said,
“[Publisher Jerry Del Colliano] and | have a
love-hate relationship. Some of what he writes
is accurate. Some is laughable. This is laugh-
able. This is silly” Wilson then went on to say
that his goal is to build Citadel into the third-
largest radio company in the United States, be-
hind only Clear Channel and Infinity.

Radio even found its way onto America’s
top TV show again this week, as $250,000 win-
ner Neil Larrimore, APD of WWDB-FM/Phila-
delphia, returned to the hot seat once again on
ABC's Who Wants to Be a Millionaire. After
phoning a friend — none other than '"WDB talk
host Gil Gross, who knew that the British crown
jewels were kept in the Tower of London be-
cause he had recently taken a tour of the place!
— to win $32,000, Gross decided to walk away
with $64 grand when asked what a Luddite was
for a shot at $125,000. The answer: a person
opposed to new technologies ... something a ra-
dio guy would never be. By the way, half of Lar-
rimore’s winnings went to charity.

> Are You Ready For 4
Some Limbaugh?

Premiere Radio Networks syndicated talk-
er Rush Limbaugh confirmed on Sunday that
he has auditioned for the open slot in ABC-TV’s

Continued on Page 26

Rumbles

* Now that WJZF/Atlanta PD Mark Edwards is
becoming OM of Styles Broadcasting’'s New
Orleans-area cluster on Thursday (6/1), will one of
the company's Country stations be considering a
flip to NAC/Smooth Jazz? if so, will Styles also
keep Jones Radio Network's NAC format on
WSJz?

1.800.326.2609

web: www.a-ware.com

www . americanradiohistorv.com

; THE PROOF IS IN THE\PUDDIN!

- Les Montgomery, KMML - Amarillo

BANANA |
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X \ L ' /“ “Impressive, Unique, Captivating... a ‘theatre of wjv zaﬁtll Yg,,,,g -
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v PRODUCT!ONS LINERS, ID’s, AND PROMOS AT A PRICE YOUR GM WILL LOVE!
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RHYTHMIC TOP 40 MONITOR
#1* 2439 DETECTIONS +61

CROSSOVER MONITOR
#1-3 WEEKS IN A ROW!

MAINSTREAM TOP 40 MONITOR
30* 2160 DETECTIONS +354

R&R RHYTHMIC TOP 40 @
3966x (+47)

R&R MAINSTREAM TOP 40 €))
BREAKER 2913 (+624)

ONE OF THE MOST ADDED THIS WEEK:
WXYV WRVW KQKQ WKCI KKRD WALC WVAQ KLRS KFRX

r #1 PHONES/RESEARCH: TOP 5 PHONES/RESEARCH: TOP 10 PHONES/RESEARCH:
BT  woa 7 KHTS 83« WHYI 68
20x-#2 WEZB 64x WBTS 88x KBKS 17x
TRL KQAR 15x KZQZ 50« WNCI 15x
| ; KKRZ 45x KHKS 60x WFLZ 31x
‘ WKSE  38x WWHT 61x
KXXM 20x WBTT 52
music FnsT* ’ WKSS 40x KZZP 54x
ﬂﬂ . EXPLODING AT THESE MAJORS:
-" 2100 24ax KIIS 15x WDRQ 19x WW2ZZ 41x KRBE 32x KDWB 28x
" e e KSLZ 42x KDND 43x KMXV 17x KCHZ 33x WXSS 60x WXXL 40x

itk .
__,.__a, LP PLATINUM!

WHW.ROMEORUSTOIE.NET /THEALBUM. maeertament
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Extend your on-air image!

Crowd

Cruiser

Looking for the ultimate remote
vehicle? The CrowdCruiser™ combines
a Ford chassis with BPI’s custom
designing to deliver a vehicle that your
listeners will look for and your staff will
love!

Create custom graphics that will get
noticed! We'll build the interior to your
specs, or you can install it yourself. Call
for more information — this vehicle can
be completely customized for you.

INCORPORATED

1-800-433-8460

P.O. Box 2500

Elkhart, IN 46515
USA
(219) 293-4700

@

Street Talk.

Continued from Page 24

Monday Night Football broad-
cast booth. Limbaugh, who was
making a guest appearance on
WMAL/Washington, added that
he's not sure where he stands
among the others vying for the
post. When asked if he could
handle both MNF and his talk
show duties on Mondays, Lim- -
baugh said, “There is no ques- RushLimbaugh
tion that | could”

Although Spanish-language broadcaster
Entravision has purchased Clear Channel’s
Adult Alternative KACD & KBCD (Channel
103.1)/L.A. and will begin simulcasting KSSE-
FM/Riverside-L.As Spanish Contemporary for-
mat later this summer, current PD Keith Cun-
ningham tells the L.A. Times he’s confident “our
programming will survive” GM Roy Laughlin
added that elements of Channel 103.1 may end
up incorporated into another signal in the com-
pany’s cluster. KACD & KBCD earned a 0.6 12+
in the just-released spring '00 Phase | Arbi-
trends.

Is WGST-FM/Atlanta readying a flip from
Talk to a music format? WGST has been play-
ing country music at night, but PD Ken Charles
tells the Atlanta Journal-Constitution that the
tunes were being played simply to test the sta-
tion’s stereo capabilities. WGST recently relo-

| cated its tower to better serve the entire Atlan-

ta market. Meanwhile, Susquehanna has asked
the FCC to relocate its recently purchased
100kw Country WHMA-FM/Anniston, AL to
College Park, GA — just under 10 miles from
downtown Atlanta. Although it's premature to
guess what format it'll be, Susquehanna Sr. VP/
Regional Mgr. Mark Renier tells the AJC,
“There’s perhaps an AC hole, another rock hole
and probably a mainstream CHR hole”

Special thanks to the Miami Herald for its
extensive use of R&R’s coverage of Classical
radio and the current state of affairs at soon-
to-be-Cox-owned WTMI/Miami in an article
published last Tuesday (5/23). While Cox Re-
gional VP Bob Green reiterated a report in R&R
that confirmed WTMI will remain Ciassical in the
short term, he added that, “It's not out of the
realm of possibility that it could remain Classi-

. cal in the long term” WTMVI’s present owner,

&

Marlin Broadcasting, will move the station’s pro-
gramming to its Beethoven.com website under

FM TALK|IS

Give us a call

- and we'll share with you'our g

"Recommended 24 Hour Line-Up"

Including: @ Ed Tyll = Noon to 3p EST

® Rick Emerson=3 to 7p EST

o John & Jeff="1ato 6a EST ...and others

www_americanradiohistorv.com

Rumbles

* Former WMXV/N.Y. PD and consuitant Bob
Dunphy becomes interim GM for Clear Channel’s
Binghamton, NY cluster.

* Cheryl Salomone rises to GM of Ciear Chan-
nel's five-station Yakima, WA cluster.

¢ Randy Grossert is named Dir/Sales for WIMZ-
AM & FM, WJXB-FM, WNFZ-FM & WTXM-FM/
Knoxville, effectlve June 11.

* KHIH/Denver PD Becky Taylor adds MD duties
at the NAC/SJ station.

* Ten-year WTTS/indianapolis PD/morning man
Rich Anton departs “to explore some interesting
challenges, effective July 14.

* WMV X/Cieveland nighttimer Scott Free joins
WQSM/Fayettevilie, NC for the PD post.

* Ken Wall departs the PD/MD post at KRMD/
Shreveport, LA.

* Tim Jones joins KEZS-FM/Cape Glrardeau,
MO as PD, effective June 5.

» Rick Christian rises from middays to the PD
post at KDEZ/Jonesboro, AR, effective June 5.

» Artist manager, author and motivational speak-
er Ken Kragen joins the Advisor's Alliance of
McVay Media. .

* Classic Rock WPVR/Roanoke flips to “The New
94.9 Star Country” foilowing the station’s sale to Mel
Wheeler.

* WTCF/Saginaw, Mi PD Jay Slater exits. MD
Mason Schreader takes interim PD duties.

* WYOY/Jackson, MS appoints Todd Michaels
PD.

* Former KVFX/Logan, UT PD/morning driver Ja-
son Smith joins KFFM/Yakima, WA as PD.

* L ook for Marathon Media to promote KUUU/Sait
Lake City PD Michael Knight to a corporate pro-
gramming position sometime in June and for Knight
to conduct a search to replace himself.

* WQZQ/Nashville ups nighttimer Marco to MD.

* Former WWHT/Syracuse morning co-host
Paige is appointed OM at WATD/Marshfield, MA.

* WIRZ/Monmouth-Ocean afternoon driver J.C.
joins WRTS/Erie, PA as APD/afternoon driver.

a new corporate identity and will retain the ser-
vices of station manager John Burkavage for the
Internet-only radio station.

>‘ Denver Mayor Cited By
Alice’s Fashion Cops!

A photo of Wellington Webb, Mayor of the
Mile High City, sporting a powder blue Members
Only jacket was prominently displayed on the
front page of last Wednesday’s (5/17) Rocky
Mountain News. The photo caught the attention
of KALC (Alice 106)/Denver afternoon dudes
Gregg Thunder and Bo Reynolds, who took on
double duty as fashion cops and cited Hizzoner
for wearing the out-of-style jacket in public. Thun-
der and Reynolds sent producer Slacker to City
Hall to hand Webb a brand-new Alice 106 leather

Continued on Page 29

HAPPENING!

Affiliotes include: KLSX-FM Los Angeles ® WCKG-FM Chicago

WKRK-FM Detroit  WIKZ Miomi ® WZZR-FM West Paim

WPEK-FM Greenville, and more... (onhlry

JUST ADDED: KQBZ-FM/Seattle and  SZ==Ne,

KYNG-FM/Dallas -~ g\\

Be the first in your market to calll L4 Y

© Call us and we'll help Fou lounch FISHE
your FM Talk Station for FREE! ENTERTAINMENY

Listen 24/7 831-420-1400
on fisherentertainment.com
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ALICE DEEJAY “Better Off Alone”
ALICE DEEJAY BRETIRT ) - hutience Over 5 Nilon

BETTER OFF ALONE HUGE CALLOUT AT THESE STATIONS:

Z100/New York 50x WKTU/New York  72x KIIS/Los Angeles  66x
KZ2QZ/San Francisco 64x WI0Q/Philadelphia 44x WWZZ/Washington 54x
KRBE/Houston 60x WDRQ/Detroit 52x Y100/Miami 40x
WPOW/Miami 41x KHTS/San Diego  60x KZZP/Phoenix 39x
: KCHZ/Kansas City 78x WXXL/Oriando 43x-  WPYO/Orlando 89x
&) WFLZ/Tampa 67x KXXM/San Antonio 59x - WNOU/Indianapolis 82x

Ez | WSNX/Grand Rapids 48x WFHN/Providence 63x and more

EIFFEL 65 “Move Your Body”

ON OVER 140 STATIONS, INCLUDING THESE MAJOR MARKETS:

KiIS/Los Angeles = KZQZ/San Francisco KHKS/Dallas WDRQ/Detroit , g : 9 g
WXKS/Boston KRBE/Houston WBTS/Atlanta WHYI/Miami /

KHTS/San Diego = WBLI/Long Island KSLZ/St. Louis WXYV/Baltimore v X [

WFLZ/Tampa WAKS/Cleveland KKRZ/Portland WKFS/Cincinnati —— _t
KDND/Sacramento KMXV/Kansas City =~ WPRO/Providence ~ WNCI/Columbus W, X
KZHT/Salt Lake City WXXL/Orlando KFMS/Las Vegas  WEZB/New Orleans | \ o

and many more

move your body
el

EIFFEL 65

SISTER HAZEL “Change Your Mind”

: M !
Stater Haz MAJOR MARKET AIRPLAY: — b

change your mind

R&R CHR/Pop @

WPLJ WTMX  WXKS WBMX WSTR  KBKS KPLZ

KMSX KDWB  WXPT WVRV  WSSR WOAL  KBBT

KRSK KZz0 KMXV WNCI KZHT KBEE WVMX

WWDE  WPTE WLNK WZPL WXXL WKSI  WILK

i1 WDCG  KAMX WMBX  WDJX WVOR WFLY WQEN

WMXB WNTQ WSTW  WRHT  KLAL WCPT  and many more

AT =

TINA COUSINS “Pray”
and Top 10 Phones and we are moving rotations
up to over 40+ thi k.”
AIRPLAY NOW! -Jay Michgels,‘:’l; - KRBISH“t’)zzton

“Tina Cousins’ ‘Pray’ is consistently Top 10 Callout

www.americanradiohistorv.com
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Street Talk

Continued from Page 26

jacket. The ever-gracious mayor then visited the
Alice studios to officially accept the jacket and
toss ol’ powder blue for good.

Michael and Susan Levine, owners of Roy-
alty Hand Car Wash, have filed a $500,000
slander suit against Radio One’s WERQ-FM
(92Q)/Baltimore after an air talent known as
“Egypt” allegedly asked her listeners to boycott
their business because, she claimed, one of the
Levines called her a racist name. In a seven-
count complaint, the Levines claim that on Jan.
12 Egypt jumped to the front of a line of peo-
ple waiting to have their cars washed and de-
manded that she have her car done immediate-
ly. When on2 of the Levines asked her to move
to the back of the line, she refused and said,
“You don't know who you are talking to. I'm with
92Q, and | can ruin you,” the suit says. Mean-
while, Radio One has petitioned the court to
keep Egypt's identity private (she’s known as
Jane “Egypt” Doe in the lawsuit), but the plain-
tiffs” attorney, Jeffrey Plum, says he’ll urge the
court to keep the case file open and reveal the
DJ’s real name. WERQ GM Pam Somers could
not be reached for comment.

KTRS/St. Louis inks a three-year agreement
to carry the St. Louis Blues hockey team, effec-
tive immediately. The games had been on Infini-
ty's crosstown KMOX for all but two of the Blues'
33 seasons in the NHL, but the station failed to
reach an agreement with the team