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Minority Gets Triple Format Majority J

Green Day tops Most Added at Alternative, Active 7"~
THE INDUSTRY’S NEV/SPAPER

www.rronline.com

Streaming Made Simple

With the imminent arrival of several high-profile
streaming-audio appliances, Internet radio contin-
ues to evolve from the PC and streaming audio
becomes more accessible. This week Kurt Hanson
and his team explore all the possibilities In Internet:
News & Views (page 17). )
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Debut 39° Adult Top 40 Monitor-
Greatest Gainer!

Debut 39° Modern Adult Monitor-
Greatest Gainer!

Debut 25* AC Monitor-

Greatest Gainer!

Over 550 Detections at Top 40!

€0 - D R&R AC-Most Increased!

Majors Include:
WKQl  KDMX WBMX KHMX WSTR
KZZP KFMB KSLZ  WFLZ WMTX
KKRZ WKEFS WKTI  WPRO WNCI
WNKS WIPL WENS WQZQ WDCG
WAPE  KKMG

The Biggest Multi-Media Artist of the Year!
« On the cover of People Magazine-
3.5 Million Circulation!!

Network TV Special Airing this Thanksgiving!
Access Hollywood’s Top 10 of 2000!
Superbowl

Grammys

Covergirl Campaign

e Oscars
Now... The Follow-Up from the 4X Platinum LP
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\
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The Way You Love Me
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| management + marketing ¢ sales

What challenges do sales managers face
" foday? Sales and Marketing Editor Pam
~ Baker talks with four radio executives

" words of advice for newcomers in the

| industry. Also in this week’s Management,
. Marketing & Sales section: Entercom

"~ Seattie’s Steve Oshin in the GM Spotlight;
" Radio Gets Results with clothing
manufacturer French Toast in the Big
Apple; the RAB's Lindsay Wood Davis
shares the fifth fatal failure in cluster
management; and Ron Karr offers a sales
tip for grabbing a client's attention in five
short minutes.

Pages 10-16

CHR MIDYEAR REVIEW

This week R&R calculates year-to-date
piays for CHR/Pop and CHR/Rhythmic

- using Mediabase-monitored data. t's
your first peek at the year in airplay so far.

Page 36

'® Fox Sports Radio debuts
with 30 affiliates

o CIDR/Windsor-Detroit flips to AC

. o Tim Maranville adds PD
duties at KZON/Phoenix

"« Salem debuts KFSH in Los Angeles

. Entravision begins “Super Estrella”
simulcast on KACD & KBCD/LA.

Page 3

THis #] WEEK
« DESTINY'S CHILD Jumpin' Jumpin' (Columbia)

NELLY COu;lry Grammar (Fo' Reel/Universal)

'« TOM BRAXTON Just Be A Man About It {LaFace/Arista)
URBAN AC .

« TOM BRAXTON Just Be A Man About It (LaFace/Arista)
COUNTRY =~

= LOMESTAR Wnat About Now (BNA/RLG)
MRS SN

 » MARC ANTHONY You Sang To Me (Columbia)

[ AC

SATCHIOX TWENTY Bont (Lava/Attantic)
NAC/SMOOTH JAZZ I
SRUAN CULBERTSON 0o You Really Love Me? (Aantc)

AED HOT CHIL) PEPPERS Caktomication (Warmer Bros.)

ACTIVE ROCK )

PAPA ROACH Last Resont (DraamWovs)

PAPR ROACH Last Resort (Drsamirks)
ALTERNATIVE

A0 GRAY Babyion (ATO/RCA)

about consolidation, nonspot revenue and.

b
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i

By Keviyx McCase
R&R STAFF WRITER
kmccabe @ rronline.com

sessions.

Just two weeks after the Democratic party
cleared out of downtown Los Angeles, another leg-
endary meeting arrived: the 49th annual American
Women in Radio and Television national conven-
tion. Themed “A Century of Progress, a New Cen-
tury of Promise.” the four-day event offered mem-
bers business keynotes, meetings and interactive

AWRT/See Page 27
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Ness On Women In Media:
Why So Few.At The Top?

Clear Channel-AMFM Spin Cycle Complete

Il Smaller groups benefited from one company's quest to grow even bigger

By JeFrrEY YORKE AND JULIE GIDLOW
R&R STAFF WRITERS
newsroom@rronline.com
Clear Channel this week completed the
Herculean task of buying, selling and swapping
more stations than was imaginable only a year
ago and did it with relative swiftness and order.
One of the last pieces of the $23.8 billion
puzzle was the divestiture of about 100 stations

sult of swap deals with Barnstable, Cumulus
and Regent. -

In the end there were more smiles than tears
in the megamerger. While the big company got
bigger — Clear Channel will only say it has
**more than 900 stations™ — so did a lot of little
companies and minority-owned and -operated
groups.

in 27 markets to bring AMFM
stations into the fold. Clear Chan-

For instance, for a whopping
$1.3 billion, African American-

nei will aiso sell AMPM's 20% | GO~AMFM SPINS: | run Radio One received KKBT/
stake in Lamar Advertising, the Los Angeles (which moved from
nation’s No. 3 billboard company, B' m '“mm's 92.3 MHz 10 100.3 MHz after

in order to comply with federal Stations soid 04 swapping frequencies with
authorities. e AMFM'’s KCMG in June), as

As press time approached on | Stations intrust 14 | \el} as KBFB/Dallas-Ft. Worth,
Tuesday evening, Clear Channel Total buyers " 19 WVCG/Miami-Ft. Lauderdale,
spokesman Randy Palmer said all T T TINER KBXX & KMIQ/Houston-
that remained to scaling the deal | Markets involved 35 | Galveston, WIMO & WZAK/

was a Washington, DC U.S, Dis-
trict Court judge’s signature ap-
proving the DOJ Antitrust

Deais with swaps 3

Cleveland, WIMZ/Greenville-
Spartanburg and WFXC, WFXK,
WNNL & WQOK/Raleigh-

Division’s divestiture order. No
hurdles were anticipated by any of the parties.
Palmer predicted final approval before week’s
end. After that, trading of AMFM shares will
halt on the New York Stock Exchange.

Some 94 stationsvere sold. with another 14
going into a trust led by Charles Giddens. Clear
Channel also received 36 new stations, the re-

Durham.

Radio One CEO Alfred Liggins called the
purchases a “transforming event” for the com-
pany: Radio One’s cash flow is expected to
double with the purchases, and they make the
company one of the two largest owners of Ur-
ban-formatted stations. Only Infinity spent

CLEAR CHANNEL/See Page 27

Infinity GMs Play
Musical Chairs As
CCU Deal Closes

Get out your score cards: Now
that Infinity has closed on 18
new properties from Clear Chan-
nel (sce story, left), it has re-
tooled its top management in
several markets.

First, KINK/Portland GM
Steve Keeney moves to Denver.
where he will oversee new Infin-
ity acquisitions ' KDJM, KIMN
& KXKL.

Back in Porlland, KUPL-AM
& FM & KKIZ’s Stan Mak
segues 10 KINK as VP/GM,
while KUFO & KVMX’s Dave
McDonald takes over at Mak’s
previous trio.. Meanwhile,
KUFO GSM Mark Whalen is
promoted to VP/GM of KUFO
& KVMX.

*1 am really delighted to be
able to utilize the members of
our senior management tcam in
Portland and move them around
in this manner.” said Infinity Sr.
VP Don Bouloukos. “The vet-
cran GMs we have in this mar-
ket made this one of the casiest
decisions I've ever had to make.

INFINITY/See Pagé 27
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Online Listening
Triples Since *98
MaArTHA Davis

R&R WASHINGTON BUREAU
mailroom @ rronline.com

Americans are turning more
and more to the Internet to tune
into radio stations. A new
Arbitron/Edison Media Re-
search Internet study reports
that the number of people who
have listened to radio stations
online has tripled, from 6% in
1998 to 20% in July 2000.

When listeners to Internet-
only audio channels are added to
those who have listened to radio
stations online, it brings the to-
tal to 25% — and that translates
into 57 million pecople. The
Intemet study also shows that 34
million Americans, or 15% of
the population, have watched
online video.

“Webcasting is rapidly ap-
proaching critical mass, as evi-
denced by the growing number

STUDY/See Page 22

Davis, BMG Bow J Records

B Arista founder inks joint venture with BMG
to the tune of $175 million

By STeEVE WoNsiEWIKCZ
R&R MUSIC EDITOR
swonz@rronline.com

Clive Davis hasn’t
skipped a beat. Less
than two months after
leaving Arista Records
as President/CEO, he
has hung the “open for
business” sign on New
York-based J Records,
his 50-50 joint venture

Voo
Davis and Goldstuck

with BMG Entertain-
ment.

That deal was officially an-
nounced on Aug. 24. No
terms were disclosed, but in-
siders say that total funding
for the venture could reach
between $150 million and
$175 million. Davis will serve
as Chaiman/CEO, and former
Arista Exec. VP/GM Charles

Goldstuck will be President/
CO00.

Other former Arista execu-
tives joining J Records are
Richard Palmese as Sr. VP/
Promotion, Tom Corson as
Sr. VP/Worldwide Marketing,
Julie Swidler as Sr. VP/Busi-
ness & Legal Affairs, Keith

Soe Page 34

Columbia Elevates
Harris To Sr. VP/
Urban Promotion

Columbia Records has cl-
evated Cynthia (“CJ”) Harris
to Sr. VP/Ur-
ban Promo-
tion. Based in
New York, she
reports to Co-
lumbia Records
Group Exec.
VP/Promotion
Charlic Walk.

" “In my years
working with
CJ, she has
proven herself
to be the most respected promo-
tion executive in urban music,”
Walk said. “Her love of music,
creativity and passion consis-
tently grant our artists maximum
exposure. As we continue to
reinvent the art of promotion

HARRIS/See Page 27

Harris

See all the Summer Phase 1 Arbitrends: www.rronline.com
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Premiere Radio Sales Group Bowls Everyone Over

PFAKRANROWLE

il -

Premiere Radio Networks President/COQ Kraig Kitchin (center, holding the ball) gathered his Premiere group
and AMFM Radio Networks' sales forces together in Colorado Springs recently. Kitchin's sales team will com-
bine its efforts with new networks upon completion of the Clear Channel/AMFM merger.

Salem Catches ‘The
Fish’ In Los Angeles

The long-anticipated dcbut of
Contemporary Christian KFSH/
Ansheim, CA finally occurred on
Friday (8/25) at 6am, as Salem
Communications formally assumed
control of KXMX (Mix 95.9) from
Clear Channel and ended that
station’s run as a Hot AC. KFSH,
known on-air as “The Fish.” cavers
the southem portion of the Los An-
geles market, including Orange
County, the San Gabriel Valley and
much of central Los Angeles.

Chuck Tyler, a veteran of both
Christian and popular secular radio
formats. will serve as PD for The
Fish (R&R 6/16). He'll also add
moming show duties on Tuesday
(9/5). Tyler previously programmed
Salem’s KPDQ/Portland. He has

also been Asst. PD at Talk KFl/Los'

Angeles.

Salem VP/Opcrations Dave Arm-
strong commented. “Southem Cali-
fomia is the No. 2 market for Chris-
tian music sales, but there had been
a huge void in Christian music ra-
dio here. It is one of the largest ma-

jor-market arcas in the U.S. with- |

out a Christian music station —
until now. Salem is delighted to
bring the new 95.9 FM to Southem
Califomia. and we expect a tremen-
dous response.”

KFSH's playlist features an up-
beat blend of popular music from
such artists as DC Talk. Jars Of
Clay. Jaci Velasquez, The News-
boys. Steven Curtis Chapman and
Sixpence None The Richer.

R&R Observes
Labor Day

In observance of the Labor Day
holiday. R&R's Los Angeles,
Nashville and Washington, DC
offices will be closed Monday,
Sept. 4.

CIRCULATION:
[ NEWS DESK:
I R&R ONLINE SERVICES:
I ADVERTISING/SALES:

At 5am on Monday (8/28)
former WIP-AM/Philadeiphia mom-
| ing host Tony Bruno launched the
(| FoxSports Radio Network in Los
Angeles with, “Are we on?”

"He was being facetious and
having a kttle fun.” Fox Sports PD
Tom Lee told R&R on Tuesday. "For
afl of us it was a collective ‘Finatly,
we are onl’ And things went very
smoothly for us”

The launch capped a hectic
handful of months that began in late
spring, when Fox and Premiere
Radio Networks forged a partner-
ship 10 produce a sports network o

first-day guests as veteran L.A.
Dodgers manager Tommy Lasorda
— who is coaching the” American
Olympic basebali team — Ohio
State head football coach John
Cooper, former Major League

'| Fox Sports Radio Premieres

Baseball Commissioner Fay Vin-
cent and former Cleveland Browns
all-star running back Jim Brown.

VP/GM Scott Savage said FSR
wanted to limit the number of sta-
tions for its debut in order to more
easily manage the launch and keep
the programming “on-target and pol-
ished. We expect 10 double the num-
ber of affiiates by the end of the
year” Fox Sports TV Chairman/CEO
David Hil said the network feed will
rely on Fox-TV's 22 regional sports
networks and its stable of reporters.
The weekday shows will originate
from studios in Sherman Oaks, CA,
while the majority of weekend pro-
gramming will be done from the Fox
Sports studios on the Fox iot in Los
Angeles’ Century City.

On Sundays Cris Collinsworth of
the Fax Sports Sunday foursome is
expected 10 break from the tube up
fo four times a day to give radio lis-
teners updates on the NFL.

m Entravision begins simulcast on KACD & KBCD

| Entravision Communications as-
sumed control of its Clear Channel
spinoffs in Southern California
Monday moming at 9am. as KSSE-
FM/Riverside-Los Angeles’ Span-
ish Comemporary "Super Estrella™
added KACD-FM/Santa Monica,
CA and simulcast partner KBCD-
FM/Newport Beach, CA as the
format’s second signal. Super
l Estrella now airs on 97.5 MHz for
| the Inland Empire; Orange County
and the San Gabricl Valley, while
KACD & KBCD's 103.1 MHz sig-
| nals will warget the coastal regions
| of Orange County and Los Ange-
les” west side.
“The Latino community has de-
served this for quite some time.”

Entravision/Los Angeles PD Haz
Montana said. “There’s been a lot
of passion for this music, and now
we have another outlet for its fans.”
Entravision/Los Angeles GM
David Haymore addgd. "Our abil-
ity to buy {KACD & KBCD] is
because of audience support.”
KSSE's booming Riverside signal
has achieved unprecedented suc-
cess in the Los Angeles Arbitron.
However, the addition of KACD &
KBCD still presents “Super
Estrella™ with limited signal cover-
age in the San Femando Valley.
home to many Hispanics. The hit-
driven format’s core artists include

*La Ley, Mand, Shakira, Elvis

Crespo and Carlos Ponce.

———

PAGE THREE

T —

SEPTEMBER 1, 2000

NEWS & FEATURES

Radio Business 4 Street Talk 28
Business Briefs 4 Sound Decisions 34
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internet News & Views 17
E-Charts 20 [ EEANFLE 74
_Show Prep 23 Opportunities 114 |
"Zine Scene ‘23 Marketplace 116 |
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FORMATS & CHARTS
News/Talk 28 Adult Contemporary 78
CHR 36 AC Chart 76
Callout America 38 AC Tuned-In 77
CHR/Pop Chart 39 Hot AC Chart 81
CHR/Pop Tuned-In 4 Hot AC Tuned-In 82
CHR/Rhythmic Chart 46 Pop/Alternative 85
CHR/Rhythmic Tuned-In 49 NAC/Smooth Jazz 83
Vgran 52 NAC/Smooth Jazz Chart 87
Urban Chart 54 NAC/Smooth Jazz Action 88
Urban Action 57 Rock 921
Urban Tuned-In 58 Rock Chart 92
Urban AC Chart 61 Rock Tuned-in 93
Urban AC Tuned-In 62 Active Rock Chart 96
Country (7} Active Rock Tuned-in 98
Country Chart 67 Rock Speciatty Show 100
Country Indicator 68 Alternative 102
Country Action 69 Alternative Chart 104
Country Tuned-In 7 Alternative Action 106
Alternative Tuned-In 108
Alternative Specialty Show m
Adult Alternative 112
Adult Alternative Chart 112
The Back Pages 118

Detroit’s River Now ‘New Lite Rock’

CIDR/Windsor (Detroit) dumped its Adult Altemative format and *“The
River” handle last Friday (8/25) to become “The New Lite Rock 93.9 FM."
PD Wendy Duff remains in place. but most River on-air personalities have
been repositioned 10 other duties within the CHUM Corporation. There
are no immediate plans to replace the CIDR calls.

Representative artists on the new AC will include The Backstreet Boys,
Eric Clapton, Whitney Houston and Shania Twain.

“There’s finally a station in the market playing Lite Rock with less talk.”
noted Duft. “We'll be playing at least 45 minutes of nonstop music every
hour during the workday and are commitied to cutting clutter out of ra-

| dio”

Among persons 12+ this spring, CIDR ranked 25th (0.7). AC WNIC

ranked first (7.7).

Maranvilie: in fhe Programming Zone

Oldies KOOL-FM/Phoenix PD
Tim Maranville adds program-
ming duties-at sister KZON-FM.
He succeeds Chris Ebbott, who de-
parts the Infinity outlet.

“Very few programmers combine
creative vision with strategic sensi-
bilities like Tim does,” remarked
Market Manager/Exec. VP Clancy
Woods. “His management skills
and competitive nature will add a
new dimension to KZON's suc-
cess.”

Regarding KZON's shift from

Pop/Alternative back to Altemative,-

Clancy commented, “We in the

media outsmart ourselves by as-
suming things about our products.
Through research and listener feed-
back. we're able to refocus the sta-
tion in a way that’s consistent with
their expectations.”

Added Maranville, "We're about
having fun, entertaining the listener
and being human.” KZON will now
reportedly emphasize such artists
as Alice In Chains, Pearl Jam and
Stone Temple Pilots.

Maranville’s previous program-
ming credits include KDKB/Phoe-
nix, KUFX/San Jose, KMZQ/Las
Vegas and KTHT/Fresno.
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O Radio finds another path

By WALT STARLING
R&R WASHINGTON BUREAU
wstarling @ rronline.com

Badlo Buslness

AP Satellite computer Program Fails

Radio stations across the country were greeted with satellite
silence on Thursday moming, along with this notice from the

Associated Press:

Dear AP Customer:
Larly this morning a software
download to our Ku-band satellite

Express customers 1o lose their feeds
of text and audio. This may include
AP Network News, AP All News Ra-

dio and subscribers 1o various AP
wire services. We are moving swiftly

distribution system failed, causing
many AP television, radio and AP

10 restore your nonmal delivery of AP
services. Until then we are providing
several tempaorary options 10 re-es-
tablish your feeds. We regret this out-
age. Be assured that we are working
as quickly as possible 1o resolve the
Seeds.

AP/See Page 8

GBS’ ‘Black Rock’ Not For Sale

By Maknia Davs
R&R WASHINGTON BUREAU
mailroom@ rrontine.com

Putting an end to rumors of the imminent sale of the building
known as “Black Rock,” a CBS spokesman said the edifice at 51
W. 52nd St. is not for sale. R&R has learned that the rumors were
spun by an overzealous New York real estate agent who leaked
information to wire services, starting a buzz that soon took on a
life of its own. The agent slyly said that the midtown Manhattan
real estate market is so hot that CBS had to sell the building.

CBS occupies only 30% of Black
Rock: the rest was leased to other ten-
ants in the carly *90s. CBS and Viacom
currently have four facilities scattered
around Manhattan: Viacom headquar-

ters is located at prestigious 1515
Broadway, Westwood One Radio Net-
works is at 524 W. 57th St., CBS ad-
ministration is at 51 W, 52nd St., and
the CBS Broadcast Center is housed

at 40 W. 57th St. The Broadcast Cen-
ter includes WCBS-TV. the CBS Tele-
vision Network and the CBS Radio
Network and will soon be home to
WCBS-AM/New York. WCBS-FM/
New York recently moved 10 the
Viacom Building on Broadway.

So will CBS ride out of Black
Rock? Industry sources don't see that
happening, cven if CBS does sell. It
would be a much better deal for CBS
1o sell the building — no doubt for an
astounding profit — and lease its cur-
rent space.

Second LPFM Filing Window Opens

O Lawmakers to resume negotiations next week

By JENREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@rronline.com
In the second of five rounds in its highly controversial plan to

bring FM radio to churches, schools and community groups across
the nation, the FCC on Monday began accepting applications for
low-power FM broadcast licenses from 10 states — Connecticut,
Dllinois, Kansas, Michigan, Minnesota, Mississippi, Nevada, New
Hampshire, Virginia and Wyoming — and the territory of Puerto
Rico.

The commission received more
than 700 applications during the first
filing window, which ended June 8.

Al of those applications are still un-
der consideration, FCC spokes-
woman Rosemary Kimball told

R&R last week. She said the com-
mission can’t determine how many
licenses will be granted in the first or
second rounds until all the applica-
tions have been reviewed and fre-
quency spacing has been considered.

The plan to launch low-power FM
has been spearheaded by FCC Chair-
man Bill Kennard, who has disre-
garded criticism from broadcasters,

LPFM/See Page 8
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Delaware Judge Approves Triathlon
Shareholders’ Settlement

Delaware Chancery Court judge inWilmington onTuesday approved

Triathlon Broadcasting's settiement of a 1998 lawsuit filed by a share-
holder who felt his shares were undervalued when Triathion accepted
Capstar's $190 million buyout offer. Shareholder Herbert Behrens sued
Triathlon after Capstar said it would pay $13 for each class A common
share but only $10.83 for each depositary share. Shareholders reached an
agreement in which investors would get 11 cents more for each depositary
share, except for those held by company directors. Judge Jack Jacobs
characterized the settlement as“meritorious” and agreed that the deal should
be approved. He also awarded $150,000 in fees and expenses to Behrens’

lawyers.

SFX Shareholders’ Settlement Approved

awyers for SFX shareholders who said they had been shortchanged in

Clear Channel's $4 billion acquisition of the outdoor entertainment com-
pany reached an agreement with SFX on Aug. 1. All that was needed was
the court’s approval, and on Tuesday Judge Myron Steele agreed that the
deal to give class A shareholders $34.5 million in cash or stock and to
award their lawyers 15% of that, or about $5.17 million, was “in the interest
of both parties” Shares of Clear Channel closed up $1.13 at $77.74 on

Tuesday.
USADR, Lucent Complete IBiquity Merger

SA Digital Radio and Lucent Digital Radio’s proposal to merge into

iBiquity Digital won Department of Justice and Federal Trade Com-
mission approval last week, making the deal official. Last month the com-
panies said they would merge in an effort to accelerate consumer access
to digital in-band, on-channel radio and to eliminate the potential for long-
term litigation between the two groups, both of which had been trying to get
FCC approval for their digital radio technologies. USADR's Robert Struble
and Lucent’s Suren Pai are co-Chairmen of the new company, and Struble
aiso serves as President/CEOQ. Investors in iBiquity include ABC, AMFM,
Beasley, Bonneville, Citadel, Clear Channel, Cox Radio, Cumulus, Emmis,
Entercom, Hispanic Broadcasting, Radio One, Ragent, Saga andViacom.

Contioued on Page 6

This weighted index consists of all publicty traded companies that derive
more than 5% of gross revenues from radio advertising.
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Can RADIO survive %
the BROADBANID

Revolution

S

"~ Coleman and Arbitron will ansy
question at the NAB Radio Show when we ¢ .

the results of a comprehensive study of listeners
have broadband Internet access in their homes. It's the
industry’s most important research study in years.

Broadband will bring high-speed Internet-based audio
entertainment to over 30 million American households
by 2004. Will this undercut radio listening? Or does it

represent a huge opportunity for radio?

Don't let the Broadband Revolution
leave YOU behind...

ATTEND THIS SESSION!

“Can Radio Survive the Broadband Revolution?”
Friday, September 22, 2000 - 9am

The NAB Radio Show ¢+ Moscone Convention Center
San Francisco, CA

For more information, visit www.colemanresearch.com.

COLEMAN ARBITRUIV

MusiC. TRENDS. BRANDING.

www americanradiohistorv com
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Radio Business

Dollars To Date:  $7,621,602,226

(Last Year: $3,070,784,272.39)

DEAL OF THE WEEK | 2000 DEALS TO DATE
|
|

4

TRANSACTIONS AT A GLANCE

® WMFL-FM/Florida City (Key Largo), FL $75,000
® KAHA-FM/Honolulu $2.1 million

* KLTX-AMAong Beach | Doliars This Week: (Las,gfg,g;% * WGTK-AM/Louisville $1.6 milion
Angeles), CA | o ‘e KARS-AM/Belen, NM $900,000
$29.5 million Stations Traded This Year: 842 * WLLW-FM/Clyde (Bath), NY $875,000
(HahYeax 677) * WQIZ-AM/St. George, SC $200,000
Stations Traded This Week: 11 * KLTY-FMHighland Village (Dallas), TX swap for

(Last Year: 29)

Salem Swaps Signals In Big D

0 KLTY to exchange facilities with KDGE; KLTX/Long Beach-L.A. dealt to Hi-Favor

tional Broadcasters. Phone: i FREQUENCY: 930kHz

KDGE-FM/Gainesville (Dallas), TX

* KTUE-AM/Tulia, TX $165,000

® KCLK-AM/Asotin and KCLK-FM & KVAB-FM/Clarkston,
WA $1.6 million

PRICE: Not applicable

954-596-2073 | POWER: 5kw . i TERMS: KLTY is being acquired
KLTX-AM/Long Beach | FREQUENCY: 885 Mz | FORMAT: News . WQIZ-AM/St. George | in exchange fo KDGE-FM/
(Los An eles)gcA P | Powen: Bow a 135 oo . PRICE: $200,000 s Gainesville (Dallas), TX.
geles), FORMAT: Contemporary Chris- | [B : $200,

PRICE: $29.5 million

!
|
[
!
|
!

1| | TERMS: Asset sale for cash

BUYER: Salem Communica-

TENG: Roscliasis o7 ot tian BUYER: ELM LLC. Phone: 843- | :‘:::; ':a"’:dpbr"’oﬁsf’agggg':
BUYER: Hi-Favor Broadcasting. KARS-AM/Belen 32::_5::7 CAB Inc. Phone: 843 ' 0400 9 ) '

No phone listed. PRICE: ,000 ‘ : nc. Fnone: :

SELLER: Salem Communica- KAHA-FM/Honolulu TERMS:szgget sale forcash | 762-3005 :;t:«fﬁy ::s?dz::/éﬂec? ::::;
tions, headed by CEO Edward | PRICE: $2.1 million BUYER: HHH Broadcasting inc. | FREQUENCY: 810 kHz Borders. Phone: 972-702-7371
Atsinger lll. Phone: 805-987- A TERMS: Asset sale for cash Phone: 561-997-0074 | POWER: Skw | FREQUENCY: KLTY is located at
0400 BUYER: Broomstick Broadcast- | SELLER: American General | FORMAT: Gospel 100.7 MHz: K.DGE is located at
FREQUENCY: 1390 kHz ing Inc. Phone: 202-326-5240 Media of Nevada. Phone: 661- i 94.5 MHz. '

POWER: Skw day/3.6kw night

SELLER: Kasa Moku Ka Pawa | 328-0118

POWER: KLTY: 100kw at 1,663

FORMAT: Religious Broadcasting Inc. Phone: 808- | FREQUENCY: 860 kHz Laan i =g e Lol
COMMENT: This sale was com- | 236-2256 | POWER: 1,300 watts day/186 6:"'1-Y FMD’:':tha.?;I 00kw

pleted two days before Salem | FREQUENCY: 105.9 MHz | watts night age (Dallas), Continved on Page 8
closed on its purchase of eight | POWER: 100kw at 1,965 feet | FORMAT: Tejano

Clear Channel radio stations and

FORMAT: This station is still rep-

was announced unofficially inmid- | resented as a construction permit ;

July. (CP). . |

G | [TV | WLLW-FMUClyde (Bath) | | Costeestum e

iy v o TS| Wl
ey Largo, PRICE: $1.75 milkion BUYER: Auburn Broadcasti gl .

PRICE: $75,000 TERMS: Asset sale for cash | inc. Phone: 3157817000 N

TERMS: Asset sale for cash

BUYER: Family Stations iInc.,
headed by President Harold
Camping. Phone: 916-641-8191
SELLER: South Florida Educa-

BUYER: Salem Media of Ken-
tucky Inc. Phone: 805-987-0400
SELLER: Truth Broadcasting
Corporation. Phone: 336-765-
7438

SELLER: Family Life Ministries.
Phone: 607-776-4151
FREQUENCY: 93.7 MHz
POWER: 3kw at 328 feet
FORMAT: Religious

scheduled 1o be deliverad to ground storage in December. As R&R re- |
ported Aug. 11, Sirius said the satellite had been damaged during assem-
bly in Palo Alto, CA and that its delivery would be delayed. According 10 the
publication Sateflite Today, reports have surtaced that Sirius-4 was actually

Coatinued on Page 8
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...just add salespeople!

t/ Online Advertising for Your Customers Equals
Revenue for Your Station!

/ / t/ Thousands of New Online Avails Each Month.

/ ¢/ Local, Commerce-based Content...
Over 3 Million Classified Ads Updated Daily.

R kg Tash

Executive VP Radio Division,
BuySeliBid.com

0/ No Upfront Costs or Fees.

t/ Turnkey Programs for Your Sales Team,

bI.IYsellbid com™

Helping Broadcasters Monetize Their Website
Contact partners@buysellbid.com 1-800-320-7870
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Radio Business

AP

Continued from Page 4

Normally, AP maintains three
regular delivery systems, one over
phone lines and two via satellite. On
Tuesday moming one satellite path
was affected when engineers and pro-
grammers attempted to upgrade the
satellite’s software.

AP then implemented its emer-
gency backup delivery plans. Stations
received news text and advisory infor-
mation by e-mail and fax, and audio
services switched to other pathways.
The AP Network News main channel
was fed over ABC and CBS satellite
channels, and the AP All News Radio

feed went out on an ABC satellite
channel. Websites were established
for audio cuts and billboards, and
ISDN dial-up service was made avail-
able for All News Radio service.

While similar problems have oc-
curred before on a smaller scale, this
latest incident appears 10 be the worst
failure in the history of AP’s satel-
lite distribution. (NPR experienced
a similar satellite failure several
years ago.) According to AP Direc-
tor/Marketing & Communications
Roger Lockhart, all clicnts have re-
ceived some level of service.
Lockhart estimates that service will
be fully restored over the next sev-
eral days.

LPFM

Continued from Page 4

Capitol Hill legislators and even fel-
low FCC commissioners in his fight
to establish the service. Since late
July, when Congress went into its
summer recess, Kennard has had free
rein to begin establishing LPFM. But
when Congress reconvenes next
week, there will be several bills on
the matter awaiting its action. Among
that legislation is the “Radio Broad-

casting Preservation Act of 1999,”
sponsored by Rep. Mike Oxley with
amendments by Rep. John Dingell,
which passed 274-110 in the House
on April 13. The bill would protect
third-adjacent channels from interfer-
ence but would otherwise permit
LPFM licensing. However, a bill in-
troduced in the Senate by Sen. Judd
Gregg that seeks to prohibit licensing
entirely has already garmmered 36 co-
SpOnsors.

Transactions

Continued from Page 6

FORMAT: KLTY: Contemporary
. Christian; KDGE: Atternative
COMMENT: Salem and Sunburst
signed a local marketing agree-
ment (LMA) to begin operating the
stations Oct. 1. This deal does not
involve a signal swap.

KTUE-AM/Tulia

PRICE: $165,000

TERMS: Asset sale for cash
BUYER: Vista Media Ministries
International. Phone: 806-995-
5531

SELLER: Dove Media Inc.
Phone: 915-673-5289
FREQUENCY: 1260 kHz

IReseoerve NTowl

DCNOBRER 18 |
Bayliss Media Roast
“Dis"honoring
larry L ilson, Citadel Comm.

MC: Bill Stakelin, Regent Comm.

) Roasters: Jeff Dashev, Interep

Bob DiPiero, Love Monkey Music

Richard Ferguson, Cox Radio
Frank Kalil, Rali1 & Co., Inc.

The Pierre
Contact $31.684.1686
or roast@baylissfoundation.

POWER: 1kw day/53 watts night
FORMAT: Country

KCLK-AM/Asotin and
KCLK-FM & KVAB-FW
Clarkston

PRICE: $1.6 million

TERMS: Asset sale for cash -
BUYER: Pacific Empire Hold-
ings Corp. No phone listed.
SELLER: Clarkston Broadcast-
ers Inc. Phone: 509-758-3361
FREQUENCY: 1430 kHz; 94.1
MHz; 102.9 MHz

POWER: S5kw day/1kw night;
100kw at 1,200 feet; 440 watts at
1,171 feet

FORMAT: Sports; Country; Soft AC

Bob Proffitt, Citade! Comm.

New York City

og

g

S ——————

dropped from a roliover device at the Space Systems/Loral plant. The $200 milion satelite apparently also bounced
several times, which would suggest that there is major damage. Sirius spokeswoman Mindy Kramer told R&R Tues-
day that the accident “does not afflect anything as long as [Sirius has)] successful launches for Sirius-2 (set for Sept.
5) and Sirius-3 [set for October]” She added, “We have an assessment of the repairs necessary and expect 1o have
a new delivery date in about 30 days” Kramer told R&R that all the satellites are fully insured, and, in the case of
Sirius-4, “There will be no financial impact on Sirius. Those costs will be assumed by Loral”

Analysts Initiate Coverage On Entravision

ntravision has won new coverage and a “buy” rating from Donaldson Lufkin & Jenrette's Jeffrey Jones (12-

month target: $26), Salomon Smith Bamey’s Niraj Gupta ($25) and Credit Suisse First Boston's Paul Sweeney
($23). Over at Bear, Stearns & Co., analyst Michele Esposito rated Entravision new “attractive.’ The new coverage
came at the same time Entravision closed on its acquisition of Clear Channel’s KACD & KBCD/Los Angeles and
flipped the stations’ format from Adult Atternative to a simulcast of Spanish Contemporary KSSE/Riverside.

KPFX Complains 0f XLNC Interference

everal months ago ial Classical XLNC/Tijuana-San Diego debuted with & 1kw signal at 90.7 MHz —

the same frequency as Pacifica’s 110kw KPFK/Los Angeles. Although the stations’ towers are 150 miles apart
and XLNC's frequency was assigned through the U.S.-Mexico FM Agreement, KPFK GM Mark Schubb tells the Los
Angeles Timesthat his station has seen a 20% drop in listening due to signal interference. Schubb filed a compilaint
with the FCC alleging that XLNC is broadcasting at 30 times its permitted wattage and transmitting ilegally across the
border. "KPFK has been 40 years alone on that frequency, believing it has the right to cover even Tijuana because
there was no one eise there.” claims XLNC owner Victor Diaz. But Diaz denies he’s juiced up his station's power:
“That's the first I've heard of it. Maybe Mexican watts are different” The case is under investigation.

Salem Gets KLTY-FM/Dallas in Exchange For KDGE-FM

hristian-oriented Salem Broadcasting said on Tuesday that it would exchange Alternative KDGE-FM/Dalas,

which it recently acquired as part of its eight-station purchase from Clear Channel, for Sunburst Media's top-
rated Christian Contemporary KLTY-FM/Dalias. The two groups exchanged LMAs and expect to begin operating the
stations Oct. 1 and to close the deal during the fourth quarter.

Salem also reported that it had completed its $29.5 million sale of KLTX/Los Angeles to Hi-Favor Broadcasting
two days before it closed on its acquisitions from Clear Channel, including'KEZY & KXMX/Los Angeles. Salem
President/CEO Edward Atsinger notes that the timing of the closings constituted a 1031 like-kind exchange, giving
the company a substantial tax benefit and reducing the cost of financing the Clear Channel deal. Besides KEZY and
KXMX (which Salem switched to KFSH), Salem also owns KIEV & KKLA in Los Angeles.

CD101’s Offer For Tower Swap Nixed

or several years Altemative WWCD (CD101)/Columbus, OH has wanted the downtown tower that's home to the

Columbus Public Schools’ noncommercialWCBE. Last week CD101 owner RogerVaughan increased his two-
year-old offer of $1 milkion for a tower swap by another $1 million. But the offer was rejected by school board members,
the Columbus Dispatch reports. Three of four board members argued that CD101's Grove City, OH signal — even
with an upgrade from 14kw to S0kw, which Vaughan would pay for — stil wouldn't cover significant portions of the
market. By obtaining a downtown tower, CD101 would gain instant access to the growing northern portion of Franklin
County.

KHTT/Tulsa Loses Injunction Request

enda Broadcasting, owner of KHTT (K-Hits)/ Tulsa, sued Clear Channel, which owns crosstown CHR competi-

tor KIZS (Kiss), after discovering that Kiss was using the phrase “today’s best music” on the air. According to a
report in the Tudsa World newspaper, Renda said K-Hits has been using the phrase since August 1996 and even
received a cerlificate of trademark registration from the Okiahoma Secretary of State in October 1999. But a U.S.
district judge has now ruled that “federal law, public policy and common sense” dictate that a court can't give one
organization the exclusive right to claim it is the best in the field. “Today's best music” is used by Clear Channel's
“Kiss" stations nationwide, and evidence in the case indicated that at least 83 other U.S. radio stations use the words.

Sept. 1 Deadline For RF Emissions Compliance

tation transmitters and other tacilities must file Environmental Assessments by Sept. 1 10 ensure compliance with

FCC guidetines on radio frequency exposure. After that date the commission will consider noncompiiance a
violation of FCC rules that may result in fines, forfeiture or other penalties. The commission plans to conduct field
spot-checks.

infinity's TDI Unveils Multimedia Billboard

'eighing in at over 30 tons and mounted outside a bullding on 42nd Street in New York City’s Times Square,

Infinity’s TDI has unveiled its newest billboard, a display that is said 10 be the largest muttimedia board in the
world. Part of the two-story-high structure revolves to show three different billboard pictures, and its electronic letter-
ing can post news and advertising messages over 100 feet long.

Arbitron Advisory Councll Election s Metion

rbitron wilt send Radio Advisory Council eligibility certification forms 10 its station clients on Sept. 1, marking the

first step in the election process for four representatives whose three-year terms will begin Jan. 1, 2001. The
formats up for election are CHR/Pop, Country and News/Talk in continuous mariets and MOR in all markets. Arbitron
subscribers who are GMs or higher and who are involved in day-io-day station operations can declare their candi-
dacy by retuming completad forms by Sept. 18. Ballots will be sent to client stationson Oct. 16. -

CBC Awards Karis FM Traassitter Contracts

arvis Corp. has been awarded a contract 10 supply 12 Z Series transmitters in power levels ranging from 3.5kw
10 20kw to the Canedian wmtmmmmmmumum&
milion Canadian.

S—
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o Entercom Seattie’s Steve Oshﬁl in GM Spotlight, Page 12

e Ron Karr's Sales Tip of the Week, Page 14

o Solid Rock online music store, Page 16
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{ SALES & MANAGEMENT

1

“The minute you start talking about what you're
going to do f you lose, you have lost.”
— George Shultz

SALES MANAGERS SPEAK OUT

B Challenges, consolidation, nonspot revenue and words of advice

By Pam Baker Undoubtedly, one of the tough-

Sales & Marketing Editor
pambaker @ rrorvine.com

est jobs at a radio station or clus-
ter is that of the GSM or Direc-
tor of Sales. Not only do these
executives have pressure from
corporate to “make budget,”
they’re ultimately responsible
‘for an entire sales staff — or
multistation staffs. It’s a big job
| with big responsibilities. But, at
| the same time, it can potentially
produce the biggest payoffs,
both financially and spiritually.

For this week’s column 1
thought I'd introduce you to
some of the country’'s most
respected sales executives and find out what’s on their
minds.

Mark Krieschen
Director Of Sales
WGN-AM/Chicago

R&R: Wiat are the biggest |8
challenges  sales  managers  face |
foday?

MK: The obvious answer |
may be, “Continuing to grow
revenues year after year.” But |
believe the challenge is deeper
than that. Our challenge today
is retaining our high performers
and recruiting quality individuals. Excellent salespeople
are in demand at all types of businesses, especially
Internet companies. If you have a sales team with a
positive attitude and a great work ethic, you'll grow
your station each year.

R&R: Is consolidation helping or hurting the radio
business, and why? !

MK: Consolidation has provided an opportunity for
market sales managers to share information and for
owners to create group marketing business units. When
it's all said and done, each station seems to be pitching
for its own share of transactional business. 1 think the
major groups are still trying to figure out how to make it
work best. Major personnel moves are happening each
day. For the most part, ad agencies are still buying
individual stations, not clusters.

R&R: Are you feeling the pressure to deliver nonspot
revenue? If so, what types of programs have you developed to
reach those goals?

MK: The pressure is.on sales departments that have
given away their events as value-added, get cost-per-
point business. Now they’re being asked to sell the
events and create nonspot revenue. NSR and event
marketing are a major part of our strategic business plan
to grow revenues and take pressure off our inventory.
We have five or six major events that we sell each year.
Once we determine that an event makes sense for us, the
entire radio station works together to pull it off. We
partner with other Tribune Co. business units — the
Chicago Tribune, ChicagoLand Television News and
WGN-TV — to sell two of our events.

R&R: What advice can you give Salespeople who have
recently entered the radio industry?

MK: My advice is to be a professional and maintain a
positive attitude. Attitude is everything. Control what

you can control. You can’t control the economy, the
ratings, CPPs or what your drive-time host said about
your client on the air. You can control the number of calls
you make each day, who you see, your level of
professionalism and your attitude.

Dina Silverman
GSM, KFWB-AM/
Los Angeles

R&R: What are the biggest
challenges  sales  managers  face
today?

DS: 1 find that there are
many challenges, including de-
livering ever-increasing sales
budgets, looking for new rev-
enue streams in order to
increase sales goals, keeping
pace with the market and managing inventory in light of
the tremendous cancellations we have seen in 2000 due
to the volatility of the dot-com business and
transactional business. The feeling is that a lot of
“mystery money” was booked. Also, finding and
keeping qualified people in sales and management is a
challenge.

R&R: Is consolidation helping or hurting the radio
business, and why?

DS: Consolidation can be looked at in two ways. On
a positive note, it allows for cluster selling, which can
offer “one-stop shopping” to advertisers, as well as the
opportunity to buy more efficiently, not only for radio,
but for other media as well — TV, outdoor, cable, etc.
Cluster selling also gives stations the opportunity to
offer larger-scale promotions that couldn’t be achieved
on an individual-station basis.

On the opposite side of the coin, some agency buyers
view consolidation as radio groups being in possession
of too much information, since they discuss business
that’s up in the market.

R&R: Are you feeling the pressure to deliver nonspot
revenue? If so, what types of programs have you developed to
reach those goals?

DS: The pressure to deliver nonspot revenue is self-
imposed. 1 recognized many years ago that radio
stations needed to diversify in order to make budgets.
There is just so much inventory available, and, in some
cases, it would have to be priced so high to make budgets
that you would drive away advertisers. 1 jokingly refer
to it as “selling pantyhose,” because drugstores had to
begin doing that many years ago in order to compete
with the major chains. Therefore — the birth of nonspot
revenue.

Some of the nonspot revenue projects we have
developed include traffic helicopter sponsorships,
traffic updates, time checks, business news presenting
sponsorships, special feature sponsorships, website
sales, “Business Breakfasts” and freeway maps.

R&R: What advice can you give salespeople who have
recently entered the radio industry?

DS: The advice I can give new sellers coming into the
industry is that if you work hard, work smart, learn all
you can, understand how to manage your business, be
creative, be a good listener and, most of all, become a
media marketer and not just a schlepper of spots, you
can’t hélp but be successful. Our industry offers
opportunities for career. and financial growth that

would take years to achieve in other industries. Take
advantage of the opportunity, and be the best you can
be. | promise you the rewards will be many. I've seen it
happen time and time again.

Dana Beaudin
GSM
KUPD-FM/Phoenix

R&R: Wit are the biggest
challenges  sales  managers  face
today?

DB: The biggest challenge |
see is keeping a sales staff
focused on the team goal. As
budgets have increased, it’s
become more critical to spread
the responsibility. One or two
top billers can’t get you to goal. Today it takes bigger
sales tcams working together without petty jealousies to
get to budget. Everyone on the team has arole, and every
order counts,

R&R: Is consolidation helping or hurting the radio
business, and why?

DB: The radio industry would do well with or
without consolidation. It's a matter of adjustment. If you
can use consolidation to your advantage, you will find
new ways and new tools to get the job done. If you can’t,
make sure you have a plan to beat the new system.

R&R: Are you feeling the pressure to deliver nonspot
revenue? If so, what types of programs have you developed to
reach those goals?

DB: At Sandusky Radio we are always looking for
new, cost-effective ways to generate more revenue. The
current environment allows our sales team more time to
look at new nonspot revenue sources. The majority of
our nonspot revenue is done in partnership with
existing clients and driven by a great idea.

R&R: What advice can you give salespeople who have
recently entered the radio industry?

DB: Two thoughts: Be patient, and remember it’s not
always this easy. And develop relationships today that
will stay with you your entire career.

Charlie Weber
GSM
KLTY/Dallas

R&R: What are the

100.77/KLTY

biggest challenges sales
managers face today?

CW: Making sure their sales team buys into the vision
they have for their station. Also, making sure standards
are met by the salespeople in regard to work habits, etc.

R&R: Is consolidation helping or hurting the radio
business, and why?

CW: 1 don't see the effects one way or the other.
Stations, no matter who owns them or who they're
affiliated with across town, still have to perform for
clients or they don’t get bought.

R&R: Are you feeling the pressure to deliver nonspot
revenue? If so, what types of programs have you developed to
reach those goals?

CW: Yes! And the station is producing event
marketing, such as live concert events. It's the sales
team’s job to secure sponsorships to give clients the
ability to market and sell their products at the events.

R&R: What advice can you give salespeople who have
recently entered the radio industry?

CW: Let no one try to convince you that this business is
too tough or that radio is a tough sell. Anything is a tough
sell if it's good and it works. Never miss an opportunity to
promote yourself, and aluays ask for referrals!

Mididadaaakioo oo clialoictan
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B Successfully juggling eight balls

A love of sports, a sense of humor and a desire to
win are the things that drive this week’s GM
Spotlight honoree: 20-year radio executive Steve
Oshin of Entercom/Seattle. “Steve has demon-
strated an unbelievable vision and focus for the
cight radio properties here in Seattle,” comments
one R&R reader, adding, “1 am truly honored to
work with the guy.” Congratulations!

I decided to enter the world of broadcasting
because:

“l grew up listening to Vin Scully, Dick
Enberg and Chick Hearn and dreamed about
being a sportscaster. Unfortunately, 1 wasn’t

QUALITY ROCK
TRUE VARIETY

VP/Market Manager of KIRO-AM, KNWX-AM, KBSG-AM & FM,
. WINGFM; KISW-FM, KMTT-FM, KNDD-FM & KQBZ-FM/Seattle

© ovremeom

2210

blessed with great pipes. I also had the good
fortune of listening to some great Rock stations in
Southern California and thought that it would be
fun to work in the business that was such a big
part of my life.”

y 4

The Business Statien

First job in broadcasting:

“Gopher for WKRP in Cincinnati — I mean,
Account Executive at KBIG-FM/Los Angeles.”
Career highlights:

“My first sale. Becoming a GM at the radio
station | started my career at. The job I have
currently.”

The most challenging aspect of being a GM:

“Being part of a team of people who are
challenged to be better every day — and helping
them get there.”

STEVE OSHIN

My most unforgettable
moment at a radio sta-
tion:

“My third day in Seattle 1 was called by the
building manager to remove a naked listener
from the elevator. I had no previous experience in
that area.”

I'm most proud of:

“All the great people I have had the pleasure to
work with.”

The best words of advice I've ever received were:

“From Grant Tinker: ‘Create an environment
that attracts the best people and help them to
achieve beyond their expectations.’”

You'd be surprised to know that....
“I am the only person ever to complete the Los
Angeles Marathon in the back of a limo.”

CLASSICAL

KING FM 98.1

THeeng

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com.
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Today’s level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vnndahsm .and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional

give-aways. Just roll of f what you need and cut.

$ Durable banners for an affordable price.
$ UV stabilized plastic won't fade indoors or outdoors.

Simply-FAX your logo and color separation information

for a free price quote.

©2000 Reef Industries. Inc.

PLASTIC
BANNERS

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075
1-800-231-6074
713-507-4200 Fax: 713-507-4295
E-mail: ri@reefindustries.com
www.reefindustries.com
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THREE LITTLE THINGS THAT MEAN A LOT

By Dick Kazan How can you elevate the per-

formance of your employees
and induce customers to do
more business with you? By
considering these three simple,
inexpensive things that many
businesses overlook.

Curb appeal. This is the
positive impression made on
prospective buyers when they
first see the outside of a home
for sale. Real estate agents say
curbappeal isabsolutely essen-
tial because it strongly influ-
ences the prospect’s like or dislike of the property.

But in business we often forget this basic ele-
ment of salesmanship. When people arrive at your
facility, what's the first thing they see? A building
in need of paint? Dirty
windows? Litter or weeds?
Your building should
make an impression you
can be proud of. When
visitors come through
your door, do they see a
bored security guard in a
bland setting? A waiting
room with rundown fur-
niture and old magazines? It'samazing whata little
paint, some flowers and a quick cleanup can do. So
pick up some new furniture, put those old maga-
zines in the recycling bin, and display some of what
makes your business exciting.

Recently, I visited News/ Talk KGO-AM, which
has been the No. 1-rated station in San Francisco
since 1977. As | approached the building, the sta-
tion already felt like a winner. The entryway was
clean, flowers bloomed, and signs guided me to the
lobby. As I came through the sparkling glass doors,
1 was welcomed not only by a security guard, but
by a receptionist with a warm smile.

While I briefly waited, other visitors were treated

THE ROAD 1o

ol | esm s bl untold business.

SUCCESS

as 1 was and employees were greeted by name as
they came and went. The station’s atmosphere con-
veyed a sense of pride that spoke favorably of man-
agement,

Reception. As KGO knows, a warm greeting is
very important. [n 1980 a Wal-Mart store in Crowley,
LA found it had a shoplifting problem. To solve it
diplomatically, the store put a gentleman with a big
smile at the front door to greet customers as they
arrived. Theft dropped, and it turned out custom-
ers loved being welcomed. Within 18 months Wal-
Mart had greeters in every store.

Communications company GTE (now part of
Verizon) has improved its reputation for customer
service considerably, in part by having its operators
answer the phone with a smile, introduce them-
selves by their first names and thank callers. The
benefits of the personal touch seem obvious, but
many firms still provide only an automated answer-

ing device that leads to a direc-
tory and then to voice mail if
the person called doesn’t pick
up. This is costing companies

Bright lights. Years ago I read
a study that said employees re-
main alert for much longer and
perform better if they work in
brightly lit rooms. 1 tried it, and it worked so well
for me that l installed brighter lights throughout my
company, with very good results.

If you’d like your business to become more pro-
ductive without spending a lot of money, use these
simple tips. Then watch the difference they make
in your bottom line.

Next week: How to make better presentations
even if you lack self-confidence.

Dick Kazan is a successful entrepreneur who founded
one of the largest computer leasing corporations in the
United States and is a successful real estate entrepre-
neur. E-mail your comments or questions to him at
rkazan @ix.netcom.com.

"l “You’ve got five minutes, so start talk-

ALES TIP
i WEEK

Ron Karr
FPresident, Karr Associates
Fort Los, W

How many times have you gone to an
appointment and had the customer say,

ing”? Now, I know you wouldn't go
along with that (right?), but you have
probably seen others fall into the trap and start spilling their
guts, hoping that something they say will grab the customer’s
attention in five short minutes. It is safe to say that in most
of those situations the salesperson really does end up with
only five minutes.

When you find yourself in that position, remember that it’s not
what you say that counts, but what you ask. When you ask enough
of the right questions, those five minutes may turn into a meeting
lasting much longer. Customers only have five minutes or less to
be “sold,” but they have as much fime as necessary to discuss
their chalienges with people they believe can help them. You start
building that belief in your customers’ minds by asking them about
the challenges they are struggling with that day.

And for those of you who still feel threatened when you hear
the “five minutes” challenge and are not sure how to turn itaround,
hereis an example of something you can say. “Mr. Customer, thank
you for warning me. To help with your time crunch, why don’t
we discuss the biggest challenges facing your sales force so we
can quickly determine how my services can best serve you.”

Ron Karr is a professional speaker, consultant, trainer and author whose
Titan Principle has generated tremendous results for his clients in the areas
of sales, negotiations and customer service. Call 800-423-5277 or send an
e-mail to ron@ronkarr.com 1o request your free Titan Principle audio bro-
chure. Visit his website at www.ronkarr.comfor results-oriented services and
learning tools, including his books The Titan Principle —The Number One
Secret to Sales Success and The Complete idiot's Guide to Great Customer
Service.

RA&R invites all sales managers and AEs to contribute favorite sales
advice for the Sales Tip of the Week. Not only will you help other AEs
around the country, you'll also get your photo in R&R. For more infor-
mation, contact Pam Baker at 310-788-1654 or via e-mail at
pambaker @ rronline.com.

] specialize in two things: Increasing sales

and improving the sales management at
radio stations in the United States.”

— Irwin Pollack
(603) 598-9300

My unique guarantee: "When you hire me to
consult you-for just one day-V'll show you
at least 10 documentable ways to increase
your billing... or the day is FREE!"”

28 Charron Avenue #2, Nashna, NH 03063 « Phone: 603-588-9300 Fax: 603-5498-0200 ¢ s wing
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Experience. Stability. Vision.
And Joel Murphy.

Joel Murphy

Creative Services Director
WSBA-AM/WARM-FM
York/Lancaster/Harrisburg

@ SUSOUEHANNA

RADIO CORP

A subsidiary of Susquehanna Paltzgraff Co.

Meet Joel Murphy, “Super Talent.” A skilled
copywriter and producer, Joel often injects a unique
flair into his work with an- ingenious mix of voice
impersonations and characterizations.

As Creative Services Director, he also enjoys
working with a talented staff who each possess those
same skills. Together, his creative team develops
attention-getting, results-driven radio campaigns
for his stations’ many
advertisers. That
translates into satisfied
clients and lots of
repeat business!

Why do
people like Joel
choose Susquehanna?
“I like it here because
everyone is committed
to the on-air product.

They always do their

best with every project.”
Naturally, creative independence and personal
growth are important too. “Susquehanna lets you make

the most of your abilities,” says Joel, “and it’s great to

tap into the company’s vast resources.”

Make a Sound Career Choice!

With operations in major markets across the USA,
Susquehanna offers a number of employment options.
For more information about radio career opportunities,
call our Human Resources Department at (717) 852-2132.

140 East Market Street @ York, PA 17401
(717) 852-2132 @ Fax (717) 771-1436

Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,
an ESOP Company, and maintains @ Drug-Free Work Environment.

www.americanradiohistorv.com
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management marketing

PART FIVE OF A SEVEN-PART SERIES

{M'ANAGEMENT}

SEVEN FATAL FAILURES IN CLUSTER MANAGEMENT

ndsay Wood Davis No. 5: Failure to
By Li delegate.

Radio Advertising Bureau

It is an ugly truth: Most of the great general
managers of preconsolidation days (often called
“real broadcasters”) turn out to be less than stel-
lar as market managers.

Winston Churchill said, “We have changed
the world faster than we can change ourselves;
we are applying to the present the habits of the
past.” And that’s been the problem for many
respected but ineffective managers. They're try-
ing to run today’s stations with yesterday’s
skills.

The people we honor with the name of
broadcaster affected the whole spectrum of radio
operations: programming, sales, promotions,
administration, community service, production,
industry relationships and engineering. They
built radio. Unfortunately, the same tendencies
that made those people giants of our industry
can stand in the way when they’re trying to
maximize the value of a cluster.

Author James Gleick wrote about the scien-
tific concept of complexity theory in his 1988
book Chaos. Complexity theory holds that
simple organizations — such as one or two
radio stations — value complex behavior. Tra-
ditional broadcasters, with their long lists of
responsibilities, fit perfectly into smaller orga-
nizations.

But the theory also holds that complex orga-

nizations (and radio has never before beheld
anything quite as complex as an eight-station
cluster) value simple behavior. That's because
the very complexity of such organizations de-
mands that attention be focused on relatively
narrow responsibilities, not diluted over wider
areas.

Traditional broadcasters often have a very
hard time with that concept. Many complain
that managing a cluster is four or six or eight
times more difficult than the work they used to
do.

Unfortunately, their math is off. If cluster
managers fail to delegate any of the eight dif-
ferent tasks they were doing in one station,
managing their eight-station cluster won’t be
eight times more difficult. It will be eight times
eight times more difficult. And who among us
would claim to be able to do a job that is 64
times more complex?

The failure of market managers to focus ef-
fectively is a function of failing, or refusing, to
delegate — and that failure to delegate is al-
most always a function of failing to adequately
trust those they’ve hired. By meddling in the
minutiae of each department’s complex.opera-
tions rather than allowing department heads to
do their jobs, market managers help to ensure
the failure of the departments individually and
the cluster as a whole.

Next week: Why establishing formal and consistent sys-
tems is essential.

THE HOUSE OF ROCK "N’ ROLL REVENUE

Active Rocker WJJO (Solid Rock 94.1)/Madi-
son, WI has partnered with nTunes.com for the
launch of ‘JJO’s private-label online CD store
on the station’s website (www.wjjo.com).

“We're extremely pleased with the success
of the site and, surprisingly, we’ve sold hun-
dreds of CDs since we launched on Aug. 11,”
shares WJJO PD Glen Gardner. “We've been
waiting for the right e-commerce partner. We
are so image-conscious that we didn’t want a
store that pops up a photo of ‘N Sync or Britney
Spears — game over, credibility gone.”

Designed by nTunes.com, the Solid Rock
Music Store store reflects the station’s hard-rock
image and attitude. The store’s success is due
in part to endorsements by WJJO on-air person-
alities. E-consumers can purchase weekly “Hot
Picks,” chosen by the station’s jocks, at a spe-
cial price of $9.41 — a savings of up to 50%.

nTunes.com offers an inventory of more than
150,000 titles, so WJJO listeners aren’t limited
to one genre of music. Visitors to the W]JO store
can also find music news, a list oF the top 10
sellers, information on new releases and an
opportunity to preorder upcoming releases.

So what’s the financial incentive for WJJO?
Gardner explains that the station splits the prof-
its from the joint venture 50-50 with nTunes.

com. That includes revenue from CD sales and

website advertising.

On ‘Aug. 23 WJJO announced an exclusive
Mudvayne CD prerelease offer. If listeners or-
der the CD before the Aug. 29 release date, they
pay only $9.41, not the $17.98 list price. The
special CD offer is available only at the Solid
Rock Music Store — and during the first 24
hours of the offer the station sold more than 30
CDs.

Generate nonspot revenue from your
website! Contact nTunes.com at 919-572-9372
for more information on hipow your station can
launch a money-generating music store of its
own, '
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RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

WEARING FRENCH TOAST
IN THE BIG APPLE

Every week radio reaches 94.6% of adults 18+ who purchased men’s
or boys’ clothing in the past four weeks and 93.6% of aduits who
purchased girls’ or women'’s clothing during the same time. This is
powerful information to use when proposing an advertising campaign
to a clothing retailer. “Because of the nature of radio, you are able to
target much more specifically,” comments Men’s Wearhouse
Chairman George Zimmer. “You're not paying to advertise to people
who aren't part of your prime demographic market.”

Calegory: Children’s clothing and e-commerce
Market: New York

Submitted by: NYMRAD (New York Market Radio)
Clients: French Toast and French Toast.com

Situation: Chitdren’s clothing manufacturer French Toast launched a
major brand-awareness advertising campaign designed to tell working
mothers that the company understands the issues they face when
buying ctothes for their children.

Objective: “Our target,” says a French Toast spokesman, “was
African-American and Hispanic working moms ages 25-49 with
school-age children. We conducted research about the media habits
of our demographic, and we found that radio scored very high with
our target.”

Campaign: Local radio in New York and other Northeastern markets
was a major component of the campaign, atong with regional
women's general-interest and parenting magazines, point-of-purchase
displays and a public relations effort. The six-week ad flight on six
New York-area stations (a total of 126 spots per week) aired during
the prime back-to-school shopping season, July 26-Sept. 5, 1999.
The Richmond, VA-based Martin Agency created three different
commercials for French Toast. Two were uniform-related — one spot
was.for French Toast Official School Wear and one directed listeners
to the company's website at www.frenchtoast.com to see its uniform
line. The third spot promoted French Toast sportswear. As part of its
media strategy French Toast worked with individual radio stations to
stage remote broadcasts from two Manhattan-based retailers, Young
Land and Young World. All three spots gave the company’s web
address.

Results: The French Toast spokesman reports, “Research shows that
radio drives traffic to websites, especially when the message is
memorable. We wanted to create a brand image for French Toast.
When moms go to the retailer or the website, they'll associate French
Toast with quality clothing that makes sense for them and their kids.
The radio spots are a component of an overall branding campaign
and, by producing memaorable, humorous spots, we knew radio would
be a successful element in the equation.”

~———RAB TOOLBOX

More markating iqformation and resources from the RAB

Here you'll find more marketing information and resources from the
RAB. For more information, call the RAB’s Member Servicg HelpLine at
800-232-3131, or log on to RadioLink at www.rab.com.

Instant Background — Children’s & Infanls’ Wear

A 2000 survey conducted by the NPD Group found that 90% of mothers
always try to buy their children’s clothes on sale. Factors considered
“extremely influential” or “very influential” by mothers in their children’s-
appare! purchase decisions: saw it in a store display and liked it, 85%;
child asked for it, 71%; saw it on someone and liked it, 62%; received
previously as a gift, 62%; saw it in a magazine or newspaper ad, 37%;
recommended by a friend, 29%,; children’s friends are wearing it, 24%.
Sales of apparel for children age 10 and under reached approximately
$20 billion in 1999, 8% more than in 1997. (The NPD Group, 2000)
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Internet Appliances Simplify

Streaming Audio

Hanson With this week's arrival
;’Nm’w of the first Kima units
Interne! Newsletior from their manufacturing

plant in Chlna (see related story at right), Internet

: radio continues its movement
away from the shackles of the
PC and into other rooms of
the house.

In this week's column,
RAIN journalism intern Ralph
Sledge — one of the crack
team of seven summer
interns that I've got set up on
Dell computers in my living
room — takes a look at the
upcoming wave of Internet
appliances and how they may solve the problems
that are currently preventing Intemet-delivered
radio from achieving its true potential.

The age of Internet radio is approaching like a brick
through a coffee straw — it's almost here, but it's
taking the last few inches slowly and painfully. it
seems like such a good idea, but there are still a few
technological barriers keeping Intemet audio from
gaining widespread acceptance. There is, however, a
technology on the horizon that looks as if it may
address the issues that plague Internet radio. That
technology comes in the form of the Internet appli-
ance.

The Problems With ‘Net Audio

The 'Net isn’t fast snough. Broadband is just
starting to trickle into homes, and it seems to be
coming in through a small and rusty pipe. Technical
problems kept home ISDN from catching on, and DSL
and cable modems, while better, can still be problem-
atic and are not yet universally available.

Listening to
radio over a
modem might
work for a while
as a novelty but
won't cut it in the
long run.
Constant
problems with

The SonicBox

"Net congestion make many streams sound like a
poorly received AM station. | think that the only
stations people are going to listen to at any length are
those that are streaming near-CD-quality sound, and
that’s only possible over a high-speed connection.
That may even disqualify home ISDN and some DSL
systems because the connection needs to be fast
enough to stream and handle any other web-surfing
that users want to do at the same time.

The web needs to be wireless. Radio has been
wireless since forever. The only cord that ties down a
radio is the power cord, and a boom box with batteries

takes care of that problem (and a radio never ties up
your phone line).

Internet radio users are tied down to a specific spot,
most often the same spot where the computer is. There
are wireless networking systems available — Apple's
Airport technology, for example — but most users have
to deal with limited range, limited speed or both. To
make Internet radio viable for real travel or for use in
cars or at the beach, it can't be tied to home computers
atall.

The equipment needs to be simpler to install and
use. Here's the story of one of my early Internet radio
attempts. | went to a site with a 'Net station I'd heard
about and wanted to hear. The site said | had to
download a particular player (more specifically, an
updated version of a
player) that | didn’t
have. | downloaded the
player and tried to
install it, but the install
program crashed
Windows Explorer, and
| had to reboot. | then
went back to the site
and tried to listen, but

“the player didn't work.
Thinking that perhaps

NetPliance’s i-opener

September 1, 2000 R&R © 17
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Radio And

the crash had caused

something to go wrong with the installation, | rein-
stalled the player. That time my computer didn't crash,
so | tried the site again. The player still didn’t work. |
looked around the site for help and finally found some
fine print that said the player might not work with my
browser, Netscape Navigator, and that | should
download Microsoft's Internet Explorer. With a sigh, )
started the 40-minute process of downloading and
installing IE. Then | went back to the radio site. Finally,
the station successfully streamed over my high-speed
network connection — at 28.8k.

Most users’ experiences won't be quite that painful,
but the process of getting radio over the computer
certainly doesn't compare favorably to simply turning
on a radio or putting a CD in a player. Yes, Internet radio
is more customizable, and there is a much larger choice
of stations and music. But I'm not sure that, at the
moment, it's worth the trouble for many people.

The Solutions So Far

A few companies are coming up with solutions to
Internet audio’s drawbacks. Akoo will soon be releasing
the Kima, a device that broadcasts the audio stream
from your computer to your stereo via a 300MHz
transmission to a spare FM frequency. Sonicbox has
released the similar SonicBox iM-band tuner, which
includes a remote S0 users can change channels
without going to the computer.

These devices do soive the problem of being tied

Continued on Page 18
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Audio Appliance Rollout
Continues With Launch 0f Kima

Following on the heels of the first Sonicbox shipments
and beating Kerbango to market by at least a few weeks,
a Chicago-based firm called Akoo will be accepting
delivery in the
next two weeks
of several thou-
sand of its new
Kima Internet
audio appli-
ances. Kima is
a two-unit sys-
tem that al-
lows™ Internet
radio listeners
to wirelessly
transmit audio
from a computer’s sound card to any FM radio in their
homes.

Kima uses a 900 MHz transmission between the
transmitting and receiving units, which can be up to
1,000 feet apart. It then transmits on the 88.3 FM
frequency from the second
KimaunittoanearbyFM ...
receiver. Each unit can be K
plugged in or powered by four
AAA battaries. The firm expects 1MA.
its first few hundred devices to arrive from its
manufacturing plant in China this week, and a few
thousand more are expected to arrive some time next
week.

Akoo’s Kima

Affiiats Partners

The current production. order is for 50,000 units
between now and the end of the year, according to Akoo
executives. Rather than opting for retail distribution this
fall, Akoo plans to sell the Kima units (at a price of
$149.99) through affiliate partners. According to Akoo
Business Development Manager Anthony Vorres,
numerous webcasters — including Investor’s Broadcast
Network, Radio Gogaga, WWW.com, Boombox Radio,
TuneTo.com, CyberRadio2000, QSound and Choice
Radio — and a few dozen terrestrial broadcasters have
agreed to promote Kima sales on their websites in
exchange for a 10%-20% commission on sales made
through their own sites. Akoo has also built an elaborate
Internet radio guide to complement the Kima. (See it at

www.akoo.com.)

The Kima device looks like a nice, simple solution to the
problem of getting Internet radio from your computerinto
point. It your stereo is in the same room as your
computer, a pair of RCA-
same job. Or, for less akm-cm
money, you could simply
listen to Internet radio in a different room of xour house,
Kima may make sense.
require that anything be plugged into the back of your
stereo, and you can move the second unit pretty freely
lacks is Sonicbox’s remote controt feature, meaning that
you can’t change stations without going to the computer.

A Simple Solution
your home stereo. Of course, $149.99 is not a trivial price
jack cables would do the
buy.good speakers for your computer. But if you want to
1 like"the fact that, unlike Sonicbox, Kima doesn’t
from one radio to another within your house. What Kima
But consumers who value simplicity may prefer the Kima

" approach. (And it's an attractive design t00.)

— By Kurt Hanson

Internet Newsleiter
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down to the place where your computer lives, but
they're not quite computer-free, and their range is
limited to your home -~ they can’t go to your car or
the park or the beach. Nor is the bandwidth problem
solved: The devices are still limited by the speed of
your connection.

Kerbango is in the process of developing an actual
PC-free Internet radio. The device might make life a bit
easier than the Sonicbox and Kima by bypassing the
computer, but bandwidth issues will still apply.

Enter The Intemet Appliance

An Internet appliance, or IA, is a streamlined
computer that is specialized for Internet functions. The
idea is to create a simple, reliable way to handle such
common tasks as web browsing, e-mail and even
word processing.

« One of the few such
devices currently
available is the i-
opener, from a
company called
Netpliance. Netpliance
claims in excess of
44,000 users at the

The Kerbango

moment, which isn't
bad for a technology that's really in its infancy.

But Netpliance isn't the only company working on
Internet appliances. One of the most talked-about
companies in recent months has been Transmeta,
which has on its staff Linus Torvalds, inventor of the
Linux operating system. Transmeta makes the Crusoe,
a processor designed specifically for portable devices.
The Crusoe uses a fraction of the power of a typical
portable Pentium processor and can be upgraded to
work with various operating systems. That
upgradability is important — no operating system yet
has dominance in the portable industry. Torvalds is an
exceedingly tech-savvy man who has heiped to
develop a technoiogy that may make computer-
wrangling unnecessary for those who don't want to

NEWS & VIEWS

internet Appliances S|mnI|lv
Streaming Audio

deal with it. That he thinks there's a future in this kind
of thing probably says a lot.

Qubit is a hardware development company that
has in the works various devices, ranging from
i-opener look-alikes to web pads that fit in the
refrigerator. No kidding -~ an Internet appliance
inside a household appliance. That might seem
strange, but it shows that Internet appliances can take
any form, and that's important.

Several larger companies are also showing interest
in making 1As. Compaq has introduced a line of what
it calls iPaq devices, and Gateway and AOL plan to
introduce a line of 1As by Christmas. Microsoft already
makes a version of Windows for portable devices, and
a recent Slashdot article reported that Microsoft is
planning to manufacture chips for some IAs.

IAs And Internet Radio

Internet appliances will benefit from the growth of
the same technologies that Internet radio requires.
The simpler devices will appeal to a wider audience,
and that audience might use them. (Consider this:
Just because millions of people have computers in
their homes doesn’t mean that millions of people
really know how to use them.) The faster networking
of 1As will make streaming audio more pleasant to use
and wili open up its potential. And making the devices
wirglgss will be the final key.

in Conclusion

There's no reason to think that people won't want
IAs, even though there has been some hesitancy from
consumers about earfier devices. That hesitancy has
often been based on the fact that tech-savvy people
usually consider IAs simply “dumbed-down”
computers. But, like personal computers, IAs are
likely to become more and more popular as they
become more powerful and capable.

The technologies needed to bring IAs into the
spotlight are the same needed to bring streaming
radio to broader acceptance. | think that when the IAs
arrive, ‘Net radio will be right alongside them.

WWW.com Quietly Launching Commercial-Free Pay Radio

Without any press releases on the subject or, as far
as | know, any other formal announcement, Los
Angeles-based Intemet-only webcaster WWW.com
(www.www.com) appears to be on the verge of
launching a new version of its product that will offer
listeners its more than 230 channels commercial-free —
for $5 a month.

WWW.com has recently repositioned itself as a
“business-to-business-to-consumer” company and has
received $41.5 million in venture capital funding from
London’s Cariton Communications, Synapse Capital,
Gold & Appel Ltd. and Transamerica Business Credit
Corp.

Some time in the past month WWW.com quietly
debuted a new audio player that has a new button on it,
labeled “Commercial-Free.” That button opens up a

window in the player that reads, “It's true — commer-
cial-free radio! For just $5 a month, you can get all
230+ of our originally programmed music stations
commercial-frea. No audio ads ... not even banner ads!

- 'WWW.com Commercial-Free Radio will be coming

your way in mid-September, so come back soon to
sign up!”

This is an interesting angle, but it's mitigated by the
fact that I'm not sure |'ve ever heard a paid commercial
on a WWW _com channel. (Over the course of about 90
minutes of punching around WWW.com as | wrote
this, | heard two stopsets. One consisted of two 30-
second PSAs, and the other consisted of 45 seconds
of silence, a 30-second PSA, more silence and, finally,

Continued on Page 19
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Fourteen “Styles” channels representing basic formats.
Eight “Destinations” channels representing CONOW-
programmed hybrid formats. And, of course, the
opportunity to (almost) instantly purchase the music
you're hearing from CONOW's extensive inventory.

The idea behind online retailer CONOW's creation of a
“fiving catalog” to push CD sales is a good one. Even the
interface, the navigation and the player are good. Of
course; you can leave the CONOW site and keep the player
open in the background, and it even gives Dbrief
descriptions of the channels s0 you don't need to returnto
CDNOW to change. There are just a few questions that
arise when you listen to the music.

The CONOW homepage has a “Radio” link that
provides navigation to the Styles and Destinations
channel pages. Styles are simply such basic formats as
Alternative, Classical and Pop. The eight Destination
formats seem to be designed more around themes or
demographics. Here’s the description for one Destination
format, “The Villa™. “Fake a break from your hectic day of
errands, the kids and the daily grind ... Whew! Relief is
here.”

Unfortunataly, the actual musical selections often don't
seem to mesh as well as the channeis’ colorful de-
scriptions might lead one to believe. Frank Sinatra, The
Doobie Brothers and TLC all tum up in “The Vineyard™
(what's in that wine?), and Hootie And The Blowfish are
played on an “Altered State” channel whose description
lists Fatboy Siim, The Deftones and Method Man.

CDNOW Radio encourages requests and posts lists of
the week's five most-requested artists for its Alternative,
Pop, Hard Rock and Rap formats. Nowhere on the site
does itindicate what CONOW Radio might actually do with
the requests it receives (other than compiling them for a
chart) or say how much, if at all, the requests affect what
is played on the channels.

And, speaking of requests, the site offers a link to an
opportunity to become part of the “CONOW Radio
Network.™ That sounds ke a corporate partnership
opportunity of maybe a chance to do some freelance
joumnalism, but the link is just an e-mail link. So we e-
mailed and asked to join the Network. We asked for a big
salary, a company car and next Friday off. (We are still
waiting for a reply.)

The site’s FAQ was heipful, especially for those who
may be new to the sometimes bewildering world of
intemet radio or those who are unsure about down-
loading and installing new software on their machines.

Again, the idea here is really admirable — in fact, it's
exactly how traditional radio selts records: Play the songs
and artiststhat your audience is expecting, and add in new
music that you expect that audience will grow to like.
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Continued from Page 18

another 30-second PSA — followed by

the second half of The Temptations’

“Just My Imagination.”) v
This move raises the question of "

J WWW COM  Microsolt Irternet € aphoses

Y R I, ST S T

whether consumers will be willing to
pay any amount — even pennies — to
prevent banner ads from showing up on an audio
piayer. Certainly, there’s never been any consumer
interest in purely visual media, like magazines, offering
ad-free versions. This will be an interesting experiment
to watch.

A Sloppy Mix?

WWW.com offers six subchannels of oldies: “’50s
Hits,” “’60s Hits,” “Jukebox,” “Motown,” “Oldies” and
“Teen Idols.” The “Oldies” subchanne! is described as
“Classic jams from War, The Stylistics, The Delfonics
and more ... music that refiected everyday life.” But as |
write this the channel is playing Elvis Presley's “It's
Now or Never,” which is about as far from a “classic
jam” as anything Elvis ever recorded.

And | have one other beef: WWW.com just played
Heatwave's “Always and Forever.” According to the

audio player's display, the song is from the album Art
Laboe’s Dedicated to You, Vol. 3. No, it’s not! As every
fan of the song knows, it's from Heatwave's 1976 Epic
album Too Hot to Handle (and it's available on the
band’s greatest hits CD).

This is simply sloppy work. WWW.com ripped the
song from a compilation CD, so, for convenience’s
sake, that's the album title they display on their player.
And this is not an isolated case — they're using the
same kind of attributions for about a third of the songs
on the Oldies channel. Please note, however, that
WWW.com is not alone in doing this; I've seen it
elsewhere. But it's annoying, nonetheless.

But wait! Now the Oldies channel — “Classic jams,”
remember? — is playing “It's You or No One” by Doris
Day.

September 1, 2000 R&R @ 19

In Assecintion With
Radic And
Internet Newsletter

MP3.com Hires Interep For Online Ad Sales

Interep Interactive signed an exclusive sales
agreement with MP3.com and will sell national
advertising — including streaming ads, banners,
sponsorships, e-commerce partnerships and other
promotional elements — for MP3.com’s ventures,
including its Syndicated Radio Division.

Tindall Joins Feed The Monster

Jim Tindall has joined website developer Feed The
Monster in the newly created Sr. VP/Technology-
Infrastructure post. Tindall has more than 20 years
of technology and technical projects management
experience.

Hot new music-related World Wide Web sites,
¢ool cyberchats and other points of interest along
the information superhighway.

"Net Chats

*From his home base in Harlem, Dame Grease
keeps it real with gritty hip-hop productions. Speak with
him on Monday (8/4) at 4pm ET, 1pm PT (www.twec.
com),

* Jaci Velasquez is releasing her third disc, Crystal
Clear, the same day she goes online. So give her
immediate feedback on Tuesday (9/5) at 9pm ET, 6pm
PT (chat.yahoo.com).

* They're into leafy greens, but we're not talking

vegetarian here. Chat with the spliff-rollin’ Kottonmouth
Kings on Thursday (9/7) at 8pm ET, S5pm PT (chat.
yahoo.com).

¢ Ricochet are great musicians, but they can deliver
country a cappella too. Talk to the harmonizers on
Wednesday (8/6) at 8pm ET, 5pm PT (www.twec.com).

| On The Web

s Peter Murphy has been prolific since he and
Bauhaus made the Goth anthem “Bela Lugosi's Dead.”
Catch his latest work on Thursday (9/7) at 9pm ET, 6pm
PT (www.sonicnet.com).

¢ Dude, they're back! Rock with Motley Crue on
Saturday (9/9) at 9pm ET, 6pm PT (www.sonicnet.com).

— Michael Anderson

Are Intemet appliances the answer to making Streaming
audio as widely used as e-mail, instant messaging and web
browsing? The industry moves and changes quickly, and
keeping up means staying informed. RAIN: Radio and
Internet  Newsletter is a daily web-based newsletter
designed to help you keep track of everything that's going
on in this rapidly changing field. RA/N is free and available
daily at www.kurthanson.com.

“America, Good Morning”

with PHIL PALEOLOGOS
Monn - Fﬂ., s - 9 al‘l‘l'

“Ask the Doctor” *
wlth DR. DERRICK DSILVA

. Welcome to

ADDICT IVE TALK RADIO

9-10 am*

“Duke and the Dr.”
Mon. - Fri,, 10- 11 am.

X “On the Line”
with DAVID STEIN
10 am - Noon*

YOU CAN'T TURN US OFF! """

FREE SHOWS - ALL BARTER! * FREE ADS in your local paper (Call for details)
* 2 Networks * 80 Talk Shows * 24 Hours a Day

Always on the Internet: talkamerica.com

WorldWeb

TALK AMERICA 702-795-8255

NEWS NETWORK

www.americanradiohistorv.com
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Surfing With A
Cell Phone? .

I had a chilling thought the other day. It
didn’t involve driving behind someone who was

trying to dial a cell
* \

phone. which is always
life-threatening. No. this
scary vision involved
driving behind someone
who was using a cell
phone to surf the web.
I felt like running my
car into the front of a
7-Eleven and just get-
ng it over with.

I've tried for the life
of me to come up with one single way that.
even sitting still. using your cell phone to surf
the web would be viable. let alone enjoyable.
As an exercise in frustration. try using a
“web-enabled™ cell phone. If you want to type
in www.yahoo.com. it takes over 25 keystrokes
and the ability to remember that to get an “0.”
you've got to press the 6 key four times. and
to get an “M"” you press twice — unless you've
just pressed an “O,” which is also on the 6 key.
fn that case you press twice. but only after you
wait for the cursor to automatically advance to
the next character space. Otherwise, you have
10 use a smart key to back up. and there are
three of those. You get the picture. Forget about
www. netmusiccountdown.com: No one has
three weeks to type it in.

But 1 started thinking: What if you could call
a website? Pay attention: | get a great.
win-Walt-Sabo's-ten-grand caliber idea every
night just before [ fall asteep. but I'm giving
you this one for free. What if you could diat a
number and get automatically connected to a
sound-based website? Not a website that gave
you text only. but a site that used sound
prompts to get you through the site. Sure, there
would be text, and if you were sitting in jail
and all you had to play with before your sig-
nificant other came down to bail you out was
your cell phone. you could slowly slog your
way through that.

But what about “Press any key to hear the
main menu. and press any key when you hear
the link you want to follow: About us ... Con-
tact Us ... The Morming Show ... The Music ...
Where We'll Be ... Find-
ing The Station ... etc”

Using text-to-speech

technology, your cell

phone actually speaks the site’s

content to you. and if you have audio on your
site, it plays over the phone. People wouldn’t
even need it to be a toll-frec number, since long
distance is so cheap these days. OK. You take
it from there. and count me in for a couple
thousand Friends and Family shares when your
PO pops.

And bookmark your favorite sites in your
cell phone’s speed dial. Please.

Questions? Comments? david@ netmusic
countdown.com. or post to the Intemet folder
on the rronline.com message board.

névid Lawrence

David Lawrence is heard on WGN/Chicago; is the
host of Online Today and Online Tonight, syn-
dicated high-tech/pop cuiture radio talk shows
from Dame-Gallagher; and is the host of the 'Net
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
Tounder of the American Comedy Network, is the
voice of America Online, and is a leading expert on
Internet entertainment.

1111TIIITIIIiiiiiiing.

TERNET

As | was watching the final episode of Survivor and tracking the
voting on the Survivor website, it became apparent to me that Mark
Burnett, the Executive Producer and co-creator of the show, played
me and everyone else in the media for patsies. No longer are big media
companies being schooled by new-media experts. Glearly, CBS gets
the web. It also managed to get me (and maybe you) with the web.
Consider the Gervaise X-picture scam and the fake final four scam,
both designed to throw off those of us who love showing off how
much we know about the web.

Inthe Gervaise X case, it was apparent that someone at CBS goofed

| amaemeg
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-
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CHR/Pop

ARTIST CDTitle

BRITNEY SPEARS Oops! ... | Did it Agair/“Lucky”
"N SYNC No Strings Attached/“Gonna”

MATCHBOX TWENTY Mad Season/~Bent”
EMINEM Marshall Mathers LP/“Slim™

CREED Human Clay/“Higher”

DESTINY'S CHILD Writing’s On The Wall/~Jumpin™
EVERCLEAR Songs From An American Movie Pt. 1/ Wonderful™
STING Brand New Day/“Desert”

MACY GRAY On How Life Is/“Call*

GOO 600 DOLLS Dizzy Up The Girl/*Broadway”
JANET Nutty Professor Il Soundtrack/“Matter”

3 DOORS DOWN The Better Life/“Kryptonite™

BON JOVI Crushv“Lite”

NINE DAYS The Madding Crowd/“Absolutely”

JOE My Name Is Joe/“Know™

VERTICAL HORIZON Everything You Want/“Everything”
CHRISTINA ABUILERA Christina Aguitera/~Over”
BBMAX Sooner Or Later/“Back™

TONI BRAXTON The Heat/*"Wasn't”

le( Can't Take Me Hame/“There

Country

ARTIST CO/Title

DIXIECHICKS Fly/“Juty”

JO DEE MESSINA Burry“Way™

LEE ANN WOMACK / Hope You Dance/“Hope”
LONESTAR Lonely Grill/“Now™

FAITH HILL Breathe/“Love"

SHEDAISY The Whole Shebang/“Will"

TOBY KEITH How Do You Like Me Now?/“Country”
RASCAL FLATTS Rascaf Flatts/“Daylight™

JOE DIFFIE Night To Remember/~Somethin™
KEITH URBAN Keith Urbarn/“Everything™

ALAN JACKSON Under The Influence/“Love”
ERIC HEATHERLY Swimming In Champagne/“Flowers™
BROOKS & DUNN Tight Rope/“Loved”

BILLY GILMAN One Vorce/“Voice™

REBA MCENTIRE So Good Together/ Be”
KINLEYS/l/Girl”

STEVE HOLY Blve Moor/“Moon™

AARON TIPPIN Peopie Like Us/“Kiss™

LEANN RIMES Jesus TV Soundtrack/“Need”
TRACY LAWRENCE Lessons Learned/“Lonely”

Hot AC

ARTIST CO/Title

STING Brand New Day/"Desert”

MATCHBOX TWENTY Mad Season/™Bent”

EVERCLEAR Songs From An American Movie Pt. 1/-Wonderful”
SANTANA Supernatural/~Smooth”

MACY GRAY On How Life Is/“Try"

CREED Human Clay/“Higher™

RED HOT CHILI PEPPERS Californication/“Otherside”
VERTICAL HORIZON Everything You Want/“Everything™
DON HENLEY Inside Job/“Home™

NINE DAYS The Madding Crowd/“Absolutely”

GOO GOO DOLLS Dizy Up The Girl/*Broadway”

MOBY Play/“Porcelain”

3DOORS DOWN Better Lite/Kryptonite™

BON JOVI Crush/“Life”

FAITH HILL Breathe/"Breathe”

NO DOUBT Return Of Saturn/“Simple”

DIDO No Angel/"Here”

SISTER HAZEL Fortress/Change”

MARC ANTHONY Marc Anthony/“Sang”

) THIRD EYE BLIND Biue/Never”

PLAYED LIKE A FIDDLE

big-time in not making it harder to find out that Gervaise was the only
castaway whose picture, in the site's image directory, had no X over
it. Surely, this meant he won, since only those voted off had pictures
created with X's. And what about the mysterious fake final four, which
included the un-Xed Gervaise and three other castaways who didn't
make it into the real final four. | dutifully reported Survivor's blunders
... did you? It was social engineering and technological jiujitsu: Give
the tech-savvy media just enough frayed edges to grab, and then let
them jump to all sorts of conclusions. Well done, CBS.

= David Lawrence

I,

Urban

ARTIST CD/Titie

NELLY Country Grammar/Grammar™

TONI BRAXTON The Heat/“Man”

WHITNEY HOUSTON Whitney: The Greatest Hits/Script”
JOE My Name Is Joe/“Lady”

KELLY PRICE Mirror Mirror/“Lay™

JAGGED EDGE JE Heartbreak/Married”
DESTINY'S CHILD Writing’s On The Wall/*Jumpin™
LUCY PEARL Lucy Pearl/"Dance”

JANET Nutty Professor Il Soundtrack/“Matter”
$ISQ0 Unleash The Dragon/“Incomplete”

AVANT My Thoughts/“Separated”

YOLANDA ADAMS Mountain High ... Valiey Low/"Heart”
GERALD LEVERT G./“Baby”

CARL THOMAS Emotional/“Wish™

R. KELLY Shaft Soundtrack/“Bad”

DONELL JONES Where | Wanna Be/“Wanna™
D'ANGELO VooDoo/"Send”

— 18 LIL"KIM Notorious K.I.M./“Matter”

20 19 DMX Then There Was X/*Party”

17 DR. DRE Dr. Dre 2001/Episode”

NAC/Smooth Jazz

LW TW ARTIST CO/Title

1 BONEY JAMES & RICK BRAUN Shake It Up/“Grazin™

2 DON HENLEY Inside Job/"Home”

3 GEORGE BENSON Absoiute Benson/*Deeper”

4 NORMAN BROWN Ceiebration/"Paradise”

§ WALTER BEASLEY Won't You Let Me Love You/"Comin™
6

7

8

9

3 =
BuzNarmnany
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w10
"nn
13 12
172 3
18 u
9 15
< 10 16
19 17

JEFF GOLUB Dangerous Curves/~Two"

DAVID BENOIT Professional Dreamer/“Jump,” “Miles”
RICHARD ELLIOT Chill Factor/“Moomba™

DAVID BENOIT Here's To You, Charlie Brown/“Baron”
TONI BRAXTON The Heat/“Spanish™

11 JIMMY HASLIP Red Heat/“Novelas™

12 SAMANTHA SIVA /dentity/"Alone”

13  JAY BECKENSTEIN Eye Contact/Sunrise”

14 CRAIG CHAQUICO Panorama/~Cafe”

15 BONEY JAMES Body Language/~Boneyizm”™

16  AKA PROJECT The Adventures of FF-Man/“River”

17  TOM SCOTT Smokin’ Section/"Smokin™

18 MARK WHITFIELD Sou! Conversation/“Takes™

19  KIM WATERS One Special Moment/~Secrets™

20 STEELY OANTwo Against Nature/*Speed”

Altemative

ARTIST COVTitle
RED HOT CHILI PEPPERS Californication/™ Califomication”
PAPA ROACH /nfest/“Last”

CREED Human Clay/"Arms™

3 DOORS DOWN Better Life/“Kryptonite™
EVERCLEAR Songs From AnAmerican Movie Pt. 1/ Wonderful”
METALLICA Mission: impossible 2 Soundtrack/Disappear”
MOBY Piay/"Porcelain”

STONE TEMPLE PILOTS Ao. 4/-Sour”

A PERFECT CIRCLE Mer De Homs/~Judith”

EVE 8 Horrorscope/“Promise”

MATCHBOX TWENTY Mad Season/“Bent”

VERTICAL HORIZON Everything You Want/“God”
OEFTONES White Pony/“Change”

INCUBUS Make Yourselt/~Stellar™

PEARL JAM Binaural/Light”

LIMP BIZKIT Mission: Impossible 2 Sound!rack/‘took'
DISTURBEQ Sickness/“Stupify”

BLINK-182 Enema Of The State/"Adam’s”

SR-T1 Now You See Inside/Right”

GODSMACK Godsmack/~Religion”

I3l I1S~2l | 3gqeove | Iasw
-
(-]

- - -
NNudoavwmag
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4 10
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16 12
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E-charts are based
BamesandNeble com, CDNOW com CheckQut com, ChoiceRadio com, City Internet Radio, DiscJockey.com. The Emsneam Network, GoGaGa.com, KItStmi.com. Launch com, Lycos Radio,
NetRadio com, NYLwveRadio com. Radio Free Virgin. and Spinner.com. Data is weighted based on traffic reports by web tratfic monitor MediaMetrix. Charts are ranked with a S/50 methodology
of sales data and streaming/airplay data for the Six reporting formats. © 2000 R&R inc. © 2000 Online Today, Net Music Countdown
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Virgin Ups McFadden
To Nat’l Prome Dir.

Jason McFadden has been cl-
evated to National Promotion Di-
rector for Virgin
Records Amer-
ica. Based in
New York, he re-
ports to Sr. VP/
Promotion Mi-
chael Plen.

McFadden was
most recently
the New York re-
gional promotion
rep for Virgin,
Before that he

McFadden

spent nine years as a national pro- |

motion rep for Metropolitan
Records.

In related news, Virgin has
tapped Tyson Haller as National
Manager/College Promotion. based
in New York. Haller was previously
a National Coordinator/College
Promotion & Marketing for Elcktra
Entertainment.

1104/Washington
Names Edwards PD

Former WLNK/Charlotte PD
Mike Edwards has rejoined
Bonneville as
PD for CHR
WWVZ &
WWZZ (Z103y
Washington.
Edwards
worked for Bonne-
ville as PD of
| KZQZ/San Fran-

cisco prior to
moving to Char-
lotte.

“Mike is a sea-
soned and successful programmer

who can provide strong leadership
tothe ‘2" WWVZ & WWZZ GM

Edwards

Tom Gilade told R&R. “He's a |

good guy. and I believe he will
make an outstanding contribution to
this radio station.”

EDWARDS/See Page 27

LETTER TO THE EDITOR
Reader Unimpressed With Rush Site

Last week’s story in R&R's Infernet News & Views section regarding
Rush Limbaugh's new website first appeared on the R&R ONLINE Today'’s
News site and prompted one reader to respond:

1 hope you got paid for your sacrifice of the mythological “objectivity
credibiity” when you posted that ridiculous ‘news” item with a hotlink to
Rush Limbaugh's new website.

My first thought was ... what took him so long? Seems kike every other
talk show host has had a website for years — people | don't ever recall y'all
talking about, people like Jim Hightower and Amy Goodman of Democracy
Now! And, of course. the NPR tak show Talk of the Nation has had a
website with archives of its program going back to 1994/

Then my second thought was, this sounds eerily like an NPR “enhanced
underwriting” spot — otherwise known 10 most pecpie these days as a tax-
free ad.

And, finally, | thought, no wonder there is a market bias against the free-
market vaiue of the tak show hosts from the other end of the political spec-
trum from Rush.

Your bias is showing. Hope you got paid wef!.

Christopher
Secretary, Virginia Center for Public Press
Radio Free Richmond Project

The views expressed in a letter to the editor are those of the writer only.
The writer is solely responsibile for the content. R&R reserves the right
to edit letters.

e ==

EXECUTIVE ACTION

Rusk Rises To OM For KCDA & KNFR/Spokane

NFR/Spokane PD Scoft Rusk has been promoted to OM for Country
KNFR and Hot AC sister KCDA. Rusk will also program KCDA.
He joined KNFR two years ago from the PD post at crosstown Hot AC
KHTQ.
. Concurently, KNFR Asst. PD/MD Paul Neumann has been promoted
to PD/MD for the station. Neumann joined KNFR in 1992, two weeks be-
fore its Country debut.

Harder To Strategic As VP/Sales & Mkig.

Strategic Media Research has tapped James Harder as VP/Sales &
| Marketing. Over the past two decades Harder has led sales teams for
Eastman Radio, Wamer Bros. and Fox Family Channel. For the past few
years he has worked with the College Television Network.

“Jim’s background and decp industry knowledge are well-suited to Stra-
tegic Media Research,” President/CEO Deborah Richman said. “As SMR
continues to grow and develop new services. Jim's expericnce and. skill
will be central to the success of our sales and marketing efforts.”

One of Harder's first challenges will be to help launch Strategic
NetLinx, an Intemet-based research tool designed to track real-time lis-
tener perceptions. He will also grow Sirategic’s Touch Marketing Services.

TR

Alouete mrects VH1 Musnc, Talent nel

had |

'Weiss To VP/GM At Radio One/Raleigh

Gary Weiss, most recently VP/
GM of Entercom's four-station
Greensboro cluster. has retumned to
North Carolina's Triangle region as
VP/GM of Radio Onc’s recently
acquired Raleigh-Durham cluster.
Weiss assumes the post formerly
held by Wayne Jefferson, who de-
parted when Radio One closed on
the purchase of the stations from
AMFPM.

Weiss, a 23-year radio veteran,
will oversee Urban AC simulcast
WFXC & WFXK, Gospel simul-
| cast WDUR & WNNL and Urban
WQQK. effective Scpt 8.

He 1old R&R. “My motivation
in retuming to Raleigh, besides the
fact that it’s a great market and I
have a lot of friends there, is the op-
portunity to affiliate myself with the

pre-eminent Urban company. I've
been in Urban radio for nine years,
and [ feel like it made sense to be
with the biggest and the best. and
that’s what Radio One is. | have
nothing but great things to say
about Entercom. but I just felt that
now was the time to join Radio
One.”

Weiss notes that Raleigh repre-
sents one of the top markets in the
country in terms of growth. “Next
year it’ll probably be a $100 mil-
lion radio market.” he said. *“When
I left there in 1993, it was about a
$30 million radio market.” Before
moving to Greensboro 6 1/2 years
ago. Weiss worked in Raleigh
from 1986-93 and served as VP/
GM of WFXC & WFXK from
1991-93.

Sandy Alouete has been named
Director/Music & Talent Relations
for VH1. She was most recently
VP/Intemational-Artist Develop-
ment at Sire Records Group.

“Sandy possesses a great deal of
expericnce in many aspects of the
record industry, and her unique
management talent and insight will

be valuable asscts 10 the network as
our programming evolves.” said
VHI Exec. VP Wayne [saak.
“She’s a terrific addition to the VHI
team.”

Between 1996-98 Alouete was
VP/East Coast Label Manager for
Reprise Records. She began her ca-
reer with Sire as Director/Marketing.

0’Neal Appointed PD At WSOC/Charlotte

Veteran Country programmer
Kevin O’Neal has been named PD
of Infinity's Country WSOC/Char-
lotte. He succeeds Paul Johnson,
who exited fast month.

“We're thrilled to have Kevin
join our team.” WSOC VP/GM
Gary Brobst commented. “He's one
of the best programmers in the
country. He's a warrior and a win-
ner.”

O’Neal was most recently Direc-
tor/Sales for five Cumulus stations
in Myrtle Beach, SC and Wil-

mington, NC. His extensive pro-
gramming background includes
Country outlets WXTU/Philadel-
phia. WSM-AM & FM/Nashville
and WMIL/Milwaukee. He also
previously served as GM of
WYAK & WMYB/Myrtle Beach.

“North Carolina is home for me,
which makes this perfect opportu-
nity an even more perfect fit."
O'Ncal 1old R&R. “This is a great
job at a great station with great
people and a great company. I'm
clated to be here.”

oW [ G-

Already Cleared on

Over 20 Markets including:
‘WKRK-FM Detroit « KYNG-FM Dallas
KQBZ-FM Seattle + KSTE Sacramento
KOTK Portland « WINZ Miami

KNUU Las Vegas < KALL Salt Lake City

KSDO San Diego

Monday - Friday Noon - 3p EST

- hOW Listen 24/ 7 on www.

] ]
FISHER
ENTERTAINMENT

831-420-1400
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Newsbreakers

National Radio |

® ABC RADIO launches the Maxim |
Minute, a weekly feature incorporating |
material from the men’s magazine |
Maxim. For more information, contact
Drew Kerr at 212-849-8255.

® WESTWOOD ONE offers Best Buy
Presents Sting in Central Park, Sept.
12 at 8pm ET. For more information,
contact Todd Goodman at 212-641-

2177.
Radio

® TODD GOODMAN is now Dir./Mar-
keting & Communications forWestwood
One. He was most recently with the
Broadcasting Dept. of the National
Hockey League.

® CARLOS CUERVO is named NSM
for Radio Unica/Arizona. He was previ- [
ously an AE at KDKB/Phoenix.

Changes

CHR: Margie Ellisor moves to
KSLZ/St. Louis as moming co-
host. and Sid Kelly joins for
nights ... WSSP/Charleston, SC
night host Jay Cruze exits ... Sean
Kelly joins KKRD/Wichita for
nights ... Freeze moves to KSFM/
Woodland. CA for nights ...
KYLZ/Albuquerque adds Papi
Chulo for nights.

Country: WHWK/Binghamton.
NY moming hosts Dave Freeman
and Jerry James exit.

PROS ON

THE LOOSE

Tracy Thompson. Shadow Net-
work traffic news anchor; 661-424-

9503.

Steve Cusack. Shadow air-
borne traffic reporter; 661-424-
9503.

Records

® MICHAEL DAVIS
is upped to VP/
Sales for Universal
Music and Video
Distribution. He
rises from Sr. Dir/
Retail Marketing &
Catalog, Classics &
Jazz.

® BRI ANE
SHAFTON is pro-
moted to VP/Sales [}
for Priority Records. |
He had been Dir./

West Coast Region,

News/Talk: Adrenalineradio.com
now carries the syndicated Nick
Federoff on Gardening.

Oldies: Bruce Kelly departs the
moming shift at WIMO/Washing-
ton.

Rock: Charlie McGraw joins
WNDD/Gainesville-Ocala for after-
noons.

National Radio: Andy Young be-
comes producer and Felix Lasin

| CHRONICLE

Deamns

Allman Brothers Band, Gov't
Mule bassist Douglas Woody, 44,
Aug. 26.

Musician, film composer and
arranger Jack Nitzsche, 63, Aug.
25.

KNX-AM/Los Angeles news re-
porter Gary Clark, 61, Aug. 12.

® JOE BORRINO moves toVP/Finance
for the Istand Def Jam Music Group. He
rises from Sr. Dir/Finance.

Industry

® LARRY STESSEL is now President/
Music Division for MCY.com. He was
most recently President and founder of

Trilkum Entertainment.

Dir./Music for NBG Radio Net-
work’s Bigg Snoop Dogg Radio.

Records: Mandana Eidgah is pro-
moted to Assoc. Dir/Marketing &
Media for Buddha Records ...
Shannon McSweeney is named
Dir/Marketing Services for Artemis
Records.

Products & Services: Broadcast
Data Consultants upgrades its Mu-
sic Director 11 scheduling software
from DOS to Windows.

Study

Continved from Page 1

of people listening to audio and
viewing video online.” said Arbitron
Internet Inforination Services VP/
GM Bill Rose. “More and more
Americans are going to the Intemet
for their listening and viewing, and
advertisers are beginning to invest
their ad dollars to reach "streamies’
who spend more time and money
online.”

Edison Media Research President

Larry Rosin added. “Audio and
video make websites more interest-
ing. appealing and “sticky.” In fact.
three-quarters of Americans sur-
veyed agreed that websites would
be more enjoyable if sound and
video were included more often.”

The new figures are featured in
the upcoming “Arbitron/Edison
Internet V: Twenty Startling New
Insights About the Internet and
Streaming.” which will be unveiled
in San Francisco at the NAB Radio
show later this month.

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Bary Knell

Reck
No Adds

Alternative
No Adds

No Adds

A T T R S R T AN BT

JONES BROADCAST PROGRAMMING
Kou Movitrie © (008) 428-9082

Alternative

Toross Cook

CREED What

FOO AGHTENS Next Year
(HED) PLANET EARTH Bartender
O DOUST Bathwater

Josh Nesier
No Adds

Josh Hosler
RUFF ENDZ No More
SISQO Incomplete

Rhythmic CHR

Josh Hosler
LI BOW WOW UXSCAPE Bounce With Me
MYSTIKAL Shake It Fast

Soft AC

Mike Betteill
ELTON JOHN Friends Never Say Goodbye

Mainstream AC
Mike Beottelli
STNG Desert Rose
Belilah

Mike Bettelll
MARC ANTHONY My Baby You

IR R

JONES RADIO NETWORK

Jon Holiday * (383) 784-8700
Adutt Nit Radie

& MeKay

FASTBALL You're An Ocean

98 DEGREES Give Me Just One Night (Una Noche)
Reck Classics

Rich Brysa
No Adds

Ssft Wits
Rick Brady
No Adds

WESTWOOD ONE RADIO NETWORKS
Charlle Cook © (805) 294-9000

Bob Blackburn

Aduit Rock & Rolt

Jeff Gonzer

No Adds

Soft AC

Andy Fuller

No Adds

Bright AC

| Jim Hays

BARENAKED LADIES Pinch Me
FASTBALL You're An Ocean

Guard your audience with multiple music channels on your site.
31 Web formats, ready to stream. From people

who know radio. Broadcast Programming.
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MONDAY, SEPTEMBER 11

Play in the Sand Day

1954/The Miss America Pageant is
televised for the first time.

1970/ The last episode of Get Smart.
starring Don Adams as secret
agent Maxwell Smart and Bar-
bara Feldon as Agent 99, airs
on CBS-TV.

1979/The Nickelodeon Network,
dubbed “The First Network for
Kids,” goes on the air.

Born: Brian DePalma 1940, Kristy
McNichol 1962

In Masic Histery.

1962/The Beatles record “Love Me

Do" at St. John's Wood Studios

in London. The session is the

first with new drummer Ringo
Starr.

1987/ Reggae singer Peter Tosh and
two others are killed by gunmen
robbing Tosh’s Kingston, Ja-
maica home.

1968/ The Los Angeles Timesreports
that Def Leppard have been
tossed off the Amnesty Interna-
tional tour to make room for
Bruce Springsteen.

1989/ Hank Williams Jr.'s reworking
of “All My Rowdy Friends” be-
comes the theme song for ABC-
TV's Monday Night Football.

3

@ TUESDAY SEPTEMBER 12

National Toasted Aimond Bar Day
1954/ Lassié debuts on CBS-TV. The
program airs for 17 years.
1983/ Arnold Schwarzenegger be-

comes a U.S. citizen.

1984/ Wichae! Jordan signs a seven-
year contract to play basketball
with the Chicago Bulls.

Born: Linda Gray 1940, Rachel Wand
1957

1966/ The Monkees premieres on
NBC. The fondly remembered
series runs for only 58 episodes.

1969/ A Los Angeles judge orders an
obsessed fan 1o stay at least
200 yards away from teen pop
singer Tiffany.

1990/ Stevie Nicks and Christine
McVie announce they're leaving
Flestwood Mac.

Born: Gesrge Jones 1931, Barry
White 1944, Neal Psant (Rush)
1952

WEDNESDAY ‘SEF'IEhiBER 13

Skinny-Dipping Day

1945/ An associate of mobster Bugsy
Slege! buys a 30-acre piot in
Las Vegas to build The Fla-
mingo, the city's first casino.

1960/ The horror show Thriller,
hosted by Boris Kariof{, pre-
mieres on NBC-TV.

1969/The Hanna Barbera cartoon
Scooby-Doo, Where Are You?
debuts.

_ Born: Nell Carter 1948, Ben Savage

1980

e . e

1
1

e

In Music History

1980/ Elton John draws a crowd of
400,000 at atree concert in New
York’s Central Park.

1985/ 8ting begins his first post-Po-
lice tour, in San Diego.

1986/ The Gratefui Dead announce a
series of benefit concerts for
rain forest preservation. They
play the first of the shows in
New York on Sept. 24.

1996/ Tupac Shakur dies of his
wounds five days after being
shot on a Las Vegas street.

Born: Mel Torme 1925-1999, David
Ciayton-Thomas (ex-Blood,
Sweat & Tears) 1941, Peter
Cetera 1944

THURSDAY, SEPTEMBER 14

Husbands in Love Day

1978/ The first episode of Mork &
Mindy, starring Robin Williams
as Mork and Pam Dawber as
Mindy, debuts on ABC-TV.

1984/ Dustin Hoftman stars in Arthur
Miller’s Death of a Salesman
and s responsible for its return
to Broadway.

1986/ A skateboard high-jump record
is set when Tony Magnuson
clears 9.5 feet above the top of
a U-shaped ramp.

8orn: Josy Hestherton 1944, Sam
Neitt 1947

8

1966/ Pete Townghene announces
that The Who will be recording
what he calls a “rock opera.”
The project turns out to be, of
course, Tommy.

1981/ Filming begins on the movie
version of Pink Floyd's The
Wall. The movie stars ex-
Boomtown Rat Bob Geidof.

1958/ Prince opens his first U.S. tour
since 1984 in his hometown of
Minneapolis. The postconcert
celebration at his Paisley Park
studios is shut down by local
police at 4am.

Born: Jen “Bowser™ Bauman (Sha-
Na-Na) 1947, Steve Gainss
(Lynyrd Skynyrd) 1949-1977

FRIDAY SEPTEMBER 1°¢

Loaded Dice Day

1965/ Eddie Albert and Eva Gabor
star in Green Acres, a sitcom
about city slickers gone coun-
try that debuts on CBS-TV.

GmenAcmslhoplaoerobo!

1971/A group of Canadians en route
to Alaska to protest nuclear
testing found the environmen-
tal organization Greenpeace.

1982/USA Today publishes its first
issue.

Born: Tomey Les Jones 1946, Dan

Marino 1961

£

1974/ Urish Heep are forced 10 can-

DATEBOOK

cel the remainder of a U.S. tour
after bassist Gary Thain is in-
jured by faulty electrical equip-
ment during a Dallas show.

1980/ David Bowie opens to good re-
views in the title role of Broad-
way's The Elephant Man.

1988/ Angry reaction from Southern
music fans forces Epic to delete
“Free Bird" from a disco medley
by pop group Wil To Power.
The track hits No. 1 nonetheless
... Also: Dire Straits announce
their breakup.

SATURDAY, SEPTEMBER 1

Watermelon Festival

1960/ Amos Alonzo Stagg an-
nounces his retirement from
coliege football coaching at age
98.

1965/The Dean Martin Show pre-
mieres on NBC-TV and runs for
nine years.

1988/ Cincinnati Reds pitcher Tom
Browning pitches a perfect
game against the Los Angeles
Dodgers. it is only the 12th in
baseball history.

8orn: David Coppertieid 1956, Jea-
nifer Tilly 1961 1

1977/T. Rex frontman Mare Bolan,
29, is killed in a car crash out-
side London.

1986/ B0bby McFerrin’s “Don't
Worry, Be Happy” becomes the
first a cappella song to hit No. 1.

1991/Guns N’ Rosses become the first
band to release two separately
packaged albums simulta-
neously, Use Your Hliusion land
Use Your Hlusion Il. The albums
sell a combined 1.3 million in
the first week.

Born: B.8. King 1925, Richard Marx
1963

| SUNDAY SEPTEMBER 17

National Vanilla Custard Day

1961/ The Minnesota Vikings play
their first game in the NFL and
defeat the Chicago Bears 37-13.

1965/ The comedy show Hogan's He-
roes, about a group of U.S. sol-
diers in a Nazi POW camp, airs
for the first time on CBS-TV.

1984/ Gil heir Gordon Getty, with as-
sets of $4.1 billion, is named the
richest American.

Born: Ken Kesey 1935, John Ritter
1948

1967/ Tha Doers perform "Light My

Fire™ on The Ed Sullivan Show.
They had agreed to omit the
words “Girl, we couldn't get
much higher,” but Jim Morrison
$ings the line anyway.

Morrison: You know that | would
be a Kar.

Born: Hank Willlams 1923-1953, Fes
Waybill (ex-Tubes) 1950

— Michael Anderson
& Brida Connolly

www.americanradiohistorv.com
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Rock ’n’ Roll Sleaze Hall Of Fame!

Spin chronicles the wildest
and most bizarre behavior

in rock 'n’ roll history in its count-
down of the “100 Sleaziest Mo-
ments in Rock” In the "zine’s trib-
ute to the sex, drugs and rock 'n’
roll lifestyle, it recounts memo-
rable incidents involving such art-
ists as Sid Viclous, Eivis Pres-
ley, Michaet Jackson, Paps
Roach, Chuck Berry and The
Rolting Stones — and that's just
the top 10! Cover boy David Lee
Roth is No. 10 on the list for his
little “incentive program” to keep
his roadies on schedule. Led
Zeppelin win Most Sleazy for an
incident involving a few fish and
some groupies.

The teen divas are at war with
each other in the raunch depart-
ment, and they are trying to outdo
each other with plunging neck-
lines, skintight pants and boda-
cious bumps and grinds. Britney
Spears and Christina Agullera
have led the way, but LeAnn
Rimes, Mandy Moore and Jes-
sica Simpson are hot on their
heels. (Globe)

Speaking of Britney Spears,
the Globe aiso reports that rob-
bers held her at gunpoint and
threatened to kill her recently dur-
ing a horrifying gas-station holdup
white on tour.

Christina Aguilera met golf su-
perstar Tiger Woods recently ata
charity event, and after he comp-
limented her on her music she
told him, “I'm sorry I've never seen
you play — I'm not a big fan of
tennis.” (Globe)

Enrique Iglesias gave shop-
pers at L.A's Fred Segal some
eye candy recently. While trying
on clothes, he kept running
around the store clad only in
skimpy underwear as he
ducked in and out of his dress-
ing room, looking for more
items. (Stan

The 'zines are buzzing this
week because Eminem has filed
for divorce from his wife, Kim, and
Nesomi Judd has filed for divorce
from her husband and manager,
Larry Strickland.

Eminem’s father, Marshall
Mathers Sr., tells the Star he has
become clean and sober and he
desperately wants to reconcile
with his son. In the 'zine Mathers
Sr. denies that he deserted
Eminem after divorcing Eminem’s
mother, Debbie, and he accuses
her of teaching Eminem to hate
him. Speaking of Eminem’s
mother, not only is she suing her
son because he dissed her in
song, Vibe reports that she is re-

A TOUGH DECISION — So who
was sexier at the Brad Pitt/Jennifer
Aniston wedding, the bride or the
groom? Melissa Etheridge telis US
Weekly, “You got me there. I've had
a crush on Brad and Jennifer for so
long. Can't | have 'em both?"

cording a rap song dissing him!
Jerry Springer, are you listening?

Now that Michael Jackson has
divorced his wife — and mother of
his two children — Debbie Rowe,
he's looking for another woman to
carry baby No. 3. The ex-Gloved
One doesn’t want to go through
the hassle of getting married
again, so he's looking for surro-
gates for hire. (Stan

"~ Homm, Sweet News

Moby gives GQ a tour of his
home, a loft apartment in New
York's Little Italy that he designed
and renovated himsetlf. The home
includes a recording studio where
he wrote, recorded, produced and
mixed his album Play. And Bon
Jovi's Richie Sambora and his
wife, actress Heather Lockiear,
give /nStyle a tour of their home in
Laguna Beach, CA.

Speaking of Bon Jovi, the Star
reports that frontman Jon Bon
Jovi will be a guest star on the
HBO series The Sopranos, playing
a Sicilian wise guy-turned-priest.
Bon Jovi's character is set to ap-
pear in two episodes, but if the
character is a hit (no pun intended),
he may become a series regular.

Just months after plunking down
more than $5 million for a spectacu-
lar mansion in Quebec, Celine
Dion and her husband and man-
ager, Rene Angelil, are tearing it
down 10 make room for a bigger and
better $13.5 mitlion home. (Giobe)

James Taylor rented two
homes in Massachusetts this
summer: one for him and his fian-
cee and another for their beloved
exotic chickens. (Globe)

The Wu-Tang Clan's RZA tells
Vibe what made him decide on the
Hollywood Hills home he rented
for himselt and his bandmates
while they recorded their latest al-
bum: “I looked at lots of potential
spots. But when | walked in here
and they were filming a porno, |
knew I'd found a house that could
handie the Wu."

— Deborah Overman

Each weok R&R sneaks a peek through the nation’s consumer mag-
&zines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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ENMNEM The Way | Am

CHRISTINA AGUILERA Come On Over Baty (ANL...)
MELLY Country Grammar

INCUBUS Stettar

DRITNEY SPEARS Lucky

2GETHER The Hardest Part Of Breaking Up...
£.0.0. Rock The Party (Ott The Hook)
PAPA ROACH Last Resort

DEFTOMES Change (In The House Of Flies)
JANET Doesn't Realty Matter

98 DEGREES Grve Me Just One Night (Una Noche)
MADONNA Music

HANSON H Only

RED HOT CHIL) PEPPERS Calfornication
"NSYNC it's Gonna Be Me

DMX /51300 What You Want

0N JOVI It'sMy Lde

BUSTA RHYMES Fre

RUFF ENOZ No More

KORAN Somebody. Someane

81G TYMERS #1 Stunna

DE LA SOUL Oooht

COMMON The Light

MYA Case Of The Ex (Whatcha...)

BBMAX Back Here

DISTURBED Stupdy

NEXT Wiley

DESTINY'S CHILD Jumpin’ Jumpin®

MACY GRAY Why Didn't You Call Me?
SR-71 Aight Now

FOO FIGHTERS Next Year

JESSICA SIMPSON | Think I'm In Love With You
MYA |/SADAKISS Best OfMe

BRITNEY SPEARS Oops! ... | Did It Again
BACKSTREET BOYS The One

WYCLEF JEAN UTHE ROCK tt Doesn't Matter
MOBY Porcelain

THIRD EYE BLIND Deep Inside Of You
WHEATUS Teenage Dirtbag

BAHA MEN Who Let The Dogs Out

LIL KIM No Matter What They Say

CARL THOMAS Sumimer Rain

KiD ROCK Amencan Bad Ass

KINAGirl From The Gutter

LIL’ ZANE /112 Callin Me

PINK Most Girls

EVE 6 Promise

EVERCLEAR Wondertul

SAMANTHA MUMBA Gotta Tell You
NICKELBACK Leades Of Men

NINE DAYS Absotutely (Story O1A Girl)
0PM Heaven Is A Haltpipe

3DOOAS DOWN Kryptontte

CREED Wrh Arms Wide Open

RUFF RYDERS World War lll

LIL BOW WOW Bounce With Me

STING Desert Rose

Video playhst for the vreek ending August 27.

55 million househetds

Peter Cohen,
VP/Programming

National Top 20
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MYA Case Of The Ex (Whatcha...)

3LW No More (Baby. 'ma Do Right)

BOYZ 11 MEN Pass You By

LIL BOW WOW Bounce With Me

EMINEM The Way | Am

TRINAPul! Over

NELLY Country Grammar

MADONNA Music

WHEATUS Teenage Dirtbag

DISTURBED Stuprty

CHRISTINA AGUILERA Come On Over Baby (Allt.
98 DEGREES Give Me Just One Night (Una Noche)
BLOODHOUND GANG Mope

BRITNEY SPEARS Lucky

BIG TYMERS #1 Stunna

WYCLEF JEAN /THE ROCK It Doesn't Matter

OMX 1/SISQ0 What You Want

AARON CARTER Aaron's Party (Come Get It}
MYSTIKAL Shake t Fast

PINK Most Girls

This week's playlist is lrozen.

78 million bowsoholds

Paul Marszalok
VPMusic Programming

ADDS

TON BRAXTON Just Be A Man About it
FUEL Hemorrhage (In My Hand)

ELTON JOHM Frends Never Say Goodbye
MATCHOOX TWENTY H You're Gone

INSIDE TRACKS

DIDO Here With Me
VERTICAL HORIZOM You're A God

XL

FAITH HILL The Way You Lave Me
JANET Doesn't Really Matter
MADOMNA Music

MATCHBOX TWENTY Bert

$TING Desert Rose

NEW

BARENAIED LADIES Pich Me
0100 Here With Me
MATCHBOX TWENTY 1f You're Gone
VERTICAL HORIZON You're A God
WALLFLOWERS Sieepwabker

LARGE

3000RS DOWN Kryptonite
BON JOVIIT's My Life
TONI BRAXTON He Wasn't Man Enough
BRIAN SETZER ORCHESTRA Gettin In The Mood
CREEDWrth Arms Wide Open
DESTINY'S CHILD Jumpin” Jumpin’
Wonderful
FOO FIGHTERS Next Year
B.8. KING/ERIC CLAPTON Riding With The King
NINE DAYS Absofutely (Story Of A Girl)
RED HOT CHiLI PEPPERS Caktomication

MEDIUM

CHRISTINA AGUILERA Come On Over Baby (All...)
BOYZ Il MEN Pass You By

CORRAS Breathiess

FASTBALL You're An Ocean

NINA GORDON Tomght And The Rest Of My Life
MACY GRAY Why Didn’t You Call Me?
METALLICA | Drsappear

MOBY Porcelan

THIRD EYE BLIND Deep Inside Of You

CUSTOM

AC/DC Satetiite Biues

BAHA MEN Who Let The Dogs Out

TON! BRAXTON Just Be A Man About it
ALICE COOPERGimme

FUEL Hemorrhage (In My Hang)

DAVID GRAY Babyion

IRON MAIDEN The Wicker Man

ELTON JOHN Friends Never Say Goodbye
JAGGED EDGE Let's Get Marned

NENNY WAYNE SHEPHERD Last Goodbye
DAVE KOZ UWMONTELL JORDAN Careless Whisper
LUCY PEARL Dance Tonight

LUCY PEARL Don't Mess With My Man
SHELBY LYMNE Gotta Get Back
MORCHEEBA Rome Wasn't BuittIn A Day
NO 00UBT Simple Kind Of Lite

JON SECADA Stop

WYCLEF JEAN {/THE ROCX (t Doesn't Matter

Video alrpiay from September 4-10.

36 million bousehelds

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

TOP TEN SHOWS Persons 18-34
AUGUST 21-27
Total Audiience 1 Survivor
(95.9 milion houssholds) 2 Survivor: The Reunion
1 Survivor 3 Simpeons
g Who Wa mr Be A ‘ iy
ants To 5 WhoWants To Be A
Milionaire (Sunday) Mitionaire (Sunday)
4 Wno Wants To Be A
Misionaire (Tusedey) & Datedine NEC (Tussday)
5 Who Wants To Be A 7 Just Shoot Me
Miionaire (Thursday) 9 W & Grace
; :'“ 9 Who Wants To Be A
8 20/20—Downtown ) f 4
9 Dateline NBC (Tuseday) 10 Frasior
10 Everybody Loves Source: Nie ia Research
Raymond
COMING NEXT WEEK
Tube Tops Tuesday, 9/3

Blink 182, DMX, Eminem,
Janet, "N Sync, Rage Against The
Machine, Red Hot Chili Peppers
and Britney Spears are set o per-
form live from N.Y.C's Radio City
Music Hall when MTV presents the
2000 Video Music Awards (Thurs-
day, /7, 8pm).

Friday, 9/1

* Loudon Walnwright Ill, Late
Night With Conan O'Brien (NBC,
check local listings for time).

~ Saturday, 9/2
« Joe Ely performs on PBS' Aus-
tin City Limits (check local listings for
time).

. Monday, 9/4

* George Duke, Al Jarreau,
David Sanbom and Joe Sample
are slated to perform on Montreux
Sounds Live, a pay-per-view special
(check locat listings for time and

* Dwight Yoakam, The Late

Show With David Letterman (CBS,
check local kistings for time).

r N

* Chet Atkins: A Life in Music,
featuring interviews with Eddy
Arnold, George Benson, June
Carter Cash, Peter Frampton,
Vince Gill, Amy Grant, Steve
Howe, Waylon Jennings, Mark
Knopfier, Wiitie Netson and Dolly
Parton, premieres on TNN (8pm).

* Sixpence None The Richer,
The Tonight Show With Jay Leno
(NBC, check local listings for time).

* Bebel Gilberto, Conan OBnen.

Wednesday, 9/6

* Rickie Lee Jones, Jay Leno.
* Ben Harper, David Leftorman.

* Spinal Tap, David Leflerman.
— Julie Gidiow

Al show times are ET/PT unless otherwise noted; subtract one hour for CT.

Chacdk iistings for showings in the Mountain time zone. All kistings subject o change.

JAY-Z/MEMPHIS BLEEK. .. Hey Papi
MYA Case Ot The Ex (Whatcha...)
DESTINY'S CHILD Jumpin’ Jumpin®
JOE Treat Her Like A Lady

RUFF ENDZ No More

OMX 1/81SQ0 What You Want
$ISQ0 Incomplete

MYSTIKAL Shake It Fast

NEXT Wifey

8IG TYMERS #1 Stunna

RAP CITY

Lit’ BOW WOW Bounce With Me

UL’ 2ANE 11112 Caltin* Me

BIG TYMERS Get Your Roil On

NELLY Country Grammar

C-MURDER (/SNOOP DOGG Down For MyN's
504 80YZ Whodi

MYSTINAL Shake It Fast

COMMON The Light

DMX (/31$00 What You Want
JAY-ZUMEMPHIS BLEEK. .. Hey Papi

Video piaylist for the week ending September 3.

OPM Heaven Is A Halfpipe...
DISTURBED Stupity

DAVID GRAY Babylon

JURASSIC 5 Quality Control

RED HOT CHILI PEPPERS Califomication
MACY GRAY Why Didn't You Call Me?
MADONNAMusic

WHEATUS Teenage Dirtbag

8T Never Gonna Comne Back Down
MOBY Porcetain

INCUBUS Stellar

P.0.D. Rock The Party (Oft The ...)
CREED With Arms Wide Open
EMINEM The Way | Am

FOO FIGHTERS Next Year

EVE 6 Promise

MICKELBACK Leader Of Men
COMMON The Light

8STOPS7 Question Everything
QUEENS OF THE STOME AGE The Lost Art...
SR-T1 Right Now

AMEL LARRIEUX Sweet Misery

2

NELLY Country Grammar

CHEMICAL BROTHERS Let Forever Be
SLUM VILLAGE Climax
BLINK-182 All The Small Things

LIVE They Stood Up For Love
ELECTRASY Morning Afterglow
SUPERGRASS Pumping On Your Stereo
NINE INCH NAILS into The Void
BLUR Coffee & TV

LI’ B0W WOW Bounce With Me
MAJOR FIGGAS Yeah, That's Us
DANDY WARHOLS Godiess

EMINEM The Real Shm Shady

Video piaylis! for the week August 21-27.

BOX OFFICE TOTALS

Aug. 25-27
Title $ Weskend
Distributor ($ To Date)
1 BringtOn $17.36
Universal® ($17.36)
2 The Art Of War $10.41
wse* ($10.41)
3 TheCell $9.67
New Line ($33.74)
4 Space Cowboys $6.51
wB ($63.70)
5 The Original Kings $5.90
Of Comedy ($21.21)
Paramount
6 What Lies Beneath $4.61
DreamWorks ($130.91)
7 The Replacements $4.07
ws ($30.77)
8 The Crew $4.05
Buena Vista® ($4.05)
9 Nutty Professor 2: $3.56
The Kiumps ($109.99)
Universal
10 Autumn in NewYork  $3.26
MGM/UA (526.82)
Al figures in milions
* First week in release

Source: ACNielsen EDI

COMING ATTRACTIONS:
This week's openers include
Whipped, starring Amanda Peet.
The film's TVT soundtrack sports
two tunes by G. Love & Special
Sauce — “You Shall See” and
“Kiss & Tell’ — as well as
Speech’s “Real Love,” The
Wiseguys' “Ooh La La/S
Portable’s “What's Wrong,”
Magnified's “So Strange, Spy's
“Baby” and Culture Club’s
“Karma Chameleon” Cuts by
Billy Squier (“The Stroke"),
Barry White (‘Can't Get Enough
of Your Love, Babe”) and Marvin
Gaye (“Let's Get t On") — along
with Michael Montes' “Whipped:
Theme” — complete the ST.

Now playing in fimited release
& Lowe & Sex, staring Famke
Janssen and Jon Favreau. The
fim's RCA Victor soundtrack
contains Live's “All Over You,
Chucidehead's “Retrosexy,” Vel
vet Belly's “Easy” Over The
Rhine’s “Go Down Easy,” Eddi
Reader's “Honeychitd,” The
Merrymakers' “Under the Light
of the Moon,” Todd Thibaud's
“Suffer Me.” Tim Easton's “Carry
Me” and two songs by Marie
Frank: “Symptom of My Time"
and “Save a Little Love” The ST
also features two versions of “it's
Alright™: one by Phil Roy and an
instrumental by Heltor Pereira.

— Julie Gidiow

* REM.: POP SCREEN, PAR-
ALLEL, THIS FILM IS ON and
TOURFILM (Wamner Reprise)

These four coliections have
been released for the first time on
DVD. Pop Screen contains such
tracks as “Stand."“Pop Song 89"
“The One | Love™ and “it's the End
of the World as We Know It (And
| Feel Fine), while Tourfilm pack-
ages several live performances.
This Fiim Is On showcases “Los-
ing My Religion™ and “Shiny
Happy People” and Paralle! fea-
tures “Everybody Hurts,” “Man on
e Moon,”“Bang and Blame” and
“What's the Frequency, Kenneth?”

— Julie Gidiow
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AL PETERSON

alpeterson@rronline.com

Ne ws/ Talk

The Power Of Gonsistency

00 A constant and dependable attitude can take you to the

next level of success

I nour rapidly changing new media environment, consistency doesn’t seem particularly fash-
- ionable. In fact, in a world where what's new is hot and what’s not is yesterday’s news, the
concept of consistency can seem downright boring.

But Jeflf
Keller, President
of Norwich, New §
York-based Atti- |
tude Is Every-
thing. believes §
that consistency &
will never go out
of style. He's
convinced that it |
is a crucial com-
ponent of true
success. “As the
years go by, I place more and more
value on consistency,” he says.
“I've seen firsthand just how vital
it is to think and act on a constant,
dependable level.”

With that in mind, this week we
examine some specific areas where
Keller believes consistency can
take you to the next level of success
in both your career and your per-
sonal life.

Consistency Of Attitude

Keller defines consistency as
“conforming to a regular pattern.”
This definition serves as the basis
for his theory of how consistency
can benefit you in today’s world.

Joff Keller

“Consistency is all about disci-
pline,” he says. “It’s locking in
habits that will serve you and con-
tribute toward both your personal
and professional growth.”

One of the first things Keller sug-
gests you look at is your own atti-
tude. “How would you describe
your attitude?” he asks. “Are you
positive and upbeat 90% of the
time? Forty percent? When you are
consistently positive, you feel better
and healthier. You achieve more,
and others want to be around you
and your positive energy.”

You need to realize that your
overall attitude is under your own
control. Keller suggests. “Too many

s

“T've seen firsthand just
how vital it is to think
and act on a constant,

dependable level.”

people are ‘up’ when circum-
stances are going well and ‘down’
when outside events aren’t going
their way,” he says. “Building a
positive attitude is a game of rep-
etition. It’s simply a matter of fill-
ing your mind with positive inputs
on a daily basis. Then, before you
know it, you'll develop the habit of
thinking optimistically.”

When you do this, Keller says,
people will begin to notice, and
more and more good things will be-
gin to happen to you. “The person
with a consistently positive outlook
is a magnet for great things in life,”
he asserts.

Honesty And Integrity

Consistency in honesty and in-
tegrity is critical to your overall
success, Keller believes. but he
says that many people fall short in
these key traits. “We all think
we’re basically honest. but we often
stretch the truth or fail to tell our
customer the whole truth because
he or she didn’t ask a particular
question,” he says. “But when you
consistently provide the kind of in-
formation that you'd like to have
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moves to L.A.

TRS 2001.

TRS 2001 Dates Announced

B R&R’s next Talk Radio Seminar

R&R's next Talk Radio Seminar has beén set for March 8-10,
2001 in Los Angeles. TRS 2001 will take place at the Marina
Beach Marriott, a small, intimate hotel with bay water views
located in'Marina Del Rey, just minutes from Los Angeles in-
ternational Airport. Plan to join News/Talk radio’s best and
brightest minds as they descend on Southern California from
all over the country next March for three days of format-fo-
cused interactive sessions and our usual stellar Ilneup of ex-
pert speakers and entertainers.

A new feature coming to TRS 2001 will be the award-
ing of five brand-new R&R News/Talk Industry Achievement
Awards. They will be handed out — along with the coveted
R&R Talk Radio Lifetime Achievement Award — during a gala,
luncheon on Saturday, March 10. Check R&R, as well as
www.rronliné.com, weekly for updates and full details about

_

“There will always be
opportunities when you
can make a quick buck

by misrepresenting the
truth, but the short-
term gain is not worth

the long-term damage.”
—— e

yourself, you’ll gain the trust of
those around you.”

This kind of consistency is. in
most cases. a one-strike-and-
you're-out game, Keller says.
“There will always be opportunities
when you can make a quick buck
by misrepresenting the truth, but
the short-term gain is not worth the
long-term damage.”

The other advantage to being a
straight shooter. according to
Keller. is that you will ultimately
find yourself surrounded by people
who approach life in the same way.
“Don’t forget the principle that like
attracts like,” he says. “The more
honest you are, the more honest
people you will attract into your
life. Wouldn't you rather develop
business and personal relationships
with people of high integrity? Re-
member: It all starts with you.”

Energy And Vitality

When it comes to your relation-
ships with other people. Keller says
nothing succeeds like energy. “How
do you feel day in and day owt”" he
asks. “Are you consistently full of
energy or sluggish? When it comes
to attracting satisfying personal rela-
tionships. as well as persuading
people to buy your products and ser-
vices, nothing succeeds like energy.”

Let’s face it: In the radio business

Proven talk

FEOX
RADIO, INC.

Consumer Champlon

Clark

His wave of growth across America is building.
Clark Howard is the NEW Big Thing. Watch for the next wave!
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The Power 0Of Consistency

Continued from Page 25

energy is a trait that can help you
succeed regardless of whether
you're in sales or programming.
Because, in reality. both account
executives and PDs are seeking to
persuade either the customer or the
listener to buy their product.

How can you best build and in-
crease your energy level? “Healthy
cating habits will contribute to your
energy level.” Keller says. “And
regular exercise and movement are
vital to your well-being. You need to
get your blood flowing in order to
release those everyday tensions.”™

Got Photos?

henever you have photos

from your News/Talk
station’s events and promo-
tions, be sure you send them
to R&R, 10100 Santa Monica
Bivd., 5th Floor, Los Angeles,
CA 90067-4004.

*

“When you consistently
provide the kind of
information that you'd
like to have yourself,
you'll gain the trust of
those around you.”

o e ey

One of the best ways to get a big
energy boost. Keller suggests. is by
doing work and hobbies that you
love. "If you find purpose. meaning
and excitement in your work and
other activities.” he says, “you're
going to look younger. feel better
and have lots more energy.”

Consistency Of Service
In the past several years the
broadcasting industry has changed
tremendously through consolida-
tion. merging and restructuring.

Dr. Joy Browne

World Class Talk

Comedy with
Conscience

This kind of growth is what Keller
says can break down another im-
portant area of consistency: service.

“In recent months ["ve noticed
that the obsession with growth —
particularly among small busi-

nesses — has resulted in a sharp .

decline in the level of service.” he
says. “Companies that called you
back within two hours won't get
back to you now for two days — if
they get back to you at all! They're
too busy chasing the big deals to
service the existing clients.™

Keller recommends that you take
a serious look at your operation
and ask yourself honestly if you
are offering consistently extraordi-
nary service to your customers
along with a first-rate product.
“The business climate is changing
rapidly. and we have to allow for
some growing pains and uncer-
tainty.” he says. "However. when
you let service siip and customers
become annoyed and leave. you
send out into the world an army of
people who are ready to bad-mouth
your company and block business
from coming to you.”

Honesty. as usual. is the best
policy when it comes to customers

212-642-4533
worradionet.com

NETWORIK

Let Adversity Lift You

When it comes to having a consistently positive attitude,
motivational speaker and author Jeff Keller sees even life's
adversities as potential opportunities. “There’s no reason
fo let your problems destroy your positive attitude,” he says.
“You have the choice to view your difficuties as opportuni-
ties, learning experiences and challenges for growth.”

Ketler believes that most negative events in life can be used to move
you to higher ground. “It can be something as simple as missing your
train and then meeting someone who becomes a new customer,” he
says.

Here are some guidelines Keller suggests that you consider to help
you turn negatives into positives in your day-to-day life.

* Rewire. your brain. Right now you may be “wired” to connect “prob-
lem” with “negative, gloomy and bad.” It's time to disconnect that circuit
and choose to reroute the connaction from “problem” to “better oppor-
tunity, growth and learning experience” Once you establish this new con-
nection, you'll be amazed at the difference in your career and in your
personal life.

* Don't deny emotions. No one is suggesting that you bottie up your
feelings and deny that you are discouraged. It's not about laughing at.
funerals or singing when your biggest client calls to terminate the ac-
count; it's a matter of how long you choose to experience the negative
emotion. Because, in the end, negative thinking never serves you well.

* Seek examples from others. It's always a good idea to ask others
to tell you about how negative situations in their lives turned into posi-
tives. Get ready to hear some amazing stories. Many people have said
that being fired was the best thing that ever happened to them because
it led them to a much more successful career or to them starting their
own business. Others speak of how devastating illnesses caused them
to make important lifestyle changes and to reorder their priorities.

* Take inventory of negative events. Make a chart for yourself, with
one side listing three seemingly negative events that have happened
in your life and the other side listing the good things that resulted from
those events. Take some time with this exercise, even it you don't see
any positive results right away. Did the negative event lead to some-
thing better down the road? Did you learn anything? Or did it, perhaps,
give you a new perspective or make you stronger?

Keller says it may take you some time to leam to recognize the posi-
tive aspects of a negative event in your life, but he believes that you
will reap the benefits once you put your faith in this principle. “Remem-
ber: Adversity is a call to greatness,” he says. “Not some-of the time —

but a/f ot the time!”

| and clients, Keller says. “When you

reach a point where you can’t ser-
vice a particular group of clients
any longer. teil them so. and part
on good terms. Too many compa-
nies are in denial about this issue
and are ignoring the damage to
their reputations.”

What should you do when re-
viewing your station’s customer
service efforts? “Take a few min-
utes to discuss what, if anything.
you can do to get back on track,”
says Keller. “Maybe you need to
delegate or outsource some tasks.
Perhaps you need to add more
staff. But do whatever you have to
do so that clients and customers
are delighted with the service that
they receive from you.”

Great Service Is
The Final Goal

Keller believes that most people
who take an honest look at their
own career and personal life will
find that they do have consistency
in some areas. but not in all areas
simultaneously. “Consistency
doesn’t mean that you have to give
up spontaneity and having fun,” he
says. "There are still plenty of op-
portunities to express those traits
while maintaining consistency in
the areas that really count.

“You want to get to the point
where someone would describe
you as a person who is consistently
positive. honest and full of energy.
and someone who renders great
service consistently. Once you
have that, you will have the foun-
dation for a lifetime of personal
and business success.”
Motivational speaker Jeff Keller is
the author of the book Attitude s
Everything. For more information
about his presentations, products
and publications, reach him at 1-
800-790-5333 or visit the website
www.attitudeiseverything.com.

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Phone: 858-486-755
E-mail:
alpeterson@rronline.com
Fax: 858-486-7232

Or post your comments
now. Go to
www.rronline.com and click
on Message Boards.

. .
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Edwards

Continued from Page 21

Edwards — who has served as OM
at WARM. WBHT & WMGS/Scran-
ton-Wilkes Barre. PA and WKSE/
Buttalo and as PD at WDCG/Raleigh
— added. "My goal is to get this ra-
dio station in & position to win. It's
wonderful to be back with
Bonneville. and | am thrilled at the
opportunity. There really exists a
nucleus within this radio station to ac-
complish some great things. We have
some excellent talent here. and we're
off to bigger and better things.”
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Clear Channel
. Continued from Page 1

more money to buy Clear Channe! di-
vestitures.

Another African-American-
managed group, Chase Radio Part-
ners, picked up WKNN & WMJY/
Biloxi. MS: KSDO-AM/San Diego:
KCNL/San Francisco: KF1O/San
Jose and KBRQ/Waco. TX. Inner

| City Broadcasting also got a trio of
stations in Columbia. SC, while His-
panic-run Rodriguez Communica-
tions got KXJO/San Francisco. Mega
Communications bought WNUE-
FM/Daytona Beach, and Entravision
Communications grabbed KACD &
KBCD/Los Angeles.

But there were others who also
fared well in the deal. Emmis Com-
munications. which got a rejection
notice from Clear Channel in the
carly going. was invited back and paid
$108 million for KKFR/Phoenix (its
fourth property in the market) and
KXPK/Denver — stations that were
originally going to Hispanic Broad-
casting, before the DOJ nixed that
deal. Regent's deal. meanwhile, in-
volved a swap: eight of its stations in
Mansfield. OH and Victorville, CA
plus $80.5 million cash for WNWZ,
WGRD, WLHT & WTRV/Grand
Rapids and WTMM. WGNA-AM &
FM, WABT, WQBK & WQBJ/AI-
| bany. NY.

| Infinity Takes Biggest Bite

' Infinity Broadcasting grabbed the

biggest slice of the spinoff pic — 18
| new stations in a $1.4 billion trans-
action. The stations are KPLN &
KYXY/San Dicgo: KMLE, KOOL &
KZON/Phoenix; KDJM, KIMN &
KXKL/Denver: WDOK, WQAL &
WZIM/Cleveland: WUBE-FM/Cin-
cinnati; WJHM, WOCL & WOMX/
Orlando and WMFR. WSJS &
WSML/Greensboro-Winston Salem.
San Diego. Phoenix, Denver, Orlando
and Greensboro are all new markets
for Infinity.

Cumulus Media gets the blue rib-
bon for most changed deals. The be-
leaguered group changed its arrange-
ment three times before announcing
on July 25 what had evolved as the
final deal: acquiring seven stations in
three markets from Clear Channel
and. in two stages, transferring to
Clear Channel 55 stations in 10 mar-
kets. including four stations to be ac-
quired from Connoisscur Communi-
cations.

{n the end, however, Cumulus gets
a much-necded cash infusion of $166
million and “trades up by divesting
smaller markets,” Exec. VP John
Dickey told R&R. “Cash is the big
plum here. and it helps us finance
pending acquisitions. My brother
[CEO Lew Dickey] really master-
minded this, and you've got to give
the guy credit for doing a great job in
building equity.”

John Dickey acknowledged that
the Clear Channel deal meant Cumu-
lus would cut cash flow. *But it builds
great growth opportunity,” he said,
because the group is getting stations
in larger growth markets in return.

Cox, AMFM Complete Swap

There was another big dcal. and

Oops! ... Britney Does It Again!

After her June 23 performance on the Today show, Britney Spears celebrated the five-times platinum success of her
second aibum, Oops! ... | Did It Again, and the triple-platinum success of her video Time Out With Britney Spears.
Celebrating are (I-r) co-manager Larry Rudolph; Jive Records SVP/Business Affairs Dan Zucker, President Barry
Weiss, VP/International JoAnn Kaeding and VP/Publicity Sonia Muckle; Spears; Jive GM Tom Carrabba; co-manager
Johnny Wright; and Jive Sr. VP/CHR Promotion Joe Riccetelli and SVYP/U.S. Record Labels Peter Thea.

though it was not directly related 1o
the Clear Channet-AMFM merger. it
was certainly associated with it. Cox
Radio finally completed its KFI &
KOSTAL.A. swap to AMFM. in which
Cox got AMFM's WEDR-FM/Miami;
WFOX/Atlanta: WBWL, WOKV,
WAPE. WFYV, WKQL & WMX(Q/
Jacksonville: WNLK, WSTC, WEFX
& WKHL/Stamford-Norwalk, CT;
and, in New Haven, WPLR and local
sales rights at WYBC.

The deal was announced a full year
ago — a little more than a month be-
fore Clear Channel and AMFM an-
nounced they would merge — and
was expected to close in Q1 2000. But
it underwent some scrutiny at the
FCC. where Commissioner Gloria
Tristani dissented over the fact that
Cox would control 88% of Stamford’s
ad share. Although no financial terms
were disclosed, the companies said
when the deal was announced that the
aggregate broadcast cash flows gen-
erated by the stations being swapped
were approximately the same.

Meanwhile, as it waited for the fi-
nal paperwork to push through, Clear
Channel last week said it would pay
$85 million for WOC, WLLR-AM &
FM. KCQQ. KMXG & KUUL/Quad
Cities, IL-1A from Mississippi Valley
Broadcasting, an affiliate of Sconnix
Broadcasting. The-deal marks Clear
Channel’s entry into the market.

Narris
Continued from Page 1

together. 1 am proud to have CJ lead
the dynamic Columbia Urban Promo-
tion team into the 21st century.”
Harris noted. “It’s very gratifying
to be working with the most dynamic
promotion team in the business.
Columbia’s roster of urban artists is
the envy of the industry, and it's an
honor to have a role in presenting
them to the world. 1 look forward 1o
working closely with Charlie Walk,
a brilliant and creative manager of
people and ideas, and with the urban
staff who work so tirelessly to break
our records at radio throughout the
country. | owe my success to them.”
Harris began her music career in
1986 as a Local Promotion Manager
for MCA Records in Los Angeles.
Two years later she moved to Arista

Infinity

Continued from Page 1

and having Mark Whalen available
and ready to promote made all the
pieces fit together.”

In Orlando former AMFM Direc-
tor/Sales Robin Smith becomes
Market Manager for WJHM, WOCL
& WOMX. “She is a major player
and a major force in Orlando,” Infin-
ity. Sr. VP/co-COO David Pearlman
tells R&R. “We are ecstatic to bring
her on board.”

In Cincinnati WGRR VP/GM Jim
Bryant adds management duties at
newly acquired WUBE-FM. while
WAQZ GM Mike Frederick tacks on
GM duties at WKRQ. “With two

managers,” Pearlman added. “"we can
be at full management strength in
Cincinnati, allowing us to extend their
talents and abilities across the full
cluster.”

Bob Bollinger remains VP/GM of
newly acquired KPLN & KYXY/San
Diego. “Bob came with the deal. and
we are excited to have him join the
company.” Pcarlman said. “He is one
of the top GMs in the country.”

KYXY has been an AC station for
22ycars and was a ratings leader “long
before 1 arrived.” said Bollinger, who
downplayed his two years at the heim.
He joked that he came with the prop-
erty “like old fumiture. But it couldn’t
get any better than to work for Infin-
ity. | am very excited about it.”

AWRT

Continued from Page 1

On Monday (8/728) FCC Commis-
sioner Susan Ness spoke candidly on
the issuc of women in the media.
armed with statistics to back up her
case. Early in the keynote Ness
quoted a current issue of Broadcast-
ing & Cable magazine that profiled
the top 25 media conglomerates in the
U.S.. none of which is headed by a
woman.

“While women represent 46% of
the work force. they comprise a mere
5% of top executives of communica-
tions corporations — that is, positions
of executive vice president and
above.” Ness explained. “Women
hold only 9% of the board seats of
media companies, 16% of the board
scats of media trade associations, and
only onc in 10 of the board seats of
telecom trade associations.”

Ness questioned the dearth of fe-
male executives in the high-tech sec-
tor, a new industry formed primarily
in the last 10 years. “Surely we do
better there, since the dot-com com-
panies were formed well afiér the
women’s movement. Right? Wrong!

Women fared no better here. Our pre-
liminary rescarch shows that of For-
tune magazine's top 20 dot-com com-
panies, only 4% of the board mem-
bers are women. Consolidation is a
problem. When AOL and Time
Wamer announced their merger. not
one of the 20 key executives in the
future leadership lineup was a
woman.”

Ness went on to explain that her six
years of experience as a member of
both the FCC and AWRT have
brought encouraging signs of change.
In cooperation with AWRT members.
Ness outlined plans for continued
growth via a structured action plan
and increased involvement from
Washington politicians. Ness cited
The Executive Order on Women
Small Business Owners, a May 22
order from President Clinton urging
all departments and agencies of the
federal government to achieve a goal
of 5% of procurement contracts go-
ing to women-owned small busi-
nesses. Other new initiatives are also
in the works to provide better train-
ing and oppontunities for women and
minorities in the media.

Records as Regional Promotion Man-
ager, West Coast. She then segued to
Motown Records as Midwest Re-
gional Promotion Manager in Chi-
cago.

Harris joined Columbia’s Urban

www.americanradiohistorv.com

promotion department in carly 1990
as Local Promotion Manager for the
Midwest region and was promoted to
National Director/Urban Promotion
in 1995. In 1998 shc was named Sr.
National Director/R&B Promation.
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Street Talk.

Houston’s KIKK Punts ‘Young Gountry’

ajor changes have occurred at Infinity's
two Country stations in Houston. But
don't expect KIKK to flip to “Hot Talk,”
as many have been rumoring for months. First

| off, top Country outlet KILT adopts the moniker

“Texas' Country 100.3, KILT" and has added
more Texas-based artists to its musical mix. A
similar move by Susquehanna's KPLX (The
Wolf)/Dallas helped that station experience a rat-
ings resurgence.

Meanwhile, KIKK has dropped its “Young
Country” moniker and adjusted its heavy current-
recurrent mix to include songs back to 1990. In
fact, KIKK now so closely mirrors KILT that
KIKK's new TV campaign — which rolled out on
Tuesday — says just that! The new TV message,
as recounted to ST by KIKK PD Darren Davis,

| is as follows: “We admit that KIKK is not Hous-

ton's No. 1 Country station. KILT is No. 1. When
we asked people what they wanted from KIKK,
they said they wanted all the great songs KILT
plays, but without as many commercials.” KIKK
will now deliver only one stopset an hour: it will
air 10 minutes of commercials between :20 and

| :30 of every hour. The accompanying positioner

is, “KIKK only stops the music once per hour. f
you catch us stopping more than that, you can
win $1 million”

Davis added, “KIKK is more contemporary,
more upbeat, more CHR-style in delivery and
production. We sound younger, even though the
two stations are more similar musically than in
the recent past. To listeners, however, the
playlists are very similar”

The changes at KIKK and KILT come as
Cox nears the close on its purchase of KKBQ
(93Q Country)/Houston, expected to occur by

| the end of this week. Does Cox have plans oth-

er than Country for the station, which had a suc-
cessful run as a CHR in the "80s?

Salem Communications has closed on its
eight Ciear Channel spinoffs, but don’t expect to
see any format changes at the remaining “Sec-
ular Six” While KXMX/Anaheim, CA has flipped
from Hot AC to Contemporary Christian as
KFSH (see story, Page 3), the company last Fri-
day reaffirmed that the other stations it pur-
chased “will largely continue to broadcast their
current formats.” The stations include brokered
KEZY-AM/Anaheim, CA; CHR/Pop KALC/Den-
ver; Sports WKNR and Adult Standards WRMR
in Cleveland; and Sports WBOB and Country
WYGY in Cincinnati. But Salem threw a wrench
into the works on Tuesday, when it announced
that it had agreed to trade Afternative KDGE/Dal-
las for Sunburst Media's Contemporary Christian
KLTY. What will that mean for KDGE? Could the
station wind up in the hands of another owner
in the near future?

Now that Salem has added KALC (Alice
106) to its roster, it has quickly gained a new
competitor. Last Friday (8/25) KRKI/Estes
Park, CO officially moved closer to the Mile
High City by becoming “Denver's Hit Music
Station — U-102" The High Peak-owned sta-
tion, which recently upgraded to 25kw, has ap-
plied for the new calls KXUU and wili be pro-
grammed by Michael Knight. Cindy Adcock
will hold GM duties. Estes Park is 45 miles
northwest of Denver.

Radio One has closed on the stations it ac-
quired in the divestiture of stations from the
Clear Channel/AMFM merger, and the compa-
ny has made some notable management
changes in two markets. In addition to the ap-
pointment of Gary Weiss as VP/GM of its Ra-
leigh-Durham properties (see story, Page 21),
Radio One has decided to make changes in
Cleveland, where WJMO & WZAK VP/Opera-
tions Lynn Tolliver and APD/MD/air talent
Langford Stephens exit. Tolliver had been with
'ZAK for more than 18 years. Meanwhile, the
rumors you've been hearing about Tony Fields
joining KKBT as its new PD are faise. Blue Chip
Broadcasting President/CEO Ross Love telis
ST, “Tony's with this company, and he's in Min-
neapolis as we speak.” KKBT Asst. MD Tawa-
ia Sharp and Promotions & Marketing Asst.
Emily Ordaz both exit.

Survivor hype has quickly faded as the sun
sets on another exciting summer, but you still
have one more day to enjoy the show's winner
— Richard Hatch — as a talk show host.
Hatch wraps up his five-day stint at WPRO-AM/
Providence today. The program airs from 9-
10am ET and can be heard at www.

630wpro.com.

'» Dahl Deal For
‘Neot Stream?

The Chicago Tribune reports that WCKG af-
ternoon talker Steve Dahl may become the first
personality employed by Infinity to have his
show made available to Internet users. Infinity
has been reluctant to provide any audio stream-
ing for its radio stations or Westwood One-syn-
dicated programming, citing a need to make a
profit from investing in the technology.

NBC-TV has found a host for its upcoming
Saturday night movie biock, and it looked no fur-
ther than KYSR/Los Angeles. The station’s af-
ternoon star, Ryan Seacrest, will be featured
“in interstitial spots throughout NBC's three-hour
Saturday movie beginning Oct. 28," Daily Vari-
ety reports.

WOCL & WOMX/Orlando OM/PD David Is-
real tells ST that he's resigned from the “Jam-
min’ Oldies” and Hot AC combo, effective Sept.
5.The stations were recently divested by AMFM
to Infinity Broadcasting. Isreal, who is the co-
owner of the N.Y.C. bakery The Doughnut Piant,
says he has no plans in the immediate future
concerning his next gig.

KLLC/San Francisco GM Steve DiNardo
adds GM duties at Infinity Alternative sister
KITS (Live 105). DiNardo replaces former GM
Jim Hardy, who resigned earlier this month to
spend more time with his family in Denver.

KQRC/Kansas City MD Valorie Knight be-
comes PD of new Entercom “Rock 40" sister

KRBZ (The Buzz). KQRC is presently search-
ing for a new MD.

After 16 months in evenings WUBT/Chicago's

Continued on Page 30
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Evan Luck departs. He's replaced by KKFR/
Phoenix afternoon host Supersnake, who re-
tains his duties in Phoenix and will tape a por-
tion of his show for the Windy City.

Nicole Sandler, PD of WorldClass-
Rock.com (formerly KACD & KBCD/L.A.), tells
laradio.com that she has been attempting to
adopt a Russian baby. The process is moving
slowly, but Sandler remarks that she plans on
making the first of two trips to Russia in late
September or early October to finalize things.
During a second trip she hopes to go to court
“and bring my daughter home by Thanksgiving.”

Don Barrett's laradio.com also reports that
KABC/L.A. Sunday night sports talkers Joe Mc-
Donnell and Doug Krikorian are less than
thrilled with comedian Dennis Miller's presence
on ABC-TV's Monday Night Football. in fact,
McDonnell said, “They should have had us. We
wouldn't talk down to the populace. We're
knowledgable about the sport. We would be the
best since [Don) Meredith and [Howard] Cosell”

‘Our’bitron Survey 4
KO’d In Yakima

New Northwest Broadcasters’ Yakima, WA
stations gave attendees of a March home and
garden show an “Qur’bitron Radio Listener Sur-
vey, asking them to jot down their listening to
KBBO, KJOX, KARY, KHHK, KRSE and
KXDD in return for a chance 1o win a prize. That
didn't sit too well with Arbitron, which soon
found out about the Yakima diaries and slapped
New Northwest with a Special Station Activity
notation for ratings bias in the spring ratings for

{ Yakima and Tri-Cities, WA. Arbitron claimed that

such a survey would prompt a listener to im-
properly overreport one of the six stations in a
real diary if that person later agreed to become
a respondent. New Northwest Market GM Bob
Powers called the survey a “stupid, sort of gag-
gy item that doesn’t even look like an Arbitron
diary.” The contest said nothing about whether
listening to New Northwest's stations increased
one’s chance of winning, and it was started a
month and a half before the ratings book, Pow-
ers said, noting, “More has been made of this
ridiculous spoof than I've ever seen in 25 years
of radio” -

On Aug. 15 KUBE/Seattle’s top-rated
morning host, “T-Man” (a.k.a. Bob Tepper), an-
nounced that he'd leave the station for Infinity’s
crosstown KBKS following the completion of his
current deal and a nine-month noncompete
clause. T-Man planned to debut on 'BKS in Oc-
tober 2001, but he’s changed his mind: Last
week KUBE announced that T-Man has re-
signed with the CHR/Rhythmic station for four
more years. Terms of the deal were not dis-
closed. .

I

! Meanwhile, there's talk about town that
| KISW/Seattle’s Twisted Radio morning show,
\ featuring Bob Rivers and team members Spike
O'Neill, Downtown Joe Bryant, producer Mike
Jones and newsperson Maura Gallucci, has
given a month’s notice and effectively resigned.
When asked for a response, Rivers, who has
been at KISW for 11 years, told ST, “You can
add my name to the long list of people who
can't comment”

Speaking of Seattle, after three decades at

Street Talk.

Rumbles

« WBTU/Ft. Wayne, IN VP/GM J.R. Greeley de-
. parts following the station’s sale to Artistic Media.

* WNOK/Columbia, SC PD Jonathon Rush ris-
es to OM. APD/MD Scott Summers exits.

¢ KYLZ/Albuquerque interim PD Robb Royale
takes the programming job full-time.

¢ Former KMLE/Phoenix APD/MD/midday host
Jon Allen — a.k.a. Dusty Chandler — has been
named PD of WNKT/Charleston, SC. He starts Sept. 5.

7 ¢ Russ Mottia is now PD for two different Rock
stations: WHEB/Portsmouth, NH and sister WGIR/
" Manchester, NH.

* Nicci Garmon joins WKSM/Ft. Walton Beach,
FL as PD.

o KZRK/Amarillo, TX APD/MD Rsndi Rush joins
Classic Rock sister station KARX as PD.

* WRWK/Toledo ups Murphy to MD.

* WYAVMyrtie Beach, SC shifts to Classic Rock.

= Tim Johnson joins WKQX/Chicago as Market-
ing Director.

* WXXL/Oriando midday host Hildi departs after
nine years at the CHR.

« Nassau flips two stations in Sussex, NJ: Coun-
try WHCY becomes CHR “Max 106.3" this moming,
while WSBG shifts from Hot AC to “Rocking Hits®
at 1pm.

* WAEB/Allentown appoints Laura St. James MD.

* KSLY/San Luis Obispo, CA MD Jason Squires
steps down to concentrate on his airshift. PD Adam
Burnes assumes interim MD duties.

* WZOK/Rockford, IL APD Cosmo exits.

KIRO — including 26 years in morning drive —
Bill Yeend has resigned, effective Sept. 29. But
don't expect Yeend to retire. He tells ST, “I'll take
some time to clear my mind and refocus before
deciding what the next adventure will be”

’ Punt; Pass and Pray <

The U.S. Supreme Court recently ruled that
student-led prayers over loudspeakers at high
school football games were unconstitutional. That
hasn't stopped Mike Huskey, Station Manager
of WAGY-AM/Forest City, NC, from continuing the
quest to tear down the walls between church and
state. The AP reports that Huskey planned to in-
vite a member of the clergy to say a prayer at
the start of last Friday's broadcast of a local high
school football game and encouraged fans to
take their radios to the game and crank up the
volume at the appointed time. School principals
said they had heard about the broadcast, but
“don’t have anything to do with that.”

Remember Marcia Clark, one of the lead
prosecutors in the O.J. Simpson trial? She’s just
joined KFl/Los Angeles for a weekend shift at the

Clear Channel Talker. She'll handie the 3-6pm

slot on Saturdays and Sundays.

Is veteran programmer and consultant John
Sebastian thisclose to starting up a new consul-
tancy specializing in Country, Classic Rock and
NAC/Smooth Jazz? A number of stations and
ownership groups are rumored to already be in
discussions.

The Broadcast Executive Directors Associ-
ation is soliciting donated items for auction as
well as cash donations to help defray the medi-
cal costs of Alaska Broadcasters Assn. Exec. Di-
rector Linda Simmons, who was diagnosed with
leukemia in May. A donor form can be download-
ed from the BEDA job bank website at
www.careerpage.org. The auction will be held at

Continued on Page 32
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Street Talk.

Continued from Page 30

booth No. 505 on the NAB Radio Show’s ex-
hibit floor at San Francisco’s Moscone Center
Sept. 20-22.

UC
When you’re ready to take
it to the streets, the
Thunder Truck™ is a
great, customized remote
vehicle. Built-in remote
studio, custom graphics,
LED message signs ....
create an impact when
your station vehicle pulls
up to a remote! Call for
more information — this
vehicle can be completely
customized for you.

Monday (8/28) was the last day on the air
at WSIX/Nashville for Chuck “Hoss” Burns,
who is retiring. This is the second farewell for
Burns, who left a few years ago after being di-
agnosed with HIV, but returned a year ago for
the 10am-1pm shift.

4

*Greg Thompson elevated to Exec. VP/GM of
Elektra Entertainment Group.

* David Meszaro promoted 1o VP/GM of Co/Atlanta.

*Robin Bertoluccl becomes Director/AM
Progrnrmmg Rocky Mountain Region for Clear

MWMMM&WWPMrghPD

A4

* Gannett sets Roy Laughlin as President/GM of
KlIS/ALos Angeles and Steve Perun as National PD.

* Alan Voss elevated to Exec. VP/GM of Elektra
Entertainment Group.

* Keith Naftaly named VP/A&R for Arista Records.

* Tex Meyer recruited as GM of Benchmark/Nor-
folk trombo.

* David Moore made PD of WOCT/Baltimore.

* Deal of the week: Citicasters and OmniAmeri-

ca to merge in $200 million deal.

v

* Dave Urso named Exec. VP at Sisapa Records.
* Maire Mason boosted to VP/GM of WCBS-FM/
New York.

ST is deeply saddened to report the loss
of Nashville veteran Audie Ashworth, who died
last Thursday (8/24) at age 63 after suffering a
heart attack. Ashworth's.career included stints
at WKSR/Pulaski, TN; WBMC/McMinnville, TN;
and WKDA & WMAK/Nashville. He later worked
for Hubert Long's publishing and management
businesses and later joined Capitol as a produc-
er and A&R executive. His Audigram Songs and
Writer's Night Music published such hits as “The
Gambiler,” “After Midnight™ and Lynyrd Skynyrd's
“Call Me the Breeze." Funeral services were
held Sunday in Nashville.

ST also offers condolences to the family
and friends of WAKT/Panama City, FL morning
host Robert Michael Greene, who was killed
in a car accident early last Thursday (8/24) while
driving to the station for his shift.

Veteran Ohio air talent Joe Cunningham

died Tuesday at age 67, following a two-year « Michael Hugt as PD of WKLS/Atianta.

struggle with cancer. Cunningham began his ca- + David George promoted to PD of WWWE/Cleve-
reer in 1960 at WHLO/Akron and later worked land.

for Columbus radio stations WBNS, WCOL and, « Dave Numme named PD of KLCX/Eugene, OR.
most recentty, WMNI. His son, Joe Cunningham v

Jr., is MD of WFJX & WNCI/Columbus.
] * Jim Price elevated to President/GM of KSDO-AM

& FM/San Diego.
* Craig Jackson named OM at WVBF/Boston.
* Lee Roy Haneen hired as PD of KESI'San Antonio.

4

* Mike Addams appointed PD of WROR/Boston.
* Larry Bruce becomes PD of KGB-FM/San Diego.
* Mark Goodman hired by WPLJ/New York to do

nights.

* Rufus Thomas joins WLOK/Memphis to host
Blues At Midnight.

* United Artists Records reverts to Liberty

Records.
* Les Garland recruited as PD of CKLW/Detroit.
* WAVZ/New Haven ups Chuck Martin to PD and

. hires Mike West as MD. I

Duranies from throughout SoCal swarmed
the House of Blues to idolize their favorite band,
including R&R's own News Editor, Julie Gidlow,
who attended five of the L.A. shows and even
drove to Las Vegas the weekend before to see

-FM WNEL WPRM Radio Venus WQOK WENN KOKU KSMB Scot-FM WNEL WPRM Radio Venus WQOK WENN K

- DAZED BY DURAN DURAN

Several lucky listeners to KYSR (Star 98.7)/Los
Angeles won tickets to last Monday's Duran Du-
ran concert — the first of six shows held this
week — and managed to snag a photo with the
band. Also hanging with Star listeners are MD
Chris Patyk (far left), PD Angela Perelli (third from
left), air talent Lara Scott (in the tank top, next
to Simon Le Bon) and Marketing Dir. Megan
MacEachem (in front).
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« Expect Mercury/Nashville President Luke
Lewis to sign a new, multiyear agreement to re-
main with Mercury. Rumors throughout Music City
had Lewis hopping up 16th Avenue to head anoth-
er major labei.

« What's up with Warner Bros. VP/Rock Promo
Mike Rittherg? Is he about to be king of all things
rock at the labet?

« Restiess names Tony Hicks Sr. Diveaor/Utban
Promo.

¢ Capricom and Sr. VP/Marketing & Promo Ber-
ney thdrl‘ek and the label part ways.

* Sire Promo Manager Mike Downey segues 1o
Ryko Distribution as ' Advertising Manager.

Duran Duran! Here's a pic of Julie in a complete
state of awe and giddiness from Monday night's
show.

If you have Street Tak, call the R&R News Desk
at (310) 788-1699 or e-mail streeftalk @ rronkine.com
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Online Destination

* Hear Your Format's Latest Music Releases " Log On And Leap Ahead!

* Get Updated Chart & Airplay Info
-
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. FREE to qualified representatives of

participating record labels
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Davis, BMG Bow J Records

Continued from Page 1

Naftaly as Sr. VP/A&R, Peter Edge
as VP/A&R. Hosh Gurelli as VP/
A&R and Alan Newham as Sr. VP/
Finance & Administration.

Artists who have signed to J
Records include Deborah Cox. Jim-
my Cozier. Shannon Curfman, Ali-
cia Keys. LFO. O-Town and Next.
And while unconfirmed at press
time, word is that Luther Vandross
could be joining the label. J Records’
first music releases are expected as
carly as this October.

Commenting on the announce-
ment, Davis said. “[BMG Entertain-
ment Chairman) Michael Dorne-
mann and [BMG Entertainment
President/CEOQO] Strauss Zelnick
have been at my side, supporting and
facilitating every major decision for
much of the incredible 25-year Aris-
ta expericnce. And now, from the
very first day that the contract nego-
tiations began, they have put teeth
into their resolute desire to be in
business together by offering me
50% equity in the largest new record
company ever launched in industry
history. I accept this unprecedented
opportunity and will, together with
this extrzordinary tcam of executives
who join me, justify the faith of
BMG by making J Records a pow-
erful and hospitable home for the
stars of tomorrow.”

Domemann noted. “*We are proud
to call Clive Davis an estecmed
member of the BMG family. Clive’s
passionate drive and vision as a busi-
nessman and his unique relationship
with the creative community prom-
is¢ a bright future for J Records.™

e s

“Right away, we're an
instant major. What's
unprecedented is the
scope and size of the
venture. It's literally
three or four times
larger than any start-up
that's ever been
formed.”

—

Zelnick added, “We are thrilled
to continue our relationship with
Clive Davis on this exciting new
cndeavor. Clive brings to J Records
a peerless reputation as arguably
the most influential music execu-
tive of a generation. With his intu-
itive understanding of the music
market and the creative process, we
are confident that J Records will be
a strong force in the industry.”

Big Cash, Big Plans

J Records — Davis’ middle
name is Jay — marks a new chap-
ter in Davis® career, and it's casi-
ly one of his — and the record in-
dustry's — boldest bets yet. While
carly predictions of $300 million
in venture capital didn’t material-
ize. J Records® bank account is the
richest for a start-up in the annals
of the music business, eclipsing
even DreamWorks® high-profile
faunch.

That said. it’s also easily the
most expensive record company
ever. For one, there’s the overhead
for the label's talented executive
tcam. Plus, there’s the tremendous
marketing and promotion outlays
required to break pop, urban and
rock acts.

Not surprisingly, Davis isn’t
fazed by the challenges ahead, 25
years after starting Arista. Speaking
while on vacation in Italy, Davis
stressed how he and his team
haven’t really skipped a beat. *“This
deal fulfills everything I ever want-
ed, and it has been a very natural
evolution,” he says. “Tt begins with
a substantial financial commitment
from BMG and a very enviable art-
ist roster ceded to us by them. And
we'll be announcing some major
new and established antists within
the next week. So we're not miss-
ing a beat.

“Right away. we're an instant
mijor. What's unprecedented is the
scope and size of the venture. It's
Inerally three or four times larger
than any start-up that’s ever been
formed. We have all the resources
of BMG at our disposal. and we
have a tcam of exceutives who are
the most respected in the industry.
It puts us in the finals with any
sought-afier artist who is making a
carcer decision as to which record
company to sign with. We saw that

with O-Town, when they were con-

sidering every company in the in-
dustry. Prior to us even opening our
doors, they decided that J Records
should be their home.™

An Aggressive Launch

Those are important points that
go a long way in explaining the
Davis/BMG venture's sirategy to
come out with guns blazing. Other
record company entrepreneurs, such
as Richard Branson and Chris
Blackwell, eased their way back
into the music business after being
out of the industry for several years.

J Records’ team has been wheel-
ing and dealing for months. even be-
fore Davis' last official day at Aris-
ta on Junc 30, the day his employ-
ment contract expired. Relationships
that began over a year ago have con-
tinued at J Records. And while re-
ported signings of such acts as San-
tana and Whitney Houston didn’t
pan out, the new label’s artist ros-
ter is indeed impressive.

“We're alrcady recording music
for O-Town. and that album should
be out in the fall.” Davis continues.

0

“The history of Arista is
replete with rock-based
acts. Yes, at Arista we

had our Whitney
Houstons, but there’s no

question that rock will
be a very essential part
of our creative vision.”

| Clive Davis |
o S e

“We will have a new Jimmy Cozi-
er album out in the fail. He's an art-
ist I've been nurturing for the past
year who was brought to my atten-
tion by Wyclet Jean. Jimmy has
written three of the cuts on the new
albuni. and we're tremendously ex-
cited about his writing and perform-
ing talents.

“Alicia Keys is another artist I've
been grooming for years, and she’s
been working with Jermaine Dupri
and Rodney Jerkins. She's also been
writing with Jimmy and doing a ot
of writing hersclf.

“In the course of the first year
we'll have a new album from Deb-
orah Cox, and we're sharing the
work with Arista on Monica. I'll
produce half of her album, and
[Arista PresidentvCEO Antonio)

wanana: aoaricaonradiohicton . oo
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“Given today’s business environment, and
especially our relationship with BMG, we were able
to set up the infrastructure very quickly. While it
may appear that we're loading up on costs, the
bottom line is that, with the 0-Town release, we're
in a position to immediately give it a major push.
No other company has been able to do that.”

—_——— s,

L.A. Reid will produce the other
half. When you add the several plat-
inum and gold artists who will be
joining us to the new artists who
will be the lifeblood of the compa-
ny, it’s really a dream come true.”

Goldstuck concurs. “We knew
going in that having a full exccutive
tcam and access to the full resourc-
es of BMG necessitated an aggres-
sive launch, but we wouldn’t have
it any other way. There was no way
Clive wanted to do it slowly, but we
also looked at how robust and
healthy the market is.

“Given today's business environ-
ment, and especially our relationship
with BMG, we were able to set up
the infrastructure very quickly.
While it may appear that we're load-
ing up on costs, the bottom line is
that, with the O-Town release, we're
in a position to immediately give it
a major push. No other company
has been able to do that.™

A Full-Service Label

Tentative plans call for J Records
to release about eight albums by
June 30, 2001, and 10 to 12 albums
in calendar year 2001, working up
to around 25 albums in the fourth
year of operation. Goldstuck contin-
ues, “If you look at the history of
Arista, you'll see that we kept a very
tightly focused roster, so that when
we released an album, we could put
the appropriate resources behind
cach project. We'll do the same
thing with J Records.”

J Records is also on the hunt for
partnerships, something Davis ex-
celled at while leading Arista. Davis
says to expect an announcement “of
a joint venture that 1 think will be
significant on a worldwide fevel”
within the next few weeks.

Goldstuck notes that the compa-
ny has the capital at hand to auract
talent. “Our plans call for making a
number of creative partnerships, and
our funding from BMG is such that
we could comfortably do a tew ven-
tures a year,” he says. “We'll make
such agreements where, creatively.
the alliances make sense.”

While Arista’s bread and butter
over the past years has been R&B
and hip-hop. Davis promises that J
Records will be involved in many
genres. "I fully expect to be in many
different genres, and in the next
week we will be announcing a full

complement of rock exccutives.” he
says. “The first act I ever signed
was Barry Manilow, but the first
artist | signed at Arista was Patti
Smith. The history of Arista is re-
plete with rock-based acts. Yes. at
Arista we had our Whitney Hous-
tons. but there's no question that
rock will be a very essential part of
our creative vision.”

Nonctheless. Davis won't be
overly aggressive in venturing into
other musical styles. For now he’s
not ruling out country. but notes.
*“We have to get the first year under
our belt, and then F'll appraise the

" country landscape.”

When it comes to the Intemet. J
Records is taking a two-pronged ap-
proach. For one. it will rcly on
BMG's burgeoning online/digital/
interactive departments. Concur-
rently. it will begin building its own
in-house tcam. “Taking advantage
of what BMG offers us will allow
us to devote more resources to art-
ist development.” Goldstuck says.

J Records also plans to launch its
own music publishing division.
That unit should be up and running
within a year. )

In the meantime. Davis stresses
that there's no bad blood between
him and BMG. “We look at this in
a totally cooperative spirit. and we
want Arista to succeed.” he says.
“It's a company I founded, and it
has a rich legacy. so I'm rooting for
them.”

e

“Our plans call for
making a number of
creative partnerships,
and our funding from
BMG is such that we
could comfortably do a
few ventures a year.
We'll make such
agreements where,
creatively, the alliances
make sense.”

—_— e
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'One Step Closer’ To Breaking At Radio

here’s something to be said about having to wait a

long time before getting a record deal. It can give

an act the breathing room it needs to refine its live per-
formance. hone its songwriting ability and develop a fan
base so that when a record begins to pop at radio. many
of the integral pieces of the puzzle are already in place.
That certainly seems to be happening with Warner
Bros. Records hard rock band Linkin Park. The band's
debut single. "One Step Closer.” is taking off a1 some
of the most influential stations at Alternative and Ac-
tive Rock. and the label hasn’t even officially gone for
adds yet. Among the Alteratives spinning the track are
WXRK/New York. KROQ/Los Angeles. WNNX/At-
lanta. KEDJ/Phoenix, KROX/Austin. CIMX/Detroit
and WBCN/Boston. On the Active side are KRXQ/Sac-

Linkin Park

ramento, WXTM/St. Louis, KUPD/Phoenix, KXXR/
Minneapolis, KUFO/Portland, KSJO/San Jose and
WAAF/Boston.

The Southern California-based quintet joined the:

Warner roster thanks to the efforts of new VP/A&R Jeft
Blue, who first heard the band’s music about four years
ago while working at Zomba Music Publishing. He re-
calls, “The guitar player, Brad Delson, was my intern
at Zomba while he was still in college. He had this band
that he kept talking about. He gave me a demo tape, and
one night when [ wasn’t even planning to go out, | ended
up popping by to see them. [ immediately felt something.
I could tell intuitively that something was there, even
though it was their first show. I offered them a publish-
ing deal right on the spot.”

Over the next two years Blue tried to get the group
signed. Nobody bit. He remembers, “In hindsight it
really worked out well, because Brad and the guys
worked their asses off and leamed the business. While
1 was at Zomba, | worked very closely with the band on
their songwriting and their live performance. It gave
them time to really work on everything. When I took the
Jjob at Wamer, this was the first act | wanted to sign.”

Another conscious decision by Blue was to not get a
producer involved with the group carly on. He com-
ments, “| wanted them to form their own identity when
it came 10 writing songs. and they were smart enough
to realize 1hat. They knew that it was in their best in-
terests not 1o have someone who began dictating what
they should sound like.

*We always talked about how the thing that was go-
ing to scparate them from everyone else was their songs
and how they convey a message in each song. When it
was time to finally choose a producer. we were fortu-
nate to be able to work with Don Gilmore. who really
knows songs.”

On the promotion front. Linkin Park was one of the
big buzz records coming out of the Alternative “Juke-
box Jury” panel at R&R Convention 2000. Warner Bros.
Sr. VP/Promotion Tom Biery comments. 'l remember
getiing calls from [WNNX APD/MD] Chris Williams
and [KEDJ APD/MD) Marty Whitney, and they

wanted to play different tracks from the album during
the panel. [WXRK MD] Mike Peer has been very vo-
cal about the band. So it really launched from there. Af-
ter the convention we had people calling us up. asking
about the band. That confirmed what we already be-
lieved. that this was going to be a huge record for us.”

That was in mid-June. One month later. Biery says.
the Warner 1ecam “aggressively began promoting the
record to Rock. Active Rock. Alternative and anybody
who would listen. The feedback we kept getting back
was awesome. But it wasn’t only about ‘One Step
Closer.” Programmers started talking about several other
tracks on the album.”

Interestingly, KEDJ's Whitney first heard about Linkin
Park when they were performing under another name,
Hybrid Theory. Whitney recalls. “A salesperson at our
station who has his hands in a lot of stuff threw a two-
song sampler on my desk and said it was great music. |
listened to it and thought the same thing. All they needed
was a good producer to fatten the sound up.”

Whitney says the new single. which wasn’t on the
sampler. fits perfectly with today’s Alternative sound.
“I know people don‘t like making comparisons. but they
have a sound that’s similar to Papa Roach. and that
sound’s poppin’ right now. People can't get enough. The
great thing about Linkin Park is that they are very much
their own band and are going to be a part of the next
wave. It's top three in phones already.”

Linkin Park are currently on tour with The
Kottonmouth Kings. The group’s debut album. which
uses the band's former name as its title, Hybrid Theory,
is slated for Oct. 24 release.

Ready For Takeoff

Fans of harder-edged rock 'n’ roll should give the
Memphis-based quartct Broken a listen. The group’s
debut single, *27,” was added last week by hometown
Active Rocker WMFS. The station spun the track seven
times during the week ending Aug. 27, with three of
those plays coming during moming and evening drive.
PD Rob Cressman says the track was pulling down huge

phones on its nightly local music feature, which
prompted the add.

Broken has been together for about three years, says
lead guitarist Justin Rimer. The group recorded its new
album over the past eight to nine months at Memphis®
Ardent Studios. where Rimer works. Matt Martone and
Paul Ebersold liked the group’s music so much that they
produced. mixed and mastered the self-titled disc. And.
thanks to some lobbying by WMFS' Cressman. nearly
every major label is interested in the group.

Going forward, the band — which has yet to sign a
management or publishing deal — plans to relcase the
self-titled album in the very near future. Then. as Rimer
says. “IU1l be time to take a deep breath. relax and make
the right decisions and put together the best team we can.
We've had a lot of offers from managers and lawyers. but
we want to sit back and ook closely at everything.”

Rimer can be contacted at 901-351-3882.
Bandmembers can be reached via e-mail at zombie_
mule@vahoo.com.

— Steve Wonsiewicz

www americanradiohistorv com
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Midyear Music Sales Slip 2%

Unit shipments of recorded music slipped 2.4% during the
first six months of 2000 to 489 million copies, while the value
of those deliveries rose 4.1% to $6.19 billion, the RIAA reports.
Full-length CDs ted the way, rising 6% to 420 million units worth

" $5.68 billion, for an increase of 9.9%. Another bright spot was

music videos and DVDs. Videos saw unit shipments rise 6.3%
to 5.1 million copies worth $69 million, a 28.8% increase. DVD
unit shipments climbed 71.3% to 1.4 million copies worth $35
million, a 52.4% rise. On the downside, full-length cassette de-
liveries plummeted 31.5% to 38.6 million copies worth $303.2
million, a 37.1% decrease. All singles formats witnessed de-
clines, with the total singles market stumping 45.2% to 22.7 mil-
lion units worth $93 mitlion, down from $165.5 million in 1999.

Friends In High Places

Some of the music industry’s biggest stars will participate in
a DirectTV series titled Music in High Places that debuts Oct.
6. The fIrst instaliment teatures Alanis Morissette performing
at the Navajo Nation’s Canyon de Chelly National Monument in
Arizona. Other acts set to appear include Lyle Lovett, Sugar
Ray, Shawn Colvin, Brian McKnight and Chrissie Hynde.
Described as a mix of National Geographic and MTV and VH1
programming, the adventure/travelogue/music series will be
fiimed at some of the world’s most fabled sites, including the Taj
Mahal, Vietnam's Hue Monuments, Britain's Stonehenge and
Chile's Rapa Nui (Easter Island). The program's producers are
also in negotiations to have the series televised in January 2001
on a major cable network. in the meantime, an expanded ver-
sion of the series will be streamed on the Microsoft Network.
Series sponsors include Radio Shack, RCA and MSN.

Studio Outtakes

Republic/Universal will release the multiplatinum hard rock
band Godsmack's sophomore album, Awake, Oct. 31. The
disc was produced by the group's frontman, vocalist/songwriter
Sully Ema, and Mudrock. The two also paired on Godsmack's
first album. Erna says the new disc is “a lot more aggressive.
It has a bit more attitude, and it’s a little angrier.” In related
news, Merie Haggard's first album for punk indie labe! Epitaph
Records, /f Only | Coukd Fly. will be released Oct. 10. Haggard
wrote 10 of the disc’s 12 tracks and co-wrote the other two ...
Atlantic Records will release Hootle & The Blowtish's album
of outtakes, B-sides and previously unreleased material, Scat-
tered, Smothered, and Covered, on Oct. 24 ... Mark
Knopfler's new solo album, Sailing to Philadelphia, hits retail
Sept. 26.

U.S. District Judge Jed Rakoff has ruied that MP3.com will
face damages for copyright infringement per CD, not per song,
as the record companies had hoped for ... Hitmakers Jimmy
Jam and Terry Lewis have inked a three-year joint venture with
Arista Records for their imprint, Flyte Tyme Records. Arista will
now take over all marketing, promotion and distribution duties
... MTV Networks will bow a 24-hour Japanese channel in Janu-
ary 2001. MTV is partnering with @ JapsnMedis, whose inves-
tors include U.S. investment bank Hambrecht & Quist and Dr.
Ta-lin Hsu.

CONCERT PULSE

Avg. Gross

Pos. Artiet {in 000s) Among this week's new tours:
1 METALLICA $2.669.0

2 'NSYNC $1,208.1

3 MY BUFFETT $1.1990 BLLYBAAGG

4 RICKY MARTIN $9508 |  CMERRY POPPIN' DADDIES
& TINATURNER v $941.6

s PHISH $919.1 DURAN DURAN

7 TIMMCGRAW/FAITH HILL $736.0

8 OZZFEST 2000 $730.1 MOODY BLUES

9 AU $719.0 |  QUEENS OF THE STONE AGE
10 BRITNEY SPEARS $716.4

1 Kiss $7035 TINFED

12 DIXIE CHICKS $5299

13 UP IN SMOKE TOUR $525.2 mﬁﬁ; ;‘;’;E; ooty ot
14 STING $518.9 | On.Line Listings. (800) 344-7383.
15 ROGER WATERS $493.1 Calforma (208} 271-7900.
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TONY NOVIA

The Year So Far

O Columbia tops YTD Pop and Rhythmic plays

ith CHR headed into the important fall Arbitrons and the labels going
into the vital holiday season, I reached into my Mediabase bag of tricks to

provide you with a score card of sorts for CHR/Pop and CHR/Rhythmic.

The following charts are ranked in order by number of plays from Jan. to Aug. 23, 2000.

While you can slice and dice a chart many
different ways, to offer a different perspec-
tive | also totaled up cumulative Mediabase-
monitored plays for labels on both the Pop
and Rhythmic charts to offer a perspective
on the total number of songs and plays each
label has carned since the beginning of the
year. important note: This review includes
only Mediabase-monitored R&R reporters.

CHR/Pop

On the CHR/Pop chart °N Sync’s “Bye
Bye Bye™ (Jive) is tops with an amazing
141,255 plays, but when it comes to cumu-
lative plays, once again Columbia ranks
first, with 607,143. The label’s plays come
from nine songs on the top 50 chart, includ-
ing big hits from Destiny’s Child, Savage
Garden and Blaque. Following Columbia is
Jive with 513,028 plays on six songs from
*N Sync, Britney Spears and The Backstreet
Boys.

Arista takes third in plays with 422,915
and has six top 50 songs, including two
from Santana. With five songs, Universal
picks up a total of 329,939 plays. Sonique
and Eiffcl 65 help to put the label in fourth
place. Propelled by big hits from Vertical
Horizon and Christina Aguilera, RCA takes
fifth with 299,168 plays on only three chan-
ing songs.

Atlantic checks in at sixth with four top
50 songg.and 259,878 plays, with matchbox
twenty leading the charge. Epic is ranked
seventh, with two songs, from Macy Gray
and Celine Dion, totaling 203,870 plays. In
cighth place it’s Interscope with 190,593
plays on Enrique lglesias, Smash Mouth

and Eminem. Rounding out the top 10 are
Warner Bros., with Faith Hill and The Goo
Goo Dolls delivering 126,460 plays, and
550 Music with 122,674 plays from Nine
Days and Mandy Moore.

Island Def Jam Music Group has hit it
big by crossing Sisqo and Montell Jordan
for a total of 115,021 plays, followed by

Wind-up with 115,143 plays for Creed.
Elektra picks up 85,720 plays from the hit
machine Third Eye Blind, and MCA hit a
home run with Blink-182 to earn 74,118
plays. The same goes for Virgin, with
Aaliyah tallying 73,288. BNA amazed ev-
cryone with Lonestar: Cumulative plays
have reached 70,792. Finally, Hollywood is
still building with BB Mak at 59,911 plays.

CHR/Rhythmic

Sisqo tops the CHR/Rhythmic year-to-
date chart when it comes to total number of
plays for a song, but Columbia is tops for
labels with 239,477. The label has 10 songs

in the top 50, including multiple hits from
Columbia artists Destiny’s Child and
Blaque. It also has the power of So So Def
behind it. The Island Def Jam Music Group
is second with 197,128 total plays. The la-
bel has five songs on the chart from artists
including ycar-to-dage chart-topper Sisqo,
Jay-Z and DMX.

Interscope is ranked third in cumulative
plays with 170,447. The label has six chart-
ing songs. Just a few. plays behind
Interscope is Universal, which has eight
charting songs and 169,224 plays. The
label’s big-play songs come from Nelly, Ju-
venile and Sonique. Santana and La Face
Records, which includes Toni Braxton and
Pink. continue to-deliver for Arista, as it
takes the fifth position in year-to-datc plays
with 153,059. Arista has six songs on the
chart.

In sixth, it’s Jive with Joe, Britney Spears
and The Backstreet Boys. Jive has a com-
manding 120,924 cumulative plays with
four songs in the top 50. Rounding out the
year-to-date top 50 CHR/Rhythmic chart are
RCA (64,227 plays; threc songs), Elektra
(55,453 plays; two songs), Virgin (53 398
plays; one song), Capnol 15,932 plays one
song), Warner Bros. (14,803 plays; one
song) and MCA (13,239 plays; one song).

CHR/Pop Top 50

Rank ARTIST Tithe (Labei) Total PlaysYTD
1 *NSYNG Bys Bye Eye (M) 141,255
2 VERTICAL HORIZON Everything You Want (RCA) 139,131
3 MACY GRAY | Try (Epic) " 116,920
4 CREED Higher (Wind-up) 115,143
5 CHRISTINA AGUILERA What A Girl Wanis (RCA) 104,036
6 SANTANA ¥PRODUCT G&B Maria Maria (Ariste) 102,786
7__DESTINY'S CHILD Say My Name (Colunbia) 99,555
8  SAVAGE GARDEN | Knew | Loved You (Cokumbia) 99,486
9 SOMIQUE It Feels So Good (Farm ClubvRepublicUniversal) 99,274
10 SANTANA /ROB THOMAS Smooth (Arists) 98,004
11 BLAQUE Bring it Al To Me (Columbia) 95,391
12 BACKSTREET BOYS Show Me The Meaning Of Being ... (Jive) 94,400
13 PINK There You Go (LaFace/Arists) 92,002
14 CELINE DION That's The Way I Is {550 Music) 86,950
15 MATCHBOX TWENTY Bent (Lavw/Atianiic) 86,357
16  THIRD EYE BLIND Never Let You Go (ElekirEEG) 85,720
17 N SYNC Its Gonna Be Me (Jive) 84,922
18 KID ROCK Only God Knows Why (Top Dog/Lava/Atiantic) B2 552
19 _BRITNEY SPEARS Cops ...| Did i Again (ive) BOT5T o
20 FAITH HILL Breathe (Wamer Bros.) 80,505
21 ENRIQUE IGLESIAS B With You (inferscope) 77,083
22 ENFFEL 65 Blue (Da Ba Dee) (RapublicLinivavsai) 74,290
23 BLINK-182 Adam's Song (MCA) 74,118
24 SISQ0 Thong Song (DragonDel SoutIOUMG) 35
25 AALIYAM Try Again (BlsckGroundVirgin) 73288
26 MARC ANTHONYJ Need To Know (Columbia) 71,048
27 _SMASH MOUTH Then The Moming Comes (inievscope) 71,635
26 LONESTAR Amazed (BNA) 70,872
29 JOE | Wanna Know (Jve) 69,308
30 NINE DAYS Absolutely (Story Of A Girl) (550 Music) 88,714
31 BRIAN MCKMIGHT Back At One Molown/Uiniersal) 65,117
32 BBMAK Back Here (Hollywood) 59,911
33 TRAIN Meet Virginia {Aware/Columbia) 56,003
34 CHRISTINA AGUILERA | Tum To You (RCA) 56,001
35 MANDY MOORE | Wanna Be With You (550 Music) 53,960
36 WHITNEY HOUSTON My Love Is Your Love (Arista) 49,444
37 SUGAR RAY Falls Apart [Lava/Atiantic) 48,980
38 SAVAGE GARDEN Crash And Burn (Columbia) 48,150
30 MARC ANTHONY You Sang Yo Me (Cokumbia) 46,967
40 JESSICA SIMPSON | Think I'm in Love With You (Columbia) 46,361
41  ALICE DEEJAY Bettor Off Alone {RepublicUiniversal) 46,028
42 GOO GOO DOLLS Broadway (Wamer 8ros.) 45,955
43 702 Where My Giris At? (MolonnUniversal) 45230
44 DESTINY'S CHILD Jumnpin’ Jumpin' (Columibia) 43964
45 BACKSTREET BOYS The One (Jive) 42293
46 EMINEM The Real Siim Shady (Aflevmalhvinierscoos) 41,895
47 TONI BRAXTON He Wasn't Man Enough ... (LaFacairista) 41,889
48 MONTELL JORDAN Get it On ... Tonlte (Def SoulIOMG) 41,497
49 TLC Unpretty (LaFaca/drists) 40,804
50 WESTUFE Swear it Again (Arista) 39,874

CHR/Rhythmic Top 50

Rank ARTIST Title (Label) Total Plays YTD
1 SISQO Thang Song {DragonDel SouIDJMG) 53,200
2 DESTINY'S CHILD Say My Name (Columbxa) 56,385
3 JOE | Wanna Know (Jive) 56,378
4 AALIVAH Try Again (BlackGround/ingin) 52,098
5 DR.DRE VEMINEM Forget About Dre (Aflsrmattyinterscope) 46,989
6 Jmiﬂgﬁrph'fﬂwd-ﬁhm 42410
7 PINK There You Go (LaFace/Arisia) 40314
8 DESTINY'S CHILD Jumpin’ Jumpin’ (Columbia) 40,138
8 DMX Farly Up (Up In Here) {Ruff RydensTOUMG) 2,319
10 EMINEM The Real Siim Shady [Afermaifyiniarscops) 36,573
Conlinued on Page 40
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KIIS-Los Angeles

WPRO-Providence

WFLZ-Tampa

- KCHQ@-Albuquerque

- KRQQ-Tucson
WLKT-Lexington

and many more!
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®EXCLU$IVE NATIONAL MUSIC RESEARCH ESTIMATES September 1, 2000
CacLout Americae song selection is based on the top 25 tittes from the R&R CHR/Pop chart for the airplay week of August 6-12.

&
CHR/POP § . T —— P CaLLouT ANMERICAe
: 7 7 o O Hot Scores
ARTIST TITLE LABEL(S) ™ w 2w 3w 5 s 1217 18-24 25-34| EAST SOUTH WEST WEST By Ros AGNOLETTI
3 DOORS DOWN Kryptonite (Republic/Universal) 461 3.93 398 3.99 680 11.2 [4.21 400 3.75 |388 417 400 484 allout America continues to
H’ NELLY , ) reflect a major trend in radio to-
Country Grammar (Fo’ Reel/Universal) 390 394 384 390 722 174 |4.13 386 3.58 |3.73 3.95 4.08 3.8 day: Pop equals variety! 3 Doors
HAP PAPAROACH Last Resort (DreamWorks) 390 376 380 304 494 7.4 |423 371 332|360 4.00 398 4.04 | Down’s Kryptonite” (Republic/Uni-
. -~ . ) versal) returns to the top with a 4.01
DESTINY'S CHILO Jumpin’ Jumpin’ (Columbia) 374 383 3.79 3.87 83.6 30.3 [3.78 370 3.71|3.73 368 387 367 | oueru “Krypronite” also finishes No.
‘N SYNC it's Gonna Be Me (Jive) 386 379 371 372 99.8 333 (365 3.70 3.40 |3.63 351 376 aye | !1824.
Nelly's “Country Grammar™ (Fo*
CREED Higher (Wind-up) 3.64 358 364 3.80 844 320 |3.51 366 3.77 |3.48 345 377 3.80 Reel/Universal) ties for the No. 2 spot
EVERCLEAR Wonderful (Capitol) 362 851 349 356 54.3 122 [3.59 359 371|356 3.73 363 359 | overall with 3.90. It ranks No. 3 with
12-17s. scoring a 4.13 in that demo,
NEXT Wifey (Arista) 361 — — - 4.4 129 1346 356 4.03 |3.45 3.89 3.67 3.47 and is No. 2 among women 18-24. The
RTICAL H You' ) gl GrgTe . 9 I3. \ 1 1 ! i 5 catchy song is maintaining spots on the
VERTICAL HORIZON You're A God (RCA) 3.61 457 6.9 |3.61 362 3.60 |352 366 3.4 3.3 cH yfheicnd Utban otk
VERTICAL HORIZON Everything You Want (RCA) 358 3.47 3.55 3.68 834 303 355 359 3.60 |3.58 3.37 3.53 3.79 Papa Roach (DreamWorks) tic
g ; g Nelly with a 3.90 overall score. “Last
BON JOVI It's My Life (/siand/IDJMG) 357 348 M4 — §3.6 10.2 J3.68' 3.57 3.44 1350 369 341 383 Resort” is one hit that's staying consis-
NINE OAYS Absolutely (Story Of A Girl) (550 Music) 3.55 3.66 3.46 3.73 844 30.0 |3.74 350 3.36 [3.45 3.49 339 3.84 tently in the top 3. It's also No. |
_ . among teens. scoring a 4.00. |
JESSICA SIMPSON ! Think I'm In... (Columbia) 353 3.40 345 349 739 228 |3.77 3.29 3.47)355 322 358 InN From their second album, Writing s
PINK There You Go (LaFace/Arista) 351 3.72 3.60 3.59 80.4 355 |3.45 3.72 3.31 1349 3.53 3.68 3.35 | On The Wall. Destiny’s Child (Co-
lumbia) follow the hit “Say My
BRITNEY. SPEARS Lucky (Jive) 350 343 343 — 720 218388 320 3.22 |35 343 373 358 | Nunc with the club-hoppin® beat of
MATCHBOX TWENTY Bent (Lava/Atlantic) 350 356 3.48 3.59 77.7 24.6 |3.38 3.50 3.67 |3.36 3.49 3.47 3.67 | “Jumpin’ Jumpin'" It finishes with a
3.74 and ranks No. 4 overall.
BBMAK Back Here (Hollywood) 349 350 344 360 77.9 22.1 |3.56 342 349 (342 340 3.64 3.50 Two songs debut on the survey this
JOE | Wanna Know (Jive) 349 354 342 343 826 313|346 3.41 362)335 352 3.65 344 | week tied for cighth. Finst is Next's |
“Wifey™ (Arista). which lands first
TONI BRAXTON He Wasn't Man Enough (LaFace/Arista) 349 3.47 351 357 787 26.3 |3.53 3.36 3.60 {349 353 357 340 among 25-34s with 4 4.03. “You're A
MANOY MOORE | Wanna Be With You (550 Music) 348 344 354 353 715 246 |3.52 353 3.34 [3.31 345 3.64 351 | COod’ by Vertical Horizon (RCA) | |
ranks eighth among 18-24s and 25-
JANET Doesn't Really Matter (Def SoulIDJMG) 347 355 358 357 777 218 |3.53 340 348 [3.24 379 338 359 34s.
: Several songs are breaking out with
CHRISTINA AGUILERA Come On Over Baby (Alt  Wantis You) (RCA) 3.43 3.56 3.59 368 712 23.1 [3.63 343 3.06 |3.15 3.16 3.86 3.48 the 25-34 cell: “Music™ by Mad
SOULDECISION Faded (MCA) 343 344 3.11-3.33 480 9.4 349 338 3.41[300 308 354 AW (Maverick/WB) scores its best in that
™ Rose (A 3 348 33 demo. ranking 11th with a 3.58. Also
STING Desert Rose (A&M/interscope) 339 321 313 323 63.0 186 [3.19 338 365|310 3.75 3. 37 posting strong 25-34 are “Bent”
AALIYAN Try Again (BlackGround/Virgin) 337 344 3.41 351 049 38.2]3.20 355 328 )3.28 3.52 3.32 338 | by Matchbox Twenty (Lava/Atlan-
. 7 . tic), at No. 5 in the demo: Sting’s
98 DEGREES Give Me Just One Night (Una Noche) (Universal)  3.36 3.27 — — 63.5 171|325 335 352 (308 3.18 345 367 | .pecers Rose” (A&M/Interscope),
MADONNA Music (Maverick/WB) 3.8 3138 — — 576 216283 308 358287 338 3606 3.19 | No. 6iand "He Wasn't Man Enough”
) by Toni Braxton (LaFace/Arista).
SHAGGY Dance & Shout (MCA) 280 300 361 — 583 203 |2.07 2.65 3.13 |2.78 298 3.02 280 which comes in at No. 8.
Totai sample size is 400 respondents with a +/-5 margin of error. Totsl average /avorabily estimates are based on a scale of 1-5 (1 = dislike very much, 5 = fike very much). Totsl familiarlly represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. HR Polential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the foltowing regions and
markets: EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. M/DWEST: Chicago, Cincinnati, Cieveland,
Columbus, Detroit, Kansas City, Mitwaukee, Minneapotis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattie. © 2000, R&R Inc.

R&R CHR/POP CHART @
DEBUT #8 R&R GALLOUT AMERICA!! (3.61)

Top 10 18-24 AND 25-34 Females!

Now over 5500 total spins! , | MILUN § |

ON TOUR NOWH
PLATINUM ALBUM!!
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ARTIST TITLE LABEL(S)

DESTINY’S CHILD Jumpin’ Jumpin’ (Columbia)
MATCHBOX TWENTY Bent (Lava/Atiantic)

3 DOORS DOWN Kryptonite (Republic/Universal)
JANET Doesn’t Really Matter (Def Soul/IDJMG)

NINE DAYS Absolutely (Story Of A Girl) (550 Music)
MADONNA Music (Maverick/WB)

JESSICA SIMPSON i Think I'm In Love With You (Columbia)
CHRISTINA AGUILERA Come On Over (All | Want...) (RCA)
TONI BRAXTON He Wasn't Man Enough (LaFace/Arista)
BRITNEY SPEARS Lucky (Jive)

BBMAK Back Here (Hollywood)

JOE | Wanna Know (Jive)

AALIYAH Try Again (BlackGround/Virgin)

98 DEGREES Give Me Just One Night... (Universal)

‘N SYNC It's Gonna Be Me (Jive)

EVERCLEAR Wonderful (Capitol)

SOULDECISION Faded (MCA)

CREED Higher (Wind-up)

PINK There You Go (LaFace/Arista)

VERTICAL HORIZON Everything You Want (RCA)
NELLY Country Grammar (Fo’ Reel/Universal)

BON JOVI It's My Life (Island/IDJMG)

PINK Most Girls (LaFace/Arista)

VERTICAL HORIZON You're A God (RCA)

MANDY MOORE | Wanna Be With You (550 Music)
BAHA MEN Who Let The Dogs Out (Artemis)

CREED With Arms Wide Open (Wind-up)

STING Desert Rose (A&M/Interscope)

THIRD EYE BLIND Deep Inside Of You (Elektra/EEG)
FASTBALL You're An Ocean (Hollywood)

CHR/Pop Top 50

TOTL
PLAYS

8941

7986
7636
1565
nin
6786

SAMANTHA MUMBA Gotta Tell You (Wildcard/Polydor/interscope) 1888

NO AUTHORITY Can | Get Your Number (Maverick)
BARENAKED LADIES Pinch Me (Reprise)

MACY GRAY Why Didn't You Call Me (Epic)
DEBELAH MORGAN Dance With Me (DAS/Atlantic)
JAY-Z Big Pimpin’ (Roc-A-Fella/IDJMG)

EVAN AND JARDN Crazy For This Girl (Columbia)
DMX Party Up (Up In Here) (Ruff Ryders/IDJMG)
5 Distracted (Giant/Reprise)

NEXT Wifey (Arista)

SISTER HAZEL Change Your Mind (Universal)
KANDI Don't Think I'm Not (So So Det/Columbia)
EMINEM The Real Slim Shady (Aftermath/interscope)
FAITH HILL The Way You Love Me (Warner Bros.)
EVE 6 Promise (RCA)

CORRS Breathless (743/Lava/Atiantic)

SHAGGY Dance & Shout (MCA)

KID ROCK Wasting Time (Top Dog/Lava/Atlantic)
ROXETTE Wish | Could Fly (Edel America)
BACKSTREET BOYS The One (Jive)

1855
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827112
146767
881726
715405
781002
598184
676980
723453
641965
671290
756602
665888
595588
837238
498693
476822

‘642410

553113
4353414
462382
411381
435302
374618
415805
346747
335169
358024
313392
181914
173410
148808
153303
173811
207183
216940
127389
161847

90359
112998
124514
155695
110321

72903

80798

60697
105539

56879

3un

83303

WEEKS ON.  TOTAL STATIONS/
CHART ADDS

13
20
1
12
18

5

"

7
18
6
2
19
19
4
19
9
12
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18

1581
16610
163/4
16510
16811
mn
166/0
1692
win
1700
1680
1540
N
1690
15610
1570
1612
M
1340
1460
14358
1370
146110
1483
1450
1444
14821
1380
1310
1315
13917
1165
11078
1180
un
nn
109/10
620
810
610
801
6278,
9%/
8712
613
T4
95/
6272
632
1010

Most Added.
ARTIST TITLE LABEL(S) ADDS
ENRIQUE IGLESIAS Sad Eyes (/nterscope) 75
SAVAGE GARDEN Affirmation (Columbia) 52
SR-T1 Right Now (RCA) 34
CREED With Arms Wide Open (Wind-up) 21
MARC ANTHONY My Baby You (Columbia) Fal
MEST What's The Dillio (Maverick) 20
DEXTER FREEBISH Leaving Town (Capitol) 20
DREAM He Loves U Not (Bad Boy/Arista) 18
BILLY GILMAN One Voice (550 Music/Epic) 18

SAMANTHA MUMBA Gotta... (Wkdcard/Polydor/Interscope) 17

Most Increased

Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
CREED With Arms Wide Open (Wind-up) +1472
PINK Most Girls (LaFace/Arista) +840
MADONNA Music (Maverick/WB) +788
NELLY Country Grammar (Fo’ Reel/Universal) +699
3 DOORS DOWN Kryptonite (Republic/Universal) ~ +666
JANET Doesn't Really Matter (Def SoulIDJMG) +626

98 DEGREES Give Me Just One Night... (Universal)
VERTICAL HORIZON You're A God (RCA) +567

SAMANTHA MUMBA Gotta... (Wldcary Polydlor/irerscope) +490
CHRISTINA AGUILERA Come On Over (All...) (RCA) +488

Breoakers.

With Arms Wide Open (Wind-up)

TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS

345011472 1481

CHART

27

172 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
ranked by total plays for the airplay week of Sunday 8/20-Saturday 8/26. Bullets appear on songs gaining plays or remaining fiat from
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission

from The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R Inc.

Most Added is the fotat number of new adds officialty reported to R&R
by each reporting station. Songs unreporied as adds do not count
toward overall fotal stations playing a song. Most incressed Plays lists
the songs with the week-10-week increases in tota! plays.
Weighted chanl appears on R&R ONLINE MUSIC TRACKING.
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Continued from Page 36
RUFF ENDZ No More (Epic) | 81500 Incomplete (DragoryDef SoulIDIMG) 11 MONTELL JORDAN Get It On ... Tonite (Def Soul/IDJMG} 35,828
Total Plays: 695, Total Stations: 54, Adds: 12 Total Plays: 372, Total Stations: 44, Adds: 7 12 CHRISTINA AGUILERA What A Girl Wants (RCA) 34,720
PAPA ROACH Last Resort (DreamWorks) | SAMMIE Crazy Things | Do (Freeworie/Capital) 18 _JeSvEc fiye RieBye (Ve 147
Totat Plays: 680, Total Stations: 45, Adds: 8 | Total Plays: 367, Total Stations: 29, Adds: 0 14 MISSY ELLIOT Hot Boyz (EastWestVEEG) 32,052
MADISON AVENUE Don't Call Me Baby (C2Columbia) | DREAM He Loves U Not (Bad Boy/Arista) 15 SANTANA /PRODUCT G&B Maria Maria (Arista) 31,831
Total Plays: 671, Total Stations: 18, Adds: 2 Total Plays: 337, Total Stations: 49, Adds: 18 16 DR. DRE The Next Episode (Aftermath/interscope) 30,926
CLEOPATRA U Got it (Maverick/WB) ALICE DEEJAY Back In My Life (Republic/Universal) 17 NELLY Country Grammar (Fo' Reel/Universal) 29,609
Total Plays: 669. Total Stations: 70, Adds: 5 Total Plays: 300, Total Stations: 20, Adds: 0 18 JUVENILE Back That Azz Up (Cash Money/Universal) 20.567
OO UINNSD  s | AT Ut || BLAGUE Brng 1AYTo o ottt st
N SYNC This | Promise You (Jive) ROBBIE WILLIAMS Rock DJ (Capito) 20 SONIQUE It Feels So Good (Farm Club/Republic/Universal) 24,612
Total Plays: 617, Total Stations: 18, Adds: 11 Total Plays: 259, Total Stations: 38, Adds: 12 £1__INEXT Wihey (Arsta) 24,267
MARC ANTHONY My Baby You (Columbia) | 2GETHER The Hardest Part Of...(TV7) L 2k
Total Plays: 544, Total Stations: 68, Adds: 21 Total Plays: 241, Total Stations: 31, Adds: 5 23 OL DIRTY BASTARD Got Your Money (Elektra/EEG) 23,401
TARSHA VEGA Be Ya Self (RCA) | STROKE9Washin' + Wonderin' (Cherry/Universai) 24 TONI BRAXTON He Wasn't Man Enough ... (LaFace/Arista) 289
Total Plays: 535. Total Stations: 59, Adds: 1 Total Plays: 205, Total Stations: 20, Adds: 0 25 EVE Love Is Blind (Ruff Ryders/Interscope) 22,180
WHEATUS Teenage Dirtbag (Columbia) I PHISHHeavy Things (Elektra/EEG) 26 BRIAN MCKNIGHT Back At One (Motown/Universal) 19,767
Total Plays: 420, Total Stations: 37, Adds: 6 [ Tota Plays: 204, Total Stations: 21, Adds: 6 27 AALIYAH | Don't Wanna (BlackGround/Priority) 19,621
FRAGMA Toca's Miracle (Groovilicious/Atiantic) | ELTON JOHN Friends Never Say Goodbye (Dreamiorks) 28 ALICE DEEJAY Better Off Alone (Republic/Universal) 18,315
Total Piays: 416, Total Stations: 21, Adds: 5 | Total Prays: 149, Total Stations: 23, Adds: 5 29 JAGGED EDGE Let's Get Married (Sé So Det/Columbia) 18,021
S;lﬂ_ ronked " PY—— 30 702 Where My Girl’s At? (Motown/Universal) 18,020
31 BLACK ROB Whoal (Bad Boy/Arista) 17,920
32 2PAC H/OUTLAWS Baby Don't Cry (Death Row/Amaru/interscope) 17,210
33 MYA 1/JADAKISS Best Of Me (University/Interscope) 16,569
34 JANET Doesn't Really Matter (Def Soul/IDJMG) 16,281
35 PUFF DADDY f/R. KELLY Satisfy You (Bad Boy/Arista) 16,088
36 KUMBIA KINGS U Don't Love Me Anymore (Capitol) 15,932
37 EIFFEL 65 Biue (Da Ba Dee) (Republic/Universal) 15,740
38 BACKSTREET BOYS Show Me The Meaning Of Being ... (Jive) 15,651
33 MARIAH CAREY & JOE Thank God | Found You (Columbia) 15,646
40 'N SYNC it's Gonna Be Me (Jive) 15,307
41 504 BOYZ Wobble, Wobble (No Limit/Priority) 15,193
42 CHRISTINA AGUILERA | Turn To You (RCA) 14,809
43 BRITNEY SPEARS Oops ... 1 Did It Again (Jive) 14,748
44 NU FLAVOR 3 Little Words (Reprise) 14,703
45 CHRISTINA AGUILERA Genie in A Bottle (RCA) 14,698
46 BOB MARLEY f/LAURYN HILL Turn Your Lights Down Low (Columbia) 13,966
47 DA BRAT That's What I'm Looking For (So So Def/Columbia) 13,823
48 HOT BOYS | Need A Hot Girl (Cash Money/Universal) 13,604
49 MARIAH CAREY Heartbreaker (Columbia) 13,269
CHICK CLICK 50 AVANT Separated (Magic Johnson/MCA) 13,239

Top 40 syndicated hour-long program Chick Click Radio airs across the country and is streamed
24/7 through their website, www.chickclickradio.com. Picture are (1-r): Chick jockey Michetle
Madden, Arista recording artist Dido and Chick producer Jenifer Faison.

| PHOENIX GOES UP IN SMOKE

KKFR/Phoenix recently held their Up In:Smoke show at the America West Arena, which
included performances by Dr. Dre, Eminem, Nate Dog and Snoop Doggy Dog. Hanging out
backstage are: Enrique Ongpin, Marv Nyren, MD Charlie “Westside” Huero, Greg “Who's
your daddy?” Lawtey, Dre, PD Bruce St. James, Nino “Never in the office” Cuccinello and
Gary “G-spot” Spangler.

Will the reat Slim Shady please stand up? KKFR's Up In Smoke show blew out Phoenix
listeners with an incredible lineup that included the Real Slim Shady, Eminem. Thugged
out are: MD Charlie Huero, Eminem, PD Bruce St. James, Greg Lawley, Nino Cuccinello,
Gary Spangler and Enrique Ongpin.

warnn amaricanradiahician, caom
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BRITNEY SPEARS Oops!...| Did It Again (Jive)
-MACY GRAY | Try (Epic) _ _

‘N svuc Bye Bye Bye (Jive) ) -
ENIIIQUE IGI.ESIAS Be With You (lntarsc;;a)

e e e

SONIQUE It Feels So Good (Farmclub/Rapubl/c/Umvarsal)

s e

SANTANA FROB THOHAS Smooth (Ansta)

SISQ0 Thong Song (Dragon/Dar SouI/IDJMG)

At 4 it M

o —— et e

DESTINY S CHII.D Say My Name (Columbla)

THIRD EYE BLIND Never Let You Go (Elaktra/EEG)

MARC ANTHONY | Need To Know (Columbia)

—— e ——

AI.ICE DEE.IAY Better Oft Alone (Republic/Universal)

oo —

TRAIN Meet Vurglma (Aware/c‘olumb/a)

CHRISTINA AGUILERA What A Girl Wants (RCA)
GOO GOO DOLLS Sllde El;/:r;e;naros.)
SMASH Mi)U‘l’H All Star (—lnlerscope)
SAVAGE GARDEN | Knew | Loved Yeu— (Colurﬁbia)
SUGAR RAY Someday (Lava/Atlant/c)

CHRISTINA AGUILERA Genie In A Bottle (RCA)

JENNIFER LOPEZ If You Had My Love (Work/Epic)
FAITH HILL Breathe (Warner Bros.)_
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RER Sales Exec. Kristy Reeves stopped by Universal Records to visit with Sr. Dir./Pop
Promotion and new dad David Nathan and discuss the label’s next move for 98 Degrees.
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WILL SMITH Gettin' Jiggy Wit it

THIRD EYE BUND Semi-Charmed Life
NOTORIOUS B.1.G. Mo’ Money, Mo’ Problems
MATCHBOX 28 3am

MATCHBOX 28 Real World

THIRD EYE BLIND Jumper

USHER You Make Me Wanna ...

K-C & JOJO ANl My Life

TOMIC If You Could Only See

GREEN DAY Time Of Your Lile (Good..)
PUFF DADDY UFASTH EVANS & 112 3 Be Missing ..
ROBYN Show Me Love

SMASH MOUTH Walkin' On The Sun
CHUMBAWUMBA Tubthumping
MEREDITH BROOXS Bitch

MARK MORRISON Return Of The Mack
TWC Waterfalls

EDWIN MCCAIN ['lt 8e

MONTELL JOROAN This Is How We Do It
2 UNLIMITED Get Ready For This
FASTBALL The Way

QUAD CITY DJ'S C'mon N' Ride it

REAL MCCOY Another Night

MARCY PLAYGROUND Sex & Candy
SAVAGE GARDEN Truly Madly Deeply
NO OOUBT Don't Speak

CRANBERRIES Dreams

BLACKSTREET No Diggity

FUGEES Killing Me Softly

MATCHBOX 20 Push

SISTER HAZEL All For You

SARAH MCLACHLAN Angel

JANET Together Again

WALLFLOWERS Dne Headlight

ALANIS MORISSETTE lronic

DAVE MATTHEWS BAND Crash Into Me
BACKSTREET BOYS As Long As You Love Me
ALANIS MORISSETTE You Dughta Know
'N SYNC | Want You Back

DUNCAN SHEIK Barely Breathing
EVERYTHING BUT THE GIRL Missing
INQJ Love You Down

GREEN DAY When | Come Around
CARDIGANS Lovefool

BRIAN MCXNIGHT Anytime

ALANS MORISSETTE You Learn

* 800 600 DOLLS Name

ALANIS MORISSETTE Head Over Feet
OMC How Bizarre

THIRD EYE BLIND How's it Going To Be
PRINCE Kiss

SPIN DOCTORS Two Princes
BACKSTREET BOYS Quit Playing Games...
BLUES TRAVELER Run-Around

EN VOGUE My Lovin' (You're Never ...)
BACKSTREET BOYS Everybody

RED HOT CHILI PEPPER Under The Bridge
ROBYN Do You (Know What It Takes)
GINUWINE Pony

SALT-N-PEPA Shoop

TONE-LOC Wild Thing

UB49 Red Red Wine

DAVE MATTHEWS BANDWhat Would You Say
WILL SMITH Men tn Black

LA BOUCHE Be My Lover

PAULA COLE | Don't Want To Wait
MARIAH CAREY Fantasy

EN VOGUE (Don't Let Go) Love

SNAP Rhythm Is A Dancer

WILL SMITH Just The Two Of Us

TLC Creep

PRINCE When Doves Cry

SHERYL CROW All { Wanna Do

JEWEL You Were Meant For Me
SALT-N-PEPA & EN VOGUE Whatta Man
SHANIA TWAIN You're Stilt The One
AMBER This Is Your Night

ALANIS MORISSETTE Hand In My Pocket
COLLECTIVE SOUL The World | Know

2 PAC t/DR. ORE California Love

MARIAH CAREY Always Be My Baby
OEEP BLUE SOMETHING Breakfast At Tiffany's
COLLECTIVE SOUL December
HADDAWAY What Is Love

VERVE PIPE The Freshmen

SAVAGE GARDEN | Want You

MODERN ENGLISH 1 Melt With You

LA BOUCHE Sweet Dreams

INNER CIRCLE Sweat (A La La La Long)
OONNA LEWIS | Love You Always Forever
SOFT CELL Tainted Love

ROB BASE & DJ E-Z ROCK It Takes Two
LIVE Lightning Crashes

MAX-A-MILLION Sexual Healing

OMO if You Learn

DAVE MATTHEWS Ants Marching
BRANDY Sittin’ Up In My Room

Monitored airplay data suppiied by Mediaba