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DEPECHE MODE
“DREAM ON”

Available April 17th online as DMD
Available April 23rd on Maxi 12” and CD

From the forthcoming album EXCITER
Album In Stores May 15th

“Dream On” music video
directed by Sterhane Sednaoui

See Depeche Mozie on the EXCITER TOUR
this summer beginning in June presented by

2

Produced by Mark Bell
M. J har Kessler for Baron Inc.

Excite your senses @
www.repriserec.com
www.depech=mode.com
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management ¢+ marketing o sales

How do you respond when your station
becomes the top story on the 11 o’clock
news? Using actual scenarios, such as
the Dr. Laura and “Black Hoe”
controversies, R&R Sales & Marketing
Editor Pam Baker recently posed that
question to a panel of newsmakers, news
reporters and radio executives at the R&R
Talk Radio Seminar. This week's
Management, Marketing & Sales section

- also recaps a great session from last

month’s Country Radio Seminar, and
KKBT/L.A. VP/GM Nancy Leichter is in the
gleaming beam of our GM Spotlight.

Pages 10-15
COUNTRY CONUNDRUM

A recent banner headline in the Nashville
Tennessean triggered some heated
reaction from Music City radio stations. it
also spurred R&R’s Lon Helton to inspect
the radio presets in the cars of Nashville's
top music brass. What was the headline?

~ What are the execs listening to? Get it all

here!
Page 66

ARIZONA'S GENTLEMAN

When Larry Daniels entered radio 40
years ago, he thought he was going to be
a rock 'n’ roll disc jockey. But one quick
format flip and a chance call from Buck
Owens changed all that. His career is
chronicled in this week's Legends.

Page 29

LN THE NEWS

s Alfredo Alonso adds day-to-day
duties at WNNY/New York

« John Cravens heads One-Cn-One
0&0s, WYPA/Chicago

Page 3

CHR/POP

« SHAGGY Angel (MCA)

CHR/RHYTHMIC

« JAAULE (1L MO ...
URBAN
= MUSIO Love (Def Soul/iDJMG)
URBAN AC

» TAMIA Stranger In My House (EIektra/E" G)

COUNTRY 3
« DIAMOND RIO One More Day (Arista)

AG

«*N SYNC This | Promise You (Jive)

HOT AC
« LENNY KRAVITZ Again (Virgin)

NAC/SMOOTH JAZZ
« RICHARD ELLIDT Who? (Blue Note)

RoCK
« AEROSMITH Jaded (Columbia)

ACTIVE ROCK
« A. LEWIS & F. DURST Outside (Fawless/Geffervinterscope)

ALTERNATIVE

+A. LEWIS & F. DURST Outside (Fawiess/Geffervinterscope)

ADULT ALTERNATIVE
« TRAIN Drops Of Jupiter (Tell Me) (Columbia)

Put .. (Murder Inc./Def JarmVIDJMG)

:

NEWSSTAND PRICE $5.50

i

XM s Ruck Ready To RoII f

After 2 1/2 months of sit-
ting on pins and needlcs —
and getting knocked down by
Wall Street investors who ex-
pressed concern that the com-
pany might not get its busi-
ness off the ground this year
— XM Satellite Radio ex-
ecutives breathed a sigh of

. relief as*“Rock,” the DC-
based company’s first of two
satellites, was sent into orbit
on Sunday.

Within 70 minutes of the
| 5:33pm ET liftoff from a Sea
Launch platform in the Pacific
Ocean, XM’s ground station in
Perth, Australia captured the
first signals from the satellite.
~ “Today’s flawless launch
puts one of the final pieces in
place to kick off XM’s revo-
lutionary ncw radio service
on schedule this summer,”
. said XM President/CEO
Hugh Panero soon after the
connection was made. “We
now have a satellite in the sky,
i XM-ready radios on retail
shelves, our chipsets in pro-
duction, and our state-of-the-
art broadcast studio humming.

XM/See Page 28

XM'’s “Rock” launches from the
Pacific Ocean.

Cumulus: Baek From ‘Dire Stralts
Dickey credits company overhaul for gains

By JoE Howarp
R&R WASHINGTON BUREAU
Jjhoward@rronline.com

Cumutlus Broadcast-
ing CEO Lew Dickey
believes that his com-
pany has overcome the
struggles it faced in the
recent past thanks to a
broad revamping of the
company’s operations
begun less than a year
ago.

“Nine months ago this
company was in dire straits from
top to bottom, and it took a lot of
hard work, a healthy dose of
harsh medicine and some good
luck to get it going again,”
Dickey said during a March 15
conference call announcing the
company’s Q4 and full-year 2000
carnings. “We’re now building a
solid foundation that can serve as
a platform for expansion in the
radio business.”

Dickey

As evidence that Cu-
mulus is a corporate
contender for “come-
back kid” status, the
company reported that
broadcast cash flow in-
creased 40%, to $17.2
million, and after-tax
cash flow improved
from a loss of $7 mil-
lion (22 cents per share)
to a loss of $1.6 million
(5 cents). Revenues rose
3%, to $57.5 million, and the
company’s per-share loss im-
proved from 43 cents to 32 cents.
On a same-station basis, rev-
enues inched up a half-percent,
and BCF soared 70%.

For the full year, revenues
were up 26%, to $225.9 million,
but BCF fell 26%, to $34.6 mil-
lion, due to a one-time bad-debt

CUMULUS/See Page 28
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Radio Waits To Bounce Back

Group execs go back to basics amid slowdown

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@rronline.com

NEW YORK — Everyone
pretty much saw it coming Tues-
day afternoon at the Kagan Fi-
nancial Summit, when Alta
Communications General Part-
ner David Retik summed up the
current climate in radio: “This is
going to be a crappy year. Every-
body knows that, but the indus-
try always bounces back.”

The great times the radio in-
dustry experienced over the past
few years can be likened to a
summer vacation where every-
thing exceeds your wildest
dreams and no one wants to go

ot =

home to their humdrum real
lives. “We all told ourselves last
year that it was not real and not
to get used to it,” Jefferson-Pilot
Radio President/CEO Clarke
Brown told R&R. “But we did.”

But Brown was quick to ac-
knowledge that “business is not
terrible.” It’s just that the balloon
was so big and bouncy for so
long that some are having a
tough time letting go of the
string.

“You have to go back to ba-
sics: local, direct selling,” said
Citadel President/CEO Larry
Wilson during a session on the

KAGAN/See Page 8

Clear channel Resets N Y Managers
® Rosen, Elberg succeed Landy at WLTW & WTJM

Clear Channel/New York
has made several changes to its
management struclure:

= Market Exec. VP Andrew
Rosen has added GM duties at
AC WLTW, and WKTU VP/GM
Scott Elberg has added GM du-
ties at Rhythmic Oldies WTIM.
They replace Rona Landy, who
resigned last week.

* WALK-AM & FM/Long Is-
land Asst. PD Rob Miller has
risen to PD of the AC combo,
while GSM Mark Clark has
tacked on interim Station Man-
ager responsibilities. They suc-
ceed PD Gene Michaels and
GM Bill Edwards, who exit to
pursue other radio opportunities.

= WAXQ/New York VP/GM
Matthew Ross has assumed the
Sr. VP/Sales title for the market
cluster — which also includes
WHTZ — and will lead the sta-
tions’ sales etforts and new-me-
dia initiatives. The market’s

Rosen Elberg
GSMs and Group Sales Director
will report to Ross.

“These announcements reflect
Clear Channel/New York’s vast
resources of talented station ex-
ecutives ready to accept new
challenges and responsibilities,”
Rosen commented. “The ex-
panded roles for these top man-
agers will afford them profes-
sional-growth and let us, as an
organization, take advantage of
their tremendous talents on a
broader scale”

particularly among women.

TSL Trend Shaved By One Hour

Time spent listening to the radio has declined by one hour
over the last two years, according to national fall *00 Arbitron
data. Average 12+ TSL was 21 hours, 30 minutes in the fall
of 1998, but it fell about 5%, to 20:30, two years later. The
decline was detected in almost all demographic groups but was
dramatic among young demos. Teens, for example, spent about
15 hours per week with the radio in 1998, but that had dropped
to 13 hours, 45 minutes two years later. The decline was even
more dramatic among 25-54 women: They listened for 20
hours last fall, compared to 21:45 two years earlier.

AQH listening statistics by location revealed another phe-
nomenon: At-home listening in fall *00 was 10% lower than
it was in fall *98. The decline was most dramatic among 23-
34 adults. That demo took an 18% hit in the two-year span,

Despite these statistics, radjo’s overall reach continues to be
as strong as ever. The medium reaches 94.9% of the 12+ popu-
lation every week, just half of 1% lower than two years ago.

Two-Year ILlstenmg Trends

s
%lwmf&@ Wigg 5900 Sum)'00 Fall ‘00

946 94.9

Source: Arbitron Persons Using Radio Report, Total U.S.

Industry news updated continuously: www.rronline.com
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Alonso Takes The

Malibu Memaries

Reins At WNNY/N.Y.

Mega Commu-
nications Presi-
dent/CEO Alfre-
do Alonso has
taken over day-
to-day manage-
ment of the com-
pany’s Spanish-
language News
outlet, WNNY
(Noticias 1380)/
New York.
WNNY VP/
GM Luis Alvarez and GSM Phil
Estevez have exited. |
“This consolidation of duties will
draw on Alfredo’s years of experi-
ence. He has turned Spanish-lan-
guage formats in New York and
Los Angeles into top-rated sta-
tions,” said Mega Chairman Adam

Alonso

143/Lava/Atlantic recording artists Plus One were the guests of honor
at a recent industry party at the Malibu, CA home of record proaducer
David Foster. After a five-star dinner the group performed and posed
for pictures before departing to resume their highly successful tour. Pic-
tured (back row, I-r) are Plus One's Nate Cole, Gabe Combs and
Nathan Walters; R&R CHR Editor Tony Novia, Charts Manager Anthony
Acampora (front row, I-r) and Publisher/CEQ Erica Farber; Plus One's
Jason Perry; Atlantic Records EVP Andrea Ganis; Plus One's Jeremy
Mhire; and R&R Director/Charts & Formats Kevin McCabe.

Lindemann. “Luis and Phil are ac-
complished executives and have a |

ALONSO/See Page 20
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cravens Heads
One-0n-One 0&0s

Twenty-year broadcast veteran
John Cravens has been named to |
7 the newly cre- |
 ated position of

! Group Station
| Head for One-
i On-One Sports’
§ owned-and-op-
| erated radio sta-
| tions: WIWR/
| New York,
| KMPC/Los
| Angeles and

Bonneville International flipped
Classical WNIB/Chicago to Clas-
sic Hits “The Drive” on March 15,

VP/Programming at Classic Rock
sister WLUP, has added program-
ming duties at WDRV.

“The on-air approach of The
Drive will avoid undue hype and
radio cliches and focus on timeless
rock and true variety,” Solk said.
“The Drive was developed to attract
an audience that would comple-
ment that of WLUP”

with new calls WDRV. Greg Solk, -

| Bonnewlle Goes For A ‘Drive’ In chlcago
M Solk adds programming duties as WNIB flips

Solk added that The Drive’s mu-
sic mix will be a hybrid of classic
rock and pop hits from the mid-
1960s through the early 1980s.
Aiming at the 25-54 demo, core art-
ists include The Eagles, The Roll-
ing Stones, Fleetwood Mac, The
Beatles, Creedence Clearwater Re-
vival, James Taylor, Steely Dan and
Elton John.

In related news, Ian Banks has
joined WDRYV as GSM. Banks was
most recerftly Manager/Retail Sales
at Bonneville’s WTMX/Chicago.

WNRB/Boston.
Cravens will be
based in Chicago, where he will
also serve as GM for One-On-One-
operated WYPA.

CRAVENS/See Page 20

Cravens

Jay Alan has been named PD at
Crawford Broadcasting’s Urban
WV JM/Chicago, which will move
on March 26 from 102.3 to the su-
perior 92.3 stick currently occupied
by Gospel WYCA. Alan was pre-
viously Asst. PD/MD at crosstown
WGCI-FM. Crawford/Chicago
GM Taft Harris will also oversee
“Power 927

Alan told R&R that WVIM will
target 18-34s, “but we will be an
aggressive 18-34. When we say
‘aggressive, we mean we want to
be a trendsetter. Our goal is to jump
on top of those records before our
competitors using a combination of
gut and research, but more on a gut

Lawson Named PD
At KFMD/Denver

Jim Lawson has been named PD
of Clear Channel’s CHR/Pop
KFMD (Kiss-
i FM)/Denver.
Lawson is the |
former OM of
AMFM’s Denver
stations, some of
which were sold

|

i to Emmis Broad-

y casting. level instead of waiting for research
Clear Channel/ | or retail information. We feel that
Denver Direc- | the music will be the star of this ra-
RS tor/FM  Pro- | dio station”

WVIM’s move also signals the
return of ABC-syndicated host
Doug Banks to the Windy City.
“Doug Banks as our morning man
LAWSON/See Page 28 | is definitely a big coup for this sta-

gramming Mike
O’ Connor likened Lawson’s hiring
o “acquiring a type A free agent

—

Alan PD As WVJM/Chicago Signal Moves

tion,” Alan adds. “Chicago has
missed Doug, and for years he’s
been trying to get back in. I think
that when he gets on the station, the
city is going to welcome him with
open arms.”

Harris has worked in Chicago
since the late *70s and is marking his
31st year with Crawford. He told
R&R, “I want to acknowledge God,
who has made all of what has oc-
curred thus far possible. It’s a won-
derful opportunity to make history in
Urban radio for Chicago. We're very

blessed to have Jay Alan on our |

team, and [consultant] Tony Gray
has been an extra-special blessing
that God has sent our way.

“Our goal is to be listener- and
client-friendly, with more music,
less talk and fewer commercials.
It’s a beautiful opportunity for Chi-
cago to experience radio that takes

us back to the *80s, when there was |

a WGCI and a WBMX. Now it’s
WGCI and WVIM. The ‘V’ stands
for victory.”

' ningham, who will relocate §
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KEGL's Stevens Readies Bay Area Move

KEGL (The Eagle)/Dal-
las PD Greg Stevens has
been promoted to OM for
KCNL, KSJO & KUFX
in San Jose-San Francisco, §
effective April 9. He will |
replace OM Keith Cun-

“Greg’s Rock program-
ming talent will be a tre-
mendous addition to our
team here in the Bay
Area,” Clear Channel/San
Jose-San Francisco VP/
Market Manager John
{ Sutherland told R&R.
“This well-deserved pro-
motion will give Greg an
opportunity to move from
being a single-station PD
in the Dallas market 10 an

to Los Angeles at the end §
of this month. Cunnin- |
gham will continue to con- &
sult the Bay Area stations
while he pursues interests
in other divisions at Clear Channel.

Slevens

STEVENS/See Page 28
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Rizer Rises To PD At DG101/Washington
Longtime WWwWDC wanted. I grew up listening

(DC101)/Washington to DC101, and my whole

staffer Buddy Rizer has
been elevated to PD of the
Clear Channel Alternative
station. Rizer, who was
previously Asst. PD/MD,
replaces Bob Neumann,
who exited in February.
“I’'ve worked my entire
career to be the PD at (RS
DCI101,” Rizer told R&R.
“It’s the only job I've ever

career goal was to be
where I am right now.”
Rizer has been with
WWDC since 1988, when
he joined the station as a
part-timer. Since then he
has worked in virtually ev-
ery programming position
2] at the station. He’s also

RIZER/See Page 28
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Interep Had ‘An Excellent Year,” Says Gulld

3 Loss of Clear Channel stations hurt, but radio business grew

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@rronline.com

Interep founder/CEO Ralph Guild seemed to be enjoying him-
self last week as he told an analysts’ teleconference that the repre-
sentation firm had an excellent year and that the company’s earn-
ings exceeded cxpectatlons despite the loss of the business of Clear
Channel’s stations in December 1999.

Interep’s radio-commission rev-
enue dropped 6% in Q4, to $26.2
million, due to a general slowdown
in national advertising and the signifi-
cant decline in the dot-com sector. Ex-
cluding commission revenues gener-
ated from Clear Channel stations in
1999, Interep’s pro forma Q4 radio-
commission revenue increased 2%.
Core Q4 EBITDA increased 6%,.t0
$9.1 million; ATCF per share grew
51%, to 80 cents; and earnings per
share improved from a loss of 39 cents
to a gain of 23 cents. For the full year,
radio-commission revenue increased
4% (12% on a pro forma basis), core
EBITDA climbed 28%, ATCF per
share soared 97%, and the EPS loss
improved from $1.97 to 31 cents. First
Call 'does not cover Interep.

Guild also reported that the suit

*F!..._.__

Interep filed last year against Clear
Channel is progressing. Interep filed
the suit in the New York Supreme
Court after Clear Channel withdrew
its stations from Interep’s represen-
tation. Guild said he expects deposi-
tions to be taken shortly and that the
case will reach mediation as soon as
within 90 days.

Meanwhile, Interep received De-
partment of Justice approval last
week to buy TDV/Infinity’s New York
subway signs. It expects to get bank
financing within weeks to close the
$30 million deal. Guild said he would
consider taking on a private equity
investment partner in the new con-
cern, which will be run separately
from Interep’s main representation
business. The deal gives Interep ac-
cess to the TDI signs through 2005.

But it wasn’t all good news for
Interep. A day after the March 14 re-
sults teleconference Bear Stearns
media analyst Victor Miller reiterated
the company’s “buy” rating but low-
ered his target price from $18 to $10
per share.

- NBG Also Scores -

NBG Radio Network executives
last week reported the company’s
“most successful year in its his-
tory,” with revenues skyrocketing
226%, to a record $11.8 million, for
the fiscal year that ended Nov. 30,
2000. Net income for the year
soared 165%, to $826,112. NBG
attributed the results to'several fac-
tors, including the growth and de-
velopment of its radio network,
which enabled it to increase adver-
tising rates; an increase in the de-
velopment' and acquisition of pro-
gramming and sales representation

contracts, which mcreased Jthe -’

amount of available. mve_ntory for

. 2000; and successful co‘s't ‘control..

W|Iks Broadcastmg Is Stlll Famllv Radm

(2 Optimistic company makes big purchase in lowa

By WaLT STARLING
R&R WASHINGTON BUREAU
wstarling @ rronline.com

Family owned radio still survives, and, in some places, the
second generation is doing just fine. Wilks Broadcasting Presi-
dent/CEO Jeff Wilks started making sales calls as a teenager with
his father, Don Wilks, for WAQY-FM, the Springfield, MA sta-
tion his father owned with Mike Schwartz.

Twenty years later their roles have
been reversed, and Wilks told R&R
that his father is his “mentor and best
friend.”And, after Wilks Broadcast-
ings’ purchase this week of KJJY-FM/
Ankeny, IA, KRKQ-FM/Boone, IA
and KBGG-AM, KGGO-FM &

KHKI-FM/Des Moines from Cita-
del for $30 million, Jeff Wilks told
R&R, “Radio is poised for good for-
ward movement and should be resis-
tant to recession.”

Wilks is entering his second round
of radio ownership, having previ-

ously owned stations in Augusta, GA
and Worcester, MA. During the con-
solidation roundup of the late
1990s he sold WEKL-FM, WRXR-
FM & WUUS-FM/Augusta to Cu-
mulus for $15 million. In April of
last year he sold WWFX-FM/
Worcester to Citadel for $14 million.

This time Wilks has found backing
from the Wicks Group of Companies,
aNew York venture-capital group spe-
cializing in communications. Wilks’

WILKS/See Page 8
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Citadel/Atlantic CIty, NJ Cluster
Fetches $19.4 Million

M illennium Radio Group, a partnership between Mercury Capital Part-
ners'and UBS Capital Americas, has purchased WFPG-AM & FM &
WPUR-FM/Atlantic City, NJ from Citadel Communications. Millennium
will also operate Citadel's WKOE-FM/Atlantic City via an LMA. Citadel Chair-
man/CEQ Larry Wilson called Atlantic City a great market and said that the
stations are being sold because Citadel owns no other New Jersey proper-
ties. Mercury Radio President Charles Banta is one of the managing mem-
bers of Millennium Radio. The deal is expected to close in Q3.

In other news from Citadel, the company has set April 26 as the date for
shareholders to vote on its pending acquisition by Forstmann Littie & Co.
Shareholders of record as of March 19 will be permitted to vote at the
meeting, which will be held in Las Vegas. Citadel's board unanimously ap-
proved the acquisition, in which Forstmann will buy all of Citadel's outstanding
shares for $26 per share. Pending shareholder and FCC approval, the deal
is expected to close in the second half of 2001,

linalysts Confirm: Radio Is In An Ad Recession

organ Stanley Dean Witter’s Michael Russell and Rod Feuer said

this week that they expect a 0.5% decline in real U.S. ad growth this
year.The last time the U.S. experienced negative ad growth was in 1991,
The analysts also revised their 2001 ad-growth rate for radio from 6% to
4.1%, and they expect radio ad growth of 8.5% in 2002 and 6.7% in both
2003 and 2004. The Internet sector was the hardest hit: The pair revised
their 2001 ad-growth rate estimate for the sector from a gain of 23.7%to a
loss of 18.4%.

Viacom Loses Bid To Suspend TV-Ownership Rules

iacom’s request that the FCC allow it to disregard the rules that limita

broadcaster from reaching more than 35% of U.S. TV viewers has
been denied — at least until a federal appeals court has decided on a
challenge to those rules. The same DC appeals court recently struck down
the FCC'’s 30% cap on national cable ownership. The FCC also ruled that
Viacom had failed to demonstrate that a postponement would be justified,
so the broadcaster has until May 4 to reduce its reach from the 41% it built
up following its merger with CBS. Viacom spokeswoman Susan Duffy told

Continued or Page 8

ﬁsmck Index

This weighted index consists of all publicly traded stocks that derive
more than 5% of all gross earnings from radio advertising.

Change Since
3/16/00 3/09/01 3/16/01 /1600 3/9/01/-3/16/01
R&R Index 30801 249.711 24111 21.7%  -3.4%
Dow Indu.?tria]s 10,131.41 10,664.62 10,031.28 -9.8% ~6% )
S&P 500 . 1392.15 123342  1173.56 -15% -4.8%
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win the precise target demos you select—with talk!
You'll win the precise tarcet d lect—with talk!

We invented Targeted Talk
Call now, 212 808 3005

Improve your demos in the next book.

SABO NMEDIA

Programming Consultants.
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NORTH SIDE

KBKS/Seattle - #2 Overall! (64x)
KMVX/Kansas City - Top 15 overall! (45x)
WVRV/St. Louis - Top 5 w/core & growing! (45x)

WHTZ/New York
“Big hit potential!” (35x)

KYSR/Los Angeles
Great Research -- POWER! (54x)

[ \
KFMD/Denver w M ! |y E - WXKS/Boston
#2 overall! (79x) ‘ #7 overall! (42x)
KQMB/Salt Lake City WBMX/Boston

Top 5 overall & growing! (26x) // 4/ "Our core loves this song!” (30x)

KXXM/San Antonio - #7 overall! (8%x)
KHFI/Austin - Top 10 overall! (56x)
WSSR/Tampa - Top 5 overall! (63x)

\ \

“SOUTH SIDE?”
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DEAL OF THE WEEK

o KJJY-FM/Ankeny, KRKQ-FM/ Dnllars This Quarter: $575,196,601
Boone and KBGG-AM, KGGO-FM (Last Year $534,373,000)
& KHKI-FM/Des Moines, IA . . .
$30 million Stations Traded This Year.ﬂast - ;1729;

Stations Traded This Quarter: 421
(Last Year 239)

2001 DEALS TO DATE

Dollars to Date:

$600,196,601

(Last Year: $24,941,287,133)

Wilks Picks Up lowa Quintet

[ New Millennium Radio Group buys Citadel New Jersey threesome

lowa

KJJY-FM/Ankeny,
KRKQ-FM/Boone and
KBGG-AM, KGGO-FM &
KHKI-FM/Des Moines

PRICE: $30 miltion

TERMS: Terms unavailable

BUYER: Wilks Broadcasting LLC,
headed by CEO Jeff Wilks. Phone:
617-964-9002. it owns seven other
stations. This represents its entry into
the market.

SELLER: Barnstable Broadcasting
Inc., headed by President/COO
Michael Kaneb. Phone: 617-527-
0062

FREQUENCY: 92.5 MHz; 98.3 MHz;
1700 kHz; 94.9 MHz; 97.3 MHz
POWER: 41kw at 541 feet; 41kw at
541 feet; 1kw; 100kw at 1,066 feet;
115kw at 449 feet

FORMAT: Country; Ciassic Rock;
News; Rock; Country

BROKER: Michael Bergner of
Bergner & Co.

PRICE: Undisclosed
TERMS: Terms unavailable

BUYER: NextMedia Group, headed
by President/co-COO Skip Weller.
Phone: 303-694-9118. It owns 54 other
stations. This represents its entry into
the markets. .
SELLER: Robert Sullins. Phone:
580-795-2345

Oklahoma
KMAD-AM/Madill
FREQUENCY: 1550 kHz

POWER: 250 watts
FORMAT: Country

Texas -

KMAD-FM/Whitesboro

FREQUENCY: 102.5 MHz
POWER: 31kw at 525 feet
FORMAT: Country

KDJI-AM & KZUA-FW/
Holbrook

PRICE: Undisciosed

TERMS: Terms unavailable

BUYER: Richard Watkins. Phone:
520-537-0690. Watkins owns no other
stations.

SELLER: Navajo Broadcasting Co.
Inc., headed by President Roy Rob-
erts. Phone: 520-524-3994
FREQUENCY: 1270 kHz; 92.1 MHz
POWER: 5kw day/130 watts night;

100kw at 266 feet
FORMAT: Oldies; Country

WINY-AM/Putnam

PRICE: $2 million
- TERMS: Asset sale for cash
BUYER: Osbrey Broadcasting Co.,
headed by President/Director' Gary | -
Osbrey. Phone: 860-928-1350. owns |2

no other stations.

SELLER: Gerardi Bro_'adc,astlng,

Corp., headed by President Michael

‘| Gerardi. Phone: 203-928-2721

FREQUENCY: 1350 kHz
POWER: 5kw day/79 watts night
FORMAT: AC .

WGCQ-FM/immokalee
(Ft. Myers)

PRICE: Undisciosed

TERMS: Terms unavaiiable

BUYER: Shadowlawn Association
Inc., headed by James Mallory Jr.No
phone listed. it owns one other station.
This represents its entry into the mar-
ket. g

SELLER: Praise Enterprises, head-
ed by GM Bob Sneddon. Phone: 941-

$750,000

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Accéss Pro, Chantilly, VA.

® KDJi-AM & KZUA-FM/Holbrook, AZ Undisclosed

© WINY-AM/Putnam, CT $2 million

* WGCQ-FMImmokalee (Ft. Myers), FL Undisclosed

® WBTF-FM/Midway and WLXO-FM/Stamping Ground
(Lexington-Fayette), KY $2.8 million

© KYLC-Fi/Lake Charles, LA Undisclosed

® KBPY-FM/Colstrip, MT $52,000

® WFPG-AM & FM & WPUR-FM/Atlantic City, NJ $19.4 million

® WCIE-AM/Spring Lake, NC Undisclosed

® WQIl-AM/San Juan, PR Undisciosed )

¢ KDET-AM & FM/Center and KCOT-FM/San Augustine, TX

® WFAL-FM/Falmouth (Washington), VA Undisclosed

774-9210 )

FREQUENCY: 92.1 MHz

POWER: 4kw at 397 feet

FORMAT: Gospel

COMMENT: Frederick L. Mueller Liv-
ing Trust owns 100% of the stocks of
Praise Enterprises/Naples, licensee of
WGCQ-FM. It has engaged Shadow-
lawn Association to manage the op-

. eration of WGCQ, thus bringing about

this transfer.

WBTF-FM/Midway and
WLXO-FM/Stamping
Ground (Lexington-

" Fayette)

PRICE: $2.8 miflion

TERMS: Asset sale for cash
BUYER: L.M. Communications,
headed by President Lynn Martin.
Phone: 859-233-1515. It owns seven
other stations, including WLXG-AM,
WCDA-FM & WGKS-FM/Lexington-
Fayette.

SELLER: Blue Chlp Broadcasting
Ltd., headed by President/CEO Ross
Love. Phone: 513-679-6006
FREQUENCY: 107.9 MHz; 96.1 MHz
POWER: 6kw at 328 feet; 6kw at 328
feet .

FORMAT: Urban AC; Oidies

COMMENT: This deal originally ap:
peared in the Feb. 16, 2001 issue of
R&R with an undisclosed price.

KYLC-FM/Lake Charles

PRICE: Undisclosed

TERMS: No cash consideration
BUYER: American Family Associa-
tion Inc., headed by President Don-
ald Wildmon. Phone: 662-844-8888.
it owns 80 other stations. This repre-
sents its entry into the market.
SELLER: HymnTime Inc., headed by
PresidentWilliam Emert. Phone: 770-
339-6032

FREQUENCY: 90.3 MHz

POWER: 80kw at 469 feet

FORMAT: N/A

COMMENT: This station is currently
represented as a construction permit.

KBPY-FM/Colstrip

PRICE: $52,000

TERMS: Asset sale for cash
BUYER: Hi-Line Radio Fellowship,
headed by GM Ed Matter. Phone: 406-
265-5845. It owns four other stations.

Continued on Page 8

LLISTEN 24/7,ON FISHERENTERTAINMENT.COM #

Live from'3-7pm_est re-feed 7-10pm est Available on Starguide
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Radio Bus:ness -

I.atest cal Is From Wall Street

Comoany: Anatyst Ratvg Targar Price

Ceridian Corp, Robert Mania, CIBI World Mquets - Buiy $2s

Citadel Communications Vinton Vickers, J.P.Morgan Market perform A,

James Boyle, First Union Market perform A

Clear Channel Jake Blazer, Edward Jones Buy A,

Vinton Vickers, J.P. Morgan Buy a1

Leland Westerfield, UBS Warburg Strong buy $100

Michael Kupinski, AG Edwards Accumulate N/A

B Niraj Gupta, Salomon Smith Barney Buy $80

Cox Radio James Bryle, First Union Buy $27

__Cumulus Broadcasting Richard Read, Credit Lyonnaise Buy B $8

Disney Richard Bilotti, Morgan Staniey Neutral N/A

e Stuart Linde. L ehman Brothers Buy $34 ]

Emmis Communications Andrew Marcus, Deutsche Banc By N/A A

James Marsh, Prudential Securities Strong by $38

Edward Hatch, SG Cowen By N/A

James Goss, Barrington Associates Buy N/A

= % Niraj Gupta, Salomon Smith Barney Outperfarm $32

Hispanic Broadcasting Frank Bodenchak, Mormgan Stanley. Criiperform $25

Interap Victor Miller, Bear, Stearns & Co. By $10

NY Times Co. Brian Shipman, Prudential Securities Stronl'“bu! $58

Saga Communications James Eayie, First Union Market parform N/A

Salem Communications James Marsh. Prudential Securities Strong; by $25

Sirius Satellite Radio Armand Musey, Banc of America Buy $53

~ Jonathan Lawrence, Dain Wessels Strong buy $50

XM Sateilite Radio Jonathan Lawrence, Dain Wessels Buy $21

o ¥

Transactions
Continued from Page 6

This represents its entry into the mar-
ket.

SELLER: Brian Encke. Phone: 970-
203-9039

FREQUENCY: 99.5 MHz

POWER: 3kw at 443 feet

FORMAT: N/A

COMMENT: This station is currently
represented as a construction permit.

WFPG-AM & FM &

WPUR-FM/Atlantic City

PRICE: $19.4 million

TERMS: Asset sale for cash

BUYER: Millennium Radio Group,

headed by President Charles Banta.

Phone: 716-881-4555. it owns no other

stations.

SELLER: Citadel Communications
" Corp., headed by Chairman/CEQ

Larry Wifson. Phone: 702-804-5200

FREQUENCY: 1450 kHz; 96.9 MHz;

107.3 MHz

POWER: 1kw; 50kw at 299 feet; 14kw

at 450 feet

FORMAT: News/Tak; AC; Country

BROKER: Peter Handy of Star Me-
dia Group and Kalil & Co.

T -vw W‘“ B
:-l\.‘.':‘! ! v
et

IWCIE-AMISprlng Lake

PRICE: Undisclosed

TERMS: Unavailable

BUYER: Ashley Bordeaux. No phone
listed. Bordeaux owns no other sta-
fions.

SELLER: Colonial Radio Group Inc.,
headed by President Jeffrey Andru-
lonis. Phone: 910-487-3678
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Sports

WQII-AMISan Juan

PRICE: Undisclosed

TERMS: Terms unavailable

BUYER: Broadcasting Network of
Puerto Rico, headed by President/
Director Agustin Meizoso. Phone:
787-641-8070. it owns no other sta-
tions.

SELLER: Comm Counci! Group.

Wilks
Continued from Page 4

-first move for Wicks, in July 2000,
was to assemble a new group in
Saginaw, MI. That new group in-
cluded spins from Citadel —
WSGW-AM, WGER-FM & WTCF-
FM — for $16 million, and WCEN-
AM & FM from Sommerville Broad-
casting for $6 million. In January
2001 Wicks announced the acquisi-
tion of KHTO-FM & KZRQ-FM/

Springfield, MO from Radio 2000 for
$6 million.

Family owned radio still thrives,
although it now requires a higher level
of funding. Broker Michael Bergner,
who handled the Iowa sale, told
R&R, “Private equity groups are fill-
ing the gaps left by Clear Channel and
Cumulus in the midsized markets.”
And that is certainly good news for
people who love the business of ra-
dio.

wwWwW americanradiohistorvy com

Phone: 787-723-4848
FREQUENCY: 1140 kHz
POWER: 10kw
FORMAT: Spanish Talk

G

||_zrq_

fiEe

T

KDET-AM & FM/Center
and KCOT-FM/San
Augustine

PRICE: $750,000

TERMS: Stock sale for cash
BUYER: Blue Bonnet Radio Inc.,
headed by President/Director Jack
Russel. Phone: 254-865-9972. It
owns no other stations.

SELLER: Center Broadcasting Co.
Inc. headed by owner Dudley Waller.
Phone: 936-598-3304
FREQUENCY: 930 kHz; 100.5 MHz;
92.5 MHz

POWER: 1kw day/36 watts night; 2kw
at 568 feet, 1kw at 220 feet
FORMAT: Country; Country; Country

WFAL-FM/Falmouth
{Washington)

PRICE: Undisclosed

TERMS: Terms unavailable

BUYER: Sounwaves Inc., headed
by President Carl Hurlebaus. Phone:
410-573-2045.1t owns no other sta-
tions.

SELLER: Deer River Group, headed
by President/CEO Robin Martin.
Phone: 202-939-9090
FREQUENCY: 104.5 MHz
POWER: 3kw at 492 feet

FORMAT: N/A

COMMENT: This station is currently
represented as a construction per-
mit.

Continued from Page 4

for a stay of that order.

Bloomberg this week that the company will appeal to the DC circuit court

Cumulus Sells Apex Performance Systems

Cumulus Broadcasting is selling Apex Performance Systems back
to its original owners, Chris Lytle and Sarah McCann. Lytie and McCann
sold their training and consulting firm, The Lytle Organization, to Cumulus
in January 2000 but continued to oversee the operation, which was re-
named Apex, from their Madison, Wi-based offices. That deal gave Cumu-
lus exclusive access to all of Apex's products, services and proprietary
systems. Although Apex will continue to work with Cumulus, its services
will now be available to other radio groups as well.

| Standard & Poor's Rates SBS Loans

S panish Broadcasting System’s $90 million senior secured credit fa-
cilities have been rated double-“B"-minus by Standard & Poor. S&P
said the outlook remains negative because of the risk associated with SBS'

purchase of KFSG/Los Angeles. But S&P noted that SBS’ recent time-
brokerage agreement with KFSG, which wili ailow it to relaunch the station
(and, perhaps, achieve profitability) earlier than expected, tempered its con-

cerns.

Kagan

Continued from Page 1

state of consolidation in 2001.
“We’ve had it so fat for so long.”
Wilson believes that traditional ad-
vertisers, such as automobile deal-
ers, negd to be sold harder and pushed
a bit to make commitments. “If you
want to sell automobiles, you don’t
sit in the showroom and pray,” he
said. “You advertise and get them in-
side the door. If you have a good
showroom staff, then you sell cars.”
But it may not be as easy as Wil-
son thinks. Cumulus Chairman/CEO
Lew Dickey responded, “Car deal-
ers are trying to get on-air, but they
just have less money to operate with.”
Dickey believes.that radio sales
forces-need to be more creative and
take more business from newspapers.
.Regent Chairman/CEO Terry
Jacobs said it may be even harder
than that. “Salespeople are working
a lot harder to keep the people they
already have on the air,” he said.
During a session called “Beyond
Dot-Com: The Future of Radio Rev-
enue and Cash Flow Growth,” Emmis
CFO Walter Berger noted that the
company has dedicated more funds
to hiring more,salespeople and to
expanding sales-trairing programs.
Saga VP/CFO Sam Bush said that his
group is also training and refocusing
its sales forces to go after new busi-
ness. He’s optimistic, because “radio
stands up well during economic
tough times,” he said. “People get
more value for their dollar in radio.”
Bush pointed out that Saga was not
affected by the loss of dot-com adver-
tisers. “We ‘never got dot-com busi-
,” he said. “We would have liked
etung it, but we aren’t missing it now.”
There is still plenty of business to
be had, but advertisers do need to be
pushed, RAB President Gary Fries
told the dot-com session. Fries con-
tended that big advertisers have not
slashed ad budgets. “They are just
having a'hard time deploying them,”
he said. “He said advertisers are para-
lyzed while they wait for economic
gurus to decide whether the country
is in a recession. He pleaded, “Let’s

let the sense of good business, good
planning, prevail now.”

Brokers Feel The Pain, Too

Cox Radio VP/COO Dick Fer-
guson said a broker friend told him
that the radio sales slowdown has af-
fected his business and that “he now
knows what it’s like to be a Maytag
repairman.” Ferguson said his com-
pany will likely use the slowdown to
focus on its 83 stations, many of
which have plenty of room: for growth.

Media Services Group Director
Austin Walsh, a veteran broker,
chuckled at the Maytag line and said
that there are “a lot of investors out
there who want to make deals, but
there aren’t as many as there used to
be.” “We have a small recession out
there,” he continued, “but nothing like
we’ve seen in the past.”

Like others at the summit, Walsh
figures time will change everything.
He said many sellers are still grap-
pling with the idea that the sale prices
pegged to 18- and 20-times cash flow
have been replaced with prices more
on the order of 10- to 15-times cash
flow. He also noted that broadcasters
are beginning to see the benefits of
consolidation and noted, “As their
confidence level builds, so will their
interest in buying.”

Regent’s Jacobs agreed. While his
group is currently focused on proper-
ties it acquired last year and has made
a large number of changes to its 47
stations in 11 markets, he said that,
as the operation continues to improve,
he expects to be out locking for an-
other round of acquisitions.

The wait-and-see attitude is popu-
lar. Alta’s Retik predicted that most
acquisitions will be put on hold for
12-24 months while established
groups: focus on integration of re-
cently acquired properties. However,
Retik also speculated. that because
selling prices are being driven down
by an economy in flux, such cash-
ready mega-media operators as News
Corp., GE’s NBC and Gannett could
jump into radio. “Radio is not going
to be standalone forevzr,” he theo-
rized, adding that more for-sale signs
could be popping up as current op-
erators get a better fix on the
economy. “It always takes a seller’s
mentality to hit reality.”
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THANK YOU FOR BEING
OUR HEROES FOR BABIES

Talk America

Radio Networks

Each year, more than 450,000 babies are born too soon, some so small
they’re the size of a dollar bill.

By generously donating on-air support for March of Dimes WalkAmerica,
you help give babies born prematurely a fighting chance. And that makes
you heroes.

Join WalkAmerica, held at the end
of April in most communities.
Call 1-800-525-WALK

or visit www.modimes.org

March ot
of Dimes* ' P

CIGNA HealthCare =

' WalkAmel‘ 1C3® | «3\* Forida  (CATIOLE ;E'rAltm?_'L_ -

BOARD

Saving babies, together: KSR | Growers

www.modimes.org
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® Mancy Leichter in the GM Spotlight, Page 12

¢ Great ideas from the Country Radio Seminar, Page 15

¢ Radio Gets Results, Page 15

management 'marketing

sales

“Nobody believes the official spokesman, but avery-

body trusts an unidentified source.”
—Ron Nesen

FILM AT 11: WHEN YOUR
STATION BECOMES THE STORY

Over the past few weeks I've
been emphasizing the impor-
tance of generating good pub-
lic relations for your station
and how it is imperative to de-
velop strong relationships
with your media contacts. At
this year’s R&R Talk Radio
Seminar, I was honored to
moderate the panel called
“Film at 11: When Your Sta-
tion Becomes the Story.” The
§ panelists included Dr. Laura
Show GM and Premiere Ra-
dio Networks Sr. VP Keven
Bellows, Los Angeles Times staff writer Chuck
Philips, WOL-AM/Washington morning person-
ality Joe Madison, former KFI/Los Angeles talk
host Marcia Clark and KLSX/Los Angeles host and
KTLA-TV/L.A. entertainment reporter Sam
Rubin.

Sales & Marketing Edltor
pambaker@rronline com

Undoubtedly, one of the biggest stories of the past
year was the “Dr. Laura controversy,” a media frenzy
related to Premiere host Dr. Laura Schlessinger's
personal views about homosexuality. Schiessinger
and Premiere Radio Networks staffers found
themselves in a crisis, defending themselves against
the Gay & Lesbian Alliance Against Defamation and
other activist groups and dealing with clients that
began canceling their advertising while the show’s
millions of listeners witnessed the biggest daytime
drama since the Texas cattle farmers sued Oprah
Winfrey.

I began the session by asking ‘Bellows
what Premiere’s game plan was for dealing
with a naticnwide controversy. “I think it's
obvious that we didn't have a game plan,”
she replied. “If we had had one, it might not
have gotten as out of hand as it did. Dr.| &
Laura is no stranger to controversy. Her
views are very countercultural in a lot of
areas, and so we were used to a certain !
amount of media feedback about the
positions she takes on the radio that are
based on her very traditional views of
morality and ethics. We made the mistake of thinking
that the controversy over homosexuality was one
more example of that, and we dealt with it in the way
we normally deal with these things. We corrected the
distortions, tried to make clear what the context of her
remarks was and moved in the direction we had
always moved in in the past. However, there were
some elements that now, in retrospect, we see made it
very, very different from anything we had been up
against before.”

One new element faced by The Dr. Laura Show was
the expanding role of the Internet. Information, some
accurate and some not, about Schlessinger’s remarks
was being passed along rapidly every day online.
Bellows said, “The Internet was used very effectively

B Lessons learned at Talk Radio Seminar 2001

by [anti-Schlessinger organization and website]
StopDrLaura.com. it was used to organize the troops
and to disseminate information.”

The StopDrLaura.com site and other websites also
became news sources for the media. Bellows said, “That

That's about the worst thing you can be. And so that
was the worst that [the protesters] could come up with,
and that's what they hung on her, and it stuck —
largely because the media was not particularly careful
in the way in which it reported the story. Reporters
were not interested in getting the story right. Most
were just interested in being on the bandwagon.”

APAINFUL DEATH

In 1999 a racial-bias suit was brought by several
KABC and KLOS/Los Angeles employees after KLOS
gave national sales clients and listeners a garden tool
identified as a “black hoe” as a promotion for morning
team Mark Thompson and Brian Phelps. One of the
plaintiffs, an African-American woman who had

was completely new to me. I had no idea
that mainstream journalists were check- | =
ing the Internet regularly and using these |
sources of information for their stories.” |

When the Dr. Laura controversy hit,
everyone from the National Enquirer to the
Washington Post, Dateline NBC and
Entertainment Tonight covered the story.
Bellows observed, “Another factor [in the
coverage] was the blurring of the lines
between mainstream media, newspapers
of record, network television and tab-
loids. In the old days it used to be that
there was a clear distinction between

lines have been blurred.”

: HOT OFF THE PRESSES - L gkl
newspapers of record and trash. Those Shanng their thoughts about crisis management and dealing with the media

are (1-4) KLSX-FM and KTLA-TV/Los Angeles entertainment reporter Sam

Rubin, former KFI/L.A. host Marcia Clark, Los Angeles Times reporter Chuck

JUST A LITTLE RADID SHOW

Philips, Premiere Radio Networks Sr. VP Keven Bellows and WOL/Washington

Opinions. That's what we expect to morning host Joe Madlson

hear when we listen to a talk host. But
Schlessinger and Bellows found themselves surprised
by how much entertainment has become big news.
Bellows recalled, “I think that we always tend to think of
ourselves as this little radio show that’s nationwide. It’'s
just a radio show. But what is on top of that is celebrity.
Anything about a celebrity that is even remotely
newsworthy finds its way to the top of the news, and
there is an insatiable appetite for it.

“The one thing we could never have evaluated up
| front was the difference between being in
radio and being in television. You can have,
like Dr. Laura does, 450 stations and 18
., | million listeners on the radio — which is a

;‘-? whole lot of listeners and a pretty important

. | place in the media — and not really be a big
deal. But the minute you sign a television
contract, you are of tremendous interest to
everybody.”

Why didn’t Schlessinger starta campaign of
herown? “We had a lot of supporters and fans
who were asking us, ‘What can we do?,”
Bellows replied. “Our feeling was that we
didn’t want to go to war. We didn’t want it to be us vs.
them. The thing that isimportant to remember is that Dr.
Laura’s views with respect to homosexuality have a
basis in her religion, but her discussion of the subject is
an infinitesimal part of her radio show. Her primary
focus is on families and children.” She went on, “We did
not think that going into battle against the gays and
lesbians of America was in our best interest, and it's not
what Dr. Laura is about.”

I asked Bellows what the biggest misconception
about Schlessinger is. “That Dr. Laura is homophobic.
Thatis simply absurd,” she replied. “But name-calling is
part of the strategy in these kinds of guerilla battles. It is
a horrifying name — nobody wants to be thought of as
a homophobe in the United States of America today.

worked at KLOS for more than 19 years, charged that
white male employees of the stations’ parent company,
Disney, taunted her about the promotion and told
jokes to one another with “stereotypical mock black
accents.”

Los Angeles Times staff writer Chuck Philips broke
the story and continued updating it for more than a
year. I asked him how he’d landed the story, and I was
surprised to find out how he was tipped off. “That was
a very fun story” he said. “It was clearly a racist
situation going on there. An anonymous letter was
sent to a woman who works in advertising at our
newspaper, and she didn’t know what to do with it, so
she gave it to me. At first ] didn’t know that KLOS was
owned by Disney, but the minute I found that out, I
knew we had a great story.”

What steps did Philips take to uncover the truth? “It
took a while. T had to infiltrate the organization. I had
to get some sources and find out exactly what
happened. There are a lot of people who have grudges,
and there are people who don't, and there’s the station
and its point of view. So I did a canvass of everybody
and worked up a first story. I got some excellent
sourcesin the building, people who were furious about
the promotion — not just the black women who were
about to file a lawsuit. I waited to drop the story until
the day they filed the lawsuit.”

His story on the lawsuit was featured on the front
page of the business section of the Los Angeles Times —
but, unfortunately for Philips, on a Saturday. He said,
“Because the lawyer for the women filed the lawsuit on
a Friday — which everybody knows is the wrong day,
because Saturday’s paper nobody even looks at, and
TV didn’t pick it up — the story got buried. Disney
couldn’t have cared less.”

Continued on Page 14
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GOSPEL MUSIC 2001 THE GOSPEL MUSIC

ASSOCIATION PRESENTS
APRIL 21-26, 2001

NASHVILLE CONVENTION CENTER,

tisis THE piaceto RS S o il
FIND OUT! 2 0 0 1

music without walls

NASHVILLE, TENNESSEE

Point of Grace Newsboys Jaci Velasquez Third Day

OVER 20 CONCERTS AND SHOWCASES

{Come see the artists who are already driving 13% sales increase over last year.)

KEYNOTE SPEAKER:
Martha Williamson- Executive Producer of CBSs “Touched by an Angel”

FEATURED SPEAKERS:
Dan O Day- The Dan O’'Day Company, Pat Williams- Sr. VP, Orlando Magic, Lin. Woods- Gospel
Charts Supervisor, Urban Network Magazine, Gail Evans- Executive VI? CNN Newsgroup

Photography. CRff Lipsar/CBS

Martha Williamson Pat Williams Lin. Woods Gail Evans

SEMINAR HIGHLIGHTS OF THE WEEK:

PSR _ . RetailerFrom Studio To Stereo"- A presentation on the making and marketing of Christian music.
Gospel@ Music . |

; AS G e | Radio- "Super Tuesday" Format Breakouts- Attendees will be able to choose from Aduit

SOCla,thI] . Contemporary, Urban/Gospel, Inspirational, CHR, Rock & Southern Gospel formats.

For registration information - . . .
A 9 Concert Promotion & Artist Managers- "Breaking a New Artist”
visit www.gospelmusic.org :

or call GMA at 615-242-0303. Industry- "2001: A Christian Music Odyssey - Where Is Christian Music Headed in 2001 and Beyond?”

{Seminars. speakers and artist appearances subject to change.)

wWwWw americanradiohistorv com
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B Marching to The Beat of accomplishment

This week’s GM Spotlight honors 27-year radio
executive Nancy Leichter of Radio One’s Urban
outlet in Los Angeles, KKBT (The Beat). “The
Beat is on its way up in a big way. with Steve
Harvey in mornings and Nancy Leichter leading
the troops,” e-mails one R&R reader. A colleague
comments, “Nancy has the knowledge, the
patience and the drive — the perfect combination
for an outstanding GM.” Congratulations!

I decided to enter the world of broadcasting
because:

“When I moved to California from Philadel-
phia, someone gave me the name of David
Moorhead, the GM of legendary AOR KMET/
Los Angeles. I got an interview with him, he
hired me that day, and I stayed at KMET for 13
years.”

First job in broadcasting:
“Sales assistant at KMET.”
Career highlights:

“Iwas a salesperson at KMET in 1980, when it
became the first FM in the country to bill $10
million — a Iot of money in those days! In
February of 1987 I helped launch the first Wave
format, KTWV, in Los Angeles, with Frank Cody
and Howard Bloom. Then in March 1989 1 was
part of the team that launched ‘Pirate Radio’ on
KQLZ/Los Angeles, with Simon T, Norm Pattiz,
kMike Kakoyiannis and Scott Shannon. It went

management = marketing » sales

SR R DR G NANGY lElCETEH
e W’/GM of Urban I{I{BT ( The Beat) /Los Angeles
' (Badm Una)

worst to first in one book! My most unforgettatle mo-
“In 1994 I was nired as GSM of The Beat under ment at a radio station:
Craig Wilbraham. I was the General Sales Manager “When then President

when, over a two-year period, we increased ([inton called Steve Harvey

revenue 180% and went from being ranked 15thin o, the air to tell him what a
revenue to being tied for No. 1in Los Angeles and big fan he was! That and
being No. 6 in the country and No. 1 for Urban looking at the fall 2000 Arb-
stations. I was named VP/GM in September 1999

itron and seeing that Steve Harvey had jumped
under AMFM'’s awnership, and Radio One took

from 21st to fourth place in the 25-54 demographic.
He had beaten KPWR morning host Big Boy and
KIIS-FM's Rick Dees and was one-tenth of a share
point away from KLSX’s Howard Stern — all in his
first three months at the station.”

I'm most proud of:

“Being a role model for young women coming
up in this business. All of my mentors and role
models were male. Not that there’s anything
wrong with that, but when young women come up
to me and tell me they believe they can make it to
the top in their career because I did, it makes me
more proud than I can say.”

over The Beat in August 2000. To be a part of the The best words of advice I've ever received were:

largest African = American-owned broadcasting “Words of wisdom from various GMs around
company, under the leadership of Cathy Hughes the country: ‘Hire the absolute best people and
and Alfred Liggins, is-a highlight and an honor.” then let them do their jobs.” I've tried to do that in
The most challenging aspect of being a GM: every situation, and I believe it makes for a very

“Trying to motivate and challenge my staff suceessful station.

toward a common vision while making the envi- You'd be surprised to krow that....
ronment productive and fun — all while generating “I always wanted to be a race-car driver and
high revenue and ratings.” drove a 1974 Porsche 911 for 15 years!”

"During the period when Bo was not hosting cur Séaturday night show

| went crazy' Bo has the type of show that fits my station perfectly.

We are a true music and personality radio station and that's what Bc does.
It makes all the difference in the world to have him on Saturday nights
| entertaining people like he's doing a morning show! The listener interaction
I entertainment values are superb! | want top notch programming on the
L—station at a.l times and the Bo show takes Saturday nights to a new level”,

Mike Kennedy KBEQ-FM Infinity Kansas City

"With ou
32toab6 f\l"f'er to! Spring, w
Bo really bnng?a party atmosphere‘*’
how up every' Saturday Night & B _
i ots of phones -lots’ osggtertamment- alue l@ﬁi}é}P

§lhe Eagle 923 NoroTig F'SH ER

ENTERTAINMENT

_ fed una&atellztef -1 ' )
\in all time zonies [with ﬂu,tomatm ones) 831-420-1400
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Continued from Page 10

The story re-emerged six weeks later when
African-American organizations became interested
in the controversy and picketed Disney’s offices.
“We couldn’t believe that this kind of [promotion}
was happening in the year 2000,” said Philips. “It
was a great story, and we had a lot of fun with it,
because people started protesting, and then Disney
said it wouldn't change the promotion. Then Disney
apologized, and then after they apologized, they
said they’d never pay the plaintiffs. Then, after we’d
followed the story for about a year and a half, they
paid them about a million bucks each — $2 million
to one of them.”

“The “black hoe’ story was a classic example of
clammmg up, which was the worst thmg they could

slaves shared stories of abuse by their Arab masters.

Radlo Activist” Joe Madlson (center) visiting the nation of Sudan where young

visited the nation of Sudan with members of Christian
Solidarity International to reimburse Bedouins who had
paid to buy Sudanese slaves from their Arab masters.
“I saw for myself the horrors of slavery,” said
Madison. “I can tell you vividly, in my mind and my
heart.Imetayoungboy who was8 years old who had all
his fingers cut off because he refused to clean a goat pen.
I met a 14-year-old girl who was raped and then later
circumcised, and she gave birth to her baby — part Arab,
part Dinka — in a goat pen. She had to run away to the
bush of Sudan because the goats tried to eat her baby.
“So I brought those stories back, first to my radio
station, because, with all due respect to my journalist
friends here, we are in competition, and I have the kind
of owner — [Radio One Chairperson] Cathy Hughes —
who will raise pure hell if you give a story to the
newspapers before you release it on your own medium.
So we force the media to come to us. We force the TV
news to come to us. The TV news didn't see fit to go to
Z 8 Sudan. The newspapers didn’t see
fit to go to Sudan. And so this talk
show personality went to Sudan.
That’s how the story broke.”
Madison told the audience that
he will be returning to Sudan in the
coming weeks — under, he said,
“the threat of death by the Sudan-
ese government.” He went on,
“The government sent a letter to
our station that said if I go into
Sudan without proper authority,
they’ll kill me. That's news. And,
of course, if I don’t make it back,
it'll be bigger news.
“There’s an old saying in my

have done,” added Rubin. “I think Mark and Brian
have never recovered. Before that they were these
nice, goofy guys, and I'm sure some lawyer some-
where said, “You guys cannot appear anywhere.’ It
was a huge PR mistake.”

ILasked Philips what advice he has for GMs —and
how dangerous it is to refuse to cooperate with a
reporter. "It really helps, in my experience, if you're
smart and honest,” he replied. “If you're dishonest,
don’t get on the phone; you're gonna be in trouble.
But if you're honest and you make your point in the
first story, that's the best thing to do. Don’t run away
from the scandal.

“Anybody who handles crisis management
knows that. I've dealt with all of them. When I write
stories, most companies bring in a specialist who
tries to defuse the crisis immediately. The best way
to do that is by telling the truth and apologizing
immediately. If you do that, it goes away in about a
month. But if you don’t do that, I can drag you
through the media for a year, and I will do it. Most
good reporters will go after that type of story. It's fun.
You've got a villain who's lying, you know they’re
lying, you've got them lying on the record.
Eventually, they’re going to have to tell the truth,
and you know it. You just have to prove how to do it,
and you do it eventually, and they look silly.”

PASSION SPERKS VOLUMES

As a human- and civil-rights activist, morning
personality Joe Madison has spent his: career
working for the betterment of others. Madison is
known as “The Black Eagle” on WOL-AM/
Washington, and one of his major initiatives has
been making Americans aware of the international
movement to free Sudanese slaves. Last year he

community — and I guess anyone
else could adopt it — and [comedian and civil-rights
activist] Dick Gregory really says this: He says, ‘If you
wantblack people to know something, put it on the front
of the refrigerator or on the radio.” And there’s a little

truth to that. As a civil-rights activist, I remember the

days when we went to the old R&B AM
stations, and we could walk in between the
records and talk about voter registration, talk
about a rally that weekend or the meeting at
the church to discuss this issue or that issue,
and the.disc jockey would be very honored to |-
have the likes of Martin Luther King and
Andrew Young and others stop by. You could
hear the enthusiasm. When you have a |
community that does not have a voice, the |
radio becomes the voice for that community.”

When Madison—along with Al Sharpton,
Gregory, Walter Fauntroy and Carl McCall —
was arrested for protesting police brutality in
New York, he used the situation as a media opportunity.
When the group was placed in a holding cell together,
they took out their cell phones and started calling radio
stations. “Seriously, we were calling radio stations
around the country, until the station commander heard
one of the stations and said, "‘Damn, they’re calling from
my jail,” and collected all the cell phones.”

THE MEDIA’S VERDICT

Marcia Clark experienced firsthand the frenzy
surrounding the “trial of the century” — the OJ.
Simpson trial. The seemingly endless trial captivated the
nation and the world, and most of us can still remember
the moment the verdict was announced. I had to ask
Clark what was going on in her mind when the verdict
was read. “I knew what was coming, “ she replied. “But
we knew what was coming before we picked the jury, so

itwasn'ta shock. It was more like sitting there saying,
“They’re not going to do it. They’re not going to do it
They did it.”

Although Clark had tried a number of high-profile
cases before, including the prosecution of Robert
Bardo for the murder of actress Rebecca Shaeffer, she
wasn't prepared for the media’s insatiable appetite
for headlines and sound bites in the Simpson case.
She recalled, “I found myself continually disgusted
with the way in which reporters would twist my
wordsand chop up all the quotes. I'd turn around and
see something in print that bore no resemblance to
what I'd said. If you don't care and think, ‘All
publicity’s great, just spell my name right,” then cool.
Call a reporter and see what happens. Don’t expect
that it’s always going to be a love-in, because
frequently it will not be.”

Clark went on, “I was such a novice. What did I
know about media? I knew nothing about print,
television or radio. Television, in particular, is such a
visual medium. I've done a lot of it since then: I guest-
hosted Geraldo Live for a couple of years, hosted
shows for MSNBC, and I'm still on television doing
shows. You cannot criticize the viewing public for
getting hung up on hair, makeup and clothes, be-
cause people almost watch television with the sound
turned off — it’s just kind of company. So the
content doesn’t matter as much as the look. I was
appalled because I didn’t know, because I hadn’t
been there before, that people would talk about my
clothes and stuff, I'd say, “Are you kidding?’ and
they weren’t.”

The media was extremely harsh to Clark, not only
criticizing her performance as a prosecutor, but
describing her as “cold and calculating.” I asked Clark
how she handled the criticism and why she thought
she was viewed that way. “The terms ‘cold and
calculating’ — it was weird,” she replied. “It was like I
wasa character on Dallas or something. And I thought,
‘Where did this come from?’ Thave to tell you that, inall
my previous trials—and I had tried a lot of them — the
jury, whether it was a win, lose or draw,
would always want to talk to me. They
didn’t find me the least bit unapproachable
or cold or anything like that.

“But when you translate what's going
on in the courtroom through the lens of the
television camera, it's a whole different
thing. It deprives you of the intimacy of the
moment in court. You can’t see what the
jury sees; you don’t feel it the way the jury
does. And juries have always found me to
be a real person. So part of it is the
translation of the courtroom to the lens.

“The other part of it is that we became
everyone’s daily soap opera. Initially, the people who
were hooked on soaps were really pissed off at the
OJ. Simpson case because we preempted all the
soaps. I got hate mail from people who wanted to see
their soaps. I think that there was almost an
expectation that I should be Oprah-like, that any
woman on the”air should be cuddly and soft and
warm. And I can be, but not in court, because that
would be a little inappropriate. Juries understand
that. Television audiences don't.

“It was awful and painful at first, and then I just
got too busy and tuned it out. The cameramen would
all come to me and say, ‘I can fix those circles under
youreyes,’ and I'd say, ‘Get out of here.’ The last thing
I would ever want to do is stand up in front of a jury

and look like I'm made up for television. It would be

terrible. People lost all perspective.”
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POPPIN’ OUT IDEA AFTER IDEA

At last month’s Country Radio Seminar in
Nashville, attendees were treated to an awe-
inspiring session on brainstorming, “90 More
Ideas in 90 More Minutes.” The exercise
provided new ideas on how to outprogram,
outpromote, outmanage and outsell your
competition. Moderated by KMPS & KYCW/
Seattle PD and KYCW morning personality
Becky Brenner, the panel included KSCS/Dallas
PD Dean James, KMLE/Phoenix PD Jeff
Garrison, Infinity/Tampa Marketing Director
Mike Culotta, WSIX/Nashville PD Mike Moore
and WHSL & WTQR/Greensboro-Winston
Salem Marketing Director Lisa Fields.

Here’s just a taste of some of their terrific ideas:

1. When ababy act is touring and wants to come
into the station and play for the staff in the
conference room, ask them to visit a listener’s
office instead. Encourage listeners to fax in to win
a station “coffee break” with the band. The band
can play a four-song acoustic set while the station
distributes doughnuts and station merchandise.
The listeners and the acts love it.

2. Make checking and answering e-mail and the
station website mandatory show prep.

3. Use the Christmas cards celebrities have sent
to the station as auction items for a charity.

4. Send your morning show talent out to visit
listeners’ offices a couple of times a week. This
allows the station to identify where people are
listening at work, and it will make a one-on-one
impression on a P1 listener.

5. Give listeners who win prizes on the air
cassettes of themselves winning.

6. Do you have a database? Do you know your

Pls’ birthdays? Then call them. Split up the
names among, your jocks and have them take a
couple of minutes to call listeners at work and
wish them a happy birthday. It makes a powerful
impact.

7. Is someone on your airstaff a fabulous cook?
How about giving away a romantic Valentine's
Day dinner for two, prepared in the listener’s own
home by the “station chef”? A grocery store will
gladly provide the food when its name is included
in the promos.

8. How about a new twist on an old favorite for
Cinco de Mayo? Fill a vat with mayo —
mayonnaise! Then let listeners bob for prizes.

9. Have your morning show do an afternoon
shift. There are different cumes and listening
patterns at different times of day, and jit's a great
way to expose the show to a new audience.

10. Incorporate song lyrics into your on-air
imaging. It's fun for the listeners and reinforces
the music as part of the fabric of the station.

11. Take pictures of listeners at station events,
then put them in the studio so your talent are
constantly reminded of who they’re talking to.

12. Install a TiVo system in your production
studio to record digital TV audio.

13. Hold an open-mike night. Give 20 listeners
the opportunity to perform at a club or bar as a
promotion. Don’t worry about talent, and don’t
worry about the crowd; the listeners will bring
their families and friends to watch them perform.

14. Have your entire staff submit new liners for
possible use on the air. Those who submit winning
liners win $100 cash.

15. Run the audio from your TV spot as a
promo.

THE BOOTY CALL COMES TO AN END

CHRKDND (107.9 The End)/Sacramen- ‘
to found a fun and entertaining way to
give away front-row tickets to a
Backstreet Boys concert with The End’s
BSB Booty Call.

To snag the seats and a chance to meet
the band backstage, listeners were
invited to the Sunrise Mall in Citrus
Heights, CA, where they competed in the
largest “back” contest (and we’'re talking
booty!). After measuring the backsides of
hundreds of listeners, End personalities
Heather Lee and Christopher K (center)
awarded Joanna Sullivan of Elk Grove
(left) and Quinn Toan of Sacramento
(right) each a pair of tickets and back-
stage passes to see the Boys at the Arco
Arena.
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RADIO GETS RESULIS

SUCCESS STORIES FROM THE RAB

THE GOAL: OUTPERFORM
EXPECTATIONS

it’s like walking a tightrope: You have to create an effective
advertising schedule while managing your client’s expecta-
tions. When Clear Channel CHR/Pop WRVQ/Richmond
teamed up with a health care client to promote a job fair, the
event outperformed the client’s expectations. And, although
the client ended up canceling part of its commercial schedule
because it had received enough responses, the station isn’t
worried — that client will be back! When you have an
especially successful campaign, ask your contact person to
write a letter expressing the client’s satisfaction. And here’s
another idea: Start videotaping client testimonials, and use
them in presentations to agencies and potential clients. When
you start compiling your station’s success stories, you’ll soon
have an impressive catalog that will help your station
outshine the competition.

Category: Recruitment

Market: Richmond

Submitted by: WRVQ-FM/Richmond

Client: First Health Services

Situation: First Health Services is an industry leader in
advanced claims processing and managed-care services. It
was adding a new division to its Richmond office and was in
need of 80 new customer-service representatives and
benefits examiners. The company’s human resources director
decided to hold job fairs on two consecutive Wednesdays to
fill the positions. Since the fairs were to be held in December
— not the best time of year to seek new employees — First
Health needed an aggressive campaign.

Objective: First Health needed to fill 80 positions in one
month to have its new office ready for opening day.
Campaign: First Health chose to promote its job fairs on
CHR/Pop WRVQ/Richmond. Because the client’s need was
urgent, the station chose to run a heavy advertising schedule
of 38 spots in two weeks.

Results: After 12 commercials had run, the first job fair was
held and drew 125 job-seekers. Because the event was so
successful, the rest of the ad schedule was withdrawn and
the planned second job fair was canceled. Thanks to the
efforts of WRVQ, First Health found enough qualified
applicants to fill all 80 of its positions in a single event and to
create a small reserve pool for possible future positions.
More and more companies have found that the recruitment
dollars they spend with newspapers bring lackluster returns.
Those companies are turning to radio and its creative solution
providers for answers to their staffing dilemmas.

————RABTOOLBOX ——

More marketing information and resources from the RAB

Here you'll find more marketing information and resources
from the RAB. For more information, call the RAB's Member
Service HelpLine at 800-232-3131, or log on to www.rab.com.
FROM THE RAB’S STREET SHEET ON EMPLOYMENT
“A survey of job-seekers found that 82% of male candidates
are influenced by traditional compensation packages, such as
401(k) plans, while 17% are more swayed by lifestyle benefits,
such as flextime and sabbaticals. Women are more equally
divided between the two, slightly preferring lifestyle to
traditional benefits.” (USA Today, 1999)

“On average, 18-34-year-olds spend 20 months at a
given job before moving to another company.” (Research
Alert, 2000)
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Napster:

& VIEWS

Every Step Of The Way

M It can’t win in court — so why is Napster being so stubborn?

By Paul M-a[a”éf With the halfhearted way
For RAIN: Radio ind  in which Napster has

Internet Newsletter been attempting to stop
illegal file-sharing on its system, one has to
wonder just how dedicated the company really is
to operating as a legitimate business. And if.
Napster really has been dragging its feet in
complying with the court’s requirements, what
does it hope that will achieve?

Seeking Safe Harbor

When the RIAA first filed suit against Napster over
a year ago, the file-sharing service’s first line of
defense was the “safe harbor” provision of the then-
newly passed Digital Millennium Copyright Act. The
bill says that Internet service providers and directory
companies don't have to police their services for
copyright violations and are not responsible for
infringements .of copyright unless they: have knowl-
edge of the infringement or gain from it economically,

Moreover, ISPs were made exempt from legal
action for-caching, or holding temporary copies, of
infringing material and for linking to sites that contain
copyright violations. But the DMCA also states that the
safe harbor is void if services don't act “expeditiously”
to remove illegal copies of intellectual property when
they are made aware of infringement. Napster,
naturally, has always been aware of how people use its
service, and it has hardly been expeditious in its
attempts to thwart them. Its argument was quickly
rejected by the court.

The Metallica Suit

Last spring Metallica filed suit against Napster for
allowing users to trade the band’s songs online.
Napster didn’t budge for a couple of months, then
agreed to block the accounts of more than 300,000
Napster users who had been fingered by Metallica for
illegally trading their music.

But even then the company allowed those pun-
ished to appeal their banishment on the grounds that
they may have been “mistakenly identified.” It then

RAIN: Radio And Internet News-
letter Publisher and Editor Kurt -
Hanson is & well-known re-
searcher and consultantwho also
serves as Chairman of Strategic
Media Research, the firm he
foundedin 1980. RA/Nis available
daily at www.kurthanson.com.
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presented Metallica with the names of the users
protesting the ban and told the band’s representatives
that the users’ Napster membership would be reinstat-
ed unless Metallica initiated legal action against the
individuals — and Napster knew that was pretty
unlikely. All that was followed by more foot-dragging
from Napster, with the publicity and legal wrangling
making the service even more popular.

Legitimate Uses?

As the RIAA’s lawsuit progressed, Napster raised
another argument: It insisted in July that downloading
MP3s from the Internet isn’t illegal, because no one is
making money on the deal. Napster lawyers buttressed

that argument by citing other courts’ findings that the
Diamond Rio MP3 player, objected to by labels
because it has no copy-protection technology, is not in
violation of copyright law, but is legal under the 1992
Audio Home Recording Act.

Then Napster said it should be protected by the
same line of legal reasoning that protected Sony when
the film industry wanted videocassette recorders off the
market — that is, it said its product has legitimate uses
aside from duplicating copyrighted material. Napster
attorney David Boies, a former federal prosecutor, even
went so far at the time as to propose that the major
record companies had lost their legal. right to enforce
their copyrights because, he alleged, they have used
their copyrights to achieve anticompetitive advantages.

But those arguments also fell flat, and Judge
Marilyn Patel handed down her first injunction against
Napster (R&R 6/4/00). Her original order was for only
the file-sharing elements.of the site to be shut down,
but not its “Chat” and “New Artist” sections. But
Napster argued that the different facets of its business
were too interdependent to operate individually and
said that if any part of the site was to come down, it

Continued on Page 17
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_ —astation that has stayed true

WOXY.com: True To
Aiternative’s Roots

The small town of Oxford is tucked away in the same
southwestern corner of Qhio as Dayton and Cincinnati.
It's home to Miami University, and it boasts a small and
pleasant downtown, a handful of people and clean air.

Oxford is also the home of
WOKXY (97X) (www.woxy.com)

to its mission of providing &
Alternative radio to Cincinnati-
area listeners for nearly 20 years. It's impressive and
encouraging (and even a little endearing) to see how
proud and dedicated the staff behind the station and its
website is to creating and maintaining a unique,
independent voice for alternative music.

| think media critics are, unfortunately, correct when
they say that radio stations are being hamogenized by
consofidation in the industry. Today an Aiternative in
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Denver may sound like one in Spokane, which sounds
just like the one in Worcester, MA. But you'd be hard-
pressed to find a station that you could mistake for 97X
— at least on the commercial end of the FM dial.

WOXY.com offers Windows Media and RealAudio
streams, provided by BBQRadio, and justnow f heard Big
Star's “September Gurls” and “The All the All” by Lo
Fidelity Allstars. Check out the playlist on the site —
there’s a conspicuous shortage of the not-really-
alternative records that mainstream Altgrnative (“main-
stream Alternative” — now, there’s a ccncept) stations
have been pounding by order of someone in a suit at the
home office somewhere. :

That's not to say that 97X shuns successful artists.
Radiohead, U2 and The Dave Matthews Band are all on its
playlist — artists who have a history outside of
mainstream radio and who are still creating music that
challenges conventional boundaries. Perhaps it sounds
trite, but 97X has stayed the course as a real “alternative”

Continued on Page 17
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Continued from Page 16

would all have to. For that reason and others, Napster
argued that the injunction was too broad.

Even now, having had most parts of its appeal
denied and with a new, somewhat narrower injunction
in place against it, Napster has continued to try to delay
what most believe is the inevitable: the end of the
service as it has existed. Remember that almost
laughably unrealistic $1 billion settlement offer (R&R
2/23)?

Napster has said in court that it can disabie users
from accessing its system, but it can't exclude
particular songs or artists from its database. It said that
again when EMusic asked it to prevent EMusic’s label-
authorized MP3 files from being traded on Napster's
system (there are now two EMusic lawsuits pending
against Napster). But, facing a complete shutdown at
the beginning of this month, Napster said it would
comply with the new injunction and prevent the trading
of copyrighted files. In other words, Napster promised
to do what it had said couldn’t be done, and it has done,
it.

The Spirit Of The Order

The spirit of the court’s order has been obvious, it
seems, to everyone but Napster. In its March 12
compliance report to the court Napster complained that
the record company-supplied lists of songs to be
filtered didn’t include file names, so full compliance
with the injunction wasn't possible, and it requested
another hearing to talk about the differences in how it

and the labels understand the court's order. On
March 14 it requested an extension of the blocking
deadline, then on the 15th reported that it had
blocked about 60,000 songs. Napster has also allied
with online music database Gracenote to help it
identify songs for blocking purposes.

But the question remains: What did Napster think
it had to gain by being dragged kicking and scream-
ing toward legality? To the best of anyone's knowl-
edge, it's not making any money as it is, and the one
major label group that has allied itself with Napster,
Bertelsmann, has reportedly given the company a
July 1 deadline to get legal.

Did Napster management think stalling might
allow the service enough time to convert to a

gsic.com

The way fo dosnload.

2|

subscription model without losing the traction it's
gained? If that was the strategy, it doesn’t seem likely
to work: Traffic on the site is reportedly down as
much as 50% with some song-blocking in place. If
Napster can actually make the switch to a subscrip-
tion-based model before its windows are boarded up
— and convert a significant number of its users to
customers — that would be its best trick yet.

s

Continued from Page 16

to what mainstream Rock radio serves up. The station
plays music that's new, different and cool and that
sounds right within the context of its presentation.

The WOXY.com website seems to have been
designed with the idea that listeners want to feel like
they're part of the station. The design is a unified and
attractive combination of orange, blue and charcoal
gray, with few images to slow page loading. The
homepage layout breaks convention a little by having
the logo on the upper right instead of the left, but it's
otherwise pretty logical, and it's easy to find the link to
listen.

The stream sounds very nice, but | never realized
how fond of the “Now Playing” feature I'd grown until
| was faced with the WOXY.com player, which couid
really use it. The station explains that, because its
8,700-song library isn’t stored on hard drives but
played directly from CDs, such a feature isn’t realistic.
Listeners are invited to e-mail the air tatent if they'd like

to know what's playing.

WOXY.com has a really nice “Artists” section with
some original biographies and artist links of interest.
Alsointhe “Music” section: links to music news, a list
of new releases, a guide to free (legit) music down-
loads, a schedule of 97X artists’ Internet chats,
streamed concerts and archived lists of the station's
own “Best of” music rankings.

The site’s “Community” section has a charity
auction segment, multitopic (and-active!) message
boards and a chat function (not so active when | tried
it). Particularly interesting is the “Gallery,” a
collection of listener-submitted art, including photo-
graphs, digital art, paintings, poetry, rants and even
recipes.

The station makes a real effort to expose its
audience to local music through the website. The
“Local Scene” section has focal-music concert listings,
the details of a 97Xposure contest for local musicians
and its own message board. Giving a voice to local
music — a long-dead ideal at many Alternatives — is
an everyday thing at 97X. If you're a radio fan who
wants to hear what Alternative was once supposed to
sound like, a good place to start is in Oxford, OH.

—~Paul Maloney
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w||| Napster
Alternatives Survwe?

The glory days of Napster are over, at least as far as
users being able to download anything they want for
free. The news has been full of reports about “Napster
alternatives,” but most media outlets (and the RIAA)
seem to have decided that no system is going to be able
to fill the post-Napster void.

And, at the moment, there aren't very many viable
alternatives. OpenNap, Napigator and Aimster all
piggyback on Napstertechnology and share its inherent
weaknesses, and they don't have Napster’s commercial
strength. The systems that seem most likely to satisfy a
former Napster junkie are Gnutellaand Napster nemesis
EMusic.com.

As you probably know, Gnutella works peer-to-peer
instead of through a central server. That is, users of
Gnutelta clients (there is no Gnutella software per se)
connect to one another’s computers directly. Because
of that, the system can'’t be shut down all at once like
Napster — there's no centralized system for rights-
holders to go after.

it has seemed in the past that Gnutella would be
unable to accommodate the huge number of users that
Napster supports, but that may no longer be the case.
The system does still have a few problems: It is not as
easy to use as Napster, and it takes more time. What you
might have been able to grab in an hour might take you
half a day using a Gnutella client like BearShare or

Gnotella. But the search times, in my experience, have
decreased significantly of late. A search | tried for one
band turned up more than 4,000 hits in less than 30
seconds. The system seems to be growing up and
speeding up.

Downloads through Gnutella clients are still thwarted
by firewalls and busy systems far more often than
Napster transfers, butthe more popular clients—such
as our primary test program, Gnotella— are becoming
better-equipped to automate downloads. Gnotella will
keep trying to-download for as long as the user sets itto.
With patience, most people will get what they want. It
isn't Napster-style instant gratification, but it's fast.

EMusic.com isn't, of course, really a “Napster
alternative.” In fact, it's not a file-sharing service at all.
[t's afegitimate business that provides licensed MP3s to
its users. EMusic files go directly from the primary
source to the user, who pays a subscription fee. It isn't
expensive — for $10 a month, if you download one
album per month, you've gotten what you paid for.

There are some good tracks to be found: The site

Continued on Page 18
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Napster Alternatives

Continued from Page 17

carries thousands of independent artists, Tricky
recently released an album to the site, and there’s
plenty of They Might Be Giants fare. Classical-music
lovers might note that all of Beethoven’s symphonies
are available. But the downside of EMusic is obvious:
Users won't find Radiohead or Britney Spears or
Eminem—now, or, it seems, in the foreseeable future.
They will find some good music, but it won’t match the
Napster high of free Wu-Tang Clan for all.

Far more people have probably heard about the Free
Network Project and Freenet than have actually used

SurferMetwork.com has agreed to invest capital,
hardware, streaming services and its targeted ad-
insertion technology in BroadcastUrban.com in ex-
change for a minorily equity position in that company
and shared ad revenue. In addition, BroadcastUrban
CEO Jesse Wineberry takes a seat on SurferNetwork’s
board. Minority-owned BroadcastUrban has more than
100 Urkan-formatted streaming clients, including such
major-market stations as WBLS/New York, KJLH/Los
Angeles, WBEE/Chicago and WHUR/Washington.
Surferhetwork also recently acquired the radio assets
of GlobalMedia and BroadcastAmerica.com.

Digital Club Network
Picks Up New Financing

Webcaster Digital Club Network, which makes more
than 4,000 full-length concert videos available through
its site at www.dcn.com, has gained $3.5 million in new
financing from Atlas Venture. DCN Chief Strategic
Officer Ted Werth said, “The new investment gives
DCN the resources to continue rolling out our product
lines, including live music recordings, narrow and
broadband syndicated concerts and online and offline
advertising packages.”

NEWS & VIEWS
the Freenet software. And there’s a good reason for that: It's by
far the least usable system out there. Freenet appears to be in
the very early stages of development (version 0.3), and it lacks
anessential feature: It cannot search through files. A number of
regular users have compiled long lists of files available on the
system, but searching through splintered lists is cumbersome
and difficult.

So, right now, Gnutella, while'it still requires more patience
to use than Napster, seems the most likely of the alternatives to
survive and thrive, Of course, if it gains Napster-like popularity,
it may very well attract the same kind of attention from rights-
holders. What that wilt mean for the future of free file-trading
online remains to be seen.

—Ralph Siedge

ESPN Radio Launches Website

ESPN Radio has launched ESPNRadio.com, a website
featuring live and on-demand streaming audio of ESPN Radio
shows, including GameDay, ESPNews and-SportsBeat. The
site alsoincludes regular ESPN Radio SportsCenter updates.
ESPN Radio is heard on more than 650 stations nationwide.

BMG Reportedly Trying To Sell Stake In
GetMusic

According to the Wall Street Journal, BMG Entertainment is
attempting to sell its stake in online music site GetMusic to
Universal Music Group. The GetMusic site offers music
videos, downloads, chats and webcasts. BMG also has a stake
in online music retailer CONOW.

BMI Enters News Overseas Rights Agreements

BMI has entered into international internet-rights agreements
with 15 performing-rights organizations worldwide. The new
agreements are with the major copyright societies of Australia,
Hong Kong, Singapore, Ireland, Japan, Spain, ltaly, Sweden,
Switzerland, Greece, Chile, Denmark, Finland, indonesia and
Malaysia. BMI already had agreements in place with the major
copyright organizations of Germany, the U.K., France and the
Netherlands. The 19 agreements, BMt said, cover a substantial
majority of the world’s music repertoire.
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Hot new music-related World Wide Web sites, cool
cyberchats and other points of interest along the
information superhighway.

1,
Net Chats »

* Brazil's own scary Sepultura take a break from
their U.S. tour for a live audio chat Wednesday (3/
28) at 7pm ET, 4pm PT (chat.yahoo.com).

*“Ooh ... It's Kinda Crazy,” but MCA pop trio
SoulDecision are up for an audio chat Thursday (3/
29) at 8pm ET, 5pm PT (www.getmusic.com).

* Static-X's motto is “Keep Disco Evil.” Find out
why they think we need to be reminded Thursday (3/
29) at 9pm ET, 6pm PT (chat.yahoo.com).

* Also on Thursday, talk to retro-cool nunks-with-
a-horn-section The Mighty Mighty Bosstones at
8pm ET, 5pm PT (www.launch.com).

~ OnThe Web

* See country hunk Ty Herndon do his humid
“Steam” in a video webcast on Sunday (3/26) at 9pm
ET, 6pm PT (www.hob.com).

* Their sound includes everything from Hindu
chants to the occasional yodel. DreamWorks’
Creeper Lagoon talk about their eclectic music and
play an acoustic set on Thursday (3/29) at 6pm ET,
3pm PT (www.getmusic.com).
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—Brida Connolly

Times Are changing Un The 'Net

With the NASDAQ drop- .
ping and a recessmn
perhaps iooming, man

companies are re-evalu- 5_3;‘

Should you forget about

expanding your online

operations for now and scale back, o should you charge full
speed ahead? E-mail us with your thoughts anytime at
feedback@kurthanson.com, and read RAIN: Radio And
Internet Newsletter every day at www. kurthanson.com.

Build CUME and TSL with Residential and
Business Telemarketing, NeighborSelect™,
B qr Comprehensive Coverage™, Quick Calls™,

AMERICI
EDIA MARKETING

tllrecl mall . tolumarkollng

Inbound Calls, Fax and Email Broadcesting,
and Custom Designed Direct Mail.

6/7-786-4343
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Amazing Web-
caster Is No 1

WHAT DOES NO. 1°'S
BUDGET LOOK LIKE?

The latest weekly re- gtting to No. 1 on anyone’s ratings scale is only half the [ The site has been live since late 1999, when, over a holiday
sults are in for Measure- battle. The rest is in making enough money to stay at No. dinner, Callie and Torcivia hatched the idea of creating avery 8
Cast, the most recent en- 1. Are all those banner ads on the site and on the player simple, low-budget online music site. “It's all about the music, :
trant into the online web working for MED!Amazing? “You bet,” says Henry Callie. “Phil not the money,” says Callie, who's been in bands most of his 8
ratings field. Out of all used to DJ weddings, clubs and the like, but now we both life. The maney they have coming in now is from advertising 38
o ThE sV s make a very comfortable living.” Will it be this nice little arrangements with DoubleClick, 24/7 and Lightningcast, but 38
;}"ecas{ BN the business forever? “We certainly have plans to do things in | Callie says that the next step (and the need for more people) N

O L L o the future that will require more people, but it will never get is “a dedicated sales effort, with no sharing with reps who 3%
web audio site is MEDIA- . ) vl % o 1 )
mEdagenm? - . out of hand,” Callie says. “You'll never hear a report that lump you in with all the rest of their network. :

Whe? Dawd Lawrence MEDIAmazing laid off a hundred people.” — David Lawrence

Not having heard of it before reviewing Mea- s
sureCast’s results, 1 went to the site expecting ™

a marvel of modern, dynamic HTML 4.0+ with
Shockwave and rollovers and confusing navi-
gation — the works. Instead, I found a Spar-
tan site with nothing more ornate than the use
of frames. The links were straightforward, the
channe! selection fairly standard, and the au-
dio easy to get to. Its WindowsMedia player
was customized with a skip button and a rat-
ing button. A couple of nice touches, but noth-
ing revolutionary, just plain music, pro-
grammed to your liking.

This was certainly nothing I hadn’t seen be-
fore on lots of other sites, sites that spent lots
of money trying to get my attention. Why then,
did this site come in ahead of a whole host of
perennial favorites, including every ABC Ra-
dio property from Smooth Jazz 105.9 in DC to
the runner-up on the list, WABC-AM/77 in
New York? And not just barely ahead, but, in
cume listeners, close to double WABC’s num-
bers?

I asked Bill Piwonka, MeasureCast’s Mar-
keting Director, to explain. Aside from the fact
that no one in the space is really ranking ev-
eryone yet, he credits the listener-formatted
approach at MEDIAmazing. “If I'm at work, I
might want a softer approach, but not just soft
rock or not just smooth jazz,” he says. “I want
my blend of soft. There’s no one station that
can do that for you.”

And what about brand awareness? “To be
honest, I hadn’t heard of them until we started
working with them,” Piwonka admits. “It real-
ly is a testament to the simple, get-it-done at-
litude of the site. It loads fast, and it works.”
Sounds like the Denny’s of web audio.

Close. Henry Callie, one of only two (yes,
two) guys who make up the entire company,
says MEDIAmazing does things differently.
“We’re not going to be one of those companies
that is here today and gone tomorrow,” he ex-
plains. “We do things for good business rea-
sons, not to feed our
egos. I want to make
money, not impress
the media.”

Phil Torcivia, the coding brains behind the
outfit, says the listeners do all the work. “We
use listeners’ ratings to drive the playlists —
no PDs, no consultants, just the listeners.” Lis-
teners who made them No. 1.

- CHR/Pop . Urban

ARTIST COTitle ARTIST CD/Title

SHAGGY Hot Shot/ “Angel” SHAGGY Hot Shot/ "Wasn't”

MADONNA Music/“Tell” JILL SCOTT Who /s Jill Scott?/ “Walk"
JENNIFERLOPEZ J. Lo/ "Cost” OUTKAST Stankonia/ “Fresh”

LENNY KRAVITZ Greatest Hits/ “Again” ERYKAH BADU Mama's Gun/ “Know”

DIDO No Angel/ “Thankyou” JOE My Name Is Joe/ “Stutter”

U2 Alf That You Can't Leave Behind/ “Beautiful” JARULE Rule 3:36/ “Put”

K-Ct & J0JO X/ “Crazy” R. KELLY 7P-2.com/“Wish”

BACKSTREET BOYS Black & Biue/“Call” KOFFEE BROWN Mars/Venus/ “Party”

MOBY Piay/“Southside” LUDACRIS Back For The first Time/“Southern”
OUTKAST Stankonia/ " Jackson” MUSIQ Nutter Professor 2 Soundtrack/ “Love”
CRAZY TOWN Gift Of Game/ “Butterfly” NELLY Country Grammar/ “Ride”

MATCHBOX TWENTY Mad Season/ “Gone” JAHEIM Ghetto Love/ “Could”

AEROSMITH Just Push Play/ “Jaded” CARL THOMAS Emotional/ “Emotional”

DREAM /t Was All A Dream/ “Loves” TAMIA A Nu Day/ “Stranger”

THE CORRS /n Biug/ “Breathless” MYSTIKAL Let's Get Ready/ “Danger”

RICKY MARTIN Sound Loaded/"Lonely” DAVE HOLLISTER Chicago 85: The Movie/ “Woman”
PINK Can't Take Me Home/ “Sick” JAGGED EDGE JE Heartbreak/ “Promise”

3 DDORS DOWN The Better Life/"Loser” 112 Room 112/ " Over”

BONJOV! Crush/ “Thank” AVANT My Thoughts/ “First”

DESTINY'S CHILD Charlie’s Angels Soundtrack/“Women” JAY-Z The Dynasty: Roc La Fam:ha 2000/ “Just

Country NAC/Smooth Jazz

ARTIST CD/Title ARTIST CO/Title

FAITHHILL Breathe/“Wings” SADE Lovers Rock/"Side”

LEE ANN WOMAGK / Hope You Dance/ “Ashes” GEORGE BENSON Absolute Benson/ “Medicine”
DIXIE CHICKS Ffy/“Fall,” “Without” RICK BRAUN Kisses In The Rain/“Rain”

JAMIE O'NEAL Shiver/"Arizona” JEFF GOLUB Dangerous Curves/*Drop”
JESSICAANDREWS Who!/Am/ “Who" BONEY JAMES & RICK BRAUN Shake /t Up/“R.S.V.P."
TOBY KEITH How Do You Like Me Nowy/ “Kiss” RICHARD ELLIOT Chill Factor/ “Who?”

KEITH URBAN Keith Urban/ “Grace” DAVE KOZ The Dance/“Love”

DIAMOND RIO One More Day/ “Day” CRAIG CHAQUICD Panorama/“Cafe”

JO DEE MESSINA Burn/“Burn” WALTER BEASLEY Won't You Let Me Love You/"Comin™
GARTHBRDOKS No Fences/ “Horses” WARRENHILL Love Life/ “Life”

RASCAL FLATTS Rascal Flatts/ “Everyday” JOE MCBRIDE Texas Rhythm Club/ “Texas”
TRAVIS TRITT Down The Road | Go/ “Great" CHIELI MINUCCI Sweet On You/ “Sunday”
DARRYL WORLEY Hard Rain Don't Last/“Run” KIRK WHALUM Unconditional/ “Forever”
ALABAMA When It All Goes South/“South” BONA FIDE Royal Function/ Hip”

KENNY CHESNEY Greatest Hits/ “Happen” DAVID BENOIT Professional Dreamer/ “Miles”
MARTINA MCBRIDE Emotion/ “Time” TIM BROWN Smile/ “Smile”

WARREN BROTHERS King Of Nothing/ “Move” NORMAN BROWN Celebration/ “Paradise”
ANDY GRIGGS You Won't Ever Be Lonely/“Made” KIM WATERS One Special Moment/ " Groove™
TIMRUSHLOW Tim Rushiow/“Misses” JEFF KASHIWA Another Door Opens/ “Hyde”
CARDLYN DAWN JOHNSON Georgia/ “Georgia” RONNIE LAWS Dream A Little/ “Otd"

Hot AC Altemative

ARTIST CO/Titte LW TW ARTIST COfTitle

DIDO No Angel/ “Thankyou” 1 MOBY Play/“Southside”

LENNY KRAVITZ Greatest Hits/* Again” 2 COLOPLAY Parachutes/“Yellow"

U2 All That You Can't Leave Behing/ “Beautiful” 3 U2 All That You Can't Leave Behind/ “Walk "
CREED Human Clay/ “Arms™ 4 LINKIN PARK Hybrid Theory/“Step”
5
6
7
8
9

HET S counTaowy S
Wil David Lawreace,

MADONNA Music/*Tell” INCUBUS Make Yourselt/ “Drive”

THE CORRS /n Blue/ “Breathless” 30DORS DOWN Better Life/“Duck”
MATCHBOX TWENTY Mad Season/ “Gone” DAVE MATTHEWS BAND Everyday/ “Did”
DAVID GRAY White Ladder/ “Babylon” LIFEHOUSE No Name Face/ “Hanging”

FAITH HILL Breathe/ “Love” CRAZY TOWN The Gift Of The Game/ “Butterfly”
10 BARENAKED LADIES Maroon/ “Pinch” 1 LIMP BIZKIT Chocolate Starfish.../ "Way”

14 11 MOBY Play/“Southside” 11 FUEL Something Like Human/“Innocent”

9 12 CDLDPLAY Parachutes/ “Yellow" AARON LEWIS & FRED DURST Family Values Tour 1999/ “Outside”
— 13 3DOORSDOWN The Better Life/ “Kryptonite” 13 APERFECT CIRCLE Mer De Noms/ “Hollow™
13 14 EVANAND JARON Evan And Jaron/ “Crazy” — 14 PAPAROACH /nfest/“Angels”

— 15 BONJOVI Crush/ “Thank” 16 15 OFFSPRING Conspiracy Of One/ “Want”
15 16 NELLYFURTADO Whoa Nefly!/ “Bird” 11 16 DAVID GRAY White Ladder/ “Babylon”
12 17 DAVE MATTHEWS BAND Everyday/ “Did” — 17 AMERICAN Hi-F| American Hi-Fi/ “Flavor”
20 18 LEEANN WOMACK / Hope You Dance/"Dance” — 18 DEFTONES White Pony/ “Digital”

19 19 AEROSMITH Just Push Play/ "Jaded” 15 19 GREEN DAY Warning/“Warning”

17 20 FUEL Something Like Human/ "Hemorrhage” — 20 ALIEN ANT FARM Anthology/ “Movies”
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Questions? Comments? david@netmusic
countdown.com, or post to the Internet folder
on the www.rronline.com message board.
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David Lawrence is heard on WGN/Chicago; is the

host of Online Today and Onfine Tonight, syn-

dicated high-tech/pop culture radio talk shows

from Dame-Gallagher; and is the host of the ‘Net

Music Countdown radio shows trom United

Stations. A 25-year radio veteran; Lawrence was a
~ founder of the American Comedy Network, is the
- voice of America Online, and is a leading expert on
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E-charts are based on weekly rankings of CD sales, downloads and streams of artists online compiled and tabulated directly from the logfiles of reporting websites. Reporters include Amazon.com,
Artist Direct com, BarnesandNoble.com, CDNow.com, ChoiceRadio.com, City Internet Raio, DMX Music, Gracenote, KIISfmi.com, Lycos Radio, MSN-Chat, Music Choice, Musicplex, MusicMatch,
NetRzdio.com, Radio.Beonair.Com, Radiowave com, Radio Free Cash.com, RadioFree Virgin, Rolling Stone.com, Spmner com, The Everstrearn Network, UBL com and XTRA).com. Datais weightedbased

ontraffic reports by webt traffic monitor MediaMetrix. Chartsar (% kﬁwﬁt}aSO/SOmethcdologyofsale dataand dataforthe sixreportng formats. © 2001 R&R Inc. ©2001 Online Today,
WWW Americanranlo com
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Newsbreakers

'Ronayne Rises To
Sr. Dir./Nat’l Top
40 Promo At Arista

Margaret Ann Ronayne has
been elevated to Sr. Director/Na-
— tional Top 40

{ Promotion at
Arista Records.
Based in New
York, she reports
to Sr. VP Steve
Bartels.

Ronayne joined
Arista’s promo-
tion department
in 1991 as a lo-
cal promotion
rep in New York
and was promoted to National
Manager/Top 40 Promotion in
1999. Before joining Arista she
spent two years as the local New
York promotion rep for EMI-
America Records. That was pre-
ceded by a year as the local New
York rep for Polydor Records.

After beginning her music career
as a Ft. Lauderdale club deejay in
1972, Ronayne joined Pickwick In-
ternational Record Distributors in
Miami as a sales rep in ’74. From
1976-88 she was Motown Records’
local promotion rep in Florida.

Ronayne

..... TR

Bosch Becomes PD
At ’KSI/Greenshoro

Five-year CHR/Pop WRHT/
Greenville, NC PD J.T. Bosch will
begin programming WKSI/Greens-
boro on April 16. He'll succeed Jeff
Cushman, who recently departed the
Hot AC to become Asst. PD at Hot
AC WOMX/Orlando.

“I was very lucky to be one of
the last three people to interview for
the job,” Bosch told R&R. “It’s like
winning the lottery. I can’t wait to
get started. I'll work very closely
with [consultant] Mike Donovan of
Vallie-Richards. As a team, we’ll
make the station happen. WKSI is
doing very well, and I don’t expect
to make any major changes. I
watch other stations around the
country, and I am very aware of all
formats, including Hot AC.”

Bosch spent eight years at
WRHT, where he landed his first
programming assignment. He has
also worked on-air at WYKS/
Gainesville.

e T TN NN T ]
Alonso
Continued from Page 3

strong understanding of the Span-

ish-language music format. But the *

News format is complex, and,
given his vast experience, we feel
that Alfredo is the person to take
Noticias 1380 to the next level” .
Alonso has held his current po-
sition with Mega Communications
since April 1996, when he founded
the company. Prior to that he spent
three years as VP of Spanish
Broadcasting System, where he
was a driving.force behind turning
KLAX/Los Angeles and WSKQ/
New York into highly rated Span-
ish-language music stations.

Bruce Schoen Fas oo
baen named: Diracior!
Fromaotion & A%&R He- 8
seard far Universal Rec-
ordz: He s based « Mo
Yok, B

“We are locking lor |
Bruce 1o Dring = same
iz, innovaticn asd in-
slaht inlc the sdustrg that
has distaguished his ca-
reer” said Avary Lipman,
Universal Records Sr. WP
and Republic Aacords

Universal Appoints Schoen Dir./Prome

=y Prasident, “There is no
question thal he will play
an intagral role on the Uni-
b varsal ieam”

| Priar o joining Uniearsa)
| Bchoen operated his own
rawho promciion Company
i He previously served 35
WPRTop 40 Promotian: at
Arista, where hewas in-
volved in securing alrplay
for Whitney Houston, Tani
Braxton, Kenmy &, Barry
hanilaw and athess:

Waldo Found As PD 0f KGBY/Sacramento

KGBY/Sacramento -
has tapped veteran pro- |
grammer Brad Waldo as |
PD. He succeeds Steve
Kelly, who recently left the
Clear Channel AC to be-
come Director/Program-
ming & Operations for In-
finity News/Talk and Hot &
AC combo WMC-AM & &
FM/Memphls (R&R 1/
26). e

“There won’t be any
radical changes — we're still gomg
to be AC,” Waldo told R&R. “T'll
put together a plan, and I know it
will succeed. We’ll get the station
focused toward what we think is the
best opportunity and go forward.

“T'm very impressed with [Clear

Waldo

Channel/Sacramento
Market Manager] Jerry

4| some trouble but'is in a
| great position right now.
I did a lot of research and
talked to many people be-
§ fore taking this job; there
% were no danger signs
flashing anywhere in this
whole experience. I've
been very lucky, because I have
fun every day and love my job.”
Waldo most recently pro-
grammed KKLT/Phoenix. His
past PD credits include WLTY/
Detroit, KLTH/Kansas City and
KRQK/Santa Maria, CA.

Fruge Named VP/GM For Radlo Onellndy

Radio One has ap-
pointed Vince Fruge VP/
GM and Market Manager
of its Indianapolis stations,
which include WTLC-AM | {3
& FM, WHHH, WYJZ |
and a low-power TV sta-
tion. He spent four years as
WTLC-AM & FM’s VP/
GM under previous owner
Emmis Communications
and succeeds Bill Shirk,
who resigned last month, at
the other stations.

“Vince has a real understanding
of the radio broadcasting industry
and the Indianapolis market,” Ra-
dio One COO Mary Catherine
Sneed said. “Under his leadership,
WTLC-AM & FM’s revenue grew

Fruge

consistently over the years.
We feel very confident
with him managing and
growing all of our stations -
in the Indy market. I'm de-
lighted to have him con-
tinue his career with our
company.”

Fruge began his career in
sales in 1981, when he joined
WDRQ/Detroit. In 1987 he
became GM of WZZT/Co-
lumbus, OH, and from 1988-
89 was Sr. AE for WZAK/Cleveland. A
year later Fruge moved to WCKX/Co-
lumbus as GSM and was later pro-
moted to VP/GM. After three years at
WCKX he joined Blue Chip Broad-
casting’s WIZF/Cincinnati as VP/GM,
then moved to Emmis in 1997.

T T P D TR

Collins Climbs To WDJX/Louisville PD

WDJX/Louisville has elevated
Shane Collins to PD. Collins has
been serving as interim PD — as
well'as MD, Asst. PD and afternoon
driver — and succeeds Barry Fox,
who was recently promoted to OM
of Blue Chip/Louisville (R&R

| 2/16).

“I started at WDJX part-time in
1992, and I always had that hope that
someday I would get to program this

radio station,” Collins told R&R. -

“This is the radio station that I grew

up with and that I have loved since
Day One. This truly is a dream come
true! My goal is to continue the suc-
cess that WDJX is known for and to
try to build on the incredible job that
Barry Fox has done with this radio
station for the last two years. I hope
to be able to walk in his shoes”

Prior to joining WDJX Collins
worked as an air personality at
WQXE/Elizabethtown, KY; WSTO/
Evansville, IN; and WLKT/Lexing-
ton, KY.

wwwW americanradiohistorv com

Hill Adds Corporate Duties At Citadel

UBL/Salt Lake City PD Ed Hill has been elevated
to the newly created position of Corporate Direc-
tor/lmaging & Format Development for Citadel Com-
munications. He wilt continue to serve as PD of
Country KUBL. |
“This is a significant opportunity for both Ed and
Citadel,” Citadel Exec. VP/Programming Ken Benson |
said. “Ed’s creativity and ability to package and pro-
duce radio stations combined with his years of experi-
ence make him a valuable addition to Citadel's pro-
gramming initiative."
In his new position Hill wilf work closely with VP/
‘Product Development Scott Mahalick and VP/AM Pro-
gramming Brian Jennings to help create imaging cam-
paigns for all Citadel formats. Hiil joined Citadel in 1993 as OM/PD for the
group’s stations in Modesto, CA and Salt Lake City.

Hill

Eagle Music Group Officially Opens For Business

ormer MCA Records Sr. VP Eddie Gilreath has formally launched

Los Angeles-based Eagle Music Group. Marketing and promotion
duties will be helmed by Joey Quarles, who has worked for WEA, MCA/
Universal and Geffen, and the production offices will be led by Mitch Rabin,
who has worked for Geffen and Domo Records. Michael Hamilton over-
sees financial matters, and Tod Ratfield will handle legal duties.

The company, which played a leading role in the success of former Gap
Band frontman Charlie Wilson, will release new albums this year from The
St. Lunatics, JT Taylor, The Dazz Band, New Age guitarist Dallas Gordon,
The Rippingtons’ Steve Reid and rappers 69 Boyz.

Gilreath commented, “The Eagle Music Group enables artists and en-
trepreneurs to own an imprint and to retain their independence and do so
without the expense of having to fund the day-to-day operating expenses
this business requires”

Elektra Elevates Two To Nat’l Dirs./Field Promo

lektra Entertainment has elevated Colleen Wilson-Hicks and

Monique Davis from Re- -
gional Promotion Managers to co-
National Directors/Field Promo-
tion. Wilson-Hicks will focus on the
Southwest from her Dallas base
while Davis will focus on the North-
east from Washington, DC, Both
report to Sr. VP/Urban Music Ri-
chard Nash.

“Colleen is really the consum- |
mate promotions professional,”
said Nash. “Her understanding of
the complexities of the market-
place coupled with her tenacity
and ability to deliver time and time again has made her an invaluable mem-
ber of our team. Monique is a take-charge executive who gets it done. Her
ability to understand the intricacies of her role and sustain the needs of the

iy

Davis

Wilson-Hicks

before moving to Elektra in 1997.

field staff make her a natural for this position.”
Wilson-Hicks joined Elektra in 1995. Davis worked at Red Ant Records

Cravens
Continued from Page 3

“John is an outstanding addition
to our company and will play an
important role in all aspects of ex-
panding our O&Os in New York,
L.A. and Boston and our local pres-
ence .in Chicago,” said One-On-
One President/CEO Chris Brennan.
“We are thrilled to have a person of
his caliber and experience join our
management team.”

Cravens began his career as an
AE for WNDE & WFBQ/India-
napolis. From there he moved to

ABC Radio Spot Sales in Chicago

and, later, to WRQX-FM/Washing-
ton, where he was NSM. Cravens
has been NSM for WLS-AM &

FM/Chicago, GSM for WABC-
AM/New York, VP/GM of KSRR-
FM/Houston, President/GM of
WHYT-FM/Detroit, GM at Sports
WMVP/Chicago and, most re-
cently, Sr. VP at Broadcastspots
com.

“This is a great opportunity for
me to work with Chris Brennan,
whom I've gotten to know and re-
spect a lot,” Cravens told R&R.
“This position offers the opportu-
nity and challenge of growing -
something brand-new, and I really
thrive in that kind of environment.
Timing is everything, and, with
One-On-One having backing from
Vulcan Ventures and the resources
of The Sporting News, the time is
definitely right for this opportu-
nity.”
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Newsbreakers
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* WESTWOOD ONE and HBO broad- |
cast the Oscar de la Hoya vs. Arturo
Gatti boxing bout live from the MGM
Grand Hotel in Las Vegas Saturday,
March 24, at 10:30pm ET. Contact Todd
Goodman at212-641-2177; igoodman
@westwoodone.com.

¢ VH1 RADIO NETWORK offers Hot |
AC and Rock affiliates special episodes |
of VH1’s Behind the Music series cus-
tomized for radio. VH1 will produce one
hourtong BTMprogram per format each
‘month from March-June 2001. Contact
Todd Goodman at 212-641-2177;
tgoodman @westwoodone.com.

Radio

© MIKE NORMAND is upped to NSM
of WDHA & WMTR/Morristown, NJ. He
was previously a Sr. AE.

® PATTI TRAVASOS is promoted to I
Dir./Mktg. & Special Events for Clear
Channel/Charleston, SC. She was
most recently Dir/NTR. I
* DJ JAM is appointed Programmer for ‘
NBG Radio Network's syndicated Bigg
Snoop Dogg Radio. He has been
Snoop Dogg's DJ for nearly a decade.

PROS ON
THE LOOSE

KGBX/Springfield, MO Love
Songs host Shelby Collins; 417-
889-7360; rws-cms @msn.com.

® STEVE REED is named Div. VP at
CNET Radio Sales. He was most re-
cently SVP/Sales & Media at Salon.
com.

Records

* MICHAEL
ROSENBERG |
rises to President/
Koch International.
He was most re-
cently SVP.

Rosenberg

® SANDI HEMMERLEIN gets Assoc.
Dir./Division One & Associated Labels

stripes at Atlantic Records. She rises |

from Mgr./Associated Labels.

BirtHs i

The Dixie Chicks' Natalie
Maines, husband Adrian Pasdar, l
son Jackson Slade Pasdar, March
15, |

Singer Amy Grant, husband \
Vince Gill, daughter Corinna Grant
Gill, March 12.

CONDOLENCES

Mamas & Papas singer-song-
writer John Phillips, 65, March 18.

Paul Revere & The Raiders
drummer Michael Smith, 58,
March 6.

Products & Services

| l ® BIA FINANCIAL NETWORK re- ‘

leases the first quarterly edition of the
Investing in Radio Marketing Reportand
Investing in Radio Ownership series for
2001. For more information, contact
BlAfn at 703-818-2425.

® MJI BROADCASTING’s Image Kit |
production packages are now available
for the AC and '80s formats. For more l
information, contact MJI's Affiliate Re- |
lations at 212-896-5285.

Changes

CHR: KQKS/Denver nighttimer
Kobe joins WIMN/Boston for
nights, while WBOT/Boston after-
noon driver Chuck Dogg takes
late-nights on 'JMN ... Former
KZQZ/San Francisco morning
driver Woody Woodward segues
to mornings at WBTS/Atlanta.
Also, "BTS Mix Show host DJ
David Garcia exits ... WFLZ/
Tampa morning show Exec. Pro-
ducer Joey B. segues to sister
‘WIOQ/Philadelphia for similar du-

Artist/Tile

BACKSTREET BOYS The Call

3LW No More {Baby I'ma Do Right)
’N SYNC Bye Bye Bye

BRITNEY SPEARS Stronger
BAHA MEN Who Let The Dogs Out

BRITNEY SPEARS Lucky
DREAM He Loves U Not

DESTINY’S CHILD Jumpin’ Jumpin’
"N SYNC It's Gonna Be Me

HAMPTON THE HAMPSTER The Hampsterdance 2

"N SYNC This | Promise You
EIFFEL 65 Blue (Da Ba Dee)
| SMASH MOUTH All Star
| DESTINY’S CHILD Survivor

| BACKSTREET BOYS Shape Of My Heart

MARCUS Pop Musik

ties ... Former WWDX/Lansing, M1
nighttimer Brian Figula joins
WDBR/Springfield, IL for nights ...
WCKZ/Ft. Wayne, IN morning
show producer Shagwell exits ...
WKGS/Rochester personality Dem
Jones joins crosstown WPXY for
middays ... Scott Donato takes over
afternoon drive at WYCR/York, PA
as Cisqo exits ... WWCK-AM/
Flint, MI drops its simulcast with
sister CHR WWCK for Gospel ...
Former KKBT/L.A. afternoon
driver Theo rejoins KMEL/San
Francisco for middays as Rosary
exits ... WKQX/Chicago nighttimer
Pyke segues to nights at crosstown

AARON CARTER That's How | Beat Shaq
A*TEENS Bouncing Off The Ceiling (Upside Down)

AARON CARTER Aaron’s Party (Come...)

JENNIFER LOPEZ Love Don't Cost A Thing

Video playlist for the week ending March 18.

Total Plays
70
67
65
64
64
64
63
62
59
34
33
33
32
32

WKSC ... “Red Hot” Brian Scott ‘
rejoins WHTS/Quad Cities, 1A-IL
for Imaging Director/middayer du- |
ties ... KKWD/Oklahoma City
morning drivers Troy Shannon and
Heather Potter join WNVZ/Nor-
folk for wakeups ... Here’s the new
lineup at WHZZ/Lansing, MI: Z
Morning Hooha feawring Brook,
Ryan and Jason; Betsy Collins,
early middays; Production Director
Dan Parks, middays; APD Dave
B. Goode, afternoon drive; Stacey
Scott, nights; and Andi Martin,
overnights ... WXXX/Burlington,
VT morning co-host Amy Ceder
joins WRZE/Cape Cod, MA for
nights ... WBFA/Columbus, GA
morning driver Sam Diamond
segues to afternoons ... WSTW/
Wilmington nighttimer Lisa Tyler
exits ... KGGI/Riverside appoints
ODM interim MD.

Cont. Christian: Mike Weston be-
comes APD/pm driver for WMHK/
Columbia, SC. .

Country: Mark Skibba retums to
WOSQ & WYTE/Wausau-Stevens
Pt., W1 as Dir./Ops.

News/Talk: WHBY-AM/Appleton,
WI premieres Job Search 1150, a
job-info and listings show hosted |
by PD Bob Salm, Mon.-Wed.,
12:30-1:30pm ... David Kelly re-
turns to WTAM-AM/Cleveland as
a sports reporter/anchor and fill-in
host ... KERN-AM/Bakersfield re-
places The Dr. Laura Show with
The Inga Barks Show, Mon.-Fri.,
12:30-3pm.

Oldies: John Allen joins KBBQ/Ft.
Smith, AR for middays.

Rock: WRCQ/Fayetteville, NC af- ‘
ternoon host Al The Van Man adds
Dir./Promo duties ... WPXC/Cape \
Cod, MA MD Nick Rivers moves

wWWWwW americanradiohistorv com

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Phil Hall » 972-991-9200

Hot AC

Steve Nichols

TRAIN Drops Of Jupiter (Tell Me)
UNCLE KRACKER Follow Me

StarStation

Peter Stewart

98 DEGREES My Everything
Classic Rock

Chris Miller
No Adds

Touch

Ron Davis

ERIC BENET Love Don't Love Me
GINUWINE There It Is

PRU What They Gone Do?

Doug Banks Morning Show
Gary Saunders
No Adds

Tom Joyner Morning Show
Vie Clemons

ERYKAH BADU Didn't Cha Know
JANET Al For You

Steve Knoll » 800-231-2818
Gary Knoll

Rock

SYSTEMATIC Beginning Of The End
Alternative

GREEN DAY Waiting

CHR

AMANDA Everybody Doesn't
Mainstream AC

INCUBUS Drive

Lite AC

BEE GEES This Is Where | Came In
NAC

PIECES OF A DREAM R U Ready
NESTOR TORRES Doesn't Really Matter
uc

R. KELLY A Woman's Threat

MISSY ELLIOTT Get Ur Freak On
SHAGGY Angel

Ken Moultrie » 800-426-9082

Alternative

Teresa Cook

GREEN DAY Warning

RED HOT CHILI PEPPERS Parallel Universe
TRAIN Drops Of Jupiter (Tell Me)

Active Rock

Steve Young/Craig Altmaier
SPACEHOG | Want To Live

| Mike Bettelli

| UNCLE KRACKER Follow Me

Heritage Rock
Steve Young/Graig Altmaier
No Adds

Hot AC
Steve Young/Josh Hosler
LIFEHOUSE Hanging By A Moment

CHR

Steve Young/Josh Hosler
JARULE f/LIL' MO & VITA Pyt it On Me
JENNIFER LOPEZ Play

TONYA MITCHELL Broken Promises

Rhythmic CHR
Steve Young/Josh Hosler
JENNIFER LOPEZ Play

Soft AC
Mike Bettelli
No Adds :

Mainstream AC
Mike Bettelli
No Adds

No Adds

JONES RADIO NETWORK
Jon Holiday » 303-784-8700

Adult Hit Radio

JJ McKay

CRAZY TOWN Butterfly

JANET All For You

TRAIN Drops Of Jupiter (Tell Me)

Rock Classics
Rich Bryan
ERIC CLAPTON Traveling Light

Adult Contemporary
Rick Brady
ENYA Only Time

RADIO ONE NETWORKS
970-949-3339

Choice AC
Yvonne Day
No Adds

New Rock

Steve Leigh

EVE 6 Here's To The Night

NEW FOUND GLORY Hit Or Miss...

WESTWOOD ONE RADIO NETWORKS
Charlie Cook * 661-294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

WALLFLOWERS Letters From The Wasteland
Soft AC

Andy Fuller

No Adds

Bright AC

Jim Hays

from mornings to nights ... WCLG/
Morgantown, WV welcomes new
night host Ivan Lee ... KDOT/
Reno, NV names its new morning
show: Jave and Mike The Janitor
With Malayna ... Ed Banas from
‘WBAB/Nassau-Suffolk joins WY SP/
Philadelphia as Dir/Creative Svcs. as
Christopher O’Brien exits for a

| similar post at XM Satellite Radio

... KICT/Wichita’s new address is
4200 N. Old Lawrence Road,
Wichita, KS 67219; phone: 316-
383-9141; fax: 316-838-3607 ...
KIOZ/San Diego’s new address is
9660 Granite Ridge Road, San Di-
ego, CA 92123 WNPL/
Nashville’s new address is 10 Mu-
sic Square E, Nashville, TN 37203
... WAAF/Boston’s new digs are at
20 Guest Street, Third Floor,
Brighton, MA 02135; phone 617-
779-5400; fax 617-779-5484 ...
Triad Broadcasting/Gulfport-
Biloxi’s new address is 1901 E.

Pass Road, Ste. D-11, Gulfport, MS
39507; phone 228-388-6000; fax
228-388-1966.

National Radio: NBG Radio Net-
work appoints Loren Henry Mgr./
Production & Creative Svcs,
George Campbell President/NBG
Solutions and Robert Alan Affili-
ate Sales Rep for The Complete
Sheet.

Records: Tina Dunn is appointed
Dir./Video Promo for Hollywood
Records ... Lauren Schneider is
named Mgr./Media & Artist Re-
lations for IDJMG ... Sony Music
Entertainment ups Vivian Rod-
riguez to Dir./Legal Admin.
Svcs. and Isisara Bey to VP/
Corporate Affairs and appoints
Kristopher Ahrend Counsel ...
Abe Brabuck rises to Mgr/A&R
at Mammoth Records ... Atlantic

Continued on Page 28
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Ll MONDAY, APRIL 2

National Peanut Butter And Jelly Day
1513/ Searching for a fountain of
youth, Spanish explorer Juan
Ponce de Leon discovers
Florida. Today the state is popu-

ST

lar among retirees.

1978/CBS-TV airs Dallas for the first

{ time.

1992/ Mafia boss John Gotti is con-
victed in a federal district court
on 14 counts of racketeering
and conspiracy to commit mur-

der.

Got Gotti?

> 8.8 2

- 1996/ Internet search engine Lycos

goes public.

Born: Sir Alec Guinness 1914-2000,

Dana Carvey 1955
. InMusicHistory

. 1957/Elvis Presley plays his first con-
cert outside the U.S., for a crowd
of 15,000 in Toronto. He plays
three more shows in Canada the
same year and, except for his
Army service, never leaves the

United States again.

geles.

. Born: Marvin Gaye 19391984, Leon
Russell 1941, Emmylou Harris

1947

M TUESDAY, APRIL 3

Corrupt Society Day

1860/ Pony Express mail service be-
gins, charging $5 for every half
ounce of mail. Highly unprofit-
able, it drops dead in less than a

year.

1882/ Notorious outlaw Jesse James
is shot to death by Robert Ford,
a member of his gang who
hoped to collect the bounty on

" James’ head.

R ——————

1980/ Socially conscious folkie Bruce
] Cockburn wins Canada’s Juno
Award for Folk Artist of the Year.
1987/ Jazz drummer Buddy Rich, 67,
dies of a heart attack in Los An-

1996/ Unabomber Ted Kaczynski Jr. is

s oo v s

Born: Tony Orlando 1944, Melissa

(Social Distortion) 1965,
Sebastian Bach (ex-Skid
Row) 1968

NESDAY, APRIL 4

Tell A Lie Day

1841/ 0ne month after assuming of-
fice, President William Henry
Harrison dies of pneumania.
VP Jobhn Tyler ascends to the
presidency.

1949/The North Atlantic Treaty
Organization is formed by 12
Western democracies as a
safeguard against Soviet ag-
gression.

1967/ Jehnny Carsen quits as host of
The Tonight Show. He returns
three weeks later for an addi-
tional $30,000 a week in salary.

Born: Maya Angelou 1928, Yasser
Arafat 1929, Robert Downey
Jr 1965

InMusic History .
1964/W|th The Beatles holdmg the
first five positions on its singles
chart, Billboard says, “Just
about everyone is tired of The
Beatles.” It's mistaken.

1968/ Bobby Goldsboro’s “Honey”
goes Gold. The sappy tune is
his only No. 1 hit.

1984/ At his arraignment for the mur-
der of Marvin Gaye, Gaye's fa-
ther responds to the question
“Did you love your son?” with
“Well, L didn't dislike him.”

1996/ A portion of the ashes of Jerry
Garcia, late of The Gratefut
Dead, are scattered over the
Ganges River.

Born: Muddy Waters 1915-1983,
Barry Oakley {ex-Allman
Brothers) 1948

f THURSDAY, APRIL 5

National Raisin And Spice Bar Day

1614/ Pocahontas, daughter of an

Algonquin {ndian chief, marries

Jamestown tobacco planter

James Rolfe.

" 1955/ Winston Churchill, the prime
minister who saw Great Britain
through WWIL, retires.

1987/FOX Broadcasting launches
with two Sunday-night TV
shows: Married ... With Chil-
dren and The Tracey Ullman
Show. I's raised its standards
by 2001 with the hit Tempta-
tion Isiand.

Etheridge 1961, Mike Ness.

Show Prep

PRI
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FRIDAY; APRIL 6

National Caramel Popcorn Day

1909/Commodore Robert Peary
becomes the first man to
reach the North Pole.

1916/ Gharlie Chaplin, 26, becomes
the highest-paid actor in the
world when he signs a contract
with Mutual Films for $675,000
ayear.

1992/ Science-fiction writer 1saac
Asimov dies.

Born: Billy Dee Williams 1937,
Marilu Henner 1952
~ In Music Hisioq = 3

7990/Motley Crue drummer Tommy
Lee is briefly hospitalized after
he falls while climbing a scaf-
fold to his drum set at a New
Haven show.

1995/Howard Stern apologizes for
having played gunshots over a
Selena record on the day of
her funeral.

Born: Merle Haggard 1937, Michelle
Phillips (ex-Mamas & Papas)
1944

SATURDAY; APRIL 7

National Teacher Appreciation Day

1917/ America enters World War |.

1934/Ford Motor Co. announces
white sidewall tires as an op-
tion on its new vehicles at a
cost of $11.25 per set.

1970/ John Wayne wins his first
and only Oscar for his role in
True Grit.

Born: Francis Ford Coppola 1939,
Jackie Chan 1954, Russell
Crowe 1964

,,m Y Muﬂ'qrﬂlslorﬂ‘

1975/ Guitar god Ritchie Blackmore
leaves Deep Purple to form
Rainbow. “Man on the Silver

Mountain,” with vocalist
Ronnie Dio, is the new group’s
biggest hit.

1988/ Alice Cooper's safety gear fails
while he's “hanging himself” at
a London show; Cooper has to
be rescued by a crew member.

Born: Billie Holiday 1915-1959, Bill
Kreutzmann (ex-Gratefu!
Dead) 1946

SUNDAY, APRIL 8

1974/ At Atlanta’s Futton County Sta-
dium, Hank Aaron hits his
715th home run, breaking
Babe Ruth’s record.

1975/ The Godfather Il wins the

oo

e

'‘Tinescene

Sp/'n picks what it considers
to be the top 40 artists of
2001 so far. The ’zine’s top 10
are (10) trance artists Sasha &
Digweed, (9) Bjork, (8) D’An-
gelo, (7) art-metal artist May-
nard James Keenan, (6) Dr.
Dre, (5) Eminem, (4) Moby, (3)

P.J. Harvey, (2) OutKast and

(1) Radiohead.

Bjork and Madonna are
among Talk's “50 Risk Takers,
idea Makers and Hell Raisers.”
The issue also includes a pro-
file of Dr. Dre. The Star says a
chainsaw-wielding doll in the like-
ness of Eminem — complete
with a hockey mask and the
rapper's tattoos re-created to
the last detail — is coming soon
to store shelves across Amer-
ica.

“Something a lot of people
don't know about Rage: | played
drums, | played bass, | played
guitars, | probably wrote about
40% of the music. But now | can
make it sound the way | really
want. As far as lyrically? | can't
define what’s going to happen
with me. But I'm excited to
maybe stop screaming my opin-
ion at the top of my lungs all the
time, you know?” Former Rage
Against The Machine frontman
Zack de la Rocha tells Spin how
his exit from the band has af-
fected his songwriting and lyrics.
The band is the ’zine's No. 12

artist of 2001.
~ Is SoHard To Do

Speaking of breakups, The
Spice Girls seem headed for
one. Bandmember Melanie
Chisholm revealed recently
that she is leaving the group to
pursue a solo career. (Time)

Fieetwood Mac (with or with-
out singer Christine McVie) are
reuniting for a new album and
tour, and The Eagles will recon-
vene for a tour and a new album
this summer. And get out your
boogie shoes: The Backstreet
Boys and 'N Sync guru Lou
Peariman recently signed K.C. &
The Sunshine Band to a

 Best 0f 2001 (So Far)

A CRAZY LIFE — “l was in prison
with-psychopathic wife beaters and
murderers. It was like therapy, +in
a twisted way.” Crazy Town
frontman Shifty Shellshock tells
Rolling Stone about being arrested
for selling marijuana and spend-
ing three months in the wrong
area of the Chino prison.

Sisqo and No Doubt lead
singer Gwen Stefani are head-
ing to the small screen: Sisqo is
set to star in a yet-untitled NBC
sitcom with comedian Bob
Newhart, and Stefani will play
herself, as well as a fan of the
band, on the May finale of FOX's
animated series King of the Hill.
{US Weekly, People)

The video for Spears’ new
single, “Don’t Let Me Be the Last
to Know,” featuring steamy
scenes of the singer frolicking
with French model Bryce Dur-
and, is so racy that Spears’
shocked mother insisted that the
producers leave the steamiest
scenes.on the cutting-room floor.
(Star)

Robert Downey Jr. wants to
be a rock 'n’ roll starl The Star
says the actor is collaborating on
a single with British rocker
Robbie Williams. The recently
released Ally McBeal soundtrack
also includes a track by Downey.

Literary-Shooker: =

The National Enquirer in-
cludes an item about 77-year-old
author Paula Fox, whose book
Desperate Characters was
made into a 1971 movie starring
actress Shirley Maclaine.
Shortly before her 20th birthday,
Fox put her newborn daughter
up for adoption. Ten years ago
her daughter, Linda, tracked Fox
down. Linda’s daughter — Fox's
granddaughter — is Courtney

arrested by FBI agents at his | Oscars for Best Picture and * record deal. The Monkees (mi- Love.
small wilderness cabin outside Best Director (Francis Ford nus “wool hat” Michael Nes- Love made the rounds at
of Lincoin, MT. He is later sen- | Coppota). Art Carney wins mith) are beginning a 20-city Gucci and various other posh
tenced to four consecutive life Best Actor for Harry and reunion tour beginning this  Beverly Hilis boutiques to collect
sentences with no possibility of Tonto, and Ellen Burstyn month. (Entertainment Weekly, ~donations of several designer
parole. :VHIKS:WHSGV:“*‘;?B B;St AC‘t People) items to give to actress Drew
Born: Alec Baldwin 1958, David Hyde ress Award for Alice Doesn’ . N
i Pierce 1959, Eddie Murphy Live Here Anymore. From Studio To Screen gsv'vr,‘,’ r:\;cr:r,“\lz;r\c(:zelor;c;r;e ourned
1961 —__ FOX on the run. Born: Betty Ford 1918, Richard Hatch Britney Spears, Ricky Mar- After secretly renting Love’s
InMusic Histery. (Sttvey) 1981 Falfiitia tin and Marc Anthony are home for a recent visit to L.A.,
1969/ Jim Morrison of The Doors sur- | 5077 Spencer Tracy 1900-1967, Arguette 1968 . leaping from the recording stu- Paul McCartney became upset
renders to the FBI in Los Ange- Roger Corman 1926, Mitch . InMusie H;sinry i dio to the big screen. Spears is when he learned about the fire
les, charged with interstate flight Pileggi 1952 — 1994/ Nirvana singer- songwnterKurt working with Billy Madison that destroyed Barrymore’s
related to Florida lewd behavior - In Music Histary l Cobain, 27, is found dead of a director Tamra Davis on a yet- home — which is located just
charges. He’s eventually con- | 7989/Cozy Powell, 50, who played | self-inflicted gunshot in his ¢ untitied comedy. Martin is two doors away from Love's
victed, and the sentence is on drums with, among others, Seattle home. expected to fill the role of a home. The National Enquirer
i appeal when he dies in '71. Rainbow, The Jeff Beck Group, 1997/ Laura Nyro, writer of Three revolutionary in the political says that McCartney believes —
1989/ Pepsi dumps a campaign based Whitesnake and Black Sabbath, | Dog Night's “Eli's Coming,” Fifth thriller The Assassination. And  but has no evidence besides “an
on Madonna’s “Like a Prayer,” is killed in a car accident in En- { Dimension's “Stoned Sou! Pic- Anthony recently wrapped /n  uneasy feeling” — that the fire
saying that the public is con- gland. | nic” and “Wedding Bell Blues,” the Time of the Butterflies with ~may have been set deliberately
fused about the distinction be- | Released: Alice Cooper's “Only Barbra Streisand's “Stoney End” Salma Hayek. (People, US by “a wacko fan”
tween the ads and the song’s Women” and America’s “Sis- | and many other hits, dies of Weekly) — Deborah Overman
i startling video. ter Golden Hair,” 1975 . ovarian cancer at age 49.
1996/MC Hammer, \_/vr!o re_portedly | Born: Tony Williams (The Platters) | Born: Julian Lennon }963 i T Each week R&R sneaks a peek through thenationsconsu}ﬁermag:'
eAarned $30 million in 1990, 1928 M85}, Rgwe e Ffickl | el ”””””’fy i azmes in search of everything from the sublime to the ridiculous in
{ files for bankruptcy. (ex-ABBA) 1950 & Frank Correia ! mus:c news. R&R has not verified any of these reports.
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crets Of Success

TRS 2001 panel goes behind the numbers of several
News/Talk winners

ne of the hottest sessions during the recent R&R Talk Radio Seminar was “The Real Secrets

Behind Successful Talk Stations.” During the session, moderated by Arbitron VP/Program-
—=_ming Bob Michaels, the panel discussed the reasons for the winning ratings numbers earned
by several of America’s most successful News/Talk radio stations.

 From The E-Mail Bag

“Jones Radio Network’s Amy Bolton checked zn via

cyberspace fo lake issue with a comment made by Clear
Channel Radio CEO Randy Michaels during his address

- at TRS 2001.

During Randy Michaels’ address to the attendees at R&R’s Talk Ra-
dio Seminar on Saturday, March 10, he mistakenly attributed a Jiatribe
against Talk radio to Bill Mann of The Motley Fool. To set the record
straight, The Motley Fools love Talk radio, which is why they have been
s0 successful with the syndication of both their weekly long-form and daily
short-form features to over 175 stations throughout the country. The au-
thor of the article is another Bill Mann, who claims ta write for CBS
MarketWatch and the San Francisco Examiner.

Randy Michaels replies: During my talk at the R&R Talk Radio Semi-
nar | mistakenly quoted an article as having been written by Bill Mann of
The Motley Fool. As it turns out, the column, which made derogatory com-
menis about Talk radio, was written by a different Bill Mann, repoitedly of
CBS MarketWaich and his own website. My apologies to Bifl Mann at The
Motiey Fool. To the other Bill Mann, | stand by what | said, and I'm still

Bob Michaels

On the dais were WABC/New
York’s Phil Boyce, Moceri Media’s
(and formerly WSB/Atlanta PD)
Greg Moceri and WOAI/San An-
tonio PD Andrew Ashwood. Also
scheduled to appear, but unable to
do so due to a death in his family,
was KFBK/Sacramento OM Ken
Kohl. While none of the panelists
were there to give away the store, so
to speak, attendees certainly walked
away from the standing-room-only
session with plenty of food for
thought, along with some real inspi-
ration from this trio of passionate
Talk programmers.

Talk Is Hot!

To no one’s surprise, Michaels

Praven talk

TeOx
RADIO, INC.

Phil Boyce

Greg Moceri

began the presentation by noting just
how strongly News/Talk radio per-
formed in the fall 2000 Arbitron. “As
you know, the format was very hot
this past year, especially this past
fall,” he told those assembled. “And
in the just-released *Arbitron Nation-
al Format Trends Report,” where we
break out 49 different and specific
formats, News/Talk scored a 9.8.

“What that means is that about
one out of every 10 people in the fall
survey was listening to a News/Talk
radio station somewhere in Ameri-
ca. To give that number some per-
spective, the No. 2 format was AC,
which scored an 8.7. So you can see
that the News/Talk format has a
very nice lead in this arena.”

Andrew Ashwood

Michaels then expanded those
numbers to include the entire spec-
trum of nonmusic-formatted stations
in what Arbitron defines as the
News/Talk/Information group.
“This includes News/Talk, Talk,
Sports and News stations,” he ex-
plained. “And when you combine
them, you get an amazing 16.9

W

“About one out of every
10 people in the fall
survey was listening to a
News/Talk radio station
somewhere in America.”

Baob Michaels
EE e g T

share. That’s up froma 15.6 in last
summer’s book. That number
means that approximately one out of
every six people in the country is lis-
tening to at least one of those spo-
ken-word formats.”

laughing!

right to edit lefters.

The views expressed in a letter to the editor are those of the writer
only. The wniter is solely responsible for the content. R&R reserves the

Winning In Market No. 1

WABC/New York PD Phil
Boyce, representing the highest-
ranking market on the panel, sug-
gested that it wasn’t just one big
thing that has been implemented
that accounts for WABC’s success
— going from 17th to sixth in the
past year — but a number of small-
er steps that have resulted in in-
creased ratings and audience aware-
ness.

“For example,” he said, “the oth-
er day 1 was talking with [KGO/San
Francisco OM] Jack Swanson, who
wondered why the WABC website,
which is substantially the same as
the KGO website, has nearly six
times more Internet streaming audi-
ence than KGO’s site does. As I
thought about this, I could only
come up with a simple measure that
I implemented a while back where
we heavily ran a quick one-line pro-

mo on-air that said, ‘Listen all day
at the office on WABCRadio.com.”

“I asked myself, ‘Could this one
simple move have helped WABC to
penetrate the brick and steel of

Manhattan’s concrete canyons and

tap into millions of listeners who
have always been elusive to an AM
radio station like ours? And has that
move impacted not only the sta-
tion’s streaming listening, but also
our reported listening in Arbitron?’
While the answers to those ques-
tions are not yet totally clear, [ be-
lieve there might be a correlation.

At the very least, I believe this is.

something for all of us who pro-
gram AM radio stations io watch as
we look to the future.”

Boyce noted that other things
have happened at WABC that he
believes contributed to the station’s

Continued on Page 26

Nea-

Nominated R&R Personality of the year! /
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P

Somebody's gottaféay it!

WBT Charlotte
M 25-5473.6 to 5.4 Up 50%
M 35-54 4.5 to 6.2 Up 38%
A 25-54 1.8 to 4.6 Up 156%
A 35-54 2.4 to 4.9 Up 50%

WBDO Orlando

M255433toe4lln94%
M355449to75||l151%
A 25-54 2.9 to 3.9 Un 34%
A 35-54 4.2 to 4.8 Up 14%

Paul Douglas, Cox Radio Syndication 404-962-2078
Amy Bolton, Jones Radio Network 202-546-7940

wwWwW americanradiohistory com

WSB Atlanta
M 25:54 14.8 share #1rank
M 35-54 16.8 share #1rank

M 35-54 6.6 to 11.0 #1 rank
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The Secrets Of Success
Continued from Page 24

success. “Five years ago, after we
fired Bob Grant — who was the
most listened-to talk host in New
York City at the time — I knew in
my heart it was going to take at least
five years to rebuild WABC. It’s to
the credit of our company and sta-
tion management that they have al-
lowed me the time to do that.

“Frankly, we made a number of
mistakes in our efforts at rebuilding,
but I believe you can learn as much
from your mistakes as you can from
your successes. With any failure we
experienced, I always had a ‘plan B’
in mind. That is one secret to suc-
cess I think every programmer must
know: Always have a ‘plan B.” Al-
ways be searching for new talent
and developing talent for the future.

“Right now we have three or four
shows in development, so that,
whenever the need arises, I am con-
fident that we have identified talents
who will be ready to plug any holes.
Successful programmers, in my
opinion, must always be looking
two, three, four or even five years
down the road at what your station
will need to do in order to maintain
success.”

Southern Recipe For Success

Turning to Greg Moceri, Mi-
chaels asked the former WSB/At-
lanta PD how he managed to guide
the station to where it had a whop-
ping 48% of its audience fall'into
the 35-44 demo — a big success by
anyone’s standards. “Most of the
credit goes to WSB’s talent,” said
Moceri. “If you want to know the
real secret behind great Talk radio,
it’s simple: You’ve got to have great
talent. The goal of WSB has always
been to become dependable and
memorable for its listeners. That is
how you get people to write you
down in an Arbitron diary.”

Moceri suggested that at least
part of WSB’s success comes from
having a theme of personal respon-
sibility. “We are in an era where no-
body takes responsibility for their
own actions,” he said. “Through
their shows, talents like Neal Boortz
and Clark Howard really demand
that people take responsibility for
their own actions and their lives.

T T A S A S

“That is one secret to
success I think every
programmer must know:
Always have a ‘plan B.
Always be searching for
new talent and
developing talent for
the future.”

e e T s S R T
That has been at least a part of
WSB’s success.”

As far as any secrets to success,
Moceri was philosophical. “We all
have basically the same tools to
work with,” he suggested. “Re-
search the product, develop an ac-
tion plan, and communicate the
mission to your staff, then execute it.
But there are a lot of intangible
things that go into ‘turbo-ing’ your
shares. Much of it is the internal
composition of your staff, the sta-
tion’s work environment and the
work ethic of your on-air hosts.

“On those issues WSB’s commit-
ment to winning is second to none,
and that is really what I believe to
be the key secret to much of its suc-
cess. When you listen to WSB, it
sounds like one family instead of a
collection of shows that are islands

unto themselves. And that is some-
thing that is extremely important if
you want your station to be a suc-
cess.”

One of the things Moceri feels
contributes to that internal camara-
derie is what he defined as moving
the staff from a “renter’s mentality”
to an “owner’s mentality.” “We
have a reward system where every-
one on the staff — including pro-
ducers, engineers, newspeople and
the hosts — have bonuses that are
tied in to the radio station’s ratings,”
he said. “When people have a stake
in the outcome, it makes a huge dif-
ference in their attitude and perfor-
mance.”

When Opportunity Knocks,
Answer!

WOAI's Andrew Ashwood be-
gan his presentation by addressing
the fact that his station had recently
picked up both Rush Limbaugh and
Dr. Laura from its crosstown com-
petitor and explaining how that
move has impacted the station’s re-
cent growth. “We were actually
beating our competitor before -the
opportunity to get the Joe Montana
and Jerry Rice midday combo of
Rush and Laura was offered to us,”
he said.

“But quite frankly, when an op-
portunity like that comes along, my
advice to anyone would be ‘Just say
yes!” Having that combination to
build upon has allowed us to focus
more resources and energy on devel-
oping our other dayparts and local
shows in morning and afternoon
drive.”

Ashwood believes that the No. 1
thing that today’s programmers
must focus on if they wish to suc-
ceed is helping to drive revenue for
the station. “You do that by either
creating or accessing the most com-
pelling content possible,” he said.
‘“With that mission in mind, the se-
cret to success is to look at the two

EFM Media Chairman/CEO Ed McLaughlin (c) accepts the 2001 R&R
Talk Radio Lifetime Achievement Award from R&R News/Talk Editor
Al Peterson and Publisher/CEQ Erica Farber at TRS 2001's closing lun-
cheon, held in his honor.

areas that you can control as a PD

— credible information and incred-
ible personalities. We focus on that
and work to bring listeners content
and personalities that nobody else in
town has.”

Ashwood looks for three things
when searching for new talent: “Are
they curious, are they coachable,
and are they passionate?” he said.
“If they fit those three criteria, put

them on the team and then just let

them breathe and let them do what
they do best.
“Today’s radio environment offers

programmers the ability to access
more information than ever, and that
is a resource that programumers must
use effectively to succeed. I'm not
ashamed to steal ideas or access
wherever I can get it.

“If you have great resources with-
in your company, like I have with
Clear Channel, use them! The one
thing that every programmer should
remember every day is how much
he or she doesn’t know. Never be
afraid to tap into your company’s
brain trust and your friends for an-
swers to questions and ideas.”

N T S U S o P T, Ll BN e R o SR o S

“The secret to success is to look at the two areas
that you can control as a PD — credible information
and incredible personalities. We focus on that and
work to bring listeners content and personalities

' that nobody else in town has.”

The Wal
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Street ]uhé.l.Report and The Dow Jones Money Report

provide trusted insights and essential information to help your listeners
manage their finances, their careers and their lives. Add your call letters
to this list of great radio stations. Call today.

New York NY WCBS-AM Los Angeles CA KABCAM Chicago i WLS-AM San Francsco CA KGO-AM San frandisco CA KSFQ-AM Detroit M

WWI-AM Atlanta GA WGST-AM Houston TX KTRH-AM Seattle WA

KVI-AM Tarmnpa FL WFLA-AM Cleveland OH WTAM-AM M

i FL WIOD-

AM Phoenix AZ KFYI-AM Sacramento CA KFBK-AM Oriando FL WDBO-AM Portland OR KEX-AM San Diego CA KOGO-AM indianapolis IN
WIBC-AM Charlotte NC WBT-AM/FM Cincinnatl OH WALW-AM Columbus OH WTVN-AM San Antonic TX WOAIAM New Orleans LA WWL-

uffale NY WBEN-AM Harr
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Research On '80s Oldies

Oldles -

Coleman study takes an early look at a burgeoning format trend

t’s a preliminary review, to be sure, but Coleman has apparently become the first research firm
— to address the newest addition to the Oldies family, with a report titled “’80s Insights: An Early
Peek at the Format Everyone in Radio Is Talking About.”

Coleman unveiled the study during
a recent conference call that marked
the debut of the company’s
InsightsCall series. Almost 100 radio
executives from throughout the nation
dialed up to hear the data compiled
from a comprehensive analysis of
Arbitron and music-monitor data for
20 stations that have adopted the *80s
format in radio markets 3-54.

In prefacing the report, Coleman
VP Warren Kurtzman noted, “The
one thing we want to stress is that at
this point we don’t have all the an-
swers. We don’t have any clear con-
clusions about the best way to do this
format, because it’s still a little early
in the game. What we hoped to do in
this first analysis is to establish an

objective benchmark that we can usé”

going forward as we gather data in the
coming months.”

You can get a more extensive over-
view by downloading the full report,

free of charge, at www.coleman

insights.com. However, I'll attempt to
cover the high points here this week.

Major Conclusions

The crux of the report reveals:

¢ The primary sales demographic is
adults 18-49. Eighty-two percent of
AQH listening comes from listeners
who are between the ages of 18 and
44, even though only 51% of all ra-
dio listening in the markets covered

is generated from this age range. This
makes it slightly more of an 18-49
format than a 25-54 format. Even
though 25-54-year-old aduits account
for 81% of all AQH listening to *80s
stations, the adults 25-54 demo-
graphic accounts for a slightly larger
share — 58% — of all radio listen-
ing in markets with *80s stations.

* The 25-34 cell is the ’80s
format’s focal point. Even though 25-
34-year-olds account for only 19% of
all AQH listening in the markets cov-
ered by this analysis, '80s stations
generate 41% of their audience from
this cell.

¢ Men and women account for
roughly equal portions. of the *80s
format’s audience. Males represent a
slightly higher proportion of the au-
dience, 51%.

¢ The presence of the format on
weaker signals limits its performance.
Of the 20 stations covered in the
analysis, five are on Class A signals
that do not provide full coverage of
their Metro Survey Areas.

¢ On average, '80s stations have

‘not maintained the audience shares

they achieved in their debut ratings
period. The four stations that have
been in the format for at least a year
have experienced a 31% decline in
share from their first ratings books
to their fourth.

* Most *80s stations are taking very

similar musical approaches. Flash-
back and rock-coded titles dominate
their music mixes, and virtually all of
the stations feature an average era of
1983 or 1984.

Covered Stations

Stations covered in the survey in-
clude WXXY & WZZM (formerly
WXCD)/Chicago; KIOL/San Fran-
cisco; WPTP/Philadelphia; KHPT/
Houston; WCMA/Puerto Rico;
KYPT/Seattle; KBZT/San Diego;
WXPT/Minneapolis; WMJC/Nassau-
Suffolk; WMLL/St. Louis; KXPK/
Denver; KVMX/Portland; KCNL/
San Jose; WXST/Columbus, OH;
KISN/Salt Lake City; WMXQ/Jack-
sonville; WBZA/Rochester; and
WPTI/Louisville.

“Of the 20 stations that we ana-
lyzed, more than half of them debuted
during the fall survey,” Kurtzman ex-
plains. “The format flips hadn’t hap-
pened when Arbitron’s fall 2000 sur-
vey began. For any station that flipped
formats during the fall book, the data
that everything is based on is from the
date they entered the format.”

Noting that adults 18-49 is the pri-
mary sales demo, Kurtzman says,
“Seventy-seven percent of the cume
being generated by these stations
comes from people between the ages
of 18 and 44, with the greatest em-
phasis on the 25-34 demographic cell.
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Each Fnday mormng KRTH (K-Earth 101)/Los Angeles is prov1d1ng a
recap of the previous night’s episode of the popular CBS-TV series Sur-
vivor. The Jim & Joni Show has gotten into the swing of things with an
“outback” studio and attire to match. The promotion recently got the
attention of KCBS-TV during a segment on (BS 2 News This Moming.
Pictured are (l-r) Joni Caryl, KCBS-TV reporter Helen Kumari and Jim
Carson.

More than one-third of all listening
to *80s stations is coming from people
between the ages of 25 and 34.”
Things become even more concen-
trated when you switch from cume to
AQH, where 82% of all AQH listen-

.ing is from people 18-44, with 41%
- of it from 25-34. “If there is an ulti-

mate center for this format, it’s 25-
34,” Kurtzman concludes.

Music Libraries

Almost all of the stations surveyed
are using virtually the same approach
to their music libraries. “It leans
heavily toward the flashback sound
and rock sound,” Kurtzman says.
“When we talk about rock, we’re talk-
ing about artists like John Mellen-
camp, Bryan Adams and Bruce
Springsteen. On average, flashback
and rock-coded material accounts for
about three-quarters of all music be-
ing played on these stations.”

In comparing stations’ relative
strength in small and large markets,
Coleman uses its own Performance

" Index, which compares a station’s

audience share to the average share
of the top 10 stations in its market.
The music mix seems to have little
impact on a station’s performance,
although Kurtzman points out, “On
the surface it looks like stations that
are taking & more rock approach,
rather than a pop approach, are doing

somewhat better in terms of Perfor-
mance Index.

“However, when we look at the data
a little closer, one of the things that
skews the analysis a little bit is that
stations that are taking more of a pop
approach tend to be those stations that
are also on Class A or suburban sig-
nals and that don’t get full-market cov-
erage. When we remove those weaker
signals from the analysis, we don’t see
a huge difference between the perfor-
mance of the pop-based "80s stations
and the rock-based ’80s stations.”

Most troubling, perhaps, are the
ratings declines that the stations have
experienced between their first
Arbitron books and their fourth.
“Thus far the stations in the format
have not fared that well in terms of
maintaining their 18-49 share from
their first book through their fourth
book,” Kurtzman says. “Basically,
from book to book, we’re seeing a
downtrend for each of these stations.

“By the end of their fourth book the
average station in the format has an
audience share that is only 69% of
what it wass in its debut book. We’re
reluctant to say that this is going to
be a trend for everybody in the for-
mat. Again, this is based only on four
stations that have been in the format
that long, but it’s a little bit of a con-
cern and something we’re certainly
going to have to track for the future.”

Radio Scholarships

Available Now!

® GPA 3.0

You will need:

e extensive radio-related activities

If you meet these criteria, contact the Bayliss Foundation
for an application form.

e junior, senior or graduate student

e college transcript
e |etters of recommendation
e descriptive essay

The application deadline is April 30, 2001.
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expense in Q3. ATCF for 2000 de-
creased from a loss of $12.3 million
(50 cents) to a loss of $29.4 million
(84 cents). Cumulus improved its
EPS loss, from $1.50 in 1999 to 49
cents. Same-station revenues were up
2%, and BCF dropped 8%.

Looking ahead to the rest of this
year, Dickey predicted that revenues
for the company will decline be-
tween 3%-4% in Q1 2001, and BCF
will rise 15%. While he was reluc-
tant to forecast beyond 90 days, he
believes Q2 results will be similar to
Ql. However, he noted that the com-
pany plans to close on a staggering
21 acquisitions in Q2, thanks to the
FCC’s recent OK of several pending
deals.

CFO Marty Gausvik said Cumulus
will need about $60 million to close
all of those deals, $23 million of
which, he said, will come from the
company’s own coffers. He hopes Cu-
mulus will be able to borrow the rest
under an existing $50 million revolv-
ing credit facility, but said existing
covenants of the loan limit the com-
pany to only $19 million. Gausvik
said Cumulus is in early negotiations
to have the covenants relaxed but
pointed out that the closings can also
be funded through the company’s
Series B stock if needed.

“We have made a great deal of
progress in a relatively short period
of time,” Dickey said. “We’re now
assembling a strong team of talented
and committed broadcasters who are
defining the new Cumulus as a very
serious operating company. Morale is
high with our group, and we’re com-
mitted to seeing this turnaround
through. Though we have basically
the same group of stations as we did
nine months ago, it’s really a differ-
ent company.”

On the day of the announcement

" Cumulus stock closed at $5.50, up

just over 2% from the previous day’s
close. The news prompted Richard
Read at Credit Lyonnais to raise his
rating on the stock from “hold” to
“add” at a 12-month target price of
$8 per share. Read told R&R he be-
lieves Cumulus is taking steps to
control costs and “act like a real com-
pany,” and said it is making the tran-
sition from a “roll up” company,
which buys up properties to obtain
market position, to an operating com-
pany.

Read also speculated that once
Forstmann Little’s buyout of Citadel
is completed, the market for buying
out companies like Cumulus will heat
up. But he predicted that won’t hap-
pen right away and said, “It would be
in Cumulus’ best interests to operate
for a couple of years.”

But First Union Securities had a
different view. “Cumulus is coping
with turmoil — 45 out of 46 regional
managers replaced, cash constraints,
high debt leverage, a class-action law-
suit and small-market constrictions,”
the brokerage firm wrote in a report.
As a result, First Union cut Cumulus’
ATCF estimates for 2001 from 18
cents to O cents, and for 2002 from
62 cents to 17 cents.

First Union noted that Cumulus’
Q4 ATCF of 5 cents was “well below
our 12-cent and the street’s 14-cent
expectations.” “The Cumulus fixer-
upper campaign continues, but it is
still just a second-half promise in our
view,” he continued. The firm also
noted that Cumulus’ pro forma debt
leverage is 7.4-times — “well above
the industry average of 4.6-times, and
alofty 10.5-times including preferred
stock.” Cumulus maintained its “mar-
ket perform” rating, but the broker-
age calls it “a volatile situation for
short- or long-term players, with

major turnaround still to come.” .

Stevens
- Continued from Page 3

OM position in the fourth-largest
market in the country.”

Stevens remarked, “[VP/Market
 Manager] Tom Schurr and the entire
" Clear Channel/Dallas team have been

fantastic to work with, and I will miss
them. At the same time I am excited
by the opportunity to return to Cali-
fornia, add the OM stripes and begin

maKing a contribution to the contin-*

ued success of the KCNL, KSJO &
KUFX cluster. Most of all, I'm appre-
ciative of the new opportunity offered
to me by John Sutherland, Steve
Smith, Jim Richards and the entire
Clear Channel management and
gratified by their confidence in me. I
look forward to the challenges
ahead.”

Stevens’ programming credits in-
clude KQRC/Kansas City, KIOZ/San
Diego and KQLZ/Los Angeles.

-Changes
. Continued from Page 21

Records appoints Corazon Chacon
Dir./Int’l Media Relations and Tara
Tzoucalis Mgr./Int’l Publicity ...
Carol Della Penna is named VP/
Publicity at Sony Classical ... Ivette
Mares is appointed Dir./Film & TV
Music Licensing at Arista Records
.. Komeka Freeman is named Dir./
Mktg. at Priority Records ... Brad
Rosenberger rises to SVP/Film, TV
& Catalog Development at Warner
Chappell Music ... Universal Music
and Video Distribution appoints Jill
Swan Sr. Dir./Sales, Associated La-
bels ... Bug Music Nashville pro-
motes Drew Hale to Mgr./Creative

. Zsuzsanna Murphy is named
Mgr./Product at DreamWorks Rec-

ords ... Universal/Motown Records
Group appoints Brett Alperowitz Sr.
Dir./Int’l ... peermusic relocates its
headquarters to 5369 Melrose Ave.,
Los Angeles, CA 90038.

Industry: Preston Lewis is named
Dir./Mktg. & Retail at MTV Net-
works ... Brian Rawlings is pro-
moted to VP/Creative at Disney Mu-
sic Publishing ... Robin Reinhardt
rises to VP/Celebrity Talent & Studio
Relations at MTV ... Rafael Fer-
nandez joins the RIAA as VP/Latin
Music ... Marianne Goode is named
VP/Music at Lifetime Television ...
Ken Anthony’s Radio Think Tank
relocates to 4250 Glencoe Ave., Ste.
1426, Marina del Rey, CA 90292;
phone 310-823-8360; fax 310-823-
4903.

Continued from Page 1

Radio will never be the same.”

This was the moment Panero and
big investors such as General Motors,
Clear Channel, DirecTV and others
had hoped to savor on Jan. 8, when
the company’s other satellite, “Roll,”
was about to be launched. But with
11 seconds left in the countdown, that
launch was scrubbed, wreaking havoc
on XM shares.

Prices fell to as low as $8.50 a
share on March 16, but the success-
ful blastoff rekindled investors’ inter-
est in the issue. Shares also got a
boost from brokerage firm CE

- Unterberg Towbin, which, in a report
issued Monday, called Rock’s launch
“sweet music to our ears.” The firm’s
report reasoned that as XM’s launch
risk diminishes, the issue should be-
come “increasingly attractive to the
institutional community. Now is the
time to buy.”

And the gushing didn’t stop there.
XM was reiterated “accumulate” by
Friedman, Billings, Ramsey & Co.’s
Riyad Said and “buy” by both Dain
Rauscher Wessels’ Jonathan Law-
rence and Bear Stearns’ Robert Peck.
Peck reduced XM’s target price from
$57 to $54 per share. Still, after trad-
ing in the $9 range by midday Tues-
day, XM ended the day down 75 cents
at $8.19.

XM will spend the next few weeks
testing “Roll,” which is set to launch
in early May..

— Jeffrey Yorke
T T B Wtz

Lawson

Continued from Page 3°

off the waiver wires. We were aston-
ished when we learned that Emmis
Broadcasting’s decision to consoli-
date management did not include re-
taining Lawson. It was as if they un-
loaded John Elway and kept Bubby
Brister for a Super Bowl drive. We’re
glad they let Lawson go. We have
found one of the finest programmers
in the country right in our backyard”

KFMD VP/GM Don Howe added,
“Our commitment is to create along-
term franchise station of Kiss-FM,
and getting a guy of Jim’s caliber was
the first step in making this happen.
He’s passionate about winning, the
format, the competition and tequila
shots.”

Lawson has also worked as PD of
WVIC/Lansing, MI and an air talent
at WBBM-FM/Chicago. “Program
Director? I thought I had applied for
overnights,” Lawson quipped. “I am
very excited to join Mike O’Connor,
KBPIPD and Clear Channe} Concerts
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