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21 Years Later, Back At No. 1 ' Next Week: CHR Survival Guide

Country great Don The Survivor craze isrt over yet. Get ready for the
Williams took “It Must largest-ever issue of R&R as CHR Editor Tony Novia
Be Love” to the top of unleashes an arsenal of radio survival stories,
R&R’s Country chart suggestions ard tips. The centerpiece is an

back in 1979, and this exclusive interview with the perennial CHR survivor
week Alan Jackson's herself, Madonna!

cover version does it 7 -

again. A longtime Don ¥ e

Williams fan, Jackson

ofen payed "It Must Be THE INDUSTRY'S NEWSPAPER

Love” in clubs and bars. www.rmnline.com.
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GEORGIA

The stunning DEBUT SINGLE from
Music Pow magazine’s reigning

.~ “Breakthrough Songwriter of the Year.”

‘ "This sang knocked me out ol the chair the fiest time
I heard it! But you don't need me to tell you how great
this song is._.let your listeners tell you. They are tae true
judge of hits and "Georgia’ is a true hit!!”

-Bob Raleigh, Cumulus Broadcasting

~_ "One of the moat refreshing young new female sounds to
come out this year. We are so confident
in Carolyn that we want to be able to look back

and sey we were there out of the gate.”

-Eric Logan, OM WQYK/WR3Q

Impact Date: September 11

- v  BRISTA Produced by Carolyn Dawn Johnson & Paxd Wos'ley |
— © ¢ 2000 BMG Entertainmens
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management ¢+ marketing ¢+ sales

Direct-mail campaigrs can be a very
affective tool for your station, but they
>an also be great maney-wasters if not
used properly. In this week’s
Vanagement, Marketing & Sales section,
©am Baker outlines the characteristics of
4 great mail campaign. Don’t miss the “12
Sins ta, Avoid” when planning a direct-
mail campaign. Also in this week's MMS
section: Chris Witting offers four keys to.
seak: persistence that could lead you to
success, Dick Kazan has six ways you
san punch up your presentations, and
_indsay Wood Davis presents the sixth in
1is series on cluster management.
“There’s also our Sales Tip of the Week
and Radio Gets Resuits success story.
Pages 8-14

IAND NOW, MANY WORDS FROM
I0UR SPONSOR....

Thanks to a great economy and other
-factors, advertising “clutter” on the radio
-went up 6% betweer 1998-1999. CHR
=Editor Tony Novia spoke to an expert who
-takes a close look at the amount of
advertising aired on both radio and TV
-and explores the possible effects that too
-many commercials can have on your
listeners.

Page 43

« John Peroyea set as KLTY/Dallas GM;
Donna Fadal to become KDGE GM

o Michael Cruise becomes PD
of KKBQ/Houston

« Kevin Mayer named Chairman/CEQ of
Clear Channel internet Group

Page 3

CHR/POP '

* DESTINY'S CHILO Jumpir ' Jumpin’ (Columbia)
CHR/RHYTHMIC

» NELLY Country Grammar ‘Fo’ Reel/Universal) |
URBAN
» TONI BRAXTON Just Be A Man About It (LaFace/Arista)

URBAN AC 3
» TONI BRAXTON Just Be A Man About it (Laface/Arista)

COUNTRY
» ALAN JACKSON it Must Be Love (Arista/RLG)

AL

* MARC ANTHONY You Sang To Me (Columbia)

HOT AC
« MATCHBOX TWENTY Eent (Lava/Atlantic)

NAC/SMOOTH JAZZ 1

* JEFF GOLUB {/PETER WHITE No Two Ways ... (GRP/VMG)

ROCK

« RED HOT CHILI PEPPERS Californication (Warner Bros.)

ACTIVE ROCK ~‘
« PAPA ROACH Last Resort (DreamWorks) 1

ALTERRATIVE
* PAPA ROACH Last Resort (DreamWorks)

ADULT ALTERNATIVE ’

« DAVID GRAY Babylon (ATU/RCA)
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Clear Channel-AMFM: Done Deal

M Lebow leaves to spend more time with famlly

Clear Channel finally completed its $23.8 bil-
lion merger with AMFM last week (8/30) after a
federal judge signed the DOJ Antitrust Division’s
divestiture order. Trading of “AFM” shares was im-
mediately halted, and stockholders received 0.94 [
Clear Channel shares for each AMFM share held.
Clear Channel will have about 634 million fully
diluted common shares outstanding.

The combined operation now includes more than
900 radio stations — to be headed by Clear Chan-
neél Radio Chairman/CEO Randy Michaels and &

MERGER/See Page 42

- Will fewer dot-com
| spots hurt bottom line?

By JerrREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

Investment analysts’ con-
cemns that radio advertising
growth will slow down in the
second half of the year, par-
ticularly among dot-com ad-
vertisers, has sent radio stock
prices spiraling downward at
an alarming rate.

Clear Channel, Citadel,
Entercom and Emmis,
among others, have tumbled
over the past three weeks, but
Clear Channel has fallen the
farthest. On Aug. 15 CCU
shares closed at $83.063, but
on Tuesday (9/5) shares had
fallen nearly $20 to $63.937.
Citadel was down from
$28.44 on Aug. 15 to $17 on
Tuesday, Entercom dropped
from $44.875 to $34.312, and
Emmis fell from $37.562 to
$30.50.

The analysts blame the
*“wired markets” — cities that

SHARES/See Page 42
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Radio Stocks Fall On Ad Growth Goncern

Latest Calls From Wall Street
Company Analyst Rating (Target if applicable)
Ackerley James Boyle, First Union Strong Buy
Jessica Reif Cohen, Merrill Lynch Near-Term Buy
Clear Chan. Timothy Wallace, Banc of America  Strong Buy ($108)
Paul Sweeney, CS First Boston Strong Buy ($100)
James Marsh, Prudential Strong Buy
Gordon Hodge, Thomas Weisel Partners . Strong Buy
Michael Kupinski, A.G. Edwards Maintain Position
Beasley Timothy Wallace, Banc of America Strong Buy ($20)
Paul Sweeney, CS First Boston , Buy
Andrew Marcus, DB Alex. Brown Buy
Citadel  Timothy Wallace, Banc of America  Strong Buy ($55)
Cox Radio  Timothy Wallace, Banc of America Buy ($35)
Cumulus  Timothy Wailace, Banc of America Market Perform
bisney Sobani Warner, Williams Capitalv ~ Accumulate ($44)
Emmis Timothy Wallace, Banc of America Strong Buy ($60)
Michael Kupinski, A.G. Edwards Buy ($65)
Entravision Jeffrey Jones, Donaldson, Lufkin & Jenrette  Buy ($26)
Hispanic Br. Timothy Wallace, Banc of America Buy (357)
Radio One  Timothy Wallace, Banc of America : Strdng Buy ($38)
Tribune Michael Kupinski, A.G. Edwards Accumulate ($52)
: P uPetgrgAppert,'b‘é Alex. Brown X Market Perform

Slrlus Sends Up
Second Satellite

Sirius Satellite Radia
launched Sirius-2, its second of
three orbiting satellites, from
Baikonur Cosmodrome in
Kazakhstan Tuesday (9/5). News

SIRIUS/See Page 42

Barnett Now 'EVP/
GM For Epic Group

By STEVE WONSEEWICZ
R&R MUSIC EDITOR
swonz@rronline.com

Epic Records Group has
promoted Steve Barnett to the

—= newly created

post of Exec.
VP/GM.
Based in New
York, he re-
| ports to ERG
President
Polly Antho-
ny.

“Steve’s
leadership
abilities and
broad under-
standing of
the marketplace have enabled
him to make significant contri-
butions to the development and
growth of Epic Records Group,”
Anthony said. “His extremely
successful global marketing

BARNETT/See Page 42

Barnett
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July Radio Revenues Up 11%
® YTD numbers pacing 19% ahead of last year

July were 11% higher than in
July of last year.

RAB President/CEO Gary
Fries expects the growth to
remain steady through the
end of the year, which means
that the radio industry should
coast into another year of

By Ron RoDRIGUES
R&R EDITOR-IN-CHIEF
ronr@rronline.com
Investment community
skepticism over radio industry
ad growth — as described in
the story above — seems to
be unfounded, according to
revenue stats released by the

RAB. Industry revenues in RAB/See Page 42

échurr, Han{iylton
Get Expanded CCU
Market Mgr. Duties

By JuLE GmoLow
R&R NEWS EDITOR
Jjgidlow@rronline.com

Following the completion of
its merger with AMFM (see
story above), Clear Channel has
realigned the managerial duties
of some of its Dallas and Hous-
ton executives.

Tom Schurr has been named
VP/Market Manager for the
company’s newly expanded Dal-
las cluster, which now includes
KDMX, KEGL, KHKS, KTXQ
and KZPS. He was previously
VP/Market Manager over
KDMX & KEGL and once held
a similar position for the
company’s KHMX & KTBZ/
Houston.

In Houston, Car! Hamilton
assumes the title of VP/Market
Manager and will oversee the

TEXAS/See Page 42

Industry news continuously updated: www.rronline.com
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Fadal To Move To
’DGE/Dallas; KLTY
Ups Peroyea To GM

The recent an-
nouncement by
Salem Commu-
nications that it
would trade its
newly acquired
Alternative
KDGE/Dallas
for Sunburst Me-
dia’s crosstown
Centemporary
Christian KLTY
has resulted in the
naming of new GMs for the stations.
Current KLTY GM Donna Fadal
will assume the GM post at KDGE
when Sunburst begins its LMA of
the station on Oct.1
The move brings Fadal back to
-rock-oriented secular radio. In the
early ’90s, she served as VP/GM of
KEGL/Dallas. Over at KLTY, cur-
rent GSM John Peroyea will take
over as GM when the station tran-
sitions from Sunburst to Salem via
an LMA, also set for Oct. 1.
Peroyea is a veteran radio executive
who has served as president of
three former radio companies, 1n-
cluding Narragansett.

DALLAS/See Page 26

Peroyea

Gruise Gontrols
Programming At
Houston’s KKBQ

KASE/Austin PD Michael Cruise
has been named PD of Country
KKBQ/Hous-
ton. The appoint-
ment came on
Aug. 30, the
same day Cox
closed on its pur-
{ chase of the sta-
tion. The PD post
had been open
since late March,
when Tim
Murphy left to
teke the PD reins

at WSM-FM/Nashville (R&R 3/10).

Cox/Houston OM = Dennis

Winslow told R&R, “Michael is an

awesome catch. We’re truly de-
=lighted. He’s got the smarts and the

drive and is a positive, hard-charg-
ing individual who will fit right into
the Cox organization. The Country
-battle in Houston is going to be a
long war, and we’re confident we
-have a general to wage it well”
Cruise, who starts Sept. 14, told

R&R, “How often do you get to
—leave a world-class station and call

letters like KASE and go to another
-like 93Q, KKBQ? It’s just a tre-

mendous opportunity. I’ve learned

Cruise

CRUISE/See Page 26

Three Denver stations flipped
formats last week: Clear Channel's
NAC/Smooth Jazz KHIH to CHR/
Pop; Jefferson-Pilot's Classic Coun-
try KCKK-FM to NAC/SJ; and Em-
mis’ Alternative KXPK to what the
company is calling “The '80s and
Beyond”

First to flip was KHIH, which be-
came “95.7 Kiss FM" last Friday (9/
1). “There was a hole in the mar-
ket for hit radio,” said VP/GM Don
Howe. “With Clear Channel's na-
tional experience with this format,
we decided to go for it. We'll be
playing artists like Britney Spears,
'N Sync, Janet Jackson, matchbox
twenty and The Goo Geo Dolls”

As a result of the switch, Clear
Channel moved the station’s prevl-
ous NAC format onto the Internet at
www.khih.com, with Becky Tayior
as PD. “Although we're excited to
provide Denver's listeners with
Kiss-FM’s hit music not currently
heard in the market, we're also ea-
ger to explore a full-biown effort to
provide smooth jazz via the Inter-
net,” Program Manager Mike
O’Connor said. “The synergy be-

‘A New Era In Denver Radio Has Begun’
m KHIH, KCKK-FM and KXPK undergo format flips

tween KHIH listeners and web-
based technology is obvious, since
our strongest smooth jazz listening
is in-office and at home, where they
can easily log on to hear their fa-
vorite music on www.khih.com?”

That same day Jefferson-Pilot
seized the opportunity and flipped
KCKK-FM to NAC. Simulcast part-
ner KCKK-AM will continue with the
Classic Country format. Jefferson-
Pilot, which also owns “Mile High
Country” KYGO, is no stranger to
NAC — it also owns NAC KIFM/
San Diego.

“Dropping the Classic Country
format [on FM)] is very disappoint-
ing, KCKK-AM & FM & KYGO VP/
GM Bob Call said. “We tried very
hard to go where no other compa-
ny had gone before in creating a
position for Classic Country. The
biggest challenge is that listeners
who like older artists and music
also love the newer artists and mu-
sic. We just couldn't garner a large
enough saiable audience. We put a
lot of energy and resources into the

DENVER/See Page 42

"YAY Looks To Country’s ‘New Golden Age’

Two months into his tenure at
ABC’s Country WKHX &
WYAY/Atlanta, OM Dene Hallam
has teamed with WYAY PD Steve
Mitchell to modify the focus of
WYAY and, to a lesser degree,
WEKHX. As of 3pm last Friday (9/
1), WYAY became “The New
Eagle 106.7,” positioning itself as
“Real Country ... Less Talk.”

In differentiating itself from
WKHX, Hallam says the station
will emphasize country hits from
what he refers to as “the new
Golden Age of country,” from
1986-95, along with “a good dose
of early *80s and currents.” The li-
brary won’t contain much music
from the last couple of years. It’s
important to note that the new

Eagle is not a *“Classic Country”
station, but will play about the
same amount of current music that
it now plays. However, Hallam says
it will stay away from pop-leaning
country. New station jingles are
sung by Georgia native Travis Tritt.

Concurrently, WKHX has adopt-
ed the new slogan, “Atlanta’s Best
Country Mix.” Hallam says the sta-
tion will be more Hot AC-like in
presentation and more aggressive
on currents.

Of the changes, Hallam told
R&R, “The bottom line is that
we’re trying to serve the Atlanta au-
dience with two distinctive radio
stations. In our opinion, we thought

WYAY/See Page 42
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Mayer I;e_ads Clear Channe

rE s

Kevin Mayer has been named to the newly created Chairman/CEQ post
for Clear Channel Internet Group. Mayer will work closely with Clear
Channel’s radio, TV, outdoor and SFX Entertainment divisions and re-
port to Clear Channel' President/COO Mark Mays

“I’s increasingly clear that the Internet is a critical component of our
company’s future growth and shareholder return,” Mays said. “However,
as the markets have shown, expansion into this area needs to be thought-
ful and strategic. By creating this new post and appointing an executive
of Kevin’s caliber, we are signaling our commitment to building this busi-

ness the right way.”

Mayer was previously President/CEO of Playboy.com and, while work-
ing with Disney; ran the GO.com portal. “I’m thrilled to join such an out-
standing and visionary company and leadership team,” Mayer said. *I'm
a strong believer in the marriage of traditional and new media, and I look
forward to maximizing the Internet opportunity for Clear Channel.”
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Four-year KKSN-AM & FM and
KRSK-FM/Portland OM/PD Joel
Grey has been tapped to program
AC KKLT/Phoenix. He begins his
new assignment Sept. 18 and suc-
ceeds the departing Brad Waldo.

“We have to look at some re-
search to see exactly where the sta-
tion is, but KKLT has always been
a legendary AC in the market,”
Grey told R&R. “It’s a heritage sta-
tion that might need a little work
here and there, but within the core

' Grey Appointed PD At Phoenix’s KKLT

demos, KKLT is a player. It’s not
like we have to blow up anything
and start all over. We’ll put some
new paint on the station, but it’s a
great place to start.

“As they always have been,
[KKLT’s new owner] Emmis is a
very program-driven company- and
will give us the opportunity to do
some great things.” Grey’s previous
programming background includes
KHTC/Phoenix, KMJI/Denver and
WENS/Indianapolis.

N

Isreal Lands PD Post At WFLC/Miami

Six-year WOMX/Orlando PD

| David Isreal has accepted the pro-

gramming chair at WFLC/Miami.
He replaces Andy Holt, who re-
cently left the Cox AC.

In addition to having been an
RCA Market Research Analyst,
Isreal was formerly MD at
WMXV/New York. His program-
ming credits include WOJY/
Greensboro, WEZO & WRMM/
Rochester and WKIX/Raleigh.

“With David’s selection, we have
an experienced and creative leader

| to guide ‘Coast’ to an extended stay

as a market ratings champion,” re-

marked Cox Group VP & GM/Mi-
ami Bob Green.

“WFLC is owned by a fantastic
company, and my first priority is to
learn the Miami market,” Isreal told
R&R. “I've been in Orlando quite
a while, but guess what — Orlando
isn’t Miami. The beauty of the
Internet is that I’ve been able to lis-
ten to WFLC and [AC competitor]
WLYF, but I haven’t been able to
spend enough quality time, because
I’'ve been focusing on WOMX’s fall
book. Thus far, it’s unfair for me to

ISREAL/See Page 26
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Radio Business

Beasley Breaks Open The Bank

] Broadcaster closes on $300 million credit deal

BY WALT STARLING
R&R WASHINGTON BUREAU
wstarling@rronline.com

The Beasley Eroadcast Group (Nasdaq: BBGI) doubled the
amount of the credit facility available to the company on Tuesday,
obtaining a new $300 million line of credit that will be used for
financing recent acquisitions, for working capital and for general
corporate purposes. The Bank of Montreal heads up the under-
writing syndicate, and participating institutions include Banc of
America, Fleet National and Bank of New York.

Like other radio stocks this year,
Beasley has taken its turn at being
battered by Wall Strezt. But Banc of
America analyst Timothy Wallace
rated Beasley as “strang buy” with a
target price of $20. Beasley’s 52-week
high was $16.62 with a low of $5; this
week's price is around $13.

The 40-year-old company is the

I6th-largest radio broadcasting com-
pany in the U.S. Including currently
owned and operated stations and
pending acquisitions, it has 42 radio
stations in 11 markets. Until recently
Beasley has kept to eight market clus-
ters in four states on the East Coast:
Pennsylvania, North Carolina, Geor-
gia and Florida. Its new markets in-

clude Boston, New Orleans and Las
Vegas.

The Beasley Broadcast Group is
still a family affair. Patriarch George
Beasley serves as Chairman/CEO,
daughter Caroline Beasley is CFO, son
Bruce Beasley is President, and son
Brian Beasiey is a company VP

In fact, the radio industry is stiil
dominated by family businesses, even
in companies that are publicly traded.
The Mays family rides herd over 900
stations at Clear Channel, Radio One
remains the kingdom of Cathy
Hughes and son Alfred Liggins,
Entercom is the domain of the Field
family, and Cumulus is guided by the
Dickey brothers, Lew and John.

Cox Radio Gompletés Atlanta, Hld'ilston Deals

On Tuesday Cex Radio completed a three-way purchase and

swap with Midwestern Broadcasting and Salem Communica-
tions. Cox bought Midwestem for $280 million dollars, then traded
newly acquired Urban AC WALR-FM/Atlanta to Salem, throw-
ing in Adult Standards KLUP/San Antonio and Oldies WSUN-
AM/Tampa in retum for Salem’s Contemporary Christian KKHT-

FM/Houston.

But Cox keeps its cash flow in At-
lanta. The company moved WALR’s
Urban AC format, with its estimated
1999 billing of $21 mullion, down to

exploring longer-term financing,

WIZF’s 104.1 frequency, where the
NAC/Smooth Jazz format had been
billing only $8 million. In spite of
KKHT’s 100kw blowtorch signal,

FTM Media’s Net Loss Widens In Fiscal Q1 2000

eed The Monster last week reported revenue of $177,895 for the three months ended June 30. Net loss widened
from $938,159 {15 cents per share) to $2.9 million (31 cents). FTM said its increase in expenses and losses
resulted primarily from new personnel, space and equipment the company has added since fiscal Q1 2000. FTM,
which develops websites for major-market radio stations, is currently pursuing $2 million in bridge financing and

G i

Salem had been unable to muster rat-
ings above a .7 12+, partly because
Houston has six other stations with
some form of Christian program-
ming. Two of those six stations also
belong to Salem.

As R&R went to press no format
flip had been announced for KKHT,
but a survey of existing formats shows
multiple Country, Oldies and AC sta-
tions in the market.

— Walt Starling

Bloomberg “Zz2zs°

Eller Media Adds Two Outdoor Firms

ller Media, Clear Channel’s outdoor subsidiary, closed on its acquisi-

tion of Donrey Outdoor on Sept. 1. The deal gives Eller a presence in
such markets as Columbus, OH; Las Vegas; Oklahoma City; Albuguerque;
Tulsa; Little Rock; Wichita; Reno, NV; and Ft. Smith, AR. Earlier in the
week Eller completed its purchase of Triumph Taxi Advertising (which does
business as TaxiTops), which operates more than 25,000 taxi displays on
about 8,400 taxis in Atlanta, Boston, Dallas, Detroit, Las Vegas, Los Ange-
les, Miami, New York, Orlando, Philadelphia, Phoenix, San Francisco and
Washington, DC. No purchase prices were disclosed.

Nassau Will Close On Aurora This Month

N assau Broadcasting Partners said it has obtained private equity fund-
ing and will complete the $185 miillion acquisition of nine Aurora Com-
munications stations by the end of this month. Nassau withdrew its IPO
plans last month, five months after it agreed to acquire WFAS-AM & FM &
WFAF/White Plains, NY; WICC & WEBE/Bridgeport, CT; WINE, WAXB &
WRKI/Danbury, CT; and WPUT/Brewster, NY. The.company plans to call
the cluster“Nassau North” and relaunch WFAF, which currently simulcasts
WFAS-FM’s AC format, with a new format by the end of next year.

Radio One Sets Sept. 15 Shareholders Meeting

adio One has announced a shareholders meeting tq be held Sept. 15.
The company will again ask shareholders to convert Class A shares
to nonvoting Class D shares. D shares were awarded to A shareholders
earlier this year in a two-for-one split, but at the time the shareholders re-
jected an overall conversion of A’s to D's. Now Radio One's board believes
stockholders will benefit from the conversion: Since there could be more D
shares offered on the public market, the issue will have greater value than
the A shares. J
Also at this month's meeting, shareholders will consider reelecting board
members Cathy Hughes, Alfred Liggins, Larry Marcus, Brian McNeill and
Terry Jones, as well as the appointment of Arthur Andersen LLP as the
company’s independent public accountant for the year 2000.

Lamar Amends AMFM Shareholder Agreement

L amar Advertising has amended its shareholder agreement as part of
the Clear Channel-AMFM merger. AMFM’s stake in the outdoor adver-
tising company represents more than 26 million shares of class A common
stock. As part of Clear Channel's acquisition of AMFM, Lamar is required

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
9/1/99 8/25/00 9/1/00 91199 8/25-9/1/00
Radio Index 307.22 323.21 312.05 +0.16% -0.35%
Dow Industrials 10,9379 11,192.63 11,238.78 +2.53% +0.41%
S&P 500 1,331.07 1,50645 1,520.77 +14.02% +0.95%

RS

[A's #1All Night
Talk Show!

Already Cleared on Over
20 Markets including:
KLSX-97.1 L.A.'s FM Talk Station
KOTK Portland « KNUU Las Vegas
WCKG FM - Chicago + WINZ Miami
KYNG-FM Dallas
KSDO San Diego
la-6a EST
Sunday - Friday

Listenj24/7fonlfisherentertainment.com

ENTERTAINMENT
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Can RADIO Ssurvive *‘
the BROADBAND _ -

Revolutlon?

Coleman and Arbitron w1]] answer tl
question at the NAB Radio Show when we AT o T
the results of a comprehensive study of hsteners who
have broadband Internet access in their homes. It's the
industry's most important research study in years.

e

Broadband will bring high-speed Internet-based audio
entertainment to over 30 million American households
by 2004. Will this undercut radio listening? Or does it

represent a huge opportunity for radio?

Don't let the Broadband Revolution
leave YOU behind...

ATTEND THIS SESSION‘

“Can Radio Survive the Broadband Revolution?”
Friday, September 22,2000 - 9am

The NAB Radio Show - Moscone Convention Center
San Francisco, CA

For more information, visit www.colemanresearch.com.

COLEMAN ARBITRGIN

Music. TRENDS. BRANDING.
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Radio Business

DEAL OF THE WEEK 2000 DEALSTO DATE

Dallars To Date: $7,629,757,226
(Last Year: $3,082,118,772.39)
o KSUD-FM/Turrell and KSUD- ‘ Dollars This Week: 155.000
ﬂlllg/l_y}est Ml/Wuemphis, AR and (Lasz'g,g; $11,334,500) |
-AM/Germantown, TN 2 i .
(Memphis) $2.6 million } Stations Traded This Year: 4T 550;
3

i Stations Traded This Week:

(Last Year: 23)

TRANSACTIONS AT A GLANCE

® WACA-AM/Wheaton, MD (Washington, DC) $2.5 million
* WTRX-AM/Flint, Ml $180,000
® WCLE-AM/Cleveland and WCLE-FM/Cathoun, TN
$2 million
e KLDI-AM & KRQU-FM/Laramie, WY $875,000

Pollack Sells Memphis Threesome

1 Deal with Educational Media Foundation highlights slow week for deals; Entravision sells WACA/Washington to station GM

Foundation, headed by Director/
Finance Joseph Miller. Phone:

KSUD-‘FM./Tu.rfeII'and

916-282-1400
KSUD-AM/West SELLER: Pollack Broadcasting
Memphis, AR and Co., headed by VP William Pol-
WPLX-AM/ lack. Phone: 901-751-1513
FREQUENCY: 94.7MHz; 730
Germantown, TN kHz: 1170 kHz
(Memphis) POWER: 6kw at 328 feet; 230

PRICE: $2.6 million
TERMS: Asset sale for cash
BUYER: Educational Media

watts day/250 watts night; Tkw
FORMAT: Religious; Religious;
Adult Standards

| BROKER: John Saunders of
’ Saunders Media
l

WACA AM/Wheaton
(Washington, DC)

PRICE: $2.5 million

TERMS: Asset sale for cash

BUYER: AC Acquisitions LLC,

headed by CEO Alejandro
| Carrasco. Phone: 301-942-7798

www.patcomm .Com

NAB Radio Show 2000

HILTON SAN FRANCISCO & TOWERS

SUITE 1-4075

Call Today to Discuss Your Station’s Brokerage
and Financing Needs

Larry Patrick

President

Susan Patrick
Executive Vice President

—/////4

W
I

PATRICK

(410) 740-0250

Terry Greenwood
Vice President

Greg Guy

Vice President

COMMUNICATIONS

SELLER: Entravision Commu- | TERMS: Asset sale for cash

nications Corp., headed by CEO | BUYER: East Tennessee Radio

Walter Ulloa. Phone: 310-820- | Group. Phone: 865-453-2844

5355 SELLER: Randall Sliger. Phone:

FREQUENCY: 1540 kHz | 423-745-1000

POWER: 5kw day FREQUENCY: 1570 kHz; 104.1

FORMAT: Spanish AC/Spanish | MHz

Talk | POWER: 5kw day/84 watts night;

BROKER: Bruce Houston of | 2.3kw at 522 feet

Blackburn & Company | FORMAT: Gospel; Country
- ;

==

' KLDI-AM & KRQU-FMW/
Laramie

PRICE: $875,000
TERMS: Asset sale for cash
BUYER: Laramie Mountain

WTRX-AM/FImt

PRICE: $180,000

TERMS: Asset sale for cash
BUYER: Citadel Communica-
tions Corp., headed by Presi-
dent Larry Wilson. Phone: 702-

804-5200 .

Broadcasting. Phone: 307-778-
SELLER: David Lee. Phone: 810- 9;1’2 cagting. Ewoas
964-6449

SELLER: Chaparral Broadcast-
ing, headed by President Scott
Anderson. Phone: 203-977-
6731

FREQUENCY: 1210 kHz; 102.9
MHz

POWER: 10kw. day/1kw night;

FREQUENCY: 1330 kHz
POWER: 5kw day/1kw night
FORMAT: Sports

WCLE-AWCleveland
and WCLE-FM/Calhoun | 100kw at 1,250 feet

PRICE: $2 million | FORMAT: Oidies; Classic Rock

Blao =

contmued from Page 4

. BUSINESS
[ BRIEFS

to register for the sale of those shares so they can be divested by Jan. 1,
. 2003.AMFM and Clear Channel, which relinquish their rights to board rep-

resentation and approval over certain major LLamar transactions, have agreed

to vote their shares in the same proportion as the vote of all holders of
. Lamar voting stock. Meanwhile, the DOJ's consent decree prohibits AMFM
¢ and Clear Channel from acquiring any additional Lamar shares (unless it
intends to acquire a majority voting interest) and requires Clear Channel
executives Tom and Steve Hicks to resign from Lamar’s board.

AFTRA/SAG Strike Targets General Motors

FTRA/SAG union announcers and actors have begun picketing at GM's

Detroit headquarters and at selected sites around the U.S.because,

¢ theunions said, GM“aggressively pursued the production of nonunion com-

mercials during the AFTRA/SAG strike against the advertising industry.

General Motors is one of the largest radio and TV advertisers in the world”

AFTRA/SAG have been on strike since May 1 in what is now the longest
strike of this type in union history. A 1988 strike lasted eight weeks.

NAB Radio Show In Survivor Mode

BS-TV's Survivor host Jeff Probst will take part in a Sept. 22 session

at the NAB Radio Show in San Francisco. The session will be called
“Make Them Laugh, Make Them Cry: How to Create Emotion on the Ra-
dio” Probst will offer insights on how to attract a monster audience and hold
them with emotional bonding. The panel will also feature record producer
David Foster, who plans to discuss the emotional chord certain songs hit
with listeners. KHKS/Dallas’ Kidd Kraddick rounds out the panel; and Nassau
Broadcasting Sr.VP/Programming Michelle Stevens will serve as modera- |

.

L. O PR
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“Just because your voice reaches halfway aroumnil the
world doesn’t mean you are wiser than when it
reached only to the end of the bar.”

— Edward R. Murrow

¢ Nashville’s Jay Werth in the GM Spotlight, Page 10
* Lessons learned from our sports heros, Page 12
e Radio Gets Results with recruitment advertising, Page 14

management - marketing - sales

{SALES &8 MANAGEMENT |

OPEN IT, DON'T TRASHIT _

M Tips to make your direct-mail campaign effective

gy Pam Baker Without a clear objective, direct-

ies & Marketing Editor
pambaker @rronline.com

mail campaigns can be a big

waste of money. But with the
1 right plan, execution and fol-
low-through, you can turn a di-
rect-mail campaign into a rat-
ings winner —and develop one-
on-one relationships with your
loyal listeners.

Always know -your objective
when you begin a direct-mail
campaign. Is itto introduce a new
morning show, encourage at-
work listening or announce a TSL
contest? You must know your
objective, and you must target heavy users — in radio
terms, your Pls. Direct Marketing Results Sr. VP/
Marketing Strategy Catherine Jung observes, “At most
stations 75%-90% of listening is driven by the Pls. In
terms of TSL, Pls are 22 times more valuable than P3s.
As with many products and services, loyalty — P1s —
comes from regular, frequent and repeated contact, with
a benefit-driven message, with the most appropriate
people. Campaigns that build loyalty and get ratings are
highly targeted to high-potential P1s.”

THE ENVELOPE, PLEASE!

What happens when you open your mailbox and see
brochures or obvious. direct-mail envelopes? You

probably spend about three seconds deciding whether
to open them or trash them. What entices you to open a

piece of mail? It's simple: the thought that you might
benefit from what's inside. Is it something of valué? A
special offer for something you want or are interested
in? Time-saving information? Something unique and
intriguing?

Junk mail that you immediately toss probably has a
return address or a teaser that you recognize and that
makes you assume that the mail doesn’t have any value
to you. For example, “You've been preapproved for a
new Visa card” (you don’t need or want another credit
card), “Publisher's Clearinghouse” (you know the
service and don’t want it) or “AARP” (you're only 35
and don’t plan to retire soon). So the purpose of the
outside of your mailing is not to sell anything. Its sole
purpose is to make people in your target market open
the mailing and read it.

With that in mind, make your greeting personal.
Choose clear language and a design that is easy to read.
And always include a “response mechanism” — a
business reply card, a toll-free number or an online

contest — that will ensure proper
tracking of responses.

PICKING THE ‘A’ LIST

The key tosuccessful direct
mailings is selecting the right
target for your station — that
is, searching out your Pls. Art
Siegel, Editor-In-Chief of Sales
magazine and Sr. Partner at
SalesDoctors Inc., says, “No
matter how great your mailer is, the
biggest factor in your response rate will usually be
your list selection. The more general your list, the more
often your message will miss the mark. The more
narrowly defined your list, the greater your ability to
create a mailer that hits right on the mark.”

What if you want your mailer to appeal to both men
and women, and you want it to promote all the benefits
of your radio station? “Baloney!” Siegel exclaims. “The
more things you try to say, the less your mailing will
appeal to anyone. If you must mail to multiple groups,
each of which has different interests, then you must also
create different mailers, each one focusing on the needs
of just one part of your market. It's better to send 12 low-
tech letters, each with different content, to people in 12
different market segments than to send everyone the
same ultrasophisticated full-color brochure.”

BUY LISTS BY QUALITY, NOT PRICE

OK, so you've decided to execute an in-house
mailing targeted to men 18-34 years old to promote your
edgy FM Talk lineup. When purchasing a list, be very
choosy, and don’t buy a list of names just because it's
cheap. “From our experience, some of the best mailing
lists are subscriber lists rented from magazines and
newspapers,” says Siegel. “These publishers generally
allow you to start with as few as 5,000 names and to use
various selection criteria — geographic area, income
level, job title or others — to pick the subset of names that
best fits your product or service. The better publications
do a pretty good job of identifying the demographics
and qualifications of each subscriber, and they also keep
their mailing lists quite accurate.”

So when targeting men 18-34 for an edgy FM Talk
station, don't settle for just a list of men. Find a list of men
who subscribe to Playboy, Penthouse or Hustler.

GETTING YOUR
MESSAGE HEARD

Consumers receive, on average, more than 3,000
commercial messages every day. In order to break
through, your message must be clear and benefit-driven
and include a compelling call to action. The more
personalized the message, the better the chance it will be
read. And don't forget to integrate your message with
your on-air elements and supporting marketing.

“Too often we fail to create a marketing com-
munication plan,” says DMR COO Tripp Eldredge.
“Instead, we focus on choosing just one tool — direct
mail, telemarketing or billboards. In order to break
through to the consumer, your plan must have
frequency, so it will rehearse and reinforce learning of
the message you're communicating. Multiple-compo-

_nent campaigns have a greatly increased likelihood of

success.”
Eldredge uses Arbitron as an example: Arbitron
starts with a postcard, follows up with a phone call,

sends a direct-mail piece in the form of a diary and soon.
“An effective plan employs multiple tools and elements

to ensure the message breaks through,” adds
Eldredge, “and it uses the most
== appropriate sequence to achieve
the marketing objectives.”

SINS TO AVOID

The team at DMR offer this
list of “sins” to avoid when
planning a direct-mail campaign.
1. Failing to properly define
and locate your target.
2. Purchasing inaccurate, irrel-
’ evant or incomplete lists.
3. Failing to use multiple contacts or
repeated mailings — that is, expecting
success from a single mail piece.
4. Making the piece, letter or video
too cluttered.

5. Selling something else — for example, a mailer that
looks like a travel brochure will artificially eliminate
those not interested in travel,

6. Failing to integrate the message on the air, online
and with other marketing messages.

7. Missing the opportunity to sell your website or to
drive people to a registration form so you can harvest e-
maii addresses.

8. Failing to meet the new postal disclosure
requirements that went into effect in April.

9. Not maintaining a “do not mail” list and a set of
mailing procedures.

10. Spending too much on postage due to not
meeting postal specifications and sorting requirements.

11. Wasting money mailing to undeliverable or
invalid addresses by failing to clean and process your
list.

12. Failing to respond to those who use your reply
card.

THE SHOTGUN APPROACH

“Through the years I've found that when programs
are ineffective, it's because they were not thought
through properly, were rushed or had alack of targeting
or follow-through,” shares consultant and author Cliff
Quicksell Jr. “For the longest time direct marketing was
done using the shotgun approach: Create something
neat on paper, send it to as many prospects as possible,
then sit back and wait for the phone to ring. With an
approach like that it's not surprising that 3%-4% success
rates are the norm. No wonder many markets consider
direct marketing a waste of time, effort and money.”

Quicksell suggests creating a campaign with pro-
motional products. “The reason they work is because
they are specifically designed to take advantage of the
emotional triggers that make certain people respond in
certain ways to certain advertising messages,” he says.
“If you give someone a pen with your corporate logo on
it, it may have some appeal and will be somewhat
appreciated. But give someone a pen imprinted with his
or her own name, and that same writing instrument
takes on a whole new complexion.”

To increase the likelihood of readership, some of
DMR'’s clients have used such a personal approach in
their direct mailings, including messages that quickly
alert the listener to a key benefit of opening the piece;
premium items that increase the value to the listener,
such as keychains, dry-erase boards, return address
labels, magnets, pens or notepads; and birthday cards
(few people receive more than three birthday cards each

year).

For more information, contact Tnpp Eldridge or Catherine Jung at DMR at
859-655-9200. Visit Art Siegel's website at www.salesdoctors.com. Cliff
Quicksell Jr. can be reached at 301-937-2694.
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Interep Presents
Radio 20:20 - A Sound Vision of Radio’s Future

Join us to hear three industry leaders present research findings
on The Future of Audio Entertainment, The Impact of New Technology
on the Broadcast Industry, and The Effects of E-Commerce on Terrestrial
Radio and Advertising.

On Wednesday, September 20, Interep will introduce Radio 20:2C -
A Sound Vision of Radio’s Future at the NAB Conference, featuring the
findings of three leading industry futurists:

Professor of Media Arts & Sciences
MIT Media Lab
Massachusetts Institute of Tecnolegy

Dr. Barry Vercoe

Robert Kozinets  Professor of Marketing
J.L. Kellogg Graduate School of Mar.agement

_Northwestern University

Professor of Communications
Annenberg School for Communication
University of Southern California

Titus Levi

The radio industry has been enjoying one of the most prosperous
times in recent memory, yet we are faced with a barrage of questions
on the future of cur medium in an interactive environiment.

How can we, as radio executives, choose the best opportunities to
grow our businesses from a seemingly limitless array of options, and
how can we start taking advantage of these opportunities today?

Attend Radio 20:20 — A Sound Vision of Radio’s Future to learn
the answers!

Date / Time: Wednesday, September 20 at 12:30 pm
Where: The Great Room at The W Hotel

181 Third Street

(Directly across from the Moscone Convention Center)
RSVP: Online registration: www.Interep.com
Information: Call 212-916-0524

‘—IIMI?[P

. Salling Todcy._ Inasvating for Tomarrow
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B Get ready; it's Jungle Jay to the rescue

R&R shines the GM Spotlight on Nashville’s
Jay Werth, who is celebrating 32 years in the
radio industry this month. “He’s a great guy
who' understands the radio business,” com-
ments one R&R reader. Another colleague
remarks, “Jay’s got what it takes to win.”
Congratulations!

I decided to enter the world of
broadcasting because:

“I wanted to emulate either
Walter Cronkite or Johnny Car-
son. [ was recording ‘shows’ on
a portable Wollensack reel-to-
ree] at age 8.”

First job in broadcasting:

“At age 16, becoming ‘Jungle Jay’ on the
after-school request show The Mail Train, which
was broadcast on WISV-AM in the booming
metropolis of Viroqua, WIL.”

Career highlights:

“At KSSN-AM in Little Rock, obtaining
market-leading revenues in 123 of the 125
months | was there as GSM and GM and
winning three NAB Marconi Awards and a
Country Music Association Station of the Year
honor. Realizing my goal of a GM position in a

MiX929

Lite Rock Favorites

top-30 market, Sacramento. Joining South
Central Communications, where radio is fun!
Having a great mentor and friend in KSSN
owner Jerry Atchley.”

The most challenging aspect of being a GM:

“Creating win-win outcomes for competing
demands from departments
within the stations. Strategizing
the moves that will most
effectively synergize the radio
broadcast model with dynamic
emerging technologies.”

My most unforgettable mo-
ment at a radio station:

“Do you really want to
know? I'm not sure I can say it
in a family publication. Seri-
ously, the day my GSM found
out via a faxed radio industry
trade publication that our sta-
tions had been sold. I received
an urgent page, then haplessly
tried to explain to this irate
woman, who had just moved her family
hundreds of miles, why her GM had no earthly
idea what she was talking about. That led to a
call to my CEO, who said, ‘I'll call you back in 15
minutes.” He called back, and you can guess the

end to that story.”
I'm most proud of:

“The opportunity to
lead and influence stellar people throughout
my career who continue to prosper and grow in
the broadcast business. My terrific family:
Martha, my wife and best friend for 28 years,
and my three children, Matt, Rebekah and
Andrew.”

The best words of advice I've ever received were:

“Duck.” The next best words? Basically, a
mother’s encouragement to a boy to always
persevere. To this day I'm convinced that there
are more achievements based on the fundamen-
tal of perseverance than on
sheer genius or innate abil-
ity.”

You’'d be surprised to know
that....

“lI cannot write like John
Steinbeck, inspire like Jesus
Christ, innovate like Thomas
Edison, paint like Monet or
make money like Thomas Watson of IBM, but
I've been motivated by their example and
accomplishments, in addition to other role
models, to become, surprise, Jay Werth.”

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com.

J

Today's level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great-cost- effec‘rlve promotional
give-aways. Just roll of f what you need and cut.

Durable banners for an affordable price.

UV stabilized plastic won't fade indoors or outdoors.

Simply FAX your logo and color separation information

for a free price quote.

©2000 Reef Industries, Inc.

PLASTIC
BANNERS

www.americanradiohistorv.com

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075
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DON'T LET VALUABLE SPOTS ON YOUR
WEBGAST GO UNSOLD.

Make the most from your online inventory by delivering targeted advertising into your
live webcasts. With Hiwire, advertisers reach the precise audiences they want so you
get the high CPMs you deserve. Call affiliate relations at (213) 483-3900 or visit
www.hiwire.com for more info.

LOS ANGELES SANFRANCISCO NEWYCORK PARIS WWW.HIWIRE.COM

www.americanradiohistorv.com

hiwire.

Insert revenue into your stream


www.americanradiohistory.com

12 @ RgR September 8, 2000

5 ®

management » marketing « sales

— MANAGEMENT }

WE ARE THE CHAMPIONS!

‘ G i On a Sunday in April
By Chris WI"lﬂg 1997 Tiger Woods fin-
ished the last hole at Augusta National to win
the Masters Tournament by the widest margin
in history. Though many thought he came out
of nowhere to wear the legendary green jacket,
Woods’ story is actually one of per-
sistence. Woods had played and prac-
ticed golf all his life for the chance
to play in that very tournament. He’d
struggled through the Masters the
two years before, not even breaking
par. Had he given up or lost hope, as
many others do, he would never have |
become the best player in golf, got-
ten his name in the history books or
collected well over $50 million in
endorsements.

The best athletes know the value
of never giving up. The greatest quar-
terbacks complete only six out of 10 passes. The
best basketball players make only 50% of their
shots. Major League Baseball players make it to
first base only about 25% of the time — and that
includes walks.

In sports, persistence can be directly measured
in the number of wins and losses of a team or an
athlete. Former Chicago Bears coach Mike Ditka’s
persistence inspired the Bears to 112 victories and
a Super Bowl championship. Ditka’s philosophy:
“You never really lose until you quit trying.”

Basketball superstar Michael Jordan was actually
cut from his high school basketball team, but persis-
tence helped him overcome that crushing defeat.

Ohio State football coach Woody Hayes
achieved 205 Big Ten victories, more than any
Big Ten coach in history. His persistence car-
ried the Buckeyes to 11 bowl games and pro-
duced 56 All-American players. Hayes de-
scribed his philosophy in four words: “Paralyze

resistance with persistence.”

Rick Mears, four-time In-
dianapolis 500 winner, knows
what fuels his success. In the
grueling world of long-distance auto racing, per-
sistence is his formula. Mears says, “7To finish first,
you must first finish.”

While studying those who have overcome re-
peated setbacks in all walks of life, I have seen
the same four keys to persistence again and again.

First key: Belief. The first key to per-
sistence is to truly believe that it is pos-
sible to achieve the desired result. Be-
lieve in yourself and believe you can
get what you want.

Second key: Perspective. The sec-
ond key is to gain perspective and
knowledge. Step back from a situation
of apparent failure or defeat and get
things in perspective. This may require
time or even physical distance.

Third key: Renewal. The third key
to persistence is to renew your energy
and focus. Gather your mental resolve
and rebuild your energy for the peak
effort ahead. You get focus and resolve through
meditation, visualization, prayer and reflection.
You get physical energy from regular exercise,
healthy food and enough rest.

Fourth Key: Action. After renewing your en-
ergy and sharpening your focus, move to the
fourth key to persistence: Get into action, and go
for what you want with total passion. Reach again
for what you want to achieve. Make a concen-
trated effort to go for it one more time, and go for
it with all the emotional fire within vou.

Use these four keys to peak persistence and,
like sports superstars, you can overcome seem-
ingly insurmountable obstacles on your way to
ultimate success.

Chris Witting's Success Journal now airs on 235 stations.
Call 1-800-743-1988, ext. 203. For free syndication tips and
advice, visit www.syndication.net.

MARK YOUR CALENDARS

Important dates and events in the coming months

e Sept. 13-14 — 2000 Arbitron PD Seminar Series:
Arbitron 101. Arbitron headquarters with-accommoda-
tions at the Sheraton Columbia Hotel, Columbia, MD;
410-730-3900

e Sept. 15-0ct. 1 — 2000 Olympics. Sydney, Australia

¢ Sept. 20-23 — NAB Radio Show. Moscone Center, San
Francisco; 202-429-4194

e Sept. 21-Dec. 13 — Fall Arbitron

¢ Oct. 19-Nov. 3 — Museum of Television & Radio's
“Radio Festival 2000” in New York; 212-621-6681

¢ Oct. 27-Nov. 3 — Museum of Television & Radio’s
“Radio Festival 2000" in Los Angeles; 310-786-1064

© Nov. 8-9 — 2000 Arbitron PD Seminar Series: Beyond
the Basics-and Arbitron Univetsity. Arbitron headquar-

ters with accommodations at the Sheraton Columbia
Hotel, Columbia, MD; 410-730-3900

2001

e Jan. 4-March 28 — Winter Arbitron

o Feb. 1-4 — RAB 2001: The Sales, Management &
Leadership Conference. Adams Mark Hotel, Dallas, TX;
800-917-4269

e March 8-10 — R&R Talk Radio Seminar. Marina Beach
Marriott, Los Angeles

® March 29-June 20 — Spring Arbitron

e June 6 — 2001 Radio-Mercury Awards Luncheon.
Waldorf-Astoria Hotel, New York; 212-681-7212

¢ June 13-16 — R&R Convention 2001. Century Plaza
Hotel, Los Angeles

® June 28-Sept. 19 — Summer Arbitron
e Sept. 20-Dec. 12 — Fall Arbitron

ALES TIP
o EIAWEEK

Jacques Werth
Co-author of High Probability Selling

Most advertising salespeople spend most
of their time and effort on the right pros-
pects at the wrong times for the wrong reasons. They target the
most obvious accounts and go after them as though they were
the only advertisers in the world. They do whatever they can to
get a few minutes with their precious targets, then they do ev-
erything in their power to persuade those prospects that adver-
tising on their stations will be the greatest decision of the
prospect’s career. Unfortunately, once in a while their strategies
succeed. We call that “random positive reinforcement.” Gam-
bling casinos use that occasional big win to keep the suckers
coming back.

Salespeople who have learned “High Probability Selling” do it
differently. They find prospects who want the benefits of what
they’re selling. Specifically, they offer the demographics of their
stations to those prospects who are most likely to want to reach
their audience. The way they do it is unique. They design a pros-
pecting offer of no more than 45 words, stating:

* Their name and the name of their company

* A short description of their demographics

* Two features of their audience or programming

* A request for a commitment that includes the word want and
requires a yes Or no answer

If the prospect says no, salespeople respond, “OK, goodbye.”
If the prospect says yes, salespeople make an appointment to do
business.

Now it should be obvious. that with this system the average
prospecting call will take less than 45 seconds, so these salespeople
easily average 67 calls per hour. Most prospects say no, and about
one in 36 says yes. But since you have to call the prospects about
three times before you can reach them, you need to multiply that
36 by three. So it takes an average of 108 calls dialed to reach one
high-probability prospect — but that takes less than two hours of
calling. You need a big prospecting list to make this system work
for you, but it’s worth it. Since all of the prospects who agree to an
appointment want to buy what you're selling, closing rates will be
higher than you might hope.

Now;, here’s the good news: Since your calls average only 45 sec-
onds, and you're not trying to get anyone to do anything they don’t
want to do, there is no rejection, no annoyance and no sales resis-
tance. Thus the prospects will welcome your calls, again and again,
every few weeks. The only proviso is that you must change the word-
ing of your prospecting offer each time you call. The important thing
is to see the prospects when they’re ready to buy and not to waste
your time with them when they’re not. Like the man said, “Timing is
everything,” This is the way to improve your timing.

The rest of the “High Probability Selling” process is just as new,
just as radically different and just as effective as this prospecting
system. The book comes with a money-back guarantee if you buy
it from the www.highprobsell.com website. Call 800-394-7762 for more
information.

For over 15 years KGO/San Francisco has reached out to listeners
through its quarterly Off Mike direct-mail newsletter, which goes
to more thdn 175,000 homes in the Bay Area. It must work: KGO
consistently dominates the top spot.

WWWwW.americanradiohistorv.com
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RCS RadioShow creates your own branded Internet player. Display “Now Playing” song/artist notes
and a “Buy Me” Button™ for impulse buying. Schedule interactive advertising & animated graphics like
you do in Selector®. You can even play different audio spots to each Internet listener.
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PRACTICAL TIPS FOR POWERFUL PRESENTATIONS

Whether in meetings;

By Dick Kazan
speeches or sales calls, your

you're funny, but being a comedian is a rare skill.
It's better to stick to your point and leave the hu-

ability to make presentations plays a cru-
cial role in your success. But few people
have strong speaking skills, and most be-
come nervous even thinking about getting
up in front of a group. Both of those prob-
lems, however, can easily be solved with
a few tips and some practice. Here’s how.
Identify your objectives. What would
you like to accomplish during your talk?
Clarify this in your mind beforehand, or it
won’t be clear to others. Write down your
goals in a brief note, and use it to remind
you and keep you focused as you speak.
List the benefits to your listeners. If listeners
do as you propose, what will they gain? Can they
make more money? Receive a promotion? Attain
recognition? Be specific. Most people

aren’t nearly as concerned with sav- THE R OA DTo
—

TR e wm o=

SUCCESS

ing corporate funds or serving cus-
tomers better as they are with under-
standing how they themselves will
benefit,

Share your enthusiasm. If you're
not excited by what you’re presenting, others won’t
be either. Smile, and establish eye contact with each
listener in turn. If someone asks a question, answer
that individual by name. Eye contact and address-
ing people by name personalize your message and
make your listeners feel important. Those are key
elements in gaining support.

Be brief. The worst things about presentations
are the long, rambling talks, voluminous handouts
and boring displays. Pleasantly surprise everyone
by getting to the point quickly. If handouts or dis-
plays are necessary, make them few and make them
memorable. It’s also fine to amuse your audience if

mor for other times.

Listen to disagreements. If you can get
the group’s agreement, great. If not, find
out why. Beware of resenting those who
disagree with you. Disagreements can be
taken personally, and hurt feelings may lin-
ger and show themselves in various ways
long after the meeting. It's much better to
thank the person for being candid and to
try toresolve his or her concerns. Chances
are other people had the same thoughts
and just didn’t speak up.

Grab their attention. If many speakers are
ahead of you, if you follow a boring speaker or if you
speak after lunch, you'll have to work to get your
audience’s attention. So make your first words pro-
vocative. For example, if you were
meeting with a group concerned
about health, you might step up
boldly, establish eye contact, and say
in a loud, firm voice, “Every fourth
person here will die of cancer.” You'll

get their attention. Then you could go on,

“The reason I'm here is to tell you what you can do to

greatly reduce the likelihood that it will happen to
you.” Now your audience is listening.

Whenever you make a presentation, start by say-

* ing something important, and say it with conviction.

Next week: Business advice from one of the most
successful people in the entertainment industry,
Dick Clark.

Dick Kazan is a successful entrepreneur who founded
one of the largest computer leasing corporations in the
United States and is a successful real estate entrepre-
neur. E-mail your comments or questions to him at
rkazan @ix.netcom.com.

PART SIX OF A SEVEN-PART SERIES

SEVEN FATAL FAILURES IN CLUSTER MANAGEMENT

No. 6: Failure to es-

By li”d.say ,WapdDavis’ tablish formal sys-

Radio Advertising Bureau tems.

Among the most celebrated genres of detective
fiction is the “hard-boiled” style, in which a lone-
wolf Philip Marlowe or Travis McGee uses equal
parts experience and convenient hunches to solve
the case. Another form of mystery, almost as popu-
lar, is called the “procedural.” In a procedural the
detectives of, say, Ed McBain's 87th precinct use care-
fully detailed, step-by-step police procedures to an-
swer the riddle and bring the guilty tojustice. I love
to read all kinds of mysteries, but when it comes to
cluster management, put me firmly in the proce-
dural camp.

Far too many market managers and sales direc-
tors think they can manage informally, using expe-
rience and hunches as their primary tools. Depend-
ing primarily on experience is fine —as long as you
never face a new type of challenge. Hunches are
useful, too, as long as you don’t plan on facing the
same situation ever again. While certainly useful,
experience and hunches should never be your pri-
mary tools in the complex job of managing a cluster
of radio stations. You must be more like a police
detective: You need formal procedures.

W.Edwards Deming was a brilliant management
theorist who famously said, “If you can’t measure
it, you can’t manage it.” Without measurement,
without knowing exactly what went into an effort,
there is no way of knowing why a particular out-
come occurred. And without knowing why some-
thing happened, how can you reliably repeat suc-

‘cesses or keep failures from happening again?

Formal procedures give you the clues that help
solve the mysteries of cluster management. Does
that méan less formal systems are wrong? No —
they’re a “corporate shorthand” that help us get
through routine work faster. But for informal sys-
tems to work, they must support the work of for-
mal systems.

In the sales arena alone there are many critical
systems, including prospecting, account list man-
agement, avails sharing, yield management, train-
ing, order approval, billing, commissions, collec-
tions and recruitment. It is systems like these and
their consistently successful execution that will de-
termine your success or failure.

The development and honing of appropriate
systems must be an ongoing focus for cluster man-
agers. Your future depends on it — and you don’t
have to be a detective to figure that out.

Next week: Plan ahead or fail.

WWW.americanradiohistorv.com

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

RADIO: NEWSPAPER’S
BIGGEST THREAT

As you know, newspaper advertising can be very expensive. Have your sales team
do a little research to find out what local newspapers are charging for recruitment
advertising. With a creative program, you can demonstrate to clients that spending
advertising dollars on radio — instead of newspaper — can produce better results
with greater frequency and reach. Remember, newspaper readership is declining,
but radio reaches 95% of ali consumers every week.

Category: Recruitment

Market: Danville-South Boston, VA
Submitted by: WAKG/Danvilte, VA
Client: 0'Sullivan Industries

Situation: Sometimes the “that's the way we've always done it” approach to
marketing can hinder growth — especially when you're recruiting in a growing
economy with less than 5% unemployment. O'Sullivan Industries had been trying
traditional newspaper classifieds to meet its need for employees. But, like many
businesses trying to fill out their rosters, O'Sullivan saw very little return on its
investment. Newspaper recruitment often attracts inappropriate candidates, and the
office furniture manufacturer realized that it was all but throwing its money away. As
the company was growing, however, it couldn’t afford to stop recruiting altogether,
Country WAKG/Danville,VA LSM Kay Price reports that O’Sullivan was ready to try
something a little less conventional when she brought the company her idea for a
radio-promoted job fair.

Objective: O'Sullivan needed 30 to 35 employees, plus a reserve to call on as
normal turnover took its toll on the sales force.

Campaign: WAKG produced an informative, attention-getting commercial with a
“carnival” approach, inviting fisteners to O’Sullivan’s job fair: “Come one, come all,
everyone’s a winner!” The 60-second commercials ran five times per day Monday-
Saturday from 6am-10pm, with the Saturday schedule ending at noon. The
excitement created.by radio sharply contrasted with the mundane newspaper ads
the company had been running, and the campaign also provided a way-to prequaiify
candidates. »

Resuits: O’Sullivan Industries went from being unable to get enough qualified
applicants to having to turn people away. “They had to close the doors at 2pm,” says
Price, “because there was still a line of people.” Out of 200 registrants from the fair,
0’Sullivan hired 35 and created a sizabie pool of potential employees. Those were
certainly the results the company needed to lend validity to its move to a more
results-oriented approach to recruitment marketing. 0’Sullivan will continue to call
onradio, its new business partner, as it expands its manufacturing to accommodate
the growth in the retail office furniture industry.

—— RABTOOLBOX——

More marketing information and resources fnim the RAB

Here you'll find more marketing information and resources from the RAB. For more
information, call the RAB's Member Service HelpLine at 800-232-3131, or log on
to RadioLink at www.rab.com.

INSTANT BACKGROUND — EMPLOYMENT

Key drivers of employee commitment: trust in senior leadership, 14%;
chance to use skills on the job, 14%; job security, 11%; competitive«
ness of rewards, 11%; quality of company’s products or services,
10%, absence of work-related stress, 7%; honesty and integrity of
company’s business conduct, 7%; alt other factors, 26%. (Watson
Wyatt Worldwide, 2000)

Top employment websites, ranked by percentage of job seekers
who used them: Monster.com, 43%,; local newspaper site, 37%,;
HotJobs.com, 24%; other local sites, 24%; Headhunter.net, 24%;
CareerPath.com, 23%; Jobs.com, 20%; JobsOnline, 20%; Yahoo!
Careers, 20%; CareerMosaic, 18%; America’s Job Bank, 18%; AOL
Jobs, 13%,; CareerBuilder, 11%; Classifieds2000, 10%; My Job
Search, 8%. (Forrester Research, 2000)

FROM THE RAB’SRADIO MARKETING GUIDE AND FACT BOOK

“Thirty-seven percent of persons 12+ don’t pick up the daily newspa-
per at all. Among those who do, most read only selected sections.
That's a significant gap in the reach of a newspaper ad — especially
since they typically run only once. Let radio deliver: Reinforce your
newspaper ad’s impact among consumers who saw it, and reach
those who won't see it at all. Radio reaches 94.5% of the 12.6% of
readers who usually read the classified ads and reaches 91.2% of the
87.4% who don’t usually read the classified ads.”
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Era Of Profitable Wehcasting
Begins: Targeted Spots Are Served

il Salem’s Christian Pirate Radio adopts listener-appropriate advertising
By Kurt Hanson

RAIN: Radio And
Internet Newsletter

The long-awaited
technological innovation
that may be required for
profitable Internet
broadcasting has arrived.
Some time in the past week or
so Salem Communications’
Christian Pirate Radio
{(www.mycpr.com) began using
Hiwire's ad-insertion technol-
ogy to send ditferent paid
S audio ads to different listeners
based on the listeners’ gender,
age and location.

Christian Pirate Radio is a Los Angeles-based
internet-only station launched by Salem three years
ago. It was the No. 7-rated Internet-only channet in the
most recent Arbitron InfoStream report.

in an experiment conducted fast week by RAIN'S
crack team of summer interns, we listened to CPR on
two difterent computers
simultaneously. We
registered one-listener
with the site as a 35-
year-old male living in
Chicago and the other
as a 19-year-old female
living in Los Angeles.

D Chistian Pivate Rudo  Micro, I K
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While most of the
spots in each break were sent to both listeners, about
one spot per break seemed genuinety targeted to the
appropriate listener. The 19-year-old Los Angeles
woman was sent a spot for Sears furniture while the
35-year-old Chicago man was sent a spot for The Call,
a Washington, DC-based gathering focusing on
improving relationships between fathers and sons.

We listened on the custom-designed Hiwire-enabled
CPR player, which was offered on the website for the
first time only last week. In fact, the “What’s.Playing”
feature only started working a couple of days ago.
Before that the station had been offering listeners a
three-station version of Hiwire's customized
multistation tuner.

CPR’s custom player currently requires the use of
Microsoft Internet Explorer and the Windows Media

Hiviro Hegatiabion

Player, plus a quick one-time download called “Hiwire
Browser Tuner Media Utilities.” Filling out a simple
registration form is also required to listen.

According to
Hiwire co-founder
Jim Pavilack,
CPR'’s ad targeting
iS running on a
Prophet automation system in the Windows Media
format, though additional automation systems and
streaming media formats are in the final stages of
testing and installation at other Internet stations.

The Race To Target Ads

Los Angeles-based Hiwire is not the only targeted
ad provider, but it seems to have won the race to get a
fully functional system up and running. Some other
firms are also making progress in the technology.

® Chicago-based RadiowWave showed a demo at fast
spring’s RAB of its program to overlay Internet spots
on top of broadcast spots. It's also capable of sending
visuals and web links to accompany each spot played.

® Washington, DC-based LightningCast, according
to RAIN's sources, may be only days away from
having the technical ability to successfully insert spots
into an automated station stream.

m New York-based Radio Computing Services is
currently offering station-level streaming software that
communicates with ad-serving networks like Engage
and AdForce.

Hiwire, which is backed by Grey Advertising and
several major Silicon Valley venture capital firms, is
also building up its ad sales network. Pavilack revealed
to RAIN that, in addition to its Los Angeles office,
headed by former KLSX/Los Angeles LSM Rick Flores,
it has opened a new sales office in New York, headed
by David Sall, a former AE and Director/Radio Market-
ing for Infinity Radio Sales. It's also opened an office in
San Francisco.

“We've already served thousands of ads,” Pavilack
tells RAIN. “We're busily installing into partner stations
right now, and we’re serving more ads every day. In
fact, we have more ads sold than we have places to put
them.”

The Key To Profits

Targeted audio ads, we believe, are the key to
making Internet radio a profitable business. When an
advertiser can place a spot specifying that he wants
that spot to be heard only by, for example, men 25-34
in certain ZIP codes, the webcaster can charge a
premium price per listener for that spot. Broadcast
radio has never had that targeting ability and probably
never will.

Of course, because 'Net stations’ audiences are
quite small compared to broadcast audiences,
individual webcasters will probably need to form
networks to bring a number of aggregated stations to
potential buyers.

RAIN intern Paul Maloney contributed to this story.

WWW.americanradiohistorv.com
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Morfeo Opens Door To
Latin Music, Culture

A visit to Morfeo (www.morfeo.com) is a cultural and
musical education. It's an opportunity for Latin
Americans living in the United States to stay in touch with
music and news of their homelands, and it's also a great
place tor those open to the idea that there just might be
wonderful music and ideas worth exploring beyond their
own shores.

Based in Miami, Morfeo is a portal to streams from more
than 80 Spanish- and Portuguese-language broadcast
and Imternet-only statons. The website is available in
Spanish, English and Portuguese. With access to stations
in 20 different countries, including the United States,
Colombia, Chite, Brazil and Spain, the user can choose
from music in & wide variety of genres, along with News,
Talk and Sports stations.

So oftenin the U.S. the sounds that come in from south
of our borders are simply lumped together as “Spanish-
tanguage.” But here the adventurous can find a choice of
30 different kinds of music, from flamenco to merengue
and Cuban son to techno-cumbia, bachata, mariachi and
Tejano.

According 1o Morfeo founder and CEQ  Michael .
Guthrie, “Morfeo is the first company to discover and
adopt a viable Internet strategy for the Latin radio
industry, allowing stations to reach everywhere in the
world and realize income from the additional audience.”
The station promises that in the future it will have “an

MonrrFre&o

audio-on-demand system that records and archives for
subsequent access the best weekly programs of each
station” and its “very own video channel.”

The business model for Morfeo’ will rely on revenue
generated by ils own sales force by replacing broadcast
ads with Internet-only spots. On Aug. 14 the company
announced a partnership with LightningCast to add spots
into some of its own channels, and Morfeo is developing its
own proprietary software to put adds on other channels.

It's abvious that some thought and design savvy went
into the creaticn of Merfeo, in spite of the maintenance
issues that are to be expected on such a new site.

When we logged on, the experience began with some
Fash animation on a splash page before the homepage.
The site’s color scheme uses hot, “electric” red, and gets
away with it — very nice! It has an attractive, stylish logo
and small, compact animations. Morfeo has used
Windows Media technotogy to construct a very attractive
custom player as well.

The homepage features links to the site’s top 10 stations
cn the left and, on the right a search engine that allows the
user to browse among the site’s live and 'Net-only radio
destinations by format or country. The homepage also
includes links to Morfeo's own 16 Internet channels.

Along the top there are links back to the homepage, a
“Help” link, an “About Morfeo™ button and an e-mait link.
There’s also an “Events” link that leads to a section with
concert videos and artist interviews, again very well-
presented.

Accoeding to the site, Morfeo hope to expand its lineup
to 150 broadcast stations and about 50 Intemet-only
stations in the coming months. Morfeo is poised to spread
Latin culture arcund the world and, given some time and a
bit of necessary site maiatenance, it may very well deliver.

— Paul Maloney

Internet Newsletter
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If time is money, what

~ could you get for an extra
- radio commercial every
ten minutes?

If you'’re in the radio business to
make money (and who isn’t)
38 you need
“C'rych’

CAaAsn .
Through an exclusive time-
shifting process, Cash creates
additional broadcast time to
sell. It does it in real time, right
on the air. It does it without
reducing program content. It
does it without affecting pitch
or creating a ‘“‘chipmunk effect,”
It does it in stereo or mona. It
does it in variable amounts,
adding from zero to five

minutes, within two minutes to
two hours.

Cash, from Prime Image - you

don’t need one unless you want
to make some.

Prime I
’L ?1}135‘,‘6‘
Cash

- PiR&ge

The Digital Video People

662 Giguere Court #C, San Jose, CA 95133 +Tel (408)867-6519 Fax (408) 926-7294 Service (4€8)926-5177
Primeimagein@earthlink.net * www.primeimageinc.com
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Gustom Audio Players
And The User Experience

It’s clear to me that streaming media, particularly
audio, is the underachiever of the 'Net music sector.

I'm sure that many employees of major webcasters
have already begun typing their exceptions to that
statement, but consider this: The latest InfoStream
ratings estimate that there are more people living in
most smdll subdivisions than listening at the average
moment to the No. 1-rated webcast. Edison Research, in
its most recent study on the subject, said that only 4%
of those online had listened to streaming audio in the
past week. Arguing that webcasting is a real factor in
web entertainment is like arguing that UPN is a real
factor in network TV.
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There are a lot of reasons consumers are just saying
no to web-based audio. Many of those reasons have
been discussed here in the past, but one that hasn't
been much talked-about is the proliferation of custom-
ized players and endless registration forms. Why are
those things such a problem?

Usage Barrier

The truth is that none of the custom players or
updates on the RealPlayer after the inception of the G2
format roughly two years ago have done anything to
enhance the user experience. Real’s technology for
audio and video is exactly the same.as it was two years
ago. Windows Media's technology is newer than Real's,
but it's been over a year since any Windows Media
update has impacted sound or video.

Does anyone really believe that the words “register
now” or “download now"” do anything but send people
away? | can’t be the only one who loses interest when
those words appear — and the InfoStream numbers
lend support to my supposition. it's easy to blame
services like Napster for streaming media’s slow
adoption, but free music on demand doesn’t seem to
have hampered radio listening much. Of course, you
don’t need to downlpad new software and provide your

Arguing that webcasting is a real
factor in web entertainment is like
arguing that UPN is a real factor in

network TV.

You don‘t need to download new
software and provide your e-mail
address, ZIP code, age, income,
blood type and inseam measure-
ment every time you tune in a new
radio station.

e-mail address, ZIP code, age, income, blood type and
inseam measurement every time you tune in a new
radio station, which may explain the disparity.

A Drain On Resources

Want to make a Pentium Il run like a 4867 Install a
bunch of media players. Not all programs use system
resources in proportion to their size, and most media
players are on the upper end of the utilization spec-
trum. They not only stow down your system while
they’re running — they slaw down your system when
they’re not running.

Just uninstatling the players won't help. Many of them
make permanent Windows Registry and DLL additions
that don’t go away even when the program is gone, and
those changes bog down your system. One additional
player and a plug-in or two probably won’t be all that
noticeable, but download a few more, and your system
will slow considerably.

Who's Looking At The Banners?

Here's a question for all you user-experience-
focused media streamers. What makes you think
anyone is looking at those banners you've embedded
in your custom players? People rarely stare at their
stereo or car radios, and they probably won't focus on
your player, either. I'll bet most folks minimize the
player and use another application — leaving it up
wouldn’t enhance that user experience.

Streaming providers might want to take a cue from the
radio industry. Radio has made quite a business out of
selling 30- and 60-second audio ads, and my guess is
that webcasters would do much better marketing audio
than visuals. If selling audio ads works for radio, it wifl

probably work for webcasting.
— Bob Bellin

The age of profit-
able webcasting
may have just be-
gun. And if the &
world of Internet &=
radio was volatile &= :
and dynamic be-
fore, just wait until the money starts rolling in! Of
course, information is power. RAIN: Radio and
Internet Newsletter is a free, daily rundown of the
important issues in Internet radio — from news
updates and site reviews to information on
streaming providers and industry links. It's
available daily at www.kurthanson.com.

In Association With

Radis And
Iaterngt Newsletter

READER FEEDBACK

This week RAIN readers respond to frequent RAIN
contribator Beh Bellin’'s comments on the state of
streaming media ang custormmized aulio players.

From CyberRadio2000.com’s Salvatore Lepore:

The ability to deal in reality. That's the biggest
problem facing those of us who are in the Internet
broadcasting business. The reality is, | can't tell you how
many people listan to us with some Godforsaken player
thev downloaded somewhere glse. The biggest prob-
lem for most of us who provide players — players that
pop up in a new window with features designed to create
a unigque user experiance — is that a download is
needed. Not for the player, but because those using the
formerly great Netscage get an error on the audio if they
dor’t have a plug-in. That's due to Netscape’s inability to
work properly with Visual Basii script.

There s code you :
can insert to enable
those poor Netscape
users to dowrload
something that will
enable the channgl to
play without “errcring
out.” But there's the
word that scares the
heck out of people.

“When you
require a per-
son to down-
load a player

to listen to

you, jou’ve
already made

Downloed! Ugh! Will an enemy. ”
someone please take

Netscape away from — Salvatore
[parent company) Lepore
AQL before AOL takes

alt of our chaices

away?

When you reguire a person to download a player to
listen to you, you've already made an enemy. Especially
if what yeu've caused them to download takes over their
system and causes other things to no langer work in the
manner they used to.

If yow're a company that is wrecking users’
experiences and faimting users’ minds with the
perception that “internat radio doesn't work,” we can't
wait for you to go belly-up. The only thing many of you
have been successful at is creating a perception that
none of this stuff works.

As far as audia ads — audio ads are and will be the
way to go. When someone like us can deliver 6 million
spots per month, guarantee that an ad buyer will know
who heard what and guarantee that the ads wind up
whete the ad buyer wants them, radio won't be able to
hold a candle to that hard data. We've been begging
agencies for audio ads since 1397. A 60-second spot
isn't needed. On the 'Net, you can do more with 15
seconds than a mind-numbing 60. 7hat's reality.

From Bob Goodman:

| agree completely with Bob Bellin. | was one of the
early adopters of streaming audio. { may even have used
the beta version of RealAudio way back when. | am
baffled by the proliferation of so-called “enhancements”
— skins, visualizations, etc. I anything, they make
finding the right control difficult and drain system
resources. | have vet to hear — and we are talking about
an audio medium here, aren’t we? — any improvement
in sound quality.

WWW.americanradiohistorv.com
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WWW.com To change Ils Name’

& Will allow URL to be used for new portal

One of the’Net's most distinctive domain names is about
to be repurposed. Internet-only broad-
caster WWW.com will soon change its
company name to OnAir.com and allow its
domain at www.www.com to be used by a
soon-to-debut portal, company CEO Scott
Purcell confirmed.

Purcell told RA/N that the current
domain has become a destination site for
Internet users, but that his company’s new
business model, building Internet radio
stations for other business websites,
doesn't require a destination site for
consumers. “We're an infrastructure and hosting
company,” Purcell explained.

As a result, the company plans to provide hosting,

WWW.COM

technology and the domain to a company that is building

a new consumer-oriented site that,
Purcell said, will be “heavily focused
toward entertainment but with some
§ portal features.”

Purcell acquired the WWW.com
name last November. “I knew | could do
something with it,” he said. But now, he
observed, “Our customers think we're
competing with them, which makes the
initial discussions a little tough.”

WWW.com provides custom-
branded radio stations from its over 200

channels of music to a variety of websites. Its customers

include Levis.com, CBSSportstine.com and Hard-
Rock.com.
—Kurt Hanson

NetRadio.Com Loses Top Exec To Best Buy

_l Webcaster’s second-quarter numbers show improvement

NetRadio.com Sr. VP/Content & Programming David
Witzig is leaving the Minneapolis-based .muitichannel
webcaster to help develop Best Buy's website, he informed
RAIN last week.

Witzig explained, “After more than four years working
atan Internet startup, | have decided to go back to the ‘for-
profit’ world. | will oversee the music and movies area of
BestBuy.com and help to build a significant presence for
Best Buy on the web.”

NetRadio.com is the- only one of the four big multi-
channel operations — the others are Spinner, SonicNet
and WWW.com — currently participating in Arbitron’s
InfoStream webcast ratings study. In February the five
channels (of more than 120) that NetRadio.com allowed
Arbitron to measure took five of the top six spots in the
InfoStream report.

Regarding NetRadio.com’s profitability, the company
announced its second-quarter results last month, and
net revenues for the second quarter were $616,000, an
increase of 164% from $234,000 for the same period a
year ago, and up 9% from the $565,000 reported in the
previous quarter. Net loss for the quarter was $4.1
million, or 41 cents per diluted share, compared to a net
loss of $2.6 million, or 43 cents, in 1999.

NetRadio.com is owned by the music and software
wholesaler Navarre Corp. Business news site
dBusiness.com described its business model this way:
“NetRadio.com lures CD buyers to its music retail site
with free online radio content covering genres from
country and Christian to rap and rock.”

—Paul Maloney

In Association With

Radio And

Hot new music-related World Wide Web sites, cool
cyberchats and other points of interest along the in-
formation superhighway.

'Net Chats

¢ First Ben & Jerry's, then Phish — and now Burlington,
VT has spawned Strangefoik. Ask the band what they put
in the water on Tuesday (9/12) at 6pm ET, 3pm PT (chat:
yahoo.com.

* Their sound packs awallop that draws from oid-school
rockers right up to their contemporaries. Chat with
CanadiansNickelbackon Tuesday (9/12) at 8pm ET, 5pm
PT (chat.yahoo.com).

e .A’s own Cypress Hill just recut their most popular
raps in Spanish. Ask them all aboutiton Wednesday (9/13)
at 7pm ET, 4pm PT (chat.msn.com).

e From San Francisco's East Bay springs edgy punk
quartetAFl. Discuss their hardcore sound on Thursday (9/
14) at 8pm ET, 5pm PT (chat.yahoo.com).

On The Web

¢ He does his folk with a dollop of pank. Check outMike
Errico on Monday (9/11) at 4pm ET, 1pm PT (www.
twec.com).

e Their hit “Everything You Want” crossed into almost
every format there is. Hear more fromVertical Horizonon
Tuesday (9/12) at 9pm ET, 6pm PT (www.sonicnet.com).

— Michael Anderson

Internet Newsletter
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ChangeMusnSanFranclsco

powered by CMJ

Hotel Nikko

Music And Technology Industry

Talk About the Future
Saturday - September 16th
* Keynote Speaker

Jim Griffin

CEO Cherry Lane Digital
Co-Chair Evolab

Artists Meet the Web
Sunday + September 16th

Internet Radioc

Sunday * September 17th

* Keynote Speaker

Mark Goodman Soundbreak.com
e Panelists from

The future of the Internet and the

September 14-17

4 nights

New Music Festival
100 artist showcases

in over a dozen venues:
Mos Def

Zion |

DJ Shadow

People Under the Stairs
The Screaming Cheetah Willies
Snake River Conspiracy
Swarm

Imperial Teen

Creeper Lagoon

Trans Am

Mark Eitzel

Noe Venable

Nels Cline Trio

Alta Vista, Spinner.com, KROQ, iCast, Quetzal
MTVi Group and many more! and many more!
UARDIA »

www.americarradiohistorv.com

IVIUSICRIN PSRV

POWERED BY CMJ

registration and info on ChangeMusic SanFfrancisco
daytime conwsprences and nighttime music festival at

www.cmj.com
1.877.6.FESTIVAL
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Your CHR overnites

don’t have to sound like a boring, lifeless
computer. Right now, if you're like most
stations, you're running Auto Mation.
This means repititious production beds
and lifeless voice tracking with no meat, |
no substance, no entertainment, and no

-
= fun.

— e
2 We have a solution that won’t keep you
o up all nite to implement.
5=
A
s it’s Superadio’s ALL NiTe CAFE. Now, you
s can have overnite programming with all

the energy, charisma, and star-power of
your morning show.

Produced by the same people who deliver
the legendary Open House Party,

ALL Nite CAre defines the recipe and
ingredients for a revenue producing
daypart rather than a pathetic throwaway.

Hosted by Matthew Reid of Zg5.7/San
Francisco, ALL NiTE CAFE is a hit-packed
journey ‘til dawn loaded with listener
requests, great mixing, contests, and
celebrity gossip.

Delivered live via Superadio’s interactive
digital satellite, AL NiTe CArE interfaces

with your computer system friggering
New’ beST OF a" ... Taste your local production and station IDs.
ALL NiTe CAFE free for 60 days Your listeners will swear Matthew Reid

is broadcasting live in your studio.
Sample what’s it like fo have a five

star meal instead of fast food!

Call Superadio now ... where
the programming chefs work all day
to make your nite sound spectacular.

1.508.480.g000 www.superadio.com

Listen to ‘All Night Cafe’ streaming right now at www.broadcastamerica.com
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I)o You Have A
‘Net Branding
Model?

Designing a site for media outlets is an inter-
esting process. In any other vertical calez,ory, such

as manufacturing, retail
or telecom, there will be
well-defined logos, spokes-
people, color schemes and
the like, and the compa-
nies involved are deadly
serious about their brand-
ing standards.

When I worked at

America Online, | was
the Executive Producer
of a new online area for
a well-known long-distance service. Their mar-
keting team had a D-ring notebook about three
inches thick showing very clear instances of how
and where to use their logos, the Pantone ¢colors
to use, the minimum logo sizes and how close to
other elements on a page their logos could be.

The company illustrated diffegent official ver-
sions of their logo to be used in different layout
situations. They listed in what media their famous
actress spokesperson could be used, and in what
context. They did this so that all of the printed
and electronic media output of any potential part-
ner of theirs would look as uniform and well-de-
signed as the stuff their company created inter-
nally.

Switch to radio: When you look at the web-
site that represents one of the few visualizations
of your station, how standardized and precise is
it? Are the careful standards you use to present
your air sound reflected in the precision (or the
carefully designed anarchy) of your presentation
on the web?

There is an inherent quality to good audio de-
sign that you can hear — and you pay a premium
for it. When you go (o a site that sizzles the mo-
ment you hit the front page, that sucks you in and
invites you to stay longer than you had planned,
you're gelting the same inherent quality.

So why aren’t more stations using the same
standards in branding that make them sound so
good? I’'m not advocating that you bury your
jock pictures waaay inside your site, but think
about the main material on your station, the su-
perstar artists who make up the vast bulk of what
listeners hear. Think about the powerful images
of Flea or Anthony Kiedis from The. Red Hot
Chili Peppers, Britney Spears, Rob Thomas of
Matchbox Twenty, Faith
Hill or Sisqo: These are
the stars of your format,
and they should be the
stars of your site.

The promotion department of your station
should be just as diligent about getting artist im-
ages from the labels as they are about getting CDs
and concenrt tickets. These images are the visual
personification of what your listeners are hearing
on your station. Use them the way television net-
works use the stars who appear in their series.
How about a star per page on your site?

David Lawrence

Questions? Comments? Send them to david@-
netmusiccountdown.com, or post to the Internet
folder on the www.rronline.com message board.

David Lawrence is heard on WGN/Chicago; is the |
host of Online Today and Online Tonight, syn-
dicated high-tech/pop culture radio tatk shows
from Dame-Gallagher; and is the host of the ‘Net
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, is the
voice of America Online, and is a leading expert on
Internet entertainment.
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he charts are reflecting the season, and movement on the 'Net

involves more jockeying for position and less trumping. The top
four on the Alternative E-Chart have been circling each other for the
past few weeks, with The Deftones crashing the inner circle from
No. 13. Similar movement on the CHR E-Chart finds 3 Doors Down,
Bon Jovi and Madonna the big movers, with Britney fending off all
comers after a wildly successful ‘Net/TV fast food promotion with
"N Sync. Justin and the boys also show a'strong surge after several
Hot AC "Net channels raise the profile of “It's Gonna Be Me.”

Looking at the top five on the Urban E-Chart, it seems that surfers
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ARTIST CO/Title

BRITNEY SPEARS Qops!...I Did It Again/“Lucky”
CREED Human Clay/“Higher”

*N SYNC No Strings Attached/"Gonna”

3 DDORS DOWN The Better Life/“Kryptonite”
MATCHBOX TWENTY Mad Season/“Bent”

BON JOVI Crush/“Life”

EMINEM Marshall Mathers LP/“Slim”

STING Brand New Day/“Desert”

DESTINY’S CHILD Writing’s On The Wall/* Jumpin’
MACY GRAY On How Life Is/*Call"

EVERCLEAR Songs from An American Movie Pt. 1/"Wonderful”
MADDNNA Music/“Music”

JANET Nutty Professor || Soundtrack/“Matter”
VERTICAL HORIZON Everything You Want/“Everything”
JOE My Name Is Joe/“Know™

CHRISTINA AGUILERA Christina Aguilera/*Over”
JESSICA SIMPSON Sweet Kisses/“Love”

SISTER HAZEL fortress/“Change”

TONI BRAXTON The Heat/“Wasn't”

NELLY Cauntry Grammar/“Grammar”

Country

ARTIST CO/Title:

JO DEE MESSINA Burn/“Way”

FAITH HILL Breathe/“Love”

DIXIE CHICKS Fiy/“July”

LEE ANN WOMACK / Hope You Dance/“Hope”
LONESTAR Lonely Grill/“Now”

SHEDAISY The Whole Shebang/ Wil

RASCAL FLATTS Rascal Flatts/“Daylight”
KEiTH URBAN Keith Urban/“Everything”
LEANN RIMES Jesus TV Soundtrack/“Need”
BROOKS & DUNN Tight Rope/“Loved”

BILLY GILMAN One Voice/“Voice”

JOE DIFFIE Night To Remember/“Somethin™
TOBY KEITH How Do You Like Me Now?/“Country”
ALAN JACKSON Under The Influence/“Love”
REBA MCENTIRE So Good Together/“Be”
MARK WILLS Permanently/*Almost”

COLLIN RAYE Tracks/“Loving”

STEVE HOLY Blue Moon/“Moon”

YANKEE GREY Untamed/*Time"

BILLY RAY CYRUS You Won't Be Lonely Now/“Loriety”

Hot AC

ARTIST CO/Title

MATCHBOX TWENTY Mad Season/“Bent”

STING Brand New Day/“Desert”

EVERCLEAR Songs From An American Movie Pt. 1/“Wonderful”
CREED Human Ciay/“Higher”

MACY GRAY On How Life Is/*Try”

SANTANA Supemnatural/“Smooth”

VERTICAL HORIZON Everything You Want/“Everything”
3 DOORS DOWN Better Life/“Kryptonite”

GOO GO0 OOLLS Dizzy Up The Girl/*Broadway”

*N SYNC No Strings Attached/"Gonna”

NINE DAYS The Madding Crowa/*Absolutely”

DON HENLEY Inside Job/“Home™

MDBY Play/“Porcelain”

BON JOVI Crush/“Life”

DIDD No Angel/“Here”

FAITH HILL Breathe/“Breathe”

SISTER HAZEL Fortress/“Change”

NO DOUBT Return Of Saturn/*“Simple”

NINA GORDON Tonight And The Rest Of My Life/“Tonight”
THIRO EYE BLIND Blue/“Never”

WILD AND LAZY MOVEMENTS

have settled on the winner, and they can't get enough of Nelly.
LeAnn Rimes is the only top 10 newcomer on the Country E-Chart,
as the rest of the top half simply trade places. Apparently, the only
E-Chart that is not waiting for fresh talent is NAC/Smooth Jazz,
which has no less than 35% turnover on all levels of the list. As the
fall and holiday release season approaches, this will be an interesting
set of charts to watch to see if e-commerce and web streaming are
for real. Every year the analysts claim that this will be the year of
the *Net: Perhaps this year we'll realize that the stars are the artists,
not the method of distribution.
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— David Lawrence
ARTIST CD/Title
NELLY Country Grammar/“Grammar”
TONI BRAXTON The Heat/“Man”
WHITNEY HOUSTON Greatest Hits/“Script”
JOE My Name Is Joe/“Lady”
KELLY PRICE Mirror Mirror/“Lay”
SISQD Unleash The Dragon/“Incomplete”
OONELL JONES Where | Wanna Be/“Wanna”
JAGGED EDGE JE Heartbreak/“Married”
JANET Nutty Professor I Soundtrack/“Matter”
LUCY PEARL Lucy Pearl/"Dance”
AVANT My Thoughts/“Separated”
CARL THOMAS Emotional/“Wish,” “Summer”
DESTINY’S CHILD Writing's On The Wall/*Jumpin™
YOLANDA ADAMS Mountain High... Valley Low/“Heart
BOYZ I MEN Nathan, Michael, Shawn, Wayna/*Pass”
UIL" KIM Notorious K.I.M./“Matter”
GERALD LEVERT G./“Baby”
R. KELLY Shaft Soundtrack/“Bad”

JAY-Z Nutty Professor il Soundtrack/“Papi”
JILL SCOTT WhoIs JI// Scott?/* Gemn'”

NAC/Smooth Jazz
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10
11
12
13
14
15
16
17
18
19
20

ARTIST CO/Title

B.B. KING/ERIC CLAPTON Riding With The King/“Rain”
DON HENLEY /nside Job/“Taking”

BONEY JAMES & RICK BRAUN Shake it Up/*Grazin™
GEDRGE BENSON Absolute Bensor/“Deeper”
NORMAN BROWN Celebration/“Paradise”

JEFF GOLUB Dangerous Curves/“Twa”

PAUL TAYLORUndercover/“Avenue”

CHIELI MINUCCISweet On You/“Sunday”

RONNY JORDAN Brighter Day/“Voyage,™“London”
CRAIG CHAQUICO Panorama/”Cate”

WALTER BEASLEY Won't You Let Me Love You/"Comin™
MACEOQ PARKER Dial M-A-C-E-0/“Romance”

TONI BRAXTON The Heat/“Spanish”

BONEY JAMES Body Language/“Boneyizm”
SAMANTHA SIVA /dentity/“Alone”

DAVAD BENOIT Professional Dreamer/“Miles”

MARC ANTOINE Universal Language/“Children,” “Paim”
MICHAEL MCDONALD Biuve Obsession/“Meaning”
JIMMY HASLIP Red Heat/“Novelas”

TOM SCOTT Smokin' Section/“Smokin'”

'Altemative

ARTIST CO/Title

RED HOT CHILI PEPPERS Catifornication/Californication”
CREED Human Clay/“Arms”

3 DOORS DOWN Better Life/“Loser,” “Kryptonite”

PAPA ROACH /nfest/“Last”

DEFTONES White Pony/“Change”

EVERCLEAR Songs From An American Movie Pt. 1/"Wonderful”
A PERFECT CIRCLE Mer De Homs/“Judith”

STONE TEMPLE PILOTS No. 4/“Sour”

EVE 6 Horrorscope/“Promise”

MOBY Play/“Porcelain”

MATCHBOX TWENTY Mad Season/“Bent”

VERTICAL HORIZON Everything You Want/“God”
DISTURBED Sickness/“Stupify”

SR-71 Now You See Inside/*Right”

LIMP BIZKIT Mission: Impossible 2 Soundtrack/“Look”
METALLICA Mission: Impossible 2 Soundtrack/“Disappear”
INCUBUS Make Yourselt/“Stellar”

GDOSMACK Godsmack/“Religion”

U.P.D. No Pleasantries/“Godless”

BT Movement in Still Life/“Never”

E-charts are based onweekly rankings of CD sales. downloads and streams of artists online compiled and tabulated directly from the logfiles of reporting websites. Reportersinciude Amazon.com,
BamesandNoble.com, CONOW.com, CheckOut.com, ChoiceRadio.com, City Internet Radio, DiscJockey.com, The Everstream Network, GoGaGa.com, KIISfmi.com, Launch.com, Lycos Radio,
NetRadio.com, NYLiveRadio.com, Radio Freeirgin,and Spinner.com. Datais weighted based on traffic reports by web traffic monitor MediaMetrix. Charts are ranked with a 50/50 methodology

of sales data and streaming/airplay data for the six reporting formats. © 2000 R&R Inc. © 2000 Onfine Today, Net Music Countdown.
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STRATEGY

Tune in to San Francisco —
and formulate a solid plan for tomorrow.

As emerging technologies provide newer, faster and more lNTE R N ET
profitable ways to reach your audience, tomorrow’s
essential tools will include an expert working knowledge e 4N

of digital audio broadcasting, streaming media — and
plenty of e-Business savvy.

The NAB Radio Show" will help you secure a solid position
in the industry today by featuring:

* The first ever Internet-focused “show-within-a-show,”
iINTERNET @ The NAB Radio Show — guaranteed to put
you on the cutting-edge of the Web. Through dedicated
conference sessions, exhibits, and demonstrations,
you'll get the insight needed to compete and profit on

the Internet. General Colin L. Powell Dr. Spencer Johrson
USA (Ret.) Change Management Expert

* The strategic perspectives of today’s leaders, including
keynote speaker General Colin L. Powell USA (Ret.), and
change management expert Dr. Spencer Johnson.

Take the first step towards a solid future by developing

"a Sound Strategy.
National Radio Award Winner
- - s Jeff Smulyan
Register online at www.nab.org/conventions Chairman Emmis Communications
o F'anel’sou‘
Lo
s THE NAB
V( * s ®
Conference: September 20-23, 2000 ¢ Exhibits: September 20-22

Moscone Convention Center * San Francisco, CA USA
“ Ow Attention Broadcast Engineers: Learn more about our special Engineering Conference Package.

For more information go to www.nab.org/conventions or call 1-800-342-2460 or 1-202-429-5419.
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Miller Returns To
WDOK/Cleveland As
Program Director

After a three-month stint at Hot
AC WYOK/Mobile, Scott Miller
has returned to WDOK/Cleveland
as PD. He left several months ago
as Asst. PD/MD and succeeds
Dave Popovich, who recently re-
joined McVay Media as VP/Opera-
tions (R&R 7/21).

“It’s obviously a very good sce-
nario for me to go back to Cleve-
land,” Miller told R&R. “It’s also
terrific for Dave, since McVay Me-
dia is about a block from his house.
It makes a lot of sense for him, and
I welcome the challenge of taking
the big chair. When the opportunity
presents itself, 'you must act on it.

“I’m very flattered that the Infin-
ity folks have said they believe in
me and that this move makes sense
for both parties. WDOK is a strong-
performing mainstream/Soft AC,
and I don’t think we’ll make any
radical changes. All we have to do
is market the station correctly and
build the ‘Soft Rock’ brand.”

Miller — who starts on Sept. 18
— previously spent 12 years at
WDOK and has also programmed
WBKC/Painesville, OH.

Richards Appointed
PD At KHFI/Austin

KCDA/Spokane, WA PD Beau
Richards has been appointed PD at
Clear Channel’'s KHFLI/Austin. He
replaces Leslie Whittle, who
stepped down to join KRBE/Hous-
ton as Asst. PD/MD.

“I am ecstatic about working for
the largest and the best radio com-
pany in America,” Richards told
R&R. “I am also thrilled to be
coming to the best city in America
for radio and working with the
great staff at KHFI to take KHFI
back to the market dominance it is
known for.”

teveWall has been named PD

at Artec Media's KLNA (Pow-

er 105.5)/Sacramento. Ha was

most recently Asst. PD/MD and af-
ternoon driver at KMGV/Fresno.

“Joining Aztac Media gives me an

unbeakievable opportunity to join a

great group of paopla who are dedi-

cated to doing radio the ‘cree-audio’

way,” Wall told R&R. “Creativity

Wall Named PD At KLNA/Sacramento

counts for somathing, and that's
hard to find. | can't wait to get in tha
mix to spice things up and heat up
the baltle in Northarn California”
Wil has been programiming CHA
stations for tha last 17 years, includ-
Ing stints at KBOS/Frasno, KWIN &
KWHNN/Stockton, KMXV/Kansas
City, XHTZ/San Diego, KKXX/

Bakerstisid and KDON/Moniarsy,

Ziegler Welcomed As WTTS/Indy PD

KFOG/San Francisco nighttimer
Jim Ziegler, a veteran of Adult Al-
temative radio, has been named PD
of Sarkes Tarzian’s Adult Alterna-
tive WTTS/Bloomington-India-
napolis. Ziegler replaces Rich
Anton, who departed the station in
July.

WTTS GM Ron Tarsi told R&R,
“It's Ziegler’s first programming
job. Having said that, this guy’s
been in radio all of his life and is
the classic ‘radio rat.” He started in

Chicago at age 16 as an intern, and
he’s done momings and research.
Everything he said about Adult Al-
temative radio and about KFOG re-
ally resonated with me. Over his
career he's been able to work with
some of the most talented program-
mers in Adult Altemative, and he’s
an incredible talent and a strategic
thinker.”

Ziegler will join the station on
Sept. 14. He will also hold a yet-
to-be-determined airshift.

Edgar Set To Join WNOU/Indy As PD

WBZZ/Pittsburgh PD/middayer
David Edgar has resigned from
the Infinity CHR/Pop station to
join Emmis’ similarly formatted
WNOU/Indianapolis. Edgar fills
the position left vacant by Scrap
Jackson.

“We looked all over the country
for a PD who could lead ‘Radio
Now,” WNOU & WENS OM Greg
Dunkin told R&R. “David has all

the skills. He'’s a strategic thinker
and a people-person, and he’s battle-
tested. This is a perfect situation for
him. For the first time in quite some
time, he'll be able to play offense.
And I know he’s looking forward to
being very offensive.”

Edgar starts his new assignment
on Sept. 18. Prior to his 8 1/2 years
at WBZZ, Edgar was Production
Manager at WAVA/Washington.

Richards has programmed
WHHY/Montgomery, AL; WMGI/
Terre Haute, IN and WYAV/Myrtle
Beach, SC. He has also been an air

personality on such stations as
WBSB/Baltimore, the former
WAGO/Chicago and KLUC/Las
Vegas.

EXECUTIVE ACTION

Culp Heads To RAB As VP/Stations

lint Culp has been named VP/Stations for the Radio Advertising

‘Bureau. A 25-year radio veteran, Culp was at the helm of Dallas’ KRRW
and KTXQ when the two stations merged in 1994 to become the first CBS
Radio duopoty.

“Clint has an insightful understanding of the challenges of running a ra-
dio station in an ever-changing landscape,” said RAB Exec. VP/Stations
Ron Ruth, to whom Culp reports. “His ability to develop market leaders will
be a tremendous asset to our members’

Culp has served on the Texas Association of Broadcasters’ board of
directors, as well as the board of the American Broadcast Executives of
Texas. He's also been President of the Radio Association in Dallas/Ft. Worth.

Talk Radio Network Taps Krane As Partner

Ik radio veteran Stu Krane has joined Talk Radio Network as an
executive partner. Krane was one of the original partners in EFM Media's
syndication of The Rush Limbaugh Show, then became a consuitant to
Premiere Radio Networks when that company bought EFM. While TRN is
based in Grants Pass, OR, Krane will continue to be based in New York
City,

Krane will work closely with TRN CEO Mark Masters in the ongoing
development of several of the network’s nationally syndicated talk shows,
including daily programs hosted by Michael Savage and Jeff Rense. “Stu
Krane is a very experienced, highly regarded network executive,” com-
mented Masters. “He has been involved with some of radio’s biggest suc-
cesses, and his knowledge spans every facet of our business”

Krane — who spent a dozen years in various executive positions at
ABC Radio Networks — told R&R, “Meeting Mark Masters rekindled my
entrepreneurial spirit. | always knew that if | was going to get back into the
business on a full-time basis, it would have to be in some sort of an owner-
ship capacity. Having the opportunity to join something that offers fresh
and unique new talk shows like Michael Savage and Jeff Rense just felt
very right to me”

Citadel Ups Mitchell To Syracuse Cluster OM

tadel/Syracuse has tapped Tom Mitchell as OM. He has been OM for

Rock WAQX and CHR/Pop WNTQ and now adds similar duties for the
rest of the cluster, including all-News WNSS and AC WLTI. He will continue
as PD for WNTQ but will no onger consult the company’s CHR/Pop WMME/
Augusta, ME.

“Tom has done an outstanding job makingWNTQ one of the best-sound-
ing radio stations in the country,” Citadel/Syracuse Station Manager Ed
Kilgore told R&R. “Iit was a natural next step to utilize his considerable
talents to oversee our other radio properties’ programming. Tom's program-
ming acumen and axpartise will help us take our other already-great sta-
tions to the next level”

Mitchell became WNTQ's PD in 1993. He also worked for WEBB &
WMME/Augusta, ME as OM from 1993 to 1996 and Programming Con-
sultant from 1996 to August 2000. His other programming experience in-
cludes WTIC-FM/Hartford (1990-93) andWPXY/Rochester, NY (1982-90).

“America, Good Morning”
with PHIL PALEOLOGOS
-Fri., 5-9 am*

TALK AMERICA

- Welcome to

ADDICT IVE TALK RADIO

“Ask the Doctor”
with DR. DERRICK DSILVA
9-10 am*

YOU CAN'T TURN US OFF!

FREE SHOWS - ALL BARTER! » FREE ADS in your local paper (Call for details)

*

“Duke and the Dr.”
Mon. - Fri.,, 10 - 11 am.

“On the Line”
wnth DAVID STEIN

10 am - Noon*
*All times Eastern

* 2 Networks * 80 Talk Shows * 24 Hours a Day

Always on the Internet: talkamerica.com

702-795-8255

WorldWeb
NEWS NETWORK

www.americanradiohistorv.com
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D
SENINAR:

When You Know More, You Program Better

Training: An Insurance Policy for Your Career

You may think you know it all, but so did the PD you repiaced.
A third of the PDs who attended our recent seminar in Los
Angeles had been to one before. PDs keep coming because
they want to gain an edge on their competition. And remem-
ber, their competition might be you!

PD Unemplo

: nyway?”
Real Information Yow'll Use Every Day a\hy learn about all that ratings stuff a;oy;:')em'”
You're in a battle for-listeners, and the Arbitron PD Seminars oy Kknew we were josing our P18 S,
provide the ammunition you need to wage a successful fight. 9. “l never nat Vanilia icé single was gonna i
It's knowledge you can't pick up anywhere else—not in the g. | was sure 11 school once. Why 8° packdiL -1
classroom, or at the station, or even on the Internet, 7. already went 0 xnow | get from Rofling piong:

6. “Everything i need t0 )

5.“I'm already a PD. Why go s
. Who is this Bob Michaels guy

4.“

”
¢ training NowW?

Smart and Affordable

The seminar is a bargain at only $90—you could eat that much
in food alone from the continental breakfast and buffet lunch

. “ ion d‘dr\,t g‘“le "
we serve! We'll also throw in a copy of our PD Resource Book 3. “My statio tthe music—period!
for you to take home. To make it really easy for you, the regis- 0. “l’s all abou ings”
tration fee will be included in your station’s next invoice. a

1. uRat"ngs, SChm

How to Register

You can either fax the form below to (972) 385-5377 or register
online at http://www.arbitron.com/pdadvantage/pdsemreg.htm.

. ; PD Seminars Sponsored by:
Questions? Contact Bob Michaels at (972) 3856357 or s y e,
bob.michaels@arbitron.com. T gt /
The registration fee of $90 will be included on your station’s
next invoice. A confirmation letter will be faxed to you within
72 hours of receipt with more detailed information.

Schedule and Registration

] Columbia, MD [1 Columbia, MD Name

Arbitron 101 PD Seminar Beyond the Basics and .

Wed.-Thurs., 9/13-9/14 Arbitron University Tite Station

Registration deadline: 9/8 Wed.-Thurs., 11/8-11/9

Seminar held at Arbitron Registration deadline: 11/3 R

0 Q ress

Headquarters . Seminar held at Arbitron

Host hotel: Sheraton Columbia Headquarters _ .

Hotel, Columbia, MD Host hotel: Sheraton Columbia ~ ©t State o

Hotel, Columbia, MD
Phone Fax
All seminars run from 8:30AM to 4:45PM.
For hotel rate information, visit www.arbitron.com. E-mail

ARBI TR

www.arbitron.com

www.americanradiohistorv.com
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~ National Radio

o NBG RADIO NETWORK agrees to

distribute The Katfish Kelly Show, a five- '
hour retrospective of hits fromthe '70sto |

the '90s. For more information, contact
Gina DeWitt at 503-802-4624, ext. 784.

o TALK RADIO NETWORK an-
nounces that its nationally syndicated
The Michael Savage Show wili now air

l

PROS ON

THE LOOSE

Steve Kelley, MD/morning co-
host, WKNN/Biloxi, MS 228-897-
2687, skelley @ hotmail.com.

e wsbreers

® TIM LINK is appointed Dir./Sales for
Journal Broadcast Group. He was most
recently VP/GM for AMFM/Wichita.

® DAVE TAYLOR joins Radio One as

from 4-7pm PT weekdays. Formorein- | Dir./Co-Promotions for its indianapolis

formation, contact Julian Hudson at
888-383-3733.

group. He was previously Dir./Promo-

| tions for Citadel.

~ Changes
AC: Jere Crosby segues to Dir./
Promotions at KZZO/Sacramento.

Country: WHWK/Binghamton, NY
morning hosts Dave Freeman and
Jerry James exit.

Rock:WWCT/Peoria, I adds Ray
Lytle’s Morning Disaster With John
Lamb via syndication from WQLZ/

Springfield, IL ... Roz Byrne is now
a Sr. AE with WLUP/Chicago.

Records: Warner Bros. Records
makes the following appointments:
Paula Moore is tapped as Dir./
A&R, Alexandre Levy is named
VP/Int’l Marketing, and ~ Joe
Maddern moves to Dir./Int’l Pro-
duction ... Helly Hutchison is
upped to Dir./A&R, Research for
Capitol Records ... Gizelle Galang
is named Dir./Business & Legal Af-

fairs for the Island Def Jam Music
Group ... Qwest Records agrees to
market and distribute Launch Pad
Entertainment product.

Industry: Marie Dominguez is
upped to Dir./Tour Press for the
Mitch Schneider Organization ...
Larry Downes is named Mgr./Ra-
dio & Internet Services for
Susquehanna ... Infinity Promo-
tions appoints Carol Charlton
Solutions Specialist.

Cruise
Continued from Page 3

a lot from [Austin cluster VP] Dusty
Black and [Station Manager] Bill
LeGrande. I'll will miss them and
all of the people at KASE. KASE
has been No. 1 59 consecutive
books. I inherited a station that was
in great shape and hopefully have
left it a little better than when I ar-
rived. Now I get to turn my atten-
tion to KKBQ. There are incredible
plans for this station — we’re go-
ing to make it enormous again.”
Cruise was Group PD for Asso-

ciated prior to joining KASE 2 1/2
years ago. He was PD of WCOL/

Columbus, OH from May 91 to

April '96.

Cruise’s first order of business at
KKBQ will be to find a new mom-
ing personality. Cox did not assume
the contract of morning host
Johnjay, who is looking for a new
gig. The jock staff has been shuffled
on an interim basis: PM driver Cac-
tus Jack heads to mornings,
middayer Jay Kelly segues to after-
noons, and early middayer Janice
Dean extends her shift to cover the
entire midday slot.

WINS-AM/New York morning
news anchor Lee Harris, Harris
Media President Carol Crespo,
Aug. 24.

R&B songwriter Harold Lee
Clayton, 53, Aug. 31,

|

Isreal
Continued from Page 3

do any valid comparisons between
the two stations.

“It’s difficult to leave such a heri-
tage station as ‘Mix’ because we’re
definitely family. But softening the
transition is the fact that Cox is such
a great radio company. It’s just a
good situation all around.”

Dallas
Continued from Page 3

Peroyea told R&R. “Most of my
experience has been in general man-
agement, and I'm delighted that a
company like Salem is acquiring
KLTY. I'm very pleased with every-
one I've met, and Salem is just a
quality company. What more can
you say? KLTY is really serving as
a model for the music stations they
are getting into, and I'm looking
forward to taking KLTY to higher

* levels of achievement.”

When asked if Salem might move
KLTY to a signal that better covers
the entire Dallas-Ft. Worth market,
Peroyea commented, “Salem is look-
ing at all of the options and is deter-
mining the best course of action. One
of three options is the switching of
signals of KLTY and KWRD at 94.9
FM. There is nothing definitive yet,
but we should know soon.”

Meanwhile, Peroyea says that no
major changes for KLTY. “We’ve
got the greatest listeners in the
world,” he said. “Part of that plat-
form is to enhance the community
involvement of KLTY”

.........

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

AC/DC Meltdown

CREED Are You Ready?
GREEN DAY Minority
SCORPIONS Hurricane 2000

Ailternative

EVERCLEAR AM Radio

FOO FIGHTERS Next Year
GREEN DAY Minority

(HED) PLANET EARTH .Bartender
ORGY Fiction (Dreams In Digital)

CHRMot AC

CORRS Breathless

BILLY GILMAN One Voice
ENRIQUE IGLESIAS Sad Eyes
KANDI Don’t Think I'm Not

Mainstream AC

CORRS Breathless
CREED With Arms Wide Open

Lite AC

MARC ANTHONY My Baby You

BILLY GILMAN On Voice

NINA GORDON Tonight And The Rest Of My Life
ENRIQUE IGLESIAS Sad Eyes

HUEY LEWIS/GWYNETH PALTROW Cruisin’

RONNIE LAWS Old Days/Old Ways
HUEY LEWIS/GWYNETH PALTROW Cruisin’

MYSTIKAL Shake Ya Ass
LUCY PRICE Don't Mess With My Man
KELLY PRICE You Should've Told Me

e e e R e R

JONES BROADCAST PROGRAMMING
Ken Moultrie » (800) 426-9082

Alternative

Teresa Cook

EVERCLEAR AM Radio

GREEN DAY Minority

ORGY Fiction (Dreams In Digital)
A PERFECT CIRCLE 3 Libras

Hot AC

Josh Hosler
WALLFLOWERS Sleepwalker
CHR

Josh Hosler
DREAM He Loves U Not
FAITH HILL The Way You Love Me

|

Rhythmic CHR

Josh Hosler

No Adds

Soft AC

Mike Bettelll

JOE | Wanna Know
Mainstream AC

Mike Bettelli

MARTINA MCBRIDE There You Are
Delilah

Mike Betielll
No Adds

S S R SN

JONES RADIO NETWORK
Jon Holiday » (303) 784-8700

Aduit Hit Radio

JJ McKay

BARENAKED LADIES Pinch Me
CREED With Arms Wide Open

MACY GRAY Why Didn't You Cail Me?

Rock Classics
Rich Bryan
MARK KNOPFLER What it Is

Soft Hits

" Rick Brady

MARTINA MCBRIOE There You Are
PR S A A N R e

RADIO ONE NETWORKS

Tony Mauro » (970) 949-3339
Choice AC

Yvonne Day

No Adds

New Rock

Steve Leigh
U2 Beautiful Day

i i

R
WESTWOOD ONE RADIO NETWORKS

Charlie Cook » (805) 294-9000
Bob Blackburn

Aduit Rock & Roli

Jeff Gonzer

AC/DC: Meltdown

SAMMY HAGAR Serious Juju

Soft AC

Andy Fuller

No Adds

Bright AC

Jim Hays
No Adds

Guard your audience with multiple music channels on your site.
31 Web formats, ready to stream. From people

who know radio. Broadcast Programming.

www.lotalradio.net

800.426.9082

www.americanradiohistorv.com
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WARNING!

DY NETWORK

is coming to your market

The hottest audio and written Erep service is i But there may still be time to receive your
spreading like a virus, leaving its victims super-topical, super-toxic, lethal injections of...
helpless to resist your radig ‘show. A Poisonous Parodies

A Caustic Phone Calls

It's too late to infact yelr listeners in Los Angeles,
4 g A Deadly Drops

New York, or Chicago where cur affiliates there

are already poisoning their audience with the daily AContaminated Contests :
web-fed and weekly CD-delivered Hazardous Plus, an additional dosage of written prep
Comedy Network's corrosive comedy. including jokes, news/punchlines, and so

much timely info you may hurl.
miers rep for fgéef trial access te the ultimate web-delivered
comedy service. Hurry, before you need FDA approval!

% B sscnnnm Iiis
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MONDAY, SEPTEMBER 18

National Button Day

1965/ Larry Hagman and Barbara
Eden star in the first episode of
| Dream of Jeannie, about a pi-
lot who finds an attractive
2,000-year-old genie in a bottle.

1969/ Falsetto-voiced singer Tiny
Tim announces his engage-
ment to Miss Vicki Budinger on
The Tonight Show. In December
of that year they marry on the
show, in an episode watched by
a record audience.

p7] <

Tiny Tim: Tiptoe into.wed/bck.

1975/ About a year after being kid-
napped by the Symbionese
Liberation Army, newspaper
heiress and fugitive Patty
Hearst is arrested for armed
robbery.

Born: Jada Pinkett Smith 1971

in Music History

1970/ Jimi Hendrix, 27, dies of a bar-
biturate overdose in Lohdon.

1981/ New wave artist Gary Numan
sets out to fly around the world
in a single-engine Cessna. He's
forced to land in a military in-
stallation in india, where he is
promptly arrested.

Born: Frankie Avalon 1933, Michael
Franks 1944, Kerry Livgren
{ex-Kansas) 1949

TUESDAY, SEPTEMBER 19

National Butterscotch Pudding Day

1959/ Citing security concerns, U.S.
officials deny Soviet Premier
Nikita Krushchev a day. at
Disneyland.

1970/The Mary Tyler Moore Show
debuts on CBS-TV. It runs for
seven years.

1995/ The Washington Postpublishes
the 65-page “Una-bomber’s

i Manifesto.”

¢ Born: Jeremy Irons 1948, Joan

: Lunden 1950

~ InMusicHistory %

1979/ MUSE holds its first antinuclear
concert, in New York. The show
features Tom Petty & The Heart-
hreakers, Jackson Browne and
Bruce Springsteen.

1981/ Simon & Garfunkel reunite be-
fore nearly half a million people
in New York's:Central Park.

1985/ Frank Zappa testifies before
Congress, opposing content-
warning labels on music.

1987/ Pink Floyd release their first al-
bum after the departure of
Roger Waters, A Momentary
Lapse of Reason.

Born: Cass Elliot 1941-1974, Lita
Ford 1958

WEDNESDAY SEPTEMBER 20

Gibberish Day

1946/ The first Cannes.Film Festival is
held.

1973/Billie Jean King routs Bobby
Riggs in three straight setsina

e 5

Show Prep

DATEBOOK

tennis match dubbed the “Battle
, of the Sexes.”
[ 1984/NBC-TV debuts The Cosby
: Show, starring Bill Cosby. The
| Emmy Award-winner becomes
| one of the most popular sit-
| coms in TV history.
Born: Dr. Joyce Brothers 1928,
Sophia Loren 1934
In Music Histary
1970/ The Doors’ Jim Morrison is ac-
J quitted in Miami on charges of
| lewd behavior in connection
‘ with a 1969 show. He is, how-
ever, convicted of profanity and
‘ indecent exposure.
| 1973/Singer-songwriter Jim Croce,
30, is killed with five others in a
| pfane crash in Louisiana.
| 1987/U2 are forced to cut short a
‘ concert at DC’s RFK Stadium
| when Beno slips and sprains
his shoulder.

Bono: Slippery ground
beneath his feet.

THURSDAY, SEPTEMBER 21

i World Gratitude Day
| 1957/Raymond Burr bows as TV.at-
! torney Perry Mason. The show,
\ based on a series of novels,
debuted as a radio program,
i then became a popular series
on CBS-TV.
\ 1961/ Antonio Abertondo makes his-
tory when he swims the English
Channel both ways nonstop in
24 hours, 25 minutes.
+981/Sandra Day 0’Connor be-
comes the first female Justice
to be appointed to the U.S. Su-
preme Court.
Born: ‘Bill Murray 1950, Ricki Lake
1968
In Music History
1957/The Everly Brothers’ "Wake
Up, Little Susie” hits the
charts in spite of having been
widely banned for its “sugges-
tive" lyrics.
1984/ Country diva Barbara Man-
! drell makes her acting debut,
| in the TV movie Burning
B! Rage.
1994/ Los Angeles prosecutors de-
cline to charge Michael Jack-
i son-with child molestation be-
cause his accuser refuses to
testify.

|
!
i FRIDAY, SEPTEMBER 22

Ice Cream Cone Day
1964/Robert Vaughn stars as Napo-
{ feon Solo and David McCallum
plays llya Kuryakin in the spy
! spoof The Man From UN.C.L.E,
| which debuts on NBC-TV.
| 1973/Henry Kissinger takes the oath
as U.S. Secretary of State. He.is
the first naturalized citizen to
hold the office.
| 1975/ President Gerald Ford survives
a second assassination attempt

|

!

in less than three weeks, this
time by FBI informer Sara Jane
Moore.

Born: Shari Belafonte-Harper 1954,
Eric Stolz 1961

In Music Bistory

1985/ Organizer Willie Nelson, John
Mellencamp and Neil Young,
among others, play at the first
Farm Aid show, in Champaign,
IL. The show raises $10 million
for distressed farmers.

1988/ In an interview with USA Today,
Def Leppard’s Joe Elliot ob-
serves of Neil Young, “He can’t
sing or play guitar.”

1992/ Bruce Springsteen plays MTV
Unplugged but insists on using
his electric guitar.

Born: David Coverdale (ex-White-
snake) 1949, Joan Jett 1958,
Liam Gallagher (Oasis)
1972

SATURDAY, SEPTEMBER 23

Checkers Day

1952/ Rocky Marciano becomes the
world heavyweight champion
when he knocks out Jersey Joe
Walcott.

1962/The Hanna-Barbera cartoon
The Jstsons premieres.

1988/ Paul Harvey, at age 70, cel-
ebrates his 50th year on ra-
dio.

Born: Mary Kay Place 1947, Jason
Alexander 1959

" In Music History

1969/ A report in lllinois University
student paper The Northern
Star starts a yearlong flurry of
“Paul McCartney is dead” ru-
mors.

1988/ Tammy Wynette files for bank-
ruptcy after she and her hus-
band tose a $900,000 court
case.

Released: The Doors’ “People Are
Strange” 1967; Mott The
Hoople’s “Allthe Young Dudes”
1972

Born: Ray Charles 1930, Bruce
Springsteen 1949

SUNDAY, SEPTEMBER 24

Fidelity Day*

1955/ Judy Garland makes her TV
debut on the Ford Star Jubilee.

1961/ The Bullwinkle Show debuts
on NBC-TV on Sunday nights.
Bullwinkle J. Moose and
Rocket J. Squirrel originally
appeared weekday. afternoons
on. ABC in Rocky and His
Friends.

1968/ The longest-running TV news
program ever, 60 Minutes, de-
buts on CBS, with correspon-
dents Mike Wallace and Harry
Reasoner.

Born: Craig Kilborn 1962, Marlee
Matlin 1965

In Music History

1977/ The first Elvis Presley Conven-
tion is held in Cincinnati.

1984/ Marcus Price, guitarist for The
Bar-Kays, is shot and killed leav-
ing a rehearsal in Memphis.

1993/Guns 'N Roses settle a suit by
drummer Steven Adler for $2.5
million. Adler sued after being
kicked out of the band over a
drug problem.

— Michael Anderson

& Brida Connolly

www.americanradiohistorv.com
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Hip-Hop Awards

So much for boring awards
shows: Halfway through the
Source Hip-Hop Awards 2000
presentation Aug. 23 in Pasa-
dena, CA, a massive brawl
erupted that forced the show to
end prematurely and sent people
fleeing toward the exits. Eminem,
Dr. Dre and Snoop Doggy Dogg
didn’t even have a chance to per-
form. (Entertainment Weekly,
Globe)

The Hip-Hop Awards melee ex-
ploded immediafely after a perfor-
mance by Lil’ Kim. US Weekly re-
ports that she’s in talks with Play-
boy about shooting a centerfoid
layout. The raunchy rapper ex-
pressed concerns about being
shown totally nude, however, be-
cause she’s “really religious”

Speaking of potential brawls,
Eminem’s former bodyguard
spilied the beans to Star about the
real reasons behind Eminem’s
feud with Christina Aguilera: It
seems Eminem had a big crush
on the teen star, but she spurned
his advances and later made de-
rogatory comments about him on
MTV. So_he fired back and sav-
aged Aguilera in song.

Is Miss Aguilera old enough to
vote yet? If so, she needs a crash
course on who the presidential
candidates are. When a reporter
asked her who she’d rather hang
out with — Al Gore or George W.
— she chirped, “Oh, gosh,
George Washington?”(Globe)

__. . Buh-hye! -

Fans and bargain hunters
flocked to a yard sale at Wynonna
Judd’s Tennessee home to rum-
mage- through some personal
items Judd had tossed out.
(People)

Is Gwyneth Paltrow dropping
her movie career to pursue mu-
sic? She sang three songs — all
covers of oldies — with Huyey
Lewis on the soundtrack of the
film Duets. But she tells People
that she doesn’t.plan to quit her
day job.

Garth Brooks kissed “buh-
bye!” his-plans to turn his Tennes-
see home into a Garth Brooks
museum due to opposition from
his neighbors. (Globe)

Natalie Cole has dvercomesher
drug addiction, she writes in her
forthcoming ‘autobiography. She
reveais in the book that she was
once so strung out on heroin that
she resorted to prostitution to
support her habit. (US Weekly)

Legends And Stars

The National Enquirer’s “Holiy-
wood’s Living Legends” list in-
cludes such music legends as
Paul McCartney, Mick Jagger
and Tina Turner. The 'zine says
that Jagger credits Turner — who

Heat Up!

=

A LOVE MACHINE? — Sting tells
InStyle, “My name seems to have
become synonymous with having
sex for long periods. But when | was
quoted saying | had sex for seven
hours with tantric yoga, that in-
cluded dinner and a movie*

opened for The Rolling Stones dur-
ing their 1969 tour — with teach-
ing him how to dance.

Paul McCartney threw a party in
New York recently — an invitation-
only concert to benefit the Garland
Appeal that featured performances
by Simon LeBon, Nile Rogers
and others — but only a fraction
of the invited guests showed up,
says New York. Due to a computer
glitch, the nearly 5,000 invitations
were marked with the wrong ad-
dresses. The guests who did show
up found out about the event
through word-of-mouth.

Macy Gray — whom Globe
calls an eccentric Billie Holliday
sound-alike — borrowed her stage
name from a childhood neighbor.
Gray’s real name is Natalie Mc-
Intyre.

Andy Williams credits mooing
with saving his voice. The sing-
er tells the Globe he uses cow
sounds. to exercise his vocal
chords as part of his therapy to re-
store his voice, which he damaged
by continuing to perform while suf-
fering from laryngitis.

Legends In Waiting

Sheryl Crow did an imperson-
ation of Marilyn Monroe’s fa-
mous birthday serenade to John
F. Kennedy recently during a
bash at L.A’s Sunset Room.
Crow vamped it up, cooing
breathily a la Monroe and swivel-
ing her hips, for the birthday boy:
the son of Democratic vice presi-
dential candidate Joe Lieber-
man. (US Weekly)

British artist Robbie Williams
seems apprehensive about finding
fame “across the pond.” “You've
-got to put a lot of energy into
breaking America, and the results
roight be nil. | think the results will
be nil. 'm resigned to the fact that
Ml furn up and do it, but | don’t ex-
pect much back” (Entertainment
Weekly)

Boyz Il Men find all the boy
bands’ success baffling. “For us,
it's always been about the music.
We were never the cute, light-
skinned cats with curly hair. It was
never about a gimmick with us. If
it's-a beauty contest, they'll win.
But we can sing circles around
90% of those cats.” (Vibe)

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag:
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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72 million households

55 million households

Plays
EMINEM The Way 1 Am 23
NELLY Country Grammar 21
CHRISTINA AGUILERA Come On Over Baby (A#l)...) 19
PAPA RDACH Last Resor! 19
INCUBUS Stellar 17
BRITNEY SPEARS Lucky 17
98 DEGREES Give Me Just One Night (Una Noche) 16
P.0.D. Rock The Party (0ff The Hook) 16
DMX {/31SQ0 What You Want 15
MADONNA Music 14
2GETHER The Hardest Fart Of Breaking Up.., 13
RED HOT CHILI PEPPERS Californication 12
JANET Doesn't Really Matter 1
BIG TYMERS #1 Stunna 10
DEFTONES Change (In The House Of Flies) 10
BUSTA RHYMES Fire 8
FOO FIGHTERS Next Yea:
PINK Most Girls
SR-71 Right Now
DESTINY'S CHILD Jumpin’ Jumpin’
DISTURBED Stupify

MACY GRAY Why Didn' You Call Me?
MYA Case Of The Ex (Wnatcha...)
RAGE AGAINST THEMACHINE Testify
RUFF ENDZ No Morz

COMMON The Light

DE LASOUL Oooh

KDRN Semebody, Someone

MOBY Porceiain

MYSTIKAL Shake YaAss

THIRD EYE BLIND Deer. Inside Of You
BAHA MEN Who Let Thz Dags Out,
BON JOVi It's My Life

CREED With Arms Wide Open

EVE 6 Promise

HANSON if Only

JAY-Z /MEMPHIS BLEEK. .. Hey Papi
NEXT Witey

"NSYNC It's Gonna Be Me

BBMAK Back Here

SAMANTHA MUMBA Gatta Tell Yoy

3 D00RS DOWN Kryptcnite
BACKSTREET BOYS The One
EMINEM The Real Slim Shady
EVERCLEAR Wonderful

NINE DAYS Absolutely (Story Of A Girf)
JESSICA SIMPSON | Think I'm In Love With You
BRITNEY SPEARS Oogst ... | Did 1t Again
TRINA Pulf Over

WYCLEF JEAN /THE ROCK It Doesn't Matter
KID RDCK American Bzd Ass

LIL' KIM No Matter What They Say
NICKELBACK Leader Oi Men

SHYNE Bad Boy Anthem

WHEATUS Teenage Dirbag

(HED) PLANET EARTH 3artender

LIL' BOW WOW Baunce With Me
STING Desert Rose

FUEL Hemorrhage {In My Hands)
VAST Free

ORGY Fiction (Dreams In Digital)
WALLFLOWERS Sleepwalker

Video playlist for the week ending September 3.

Peter Coher,
VP/Programming

National Top 20
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3LW No More (Baby, I'ma Do Right)
CHRISTINA AGUILERA Come On Over Baby (All...)
EMINEM The Way | Am

MYA Case Of The Ex (Whatcha ...)

JAGGED EDGE Let's Get Married

SISQ0 tncomplete

WHEATUS Jeenage Dirthag

BAHA MEN Who Let The Dogs Out

AARON CARTER Aaran's Party (Come Get It
BIG TYMERS #1 Stunna

MYSTIKAL Shake It Fast

MADOONNA Music

LI’ BOW WOW Bounce With Me

'R. KELLY | Wish

TRINAPull Over

CASH MONEY... Ballzr Blockin®

98 DEGREES Give Me Just One Night-(Una Noche)
G000 CHARLOTTE Little Things

NELLY Country Grarpmar

OPM Heaven Is A Halfpipe

Video playlist for the week ending September 3.

70 million households

Paul Marszalek
VP/Music Programming

ADDS

LENNY KRAVITZ Again
U2 Beautiful Day

INSIDE TRACKS

Show Prep

TELEVISION

Due to the Labor Day holiday, the Nielsen Media data is not avail-
able. The lists will resume in next week’s issue.

COMING NEXT WEEK

01DO Here With Me
VERTICAL HDRIZON You're AGod'

XL

FAITH HILL The Way You Love Me
JANET Doesr't Really Matter
MADONNA Music

MATCHBOX TWENTY Bent

STING Desert Rose

NEW

BARENAKED LADIES Pinch Me
DIDO Here With Me

LENNY KRAVITZ Again

MATCHBOX TWENTY If You'r2 Gone
U2 Beautiful Day

WALLFLOWERS Steepwalker

LARGE

3DOORS DOWN Kryptonite

BON JOVIIts My Life

TONI BRAXTON He Wasn't Man Enough
BRIAN SETZER DRCHESTRA Gettin' In The Mood
CREED With Arms Wide Opent
DESTINY'S CHILD Jumpin' Jumpin’
EVERCLEAR Wonderful

FOD FIGHTERS Next Year

ELTON JOHN Friends Never Say Goodbye
RED HOT CHILI PEPPERS Califomication
VERTICAL HORIZON You're A God

MEDIUM

CHRISTINA AGUILERA Come On Over Baby (All...)
BOYZ ! MEN Pass You By

CORRS Breathiess

FASTBALL You're An Ocean

NINA GORDON Tonight And The Rest Of My Life
B.B. KING/ERIC CLAPTON Riding With The King
MOBY Porcefain

NINE DAYS Absolutely (Story Of A Girl)

THIRD EYE BLIND Deep Inside Of You

CUSTOM

AC/DC Satellite Blues

BAHA MEN Who Let The Degs Out

TONI BRAXTON Just Be A Man About it
ALICE COOPERGimme

FUEL Hemarrhage (In My Hands)

OAVID GRAY Babylon

MACY GRAY Why Didn't You Call Me?

IRDN MAIDEN The Wicker Man

JAGGED EDGE Let's Get Married

KENNY WAYNE SHEPHERD Last Goodbye
DAVE KOZ f/MONTELL JOROAN Careless Whisper
LUCY PEARL Don'tMess With MyMan
SHELBY LYNNE Gotta Get Back

METALLICA | Disappear

MORCHEEBA Rome Wasn't Built In A Day
BRITNEY SPEARS Lucky

CARL THOMAS Summer Rain

WYCLEF JEAN f/THE ROCK It Doesn't Matter

Video airplay from September 11-17.

36 million households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

JAY-Z {/MEMPHIS BLEEK... Hey Papi
MYA Case Of The Ex (Whatcha...)
DESTINY’S CHILD Jumpin’ Jumpin'
JOE Treat Her Like A Lady

RUFF ENDZ No More

DMX 1/S1S00 What You Want
$1SQ0 Incomplete

MYSTIKAL Shake it Fast

NEXT Wifey

BIG TYMERS #1 Stunna

RAP CITY

LiL' BOwW WOW Bounce With Me

LIL’ ZANE t/112 Calfin’ Me

BIG TYMERS Get Your Roll On

NELLY Country Grammar

€-MUROER f/SNOOP 00GG Down For My N's
504 BOYZWhodi

MYSTIKAL Shake It Fast

COMMON The Light

DMX {/S1SQ0 What You Want

JAY-Z {/MEMPHIS BLEEK... Hey Papi

This week’s playlist is frozen.

T

Tube Tops

’N Sync, Son By Four and co-
hosts Gloria Estefan and Jennifer
Lopez are slated to perform live
from L.A’s Staples Center when
CBS presents the first annual Latin
Grammy Awards, which will also fea-
ture a tribute to the late Tito Puente
(Wednesday, 9/13, 9pm).

Friday, 9/8

» Savage Garden, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

¢ Jose Feliciano sits in with the
band on The Late Show With David
Letterman (CBS, check local listings
for ime).

~ Saturday, 9/9

e Lyle Lovett performs on PBS’
Austin City Limits (check local list-
ings for time).

Monday, 9/11

« Dr. Laura Schlessinger's new,
self-tiied TV talk show debuts on
CBS (check local listings).

Al Green, Jay Leno.

e Sting, David Letterman.

e Julian Austin, Tara Lyn Hart,
The Wilkinsons and Michelle
Wright are slated to perform from

Edmonton’s Skyreach Centre when
TNN presents The Canadian Coun-
try Music Awards, hosted by Terri
Clark and Paul Brandt (9pm).

Tuesday, 9/12

» Gloria Estefan, Jay Leno.

«Emmylou Harris, David
Letterman.

« Barenaked Ladies, Late Night
With Conan O'Brien (NBC, check lo-

cal listings for time).

Wednesday, 9/13

¢ The Corrs, Jay Leno.
* Dickey Betts sits in with the
band on David Letterman.

Thursday, 9/14 -

« Supergrass, David Letterman.

— Julie Gidlow

All show times are ET/PT unless otherwise noted: subtract one hour for CT.
Chedk listings for showings in the Mountain time zone. All istings subject to change-

H

OPM Heaven Is A Halfpipe...
DISTURBED Stupify

DAVID GRAY Babylon

JURASSIC 5Quatity Control

RED HOT CHILI PEPPERS Californication
‘MACY GRAY Why Didn't You Call Me?
MADONNAMusic

WHEATUS Teenage Dirtbag

BT Never Gonna Gome Back Down
MOBY Porcelain

INCUBUS Stellar

P.0.D. Rock The Party (Off The ...}
CREED With Arms Wide Open
EMINEMThe Way | Am

FOO FIGHTERS Next Year

EVE 6 Promise

NICKELBACK Leader Of Men
COMMON The Light

8STOPS7 Question Everything
QUEENS OF THE STONE AGE The Lost Art.
SR-71 Right Now

AMEL LARRIEUX Swee{Misery

NELLY Country Grammar

CHEMICAL BROTHERS Let Forever Be
SLUM VILLAGE Climax

BLINK-182 All The Small Things
LIVE They Stood Up For Love
ELECTRASY Morning Atterglow
SUPERGRASS Pumping On Your Stereo
NINE INCH NAILS Into The Void
BLUR Coffee & TV

LiL’ BOW WOW Bounce With Me
MAJOR FIGGAS Yeah, That's Us
DANDY WARHOLS Godless

EMINEM The Reaf Slim Shady

This week s playlistIs frozen
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BOX OFFICE TOTALS
Sept. 1-4 ‘
Title S Weekend
Distributor (8 To Date)
1 BringltOn $14.17
s Universal ($36.64)
2 TheCell $8.92
New Line ($46.27)
3 Space Cowboys $8.64
WB ($74.53)
- 4 The Art Of War $7.68
WB ($21.45)
5 Highlander: Endgame $6.22
Miramax* ($6.22)
6 What Lies Beneath $5.95
DreamWorks ($138.78)
- 7 .The Original Kings $5.80
Of Comedy ($28.79)
Paramount
8 The Replacemenits $4.47
wB ($36.87)
9 Nutty Professor 2: $3.88
The Klumps ($115.03)
Universal
- 10 The Crew $3.71
Buena Vista (%$9.21)
All figures n millions
* First week in release
Note: Figures reflect a
three-day weekend.

Source: ACNielsen EDI

COMING ATTRACTIONS:
This week’s openers include
Turn It Up, starrmg recording
artists Pras and Ja Rule. The
film is an adaptation of Ghetto
Supastar, a book that was co-
written by Pras and the name
of the album the Fugees mem-
ber released in 1998.

Ja Rule is also featured in
Backstage, a documentary on
the 1989 Hard Knock Life hip-
hop tour released in associa-
tion with Roc-A-Fella Records
and Island Def Jam Music
Group. Also showcased are
recording artists DMX, Method
Man, Redman, Beanie Sigel,
Memphis Bleek, DJ Clue and
Amil. DJ Clues Backstage
Mixtape was inspired by the
film, and it comtains Beanie
Sigel's “In the Club,” Prodigy’s
“Keep It Thoro,” Memphis
Bieek's “My Mind Right” The
Lox’s “Who Did You Expect,” T-
Boz's "Wanna Take Me Back,”
Christion’s “Just Leave Your
Love,” Rell’s “Dailin’;” Hot Boyz
f/Big Tymers’ “Millionaire,”
Outkast f/Slimm Calhoun’s
“Funkanella,” Redman & Lady
Luck’s “Come and Get It
Cam’ron f/Juelz Santana’s
“Hat Music,” Fabulous’ “Gotta
Be a Thug” and Capone-N-
Noreaga’s “Dor’t Want Beef”
Ja Rule teams with Memphis
Bleek and Lil’ Cease on
“Crime Life” and with Da
Ranjahz on “Say What You
Say,” while Jay-Z contributes
“People’s Court,” collaborates
with Mya on “Best of Me Part
2" and is featured on Amil, Eve
& Da Brat's “Rcad Dawgs.”

s

— Julie Gidlow
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Sports Radio Scores Big

[l Format looks hotter than ever with nearly 300 Sports/Talk

stations nationwide

News/Talk

hile these pages ysually highlight Talk radio from the ranks of traditional AM News/Talkers
or the newer breed of FM Talk stations, this week they’ll showcase some stats on thatother

——— Talk format. You know, the one that has quietly grown from fewer than 100 stations in 1994
to nearly 300 stations from coast to coast today.

That other format is, of
course, Sports/Talk radio.
According to a new report
just released by Interep,
Sports/Talk radio in
America is bigger and bet-
ter than ever. And despite
the usual less-than-domi-
nant 12+ shares achieved
by most Sports radio. sta-
tions, Interep’s’ study

few years. Report author
Doug Catalanello, who
has been involved in much
of that research, began his
career as a research ana-
lyst for Westwood One be-
fore joining Interep in
1995. Today he is Re-
search Director/Interep In-
teractive Division and
ABC Radio Sales.

points to some very favor-
able qualitative informa-
tion that should have both Sports/
Talk executives and advertisers
grinning from ear to ear.

And that constant ringing sound
you hear? That’s the sound of ac-
count executives at Sports/Talkers
ringing up sales across the country.
Because according to Miller,
Kaplan, Arase & Co.'s 1999 report
on power ratios by format, Sports/
Talk radio now enjoys the highest
ratings-to-revenue power ratio of
all radio formats.

Updated Information

The current Interep report is ac-
tually an update of ongoing Sports/
Talk radio research that’s been
done by the company over the past

Doug Catalanello

“This is one of the reports
that we like to keep as cur-
rent as possible, so we update it an-
nually,” says Catalanello. “We now
have about three years' worth of in-
depth product and lifestyle data on
Sports/Talk radio listeners.”

With his knowledge of both past
and present studies, Catalanello
was able to add some historical
perspective to the latest results.
“There has been some consistent
growth among listeners in affluent
categories such as those listeners
with higher household incomes and
those who come from professional
and managerial backgrounds,” he
notes. “Frankly, the way things
have been trending for the past few
years, I expected that to continue in
this update, and it did.”

So what does Catalanello see as
some of the reasons behind the
format’s increased appeal and
growth from a researcher’s perspec-
tive? I think its appeal now js still
pretty much the same as it always
has been,” he says. “It’s a format
that attracts younger, upscale, male
listeners to the AM dial, which, as
you know, is not the easiest thing to
do.

*“I also think a lot of it has to do
with our current culture — sports
in America is very popular. Also,
the advent of 24/7 sports networks
has made the format much more vi-
able for stations in markets that
otherwise might not take on the ex-
pense of launching an all-Sports
format. The networks today offer
stations access to big-name person-
alities who are doing for Sports/
Talk radio what national personali~
ties did a few years ago for News/
Talk stations.”

High Income Index Increases

Catalanello was impressed by
the increase in both the index and
the percentage of high-income
households for Sports/Talk radio
listeners in this latest research.

B What’s the latest mind-set?

born in 1982.

ways been dead.

except one, since they were born.

Beloit Gollege’s Annual List

In an effort to help its faculty members better understand
incoming freshmen, the folks at Wisconsin's Beloit College
release a “mind-set list” each year to help their professors
think about what their new students have experienced and
— perhaps more importantly — have not experienced. Just
in case you or any of your on-air hosts missed seeing this

year's list, here are their insights on the Class of 2004.
* Most students entering coliege this fall as the Class of 2004 were

* Grace Kelly, Elvis Presley, Karen Carpenter and the E.R.A. have al-

» Kurt Cobain's death was the “day the music died”
e Somebody named George Bush has been on every national ticket,

* The Kennedy tragedy was & plane crash, not an assassination.

e Huckleberry Finn has always been a “banned book.”

* A “45" is a gun, not a record with a large hole in the center.

* They have no clue what the Beach Boys were talking about when
they sang about a 409 and the Little Deuce Coupe.

* They have probably never lost anything in shag carpeting.

e M°A*S*H and The Muppet Show have always been in reruns.

¢ Punk rock is an activist movement, not a musical form.

Continued on Page 32

“In previous years we didn’t even
break out households with in-
comes of $100,000+ because
there wasn’t enough sample
there,” he recalls. “But that has
increased significantly, to the
point where now we find that
Sports/Talk listeners are twice as
likely as the average adult to live
in $100,000+ households.”
Asked if he thought that those
results are an anomaly, Catalanello
says he doesn’t think so. “Although
we call this the ‘latest research,’
the fact is that it goes back for some
time now. I think the positive news
for Sports/Talk radio is that this is
the continuation of a trend that has
now had enough time go by to so-
lidify those numbers. It’s not a flash
in the pan, in my opinion.”
Conversely, I asked Catalanello
if he saw any hidden areas that
might be of concern to Sports/Talk
broadcasters in the midst of all the

positive news. “Not really at this
point,” he replies. “But one area
where there’s just not enough infor-
mation yet to discern any trend is
sports listening on the FM dial.

“A number of FM stations are
now carrying play-by-play sports —
primarily NFL games — but there's
not enough data to suggest how
much of a success sports on FM
will be. I think that today's num-
bers suggest that it is probably a
safe bet for a programmer to put a
Sports station on the AM dial, but
sooner or later it will also likely be
a format that can work on FM.”

Love Those Demos

Interep’s report states that there
are presently 285 commercial
Sports/Talk radio stations in the
U.S., compared to just 96 back in
1994. Perhaps more importantly,

Continued on Page 32
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Ferrall Comes Off The Bench!

8pm-12mid ET
5pm-9pm PT

Debuts this week
in 50+ markets
including:
Detroit, Atlanta,
Phoenix, Denver,
Kansas City,
San Antonio,
Memphis and
Las Vegas...

SPORTSFAN|
RADIO NETWORK

www.sportsfanradio.com

e

For more information and a free demo %}

call Sean Carroll @ 212.897.9894

wWwWw.americanradiohistorv.com
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News/Talk

Sports Radio

Continued from Page 30

there is at least one all-Sports sta-
tion in 23 of the top 25 radio
metros. And while more than 80%
of the format’s audience is male,
they’re not all those beer-swilling
guys you see on TV, standing with
their shirts off in 18-degree weather,
their bodies painted in the home
team’s cofors.

Quite the contrary: The majority of
Sports/Talk radio’s audience consists
of 25-54-year-olds. Broken out even
further, we find that just 4.2% of
Sports radio listeners are 18-24,
25.2% are in the 25-34 demo, 31.5%
fall into the 35-44 cell, 19.4% are 45-
54, and 19.7% are 55+.

Here are some additional stats
from Interep’s “All Sports Radio
Report” that should provide
Sports/Talk radio programmers,
managers and account executives
from coast to coast with enough
data to improve their bottom lines
for the rest of this year and for
years (o come.

* Three out of every four Sports
radio listeners fall into the 25-54
demographic.

* Some 82% of the Sports/Talk
audience is male.

* The heaviest concentrations of
Sports/Talk radio listeners reside in
the Northeast (26%) and Pacific
regions (26%). However, the Mid-
west and South come in at a close
second with a 25% showing in both
regions.

* Sports/Talk listeners are 83%
more likely than the average adult
to hold a college degree, with 41%
earning a college degree or better,
24%.who attended college, 24%
who graduated high school, and
just 6% who did not graduate high
school.

* Sports/Talk listeners are 72%
more likely to be professionals and
twice as likely to be managers or
administrators as the average adult.
Among adults 18+, 20% list them-
selves as professionals, compared

to 12% of the general population.
Some 19% are managers or admin-
istrators vs. 9% of the general
population. And 17% consider
themselves Technical/Professional
compared to 10% of the overall
population.

* Sports/Talk listeners index ex-
tremely well when it comes to
household income. About 8.5%
earn less than $20,000, 13.5% are
in the $20,000-$40,000 bracket,
and 9.5% fall into the $40,000-
$50,000 range. When you get into
the over $50,000 range, Sports/Talk
listeners” strength increases dra-
matically, with 21.1% in the
$50,000-3$75,000 bracket, 47.4%
earning over $75,000, and a whop-
ping 31% reporting earnings of over
$100,000 (that compares to just
15% of the general population in
that category).

* More than two-thirds of Sports/
Taik listeners are married, 16% are
single, and 13% are separated/wid-
owed/divorced.

Defining The Sports/
Talk Consumer

Interep’s research offers some
qualitative information on Sports/
Talk radio listeners that should pro-
vide any Sports radio sales depart-
ment with some additional ammuni-
tion on the street. Here are some
valuable snapshots from the re-
cently released report.

* Sports radio listeners, as you
might expect, are active in a variety
of athletic pursuits. In fact, they
perform well above the index norm
of 100 in many categories, includ-
ing use of a stair machine (142),
weight training (181), jogging
(171), racquetball (127), downhill
skiing (154), bowling (125), tennis
(145) and golf (229).

* Likewise, Sports/Talk listeners
outperform the index norm of 100
in entertainment-oriented activities,
including going to the movies
within the first two weeks of a re-
lease (125), attending rock/pop con-
certs (153), going to the theater

(139), visiting comedy clubs (210),
visiting casinos (141), stepping out
at bars and nightclubs (139) and
leisure dining out (121).

* Don’t hesitate to pitch your
Sports/Talk audience to banking
and financial services clients
Again, sports listeners outperform
the index norm of 100 in every cat-
egory researched, including credit
card use of 20+ times monthly
(189), owning an IRA (146), hav-
ing a brokerage account (162),
owning securities worth more than
$100,000 (223), owning stock
(162) and owning mutual funds
(223).

* Sports/Talk radio listeners are
more than double the average index
of 100 for heavy usage of domestic
business-related airline travel in
the past year (244). They are also
heavy users of cruise ship vacations
and outperform the national aver-
age in dollars spent on travel each
year.

* Auto dealers will find Sports/
Talk’s audience a great buy with
across-the-board above-average in-
dexes in all automotive categories
researched, including owning a
luxury car (131), owning a sports
car (134), use of rental cars (159),
owning an SUV (143), owning a
minivan (136) and planning the
purchase of a new vehicle within
six months (128).

Finally, it’s worth noting that
just within the past few weeks
there have been several more sta-
tions across the country that have
launched Sports/Talk formats in a
variety of markets, large and small.
And research results like these
from Interep are bound to encour-
age even more stations — both AM
and FM — to consider taking the
plunge into “all sports, ail the
time” in the near future.

For more information on how
you can obtain a copy of Interep’s
“All Sports Radio Report,” call
them rtoll free at 1-800-INTEREP.

Annual List
Continued from Page 30

* They have always bought telephones, rather than renting them from
AT&T.

* The year they were born, the death toll from AIDS was in the hun-
dreds. Finding a cure for the new disease was designated a top priority
for government-sponsored research.

* We have always been able to reproduce DNA in the labgratory.

* Wars begin and end quickly; peacekeeping missions go on forever.

* There have always been automated teller machines.

» The President has always addressed the nation on the radio on Sat-
urday.

* We have always been abie to recelve television signals by direct-
broadcast satellite.

« Cities have always been trying to ban the possession and sale of
handguns.

* Watergate is as relevant to their lives as the Teapot Dome scandal.

* They have no idea that a “presidential scandal” once meant nothing
more than Ronald Reagan taking President Jimmy Carter’s briefing book
in “Debategate.”

* They have never referred to Russia and China as ‘the Reds”

« Toyotas and Hondas have always been made in the United States.

* There has always been a national hofiday honoring Martin Luther King Jr.

* Three Mile Island is ancient history, and nuclear accidents happen
in other countries.

» Around-the-clock coverage of Congress and public affairs, weather
reports and rock videos have always been available on cable.

» Senator Phit Gramm has always been a Republican.

* Women sailors have always been stationed on U.S. Navy ships.

* The year they were born, The New York Times announced that the
“boom in video games,’ a fad, had come to an end.

* Congress has been questioning computer intrusion into individuals'
personai lives since they were born.

¢ Bear Bryant has never coached at Alabama.

¢ They have always been abie to afford Calvin Kiein.

* Coors beer has always been sold east of the Mississippi.

* They were born the same year that “Ebony and fvory” fived in per-
fect harmony.

* The year they were born, Dustin Hoffman wore a dress in the mov-
ies, and Julle Andrews wore a tuxedo.

¢ Eiton John has only been heard on AC stations.

* Woodstock is a bird or a reunion, not a cultural touchstone.

¢ They have never heard a phone “ring.”

* They have never dressed up for a plane flight.

* Hurricanes have always had men’s and women's names.

¢ Lawn darts have always been illegal.

«"Coming out” parties celebrate more than debutantes.

* They only know Madonna singing “American Pie."

* They neither know who Billy Joe was, nor wondered what he was
doing on the Tallahatchie Bridge.

» They never thought of Jane Fonda as “Hanoi Jane,” nor associated
her with any revolution other than the “Fitness Revolution® videotape they
may have found in the attic.

* The Osmonds are talk-show hosts.

* They have never used a bottie of White-Out.

* |f they vaguely remember the night the Berdin Wall fell, they are prob-
ably not sure why It was up In the first place.

*"Spam"” and “cookies” are not necessarily foods.

¢ They feel more danger from having sex and being in school than from
possible nuclear war.

WSB Atlanta « WLS Chicago * WRKO Boston « KTRH Houston * KSFO San Francisco * KLSX Los Angeles *» WGY Albany

Kim Komando is America’s

o

WHIO Dayton *« WIOD M

[ TalkRado NEEEFEE

KCMO Kansas City * KFY1 Phoenix * KSTP Minneapolis * KXNT Las Vegas » WIBC Indianapolis * WRVA Richmond

‘Digital Goddess

“In a world of talk radio that fails to capture llsteners,
Kim brings great energy, personality and revenue.”
Mike Elder, Director of Operations, WLS Chicago

TalkRadio’s #1 Computer & Internet Show

Kim Komando. Now over 350 stations. That's almost gvery market. But just in case we missed you, give us a call.

WestStar  5g2-381-8200

WWW-americanradiohistorv.com

ext. 201 eastern stations or
exl. 211 western stations
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Americalist
Media Marketing
1.800.321.0448

Building CUME and TSL
for great radio stations
across America.

Complete direct marketing services
all under one roof:
Direct Mail, Telemarketing,
~ Database Management.

“FM Tall’ Caught Tongue-Tied!

he hot lines were abuzz at Street Talk

| Central last Thursday (8/31) with word
that Jack Silver was departing the PD

l post at Infinity Hot Talker KLSX/Los Angeles.
However, the rumors turned out to be totally
false. It seems KLSX early middayer Sam Ru-
bin wanted to broadcast a programming staff
meeting live on the air. When approached by
Rubin, Silver said that Rubin couldn’t air the
whole meeting, but that when Rubin went “live
to the conference room,” Silver would make up
some stuff. What did Silver announce to the

| world? That he'd be shifting to New York for a

corporate position with Infinity and that former
! KABC/L.A. PD Drew Hayes was succeeding

him in the PD chair. Silver tells ST, “l did this -

whole ridiculous speech about moving to New
York and being replaced by Drew. Absolutely
‘ none of it is true. | guess the good news is a
| lot of people are listening”
I
; Meanwhile, ST couldn’t help but notice an
advertisement for J&B Scotch whisky during
a lengthy stopset on Clear Channel's newly ac-
| quired Hot AC KYSR (Star 98.7)/Los Ange-
les over the Labor Day weekend. Along with
! the ad came a disclaimer that said something
along the lines of, “Drink responsibly. Don't
drink and drive. A message from the AMFM
Radio Group.” While AMFM allowed station
GMs to permit liquor advertisements if their
| station’s format targeted adults, Clear Chan-
nel has made it clear that it is against hard li-
quor spots on its stations. Will this be the last
spot for spirits for the station? KYSR GSM
Paul O’Malley did not return ST’s call seeking
comment.

Speaking of Clear Channel, it seems
Brian Ongaro has departed as VP/Market
Manager for the company’s Dallas-Ft. Worth
cluster. Tom Schurr will succeed Ongaro in
the post and oversee KDMX, KEGL, KHKS,
KTXQ & KZPS. In Music City, Clear Chan-
nel/Nashville VP/GM Dick Williams resigned
late Tuesday afternoon, no more than a week
after Clear Channel assumed control of the
five-station cluster from AMFM. It's not known
who Williams’ successor will be. However, with
Clear Channel corporate meetings taking
} place in Miami this week, an answer should
| be forthcoming at any moment. Williams took
‘ the Nashville post in 1998 after 11 years with
| Heritage Media’s St. Louis stations.

, Charley Connolly joins Emmis’ heritage
| NAC/Smooth Jazz WQCD/New York as PD/
MD. He previously served as PD/morning host
at Barnstable AC WKJY/Long Island and fills
the post created when MD Rick Laboy depart-
| ed and PD John Mullen was promoted to OM
| for 'QCD and sister WRKS. .

WWW americanradiohistorv com

Talk America Radio Networks President
Tom Star has been permanently relieved of
his duties, ST has learned. KRLV/Las Vegas
GM Paul Lyle will continue to serve as act-
ing President of the company until Star's suc-
cessor is named.

San Jose-based dot-com firm GetMedia
Inc. has closed its doors. GetMedia offered
radio stations the opportunity to sell records
online and handled orders and customer ser-
vice within its own company. GetMedia had

“more than 400 client radio stations.

by -

KZLA/Los Angeles’ husband-and-wife
morning dyo Gene & Julie have departed the
Country station, recently acquired by Emmis,
after just four months. KZLA afternoon driv-
er Shawn Parr will hold down the morning
shift on an interim basis as a nationwide tal-
ent search is conducted for the slot. Mean-
while, KBIG/L.A. morning co-host Billy Burke
joins'KZLA for afternoons, and longtime
KZLA airstaffer Marina Wilson joins Contem-
porary Christian KFSH (The Fish)/Anaheim-
L.A. for middays.

KKBT/Los Angeles has tapped Steve
Harvey, star of the WB television network’s
The Steve Harvey Show and
the current feature film The
Original Kings of Comedy, as
its new morning host. Harvey
starts on Sept. 11. On a re-
lated note, the Los Angeles
Times ran a Reuters article
about Harvey’s new gig in
last Friday’s editions (9/1).
However, it inadvertently ran  Steve Harvey
a photo of Cedric The Enter-
tainer, Harvey’s Kings and WB sitcom co-star.

WQYK-AM/Tampa Exec. Producer
Michael “Cowhead” Calta is being sued by
crosstown WXTB morning host Bubba The
Love Sponge and 'XTB owner Clear Chan-
nel Communications over the use of Calta’s
nickname. Calta was Bubba’s producer from
1992-96 in nights at WFLZ/Tampa and joined
Bubba when he moved to mornings at sister
WXTB later that year. In April 2000 Calta was
fired from 'XTB. He asked that he be allowed
to continue to use the “Cowhead” name he'’s
used since high school.

He was rebuffed, however, and informed
that Bubba had obtained a service mark for
the name without Calta’s permission. Last Fri-
‘day Calta received a cease-and-desist order

Continued on Page 37
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Streetl Talk.

Continued from Page 34

from Clear Channel and the Love Sponge in
regard to his 3-year-old website at www.
cowhead.com. The order cites Calta for vio-
lating the Florida Trademark Act and accus-
es him of being a “cybersquatter” Although
he has until the end of today (9/8) to remove
the site, Caita tells ST that he has no plans
to do so. Clear Channel/Tampa GM Dan
DiLoreto did not return ST’s call before press
time.

WXRK/N.Y. evening host Cane, who also
hosts VH1’s The Rock
Show, has landed a guest-
starring role on the Sept.
24 episode of HBO’s saucy
series Sex and the City,
Daily Variety reports. Al-
though he has no acting
experience, Cane has
signed with the William
Morris Agency and hopes
to become a leading man in
film and television. However, don’t expect to
see Cane’s name in the credits: He’s using
his real name‘ Doug Petersen.

CHR Switch Unlikely
For WUBT

Rumors have been heating up through-
out Chicagoland about the arrival of a new
CHR/Pop station. But which station will be
flipping to the format? The Chicago Tribune
last week suggested Rhythmic Oldies WUBT,
based on the recent replacement of nighttim-
er Evan Luck with Supersnake and the sta-
tion’s desire to hire longtime CHR talent
George McFly, who'’s still bound by a non-
compete clausé from Big City Radio’s cross-
town WKIE. Market Manager Kathy Stinehour
“laughs at the speculation,” the Tribune re-
ports, and explains that the recent changes
at 'UBT are simply moves designed to give
the station a more uptempo sound.

Cane

Format flips galore occurred over the
long holiday weekend. Among them was
Rhythmic Oldies WNPL/Nashville’s shift to
Active Rock as “Nashville’s Pure Rock ...
Beaver 106.” The Dickey Brothers’ station
unveiled the new format last Friday (Sept. 1),
having aired a Rock format until December
1998. OM/PD Jim Kennedy exits.

Urban WRDS (Power 102)/Syracuse de-
parted the airwaves at 6pm Monday evening
and went dark for a few days before new
owner Galaxy Communications installs its
new format. That was expected to occur to-
day (9/8) at noon, when Garth Brooks’
“Friends in Low Places” was set to take to
the airwaves and run nonstop until tomorrow.
That's when 'RDS will most likely moo-ve to
Country as “Big Cow 102" and take on Clear
Channel's market-leading WBBS.

KKFR (Power 92)/Phoenix mixer AL 3
(a.k.a. Albert Linesses Ill) successfully broke
the world record for continuous mixing last

Rumbles

* Veteran Big Apple air talent Hotly Levis joins
Sirius Satellite Radio as Supervising Manager/CHR-
Top 40 Programming. Levis, who most recently held
the midday shift at WBLI/Long Island, will also take
an airshift.

¢ Tim Link becomes Director/Sales for Journal
Broadcast Group's six-station Wichita cluster. He
previously held the VP/GM post for AMFM's Wichi-
ta operations.

« LeBron Joseph joins Urban Oldies KMEZ/New
Orleans as PD/morning host. He formerly served
as PD/midday host at crosstown WYLD.

« KEWS & KEX/Portland APD Nate Lundy be-
comes PD of WSCC/Charleston, SC. He succeeds
Stu Williams.

« Jim Spector joins WIMZ/Knoxville as PD;

¢ C.J. Ryan, NextMedia’s Dir. of Programming/
OM for Panama City, FL, leaves the building.

» WVSR/Charleston, WV. PD Kevin Scott de-
parts.

+ Kris Kaane exits for the MD/night jock slot at
WOMP-FM/Wheeling, WV,

* Manuel Carvajales becomes LSM of Radio
Unica’s WNMA/Miami.

« WDUR-AM/Raleigh-Durham drops its simulcast
of Gospel WNNL-AM in favor pf Oldies WTRG-FM.
WTRG PD Joe Friday exits.

* KTJM/Houston segues from Rhythmic Oldies to
Classic Hits.

weekend by spinning the turntables for an in-
credible 66 hours! AL 3 began his shift from
the station’s live remote at Arizona Mills mall
at 5pm on Sept. 1 and finally stepped down
at 11am on Sept. 4, beating the previous
record of 60 hours and 5 minutes. The Guin-

ness Book of World Records is presently re- |

viewing the authenticity of AL 3’s feat, which
also served as a fund-raiser for Mothers
Against Gangs and two other youth outreach
organizations.

The Detroit Free Press reports that, “ac-
cording to sources close to the situation,” In-
finity News/Talker WXYT/Detroit has made “a
strong bid” to lure broadcasts for baseball’s

Detroit Tigers and hockey’s Detroit Red Wings |
away from its longtime play-by-play home, ABC |

Talker WJR. Tigers games have aired on 50kw
WJR for almost 40 years, while Red Wings
matches have aired on the station since the
1970s. Both teams are owned by Mike Iliitch.
WJR Operations Dir. Steve Stewart told the
newspaper that talks with Illitch reps were on-
going, and WXYT GM Rich Homberg com-
mented that he was unaware of any final de-
cision. WXYT broadcasts with just 5kw, but a
deal involving the station may also involve a
simulcast with FM Talker WKRK, the Free
Press suggests. It also went so far as to sug-
gest an all-out format flip to Sports if WXYT
lands both teams and acquires veteran 'JR
sportscaster Frank Beckmann for the morning

shift. WXYT already carries Detroit Lions foot-

ball games.
Indy’s Battle Of 4
The Vans

WZPL/Indianapolis’ promotions team last
week parked their station van around the cor-
ner from CHR/Pop rival WNOU’s studios and

Continued on Page 38 |
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R&R Active Rock (- ¢@f) BREAKER
R&R Rock Debut €}

R&R Alternative @)- () BREAKER

Active Rock Monitor Debut 22*
Mainstream Rock Monitor Debut 24*
Heritage Rock Monitor Debut 35*
Modern Rock Monitor 17* - 5*

Video Debuts 9/14 on ﬁ 'S TRL

Already On:
WYSP WRIF  WAAF

WWDC WZTA KXXR
WXTM KUFO KQRC

...and many,
many more!

PRODUCED BY GREEN DAY
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Management: Atlas/Third Rail Management
Bob Cavallo and Pat Magnarella
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From the new Orgy album
vapor transmission

Find out more at:
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Active Rock Monitor Debut 35*
Mainstream Rock Monitor Debut 39*
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after 1 playt
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dew Film. New Mecfié. Kew York.

Continued from Page 37

began giving out 'ZPL bumper stickers. When
word of the stunt hit WNOU’s promo team,
they sent out multiple Ford Expeditions and
surrounded the WZPL van. WNOU (Radio
~F Now) then told listeners that they would be
MuS j ﬂ entered into a drawing to win Britney Spears
FIL 18y i) tickets if they covered up a "ZPL sticker with
g a Radio Now sticker. ST hears that 'NOU fans
chased the rival van around Indy as WZPLs

' guerilla promoters beat a hasty retreat.

Richard Sanders elevated to President of V2
North America.
e Warner Bros./Nashville merges with Reprise/

Last Monday (8/28) WMAL/Washington Nashville. Jim Ed Norman to serve as President.

¢ Chris Berry becomes VP of ABC Radio News.

morning show producer Dan Loukota was ;
* Les Acree appointed PD of WNOE/New

enjoying a day off by taking his wife out to Orleans.
lunch. On his way back to his home in Lau- Mark Lindow lands PD gig at WYRK/Buffalo.
rel, MD, Loukota noticed sparks coming from V

underneath a car on the side of the road.

: : : Sens'f‘g trOUb,le’ Loukota pulled over ?nd got James Donahoe decided as VP/GM of KMKX
THURSDAY-SUNI = : = | the driver out just before the car’s engine and & KYXY/San Diego.

- OCTO dashboard burst into flames. The next day = e« Dan Michaels made PD of WMGK/Philadelphia.

- NEW YO Loukota shared his story with WMAL morn- Jeff Silvers set as WGAY/Washington PD.

= Sl : . Shirley Maldonado named PD of WLVE/Miami.

ing CO-‘hOSt Andy Parks, and Parks deCIde_d Terry Spilde officially appointed PD of WQFM/

to dedicate the program to Loukota for his Milwaukee.

bravery. The mayor of Laurel honored Louko-

ta with a key to the city, and the local volun- w

teer fire department named him an honorary

&
Steve Godofsky ascends to Metroplex Commu-

fireman. nications presidency.
¢ Charlie Ochs tapped as VP/GM of WMZQ-AM
NBC-TV signs a contract with The Media & FM/Washington.

WGH-FM/Norfolk drops CHR for Country with
Russ Schell as Station Manager.
Marty Bender retums to WFBQ/Indianapolis as PD.

N4

WNIC/Detroit appoints Jim Worthington as VP/

Audit for local web ratings and qualitative au-
dience data for the websites of the compa-
ny’s 13 O&0Os.

J.R. Curtis Jr., former Mayor of Long-
view, TX, and former NAB board member, GM and Dave Ervin as PD.
died in a motorcycle accident Saturday Bill Hopkinson advances to GM at WGRX/
evening in Durango, CO, where he had been Baltimore.
attending the annual Four Corners Iron Horse Charlie Quinn returns to Phoenix as PD of
Motorcycle Rally in nearby Ignacio, CO. Cur- g,

. Doug Podell is upped to APD at WLLZ/Detroit. i
tis, 55, also served as owner of KFRO-AM/ The Electrifying Mojo signs a three-year deal

Tyler-Longview, which has been in the Curtis to hold the 10pm-3am shift at WHYT/Detroit. .
family since 1937. He was named Broadcast-
er of the Year in 1990 by the Texas Associa-

tion of Broadcasters and became Longview’s Arista sets Richard Palmese as Sr. VP/Promo-
youngest Mayor with his election to the post tion and Rick Dobbis as Sr.VP/Artist Development.
in 1977. Funeral arrangements are pending‘ Rob Sisco selected as KIOI/San Francisco PD.

. . Jeff Salgo returns to San Diego as KBZT PD.
The family has requested that donations be Jazz WRVR/New York becomes Country WKHK

made to the Building In Faith Fund, c/o First (Kick 106.7).
United Methodist Church, 400 N. Fredonia,
Longview, TX 75601. @

Lee Douglas gets PD chair of WXLO (99X)/N.Y.
Bobby Christian chosen as PD of KUPD/Phoenix.
E. Alvin Davis named PD of WNOE/New
Orleans.

Becards KKDJ/Los Angeles changes its calls to KIIS-FM.

« MCA VP/Rock Promo John Sigler departs. k He ‘

¢ Former Columbia VP/Promo Steve Kline joins

An industrywide memorial service will be

T ]

dnous) uely anig

N , Clive Davis’ J Records as VP/Promo. He'll be held in honor of “Radio Wayne” Cornils, who
PN d | @ John Scaffigld i g passed away on July 5, just before the open- *
s e Look for Interscope West Coast crossover pro g . g . EE
For infermation and registration Check out Enrique Ongpin to join Virgin in a national pop ing of the NAB Radio Show in San Francisco. -
WWW.C i promo post, based in L.A. Guests are asked to gather at St. Patrick's =
.cmj.com/marathon « Epic taps Restless West Coast Regiona! Pro- Church at 756 Mission Street, opposite the
ENETW i mo Manager Mike Leiberman as its new San Moscone Center, at 10:30am on Sept. 20. A ;
et : A@cmi.com - Francisco Local Promo Manager. 5 . . - v el
« Napster-like dot-com firm Scour, heavily bank- reception will follow at 11:30am at the Hilton's e
L BETWORK rolled by Hollywood power broker Michael Ovitz, Franciscan A & B rooms.
‘ has fired 52 of its 70 workers. The move was made )
after the company failed to secure additiona! financ- . o )
ing in the wake of a lawsuit filed by the RIAA for If you have Street Talk, call the R&R News Desk
copyright infringement. , ; at (310) 788-1699 or e-mail streettalk @ rronline.com

WWWwW-.americantadiohistorv.com


www.americanradiohistory.com

‘1 heaveel ol Sep el ber 11,
l oo ETHRGWFTECFo N ;

‘G ‘L‘ | "l\l\ll\L AMERIGA

THE

KK Cw
KQOl

Early BDS detéction$ at;

KESZ WLTQ WLTE KUDL
KEZK KIMN KOSI - WPCH
WMGS WSHH WMGF WFMK
'KMXZ and many maorc!

by "

' u e l S film opens september |5th

c“DUETS" soundtrack in-stores September i2

Www.amencanradlohlstorv com



www.americanradiohistory.com

40 ® RaR September 8, 2000

& ‘?rx" f

i ,ﬁ‘iﬁﬁ'g

Fia

A «wm.i<

Sound Decisions,

Wehnoize: Digital Connects
With College Kids

demo’s appetite for music

is purchasing.

The report, “Digital Delivery: An
Eight-Fold Path to Digital Enlighten-
ment,” was written by Webnoize Re-
search Analyst Matthew Bailey. It
concludes that the music industry
could, if it follows the report’s sugges-
tions, increase sales by 55% among
buyers in the 15-to-24-year-old age
group. A healthy chunk of those pur-
chases would come from college stu-
dents. Webnoize also predicts that
sales in the 25-t0-34-year-old cell
could rise 30% during the same peri-
od.

At face value, there really isn’t any-
thing groundbreaking about Web-
noize's common-sense, eight-part
plan. Its components have been debat-
ed ad nauseam over the past several
years. What is insightful, however, is
the data the firm uncovered and its
implications for legit retailers and
record companies. The studies were
conducted in December 1998, April
1999, November 1999 and April 2000
using samples of between 1,500 and
11,500 students from 10 New En-
gland colleges.

"Losing The Battle ... For Now

Webnoize has concluded that the
need to take action now is a critical
one. Doing so will help combat de-
clining sales with younger demos.
During the past decade the 15-24
demo increased recorded music pur-

, chasing by 40%, while the 35-34 cell
spent 43% more during the same pe-
riod. In comparison, the 35-44 cell
bought 112% more recorded music,
and the 45-plus crowd spent 333%
more. .

“Thé music industry is losing the
battle for the hearts and minds of
young consumers, severely reducing
their potential value in the years to
come,” Webnoize reports. However, it
also claims that college students
spend much more on music than they
did three years ago and devote a sub-
stantially higher portion of their lei-
sure time to music. <

“The rise is due to two factors:
heavy use of MP3s and the populari-

_ ty of online music retailers,” Web-
noize concludes. The firm also notes
that “given the way MP3 files are

+ used, there is no evidence to suggest

that CD sales will be harmed in Lhe
future.”

It’s the company’s belief that mu-
sic listening has become an en-
trenched part of a college student’s
usage of a PC. According to Web-
noize, students spend close to eight
hours on leisure activities vs. 15-20
hours on PC usage. The extra listen-
ing, it says, is having an impact on
sales.

According to Webnoize, as of
April 2000 85% of students had

downloaded music over the Internet.

That’s up from 4% in December
1998. What’s even more surprising

~

*

“The die-hard fan will
pay more for bonus
tracks on the digitally
deliverable version of
the CD. By adding
extras, such as
merchandise and bonus
tracks, online retailers
can gain significant
incremental revenue at
little cost.”

R A e G

is that students store fewer than 10
MP3 downloads on their hard drive
and that “file storage shows no signs
of rising, with the percentage virtu-
ally unchanged between November
1999 and April 2000.”

That statistic dovetails with
Webnoize’s contention that college
students are not burning CDs by
the carload. “At the end of 1998
3% of students used CDs as their
primary means of listening to MP3
music. By November 1999 the fig-
ure was lower still, at less thap
1%,” the report said.

Among the reasons that more il-

Online research firm says Napster is not dampemng college

ebnoize is bullish about college students. In a réport released a few weeks ago, the widely
respected online entertamment research and publishing firm debunked the notion that song-
duplicating software has put a dent in the amount of music that the college demographic

licit CDs aren’t burned: inferior qual-
ity of MP3 files and a lack of pack-
aging. The company says that about
90% of students would have little in-
terest in downloads even if tracks
were priced below those of CDs, with
50% mentioning “lack of artwork and
liner notes™ as a problem.

What students have turned to are
online retailers to satisfy their pur-
chasing needs. Webnoize estimates
that college kids buy 29% of their
music online, an amount it calls
“staggering.” Student purchases, it
figures, were 30% higher in the first

quarter of 2000 vs. Q1 1997. Ama- -

zon.com and CDnow account for
20% of those sales.

Buy CD, Get
Free Digital Copy

While all of those stats are encour-
aging, implementing sales and mar-
keting strategies is another matter.
The music biz has already bought
into steps 1, 2, 4, 7 and 8 of Web-
noize’s plan (see “Webnoize’s Eight-
Step Digital Plan” on this page). Step
3 remains a contentious issue and

will play out in the months and years-

ahead.

But it’s steps 5 and 6 that are per-
haps the most difficult to implement,
mostly due to turf wars between re-
tailers and record companies. To im-
plement step 5, Webnoize encourag-
es “offering a free, digital copy of

each CD purchased” so that online .

retailers “can provide consumers with
the best elements of online and tra-
ditional shopping experiences.” ‘

About step 6, the company says,
“Some consumers may only want
the basic CD package, but the die-
hard fan will pay more for bonus
tracks on the digitally deliverable
version of the CD. By adding ex-
tras, such as merchandise and bo-
nus tracks, online retailers can gain
significant incremental revenue at
little cost.”

That’s an important point. Current-

ly, plain-vanilla full-length CDs and

cassettes make up most of the sales.
An expanded product line, which the
business desperately needs to roll out,
should add incremental revenue to
the bottom line.

WWW.americanradiohistorv.com
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1 Emtraca Fhie Smpp.ing,. MFS use is: mc:m&slng interast in music
and is boosting, not reducing, CD safes.

2. Encourage New Hardware Adop!iun- Devices ﬂm put MFS into
‘high-end audio systams widan the digital distribution channel,

3; Concentrate On Sales, Not Security: Consumers want ta own mu-
sic. If retailers offer the right product, consumers wilt buy it.

4. Prepare For Digital Distribution: Technolagy must be installed to
handle downloads and streaming; labels must offer popular content.

5. Mave To A Hybrid Sales Model: Downloadable copies of CDs wt_ll.

help move sales online, giving consumers instant access along with
he substantial benefits of online shopping.

6. Offer Tiered Product Packages: Retallers will sell additional, high-
margin product to targeted fan bases.

7. Partner With Owners Of Consumer Taste Profiles: Data experts
offer ratailers knowledge of music consumars o enable individually tai-
lorad marketing.

d. Make Music A Push, Mot A Pull, Business: Hetailers will com-
bine the power of the database and digital distribution to proactively
promote music, unlocking a larger music markat,
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How much do you spend on music each month?

Percent 0

35 p= ‘ Nov ’99
oy Apr '00

25

20 18.0 18.4J

15
10

$0-10 $11-20 $21-30 $31-50 $51+
Expenditure per month

11,840 college students (November 1999) and 7,862 college
’ students (April 2000)

0f the files you’ve downloaded,approximately how
many have you stored?

Percent of Downioaders

60 f=

55.054.2 M nov 99

50 Apr ‘00
4 L
30
20
1

]

110 11-100 101-250 251+
Files Stored

1,235 college students (November 1999) and 3,504 college
students (April 2000)

None

Favorite complementary a_clivilv'ln being online

Which other activity are you
most likely to do while online? Percentage

28.5%

L.listentoCDs = j 24.9%

21.8%

.-,,z

. 21.6%

- 33%

.,.,:mthlng elaa -

11,185 college students (November 1999) .
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Field Mob’s ‘Dreamz’ Come True At Urhan

The Dirty South sound keeps a’ rolling at Urban. The
latest act to make some noise with the rap/hip-hop style
is the MCA Records duo Field Mob, whose major-la-
bel debut single, “Project Dreamz,” was the third-Most
Added track at Urban. The song tied with Ja Rule’s
“Between Me & You” with 41 adds last week.

Among the stations that added the track are WHTA/

Atlanta — the weekly spins leader at around 35 as of 9/.

1 — KKBT/Los Angeles, KPRS/Kansas City, WHRK/
Memphis, WKKV/Milwaukee, WOWI/Norfolk, WEDR/
Miami, WVEE/Atlanta, KIPR/Little Rock, KIMM/Tulsa.

Field Mob

Albany GA-based Field Mob — made up of rappers
Kalage and Boondox — first came to the attention of
MCA early this year when the duo recorded their de-
but album with Cincinnati-based Sid Johnson’s finan-
cial help. MCA VP/A&R R&B Music Jeff Redd re-
members, “The whole company, from [MCA President]
Jay Boberg on down, was involved in this, because the
group had already sold around 15,000 copies of their
album, which was released around November 1999.
They were really creating some noise in Atlanta and the
Southeast.

“I flew down to Atlanta and drove a couple of hours
to Albany to see if it was real or not. I had them rap for
me in a little room in this guy’s house, and I was blown
away. I kept thinking, ‘If we can take this to the next
level, it’s going to be huge.” All it took was that one
meeting, because I could see right away that these guys
had star quality. That’s something that doesn’t come
along every day.”

That was around February or March. By April Field
Mob were officially on the MCA roster, and in mid-May
they completed recording their debut album for the la-
bel. Redd says that the quick turnaround made sense.
“The guys had already been in the studio working with
Montana, who had produced the independent album. All
we had to do was polish it up a little.”

Once the album was completed, MCA's urban pro-
motion team started setting up the single at the mix
shows and on the streets. VP/R&B Promotion Benny
Pough comments, “We had a very intense mix show and
street team promotion for the first three months. We
wanted to make sure everybody was aware of the single
and the album and got to know the guys. Once we ac-
complished that, it was time to go to Urban radio.”

Not surprisingly, MCA is also putting extra empha-
sis on thz Southeast and Southwest. Pough continues,
“It’s natural. It’s where these types of records break
from.”

One big fan of the single is KIPR OM/PD Joe
Booker, who began testing the song on the market’s
local video channel. “It got a very good reaction on the
channel, so we started to test it at night a little bit. The
minute we started playing the song, it got instant
phones.”

Booker says the song’s anthemic quality definitely
helps it rise above the pack. “The listeners love it be-
cause they can relate to the lyrics, especially the line,
‘If you've ever been broke, puy your hands up.’

Everybody’s been there.”

Going forward, Field Mob have landed an opening
slot on the Cash Money tour, which begins on Nov. 2
and runs until Dec. 10. Also, the label is working the
lineup at as many radio shows as it can.

Field Mob’s MCA debut album, Ashy o Classy, hits
retail Nov. 14.

Ready For Takeoff

BoDeans vocalist-songwriter-guitarist Kurt Neu-
mann is certainly getting his fair share of support in the
Midwest region for his new single, “Words.” Among the
stations spinning the single are Hot AC WXPT/Minne-
apolis and Adult Alternatives WXRT/Chicago and
WMMM/Madison, WI. During the period 8/24-8/30,
WXPT and WMMM played the cut 10 times each,
while *XRT spun the single eight times. Of those totals,
nearly a quarter of the spins came during am or pm
drive, and another nine came during middays.

Neumann is signed to the Minneapolis-based indie
Oarfin Records, which released the singer-songwriter’s
solo debut album, Sky Dog, about a month ago to criu-
cal acclaim. The disc has scanned about 600 copies in
the region.

Oarfin President/co-founder Bob Pickering plans to
keep focusing on the region and to keep working closely
with stations spinning the record. “We have some indie
promo firms just beginning to work the single to radio,”
he says. “Our.main plan is to just get out there and reach

Kurt Neumann

The BoDeans’ fans and get it on radio so we can see
what this album can do. We’re fortunate in that we have
some great relationships in the area and can get to the
big retailers.”

For more information, contact Pickering at 612-673-
0508 (fax 612-673-0776) or at www.oarfinrecords.com.

— Steve Wonsiewicz

3 DOORS DOWN, UNIVERSAL |
PUBLISHING FINALIZE DEAL

Universal Music Group executives and 3 Doors
Down celebrate the double-platinum rock band’s
recent worldwide deal with Universal Music Pub-
lishing. Pictured here (l-v, front row) are Uni-
versal Music Publishing Group President/World-
wide David Renzer; 3DD’s Todd Harrell, Chris
Henderson and Matt Roberts; Republic Records
Sr. Director/A&R Tom Mackay; (back row, l-r)
McGathy Promotions Head/Rock Department
Phin Daily; 3DD’s Brad Arnold; and UMPG Exec.
VP/Creative Affairs Tom Sturges.
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Simon’s The One
Due In October

It's official. Warner Bros. Records will release Paul Si-
mon’s new album, You're the One, Oct. 3. The disc, called
Simon’s most accessible and melodic album in over a
decade, features the 10-piece band he performed with
while on tour with Bob Dylan. The album’s release coin-
cides with a major tour that begins Oct. 6 in Stockholm,
Sweden. The U.S. tour begins with a two-day stand Nov.
10 in Seattle. The new album is Simon’s first studio effort
since 1990’s The Rhythm of the Saints.

MP3, Elektra Team
For Vast Promo

MP3.com has partnered with Elektra Entertain-
ment Group and alterna-rock act Vast on a new e-mail
music promotion service. Called singleserving, the cam-
paign will initially be targeted geographically and demo-
graphically to areas where Vast’s new music is receiving
airplay. Singleserving delivers a streaming, full-length ra-
dio edit encoded in MP3 format, as well as links to
MP3.com, the artists’ and the labels” websites and se-
lected retailers ... In other digital news, MTV Networks
has bowed a slate of interactive videos designed exclu-
sively for the Internet. Dubbed “webeos,” the videos made
their debut this week to coincide with the 2000 MTV Vid-
eo Awards, which were held Sept. 7. Among the artists
featured in the “webeo” launch are Bjork, Busta Rhymes
and Moby ... EMI Music Publishing and leading mo-
bile telephone manufacturer Nokia have inked a nonex-
clusive worldwide deal that allows Nokia to feature EMI
music in personalized ring tones on cell phones.

In the studio: Aerosmith’s Steven Tyler and Joe
Perry are producing the band’s new album, which is slat-
ed for release in March 2001 ... The Los Angeles Times
reports that former Grateful Dead drummer Mickey Hart
and Dead lyricist Robert Hunter are working together.
The Times says that Hunter has written 10 new songs
for Hart's band The Other Ones. No word on when, or
if, a new album will be released ... Lenny Kravitz is put-
ting the finishing touches on his new greatest hits pack-
age, which will feature the new song “Again” The disc is
expected to be released in late October ... Rolling
stone.com reports that Elton John has lined up former
thirvana bassist Krist Novoselic, ex-Soundgarden gui-
tarist Kim Thayil and Red Hot Chili Peppers’ bassist
Flea to record his next solo album. The online site says
John, inspired by his collaboration with Collective Soul,
plans to enter the studio in mid-September to record a
rock disc.

This ’'n’ that: A new movie about multiptatinum jam
band Phish, Bittersweet Motel, makes its theatrical de-
but at the AFl Theatre in Washington, DC, Sept. 8. The
80-minute film chronicles a year in the life of the band
while they are on tour. The film also features the group’s
live performances New Year's Eve at Madison Square
Garden and at a two-day Phishfest in Maine ... Alt rock
band FenixTX begin a national ciub tour Oct. 2 in Co-
lumbia, SC. Good Charlotte support.

svg. oross CONCERT PULSE
Pos. Artist (in 000s) Among this week’s new tours:
1 DAVE MATTHEWS BAND $3,354.5
2 METALLICA $2,669.0
3 'NSYNC $1,242.7
4 RICKY MARTIN $950.8 BBMAK
5 PHISH :919.1 CHRIS WHITLEY
6 TINATURNER 917.3
7 TIM MCGRAW/FAITH HILL $743.4 BLASTRGA
8 OZZFEST 2000 $731.7 THE NIXONS
9 BRITNEY SPEARS $721.0 RAY CHARLES
10 SANTANA $703.5 SOULFLY
11 KISS $636.4
12 UPIN SMOKE TOUR $541.6
13 DIXIE CHICKS $529.9
14 STING $522.2 | The CONCERT PULSE is courtesy of
15 ROGER WATERS $496.3 Polistar, a publication of Promoters’
On-Line Listings, (800) 344-7383;
California (208) 271-7900.
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Denver
Continued from Page 3

station, but we probably took Clas-
sic Country on FM as far as it couid
go. I'm most disappointed that PD
Chuck St. John and his staff have
to go through this change. They had
a mission and befieved in their goal.
KCKK is a good-sounding station,
and they're very proud of it”

Still, Call noted, NAC “is very vi-
able for this cluster. it complements
Country and doesn't steal from it.
It will be helpful in how we config-
ure our cluster for our clients and
company.” The new format will be
getting new call letters as well.

Meanwhile, Emmis flipped re-
cently acquired KXPK on Tuesday
(9/5) at 10am. “The Peak” will fea-
ture hip rock tracks from the '80s
and "90s that are meant to evoke
the format the station signed on
with In 1994. Syndicated morning
show host Howard Stern has been
dropped, and the station is currently
running jockless.

“The station is still a work in
progress, but it is based in that "80s
U2-R.E.M.-Depeche Mode-Talking
Heads-Cure alternative world that
really does evoke memories of The
Peak when it signed on,” said PD
Mike Stern. The station will also
play some hits from more main-
stream artists like 'Til Tuesday,
Prince and The Black Crowes.

“We'll be using a more uptempo
delivery than the origlnal Peak,”
Stern explained. Production ele-
ments are being used to refocus at-
tention on the station’s history, in-
cluding such statements as “It
takes a really big radio station to
admit we made a mistake, so at
least give us credit for that, OK”

"We're glad to bring the original
Peak back to Denver; said GM Joe
Schwartz. “Our research showed
that the music of the "80s and be-
yond is in great demand. A new era
in Denver radio has begun”

wyay

Continued from Page 3

they were too close in execution. We're
trying to give a real choice to the Atlanta
market” )

The New Eagle 106.7 will retain the
WYAY calls for the time being. The
relaunch also included some personnet
movement: WYAY afternoon person-
ality Cadillac Jack moves (o after-
noons at WKHX as WKHX pm driver
Bill Celler segues to middays. WKHX
middayer Garry Kinsey moves (o
overnights on W YAY, replacing the
syndicated AfterMidnite. WYAY's
Keith Conners — sidekick-producer
on Rhubarb Jones® morning show
moves o afternoons for his own show.
Dave Mester is Rhubarb’s new pro-
ducer. And Saturday Night Gold,
hosted by Randy Blake, moves from
WKHX to WYAY.

Shares
Continued from Page 1

| have a large Internet company pres-

ence. “Markets that have a lot of dot-
com business are really feeling the pain
now,” Thomas Weisel Partners analyst
Gordon Hodge told Bloomberg, “be-
cause that money is no longer there.
The grinding to a halt of dot-com ad-
vertising has been more disruptive than
expected.”

But RAB President/CEO Gary Fries
believes analysts’ concerns are off-
base. Fries, who months ago
downplayed the importance of dot-
com advertisers as a cause of the incred-
ible radio growth, is quick (o remind

people that “dot-coms are still a new |
advertising category. in radio, and it is |

still not a driving factor in radio rev-
enues. What has fallen off in the dot-
com business is the IPO-driven portion
of the business. The basic dot-coms that
offer goods and services, the basis of a
new form of business, are going to con-
tinue to advertise. To think that they are
not going to advertise is crazy.”

Fries also believes there is a lull in
the advertising business right now be-
cause of (wo major upcoming events:
the summer Olympics and the presi-
dential election. “Itis particularly criti-
cal in an election year for corporations
not to offend organized labor,” he said,

Dozens of morning show producers and air personalities descended on
New Orleans for the 12th Annual Morning Show Boot Camp. Pictured at
the R&R/Boot Camp luncheon are (I-r) WHTZ (Z-100)/New York morning
show producer Sean Dion, United Stations Radio Networks VP/Comedy
Dr. Dave Kolin and Z-100 producer Skeery Jones.

Merger
Continued from Page 1

| President/COO Ken O’Keete — 19

referring to the long AFTRA-SAG |

strike and suggesting that as a reason
for some companies to hold back on
ads. In addition, he said, the automo-
bile industry has been particularly af-
fected by the strike. Regardless, Fries
figures, Wall Street analysts simply
don’t understand the radio industry:
“They way overreact.”

First Union Securities analyst Jim
Boyle sees these lean days as an oppor-
tunity for investors, however. On Tues-
day Boyle raised his recommendation
on Cox Radio from “buy” to “strong
buy” and increased its 12-month target
10 $33 per share. He t0ld R&R he felt
“the price drop was overdone by the
market. Cox is an experienced com-
pany with good fundamental manage-
ment, and the stock price will rebound,
particularly now that the price is attrac-
tive. All stocks in the radio sector have
taken turns being battcred.”

Clear Channel’s Debt Offer

Still, Clear Channel — attempting to
pull together some of its debt from the
AMFM merger — continued taking
investment concerns on the chin. On
Tuesday Clear Channel announced it
will offer $1.5 billion in bonds, includ-
ing a minimum of $500 million in both
three- and 10-year notes. Proceeds
from the bond transaction will be used
to reduce.the amount outstanding un-
der Clear Channel’s domestic credit fa-
cilities and to finance the redemption
of AMFM’s 9% subordinated notes
due 2008, 9.25% subordinated notes
due 2007, 12% exchange debentures
and 12.75% senior discounted notes
due 2007.

RAB

Continued from Page 1
double-digit revenue gains. That feel-
ing is compounded when taking into
account impending campaign- and
Olympics-related spending, as well as
ongoing euphoria in the retail sectors.

For the first seven months of the year
spending on all radio is 19% higher
than during the comparable period last
year, local business is up 17%, while
national billings are 27% higher. For
July, local is up 11%, and national is
9% higher.

TV stations and more than 700,000
soutdoor displays across 40 countries.
Clear Channel continues to be head-
quartered in San Antonio, though
Michaels — a veteran industry titan
and one of the remnants of Jacor Com-
munications’ merger with Clear Chan-

| nel over a year ago — will continue

running the radio operation from the
Cincinnati suburb of Covington, KY.
The long-anticipated merger also

Texas
Continued from Page 1

new cluster of KBME, KPRC, KTRH, 1

KHMX, KKRW, KLOL, KODA &
KTBZ. Hamilton has been VP/GM in
the Houston market for the past 10
years, five of them with Clear Channel.

Clear Channel Sr. VP John Hogan
commented, “I've worked with Tom
for many years, and he has consistently
been a top per-
former for Clear
Channel in Dailas.
And Carl has been
a dedicated radio
professional since
his high school
days in Ohio and
has certainly been
atop performer for
Clear Channel for
the past five years.
Their vision and
leadership will allow our Dallas-Ft.
Worth and Houston stations to operate
tn a ‘best business practices’ environ-
ment, using the greatest tools and tech-
niques from AMFM and Clear Chan-

Purdy

| nel to achieve our objectives.”

Hamilion will continue as VP/GM
for KHMX and KODA, as KKRW &
KLOL VP/GM Brian Purdy adds
KTBZ to his management duties, and
KBME & KTRH VP/GM Marc
McCoy tacks on VP/GM responsibili-
ties at KPRC. “Amazingly, the threc of
us worked well together pre-merger,”
Hamilton remarked. “There is already

| agreat degree of trust among us. Brian

and Marc will be instrumental and a
key to our success now and for years
to come.”

www.americanradiohistorv.com

meant changes forAMFM’s Exec. VP/
Western Region David Lebow, who
left the operation Aug. 31. *This is a
personal decision (o get off airplanes
and spend time with my family,”
Lebow told R&R. “I've been traveling
to the West Coast every other week, and
you just hit a point where you have to
say, ‘Enough.’ I am a fan of Clear
Channel in addition to Randy
Michaels, Mark Mays and Ken
O’Keefe. [t'sbeen a great time, and it's
a great time 10 evaluate what | want to
do.”

Lebow added that his next move will
most likely involve the technology sec-
tor, and he hopes to remain closer (o his
residence in Westport, CT.

Barnett
Continued from Page 1
strategies have gained high visibility
for Epic’s artists and projects, and his
ingenuity in anticipating and address-
ing market trends have made him a key
member of the Epic team. This promo-
tion recognizes his contributions to the
company and provides an expanded
platform for his many talents.”
Barmett noted, “This is an incredibly
exciting and competitive time in our

industry, and there is an enormous |

amount of growth opportunity for a
company that has a strategic global
plan. In my new capacity I look for-
ward 0 helping guide Epic’s continued

| strong presence on the worldwide

stage, as well as further instituting our
aggressive and progressive initiatives
for the future. I am grateful to [ERG
Chairman] Dave Glew and Polly for
their unwavering support since | first
joined the Epic team.”

Since 1999 Barnett has been Epic/
550 Music Exec. VP/Worldwide Mar-
keting. Prior to that he was Epic Sr. VP/
Worldwide Marketing, a post he had
held since September [997. He joined
Epic in June 1996 as Sr. VP/Interna-
tional.

Barnett was a partner in the UK art-
ist management firm Part Rock from
1980 until the establishment of Hard To

Handie Management, Part Rock’s U.S. |

company. in 1988. He was President of

Hard To Handle between 1988 and |

1996, and his clients included AC/DC,
Cyndi Lauper, M People and For-
eigner.

| Sirius

Continued from Page 1

of the launch helped SiRI shares
rise nearly 4%, or $2, to close at
$54.125 on heavy trading. The rally
comes a week after shares tumbiled
to as low as $47.19 on news that
the company’s ground spare,
Sirius-4, was dropped and severely
damaged while being manufactured
at the Space Systems/Loral plant in
Palo Alto, CA. Sirius spokesman
Mindy Kramer told R&R that Loral
will absorb the costs associated
with the damage, but added that
satellites generally take one year to
build. Sirius-4’s new delivery date
should be announced later this
month.
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And Now, Too Many Wortds From
Our Sponsors

71 Have advertising spots reached their limit at radio?

s radio losing listeners because of the glut of advertisements packed in-between song breaks? It’s
— hard to say. What is a hard fact is Empower Media Marketing’s recent study that indicated that radio
commercial clutter had increased in nearly all major markets by an average of 6% from 1998 to 1999.

What is clutter? Everyone
probably has their own defi-
nition, but Empower VP
Julie Pahutski offers,
“Clutter to me is enough ad-
vertisement that it becomes
a distraction to the listener or
to the viewer. They expect
there to be advertisements
on radio, because we know
that’s how we can get it for
free, but if every time you
turn on the radio there’s a
commercial, or every time you hear
one commercial, you hear five after
it, you start to notice that commer-
cials are taking up more time than
they used to.”

Pahutski even includes promo-
tional announcements if they are
more than 10 seconds in length.
“Commercial clutter on radio is an
issue that does not appear to be going
away,” she says. “It is something that
we as media planners and buyers are
very concerned about and would like
to see addressed by the radio indus-

The study came about because

Empower has been concerned about,

clutter for a long time. *“We have used
television clutter figures as provided
by the four A’s and the ANA for years
in our planning, to help us make de-
cisions between various options for
our clients,” Pahutski says. “And just
in personal listening, I had an inter-
est in finding out if the number of ads
was increasing, because it felt to me
that it was.

“So we did the research, and, sure
enough, we were able to see growth
from year to year in terms of the
number of advertisements running on
individual stations and by market.”

Empower Media's job is to direct
media strategy, planning and buying
for a variety of national and local cli-

Julie Pahutski

ents. “We deal with media
budgets that are in the mil-
lions of dollars,” Pahutski
says. “We tell people how
best to spend that money so
that their advertising works
hardest to make their cash
registers ring.”

TSL Down

But will those same regis-
ters keep ringing if people
start turning off their radios?
“We don’t have any causal relation-
ships established through this re-
search, so I can’t say that people are
listening to less radio or spending less
time because there are too many ad-
vertisements,” Pahutski says. “But [
can say that the advertisements have
gone up and the Time Spent Listen-
ing has gone down. If I'm a radio sta-
tion and my listening is going down,
it’s something I might want to look
at.”

Of course, ad agencies are just as
guilty when jt comes to placing ads.
Sure, they might complain that num-
bers are down because less and less
people are viewing television or lis-
tening to radio, yet they’re taking
more money to pay higher rates to be
in clusters. Pahutski admits that jt
doesn’t make sense. “But it’s all
driven by supply and demand,” she
explains. “And as long as the demand
is there....

“In fact, part of the reason costs
are going up is because the audience
is going down. If you buy on CPM
basis and your impressions go down,
your costs go up just by virtue of the
fact that you're reaching fewer
people. Now the networks’ increases
are obviously beyond this, and it’s all
driven by demand and a very hot
economy.

“Idon’t think we’ll see any change

S i e T e e

“My guess is that satellite radio has a potential to
get cluttered, too, but we are encouraging our
clients to get experience with it while it is small
and to lock in good low rates starting off.”

P T URIE SRR £ T e

in the increase in clutter until we see
business declining. I don’t mean nec-
essarily that clients won’t spend
money — clients need to advertise.
Advertisers need to spend money to
tell people about their product. They
may switch around their mix a little
bit and maybe not spend so much in
radio and TV and go to the Internet
and promotions, but they are going to
have the money to spend if their busi-
ness is healthy. Now, if the economy
turns down, there are usually overall
smaller advertising budgets, and you
can see stations being hurt by that.”

Getting Creative

Pahutski says that she finds herself
advising clients on creative ways to
deal with clutter. “The main thing
that we do is evaluate it along with a
couple of other factors when we
choose where to put our money,” she
says. “Not in terms of which media
vehicle, but in terms of which net-
work station. We look at this clutter
as a piece of that.

“Now, if something is highly tar-
geted, it may overwhelm the high
clutter index.” For example, if some-
one is an advertiser of golf clubs, they
have to be on the Golf Channel. They
don’t care if it’s full of other golf
commercials, because that’s where
they need to be.

“This is primarily for TV,”
Pahutski says of the example, “al-
though we’re starting to do some of
it with radio as well, since we’ve got
these numbers. But we’ll come right
out and say, “Your clutter went up by
a minute of advertising per hour in
the last year. How do you justify that
and justify these prices?’

“It’s a bargaining chip. In terms of
being strategic with our clients, we
always look for ways to help them get
a bigger bang for their buck. And
there have been times when we've
just walked away from a particular
medium and said, ‘This is not worth
the money if you’re going to be com-
peting with all these other advertis-
ers.”

Satellite Appeal

Interestingly, Pahutski says that
Empower is starting to.look at satellite
radio. “Satéllite radio is a big idea,”

Continued on Page 47
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" Empower’s Numbers

Radio Advertising Clutter Index By Market,
1999 Vs. 1998

Market at Q2 Qa3 Q4 Avg. Index
Atlanta 116 105 108 101 107
Boston 133 114 86 100 107
Chicago 115 106 112 114 111
Cincinnati 101 107 108 103 105
Dallas-Ft. Worth 102 103 96 108 102
Detroit 118 . 115 109 108 112
Houston 90 101 106 104 100
Indianapolis* a8 98 99 96 98
Los Angeles + 98 100 104 99 100
Miami-Ft. Lauderdale 138 112 109 112 116
Nashville 105 105 101 105 104
New York + 101 102 105 101 102
Philadelphia 141 1 106 94 11
San Antonio 99 92 80 99 93
SF-Oak.-San Jose 204 113 98 109 120
Washington, DC 138 108 105 100 111
Overall 113 105 102 104 106

* Monitored 6am-mid.
+ Monitored 6am-11pm
All others monitored 6am-7pm

Radio Advertising Clutter Index By Format*
1999 Vs. 1998 :

Format ar- Q2 a3 Q¥ Avg. index
AR/Classic Rock 117 107 107 102 108
AC/Soft Contemporary 115 102 98 10@ 104
Alternative 134 110 107 100 113
AOR 120 . 105 103 93 105
Classical 89 87 99 104 94
CHR/Hot AC 109 103 102 103 104
Country 103 102 100 1@ 102
NAC/Jazz 128 105 99 12 107

Combined News/Talk/Sports 113 106 103 105 107

Oldies 118 - 109 102 10t 107
Urban AC 115 107 105 109 108
Overall 114 105 102 104 106

*Some under-represented formats not included.
Nielsen Monitor-Plus Methodology

The top 12 radio markets are chosen along with other markets that
request services. Seventeen markets are currently being measured. Ho-
nolulu was added at the end of 1998, and thus is not included in this re-
port. Two hundred and sixty-six stations are chosen based on Arbitron’s
General Audience Ranking, diversity of format and local staton clients.

Media Monitors inc. (MMI} monitors commercial activity via a sam-
pling methodology: one day per week on a rotating basis Monday through
Saturday. MMt is able to monitor only 10 stations simultaneously. There-
fore, ten stations are monitored one day, and the following ten stations are

monitored the next day. :
Rotations differ by market::
Example Market 1 Market 2 Market 3
Week 1 Monday Wednesday Thursday
- Week 2 Tuesday Thursday “Friday
Week 3 Wednesday Friday Saturday

This represents about 80%-85% of radio advertisers. This is based
on the one-day-per-week sampling methodology. Over the course of a
month or quarter MM is capturing the names of regular advertisers in the
given market. Short campaign advertisers or specialty advertisers, which
may be missed by MMI, account for 15%-20% of advertisers.

A commercial is defined as “a paid advertisement with a duration of
30 seconds of more, aired by the monitored radio station and recorded
by MMI”

MMI uses a proprietary tool based on algorithms to project to weekly
commercial counts.

MM defines the data by noting that advertisers purchasing radio time
will not be left out of the advertiser count because they rarely buy one
spot on one station for one day.

EM2’s Radio Clutter Project Methodology:

Radio advertising units were reviewed for a total of 18 markets and
2565 radio stations using the AdViews program. Missing data were excluded
resulting in an average of 12 stations per market used i the analysis.
Radio units were compared from Quarter 1 1998 to Quarier 4 1999, re-
sulting in a two-period comparison per quarter per market. For example,
Quarter 1 1998 was compared to Quarter 1 1999, Quarter 2 1998 was
compared to Quarter 2 1999, and so on, for each market. Thus, a period
comparison, and not a market comparison, was analyzed. indices were
calcutated for each quarter by market. Indices were also calcuiated for an
overall period comparison per market.

Analysis prepared by Empower Media Marketing (www.empowermm.com).
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" CHR/Pop Top 50

$eptember8 2000

WK WK ARTISTTITLE LABELIS) PATS PAs  weatssons ot O bee Most Added.-
@ DESTINY'S CHILD Jumpin’ Jumpin’ (Columbia) 9112 71 95M49 14 1580 |, -
3 © 3 DOORS DOWN Kryptonite (Republic/Universal) 8541 +555 794520 12 163/0 . _
¢ @ JANET Doesn't Really Matter (Def Soul/DJMG) 8244 4608 913912 13  167/2 | LEANNRIMES Can't Fight The Mooniight (Curb) 26
o« MATCHBOX TWENTY Bent (Lava/Atiantic) 8227 155 832286 21 163/ E':‘:m‘ljc;:;ié;fs”’s': YE‘;‘;S(“Z;‘Z - ?ﬁ
s @ MADONNA Music (Maverick/WB) 7905 4731 827641 6 ATID | e ione (Colambi) &
s @ CHRISTINA AGUILERA Come On Over (All | Want...) (RCA) 7268 4638 729562 8 169/0 | piccpuron e (Eic) o
5 7 NINE DAYS Absolutely (Story Of A Girl) (550 Music) 6848  -717 678661 19 1640 | oo o4 Right Now (RCA) 16
s @ TONIBRAXTON He Wasn't Man Enough (LaFace/Arista) 6752  +180 756481 19 14871 | MeqT \ynars The Dillo (Maverick) 12
10 9 BRITNEY SPEARS Lucky (J/VE) 6513 -39 628890 7 170/0 DEXTER FREEBISH Leaving Town (Capito/) 1
“4 @ 98 DEGREES Give Me Just One Night... (Universal) 6030 +469 627066 5 169/0 | pEBELAH MORGAN Dance With Me (DAS/Atlantic) 10
7 11 JESSICA SIMPSON | Think I'm In Love With You (Columbia) 5997 -789 501534 15 164/0 | KANDI Don't Think I'm Not (So So Def/Columbia) 10
7 @ SOULDECISION Faded (MCA) 5676  +349 545383 13  161/0 | ROBBIE WILLIAMS Rock DJ (Capitol) 10
1 13 BBMAK Back Here (Hollywood) 5667 -838 573806 22  163/0
5 @ EVERCLEAR Wonderful (Capitol) 5547 +60 486615 10  157/0
12 15 JOE | Wanna Know (Jive) 5471 -856 647218 . 20  149/0
13 16 AALIYAH Try Again (BlackGround/\Virgin) 5044 962 610942 20 138/0 -
15 17 ‘N SYNC It's Gonna Be Me (Jive) 5040  -511 613049 20 1520
x D PINK Most Girls (LaFace/Arista) 4742 4895 523697 6 14771
21 @®  NELLY Country Grammar (Fo’ Reel/Universal) 4656 +535 511266 17 14572
2 @ CREED With Arms Wide Open (Wind-up) 4486  +1036 432995 4 14972 Most Increased
% @ VERTICAL HORIZON You're A God (RCA) 4186 4517 402750 7 146/0 Plays
n @ BONJOVI It's My Life (Island/IDJMG) 4149  +256 417870 16 13872 oy
% @ BAHAMEN Who Let The Dogs Out (Artemis) 3810  +214 375282 8  147/3 | TE R o
20 @ THIRD EYE BLIND Deep Inside Of You (Elektra/EEG) 3113 +18 314302 8  136/0 | CREED With Arms Wide Open (Wind-up) +1036
2 2 STING Desert Rose (A&M/Interscope) 3004  -397 326282 17 1350 | PINKMostGirls (Laface/Arista) +895
Breaker @  SAMANTHA MUMBA Gotta Tell You (Wildcard/Polydor/interscope) 2542  +554 249923 5  147/8 | MADONNA Music (Maverick/WB) +731
Breaker-@  FASTBALL You're An Ocean (Hollywood) 2513  +263 214541 5 13271 | ENRIQUEIGLESIAS Sad Eyes (Interscope) +692
% @ DEBELAH MORGAN Dance With Me (DAS/Atiantic) 2095  +307 245310 9 107/10 | CHRISTINAAGUILERACOmeOnOver (AllWant.) (RC4) +638
= @ BARENAKED LADIES Pinch Me (Reprise) 2083 4279 172348 4 116/ | SANET Doesn'tReall Matter (Def Sou/iDJMG)  +608
2 @ NOAUTHORITY Can | Get Your Number (Maverick) 2002  +147 156589 9 117 ;’;‘g‘g:sﬁsgzz"?m;’;‘;t?ﬁf"l’l‘;%‘;’jfl —_ *gg:
w @ EVANAND JARON Crazy For This Girl (Columbia) 1891 w274 15755 5 1R [ ps P e
% 2 JAY-Z Big Pimpin’ (Roc-A-Felia/IDJMG) 1685  -103 201457 12 710 NELLY Country o (Fo’ ReelUniversal) <578
2 €@ KANDI Don't Think I'm Not (So So Def/Columbia) 1450  +339 190423 3 72110 '
3w @ 15 Distracted (Giant/Reprise) 1244 +42 92604 5 821
% s DMX Party Up (Up In Here) (Ruff Ryders/IDJMG) 1232 -52 166610 17  60/0
s €@ EVEG Promise (RCA) 1219 +259 103005 2  80/4
% v NEXT Wifey (Arista) 1183 45 116138 7 560 |~
4 €@  FAITH HILL The Way You Love Me (Warner Bros.) 1182 +219 92758 2 914
a1 39 SISTER HAZEL Change Your Mind (Universal) 1074 -5 127878 16  74/0
s @ CORRS Breathless (143/Lava/Atlantic) 1011 +55 63484 3 80/ Breakers.
@® RUFF ENDZ No More (Epic) 1001  +306 141381 1 6816
3 «2  MACY GRAY Why Didn’t You Call Me (Epic) 932  -866 100268 9  96/0 - SAMANTHA MUMBA
3 & EMINEM The Real Slim Shady (Aftermath/Interscope) 903 -163 95795 18 910 Gotta Tell You (Wildcard/Polydor/Interscope)
@  MARC ANTHONY My Baby You (Columbia) 883 4339 189657 1 76/8 | TOTALPLAYSINCREASE  TOTAL STATIONS/ADDS e
@ °N SYNC This | Promise You (Jiie) 877 4260 120312 1 302 | 2542554 i D
a8 @ KD ROCK Wasting Time (Top Dog/Lava/Atiantic) 870 +4 58990 3 6683 ’*
[Debut> @ DIDO Here With Me (Arista) 769 - 130 104324 1 654 FASTBALL
4 @ ROXETTE Wish | Could Fly (Edel America) 765 +11 39838 2 620 You're An Ocean (Hollywood)
@ PAPA ROACH Last Resort (DreamWorks) 756 +76 73755 1 51/ | TOTALPLAYSINCREASE  TOTAL STATIONS/AODS ey’
_ @ BLAQUE 808 (Track Masters/Columbia) 752 4«24 53403 16 0 2513/263 1321 D
172 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs Most Added is the total number of new adds officially reported to R&R
ranked by total plays for the airplay week of Sunday 8/27-Saturday 9/2. Bullets appear on songs gaining plays or remaining flat from by each reporting station. Songs unreported as adds do not count
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to toward overall total stations playing a song. Most Increased Plays lists
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the greatest week-to-week increases in total plays.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weightéd chart appears on R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R inc.

YOU REMEMBER THE PHENOMENON, NOW MEET THE C\RTIST

“The Color of Silence” is thoughtful, intefligent, Irn Not Sleeping 15 SUPER-SEXY

and full of grace. It's also unpretentious. Consider
it Tiffany’s equivalent to Alanis Morisette’s
landmark “Jagged Little Pill”  siboxdcoversiorg ey this will be a SMASH'™ -t oz 03 it 1 Oranc

-
It blew up the phone lines and led me to beligve

IMPACTING CHR and HOT A/C SEPTEMBER 12 | { Ly . ,,,,,;nvmc.

Behind T

THE NEW ALBUM “THE COLOR OF SILENCE” IN STORES OCTOBER 2000 \ k- ‘
Produced by Tim fechan www tiffanymusic.com . i : E

EUREKA

iay Marose Public Refations 323/650-604C Rand Management. Los Angeles. CA

wWwWw.americanradiohistorv.com
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Mike Danger. PD - WPXY Rochester
~9Gether’s ‘The Hardest Part Of Breaking Up’ is blowing up here at PXY. It’s Top 3
hones and #7 in single sales in Rochester. To me. playing 2Gether seems just so
obvious. If you are a top 0 radio station that leans mainstream. you need to he in touch

with what's happening with Generation Y and MTV. You have to know what's goi:g on
ether.”

with your audience. The 12-24°s are the future of this format and they love 2

island

"The quys in 2Gether are out of control. We had them co-host our night show and we
had 100 screaming girls in the station's parking lot. This group reacts with my listeners
and we have top 5 phone on 2Gether’s The Hardest Part Of Breaking Up."

|

: i | '
THE HARDEST PART OF BREAKING UP
IS GETTING BACK waa\%%,snulaLEj
= | =2y E:L _: |

o : l 4 Vi
i [ g

THE FIRST SINGL.E FROM THE NEW ALBUM

eGe+rHER: AGAIN

New Adds: PRO=-FM
WERZ WSPK KZIMG WSTO WMGI WGLU
First Week Album Sales:
#4 Target #8 National Record Mart
#9 Musicland #12 Transworld #14 Best Buy

The new album
in stores now

#4 most played video on ¥ with 19 spins!

WU TELEVIRION

Appeared on TRL, Early Show with Bryant Gumbel & Fox Family

EGE+HER
‘\W #1494 - B | A
top single d the 51 | 2t

sales charts

RECORDS MUSIC TELEVISION® . . |
SHIPPED GOLD!

Hear it now at TVIrecords.com

wWWWwW americanradiohistorvy com
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Callout America.

®EXCL USIVE NATIONAL MUSIC RESEARCH ESTIMATES September 8, 2000
CaLLout Americae Song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of August 13-19.

&
CH R/ POP § o T i CaLLouT AMERICAe

Hot Scores
ARTIST TITLE LABEL(S) W w 2w 3w 5 5 12-17 18-24 25-34| EAST SOUTH WEST WEST By Kevin McCABE
3 DOORS DOWN Kryptonite (Republic/Universal)  4.03 4,01 3.93 3.96 66.3 12.4 |4.04 4.08 3.92 |4.16 4.25 3.70 4.04 &R recently profiled the successes
_ ) | of Republic Records and its co-
NELLY Country Grammar (Fo’ Reel/Universal) 3.84 390 3.94 3.84 73.0 181 |3.95 3.83 3.63 |3.72 393 4.20 3.47 founders, Monte Lipman and Avery
HF) PAPARDACH Last Resort (DreamWorks) 3.84 390 376 380 53.5 67 [4.05 384 3.25 [4.36 3.77 376 345 | -pman This weck the spotlightis defi-
nitely on the multiformat appeal of
EVERCLEAR Wonderful (Capitol) 3.67 3.62 3.51 349 56.9 12.4 [3.71 358 3.71 |350 3.60 3.71 3.80 | Kiyptonite” by 3 Doors Down (Repub-
) lic/Universal) This week it holds at No.
1.} SYNC It's Gonna Be Me (Jive) 3.65 3.66 3.79° 3.71 91.8 329 {3.89 3.59 3.43 [3.76 3.60 3.62 -3.63 | !in Callout America with a 4.03. From
) their origins at Rock and Alternative all
PINK There You Go (LaFace/Arista) 3.65 3.51 3.72 3.60 78.2 27.5 [3.79 3.62 3.46 [3.83 3.81 3.49 351 | pc way to Pop and Hot AC, 3 Doors
" : : s Down have the callout hit of the summer.
CREED Higher (Wind-up) v 3.64 3.64 3.58 3.64 81.2 29.5 [3.55 350 3.83 |3.74 3.73 3.42 368 “Last Resort” by Papa Roach
DESTINY’S CHILD Jumpin' Jumpin® (Columbia) 3.61 3.74 3.83 379 80.4 26.0 |3.80 362 3.27 [3.54 3.73 370 3.45 | (DreamWorks)ranks No.3 overall with
a 3.84 score and is tagged Hit Potential.
MYA Case Of The Ex... (University/nterscope) 361 — - - 483 114 {4.06 3.55 3.09 |3.50 3.78 3.55° 3.60 Familiarity is still relatively low, which
) means the score is likely to go higher
VERTICAL HORIZON Everything You Want (RCA) 361 3.58 3.47 3.55 829 31.4 |3.65 3.64 3.55|3.62 3.68 3.43 3.74 | over the next few weeks, The listeners
. g 1 have clearly and consistently answered:
RINE DAYS Absolutely (Story Of A Girl) (550 Music) 359 355 3.66 3.46 81.4 31.4 [3.84 3.41 3.40 (349 359 341 388 [ oo C LU WKIE/Chicago
BBMAK Back Here (Hollywood) 3.54 3.49 350 3.44 77.7 181 [3.80 3.24 3.50 [3.64 3.46 355 350 | Played itb36 times last week, according

to Mediabase.
BON JOVI [t's My Life (/siand/IDJMG) 3.53 3.57 3.48 3.44 56.4 151 [357 3.49 351|361 355 3.56 332 “Case Of The Ex...” by Mya (Uni-
versity/Interscope) debuts with a 3.61
JANET Doesn't Really Matter (Def Sout/iDJMG) 3.52 8.47 355 3.58 73.8 23.0 |3.57 353 3.43 [3.35 361 3.41 371 | Guerall score and ranks No. 1 among
% ; : ; ; teens with a 4.06. New adds this week
'MATCHBOX TWENTY Bent (Lava/Atiantic) 352 350 356 3.48 77.0 267 {351 3.32 3.75|3.54 359 3.41 356 | 0 de WELZ/Tampa and WXSS/Mil-

JESSICA SIMPSON | Think I'm In Love With You (Columbia) 3.47 353 3.40 3.45 733 240 |3.69 3.29 3.29 {3.61 3.36 3.60 3.28 waukee.
If the two-hour season finale of Sur-

BRITNEY SPEARS Lucky (Jive) 345 350 3.43 349 74.0 250 [357 3.31 3.43 [3.41 3.35 353 3.51 | vivor wasn’tenough, R&R has got you

[ covered. Next week R&R’s Tony Novia
JOE | Wanna Know (Jive) 3.45 349 354 342 80.2 30.9 [3.46 3.42 3.47 [3.38 3.41 347 353 | cukes the wraps off the CHR Survival
MANDY MOORE | Wanna Be With You (550 Music) 342 348 3.44 354 725 24.8 |363 3.32 320|351 335 328 350 | (ide—ourannualspecial CHR issue.

Very simply, it promises to be the most
TONI BRAXTON He Wasn’t Man Enough (LaFace/Arista) 3.40 3.49 3.47 3.51 740 26.2 |3.40 3.47 3.32 {355 3.39 3.29 3.40 | in-depth look at the format to date.
_— |y Here’s a sample of what you can expect:

'CHRISTINA AGUILERA Come On Over Baby (All Want s You) (RC4) 3.38 3.43 <356  3.59 69.3 215 [3.54 345 2.98 [3.25 3.65 3.24 3.40 | CHR’s ultimate survivor, Madonna, dis-
) cusses her latest CD and answers ques-
98 DEGREES Give Me Just One Night (Una Noche) (Universal)  3.38 336 3.27 —  63.6 17.8 |3.42 340 328|335 351 3.22 3.43 | iions from CHR programmers, and sur-

vival tips and suggestions from the big-

AALIYAH Try Again (BlackGround/Virgin) 3.37 337 3.44 3.41 817 33.2 [3.38 324 3.50 [3.31 3.20 3.50- 3.46 . .
— gest and best names in the format, in-
BAHA MEN Who Let The Dogs Out (Artemis) 331 — — — 656 19.1 |3.47 3.27 3.09|3.43 3.47 3.27 3.02 cluding Cox President/CEO Bob Neil,
» ‘ . KFMB/San Diego GM Tracy Johnson,
STING Desert Rose (A&M/interscope) 3.28 339 321 3.13 60.9 20.8 [2.95 3.60 3.38 |3.27 348 2.91 3.3 | KPWR/Los Angeles Marketing & Pro-
" motion goddess Dianna Obermeyer
MADDNNA Music (Maverick/WB) 3.27 310 313 — 587 191 3.03 3.47 3.40 {3145 333 3.4 343 | 44 consultant and talent specialist Ran-

'SOULDECISION Faded (MCA) 323 343 — — 400 11.9 |3.48 3.00 300|295 3.46 328 328 |YLlane

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tofal familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hif Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Daltas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 2000, R&R Inc.

THE R&R ANNUAL SUBSCRIPTION
PACKAGE DELIVERS THE MOST
FOR YOUR MONEY!

SUBSCRIBE AND SAVE
® OVER $190.00!

THE INDUSTRY’S NEWSPAPER |
» 51 weeks of R&R (5330.00 valve)
o 2 semi-annval R&R Directories
L |
s S ($150.00 valve) C $299.00

3102038727 310+788°1625  moreinfo@rrontine.com (U.S. Only)
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New & Active

| ENRIQUE IGLESIAS Sad Eves (Interscope)
Total Plays: 738, Total Stations: 92, Adds: 18

CLEQPATRA U Got it (Maverick/WB)
Total Plays: 717, Total Stations: 71, Adds: 0

DREAM He Loves 1) Not (Bad Boy/Arista)
Total Plays: 708, Total Stations: 57, Adds: 7

MADISON AVENUE Don't Call Me Baby (C2/Columbia)
Total Plays: 703, Total Stations: 18, Adds: 0

SAVAGE GARDEN Affirmation (Columbia)
Total Plays: 637, Tozal Stations: 67, Adds: 17

DR. DRE The Next Episode (Aftermath/Interscope)
Total Plays: 614, Total Stations: 30, Adds: 0

TARSHA VEGA Be Ya Self (RCA)
Total Plays: 562, Total Stations: 59, Adds: 0

WHEATUS Teenag: Dirtbag (Columbia)
Total Plays: 541, Total Stations: 36, Adds: 1

FRAGMA Toca's Miracle (Groovilicious/Atlantic)
Total Plays: 513, Total Stations: 24, Adds: 3

1800 Incomplete (Dragon/Def Soul/IDIMG)
Total Plays: 448, Total Stations: 47, Adds: 3

ROBBIE WILLIAMS Rock DJ (Capitol)
Total Plays: 431, Total Stations: 48, Adds: 10

MYA Case Of The Ex (Whatcha...) (University/Interscope)
Total Plays: 406, Total Stations: 26, Adds: 9

SR-71 Right Now (RCA)
Total Plays: 339, Total Stations: 51, Adds: 16

2GETHER The Hardest Part Of... (TVT)
Total Plays: 330, Total Stations: 38, Adds: 7

PHISHHeavy Things (Elektra/EEG)
Total Plays: 312, Total Stations: 23, Adds: 3

DEXTER FREEBISH Leaving Town (Capitol)
Total Plays: 235, Total Stations: 30, Adds: 11

BILLY GILMAN One Voice (550 Music)
Total Plays: 232, Total Stations: 25, Adds: 4

STROKE9 Washin' + Wonderin' (Cherry/Universal)
Total Plays: 217, Total Stations: 19, Adds: 0

MESTWhat's The Dillio (Maverick)
Total Plays: 208, Total Stations: 33, Adds: 12

ELTON JOHN Friends Never Say Goodbye (Dreamiorks)
Total Plays: 190, Total Stations: 25, Adds: 2

Songs rankz2d by total plays

| ANOTHER SUCCESS |

Columbia recording artist Mariah Carey teamed up with- WKSE (Kiss 98.5 FM)/Buffalo lis-
teners and staff members to celebrate the success of her concert. Pictured with Carey
(center) are overnight host Shy Guy Shawn (bending), afternoon drive jock Donny Walker
(rear), PD Dave Universal (wearing a tie) and Kiss 98.5 listeners.

Universal recording artist Nelly stopped by Universal Records in New York to show his
appreciation to a very hard-working staff. Much love goes out to (l-r) National Director/
Promotion David Nathan, SVP/Promotior: Steve Leeds and SVP/Promotion Charlie Foster,
not to mension a special thanks to the entire staff of Universal Records (who, unfortu-
nately, are not pictured).

Sponsors
Continued from Page 43

she explains. “And, certainly, that is something
we are looking at for our clients. Anything that
is going to bypass the clutter — even in the
short term — is going to be a benefit. My guess
is that satellite radio has a potential to get clut-
tered, too, but we are encouraging our clients
to get experience with it while it is small and
tolock in good low rates starting off.”

What that means is that some advertisers are
on the lookout for alternate venues in which to
invest their ad dollars. Pahutski says that
Empower’s study received a lot of attention
from clients who took it as proof that their feel-
ing about ad clutter was on the mark. For
Empower’s clients, “Getting smarter about it is
the first step to try and minimize the damage,
but part of it is accepting that it’s just the world
in which we live,” Pahutski says.

As for programmers who are under the gun
from Wall Street to get big numbers, Pahutski
agrees that they are on the spot but feels that
they do have numbers to meet. “Money talks,
and as long as they continue to make money,
there’s really no reason to change,” she says. “If
their numbers are going down and they think

September 8, 2000 R&R ® 47

et N

that perhaps it’s because of-clutter, that’s when
they have to make a choice.

“I’s a thing that happens by degrees. Some
of these markets could cut their commercial
loads by 30% and still have fairly high commer-
cial loads. So it’s all relative. Also, it’s much
easier to hold onto current listeners than it is
to chase them away with a lot of clutter and
hope they’1l come back if it’s lowered.

“In terms of the almighty dollar, it’s not nec-
essarily that the radio stations want to make
more money, period. There is a lot of debt out
there right now with all the buyouts and con-
solidation in the industry, and that may be fu-
eling some of this. They’re thinking, ‘Let’s get
as much money as we can. Let’s raise our rates
while the demand is high. Let’s raise our com-
mercial load while we can, because we need to
pay off these acquisitions, and we need to do it
while the economy is good.””

TALK BACK TO R&R!

Do you have questions, comments or feedback
regarding this column or other issues?
Call me at 310-788-1663
or e-mail:
tnovia@rronline.com

| A DREAM COME TRUE |

WHYI (Y100)/Miami, FL PD Rob Roberts enjoys this moment because he knows he will
never again be able to say that he had the pleasure of hanging out with six beautiful
yoting women_in one day. Oh, well, back to reality. Capitol recording group Precious is
pictured with their manager Amanda (left} and Roberts.

MENTOR? !

Legendary shock jock Howard Stern and his lovely sidekick Robin Quivers hung out
with Jive recording artists The Backstreet Boys. Jive execs Tom Cunningham and J.R.
Rizzo were concerned about leaving the Boys alone with Stern, who managed to give
them a few interesting pointers on dating. “Oh, God!” you say? Pictured here are (l-r)
The Firm’s Skip Riekert; BSBs A.J. and Kevin; Stern; Quivers; BSB Howie; and
Cunningham and Rizzo.
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o September 8, 2000

Most Played Recurrents

CREED H|gher ( W/nd-up)

RS RO R OSSR

PINK There You Go (LaFace/Ar/sta)
VERTICAL HORIZON Everything You Want (F{CA)
MACY GRATl wf'rmb/_c) AN
SONIOUE It Feels So Good (Farmc/ub/Repub//c/Un/versa/)
‘N SYNC Bye Bye Bye (Jive) .

B R T S BRSO SBnY 578395080t

SANTANA F/ROB THOMAS Smooth (Ar/sta)
ENRIQUE IGLESIAS Be With You (Interscope)
mSISQO Thong Song (Dragon/Def Sbu///EJMG)

DESTINY’S CHILD Say My Name (Columbia)

BRITNEY SPE—’R; Odps‘i..rl Did It Again (Jive)
MARC ANTHONYWeed To Know (Columbia)

BLAOUE Bring It All To Me (Track Masters/Columbia)

~ GOO GOO DOLLS Broadway (Warner Bros.)
THIRD EYE BLIND Never Let You Go (E/éktra/EEG)

" CHRISTINA AGUILERA What A Girl Wants (RCA)
R ALi[_:—E"DEEJAY Better Off Alone (Republic/Universal)
GOO GOO DOLLS Slide (Warner Bros.)

SMASH MOUTH All Star (/nterscope)

i e R e e

TRAIN Meet V|rg|n|a (Aware/Columbia)

E R

SeS—

SRS S35 305 155U TSR

BOYZ Il MEN Pass You By (Universal)

CHERRY POPPIN’ DADDIES Diamond Light Boogie (Mojo/Universal)
BILLIE MYERS Should | Call You Jesus? (Universal)

RED HOT CHILI PEPPERS Californication (Warner Bros.)

SANTANA {/DAVE MATTHEWS Love Of My Life (Arista)

ANGELA VIA | Don't Care (Lava/Atlantic)

WALLFLOWERS Sleepwalker (/nterscope)

During his visit to Los Angeles Interscope recording artist Sting (second from left) spent
the day at the KIIS-FM studios with (I-r); KIIS-FM's APD/MD Michael Steele, Valentine,
Interscope’s Tom Starr and KIIS-FM's Alex Cortez.

i

@ KJYO/Oklahoma City
; 3am

2GETHER The Hardest Part Of Breaking Up
LAURYN HILL Can’t Take My Eyes Off You
EVERCLEAR Wonderful

JAY-Z t1JA/AMIL Can | Get A...

MADONNA Music

FAITH HILL The Way You Love Me

98 DEGREES Give Me Just One Night (Una Noche)
CREED Higher

MADISON AVENUE Don't Call Me Baby
MATCHBOX TWENTY Bent

GHOST TOWN DJ’S My Boo

EVE 6 Promise

MADONNA Music

JESSICA SIMPSON | Think I'm In Love

SIR MIX-A-LOT Baby Got Back

DESTINY'’S CHILD Jumpin’ Jumpin’

i 11am

3 DOORS DOWN Kryptonite

SONIQUE It Feels So Good

BRITNEY SPEARS Lucky

MATCHBOX 20 Real World

TONI BRAXTON He Wasn't Man Enough
NINE DAYS Absolutely (Story Of A Girl)
TONY RICH PROJECT Nobody Knows
PINK Most Girls

TONIC You Wanted More

BBMAK Back Here

KEITH SWEAT Twisted

EVERCLEAR Wonderful

WILL SMITH Miami

Bt pm
TONI BRAXTON He Wasn't Man Enough
OFFSPRING Pretty Fly (For A White Guy)
JOE | Wanna Know

BBMAK Back Here

BRITNEY SPEARS Oops!...I Did It Again
AALIYAH Try Again

TONE-LOG Funky Cold Medina
VERTICAL HORIZON You're A God
JANET Doesn't Really Matter
SOULDECISION Faded

EVERCLEAR Wonderful

$1SQ0 Thong Song

apm

BAHA MEN Who Let The Dogs Out

3 DOORS DOWN Kryptonite

DR. DRE The Next Episode

MADISON AVENUE Don't Call Me Baby
JAY-Z Big Pimpin’

BBMAK Back Here

NELLY Country Grammar

JANET Doesn'’t Really Matter

VERTICAL HORIZON You're A God
DESTINY’S CHILD Independent Woman

R&R/MEDIABASE 24/7

W3TWoa.. WSTW/Wilmington
3am

BLESSID UNION OF SOULS Hey Leonardo (She Likes.)
MADONNA Music

TONI BRAXTON He Wasn't Man Enough
AALIYAH Try Again

SAMANTHA MUMBA Gotta Tell You
PINK Most Girls

SANTANA {/ROB THOMAS Smooth

3 DOORS DOWN Kryptonite

DESTINY’S CHILD Jumpin’ Jumpin’
CHRISTINA AGUILERA What A Girl Wants
BLUES TRAVELER Run-Around

BAHA MEN Who Let The Dogs Out
TRAIN Meet Virginia

11am

DESTINY’S CHILD Jumpin’ Jumpin’
LENNY KRAVITZ Fly Away

FAITH HILL Breathe

DON HENLEY Working It
MADONNA Music

EVERCLEAR Father Of Mine
SHAGGY I/JANET Luv Me, Luv Me
MATCHBOX TWENTY Bent

DAVE MATTHEWS BAND Crush
COLLECTIVE SOUL Shine

MARGC ANTHONY My Baby You

4pm

S

BRITNEY SPEARS Lucky

CITIZEN KING Better Days (& The Bottom...)
"N SYNC Bye Bye Bye

ALANIS MORISSETTE You Oughta Know
DESTINY'S CHILD Jumpin’ Jumpin’

U2 | Still Haven't Found What...

JANET Doesn’t Really Matter

EVERYTHING Hooch

SOUL ASYLUM Runaway Train

DIDO Here With Me

8pm

MACY GRAY Why Didn't You Call Me
BARENAKED LADIES The Oid Apartment
BBMAK Back Here

BRITNEY SPEARS Lucky

SHERYL CROW All | Wanna Do

FUN FACTORY | Wanna B With U

FAITH HILL The Way You Love Me

3 DOORS DOWN Kryptonite

PINK Most Girls

CHRISTINA AGUILERA Come On Over Baby (All1...)
VERTICAL HORIZON Everything You Want
18 Distracted

SPLENDER | Think God Can Explain

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Tuned-in is based on sample hours taken from Monday 8/28. © 2000, R&R Inc.
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Stations and thelr adds listed alphabetically by market
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CHR/Pop Playlists

WHIZ/New York

Clear Channel

(212) 239-2300

Poleman/Kelly/Bryant

12+ Cume 3,239,600

PLAYS

LW TW  ARTISTAITLE

72 75  MARCANTHONY/My Baby You

74 75 DESTINY'SCHILD/Jumpin’ Jumpin'
77 13 JANET/Doesn't Really..

48 62  TONIBRAXTONHe Wasn'tMan...
35 59 PINK/Thete You Go

47 54 BRITNEY SPEARS/Lucky

76 52 JOE/WannaKnow

32 46 MANDY MOORE/ Wanna Be With You
45 45  AALIYAH/Try Again

47 45  CREEDMigher

51 45  SONBY FOUR/Purest Of Paif...

53 38 BONJOVY/ItsMyLite

26 33 'NSYNC/ts Gonna Be Me

29 32 CHRISTINAAGUILERACome On Over.
35 32 MATCHBOX TWENTY/Bent

30 31 98DEGREES/Give Me JustOne .

12 30 VERTICAL HORIZON/Everything You Wam
29 2% 3DOORS tonite

10 29  ALICE DEEJAY/Better Off Aione

30 26 MADONNAMusc

30 25  MONTELL JORDAN/Get it On. Tonite
3 25 SOULDECISIONFaded

10 23 ENRIQUE IGLESIAS/Be With You

64 22 HOUSTON & IGLESIAS/Couid | Have Ths...
25 22 NELLY/Country Grammar

20 20  CREED/With Anms Wide Open

21 20  THIRDEYE BLIND/Deep Inside Of You
24 19 VERTICAL HORIZON/You're A God
18 18 DMXPartyUp(Upin..)

23 18 PINKMostGirls

14 18 'NSYNC/This!Promise You

27 16 ZOMBIE NATIONKemkraft 400

28 16 SONIQUE/ Feels So Good

10 15 BLINK-182/Afl The Smatl Things

12 15 DR.DRE FEMINEM/Forgot About Dre
16 15 JAY-ZBig Pimpin'

ih1l 5! DEBELAHMORGAN/DanceWthh
- 14 DIDO/Mere With Me

28 14  BBMAK/Back Here

12 13 GDOGOO DOLLSAns

e

Gt (000)
118575
118575
115413
98022
93279
85374
82212
72726
71145
71145
71145
60078
52173
50592
50592
49011
47430
45849
45849
41106
39525
39525
36363
34782
34782
31620
31620
30039
28458
28458
28458
25296
25296
2715
2715
23715
23715
20134
22134
20553

KIIS/Los Angeles

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

Clear Channel

(818) 845-1027

Kieley/Steete

124+ Cume 2,059,600

PLAYS

W TW  ARTIST/TITLE

83 84  MADONNAMusic

76 79  AALIYAH/Try Again

77 71 JANET/Doesrt Really...

79 74 JOE/ WannaKnow

83 69  BBMAK/MBackHere

47 47 NINE DAYS/Absolutely..

44 46  ALICE DEEJAY/Better Off Alone

44 45 ‘N SYNCAts GonnaBeMe

38 41 'NSYNC/ByeByeBye

38 40 98 DEGREES/Give Me Just One

36 36 MADISON AVENUE/Don't Call Me Baby
39 36  CHRISTINA AGUILERA/Come On Over...
30 34  NODOUBT/Simple Kind Of Life

42 33 PINKThere Yoi Go

28 29  SOULDECISIONFaded
24 29  FRAGMA/Toca's Miracke
27 28 TONiBRAXTONMe Wasn't Man...
23 28 DESTINYSCHILD/umpin' Jumpin’
26 28  TIMJAMESAI Be Your Secret

29 27  EVERCLEARMWonderfut

28 27 SONBY FOUR/Purest Ot Pain...

24 26 BAHAMENMhG Lot The Dogs Out
24 25  STING/Desert Rose
26 24  DREAMMe Loves UNot
27 24  3DOORS DOWNKryptonite
25 24 ELWOOD/Sundown
22 22 MANDY MOORE/ Wanna Be With You
21 20 THIRD EYE BLIND/Daep Inside Of You
16 19 VERTICAL HORIZDN/You're A God

5 18  RUFFENDZMNo More

11 16 SAMANTHA MUMBA/Gotta Tell You
18 16 EIFFEL 65/Blue {Da Ba Dee)

18 15  SONIQUEA! Feels So Good

16 15  BRITNEY SPEARS/Lucky

7 14 MESTMWhat's The Dillio
29 14 HOUSTON & IGLESIAS/Could | Have This....
9 14 NELLY/Country Grammar

13 13 VERTICAL HOR{ZON/Everything You Want
11 13 MATCHBOX TWENTY/Bent
10 12 ENRIQUE IGLESIAS/Be With You

102.7

Gi (000}
79968
75208
73304
70448
65688
44744
43792
42840
39032
38080
34272
34272
32368
31416
27608
27608
26656
26656
26656
25704
25704
24752
23800
22848
22848
22848
20944
19040
18088
17136
15232
15232
14280
14280
13328
13328
13328
12376
12376
11424

WKIE/Chicago

8ig City . _fm
LS VT
Shebel/Legy S,

All the hits One Station

12+ Cume 543,400

PLAYS )

LW TW  ARTIST/TITLE Gi (0Q0)
66 62  3DOORS DOWNKryptonite 11222
58 61 98 DEGREES/Give MeJust One.. 11041
63 60  MATCHBOX TWENTY/Bent 10860
60 68 'NSYNCAt's Gonna Be Me 10860
62 60 NINE DAYS/Absolutely... 10860
62 60  BRITNEY SPEARSALucky 10860
55 59 JANET/Doesn't Really. 10679
60 59  BBMAK/Back Here 10679
57 54  EVERCLEARMWondertu! 9774
43 52 JESSICASIMPSON/I Think I'm tn... 9412
47 51 STING/Desert Rose 9231
50 50  BONJOVIAYS MyLite 9050
44 49 DESTINY'S CHILDAumpin' Jumpin® 8869
43 49 THIRD EYE BLIND/Deep Inside Of You 8869
49 47  TONIBRAXTON/He Wasn't Man. 8507
43 44 CHRISTINA AGUILERA/Come On Over... 7964
42 43 MANDY MOORE/I Wanna Be With You 7783
28 42 VERTICAL HORIZON/You're A God 7602
30 41 DIDO/Mere With Me 7421
46 40 MADONNAMusic 7240
35 36  PAPAROACH/Last Resort 6516
25 33 CREEDWith Arms Wide Open 5973
22 30  FASTBAIL/You're An Ocean 5430
27 28  NELLY/Country Grammar 5068
31 25  BAHAMEN/Who Let The Dogs Out 4525
19 23 NEVEAts Over Now «4163
20 23 NOAUTHORITY/Can | Get Your... 4163
29 23 SOULDECISIONFaded 4163
20 22  |5/Distracted 3982
1 22 PINKMostGirls 3982
14 20 EVAN AND JARON/Crazy For This Girl 3620
14 17 SANTANA F/ROB THOMAS/Smooth 3077
14 16 REDHOT CHILL./Otherside 2896
9 16  MACYGRAYATry 2896
15 15 SAVAGE GARDEN/ Knew | Loved You 2715
15 15  GOOGOO DOLLS/Broadway 2715
14 15 VERTICAL HOREZON/Everything You Want 2715
15 14 BACKSTREET BOYS/Larger Than Life 2534
26 14 CREEDMHigher . 2534
14 14 BACKSTREET BOYS/itsTrue 2534

KZQZ/San Francisco

Bonneville

(415) 957-0957

Keating/Reid

12+ Cume 804,800

PLAYS

LW TW  ARTISTAITLE

64 70 DESTINY'S CHILD/AJumpin' Jumpin'
60 68  SONBYFOUR/PurestOf Pann...

56 65  MADISONAVENUE/Don't Call Me Baby
59 65  JANET/Doesn't Reaily..

42 62 'NSYNC/t's Gonna Be Me

59 60  PINKMostGirls

53 58 NUFLAVOR/3Litlle Words

43 47 HOUSTON & IGLESIAS/Could | Have This..
35 46  KANDIDon't Think I'm Not

43 44 TONIBRAXTONMHe Wasn'tMan...
41 38 MANDY MOORE/ Wanna Be With You
34 38 IDEAL/Whatever
43 38  MATCHBOX TWENTY/Bent
22 36 FRAGMA/Toca's Miracle
20 36 MADONNAMusic
20 36  SARINAPARIS/Look At Us
29 35  BBMAK/Back Here

21 34 STING/Desert Rose
54 32 SOULDECISIONFaded

18 32 ALICE DEEJAY/Better Off Alone
28 32  BRIAN MCKNIGHT/6.8,12
38 31  DEBELAHMORGANDance With Me
12 31 PiNK/There YouGo
35 31 BRITNEY SPEARS/Lucky
26 28  SAMANTHA MUMBA/Gotta Tell You
16 28  VERTICAL HORIZON/Everything You Want
23 28 NELLY/Country Grammar
35 27 9B DEGREES/Give Me JustOne...
28 27  THIRD EYE BLIND/Deep Inside Ot You
30 27  CHRISTINAAGUILERA/Come On Over...
11 27 AMBER/Sexual (L) Da Of)
22 27 NINEDAYS/Absohutely...
29 26  RUFFENDZ/No More
18 24 MYAZCaseOf The Ex.
12 21 SONIQUE/ft Fesls So Good
30 21 EVERCLEARMWonderful
13 19 BLINK-182/Al The Small Things
17 19 JOE/ Wanna Know
16 18  SR-71/Right Now
13 17 ENRIQUE IGLESIAS/Be With You:

GI (000}
20930
20332
19435
19435
18538
17940
17342
14053
13754
13156
11362
11362
11362
10764
10764
10764
10465
10166

9568
9568
9568
9269
9269
9269
8372
8372
8372
8073
8073
8073
8073
8073
7774
7176
6278
6279
5681
5681
5382
5083

wioQ/Phitadelphia
Clear Channe!
(610) 667-8100
Bridgman/Marino/Newsome
12+ Cume 925,500

ARTISTAITLE

NELLY/Country Grammar
PINKMost Girls

CREEDVWith Arms Wide Open
3DOORS DOWNXryptonite
JANET/Doesa't Really..

DESTINY'S CHILDAJumpin’ Jumpin®
NEXT/Witey

CHRISTINA AGUILERA/Gome On Over..
TONI BRAXTON/He Wasn't Man...
KANDYDon't Think I'm Not

98 DEGREES/Give Me Just Dre...
PINK/There You Go

AALIYAH/Try Again

"N SYNC/It's Gonna Be Me
MATCHBOX TWENTY/Benl
CREED/Migher

BRITNEY SPEARS/.ucky
DMX/Party Up{Upin...)

JAY-2/Big Pimpin’

JESSICA SIMPSON/ Think I'm tn...
MADONNAMusic

SAMANTHA MUMBA/Gotta Tell You
JOE/ Wanna Know

SONIQUE/H Feels So Good
SOULDECISION/Faded

"N SYNC/This | Promise You
AMBER/Sexual {Li Da Di)
VERTICAL HORIZON/Everything You Want.
BAHA MEN/Who Let The Dogs Oul
‘N SYNG/Bye Bye Bye

L{TMy Own Worst Enemy
SANTANA F/ROB THOMAS/Smooth
MYA/Case'0f The Ex.
SISQOIncomplete

ALICE DEEJAY/Better Off Alone
NINE DAYS/Absolutely...
SISQ0/Thong Song
DESTINY'SCHILD/Say My Name
VERTICAL HORIZONYou're A God
WHITNEY HOUSTONMy Love IS Yous Love

Gl (o)
31200
29952
28704
26624
25792

MARKET #6

KHKS/Dallas-Ft. waorth

Clear Channel

(14) 8913400 1061 KISSFM
Cook/Lambert

12+ Cume 829,500

PLAYS

LW TW  ARTIST/TITLE G/ (000)
69 71 DESTINY'S CHILDAumpin' Jumpin® 30246
64 70 'NSYNC/ts Gonna Be Me 29820
43 58  JESSICASIMPSONA Think 'min, 24708
41 49 NINEDAYS/Absolutely. 20874
55 48  CREED/Migher 20448
46 48  BBMAK/Back Here 20448
34 44  DREAM/HE Loves U Not 18744
45 44  CHRISTINAAGUILERA/Come On Qver... 18744
39 43 AALIYAH/Try Again 18318
49 43  PINK/There You Go 18318
39 42 MAQISDN AVENUE/Don't Cafl Me Baby 17892
31 41 98 DEGREES/Give Me Just One... 17466
41 41 MANDYMOORE/ Wanna Be With You 17466
38 41 NELLY/Country Grammar 17466
44 40  DEBELAH MORGAN/Dance With Me 17040
44 40  VERTICAL HORIZON/Everything You Want 17040
39 39 MADONNAMusic 16614
43 32 JAY-Z/Big Pimpin' 13632
40 31 WESTLIFE/Swear It Again 13206
25 29  JANET/Doesn'tReally... 12354
28 27  TONtBRAXTON/He Wasn't Man 11502
20 23 DMX/PartyUp (Upln...) 9798
28 23  BRITNEYSPEARS/Lucky 9798
24 21 JOEAWanna Know 8946
16 21 PINKMost Girts 8946
21 21 SANTANAF/ROB THOMAS/Smooth 8946
20 20  MONTELL JORDAN/Get It On...Tonfle 8520
17 19 BLAQUE/Bring It Afl To Me 8094
13 18 SiSQ0/Incomplete 7668
18 18 SOULDECISIONFaded 7668
19 17 BAHAMENMho Let The Dogs Out 7242
15 16 702Where My Girts At? 6816
15 16 RICKYMARTINLivin' La Vida Loca 6816
14 15 JENNIFER LOPEZAf You Had My Love 6390
15 15  DESTINY'SCHILD/Bills, Bills, Bifls 6390
6 13 BONJOVIM'S My Life 5538
6 13 MONICA/Angei Of Mine 5538
16 13 ENRIQUE IGLESIAS/Bailamos 6538
8 12 FASTBALL/You'reAnOcean 5112
14 12 LAURYNHILL/Doo Wop (That Thing) 5112

WDRQ/Detroit
ABC
(248) 354-9300
Tear/Towers/Curry
12+ Cume 637,600

ARTIST/TITLE

‘DESTINY'S CHILDAJumpin' Jumpin®
MADONNAMusic

PINK/There You Go

MATCHBOX TWENTY/Bent

3 DOORS DOWN/Kryptonite
CREEDMHigher

MANDY MOQOREA Wanna Be With You
BRITNEY SPEARS/Lucky

KANDVDon't Think I'm Not

‘N SYNC/It's Gonna Be Me

98 DEGREES/Give Me Just One..
JANET/Doesn't Really..

NELLY/Country Grammar
BBMAK/Back Here
JESSICASIMPSON/I Think I'm ...
NINE DAYS/Absolitely.

AALIYAH/Try Again

CHRISTINA AGUILERA/Come On Over..
TONI BRAXTON/He Wasn't Man. .
JOEA Wanna Know

SONIQUEAt Fecls So Good

PINK/Mos1 Girls

ZOMBIE NATION/Kernkraft 400

BAHA MEN/Who Let The Dogs Out
BRITNEY SPEARS/Oops!...I Did It...
CREED/With Arms Wide Open
VERTICAL HORIZON/You're A God
MARC ANTHONY/! Need To Know
BLAQUE/Bring it All To Me

N SYNC/Bye Bye Bye
SOULDECISION/Faded

VERTICAL HORIZON/Everything You Wantt
BACKSTREET BOYS/Larger Than Life
BARENAKEO LADIES/Pinch Me
WHITNEY HOUSTONAL'S Not Right...
CHRISTINA AGUILERA/What A Glrl Wants
ENRIQUE IGLESIAS/Be With You
TLCUnpretty

SHAGGY FAJANET/Luv Me. Luv Me
CHRISTINAAGUILERA/Genie In A Bottle

6l (000)
20672
20672
19040
17136
16592
13872
13600
12512
12240
12240
11968
11696
11424
11152
11152
10064

9520
9520
9520
8704
7616
7344
6528
5984

WKQi/Detroit
Clear Channel
(248) 967-3750
Richards/Love

12+ Cume 551,800

PLAYS

W TW  ARTIST/TITLE Gl (000)
61 61 CREEDMigher 11285
59 60  MATCHBOX TWENTY/Bent 11100
62 60 ‘NSYNC/t'sGonna Be Me 1100
51 57 PINK/There YouGo 10545
51 46 BRITNEY SPEARSLucky 8510
37 45 MADONNAMusic 8325
38 42 AALIYAH/Try Again 7770
41 42 TONIBRAXTON/He Wasn't Man... 7770
35 39 JANET/MDoesnt Really... 7215
35 39 JOEAWanna Know 215
39 36 JESSICASIMPSON/I Think I'm In.. 6660
38 34  VERTIGAL HORIZON/Everything You Want 6290
41 33 DESTINY'S CHILDAJumpin’ Jumpir® 6105
28 32 93 DEGREES/Give Me Just One. 5920
27 30 NOAUTHORITY/Can | Get Your. 6550
22 29 SPLENDER/ Think God Can.. 5365
27 28 STING/Desert Rose 5180
21 27 EVANANDJARON/Crazy For This Girl 4995
23 26 3DOORS DOWN/Kryptonite 4810
26 24 BONJOVIALs My Life 4440
17 23 VERTICAL HORIZON/Your're A God 4255
26 23 SOULDECISIONFaded 4255
21 21 NINE DAYS/Absolutely... 3885
18 21 DEBELAHMORGAN/Dance With Me 3885
21 20 CHRISTINA AGUILERA/Come On Over... 3700
20 20 ELWOOD/Sundown 3700
11 20 PiNKMostGiris 3700
20 19 BARENAKED LADIES/Pinch Me 3515
15 19 SUGARRAY/Someday 3515
21 19 THIRD EVE BLIND/Deep Inside Of You 3515
18 18 KID ROCK/Wasting Time 3330
13 16 THIRD EYE BLIND/Never Let You Go 2960
14 16 TLGAUnpretty 2960
17 15 MARCANTHONY/tNeed To Know 2775
14 15 GOOGOODOLLS/Shde 2775
15 14 BACKSTREET BOYS/Larger Than Lite 2590
15 14 DIDOMere With Me 2590
11 14 KiDROCK/Only God Knows Why 2590
13 14 BRITNEY SPEARS/(You Drive Me) Crazy 2590
11 13 FAITHHILL/Breathe 2405

WXKS/Boston

MARKET #8

Clear Channel

(781) 396-1430

Ivey/David f
12¢ Cume 880,800 10gTm
PLAYS
W TW  ARTIST/TITLE 61 {000)
57 61 NINEDAYS/Absalutety... 23729
40 54 3DOORS DOWN/Kryptonite 21006
60 43 BRITNEY SPEARS/Oops!...IDid ... 19061
47 48 CREEDMigher 18672
65 47 'NSYNCAUs Gonna BeMe 18283
55 43 AUICE OEEJAY/Better Off Alone 16727
48 42 MATCHBOX TWENTY/Bent 16338
36 38 98 DEGREES/Give Me Just One... 14782
30 38 BONJOVVHt'S MyLite 14782
39 37 MADONNAMusK 14393
24 36  SISTERHAZEUChange Your Mind 14004
34 35  VERTICAL HORIZON/Everything You Want 13615
33 34 BARENAKEDLADIESPinch Me 13226
24 31 JESSICASIMPSON/IThink I'm in.. 12059
23 30 MANDY MOOREA Wanna Be With You 11670
29 30  SOULDECISIONFaded 11670
24 27 JANET/Doesn't Really.. 10503
25 26  THIRDEYE BLIND/Deep Inside Of You 10114
27 25  STING/Desert Rose 9726
22 24 SUGARRAY/Someday 9336
22 24  GOOGOODOLLS/Side 9336
23 23 CHRISTINAAGUILERA/Come On Over... 8947
24 21 BACKSTREET BOYS/The One 8169
25 21 NINAGORDON/Tomight And... 8169
20 21 SANTANAF/ROB THOMAS/Smooth 8169
16 21 TALBACHMAN/She's SoHigh 8169
22 21 ENRIQUE IGLESIAS/Be With You 8169
11 20 FAITHHILL/Breathe 7780
23 20 LONESTAR/Amazed 7780
21 20 BRITNEY SPEARS/Lucky 7780
21 20 ‘NSYNC/ByeByeBye 7780
22 20 TRAINMeet Virginia 7780
16 20 SHANIA TWAINMan! | Feel Like... 7780
2 19 DESTINY'SCHILDAumpin' Jumpin’ 7391
20 19 VERTICAL HORIZON/You're A God 7391
17 18 THIRD EYE BLIND/Never Lel You Go 7002
14 17 BACKSTREET BOYSALarger Than Life 6613
21 17 EVERCLEARMWondertul 6613
13 17 CHRISTINAAGUILERA/Genie In A Bottle 6613
12 16 DIDO/Mere With Me 6224

WWZzZ/Washington, DC
Bonneville

(703) 522-1041
Edwards/Sellers

12+ Cume 517,500

MARKET #9

ARTIST/TITLE

CREEDMigher

DESTINY'S CHILD/AJumpin’ Jumpin®
PINK/There You Go

MATCHBOX TWENTY/Bent
JANET/Doesn't Really. .

VERTICAL HORIZON/Everything You Want
EVERCLEARWonderful

AALIYAH/Try Again

“N SYNGAS Gonna Be Me

98 DEGREES/Give Me Just One...
JOE/| Wanna Know

BBMAK/Back Here

CHRISTINA AGUILERA/Come On Over...
MADONNAMusic
BRIANMCKNIGHT/6.8.12

TON} BRAXTON/He Wasn't Man.

3 DOORS DOWN/Kryptonite
PINKMost Grrls

BARENAKED LADIES/Pinch Me
SOULDEC!SION/Faded
FASTBALL/You'reAn Ocean
SAMANTHA MUMBA/Gotta Tell You
SON BY FOUR/Purest Of Pain.
STING/Desert Rose

BAHA MEN/Who Let The Dogs Out
NINE QAYS/Absolutely...

BRITNEY SPEARSA ucky

MARY MARY/Shackles...

ALICE DEE.JAY/Better Off Alone
EIFFEL 65/Blue (Da Ba Dee)

‘N SYNC/Bye Bye Bye
SANTANAF/PRODUCT../Maria Maria
BACKSTREET BOYS/The One
WHITNEY HOUSTON/#'S Not Right...
NELLY/Country Grammar
THIRDEYE BLIND/Never Let You Go
TRAINMeet Virginia

ENRIQUE IGLESIAS/Rhythm Divine
SHAGGY/Dance & Shout
CHRISTINA AGUILERA/What A Girl Wants

G (090)
13132
13132
12348
11956
11564
11368
11172
10192

9800
9800
9212
9016
8820
8428
7840
7056
6272
6076
5880
5880
5488
5292
4704
4704
4508
4116
4116
2940
2548
2548
2352
2352
2156
2156
1960
1960
1960
1764
1764
1764

KRBEHouston-Galveston
Susquehanna
(713) 266-1000
Michagls/Whittle
12+ Cume 766,400

MARKET #10

ARTISTMITLE

MATCHBOX TWENTY/Bent
MADONNAMusic

CREEDMigher

HOUSTON & IGLESIAS/Could | Have This...
DESTINY'S CHILD/Jumpin’ Jumpin'
MADISON AVENUE/Don't Call Me Baby
JESSICA SIMPSON/1 Think 'm n...
TONI BRAXTON/He Wasn't Man...
JOENWanna Know

BBMAK/Back Here

JANET/Doesn't Really...

PINKMost Girts

NELLY/Country Grammar

BRITNEY SPEARS/Lucky

BAHA MEN/Who Let The Dogs Out
MANDY MOORE/ Wanna Be With You
NINE DAYS/Absolutely...

SON BY FOUR/Purest Of Pain.
CHRISTINA AGUILERA/Come On Over...
98 DEGREES/Give Me Just One...
LARISSA/ Do Both Jay & Jane
STING/Deserl Rose

SPLENDER/ Think God Can...

SOUTH PARK MEXICAN/You Know My Name
ZOMBIE NATION/Kemkraft 400°

‘N SYNC/ts Gonna Be Me
AALIVAH/Try Again

PINK/There You Go

LARA FABIAN/ Will Love Again
DEBELAH MORGAN/Dance With Me
SONIQUEA! Feets So Goad

ALICE DEEJAY/Back In My Lile
SONIQUE/Sky

MARC ANTHONY/My Baby You
15/Distracted

FREESTYLERS/Don't Stop

SAVAGE GARDEN/Crash And Bum
VERTICAL HORIZON/You're A God
VERTICAL HORIZON/Everything You Want
MACY GRAYA Try

6/ (000)
21142
20801
20460
2019
19778
15686
12617
12617
12617
12617
12276
12276
11935
11935
1594
11253
1253
11253
10912
10571
10571
10571
10230
10230
10230

9207
8866
8184
7502
7161
7161
7161
7161
6479
6479
6138
6138
5797
5115
4774

WBTS/Atlanta

0x .
(404) 897-7500
Scott
12+ Cume310,300

ARTIST/TITLE

NELLY/Country Grammar

TONI BRAXTON/He Wasn't Man...

‘N SYNC/Its Gonna Be Me

DESTINY'S CHILD/Jumpin’ Jumpln®
CHRISTINA AGUILERA/Come On Over...
PINK/MOst Girls

JESSICA SIMPSON/I Think I'm In..
JANET/Doesn't Really...

KANDI/Don't Think 'm Not

BRIAN MCKNIGHT/6,8,12

JAY-Z/Big Pimpin’
MYA/Case Of The Ex..
PINK/There You Go

DA BRAT/What'chu Like

DR. DRE/TheNext Episode

98 DEGREES/Give Me Just One.
DESTINY'S CHILDAndependent Woman
RUFF ENDZ/No More

‘N SYNG/This | Promise You

BAHA MEN/Who Let The Dogs Out
SANTANA F/PRODUCT. . Maria Maria
AALIYAH/Try Again

EMINEM/The Way | Am
SIS00/Thong Song

JOEA WannaKnow
SANTANA F/ROB THOMAS/Smooth
BRITNEY SPEARS/Oops!...| Did It
MARC ANTHONYA Need To Know
JENNIFER LOPEZ/Waiting For Tonight
JESSICA SIMPSON/I Wanna Love You...
SISQ0/Got To Get It

SAVAGE GARDEN/ Knew | Loved You
BLAQUE/Bring ft Alt To Me
DMX/Party Up (Up In...)

CHRISTINA AGUILERAMWNat A Girl Wants
BRITNEY SPEARS/Lucky

BON JOVIAY's My Lite

JENNIFER LOPEZAL You Had My Love
EMINEM/The Real Slim Shady
ENRIQUE IGLESIAS/Baitamos

Gl {002)
12416
1776
1776
11648
10368

9216
7424
7296
7296
7168
6784
6400
6272
6272
6272
4992
4864
4736
4480
4352
4096

2816

276
2176

2048

WSTR/Atlanta

Jefferson-Pilot

(404) 261-2970

Bowen/Ammons

12+ Cume 726,800
PLAYS
LW TW  ARTIST/THTLE 61 (000)
63 66  MATCHBOX TWENTY/Bent 25608
61 66  NINE DAYS/Absoiely... 25608
60 63  VERTICAL HORIZON/Everything You Want 24444
63 63  CREED/Migher 24444
65 63  STING/Desert Rose 24444
38 55 MACYGRAYATry 21340
63 56  THIRDEYE BLIND/Never Let You Go 19400
35 44 MADONNAMusic 17072
40 44 SISTERHAZEL/Change Your Mind 17072
36 42 COUNTING CROWSMHanginaround 16296
38 40 BBMAK/Back Here 15520
38 39 GOOGOODOLLS/Broadway 15132
35 39 SMASHMOUTH/Then The Morning.. 15132
44 38 VERTICAL HORIZON/Yori're A God 14744
37 38 EVERCLEARMWonderful 14744
37 36 GOOGOO DOLLS/Black Balloon 13968
24 34 CHRISTINA AGUILERA/Come On Over. 13192
26 31 MACY GRAYWhy Didn't You.. 12028
27 31 3DOORS DOWN/Kryptonite 12028
24 30  FASTBALL/You're An Ocean 11640
26 28 EVE6/Promise 10864
28 27  BARENAKEDLADIES/Pinch Me 10476
21 26 BON JOVINtS My Life 10088
11 26 CREED/With Arms Wide Open 10088
19°26  EVAN AND JARON/Crazy For This Girl 10088
23 25 DONHENLEY/Taking You Home 9700
36 22 TRAINMeet Virgina 8536
28 20 SANTANA F/ROB THOMAS/Smooth 7760
14 19 THIRD EYE BLIND/Deep Inside Ot You 7372
15 19 MARC ANTHONYA Need To Know 7372
19 18 DIDO/Mere With Me 6984
9 17 98DEGREES/GiveMe Just One... 6596
15 17 "SIXPENCE../KissMe 6596
31 17 SUGARRAY/Someday 6596
13 16 'NSYNC/ByeByeBye 6208
11 15 BLESSID UNION.. Hey Leonardo... 5820
15 18 ENRIQUE (GLESIAS/Bailamos 5820
13 15  LEN/Steal My Sunshine 5820
12 15 BAITNEY SPEARSA ucky 5820
10 14 TAL BACHMAN/She's So High 5432

WHYI/Miami

Clear Channel

(954) 463-9299

Roberts/Banks/Poyner I

12+ Cume 535,300 e st
PLAYS
LW TW  ARTIST/TITLE 61 (000)
62 81  MADONNAMusic 17901
75 76  STING/Desert Rose 16796
76 75  CREEDMigher 18575
77 71 JANET/Doesn't Realty... 15691
50 70 PINK/MostGirts 15470
63 69  DESTINY'S CHILD/AJumpin® Jumpin® 15249
77 66 SONBYFOUR/Purest Of Pain... 14586
44 55  TONIBRAXTON/Me Wasn't Man_ . 12156
47 53 BRITNEY SPEARSAucky 11713
49 52 FRAGMA/Toca's Miracle 11492
40 52 MATCHBOX TWENTY/Bent 11492
40 47 CHRISTINAAGUILERA/Come On Over. 10387
59 46  SONIQUE/Sky 10166
48 43 98 DEGREES/Give MeJustOne.. 9503
15 43 DREAM/He Loves UNot 9503
65 42 MANDY MOOREA Wanna Be With You 9282
29 42 SOULDECISIONFaded 9282
57 48  MACYGRAYATry 8840
43 35  BONJOVIIrS My Lite 7735
29.29  'NSYNG/This | Promise You 6409
43 26 JAY-Z/Big Pimpin® 5746
20 23 3DOORS DOWN/Kryptonite 5083
30 22 7OMBIE NATION/Kemkraft 400 4862
24 22 BAHAMEN/Who Let The Dogs Out 4862
7 22  CREED/With Arms Wide Open 4862
21 22 SAMANTHAMUMBA/Gotta Tell You 4862
8 21 KANDWDon't Think I'm Not 4641
22 19 NELLY/Country Grammar 4199
17 19 SISO0/Thong Song 4199
20 18  EVERCLEARMWonderful 3978
1118 SONIQUE/t Feels So Good 3978
19 18 THIADEYE BLIND/Deep Inside Of You 3978
13 18 VERTICAL HORIZON/Everything You Want 3978
12 17 BLINK-182/All The Small Things 3757
15 17 'NSYNCAI's Gonna Be Me 3757
14 16 MARC ANTHONY/ Need To Know 3536
18 16 NOAUTHORITY/Can | Get Your... 3536
22 16 ENRIQUE JGLESIAS/Be With You 3536
12 15  ALICE DEEJAY/Better Off Alone 3315
13 15 EMINEM/The Way | Am 3315

KBKS/Seattle-Tacoma

Infinity
(206) 805-1061
Preston/Marcus D.

12+ Cume 459,600

MARKET #14

ARTISTATITLE

3D00RS DOWN/Kryptonite
MATCHBOX TWENTY/Bent
JANET/Doesn't Really.

CREED/With Arms Wide Open
DESTINY'S CHILDAJumpin’ Jumpin®
NINE DAYS/Absolutely.

SONIQUE/! Feels So Good
MADONNAMusic

BBMAK/Back Here
EVERCLEARAWonderful
STINGDesert Rose

TON! BRAXTON/He Wasn'tMan. .
BAHA MEN/Who Let The Dogs Out
BRITNEY SPEARSA uicky

PINKMost Girls

98 OEGREES/Give Me Just One.
VERTICAL HORIZON/Everything You Want
EVE 6/Promise

JESSICA SIMPSONA Think I'm ...
CHRISTINA AGUILERA/Come On Over...
SISTER HAZEL/Change Your Mind
STROKEQWashin"+ Wonderin'
VERTICAL HORIZON/You're A God
WHEATUS/Teenage Dirtbag
AALIYAH/Try Agaln

"N SYNG/ts Gonna Be Me

RUFF ENDZ/No More

DEBELAH MORGAN/Dance With Me
SOULDECISIONFaded
BLINK-182/Adam's Song

THIRD EYE BLIND/Deep inside Of You
FOO FIGHTERS/Learn To Fy
BLINK-182/All The Small Things
SMASH MOUTH/Then The Momiing...
MANDY MOORE/ Wanna Be With You
EMINEM/Stan

SISQ0/Thong Seng

THIRD EYE BLIND/Never Let You Go
‘N SYNG/Bye Bye Bye

CREED/Higher

Gt (000)
12744
12390
12036
11682
11505
10266

9558
8319
7965
7788
7611
7434
7257
6726
6549
6372
6372
6195
6195
6018
5487
5487
5310
4956
4425
4425
4425
4071
4071
377
3717
3540
3363
3363
3363
3186
3186
3186
3008
2832

wwWwW americanradiohistorvy com



www.americanradiohistory.com

KHTS/San Diego
Clear Channel
(619) 291-9191
Laird/Hayes

12+ Cume 417,000

ARTIST/TITLE

NELLY/Country Gramras
KANDI/Gon't Think 'mNol

PINK/Most Girls

JANET/Doesn't Really.
MADDNNAMusic

°N SYNCAtS Gonna Be Me

JAY-Z/Big Pimpin'

BRITNEY SPEARS/Lucky

98 DEGREES/Give Me Just One.
DREAM/He Loves U Nt

DESTINY'S CHILDAndzpendent Woman
CHRISTINA AGUILERA/Coms On Over..
BAHA MEN/Who Let The Dogs Out
SOULDECISIONFaded
RUFFENDZ/No Mare

NEXTAWiley

MANDY MOORE/| Wanna Be With You
JOE/| Wanna Know

CLEOPATRA/U Got It

D-CRUAWill Be Waitirg

DESTINY'S CHILD/Jumnpin' Jurnpin®
AALIYAH/Try Again

EVAN AND JARON/Crazy For This Girl
EMINEM/The Reai Sfim Shady
FRAGMA/Toca's Miracle

MARY MARY/Shackles.
CHRISTINAAGUILERA/ Turn To You

HOUSTON & IGLESIAS/Coutd | Have Ths...

ROBBIE WILLIAMS/Fock DJ

MARC ANTHONY/My Baby You
TONI BRAXTON/He Wasn't Man..
MYA/Case Of The Ex...

PINK/There You Go

DR. DRE/The Nexi Epsede

MISSY ELLIOTT/Hot Boyz
DEBELAH MORGAN/Dance With Me
BRIAN MCKNIGHT/6.3,12
DABRATMWhat'chu Like

THIRD EYE BLIND/Deep Inside Of You
ALICE DEEJAY/Betten Off Alone

6l (000)
15399
15222
15045
14691
10797
10797

8496
7434
6549
6549
6372
6195
6195
6195
6018
5841
5310
4779
4779
4602
4602
4425
4425
3894
3894
3894
anv
7
kiats
3186
3186
3186
3009
3009
3009
3009
2832
2832
2832
2658

CHR/Pop Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

MARKET #16

KZZP/Phoenix

Clear Channel

{602) 279-5577

Summers/Rite
e

PLAYS

LW Tw  ARTISTTITLE

74 64  TONIBRAXTON/He Wasn't Man
74 54  DESTINY'S CHILD/Aumpin’ Jumipin’
76 62  3DOORSDOWNKryptonite

67 60  VERTICALHORIZON/You're A God
51 54  JANET/Doesn' Really..

65 54  MATCHBOX TWENTY/Bent

58 52  CHRISTINA AGUILERA/Come Cint Over.
50 48  DEBELAHMORGAN/Dance With Me
50 45  D-CRU/IW BeWaiting

51 43 MARYMARY/Shackles..

33 38 98 DEGREES/Give MeJustOne .
51 38 MANDY MOOREA Wanna Be With You
33 37 BRITNEY SPEARS/Lucky

33 36  EVERCLEARMonderful

32 36  MADONNAMusic

33 32 BRIAN MCKNIGHT/.8,12

28 29  CREED/With Arms Wide Open

24 29 BBMAX/Back Here

27 29  NINEDAYS/Absolutely...

29 28  BONJOVIA'S MyLite

27 27 NELLY/Country Grammar

8 26  BARENAKEDLADIES/PinchMe
26 26  EVEB/Promise

25 25 ‘NSYNG/tsGonnaBeMe

18 23 RUFFENDZ/Noc More

21 23 JOEAWannaKnow

26 22 BAHAMENAVho Let The Dogs Out
30 22 BLINK-182/All The Smali Things
20 22 PiNK/There YouGo

27 21 REDHOT CHILL. /Otherside

19 20  SQULDECISIONFaded

17 20 WHEATUS/Teenage Dirtbag

23 20  CREEDMigher

21 19 NINAGORDON/Tonght And...

19 18 MACYGRAY/Try
29 18 JESSICA SIMPSON/) Think f'mIa..
15 17 GOOGOD DOLLS/Slide

13 17 NSYNC/ByeByeBye

18 17 VERTICAL HORIZON/Everything You Want
18 17 ALICE DEEJAY/Better Off Aione

™

&1 {000)
a792
9792
9486
9180
8262
8262
7956
7344
6885
6579
5814
5814
5661
5508
5508
4896
4437
4437
4437
4284
13
3978
3978
3825
3519
3519
3366
3366
3366
3213
3060
3060
3060
2907
2754
2754
2601
260t
2601
2601

KOWB/Minneapolis

Clear Channel ﬁ
{612) 340-9000

Morris/Moran

12+ Gume 575,600 ]013
PLAYS

LW TW  ARTIST/TITLE 61 (000)
81 80  NELLY/Country Grammar 24480
33 63 3 DOORSDOWNXryptonite 19278
63 61  TONIBRAXTON/He Wasn't Man.. 18666
32 59 DMX/PartyUp(Upin..) 18054
75 59  JOE/IWanna Know 18054
52 55  CHRISTINAAGUILERA/Come On Over. 16830
73 51 AALIYAH/Try Again 15606
41 51 DR.DRE/TheNext Episode 15606
59 49  DESTINY'SCHILDAumpln® Jumpin’ 14934
30 46  KANDY/Don Think I'm Not 14076
58 39  JANET/DoesntReally.. 11934
45 36  PINKThere YouGo 11016
29 35  SOULDECISIONFaded 10710
50 34  BBMAK/Back Here 10404
30 34  JAY-ZBigPimpin' 10404
48 32  CREEOMigher 9792
30 32 PWNKMostGirls 9792
27 3% MADONNA/Music 9486
29 30 98 DEGREES/Give Me JustOne.. 9180
5 30  CREEDAWith ArmsWide Open 9180
29 26 MATCHBOX TWENTY/Ben 7956
25 26  NINE DAYS/Absolutely. 7956
24 26  BAHAMEN/Who Let The Dogs Out 7956
28 26 DABRATWhat'chu Like 7956
25 25  NEXTAWiey 7650
12 23 . RUFFENDZNoMore 7038
16 22 EVERCLEARMWonderful 6732
26 22 'NSYNC/ts Gonna Be Me 6732
16 22 DESTINY'SCHILD/Say My Name 6732
13 21 MANDY MOORE/ Wanna Be With You 6426
28 21 VERTICAL HORIZON/Everything You Want €426
14 18 BRIANMCKNIGHT/S.8.12 5508
18 16  BACKSTREET BOYS/I Want I That Way 4896
17 16 'NSYNC/ByeByeBye 4896
12 15 BLINK-18ZAll The Small Things 4590
22 15  MONTELLJORDAN/Get It On.. Tonite 2590
12 18 CHRISTINAAGUILERA/Genie [n A Bottie 4590
9 15 CHRISTINAAGUILERA/WNat A Girl Wants 4590
13 14 IDEAL/Whatever 4284
14 14 SANTANAF/PRODUCT. Maria Maria 4284

WBLI/Nassau-Suffolk

Cox

{631) 669-9254
Rice/Levine

12+ Cume 809,600

MARKET #18

ARTIST/TITLE

DESTINY'S CHILD/AJumpin” Jumpin®
TONI BRAXTON/He Wasn't Man.
MATCHBOX TWENTY/Bent

JOEA Wanna Know

HOUSTON & IGLESIAS/Could | Have This.
JANET/Doesitt Realy...

CREEDMigher

PINKMost Girls

3 DOORS OOWN/Kryptonite

NINE DAYS/Absolutehy..

BBMAK/Back Here

MADONNAMusic

KANDVDon't Think I'm Not
AALIYAH/Try Again

NELLY/Country Grammar

PINK/There You Go

OESTINY'S CHILD/ndependent Woman
BON JOVV/it's My Lite

VERTICAL HORIZON/Everything You Want
“NSYNCAts Gonna Be Me

BAHA MEN/Whe Let The Dogs Out
CHRISTINA AGUILERA/Come Cn Over...
SOULDECISION/Faded

VERTICAL HORIZON/Youre A God
ZOMBIE NATION/Kemkratt 400

MARC ANTHONY/I Need To Know
SONIQUE/It Feels So Good

SANTANA F/ROB THOMAS/Smaoth
SANTANAF/PRODUCT.. Maria Maria
BACKSTREET BOYS/I Want 1t That Way
EVERCLEARWonderful
CHRISTINAAGUILERAWNat A Girl Wants
JENNIFER LOPEZWalllng For Tonight
‘NSYNC/Bye Bye Bye

SMASH MOUTH/ANl Star

WHITNEY HOUSTON/Its Not Right
LEN/Steal My Sunshine

SAVAGE GARDEN/| Knew 1 Loved Yoy
WHITNEY HOUSTON/My Love Is Your Love
SON BY FOUR/Purest Of Pain.

Gl (000)
37136
35870
32916
30806
21522
21522
21100
19834
19412
17724
16880
16880
16458
15614
13082
12660
12238
11816
11816
11394
10972
10128
8862
8862
8440
8018
8018
7596
7596
7174
7174
7174
7174
7174
7174
6752
6752
6752
6330
6330

KSLZ/St. Louis
Clear Channel
{314) £92-5100
Kapugi/Kiuteh
12+ Cume 351,800

September 8, 2000 R&R @ 51

MARKET #19

ARTIST/TITLE

DESTINY'S CHILD/Jurmpin’ Jumgen®
NELLY/Country Grammar

3 DOORS DOWN/Kryptonite

TONI BRAXTONAHe Wasn't Mag.
JANET/Dosgsri't Really.

JOE/ Wanna Know

MATCHBOX TWENTY/Bent
SAMANTHA MUMBA/Gotta Tell You
PINKMost Girls
SOULDEC!SION/Faded

PINK/There You Go
MADONNAMusic

CHRISTINA AGUILE RA/Come {in Over...
‘N SYNC/This ) Promise You

98 DEGREES/Give Me Just One
AALIYAH/Try Again

JESSICA SIMPSON/S Think I'm et
BRITNEY SPEARS/Lucky

"N SYNCAts Gonna Be Me

MANDY MOORE/ Wanna Be Wish You
BBMAK/Back Here

CREED/With Arms Wide Open

0L DIRTY BASTARD/Got Your Mbiney
EVERCLEARMWOnderiul

702/Where My Girls At?

NINE DAYS/Absolutely..

BAHA MEN/Who Let The Dogs Cat
JAY-Z/Big Pimpin’

RUFF ENDZ/No Mote

KAND\/Don'i Think 'm Not
DEBELAH MORGAN/Dance WithyMe
BON JOVVIt's My Lite
FASTBALL/You're An Ocean
VERTICAL HORIZON/You're A Gud
ENRIQUE IGEESIAS/Sad Eyes

PAPA ROACH/Last Resort

THIRD EYE BLIND/Deep Inside 01 You
DMX/Party Up (Up n..)
FRAGMA/Toca's Miracle

BRITNEY SPEARS/Oops!. .1 DI It

61 {000)
13090
12320
12166
10780
10780
10164
8778
8624
8624
8470

8008
7546
7238
6776
6622
6622
6468
6160
6006
5852
5698
5390
5236
5082
4328
4004
3542
3388
3080
3080
2926
2464
2464
24p4
2310
2310
2156
2156
2002
2002

WXYV/Baltimore
Infinity

(410) 828-7722
MclIntyre/Pasha/Throb
12+ Cume 424,500

ARTIST/TITLE

JANET/Doesn’t Realty...

CREEDMigher

DESTINY'S CHILD/Sumpin’ Jumpin®
STING/Desert Rose

VERTICAL HORIZOMEverything You Want
-AALIYAH/Try Again

NINE DAYS/Absolutely..
NELLY/Country Grammar

PINK/There You Go

TONI BRAXTDN/He Wasr't Man.
CHRISTINA AGUILERA/Come Gt Over...
MADONNAMusic

PINKMost Girls

SISQ0/Thong Seng

DEBELAH MORGAN/Dance With Me
98 DEGREES/Give Me Just One..
MACY GRAY/I Try
SANTANAF/PRODLCT../Maria Mana
MATCHBOX TWENTY/Bent
CHRISTINA AGUILERAWHat A Girt Wants
BAHA MEN/Who Let The Dogs Out
LAURYN HILL/Doa 'Wop (That Thing)
JOEA Wanna Know

BBMAK/Back Here

“N SYNC/It's Gonria Be Me

BRITNEY SPEARSMopsL...t Did 1.
MARC ANTHONY/} Need To Know
EMINEM/The Real Slim Shady
DESTINY'S CHILD/5ay My Name
JESSICA SIMPSOMI Think I'm In.
WHITNEY HOUSTCNA'S Not Right,
MANDY MOORE/| Wanna Be With You
BRITNEY SPEARSA ticky

702/Where My Girls At?

ALL SAINTS/Never Ever

‘N SYNC/Bye Bye Bve

3DDORS DOWN/K yptanite
NOAUTHORITY/Can | Get Your...
CHRISTINA AGUILERA/Genie In A Bottie
DR. DRE F/EMINEM/Forgot About Dre

Gi (000)
11315
11005
10850

9145
7905
7750
7285
6355
5890
5580
6425
5115
5115
4960
4960
4650
4340
4185
4030
4030
4030
3720
3720
3720
3720
3565
3255
3100
3100
3100
2790
2635
2480
2480
2325
2325
2170
2170
217

2170

WFLZ/Tampa

Clear Channel

(813) 839-9393

{Domino/Shepard/Priest

12+ Cume 607,700

PLAYS

wT ARTIST/TITLE

64 64  DESTINY'S CHILDAJumpirf Jumpin’
68 64  PiNK/Most Girls

54 61  MADONNAMusic

67 56 3 DOORSDOWN/Kryptonite

49 53  TONIBRAXTONHeWasn't Man.
39 4B NELLY/Country Grammar

47 48 98 DEGREES/Give Me Just Dre.
59 47 JANET/Doesn'tReally...

44 47 SOULDECISION/Faded

43 42 CHRISTINAAGUILERA/Come On Over.
37 41  FRAGMA/Toca’s Miracle

38 41  KANDIDon't Think 'm Not

26 41  DEBELAHMORGAN/Dance With Me
40 41 JESSICASIMPSONA Think Fm In..
31 40 a SCIENCEMasquerade

32 39  FREESTYLERS/Don'tStop

38 35  MATCHBOX TWENTY/Bent

39 35  BAHAMENWha Let The Dogs Out
33 34 MADISON AVENUE/Don't Call Me Baby
33 29 SAMANTHAMUMBA/Gotia Tell You
29 28  ALICE DEEJAY/Better Off Alone

31 28  CREEDMigher

30 28 MANDYMOOREA Wanna Be With You
29 25 BRITNEY SPEARS/Lucky

30 25  VERTICALHORIZON/Everytting You Want
29 24 JOEAWannaKnow

19 24  RUFFENDZ/NoMore

23 23 ‘NSYNCAtsGonnaBeMe

28 21 VERTICALHORIZON/You're AGod’
16 20  CREEDWith Arms Wide Open

16 18 NOAUTHORITY/CaniGetYour...
15 18 ENRIQUE IGLESIAS/Be With You
18 18 SONIQUEM Feels SoGood

26 16 AALIYAH/Try Again

12 16 BACKSTREET BOYS/Show Me..

17 16 ‘NSYNC/ByeByeBye

30 15  INNOSENSE/SayNoMore

16 15 MACYGRAY/ITry

15 15  JAY-Z/Big Pimpin’

6 14  TRINA/Pull Over

Gt {000)
21440
21440
20435
18760
17755
16080
16080
15745
15745
14070
13735
13735
13735
13735
13400
13065
1725
11725
11390

9715
9380
9380
9380
8375
8375
8040
8040
7708
7035
6700
6030
6030
6030
5360
5360
5360
5025
5025
5025
4690

WBZZ/Pitisburgh

Infipity £ 5&;;2:)

(412) 920-9400 @'
ClarkHartwell today's nit music

12+ Cume 439,500
PLAYS
LW TW  ARTIST/TITLE Gi {00D)
63 62 ~ 3DOORS DOWN/Kryptonite 13516
60 61  'NSYNG/HsGonnaBe Me 13298
53 59 DESTINY'S CHILD/ufmpin' Jumpin' 12862
61 58  MATCHBOX TWENTY/Bent 12644
54 54  BRITNEY SPEARS/Lucky "2
56 51  CREEDMigher 11118
49 44 AALIVAH/Try Again 9592
22 42 BONJOVIM's My Life 9156
38 39 NINEDAYS/Absclutely.. 8502
35 39 SISTERHAZEL/Change Your Mind 8502
19 38  BAHAMEN/Who Let The Dogs Out 8284
28 38 MANDY MOOREA Wanna Be With You 8284
34 38 EVERCLEARMWondertyl 8284
30 37 THIRD EYE BLIND/Deep Inside Of You 8066
28 37  VERTICAL HORiZON/You'reAGod 8066
36 36  SPLENDER/I Think God Can. 7848
36 35  TONIBRAXTON/Me Wasn't Man, 7630
32 34  FASTBALLYou're An Ocean 7412
35 22 JOE/Wanna Know 6976
28 27  BARENAKED LADIES/Pinch Me 5886
27 27 MADONNAMusic 5886
26 26  CHRISTINA AGUILERA/Come On Over... 5668
26 25  NELLY/Country Grammar 5450
16 25  MACY GRAY/Why Didn't You.. 5450
26 23 SMASHMOUTH/Then The Morring. 5014
22 22 SUGAR RAY/Someday 4796
35 22 MARCANTHONY/You Sang To Me 4796
33 22 VERTICAL HORIZON/Everything You Wanit 4796
20 22 JANET/Doesn't Really.. 4796
21 20 MACYGRAYATrY 4360
17 19 BACKSTREET BOYS/Show Me 4142
17 19 . KIDROCK/Only God Knows Why 4142
18 19 LIT/MyOwn WorstEnemy 4142
18 19 CORRS/Breathless 4142
15 17 98 DEGREES/Give Me Just One... 3706
7 17 SAMANTHAMUMBA/Gotta Tell You 3706
12 16  CREEDWith Arms Wide Open 3488
13 16 'NSYNG/ByeByeBye 3488
15 14 SANTANAF/ROBTHOMAS/Smooth 3052
19 14 DESTINY'S CHILO/Say My Narme 3052

PLAYS
w W
50 65
64 65
59 60
42 53
33 48
61 48
53 42
49 42
41 36
30 35

KALC/Denver-Boulder
Salem

(303) 572-7000
Lawson/Koske

12+ Cume 357,300

“ARTIST/TITLE
3 DOORS DOWN/Kryptonite
MATCHBOX TWENTY/Bent
CREEDMigher
EVERCLEARMonder ful
CREED/With Arms Wide Open
VERTICAL HORIZON/Everything You Want
NINE DAYS/Absolutely..
STING/Desert Rose
BON JOVI/t's My Lite
VERTICAL HORIZON/You're A God
TRAINMeet Virginia
GO0 GOO DOLLS/Broadway
SISTER HAZEL/Change Your Mind
SMASH MOUTH/Then The Mcrning...
MACY GRAYA Try
SANTANA F/ROB THOMAS/Smootr:
DIDOMere With Me
MADONNAMusic
BARENAKED LADIES/Pinch Me:
PH1SH/Heavy Things
RED HOT CHiLL.. /Otherside
FASTBALL/You're An Ocean
EVAN AND JARON/Crazy For This Gir
TAL BACHMAN/She's SoHigh
EAGLE-EYE CHERRY/Save Tonight
NATALIE IMBRUGLIA/Torn
CITIZEN KING/Better Days.
COUNTING CROWS/Hanginaround
EVE G/nside Dut
LENNY KRAVITZ/American Woman
LIT/My Own Worst Enemy
MARC ANTHONY/I Need To Know
SEMISONIG/Closing Time:
GOOGOO DOLLS/Slice
MOBY/Parceiain
SUGAR RAY/Someday
JEWEL/Hands
WALLFLOWERS/Sieepwalker
SPLENDER/Yeah, Whatever
LENNY KRAVITZ/Fly Away

e

&1 {000)
9555
9555
8820
7791
7056
705€
6174
6174
5292
5145
4998
4704
4704
4704
4557
3969
3675
3675
3381
2940
2648
2499
2499
2352
2205
2058
2058
2058
2053
1911
1911
1911
1911
1764
1764
1764
1617
1617
1617
1470

PLAYS
W TW
53 87
86 85
85 BS
85 B2
82 81
86 65
34 55
52 54
52 53
54 §3
53 52
45 51
83 50
47 48
51 48
46 48
40 43
42 43
34 41
40 36
35 36
37 35
31 34
32 34
34 34
31 34
41 33
32 30
12 30
29 29
e '26]
2725
11 22
18 18
- 17
26 16
i2 15
11 14
13 12
in

WAKS/Cleveland
Ciear Channel
(216) 781-9667
Maso/Kasper

12+ Cume 167,400

MARKET #24

ARTIST/TITLE
SOULDECISION/Faded

3DOORS DOWN/Kryptonite
JANET/Doesn't Réally...

TON1I BRAXTON/He Wasn't Mar.
OESTINY'S CHILD/lumpin’ Jurnpm’
JOEA Wanna Know :
CHRISTINA AGUILERA/Come On Over..
BRITNEY SPEARS/Lucky

BAHA MEN/Who Let The Dogs ul
98 DEGREES/Give Me Just One..
DEBELAH MORGAN/Dance With Me
PINK/Most Girfs

PINK/There You Go

JAY-Z/Big Pimpin

MADONNAMusic

CREED/Milh Arms Wide Open
NELLY/Country Grammar

‘N SYNC/tt's Gonna Be Me
CREEDMigher

MONTELL JORDAN/Get It Dn...Jonite
AALIYAH/Try Again

BLAQUE/Bring It Al To Me
SAMANTHA MUMBA/Gotta Tef You
EMINEM/The Real Slim Shady
VERTICAL HORIZON/Everythig You Want
KAND3/Don't Think I'm Not

MACY GRAY/I Try

DESTINY'S CHILD/Say My Name
RUFFENDZ/No More

MATCHBOX TWENTY/Bent

‘N SYNG/This { Promise You
OMX/Party Up (Up In...)

VERTICAL HORIZON/You're Aiod
JUVENILE/Back That Thang Ug
FRAGMA/Toca's Miracle
EVERCLEARWonderful
SAMMIE/Crazy Things | Do

NO AUTHORITY/Can ) Get Your.
TARSHA VEGA/Be Ya Self

61 (000)
5307
5185
5185
5002 |
4941
3965
3355
3294
3233
3233
n7re
I
3050
2928
2928
2928
2623
2623
2501
2196
2196
2135
2074
2074
2074
2074
2013
1830
1830
1769
1586
1525
1342
1098°
1037

976
915
854
732
671

KKR2/Portiand, OR
Clear Channel
(503) 226-0100
Austin/Dr. Doug
12+ Cume 331,800

ARTIST/TITLE

RUFF ENDZMNo Mare
SDULDECISION/Faded
EVERCLEARMWonderful
BBMAK/Back Here

PINKMost Girls

MATCHBOX TWENTY/Bent
MADONNAMusic

CHRISTINA AGUILERA/Gome On Over...
JESSICA SIMPSON/I Think I'm In.
DESTINY'S CHIL OJumipin' Jumpin®
*N SYNC/Its Gonnia Be Me

NINE DAYS/Absolslely..

DEBELAH MORGAN/Dance With Me
BAHA MENWho Let The Dogs Out
98 DEGREES/Grve Me Just Dne...
JDE/l Wanna Know

KANDY/Don't Thin< I'm Not
NELLY/Country Grammar
VERTICAL HORIZDNYou're A God
NU FLAVOR/3 Litte Words
VERTICAL HORIZIN/Everything You Wart
MANDY MOORE/ Wanna Be With You
JANET/Doesn't Really.
STING/Desert Rose

TONI BRAXTON/He Wasn't Man ..
AALIYAH/Try Again

SAVAGE GARDENCrash And Burn
CREEDMigher

ENRIQUE iGLESIAS/Be With You
SAMANTHA MUMBA/Gotta Tef! You
BLAQUE/B08

PINK/Thete You Go

NEXT/MWitey

3 DOORS DOWNXKryplonite
BLINK-182/A) Th2 Small Things
BLAQUE/Bring 1t Al To Me

BRIAN MCKNIGHT/Back Al One
SiS00/Thong Soag

MADISON AVENUE/Don’t CaliMe Baby
SAVAGE GARDEN/Affirmation

GI (000}
14104
13932
13588
13416
11008

8772
8600
8256
7740
724
6880
6880
6880
6536
6364
6020
5848
5332
4816
4644
4644
4500
4128
4128
3956
3612
3612
3268
3696
3096
2924
2752
2752
2580
2580
2580
2408
2408
2408,
2064

MARKET #26

WKFS/Cincinnati
Clear Channel
(513) 763-5477
Phillips/Murray
12+ Cume 289,300

PLAYS

W TW  ARTIST/TITLE

85 92  3DOORS DOWN/Kryplonite

81 88  DESTINY'S CHILDAJUmEIN Jumpin®
84 85

63 83  SDULDECISION/Faded

24 62 °PINK/There You Go

61 81  CHRISTINAAGLILERA/Come Dn Over.
64 58  MADONNAMusic

57 56  VERTICAL HORIZON/You're AGod
64 55  MATCHBOX TWENTY/Bent

54 55  BRITNEY SPEARS/Aucky

51 52  98DEGREES/Give Me Just One
48 52  CREEDAWih Arms Wide Open

43 §2  NELLY/Country Grammar

80 51  AALIYAH/ry Again

35 51  BBMAK/BackHere

41 50  JANET/Doesn'tReally...

63 45  TON{BRAXTDN/He Wasn't Man.
38 41 CREEDMigher

57 41 JOEAWanna Know

34 40  NINE DAYS/Absolutely.

26 35 'NSYNC/It's GonnaBete

32 33  BAHAMENWno Let The Dogs Out
30 31 JAY-ZF/AMIL AND JA/Care| GetA .
37 30 PINK/Most Gitls

36 29  OL'DIRTY BASTARD/Got Your Money
21 28  JESSICASIMPSONA Think I'm In
32 28  EVERCLEARMWonderful

39 27 VERTICAL HORIZON/Everything You Want
22 21 |5/Mistracted

18 25  DEBELAHMORGAN/Dance With Me
14 23 702/Where My Girls At?

.22 23 REDHOTCHiLI../Scar Tissue

16 23 THIRD EVE BLIND/Deep Inside Of You
24 22 DESTINY'S CHILD/Say MyName
16 22 EVE&/Promise

17 20 NOAUTHODRITY/Can ! Gef Your...
18 19 BLAQUEBring it AW To Me

15 17 EMINEM/The Real Slim Shady

16 16 JAY-Z/Big Pimpn’

5 15  FASTBALL/You're An Ocean

51 (000
11040
10560
10200
9960
7440
7320
6960
6720
6600
6600
6240
6240
6240
6120
6120
6000
5400
4920
4920
4800
4200
3960
3720
3600
3480
3360
3360
3240
3240
3000
2760
2760
2760
2640
2640
2400
2280
2040
1920
1800

MARKET #26

WKRQ/Cincinnati
Infinity

(513) 699-5102
Frank/Kelly

12+ Cume 332,800
PLAYS
W TW  ARTIST/TITLE Gl (000)
67 68  3DOOAS DOWN/Kryptonite 7956
68 67  MATCHBOX TWENTY/Bent 7839
67 66  CREED/With Arms Wide Open 7722
41 56  DESTINY'S CHILD/Jumpin’ Jumpin® 6552
45 56 MANDY MOORE/ Wanna Be With You 6552
57 54  STING/Desert Rose 6318
66 53  NINE DAYS/Absotutely. 6201
40 46  VERTIGAL HORIZON/Everything You Want 5382
46 44  CREEDMigher 5148
53 43 BBMAK/BackHere 5031
46 43 PINK/There You Go 5031
37 40 JESSICASIMPSONA Think I'm In.. 4680
44 39 BLINK-182/A! The Small Things 4563
33 36 CHRISTINAAGUILERA/Come On Over... 4212
33 35  BRITNEY SPEARS/Lucky 4095
19 34 MADONNAMusic 3978
38 31 GOOGOO DOLLS/Black Balioon 3627
28 30  LONESTAR/Amazed 3510
11 29 'NSYNC/It's Gonna Be Me 3393
27 28 EVERCLEARWonderful 3276
21 28 SDULDECISION/Faded 3276
33 26 THIRDEYE BLIND/Oeep Inside Of You 3042
19 22 FASTBALL/You're AnOcean 2574
18 21 SUGARRAY/Someday 2457
19 21 MACYGRAYATry 2457
17 19 MARC ANTHONYA Need To Know 2223
21 19 SANTANAF/ROB THOMAS/Smooth 2223
21 19 SMASHMOUTH/Then The Moming . 2223
47 19 GOOGOO DOLLS/Broadway 2223
18 19 VERTICAL HORIZON/You're A God 2223
15 18 BARENAKED LADIES/Pinch Me 2106
11 18 DIDO/Here With Me 2106
20 18 BONJOVI/U's My Lile 2106
11 18 GOOGOODOLLS/Sikie 2106
25 17 'NSYNC/ByeByeBye 1989
§ 24 17 TRAINMeet Virgina 1989
11 15 COUNTING CROWS/Hangmaround 1755
14 15 - SEMISONIC/Closing Time 1755
13 15 SMASHMOUTH/Can't Get Enough... 1755
16 15  SUGAR RAY/Every Morning 1755

KDND/Sacramento
Entercom

(916) 334-7777
Weed/Chris K

12+ Cume 274,900

ARTIST/TITLE

TONI BRAXTON/He Wasn't Man.
MADONNAMusic

DESTINY'S CHILO/lumpin’ Jumpin®
JANET/Doesn't Reafly..

NINE DAYS/Absolutely.

98 DEGREES/Give Me Just Dre...
NELLY/Country Grammar

MADISON AVENUE/Don't Call M2 Baby
JESSICA SIMPSON/I Think I'm In.
CHRISTINA AGUILERA/Gome On Over.
VERTICAL HORIZON/You're A God
3DOORS DOWN/Xryptonite
PINK/Most Girls

BRITNEY SPEARSLucky
SOULDECISIONFaded
EVERCLEARMWonderful

MANDY MOORE/ Wanna Bie Wit You
AALIYAH/Try Again

JOBA Wanna Know

KANDUDon't Think 'm Not
BBMAK/Back Here

CREED/With Arms Wide Ogen

BAHA MEN/Who Let The Dogs Eut
SAMANTHA MUMBA/Gotta Tell You
EVE 6/Promise

FASTBALL/You're An Ocean

EVAN AND JARON/Crazy For This Giri
PINK/There You Go

SAVAGE GARDEN/Affirmation
MATCHBOX TWENTY/Bent

VERTICAL HORIZON/Everything You ‘Mant
NO AUTHORITY/Can | Get Your...
2GETHER/The Hardest Part..

ALICE DEEJAY/Betier Off Alone

‘N SYNGAt'S Gonna Be Me
SiSQ0/Thong Song

BLAQUE/Bring It All To Me

THIRD EYE BLIND/Deep Inside Of You
BLINK-182/All The Small Things.
ROXETTEMish | Could Fly.

A 1079

theend

G1 {000)

3660
3538

2684
2684
2562
2318
2318
2196
2196
2074
1952
1830
1830
1830

1330
1708
1708

KCHZ/Kansas City
Syncom

{816) 356-2400
Austin/O"Reilly

12+ Cume 216,600

ARTIST/TITLE

DESTINY'S CHILD/AJmpin® Jempin®
NELLY/Country Grammar

BRITNEY SPEARS/Lucky

JAY-Z/Big Pimpin®
MADONNAMusic

98 DEGREES/Give Me JustOne..
CHRISTINA AGUILERA/Corme: On Over...
JANET/Doesn't Reafly...

‘N SYNC/It's Gonna Be Me

JESSICA SIMPSON/I Think i In.
SOULDECISION/Faded
BBMAK/Back Here

AALIYAH/Try Again

"N SYNC/This | Promise You

JOE/ Wanna Know

PINK/Most Girls

DMX/Party Up (Up In...}

TONI BRAXTON/He Wasn't Man...
PINK/There You Go
KANDYDon't Think I'm Not
DESTINY'S CHILD/Say My Kame
DEBELAH MORGAN/Dance With Me
DR. DRE F/EMINEM/Forgol About Dre
SAMANTHA MUMBA/Gotta Tell You
JAY-Z F/AMIL AND JA/Can [ Gel A..
BACKSTREET BOYS/t's True

NINE DAYS/Absolutely...
S$i1SQ0/Incomplete

VERTICAL HORIZON/Everyting You Want
SAMMIE/ Like 0

NO AUTHORITY/Can i Get ¥rur...
$ISQ0/Thong Song

BRITNEY SPEARS/Oopsi... | Did ...

CHRISTINA AGUILERAMhat A Girt Wants,

DR. DRE/The Next Episode
702MWihere My Girls At?
JUVENILE/Back That Thangip
SONIQUEM Feels So Good
MARC ANTHON Y/t Need To Know
LFO/Summer Girls

LA

KNS (S €IV UUTTENT 4TS
ncwz

Gi {000)
8712
8712
7304
6952
6952
6864
6864
6776
6688
5544
5456
5192
4224
4048
4048
3696
3608
3344
3344
3080
2904
2904
2288
2200
2200
2024
2024
1936
1936
1848
1848
1848
1848
1760
1760
1584
1584
1232
1232
1144

www.americanradiohistorv.com
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MARKET #30

KMXV/Kansas City
Infinity

(816) 756-5698
Zelines/Dylan

12+ Cume 334,900

ARTIST/TITLE

NINE DAYS/Absolutely...
CHRISTINA AGUILERA/Come On Over...
DESTINY'S CHILD/AJumpin® Jumpin
JOE/ Wanna Know

TON! BRAXTON/He Wasn't Man..
JANET/Doesn't Really...
MADONNAMusic

MATCHBOX TWENTY/Bent

98 DEGREES/Give Me Just One.
JESSICA SIMPSON/ Think I'm ...
VERTICAL HORIZON/Everything You Want
CREED/With Arms Wide Open
BRITNEY SPEARS/Lucky
CREEDMigher
SOULDECISION/Faded

3DOORS DOWN/Kryptonite
SISTERHAZEL/Change Your Mind
NELLY/Country Grammar

MANDY MOORE/ Wana Be With You
BON JOVI/It's My Lite

AALIYAH/Try Again

PINK/Most Girls

VERTICAL HORIZON/You're A God
JAY-Z/Big Pimpin®
EVERCLEARWonderful
BARENAKED LADIES/Pinch Me
SANTANA F/ROB THOMAS/Smaoth
SONIQUE/It Feels So Good

THIRD EYE BLIND/Deep Inside Of You
PINK/There You Go

BAHA MEN/Who Let The Dogs Out
NO AUTHORITY/Gan | Get Your...
TRAINMeet Virginia

KID ROCK/Only God Knows Why
SAMANTHA MUMBA/Gotta Tell You
DESTINY'S CHILD/Say My Name
MACY GRAY/I Try

DMX/Party Up (Up In...}

FASTBAL L/You're An Ocean

MARC ANTHONY/I Need To Know

33
93

61 {000)

2850

2250

1650
1650
1500
1350
1050

WXSS/Mitwaukee
Entercom

(414) 5291250
Kelly/Martinez

12+ Cums 291,400

ARTIST/TITLE

DESTINY'S CHILD/Aumpin® Jumpin®
CREED/With Arms Wide Open

DA BRATWhat'chu Like
DMX/Party Up{Up In...)

OR. DRE/The Next Episode
CHRISTINA AGUILERA/Come On Over...
NELLY/Country Grammar
SAMMIEA Like It

NINE DAYS/Absolutety:...
PINK/Most Girls

SAMMIE/Crazy Things | Do
JAY-7/Big Pimpin’

JANET/Doesn't Really...

DEBELAH MORGAN/Dance With Me
THIRD EYE BLIND/Deep Inside Of You
EVERCLEAR/Wonderful
MADONNAMusic

JESSICA SIMPSON/ Think I'm In...
SOULDECISION/Faded
BBMAK/Back Here
FASTBALL/You're An Ocean
IDEAL/Whatever

98 DEGREES/Give Me Just One...
LAURYN HILL/Can't Take My...
PINK/There You Go

BRITNEY SPEARS/Lucky
EMINEM/The Real Slim Shady
702/Where My Girls At?

PAPA ROACH/Last Resort

EN VOGUE/Riddle

3 DOORS DOWN/Kryptonite
AALIYAH/Try Again

EMINEM/The Way | Am
KANDUDon't Think 'm Not

BAHA MEN/WhO Let The Dogs Out.
RUFF ENDZ/No More
CLEOPATRA/U Got It

NEXT/Witey

TONI BRAXTON/He Wasn't Man
CREEDHigher

2775

KXXM/San- Antonig -
Clear Channel 5
{210) 736-9700 ‘
Kelly/James = ;
12+ Cume 318,300 ey aEe
PLAYS
LW TW  ARTIST/TITLE Gl (000}
75 94 TONIBRAXTONHe Wasn't Man. 15698
97 93 3DOORS DOWNXryptonile 16531
95 93  EVERCLEARMonderful 15531
93 91  CREED/Mith Arms Wide Open 15197
94 8%  LiTMiserable 14863
90 80  MATCHBOX TWENTY/Bent 13360
36 53  98DEGREES/Give MeJust One.. 8851
53 52 MADONNAMusic 8684
50 51  THIRD EYE BLIND/Deep Inside Ot You 8517
53 50  JANET/DoesntRealy.. 8350
36 49 MANDY MOORE/ Wanna Be With You 8183
21 47 PINKMost Girls 7849
21 44 PAPAROACH/Last Resort 7348
66 44 VERTICAL HORIZON/Everything You Warit 7348
20 41 VERTICAL HORIZON/You're A God 6847
37 40 BLINK-182/Ail The Small Things 6680
37 40 TONIG/YouWanted More 6680
42 39 BLESSIDUNION../That's The Girl . 6513
36 36  BLINK-182/Adam's Song 6012
31.35  CREEDMigher 5845
38 35  ENRIQUE IGLESIAS/Be With You 5845
29 30  STING/DesertRose 5010
27 23. EVE6/Promise 4843
39 29 PINK/ThereYou Go 4843
25 28 BARENAKED LADIES/Pinch Me 4676
49 28 LENNY KRAVITZ/I Belong To You 4676
37 23 DESTINY'SCHILDAumpin’ Jumpin® 3841
31 23 FASTBALL/You're An Ocean 3841
25 22 DMX/PartyUp(UpIn..} 3674
19 20 JOBA WannaKnow 3340
20 STONE TEMPLE PILOTS/Sour Girl 3340
11 19 NINE DAYS/Absolutely... 3173
18 18 EVAN AND JARON/Crazy For This Girl 3006
14 17 KiD ROCK/Wasting Time 2839
15 16 WHEATUS/Teenage Dirtbag 2672
51 15  BBMAK/Back Here 2505
- 15 NELLY/Country Grammar 2505
1 14 CHRISTINAAGUILERA/Come On Over. 2338
11 11 "N SYNCAts Gonna Be Me 1837
15 10 AALIYAH/Try Again 1670

CHR/Pop Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

WPRO/Providence

Citadel

(401) 4334200

Bristai/Morris

12+ Cume 372,800
PLAYS
w TW  ARTIST/TITLE

60 63  PINK/There YouGo

61 60  DESTINY'SCHILD/AJumpln’ Jumpin'
57 60  NINE DAYS/Absolutedy.

60 58  3DOORS DOWNKryptonite

59 55  MATCHBOX TWENTY/Bent

59 55  SPLENDER/ Think God Can..

39 53 MADONNAMusc

38 38  BONJOVIAt's MyLife

30 36  JANET/Doesn'tReally...

35 34  CHRISTINAAGUILERA/Come On Over...
29 33 BARENAKED LADIES/Pinch Me
35 33 SOULDECISIONFaded

36 31 TONtBRAXTONHeWasn't Man
30 31 98 DEGREES/Give Me Just One...
27 2B EVERCLEAR/Wonderful

32 28 DEBELAHMORGAN/Dance With Me
22 25  BAHAMENWho Let The Dogs Out
23 25  VERTICAL HORIZON/You're AGod
12 23 MARCANTHONY/My Baby You
28 22 THiRDEYEBLIND/Deep Inside Of You
52 20 JOREAWanna Know

17 20 SAMANTHA MUMBA/Gota Tell You
22 13 DIDOMereWith Me

20 18  FASTBALL/You'reAn Ocean

8 18  PHISHHeavy Things

19 17 KANDVDon't Think I'm Not

20 17 NOAUTHORITY/Can | Get Your...
19 .16 EVAN ANDJARON/Crazy For This Girl
6 15  EVE&/Promise

14 15 TARSHA VEGA/Be Ya Seff

21 13 CORRS/Breathless

1 13 CREED/With Arms Wide Open

18 13 FAITHHILL/The Way You Love Me
11 12 (5/Distracted

26 12 BRITNEY SPEARSLucky

14 12 CLEOPATRA/ Got It

1 11 PINKMost Girls

§ 11 BRITNEY SPEARS/Oopst.. Did It
7 11 ‘NSYNC/ByeByeBye

8 10 FASTBALL/Out Of MyHead

61 (000)
12033
11460
11460
11269
10505
10505
10123

7258
6876
6494
6303
6303
5921
5621
5348
5348
4775
4775
4393
4202
3820
3820
3629
3438
3438
3247
3247
3056
2865
2865
2483
2483
2483
2292
2202
2202
2101
2101
2101
1910

WNCI/Columbus, OH
Clear Channel
(614) 430-9624
Kelly

12+ Cume 291,700

MARKET #34

ARTIST/TITLE

JOE/| Wanna Know

DESTINY'S CHILD/Jumpin’ Jumplr
MATCHBOX TWENTY/Bent
CREEDMigher

N SYNC/It's Gonna Be Me
AALIYAH/Try Again
EVERCLEARMonderful

VERTICAL HORIZON/Everything You Want
MADONNA/Music

JANET/Doesn't Really...

PINK/There You Go

BBMAK/Back Here
SOULDECISIONFaded

DESTINY'S CHILD/Say My Name
RED HOT CHILL. /Otherside

TONI BRAXTON/He Wasn't Man.
NINE DAYS/Absoiutely.
CREED/With Arms Wide Open
SPLENDER/ Think God Can..
3DOORS DOWNXKryplonite
CHRISTINA AGUILERACome On Over...
GO0 GOO DOLLS/Black Balioon
MANDY MOORE/ Wanna Be With You
BLAQUE/Bring It Al To Me
BRITNEY SPEARS/Lucky
STING/Desert Rose

SANTANA F/ROB THOMAS/Smooth
EMINEM/The Real Slim Shady
NELLY/Country Grammar
COLLECTIVE SOUL/Run

VERTICAL HORIZON/You're A God
BILLY GIt MANOne Voice
LONESTAR/Amazed

" MACY GRAYAI Try

TRAIN/Meet Virginia

BARENAKED L ADIES/Pinch Me

98 DEGREES/Give Me Just One...
FASTBALL/You're An Ocean

‘N SYNC/Bye Bye Bye

LENNY KRAVITZ/American Woman

Gl (000)
11250
10950
10950

9600
7950
7800
6750
6600
6150
6000
6000
5850
5850
5700
5550
5400
5400
5250
4950
4800
4500
4350
4050
3750

KZHT/Salt Lake Gity
Clear Channel
(801) 908-1300
McCartney/McCarthy
12+ Cume 240,500

ARTIST/TITLE

TONI BRAXTON/He Wasn't Man...
CHRISTINA AGUILERA/Come On Over.
WESTLIFE/Swear it Again

DESTINY'S CHILDAJumpin' Jumpin®
MATCHBOX TWENTY/Bent
AALIYAH/Try Again

3 DOORS DOWN/Kryptonite
JANET/Doesn't Really...

BONJOVIt's My Lite

98 DEGREES/Give Me Jus! One ...
BRITNEY SPEARSA.ucky

NINE DAYS/Absolutely...

BAHA MEN/Who Let The Dogs Out
CREED/With Arms Wide Open

EVAN AND JARON/Crazy For This Girl
JOEA Wanna Know

VERTICAL HORIZON/You're A God
CREE DHigher

SAMANTHA MUMBA/Gotta Tell You
WHEATUS Teenage Dirtbag
MADONNAMusKc

VERTICAL HORIZON/Everything You Want
EVERCLEARMonderiut

THIRD EYE BLIND/Deep Inside Of You
BBMAi/Back Here

MANDY MDOREA Wanna Be With You
EVE 6/Promise

SANTANA F/ROB THOMAS/Smooth
NINA GORDON/Tonight And...
SPLENDER/ Think God Can...

THIRD EYE BLIND/Never Let You Go
PINKMost Girts

PINK/There You Go

DEBELAH MORGAN/Dance With Me
‘NSYNCAr's Gonna Be Me

CELINE DION/That's The Way It Is
FASTBALL/You're An Ocean

GOO GOO DOLLS/Black Balloon
CHRISTINA AGUILERA/What A Girt Wants
‘N SYNC/Bye Bys Bye

61 (000)
7392
7104
6816
6432
5856
5472
4800
4512
416
4320
4032
3936
3648
3072
2976
2976
2880
2592
249
249
249
2112
2112
216
2016
1920
1920
1920
1824
1632
1632
1632
1632
1536
1536
1440
1440
1440
1344
1344

WNKS/Charlotte

Infinity S

(704) 331-9510

Reynoids/McCormick

12+ Cume 302,500 95.1FM

PLAYS

W TW  ARTIST/TITLE .Gt {200y
64 66  MATCHBOX TWENTY/Bent 11352
61 60  CREEDMigher 10320
63 57 NSYNC/Its GonnaBe Me 9804
64 56  JANET/Doesn' Realy.. 9632
45 56  JOEAWanna Know 9632
61 55  JESSICASIMPSON Think I'm In... 9460
54 51 DESTINY'S CHILD/Jumpin’ Jumpin' 8772
42 50 BONJOVIUsMyLife 8600
38 49 3DOORS DOWN/Kryptonite 8428
41 45 VERTICAL HORIZONNou're A God 7740
41 43 NINEDAYS/Absolutely. 7396
42 43 SISTERHAZEL/Change Your Mind 7396
40 42 CHRISTINA AGUILERA/Come On Over... 7224
35 41 THIRD EYE BLIND/Deep Inside Of You 7052
34 40 PINK/There You Go 688%
34 40 STING/Desert Rose 6880
37 38  TONI BRAXTON/He Wasn't Man... 6536
31 33 MADONNAMusic 5676
36 32 AALIVAH/Try Again 5504
36 29 FASTBALL/You're AnOcean 4988
27 28 EVERCLEARMonderful 4816
18 28 PINKMostGirls 4816
24 26  BRITNEY SPEARS/Lucky 4472
29 23 SOULDECISIONFaded 3956
26 20  FAITHHILL/The Way You Love Me 3440
20 19 98DEGREES/Gve Me Just One... 3268
- 19 GOOGOO DOLLS/Broadway 3268
15 18 SANTANAF/ROBTHOMAS/Smooth 3096
16 16 CITIZENKING/Better Days.. 2752
- 16 EVANANDJARON/Crazy For This Gir 2752
6 15  BACKSTREET BDYS/Larges Than Life 2580
2t 15  SAVAGE GARDEN/Crash And Bum 2580
15 15 SUGARRAY/Every Moming 2580
17 15  DEBELAHMORGAN/Dance With Me 2580
13 14 SMASHMOUTH/Then The Morning... 2408
15 14 TAL BACHMAN/She's SoHigh 2408
14 14 JENNIFERLOPEZAf You Had My Love 2408
14 13 REDHOT CHILI../Scar Tissue 2236
13 13 TRAINMeet Virginia 2236
10 12 GOOGOO DOLLS/Stide 2064

MARKET #38

WNOU/Indianapolis

Emmis

(317) 236-9300

Edgar/Ott/Jana

12+ Cume 123,000

PLAYS

LW TW  ARTIST/TITLE 6l (000)
87 89 3DOORS DOWN/Kryntonite 4272
82 84  MADONNAMusic 4032
71 83  CHRISTINAAGUILERA/Gome On Over. 3984
89 82  BRITNEY SPEARS/Lucky 3936
93 77 CREEDMith Arms Wide Dpen 3696
79 71 NiNE DAYS/Absolutely... 3408
59 66  DESTINY'S CHILDAJumpin Jumpin’ 3168
50 53 BLINK-182/All The Small Things 2544
44 51 EVERCLEARMWonderful 2448
50 50  SOULDECISION/Faded 2400
40 43 98 DEGREES/Give Me Just One... 2352
57 417 AALIYAH/Try Again 2256
42 43 MATGHBOX TWENTY/Bent 2064
37 41 NELLY/Country Grammar 1968
44 40 JESSICASIMPSONA Think I'm in... 1920
30 39 JOEAWanna Know 1872
31 39 VERTICAL HORIZON/You're A God 1872
36 38 JANET/Doesn'tReally... 1824
54 36 'NSYNG/t's Gonna Be Me 1728
45 36 PINK/There You Go 1728
23 35  WHEATUS/Teenage Dirtbag 1680
17 34 CREEDMigher 1632
44 34 DESTINY'S CHILD/Say My Name 1632
30 34  FASTBALL/You're An Ocean 1632
39 33 VERTICAL HORIZON/Everything You Want 1584
26 31 |5/Distracted 1488
27 31 KID ROCKMasting Time 1488
31 31 LFOAWest Side Story 1488
28 30  SHAGGY/Dance & Shout 1440
22 29 BBMAK/Back Here 1392
16 28 PINKMost Girls 1344
27 28 STDNE TEMPLE PILOTS/Sour Girl 1344
20 25  LIMPBIZKIT/Break Stuff 1200
23 25  DR.DRE/The Next Episode 1200
20 24 BACKSTREET BOYS/The One 1152
21 22 PAPARDACH/LastResort 1056
12 20 KANDDon't Think 'm Not 960
15 19 TONIBRAXTONHe Wasn'tMan.., 912
10 15 BLAQUE/SCS 720
13 15 DMX/Party Up{Upln..) 720

MARKET #38
WZPL/Indianapolis
My Star
{317) 816-4000
Sands/Decker e
12+ Cume 223,600 Todey's Bes:
PLAYS
W TW  ARTIST/TITLE
69 70 BBMAK/Back Here
53 67  CREEDAith Arms Wide Open
73 59 °NSYNC/It's Gonna BeMe
41 59 BONJOVIIT'S MyLite
52 56  NINEDAYS/AbsOlutely.
56 52  MADONNAMusic
65 52 VERTICAL HORIZON/Everything You Want
45 47 BACKSTREETBOYS/The One
2747 ENRIQUE IGLESIAS/Be With You
73 47 THIRD EYE BLIND/Never Lel You Go
41 43 SISTER HAZEL/Change Your Mind
40 39 MATCHBOX TWENTY/Bent
34 36 98 DEGREES/Give Me.Just One..
28 35  VERTICAL HORIZON/You're A God
30 34  BRITNEY SPEARS/Lucky
34 34 SOULDECISION/Faded
31 31 STING/Desert Rose
29 29 SANTANAF/RDB THOMAS/Smooth
23 29 MAGY GRAY/I Try
23 25  CREEDMigher
22 24 JANET/Doesnt Realty...
28 24 TRAINMeet Virginia
30 22 EVERCLEARMonderful
- 22 BACKSTREETBOYS/Its True
16 21 FAITHHILL/The Way You Love Me
22 20 CHRISTINAAGUILERA/Come On Oves...
16 18 MARC ANTHONY/) Need To Know
- 18 KIDROCK/Wasting Time
19 18 STONE TEMPLE PILOTS/Sour Girl
24 18 KID ROCK/Only God Knows Wiy
13 17 CHRISTINA AGUILERAWhat A Girl Wants
14 17 SMASHMOUTH/AN Star
17 16 GOOGOODOLLS/Sikde
14 15 RICKY MARTIN/Uivin' La Vida Loca
16 15 CHRISTINAAGUILERA/Genie tn A Bottle
11 15 SIXPENCE./MissMe
6 15  THIRD EYE BLIND/Deep Inside Of You
18 14 BARENAKED LADIES/Pinch Me
14 14 SUGAR RAY/Every Morning
10 14 SUGARRAY/Someday -

Masic

61 (000)
6790

1852
1455
1455
1455
1455
1358
1358
1358

WXXL/Oriando
Clear Channel
(407) 919-1070
Cook/DeGraaff

12+ Cume 380,000

MARKET #39

ARTIST/TITLE

MATCHBOX TWENTY/Bent
JANET/Doesn't Reatly..

DESTINY'S CHiLDAJumpin’ Jumpin®
CHRISTINA AGUILERA/Gome On Over...
AALIYAH/Try Again

NELLY/Country Gramwmar

‘N SYNC/Its Gonna Be Me
PINK/There You Go

NINE DAY S/Absolutety...

VERTICAL HORIZON/Everything You Want
SON BY FOUR/Purest Of Pain...
CREED/With Arms Wide Open
TON1 BRAXTON/He Wasn't Man..
98 DEGREES/Give Me Just One..
PINK/Most Girls

BRITNEY SPEARSA ucky
SAMANTHA MUMBA/Gotta il You
STING/Desert Rose

SONIQUE/Sky
JESSICASIMPSON/I Think 'm In...
MADONNAMusic

BBMAK/Back Here

CREEDMigher

BAHA MEN/Who { et The Dogs Out
3D00RS DOWNKryptonite

ALICE DEEJAY/Better Off Alone
AMBER/Sexuai (Li Da Di)
BLAQUEBO8

SONIQUEA Feels So Good

JOEA Wanna Know
FRAGMA/Toca’s Miracie
SISQ0/Thong Song

ENRIQUE IBLESIAS/Be With You
MANDY MOOREA Wanna Be With You
ROCKELL/In A Dream

THIRO EYE BLIND/Deep [nside Ot You
VERTICAL HORIZON/You're A God
EVERCLEARWondertul
702/Where My Girts A1?

500 GOO DOLLS/Stde:

G (000}

MARKET #40

KFMS/Las Vegas
Clear Channe!
(702) 732-7753
McNeil/Nikii

12+ Cume 92,700

ARTIST/TITLE

JANET/Doesn't Really..,
SOULDECISIONFaded

PINK/There You Go

TONI BRAXTONHe Wasn't Man
DESTINY'S CHILD/AJumph Jumpin'
CHRISTINA AGUILERA/Come On Over...
MADONNAMusic

98 DEGREES/Give Me Just One. .
VERTICAL HORIZON/Everything You Want
MATCHBOX TWENTY/Bent

‘N SYNGAt's Gonna Be Me
NEXT/Witey .
JESSICA SIMPSON/I Think 'min.
3DOORS DOWN/Kryptontte
KANDU/Don't Think I'm Not

RUFF ENDZ/No More
.'NSYNC/Bye Bye Bye

PINKMost Girls

NELLY/Country Grammar

BRITNEY SPEARS/Lucky

MANDY MOOREA Wanna Be With You
BAHA MEN/Who Let The Dogs Out
BLINK-182/A) The Small Things
JOE/) Wanna Know

NINE DAYS/Absolutely...
AALIYAH/Try Again

CREED/Migher

JAY-2/Big Pimpin'

MONTELL JORDAN/Get it On... Tonite
NO AUTHORITY/Gan | Get Your...
DEBELAH MORGAN/Dance With Me
KID ROGK/Only God Knows Wity
SAMANTHAMUMBA/Gotta Tell You
ALICE DEEJAY/Better Off Alone
BLAQUE/B08

DR. DRE/The Next Episode
702/Where My Girls Ar?

MADISON AVENUE/Don't Calt Me Baby
EVERCLEARWonderful

DMX/Party Up{Up in...)

61 (000}
4510
4455
4290
4235
4180
3630
3575
3410
2970
2750
2750
2640
2640
2585
2530
2475
2365
2255
2200
2200
2200
2090
1705
1705
1595
1540
1540
1540
1430
1375
1320
1265
1265
1210
1210
155
1100
1100

95

KUMX/New Orleans

Clear Channe!
(504) 679-7300
Stewart/Wade All Hit Music
12+ Cume 260,000
PLAYS
W TW  ARTIST/TITLE G! (000)
83 81  3DOORS DOWN/Kryptonite 8262
78 72 DESTINY'S CHILD/Jumpin Jumpin® 7344
86 72 MATCHBOX TWENTY/Ben! 7344
49 65  CREED/With Arms Wide Open 6630
32 64  VERTICAL HORIZON/Everything You Want 6528
85 54  TONIBRAXTON/HeWasn'tMan... 5508
49 52 STING/Desert Rose 5304
43 48  BBMAK/Back Here 4896
50 47  JANET/Doesn't Reaity . 4794
87 46  NINE DAYS/Absolutedy. 4692
48 45 CHRISTINAAGUILERA/Come On Over... 4590
30 45  MADONNAMusic 4590
43 44 NELLY/CountryGrammar 4488
49 41 WESTLIFE/Swear it Again 4182
48 40  MANDY MOORE/ Wanna Be With You 4080
46 38  BRITNEY SPEARS/Lucky 3978
20 38 98DEGREES/Give Me Just One.. 3876
49 36  JESSICA SIMPSONA Think I'm In... 3672
45 34 AALIYAH/Try Again 3468
33 33 ‘NSYNCAts GonnaBeMe 3366
30 33 PINK/There You Go 3366
26 30  EVERCLEARMWonderut 3060
28 28 ENRIQUE IGLESIAS/Be With You 2856
31 27 SONIQUEA Feels So Good 2754
25 26 DMX/Party Up{UpIn..} 2652
23 25  JOAWarmaKnow 2550
18 25  PINKMost Girls 2550
32 25  SAVAGE GARDEN/Crash And Burn 2550
- 24  JENNIFER LOPEZ/ You Had My Love 2448
18 22 BAHA MEN/Who Let The Dogs Out 2244
16 20 THIRD EYE BLIND/Deep inside Of You 2040
- 19 SOULDECISIONFaded 1938
19 SAVAGE GARDEN/I Knew | Loved You 1938
18 BLAQUE/Bring It All To Me 1836
- 18 CELINEDION/That'sThe Way It Is 1836
24 18 CREEDMigher 1836
- 11 SANTANA FPRODUCT. Maria Maria 1734
21 17 WHEATUS/Teenage Dirtbag 1734
14 16 FASTBALL/You're An Ocean 1632
- 16 BRIAN MCKNiGHT/Back At One 1632

MARKET #41

WEZB/MNew Orleans

Entercom

Wi | BBOZT
Scott/Brady (4

12+ Cume 182,600

PLAYS

LW TW  ARTIST/TITLE GH (000}
74 73 DESTINY'S CHILD/Jumpin’ Jumpin’ 4964
69 72 BiG TYMERS/Get Your Roll On 4896
74 72 NELLY/Country Grammar 4896
66 72 504 B0YZWobble. Wobble 4896
71 58 JESSICA SIMPSONA Think Fm ... 4012
48 58  JAY-Z/Big Pimpin’ 3944
43 55  CHRISTINA AGUILERA/Come On Over. 3740
61 55  BRITNEY SPEARS/Lucky 3740
46 49 PINK/Most Girls 3332
38 48 JANET/Doesn't Reafly... 3264
43 41 DMX/Party Up (Upin..) 3196
46 47  BBMAK/Back Here 3196
45 47 WESTLIFE/Swear It Again 3196
45 45 BRIANMCKNIGHT/ 8,12 3060
36 40  JOEAWanna Know 2720
48 33 MANDYMOORE/| Wanina Be With You 2652
17 38 JUVENILEA Got That Fire 2584
49 35  ‘NSYNGArsGonnaBeMe 2380
35 35 BIG TYMERS/#1 Stunna 2380
35 33 AALIYAH/Try Again 2244
35 33 HOT BOYS/ Need AHot Girl 2244
22 33 'NSYNC/This | Promise You 2244
32 32 PINK/There You Go 2176
28 32 98 DEGREES/Give Me Just One... 2176
30 28  SAMMIE/Crazy Things | Do 1972
27 28 ‘NSYNC/ByeByeBye 1972
29 25  CHRISTINA AGUILERAI Tum To You 1700
18 25  MARC ANTHONY/My Baby You 1700
20 21 BAHAMEN/Who Let The Dogs Qut 1428
29 21 JUVENILE/Back That Thang Up 1428
4 20 DREAMMe Loves U Not 1360
36 19 HOUSTON & IGLESIAS/Could | Have This... 1292
33 18 MADONNAMusic 1224
16 18 DEBELAHMORGAN/Dance With Me 1224
16 17 BACKSTREET BOYS/Alll Have TaGive 1156
15 17 BACKSTREET BOYS/Show Me... 1156
41 16 TONIBRAXTONMe Wasn't Man... 1088
12 15 SUGAR RAY/Every Morning 1020
14 15 CHER/Believe 1020
16 13 BRANDY & MONICA/The Boy Is Mine 884

MARKET #42

WKZL/Greensboro

Dick

(336) 274-8042

McHugh/Alexander

12+ Cume 191,800
PLAYS
LW TW  ARTIST/TITLE
57 66 3 DOORS DOWN/Kryptonite
63 63  SOULDECISION/Faded
45 61 _ BENHARPER/Stea My Kisses
58 60  LEANNRIMES/ Need You
55 -58  DESTINY'S CHILDAJumpin' umpin’
60 85  MATCHBOX TWENTY/Bent
54 54  MADONNAMusic
52 53 98 DEGREES/Give Me Just Ore...
52 51 CREEDHigher
54 43 BRITNEY SPEARS/Lucky
38 41 NINE DAYS/Absolutely ..
19 40  CREED/With Arms Wide Open
35 40 MACYGRAY/ITry
45 38  JOE/WannaKnow
34 34 FAITHHILL/Breathe
37 30  EVERCLEARMWondertul
25 30 BAHAMEN/Who Let The Dogs Out
37 30 JESSICA SIMPSON/ Think I'm In..
27 28 JANET/Doesn’tReally,
28 26 AALIVAH/Try Again
21 25  TONIBRAXTONMe Wasn't Man
12 21 CHRISTINA AGUILERA/Come On Over.
16 2t FAITHHILL/The Way You Love Me
14 19 PINK/There You Go
21 19 FASTBALL/You're AnOcean
13 18 - 'NSYNCAtS Gonna Be Me
17 18 SANTANAF/PRODUCT. Maria Marta
16 18 SONIQUE/It Feels So Good
15 17 MARC ANTHONY/ Need To Know
11 17 ENRIQUE IGLESIAS/Bailamos
16 17 REDHOT CHILL../Otherskie
20 17 STING/Desert Rose
17 17 LOUBEGAMambo No.5...
18 17 BONJOVUM's My Life
12 16 WHITNEY HOUSTONMy Love Is Your Love
14 16 SANTANA F/ROB THOMAS/Smooth
16 16 CELINE DION/That's The Way It Is
17 16 KD ROCK/Only God Knows Why
13 16 LENNY KRAVITZ/American Worran
16 16 JENNIFERLOPEZ/f You Had My Love

1456

1456
1456
1456
1456

WwQzQ/MNashviiie

Cromwell
(615) 399-1029
Krysz/Marco

12+ Cume 98,000

MARKET #43

1925 FM
ARTIST/TITLE &1 (000)
DESTINY'S CHILD/Jumgin' Jumgin® 2610
3 DOORS DOWNXryptonite 2581
MATCHBOX TWENTY/Bent 2581
NINE DAYS/Absolutely. 2465
JANET/Doesn't Really... 2407
JESSICASIMPSON/ Think 'm In... 1972
AALIYAH/Try Again 1943
CHRISTINA AGUILERA/Come On Over.. 1856
MADONNAMusic 1856
BAHA MEN/Who Let The Dogs Out 1624
98 DEGREES/Give Me Just One. 1566
BRITNEY SPEARS/L ucky 1537
EVERCLEARWonderful 1479
SOULDECISION/Faded 1421
TONI BRAXTON/He Wasn't Man. . 1363
JOE/ WannaKnow 1334
‘N SYNG/Irs Gonna Be Me 1305
NELLY/Country Grammar 1305
BBMAK/Back Here 1218
PINK/There You Go 131
S1S00/Thong Song 957
NO AUTHORITY/Gan | Get You... 928
D-GRU/I Will Be Waiting 812
BONJOVINt's My Life 783
MANDY MOORE/ Wannia Be With You 754
AMBER/Sexual (Li Da Di} 754
EMINEM/The Real Slim Shady 754
DMY/Party Up (Up In..) 725
ENRIQUE IGLESIAS/Rhythm Drane 725
‘MACY GRAY/Why Didn't You. .. 696
ENRIQUE IGLESIAS/Be With You 667
DEBELAH MORGAN/Dance With Me 667
"N SYNC/Bye Bye Bye 667
NOBODY'S ANGEL/t Can't Help Mysedt 667
SANTANA F/PRODUCT.. /Maria Marta 638
CREEDMWith Arms Wide Open 609
VERTICAL HORIZON/You're A God 609
PINKMost Girts 551
SHAGGY/Dance & Shout 55t
STING/Desert Rose 522
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CHR/Rhythmlc September 8, 2000 R&R ® 53

September 8, 2000 BIG TYMERS #1 Stunna (Cash Money/Universal) ’ MARY GRIFFIN Perfect Moment (Curb/London/Sire)
™ TOTALPLAYS ™1 14141 STATIONS/ Total Plays: 456, Total Stations: 18, Adds: 2 Total Plays: 246, Total Stations: 23, Adds: 0
LW TW  ARTIST TITLE LABEL(S) ™ w ADDS ‘
+ +  NELLY Country Grammar (Fo’ ReelUniversal) 4498 4532 12800 A T ————
eekends (interscope ittle Woras (Reprise
3 @ MYSTIKAL Shake Ya Ass (Jive) 4261 3588 13578 | Total Plays: 415, TotahStations: 31, Adds: 0 i " Total Plays: 234, Total Stations: 15, fdds:)()
> €@ COMMON The Light (MCA) 3682 3674 127/4 l
i 5 ANGELINA Every Time | Think Of You (Upstai YOLANDA ADAMS Open My Heart (Elektra/EEG
1 o LIL BOW WOW Bounce With Me (SO S0 Def/Co/umb/a) 3260 3053 1253 Total Plays: 38‘11, I’TS(’Jtallrgtealtions:"119, Adds?u1 L Total Plays: 221, Total SEaet:lns:y14,e§dds{ 36 ! )
s @ - DMX What You Want (Ruff Ryders/IDJMG) 2965 2055 11872
s @ EMINEM The Way | Am (Aftermath/interscope) 2859 2549 1197 DE LA SOUL Ooch (fomy 80) FRAGMA Toca’s Miracle (Groovilicious/Atiantic)
T 372, ions: 19, p Plays: 204, Tc ions: 8, B
£ = OR. DRE The Next Episo de ( Aftermath: /Interscope) 2790 2893 114 /0 otal Plays: 372, Total Stations: 19, Adds: 1 Total Plays: 204, Total Stations: 8, Adds: 0
7 s DA BRAT What'chu Like (So So Def/Columbia) 2487 2827 105A _
] ] ) CAM’RON What Means The World To You (Epic) TARSHA VEGA Be Ya Self (RCA)
11 9 TRINA Pull Over (Slip ‘N Slide/Atlantic} 2281 2150 1090 Total Plays: 319, Total Stations: 22, Adds: 0 Tetal Plays: 197, Total Stations: 21, Adds: 0
o @ LI’ ZANE FA12 Caliin' Me (Worldwide/Priority) 2276 2228 122/6
& Bianin! ; TAMIA Can't Go For That (Elektra/EEG, WYCLEF JEAN -9V (Ruffhouse/Columbi;
s 11 JAY-Z B‘g lepm ( Roc-A-Fella/ IDJMG) 2163 2361 1110 Total Play§n316,oTotglrStatﬁ)ns(: 2?. l(dds: 2) ! Total Plays: 141, Total S{atiltlans:ofas,el\dgs%n =
» @ BIG TYMERS #1 Stunna (Cash MoneyUniversal) 1975 1811 962 ]
14 @ LUDACRIS What's Your Fantasy (Def Jam SouttIDJMG) 1851 1611 98/9 SHYNE F/BARRINGTON LEVY Bad Boyz (Bad Boy/Arists) | OUTKAST B.0B. (LaFace/Arista)
Plays: 308, Stations: 13, Adds: Total Plays: 119, Stations: 9, :
= m JAY-Z F/MEMPHIS BLEEK & AMIL Hey P&pi (DE'fSOUMDJMG) 1779 ]528 1002 Total Plays Total Stations dds: 2 otal Plays: 119, Total Stations: 9, Adds: 2
15 15 LL COOL J Imagine That (Def Jam/IDJMG) 1442 1590 110A ‘N SYNC This | Promise You (Jive) PROFYLE Liar (Motown/Universal)
i i
2 @ BEENIE MAN Girls Dem Sugar (Virgin) 1377 1101 97A0 Total Plays: 282, Total Stations: 10, Adds: 5 Total Plays: 111, Total Stations: 6, Adds: 3
1o @) SHYNE FBARRINGTON LEVY Bad Boyz (Bad Boy/Arista) 1284 1118 90/8 , .
dn UK ot Wi ToySy @Btz Y o0 || Aol B | AL e e
— @ C-MURDER Down For My N's (Tru/No Limit/Priority) 1106 967 6372 '
— @ DE LA SOUL Oooh (Tommy Boy) 1060 984 106/3 | | E-40 F/NATE DOGG Nah, Nah.. (Sick Wid’ Itiive) | OUTSIDERZ 4 LIFE Who R U? (BlackGround/Virgin)
Total Plays: 251, Total Stations: 13, Adds: 5 | Total Plays: 87, Total Stations: 11, Adds: 0
\ 65 CHR/Rhythmic and 82 U!'ban reporters combine into a custom chart. Hip Hop titles are e et R S
L e oo et Sl ey oot e Songs ranked by ttal las

CHR/Rhythmic Reporters
Stations and their adds listed alphabetically by market

KKSS/Albuguerque, NM * WBBM/Chicago, IL * KBOS/Fresno, CA * WJBT/Jacksonville, FL * WKTU/New York, NY * KKFR/Phoenix, AZ * KTFM/San Antonio, TX * KWIN/Stockton, CA *
PD: Tom Naylor PD: Todd Cavanah PD: E. Curtis Johnson PD: Doc Wynler VP/Dps.: Frankie Blue PD: Bruce Si. James PD. Clitt Tredway PD: John Christian
4 MYSTIKAL “Shake™ MD: Erik Bradley APD: Greg Hoffman MD Tittany Green MD: Geronima APD/MD: Charlie Huero MD: Steve Chavez APD/MD: Louie Cruz
4 BAHA MEN “Lat" MD: Travis Loughra SHYNE F/B. LEVY “Boyz" 1 MELANIE € “Turn” o Adds SHAGGY "Wasn'T" No Adds
4 COMMON “Light" D: Travis Loughran n Tow BAsiTON J.WT 35 SOUTH "Wer-N-Wikd*
gt | UL Ky Lo e
4 MYSTIKAL -Shake EA ek AT B0 COLE F/QUEEN LATIFAH “Can
A% S
KYLZ/Albuquergue, NM * TANAIETR 5 i Bw wow “saurce suw cumumoun -0K* R .
PD: Robb Royale ranche WQHT/New York, NY KOUM/Portiand, OR fL*
UK L oy PD: Tracy Cloherly PD: Mark Adams XHTZ/San Diego, CA * WLLD/Tampa, FL
LUDACRS “Fartasy” KBTE/Corpus Christi, TX 2 MD: Sean Taylor D Pretty Boy Dontay QWD Ui Vazoues PD: Driando
pD Jason Hillery KSEQ/Fresno, CA No Adds 2 Lucy FEARL s R e No Adds
" ?{J‘m"g&%‘;‘“ﬂ;l“f PD: Tommy Del Rio KLUCALas Vegas, NV * JA RULE F/C. MILIAN “Batween’ T4 MYSTIKAL *Shake’
: MON Light” MD: Jo Jo Lopez PO: Cal Thomas LA WM “Licks 3 B0 FNATE D0GG “han”
KPRF/Amarillo, TX 13 wuon HGGAS e 19 UL KM Licks” APD: Mike Spencer WNVZ/Norolk, VA *
PD/MD: Eric Michaels T e MD: J.B. King Zlogdlk, KOHT/Tucson, AZ *
2 MMM, Wor Ancsunkwfvsery 1 DESTINY'S CHILO "Woman' FD: Don London WWIOUProvidence, Ri * PD- Paco Jacol
“wnar* MD: Jay West :
ALICE CEEJAY “Back” nysnm - e = KMEL/San Francisco, CA * MD: D. Wayne Chavez
MYSTIKAL *Shake' WIMH/G b NC * MD: El:yliley Ryan YP/Prog.: Michael Martin 12 JA ELLJ\jj/c M! LIAN “Between”
KZFM/Corpus Christi, TX * DMPD: pIEENSuOrt, KHTELittle Rock, AR * 10 GHAISTINA AGUILERA “Come™ APD/MO: Glenn Aure MM o
/PD: Brian Douglas - 5 SHYNE F/B. LEVY “Boy? DON CISCU “Boy™ €-40 F/NATE D0GG "Nah™
KQBT/Austin, TX * PO: £ Daras AP Xenal DiPop: Lary Ledtane KBAT/Ddessa-Midland, X R
s MD: Danny B. Jammin' A MD: Peter Gunn 1 Y
PD: Scooter B. Stevens 5 nesrm'vs CHD Wonan MD: BoogleD SLIMM CUTTA-GALHOUN “0K° PD: Leo Caro PRoRLE
APD: Mark MeCra 2. CoMMoN Lt L3 Pl s COLE FIOUEEN LATIFAH “Can” MD: Kevin Chase
¥ 1+ COLE F/QUEEN LATIFAH “Can e 5 LL COOL J "Imagine” NV * . 2
BEENE Mv‘v%w@{slfnunce T e KWNZ/Reno, WDW2Z/Utica-Rome, NY
TELA ¥ Hon OM: Pat Clarke 5 : J.P. Marks
KPWR/Los Angeles, CA * ' PD: Bill Schulz KYLO/San Francisco, CA* | 1L 500
" . KKWD/Oktahoma City, DK 1 BEEMIE MAN "Girls” VP/Prog.: Michael Martin 20 TON BRAXTON e
KIKiMonolulu, H VP/Prog: Jimmy Steal g WYCLEF JEAN “911 -
KRBV/Dallas-Ft. Worth, TX * g ® : Chris Bak APD/MD: Jazzy Jim Archer YOLANDA ADAMS Dwv
KiSV/Bakersfield, CA * alias-Fi. worlh, PD: Fred Rico APD: Damion Young OM: Chris Baker Y SaGEVEUET MONIFAH “Tell”
® 1 PD: Carmy Ferrert ). MD: E-Man PD: Sieve English a TONI ESTES “Hot"
PO: Bob Lewis . MD: Pablo Sato . 4" LIL BOW WOW “Bounce™ No Adds
Interim MD: Jetf Miles JA RULE F/5. MILIAN “Bexween i i *
APDmgn:;fmo - 82 N SYNG “Promise” ! ' Yoo KGGl/Riverside, CA ™
ST “Shake 24 MADISON AVENUE “Baby” PD: Jesse Duran KWWV/San Luis Dhispo, CA
VOLANOA ADAMS “Operi KQCH/Omana, NE * mD: S‘ij;‘gi‘;mﬂ . PD: Cralg Marshall WPGC/Washington, DC *
» . MD: Suave Javi -
AT Tt KNE TV, 1 . KXHT/Memphis, TN * PD: Erik Johnson S JARULEHC MM ‘Batenr AR L
enver-Boulder, : Jamle Hyatt DM: Chris Taylor MD: Christogher Dean ey FATE DOGG “Nab™ “No Adds
WERQBaltimore, MD = | -t ol s I Lo e R KBMBSacrament, CA B
PD: Dion Summers MD: John E. Kage 14 DA BRAT “What'thu” ' MO-DevinlSteel: .. iR e— Dir/Prog. Ibrahim “Ebro” Jam
i 12 CHANGING FACES “Other” MYA "Case” CASH MONEY . “Project’
M’D‘fi Neke At Night 31 BESTIYS CHILD ~Woman COMMON “Light” FlogKssL. Bl Kid Bootz .
Do ke el e el l oo
3 KELLY PRICE *Should've™ | ST OM: Shetlie Harl PD: Greg Williams
T GONELL JoNES “Tnis” :(I:‘LNM:T?::, CA WPY0/Driando, FL * Doy PD: Eric Powers No Adgs
) KBXX/Houston-Galvesto - : Hene Robet PD: Phil Michaels MD: Jutle Pilat
L 3 n, TX APD/MD: Drew Stone MD: Vic The Lalino No Adds.
KPRR/E} Paso, TX * ;?Jf HKW hSGDW:;) " 10 E40 ENATE 005G Tt p o
g & - . Kashawn Powel o
WBHJ/Birmingham, AL ggﬂMJg_"glg;gﬂ;g:a ey WNFAH T :(Ds_mﬁflramemv, CA
PD: Mickey Jofinson No Adds 10 L 28N Pt caun b * '] q
APDIMD: aryKay 10 SR o | T = Mediabase 24/7 monitored
o Adds WPDW/Miami, FL * KCAQ/Oxnard-Ventura, CA BFENIE MAR “Gils™
3 PD: Dan Garile
WCKZ/FL. Wayne, IN | e b ]
TP i B WHHH/Indianapolis, IN * | A°0: Tony The Tiger e e WDCQ/Satisbury, MD R et
y PD: Scott Wheeler 2 DE LA SOUL “Oooh” 5 LIL' KiM “Licks’ PD: Woukie,
PD: Cadillac Jack McCariney AFDMY: MikehThomas MD: Carf Frye SHABGY Wasny' LUDACRIS “Fantasy” D ogule 65 Current Reporters
APD: Dennis {'Heron SLIMM CUTTA- cum uu “0K* BAHA MEN “Lat” R COLE FAQUEEN LATIFAH “Can” 63 Current Playtists
MD: Michelle Williams BEENIE MAN "Girls™ JA RULE F/C. MILIAN ~Between’ mgg{e\]!:fn :9“-
No Adds =
" ‘ Did Not Report, Playlist Frozen (2):
KDDNMonterey-Salinas, CA * KPSI/Paim Springs, CA tay zen (2)
PO: Dan Watson
M, s
WJIFX/FL. Wayne, IN * WOBT/Jackson, MS. APD/MU: Dennis M:ﬂlnu q, ";gm',','éz.'s,'f,ﬁ";:ﬂ,u KUUU/Salt Lake City, UT * KKE;:;LAIM.G.QBT’XAK
WSSP/Charleston, SC PD/MD: Weasel PD: Seott Steele S a sty 1 S”;ANM - Interim PD: Rob Oison ubbock,
PD: Kell Reynolis APD: Randy Alomar MD: Bruce The Moose "N SYNC “Promisa” N SYNC “Promise” MD: Zae Davis
‘N SYNG “Promise” 1 LUDACRIS “Fantasy” NG Adds WYCLEF JEAN "911° €40 F/NATE DOGG "Nah™ No Adds
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$eptember8 2000

VLJAESEI( leglEs}( ARTIST TITLE LABEL(S} E?EE P?.Av-s IMPR?gs:ISONS WE&I&%ON Ul STASIIONSI |
i ©@ NELLY Country Grammar (Fo’ Reel/Universal) 3437 +32 - 5113060 23  60/0
¥ © PINK Most Girls (LaFace/Arista) 211 + 317181 13 52/0
2 s JANET Doesn't Really Matter (Def Soul/IDJMG) 2639 ~173 - 320918 15  59/0
5 O RUFF ENDZ No More (Epic) 2415 +39  :208076- - 12 59/0
8 © - MYA Case Of The Ex (Whatcha...) (University/interscope) 2283 +108 349596 7 5772
4 s DR. DRE The Next Episode (Aftermath/interscope) 2265 -112 354638 19 5700
6 KANDI Don't Think I'm Not (So So Det/Columbia) 2248 -43 248383 11 ~ 50/0
s NEXT Wifey (Arista) 1980 -210 260897 17  55/0
12 © EMINEM The Way | Am (Aftermath/Interscope) 1954~ +292 . 332443 5 591
10 1 DESTINY’S CHILD Jumpin’ Jumpin' (Columbia) 1912 -90.- 269670 26  56/0
9 1 «JAY-Z Big Pimpin’ (Roc-A-Fella/IDIMG) 1827 215 2271410 22 60/0
15 @ _ MADONNA Music (Maverick/WB) 1739 +127 211708 5  40/0
it 13 DA BRAT What'chu Like (So So Def/Columbia) 1697 209 254281 18 477
2 @ MYSTIKAL Shake Ya Ass (Jive) 1594 +331 - 325427 4 5177
13 15 SISQ0 Incomplete (Dragon/Def Soul/IDJMG) 1582 -0 201219 12 5700
18 16 CHRISTINA AGUILERA Come On Over (All | Want...) (RCA) 1563 -1 172384 8 421
17 @ COMMON The Light (MCA) 1493 0 222703 11 46/4
e 18~ JOE | Wanna Know (Jive) 1468 -161 227832 34  55/0
18 19 AALIYAH Try Again (BlackGround/Virgin) 1406 -5 191442 27 570
20 29 BRITNEY SPEARS Lucky (Jive) 1304 -13 150473 7 321
1g 2t JAGGED EDGE Let's Get Married (So So Def/Columbia) 1234 110 27235 19 40/0
2% @  LIL BOW WOW Bounce With Me (So So Def/Columbia) 1128 +126 183302 5 4883
23 @ 98 DEGREES Give Me Just One Night... (Universal) 1086 +2 132063 5 36/0
2 @. DMX What You Want (Ruff Ryders/IDJMG) 10M +25 218184 8 382
27 25 TRINA Pull Over (Slip ‘N Slide/Atlantic) 987 10 119427 7 390
2 26 ‘N SYNC It's Gonna Be Me (Jive) 962 -123 101847 17  28/0
24 27 AVANT Separated (Magic Johnson/MCA) 955 -126 152470 15  31/0
% @  DEBELAH MORGAN Dance With Me (DAS/Atlantic) 917 +27 88779 8 370
3 @ LIL ZANE FA12 Callin’ Me (Worldwide/Priority) 865 +31 136893 7. 421
30 30 - SOUTH PARK MEXICAN You Know My Name (Dopehouse/Universal) 861 -1~ 70088 5 350
28 a1 SON BY FOUR Purest Of Pain (A Purc Dolor) (Sony Discos/Columbia) 794 111 132524 13 29/0
3 €@ ERYKAH BADU Bag Lady (Motown/Universal) 788 +64 139560 4 381
a €D TONI BRAXTON Just Be A Man About It (LaFace/Arista) 187 +60 124631 5 36/4
3% €@ BAHA MEN Who Let The Dogs Out (Artemis) 757 +83 91000 6  26/3
39 €@ LUDACRIS What's Your Fantasy (Def Jam South/IDJMG) 742 +129 85052 2 294
ar @ LI KIM How Many Licks (Queen Bee/Undeas/Atlantic) 663 +96 129112 3 1478
44 €@  JAY-Z F/MEMPHIS BLEEK & AMIL Hey Papi (Def Soul/IDJMG) 636 +119 181530 2 291
[Debut> € CHANGING FACES Thdt Other Woman (Atiantic) 613 +314 72862 1 4372
%2 io  IDEAL Whatever (Noontime/Virgin) 610 144 82146 15 320
[Debut> @) DESTINY’S CHILD Independent Woman (Columbia) 608 +360 108017 1 41/4
3 41 LL COOL J Imagine That (Def Jam/IDJMG) 607 -118 89096 6 36
[Debut> @  JARULE FCHRISTINA MILIAN Between Me... (Murder inc./Def Jam/IDJMG) 595 +218 157694 1  26/6
4 ® ° SAMANTHA MUMBA Gotta Tell You (Wildcard/Polydor/Interscope) 560 +23 38120 3 281
a7 44 MADISON AVENUE Don't Call Me Baby (C2/Cofumbia) 551 -114 77986 12 2041
3 45 - EMINEM The Real Slim Shady (Aftermatfyinterscope) 521 -115-, 58443 200 4400
@ BEENIE MAN Girls Dem Sugar (Virgin) 485 +107 ' 154835 1 22/4
0 47 EMINEM Stan (Aftermath/Interscope) 484 -85 115140 11 700
1 ® s SAMMIE Crazy Things | Do (Freeworld/Capitol) 483 -37 28696 8 210
@ 3LW No More (Baby I'ma Do Right) (Epic) 472 +218  348M 1 310

@ NELLY E. (Fo’ Reel/Universal) 465 +19 = 82147 1 123

~WYCLEF JEAN 911" (Ruffhouse/Columbia)

| MYSTIKAL Shake Ya Ass (Jive)

ranked by total plays for the airplay week of Sunday 8/27-Saturday 9/2. Bultets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song being played 21 on more stations is placed first. Breaker status is assigned
to songs reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission
from The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R Inc.

65 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
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Most Added@ ik

e
ARTIST TITLE LABEL(S) L] :
LIL* KIM How Many Licks (Queen Bee/Undeas/Aflantic) 8 :;
MYSTIKAL Shake Ya Ass (Jive) = 1E:

JA RULE F/C. MILIAN Between... (Ml/Def Jam/IDJMG)
E-40 F/NATE DOGG Nah, Nah... (Sick Wid’ It/Jive)
COLE F/QUEEN LATIFAH | Can Do Too (Capito])

‘N SYNC This | Promise You (Jive)

COMMON The Light (MCA)

DESTINY'S CHILD Independent Woman (Columbia)
TONI BRAXTON Just Be A Man About It (LaFace/Arista)
LUDACRIS What's Your Fantasy -(Def Jam Soutt/IDJMG)
BEENIE MAN Girls Dem Sugar (Virgin)

MONIFAH | Can Tell (Universal)

SHAGGY It Wasn't Me (MCA)

Most Iincreased
Plays

TOTAL |
PLAY £,
ARTIST TITLE LABEL(S) INCREASE

DESTINY'S CHILD Independent Woman (Columbia) +360:4%

CHANGING FACES That Other Woman (Atfantic) -,
EMINEM The Way | Am (Aftermathy/Interscope) +2923 .

3LW No More {Baby I'ma Do Right) (Epic) 218§
JARULE F/C. MILIAN Between... (V/Def Jam/IDJMG)  +218 -
BLACK EYED PEAS Weekends (/nterscope) +130 ' '
LUDAGRIS What's Your Fantasy (Def Jam SouttvIDIMG) +129°4
DREAM He Loves U Not (Bad Boy/Arista) +128 f f=
MADONNA Music (Maverick/WB) Al

£ O R RO ORD R R R Y

Breakers-

No Songs Qualified For Breaker
Status This Week

Most Added is the total number of new adds officlally reported to R&R £~
by each reporting station. Songs unreported as adds do not count |

toward overall total stations playing a song. Most Increased Plays lists | i
the songs with the greatest week-to-week increases in total plays. | if,
Weighted chart appears on R&R ONLINE MUSIC TRACKING.

"%H@

. WRVQ WRHT KDND BT

\ WId?")/ gif'l 17 _
Already On:
New Adds This Week: WPOW KTFM WPYO KQBT KXME

KSEQ KPRR KYLZ KDON KHTE
WFMF WFHN and many more

KJYO WFLY KamaQ
CURB

ReEcCcorpDS
www.curb.com
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THE NEW MILLENNIUM BONIE AND CLYDE
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HL PAP E kUUTE

" FROM THE NEW ALBUM THE PAPER ROUTE *mack 10

* PRO-CD AND VIDEO ON YOUR DESK VIA UPS/2-DAY

* [MPACTING CROSSOVER 9/19

* AMUST LISTEN AND A MUST VIEW AS T-BOZ “ROCKS IT”

 OUT OF THE BOX SPINS AT KPWR, KKBT, 790, KCAQ,
KMEL, AND MORE
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56 ® R&R September 8, 2000

1 DR. DRE The Next Episode (Aftermath/Interscope)
2 MYA {/TYRESE Case Of The Ex... (University/Interscope)
3 NELLY Country Grammar (Fo’ Reel/Universal)
4 RUFF ENDZ No More (Epic)
5 MYSTIKAL Shake Ya Ass (Jive)
6 COMMON The Light (MCA)
7 EMINEM The Way | Am -(Aftermath/Interscope)
8 PINK Most Girls (LaFace/Arista)
9 DA BRAT What'chu Like (So So Def/Columbia)
10 JAY-Z Big Pimpin’ (Roc-A-Fella/IDJMG)
11 DMX Party Up (Up In Here) (Ruff Ryders/IDJMG)
KANDI Don't Think I'm Not (So So Def/Columbia)
13 NEXT Wifey (Arista)
14 AALIYAH Try Again (BlackGround/Virgin)
15 JANET Doesn't Really Matter (Def Soult/IDJMG)
16 DE LA SOUL Qooh (Tommy Boy)
17 JA RULE 1/C. MILIAN Between Me And You (Murder Inc./Def Jam/IDJMG)
18 JAGGED EDGE Let's Get Married (So So Def/Columbia)
19 EMINEM Bitch Please Pt 2 (Aftermath/Interscope)
20 DESTINY’S CHILD Jumpin’ Jumpin’ (Columbia)
21 JUVENILE Back That Thang Up (Cash Money/Universal)
22 LIL BOW WOW Bounce With Me (So So Def/Columbia)
23 IDEAL Whatever (Noontime/Virgin)
24 MADISON AVENUE Don't Call Me Baby (C2/Columbia)
25 SHYNE 1/B. LEVY Bad Boyz (Bad Boy/Arista)
26  ALICE DEEJAY Better Off Alone (Republic/Universal)
27 BEENIE MAN Girls Dem Sugar (Virgin)
28 BLACK EYED PEAS Weekends (/nterscope)
29 DMX #/SISQ0 What You Want (Ruff Ryders/IDJMG)
30 MADONNA Music (Maverick/WB)

-
N

37 CHR/Rhythmic Mix Show Reporters

Contributing Stations

KKSS/Albuguergue, NM | WJFX/Ft. Wayne, IN i

KDON/Monterey-Salinas, CA ’ KBMB/Sacramento, CA

KSFM/Sacramento, CA

KQBT/Austin, TX KBOS/Fresno, CA WQHT/New York, NY
KISV/Bakerstield, CA KSEQ/Fresno, CA WNVZMNorfolk, VA | ;LF M//SS"“[’,‘“”“"’C'TX
| TZ/San Diego, CA
WBHJ/B| ham, AL i KQCH/Omaha,N
/Birmingham KiKI/Honolulu, HI QCH/Omaha, NE KMEL/San Francisco, CA
WJMN/Boston, MA KBXX/Houston-Gaiveston, TX WPY0/0rlando, FL

KYLD/San Francisco, CA
KUBE/Seattle-Tacoma, WA
WLLD/Tampa, FL

| -KOHT/Tucson, AZ
WPGC/Washington, DC

WBBM/Chicago, IL
KZFM/Corpus Christi, TX
KRBV/Dallas-Ft Worth, TX
KPRR/EI Paso, TX

KLUC/Las Vegas, NV
KPWR/Los Angeles, CA
KXHT/Memphis, TN
WPOW/Miami, FL

KCAQ/Oxnard-Ventura, CA
| KKFR/Phoenix, AZ
| KXJM/Portiand, OR
| WWKX/Providence, RI

CHR/Rh ythmlc

R RS R S S N R A

>

LY, /A_/

%% Dweiar

| \.\ﬁR

PROFYLE

“You're nothing but a liar, a cheater, a deceiver, heartbreaker,” sing Profyle. “Whoa!” was the only ‘
word | could | muster after the shock of listening to this record wore off. Motown/Universal record-
ing group Profyle express their meaning of “judgment of divorce,” which they describe as a rela-
tionship abandoned by one mate who leaves in search of a new love — or activity — partner.
# There's so much emotion pouring out of this song that I'm inclined to ask if this really hap-
pened. s this an outburst of feelings from a past relationship, or did writers Roy Hamilton, Tyrell §
Bings and Ernest Dixon just happen to come across the next big hit? | don’t know. # Recently, |
wrote about Changing Faces’ new single, “That Other Woman,” but then | thought, “What would the
guys say if the shoe were on the other foot?” Picture this: You're married to your high school sweet-
heart, you have a couple of kids, the house with the white-picket fence and a dog named Rover.
Everything is lovely. Couldn't be better. Right? # One night, after puiting the kids to bed and kick-

Track: “ll'Of 1
Lovet Motown/Universal

3

' ing the dog out of yours, you and the missus get to sneak in some quality time — you know what

M )

| mean — during which she calls out someone else’s name! What? You may decide to let it go, but
then there’s money missing, she’s out all night, and that little hickey on her neck is a dead giveaway.
But she says it’s a rash, and you buy it. She has you going. # This woman must have been in- |
credible in bed if he went through all this before he decided to leave. If this were me ... well, I'd
increase the life insurance before we went for a cruise in the car. But that was it. He had enough of
playing games with her; it was definitely over. Dude even said he wanted the house, the cars, the
kids and the dOg! — Renee Bell

CHR Asst Ed/tor
4 v : ’ = { T &

£ SRR W g
Big Kid Bootz, APD/MD

KBMB/Sacramento

| am getting so “restless” waiting for this damn album by Xzibit. | wonder if that's why he’s calling it
Restless. Oh, well, let me just say that Xzibit's new release is going to be the biggest album of the year.
Now, we all know that it's going to be nearly impossible for any artist to get with Eminem’s record-
breaking sales, but content-wise Restless is going to be the album of 2000. It's executive-produced by
Dr. Dre and set for release sometime this fall. It was originally scheduled to drop in September, but I've
heard that it's been pushed back to November or December because Dr. Dre still wants to do three
more songs. That's right, three more songs on an album that was said to be finished! Now that the Up
In Smoke Tour is all said and done (congratulations to the most successful hip-hop tour of alf time),
Dr. Dre wants to put the finishing touches on Restless, and he's not in the mood to rush perfection. Of
course, Dr. Dre isn’t the only producer getting down on this album. A good friend of mine, producer
extraordinaire Rick Rock, laced Xzibit with some beats that the world isn’t ready for. “Get Your Walk
On,”produced by Mel Man and Battlecat, has a phenomenal radio-yet-street sound to it. The song
"Loud and Clear” will be an anthem for every “real” cat out there: “Sick of n* **s screamin’ they hot/
But realty they not/Beat up all to the ground like six L.A. cops/Put your fist up in the air if you ever been
shot/And lived to tell about it/Never leavin” home without it.” I've also been blessed to hear something
that Rockwilder did with Xzibit for the album. | ca1 say that | was dumbfounded when | heard it. Of
course, the list of cameos will be as expected: the whole Aftermath camp, The Atkahotiks and a few
rumored surprises. I'm not gonna say too much, tut get ready, the album of 2000 is on the way. Big
ups to my dogs Al Snead and Geo Bivins at Loud Records.

SUPERIOR

VISUAL IMPACT

1-800-786-7411

www.hannersonaroll.com
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Pt e
| Most Played Recurrents -

DMX Party Up (Up In Here) (Ruff Ryders/IDJMG)

o

R&R/MEDIABASE 24/7

(TUNED-IN

§ISQO Thong Song (Dragon/Def Soul/IDJMG)
PINK There You Go (LaFace/Ari’sta)
JIUVENILE Back That Thang Up (Cash Money/Un/versa/)
TDNI BRAXTON He Wasn't Man Enough (LaFace/Ar/sta)
DESTINY S CHILD Say My Name (Columb/a)

PRSI

MONTELL JOBDAN Get It On.. Tonrte (Def Soul/lDJMG)
BLAQUE Brrng It AII To Me (Track Masters/Columb/a)

A

702 Where My GrrIs At? (Motown/Umversal)

SSRSERLB R e S——

BLAQUE 808 (Track Mas'ers/Columb/a)

R

ov DIRTY BASTARD Got Your Money (E/ektra/EEG)

e R RSSO S RS TOSRRESIoS

JAY Z F/AMIL AND JA Can | Get A.. (Def Jam/IDJMG)

R ———

SRR RO

e

MISSY “MISDEMEANOR” ELLIOTT Hot Boyz (EastWest/EEG)

O

i P R——

ALICE DEEJAY Better Off Alone (Repub//c/Un/versal)

T e

TLC No Scrubs (LaFace/Arista)

R TR RIS

CHRISTINA AGUILERA What A Girl Wants (RCA)

e s

BRI TR caopeosesn

RIS OSSR RN RO GSSR

112 Anywhere (Bad Boy/Arista)

e

WJMN/Boston KUUU/Salt Lake City
3am o 3am
DX BRAT What'chu Like
MAJOR FIGGAS Yeah, Thaf's Us fg; %G;’ Bgff[;wacs‘,!;icc y
EMINEM The Real Slim Shady a DI}F/I e UrDie
LIL’ KIM Notorious Kim TY BASTARD Got Your Money
DE LA SOUL Gooh DMX Party Up (Up In Here)
EVE 1/JADAKISS Got It All %Mll]% Trhe I;VVay /_EAm
50 CENT Like We Do ! hc; ext p:vslz’de
DESTINY'S CHILD Jumpin’ Jumpin® MYA Case O T% Ex( . aﬁdltllam)d i
PIAKHAN Wide Open ‘;gf'fA Drqu//Do)r/;r IASE Can't Nobody e Down
LOX Money, Power & Respect JAY-2 Big Pimpin’

11am COOLIO #1.V. Gangsta's Faradise
LIL’ TROY Wanna Be A Baller
v NELLY Country Grammar
DA BRAT What'chu Like AALIYAH Try Again
JOE | Wanna Know ST ¢
MYA Case Of The Ex (Whatcha...) 1 13m
2 PAC I/DR. DRE California Love SOLE’ {/GINUWINE It Wasn't Me
,, LOX Money, Power & Respeck MARIAH CAREY Fantasy
S18Q0 Incomplete JUVENILE {/M. FRESH | Got That Fire
FOXY BROWN Hot Spot 112 Anywhere
EMINEM The Way | Am DMX What's My Name
KANDI Don'’t Think I'm Not 3LW No More (Baby I'ma Do Right)

DESTINY’S CHILD Independent Woman
SOLE’ {/GINUWINE It Wasn't Me

2 PAC Keep Ya Head Up

EPMD You're A Customer

DESTINY'S CHILD Jumpin’ Jumpin’
JERMAINE DUPRI /NAS...
RUFF ENDZ No More
MONIFAH Touch It
T.W.D.Y. Player's Holiday

5%

4 g BIG TYMERS Get Your Rall On
pm KANDI Don't Think I'm Not
S Al
SOLE’ t/GINUWINE It Wasn't Me JOE  Wanna Know pm
DMX Ruff Ryders Anthem "
- EMINEM The Way | Am DJ JAZZY JEFF/FRESH PRINCE Summertime

LOX Ryde Or Die Chick
MONIFAH Touch It
DESTINY’S CHILD Jumpin’ Jumpin’

PINK Most Girls
NOTORIOUS B.1.G. Juicy
DRU HILL How Deep Is Your Love

BRIAN MCKNIGHT Back At One (Motown/Universal)

SONIQUE tmlt Feels So Good (Farmclub/Republic/Universal)

e

ENRIQUE IGLESIAS Sad Eyes (Interscope)
MUSIQ Just Friends (Def Soul/IDJMG)
NEXT Beauty Queen (Arista)

PROFYLE Liar (Motown/Universal)
ANGELA VIA | Don't Care (Lava/Atlantic)

LL COOL J Imagine That
oLy Doty Bediry BIG TYMERS Get Your Roll On
EVE t/JADAKISS Got It All DMX 1/SISQ0 What You Want
R g . DA BRAT What'chu Like
JAY-Z (/MEMPHIS BLEEK Hey Papi 112 Anywhere
e R 702 Where My Girls At

Wilany BONE THUGS N HARMONY Resurrection, Paper Paper

JA Y-Z Big Pimpin’

8pm 8om

IIELL Y Country Grammar
PINK Most Girls TRINA Pull Over
KANDI Don’t Think I'm Not ICE CUBE Hello
DMX 1/51SQ0 What You Want DMX 1/S1SQ0 What You Want

JANET Doesn't Really Matter
JAY-Z t/MEMPHIS BLEEK Hey Papi
MYA Case Of The Ex (Whatcha...)
NELLY Country Grammar

LIL’ KIM How Many Licks
EMINEM The Way | Am
DESTINY'S CHILD Bug A Boo
SI1SQ0 Thong Song

METHOD MAN Even If

MYA Case Of The Ex (Whatcha...)
DR. DRE The Next Episode
EMINEM The Way | Am

AALIYAH Try Again

PINK There You Go

JD/JAY-Z Money Ain't A Thang
DESTINY'S CHILD Jumpin’ Jumpin’
TLC No Scrubs

SOLE’ {/GINUWINE It Wasn't Me

NOTORIOUS B.1.G. Mo’ Money, Mo’ Problems

I've Got To Have It

www.americanradiohistorv.com

Currently Airing on some of
America's Top Stations including:

KKBT-FM, KXJM-FM, KBMB-FM,
KBOS-FM & WLLD-FM\

4 Hour Show

Weekly 4 _
Delivered Via CD

Call for Demo & More Information
: 800.572.4624 x772
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WKTU/New York
Clear Channel

(201) 420-3700
Blue/Geronimo

12+ Cume 2,451,300

ARTIST/TITLE

DESTINY'S CHILD/AJumpin’ Jumpin'
JANET/Doesn't Realty...

MARC ANTHONY/My Baby You
SON BY FOUR/Purest Of Pain...
TONIBRAXTON/He Wasn't Man.
LARA FABIAN/ Will Love Again

HOUSTON & IGLESIAS/Could | Have This.

MADONNAMusic

SOCA BOYS/Follow The Leader

98 DEGREES/GIve Me Just One..
BRITNEY SPEARS/ucky

ZOMBE NATION/Kemkraft 400
JOEA Wanna Know
JENNIFERLOPEZ/Let's Get Loud
BAHA MENWho Let The Dogs Out
AALIYAH/Try Again

PINK/Most Girls

CHRISTINA AGUILERA/Gome On Oves...

JONAH/Ssst (Listen).

ALICE DEEJAY/Better Off Alone
FRAGMA/Toca’s Miracie

PINK/There You Go

MADISON AVENUE/Don't Call Me Baby
DEBELAH MORGAN/Dance With Me
SONIQUE/It Feels So Good

*N SYNC/ts Gonna Be Me
AMBER/Above The Clouds
KANDYDon't Think I'm Not

BARC ANTHONY/You Sang To Me
702/Where My Glrls At?
AMBER/Sexual (L Da Di)

DEBORAH COX/Nobody's Supposed.

WRITNEY HOUSTON/My Love Is Your Love
CHRISTINA AGUILERA/Genie In A Bottle

CHER/Believe

ENRIQUE IGLESIAS/Be With You
TARSHA VEGA/Be Ya Self

DEBORAH GIBSON/What You Want
AALIYAH/Are You That

JENNIFER LOPEZA! You Had My Love

OoX5;

B {000)
67338
66177
62694
62694
53406
51084
49923
46440
45279
417%
41796
40635
38313
3599
31347
26703
25542
24381
23220
23220
23220
23220
22059
19737
19737
19737
17415
16254
13932
12771
12771
12771
12771
11610
11610
11610
11610
11610
10449
10449

CHR/Rhythmic

FIND COMPLETE PLAYLISTS FOR ALL CHR/RHYTHMIC REPORTERS ON R&R ONLINE MUSIC TRACKING
e ——EL

WOQHT/New York

Emmis

(212) 229-9797

Cioherty/Taylor

12+ Cume 2,380,900

PLAYS

LW TW  ARTIST/TITLE

43 51 MYAFAJADAKISS/Best Of Me
46 47  MYSTIKAL/Shake YaAss

21 44 JAY-Z FMEMPHIS../Hey Papi
25 42  BEENIE MAN/Girls Dem Sugar
44 42 LIL'KIM/No Matter What...

43 39 CAM'RONMWhat Means..,

20 38  EMINEM/The Way | Am

4 38  WYCLEFJEAN/S11

31 38  NELLY/Country Grammar
39 36 DMX/What You Want

37 36  DONELL JONES/Where | Wanna Be
33 32 EVEFAJADAKISS/Got t All

22 30  SHYNEF/B.LEVY/BadBoyz

31 29  DR.DRE/TheNext Episode

24 29  CARLTHOMAS/Summer Rain
38 28 NEXTWrey
21 28 SEAN PAUL/DeportThem
27 26 BIGPUNISHERA00%
16 26 M.0P/AnteUp..
44 25  JAGGED EDGE/Let's Get Maried
12 25  MYA/Case Of TheEx...
35 25  SEAN PAUL/Haffi Get Da Gal Yah
35 25  ERYKAHBADU/Bag Lady
36 24  COMMON/The Light
25 23 JOE/Treat Her Like..
21 23 LI ZANE F/t12/Callin’ Me
36 22 AVANT/Separated
26 22  DELASOUL/Cooh
11 21 JARULEF/C. MILIAN/Between Me And You
21 21 RUFFRYDERSMW tii
30 19 LILBOWWOW/Bounce With Me
8 19 MEMPHIS BLEEK/My Mind Right
19 15  LLCOOL Jimagine That
31 13 WYCLEF JEAN../t Doesn't Matter
12 11 AALIYAH/Try Again

7 10 FAITHEVANS../Al Night Long
10 10 RUFFENDZ/No More

9 10  SANTANAFPRODUCT../Maria Maria
7 10 DONELL JONES/UKnow What's Up
7 10 NELLYEL

Gl {600)
77367
71299
66748
63714
63714
59163
57646
57646
57646
54612
54612
48544
45510
43993
43993
42476
42476
39442
39442
37925
37925
37925
37925
36408
34891
34891
33374
33374
31857
31857
28823
28823
22758
19721
16687
15170
15170
15170
15170
15170

KPWR/Los Angeles

Emmis

{818) 953-4200

Steal'Young/E-Man

12+ Cume 1,603,400
PLAYS
LW TW  ARTIST/TITLE 61 {000
72 75  EMINEM/Bitch Please Part 2 55500
37 70 JAGGED EDGEA et's Get Married 51800
62 70 NELLY/Country Grammar 51800
65 67  SHADE SHEISTAWnere | Wanna Be 49580
58 55  DJQUIK/Pitch In Ona Party 40700
41 55  DR.DRE/TheNextEpisode 40700
64 54  DABRAT/What'chu Like 39960
64 48 RUFFENDZMNoMore 35520
53 47 JARULEF/C. MILIANBetweenMe And You 34780
60 45  EMINEM/KIill You 33300
51 44  EMINEM/The Way | Am 32560
43 42 JAY-Z/Big Pimpin’ 31080
40 42 MYSTIKAL/Shake Ya Ass 31080
40 40 NASF/GINUWINE/You Owe Me 29600
40 38  DEf SQUAD/Focus 28120
42 38 E-40F/NATE DOGG/Nah. Nah... 28120
19 38 ROSCO/ LoveCall.. 28120
38 37  NEXTWitey 27380
36 36  SNOOP/EASTSIDAZ/Got Beef 26640
23 31  BLACKEYED PEASMeekends 22940
40 29  JOE/WannaKnow 21460
59 28 |CECUBE F/DRE../Helio 20720
16 21 JAV-ZFMEMPHIS. /Hey Papi 15540
7 19 KURUPT/Represent That G.C. 14060
14 16 JURASSIC 5/Quality Control 11840
20 15  CYPRESSHiLL/Highlife 11100
- 15 SISQOAncomplete 11100
9 12 KURUPTMho Ride Wit Us 8880
3 11 DELASOULOooh 8140
- 11 EMINEM/Stan 8140
7 9 JUVENILE/Back That Thang Up 6660
7 9 LUCYPEARL/Mon't Mess With 6660
7 9 LIMPBIZKIT/N 2 Gether Now 6660
8 7 DJQUIK/DolLoveHer? 5180
3 7 SNOOPEASTSIDAZ/G'd Up 5180
2 7 JAY-ZF/AMIL AND JA/Can | GetA. .. 5180
4 7  MONTELL JORDAN/Get itOn...Tonite 5180
22 1 MACK10/From Tha Streetz 5180
3 6  2PACF/OUTLAWZ/Baby Don'tCry... 4440
8 6  BEENIE MAN/Girls Dem Sugar 4440

12+ C

PLAYS
w Tw

WBBM/Chicago
Infinity

(312) 944-6000
Cavanah/Bradiey

Playlists

ume 1,252,700

ARTIST/TITLE

MYA/Case Of The Ex...
PINK/Most Girls

DR. DRE/The Next Episode
NELLY/Country Grammar
KANDI/Don't Think I'm Not

CHRISTINA AGUILERA/Come Ori Over.

DABRATAWhat'chu Like

98 DEGREES/Give Me Just One.
JAGGED EDGE/Lgt's Get Married
JAY-Z/Big Pimpin®

NEXTAWitey

RUFF ENDZ/No More
AALIYAH/Try Again

DESTINY'S CHILDAJumpin’ Jumpin®
EMINEM/Stan

MADONNAMusic
TONIBRAXTON/He Wasn'tMan...
IDEALWhatever

DESTINY'S CHILDAndependent Woman

JOE/ Wanna Know
TONIBRAXTON/Just Be A Man
PINK/There You Go
MIKAILA/So In Love With 2
DMXAVhat You Want
EMINEM/The Way | Amt
BRITNEY SPEARS/Lucky
JANET/Doesn't Really...

JOEA Believe In You

*N SYNC/I's Gonna Be Me
ZOMBIE NATION/Kernkraft 400
BLAQUE/Bring it All To Me
SANTANA F/PRODUCT.. Maria Maria
SISQ0ncomplete
SISQ0/Thong Song

TLGNo Scrubs

DMX/Party Up{Up In...}
EMINEM/The Real Slim Shady
BLAQUE/B08

DRU HILL FREDMAN/How Deep Is Your...

JUVENILE/Back That Thang Up

Gl {000)
51353
49045
478
47891
47314
a2
30004
29427
28273
27118
27119
26542
25388
23080
21926
21926
20185
20195
18041
19041
16733
15002
12117
11540
10386
9809
9232
9232
9232
9232
6924
6924
6347
6347
6347
5770
5770
5193
4616
4616

(415)

KMEL/San Francisco
Clear Channel

Martin/Aure
12+ Cume 673,000

MARKET-#4.

538-1061

ARTISTAITLE
MYSTIKAL/Shake Ya Ass
E-40 FNATE DOGG/Nah, Nah...
BEENIE MAN/Giris Dem Sugar
DMX/What You Want

LIL KIM/How Many Licks

BIG TYMERS/#1 Stunna

JARULE F/C. MILIANBetween Me And You

COMMON/The Light

RUFF ENDZ/No More
EMINEM/The Way | Am
JAGGED EDGE/ et's Get Married
MYA/Case Of The Ex...

LLUCY PEARL/Dance Tonight

DA BRAT/Whatchu Like

0J QUIK/Do I Love Her?

LL COOL JAmagine That

LIL BOW WOW/Bounce With Me.
EVE FAJADAKISS/Got it All

JAY-Z FFMEMPHIS .. Hey Papi
NEXT/Witey

OONELL JONESWhere | Wanna Be
AVANT/Separated

LIL ZANE F/112/Caliin’ Me
SISQO/Incompicte
{DEAL/Whatever

EMINEM/Stan

METHOD MAN/Even I

DE LA SOUL/Oooft
NELLY/Country Grammar
EMINEM/Bitch Please Part 2

DR. DRE/The Next Eptsode
B-LEGIT/Destiny

BIG TYMERS/Get Your Roll On
CARL THOMAS/Summer Rain
YOLANDA ADAMS/Open My Heart
ERYKAH BADU/Bag Lady

TON? BRAXTON/Just Be AMan...
SHADE SHEIST/Where | Wanna Be
BLACK EYED PEASMWeekends
DR.DREF**kU

KMELJAMS

61 (00
24790
21105
18030
18090
17755
15745
14740
14405
14070
13400
12395
12395
11725
11390
11055
10720
10720
10385
10385
10050

8375
7370
7035
7035
6030
5025
5025
5025
4680
4690
4355
4020
4020
3685
3685
3350
3350
3350
3015
3015

KYLD/San Francisco
Ctear Channel

(415) 356-0949
Martin/Archer

12+ Cume 920,000

MARKET #4

ARTISTMITLE

MYA/Case Of The Ex..

PINKMost Girls

NELLYEL

KANDYDon't Think I'm Not

LiL BOW WOW/Bounce With M’
DR. DRE/The Next Episode

LIL KIMHow Many Licks
ADRIANNAUNt Tomorrow
MADISON AVENUE/Don't Call Me Baby
EMINEM/Bitch Please Part 2

JARULE F/C. MILIAN/Between Me And You

SON BY FOUR/Purest Of Pain...
BIG TYMERS/#1 Stunna
LOCK N LOAD/Blow Ya Mind
DR. DRENO@losive
BEENIE MAN/Girls Dem Sugar
DR DREF""kU

NAMusic

MADISON AVENUE/Who The Hell Are You

EMINEM/Stan

NELLY/Country Grammar
EMINEM/The Way | Am
DMX/What You Want
SISQ0Ancompiete

DA BRAT/What'chu Like

JAY-Z FMEMPHIS . MHey Papl
NUFLAVOR/3 Littie Words

504 BOYZ/Wobble, Wobble
ALICE DEEJAY/Back in My Life
ANGELINA/Every Time | Think..
IDEAL/Whatever

ZOMBIE NATION/Kernlaaft 400
ALICE OEEJAY/Better Off Alone
FRAGMA/Toca's Miracle
HAUS-A-HOLICS/Qise Pasa
JANET/Doesn't Really...

SHADE SHEISTAWhere | WannaBe
RUFF ENDZ/No More
MYSTIKAL/Shake Ya Ass
ARMAND VAN HELDEN/Entra Mi Casa

GI (000}
25960
22000
20240
19800
18040
16280
15840
14960
13640
13200
12760
11880
11440
11440
11000
10560
10560
10120

9680
9280
9240
8800
7920
7920
7480
7040
7040
6600
6600
6600
6600
6600
6160
6160
6160
6160
5720
5280
5280
4840

KRBV/Datlas-Ft. Worth
Infinity

(214) 630-3011
Feereri/Miles

12+ Cume 381,100

MARKET #6

ARTIST/TITLE

PINKMost Girls

‘N SYNCAtS Gonna Be Me

BRITNEY SPEARS/Lucky

"N SYNC/This | Promise You
MANDY MDOREA Wanna Be Wilh You
NELLY/Country Grammar

JAY-Z/Big Pimpin®

BBMAK/Back Here:

JESSICA SIMPSON/I Think I Irf...
MADONNAMusic

DEBELAH MORGAN/Dance With Me

CHRISTINA AGUILERA/Come On Over...

JANET/Doesn't Really.
OREAMHe Loves UNot
98 DEGREES/Give Me Just One...

DESTINY'S CHILD/independent Woman

SAMANTHA MUMBA/Gotta Tell You
JOE/I Believe in You

KANDL/Don't Think 'm Not
JUVENILE/Back That Thang Up.
PINK/There You Go

FAITH HILL/Breathe

SONIQUE/ Feets So Good

MARC ANTHONY/I Need To Know
SISQ0/Thong Song

DESTINY'S CHILD/Say My Name
MADISON AVENUE/Don't Calt Me Baby
DR. DRE F/EMINEM/Forgot About Dre
DESTINY'S CHILD/AJumpin’ Jumpin®
EMINEM/The Way | Am

BRITNEY SPEARS/Dops!...1 Did It...

CHRISTINA AGUILERA/What A Gil Wants

BLAQUEB08

JENNIFER LOPEZWiaiting For Tonight
JAY-Z F/AMIL AND JA/Gan | Get A...
BRIAN MCKNIGHT/Back At One
702/\Where My Girls At?

JENNIFER LOPEZ/It You Had My Love
DMX/Party Up (Up In...)

TLGNo Scrubs

Gt {000}
12549
12408
12267
11562
1421
10998

9870
9306
9024
8601
8319
7755
7332
7332
7191
6345
5217
4512
4512
437
3807
3525
3525
3384
3384
3384
3384
3102
2538
2397
2397
2256
1978
1974
1692
1551
1551
1551
1269
1269

MARKET #8

WJMN/Boston

Ciear Channel

{781) 663-2500

McCartney/0'Heron/Williams
12+ Cume 821,500

PLAYS

Lw TW  ARTIST/TITLE Gl {000}
64 86  LIUKIM/How Many Licks 37754
99 85  NELLY/Country Grammar 37315
91 84 MYA/Case Of TheEx... 36876
93 74 EMINEM/The Way | Am 32486
89 74  DABRATWhat'chu Like 32486
53 57 JAY-ZF/MEMPHIS.. HeyPapi 25023
56 54  JANET/Doesn'tReally. 23706
50 54  KANDLDon't Think I'm Not 23706
79 51 EMINEM/Stan 22389
51 49 EVEF/JADAKISS/Got it All 21511
24 86 PINKMost Girls 20194
26 44 DESTINY'S CHILDAndependent Woman 19316
44 38 DR.DRE/The Next Episade 16682
50 32 JOEAWanna Know 14048
18 30 LIL KiM/No Matter What... 13170
26 28 DESTINY'S CHILDAumpin' Jumpm 12292
22 27 DMX/WhatYou Want 11853
18 24 AALIYAH/Try Again 10536
20 24 SOLE'F/GINUWINE/! Wasn't Me 10536
24 22 DMX/PartyUp (Upin..) 9658
8 22 METHODMAN/Even If 9658
22 22 MYSTIKAL/Shake YaAss 9658
29 22 JAY-ZByPimpin’ 9658
17 20 SISQO/Thong Song 8780
19 20 JUVENILE/Back That Thang Up 8780
17 18 LLCOOL Jimagine That 7902
17 18 SISQO/Ancomplete 7902
23 17 EMINEM/The Real Slim Shady 7463
16 17 702/WhereMy Girls At? 7463
12 16 PINK/There You Go 7024
13 16 DRUHILL FREDMAN/How Deep 's Yous... 7024
10 16 SISQO/Got To Get it 7024
14 15  BIG PUNISHER F/JOE/Stll Not A Player 6585
15 15  DESTINY'S CHILD/Say My Name 6585
10 15 EMINEM F/DR. DRE/Guitty Conscience 6585
7 14 FOXYBROWNMot Spot 6146
15 14 DMX/Ruff Ryders Anthem 6146
8 14  JAY-ZliggaMy***** 6146
9 14  DESTINY'S CHILD/Bug ABoo 6146 |
10 14 DR.DRE FEMINEM/Forgot About Dre 6146

WPGC/Washington, DC

MARKET #9

Infinity

{301) 918-0855

Stevens/Rouse/Mitchem

s~V EER

12+ Cume 757,200 R
PLAYS
W TW  ARTIST/TITLE GI (000}
56 60  TONIBRAXTON/JustBe A Man. 24180
62 59  COMMON/The Light 23777
56 58  ERYKAHBADU/Bag Lady 23374
56 55  YOLANDAADAMS/Open My Heart 22165
44 55  WYCLEFJEANSTY 22165
42 50 MYSTIKAL/Shake Ya Ass 20150
37 40 AVANT/Separated 16120
35 35  LILBOWWOW/Bounce With Me 14105
31 34 KELLYPRICE/You Shoutd've. . 13702
44 33 JAGGED EDGEALet's Get Married 13299
26 31 LUCYPEARL/Dance Tonight 12493
28 29 LI KIM/No Matter What... 11687
22 25  DMX/What You Want 10075
41 25  SISGO/tncompiete 10075
25 25  SHYNEFB.LEVY/Bad Boyz 10075
25 21 JAY-ZFMEMPHIS.. Hey Papi 8463
15 2% AVANTMy First Love 8463
31 20 DONELL JONES/Where | Wanna Be 8060
34 20 DESTINY'S CHILD/AJumpin' Jumpm’ 8060
19 19 BOYZ{IMEN/Pass You By 7657
17 18 HOUSTON & COX/Same ScripL... 7254
13 18 TONiBRAXTONMHe Wasn't Man... 7254
25 18 NELLY/Country Grammar 7254
18 17 MARY MARY/Shackles.. 6851
11 15 BIG TYMERS/#1 Stunna 6045
12 15 DELASOUL/Oocoh 6045
18 14 JANET/Doesn'tReally... 5642
18 13 LILZANE F/112/Callin’ Me 5239
“3 12 WHITNEY HOUSTONFine 4836
- 1t LI'MO/MaDa 4433
= 11 JILL SCOTTAtS Love 4433
11 11 AALIYAHTry Again 4433
10 10 LLCOOL Vimagine That 4030
3 8  CAMRONWhatMeans... 3224
9 8  DONELL JONES/U Know What'sUp 3224
7 8 PROFYLEAiar : 3224
9 8  Q-TIPAVwrantThing 3224
§ 7  RUFFENDZ/No More 2821
7 7 SANTANAF/PRODUCT./Maria Maria 2821
4 7 2821

JAY-ZF/AMIL‘AND JA/Can 1GetA...

12+ G

KBXX/Houston-Galveston
Radio One

(713) 623-2108
Scorpio/Powell

ume 617,600

ARTIST/TITLE

DMX/What You Want
NELLY/Country Grammar
MYSTIKAL/Shake YaAss
EMINEM/The Way § Am

TON! BRAXTON/Just Be AMan. .
RUFF ENDZ/No More
AVANT/Separated

JAGGED EDGE/Let's Get Married
DONELL JONES/Where | Wanna Be
SISQ0Ancomplete

MYA/Case Of The Ex...

JARULE F/C. MILIAN/Between Me And You

LIL BOW WQOW/Bounce With Me

DESTINY'S CHILD/Independent Woman

NUFLAVOR/3 Littie Words

SOUTH PARK MEXICAN/You Know My Name

PROFYLEALiar
TRINAPull Over
BIG TYMERS/Get Your Roll On
ERYKAH BADU/Bag Lady
CHANGING FACES/That Other Woman
JAY-7/Big Pimpin’
& R KELLYAWish
504 BOYZ/Wobble. Wobble
LUCY PEARL/Don’l Mess With...
LI JON.. /A Like Demt
SANTANA F/PRODUCT. /Maria Maria
MONTELL JORDAN/Get It On...Tonite
702/Where My Giris At?
BIG TYMERS/#1 Stunna
DESTINY'S CHILD/Say My Name
IDEAL/Whatever
TLCNo Scrubs
QUINT BLACK/Shake Dem Haters
TONI BRAXTON/He Wasn't Man...
KELLY PRICE/You Shouldve...
Q-TIPAvrant Thing
DE LA SOUL/Gooh
112/Anywhere
OONELL JONES/U Know What's Up

Gi {000}
30552
28728
27360
24624
24168
24168
22800
22344
21888
21432
20064
19152
18696
16416
15960
15504
14136
14136
12768
12312
11856
10488
10032

7752
7296
6384
6384
5928
5928
5928
5928
5472
5472
5472
5016
5016
5016
5016
4560
4560

MARKET #16

MARKET #20

WPOW/Miami KUBE/Seattle-Tacoma XHTZ/San Diego KKFR/Phoenix WERQ/Baltimore

Beasley Ackerley Califormula ¥, .% Emmis Radio One

(305) 653-6796 (206) 285-2295 (619) 575-9090 /4” (602) 258-6161 (410) 332-8200

Curry/Mix Powers/Pilal Vasquez/Selivan ) S1. James/Huero Summers/Neke At Night/Brin

12+ Cume 613,800 12+ Cume 464,200 12+ Cume 304,400 . 12+ Cume 280,500 12+ Cume 441,400

PLAYS PLAYS PLAYS PLAYS . PLAYS .

W TW  ARTIST/TITLE Gt (000) LW TW  ARTIST/TITLE &l (000) LW Tw  ARTIST/TITLE Gl {000) LW TW  ARTIST/TITLE Gl (000) LW TW  ARTIST/TITLE Gl (000)
65 74 TRINAPUNOver 21904 66 67  NEXTAWiley 15209 52:49  COMMON/Tne Light 7497 81 83 NELLY/Country Grammar 14110 37 46  MYSTIKAL/Shake YaAss 14490
71 72 NELLY/Country Grammar 21312 7t 64  RUFFENDZMNoMore 14528 46 48 RUFFENDZMNo More 7344 52 74  EMINEM/The Way | Am 12580 51 41 YOLANDAADAMS/Open My Heart 12915
57 71 BEENIE MAN/Giris Dem Sugar 21016 51 63 LIUKIMHow Many Licks 14301 52 48 NELLY/Country Grammar 7344 74 713 DR.DREXxplosive 12410 25 34  DESTINY'S CHILDAJumpin' Jumpin' 10710
55 71 COMMONThe Light 21016 50 47  TQDaly 10669 42 45  JARULE FC. MILIAN/Between MeAnd You 6885 42 69 N.WA/ChinCheck 11730 36 34 CARLTHOMAS/Summer Rain 10710
57 70  BRITNEY SPEARS/Lucky 20720 55 46  DABRATWhatchutike 10442 45 45  SISQ0/ncompiete 6885 64 67  DABRATMWhatchulike 11390 42 33 TONIBRAXTON/JustBeAMan... 10395
48 63 -JOE/!WannaKnow 18648 48 43  EMINEM/Stan 9761 55 44 IDEAL/Whatever 6732 28 67  DR.DRE/The Next Episode 11390 30 31  MYAFAJADAKISS/Best Of Me 9765
38 61  MADONNAMusc 18056 49 39 BAHAMENMWhO Lst The Dogs Out 8853 44 42 DEBELAHMORGAN/Dance With Me 6426 73 55  AVANT/Separated 9350 45 30 DONELL JONES/Where | Wanna Be 9450
35 59 DJJURGENAighes And Higher 17464 43 38 COMMON/The Light 8626 41 38 DR.DRE/The Next Episode 5814 54 53  EMINEM/Bitch Please Part2 9010 37 28 ERYKAHBADU/Bag Lady 8820
63 59  PINKMost Girls 17464 25 33 DR.DRE/TheNext Episode 7491 50 36  CHRISTINAAGUILERA/Come On Over... 5508 44 45  RUFFENDZMNo More 7650 28 26  DABRAT/Whatchu Like 8190
43 58  SONBYFOUR/Purest Of Pain.. 17168 33 31 DESTINY'S CHILDAJumpir’ Jumpin' 7037 33 36 LILKIMMNo Matter What... 5508 30 41 DELASOUL/Oooh 6970 3¢ 26 RUFFENDZMNoMore 8190
60 55 DR.DRE/The Next Episode 16280 46 31 JANET/Doesn‘tReally... 7037 31 33 ANGELINA/Every Time | Think.. 5049 41 41 MYACaseOf TheEx.. 6970 24 24 LUCY PEARL/Dance Tonight 7560
41 53 EMINEM/The Way | Am 15688 |42 31 JOEAWanna Know 7037 37 32 MYA/Case Of TheEx... 4896 35 40 MYSTIKAL/Shake Ya Ass 6800 23 24 MVYA/Gase Of TheEx. 7560
56 53  JANET/Doesn't Realy 15688 28 30 JAY-Z/Big Pimpin’ 6810 34 32 EVEF/JADAKISS/Got it All 4896 59 38 JOE/AWannaKnow 6460 28 23 WYCLEF JEANS11 7245
23 48 LI ZANEFA12/Callin’ Me 14208 24 30 JURASSICS/Quality Control 6810 34 31 BRIANMCKNIGHT/.8,12 4743 71 38 PINKMost Girls 6460 34 21 AVANT/Separated 6615
55 45  LIL KIt/No Matter What 13320 38 29 LILBOWWOW/Bounce WithMe 6583 20 30 MADONNAMusic 4590 9 33 ICECUBEF/DRE. Hello 5610 16 21 JARULEF/C. MILIAN/Between Me And You 6615
41 32 ZOMBIE NATIONKemisaft 400 9472 22 29 NELWYEL. 6583 30 3¢ PY.I/PYY.(Down..) 4590 39 33 JAY-2/Big Pimpir’ 5610 18 20 NEXTAWifey 6300
33 31 FRAGMA/Toca's Miracle 9176 21 27 EMINEM/The Way { Am 6129 23 29 LLCOOL Jmagine That 4437 31 33 AALIVAH/Try Again 5610 19 19 JANET/Doesn't Realy... 5985
12 27 LUDACRIS/Whats Your Fantasy 7992 24 26 EMINEM/Drug Ballad 5902 32 27 TIMBALAND & MAGOOMe AL It Again 131 25 28 TONI BRAXTON/He Wasn't Man... 4760 39 19 JAGGED EDGEMLet's Get Married 5985
40 24 SYSTEMF/OutOf TheBive 7104 37 26 LLCOOL Jfimagine That 5902 25 26 WYCLEF JEAN../It Doesn't Matter 3978 47 21 KURUPT/Who Ride Wit Us 4590 16 18 BEENIE MAN/Girls Dem Sugar 5670
19 21 ALICE DEEJAY/Better Off Alone 6216 42 25  PINK/MostGirls 5675 30 26 PINKMostGirls 3978 26 26 BIG TYMERS/Get Your Roll On 4420 24 18 2 JAY-Z F/MEMPHIS.. Hey Papl 5670
15 20 SONIQUE/! Feets So Good 5920 20 24 LUDACRISWhat's Your Fantasy 5448 21 25 JAY-ZFMEMPHIS.. Hey Papi 3825 25 25  DMX/PartyUp (Upin..) 4250 30 17 DMXWhat You Want 5355
22 18 MELLOW TRAX/Dutaspace 5328 18 22 MYSTIKAL/Shake YaAss 4994 32 25  KANDVDon't Think I'm Not 3825 23 20 JAY-ZFMEMPHIS.. Mey Papi 3910 28 17 SISO0/ncomplete 5355
14 18 KC/Escape 5328 25 21 NELLY/CountryGrammar 4767 28 24 JANET/Doesn'tRealy... 3672 32 20 SHADE SHEISTWhere | Wanna Be 3400 14 15  CHANGING FAGES/That Other Woman 4725
35 17 EMINEM/Stan 5032 35 20 TRINAPuIl Over 4540 16 23 BUSTA RHYMES/Gel Out 3519 10 18 JANET/Doesn't Really... 3060 11 15 LILBOW WOW/Bounce With Me 4725
15 16 SONIQUE/Sky 4736 18 18 DESTINY'S CHILD/Say MyName 4086 32 21 NEXTMiey 3213 14 16 CAMRONWhat Means... 2720 1514 MUSIOMust Friends 4410
25 14 JAY-Z/Big Pimpin' 4144 7 18  OUTSIDERZ4LIFEMWho R U? 4086 22 21 MARIAHCAREY/Can't Take That... 3213 13 15 BOYZ ) MEN/Pass You By 2550 13 13 SHYNEF/B. LEVY/8ad Boyz 4095
31 14 DMX/PartyUp(Upin..) 4144 26 18 MADONNAMusic 4086 25 21 SAMMIE/Crazy Things| Do 3213 16 15 JUVENILE/Back That Thang Up 2550 16 12 NELLY/Gountry Grammar 3780
20 14 SISOO/Thong Song 4144 16 18 SISQ0/Thong Song 4086 24 19 KURUPTAWho Ride Wit Us 2907 22 15-  HOT BOYSA Need AHot Girl 2550 8 12 COMMON/The Light 3780
12 13 MYSTIKAL/Shake YaAss 3848 10 17 JAGGED EDGEA ef's Get Married 3859 25 19 TRINA/Pull Over 2907 13 15 NUFLAVOR/3 Little Words 2550 10 11 MONTELL JORDAN/Get 1tOn..Tonite 3465
6 10 98 DEGREES/Give Me Just One... 2360 15 16 DR.DREFEMINEMForgot About Dre 3632 9 18 DELASOUL/Dooh 2754 17 15 PINK/There You Go 2550 12 11 HOUSTON & COX/Same Script... 3465
- 10 LILKIMHow Many Licks 2960 4 15 MYACaseOf Thekx.. 3405 19 17 LILBOW WOW/Bounce With Me 2601 13 13 NEXTMifey 2210 9 11 LILZANEF112/Calln’ Me 3465
8 9 MYACase(f Thex.. 2664 8 15  3LWMNo More (Baby..) 3405 20 16 LIL ZANE Fri12/Callin’ Me 2448 5 12 MYAF/JADAKISS/Best Of Me 2040 1110 KANDVDon't Think 'm Not 3150
8 8  ANGELMOONMe'SANIWant 2368 9 13 JUVENILE/Back That Thang Up 2951 16 16 TARSHA VEGA/Be Ya Self 2448 9 11 BLACKROBMhaa! 1870 10 10 Q-TIPAivrart Thing 3150
10 8 BAHAMENMWhoLet The Dogs Out 2368 - 13 DESTINY'SGHILD/Independent Woman 2951 14 15 BUSTARHYMESFie 2295 - 10 11 IMXStay The Night 1870 6 10 DR.DRE/TheNextEpisode 3150
6 8 MARYGRIFFIN/Perfect Morment 2368 8 12 BIGPUNISHER FAJOE/Still Not A Player 2724 1115 JAGGED EDGE/Let's Get Married 2295 10 11 . SNOOP/EASTSIDAZ/Got Beef 1870 7 10 JOE/Treat Her Like... 3150
11 8 tOCKNLOAD/Blow YaMind 2368 11 12 BLAQUE/SOB 2724 1118 EMINEM/The Way | Am 2295 9 11 SNOOPEASTSIDAZG'dUp 1870 4 9 S5iSQ0/ThongSong 2835
5 8 MONAQ/Sty IntLove 2368 9 12 OUTKAST/RosaParks 2724 19 14 DMXWhat You Want 2142 4 10 MISSYELLIDTT/Hot Boyz 1700 8 8 NASF/GINUWINEYou Owe Me 2520
6 7  DEBELAHMORGANDance With Me 2072 12 11 MONTELLJORDAN/Ge! It On.. Tenite 2497 11 14 NSYNC/tS Gonna Be Me 2142 5 10 JAGGEDEDGERet's Get Married 1700 10 8 MARY J.BLIGE/Your Child 2520
5 7  ASCENSIONSomeone 2072 13 10 MONIFAH/Touch it 2270 17 12 JERMAINEDUPRINAS.N'veGotToHavelt 1836 8 10 MONTELLJORDAN/Get itOn...Tonite 1700 118 BOYZIIMEN/Pass You By 2520
8 7 AMBER/Sexual{LiDaDi) 2072 10 10 NAUGHTY BY NATUREMe Could Do Il 2270 20 11 BIGPUNISHER/100% 1683 4 9 - BLACKEYED PEAS/Weekends 1530 9 8 JAGGEDEOGEMsCan'tLovel) 2520
e ; oics B 5 @_,’, - as 3
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WBLS/New York

Inner City
(212) 447-1000
Brown/Womack
12+ Cume 1,659,300
PLAYS
W TW  ARTIST/TITLE
50 50 TONIBRAXTONAustBeAMan..
53 48  RUFFENDZMNo More
49 47  NEXTWrley
4B 46  JANET/Doesn'Really..
49 45  CARL THOMAS/Summer Rain
49 44 DONELL JONES/MWherz | Wanna Be
27 43 YOLANDA ADAMS/Op2n My Heart
44 40 JOEAWanna Know
52 37  JAGGEDEDGEA et's Gat Married
35 34  SISCO/ncomplete
39 34  IDEALWhatever
29 32 R.KELLY/BadMan
33 31 LUCY PEARL/Dance Tonight
28 30  JOE/Treal Her Like...
32 30 ERYKAHBADU/Bag Lady
28 28  BOYZIIMEN/Pass You By
37 28 KELLY PRICE/As Welay
26 25 8 AVANTMy FirstLove
28 22  LUCY PEARL/Don't Mess With...
23 21 2 WYCLEF JEANS11
25 20  CHANGING FACES/That Other Woman
14 20 CARLTHOMAS/ Wist
24 20 TAMIA/Can't Go For That
18 18 AALIYAH/ Don'tWanra
19 17 AALIVAH/Try Again
-3 16 DESTINY'S CHILD/Incependent Woman
21 16 KELLY PRICE/You Should've...
28 15  MARYJ.BUGE/Your Child
12 15  COMMON/The Light
22 15  NOQUESTIONADon'tCare

Gl (000)
48700
46752
45778
44804,
43830
42856
41882
38960
36038
33116
33116
31168
30194
29220
29220
27272
27272
24350
21428
20454
19480
19480
19480
17532
16558
15584
15584-
14610
14610
14610

Fuller

KKBT/Los Angeles
Radio One
(323) 634-1800

12+ Cume 1,086,300.

ARTIST/TITLE

NEXT/Wiley

TONI BRAXTDNust Be A Man
JOE/Treat Her Like.

DR. DREXO@ilosive
MYSTIKAL/Shake Ya Ass

JAGGED EDGE/Let's Get Married
DMXWhat You Want
COMMON/The Light
DABRAT/Whatchu Like
NELLY/Country Grammar

LUCY PEARL/Don't Mess With. .
YOLANDA ADAMS/Open My Heart
EMINEM/Bitch Please Part 2
RUFFENDZMNo More

DE LASOUL/Oooh

DONELL JONES/Where | Wana Be
SHADE SHEIST/Where | Wanna Be
AVANT/Separated

LUCY PEARL/Dance Tonight
ERYKAH BADU/Bag Lady

BLACK EYED PEAS/Weekends
DESTINY'S CHILD/Jumpin’ Jumpint
MYA/Case Of The EX...
PROFYLEALiar

CARL THOMASA Wish
IDEAL/Whatever

WHITNEY HOUSTONFine

SHYNE F/B. LEVY/Bad Boyz

DJ QUIK/Piteh In Ona Party

LIL ZANE FH12/Callin’ Me

Urban Playlists

Gl (000)
26061
25550
24528
22484
21973
21462
20440
19929
18307
18907
18396
17885
16863
16352
15841
15841
14308
12264
11242
10731
10731

9198
8176
7665
7154
7154
6643
6643
6132
6132

WGCI/Chicago
Clear Channel
{312) 986-6900
Smith/Alan

12+ Cume 911,300

detd ba,
“WGCI

"We Play the Hits™

PLAYS

W TW  ARTIST/TITLE 6l {000}
40 38  DR. DRE/The NextEpisode 30210
35 38 SISQ0/incomplete 30210
31 38 TONIBRAXTON/Just Be AMan.. 30210
37 37  DABRATMWhatchu Like 29415
40 37  ERYKAHBADU/Bagtiady 29415
37 35  NEXTAWifey 27825
- 35  CASPER/Casper Cha-Cha Slide 27825
22 32 LUCY PEARL/Bon't Mess With. 25440
39 31 PROFYLEAir 24645
3t 30 RUFFENDZNo More 23850
19 30 a AVANTMy FirstLove 23850
20 29 COMMON/The Light 23055
29 29  CARL THOMAS/Emotionai 23055
26 26  JANET/Doesn'tReally... 20670
22 25  JAGGEDEDGE/Let's Get Married 19875
20 25  TONY TOUCH/ Wonder Why.. 19875
25 25  KELLYPRICE/You Should've.. 19875
28 25  JILL SCOTT/Gettin’ In The Way 19875
18 22 JOE/Treat Her Like. 17490
29 21 TONIBRAXTON/He Wasn'tMan. 18695
13 20 BEBE WINANS../Coming Back Home 15900
14 20 8 WYCLEF JEANOT1 15900
13 16  LUCY PEARL/Dance Tonight 12720
10 15 DESTINY'SCHILOumpin' Jumpin’ 11925
14 14 YOLANDAADAMS/Open My Heart 11130
11 14 LIL BOWWOW/Bounce With Me 11130
4 14 WHITNEY HOUSTONFine 11130
8 12 CARLTHOMASAWish 9540
13 12 MYSTIKAL/Shake Ya Ass 9540
11 11 MONTELL JORDAN/Get It On..Tonite 8745

WPHI/Phitadelphia
Radio One

(215) 884-3400
Devoe/Williams/George
12+ Cume 408,800

n
o
©

FIND COMPLETE PLAYLISTS FOR ALL URBAN REPORTERS ON R&R ONLINE MUSIC TRACKING

ARTIST/TITLE
TONIBRAXTON/AJust Be A Man...

JARUILE F/C. MILIAN/Between Me And You

DESTINY'S CHiL Drdumpin’ Jumgin®
AVANT/Separated

DMX/What YOu Want

JAY-Z FIMEMPHIS... Hey Papi
BEENIE MAN/Girls Dem Sugar

BIG PUNISHER/100%

LI MO/TaDa

GOMMON/The Light

DONELL JONESAWhere | Wanna Be
MYA F/JADAKISS/Best Of Me
MYSTIKAL/Shake Ya Ass

LIL KIM/No Matter What...
MYA/Case Of TheEx...
SISQ0Ancomplete

EVE FAJADAKISS/Got It All

LIL BOW WOW/Bounce With Me
KELLY PRICE/As We Lay

WYCLEF JEANS11

DESTINY'S CHILD/Independent Wotan
AALIYAH/Try Again

SHYNE F/B. LEVY/Bad Boyz

CARL THOMAS/ Wish
ABSOULUTEAS It Really...
Q-TIPNivrant Thing

JAGGED EDGE/Let’s Get Marrier
LUDACRISAVhats Your Fantasy
ERYKAH BADU/Bag Lady

BIG PUNISHER/t's So Hard

61 (000)
10044

0f

9858
9858
9114
9114
8742
7998
7998
7812
7440
7440
7440
7068
6882
6510
6324
5580
5394
5022
4650
4278
3720
3348
2976
2790
27%
2604
2604
2604
2604

WUSL/Philadelphia
Clear Channel
(215) 483-8900
Little/Cooper

12+ Cume 760.600

ARTIST/TITLE
MYSTIKAL/Shake Ya Ass
BEENIE MAN/Girls Dem Sugar

JARULE F/C. MILIAN/Between Ne And You.

DMX/What You Want
TONIBRAXTON/Just 82 AMan
MEMPHIS BLEEK/My Mind Righé
JOE/Treat Her Like...

JAY-Z FIMEMPHIS . Hey Papi
CARL THOMAS/Summer Rain
AVANT/Separated

LIL BOW WOW/Bounce With Me
CAM'RONWhat Means...
MYA/Case Of The EX...
COMMON/The Light

JAGGED EDGEANet's Get Marriext
DONELL JONES/Where | Wanrzde
LIL' ZANE FA 12/Caliin Me

LIL MO/Ta Ba

ERYKAH BADU/Bag Lady
DESTINY'S CHILD/Jumpin’ Jumjin®
JILL SCOTT/Gettin® in The Way
YOLANDA ADAMS/Open My Heart
S1SQ0/Incomplete

LIL KtM/No Matter What...

MYA F/JADAKISS/Best Of Me
MAJOR FIGGAS/Yeah That's Us
MOBB DEEP/Qulet Storm

EVE FAJADAKISS/Got It All
NELLY/Country Grammar
CHANGING FACES/That Other fomaa
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61-(000)
25088
19264
17472
17024
16576
16576
16128
15680
12992
12992
12096
11648
10304

9856
9856
8960
8960
8064
7616
7616
7616
7616
7616
7168
6720
5376
5376
4480
4480
4032

KKDA/Dallas-Fi. Worth

Service
(972) 263-9911
Cheatham
12+ Cume 534,300
PLAYS
W TW  ARTISTTITLE
63 70  MYSTIKAL/Shake Ya Ass
66 59  DMX/What You Want
52 57  BIG TYMERS/#1 Sturma
52 55  LIL BOWWOW/Bounce With Me
46 55  MYA/CaseOf The Ex..
55 53  PROFYLEAir
55 5t  CHANGING FACES/Trat Other Woman
60 50  TONIBRAXTON/Just3¢A Man..
53 50  C-MURDER/DownForMyN's
53 49  ERYXAHBADU/Bag Lady
§1 49  DESTINY'S CHILO/Sumpin’ Jumpin’
48 48  SISQO/Ancomplete
50 47  COMMON/The Light
64 45  EMINEM/The Way | Am
34 43 LUDACRIS/What's Your Fantasy
22 37 - AVANT/Separated
25 36  NELLY/Country Grananar
28 36  JAGGED EDGEALet's Gel Marred
64 34 JAY-ZFMEMPHIS../Hey Papi
23 34  NEXTwitey
41 33 RUFFENDZ/NoMore
23 31 JOE/Treat Her Like...
32 26  IDEALWhatever
24 24 YOLANDAADAMS/Onen My Heart
23 24 DDNELL JONES/Where | Wanng Be
- 21 LWKIM/MHold On
8 21 JARULEF/C. MIL!AN/Between be And You
16 18  LLCOOL JAmagine That
21 18 TRINA/Pul) Over
28 17 DABRAT/Whatchu Like

Gi (000}
27650
23305
22515
21725
21725
20935
20145
19750
19750
19355
19355
18960
18565
17775
16985
14615
14220
14220
13430
13430
13035
12245
10270

WDTJ/Detroit
Radio One
(313) 259-2000
Bell’Mahome
12+ Cume 436,400

ARTIST/TITLE

TONI BRAXTON/Just Be AMar...
MYSTIKAL/Shake Ya Ass
ERYKAH BADU/Bag Lady

LIl MO/Ta Da

DESTINY'S CHILD/AJumpin’ Jumpin®
DA BRATWhatThu Like

LIL BOW WOW/Bounce With Me
JAGGED EDGEA et's Get Married
SISG0Ancomplete

EMINEM/The Viay | Am
OMXAWhat You Want
AVANT/Separatad

DR. DRE/The Next Episode
NELLY/Country Grammar

RUFF ENDZ/No More
LUDACRIS/What's Your Fantasy
BIG TYMERS/#1 Stunna
JOE/Treat Her Like...

BIG PUNISHER/It's So Hard
NEXT/Wiley

CHANGING FACES/That Other Woman
BIG TYMERS/Get Your Roll On
DONELL JONES/Whers | Wanna Be
SISQO/Addicted

LIl KIMMHotd On

KELLY PRICE/You Should've..
AALIYAH/Try Agaln

504 80YZWobble, Wobble
AALIVAH F/DMX/Come Back 1.
KELLY PRICE/As We Lay

Gl (000)
11940

WJLB/Detroit
Clear Channel
(313) 965-2000
Saunders/Keliey
12+ Cume 581,300

PLAYS

LW TW  ARTIST/TITLE Gl {000)
45 65  SISGO/Ancomplete 22100
51 62 JOE/Treal Her Like... 21080
55 62 TONIBRAXTON/AJustBeAMan... 21080
48 53 DABRATMWhat'chu Like 18020
46 49 DMXWhat You Want 16660
51 49 LI'MO/Taba 16660
45 48 AVANT/Separated 16320
49 47 ERYKAHBADU/Bag Lady 15980
27 46 MYSTIKAL/Shake Ya Ass 15640
38 44 SISQO/Addicted 14960
23 a1 DR.DREXplosive 13940
30 37 NELLY/Country Grammar 12580
43 34 AALIYAHF/DMX/Come Back In... 11560
34 34 DR.DRE/TheNextEpisode 11560
31 34 DESTINY'SCHILDAJumpin’ Jumpin® 11560
34 33 KELLY PRICE/As We Lay 11220
15 32 BIG TYMERS/#1 Stunna 10880
32 31 BIG TYMERS/Get Your Roil On 10540
27 30 JAY-Z/Big Pimpin’ 10200
18 27 CARL THOMAS/Summes Rain 9180
33 25 METHRONE/Loving Each Other.. 3500
26 24 504 BOYZ/Wobble, Wobble 8160
14 24 LILBOW WOW/Bounce With Me 3160
7 22 BLACKROBMhoal 7480
19 20 AALIYAH Don't Wanna 8300
35 20 MOBB DEEP/Quiet Storm 8800
12 20 PROFYLEL@r 5800
24 19 MARYJ.BLIGENour Child 6460
8 19 JAGGED EDGEMeCantLoveU 8460
10 19 DONELL JONESMhere ) Wanna Be 5460

WBOT/Boston

MARKET #8

Radio One

{617) 427-2222

Calococci/Martinez 97

12+ Cume 10,500 =

PLAYS

W TW  ARTIST/TITLE

65 67  TONIBRAXTON/JustBe AMan.

63 60  MYACase Ot The Ex...

62 59  DONELL JONESMhere | Wanna Be:

56 56 JAY-ZFMEMPHIS..Mey Papi

61 55  DMX/What You Want

§5 55  EVEF/AJADAKISS/Got It All

54 54  MYAF/JADAKISS/Best Of Me

45 41 MYSTIKAL/Shake Ya Ass

45 40 ERYKAHBADU/Bag Lady

24 37 JARULEF/C. MILIAN/Betweer. Me And You
45 37 JAGGED EDGE/Let's Get Married
127 37 LILKIM/No Matter What...

36 36 ' DESTINY'S CHILD/Jumpin' Jumpin
28 35  AVANT/Separated

33 33 DABRATMhatchu Like

35 33 NEXT/Wifey

32 31 COMMON/The Light

33 29 DELASOUL/Oooh

29 29 SISQ0/incomplete

23 26 BIG PUNISHER/100%

24 24 RUFFENDZ/No More

20 24 LIL'KIMMHow Many Licks

20 23 BOYZ I MEN/Pass You By

16 23 CHANGING FACES/That Other Worran

16 22 YOLANDA ADAMS/Open My Heart

28 22 NELLY/Country Grammar

20 21 JANET/Doesn't Reatly..

14 20 LIL BOWWOW/Bounce With Me

17 19 NASF/GINUWINE/You Owe Me

21 18 LUDACRIS/What's Your Fantasy

61 (000}
268
240
236
224
220
220
216
164
160
148
148
148
144
140
132
132
124
16
16

14
14 a CHANGING FACES/That Diher Woman

WKYS/Washington, DC
Radio One

(301) 306-1111
/Huckabylisa

12+ Cume 648,800

ARTIST/TITLE

TONI BRAXTON/AJust Be AMan._..
DESTINY'S CHILDV3umpin' Jusrpin”
DA BRAT/What'chu Like
NEXTAWifey

YOLANDA ADAMS/Open My Heart
JOE/Treat Her Like...
MYSTIKAL/Shake YaAss

KELLY PRICE/As We Lay

ERYKAH BACWBag Lady
DOMXAWhat You Want
RUFFENDZ/Mo More

LIL KIM/No Matter What...
COMMON/The Light

LIL KIMMHoid On

WYCLEF JEANOT1

LIL BOW WQW/Bounce With Nee
JANET/Doesn't Reaiy...

LUCY PEARL/Dance Tonight
DONELL JONES/Where | Warsa Be
PROFYLE/Li

AVANT/Separated

MYA/Case Of The Ex..

DE LASOUL/Cooh

AALIYAH/Try Again

BIG PUNISHER/It's So Hard
IDEAL/Whatever

NELLY/Country Grammar

JILL SCOTY/Gettin' In The Way
LUCY PEARL/Dont Mess Witt-.

6l (800)
14872
14872
14534
13858
12844
12168
11154
1154
10140

9802
9802
9464
8450
8112
774
7436
7436
7098
6760
6084
6746
5408
5070
5070
5070
5070
5070
3070
4732
4732

WHTA/Atlanta
Radio One

{404) 765-9750
Johnson/Cameron/Debraux
12+ Cume 354,000

ARTIST/TITLE
LUDACRISMhat's Your Fantasy
MYSTIKAL/Shake Ye Ass

LIL BOW WOW/Bounce With Me
C-MURDER/Down Far My N's
DESTINY'S CHILD/AJumpin' Jumpin®
COMMON/The Light
SAMMIE/Crazy Thirgs | Do

BIG TYMERS/#1 Stunna
NELLY/Country Grammar

LIL ZANE RA112/Calin’ Me
ERYKAH BADU/Bag Lady

FIELD MOB/Project Jreamz
DUTKAST/B.OB.
DMXAWhat You Want

JAY-Z FAMEMPHIS. Hey Papi
1L COOL JAmagine That

RUFF ENOZ/No Mor2

8IG PUNISHERA00%
MyA/Case Of The Ex...
AVANT/Separated

SHYNE F/B. LEVY/Bad Boyz
NEXTAVitey

SISQO/Incomplete

MACK 10/From Tha Streetz

JARULE F/C. MILIAN/Between Me And You

MUSHQ/Just Friends

NO QUESTION/ Dot Care
MAJOR FIGGAS/Yeah That's Us
BiG GIPPWe Servin

AMIL F/BEYONCE'/ Got That

HOY 975

61 (000)

21 12

WVEE/Atlanta
£} Infinity
(404) 898-8900
Brown/Love

12+ Cume

o

a

598,600

ARTIST/TITLE

JAGGED EDGE/Lef's Get Marred
DESTINY'S CHILD/Jumnpin' Jumnpin®
AVANT/Separated
SiSQ0/ncomplete
MYSTIKAL/Stiake Ya Ass
COMMON/The Light

KELLY PRICE/As We Lay
MYA/Case Of The Ex...

TONI BRAXTON/JustBe AMan...
JOE/Treat Her Like..

LIL BOW WOW/Bounce With Me
CHANGING FACES/That Other Womarn
SAMMIE/Crazy Things | Do
OONELL JONES/Where | Wanna Be
BIG TYMERS/#1 Stunna

ERYKAH BADU/Bag Lady

CARL THOMAS/ Wish

JOE/ Wanna Know

DMX/What You Want

KELLY PRICEYou Should ve
LUDACRISAVhat's Yowr Fantasy
CARL THOMAS/Summer Rain

LIL ZANE F112/Callin” Me

BOYZ !l MEN/Pass You By
MUSIQAust Friends

MARY J. BLIGE/Your Child
DMX/Party Up {Up n...)

DONELL JONES/U Know What'sUp
OUTKAST/B.OB.

CARL THOMAS/Emotional

61 (000)
27246
22466
20076
19598
17208
16730
15296
15296
14818
14818
13384
11950
11850
11950
11472
10994
10516
10038
9560
9082
9082
8126
8126
7648
7170
6692
6214
5736
5736
5736

WEDR/Miami

Cox AL
(305) 623-7711 4
Hollywood e
12+ Cume 584,500 Wami o 7. Lauderdate

PLAYS

LW TW  ARTIST/TITLE G} (200)
37 41 AVANT/Separated 17917
35 38 TONIBRAXTON/JustBe AMan.. 16606
26 37 BEENIE MAN/Girls Dem Sugar 16169
27 34 CHANGING FACES/That Other Woman 14858
45 33 RUFFENDZMNo More 14421
29-32  COMMON/The Light 13984
30 32 SISQO/Ancomplete 13984
33 31 ERYKAH BADU/Bag Lady 13547
27 30 JOE/Treat Her Like.. 13110
29 28  PROFYLE/ar 12236
6 26  WHITNEY HOUSTONFine 11362
18 22 MYSTIKAL/Shake YaAss 9614
22 22 SHYNEF/B.LEVY/Bad Boyz 9614
23.20  YOLANDAADAMS/Open My Heart 8740
27 20 LIL BOWWOW/Bounce With Me 8740
12 13 LIL XIMNo Matter What... 8303
17 19 CARL THOMAS/Summer Rain 8303
27 19 NEXTAWifey 8303
15 18 NELLY/Country Grammar 7866
17 18 SAMMIE/Crazy Things [ Do 7866
23 18 LIBERTY CITY FLAMWho's She Lovin'... 7866
17 18 LUDACRISAVhat's Your Fantasy 6555
13 14 a AVANT/My First Love 6118
23 14 JAGGED EDGEAet's Get Married 6118
13 13 AALIYAH/Try Again 5681
15 13 LUCY PEARUDance Tonight 5681
5 13 BLACKROB/Whoa! 5681
14 13 CAMBONWhal Means... 5681
11 13 DMX/What You Want 5681
10 13 DR.DRE/The Next Episode 5681

KATZ/St. Louis
Clear Channel
(314) 692-5108
Atkins/Dejavu

12+ Cume 222,400

16 a

15 a JARULE F/C.MILIAN/Between Me And You

MARKET #19

ARTIST/TITLE

BiG TYMERS/#1 Stunna

DMX/What You Wan!
LUDACR!SAWhat's Your Fantasy
MYSTIKAL/Shake Ya Ass

LIL BOW WOW/Bounce With Me
CAM'RONAWhat Means...

NELLY/E ).

DONELL JONES/Where | Warna Be
TIMBALANO & MAGOOAVe At It Again
CHANGING FACES/That Other Woran
ERYKAH BADU/Bag Lady

OESTINY'S CHILDAJumpin’ Jumpis
TONi BRAXTONJust Be AMan...

R. KELLY/Bad Man

PROFYLE/Liar

BEANIE SIGEL F/EVE/Remember Them Days

JOE/Treat Her Like...

AALIYAH F/DMX/Come Back In..
SHYNE F/B. LEVY/Bad Boyz
MYA/Case Of The Ex...

JAY-Z FMEMPHIS...Hey Papi’

"EMINEM/The Way | Am

BEENIE MAN/Girls Dem Sugas
MUSIQ/Just Friends
C-MURDER/Down For MyN's
DO OR DIE/Can U Make It Hat
DABRAT/What'chu Like

LIL ZANE FA12/Callin’ Me
TRINA/Pull Over

GI (ooR)
12075
10850
10850
10675
10500
10325

9975
8925
7700
7350
6475
5950
5600
5425
5250
5250
5075
4550
4375
4375
4200
3850
3850
3500
3500
3150
2975
2800
2625
2625

L3l

WTMP/Tampa
Tampa

g813) 620-1300
teele/Money

12+ Cume 67,000

ARTISTTITLE

MYSTIKAL/Shake Ya Ass
SAMMIE/Crazy Things | Do
DELASOULCooh

LIL BOW WOW/Bounce With e
NOQUESTIONA Bon't Care
KANDYDon' Think I'm Not
TRINA/Pul Over
TONYBRAXTON/Just Be A Man..
KELLY PRICE/As Welay
NEXTWitey

JILL SCOTT.Gettin' In The Way
JOE/Treat Her Like...

RUFF ENDZMNo More

ERYKAH BADU/Bag tady
CHANGING FACES/That Gther Woman
DEBELAH MORGAN/Dance With Me
MYA/Case Of The Ex...
AVANT/Separated

COMMON/The Light

JAGGED EDGE/Let's Get Manried
‘YOLANDA ADAMS/Open My Heart

JARULE F/C. MILIAN/Betwean Me And Yeu

DABRATMWhat'chu Like
LUOACRIS/Whal's Your Fantaesy
DONELL JONES/Where | Wanna Be
C-MURDER/Down For My N's
MARY MARY F/B.B. JAY/| Sines
RPM 2000/ Want Your Body
JANET/Doesn't Really..

11 e SHYNE F/B.LEVY/Bad Boyz

6} (000)
1881
1653
1539
1482
1482
1482
1482
1425
1425
1311
1311
1254
1140
1140
140
1083
1083

912
912
912
738
798
741
741
684
684
627
627
627
627

MARKET #30
KPRS/Kansas City

WAMD/Pittsburgh WENZ/Cleveland WZAK/Cleveland \;IIIZF[/;I‘ncInnaIi g m
Sheridan Radio One Radio One lue Chip
(412) 471-2181 T T TR (216) 579-1111 - 107.9 (216} 621-9300 (513) 679-6000 (816) 763-2040 I
Atkins/DJ Boogie 1°W Panton/Sylk :3-: b Thomas Weaver/Fears 5 S
12+ Cume 192,800 WSSZ 07,1 WAMO AM 860 12+ Cume 319,600 °‘;}':_‘:2:umu 12+ Cume 314,000 12+ Cume 181,900 12+ Cume 174,900 e cantinucus masic
PLAYS PLAYS PLAYS PLAYS
:\II}”TSW ARTIST/TITLE 61 (000) LW TW  ARTIST/TITLE Gl (000} Lw TW  ARTIST/ITLE Gl {000) LW TW  ARTIST/TITLE Gl {000) LW TW  ARTIST/TITLE 61 (0oD)
27 31 JAGGEDEDGE/LetS Get Martied 4123 57 58  TONIBRAXTONAJustBe AMan.. 8874 33 34 BOYZIIMEN/Pass YouBy 6868 39 40 AVANT/Separated 5440 25 33 SISQO/ncamplete 4917
29 30 SISQOAncompiete 3990 53 57  ERYKAHBADU/Bag Lady 8721 28 32 CHARLIE WILSON/WEhout You 6464 38 39 RUFFENDZ/No More 5304 30 31 RUFFENDZNoMore 4619
23 29 ERYKAHBADL/Baf Lady 3857 55 86 OMX/What You Want 8568 36 32 a AVANT/My First Love 6464 35 38 TONIBRAXTONAustBe AMan. 5168 29 31 MYSTIKAL/Shake YaAss 4619
26 28 COMMONThe Light 3724 56 55. COMMON/Tre Light 8415 28 31 NEXTWitey 6262 35 38 DESTINY'SCHILDAumpirt Jumpm’ 5168 24 30 AVANT/Separated 4470
26 27  NEXT/Witey 3591 49 53 MYSTIKAL/Stake Ya Ass 8109 14 31 JANET/Doesn't Really... 6262 35 37 JAGGEDEDGEAets Get Married 5032 27 29 ERYKAHBADUBag Lady 4321
22 26 MYA/CaseOf The€x... 3458 53 52 LILBOWWOW/Bounce With Me 7956 33 30 SISQ0/Incomplete 6060 30 37 LUCYPEARL/Dance Tonight 5032 25 29 TONIBRAXTON/Just Be ANan... 4321
27 26  DESTINYS CHILDAumpY Jumpin’ 3458 49 45 SiSQ0/incomplete 7038 37 30 TONIBRAXTON/Just Be A Mar.. 6060 36 36 JOE/Treal Hes Like. 4896 | 30 29  NELLY/Country Grammar 4321
26 26  IDEALAWhatever 3458 55 46  NELLY/Country Grammar 7038 30 3¢ LLCOOL Vimagine That 6060 36 36 DONELLJONES/Where | Wanna 8¢ 4836 | 18 28 JOE/TreatHer Like.. 2172
28 25  YOLANDAADAMS.Open My Heart 3325 39 42 SHYNEF/B.LEVY/Bad Boyz 6426 28 29 KANDYDon't Think I'm Not 5858 34 35 NEXTAWitey § 4760 28 28 NEXTAWifey fa72
27 24  TONIBRAXTONAEt 82 A Man... 3192 45 40 BIGTYMERS/# Stunna 6120 27 28 DESTINY'S CHiLD/umpin’ Jumpin’ 5656 28 34 HOUSTON & COX/Same Script... 4624 16 28 CHANGING FACES/That Othe: Woman a72
23 22 AVANT/Separated 2926 35 39 DESTINY'S CHILDAumpI Jurpin 5967 32 21 RUFFENDZNoMore 5454 37 34 SISQOAncomplete 4624 22 27 YOLANDAADAMS/Open My reart 4023
14 21 BOYZ)IMEN/Pass YouBy 2793 29 39 EMINEM/The Way ! Am 5967 28 26 A.KELLY/BadMan 5252 36 32 CARLTHOMAS/Wish 4352 17 26  DESTINY'SCHILD/ndependent Woman 3874
19 21 HOUSTON & COX/Same Scrift. 2793 7 37  BEENIEMAN/Girls Dem Sugar 5661 24 26 MYSTIKAL/Shake Ya Ass 5252 27 31 R.KELLY/Bad Man 4216 17 25  LUCY PEARL/Don't Mess With.. 3725
13 21 CHANGING FACES/That Other Woman 2793 31 36 AVANT/Sepasaled 5508 - 22 TEMPTATIONS/Sefish Reasons 4444 26 29 METHRONE/Loving Each Other... 3944 24 23 IDEALWhatever 3427
17 19 JOE/Treat Her Like 2527 38 36  RUFFENDZ/MNo More 5508 20 20 YOLANDA ADAMS/Open My Heart 4040 29 29 JANET/Doesn' Really... 3944 25 23 JANET/Doesn't Really... 3427
25 19 RUFFENDZMNo More 2597 3 31 LILMOTaDa 4743 28 19 PROFYLE/Liar 3838 25 28 D'ANGELO/Send It On 3808 24 22 DMX/WhatYou Wani 3278
16 18 KELLY PRICE/AS WeLay 2394 37 29 MYACaseOf The Ex... 4437 2119 CARL THOMAS/Summer Rain 3838 28 28 IDEALMhatever 3808 19 22 MYACase Df TheEX.. 3278
17 18 SAMMIE/Crazy Things | Do 2394 21 29 LILKIMHold On 4437 16 17 NOQUESTION/ Don't Care 3434 31 28 KELLYPRICE/As We Lay 3808 25 22 KANDVDon't Think I'm Not 3278
8 18 TAMIA/Can'tGoFor That 2394 3§ 29 KELLYPRICE/AS We Lay 4437 14 17 ERYKAHBADU/Bag Lady 3434 26 27  CHANGING FACES/That Other Warman 3672 23 21  DR.DRE/TheNex Eplsode 3129
19 17 LI MO/TaDa 2261 40 27 RUFFRYDERSMW Il 4131 14 16 JAGGEQ EDGE/Let's Get Married 3232 18 26 COMMONTheLight 3536 14 21 SAMMIE/Crazy Things| Do 3129
15 16 LUCYPEARLAaLa 2128 17 26 JAY-ZFMEMPHIS. Mey Papi 3978 15 16 LIBERTY CITY FLAWho's She Lovin' 3232 23 22 ERYKAHBADU/Bag Lady 2992 22 20 COMMON/The Light 2980
17 14  DONELLJONESMere | Wanna Be 1862 38 23 NEXTAVifey 3519 14 16 CARLTHOMAS/I Wish 3232 22 22 KANDI/Don't Think f'm Not 2992 16 20 CO-ED/Roll WitMe 2980
14 14 MYSTIKAL/Shake ¥a Ass 1862 39 22 BUSTARHYMESfFire 3366 1114 SAMMIEALike it 2828 20 21 DABRATMWhat'chu Like 2856 12 19 WYCLEF JEANSI11 2831
15 13 METHRONE/Loving Each Other.. 1729 17 22 a AVANTMy Frst Love 3366 16 14 LUCY PEARL/Dance Tonight 2828 27 24 DMXAVhat YouWant 2856 15 18 BOYZH MEN/Pass YouBy 2682
9 12 TONIESTESMat 1596 15 20 DONELL JONESMWhere | Wanna Be 3060 14 14 TAMIACant GoFor That 2828 13 21 - DONELLJONES/DoWhat | Gotta Do 2856 13 17 TAMIAGant Go For That 2533
9 11 BEENIE MAN/Grls Dem Sugar 1453 18 20 JOE/WanhaKnow 3060 1113 JOE/Treat Her Like 2626 19 21 NOQUESTION/I Don'tCare 2856 11 16 TONY TOUCH/ Wondes Wims, 2384
4 11 CHANTE'MOORE/Straight Up 1453 19 19 DABRATWhatchuLike 2907 9 13 DONELL JONES/This Luv 2626 21 21 NELLY/Couniry Grammar 2856 23 16 DESTINY'S CHILD/umpin' Jampin® 2384
6 11  SANTANAF/PROOLCT. Maria Maria 1463 20 18 BOYZItMEN/Pass YouBy 2754 13 13 JILL SCOTT/Gettin’ In The Way 2626 21 20 CARL THOMAS/Summer Rain 2720 20 15 JAGGED EDGE/Lets Get Married 2235
9 11 SHYNEF/B.LEVY/BadBoyz 1463 14 18 MISSYELLIOTT/MotBoyz 2754 13 12 DONELL JONESVhere | Wanna Be 2424 13 17 MYACaseOf TheEx... 2312 11 15 JAY-ZBig Pimpin’ 2235
10 10 ABSOULUTEAS It Feally.. 1330 19 18 AAUYAH/Try Again 2754 4 12 LILBOW WOW/Bounce With Me 2424 11 16 BOYZ I MEN/Pass You By 2176 12 15 MUSIQ/Just Friends 2235
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Urban At A Glance

] Memorable moments caught on film

...............

ince summer is coming to an end, we thought we’d take a moment to let you in on some of the
fun of the past couple of months and also an incredible milestone in the history of the African

has never had a female bishop ... until now!

Virgin recording artists Ideal recently visited with Walt “Baby” Love at his Uni-
versal City, CA studios during a taping of The Countdown With Walt “Baby" Love.

| LONG TIME COMING! |

After 213 years, the African Methodist Episcopal Church has elected its first
female bishop, Vashti Murphy McKenzie. Bishop McKenzie will initially be
assigned to AIDS- and war-ravaged nations such as Swaziland, Lesotho,
Mozambique and Botswana. A deciding factor in her election were the hu-
manitarian efforts of her many ministries — feeding the hungry, visiting
the sick and inviting in the stranger. Seen here (l-r) are R&R Urban Editor
and The Countdown and Gospel Traxx host Walt “Baby” Love, Bishop McKenzie
and the Reverend J. Bellamy of the First A.M.E. Church in Los Angeles.

African-American per
capita spending is now
virtually equal to non-
black spending in the
major household
appliance, furniture and
grocery categories.

Source: Advertising Age

Contact

BRIAN KNOX, VP/Managing Director
Katz Urban Dimensions

(212) 424-64%96

Establish your brand in the
African-American community using
local Urban Radio.

MARY WARE, VP/Director
Katz Urban Dimensions
(312) 755-3890

Methodist Episcopal Church: In the 200-plus years it has been in existence, the A.M.E. Church

A

Bl g o Pl

™ THE LIGHT SHINES IN PHILLY |
While promoting his album Like Water for Chocolate, which contains the h#
single “The Light,” MCA recording artist Common (1) visited WPHI/Philadet-
phia afternoon jock Bobby “The Man With The Issues” Holiday. Perhaps Com-
mon can shed some “light,” on Holiday's many “issues”?

Motown recording artist Dwayne Wiggins visited the R&R staff this summer. We had a great time with the singer#=
and we wanted to memorialize the day with a photo. Pictured here (l-r) are Music Meeting’s Ric Salazar, R&R Mail:
Room Asst. Tim Walters and Asst. Urban Editor Tanya 0'Quinn, Wiggins and R&R Asst. CHR Editor Renee Bell and

Asst. AC Editor Mike Davis.

2

LALA MAKES K.J. GO GA GA

During the WIZF/Cincinnati co-sponsored Midwest Re-:

MCA National Director/R&B Promotion

napped KKBT/Los Angeles middayer Lala and held her
hostage until she agreed to pose for a picture. “I need

proof I was working,” exclaimed James.

giomal Black Family Reunion, listeners were treated tg .
@ star-studded four-day weekend filled with educationj

empowerment and entertainment. The performers in{-r.-?_.
cluded Next, Lil' Bow Wow and Profyle, who are pictured.
with Grand Marshall Kristoff St. John of The Young & Thae"

Restless (c).

Ken James kid-

tions Morace Landy overheard her and

her friends singing in the restroom, he offered tu be their manager. Stillss
considering the musical proposition are (L-r) country singer Yvette (“My Dog Died on the Way to the Vet ‘Cause I

Sing in Notes You Aint Heard Yet” 0'Quinn.

www-americanradiohistorv:com
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By Popular Demand!

THE NEW VOICE OF GHETTO SOUL .

AVANT

“MY FIRST LOVE’

Added out of the box at:

WBLS  WRKS
KJLH  KKBT
WGCI  WUSL
 WDTJ  WIJLB
~ WMXD WKYS
WEDR WHQT
KMJM  WTMP
“WAMO KDKO
WENZ. WZAK
WIZF  KPRS...
 WKKV WMCS |
WCKX WOWI |
- WBAV_ WPEG |

and many many more..

“‘-,

-

#1 Most Added
At Urban And
Urban AC Radio

Featuring Ketara “KiKi” Wyatt
The Follow-Jp To The #1 Single “Separated”
From The Gold Album MY THOUGHTS In Stores Now

Produced by Stave “Stone” Huff for Stane Pr d ctions, Inc. 2
Management: E-ic Payten /Payt Wi E tertainment _M___G_'_A aug sonnsenm
~Nww.avant-mus c.com  www.mcarecords.com LAve, T gdhad

AAAAAAAA
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¢ shall beliver the-island of the innocent: P
and it g delivered by the pureness of thine hanbs, SSvee
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Job 22:30

Change The Porl

The hot new single fro
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n O
w @
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15 19
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19 26
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Breaker @
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Breaker @
Breaker @
Breaker @
Breaker @
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37 35
a @
30 37
29 38
33 39
3 40
47 @
39 42
@
e @
45 45
®
44 47
®
@®
49 50

ARTIST TITLE LABEL(S)

TONI BRAXTON Just Be A Man About It (LaFace/Arista)

MYSTIKAL Shake Ya Ass (Jive)

ERYKAH BADU Bag Lady (Motown)

SISQO Incomplete (Dragon/Def SouliDJMG)
RUFF ENDZ No More (Epic)

COMMON The Light (MCA)

LIL BOW WOW Bounce With Me (So So Def/Columbia)

JOE Treat Her Like A Lady (Jive)

MYA Case Of The Ex (Whatcha...) (University/Interscope)

DMX What You Want (Ruff Ryders/IDJMG)
DESTINY’S CHILD Jumpin’ Jumpin’ {Columbia)
YOLANDA ADAMS Open My Heart (Elektra/EEG)
SAMMIE Crazy Things | Do (Freeworld/Capitol)
NEXT Wifey (Arista) -

BOYZ Il MEN Pass You By (Universal)

CARL THOMAS Summer Rain (Bad Boy/Arista)
KANDI Don't Think I'm Not (So So Def/Columbia)
BIG TYMERS #1 Stunna (Cash Money/Universal)
AVANT Separated (Magic Johnson/MCA)
CHANGING FACES That Other Woman (Atlantic)
LIL’ ZANE FA12 Callin’ Me (Worldwide/Priority)
TRINA Pull Over (Slip ‘N Slide/Atlantic)
PROFYLE Liar (Motown)

ND QUESTION | Don’t Care (Ruffnatian/WB)

JAY-Z F/MEMPHIS BLEEK & AMIL Hey Papi (Def Soul/IDJMG)

IDEAL Whatever (Noontime/Virgin)

LUDACRIS What's Your Fantasy (Def Jam South/IDJMG)

TOTAL
PLAYS

3276
2823
2815
2554
2414
2388
2249
2176
2123
2028
1981
1916
1745
1699
1668
1664
1603
1599
1571
1540
1489
1411
1343
1330
1269
1250
1209

LUCY PEARL Don’t Mess With My Man (Overbrook/Pookie/Beyond) 1100

KELLY PRICE You Should've Told Me (T-Neck/Def Soul/IDJMG)

TAMIA Can't Go For That (Elektra/EEG)
EMINEM The Way | Am (Aftermath/Interscope)
JILL SCOTT Gettin' in The Way (Hidden BeacivEpic)

SHYNE F/BARRINGTON LEVY Bad Boyz (Bad Boy/Arista)

BEENIE MAN Girls Dem Sugar (Virgin)
LL COOL J Imagine That (Def Janv/IDJMG)
C-MURDER Down For My N's (Tru/Ne Limit/Priority)

1083
1049
1036
1016
1006._
932
909
899

LIL’ KIM No Matter What They Say (Queen Bee/Undeas/Atlantic) 892

KELLY PRICE.As We Lay (Def Soul/IDJMG)
DA BRAT What'chu Like (So So Def/Columbia)
JANET Doesn't Really Matter (Def Soul/IDJMG)

ABSOULUTE s It Really Like That (Noontime/Atiantic)

JESSICA Get Up (Restless)

DE LA SOUL Oooh (Tommy Boy)

CAM’RON What Means The World To You (Epic)
MARY MARY F/B.B. JAY | Sings (C2/Columbia)
AMIL F/BEYONCE’ | Got That (Roc-A-Fella/Columbia)
MAJOR FIGGAS Yeah That's Us (Ruffnation/WB)

LIBERTY CITY FLA. Who's She Lovin' Now? (Harrell/Jive)

CO-ED Roll Wit Me (Universal)

METHRONE Loving Each Other 4 Life (Clatown/Capitol)

8n
853
836
808
174
756
1317
678
¥ 655
640
632
622
615

" 4385

4=
PLAYS

+197
-209
-335
+32
+112
-128
+139
+6
-250
+120
-121
-3
+4
+199
+44
+131
~205
+252
+25
+154
+147
+94
+30
-282
+130
+123
+231
+52
+68
+40
+96
+179
-37
+149
-182
-205
-137
-178
+114
-131
+62
+18
-48
+21
-102
+140

+37

-39

GROSS
IMPRESSIONS
(00)

432743
360192
343334
340225
299510
289656
260651
299035
217188
256819
266835
230784
148241
279120
151196
196389
116300
176436
247774
193985
135351
105863
180349
105513
140267
164777
130131
147200
130380

87752

97783
111160
121299
113036

77061
100454
106674
149012
171489
139673

46225

35989

85848

71967

56122

45230

46568

49797

46926

62878

WEEKSON  TOTAL STATIONS/
CHART ADDS

11
6
7

15

14

11

10

16
8

1

14

14

17

18
8
4
8
6

24

SO W~ o A

[~
N U1 W WU W W~

-t
5

18

-
- ah T =k RN WO~ W

18

81/0
80/1
80/0
80/0
80/0
77
73/0
76/0
67/0
69/0
67/0
67/0
63/0
68/0
68/0
63/2
66/0
62/0
63/0
14/5
73/5
99/0
68/0
61/2
A
68/0
95/5
63/5
69/3
63/1
37/0
611
53/6
48/6
59/0
411
64/0
58/0
20/0
31/0
9772
a/0
52/2
LETR
9411
52/0
53/0
95/
40/2
37/0

- TOTAL PLAYS/INCREASE

63

Most Added-

ARTIST TITLE LABEL(S) ADDS
WYCLEF JEAN 911 (Ruffhouse/Columbia) 48
AVANT My First Love (Magic Johnsorn/MCA) 48
DONELL JONES This Luv (Untouchables/LaFace/Arista) 33
MONIFAH | Can Tell (Universal) 19

DESTINY’S CHILD Independent Woman (Coluntbia) 7
KANE & ABEL Shake It Like A Dog (Most Wanted) 1
SHYNE F/BARRINGTON LEVY Bad Boyz (Bad Bay/Arista) 6

BEENIE MAN Girls Dem Sugar (Virgin} 6
JARULE FCHRSTINAMILIAN Between... (Vrker Inc/ Def vIDVG) - 6
DEAD PREZ Mind Sex (Loud) 6

Most Increased
Plays

TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE

DESTINY’S CHILD Independent Woman (Columbia) +442
MYSTIKAL Shake Ya Ass (Jive) +385
CHANGING FACES That Other Womdn (Atlantic) ~ +252
GURU W/ANGIE STONE Keep Your Worries (Virgin) +248
KELLY PRICE You Should've... (T-Neck/Def SoutIDMG) +231

WYCLEF JEAN 911 (Ruffhouse/Columbia) +214
CARL THOMAS Summer Rain (Bad Boy/Arista) +199
ERYKAH BADU Bag Lady (Motown) +197

JARULE F/C. MILIAN Between... (Murder Inc.,Def JanvIDVG) +191
SOMETHIN’ FOR THE PEOPLE ... Och Wee (Wamer Bros) +184

e

Breakers-
LUCY PEARL
Don’t Mess With..: (Overbrook/Pookie/Beyond)
. TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
1100123 835 D
. KELLY PRICE

You Should’ve Told Me (T-Neck/Def SoulADJMG)

TOTAL STATIONS/ADDS CHART

1083/231 69/3 (29)
TAMIA
Can’t Go For That (Elektra/EEG)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
1049/52 63/1 (30
EMINEM E
The Way | Am (Aftermath/Interscope)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
1036/68 57/0 - _@__
JILL SCOTT

Gettin’ In The Way (Hidden Beach/Epic)

TOTAL PLAYS/INCREASE ~ TOTAL STATIONS/ADDS CHART

~ 1016/40 61/1 (32)

SHYNE F/BARRINGTON LEVY
Bad Boyz (Bad Boy/Arista)

TOTAL PLAYS/INCREASE ~ TOTAL STATIONS/ADDS CHART

1006/96 53/6 (33)

82 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked
by total plays for the airplay week of Sunday 3/27-Saturday 9/2. Bullets appear on songs gaining plays or remaining flat from previous
week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to songs
reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions equals
Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R Inc.

Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Mostincreased Flays lists
the songs with the greatest week-to-week increases in total plays.
Weighted chart appears on R&R ONLINE MUSIC TRACKING.
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ARTIST
BREAKbownN

Urban Actlon

ARTIST: BLAYZ

SONG: “ALL ALONE”
LABEL: UNPLUGGED

ve had a revelation: I cannot be a publicist.

They (publicists) seem to have a tenacity that
is not within my catalog of strengths. A certain
person who shall remain nameless has blown up
my phone with requests to review her artist. It’s
like “Blayz this” and “Blayz that.” What is the
hype about? Why are Darren “A.J.” Sealy,
Campbellson “Sadiq” Shackelton, Jonathan “Baby
Boy” Johnson and Calvin “Kimon™ Brumant worth
my time? OK, I’ll give them a listen, and if they're
whack, you can best believe I'll be calling New
York! Is “molded” really a word?

Dear Jane, the debut project from these four
guys, is rather interesting. What really got me
going is the single, which had me close to tears.
(Oh, wait! That’s the acetone in the nail polish
remover.) [ don’t know if stations aren’t hip to
itor what, but “All Alone” is areally good song!

While talking to WKGN/Knoxville, TN PD
Blair Braxton, I mentioned Blayz. He said “They’re
tight. They have this slow song that is really good.”
After listening to the album and getting stuck on
one song, | agree with Braxton. Blayz is hot, but
their song “All Alone” is blazing.

“Baby, 1 just couldn’t understand it/’Bout
how you left me for another man/What did I do
for you to be cheatin’ on me babe/Caught you

in the back of my man’s Lexus jeep.” Dude is
pouring it on thick in this one! The passionate
way the lead singer performs this song is so
impressive, it makes me think this really did
happen to him — or was he the one in the jeep?
(Things that make you go hmmm...\)

“I thought you knew the way I feel about you
baby/Eternally my love was always for you.” The
humility and emotion in this song grab your at-
tention, and brothaman does this piece justice.
He makes you feel the pain and confusion that
he’s singing about. Coincidentally, isn’t that the
way to the listener’s heart?

“Sitting here, reminiscing about yesterday/
Two hearts I thought would never go astray/We
had our times, but I never thought it would lead
to this, babe/I was so blind, he stole you right
from before my eyes,” sings dude as he pours
out the fragments of his broken heart. “Said ’'m
flippin, out of control/I’m going insane/How you
left me overwhelmed with this pain/It’s blow-
ing my mind the fact that you’re not here, babe/
"Cause in the back of my mind I thought every-
thing was straight.”

The worst kind of betrayal is the kind that
happens when you least expect it. I mean, if
homegirl or dude is constantly out late, has been
caught in lies, or is a known cheater (’cause that’s
how you got him or her), then all right, don’t let
down your guard. But when you’re in love, there
should be no guard. If betrayal enters your rela-
tionship, you're left hurt, humiliated and con-
fused. (At least that’s what my ex told me.)

This is a great s’ong,aﬁd I’m glad the publi-
cist-at Pretty Special Inc. (who again will re-
main nameless) called me 8,000 times about it.
Blayz gave a very convincing performance on
this tender ballad, and I heard that their live
performance is something to see. Though they
have some stiff competition (Next, Ideal,
Absoulute, Jagged Edge, Profyle, etc), I think
this group-is on the right track. Now, back to
track No. 10.... Peace.

— Tanya O’Quinn
Asst. Urban Editor

with
Liberty City, Fla Stan Branson
“Who She’s Lovin’ Now?”

(Harrell/Jive)

PD/MD — WKXI & WIMI/Jackson, MS

Wanna hear a great song that carries an even greater message? Check out
Liberty City, Fla’s “Who She's Lovin’ Now?2” Whereas the band's first single was
very sexual, this single is both emotional and mental. This soulful song talks about
a relationship where the poor, unsuspecting guy is left looking like a fool. Feeling
as if he had blinders on, the man now goes over the self-torturing list of “should
haves” while meditating in that melancholy place known as hindsight. Kind of
like the preferred ending in CarlThomas' “I Wish,” the lady has been cheating
on her man and decides to exit the relationship to be with her mister. The
passionate performance of Liberty City is the icing on the cake. With the “pain-
ful” moaning in the background, constant echoes {which to me become an
analogy for psychosis) and the aching lead, this song can make a hurting heart
even more tender and make a healed heart remember what it tried so hard to
forget.

Giving ‘you fair warning: These are the singles that are going for adds on
Tuesday (9/12).
_ CHANTE MOORE Straight Up IMCA)
MUSIQ Just Friends_(Def Sou//ﬁDJA;g)—
NEXT Beauty Queen (Arista)
PHAT Ci\T—PLAYERS f/SLA_'HEE:I-'I:O_RI—’E Those Days~(ParIane)
SCARFACE Last of a Dying Breed (Rap-A-Lot)
: SPARKLE #'s A Fact (Motown)
" STICKY FINGAZ Get It Up (Universal)
TANK Freaky (BIockGroundM

The Most Advanced Interactive Music Tool Available For Your Business

| MUSIC TRACKING

www.rronline.com

* Access Over 1,000 Radio Station Playlists
* View Charts For 12 Formats >
* “Track America”, R&R's Coast-To-Coast Chart Overview

* Customize And Compare Airplay By Creating Your Own Charts
Based On Stations You Select

E-Mail ‘Jill@rronline.com’ o Call (310) 788-1675
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New & Active

3LW No More (Baby I'ma Do Right) (Epic)
Total Plays: 609, Totat Stations: 44, Adds: 1 Total Plays: 262, Tota! Stations: 31, Adds: 2

DESTINY'S CHILD Independent Woman (Columbia) | FIELD MOB Project Dreamz (MCA)
Total Plays: 599, Total Stations: 59, Adds: 7 Total Plays: 254, Total Stations: 33, Adds: 2

TONI ESTES Hot s( riority, BLACK EYED PEAS Weekends (/nterscope)
Total Plays: 578, Total Stations: 36, Adds: 0 Total Plays: 246, Total Stations: 38, Adds: §

504 BOYZ Whodi (Priority)
Total Plays: 567, Total Stations: 38, Adds: 0 Total Plays: 238, Total Stations: 21, Adds: 2

JARULE F/C. MILIANBetween.. J urder/nc/DefJam/lDJMG) 95 SOUTH Wet-N-Wild £WEG/RCA)
Total Plays: 535, Total Stations: 44, A Totai Plays: 222, Total Stations: 21, Adds: 1

WYCLEF JEAN 911 (Rufthouse/Columbia) JERSEY AVE. | Wonder Why (MCA)
Total Plays: 438, Total Stations: 50, Adds: 48 Total Plays: 216, Total Stations: 34, Adds: 1

Total Plays: 370, Total Stations: 38, Adds: 2 Total Plays: 215, Total Stations: 32 Adds: 2

Total Plays: 328, Total Stations: 29, Adds: 4 Total Plays: 214, Total Stations: 26, Adds: 2

'YING YANG TWINS Ying Yang... (Collipark/Universal) | SHOLA AMA Imagine (Warner Bros.)
Total Plays: 305, Total Stations: 23, Adds: 0 Total Plays: 209, Total Stations: 25, Adds: 2 .
TELA TELA. (Rap-A-Lo

Total Plays: 296, Total Stations: 26) Adds: 0 Total Plays: 193, Total Stations: 48, Adds: 48

GURU W/ANGIE STONE Keep Your Worries (Virgin)

CHARLIE WILSON Without You (Ma/or Hits)

SOMETHIN’ FOR THE PEOPLE.. Ooh Wee (Warner Bros.) | E-40 F/NATE DOGG Nah, Nah... (S/ck wid’ It/Jive)

BEBE WINANS F/MCKNIGHT & JOEComing...(Motown) | STEPHEN SIMMONDS | Can't Do That (Priority)

AVANT My First Love (Magic Johnson/MCA)

CASH MONEY... Baller Blockin’ (Cash Money/Universal)
Total Plays: 290, Total Stations: 28, Adds: 0

Songs ranked by total plays

Most Played Recurrents

JAGGED EDGE Let's Get Married (So So Det/Columbia)

NELL}( Country Grammar (Fo’ Reel/Universal)
DONELL JONES Where | Wanna Bew('&ntauchables(LaFace/Arista)
LUCY PEARL Dance Tonight (Overbrook/Pookie/Beyond)
mnéﬁfﬁersn  (Bad Boy/Arista)
JOE | Wanna Know (Jive)

O O O e SO 335 358 8 O A RS8035

AALIYAH Try Again (BlackGraund/Vrrgm)

SISDD Thong Song (Dragon/Def SauI/IDJMG)
DMX Party Up (Up In Here) (Ruff Ryders/lDJMG)

e =

TONI BRAXTON He Wasn t Man Enough (LaFace/Arrsta)

DONELL JD.IIIE—S‘U Know What s Up (Untouchables/LaFace/Arrsta)
AALIYAH | Don t Wanna (BlackGround/Pnorrty)
DESTINY S CHILD Say My Name (Columbra)

MISSY “MISDEMEANOR" ELLIOTT Hot Boyz (EastWest/EEG)

Q-Tip Vrvrant Thrng (Def Jam/IDJMG) ~
* MONTELL JORDAN Get 1t On...Tonite (Def Soul/IDJG)
JUVENILE Back That Thang Up (Cash Money/Umversa/)

” PSR

JAGGED EDGE He Can t Love U (So So Def/Co/umbra)

B KR

e R e P S P

PS5 SRRSO

ERIC BENET Spend My Life With You (Warner Bros)
DR DRE F/EMINEM Forgot About Dre (Aﬂermath//nterscope)A

O ARSI,

TUNED-IN

BTN WekX/Columbus
Jam

IDEAL Whatever

NEXT Wifey

WYCLEF JEAN f/THE ROCK... It Doesn't Matter
KELLY PRICE As We Lay

MONICA For You | Will

ERYKAH BADU Bag Lady

DMX £/81SQ0 What They Want
MARY MARY Shackies (Praise You)
R. KELLY Home Alone

AALIYAH Try Again

BOYZ Il MEN Pass You By

KEITH SWEAT Make It Last Forever
NAS I/GINUWINE You Owe Me

11am

JOE Treat Her Like A Lady

ERYKAH BADU On & On
CARLTHOMAS Summer Rain

TONY TOUCH | Wonder Why...
AALIYAH | Don't Wanna

DESTINY'S CHILD Jumpin' Jumpin’
READY FOR THE WORLD Love You Down
BOYZ Il MEN Pass You By

LUCY PEARL Don't Mess With My Man
COMMON The Light

SI1SQ0 Incomplete

KEITH SWEAT Twisted

o

4pm

TONI BRAXTON Just Be A Man About If
DRU HILL You Are Everything

JAY-Z (/MEMPHIS BLEEK... Hep Papi
KELLY PRICE You Should've Told Me
ERYKAH BADU Bag Lady

NEXT Too Close

JANET Doesn't Really Matter

AVANT Separated

MYSTIKAL Shake Ya Ass

MYA Case Of The Ex (Whatcha...)

BIG DADDY KANE Ain't No Half Steppin’

8pm

MYSTIKAL Shake Ya Ass

PROFYLE Liar

LIL’ BOW WOW I/XSCAPE Bounce Wit’ Me
DESTINY'S CHILD Jumpin’ Jumpin®
NO QUESTION | Don't Care

JAY-Z {/MEMPHIS BLEEK... Hey Papi
DE LA SOUL Ooh

AMIL I/BEYONCE | Got That

JANET Doesn'’t Really Matter

JOE | Wanna Know

LUDACRIS What's Your Fantasy

R&R/MEDIABASE 24/7

URBAN

WDZZ/Flint

Jam

TONY TERRY With You

JOHNNIE TAYLOR Disco Lady

BARRY WHITE The Longer We Make Love
DAVE KOZ I/MONTELL JORDAN Careless Whisper
D’ANGELO Lady

JENNIFER HOLLIDAY And | Am Telling You
KANDI Don’t Think I'm Not

NEXT Wifey

W. HOUSTON & D. COX Same Script..
TONI BRAXTON Just Be A Man About It
DENIECE WILLIAMS Silly

BRIGHTER SIDE OF... Love Jones
NORMAN BROWN f/VESTA Rain

KEITH SWEAT I'll Give All My Love To You

11am

EARTH, WIND & FIRE Can't Hide Love
BOYZ Il MEN Pass You By

AVERAGE WHITE BAND Cut The Cake
LOOSE ENDS Siow Down

AVANT Separated

GLENN JONES I've Been Searchin'’...
R. KELLY Bad Man

D.J. ROGERS Say You Love Me
TAMIA Can't Go For That

IDEAL Whatever

GAP BAND Outstanding

HALL & DATES Sara Smile

4pm

BOYZ I MEN Pass You By

KELLY PRICE As We Lay

CHERRELLE (/A. O°'NEAL Saturday Love
NEXT Butta Love

SMOKEY ROBINSON & THE MIRACLES Ooh Baby Baby
AURRA Are You Single

NORMAN BROWN INVESTA Rain

IDEAL Whatever

HALL & OATES One On One

JESSICA Get Up

JANET Doesn't Really Matter

spm

MYA Case Of The Ex (Whatcha...)

PUFF DADDY & THE FAMILY It's All About...
AALIYAH Try Again

DR. DRE {/SNOOP DOGG... The Next Episode
MYA l/JADAKISS Best Of Me

NATURE I/NAS Ultimate High

-SANTANA {/PRODUCT G&B Maria Maria

LL COOL J Imagine That

METHOD MAN & REDMAN Da Rockwilder
8.6. Bling Bling

LUDCRIS What's Your Fantasy

EMINEM The Way | Am -

AMIL t/BEYONCE | Got That

LIL’ BOW WOW I/XSCAPE Bounce Wit' Me
TRINA Pull Over

S b T ST U

Monitored aiplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Tuned-In is based on sample hours taken from Monday 8/28. © 2000, R&R Inc.

e Jumbo EventTape®
e BunchaBANNERS™
e BumperStickers

e FlashBags™

6528 constitution drive
_fort wayne, in 46804
fax: (219) 436-6739
www.firstflash.com
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The first single aﬁd video from the meteoric event that is 1 P=2.COM the new album
Impdcting Radio September 18th Album In Stores 11¢7+00
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Stations and their adds listed /pabetica//y b

WAJZ/Albany, NY *

PD: Mike Morgan

MD:Ron Williams

13 WYCLEFJEAN 911"
BEENIE MAN “Girs”
AVANT First”

KBCE/Alexandria, LA
Int.PO: Jay Michaels
MD:R.J. Polk
AVANT “First”
SYLK-E. FYNE/SNCOP. "Stye”
DONELL JONES "This”
KANE & ABEL “Shake”
WYCLEF JEAN "911°
MONIFAH Rl
GHETTO SOUTH “Promises®

WBLK/Buftalo, NY *

PO/MD: Skip Dillard

1 BEBEWINANS.. "Home™
DONELL JONES This”
AVANT First”
STEPHEN SIMMONDS “Cant”
WYCLEF JEAN"911°

WWWZ/Charleston, SC *
DM/PO: Terry Base
MD: Ron Splackavellie
11 WYCLEF JEAN 911"
6 DONELLJONES “This"
5 AVANT“First"
MONIFAH“Teil
SPARKLE “Fact”
LATANYA"Shady™

WWDM/Columbia, SC *

8 MARY MARY F/B.B. JAY "Sings®

& DESTINY'S CHILD“Woman”

4 BLAYZ “Alone”

2 FIELDMOB “Project”

1 SLIMM CUTTA-CALHOUN “DK"
AVANT “First”
NOQUESTION “Care”
ABSOULUTE “Realy”

WCKX/Columbus, OH *
VP/Prog.: Tony Fields
PD: Paul Strong
34 WYCLEF JEAN 911"
5 BEENIE MAN “Girls"
AVANT “First”
DEAD PREZ "Mind"

WDZZ/Flint, M1 *

PO/MD: Chyis Reynolds

2 JARULE F/C. MILIAN “Between”

2 CHARLIE WILSON "Without"
WYCLEF JEAN 911"
CO-ED“Rolt”

WYNN/Florence, S€

DM: Matt Scurry

PO: Gerald McSwain

APD/MD: Nikki Reed

17 LU ZANEFM12*Calin™

15 WYCLEFJEAN 911

10 DONELL JONES “Thts™
AVANT “Fist”

Urban

KPRS/Kansas City, MO * WIBB/Macon, GA
PD: Sam Weaver PD/MD: Eric Scott
APD/MD: MyronFears DONELL JONES “This™
19 WYCLEFJEAN ‘911" ARNTRrst
1 SOMETHIN. /TRINA. “Ooh” DEADPREZ“Mind" |
MONIFAH “Tel" WYCLEF JEAN 911
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