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The Power Of Lyrics Da Bears! — /
John Michael s i0's $tock slide continued 1ull-str/oﬁgth this week,
Montgomery climbs . ‘ ol sending Clear Channel into a 52-wegk low. But some
1o No. 1 on R&R's ’

Country chart with
“The Little Girl”
(Atlantic Nashyille).
Montgomery is
celebrating his ninth
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ALABUM OF THE VEAR
VOCAL GRAOUP OF THE VEAR
VIiDED OF THE YEAR

....iF you're not into the Chicks by now, you're clucking nuts.
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GMA VOGAL DUO OF THE YEAR
IOW LONG YOU'THINK THIS PARTYS GONNA AST.

ALL NIGHT LONG™

THANKS RADIOTOR ALL YOUR SUPPORT.



www.americanradiohistory.com

| NS I D E

management ¢+ marketing ¢ sales
Some controversial conversation about
corporate-mandated salary caps in the
radio industry has taken place lately. Do
the caps exist, or are they simply the
musings of a radio trade publication?
Pam Baker spoke to many people in the
know, and her conclusion? Well ... it
depends on who you ask! This week's
Management, Marketing & Sales section
also contains our weekly success story
from the RAB, a sage stress tip from
columnist Dick Kazan, our GM spotlight
with New Jersey’s Dan Finn and a
complete list of Radio Music Awards
nominees.

Pages 10-16

DIXIE CHICK CLICKS

Lon Helton presents a whole slew of CMA
after-party pictures this week, including a
couple of snaps of the evening’s big
winners, The Dixie Chicks.

Pages 70-74

» Katz, Interep form RadioExchange
joint venture

¢ Tom Holiday recruited as
GM at WNNX/Atlanta

e John Roberts appointed Dir./Ops
for Infinity/Orlando

o KXOK/St. Louis readies
switch to Talk format

e WKKX/St. Louis flips to
NAC/Smooth Jazz

e KSD/St. Louis fakes Country format
¢ Researcher Jhan Hiber dies

* WJRR/Oriando PD
Dick Sheetz mourned
Page 3
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CHR/POP

* 3 DOORS DOWN Kryptonite (Republic/Universal)

CHRRHYTHARC

* MYA Case Of The Ex (Whatcha...) (University/interscopg)
288

* MYSTIKAL Shake Ya Ass (Jive)

URBAN AC

* YOLANDA ADAMS Open My Heant (Elektra/EEG)
COUNTRY

* JOHN M. MONTGOMERY The Little Girl (Atlantic)

AC
* OON HENLEY Taking You Home (Warner Bros.)

HOT AC

* MATCHBOX TWENTY Bent (Lava/Atiantic)
NAC/SMOOTH JAZZ

* DAVE KOZ Can't Let You Go (Capitol)
proey

*3 DOORS DOWN Loser (Republic/Universal)
ACTIVE ROCK

* 3 DOORS DOWN Loser (Republic/Universal)
ALTERNATIVE

* GREEN DAY Minority (Reprise)

ADULT ALTERNATIVE
» U2 Beautitul Day (Interscope)
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It was at the height of the po-
litical season — with just 34
days left until Election Day —
when the FCC announced Oct.
4 that its five commissioners had
voted 3-2 not to enforce the
commission’s controversial per-
sonal attack and political edito-
rial rules and to instcad use the

- lime to monitor the airwaves and
collect information about how
broadcasters make editorial deci-

OCTOBER 13, 2000

Editorial, Attack Rules Suspended
B Media organizations blast FCC's decision

sions in political coverage. The
two commissioners opposed —
Harold Furchigott-Roth and
Michael Powell — dissented be-
cause they favor climinating the
rules.

The FCC had until Sept. 29 to
justify the rules to a DC federal
appeals court, but four days af-
ter the deadline the FCC said

FCC/See Page 31

Analyst Estimates Send CCU Stock Tumbling

M Clear Channel shares continue to sag, despite positive Wall St. followup

By JERrREY YORKE
R&R WASHINGTON HUREAU CHIEF
yorke@ rronline.com

Niraj Gupta had to feel like
one of the most misunder-
stood people on  Wall
Street last week. .

Shortly before the stock mar-
ket closed on Oct.5. the

Salomon Smith Barney anatyst

reduced his fourth-quarter after-tax cash

flow estimates on Clear Channel, dropped his
12-month price target on the issuc and increased

CCU’s risk rating.

Perhaps Gupta miscalculated his power.
Maybe investors read too much into his analy-

Analysts Assess Radio’s Outiook

A round table of media analysts weighed in on
several radio groups, including Clear Channel, in
a special issue of the weekly investment publica-
tion The Wall Street Transcript.

PaineWebber’s Leland Westerfield, who
pointed out that CCU is trading at a 20-times
multiple, expects the issue to“rebound going into
2001, mainly as investors recognize that the in-
tegration [with"AMFM and SFX] is proceeding
smoothly and because it's very difficuit to ignore
20% bottom-line profit growth vs. the S&P in the
7.5% growth range in 20017

AMALYSTS/See Page 8

sis. In any event. he hit the Texas gi-
ant with a left hook that sent it to
the mat: Clear Channel shares
fell $8.625 that day to close at
$45.875 — almost a 16% de-
cline — a 52-wecek low. It
seemed light years away from
just cight weeks ago. when the
share price was in the mid-$80
range.

What Gupta had done was simply reduce his
Q4 after-tax cash flow estimate from 77 cents
10’72 cents and his full-ycar ATCF cstimate from
$2.76 to $2.72. The analyst said the reductions
reflect “higher-than-expected Q4 dilution from
SFX, the impact of a weak Euro and difficult”
comparisons with last year's fourth quarter.”
Gupta said he believes CCU is likely to beat his *
Q3 ATCF estimate, but not enough to offset the
Q4 shortfall. He also increased CCU's risk rat-
ing from “buy. medium risk™ to “buy, high risk™
and dropped his 12-month price target from
$105 10 $80. Gupta stressed that he still likes the
company’s long-term growth prospects, but
thinks that the “near-term investor enthusiasm is
likely to remain muted.”

The ripples ended about 2 1/2 hours later in
the Lone Star State when Clear Channel Chair-
man/CEO Lowry Mays announced that the

GUPTA/See Page 31
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Abagnalo Now GM
At WQCD/New York

By Carot. ARCHER
R&R NAC/SMOOTH JAZZ EDITOR
archer@ rronline.com

Emmis Broadcasting has pro-
moted Marjorie Abagnalo to
GM of NAC/Smooth Jazz
WQCD (€D101.9¥New York.
She most recently was LSM for
CHR/Rhythmic sister WQHT.

Emmis Sr. VP/New York Mar-
ket Mgr. Judy Ellis told R&R.
“I've known Margie for a very
long time, and I've always re-
spected her as a radio sales pro-
fessional. One of the great things
about her is that she is 100% a
people person. She sees her staff
as customers, and she sees her
customers as customers. Margie
has excellent relationships based
on all the right things — trust,
professionalism and attention t0
detail. She deserves this posi-
tion. She eared this job, and she
will be a great GM of a great ra-
dio station.”

ABAGNALO/See Page 31

Nassau Loses $7 Million To Aurora,
Gains $12 Million From Clear Channel
B Mercatanti resets deal for Allentown combo

Bv Joe Howarp
R&R WASHINGTON BUREAU
Jhoward@ rronline.com

What seemed like a great
deal for two companies
wound up falling apart last
week, as Aurora Communi-
cations formally called off
the $185 million sale of nine
of its stations to Nassau
Broadcasting on Oct. 2.
Nassau lost a $7 million de-
posit as a result, but it re-
bounded by week’s end and

announced a six-station swap

with Clear Channel that gives
Nassau an infusion of cash
and moves it into a new,
much-larger market.

The downhill slide for the
Aurora-Nassau deal started
on Sept. 29, which was the
most recently scheduled clos-
ing date for the transaction.

Nassau wasn’t ready to close
that day, but Aurora was ea-
ger to finish the deal since the
closing had already been
pushed back once, from mid-
10 late September. Aurora in-
dicated on Sept. 29 that it was
ready to terminate the deal,
which entitled it to keep
Nassau’s $7 million deposit.
but the two camps agreed to
talkk more on Oct. 2.

Nassau CEO Lou Mer-
catanti had a conference call
with investors on Sept. 30 but
was called away on Oct. 2
due to a family emergency.
Mercatanti’s wife, who had
been seriously ill for about
six weeks, took a turn for the
worse and had to be rushed
from a family home on the

NASSAU/See Page 31

Clear Channel/L.A.
Realigns Managers

By Apant Jacosson
R&R RADIO EDITOR
Jjacobson @ ryonfine.com
Clear Channel Communica-
tions has madce extensive

changes to its management
lineup in Los Angcles while pro-
moting two market veterans to

Christensen Laughlin

clusterwide posts. The changes
involve the following people:

* Ken Christensen. who has
been VP/GM of News/Talk KFi
and Hot AC KYSR (Star 98.7).
has relinquished his Star duties
while adding responsibilitics for
Adult Standards KLAC and
Sports KXTA. Christensen as-
sumes KLAC duties from Ed

L.A./See Page 25

p—

Greater Media Ups
Smyth To Pres./CO0

Peter Smyth, who added
Group VP duties at Greater Me-
dia in Feb. -
1999 follow-
ing the death
of Exec. VP/
CO0O Tom
Milewski, has
been promoted
to President/
COO of the
multimedia
company.

Smyth has
been in charge
of Greater Media's 14 radio sta-
tions in four markets. In his new
post he will also oversee the
company's publishing, printing
and communications business,
which consists of community
newspapers in central New Jer-
sey.

Greater Media Chairman/
CEO Frank Kabela said, In his

SMYTH/See Page 31

Smyth

The industry’s most respected music charts: Pages 126-127 and at www.rronline.com
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(Fimum GUEST VOCALS BY EMILY smsné‘ "OF THE INDIGO GIRLS) A

Champagne High' sounds great and tells amav@sohe
story. Everyone has an ex of some sort and elate!

Itis one of the best 1st listen songs 1've ever d p
- Dan Bowen, PD WSTR/Atlanta

| have been a huge fan of Sister Hazel for a long time.

It's very cool to see a pure pop ballad coming from them.

This could be huge.”
- Tommy Frank, PD WKRQ/Cinncinnati

“From pizza parlors in Orlando to ‘Champagne High's
Sister Hazel has finally come into their own. This is their

best song to date and we can't wait to put it on the radio.”
- Scott Sands, PD WZPL/Indlanapolls “"’ j-'

AIRPLAY NOW!

“...and for the million hours that we were.

sixTHMANO?

I'll smile and remember it all, then I'll tu_;‘.:ﬁ-” A

i

‘Champagne High' is another signature song
from a band that's becoming a favorite with our
POINT listeners.” :

- Jeff Cushman, PD WKSI/Greenshoro

1113

Champagne High' is my favorit
Anyone with an ex can relate to
- Patty Vaughn, APD WLNK/C L

- i ﬂ;ﬂ"  the new single from S PRETEES
The Follow- up to‘me"fop 5 track, -a& P Gsoth,

Early ADD

WTMX/Chicago

RECORDS
& 2 {svereal Mooy SAe3%
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Emmis/St. Louis
To Launch FM Talk
With KXOK Flip

Emmis Communications has an-
nounced plans to flip its recently
purchased KXOK-FM/St. Louis
from Classic Rock to Talk on Oct.
16. The new station, which has yet
10 name a program director, is un-
der the leadership of KIHT &
KXOK GM Joe Rusch, who says
that KXOK's inaugural on-air
lineup will consist of a number of
syndicated talk programs that he
hopes will have substantial appeal
to Gateway City femalc listeners.

“Most FM Talkers we've heard
are all these rcal high-testosterone-
driven stations,” Rusch told R&R.
“But since we alrcady own two
very successful male-oriented Rock
stations here — KSHE and KPNT
{The Point] — we don't feel that
approach would complement our
group of stations well. So we're de-
veloping our lineup with an eye to-
ward leaning more female. It's cer-
tainly not going to be ‘Lifetime ra-
dio,” but we will skew our talk pro-
grams toward women.”

Rusch also said the station has
applied for the new call letters
KFTK and that he has no plans to
compete head-to-head with the
market's more traditional AM
News/Talk stations. KMOX and
KTRS. “We don't want to be either
of those stations.” said Rusch. “So
we won't be putting a lot of empha-
sis on news coverage. as both of
them do, and will instead concen-
trate more on having an ententain-
ment focus to our programming.

KXOK/See Page 24

99X/Atlanta Takes
Holiday As Its GM

Tom Holiday has been appointed
GM at Alternative WNNX (99X)
Atlanta, effec-
tive Oct. 23.

Mark Renier.
who was pro-
moted to Sr. VP/
Regional Man-
ager for Susque-
hanna carlier this
year. Holiday
joins  WNNX
from Cox/Tulsa.
where he was

| nio (which he flipped

Holiday replaces |

GM of Classic Rock KJSR and |

Active Rock KRTQ.

It was important to find a guy
who had the same Susquehanna
orientation that we have here, so we
don’t have a culture clash.” Renier
told R&R. "With things changing
so much, it’s difficult to find those
organizations. Cox is a very solid

HOLIDAY/See Page 24
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CIRCULATION:
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Interep, Katz To Launch RadioExchange

Katz’s Stu Olds, and Interep's Ralph Guild.

Interep and Katz Radio Group have announced a joint venture for an
Internet-based system that electronically transfers radio advertising infor-
mation. Katz will participate in the launch of Interep’s RadioExchange tech-
nology, which allows for the seamiess flow of such data as avails, orders
and invoices between alt parties involved in the sales process.
“Advertising agencies have expressed their desire to simplify the back
office work involved in the radio sales process for many years;” Interep-
CEO Ralph Guild explained. “After extensive conversations with various
levels of agency executives, we were able to develop an exchange that

INTEREP/See Page 24

WJRR/Oriando PD Sheetz Dies Of Iﬁancer

WIRR/Orlando PD Dick Sheetz
lost his battle with cancer on Mon-
day, when he died at his
home just after midnight.
He was 47.

Sheetz enjoyed a 30-year
career in radio. starting in
Oregon in 1971 at KEED/
Eugene. He went on to
such stations as KGON/
Portland. KXZL/San Anto- §

to KZEP). KRZQ/Reno.
KKZX/Spokane and
WDIZ/Orlando. which
later became WJRR. Before leav-
ing Portland. he rosc to OM of the
KFXX. KGON & KNRK cluster,
launching the Alternative format at

Sheetz

KNRK. At the same time he
flipped and consulted Classic Rock
KKHG/Tucson.

Clear Channel Orlando
Dir./Programming Chris
Kampmeier told R&R.
“Dick remained a fighter
till. the last bell of his final |
round. yet maintained his
sense of humor throughout |
— and on the ‘sense of hu-
mor scale.’ Dick was a 10! ‘
Dick’s legacy is the legion |
of young broadcasters to
whom he gave a start. He
had a special gift for attracting the
young and teaching them how to be

SHEETZ/See Page 24

Country Lost At WKKX, Found At KSD

M NAC retumns to St.Louis
on the new WSSM

Bonneville Intemational flipped

Country WKKX/St. Louis to |

NAC/Smooth Jazz as WSSM on
Oct. 6. The station’s 100.000-watt
class C signal at 106.5 is consid-
ered one of the market's strongest.
NAC/Smooth Jazz has not been
heard in the St. Louis market since
Noble Broadcasting blew up KNJZ
in the mid-1990s.

Bonneville/St. Louis Market
Manager Dave Ervin, formerly of

WSSM/See Page 31

I KSD-FM drops Hot AC
to take on ‘The Bull’

St. Louis was a single-Country-
station city for less than 72 hours
following WKKX's flip to NAC/
Smooth Jazz on Oct. 6 (see story.
left). Shortly after noon on Monday
Clear Channel Hot AC KSD-FM |
became Country as “The New 93.7,
The Bull.”

The format flip at WKKX came
hours after the station was acquired
by Bonneville, which received four
St. Louis stations from Emmis in |

KSO/Ses Page 31 |
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Roberts Now Infinity/Orlando Dir./Ops

Infinity Broadcasting has WOCL PD Burke Allen.
hired John Roberts as Di- “Infinity corporate Sr.
rector/Operations for its Or- VPs John Gehron and
lando stations. Last week Dave Pearlman really flat-
Roberts stepped down as tered me with their imme-
VP/Programming at Clear diate intcrest once they
Channel, where he had knew [ was available.” Rob-
spent eight years. ents told R&R. "I'm really

In his new position, Rob- looking forward to working
ents will be responsible for with both of them. as well
all programming operations £ as VP/Market Manager
within the Orlando cluster, Robin Smith and the fine
serving as day-to-day PD team she’s putting together.
of WOMX and working closely
with WJHM PD Russ /fllcn and ROBERTS/See Page 31

Radio Researcher Jhan Hiber Mourned

Jhan Hiber, the first ex- dent of the Rau radio
pert to write a regular col- group. Station Manager for
umn on radio ratings and KENI-TV/Anchorage. Di- .
research, died Oct. 5 in An- rector/Marketing & Re-
chorage. AK. He had been search for CKLW/Detroit
suffering from amyotrophic and proprictor of the Hiber
lateral sclerosis. otherwise & Hart radio consulting
known as Lou Gehrig's dis- firm.
case. and a number of other Hiber joined R&R in
ailments. 1979 as Ratings Analyst

Hiber grew up in Alaska and for many ycars
and began his working life authored a weekly column
as a congressional aide in on ratings and research, the
Washington. He was also Manager/  first of its kind in a radio trade
Radio Marketing Reports for Ar-
bitron in the *70s, Asst. to the Presi- HIBER/See Page 24
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LPFM Legislatibn Gains

Majority in Senate

[ FCC’s Kennard ‘surprised and disappointed’ by NPR response

BY JEREY YORKE
R&R WASHINGTON BUREAU CHIEF
Yorke@ rronline.com

Backers of some form of legislation requiring third-adjacent
channel protection from low-power FM broadcasters continued
to build a majority in the Senate last week. Sen. Rod Grams’
Radio Broadcasting Preservation Act collected more co-sponsors,
enjoying a rush of support capped by the Oct. 7 signing on of
Maine’s Sen. Susan Collins as the 54th senator in favor of LPFM
limits and the 26th co-sponsor of the bill. Collins’ signature came
on the heels of support from Ohio Republican and Senate Judi-
ciary Committee Chairman Sen. Mike DeWine and Alabama’s

Sen. Richard Shelby.
Kennard To NPR:
‘It’s A Sad Day’

FCC Chairman Bill Kennard. who
is attempting to launch LPFM to pro-
mote programming diversity, has run
into more obstacles from groups
whose support he once sought.

National Public Radio and the In-
ternational Association of Audio In-
formation Services rejected the
FCC’s Reconsideration Order for
LPFM. an FCC amendment of its

low-power guidelines that was de-
signed to protect NPR’s radio read-
ing services. Instead of embracing the
new rules. the groups called for in-
creased support of Grams' legisla-
tion.

Kennard said he was “surprised
and profoundly disappointed” by
NPR’s response. “Sadly. NPR is not
satisfied that the order goes the extra
mile to address its concerns,” he said.
He criticized the noncommercial net-
work for taking “an all-or-nothing

approach,” adding. “'l had hoped NPR
would sce that its overriding mission
to bring noncommercial radio service
to the public is furthered by the es-
tablishment of new LPFM radio ser-

*
“It is a sad day when

National Public Radio

advocates a policy that

would deny the public
new radio service.”

Bill Kennard
———

vice that would serve small commu-
nities and niche markets. It is a sad
day when National Public Radio ad-
vocates a policy that would deny the
public new radio service.”

Disney, Rainbow/PUSH

Discuss ‘Black Hoe’ Promo

O3 John Rose named ABC VP/Human Resources
Three weeks after Rainbow/PUSH founder Rev. Jesse Jack-

son told R&R (9/20) that he was looking into KLOS-FM/Los
Angeles’ “Black Hoe” promotion, which cost the ABC station’s
parent company a $2 million legal settlement in August (R&R 8/
25), Rainbow/PUSH Communications Director Dahlia Hayles and
Los Angeles Bureau Director Tracy Rice met with Disney Presi-
dent Bob Iger regarding fallout from the promotion. Although
Hayles told R&R that the Oct. 2 meeting was positive, Jackson
and Rainbow/PUSH are still considering what steps, if any, they
might take against Disney, ABC, KLOS or its Mark & Brian
moming show. An FCC complaint is among the actions the civil
rights group is considering.

“We found the promotion to be
quite distasteful and insensitive.”
Havies told R&R. She reports that
she and Rice told [ger at the meet-
ing. "By allowing the promotion to
run. Disney was not acting as a true
fiduciary of the public airwaves.” She

concerned and quite willing to try to
work with us to find an amicable so-
lution to our concerns.”

Hayles said that Iger said he had
taken steps to remedy the situation
shortly after he became aware of it.
and ABC spokeswoman Julie Hoover

added that lger “was appropriately

quoted lgeras saying the meeting was

“very constructive.” The parties told
R&R that another meeting is likely.
but none has yet been scheduled.

Rose Named VP/Human
Resources
A day after the meeting between Iger
and the Rainbow/PUSH representatives.
- ANALYST/See Page 8
EES RS
“By allowing the
promotion to run,
Disney was not acting
as a true fiduciary of
the public airwaves.”

[EE -

Joe Howard Joins R&R DC Bureau

Joe Howard has joined Radio & Records’ Washington, DC
news bureau as Associate Editor. He will cover regulatory matters
at the FCC and the Securities and Exchange Commission, as well
as transactions and business dealings in the radio industry.

Before joining R&R Howard spent  law firm. where he specialized in re-

more than five years as a Sr. Legal
Specialist with Irwin. Campbell &
Tannenwald. a DC communications

search for broadcast companies com-
pleting transactions and facility up-
grades. He also worked closely with

satellite companies in securing li-
censing for domestic and interna-
tional service.

Howard has also worked on-air at
several radio stations. including
WMET-AM/Washington and WCBC-
AM & FM/Cumberiand. MD. Howard
holds a bachelor’s degree in mass
communications from Frostburg State
University in Maryland.

Business

BUSTNESS

BRIEFS

Time Warner, EMI Call Off Music Merger

ime Warner and EMI, whose union would have formed the world'slarg-
est music company, called off their planned merger last week. The
merger woukd have interfered with America Online's ability to get European
regulatory clearance for its $155 billion purchase of Time Warner, due to
concerns that the companies woulkd dominate music distribution over the
Internet. The AOL-Time Warner merger is reportedly now in line to get
clearance from the European Commission, but it couid still face even stiffer
demands from the United States’ Federal Trade Commission and the FCC.
Time Warner and EMI will continue discussions with one another and
with regulators to try to find a way to dispel antitrust concerns, though any
new agreement would have to be approved by EMI sharehoiders.

XM To Sell $500 Million In Securitles, Pay Dividends

M Satellite Radio filed a shelf registration with the SEC last week that

would allow the satellite broadcaster to sell common and preferred
stock, debt securities and warrants when financing needs arise or market
conditions are favorabie. The company saikd proceeds will be used for op-
erational, promotional and subscriber acquisition costs.

XM also announced that it will pay a quarterly dividend on its 8.25%
series B convertible redeemabile preferred stock. The dividend will be paid
in the form of XM class A common shares at a rate of $1.03 per series B
share. Fractional shares will be paid in cash. The dividend is payabie Nov.
1 to series B shareholders of record as of Oct. 20.

KTXQ/Dallas Fined $7,000 For Indecency

he FCC has fined KTXQ/Dallas $7,000 for indecency, saying moming

hosts Lex and Terry had a graphic sexual conversation with a female
caller back in June 1998, just over a week after Capstar acquired the sta-
tion. Capstar is now owned by Clear Channel, which argued that the mate-
rial in question did not describe sexual activities in “patently offensive terms™
and was no more or less graphic than material in cases where the FCC did
not take action. But the FCC rejected those arguments because the con-
text in which such material is presented — in this case, “a pandering and
titillating manner,” according to the commission — is essential to determin-
ing whether the material is indecent. Capstar can pay the fine or appeat.

FCC Issues $7,000 Fine To Georgia Station

he FCC has issued a fine of $7,000 to WAOS-AM/Austet, GA for fail-
ing to register its tower structure and not responding to commission
correspondence. The commission's Atlanta field office issued a Notice of
Apparent Liability to station owner La Favorita Inc. on June 22. The fine
must be paid within 30 days of the Forfeiture Order’s Oct. 10 release date.

FTM Media May Shut Down

Website developer Feed The Monster Media is experiencing a cash
shortfall and announced Tuesday that it is negotiating with investors,
investment banking firms and potential strategic partners in the hope of
securing new capital. If the negotiations are unsuccesstul, the company
will suspend its operations. FTM develops, manages and hosts major-
market radio stations’ websites, produces custom content and creates ad-
vertising and e-commerce opportunities. FTM's clients include KROQ/Los
Angeles, WBCN/Boston andWHFS/Washington.

SFX Offers Purchase of Notes

FX Entertainment parent Clear Channel announcedTuesday an offer

to purchase for cash two sets of SFX's 9 1/8% Senior Subordinated
Notes, due Feb. 1, 2008 and Dec. 1, 2008. The offer began Oct. 10 and
expires Nov. 7. Salomon Smith Barney is handling the deal for Clear
Channel.

Radio Unica To Announce
Promising Third, Fourth Quarters

adio Unica, the only 24-hour nationwide Spanish-language network.
announced Tuesday that it expects to report third-quarter revenue of
$8.6 million and.cash flow of $1.3 million. The company anticipates a Q4
year-over-year revenue increase of between 50%-65% and a 40%-50%

Continued on Page 8

R&R Stock Index

This weighted index consists of all publicty traded companies that derive
more than 5% of gross earnings from radio advertising.

Change Since
10689 92900 1000 10/6/99 2900- 1600
R&R Radiolndex  367.45 24844 22361 -31% -10%
Dow Industrials  10649.76 1065092 1059654 85% -85%
S&P 500 133602 143651 140899 +55% -1.9%
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What do you call a

General Manager who
does perceptual research
at least once a year?

Smart. Doing at least an annual
check-up allows them to see clearly what
has taken place in their market and to
fine-tune their product to avoid problems
before they start affecting the ratings.
Often, they can do one perceptual for
their entire cluster, and that makes an
annual study pretty affordable.

Now is the time to schedule your annual check up. Call us at
(719) 540-0100...from 8:00 am to 5:00 pm mountain time, Monday
through Friday. It’s the smart thing to do.

Moyes Research
V.

America’s Leading Independent
Research Firm

www americanradiohistorv.com
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DEAL OF THEWEEK § 2000 DEALSTO DATE

| Dollars Yo Date:  $7,928,608,726

(Last Year: $26,877,027,528.85)

Dollars This Week:  $24,100,000

° g'lr chamewlmllgl: { (Last Year: $8,284,400)
ey ettt | Stations Traded This Year: 978

I (Last Year: 1,466)

| Stations Traded This Week: 63

(Last Year: 10)

TRANSACTIONS AT A GLANCE

© KGMS-FM/Green Valley (Tucson), AZ $2.9 million

o KKYD-AM/Denver, CO $4.2 million

o KDRH-FM/Glenwood Springs (Aspen), KJOL-FM/Grand
Junction and KWBI-FM/Morrison, CO $16 million

© WEEX-AM & WODE-FM/Easton (Allentown), PA

Asset swap

* WGLV-FM/Hartford, VT $1 million

e

Cumulus Gompletes Clear Channel/Marrisburg Deal

U1 Lands four in Pennsylvania’s capital in exchange for 41 properties; Clear Channel gets FM in Tucson

Multistate Transaction
TERMS: Station swap

PARTY A: Clear Channel Com-
munications, headed by Chair-
man/CEO Lowry Mays. Phone:
606-655-2267. Clear Channel will
acquire the following stations from
Cumulus:

WTCY-AM & WNNK-FMW/
Harrisburg, WTPA-FM/
Mechanicsburg and
WNCE-FM/Palmyra
(Harrisburg), PA
FREQUENCY: 1400 kHz; 104.1
MHz; 93.5 MHz; 92.1 MHz
POWER: 1kw; 22.5kw at 725 feet;
1.25 watts at 718 feet; 3.3kw at
298 feet

FORMAT: Urban AC; CHR/Pop;
Classic Rock; Classic Rock
COMMENT: The estimated value
of this deal is $52 million.

PARTY B: Cumuius Medila,

headed by President/CEO Lewis
| Dickey. Phone: 414-615-2800.

Cumulus will acquire the following
| stations from Clear Channel:

Alabama

| WLAY-AM & FM/Muscle
Shoals, WWNA-AM &

| FM/Tuscumbia and
WKGL-FM/Russellville

FREQUENCY: 1450 kHz;, 1055 |

MHz; 1590 kHz; 100.3 MHz; 97.7
MHz
- POWER: 1kw; 1.05kw at 741 feet;
Skw day/1kw night; 100kw at 246
| feet; 4.5kw at 430 feet
FORMAT: Country Gold; Country;
l News/Talk; Classic Rock; Oldies .

| Arkansas

| KBTM-AM, KFUN-FM &
[ KIYS-FM/Jonesboro

| FREQUENCY: 1230 kHz; 107.9

MHz; 101.9 MHz
POWER: 1kw; 100kw at 600 feet;
10kw at 1,059 feet

i FORMAT: News Talk; Country;
CHR/Pop

Georgia

' WBBQ-AM & FM &

| WEKL-FM/Augusta and
WPRW-FM/Martinez

| FREQUENCY: 1340 kHz; 104.3

| MHz; 102.3 MHz; 107.7 MHz

POWER: 1kw; 100kw at 1,003

i feet; 1.5kw at 666 feet; S50kw at
476 feet

| FORMAT: Children’s; Hot AC;
Classic Hits; Urban

Hiinois

| WVZA-FM/Herrin,
WDDD-AM & WHTE-AM/
Johnson City, WDDD-
FM/Marion, WTAO-FMW/
Murphysboro and
WFRX-AM & WQUL-FMW/
West Frankfort
FREQUENCY: 92.7 MHz; 810
kHz; 1690 kHz; 107.3 MHz; 105.1

MHz; 1300 kHz; 97.7 MHz
POWER: 25kw at 328 feet; 250
waltts; 1kw; 50kw at 492 feet; 25kw
at 328 feet; tkw day/60 watts
night; 3.5kw at 433 feet
FORMAT: AC; Sports; N/A; Coun-
try; Rock; Adult Standards; Clas-
sic Rock

Comment: WHTE-AM is currently
represented as a construction
‘ permit.

Maine

| WKCG-FM/Augusta,

| WCME-FM/Boothbay
Harbor, WFAV-AM &

| WABK-FMWGardiner,

| WIGY-FM/Madison and

WTOS-FM/Skowhegan

FREQUENCY: 101.3 MHz; 96.7

MHz; 1280 kHz; 104.3 MHz; 97.5

MHz; 105.1 MHz

POWER: 5kw at 315 feet;

15.6kw at 417 feet; Skw; 50kw

at 317 feet; 6kw at 328 feet;

50kw at 243 feet

FORMAT: Soft AC; Country,

Adult Standards; Oldies; Sports;

Rock

Michigan
| WMHG-AM, WMUS-AM
| & FM, WMRR-FM &
| WSHZ-FM/Muskegon
FREQUENCY: 1600 kHz; 1090 kHz;
106.9 MHz; 101.7 MHz; 107.9 MHz
| POWER: Skw; 1kw; 50kw at 480
[ foet; 12kw at 476 foet; 15kw at 420
feet
| FORMAT: Adutt Standards; Coun-
| try; Country; Classic Hits; AC
Mississippi

WWKZ-FM/Aberdeen
| (Tupelo), WESE-FMW/
Baldwyn (Tupelo),
WJKX-FM/Ellisville
(Laurel-Hattiesburg),
WFOR-AM & WUSW-FW/
Hattiesburg, WHER-FW/
Heidelburg (Laurel-
Hattiesburg), WEEZ-AM
& WNSL-FM/Laurel,
WWZD-FM/New Albany,
WMFM-FM/Petal and
WTUP-AM/Tupelo

Continued on Page §

Today’s level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sgred autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll of f what you need and cut.

Durable banners for an af fordable price.
UV stabilized plastic won't fade indoors or outdoors.
Simply FAX your logo and color separation information

for a free price quote.

©2000 Reef Industries, Inc.

PLASTIC
BANNERS

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075
1-800-231-6074
713-507-4200 Fax: 713-507-4295
E-mail: ri@reefindustries.com
wiww.reefindustries.com

vvvvvvr clirrernearrmracnornstorveormn
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“Sonry ... | can’t do your
auditorium music test
on the 215t because
Pm aiready booked for the
laundry soap test that night.”

Auditorium tests. of course, need people to test the songs. Problem is, it is virtually impossible to
get real people - people recruited at random who are just normal listeners - to come out to these
tests held in the dark of night in some hotel. Normal folks just don’t want to do it ...
not even for 30 or 40 or 50 dollars. After all, would you do it?

But there js a group of people in every town who will take auditorium tests. They are people who
have indicated to a local research company that they are willing to participate in all kinds of
research in exchange for getting paid. It’s a way they make their income. Local research
companies really couldn’t function if they didn’t have a database of regulars like this that they
could count on. But that’s a long way from recruiting normal listeners totally at random from all
over your metro.

Music-Tec tests use NO local research companies or lists. People are recruited 100% at random
and we make it easy and convenient for normal listeners from all over your wide-ranging metro
to rate the songs. That’s why AC stations like B-101, #1 Rated in Philadelphia, Country stations
like WIVK, #1 Ranked in Knoxville-and hundreds of other stations—have used Music-Tec tests
exclusively for over four years to get more than their fair share of ratings.

America’s Number One Music Testing Company
(719) 579-9555 « www.musictec.com

wwWw americanradiohistorv com
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Transactions

Continued from Page 6
FREQUENCY: 105.3 MHz; 92.5
MHz; 102.5 MHz; 1400 kHz; 103.7
MHz; 99.3 MHz; 890 kHz; 100.3
MHz; 106.7 MHz; 106.3 MHz;
1490 kHz
POWER: 27.5kw at 672 feet;
5.4kw at 328 feet; 50kw at 377
feet; 1kw; 100kw at 994 feet; S0kw
at 492 feet; 10kw; 100kw at 1,066
feet; 28.1kw at 656 feet; 1.8kw at
400 feet; 1kw
FORMAT: CHR/Pop; Urban; Ur-
ban AC; Oidies; Country; Oldies;
Gospel; CHR/Pop; Country; Soft
AC; Sports

KGMS-FM/Green Valley
(Tucson)

PRICE: $2.9 million

TERMS: Asset sale for cash
BUYER: Clear Channel Commu-
nications, headed by Chairman/
CEO Lowry Mays. Phone: 606-
655-2267

SELLER: Good News Radio
Broadcasting. Phone: 520-790-
2440

FREQUENCY: 97.1 MHz
POWER: 330 watts at 2,418 feet
FORMAT: Contemporary Chris-

tian

Colorado
KKYD-AM/Denver
PRICE: $4.2 million
TERMS: Asset sale for cash
BUYER: Colorado Public Radio.
No phone listed.

SELLER: Catholic Radio Net-
work, headed by CEO Dale
Rideau. Phone: 858-784-6900
FREQUENCY: 1340 kHz
POWER: 1kw

FORMAT: Talk

BROKER: Tom McKinley and
Austin Walsh of Media Services
Group

KDRH-FM/Glenwood
Springs (Aspen), KJOL-
FM/Grand Junction and
KWBI-FM/Morrison, CO
PRICE: $16 million

TERMS: Asset sale for cash

BUYER: Educational Media
Foundation, headed by Richard
Jenkins. Phone: 800-434-8400
SELLER: Colorado Christian
University, headed by Larry
Donhithorne. No phone listed.
FREQUENCY: 91.9 MHz; 90.3
MHz; 91.1 MHz

POWER: 220 watts at 2,660 feet;
1.5kw at 1,269 feet; 100kw at
1,184 feet

FORMAT: Religious; Religious:
Religious

Pennsylvania

WEEX-AM & WODE-FW
Easton (Allentown)
PRICE: Asset swap

TERMS: Restructured deal. Clear
Channel will pay $12 million to
Nassau and receive WNNJ-AM &
FM,WHCY-FM & WSUS-FM/Sus-
sex, NJ in exchange for the Allen-
town duo. A previously announced
agreement had Nassau acquiring
WEEX & WODE for $30 million.
BUYER: Nassau Broadcasting,
headed by President/Chairman
Louis Mercatanti Jr. Phone: 609-
452-9696

SELLER: Clear Channel Com-
munications, headed by Chair-
man/CEO Lowry Mays. Phone:
606-655-2267

FREQUENCY: 1230 kHz; 99.9
MHz

POWER: 840 watts day/1 kw night;
50kw at 879 feet

FORMAT: Talk; Oldies
COMMENT: As part of this deal
Clear Channel has also obtained
an LMA option for WDLC-AM &
WTSX-FM/Port Jervis, NY and
acquisition rights for the stations,
valued at $2 million.

WGLV-FM/Hartford

PRICE: $1 million

TERMS: Asset sale for cash
BUYER: Great Northern Radio.
No phone listed.

SELLER: Famity Broadcasting.
No phone fisted.

FREQUENCY: 104.3 MHz
POWER: 5.6kw at 495 feet
FORMAT: Religious

ABC
Continued from Page 4

ABC named John Rose VP/Human
Resources. Hoover told R&R. ““John
was promoted to ABC to work on di-
versity issues, among other things. We
certainly want a responsible human
resources department, and John is ex-

tremely qualified.”

‘The company would not say if Rose’s
promotion from ESPN VP/Human Re-
sources was directly related to the “Black
Hoce™ debacle, but it was good news to
Hayles, who responded, *“We are happy.
We are glad that this plan is in place, and
we hope it will be successful.”

Contiaved from Page 4

cash flow improvement. Radio Unica CEO Joaquin Blaya said, “We continue to see strong growth in our results over

the prior year despite this performance being below expectations. Our network and stations continue to attract new
advertisers while retaining existing clients™

ABC Forms Uni{-Based Urban Network

BC has formed Urban Advantage, an Urban network that will include the inventories of the Tom Joyner and

Doug Banks morning shows, as well as ABC's African American-targeted 24-hour formats Classic R&B, The
Touch and Rejoicet Musical Soul Food. The move will allow Statistical Research to measure Urban Advantage in its
RADAR ratings. The only ethnic-targeted networks now measured by RADAR are owned by American Urban Radio
Networks. Urban Advantage is set to debut Jan. 1, 2001.

Saga Buys Five in Now Arbiiron Market

age Communications announced ast week that it will enter new Arbitron market No. 199, Clarksville-Hopkinsville,

TN-KY, by acquiring WABD-AM, WDXN-AM & WCVQ-FM and an FM CP from Southern Broadcasting, along
with WVVR-FM fromWRUS Inc. No purchase prices were disclosed, but Saga toid Bloomberg that it expects to keep
the existing staffs and make no significant changes at the stations.

Emmis Completes Sincialr, Bonneville Deals

mmis Communications’ long battie to expand in St. Louis came 10 an end last week when the company closed

on its acquisition of Sinclair's Gateway City stations. (A judge ruled in June that Emmis had legally acquired the
right to buy the six stations.) Emmis bought KIHT, KPNT, KXOK-FM, WIL-FM,WRTH & WVRV for $220 miflion. It then
immediately swapped WIL, WRTH & WVRYV, as well as its own WKKX, to Bonneville in exchange for KZLALos
Angeles. Sinclair is now completely out of the radio business.

Lamar Buys Albuguerque Billboard Operation

amar Qutdoor Advertising, in which Clear Channel owns a 27% stake, agreed last week to buy Bowlin Out-

door Advertising & Travel Centers in a $27.2 million stock swap. Most of Bowlin's billboards are in nonmetro
markets in New Mexico, Texas and Arizona. Bowlin can call off the deal if the average closing price ot Lamar’s stock
falls below $40 over a 30-day trading period.

Clear Channel Teams With Quorum.org

ore than 100 of Clear Channel's websites have linked to the nonprofit Democracy Project's Quorum.org, which

features nonpartisan information on more than 10,000 candidates in all 50 states. Users can take advantage of
Quorum'’s “Candidate Comparator” tool, which provides side-by-side comparisons of where candidates stand on
issues.

MeasureCast Pariners With Medla Rep Firms

Katz Interactive Marketing and Interep Interactive have teamed with MeasureCast to jointly develop programs
t are planned to increase awareness of the streaming-media industry among ad agencies, media buyers and

advertisers. MeasureCast, which provides next-day audience-size and demographic reports to audio streamers,

says the partnership wilt focus on boosting advertiser confidence in streaming media.

Michael Rowles Joins Entravision As Sr. VP

ntravision has named Michael Rowles Sr. VP He will also serve as General Counset for the company. Rowles
was most recently a partner at the law firm of Zevnik Horton Guibord McGovern Palmer & Fognani.

B i

matkeftplace may face a momentum In his overall assessment of the

challenge” radio industry Marsh pointed out that

Continued from Page 1 Prudential's James Marsh told  fadio has never relied on acquisitions

the round table thathe believes Re- 10 fuel growth."!f we look at the top-

Westerfiald also believes that -~ gent Communications*hasavery  ine growth, last year it was 15% on

Hispanic Broadcasting“hascome  strong management teamthathas  @same-station basis. The cash flow

back into more reasonabile valua- delivered for investors. They've got "Umbe"mhmmw’m‘s'{‘-

tion models. Owing to the Hispanic  plenty of acquisition capacily fo-  dicate the growth was up 30% this

marketplace’s demographic cused on the midsized markets  Y8ar, up 20% so far on the top line

strength and the recovery of some that haven't been growing as fast  With cash-flow growth rates in ex-

of the stations that are calculated  as the big markets. Their growth  Cess of 33%. Those are fabulous

in same-station growth, the com- rate from here is well-positioned ~ Numbers. It's pretty clear radio

pany should show accelerations in to accelerate and attract investor ~ doesn’t needto do aton of deals to
2001, even as therestof theradio  attention” keep investors happy”

—

www.TalkofTheTrade.com

-.éTalkc@fTheTrade
——y

A dollars and sense program by and for broadcasters to
solve the problem of THE MIDDAY RATINGS SLUMP!

Now Clearing
Coast to Coast!

. Visit TalkofTheTrade.com

or call Ron Bain toll free at (866) 438-8688
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Some things aren’'t meant to be.

Some things are.

If ever a couple was meant to be together, it’s terrestrial radio and the Internet. It’s the perfect marriage of what is and what is to come.
MP3.com Radio Services can help you make that marriage work. You get the hottest new digital music with our format-specific
Syndicated Radio Programs, and you get a package of web enhancements that will help your station tear it up online. It’s not net radio
— it’s a mighty mix of terrestrial radio and the Internet that will expand your audience and strengthen your brand. Find out why over

200 radio stations have already signed on.

Gain market share. Drive traffic. Earn revenue. Build community. Maximize your broadcast presence.
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“Money, it turned out, was exactly like sex. You
thought of nothing else if you didn’t have it and

thought of other things if you did.”
— James Baldwin

* New Jersey Broadcasting’s Dan Finn, Page 12
* Under pressure? Control your stress, Page 14
® Radio Music Award nominees, Page 16

sales

management marketing

IS THERE A CAP ON

[ SALES & MANAGEMENT |

SALES SALARIES?

M Sales pros and experts differ on what's really going on

B'P-”“ The lead story in the Oct. 2 is-
Sales & Marketing Editor
pambaker @ ronine.com

sue of Inside Radio said that
Clear Channel is “cutting sales
pay in Dallas. Vowing to make
good on its goal to not let sales-
people make over $100,000 a
year.”

As R&R reported last week,
Clear Channel Sr. VP Dave Crowl
responded to the Inside Radio story
with, “Those rumors have no
merit whatsoever. They are totally
unfounded, and either someone is
just trying to sensationalize some-
thing journalistically or there are
some disgruntled people out there who have no idea
what we are up to and who are just trying to stir things
up and distract our operations ... The worst thing that an
operation can do is try to hold back its salespeople.”

Over the past year many high-performance AEs have
left the radio business for other industries, most notably
dot-com ventures. Is that because of an "invisible sales
cap”? Why are so many people leaving radio sales?

THE CAP DOESN'T AT

“I'd quit today,” exclaims one East Coast AE, asked if
she would stay at a company that put limits on
commissions. “I'm in sales because 1 love making
money. Take that incentive away, and I'm gone. I make
good money because | work hard, and if I'm making
money, so is my company.”

1 remember hearing Infinity Radio President Dan
Mason speak at a sales luncheon back when1 worked for
Infinity’s Los Angeles cluster. Mason suggested that
when you interview AE candidates, you ask them why
they want to be in sales. He said, “Their answer should
be, ‘Because I want to make a lot of money.’ If they give
any other answer — ‘I want to help people,” ‘I like the
music on your station,” etc. — don’t hire them!”

Media Executive Search & Placement President/
CEO David Small says, “What capping does is bring

many of the more seasoned AEs really don’t want to be
out there day after day beating the pavement when they
cansit back and take orders over the phone from existing
clients. Third, it keeps the seasoned professionals
hungry. Who better to break new business than the ones
who understand the station and understand the clients’
needs and how to service them best?”

Is this true? Why would stations penalize their AEs
for bringing in business? Some people suggest another
explanation for what seems to be happening.

Granum Communications President/CBO Herb Mc-
Cord says, “What is going on in the business is that there
has been a shift in feeling over the last five years or so
toward increasing the size of the sales forces at radio
stations. It used to be common in the business for an FM
station to have a six- or eight-person sales staff. Now
you're seeing 12 people. Some of the AM stations have
20 or 30 salespeople. A byproduct of adding more
salespeople tends to be that the pie gets split among
more and more people. That can have the indirect effect
of reducing the compensation of some of the sellers.”

Now that makes sense. When sales staffs increase,
there are fewer existing accounts or agencies assigned to
each AE. That forces everyone to work harder to secure
more new business in order to make budget. The days of
just taking orders over the phone are over. And, with a
limited number of onvair spots available to sell, spon-
sorships and nonspot revenue packages have become
more important than ever.

To get an idea of whether these things are affecting
sales incomes, 1 decided to pull out the last five R&R
Radio Industry’Salary Surveys. Please note that each
survey’s figures reflect compensation for the previous
calendar year and include salaries plus bonuses and
incentives.

precise plan, the stress of making budget can affect every
employee in the building. May observes, “A lot of big-
market managers are saying, ‘Get me out of this. [ don't
want to be in a top-10 market anymore. It's no fun. Get
me back to the basics. I want to go to a smaller market. 1
don’t care about the money.””

LOYALTY REDEFINED

Another explanation for the perception that sales-
peoples’ opportunitics are being limited is even
simpler and more disturbing: bad management. A
major West Coast AE told me that at one station,
“When the new GM arrived, he thought the money
being paid to salespeople was too high and cut it back.
The Director/Sales, wanting to make points with the
boss, told the sales staff that AEs should top out at
$120,000-$130,000. He later retracted that statement,
but I never trusted him again.”

But what about loyalty to one’s employer and
ownership? May says, “Loyalty has been redefined
now. Employees say, ‘I'm going to give you 120% of my
effort and my energy, but I'm not going to do it for a
lifetime. I'm going to do it while I'm with your
company. As long as you give me an opportunity to
grow and learn and experience new technologies and
you take care of me, I'll take care of you.” That’s loyalty.”

So what can managers do to keep high-performance
AEs satisfied? “Flexibility, flexibility, flexibility. That's
the No. 1 issue,” May says. “We've seen studies in every
industry that echo this.” What kind of flexibility?
Flexible hours that allow AEs to work early or late in the
day or from their home offices one or two days a week.
Today’s employees often handle the dual responsibili-
ties of caring for children and aging parents, and many
are dealing with divorces, long commutes and com-
mitments outside work, all of which make a rigid work
schedule difficult to follow.

Another major concern among salespeople is that
they have access to training. "People feel that in this
Internet environment, they’re being left behind,” says
Small. “If their company is not helping them with
training or learning new technology, they feel like
they're lost and losing out.

“Generally speaking, in this new environment, most
radio groups aren't willing to

1995 1996 1997 1998

commit to train. They want
somebody to come in, get a rate

1909 2000 card and hit the streets. If that's

the mentality, the only places
stations can get people are from
other stations in the marketplace.
If somebody will come over to

GM- © $217,278 235957 243,117 286,131 297,125 347,240
GSM $147,952 151,647 168,076 190,343 192,257 201,570
$112,888 107,994 109,921 132,885 149,896 169,400

mediocrity to the surface. It gets rid of your great
people, who exit the industry, and you're left with a
handful of people who might be able to do the job and LSM

an enormous group of people who can be safely NSM $101,264 103,300 114,221 130,514 140,000 156,110 your place for a better account
classified as second-rate.” M.W list, they'll leave for the same
MIXED MESSAGES RetanVC?-Op $91,502 72,207 86,584 97,976 101,000 120,000 reason. It's very short-term, and
AE — Highest $118,648 126,398 130,593 155,864 159,965 178,418 it will end up creating a lot of

So everyone seems to agree that salary caps on AEs | AE — Second-highest  $95,779 101,068 108,895 125475 139,028 146,083 problems in the industry.”

are a bad idea. But some major-market sales managers AE — Average/Others $61,736 59,368 67,056 69,306 78,267 83,§98

Management flexibility and

say that, in practice, the caps are very real.

One Infinity LSM tells me, “Our station disguises a
cap policy by shifting around accounts. We don’t want
one AE making significantly more money because it can_
make them lazy and prevent them from bringing in new
business.”

An East Coast Clear Channel manager says, “It’s not
uncommon for managers to move accounts from one
AE to another even if the original AE was the one to
really break the account wide open and service it. The
explanation is usually, first, that moving accounts
prevents one AE from making significantly more
revenue than the rest of the staff, thus keeping up
morale. Second, it keeps the AEs who are happy to rest
on their laurels out there drumming up new business,
because it’s a lot of work to generate new revenue, and

Source: R&R. Market size 1-50. Data gathersd for R&R by MiNer, Kapian, Arase & Co.

training opportunities have un-

Right now, obviously, everyone is making more
money. But the average AE’s compensation may drop in
the coming years due to larger sales staffs that have a
higher percentage of entry-level sellers.

"The bottom line is, in fact, the bottom line,” says
Media Executive Search & Placement VP Bob May. "Big
radio groups now have an obligation to show bottom-
line results, and when they falter, even for a quarter, they
get cut off at the legs. Stock values are shattered, and they
not only can’t buy more stations, they have to mortgage
the ranch to'meet their existing purchasing obligations.”

That may explain why so many managers seem to be
panicking under the pressure of making each month’s
budget. If a station br cluster doesn’t have a clear and

deniable benefits to both em-
ployer and employee, but the main motivation for any
dynamic AE will always be making more money. As
one New York AE puts it, “In radio, why don’t we
encourage as many of our staff as possible to become
millionaires? The bigger and more successful our
stations become, the fatter the bank accounts of our
employees should grow.”
What's your opinion? E-mail your thoughts to
pambaker@rronline.com, or post a message on the R&R
Message Boards at www.mondine.com. | also invite you to
read the Management, Marketing & Sales section of last
week's R&R, in which we examine compensation plans that
can really motivate a sales staff.
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Maikke Your Morning Show Turn Your Listeners On,

With Strategic NetLinx, put your morning show’s bits, personalities and
features on the Internet today and maite changes on-air tomorrow. Now you STRATEGIC

.
can select listeners from your audience, let them listen by computer, and .
see their feelings instantly. To turn your listeners on like never before, .
call 312-726-8300 or visit us at wwwe.strategicmediaresearch.com.

www-americanradiohistorv com
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W The ‘happy rat’ of New Jersey

This week’s GM Spotlight honors New Jersey
Broadcasting’s Dan Finn. “His talents and love
of the medium are unparalleled in this business
and would honor your pages,” comments one
R&R reader. “Dan is a great GM and a passion-
ate leader,” adds one of Finn's colleagues.
Congratulations!

I decided to enter the world of broadcasting
because:

“l have always loved music and
radio. When | was in college, 1 got a
real taste of the business at [College of
Staten lIsland’s] WSIA-FM. Upon
graduation it was a natural progres-
sion to pursue a career in broadcast-
ing. | have never second-guessed my choice and
suspect | would have been bored had 1 opted for
something else. In addition, my dad, who was a
chemist by profession, was always into radio.
When I decided to take this career path, he didn’t
mind at all.”

First job in broadcasting:

“l was hired as an account executive at
WMJY-FM, which was then a Jersey Shore
station known as Y107.”

W

Career highlights:

“Being named GSM of a top-
50-market station by the time |
was 25. From there it was New York

The RAT ROCKCS!

management sales

marketing
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Great Songs and Great -Memories

radio and, later, being given the ultimate job:
blowing up Soft AC WADB-FM and introducing
[Active Rocker WRAT] The Rat. Overall, the
biggest highlight would have to be the cash-flow
increase NJB has delivered.”

The most challenging aspect of being
a GM:

“Hiring the right people for the job
and allowing them to have as much
creativity as possible, as
long as everyone remains focused on
the common goal.”

My most unforgettable moment at a
radio station:

“Getting into a car accident down 4
the block from the station one week
after The Rat was launched. While I
was riding in the ambulance, strapped to a board
with a neck brace on, the attendant asked where I

worked so they could notify my

employer. When | responded

that  was the GM of WRAT, the

driver turned around, still

driving, and said, ‘So you're the
bastard who took away my WADB.

a

8T

If I had known it was you, |
would have left you there.’
When we arrived at the
hospital, I was relieved just
to get out of the ambulance,
until the driver pulled over
the head nurse, who was also a fan of WADB, and
said, ‘You'll never believe who this guy is.’
Needless to say, | was still strapped to the gurney
in the hallway four hours later. True story.”

I'm most proud of:

“My wife and three children. Professionally,
I'm proud of the unique team spirit that exists
within New Jersey Broadcasting.”

The best words of advice I've ever
received were:

“Written by David Ogilvy, who said
that if you hire people bigger than
o Yourself, you'llbea company of giants. If
& You hire people smaller than yourself,
¢  you'll be a company of midgets. Ogilvy
wrote that he handed out Russian dolls
— each doll features a smaller one inside it — to
demonstrate his point. Brilliant!”

€

You'd be surprised to know that....

“Even though | have worked for five different
broadcasting companies in three separate mar-
kets, I have always been able to commute without
relocating even once. Stop the jokes. New Jersey
rules!”

.

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nomihations to pambaker@rronline.com.

J

The Positioning Workss-

Programming » Marketing * Research

Positioning great stations with_proven programming, marketing and research strategies.

Learn about our AT-COST™ auditorium music tests and focus groups.
Find out why we do not require long term no-cut consulting contracts.

www. theposltionlngworks. com
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LIVE PRIME TIME TV SPECIAL NOVEMBER 4TH ON aobc

v -
| — p— nisiciien
1 : ' (AU S
1

GET ALL ACCESS TO F?Ale’S BIGGEST EVENT!

Stations Attending
Include:

KATT-FM
KBEQ-FM
KCXX-FM
KCYY-FM
KDMX-FM
KDWB-FM
KEGL-FM
KFRR-FM
KGBY-FM
KHFi-FM
KHKS-FM
KHTS-FM
KKND-FM
KKRZ-FM
KLOL-FM
KMJM-FM
KMXP-FM
KMXV-FM
KNIX-FM
KPNT-FM
KPRS-FM
KPWR-FM
KQRC-FM
KRSK-FM
KSD-FM
KSJO-FM
KSLZ-FM
KUBE-FM
KWOD-FM
KYLD-FM
KYSR-FM
KZHT-FM
KZNR-FM
KZZP-FM

WALK-FM
WAMO-FM
WAXQ-FM
WBHJ-FM
WFLZ-FM
WFENX-FM
WGAR-FM
WHTZ-FM
WHYI-FM
WIOQ-FM
WKFS-FM
WKKV-FM
WKAQI-FM
WKSE-FM
WLCE-FM
WLDI-FM
WMVX-FM
WMZQ-FM
WNFZ-FM
WNKS-FM
WNVE-FM
WNVZ-FM
WPEG-FM
WPHH-FM
WROX-FM
WRZX-FM
WSSR-FM
WTUE-FM
WUSL-FM
WWZZ-FM
WXKS-FM
WXRA-FM
WXTB-FM
WZAK-FM

\05 oooa‘Q g

Confirmed TV
Performances By:

{ar_ag‘;;; - -
muSIE ISl

muRRDsS

Aguilera

Enrique
lglesias

4": No noubl

HH" - A\“Nnoo

] tuerclear

98 Degrees

And more to come!

Just a few slots left to broadcast LIVE from the event celebrating the power of... RADIO!
4 hours of LIVE. artist interviews Friday and Saturday, November 3rd & 4th.
Exclusive invitations to celebrity filled parties with LIVE artist performances.

Expenses paid for up to 4 staff members.

(avrfare. hotel, food and ground transportation)

To reserve your - For talent

station call booking call

818-377-5300!

- 818-377-5364!
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Are you under pressure to
.’mm meet commitments that
others set for you or to fulfill obligations you set
for yourself? To achieve your goals can be very
] exciting, but if you often feel anxiety, your health
% will suffer, as will your ability to perform.

Keeping stress at manageable levels is a crucial
element in success, and the secret to controlling
stress is self-control. You can’t always choose the
events that affect you, but you can control your re-
sponses. Here’s how.

Decide what's important to
you. Examine your relation-
ships at work and at home. Are
there people causing you stress?
Can you redefine their expecta-
! tions of you so the relationship
will be less tense? Bill Cosby
said, “1 don’t know the key to success, but the key
to failure is trying to pledse everybody.” We all want
to make others happy, but if you don’t decide what
w really matters to you, then communicate it and, if
need be, enforce it, you’ll be frustrated and unful-
filled.

Establish priorities. If everything is high-prior-
ity, then nothing is. Each day select the things you'd
most like to accomplish. List them in a conspicu-
ous place so they’ll regularly get your attention, then
! check them off as you finish them. You'll achieve
much more, and you’ll feel good about what you've
achieved.

Take timeouts. Athletes in many sports routinely
| call timeouts to plan their strategy, calm their emo-
tions and focus their energy. Yet we in business feel
compelled to play on under virtually any circum-
stances, sometimes with unfortunate results. Give
yourself a break. It can be as simple as shutting the
world out for a few minutes by closing your eyes
and breathing deeply and slowly as you collect your
thoughts. You can also take a walk around your
building or visit a place that relaxes you, such as a
park, garden or beach. It may seem like you have
to respond immediately to events at work, but in
most instances you have the time, if you'll allow

B

i

CONTROL YOURSELF TO CONTROL YOUR STRESS -

THE ROAD 10

SUCCESS

yourself to take it, to release your tension and make
better decisions.

Exercise. Not only does exercise improve your
health and self-confidence, it triggers your body’s
release of endorphins, brain chemicals that make
you feel good and increase your energy level. Many
people say they wish they could exercise but don’t
have the time. What they mean is that exercise is
just not a high priority for them. If you schedule
your exercise as you do your other important ac-
tivities, you’ll soon find that it’s habit-forming.
You’ll wonder how you ever
functioned without caring for
your body, the vessel of life it-
self.

Reduce the meeting muddle.
A common cause of job stress is
spending too much time in
meetings. Meetings with a clear pur-
pose can be productive, of course, but if you find
gatherings devouring your day, you'll have to find
a way to diplomatically detach yourself. If you're
contributing to a meeting, come in prepared, make
your presentation, then (as you’ve arranged in ad-
vance) go back to work. Sometimes it will be politi-
cally important to sit through a meeting when there
is little for you to offer or receive, but you can often
make your contribution and leave or participate by
e-mail or telephone.

Pray. If you believe in God, share your problems
with and seek guidance from the Almighty. You can
do this quietly to yourself practically anywhere or
any time. If you pray, also express your gratitude
for the many wonderful things in your life, such as
love, health and happiness. As you do, you'll real-
ize how fleeting most of your trouble are, your ten-
sion will subside, and you'll find a greater level of
peace.

Next week: Five tips to building profitable, long-
term customer relationships. .
Dick Kazan is a successful entrepreneur who founded
one of the largest computer leasing corporations in the
United States and is a successful real estate entrepre-
neur. E-mail your comments or questions to him at
rkazan @ix.netcom.com.

The Museum of Television & Radio in New York will
hold its sixth annual Radio Festival Oct. 19 through
Nov. 3. The festival is a unique opportunity for the
museum to join with radio’s creative community to
celebrate the powerful presence of radio. This year’s
festival will include seminars, live remotes, radio
dramas and family events.

The New York Radio Festival will feature the CMJ
Network examining Internet radio and its effect on the
music industry, Bob Edwards celebrating 20 years with
NPR’'s Morning Edition, an exploration of News radio
and a conversation with broadcast legend Hal Jackson.
Live remotes are planned from such programs as The
Joan Rivers Show, The Russ Parr Morning Show, The Mike
Gallagher Show, The Radio Thrift Shop With Laura Cantrell
and Jim Lowe & Company.

For the first time, the Museum of Television & Radio
in Los Angeles will also hold a festival, to be held Oct.
27-Nov. 3. The Los Angeles festival will feature semi-
nars exploring different radio genres, from “All News
All the Time: News Radio in the Information Age” to
“The Rise of Rock FM” and a conversation with Dr.
Demento.

THE MUSEUM OF TELEVISION & RADIO

B New York and Los Angeles sites gear up for Radio Festivals

The Los Angeles museum will also present “Corwin,
Bradbury and Altman: A Dialogue About Radio,” with
Norman Corwin, Ray Bradbury and Robert Altman.
Live broadcasts will include fim Ladd’s Living Room with
special guest Tom Petty; “Celebrating 40 Years of Talk,”
a full day of broadcasts from Talk KABC/Los Angeles;
Loveline; The Phil Hendrie Show; and News KFWB/Los
Angeles’ Ask the Mayor program with city Mayor Rich-
ard Riordan.

Oct: 28 will be L.A. Radio Day, a fuli day of museum

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

CAN ANYBODY HEAR ME?

In any 24-hour period 63% of adults ages 25-54 are exposed to radio
within one hour of making their largest purchase of the day. Compare that
with television (22%), newspapers (13%) and magazines (12%), and
radio is the hands-down winner at reaching consumers at that critical time.
Beltone Hearing Aid Center tried other forms of advertising before
discovering that radio could be a key to its success.

Category: Hearing Aids

Market: Grand Junction, CO

Submitted by: MBC Grand Broadcasting

Client: Beltone Hearing Aid Center

Situation: Marketing expert Jack Trout says, “The ear is faster than the
eye. In many ways the ear is superior to the eye.” So what do you do when
you're in the business of helping people who may not be able to hear your
message clearly? Beltone Hearing Aid Center of Grand Junction, CO had
tried television, newspaper and direct mail, but owner Carson Wood felt
that he wasn't reaching as many prospects as he needed to. He also found
that his media choices weren't flexible enough to keep up with the pace of
technological advancement in his industry. So, with his store’s focal
competition mounting, Wood turned to MBC Grand Broadcasting for
ideas.

Objective: MBC's Josh Matteson reports that Beltone needed to reach
existing hearing aid users and tell them about new technologies. It aiso
needed to create a greater awareness of its brand among hearing-loss
sufferers in Colorado’s Western Siope region.

Campaign: Matteson suggested that Beltone place 70 announcements per
month on MBC's News/Talk KNZZ and Soft AC KJYE/Grand Junction.
Wood voiced the ads himself.

Results: Before using radio, Beftone found its business up one month and
down the next. But, reports Matteson, “Since the campaign started, sales
have steadily increased, and Wood feels radio is the primary reason.”
Wood confirms, “I know the advertising has been effective because | have
had numerous people give positive feedback on the spots.” Wood adds
that radio has enabled him to let listeners know about rapid changes in the

. hearing aid industry. Beltone Hearing Aid Center has upped its radio

spending by increasing its ad frequency and adding spots on MBC's Adult
Standards KSNJ. Wood says, “Often the phone will ring right after my
commercials air.”

——— RABTOOBON——

More marketing information and resources from the RAB

| Here you'll find more marketing information and resources from the

events, beginning with Grim Scary Tales, a spooky Hal- |

loween edition of the museum’s “Re-creating Radio
Workshop.” Other Radio Festival events include radio
workshops for kids and teens, a presentation from Stan
Freberg and a Q&A with celebrated radio personalities
Dick Whittington, Al Lohman, Jimmy O’'Neill and Bill

Ballance. Evening events will include rooftop swing |

dancing with Chuck Cecil’s Swingin’ Years Dance Party.
On Halloween night Talk KFl/Los Angeles will present
KISS Mects the Phantom of the Park, a screening of the
rock band’s 1978 made-for-TV movie.

For more information; contact Cristin Callaghan in
New York at 212-621-6710 or Loretta Ramos in Los An-
geles at 310-786-1042.

RAB. For more information, cal the RAB's Member Service HeipLine at
800-232-3131, or log on to RadioLink at www.rab.com.

FROM RAB'S PRIVATE EYE TARGET REPORTS

Compared to other U.S. adults age 18 and over, News/Talk listeners
are 81% more likely to own a residence worth $300,000 to
$499,999, 67% more likely to belong to a country club and 15%
more likely to see themselves as “very conservative.” AC listeners
are 40% more likely to earn $150,000 to $249,399 per year, 33%
more likely to be age 25 to 34 and 28% more likely to see them-
selves as “somewhat liberal.”

FROM THE RAB’SRADIO MARKETING GUIDE AND FACT BOOK

“In our high-speed, multitasking world, people can't devote as much
time to anything anymore, including comparison shopping. Time-
starved shoppers need to be able to gather data on the fly. What
medium can fill them in as they drive to the store? Only radio.”
(Source: Arbitron/RAB — Media Targeting 2000).

R&R invites all sales managers and AEs 10 contribute favorite sales
advice for the Sales Tip of the Week. Not only will you help other AEs
around the country, you'll aiso get your photo in R&R. For more infor-
mation, contact Pam Baker at 310-788-1654 or via e-mail at
pambaker @ mroniine.com.

ﬂ
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TALK AMERICA RADIO
NETWORKS
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i
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Original Programming

<vom.o WEB NEWS NE'rwonD
24/

Contact:
Cindy Johnson Andrea Gale
Affiliate Relations
1455 East Tropicana, Suite #700
Las Vegas, Nevada 89119

Phone: 702.795.8255 Fax: 702.312.5777

www.talkamerica.com
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ABC GAMBLES ON RADIO MUSIC AWARDS

Several years ago Rick Dees in the Morning Exec. Producer Paul
Joseph told Clear Channel/Los Angeles VP/Marketing Von Free-
man about an idea he had: to create a radio music awards show.
“Radio people are treated like second-class citizens at music awards
shows,” Joseph told Freeman. Freeman agreed, recalling a time
when he called to request tickets to the Grammy awards for a KIIS-
FM personality. “They hung up on me,” says Freeman. “How ironic
it is that these awards shows don’t respect radio. They take the
artists we make famous and give them awards and create a televi-
sion show out of it.” So Joseph and Freeman committed themselves
to making the Radio Music Awards a reality.

This year’s Radio Music
Awards Show will be held Sat-
urday, Nov. 4 at the newly reno-
vated Aladdin Hotel and Ca-
sino in Las Vegas and will be
broadcast live on ABC-TV.

The Radio Music Awards
recognize performers and radio
personalities in Top 40/ Pop,
Pop/ Alternative, Hip-Hop/
Rhythmic, Alternative/Rock
and Country categories. This
year’s performers include
Christina Aguilera, Enrique
Iglesias, No Doubt and 98 De-
grees. Eminem, Dr. Dre, Oscar
De La Hoya, Ricky Martin and
Pink will also appear, and Sugar
Ray’s Mark McGrath will serve
as one of three “show runners”
for the television event.

Radio Music Award nomi-
nees are selected by a panel of
industry executives and voted
on by the RMA Academy,
which is made up of 600 pro-
grammers from the top 100
Arbitron-rated markets. The
nomination survey is con-
ducted by MediaBase Re-
search.

ABC television executives

@Aanio
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recognize the potential for radio
station cross-promotion of the
awards, especially since the show
will air on the first Saturday of TV's
November sweeps. “We are inter-
ested because of the power of ra-
dio,” says ABC Sr. VP/ Alternative
Programming & Specials Andrea
Wong. “It was the last big element
of the music business that didn’t
have an awards show. We can use
the power of radio to promote a
show like this.”

The MegaBlast Awards, which
honor personalities in each format,
as well as other radio and record
industry achievers, were created in
conjunction with the Radio Music
Awards. MegaBlast Award nomi-
nees are also selected by the RMA
Academy, and winners will be an-
nounced and honored at the
MegaBlast Awards reception and
preawards party on Nov. 3.

Below is a partial list of nomi-
nees. For a complete list, visit the
R&R website at www.rronline.
com.

Radio Music Award
Nominees

Air Personality 01 The Year

Big Boy, KPWR/Los Angeles

Rick Dees, Ki1S/Los Angeles

Eivis Duran, WHTZ/New York
Gerry House, WSIX/Nashville
Mark & Brian, KLOS/Los Angeles
MJ Kelli & BJ Harris, WFLZ/Tampa
Kidd Kraddick, KHKS/Dallas

Bill Lee, WKTU/New York

Ryan Seacrest, KYSR/Los Angeles

Megablast Award
Nominees

CHR/Pop

Station Of The Year
KHKS-FM/Dallas
KIIS-FM/Los Angeles
KRBE-FM/Houston
WHTZ-FM/New York
WXKS-FM/Boston

PD Of The Year

Dan Bowen, WSTR-FM/Atlanta
John lvey, WXKS-FM/Boston

Dan Kieley, KIIS-FM/Los Angeles
Tom Poleman, WHTZ-FM/New York
Tim Richards, WKQI-FM/Detroit

Asst. PO/MD Of The Year
J.R. Ammons, WSTR/Atianta

Paut “Cubby” Bryant, WHTZ/New York
“Kid David" Corey, WXKS/Boston
Kozman, KALC/Denver

Michael Steele, KiIS/Los Angeles

Air Personality 01 The Year

Rick Dees, KIIS/Los Angeles

Dale Dorman, WXKS/Boston

Elvis Duran, WHTZ/New York

MJ Kelli & BJ Harris, WFLZ/Tampa
Kidd Kraddick, KHKS/Dallas

Marketing Director Of The Year
Camie Dunbar, WHYI/Miami
Melissa McElroy, WKFS/Cincinnati
Todd Michaels, KFMS/Las Vegas
Mark Schecterle, KRBE/Houston
Sammy Simpson, WHTZ/New York

CHRR e

Station Of The Year
KPWR-FM/Los Angeles
KQKS-FM/Denver
KYLD-FM/San Francisco
WBBM-FM/Chicago
WJMN-FM/Boston
WKTU-FM/New York

PD Of The Year

Frankie Blue, WKTU-FM/New York -
Cadillac Jack. WIMN-FM/Boston

Todd Cavanah, WBBM-FM/Chicago
Tracy Cloherty, WQHT-FM/New York
Michael Martin, KYLD-FM/San Francisco

Jimmy Steal, KPWR-FM/Los Angeles

Asst. PD/MD Of The Year

Jazzy Jim Archer, KYLD/San Francisco
Erik Bradley, WBBM/Chicago
Geronimo, WKTU/New York

Charlie Huero, KKFR/Phoenix

Damion Young, KPWR/Los Angeles

Air Personality Of The Year

Big Boy, KPWR-FM/Los Angeles

The Dog House, KYLD-FM/San Francisco
Eddie and JoBo, WBBM-FM/Chicago

Bill Lee, WKTU-FM/New York

Baltazar and Pebbles, WJMN-FM/Boston

Marketing Oirector Of The Year
Michael Biemolt, WBBM/Chicago

Don MacLeod, WKTU/New York
Diana Obermeyer, KPWR/LOs Angeles
Carlos Pedraza, KYLD/San Francisco
Bobby Z., KBXX/Houston

Hot AC

Station 01 The Year
KFMB-FM/San Diego
KYSR-FM/Los Angeles
WBMX-FM/Boston
WPLJ-FM/New York
WTMX-FM/Chicago

PD Of The Year

Barry James, WTMX-FM/Chicago
Angela Perelli, KYSR-FM/Los Angeles
Scott Shannon, WPLJ-FM/New York
Greg Strassell, WBMX-FM/Boston
Jim Trapp, KHMX-FM/Houston

Asst. PD/MO Of The Year

Chris Patyk, KYSR-FM/Los Angeles

Jen Sewell, KFMB-FM/San Diego

Julie Nakahara, KLLC-FM/San Francisco
Mike Mullaney, WBMX-FM/Boston

Tony Mascaro, WPLJ-FM/New York

Air Personality 01 The Year

Eric and Kathy, WTMX-FM/Chicago
Jamie and Danny, KYSR-FM/Los Angeles
Jetf and Jer, KFMB-FM/San Diego

Kent and Allan, KPLZ-FM/Seattie

Scott and Todd, WPLJ-FM/New York

Marketing Director 01 The Year
Theresa Angela, WPLJ/New York

Kim Leeds, KFMB/San Diego

Robert Lyles, KYSR/Los Angeles
Denise St. Louis, KLLC/San Francisco
Anne-Marie Strzelecki, WBMX/Boston

Rock/Alternative

Station 01 The Year
KRDQ-FM/Los Angeles
WAAF-FM/Boston
WNNX-FM/Atianta
WXRK-FM/New York
XTRA-FM/San Diego

PD 01 The Year

Lestie Fram, WNNX-FM/Atlanta

Phil Manning, KNDD-FM/Seattle

Bryan Schock, XTRA-FM/San Diego
Greg Steele, WZTA-FM/Miami

Kevin Weatherly, KROQ-FM/Los Angeles

Asst. PO/MD Of The Year

Cathy Faulkner, KISW-FM/Seattle
Marilyn Mee, WLZR-FM/Milwaukee
Chris Ripley, KXTE-FM/Las Vegas
Chris Williams. WNNX-FM/Atlanta
Lisa Worden, KROQ-FM/Los Angeles

Air Personality Of The Year

Barnes, Leslie & Jimmy, WNNX/Atianta
Bob and Tom, WFBQ/Indianapolis
Kevin and Bean, KROQ/Los Angeles
Mancow. WKQX/Chicago

Opie and Anthony, WNEW/New York

Marketing Director Of The Year
Chachi Loprete, WBCN-FM, Boston
Jennifer Nech, WNNX-FM/Atlanta
Susan Reynoids, KUFO-FM, Portiand
Marie Rodrigues, WXRK-FM, New York
Amy Stevens, KROQ-FM/New York

Country

Station Of The Year
KMLE-FM/Phoenix
KNIX-FM/Phoenix
KSON-FM/San Diego
WSIX-FM/Nashville
WUBE-FM, Cincinnati

PO Of The Year

Coyote Cathoun, WAMZ-FM/Louisville
Tim Closson, WUBE-FM/Cincinnati
Jeff Garrison, KMLE-FM/Phoenix
Mike Kennedy, KBEQ-FM/Kansas City
Brian Philips, KPLX-FM/Dallas

Asst. PD/MO Of The Year

Cody Alan, KPLX-FM/Dailas

Greg Fry, KSON-FM/San Diego
Dave Louis, WKKX-FM/St. Louis
Travis Moon, KEEY-FM/Minneapolis
Tony Thomas, KMPS-FM/Seattle

Air Personality Of The Year

Ben and Brian, KMLE-FM/Phoenix
Coyote Calhoun, WAMZ-FM/Louisvilie
Gerry House, WSIX-FM/Nashville
Randy Miller, KBEQ-FM/Kansas City
Terry Dorsey, KSCS-FM/Dallas

Marketing Director Of The Year

Mike Culotta, WAYK-FM/Tampa
Garret Doll, KYGO/Denver

Vicki Fiorelli, KNIX-FM/Phoenix

Karen Oboy, KMPS-FM/Seattie

Sheila Silverstein, WPOC-FM/Baltimore

Station Of The Year
KPRS-FM/Kansas City
WBLS-FM/New York
WHUR-FM/Washington, D.C.
WQUE-FM/New Orieans
WUSL-FM/Philadelphia

PD Of The Year

Vinny Brown, WBLS/New York

Hector Hannibal, WHUR/Wash., D.C.

LeBron Joseph, WYLD & WMEX/New
Orleans

Helen Little, WUSL/Philadelphia
Eiroy Smith, WGCI/Chicago

Asst. PD/MD Of The Year

Jay Alan, WGCI/Chicago

Glenn “Golden Boy" Cooper,
WUSL/Philadelphia

Dorsey Fuller, KKBT/Los Angeles
Kris Kelly/WAMO/Pittsburgh
Heart Attack, WOWI/Norfolk

Air Personality Of The Year

Doug Banks, ABC Radio Networks

Skip Murphy, KKDA-FM/Dallas

The Russ Parr Show, Radio One

Tom Joyner, ABC Radio Networks

Wendy Williams & the Breakfast
Club, WUSL-FM/Philadelphia

Marketing Director Of The Year
Winsor Barbee, KKDA/Dallas
Angela Fleming, WGCI/Chicago
Simone Jones/WUSL/Philadelphia
Tina Naehman, WBLS/New York
Linsey Powell, WEDR/Miami

Industry

Radio Show Producer Of The Year
Bruce Goldberg, Scott & Todd,
WPLJ/New York

Tom Gribble, Kidd Kraddick in the
Morning, KHKS/Dalias

Devon O’Day, Gerry House & the
House Foundation, WSIX/
Nashville

Tommy Sablan, Jeff & Jer Show,
KFMB/San Diego

Jay Tilles, Kevin & Bean, KROQ/
Los Angetes

Radio Consuttant 01 The Year
Jaye Albright, McVay Media
Jeff Pollack

Bifl Richards

Dave Shakes, Alan Burns & Assoc.
Guy Zapoleon

Radio Trade Publication

01 The Year

Billboard

Friday Morning Quarterback
Gavin

Network 40

Radio & Records

Complementing the Radio
Music Awards will be the Ra-
dio MegaBlast, a two-day
event packed with live radio
broadcasts, receptions, con-
certs, awards ceremonies and
more.

Premiere Radio Networks is
currently in the process of select-
ing 150 radio stations to partidi-
pate in the Radio Music Awards
MegaBlast Weekend. Stations
will be required to broadcast live
from the Aladdin Hotel on Nov.

* 3and 4 from noon-4pm PT. Pre-
miere will provide broadcast
lines, engineers, fax machines
and Internet access. Air fare, ho-
tel accommodations and Radio
MusicAwand tickets will be pro-

vided for working staff (up to
four people per station).

At last year’s remote
broadcasts a number of celeb-
rities were available for live ra-
dio interviews, including ‘N
Sync, Faith Hill, Sugar Ray,
Garth Brooks, David Bowie,
Lou Diamond Phillips, Don
King and cast members from
Buffy the Vampire Slayer, That
70s Show and Popular.

For more information,
contact Scott Larson at Pre-
miere Radio Networks at 818-
377-5307. Record labels that
would like to book talent for
the Radio MegaBlast should
contact Barry Krutchik at Pre-
miere Radio Networks at 818-
377-5364.
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The Largest-Selling Comedy artist of all tlme:
delivers another mdlsputable success... B

epheai =

KEEY, M““““p@ :

Artlst mtervnew bites!

\\ . from Jeff!

B

: unts down each e
Cl?-s top 20 Country sonss/ :

ﬁmm signature Foxworthy: sty

"The show is enterta|n|n$1
e

everybody knows who he is.
Nothing against part-time™
weekend talent, but | prefer == INYT
the entertaining famous guy-" ~ SEYVIVRIE =
Rda Milwaukee

"It's a great showl Who would
want Jeff Foxworthy as p

of your air stafft*

-Dean James, KSCS Dalyp

"Most countdown hosts are J ,
another nice voice, Foxworthys
a personality. The show is full: folper SRdRions

entertainment aswellas = w4Ap
information. It is interactive and, ™ Al

of course, funny. You might ¢ be* e

a redneck if you're ranning
anythlng else

WGKX

. ;I p#t Fox|2¢vohrth or'j\‘3 the a r’*’-. .~ Memphis
om a tip from Keith Montgomery:
in San Antonio and the show: hgzﬁ | wc MS
exceeded my wildest
expectatlonsl'l Norfolk

. KTST

Oklahoma City |

WROO

; Jacksonville

(B
EXCLUSIVE WEEKLYRIRGIIRS « Sign up today for The Fun One. /]{/
G3ll MJI Broadeastind¥AffiliateiRelations 212 896-5200 3 ,,C“,,NG

|
!
PLE ORSTHE SHOWICALL OUR DEMO LINE AT 212 896-5356 E

mEEA - cricanradiohistory com


www.americanradiohistory.com

—————

18 © RaR october 13, 2000

-
~
-
-~
-~
-~
-
-~
-~
-
-~
~
~
-~
-~

INTERNET

NEWS & VIEWS

Infinity Runs 35-Unit Stopsets
On Howard Stern Show

I Are long commercial breaks making broadcast radio vuinerable?

By Kurt Hanson
RAIN: Radio And
intermet Newsistier

consumers are being

offered mare media
choices than ever before —
including thousands of Internet
radio stations today and 200 or
more channeis of satellite
radio soon — Intinity’s WCKG/
Chicago was running commer-
cial breaks on The Howard
Stern Show earlier this month
that were over 15 minutes
long. A recent stopsetcon-
tained 38 commercials!

There may, of course, be a correlation between this
phenomenon and recent news reponts that Howard
Stern's listenership has declined this year. And overall
radio listening is reportedly down as well — could
spotloads fike Stern's be part of the problem?

To be fair to WCKG, | don’t think its commercial load

+"|‘ O h" t_) isunique.lnfa'ct.
J\.&J a.._ my own (unscien-
'L_ f -~ { P tific) observation
has been that the
stopsets on other major-market Infinity-owned Stern

Show affiliates, such as KLSX/Los Angeles, are also

Time  Advertiser Longth
10:09:05 Recorded Stern Show promo :30
10:09:35 Bill Jacobs Chevy-#333 service 10

10:09:45 Davis Street Fish Market-#333 service
10:09:55 Scott’s Pure Premium Seeds

10:10:55 lllinois Vehicle Insurance-#333 service
10:11:05 Vilage Ford-#333 service

10:11:15 Chicago First Impressions

10:11:50 ComputerJobs.com-#333 servics
10:12:10 Glendale Nissan-#333 service
10:12:30 Catabolic Diet-#333 service

10:13:00 Orchard Valley Apartments-#333 service
10:13:20 Haines Oldsmobile-#333 service
10:13:40 CBS-TV's Everybody Loves Raymond
10:13:50 Headhunter.net 7
10:14:40 Country Daewoo

10:14:55 The Shack nightciub

10:15:55 Dontee Heating & Air Conditioning
10:16:55 Curry Motors Ford-#333 service
10:17:45 Bankers Nationwide Mortgage

1

2222782888838 2332 832

In an environment in which surprisingly long.

| should note that many of the commercials in the
long break documented below were 10-
second spots that were apparently part of a co-op deal
with a local pager company to promote its “#333"
service, and that schedule of spots seems to be over for
now. Nonetheless, | believe that consumers hear every
unit, no matter how brief, as a spot. When a buyer
purchases a 60-second spot and splits it into two 30-
seconds ads, I'm convinced that listeners perceive that
as two commercials.

The stopset below was
monitored by the RAIN
staff on Tuesday, Oct. 3.
Long commercial breaks
are, of course, among a
number of things that
could make broadcast
radio vulnerable to its new
rivals. But if broadcasters
are indeed overloading
their stopsets, that could
spell opportunity for new
entrants into the audio entertainment field.

Your comments, including your views on the
implications of this phenomenon and any examples you
may have from your own market, are invited.

Howard Stern

Time  Advertiser Lowgth
10:18:55 Woodstock Harley-Davidson-#333 service 10
10:19:05 Worldwide Wireless Wheels-#333 service 110
10:19:15 Bob Walk dog-walking service-#333 service ‘50

10:20:05 Hassel Buick 10
10:20:15 CBS-TV/That's Life 10
10:20:25 Cruise Car Co.-#333 service B [
10:20:35 Greeters Motors-#333 service 10
10:20:45 E-Realty.com :60

10:21:45 Scott’s Super Winterizer/Frank's Nursery  :60
10:22:45 Northwest Valiey Honda-#333 service 20

10:23:05 AAMCO Transmission :60
10:24:05 Merle's Steak House-#333 service 10
10:24:15 Wiliiams KIA :30
10:24:45 WorldwideWheels.com 10
10:24:55 ftrritable bowel syndrome research study  :60
10:25:55 Bill Jacobs Mazda-#333 sarvice <10
10:26:05 WCKG station ID 05
10:26:10 MTV's Sunday Night Heat (read live) 66
"10:27:16 Recorded Stern Show promo 30

10:1845 Cigars Around The World-#333 service 10 10:27:46 End of stopset
Total 3'8”8 one station 1D 1841

LR

B e s’ Wiy

Radie And
Internet Newsletter

WA

Vancouver’s Xim: A
Sieek Internet Presence

Vancouver, British Columbia’s Alternative CUAZ (Xfm
104.9) has built a website that serves as a very handsome
and functional extension of the station’s brand on the
internet.

Xfm obviously went to the expense of having its
www. 1049xtm.com professionally designed, and in a
world in which image can be everything, professional
website design lends much more credibility to a station
than if it pays a part-time
promotionintem acouple
fm of bucks to practice his
HTML. Most large-mar-
ket stations don't make
that mistake, but smaller
stations often try to get away with cheaply designed
websites. Even stations without a lot to spend must
realize: When something can affect your image, you've
got to do it right.

Xtm's site has a unified color scheme, some
impressive Flash animation (an equally attractive non-
Flash version of the site is availabie) and an interface that
make navigation simple. The site isn't too deep on
content, but that's not necessarity a drawback. The
important elements are all there, presented simply and
effectively.

The “Xfm Muslc™ section of the site includes a
“Request X" song-request form to provide a bit of listener
interactivity. The section aiso features Xfm's “Top 22, a
chart of its top-rotating currents. Visitors can also listen
to 30-second MP3 clips of each meks adds. (Just
wondering — why not
offer clips of all the
songs on the chart?)

The “Music News” e

1049,

the Pepper and Crash|
moming show’s “Mu-“
sic News You Give a Damn About” feature, but the
“What's Up” section gives visitors smartly presented,
well-written and clear contest information under the
heading “So You Want to Win?” “What's Up” also
includes pages with community events and concert

The concert listings are a bitconfusing, with the shows
broken up into “Xfm Presents,” “Hot Concerts” and
“Down the Road™ categories. There are different schools
of thought about this, obviously, but it may be better not
to position certain concerts as the station’s own events
onthe website if it risks confusing visitors. Asingle list of
all area concerts of interests to Xfm listeners would be
simpler and clearer.

Commendably, the “On the Mic™ section of the site,
with its simple program schedule, is not the usual overly

Continued on Page 20
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MeasureCast Streaming.Audience_MééSurement Service™

now you know

Call us today at 877-840-6800, or visit us online at www.measurecast.com
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Mark Cuban, founder of Broadcast.com, tells Internet
News & Views what he believes the future may hoid for
webcasters when the Digital Millennium Copyright Act's
licensing fees go into effect.

Here is an RIAA-related fun fact that everyone seems
to be missing: The Digital Millennium Copyright Act
requires that once licensing fees
have been settled on in arbitration

webcasters will owe fees for all the
‘ songs they've streamed since the
| DMCA took effect. A note on the
RIAA website (www.riaa.org)

Il reads, “Arate is expected to be

1 set by early 2001 for all transmis-
sions from Oct. 28, 1998 through
Dec. 31, 2000.”

Let's say an average music
webcast has 100 users, 24 hours a day, seven days a
week. (| know those figures aren't typical, but let's use
them as an exampte.) And let's say they play 18 songs per

Cuban: DMCA Is A ‘Death Certificate’

hour, and the fee decided on is 1/2 cent per song. That
would mean that every music webcast station would
owe $9 for every hour it has been webcasting music
since Oct. 28, 1998. That's right, since October of 1998.

So that would be $9 times 24 hours a day: $216 per
day. Or about $6,480 per month and $77,760 per year.
For two years, that adds up to $155,520 per station. So
if you've had 10
channels for up to two
years, you'll owe as
much as $1.55
mittion. If you have 100 channels, you could owe $15.5
million. And all of it to the record fabels.

0Of course, that’s many times more than the total in-
stream advertising income for the entire industry for
the entire period, but what does the RIAA care? It wilt
be issuing a death certificate for 95% of the
webcasting industry.

So what will soon be the hottest part of the
webcasting industry? Prepackaged bankruptcies due
to RIAA fees.

’fi- JEE]
(4 ]

recorging noustry

FastBand GlobalCast Shuts Down Webcast

Apparentiy, New Orleans-based Internet-
only webcaster FastBand GlobalCast, on
its last legs for some time, is now down
for the count.

The fortunes of FastBand began to be
a subject of discussion in June, when
reports surfaced that the company was
scaling back its operations (internet
News & Views 6/30). A source told RA/N last week that
the company’s staff had been whittied down to a skeleton
crew of no more than five or six employees. The first
batch of staffers were evidently let go back in June, and

s [  / [ [ [ 11111 /11 ]/

DirectAlr is Broadcasting’s Streaming DirectAlr croates a completely
separate, indpoiidont, ROW revenue

Revenue Provider. DirectAir's patent

pending intelligent commercial source... one that doesn't affect into yeur radio station, comtact
insertion system defivers targeting broadcast deliars er on air product. DirectAlr today
capabliity equivalent to direct mall.  Pius, DirectAlr provides twoway ___at 512 3356608,
DirectAir~ will sell, manage, traffic, commumication with your enine S ST !
audit, invoice and collect payment for  Nisteners — instant surveys, song
ondine streaming inventory, testing, jock contesting, test market
All you do is cash the check. ing and interactive promotions. :
$
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DirectAir”

Streaming Revenue for Radio.

the number of employees has been
shrinking since then.

The source told RA/Nthat a
glimmer of hope remains that one or
two of FastBand's remaining
financing deals might come through
and extend the company’s life, and
its music stream was still being
broadcast as late as last week. Now, however, the site
at www.fastband.com offers nothing more than an
elaborate Flash animation, followed by a “Coming
Soon” page.

WWW

It's Integrated Internet that
To start & now stream of dollars

Radio And
Internet Newslellet

Sijfer
e

Continued from Page 18

detailed list of air-talent minutiae. But a bit more
information could give fans of the station, especially the
moming show, more reason to hang on the site. Evena

g Suht B By ¥

foom = -.-.- -
=t

single page dedicated to the moming show, perhaps
with some cool “exclusives” like audio clips, a schedule
of guests or promo information, would be weicome to
station fans, I'm sure.

Allinall, Xfm’s site features a sleek and unified design
and a reasonable amount of information. If the station
beefs up the content while keeping the site as attractive
and well-organized as it is, it will have a great Internet
presence.

— Paul Maloney

What Went Wrong?

So what went wrong with FastBand GlobaiCast? First. for
a webcaster whose concept was to broadcast indie rock from
studios in cool cities around the world, New Orieans may not
have been an ideal choice for a home city. New Orieans is not
popularly thought of as a hotbed of independent music (jazz.
yes; indie music, no).

Names are important, and while the name “FastBand”
sounds good, it doesn't really describe either indie music or the

Continued on Page22

DirectAir 512 335-6609 www.directair.ws

A service of DirectAir, inc.
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Slice into total media spending with Media Market X-Ray.

Results show that radio’s share is on the rise in
newspaper/television/radio spending. In fact, in the
23 X-Ray markets, those numbers are way up. From
11.8% in 1997 to more than 15.2% projected for
2000. And the gains keep coming.

Now’s the time to get your cut and here’s
the software that can help you do it. Media Market
X-Ray, a must-have radio sales management tool.

Track trends. Spot advertiser patterns. Capture
new revenue opportunities. X-Ray Database Query
Software let’s you query across your cluster by agency,
advertiser, account executive and product category.

@ MEDIA MARKET X-RAY

&~ From Miller Kaplan Arase & Co.,

Strategic. Comprehensive. Flexible - that’s Media
Market X-Ray. To find out how you can cut into the

ad dollars spent in other media, contact George Nadel
Rivin, CPA at 818-769-2010.

WwWWW.americanradiohistorv.com
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FastBand GlobalCast Shuts Down Webcast

Continued from Page 20

company's GlobalCast concept. A URL of www.
globalcast.com might have been better, but it was already
taken. Also, the elaborate Flash animations that FastBand
featured may not have been something consumers
: wanted to wade through on every visit to the site.

i It aiso seems that FastBand's executive team were
1 trying to do too many things at once. They were
attempting to run an Intemet radio station, launch an indie
record label, run a production studio in Los Angeles and
send reporters around the world for a video series — so
they may very well have been spread too thin.
Additionally, none of the executives invoived in the project
had significant commercial radio experience.

Another difficulty? Obscure independent music is
usually more fun to play — particularly if the air talent
know the bands personally — than it is to listen to. And

NFL, Yahoo! To Stream Local
Football Broadcasts at NFL.com

The National Football League and Yahoo! began
providing local radio broadcasts of some NFL games
on the NFL's website (www.nfl.com) on Oct. 8. But
don't look for streams of the New York Giants,
Baltimore Ravens, Washington Redskins, Detroit
Lions, Dallas Cowboys, Oakiand Raiders, Minnesota
Vikings, Tampa Bay Buccaneers or New England
Patriots — their Internet broadcast rights are held by
Infinity, which does not stream its audio online. The
NFL and Yahoo will share revenue from website ads.

was indie music the best choice for this company in the
first place? Also, the GlobalCast air personalities did /ong
talk breaks between records. Once again, this was
probably more fun for the talent than for the listeners.

When we listened, we heard virtually no audio ads on
the station. Were the FastBand sales staff trying to sell the
wrong things? Did the company do any marketing to
increase its listenership?

On the other hand, FastBand did many things well: It
played lots of great songs with nice artist bios to
accompany them, made excellent use of webcams in the
studio, designed an attractive website and employed
professional-sounding air talent.

Is there anything we can learn from the apparent failure
of FastBand GlobalCast? Let us hear your opinions via the
RAIN teedback form at www.kurthanson.com.

— Kurt Hanson

SurferNETWORK Begins Live Streaming

Streaming audio provider SurferNETWORK has
begun streaming its first live station, Nassau
Broadcasting's WPST/Trenton, NJ. SurferNETWORK
has agreed to stream all of Nassau’s stations.

Lightningcast Adds More Affiliates

Lightningcast, which inserts ads into streaming
media, has added nine new affiliates. The company’s
technology will be used by alldanzradio.com,
BNetRadio.com, ChoiceRadio.com, Christian Intemet
Radio New Hampshire, ClickLive.com, MFNRocks.
com, NowhereRadio.com, radiocalbany.com and
radiofutura.com. Lightningcast now has 17 partners.

READER FEEDBACK

RAIN readers in other markets have noticed
stopsets on Infinity’s Howard Stern Show similar
to the 18-minute-plus commercial break described
in this week’s Intarnet News & Views. Here are a
few of the comments we’ve received.

From a RAIN reader:

In general, station management is responsible for
determining the length of stopsets and units per break,
so if they're losing audience, it's their own fault. |
worked for a News station in a major market that
strictly enforced a two-unit break rule, while our
competitor (which happened to be owned by the same
broadcast group) ran as many spots, in any length, as
their salespeople could sell.

The result? We consistently beat them in ratings
and billing. Aliegedly, our competitor has since had a
problem hanging on to its PDs because the PDs
inevitably get frustrated by having the GM yank
programming time. Ang the GM wants to run six 10-
second spots instead of one 60-second.

But the Stern Show presents a different challenge
because it's been my observation that Stern does not
appear to make much of an effort to stop his show for
commercial breaks. Stations running his show are

.pockets of the poor-schiub media buyer who has spot

pretty much forced to go to commercial breaks
whenever Howard decides to goto a break. As a result,
they've got to squeeze in ali of their commercials when
they can. Heaven help a station like WCKG, with long
breaks and Howard.

From BdB Media’s Tom Jefiries:

| just about fell off my chair when | read the list of
commercials on Howard Stern’s show. | had to slowly
read the listand let it sink in — 18 minutes, 41 seconds.

Overlay this business modef with some streaming
media company getting hosed by the RIAA and what
has been happening with the DMCA, and voila, there it
is. [Viacom President] Mel Karmazin and his band that
[seem to] own all the radio stations in the country are
protecting their golden goose — at all costs.

The trouble is, that golden goose, the poor
audience, has had it with this kind of force-feeding.
They are voting with their ears and with their feet. The
party is over for these bean-counting geniuses who
decided that radio was best served by pillaging the

No. 36 in the stopset, and to hell with the folks who
actually listen. to the drivel that passes for
entertainment on little Howie's show.

Radio And
Internet Newsietter

CYBERSPACE

Hot new music-related World Wide Web sites, cool
cyberchats and other points of interest along the
information superhighway.

‘Net Chats

* Toni Estes whips up a sonic sundae of “hardcore R&B
with some real singing on top.” (That's how she describes
Two-Eleven, her debut album.) Chat with heron Friday (10/
13) at 7pm ET, 4pm PT (www.amuznet.com).

¢ Black Sabbath metal maestro Tony lommi goes solo,
and you can get heavy with him on Friday (10/13) at 7pm ET,
4pm PT (www.soundbreak.com).

» They've described their sound as “gothadelic.” Prepare
for Halloween with Type O Negative in a chat on Monday
(10/16) at 8pm ET, Spm PT (chat.yahoo.com).

» Speak with R&B chanteuse Kandi. or just listen to her
captivating voice, Thursday (10/19) at 7pm ET, 4pm PT
(www.twec.com).

On The Web

* They've Spent nearty 25 years making cool jazz. Get
up to date with Spyro Gyra in performance on Saturday
(10/14) at 3pm ET, 12pm PT (www.hob.com).

— Michael Anderson
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Battle Royal Over Royalties?

As it its battle with Napster weren't enough, the RIAA
may now be facing protests from webcasters afraid
that the royalties they'll have to pay when DMCA

_ arbitration is compiete will put them out of business.
Stay on top of the situation with RAIN: Radio And
intemet Newsletter, a free, daily news source for
radio and Intemnet executives, available at www.
kurthanson.com.
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A Silk Purse

Imagine having devel-
oped a picce of storage
technology. but when
your company proudly
and loudly introduces it
to the market. there is a
collective yawn — al-
most no sales. little re-
sponse from the press
and a general “Who
cares” from Wall Strect.
And now imagine reconstructing the image and
perceived benefits of that technology and tuming
itinto a hit.

Weicome 1o the world of lomega's HipZip. An
MP3 player built around technology originaily
rcleased as another removable storage format, the
HipZip is as much a marvel of marketing as it is
of technology. lomega is the company that end-
ed up winning the removable storage wars of the
late 1990s with its extraordinarily successful “i”
button campaigns and bold. colorful graphics,
making the ZipDrive and, to a degree, the
JazDrive two of the most common options users
would configure on their PCs and Macs.

Though eventually eclipsed by the CD-RW, or
CD-rewritcable, the Zip and Jaz lines continued
1o hold their own in the mind of the computer
owners. In particular, graphic artists, whose ser-
vice burcaus were convinced to replace their ag-
ing Syquest cantridges with Zips and Jazzes,
found them convenicnt for shuntling huge, mul-
timegabyte and -gigabyic graphics projects to and
from the printers. Zip and Jaz were both relatively
close in physical size to the floppy — same
height and width. but two to four times as thick.

Then. to the puzzicment of many, lomega in-
troduced a much smatler removable disk called
CIlik! that was about the size of a silver dollar but
held only 40 megahytes. Service burcaus were
not about to install Clik! drives in addition to the
Zips and Jazzes they had just purchased. especial-
Iy with the new Zip2 drive holding more than five
times as much data as the new Clik! lomega tried
desperately to market the Clik! to the camera in-
dustry as a possihle extension of storage for dig-
ital cameras. Few companies hit. lomega made
portable Clik! drives for consumers. Few bought,

Now. though, the company has remade the
Clik! as the PocketZip and jumped into the por-
table-digital-music-device market. It has also in-
troduced a sexy player call the HipZip. The Hip-
Zip plays MP3s. Win-
dowsMedia files and also
stores any other kind of
data you want on Clik!,
er, PockeiZip disks. so
your portable MP3 playcr can do double-duty as
your laptop’s cool new external hard drive. I'm
looking forward to playing with onc of these and
will report on its operation shortly. If lomega's
design and programming skills are as effective on
the HipZip as they were on my beloved Zip, Zip2
and Jaz. the HipZip may be what I'll be recom-
mending for holiday gift-giving.

5 4
David Lawrence

Questions? Comments? david @netmusiccowunt
down.com, or post to the Internet folder on the
wwwrronline.com message board.

| David Lawrence is heard on WGN/Chicago; is the

host of Oniine Today and Online Tomght, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Gallagher; and is the host of the ‘Net |
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, is the I
voice of America Online, and is a leading expert on
Internet entertainment. :

(L

NEWS & VIEWS

Itookatripto New York on Amtrak recently and brought along the
latest MMC shows to listen to critically. | also decided to spend some
of the six hours or so | had to myself playing with the various MP3

players, MiniDisc portables and CD players | had been sent in the
last couple of weeks for review. The biggest stares were drawn by
the Panasonic portable DVD player, which sports a seven-inch
diagonal screen, dual headphone jacks (and a third, if you count the

LINE OUT) and somewhat cumbersome controls, but all the bragging

rights you could ever want. It was cool to listen to the alternative |

commentary track to The Matrix, where Carrie Moss, who played

OTHER PORTABLE OPTIONS

Trinity, and two of the visual effects dudes tell you in rich stereo how
they accomplished all the shots in the film.

| aliso listened to the portable MiniDisc player that was bundied
with the replacement MiniDisc desktop recorder in my studio and
was floored by how small this device and others in its category have
now become. Essentially, the electronics and transport are now small
enough that if you stack three MiniDiscs on top of one another and
lay an AA battery alongside them, you've got an idea of the size of this
piayer. | spent more time with that device than any of the others, and
it reminded me all over again just how cool MiniDisc really is.

il

— David Lawrence
CHR/Pop | Urban
LW TW ARTIST CO/Title LW TW ARTIST CO/Title
3 1 3DOORS DOWN The Better Life/"Kryptonite™ 2 1 TONI BRAXTON The Haat/"Man"
2 2 MADOMNA Music/“Music” 1 2 NELLY Country Grammas/"Grammas™
1 : mvnzyaapsr..‘/owwmr 13 3 SOYZ N MEN Nathan Michael Shawn Wayna/"Pass”
CREED Human Clay/"Arms” 4 4 81300 Unisash The Dragon/“Incomplete”
§ § MATCHBOX TWENTY Mad Saason/“Bent” § 5 JIL SCOTT Wno is J# Scott?/~Gettin™
17 & BARENAKED LADIES Maroon/“Pinch” 3 & RUFFENDZ Love Crimes/“More”
8 7 DESTINY'S CHILD Writing’s On The Wall/"Jumpin™ 8 7 YOLANOA ADAMS Mountain High Vallsy Low/“Heart”
T 8 STING Brand New T 8 JOE My Name Is Jos/"Lady”
8 9 EVERCLEAR Songs From An American Movie PL. 1/ Wonderul” 10 O EMINEM Marshall Mathers LP/™Way™
12 18 CHRISTINA AGUNLERA Christing Aguiera/Over” 12 18 LiL BOW WOW Big Momma's House Soundtrack/"Bounce”
= 11 CORRS /n Bive/"Breathiess” 16 11 DESTINY'S CHILD Writing's On The Walt/~Jumpin'™
18 12 DIDO No Ange!/~Here” 16 12 NEXT Weicome To Nextacy/“Witey™
§ 13 "NSYNC No Strings Attached/"Gonna,” “Promiss™ 9 13 CARL THOMAS Emotional/~Summer”
= 14 TOM BRAXTON The Heat/"Wasn't" 11 14 DONELL JONES Where / Wanna Be/“Wanna™
15 15 JANET Nutty Professor Il Soundirack/™Matter” 10 16 ERYNANH BADU Mama's Gun/“Lady™
14 18 NELLY Country Grammar/™Grammar™ 17 16 COMMON Like Water For Chocolate/™Light™
11 17 DO JOVI Crushy/“Life” = 17 UL’ ZANE Young Worid: The Future/*Callin™
13 10 MINE DAYS The Madding Crowd/” Absolutely™ = 18 DMX Then There Was X/"Want™
18 19 JESSICA SIMPSON Sweet Kisses/“Love” | (] 1! WYCLEF JEAN The Ecleftic: 2 Sides Il A Book/~911°
18 20 VERTICAL HORIZOM Everything You Want/"God” i - MYA Fear Of Fying/Ex”
LW TW ARTIST CO/Title LW TW ARTIST CO/Title
1 1 FAITHHILL Breathe/“Love” 1 1 B.B. KING/ERIC CLAPTON Riding With The King/“Rain”
2 2 JODEE MESSINA Burn/“Way™ | 2 2 NORMAN BROWN Celebration/“Paradise™
3 3 LONESTAR Lonely Grilt/"Now™ 3 3 BONEY JAMES & RICK BRAUN Shake it Up/“Grazin™
8 4 KEITH URBAN Keith Urban/“Everything” 4 4 FOURPLAY Yes Please/“Robo”
S 5 SHEOAISY The Whole Shebang/“Will® § 5 BONEY JAMES Boay Language/“Night”
4 6 BROOKS & OUNN Tight Rope/~Loved” 6 6 DAVIO BENOIT Professional Dreamer/Miles
10 7 RASCAL FLATTS Rascal Flatts/"Daylight” — 7 TONIBRAXTON 7he Heat/“Spanish”
8 8 ALANJACKSON Under The Influence/"Love 13 8 CHIELI MINUCCISweet On Yow “Sunday”
8 8 TRAVIS TRITT Best Of intentions/~Intentions™ 7 9 WALTER BEASLEY Won't You Let Me Love You/"Comin™
11 10 GEORGE STRAIT Go On/“Go™ 8 10 KIMWATERS One Special Moment/"Secrets”
13 11 JOHN M. MONTGOMERY Brand New Me/“Little” 9 11 KIRK WHALUMFor You/"Goes™
7 12 DIXIE CHICKS Fiy/“Without™ 12 12 WARREN HILL Life Thru Rose Colored Glasses/"Take™
16 13 PHIL VASSAR Phil Vassar/“Paradise” 11 13 EUGE GROOVE Euge Groove/Vinyl”
15 14 MARTINA MCBRIDE Emotion/ “There” 14 14 WALTER BEASLEY for Your Pleasure/“Nice”
— 15 WARREN BROTHERS Where The Heart Is/*Beat” I 10 15 GEORGE BENSON Absoiute Bensory/“Deeper”
17 18 JOE DIFFIE Night To Remember/Somethin'™ 15 18 PETER WMITE Perfect Moment/~San Diego™
12 17 LEANN RIMES Jesus TV Soundtrack/“Need™ 17 17 TOM SCOTT Smokin® Section/™Smokin™
- 18 TOBY KEITH How Do You Like Me Now?/~Country” : 16 18 BRIAN TARQUIN Soft Touch/“Web,” “Darlin™
18 19 COLLIN RAYE Jracks/“Loving” 18 19 RICHARD ELLIOTT Chil Factor/“Moomba™
19 20 STEVE HOLY Blue Moor/“Moon™ l 19 20 GERALD VEASLEY Love Lefters/"Vaidez"
Hot AC | Altemnative
LW TW ARTIST COTitle , LW TW ARTIST COfTitle
T 1 BARENAKED LADIES Maroon/“Pinch” 1 1 3DOORS DOWN Better Life/“Loser”
2 2 CREED Human Clay/"Arms” l 2 2 REDHOT CHILI PEPPERS Californication/ " Calitornication”
§ 3 EVERCLEAR Songs From An American Movie Pt. 1/“Wonderful” 3 3 PAPAROACH /nfest/*Last”
1 4 STING Brand New Day/“Desert” 4 & CREED Human Clay/“Ready,” “Arms™
4 S5 3DOORS DOWN Better Life/“Kryptonite™ | 10 5 EVERCLEAR Songs from An Amenican Movie Pt. 1/°AM.” “Wonderful”
6 6 VERTICAL HORIZON Everything You Want/“God,” “Everything™ 11 6 BARENAKED LADIES Maroon/“Pinch”
10 7 SANTANA Supernatural/“Smooth” 6 7 EVES Horrorscope/"Promise”
8 8 MACYGRAY On How Life Is/“Try" | 5 8 DEFTONES White Pony/"Change”
9 8 0100 No Angel/~Here" T 9 INCUBUS Make Yourselt/"Stellar
3 10 MATCHBOX TWENTY Mad Season/"Bent” 9 10 SR-71 Now You See Inside/"Right”
— 11 CORRS /n Biuve/*Breathiess™ | 12 11 WHEATUS Whealus/“Teenage™
15 12 NINA GORDON. Tonight And The Rest Of My Life/"Tonight” | 14 12 DISTURBED Sickness/“Stupity”
12 13 BONJOVI Crush/“Life” 8 13 VERTICAL HORIZON Everything You Want/~God™
18 14 SISTER HAZEL Fortress/“Change” 16 14 FUEL Somerhily Like Humar/“Hemorrhage™
14 15 MADONNAMusic/“Music” 18 15 ORGY Vapor Transmission/"Fiction”
11 18 "N SYNC No Strings Attached/~Gonna" 15 16 APERFECT CIRCLE Mer De Noms/“Libras,” “Judith”
18 17 DON HENLEY Inside Job/"Home™ 17 17  OPM Menace To Sobriety/“Halfpipe”
17 18 FAITRHILL Breathe/“Way™ 13 18 BT Movement In Still Life/*Never”
20 19 THIRO EYE BUIND Biuve/“Deep,” “Never” — 19 FOO FIGHTERS There Is Nothing Left To Lose/“Year”
— 20 EVE 6 Horrorscope/"Promise™ — 20 GREEN DAY Warning/“Minority”

E-charts

CDsates.

weeldy 0!

{ogfiles ot reporting websites. Reporters inciude Amazon com,

from

BamesandNobie com. CONOW.com, CheckOut.com. ChowoeRadio.com. City internet Radio. Discockey.com. The Everstream Network. GoGaGa com, KIIStmi.com. Launch.com, Lycos Radio,

NetRadio.com. NYLveRadio.com. Phoenix Radio Net.com. Radio Free Virgin, and Spinner.com. Data is weighted based on traffic reports by web traffic monitor MediaMetrix. Charts are ranked
with a 50/50 methodology of sates data and streaming/airpiay data for the six reporting formats. © 2000 R&R Inc. © 2000 Onkne Today. Net Music Countdown
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Newsbreakers

Moran Upped To PD
At KI0Z/San Diego

Shauna Moran has becn pro-
moted to PD of Active Rock KIOZ
(Rock 105.3)/San Diego. She most
recently was Promotion Director
for KIOZ and Hot AC sister
KMSX.

Jim Richards, Director/FM Pro-
gramming for Clear Channel’s San
Dicgo properties, previously held
the position. He noted. *Shauna has
had the opportunity to work for
some of the best PDs in the busi-
ness in both Denver and San Diego.
Not only is she extremely bright,
but her desire to continually lcam
other aspects of the business is re-

freshing. With more and more de- |

mands on my time. I nceded some-
one who could handle the day-to-
day duties.”

Moran joked. “Someone has to

pick up the picces after the short |
time Jim Richards has been here! If |
he can do this job. anyone can. The |

studio’s a mess. empty beer cans

and pot ash everywhere. This place

needs some drapes and potpourri.”
On a more serious note. she

added. “Rock 105.3 is a great radio |

station with wonderful people. The
unbelievable knowledge and talent

that Asst. PD/MD Shanon Leder |
brings to the table will help me im- |

menscly. Plus, our on-air talent,
which includes Howard Stern,
Shanon, BC & Woody and Mikey.
give us depth beyond just the music.”
Moran was previously Promo-
tions Director at KHTS & XTRA-
FM/San Dicgo and KBPI/Denver.
She will retain Promotion Director
responsibilitics at KIOZ.

Hiber

Continued from Page 3

publication. Afterward, he resumed |

his consulting career, directed re-
scarch for Malrite Radio and
penned a regular column for Gavin.

Born with epilepsy, Hiber devel-
oped rheumatoid arthritis and
chronic fatigue immune dysfunc-
tion syndrome in the "80s and was
later diagnosed with fibromyalgia
and ALS.

Just days before his death Hiber |

faxed a handwritten letter 1o his
friends announcing that his health
had taken a serious turn for the
worse. In the letter he pondered
whether he would attend the Alaska
Broadcasters convention later in the
week and ended the missive with
this postscript: “Since humor is vi-
tal to coping. guess my line would
be. “If it wasn’t for bad health, I'd
have no health at all.™

On Oct. 5 Hiber jumped off the
19th story of the Captain Cook Ho-
tel in Anchorage.

Broadcaster Greg Wilkinson,

who was a friend of Hiber's, told |
the Anchorage Dailv News, “'Appar- |

ently. he decided he was going to
do what he always wanted to do
anyway and die in Alaska. I'm sure
he just felt he couldn't live the kind
of life he wanted to. He was not go-
ing to watch himself wither away
any further.”

Information regarding services or
a memorial was not available at
press time.

[

o +EN _:: i = -'}

Elektra artist Tamia mingled with guests, including celebrities and in-
dustry executives, at a Los Angeles showcase for the artist hosted by
Elektra Entertainment Group. Tamia’s debut CD, A Nu Day, featuring
the single “Can’t Go for Thal,” was released Oct. 10. Pictured (I-r) are
Tamia, Elektra GM Greg Thompson and Elektra artist Lil’ Mo.

Mandelbaum Now GlobalMedia Chairman

GlobalMedia President/CEO Jeff Mandelbaum has added duties as
Chairman of the Intemet broadcaster. He replaces company founder
I Michael Metcalfe. who remains a director.

“I am confident my decision 1o step aside as Chairman comes at a cru-
cial time, when change is necessary.” said Metcalfe, who founded the com-
pany in 1997. “Jeff is a proven leader with the full and unanimous sup-
port of the board. management and staff, and he has the experience to
take GlobalMedia 1o the next stage. We will continue to fulfill our respon-
sibilitics 1o shareholders by putting the right people in place 1o steer the
company.”

Before joining GlobalMedia last January, Mandelbaum was VP/Me-
dia Systems Sales for RealNetworks. 1 am plcased with this additional
vote of confidence in my vision for leading GlobalMedia at an important
point in the company’s history.” he commented. “*We are positioning the
company to be a major player in the global market for streaming-media
solutions. A recent Jupiter Communications research report predicts this

market will grow to $2.5 billion by 2004.”

Holiday
Continued from Page 3

company, and Tom is managing a

couple of Rock stations now, so he

centainly understands what that kind

of marketing is about. He fit from
| the beginning, but things really
came together after talking to him.
He's got a good sense of humor. He
knows that business can be done in
a creative way, and he’s a leader, as
opposed to a manager. | know he’ll
be able to take 99X and just keep
it going. Susquehanna, as well as
Atlanta, counts on this station to be
innovative and a real leader in the

industry, and I'm confident that
Tom will be able to do that”

Holiday told R&R. “What makes
radio exciting are stations that take
chances and step outside the
boundaries. And a station that does
that, is at the top of its game, and
continucs to get ratings is truly ex-
ceptional. That's 99X. and they
have a truly creative group there.
It's a real pleasure to be able to join
them.”

Holiday had been with Cox/
Tulsa for nine years. His experience
includes managing properties in
San Diego for Astor Broadcasting.

Sheetz

Continued from Page 3

air talents. And if there's a golf
course in heaven, he just shanked
a nine-iron in the water, donned a
wet suit and retrieved the ball him-
self!™
WIRR Asst. PD/MD Pat Lynch
recalled, “While Dick has passed
more programming knowledge on
| to me than one could ever hope to
{ have, the biggest thing he taught
me was that the life we lead with
our familics is what matters most in
this world. That's a pretty simple
concept, but he truly practiced it
day in and day out. Dick has had a
| powerful effect on the lives of the
| people he came in contact with

here. The team of people Dick as-

sembled over the years at this sta- |

tion will miss him terribly, but we
will continue down the path to suc-

cess he has put us all on. He |

wouldn’t have it any other way.”

In March Sheetz was diagnosed
with carcinoma of the small bowel.
He is survived by his wife, Julie,
and 14-year-old daughter, Natasha.
Memorial services are being
planned, as arc special industry
events to raisc funds to help his
family.

Read R&R Rock Editor Cyndee
Maxwell's column on Page 102 for
a special ‘tribute to the man who
profoundly -impacted a generation
of radio and record execs.

EXECUTIVE ACTION

| ichael Garvey has been promoted to Director/Music Programming
at VH1. In his new position Garvey will be responsibie for program-
ming music videos on a weekly basis.

Exec. VP/Music Programming Wayne Isaak commented, “Mike's spe-
cial abifities and experience in addressing music programming issues and
acquisitions promise to serve the network well as VH1 continues to refine
and evolve its music video programming.”

As Programming Manager since 1998, Garvey has worked with theVH1
production department and record labels on all aspects of music video
f programming. He joined the music programming department as Program-
| ming Coordinator in 1996 and before that spent three years in the produc-

tion department.

VH1 Elevates Garvey To Dir./Music Programming

' Harris Joins XM’s Programming Team

Steve Harris has been named  Networks. where he oversaw such

| VP/Extemal Programming at XM

Satellite Radio. He will

supervise all content pro-

vided by XM’s brand-

name programming part-

ners. including BET, Radio
| One. One-On-One Sports,
| Bloomberg. Hispanic
Broadcasting and C-SPAN
Radio.

While 70% of XM’s
channels will be produced
in-house by the XM Origi-
nals programming team,
30% will come from
brand-name third-party content pro-
viders.

1 Harris most recently was VP/Ur-

ban Programming at ABC Radio

nationally syndicated programs as
The Tom Jovner Show and
The Doug Banks Show, as
well as 24-hour formats
such as Classic R&B.

“During his 25-year ca-
reer in radio. Steve has
eamned widespread acclaim
for his ability to program
winning radio stations. as
well as a strong reputation
for working with top tal-
ent.” said XM Chief Pro-
gramming Officer Lee
Abrams. “Steve will add a
level of depth and integrity to our
programming team and bring a new
dimension to XM's broadcast mis-
sion.”

Continued from Page 3
answers these needs. The devel-
opment of such a technology will
be instrumental to the continuing
growth of radio”

While RadioExchange is de-

- signed to reduce processing costs

| anderrorsin the media buying and
selling process, Guild stressed that

this system won't encroach on
face-to-face contact between buy-
ers and pianners. “This system al-
lows peopie to have more time to

sell the value of radio;” he told R&R,
adding that RadioExchange was

inspired by radio stations and ad

agencies that wanted an innovative
system that relied on human in-
volvement between radio sales
staffs and agency buyers.
"Agencies have made it clear
that they want an end-to-end solu-
tion that allows all industry groups
to participate — agencies, stations
and reps,” said Katz President Stu

Olds, who is optimistic about the

value of this venture with competi-

tor Interep. “By working together,
we will expedite the potential ben-
efits of such a system for all par-
| ties involved.”

Several agencies have been

! Interep
]
I

testing the system, including Media
Edge and Mind Share in New York,
Starcom in Chicago and GSD&M in
Dallas. Initial teedback is positive,
as Guild said the operation “has al-
ready processed several millions of
dollars worth of radio advertising.
Next week the national roflout be-
gins, with agencies in Atianta and
Richmond already signed up. Katz
President/Interactive Marketing
Gefry Boehme said the launch is
going to happen in stages. He added
that they hope to expand “as rapidty
as we can in as many areas as we
can” but cautioned that they will be
careful not to overextend.

In a conversation with R&R, Guild
and Olds both stressed that the
companies have no pians to inte-
grate any other aspects of their op-
erations, stipulating that they are
working together only on this project.
“It is strictly confined to this, andwe |
have not had any additional discus- |
sions. Guild said from his office, with |
Olds standing by. Olds reiterated ‘

that point, saying the two operations
will remain strongly competitive. In
fact, Guild quipped, “I had to clear
off my desk before Stu came in here '
this moming.” {
1
|

KXOK

[
[
\ Continued from Page 3
|

KXOK's dcbut lineup will fea-
ture Jefferson-Pilot's Bob & Sheri
(5-9am), WOR Network's Dr. Joy
Browne (9-11am), Cox’s Clark
Howard (11am-1pm), Premicre’s

Dr. Laura Schlessinger (1-4pm), lo-
cal attomey Dave Glover (4-6pm),
Premiere’s Phil Hendrie (6-9pm),
Talk Radio Network'’s Rhona at
Night (9pm-midnight), Westwood
Onc’s Loveline (midnight-2am) and
Fisher Entertainment’s John and
Jeff (2-5am).
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* WESTWOOD ONE presents the
Grand Ole Opry 75th Anniversary Cel-
ebrationon Thanksgiving Day, Nov. 23,
from 9-11pm ET. For more information,
sontact Todd Goodman at 212-641-
2177, tgoodman @ westwoodone.com.

¢ UNITED STATIONS RADIO NET-
WORKS adds the three-hour weekend
show Nina Blackwood's Absolutely
'80s, as well as five daily “Absolutely
'80s Spotlights” features. For more in-
formation, contact Julie Harris at 212-

869-1111.
Radio

¢ DOUG HERZOG is appointed Chair-
man of the Board of Directors for Com-
edyWorld. He most recently served as
President of Entertainment for FOX
Broadcasting.

© MIKE MCKINNON moves toVP/En-
gineering for Emmis Communications.
He segues from VP/Television Engi-
neering.

® KIRK NELSON is now VP/Market-
ing for TazMedia. He was previously
Dir/Services for Hearst/Pulitzer.

Records

® CRAIG APPLE-
QUIST segues to
SVP/Sales & New
Technologies for
Sony Music Distri-
bution. He moves
from SVP/Sales.

® ALISA JO-
SEPH is upped
toVP/Advertiser
Services for the
Arbitron Com-
pany. She rises
from Nat't Mgr/
Consumer infor-
mation Services,

Changes

AC: Rob Tyler joins WQSX/Boston
as MD.

CHR: Krazy Kid Stevens and
Ruben S. join KPTY/Phoenix for
mornings ... KHTN/Merced. CA
nighttimer J. Reed exits.

NAC/Smooth Jazz: Carl Anderson
is now APD/MD for WNUA/Chi-
cago.

News/Talk: Metro Networks/Las Ve-
gas adds moming host Dick Shan-
non.

Oldies: Irene Mojica joins WUBT/
Chicago for weekends.

PROS ON

THE LOOSE

Greg Valentine, a.k.a. Greg
Marino, air personality, KCMG/Los
Angeles, 818-716-6111; xyvgv@
aol.com.

Records: Monica Alexander is ap-
pointed Sr. Dir/R&B Publicity for
MCA Records ... Dwayne Robin-
son is named Assoc. Dir./End User
Support for MCA Records ... Ricky
Riker is made Dir./Marketing for
Capitol Records ... Cheryl Vetrano
is upped to VP/Shared Services for
Sony Music Entertainment ... Jeff
Ruiz is now Dir./Artist Develop-
ment for 143 Records.

LA '

Continued from Page 1

Krampf. who continues as VP/GM
of ACs KBIG & KOST.

* Roy Laughlin. who previously
served as KXTA & KIS VP/GM.
now oversees KCMG (Mega 92.3).
KIIS & KYSR.

» David Hall has been appointed
Director/Operations for KFl. KLAC
& KXTA. He formerly served as PD
of KFI. having joined the station as
News Director a little more than 10
years ago.

» Charlie Rahilly officially as-
sumes the role of VP/Director of
Sales for all of Clear Channel’s Los
Angeles properties. He had previ-
ously been GSM of KXTA, KACD
& KIIS (KACD was sold to Entra-
vision).

According to Clear Channel Ra-
dio Sr. VP John Hogan. the new
team “is structurally aligned to ex-
ploit specific general manager skill
sets and create format and demo-

CONDOLENCES

Benjamin Orr, bassist and vo-
calist for The Cars, 53, Oct. 3.

graphic synergies. Los Angeles is a
dynamic and exceptionally strong
market for Clear Channel. With the
stations aligned along formats and
demos. there are natural program-
ming. marketing and sales synergies
that open. Los Angeles is a $900
million radio market that in the last

two years has grown nearly. 40%.

Our new Los Angeles team will en-
sure that Clear Channel continues to
kick ass in this great market.”

Clear Channel President Randy
Michaels adds. “Los Angeles is hot.
Clear Channel’s pacings in the mar-
ket significantly exceed overall
growth as we continue to attract
greater audience share and ratings.
Moving these stations into format.
demographic and management cat-
egories allows us to reduce over-
head and production expenses while
improving the overall radio product.
It's a natural outgrowth of consoli-
dation. and you’ll see more of these
strategic realignments throughout
Clear Channel over the upcoming
vear.”

Clear Channel recently closed on
its acquisition of KFI. KLAC,
KBIG. KCMG. KYSR & KOST as
a result of the company’s merger
with AMFM. KFI & KOST had
been recent acquisitions by AMFM
from Cox Radio.

JUST ADDED
KXOK-FM
St. Louis

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Bary Knoll

COLLECTIVE SOUL Why Pt 2

DUSTY FOR LIFE Step Into The Light
TRON MAIDEN Out Ot The Sitent Planet
MATCHBOX TWENTY Crutch

PAPA ROACH Broken Homie

Alternative

DUST FOR LIFE Step Into The Light
OEFTONES Back To School (Mini Maggit)
PAPA ROACH Broken Home

CHR

MYA Case Ot The Ex (Whatcha ..}
NINE DAYS If | Am
Mainstream AC

CHRISTINA AGUILERA Come On Over Baty (All. )
LENNY KRAVITZ Again

MATCHBOX TWENTY It You're Gone

NINE DAYS It | Am

U2 Beautitul Day

Lite AC
MICHAEL MCOONALD The Meaming Of Love

NAC
SADE By Your Side

NEXT Beauty Queen
SADE 8y Your Side
SPARKLE It's A Fact
KEITH SWEAT /LIL' MO I'll Trade (A Million Bucks)

JONES BROADCAST PROGRAMMING
Ken Mouitrie » (800) 426-9082

Alternative

Teress Cook

DUST FOR LIFE Step Into The Light
GODSMALCK Awake

MOBY 1/GWEN STEFANI Southside
STONE TEMPLE PILOTS No Way Out

Hot AC

Steve Young/Josh Hesler
CORRS Breathiess

CHR

Stove Yowng/Josh Hosler
DESTINY'S CHILD Independent Women Part
LENNY XRAVTTZ Again

NINE DAYS It | Am

Rhythmic CHR

Steve Young/Josh Hosler
JOY ENRIQUEZ Teil Me How You Feel
R. KELLY | Wish

LUDACRIS I/SHAWNA What's Your Fantasy
Soft AC

Mike Bettelli

BACKSYREET BOYS Shape Of My Heart
Mainstream AC

Mike Bettelli

BACKSTREET BOYS Shape Ot My Heart
Delilah

Mike Betteili

‘N SYNC This | Promise You

JONES RADIO NETWORK

Jon Holiday » (303) 784-8700
Aduit Hit Radio

JJ McKay

"N SYNC This | Promise You

Rock Classics

Rich Bryan

No Adds

Soft Hits

Rick Brady
"N SYNC This | Promise You

RADIC ONE NETWORKS
Tony Mauro  (970) 949-3339
Choice AC

Yvonne Day

EVE 6 Promise

MATCHBOX TWENTY if You're Gone
WALLFLOWERS Sieepwalker

New Rock

Steve Leigh
OFFSPRING Onginal Prankster

| WESTWOOD ONE RADIO NETWORKS

Charlie Cook  (661) 294-9000
Bob Biackburn

Adult Reck & Roll

Joft Gonzer
No Adds

Soft AC

Andy Fuiler

‘N SYNC This | Promise You

Bright AC

Jim Hays
CORRS Breathless

'S #1 All Night
Talk Show!

Already Cleared on Over
20 Markets including:
KLSX-97.1 L.A.'s FM Talk Station
KOTK Portland « KNUU Las Vegas
WCKG FM - Chicago + WINZ Miami

KYNG-FM Dallas’
KSDO San Diego
la-6a EST
Sunday - Friday

831242021400

{
|

ENTERTAINMENT
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MONDAY. OCTOBER 23

Talk Show Host Day

1956/NBC broadcasts the first show
recorded on videotape, featuring
comedian Jonathan Winlers.

1958 /Russian poet and novelist Boris
Pasternak wins the Nobel Prize
for his novel Dr. Zhivago. Soviet
authorities don’t allow him to
accept the award.

1993/Joe Carter of the Toronto Biue
Jays becomes only the second
player to end the World Series
with a game-winning homer.

Born: Johnny Carson 1925, Michaet
Crichton 1942
inMecHatey

1962/Little Stevie Wonder makes his

first record, “Thank You for Lov- |

ing Me All the Way.”

1992/George Strait makes his acting
debut. in Pure Country. The tairly
well-reviewed film grosses $15
million.

1997/Chumbawamba play a free show,
planned by Alternative WHFS, on
the top floor of a DC parking ga-
rage. Police shut down the show
after four songs because the sta-
tion neglected to get the proper
permits.

. B |

-

Chumbawamba: We get
knocked down.

Born: Dwight Yoakam 1956, “Weird
Al” Yankovic 1959

TUESDAY OCTOBER 24

National Boiogna Day

1959/ Wilt Chamberlain sets a pro
basketball record: He's played in
799 consecutive games without
committing a foul.

1976/Mark Hill of Lawton, OK bowls a
perfect 300 game -- just as both
his father and mother had the
year before.

Born: F. Murray Abraham 1939, Kevin
Kline 1947

© inMusicHistery

1963The Beatles begin their first tour
outside the U.K., a six-show
swing through Sweden.

1970/Richard Nixon requests that
record fabels ask their artists to
tone down sex and drug refer-
ences in their lyrics.

1988/Fantasy Records sues John
Fogerty for “self-plagiarism,”
claiming that he copied his own
“Run Through the Jungle,” t
which Fantasy owned the rights,
for “Old Man Down the Road.”
Fogerty eventually prevails.

1993/Duran Duran frontman Simon
LeBon tears a vocal cord in con-
cert, forcing the band to cancel
the rest of their tour.

Born: J.P. “The Big Bopper™ Rich-
ardson 1930-1959, Bill Wyman
{ex-Rolling Stones) 1941, Ben
Gillies (Sitverchair) 1980

WEONESDAY, OCTOBER 25

National Greasy Food Day
1955/The Tappan Company introduces

Show Prep

the first microwave ovens,
priced at $1,200.

$1,200 popcorn popper.

1960/The Accutron, the first watch to
use a “tuning fork™ mechanism
rather than a spring, is intro-
duced.

1969/A display containing a $1 mil-
lion, 69.4-carat diamond Rich-
ard Burton bought for his then-
wife, Elizabeth Taylor, draws
10,000 viewers at a New York
jeweler.

Born: Alicia Silverstone 1976,

mchaol Leigh Cou 1979

1964/Tno Rolllnu SIone: make theur
first appearance on The Ed
Sullivan Show.

1991/Legendary promoter Bill Gra-
ham, 60, founder of the
Filmore East and Filimore
West, is killed in a helicopter
crash.

| Born:Jon Anderson (Yes) 1944, Chad

Smith (Red Hot Chili Peppers)
1962

THURSDAY, OCTOBER 26

Horseless Carriage Day

1970/After a 3 1/2-year hiatus from
boxing, Muhammad Ali re-
turns to the ring and beats
Jerry Quarry in Atlanta, GA.

1970/Garry Trudeau debuts Doones-
buryin 28 U.S. newspapers.

| 1986/0onaid Duck and Mickey

| 1975/Not-yet-The Boss

Mouse cartoons are broadcast
in China for the first time.
Born: Pat Sajak 1947, Cary Elwes

1962

In Music History
1936/Rov Acuff makes hls hrst re-
cordings, including the gospel
tune “The Great Speckled Bird.”
1986/Mark Knopfler is hospitalized in
Adelaide with a broken collar-
bone after cracking up in the
Australian Grand Prix.
1993/Pearl Jam sell a then-record
950,000 copies of Vs. in its first
week in stores.
Born: Bootsy Collins 1951, Natalie
Merchant 1964

FRIDAY, OCTOBER 27

Swamp Buggy Race Day

1961/8ryant Gumbet and Chris
Wallace replace Tom Brokaw
on the Today Show.

1997/Monitoring software automati-
cally suspends trading when
the Dow Jones drops 554.26
points.

1998/Erika Estrada and Larry WIlcox
reunite for the speciai CHiPS
‘99 on TNT.

Born: John Cleese 1939, Carrie
Snodgrass 1346

In Music History

1960/8en E. King enters the studio to
record “Spanish Harlem” and
“Stand by Me” for Atlantic.
Bruce
Springsteen appears simulta-
neously on the covers of Time
and Newsweek.

Born: Simon LeBon (Duran Duran)
1958, Scott Weiland (Stone
Temple Pilots) 1967

SAT

RDAY, OCTOBER 28

National Chocolate Chip Day

1973/The legendary Secretariat wins
his fast race, the Canadian In-
ternational Stakes in Toronto.

1974/The TV sitcom character
“Rhoda Morgenstern” (played
by Valerie Harper) marries
“Joe Gerard” on Rhoda, a
show spun off The Mary Tyler
Moore Show.

1986/The Neiman-Marcus catalog
offers a 100-year subscription
to The Wall Street Journal for

$6,000.

Born: Bill Gates 1955, Julia Roberts
1967
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1986/Alice Cooper faunches his
Nightmare Returns tour with a
show in Lansing. MI.

Alice: Welcome back to my
nightmare.

1987/Al and Tipper Gore meet with
entertainment execs to discuss
her Parents Music Resource
Center and its record-labeling
plan.

Gore: Keeping it clean.

1996/In what's referred to as an “ami-
eable split,” guitarist Slash
leaves Guns N’ Roses.

Born: Charlie Daniels 1936, Geno
Leonardo (Fitter) 1969

National Mincemeat P|e Day

1956/Chet Huntley and David Brink-
ey bow as news anchors. The
Huntley-Brinkley Report runs
until July 1970.

1964/The Star of India, the largest
star sapphire in the world, is
stolen from the American Mu-
seum of Natural History in New
York. It is later recovered.

1984/Tom Watson wins his sixth PGA
Player of the Year title, a goif-
ing record for the time.

Born: Richard Dreyfuss 1947, Wino-
na Ryder 1971

L) X ::-; \i}"’r‘

1971/Southem fock pnoneer Dnane
Allman, 25, is kitted in a motor-
cycle accident in Macon. GA.

1982/Twd people are killed and one
wounded in three unrelated
assaults at a Peter Frampton
show in Houston.

1996/Notorious B.1.G. and Faith
Evans become parents to son
Christopher Wallace.

Born: Deany Laine (ex-Wings) 1944,
Kevin Dubrow (Quiet Riot)
1955,

— Michael Anderson
& Brida Connolly
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The ‘Wall Street’ Boys!

WQ do more than just sing
and dance. We've got a
brain too” So says Backstreet Boy
Kevin Richardson in Us Weekly.
The boys are making good use of
that brain too. According to the
Globe, they are considering in-
vesting in a hotel and convention
center in Huntsville, AL.

They're not the only corporate
giants, either. Britney Spears re-
cently signed a multimiltion-dollar
deal to launch her own line of eye-
glasses, and Eminem is hoping to
launch a hip-hop clothing line. He
may even contribute to the de-
signs as well as appear in the
ads. Speaking of ads, Christina
Aguilera will soon be appearing
in TV and print ads for Coca-Cola.
(Globe, National Enquirer, Enter-
tainment Weekly)

Don’t hate them because
they're rich and famous though.
Spears tells the Globe, “| have
tons of worries! Not only am | still
a teenager, but | have the whole
world looking at me.” Boo-hoo:

In a compassionate gesture, on
Sept. 21 Bono presented United
Nations Secretary General Kofi
Annan with a petition signed by 21
million people asking for debt re-
lief for the world’s poorest coun-
tries. The petition, which included
signatures from more than 155
countriés on behalf of the reiief
organization Jubilee 2000, is be-
lieved to be the largest ever is-
sued. (Rolling Stone)

You're rich and famous — what
more do you want? A perfect body
t00? Well, Ricky Martin, you can't
have everything! It seems the
singer thinks his little “bon bon” is
too flat, so he’s been trying to buff
it up. He's doing everything from
rock-climbing to special butt exer-
cises, and he's even wearing spe-
cially designed butt pads sewn
into his jeans. The idea of surgi-
cal butt implants scares him
though. (Stan

“Do you know what it's like to
have to walk around in high heels
and sing 35 songs a night, to have
to diet to get into these dresses?”
— Barbra Streisand can rest
easy now that her touring days
are over (National Enquirer).

Madonna wowed 'em again ...
in an L.A. steam bath. While she
was reclining in the warm fog, two
girls strode in and — not noticing
the singer in the room — started
to gossip about how old and
saggy she’s been looking lately.
After getting an earful, Madonna
stood up, introduced hersetf to the
giris and whipped off her towel to
display her buff body. Then she
turned on her heel and exited the
room, leaving the girls speech-
less. (Globe)

SCARY MOVIE — The scariest
movie 'N Sync's Chris Kirkpatrick
has ever seen isn't The Exorcist or

Halloween. It's ... Ishtar. “/ sat
through the whole thing,” he telis
Globe. “And, trust me, that was
scary”

You®e,Girtst

Women rule! At least they do in
the zines, anyway. FHM's Women
In Music Spectacuiar features
Jessica Simpson, Aaliyah, Jen-
nifer Lopez, Britney Spears,
Christina Aguilera and Toni
Braxton. And Us Weekly brings
readers up-to-date on such '80s
rockers as The Go-Go's, Heart,
Sheila E., Pat Benatar, Lita Ford,
The Bangles and Terri Nunn: All
except Sheila E. — who's launch-
ing a new cosmetics line for the
Latin market and producing a
dance show for Carmen Elektra
— are either recording new ai-
bums or touring.

“They wanted me to dance to
my songs, but they gave me shoes
that were two sizes too big. |
thought | was going to fali on my
face” — Paula Abdul had big
shoes to fill, so to speak, while

_hosting VH1’s 100 Greatest Dance

Songs. The singer, whom Britney
Spears and 'N Sync have lauded
as an inspiration for their dance
moves, is also working on a new
album. (People)

Mariah Carey is currently fim-
ing, co-producing and recording
the soundtrack for the movie All
That Glitters, portraying an aspir-
ing singer (what else?) in the Man-
hattan club scene during the early
*80s. (Us Weekly)

While filming the movie in
Toronto, Carey had a little “clothes
call.” Although she brought so
many clothes with her that she
booked suites in two separate ho-
tels to handie the overfiow, that
didn't prevent her from showing up
at one of the city's poshest restau-
rants clad in cutoff jean shorts.
Luckily, the restaurant relaxed its
usually rigid dress code for her
and allowed her to dine there.
{Cosmopolitan)

What was Boy George like in
the early '80s? “l was pretty inno-
cent and confused,” he says. “
was like Marie Osmond, only with
bigger eyelashes.” (Us Weekly)

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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MYSTIKAL Shake Ya Ass

GREDI DAY Minorty

EMINEM The Way | Am

CHAISTINA AGUILERA Come On Over Baby (AX1..)

DESINTY'S CHILD Independent Women Part 1
MADONNA Music

P Most Girts

OUTKASTB 08.

MO DOUST Battwater

SOULDECISION Faded

98 DEGREES Give Me Just One Night (Uina Noche]
UNP BLZXIT Roln’

RODIIE WILLIAMS Rock OJ

FUEL Hemorrhage (In My Hands)

PAPA ROACH Broken Horne

DAGY Fiction (Dreams In fgital)

U2 Beautrtut Day

RUFF ENDZ No More

REDHOT CHILI PEPPERS Calfomicabon
LI BOW WOW Bounce With Me

JANET Doesn't Really Matter

SR-71 Rght Now

COMMON The Ligit

OISTURBED Stupdy

THIRD EYE BLIND Doep Inside Of You
3D0O0RS DOWN Loser

TON! BRAXTON Just Be A Man About ft
WALLFLOWERS Sieepwalker

LENNY KRAVITZ Agan

CREED With Arms Wide Open
2GETHER The Hardest Part Of Breaking Up...
LIMP BLDYIT My Generation

FOO FIGHTERS Next Year
MATCHBOX TWENTY If You're Gone
GOOD CHARL OTTE Little Things

UL ZAME /112 Calkn’ Me

€0t Just Got Wicked

$1500 Incomplete
BARENAKED LADIES Pinch Me
SHYNE Bad Boy Anthem

QUEENS OF THE STONE AGE The Lost A1 01,
VAST Free

(HED) PLANET EARTH Bartender

BEENIE MAN Girls Dem Sugar

LUCY PEARL Don't Mess With My Man
JARULE {/C. MILIAN Between Me And You
EVE 6 Promise

RAGE AGAINST THE MACHINE Testty
DESTINY'S CHILD Jumpen’ Jumpin’
INCUBUS Stetar
NICKELBACK | cader Of Men

DEFTONES Change (In The House Of Fhes)
UNIDN UNDERGROUND Turm Me On “Mr Deadman™
MANDY MOORE Walk Me Home
PRIMER 55 Loose

R.KELLY I Wish

SPINESHANK Synthetic

CASH MONEY MILLIONAIRES Baser Biockn’
KANDt Don't Think I'm Not

ALL SCOTT Gettin’ In The Way
JAGGED EDGE Let's Get Marned
JAY-ZUMEMPHRS BLEEX... Hey Papi
DMX /31S00 What You Want

P.0.D. Rock The Party (Ott The Hook)
CHANGING FACES That Other Wornan
DEBELAH MORGAN Dance With Me
NELLYE L.

PROFYLE Liar

Video playlist for the week ending October 8.

55 million bousohoids

Peter Cohen,
VP/Programming

National Top 20
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R. KELLY | Wish

DESTINY'S CHILD Independent Women Part t
$1300 Incomplete

JARULE 1/C. MILIAN Between Me And You
LIMP BLZNIT Rolin*

MYSTIKAL Shake Ya Ass

8.0.N.Boys

LUDACRIS What's Your Fantasy

CHRISTINA AGUILERA Come On Over Baby (Alt1...)

SPICE GIALS Holler

3LW No More (Baby. I'ma Do Right)
LINP BZKIT My Generation

YOUTH ASYLUM Jasmin
OUTKASTB.0.8.

ORGY Fiction (Dreams In Digital)
ERYRAN BADU Bag Lady

RICKY MARTIN She Bangs

CASH MONEY MMLLIONAIRES Baller Blockin'
EMMNEM The Way | Am

96 TYMERS #1 Stunna

Video piaykst for the week ending October 8.

Paul Marszaiek
VPAdusic Programming

ADDS

SADE By Your Side
CARL THOMAS Ermotional

INSIDE TRACK

DIDO Hers With Me

VERTICAL HORION You're A God
EVAN AND JARON Crazy For This Girl
DM0 GRAY Babylon

XL

3000RS DOWN iryptonite

OON JOVI trs My Life

CREED With Arms Wide Open
FAITH HiLL The Way You Love Me
MADONMA Music

NEW

LENNY KRAVITZ Again

AICKY MARTIN She Bangs
MATCHBOX TWENTY 1 You're Gone
SADE By Your Side

2 Beauttut Day

LARGE

BARENAKED LANES Pinch Me
DESTINY'S CHILD Jumpin’ Jumpin”
DESTINY'S CHILD Independent Women Part 1
DIDO Here With Me

EVAN AND JAROM Crazy For This Girl

DAVIO GRAY Babylon

VERTICAL HORIZON You're A God
WALLFLOWERS Sieepwalker

MEDIUM

CHRISTINA AGUILERA Come On Over Baby (A}
COLLECTIVE SOUL Why Pt 2

CORRS Breathiess

EVERCLEAR Wondertul

FASTBALL You're An Ocean

ELTON JOHN Tiny Dancer

SHAWN MULLINS Everywhere | Go
NINE DAYS If 1 Am

NO DOUBT Bathwater

RED HOT CHILI PEPPERS Caifornication
THIRD EYE BLIND Deep Inside Of You

CUSTOM

3000RS DOWN Loser
ERYKAH BADU Bag Lady

BAHA MEN Who Let The Dogs Out

TONI BRAXTON Just Be A Man About It
ALICE COOPERGimme

FUEL Hemorrhage (In My Hands)

NINA GORDOM Tonight And The Rest Of My Lie
GREEN DAY Minority

WHITNEY HOUSTON Fine

JIRON MAIDEN The Wicker Man

R. KELLY IWish

WYCLEF JEAN UMARY J. BUGE 911

HUEY LEWAS & GWYNETH PALTROW Crussin
LUCY PEARL Don't Mess With My Man
SHELBY LYNNE Gotta Get Back

DEDELAH MORGAN Dance With Me

SINEAD 0"COMMOR Jsalous

JLL SCOTT Gettm’ in The Way

CARL THOMAS Ermobonal

TIONNE “T-80Z" WITIONS My Getaway

Video airpiay from October 16-23

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

PROFYLE Liar

A. KELLY | Wish

ERYIAH BADU Bag Lady
LUDACRIS What's Your Fantasy

$1800 Incompiete
MYSTIAL Shake Ya Ass

WYCLEF JEAN UMARY J. BLIGE 911

JA RULE /C. MMLIAN Between You And Me
COMMON The Light
YOUANDA ADAMS Open My Heart

RAP CITY

LIL SOW WOW Bounce With Me

SHYNE UBARMINGTON LEYY Bad Boyz

WU TANG CLAN The Jump Off
SCARFACE it Aint (Part I

C-MURDER L'SN0OP DOGE Down For My N
JARULE £C. MMLIAN Betwoen You And Me
MYSTIKAL Shake Ya Ass
COMMON The Light

WELLYE..

JAY-2 1 Just Wanna Love U

Video playkist for the week ending Octoder 15.

Show Pre
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Auclonce 1 TheWestWing

(95.9 miliony househoids) 2 Everybody Loves

1 The West Wing Raymond

2 Everybody Loves 3 DarkAngel |
Raymond 4 Ed |

3 WhoWantsTo Be A 5 Riends H
Mionaire (Tuseday) 6 CSJ |

4 WhoWantsTo Be A 7 CMA Awards (34th
Milionaire (Sunday) Annusi)

5 WhoWantsToBe A 8 WhoWantsToBe A !
MiNionaire (Thursday) Misiionaire (Sunday)

6 WhoWantsTo Be A (tis) NFL Monday Night
Millionaire (Wednesday) Football (Seattie At

7 60 Minules Kansas)

8 Dark Angel (tie) The Practice

9 CSL

0 ChivARR(e Source: Nieisen Media Research
Annual) .

COMING NEXT WEEK
Friday, 10/13

*Lou Reed, Sessions at West
54th (PBS, check local listings for

time and channel).

* Macy Gray, The Tonight Show
with Jay Leno (NBC, check local

listings for time).

¢ Incubus, The Late Show With
Dawvd Letterman (CBS, check local

listings for time).

* Dandy Warhols, Late Night With
Conan O'Brien (NBC, check local

listings for time).

frontman Freddie Mercury (7pm).

* Papa Roach, Jay Leno.

*Mark Knopfler, The Late Late
Show With Craig Kilborn (CBS,
check local listings for time).

lﬁsaay. “f o/t z

~ Saturday, 10/14

* O-Town are slated to perform

* PJ Harvey, Jay Leno.
* Willle Neison, David Lefterman.

live when ABC presents the three-

hour Miss Amernica Pageant, hosted
by Donny & Marie Osmond (8pm).

"Wednesday, 10/18
* Steve Earle, .y Lono.

W * Allison Moorer, David Letter-
man.
* Chicago are profiled on the lat- * Harvey Danger, Craig Kiborn.
est instaliment of VH1's Behind the
Music (9pm).

Monday, 10/1G

* Bravo's Profies chronicles the
career of Queen and the death of

Thursday, 10/19 ‘
3 « Everlast, Jay Leno.
e James Brown sits in with the |
band on David Letlerman. i
— Jlle Gidiow

Al show smes are ET/PT unisss otherwise noled; subtract one how for CT.
| Check lstings for showings in the Mouniain Sme 2one. All lstings subyect o changs.

|
QUEENS OF THE STONE AGE The LostATO1.
AGE AGARCST THE ACHINE Tesity m
GREEN DAY Minorty ]
OAVO CARY Babyion L
U2 Beauttul Day
AOBEE WILLLANS Rock DU 2
ORGY Fiction (Dreams In Digdal)
MADONMA M. i
PAPAROACH Broken Home
“SR-71 Raght Now S5TOPS7 Question Everything
3000RS DOWN L oser DANOY WARHOLS Bohean Liks You
O DOUST Eattwater MELLY Country Grammar v
LY IOWTZAgan ol
MO FLOWERS Shepwaber HARVEY DARGER Sat Sweetheart O The Rodso
OUTNASTS 08, Simousiiinge
WSTFre FASTRALL You e An Ocean
FUEL Homorrhage (In My Hands) D00 Here Weth e
s it LICBOW WOW Bcure Wi e
ICHEIS AEHEDGTHAcuy FoCurn MATCHBOX TWEITY K Yo Gone
EVESFromes STEPHEN SINMONDS | Can't Do That
SARGIAED LADIZS Prch Me CONMONThe it
MYSTRAL Shale Ya Ass
0000 CHARLOTTE Liske Things: Video playlist for the waek Octobwr 1-7.

| 4

Title $ Woekend
Distributor ($ To Date)
| 1 Meet The Parents $29.1
Universal’ (829.1)
2 RememberTheTitans $29.6
| Buena Vista (846.2)
3 GetCarter $6.7
Warner Bros.” ($6.7)
The Exorcist (Rereleass) $4.6
wB ($24.1)
5 Digimon:The Movie $4.1
Fox* ($4.1)
Almost Femous $3.8
DreamWorks ($23.3)
7 UrbanLegends: FinalCut $2.6
| Sony ($18.2)
' 8 BringltOn $2.2
1 Universal ($62.4)
9 What Lies Beneath $1.2
DreamWorks ($152.2)
10 TheWatcher $1.1
Universal ($27.8)
Al figures in millions
* First week in release
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BOX OFFICE TOTALS
Sept. 29-Oct. 1

Source: ACNigisen EDI

COMING ATTRACTIONS:
This week’s openers include The
Ladkes Man, starring Tim Mead-
ows as one of his Saturday Night
Live characters. The film’s
DreamWorks soundtrack con-
fains Rufus t/Chaka Khan's
“Sweet Thing,” Johnny Gill's
“Close the Door,” Roberta Flack
& Donny Hathaway’s “The
Closer | Get to You,” Grover
Washington Jr.'s “Mister Magic”
Teddy Pendergrass’ “Tum Off
the Lights” Al Green’s “Let’s Stay
Together,” Bobby Womack’s
“Lookin'for a Love” Willie Hutch's
“1 Choose You,” Parliament’s “Up
for the Down Stroke.” The Isley
Brothers’ “Don’t Let Me Be
Lonely Tonight” and “That Lady
and more. Marcus Miller contrib-
utes seven cuts, including the vo-
cal version of “All This Time” with
Lalah Hathaway and “Leon’s
Poem” with Meadows.

Lyle Lovett & His Large
Band provide the soundtracdk for
Robert Altman's Dr. T. & the
Selections include “You Have
Been So Good Up to Now,
“She’s Already Made Up Her
Mind; “Ain't it Somethin’;’ “Mall
Women, “Goll Cast Love;” “The
Wedding"“Lady of the Lake™ and
“The Crash”

— Julle Gidlow

WwWWWwW.americanradiohistorv.com
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It's All About Vision

[J Panel says little has changed when it comes to building a winner

News/Talk

A t last month’s NAB gathering in San Francisco there was but one lone panel devoted to those
~ in News/Talk radio, despite the fact that more people across America listen to the format than

to any other.

Nevertheless, a
number of the
format’s faithful
gathered for a ses-
sion moderated by
KGO-KSFO/San
Francisco OM
Jack Swanson
that included
WGN/Chicago
OM Mary June
Rose. WSB-AM/
Atlanta OM Greg Moceri and Sabo
Media President Waiter Sabo. For
75 minutes the group offered their
insights and opinions on some of the
challenges. both present and future.
that News/Talk radio stations are fac-
ing today.

The Stuff That Matters

Swanson began by announcing to
attendees what subjects they were
not likely to hear discussed during
the session. “"We're not going to talk
about managing clusters or the future
of Talk radio in the new millen-
nium.” Swanson said. “"We're not
going to debate to-stream-or-not-to-
stream. And we’re not going to talk
about whether or not Dr. Laura will
survive all of her controversy in the
new millennium. What we are going

Jack Swanson

Walter Sabo

Greg Moceri

to talk about is what we think is the
real stuff, the kind of stuff that mat-
ters.

“Were not going (o give away any
secrets. because if there’s one thing
I"ve learned in this business. it’s that
there really are no secrets: there are
only questions. So today we will be
talking with our panelists — a group

" of really talented and bright individu-

als 1 both respect and admire —
about how their minds work. Perhaps
a better way to put it is that we will
be looking at their vision.

“It's a world where much is
made of having ‘focus.” something
that I think is highly overrated. Be-
cause if you don’t have vision —
something that all programmers and
broadcasters should have — then |
suggest you are focusing on the wrong

thing. I believe
that it all begins
with vision. If you
don’t have that,
nothing else you
do will really mat-

While Swanson
continued to intro-
duce the panelists.
he made the ob-
servation that, be-
tween them., they represented more
than 100 years of broadcasting expe-
rience. While all are major-market
programmers today. Swanson re-
minded the audience that it wasn’t
always that way.

“For those who are here from
small and medium markets. please
do not think that we don’t speak
your language.” he said. “"We have
all been there. In fact, the cities
represented as part of the carly ex-
perience of our panelists here today
include Ripon, WI: Washington,
NJ: Grand Rapids. MI; and Char-
lotte. NC.”

Mary June Rose

Radio Physics

The man who started off in Wash-
ington. NJ. Walter Sabo. took the
floor first. His message to those as-

October 13, 2000 RaR © 29

Engrossed in conversation at the recent NAB Radio Show, held in San
Francisco, are (l-r) Jones Broadcast Programming nationally syndi-
cated late-night host Peter Weissbach, JBP Director/Talk Tony Miner,
Media Syndication Services’ Paul Woodhull and KGO-KSFO/San Fran-
cisco Operations Manager Jack Swanson.

sembled was that, in the face of
change in our industry, some of
radio’s most important things remain
the same. “In spite of the changes
that we have all experienced in the
radio business over the past several
years.” he said, “the reality has not
changed much at all. It is still one lis-
tener listening to one sliver of sound
one minute at a time.

“That’s the comparable ‘law of
physics’ for radio. and it has not
changed with consolidation. We can
move alf of the offices. all of the play-
ers and all of the ownership papers.
but the fact is that the American pub-
lic still consumes us in much the
same way that they always have for
the past 50. 60 or even 70 years.
They still like their station. their fa-
vorite show. and they still like to hear
about themselves.”

To illustrate his point. Sabo used
rental car companies as an example
of another industry that has seen a
significant amount of consolidation in
recent years. “You probably didn’t
know it, but if you rented a car from
Dollar or General today. you were
renting your car from the same com-
pany.” he said.

“Now some will say that they like

Dollar better, even if you tell them
that it’s all one company and that the
money is all going to the same place.
You'll still hear somebody say, *Well,
I don’t know anything about that. but
I'm a Dollar man because [ like them
better.” That is how our lisieners
view us.”

It’s All In The Approach

One of Sabo’s oft-repeated man-
tras is that programmers need to re-
member that Talk is not a radio for-
mat. “It’'s a means of communicat-
ing.” he said. “Music is not a format
cither. You can play CHR, country.
AC or any numbcr of other music
choices and be a music station. |
think we’re at a moment in time —
started mostly by Sports/Talk —
when. just like music. Talk is no
longer a format.”

Sabo urged attendees to approach
Talk stations similarly to the way in
which most music stations are tar-
geted and suggested that those who
do so will be the ones to succeed in
the years ahead. “Talk can be tar-
geted at an audience as precisely as
music can if you ask three ‘killer’

Continued on Page 30

©2000Al rights reserved. The Wall Sweet

YOU’LL WIN THEIR HEARTS AND WALLETS

“Up-to-the-minute news from the most respected name in business today.”

— Frank Raphael, WCBS Newsradio 880, New York

”

isa of Dow Jones LP

“You have to hit the listener in the heart AND the wallet. The Wall Street Journal Report
gives 700 WLW the edge in getting the needed money news to our listeners.”
— Darryl Parks, WLW Cincinnati

“There is no better known or credible name to the consumer than The Wall Street Journal.
Their information, along with their reports, have become an integral part of our morning

show. It's an unbeatable combination.” — Mike Elder, WLS-AM, Chicago

“When we’re talking about OUR listener’s money, there’s no room for error.
The Wall Street Journal gets it right every time.

— Paul Duckworth, KVI-AM, Seattle

Win new cume, longer TSL
with business news from
the Wall Street Journal.

Call Nancy Abramson

immediately (914) 244-0655

N ET W oOoR K

DOWONES
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Ne ws/Talk

It's All About Vision

Continued from Page 29

questions.” he said. “First. who is it
that you want to talk to? Too often.
when someone starts a Talk station,
they ask. *Who can we get”

“If you were starting a music sta-
tion. you probably wouldn’t say,
“What jocks can we hire?" Instcad.
you'd probably start out by asking
where the need is and what that au-
dience tikes. Next, you'd research the
music. establish the production val-
ucs. draw up the format clocks. come
up with a name for it and develop
your marketing plan. Then you'd say.
*Oh, yeah. now we have to hire some
jocks to do our format.”™

Asking what the people you are
targeting talk about with their friends
is Sabo's second suggested question.
*The third one is to ask what it is that
they arc currently consuming.™ he
said. “That means television. radio,
magazines and so on.

“Obviously. the more you know
about who you want to talk to, the
better job you can do of talking to
them. That's not a revolutionary con-
cept in music radio. but it is still kind
of revolutionary thinking in Talk ra-
dio. Because again, most Talk pro-
grammers don’t ask these questions
when starting a Talk station: they
simply ask. ‘Who can we get”™"

The 44% Problem

Sabo continued by telling the audi-
cnee about something he labeled “the
44% problem™ at Talk radio. That is.
“44% of the cume of Talk radio in
America loday is over the age of 65.

1 1 were to come to you and pitch a
music format for your station and told
you that 44% of its audience would
be over 65. you'd turn me down flat.
and you'd be right 1o do so.

“While seeking to solve this prob-
lem and figuring out what happens
when you target a Talk station to dif-
ferent audiences — 30-year-olds, 40-
ycar-olds and so on — we found
SOME common traits among those sta-
tions that have been successful at
reaching younger demos with Taik.

First. they pick a specific target
and decide who it is they want to talk
10. Second. these are topic-driven sta-
tions — they rarely do open-phone
scgnments.” By way of example. Sabo
asked attendees if they would con-
sider doing an all-request music-for-
matted station. “That’s what open
phones are.” he said. “It’s handing
over the demography of your station
to the callers. Open phones are the
Talk equivalent of all-request music
radio.”

Next. he observed that well-tar-
geted Talk stations have few, if any.
guests and have superior production
values. “If they want to reach a 28-
year-old. they say. *What kind of mu-
sic does that 28-year-old listen 10?
Let's try to sound like thar.” If the tar-
get is a 38-ycar-old woman, listen to
the radio station she is comfortable
with and try to pace and produce
yours like that so it sounds familiar
and comfortable to her.”

Summing up. Sabo suggested that
the most important attribute dis-
played by winning Talk stations is
relatively simple. “It all comes down

to having a superior knowledge of

_— e o

“Qur credibility with listeners here has always been
very high, and that is a responsibility we take
very seriously.”

your target audience.” he said. “You
need to know everything you possibly
can about who you want to talk to,
because if a station doesn’t do that.
it ends up with an audience primarily
composed of people who just like to
hear someone talking on the radio!

“And who is that? Mostly peopie
who are either retired. lonely. shut-
ins or unemployed. Not the busy
30- or 40-ycar-old who is running
all day. juggling a job, family re-
sponsibilitics and so on. If you
want to get their attention. you'd
better be talking about something
that is rclevant to their lives and
more interesting to them than a hit
song. Hold a mirror up to them. If
you want people to talk about you,
talk about them.”

Dealing With Change

Swanson next went to Moceri to
discuss some of the things Moceri
had done to tum around a ratings-be-
leagucred WSB-AM. “When Greg
arrived at the station in 1993, the sta-
tion ranked 12th,” said Swanson.
“But today it is consistently ranked
No. 1 25-54 in all key dayparts. To
thase who would say that big AMs
are on a decline. 1'd just like to say
that’s not the case in Atlanta.”

Swanson then asked Moceri to ad-
dress the challenge Moceri faced as
a programmer when WSB suddenly
lost a major component of its daytime
lineup when Dr. Laura moved to
Clear Channel-owned crosstown
competitor WGST. "It wasn’t really
unexpected.” Moceri recalled. “If you
look at it from a business standpoint.
if my company owned a program that
was kicking my butt across the street
on the competition. I might make the
same decision.

“But still. it was a disappointment.
because we had invested a lot of time
and enérgy into establishing the show
in the market. For four years Laura
was attracting new listeners — espe-
cially women — that the station
didn’t have before.”

Faced with a situation over which
he really had no control. Moceri said

“Always act like you are the insurgent. Don't ever
get ammogant with your success.”

— e

he was philosophical about it. “If
you've donc the right things. your ra-
dio station should be bigger than any
single personality.” he said. “That's
something [ strongly believe that ev-
ery station ‘needs to be. Because if
you've done that, then a challenge
like the onc we faced at WSB can be
looked at as an opportunity.

“Believing that if we gave people
what they already knew and liked our
chances of success would be greater,
we extended two of our hosts. Neal
Boortz and Clark Howard. by an hour
each to cover Dr. Laura’s old time
slot. Although there was certainly
some risk, we felt that by offering lis-
teners more of the people with whom
they were alrcady familiar, we would
win. And I'm happy to report that our
ratings are actually higher than when
Dr. Laura left us.”

Summing up. Mocen urged pro-
grammers to always focus heavily on
the basics of the station and to never
be satisfied. “Always act like you arc
the insurgent.” he said. “Don’t ever
get arrogant with your success.”

When Life Hands You
Lemons

Next up was WGN's Rose. who
recalled details of the untimely and
much-publicized death of the
station’s legendary moming host. Bob
Collins (R&R. 4/21). “The most
compelling radio [ ever heard was
when the coroner. who was sobbing
the entire time. confirmed Bob's
death live on WGN.™ said Rose. “I"ve
only heard it that one time on the air.
We have it on tape. and maybe some-
day I'll be able to listen to it again.
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but it’s too soon now.”

As Rose told R&R following the
accident. few PDs will ever be faced
with a situation like Collins™ sudden
death, and nothing can ever prepare
you for such an event. Nevertheless.
she and WGN management had to
shift immediately to thinking about
what the station would do to cover
the next moming’s show. *'I said [vet-
eran WGN host] Spike O'Dell is go-
ing to do the show.” Rose recalled.
“That decision scemed so obvious
and simple to me at the time, but in
retrospect I've come to realize how
difficult that time was and how no-
body can ever prepare for a situation
like that.”

Echoing Moceri, Rose says that
even a tragic event such as the one
she experienced at WGN can offer an
opportunity if approached in the right
way. I wouldn't wish it on any PD.
but the result of that tragic accident
was that we were faced with having
10 launch what essentially were three
new shows — mornings, late
middays and aficrnoons.” she said.
It has been very time-consuming.
but we've approached it as an oppor-
tunity to let these new personalities
sort of reinvigorate the station.

“Itis still WGN. however — a ra-
dio station owned and operated by
the Tribune Company. a Chicago-
based company for people who live in
Chicago. Our credibility with listen-
ers here has always been very high.
and that is a responsibility we take
very seriously. We want to make sure
that we don’t ever betray their trust.”

Pretty sound advice for any radio
station in any city.

|
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company’s board of directors had
authorized the repurchase of upto $1
billion in common stock.

The company'’s plan called for a
repurchase of common stock over
the next 12 months through open-
market purchases. block trades and
negotiated private transactions. Clear
Channel said it will base the timing
of its repurchases on price, general-
market conditions and the status of
the company’s ongoing acquisition
strategy.

‘Severe Overreaction’

Gupta's followup hit fax inachines
around 8am ET Oct. 6. He called the
market's late-day selloff “a severe
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overreaction. Our long-term convic-
tion in the stock and the company’s
growth prospects remains 100% in-
tact.” Gupta stressed that his lowered
12-month target on CCU "represents
significant appreciation from current
levels. We believe investors with
more than a 13-month horizon
would do well to purchase CCU
shares.” Clear Channel’s stock
buyback led Gupta to estimate an-
other 4 cents accretion o 2001 after-
tax cash flow, “demonstrating the
significantly depressed valuation of
CCU's stock.”

Almost immediately share prices
began to tick upward. And Gupta’s
optimism was not unique. In reiter-
ating her “buy” rating on Friday.
Merrill Lynch analyst Jessica Reif
Cohen said. **We find the company's
valuations to be quite compelling,
particularly if one's macroeconomic
view is toward lower interest rates
and a soft landing.” Deutsche Banc
Alex. Brown's Drew Marcus also
reiterated his “buy™ rating and said
the stock buyback could be accretive
up t0.565 per share. And Paine-
Webber's Leland Westerfield not
only reiterated his “buy™ on the is-
sue. he also held onto his price tar-
get of $101 per share. On'Monday
Chase H&Q analyst Vinton Vickers
reiterated his “'strong buy” rating on
Clear Channel. ;

But not all was well. Both
Moodys and Standard & Poor’s re-
—_—————

Roberts

Continued from Page 3
including WOMX moming talents
Scott MacKenzie and Erica Lee. Our
goal is to build the entire cluster into
another Infinity powerhouse —
that's going to be the focus for all of
us. It’ll be challenging. but it’ll be
fun too!”

Roberts worked as Clear
Channel’s VP/Programming for
three years. Beginning in 1993 he
was one of Clear Channel’s first
multiopoly programmers. oversee-
ing KHFI. KPEZ & KEYl/Austin.
Roberts’ 25-year radio career has
included programming stints at
Philadelphia’s WIOQ and WYSP.
KEGL/Dallas. WBZZ/Pittsburgh
and WFBQ/Indianapolis.

Infinity acquired Urban WJHM.
Rhythmic Oldies WOCL and Hot
AC WOMX less than two months
ago from AMFM as part of the Clear
Channel merger spinoffs.

Contiriued from Page 1

14 years with the company. Peter has !

demonstrated enthusiasm, dedica-
tion and professional excellence in
every task he has handled. Peter's
leadership — coupled with the hard
work and support of the talented
people at our radio stations — has
delivered unprecedented success for
the radio division.”

Before ascending.to Group VP.
Smyth served as Regional GM for
Greater Media's WBOS. WKLB,
WMJX, WROR & WTKK/Boston.
The company's other radio stations
are WPEN, WEIJM, WMGK &
WMMR/Philadelphia, WCSX.
WGRYV & WRIF/Detroit and WCTC
& WMGQ in New Brunswick. NJ.
where Greater Media is based.

csseseersrrerien
.

vised Clear Channel’s ratings out-
look from “positive” to “stable.”
Moody’s had upgraded CCU’s Baa3
senior unsecured rating outlook
from “stable™ to “positive™ a year
ago, when the AMFM acquisition
was announced, saying the signifi-
cant level of divestitures gave the
company ample opportunity to
deleverage. S&P. which affirmed its
ratings for CCU’s triple-"B-minus™
corporate credit rating and related
entities, revised its outlook over con-
cems that potential share repurchases
amid continuing acquisition activity
and a somewhat softer advertising
environment may slow Clear
Channel’s earnings.

First Union Securities analyst Jim
Boyle told R&R that the issue might
have more appeal to a long-term in-
vestor. However, by late spring 2001
he expects the company to get past
its tough monthly comparisons and
for investors to like what they have.
*The sector is fine. It just has very
tough comparisons. There are all of

these concerns — after the interest- |

rate increases, then oil-price in-
creases — and there are concerns
about advertising. Radio advertising
is growing. but the market is very
anxious, very tough and very fickle.”
Boyle said that comparisons for
Q4 face the curse of last year's wild
success. *‘The comparisons level out
next May, when the numbers get less
lofty.”
———y
FCC
Continued from Page 1
that to respond to the court's con-
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Nassau
Continued from Page 1

New Jersey shore to a Philadelphia-
area hospital. Mercatanti did make
sure that a call was placed to Aurora
with an update. Nassau Director/Cor-
porate Communications Judy Brenna
said Aurora was told Mercatanti would
call “in a day or so.”

Mercatanti amived at his office on
Oct. 3 iind was met with a press release
from Aurora announcing that the deal
had been called off.

Mercatanti was flabbergasted by
the press release. according to Brenna,
but Aurora VP/Finance Mike Mangan
told R&R that Nassau's attorneys and
advisers were notified in writing on
Oct. 2 of Aurora’s decision to termi-
nate. Not surprisingly. Mercatanti put
apositive spin on the outcome by say-
ing. “Aurora’s earnings outlook does
not justify the current price of the sta-
tions.”

Meanwhile, Mangan said that when
Nassau wasn't ready to close, Aurora
simply moved on. Mangan said Au-
rora is back in an operating mode and
is looking for more acquisitions.

While Nassau sources told R&R
that Aurora and Nassau could “start
over again, maybe.” an industry source
quipped. “Who else is going tobuy at
that price?”

*That may have been a high price
then. but it's even higher now.” a
Nassau source said. adding that the $7

cems, “We need information con- |

ceming broadcasters” editorial prac-
tices ... We are interested in whether
broadcasters editorialize on topics
unrelated to political campaigns and
whether the rate of such editorials is
| increasing or decreasing. Broadcast-
ers are in the best position to provide

such information. and we expect |

them to do so.”
| But most broadcasters believe the
| rules hark back to the bygone era of
the Faimess Doctrine, a creed lost in

‘ the "80s when it was slapped down |

by a court ruling. So it was no sur-
prise when the FCC's late response
to the appeals court request sparked
a firestorm from NAB President/
CEO Eddie Fritts.

“It’s outrageous that the FCC re-
fuses to discard tired regulations that
stifle free speech rather than enhance
it.” Fritts said. “*We are saddened that
politics takes a higher priority than
the Constitution. We hope the court
| quickly puts an end to this charade.”

The NAB and RTNDA have been
lobbying vigorously to eliminate the
rules. and RTNDA President Barbara
Cochran seemed to be equally dis-
mayed with the FCC’s decision: "It
is incomprehensible that the FCC
would choose to perpetuate the de-
cades-old cat-and-mouse game it has
played over the personal attack and
political editorial rules. The time has
come not to increase content-based
obligations on broadcasters. but to
deregulate broadcasting and to cre-
ate greater First Amendment free-
dom for broadcasters on a par with
that of their print and new-media col-
leagues.”
| Media Access Project’s Andrew
| Schwartzman told Bloomberg he

KSD

Continued from Page 3

exchange for KZLA/Los Angeles.
Bonneville also took ownership of
Country WIL-FM. Hot AC WVRV-
FM and Aduit Standards WRTH-
AM.

Clear Channel. which owns five
FMs in St. Louis, wasted litile time
flipping its 20th-ranked station (12+,
spring 00 Arbitron) to Country.
KSD-FM's 2.0 shares were almost
doubled by WKKX's 3.9 spring
book. WKKX ranked in the top 10
in every adult demo last spring. while
KSD-FM ranked no higher than 14th
in any adult demo.

At press time, the only music be-

ing played was by Garth Brooks. |

with liners telling listeners the station
was going to“build a great radio sta-
tion one artist at a time.” Other lin-
ers include “We think St. Louis de-
serves more than one Country sta-
tion™ and various slogans touting a
“more music™ position.

million escrow deposit lost was “not

as expensive as it seems compared to

taking on debt or another equity part-

ner.” The source added that Nassau

would factor the $7 million into any

future negotiations with Aurora.
New Deal

Hope of any renegotiation seemied
less likely on Oct. 6. when Nassau
announced it would restructure its pre-
viously announced deal with Clear
Channel.

Before Aurora terminated its deal
with Nassau and before Nassau’s

Aug. | announcement withdrawing

its PO plans. Nassau had agreed to
acquire WEEX-AM & WODE-FM/
Allentown from the Clear Channel-
AMFM spinoffs for $30 million.
Nassau is still getting the Allentown
combo, but instead of paying cash.
it will receive $12 million and swap
WNNJ-AM & FM, WHCY &
WSUS/Sussex, NJ. Clear Channel
also gets an option to obtain an
LMA for and later to acquire
WDLC & WTSX/Port Jervis. NY
for $2 million. Since there is a new
agreement in place. the parties will
file a new application with the FCC.

At press time Mangan reiterated
Aurora’s plan to continue to operate its
stations. but Mercatanti still hadn't
ruled out trying again with Aurora.
Brenna told R&R Mercatanti still
finds the stations interesting. but not
at the same price.

WSSM

Continued from Page 3

KBIG and KZLA in Los Angeles.
will oversee WSSM. *'l am so proud
to be a part of the NAC/Smooth Jazz
family.” he told R&R. “Boy. we're
loving it too. We have a great team
with PD Mike Waterman. plus we've
got consultant Jim Teeson and re-
searcher Richard Harker involved.
The station sounds terrific!™
Teeson commented. ““Research
indicated the need for the NAC/SJ
format in the market. What 1 find
most exciting is that this is a
100,000-watt blowtorch that will
cover the city and beyond. There
aren’tany holes in the coverage area
that could potentially affect at-work
listening. which is so important. We
plan to conduct the first music test
in the next few weeks, then program
WSSM as mainstream as possible to
get the most people in the door.
We'll position the station as ‘St.
Louis’ most unique music.™

Abagnalo

Continued from Page 1

Abagnalo previously worked in
sales positions at WLTW, WNEW-
FM and WPIX. all in New York.

“It’s like coming home for me. be-

cause |8 years ago | started my ca-
reer at the 102 frequency. which was
WPIX Love Songs.” Abagnalo told
R&R. "And now I'm back at the
same frequency. 101.9. I've always
been a P1 of this station. so there's a
real symmetry to my coming home.”

was “mad as hell because. while |
agree with the commission’s reason-
ing. | think the cost of suspension
outweighs the benefit of more infor-
mation.”

The following day the NAB and
RTNDA filed an emergency writ ask-
ing the DC federal court of appeals

WwWWW.americanradiohistorv.com

to reject the controversial political
editorial and personal attack rules or
to force the FCC to drop them en-
tirely. “If the FCC is permitted to
proceed in this manner.” the NAB
and RTNDA said, “no agency could
ever be required to act.”

— Jeffrey Yorke
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The follow-up to their
quadruple-platinum album Stunt

CALLOUT AMERICA

DEBUT #11!

R&R CHR/POP ®

R&R HOTAC @

R&R POP ALTERNATIVE @

Big Close Outs:

WNKS KDND WHZZ WBBO KKXX

Strong Callout: Reaction = Rotation

Star9438x WTMX41x WBMX 40x
KFMB 36x KLLC 32x KALC 43x
WSSR 60x KC10143x Q95 39x
PRO-FM 58x WAPE29x  KMXV 32x
B94 54x WNCI 38x WDRQ 32x
G105 46x KXXM30x  WRVW 39x
KZZP 20x WZEE 24x

Building Stories:

Z100 N.Y. 26x WXKS 32x  WKRQ 25x
WPST 26x KIIS FM 12x WNNK 31x
WFLY 38x WHYI 19x WKIE 23x
wI0Q 12x

From the new album
Produced by Don Was
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Brandmeier Sel In Succeed Dahl?

as “Jonny B packed his bags, pur-

chased some heavy winter clothing and

started looking for a home with a view
of Lake Michigan? According to the Chicago
Sun-Times, former KLSX/Los Angeles middayer
Jonathon Brandmeier — whose program was
simulcast in middays on the Windy City's WCKG
— has been offered a five-year, multimillion-dol-
lar deal by Infinity Broadcasting to succeed 'CKG
afternoon host Steve Dahl when Dahl’'s contract
expires in July 2001. According to the newspa-
per, Dahl has been hinting on-air at a possible
departure from 'CKG, which he's been associat-
ed with since 1996. If Brandmeier ends up in af-
ternoons, iongtime Windy City air talent Kevin
Matthews would join 'CKG for middays “under the
scenario favored by management.”

Several industry reports this week had
Spanish Broadcasting System President Raul
Alarcon Jr. out of the company. However, ST
has learned that Aiarcon will retain his duties as
the company seeks his successor. Alarcon had
recommended the appointment of Hispanic ra-
dio veteran Julio Rumbaut as President/COO,
but SBS’ board of directors — led by Alarcon’s
father, Raul Alarcon Sr. — rejected Rumbaut.
Among those rumored to be still in the running
for the position is former Heftel Broadcasting ex-
ecutive Carl Parmer. It's not known if Parmer
has met with SBS about the position.

WPHT & WOGL/Philadeiphia VP/GM Chris
Claus has departed the Talk-Oldies combo. In-
finity Sr. VP Bill Figenshu tells ST he'll oversee
the stations until further notice as the search for
Claus’ replacement begins. When reached by
ST, Claus commented that he's presently explor-
ing several options but can't comment on his
next move. “| do want to say that Infinity has
been a great company to work for. I've had a ter-
rific, long career with them, and | wish them
nothing but the best for the future.”

On the record-industry front, a source famil-
iar with the talks tells ST that Danny Goldberg's
Artemis Records is in “serious discussions” to
buy Capricorn Records. in fact, the source says
the two companies are already talking about a

| forthcoming release from Cake. Goldberg’s ties

| with Capricorn reach back to his days as head

| of Mercury Records, when he inked a joint ven-
ture with the label.

St. Louis ‘Mall’ Gets 4

| Permanent Foundation

| Although it was originally designed as a

| stunt, Emmis has decided to keep its “'80s and
beyond” programming on WXTM as a genuine
format. New cails WMLL are on the way, as is
an airstaff. Meanwhile, former 'XTM PD Tommy
Mattern joins Alternative KPNT (The Point) as
PD and immediately takes the station in a hard-
er direction. Syndicated morning man Howard
Stern wil| anchor the revamped Point.

The Milwaukee Journal-Sentinel reports that
Westwood One syndicated morning talker Don

Imus is being considered for the wakeup slot
at an Infinity property in the Windy City, most
likely WSCR/Chicago. The Sports station as-
sumed the 670 kHz dial position of the former
WMAQ in August and has a signal that reach-
es as far as southern Wisconsin. That's good
news for Imus fans in the Milwaukee area,
where suburban WGLB-FM/Port Washington
has decided to drop his show. Station GM Ri-
chard Carison cited a lack of advertisers as his
reason for the decision and told the newspaper
imus wasn’t worth $5,000 a month. WISN-AM/
Milwaukee cited similar advertiser troubles
when it dropped Imus iast year.

Are the “Jammin’ Oldies” on KTXQ (Mag-
ic 102)/Dallas set to end shortly? Dallas Morn-
ing News radio coiumnist Al Brumley raises the
question now that morning man Banana Joe
Montione and midmorning host Sammi G.
have exited the recentiy acquired Clear Chan-
nel property. But Clear Channei/Dailas VP/Mar-
ket Manager Tom Schurr told the newspaper
that the changes had nothing to do with a po-
tential format flip: “in Sammi's case, it was re-
ducing the number of people who were on the
air during the daytime, so it wasn't necessarily
a performance issue. With Banana Joe, it was
a bunch of other issues that are not appropri-
ate for me to discuss” As for KXTQ's future,
Schurr adds that the company is “always 100k-
ing at all of our stations to figure out how to
make them better, whether it's in the format or
in another format.”

The GOP has decided to turn to radio to
further its reach into the African-American com-
munity. According to CNN, the Republican party
has made a time buy on American Urban Ra-
dio Networks. One of the ads states in part,
“Republicans want to give us the choice [of
where] to send our kids to schoo!” The Wash-
ington Post reports that another ad offers the
line, “Look, we know what you think Repubii-
cans are like, but we're working hard to show
you who we really are.” Neither the Republicans
nor AURN would tell CNN how large the time
buy was for the 30-second spots airing this
week, although a GOP spokesperson called it
“a substantial sum.”

Stimulating And
Sacrilegious Talk Radio

During KFI/Los Angeles’ Saturday Night Fi-
asco, hosted by Wayne Resnick, the debut of
the station’s newest host was teased with an
on-air interview with the incoming talker. His
name? Jesus Christ. While some might dismiss
the phoner as just another gag, it seems the
caller was no charlatan: KFI has indeed added
Jesus Christ to its lineup, and he'll appear ev-

‘ery Monday at 9pm. During Saturday's inter-

view, Resnick asked J.C. if he had ever done
radio: “Actually, | have,” he replied. “I've been
on with Bill Handel, and | guess, like everybody
else, once you're a guest at KF!l, you have an

Continued on Page 34
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New Adds Include:

WLIR WBRU WHTG KJEE WCCC
KFTE KCXX KLEC WXSR WXZZ

Already On Qver 60 Stations, including:

WHFS-21x KQRC ~ WXDX-23x KXXR

Actual sign at KAEP-22x WMMR  KXRK-27x WLUM
Magic Platter- Birmingham, AL: CIMX-14x WMFS

W Phone Stories:
[ e * 4 WRAX #1 Most Played, 37x - Top 5 Phones
i . WPLA 36x - Top 5 Phones

On Tour with Pearl Jam
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Top 5 Phones -
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EXTEND YOUR ON-AIR IMAGE!

GR(
CRUISER

Looking for the ultimate remote vehicle? The
CrowdCruiser™ combines a Ford chassis with
BPI's custom designing to deliver a vehicle that
your listeners will look for and your staff will love!

Create custom graphics that will get noticed! We'll
build the interior to your specs, or you can install it
yourself. Call for more information — this vehicle
can be completely customized for you.

BROADCANT
PRODUCTS

INCORPORATED

1-800-433-8460

P.O. Box 2500
Elkhart, IN 46515

USA
(219) 293-4700

Street Talk.

..............

Continued from Page 32

option for your own show.” Gossip website
laradio.com guesses that “Christ” is actually Neil
Saavedra, a student of religious studies who is
a contributor to the station’s Tim & Neil show
— which just happens to run weeknights from
9pm-midnight. ‘

Another surprising story out of SoCal in-
volves 18-year KOST/L.A. Love Songs host
Ted Ziegenbusch, who has decided to depart
the venerable AC. Ziegenbusch tells ST he's
been offered the opportunity to host a national
love songs and dedication show and that he had
hoped to continue his relationship with KOST.
However, he says the Clear Channel station had
other plans. Another departing KOST veteran is
morning news anchor Sharon Dale, who joined
the station 17 years ago.

Fans of WNOP-AM/Cincinnati's “real jazz”
programming will soon be left without a place
to turn on the local radio dial. The station, re-
cently acquired by the Catholic Radio Founda-
tion, will adopt a Religious format on Dec. 31,
ending 41 years as a Jazz outlet.

Krackhorne’s Wisecracks
Resulit In Slander Suit

When KFRC/San Francisco AE Jennifer
Seelig fost out to Darva Conger on Who Wants
to Marry a Multi-Millionaire earlier this year, Vin-
cent Krackhorne of KLLC/S.F's Sarah and Vin-
nie morning show labeled Seelig a “skank,” a “lo-

| cal loser” and “a total chicken butt.” Now Seelig

has responded by filing a slander lawsuit
against Krackhorne, producer Uzette Salazar,
GM Steve DiNardo and infinity Broadcasting —

| which owns both KFRC and KLLC. According

to the San Francisco Examiner, Salazar and
Krackhorne discussed Seelig without using her

Records

« Columbia taps former Capricorn VP/Alternative
Promo Nan Fisher as Head/Atternative Promo.

* Atlantic/Nashville Nat't Promo Manager/SW
Regional David Berry resigns, effective Oct. 20.
Expect Berry to join KSCS/Dallas as Promotions
Director.

+J Records adds Chwis Woltman as VP/Rock
Promo, Stacey Dorf as West Coast Rggbnal Di-
rector, Wendy Goodman as Southwest Regional
Director, Mike Bergin as Northeast Regional Di-
rector, Ray Vaughn as Southeast Regional Direc-
tor, Kelly Wallace as Midwest Regional Director
and Jared Slegel as National Promo Coordinator.

» Jive Head/Crossover Promo Chuck Field and
the iabel part ways.

...............

Rumbles

* Dale Clark becomes Market Manager for Rub-
ber City/Lansing, MI, which includes WJXQ, WWDX
& WXIK. Rubber City’s Nick Anthony and Mark Biv-
iano also add oversight responsibilities in Lansing.

* KKMG/Colorado Springs, CO PD Bobby Irwin
earns OM stripes for parent Citadel's five-station
market cluster. At KKMG, MD/afternoon driver Rob
Ryan adds interim PD stripes.

 Dick Stadien is appointed OM for Cumulus Me-
dia's KDAT, KHAK & KRNA/Cedar Rapids, IA.

* WKKO/Toledo PD/afternoon personality Gary
Shores joins WWWW/Ann Arbor, Mi for similar du-
ties. Cart E, who had been MD/morning host at the
former WWWW/Detroit, joins the new incarnation of
“W4" for wakeups. He was previously at WCUZ/

Grand Rapids.
* Bruce Jacobs exits the morning show of the

One-On-One Sports network. Scott Wetzel joins co-
host Kevin Wheeler in the interim.

* KPWR/Los Angeles morning co-host Julissa
exits for a gig at Black Entertainment Television.

¢ NAC/SJ KCKK/Denver flips calls to KJCD to fit
its new “CD104.3” moniker. Meanwhile, former NAC/
SJ KHIH/Denver, which recently flipped to CHR/Pop
as "Kigs-FM,” changes calls to KFMD. In nearby Fort
Collins-Greeley, CO, Country KGLL flips to CHR/
Pop. The Clear Channel property will use the moni-
ker (what else?) “Kiss-FM."

* WKHQ/Traverse City, Ml MD/middayer Joey B
adds PD duties at sister AC WLXT, whiie WKHQ PD
Ron Pritchard adds MD duties.

name, and a retraction aired on KLLC in March
after an initial complaint. CBS spokesman Dana
McClintock told the Examiner, “The comment at
issue in this case was clearly made in jest. We
will fully defend this matter and expect to pre-
vail”

Who's been nominated for a Radio Music
Award this year? In the Air Personality of the Year
category are KIIS/L.A’s Rick Dees, Z100/N.Y.'s
Elvis Duran, KLOS/L.A's Mark and Brian,
WKTU/N.Y!s Bill Lee, WFLZ/Tampa’s M.J. &
B.J., KYSR/L.A's Ryan Seacrest, KHKS/Dallas’
Kidd Kraddick, KPWR/L.A’s Big Boy and
WSIX/Nashville’s Gerry House. A complete list
of nominees appears at www.rronline.com.

’ Excessive ingestion
Doesn’t Do The Body Good

KRCS/Rapid City, SD Morning Haze mem-
bers Patrick Kucera and D-Ray Knight recent-
ly concluded that it’s impossible for a human be-
ing to drink one gallon of chocolate milk in one
hour’s time. To prove their point the duo offered
$1,000 to anyone who would venture down to the
studio and accomplish the feat. About 15 contestants

Continued on Page 37

BIRTHDAY WITH. THE KING

ninth annual B.B. King Blues Festival Tour when fellow blues musician Susan Tedeschi surprised the King
onstage with a birthday cake. She then led the crowd of 8,000 in a rendition of “Happy Birthday.” The 75-
year-old had his cake (and ate it too) after the show, proving once more that the thrill of vanilla icing is
| mever gone.

‘ !
Legendary blues artist B.8. King was recently at New York’s Jones Beach Amphitheater for a stop on the ‘
|
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appeared, but not one could digest the brown
moo juice. They did, however, leave a mess in
the bathroom, as all made frequent visits. When
Kucera and Knight called a maintenance man
to report the conditions, he refused to clean up.
It seems he had been listening to all of the day's
antics!

Over Labor Day weekend KKFR/Phoenix
mixer AL 3 broke the world record for continu-
ous mixing by spinning the turntables for 66
straight hours. He now shares a page in the
record books with a Malaysian DJ who stayed
on the air for a whopping 104 hours as his sta-
tion’s only air talent and news anchor! Burhan
Mohtaruddin (a.k.a. BBD) of Best 104 in Jo-
hor Baru. Malaysia, started his record-breaking
stint at midnight on Oct. 1. He stepped down at
8am on Oct. 6, having taken only 15-minute
breaks every six hours. Mohtaruddin betters the
record of 93 hours, 10 minutes set by a pair of
Polish DJs.

Fans of Southern California’s old “Color
Channel 98, take note: A re-creation of the Top
40 days of KFWB/Los Angeles is in the works
and, if all goes well, it will debut as a live, 24-
hour Internet-only channel. According to

o8 4O Ky

laradio.com, Color Radio architect Chuck Blore
is seeking a launch date of Jan. 1, 2001 and has
lured former jocks Bill Ballance, Gary Owens,
Elliot Field and Ted Quillin to participate.

“Hopefully, it'll sound as though we've never
been away,” Blore told laradio.com:

The Foundation of American Women in Ra-
dio and Television is currently seeking entries for
the 26th annual Gracie Allen Awards. To quali-
fy for entry, programs must have aired for the
first time between Dec. 1, 1999 and Nov. 30,
2000 and fall into the category of news, enter-
tainment, commercials, public service an-
nouncements, documentaries or new media.
Winners will be honored at a gala set for New
York's Plaza Hotel on May 31, 2001. Entries

aftes=the fire

After President Clinton declared last summer's mas- |
sive fires in Los Alamos, NM a national disaster, |

several top stars heard the cries of the 16,000 peo-
ple displaced by the fire and lent alternative ver-
sions of some of their biggest hits to a benefit
CD that’s just been released. The After the Fire
compilation includes music by Macy Gray, Lenny
Kravitz, Ricky Martin and others and was produced
by Simmons Media, which includes KCHQ & KKSS/
Albuguerque. Independent promoter Joey Grossman
assembled the compilation.

* AMFM appoints Cluster VPs: Bob Visotcky (Los
Angeles), Chester Schofield (Philadelphia), Brian
Ongaro (Dallas-Ft. Worth), Stephen Schram (De-
troit) and Bennett Zier (Washington, DC).

s Lionel Ridenour elevated to Exec. VP/Black Mu-
sic at Arista Records.

* Lon Bason tapped as KLIF & KPLX/Dallas GM.

* John Brown boosted to Sr. VP/Promotion for Gi-
ant/Nashville.

* Kathy Brown promoted to OM of Radio One/Bal-
timore, Dion Summers set as WERQ PD.

vV

* Larry Waronker, Mo Ostin and Michael Ostin to
head and serve as partners in SKG Records.

¢ Jim McGuinn appointed OM of the WDORE Net-
work.

* Sam Weaver promoted to OM of KPRT & KPRS/
Kansas City.

* Bilt Balley bounces to WIZF/Cincinnati as PD/
morning man. )

¢ B.J. Shea joins KVRY/Phoenix for wakeups.

4

* Dave Eiliott selected as Ops Director of KKBQ/
Houston.

* Mark Miller upped to News Director of WBAL/Bal-
timore.

* Magic Matt Aian elevated to MD of KKXX/Bakers-

field.

* Arbitron to do measurements four times a year in
the top 75 markets, starting in summer '86.

* Rick Balis promoted to OM/PD of KSHE/St. Lou-
is.

* Paulette Williams recruited as KMEL/San Fran-
cisco Station Manager.

» Jim Harper hired as PD of WOTX/Detroit.

* Jerry Dean tapped as PD of KLUC/Las Vegas.

* Cyndee Maxwell named Asst. PD of KWHL/An-

chorage, AK.

« Harry Nelson named PD of KSLQ/St. Louis.

« Bob Brooks appointed PD of KQFM/Portland.

* Ted Ziegenbusch tapped as PD of KLAV/Las Ve-
gas. :

* Gary Burbank becomes morning man of WDAE/
Tampa.

* WMYQ/Miami changes calis to WMJX (96X).

A

must be postmarked by Feb. 2, 2001. For further
information, call 703-506-3290, or visit the AWRT
online at www.awrt.org.

ST sends its good wishes to WYJZ/India-
napolis PD/MD. Carl Frye, who is expected to
return to work full-time next week following the
removal of a vertebra in order to relieve back
pain.

Condoiences go out to the family and friends
of former R&R GM Dick Krizman, who lost his
mother, Marguerite Krizman, on Oct. 6. She
would have turned 89 next month.

If you have Street Talk, call the R&R News Desk
at 310-788-1699 or e-mail streeftalk @ rronline.com
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tionne “t-boz”
watkins [of TLLC]

From the album
~ Music from the Motion Picture
RUGRATS IN PARIS - THE MOVIE

MOST ADDED

at CHR/Pop!

WPRO WFLZ WEZB WKFS KHF!
KHTS KFMS WKGS WFLY WDJX
KHTT and many more!

On over 30 CHR/Rhythmic stations including:
KKSS Albuquerque 17x

KYLZ Albuquerque 15x

KOHT Tucson 20x

KIKI  Honolulu 23x

KSFM Sacramento 37x

On over 80% of the Urban panel including:
WENZ Cleveland 27x

WKKU Milwaukee 22x

KKDA Dallas 21x

‘WHRK Memphis 19x

WQUE New Orleans 25x

WPEG Charlotte 17x

'“Oooh, that funky groove! Thoes silky harmonies!
The first single from the RUGRATS IN PARIS soundtrack
is 80 TLC-ishly catchy...” -ENTERTAINMENT WEEKLY

On 5 video channels including:
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Sound Decisions.

Dylan Senses Opening For
BreachSuccess

O Wallflowers frontman’s blue-collar work ethic pays dividends

'm rooting for Jakob Dylan and The Wallflowers. And I’m rooting for their success as a band not
~ only because I'm a fan of their music, but because of Dylan’s honest, workmanlike approach to his
craft, which precious few recording artists possess.

Granted. I've never met
Dyilan in person. Our only
contact has been a recent
telephone interview, and
Dylan cenainly didn't offer
up a lengthy discourse on his
life story or reveal his most
intimate thoughts about his
music, past and present. I
can only go on the observa-
tions from people who have
worked with him and our
short conversation.

Yet what surfaced during the inter-
view confirmed my suppositions, as
Dylan came across as an artist who
is incredibly well-grounded. keenly
aware of how to express his art and
possessed of a blue-collar work eth-
ic when it comes to getting his mes-
sage to the public. Even better, those
qualities are clearly evident in his
music, as seen so vividly in the new
Interscope release Breach, which was
released Tuesday.

It’s been four years since The Wall-
flowers® breakthrough sophomore al-
bum, Bringing Down the Horse. That
disc went on to sell more than 4 mil-
lion copies and fumnish the band with
two Grammys (Best Rock Song and
Best Rock Group Performance).
Horse catapulted Dylan and the band
from relative obscurity to celebrity
status. Dylan got his picture on the
cover of Rolling Stone, and the band
reccived thousands of spins across
several radio formats and on MTV

and VHI.
Given all that attention, not to
mention being the son of Bob Dylan,

it would be easy for Dylan’s ego to
begin to grow in proportion to his no-
toricty. That hasn’t been the casc.

R&R: How did vou approach
Breach? Were you always writing on
the road during the last tur?

JD: 1 really started writing when
| got home. I didn’t have a lot of luck
writing on the road. We did so much
stuff while on tour that I didn’t have
much time, and when I did have free
time, 1 often slept or read. I didn't
feel like doing more music, so I just
took a break.

R&R: In some of the recently pub-
lished ariicles concerning the new
album, you discuss how you wanted
to reveal more of yourself on this al-

Jakob Dylan

bum. Was that an easy thing
10 do?

JD: It’s never easy to write
honest material. It’s actual-
ly more challenging than
writing simple songs. It was
a lot harder than I imagined.
but I wanted to explore ways
of writing songs that I hadn't
before. I also didn’t want to
keep repeating myself, so it
was time to rethink things.

R&R: Did you find vour-
self pulling back to reveal less or
pushing yourself forward 1o reveal
more?

JD: It’s always a delicate balance.
I really don’t know if I revealed more
than in the past. It’s just that I wrote
more simple and direct this time. I've
always been immersed in my songs
because I'm one of the characters. |
just took each song for what it want-
ed 1o be and didn"t steer myself out
of keeping it first-person and making
it direct.

R&R: Wha did you use when you
were searching for a sounding
board?

JD: I've worked with [Breach co-
producer] Michael Pienn a lot before,
and we discussed a lot before record-
ing the album. I shot the songs off to
him and got his feedback. I've known
him for a long time, and he's a great
songwriter. I also used him lyrically
as a sounding board.

R&R: Lyrics aside, how did vou
want to approach the record musical-
Iv? It's not that much of a departure
Sfrom Bringing Down the Horse.

JD: I don’t get that methodical
about it. [ try not to make new records
as a reaction to the last record. Ev-
ery song, once you put it down in its
stripped-down form, asks for certain
instrumentation. But the' most impor-
tant factor was that the vocals nced-
ed to be believable and the singer
needed to be heard. The other stuff
I've found to be very secondary.

R&R: I give vou a lot of credit
because there are many artists who
‘would make a reactionary record af-
ter having the success yvou had on
Horse. ’

JD: A iot of people have done that,
and they backtrack quickly; they get
embarrassed very fast. [ don’t want to
name names, but we all know some

acts that have explored current
trends, and it didn’t work. It’s prov-
en you can’t do that.

R&R: How important was it for
you to take a long break between
records?

JD: 1 took only about a five-month
break where 1 didn’t do any music.
We toured for 2 1/2 years. After the
break I started writing right away.
The time adds up, which is unfortu-
nate. but if you're lucky enough to be
out there with a record that's work-
ing. then you end up being out there
for a long time.

R&R: Was there any point during
the recording of Breach or during
preproduction when vou realized you
were on the right track?

JD: There are always peak mo-
ments when you're making a record
and you reach a certain level. Then
you wait for the next level and a cer-
tain spark that makes that happen.
Every song is different. Some songs
you put down that for a while don't
feel right, but you're not sure why.
Then sometimes you come back to
them and realize they're better that
way. Other times you scrap it and
start over.

R&R: Do you remember any spe-
cific times that happened during this
album?

JD: Maybe when we started re-
cording the song “I've Been Deliv-
ered.” Rhythmically, I was really ex-
cited about what was happening.

R&R: Breach is being released at
an interesting time at radio, given all
the hard rock at Alternative and Ac-
tive Rock and the pop-dance and hip-
hop ar CHR.

JD: You really can’t worry about
what anybody else is doing. All three
of my records have been released
when people told me it was a bad
time. You just need to have faith in
your music: and if it’s strong enough,
it will prevail. I don’t want to be
lumped in with anybody anyway. On
the surface there is always going to
be some kind of music that people
are paying more attention to, but that
doesn’t necessarily mean it's quality
music. So I don’t worry about it not
being the “right” time. I’d be nervous
if peopfe told me it was the right
time. I would have to rethink the
record.
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{DIDO NOW ARISTA'S NEWEST GOLDEN ‘ANGEL’

Jordan Katz.

Following a sold-out performance at the Roseland in New York, Arista
Records presented Dido with a plaque commemorating the gold certi-
fication of her debut album, No Angel. Pictured (l-r) during the fes-
tivities are Arista Exec. VP Lionel Ridenour, Exec. VP/GM Larry Mestel,
VP/Video Promotion Marc Zimet and Sr. VP/Artist Relations Mark
Shimmel; Nettwerk Management's Peter Leak; Dido; and Arista Presi-
dent/CEO Antonio “L.A." Reid, Sr. VP Steve Bartels, Exec. VP Jerry Blair,
VP Melinda Kelly, Sr. VP/Creative Services Ken Levy and Sr. VP/Sales

R&R: If Breach achieves any-
where near the level of sules success
as Horse, doesn’t that prove how
straight-ahead rock music stands the
test of time, even in today s radio and
music climate?

JD: It always has, and it always
will. I'm not saying I'll be the one
who leads. but somebody will. It’s
been proven that people always want
to hear a voice singing a song that
matters. All of the things that float
around, the different textures of mu-
sic that come and go — many are
very interesting and very cool, but a
lot of times they don't come back.
And being a singer-songwriter is
much more of a craft or a trade than
trendy music can possibly be.

R&R: But if this record takes off,
vyou could find yourself being the
spokesperson for rootsier rock music.
Is that something you're preparing
yourself for? Does it even enter your

*thigking?

3

JD: It doesn't enter my mind. All
of that stuff other people throw that
at you, sometimes it’s great, and
sometimes you disagree. You have to
focus on what you're doing and hope
that people will hear it, appreciate
it and give you a spot. To be a
spokesman for it — there are a ton
of people who do it so well. Maybe
they don’t sell a lot of records, but
that’s not indicative of how good
they are.

R&R: How have your experienc-
es during the past two years prepared
you for this point in your career?

JD: I've been considered a com-
mercial failure and a commercial suc-
cess in people’s minds. In both in-
stances I went in and did the best 1
could. That’s all you can do. The first
time around people were expecting a
lot from me, and apparently I didn't
deliver. The second time nobody was
expecting anything from me, and 1
think I delivered more. I'm not pay-
ing attention to people’s expectations.
My eye was on making a good record,
going on the road and playing it for
people who want to see us and hear

the music. It's impossible to keep
track of all the other swff.

R&R: What about your experienc-
es in the marketing and promotion
end of the business and all of the in-
terviews with radio and the media?
What have you learned over the
years?

JD: I've been in a position where
nobody wanted to talk to me on the
first record, and the second time they
did want to talk to me. I'm a big be-
liever that all of that helps. Every-
body adds value. One should go toa
radio station and tell them you appre-
ciate the fact that they re playing your
record. They are the people who are
helping you, and theyre real people
who have 1o make real choices. If you
ignore them and pretend you're
somchow better than them — and no-
body is — you're making a huge mis- '
take.

R&R: You come across as being
incredibly grounded, given your per-
sonal and professional history and
experiences. How are you maintain-
ing that perspective when you're in
the midst of starmaking machinery?

JD: Your world is as big as the
square yout live on. I'm surrounded by
people I've known for a long time.
That's what's real. The other stuff is
a fictional life in many ways. It's fun
at times, and [ appreciate it most of
the time, but you neced to be able to
turn it off and live a standard life.
Being the person on MTV all day
would drive me crazy. You get four
minutes in a video to pretend you're
somebody else. That’s fun, but it
doesn’t mean you're that guy all of
the time.

R&R: What's up next now that the
album has been released?

JD: We're doing a two-week tour
of some major cities, doing some ra-
dio stuff and playing some small
clubs in order to get back in shape. |
We haven't played in quite a while.
We'll go to Europe for a few weeks
and then come back and do a regular-
scale tour, probably in late Novem-
ber.
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Sierra’s A 'Playa No More' At CHR

Virgin Records singer-songwriter Crystal Sierra was
drawn to music at an early age. She attended Baltimore’s
High School for the Performing Arts and from there at-
tended the prestigious Berklee College of Music in Bos-
ton. thanks to a hard-eamed scholarship. That formal
education and training would pay off just a few years
later. Sierra’s Virgin debut. “Playa No More.” is pres-
ently making impressive inroads at Pop radio.

Crystal Sierra

After a short stint with the all-female group Hands
On. Sierra caught the attention of Virgin Records and
was signed by former A&R exec Paul Stewart in 1999.
A couple of months later Virgin VP/A&R Gemma
Corfield and Sierra began working together. Corfield
remembers. “We immediately hit it off. 1 was so im-
pressed by the vision of her music and how she wanted
to marry her Colombian roots with American urban and
hip-hop music. Crystal’s also an extremely talented
songwriter. which is somewhat unusual in this genre.
since it is so producer-driven. She co-wrote all the ma-
terial except for one song on her album. Because of her
songwriting talents. every producer we approached
agreed to work with her. whether it was Latin. hip-hop
or urban music. All of them got it right away. which is
unusual. That says a lot for a new artist.”

It also helped make the recording of Sierra’s first Vir-
gin album, Morena. relatively painless. “We first sent
her to cities like Miami and New York to write the ma-
terial and sort out the songs,” Corfield continues. “Then
we repeaied the process with the producers in each city.
The entire process was very organic.”

Virgin's promotion department got its first taste of
Sierra’s talent about eight months ago. during national
meetings in Los Angeles. VP/Promotion Cary Vance
recalls. “The company had set up showcases of all the
bands, and among the acts was Crystal. She performed
with a full band. and the entire promotion staff was
blown away.”

Virgin was excited about her potential. and “Playa No
More™ was included on an artist sampler and mailed to
radio. “The feedback was really encouraging.” Vance
says. ~"We started getting a lot of calls from programmers
at Pop and Rhythmic wanting 10 know more about the
antist. And many of those calls were coming from mar-
kets that are not traditionally strong Latin markets.”

Virgin targeted CHR/Pop and CHR/Rhythmic as its
starting points, says Vance, because “Crystal’s music
lends itself to both formats. There wasn’t any reason to
limit ourselves at all. especially with all the comments
we were getting from radio.”

The approach has worked thus far: Last week “Playa
No More™ racked up an impressive 20 adds at Rhyth-
mic in its first week at radio. That made it the fourth-
Most Added song at the format, trailing only Boyz 11

Men. The Backstreet Boys and Tionne ~T-Boz™
Watkins. Among the key Rhythmic stations playing the
song are XHTZ/San Diego. KOHT/Tucson. KBMB/
Sacramento. WPYO/Orlando. KRBV/Dallas. KQBT/
Austin and KSEQ/Fresno. The song has also received
suppon from Pop outlets. including KHTS/San Diego.
WFLZ/Tampa. WKFS/Cincinnati. KSLZ/St. Louis.
KZZP/Phoenix and KFMS/Las Vegas.

One programmer who's extremely upbeat about Si-
erra and “Playa No More™ is XHTZ OM/PD Lisa
Karsting. As to what she likes about the single.
Karsting says. "Everything. It has a great Latin flavor
without being too Latin. and it has great pop and hip-
hop beats. The record is all about excitement and feel-
ing good about yourself. It's the way music should be.
in that it crosses borders and cultures and reflects today's
society.”

The single took off immediately. says Karsting. "Once
we put it on. we got phone calls. Then we prl itina
power rotation for new records. and it instamly reacted.
We haven't been able to pull it off since. It gets phones
every day.”

With Sierra’s album set for release in January. Vir-
gin is in the process of lining up as many radio visits as
possible. Vance comments. “We've already received
requests that will take us into the holidays. That's a great
sign for a developing artist. and we'll try to do as many
of the shows as we can.”

Ready For Takeoff

After playing the record for well over a month. Ac-
tive Rock KEGL/Dallas has officially added hometown
rock act The Drowning Pool’s new single. “Tear
Away.” The station played the track 10 times during the
week ending Oct. 8. with four of those plays during eve-
nings.

Thanks to that support. nearly every major and indie

label is chasing the band. and a decision about where
to sign could be reached within the next couple of
months. Manager Paul Bassman. founder of
BassManagement, says. “These guys have built quite
a following in the area. Right now we want to build
on that and keep talking with the labels with the hope
that something happens. The great thing about the band
is that they live for the road. They've gone coast to
coast in a van and trailer. Theyre all about rock 'n’
roll.”

The group will release their second album on BPL/
226 Records Nov. 14. Playing a big role in the disc is
Deep Blue Something's Todd Pipes. Bassman com-
ments, “Todd’s a great songwriter and producer and
really helped the band shape their sound and songs.”
Conmtact Bassman at 214-744-2277 for more informa-
tion.

— Steve Wonsiewicz

TN
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WWF Bows Smackdown!
Records

Get ready to rrrrrrrrrumble. The World Wrestling Federation,
home to Stone Cold Steve Austin and The Rock, has formed its
own record company, called Smackdown! Records. The first re-

-'le'gse from the label, which will focus on hard rock, rap and hip-

hop, will be a compilation album featuring new and established
rock bands. The recording will be a joint venture between the la-
bel and Columbia Records. Additional partners will be an-
nounced soon. The WWF has aiready released several compila-
tions, including Aggression, which featured Snoop Dogg and
Method Man. WWF has tapped former BMG Entertainment/
Windham Hill Group executive Ron McCarrell as President.

BMG Launches Download
Campaign

BMG Entertainment kicked off its digital download program
Oct. 10, offering over 100 singles and albums from such artists
as Christina Aguilera, Toni Braxton, Jennifer Day. Dido, Eve
6, Whitney Houston, Lit. Sarah McLachlan, Brad Paisiey, Pink,
Santana, Carl Thomas, Tyrese and Vertical Horizon. The com-
pany plans to offer as many as 2,500 singles and albums by the
holidays. Prices for singles range from $1.98 to $3.49 and prices
for albums range from $9.98 to $14.98.

Tour update: Nelly, The Cash Money Millionaires, Joe and
Profyle have teamed for a national tour that begins Nov. 12 in
Houston. Lil’ Kim may
also join the trek ... The
Offspring have tapped
Cypress Hill and
MxPx as opening acts
for their national tour,
which kicks off Nov. 17
in Anaheim ... Fastball
embark on their head-
lining tour Oct. 26 in
Dallas ... Christian hard
rock band P.O.D. begin a national tour Oct. 23. Supporting are
Linkin Park, (hed) planet earth and Project 86.

This 'n’ that: Atlantic Records has delayed the release of Rod
Stewart's first atbum for the label until Feb. 14, 2001 ... Hard rock
band Megadeth have signed with Sanctuary Records ... Tom
Petty & The Heartbreakers have recorded the song “Surrender,”
long a concert favorite, for their forthcoming two-CD boxed set,
which will be released Oct. 31 ... Congrats to Pearl Jam, who had
five of their 25 double-live CDs rank among the top-200-selling
albums last week. The best-selling set came in at-No.-103 ...
Modern Records has bought Eureka Records for $2.5 million
... Eplc Records and Aussie hard rock trio Silverchair have
parted ways. Look for the band to announce a new deal within a
month.... Multiplatinum rapper DMX has inked a joint venture with
island Def Jam Music Group called Bloodline Records. DMX
remains signed to Ruff Ryders/IDJMG.

In the studio: Rollingstone.com reports Soul Asylum
frontman-songwriter Dave Pirner is putting the finishing touches
on a solo album. No word on when the disc will be released ...
Bluesman R. L. Burnside, 73, will release his next album within
the next month ... The Black Crowes have tapped Don Was to
produce their first atbum for V2 Records. The disc is expected to
be released next spring.

Nelly

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s) Among this week's new tours:
t METALLICA $2.669.0
2 DAVE MATTHEWS BAND $2.649.6
3 'NSYNC $1.438.7
4 PHISH $945.2 BILLY BRAGG
S RICKY MARTIN ’ $901.9 CLEDUS T. JUDD
6 TIM MCGRAW/FAITH HILL $762.6 JILL SOBULE
: gzzrsss: s’:‘” :;::-; MICHAEL ENGLISH
9 SANTANA $686.0 SHAGEY
10 CREED . ss77.7 | STYNREO SPEEDWAGON
11 DIXIE CHICKS $569.3
12 STING $558.2
13 RED HOT CHILI PEPPERS $538.4 ";l CONCERT PULSE 1s courtesy of
listar, a pubhcation of Promoters’
14 UP IN SMOKE TOUR $532.6 | On-Line Listings, (600) 3447383,
15 AC/OC $621.7 Calora (209) 271-7900.
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Let’s Break The CGycle

CHR

[ Vallie-Richards Consulting on how to avoid the doldrums

n this year of a presidential election, much attention has been focused on the economy

and how well it’s doing. Clinton and Gore take credit for it, while Bush claims he can
— make it even better. The question remains, does anyone really know exactly why the
economy is doing so well? Ask 25 people, and you'll probably get 25 different answers.

CHR has also been doing well,
and the samme question can be
asked: Does anyone know exactly
why? It wasn't that long ago that
Country was eating our lunch and
many of our adults had either
moved there or 10 AC. So what is it?
The music? The fact that more
CHRs are signing on every day?
Better programming? More tal-
ented personalities? Bigger prizes?
More music exposure on the
Imternet? All of the above?

Whatever it is, it'’s our responsi-
bility to figure it out and make sure
CHR remains strong and healthy.
One of the best picces I've read in
a while on the CHR life ¢ycle came
Sfrom Vallie-Richard Consulting. 1
print it now as a simple reminder
never to forget what helped get us
here.

Life has been great for Top 40 in
recent years, particularly for heritage
Top 40s, including WBZZ (B-94y/
Pittsburgh and WPRO/Providence,
and for newborn Top 40s like
KDND/Sacramento. The format has
been on great rides like this before,
however — several times, in fact.
Other formats have also gone
through this cycle. Country, Alterna-
tive, AC and others have had great
runs. then cooled for some tougher
times before rebounding again.

An argument could be made that
it’s not natural for the cycle to come
to an end. When it does, is it the
format’s fault? Is it from not reach-
ing the audience correctly? s it the
programming? The research? The
music drying up?

We belicve that in most cases the
hot streak can continue. There has
been a loose cycle of hot and cold
performance over the years, but it’s
apparent. in many cases, that deci-

sions made by programmers, while
contributing to the hot streak of suc-
cess, also contribute to the problem.

Excuses, Excuses

Some say that Top 40 went into
the doldrums in the late '80s and
carly *90s, but it really wasn't the
doldrums. We belicve, as did many
at the time, that mainstrcam Top 40
became too rap-oriented. You could
also say that Top 40 became 100 nar-
row in its appeal by following the
type of guidance, or lack thereof, that
led jocks to be

comes back more mainstream than
it was before.

Meanwhile, unfortunately, the
mistakes made by Top 40 create an
opportunity for format-splitters to
come in and be successful. In the
*80s Top 40 mistakes led to the cre-
ation of the long-running success of
Hot AC. In the '90s, before Top 40
recovered, it led to the creation and
success of Modern AC. Thosc are
indications that Top 40 wasn’t in
the doldrums, a phase or an inevi-
table cycle. Instead, Top 40 failed to

continue to fo-

too tacky in their
content.

In mornings r
many hosts were
juvenile in their
approach to con-

i

cus on what
makes main-
stream Top 40
work.

Our motiva-
tion for this ar-

tent and even
more so in their
attitude. It was also at that time that
many stations researched only Pls.
Many of thesc core users were
heavily into rap or. in some cases, a
rock/alternative extreme. Even more
important, most Pls were between
ages 12-24 — and this on stations
that thought they were mainstream.
No wonder TSL and.’in some cases,
cumes fell dramatically.

The doldrums or mistakes? We
think mistakes. There are strategies
to get us through the doldrums.
Mistakes are more devastating to
rebound from. Blaming it on the
doldrums is a simple and casy way
out; blaming ourselves is a little
tougher to admit. With a closer
look. there is plenty of evidence
that the tough times as well as the
good times are self-inflicted. Each
time Top 40 gets too edgy, too nar-
row, (0o juvenile, too bubble-gum.
too boy-band, too teen-drivén, too
extreme and so on, it eventually

e e

Each time Top 40 gets too edgy, too narrow, too
juvenile, too bubble-gum, too boy-band, too teen-
driven, too extreme and so on, it eventually comes

back more mainstream than it was before.

—_—-—

ticle is that we
sce signs that
the hot streak could be coming to an
end if, we don’t recognize this and
focus on preventing a fall. Here are
some things to watch out for to en-
sure that your Top 40 station re-
mains successful even if others fol-
low the herd mentality and make
mistakes.

The List

I. There has been a lot of good
music available to the format in the
last few years. Because of that. sta-
tions get into the routine of adding
three to five songs a week. As less
great music becomes available on a
wecekly basis. be disciplined. Rec-
ognize that much of the product is
marginal, even if it’s climbing the
charts due to the system. Add fewer
songs cach week, and move product
through the current and recurrent
categories more slowly.

2. Avoid the edges. Be more dis-
criminating on where the edge is.
whether you are looking at rock
product or urban product. It should
be pop-rock or pop-urban in es-
sence. Play it right down the
middle. When you do have songs
that are extreme but make sense to
play, be disciplined enough not to
play more than a couple of them in
your current rotations at one time.

3. Avoid the temptation to lower
the quality of musi¢ song-to-song
and hour-to-hour by playing “favor”

Industry folks go on a tour o

sion of “Jailhouse Rock™).

Alcatraz penitentiary and find them-
selves-inside one of the historical cells. Pictured here are (l-r)
Microsoft’s Cassandra Cummings (who swears she’s never seen the in-
side of a cell ... hmm), R&R’s Gary Nuell (who appears to be at home)
and Clear Channel's Theresa Beyer (who led the trio in a hip-hop ver-

1A

songs, that is, nonhits played just to
get a show and so on. Get into and
stay in the mind-set when adding a
song that “This is a hit,” not “This
song won’t hurt us.”

4. Don’t conduct research that’s
too narrow. Pls are critical to your
success. but don’t research only
your Pls. You will neced P2s and
P3s to convert and to support your
cume and give you a difference.
Remember, you are mainstream.

5. Keep the product familiar. Get-
ting too unfamiliar affects TSL nega-
tively. You can get too unfamiliar if
you add too many songs. move songs
through too quickly and so on.

6. Don’t air too many commer-
cials. It's a problem. even though
there is a continual debate on how
many is too many. It’s not just your
commercial load vs. that of a terres-
trial competitor that's relevant, it's
the perception that most listeners
have that most stations have too
many commercials. Saying that we
play. less commercials than a com-
petitor is not a solution when more
new media options come out every
year that want to reposition com-
mercial radio and take our listencrs.

7. Keep your talk and promo-
tional content targeted. One of the
casiest things to happen inside a
station is for the target to become
blurred. This happens so slowly
that management often doesn’t re-
alize that it has happened. Be tar-
geted in all you do.

8. Don’t overreact to a competitor
that leans one way or the other mu-
sically. Know who you are. why you
have won, and be true to your brand.
This way you weather the storm.

9. Keep the music balanced from
sweep-to-sweep and hour-to-hour.
Don't allow too many songs of one
style into your playlist. whether it's

teen divas, boy bands, country cross-
overs, hard alternative, hip-hop or
others. Just because another country
song crosses over doesn’t mean you
have to play it. If you are already
playing two country crossovers in
your currents, don’t add the next one
until one of the others move out.
even if it’s a hit. Minimize the ex-
tremes that cause polarization, be-
cause they are not compatible with
the average Top 40 listener.

10. Develop and keep a strong
morning show. This can keep you
performing at a high level in the
good times and the bad.

11. Keep up a strong marketing
effort. This keeps you top-of-mind
and. when done correctly, makes
your image and brand likable and
appealing.

There is no reason for Top 40 to
go through tough times again. except
when the industry as a whole starts
making mistakes. Most Top 40 radio
is herdlike. When some high-profile
stations start losing discipline and
focus, others follow. Learn when to
stick with the herd and when not to.

If the format hits hard times
again, it won't be because all of a
sudden people don’t like Top 40; it
will be because the stations in the
formai allowed themselves to be-
lieve it just happens that way. The
appetite for certain styles of music
does change from time to time, but
seldom to the cxtent that stations
have to change format.

When Top 40 has hit hard times
in the past, the problem could be
seen in the mirror, like it or not.
Let’s not let that happen again.

Reprinted with permission of Vallie-
Richards Consulting. Contributing
writers: Dan Vallie, Jim Richards,
Mike Donovan and Hary Blain.
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If the format hits hard times again, it won't be
because all of a sudden people don't like Top 40; it
will be because the stations in the format allowed

themselves to believe it just happens that way.
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I hope you still feel small when
you stand beside the ocean \
Whenever one door closes | hope
one more opens

Promise me that you'll give faith
a fighting chance

And when you get the choice to

sit out or dance...

The Artist that brought vml‘ i'- e “Song

and “Single of the anr‘f"" ki

Sales highlights this week: : N ew this week:

™ W . : WXKSIBoston : WPROIProvIdence
Musicland 1315 689 +90% ' WMAG/Greenshoro WRHT/GmnvIIIe
Transworld 1222 658 +85% WSUY/Charleston - WTOp/Columbla
BestBuy 2308 1234 +87% WDEF/Chattanooga .WXI.K/Roanol(e

) WHTF/Tallahassee wwxmmmeseacn«-
Anderson 5840 3238 +80% KOIDIAlexandrla ' w g

Target 3581 1836 +95% m mm

‘1 HOPE YOU D

MCA

© 2000 MCA Nashville, a division of UMG Recoriings. inc.
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VEK  WEEK  ARMSTTITLE LABEL(S) A s n%rbus b - e Most Added. '
1 1 3 DOORS DOWN Kryptonite (Republic/Universal) 9758 65 1075722 17 166/ | asmstvme wseis) A00S
3 © CREED With Arms Wide Open (Wind-up) 9498  +557 973614 9 163/1 | viTAMIN C The Itch (Elektra/EEG) 103
2 © MADONNA Music (Maverick/WB) 9427 +75 994142 11 16900 | TIONNE “T-BOZ” WATKINS My Getaway (Maverick) 37 I
s @ PINK Most Girls (LaFace/Arista) 8674  +702 919341 11 157/0 | MANDY MOORE walk Me Home (550 Music) o I
« s CHRISTINA AGUILERA Come On Over (All | Want...) (RCA) 7965 258 802104 13 167M | pEeTAY'S CHILD indspendent ‘(’}’S‘;;',‘";’},Z‘J-A‘”éf"’””””a’:g t
5 s DESTINY'S CHILD Jumpin’ Jumpin’ (Columbia) 7355 -836 881376 19 135/ | My Case Of The Ex ... (University/interscope) 16
9 © SOULDECISION Faded (MCA) 6815 +37 597129 18 ~ 163/0 | DREAM He Loves U Not (Bad Boy/Arista) 16 |
n @ ‘NSYNC This | Promise You (Jive) 6422 4953 728492 6 16971 | LEIGH NASH Need To Be Next To You (Engine/Arista) 15 '
s o 98 DEGREES Give Me Just One Night... (Universal) 6324 623 507211 10 1650 m‘gy"é‘ﬁy";tﬁ,";f’;ﬁf Mai) .
n @ NELLY Country Grammar (Fo’ Reel/Universal) 5976 +122 700471 12 1490 | 0y ENRIQUEZ Teii Me How You Feel (LaFace/Arista) 12
7 w  JANET Doesn't Really Matter (Def Soul//DJMG) 5808 -1204 668282 18  158/0 | SHAGGY it Wasn't Me (MCA) 12
n ® VERTICAL HORIZON You're A God (RCA) 5446 +322 503244 12 1562
1 3 MATCHBOX TWENTY Bent (Lava/Atlantic) 5257 <737 586900 26 1500
® @ BON JOVI it's My Life (/siand/IDJMG) 5127 +83 512052 21 1511
v ® SAMANTHA MUMBA Gotta Tell You (Wildcard/Polydor/interscope) 5083 +481 519479 10 16314
3 % ~ TONI BRAXTON He Wasn't Man Enough (LaFace/Ansta) 4632 4700 515960 24 1320 i
<] @ RICKY MARTIN She Bangs (Columbia) 4627 +1482 5.13183 3 165/4 |
k3 @ BAHA MEN Who Let The Dogs Out (Artemis) 4613 +124 471283 13 1511
n v EVERCLEAR Wonderful (Capitol) > 4525 813 407573 15 1450
Breaker @  BACKSTREET BOYS Shape Of My Heart (Jive) 4068 42325 488656 2 1700 Most Increased
» @ DEBELAH MORGAN Dance With Me (DAS/Atiantic) 3950 4276 396516 14 14273 Plays
n @ BARENAKED LADIES Pinch Me (Reprise) . 3743 +325 366315 9 136/5 oL
2 @ KANDI Don't Think I'm Not (So So Def/Columbia) 3561 +412 411230 8  116/6 | awmst mme wseus) INCREASE
s @ RUFFENDZ No More (Epic) 3149  +416 385246 6  130/7 | BACKSTREET BOYS Shape Of My Heart (Jive) 42325
-] @ MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 3136 +617 292988 3 1462 ':I'CSKYYN'(?::\T:‘ Psrgfn B:engz 5‘;3:_5;7)'0/'3) *13232
Breaker ® MYA Case Of The Ex (Whatcha...) (University/Interscope) 2971 +860 424246 4 13316 ! . %
s @ EVAN AND JARON Crazy For This Girl (Columbia) 2835 4254 20324 10 AZBB | et e oy R
2 @  FAITH HILL The Way You Love Me (Warner Bros.) 2335 +245 199882 7 1062 | MATCHBOX TWENTY If You're Gone (Lava/Atlantic) +617
7 »  JESSICA SIMPSON | Think I'm In Love With You (Columbia) 2138 466 183486 20 1340 MANDY MOORE Wall‘( Me Home (550 Music) +563
= @ DREAM He Loves U Not (Bad Boy/Arita) 2136 4451 230586 5 112116 g";fl:’MV;'A‘"GmST ;{'de( 3/5;23 id“%’gb'/l"jﬁ)mmope) :453:
«  u  THIRD EYE BLIND Deep Inside Of You (Eletra/EEG) 2123 710 246365 13 108 | pueaw e e U Not (B0 Boyansts) pord
B €@ ENRIQUE IGLESIAS Sad Eyes (Interscope) 2104 +24 198570 5 1080
* @  WALLFLOWERS Sleepwalker (Interscope) 1937 +261 156222 4 135
5 u  BRITNEY SPEARS Lucky (Jive) 1700 -1106 182761 12 1250
o @  DESTINY'S CHILD Independent Women Pt. 1 (Columbia) 1596  +442 187673 3 8918
» s  FASTBALL You're An Ocean (Hollywood) 1435 1006 99219 10 1020
» @ SR-71 Right Now (RCA) 1401 +199 122250 4 1017
« @ RED HOT CHILI PEPPERS Californication (Warner Bros.) 1395 +236 140132 3 939
] €@  NINE DAYS If | Am (550 Music) 1322 +327 154655 2 10713
% @ SISQ0 Incomplete (Dragon/Def Soul/IDJMG) "2 +108 128393 3 o687 )
e o JAY-ZBig Pimpin’ (Roc-A-Fella/DJMG) 1034 50 125019 17 560 Breakers.
% @ BOYZ Il MEN Pass You By (Universal) = 1010 +107 76653 2 1M1Mm
o o PAPAROACH Last Resort (DreamWorks) 90 68 089970 6 6565 BACKSTREET BOYS
w  w  DIDO Here With Me (Arista) 5 138 1523 6 720 | ShapoOIMyHeard (fvs)
¥ s  NO AUTHORITY Can | Get Your Number (Maverick) 852 472 70477 14 750 4068/2325 17010 ®
@ LENNY KRAVITZ Again (Virgin) 830 +231 103402 1 618 —_— — — -
» @ SAVAGE GARDEN Affirmation (Columbia) 830 3717 75150 5 580 MYA
s @ CORRS Breathless (143Lava/Atiantic) 809 205 71108 8 657 Case Of The Ex... (University/interscope)
@ DEXTER FREEBISH Leaving Town (Capitol) 31 +81 57361 1 522 m;g':]‘m“ m‘;;;imm C%“
= s BLAQUE 808 (Track Mas!ers/Columbia) 713 +29 6509 18 110
Farkc oy VoA pays o 1 ey wouk <} Sumiay S0/1 Sasunday 107, Bl acpear on 8ongs gaining lays of ot et W RN Totas Gt ST orelors
previous week. I two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to 5o overe o) eeriens plying O conp. Mot tnsreacod Plays [
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved 1o recurrent after 20 weeks. Gross Impressions the songs with the ¢r wooh-to-week in tolal pleys.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weighted chart sppeers on R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R inc.

4 o

i’
i

a . .
@ 4

|

; (—

e ﬁ}""

[ ) » 6”‘ .. .
0 . - g o
be Bock
I (3 L [
R DO

wwWw americanradiohistorv com JJ



www.americanradiohistory.com

44

Callout America.

‘ EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 13, 2000
Caccout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of September 17-23.

et L Hot Scor
TOTAL AVERAGE § & B ol
L PAVORARN Ty ESTIMaiY 5 5 WOMEN WOMEN  WOMEN MID- Hot sco’es
ARTIST TITLE LABEL(S) WowW 2w aw  F  § | 1247 1824 25-34| EAST SOUTH WEST WEST Br Tony Novia
3 DOORS DOWN Kryptonite (Republic/Universal) 398 381 389 381 77.8 194

407 391 3830383 3Mm 48 B3 ,N Sync's “This | Promise You™
(Jive) is off to a great start on

HIp PAPAROACH Last Resort (DreamWorks) 391 385 293 3.98 602 100|415 380 356 (428 383 378 37 | UL ting at No. 7
PINK Most Girls (LaFace/Arists) 3900 374 305 3.72 709 145 [4.12 392 345|411 488 379 3.5 | Witha3.72. The track is ranked Tth
among women 12-17 with a 3.93
CREED With Arms Wide Open (Wind-up) 307 389 388 395 71.3 19.9 [3.92 3.97 3.69 |4.01 394 3.88 3.67 | and 7th among women I8-24 witha

- - . . ; 3.73.
WELLY Country Grammar (Fo’ RaelUniversal) 384 383 388 370 898 2391408 382 3.27 }4.00 381 393 359 Taresalied Ladies aiso storm/out 66

DESTINY'S CHILD Jumpin' Jumpin’ (Columbia) 3.73 357 358 365 865 30.3 |[395 369 343 |38 3.9 354 367 | the box stong with "Pinch Me” (Re-
prise). “Pinch Me™ had a 3.61 debut.

‘N S8YNC This | Promise You (Jive) 32 — — -~ -85 140385 373 328|397 34 355 3.8 good for 1 1th overall. and it’s well-liked
. by women 25-34, debuting at No. 3 in
I. MYA Case Of The Ex (Whatcha Gonna Do) (University/interscope)  3.72 3.74 3.79 3.52 69.7 128 |3.97 390 3.10 |3.73 3.79 373 3.65 the demo with a 3.68.

The real story each week is inside the

BOWN JOVI It's My Life (/siand/IDIMG) 364 364 347 363 652 166 [3.79 358 347 [388 AT 359 3139 de hics. Here are the 10 best-test-
EVERCLEAR Wonderful (Capitol) 364 349 364 366 61.1 135 (3.80 349 354|330 364 2373 388 ing songs in each demo, in descending
BARENAKED LADIES Pinch Me (Reprise) 3601 — — — 438 00 {360 343 388374 337 356 M Women 12-17: Papa Roach's
s “Last Resort” (DreamWorks). Pink’s

VERTICAL HORIZON You're A God (RCA) 360 363 350 3.42 645 185|370 366 341|368 359 3.39 376 | Moq Girte (LaFace/Avista), Nelly's
CHRISTINA AGUILERA Come On Over Baby... (RCA) 358 381 35 356 7.3 2siam 332 353 s 328 aew sy | "Country Grammar” (Fo® Reel/Uni-
versal), “Kryptonite” by 3 Doors

”’ S1SQ0 Incomplete (Dragorn/Def Soul/IDJMG) 358 3.82 3.67 3.61 455 102 |3.74 3.72 3.05|3.78 355 35T I Down (Republic/Universal),”Case Of
' The Ex (Whatcha...)” by Mya (Uni-

NINE DAYS Absolutely (Story Of A Girl) (550 Music) 349 341 340 353 615 313|358 341 3.44|3.18 348 388 372 | yersity/interscope), Destiny’s
. } Child’s “Jumpin® Jumpin' (Colum-

TONI BRAXTON He Wasn't Man Enough (LaFace/Anista) 349 344 343 342 791 258|345 354 3.52 338 369 339 352 bia). ‘N Sync, Creed's “With Arms

SAMANTHA MUMBA Gotta Toll You (WidcardPolydor/nierscops)  3.48 351 3.32 — 491 111|379 338 322 {353 3.88 3.45 3.44 | Wide Open” (Wind-up)and Christi-

2 na Aguilera’s “Come On Over...”
BAHA MEN Who Let The Dogs Out (Artemis) 344 343 336 3.40 853 27.7 1375 324 3.19 |362 317 347 352 (RCA), tied with Bon Jovi’s “It’s My

Life” (Island/IDJMG).
90 DEGREES Give Me Just One Night (Una Noche) (Universal) - 3.43. 3.35 3.82 337 79.1 26.3 |3.56 3.38 3.31 [3.37 378 3.35 3.31 ”’wfmn 18-24: Creed, Pink. Nelly.3
JANET Doesn't Really Matter (Def Soul/1DJ i I i I ] ] ¥ h I ] I 28 347 Doors Down, Mya. Papa Roach.’N
y Matter (Def SoulIDIMG) 343 333 337 336 818 31.0 [3.38 3.45 3.49 (3.42 355 3.28 St tats .
MATCHBOX TWENTY Bent (Lava/Atiantic) 342 357 345 358 008 289 1338 342 351)3.11 368 341 349 | DefSouMDIMG), Destiny's Child and
Vertical Horizon's “You're A God”
SOULDECISION Faded (MCA) 3.42 341 344 347 519 142|361 325 3.26 |351 358 330 335 | (RCA).
. 4 ’ 28.34- 3
OEBELAH MORGAN Dance With Me (DAS/Atiantic) 34 = — = 45 18938 344 303383 32 3N B c,e:f l';‘:mnan 'feime?&';'ii‘lﬁ'
BRITNEY SPEARS Lucky (Jive) 339 338 338 337 7.7 204|368 3.29 297353 321 332 351 | Everclear's “Wonderful” (Capitol),

) | Christina Aguilera, Toni Braxton's "He
JESSICA SIMPSON | Think I'm In Love With You (Columbis) 335 3.47 33% 338 49 258 1345 S.ﬁ,&g,ll 331 3683 3.4 LW Wasn't Man...” (LaFace/Arista),
. ; i Matchbox Twenty's “Bent” (Lava/At-
THIRD EYE BLIND Deep inside Of You (ElekIra/EEG) 331 354 353 351 41 97 [329 352 309|340 305 311 359 | Lnne) Madonma's “Music” (Maver-

MADOMIA Music (MaveriobiWB) 319 329 325 33 M2 z3 e 328 el 34 85 32 | WWB)andBonlovi

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Battimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. 8OUTH: Atianta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattie. © 2000, R&R Inc.

“Best testing/phone record Madonna has had in years.”
—Rob Roberts, Y100 (Miami)

“The Madonna record is a genuine hit record...consistently great research week to week.”
—B.J. Harris, WFLZ (Tampa)

"'Music’ is the biggest selling and best researching Madonna record in years.”

> 2 \ “I've been at Q102 for over 13 years
e < and this is by far the best testing
&B‘B@MMJ Madonna record we've had. The
@ ﬂ,-% \\ )] amazing part is the wide range of
I R demos that all say major hit."

"nusxc" " 4 —Brian Douglas, Q101 (Cincinnati)
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MIKAILA So In Love With Two (Isiand/IDJMG)
Total Plays: 705, Total Stations: 79, Adds: 17

ROBBIE WILLIAMS Rock DJ (Capitol)
Total Plays: 701, Total Stations: 60, Adds: 1

LEANN RIMES Can't Fight The Moonlight (Curb)
Total Plays: 625, Total Stations: 54, Adds: 3

MYSTIKAL Shake Ya Ass (Jive)
Total Plays: 618, Total Stations: 43, Adds: 9

MANDY MOORE Walk Me Home (550 Music)
Total Plays: 604, Total Stations: 94, Adds: 24

MEST What's The Dillio (Maverick)
Total Plays: 584, Total Stations: 52, Adds: 1

JOY ENRIQUEZ Tell Me How You Feel (LaFace/Arista)
Total Plays: 535, Total Stations: 61, Adds: 12

MACY GRAY Still (Epic)
Total Plays: 501, Total Stations: 68, Adds: 12

JESSICA RIDDLE Symphony (Hollywood)
Total Plays: 434, Total Stations: 45, Adds: 3

1 PLUS 1 Cherry Bomb (Eiektra/EEG)
Total Plays: 321, Total Stations: 40, Adds: 8

SHAGGY it Wasn't Me (MCA)
Total Plays: 215, Total Stations: 15, Adds: 12

NELLY FURTADO I'm Like A 8ird (DreamWorks)
Total Plays: 203, Total Stations: 34, Adds: 8

KRISTINE W Stronger (RCA)
Total Plays: 137, Total Stations: 16, Adds: 1

LEIGH NASH Need To Be Next To You (Engine/Arista)
| Total Plays: 119, Total Stations: 32, Adds: 15

CRYSTAL SIERRA Playa No More (Virgin)
Total Plays: 112, Total Stations: 18, Adds: 10

VITAMIN C The ltch (Elektra/EEG)
Total Plays: 90, Total Stations, 104, Adds: 103

TIONNE “T-B0Z” WATKINS My Getaway (Maverick)
Total Plays: 18, Total Stations! 37, Adds: 37

Soags ranked by total piays
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tured with morning show host Rick Dees.

Virgin recording artist Crystal Sierra stopped by KIIS during her visit to Los Angeles to
hang out with staffers and help promote her new single, “Playa No More.” Sierra is pic-

Istand recording artist Mikaila stopped by the WKRQ (Q102) studios in Cincinnati for an
interview and played a few songs for the staff. Pictured are (l-r) Eric Olsen of IDIMG, Q102
PD Tommy Frank, Mikaila, Q102 APD Brian Douglas and Scott Gordon of IDIMG.

LIL' KIM HAS A BIG HEART |

At the XHTZ (Z90) show in San Diego, Atlantic recording artist Lil' Kim blew the crowd
away with a sexy and raunchy performance. Despite the roughneck act onstage, offstage
she’s a true sweetheart. Here she is taking a moment to pose with a few of her biggest
fans (including R&R CHR Asst. Editor Renee Bell, who mysteriously appears in the rear).

FASTBALL GO BEYOND THE DEEP BLUE

Hollywood recording group Fastball celebrate the success of their new single, “You're An
Ocean,” with Hot AC station KYSR (Star 98)/Los Angeles. Pictured are (l-r) AIR's Dave
Cash, the guys from Fastball, R&R Sales Diva Dawn Garrett and Star 98.7°s MD Chris Patyk.

Z90 LISTENERS ARE CRAZY FOR NELLY

Nelly's performance at the XHTZ (Z90) show in San Diego was so incredible that after it
ended he could barely get out of the parking lot as fans swarmed his limo. Pictured are (-
r): Lawman Promotion’s Gary Spangler, R&R CHR Asst. Editor Renee Bell (who was later
seen jumping onto the limo's hood), Nelly and 290 PD Lisa Vasquez and MD Dale Solivan.

WwWwWWwW.americanradiohistorv.com
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NINE DAYS Absolutely (Story Of A Girl) (550 Music)

BBMAK Back Here (Hollywood)

JOE | Wanna Know (Jive)

——
i

CREED Higher (Wind-up)

= e

AALIYAH Try Again (BlackGround/Virgin)
“ "N SYNC It's Gonna Be Me (Jive)
PINK There You Go (LaFace/Arista)

VERTICAL HORIZON Everything You Want (RCA)

SONIQUE 1t Feels So Good (Farmclub/Republic/Universal)

_SANTANA F/ROB THOMAS Smooth (Arista)
- 'M_ACY GRAY | Try (Epic)
’N SYNC Bye Bye Bye (Jive)
DESTINY'S CHILD Say My Name (Columbia)
ENRIQUE IGLESIAS Be With You (Interscope)
$18Q0 Thong Song (Dragon/Def Soul/IDJMG)

BLAQUE Bring It All To Me (Track Masters/Columbia)

MARC ANTHONY | Need To Know (Columbia)
SMASH MOUTH All Star (Interscope)
GOO GOO DOLLS Slide (Warner Bros.)
ALICE DEEJAY Better Off Alone (Republic/Universal)

[P S———————————

oing For Adds 10/17/00

B.0.N. Boys (X-Cell/Epic)

FISHER | Will Love Again (Farmclub.com/Interscope)
SISTER HAZEL Champagne High (Universal)

12 VOLT SEX Hook It Up (RCA)

USHER Pop Ya Collar (LaFace/Arista)

During a promotional run for her debut single, “Tell Me How You Feel,” Arista recording
artist Joy Enriquez visited several stations, including WHYT (Y-100)/Miami. Pictured here
are (l-r) Y-100 MD Deidre Poyner and PD Rob Roberts, Enriquez, Y-100 APD Tony Banks
and Arista’s Ric Austin,

{TUNED-IN

o« _fm
028

WKIE/Chicago
3am

EVERCLEAR Wonderful
MADONNAMusic

‘N SYNC This | Promise You

TONI BRAXTON He Wasn't Man Enough
TAL BACHMAN She’s So High

MARC ANTHONY | Need To Know
MATCHBOX TWENTY Bent

WILL SMITH Miami

RED HOT CHILI PEPPER Californication
NEW RADICALS You Get What You Give
CREED With Arms Wide Open
SAMANTHA MUMBA Gotta Tell You
MACY GRAY | Try

NINEOAYS IfI Am

THIRD EYE BLINO Deep inside Of You
MATCHBOX TWENTY If You're Gohe

11am

ENRIQUE IGLESIAS Be With You
CREED With Arms Wide Open
NELLY Country Grammar
BLINK-182 All The Small Things
SONIQUE It Feels So Good

STING Desert Rose

BON JOVI it's My Life

EIFFEL 65 Blue (Da Ba Deg)
MATCHBOX TWENTY if You're Gone
CHRISTINA AGUILERA Come On Over Baby (Alll...)
TAL BACHMAN She's So High
NINEDAYS If | Am

BACKSTREET BOYS Larger Than Life
RED HOT CHILI PEPPER Otherside

4pm

STING Desert Rose

LEN Steal My Sunshine

NELLY Country Grammar

CREED Higher

CHRISTINA AGUILERA Come On Over Baby (All1...)
SHAWN MULLINS Lullaby

RED HOT CHILI PEPPER Californication
MARC ANTHONY | Need To Know

THIRD EYE BLINDDeep Inside Of You
DESTINY'S CHILD Jumpin, Jumpin

EVAN ANO JARON Crazy For This Girl
SMASH MOUTH Then The Morning Comes
MAOONNA Music

8pm

TONI BRAXTON He Wasn't Man Enough
CREEQ With Arms Wide Open
MAODONNA Music

REO HOT CHILI PEPPER Scar Tissue
SAMANTHA MUMBA Gotta Tell You
THIRO EYE BLIND Never Let You Go
SOULDECISION Faded

MATCHBOX TWENTY Bent

TLC Waterfalls

EVAN AND JARON Crazy For This Girl
PAPA ROACH Last Resort

RUFF ENDZ No More

DIDO Here With Me

R&R/MEDIABASE 24/7

CHR/POP

WKSS/Martford
3am

TONI BRAXTON He Wasn't Man Enough
‘N SYNC Bye Bye Bye

MATCHBOX TWENTY Bent

702 Where My Girls At

MARC ANTHONY My Baby You

TLC No Scrubs

MADONNA Music

YOUNG MC Bust A Move

JOE | Wanna Know

PINK There You Go

OESTINY'S CHILO Jumpin’ Jumpin’
RICKY MARTIN She Bangs
NOTORIOUS B.1.G. Mo’ Money, Mo’ Problems
BACKSTREET BOYS Shape Of My Heart

11am

JOE | Wanna Know

NEXT Wifey

CHRISTINA AGUILERA GCome On Over Baby (Alll...)
NOTORIOUS B.1.G. Mo’ Money, Mo' Problems
MARY MARY Shackles

SARAH MCLACHLAN Angel

IMX Stay The Night

‘N SYNC it's Gonna Be Me

AALIYAH Try Again

RICKY MARTIN She Bangs

MARIAH CAREY Honey

TONI BRAXTON He Wasn't Man Enough

4pm

IDEAL Whatever

REAL 2 REAL | Like To Move it

JANET Doesn't Really Matter

RED HOT CHILI PEPPER Under The Bridge
MARY MARY Shackles

‘N SYNC Bye Bye Bye

MISSY ELLIOTT Hot Boyz

TIMMY T One More Try

MADONNA Music

RUFF ENDZ No More

MONIFAH Touch it

AALIYAH Try Again

TANTO METRO/DEVONTE Everyone Falis In Love

8pm

MISSY ELLIOTT Hot Boyz

LAURYN HILL Deo Wop (That Thing)
S1SQ0 incomplete

DESTINY'S CHILD Jumpin® Jumpin’
DR. DRE EMINEM Forgot About Dre
AALIYAH Try Again

JAYA If You Leave Me Now

BAHA MEN Who Let The Dogs Out
‘N SYNC It's Gonna Be Me

DEBELAH MORGAN Dance With Me
NOTORIOUS B.1.8. Hypnotize

Monilored airplay data supplied by Mediabase Ressarch, a division of Premiere Radio
Networks. Tuned-in is based on sampis hours taken rom Monday 10/2. ©2000. R&R inc.
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CHR/Pop Reporters

. Stations and their adds listed sipkabetically by market

October 13, 2000 R&R ® 47

.§C* KFMSAas Vogas, NV * WVAD/Morgantown, WV
PD: Niddd Nite PO: Rik Mchell POMO: Lacy Nell
MO: Skip Charch MO: Nad DESTNYSCHRD iamen

2 DR o LILBOWWOW ‘Bource w&:‘m

g . o
[ SPICE GIRLS Hollwr™ m
-l WL angon oyt K1 | PO W,

3 DTS PD: Johany Vincent ESTMYSCHLD Wormen
SN RGe 1 XA W LEE AN WOMKX D
B0V MEN Pan® 1 EVMAND ARON G PUSOME Figr
(N W 9 ONS A [P Soni

TONE T80 . Gatpemy” B
WSS Hartord, CT* VNG VTG e
P0: Tracy Austin KFRLinceln, NE WOZQMashwilte, TN *
MD: Ml McGonan P0: Senny Volntios VP/Prog: Brien Krysz

e APD: Lany Freaze

3 O Sema e RN Rgr o

ot KLALLIS Rock, AR WAV Meshwite, TH*

- PD: €4 Johmose APD: Tom Poace
w e m 5 SHAGGY Wt
PD: Jocowe Geszpies L 3 AT g
e |
MD: Justin Cnez 50

3 TONE TAOT. Comeny” KOAR/ALRe Rack, AR *

| STGRSTE P0: Gary Rebissen we

e | e

I M- Ginsaion, 111 ° v
#0: Juy Micheois s Doy
Losls WA WD oE
- e
KNSAos Angeies, CA* :
o APORD: Mt Bt iy
. WO Lesisville, XY * VA ow Hoven, CT*
ALY PO: Barry Fex #9: Donay Ocssn
P0: BN Weat APDAD: Shene Caltine DD G Rt
APD: Wiches! Chooe U (M NCORE R FTHHLL Wy
0: Mo Dae - Ay

1 VITAINC TIONE “HIOT".. oty

o WOGNNow Londen, CT
2 shback, TX

T POMD: Joy Slamwen R rawen
WNOUAndiamapelis, I * TN T
OM: Grog Duniin b4
PO: Dokt Ebpr A A
APD: .
O e WMGHMacon, GA o bl

L PO Hollh Winees MD: Assatie Wads

7 WD NON BT B
n° VTG 1 DESTNYSOHLD W
0. Do D WMo, W* e
1 CAMA g PD: Rich Davis
VI W 2 OEALow WEZRNow Orfoans, LA *
- o PD: Jof Scot
PO: Todd Micheols WoYVMenchonte it | A0S0 T ey
Intorim MO: linthen West POMO: Herry Keztowski 1 TONE HI07 . Gtoeny”

] 1ow” APD: Stove Ousliote 2 m&;"'
WIMING " 5 VAT SAESHEST Were
WCY GRAY VIDMING W

OV BIRQLEZ W n*

OMPD: Nl’h'a N | S VP/Freg.: Tom Polomen
APO/MD: Tony Mam OM/PD: Bitly Santiage 00 14

FEDHOTOA. Tablore MD: Joff DoVl VD Poud “Cublby” Bryent

VIVMANG T 4 NI WY L]

? - W

WAEZ Johnson Clty, TN *
PD: Gary o PD: Reb Weaver
APOAD: Civis Masn WAOAMslbosme, FL APD: Craig Runeel

OME DAYS A OMPO: Mike Lowe LB IRAATZ “Agee

CESTOVSCHLD Womer MD: Lasvy Moy DESTIYSCHLD Wormr

MNDY MOCRE Wik REDMITOR. Calloma’ MACY GRAY 9

PAPRROAOH L WIAMNC T VADY MOORE Vid™

1PUS 1 Oy mu

WICSLMomphis, TN * IJY0Okdshoma N
WGLLJhnstown, PA- OMPD: Chris Tayler PD: Wthe McCoy
POAMD: Mikch Edwands D B Haghes MD: Joo Fridey

LB IRAATZ “Agan™ WALLALOWERS S B SHGGY Wamn?

R BNDT Mow™ LEIGH NASH Noet™ 3 OREAM Lows’

VITAMINC TN PUSONE Rgr™
WirRistamazco i | FarTen. L KXY Omabe, E *
P0: Weody Howston APD Toay Basin OM: Wayne Coy
0. ek D Dlatrs Poyaar PD: Darrin Siene

o | e

VITAMING B
MCHZAXansas Clly, MO * 't
OMPD: Just Plain Dave WIXSSMilwaukne, W1 * E—
PD/MD: Miks Austia PO: Brian Nolly WI00/Ortando L *
Nokass CRYSIAL SERRA Pl 0
g SPCEGRLS Yol APDMD: Pete DeGrall
mcq MO* SHAGGY YesnT ! m:nm

: - .

AFOMD. (vl PO: ok Mots WIDQPhitadeiphia, PR
PD: Brisn Bridgmen
APO/MD: Derek Moran
WWSTAnorvite, TH® et AR Chwi Marina
PO: Rich Batley VIBANC e MD: Marisn Nowsome
APDARD: Brad Jofiios SO e

k] munu'_ Wm.ﬂ.‘

el OM: Jay Hattiegs 2P Phosniz, AZ*
KSMB/Latayetie, LA* MD: Ryen Fester PO: Marc Summers
PD: Bobby Nevessd 3 DRMom APDMD: Kaven Rile
APD; Crash e o e
{ntorim MO Mask-in-The-Dovk VIBANC VITANC

3 MYSTRAL Swie™

e m

1 L WBBOMommout-Ocsan, WU | O e o
S 00 Mite Kaplon L

0 um
me OO LES P ”: nuun‘
POMD: Vince D'Ambresie DESTRYSOHLD Women™ MD; Ml Costane:
Aot TRIS1 Oy VIO RN
1 AT CAVA “togeem™
TRUST Dy’
.'
PO: Josen Adems WHHY Alonigemary, AL O(RZ/Portiand, OR *
M9: Dow 8. Geete PO: Jolt Densven PO: Tommy Amiin

7 SMBNEDLAOE T 00: Hally Love AP0 Bz Oy
[ Ld L1 1 WLLRONERS Taey™
AT, o e
OO Sy

JKHTS/Son Diego,CA* KHTT/Ralea, 0K *
PO: Disns Laird OM: Sean Phillips
MO Hisnee Heze PO: Carly Rush

1 UL BOWWON Bouree” MD: Ronnis Ramirez

SHAGEY Wasn T’ MALATow

SPOEGIRLS Vo™ TIONE 07" Getamay

TIONAE 07" sty LL BONWOW Bouoe

VITANG et OYERQE W
K202/Son Framcisco, CA * XIZ8/Tskea, OK
PD: Casey Kesting POAMD: Dove Dallew
MO:LA. Reid BV AN P

1 CRYSTAL SERAA Pa’

SHGEY YT ‘”
KSLY/SanLoisObispo, CA | POAMD:Pick Shovess
POMD: Bumes LEAMMRMES Tt

RUA ENOZ Moe™ MIKALA 1o’

OH SPRNG Ongral™ SIS0 Weoroes
W2ATSovanash, GA ™
OMPD: Johe Thomes POAMD: Larry Kont

DREAM 1oms™ 2 VIAMINC n”

BOYZNMEN P OSCAR CELAHOY “Run™

VAN C WEST Tlo”

WMDY WOORE Vel
KBIKS/Seatlie-Tocoms, WA * ST SRR PO
T "
i) PD: Siow Schestz
1 WOUADNES Sy APOMD: Ginn Jomss
JVBRE? W
u. mu:rw
0M/PD: Dele Baind
4 WS
WHDV/South Bont, N : deha
OM/PO: Casey Dasiols e
MD: Bosn Dovek PUSTE gl
NoAs VNG
,WA* oc*
PD: Ken Hepking PD: Mile Edwords
APOAID: Posl Geny APOARD: Somn Sellers
1 JWERQUEZ ol 4 MNDYNODRE Vel
1 VTAMNC Y 1 DA Lam’
1 DEBELAHMORGAN Do’
.. WSTIAL Dwe”
id e WIFCAumae, W
mamam |

RRwW MD: Ny

DY MDD Yl L)

VIDWING u

ol PD: Jordes Wolth =
PD: Ray Michasls i
MO: Stove Nrass ?&'».?"
WUTHEOX TWENTY Gow™ 1 UNEFN2 Taln™
LEIGHNGH Ted” 1 DEBELAYMORGAN Twrce
1 DESTRYSCHLD Women
WY
OM/PD: Torn Mitcholt [ 3
APOMD: Jumy Olosn PD: Juck Otiver
3 JOVBRE W MD: Craig Hobband
3 1RUSTOmry VITAMNC
VIDANC N W DAYS Ay
UNERCN Tty
WEHTAWes Barre, PR *
WWHT/Syracane, NY * PO: Mark McKay
POAMD: Jasen 1044 MO: Oylon Machontle
7 M Tow! 12 ZMIE NN Yerislt
| ST

VIAMING Tch” nmmmcmhh
WHTF/allshaseee .
PD: Sven O'Cosser - m"‘""',,,:" M

gt MO: Jonniter Knight

:':mwr VLN WO

LEE ANMWOMADK Danes™ MDY MOORE Y™

TIONME T80 . Gatawmy™

LEIGHNASH Yo OE*

. PD: Joban Wiksen
A APOARD: Ml ossi
s B

A 1 VILNC TN

MD: 3n “The Maa™ Prisst Dt
1 LLBOWWOW Bower™

WCY GRY S

TIONSE "T807 .. stoumy”

VNG oo

KFFN/Yakima, WA
WG Terve Haute, N PO: Jason Smith
-
10 OESTINYS GHLD Worreny e Aot Yzt

e RS T

WVKS/Toledo, OH* WYCRYork, PA*

PO: Bl Mickaels PO: Bavy Grocke

MO: Mark Androws MO Saly ¥

5 VIMNG ! SN Rgr o
¢ VIVAMING Th™

WPST/Tenton, NJ* o

PO: Dave McKay PO/MD: Jorry Mac

JVORQEL W

APOMD: Chris Pusrre VNG W

4] (DAPARAOT] MANDY MR VB

1 VG wr APAROADH st

1AL Qury”

KROW/lecson, AZ* e

gmuﬂ-_- PO: Tom Pappes

" 's':m"mr APOAMD: Joy ine

o5 DESTMYSORD Wammar LY

*
= Medishase 24/7 mositored

171 Tots! Reporters
171 Current Reporters
171 Current Playliste

www americanradiohistorv com



www.americanradiohistory.com

48 ® RaR october 13, 2000

CHR/Pop Playlists

FiND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

WHTZ/Mew York KiiSA0s Angetes WKIE/Chicago X202/3an Francisco WI0Q/Phiiadeiphia

Clear Channel 1 Clear Channe! Big Cty Bonnevilie Clear Channei

:’2'2) m (818) 845-1027 (312) 573-9400 (15) 9570957 g::g) 667-8100 “

oleman/Kelly/Bryant Kieley/Stoele ShebelLegg Keating/Rewd - A man/Mar

12+ Cume 3.239.600 12+ Cume 2,059,808 10z 124 Cume 543,408 Alithe hits One Stocion 12+ Cume 694,800 12+ Cume 925,500 ]
s uars TS PATS ‘
W Tw  ANTIST/TITLE G (009) LW TW  AATIST/TITLE 61 (000) AATISTIILE & (00) W Tw  ARTIST/TITLE 8 (909) iw Tw  AATIST/TITLE G (008 |
79 70 NELLY/Country Grammar 123918 52 79 MADONNAMUuSC 75208 CREEDMHh Arms Wide Open 12489 66 78 SONBYFOUR/Purest Of Pain 20425 76 81 KANDVDoM Thik fm Not 3369% | |
63 76 3DOORS DOWNAryplonde 120156 &5 77 3D0DRSDOWN! 73304 3DO0RS 12489 55 82 3000RS DOWNAGypante 18538 ] MYACasa Of TheEx. 32002
74 76 DESINY'S CHILLY Jumpey Jumpen 120156 74 77 DESTIMY'S CHILIV Jumps: Jumom 73304 CHRISTINA AGUILE RAXCome On Over 12122 65 60 DESTINY'S CHIL [V Jumpen Jumpsy 17940 51 76 PINKMos! Gt 31616
42 88 NSYNC/Ths ) Promese You 109089 47 71 NSYNC/The | Promese You 67592 EVERCLEARonderid 12127 54 S PHKMost Gris 17342 71 12 CREEDWIhAms Wide Open 2992
35 88 PCMostGris 107508 78 71 JOEAWarva Know 67592 NELLY/Country Grammas 1946 57 S8 MYACaseOt TheEx. 17342 77 61 CHAISTINAAGUNL ERACome On Over 25376
47 84 MYACaseOtThebx 85374 41 46 NINE DAYS/Asoety a2 MAJCHBOX TWENTY/Bert 11584 56 56  CREEDWMH Amms Wide Open 16744 37 €3 WSYNC/The) Promese You 17688
51 Bl CREEDAWM Arms Wide Open 80631 46 45 ALICE DEEJAY/Befier O Alone 42840 BON JOVLTTS My Lde 1222 48 30 98DEGREES/Gie Mo Just One. 14950 36 42 SAMANTHAMUMBA Gotta fel You 17472
76 49 JANEYDoasn Realy 17469 aa Hore 41888 23 48 47 KANDVDONY Thek 'm Not 14053 44 42 3D00RS 17472
55 43 BONJOVLNS My Lde 67983 35 40 MADISON AVENUEDon Call e Baby DESTINY'S GHIL D ampan’ Jumom 8507 47 ¢ PICThere YouGo 13754 43 42 NELLY/Countsy Grammar mn
38 42 SONBY FOURPurest Of Pan 66402 41 30 ALYATry Agan 37128 8326 46 43 WSYNCTS Gonna Be Me 12857 43 40 MATCHBOX TWENTY/Bert 16640
41 40 CHAISTNAAGUILERACome On Over . 63240 37 39 QHRISTINA AGUILERACome On Over 3arnzs VERTICAL HORIZON You're A God 8145 49 43 SARINAPARISAo0k Arlis 12857 9N  Jumnpa 16224
40 39 CREEDMghe 61659 38 3 ENRIOUE GLESAS/SadEves 37128 Gt 8145 36 41 SAMANTHAMUMBAGoa el You 12857 42 30 RUFFENDZMoMore 15808
33 30 MADONNASAST 60078 37 30 FRAGMATTocak Mvacke %178 TOM BRAXTOMHe Wasn) Mant 7964 2 36 RUFF ENDZNoMore 10764 41 37 J0EN Wanna Know 15392
45 35 9BDEGREESGrve Me st One 55339 28 38 EVERCLEARWonderhul 34272 98 DEGREES/Gave M Jucst One.. 7602 25 3% JANET/DossntReslly 10465 37 35 JANET/Dosn) Realy_ 14560
25 35  BADKSTREET BOYS/Shape Of My Hoart 58335 31 33 BACKSTREET BOYS/Shape Of My Heart 33320 JANET/ Really.. 7421 32 3 NELLYCountry Grammas 10166 30 34 BAHAMENWNOLet The Dogs Out 14144
72 3 PHKThere YouGo 4011 28 35 DREAMMeLovesUNol 320 EVAN AND JARONCrazy For This Gl 7059 33 34 THIRDEVE BUNDDowp inside Of You 10166 35 33 TOMIBRAXTONHe Warsn Man 1
12 30 BAHAMENAYNO Lot The Dogs Out 47430 42 35 NSYNCNS GonnaBe Me 33320 RICKY MARTINShe Bangs 7059 30 33 RICKYMARTINShe Bangs 9867 28 31 98DEGREESGve Me Just One 1269
25 20 SAMANTHAMUMBAGOR: Vel You 45849 30 33 TONIBRAXTONHe WasntMan. 3416 MESTAMhats The Dlllo 6697 25 33 NSYNC/ThsiPromwse You 9067 17 39 BACKSTREETBOYS/Shape Of My Heart 12430
231 20 BUNK-1B2/M TheSimad Things 44268 27 29 SONBYFOURPurest O Pain. 27608 N SYNC/Thes | Promase You 8697 29 32 BRIANMOMGHTEA.12 9568 31 90 SISOMncompiete 12480
30 28 RICKY MARTINShe Sangs 4268 21 2 RUFFENDZMo More 24752 SAVAGE GARDE N/Afieraton 6516 21 32 BAHAMENWNO Lot The Dogs Out 9568 U4 N 9984
32 20 MATCHOOX TWENTY/Bent “xs 20 25 LENNY KRAVITZAGEM 23800 REDHOTCHILI._ Calormucation £33 30 28 CHAISTINAAGUHLERACOmS On Over 8671 29 24 SOULDECISIONfaded 9984
B n ANTHONY Ay Babyy You 42687 33 24 98DEGREES/GNa M Just One 22848 NINE DAYSH | Am 6154 25 20 ALICE DEEJAY/Betier Ot Alons 872 nn 9568
23 28 BARENAXED LADKS/Pch Mo 41106 21 24 THIRDEYE BLING/Deep inside Of You 22848 BARENAKED LADIESPch Me 57% 26 28 SOMIGUEM Feets S0 Good 812 27 7 RICKY MARTIShe %68
19 24 NINE DAYSAIAm 3794 22 24 (2/Beattul Day 22848 MATCHBOX TWENTYA1 You're Gone 5068 30 27 STING/Desert Ross 8073 22 21 20MBIE NATIONAemiaafl 400 8%
23 24 RUFFENDZMNo More 37944 27 23 SAMANTHAMUMBAGoRa Ted You 2129 Mummmmmm 4887 18 28 LOVE BITE/Take Your Time 7 15 28 SONUER Foels S0 Good 8320
22 73 JAY-ZEAMILAND JATan | GarA. 36363 33 21 JANETDosmn) Resdy... 19982 MUMBAGora e You 87 1428 NUFLAVOR3 Lt e 19 28 WSYNCATS Gonna Be Me 820
20 21 DIDGMHere Wit Me 33201 25 21 RICKY MARTINShe Bangs 19982 BACKSTREET BOYS/Stupe Of My Heant 4706 4 MY Wanna Be With You 7774 22 18 BONJOVINNE My Lie 7488
25 21 NSYNCATS Gonna Be Me 1201 21 21 NELLYZounkry Grammas 19992 PAPA ROACH/Last Resort 4706 21 20 AMBER/Sexal (LiDe D) rs 22 10 CREEDHgha 7483
421 702/Whers My Gats A7 33201 13 20 REDHOT CHiL). Calormcason 19040 STINGDesart Rose 4525 21 20 NINEDAYSH)Am 7475 717 Loves UNol ol
17 17 AMBERAbove The 26877 22 78 SONIQUE/N Fesis So Good 19040 DEBELAH MORGAN Dance With Me: 3982 27 28 7 BOYS/Shape O My Heart 75 15 17 VERTICAL HORIZON Everyfhang You Want 7or2
16 16 AMBERSewa (Lila N 25296 17 18 MESIAWNrs The Dilo 17136 RUFF ENDZ/No More: 082 23 23 SOUL SEARCHER/ Can Get Enough 6877 17 17 EMINEM/The Way | Am 7072
18 16 DEBELAH MORGAN/Tnce With Ms 13 18 NIYACase OtThebx 17136 MALY GRAYA fry 3439 20 22 MATCHBOX TWENTYAN You re Gone 6570 16 16 WSYNCByeBrebn 6656
19 15 AMIYATry Agan ans 16 17 CA Speedo 16184 BEMAK/Back Here e 1821 ALIYAHTY Agan 6279 18 16 VERTICAL HORIZON'You're A God 665
20 15 TONIBRAXTONMe Wasnl Man 23715 25 16 MANDY MOOREA Wanna Be Wih You 15232 GOOGOO 3258 16 21 DESTINYSOHL . 618 1116 DESTINYS CHiLDndependent 6656
14 15 ROCKFLLA¥hen I Gone ans 9 13 Ay 14260 MYATCase O The Ex. 2258 an AVENUE/Don Call Me Baby 5980 19 16 NINEDAYS/Absotely 665
15 15 ZOMBIE NATIONXermiran 400 2ns 14 15 ENRIOUE IGLESIAS/RhySwn Dvine 14280 NINE DAYS/Absokitely 3258 19 18 JOEAWanna 5681 16 18 JAY-Z8g Prpn’ 6240
12 14 NINEDAYS) FAl 14 14 ENRIQUE IGLESIAS/Be WHh You 13328 LENNY KRAVITZRy Away 077 19 18 BONJOVIXSMy Lile 5681 17 14 ALICE DEEJAY/Beter ON Alone 5824
15 14 SAVAGE GARDENCrash And Burn 214 14 14 BARENAKED LADES/Prch e 13328 THIRD EVE BUND/Never Lat You Go 2077 3818 5382 15 14 AMBER/Seasl (LiDa Dy 584
18 14 VERTICAL HORUONYou'te A God 24 13 14 ENRIQUE IGLESIASBatamos 13328 TRAINMert Ve gria 3077 1418 5382 10 14 PAPAROACHLast Resort 5824
18 13 DAODUPary Up(Upin 16 14 PINGThere You Go 13328 BLINK-182/What's Wy Age AgasT? 289 27 18 MATCHBOX TWENTY/Bent 5382 19 12 DR DAE/The Nexi Epsode 4
KHKS/D8l11as-Ft. Worth WOR0/Detreit WKOI/Detroit WXKE/Beston WWIZ Washingion. DC

Ciear Channel ABC Ciear Channel Ciear Channe! Bonneville

(214) 891-3400 1061 KISSFM (248) 354-300 (248) 967-3750 (781) 396-1430 (700) 522-1041

Shannon Tear/Towers/Curry Richards/Love ey Bavd 10 f’h s

12¢ Cume 829,580 12+ Cume 637.600 12+ Cume 551.800 12+ Cume 680.098 . 12+ Cume 517,500 proo
PATS s PLATS naTs Lars
L TW  ARTISTTITLE & {00 W TW  ARTIST/ITAE o {000 T aaTsITINE & (000} UN TW  ARTIST/TITLE & (000) W TW  aRnSI/RIMLE & 1000)
76 T3 SOULDE 31098 75 82 SOULDECISIONFaced 25024 65 60 DE CHIL D/ Jumpn 11100 59 61 3000RS DOWN/ 23728 ST T PRKAMost G 13916
68 70 PRKMostGre 0672 89 88  MADONNAMuSC 23392 61 88 MATCHBOX TWENTY/Bent 10915 58 S8 MATCHBOX TWENTY/Bert 22562 66 88 DESTINY'S CHIL /g’ umpm 12524
73 10 CHRISTINAAGUWERACome On Owr 29820 82 84 3DOORS DOWNAtyplorte 22848 55 88 CREEDWW Ams Wide Ogen 10730 62 §2  CREEDAWEN Arms Wik Open 20228 61 83 NELLY/Country Grammar 12348
51 70 JANET/Dossn Ready, 29820 ne : 22848 56 $3  SPLENOERA ThinkGod Can. 10175 9 & Hare 1n7is 62 6t YouGo 11956
57 63 MADONMAMREE 26538 79 79 CREEDAWEN Armms Wide Open 21488 57 84 CREEDAAghe 9990 32 42 VERTICAL HORLZON/You're A God 16338 “n M 11564
S0 9 DREAMMe Loves UNot 25134 s ® 1 B0YS/Shape Of My Heart 12512 47 45 BONJOVIXS MyLile 8325 40 48 DESTINY'S CHILD-smopin ampin 15560 64 83 CREEDWinhArms Wids Open 10388
58 §7  DESTINYS CHILDAMTEN Aumpmn 24282 54 46 DESTINYS GHLDUumpen’ 12512 39 42 BARENAKED LADIESPinch Me 7770 4“9 0 15560 35 64 CHRISTINAAGUILERACOMe On Over. o524
40 84 SAMANTHAMUMBAGOR Tel You 18744 4 @4 KANDVDOnY Think 'm Not 11968 ‘a3 7585 39 97 1433 40 64 JANET/Dosen o4 | |
39 43 TONIBRAXTONME Wasn Man 18318 42 0 FBDEGREESAGive MeJust One 10880 41 41 TOMIBRAXTONHe WasntMen. 7585 39 37 STNG/Dessrt Rose 143958 37 38 TOMIBRAXTONHe Wasnl Man 760
2 43 KANDVOONY Thwnk FmiNot 18918 37 99 TOMBRAXTONMe Wasn Man 10608 50 7400 35 36 BARENAKED LADIES/Pinch Me 13615 4499 FVERCLEARWondartl 764
48 40 3D00RS 17060 34 38 BONJOVWICS My Lile 10336 3839 JANETDossntRestl_ 215 3533 'SPEARSA ucky 12837 30 38 NSYNC/Ths | Promese You 04
38 48 MATCHBOX TWENTY/Bent 17000 28 38 NSYNCThs|Promise You 9792 36 38 PRCThare YouGo 7030 37 32 RICKY MARTINSNe Bangs 12448 613 ALIYAH Iy Agan 7066
39 30 RICKYMAATINShe Bangs 16614 54 38 PINCThers YouGo 7R 30 38 BAHAMENWNO Lt TheDogs Out 7030 26 31 EVANAND JARONCrazy For Thes Gl 12059 “un 705
41 39 NELLY/Country Grammar 16614 31 34 VERTICAL HORZONVou're A God w48 35 38 JOEN Warva Know 6475 2% 12089 22 M BAHAMENWID Lot The Dogs Out 7056
Qn LAH Wit e 16188 40 34 NELLYountry Gramemar 048 2434 PINKMostGits 6290 39 30 NSYNCATS Gonne Be Me 11670 9| 3 6468
34 37 DESTINY'S CHiL DVindependent 15762 37 33 GARENAKED LADES/Pinchie 876 2332 NSYNC/Ths | Promise You 5920 2029 NSYNGTha | Promese You 1281 39 32 MATCHBOX TWENTYBmt 6
33 37 RUFF ENDZMNoMore 15762 24 31 AOKY Gangs 32 3728 VERTICAL HORZONWoure A God 5180 40 28 SISTERHAZEL/Changs Your 10082 3420 NOE DAYSAbsoRoh. 5684
29 38 MANDY MOOREA Wanna Be With You 15336 30 3 SAMANTHAMUMBAGOR el You 8160 2121 ST Rose 49% um 8 e Juzst One 10892 3 SIMPSONA Thk F'm . 5488
27 3 15336 31 27 MATCHBOX TWENTY/Bent 7344 26 286 MARCANTHONY/ Nesd To Know 4625 2 28 VEATICALMOAZONEverythng YouWant 10892 35 24 JOEN Wanna Know 4704
54 34 BEMAUBackHere 14484 31 26 JNNE /Do) Ready nre 2% GARDEN/Crash And B 625 2918 AGUWLERA/Coms On Over. 10114 27 24 NCKNIGHT 8.1 4
12 34 BACKSTREET BOYS/Shape Of My Hoart 14484 2% 28 MYSTIALShake Va, 6800 18 23 CHRISTINAAGUILERAComMS On Over. 4255 19 28 BADKSTREEY BOYS/Shape Of by Heart 10114 23 23 ALICE DEEJAY/Bots Off Alone 4508
42 30 ESSICASIMPSONA Tk F'm In. 14484 34 24 CHRISTINA AGUILERACome On Over 6528 25 12 GOOGODOOL, 070 23 26 SAMANTHAMUMBAGOES Tof You 10114 13 23 VERTICALHORZOMEveryhngYouWant 4508
28 33 CREEDVWISN Arrns Wide Open 14058 2 7 NATIONXernkrat 400 5112 2272 KO God Knows Why 4070 2 22 JANET/DossntResdy. 16 22 BACKSTREET BOYS/Shape Of My Hewt an
33 32 NSYNCATSGonna BeMe 13632 22 18 AMBER/Seanl (LiDa0y 5440 17,21 RICKY MARTINShe Bangs 3885 2321 NSYNGByeByebre 8169 21 28 KANDVDonY Thunk fm Not 3900
33 32 NINE DAYS/AbSohsiy.. 13632 119 MYACase Ot TheEx. 5168 24 2 98 DEGREES/Gve Me Just One 3885 27 21 THIRDEVE BUIND/Denp Insade Of You 8168 13 28 RICKY MARTINGhe Bangs 3920
20 20 WESTLIFLSwew RAGan 12354 21 18 GESTINYS CGHLD/independent Wormen 5168 18 26 EVANAND JARONCrazy For Ths Grt 3700 16 21 WALLFLOWERS Sisepwaker 8169 19 20 702Whare My Girs Ar? 3920
27 28 AALIYATyAgan 11928 18 17 NSYNCByeByoBye %% 21 20 BRITNEY SPEARS/Oops!. 1 OWIL.. 37 18 20 SANTANAF/ROB THOMAS/Smooth 7780 4 18 BEMAKBIkHere ru
46 26 CREEDMgrer 1076 16 18 CHRISTINAAGUILERAGenie in A Bottle 4352 "uam wsmnams&mmmm 3700 26 19 ENRIUE IGLESIASBe WAth You 79 97 19 RUFF ENDZNo More E
32 26 PR/Thare YouGo 11076 19 16 SONIOUE/ Fesls So Good 452 16 18 BBMAX/Back Her 3815 15 19 LENNY KRAVITZAmencan Worman 7391 45 18 9B OEGREES/Give Mo Just One 3528
29 26 7C2MWhere My G A7 11076 20 16 MATCHBOX TWENTY/N Youite Gone 4352 19 18 usmowm,.m 3515 19 19 WHITNEY HOUSTON Not Rght 700 21 15" SAMANTHA MUMBA/Gotta Tef You 3528
25 26 BLAQUEBAng R A Tobe 1076 23 18 NSYNCNS Gonna BeMe 4352 30 18- DEBELAHMORGANTancs With Me 330 16 19 BRITNEY SPEARSOups!_IDKIR_. 7002 8 18 MYATase Ot TheEx. 3528
28 25  VERTICAL HORIZONTverytwg YouWart 10650 14 15 CHRISTINAAGUH EFAMWNat A Gl Warts 4080 1918 et 3330 14 18 SONIQUEM Feels SoGood 7002 18 17 DESTINY'S CHILD/Say My Name %2
32 23 NSYNCThs| Promese You 9798 12 18 ENRIQUE IGLESIAS/Bs With You 4060 14 18 SANTANAF/ROB THOMAS/Smooth 2960 16 97 LENSioal My Sunchne 6613 19 17 SONIQUE Feols So Good 1%
16 22 VITAMIN G The ioh r? 17 95 ALICE DEEIAY Betier O Alone 4080 18 15 NINE DAYSM [Am 2175 12 17 GOOGOODOLLSBleck Baloon 6613 8 18 MATCHBOX TWENTYAT You're Gone 1%
17 21 BLADUEAOS 8946 20 15 MARC ANTHOMY/ Nesd To Know 4080 15 15 SUGARFAY/Someday 2775 1597 GOOGOODOKLS/Skde 6613 25 16 NSYNCNs Gonna Be Me N%
1321 JOEAWarna Know 0946 6 14 DEBELAHMORGAN Dance With Me 3800 1715 DEXTERFREEBISHLaaG Town 275 15 17 JENNIFERLOPEZ You Had My Love 6613 20 18 VEATICAL HORZON'Youre A God 1%
13 21 98DEGREES/Give Me Just One 8946 - 16 RUFF More 3808 1216 702Mhare My Gats AP 2590 14 18 EWFEL 65/Biue (0282 Dew) 6224 19 15 BARENAKED LADIESPnch Me 2940
16 21 BAHAMENMHOLet ThaDogs Out 8946 12 13 VERTICALHORUZONEveryhng YouWad 3536 19 14 DESTINY'S CHILD/Say My Name 2590 15 18 WHITNEYHOUSTONMyLow s Yourlove 6224 1615 SOULDECISIONFaded 2940
23 71 DESTINY'SCHILDS?y My Name 8346 23 13 MLVAWTyAgan 5% M 14 FAITHHILL The Way You Love Me 2530 13 18 MATCHBOX TWENTY/ You're Gone 6224 1214 MAMC 1Nowd To Know 2744
10 20 MYACaseOf TheFx. 8520 12 13 SIS00/Thong Sang 3536 12 16 SAMANTHA MUMBA/Gota e You 25% 16 16 MARC ANTHONY/You Sang fo Me 6224 1116 JAY.ZF/AMIL AND JACan 1GatA. 4

WETS/Atlasta WETR/Atiants WHYI Miami BKS/Seattie-Tacoma

Susquehanna Cox Jetterson-Pilot Clear Channel Infinity
{713) 266-1000 (404) 897-7500 (404) 261-2970 (954) 463-9299 (206) 805-1061
Michaets/Whittie Scoft BoweAmmans Reberts/Banks/! “.. PrestonMarcus 0.

12+ Cume 766,480 12+ Cume 318,300 12+ Cume 720.808 12+ Cume 535,308 et 12+ Cume 459.900
PLAYS LTS PLATS nars
W Tw  AATISTITLE o (909) W ARTIBITITLE ANTIBTITLE o 1009) T AAISTTITE o1 1000 W T ARSI o o0
63 63 MADONNA' 21483 92 95 CHRISTINA AGUILERACome On Over 12160 STING/Desert Rose 26384 ®N 17017 69 71 . 3DOORS DOWNIsyDonae 12567
53 81 CREEDHgha 20601 88 93 KANDVDONY Think I'm Not 11904 VERTICAL HORZOWEvrytteng You Wamt 25608 59 73 JANET/DossntAeally 16133 68 §9  JANET/DosnY Realy 1213
48 59 PhiKos Gats 20118 9 $3  PINKMosi Grs 11904 NINE OAYS/Absolutely 24444 70 73 CREEDWEh Arms Wide Open 16133 69 68 MATCHBOX TWENTY/Bent 121
55 S8 HOUSTON & IGLESIASCoud [ Have T 19778 92 §3  MYATase O TheEx. 11904 CREEDANgher 0% 67 1 STINGDesart Rose 15691 52 68 PINKMoSI Garts 1221
50 81  CHRISTINA AGUR ERACOMe On Over 17391 89 90 NELLYCounby Grammar 11520 MATCHBOX TWENTY/Bent 24056 56 71 98 DEGREESGave Me just One .. 15691 69 68  CREE(VWith Arns Wide Open 12006
44 43 TONIBRAXTONHe WasntMan 16368 52 86 DESTINYS CHILIV Jumpmn Jumpin’ 7168 SISTER HAZELChange Yous Mnd 21728 51 80 GHRISTINAAGUILERACOmMe On Over. 12818 64 66  BBMAKBack Hare 11682
51 48 JANET/Doesn) Aealy 16368 56 S4  TONBRAXTONMeWasn'Man 6912 THIAD EYE BL INDeves Lol You Go 18624 63 87  PINKMost Girts 12597 40 89 CHRISTINA AGUNLERACame On Over 10443
42 47 JOEN Wanoa Know 16027 14 54 MYSTIKAL/Shake Ya Ass 6912 BONJOVIS My Lot 15132 55 87 NSYNC/The | Promese You 12597 67 54 DESTINYSCHILD/Jumpst Jumpn 958
45" 65 MADISON AVENUE/Don Call Me Raby 15686 16 33 2 CREEDWSH Arms Wide Open 6784 CREEGMWAm Arms Wide Open 15132 33 47 RICKY MARTINShe Bangs 10387 45 &5 98DEGREESGVE Me Just One 7965
42 44 9BDEGREES/Give Me ust One 15004 53 $1  WSYNC/Ths | Promese You 6528 G0OGOODOLLS/Broadway 15132 31 68 BACKSTREEY BOYS/Shape OIMy Heart 10166 45 63 SOULDECISIONFaded 76t
44 41 MAICHBOX TWENTY/Bert 13981 49 S0 3DOORS DOWNyplonde 6400 EVERCLEARMWOndertul 15132 38 41 NELLYCountry Grammar 9061 42 41 VERTICAL HORIZON You're A God 787
40 40 VERTICAL HOHIZON Youte A God 13540 49 58 DESTINYS CHILIVindependert Women 6400 BBMAN Back Here 15132 27 49 THA MUMBA Gotta Tel You 8840 32 38 REDHOT CHILISCakormcaton 6726
22 39 DESTNYSCHMDAndependentWomen.. 13299 31 88 BACKSTREET BOYS/Shape OF My Heart 6400 15132 4139 SOULDECISIONFaded 8619 30 38 TMIRD EYE BLINVDeep Inside Of You 6372
34 30 SONBYFOURPurest Of Pan 12958 52 47 DABRATF/TYRESEMN chu Like 6016 VERTICAL HORIZON You're A God 14744 un 3 8398 7 3 MADONAMSC 62
37 35 CREEOAVEh Arms Wide Open 11938 47 47 SIS00Mcomplete 6016 3DO0RS 4744 36 30 MATCHBOX TWENTY/Bent 839 25 35 SAMANTHAMUMBAGotts [ed You 61%
32 35 ALICE DEEJAY/Back n My 1 de 11935 38 40 MADONNAMuSC o120 BARENAXED LADES/Pinch M 1435 56 38 SONEY FOURPurest OfPamn. 8398 53 34 EVERCLEARAWonderhs 6018
27 33 3DOORS| 11253 37 30 DEBELAHMORGANDance Wi Me - 4864 GO0 GOO DOLLS/Bleck Bakoon 13192 3437 BONJOVNS MyLie [t 25 33 LENNYKRAVITZ/Agan 841
27 32 FRAGMAToca Muracie 10912 20 34 3twiNoMore (Bancy 4352 BACKSTREE T BOYS/Shape Of My Heart 12028 34 37 MYACase OF Thex. 8177 26 33 MELLY/County Grammar 5841
28 32 SOMYUESky 10812 33 33 BAHAMENWIG Let The Dogs Out 2 THIRD EYE BLINLVDeep kosxte Of You 11640 13 33 TONIBRAXTORe WasnThan 2% 18 32 BACKSTREETBOYS/Shape Of My Heart 5664
20 29 AALIYATry Agan 9889 33 32 RICKY MART 409 DIDO/Here With Me 11640 40 33 DEBELAMMORGANDanGe Wih Me 7293 22 32 RICKY MARTINShe Bangs 5664
2 29 BAMAKBackHere 9689 30 29 EMINEMThe Way | Am e WAATCHBOX TWENTY/M You're Gone 11640 32 32 Light L 29 29 DIDOMere WithiMe 511
27 29 Wi DAYS/Aliohey. 9889 17 25 MARCANTHONY/ Nead o Know 3200 FAITHHILL/The Way You Love Me 1252 23 38 VERTICAL HORZONYou're A God 6630 23 27 RUFF ENDZNo More am
3128 Z0MBIE NATIONKermisah 400 9889 24 25 SISO0/Thong Song 3200 RICKY MARTIK/She angs 11252 31 20 AUFF ENDZNo More 6188 21 21 SONIGUER Foets So Good an
23 20 DEBELAHMORGAN/Dance With Me 9548 20 2 HANToMe 3260 WALLFLOWERS Sloegwalter 10864 17 25 DESTINY'S CHiL D/independent Women 5525 31 26 BAHAMENWNO Lot The Dogs Out 602
45 27 DESTINYS CHILDV umpen Jumpmn 207 21 25 JENNFERLOPEZWaling For Torght 3200 Moming... 10088 24 25 DREAWVMe Loves Uit 5525 27 256 DEBELAH MORGAN Dance With Me 4
29 27 MELLY/Country Gramma 9207 30 23 LI BOW WOW/Bounce With Me 2944 NSYNC/Thes | Promuse You 6384 27 25 SPICEGIL 5525 27 25  MATCHBOX TWENTYA You're Gone “
30 27 SOUTHPARK MEXICANYOuKnow Myfame 9207 24 70 AALIYAWTy Agan 216 MARC ANTHONY Newd To Know 6964 9 24 BAHAMENWho Lel The Dogs Out 5304 21 24 NINE DAYS/Absokasy 4248
13 25 BAOKSTREET BOYS/Shape Of My teart 8525 14 21 BRITNEY SPEARS/Dops!. | kML 2688 NINE DAYSA FAm 6984 17 22 KANOVDonY Think [m Not 4862 2 73 DESTINYS CHiLVindepencent Women aon
24 24 1PLUS1Cherry Bombd 8184 33 29 RUFFENOZMo More 2688 DON HENLEY/Taking You Home 659 19 2 LENNY KRAVITZ/AGan 862 272 WMYACaseOlTheEx. 3394
2 n ENRIOUEZ/Toll be How You Foel 7161 21 21 SANTANAFPRODUCT..Mor Maria 26488 MACY GRAYA Try 6208 2519 IGLESIAS/SadEyes 4198 7 22 TONIBRAXTON He Wasnt Man. 38
13 21 SPLEMDERA Tk GodCan 7161 19 21 JESSICASIMPSON Wanma Love You 2688 BLESSIDUNION. Hey Leonardo 6208 1819 DESTI v 978 23 21 VERTICAL HORZON Everythng You Want nr
20 28 NSYNC/Ths | Promese You 6820 22 21 SIS00Got loGeth 2688 MACY GRAY/SIB 6208 18 17 BARENAKED LADIESPinchMe 3s7 16 21 BARENAKED LADESPinch Me ny
14 20 RICKY MARTINShe Bangs 6820 3319 PINK/There You Go 2432 N SYNCBye Bye Bye 5820 4617 Diigher 357 13 21 EMIMEWThe Way | Am 37
17 19 MACYGRAYATry 6138 18 19 OR DRE/The Nex Epmode 243 ENRIQUE IGLESIAS Balemos: 5820 22 18 YOUTHASYLUW.Jasmn 3536 13 21 KANDVDO Think 'm Not 3
18 17 VERTICAl HORIZDNEverytwigYouant 5797 26 10 JOEN Wanna Know 2304 LEN/Sial My Sunstune 5820 115 LEANNRIMESCanl Fight 015 17 20 BUNK-182/AdamY Song 3540
15 17 ALICE DEEJAY/Better Off Alone 5797 16 17 SAVAGE GARDENA Kniew | Loved You 2176 EVAN AND JARON/Crazy Fos This Gl 5432 17 14 ALICE DEEJAY/Betier Off Along 3004 1828 SR-TIAGNow 3540
22 1T ‘NSYNCATS Gonna Be Me 5797 16 18 NSYNCAS Gonna BeMe 2048 REDHOT CHIL | /Calomicaion 5044 20 14 DJJURGENMigher And Highes 3094 16 18  FODFIGHTERSAsam ToFl 63
22 18 SAVAGE GARDENCrash AndBum 5115 17 u CHRISTINA AGUILERAMYRaE A Gat Wants 2048 EVE EPromese 504 13 14 EMINENVThe Way | Am 3094 2119 AALIYAHTry Again 363
14 M SONQUEM Fosts S0 Good ul 16 DESTINY'S CHILDVSay My Narme 2048 SIXPENCE /Kaas Ms 465 14 14 SCENCEMasquerade 3094 21 18 BUINK-152/Ali The Smal Things 63
18 13 SAVAGE GARDENAfrmaton 3z 2 u » SAMANTHA MUMBA/Golta Tell You 2048 COUNTING. 4656 16 14 ENAIOUE KGLESIAS/Be With You 3034 LA TR 1 Promise You 3186



www.americanradiohistory.com

KHTS/San Diege
Clear Channe!
(619) 2919191
LardHaze

12+ Cume 417.008

W TW  ARTISTTITUE LY
80 W PHKMos!Gats 15222
79 89 NELLY/ACountry Grammar 12213
43 67 RUFF ENDZNo More 11859
34 §3  KANDUDont Thenk I'm Not 15
42 0 MADONNAMuSC 10620
35 81 SISQOMncompiete a7
4t 43 NSYNC/Ths | Promess You %N
28 41 MYACasetThefx.. 7257
31 41 RICKY MARTIN'She Bangs. 7257
36 37 OREAMMelovesUNot 6549
46 35 JAY-ZBeg Penow’ 6195
20 33 BACKSTREETBOYS/Stape Of My Heart 5841
3132 9BDEGREES Give Me Just One. 5664
21 32 SAMANTHAMUMBA Gofta Tell You 5664
36 31 BAHAMEN'WNO Lef The Dogs Qul 5487
75 31 DEBELAHMORGAN Dance With Me 5487
3129 DESTINY'S CHILDAnGependent Women.. 5133
5 28 NELLYE) 4956
12 27 MANDY MOORE Wak Me Home 4779
36 28  BRITNEY SPEARSLucky 4602
61 28 NEXTWiey 4425
27 28 LENNYKRAVITZ/AGan 4248
25 26 SOULDECISION® aded 4248
20 23 CHRISTINA AGUILERACOme On Oves 4071
20 21 ALICE DEEJAY Befter Off Alone kil
121 TONIBRAXTOR He Wasa 1 Man nr
19 29 EVANAND JARON Crazy For Thes Gel nr
20 21 ENRIQUE (GLESIAS Sad Eyes e
16 20 3DOORS DOWNYyplonvte 3540
21 20 DESTNYSCHILD 1 3540
25 19 ROBBIE WILLIAMS Rock DU 3363
9 19 JANET/DoesntReaty. 3363
18 18 DABRATF/TYRESE Wral chu Like 3186
19 18 WHEATUSTecnage Dathag 3186
8 10 BLINK-182/A The Small Things 3186
11 18 MKAILA/SoIn Love With Two 3186
23 17 WASSYELLIOTT Her Boyr 3009
22 11 MARY MARY/Shackies. 3009
2117 JOR/AWanna Know 3009
9 17 MYSTIKAL Shake Ya Ass 3008

CHR/Pop Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R DNLINE MUSIC TRACKING

VERTICAL HORIZON/You're A God
FAITHHILL/The Way You Love Me
PIKMost Gos

TON! BRAXTONHe Wasnt Man
CHRISTINA AGUILERACome On Over..,
NINE DAYS Absousteh
ALICE DEEJAY/Beties O Alcne

Lusky

BRIAN MCKNIGHT/S 8,12

RICKY MARTIN'She Bangs.

REDHOT CHILI /Othersie
EVERCLEARWonderful

MATCHBOX TWENTY/ You e Gone
JESSICA SIMPSONA Trunk fm In.

1 PLUS 1/Chesry Bomb

DREAMHe Loves UNut

DESTINY'S CHiILDAndeperndent Women
RUFF ENDZMNo More

MATCHBOX TWENTY Bent.

BARENAKE D LADIES Pinch Me

BON JOVINLS My Lite

MARY MARY Shackies

MYACase Of The Bx.

BLINK-1827A% The Small Things.
MAD:SON AVENLE Don't Cak Me Baby

KDWB/A
Clear Channel
(612) 340-9000
Morrs/Moran

12+ Cume §75,608

Guts
KAND{Don't Thank I'm Not
CHRISTINA AGUILERAComs On Over..
MADONNAMASTT

DA BRAT FTYRE SE What chu Ll
RUFF ENDZMNo More:
DESTINY'S CHIL DeJumgin’ Jumpen”
CREEDAWih Arms Wide Open
SISQ0/ncomplete

JAY-2/Big Punpst
DESTINY'S CHiL Dindependent Women
N SYNC Thas | Promse You
AALIYAH/Try Agan

RICKY MART N She Bangs

BAHA MENWho Let The Dogs Cut
DEBEL AH MORGAN Dance With Me
BACKSTREE T BOYS Shape Of My Heart
PINK/Thete You Go

TONI BRAXTONMg Wasn | Man.
JANETDoesn Realty
SAMANTHA MUMBA Gotta Ted You
BLAQUE 808
MONTEL L JORDAN Get tOn . Tontte

EVERCLEAR Wongertul

N SYNC/s Genna Be Me

DREAMHe Loves UNot

VEATICAL HORIZON Every g You Want
MORIFAH Touch it s
NINE DAYS/Abschutely

AALIYAH Ase You That.

1

WhLIMassau-Suttol
Cox

(631) 669-9254
RiceLevine

12+ Cume 909.680

TS

W TW  ARTSTATILE o (000
84 87  JANFT/Dosen Realy_ %714
88 84 CREED/Wh Asme Wide Open 36292
86 84 IDOORS DOWNAryplonite 35448
69 B4 PRKMotGats 35448
43 69 MADONNAMASK 29118
35 48 RICKY MARTINShe Bangs 20056
41 44 MADISONAVENUE/Don't Call Me Baby 18568
34 42 NELLY/Country Grammas 17724
36 42 MYACase Of Thekx. 17724
33 38 CHRISTINAAGUILERACome On Over.. 16458
57 30 DESTINY'S CHitl IViumpin’ Jumps 16036
28°37  BONJOVUNSMyLde 15614
35 36 KANDLDON' The (m Not 15192
31 34 BACKSTREET BOYS/Shape Of My Heart 14343
25 31 BAHAMENWNoLet The Dogs Oul 13082
34 29 DEBELAHMORGAN Dance With Me 12238
27 20 TONIBRAXTONHe Wasn TMan 11816
28 26  CRIEQMgher 10972
17 26 NSYNC/Thes1Promese You 10972
22 28 TVANAND JARON/Crazy For This Gel 10128
25 24 NSYNCIHs Gonna Behe 10128
25 23 NINE DAYS Absolstely 9706
33 23 ZOMBE NATIONKernsatt 400 9706
23 22 SANTANAFROB THOMAS/Smooth 9284
22 22 ENRIOUE IGLESIAS B With You 9284
21 21 ALICE DEEJAY Beter Oft Alone 862
22 70 AALIVAWTrY Agan 8440
19 20 DESTINY'SCHILDMIndependent Women 8440
14 20 JONAHSSS (Listen B420
20 20 SONIEMFeels So Good 8440
18 19 RAZOR & GUIDODoH Agan 8018
6 19 SOULDECISIONFaset 8018
18 98 WHITHEY HOUSTONAY'S Not Frght 7596
19 18 RICKY MARTINShes A1 | Ever Had 7596
110 PINKThere You Go 7596
22 10 SAMANTHAMIMBA Gotta Telt You 7596
14 16 MAICHBOX TWENTY/H You'e Gone 6752
70 16 SHAGGY FJANETAuvMe LuvMe 6752
18 16 VERTICAL HORIZONYou're A God 8752
25 15 MATCHBOX TWENTY Bent 6330

October 13, 2000 R&R ® 49

KSLL/3I. Lowis
Clear Channel
(314) 692-5100
Kapugvituich

12+ Cume 351,004

PINK/Most:
BAHA MENWho Let The Dogs Dut
CHRISTINA AGUH FRA/Come On Over
RUFF ENDZMN0 More:
DESTINY'S CHHL [/ Jumpan’ Jufmpen
SAMANTHA MUMBA/Gotta Tel You
CREEDAW#h Arms Wide Open
DESTINY'S CHiL DiAndependent Women
DE BELAH MORGAN Tance With Me
KANDIDON t Thenk 1'm ot

Musc

(]
u
“u
u
7
“
49 n
(24
24
“
“
@
L
i)
i)

MADONNA

REDHOTCHILE Cadorrecabon
SO DECISION Faded

98 DEGRE ES/Gave Me Just One
PINK/There You Go

TOK) BRAXTONHe Wasn Mar
JANE TDoesN Realty,

BBNAK Back Here
BACKSTREET BOYS Shape Of M Heart
JOEA Vanna Know

EHRIQUE IGLESIASSad Eyes
MATCHBOX TWENTY Bent

1 SYNC Gonna Be Me.
MYACase Of TheEx.
MYSTIKAL Shake Ya Ass

PAPA ROACH a1 Resort

RICKY MARTIN/She Bangs
BONJOVII'S My L e
JAY-2 By Pampay

FAITH HILU/The Way You Love M
AALIYARTry Agan

DMX Party Up{Up In )

02Where My Guts Ar?
DREAMAHe L oves U Not
WALLALOWERS Sieepwaker
MATCHBOX TWERTY.H You re Gone
BRITNEY SPEARS Stronger

WXYV/Baltimore
Infinity

(410) 828-7722
Pasha Mcintyre/Throb
12 Cume 424,500

W TW  ARTISTTITULE Gt (008)
66 66 CREEDWh Ans Wide Open 10230
68 &6  JANET.DoesnReay 10230
69 64  DESTINY'S CHILD/umpsy Jumpm' 9920
28 ST BBMAKBack Here 8835
59 84 MADONNAMusC 8370
49 54 PrThere You Go a370
58 49  3DOORS DOWNKryptonde 75%
46 40 CHRAISTINAAGUILERACome On Over. 6200
33 38 TON)IBRAXTOMNHe WasntMan 6045
50 39 NELLY/Country Grammas 6045
38 38 MATCHBOX TWENTY/Bert 5500
36 20 98 DEGREES/Give Me Jusi One. 4495
34 20 BAHAMENANOLet The Dogs Out 49
33 29 DEBELAHMORGAN Dance With Me 4495
38 20 SAMANTHAMUMBAGoRa Tel You 495
33 20 RUH ENDIMNo Maore 4340
30 29 AMIVAHTy Agan 4340
34 29 STINGDeser) Aote 4340
10 28 RICKY MARTINShe Bangs 4030
19 28 CHAISTINA AGUNLERAWNSL A Gl Warts 3875
36 I8 G 3875
24 24 SANTAMAFPRODUCT Mare Marn 3720
27 20 JORAWerve Know 3720
7 22 WACYGRAYA Try 3410
21 72 NSYNG/Ths | Prommse You 300
271 R VIRINCAL YouWard 3410
20 20 MARC ANTHONY/ Need To Know 3100
25 20 BARENAKED LADESPwrach Me 3100
11 19 BACKSTREET BOYS/Shape Of My Huart 2845
2N DAYS/AbarRuSly 2945
20 10 NSYNCARS Gonna Be Me ™
9 17 DESTINYSCHRLD'Say My Name 2835
12 17 SOW DECISIONSaded 2638
19 17 WHITNEY HOUSTONNS Not Reght . 63
15 1§ 702/Where My Girks A7 2400
16 18 LAURYNHILL/Doo Wap (Thel Thng) 2480
9 1§ GOOGOO DOLLS/ Skl b o
12 13 LENNY Women 225
6 I8 EMINENThe Rasl Sim Shady 35
11 1§ BRITHEY b o3

WFLITamps
Clear Channel

(813) 839-9393
Dormino/Shepard/Priest
12+ Cume 607,700

ST IIPANNIL2BVNIIBYPLLRILURBEEEEE

ARTST/TITLE
KANOVDon't Ttk i'm Not
MADONNAMus

SCIEMCEMasquerade
SOULDECISION Faded

DESTINYS CHILDVJumosy Jumos’
CREEDW Asrres Wide Open

JESSICA SIMPSON Think Fmin..

eZIEVRCSERNLIBEE=NG
SIS 2IIERNEBEL

~

3%

WBZZ/Pittsburgh
infinity

(412) 920-5400
Cark/Dane

12+ Cume 439.500

-
a

"

=

ARTISTMITLE
CREEDWth Asms Wide Open

CHRISTINA AGUIL ERA/Came On Over .
VERTICAL HORLZON You're A God

7|

toomy's At music

KALC/Denver-Boulder
Salem

(303) 572-7000
LawsonvKoske

12+ Cume 357,300

ARTIST/ITLE G (008}
3 DOORS DOWNXryplonse 94
MATCHBOX TWENTY Berd 8820
CREEDW#h Arms Wide Open 83/9
CREEDAHghes 8232
VERTICAL HORIZONA verytteng You Want 8232
VERTICAL HORIZON/You'ts A God 6027
BARE NAKE D LAD#E S Pnch Me 5506
EVERCLEARMWOndertul 5506
MATCHBOX TWENTY ! You'te Gone 5439
NINE DAYS/Absohstely 5439
EVAN AND JARON/Crazy For Thes Gat 5145
MADONNAMUST 5145
STING Deser! Rose 4557
MOUTH Then The Mormeng. 4263
GOOGOO DOLL S/Broadwey 4118
MACY GRAYA Try 675
DIDO/Here Wil 38t
BEMAK/Back 73
SANTANA FROB THOMAS/Smooth 73
BON JOVIS My Lile Pt
u Again M
REDHOT CHIL| _/Caliormicalion 232
EVE 6/rmice Out 2206
SISTER HAZEL/Chuisge Your Mg 2205
2058

ARG ANTHONY Nesct To Know L))
FAITH HA L Breathe 1911
SPLENDERVeah, Whatever m
DEXTER FREEBISHLasvio Town 1764
NATAL IE IMBRUGL W Tor 1764
SHAIN MULL INS T verywhere | Go 1764
SMASH MOUTH/AI St 1764
EAGLE-EYE CHERRY/Sow Tonight 1617
1617

SUGAR FAY/Sormadey 1617
L2/Busnt Doy 1617
R 1617
NINE DAYS/H A 1470
REDHOT CHILY. OWersite 1470
SUGAR RAYAvery Morning 1470

WAKS/Cleveland
Clear Channe!
{216) 781-9667
Mason Kasper

12+ Cume 167,400

ARTIST/ITLE

45 9 MADORNAMUsC

3 DOORS DUWN Xryplonde
PINKMOS Guris
DESTINY'S CHIL DeJumpn Jumpn’
NELLYCountry Grammar

CREF DAV#th Asms Wide Open

CHRISTINAAGUM § RACome On Over
"N SYNC/This | Promese You
KANDLDO t Thank ' Not
BACKSTREET BOYS/Shape Ot My Heart

BLAOUES08
"NSYNCs Gonna Be M
SIS0/ Thong
CREEDMghes

PAPA

|
i

1413

G (000)

NNRZ/Portiand, OR

Clear Channel

(509 226-0100

AustinDr. Doug

12+ Cume 331.800

PLAYS

LW TW  ARTISTMITLE Gt {0001
90 93 SOULDECISIONFared 15996
94 92 PiNKMoSIGuts 15824
70 82 DEBELAMMORGAN Lance With Me 14104
91 T4 CHRISTIRAAGUILERACome On O 12728
52 67 MADONNAMsc 11524
86 61 EVERCLEARWondertul 10492
53 52 3DOORS DOWN¥ryplonte 8944
49 47 RUFEENDZNo Moce 8084
14 47 DESTINY'S CHILD: Jumpet Junpn’ 8084
45 46 SAMANTHAMUMBAGotta Tell You 912
27 42 CREEDAWIth Arms Wide Open 7224
48 41 98 DEGREESGive MeJustOne 7052
30 &1 KANDVDon'f Thew Fm ot 7082
42 41 RIGKY MARTINShe Bangs. 7052
27 3% VERICAL HORLZONYou're AGod 6708
29 35 MYACaseOtf Thex... 6020
37 M NELLY/Country Grammar 5648
38 31 BAHAMERWHO Let The Dogs Ot 5332
23 20 DREAMMe Loves LiNot 4816
30 20 BHMAKSack Here 4316
37 I8 MATCHBOX TWENTY Bert 4916
19 26 JOB)Wanma Know 4472
37 24 CREEDAMgher 4128
29 26 NME DAYS/Absolely 428
15 23 BACKSTREET BOYS/Shape Of My Heast 3956
18 21 BONJOVIANS My Like 3612
18 20 SHAGGYMWasn'tMe 3440
26 W NSYNCU'S Gonna Be Me 3440
19 20 SAVAGE GARDEN/Crash And Burn 3440
28 49 KSSICASIMPSONA Think ('min 3096
22 15 NSYNC/Thes| Promuse You 2580
16 15 VERIICAL HORIZONEverything You Wanl 2580
16 15 AALIYAH/Try Agan 2580
10 15 DESTINY'S CHILDAndependent Women 2580
23 15 STING/Desest Rose 2580
6 14 ENRIOUE IGLESIAS e With You 2408
114 NEXTAWey 2408
7 13 SIS00incompiele 2236
16 13 TONIBRAXTONYe Wasnthtan 2236
10 11 ANGELAVIA1 DontCare 1892

WIFS/Ciacinnati
Clear Channel
{513) 763-5477
Philhps Murray
12+ Cume 289,300

ARTISTTITLE
CHRISTINAAGUILERACome On Ovex..
NELLY/Country Grammas
MADONNA Musc
DESTINY'S CHILD Jumpin Jurnpai
BLAQUE. 808

BAHA MENWhHo Let The Dogs Oul
SOULDECISION Faded

CREEDWAh Avms Wide Open
PINKMost Gals

Dt BELAH MORGAN Dance With Me
"N SYNC/Thes | Promese You
VEATICAL HORIZON. You're AGod
JAY-Z/Bg Pynpn’

THIRD EYE BLIKD/Deep inside OF You
SAMANTHA MUMBA Gotta Tell You

Go
SAY-ZEIAMH AND JATan ) GetA
O DIRTY BASTARDGot Your Money
NINE DAYS/ .
MATCHBOX TWENTY/N You re Gone
BRIANMCKNIGHT Back Al One
DESTINY'S CHILD,Say My Narme
REDHOT CHIL | /Casorneaton
SANTANA F-ROB THOMAS/Smooth
BACKSTREET BOYS/Shape Of My Heant
DREAMHe Loves UNot
DESTINY'S Gk D-independent Women
MACY GRAY; Try
MYATase Of The bx.
KANDLDon Thenk I'm Not .
98 DEGREESGve Me JustOne

Gi {006)
11040
11040
10920
10680
10560

WHAQ/Cincinaati
infnity
(513) 6995102 ( Vg
FrankDouglas
12+ Cume 332.800
PLATS
N TW ARTISTAITLE
63 72 CREEDMWh Avms \Wide Open
66 72 JIDOORS DOWNXryptone
60 72 DESTINY'S CHILDvJumpin’ Jumpat
58 89 MADONNAMuST
33 81 JANE UDoesnt Reaty
66 54  MAICHBOX TWENTY/Bent
44 49 CHRISTINA AGUILERACome OnOver...
45 4% BBMAXBackHere
44 47 MANDY MOOREA Wanna Be With You
46 47 CREEDM
53 48 VERTICAL HORIZONYoure A God
44 48 DVERCLEARWondertul
45 48 NSYNCt's Gonna Be Me
41 40 STINGDesent Rose
31 38 SOULDECISION¥aded
52 38 NINEDAYS/
21 28 BAHAMENWNO L et The Dogs Out
22 28 RCXY MARTINShe Bangs
25 28 MELLYCountry Grammar
18 24 NSYNC/Ths 1 Promese You
- 22 SR-T1/MghtNow
a1 TRANMent
24 21 BONJOVIItS My Life
29 21 BARENAKED L ADNS/PinchMe
26 20 THIRDEYE BLINO/Deep Inside Of You
18 19 GOOGOODOLLS/Brack Batoon
22 18 MACYGRAYA Try
6 18 BACKSTREETBOYS/Shape Of My Hearl
14 18 EVE 64nscde Out
- 10 NINE DAYSHIAm
21 18 SMASHMOUTH/Then The Morning
13 17 LIEMy Own WorstEnemy
- 11 MYATaseOtThebx.
- 17 PINKMostGris
19 16 VERTICAL HORIZONE verything You Want
3 1§ MATCHBOX TWENTY/A You're Gone
20 16 SANTANAFROB THOMAS Smooth
10 14 EVANAND JARONCrazy For Thes Gat
17 13 PINK/There You Go
17 92 REDHOTCHILI /Scas Tissue

KDND/Sacramenio |

Entercom rY m.,

(916} 3341:7777

WeedLee Chrs K ““

12+ Cume 274,900
ARISTITLE 61 (000)
CHRISTINA AGUIL ERATome On Over.. B662
3DO0AS DOWNAGyplornte 8540
NELLY.Country Grammar 8418
PINK Most Gats 8418
CREEDAWh Arms Wade Open 829%
DESTINY'S CHIL Dumpn’ Jumpst 7930
TON! BRAXTONHe Wasn | Man 7686
RUEF ENDZNo More: 5490
KANDVDon 1 Thnk Frm Not 5490
MADONNA Music 5490
SAMANTHA M UIMEAGOr Tefl You 5368
MADISON AVENUE Don t Call Me Raby 5246
NSYNC/Thes | Promese You 5246
SOUL DECISIONS aced 5246
98 DEGREE S Give Me Just Ong.. 5124
JANE 1700880 Heally 5124
VERTICAL HORIZON/You're A God 5002
NINE DAYS/Alisoiutely. 4830
D€ BELAH MORGAN Dlance With Me 3294
RICKY MARTIN/She Bangs nr
BACKSTREE T BOVS/Shape OFf My Hear! 3050
VAN AND JARON/Crazy For Thes Gat 2562
BON JOVIN'S My Like 2440
WALLFLOWE RS/Sieepwalier 2440
ENFIQUE IGLESIAS/Sad Eyes y 2440
NO AUTHORITY/Can 1Get Your 2440
BRITNEY SPEARSA ucky 2218
THEANY/Tm Not Sieeping 2318
ALICE DEEJAY/Betier Off Alone: 2196
MATCHBOX TWENTYA! You're Gone 2196
SIS0/ Thong Song 2196
BAHA MENWHO | et The Dogs Oul 2074
AALFYAH/ Tty 2074
BLINK-182/AR The Small Things * 2074
DREAMMe Loves U hot 1952
SAVAGE GARDE W ANy mation 1952
JESSICA SIMPSON Thenk fm . 1952
MATCHBOX TWENTY Bent 1952
ENHIQUE IGLESIAS/Be With You 1830
KID ROCK, Oty God Knoves Why 1830

KCHZXansas City
Syncom

(816) 356-2400
Austin/ Reuly

12+ Cume 216.600

ARTISTMNE

NELLYCountry Grammas

PINKMos1 Gas
NSYNCThe | Promese You

98D GREE S Grve Me Jurst One.
MADONNA MRS
CHRISTINAAGUILERACome On Over
DESTINYS CHIL [Vingependert Wornen
RUCKY MARTIN'She Bangs

SAY-L83 Prvowt

RUFF ENDZNo More
KANDDon" Thnk m Mok

BACKSTREEY BOYS/Shape O My Heart
SOULDE CISIONF aded

SISO Incomplete
MYSTIKAL/Shake Ya Ass
CHRISTINA AGUR £ RAWNat A Gel Wants
BAHA MENWNO Lot The Dogs Oul
B0YZ It MEN/Pass You By

MANCY MOORE 1 Wanna Be With You
ALICE DEEJAY/Better Off Alone
BRITNEY SPEARS ucky
SONIQUER Fests S0 Good

JAY-Z F/AMIL ANO JA/Can | Get A

11 MIKAILA/SO I Love With Two
SAMMEN Like N

G (500)

8712

wwWw americanradiohistorv com
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KMXV/Xansas City

Infinity

(816) 756-5698
Zeliner/Dyan

12+ Cume 334,900

ARTISTTITUE

NELLY/Country Gramemar
DESTINY'SCHL Dumpsy Jumpn®
CREED/With Armes Wide Open

TOMI BRAXTONHe Wasn1 Man

N SYNC/Thes | Promse You
CHAISTINA AGUILERA/Come On Over

98 DEGRE ES/Gave Me Just One.
MADONNAMUSK

MATCHBOX TWENTY/Bent
EVERCLEAR Wondertul
KANDUDon't Thank I'm Not
SAMANTHA MUMBAGoRta e You
BARE NAKE DLADIE SPinch Me
VERTICAL HORIZOM/ You're AGod

OHigher
BACKSTREE T BOYS/Shape OF My Haart
BAHA MENWho Let The Dogs Out
RUFF ENDZNo More:

MATCHBOX TWENTY/M You re Gone
SANTANA F/ROB THOMAS/Smooth
DREAMAHe Loves U Not

VERTICAL HORLZONA verything You Want
FAITH HILL/The Way You Love Me
SONIOUE /t Fests So Good
(DESTINY'S GHlL DAndependent Wormen
JAy-7 /g Pmpm’

TRANMest Vigna

JOEA Wanna Know

SISTER HAZEL/Changs Your Mind
THIRD EYE Bt IMD/Deop insade OF You
BLINK-182/A1 The Sk Things
EVERLASTWhat Ws Lile

NINE DAYSA?| Am

WXSS/Milwawkes

Entercom

{814) 529-1250
Martinez

12+ Cume 291,409

L3

guuugLEEELsLLLL22 2O

W3
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CHR/Pop Playlists

FINO COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

AMUSTITLE

3D00RS DOWNKryplonde
SYNC/Ths | Promese You
OABRAT F/TYRESEWrat chu Like
]

DEXTERFREEBISHA aaving Town
MATCHBOX TWENTYAY You ve Gone
DESTINY'S CHILDAndepondent Women
98 DEGREES/Gave Me Just One
SR-71/Rugpt Now

OR DRE/The Nend Episode
REDHOT CHAL)../Callor recation
SIS00NComplets

VERTICAL HORIZONYou're AGod
DAMXParty Up (Up in..)

JANET/Doesn1
CHRISTINA AGUN ERA/Come On Over
MINEMYStan

Oomn
HAITH HILL/The Way You Love Me

JOXM/San Antonio

Clear Channel

(210) 736-3700

Kelly/ James

12+ Cume 318,300 oy
PAYS
W TW  ARTISTTITUE

94 M

9 8 Gats.

83 92 CREEDWRD Arms Wide Open

87 92 3DOORS DOWNA

92 91 EVERCLEARMWOderful

67 82 THIRDEYE BLIND/Deep Insude OF You
49 S8 JANETDoesn) Really

45 48 REDHOT Chil )_/Caltiornicabon

53 48 VERTICAL HORIZON/You're AGod
38 48 NSYNC/This] Promese You

51 46 CHRISTINAAGUILERACOMe On Over.
33 48 EVAN AND JARON Crazy For Thes Girl
44 44 MANDY MOORE Wanna Be With You
37 41 TONICYou Wanted More

38 38  BLESSIDUNION /That's TheGal.

37 33 TOMIBRAXTONHe Wasnt Man.

38 N CHILLY. Jumpn’
37 38 MATCHBOX TWENTY/Bent

34 38 VERTICAL HORIZONE veryttang You Want
49 35 BONJOVINSMyLite

19 32 LENNYKRAVITZA Belong To You

51 2

23 3 CREEDAgher

28 29 BARENAKED LADN S/Pinch Me

29 39 MATCHBOX TWENTY/N You're Gone
29 2% STING/DesertRose

15 78 RICKY MARTIN/She Bangs

1127 LENNYKRAVITZAGEN

22 28 NELLY/Country Grammar

- 24 WALLRLOWE

17 19 DMOCPartyUp (Upin.. )

14 10 SAMANTHA|
20 10 PWNI/There You Go

16 17 GREENDAYMinority
33 18 LiTAserable
48 16 98DEGREES/Give Me Just One.
3 €1 BOYS/Shape Of My Haart
13 11 FATBOY SUM/The Rockalolier.

6 11 LTy Own Worst Enemy

12 10 LEWNY ooy

(401) 4334200
BristoiMorms.

12+ Cume 372,809

ARTISITINE

MADONNA/

3DOORS |

BARE NAKE [ LADIE S/Pnch Me
TONIBRAXTONAe Wasn't Man
CREEDYWW: Arms Wide Open
VERTICAL HORIZONYou're AGod
98 DE GRE £S/Gave Me Jusst One -

CORRS Sresthioss

THIRD £YE BLIND/Deep insie Of You
SPLENDER/ Thank God Can
SOULDECISIONF acdedt

MARC ANTHORY/My Baby You
PINKAVOS! Girls:

MATCHBOX TWENTYAI You're Gone
ENRIOUE IGLESIAS/Sad Eyes
DREAM YL oves UNot

LENNY KRAVTTZ/Agan

BOYZ 1) MEN/Pass You By
SR-71/MRight Now

1 PLUS 1/Cherry Bomb
JESSICA RIDOLE/Symphony

WHCI/Columbus, OH

Clear Channel

(614) 430-9624
loole/Kelly

12+ Cume 291,700

61 (000}

11100

10500

10200

TOMI BRAXTONHe Wasn'l Man. 10200
MATCHBOX TWERTY/Bent 10200
DESTINY'S CHil [V.durmpan’” Jumpn’ 9900
RICKY MART N She Bangs 6900
EVERCLEARWondertul 6600
SOULDECISIONS aded 6150
N SYNC/Thes | Promese You 5850
BARENAKE D LADIES/Pch Me 5850
PINK/There YouGo 5700
Nt DAYS/Absoiutely. 5550
SAMANTHA MUMBAGotta Tell You 5400
SPLENDE R/l Think God Can 5100
REDHOT CHILI /Othersxle 4800
VERATICAL HORIZONA veryttwig You Want 4500
BBMAK Back Here 4500
98 DEGREES/Give Me Just One 4350
JANET/Dossn] Really 4350
VERTICAL HORLZON You're A God 4200
AALIYAH Try Agan 4200
JOEA Wanna Know 4200
BLAQUE/Bring It Al To Me. 4050
N SYNC/Ts Gonna Be Me 4050
FAITH HILL/The Way You Love Me 3900
CHRISTINA AGUILERA'Come On Oves: 3900
CREEDHgher 3900
DESTINY'S CHIL D Say My Name 750
PINK Most Grs 3600
DEBELAH MORGAN/Dence With Me 50
NELLYCourtry Grammar U0
MAICHBOX TWENTY/N! You're Gone 2850
BACKSTREE T BOYS/Shape Oty Heast 2700
THIRD EYE BLINDYDeep Insade OF You 2700
BAHA MENAWNO L et The Dogs Out 2400
RUFF ENDZ%o More: 2400
DAEAMMe Loves 1 Not 2250
TAL BACHMAN She's So High 2100
DESTINY'S CHIL D/independent Wamen 1950

KZHT/Salt Lake City
Clear Channel
(801) 908-1300
McCartneyMcCarthy
12+ Cume 240,500

ARTIST/ITLE

PINKGMost Gars

CREE(/With Arms Wide Open

3 DOORS DOWN Krypiorde
ANIVAH T,

EVAN AND JARONCrazy For Thes G
SAMANTHA MUMBA Golta led You
VERTICAL HORLZONYou re A God
KANDADon't Thek Fm Not
NSYNC/Thes | Promese You
DEBELAM MORGAN/Dance With Me
TONI BRAXTORHe WasnYMan
BACKSTREET BOYS/Shape OfMy Heart
BON JOVVIs My  fe

MATCHBOX TWENTY et
CHRISTINAAGUILERACome On Over

MATCHBOX TWENTY.t You're Gone
THIRD £ YE BUINO/Deep insude Of You
NELLY/Country Geammas:

98 Dt GREE S/Gave Me Just One.
RICKY MARTIN/She Bangs

LENNY IRAVITZ/Agam

DESTINYS CHIL Dndependent Women...
MADONNAMSE

SPLENOERA Thenk GodCan

THIRD € YE BLINO/Never Lat You Go
VERTICAL HORLZONE veryBhang You Want
NINA GORDON Tonight And.

CREE

Digher
TE2Mhere My Girs AT?
CHRISTINA AGUK ERAWN A Gt Wants
DESTINY'S CHILDS2y My Name
SA-71/Right Now
JANE 1/Dossnt Really_.

BBMAK/Back Here
RUFF ENOZNo More:
JESSICA SIMPSONA Thenk I'min

WHKS/Chariotte
Infintty

(704) 331-9510
Reynolds/McCormick
12+ Cume 382,600

ARTISTTITLE
BAMA MENWHO Lat The Dogs Out
MADONNANSE

‘SOULDECISIONFadedt
CHRISTINAAGUILE RACome On Over
MATCHBOX TWENTY/Berd
CREEDHghor
CREEDMIN Arms Wide Open
3DOORS DOWNAGyplonae
DESTINY'S CHR Diumpin” Jumpt
BONJOVVIts My Lile

FAITHHILL /The Way You Love Me
EVERCI EARWonderiul

THIRD EYE BLIND/Deep Insuie OF You
VERTICAL HORIZONYYou'te AGod
Gats

onthiess.

My Girts Ar?
REQ HOT OHAL{.../Scar Tissuo.
CITIZEN KING/Better Days.

S

grEyynaes

WNOU/Indianapalis
Emmis

@i 2% 10w
Ogar/Ott/Jana

12+ Cume 123,000 53.1
LW TW  AATIST/TITLE o (0080)
84 85  3DOORS DOWN Xryplonie 4560
66 82 BAHA MENWNo Lat The Dogs Out 16
75 88 CREEDAVEh Arms Wit Open 4080
77 84 DESTINY'S CHILIVJumpm' Jumpin' 42
44 74 PINKMOS! Garls 3552
63 72 NELLY/Country Grammar 56
74 70 CHRISTINAAGUILERACome On Over 3360
4B 67  BACKSTREET BOYS/Shape Of My Heart e
71 $3 VERTICAL HORLZON You're A God 2544
48 40 MADONNAMuSK 2304
42 46 SOULDECISIONF aced 2208
45 46 BUNK- |Q/‘l".$ﬂﬂm 2200
61 46  EVEACLEARWonder! 2200
“uy Nl(nlvsmm 2160
51 44 98 DEGREES/Gave Me Just One .. 212
41 80 KIDROCKWasting Tame 1920
40 34 MATCHBOX TWENTY/Bant 1832
51 33 JESSICA SIMPSOM Think F'min. 1584
25 32 KANOVDON Think F'm Not 1536
1330 MYACaseOf Theéx. 1440
25 70 MATCHBOX TWENTY/N You're Gone 1344
26 20 PAPA 1344
26 27 DREAMAde Loves U Not 1296
22 28 'NSYNC/This ( Promese You 1200
15 25 VIRTICAL HORIZON veryting You Want 1200
31 25 JANET/DoesnResly_ 1200
35 24 TONIBRAXTONHe Wasn't Man. 1152
22 24 RICKY MARTINShe Bangs. 1152
17 23 DA.DRE/The Next Epmode 1104
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